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Since the first AD annual appeared 30 years ago, man’s
life expectancy in the United States has increased seven
years and telephones have jumped from 2 per 100 people
to 27. Diesel locomotives and television were a thing be-
yond comprehension.—With each new year the art direc-
tors club has continued to foster these annual exhibitions
with the primary objective to record the most exciting,
original, as well as traditional solutions to the problems
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common to the advertising and editorial world.— The
annual committee earnestly trusts that this 30th volume
will take its place along with the 29 annuals of the past as
a significant connecting link in the continuity of the ac-
complishments of the preceding exhibitions. — Our exhibi-
tion represents 345 entries voted upon by the entire club
membership from an original group of 7500 submitted.

—George Samerjan

editor Richard S. Chenault
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[165]—H. Farrell, C. Kuoni — Abbott Laboratories [286]—Saul Steinberg
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(256]1—Arthur Siegel — Life
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I color portfolio

| I foreword by Richard S. Chenault

I I I sections §

1-89 “:\,5"

327-345 television commercials

In designing an annual such as this, an ideal condition would
consist in allowing each entry at least a full page, thus pro-
viding adequate space for illustration of the entry and clari-
fication of its design problem in text. But the limited num-
ber of pages and the increase of entries this year, as com-
pared with former years, impose the need for condensation.
My desire was to keep visually related material together,

146-180 is®

according to content, the style or technique of execution, and
so on, at the same time endeavoring to prevent one illus-
tration from absorbing or clashing with another. As the
color portfolio is printed from original plates, mostly of a
larger format than the book, it became necessary to edit or
cut, in order to emphasize rich detail and color treatment.

— Ladislav Sutnar



In this year of grace, 1951, America has begun the second
half of the Century of Communication. The frontiers that our
pioneer forefathers knew were ones of space and matter—
mile upon mile of forests, towering mountains and great
impassable rivers; but the Twentieth Century ushered in,
through communication, the frontier of ideas that has offered
our modern-day pioneers entirely new fields of endeavor.
No longer do we search for new lands to conquer—we
search instead through the laboratory, the home and mostly
the individual for ideas and things to make that will pro-
vide the average American family with a better life—and

offer the discoverer a means of livelihood.

As the world grows smaller and smaller through the de-
velopment of communication, paradoxically, the frontier of
ideas extends itself. The closer we come together, around
the world, the more opportunities we see to develop better
living standards among all peoples. The communications-
speed that began in the closing years of the last century
with the discovery of the railroad, the telegraph, the tele-
phone, has accelerated faster and faster through the de-
velopment of the automobile, the airplane, high-speed wire
and radio facilities, and finally the great medium of tele-
vision which now links the entire nation.

Each communication, in its turn, brought to other peoples
the news of how they might live in better circumstances.
Time of communication is now measured in seconds instead
of in months and weeks as in the past century. Today a
speech in Washington is not only heard but seen in Omaha
at the time of deliverance. No longer can a man say he
knows of no better way of life; communication may help to
suggest such a way. He is shown, day after day, by means
of newspapers, magazines, radio and television, how to im-
prove his health, his income, his family's welfare, his gov-

ernment, his relaxation.

The age of communication is now ready to extend the fron-
tiers of better living to all men everywhere—if they, in
turn, will permit themselves to accept the good things of life
that good neighbors are ready to offer; though it is sadly
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one of the great early western layout artists



For Making
Goud Things 0 kat

»1923—Rene Clarke

one of the organizers of the New York art directors

club and one of the early professional art directors

»1929—Charles Coiner

N. W. Ayer's art director responsible for many of
the famous art campaigns of the last 20 years
»1930—Gordon Aymar

dean of art directors in the eastern states,

first president of the NSAD




true that communication has yet to fulfill its biggest job in
extending the idea of peaceful living—living in freedom
and without fear of future aggressive exploitation.

One of the frontiers that began to develop around the be-
ginning of the century was advertising. Through its grop-
ing, fumbling beginning, the American people discovered,
by means of communication as advertising used it, the good
things, the fine things, that the manufacturing pioneers
were developing for the people’s use and comfort. Adver-
tising was unheard of in earlier centuries because the lack
of communication prevented the development of mass-pro-
duced goods. From the humble beginnings of the small
newspaper and magazine advertising of the Eighties and
Nineties, in fifty short years, has sprung an entirely new
business that in the year 1950 grossed more than five and
one half billions of dollars.

Out of the heart of this new business there has now come
of age a new profession—that of art direction. This pro-
fession, even younger than advertising, has been in ex-
istence only about 25 or 30 years. It is still so new that as
yet no great universities or even art schools teach it. In the
middle twenties an advertisement was prepared by having
an artist make a picture, to which various writers or adver-
tising executives would tack in some headlines and copy

and a logotype.

Next came the artist-art director, who designed the adver-
tisement purely in the interests of art and then did the
finished art for it; and finally there developed the separate,
professional art director and art buyer—the man who, by
the study of all sorts of seemingly extraneous things, (that
is, extraneous to art itself), could bring professional exact-
ness to the design and selection of all components of a dis-
play for the greatest effectiveness. The things he had to
know covered a variety of subjects—engraving and type,
human behavior, markets, manufacturing objectives, the na-
tional effects, good and bad, of certain material placed in
the advertisement. He even had to know some legal matters
pertaining to communication, such as the display of the flag,
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»1932—Fred Ludekens
former dean of west coast art directors,
art director, layout man, illustrator

»1934—Gene Davis
one of the profession’s most tasteful layout
designers and art directors

»1935—Wallace Elton
creator of many of the most effective advertising
campaigns of the last 15 years
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of pictures that might be actionable, of liquor display viola-
tions. Above all he had to study and know the exact taste

and common objective of his audience.

So from the crude beginnings of only a quarter-century ago
has come of age this new profession of which we, as mem-
bers of the art directors club of New York, are very proud
indeed to be a part. We are not frustrated artists nor are we
completly inartistic businessmen; we like to believe we are
an integral part in the business of using art and display
arrangements to bring to the attention of the American peo-
ple the many fine ways of living and the useful products
that will make existence easier, more satisfyingly full, and
more richly stimulating.

For the past twenty-nine years the art directors club of
New York has consecutively produced annuals of art such
as this thirtieth volume. These annuals provide the only per-
manent, serious, continuous history and, at the same time,
forward-looking documents of art-for-reproduction in the
country. This thirtieth edition, however, is not to be con-
strued, in any sense, as a milestone—the club will produce
the thirty-first edition, and so on into the misty vales of the
future. But this volume constitutes our customary annual
bow to the artistic merit of American advertising; to the
hundreds of excellent artists and art directors who have
contributed so many fine pieces to its pages.

Most of all, let it serve this year as a tribute to some of the
great craftsmen of art direction who, through their talents,
have helped to create our present professional standards.
We wish in this small way to thank them for the inspiration
they have provided in past years and continue to offer.
Some of the original work of these art-director-greats has
been reproduced through the pages of this foreword; we
offer these examples with humility, yet with profound pride
in their talent. With these accomplished craftsmen to sus-
tain us in pride and confidence in our profession we can
hardly fail to further extend the borders of this new frontier
of Communication.

—Richard S. Chenault

»1939—Paul Darrow

painter, art director, layout designer from Indiana;
» 1940—Walter Reinsel

an art director at N. W. Ayer
born in Pennsylvania, an art director and gallery

painter ; original art director for Capehart



»1946—John Zwinak
the great stylist for many campaigns
of the past 20 years

»1945—Bradbury Thompson
designer of magazines and house organs;

NSAD’s Art Director of the Year for 1950

- —_——

Srites bthaston. © Vor ¢ B o

o o o gy |

oo ee iy e = o .

. 90 o o g S P 5 O s o o ot
be fot et pach pmns Pt g N G
g ctprsd e pores ol b b vl b o

R il

e e et o Gy e @ G s o § rmg Samin

g 0 g W v 2

-




JUSWSSTISAPD QC_NUOCE




How to draw a. face. .




e l—design of complete unit — designer-a.d.: Harlow Rockwell

artist: Joe Kaufman — agency: Young & Rubicam, Inc.— advertiser: Life Savers, Inc.

Y award of distinctive merit

® 2—design of complete unit — designer-a.d.: Harlow Rockwell

artist: Robert Geissman — agency: Young & Rubicam, Inc.— advertiser: Life Savers, Inc.
Y¥vy art directors club medal

The candy with the




b e = e 3—general illustration (color) — artist: Ben Shahn — art director: Leon Karp
i . agency: N.W. Ayer & Son, Inc.— advertiser: Container Corporation of America




® 4—design of complete unit

designer-a.d.: Leon Karp — artist: Arthur Williams
agency: N.W. Ayer & Son, Inc.

advertiser. Container Corporation of America

o 5—design of complete unit

designer-a.d.: Leon Karp — artist: Tana Hoban
agency: N.W. Ayer & Son, Inc.

advertiser. Container Corporation of America
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® 6—design of complete unit — designer-a.d.: Ted Sandier — artist: Erwin Blumenfeld
agency: Robert W. Orr & Assoc. Inc.—advertiser: Bryan Full Fashion Mills, Inc.

e 7—design of complete unit— designers: Bernard T. Grant, Stuart Wells, Jr.

art directors: Stuart Wells, Jr., Bernard T. Grant — artist: Erwin Blumenfeld

agency: |. R. Flannagan — advertiser: The Dayton Co.

¢ 8—design of complete unit — designer-a.d.: Robert Pliskin — artist: Bauman, Inc.
agency: Anderson & Cairns, Inc.— advertiser: C. H. Masland & Sons, Inc.

CARPET FASHION OPENING
See new | ¢l Colory
by Masland

Fordunn srtqens i natave Now codors et your purden come i your hooe
» taer nd many other Mastand Beautfhlend Broadioms. No martet which weeve
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e 3—general illustration (color) — artist: Jean Hugo

art director: Paul Darrow — agency: N.W. Ayer & Son, Inc.
advertiser: DeBeers Consolidated Mines, Ltd.

% award of distinctive merit




o 10—design of complete unit

designer-a.d.: Paul Darrow — artist: Herbert Matter
agency: N.-W. Ayer & Son, Inc.

advertiser: DeBeers Consolidated Mines, Ltd.

e 11—design of complete unit

designer-a.d.: Paul Darrow — artist: Herbert Matter
agency: NW. Ayer & Son, Inc.

advertiser: DeBeers Consolidated Mines, Ltd.
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Mognificent always . . .
your diomonds may lend thoir glory

] to many settings through the yeors.
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in o bracalet o0 sing. Priced frum §3000 bu $4000,
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e 12—design of complete unit — designer-a.d.: Harlow Rockwell — artist: Walter Murch

agency: Young & Rubicam, Inc.— advertiser: The Travelers Insurance Co.

e 13—design of complete unit — designer: Donald Kubly — art director: Walter Reinsel

artists: Chuck Allen, H. Armstrong Roberts — agency: N.-W. Ayer & Son, Inc— advertiser: Plymouth Division of Chrysler Corporation
o 14—design of complete unit — designer-a.d.: Paul Rand — artist: Paul Rand — agency: William H. Weintraub & Co.

advertiser: Kaiser-Frazer Sales Corporation

14

?r Golden Dragon




® 15—product illustration {color) — artist: John Rawlings — art director; Claude Streb

advertiser: Young & Rubicam, Inc.— agency: The Packard Motor Car Co.
¢ award of distinctive merit
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18

e 16—design of complete unit — designer-a.d.: William Golden

artist: David Stone Martin — advertiser: Columbia Broadcasting System

e 17—general illustration (black) — artist: Lucille Corcos

art director: William Golden — advertiser: Columbia Broadcasting System

® 18—design of complete unit — designer-a.d.: Ted Sandler — artist: Marcel Vertes
agency: Robert W, Orr & Assoc. Inc.— advertiser: Parfums de Schiaparelli

o 19—general illustration (black) —artist: Merle Bassett—art director: Jane Trohey
agency: Dorland, Inc.— advertiser: Lanvin-Parfums, Inc.

e 20—design of complete unit — designer-a.d.: Gene Federico

artist: Ingeborg de Beausacq — agency: Grey Advertising Agency Inc.
advertiser: Elizabeth Arden Sales Corp.
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e 21—design of complete unit
designer-a.d.: Robert Gage

artist: Karsten Stapelfeldt

agency: Doyle Dane Bernbach, Inc.
advertiser: The B.V.D. Company Inc
e 22—design of complete unit
designer-a.d.: Arthur P. Weiser
artists: Dorothy Cole Ruddick,

Ben Somoroff

agency: Grey Advertising Agency
advertiser: Prince Gardner

Suntuunumm-n

ot B Bt B

e 23—design of complete unit
designer-a.d.: Shepard Kurnit
artist: Irwin Willins

agency: C. ]. Herrick Associates
advertiser: Kirkland Hall

LIFE SAVERS® S

23



let's face it:

Versatile, striking advertising art
for every need,.every occasion

. is our best feature!

?5 PENTHOUSE STUDIOS

118 west fifty-seventh street, new york 19, n. y. ploza 7-5310



PARS

IS PLEASED TO RECOMMEND STUDENTS TRAINED IN

ADVERTISING DESIGN
COSTUME DESIGN
COSTUME ILLUSTRATION
FLAT DESIGN
ILLUSTRATION
INTERIOR DESIGN

Summer programs are held in New York, Europe and Mexico

136 EAST 57th STREET, NEW,.  YORK 22 ¢ PLAZA 8-2943

A non-profit institution under an absolute charter granted by the Regents of the University of the State of New York

4

.
HANLEY STUDIO |

420 Lexington Avenue

New York 17, N. Y.
GENERAL ADVERTISING ART SERVICE l
LExington 2-0530 l
S . N _

a-82



THE CONDE NAST

PUBLICATIONS, INC.

VOGUE
HOUSE & GARDEN
GLAMOUR
VOGUE PATTERN BOOK
THE CONDE NAST PRESS

CONDE NAST ENGRAVERS

a-83 Detail of photograph by Blumenfeld. Published in Vogue, March 15, 1950,



e NEW YORK CITY

PAUL D'OME STUDIOS

EXCLUSIVE REPR

a-84



® 24—design of complete unit — designer: Paul Rand — art directors: Victor Sedlow, Paul Rand
artist: Paul Rand — agency: Charles Schlaifer & Co.— advertiser: 20th Century-Fox Film Corp.

Is it
a question
e Or
an answer

eyl F Zanuck presents No Way Owt
Rickard Widmark
Linda Darnell
Stephen McNally
u@k: Sudney Poitier. Mildied Joanne Smith
Harrs Bellaver. Stankey Ridgen. Dot Jobewon
procduerd &v. Darryl F. Zanuck
dhoreted b1 Joreph L. Mankiewies

e

W rvieoen by Joorph L. karah { L ois
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an entertainment

with a greal courageous theme

R

reaching to i
4 new heights of sereen dynamics

+4

with seven i
ew conceplions of dramatic portrayal

2T
)

WA e

an adult picture
that ehallenges you
to experience the

emotions of others

‘ 20w

Doreyt F. Zonuch presdnts RICHARD WIDMARK « LINDA DARNELL » STEPHEN McMNALLY in NO WAY OUT with Sidney Poitier * Mildred Jo
Dots Johnson « Produced by DARRYL F. ZANUCK - Uirected by JOSEPH L. MANKIEWICZ * Writien by Joseph L. Mankie Lesser Somuels

th * Horry Bello

e 25—design of complete unit — designer: Saul Bass — art director: Victor Sedlow — artist: Saul Bass
agency: Charles Schlaifer & Co. Inc.— advertiser: 20th Century-Fox Film Corp.



® 26—(color)—e 27-28 (black) general illustration

artist: David Stone Martin

art directors: Lester ]. Loh, Grant I. Hipwell

agency: ]. M. Mathes, Inc.

advertiser: Union Carbide and Carbon Corporation

» 27— [0 award for distinctive merit for excellence in reproduction
engraver: Reiman-Conway Associates, Inc.
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e 29—general illustration (color)

artist: Norman Rockwell — art director: Walter Reinsel
agency: N.W. Ayer & Son, Inc.

Y% award of distinctive merit

e 30—general illustration (color)

artist: Al Parker — art director: Lawrence Gayda
agency: Ruthrauff & Ryan, Inc.

advertiser: American Airlines, Inc.



e 3l—general illustration (color) — artist: Robert Fawcett
art director: Frederick Simper
agency: MacManus, John & Adams, Inc.

advertiser: The Dow Chemical Co.
0O award of distinctive merit for excellence in reproduction

engraver: Detroit Colortype Company
® 32—general illustration (color) — artist: Albert Dorne
art director: Daniel Keefe — agency: McCann-Erickson, Inc.

advertiser: John Hancock Mutual Life Insurance Co. Wiing 2
® 33—general illustration (color) — artist: Fred Siebel
art director: Arthur T. Blomquist

—gency: ]. Walter Thompson Co. — advertiser: Shell Oil Company
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® 34—design of complete unit — designer-a.d.; Leon Karp — artist: Alice Meinsenheimer
agency: N.W. Ayer & Son, Inc— advertiser: Felt & Tarrant Mig. Co.




@ 35—general illustration (black)

artist: Ben Rose — art director: William Wood
agency: N.W. Ayer & Son, Inc.

advertiser: Armco Steel Corporation

Y¥ award of distinctive merit

e 36—general illustration (black)

artist: Unknown — art director: Leon Karp

agency: N.W. Ayer & Son, Inc.

advertiser: Felt & Tarrant Mig. Co.

e 37—general illustration (black)

artist: David Stone Martin — art director: Leon Karp
agency: N.W. Ayer & Son, Inc.

advertiser: Felt & Tarrant Mig. Co.
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e 38—general illustration (color)

artist: Ben Stahl — art director: Daniel W. Keefe
agency: McCann-Erickson, Inc.

advertiser: John Hancock Life Insurance Co.

o 39—general illustration (color)

artist: John Atherton — art director: Frederick Simper
agency: MacManus, John & Adams, Inc.
advertiser: The Dow Chemical Co.

e 40—general illustration (black)

artist: Al Muenchen — art director: John Currie
agency: Compton Advertising, Inc.

advertiser: New York Life Insurance Co.




e 4]—general illustration (color) — artist: James G. Karl
art directors: William Wood, Scott Runge

agency: NW. Ayer & Son, Inc.

advertiser: Caterpillar Tractor Co.

¢ award of distinctive merit

e 42—general illustration (color)

artist: John Atherton — art director; Daniel Keefe
agency: McCann-Erickson, Inc.

advertiser: John Hancock Life Insurance Co.

"Q.s( . i
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® 43—general illustration (black) — artist: Halleck Finley
art director: Arthur T. Blomquist — agency: ]. Walter Thompson Co.
advertiser: Scott Paper Company

e 44—product illustration (color) — artists: Jules and Beatrice Pinsley
art director: Ethel Lénberg-Holm — agency: ]. Walter Thompson Co.
advertiser: Scott Paper Company

43

44

o 45—product illustration (black) —artist-a.d.: Herbert Matter

agency: Hockaday Associates, Inc.— advertiser: Knoll Associates, Inc.

¥¢ award of distinctive merit
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o 46—general illustration (black)

artist: Charles Kerlee — art director: Elmer Lasher
agency: Cunningham & Walsh, Inc.

advertiser: E. R. Squibb & Sons

e 47—general illustration (color)

artist: Valentino Sarra — art director: Paul Newman
agency: Kudner Agency, Inc.

advertiser: Fisher Body Div., GM Corp.

47



e 48—general illustration (color)

artist: Gladys Rockmore Davis— art director:
George Infante — agency: Young & Rubicam, Inc.
advertiser: Johnson & Johnson

® 49—design of complete unit

designer-a.d.: Dean Coyle —artists: Jan Balet,
Nickolas Muray — agency: D'Arcy Advertising Co.
advertiser: James Lees and Sons Company

e S50—general illustration (color)

artist: Sheila Becket — art directors: D. Kavanaugh,
Harlow Rockwell — agency: Young & Rubicam

Inc.— advertiser: Life Savers, Inc.

49 50




H Champagur 00
Hovrg Hoai

Coonac -

51

52

Soridett yov gilier atgs Y O R ROARR ;_

e 5l—product illustration (color)

artist: Ralph Steiner — art director: Charles C. Chappell
agency: Owen & Chappell, Inc.

advertiser: Renfield Importers, Lid.

e 52—product illustration (color)

® 53—general illustration (color)

artist: Anton Bruehl — art director: Walter Glenn
agency: Young & Rubicam, Inc.

advertiser: Frankfort Distillers, Inc.



® 54—general illustration (color)

—rtist: Barton Murray — art director: Mitch Havemeyer
agency: Hazard Advertising Company

advertiser: American Cyanamid Company

e 55—design of complete unit

designer-a.d.: Vincent DiGiacomo — artist: Leslie Gill
agency: Hewitt, Ogilvy, Benson & Mather Inc.
advertiser: Arthur Guinness Son & Co., Inc.

O award for distinctive merit for excellence

in typography — typographer: Kurt H. Volk, Inc.
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® 56—design of complete unit

designer-a.d.: Paul Darrow

artists: Jean Pages, Paul Wing Studios
agency: N.W. Ayer & Son, Inc.

advertiser: French Line

e 57—design of complete unit

designer-a.d.: Hans Sauer — artist: Otto Hesse
agency: Lennen & Mitchell, Inc.

advertiser: P. Lorillard Company
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® 58—product illustration (color) — artist: Victor Keppler — art director: Paul Darrow

agency: N.W. Ayer & Son, Inc.—advertiser: National Dairy Products Co.

® 59—product illustration (color) —artist: John Atherton—art directors: Robert Beach, Edith Jatty
agency: NNW. Ayer & Son, Inc.— advertiser: Hawaiian Pineapple Company Ltd.

sk award of distinctive merit

® 60—product illusiration (color) —artist: Foster Ensminger — art director: James Maloney
agency: Young & Rubicam, Inc.— advertiser: The Borden Co.

60




e 61—product illustration (color) — artist: Herbert Matter — art director: James Elliott
agency: Young & Rubicam, Inc.— advertiser: Bigelow Sanford Co.
[Taward for distinctive merit for excellence in reproduction — engraver: The Beck Engraving Company
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® 62—product illustration (color) — artist: Anton Bruehl — art director: Frank B. Stephenson
agency: ]. Walter Thompson Company — advertiser: Oneida Lid.



® 63-64-65—product illustration (color) — artist: Bauman, Inc.— art director: Robert Pliskin

agency: Anderson & Cairns, Inc.— advertiser; Alexander Smith & Sons Carpet Co,
® 65— award of distinctive merit
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® 66-67—product illustration (black) — artist: Ernst Beadle

art director: Silvia Davenport — agency: Abbott Kimball Co. Inc.
advertiser: Norman M. Morris Corporation

e 66—L] award of distinctive merit for excellence in reproduction
engraver: Craven Photo Engraving Company, Inc.

e 68—product illustration — artist: Sol Mednick

art director: Don Kubly — agency: N.W. Ayer & Son, Inc.
advertiser: Jean R. Graef, Inc.




@ 69-70—product illustration (black)

artist: Stephen Michael

art directors: Alexander Mohtares, Robert Pliskin
agency: Anderson & Cairns, Inc.

advertiser: Georg Jensen, Inc.

—
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e 71-—fashion and style illustration (black) -— artist: Mark Shaw — art director:

Silvia Davenport — agency: Abbott Kimball Co. Inc.— advertiser: Vanity Fair Mills, Inc.

Y¢¥% art directors club medal

O award for distinctive merit for excellence in reproduction

engraver: Superior Color Company

® 72—fashion and style illustration (black) — artist: Mark Shaw — art director: Silvia Davenp
agency: Abbott Kimball Co. Inc.— advertiser: Vanity Fair Mills, Inc.

e 73—fashion and style illustration (black) — artist: William Ward — art director:

James E. Clark — agency: Cecil & Presbrey Inc.— advertiser: Worumbo Mig. Co.
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e 74—product illustration (color) — artists: William Harris, Serge Givotovsky — art direc-
tor: John Cherry — agency: Fletcher D. Richards, Inc.— advertiser: United States Rubber
Company — e 75—product illustration (black) — artist: Reynaldo Luza —art director:
Juke Goodman — advertiser: Saks Fifth Avenue — ® 76—fashion and style illustration
(color) — artist: Saul Bolasni — art director: James E. Clark — agencey: Cecil & Presbrey
Inc. — advertiser: Kayser.

76
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® 77—fashion and style illustration (black) — artist: Erwin Blumenfeld
art directors: Stuart Wells, Jr., Bernard T. Grant

agency: ]. R. Flannagan — advertiser: The Dayton Co.

e 78—tfashion and style illustration (black) — artist: Bill Helburn

art director: Virginia Thoren — agency: The Albert Woodley Co.

advertiser: Mutation Mink Breecders Association

77
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e 79—fashion and style illustration (color)
artist: Herbert Matter
\ art director: Arthur P. Weiser

& agency: Grey Advertising Agency
advertiser: Princess Gardner
S ‘ Yr award of distinctive merit

ON'EWOHDERFUL FASEION ACCESSORY . . . 1k fup cuiposry with the stuiet wiist, s Princoss Gundnor's Registrae
5 pgper wven. Suparbly syfed w0 do the Aandrman hundbey prond In covmmry eulf finesh comibide. ix comcy Neiahoof the sowsin shwer  §5.

Princess Gardner =

79
80

e 80—fashion and style illustration (color)

artist: Henry Clarke — art director: James Elliott
agency: Young & Rubicam, Inc.

advertiser: Personal Products Corporation
Yraward of distinctive merit

Oaward of distinctive merit

for excellence in reproduction

engraver: The Beck Engraving Company




o 8l—fashion and style illustration (color) — artist: Hy Peskin

art directors: Kendric Ruker, W. F. McCartin

agency: Fletcher D. Richards Inc.— advertiser: United States Rubber Company
Y¢¥% art directors club medal

Jaward of distinctive merit for excellence in reproduction

engraver: The Beck Engraving Company
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84

85

humorous illustrations — @ 82— (color) — artist: Lou Cunnette —
art director: Howard Henry — agency: N.W. Ayer & Son, Inc.—
advertiser: Howard Johnson‘s — e 83—(color) — artist: Bill Tara—
art director: Bill Tara — agency: West-Marquis, Inc.— advertiser:
General Petroleum Corporation — ® 84—(black) — artist: John H.
Tinker, Jr.— art director: John T. Tinker, Jr— agency: McCann-
Erickson, Inc.— advertiser: American Mutual Liability Insurance
Company — e 85-86 — (black) — artists. G. Wolfe, S. Hoff, L.
Reynolds, R. Taylor, S. Cobean, R. Decker, W. Steig — art director:
Carl Harris — agency: Young & Rubicam, Inc.— advertiser: San-
forized Div., Cluett Peabody
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88

e 87—humorous illustration (black) — artist: Roy McKie
art director: Leon Karp — agency: N.W. Ayer & Son, Inc.
advertiser: Insurance Company of North America

Y% award of distinctive merit
e 88-89—humorous illustration (black) — artist: Roy McKie

art director: Leon Karp — agency: NW. Ayer & Son, Inc.
advertiser: Felt & Tarrant Mfg. Co.

89
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general illustration — artist: Maurice Bauman — art director: Juke Goodman — advertiger: Saks Fifth Avenue —

Y¢ award of distinctive




® 91—design of complete unit — designer-a.d.: Robert Gage
artist: Joe de Casseres — agency: Doyle Dane Bernbach, Inc.— advertiser: Ohrbach’s, Inc.
vy art directors club medal

91

Can You Afford )

to Splurge?
You can—at Ohrbach’

For Ohrhach’s does the
smpossithle—brngs the

world™s most lusutious

fashiwons out of the

clouds and inte vour

a httle

OHRBALH'S RENT
TO SCOTLAND.

€ N
brought back the Cdb] l
creaniest cashmere
sweaters. from classe
slipvers and cardigans l)l,lyrlq a
to jewel-embrovlersd o
evelny sweaters,
and priced them so low
vou waun't believe vour
eves, Coats and tappers
of the finest impuorted
vshmere yams gol
the sume Ohrbach™
low-price treatment.
Ohrbach's remembered
the men. tou—with a
beautiful <ele tion of
imparted cashmere
Jackets. sweaters and
sochs at incredibly

low prices

CASHMERE H{EAVEN
YOU MIGHT CALL IT.
You've sever seen such
an abundance of
beautiful cashmen-
fashions v choose
from—beautiful in cut,
in colors. in styling.
Beautiful in those low,

low prices.

IS IT A MIRAGLE- : &,
OR A MIRACE? : :
Neither. IU's just
Ohrbach's way of doing
business. Tracking down
fashion in every corner of
the world. Buying and

selling on a vast scale

of cashmere
— 7 at

that makes possible
greal economies for
us—and for you.
Streamlining our selling
operation so that what
you pay lor is all

fashion—no flufl,

COME SATISFY
your urge fo
splorge at Ohrbach’s,

e thitiefcabhibe s A BUSINESS IN MILLIONS . . , A PROFIT [N PENNIES™

you s lot of cashmere. , ! 5711 WILSHIRE BOULEVARD STURE HOURS: 9:45 A. M. TO 5:45 P.M., DAILY, EXCEPT THURSDAY, 12,3011 M. T 0.30 ' M
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® 94-97—design of complete unit— designer-a.d.: Charles Gruen — artist: Judy Brody — advertiser: Neiman-Marcus
® 35-96-38—design of complete unit — designer-a.d.: Charles Gruen — artist: Merle Bassett — advertiser: Neiman-Marcus

88
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® 99—design of complete unit — designers: Lowell Herrero, Richard Hovis
art director: Richard Hovis — artists: Lowell Herrero, Richard Hovis
agency: Kenyon & Eckhardt, Inc.— advertiser: Lincoln-Mercury Dealers
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designers-a.d.: Paul Rand, Edward Rofheart — artist: Onofrio Paccicine

agency: William H. Weintraub & Co.—advertiser: Revlon Products Corporation

o 100—design of complete unit —



Bverybody agrees about ...

The Goldbergs

a werm, human,
hamarous show ...
Jjust about

the bewt drama

in telovisdon ..."*

W

“one show that
will probabty
never die. .. °

o ® b R NIRRT

“a fine show in all
departments.. "

Tonight at 9:30
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ant The Newn

TS ey U hew

B o Lan Vide Thentre

NI Arshan Gesttiey's
Tadma: Rewte

Channel 2 gt oo

200 Wari Wrighinm
o e

welcome to santa barbara...have

SILVERWOODS

102

e 101—design of complete unit— designer: Kurt Weihs

art director: William Golden — artist: Irving Habeman
advertiser: Columbia Broadcasting System

o 102—design of complete unit — designer-a.d.: Jerome Gould
artist: Robert Guidi — advertiser: Silverwoods

e 103—general illustration — artist: Jane McGowan

art director: Morris L. Rosenblum — advertiser: Macy's

¥¢ award of distinctive merit
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®104—general illustration — artist: David Stone Martin — art director: William Golden

advertiser: Columbia Broadcasting System, WCBS-TV Channel 2

e 105—general illustration — artist: Norman Price — art directors: Ralph Mutter, Walter Grotz

agency: Marschalk and Pratt Co.— advertiser: The International Nickel Company Inc.

® 106—general illustration — artist: David Stone Martin — art directors: Lester ]. Loh, Grant I. Hipwell
agency: ]. M. Mathes, Inc. — advertiser: Union Carbide and Carbon Corporation
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47 , WHAT MAKES IT A
; SAFE BUY USED CAR?

107

o 107—general illustration — artist: Glen Grohe — art director: Richard Hovis — agency: Kenyon & Eckhardt Inc.
— advertiser: Lincoln-Mercury Dealers — @ 108—humorous illustration — artist: Roy Doty — art director: Morris L.
Rosenblum — advertiser: Macy's — @ 109—general illustration — artist: Howard Willard — art director: William
Strosahl — agency: William Esty Company, Inc.— advertiser: Metropolitan Sunday Newspapers — ® 110—prod-
uct illustration — artist: Frederick Siebel — art director: Fenton Powers — agency: ]. Walter Thompson Co.—
advertiser: General Cigar Company — e 111—design of complete unit— designer: John Goray — art director:
Frances Owen — artist: Rainey Bennett — advertiser: Marshall Field & Co.

109 110




111 108

U Let every pealing bell. every bird-song. every
b
z‘f / e bursting bud find an echo of new life und hope

L in heart this 37 ,
)l)ll!lll\‘. . ’.
& DUSIeT gy W)

The peace we desire for nagwns and sed at
the council table comes from within the hewis
of peaple who see beauts n the things of
every dav: and find there the hope for

« better world to come . . . thic Easter Dy,




o 112—general illustration — artist: International News Photo

art director: Souren Ermoyan

agency: Compton Advertising Inc.— advertiser: American Red Cross
o 113—product illustration — artist: Wilbur H. Goltermann

art director: Tom Quinn — agency: Kenyon & Eckhardt Inc.

advertiser: Tennessee Eastman Corporation

o 114—product illustration — artist: Victor Keppler

W’M‘;l/(ll‘\ art director: Harry Payne — agency: Batten, Barton, Durstine & Osborn, Inc.
woniy N advertiser: F & M Schaefer Brewing Company
B\PLODLS 0O award of distinctive merit for exce!lence in reproduction
for o o g et engraver: Horan Engraving Company
112
113
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® 115—fashion and style illustration — artist: Herbert Matter

art director: David L. Millard — agency: Hockaday Associates, Inc.
advertiser: D. B. Fuller & Company

¢ award of distinctive merit

e 116—general illustration — artist: Maurice Bauman

art director; Juke Goodman — advertiser: Saks Fifth Avenue

® 117—design of complete unit — designer-a.d.: Juke Goodman
artist: Maurice Bauman — advertiser: Saks Fifth Avenue
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Forward...says Paris

FORWARD SAILORS ...

Thin yoar 1's thor leved bk, the setent bk the |-thinkeyun're
wonderful ok, The new aaikers are defimitrly fur wonen wbe
s n ot uf ment. Yo mondes we gt tlr cable fron Parie sathare
galare! See thea with rbboste, soding. (eniton fawern in sough
wr smiouth straws. Sesne smulsted Marys battl Shage of

Hats and Hotier Milkmery, 201 Fiewr. 11.98 1. 18.98

MACY'S

® 118—product illustration
artists: Jane McGowan,
Herbert Halweil

art directors: Silvia Silverma
M. L. Rosenblum

advertiser: Macy's

e 119—product illustration
artist: Maurice Bauman

art director: Juke Goodman
advertiser: Saks Fifth Aven
0 award of distinctive meri
for excellence in reproduct

engraver: Knapp Engravins



e 120—fashion and style ill.
artist: Mark Shaw

art director: Juke Goodman
advertiser: Saks Fifth Avenue
¢ award of distinctive merit
e 12]—fashion and style ill.
artist: Erwin G. Lang

art director: Juke Goodman
advertiser: Saks Fifth Avenue
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o 122—product illustration
artist: Tosh Matsumoto

art director: Wm. Taubin
advertiser: Franklin Simon

Y¢award of distinctive merit

2 123

n a4 Do o coat mood

This is mink in a new cavual mood . ., with a wide .
tura back to your clhows for c]cﬂanl c‘\'cnin.t/{ ]

er{(.-llldns”lip made famous l)y Field’s

This is fur with l.l'lc fashion flare, the flawless

'X: eep of wollar, a gentle flow of back, slevves that

\

label for 08 years. W hether it's nskrat or

mink you're lpolzinc for, come to our Fur Salon— Sixth Fleor/ North, Wabash

e 123-—fashion and style ill.
artist: Jane Bixby

art director: Frances Owen
~ertiser: Marshall Field & Co.
¥¢ award of distinctive merit



124 125

126 127

e 124—fashion and style illustration — artist: Gene Clements — art director: Chas. Shelander — advertiser: A. Harris & Co.
_ e 125-126—fashion and style illustration — artist: Barbara Steele — art director: Bruce S. Melin — advertiser: The May
Company — e 127—fashion and style illustration — artist-a.d.: Louise Eastment — advertiser: Julius Garfinckel & Co.
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black coat that
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e 128—fashion and style illustration
artist: Esther Larsen
art director: Wm. Taubin

advertiser: Franklin Simon

128

e [29—fashion and style illustration
artist: Sylvia Braverman

art director: Frances Owen
advertiser: Marshall Field & Co.
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130

¢ 130—humorous illustration
artist: Louis Dorfsman

art director: Laurence Brinkman
agency: Ellington & Co.
advertiser: Redbook

® 131—humorous illustration
artist: Donald Calhoun

art director: Danie]l W. Keefe
agency: McCann-Erickson, Inc.
advertiser: Quick Magazine
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132

¢ 132—humorous illustration
artist-a.d.: Robert Guidi
agency: Vick Knight Advertising
advertiser: Kaye-Halbert Corporation
¢ award of distinctive merit

® 133—humorous illustration
artist-a.d.: Robert Guidi

agency: Vick Knight Advertising
advertiser: Kaye-Halbert Corporation
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We shell, wash and
freeze Birds Eye pesas
minutes affer theyre

\ picked,’ ’_//

We grow our Birds Eye
pess in soil that makes

/7

Sae your
Grocers Ads for his
MONEY SAVING PRICE

PEAS - SPINACH

:" ~ ~ '
vy |

Get BIRDS EVE ORANGE JUICE, too] |

137

138

e 134—humorous illustration — artist: Charles Addams — art director: Frances Owen
— advertiser: Marshall Field & Co.— e 135—humorous illustration — artist: John Milli-
gan — art directors: John Milligan, Don Watson — agency: Seberhagen, Inc.— adver-
tiser; Wm. Gretz Brewing Company — e 136—humorous illustration — artist: Willard
Mullin — art directors: Arthur T. Blomquist, Ed Graham — agency: J. Walter Thompson
Co.— advertiser: Shell Oil Company — e 137—general illustration — artists: Jack
Welch, Albert Adams — art director: Jack Anthony — agency: Young & Rubicam, Inc.
— advertiser: General Foods Corp.— @ 138—humorous illustration — artist-a.d.: Clay-

ton Ballard — advertiser: A. Harris & Co.

more
of what
'yov want

for less



139-145—small ads
@ 139—designer-a.d.: George Krikorian
artist: Peter A. Di Leo — advertiser: The New York Times
O award of distinctive merit
for excellence in typography
typographer: Advertising Composition, Inc.
e 140—designer-a.d.: Robert Guidi
artist: Robert Guidi — advertiser: TV Station KTTV
e 141—designer-a.d.: Irving Miller let’s go skiing
artist: Wide World Photos, Inc. Al A 4re

i M i i whet to look for
advertiser: Columbia Broadcasting System S s A
when you go skiing.
With a big, illustrated ski map .
@ directory of winter sports centers
rlossary of skiing terms .
advice for tke smow hunter .
and 1ips on equipment.

Prepared by The New York Times
Send now for your free copy.

Write Dept. SK. The New York Times
Times Square, New York 18.N. Y

e 142—designers: Lowell Herrero, Richard Hovis
art director: Richard Hovis — artist: Lowell Herrero
agency: Kenyon & Eckhardt, Inc.

advertiser: Lincoln-Mercury Dealers

% award of distinctive merit

% you'll (nd § on “Classrhed Columa™ 4:30 pow mon theu fri on KTTV chaneel 1

e 143—designer: Herman Temple

art director: Victor Sedlow — artist: Herman Temple
agency: Charles Schlaifer & Co.

advertiser: 20th Century-Fox Film Corp.

e 144—designer: Louis Dorfsman

art director; William Golden — artist: Louis Dorfsman ’
advertiser;: Columbia Broadcasting System A sure hit. A,
e 145—designer-a.d.: William Golden : DOI!IEERS i
artist: Joseph Kaufman E.E,“z'(:m
A . 2 . % play-by-play
advertiser: Columbia Broadcasting System TODAY- CBS

WAARA
DIAL 0000 K¢
00:00 p.m
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way
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is it a kiss. .or

a slap in the face?
Honestly, I've
got to do some-
thing ubout my
wheel alignient.
Every time 1 get up
around 45, | start
to shimmy a little, und
on the way 10 work
this morning—well
you can see for your-
self what happened.
Besides if this keeps
up. | won't get any
wear vut of my braod
pew lires. The
EXPEHRTS®? Say,
that's a good ideal
They give you free
ostitoates on all
vepair johs, and they
service ail makes
and models (at
prices too low to
trip over)!

you've got
a date
tonight at
seven
WHIO-TY
Channel 13

TONIGHT AT 8:30 TONIGHT AT 9:00 TONIGHT AT 10:00 |TONIGI|T AT 9:30 | TONIGHT AT 10:30

OLLYWOOD

MR. KEEN, TRACER OF ~dial CBS | - 880 - WCBS ‘ —dial CBS - 880 - WCBS |  —dial CBS - 880 - WCBS SKIPPY
THEATER

LOST PERSONS USPENSE/ CRIME PHQTOGRAPHER HALLMARK|PLAYHOUSE |

- .. “‘_, | " =
—dial CBS ;- 880 - WCBS 1 | —dial CBSF 880 - WCBS
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® 146—design of complete unit
designer-a.d.: Edward Rostock
artist: Irving Penn

agency: Irving Serwer Advertising

advertiser: Conde Nast Publications f BOStOII Sti " speaks fOI‘ itself
Yk art directors club medal | i

Boston is Boston. .. and there’s;no place
quite like it. Remember the old story of
Priscilla and John Alden and Miles Stan-
dish? It's the same today. Boston stili
makes up its own mind. And go?sihonn
way. In radio, too.

That's illustrated by WEEI's full
hour dustime program, *Beantewn Vari-
eties.” This WEEI local live talent show
competes with one of the most popular
“other network™ daytime programs in
6 147 the couniry. Yet in every quarter-hour
“Beantown Varieties” aRracts a

bigger audience than gny other
Houon station. Delivesy 2 Pulse
rating of 5.2!*
“'Beantown Varieties™ is on WEEI be.
cause WEE! knows what Boston likes.
No wonder W EE[ has the largest share
of audience, the highest ojerage ratings
and more quarter-hour wins than oll-
other Boston stations combingd.' 4nd
todey WEEIs much bigger ¢udiences
are giving sponsors more for thdir money
than ever before. | red

e 147—design of complete unit

designer: Louis Dorfsman

it |
art director: William Golden . wser. WEEI v
artist: Louis Dorfsman ) Coletis it borc i 0 -1
advertiser: Columbia Broadcasting System / ? ,,/l! 14
¢ award of distinctive merit ] 1 \H
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N\ Roses are red
. Violefs are blue
Listening 13 up -~
And how are you?

Moee paople love Mutwal those days than ever before—with a Jove that i
measurable even wnto decimal pnints. Compared with ene year sge (whea
TV was just heginning its most alluring gaine in public faver) preciesly
948X morr radio families sre mow: altuned (o the aversge of all regu-
larly sponserrd prugrams on Mutual. No ather netw ork can make any such

f\ ) happy statrment —because none but Mutusl has scored a plus. Somecer
\ 2 he latest Nielsen avernge audionce data (frat Decennber reports, 49 -"50).

Reund more hearts would you entwine ?
8ay youll be cur Valentine!

S (“r@, MUTUAL Boedeslo ngf”lx
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® 148—design of complete unit — designer-a.d.; Gene Federico

artist: Leslie Jacobs — agency: Grey Advertising Agency — Advertiser: Magee Carpet Company
® 149—design of complete unit — designer-a.d.: Arnold Roston

artists: Erica Gorecka-Egan, Andrew Szoeke — advertiser: Mutual Broadcasting System



e 150—design of complete unit — designer-a.d.: James Downey

artist: Leslie Jacobs — agency: Carl Reimers Co. Inc. — advertiser: Deering Milliken & Co. Inc.
e 151 —design of complete unit — designer-a.d.: Edward Rostock

artists: Irving Penn, Dianne and Allan Arbus — agency: Irving Serwer Advertising

advertiser: Conde Nast Publications
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can buv

len (‘on\fcrlil)les &=
for what it -

costs me to %

adverlise”

- -
m\ Suro you can. If vou micad o po wste the secund hand sstomobile
W — busmoms. But ¥ fgeinon 6 your bumness, vou are not speacding money oo

! your advertng — ou are makiyg money on yous sdvertwing Every
doller you spead w the fasheon megezines » on active sriling agont for
your product ~ seacking vouz message howe 0 all the slllions of women

" who buy thesr megutioen for one parposc ouly = 10 buy what yes have
e~ © pefl The Gseon mepanocs are vour Develing show wwdows ~ your
“sasmphe tmes” aB wrapped up m conviaceg males talk. Who sees theen ?

P Evervhody vou mant 10 we them The womes who wear the clothes vou

- T— meke ~ the women who buy them — the women who sl thrm i the
"‘“ merrs The worre that buv, promote snd el yew marchandec bevamer
of the drmand you beve alrradv cveatod thrwagh your bdvertinng. We
a ask you .can vou de s well with ten comvertibiea?
v
. ml’l’l’)m}dtﬂlw .50 contact your adosrtising right now !
3 A
b~ e
" i Y',‘ T st b gomsmred by

€ THE COVDE NAST PUBLICATIONS INC.
.“." VOGAL GLAMOL R HOUSE & GARDEN o YOGLY ITTERN BUCK
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® 152—design of complete unit — designer-a.d.: Bernard Eckstein

artist: (Old Engravings) — agency: Grey Advertising Agency Inc. — advertiser: Kandell, Inc.
® 153—design of complete unit — designer: Louis Dorfsman

art director: William Golden — artist: Roy Doty — advertiser: Columbia Broadcasting System
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as sure as shooting! ki e mbe decersting bra

++ + the right chinlz,
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the right damasks.

New York: 281 Fifth Acense

Chicago: 1353 Merchundise Mart
the right antigue prints.
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Stending Room Ondy ~maans the shaw’s » hit!

And (s besuthful, beantiful at the boy slior! Here s KTTV
we've bung owl the SRO sign to stay. Ous

program schedule i jampacked with talent from bugiaaiag

16 and —CBS.TV stars hike Godfrey, Sellivas, Mwrrey,

aad sponsars like (hesterfelda. Linceln-Mercury. and Budweissr.
And the schedule is Interlaced with local shows of

«cqually strong impart—Iike Los Angeles’ only TV mewernel
presenting local and intermational news on Lhe same day

of oecarrence, prepared by & 12.man full sime

safl 54 the Los Angeles Times. .. including KTTVe swn mewnresl
cosrespondent in the For East, Advertisers reslise

that KTTV's SAO schedule means SR s les for thom.

1f you don’t mind evowda, you'll want o

place on KTTV yoursel. Ask us or Rades Sales.

l } 1Y W A 4
| Los Angeles Times - CBS Television

® 154—design of complete unit — designer-a.d.: Robert Guidi
artist: Robert Guidi — advertiser: TV Station KTTV

® 155——design of complete unit — designer-a.d.: Robert Bach
artist: Gerhardt Hurt — agency: N. W. Ayer & Son, Inc.

advertiser: Hawaiian Pineapple Company

Q€ Liscant you know thet March 1ad April sew the biggwat
aslling mouths for cansed frarta 50, wu're pouag Lo de
e RIG advertising for DOLE FRUIT COCKTAIL at
the tame time—3 Rul-cnder pages in the SATURDAY

‘ENING PUST — March 17, and Aprl 1€ AND DOLE

FACTE COCKTALL ol s fstured e DOLE ontor s 1

Lodio Homa Jouraal Woman o Home Companicn, Oud

tome, MeCall s, Hetter Homes
MGMF‘.\I:MEWWM . True S10ry. 9) @)

QQN.. Bear this — In addition te this advertising ln maga-

(@are than & miliien coler s la Now York Clty

aiens in March and Aprilxthorert bo weobly ndvertisiag

for DOLE FRUNT COCKTAIL In i Jewlsh Dally For
wasd. Jewlah Journel sad Dolly Novs sad Jowich Day. 8

QQand arre's s customery will be hear
ing ol about pou rnun mcn'ul_ and Aow to we
it from ° “on Station WOR every wesk,

C point of-sairs Arips from your
DOLE repoescnsanve or DOLE Saire
215 Market Street, San Francisco 6, Cold.

( ® 156-157—design of complete unit — art director: Wilbur Sm
artist: Robert Guidi — advertiser: TV Station KT'

(- \4 advertiser: The Coca-Cola Compa
e 158—general illustration (black) — artist: Norman T

art director: Reeve Limeburner — agency: Cunningham & Walsh I

advertiser: E. R. Squibb & Sc

e 159—humorous illustration (blac

artist: Charles Addams — art director: Arnold Rost

advertiser: Mutual Broadcasting Syst:

155
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e 160—general illustration (color) — artist: Peter Helck
art directors: W. D. Crooks, Wilbur Meese — advertisers: Eli Lilly & Company
Y% art directors club medal




163

® 161 general illustration (black) — artist-a.d.; Allan Thomas
agency: Richard H. Brady Co., Inc. — advertiser: Appleton Wire Works Inc.
¢ 162 general illustration (black) — artist: Joseph W. McDermott ] ]
art director: Ben Collins — advertiser: The Beck Engraving Company, Inc. - . :
@ 163—general illustration (color — artist: Robert Riggs
art directors: W. D. Crooks, Wilbur Meese -— advertiser: Eli Lilly & Company -




164 165

e 164—general illustration (color)—artist: Gerald D. Moran

art director: Laurence Brinkman — agency: Ellington & Company, Inc.
advertiser: Business Week

e 165—general illustration (color) — artists: Harry Farrell, Charles Kuoni
art director: Bert Ray — advertiser: Abbott Laboratories

e 166—general illustration (black) — artists: Nathan Polsky, Ray Komai
art director: William Golden — advertiser: Columbia Broadcasting System
¥ award of distinctive merit

166




customers...



167

168

e 167—product illustration (black) — artist: Ervine
Metzl — art director: Kurt Josten — agency: Lewin,
Williams & Saylor, Inc.— advertiser: Deering Milliken
® 168—product illustration {(black) — artist: Somoroft
— art director: Harvey Spooner — agency: Roy S.
Durstine, Inc.— advertiser: Cheney Brothers

3 award of distinctive merit for excellence

in reproduction — engraver: Knapp Engraving Co.
® 169—product illustration (black) — artist: Alan
Fontaine — art director: Harvey Spooner — agency:
Roy S. Durstine, Inc.— advertiser: Cheney Brothers

e 170—fashion and style illustration (black)

artist: Richard Avedon — art director: Harry W.
Prickett — agency: J. D. Tarcher & Co., Inc.
advertiser: Kops Bros., Inc.

e 171—fashion and style illustration (black)

artist: Dorothy Chinitz — art director: Silvia
Davenport — agency: Abbott Kimball Co., Inc.
advertiser: L. Wohl & Company, Inc.

e 172—fashion and style illustration (black) — artist
Sofia — art director: Norma Koster — agency: Kelly
Nason, Inc.— advertiser: J. P. Stevens & Co., Inc.

16¢
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Longhair or corn...

.

RADIO SALES

174

® 174—product illustration (color) — artist: Adams Studio

art director: Carl Lins — agency: Young & Rubicam, Inc. — advertiser: General Foods Corporation
O award of distinctive merit for excellence in reproduction — engraver: Knapp Engraving Company
e |75—product illustration (color) — artists: Morgan Henninger, Will Connell

art director: John Groen — agency: Foote, Cone & Belding — advertiser: Hughes Tool Company

® 176—product illustration (color) — artist: Victor Keppler

art director: Roy W. Tillotson

advertiser: Electro Metallurgical Company, A division of Union Carbide & Carbon Corporation

175 176
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e 173—humorous illustration (black) — artist: Henry Rox
art director: Joseph Schindelman — advertiser: Columbia Broadcasting System



177

178

50

you can

count on

Ruwge Rider can't wins, ho-man hero i a
dend-center choice s Amorica’s newest Lelevision
cuwbuy star. Andistinetly different u Western pore
sonality s ever xaved & maiden, » mortiige of the
U.S. Muil, Range Rider towen pun wix feet four
inches, wears fringed buckskin und moccasine
(Juvenile funbion editors, pleane note) and Hves

by his brain wnd his fistc ss well =« his six-gune

And Range Rider's new serien of 28 half-bour
filows — mnde enpecially for TV has ¢verything to
ropeand tiea huge sudience.... Hollywood featured
pluyers Juck Maboney as Range Rider and Dick
Jones an hin sidekick, Dick West, the All-American
Boy bard.riding. hair-trigger action scripted
by top movie wrile .und the samr prodoction
company (Geve Autry’s Flying-A Pictures), the
wnime exmers techniques and sewr Slerrs Madre
Jocale that won critics cheers for: Gene's curront

TV werien ws nov of the boxt of the yeur,

Straight frum the shoulder. . here s one of the
bigeest bonurteas since Sutter's Mill for a fast.
acting ndvertiser. Just completed, thy Runge Rider
werios Is ot et [dentified with uny sponsor or
product. You ean et into the net with exclusive
first-ron Hights in your aren (subjeet of course
to prior sale). Your nearvst Radi Jos repre-
sentative will be pleased to arrunge a command
showing —even more plessed to discuss details
and avallabilities.

RADIO SALES

@ Toleriaiou S irv ... CRS

e 177—humorous illustration (black)
artist: Louis Dorsiman

art director: William Golden

advertiser; Columbia Broadcasting System
Y% award of distinctive merit

e 178—humorous illustration (black)

artist-a.d.: John H. Tinker, Jr.

agency: McCann-Erickson, Inc.

advertiser; American Mutual Liability Insurance Co.
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o

a deep bow from the waist

to sou from your
Sssociates beivind Lhe microphone
who work wilh you each week as.
you light up mublions of radie diale
‘with the brilliancy of your

performances on “The Big Show ~
Yours 1 the magic which makss

Mort Groem ot
Frant wition |

Jomes Harver - esistoni direcior
Berathy Brown- aript gi
Moredith Wiksom-- 1 ool 1 roct

and Chartes “Bud” Barry
the Aapprcst ceep 1n redie

*The Biltwonrd, Noveasher 18, 1960

Srot of all. doriimgn,
Talulah Baskhosd

John Agar
Fred Allen
Louws Armetrong.
Eddy Arnod

s Boyer
David Bran
Fanmie Brce
Joe Bushkin
Eddse Cantor

‘The trehnical crews and
Guest Relutions stalls

of The NBC Center Thester,
New York, and

180

CAN AN ADVERTISI MAN BE HAPPY?

Many are. Very happy, in fact. Get that way from the results they enjoy from
advertising in The New York Times. Which is why they've kept The Times lop medium in their
top market, For the past 31 years. More than ever today.  Thye New Yjork Times

® 179—humorous illustration (black)
artist-a.d.: Walter Van Bellen

advertiser: National Broadcasting Co.

e }80—humorous illustration (black)
artist: Rudi Bass

art directors: George Krikorian, Rudi Bass
advertiser: The New York Times
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Lester Beall Leslie Gill
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Ben Somoroff

Rolf Tietgens Paul Rand

o 181 —design of complete unit — designer-a.d.: Bradbury Thompson

artists: Bradbury Thompson, Lester Beall, Leslie Gill, Ladislav Sutnar, E. McKnight Kauffer, Saul Steinberg,
Alexander Ross, Leo Lionni, Ben Somoroff, Alvin Lustig, Rolf Tietgens, Paul Rand, Prof. Gyorgy Kepes
publisher: Ninth Graphic Arts Production Yearbook — advertiser: Davis, Delaney, Inc.

Y% ¥x art directors club medal
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Alvin Lustig

® g
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Prof. Gyorgy Kepes
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The Axt
Livinc

-

e 182—design of complete unit
designer-a.d.: Bradbury Thompson
artist: Bradbury Thompson
publisher: o —
Waest Virginia Pulp and Paper Co. HorsemansHip
publication: Inspirations for Printers
Yok art directors club medal




® 183—design of complete unit
designer-a.d.;: Walter Van Bellen
advertiser: National Broadcasting Company
® 184—design of complete unit

designer-a.d.: Allen F. Hurlburt TOS n/l:n?:

advertiser: National Broadcasting Company

Takes

A

e 185—design of complete unit
designer-a.d.: Morton Goldsholl
artist: Morton Goldsholl
advertiser: A-D Gallery

e 186—design of complete unit
designer-a.d.: Tom Courtos
artist: Tom Courtos

advertiser: Morris Lapidus

183

184

IN APRIL 1930

Thas 1Tth Devenn s Comsu . wung the

potight of natsy €4 stientcn s ¢ Arwnos

* unprecedente] grans n popal

0 e, o Lagnow f Netw.rk Radb
During Uy soime maith. by a struice of peefiact
sumng, Rads's own Coven  thy

A adusdt Mrasirement Bur

1 Stdy Nt 28 st tocoast wJrves

* of rads. litening The utstanding fact o the

e NBC» unequalled bigness.

Thewe twv comprlationn of statistics. taker
Larether. have sparked what  undowbted ¥
the biggowt market and-medtom, story

Frogty. # b NBC that tells thes story

32, i the telltng, NBC emerges as Biger.
Buser, More Econursionl the result m

o0 grive the advertiest 3 guide-post te the asont.
vadus for hes advertising ¢ollar )
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Pr

Inspirations from

The

Primitive art ls Bnkod
theough the centuries oy the
wge of the unireined artie
o axprase Mo in contowr
wnd coler, lnstincrively,
the Primitives find & direct
Pt to simplo fundomontcd
In dasign. This epplies
8 the cave men artiet
20.000 yoar: age down %

Grandma Meses In our thme.

182

Caprrgs 938 &7 Wou Vogns Aum ¢as A Canpony

SOMNOS
@

Mwo yeo preseribe chloral hydrste

+ & pedative and hypuotie, yen will
find *Seame s’ » particularly useful
fors of the druk. is & pale
atuble, glyosrinated slixir comtein~
ing 1.6 Gm, 188 gr. of chloral hy-
drate per fluldounce. it is ugar-
free and well telserated by ehildrem.
Vssful in insosnls «ad cortsin ferw
of nervous excitesent. obstetric and
pestoperstive sedation. and emsrganey
treatment of spassophilia, Aeaslable

ip ‘Spesaver’ pint» and gallea bettles.

Sharp & Dehme, Thiladelphia 1, P,

187

189



® 187—design of complete unit

designer-a.d.: Bradbury Thompson

publisher: West Virginia Pulp and Paper Co.

publication: Inspirations for Printers

o 188—design of complete unit

designer: Herbert Lubalin — artist: James Caraway

art directors: Herbert Lubalin, Andrew Schmith

agency: Sudler & Hennessey — advertiser: Sharp & Dohme
e 189—humorous illustration

artists: Harry Zelenko, Milton Grubstein

art director: Harry Zelenko — agency: Monogram Art Studios
advertiser: Hoffman-LaRoche, Inc.

® 190—design of complete unit
designer-a.d.: Gene Sharp — artist: Gene Sharp

advertiser: Einson-Freeman Co. Inc.

e 19]—art—booklet — artist: Richard Erdoes
art director: Fritz Brosius — publisher: Time, Inc.

publication: Time, The Weekly Newsmagazine
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® 192—design of complete unit — designer-a.d.: Ladislav Sutnar — artist: Ladislav Sutnar
agency: Sutnar and Hall — advertiser: Canterbury Printing Company

193

-
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® 193—design of complete unit — designer: Bradbury Thompson
art director: Philip Beaudette — advertiser: Esso Standard Qil Co.
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® 194—design of complete unit — designer-a.d.: William Golden
artists: William Golden, Brown Brothers — advertiser: Columbia Broadcasting System

Yy award of distinctive merit

Of all the devices men have used
to tell people what they have to sell,
the most effective i1s the microphone. ..

A thin ane sanches thams tnde;
2 b -t ©om 2wy ot sdvistiony medun
o smy cthmr mpcrephone

Thok b g Sy e s o A

Ay e swteech

=====_  Howtoget them into stores

194
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® 195—design of complete unit
designer-a.d.: Herbert Matter
artist: Herbert Matter

agency: Hockaday Associates, Inc.
advertiser: Knoll Associates, Inc.
O award of distinctive merit

for excellence in typography
typographer: Arrow Press, Inc.
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e 196—design of complete unit — designer: Miki Denhof

art directors: Alexander Liberman, Miki Denhof

artist: Raymond Porter — publisher: Conde Nast Publications
¢ 197—design of complete unit —designer-a.d.: Hal Zamboni
artists: Jack Zamboni, Paul Bacon

agency: Zamboni Associates

advertiser: Alexander Smith & Sons Carpet Co.

e 198—design of complete unit — designer-a.d.: Robert W. Cowan
artist: Robert W. Cowan — agency: Anderson & Cairns, Inc.
advertiser: Anderson, Davis & Platte, Inc.

Y% award of distinctive merit
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HOLIDAYS IN WALES

* By William H. Crowford, Jr.

New York - Oxford University Press - 1950

WE're three brethern
out of Spain,

Come to court
your daughter Jane.

My daughter Jane
she s too young:
She hath no shill
i a flattering tongue.

Nt for that wmttre, hath JOSEPI LOW < but e will be ghod s bt s pictsres apeah fop

hemadlven acvtime son drop Sire & line a0 Box 778, Merristawn, N. L. ar phase e 3 4818)

e 199—art — direct mail — artist-a.d.: Joseph Low
agency: Joseph Low — advertiser: Joseph Low

[ award of distinctive merit for excellence

in reproduction

engraver: Joseph Low

e 200—art — booklet — artist: Joseph Low

art director: John Begg — publisher: Oxford University
Press, Inc.

e 20l—art — booklet — artist: David Stone Martin

art director: Lester Rossin — agency: Lester Rossin
Associates — advertiser: Lester Rossin Associates
Y% award of distinctive merit






@ 202—art — booklet — artist: Richard Erdces — art director: Fritz Brosius — publisher: Time, Inc.

publication: Time, The Weekly Newsmagazine
® 203—art — direct mail — artist: Louis Dorfsman — art directors: Herbert Lubalin, Andrew Schmith

agency: Sudler & Hennessey — advertiser: Sharp & Dohme

202

Ordinary people, of course, do not ’ be in TIME . . . tucked into
»~

g

ordinary people and this footnote - the bristie-thighed curipw
e s g =

read footnotes. But TIME-readers are not a sober Seisnce story about

happened to

204 205
: e 204—design of complete unit
designer-a.d.: Parmelee W. Cusack
-~ ’“‘ '_‘ -
> "‘ XYY artist: Parmelee W. Cusack
\ A AAAAA
/. v.,/,. JAA‘;' ‘A‘A‘A:A“/ advertiser: RCA Recorded Program Service:

e 205—design of complete unit

designer-a.d.: Karl Koehler
WS artist: Karl Koehler — agency: Karl Koehler
o~ - advertiser: The Miller Company

s

e miller convang )
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Linctus Compound




® 206—art — company magazine — artist: Walter Van Bellen
art director: Henry Hoyer — publisher: Western Electric Co.

publication: Western Electric Co. — ¢ award of distinctive merit
o 207—design of complete unit — designer-a.d.: Lester Beall

artists: Lester Beall, John Di Gianni — advertiser: The Upjohn Co.

Y¢ award of distinctive merit
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® 208—design of complete unit— designer: Herbert Lubalin — art directors: Dr. David A. Bryce, Herbert Lubalin
— artists: Julius Galino, Cal Sacks — agency: Sudler & Hennessey — advertiser: Lederle Laboratories Division,
American Cyanamid Company — @ 209—art — company magazine — artists: Libby & Paul Peck — art directors:
Dr. David A. Bryce, Herbert Lubalin — agency: Sudler & Hennessey — advertiser: Lederle Laboratories Division,
American Cyanamid Company — 210—art — company magazine — artist: Paul Rabut— art director: Roy W.
Tilletson — publisher: Union Carbide and Carbon Corporation — publication: Product & Processes — v award of
distinctive merit —[J award of distinctive merit for excellence in reproduction — engraver: Reiman-Conway
Associates, Inc. — @ 211—art — company magazine — artist: Joe Richards — art director: Bert Ray — publisher:
Abbott Laboratories — publication: What's New — 0O award of distinctive merit for excellence in reproduction —

engraver: Collins, Miller & Hutchings Inc.
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e 212—design of complete unit — designer-a.d.: Wallace W. Elton — artist: Scott Johnston
agency: ]. Walter Thompson Co.— advertiser: Ford Motor Company
B Kerwin H. Fulton medal




® 213—design of complete unit — designer: M. D. Glanzman

art director: Lillian Jenkins — artist: M. D. Glanzman e 214—design of complete unit — designer-a.d.: James Real, Bill Tara
agency: J. C. Bull, Inc.— advertiser: Madison Square Garden Corporation artist: James Real — advertiser: Art Directors Club of Los Angeles
Y¢ award of distinctive merit Y¢ award of distinctive merit
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GIMBELS - PHILADELPHIA

FIFTH FLOOR - CHESTNUT

215

216

® 215—design of complete unit— designer-a.d.: Robert Gage — artist: Joe
DeCasseres — agency: Doyle Dane Bernbach, Inc.—advertiser: Wimelbacher
& Rice Inc.— e 2]16—design of complete unit — designer-a.d.: Don Sternloff —
artist: Albert Staehle — agency: Young & Rubicam, Inc.— advertiser: The Petri
Wine Company — e 217—design of complete unit— designer: Joseph Gering
— art directors: Paul Lord, Joseph Gering — artist: Joseph Geiing — advertiser:
Gimbels Philadelphia

e 218—design of complete unit — designer: William Chevallier — art directors:
Diamond & Gelgisser Art Studio — artist: John M. Moore — agency: Direct Adv.
Associates — advertiser: Arthritis and Rheumatism Foundation — e 219—de-
sign of complete unit— designer-a.d.: Harry W. Prickett — artist: Alex Taylor
— agency: J. D. Tarcher, Inc.— advertiser: United Jewish Appeal



for a stronger America...

L7 flght

& 1 arthritis

glve ~ ARTHRITISEND RHEUMATISM FOUNDATION
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218
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Hugs the road

THE GENERAL TIRE

220 221

222

@ 220—art — poster — artist: Paul A. Randall

art director: Wilbur Smart — agency: D'Arcy Advertising Company
advertiser: The General Tire & Rubber Company

® 22]1—art — poster — artist: William Steig

art director: George Booth — agency: |. Walter Thompson Co.
advertiser: Ford Motor Company

® 222—art — poster — artist: Douglas Crockwell

art directors: Richard F. Tobin, Captain, Joseph C. Newton, C.W.O
agency: Calkins & Holden, Carlock, McClinton & Smith, Inc.
advertiser: Recruiting Publicity Bureau, U.S. Army Air Force
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® 223—design of complete unit — art director: Jerome Parker
artist: E. McKnight Kauffer — advertiser: American Airlines Inc.

AMERICAN AIRLINES

TR

e

i

EW MEXICO

@ 224—art — poster — artist: Jean Carlu — art director: Melville E. Stone
agency: Ketterlinus Lithographic Mig. Co.— advertiser: Pan American World Airways

Y¢ award of distinctive merit

NOW DIRECT SERVICE TO &k =

by Clipper

224
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® 225—art — poster

artists: John Van Heerden, Gene Welther
art director: Gene Walther

agency: Walther-Boland Associates
advertiser: Philippine Air Lines

228

® 226—art — poster )

artist: Adolph Treidler — art director: Roger Joslyn
agency: Wendell P. Colton

advertiser: Furness Bermuda Line
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® 227—art — poster — artist: Ted Kautzky — art director: Henry D. Maconachy
agency: Ketterlinus Lithographic Mfg. Co.— advertiser: Ketterlinus Lithographic Mig. Co.
% award of distinctive merit

® 228—art — poster — artist: Everett McNear — art director: Frank Blake — advertiser: Kimberly-Clark Corporation
7% art directors club medal

Rather than love,
than money,
than fame,

gl give me truth.

e mez’:f' y.— 2 8
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® 229—design of complete unit
designer: Edward F. Carini

art director: Donald C. Wilson

artist: Edward F. Carini

advertiser: Clayton F. Summy Co.
Y¢ award of distinctive merit

® 230—design of complete unit
designer-a.d.: Walter Van Bellen
advertiser: National Broadcasting Co.



It's

all
about
women...
and
their
mien!

e 231—design of complete unit — designer: Erik Nitsche — art di-
rectors: Victor Sedlow, Erik Nitsche — artist: Erik Nitsche — adver-
tiser: 20th Century-Fox Film Corp.— e 232—design of complete unit
— designer-a.d.: Erik Nitsche — artist: Erik Nitsche — advertiser:
Museum of Modern Art— e 233—design of complete unit— de-
signer: Erik Nitsche — art directors: Victor Sedlow, Erik Nitsche —

artist: Erik Nitsche — advertiser: 20th Century-Fox Film Corp.

231

232
233



® 234—design of complete unit — designer-a.d.: Alex Steinweiss — artist: Alex
Steinweiss —advertiser; Columbia Records, Inc.— e 235—art— point-of-sale—
artist: Darrill Connelly—art director: Robert M. Jones —advertiser: Columbia

Records, Inc.

® 236—art — point-of-sale — artist-a.d.: David Stone Martin —agency: Lester
Rossin Associates, Inc.— advertiser: Mercury Records — % award of distinctive
merit — ® 237 — art — point-of-sale — artist-a.d.: Joseph Low — advertiser: The
Haydn Society — ¥y award of distinctive merit — @ 238—art — point-of-sale —
artist: Joseph Low — art director: Alvin Eisenman — advertiser: The Haydn
Society — e 239—art — point-of-sale — artist-a.d.; David Stone Martin—
agency: Lester Rossin Associates, Inc.— advertiser: Mercury Records —

Yev art directors club medal
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240 241

® 240—design of complete unit — designer: Virginia Plummer — art director: R. W. Wheeler

artist Virginia Plummer — agency: Young & Rubicam, Inc.— advertiser: The Ohio Match Company
® 241 —design of complete unit — designer-a.d.: Irvine Kamens — artist: Lester Rossin Assoc., Inc.
agency: ]. M. Mathes, Inc.— advertiser: Imperial Paper & Color Corporation

® 242—design of complete unit— designer-a.d.; Herbert Matter — artist: Eszter Haraszty — agency: Hockaday Associates, Inc.
® 243—design of complete unit — designer-a.d.; Saul Bass — artist: Saul Bass — advertiser;: Rose Marie Reid of California

Y¢¥y art directors club medal

242 243




245 244

through a
darkly

/!

® 244—art — point-of-sale — artists: Irving Miller, K. Chester
art director: Ray Freiman — publisher: Random House, Inc.
® 245—design of complete unit — designer: Bill English

art directors: Bill English, Harry Ford

artist: Bill English — publisher: Alfred A. Knopf, Inc.
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e 246—design of complete unit — designer-a.d.: Alexander Liberman, Priscilla Peck

artist: Erwin Blumenfeld — publisher: The Conde Nast Publications Inc. — publication: Vogue
Y¢¥y art directors club medal

® 247—design of complete unit — designer-a.d.: Alexander Liberman, Priscilla Peck

artist: Herbert Matter — publisher: The Conde Nast Publications Inc. — publication: Vogue

247
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COLOURS
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THE BEAUTIFUL INDIVIDUALIST
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248

e 248—design of complete unit — designer-a.d.: Alexey Brodovitch — artist: Richard Avedon
publisher: Hearst Magazines, Inc.—publication: Harper's Bazaar — Yy award of distinctive merit
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® 249—design of complete uni

Ny

« The tishtret posible slacks, in'blue sad Wack plaid.
cut = the hine 1 strem the ft Vote the Levi lems
\apeting nasruwer and narrower ftaward the eskle.
By Dasid Goodstely in Milliken fabric

shout $18 Blark ferses pallover. shout $13,
Huth, Saks Fifth Avenuer Lo $ Avrens fulivn Gachingkel.
Delmanctte’a sukle-tight huckshlo Buuts.

-T.ghemandrliunmumnmvdrin.u:h&d

ced snd wine tweed apron. cul on the hias and
bexutifully bulks. with 8 waisthand that buckles in

back and the Bazaar’s cowlcll clanking at age sidey
.

In John Walther fahrir, about $30. The knit jesser
dress, about 830, Both, Bonnie Cashin designa

for Adler and Adier. Lord asd Taslors
Juliue Garfinckel; Neiman-Marcus. Bell. by Cora.

t — designer-a.d.: Alexey Brodovitch — artist: Karen Radkai

publisher: Hearst Magazines, Inc.— publication: Harper's Bazaar



e 250—design of complete unit — designer-a.d.: Cipe Pineles

artist: Dong Kingman — publisher: Triangle Publications — publication: Seventeen Magazine

e 25]—design of complete unit — designer-a.d.: Alexey Brodovitch

artist: Richard Avedon — publisher: Hearst Magazines, Inc. — publication: Harper’s Bazaar

® 252—design of complete unit — designers: Cipe Pineles, William Helburn — art director: Cipe Pineles
artist: William Helburn — publication: Seventeen Magazine — publisher: Triangle Publications

Yy award of distinctive merit
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@ 253—design of complete unit — designer: George O. Kalmar — art director: Herbert Roan

artist: George O. Kalmar — publisher: U.S. State Department— publication: Anepuka (America)
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® 254-—design of complete unit — designer-a.d.: Souren Ermoyan, Anthony T. Mazzola — artist: Al Parker

publisher: Hearst Magazines, Inc.— publication: Town & Country

Magazine

D award of distinctive merit for excellence in typography — typographer: Graphic Arts Typographers, Inc.
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® 255—design of complete unit — designer-a.d.: Alexander Liberman, Priscilla Peck
255 publisher: The Conde Nast Publications Inc. — publication: Vogue

2] N} T ] 1 When Henri de Toulouse-Lautrec died in 1901 after ashort hut amused ife, he loft & meagre reputation as & caricetunist
T () U IJ O l \ I‘J - l \ l i T R h (} -} | un smbracs sumbes of drawiangs and lithographs, tn additinn tn his pamtmygs. {Years after, he was recognizred a3
[ § 4 4 . .

=c of the four wlnary mncleenth.century wnnalors whe nuenced paraters from Bonnacd 1o Prcasen 1 Now Mr Lud:

& e w wiz Charell's cublevti of Lautree hithagraphs, first sketches, rave trial proofs and definitive prints, many of them unique,
J A N }4 \ \ R l L w exdnbitmn through April 15 at the Knuedler Gaileries im New York, lue the benefit «f the Vi Muveum at Aibi
France, where Lautrec was born, Ameng the thirty postera in the group 1o [rian Japonais. a wuperb eclehration of the
A detail from Divan Japonais, one of the greatest 10)l, fxmous cnfé-concert, Thare, red-haired Yvette Guilbert, her thin arms in long bisck glwes, nighily seug naughty
np+, watched often by Lauirer and sinetimes hy the pale. deficate Jane Asril, with her puseycat lave. who dunced the

posters in the current Lautree shew of lithographs.

Hz at another cajfe-concert in a froth nf white lace petficnata, her black-stockinged legs often high in o seissors hick.
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e 256—design of complete section — designer-a.d.: Charles W. Tudor

artist: Arthur Siegel — publisher: Time Inc. — publication: Life Magazine
Y% art directors club medal
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® 257—design of complete section — designers: Herbert Matter, Woligang Fyler
art directors: Alex. Liberman, Woligang Fyler — artist: Herbert Matter

publisher:; The Conde Nast Publications Inc. — publication: House & Garden

¥¢ award of distinctive merit

v Smaoth color for tailored madern...
Build up from Pebble beige with

“harp eolor for traditionat mabogany ...
Start with Willow geeen. light it
with Lemon Peel. Bitter tiroen, \axturtiom.

Hot Chacolute, Driftaood. Parsa,
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o 258—design of complete section
designer-a.d.: Charles W. Tudor — artist: Dmitri Kessel
publisher: Time, Inc.— publication: Life Magazine

Proud Byzantium’s
Christian Treasure

SACRED MOSAKS REAPPEAR B CHURCHES OF BTANBUL

A CLMACTIC EXAMPLE OF
HAGHIA SOPHIAS MOSAICS =
AND THER
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e 259-—design of complete section — designer-a.d.: Charles W. Tudor
artists: James Lewicki, Fernand Bourges, Authenticolor, Jahn & Ollier, Walter A. Curtin
publisher: Time, Inc. — publication: Life Magazine
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REVOLUTION
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® 260—design of complete section
designer: Saul Steinberg

art director: Louis-Marie Eude
rtists: Saul Steinberg, Louis Faurer
publisher: Cowles Magazines, Inc.

publication: Flair Magazine

® 261 —art-fiction (black)

Hists: Saul Steinberg, Louis Faurer
art director: Louis-Marie Eude
publisher: Cowles Magazines, Inc.
publication: Flair Magazine




® 262—art — fiction (black) — artist: Al Parker
art directors: Souren Ermoyan, A. T. Mazzola
publisher: Hearst Magazines, Inc.

publication: Town & Country Magazine

v award of distinctive merit

® 263—art — fiction (black) — artist: Harry O. T
art director: Dillon Lauritzen

publisher: Westways Magazine

publication: Westways Magazine




264

265

@ 264——art — fiction {black) — artist: Floyd M. Davis — art director: John C. Pellew

publisher: Crowell-Collier Publishing Co.— publication: Colliers — Y¢¥¥ art directors club medal

O award of distinctive merit for excellence in reproduction — engraver: Crowell-Collier Publishing Co.

e 265—art — fiction (black) — artist: David Stone Martin — art director: Anthony T. Mazzola

publisher: Hearst Magazines, Inc. — publication: Town & Country Magazine — ¥y award of distinctive merit
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® 266—art — fiction (black) — artist: Gray Foy — art director: Bradbury Thompson — publisher: Street & Smith
Publications, Inc.— Publication: Mademoiselle — ® 267 —art — fiction (black) — artist: Emma Landau — art di-
rector: Herbert Roan — publisher: U. S. State Department — publication: Anepuka (America) — ® 268—art —
fiction (black) — artist: Emett — art director: Arnold Hoffman, Jr. — publisher: New York Times — publication:
New York Times Sunday Magazine Section — e 269—art — fiction (black) —artist: Roy Doty —art director: Arnold
Hoffman, Jr. — publisher: New York Times — publication: New York Times Sunday Magazine Section.
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® 270—art — fiction (color) — artist: Austin Briggs
art director: Frank Kilker

publisher: Curtis Publishing Company
publication: Saturday Evening Post

Y% art directors club medal




hahen ool M

e 27]1—art — fiction (color) — artist: Robert Hilbert — art directors: Al Allard, C. Edward Cerullo
publisher: Fawcett Publications, Inc.— publication: Today's Woman

Yt award of distinctive merit

® 272—art — non-fiction (color) — artist: Fred Ludekens — art directors: Al Allard, H. A. Van Valkenburg
publisher: Fawcett Publications, Inc.— publication: True, The Man's Magazine
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© 273—art — fiction (color) — artist: Edgar Munhall — art director: Cipe Pineles

273

publisher: Triangle Publications — publication: Seventeen Magazine



274 ® 274—art — fiction (color) — artist: Doris Lee — art director: Cipe Pineles

publisher: Triangle Publications — publication: Seventeen Magazine — ¥ award of distinctive merit



the L \DY
aho GAMBLED with LOVE

T yom wmgry esshng o sking 8 veadley mmrriage
Nodum you seuaee you, med os @ury of » e whe S0l

Iy Jrrome Heidman ‘
L } L

J.,_“_.E

277

® 275—art — fiction (color) — artist: Al Parker

art director: William Fink

publisher: Curtis Publishing Co.

publication: Ladies’ Home Journal

® 276—art — fiction (color) — artist: James Bingham
art directors: Al Allard, C. Edward Cerullo
publisher: Fawcett Publications, Inc.

publication: Today's Woman

e 277—art — fiction (color) — artist: Floyd M. Davis
art director: Frank Eltonhead

publisher: Hearst Magazines, Inc.

publication: Cosmopolitan Magazine




e 278—art — fiction (color) — artist: Albert Dorne — art director: Frank Eltonhead
publisher: Hearst Magazines, Inc. — publication: Cosmopolitan Magazine
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® 279—art — fiction (color) — artist: Stan Ekman — art director: John C, Pellew
publisher: Crowell-Collier Publishing Co. — publication: Collier's




o 280—art — fiction (black) — artist: Fred Freeman
art director: Frank Kilker — publisher: Curtis Publishing Company

publication: Saturday Evening Post

e 281—art — fiction (color) — artist: C. E. Monroe, Jr.
art director: John C. Pellew — publisher: Crowell-Collier Publishing Co.

publication: Collier's

® 282—art — non-fiction (color) — artist: Tom Lovell

art directors: Al Allard, H. A. Van Valkenburg — publisher: Fawcett
Publications, Inc.— publication: True, The Man's Magazine

280

281
282




® 283——art — fiction (color) — artist: Charles Evers — art director: Bernard J. White
283 publisher: Popular publications — publication: Argosy Magazine
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® 284 —_art — non-fiction (color) — artist: Jacob Lofman

art director: Herbert Roan
publisher: U. S. State Department — publication: Anepuka (America)

® 285—art — non-fiction (color) — artist: Gjon Mili

art directors: Alexander Liberman, Priscilla Peck

publisher: The Conde Nast Publications Inc. — publication: Vogue
® 286—-art — non-fiction (color) — artist: Saul Steinberg

art directors: Alexander Liberman, Priscilla Peck

publisher: The Conde Nast Publications Inc. — publication: Vogue

286
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® 287—art — non-fiction (color) — artist: Sol Wilson — art director: Leo Lionni — publisher: Time, Inc. — publication: Fortune
® 288—art — fiction (color) — artist: Arnold Blanch — art director: Cipe Pineles — publisher: Street & Smith Publications, Inc.— publication: Charm Magazine
® 289—art — fiction (color) — artist: Ben Shahn — art director: Cipe Pineles — publisher: Street & Smith Publications, Inc.— publication: Charm Magazine
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® 290—art — fiction (color) — artist: Coby Whitmore — art director: Jean Sage
publisher: Hearst Magazines, Inc. — publication: Good Housekeeping Magazine

@ 291 —art — fiction (color) — artist: Barbara Schwinn — art director: John C. Pellew
publisher: Crowell-Collier Publishing Co. — publication: Collier's

291



® 292—art — fiction (color) — artist: Edwin Dawes

art director: John C. Pellew

publisher: Crowell-Collier Publishing Co. — publication: Collier’s
® 293—art — fiction (color) — artist: Edna Eicke

art director: Kirk C. Wilkinson

publisher: Woman's Day, Inc. — publication: Woman's Day

EDNA EICKE
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® 294 art — non-fiction (black) — artist: Maurice Terrell — art director: Merle Armitage
publisher: Cowles Magazines, Inc. — publication: Look Magazine
Y¢¥¢ art directors club medal

® 295_art — non-fiction (black) — artist: Edward Russell — art directors: Alexander Liberman, Priscilla Peck
publisher: The Conde Nast Publications Inc. — publication: Vogue
Y¢ award of distinctive merit

295



® 296—art — non-fiction (black) — artist: John Vachon

art director: Merle Armitage

296
publisher: Cowles Magazines, Inc.— publication:

Look Magazine

297
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o 300—art — non-fiction (color) — artist: Scott Hyde — art directors: Alexander
Liberman, Woligang Fyler — publisher: The Conde Nast Publications Inc. —
publication: House & Garden — e 30]l—art — non-fiction (color) — artist: John
W. Stark — art directors: Alexander Liberman, Wolfgang Fyler — publisher:
The Conde Nast Publications Inc. — publication: House & Garden — e 302—
art — non-fiction (color) — artist: Erwin Blumenfeld — art directors: Alexander
Liberman, Priscilla Peck — publisher: The Conde Nast Publications Inc.—
publication: Vogue — O award of distinctive merit for excellence in reproduc-

tion — engraver: Conde Nast Engravers
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@ 303—art — non-fiction (color) — artist: Fred Banbery — art director: John C. Pellew
publisher: Crowell-Collier Publishing Co. — publication: Collier’s
Y% art directors club medal

® 304—art — fiction (black) — artist: Paul Himmel — art director: Joan Fenton
— publisher: Triangle Publications — publication: Seventeen Magazine —
® 305—art — fiction {color) — artist: Symeon Shimin — art director: Cipe Pineles
— publisher: Street & Smith Publications — publication: Charm Magazine —
@ 306—art — non-fiction (black) — artist: Howard Brodie — art director: William
O.Chessman— publisher: Crowell-Collier Publishing Co.— publication: Collier's

304 305
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@ 307——art — non-fiction (black) . artist: Fenno Jacobs
art director: Leo Lionni — publisher: Time, Inc. — publication: Fortune

o 308—art — non-fiction (color) — artist: Gjon Mili
art directors: Alexander Liberman, Priscilla Peck
publisher: The Conde Nast Publications Inc.— publication: Vogue

® 309—art — non-fiction (color) — artist: R. F. McGraw

art director: Herbert Roan
publisher: U. 5. State Department — publication: Anepuka (America)
] award of distinctive merit for excellence in reproduction

engraver: Knapp Engraving Company
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® 310—art — non-fiction (black) — artist: Irving Penn

art directors: Alexander Liberman, Priscilla Peck — publisher: The Conde Nast Publications Inc.— publication: Vogue
e 311—art — non-fiction (color) — artist: Ben Rose

art director: Alexey Brodovitch — publisher: Hearst Magazines, Inc.— publication: Harper's Bazaar

® 312—art — non-fiction (black) — artist: Dudley Huppler

art directors: Alexander Liberman, Priscilla Peck — publisher: The Conde Nast Publications Inc.— publication: Vogue

312

BLACK AKD WIITE BRILLIASCE

BY DUDLEY HUPPLER










preceding pages — @ 313-—art — non-fiction {black) — artist: Stephen Colhoun — art director: Bradbury Thompson
publisher: Street & Smith Publications, Inc.— publication: Mademoiselle
O award of distinctive merit for excellence in reproduction — engraver: The Beck Engraving Company

e 3l4—art — non-fiction (color) — artist: Clifford Coffin — art directors: Alexander Liberman, Tina Fredericks
publisher: The Conde Nast Publications Inc. — publication: Glamour
® 315—art — non-fiction (color) — artist: Milton Greene — art directors: Alexander Liberman, Priscilla Peck
publisher: The Conde Nast Publications Inc. — publication: Vogue u
® 316—art — non-fiction (color) — artist: Rene Gruau — art director: Hershel Bramson |
publisher: Cowles Magazine, Inc. — publication: Flair Magazine
O award of distinctive merit for excellence in reproduction — engraver: Art Color Printing Company
® 317—art — non-fiction (color) — artist Dan Wynn — art director: Cipe Pineles
publisher: Triangle Publications — publication: Seventeen

314 315
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318—324—magazine covers

e 318—artist: Dong Kingman — art director: Leo Lionni
publisher: Time, Inc.— publication: Fortune

¢ award of distinctive merit

® 319—artist: Andrew Wyeth — art director: John Funk
publisher: Curtis Publishing Co.

publication: Country Gentleman

o 320—artist: Jane Oliver — art director: Edward O'Connell
publisher: This Week Magazine

publication: This Week Magazine

o 321—artist: Roswell Park Memorial Institute — art director: Sol Ehr-
lich — publisher: American Institute of Physics — publication: Physics
Today — e 322—artist: Richard F. Stone — art director: Ole C. Risom —
publisher: Interior Design & Decoration Pub. Co.— publication: Interior
Design & Decoration — @ 323—artist a.d.: George Elliott — publisher:
George Elliott — publication: Jewelry Magazine — o 324—artist: Aure-
lius Battaglia — art director: Reginald D. Massie — publisher: Fort-
nightly Publishing Co. — publication: The Reporter
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325

325~—326—magazine covers — @ 325—artist: Amnon Rubinstein — art director: Paul Grotz
publisher: P. I. Prentice — publication: Architectural Forum

e 326—artist: Anthony Linck — art director: Herbert Roan
publisher: U. S. State Department — publication: Anepuka (America)
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327-331—television commercials
® 327—art director: Rex Cox—producer: Sarra, Inc.
—agency: B. B. D. & O.—advertiser: American To-
bacco Company— e 328—art director: Richard Zell-
ner—producer: Signal Films, Ltd.—agency: Young
& Rubicam Inc.—advertiser: Duffy-Mott Co. Inc.—
Yr award of distinctive merit— e 329—art director:
Clark Agnew—producer: Shamus Culhane Pro-
ductions Inc.—agency: Lennen & Mitchell, Inc.—
advertiser: P. Lorillard Company

® 330—art director: Shamus Culhane—producer:
Shamus Culhane Productions Inc—agency: Comp-
ton Advertising Inc.—advertiser: Standard Brands
Inc.— e 331 — art director: Robert Cannon— pro-
ducer: Stephen Bosustow —agency: J. Walter
Thompson Co.— advertiser: Shell Oil Co.

330

331



332-340—title slides
® 332-334—artist: Georg Olden-—art director: Georg
Olden—advertiser: Columbia Broadcasting System
® 333—artists: Georg Olden, Arnold Blumberg—
art director: Georg Olden-—advertiser: Columbia
Broadcasting System

e 335—artists: Arthur Rankin, Jr., Olsen-Bradish, Inc.
—art director: Arthur Rankin, Jr—agency: ABC-TV
—advertiser: “The Fitzgeralds“— e 336—artist: Hy
Bley—art director: Arthur Rankin, Jr——agency:
ABC-TV—advertiser: "Life Begins at 80— e 337—
artist: William Suchmann—art director: Arthur Ran-
kin, Jr—agency: ABC-TV-—advertiser: “Pulitzer
Prize Playhouse”

® 338-340—artist: John Graham-—art director; John
Graham — advertiser: National Broadcasting Co.
® 339—artist: John Graham—art directors: Allen F.
Hurlburt, John Graham—advertiser: National Broad-
casting Co.

Charlie Wild
Private
\ Detective

332
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341.345—television commercials
@ 341—art director: Norman Tate—producer: United
Productions of America—agency: N. W. Ayer &
Son Inc.—advertiser: Carrier Corporation— e 342—
art director: Norman Tate—producer: Tempo Pro-
ductions—agency: N. W. Ayer & Son Inc.—adver-
tiser: National Dairy

® 343—art director: Norman Tate—producer: Tempo
Productions—agency: N. W. Ayer & Son Inc.—
advertiser: National Dairy — e 344—art director: Nor-
man Tate—producer: United Productions of America
—agency: N. W, Ayer & Son Inc.—advertiser: Car-
rier Corporation — jraward of distinctive merit
@ 345—art director: Norman Tate—producer: United
Productions of America—agency: N. W. Ayer &
Son Inc.—advertiser: Webster Tobacco Company
Yr award of distinctive merit

343
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for fine work in the field of TV slides : Arthyr Rankin, ABC — Georg Olden, CBS — John Graham, NBC




o resident members 1950-1951

a
Richard S. Ackerman
William A. Adriance
M. F. Agha

Clark Agnew
Jewett Allen

Alired A. Anthony
Julian M. Archer
Merle Armitage
Gordon C. Aymar
b

Richard F. Bach
Hugh Bailey

Frank Baker

Paul ]. Barbuto
Rudi Bass

Len Bastrup

Cecil Baumgarten
Lester Beall

Harry B. Beck
Wolfgang Beck
Park Berry

Joseph Binder
Robert H. Blattner
David S. Block
Arthur T. Blomquist
Robert W. Bode
James C. Boudreau
Harold A. Bowman
Douglas Boyd
Simeon Braguin
Fred ]. Brauer
William L. Braun
Edward ]. Bravo
Francis Brennan
Stanford Briggs
Bernard Brussel-Smith
James D. H. Buckham
William H. Buckley
Walter J. Budd
Carl Burger

Will Burtin

Albert Burwinkle
Rod Butterworth

c
Earnest Elmo Calkins
Joseph Campanaro
Heyworth Campbell

Stuart Campbell
Jean Carlu

Paul Carlyle

Henry ]. Castello

C. Edward Cerullo
Richard S. Chenault
John V. Cherry

William O. Chessman
Christian G. Christensen
Leo Christle

James E. Clark, Jr.
Joseph A. Clark
Rene Clarke
Mahlon A. Cline
Carl Cobbledick
Eugene F. Cole
W. Arthur Cole
John P. Coneen
Ernest Conrad
John A. Cook
Robert W. Cowan
Dean Coyle
Harlan Crandall
George B. Croll
John H. Currie, Jr.
Parmalee W. Cusack
d

Ralph Daddio
Wm. F. Dahlmann
Herbert L. Daugherty
Luis Daussa

Don De Marco
Peter E. Denardo
Donald Deskey
Edward P. Diehl
Vincent Di Giacomo
Peter Donald
Hector A. Donderi
Albert Dorne
Henry Dravneek
Earle A. Drewry
William Duffy
Franc Dumreicher
Vincent J. Dunn
Rudolph Dusek

e

Philip W. Ellard
James Park Elliott
B. G. Ellis

Ralph Ellsworth
Wallace W. Elton
Frank Eltonhead
Bert Emmert
Robert J. C. Engel
Souren Ermoyan
Louis-Marie Eude
f

George M. Failes
Charles Faldi
Gunnard H. Faulk
Jack Featherson
Leonard Fellows
Michael Fenga
Edward Fischer
Charles K. Fitzpatrick
James R. Flora

]. Walter Flynn
Robert Foster

Charles ]. Freericks
Edward C. Frevert
Ernest Frey

L. W. Frohlich

g

Tony Gablik
Robert Gage
Joseph T. Gauss
Alberto P. Gavasci
Peter Geist

Walter B. Geoghegan
Carl H. Georgi
Edwin A. Georgi
Joe Geyer

Richard B. Gillis
George Giusti
Walter Glenn
Seymour R. Goff
Willard B. Golovin
Juke Goodman

Ed Graham
George Greller
Joseph Groner
Walter Grotz
Nelson Gruppo
Gerard Guarch
Lurelle V. A, Guild
Arthur L. Guptill

h

Robert H. Hack
Sydney Hahner

A. Halpert
Thurland Hanson
Horace W. Hardy
Henry Mitchell Havemeyer
Arthur Hawkins, Jr.
John L. Head
Eldridge D. Hedges
Eugene Heiffel
Budd Hemmick
Everett W. Hencke
George W, Higgins
John J. Hill, Jr.
Lejaren & Hiller

A. Russell Hillier
Grant 1. Hipwell
Hoyt Howard

Allen F. Hurlburt
George E. Hurrell

i

William A. Irwin

i

Edward G. Jaccoma
John Jamison
Harry Janson

Rolf Jensen

Peirce Johnson

Q
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O
n
O
O
O
[
=
j =
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Bob Jones

Robert A. Jones
Roger Joslyn

k

George O. Kalmar
Morris H. Kates
Wm. R. Kaufmann
Tom S. Keil

John Keily
Ambrose ]. Kennedy
Myron W. Keénzer
Cle Kinney

Frank E. Knight
William Knudsen
William Kollicker
George Krik¢rian

1

Joseph Lacay

Abril Lamarque
Paul R. Lang
Orestes S. Lapolla
John J. Larkin
Elmer Lasher
Wilson Stuart Leech
A. R. Lehman
James ]. Leindecker
Andrew Lessin
Alexander Liberman
Reeve Limeburner
Bert W. Littmann
Frank A. Livingston, Jr.
Richard Lockwood
Lester Jay Loh
William L. Longyear
Laurence Lustig

m

Andrew Maddalone
Charles Elwood Mahony
Edmund Marein
Bruce ]J. Marengo
Al Marshall
Raymond M. Martin



Louis Menna
Calvin Merrick
William Messerschmidt
Dixon M. Meuller
David Lyle Millard
Charles F. Miller
Beaven W. Mills
Philip T. Mitchell
Edward F. Molyneux
James L. Monley
William R. Morrison
Thomas Throck Morton
Tobias Moss
Edward F. Mottern
Norman B. Mullendore
Nickolas Muray
Ralph Mutter
Robert McCallum
William F. McCartin
Charles E. McCurdy
John T. McGovern
Thomas F. McManus
n

Ben Nash

Thomas Neary
Jerome S. Niblette
Walter K. Nield
Erik Nitsche
Herbert R. Noxon

o

Wm, Oberhardt
Harry F. O'Brien
Ernest M. Olsen
Lawrence Olson
Garrett P. Orr

Nils Ostberg
Sydney Oxberry

P

Tony Palazzo

Louis C. Pedlar
John Peter

Walter R. Peters

Joseph B. Platt
William T. Pompilio
Nathaniel Pousette-Dart
Carl F. Pribus
Daniel ]. Purfield

q

Tom Quinn

r

Paul Rand

Sheldon Reed

Wm. H. Reinhardt
Edward Rethorn
King Rich

Edwin C. Ricotta
Franc Ritter

Herbert Roan
Alexander William Robbie
Edwin A. Roberts
Frederick H. Roberts
George Roche
Harry Rocker

Julian Rockmore
Harlow Rockwell
Paul Roman

Lester Rondell
Morris L. Rosenblum
Arnold Roston
Henry N. Russell
John Russo

Donald Ruther

8

Everett W. Sahrbeck
Ignatz Sahula-Dycke
George Samerjan
Hans Sauer

Edwin C. Sauter
Bernard Saxon
William H. Schneider
Richard Schroder
Barney Schultz
Frank R. Scoppa
Howard Scott

e non-resident members 1950-1951

George C. Adams
Roland L. Baum
Charles W. Beck, Jr.
Hal Johns Benson
Laurence Kay Benson
James Birnie, Jr.

James D. Bishop
Phillips D. Booth

John Milne Boothroyd
Dee Carlton Brown
Herman F. Burns

]. H. Cahalin

Paul B. Cavanagh
Charles T. Coiner

Benjamin F. Collins
Royal Dadmun
Florian R. Deppe
Rocco Di Marco
Kenwood Dixon
Lester Douglas
Edwin Eberman

Al T. Enge

Joseph Gering
Fayette Harned
James D. Herbert
Frank Hoctor

A. M. Huntington
Donald M. Lewis, Jr.

Ralph Seberhagen
Mark Seelen
Arthur Seller
Fred Sergenian
William Serio
Robert E. Shaw
George Shealy
William Sheldon
Charles Silver
Jack Skolnik
Edmund J. Smith
Frederick A. Smith
George L. Smith
Jack ]. Smith

Lann B. Smith
Paul Smith

Roger McElhone Smith
Alex D. Sniffen
Carl R. Sodi

Alan M. Soloway
David M. Soloway
William McK. Spierer
Harvey D. Spooner
Roy F. Spreter
Lee ]. Stahl
Karsten Stapelfeldt
Alexander Stauf
William B. Stein
Alfred B. Stenzel
Martin Stevens
Harold P. Stoll
Loren B. Stone
Robert Wilson Stone
Otto Storch
William Strosahl
Ladislav Sutnar

]. Gilbert Sutton
Clarence Switzer
Louis Szalay

t

Harold D. Tannar
Melcon Tashian

Leonard Lionni
Arthur T. Lougee
Fred Ludekens

C. B. Mayshark
Kenneth E. Morang
Jacob A. Munch
Byron J. Musser
Lloyd B. Myers

Joe H. Neebe

Eric Nice

William Paxton

]. Erwin Porter
James R. Rawls
James Campbell Robertson

Louis Thommes
Bradbury Thompson
Seymour Thompson
Roy W. Tillotson
John Hepburn Tinker
Gilbert Tompkins
Hubert F. Townsend
Irving Trabich
Victor Trasoft
Adolph Treidler
Vincent Trotta
Frederick Truchsess
Charles W. Tudor
Edward Turano

u

Deane Uptegrove

v

Walter Van Bellen
Ernest Vanda
Robert ]. Velde

Kurt H. Volk

w

Walter A. Wagener
Peter C. Waldheim
Ios:ph O. Wallace
Everett Walsh
Richard ]J. Walsh .
Abbot A, Weisbord
Arthur Weithas
Robert West
William Edward Wheaton, Jr.
Jere H. Whitehead
Walter Whitehead
Elwood Whitney
Kirk C. Wilkinson
Ronald L. Wilson
Edmund Witalis
Richard H. Woolfolk
Y

Frank Yelinek

z
Thedor Ziesmer

Leonard A. St. Louis
Albert B, Serwazi
Wilbur Smart
William Sporer
Walter Stocklin

]. Robert Trumbauer
Norman Vickery
John Wedda
George A, Welch
Sidney A. Wells
Gordon M. Wilbur
Frank Chapman Williams
Richard D. Williams
Georges Wilmet
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o resident members 1950-1951

a
Richard S, Ackerman
William A. Adriance
M. F. Agha

Clark Agnew
Jewett Allen

Alired A. Anthony
Julian M. Archer
Merle Armitage
Gordon C. Aymar

b

Richard F. Bach
Hugh Bailey

Frank Baker

Paul ]. Barbuto
Rudi Bass

Len Bastrup

Cecil Baumgarten
Lester Beall

Harry B. Beck
Woligang Beck
Park Berry

Joseph Binder
Robert H. Blatiner
David S. Block
Arthur T. Blomquist
Robert W. Bode
James C. Boudreau
Harold A. Bowman
Douglas Boyd
Simeon Braguin
Fred ]. Brauer
William L. Braun
Edward ]. Bravo
Francis Brennan
Stanford Briggs
Bernard Brussel-Smith
James D. H. Biickham
William H. Bugkley
Walter J. Budd

Carl Burger

‘Will Burtin

Albert Burwinkle
Rod Butterworth

c

Earnest Elmo Calkins
Joseph Campanaro
Heyworth Campbell

Stuart Campbaell
Jean Carlu

Paul Carlyle

Henry ]. Castello

C. Edward Cerullo
Richard S. Chenault
John V. Cherry

William O. Chessman
Christian G. Christensen
Leo Christle

James E. Clark, Jr.
Joseph A. Clark
Rene Clarke
Mahlon A. Cline
Carl Cobbledick
Eugene F. Cole
W. Arthur Cole
John P. Coneen
Ernest Conrad
John A. Cook
Robert W. Cowan
Dean Coyle
Harlan Crandall
George B. Croll
John H. Currie, Jr.

Parmalee W. Cusack

d
Ralph Daddio
Wm. F. Dahlmann

Herbert L. Daugherty

Luis Daussa

Don De Marco
Peter E. Denardo
Donald Deskey
Edward P. Diehl
Vincent Di Giacomo
Peter Donald
Hector A. Donderi
Albert Dorne
Henry Dravneek
Earle A. Drewry
William Duffy
Franc Dumreicher
Vincent J. Dunn
Rudolph Dusek

e

Philip W. Ellard
James Park Elliott
B. G. Ellis

Ralph Ellsworth
Wallace W. Elton
Frank Eltonhead
Bert Emmert
Robert . C. Engel
Souren Ermoyan
Louis-Marie Eude
f

George M. Failes
Charles Faldi
Gunnard H. Faulk
Jack Featherson
Leonard Fellows
Michael Fenga
Edward Fischer

Charles K. Fitzpatrick

James R. Flora
]. Walter Flynn
Robert Foster

Charles ]. Freericks
Edward C. Frevert
Ernest Frey

L. W. Frohlich

g

Tony Gablik
Robert Gage
Joseph T. Gauss
Alberto P. Gavasci
Peter Geist

Walter B, Geoghegan

Carl H. Georgi
Edwin A. Georgi
Joe Geyer

Richard B. Gillis
George Giusti
Walter Glenn
Seymour R. Goff
Willard B. Golovin
Juke Goodman

Ed Graham
George Greller
Joseph Groner
Walter Grotz
Nelson Gruppo
Gerard Guarch
Lurelle V. A, Guild
Arthur L. Guptill

h

Robert H. Hack
Sydney Hahner
A. Halpert
Thurland Hanson
Horace W. Hardy

Henry Mitchell Havemeyer

Arthur Hawkins, Jr.
John L. Head
Eldridge D. Hedges
Eugene Heiffel
Budd Hemmick
Everett W. Hencke
George W. Higgins
John ]. Hill, Jr.
Lejaren & Hiller

A. Russell Hillier
Grant 1. Hipwell
Hoyt Howard
Allen F. Hurlburt
George E. Hurrell
i

William A. Irwin

j

Edward G. Jaccoma
John Jamison
Harry Janson

Rolf Jensen

Peirce Johnson

club
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Bob Jones

Robert A. Jones
Roger Joslyn

k

George O. Kalmar
Morris H. Kates
Wm. R. Kaufmann
Tom S. Keil

John Keily
Ambrose ]. Kennedy
Myron W. Kenzer
Cle Kinney

Frank E. Knight
William Knudsen
William Kollicker
George Krikorian

1

Joseph Lacay

Abril Lamarque
Paul R. Lang
Orestes S. Lapolla
John ]. Larkin
Elmer Lasher
Wilson Stuart Leech
A. R. Lehman
James ]J. Leindecker
Andrew Lessin
Alexander Liberman
Reeve Limeburner
Bert W. Littmann

Frank A. Livingston, Jr.

Richard Lockwood
Lester Jay Loh
William L. Longyear
Laurence Lustig

m

Andrew Maddalone

Charles Elwood Mahony

Edmund Marein
Bruce ]. Marengo
Al Marshall
Raymond M. Martin



Louis Menna
Calvin Merrick
William Messerschmidt
Dixon M. Meuller
David Lyle Millard
Charles F. Miller
Beaven W. Mills
Philip T. Mitchell
Edward F. Molyneux
James L. Monley
William R. Morrison
Thomas Throck Morton
Tobias Moss
Edward F. Mottern
Norman B. Mullendore
Nickolas Muray
Ralph Mutter
Robert McCallum
William F. McCartin
Charles E. McCurdy
John T. McGovern
Thomas F. McManus
n

Ben Nash

Thomas Neary
Jerome S. Niblette
Walter K. Nield
Erik Nitsche
Herbert R. Noxon

o

Wm. Oberhardt
Harry F. O'Brien
Ernest M. Olsen
Lawrence Olson
Garrett P. Orr

Nils Ostberg
Sydney Oxberry

P

Tony Palazzo

Louis C. Pedlar
John Peter

Walter R. Peters

Joseph B. Platt
William T. Pompilio
Nathaniel Pousette-Dart
Carl F. Pribus
Daniel ]. Purfield

q

Tom Quinn

r

Paul Rand

Sheldon Reed

Wm. H. Reinhardt
Edward Rethorn
King Rich

Edwin C. Ricotta
Franc Ritter

Herbert Roan
Alexander William Robbie
Edwin A. Roberts
Frederick H. Roberts
George Roche
Harry Rocker

Julian Rockmore
Harlow Rockwell
Paul Roman

Lester Rondell
Morris L. Rosenblum
Arnold Roston
Henry N. Russell
John Russo

Donald Ruther

3

Everett W. Sahrbeck
Ignatz Sahula-Dycke
George Samerjan
Hans Sauer

Edwin C. Sauter
Bernard Saxon
William H. Schneider
Richard Schroder
Barney Schultz
Frank R. Scoppa
Howard Scott

e non-resident members 1950-1951

George C. Adams
Roland L. Baum
Charles W. Beck, Jr.
Hal Johns Benson
Laurence Kay Benson
James Birnie, Jr.

James D. Bishop
Phillips D. Booth

John Milne Boothroyd
Dee Carlton Brown
Herman F. Burns

]. H. Cahalin

Paul B. Cavanagh
Charles T. Coiner

Benjamin F. Collins
Royal Dadmun
Florian R. Deppe
Rocco Di Marco
Kenwood Dixon
Lester Douglas
Edwin Eberman

Al T. Enge

Joseph Gering
Fayette Harned
James D. Herbert
Frank Hoctor

A. M. Huntington
Donald M. Lewis, Jr.

Ralph Seberhagen
Mark Seelen
Arthur Seller
Fred Sergenian
William Serio
Robert E. Shaw
George Shealy
William Sheldon
Charles Silver
Jack Skolnik
Edmund ]. Smith
Frederick A. Smith
George L. Smith
Jack ]. Smith
Lann B. Smith
Paul Smith
Roger McElhone Smith
Alex D. Sniffen

Carl R. Sodi

Alan M. Soloway
David M. Soloway
William McK. Spierer
Harvey D. Spooner
Roy F. Spreter

Lee ]. Stahl

Karsten Stapelfeldt
Alexander Stauf
William B. Stein
Alfred B. Stenzel
Martin Stevens
Harold P. Stoll
Loren B. Stone
Robert Wilson Stone
Otto Storch

William Strosahl
Ladislav Sutnar

]. Gilbert Sutton
Clarence Switzer
Louis Szalay

t

Harold D. Tannar
Melcon Tashian

Leonard Lionni
Arthur T. Lougee
Fred Ludekens

C. B. Mayshark
Kenneth E. Morang
Jacob A. Munch
Byron ]. Musser
Lloyd B. Myers

Joe H. Neebe

Eric Nice

William Paxton

]. Erwin Porter
James R. Rawls
James Campbell Robertson

Louis Thommes
Bradbury Thompson
Seymour Thompson
Roy W. Tillotson
John Hepburn Tinker
Gilbert Tompkins
Hubert F. Townsend
Irving Trabich
Victor Trasoft
Adolph Treidler
Vincent Trotta
Frederick Truchsess
Charles W. Tudor
Edward Turano

u

Deane Uptegrove

v

Walter Van Bellen
Ernest Vanda
Robert ]. Velde

Kurt H. Volk

w

Walter A. Wagener
Peter C. Waldheim
Joseph O. Wallace
Everett Walsh
Richard ]J. Walsh
Abbot A, Weisbord
Arthur Weithas
Robert West
William Edward Wheaton, Jr.
Jere H. Whitehead
Walter Whitehead
Elwoocd Whitney
Kirk C. Wilkinson
Ronald L. Wilson
Edmund Witalis
Richard H. Woolfolk
Y

Frank Yelinek

z

Thedor Ziesmer

Leonard A. St. Louis
Albert B. Serwazi
Wilbur Smart
William Sporer
Walter Stocklin

]. Robert Trumbauer
Norman Vickery
John Wedda
George A. Welch
Sidney A. Wells
Gordon M. Wilbur
Frank Chapman Williams
Richard D. Williams
Georges Wilmet





