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This page seems to be traditionally reserved for someone to write an epitaph for the past 
exhibition and to give its contents a label. 

I don't want to do this because I feel the nicest thing I could say about any show 
would be that I couldn't spot any common denominator at all—that it was an assembly 
of the best work of many individuals who don't follow a recipe. Unfortunately I can't 
get away with this for the simple reason that it isn't true. 

Yesterday's daring innovations became today's commonplace and the current formula 
is always made up of approaches for which many precedents have broken the ice: It is 
now all right to use a highly blueish Ektachrome in advertising because the account 
executive can point to many similar advertisements as a passport to this artistic license. 

The same goes for illustrations which ten years ago would have been dismissed as 
unfinished sketches; or for a campaign built around a concept which involves the 
product only humorously or deviously. Credit for the departure should always be shared 
by the artist who thinks of it and the person who has the vision to publish it. I think that 
the Club's Awards to Management are a tribute to that fact. 

On the other hand, I don't feel that it is only the economic "safety factor" which 
makes us place such a high value on previous acceptance by a majority. Even among 
painters of all ages, schools have formed and their output bears a strong stamp of 

resemblance (and this in cases where commercial success or many-sided approval was 
of secondary importance). I guess it is just human to conform, and lastingly good work 
will always be derivative and a part of a slow process of evolution rather than a yearly 
revolution. Therefore the trend cannot be neatly isolated but should be understood 
in context over a longer period. 

And, since I cannot say that this was an exhibit of spontaneous, conflicting individual-
ism, I'd like to believe that we had among the entries many of the best of the currently 

acceptable and a few exciting departures which will become the precedents for the 
next several years. 

1.-e..7 1,,e-el-
EXHIBITION CHAIRMAN 
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Hot-Eyed Gourmet on watch for tardy Sauceinen... 

°We Alors r we reared, striltrag our 
_boot with our ruling crop. "Bring 
the world's rarest sauces for 

Gourmet Foods, and daily not!" 
Our Saucemen rushed forth. 
Tv t years later they returned 
wearing mud, manly smiles. And 
well they might ke 

PRANCE. Seuce elgarrade. A gourmet onoe said: 

"A duck served without 5euce Bigarrade w merely 

a smell canoe with legs, This sweet 

delicious sauce. redolent of currant 

Jelly taut orange.. will help your duck attain 

hl• ol•Miny—Wth lull military honor.. 

FRANCE, Sauce Chamois, French earl it 

"The Minter's Sauce." Based on a 

dembglace, it is Ilaroreome, rich enough 

to be taxed out of existence. In its depth. twins 

mushrooms, burgundy and fledgling shallot.. ert 
Spoon it on the mallards Papa brings  jj 
doson ... at the butcher's • 

FRANCE. Sauce Espagnole. Owning this me-

sable sauce is like having tile to a handy-

man, lia white wine and real stock dose 

honte to meets, poultry and mien it,. 

Meatiest twgetables. 

ANOLETeRfte &nee PraHneele. 

Contrived cot mangoes and other mine, 
by our own Mead Chet. who wet ewerded 

higher hat to, mbiesermot. Molt Reddesh-
brown. Hot Thee Broded meats eel 

poultry gall. w,th dehont on bang 
batted, and barbecues become 

Motiond things under Its benign 

Influent*. 

PS J:Feed2 4itc »ot Pittillee 

ii 
PRANCItSauce ma Fine. Ream. 
Peaturind the Shy trued. awl cayenne. 
this donut. - 
creamy sauce • • 

Med. a 
percAtible 
halo over 
your 
fish fillets, 
poultry roasts, and edd dishes. It /se. prod 

of Prance ri• • ehrufted shoulder. 
ALSO, creamy Sen. Burned«, to btu« your 

Neal« and chap.. Spalherd-and-eneabsauce 
addict. will cheer Sauce Holodnatee. 

fe'tedi- free sit°Ps!.z-:-Z_?z:4".> --egbegoemeiFesias jr Y ylebSte fi4J,firele 
r GENERAL FOODS -%::d GOURMET FOODS 

While Pratz Herr I'd* 

DENNIS KAVANAGH, art director 
Milton Glaser, artist 
Push Pin Studio, designer 
Young & Rubicam, Inc., advertising agency 
General Foods Corp., advertiser 

MAGAZINE ADS SINGLE PAGE 3 OR MORE COLORS 

Gus W AVPOTICH, art director 
Charles Kirk, photographer 
Ogilvy, Benson & Mather, Inc., advertising agency 
C. F. Hathaway, Inc., advertiser 

I lathes as 's brainw ave ella shirts for (:hristmas 

\ y .I, t 
1,, , 
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3 ROBERT GAGE. art director Carmen Schiavone, photographer 
Doyle Dane Bernbach, Inc., advertising agency 
American Export Lines, advertiser 
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CHENISTRAND NYLON 

Our country calls not for the life of ease, butO 
for the life of strenuous endeavor. The twen-
tieth century looms before us big with the fate 
of many nations. If we stand idly by, if we 

seek merely swollen, slothful ease, and ignoble 
peace, if we shrink from the hard contests 
where men must win at hazard of their lives 
and at the risk of all they hold dear, then the 
bolder and stronger peoples will pass us by and 
will win for themselves the domination of the 
world. Let us therefore boldly face the life of 
strife, resolute to do our duty well and manfully; 
resolute to uphold righteousness by deed and by 
word; resolute to be both honest and brave, to 

serve high ideals, yet to use practical methods. 

Theodore Roosevelt: from a +weed', The Strenuous Life," delivered ix Chime° in 1891 

Great Ideas of Western Man .one of a series. CONTAINER CORPORATION OF AMERICA 

4 Jonx MASSEY/RALPH ECKERSTBOM, art directors 
John Massey, designer 
N. W. Ayer & Son, advertising agency 
Container Corporation of America, advertiser 

Wri.LIwat Tatram, art director/designer 
Wingate Paine, photographer 
Doyle Dane Bembach, Inc., advertising agency 
The Chemstrand Corp., advertiser 
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Johnston 
&Murphy 

"I have the simplest tastes. I am always satisfied with the best." 

6 BERNARD Cocoxszno, art director/ designer 
Saul Leiter, photographer 
Rockmore Company, advertising agency 
Johnston & Murphy ( Division of General Shoe Corp.), advertiser 

it....apnin-d: the fine um sil needirpoint Oil g11111,  lis 'n 1.31r -Hight 

8 BERT STEtentAusER, art director/designer 
Elbert Budin, photographer 
Doyle Dane Bembach, Inc., advertising agency 
Wear-Right Gloves, Inc., advertiser 
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7 WILLIAM TAURIN, art director/designer Burt Glinn, photographer 
Doyle Dane Bembach, Inc., advertising agency 
Israel Government Tourist Office, advertiser 

THE .N THE LOUVRE. HAND-FORGED STAIN 

Lee STEEL WITH CHUNGKING CANE HANDLES. IT'S CALLED TOKE BY 

DANSK 
• • • • •••• 

9 ART KANE, art director/designer 
Bert Stern, photographer 
Irving Serwer Advertising, Inc., advertising agency 
Dansk Designs Inc., advertiser 



MAGAZINE ADS SINGLE PAGE 3 OR MORE COLORS 

INDULGE YOUR GOOD JUDGMENT in the Fabulous Fiat ... If you buy it as your "second" car 

you may soon prefer it to your 'first." Custom-crafted in Europe, styled in the Italian fashion. 
Fabulously roomy and comfortable, yet so compact parking is a snap. Series 600 sedan (above) is only 

101/2  feet long. Fabulously economical—up to 42 miles per gallon. The Fiat 500 delivers up to 53! 

There are four series, eight models—sedans, sports cars, station wagons. Fabulously low priced . . . 

the Fiat 600 above is $1298* at port of entry—New York. See your Fiat dealer or phone 

or write Fiat Motor Co., Inc., 500 Fifth Avenue, New York, New York. Longacre 5-7034... FIAT 

• Suggested retail price for cars with black tires, cloth upholstery which are supplied pa order; cars with white wall tires, leatherette up1tery immediately available at $1358. Hub-caps shown extra. 

1 0 AWARD OF DISTINCTIVE MERIT 
AL ANTHONY, art director/designer 

Becker-Horowitz Studio, photographer 
St. Georges & Keyes, Inc., advertising agency 
Fiat Motor Company, Inc., advertiser 

44'4Re 01 
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IBM 

W ILLIAM B. BUCKLEY, art director 
Roy Kuhlman, photographer/designer 
Benton & Bowles, Inc., advertising agency 
International Business Machines Corp., advertiser 

",)is eanne 

MAGAZINE ADS SINGLE PAGE 3 OR MORE COLORS 

4to, 

111( 

1,411111 
endenon the nen wonder-blend knit fabric. tn-k,.. 

0 

softer than a drift of petals? Eider]. a blend ot raVol 

grill, the gentle "bloom - of ,oinbed cotton. Anon opaque knit thate a oficrfully 1140. yct tnaclunc 

aa.hable. machine dreable EtrIcrlon la, extraordinary absorbency. and a "eibran..y" that nuke, 

ann., gehrtcr. ynotels 4.1 pnelc brighter. Look for Liderlon in pantie, .si other totimate apparel 

12 ONOFRIO FACCIONE, art director/designer Donald Mack, photographer 
Grey Advertising Agency, Inc., advertising agency 
Industrial Rayon Corp., advertiser 

13 ART DIRECTORS CLUB MEDAL W ILLIAM TAURIN, art director/designer 
Erich Hartmann, photographer 
Doyle Dane Bernbach, Inc., advertising agency 
Israel Government Tourist Office, advertiser 

Ti,. frt N. h harm.. Mae prexrupoltell rah the Weribl, of fanhorea- owyouml twria au woo'', kuppoep »did, ',rent Mee, 
glut Ihe, eri,..1. of. IA. fore /terra: Donau Molvele to IrsaA, drip-dry Jowl .1 trotol Dho (àkoef pok.nary...iter. aim 
Lord Taylor 5 GENE FEDERICO, art director/designer William Helburn, photographer 

Douglas D. Simon, advertising agency 
L'Aiglon Apparel, advertiser 



"uminrri rite 
English translation: "You're on In five 
minutes!" It's Willy, the brilliant young mime 
of Tel Aviv's Theatre Club. This is the "left bank" 
rendezvous of Israel actors, musicians and artists, 
who often get into the act themselves for a 
wonderfully intimate and spontaneous evening. 
Then everyone goes down to the wine cellar and 

52 

they dance the hora and sing folk songs till dawn. 
Or you can go over to see the Chamber Theatre 
do Tennessee Williams or Bert Brecht. The 
Habimah Theatre for the classic "Golem" or 
"Dybbuk." The great Israel Philharmonic, with 
soloists of the calibre of Piatigorsky, Rubinstein 
and Stern. Or an enchanting evening of Yemenite 

dances by the Inbal group. You won't find a more 
singing and dancing people anywhere in the world. 
And it will be even more exciting in Israel this 
year, when we celebrate our 10th Anniversary. 
If you would like our travel literature kit, drop 
us a card. Israel Government Tourist Office, 
574 Fifth Avenue, New York 36, New York 



MAGAZINE ADS SINGLE PAGE 2 COLORS OR BLACK AND WHITE 

STEN1.1.1G SILVER AND BLACK ZYTEL SERVING SET Pe' 

This preeiotu gift knows no peer in contemporary design . . . in timeless elegance. And the special Christmas box is made to be 
displayed . . as a tribute to her good taste—and yours. eels° Corporation of America, 1 East 571k Street, New York .92, N. Y. 

Iv*tht Taylor: Now York,N.Y,Dalit Cynwyd, Pa., Garden City,N. r,Searackao, N. E,Iiroistan-Mareue: Dam, Romeo* 

16 BOB FARBER, art director/designer Melvin Sokolsky, photographer 
Irving Server Advertising, Inc., advertising agency 
Celsa Corp. of America, advertiser 

17 AWARD OF DISTINCTIVE MERIT EDSON NEWQUIST, art director/designer 
Wingate Paine, photographer 
Needham, Louis & Brorby, Inc., advertising company 
Peugeot, Inc., advertiser 
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The new Peugeot '403' is an 
economy car—with room! 
It has ample leg space in 

front and rear seats for 
a family of five or six. 

And the Peugeot 
has leatherette 

seats with 
foam rubber 
padding. The 

4-cylinder 
ǸE& engine has 

a very lively pick-up, 
gives 30 miles per gallon and 

delivers a top speed of over 
80 mph. Price? Only $217,,,5 
and it includes all this: sliding 
sun-roof, windshield washers, 
whitewall or Michelin“X" 

tires, economy 4th *gear, heater-
defroster, dashboard clock 

and reclining Gsleep-on" seats. 
See and drive a Peugeot soon. 

SOLD AND SERVICED BY OVER 300 RENAULT DEALERS THROUGHOUT THE UNITED STATES 

FOR h L USTRATED BROCHURE WRITE PEUGEOT INC '2- FAST SETH STREET NEW YORK 33 N Y 

the new Si)ortsedan from France! 

PEUGEOT 



GRANDMA MOSES: PHOTOGRAPHED WITH A NEW POLAROID 
LAND FILM. 1111- an elliaat!, 111.11i ma an (II rei /I , . It 

%, jilt a ft.-% tam. Just stitr,..Itt. t..I. %%twit are a- -harp a- the 

iii- tutu. itli lat..-i I I .011,1.111..1..111\ 
:t,.. tt pictures in 1,11 hut ',whir,- Ili a-ban-hi:1 ;2 quail! \ 1...lar..j.1 I at 

t amera- -tart at ›.72.77.. I I.11.•%. I. 1/4 a -tar it tli.• I. 



toil -..ny then, t li n'.. ,.altzing to the 11111Aie of :teal, radio. Or maybe it wie. a dream... their .1r,u 

But tor a moment 011 ehared it on WHISPERING STREETS. For till,. 11.,, radio diam, 

ikru 011 111.1,er life lead, make:. you !Uri ol the people you meet int the way. Each day.as. 'nth 

oh,. BETTE DAVIS brings you to a new orlo'... tilt unforgettable 

story it, hiliering Streets. A different story... a 1•10111,[1•11. SIOI Ila. 

Jolt, her. %tondo, through Friday on the CBS RADIO NETWORK. 

19 ROBERT GAGE, art director/designer Wingate Paine, photographer 
Doyle Dane Bembach, Inc., advertising agency 
C.B.S. Radio Network, advertiser 

ABE SCHRADER: AUTHORITY 
ON CARS 
AND WOMEN 

Tb be certain ies authentic, note the set of the silhouette the t halm Its of the proportions. 

1...ten back — if It's the real thing you never felt more relaxed. An at c umplIthment - tf V011 know 

4111, thing about the shift mechanism. Oh. the tees Thais a I gOl Cr0undria Gasoline Runabout 

ettecussAuthoritative boxelux k tweed, brown Pc grey or blue ft green. Sires 6 to 16. About $50. 

Designed by Belle IX 1.5111Samsderr. AbeSarader Corp., 530 Seventh Ave.. N.Y. aus• rt. Ilueà 

• • • am.* me.. nu, oy.bny • my. /U.S. Y  

18 

21 JOSEPH NISSEN, art director/designer 
Jerrold Schatzberg, photographer 
Altman-Stoller Advertising, Inc., advertsing agency 
Abe Schrader Corp., advertiser 

ART DIRECTORS CLUB MEDAL 
HELMUT KRONE, art director/designer 
Bert Stem, photographer 
Doyle Dane Bembach, Inc., advertising agency 
Polaroid Corp., advertiser 

MAGAZINE ADS SINGLE PAGE 2 COLORS OR BLACK AND WHITE 

LOCKE MILLER, art director/designer 
Charles Totten. photographer 
Hixson & Jorgensen, Inc., advertising agency 
Waste King Corporation, advertiser 

22 DOMINICK ARBUSTO, art director/designer 
Aldin, photographer 
Daniel & Charles, Inc., advertising agency 
Londontown Manufacturing Co., advertiser 
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Oldie 
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Tanner 
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Sink 
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Fall Sindane 
Cruises to the 
N lediterranean 
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Inclevelidence 
Mee. •All/Ivretax Rivet lamb 

ROBERT GAGE, art director/designer 
Shostal Color/Sol Libsohn, photographers 
Doyle Dane Bembach, Inc., advertising agency 
American Export Lines, advertiser 

1/4\H11111frt 41111:11?"-)-

1. 
EVERYBODY'S WEARING 'EM! 

CI 1 EMSTRAN I) NYLON 
.f R1Msi RV,» e 

24 W ILLIAM TAURIN, art director/designer 
Bert Stem, photographer 
Doyle Dane Bembach, Inc., advertising agency 
The Chemstrand Corp., advertiser 

NYILIN 



MAGAZINE ADS 2 PAGES OR MORE 3 OR MORE COLORS 
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32 World Records in Puerto Rico 

25 BILL BINZEN, art director/designer 

Elliott Erwitt, photographer 

Ogilvy, Benson & Mather, Inc., advertising agency 

Commonwealth of Puerto Rico, advertiser 26 
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HERB LUBALIN, art director/designer 

Ben Rose, photographer 

Sudler & Hennessey, Inc., advertising agency 

Design Center, advertiser 

A BREAK FOR DESIGN 
't, the picturea t :eft awe totter-cu., their one 
common interrt - interior dragn. Each 
brought to onferenee hi. own pn,fe.-

indu.tr ,avd., to we 
how they retold work tow-Ole,. Th., iii fart, 
t. the (onCtion of the Dr. ig' r 'enter tonne! 
the med."! anyone and et er:, 'ow working 
in the field of interior decign F',.r the deco-
rator. drigner. architeet, mat, -,facturer. 
telerellarkercer, pence/MK for e.ert. inter-
rted pooft..•iona I and erne:el-ter - the 
Ih..ign Center b. a new “Ild ...Mg-needed 
¡stint of reference. As ,,ne conference ellelen-
ran put it "the Denign renter lo I. interiors 
what the. ard file is to the Libe-art of ('on-
e-repu' .1'. :10- lle•WII I 'enter, for the fir 4 
• ime under •eire r. er pro wklbe able- ter -.l-
ine leerre4 faigh fuiniune Indir, and mall-
. per. acee.sorir. tioor ut erine-:, building 

.. terial, and ts hare.., eloe 'to need.. 
lb, an, they arc alt tinge' her, will be 
aide tree renikereolie with ten•enher.ww how 
the,- '0... together, work t.e..tOer. Yea-

munufact rem,. 'e .1boweaw. For eleergnerc, 
er M ...., e preen. Por eon...tonal.. an idea 
market I .o convene ri with in-
ttsiordesigua trelecentereer DES.01CfneER 

hub for the field Pa. Ile- wri 
i•nter opens [grim-pm, See 
•.mher led. in it. heauto 
•,. eartersal 41:. Et - • 
alral gare -t, It will be ova, 
for the trade fuel all t ti 
Intl-no r V and feer the err., 
lb from e..al to S.e lit 



Americas 
family shopping cart 

It takes broad-shouldered 
automobile.- our typical 
American cam-to let our new 
*eye IA Min in Ws country. 

WY •••• • 

Imm•-•••••••• ,..,... deer 

k ht makes Rolls-Royce 
the best car in the world? 

' The, 01...'41.10 curA dune o damn., ta. w 
mom. to Anne tot et mimes Rotl. Roy. en 
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1.1,,à• 
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a. *see,. 
FORD MOTOR COMPANY ier mamma am• stmetrin now 

The Ford Family of Fine Care 
oe 

A COAT 
OF EXCLUSI 
COUNTRY TWEEDS 
EL ELEGANT 
C. 1SIINI ERE OR 
K.1SHNIK )R 
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27 
ROLLIN C. SMITH, JR., art director/designer 
Charles Kerlee, photographer 
Ogilvy, Benson & Mather, Inc., advertising agency 
Rolls Royce, Inc., advertiser 

28 
CHAUNCEY F. KORTEN, art director/designer 
Hans Namuth, photographer 
Kenyon and Eckhardt, advertising agency 
Ford Motor Company, advertiser 

29 
EDWARD ROSTOCK, art director/designer 
Dick Rutledge/Ray Kellman, photographers 
Ashe & Engelmore Adv. Inc., advertising agency 
Country Tweeds, advertiser 
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MAGAZINE ADS 2 PAGES OR MORE 3 OR MORE COLORS 
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KM12111 

30 ART DIRECTORS CLUB MEDAL HERBERT MATTER, art director/designer/photographer 
The Zlowe Company, Inc., advertising agency 
Knoll Associates, Inc., advertiser 

31 n at W ILLIAMWingate Paine, B 111,0atrotgdrairpehcityrr/designer 

Doyle Dane Bembach, Inc., advertising agency 
The Chemstrand Corp., advertiser 
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MAGAZINE ADS 2 COLORS OR BLACK AND WHITE 

1110111/Ill 

The octagon on the battle line Lithe, beautiful and bellowing thunder .ten MG A racing cars 

uncoil from the ,..t..re-s grid at Lime Rock Try the MG A at J. S INSKIP. INC, 304 East 64th Street. 

New York 21 N Y Timpleton 8-6100) or at any one of 100 authorized dealers in Conn N.J.. NY. or R I 

',from $2 455 >) Telephone loday for the name of your nearest authorized dealer 4D 

32 

33 

ED BRODSKY, art director 
Roy Kuhlman, artist 
Dan Wynn, photographer 
Ruder ar Finn Incorporated, advertising agency 
J. S. Inslcip, Inc., advertiser 

STUART WELLS/BERNARD T. GRANT, art directors 
Erwin Blumenfeld, photographer/designer 
J. R. Flanagan, advertising agency 
The Dayton Co., advertiser 

MAGAZINE ADS—LESS THAN FULL PAGE 

34 HAL DAVIS, art director/designer 
Lionel Kalish, artist 
Philip J. Perlman Associates, advertising agency 
Marum Knitting Mills, Inc., advertiser 
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For your fine feathered friends-

MARUM 
elegant long-wearing Ban-Lon hose 
It, • r•re .urd %tea •,d, girl e fine It•n•L.....la. 
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35 SI FRIEDMAN, art director Bruce Elkus, photographer 
Harold J. Siesel Company, advertising agency 
Brunovan, Inc., advertiser 

Ilte bend back horde In lee el Ile dare chieedve. add rt s I Inane hfinohne as sae does 

il aearoree's aut.enue Pen.,'lean. >seta one.. 

dusidej Ifte ladantare lend le here. loseeeer. awe.. nix Insil Asa my decorator or dealer 
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Psst! Hold page up to bright light 

for an x-ray peek at a great gift. 

MAGAZINE ADS—LESS THAN FULL PAGE 

36 ART DIRECTORS CLUB MEDAL HELMUT KRONE, art director/designer 
Maurice Bauman, photographer 
Doyle Dane Bembach, Inc., advertising agency 
Schenley Industries, advertiser 

teirititt;k .i'l •.- L Clikebeah. - it' • 

ABE SCHRADER: AUTHORITY 
ON CARS 
AND WOMEN 

Authoritative box-cheek tweed, brown and gre) or bitte a rid green, shaped 
with Sin. Sires 6 to 16. about •;50. Designed by Belle and Vill Saunders. 
.1be 5 trader Corporation. 530 Set club Avenue. N. Y. 18 • lord le Um or, all 

Jordan Stanch Co., Boston. M... • Millq1.111 I irid k Chicago, Ill. • Famous Barr Co., Si. Loon, Sb. 

* ()h. the car? That's a 1901 Columbia Gasoline Runabout. 

37 JOSEPH NISSEN, art director/designer 
Jerrold Schatzberg, photographer 
Altman-Stoller Advertising, Inc., advertising agency 
Abe Schrader Corp., advertiser 



Travel Folder; fabulous 15 by 8 inch 
leather-strapped cotton canvas opens 
15 by 21 inches wide. Black, tanger-
ine, surefire red. 18.95 plus 10% tax. 
Mail or phone. Pinwheel Shop, I. Miller 

NEW YORK • ATLANTIC CITY • BALTIMORE • CLEVELAND • 

DETROIT • PHILADELPHIA • WASHINGTON • WHITE PLAINS 

MAGAZINE ADS—LESS THAN FULL PAGE 

a • r ROBERT FABIAN, art director/designer 
Andy Warhol, artist 
I. Miller Salons, advertiser 

BEN ROBINSON, art director/designer 
Howard Low, artist 
George Ancona, photographer 
Andrew Geller Shoes, advertiser 

gariiris SHORT HEEL FAS-UON 19 95 anclrevw speller NEW YORK • CHICA, 

look 
alive! 

s,',tsioe#4,417 



"I hate everything that 

bears the stamp of imitation," said 

composer Carl Maria von Weber. He 

would have liked the unique quality 

of WQXR. Certainly advertisers do. 

Results for advertisers like American 

Mutual Insurance Companies of 

Boston prove: For WQXR's one 

million families, nothing takes the 

place of good music... nothing takes 

Wthe place of 

40 

1560 AM 96.3 FM 
Radio station of The New York Times 

XR 

LOUIS SILVERSTEIN, art director/designer 
Walter Einsel, artist 
New York Times, publisher 

41 HAL DAVIS, art director/designer 
R. O. Blechman, designer/artist 
Philip J. Perlman Associates, advertising agency 
Dee Sportswear, Inc., advertiser 
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Our new open mesh Damon and Cotton washable knit shirt featuring an open mesh back 

ABRAHAM & STRAUS, IrIDYN. N. Y. CIMBEL BROS. MILWAUKEE WISCONSIN KAUFMAN'S. 

PITTSBURGH, PA./ G. FOX. HARTFORD. CONN. DEE SPORTSWEAR 1NC..1270 WWAY, N.Y. I 
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TO AND FROM ITALY aAlutill:"LtsereassoedmitaSnty'rall:rptielaiNt'aie:nte flitlaVZ71'"2,;st t„ feed th, pigeons in Venice... throw coins in the fountains of Rome... marvel at the art treasures in Florence ...and 
bask under the blue skies of Capri. Sicily. or Sardinia. And they want to fly Alitalia—where the food, the wine, and 
the welcome are all so wonderfully Italian! Alitalia has been serving Europe, Africa, South America and the Middle 
East for 30 years. Now a brand-new fleet of radar-equipped Douglas DC-7C's THE SUNNIEST SHIPS ALOFT 

links Europe with New York and Boston. Only 11 hours across the Atlantic ! LITALIA 
First class or the new, surprisingly inexpensive iconomy*accommodations. 

nag/ In New York arte ) our tumid ageut o Alitalsa. 15 East 51st Siren... Merino 7'rra., Hal 8.8700. Mao in Boa,- Philadelphia, Chicago, leveland and Mont rna.l. 

42 AWARD OF DISTINCTIVE MERIT HERMAN DAVIS, art director/designer 
Tudor Publishing Company, photographer 
Yudel Kyler, designer 
Dowd, Redfield & Johnstone, Inc., advertising agency 
Alitalia, advertiser 



NEWSPAPER ADS OVER 500 LINES 
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THE CORONATION OF POPE JOHN XXIII 
Today television will bring the coronation of a new Pope within the sight of more people than have 

witnessed all the coronations in the history of the Papacy te As the solemn and majestic ceremonies 

unfold before a massed crowd of 600.000 in St. Peter's Square, Eurovision cameras will broadcast the 

event over an international network to some 30 million television viewers in seven European nations 

trTo enable millions of Americans to see the ceremonies the CBS Television Network will present an 

hour-long nationwide broadcast highlighting the principal features of the event e Recorded on video 

tape directly from the Eurovision broadcast, and edited in London with on-the-scene commentary by 

CBS News Correspondent Winston Burdett, it will be flown by jet plane to America for broadcast 

immediately following tonight's election coverage by CBS News. It will be repeated tomorrow from 

/0 e II am. Be sure to see this historic broadcast on the CBS Television Network e Channel 2 

Wrtmutut GOLDEN, art director/designer 

John Groth, artist 

CBS Television Network, advertiser 
43 

45 BEN SPIEGEL, art director/designer Maurice Bauman, photographer 

Doyle Dane Bernbach, Inc., advertising agency 
Melville Shoe Corp., advertiser 

Moses and The Burning Bush 
S.,O Ihrearrn 

4 LESTER FELDMAN, art director/designer 

  Ben Shahn, artist 
Doyle Dane Bernbach, Inc., advertising agency 
Barton's Candy Corp., advertiser 

1111% .11(1.: TOE 

Fusti•si-gom ing sn k kb-a in own's shoes toda! 

.1 Thom McArs 



GENERAL**** 
AGREEMENT 
General Electric, General Foods, General 

Mills, General Motors- all agree it's sound 

strategy to be on the CBS Radio Network. 

Along with .0feli of other top-ranking 

national advertisers, they know that on 

CBS Radio, commercial salvos hit more 

listeners (47% more people listen per com-

mercial minute than on any other radio 

network). And they hit them harder (By 
Its very nature, CBS Radio programming 

screens out the non-listening listener.) 

That's why, in the battle for the dollar, 

these generals make sure their campaigns 

are on the CBS Radio Network. Maybe 

what'• good for them Is good for you! 

4 
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Louis DORFSMAN, art director/designer 
() Jerome Snyder, artist 

CBS Radio, advertiser 

ARNOLD VARGA, art director/artist/designer 
Cox's, Inc., advertiser 
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Even Scrooge would smile 
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48 ROBERT GAGE, HELMUT KRONE. art director/designers 
Wingate Paine, photographer 
Doyle Dane Bernbach, Inc., advertising agency 
Ohrbach's, advertiser 

i" .1 Si 1.ç 1DC(1) V 
And a Til,1111.1.1..r.' Ils Cox.. Jr .1.emiscrie and ail char la.. Chico, mho ...aka your Mama .o 

in make her the toast 9 I+. lierneta? Yesareeee, we 1.1' And ¡tun,, 'flore than ready to do it 
again \Ve or had nor Clarkston shoos polished for months. just ltdo,, lo rt ro o, the orom. Cee 

and pull 01141 SIMej,r, cloche . slip into o Inb-full uf fin gin bead, met 'ro a soppy per 
T•trlirtm And prki thr vamp) ;11.-ntise irte in kw,, dresses iot/IS MU:fatIng It fake, to make 
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I found out 
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Joan doe 
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7epthotographers 

Doyle Dane Bernbach, Inc., advertising agency 
Ohrbach's, advertiser 

oARNOLD VARGA, art director/designer/artist 
Cox s, Inc., advertiser 
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ED.R miTHE IMAGE 
AND THE MAN BEHIND THE , 
MASKS! PULITZER PRIZE-WIN- \ 
NER ARTHUR M. SCHLESINGER JR. 4 

PEERS THROUGH THE PINCE-NEZ AT THE TWIN 
ROOSEVELT RIDDLE...DISSECTS THE PSYCHOPATHIC 
HATE OF THE UPPER CLASS.. THE BLIND IDOLATRY 
OF THE MASSES...DISCOVERS THE MANY-SIDED MAN 
BEHIND THE MANY MASKS. A NEW AND NOTABLE 
ANALYSIS...PREVIEWED IN THE CURRENT ISSUE OF 
ESQUIRE IN ADVANCE OF ITS PUBLICATION 
AS THE JANUARY BOOK-OF-THE-MONTH. 
EXPECT THE UNEXPECTED IN ESQUIRE • 

51 ONOFRIO PACCIONE, art director/designer Harvey Schmidt, artist 
Grey Advertising Agency, Inc., advertising agency 
Esquire, Inc., advertiser 

52 HERB LUBALIN/GEORGE Lois, art directors Carl Fischer, photographer 
George Lois, designer 
Sudler & Hennessey, Inc., advertising agency 
Carr's, advertiser 

53 Amin% R. PALAzzo, art director/designer 
Luciana Roselli, artist 
Henri Bendel, Inc., advertiser 

, ,.. 
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54 ART DIRECTORS CLUB MEDAL WILLIAM Twosm, art director/designer 
Ewing Galloway, photographer 
Doyle Dane Bernbach, Inc., advertising agency 
El Al Israel Airlines, advertiser 

oret pasha, é n o. mom, sum. Me dal. ...en ea. an, man a elmllo• dram libo nue older Mess 

mom, dress h., never -ern mar grand Hate are Mar Irom au or an, a Me others a, Me adleasa. Awe* of row deice . paces 

oolleomn a dames bog mew, rhea *es re be, etS211 From au Ire West T , 

,em Mel mad, feaMen temm.lte heeded a Imbed Soot Ina emh avert rienri Bendel 
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Watch for the inauguration of the first jet-prop service across the At Lint Ir. introducing the Bristol Britannia, starting 1)i., .2 ',Et. 
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Starting 
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56 PETER R. PALAZZO, art director/designer 
Mia Carpenter, artist 
Henri Bendel, Inc., advertiser 

Lours SiLvEnfrarn, art director/designer/arad 
The New York Times, publisher 

Vacation in Pennsylvania? 
That's a wonderful spot for a holi-

day. And for a large choice of accom-

modations in Pennsylvania, see the 

Resort and Travel Section of the 

Sunday New York Times. That's 

America's biggest vacation guide. 
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French Dressing for a petite mademoiselle: (Grandmothers, make note.) It's 

our very own adaptation of the French smock dress done in hand washable vel-

veteen with a button-on collar. In red or black. Sizes 2 to 6x, $9; sizes 7 to 10, 

$10. Not shown, but wonderful with the dress, velveteen tapered pants in red or 

black to mix or match. Sizes 2 to 6x, $6; sizes 7 to 10, $7. Children's department 

fifth floor. When ordering by mail or phone, please include 45c for sending 

beyond our delivery 

aces. 10 West 57th Henri Bendel 

11PM 12PM lAM 2AM 3AN1 4AM 5AM 6ANI 7AM Teiriffier 
- 
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GEORGE LOIS/ROY AEON, art director/designer 
Sudler & Hennessey, Inc., advertising agency 
Ciba Pharmaceutical Products, advertiser 

MANUEL GROSSBERG, art director/artist 
Harry Hamburg, photographer 
Ed Doree, designer 
Lawrence C. Gumhinner Advertising Agency, Inc., advertising agency 
Kolmer-Marcus, advertiser 

excnumer emotes Or MICKST•1,1{.11.1•1 Yiro 04» GUARD ../ITS 
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59 ED Boos Icy, art director/artist/designer Dan Wynn, photographer 
Ruder & Finn Incorporated, advertising agency 
J. S. Inskip, Inc., advertiser 

60 

PUT YOURSELF IN THE 
DRIVER'S SEAT Handsome 

is as handsome does. MC 
offers proven performance 
and rugged good looks . 
it's the fun ca. that means 
business See the MG at the 
 iambi Automobile 
Shaw, New York Coliseum, 
April 5.13. For a tool drive 
contact a S Inskip Inc.. 
304 E. 64th St, New York 
21, N Y (IT 8-61001 Or any 
of more than 100 authorized 
dealers in Connecticut. New 
Jersey. New York and Rhode 
Island. 

GEORGE Lois, art director/designer 
Sudler & Hennessey, Inc., advertising agency 
Carr's, advertiser 
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DESTINATION MOON 
Out-of-this-world entertainment, as hot as 
the latest headlines. The most scientifically 
realistic account ever filmed of man's first 
flight into outer space... and you are there! 
Another first New York telecast in color... 
and black-and-white on THE LATE SHOWS 

TONIGHT AT 11:15,CHANNEL 2 

61 MORT Ruaziverupi, art director Wide World Photos, photographer 
Ame Lewis, designer 
CBS Television Stations, advertiser 
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Owls are noted for 
their wise use of the nighttime 
that other birds waste. At night 
owls go out and get ideas to 
make their days easier. Owls 
relax most of the day. At the 
University of Pittsburgh there 
are people getting better ideas 

every evening. They start by 
phoning MA 1-3500 before 

September 12 to choose from 
600 different evening courses. 

624 RICHARD S. ODER, art director/artist/designer 
University of Pittsburgh Evening Division, Publisher 
University of Pittsburgh Evening Division, advertiser 

r 

C100 LOUXURAIOUSTWINSTER 

$40.00 
REGULARLY $85 TO $149 
Wait till you see them! Imported 100 o cash-
meres, lush Borgana furries, genuine leathers 
'some fur-trimmed, pile lined!, dressy alpacas, 
novelty wools. broadcloths, Forstmann and 
Anzio fabrics. Beautifully styled. meticulously 
made, once-in-a-lifetim• priced! Sizes 6-18, 
14 z-22'. e. There ere only 100, so hurry. to 
Buy For Less And Love It at Carro. Essex Green 
Shopping Plaza, Prospect Ave.. W. Orange. N.J. 
Nov. thru Fr1, 9am to 10 pm! Set. 9 arn to 6 pm 

CARR'S 

64 GEORGE Lois, art director/designer Carl Fisher, photographer 
Sudler & Hennessey, Inc., advertising agency 
Carr's, advertiser 

ARNOLD VARGA, art directcw/ artist 
Harold Corsini, photographer 
Cox's, advertiser 

63 

ALL WOUND UP 
ABOUT WHAT TO 
GIVE HER? RE-
LAX! YOU'LL 
FIND THE PER-
FECT PRESENT 
HERE AT COX'S. 

"WHO 
KILLED 

The documented study of a MICHAEL 
gang of teen-age boys who 

summer 

senselessly killed another 
boy one night last su FAR 
in New York.,. told in the 

actual words and voices of 1 

gang members, parents and ( 1 
il juvene authorities. The .1. 

f implications of this case, 

and the ensuing trial, 

concern everyone. You will 

not find this a comfortable 

hour of radio. But you will 

find it an unforgettable one 

Narrator:Edward R. ',furrow. 

DIAL 880: VICIIS RADIO, 8:00 PM TONIGHT 

65 LOUIS DORESMAN, art director Robert Weaver, artist 
Joseph Schindelman, designer 
CBS Radio, advertiser 



Play the exciting 
• new television quiz 

game that gives the 
audience at home a 

chance to win prizes. 8 
11:30 am Monday 

20 through Friday live 
on CBS Television 

WCBS-TV channel 2 
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WILLIAM GOLDEN, art director 
Kurt Weihs, artist/designer 
CBS Television Network, advertiser 

The Siren, by Ingenue, steps out of taxis 

and into restaurants and theatres all over town.. Vel-

vety black suede with a shiny swoosh of silk sash 

and a skinny, skinny heel.... And it comes in navy 

or brown, too. 17.95 from our Shoestring Collection 

of sky's.-the -limit fashions at shoestring prices 1 

1. :Nliller 

68 

450 Fil111 Aye. 

ROBERT FABIAN, art director/designer 
Andy Warhol, artist 
N. Y. World Telegram & Sun, publisher 
I. Miller Salons, advertiser 

BERG DORE 
For CaPPMIneme 

ON DIM 
want of a LAS 

the Shoe was lost...The last is where 
the shoe, first and lastingly, takes shape. 

It is the form, in wood, of the foot, without 
which the shoe is wishful thinking. For ev-

ery foot there is a last, but the Deauville, 
the Marquise, the Venetian, the 

Lady Godey, are only the be-
ginning of the distinc-

tion that 18 DELMAN. 
A Delman last does 
not simply imitate 
the form of the foot 
but transforms it into 
sculpture. It is more than shape, 
it is shapeliness. In the last analysis, 
a DELMAN shoe is its own good form. 

67 DicBkA /. Garrtamdibrescmtoirl/ledr artists 

Sochis Advertising and Promotion, advertising agency 
Delman Shoes, Inc., advertiser 
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fr 
SHARP RELIEF 

Midwives used to put a knife under the bed to "cut 
the pain" of childbirth. Sounds foolish, nowadays. 
But then, we're lucky. We have many wonderful pain-

relieving drugs. .. other powerful medications, too. 

When you're ill, take advantage of the newer, effec-
tive medicinals. Seek your physician's advice ... he's 

the only one qualified to prescribe for your health. 

Then, if he recommends medication, come to us for 
prescription service. 

DEALER'S NAME 

JACK DEWITT, art director/designer 
Clem Cykowski, designer 
Fuller & Smith & Ross, advertising agency 
Eli Lilly Laboratories, advertiser 



TRADE PERIODICALS ADS LESS THAN FULL PAGE 
COLOR OR BLACK AND WHITE 

ankle 
there's pain and 

inflammation here... 
it could be mild 

or severe, acute or 
chronic, primary 

secondary fibrositis—or 
early rheumatoid arthritis 

70 

71 

HERB LUBALIN, art director/designer 
Carl Fischer, photographer 
Sudler & Hennessey, Inc., advertising agency 
Schering Corporation, advertiser 

MAURICE BINDER, art director/artist/designer 
Jerry Wald Productions, advertiser 
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DOW CHEMICAL ANNOUNCES ...TWO NEW GRADES OF 
TRICHLOROETFIYLENE FEATURING SUPERIOR STABILITY FOR 

. VAPOUR DEGREASING • DOW CHEMICAL ANNOUNCES... 
TWO NEW GRADES OF TRICHLOROETHYLENE FEATURING 
SUPERIOR STABILITY FOR VAPOUR DEGREASING • DOW 
CHEMICAL ANNOUNCES... TWO NEW GRADES OF TRICHLOR-

THYLENE FEATURING SUPERIOR STABILITY FOR VAPOUR 
TWO NEW 
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FREDERICK A. USHER, JR., art director/designer/photographer 
Marion Sampler, artist 
Koltun Brothers, advertiser 

74 

• • A ( ••••• Jr 

ARTHUR D. OB/ROSEY, art director/artist/designer 
MacManus, John & Adams, Inc., advertising agency 
Dow Chemical of Canada, Ltd., advertiser 

4 

the $ buys more @ Koltun Bros. 

eammum. 

It 041 on et i re. LI htNorth I iris', .1% en ut., Ebster 



TRADE PERIODICALS ADS LESS THAN FULL PAGE 
COLOR OR BLACK AND WHITE 
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77 
Louis SILVERSTEIN, art director/designer 

Lou Myers, artist 
The New York Times, publisher 

76 HERBERT MATTER, art director/designer 
The Zlowe Company, Inc., advertising agency 
Knoll Associates, Inc., advertiser 

New Yorkers do everything other people do. Only more 

so. For example, they buy more cars than the people in 

any other market. And you can sell them more cars by 

using more space more often in The New York Times 

...first in New York in automotive advertising 



SCHIMIL 

New York is children at school. New York is mothers 

at market. New York is 5 million families growing, 

needing, wanting, buying. New York is The New York 

Times. New Yorkers live by it. It serves them with 

the most news. It sells them with the most advertising. 
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AWARD OF DISTINCTIVE MERIT 
Louis SILVERSTEIN, art director/designer 
Robert Frank, photographer 
The New York Times, publisher 



TRADE PERIODICALS ADS, FULL PAGE OR MORE 
BLACK AND WHITE 

Real Typographers, Inc stimulates comment . makes things happen tor you and for your clients 

her 44 page specimen bcpe mailable upon ragout tern Real Typographers, tnc 239W 39th S, PY Y C La 4 3631 

79 Bon Giza., art director/designer Ronnie Rojas, photographer 
Real Typographers, advertiser 

MR. CESARE CIOTTI IS VERY MUCH ATTACHED TO I. MILLER. ..32 YEARS WORTHI 

Mr. Ciotti of the Heel Attaching Department has a natural attachment to I. Miller. If you 
want to know exactly how heels are attached to shoes, just ask Mr. Cloth. He'll show you 

with his own two hands how a heel is shaped and blended into the character of an I. Miller 
Shoe. Like many of our shoemakers who have been with the company for thirty years and 
more, Mr. Ciotti believes that a fine shoe Is a work of art — made by him and I. Miller. 

I. Miller 
where people are leahen-
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80 Louis Laboratorion es, 
s Dalcza, art daidrector./erdesigner/photographer 

ART KANE, art director/designer 
Bob Gill, artist 
Irving Serwer Advertising Inc., advertising agency 
L Miller & Sons, Inc., advertiser 
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82 GEORGE LOIS, art director/designer 
Carl Fischer, photographer 
Sudler & Hennessey, Inc., advertising agency 
A. H. Robins & Co., advertiser 

...put It in VOGI'E. Fresh advertising ideas in vows of “vonrs-advertised" products is the very best 

this season will bring you fresh sales iesults for way to keep up with what ',mart America wants 

seasons to corne. For 3,000,000 vmu T. readers (the immediately ... u hat maw( America wants later. 
nom, n other, women follow , take their fashion AM either', in all tiehlk use rublwo power adding 

ideas from VOGUE The leading retailers of America up to nmee pages of advertising in VOGUE each 
stock mese fashion ideas knowing that a supply year than in an:, e.t her magazine edited for womesk 
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HERB LUBALIN, art director/designer 
Carl Fischer, photographer 
Sudler & Hennessey, Inc., advertising agency 
Sudler & Hennessey, Inc., advertiser 

The room)? Look through leg emotes wages— T 
whether clothes. trim el. liquor, furniture or auto-

mobiles VOGIIrai own -deep freeze" held the fresh 

ideas then that are selling all mer America now. 

fashion is the selling power...Vogue is the fashion power 

"let's take it out of the deep freeze 

84 RICHARD LOEW, art director/designer Lester Bookbinder, photographer 
Conde Nast Publishing Co., Inc., publisher 
Vogue Magazine, advertiser 
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if' ROBERT BIIOWNJOHN, art director/artist/designer 
0 Ivan Chermayeff, photographer 

Brownjohn, Chermayeff & Geismar, advertising agency 
Colorcraft Lithographers, Inc., advertiser 

TRADE PERIODICALS ADS, FULL PAGE OR MORE 
BLACK AND WHITE 

85 WILLIAM TAURIN, art director/designer Len Siegler, photographer 
Doyle Dane Bernbach, Inc., advertising agency 
Buxton, Inc., advertiser 

Ills rag cleaned the presses Hut punted the finest Moud Reper*, &edam >plea* Poster* 2rultlaganne Insert ,qes ISo 

'-'rnbrj &ye's Ir 'he hand., ti 0," Calf 1511,1 Il he ned s urea the Ameroan Twee Company, 

Cel.ffiœht CoaPn•at On De La•al SeParak, C.'"Pan, !laboral teed Camper Pan Ar er tar *odd Always Peps -Cola Company, 

,te, Sewn Baca ,ne COrePaM rod others Celercraft lienverdaen, In. 'lab Yana Street/Nee nn 14, IS Y./CHesea 3-2100 



87 
Wir.wwtd GOLDEN, art director 
Tom Courtos, designer 
CBS Television Network, advertiser 

Ui.r. Los Angeles hoe the number too spot! Steadily-rising road sale, have made metropoluan L. 
Angeles the neo numb, two manta in the nation. up from thorn position lag year te the ',sal' 9.county 
coverage area, read sales hate increased 02f mill., th.lInn In a single year Television hones and 

effective buying mcome hate shot up. too making a combine'« which can tend 1011/ sales zooming. 

Tell your story on 100(r. Southern CaW0111411. number onc advertising medium. reaching nearly 60'. 

of all California's people and wealth! Lag yedr. as dladts. ',Sr topped all compention in 7.ation Los 
Angeles. with a better than 27' . share of audience and a dose to 10 .- lead user the second station. 
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ROBERT STOLLER, art director 
William Ward, photographer 
Harriet Romain Advertising, Inc., advertising agency 
Pandora Knitwear, Inc., advertiser 

clean sweep! 
in 1958,LestolEs entire advertising budget 

($9,000.000) wont into spot television... 

making this fabulously successful house-

hold cleaner the medium's largest single. 

product advertiser! Amazing, for a client 

which spent just $10,000 for advertising 

in 1954. Even more so, when you consider 

the fact that Lestai) has no large-scale 

distribution west of the Mississippi and 

south of Washington, D.C. 

This distribution pattern is one reason 

Lestoil uses .a_pot television. Mores no 

waste circulation: Leatoil puts its money 

where the product is. Spot television's 

combination of sight, sound and motion 

creates demand, forces distribution, sells. 

Naturally, the tv stations we represent 

in New York, Chicago, Philadelphia, Mil-

waukee, St. Louis and Washington all run 

Lesion schedules. (And not hard-to-get 

announcements in prime time either. Just 

plenty of low-cost announcements in so-

galled"fringe" time, 52 weeks a year.) 

Ask tonnez typical Lesion schedule. 

And then let us produce one for you that 

matches it In economy... and results. 

CBS TELEVISION SPIT SALES 

raartdeirrector Irving R g Elkin, photographer phto.g 
Ted Andresakes, designer 
CBS Television Stations, advertiser 
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TRADE PERIODICALS ADS, FULL PAGE OR MORE 
BLACK AND WHITE 
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90 RICHARD LOEW, art director/designer 
Lester Bookbinder, photographer 
Conde Nast Publishing Co., Inc., publishing co. 
Vogue Magazine, advertiser 

the selling power is fashion... the fashion power is Vogue. 
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91 
CONRAD MALATAK, art director 
Roy Kuhlman, photographer/artist 
Erwin Wassey, Ruthrauff & Ryan, advertising agency 
Lederle Laboratories, advertiser 





ROCK RO 

• 

PRO ECTI0h59 
PROJECTION 59 
PRO ECTION59 
PROJECTION59 

PROJECTION 9 
PRO ECTIOT 

PROJECTION 9 
PROJECTION59 
PROJECTION59 
PROIECTION59 
PRO ECTION59 
PROJECTION59 
P%(1 ECTION 59 
PM] TN 59 

o 

BOB 
CUMMINGS 
SHOW 

TYPOgnphy & PHOTOgraphy 

ABODE} GM . 

JELNINOPQ 

EITUVW 

abedel 

L/14 A e 

ANDREW Ross, art director 
Irwin Schonhorn, artist/designer 
NBC Television Network, advertiser 

*1958* 
(«LE rTIOr 

TUESDAY 
NOVEMBER 

*4* 
9:00! PM-

Ipe 1958 11)ECTION 
ETURNS 

94 Jil°icHicleLGRAHA ,evine,md; saigenderirectee 
National Broadcasting Company, advertiser 
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CUMMINGS 
SHOW 
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95 JOHN GRAHAM, art director Becker-Horowitz, photographer 
Rick Levine, designer 
National Broadcasting Company, advertiser 

BRADBURY THOMPSON, art director/designer 

Stephen Colhoun/Don Briggs/Somoroff 

Rollie Guild/Hy Peskin/Yale University/ 

Arnold Newman, photographers 
West Virginia Pulp and Paper Company, publisher 
Westvaco Inspirations for Printers No. 210, publicator 



PARKE-DAVIS EIN BEITRAG 
ZUR MODERNEN HEILKUNDE 

97 ICEsNETH H. LAVEY, art director 
Raymond Jacobs, photographer 
Norman Gorbaty, Designer 
L. W. Frohlich & Company, advertising agency 
Parke, Davis & Company, advertiser 

98
 Lours DORFSMAN, art director/artist/designer 
Ted Andresakes, artist 
CBS Radio, advertiser 

Science, missiles, the Middle 
East, Moscow, the Presidency... 

THE all the crosscurrents and new 
directions of 1957 are here, 

BIG .i:,,,t.haechacet‘u,eanItv.oicesseanadre s tohuends 

NEws highlights of a year. as reported 
CBS News' corps of world-

F
f.,‘,us correspondents, and as 
1,,,, nr tlhe i tRi facile ioof 

.'\etuork. 



BOOKLET, DIRECT MAIL-3 OR MORE COLORS 

99 Toads UNGERER, art director/artist 
Tomi Ungerer, advertiser 

101 lavmc MILLER, art director/designer/artist 
Irving Elkin, photographer 
IBM—Electric Typewriter Division, publisher 
International Business Machine Corp., advertiser 
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102 Wria. Bustzu.r, art director/designer 
Ezra Stoller/Keturah Blakely/G. E. Palade, M.D., photographers 
The Upjohn Company, publisher 
Scope Monograph, publication 
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Sy LzictimAx, art director/designer 
Sy Leichman, artist 
Harris Haft, photographer 
KGA, Inc., advertising agency 
E. I. Du Pont de Nemours, advertiser 
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104 MORT RUBENSTEIN, art director 
CBS Photos, photographer 
Ted Andresakes, designer 
CBS Television Stations, advertiser 
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LOUIS DORFSMAN, art director/designer 
Rudi Bass, artist 
CBS Radio, advertiser 
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KENNETH H. LAVEY, art director 
Norman Gorbaty, designer/artist 
L. W. Frohlich dc Company, advertising agency 
Schering Corp., advertiser 

LEONARD Srnowrrz, art director 
R. O. Blechman, artist 
NTA Telestudios, Inc., advertiser 
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MORT RUBENSTEIN, art director/designer 
CBS Photos, photographer 
CBS Television Stations, advertiser 
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HELEN STAUNTON/W ILLIAM BACICA-LENICK, art directors 
Edward Wallowitch, photographer 
William Backalenick, designer 
Comart Associates, Inc., advertising agency 
Lederle Laboratories, advertiser 
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W ILLIAM GOLDEN, art director 
CBS Photos, photographer 
William Golden/Mort Rubenstein, designer 
CBS Television Network, advertiser 

it started 
as a 



111 Sidney MehrEi:ir, aprhtodtoir4e,rcatporh/edresigner 

Conde Nast Publishing Co. Inc., publisher 
Vogue Magazine, publication 

• 

\'1 

112 
LESTER BEALL, art director/designer 
Charles Coslin, artist 
Connecticut General Life Insurance Co., advertise= 
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W ILLIAM GOLDEN, art director/designer 
CBS Photos, photographer 
CBS Television Network, advertiser 

KERN DEVIN, art director/designer 
Kern Devin, artist 
Marion Warren, photographer 
The Barton-Gillet Company, advertising agency 
St. John's College, advertiser 

116 PHILIP MEYER, art director/designer 
Fred Witzig, artist 
Cunningham & Walsh, Inc., advertising agency 
The B. F. Goodrich Co., advertiser 
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CLARK L. Ronixsox, art director/designer 
Clem Cykowski, artist 
McCann-Erickson, Inc., advertising agency 
Standard Oil Co. ( Ohio ), advertiser 

118 
JOHN FLACK, art director/designer 
Lowell Herrero, artist 
Cunningham & Walsh, Inc., advertising agency 
Calif. Dairy Industry Advisory Board, advertiser 
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POSTERS, 24-SHEET POSTERS 
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SANE PORTNOY/HERB Munnm, art director/designer 
Mel Kasper. photographer 
W. B. Donar & Co.. advertising agency 
Atlantic Brewing Co., advertiser 

DALE KIRCHHOFF, art director/designer 
John Eppensteiner, artist 
Gardner Advertising Co., advertising agency 
Ralston Purina Company, advertiser 

o 

PURINA pays off at market 



POSTERS, ALL OTHER POSTERS—ANY SIZE 

See these great children's classics come to life on television! 

HE SHIRLEY TEMPLE FILM FESTIVA 
Exciting and educational! Watch it on the NTA Film Network 

rttn 1.1771.1! min trn 
ELEANOR GATES/RALPH SPENCE 

u..k1Ii LL MISS 

SThiN JANUARY Laura E. Richard 

i e IJOHATINA IIPTWX 

191 LEONARD Sinowerz, art director/designer Norman Tanen, designer 
Crete Mannheim, photographer 
NTA Film Network, advertiser 
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122 Dcre DONOVAN, art director 
Michael Engelmann, artist/designer 
Carl Baker, photographer 
Philadelphia Inquirer, advertiser 

123 
MARIO F. Illsso, art director/designer 
Jerrol Richardson, artist 
Johnson & Lewis, advertising agency 
The Langfield Co., advertiser 



great sandwiches start and end with 

124 

LEVY'S 
real Jewish rye 

ART DIRECTORS CLUB MEDAL 
W ILLIAM TAVAIN, art director/designer 
Wingate Paine, photographer 
Doyle Dane Bembach, Inc., advertising agency 
Henry S. Levy er Sons, advertiser 



POSTERS, ALL OTHER POSTERS—ANY SIZE 

Spring Sell Paliv 
Philadelph Milseum School 
of Art, W nesday. June 4. 
A down'? t of $5 admits one. 

127 
Ronear GAGE, art director/designer 
Wingate Paine, photographer 
Doyle Dane Bernbach, Inc., advertising agency 
Ohrbach's, advertiser 

125 
JACK GREGORY, art director/designer/artist 
Seymour Mednick, photographer 
Philadelphia Museum School of Art, advertiser 

196 JAMES CROSS, art director/designer/artist 
mar System Development Corporation, advertiser 

to 
Ohrbach's 

for the ew look in cottons 

3z1.! srnEn 
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AWARD OF DISTINCTIVE MERIT 
HELMUT KRONE, art director/designer 
Pinney Beecher, photographer 
Doyle Dane Bembach, Inc., advertising agency 
E & J Gallo Winery, advertiser 

THE 

FRIENDS 
OF THE 
WHITNEY 
MUSEUM 
OF 

AMERICAN 
ART 
a mm-profit 
organization 
devoted to 
the welfare 
and progress 
of contemporary 
A menean art 

IMES 

oe la maw 
>1.1' I1,%l R41101 

IVAN CHERMAYEFF, art director/designer/artist 
Whitney Museum of American Art, advertiser 

130 Bos Grr..t, art director/designer/artist School of Visual Arts, advertiser 

 "Science 
states meanings. 

Art expresses them." 
 John Dewey 
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SCHOOL OF 
VISUAL ARTS 
245 E 2300 ST N Y.I0 MU 3-8397 
ADVERTISING DESIGN RENDERING 
LETTERING PAINTING ILLUSTRATION 
LAYOUT PACKAGE DESIGN ANATOMY 
PHOTO RETOUCHING LIFE DRAWING 
DRAFTING TECHNICAL ILLUSTRATION 
PASTEUP & MECHANICALS TV ART 
& FILM TYPOGRAPHY CARTOONING 
AIRBRUSH FASHION ILLUSTRATION 
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131 JAMES W ARD/ARNOLD SAKS, art directors/designers 
Ward 1St Saks, advertising agency 
Laverne Inc., advertiser 

132 CHARLES ATTEBERY, art director 
Herbert Zweig, designer/artist 
L. W. Frohlich & Co. Inc., advertising agency 
Schenlabs Pharmaceuticals, Inc., advertisers 



6EWU RZTRAM I NER 

133 
WALTER LANDOR/FRANCIS MAUI 
Walter Landor & Associates, designers/artists 
Cerwin Vineyards, advertiser 

134 
EDWARD C. KOZLOWSKI, art director/designer 
The Warner Brothers Co. Art Dept., artist 
The Warner Brothers Co. Package Div., advertising agency 
Cointreau, Ltd., advertiser 



POINT OF SALE, PACKAGES 

TWELVE 6 OL. BOTTLES 

IOW CALORIE 

135 

liteete, 

JEnomE Covco, art director/designer 
Gould Associates, artist 
Arthur NIeyerhoff & Co., advertising agency 
Louis Milani Foods, Inc., advertiser 

IOW CALORIE 

1 6) ( RUDOLPII DE HARAK, art director/designer 
e ) Kurt Versen Company, advertiser 

Ake 
gri Iggià 

TWELVE 8 OL BOTTLES 

TWELVE 6 oz. BOTTLE S 

LOW CALORIE) 



137 REID MMES/ERNEST PIOPPO, art directors 
John Hoernle, artist 
Reid Miles, designer 
William Connors, photographer 
Hockaday Associates, advertising agency 
Bay Shore Mfg. & Tycora Yarn, advertisers 

138 RichardEsTER BRogeLrLs, art director 

Lester Beall/Richard Rogers, designers 
Stanley Works—Stanley Elec. Tool Div., advertiser 

o 



REID MILES, art director/designer 139 Reid Miles, artist 
Prestige Records, advertiser 

141 AWARD OF DISTINCTIVE MERIT 
S. NEIL FUJITA, art director/designer 
Seymour Mednick, photographer 
Epic Records, advertiser 

1.0 $460 

S. NEIL FUJITA, art director/designer 
Hugh Bell, photographer 
Columbia Records, advertiser 140 

Concertgebouw Orchestra ofAmsterdant, Eduard van Beinum, Conductor 

Concerto inA Major> Clarinet and Orchestra, K. 622 

Concerto in C Major for Flute, Harp and Orchestra, K. 299 

Bran, deWilile, Clarinetist Haber, Redid Phia Berghint. Harpist 



143 Ac y R. Lanmax, art director 
Carl Fischer, photographer/designer 
RCA Victor, advertiser 
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POINT OF SALE, RECORD ALBUM COVERS, BOOK JACKETS 

Ac Y R. LEHNIAN, art director 
Art Bahrt, artist 
Herb Lubalin, designer 
RCA Victor Records, advertiser 
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Raw MLLES, art director/designer/artist 
Blue Note Records, advertiser 



POINT OF SALE, RECORD ALBUM COVERS, BOOK JACKETS 

ICOLUMBIA 11,147 

TOUCHD 
• TOTTI11101. V.. • 011. WAYS OW AlUflt UM WAR. STATUE )111.1TAINT AMIN., • ANT.» AO.. 'UM. 
NAVAL AfAIMITI•TAlt ASO« TATVGAll SA.. if.... TEITTJUSTVI • MONT ON. YINSINSTLVANIA .1,1111.61TT Of PTIMINVI 
111 011IE ASO TNT SlArlt MIENT I NTATRATIII • TEA MESA.. • 1 11(1.1. Oil ALABAMA, • S.M. 

0011k lTDO 

SIMSIA 1.11.01.01141A IlOtTIMIlt Of MINNOWS, • THIS VT. Or TINA, TS.. • COLIADGIATI • ME NAT.. 
MASTI1 NOTIIE DAY, •CII AlAfIVAAMI Il NIT.1.1, Of Mél/NAls, • TICE Vii-1001 it Anrarrr Of IS MOAN/ 
VISA I OIANANMIN II. Al • •141IT SOS CAI...MIA é• le 0.1, • IN. ON 0 Nil frt.. nl• NAM 1,11.81, ; Al If OP.,. 
AINAIT KT SA. VOWS., • TIM ...OM. IN N A,I. tATAN.01‘1/ I NI,LIAIT., • , ,/ s, r '• ' ••• L. 

PERCY FAITH 

S. NEIL FUJITA, art director/designer 
Jerry Cooke, photographer 
Columbia Records, advertiser 145 

"PAICH IS THE PICASSO OF BIG-BAND JAll," SAYS ARCHIE. 
ON THE COAST, PAICH IS MOST. HIS MUSIC MAKES MURALS 
GROW IN YOUR MIND. PAPER AND PENCIL ARE HIS CANVAS 
AND BRUSH. LISTEN: HEAR COLORS RUSH. ARCHIE DID. AND 
RECORDED THE ENGAGING ARRANGING MARTY PAICH 

146 
REID M ILES, art director/designer/artist 
Melvin Sokolsky, photographer 
Hockaday Associates, advertiser 
Cadence Records, advertiser 
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iNEWPORT 1958 
MAHALIA JACKSON 

148 W ILLIAM C LAXTON, art director 
Leo Stashin, photographer 
Charles Hyman & Annan Acosta, designer, 
Frost & Shaffer Adv., advertising agency 
World Pacific Records, advertiser 

Dr. Bergen Evans offers the Practical Vocabulary Improvement Series 

nus of leguminous pl an ts, of the tribe Phaasolaa. 
It Is dIetingulshed from the Use* rslated genus Fiesta 
by • one-seeded roundlet legume, which ripen. beneath 
the «tam& The only Muria.. V. eubterrancry in • «tile 
of tropical Africa. It is • creeping herb with long-stalked 
luau of threefloe iced dpinnate leaflets end thorn artillery feu 

er °leering. The Rowe« 
are of two kind. —one bleesure. email, sad pale; the other 
fertile and aperadots, lengthening, and pulling the young 
pod Into the earth, in which it ripen. like • peanut. It 
l• cunt rated from Ramburs and Guinea to Neal in Attica, 
and le now naturalieed in Bruit and Surinam. Both pod. 
and seeds are edible; they are known u the Bantbarya 
groundolut, eareepsa, onaerevenii be, or lladaoar. 
car_eanut, sod are exported Into India under the name 

bi or onaniblquil «airs Bee "abbr., Me 11•1110 in nunrun, 
nod compare goober. 

• Oc. An abbreviation of vocative. 
ocable (veka-b1), ti. [< P. tocable no Sp. vo-
cablo = Pg. trocabulo = It. rocabolo no G. roca-
bel, < L. rocabuluut, an appellation, a designa-
tion, name, ML. a word, < «ears, call: see vo-
cation.] A word; a term; a name; specifi-
cally, a word coneidered without regard to 
meaning, but merely as composed of certain 
sounds or letters 

We will next endeavour to undaretand that «cab« or 
term tyranntu (that is, • tyrant or an end king) a« 
upon Richard. Sir O. Bunk, Illet Rich. III., e 

A cord or two may he spared to the formidable-looking 
vocabk ConcloesiecosachS, which eft excited Alfieri-re bile. 

Boat* cif Precedent (E. E. T. 13.. extra ser.), 68, uote. 

bulary s.; l. vocabsiia-
riest-nx). j= F'. vocabulaire= Sp. Pg. vocabula-
rio no It. rocabolario .= G. verafradarTion, < NL. 
vocalsularaisti, neut., ML. NL. vocabitiarin. (vv. 

liber), a list of words a vocabulary, < L. ye-
cabulam, an appellation, name. ML. word: see 
vocable.] 1. A list or collection of the words 
of a language, a dialect, a single work or author, 
a nomenclature, or the like, arranged usually 
in alphabetical order and briefly defined and ex-
plained; a gloasary; a word-book; a dictionary 

or lexicon: as, a vocabrdary of Anglo-Indian 
words; a vocabulary of technical terme; a vo-
cabulary of Virgil. . . 

ehoubt long ere this have »et yen • Treseertpufthe 

her:, 

JAZZ MESSENGERS . CHET BAKER quintet • ELMÓ MOPE quintet 
JACK SHELDON quintet PEPPER ADAMS quintet 

2. The words of a language; the mum or stock 
of words employed in a language, or by • par-
ticular person; range of la: 

131. vocatulary run« to have I • ""' 
necemary for the traneactioa of b 

P. From whence are those camel wind. called flnws? 
T. In the Comte vocabulary that terns guinea to cot 
Trunk. aseauiaa, On Cornea/1, p. t. (Nark, I. 3111). 

Ingenloos men bare tried ta elt«r that in the probe« 
English vocabulary there are more Romance word. than 
Teutonic e 4. Freiman, Amer. Loot... 183. 

The orator tread. in • beaten round; . . language in 
reedy-sheped to hie purpose; he .peak. out of • out and 
dry vocabulary. R. L. Siesta." VirginItia• Puerlaque, in. 

wByll. 1. Vocabulary, Dictionary, Olosary, Lexicon. No. 
fneteciature. A vocabulary, let the preemt um, is • II« of 
word. occurring in • epecille work or author, generally 
arranged alptsbetiu/ly, conchely drylned, and appended 
to the text; whereas we generally apply the tenn diction-
ary/ to a word-book of all the word. In • hinguage or in 
any department of art or mience, gunboat reference to any 
partiular work: throe, we speak of • vocabulary to Cesar, 
but of a dictionary of the tollo lumryge, or of &realm. 
lure, chemistry, etc. An exception to title may be where 
the wordeof an author are ex fully treated, by &renal«, 
Illuenelon, etc., et. to seem to amount to more than • 
vocabulary: ae, • Homeric dictionary. A emery le yet 
more restricted than • vocabulary, being • bet and expla-
nation of such tenon In • work or author anne. pmuller, 
u by being technical dialectal or anti ted • 
eery to Chaucer, Bur«, etc.; • yloseary of terns of art. 
philosophy, etc. /axiom wee orightelle sod in calm "in 
ougned to dictionary« of the Cheek « »Mean longer, 
batti t.e.. freely applied to • dietineary al any and ar 
merely foreigra language as, • Germautirglbeh laricon. 
A nontencialtur le • complete lie of the names or techei. 
cool terma beiDtping to. any one division or errigivan of 
ecience.— 2, Arun, DMAOR, etc. Bee u 
vocabulist +Lre. r el,- -- 
lisle; aa L. vocabiause, a word, + -jet.] 
writer or compiler of a vocabulary; a 
rapher.-2i. A -vocabulary; a lexicon, 

onTskere'ltrd:ary'ailis.ourwitttier..frezhrn•e 'r 
by hie owne study. 

vocal (vekal), a. and es. [< P. total 
vocal = IL -vacate, < L. vocalia, sound: „. 
Mug, ea a noun, roca/in, a vowel, < 
voice: one twice. Cf. vowel, a doublet of ro 

147 S. N EIL FunTA, art director/designer 
Robert Andrew Parker, artist 
Col bin Records, advertiser 

149 ROBERT Amirr, art director/designer/artist 
Vocal) Records, advertiser 

o 
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151 ROBERT BENTON, art director Bert Stern, photographer 
Norman Schoenfeld, designer 
Esquire Inc., publisher 
Esquire Magazine, publication 

ROBERT BENTON, art director 
John Cohen, photographer 
Pat De d Vecchio, designer 
Esquire Inc., publisher 
Esquire Magazine, publication 



EDITORIAL PAGE 

152 ALBERT GREExBERG, art director/designer Gerald Hochman, photographer 
Esquire Inc., publisher 
Gentlemen's Quarterly Magazine, publication 

153 ALBERT GREENBERG, art director/designer Leonard Nones, photographer 
Esquire Inc., publisher 
Gentlemen's Quarterly Magazine, publication 
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BY 
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154 
AWARD OF DISTINCTIVE MERIT 
HENRY WOLF, art director/photographer 
Esquire Inc., publisher 
Esquire Magazine, publication 

155 
HENRY WOLF, art director/designer 
Esquire Inc., publisher 
Esquire Magazine, publication 
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F l  0 'spring-Summer Fashion Report: Watch for 

Iridescent Lights. Go light—for spring and sumo o' g''t in weight, light in color. and light with the 

new iridescence which is the biggest fashion coup since the sack suit replaced the toga Irides-

cence is the ultimate subtlety in weaving which reflects light from only one direction of fiber at a 

time imbuing fabric with lively complexity in motion, rich elegance in repose. It's an old trick, but 

never before adapted to the solid substance of man's apparel Dark worsteds lose their sobriety 

but keep their dignity, colors, patterns and tweeds acquire fresh overtones. The fascination of 

these new fabrics, of course, is that their protean personality is apparent only when you move. On 

the following pages is a preview of the new, iridescent wool worsteds, silk worsteds and silk-and-

chemistry blends that will revolutionize your spring-summer wardrobe plus the new fashion trends 

Illuminated by these Iridescent Lights: linen will show up with a lustrous look in summer blazers, 

cotton will get new life shot through with lustrous yarns: white will lend its own form of brilliance to 

the summer scene in quantity unheard of since the old days of ice-cream pants. • Note: for 

daylight, candlelight or spotlight, there is almost nothing you can't find today in wash-and-wear 

fabrics, summer traveling should pose no problems. • Note: trousers are losing their cuffs again. 

vide the Italian suit. • Note outside city limits, blue and white will be your top color combination. 

with banana yellow running a close second • Note hats hug the head, sport shin brims, the sennot 

straw , back, with a snap brim. • Note: you can't avoid noticing the new, square-toed shoes both 

m these pages and under the boss' desk so, enough! Overleaf lies the news in Iridescent Lights. 

156 THozmN in YU n g eOrLeFr aarrttisdti/redcetscirgner 
Esquire Inc., publisher 
Esquire Magazine, publication 
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oseph Carmody was conspicuously absent from the funeral of his dear friend 

and mistress of five years, Alice Lawson. The ladies in black, climbing into 

their cars in the misty cemetery, liked him less and with a definite sense of 

relief, for they had admired him only for her sake. But when, on the long drive 

back to the city. Alice's daughter Ruth asked querulously. "Where was Joe? 

I wanted to hold his hand," those in the car with her glimpsed reluctantly 

all that he had meant to the girl and her mother. 

He came that evening to visit Ruth, said his Good Evening to the other 

visitors—Alice's sister and cousin, two small, wealthy women—somberly settled 

his hefty body at the other end of the sofa from Ruth who was lying under a 

comforter, and with weary grace accepted his coffee. While he was stirring his 

sugar in, more visitors came—the two tall, gray-haired women from the next 

apartment, who smoked cigarettes and wept, recalling their maternal love 

for Alice and hers for them, and then, to change the subject for Ruth's 

sake, told of the ups and downs of their dress shop to the shrewdly 

curious relatives. But the neighbors left soon enough, realizing that 

it was a family gathering, and after a moment the cousin went into 

the kitchen to rinse out the cups, and the tap water ran on and on 

in a forlorn pitch. 

Vera, the sister, piled her big tweedy coat over her black jersey dress 

and sat on a chair's arm, swinging her foot and chatting with Joe. "She 

talks about living in a rooming house. I agree it's good experience living 

with strangers. but it's only good if you've got a family to come home to. 

If you've got nobody then it's lonely, it's a substitute and you know it. You 

think so?" She strongly resembled Alice—the light curly hair, the large square 

face, the tiny, almost skinny body—but her mannerisms were of a different nature: 

she talked fast, she fidgeted. "I told her to come and live with Gordon and me. 

The girls adore her, they think she's so grown-up, being seventeen and all. Then 
in another year if she wants to move to a rooming house, that's fine. It'll be a 

healthier thing to do then because she'll have a family, she'll have us." 

Joe looked down at his coffee cup. gazed up at Ruth, saying appealingly with 

his large brown eyes that he was in no condition to give an opinion now. 

"She doesn't know enough about life, don't leave it up to her," Vera protested. 

"God knows she's been through enough this last year, but at her age you don't 

learn from your experiences, you repudiate them. She'll think it's tragic and 

interesting hying among strangers, but all the time she'll belong to nobody and 

pretty soon she'll take up with some kid who'll be mama and papa to her. She'll 

think he knows all the answers because he recites Eliot, when he won't even 

know how to blow his own nose." 

The cousin returned from the kitchen, picked up her furs, threw the strap of 

her big alligator purse over her tiny, bony shoulder. The two women bent to 
Ruth. kissing her on the mouth, sadly. emphatically. 

The carpet in the hallway silenced them the instant they left the apartment. 

That sudden silence always aroused in Ruth the suspicion that visitors stood for 

a few minutes listening to what was being said about them. Was Aunt Vera lay ing 

an anxious ear against the door, afraid that her niece actually would accept the 

invitation? In that carpeted afterquiet. Ruth recalled her mother's complaints 

about Vera% lack of sisterly love, recalled the whisper. ¡Continued on page 155) 
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e would go regularly to auction sales, and would buy old silver, old furniture, 

old carpets—anything that seemed to him to be going more cheaply than it 

should. His eye was good, and he rarely went wrong. If he had had some 

capital and more application he m ight hase been a successful dealer: as it was, 

he was hardly more than a tou t. He would take the bits he had bought back 

to his flat in South Kensington, and would sell them, at a profit, to his friends, 

or to friends of his friends. 

But really there wasn 't much of • living in it; and he would often have 

been in difficulty if it had not been for the young woman whom he referred 

to as his "girl friend," though she, like himself, was just over thirty years old. 

It was not that Noreen actually gave him money: he wouldn't have taken it, 

or at any rate he said he wouldn't have taken it. She sustained him even more 

directly. She fed him. She was the part-owner of a mock-rustic coffee-bar 

and light luncheon place, also in South Kensington; and Cullinan, the 

dealer, ate there regularly, for nothing, partaking day in and day out 

of the omelets, minestrones and cold ham salads that constituted the most 

substantial items of fare. 

Noreen was well-to-do; she had a motorcar, and a little boy in 

boarding school—the child by her husband, from whom she had long 

been divorced. And Noreen was more assiduous than any other of 

Cullinan's friends in bringing prospective customers to the flat. Some-

times she would even pick them up in the café; for she, and the woman 

who owned the place with her, were in the habit of sitting and drinking 

coffee with their customers, that being part of the Bohemian, unbusinesslike 

charm of the place. Not that Noreen didn't have a sharp eye for a half crown: 

she did, indeed. The more was the pity then, her partner said more than once, 

that Noreen had let herself be taken in by a dud like Cullinan. 

But Cullinan had a way with him. Between bites at his omelet he would reach 

out and, in full view of her customers, stroke Noreen's leg. or her hip. Or he 

would ignore her right through a meal, and then suddenly, as she bent over to 

take his last order for coffee, he would coser one hand of hers with his, silently, 

before saying. "Coffee, yes." and taking his hand away, so that the message 

between them would be secret, unspoken and, with the casualness of his order, 

brutal too. Publicly brutal or privately brutal, he had a way with him and it was 
always brutal. 

In appearance. however, he was strained and fastidious enough, his shoulders 

slightly stooped. his hair rather long but very neat, his suit gray and City-lab, 

his blue eyes set closely together. with the skin across the high nasal bone drawn 

tight. Noreen should have known better, her partner said; and Noreen seemed 

to fed that she should hase know n better. for she had tried Rs ire already to break 

away from him. but had failed both tunes. She had gone back to him, and offered 

him again her sturdy self to take. She loved him, she said—for look what she 
put up yi ith from him! 

It was with a view to helping Cullinan that Noreen talked at such length to 

the ,\ustraliun. Sturgese. There were always colonials coining in and out of the 

coffee-bar—it was the sort of place to which they gravitated, from the hoarding 

houses and hotels nearby. This one Noreen had seen several times before, and 

though she had not spoken to him she knew him for (Continued on page 149) 
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AUDREY ROSEN:SON/HENRY W OLF, art directors 
Audrey Rosenson, designer 
Hearst Magazines Inc., publisher 
Harper's Bazaar, publication 



Vi 11)0M, 
01 
movni %Irrnt 

I. • de wa 1,wdir 

• Imply. ea.1 

▪ • 

11••• • 
. eé. unklo.••• ••••••••« 
• • .14•••••• •• • 
▪ Pro .•••••11 

170 

171 

•  

HENnv WOLF, art director/designer 
Bruce Davidson, photographer 
Esquire Inc., publisher 
Esquire Magazine, publication 

ALEXANDER LIBERMAN/PRISCILLA PECK, art directors 
Joux RAWLINGS, photographer 
Conde Nast Publications Inc., publisher 
Vogue Magazine, publication 
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ROBERT BENTON, art director/designer 
Ben Somoroff, photographer 
Esquire Inc., publisher 
Esquire Magazine, publication 
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ROBERT BENTON, art director 
Robert Andrew Parker, artist 
Esquire Inc., publisher 
Esquire Magazine, publication 

HENRY W OLF, art director/designer 
Burt Clinn, photographer 
Esquire Inc., publisher 
Esquire Magazine, publication 
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176 Inwmr GLusxza, art .  director/desig'ner 
Schulthess, photographer 

American Horizon Inc., publisher 
Horizon Magazine, publication 
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175 FRANK Zacirany/Louis R. GLESSMANN, art directors/designers Arnold Newman, photographer 
Curtis Publishing Co., publisher 
Holiday Magazine, publication 
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 HERB LUBALIN, art director/designer 

Carl Fischer, photographer 
Sudler & Hennessey Inc., advertising agency 
Sudler & Hennessey Inc., advertiser 

THE LAST OF RAILROAD STEAM 

ART DIRECTORS CLUB MEDAL 

DEBORAH H. CALKINS, art director 
Walker Evans, photographer 
Ronald N. Campbell, designer 
Time Inc., publisher 
Fortune, publication 
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 HENRY W OLF, art director/designer 
John Groth, artist 
Esquire Inc., publisher 
Esquire Magazine, publication 
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180 LOUIS SILVERSTEIN, art director/designer The New York Times, publisher 
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THE SUMMER 108S 

OF FAMOUS MEN 

80 HOURS AROUND 
MIKE TODD 

DREAM CARS 
& CLASSICS (10 ppL 

HENRY W OLF, art director/designer 
Ben Somoroff, photographer 
Esquire Magazine, publication 
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182 
DEBORAH H. CALKINS, art director 
Fred Witzig, artist 
Erich Lessing, photographer 
Leo Lionni, designer 
Time Inc., publisher 
Fortune, publication 
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AWARD OF DISTINCTIVE MERIT 
HENRY W OLF, art director/designer 
Richard Avedon, photographer 
Hearst Magazines, Inc., publisher 
Harper's Bazaar, publication 
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185 
ROBERT BENTON, art director/designer 
Dan Wynn, photographer 
Esquire Inc., publisher 
Esquire Magazine, publication 

184 PHILLIP F. DYKSTRA, art airector 
  John Rombola, artist/designer 

New York Herald Tribune, publisher 
Today's Living, publication 
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187 Hztesty W OLF, art director/designer 
Ben Somoroff, photographer 
Esquire Inc., publisher 
Esquire Magazine, publication 

186 PHILLIP F. DYKSTRA, art director John Rombola, artist/designer 
New York Herald Tribune, publisher 
Today's Living, publication 
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KEN SACO, art director 
Gene Federico, artist/designer 
Advertising Trade Pub. Inc., publisher 
Art Direction, publication 
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JERRY LIEBERMAN, art director/designer 
John Bernhardt, artist 
Whitney Publications, publisher 
Interiors Magazine, Publication 
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190 Phirt FFranzN:ilic, 
Print Magazine, publisher 

Ka.rtaisni/dpihreocttogrriadpesigner 

Print Magazine, publication 
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EN SACO, art director 

John Berg, artist/designer 
Art Direction, publisher 
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193 Haan LUHALIN, art director/designer 
Carl Fischer. photographer 
Sudler & Hennessey, Inc., advertising agency 
Sudler & Hennessey, Inc., advertiser 

192 ARNOLDmcy Srubsl,icaarttiodnirse, photographcerptuorb/lisher    

Interiors Magazine, Publication 
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5  LESLIE A. SEGAL, art director/designer Leslie A. Segal, photographer  
RKM Publishing Co., publisher 
Madison Avenue Magazine, publication 

19 A JERRY LIEBERMAN, art director Lewis Long, photographer 
Harvey Toback, designer 
Whitney Publications, Inc., publisher 
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(i SEYMOUR SIROTA, art director John Berg, designer 
Esquire, Inc., publisher 
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AWARD OF DISTINCTIVE MERIT 

BOB GILL, art director/designer/ artist 
Real Typographers, publisher 

N
O
I
I
I
S
O
M
O
O
 >

10
0E
1'
8 

Al
-I

dV
2:

19
0d

Al
 9
N
I
S
I
M
3
A
0
V
 



198 SEYMOUR CHWAST/REYNOLD RUFFINS/JOHN ALCORN, 

art directors/artists 
Push Pin Studios, advertising agency 
Monthly Graphic, advertiser 

200 ROBERT BROWNJOHN, art director/designer 
Ivan Chermayeff, photographer 
Brownjohn, Chermayeff & Geismar, advertising agency 
Pepsi-Cola Company, Advertiser 

..4w.L.111.111111111111111111111111 

IN! M-so ro*. S 

1Lei - 
I•eào•ro. M1 • • ••• HI*" I.' ••••••••• Ft. 

I C L WORLD 



INSTITUTIONAL, COMPANY MAGAZINES AND HOUSE ORGANS 
PAGE SPREAD, COVER OR ENTIRE PUBLICATION 

201 

202 

Sma. BAss, art director/designer 
Harry Timmins/Mort Dimondstein, artists 
Don Jim, Photographer 
Anthony Worldwide Prod./U A, New York, advertiser 

MURRAY J4cons, art director/artist/designer 
Doyle Dane Bembach, Inc., advertising agency 
El Al Israel Airlines, advertiser 
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ANNUAL REPORT Institute for Defense Analyses 
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IDA 

ROBERT L. STEINLE, art director 
Ed ICysar, artist/designer 
Institute for Defense Analyses, advertiser 

LES MASON/BILL DI MEO, art directors 
Sam Wu, photographer 
West Coast Designers, designers 
Allen, Dorsey & Hatfield, Inc., advertising agency 
Cooper Development Corporation, advertiser 
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I'm KOONS/BEN ROSEN, art directors/artists /designers 
Memorial Center for Cancer and Allied Diseases, advertiser 

209 EE ruxrik NNirrtscshcerrE, a,rtaistrt iddeiresictgor 
ner 

General Dynamics Corporation, publisher 
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210 AWARD OF DISTINCTIVE MERIT Louis DORFSNIAN, art director/designer 
Ted Anclresakes, artist 
CBS Radio, advertising agency 
CBS Radio, advertiser 
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IRVING MILLER, art director/ artist/ designer 
JI. Intl. Business Machines Corp. ( IBM ) Electric Typewriter Div., publisher 

Intl. Business Machines Corp. (IBM) Electric Typewriter Div., advertiser 

LIONEL KALtsu, art director/artist/designer 
Hal Davis, art director/ designer 
Kaleidoscope Associates, advertising agency 
Kaleidoscope Associates, advertiser 

REID MILES, art director 
Andy Warhol% Mother, artist 
Andy Warhol, advertiser 

213
 KEITH BRIGHT, art director/artist/designer 
Keith Bright, advertiser 
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 AWARD OF DISTINCTIVE MERIT 
Louis DORFSMAN, art director/designer 
Sol Mednick, publisher 
Sol Mednick, advertiser 

1" • 
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HANS SAVER, art director 
Herb LubaLin, designer 
D'Arev Advertising Agency, advertising agency 
Lark-Studebaker, advertiser 

9 19 ROBERT W ESLEY, art director/artist/designer 
Steinmetz Photography, advertiser 

21 LjaouNroAnuT"SellIwO:telrTZS,eart.cdeiraecdtvoere/diseersigner 
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ED & JANE BEDNO, art director/designer 
Bedno Associates, advertising 220 

221 JAMES VALKUS, art director/artist/designer James Valkus, advertiser 



ANNOUNCEMENT CARDS 

lYE MOVE1100 EL11'0-

222 ART DIRECTORS CLUB MEDAL GENE FEDERICO, art director/artist/designer 
Bill HeIburn, photographer 
Douglas D. Simon, advertising agency 
Douglas D. Simon Advtg. Agency Inc., advertiser 

22 3 MORT RUBENSTEIN, art director/designer 
CBS Photo, photographer 
CBS Television Stations, advertiser 



224 ONOFRIO PACCIONE, art director/designer/photographer 

9 , 5 RICHARD Lozw, art director 
sur Sid Mehring, photographer 

William Connell, designer 
Conde Nast Publishing Co., Inc., publisher 
Vogue Magazine, advertiser 

e, c erc(I 0 O Ott 

f.j. e ft. 2.4.141 • 4. 

226 JAMES rtdirectors/designers 
Jack WenoArRDALairs LDK Inc.,advertiser.,Ss.  art 



227 
AWARD OF DISTINCTIVE MERIT 
InwIN GOLDBERG, art director/artist/designer 
Advertising Composition, Inc., advertiser 

ANNOUNCEMENT CARDS 



228 RICHARD LOEW, art director/designer Lester Bookbinder, photographer 
Conde Nast Publishing Co., Inc., publisher 
Vogue Magazine, advertiser 

229 

eMU 

DACC 

230 

W. E. Tazvirrr, art director 
Allan R. Fleming, art director/designer 
Cooper & Beatty, Limited, publisher 
Cooper & Beatty, Limited, advertiser 
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LES MAKer/Bn.i. Dr Mao, art directors 
Les Mason/Ron Galchutt, artists 
Westcoast Designers, designers 
Sam Wu, photography 
Westcoast Designers, advertising agency 
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LIONEL KALisit, art director/artist/designer 
Sunshine Printing Co., advertiser 

CALENDARS 

LIONEL KALISH, art director/artist/designer 

Sunshine Printing Co., advertiser 
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MAGAZINE ADVERTISING ART 3 OR MORE COLORS 
PRODUCT ILLUSTRATION 

233 
RALPH AmmntKrs, art director 
Tosh Matsumoto, photographer 
Erwin Wasey, Ruthrauff & Ryan Inc., advertising agency 
Holland Cheese Exporters Association, advertiser 

2344 Ha roldALBER T  HERMAN,Krieger, aphotographerrtdi"rector 

North Advertising, advertising agency 
Wainsutta Mills, advertiser 
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235 F. PAUL PRACILIO, art director De Evia Studios, photographer 
J. M. Mathes Advertising, Inc., advertising agency 
Herman Miller Furniture Company, advertiser 

236 BEN GOLDSTEIN, art director Bert Stem, photographer 
B. Doner & Co., advertising agency 
National Bohemian Beer, advertiser 

9 CLYDE BAIRD, art director 
; 7 Norman Karlson, photographer 

Kenyon & Eckhardt, Inc., advertising agency 
Glass Container Manufacturers Institute, advertiser 



238 
ART DIRECTORS CLUB MEDAL 
ROLLIN C. SMITH, JR./GUS WAVPOTICH, art directors 

Charles Kerlee, photographer 
Ogilvy, Benson & Mather, Inc., advertising agency 
Rolls Royce, Inc., advertiser 

Tla ore lek-It* • Je *ad 
um- m .1••••• ,•••• 

ALVIN CHERESKIN, art director 

239 John Rawlings, photographer 
Hockaday Associates, advertising agency 
The Upholsterers Leather Group, advertiser 
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MAGAZINE ADVERTISING ART 

3 OR MORE COLORS 

PRODUCT ILLUSTRATION 

What wonderful kalher were having 
_ 

if .* • • - a 

' 

1/ 

.4111111118. %sm. 

240 ZNAERDFED 
OF DISTrtINdCiTcIVt0E/MrtEistRIT 

Bill Helbum, photographer 
Douglas D. Simon, advertising agency 
Elizabeth Arden, advertiser 
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MAGAZINE ADVERTISING ART 

3 OR MORE COLORS 

PRODUCT ILLUSTRATION 

242 ARNOLDToniF 
¡c aKi 01. rs: m E artistn , art director 

Lynn Baker, Incorporated, advertising agency 
F. LU Canela, and C.S.P.A., advertiser 

?Aunt thrilling of all pie lillinga 
-new Jell-0 Chiffon W:ee 

à 
Illipeo4,111fgenmodnèmli..er le .11.•entill 

C.uu. Lugs, art director 
Irving Penn, photographer 
Young & Rubicam Inc., Advertising agency 
General Foods Corp., advertiser 
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243 HAROLD A. A. BOWMAN, art director 
Ben Somoroff, photographer 
The Kleppner Co., advertising agency 
I. W. Harper Distilling Co., advertiser 
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24-1 JEA.mEa.smELLIO.Te, photographer 
haortdgirreacpthoert 

Young dt Rubicam, Inc., advertising agency 
Lincoln Division, Ford Motor Co., advertiser 
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ART KANE, art director/designer 
Saul Leiter, photographer 
Irving Serwer Advertising, Inc., advertising agency 
Princess Marcella Borghese, Inc., advertiser 

245 

MAGAZINE ADVERTISING ART FASHION OR STYLE ILLUSTRATION 

BETTY FRASER, art director 
Bert Stern, photographer 
Kayser, advertising agency 
Kayser, advertiser 

246 

247 
ALAN KOEHLER, art director 
Robert Randall, photographer 
Bernice Fitz-Gibbon, Inc., advertising agency 
S. Stroock & Co., Inc., advertiser 



AWARD OF DISTINCTIVE MERIT 
ROBERT BLEND, art director 
Jerry Pincer, photographer 

Mogul, Lewin, Williams & Saylor, advertising agency 
Wamsutta Mills, Inc., advertiser 



249 VICTOR CAPELLUPO, art director 
Irving Penn, photographer 
Batten, Barton, Durstine & Osborn, advertising agency 
American Tobacco Company, Inc., advertiser 

250 

MAGAZINE ADVERTISING ART GENERAL ILLUSTRATION 

DICK W EINER, art director 
Saul Mandel, artist 
Leo Burnett Co., advertising agency 
Green Giant Company, advertiser 



251 W ALTER REINSEL, art director 
Leonard Baskin, artist 
N. W. Ayer & Sons, Inc., advertising agency 
Container Corporation of America, advertiser 

_21110ei:tje, 

9 Pam. W OLLMAN, art director 
Arnold Roth/Jack Kunz, artists 
Young & Rubicam, Inc., advertising agency 
Gulf Oil Corp., advertiser 

Oof Om honest taste 
of a. LUCKY SMOCK 
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ART DIRECTORS CLUB MEDAL 
Hoots W HITE, art director 
Robert Gwathmy, artist 
Irving Penn, photographer 
Young & Rubicam, Inc., advertising agency 
Time, Inc.—Life Magazine, advertiser 
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254 
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MAGAZINE ADVERTISING ART GENERAL ILLUSTRATION 

MARCE MAYHEW, art director 
Bob Seesock, photographer 
Reach, McClinton & Co., Inc., advertising agency 
Prudential Life Insurance Co. of America, advertiser 
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401011161110e, 
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255 BEILRiLottBEINZEiNtt', aprthodtto.r ge rcat ;lsier 
Ogilvy, Benson & Mather, Inc., advertising agency 
Commonwealth of Puerto Rico, advertiser 

256 PAUL W. DARROW, art director 
Irving Penn, artist 
N. W. Ayer & Son, Inc., advertising agency 
De Beers Consolidated Mines, Ltd., advertiser 

257 HARVEY CUSHMAN, art director/designer Maurice R. Pascal, photographer 
Grey Advertising Agency, advertising agency 
The Mennen Company, advertiser 
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MAGAZINE ADVERTISING ART GENERAL ILLUSTRATION 

258 

259 
CHED VUCKOVIC, art director 
Don Briggs, photographer 
Rockmore Co., advertising agency 
Charles of the Ritz, advertiser 

HUGH W HITE, art director 
Irving Penn, photographer 
Young & Rubicam, Inc., advertising agency 
Time, Inc.—Life Magazine, advertiser 



260 

goer.. 

261 ROBERT GAGE, art director/designer 
Charles E. Rotkin, photographer 
Doyle Dane Bembach, Inc., advertising agency 
American Export Co., advertiser 
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TONI FICALORA, photographer 
Eastman Kodak Company, publisher 
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262 
RUDOLPH DUSEK/BERNAIU) Owzrr, art directors 
Bernard Owett, artist 
J. Walter Thompson Co., advertising agency 
Owens-Illinois (Paper Products Division ), advertiser 

Ale Melee I& 4 

263 AWARD OF DISTINCTIVE MERIT 
HUGH Wzrrz, art director 
Robert Gwathmy, artist 
Irving Penn, photographer 
Young & Rubicam, Inc., advertising agency 
Time, Inc.—Life Magazine, advertiser 



2 ( Emit NITSCHE, art director/ artist/designer ye) General Dynamics Corp., advertiser 

- 

MAGAZINE ADVERTISING ART GENERAL ILLUSTRATION 

, 41 ELIZABETH EYERLY, art director 
  Rene Gruau, artist asi.1 

Botsford, Constantine & Gardner, advertising agency 
Jantzen, Inc., advertiser 

E 



MAGAZINE ADVERTISING ART 2 COLORS 

rtlts 

40 
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267 living Penn, 
BRA, prostoz ,raaerthderirector 

Manuel Grossberg, designer 
Lawrence C. Gumbinner Advertising Agency, Inc., advertising agency 
G. F. Heublein & Bro., advertiser 
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266 
Wrcr.rat• KAMMER, art director 
Irving Penn, photographer 
Young & Rubicam, Inc., advertising agency 
Johnson & Johnson—Baby Products, advertiser 
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269 
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RICHARD GERTNER, art director/artist/designer 
Andy Warhol, artist 
Irving Serwer Advertising, Inc., advertising agency 
Carlisle Shoe Company, advertiser 

A•1401111 

268 CzalizamFEHnzeimbco,,arrthodtioregaraoprher 

Douglas D. Simon Adv., Inc., advertising agency 
Elizabeth Arden, advertiser 

For Mere names write Mademoiselle Shoes. Ernpir• State Building, New York I A Mtn ol General Wee Corporation 

THE EXTROVERTED HEEL 
FOR THE EXTROVERTED LEG 

NEWEST FASHION PROPS LEGS! 
FROM KNEE TO TOE. 

WITH HEELS CURVING IN TO 
A NEW HIGH IN LOW! 

MADEMOISELLE' 



270 

272 

HERSHEL BRAMSON, art director 
Bert Stern, photographer 
Lawrence C. Gumbinner Adv. Agency, Inc., advertising agency 
Smirnoff Vodka, advertiser 

ALVIN CHERESKIN, art director 
Otto Maya/Jes Brown, photographers 
Hockaday Associates, advertising agency 
Reed & Barton, advertiser 

WING G. FONG, art director 
Harold Halma, photographer 
N. W. Ayer & Son, Inc., advertising agency 
P. H. Hanes Knitting Co., advertiser 

271 

273 
Gus WAyPcrricH, art director 
Tosh Matsumoto, photographer 
Ogilvy, Benson & Mather, Inc., advertising agency 
Steuben Glass, advertiser 
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MAGAZINE ADVERTISING ART PRODUCT ILLUSTRATION 

274 AWARD OF DISTINCTIVE MERIT 
W ILLIAM GOLDEN, art director 
Joseph Hirsch, artist 
CBS Television Network, publisher 
CBS Television Network, advertiser 
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MAGAZINE ADVERTISING ART 
BLACK AND WHITE GENERAL ILLUSTRATION 

275 HEWinLgMaUteT Paine, haorttodgirraepcthoerr/designer 

Doyle Dane Bembach, Inc., advertising agency 
Polaroid Corp., advertiser 

276 ROiln3EgRaTteGFAacinze,, 
art photogra pher 

director/designer 

Doyle Dane Bembach, Inc., advertising agency 
CBS Radio Network, advertiser 



277 EDWARD B. HENDEnsox, art director Jim Pond, photographer 
Kenyon & Eckhardt, Inc., advertising agency 
Equitable Life Assurance Society, advertiser 

278 TONY MANDARIN°, art director 
Bert Stem, photographer 
Batten, Barton, Durstine & Osborn, Inc., advertising agency 
American Institute of Men's and Boys' Wear, advertiser 



MAGAZINE ADVERTISING ART 
BLACK AND WHITE GENERAL ILLUSTRATION 

279 
AWARD OF DISTINCTIVE MERIT 
HELMUT KRONE, art director 

Bert Stem, photographer 
Doyle Dane Bembach, Inc., advertising agency 
Polaroid Land Camera, advertiser 



281 :F.-.i.DttsZrawPrtr:pJ11..toagrtradpirheecrtor 
MacManus, John & Adams, Inc., advertising agency 
Chas. Pfizer and Company, advertiser 

280 
Joint B. Bazumc, art director 
Constantin Joffe, photographer 
Foote, Cone & Belding, advertising agency 
Armour Soap Works, advertiser 

41... 
%brie., Dial Sc., 



NEWSPAPER ADVERTISING ART PRODUCT ILLUSTRATION 

283 Psm. ctor 
Jim NIPortj.hEmoreEN;haorttogdriraepher 
N. W. Ayer & Sons, Inc., advertising agency 
Plymouth Division, Chrysler Corporation, advertiser 

ARNOLD Vaacm, art director/artist/designer 
George Cooper, photographer 
Cox's, Inc., advertiser 



285 L EiSnTgEaRt eFzi no em. ArNh,o at or tedaipt ehcetro r / designer 

Doyle Dane Bernbach, Inc., advertising agency 
Barton's Candy Corp., advertiser 
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284 Wingate Paine, artist 
DAVID LONDON, art director 

Wyse Advertising, advertising agency 
Old Timer's Ale, advertiser 

0 0 BARTONS 



RENOIR 

ROGERS 
VAN ItAALTE 

MANHATTAN 

WARREN 
OJAY0-

ARNOLD VARGA, art director/artist/designer 
Cox's, Inc., advertiser 

HERMAN DAVIS, art director 
Hans Lownds, photographer 
Herman Davis/Yudel Kyler, designers 
Dowd, Redfield & Johnstone, Inc., advertising agency 
Alitalia, advertiser 

OM COPS MIL ON DOLLAR GIFT SELECTION 
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NEWSPAPER ADVERTISING ART 

GENERAL ILLUSTRATION 

HUMOROUS ILLUSTRATION 

288 

9 Wri.LiAm GOLDEN, art director 
David Stone Martin, artist 
CBS Television Network, advertiser 

ARNOLD VARGA, art director/artist/designer 
Cox's, Inc., advertiser 

Brief 
Secret 

• clynael SI 

WILLIAM GOLDEN, art director 
Ben Shahn, artist 
CBS Television Network, advertiser 



29 1 AWARD OF DISTINCTIVE MERIT LESTER FELDmAN, art director/designer 
Ben Shahn, artist 
Doyle Dane Bernbach, Inc., advertising agency 
Barton's Candy Corp., advertiser 



NEWSPAPER ADVERTISING ART 
GENERAL ILLUSTRATION HUMOROUS ILLUSTRATION 

292 AWARD OF DISTINCTIVE MERIT RAYMOND TODD, art director 
Robert Weaver, artist 
Young dt Rubicam, Inc., advertising agency 
Time, Inc.—Time Magazine, advertiser 
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TRADE PERIODICAL ADVERTISING ART PRODUCT ILLUSTRATION 

293 BLEioNneS1 Kalish, artaxryt,ist  director 

Grey Advertising Agency Inc., advertising agency 
NBC Television Network, advertiser 

294 
KENNETH H. LAvitv, art director 
George D'Amato, designer/artist 
L. W. Frohlich be Company, advertising agency 
Sobering Corporation, advertiser 



296 CHARLIE W ALE, art director 
Franklin McMahon, artist 
Abbott Laboratories, advertiser 

'I' 
11' 

— 

295 ROBERT W . BODE, art director Arthur Lidov, artist 
Kudner Agency, Inc., advertising agency 
Kudner Agency, Inc., advertiser 



298 
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-shoulderiti§. 
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HERB LUBALIN, art director 
Carl Fischer, photographer 
Sudler & Hennessey, Inc., advertising agency 
Schering Corporation, advertiser 

HERB LUBALIN, art director/designer 
Ben Rose, photographer 
Stuller & Hennessey, Inc., advertising agency 
A. II. Robins Co., advertiser 
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TRADE PERIODICAL ADVERTISING ART GENERAL ILLUSTRATION 

300 JAMES G. ROBERTSON, art director Marc Bomse, photographer 
Fuller & Smith & Ross Inc., advertising agency 
West Virginia Pulp & Paper Co., advertiser 

ep,...*0delibownvq, 
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299 CHARLES WALE, JR./HEIM LUBALIN, art directors Gerry Gersten, artist 
Sudler & Hennessey, Inc., advertising agency 
Abbott Laboratories, advertiser 



TRADE PERIODICAL ADVERTISING ART GENERAL ILLUSTRATION 

351 
ARNOLD VARGA, art director/designer 
Lester Bookbinder, photographer 
Ketchum, MacLeod Ez Grove Inc., advertising agency 
Columbia-Southern Chemical Corp., advertiser 

352 
LOUIS SILVERSTEIN, art director/designer 
Robert Frank, photographer 
The New York Times, publisher 



353 
ART KAI«, art director/designer 
Bob Gill, artist 
Irving Serwer Advertising Inc., advertising agency 
I. Miller Shoes, advertiser 

354 
AWARD OF DISTINCTIVE MERIT 
HAL DAVIS, art director 
Robert Frank, photographer 
Philip J. Perlman Associates, advertising agency 
Dee Sportswear Inc., advertiser 
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355 BOB COREY, art director/designer 
Peter J. Samerjan, photographer 
Anderson-McConnell Adv. Agency, advertising agency 
Boyle & Company, advertiser 
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TRADE PERIODICAL ADVERTISING ART, 
HUMOROUS ILLUSTRATION 

)11 iirrrlgeZ‘eei 

356 GEORGE ANCONA, art director Seymour Chwast, artist 
Daniel & Charles Advertising Agency, advertising agency 
Berkshire Hathaway, Advertiser 

357 ,LoHionNeIGKR&Halisra/R.tctx Limn«, art directors 

National Broadcasting Company, advertiser 



TRADE PERIODICAL ADVERTISING ART, 
HUMOROUS ILLUSTRATION 

358 
AWARD OF DISTINCTIVE MERIT 
LOUIS DORFSMAN, art director/designer 
Jerome Snyder, artist 
CBS Radio, advertiser 
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359
 HERB BLEIWEISS, art director 

Bill Charmatz, artist 
Ehrlich Neuwirth & Sobo, advertising agency 
Roughwear Clothing Company, advertiser 

brim 
•••1 
dwr 
re, 

Cebeferte 

hem 

_ _ I 

360 
BUDS W OLFF, art director 
R. O. Blechman, artist 
William Douglas McAdams, advertising agency 
The Upjohn Company, advertiser 

o 



361 
REm MILES, art director/designer 
Robert Andrew Parker, artist 
Hockaday Associates, advertising agency 
Cadence Records, advertiser 

362 
S. Nun.. Fuirra, art director/designer 
Ben Shahn, artist 
Columbia Records, advertiser 

TEE SWEET IDELINES 



RECORD ALBUM COVER ART, 

3 OR MORE COLORS 

363 S. NEIL FLUITA, art director 
Art Kane, photographer 
Ken Deardoff, designer 
Columbia Records, advertiser 

364 CHARLES W INFIELD MEGGS, art director 
Frank Miller/Charles Meggs/Tri-Arts, artists 
Ray Rennehan, photographer 
Warner Bros. Records Inc.. advertiser 

o 





RECORD ALBUM COVER ART, 3 OR MORE COLORS 
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366 ROBERT M. JONES/HERB LUBALIN, art directors Carl Fischer, photographer 
Herb Lubalin, designer 
Sudler & Hennessey, Inc., advertising agency 
RCA Victor, advertiser 

-e I-

Ida 

. -..• e 
10. me 7, • - 

•e•dee 
..e> "  a.  .7 

•  •g.ire.de ,•• - ,^-?-^"(._ 4. , '''=': 1 •e•- .,... r'.--.„. 
.•:4".....t:.4* - ' . ik „, _ .., '.-- - -.or 

.ggiee•- - - 

_ 

eee 

367 

- 

frrr • •••.-

- 

- 

ntiemiett. 

,eitos, tediyypostyProeury_., '41•1:1 

.40 

40% 
*so et 

4i6 

DAvm ROSE. art director 
Tommy Mitchell, photographer 
Warner Bros. Records, advertiser 



368 AWARD OF DISTINCTIVE MERIT Acv R. LEHMAN, art director 
Art Kane, photographer 
RCA Victor, advertiser 



369 

RECORD ALBUM COVER ART, 3 OR MORE COLORS 

W ILLIAM GOLDEN, art director 
Jacob Landau, artist 
William Golden/Kurt Weihs, designer 
CBS Television Network, advertiser 

370 Phillip MARCH, ar t   direct orphotographer  

Peerless Records, advertiser 



BOOKLET-DIRECT MAIL ART, 3 OR MORE COLORS 

372 
KEN LAVEY, art director 
Norman Gorbaty, designer 
Raymond Jacobs, artist/photographer 
L. W. Frohlich & Company, advertising agency 
Parke, Davis & Company, advertiser 

371 WCHilAliamEsFAredeEriBeEkRsen art artis/de  t directosrigner 
L. W. Frohlich & Company, advertising agency 
Parke, Davis & Company, advertiser 
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373 
BOB FARBER, art director/artist 
Ron Harris, photographer 
Ron Harris, advertiser 
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374 Easuz SMITH, art director/designer 
Barry Geller, artist 
Arranz & Sudler, advertising agency 
E. R. Squibb & Sons-International, advertiser 



375 

W ALTER VAN BELLEN, art director 
Gerald Doe, artist 
National Broadcasting Company, advertiser 376 

MzIrbzlEelL 

manual de aó&stramiento para representanten 

N.rNaSF.TRIMPS.."' 

BOOKLET-DIRECT MAIL ART, 3 OR MORE COLORS 

GERALD M. PHILIPS, art director 
Hugh Bell, photographer 
William Douglas McAdams, advertising agency 
Winthrop Laboratories, advertiser 

377 
KENNETH H. LAVEY, art director 
Norman Gorbaty, designer/artist 
L. W. Frohlich & Company, advertising agency 
Parke, Davis & Company, advertiser 



378 

?r 
AWARD OF DISTINCTIVE MERIT 
KENNETH H. LAVEY, art director 
Norman Gorbaty, artist 
L. W. Frohlich & Company, advertising agency 
Parke, Davis & Company, advertiser 
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artdirect 379 JAMESA1 i ed Photographic/WarrenR  Y   u °rWinstanley, Photographer 
Kenyon & Eckhardt, Inc., advertising agency 
M-E-L Division, Ford Motor Company, advertiser 

380 LouBill Sokol, Skon;vaartasist7 dr:/srgn.nex; SoxoL, art directors 

The New York Times, publisher 
381 CHARLES W ALZ, JR./IIHRH LTIBALIN, art directors 

Jerome Snyder, artist 
Smiler & Hennessey, Inc., advertising agency 
Abbott Laboratories, advertiser 



BOOKLET-DIRECT MAIL ART, 3 OR MORE COLORS 

382 HERB LUBALIN/ED REILLY, art directors 
Bebe Gershenzon, artist 
Sudler & Hennessey, Inc., advertising agency 
White Laboratories, Inc., advertiser 

Jowl GRAHAM/RICK Lxvirce, art directors 
Lionel Kalish, artist 
National Broadcasting Company, advertiser 

384 ROBERT C. ANDRUS, art director Charles Wysoki, artist 
Foote, Cone & Belding, advertising agency 
Edsel Div., Ford Motor Co., advertiser 

""•••••., 

Series: All the luxury 



; 

385 CHARLES Arrnarity, art director 
William Fredericksen, designer 
Doris Jackson, artist 
L. W. Frohlich & Company Inc., advertising agency 
Parke, Davis & Company, advertiser 
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JAMES VALAUS INDUSTRIAL AND GRAPHIC DESIGN 236 E 72 ST NYC 21 RE 7.837.1 

386 jJAMESvVAikLICUS, dart director/artist/photographer 
ames 



BOOKLET-DIRECT MAIL ART, 2 COLORS 

388 

s.14.7 eA.1 Ae Ser ? 

3c(-2-ii 'Jr 

AWARD OF DISTINCTIVE MERIT 

LEONARD SinowiTz, art director 
R. O. Blechman, artist 
NTA Telestudios Inc., advertising agency 
NTA Telestudios Inc., advertiser 
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390 

AWARD OF 
DISTINCTIVE 

MERIT 

AWARD OF DISTINCTIVE MEIUT 
Lours SILVERSTEIN, art director 
Lou Myers, artist 
The New York Times, publisher 

LLe.s.mtisoonN/aBen..isti. Di Mao, art directors 
Westeoast Designers, advertising agency 
Dillenbecic á Galavan, advertiser 



BOOKLET-DIRECT MAIL ART, BLACK AND W IIITE 

391 

392 

DAVE EPSTEIN, art director 
Mel Sokolsky, photographer 
William Douglas McAdams Inc., advertising agency 
Warner-Chilcott Laboratories, advertiser 

W ARREN BLAIR/JACK GREGORY, art directors 
Seymour Mednick, photographer 
Smith Kline & French Laboratories, advertiser 

Lievi(d. 

We all pound herd« In .S81 
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393 

POSTER ART 

Pint HAYS. artist 
School of Visual Arts, advertiser 

394 
HARVEY TOBACK, art director 
Jack Wolfgang Beck, artist 
The Zlowe Company Inc., advertising agency 
Mutual Shoe Sales Company, advertiser 



ROBERT SHEPPERLY, art director 
Carlos Lopez, artist 
McCann-Erickson. Inc., advertising agency 
Detroit Horse Show, advertiser 

1. 

396 
ROBERT M. RUNYAN, art director 
John Altoon, artist 
Graphic Process Company, advertiser 

397 
ROBERT M. RUNYAN, art director 
John Altoon, artist 
Graphic Process Company, advertiser 
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ART DIRECTORS CLUB MEDAL 
ROBERT BENTON, art director 
Robert Andrew Parker, artist 
Esquire, Inc., publisher 
Esquire Magazine, publication 
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399 
CHARLOTTE GORDON, art director 
Tom Allen, artist 
Triangle Publications, publisher 
Seventeen Magazine, publication 

400 

401 FErikt•rlegvad.ua,rtaistrt director 

Curtis Publishing Co., publisher 
Saturday Evening Post, advertiser 

FRANK ZAcumtv/Lours R. GLESSMANN, art directors 
Ray Prohaska, artist 
Curtis Publishing Company, publisher 
Holiday, advertiser 



tteitiîq'• 

402 
Ciimmorrz GORDON, art director 
Phil Hays, artist 
Triangle Pub. Corp., publisher 
Seventeen Magazine, publication 

403 SCiisPteEr PMINaEryLECSo,raitrat,daireeicsttor 

Robert Frank, photographer 
Street & Smith Publications, advertising agency 
Charm Magazine, advertiser 
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404 
AWARD OF DISTINCTIVE MERIT 
HENRY W OLF, art director 
Bert Stern, photographer 
Esquire, Inc., publisher 
Esquire Magazine, advertiser 

405 
BOB BENTON, art director 
Bert Stern, photographer 
Esquire, Inc., publisher 
Esquire Magazine, advertiser 



EDITORIAL ART-FICTION 
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406 HENRY W OLF, art director 
Dora Mathieu, artist 
Esquire, Inc., publisher 
Esquire Magazine, advertiser 

11E Tana GM — — 

407 
HENRY W OLF, art director 
Robert Benton, artist/designer 
Esquire, Inc., publisher 
Esquire Magazine, advertiser 
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408 RphoielEHuT aysC. ArtTRistERTON, art director 

Hearst Magazines, publisher 
Cosmopolitan, advertiser 

410 HENRY W OLF, art director 
Gerald Andrea, artist 
Esquire, Inc., publisher 
Esquire Magazine, advertiser 

409 CistamorrE GORDON, art director Robert Weaver, artist 
Triangle Publications, publisher 
Seventeen Magazine, advertiser 



- 

411 

tnJ 

412 PonsEs Liaamoum, art director/designer Robert Weber, artist 
Ziff-Davis Publishing Co., publisher 
Sports Cars Illustrated Magazine, advertiser 

Pm:c. HOMMERSTONE, art director 
Steve Antinalcos, artist 
Girl Scouts of the U.S., publisher 
American Girl Magazine, advertiser 





HENRY W OLF, art director 414 Robert Weaver, artist 
Esquire, Inc., publisher 
Esquire Magazine, advertiser 

EDITORIAL ART•FICTION, 2 COLORS 

HENRY W OLF, art director 
Tom Allen, artist 
Esquire, Inc., publisher 
Esquire Magazine, advertiser 

415 

THE 
GAME 
OF 
TIIE LA% 



416 
HENRY W OLF, art director 
Harvey Schmidt, artist 
Esquire, Inc., publisher 
Esquire Magazine, advertiser 

kt• 7'7.7E1; 2 .:j• 

..,..e.Att"-e' • 
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417 
HENRY W OLF, art director 
Tom Allen, artist 
Esquire, Inc., publisher 
Esquire Magazine, advertiser 



EDITORIAL ART-NON-FICTION, 3 OR MORE COLORS 

418 

die 4:111111111  

'tha 

AWARD OF DISTINCTIVE MERIT 
CHARLOTTE GORDON, art director 
Elbert Budin, photographer 
Triangle Publications, publisher 
Seventeen Magazine, advertiser 

419 ALBERT GREENBERG, art director Melvin Sokolsky, photographer 
Esquire, Inc., publisher 
Gentlemen's Quarterly Magazine, advertiser 
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420 CHARLOTTE CORDON, art director Ray Kellman, photographer 
Triangle Publications, publisher 
Seventeen Magazine, advertiser 
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AWARD OF DISTINCTIVE MERIT 
ALEXANDER LIBERMAN/PRISCD.LA PECK, art directors 
Karen Radlcai, photographer 
Conde Nast Publications, Inc., publisher 
Vogue Magazine, advertiser 



422 MCI:ARLC OTTEt er GoaRDOrtistN, art director 

Triangle Publications, publisher 
Seventeen Magazine, advertiser 
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EDITORIAL ART-NON-FICTION, 

3 OR MORE COLORS 

423 ARiLeehardY phot, ographerartdirector 

Hearst Publications, publishers 
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424 
ALBERT GREENBERG, art director 
Gerald Hochman, photographer 
Esquire, Inc., publisher 

e t 
Gentlemen's Quarterly Magazine, advertiser etii 

a. 

..smussueseemeow.-"aillille 

425 
ROBERT BENTON, art director 
Ben Somoroff, photographer 
Esquire. Inc., publisher 
Esquire Magazine, advertiser 



EDITORIAL ART-NON-FICTION, 3 OR MORE COLORS 

426 A XEY R iLcEll a r ABvRecdot:',1Tpch/oagrtradphrerecke 
Hearst Publications, publisher 

42' 
ALEXANDER LIBERMAN/PRISCILLA PECK, art directors 
William Klein, photographer 
Conde Nast Publications, Inc., publisher 
Vogue Magazine, publication 



14.. 1 - • 

CHARLOTTE GORDON, art director 
Lorraine Fox, artist 
Triangle Publications, publisher 
Seventeen Magazine, advertiser 

428 

429 

[it 

.110 

ALLEN F. HURLBURT/PHILIP SYKES, art directors 
Arthur Rothstein, photographer 
Cowles Magazines, Inc., publisher 
Look Magazine, publication 

EDITORIAL ART-NON-FICTION, FOOD 

CHEF'S S tD DIET 



430 AWARD OF DISTINCTIVE MERIT ALEXEY BRODOVITCH, art director 
Hiro, photographer 
Hearst Publications, publisher 
Harper's Bazaar, publication 

1.110. 1.0111 1.1.1.11.MS 
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ANTHONY T. MAZZOLA, art director 
Edgar De Evia, photographer 
Hearst Magazine, Inc., publisher 
Town & Country Magazine, publication 



ALEXANDER LIBERMAN/W OLFGANG FYLER, art directors 

432 Tom Yee, photographer 
Conde Nast Publications, Inc., publisher 
House & Garden, publication 
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433 

434 

EDITORIAL ART-NON-FICTION, HOMEPLANNINC 

ALEXANDER LIBERMAN/PRISCILLA PECK, art directors 
Karen Radkai, photographer 
Conde Nast Publications, Inc., publisher 
Vogue Magazine, publication 

ALEXANDER LIBERMAN/WOLFGANG PI/LEE, art directors 
Tom Leonard, photographer 
Conde Nast Publications, Inc., publisher 
House & Garden, publication 



435 ROBERT BENTON, art director 
Con Mili, photographer 
Esquire, Inc., publisher 
Esquire Magazine, publication 

436 GLE.OL—Ni, art acomo porz anodiraece" rtist 
Time, Inc., publisher 
Fortune, publication 

437 BERNARD QUINT, art director 
Dmitri Kessel, photographer 
Time, Inc., publisher 
Life Magazine, publication 



EDITORIAL ART-NON-FICTION, GENERAL 

ART DIRECTORS CLUB MEDAL 
FRANK ZACHARY/STEPHEN BIGGS, art directors 
John Lewis Stage, photographer 
Curtis Publishing Company, publisher 
Holiday, publication 



439 
BERNARD QUINT, art director — 
Alfred Eisenstadt, photographer 
Time, Inc., publisher 
Life Magazine, publication 

440 FRANK ZACHARY/LOUIS R. GLESSMANN John Lewis Stage, photographer 
Curtis Publishing Company, publisher 
Holiday, publication 

Ç,A1 
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EDITORIAL ART-NON-FICTION, GENERAL 
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Iuiuw  442 NBEina Leen, phoTto, garrtapdhirerect°r 
Time, Inc., publisher 
Life Magazine, publication 

z we. • zar • • 1 dc eamw. - 

441 Fluent ZACHARY/GERTRUDE GORDON, art directors 
Fred Lyon, photographer 
Curtis Publishing Company, publisher 
Holiday, publication 

443 
HENRY W OLF, art director 
Leslie Saalburg, artist 
Esquire, Inc., publisher 
Esquire Magazine, publication 



EDITORIAL ART-NON-FICTION, GENERAL 

444 
ERNEST G. SCARFONE, art director 
Dan Farber, photographer 
N.P.D. Corporation, publisher 
Modern Photography, publication 

ALLEN F. IlurtmiunT, art director 
Emil Schulthess, photographer 
Cowles Magazines, Inc., publisher 
Look Magazine, publication 

ROBERT BENTON, art director 
Art Kane, photographer 
Esquire, Inc., publisher 
Esquire Magazine, publication 

445 "   Triang!1ile blISRAEL,i..:zsdirpeucbtolirs/hpehrotographer 
Seventeen Magazine, publication 

) SON 

CHARLES PARKER, tIR. 

AUG.29,1920-MAR.23,1955 



448 
AWARD OF DISTINCTIVE MERIT 
ROBERT BENTON, art director 
Art Kane, photographer 
Esquire, Inc., publisher 
Esquire Magazine, publication 

p/s:11 
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EDITORIAL ART-NON-FICTION, GENERAL 

9 BERNARD QUINT, art director Dmitri Kessel, photographer 
Time, Inc., publisher 
Life Magazine, publication 

450 
ROBERT BENTON, art director 
Art Kane, photographer 
Esquire, Inc., publisher 
Esquire Magazine, publication 



7.4 "si - .:•• 

451 

Man at His Most Primitive 

AWARD OF DISTINCTIVE MERIT 
RICHARD GANGEL, art director 
Dr. Donald Thompson, photographer 
Time, Inc., publisher 
Life Magazine, publication 

AWARD OF 
n .isriscrivt 

MERIT 

452 BERNARD 
AElisofon,NpThoatrtogdrairpector 

Time, Inc., publisher 
Life Magazine, publication 
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453 
AWARD OF DISTINCTIVE MERIT 
HENRY W OLF, art director/designer 
Richard Avedon, photographer 
Hearst Magazine, publisher 
Harper's Bazaar, publication 



EDITORIAL ART-NON-FICTION, 2 COLORS OR MORE, 
FASHION OR STYLE 
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451 ALEXEY BRODOVITCH, art director/designer 
  Richard Avedon, photographer 

Hearst Magazines, Inc., publisher 
Harper's Bazaar, publication 

•••••• 

45C ARLicahmy Richard 
BA 
Bv° v H 
e d o n Tpcho 'toagrtradpihreer 

Hearst Publications, publisher 
Harper's Bazaar, publication 

ALBERT GREENBERG, art director 
Carl Fischer, photographer 
Esquire, Inc., publisher 
Gentlemen's Quarterly Magazine, publication 

45b 



457 i.iiEez:rdWAvoeLdFo,na,rtpdhiorteocgtroarp/hdeersigner 
Hearst Magazines, Inc., publisher 
Harper's Bazaar, publication 

458 HENRY WOLF, art director/designer Biro, photographer 
Hearst Magazines, Inc., publisher 
Harper's Bazaar, publication 



EDITORIAL ART-NON-FICTION, St COLORS OR MORE, 
FASHION OR STYLE 

459 
ALEXANDER LIBERMAN/PRISCILLA PECK, art directors 
Jerrold Schatzberg, photographer 
Conde Nast Publications, Inc., publisher 
Vogue Magazine, publication 

460  WilliamALEXANDERKI.LIBEhRldot AN/PhIUSCILLA PECK, art directora 
¡Ji er 

Conde Nast Publications, Inc., publisher 
Vogue Magazine, publication 
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461 ART DIRECTORS CLUB MEDAL ROBERT BENTON, art director 
Art Kane, photographer 
Esquire, Inc., publisher 
Esquire Magazine, publication 

462 ALLEN F. HLIBLBURT, art director John Vachon, photographer 
Cowles Magazines, Inc., publisher 
Look Magazine, publication 



464 ROBERT BENTON, art director Bert Stern, photographer 
Esquire, Inc., publisher 
Esquire Magazine, publication 

tragtxl> 

463 BERNARD Quix-r, art director Harvey Schmidt, artist 
Time, Inc., publisher 
Life Magazine, publication 

Fourth Face of Eve 

EDITORIAL ART-NON-FICTION, 

GENERAL 
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EDITORIAL ART-NON-FICTION, GENERAL 

466 ALBERTMiche! G N  
C  ot,   photographerE  

a g an , art director 

Esquire, Inc., publisher 
Gentlemen's Quarterly Magazine, publication 

4(7 ROBERT BENTON, art director 
Hugh Bell, photographer 
Esquire, Inc., publisher 
Esquire Magazine, publication 
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NOtt 

ALEXANDER LIBERMAN/PRISCILLA PECK, art directors 

Karen Radkai, photographer 
Conde Nast Publications, Inc., publisher 
Vogue Magazine, publication 

Pump. F. DYKSTRA, art director 
Edward Sorel, artist 
N. Y. Herald Tribune, publisher 
Today's Living, publication e, ink 

;44 , 

1. 
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470
 HENRY WOLF, art director/designer 

Richard Avedon, photographer 
Hearst Magazines, Inc., publisher 
Harper's Bazaar, publication 

471 
FRANK ZACIIARY/L01/18 R. GLESSMANN, art directors 

John Lewis Stage, photographer 
Curtis Publishing Company, publisher 
Holiday, publication 

MAGAZINE COVER ART GENERAL OR MASS MAGAZINES 

BILL PAGE, art director 
Maria Aguilera, photographer 
St. John Publishing Co., Publisher 
Nugget Magazine, publication 



MAGAZINE COVER ART, TRADE 

473 PAUL Gutyrz/Ray KOMAI, art directors Ray Komai, artist 
BaBazar Korab, photographer 
Architectural Forum, publication 

474 BL/sLcich A. Barr aLrt,isatrt director 

REM Publishing Co., publisher 
Madison Avenue Magazine, publication 

----- • •   



475 R.Liconel KaBlish, aarrttisdtirector/designer 

Bowker Co., advertising agency 
Bowker Co., advertiser 

DONALD R. RuTnaa, art director 
Stephen Colhoun, photographer 
Modem Packaging Corporation, advertising agency 
Modem Packaging Magazine, publication 

476 



41›). 

477 
CHARLIE W ALZ, art director 
Robert Andrew Parker, artist 
Abbott Laboratories, advertiser 
What's New, publication 

478 

War Departmen Wa,halpo II A 

441 00 000 RE 

THE ERR 
Of re Liu . 

IS STILL AT LAFe 

BRADBURY THOMPSON/FRANK ZACHARY, art directors 
Arnold Newman, photographer 
Bradbury Thompson, photographer 
West Virginia Pulp and Paper Company, publishes 
Wesvaco Inspirations for Printers No. 210, publication 
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t!ST MICHT 
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INSTITUTIONAL ART, COMPANY MAGAZINES AND HOUSE ORGANS 

480 

'fiío wl /if/eft/III 

• 

BRADBURY THOMPSON/JEROME SNYDER, art directors 
Hy Peskin, photographer 
Bradbury Thompson, designer 
West Virginia Pulp and Paper Company, publisher 
Westvaco Inspirations for Printers No. 210, publication 

FRANK PERRY, art director 
Dorothy Dembowski, artist 
Ketchum, MacLeod & Grove, advertising agency 
Herbick & Held Printing Co., advertiser 

481 
Doi,/ W EEKS, art director 
Bob Smallman, photographer 
Ceco Publishing Company, publisher 
Chevrolet Motor Division, advertiser 
Friends Magazine, publication 

o 
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483 

INSTITUTIONAL ART, ANNOUNCEMENT CARDS 

BOB GILL, art director/designer/artist 
Langan & Wind Color Laboratories, Inc., advertiser 

484 
JOSEPH SCH1NDELNIAN, art director/artist/designer 
CBS Radio, advertising agency 
CBS Radio. advertiser 
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485 

486 

ROBERT LELLE, art director 
Benton & Bowles, agency 
Fihnways, production company 
Procter & Gamble, advertiser 

AWARD OF DISTINCTIVE MERIT 
Boa JOHNSON, art director 
D'Arcy Advertising Company, agency 
MPO, production company 
Anheuser-Busch. Inc., advertiser 



FILM CATEGORIES, LIVE ACTION 

1 

488 
F1RANX BROADHURST, art director 
McCann Edelson, Inc., agency 
Hann, Fritz, Henkin Prods., designers 
Hann, Fritz, Henkin Prods., production company 
Nabisco, advertiser 

487 
Cud) HOVEL, art director 
Cleo Hovel, designer 
Desilu, production company 
Northwest Airlines, advertiser 



FILM CATEGORIES, ANIMATION 

489 CHRIS JENKYNS/BILL MELENDEZ, art directors Ross, Reisman, Nadich, agency 
Chris Jenkynsalerrnan Cohen, designers 
Playhouse Pictures, production company 
Trewax Corp., advertiser 

ERNEST PINTOFF, art director 
American Cancer Society, agency 
Len Glasser, designer 
Pintoff Prod. Inc., production company 
American Cancer Society, advertiser 



492 
SAM NICHOLSON, art director 
Norm Gottfredson, designer 
T.V. Spots, Inc., production company 
AFL-CIO CID, advertiser 
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491 
PAUL Kne/Piscit Paton, art directors 
Campbell-Ewald, Inc., agency 
Academy Pictures, production company 
National Safety Council, advertiser 

493 LEE SAVAGE, art director 
J. Walter Thompson Company, agency 
Paul Kim, designer 
Gifford Animation, production company 
Standard Brands, advertiser 



494 
JACK SIDEBOTHAM, art director 
Young & Ruhicam, Inc., agency 
Art Bartsch, designer 
Terrytoons, production company 
Piel Brothers, advertiser 

4. 

495 

ire 

AWARD OF DISTINCTIVE MERIT 
ABE Liss, art director 
MacLaren Advertising Co., agency 
T. Collins, designer 
Elektra Film Prod., Inc., production company 
Esso Imperial, advertiser 



FILM CATEGORIES, ANIMATION 

MICHAEL J. SMOLLIN, art director 4, 97 Bryan Houstan, Inc., agency 
Michael J. Smollin/Paul Kim, designers 
Goulding, Elliot, Graham, production company 
Heublein, Inc., advertiser 

496 

498 

JOHN HUBLEY, art director 
Bryan Houston, Inc., agency 
Robert Cannon, designer 
Storyboards, Inc., production company 
Heublein. Inc., advertiser 

BILL N1ELENDEZ, art director 
J. Walter Thompson Co., agency 
Sterling Sturtevant/Herman Cohen, designers 
Playhouse Pictures, production company 
Ford Motor Co., advertiser 



FILM CATEGORIES, ANIMATION 

505 
JACK SMEBOTHAM, art director 
Young & Rubicam, Inc., agency 
Gus Jekel, designer 
Ray Patin Production, production company 
General Foods Corp., advertiser 

504 JACK KENASTON, aft director KRCA Television (NBC), agency 
Fred Crippen/John Marshall/Jack Heiter, designers 
Pantomime Pictures, production company 
KRCA, advertiser 

WILUIL 
Cogie. 



FILM CATEGORIES, ANIMATION 

497 
MICHAEL J. SMOLLIN, art director 
Bryan Houston, Inc., agency 
Michael J. Smollin/Paul Kim, designers 
Goulding, Elliot, Graham, production company 
Heublein, Inc., advertiser 

496 
JOHN HUBLEY, art director 
Bryan Houston, Inc., agency 
Robert Cannon, designer 
Storyboards. Inc., production company 
Heublein, Inc., advertiser 

498
 BILL MELENDEZ, art director 

J. Walter Thompson Co., agency 
Sterling Sturtevant/Herman Cohen, designers 
Playhouse Pictures, production company 
Ford Motor Co., advertiser 



499 
BEN GOLDSTEIN, art director 

W. B. Doner & Co., agency 
John Hubley, designer 
Storyboards Inc., N.Y., production company 
Speedway Petroleum Corp., advertiser 

,r) c re's 3Ve r-b-e-e fl 
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500 
AWARD OF DISTINCTIVE MERIT 
JAcx Worm/ABE Liss, art directors 
J. Walter Thompson, agency 
Irv. Spector, designer 
Elektra Film Productions, Inc., production company 
Ford Motor Company, advertiser 



501 

502 

503 

FILM CATEGORIES, ANIMATION 

BEN Gormsimmr, art director. 
W. B. Doner & Co., agency 
John Hubley, designer 
Storyboards Inc., N.Y., production company 
Faygo Beverage Co., advertiser 

JACK KENASTON, art director 
KRCA Television ( NBC ), agency 
Fred Crippen/John Marshall/Jack Heiter, designers 
Pantomime Pictures, production company 
KRCA, advertiser 

W. B. Dœma, art director 
W. B. Doner & Co., agency 
Quartet, designer 
Quartet, production company 
National Brewing Company, advertiter 

o 



FILM CATEGORIES, ANIMATION 

505 
JACK SmErscrrarai, art director 
Young & Rubicam, Inc., agency 
Gus Jekel, designer 
Ray Patin Production, production company 
General Foods Corp., advertiser 

504 JACK KENASTON, art director KRCA Television ( NBC), agency 
- Fred Crippen/John Marshall/Jack Heiter, designers 

Pantomime Pictures, production company 
%RCA, advertiser 

(oe. zone 
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FILM CATEGORIES, LIVE ACTION—ANIMATION COMBINED 

507 
JACK SmEaorawas, art director 
Young dt Rubicam, Inc., agency 
Gus Jekel, designer 
Ray Patin Prod., production company 
General Foods Corp., advertiser 

506 J:ine AWrtr Pc; od. a, r tp r directo iruecet i° or n company 
Butternut Coffee, advertiser 

NATIONAL 
JELL-0 WEEK 



FILM CATEGORIES, FULL STOP MOTION 

FILM CATEGORIES, ANIMATION 

509 Swot. BAss, art director 
Art Goodman/Robert Cannon/Richard Balser, designers 
National Screen, production company 
ABC, advertiser 

510 

JACK SIDEBOTHAM, art director 
Young & Rubicam, Inc., agency 
Gus Jekel, designer 
Ray Patin Prod., production company 
General Foods Corp., advertiser 

FRANK BROADHURST, RH director 
McCann-Erickson, Inc., agency 
Nabisco, advertiser 



FILM CATEGORIES, LIMITED TECHNIQUE 

THAT'S 
NOT 

511 
FORD 

AWARD OF DISTINCTIVE MERIT 
JACK W OHL, art director 
J. Walter Thompson Company, agency 
Howard Zieff, designer 
Transfilm, production company 
Ford Division, Ford Motor Co., advertiser 

FILM CATEGORIES, LIVE ACTION—ANIMATION COMBINED 

512 
RAY RICHARDS, art director 
McCann Erickson, Inc., agency 
Sarra, production company 
Bulova Watch Co., advertiser 



513 

514 

JACK WoxL/AKT Koca, art directors 
J. Walter Thompson Co., agency 
Howard Zieff, designer 
Transfilin, production company 
Aero-Shave ( Boyle Midway Co. ), advertiser 

AWARD OF DISTINCTIVE MERIT 
JAMES HENSON/JANE NEBEL, art directors 
M. Belmont Ver Standig, Inc., agency 
James Henson/Jane Nebel, designers 
Rodel Productions, Inc., production company 
Wilkins Coffee, advertiser 



FILM CATEGORIES, LIMITED TECHNIQUE 

515 GEORGE CANNATA, art director Reach, McClinton & Co., agency 
Joan Mitchell, designer 
Prudential Insurance Co. of America, advertiser 
Robert Lawrence Prod., production company 



FILM CATEGORIES, COLOR 

516 
ROBERT GAGE, art director 
Doyle, Dane, Bernbach, Inc., agency 
Transfilm Inc. & William Helbum Studios, production company 
The Chemstrand Corp., advertiser 
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517 AWARD OF DISTINCTIVE MERIT ROBERT GAGE, art director 
Doyle, Dane, Bernbach, Inc., agency 
Transfilm Inc. & William Helbum Studios, production company 
The Chemstrand Corp., advertiser 



518-524 SPECIAL MEDAL 
STEPHEN Fa \\KFURT, art director 
Young & Rubicam, Inc. 

519 STEPHEN FRANKFURT, art director Young & Rubicam, Inc., agency 
Stephen Frankfurt/Tracy Ward/Lee Scherz, designers 
On Film, Inc., production company 
Johnson & Johnson, advertiser 

521 
STEPHEN FRANKFURT, art director 
Young & Rubicam, Inc., agency 
Stephen Frankfurt/Tracy Ward, designers 
On Film, Inc., production company 
Johnson & Johnson, advertiser 

518 

520 

STEPHEN FRANKFURT, art director/designer 
Young & Rubicam, Inc., agency 
Elbee Prod., production company 
Johnson & Johnson, advertiser 

STEPHEN FRANKFURT, art director 
Young & Rubicam, Inc., agency 
Stephen Frankfurt/Tracy Ward/Lee Schutz, designers 
On Film, Inc., production company 
Johnson & Johnson, advertiser 



FILM CATEGORIES, LIMITED TECHNIQUE 

522 
STEPHEN FRANKFURT, aft director 
Young & Rubicam, Inc., agency 
Stephen Frankfurt/William Helburn, designers 
Transfilm, Inc., production company 
Tek Hughes Division of Johnson & Johnson, advertiser 

523 
STEPHEN FRANKFURT, art director 
Young & Rubicam, Inc., agency 
Stephen Frankfurt/Chris Ishi/Constanoe Bannister, designers 
Pelican Prod., production company 
Johnson & Johnson, advertiser 



FILM CATEGORIES, COLOR 

524 
STEPHEN FRANKFURT, art director 
Young & Rubicam, Inc., agency 
Stephen Frankfurt/Lee Scherz, designers 
Elbee, production company 
Johnson & Johnson, advertiser 

518-524 SPECIAL MEDAL 
STEPHEN FRANKFURT, art director 
Young & Rubicam, Inc. 

o 



STILL ART 

MINIS ei-HEL meRIVIAN 

POL L  

eleRGEN 

526 
ART DIRECTORS CLUB MEDAL 
EDWARD J. BENNETT, art director 
Guy Fraumeni, artist 
National Broadcasting Company, advertiser 

GENEVIEVE 

PAUL WESTON 

and orchestra 

AL KELLY 

HUGH DOWNS 



STILL ART 

SMALL WORLD 

527 
AWARD OF DISTINCTIVE MERIT 

GEORG OLDEN, art director 
William Bunce, designer 
CBS TV Network, advertiser 



STILL ART 

59(8 EDWARD J. BENNETT, art director 
Frank Aloise, artist 
National Broadcasting Company, advertiser 

529 
GEORG OLDEN/ROBERT TYLER LEE, art directors 
Jane Sai, artist 
Columbia Broadcasting Company, advertiser 

530 GEORG OLDEN, art director Al Kaytor, artist 
Columbia Broadcasting Company, advertiser 
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STILL ART 

DIALOGUES 
OF THE 

CARMELITES 

JOHN WAYNE 
MAUREEN O'HARA 

RIO 

531 

532 

EDWARD J. BENNETT, art director 
Guy Fraumeni, artist 
National Broadcasting Company, advertiser 

EDWARD J. BENNETT, art director 
Frank Aloise, artist 
National Broadcasting Company, advertiser 

51 .3 GEORG OLDEN, art director 
e William Bunce, artist 
- Columbia Broadcasting Company, advertiser 

o 



STILL ART 

534 

535 

GEORG OLDEN, art director/artist 
Columbia Broadcasting Company, advertiser 

GEORG OLDEN, art director/artist 
Columbia Broadcasting Company, advertiser 

THE ORANGE BOWL GAME 
SYRACUSE VS OKLAHOMA e 

í 



536 

538 

GEORG OLDEN, art director/artist 
Columbia Broadcasting Company, advertiser 

GEORG OLDEN, art director 
Al Kaytor, artist 
Columbia Broadcasting Company, advertiser 

537 
GEORG OLDEN, art director 
Al Kaytor, artist 
Columbia Broadcasting Company, advertiser 



THE e 
ANN 
SOTHERN 
SHOW 

539 GEORG OLDEN, art director Burt Goldblatt, artist 
Columbia Broadcasting Company, advertiser 

5 4,, e GEORG OLDEN, art director/designer 
2.1 Al Kaytor, photographer 

Columbia Broadcasting Company, advertiser 

541 GEORG OLDEN, art director William Bunce, designer 
Columbia Broadcasting Company, advertiser 



STILL ART 

Blackwelrs Island 

r JOSEPH W . SWANSON, art director/artist 
WTOP TV—Broadcast House, advertiser 

543 
GEORG OLDEN, art director 
Eleanor Bunin, designer 
Columbia Broadcasting Company, advertiser 

544 
JOSEPH W . SWANSON, art director/artist 
WTOP TV—Broadcast House, advertiser 
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Editor 

THE 38TH ANNUAL 

The Art Directors Club of New York published its first 

Annual in 1921, and every succeeding year has seen the 

appearance of another book. Collectively, they form a 

continuing record of the best in illustration, photography, 

layout and design. 

It is, of course, a special kind of record: its contents were, 

in their original media, ephemeral; they were selected on 

the basis of shifting standards of taste; and they have a 

proud and constant bias toward excellence in graphics. 

But there can be little doubt that the Annuals represent a 

parallel—and historically meaningful—estimate of what 

has been, through the years, considered excellence in 

advertising during its most phenomenal period of growth. 

We are privileged, then, to let this, the 38th Annual, 

take its place in that uniquely qualitative series. We hope 

it will be a signif 1:ant station on a track that, having its 

origin in the past, leads straight into the future. 

Q 
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THE THIRTY-EIGHTH ANNUAL EXHIBITION 

BY HENRY W OLF, Exhibition Chairman 

From a record number of entries—more than 14,000 
—a jury of over thirty designers and art directors 
judged this year's exhibition and selected 428 printed 
pieces plus 59 television commercials. The number of 
top awards was kept to a minimum to preserve their 
already great value. Literally, only one-in-a-thousand 
entries received the Art Director's Medal. In addition, 
there were 47 Distinctive Merit Awards. Over 150 
organizations using graphic art were represented in 
the show, and management's growing awareness of 
the need for good design was again acknowledged by 
the Club in the form of four awards made to leading 
business executives. 

Special thanks go to my Co-Chairman, Ernest G. 

Scarfone and committeemen: Steven Frankfurt, who 

headed the television jury; Edward Rostock, who de-

signed and produced the promotion material; Robert 

Brownjohn, who designed the exhibit; Executive-

Secretary Win Karn and her associate, Marjorie 

Walch, who together handled the myriad of details 

connected with the show. And, most of all, the mem-

bers of the jury, not only for giving their valuable 

time, but also for being so especially unconcerned in 

their choices with any factor except one—the quality 

of the work to be included in this exhibit. 

ART AND DESIGN 

JURORS 

TELEVISION 

JURORS 

M. F. AGHA 
FRANK BAKER 
W ILLIAM BUCKLEY 
ROBERT G. CATO 
HERMAN DAVIS 
Lou DANZIGER 
GENE FEDERICO 

GENE DEITCH 
W ILLIAM DUFFY 
GENE FEDERICO 
STEPHEN FRANKFURT 

BOB GILL 
BOB JONES 
ART KANE 
HELMUT KRONE 
JEROME Kum, 
HERBERT LUBALIN 
REID MILES 

W HEATON GALENTINE 
JOHN GRAHAM 
JOHN HURLEY 
NORMAN MCLAREN 

IRVING MILLER 
PETER PALAZZO 
HARLOW ROCKWELL 
LESTER RONDELL 
LOUIS SILVERSTEIN 
ARNOLD VARGA 
MICHAEL W OLLMAN 

JACK SIDEBOTHAM 
NORMAN TATE 
W ILLIAM TAUBIN 
ROBERT W EAVER 



AN APPRECIATION 

April, 1959 

Winifred Karn has served the Art Directors 

Club with wholehearted devotion for twenty 

years. To those in the advertising, editorial 

and allied professions who have been asso-

ciated with the Club, she, as Executive Sec-

retary', personified the warmth, friendliness, 

dignity and integrity which have been char-

acteristic of the Club's tradition. 

We, as members, had hoped that Win 

would continue with her unassuming guid-

ance, quiet counsel, and efficient manage-

ment for many years to come. Saddened by 

her leaving, we are nonetheless delighted by 

its cause—her coming marriage; it will, we 

know, mean a new happiness for a dear 

friend; and we take some comfort in the 

knowledge that she will be living in nearby 

Connecticut—only a T-square's length (as 

the crow-quill flies) from East 40th Street. 

Best of luck, Win! 



4TH VISUAL COMMUNICATIONS 

CONFERENCE"SYMBOLOGY" 

By ELWOOD W HITNEY, Program Director 

The Fourth Visual Communications Conference. 
under the sponsorship of the Art Directors Club of 
New York, was held on April 1st and 2nd, 1959 at 
The Waldorf-Astoria. The theme of this two-day 
symposium was "Symbology—The Use of Symbols 
in Visual Communications." 

Attendance this year was slightly higher than that 
of the Third Conference—in all, 510 men and 
women were registered. An analysis of the attendance 
list shows that 34% came from business and in-
dustry; 33% from advertising agencies; with the 
balance pretty evenly divided between representa-
tives of media, the graphic arts, department stores, 
government departments and educational institutions. 

The basic aim of the Conference was to call atten-
tion to the tremendous confusion surrounding the 
whole complex of symbology, even among people 
speaking the same language, and to point up the 
growing need for a codified and reciprocal nomen-
clature of symbology. 

For example: With the establishment of the Euro-
pean Common Market and, in other countries, at 
least a tendency apparent toward more amenable and 
acceptable tariff exchanges, there is, naturally, an 
enormous potential for all types of American goods 
in foreign markets. But with this expansion comes 
an increasing number of problems: 
... electronic equipment shipped from Detroit to 
New Delhi may be mis-assembled because the in-
struction symbols were baffling to the technicians 
of that foreign city. 
. . . medical supplies rushed to Ghana may be dam-
aged, spoiled or even improperly administered be-
cause the critical abbreviations on packing cases, 
packages and labels were mis-interpreted. 
. . . high voltage materials, dangerous explosives, in-
flammables, radiation—what enormous jeopardy is 
involved in any misapplication, in any misunder-
standing, arising through the use of ambiguous sym-
bols! 

And not all of the problems have to do with the 
packaging and shipping of American products into 
foreign markets. Some of them, like our own high-
way traffic signs, are antiquated and outmoded — 
designed for traffic on the scale of the horse-and-
buggy era. Our system, if it can be dignified as such, 
is legislated at three distinct control levels: township 

and city, state, and federal. In other words, the con-
trol is largely political. 

Currently, the "corporate image" is a subject 
accorded much space in the press—with most of it 
being pure poppycock. It is absurd to believe that a 
symbol applied to a somewhat shady industrial name 
will automatically convert that company from a 
"Mr. Hyde" to a "Dr. Jekyll". An "image" is many 
more things than a physical device. 

Nevertheless, symbols do have their proper place 
in communications—all forms of communications, 
including the corporate image. 

In this connection, it seems especially significant 
that the Ford Foundation should, at this time, con-
duct an exploratory study to determine the world-
wide need for a science of symbology. 

In reviewing the proceedings of the Conference, 
we do not represent symbology to be the panacea 
for all ills. We ask only that careful thought and 
consideration be given that subject for its potentially 
important role in developing better communications 
and understanding between peoples. 
We have outlined what we believe to be several 

pertinent reasons for the Conference. The deter-
mination of just what constructive results were 
accomplished as a result of the two-day symposium, 
and the months of hard preparatory work, is a task 
that rests with those who attended the sessions. 
Our responsibility was to bring together speakers 

of world-wide reputation to define the problem and 
to discuss key aspects of the situation affecting the 
fields of their respective interests. Our purpose was 
exploratory — we neither sought nor received pat 
solutions. Our aim was to set forth the problem in 
clear perspective, with its international implications. 

In lighter vein, James Maxwell, as the luncheon 
speaker on the first day, gave us an authoritative and 
entertaining discourse on "Hobo Symbology" as a 
means of visual communication. And at luncheon on 
the second day, jimmy Savo, one of America's best 
loved comedians, illustrated the communication of 
emotions by the symbology of pantomime. 

The strength of the Conference, any conference, 
lies in the speakers. We willingly rest our case for 
the Fourth Visual Communications Conference with 
a simple statement of the subjects of the talks, the 
names of the speakers and their qualifications. 



"SYMBOLOGY" — The Use of Symbols in Visual 
Communications" 

SUBJECTS AND SPEAKERS: 

Wednesday, April 1st 
INVOCATION BY SIGN LANGUAGE: Very Rev. Mon-
signor Walter J. Darcy, Director of the New York 
Catholic School for the Deaf. Monsignor Darcy is 
one of the true missionaries of the deaf-mute lang-
uage in the United States. 
THE CASE FOR SYMBOLOGY: Rudolf Modley, con-
sultant to the Fund for the Avancement of Education 
established by the Ford Foundation. Pace-setter for 
the Conference. 
SYMBOLOGY IN INTERNATIONAL INDUSTRY: Dino 
Olivetti, President of Olivetti Corporation of Amer-
ica, and Vice-President of the world-wide enterprises 
of Ing. C. Olivetti fk C., SpA., of Ivrea, Italy. An 
international industrialist who uses symbology as a 
basic ingredient of his business philosophy. 
HOBO SYMBOLOGY: james A. Maxwell, author, script 
writer and news editor; contributor to text books in 
the fields of science and law, and for four years a 
member of the U. S. Counter Intelligence Corps. 
One of the best informed people on hobo signs. 
SYMBOLOGY ON THE W ORLD'S HIGHWAYS: William 
G. Eliot, 3d, Supervising Highway Research Engi-
neer of the U. S. Bureau of Roads, and technical 
advisor to the United Nations Conferences on Road 
Signs and Signals. 
SYMBOLOGY IN ADVERTISING: Fairfax M. Cone, 
Chairman of the Executive Committee, Foote, Cone 
8r Belding. Member of the Advisory Council of the 
American Association or Advertising Agencies and a 
Director of the Advertising Council. 
SYMBOLISM VS. ILLITERACY: Dr. Frank C. Lau-
bach, the "Apostle to the Illiterates"—founder of the 
World Literacy Movement, credited with having 
taught 60 million illiterates to read by a system of 
symbols and phonetics. 

Thursday, April 2nd 
SYMBOLOGY AND THE CORPORATE IMAGE: 
Domenico Mortellito, designer, draftsman and artist, 
who since 1950 has worked with the management 
of E. I. du Pont de Nemours 8r Co. to create for that 
organization its present corporate image. 
A DESIGNER SCANS THE W ORLD OF IMAGES: 
George Nelson, architect and designer, appointed to 
direct the design and coordinate interior displays 
and outdoor exhibits of the American Exhibition of 
Industry, Science and Culture in Moscow, July, 
1959. 
PSYCHOLOGICAL ASPECTS OF SYMBOLOGY: Dr. 
Irving A. Taylor of Pratt Institute, social psycholo-
gist; Director of Perceptual Communication Center; 
specialist in the research of various forms of visual 
symbols. 
SYMBOLOGY IN RELIGION: Rev. Marvin Halverson, 
Executive Director, Department of Worship and the 

Arts, National Council of the Churches of Christ in 
the U. S. A.; author of Great Religious Paintings. 
SYMBOLOGY IN MEDICINE: Dr. Felix Marti-Ibañez, 
professor and Director of the Department of the 
History of Medicine, New York Medical College, 
Flower and Fifth Avenue Hospitals; Editor-in-Chief 
of MD Medical Newsmagazine. Author of some 86 
books, articles and editorials ranging from the history 
of medicine, philosophy, medical communication 
and psychiatry, to art and literature. 
SYMBOLOGY AND TELEVISION: Dr. Frank Stanton, 
President of Columbia Broadcasting System. Pres-
ently a member of the Board of Directors of: The 
Advertising Council; Center for Advanced Study in 
the Behavioral Sciences (also Chairman); Council 
for Financial Aid to Education, Inc.; Educational 
Facilities Laboratories; Committee for Economic 
Development; he is a Trustee of Educational Services 
Incorporated and The Roper Public Opinion Re-
search Center (Williams College), and is a member 
of the Board of Overseers of Harvard College Visiting 
Committee, Department of Psychology and the Psy-
chological Laboratory. 

Elwood Whitney, Program Director 

William Longyear, Conference Chairman 



AWARDS 

LUNCHEON 

1959 

BY ARTHUR HAWKINS, Awards Luncheon Chairman 

Under the auspices of the Advisory Board, the An-
nual Awards Luncheon of the Art Directors Club of 
New York was held in the Grand Ballroom of The 
Hotel Waldorf-Astoria on March 31, 1959, in con-
junction with Visual Communications Week. 

Seven hundred guests were present to honor the 
winners of the awards in the 38th National Exhibi-
tion of Advertising and Editorial Art and Design. 
Slides of the winning exhibits were shown on screen 
as the Chairman announced the names of the 
winners who were seated on the dais. The Art 
Directors Club Special Medal Award went to 
Stephen Frankfurt, television art director/produc-
tion director of Young 8/ Rubicam. In addition, Art 
Directors Club Medals were awarded to 14 entries 
representing the work of art directors, designers, 
illustrators and photographers, and Certificates of 
Distinctive Merit were awarded to 47 entries. 

Four Awards to Management were given by the 
Club to leaders in the fields of advertising, industry 
and publishing. In presenting the Management 
Awards, Garrett P. Orr, President of the Club, stated 
that since 1954 the Art Directors Club had estab-
lished a group of awards "voted to men and women 
who, while not themselves art directors, have made 
outstanding contributions to the presentation of 
graphic art and design by encouraging art directors 
to work in the best possible climate." 

In accepting one of the Management Awards, 
William Bernbach, President of Doyle Dane Bern-
bach, Inc., stressed the role played by the art director 
in the communication of ideas. He said in part: 

". . . in the last analysis it is the intangible, inde-
finable intuition that reaches out toward what is 
new. It is a deep belief in this same insight and in-

Garrett P. Orr, President of the Art Directors Club of New 
York (standing) and Arthur Hawkins, Awards Luncheon Chair-
man, await start of 1959 event at New York's Waldorf Astoria. 

tuition that we on the creative side of advertising 
have fought for, for so long. It is our belief that there 
is nothing more practical to an advertiser than an 
intuition so refined by practice that it can provoke a 
reader to attention with fresh, imaginative insight, or 
if you will, ideas. 

"It is our belief that every other activity in our 
business is a prelude, however important, but just a 
prelude, to the final performance which is the ad, 
that the measure of that performance is its persuasion 
and that persuasion is not a science easily learned like 
an equation, but an art that can reach inspired 
heights only by a deeply personal intuition. . . . 

"The primary responsibility of good creative 
people is not just to exercise creative freedom, but to 
know what is good creative work and what is merely 
pretentious acrobatics. With the tremendous increase 
in political and social pressures, with violence con-
fronting us at every turn, with the fierce competition 
among advertisers, more and more it will take tre-
mendous artistry with words and pictures to touch 
and move the reader. So exposed is he to banalities, to 
self-conscious artificial attempts to arrest his atten-
tion, that he looks, but does not see; he listens, but he 
does not hear; and what is worse, he does not feel. 

"There never has been a greater challenge to your 
talents. To those of you who can meet that challenge, 
who through the magic of your artistry can make the 
reader see, hear, and feel, the rewards have never 
been greater. For you are the insurance an advertiser 
takes out on all the facts that he wants to tell the 
public. For only you, working honestly and imagina-
tively, can bring those dead facts to life and make 
them memorable to all who see them." 



THIS YEAR'S AWARDS To Management 

WILLIAM BERNBACH, 
President of Doyle Dane Bernbach Inc. 

. . . for his impatience with the trite and usual, for proving that boldness and originality in art 
direction are successful selling tools, for working with art directors and encouraging them to 
grow creatively, resulting in a consistently high standard of excellence in advertising produced 
for Doyle Dane Bernbach clients. 

GENERAL ROBERT W OOD JOHNSON, 
Chairman of the Board of Johnson & Johnson 

. . . for consistently seeking new directions and reaching for the highest possible standards in 
the advertising art of Johnson tà Johnson and its subsidiaries. 

I. S. V. PATCEVITCH, 
President of Conde Nast Publications, Inc. and Chairman of the Board of Directors 

. . . for continuing dedication to the highest standards of excellence in the visual presentation 

of the magazines produced by Conde Nast Publications. 

THOMAS J. W ATSON, JR., 
President and Director of International Business Machines Corporation 

. . . for the inspired, integrated design program at International Business Machines Corporation 
resulting in consistently high standards of excellence in its advertising, product design and 

architectural planning. 

IN PREVIOUS YEARS MANAGEMENT AWARDS HAVE BEEN MADE TO: 

DAVID OGILVY, President, Ogilvy, Benson G. Mather, Inc. 
FRANK STANTON, President, Columbia Broadcasting Company 
HENRY R. LUCE, Editor-in-Chief, Time, Inc. 
HENRY FORD 2nd, President, Ford Motor Company 
DOROTHY SHAVER, President, Lord Fs Taylor 
EDNA WOOLMAN CHASE, Editor Emeritus of Vogue 
CHARLES G. MORTIMER, President, General Foods Corp. 
STANLEY RESOR, Chairman of the Board, J. Walter Thompson Company 
LEO BURNETT, President, Leo Burnett Company, Inc. 
LESTER L. COLBERT, President, Chrysler Corporation 
GARDNER COWLES, President, Look Magazine 
DONALD McMASTER, Vice President and General Manager, Eastman Kodak Co. 
DAVID SARNOFF, Chairman of the Board, Radio Corporation of America 
SIGURD S. LARMON, President, Young Es. Rubicam, Inc. 
DE VVITT WALLACE/LILA ACHESON WALLACE, Editors, The Reader's Digest 
JOYCE C. HALL, President, Hallmark Cards, Inc. 
GEORGE V. ALLEN, Director, United States Information Agency 
MORSE G. DIAL, President, Union Carbide Corporation 
MARION HARPER, JR., President, McCann-Erickson Inc. 
ROBERT E. MAcNEIL, President, The Curtis Publishing Company 
MRS. CARMEL SNOW, Chairman, Editorial Board of Harper's Bazaar 
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T.EIGHTH ANem. Ex THE NEW MEE ANT 

DESIGN COMMITTEE 

BY EDWARD ROSTOCK, Design Chairman 
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This year's design team was responsible for ap-
proximately thirty printed pieces, some of which 
are shown here. Their collective purpose was to 
announce and promote the 38th Annual Exhi-
bition, the Awards Luncheon, and the 4th Com-
munications Conference. 
The scoreboard symbol was designed as a 

unifying symbol—it was used in every item, but 
its varied forms and shapes avoided any feeling 
of monotony. 

Working with me were William Taubin of 
Doyle, Dane, Bernbach, and Harvey Toback of 
The Zlowe Company, for the Fourth Communi-
cations Conference; Martin Lipsitt and Jack 

1' -"' ..»,1,,: 71.,7_,:e 

\ 04 f 7/. ..  

I r ià 

row me It Pulli01111111T11166 

«slur. •••••• 

:=17.1•71:%1:Crr. r r 
r_ 

abeam'', I/ ••••• 

Wolfensohn of Ashe 8c Engelmore who assisted 
in designing and preparing much of the printed 
material for the exhibition, and Robert Bleck-
man, who gave clever help on the "Call For En-
tries" piece with his line drawings. 

Robert Brownjohn of Brownjohn, Chermay-
eff, Geismar, (appointed by Henry Wolf) 
deserves credit here for his fine effort on the 
exhibition displayed at the Waldorf-Astoria. 

Special thanks are due to Louis Dorfsman of 
CBS Radio for his constructive guidance all 
along. And to the many suppliers, too numerous 
to mention here, but who were credited on each 
individual piece, much thanks. 



ARNOLD VARGA—Art Director of The Year 

OFFICERS OF THE NSAD 

President ARTHUR T. LOUGEE 

1st Vice President FRED COLE 

2nd Vice President OREN S. FROST 

Secretary-Treasurer ROBERT W EST 

Assistant Treasurer  HOYT HOWARD 

Assistant Secretary EDWARD R. W ADE 

Executive Secretary-
Treasurer JANET BREWSTER ORR 

THE NATIONAL 

BY ROBERT W EST, Secretary-Treasurer 

Fourteen years ago, five art directors clubs joined to 
form and establish the National Society of Art Di-
rectors. Since that time, the NSAD has experienced 
remarkable growth. It now comprises thirty-three 
clubs representing over 3500 members in nearly every 
major industrial area in the United States and Canada. 

This year the Art Directors Club of Toledo, the Art 
Directors Association of Iowa, and the Art Directors 
Club of Columbus joined the expanding ranks of the 
Society. 

At the last Annual Meeting, a proposal was pre-
sented by James Sherman of Chicago, 1958-59 presi-
dent, to form regional groups in the NSAD similar to 
those in the American Association of Advertising Agen-
cies. Although many club representatives present at the 
meeting were in accord with the recommendations as 
stated in Mr. Sherman's report, it was decided that 
the entire question should be delayed for another year 
to give a special committee time to study the move. 
Regional shows, originally an important part of the 
plan and, incidentally, the major item of contention, 
were removed from the overall proposal.. In essence, 
it was felt that the most important goal was improve-
ment of communications between the various clubs 
and the exchange of ideas within the regional areas. 

Noteworthy in the year of activity was the big ad-
vance made in education. Guy Fry of Philadelphia, 
Chairman of this vital committee, reported that many 
affiliate clubs have established seminars under the 
auspices of local art schools to bring professionals into 
open discussion with the art trainees who will one day 
assume positions within the profession. They have 
also provided instructors who spend one or several 
days a week in the classrooms bringing directly to the 
students the problems (and solutions) as they exist 
in the business world. 

Recommendations for strengthening of the edu-
cational facilities are based on information garnered 
from questionnaires distributed among the Society 
membership at five year intervals. The findings of 
these surveys are used in the preparation of pamphlets 
that are made available to aspiring artists, guidance 



SOCIETY OF ART DIRECTORS 

AND THE ART DIRECTOR OF THE YEAR 

counselors and art schools. The value of this material 
lies in the fact that it is the expressed opinion of the 
eventual employer. 

The Committee served as a clearing-house for in-
quiries arising from articles in publications of govern-
ment agencies such as the Department of Labor. Over 
a thousand letters a year are answered from this source 
alone. They range from inquiries by guidance coun-
selors as to the competitive standing of qualified art 
schools to requests for information about professional 
status and income possibilities within the profession. 
Aspiring young artists from small towns in every state 
of the union wrote to ask about the availability of art 
training in their parts of the country. Through its 
3500 members the National Society alone is prepared 
to furnish this particular information. 
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Dallas 
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The most coveted professional honor an art director 
can hope to achieve is awarded yearly as a result 
of a nationwide poll sponsored by the Society. Al-
though officially called The NSAD Award, it is better 
known as the Art Director of the Year Award. This 
year's recipient of the "Golden T-Square" is Arnold 
Varga, 30-year-old art director, designer and artist, 
from McKeesport, Pennsylvania. Varga, well-known 
for his striking newspaper advertising design, has re-
ceived awards in numerous shows throughout the 
country. He is creative art supervisor at Ketchem, 
MacLeod 8c Grove Advertising Agency, Pittsburgh. 

Previous winners were: Paul Sheriff, Charles T. 
Coiner, Bradbury Thompson, Gordon Aymar, John T. 
Tinker, Jr., Arthur Lougee, Frederick W. Boulton, Leo 
Lionni, Walt Disney, Saul Bass, and George Giusti. 
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OFFICERS, COMMITTEES 

AND MEMBERS 

BY BERT W . LITTMANN, First Vice President 

It was a year of vital achievements and continuing 
progress in establishing Art Direction's role in the 
country's business economy. 

Major accomplishments such as the 4th Commu-
nications Conference, and the 38th Annual Exhibi-
tion are chronicled elsewhere in these pages. We are 
interested here in recording the work of the inte-
grated task force of committee chairmen and mem-
bers whose "behind-the-scenes" efforts helped make 
the year a success. 

Especially noteworthy was the enlarged program 
of public relations for the Club Continued under the 
direction of Ed Wade as Chairman of the Public 
Relations Committee. A new look for the Club News-
letter was accomplished with a galley proof format 
under the direction of Marilyn Hoffner. 

For the second season, Edward S. Morse and 
Associates was employed as public relations counsel. 
In addition to providing publicity coverage of such 
major projects as the Awards Luncheon, the 4th 
Visual Communications Conference, and the 38th 
Exhibition, the publicity program was extended to 
include a number of the other activities such as the 
"Creativity at Work" Exhibit, the Members' Exhibit, 
and the Student Lecture Series of the Education 
Committee. 

Bob Smith's Education and Scholarship Com-
mittee set new standards that will be difficult to 
emulate. Top students from 11 art schools attended 
Monday night seminars in Young 8r Rubicam's audi-
torium (thanks to Walter Glenn). Through lectures, 
demonstrations, films, actual job problems, and 
question-and-answer periods, every subject of im-
portance to the fledgling artist and art director was 
covered—including agency procedures, newspaper, 
magazine, direct company and television art direc-
tion. Outside services, tools of the A.D., and job-
hunting were additional items that were analyzed, 
while pamphlets, type books, school and business 
manuals were distributed among the participants for 
further study. 

Twelve of our own members, five experts from 
the fields of photography, studio and illustration, 
and five speakers used by Y8eR to train their own 
personnel, constituted the dedicated "faculty" that 
presented the 6-week "course"—the like of which 
could be found nowhere else in the country. 

Don't join the Navy to see the world—join the 
Traveling Exhibition Committee and get the job of 

escorting the International Show through its itin-
erary. Sal Taibbi, Committee Chairman, organized 
a schedule that included the cities of Lima, Santiago, 
Sao Paulo, Rio de Janeiro, Mexico and Havana 
among others. While at home the National Show 
visited five Mid-western and four East Coast cities, 
the Local Show meanwhile displaying our wares at 
ten art schools in the Metropolitan area. 

Not resting on his laurels as chief travel agent for 
our Club, Sal, as Chairman of the Entertainment 
Committee, produced three lively spectaculars: the 
Halloween, Thanksgiving and Christmas parties. 

Stan Moldoff, Chairman of the House Committee, 
and keeper of the keys to all the supply closets, saw 
to it that projectors, screens, lecterns, model stands, 
bulletin boards, and a mountain of miscellaneous 
items were in the right places at the right time. All 
this, of course, was in addition to planning the lunch-
eon fare and keeping our executive offices in working 
order. 

Backed by Stan's efficient operation Andy Nelson, 
as Speakers Committee Chairman, produced a year's 
luncheon program of unending interest, highlighted 
by Ed Graham's "Poster Design" talk, the George 
Samerjan —Stanley Sherwin painting demonstration, 
Bernie Brussel-Smith's great wood etching presenta-
tion, and, among the many wonderful films, one that 
really lived up to its name—"The Titan," story of 
Michelangelo. 

Credit Wes Doyle with two exciting golf tour-
naments, one at the Westchester Country Club, the 
other at Knollwood. Wes's imaginative staging has 
resulted in firmly establishing these events as two of 
the most eagerly anticipated ones of the Club's pro-
gram. The duffer as well as the ol' pro was respect-
fully considered in the planning, while the post-
game dinners in the clubhouse brought out the latent 
fellowship in our members. 

"The Art Director's best friend is research." Hoyt 
Howard not only said it, but as Chairman of the 
Research Committee he proved it every week at the 
"fish or meat" Friday luncheon research sessions. 

Management and clients can look forward to the 
results of their findings, soon to be published in the 
form of "20 Basic Tenets" of advertising research. 

Both the Executive and Advisory Boards were 
unanimous in selecting Gil Tompkins as this year's 
recipient of the Distinguished Service Award. Gil 
has captained many an event, given time and effort 



OFFICERS-1958-1959 

President 
GARRETT P. ORR 

1st Vice President 
BERT W. LITTMANN 

2nd Vice President 
ROBERT GAGE 

Secretary 
WILLIAM R. DUFFY 

Treasurer 
MAHLON A. CLINE 

Executive Committee 
Louis DORFSMAN 
W ALTER GLENN 
W ALLACE F. HAINLINE 
ARTHUR HAWKINS 
GEORGE KRIKORIAN 
W ILLIAM STROSAHL 

Advisory Board 
WALTER GROTZ, Chairman 
M. F. AGHA 
JULIAN M. ARCHER 
GORDON C. AYMAR 
FRANK BAKER 
WILLIAM H. BUCKLEY 
STUART CAMPBELL 
WALTER B. GEOGHEGAN 
ARTHUR HAWKINS 

to a score of committees, and though he speaks softly, 
if at all, of his accomplishments, the results speak 
loudly in testifying to his continuous contributions 
to our Club throughout the years. 
Two activities combined to produce colorful show-

cases for the multiple talents of our members; the 
Members Exhibition and the "Creativity at Work" 
Show. The Members Exhibition, subtitled "The Art 
Director as a Painter," was held at the Lynn Kottler 
Galleries with 69 paintings representing 35 mem-
bers. Selection of an outside gallery for the first time 
in recent years was justified as public and profes-
sional acceptance scored a—néw high with many 
entrants selling their orts to public figures and 
known art collectors. 'Herman Davis, Chairman, de-
serves high praise ór producing what promises to 
become an annual vent in the fine art world. 

The "Creativity at Work" exhibit took the 16 
medal award winners from the 37th Exhibit, and in 
an exhibition hell first in the Time and Life Recep-
tion Center in Rnckefeller Center showed the work-
ing evolution of creative idea from conception to 
completion as a printed or filmed product. A com-
plete itinerary including major art schools and vari-
ous business centers followed. So excellent were 
John Skidmore's efforts as Chairman along with 
George Giusti's design and Franc Ritter's execution, 
that the Club is considering production of a perma-
nent record in the form of a printed book. 

Space limitation prevents us from listing details of 
every Committee, but we would be remiss if we 
didn't mention how grateful we are for the perpetual 
dedication that keeps fellows like Jack Jamison revi-
talizing the makeup of our Constitution; Art Hawkins 
managing both the A.D. Fund and Housing; Tom 
Morton handling Scholarship; Mitch Havemeyer po-
licing ethics; Karsten Stapelfeldt reorganizing Li-
brary; Nathaniel Pousette-Dart, "P-D," serving as 
Historian; Russ Hillier balancing Membership; Ed 
Diehl shutter-bugging as Photographer; and Bob 
Blattner coordinating the Reception and Member 
Relation activities. 

Executive Secretary Winifred Karn, retired after 
twenty years of service, will be missed by all. The 
club welcomed her successor, Marcelle Warren, who 
joined us in April. Our sincere thanks to Santina O. 
Hack and Marjorie Walch whose untiring efforts 
made the "blood, sweat and tiers" of administrative 
work run smoothly. 

W ILLIAM A. IRWIN 
JOHN JAMISON 
LESTER JAY LOH 
HARRY E. O'BRIEN 
GARRETT P. ORR 
JOSEPH B. PLATT 
NATHANIEL POUSETTE-DART 
LESTER RONDELL 
PAUL SMITH 
LOREN B. STONE 
Ro Y W. TILLOTSON 
DEANE UPTEGROVE 

Executive Secretaries 
WINIFRED KARN 
MARCELLE WARREN, Successor 

Assistant Secretary 
SANTINA O. HACK 

COMMITTEES-1958-1959 

Ad Fund 
ARTHUR HAWKINS, Chairman 

38th Annual of Advertising Art 
EDWARD R. W E, Editor 
EDWARD P. DIEHL, Designer 

38th Annual Exhibition 
HENRY W OLF, Chairman 

Awards Luncheon 
ARTHUR HAWKINS 

Constitution 
JOHN JAMISON 

Design 
EDWARD ROSTOCK 

Education 
ROBERT S. SMITH, Chairman 

Scholarship 
THOMAS THROCK MORTON, Chairman 

Entertainment 
SALVATORE J. TAIBBI, Chairman 

Ethics 
MITCH HAVEMEYER, Chairman 

Library 
KARSTEN STAPELFELDT, Chairman 

Golf Tournament 
J. W ESLEY DOYLE, Chairman 

Historian 
NATHANIEL POUSETTE-DART 

House 
STAN MOLDOFF, Chairman 

Housing 
ARTHUR HAWKINS, Chairman 

Layout Exhibition, "The Art Director At Work" 
JOHN SKIDMORE, Chairman 

Layout Book, "The Art Director At Work" 
EUGENE MILBAUER, Chairman 

Members' Exhibition 
HERMAN DAVIS, Chairman 

Membership 
A. RUSSELL HILLIER, Chairman 

New Members Survey 
ALLEN F. HURLBURT, Chairman 

Newsletter 
EDWARD R. W ADE, Chairman 

Personnel 
BERT W. LITTMANN 

Public Relations, Photography 
EDWARD R. W ADE, Chairman 

Reception and Member Relation 
ROBERT H. BLATTNER 

Research 
HOYT HOWARD, Chairman 

Speaker 
ANDREW NELSEN 

Traveling Exhibition 
SALVATORE J. TAIBBI 

4th Communications Conference 
ELWOOD W HITNEY, Program Director 
W ILLIAM LONGYEAR, Conference Chairman 



MEMBERSHIP LIST 

AS OF MAY 25, 1959 

A 
Richard S. Ackerman 

Milton Ackoff 

*George C. Adams 

Charles S. Adorney 

M. F. Agha 

*EvaId J. Albrektson 

Al Allard 
Alfred A. Anthony 

Julian M. Archer 

Robert C. Atherton 

Gordon C. Aymar 

Richard F. Bach 

Hugh Bailey 

Frank Baker 
Stephen Baker 

Paul J. Barbuto 
Don Barron 

Matthew H. Basile 
Ruch Bass 

*Rufus A. Bastian 

*Roland L. Baum 

*Cecil Baumgarten 

Lester Beall 

*Charles W. Beck, Jr. 

Wolfgang Beck 

Edward J. Bennett 
*Laurence Key Benson 

Park Berry 
Joseph Binder 
*James Birnie, Jr. 

*James D. Bishop 
Robert H. Blattner 

Robert Blend 

David S. Block 

Arthur T. Blomquist 

Robert W. Bode 
Robert J. Bohman 

George Warren Booth 

*Phillips D. Booth 

*John Milne Boothroyd 
*James Boudreau 
Harold A. Bowman 

William R. Bowman 
Douglas Boyd 

Simeon Braguin 
Fred J. Brauer 

Edward J. Bravo 

Ralph G. Breswitz 

William P. Brockraeier 

Marc Brody 

Ruth Brody 
*Dee Carlton Brown 
Gregory S. Bruno 
Bernard Brussel-Smith 
*Walter C. Brzoza 

William H. Buckley 
*Herman F. Burns 

Will Burtin 

Ernest Elmo Calkins 
Stuart Campbell 

*Jean Carlu 

Henry J. Castello 

Joseph J. Cavallo 

*Paul B. Cavanagh 

C. Edward Cerullo 

Gerald Charm 

David H. Charney 

John V. Cherry 
William O. Chessman 
Christian G. Christensen 
Leo Christie 

René Clarke 

Mahlon A. Cline 
Carol Cobbledick 

*Charles T. Coiner 

W. Arthur Cole 

*Benjamin F. Collins 
Ernest Conrad 

John A. Cook 

*W. Glenn Cooper 
Edward M. Cottingham 
Robert W. Cowan 

Dean Coyle 
Freeman Craw 

George B. Croll 

John H. Currie, Jr. 

Merritt Cutler 
*Rudolf Czufin 

D 

*Royal Dadmum 

William F. Dahlmann 
Joseph F. D'Aleo 

*W. Freeland Dalzell 
Nat Donar 

Herbert L. Daugherty 
David Davidian 

Herman A. Davis 

Jay G. Dederick, Jr. 

*Jean A. Dcgen 

Eric de Kolb 

Joseph R. Del Sorbo 
Peter E. Dcnardo 

*Florian R. Dcppe 

Michele De Santis 
Donald Dcskey 

Edward P. Diehl 
Vincent Di Giacomo 

*Rocco DiMarco 

Kellwood Dixon 
Gerald Doc 

Robert Dolobowsky 
Peter Donald 
Louis N. Donato 

Hector A. Donderi 
Louis Dorfsman 

Albert Dome 

J. Wesley Doyle 
Henry Dravncek 

Earle A. Drewry 

William Duffy 

Mary Jane Dunton 
*George E. Durant 

Rudolph Dusek 

E 

Henry Eastland 
Edwin Eberrnan 

Bernard Eckstein 

Peter Edgar 

Joseph A. Eiser 

George Elliot 
James Park Elliott 

Ralph O. Ellsworth 

Wallace W. Elton 

Frank Eltonhead 

George D. Erben 
Suren Ermoyan 

Louis-Marie Ende 

George M. Falles 

Charles Faldi 

*Louis Farrar 
Gunnard H. Faulk 
Gene Federico 

Leonard Fellows 

Michael Fenga 

Edward Lee Fischer 

James R. Flora 

Harold Florian 

J. Walter Flynn 

James K. Fogleman 
John J. Forzaglia 
Robert Foster 
Stephen O. Frankfurt 

Charles J. Freericks 
L. W. Frohlich 

S. Neil Fujita 

G 

Robert Gage 

Edward Gambale 

Gene Garlanda 
Joseph T. Gauss 

Alberto P. Gavasci 
Donald Gelb 
Walter B. Geoghegan 

Carl H. Georgi 
Edwin A. Georgi 

*Joseph Gering 

Joe Geyer 

Richard B. Gillis 

George Giusti 

Walter Glenn 

Seymour R. Goff 
William Gold 

Irwin Goldberg 
William Golden 
Edward Goldman 
Juke Goodman 

Ed Graham 

John Graham 
John J. Griffin 

Joseph Groner 
Walter Grotz 

Chuck Gruen 
Nelson Gruppo 

Lurelle V. A. Guild 
S. Rollins Guild 

H 

Robert H. Hack 
Wallace F. Hainline 

A. Halpert 
*Thurland Hanson 
Eugene Hassold 

Mitch Havemeyer 

Arthur Hawkins 

Eugene Heiffel 
Peter Helck 

Budd Hemmick 

Everett W. Hencke 

*James D. Herbert 

Albert Herman 
Ira Herrick 

George W. Higgins 

John J. Hill, Jr. 
*Lejaren à Hiller 

A. Russell Hillier 
Grant I. Hipwell 
Frank Hoctor 

Marilyn Hoffner 

George Holtane 

Robert J. Horton 
Hoyt Howard 

*A. Montgomery Huntington 

Allen F. Hurlburt 

Howard C. Imhoff 
William A. Irwin 

Edward G. Jaccorna 

John Jamison 

Harry Janson 

Howard C. Jensen 

Rolf Jensen 

John B. Johnson 

Bob Jones 

Roger Joslyn 

Leonard Jossel 

George O. Kalmar 

Art Kane 

David A. Karner 

M. R. Kaufmann 

Tom S. Keil 

Ambrose J. Kennedy 

Norman Kent 

Myron W. Kenzer 

Cle Kinney 

Michael Kiss 

Frederick H. Kittel 

Frank E. Knight 

William H. Knudsen 

William Kolliker 

*Non-Resident 
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Oscar Krauss 

George ICrikorian 

Thomas M. Lafferty 

Abril Lamarque 
Paul R. Lang 

John J. Larkin 
Elmer Lasher 

Paul G. Lawler 

Acy R. Lehman 
James J. Leindecker 

Jack A. D. Leonard 
Andrew Lessin 
Alexander Liberman 

Reeve Limeburner 
James Link 

Bert W. Littmann 
Frank A. Livingston, Jr. 

Richard Lockwood 

Salvatore Lodico 

Lester Jay Loh 

Jack Lohman 

Jack G. Long 

William L. Longyear 
*Arthur T. Lougee 

Herbert Lubalin 
Fred Ludekens 

Oscar Lunden 

Edmund Marein 

Bruce J. Marengo 
Al Marshall 
Carroll Martin 

Raymond M. Martin 

*James A. Mathieu 

Theodore S. Matyas 
Marce Mayhew 

*C. B. Mayshark 
Anthony T. Mazzola 

Louis Menna 
Eugene Milbauer 

Charles F. Miller 

Irving Miller 

Beavcn W. Mills 

Alex Mohtares 
Stan Moldoff 
James L. Monley 
*Kenneth E. Morang 

William R. Morrison 

Thomas Throck Morton 
Lester A. Moser 
Tobias Moss 

Norman B. Mullendore 
*Jacob A. Munch 

Nickolas Murray 
William T. Murphy 

"'Byron J. Musser 

Ralph Mutter 

MC 
Robert McCallum 
John T. McGovern 

Irwin McKoy 

N 
Thomas C. Neary 

Joe H. Neebe 
Andrew K. Nelsen 

Walter K. Nield 

Erik Nitsche 

Arnold Nodiff 
Verne Noll 

Herbert R. Noxon 

o 

Harry F. O'Brien 

Georg Olden 
Ernest M. Olsen 

Garrett P. On 

Nils Ostberg 

Robert D. Otter 
Bernard S. Owett 

Sydney Oxberry 

Onofrio Paccione 

Tony Palazzo 

Edward A. Palmer 
Paul E. Parker, Jr. 

John Peter 
Carl T. Pfeufer 

Cipe Pinelcs 

Ernest Pioppo 
Joseph B. Platt 

Robert Pliskin 
*J. Erwin Porter 

Nathaniel Pousette-Dart 

Benjamin Pride 

Tom Quinn 

Paul Rand 

Clayton Rawson 

Shelden Reed 

William H. Reinhardt 

Edward Rethorn 

King Rich 

Edwin C. Ricotta 

Franc Ritter 

*Herbert Roan 

Alexander W. Robbie 

Frederick H. Roberts 

*James Campbell Robertson 

Harry Rocker 

Julian Rockmorc 

Harlow Rockwell 

Leonard A. Romagna 

Lester Ronde11 

Morris L. Rosenblum 

Andrew Ross 

Edward Rostock 

Arnold Roston 

Jack Rothman 
Henry N. Russell 
Donald Ruther Salvatore J. Taibbi 

Thomas Ruzicka Harold D. Tannar 
Mcicon Tashian 
Norman Tate 

William Taubin 

Everett W. Sahrbeck Louis Thommes 
*Leonard A. St. Louis Bradbury Thompson 

George Samcrjan Seymour Thompson 

Ted Sandler Roy W. Tillotson 
Hans Sauer John Hepburn Tinker 

*Edwin C. Sauter Truman Toland 

Bernard Saxon Gilbert Tompkins 
Ernest G. Scarfone Hubert F. Townsend 

Richard F. Schmidt Irving Trabich 
William H. Schneider Victor Trasoff 
Richard Schroder Adolph Trcidler 
Barney Schultz Vincent Trotta 

Ernest W. Schwabe Frederick Truchsess 
Alvin Schweitzer *J. Robert Trumbauer 

Frank R. Scoppa Charles W. Tudor 

*Ralph H. Seberhagen Edward Turano 

Arthur Seller 

Fred Sergenian 

William Serio Deane Uptegrove 
William Sheldon 

Norbert L. Silvas V 
Charles Silver Anthony J. Vaccari 

Louis Silverstein Christian Valentine, Jr. 
John A. Skidmore Walter Van Bellen 

Jack Skolnik Ernest Vanda 
*Wilbur Smart *Robert Velde 

Edmund J. Smith Frank A. Vitale 

Jack J. Smith Kurt H. Volk 
Paul Smith 

Robert M. Smith 

Robert S. Smith 
Roger McE. Smith Edward R. Wade 
Rollin C. Smith Walter A. Wagener 
Michael J. Smollin Joseph O. Wallace 
Kenneth P. Sncider Everett Walsh 
Alex D. Sniffen Richard J. Walsh, Sr. 

Alan M. Soloway Harry E. Ward 

Harold Sosnow Tycho R. Weil 
Ben Spiegel Abbot A. Wcisbord 

William McK. Spierer Arthur Weithas 
*George A. Welch 

*Harvey A. Spooner *Sidney A. Wells 
Roy F. Spreter Robert West 
Karsten Stapelfeldt Ned Wheaton 

Alexander Stauf *Elwood Whitney 
David H. Stech *Gordon M. Wilbur 

William B. Stein Kirk C. Wilkinson 
Alfred B. Stenzel *Richard D. Williams 

Martin Stevens Ronald L. Wilson 

Harold P. Stoll Henry Wolf 

Bernard Stone Michael Wollman 

Loren B. Stone Richard H. Woolfolk 

Robert Wilson Stone 

Otto Storch Y 
William Strosahl Robert W. Young 

Ladislav Sutnar 

J. Gilbert Sutton 

Clarence Switzer Jack Zasorin 

Louis Szalay Charles Ziegler 

"Non-Resident • 



- 







PROFESSIONAL LISTING 

JOHN ANDREWS 

1504 Dodge Street, Omaha, Nebraska 

Jackson 8088 

Poultry and livestock illustrator 

ART MASTERS 

156 West 44th Street, New York 36, New York 

Judson 2-4182 

Retouching: black and white, color, ntechanicals 

BANDELOW STUDIOS 

903 Marshall Building, Cleveland 13, Ohio 

Superior 1-3680 

A complete, creative art service specializing in quality 

booklets, brochures, annual reports and catalogs 

LEN BASTRUP ASSOCIATES 

74 Turtleback Road, Wilton, Connecticut 

Porter 2-7865; MU 7-1762 in New York City 

Graphic Design Consultant: product, packaging, pro-

motion, point of sale, annual reports 

FRED J. BRAUER, INC. 

245 East 60th Street, New York 22, New York 

c/o Expandia, 13 Ave. de l'Opera, Paris, France 

Templeton 8-0906 

Graphic Er Ind. Des.; trademarks, pkg., brochures, ex-

hibits & marine int. des., Cons. Art Dir., Euro. assign. 

JOHN GOES STUDIO, INC. 

2040 West Wisconsin Ave., Milwaukee 3, Wisc. 

DI 2-1443 

Layout and finished artwork for advertising 

VAUGHN L. JACKSON 

9803 Broad Street, Bethesda 14, Maryland 

Oliver 2-7693 

Design and illustration of technical and trade publica-

tions, graphic presentation, advertising art, direct mail 

GABRIEL H. MAYORGA 

331 West Ilth Street, New York 14, New York 

CH 2-3319 

Aviation illustrator 

CHARLES A. MORGENTHALER 

5950 DeGiverville Ave., St. Louis 12, Missouri 

Parkview 5-7726 

Illustrations, sketches, layouts, portraits 

CHARLES W. NORTH STUDIOS, INC. 

79 Madison Avenue, New York 16, New York 

Murray Hill 6-5740 

Ideas, designs, illustrations, photography, lettering, 

retouching 

PANEPINTO BROTHERS 

809 North 63rd Street, Philadelphia 31, Pa. 

Greenwood 3-9036 

Design and illustration for the chemical and pharma-

ceutical industry 

PETERSON COLOR LABORATORY, INC. 

10 East 39th Street, New York, New York 

Oregon 9-7360 

Quality dye transfer and Ektaeotor prints 

ALICE RosENBLATT 

Tybee Place, Tuckahoe, New York 

Spencer 9-5558 

Airbrush, lettering, watercolors, oils 

KEN SACO ASSOCIATES, INC. 

185 Madison Avenue, New York 16, New York 

Murray Hill 5-5958 

Package design; publication and brochure layout 

GEORGE SAMERJAN 

80 West 40th Street, New York 18, New York 

Longacre 4-7257 

Creative art and design for industry; editorial, murals, 

packaging, publication 

RUDOLF SCHAEFER STUDIOS 

500 Fifth Avenue, New York 36, New York 

Wisconsin 7-1281 

Design and illustration for special advertising and sales 

promotion projects; Consultant, Artist Representative 

JO SINEL 
561 Clay Street, San Francisco 11, California 

Sutter 1-7387 

Industrial design, product, packaging, book format, dis-

play, graphic arts, exhibits 

VANCAR STUDIOS, INC. 

Penthouse, 25 East 26th Street, New York, N.Y. 

Mu 3-8644 

Retouching in all fields; complete art and photography 

service 

STEVEN VEGH, JR. 

1262 Brook Avenue, New York 56, New York 

Ludlow 8-1740 

Aero-space, farm implement and automotive illustra-

tion; brochure and letterhead design 
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The 
Art 

School 
PRATT 

INSTITUTE 
DAY AND EVENING PROGRAMS 

diri'rid 

The Art School Pratt Institute 

offers increasing opportunity for 

advanced education in the 

visual arts. New degree 

programs and special courses 

are now available both day and 

evening. The primary objective 

of these courses is the continued 

development of skills, techniques 

and judgment . . . requisites for 

professional and individual 

creativity. 

es§ MASTER'S DEGREES* 

ART TEACHER EDUCATION 

INDUSTRIAL DESIGN 

es§ BACHELOR'S DEGREES 

INTERIOR DESIGN 

INDUSTRIAL DESIGN 

VISUAL COMMUNICATION 

ART TEACHER EDUCATION 

GRAPHIC ARTS & ILLUSTRATION 

'4 ASSOCIATE DEGREESt 

ADVERTISING ART 

INTERIORS 

GRAPHIC ILLUSTRATION 

PRODUCT DESIGN 

PAINTING 8e SCULPTURE 

For information and catalog: 

MAin 2-2200 
BACHELOR'S & MASTER'S DEGREE PROGRAMS: 

The Director of Admissions 

ASSOCIATE DEGREE PROGRAM: 

The Evening School 

PRATT INSTITUTE, Brooklyn 5, N. Y. 

• Programs offered in the Day only. 

t Programs offered in Evenings only. 



A study by Irving Penn from Vogue Vogue/House & Garden/Glamour 
Vogue Pattern Book/The Bride's Magazine 

The Condé Nast Publications Inc. 
The Condé Nast Press/Condé Nast Engravers 



AT 
LAST 

AN ANSWER! 

ADVER-

TISING AGENCIES' 

SERVICE COMPANY, INC., 

DOESN'T SET A GRATIFYING 

SHARE OF OUR NATIONAL 

ADVERTISING BECAUSE THE 

COMPANY IS 40 YEARS OLD. 

THE COMPANY IS 40 YEARS 

OLD BECAUSE IT SETS A 

GRATIFYING SHARE 

OF OUR NATIONAL 

ADVERTISING AS 

IT SHOULD 

BE SET. 
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• 

come in 
whenever 
YOU 
like! 

You are always welcome here on the 10th floor at 420 Lexington. 
We want to see the new techniques you photographers and 
illustrators are developing. Come in any time it is convenient. 
J. Walter Thompson Company, 420 Lexington Avenue, New York 17, N. Y. 

MUrray Hill 6-7000 
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REPUTATION SAID: If once we sever, 

Our chance of future meeting is but vain; 

Who parts from me, must look to part forever, 

For reputation lost comes not again. 
-CHARLES LAMB 

Kurt H. Volk, Inc., has won its reputation 

by giving quality and service, and we keep it by 

guarding those ideals with constant diligence 

and eternal vigilance. 

KURT H. VOLK, INC. TYPOGRAPHERS 

228 EAST 45TH STREET, NEW YORK 17, NEW YORK 

TELEPHONE: MURRAY HILL 2-1839 

P2 
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If a quiz-master asked us how many bouillon cubes there are in a bull we wouldn't 

know, but we could answer any questions on fine photoengravings 

Collins, Miller & Hutchings, Inc 

333 WEST LAKE STREET, CHICAGO 6 

America's _finest p Ii oto engravers for 

letterpress and gravure 

274 



• Vtitt".: 
' 
zit , 

e 4 e 

• • 

Ow' â 

4 

From an Eklachrome transparency by Ralph Cowan 

advertising is to be persuasive communication, advertisers would 

be well advised to remember that the quickest way to communicate is through the eye. 

Of all forms of visual communication, photographs serve the widest variety of purposes. 

EASTMAN KODAK COMPANY, Rochester 4, N. Y. 
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*to our photographers, typographers, artists. letterers, 

retouchers and assorted other suppliers. . . world—Wide! 

Mc CANN-ERICKSON INC. 
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Still building the house we live in! 
FLETCHER RICHARDS, CALKINS & HOLDEN, INC. 
New York • Chicago • San Francisco • Los Angeles • Seattle • Boca Raton 
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Once again the editorial 

section of the Art Directors Annual 

was printed by offset lithography 

• the Ressr ome, e ne & Scott, 

a completely integrated plant for the 

production of printing by offset and letterpress. 

In New York at 475 Fifth Avenue 

Murray Hill 6-1830 

In Philadelphia at 2300 Market Street 

LOcust 4-3575 

N'\ North American Composition Company 

for advertising typography. 

A new division of Allen, Lane & Scott 
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The long 
right arm 
of the 
designer 

The message and 
the illustration are joined; 
they communicate 
with utmost efficiency— 
this is the creation 
of the graphic arts designer. 

He adds new visual focus 
to verbal persuasion 
so effectively that those 
buying graphic material 
find his services approaching 
the indispensable. 

Tri-Arts gives added length 
to the designer's arm 
through typography; 
viz, wide selections in type 
faces and sizes, 
skills in handling, and 
expert, often unusual, methods 
of proofing in colors, 
on special papers, 
in specified positions. 

In fact, everything 
that expedites 
the message. 

  Tri-Arts Press, Inc. 
Murray Hill 6-4242 

Jana 
points along the 
watch him and tourists 
cameras through the hedges to 
get snapshots. 
White House press secretary 

James C. Hagerty reported that 
telegrams received In London as 
well as in Washington about 
the President's television ap-
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Represetating the follow 
ing artes 

Lynn -Burial= 
Paul Calle 
George de Lata 
Dean Ellis 
Robert Geissraann 
Richard Howard. 
Tom Dove 
Birney Letti.ck 
Robert Mc CI 
Walter Murch. 
Harriet Pertcle 
Michael Ramus 
Robert Biggs 
Ken Riley 
Leslie Saallyurg 
Alarm Watson 

Fred Asbornsen,conta,ct 

45 11. 51st St.ffe-wYork 22NY: 
EL dorado 
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There is no chestnut more overworked than the critical whinny: "Advertising sells people things they don't need? 

We, as one agency, plead guilty. Advertising does sell people things they don't need. 

Things like television sets, automobiles, catsup, mattresses, cosmetics, 

ranges, refrigerators, and so on and on. 

People don't really need these things. People don't really need art, music, literature, newspapers, 

historians, wheels, calendars, philosophy, or, for that matter, critics of advertising, either. 

All people really need is a cave, a piece of meat and, possibly, a fire. 

The complex thing we call civilization is made up of luxuries. An eminent philosopher 

of our time has written that great art is superior to lesser art in the degree 

that it is "life-enhancing." Perhaps something of the same thing can be claimed for the prod-

ucts that are sold through advertising. 

They enhance life, to whatever degree they can. 

Indeed, that is the purpose of our unique and restless economy. It is fundamentally devoted 

to the production and distribution of things people don't need. 

Among them are toothpaste, electricity, outboard motors, artificial satellites and education. 

Without advertising that economy cannot exist . . . . Young ce Rubicam, Advertising 

People don't really need art, 

music, literature, newspapers 
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Advertising 
Direct Mail 
Annual Report 
Sales Promotion 

Point of Sale 

Corporate Image 
Packaging 

Stephan Lion Inc 
Visual Communications 

11 W 42nd Street, New York 36, NY 

LAckawanna 4-3858 

.eim1111111111mi. 
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245 East 23 Street, New York 10, N.Y. MUrray Hill 3-8397 

Courses in Advertising Design, Fashion, Illustration, Cartooning, Audio-Visual Art, Technical & Industrial Art, Fine Arts. 
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Enlarged from the original 

anaglyptographic engraving 

London, 1846 
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448-380 B.C. ARISTOPHANES 



OF 
COURSE 

IT'S 
30ISdfl 
DOWN! 

That's how we see with our eyes. It's the brain which inverts the image and interprets it. 

At Comart we design not merely to reach the eye, but beyond it to the brain ... to use art 

as a vehicle to help convey a message. Whether it is to create a concept or produce a 

pamphlet, it's the ability to provide more than meets the eye that distinguishes our 

comprehensive art service.., a service which includes design, layout, illustration, 

retouching, mechanicals ... and thinking. Why not make your next problem our problem. 

COMART ASSOCIATES, INC., 8 East 52 Street, New York 22, N. Y. PLaza 3-4130. 
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PURSELT 

BLOSSOM 
BASS HOOT VE 

BECK MHEA ,LET 

Lester Rossin Associates represent a distinguished staff of designers, 

illustrators and photographers capable of any assignment, large or small. 

Whether an ad, trademark, letterhead, package, brochure, annual report 

or complete promotion, Lester Rossin will have the right artist for you. 

LESTER ROSSIN ASSOCIATES INC. 
369 Lexington Avenue, New York, N. Y. MUrray Hill 3-9729 

RUHLMAN ROSSER 

BECK 

BUTTE 
HERRERO BRUSSEL.SMITH 

BUELL 

a completely 
integrated staff 

illustrators 

BERANN 

BLOSSOM 

»RUSSEL-SMITH 

BUELL. 

BUTTE 

CAPELLO 

COLE 

CORCOS 

DORA 

FEDERICO 

GOODMAN 

GORSLINE 

GURNEY 

HANKE 

HERRERO 

HOGENBYL 

KIDD 

KOVARSKY 

LOH 

MAC MINIGAL 

PEREIDA 

PERL 

PROHASKA 

RISWOLD 

ROTH 

ROSSER 

SCHWINN 

SNYDER 

SPANFELLER 

TOBEY 

TRE IDLER 

WARREN 

WHEATLEY 

WILLARD 

E. A. WILSON 

WINZENREID 

designers 

BASS 

BECK 

CONDAK 

HILL 

HOOT VZ 

KUHLMAN 

D. STONE MARTIN 

POWERS 

PURSELL 

RASKIN 

SMITH 

WOOLHISER 

photographic 

group 

BASCH 

BENEDICT 

EIREITENBACH 

COOK 

GALLOS 

LIBSOHN 

STRONG 

TIETGENS 

letterer, 

NERNOFF 

WEISS 

complete 
retouching and 

mechanical 
staff 

production 

traffic 

HAAS 

PEARSONS 

ROSS 

STUBBS 

contact 

NICK BOTTARI 

ROLAND CALEN 

MURRAY LUBLINER 

BOB NABSTEDT 

PIORACE PEARSONS 

LESTER ROSSIN 

ARNO SCHMIDT 



. . . from a rich and varied background in art and science, combined with a con-

tinuing curiosity and an incisive sense of the symbolic, Stanley Meltzoff has 

maintained a consistently high level of performance. This experience with clients 

such as Rohm & Haas, Life Magazine, Scientific American, Socony-Mobil, Ana-

conda, and many others throughout the United States is available exclusively 

through Neeley Associates. If you have a problem in industrial, still life or figure 

illustration, a call to Bill Neeley at Circle 6-3660 may well be the solution. 

UNITED ENGINEER 

NEELEY ASSOCIATES, 45 WEST 45th STREET, NEW YORK 

JIM AVATI • ISA BARNET T • BUD BLAKE • MAC CONNER • BOB CHILDRESS • KEN DAVIES 

FRANK GOLDEN • BILL GRAVELINE • DICK GREEN • GORDON JOHNSON • JESSIE JOY • JO KOTULA 

PAUL LEHR • STANLEY MELTZOFF • STEPHEN PERRY • NICK SOLOVIOFF • DICK STONE 



more ability 
more enthusiasm 
more imagination 
more know-how 

at American Book-
Stratford Press 

to design 
to print 
to bind your books 

than anywhere else 
in the world! 

American Book - Stratford Press, Inc. 

Cornwall Press, Inc. 
75 Varick Street, New York 13, N.Y. 
WAlker 5-7600 
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Artist does a beauty 

\\ riters words are ringing 

All they need is Bundscho: 

That ad's really singing! 

J. M. BUNDSCHO, Inc. 

Advertising Typographers 
180 North Wabash Avenue, Chicago 1, Illinois 

Telephone RAndolph 6-7292 

Here Type Caul SERVE You 
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AKRON. OHIO 
The Akron Typesetting CO. 
ATLANTA. GEORGIA 
Higgins-McArthur Company 
BALTIMORE. MARYLAND 
The Mara,, Printing CO/M/61W 
BOSTON, MASSACHUSETTS 
The Berkeley Press 
Machine Composition Co. 
II. G. McMennamin 
BUFFALO. NEW YORK 
Sahlin Typographic Service 
CHICAGO, ILLINOIS 
J. M. Bunderho, 
The Fait horn Corp. 
Hayes-Lochner, Inc. 
Runkle-Thompson-Kovats, Inc. 
Frederic Ryder Company 
CINCINNATI. OHIO 
The J. W. Ford Company 
CLEVELAND. OHIO 
Bohme & Blinkmann, 
Schlick-Barner-Ilayden. Inc. 
Skelly Typesetting Co., Inc. 
COLUMBUS, OHIO 
Yaeger Typesetting Co., Inc. 
DALLAS. TEXAS 
Jaggars-Chiles-Stovall, Inc. 
DAYTON, OHIO 
Dayton Typographic Service 
DENVER, COLORADO 
The A. B. Hirschfeld ¡'reas 
Holland-Schmidt Typographic SalIlk. 
DETROIT. MICHIGAN 
Arnold-Powers, Inc. 
The Thos. P. Henry Company 
George 'Valens & Company 
INDIANAPOLIS. INDIANA 
The Typographic Service Co.. Inc. 
KALAMAZOO. MICHIGAN 
Mahoney Typographers, Inc. 
LOS ANGELES. CALIFORNIA 
Adtype Service Co.. Inc. 
MILWAUKEE, WISCONSIN 
Arrow Press 
MINNEAPOLIS. MINNESOTA 
Duragraph, Inc. 
NEW YORK, NEW YORK 
Ad Service Company 
Advertising Agencies' Service Co., Inc. 
Artintype, Inc. 
Associated Typographers, Inc. 
Atlas Typographic Service, Inc. 
Central Zone Press, Inc. 
The Composing Room. Inc. 
Composition Service, Inc. 
Diamant Typographic Service, Inc. 
A. T. Edwards Typography, Inc. 
Graphic Arts Typographers, Inc. 
Huxley House 
Imperial Ad Service Corporation 
King Typographie Service Corp. 
Linocraft Typographers, Inc. 
Master Typo Company 
Chris F. Olsen 
Frederic Nelson Phillips, Inc. 
Phi/mac Typographers, Inc. 
Royal Typographers, Inc. 
Frederick W Schmidt, Inc. 
Harry Silverstein, Inc. 
Supreme Ad Service, Inc. 
Tri-Arts Press, Inc. 
Typographic Craftsmen, Inc. 
The Typographic Service Co. 
Vanderbilt-Jackson Typography, Inc. 
Kurt II. Inc. 
NEWARK. NEW JERSEY 
Barton l'ress 
William Pat rick Co., Inc. 
PHILADELPHIA, PENNSYLVANIA 
Walter E Armstrong. Inc. 
Alfred .1. Jordan, Inc. 
Progressive Coln posit ion Co. 
Typoy ra phi,- Service. Inc. 
PITTSBURGH, PENNSYLiAIIA 
Davis & Warde lac. 
PORTLAND, OREGON 
Paul O. G y, Aderaf (ers 
ROCHESTER, NEW YORK 
Rochester Monotype Composition CO. 
ST. LOUIS, MISSOURI 
Warwick Typographers, Inc. 
SEATTLE. WASHINGTON 
Fra n k McCaff rey 
TORONTO. CANADA 
Cooper & Beatty, Limited 

pe is the face 
you iurn to the public 
No matter how beautiful the art or how sig-

nificant the message, your advertisement is a 

complete failure if not read. And, more often 

than not, poor readership is synonymous with 

poor typography. Advertisers and agencies 

know that ATA member firms have the rep-

utation, craftsmanship and wide selection of 

type faces to help them produce the finest in 

advertising typography. Why not phone your 

ATA typographer listed here, today? 

it pays to setType 

right 

ADVERTISING TYPOGRAPHERS ASSOCIATION OF AMERICA, INC. 
Executive Offices: 461 Eighth Avenue, New York City 
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First in 1954 

( 14 

, Again in 1959 

For the second consecutive time, the National Society of Art Directors has selected the Art Center 

School of Los Angeles as the leading professional art school in America. Naturally, we appreciate the 

encore. But, in the finals, the laurels belong to those who win them—not to the school that trains them. 

THE ART CENTER SCHOOL 5353 West Third Street Los Angeles 5 Our 30th Year 
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PHOTO BY HANK WALKER 

OBSERVATION 
is a fact of 

People with observation are looking around 
the clock, eager to see and to know and to learn all 

about what is new, and what is happening right now. 

Observation makes for bright-eyed people; alert 
people who see something new and respond to it 
now. (If you know an observant person, seek him 
out; he is wonderful company.) 

It is no surprise that people who are observant 
about life look forward to LIFE. They like LIFE. 

LIFE 
LIFE has their spirit. LIFE seems to regard the fine 
art of observing as they do; that what is happen-

ing, changing, forming, ending, originating is well 
worth watching. 

Observation is a fact of LIFE. Only one, 
though. Maybe the surest way to sum it up is to 
say that for more than 32 million observant read-

f ers, LIFE is everything that's new and now and in 

the present. 
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is a fact of 

People with observation are looking around 
the clock, eager to see and to know and to learn all 

about what is new, and what is happening right now. 

Observation makes for bright-eyed people; alert 
people who see something new and respond to it 
now. (If you know an observant person, seek him 
out; he is wonderful company.) 

It is no surprise that people who are observant 
about life look forward to LIFE. They like LIFE. 

LIFE 
LIFE has their spirit. LIFE seems to regard the fine 
art of observing as they do; that what is happen-

ing, changing, forming, ending, originating is well 
worth watching. 

Observation is a fact of LIFE. Only one, 
though. Maybe the surest way to sum it up is to 
say that for more than 32 million observant read-
ers, LIFE is everything that's new and now and in 

the present. 
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eel") 

sometimes it's smart 

to put all your eggs 

in one basket! 

Take National's complete 
photographic and art TV 

service, for example. 
Right on our own premises 
we're equipped to handle 

all your TV needs ... to give 
you johnny-on-the-spot 

service ... the same day! 

NATIONAL 

STUDIOS 

42 West 48 Street • New York 36 • JUdscrn 2-1926 

II II II II 
WE ARE PROUD OF THE LEADERSHIP OF OUR 

GRADUATES IN ALL THE FIELDS OF DESIGN 

PHILADELPHIA MUSEUM COLLEGE OF ART 
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BORIS PASTERNAK 

• 
Doctor Zhivago 
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• • • 
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Is your quality showing? 
Three elements are important in creating a background for a printed message that 

accurately reflects a product's quality: appropriate design, knowledgeable craftsmanship 

and quality materials. 
Warren's High Standard papers fulfill a wide range of requirements for quality repro-

duction. Our broad line includes Fluorescent Double-Coated, Lustercoated, Double-
Coated dull, glossy and fancy finish papers, Covers and Cover-Bristols; Machine-Coated 
papers as well as Pigmented, English Finish, M.F., Eggshell, Antique and India Bible 
papers. Your local Warren merchant will gladly furnish you with dummies and samples. 

Warren's jprinting papers make a good impression 
S. D. WARREN COMPANY, 89 BROAD ST.. BOSTON. MASS. 
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Ot 'TDOO 
lip ADVERTISING 

IX_INCORPORATED 

Another product bought-because 
Outdoor got the last word! 
Outdoor strikes while the opportunity is hottest—when 
people are out where they can respond immediately to your 

selling message. 
Here you give them an exact full-color image of your product 
just as it appears moments later when they stop to buy. 

Outdoor advertising is the shortest distance between telling 

and selling. 
And it sells everybody. This is because everybody goes where 
Outdoor shows—along the main traffic routes. Among 
younger urban women, for example, more than 95% remem-
ber Outdoor. With teen-agers it's 93%. 

Here you reach more customers per dollar—and reach them 
more often—than in any other medium. 

Let an OAI man show you how you may sharpen the impact 
of a marketing program with Outdoor posters, painted bulle-
tins and spectaculars. At his disposal—and at yours—are all 
the research, planning, creative and merchandising services of 
Outdoor Advertising Incorporated, national sales represent-
ative of the Outdoor advertising medium. 

Sales offices in: Atlanta, Chicago, Dallas, Detroit, Los Angeles, 
New York, Philadelphia, St. Louis, San Francisco, Seattle 
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Designer: George Giusti has 

been a free lance designer 

for more than twenty years. 

During that time his work has 

won six gold medals and 

thirty other awards from the 

Art Directors Clubs of 

New York, Philadelphia and 

Chicago. And in 1958 he was 

named Art Director of 

the Year by the National 

Society of Art Directors. 

I.ENN/BRITE OFFSET, 

THE VALUE SHEET 

New York and Penn commissioned 

designer George Giusti 

to create this insert, and 

to incorporate in it practically 

all the demands on the 

printability of paper which 

could be encountered. See for 

yourself how faithfully 

Penn/Brite Offset has repro-

duced each of his design 

elements ...how well it passed 

his "torture test." Penn/Brite 

Offset is the white, bright, 

value sheet that comes 

to you moisturized 

and double-wrapped. 

Write for new, complimentary 

swatch book and the name 

of your nearest distributor. 

New York & Pennsylvania Co., 

425 Park Avenue, 

New York 22, New York. 

NEW YORK AND PENN Pulp and Paper Manufacturers 



STERLING ENGRAVING COMPANY, NEW YORK 

UST AROUND THE CORNER 

FROM THE U. N. GROUP 

If you are a buyer of Sterling engravings you know that 

you are getting the utmost in high quality and prompt 

service. You know that your engravings are made in a plant 

provided with up-to-the-minute photographic and mechan-

ical equipment manned by an experienced and efficient 

staff. You know that you can order photoengraving in all 

categories: for magazine advertising, newspapers, packag-

ing, R.O.P., annual reports and fine arts. If you are not 

buying from Sterling or if you have more than one engraver, 

why not call in Sterling .. . for "Sterling Results". 

Color Process—Black and White— Benday— Line 

Magnesium Stamping Dies 

304 EAST FORTY-FIFTH STREET ... MURRAY HILL 4-0715 to 0726 
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JAN BALET 

• LAUREN COOK • 
e JOSEPH CRAPANZANO 

THOM ECAY 

JOHN E. ISOM 

RODNEY MacNICHOLL 

MARGARET NIELSEN ••• 

ALBERT E. NOLAN 

JANE OLIVER 

ALBERT JOHN PUCCI 

LOUISE RUMELY 

CARL SETTERBERG 

• REPRESENTATIVES 

*.. FREDERIC HANZL • WILLIAM HANZL  
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Harold Anderson 

Walter Baumhofer 

Erik Blegvad 

Francis Chase 

Ernest Chiriaka 

John Clymer 

Gyo Fujikawa 

Hardie Gramatky 

Robert G. Harris 

George Hughes 

Fletcher Martin 

John McClelland 

Arthur Sarnoff 

ideteereidtelt4 

J. Frederick Smith 

Robert E. Coates 

CONTACT 

CELIA MENDELSOHN 

SIDNEY MENDELSOHN 

RICHARD MENDELSOHN 

ROBERT KROKUS 

AMERICAN ARTISTS 67 WEST 44TH ST., NEW YORK 36, N.Y. MURRAY HILL 2-2462 



ART DIRECTORS AND DESIGNERS 
A 
Alcorn, John: L 198 
Amft, Robert: G 149 
Ammirati, Ralph: N233 
Ancona, George: P 356 
Andresakes, Ted: c 88; D 104 
Andrus, Robert C.: R 384 
Anthony, Al: A 10 
Arbusto, Dominick: A 22 
Arcosta, Arman: G 148 
Aron, Roy: n 57 
Atherton, Robert C.: T 408 
Attebery, Charles: F 132; R 371, 

385 

Backalenick, William: D 110 
Baher, Richard: Y 509 
Baird, Clyde: N 237 
Bannister, Constance: Y 523 
Bartsch, Art: y 494 
Bass, Saul: L 201; Y 509 
Beall, Lester: D 112; F 138 
Bedno, Ed: Ar 220 
Bedno, Jane: m 220 
Bennett, Edward J.: z 526, 528, 

531, 532 
Benton, Robert: n 150, 151; 1161, 

166, 167, 172, 173; x 185; 
T 398, 405, 407; u 425, 435, 
447, 448, 450, 461, 464, 467 

Berg, John: rc 191; L 196 
Biggs, Stephen: u438 
Binder, Maurice: c 71 
Binzen, Bill: A 25; N 255 
Blair, Warren: R 392 
Blechman, R. O.: A 41 
Bleiweiss, Herb: P 359 
Blend, Robert: N 248 
Blumenfeld, Erwin: A 33 
Bode, Robert W.: P 295 
Bowman, Harold A.: N 243 
Bramson, Hershel: N 267, 270 
Breunig, John B.: N 280 
Bright, Keith: Al 213 
Broadhurst, Frank: x488; Y 510 
Brodovitch, Alexy: 159; u 423, 

426, 430, 454, 456 
Brodsky, Ed: A 32; ir 59 
Brownjohn, Robert: c 86; L 200 
Buckley, William: A 11 
Bunce, William: z 527, 541 
Bunn'', Eleanor: z 543 
Buell', Will: c 72; D 102 
Bye, Richard: v475 

Calkins, Deborah H.: j 177; x 182 
Campbell, Ronald N.: j 177 
Cannata, George: re 515 
Cannon, Robert: Y 496, 509 
Capellupo, Victor: N 249 
Chereskin, Alvin: N 239, 272 
Chermayeff, Ivan: E 129 
Chwast, Seymour: L 198 
Claxton, William: c 148 

Cohen, Herman: Y 489, 498 
Collins, T.: Y 495 
Connell, William: m 225 
Corey, Bob: P 355 
Courtos, Tom: c 87 
Crippen, Fred: Y 504 
Cross, James: E 126 
Cushman, Harvey: N 257 
Cykowski, Clem: n 69 

D 
D'Amato, George: P 294 
Danziger, Louis: c 80 
Darrow, Paul W.: N 256 
Davis, Hal: A 34, 41; m 212; 

P 354 
Davis, Herman: Jr 42; o 287 
Deardoff, Ken: Q 363 
De Harak, Rudolph: p 136 
Del Vecchio, Pat; H150 
Devin, Kern: n 115 
DeWitt, Jack: ir 69 
DiMeo, Bill: L 208; net 230; 
R 389 

Doner, W. B.: Y 503 
Donovan, Don: E 122 
Doree, Ed: B 58 
Dorfsman, Louis: re 46, 65; D98, 

105; L 210; m 215; P 358 
Dusek, Rudolph: N 262 
Dykstra, Phillip F.: x 184, 186; 
v469 

E 
Eckerstrom, Ralph: A 84 
Eitzen, Philip J.: o 283 
Elliott, James: N 244 
Engelmann, Michael: E 122 
Epstein, Dave: R 391 
Eyerly, Elizabeth: N 264 

Fabian, Robert: A 38; n 58 
Farber, Bob: A 16; R 373 
Federico, Gene: A 15; IC 189; 
M 222; N 240, 268 

Feldman, Lester: 44; o 285, 291 
Pcalora, Toni: N 260 
Fischer, Carl: G 143 
Flack, John: E 118 
Fleming, Allan R.: m 229 
Fong, Wing G.: N 271 
Frankfurt, Stephen: Y 518; 519, 

520, 521, 522, 523, 524 
Franznick, Phil: K 190 
Fraser, Betty: N 246 
Fredericksen, William: a 371 
Friedman, Si: A 35 
Fujita, S. Neil: G 140, 141, 145, 

147; Q 362, 363 
Fyler, Wolfgang: u 432, 434 

G 
Gage, Robert: A 3, 19, 23; B 48, 49; 

E 127; N 261, 276; Y 516, 517 
Gar gel, Richard: u451 

Gertner, Richard: N 269 
Gill, Bob: c 73, 79; E 130; L 197; 
w483 

Glasser, Len: Y 490 
Glessmann, Louis R.: r 164; j 175; 

T 400; v 471 
Glusker, Irwin: r 162; j 176 
Goldberg, Bernard: A 6 
Goldberg, Irwin: nr 227 
Golden, William: ir 43, 66; c 87; 
D 108, 114; N 274; o 288, 289; 
Q 369 

Goldstein, Ben: N 236; Y 499, 501 
Goodman, Art: Y 509 
Gorbaty, Norman: D 97, 106; 
R 372, 377 

Gordon, Charlotte: r 160; Y. 399, 
402, 409; u418, 420, 422, 428 

Gordon, Gertrude: u 441 
Gottfredson, Norm: Y 492 
Gould, Jerome: F 135 
Graham, John: D 94, 95; P 357; 
R 383 

Grant, Bernard T.: A 33 
Greenberg, Albert: H 152, 153; 

u419, 424, 455, 466 
Gregory, Jack: E 125; R 392 
Grossberg, Manuel: B 58; N 267 
Grotz, Paul: v473 

H 
Hann, Fritz: x488 
Heiter, Jack: Y 504 
Helburn, William: Y 522 
Henderson, Edward B.: N 277 
Henkin Prods.: x 488 
Henson, James: y 514 
Herman, Albert: N 234 
Hovel, Cleo: x487 
Hubley, John: Y 496, 499, 501 
Hurnmerstone, Phil: T 411 
Hurlburt, Allen F.: 157; u 429, 

446, 462 
Hyman, Charles: G 148 

Ishi, Chris: Y 523 
Israel, Marvin: u 445 

Jacobs, Murray: L 202 
Jekel, Gus: Y 505, 507, 508 
Jenkyns, Chris: Y 489 
Johnson, Bob: x 486 
Jones, Robert M.: Q 366 

Kalish, Lionel: m 212, 231, 232 
Kammer, William: N 266 
Kane, Art: A 9; c 81; N 245; P 353 
Kavanagh, Dennis: A 1 
Kenaston, Jack: Y 502, 504 
Kilker, Frank: T 401 
Kim, Paul: y 491, 493, 497 
Kirchhoff, Dale: E 120 
Koch, Art: y 513 
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Koehler, Alan: N 247 
Kornai, Ray: v473 
Koons, Irv: L 207 
Korten, Chauncey E: A 28 
Kozlowski, Edward C.: v134 
Krone, Helmut: A 18, 36; B 48; 

E 128; N 275, 279 
Kuhlman, Roy: All 
Kushner, Arnold: N 242 
Kyler, Yudel: 1342; o 287 
Kysar, Ed: L 206 

Landor, Walter, & Associates: F 133 
Lavey, Kenneth H.: D 97, 106; 

P 294; R 372, 377, 378 
Lee, Robert Tyler: z 529 
Lehman, Acy R.: G 142, 143; 

Q 365, 368 
Leichman, Sy: D 103 
Lelle, Robert: x485 
Levine, Rick: D 94, 95; P 357; 

R 383 
Lewis, Arne: B 61 
Liberman, Alexander: 1171; u 421, 

427, 432, 433, 434, 459, 460; 
v468 

Lieberman, Jerry: x 188, 194 
Linkhorn, Forbes: T 412 
Lins, Carl: N 241 
Lionni, Leo: K 182; u436 
Liss, Abe: Y 495, 500 
Loew, Richard: c 84, 90; D 111; 
M 225, 228 

Lois, George: B 52, 57, 60, 64; 
c 82 

London, David: o 284 
Lubalin, Herb: A 26; B 52; c 70, 

83; G 142; j 178; IC 193; at 218; 
P 297, 298, 299; Q 365, 366; 
R 381, 382 

Mair, Francis: le 133 
Malatak, Conrad: c 91 
Mandarino, Tony: N 278 
March, Dorie: Q 370 
Marshall, John: Y 504 
Mason, Les: L 208; at 230; R 389 
Massey, John: A 4 
Matter, Herbert: A 30; c 76 
Mayhew, Marce: N 254 
Mazzola, Anthony T.: u 431 
Meggs, Charles Winfield: Q 364 
Melendez, Bill: Y 489, 498 
Meyer, Philip: D 116 
Miles, Reid: v 137; G 139, 144, 

146; al 214; Q 361 
Miller, Irving: D 101; htt 211 
Miller, Locke: A 20 
Mitchell, Joan: Y 515 
Munce, Howard: L 205 
Murrie, Herb: E 119 

N 
Nebel, Jane: Y 514 
Newquist, Edson: A 17 
Nicholson, Sam: Y 492 
Nissen, Joseph: A 21, 37 
Nitsche, Erik: L 209; N 265 

o 
Obrosey, Arthur D.: c 74 
Oden, Richard S.: 33 62 
Olden, Georg: z 527, 529, 530, 

533, 534, 535, 536, 537, 538, 
539, 540, 541, 543 

Owett, Bernard: N 262 

Paccione, Onofrio: A 12; B 51; 
224 

Page, Bill; 1163; v472 
Palazzo, Peter R.: B 53, 56; D 92 
Peck, Priscilla: 171; u 421, 427, 

433, 459, 460; v468 
Perry, Frank: w 479 
Philips, Gerald M.: R 375 
Pineles, Cipe: T 403 
Pintoff, Ernest: lc 490 
Pioppo, Ernest: F 137 
Portnoy, Sam: E 119 
Pracilio, F. Paul: N 235 
Prior, Peck: Y 491 
Push Pin Studio: A 1 

Quartet: Y 503 
Quint, Bernard: u 437, 439, 442, 

449, 452, 463 

Reinsel, Walter: N 251 
Reilly, Ed: R 382 
Richards, Ray: Y 512 
Risso, Mario F.: E 123 
Robertson, James G.: P 300 
Robinson, Ben: A 39 
Robinson, Clark L.: E 117 
Rogers, Richard: v 138 
Rombola, John: IC 184, 186 
Rose, David: Q 367 
Rosen, Ben: L207 
Rosenson, Audrey: r 169 
Ross, Andrew: A 93 
Rostock, Edward: A 29 
Rubenstein, Mort: B 61; c 88; 
D 104, 108, 109; al 223 

Ruffins, Reynold: L 198 
Runyan, Robert M.: s 396, 397 
Ruther, Donald R.: y 476 

Saco, Ken: x 189, 191 
Saks, Arnold: F 131; x 192; Att 226 
Sauer, Hans: al 218 
Savage, Lee: y 493 
Scarfone, Ernest G.: u 444 
Scherz, Lee: Y 524 
Schindelman, Joseph: 1365; w484 
Schoenfeld, Norman: a 151 
Schonhorn, Irwin: D 93 
Scherz, Lee: it 519 
Segal, Leslie A.: K 195; v474 
Shepperly, Robert: s 395 
Sidebotham, Jack: Y 494, 505, 507, 

508 
Silverstein, Louis: A 40; B 55; c 77, 

78; j 180; P 352; R 380, 390 
Simper, Fred, Jr.: N 281 
Sirota, Seymour: L 196 
Sirowitz, Leonard: D 107; E 121; 
M 216; R 388 

Smith, Charles W.: R 387 
Smith, Ernie: R 374 
Smith, Rollin C., Jr.: A 27; N 238 
Smollin, Michael J.: Y 497 
Snyder, Jerome: 1165; w 480, 482 
Sochis, Reba: 1367 
Sokol, Bill: R 380 
Spector, Irv.: Y 500 
Spiegel, Ben: )345 
Staunton, Helen: D 110 
Steinhauser, Bert: A 8 
Steinle, Robert L.: L 206 
Stoller, Robert: c 89 
Sturtevant, Sterling: Y 498 
Swanson, Joseph W.: z 542, 544 
Swedowsky, Ben: P 293 
Sykes, Philip: u429 

Tanen, Norman: E 112 
Taubin, William: A 5, 7, 13, 24, 

31; B 54; c 85; E 124 
Thompson, Bradbury: D 96; T 413; 
w 478, 480 

Toback, Harvey: x 194; s 394 
Todd, Raymond: o 292 
Trevett, W. E.: 34 229 
Tscherny, George: L 204 

Ungerer, Tomi: D 99; E 156 
Usher, Frederick A., Jr.: c 75 

V 
Valkus, James: al 221; R 386 
Van Bellen, Walter: R 376 
Varga, Arnold: B 46, 50, 63; o 282, 

286, 290; P 351 
Vuckovic, Ched: N 259 

Walz, Charles, Jr.: P 296, 299; 
381; w477 

Ward, James: F 131; ar 226 
Ward, Tracy: Y 519, 521 
Wavpotich, Gus: A 2; N 238, 273 
Weeks, Don: w481 
Weihs, Kurt: n 66; Q 369 
Weiner, Dick: N 250 
Wells, Stuart: A 33 
Wesley, Robert: al 219 
West Coast Designers: t208; M230 
White, Hugh: N 253, 258, 263 
Wilson, John: Y 506 
Wohl, Jack: Y 500, 511, 513 
Wolf, Henry: x154, 155, 156; 

1158, 161, 167, 168, 169, 170; 
j 174, 179; K 181, 183, 187; 
T 404, 406, 407, 410, 414, 415, 
416, 417; u 443, 453, 457, 458, 
465; v470 

Wolff, Rudi: P 360 
Wollman, Paul: N252 

Y 
Yocum, James R.: a 379 

Zachary, Frank: r 164; j 175; 
T400; u 438, 440, 441; v471; 
w478 

Zieff, Howard: Y 511, 513 
Zweig, Herbert: F 132 
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ARTISTS AND PHOTOGRAPHERS 

A 
Aguilera, Maria: v472 
Alcorn, John: L 198 
Aldin: A 22 
Allen, Tom: T 399, 415, 417 
Allied Photographic: R 379 
Aloise, Frank: z 528, 532 
Altoon, John: s 396, 397 
Amft, Robert: G 149 
Ancona, George: A 39 
Andrea, Gerald: x 410 
Andresakes, Ted: D 98; L210 
Antinakos, Steve: T411 
Avedon, Richard: r 159; IC 183; 
u 423, 426, 453, 454, 456, 457; 
v470 

Bahrt, Art: G 142 
Baker, Carl: E 122 
Baskin, Leonard: N 251 
Bass, Ruth: D 105 
Bauman, Frank: r 157 
Bauman, Maurice: A 36; B 45 
Beck, Jack Wolfgang: s 394 
Becker-Horowitz Studio: A 10; D 95 
Beecher, Pinney: E 128 
Bell, Hugh: G 140; R 375; u467 
Benton, Robert: 1161, 166; T 407 
Berg, John: K191 
Bernhardt, John: IC 188 
Binder, Maurice: c 71 
Blakely, Keturah: c 72; n 102 
Blechman, R. O.: A 41; D 107; 

P 360; R 388 
Blegvad, Erik: T401 
Blumenfeld, Erwin: A 33 
Bomse, Marc: P 300 
Bookbinder, Lester: c 84, 90; 

RI 228; P 351 
Briggs, Don: D 96; N 259 
Bright, Keith: or 213 
Brodsky, Ed: B 59 
Brown, Jes: N 272 
Budin, Elbert: A 8; u 418 
Bunce, William: z 533 

CBS Photos: n 104, 108, 109, 
114; RI 223 

Carpenter, Mia: B 56; o 92; u422 

Chandola, Walter: B 49 
Charmatz, Bill: P 359; v474 
Chermayeff, Ivan: c 86; E 129; 
L 200 

Chwast, Seymour: L 198; P 356 
Cohen, John: Fr 150 
Colhoun, Stephen: D 96; v 476 
Connors, William: F 137 
Cooke, Jerry: G 145 
Cooper, George: o 282 
Corita, Sister Mary: T 403 
Corsini, Harold: B 63 
Cot, Michael: u 466 
Cross, James: E 126 
Cykowski, Clem: E 117 

D 
D'Amato, George: P 294 
Danziger, Louis: c 80 
Davidson, Bruce: 1158, 170 
De Evia, Edgar: u431 
De Evia Studios: w235 
Dembowski, Dorothy: w 479 
Devin, Kern: D 115 
Diamondstein, Mort: L 201 
Doe, Gerald: R 376 
Dorfsman, Louis: D 98 

E 
Einsel, Walter: i 40 
Eisenstadt, Alfred: u 439 
Elisofon, Eliot: u 452 
Elkin, Irving: c 88 
Elkus, Bruce: A 35 
Engelmann, Michael: E 122 
Eppensteiner, John: E 120 
Erwitt, Elliott: A 25; N 255, 281 
Evans, Walker: j 177 

Farber, Dan: u 444 
Featheringill, Philip: T 413 
Federico, Gene: lc 189; rkr 222 
Ficalora, Toni: N 242 
Fischer, Carl: B 52, 64; c 70, 82, 

83; G 143; j 178; x 193; P 297; 
Q 366; u455 

Fox, Lorraine: u428 
Frank, Robert: c 78; P 352, 354; 

T 403 
Franznick, Phil: x 190 

Fraumeni, Guy: z 526, 531 
Fredericksen, William: R 371, 385 

G 
Galchutt, Ron: or 230 
Galloway, Ewing: B 54 
Geller, Barry: Q 365; R 374 
Gershenzon, Bebe: R 382 
Gersten, Gerry: P 299 
Gill, Bob: c 73, 81; E 130; L 197; 

P 353; w 483 
Glaser, Milton: A 1 
Glinn, Burt: A 7; j 174 
Goldberg, Irwin: or 227 
Goldblatt, Burt: z 539 
Gorbaty, Norman: D 106; R 377, 

378 
Goslin, Charles: D 112 
Gould Associates: 17135 
Grossberg, Manuel: it 58 
Gregory, Jack: E 125 
Groth, John: B 43; 1179 
Gruau, Rene: N 264 
Guild, Rollie: D 96 
Gwathmy, Robert: N 253, 263 

H 
Haft, Harris: no 103 
Halma, Harold: N 271 
Hamburg, Harry: B 58 
Harris, Ron: R 373 
Hartmann, Erich: A 13 
Hays, Phil: s 393; T 402, 408 
Helburn, William: A 15; Nr 222; 

N 240, 268 
Herrero, Lowell: E 118 
Hiro: u430, 458 
Hirsch, Joseph: N 274 
Hochman, Gerald: R152; U424 
Hoernle, John: P 137 

Israel, Marvin: u445 

Jackson, Doris: R 385 
Jacobs, Murray: L 202 
Jacobs, Raymond: D 97; R 372 
Jim, Don: L 201 
Joffe, Constantin: N 280 
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Kalish, Lionel: A 34; Al 212, 231, 
232; P 293, 357; R 383; v475 

Kane, Art: Q 363, 368; u 447, 
448, 450, 461 

Karlson, Norman: N 237 
Kasper, Mel: E 119 
Kaytor, Al: z 530, 537, 538, 540 
Kellman, Ray: A 29; u420 
Kerlee, Charles: A 27; N 238 
Kessel, Dmitri: u 437, 449 
Kirk, Charles: A 2 
Klein, William: u 427, 460 
Komai, Ray: v473 
Koons, Irv: L 207 
Korab, Baltazar: y 473 
Krieger, Harold: N 234 
Kuhlman, Roy: Al l, 32; c 91 
Kunz, Jack: N 252 
Kysar, Ed: L 206 

Landau, Jacob: Q 369 
Landor, Walter, 8ic Associates: P 133 
Leen, Nina: u 442 
Leichman, Sy: D 103 
Leiter, Saul: A 6; N245 
Leonard, Tom: u 434 
Lessing, Erich: IC 182 
Libsohn, Sol: A 23 
Lidov, Arthur: r 295 
Long, Lewis: x 194 
Lopez, Carlos: s 395 
Low, Howard: A 39 
Lownds, Hans: o 287 
Lyon, Fred: u441 

Mack, Donald: A 12; x 160 
Mandel, Saul: N 250 
Mannheim, Grete: E 121 
March, Phillip: Q 370 
Martin, David Stone: o 289 
Mason, Les: At 230; R 389 
Mathieu, Dora: T 406 
Matsumoto, Tosh: N 233, 273 
Matter, Herbert: A 30 
Maya, Otto: N 272 
McGuire, E. E.: N 244 
McMahon, Franklin: P 296 
Mednick, Seymour: E 125; o 141; 

R 392 
Meggs, Charles: Q 364 
Mehring, Sidney: D ill; 24« 225 
Miles, Reid: G 139, 144 
Mili, Gjon: u435 
Miller, Frank: Q 364 
Miller, Grambs: rt 67 
Miller, Irving: D 101; i‘x 211 
Mitchell, Tommy: Q 367 
Myers, Lou: c 77; R 390 

N 
Namuth, Hans: A 28 
Nathan, Dick: B 67 
Newman, Arnold: n96; j 175; 
w478 

Nitsche, Erik: L 209; N 265 
Nones, Leonard: xt 153 
Northmore, Jim: o 283 

o 
Obrosey, Arthur D.: c 74 
Oden, Richard S.: B 62 
Olden, Georg: z 534, 535, 536 
Owett, Bernard: N 262 

Paccione, Onofrio: As 224 
Page, Bill: r 163 
Page, Homer: L 204 
Paine, Wingate: A 5, 17, 19, 31; 

B48, 49; E 124, 127; N 275, 
276; o 284, 285 

Palade, G. E., M.D.: n 102 
Palumbo: r 168 
Parker, Robert Andrew: G 147; 
j 173; Q 361; T 398; w477 

Pascal, Maurice R.: N 257 
Penn, Irving: N 241, 249, 253, 

256, 258, 263, 266, 267 
Peskin, Hy: D 96; w 480 
Pinney, Roy: i 164 
Plucer, Jerry: N 248 
Pond, Jim: N277 
Porzano, Giacomo: u 436 
Prohaska, Ray: T 400 

Radkai, Karen: u 421, 433; v468 
Randall, Robert: N 247 
Rawlings, John: 1171; N 239 
Rennehan, Ray: Q 364 
Richardson, Jerrol: E 123 
Rogers, Richard: y 138 
Rojas, Ronnie: c 79 
Rombola, John: x 184, 186 
Rose, Ben: A 26 
Roselli, Luciana: B 53 
Rosen, Ben: L 207; P 298 
Roth, Arnold: w 252 
Rothstein, Arthur: u 429 
Rotldn, Charles E.: N 261 
Ruffins, Reynold: L 198 
Russell, Desmond: 1167 
Rutledge, Dick: A 29 

S 
Saalburg, Leslie: u 443 
Sai, Jane: z 529 
Saks, Arnold: ic 192 
Samerjan, Peter J.: r 355 
Sampler, Marion: c 75 
Schatzberg, Jerrold: A 21, 37; 
u459 

Schiavone, Carmen: A3 
Schindelman, Joseph: w 484 
Schmidt, Harvey: 13 51; T 416 
u 463, 465 

Schonhorn, Irwin: D 93 
Schulthess, Emil: j 176; u446 
Seesock, Bob: N 254 
Segal, Leslie A.: IC 195 
Shahn, Ben: n 44; o 288, 291; 

Q 362 

Shostal Color: A 23 
Siegler, Len: c 85 
Silverstein, Louis: 13 55 
Smallman, Bob: w481 
Smith, Charles W.: R 387 
Snyder, Jerome: ix 46; P 358; 
R 381; w482 

Sokol, Bill: R 380 
Sokolsky, Melvin: A 16; G 146; 
R 391; u419 

Somoroff: D 96 
Somoroff, Ben: 1172; x 181, 187; 
N 243; u425 

Sorel, Edward: y 469 
Stage, John Lewis: u 438, 440; 
v471 

Stashin, Leo: G 148 
Stern, Bert: A 9, 18, 24; H 151; 
N 236, 246, 270, 278, 279; 
404, 405; u464 

Stoller, Ezra: D 102 
Swanson, Joseph W.: z 542, 544 

Thompson, Bradbury: w 478 
Thompson, Dr. Donald: u451 
Timmins, Harry: L 201 
Totten, Charles: A 20 
Tri-Arts: Q 364 
Tudor Publishing Company: B 42 

U 
Ungerer, Tomi: D 99; x 156 
Usher, Frederick A., Jr.: c 75 

V 
Vachon, John: u 462 
Valkus, James: M 221; R 386 
Varga, Arnold: ix 47, 50, 63; 
o 286, 290 

Wallowitch, Edward: n 110 
Ward, William: c 89 
Warhol, Andy: A 38; ix 68; N 269 
Warhol's Mother, Andy: Al 214 
Warner Brothers Co., Art Dept.: 

F 134 .... 
Warren, Marion: D 115 
Weaver, Robert: B 65; o 292; 

T 409, 414 
Weber, Robert: T 412 
Weihs, Kurt: B 66 
Weiner, Dan: r 165 
Wesley, Robert: Ax 219 
Wide World Photos: B61 
Winstanley, Warren: R 379 
Witzig, Fred: D 116 
Wolf, Henry: H 154 
Wu, Sam: L 208; Ai 230 
Wynn, Dan: A 32; B59; lc 185 
Wysoki, Charles: R 384 

Y 
Yale University: n 96 
Yee, Tom: u432 

Zweig, Herbert: F 132 
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ADVERTISERS AND PUBLICATIONS 

A 
ABC: Y 509 
AFL-CIO CID: Y 492 
Abbott Laboratories: P 296, 299; R 381 
Advertising Composition, Inc.: hi 227 
Aero-Shave (Boyle Midway Co.): Y 513 
Alitalia: B 42; o 287 
American Cancer Society: Y 490 
American Export Lines: A 3, 23; N 261 
American Girl Magazine: r 411 
American Institute of Men's and Boys' Wear: N 278 
American Tobacco Company, Inc.: N. 249 
Anheuser-Busch, Inc.: x 486 
Anthony Worldwide Prod.: L 201 
Architectural Forum: y 473 
Arden, Elizabeth: N 240, 268 
Armour Soap Works: N 280 
Art Direction: ic 189 
Artistic Reproductions: c 73 
Atlantic Brewing Co.: E 119 

Barton's Candy Corp.: B 44; o 285, 291 
Bay Shore Mfg. & Tycora Yarn: F 137 
Bendel, Henri, Inc.: B 53, 56; D 92 
Berkshire Hathaway: P 356 
Blue Note Records: G 144 
Borghese, Princess Marcella, Inc.: N 245 
Bowker Co.: y 475 
Boyle & Company: P 355 
Bright, Keith: tut 213 
Brunovan, Inc.: A 35 
Bulletin, The: L 205 
Bulova Watch Co.: Y 512 
Butternut Coffee: Y 506 
Buxton, Inc.: c 85 

CBS Radio Network: A 19; B46, 65; n 105; L 210; 
N 276; P 358; w 484 

CBS Television Network: B 43, 66; c 87; D 108, 
114; N 274; 0288, 289; Q 369; z 527 

CBS Television Stations: B 61; c 88; ro 104, 109; 
M 223 

Cadence Records: G 146; Q 361 
Calif. Dairy Industry Advisory Board: E 118 
Carlisle Shoe Company: N 269 
Carr's: B 52, 60, 64 
Celsa Corp. of America: A 16 
Cerwin Vineyards: F 133 
Charles of the Ritz: N 259 
Charm Magazine: x 403 
Chemstrand Corp., The: A 5, 24, 31; Y 516, 517 
Ciba Pharmaceutical Products: B 57 
Cleveland Public Library Film Bureau, The: R 387 
Clinton Laboratories: c 80 
Cointreau, Ltd.: F 134 
Colorcraft Lithographers, Inc.: c 86 
Columbia Broadcasting Company: z 533, 534, 535, 

536, 537, .538, 539, 540, 541, 543 

Columbia Records: G 140, 145, 147; Q 362, 363 
Columbia-Southern Chemical Corp.: P 351 
Commonwealth of Puerto Rico: A 25; N 255 
Connecticut General Life Insurance Co.: D 112 
Container Corporation of America: A 4; N 251 
Cooper Fir Beatty, Limited: ad 229 
Cooper Development Corporation: L 208 
Cosmopolitan: T 408 
Country Tweeds: A 29 
Cox's, Inc.: B 47, 50, 63; 0282, 286, 290 

D 
Dansk Designs, Inc.: A 9 
Dayton Co., The: A 33 
De Beers Consolidated Mines, Ltd.: N 256 
Dee Sportswear, Inc.: A 41; P 354 
Delman Shoes, Inc.: B 67 
Design Center: A 26 
Detroit Horse Show: s 395 
Dillenbeck & Galavan: R 389 
Dow Chemical of Canada, Ltd.: c 74 
DuPont, E. I., de Nemours: D 103 

E 

Ethel Div., Ford Motor Co.: R 384 
El Al Israel Airlines: B 54; L 202 
Epic Records: G 141 
Equitable Life Assurance Society: N 277 
Esquire, Inc.: B 51 
Esquire Magazine: Ft 150, 151, 154, 155, 156; 

158, 161, 166, 167, 170, 172; j 173, 174, 179; 
K 181, 185, 187; x 398, 404, 405, 406, 407, 410, 
414, 415, 416, 417; u 425, 435, 443, 447, 448, 
450, 461, 464, 465, 467 

Esso Imperial: r495 

Faygo Beverage Co.: Y 501 
Fiat Motor Company, Inc.: A 10 
Ford Motor Company: A 28; Y 498, 500 

Ford Division: Y 511 
Fortune: j 177; K182; p436 
Friends Magazine: w 481 

G 

Gallo, E & J, Winery: E 128 
Geller, Andrew, Shoes: A 39 
General Dynamics Corp.: N 265 
General Foods Corp.: A 1; N 241; Y 505, 507, 508 
Gentlemen's Quarterly Magazine: 11 152, 153; 
T 419; u424, 455, 466 

Glass Container Manufacturers Institute: N 237 
Goodrich, B. F., Co.: D 116 
Graphic Process Company: s 396, 397 
Green Giant Company: N 250 
Gulf Oil Corp.: N 252 

H 
Hanes, P. H., Knitting Co.: N 271 
Harper, I. W., Distilling Co.: N 243 
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Harper's Bazaar: 1 159, 168, 169; ic 183; u 430, 
453, 454, 456, 457, 458; v470 

Harris, Ron: R 373 
Hathaway, C. E, Inc.: A 2 
Herbick & Held Printing Co.: w 479 
Heublein, G. E, & Bro.: N 267 
Heublein, Inc.: Y 496, 497 
Holiday: 1 164; j 175; T 400; u438, 440, 441; 
v471 

Holland Cheese Exporters Association: N 233 
Horizon Magazine: 1 162; j 176 
House & Garden: u 432, 434 
Hughes, Tek, Division of Johnson & Johnson Y 522 

I 
Insldp, J. S., Inc.: A 32; B 59 
Institute for Defense Analyses: L 206 
Interior Magazine: it 188, 192 
International Business Machines Corp.: A 11; D 101 

Electric Typewriter Div.: Bi 211 
Israel Government Tourist Office: A 7, 13 
Industrial Rayon Corp.: A 12 

J 
Jantzen, Inc.: N 264 
Johnson 8c Johnson: Y 518, 519, 520, 521, 523, 524 

Baby Products: N 266 
Tek Hughes Division: Y 522 

Johnston & Murphy (Div. of General Shoe Corp.): 

A6 

K 
KRCA: Y 502, 504 
Kaleidoscope Associates: BA 212 
Kayser: N 246 
Knoll Associates, Inc.: A 30; c 76 
Kolmer-Marcus: B 58 
Koltun Brothers: c 75 
Kudner Agency, Inc.: P 295 

L 
L'Aiglon Apparel: A 15 
Langen & Wind Color Laboratories, Inc.: w 483 
Langfield Co., The: E 123 
Lark-Studebaker: m 218 
Larsen, Jack Lenor, Inc.: rgi 226 
Laverne, Inc.: F 131 
Lawrence, Robert, Prod.: Y 515 
Lederle Laboratories: c 91; D 110 

Levy, Henry S., & Sons: E 124 
Life Magazine: u 437, 439, 442, 449, 451, 452, 

463 
Lilly, Eli, Laboratories: B 69 
Lincoln Division, Ford Motor Co.: N 244 
Lli Gancia, E, and C.S.P.A.: N 242 
Londontown Manufacturing Co.: A 22 
Look Magazine: i 157; u 429, 446, 462 

M 
M-E-L Division, Ford Motor Company: it 379 
Mademoiselle: T 413 
Madison Avenue Magazine: IC 195; y 474 
Marum Knitting Mills, Inc.: A 34 
Mauro Typewriter Service: Bt 216 
Mednick, Sol: B.1 215 
Melville Shoe Corp.: B 45 
Memorial Center for Cancer and Allied Diseases: 
L207 

Mennen Company, The: N 257 
Milani, Louis, Foods, Inc.: P 135 
Miller, Herman, Furniture Company: a 72; N 235 
Miller, I., Salons: A 38; is 68 
Miller, I., & Sons Inc.: c 81 
Miller, I., Shoes: P 353 
Modern Packaging Magazine: y 476 
Modern Photography: u 444 
Monthly Graphic: L 198 
Mutual Shoe Sales Company: s 394 

N 
NTA Television Network: D 93; P 293 
NTA Film Network: E 121 
NTA Telestudios, Inc.: D 107; R 388 
Nabisco: x488; Y 510 
National Bohemian Beer: N 236 
National Brewing Company: Y 503 
National Broadcasting Company: n 94, 95; P 357; 
R 376, 383; z 526, 528, 531, 532 

National Safety Council: Y 491 
New York Times: A 40 
Northwest Airlines: x 487 
Nugget Magazine: r 163; v472 

0 
Ohrbach's: B 48, 49; E 127 
Old Timer's Ale: o 284 
Owens-Illinois (Paper Products Division): N 262 

P 
Pandora Knitwear, Inc.: c 89 
Parke, Davis & Company: D 97; R 371, 372, 377, 

378, 385 
Pepsi-Cola Company: L 200 
Peugeot, Inc.: A 17 
Pfizer, Chas., and Company: N 281 
Philadelphia Inquirer: E 122 
Philadelphia Museum School of Art: E 125 

Piel Brothers: Y 494 
Plymouth Division, Chrysler Corporation: o 283 

Polaroid Corp.: A 18; N 275 
Polaroid Land Camera: N 279 
Prestige Records: c 139 
Print Magazine: lc 190 
Proctor & Gamble: x485 
Prudential Life Insurance Co. of America: N 254 

R 
RCA Victor: c043; Q 365, 366, 368 
RCA Victor Records: G 142 
Ralston Purina Company: E 120 
Real Typographers: c 79 
Reed & Barton: N272 
Robins, A. H., 8c Co.: c 82; P 298 
Rolls Royce, Inc.: A 27; N 238 
Roughwear Clothing Company: P 359 

S 
St. John's College: D 115 
Saturday Evening Post: T 401 
Schenlabs Pharmaceuticals, Inc.: F 132 
Schenley Industries: A 36 
Schering Corporation: c 70; D 106; P 294, 297 
School of Visual Arts: E 130; s 393 
Schrader, Abe, Corp.: A 21, 37 
Scope Monograph: n 102 
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Seventeen Magazine: i 160; T 399, 402, 409, 418, 
420, 422; u 428, 445 

Simon, Douglas D., Advtg. Agency Inc.: edi 222 
Smirnoff Vodka: N 270 
Smith Kline & French Laboratories: R 392 
Speedway Petroleum Corp.: Y 499 
Sports Car Illustrated Magazine: T 412 
Sports Illustrated: r 165 
Squibb, E. R., & Sons-International: R 374 
Standard Brands: Y 493 
Standard Oil Co. (Ohio) E 117 
Stanley Works-Stanley Elec. Tool Div.: r 138 
Steinmetz Photography: De 219 
Steuben Glass: N 273 
Stroock, S., & Co., Inc.: N 247 
Sudler 8r Hennessey, Inc.: c 83; j 178 
Sunshine Printing Co.: B1 231, 232 
System Development Corporation: E 126 

Time, Inc.-Life Magazine: N 253, 258, 263 
Time Magazine: o 292 

Today's Living: IC 184, 186; v 469 
Town & Country Magazine: u 431 
Trewax Corp.: Y 489 

U 
UA, New York: L 201 
Ungerer, Tomi: D 99 
University of Pittsburgh Evening Division: a 62 

Upholsterers Leather Group, The: N 239 
Upjohn Company, The: P 360 

V 
Valkus, James: er 221; it 386 
Versen, Kurt, Company: F 136 
Vocab Records: c 149 
Vogue Magazine: c 84, 90; n 111; 1 171; et 225, 

228; T 421; u 427, 433, 459, 460; v468 

WTOP-TV: z 542 
WTOP-TV-Broadcast House: z 544 
Wald, Jerry, Productions: c 71 
Wamsutta Mills, Inc.: N 234, 248 
Warhol, Andy: et 214 
Warner Bros. Records, Inc.: Q 364, 367 
Warner-Chilcott Laboratories: R 391 
Waste King Corporation: A 20 
Wear-Right Gloves, Inc.: A 8 
West Virginia Pulp & Paper Co.: P 300 
Westvaco Inspirations for Printers No. 210: 
D 96; w 478, 480 

What's New: w477 
White Laboratories, Inc.: R 382 
Whitney Museum of American Art: E 129 
Wilkins Coffee: Y 514 
Winthrop Laboratories: R 375 
World Pacific Records: G 148 

AGENCIES, PUBLISHERS, 

TELEVISION PRODUCERS AND DIRECTORS 
A 
Abbott Laboratories: w 477 
Academy Pictures: Y 491 
Advertising Trade Pub. Inc.: x 189 
Allen, Dorsey & Hatfield, Inc.: L 208 
Altman-Stoller Advertising, Inc.: A 21, 37 
American Horizon, Inc.: r 162; j 176 
Anderson-McConnell Adv. Agency: P 355 
Arranz & Sudler: R 374 
Art Direction: x 191 
Ashe & Engelmore Adv. Inc.: A 29 
Ayer, N. W., & Son: A4; N 251, 256, 271; o 283 

Baker, Lynn, Incorporated: N 242 
Barton-Gillet Company, The: D 115 
Batten, Barton, Durstine & Osborn: N 249, 278 
Bedno Associates: el 220 
Benton & Bowles, Inc.: A 11 
Botsford, Constantine & Gardner: N 264 
Bowker Co.: v475 
Brownjohn, Chermayeff & Geismar: c 86; L 200 
Burnett, Leo, Co.: N 250 

CBS Radio: L210; w484 
CBS Television Network: N 274 
Ceco Publishing Company: w 481 
Chevrolet Motor Division: w 481 
Comart Associates, Inc.: n 110 

Conde Nast Publishing Co., Inc.: c 84, 90; 111; 
r 171; et 225, 228; u421, 427, 432, 433, 434, 
459, 460, 468 

Cooper & Beatty, Limited: et 229 
Cowles Magazine, Inc.: 157; u 429, 446, 462 
Cunningham & Walsh, Inc.: D 116; E 118 
Curtis Publishing Co.: 164; j 175; x 400, 401; 
u 438, 440, 441, 471 

D 
Daniel Fe Charles Adv. Agency, Inc.: e 22; P 356 
D'Arcy Advertising Agency: De 218 
Desilu: x487 
Doner, W. B., & Co.: E 119; N236 
Dowd, Redfield & Johnstone, Inc.: B 42; o 287 
Doyle Dane Bernbach, Inc.: A 3, 5, 7, 8, 13, 18, 19, 

23, 24, 31, 36; B 44, 45, 48, 49, 54; c 85; E 124, 
127, 128; L 202; N 261, 275, 276, 279; o 285, 
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Eastman Kodak Company: N 260 
Ehrlich Neuwirth & Sobo: P 359 
Elbee Prod.: Y 518, 524 
Elektra Film Productions, Inc.: Y 495, 500 
Esquire, Inc.: H 150, 151, 152, 153, 154, 155, 156; 

158, 161, 166, 167, 170, 172; j 173, 174, 179; 
IC 185, 187; L 196; T 398, 404, 405, 406, 407, 
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Filmways: x485 
Fine Arts Prod.: Y 506 
Fitz-Gibbon, Bernice, Inc.: N 247 
Flanagan, J. R.: A 33 
Foote, Cone & Belding: N 280; R 384 
Ford Foundation, The: L 204 
Frohlich, L. W., & Company: D 97, 106; v 132; 
P 294; R 371, 372, 377, 378, 385 

Frost & Shaffer Adv.: u 148 
Fuller & Smith 8r Ross, Inc.: z 69;p 300 

G 
Gardner Advertising Co.: E 120 
General Dynamics Corporation: L 209 
Gifford Animation: Y 493 
Girl Scouts of the U.S.: T 411 
Goulding, Elliot, Graham: Y 497 
Grey Advertising Agency, Inc.: A 12;1351; N 257; 

P 293 
Gumbinner, Lawrence C., Advertising Agency, Inc.: 

B 58; N 267, 270 

H 
Hann, Fritz, Henkin Prods.: x488 
Hearst Magazines, Inc.: r 159, 168, 169; ir 183; 
x 408; u 423, 426, 430, 431, 453, 454, 456, 

457, 458, 470 
Helburn, William, Studios: Y 517 
Hixson & Jorgensen, Inc.: A 20 
Hockaday Associates: y 137; c 146; N 239, 272; 

Q 361 
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IBM-Electric Typewriter Division: n 101; m 211 
Interior Magazine: s 192 

J 
Johnson 8c Lewis: 13123 

K 
KGA, Inc.: D 103 
Kaleidoscope Associates: sx 212 

Kayser: N 246 
Kenyon and Eckhardt: A 28; N 237, 277; a 379 
Ketchum, MacLeod 8c Grove Inc.: P 351; w479 

Kleppner Co., The: N 243 
Kudner Agency, Inc.: P 295 
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MPO: x486 
MacManus, John & Adams, Inc.: oi 74; N 281 
Mathes, J. M., Inc.: c 72; N 235 
McAdams, William Douglas: P 360; R 375, 391 
McCann-Erickson, Inc.: I3117; s 395; Y 510 
Mednick, Sol: re 215 
Meyerhoff, Arthur, & Co.: 1? 135 
Modern Packaging Corporation: y 476 
Mogul, Lewin, Williams & Saylor: N 248 
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N.P.D. Corporation: u 444 
NTA Telestudios Inc.: R 388 
National Screen: Y 509 
Needham, Louis & Brorby, Inc.: A 17 
New York Herald Tribune: x 184, 186; u469 
New York Times: A 40; 1355; c 77, 78; y 180; 
P 352; R 380, 390 

N.Y. World Telegram & Sun: a 68 
North Advertising: N 234 
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Ogilvy, Benson & Mather, Inc.: A 2, 25, 27; N 238, 
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On Film, Inc.: y 519, 520, 521 
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Pantomine Pictures: Y 502, 504 
Patin, Ray, Production: Y 505, 507, 508 
Pelican Prod.: Y 523 
Perlman, Philip J., Associates: A 34, 41; r 354 
Phillips, H. H. S., Jr.: r 165 
Pintoff Prod., Inc.: Y 490 
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Print Magazine: IC 190 
Prudential Insurance Co. of America: Y 515 
Push Pin Studios: L 198 

Q 
Quartet: Y 503 

R 
RKM Publishing Co.: IC 195; v474 
Reach, McClinton & Co., Inc.: N 254 
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Rockmore Company: A 6; N 259 
Rodel Productions, Inc.: Y 514 
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St. John Publishing Co.: 1163; u472 
Serra: Y 512 
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N 245, 269; P 353 

Siesel, Harold J., Company: A 35 
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T.V. Spots, Inc.: Y 492 
Terrytoons: Y 494 
Thompson, J. Walter, Co.: N 262 
Time Inc.: y 177; K 182; u 436, 437, 439, 442, 

449, 451, 452, 463 
Transfilm, Inc.: Y 511, 513, 517, 522 
Triangle Publications: 1160; r 399, 402, 409; 

u418, 420, 422, 428, 445 

U 
University of Pittsburgh Evening Division: 1362 
Upjohn Company, The: n 102 

W 
Ward & Saks: F 131 
Warner Brothers Co., Package Div., The: V 134 
Wasey, Erwin, Ruthrauff & Ryan: c 91; N 233 
Westcoast Designers: sr 230; a 389 
West Virginia Pulp and Paper Company: D 96; 
w 478, 480 

Whitney Publications, Inc.: IC 188, 192, 194 
Wyse Advertising: o 284 

Y 
Young 8c Rubicam, Inc.: a. 1; N 241, 244, 252, 253, 
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Z 
Ziff-Davis Publishing Co.: r 412 
Zlowe Company, Inc., The: A 30; c 76; s 394 
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