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This page seems to be traditionally reserved for someone to write an epitaph for the past
exhibition and to give its contents a label.

I don’t want to do this because I feel the nicest thing I could say about any show
would be that I couldn’t spot any common denominator at all—that it was an assembly
of the best work of many individuals who don’t follow a recipe. Unfortunately I can’t
get away with this for the simple reason that it isn’t true.

Yesterday’s daring innovations became today’s commonplace and the current formula
is always made up of approaches for which many precedents have broken the ice: It is
now all right to use a highly blueish Ektachrome in advertising because the account
executive can point to many similar advertisements as a passport to this artistic license.
The same goes for illustrations which ten vears ago would have been dismissed as
unfinished sketches; or for a campaign built around a concept which involves the
product only humorously or deviously. Credit for the departure should always be shared
by the artist who thinks of it and the person who has the vision to publish it. I think that
the Club’s Awards to Management are a tribute to that fact.

On the other hand, I don't feel that it is only the economic “safety factor” which
makes us place such a high value on previous acceptance by a majority. Even among
painters of all ages, schools have formed and their output bears a strong stamp of
resemblance (and this in cases where commercial success or many-sided approval was
of secondary importance). I guess it is just human to conform, and lastingly good work
will always be derivative and a part of a slow process of evolution rather than a yearly
revolution. Therefore the trend cannot be neatly isolated but should be understood
in context over a longer period.

And, since I cannot say that this was an exhibit of spontaneous, conflicting individual-
ism, I'd like to believe that we had among the entries many of the best of the currently
acceptable and a few exciting departures which will become the precedents for the

next several years.

ExniBrtion CHAIRMAN
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MAGAZINE ADS SINGLE PAGE 3 OR MORE COLORS

Hot-Eyed Gourmet on watch for tardy Saucemen...
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man. s whits wine and veal stock doss
the world's rarest sguces for hoaar to meats, poultey and even the
Gourmet Foods,and dally not!* A

Qur Saucemen rushed forth.

T Jatcr mt
well r«hey ngm vv e

By our own MHead Chel, whe was awarded &

Sauce A once sald: ﬁmmb’:::ﬁmx‘:‘"
uw\nkmmma-u«mnm ey sizzie with Soiight o being =
( 'Q--m-lmocvdmm"hulmd. dastect, and Bactecues bpcome 7
dellcious sauce, redolant of currant @lviiirod things wncae iy beaipm é
Jelly sind oranges, will help your auck atialn

his deatiny—with full military honors.

FRANCE, Sauce sux Fines Herbos.
Featuring mwmum

FRANCE, Sauce Chassenr. Frenck cell it this delicate i >
“The Hunter's Sauce,” Based on & i e 0
“ sheds a

demizglace, it is flavorsome, rick enough / bl

to be taxed out of existence. Fa its depthe swim T halo over

murhrooms, burgundy and fledgling shallots. Im your |

Spoon it on the mallords Papa brings l :ha‘n’;".' -~ -

roasts, i a8

down ., .at the butcher's. ‘ < #’a dr'”_lmw““"'

pJ d. ?MMWQ o mqms”nw-mmm

wteaks and chops. Spaghwtti-and-meat-sauce

fouat fori "‘?‘Zixia «{'3@ Mm;:;?a:c}toﬁjgﬂl _
2 Gus WavPOTICH, art director

GENERAL FOODS % ; GOURMET FOODS O ATt IS

Wikte Prains, New York C. F. Hathaway, Inc., advertwer

Milton Glaser, artist

Push Pin Studio, designer

Young & Rubicam, Inc., advertising agency
General Foods Corp., advertiser

1 DENNIS KAVANAGH, art director

Hathaway's brainwave —=Vivella shirts for Christmus
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RoBERT GAGE, art director

Carmen Schiavone, photographer

Doyle Dane Bernbach, Inc., advertising agency
American Export Lines, advertiser

this / \
vear 4
vou'll \

have
lots of

I(‘;‘-';N ‘J T

G

2]

CHEMSTRAND NYLON

Our country calls not for the life of ease, but
for the life of strenuous endeavor. The twen-
tieth century looms before us big with the fate
of many nations. If we stand idly by, if we
seek merely swollen, slothful ease, and ignoble
peace, if we shrink from the hard contests
where men must win at hazard of their lives
and at the risk of all they hold dear, then the
bolder and stronger peoples will pass us by and
will win for themselves the domination of the
world. Let us therefore boldly face the life of -
strife, resolute to do our duty well and manfully;
resolute to uphold righteousness by deed and by
word; resolute to be both honest and brave, to
serve high ideals, yet to use practical methods.

Theodore Roosevelt: from « xpeech, *“The Strenuous Life,” delivered in Chicago in 1891
Great Ideas of Western Man...one of a series. CONTAINER CORPORATION OF AMERICA
CCA

Joun Massevy/RaLpPu ECKERSTROM, art directors
John Massey, designer

N. W, Ayer & Son, advertising agency

Container Corporation of America, advertiser

WiLrLiaM TAuUBIN, art director/designer
Wingate Paine, photographer

Doyle Dane Bernbach, Inc., advertising agency
The Chemstrand Corp., advertiser
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‘I have the simplest tastes, I am always satisfied with the best. ng}nsmn
- <& Murphy
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BErNARD GOLDBERG, art director/designer

Saul Leiter, photographer

Rockmore Company, advertising agency

Johnston & Murphy (Division of General Shoe Corp. ), advertiser
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Hecaptured: the fine art of necdlepoint on gloves by Weae-Right

BERT STEINHAUSER, art director/designer
Elbert Budin, photographer

Doyle Dane Bernhach, Ine., advertising agency
Wear-Right Gloves, Inc., advertiser

T
LESS STFEL WITH CHUNGKING CANE HANDLES. IT'S CALLED TOKE BY

DANSK

Wirriasm TAvBIN, art director/designer

Burt Glinn, photographer

Doyle Dane Bernbach, Inc., advertising agency
Israel Government Tourist Office, advertiser

"W, AT IS i Ut \N

ARt KANE, art director/designer

Bert Stern, photographer

Irving Serwer Advertising, Inc., advertising agency
Dansk Designs Inc., adeertiser

Parad mountain peopk: whe
Imve alwars been known for
A% prowes as fighters nthe
b around Mount Carmed and
ali’u, where aom: 20,000
hve i joacr amd har

bony with thew Jewre mh

I the most generous and
aciees of hosts.
During the ceicbrations thet
lake place thie voar to
k. $<rael's 100k Ants
¥ the haghlaghts will bx: e
wind T “Fastass, * at

wrint ungle: stnnged Oraemtal
—nr

Fot an eaperence you wel
forges, vout ernob during
10th Anniversary Yewr
ity [ur our uavel htermian
Inrae) Government Touews
Fer Lot FWth Avenoe, New
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INDULGE YOUR GOOD JUDGMENT in the Fabulous Fiat. .. If you buy it as your “second” car
you may soon prefer it to your “first.” Custom-crafted in Europe, styled in the Italian fashion.
Fabulously roomy and comfortable, yet so compact parking is a snap. Series 600 sedan (above) is only
10 feet long. Fabulously economical —up to 42 miles per gallon. The Fiat 500 delivers up to 53!
There are four series, eight models—sedans, sports cars, station wagons. Fabulously low priced . . .
the Fiat 600 above is $1298* at port of entry—New York. See your Fiat dealer or phone
or write Fiat Motor Co., Inc., 500 Fifth Avenue, New York, New York. Longacre 5-7034...FIAT

‘wwmhmMMmMMﬂmm&duo&;m'ﬂmﬂm‘ h holstery i diatel ilable at $1358. Hub-caps shown extra.

AWARD OF DISTINCTIVE MERIT

AL ANTHONY, art director/designer l/
Becker-Horowitz Studio, photographer

St. Georges & Keyes, Inc., adcertising agency

Fiat Motor Company, Inc., advertiser /



MATHEMATICS SERVING Mes

WiLrLiaym H. BuckLEY, art director

Roy Kuhlman, photographer/designer

Benton & Bowles, Inc., advertising agency
International Business Machines Corp., advertiser
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(o]
:cgnd@rﬂ©m the new wonder-blend knit fabric. muke 1 usderna
softer thun 4 drift of petals! Biderlon  a blend ot suvon
with the geatle “bloom™ of combed cotlon. A new opaque hait that’s wesdeefully fine. yet mechtne

washable. muchiac drvable! Eiderlon hus extraordsnary absorbency. end a “vibrancy” that mahe

whites whiter, pastcls and prints brighter. Lok for Eiderlon in panties nd other intimate apparcl
.

i L . L BT Jen e

Oxorri0 Pacclong, art director/ designer

Donald Mack, photographer

Grey Advertising Agency, Inc., advertising agency
Industrial Rayon Corp., adrertiser

ART DIRECTORS CLUB MEDAL

WiLrLiazm Tausix, art director/designer

Erich Hartmann, photographer

Doyle Dane Bernbach, Inc., advertising agency
Israel Government Tourist Office, advertiser

Gene FEDERICO, art director/designer
William Helburn, photographer
Douglas D. Simon, advertising agency
L’Aiglon Apparel, advertiser



English translation: “You’re on in five
minutes!” It's Willy, the brilliant young mime
of Tel Aviv’s Theatre Club. This is the*'left bank”
rendezvous of Israel actors, musicians and artists,
who often get into the act themselves for a
wonderfully intimate and spontaneous evening.
Then everyone goes down to the wine cellar and

52

they dance the hora and sing folk songs till dawn.
Or you can go over to see the Chamber Theatre
do Tennessee Williams or Bert Brecht. The
Habimah Theatre for the classic “Golem” or
“Dybbuk.” The great Israel Philharmonie, with
soloists of the calibre of Piatigorsky, Rubinstein
and Stern. Or an enchanting evening of Y emenite

™

b | ) )

dances by the Inbal group. You won't find a more
singing and dancing people anywhere in the world.
And it will be even more exciting in Israel this
year, when we celcbrate our 10th Anniversary
If you would like our travel literature hit, drop
us a card. Israel Government Tourist Office,
574 Fifth Avenue, New York 36, New York

1es -
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NSTERLING SILVER AND BLACK ZYTEL SERVING SET St6*
This precious gift knows no peer in contemporary design . . . in timeloss elegance, And the special Christmas box is made to be
displayed . . . as o tribute to her good taste—and yowrs. Celsa Corporation of America, 1 East 57th Street, New York 29, N. ¥.
Laovd & Taylor: New York, N, Y., Bale Oynuyd, Pa,, Garden City, N. ¥, Searsdale, N. ¥, Neiman-Marewas ; Dallas, Howston

Bos FARBER, art director/designer

Melvin Sokolsky, photographer

Irving Serwer Advertising, Inc., advertising agency
Celsa Corp, of America, advertiser

AWARD OF DISTINCTIVE MERIT

Epson NEwoQuisT, art director/designer

Wingate Paince, photographer

Needham, Louis & Brorby, Inc., advertising company
Peugeot, Inc., advertiser



The new Peugeot '403 1s an
economy car—with room!
[t has ample leg space
front and rear seats for
a family of five or six. .
And the Peugeot
has leatherette
<o scats with
8, foam rubber

- = 2 padding. The
/ A-cylinder

| engine has

® aver y llvelv pick-up,
gives 30 miles per gallon and
delivers a top speed of over
80 mph. Price? Only $2175
and 1t includes all this: shding
sun-roof, windshield washers,
whitewall or Michelin*“X”
tires, economy 4th gear, heater-
defroster, dashboard clock

and reclining “‘sleep-on” seats.
S T See and drive a Peugeot soon.

e - L'J SA T B SOLD AND SERVICED BY OVER 300 RENAULT DEALERS THROUGHOUT THE UNITED STATES
FOR ILLUSTRATED BROCHURE WRITE PEUGEOT INC ‘20 EAST 56TH STREET NEW YORK 92 N ¥

the new Sportsedan from France!

PEUGEQOT

%




GRANDMA MOSES: PHOTOGRAPHED WITH A NEW POLAROID previeus ilm. Wi atestald | | {
LAND FILM. s s an endarcement of an actual O0second peture, 1t Vou pictures in 60 sceends. but peture wtoniling qualins . P
was ta with a new tdine just mtredueed, whieh i twice as <harp as th Cameras ~tart at = 1 new film can ied by [ 1




Yo i valtzing to the musie of a cab radio. Or mayhe it was o dream .. their s
But fur a moment vou rhared it on WHISPERING STREETS. For this new radio drama

tehes vou wherever lile leads. makes vou part of the people you meet on the way, Fach day, as onby

«n. BETTE DAVIS
mory on W hispering Strects,
Join her. Monday through

lirings you to & new scene .., an unforgeitable
A different story...a complete story every day.

Friday on the CBS RADIO NETWORK,

RoBERT GAGE, art director/designer

Wingate Paine, photographer

Doyle Dane Bernbach, Inc., advertising agency
C.B.S. Radio Network, advertiser
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ABE SCHRADER: AUTHORITY
ON CARS
AND WOMEN

b be certain it's authentic, note the set of the sithouctte, the charucier of the proportions.
Lean back —if it's the real thing, you never felt more relaxed. An accomplishment —if vou know
anvthing about the shift mechanism. Oh. the car? That'sa 1901 Columbia Gasoline Runabout

esseseAuthoritative box-check tweed, brown & grey or bluc & green. Sizes 6.10 16, About $30.

Designed by Belle k Will Ssunders. Abe Schrader Corp., 530 Seventh Ave., N.Y. 1t & Tute. A2 v
L5 A O mEmgein. el Seamim, oF wue Wonsdelis, fon Framium ol & Syl oot Mk Suswieilge & Chblos. Shdipon, Do

Josepu NISSEN, art director/designer

Jerrold Schatzberg, photographer

Altman-Stoller Advertising, Inc., advertsing agency
Abe Schrader Corp., advertiser

ART DIRECTORS CLUB MEDAL

HELMUT KRONE, art director/designer

Bert Stern, photographer

Doyle Dane Bernbach, Inc., advertising agency
Polaroid Corp., advertiser

MAGAZINE ADS SINGLE PAGE 2 COLORS OR BLACK AND WHITE

LockE MILLER, art director/designer
Charles Totten, photographer

Hixson & Jorgensen, Inc., advertising agency
Waste King Corporation, advertiscr

need

LONDON FOG MAINCOAT

DomiNick ARBUSTO, art director/designer

Aldin, photographer

Daniel & Charles, Inc., advertising agency

Londontown Manufacturing Co., advertiser



o Cadiz
Casablanes
T‘nT Al N
s Iall Sunlane
Sicrly

& Freoh ivien Cruises to the
ltalian Riviers .
Mediterranean

Constitution
ln_(lcl)cn(lcn 1ce
it | A+ aguats L

6) ¢) Rosert Gage, art director/designer

z 'j Shostal Color/Sol Libsohn, photographers
Doyle Dane Bernbach, Inc., aduertising agency
American Export Lines, advertiser

EVERYBODY'S WEARING ’EM!

CHENMSTRAND NYLON

WiLLiaM TAUBIN, art director/designer
244 Bert Stern, photographer
Doyle Dane Bernbach, Inc., advertising agency
The Chemstrand Corp., advertiser
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32 World Records in Puerto Rico

BiLL BiNzEN, art director/ designer

Elliott Erwitt, photographer

Ogilvy, Benson & Mather, Inc., advertising agency 6 7~ HERB LUBALIN, art director/designer
Commonwealth of Puerto Rico, advertiser 2 Ben Rose, photographer

Sudler & Hennessey, Inc., adceertising agency
Design Center, advertiser

A BREAK FOR DESIGN

i~ the function of the Design Center: to meet

in the field of interior design o the deco-

inter-

point of As one crmfy e mem-*
Ler put it “the Design Center i 1o interiors
what the «ard file is to the Librury of Con-

1 N, d trdecenteror DESIGN CENTER
R INTERIORS
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W hat makes Rolls-Royee

the best car in the world?

annuon to daald” asys o eminont Rotis-Rowo, on. meet.

Rorrix C. SMiTH, JR., art director/designer

= Charles Kerlee, photographer
Ogilvy, Benson & Mather, Inc., advertising agency
Rolls Royce, Inc., advertiser

-

MY o e, o

mi-n— ‘;"' ?

t takes broad-shouldered

1 Y tomobiles —our typrcal
America's Averea o ol o
ways of living in this coumtry.

family shopping cart " . ..

Crauxcey F. KorTEN, art director/designer

e S s e s S S o TR COM BN e s S e
T, e Hans Namuth, photographer
OSSO o or . ot ol i | 1) Ford Famil of Fine Cars ans Namuth, photogra; .

e T en RN TR R o ok tamecsea - o - ...m)! wooLE  Maks 1y COmPARNTI Kenyon and Eckhardt, edvertising agency

Ford Motor Company, advertiser

A COAT
OF EXCLUSI\ k.

COUNTRY TW

CASHMLI RE OR 4 :
KASHMOOR y 20

we s ot 5t R o s Epwarp Rostock, art director/designer

e M . seer wiaa . : Dick Rutledge/Ray Kellman, photographers
— - ke —— y
=g = .-:_._.... b S < 2} Ashe & Engelmore Adv. Inc., advertising agency
Country Tweeds, advertiser
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6 ART DIRECTORS CLUB MEDAL

HERBERT MATTER, art director/designer/ photographer

The Zlowe Company, Inc., advertising agency
Knoll Associates, Inc., advertiser

: WiLrLiaM TAvuBIN, art director/designer
Wingate Paine, photographer
Doyle Dane Bernbach, Inc., advertising agency
The Chemstrand Corp., advertiser

Mo 130 £Ms e thu calivotes ot Tighe Fodeunt Cints wud Tebien Beupned b Seve Semmentt
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The octagon on the battie line Lithe, beautiful and beliowing thunder...ten MG A racing cars
uncoil from the starters grid at Lime Rock. Try the MG A at J. 8 INSKIP, INC., 304 East 64th Street,
New York 21. NY (TEmpleton 8-6100) or at any one of 100 authorized dealers in Conn. N.J.. NY.. or R. L
(from $2.455") Telephone today for the name of yeur nearest authorized dealer Mf}
[ X3 Ep Brobsky, art director
52 Roy Kuhlman, artist

Dan Wynn, photographer

Ruder & Finn Incorporated, advertising agency
J. 8. Inskip, Inc., advertiser

6) 6

3 3 MAGAZINE ADS-LESS THAN FULL PAGE

STUART WELLS/BERNARD T. GRANT, art directors (3 Havr Dawis, art director/designer [ :- S1 FRIEDMAN, art director

Erwin Blumenfeld, photographer/designer e i Lionel Kalish, artist ' Q) Bruce Elkus, photographer

J. R. Flanagan, advertising agency Philip J. Perlman Associates, advertising agency Harold J. Siesel Company, advertising agency
The Dayton Co., advertiser Marum Knitting Mills, Inc., advertiser Brunovan, Inc., advertiser

'3 ke besag back heme w1 one of the aess chatsawr, and 1t's 3 iveag Meaghag 35 she doas
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For your fine feathered friends-

A R u M with shpible devatees of authentic French stybag, Jesetie (s probably nel long for feather

elegant long-wearing Ban-Lon hose n N fesie ]
o

=

dusting. The formimre woll be bere. however, Jwaihng yow wisit Ash aay deceraler or denier

BRUNOVAN,INC. 00 sind 50 Ao yark ¥
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ART DIRECTORS CLUB MEDAL

3 6 HeLMUT KRONE, art director/designer
Maurice Bauman, photographer
Doyle Dane Bernbach, Inc., advertising agency
Schenley Industries, advertiser

L —— -

H you ven 51ve & batier busrham __give 4t
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ABE SCHRADER: AUTHORITY
ON CARS
AND WOMEN

Authoritative box-check tweed, brown and grey or blue and green, shaped
with Siri, Sizes 6 to 16, about 850. Designed by Belle and Will Saunders.
Abe Schrader Corporation, 530 Seventh Avenue, N. Y, 18 » Lord & Tavlor, all stores
Jordan Manh Co., Boston, Mas, « Marshall ¥ield & Ca., Chicago, L. + Famous Barr Co., $t. Louis, Mo

Oh, the car? That's a 1901 Columbia Gasoline Runabout.

-y

, . .
18 i ¢ Josepn NissEN, art director/designer
e ,5 7 Jerrold Schatzberg, photographer

Altman-Stoller Advertising, Inc., advertising agency
Abe Schrader Corp., advertiser

Psst! Hold page up to bright light
for an x-ray peek at a great gift.
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Travel Folder; fabulous 15 by 8 inch
leather-strapped cotton canvas opens
15 by 21 inches wide. Black, tanger-
ine, surefire red. 18.95 plus 10% tax.
Mail or phone. Pinwheel Shop, I. Miller

NEW YORK ® ATLANTIC CITY e BALTIMORE ® CLEVELAND ¢
DETROIT ® PHILADELPHIA ® WASHINGTON © WHITE PLAINS

MAGAZINE ADS—LESS THAN FULL PAGE

RoBERT FABIAN, art director/designer
Andy Warhol, artist
I. Miller Salons, advertiser

BN RoBiNson, art director/designer
Howard Low, artist

George Ancona, photographer
Andrew Geller Shoes, advertiser

- v
EaYXVITLS sHort-HeeL FasHion 19.95 andrew gell@r New YORK - CHICA

3 look




“I hate everything that
bears the stamp of imitation,” said
composer Carl Maria von Weber. He
would have liked the unique quality
of WQXR. Certainly advertisers do.
Results for advertisers like American
Mutual Insurance Companies of
Boston prove: For WQXR’s one
million families, nothing takes the
place of good music...nothing takes

the place of

1560 AM 96.3 FM
Radio station of The New York Times

. Lours SILVERSTEIN, art director/designer
Walter Einsel, artist
New York Times, publisher

Hav Davis, art director/designer

R. O, Blechman, designer/artist

Philip J. Perlman Associates, advertising agency
Dee Sportswear, Inc., advertiser
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©Our new open mesh Dacron and Cotton washable knit shirt featuring an open mesh back

ABRAHAM & STRAUS, B'KLYN. N. Y. / GIMBEL BROS.. MILWAUKEE, WISCONSIN = KAUFMAN'S,
PITTSBURGH, PA./ G. FOX, HARTFORD, CONN. DEE SPORTSWEAR INC., 1270 B'WAY, N.Y. 1
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TO AN D FRO M ITA LY | Alitalia has inereased its transatlantic sehedule from 3 to 7 tlights
e a week—because o many people want to visit Italy! They want
to feed the pigeons in Venice. .. throw coins in the fountains of Rome . .. marvel at the art treasures in Florence . . . and

bask under the blue skies of Capri. Sicily, or Sardinia. And they want to fly Alitalia—where the food, the wine, and
the weleome are all so wonderfully Italian! Alitalia has been serving Furope, Africa. South America and the Middle

THE SUNNIEST SHIPS ALOFT

A LI'TAILIA

East for 30 years. Now a brand-new fleet of radar-equipped Douglas DC-7("s
links Europe with New York and Boston. Only 11 hours across the Atlantie!
First class or the new, surprisingly inexpensive cconomy* accommodations.

bt ' #  In New York see y our travel agewt o Alitalia, 15 Bast 516t Strect. Phese 27 7res, Hill 8-8700. Also in Uuladelphin, Chieayo, (leveland and Montree
—————
/ \
ot
I\l ARD \E ) AWARD OF DISTINCTIVE MERIT

“\S‘\“ﬂ\ X Herszrax Davis, art director/designer
\ \1 Tudor Publishing Company, photographer
\ WER

\ ) Yudel Kyler, designer

L= Dowd, Redficld & Johnstone, Inc., advertising agency
Alitalia, advertiser
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THE CORONATION OF POPE JOHN XXIII

Today television will bring the coronation of a new Pope within the sight of more people than have
witnessed all the coronations in the history of the Papacy ® As the solemn and majestic ceremonies
unfold before a massed crowd of 600,000 in St. Peter's Square, Eurovisi will broadcast the

event over an international network to some 30 million television viewers in seven European nations
®To enabie millions of Americans to see the ¢ ies the CBS Television Network will present an
hour-long nationwide broad highlighting the principal features of the event ® Recorded on video
tape dircetly from the Eurovision broadeast, and edited in London with on-the-scene commentary by
CBS News Correspondent Winston Burdett, it will be flown by jet plane to America for broadcast

i diately following tonight's electi coverage by CBS News® It will be repeated tomorrow from
B w {1am ® Be surc to see this historic broadcast on the CBS Television Network ® Channel 2

Moses and The Burning Bush

{The Siory of Pawowe Bepus Fiord

LEeSTER FELDMAN, art director/designer

Ben Shahn, artist

Doyle Dane Bermnbach, Inc., advertising agency
Barton’s Candy Corp., advertiser

[ WiLriaM GOLDEN, art director/designer
John Groth, artist
CBS Television Network, advertiser

THE SOUARE TOE

BEN SPIEGEL, art director/designer
Maurice Bauman, photographer
Doyle Dane Bernbach, Inc., advertising agency

p ; g ing sty e idea n's v
Melville Shoc Corp., advertiser l:mu-st-un ning sty k~ idea in men's shoes today

N
v



GENERAL™**
AGREEMENT

General Electric, General Foods, General
Mills, General Motors —all agree it's sound
strategy to be on the CBS Radio Networi.
Along with scores of other top-ranking
national advertisers, they know that on
CBS Radlo, commarclal salvos hit more
listeners (47% more peopie listen per com-
mercial minute than on any other radio
network). And they hit them harder. (By
Hts very nature, CBS Radio programming
scresns out the non.listening Natener.)
That's why, in the battie for the dollar,
thess gonerals make sure their campaigns
are on the CBS Radio Network. Maybe
what’s good for them Is good for you!

Jerome Snyder, artist
CBS Radio, advertiser

i " Louis DonrrsMman, art director/designer
L 4
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ARNoOLD VARGA, art director/artist/designer
Cox’s, Inc., advertiser
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RosErT GAGE, HELMUT KRONE, art director/designers

Wingate Paine, photographer

Doyle Danc Bernbach, Inec., advertising agency . .
Ohrbach’s, advertiser

ZASKIDOO, KTDDO! | found out

And a rrssmactase! 1 Coxs Jor diemiseric and ull that 1652, Grass who aeathed wir Mama i
ik 10 make her the toast of the Toenties? Yestrecee, we did! And were more than ready to do 1t P I [
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RosERT GAGE, art director/designer

Wingate Paine/Walter Chandola, photographers
Doyle Dane Bernbach, Inc., advertising agency
Ohrbach’s, adcertiser

") AmNoOLD VARGA, art director/designer/artist
» o, Cox’s, Inc., advertiser
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/ F-D-R-THE IMAGE

AND THE MAN BEHIND THE ¢

MASKS! PULITZER PRIZE-WIN- \'.

NER ARTHUR M. SCHLESINGER JR.

PEERS THROUGH THE PINCE-NEZ AT THE TWIN
ROOSEVELT RIDDLE...DISSECTS THE PSYCHOPATHIC
HATE OF THE UPPER CLASS...THE BLIND IDOLATRY
OF THE MASSES...DISCOVERS THE MANY-SIDED MAN
BEHIND THE MANY MASKS. A NEW AND NOTABLE
ANALYSIS...PREVIEWED IN THE CURRENT ISSUE OF
ESQUIRE IN ADVANCE OF ITS PUBLICATION

AS THE JANUARY BOOK-OF-THE-MONTH. B,
EXPECT THE UNEXPECTED IN.....ESQUIRE =

2
:
-
| §
g
|8
']
g
4
| B
| 8
g
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ONOFRIO PACCIONE, art director/ designer Hers LuBarin/GEORGE Lois, art directors
Harvey Schmidt, artist Carl Fischer, photographer
Grey Advertising Agency, Inc., advertising agency George Lois, designer

Esquire, Inc., advertiser Sudler & Henncssey, Inc., advertising agency
Carr’s, advertiser

Luciana Roselli, artist

5 3 PeTER R. PALAZZO, art director/designer
Henri Bendel, Inc., advertiser

ART DIRECTORS CLUB MEDAL

5 4 WirLiaMm TAuBLN, art director/designer
Ewing Galloway, photographer
Doyle Dane Bembach, Inc., advertising agency
El Al Israel Airlines, advertiser

Piosiung over palichid s, o somating folraiocs s, the chafom  with sacn.,
#vasing doew hes never boea more grand Haere are four from wwr o eap of the others i the collection m e coloe of pour chokee ., paces
Swgniicent collection of dresses for g cvnengs Thase bodices ary  bagm 0t 233, From our 10 West .

ichorngly yeweled, mokdod o fsther, beowetally bosded, o0 sked bone. . 10 Wi 37 S JTETILL BCl'ldCl




Starting
Dec.23
the
Atlantic
Ocean
will be
20%

smaller

- g : : : w— S == o
- . v - L]
“a 4 b - -r¢ . -
. P - - ' - - A
P ) e . g e - -
Watch for the inauguration of the first jet-prop service across the Atlantic. introducing the Bristol Britannia, starting Dee.23

AL
' ISRAEL AIRLINES

See your travel agent or: El Al lsrael Airfines, 610 Fifth stvenoe. New York 20,V ¥, Plaza 1-3100
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Mia Carpenter, artist

5 6 PETER R. PALAZZO, art director/designer
Henri Bendel, Inc., advertiser

Lovuis SILVERSTEIN, art director/ designer/artist
The New York Times, publisher

Vacation in PO““SYlvania?
That's a wonderful spot for a holi-
day. And for a large choice of accom-
modations in Pennsylvania, see the
Resort and Travel Section of the
Sunday New York Times. That’s
America's biggest vacation guide.

AV ORI SRt S
AT L Je . S N A%
| ) " 7. A R ) 4 -4 4
PRI RSSO N : A
P f')’ :‘ AR § Iyt O % T » b ; “
[ Bt S P | A ame X% ;‘:
French Dressing for a petite mademoiselle; (Granamothers, make note.) It's
our very own adaptation of the French smock dress done in hand washable vel-
veteen with: 2 button-on collar. In red or black. Sizes 2 to 6x, $9; sizes 7 to 10,
$10. Not shown, but wonderful with the dress, velveteen tapered pants in red or
black to mix or match. Sizes 2 to 6x, $6; sizes 7 to 10, $7. Children’s department
fifth floor. When ordering by mail or phone, please include 45¢ for sending

beyond our deliv o
o ewe s Henri Bendel

11PM 12PM 1AM 2AM 3AM 4AM SAM 6AM 7AN I?S’?ﬁ”i‘{‘f'ﬁ’é“fé

PIMERERTTE

GeorcE Lois/Roy ARoN, art director/designer
5 7 Sudler & Hennessey, Inc., advertising agency
Ciba Pharmaceutical Products, advertiser

CLEARANCE

EXCELLENT CMOICE OF MICKEY-PREEMAN AND OLEN GUARD SUITS
16% to 20% off, some 0% OVERCOATH-—15-20% off; & fow at H0%
sronts 18% Lo 30%% off -15% (o 40% off

MAaNUEL GROSSBERG, art director/artist
5 8 Harry Hamburg, photographer
Ed Doree, designer

Lawrence C. Gumbinner Advertising Agency, Inc., advertising agency amows—10%% 10 30 off; some 50% WOMEN'S FASMIGN $—15% 1o 00% of
Kolmer-Marcus, advertiser NOTR: o charge for men’s clothing siterations
Kolmer-Marcus

“bacaune “they won't let you wear t umlens it fta

WUND GLOTHING o NATD - NODLADASHERY © TMDLE © SNOAPWAY AT 371N TTATAT o BPIN S4ILT 7O B PN THRNSONTS VO 6 PN
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Ep Broosky, art director/artist/designer
Dan Wynn, photographer
Ruder & Finn Incorporated, advertising agency

J. 8. Inskip, Inc., advertiser

6

PUT YOURSELF IN THE
DRIVER'S SEAT Handsome
1S as handsome does. MG
ofters proven pertormance
and rugged good looks

's the fun ca* that means
business. See the MG at the
Intarnational Automebile
Show, New York Coliseum,
April 5-13. For a trial drive
contact + S. Inskip Inc.,
304 E. 64th St, New York
21, N. Y (TE 8-6100) Or any
of more than 100 authorized
deaiets in Connecticut. New
Jorsey, New York and Rhode
island

GeorGE Lors, art director/designer
Sudler & Hennessey, Inc., advertising agency

Carr’s, advertiser

CHRISTNAS
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CHRISTMAS
ALL
YEAR
LONG
AT
CARR'S
When vou buy
two of .anthing
at (anr's. one
of them is practically
agife!

Your vearround
Clyistmas
Prosent (o us is
the cheerful
mvvoitserve vourself,
pay cash
and carny home
the goods.
Our year-round
Christmas
present o you
is the nicest
selection of items,
at half what
vou pay elsewhere.
Come on in
anv month. and let's

exchange giftst

7

DESTINATION MOON

Qut-of-this-world entertainment, as hot as
the latest headlines. The most scientifically
realistic account ever filmed of man's first
flight into outer space...and you are there!
Another first New York telecast in color...
and black-and-white on THE LATE SHOW ®

TONIGHT AT II:15, CHANNEL 2

MorTt RUBENSTEIN, art director
6 1 Wide World Photos, photographer
) Arme Lewis, designer
CBS Television Stations, advertiser
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Owis are noted for
their wise use of the nighttime
that other birds waste. At night
owls go out and get ideas to
make their days easier. Owls
relax most of the day. At the
University of Pittsburgh there
are people getting better ideas
every evening. They start by
phoning MA 1-3500 before
September 12 to choose from
600 different evening courses.

RicnaAnp S. ObEN, art director/ artist/ designer
University of Pittsburgh Evening Division, Publisher
University of Pittshurgh Evening Division, advertiser

100 LUXURIOUS WINTER

COATS

40.0

REGULARLY ?85 TO §/149

Wait till you see them! /o Cash-
meres, lush Borgana Iurﬂcs. ;onulnn leathers
(some h:r krllmuod pile fined!) dnuy -Ipau’.

Anglo hbrkt. styled,

made, once-in-a-lifetime priced! Sizes 8-18,

14%/2-221 (2. There are only 100,80 hurry, to

Buy For Less And Lovs it st Carr’s. Essex Green
g Plaxs, Prospect Ave., W. Orange, N.J.

Mon. nm.rn !mbll):m; ; Sat. 9 am to 6 pin

Gronce Lois, art director/ designer

+ Carl Fisher, photographer

Sudler & Hennessey, Inc., advertising agency

Carr’s, advcrtiser

ALL WOUND UP

FIND THE PER-
FECT PRESENT
HERE AT COX'S.

ARr~oLD VARGA, art director/artist
Harold Corsini, photographer
Cox’s, advertiser

“WHO
The documented study of a MIGHAEL
gang of teen-age boys who A

senselessly killed another
boy one night last summer

in New York,..told in the

actual words and voices of
gang members, parents and

Juvenile authorities. The

implications of this case, | -
and the ensuing trial, oG
concern everyone, You will

not find this a comfortable
hour of radio. But you will
find it an unforgettable one}
Narrator:Edward R. Murrow.

l'

AN

DIAL 880: WCBS RADIO, 8:00 PM TONIGHT

Louis DorrsMAN, art director
Robert Weaver, artist
Joseph Schindelman, designer
CBS Radio, advertiser
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/Play the exciting

new television quiz
game that gives the

21

audience at home a 5 }S
chance to win prizes. ,
11:30 am Monday}_ 7 J
through Friday live o 6
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WiLLiaM GOLDEN, art director
66 Kurt Weihs, artist/designer
CBS Television Network, adtertiser

The Siren, by Ingenue, steps out of taxis
and into restaurants and theatres all over town..Vel-
vety black suede with a shiny swoosh of silk sash
and a skinny, skinny heel.... And it comes in navy
or brown, too. 17.95 from our Shoestring Collection
of sky's-the-limit fashions at shoestring prices |

1. Mitter

450 Filth Ave.

ROBERT FABIAN, art director/designer
68 Andy Warhol, artist
N. Y. World Telegram & Sun, publisher
L Miller Salons, advertiser

BERGDORF

the shoe, first and lastingly, takes shape.
It is the form, in wood, of the foot, without
which the shoe is wishful thinking. For ev-
ery foot there is a last, but the Deauville,
the Marquise, the Venetian, the
Lady Godey, are only the be-
ginning of the distinc-
tion that is DELMAN.
A Delman last does
not simply imitate
the form of the foot
but transforms it into
sculpture. It is more than shape,
it is shapeliness. In the last analysis,
a DELMAN shoe is its own good form,

67 Resa Socuis, art director/designer

Dick Nathan/Gramhs Miller, artists
Sochis Advertising and Promotion, advertising agency
Delman Shoes, Inc., advertiser

SHARP RELIEF

Midwives used to put a knife under the bed to “cut
the pain™ of childbirth. Sounds foolish, nowadays.
But then, we’re lucky. We have many wonderful pain-
relieving drugs . . . other powerful medications, too.
When you're ill, take advantage of the newer, effec-
tive medicinals. Seek your physician's advice . . . he's
the only one qualified to prescribe for your health.
Then, if he recommends medication, come to us for
prescription service.

DEALER’'S NAME

Jacx DeWrrT, art director/designer
Clem Cykowski, designer

Fuller & Smith & Ross, advertising agency
Eli Lilly Lahoratories, advertiser



TRADE PERIODICALS ADS LESS THAN FULL PAGE
COLOR OR BLACK AND WHITE

‘ankle

in
H ’
there's pain and any
inflammation here. case

it could be mild it calls for
or severe, acute or
chronic, primary @

secondar; fibrositis — or eVe : ol i Slgmagem

early rheumatoid arthritis

ersd todagy

(o d HerB LuBaLin, art director/ designer
(O Carl Fischer, photographer
Sudler & Hennessey, Inc., advertising agency
Schering Corporation, advertiser
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mma Thr. ar Agency. 12 St

1t Lake Strect, ™"
'i 101 ALWAYS W ANTED.

o

our vrodllf”ﬂ’ll

L., and AN
RLMEMBP "
11 youl bebieve sou ean contribute | ol
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we are Interested in
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3 3 y h| And we are preparinz for 4 FoR
MAURICE BINDER, n'rt director/ tllrtlst/ designer & prERRY, ‘\)\% |
Yerry Wald Productions, advertiser
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WLt BURTIN, art director/designer
, Inc., advertising agency
erman Miller Furniture Company, advertiser

Keturah Blakely, photographer

J. M. Mathes
Bos Givuv, art director/artist/ designer

Artistic Reproductions, advertiser
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Artistic Reproductions Inc., 29 East 19th Street, New York 3, New York. GRamercy 56400

"
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.
Prevented from using tull color? You can now get more color and better quality, for less money . ., . faster.
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DOW CHEMICAL ANNOUNGES .
TRICHLOROETHYLENE FEATURING SUPERIOR STABILITY FOR - "(“ S
. VAPOUR DEGREASING *
TWO NEW GRADES OF TRICHLOROETHYLENE FEATURING ’
SUPERIOR STABILITY FOR VAPOUR OEGREASING + DOW [ g
CHEMICAL ANNOUNCES .
OFTHYLENE FEATURING

“

L

__TWO NEW GRAOES OF |
DOW CHEMICAL ANNOUNCES... &
TWO NEW GRADES OF TRICHLOR-

SUPERIOR STABILITY FOR VAPOUR
QL TW0 NEW

FREDERICK A, USHER, JR., art dire: i

L 0 , JR., ctor/designer,

Marion Sampler, artist /photographer
Koltun Brothers, advertiser

7

soeatts maan er¥eln g

A}:{RTI;{UR D. ?BROSEY, art director/artist/designer
acManus, John & Adams, Inc., advertisil
Dow Chemical of Canada, Ltd., advertise: & agency

cildasr Bhy-I3.

the $ buys more @ Koltun Bros.




TRADE PERIODICALS ADS LESS THAN FULL PAGE
COLOR OR BLACK AND WHITE

The Zlowe Company, Inc., advertising agency

7 6 HERBERT MATTER, art director/ designer
Knoll Associates, Inc., advertiser

New Yorkers do everything other people do. Only more
so. For example, they buy more cars than the people in
any other market. And you can sell them more cars by
using more space more often in The New York Times
...first in New York in automotive advertising

L.ou Myers, artist

7 7 Louis SILVERSTEIN, art director/ designer
The New York Times, publisher
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New York is children at school. New York is mothers

at market. New York is 5 million families growing,

needing, wanting, buying. New York is The New York

Times. New Yorkers live by it. It serves them with

the most news. It sells them with the most advertising.

AWARD OF DISTINCTIVE MERIT
7 8 Louis SILVERSTEIN, art director/designer

Robert Frank, photographer

The New York Times, publisher



TRADE PERIODICALS ADS, FULL PAGE OR MORE
BLACK AND WHITE
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Real Tynographars, Inc stimulates comment . . makes things happen . for you and ter vour clisnts

Noom 48 page specimun book availabie upon togomnt hom Hisi Tapognicaeey, tne 219 W 39 & NYO LAL w3

8 O Louis DANZIGER, art director/designer/ photographer

Bos GiLv, art director/designer
Clinton Laboratories, advertiser

Ronnie Rojas, photographer
Real Typographers, advertiser

MR. CESARE CIOTTI IS VERY MUCH ATTACHED TO I MILLER... 32 YEARS WORTHI
Mr. Ciotti of the Heel Attaching Department has a natural attachment to I, Miller. it you
want to know exactly how heels are attached to shoes, just ask Mr. Clottl. He'll show you
with his own two hands how a heel is shaped and biend: into the ch. of an I. Miller
Shoe. Like many of our shoemakers who have been with the company for thirty years and
more, Mr. Clottl believes that a fine shoe is a work of art—made by him and I. Miller.

[.Miller

“whete people ere aiwsys i fashion™

Bob Gill, artist
Irving Serwer Advertising Inc., advertising agency
I. Miller & Sons, Inc., advertiser

8 1 ART KANE, art director/designer




allergic

Dimetane works!

Whaterer e

leagie ssmpronm, Dimetane pl')\l(l(‘\ unexeetled amiliustaminic

potency and mininil side efieds, Dimetane works in cer@in ees whee other

amihisamines lail. For yom aext case of prndtus or anicaia presribe Dimeone

Extentaln (12 mg.). l.|hlu~ mg.). Elixir (2 cc 1 Dimetane-Ten Injeanble
R 5 ]

Qomg. cc)or Dimetane-10u ln|uuhl( (toomg., «c.). AL Robins Co.,
Inc.. Richmond e, Virginia, Kihical Pharmaceuticals of Merit Since 187
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GrorcGe Lots, art director/ designer

Carl Fischer, photographer

Sudler & Hennessey, Inc., advertising agency

A. H. Robins & Co., advertiser

..-put it in voGUE. Fresh advertizing ideas in voGux
this season will bring you fresh sules results for
seasons to come, For 3,000,000 VOGUE readers (the
women other women follow) take their fashion
idess from VOGUE. The leading retailers of America
stock these fashion ideas . . . knowing that a supply

of “voGUk-advertised” products is the very best
way to keep up with what amart America wants
immediately ... what mass America wants latsr,
Advertisers in all tields use VOGUE's power—adding
up to more pager of advertining in VOGUE each
your than in uny other magazine edited for women.

33

k'.

HEeRB LUBALIN, art director/designer
Carl Fischer, photographer
Sudler & Hennessey, Inc., advertising agency

Sudler & Hennessey, Inc., advertiser

The reason? Look through last season’s VOGUE's—
whether clothes, travel, liquor, furniture or auto-
mobiler VOGUE's own “deep freexe” held the fresh
ideas then that are selling all over America now.

VOGUE

fashion is the selling power...Vogue is the fashion power

e et ‘
g S A RN xis

¢.-4.54.L--.5-t.---\o--

“let’s take it out of the deep freeze?..

34

RicHARD Loew, art director/designer
Lester Bookbinder, photographer
Conde Nast Publishing Co., Inc., publisher

Vogue Magazine, advertiser
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RoBERT BROWNJOHN, art director/ artist/designer
Ivan Chermayeff, photographer

Brownjohn, Chermayeff & Geismar, advertising agency
Colorcraft Lithographers, Inc., advertiser

TRADE PERIODICALS ADS, FULL PAGE OR MORE
BLACK AND WHITE

LC

() [ WiLiaM TAUBIN, art director/designer
[~ N
J Len Siegler, photographer

Doyle Dane Bernbach, Inc., advertising agency
Buxton, Inc., advertiser

ltumzlummmmmmmmmmuwx Brochures. Displays Posters and Maganne insert Pages for
America s most drscrimwnstiog Prmbng Bupers I the hands of our Craftsmen it beped ut serve the Amantan Thread Company.
c«x:mmmaxp«m_ommwmcmp., Nabonai Lead Company: Pas American World Asways Peps-Cola Company;
WMMMJ‘MWMWMMWWYM“.IVMW



Tom Courtos, designer

8 ey  WiLLAM GOLDEN, art director
CBS Television Network, advertiser

clean sweep!

in 1938, Lestoil's entire advertising budget
(%$9,000,000) went into spot television,

His house-
hold cleanar the medium's largest single-
1A (] for a citent

whlch spent Just $10,000 tor advertising
In 1954.Even more so,when you consider
the fact that Lestoll has no large-scale

west of the Miss! and
south of Washington, D.C.

This distribution pattern Is one reason
Lestoil uses spot television. There's no
waste circulation: Lestoll puis its money
where the product is. Spot television's
Comhlnlllon of sight, sound and motion

forces distril sells.
Y. the tv 4 we
in New York, Chicago, Pnuadolpnla, M- Sy
wauhee, St. Louis and Washington ali run ‘

Lestoll schodutes. (And not hard-to-get °
announcements in prime time either. Just N
plenty of iow-cost announcements in 8o~ ‘
called”fringe” time, 52 weeks & year.)

Ask to see a typical Lestoli schedule. ‘
And then lat us produce one for you that -
matches it in economy...and resuits.

CBS TELEVISION SPOTSALES ’
Beproraniioy WCBA-TY won Focs, WEAU-TY. o, WrS8-7Y wos.
togten. i
aaw rv 1ovangores.
waar v
Up goes Los Angeles into the number two spot! Steadily-nsing retuil sales have made metropolitan Los MORT RUBENSTEIN, art director
Angeles the new mumber twa market in the nation, up from third position lest vear In the nNXT 9-county L N . =
coverage urea. retail sales have increased 62/ million dotlar in & single year Televivion homes and Irving Elkin, photographer

ffective buying imcome have shot up. 100 . making a combination which cun send vowr sulcs zooming Ted Andresakes, designer

Tell your story on XNXT. Southern California’s nuaibe’ ane udveriiving medism, reaching ncarly 60° CBS Television Stations, advertiser
of all California’s people and wealth! Last year. as always. k3T 1opped all competition in 7-station Los

Angeles. with 3 hetter than 27 sharc of audience and a close 10 30 kad over the second station.

T ) S e ey s """‘-w"-“'. W Ny K e g 4

o Bty P Mot 1088 LA Nburn Ly [V Tircrmpes 1947 Tuicrinn Maairine Maish 1999 Marsh 1048
R KNXTu—u-m Paperarnicd by €IS Tobevien Spun S
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RoBENT STOLLER, art director

William Ward, photographer

Harriet Romain Advertising, Inc., advertising agency
Pandora Knitwear, Inc., advertiser

crazy [ 30 “the greatest”t Our cockeved optimism has neaer been more sulidh rvamded than in
. U the st * The mest fikelt ta waceed ’h
. “ Th / wanted style [SEY NOVELTIER SUERIRS Ancd ¢ of NTRY ST LN
fiber 1.ct an ey unee Pan pur amnt qualits <smtiolied from sam W fin arment
ORLAN i, ULAN-KIN FURTTNES and magnificent, Jack o tFasdahle BAN 1o Pandwra’

o Twist process,
gon e p Oave them space and watch them KO - . with the bigest all-out send-off in sweater history: “Big as
. tutdonr™ PULL COLOK. PULL PAGE AT in the big-back «/n-schon] wmsues
of « 1l PING, TUP NFW YORK TIMES MAGAZINE, AMERN AN GIRL, RRVRNTFEN,
Al Sz Tt d a6y, Tto 11 Ste pre-teen) 324010 (teen and m
" T K i way. N YU IR M Manchester, N H SWEATERS




TRADE PERIODICALS ADS, FULL PAGE OR MORE
BLACK AND WHITE

&
“send 1t out local...and it comes back express”

VOGUE on your advertining schedule menns yow’re running on
achedule—straight to the heart of smart America. Your prod-
vets or services—as scen in VOGUE—hit every stop where
the pace-setters live, from Porttund (Me) to Portland (Orel,
You'rr on the fushion envuil. reachisg over 400,000 families

managers kook to YOGUR and its (ushion power to flash thesr
po-shead-and-huy signal. You'se acnt your products or serv-
icos on the tour thet gaima them national scceptance. The
response comes back direct, and sirong, to your factories,
offices, any showroomns from every whistle stop and big city
wn the pation. For when VOGUR rraders try yowr product this
season, all America buys it next smmeon. Get wowur i

onto the mainkine to smart Americn. Start produets moving . . .

the selling power is fashion

let \OGUE's persunsive fashion authority take them out.
let vOGUK’s uniyue selling power bring back the rosmalta.

VOGUE

«. . the fashion power is Vogue.

RicHARD LoEW, art director/designer

Lester Bookbinder, photographer

Conde Nast Publishing Co., Inc., publishing co.
Vogue Magazine, advertiser
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CONRAD MALATAK, art director

Roy Kuhlman, photographer/artist

Erwin Wassey, Ruthrauff & Ryan, advertising agency
Lederle Laboratories, advertiser

91
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9

BB
CUMMINGS

ANDREW Ross, art director

Irwin Schonhorn, artist/designer
NBC Television Network, advertiser

0

ELECTION
RETURNSE

"I\y!

#1958 x

TUESDAY
NOVEMEER

9:00 PM-

PRESIDENTIAL PREVIEW

Joux GranaM, art director
Rick Levine, designer
National Broadcasting Company, advertiser

Joun Grauam, art director
95 Becker-Horowitz, photographer
Rick Levine, designer
National Broadcasting Company, advertiser

BrapBurY THOMPSON, art director/designer
Stephen Colhoun/Don Briggs/Somoroff
Rollie Guild/Ily Peskin/Yale University /
Arnold Newman, photographers
West Virginia Pulp and Paper Company, publisher
Westvaco Inspirations for Printers No. 210, publicator
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PARKE-DAVIS : EIN BEITRAG
LUR MODERNEN HEILKUNDE

KeEnnETH H. LAVEY, art director

Raymond Jacobs, photographer

Norman Gorbaty, Designer

L. W. Frohlich & Company, advertising agency
Parke, Davis & Company, advertiser

Louis DorrsMAN, art director/artist/ designer
Ted Andresakes, artist
CBS Radio, advertiser

Science, missiles, the Middle
East, Moscow, the Presidency...

all the crosscurrents and new
directions of 1957 are here,

in the actual voices and sounds

B of each event. These are the
highlights of a year, as reported
NEws by CBS News' corps of world-

famous correspondents, and as

the CBS Radio




BOOKLET, DIRECT MAIL—-3 OR MORE COLORS

Tomr UNGERER, art director/artist
Tomi Ungerer, advertiser

e Wa IRVING MILLER, art director/designer/ artist
Irving Elkin, photographer
IBM—Electric Typewriter Division, publisher
International Business Machine Corp., advertiser
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A SCOPE MONOGRAPH ON CYTOLOGY

NMORE! MORE! MORE!
[ - tn -
wltire vyt inenne hievasd

ghte tnsaion vntertanmen '
Blichbnetere b lniling v

CAFTAIN KANGAROO

TOP DOLLAR
FOR LOVE OR MONEY

ARTDUND

THE TJDRLY
N 90 DATE

‘

=

!

R L

My Fair Lady

STB¥ RIGHT UF
and get full details by calling
Byd Rubin or Murray Benson at?

GBS Television Enterprises

N

WiLL BURTIN, art director/designer

Ezra Stoller/Keturah Blakely/G. E. Palade, M.D., photographers
The Upjohn Company, publisher

Scope M raph, publication

He’smeESS!E q
IF] 5IE

J

Y

AUTUMATIG

OF
D U . PU‘NT 1 X Sy LeicuMAN, art director/designer
l‘ lBths ; ° Sy Leichman, artist
Harris Haft, photographer
KGA, Inc., advertising agency

HIS LIFE &’,T]:\,IES E. 1. Du Pont de Nemours, advertiser
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BOOKLET, DIRECT MAIL—3 OR MORE COLORS

MorTt RUBENSTEIN, art director
1 04 CBS Photos, photographer

Ted Andresakes, designer

CBS Television Stations, advertiser
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Louis DorrsMmaN, art director/designer
1 O 5 Rudi Bass, artist
CBS Radio, advertiser
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HISTORICAL
PERSONALITIES
AS VIEWED

BY LEADING

CONTEMPORARY
PSYCHIATRISTS

RS TROSPRC TIVE DIAGNORS BY

DOVLLAS GOLDMAN, 3B,
NATHAN % AIUINE M D
YRRUNK A M PNV TON, M1

BIRTHE M ¢ HIUKIL ME

KenNETH H. LAVEY, art director

Norman Gorbaty, designer/artist
L. W. Frohlich & Company, advertising agency
Schering Corp., advertiser

LeonArp S1rowrTz, art director
R. O. Blechman, artist
NTA Telestudios, Inc., advertiser
7ungges? what the next Toba 4omud bu Tapsd o0 Mrg.
TRiasIvaey, Ty Indgtvpy $0gusl fcdapando . SPeddsy

Feo@ ”

Filh vt Bkl o bnihs $Pete CommitPers Aave
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BOOKLET, DIRECT MAIL—2 COLORS OR BLACK AND WHITE

b

WirriaM GOLDEN, art director

CBS Photos, photographer

William Golden/Mort Rubenstein, designer
CBS Television Network, advertiser

-:li;”x;::

CBS Photos, photographer

l O MoRrT RUBENSTEIN, art director/designer
- CBS Television Stations, advertiser

) HELEN STAUNTON/WILLIAM BACKALENICK, art directors
[ | Edward Wallowitch, photographer
William Backalenick, designer
Comart Associates, Inc., advertising agency
Lederle Laboratories, advertiser




RicHARD LoEw, art director/designer

1 1 1 Sidney Mehring, photographer
Conde Nast Publishing Co. Inc., publisher
Vogue Magazine, publication

Charles Goslin, artist

l 1 LESTER BEALL, art director/designer
Connecticut General Life Insurance Co., advertiscr=




BOOKLET, DIRECT MAIL—2 COLORS OR BLACK AND WHITE
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CBS Photos, photographer

FACULTY

119

KerN DEvIN, art director/designer

Kern Devin, artist

Marion Warren, photographer

The Bartou-lelct Company, advertising agency
St. John's College, advertiser

PuiLir MEYER, art director/designer
Fred Witzig, artist

116

The B. F. Goodrich Co., advertiser

rehennak. 19 that tior the etwork
had dmvenged & sl of EPL00 in the
Ssvclopment of the praject than far.

0 Thurday. Outober 4, 1938 the CHE
Tebes imion Network bnanched the pre-
tmlere of Plaghene 00 51 st and finage
malive drams of international conSies
W the atomic age. Only two of its thres
balf-kuur scaments were spomsored: the
third w s underwnitien In the netnork.
The prugeuss itnell uwt with mived ye-
views althoagh the citios unaninenaly
sppluuded the iden of offering a regular
weekly honr-atd-a-half drsmatic serive.
Vartely commented: *For introducing
® daring prugramiming « uncept, CH8
Tolerinion drseryes hndon” The Bl
borrd deneribed it an “ane of the et

WiLr1aM GOLDEN, art director/designer

CBS Television Network, advertiser

Cunningham & Walsh, Inc., advertising agency

Way biack in LO0ODOD HG
affered the tird noo-sag mattress. Advantsoes
Wire duraldlity and eoolness in summer.

this by »

«'«
o ) Miwting curlod Yuir 1o
the Age Ui ragnate
;‘ bent wire 1o his will and
" with the best sleepee
‘i in ages. Popular for yenrs and skil]
. widely accepted, it 1 g
h o complicatod

2 = 3 and more M{m.bb mattress
e ————— ——
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CLark L. Rosixsox, art director/ designer
Clem Cykowski, artist

McCann-Erickson, Inc., advertising agency
Standard Oil Co. (Ohio), adrertiser

Joun FrLAck, art director/ designer

y Lowell Herrero, artist
Cunningham & Walsh, Ine., adtertising agency
Calif. Dairy Industry Advisory Board, advertiser



POSTERS, 24.SHEET POSTERS

Mel Kasper, photographer
W. B. Doner & Co., advertising agency
Atlantic Brewing Co., advertiser

1 l 9 Sant PorTxov/HERB MURRIE, art director/ designer

T ) DALE KIRCHHOFF, art director/designer
1 O John Eppensteiner, artist
Gardner Advertising Co., advertising agency
Ralston Purina Company, advertiser




POSTERS, ALL OTHHER POSTERS—ANY SIZE

ee these great children’s classics come to life on television!

HE SHIRLEY TEMPLE FILM FESTIVA
Exciting and educational! Watch it on the NTA Film Networ

gooa
mornings
begin
with the
Inquirer

POOR LITTLE misy oimy
ELEANOR GATES/RALPH SPENCE

_I}?’Eﬁ?&i:‘of Sunnybrook Farm

BHEHEE BEESS BBERADBEBED B%
GAFTAIN JANUARY Laura E. Richard

Al
Pon P

5

e Cay fINAL
) arey A
. (“a 3\\\\\\
he FRIDEE

JORANNA SPYRI

LEoxarD S1rowirz, art dircctor/ designer . Dox Doxovax, art director

Norman Tanen, designer Michacl Engelmann, artist/designer
) Grete Mannheim, photographer Carl Baker, photographer

NTA Film Network, advertiser Philadelphia Inquirer, advertiser

Mario F. Risso, art director/designer
Jerrol Richardson, artist

Johnson & Lewis, advertising agency
The Langfield Co., advertiser

THE LANGFIELD COMPANY gas_av




great sandwiches start and end with

LEVY’'S

real Jewish rye

1 2 4 ART DIRECTORS CLUB MEDAL ”[041
b

Wirria Tausix, art director/designer
Wingate Paine, photographer

Doyle Dane Bernbach, Inc., advertising agency
Henry 8. Levy & Sons, advertiser



POSTERS, ALL OTHER POSTERS—ANY SIZE

Jacx GREGORY, art director/designer/artist

Seymour Mednick, photographer
Philadelphia Museum School of Art, advertiser

Spring Schaarship Party
Pluladelplffe Museum School
of Art, Wllnesday, June 4.
A donatid of $5 admuts one.

i 6) Janes Cross, art director/designer/artist
B < ) System Development Corporation, advertiser

127

RoserT GAGE, art director/designer

Wingate Paine, photographer
Doyle Dane Bernbach, Inc., advertising agency

Ohrbach’s, advertiser

4

for the \new look in cottons

y / §

~TAYE TIHLL xae

34111 STREET 01y
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GALLO|{Ahhhhhhhhhhh!

CALIFORNILA

PORT

EE g

-y AWARD OF DISTINCTIVE MERIT
Hevmur KRONE, art director/ designer
Pinney Beecher, photographer

Doyle Dane Bernbach, Inc., advertising agency

E & ] Gallo Winery, advertiser

yow are
cordially

inwited

{0 yotn

THE
FRIENDS
OF THE
WHITNEY
MusEum
OF
AMERICAN
ART

a noR-prafit
organization
devoted to

the welfure

and progress

W eomtomporary
American urt
ANNAL D0ES £250.06

A IR BOONET

WV TATIER AFURMAT N

6) ‘ IvaN CHERMAYEFF, art director/designer/ artist
P Whitney Museum of American Art, advertiser

] ¢ ) Bos Gy, art director/designer/artist
Re i ‘ School of Visual Arts, advertiser




POINT OF SALE, PACKAGES

i1
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Bame enciting docorstvs uees lor your BUSYBIAD topsatries  Haag 3 & moll

Sucerstion. ungly of i Ereups (shave lweplace. sota cobne o On 8 frev wall
aren)}  Hang 5 Busybesd Tapesiry owwe 84 open (abnet 51 5 Lem) transpasent
devarative deapery. (ranch Ihrough it for arlicion s the catvnet ) tie & Busy
v "a o

Brsybesd Tapestry 5 Hatuday Decorstan o special dapley  Sivgle strande of
os jowsley  BUISYBIADmg mesnt fun

beads may atea be used tur der oralion 5

Janes WARD/ARNOLD SARs, art directors/ designers

Ward & Saks, advertising agency
Laverne Inc., advertiser

CHARLES ATTEBERY, art director

= o ',)
l ,5- Herbert Zweig, designer/artist
L. W. Frohlich & Co. Inc., advertising agency

Schenlabs Pharmaceuticals, Inc., advertisers
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WaLTER LANDOR/FRANCIS MAIR

Walter Landor & Associates, designers/artists
Cerwin Vineyards, adcertiser

Epwanp C. Kozrowski, art director/designer

The Warner Brothers Co. Art Dept., artist

The Warner Brothers Co. Package Div., advertising agency
Cointreau, Ltd., advertiser




POINT OF SALE, PACKAGES

. T
( WELVE g ?Z. BOTTLRS

IWELVE 6 0Z BOTTLES ‘

TWELVE 6 0Z. BOTTLES

I0W CALORIR

Jenoste Govrn, art dircctor/designer
Gauld Associates, artist

Arthur Meverhoft & Co., adeertising agency
Louis Milani Foods, Ine., advertiser

pe

FRACILE ,
——

lmr’! versen company
PR, 15 g !

—_— —

FRAGILE

RupoLrit pE Hanrak, art director/ designer
Kurt Versen Company, advertiser



=7 Rew MiLes/ERNEST P1opro, art directors

John Hoernle, artist

Reid Miles, designer

William Connors, photographer

Hockaday Associates, adcertising agency
Bay Shore Mfg. & Tycora Yam, advertisers

» () LESTER BeaLr, art director

:
|
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£
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i
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!

308, depth ot Jo /3", cut 21/30" wick STANLET ELECTINE TONLS
Dhiglon of Staniey Works, Mew Britain, Connecticst, US4

) Richard Rogers, artist
Lester Beall/Richard Rogers, designers
Stanley Works—Stanley Elec. Tool Div., adcertiser




v LI 1 -
MASTERWORKS ,'l

S. NEIL Fujrta, art director/designer
Reid Miles, artist N I1lugh Bell, photographer

REID MIvLES, art director/ designer

Prestigze Records, advertiser Columbia Records, advertiser

AWARD OF DISTINCTIVE MERIT
_l 41 S. N1l Fujrra, art director/designer
- Seyvmour Mednick, photographer

Epic Records, advertiser

LC 3456 —
: . |

Concertgebouw Orchestra of Amsterdam, Eduard van Beinum, Conductor ST
; D PEPRICE
J s

-

Mozart:

Concerto in A Major for Clarinet and Orchestra, K. 622
Concerto in C Major for Flute, Harp and Orchestra, K. 299

Bram deWilde, Clarinetist fubert Barwahser, Flutist  Phia Berghout. Harpist

PHOTG SEYWOUR MEDNIGH



POINT OF SALE, RECORD ALBUM COVERS, BOOK JACKETS

Acy R. LEnMmax, art director
Art Bahrt, artist

Herb Lubalin, designer

RCA Victor Records, adrvertiser

-
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A “New Orthophomc High Fidetity Recerding
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Acy R. LEHMAN, art director
Carl Fischer, photographer/designer

RCA Victor, advertiser

NIGHT! TONIGHT! TONIGHT!

\T'S RERE AGAINY

COME ONE, COME ALL’
ADMISSION FREE! Ay

RO W Cam acHm . — -
———— L
THF CARNIVAL DAYS ARE AT HAN(

PROCLAINED W TONLS OF THUMDER o

Y OTERN LML A% SEMANT VO THE WUNTRIIS W WO MTAE 1T ANB THE COCKS D13 Wi SA% 17

-' 'rnn x'momu !'.AVORI

15%’ %%E_E‘%%%
""TOMPERS

e To Aroes Not Adassitted To Ay Pt OF Tiie TEovme !

ReID MILEs, art director/designer/artist
(4{ Blue Note Records, advertiser




POINT OF SALE, RECORD ALBUM COVERS, BOOK JACKETS

4 el

R
c e coLvmsia[§ i)

M TOLCTROWN, URA »
WAVAL ACATINY |+ FAR AROYE CAVIGAS W
0 THE BLEN CTVRANY |

“PAICH IS THE PICASSO OF BIG-BAND JAZZ," SAYS ARCHIE
ON THE COAST, PAICH IS MOST. HIS MUSIC MAKES MURALS
CROW IN YOUR MIND. PAPER AND PENCIL ARE HIS CANVAS
AND BRUSH. LISTEN: HEAR COLORS RUSH. ARCHIE DID. AND
RECORDED THE ENGAGING ARRANGING [JARTY PAICH

S. NEiL Fujira, art director/designer Reip MILES, art director/designer/artist
1 4 5 Jerry Cooke, photographer 1 46 Melvin Sokolsky, photographer
Columbia Records, adcertiser Hockaday Associates, adcertiser
Cadence Records, adtertiser



Clizas CO__!._,L}EI_BIA R )

NEWPORT 1958 o .
MAHALIA JACKSON

recorded at the Newport Jazz Festivau

S. NeiL Feprra, arf director designer
Robert Andrew Parker, artist
Columbia Records, advertiser

WiLLtaat CLaxTox, art director

Leo Stashin, photographer

Charles Hyman & Arman Acosta, designers
Frost & Shafter Adv., adcertising agency
World Pacific Records, advertiser

JAZZ MESSENGERS - CHET BAKER quintet " ELMg HOPE quintet
JACK SHELDON quintet - PEPPER ADAMS quintet

Narrated by J

Rebert S Brees

Practical Vocabulary Improvement Series [

Dr. Bergen Evans offers the

nus of leguminous plants, of thetribe Plassoles. 9. The words of a language; the sum or stock

It is distinguished from the

20

areof two kln':In- —onebisex
fertile and apetalous, lengthening, an!
rod into the earth, in which (¢
a cultivated from Bambarrs
and ia now naturalised in Bragil
and nteded- are e:kblo; they are kn:dwnb’:. the B.mnbam
-1 ea; o] u ou! or ﬂdaw
zﬁ?‘an:émd anp::portql nlo Indis n';du the name
of Mosembigus grain. Boe gobde, the name {n Surinam,
a0d compare .
vOC. An abbreviation of rocative.
vocable (v8'ka-bl), n. [ F. vocable 8p. vo-
cablo = Pg. rocabulo t. vocabolo = G. voca-
bel, L. vocabulum, an n.]?)ellntion, & designa-
tion, name, ML. a word, vocare, call: see vo-
cation.] A word; = term; s uame; epecifi-
cally, & word considered without regard to
mesaning, but merely a8 composed of certain
sounda or letters.

We will next endesvour to anderstand that wocabls or
term tyrannos (that js, nt or an evil king) cast
upon Rlchard. Sir @. Buck, Rist. Rich. IIL, v, 668,

A word or two may be spared to the formidable-looking

Conciossincosache, which 80 excited Alfieri’s bile,

7] (E. E. T. 8., extrs ser.), il 68, vote.
ocabulary (vo-kab'i-lé-ri), n.; pl. vocabula-
ries(-nz). |=F. vocabulaire = Bp. Pg. vocabula-
rio = It. vocabolario = G. rocabularium, { NL,
vooabularium, neut., ML. NL. vocabularius (sc.
liber), a list of words, a vocabulary, < L. vo-
eabulum, an appellation, name, ML. word : see
vocable.] 1. A list or collection of the words
of alanguage, a dialect, a single work or author,
a nomencluture, or the like, arranged usuaily
in alphabetical order and briefly def ned and ex.
plained; a glossary; a word-bool dictionary
or lexicon: as, a vocabulary of Anglo-Indian
words; a vocabulary of technical terms; & vo-
cabulary of Virgil. A=

I should long ere this have sont you s Transcript of the

éma of words employed in & language, or by » par-

ticular person; range of la :
His vocabulery soenis to have | o
necessary for the transaction of b @ g

P. From whence are those casual winda called fawa?
T. In the Cornish woabwlary that term llxnlﬂu to cot.
TAsoph. Botanista, On Coruwall, P 5. (Nares, 1. 313)
Ingenions men have tried to show that in the nt
xn:ﬁ:n vooabulary there are more Romance wors:?h'nn
Teutonlc. E. A, Preeman, Amer. Lecta., p. 163.
The orator treads in a beaten round; . . . languag:
roady-shaped whhznyon: he -mn ul
dry sooadwdary. R. L. Stevenson, Virginibus Puerisque, Iv,
=g L Vocabulary, INctionary, Glossary, Lexioon, No.
endGre, A socabelans o !he’{nun( use, 18 & st of
words occnr;l:g In a apecific work or suthor, gencrally
n,

tof d“.hhuhn;n Woll
a o L] n age, or of architec.
tare, chem! An ex fon to this may be wi
the words of an author are so fully treated, by dorivation,
{llustration, etc., IHI to -egmd to smount to more than &
vocabulary : a Homerlc dictionary. A

more mlrlcn than & vocaduiary, being & m x|
patlon of such terms tn a work or author as are peculial
a8 by belng technical, dialectal, or antiquated : as, & los.
an to Chaucer, Burns, etc. glossary of terma of art.
phl ol:)ghy, etc.  Lextoon was originally and is often stili
confh 1o dictionaries of the Greek or Hebrew tongues,
bat it is also freely applied to a di. of sy dead or
merely foreign ianguage : erman-English {exicon.
A is & complete of the names or techui.

ure

cal terms belon, to any one division or subdivgmn of

sclence.— 3, Idiom, lngo"' Bee ’
kal

efe, .
vocabulist (vo- -list), n. (< F. o
liste; as L. vocabulum, » word, + -ist.) 3
writer or compiler of a vocabula ; 8l -
rapher.—2t, A vocabulary; a lexicon
The lernar oag, . . . with the frenche socabi

understande any authour that writeth in the *

by his owne study. Palagr
vocal (vd'kal), a. and n. [ F. vocal :

vocal = It. vocale, < L. vocaks, soundi e

rous, a8 & noun, vocalis, a vowel, <+ S
Voice: see vosce.

RoseRrT AStry, art director/designer artist
Vocab Records, adcertiser
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by Robet Worniok
(hminnys by Tomc Ungorors

I Spring-Summer Fashion Report: Watch for

Fidescent Lights. Go light—for spring and summer: light 1 weight, ight in color, and light with the
hew iridescence which is the biggest fashion coup since the sack suit replaced the toga irides-
cence s the ultimate subtlety in weaving which reflects light from only one direction of fiber at a
time, imbuing fabric with lively complexity in motion, rich efegance in repose. it's an old trick, but
never before adapted to the solid substance of man's apparel. Dark worsteds iose their sobriety
but keep their dignity; colors, patterns and tweeds acquire fresh overtones. The tascination of
these new fabrics, of course, 1s that their protean personality is apparent only when you move. On
the following pages ts a preview of the new, iridescent wool worsteds, sitk worsteds and silk-and-
chemistry blends that will revolutionize your spring-summer wardrobe- -plus the new fashton trends
tllurminated by these Indescent Lights: linen will show up with 2 lustrous ook 1n summer blazers;
cotton will get new hife shot through with lustrous yarns; white will lend its own form of briliance to
the summer scene in quantity unheard of since the old days of icecream pants. « Note: for
dayhight. candlelight or spothight, there Is almost nothing you can't find today in wash-and-wear
fabrics: summer traveiing should pose no problems. « Note: trousers are {osing their cuffs again,
vide the ltalian suit. » Note. outside city limits, biue and white will be your top color combination,
with banana yellow running a close second. = Note- hats hug the head, sport shm brims, the senmit
straw 15 back. with a snap brim. « Note: you can't avoid noticing the new, square-toed shoes—both
tn these pages and under the boss’ desk—so, encugh! Overleaf lies the news in Iridescent Lights,

Hexry WoLr, art director

1 56 Tomi Ungerer, artist/designer
Esquire Inc., publisher
Esquire Magazine, publication
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SUBLIME
CHILD

BY

GINA
BERRIAULT

oseph Carmody was conspicuously absent from the funeral of his dear friend
and mistress of five years, Alice Lawson. The ladies in black, climbing into
their cars in the misty cemetery, liked him less and with a definite sense of
relief, for they had admired him only for her sake. But when, on the long drive
back to the city, Alice’s daughter Ruth asked querulously, “Where was Joe?
I wanted to bold his hand,” those in the car with her glimpeed reluctantly
all that he had meant to the girl and her mother.

He came that evening to visit Ruth, said his Good Evening to the other
visitors—Alice’s sister and cousin, two small, weaithy women—somberly settled
his hefty body at the other end of the sofa from Ruth who was lying under a
comforter, and with weary grace accepted his coffee. While he was stirring his
sugar in, more visitors came—the two tall, gray-haired women from the next
apartment, who smoked cigarettes and wept, recalling their maternal love
for Alice and hers for them, and then, to change the subject for Ruth’s
sake, told of the ups and downs of their dress shop to the shrewdly
curious relati But the neighbors left soon enough, realizing that
it was a family gathering, and after a moment the cousin went into
the kitchen to rinse out the cups, and the tap water ran on and on
in a forlorn pitch,

Vera, the sister, piled her big tweedy coat over her black jersey dress
and sat on a chair’s arm, swinging her foot and chatting with Joe. “She
talks about living in a rooming house. I agree it's good experience living
with strangers, but it’s only good if you've got a family to come home to.
If you've got nobody then it's lonely, it's a substitute and you know it. You
think s0?” She strongly resembled Alice—the light curly hair, the large square
face, the tiny, almost skinny body—but her mannerisms were of a different nature:
she talked fast, she fidgeted. “I told her to come and live with Gordon and me.
The girls adore her, they think she's so grown.up, being seventeen and all. Then
in another year if she wants to move to a rooming house, that’s fine. It'll be a
bealthier thing to do then because she’ll have a family, she'll have us.”

Joe looked down at his coffee cup, gazed up at Ruth, saying appealingly with
his large brown eyes that he was in no condition to give an opinion now.

“She doesn’t know enough about life, don’t leave it up to her,” Vera protested.
“God knows she’s been through enough this last year, but at her age you don't
learn from your experiences, you repudiate them. She'll think it’s tragic and
interesting living among strangers, but all the time she’ll belong to nobody and
pretty soon she’ll take up with some kid who'll be mama and papa to her. She'll
think he knows all the answers because he recites Eliot, when he won’t evea
know how to blow his own nose.”

The cousin returned from the kitchen, picked up ber furs, threw the strap of
her big alligator purse over her tiny. bony shoulder. The two women bent to
Ruth. kissing her on the mouth, sadly. emphatically.

The carpet in the hallway silenced them the instant they left the apartment.
That sudden silence always aroused in Ruth the suspicion that visitors stood for
a few minutes listening to what was being said about them. Was Aunt Vera laying
an anxious ear against the door, afraid that her niece actually would accept the
invitation? In that carpeted afterquiet, Ruth recalled her mother’s complaints
about Vera's lack of sisterly love, recalled the whisper. (Continued on page 155)
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¢ would go regularly to auction sales, and would buy old silver, old furniture,
old carpets—anything that seemed to him to be going more cheaply than it
should. His eye was good, and he rarely went wrong. If he had had some
capital and more application he might have been a successful dealer: as it was,
he was hardly more than a tout. He would take the bits he had bought back
to his flat in South Kensington, and would sell them, at a profit, to his friends,
or to friends of his friends.

But really there wasn't much of a living in it; and he would often have
been in difficulty if it had not been for the young woman whom he referred
to as his “girl friend,” though she. like himself, was just over thirty years old.

(M1
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b
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It was not that Noreen actually gave him money: he wouldn't have taken it,

or at any rate he said he wouldn't have taken it. She sustained him even more

directly. She fed him. She was the part-owner of a mock-rustic coffee-bar

and light luncheon place, also in South Kensington; and Cullinan, the

dealer, ate there regularly, for nothing. partaking day in and day out
of the omelets, minestrones and cold ham salads that constituted the most
substantial items of fare.

Noreen was well-to-do; she had a motorcar, and a little boy in
boarding school—the child by her husband, from whom she had long
been divorced. And Noreen was more assiduous than any other of

Cullinan’s friends in bringing prospective customers to the flat. Some-
times she would even pick them up in the café; for she, and the woman
who owned the place with her, were in the habit of sitting and drinking
coffee with their customers, that being part of the Bohemian, unbusinesslike
charm of the place. Not that Noreen didn't have a sharp eye for a half crown:
she did, indeed. The more was the pity then, her partner said more than once,
that Noreen had let herself be taken in by a dud like Cullinan.

But Cullinan had a way with him. Between bites at his omelet he would reach
out and, in full view of her customers, stroke Noreen's leg. or her hip. Or he
would ignore her right through a meal, and then suddenly, as she bent over to
take his last order for coffee, he would cover one hand of hers with his, silently,
before saying. “Coffee, yes,” and taking his hand away, so that the message
between them would be secret, unspoken and, with the casualness of his order,
brutal too. Publicly brutal or privately brutal, he had a way with him and it was
always brutal.

In appearance, however, he was strained and fastidious enough, his shoulders
slightly stooped. his hair rather long but very neat, his suit gray and City-ish,
his blue eyes set closely together, with the skin across the high nasal bone drawn
tight. Noreen should have known better. her partner said: and Noreen seemed
to feel that she should have known better. for she had tried twice already to break
away from him, but had failed both times. She had gone back to him, and offered
him again her sturdy self to take. She loved him, she said—for look what she
put up with from him!

It was with a view to helping Cullinan that Noreen talked at such length to
the Australiun, Sturgess. There were always colonials coming in and out of the
coffee-bar—it was the sort of place to which they gravitated. from the boarding
houses and hotels nearby. This ane Noreen had seen several times before. and
though she had not spoken to him she knew him for (Continued on page 149)
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EDITORIAL SPREAD, 2 COLORS OR BLACK AND WHITE
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RoBERT BENTON, art director/designer
Ben Somoroff, photographer

Esquire Inc., publisher

Esquire Magazine, publication
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Under protection 8! supportmg astillery frem the tear, Bulgarian troeps at the deach of Else brace to meet the landimg of the —
To the northeast (see map, figare 2), 2 simoitansoes landeng is more saccessiel. Seigavian iroeps, poerly depleyed, are pemer=

Early in the Semmer ot 1913, feur British blusjackets were jailed for drusiensess in the
towa ot Elto on the isie of Gyeache in the Avgean Se2. Reprasentatives of the United Kingiom
dolivered 3 stily-weried nota to lecal efficials, demanding thst the blucjackets be released.
Gysache, 2 pessession of Bulgaria, refused te comply with the nete, argeing that the British
Diesjackats’ sffomse folt within local juriséiction. Anticipatng 2a wataversbie resction trem
the British Foreign #ffice, Bulgaria rquesind support from Austrus Huagary uader the terms
of 2 treaty drawn in 1999, ond 2 small, woll-oquippes force of Austre-Nungavian teeps was
Sispatchod te Gysache, bringiog the total Baigarien, Austre-Hangarian farces te the streagth
of 2 military divisien. Diplomatic reistiens swittly deteriorsted. England dsmanded Austria-
uogary withdraw bor troops. The sote was ignered. The British ambassader rstwrned te
Loaden, ond the Bolgarian ambassader departed oa July 25th. De the merning of August Ist,
e Eaglish brigade (reinferced) salied from Pertimenth for Gyonche, arrivieg offshers ot
duzh on Asgust S1b_ Brigadior Gemeral J. P. R. Ashe-Tomlinsen, commandng officer of the
Writish Expaditionsry Forces, prepared ts beach bis traeps. O this eve of 20 isternational
crists, nota should bo taken of the part plsyed by Redert Andrew Parker, an artist bern
fonrtoss yeors bater in Narfolk, Virgina. A quist man, Parker nevertheiess became sbsarhed
by the inflaite possibilitivs for 20 artist wha would creste bis swn war. Ne isvented Gyeache
("concorned primerily with grapes s geets™), tied it te Duigaris and Austria Hengary, 20d,
primarily becauns 0 admired Eaglish uniferms, decided te isvolve the British.

Ners hogins the privats war of Gysache, covered Sxclusively by Robert Andraw Parker

ESQUIRE 1 Daceusber

RoBERT BENTON, art director
Robert Andrew Parker, artist
Esquire Inc., publisher
Esquire Magazine, publication
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1 Hgenry WoLr, art director/designer
1 Burt Glinn, photographer

Esquire Inc., publisher

Esquire Magazine, publication




EDITORIAL SECTION OR INSERT, 3 OR MORE COLORS

TFHE AGE OF NORMANDY. s oy
where 1 aglased e

males from

moats (time: approx. 708 am)
mmsing of Yorkshire Yeamancy

FRrank Zacuary/Louis R. GLESSMANN, art directors/designers
Arnold Newman, photographer

Caurtis Publishing Co., publisher

Holiday Magazine, publication
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InwiNn GLUSKER, art director/designer
Emil Schulthess, photographer
American Horizon Inc., publisher
Horizon Magazine, publication




THE LAST OF RAILROAD STEAM
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ART DIRECTORS CLUB MEDAL
DeporaH H. CaLkins, art director
Walker Evans, photographer
Ronald N. Campbell, designer
Time Inc., publisher

Fortune, publication

Here LUBALIN, art director/ designer

Carl Fischer, photographer

Sudler & Hennessey Inc., advertising agency
Sudler & Hennessey Inc., advertiser
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EDITORIAL SECTION OR INSERT, 2 COLORS OR BLACK AND WHITE

HeNrY WoLr, art director/designer
John Groth, artist

Esquire Inc., publisher

Esquire Magazine, publication
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Lovuis SILVERSTEIN, art director/designer
The New York Times, publisher



JUNE, 1908
FRICE 85

MAGAZINE COVERS,
GENERAL OR MASS MAGAZINES

THE SUMMER J0BS
OF FAMOUS MEN

80 HOURS AROUND
MIKE TODD

DREAM CARS
& CLASSICS (10 ppy

]
Henry WoLr, art director/designer i
8 Ben Somoroff, photographer prm—

Esquire Magazine, publication

DeBoran H. CALKINS, art director
Fred Witzig, artist

Erich Lessing, photographer

Leo Lionni, designer

Time Inc., publisher

Fortune, publication

¢) AWARD OF DISTINCTIVE MERIT
| Henry Worr, art director/designer
Richard Avedon, photographer
Hearst Magazines, Inc., publisher
Harper's Bazaar, publication
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MAGAZINE COVERS, GENERAL OR MASS MAGAZINES
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TODAYS - LIVING

imt HEWALD. mseNE-M’A( AZINE

Section 7 September 14, 1958

John Rombola, artist/designer
New York Herald Tribune, publisher
Today’s Living, publication

1 8 PHILLIP F. DYKSTRA, art airector

Don't Let Yourself Be Cheated! « Plots You'll Never See On TV » Casual Clothes

185

RoBERT BENTON, art director/designer
Dan Wynn, photographer

Esquire Inc., publisher

Esquire Magazine, publication

UNABRIDGED:
TRUMAN CAPOTE'S
NEW NOVELETTE
BREAKFAST

AT TIFFANY'S

WASHINGTON'S

MOST POWERFUL
EPORTER

BY JOE KRAFT

A NEW GOD
FOR THE
SPACE AGE

BY BEN HECHT

BACKSTAGE WITH
A BROADWAY HIT
3Y JOSHUA LOGAN

THE CRISIS OF
MASCULINITY
BY ARTHUR SCHLESINGER, JR.

THE BEAUTIES OF COGNAC
A PHOTOGRAPHIC TOUR BY GJON MILI



.{ TODAY'S LIVING

THE
HERALD TRIBUNE MAGAZINE }
A

PuiLrip F. DYKSTRA, art director
John Rombola, artist/designer

New York Herald Tribune, publisher
Today’s Living, publication

;@Q&

Section 7 August 17 1958

4 Can Painting Do For You? « Contemporary House Inside And Out « Autumn Fashions

JULY, 1958
PRICE 80¢

&

AZINE FOR MEN

] Hexry WoLrF, art director/designer
] ‘ Ben Somoroff, photographer
I Esquire Inc., publisher
Esquire Magazine, publication

FORD FRICK:
RELUCTANT CZAR

THE FOUR LIVES
OF WM. BENTON

THE COMPLEAT
SECRETARY

THE AMERICANIZATION OF PARIS




Interiors

Fobrmy 1o

- KN Saco, art director
l 89 Gene Federico, artist/designer
= Adpvertising Trade Pub. Inc., publisher
Art Direction, publication
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MAGAZINE COVERS. TRADE

JERRY LIEBERMAN, art director/designer
John Bernhardt, artist
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