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Preface

Preface

In 1996, a year in which there was coverage of both the
summer Olympics in Atlanta and the presidential election,
there was some other activity of note in the broadcasting and
cable TV fields.

Before the ink was dry on the Telecommunications Act of
1996, radio and TV owners began taking advantage of de-
regulation by buying and selling staticns at unprecedented
levels. The pace was frenzied. In 1996 the amount of
money spent to purchase TV stations was up 121%. The
dollar figure for sales of radio stations was up an amazing
315% over the previous year. Cable systems were traded at
arecord pace. Broadcast and cable trading added up to $48
billion. All the wheeling and dealing brought about a great
amount of consolidation. Many deals are expected again in
1997.

1996 was the year the TV industry introduced its age-
based ratings system for entertainment programming, often
mentioned as a way for parents to determine the suitability
of TV programming for their children. The six categories in
the system range from TV-Y and TV-Y7 for children’s pro-
grammingto TV-G, TV-PG, TV-14 and TV-Mfor general audi-
ence programming. TV-Y programs are suitable for all
children. TV-Y7 programs are designed for children age 7
and older, and indicate that the programs may contain mild
physical or comedic violence that may frighten children un-
der 7. TV-G programs are general audience programs ap-
propriate for all ages. Parental guidance is suggested for
TV-PG programs (these programs may contain limited sex-
ual or violent materiai that may be unsuitable for younger
children). Parents are strongly cautioned about programs in
the TV-14 category (programs which may contain some ma-
terial that many parents would find unsuitable for children
under 14 years of age). TV-M programs are for mature audi-
ences only (programs designed to be seen by adults, and
which may be unsuitable for children under 17).

There were also some significant developments on the
HDTV frontin 1996. In December the FCC adopted a stand-
ard for digital TV after broadcast and consumer electronics
and computer industry negotiators reached an agreement
onastandard. Elements ofthe Grand Alliance standard were
adopted, minus the section of the standard that dealt with
picture formats. Experimental TV station WRAL-HD
Raleigh, N.C. began testing July 23, 1996. WHD-TV Wash-
ington, D.C. also began testing in August 1996. WCBS-HD
New York, N.Y, wasawarded an experimental HDTV flicense.
In January 1997 KOMO-HD Seattle, W.A. and KCTS-HD
Seattle, W.A. began testing. WETA-HD Washington, D.C.
also planned to launch experimental HDTV broadcasts in
eary 1997.

DBS continued to grow in 1996. AlphaStar and EchoStar
began DBS operations in 1996, joining already established
operators like DirecTV, United States Satellite Broadcasting
and Primestar. According to estimates of the Satellite
Broadcasting and Communications Association, more than six
million homes now subscribe to some form of satellite TV.

The 1997 Yearbook continues to provide a wide range of
information on our ever changing radic, TV and cable indus-
tries. It presents a well-organized 11-section format containing
current data in all areas related to broadcasting and cable.

The order of sections in this edition is the same as prior
editions (since 1993). The section on Law and Regulation
(FCC), Government Agencies and Ownership is the first
section, Section A. Section B - Radio and Section C -
Television each contain full station listings by state, the
popular Call Letter Index and the marketplace statistics and
maps appropriate to each. Last year we added Radic Sta-
tions on the Internet and Television Stations and Networks
on the Internet to help you locate broadcasters online. This
1997 edition of Broadcasting & Cable Yearbook contains
information on 13,339 radio stations, of which 5,210 are AM
and 8,129 are FM, and 1,962 television stations.

Coverage inthe next section, Section D - Cable, includes
408 MSOs and independent owners and their systems with
1,000 or more subscribers, Collectively, these MSOs and
independent owners own some 659 larger cable systems,
those having more than 20,000 subscribers. We continue to
list the entire organization, that is the MSO or independent
owners and its cable systems. Access to companies serving
particular areas is provided by the geographic index. Cable
marketplace statistics are also included in this section.

Section E - Satellites and Other Services contains in-
formation on satellite ownership, operation and resale,
as well as DBS, teleports, microwave services, wireless
cable, and MDS/MMDS. While Sectlon F- Advertisingand
Marketing Services lists companies that handle station ad-
vertising, media buying, barter service, representation and
public relations, Section G - Programming Services lists
production services as well as radio, TV, cable and other
programming services.

In Section H - Services and Suppliers, the Yearbook
lists thousands of companies that manufacture and distrib-
ute equipment for industry use as well as firms that provide
myriad services—research services, technical consulting,
legal services, talent agents and managers, employment
services, etc.

Participation in conferences and trade shows is important
in any industry to keep up with evolving trends and latest
technologies. In Section I - Associations, Events, Educa-
tlon and Awards, 50 trade shows for the radio, television,
and cable industries are described in an alphabetical listing
andasubjectlisting. Theinformationontrade showsisdrawn
from the annual directory Tradeshow Week Data Book,
also published by R.R. Bowker. Information on industry as-
sociations and awards is also included in this section.

Section J - Books, Periodicals, Videos contains just
that. Alisting of 581 industry-related books published in the
pastfive yearsisincludedfrom the Books in Printdatabase,
in additionto the selection of 178 titles provided by Professor
Christopher H. Sterling, School of Media and Public Affairs,
George Washington University. One of the best means of
keeping up with news and industry developments is with
periodical literature. Two listings of industry-related peri-
odicals are included—the first is a selection of 74 domestic
and foreign periodicals compiled by Professor Christopher
H. Sterling, andthe secondis a listing of 297 U.S. periodicals
drawn from the Ulrich’s International Periodicals Direc-
tory database, published by R.R. Bowker. The 117 industry-
related videos included In this edition are largely for adult
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Preface

audiences and have been taken from Bowker’s Complete
Video Directory database.

Broadcasting & Cable Yearbook 1997 continues to be
provided in two volumes, The Industry Yellow Pages are
contained in Volume [, making the main volume easier to
handle and enabling separate storage and use of the Yellow
Pages.

Each edition of Broadcasting & Cable Yearbookis com-
piled by mailing questionnaires to all current and to possible
new entrants identified throughout the year. Entrant ques-
tionnaires are mailed from approximately August through
October each year. We strongly urge all entrants to provide
updated information throughout the yearand to return ques-
tionnaires by mail or fax evenif there are no corrections. The
editorial address is Broadcasting & Cable Yearbook, 121
Chanlon Road, New Providence, NJ 07974, (908) 464-6800,
ext. 3755, Fax: (908) 771-7704.,

In addition to the questionnaires, data collection and up-
dating are provided by the Broadcasting & Cable magazine
staff and other outside sources. The contributions of these
outside sources are an invaluable part of Broadcasting &
Cable Yearbook, and | extend my appreciation to Paula
Adams, Sherm Brodey and Jim Haynes, Arbitron; the Broad-
cast Education Association; Eileen Finer, Electronic Indus-
tries Association; Sharon Hurd, FCC; Christopher H.
Sterling, George Washington University; Louise O'Gara,
ISCI Commercial System; Timothy J. Daly, ISCI Program
Systems Inc.; John Kompass and Katie Reynolds, K-B, Ltd.;
the National Cable Television Association; NewsLink Re-
search and Consulting; Anne Kissel Elliot, Nielsen Media
Research; PBS Online; Robert Emeritz, Pike & Fischer, Inc.;
the Radio Advertising Bureau; the Television Bureau of Ad-
vertising; and Theodric Young, WMBR. Many thanks also to
Ward Quaal, The Ward Quaal Co., for his continued support
and assistance.

in additionto providing those in the industry with pertinent
information, the Yearbookcanalso be a vehicle for dissemi-
nating messages to colleagues in the industry. Arrange-
ments for classified advertising (professional cards, tie-ins,
station headers, boldface listings, annotations) in Broad-
casting & Cable Yearbookis coordinated by David Lackey,
(908) 771-7763. Display advertising, including tabs, for
Broadcasting & Cable Yearbook is coordinated by Randi
Schatz, (212) 337-6944,

Mailing lists of the radio stations, television stations, and
cable MSOs listed in Broadcasting & Cable Yearbook are
available through Cahners Direct Marketing Servicas in lli-
nois. Contact Vicki Ford at (800) 323-4958, ext. 2340.

A book of this magnitude requires the creativity and efforts
of many dedicated people working together—and that was
duly accomplished with tremendous spirit and talent. My
heartfelt appreciation to Elizabeth Kizar, Editorial Director
and Caroline Buckley, Managing Editer, for their untiring ef-
forts and dedication in producing this edition with the vast
number of changes we work so hard to collect. Thanks to
Brian McGee, Senior Editor; Joe Esser, Erica Milowitz,
Pamela Nickerson and Carcle Rafferty, Asscciate Editors
and Mike Kondrak, Assistant Editor - as well as the fine staff
of editorial assistants for tackling all of the work entailed with
this book with fervor and dedication. Special thanks to An-
drew Grabois, Managing Director-Bowker and Stacy Stan-
ford, Senior Editor-Bowker for providing assistance when
needed. My thanks to Judy Redel, Research Director, and
Anila Banerjee, Managing Research Editor, for their tireless
efforts. My appreciation also to everyone at Broadcast-
ing & Cable magazine—specifically Peggy Conlon,
Publisher; Don West, Senior Vice President; Mark
Miller, Managing Editor; and Harry Jessell, Executive
Editor—for continuing to be an active partnerinthe com-
pilation of this publication. Sincere appreciation also to
Peter Simon, Vice President & Publisher, R.R. Bowker,
and to all members of the Systems, Operations, Adver-
tising, Manufacturing and Marketing departments for
their roles in the completion of this 1997 edition.

Finally, | would like to thank each and every person that
provided comments on the Yearbook. We strongly encour-
age you to contact us with suggestions and comments for
future editions, as well as comments on this 1997 edition.
Our editorial office can be reached at (908) 464-6800, ext.
3755. The Yearbookis your information tool, and yourfeed-
back is essential.

We trust that you will find this source of information on the
broadcasting and cable industries valuable, accurate, weil-
organized and easy to use.

Leigh C. Yuster-Freeman
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User's Guide

Broadcasting & Cable Yearbook is currently or-
ganized in two volumes for easier access to the
greatamount of the data compiled into this direc-
tory. Volume I contains eleven sactions (A
through K) and Volume Il contains the Radio,
Television & Cable Yellow Pages.

Data may be found through various access
points, as well as by browsing through a particular
section:

Table of Contents on page lil. Provides a
general overview of the entire publication by
section.

Table of Contents for each section. The first
page of each section has a detailed table of
contents for that section only.

Indexes In Section K:
Index to Sections

Index to Radio and Television by State/
Possession/Province

Index to Advertisers

Note on Abbreviations: Abbreviations are used
throughout this directory to conserve space. Ab-
breviations are explained in the List of Abbrevia-
tions, which can be found in this section,

Note on Filing Rules: Acronyms and initials
appear first in the alphabetical order of most
listings in this book (except the radio & teievision
directories).

This User's Guide provides generai guidelines
by section and includes specific instructions
only when needed.

VOLUME I
Section A

Law and Regulation,
Government
Agencies
and Ownership

The Tabie of Contents on the first page provides
an overview of the entire section.

This section is divided into three parts: 1) Law
& Regulation, 2) Govemment Agencies, and 3)
Ownership.

Law and Regulation

FCC Exacutives and StaffIncludes a listing of
executives and staff by department; information
provided includes department phone numbers
andtitles. Also included is a flowchart of FCC op-
erations.

FCC Rules and Regulations outlines the rules
and regulations as set by the Federal Communi-
cations Commission. The first page contains a
brief table of contents as a guide to FCC rules
paragraph headings. This listing is updated and
maintained with the cooperation of Pike & Fischer
Inc., publisher of Pike & Fischer Radlo Regu-
lation and Pike & Fischer's Broadcast Rules
Service.

Cabla Reguiations Is an outline of federal ca-
ble television rules, Inciuding current regulations
and developments.

User’s Guide

The industry Standard Coding Identification
System (I1SCI) is described in this section. The
NAB Television and Radio Codashave been sus-
panded; the description is included here for hls-
torical purposes only.

Government Agencies

Govermment Agencies ofinterestto Broadcast-
ing and Cabie are listed, those in the U.S. firstand
then agencies in Canada. information provided
includes address (headquarters and other loca-
tions), phone, perscnneland/orcommittee mem-
bers.

{.8. State Cable Regulalory Agencieslists the
agencies alphabetically by state, regardless of
the agency name.

Ownership

Television Ownership Transfers is a compre-
hensive history of television station transfers from
the inception of authorized commercial service
through December 1986, Transfers are listed by
state, city, then call letters.

Note: Information contained here has been ob-
tained from Broadcasting & Cable magazine's
regularcolumns “For the Record” and “Changing
Hands."

1996 Station Sales provides information on
station sales of one million dolflars and higher.
The sales transactions are provided in price se-
guence with the highest price first. Information
provided is price, the properties, the seller, and
the buyer. This information is provided by the
Broadcasting & Cable magazine staff.

A chart of 42 Years of Station Transactions
lists the dollar volume of transactions approved
by the FCC from 1954 to 1995. The figures for
1995 are in bold type. Information included in this
chart is tracked weekly by the Broadcasting &
Cable magazine staff.

Group Ownership includes individuals and
companles with multiple station holdings—those
controlling three or more radio stations and/ortwo
ormore television stations. Thelisting isin alpha-
betical sequence by company and Includes call
letters, city and state of stations owned, and the
name, address, phone and fax of the group.

Note: Notations in the television directory re-
garding group ownership and cross-ownership
are cross-referenced to information listed here.

Newspaper/Magazine Cross-Ownership with
Broadcasting Stations includes companies that
have interests in both broadcasting and newspa-
perormagazine publishing. Minority Interests are
indicated where information Is available. Inmany
instances stations and publications are owned by
the same Iinterests, but operations are entirely
separate. The listing is in alphabetical sequence
by company and includes the company namse,
address, phone and fax, the name of each news-
paper and/or magazine with the city and state in
which they are published, and the call letters of
each station with the city and state in which they
operate.

Note: Notations in the television directory re-
garding group ownarship and cross-ownership
are cross-referenced to information listed here.

Broadcasting Stations Associated with News-
paper/Magazine Ownership is a state-by-slate
(or province) cross-reference listing of broad-
casting stations and the pubiishing companies or
newspapers with which the companies outlined
inthe prior listing are associated. The U.S. Islisted
first, followed by Canada. The listingis by state or
province, then by city, then by call letters.

Broadcasting & Cable Yearbook 1997
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Section B

Radio

The Tabie of Contentson the first page provides
an overview of the entire section.

A sample radio station listing with a key to all of
the slements contained in an entryis provided on
the second page of this section.

The Directory of Radlo Stations in the U.S. and
Canada is organized by state or province, then
city, then call letters (except when two or more
stations are co-owned; the lead station is listed
first, with the trail station immediately following).
Stations in the United States are listed first; the
stations in Canada follow.

Immediately following the above directory are
Miscellaneous Radio Services: Airmed Forces
Radio, Radio Free Europe, U.S. Intemnational Ra-
dio, and Voice of America, Each of thesa listings
contain contact informatlon, personnel (when
available), and a description of the service.

U.S. AM & FM Stations By Call Lettersand Ca-
nadlan AM & FM Stations By Call Letters list
radio stations alphabstically by call letters, fol-
lowed by city (or province) and state or possession.

Note: Access to radio stations by call letters is
alsoavailablethroughthe Radio, Television& Ca-
ble Yellow Pages located in Volume i, Radio sta-
tions are listed alphabetically within the Yeliow
Pages.

The following listings have pulled together spe-
cific data from the radio station listings and FCC
sources to aid the userin compiling research, efc.
Once a radio station has been identified, refer to
the Directory of Radic Stations in the United
States and Canada for complete information.

Table of FM Allotments contains the channels
(other than noncommercial, educational chan-
nels 201-220) designated for use in communities
in the United States, Its territories and posses-
sionsasofNovember 1996, Thelistingis by state,
then by city, with the channel listed next to the city.

Coliege, University and School-Owned Radio
Stations is alisting by state, then by city, then by
call letters of coltege, university and school-
owned radio stations In the United States.

U.8. AM Stations by Frequency are listed by
state, then by city, under the frequency heading,
which is listed in ascending, numeric sequence.
Clear stations appear in boldface type. Refer to
the frequency heading to determine if the station
is on a clear regional or local frequency. For an
explanation of AM station classes, see the Brief
History of Broadcasting and Cable within this
section.

U.S. FM Stations by Frequency are listed by
state, then by city under the frequency and chan-
nel number. Frequencies are listed in ascending
numeric order.

Canadian AM Stations by Frequency are listed
by province, then by city, under the fraquency
heading, which is listed in ascending numeric se-
quence.

Canadian FM Stations by Frequency are listed
by province, then by clty under the frequency
heading, which is listed in ascending numeric se-
quence.

Radio Formats Defined describes program-
ming and the specific radio formats currently in-
cluded in the Directory of Radio Stations in the
U.S. and Canada. The formats are listed alpha-
beticaily.

Radio Formats by State and Possession and
Radlo Formats by Province include the number
of AM and FM stations In each state or province,
with a breakdown of the number of commercial
and noncommercial stations, foflowed by a
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ranked tally of formats. Note: This tally includes
only those stations that have provided format in-
formation.

U.8. and Canada Radio Programming Formats
is a chart that provides totals for format usage in
the United States and Canada, broken down by
AM/FM and commaercial/noncommercial.

Programming on Radio Stations In the United
States and Canada provides a quick reference to
regular programming formats by radio format, by
state or provingse, then city, then by cail letters.

Special Programming on Radio Stations in the
United States and Canada provides a quick ref-
erenceto foreign-language and other specialized
programming, such as Agriculture and Farm, Pol-
ish language, etc., by radio format, by state or
province, then city, then by call letters.

Radio Market Statistics

U.S. Radlo Marketscontainsthe Arbltron popu-
lation ranking in alphabstical sequence by radio
market (city). The two chartsthat follow, U).S. Ra-
dio Markets: Arbliron Metro Strvey Area Rank-
ing, and U.S. Radio Markets: Popuiation Ranking
provide additionalinformation to assist in the use
of U.S. Radio Markets.

The next four charts and tables, Growth of Ra-
dio Broadcasting Pre-Television 1922-1945, U.S.
Radlo Set Sales 1958-1995, Record of Radio
Station Growth Since Television Began and U.S.
Radlo Audiences, include explanatory notes re-
garding the data Included in the chan, or the or-
ganization of the data.

Radio Stations on the Internet
Anew chapter, Radjo Stations on the Intemet,
lists radio stations that can be reached online.

SectionC

Television

The Tabie of Contents on the first page provides
an overview of the entire section.

A sample television station listing with a key to
all of the elements contained in an entry is pro-
vided on the second page of this section.

The Directory of Television Stations in the
United States and Canada Is organized by state
or province, then city, then call letters (except
when two or more noncommercial stations are
co-owned; the lead station is listed first in the
proper alphabetical positlon, with the trail statlon
following). Stations in the United States are listed
first; the stations In Canada follow.

U.S. Telavision Stations By Call Letters and
Canadian Television By Call Letterslists tele-
vision stations alphabetically by call letters,
followed by city (or province) and state or pos-
session.

Note: Accesstotelevisionstations by callletters
is also available through the Radio, Television &
Cable Yellow FPages, located in Volume I!. Televi-
sion stations are listed aiphabetically within the
Yellow Pages.

The following iistings pull fogether specificdata
from the television station listings and FCC
sources to aid the userin compilingresearch, etc.
Once a television station has been identified, re-
fer to the Directory of Television Stations in the
United States and Canada for complete informa-
tion.

Low Powar Televislon Stations are listed by
state, then by city, then by call |etters. Information
provided includes licensee, contact and address.

Spanish-Language Television Stations that
operate withIn the United States or near the U.S.
borderare listed by state, then by market, then by
caii letters and city. Channel numbers are also
provided.

Expenimental Television Stations is an alpha-
betical list of stations authorized by the FCC as of
January 1996,

U.S. Independent Television Stations are listed
by state, then city, then call letters.

College, University and School-Owned Televi-
sion Stations are listed by state, then city, then call
letters.

U.S. Television Stations Broadcastingin Stereo
are listed by state, then city, then call letters.

Television Stations by Channel in the United
States and Canada are listed by channel, then by
state, then city, then call ietters. The frequency is
included with each U.S. channel.

Television Assignments by State contains the
channels designated for the listed communities
in the United States, its territories and posses-
sions by state, then clty. Channels designated
with an asterisk (") are assigned for use by non-
commercial educational broadcast stations only.
A station on a channel identified by a plus (+) or
minus (-) mark Is required to operate with its car-
rier frequencies offset 10 khz above or below, re-
spectively, the nominal carrier frequencies.

Television Market Statistics

The Nielsen DMA Market Atlas lists Nielsen's
211 DMAs (Designated Market Areas) for 1996-
1997 alphabetically by DMA.

The Muiti-City DMA Cross-Reference assists
in use of the atlas.

The chart that follows, Television Markets by
Nieisen Marketing Research Terrtory, provides
invaluable market information.

Television Markets Ranked by Sizeliststhe 211
DMAs by number of television households.

The next three charts and tables, U/.S. Saies of
Television Receivers 1983-1995, Record of Tele-
vision Station Growth Since Television Began
and U.S. Television Audiences, include explana-
tory notes regarding the data included in the
charts, or the organlzation of the data.

Television Stations and Networks
on the Internet

A new chapter, Television Stations and Net-
works on the Intemet, lists television contacts on-
line.

Section D

Cable

The Tabie of Contents on the first page provides
an overview of the entire section.

Asample MSO/Cable System listing with a key
fo all of the elements contained In an entry is
provided on the second page of this section.

The Diractory of Multiple Systems Operators
(MS0Os), independent Owners & Cable Systems
in the United States and Canada contains infor-
mation on U.S. or Canadian MSOs and inde-
pendent owners followed by information on their
Individual large cable systems with 20,000 sub-
scnibers of more. Information on their smaller ca-
ble systems, those with less than 20,000
subscribers, is included when available. The list-
ings are in alphabetical sequence by MSO.

The Geographical index to Large Cabie Sys-
tems & MSOs in the U.S. and Canada provides
state and city access to the large cable systems,
listed with the indlvidual MSOs.

Broadcasters in Cable Television lists compa-
nies and Individuals in alphabetical sequence
thathave at least partlal ownership in radio or TV
stations andin MSOs (multiple system operators)
orindividual cable systemsthatare not necessar-
lly MSOs.

Cable Market Statistics

Cable Penatration by Market is a listing that
contains the number of cable homes and the per-
centage of cable penetration as compiled by
Nlelsen Media Research. The information is
listed by Nielsen’s Designated Market Areas
(DMAs). The next three charts provide an over-
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view of the top 50 DMAs ranked by percantage of
cable penetration, cable television hcuseholds
and television households, respectively. The
fourth chart provides an overview of tha Bottorn
50 DMA Ranked by Percentage of Cable Pene-
tration.

The last chart in this section, Top 50 MSOs,
provides the number of subscribers for the top 50
MSOs covered In the Directory of Multpie Sys-
tems Operators (MSOs), independent Owners &
Cabla Systems in the United States anc Canada.

Section E

Satellites and
Other Carriers

The Table of Contentis on the first page provides
an overview of the entire section.

Satellite Owners and Operators are listed al-
phabetically by company name. Information pro-
vided includes address, phone, personnel and a
brief description.

Satellite Gulde to the Sky, a chan, provides a
broad satellite perspective of each carrier and its
satellites currently in space.

Sateliite Resale and Common Carriers are
listed alphabetically by company name. Informa-
tion provided includes address, phone, person-
neland a brief description of services.

DirectBroadcast Satellitesare listed alphabeti-
cally by company name. Information provided in-
cludes address, phone, personnel and a brief
description of services.

Teleports are listed by state (aithough the state
is not shown), then city, then company name. In-
formation provided Includes address, phone, per-
sonnel, ownership and a brief description of
services.

Microwave services are listed alphabetically by
company name. Information provided includes
address, phone, personnel, regional offices and
a brief description of services.

Wireless Cable Operators are listed alphabsti-
cally. Information provided includes address,
phone, personnel and a brief description of serv-
ices.

Multipoint Distribution Services or MDS sys-
tems are listed by state, then city, then company
name with address.

Multichannei Multipoint Distribution Services
or MMDS systems are listed by state, then city,
then company name with address.

Section F

Advertising and
Marketing Services

The Table of Contants on the first page is an
overview of the entire section.

Advartising Agencies Handling Major Radlo
and Television Accountsis an alphabetical listing
by company. Information provided is namse, ad-
dress, phone number and executives. Fax num-
ber, address of regional or satellite offices, and
additional contacts are supplied as appropriate.

independent Media Buying/Planning Services
isanalphabetical listing by company. Information
provided is name, address, phone number. Fax
number, address of regional or satellite offices,
additional contacts, and a brief description of
services are supplied when provided.

Barter Service Companiles |ists companies ai-
phabstically by name. Information Inclides ad-
dress, phone, personnel and a brief description
of services.
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Radio, Television Station and Cable Repre-
senlativesis an alphabetical listing by company.
Information provided is name, address, phone
number. Fax number, address of regional or sat-
allite offices, and additional contacts are supplied
as appropriate. Reprosentatives in the United
States are listed first, with Canadian repre-
sentatives following.

Public Relations, Publicity and Promotion
Services is an alphabetical listing by company.
Information provided is name, address, phons
number. Fax number, address of regional or sat-
ellite offices, additional contacts, and a brief de-
scription of services may also be supplied.

Section G

Programming
Services

This section is divided into five parts: 1) Produc-
ers, Distributors, Production and Other Services,
an alphabetical compilation of various services
with subject access, 2) Radio Programming
Services, 3) Television Programming Services,
4) Cable Programming Services, and 5) Other
Programming Services.

The first page provides a Tab/e of Contents, an
overview of the entire section.

Producers, Distributors, Production and
Other Services is provided in two parts: the Sub-
ject index lists the company name under one or
more appropriate subjects, and the Alphabeltical
Index lists the complete name, address, phone,
fax, personnel and a brief description of the com-
pany.

When a company name is not known, search
underanappropriate subjectinthe Subjectindex.
When a company has been identified, tum to the
Aiphabetical index for complete information on
that company.

Radio Programming Services

Major National Radio Networksis an alphabsti-
cal listing of the major radio networks, i.e., CBS.
Full contact information, address, phone, fax,
personnel, and all divisions are supplied. Ifa net-
workis aiso involvedin TV, thatinformationisalso
listed here, as well as under Major National Teie-
vision Networks.

Public Broadcasting - Radiois an alphabetical
listing of public radio organizations and networks.
Information provided includes address, phone,
executives and directors.

Radio Program Networks is an alphabetical
listing of the national radio program networks,
more specialized (as far as programming is con-
cerned) than the major national radio networks.
Information provided includes address, phone,
executives and a brief description.

Regional Radio Networks is an alphabetical
listing of radio networks serving certain states or
regions. Information provided includes address,
phons, executives, and the area served.

Unwired Radio Networks is an alphabetical
listing of non-interconnected networks of radio or
TV stations which can be purchased as a group
byadvertisers. Information providedincludesad-
dress, phone and executives.

Canadian Radio Networks is an alphabetical
listing of radic networks in Canada. Information
provided includes address, phone and execu-
tives.

Radio News Servicesis an alphabetical listing
of audio news services. Information provided in-
cludes address, phone, personnel and abriefde-
scription.

Radio Format Providersis an alphabetical list-
ing of firms that provide specific music ortalk for-

mats to radio stations. Information provided in-
cludes address, phone, executives, and types of
programming offered.

Television Programming Services

Major National Television Networks Is an al-
phabetical listing of the major TV networks, i.e.,
ABC. Full contact information, address, phone,
fax, personnel, and divisions are supplied. If a
network is also involved in radio, that Information
isalsolisted here,as well as under Major National
Radio Networks.

Public Broadcasting - Television is an alpha-
betical lIsting of the public TV organizations and
networks. Information provided inciudes ad-
dress, phone, executives, and directors.

Telavision Program Networks is an alphabeti-
cal listing of the national TV program networks,
more specifically targeted than the majornational
TV networks. Information provided includes ad-
dress, phone, executives and types of program-
ming offered.

Aegional Television Networks is an alpha-
betical listing of TV networks serving certain
states or regions. Information provided includes
address, phone, executives, and the areaserved.

Unwired Television Networks is an alpha-
betical listing of non-interconnected networks of
TV or radio stations which can be purchased as
a group by advertisers. Information provided in-
ciudes address, phone, and executives.

Canadian Television Networks is an alpha-
betical listing of TV networksin Canada. Informa-
tion provided includes address, phone and
executives.

Television News Services is an alphabetical
listing of video news services. Information pro-
vided includes address, phone, personnel and a
brief description.

Closed Circuit Television is an alphabetical
listing of closed circuit TV services. Information
provided inciudes address, phone, executives
and a description of the services offerad.

Cable Programming Services

Pay Cable Services is an aiphabetical listing
of premium and pay-per-view cable services. In-
formation provided includes address, phone, ex-
ecutives and a brief description of the type of
services provided.

Basic Cable Services is an alphabetical listing
of cable video networks and superstations. Infor-
mation provided includes address, phone, ex-
ecutives and a brief description of the services
offered.

Automated Cable Channel Programmers is
an alphabeticallisting ofvideo alpha-numerictext
services, often with enhanced graphics, that pro-
vide news, weather, sports, businessinformation
and program guide information. Information pro-
vided includes address, phons, contacts, and
type of toxt avaiiable.

Audio Cable Programming Services Is an al-
phabetical listing of audio programming and ca-
ble radio services available for cable channels
not occupied by TV stations or cable networks.
Music formats, religious and international pro-
grams, and background music for alpha-numeric
channels are available. Information provided in-
cludes address, phone and type of audio pro-
grams offered.

Regional Cable Television News Servicesis
an alphabetical listing of regional cable news
services. Information includes address, phons,
personnel and a brief description of services.

Cable Sports Services Is an alphabetical list-
ing of national and regional cable sports net-
works. Information provided includes address,
phone, executives and a description of the type
of sports programming offered.

Canadian Cabie Programming Services is an
alphabetical listing of Canadian cable networks,
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pay TV services and specialty services. Informa-
tion provided Includes address, phone and type
of service available.

Other Programming Services

Music Licensing Groups Is an alphabetical
listing of organizations that provide licenses for
the public performance of musical compaosltions.
Information provided includes address, phone,
executives and a brief description.

Videotext Operatlonsis an alphabetical listing
of organizations that provide news or other text
via a two-way interactive service that uses sither
two-way cable or telephone lines. Information
provided includes address, phone, executives
and a brief description.

Teletext Operationsis an alphabetical listing of
firms or TV stations that transmit news or other
textvia an unused portion of a standard television
signal. Information provided includes address,
phone, personnel and a brief description.

Subcarrier/VBI Services is an alphabetical list-
ing of firms that provide audio pregrams or video
text or data using portions of FM or TV signals.
Information provided includes address, phone,
executives and services offered.

Section H

Services
and Suppliers

This section is divided into two parts: 1) Techno-
logical Services and 2) Professional Services.

The Table of Contents on the first page is an
overview of the entire section.

Technological Services

EquipmentManufaciurers and Distributors and
Tochnical Services is provided in two parts: the
Subject index lists the company name under
one ormore appropriate subjects, and the Alpha-
betical Index lists the complete name, address,
phone, fax, personnel and a brief description of
the company.

When a company name is not known, search
under an approprate subjectin the Subjectindex.
When a company has been identified, tum to the
Aiphabetical index for complete information on
that company.

Protesslonal Services

Station and Cable Television Brokers lists in
alphabetical sequence by company name bro-
kers or brokerage firms that service the media
field specifically. Information provided includes
address, phone, fax, personnel and a brief de-
scription of servicas.

Consultants lists Individuals or companies that
provide a variety of services to the media field,
i.e., strategic planning, management, facilities
design, etc. LIstings are in alphabetical sequence
by company name and include address, phone,
fax, personnel anda brief description of services.

Station Financing Services lists individuais or
companies thatprovide a variety offinancial serv-
ices to the communlcations industries. Listings
are in alphabetical sequence by company name
and include address, phone, fax, personnel and
a brief description of services.

Research Setvicesis an alphabetical listing of
varlous tracking, monitoring and research serv-
ices that serve the broadcasting and cable indus-
tries. Information provided includes address,
phone, fax, personnel, regional or satelllte of-
fices, and a brief description of the services.

Engineering and Technical Consullants is an
alphabetical listing by company or individual; in-
dividuals are listed by the last name. Information
provided inclu