





To all who were able to attend the 34th Annual Exhibition and to all who could
not . .. we invite you to go through this “second showing’ with us ... to enjoy

again, or for the first time, a viewing of the complete collection of the year’s best.

alberto paoclo gavasol



the president speaks...

For the past thirty-five years the Art
Directors Club of New York has been
responsible for exhibiting and preserving
in the form of its Annual, the only con-
tinuous history of Art and Design in the
publishing and advertising field.

Through the years, members and other
professional men have expended tremen-
dous amounts of time and energy to col-
lect, select, judge, exhibit and publish
entries that are considered the finest ex-
amples of art and design for commercial
and editorial purposes.

It has been a difficult and many times
a heartbreaking labor of love. Only when
you realize that every year throughout
the years, good times or bad, a probable
yearly average of forty-five art directors,
artists, and photographers, have spent
five, six, or seven nights, too often into
the small hours of morning, hammering
out the Exhibition and Awards from some

eight to ten thousand entries that the coun-
try’s top advertising, publishing, and pro-
motional men have first pre-selected and
submitted as their best efforts, do you
begin to appreciate the immensity and
importance of the job.

The advertising, publishing, educa-
tional, and commercial art professions
owe a debt of gratitude to these men and
to the Annual Committees who have given
so freely of their time, energies, and
talents, to make this record of applied
art and design an economic reality.

The business world, too, owes an added
debt to these men, for intelligently an-
alyzing, anticipating, predicting, pub-
lishing, and influencing trends in visual
communication that, properly applied to
the ever changing patterns of advertising,
have been largely responsible for solving
many of industry’s complex marketing

problems. -
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editor-designer of the 34th annual
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contents

advertising layout

MAGAZINES, FULL PAGE, 3 COLORS OR MORE, 1-31
MAGAZINES, FULL PAGE, 2 COLORS, 32-36
MAGAZINES, FULL PAGE, BLACK & WHITE, 37-52
MAGAZINES, LESS THAN PACE, BLACK & WHITE, 2 COLORS, 53-58
NEWSPAPERS, OVER 300 LINES, COLOR, 59-63
NEWSPAPERS, OVER 300 LINES, BLACK & WHITE, 64-70
NEWSPAPERS, 300 LINES & UNDER, 71-78
TRADE PERIODICALS, FULL PAGE, 3 COLORS, 79-82
TRADE PERIODICALS, FULL PAGE, 2 COLORS, 83-86

| TRADE PERIODICALS, FULL PAGE, BLACK & WHITE, 87-89
TRADE PERIODICALS, LESS THAN PAGE, 2 COLORS, 90-92

| TRADE PERIODICALS, LESS THAN PAGE, BLACK & WHITE, 93-95

2 I advertising art

| MAGAZINES, 3 COLORS, PRODUCT ILLUSTRATION, 96-115
GENERAL ILLUSTRATION, 3 coLoRs, 116-124
MAGAZINES, 2 COLORS, PRODI/CT ILLUSTRATION, 125
GENERAL ILLUSTRATION, 126-127
MACGAZINES, BLACK & WHITE, 128-131
FASHION OR STYLE ILLUSTRATION, BLACK & WHITE, 132-135
GENERAL ILLUSTRATION, 136-138
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FASHION OR STYLE ILLUSTRATION, 142-145
GENERAL ILLUSTRATION, 146-151
TRADE PERIODICALS, 3 COLORs, 152-156
TRADE PERIODICALS, 157-162
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EDITORIAL PAGE, 4 COLORS, 163-166

EDITORIAL PAGE., 3 COLORS, BLACK & WHITE, 167-170

EDITORIAL SPREAD, 4 COLORS, 171-177

EDITORIAL SPREAD, 3 COLORS OR LESS, BLACK & WHITE, 178-182

EDITORIAL SECTION, 4 COLORS OR LESS, BLACK & WHITE, 183-192
MACGAZINE COVERS, GENERAL OR MASS, 193-195

l MAGAZINE COVERS, TRADE PUBLICATIONS, 196-198

COMPANY PUBLICATIONS, 199-203
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3 coLors, 335-343

2 COLORs, 344-348

BLACK & WHITE, 349-351

ART, 3 OR MORE COLORS, 352-355
ART, 2 COLORs, 356-363 advertising
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general Index
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LIVE COMMERCIALS, 16MM KINESCOPE. 364

FILM COMMERCIALS, LINE TECHNIQUE, 365-370

FILM COMMERCIALS, FULL ANIMATION, 371-380

FILM COMMERCIALS, LIVE & ANIMATION, 381-386

LIMITED ANIMATION, 387-389 ° ° ° ° ° ° °
STILL ART IN SERIES, 390-391
SHARED ID’s LIVE FILM, 392-393
SHARED ID’S ANIMATION, 394-395
SINGLE FRAME ART, 396-403
SHOW OPENING, 404-406



special awards

In 1954 the Art Directors Club was
proud to establish a group of

new awards, voted to men and
women who, while not themselves
art directors, have made outstanding
contributions to the presentation

of graphic art and design by
encouraging art directors to work in

the best possible creative climate.

We present
this year’s notables . . .

Congratulations!

dorothy shaver

President of Lord & Taylor,

for the inspiration and
encouragement given to the

Art Directors of Lord & Taylor,
resulting in the high and
consistent standard of
excellence in its adverlising

and promotion.

edna woolman chase
Editor Emeritus of V ogue,

for the inspiration and
encouragement given to the

irt Directors of Vogue,
resulting in the high and
consistent standard of excellence

in its visual appearance.



charlies g. mortimer

President and Director

General Foods Corporation,

for the inspiration and
encouragement given to the
Art Directors of General Food
advertising, resulting in the
high and consistent standard
of excellence in its visual

appearance.

staniey resor

President of ]. Walter
Thompson Company,

for the inspiration and
encouragement given to the
Art Directors of

J. Walter Thompson, resulting
in the high and consistent
standard of excellence in the
advertisements produced

for its clients.




“...good taste is a volatile thing”
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robert gage

art director
doyle dane bernbach, inc.

advertising layout

Good taste is a volatile thing. What is good
taste in one set of circumstances may be bad
taste in another. Taste is even affected by the
hands on the clock. Good taste in the morning
can be bad taste at night. An art director should
therefore, never be self-conscious about his
taste. It can paralyze his creativeness. He can
live in such fear of offcnding as to become
sterile and passive in his graphic efforts. And,
this to me is a greater sin than to be guilty
of an occasional lapse of manners. Working
within the confines of accepted good taste may
make an art director feel safe, but that very
feeling of safety may be his greatest obstacle
to vitality and originality. If he is to contribute
to the growth of graphic communications, he
must break through this prison of convention
and express himself freely. Good taste can (and

often does) make bad advertising.
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BIG GAME. Hant up » penell and jein thase detn
with Knes. Humah! You' mee Tony, the fameus Suger
Frasted Plakes tigar, showing how ferweionely fend
W o of & now kind of brenkfast that's fun & et

. .
-

Smart folks will finish this picture with a spoon.
Their starting point ia the flavor of these bigger,
crisper flakes of corn that sparkie all over with
Kellogg's secret sugar frosting. Gr-rreat!

Helloggs sUGAR FROSTED FLAKES
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art director NORMAN HOUK art director NORMAN HOUK
artists ALICE AND MARTIN PROVENSEN artist JACK KAPES
photographer E. VAN BAERLE photographer E. vAN BAERLE
agency LEU BURNETT COMPANY, INC. agency LEO BURNETT COMPANY, INC.

advertiser KELLOGG COMPANY advertiser KELLOGG COMPANY
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ALEXANDER MOHTARES

MARK SHAW

ANDERSON & CAIRNS, INC.
MELVILLE SHOE CORPORATION
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art director
artist
agency
advertiser

EPICTYETUS
on philosophy

WALTER REINSEL

LEO LIONNI

N. W. AYER & SON, INC.

CONTAINER CORPORATION OF AMERICA

ART DIRECTORS CLUB MEDAL

CONTAINER CORPORATION OF AMERICA
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*Grer-reat!"

Smart folks will finish this picture with a spoon.
Their starting point is the flavor of these bigger,
crisper flakes of corn that sparkie all over with

Kellogg's secret sugar frosting. Gr-rreat!

Helloggs sUGAR FROSTED FLAKES
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art director NORMAN HOUK art director NORMAN HOUK
artists ALICE AND MARTIN PROVENSEN artist JACK KAPES
photographer E. VAN BAERLE photographer E. VAN BAERLE
agency LEO BURNETT COMPANY, INC. agency LEO BURNETT COMPANY, INC,

advertiser KELLOGG COMPANY advertiser KELLOGG COMPANY




PROTECTION FOR THE WHOLE FAMILY

Prudental bafe insursnce can sssure the good things in life for yowr family if you aren't heve
» home, sa education, the comforn you provide tor them now
Ux it can make your own retirement years financislly carefree,

we your PRUDENTIAL AGENT

5

art directors PAUL SMITH, MARCE MAYHEW
artist MARCE MAYHEW
photographer WILLIAM HELBLRN
agency CALKINS & HOLDEN, INC.
advertiser PRUDENTIAL LIFE INSURANCE COMPANY
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art directors PAUL SMITH, MARCE MAYHEW
artist MARCE MAYHEW

photographer TONY PAPPAS A ROOF OVER YOUR FAMILY IF YOURE NOT HERE
agency CALKINS & HOLDEN, INC.
advertiser PRUDENTIAL LIFE INSURANCE COMPANY Prudential life insursnce will pravide them with maney w pey dhe 500 o

mertpage when they need thels home most.

we yoo PRUDENTIAL AGENT
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But Prudential life insurance
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can guarantee your family — of you —
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LIFE INSURANCE - ANNUITIES « SICKNESS & ACCIDENT INSURANCE + GROUP INSURANCE + GROUP PENBIONS
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art directors PAUL SMITH, LESLIE SILVAS
artist LESLIE SILVAS
photographer 1INTAGLIO SERVICE CORPORATION
agency CALKINS & HOLDEN, INC.
advertiser PRUDENTIAL LIFE INSURANCE COMPANY

B AWARD FOR DISTINCTIVE MERIT




art directors
photographers
agency
advertiser

JACK ROBERTS. GLORIA KAMBERG
RENE AND BERYL WILLIAMS
CARSON ROBERTS, INC.

ROSE MARIE REID

NEW BABY? NEW BiLLS? Then, xee the Man from Manhattan for a Personal
Loan. Friendly service, no red tape al BANK OF THE MANHATTAN COMPANY.

9

art director
artist
agency
advertiser

" . mtvien comaaae

HOWARD WILCOX

HOWARD WILCOX

CUNNINGHAM & WALSH, INC.

BANK OF THE MANHATTAN COMPANY
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art director ROBERT GACGE
photographer WILLIAM HELBURN
agency DOYLE DANE BERNBACH, INC.
advertiser COLE OF CALIFORNIA
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art director ROBERT GAGE
photographer WILLIAM HELBURN
agency DOYLE DANE BERNBACH, INC.
adyertiser MAX FACTOR

all 21 picturesand cards on this page can be carried on view

m the Comvertible bn X
i art director ROBERT GAGE

e o e B U X TO N artist IRVING PENN
2 best por i imousy agency DOYLE DANE BERNBACH, INC.
adyertiser BUXTON, INC.
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SEE

they'll go mad over you when they




Looking for trouble? Wear “See Red”. . .

the maddening new lipstick color by
Max Factor. But careful—don't start
mnything you can’t finish! $1.10 pius tax.

RED’

a hot-tempered new red in_

Max Factor’s.ees

the only mos.ames: type iy oa e’

=
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art director ROBERT GAGE
photographer WILLIAM HELBURN
agency DOYLE DANE BERNBACH. INC.
advertiser MAX FACTOR

® ART DIRECTORS CLUB MEDAL
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art director
photographer
agency
advertiser

ALVIN CHERESKIN

DONALD MACK

HOCKADAY ASSOCIATES, INC.
DUMNBAR FURNITU'RE COKPORATION

AWARD FOR DISTINCTIVE MERIT
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Warinfey Detigng fof Donbar, Baoky, ndidne. SRowrooms: New York, Boston, Chicago, Kansee Cily, Los Angeted, Seattle .+ 1
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Presenting the new 1955 Lincoln-with striking new beauty all around

and new all around performance
new Turbo-Drive for the utmost 1n
smooth-but-quick acceleration —new
high torque V-8 engine for instant
response in every performance range

Wouldn't one of these Gorham steriing patterns
make a wonderful gift for a Christmas bride ?
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art director
photographer
agency
advertiser
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art director
photographer
agency
advertiser

e NEW 1988

LINCOLN

for modem living
for magnificent driving

GERALD LINK

GEORGE GREBB

KENYON & ECKHARDT, INC.

LINCOLN-MERCURY DIV,, FORD MOTOR COMPANY

WILLIAM BALDWIN

EDGAR De EVIA

KENYON & ECKHARDT, INC.
THE GORHAM COMPANY
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O Gold §

We perch our case on just one fact:

mecomn | For a TREAT instead of a
MUEE TREATMENT...enjoy Old Golds
fine and friendly tobaccos !
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art director
photographer
agency
advertiser
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art director
photographer
agency
advertiser

new! beautifull styled for years to comel

MAYTAG ADVANCED

New automatic washer New automatic drye

saves hot water...up to keeps your rooms fre
9 gallons per washing! from lint and moistur

HANS SAUER

IRVING PENN

LENNEN & NEWELL

P, LORILLARD CO., OLD GOLD

JAMES SHERMAN

WILLIAM PELL

McCANN-ERICKSON, INC, {CHICAGO}
THE MAYTAGC COMPANY
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Bekokt theae beaution! Yra'tr kurkiag of the
neaest of the new sashers and dryers  the
stribiugly handsome Mavisg Advanied
A iy ol

and cngineering they will war wen and o
cornt br years e rosme. And beneath the
bovely, Boming liors youlh find the Lot o
Suih.io vabor thet valy Maytag can dedives

Buyung & Moyteg hos born o hadt sith

name SWIFI'S PREMIUN on the peciig

matching washer
and dryer

Avmrtiian hommekers fur oves 40 yoars.
Iuriag thet time mers than 8 million
Man tags hine been sl o1 mere than sy
ither maky

MAYTAG
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art director

photographer

agency

advertiser
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JAMES SHERMAN
EDWARD VAN BAERLE
McCANN-ERICKSON, INC.
SWIFT & COMPANY
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art director ROLLIN C. SMITH, JR.
photographer pauL D'OME
agency OGILVY, BENSON & MATIER, INC.
advertiser CAMPBELL SOUP COMPANY

Iclena Rubinstam

~ 4 Wasnem
- ahrog FRANCO-AMERICAN AN R .
o B b o et et Spomhenti nance wini wer e’ presents the new
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art director
photographer
agency
advertiser
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art director
photographer
agency
advertiser
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art director
photographer
agency
advertiser

WILLIAM BINZEN, JR.

PAUL RADKAL

OGILVY. BENSON & MATHER. INC.
METROPOLITAN BOTTLING COMPANY

RALPH BRESWITZ
RICH ARD AVEDON

OGILY Y. BEANSON & MATHER. INC,
HELEN A RL BINSTEIN. INC.

EDW ARD ROSTOCK

BILL WARD

IRVING SERWER ADVERTISING, INC.
I. MILLER & SON. INC.

1. M.
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than ever!
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art director WM. TAUBIN
photographer WINGATE PAINE
agency DOUGLAS D. SIMON ADV., INC.
advertiser L’AIGLON
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art director WM. TAUBIN
photographer WILLIAM HOLBURN
agency UOUGLAS D. SIMON ADY., INC,
advertiser 1. A, WYNER, INC.
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art director WILLIAM H. BUCKLEY
photographer HERBERT MATTER
agency J. WALTER THOMPSON COMPANY
advertiser FORD DIVISION, FORD MOTOR COMPANY

27

art director HAROLD SMILEY
artists WHITAKER-GUERNSEY, SCHARON-SANDERS
agency J. WALTER THOMPSON COMPANY (CHICAGO)
advertiser PARKER PEN COMPANY

Hold this woaderful pes in your hand and you'l
marvel of its sleek simplicity. Uncap it and 'y
ready 1o writa on 2 besutifully contrived point you
Rardly see.. . point that writes bhe velvet on velvet;
that smooth. Writes 50,000 words on a single filling.
A pen with one moving part. A mitacle of eliminsting
the cbvious, concealing the ugly, empbasizing the
Important. Now it the time 19 gt one, for inside
thes pen 15 50 moch thet's brand new . .,

How New is New ?

neV ®
¥ &

T ———— o,
the pen nib i polished. Smoothest ever. »

. wirLe >rmess rLLnG - tabes I 50,000 *
- ord:

AC — 1O TUDDET pert fal
w rLow - essured by ink trap and
ther tube. —

Tha new Parker 51 Pams, §12.50 and up. Parkar
21% Puna, 55 00 10 310.00. s, wirw ecreg

S 1rn spewrs The Parkae Pan Company, Janesvills

Wiscansin, U.S.A | Toroma, Cansda
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R e @ would see that Jell-O_
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* . | delicious Jell-O_really
€. hits the spot
‘ . @ ' s P

Now’s the

¢
"' time for JH.I.'O

-----
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SIX DELCIOUS FLAVORS




28
art director JACK M. ANTHONY
artist JACK WELCH
agency YOUNG & RUBICAM, INC.
advertiser CENERAL FOODS CORPORATION, JELL-O

W  AWARD FOR DISTINCTIVE MERIT

29
art director CARL G. LINs
photographer IRVING PENN
agency YOUNG & RUBICAM, INC.
advertiser CENERAL FOODS CORPORATION, JELL-O

NOW ! PERFECT BANANA CREAM PIE

IN HALEF SETHIE TIMIE!

+ Make a pie shell

»

Add shced bananas

3. Pour in creamy fell-O Vmi!h
Pudding and Pic Filling

&

. Sit down and enjoy it

M it s s
st rebon
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30

art director

artist

agency

advertiser

=

31

art director

photographer

agency

advertiser

RICE

PRE-COOKED

HUGH E. WHITE
RAYMOND SAVIGNAC
YOUNG & RUBICAM, INC.
LIFE MAGAZINE

AWARD FOR DISTINCTIVE MERIT

CARL G. LINS

IRVING PENN

YOUNG & RUBICAM, INC.
GENERAL FOODS, MINUTE RICE

For easy days...
Y. Pcrfect Rice Without Cooking!
- MINUTE

1. It's prepared instantly. Just add Minute Rice to boiling water!

2. It's trouble-free. No washing! No boiling! No draining! No
sticky pans!

3. 1t's foolproof. White, fuffy delitions rice--perfect-every thee!

4. It's just plain good eating -the casiest way o round oul a
well-balanced mend! Pt} o e Fimebe
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sendine films to a darkroo

vou get a finished picture in a minute out of the

POLAROID Land CAMERA

32

art director HELMUT KRONE
photographer BECKER-HOROWITZ STUDIO
agency DOYLE DANE BERNBACH, INC.
advertiser POLAROID CORPORATION

33
art director GRACE JONES
artist V. BOBRI
agency J.R. FLANAGAN AGENCY
advertiser HANES HOSIERY, INC,

M T -

<y

34

art director LOUIS-MARIE EUDE
artists PAUL DANNHEISER, LOUIS-MARIE EUDE
agency MARGARET MACY ADY. CO.
advertiser SCHWARTZ & BENJAMIN, INC.







35

art director
artist
agency
advertiser

36

art director

photographer

llng On.,. v];‘len I'm

agency
advertiser

in a

BERNARD GOLDBERG

TOM MORROW

THE ROCKMORE COMPANY
THE BALANCE CORSETS, INC,

ARTHUR SELLER
BECKER-HOROWITZ STUDIO
YOUNG & RUBICAM, INC.
ROYAL TYPEWRITER COMPANY

AWARD FOR DISTINCTIVE MERIT



!th& * Ll&“[&*ﬂ
cerecee®®

F

We don't say that youll finish up the day  onsive of typewriters is easy and rewarding.
fresher than you began, if you use a Royal.  Ask for a free trial. Tell the boss Royal is p
But we do say that typing on this most resp- rred 4's to 1 by people in business who type.

Mﬂl- standard typewriter : =




37
art director MILTON ACKOFF
1 photographer PETER DIMITRI
agency WM. H. WEINTRAUB & CO., INC.
advertiser RONSON CORPORATION

38
art director LEONARD KARSAKOV
artist DAVID STONE MARTIN
agency THE BRESNICK COMPANY, INC.
advertiser SECURITY MUTUAL LIFE INSURANCE COMPANY

39
art director LEONARD KARSAKOV
artist DAVID STONE MARTIN
agency THE BRESNICK COMPANY, INC.
| advertiser SECURITY MUTUAL LIFE INSURANCE COMPANY

Ronson’s new table lighters

Euch design in the Ronson ""Award
Series™ is a signed ovigimal from the

Sleek and e/eqanl. = IIIIA/{D of ome of the world'’s oumandmg
r- =" designers. Each iy topped
by the revolutionary "Golden Plume”,
adding its gleaming degance tv the
lighter. And ¢ach will be issued omly
in a limited edition which will
never be repeased.

Designs shoun: by Hawold Sitterle,
m precious porcelain; executed in
; Europe by world-famons Rosenthal

Porcelain, 32.50 and 27.50,

%aﬁ athers from 20.00

%




FATHER'S DAY

Futhers Lilk tous rrevy dity and they Lalk a5 fathers They may be the fathere
of few-born children of of estabisdwd Bmudies, Bat they ok substantiailly Yhe
samie question : What'« U Leest pin o in~urance for my fumiy and mysci >

I you are 3 father our anseer may mtenet you. We have a new program
that helps you bunled o mdest “fannly mam’s extate ” Working within yeur
prosent income, oxd niahtng use nf y1sur proeent insarancoe and Soaal Soouriy
benctits, we can deyeh p with s 3 prgram thal il give pur fanl momsy
w meet final exprods and aatstandimg tlls; pay «off the nertgage and heip

Bl o i 4 ey 15 e g U Pesd e VY

The satire world 15 somtimes found 1a

ingie forn  awd | alewiine’s Doy

send your ukdnon (o coliege T 21w prossbes o neguler fuondy moowie whike
ywar chuletven 3me growing up

1 yem are disabiod Bacause of RSB ar weukenl, 1 pays S5u wn ncine,
15 yous feve, yiar “Lanly pum’s cotale™ prosndes o vour sin ftsn ment.

We call this new progeram “ The Comspalator ™ 14 Sty Matual lake
eprese ™At ne i+ Jntasd (0 o dnenton, plean b ool e will 100l om0 e
Attt O write o and we will Sevoriy Munsed Lo Inaamrm  Longreny,
Hinghamtin, New Vork

L v . ’ *

10 aper

for thows ko know o weil thes thie 1o v0. And. with he knawing, gors the aish

o Suild the fulure together W'y are Bave 3o help pow phnn for o
hest ewiied fo yows woshen. Seeursty Matual Life Insursscr Company, Binghamion,

o the wan

Nrw Vard



wr 1934

3 Television Inder Jannary-October 1984

art director WILLIAM GOLDEN
artist KURT WEIHS

prodicer CRS TELEVISION
advertiser CBS TELEVISION

B AWARD FOR DISTINCTIVE MERIT

41
art director WILLIAM GOLDEN
photographer ARIK NEPO
producer CRS TELEVISION
advertiser CRS TELEVISION



8 yvears of television

At the end of 1954, after just eight years of unprecedented expansion,
network television again demonstrated that it was the most effective sales
force in America by reaching larger audiences than any other medium

of mass communications.
During 1954 the number of U.S. television homes increased to 32,500,000.

In 1954 the network identified by this symbol

- won the highest average ratings’ of any broadcasting network —11% higher
at night, 85% higher during the day

—broadcast the most popular’ programs in television—an average of 6 of the
top 10 at night, all of the top 10 during the day

-grew from 157 to 202 stations, while the number of stations carrying the
average nighttime commercial program increased by 44%

reached its audiences at the lowest cost per thousand™ in network television

earned the largest investment ever committed to a single advertising
medium...The CBS8 Television Network

L 1 e ks e
0 oo s S pubiat 004
s debote ey G bt o 5
ettt metia.

W ctarvad mh the adeat of el and the

ety ol gy o ¢ et = b
L
And tn all i, the s Sk e

e b vl e
b gt o o1 ot oo
R et
B R
e b o CO Tobenen G o s
T —

V e Jasie . oo iat Caadhsdi Y .4':'-"3
FEIAPHTS TS T ety TS o




smile
pleasey

going
to see

vour
finished
picture
in
6 seconds
—_

'l B\
[ ar'd h-'
POLAROID L«1id CAMERA

42

art director
photographer
agency
advertiser

43

art directors
photographer
agency
advertiser

HELMUT KRONE
BECKEI-HOROWITZ STUDIO
DOYLE DANE BERNBACH, INC,
POLAROID CORPORATION

STUART W. WELLS, JR.,, BERNARD T. GRANT
ERWIN BLUMENFELD

J. R. FLANAGAN COMPANY

THE DAYTON COMPANY, PHILIP MANGONE



Pl

SITOdVINNIN
W NO0I IYAD S.NOIAYE




a7

art director
photographer
agency
advertiser

48

art director
artist
photographer
agency
advertiser

EDWARD ROSTOCK

WINGATLE PAINE

IRVING SFRWER ADVERTISING, INC.
M. SLOAT COMPANY

27 TURID BUN PLEATRS 1% 04

EDWARD ROSTOCK

MARY SUZUKI

DONALD MACK

IRVING SERWER ADVERTISING, INC
I. MILLER & SON, INC.

tivre dntn

"*1I--lIllllllIIIIlIllllllllllllllllllllllllll
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44

art director ARTHUR SHIPMAN
photographer TODD WALKER
agency MADDEN & SHIPMAN
advertiser FRANK BROTHERS

™

Thare are those wie -hioh W Sumabgm bn et gt .

Bt all agres the fHinees o

¥ carran Crmm Frank Beee

TOTALLY NEW! “SILVER SCULPTURE"
B8Y REED & BARTON

2000 Amaricnn bvs | smg Pt Cutrsea, Limg Snars & 8157 Prvatis & 370 . Gy Shating ot fiiing Sonsmngn wtl &

The renilt e & e of oy nnmrhe, W
b, Lewamenr 10 pavedy uibs the saver w2y
PRI S

vorberful b lia
v, Aol It

45

art director VINCENT DI G1ACOMO
photographer BEN ROSE

agency OGIL\Y, BENSON & MATHER, INC.
advertiser REED & BARTON, INC.

46
art dircctors BERNARD GILWIT, TED SANDLER
photographer CARL PERUTZ
agency ROBERT W. ORR & ASSOCIATES, INC.
advertiser THE PAN-AMERICAN COFFEE BUREAU

B AWARD FOR DISTINCTIVE MERIT




A tired nurse takes a “Coffee-break”

A surgenn’s eves. signalling. A tray of shining instruments
A nurse's hand, respnnding to each brief command. Sonn, tne
unxinds hour pas<e<. Her mask eomea down, revealing the
solemn lines of strain. Then sometwsdy says: " Waouldn't yowu bk
o cup of cofice?” ~ and the iiner lwcome a smile. Coffee’ Wh
dnesn't know what satisfaction it bringz? A cup s cheerful. &
lift #0 welewme, a taste so g that nothing takes 1t placs

Coffee’' Hearty, friendly, bracing, any hour of the day. During
weenr dday, too, “wouldn't vou like a cup of coffee”"? So mauch
pleasure - for only pennies a cup. At home, and on the job, enjoy
eoffee often — and make coffee 1.gh! Use 2 level tubiespoons (or
1 Standard Caffee Measure) for everv cup. Give sourself &
“Coffee-break™™ ! Think hetter, work hetter, feel better

PAN-AMERICAN COFFER BUREAU 120 Wall St New York 3, N Y

There i8 nothing so salisfying as @ cup of good coffee
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art director
photographer
agency
advertiser

48

art director
artist
photographer
agency
advertiser

EDWARD ROSTOCK

WINGATE PAINE

IRVING SERWER ADVERTISING, INC.
M. SLOAT COMPANY

EDWARD ROSTOCK

MARY SUZUKI

DONALD MACK

IRVING SERWER ADVERTISING, INC
1. MILLER & SON, INC.




BEHOLD

our brilliant aggregation

of Talent!

OF ORIGINAL COMICALITIES

SATURDAY NIGHT ON
NBC-TV

ER THRILLIV HOURS §

FEATURING

the Kings and Queens of Hilarity
guaranteed to Revive, Renovate, and
Revitalize the Sagging Spirits

The capers of @ moat clever couple

ETHHEL & ALBERT

The mersy mishops of « mighty mite

MICKEY ROONEY

Fabulous fun with a [rantic ex-fighter
SEtY Yyiey

—

reesistable. impulsive. incomparable

IMQGENE COCA
JIMMY DURANTE..

DONALD O'CONNOR |

GEORGE GORLL
And 1o play. sung and dunce 1o the favorite ballads uf the nation
YOURB HiY PABACE
S o e Y N T T Y 0 T T 5 N N Iy

And as a special added attraction
Every fourth Saturday, 8:00 to 10:30 pm, a stupendous SO minute
NAC “LIVE" COLOR SPECTACULAR  “MAX LIEBMAN PRESENTS'

W TN WO P T T I U N A I N e e

SOLO out!

49
art director BOB DOLOBOWSKY
artist 1RV BAHRT
agency GREY ADVERTISING AGENCY, INC.
adveru’ser NATIONAL BROADCASTING COMPANY




I’'m so mad I could cry!

l_‘?‘. ’

_*)

. -
- o | Ve b
{5 - L
". »

v";
& T

L

Did vou know that a cotton dress shrinks two «hole
sizes after a few washings?

Don't run this risk! Always be sure you see
“Sanforized” on your cotton with your very own
eyes. Make even vour favorite salesgirl show vou the

Sanforized

A “Sanforized” cotton can never, never shrink out
SAVES THE STYLE . ..

of fit . .. out of style. PROTECTS YOU AGAINST SHRINKAGE |
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art director
photographer
agency
advertiser

51
art director
photographer
agency
advertiser

52

art direciors
photographer
publisher
publication

CARL =, HARRIS

MILTON GREENE

YOUNG & RUBICAM, INC,
CLUETT PEABODY & CO., INC,

PETER MEHLICH

PETER MEHLICH

CECIL & PRESBREY, INC,
FORTUNE MAGAZINE

GEORGE KRIKORIAN, LOUIS SILYERSTFIN
ARNOLD NEWMAN

THE NEW YORK TIMES PROMOTION DEPT.
THE NEW YORK TIMES

The New Jork Times

Reporter in the Pew
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Ee-l-ee-1-oh! ]
And on this farm he had a house,
Ee-l-ee-1.0h! '
With cold drafts here, damp walls there, u u
Here a breeze, there a chill
Everywhere a fuel bill. I
Old MacDonald had a farm, .
Ee-I-ee-I-oh! U

T age) i $
b BIT By
ya, ? .,

&=
-t adi)
- | 8
! £ YA

™ Old MacD. rebuilt his farm
Fe-i-ee-i-on’
Now cold and damp can do no harm,
Fe-1-ee-1-oh!
With Temlok here and Temlok there,
Here it's snug, there it's tight

\ F.vervwhere it’s just right!

Y ’\ T Now Maclonald loves his farm,
' Fe-1-ee-1-0h!

54
art director LESTER BEALL
artist LESTER BEALL, JR.
photographers LESTER BEALL. WILLIAM H. JOLI
agency EDWARD GRACEMAN ASSOCIATES
advertiser THE TORRINCTON MANUFACTURING COMPANY

% AWARD FOR DISTINCTIVE MERIT

55
art director CENE FREDERICO
photographer WYN moRroz
agency DOYLE DANE BERNBACH, INC.
advertiser INNOCENTI CORP., LAMBRETTA DIVISION

Armstrong’s ‘Femlok * Sheathing builds valuable vear-round
insulation into a house. Made of Lough, asphalt-impregnated
wood fibers, it cuta fuel bills in winter. air-conditioning costs
in summer. And Temlok strengthens as it insulates. The large,
easy-to-handle boards are quickly nailed to the frumework,
gaving labor costs. Ask your building- 4
e materials dealer for complete information.

Send for free bookiet, “A Packuge of ldens for

= Your New Hume ™ 11’ filled with suggestsons on
- el N e e
| ser= AR na.
= i

ARMSTRONG'S TEMLOK

Onae of the building materials made by the mokers of Armstrong's Linolewm

L escesnsssecsisancoce tuy

you

o take
= the

car...

"
take
the
Lambretta!

cenrensnaneian bud

eesensevesssssssassat”

cecnsibued
art director WILLIAM H, GALE
artist AURELIUS BATTAGLIA
agency BATTEN, BARTON, DURSTINE & OSBORN, INC.
advertiser ARMSTRONG CORK COMPANY

Lambretts




The older and more experienced

a manufacturer becomes, the more he
appreciates that success is not solely

a matter of producing a fine product at a
fair price. Rather it is the sum total of

all the services, great and small, which ha
renders to his customers day by day

and throughout the years.

THE

TORRINGTON

MANUFACTURING COMPANY
TORRINGTON, CONNECTICUT
VAN NUYS, CALIFORNIA - OAKVILLE, ONTARIO



Modern Clocks
by Howard Miller
Make ldeal
Christimas Gifi-

Koyarsdy—

56

art director
photographer
agency
advertiser

57

art director
artist
agency
advertiser

58

art director
artist
agency
advertiser

GCEORGE NELSON

MIDORI

ALFRED AU'ERBACH & ASSOCIATES
HOWARD MILLER CLOCK COMPANY

EDWARD ROSTOCK

ANATOLE KOVARSKY

IRVING SERWER ADVERTISING, INC,
I. MILLER & SON, INC.

BERNARD GOLDBERG

TOM MORROW

THE ROCKMORE COMPANY
THE BALANCE CORSETS, INC,



|
|

% | feel I've got nothing on when 'mina °
g i S .»r:‘}j:-- —_

French reports of the Paris showings, yo
DALE! Nothing less will do. Girdles, corse
stores. Write Tru Balance Corsets, Inc., 136
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TAKL SAARKIING SAL NEPANCA
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LOOK AT LOUIE SWILE
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59
art director DANA CAIRNS
artist BUD SIMPSON
agency YOUNG & RUBICAM, INC.
advertiser SAL HEPATICA, BRISTOL-MYERS

art director ANN BRYAN
artist JUNE DICKSON
advertiser NEIMAN MARCUS

61
art director CLARK MADDOCK
artist TED GORKA
agency McCANN-ERICKSON, INC.
(CLEVELAND)
advertiser SOHIO




/



. . . the eve of excitement.

You can feel it in the air.
all over the area!

You can hear it echo everywhere:
Cox's opens tomorrow!
Opens tomorrow.
Tomorrow!
Cox’s

art director ARNOLD VARGA
artist ARNOLD VARGA

advertiser COX’s, INC.
ART DIRECTORS CLUB MEDAL



MASTER MOVE COMING UP
...and everything's set.

The planning’s a part of the past.
Dramatic anticipation fills the present.

And the fulure?

Very soon now, the big move.
It's yours to enjoy.

Check COXT'S

Wuiigur Crrmen dhove fgnes Bittmes Arbin dougn Arnehd | wya

art director ARNOLD VARGA
artists ARNOLD VARGA, THE BETTMAN ARCHIVES
advertiser C€OX’s, INC.

@ AWARD FOR DISTINCTIVE MERIT



Something fresh and wonderful !

all- new LYM OUTH | 5

ggest car .. Powerful new
ngines... new Metad-in- Medtion &t The-

o teess OB oW

y

BARTONS

Continental Chocolates

v et § Aoy wnd Foibed o roms
Aoy a4 S Coumtinal (o Mg b8 Mo St |yl
[rividghergboidh vy et T-Dea s U uy et
Ol = ol P, W8 U A o rhew | N ¥ ore Ay

64

art director
photographer
agency
advertiser

65

art director

photographer

agency
advertiser

DON KUBLY

IRVING PENN

N. W. AYER & SON, INC.

PLYMOUTH DIVISION, CHRYSLER CORPORATION

HELMUT KRONE

TONY FICALORA

DOYLE DANE BERNBACH, INC.
BARTON’S CONTINENTAL CHOCOLATES



- WLW radio
“immn . has the
AR ] et
advertising
~cost of any

‘medila

art director ANN BRYAN
artist JOHN ROGERS
advertiser NEIMAN MARCUS

CROSLEY BROADCASTING CORPORATION
sales offices:

New York - Cincinnati - Dayton - Columbus - Allanta - Chicago

douinn pcl!vinld Paris! Une chaussure

de style tres continental, talon fin, le bout
‘ﬂi.qunlquuonuodndaim nols,
faconnees a la main 45.00

veir=lmmd Tias i kere sadny emagh SatusdTy with Om meviewls fricste siede puns bmd eade o Pate—she 27 cher rew dectes Mee! km 1 oo Shae bl seeved (er deeswen anty




This is a picture of a distinguished grocer loading a case

of Schweppes Quinine Water into Commander Whitehead’s
Rolls. The old family retainer looks on with approval, because
as long as he can remember, Schweppes has been the only
mixer for an authentic Gin-and-Tonic. MORAL: Go buy your-

self a case of Schweppes, and celebrate the arrival of summer.



DALLAS-FORT WORTH ‘$7*  MEMPHIS 00"  NASHVILLE '94*

AMERICAN AIRLINES ~

€8

art director
typographer
photographer
agency
advertiser

=
*

69

art director
photographer
agency
advertiser

70

art director
advertiser

W AWARD FOR DISTINCTIVE MERIT

WILLIAM BINZEN, JR.
KURT H. YOLK, INC.
PAUL RADKAI

OGILYY, BENSON & MATHER, INC.
METROPOLITAN BOTTLING COMPANY

AWARD FOR DISTINCTIVE MERIT

TYPOGRAPHIC AWARD

SUREN ERMOYAN

BEN SOMOROFF
RUTHRAUFF & RYAN
AMERICAN AIRLINES, INC.

JEFF WILKS
J. W. ROBINSON

{




71

art director 1LOUIS DORFSMAN

0.‘00 pm C’Lty H Osp’[:tal typographer ADVERTISING COMPOSITION, INC.
artist CALVIN ANDERSON
producer CBS RADIO

0.'00, 0,‘00 pm Alla/n Jackson _*Vews advertiser CBS RADIO

% TYPOCRAPHIC AWARD

0:00 pm The Peter Lind Hayes Show

0:00 pm Let’s Pretend

0:00 pm Football Roundup

Dral 0000
CBS Rad?:o art dire-:tfr WILLIAM GOLDEN

producer CBS TELEVISION
advertiser CBS TELEVISION

*

TODAY AT 0:00 PM

WAAA-TV, CHANNEL 00 ®

NEBRASKA VS. DUKE

A GILLETTE CAVALCADE OF SPORTS PEATURE




Saturdays
00:00 PM
00:00 PM
00:00 PM

The worid — at your fingertips!
Weekend news coverage that’s fast, accurate, complete...
WAAA Dial 0000 CBS Radio

Sundays

00:00 AM
00:00 PM
00:00 PM
00:00 PM

73
art director 1LOUIS DORFSMAN
artist CALVIN ANDERSON
producer CBS RADIO
advertiser CBS RADIO

74

art director HERSHEL BRAMSON
agency LAWRENCE C. GUMBINNER
ADV. AGENCY. INC.
advertiser KOLMER-MARCUS

open until

Men’s Clothing « Hats « Haberdashery « Shoes
Open other days until 5:30 « B’'way at 37th St.




75
art director SARA GCIOVANITTI
L] ° L ° o ) ° photographer BEN SOMOROFF
publisher STREET & SMITH PUBLICATIONS, INC,
publication MADEMOISELLE

° . ° . ° . °

art director LOUIS SILVERSTEIN
) . . ] . . ° .

artist WALTER EINSEL
publisher THE NEW YORK TIMES, PROMOTION DEPT.

publication THE NEW YORK TIMES

. . . ) e . .
® AWARD FOR DISTINCTIVE MERIT

° ° . ° . ° °

Mademoiselle...
where the shoe
nlways fits the choice
young customer,

custom-made £75

for you! \:’

-

Mademoiselle

FOR SALE

Ce e e e Country Property

c o e e o e e See the big selection advertised
in The New York Times—New

e York’s leader in farm advertis-

. . . . . . . | ing Today and every day in the

. Classified Pages.



&mwy Soon

i The 55 FORD

THUNDEREBIRD STVLING-

T7
art director WILLIAM H. BUCKLEY
artist SAM MARSH
agency J. WALTER THOMPSON COMPANY
advertiser FORD DIVISION, FORD MOTOR COMPANY

78
art director ROBERT GUIDI
artist ROBERT GUIDI
producer TRI-ARTS
advertiser KNXT-CBS TELEVISION, L. A.

MON-CITY DETECTIVE, TUES—SCOTLAND YARD, WED—-INTERNATIONAL POLICE
THURS -THE ADVENTURES OF THE FALCON, FRI-TALES OF TOMORROW



Portrait of a Happy Art Director. 3\

The reason? It's B&C from start to finish.

' )
® ;

k start here



79
art director ADVERTISING DESIGNERS
artist KENNETH PARKHURST
agency HAL STEBBINS, INC.
advertiser BROWN & CALDWELL

B AWARD FOR DISTINCTIVE MERIT

80

art director HERBERT MATTER

photographer HERBERT MATTER
agency THE ZLOWE COMPANY
advertiser KNOLL TEXTILES, INC.

Knoll Toxtiles ine. 375 Madisen Ave. NY 22




one of
the hot

seats
In our
industry!

Prwbarer “Apocke
and “Vera Cruz" (which opesed to SRO business, Christmas Day ot the Capetel Theater) han wow ¢

eompletod ki asvignment @ producerdivecior of “Kiss Me Deadly” for United Artists roloass.

art director SAUL BASS
photographer sAUL BAss
advertiser UNITED ARTISTS FILM CORPORATION

84
advertiser HARRY ZELENKO, MARION ZELENKO
photographer MARION ZELENKO
agency WILLIAM D. McADAMS, INC.
advertiser CHAS. PFIZER & CO., INC.

art director SAUL BASS
photographer MAX YAVNO
advertiser CLEARY, STRAUSS & IRWIN

B AWARD FOR DISTINCTIVE MERIT
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art director
artist
agency
advertiser

80

art director
photographer
agency
advertiser

ADVERTISING DESIGNERS
KENNETH PARK HURST
HAL STEBBINS, INC.
BROWN & CALDWELL

AWARD FOR DISTINCTIVE MERIT

HERBERT MATTER
HERBERT MATTER
THE ZLOWE COMPANY
KNOLL TEXTILES, INC.

Knolt Taxtibes Inc. §75 Madisen AveNY 22
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81
art director
photographer
agency
advertiser
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art director
artist
producer
advertiser

LEONARD RUBEN

MAC BALL STUDIO

LESTER ROSSIN ASSOCIATES, INC.
LEDERLE LABORATORIES

JAY GENSER

JAY GENSER

RUDER & FINN ASSOCIATES
THE BETTINCER CORPORATION




The Most Respected Name in Architectural Porcelain Fnamel

ThP BPtling(’r (:Orporﬂlwm u,’ldl t’w FIRNT an pearcelain enaned curtain s all construction

' ’. L . . FIRST in prefabricated mes hanically assenbled porcetarn panels
most diversified equipment in FIRST i o faies enasel-om-stee] mmurste

o . FIRST in engineered poreelain for church aeeples

the architectural porcelain enamel field, Ao Saglh asmminiind -

ors ~hit a com Iew semice: FIRST e ccrar s magnetic steel chalkboard ¢ Armorply 1
offers architects P FIRST i poreclain-on-steed toofimg anel siding (V-CORR)
dpsig". (‘Olor (‘()Ilsult(ltwn. FIRST w architectural engineered poreclain en n aluminun

FIRST i establishing a separate architectural and color vagineering departnent

laboratory controlled production,
construction engineering and
product integration, installation.

The Bettinger Corporation Family of Companies

The Bettinger Corp Toledo Porcelain Enamei Porcelain Enamel Sico, Inc Halrick Inc Graham Bell L2
Waltham Mass Products Company Products Corp. Panel Coes) e i Alurs % e
Home Oftre edo. ON Rehobath, Ma Port mouth, N # o Canada




one of
the hot

N OUN
industr

@ seats
=1

!

fmonce and n th ilely ”~ v, F

and “Vera Crus” (whick opaned (o SRO basiness, Christwmas Dey ot the Capriol Thester) he
vmpletend By asvigniment ox preducevdivector of “Kise Me Uveodly” for United Artiote rel

art director SAUL BASS
photographer sAUL Bass
advertiser UNITED ARTISTS FILM CORPORATION

84
advertiser HARRY ZELENKO, MARION ZELENKO
photographer MARION ZELENKO
agency WILLIAM D. McADAMS, INC,
advertiser CHAS. PFIZER & CO., INC,

85

art director SAUL BASS
photographer MAX YAVNO
advertiser CLEARY, STRAUSS & IRWIN

B AWARD FOR DISTINCTIVE MERIT



HOLLYWOOD HAS HERALDED THE BIRTH

OF A WIDE VARIETY OF TECHNICAL
INNOVATIONS THESE PAST FEW YEARS...
SOME OF THESE HAVE BEEN GIMMICKS.
Gimmick ? . OTHERS WiLL ENDURE AS VITAL
AND STIMULATING CONTRIBUTIONS TO
THE ENTERTAINMENT INDUSTRY...
NONETHELESS, THIS IS A GOOD TIME TO

REMEMBER ONE INDISPUTABLE FACT ...

NOTHING IS AS VITAL, NOTHING IS AS
STIMULATING TO THE BUSINESS AND THE
ART OF MOTION PICTURE MAKING

AS THE BIRTH OF A NEW STAR ...

*RIOT IN CELL BLOCK 11’ INTRODUCES

A STAR. NO G!

SUCH

‘NEVILLE ERAND DOM
BROODINGLY POWERFUL PORTRAYAL ...
SHOWING THE LOOKS. PERSONALITY AND
ACTING ABILITY THAT MAKES STARS'..,
THE HOLLYWOOD REPORTER

‘NEWCOMER NEVILLE BRAND ESTABLISHES
HIMSELF AS ONE OF THE INDUSTRY'S
BEST YOUNG ACTORS’. .. FILM DAILY
‘BRANO'S ACTING IS NOT ONLY

EFFECTIVE SHADING OF FACE AND
VOICE BUT IN EVERY MOVEMENT OF HIS
BODY'... NEW YORK DAILY NEWS

*A BRILLIANT DELINEATION BY NEVILLE
BRAND"... NEW YORK DAILY MIRROR
*NEVILLE BRAND DOES A SUPERB JOB'...

JOHN McCARTEN,THE NEW YORKER

POOUD, ¥ AEFRESLUTED OV LESTER SAL20W ABGACY MNP REARY SIS & N



(e o )
e SN |

e “N’Elt‘!‘,"ﬁ‘"’!ﬁﬁsﬁ;i;{‘;ﬁ, e

FIRST AWARD FROM THE AMERICAN INSTITUTE OF DECORATORS TO GEORGE NELSON'S THIN-EDGE BED...A NEW DESIGN
WHICH ELIMINATES UNNECESSARY BULK WHILE RETAINING DEEP COMFORT. ON VIEW AT ALL HERMAN MILLER SHOWROOMS

HERMAN MILLER ZEELAND, MICHIGAN

SHOWROIMSE( NEW YORK, @NICAGO, GRAND RAPIDS, KANSAS. CITY, LOG ANGELES ' WRITK TO DEPT.i.84 FOR FREL COPY OF “*A CROSS SECTION OF NERMAN MILLER PURNMITURE"




.read as they will

{or can} most peaple
still find is easier o listen...

86

art director
photographer
agency
advertiser

GEORGE NELSON

MIDORI

ALFRED AUERBACH ASSOCIATES
HERMAN MILLER FURNITURE COMPANY

87

art director
artist
producer
advertiser

Onre upon ¢ fime. the world wm o much smaller
place. And whenever somesns hod ssmeshing 10 say,
ol he did wus speak up

Bui soen prople began to get out of carshot
And Communication becams mers end mare difficult

Till ene day ane e set down on bis sese,
and chipprd ot cemmthing calind writng. Thes
wmuime oioe posard alung, decoded ths aralpturs,
@nd reading came wio the world. Lo® The primitive
wse-ctop preees of kg snd bvscning had bva
repinced with semcthmg mure comples.

Pot it wasn't replaced afher oll. For reod oo thay
will (or con) most prople still find % coner 4o nton.
Asd pouple who namt W0 get & wemge screm still
find ot caswrr, snd marr effecnre, o talk

Eapuralty nun that ome medeem of cumemmnics
Lom coft Ty & mumage o evervone: Hadw. fo
115 milkien plorss. The costest, yrt ot foreatul
wwans of wilimg everyhody thel's ever bren dovied.

Redic » tummte, paranal, persuestve. Asd
whes it W J id trend. ponph et
what they bewr

Radvw = chythem. wnsic. sound effacts —sll the
things thet are k1o hoar over and owe. Thing
. . A

.4
-
.
e, As saan se the entrriainment

The meronsgr 1+ hard b0 mies And cance radeu mves
ome group of wonds at 4 tume, the ales puints aam't
be skipped oves.

Todev. there's ane place in radie whare seund
% ) 1 1h (BS Rodon. Prenasting man
o Awens's top pragrame . over more of the
astien’s beet statsoss . . CBS Radio i hened by
Ingges sudiences than sywhore clee  radse.
And cfieving the bowest cost for eveyy ssles mes-
capr dolivered, @'s CRS Radio where more of the
tap astivnal edrevissers sre heard. So musy, with oo
much 1 sy, that CBS Radw leads all ether wotwurks
w bilimgs for the Gfth consecmtive veas.

RAD i()

LOUIS DORFSMAN
OLD ENGRAVING
CBS RADIO

CBS RADIO
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art director
artist
producer
advertiser
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art director
artist
agency
advertiser

WILLIAM GOLDEN
KURT WEIHS

CBS TELEVISION
CBS TELEVISION

AWARD FOR DISTINCTIVE MERIT

HERBERT BRIGGS
KEN THOMPSON
YOUNG & RUBICAM, INC.
YOUNG & RUBICAM, INC,

All it takes is the right twist

An ingentous twist turns 8 piece of wire intn
a highly useful ohject

And an ingenious twist can often turn an ordi-
nary advertiang campagn into one that pro-
duces extraordinnrs sales results, B you know
how to make the twiat . and when.

YOUNG & RUBICAM, INC.

Advortung « mew et Co rge Duvut Sos foumeren Lae Anguls

P I S AP
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> ,,bg‘f“ ~ wirebounds by Martin. They
e 0 dress up the pack, protect, 3
~ perfeetly. Martin Wircbounds

© | cost less, deliver better

R e

- o R
Whittier, Calif.
! San Jose, Calif.

SALES OFFICES: | _Oakiand. Ore.
Seattle, Wash.

Toledo, Ohio

‘ Roseland, La.
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art director
artists
agency
advertiser
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art directors
artist
agency
advertiser
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art director
arlist
publisher
advertiser

Puritind vorticet ropin wel

NATIONAIL

NATIONAL DRUG CONIPPANY
sowst Nongon Fvemue hifudelphic $1, 1

I

CAI. FREEDMAN

CAL FREEDMAN, ART GOODMAN
BYIRON H. BROWN AND STAFF
MARTIN BKOTIERS BOX COMPANY

AWARD FOR DISTINCTIVE MERIT

MATTHEW LEIBOWITZ, EDMOND G. THOMAS
MATTHEW LEIBOWITZ &
CHEW, HARVEY & THOMAS . s \
THE NATIONAL DRUG COMPANY M y
since 1302

N U /
~

SEYMOUR CHWAST
SEYMOUR CHWAST
PUSH PIN STI'DIOS
STERLING ENGRAVING COMPANY

. Ir
sterling /.
Engraving Company .
304 E. 45 Street, N.Y., MU 4-0715 to 0726
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art director
photographer
advertiser

Economy M})
and quality

dre built o
Glide sliding
aluminum windows
and doors.

Glide windows
and doors

are guaranteed
for the life

of the building.

In design.

engneering,
and craftsman-

ship. the
architect and
builder kiow
there is no
equal 10 Glide.

GLIDE

WINDOWS, INC.

SAUL BASS
SAUL BASS
CLIDE WINDOW COMPANY




art director SAUL BASS
photographer TODD WALKER
advertiser DICK DANNER & ASSOCIATES

B AWARD FOR DISTINCTIVE MERIT
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art director HERB LUBALIN
photographer LESTER BOOKBINDER
agency TED BATES & COMPANY
advertiser CBS COLUMBIA

NO VOODOO

{
a 00 NOT OROP i
SLASS FRAGILE \

+ disian of the Cotumbia Broadciugl Systom

EEEELL

e M. SERIAL M.
< TELEVISION
v . just plain talent and hard work solving prollen in wrt and g
design for industry. DICK DANNLR represennng. 3
o}
SAUL BASS. BRUCL BUTTE, GLF NN GROI o
12
M, HAI BLRSTADF. LOWILLL NERRI RO, Bl L 11YDI 8
STORYBOARD ASSOC.. & REN W ICKS.
ﬁ DO NOT DROP
605 Wushington Strect. San Francisco, Y Ukon 2-0665 SLSS S

» demnion of the Columble Bewsdunsing Syveem

We've got plenty
of something!

Inside these cartons is the hottest
new line of TV sets you ever did see.
We'll be unpacking them in Room
11-106, Chicago Merchandise Mart,
June 21-July 1. Better be there

CBS-Columbia Full Fidelity Television Sets




“advertising and editorial art is symbolic of the times”

jury members at work
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sdverticing wt
magazines & newspapers
advertising art
magazines & newspagers
advertising art
mapazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
mapazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art

mapazines & newspapers

advertismp art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
sdvestising ait
magazines & nevspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
magazines & newspapers
advertising art
mapazines & newspapers
advertising art
magazines & newspapers
sdvertising aff
magazines & newspapers
Mdvertising art
magazines & newspapers



frederick h. roberts

manager, art and production
shell oil company

advertising art

Ever since newspapers and magazines became
an integral part of our everyday life and times.
advertising and editorial art has reflected the
way we live. It has become symbolic of a way
of life. When life was more leisurely. we had
ample time to give this art our undivided at.
tention. Ads were almost story-vignettes with
lengthy copy and picturesque, detailed artwork.
They were to be followed from the first word
to the final period. As time went on, however,
everything speeded up. Scientific and technical
developments provided us with a variety of in-
ventions not only to improve our working con-
ditions but also to multiply our means of diver-
sion. The automobile, radio, motion pictures,
television-—all vie with one another for our
time and attention. Advertising art has changed
to keep up with the times. 1llustrations and de-
sign became more streamlined; copy brief and
more explicit. The idea was to catch the eye.
Visual appeal became a must. The message had
to come quickly, and right to the point. Today,
advertising and layout artists are developing
even more modern ideas, pioneering new tech-
niques. Photography. artwork, type and design
are being experimented with in fresh, unusual
approaches. The results are truly exciting. . . .

Progressive art directors have accepted the
challenge of changing times. Their work will
not only continue to keep pace with these
times; it will anticipate the mood and needs
of the audience of the future. As an art form,
it will make its position even more secure.
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art director BERT EMMERT
photographer RICHARD BEATTIE
agency McCANN-ERICKSON, INC.
advertiser CHRYSLER SALES DIVISION, CHRYSLER CORPORATION

98
art director EDWARD G. JACCOMA
photographer 1RVING PENN
agency CECIL & PRESBREY
advertiser INTERNATIONAL BUSINESS MACHINES CORPORATION

EVER SEE A BETTER-LOOKING CAR...AT ANY PRICE ?

WMOTINT O AN 09 Tas Lew-seuck § )
[
_ . Y - - o b WA
P Fie P TR wwete b soulle cx 4 wang b8 ford S
o Sld oo The 1963 it & 4 =
- e sbma

o e i o s it ALL-NEW PLYMOUTH '55

Sow N o Aty o penr Preseith sass o .o gumt Ao 2er far the YOUNG (W MEART
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art director DON KUBLY
photographer IRVING PENN
agency N. W. AYER & SON, INC.
advertiser PLYMOUTH

Teame-e & Swasean AN® BWREP i the -

! Vpok r
™e ro\:::na, {n,)(uflnunuw 1S YOUNS 1N A B’ﬂ”«f’/ﬁ/ ()Abyfﬂf



Just a tap of your hittle finger
on the IBM return key, and the
carriage gldes back swiftly, smoothly,
electrically 400 times easver

than on a manual typewnriter

This is one of the many energy-saving
reasons why a whole hour's typing

on an IBM requires less energy

than 3 minutes on a manual
electric typewriters

iess work per word

*"For the average typist, 268,000 times a year



MADE AT THE CORNING GA

STEUBE

AN CENTER

N

NEW

* CORNING, NEW YORK

GLASS
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art director
photographer
agency
advertiser
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art director
engraver
photographer
agency
advertiser
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art directors
artist
agency
advertiser

DORIS BRINKERHOFF

TOSH MATSUMOTO

OGILVY, BENSON & MATHER, INC.
STEUBEN GLASS

CARL LINS

KNAPP ENGRAVING

IRVING PENN

YOUNG & RUBICAM, INC.
GENERAL FOODS, INC.,

JELL-O PUDDING AND PIE FILLING

EXCELLENCE IN ENGRAVING

EDMUND J. SMITH, BERNARD S. OWETT
JOE KAUFMAN

J. WALTER THOMPSON COMPANY
UNITED STATES PLAYING CARD COMPANY




Worlds most amezin '

ENTERTAINMENT
Bargin!

O o8 pustioncs. woshing’ 1adrn
Bold fobe cards! 8 vt ol 10 pla
thr mie pont oldsters and young
--n.-,'.-v toprther. lts aretie.

L
e ,'344: v Y. 30;@ 5“'

“dunit-y srnel” smunrmment
Pick wp some e 4 ongres ‘
or Bivyele packs tinday - -yome

b et v,V Y

CONGRESS and BICYCLE Playing Cards

102
art director WILLIAM H. BUCKLEY
artis! LESLIE SAALBURG
agency J. WALTER THOMPSON COMPANY
advertiser FORD DIVISION, FORD MOTOR COMPANY
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art director
photographer
agency
advertiser

o
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art director
photographer
agency
advertiser

AT eocziiau [ Yuntition { ks

WALTER P. GLENN

IRVING PENN

YOUNG & RUBICAM, INC,
FRANKFORT DISTILLERS, FOUR ROSES

ART DIRECTORS CLUB MEDAL

WHICH P 1l b, or on the racka™ 5 drnk of
Fone Homon 10 its owm best saleaman’ Toste ot . oned vou W toad
ot imeore abuiug bose Koo sl catis! vomg and distmetrer hes e
than wands or prtures svsbd <ser tell

A1 the bar, o0 in the dore jua sk Ior bour Resos—— the brand
that hee win a8 envind powteon with wen who know greatnes
m whoker

PRANAPORT DIBTILLENS COMPANY, N ¥ C SLENDRD

SIEELNELLET . EQUR ROSES

. <

THE ONE THING YOU CAN'Y OET IN ANV OTHER WHISKEY T8 FLAVOR OF

g

THOMAS W. HECK

H. FOSTER ENSMINGER
YOUNG & RIIBICAM, INC.
BORDEN COMPANY
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art director
photographers
agency
advertiser
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art director
photographer
agency
advertiser

S AL

Pt

ROBERT WHEELER

RENE AND BERYL WILLIAMS
YOUNG & RUBICAM, INC.
HUNT FOODS, INC.

JACK M. ANTHONY

ANTON BRUEHIL. STUDIO
YOUNG & RUBICAM, INC.
GENERAI. FOODS CORPORATION,
BIRDS EYE

P ue i fon PHoed poiial refies fne Hunt's
Tomala Seuer
favorites

vou ean amply ool it 0 our eww

For example, when sour fes pust ploin hamburgers,
brown one side. Lurn, and pour in a ean of Hunt's
When thes're dane. the bl
deliciously blended with the me

wanee will be

Juticrs
As for Fancypants Hamburgers. they'er really
sproial! 3en love them bevause Hum's adeds honest-

give hamburgers

a grand new taste

make Fancy Pants Hamburgers

to-gondness Inmare ivar W lnmate - an “wups”
Asrer no darchy hllers The beautiful cedor and rich
Raves 16l sen why s Anweeica’s lavorne Try it*

Utk chopped herd 2 1elden e fot
1 dhers harp ehrese
1 can H

narn Nemer

Senson beel and forsn mi B thin hamburger eakes.
Place slices of cheree an four of the hamburger

cakes Cuner them with the rrmaineng four and pined
the rdpes tugriher (o enchir the cherse completely
In a sibler brown the s akes v une sube in b fan
Tatem them emil e ovee thems 1 Can Hunt's Tomats
~Sanee Siminet hor 8t I minntes basting accasion
s Nerse pipimg bt Makes tout ervings.

L™
o,

Hunt - for the best

DELLHOLS RECIPES? One on the
back of every con of Huni's Tomes
Sanv Lask for them ar your grocer's!
Hums Foads. ine , Fullerion. Californsa
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art director
photographer
agency
advertiser

regoes? rod sy Paris iikes o

1 wear wit? R lor < (lassn  “rlanly To0

sewiod in torever with Comnese Colaperm

MARTIN STEVENS
JOHN RAWLINGS
ELLINGTON & COVMPANY
CELANESE CORPORATION
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art director
artist
agency
advertiser

/\x

Best 01 all Swim suits

ELIZABETH EYERLY

ROBERT YEMME

BOTSFORD, CONSTANTINE & GARDNER
JANTZEN, INC.
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art director
photographer
agency
advertiser
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art director
engraver
artist
agency
advertiser

RALPH BRESWITZ

BICHARD AVEDON

OGILVY., BENSON & MATHER, INC.
HELENA RUBENSTEIN

ART ROT!IENBERG

CENTRAL PHOTOENGRAVING

TOD DRAZ

LEBER & KATZ

FARMERS CHINCHILLA COOPERATIVE
OF AMERICA. INC.

EXCELLENCE 1IN ENCGCRAVING
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art director
photographer
agency
advertiser

The thread of the story is LUREN

ALEXANDER MOHTARES
JOIHN RAWLINGS

ANDERSON & CAIRNS, INC.
THE DOBECKMUN COMPANY

ACCESSORIES TO THE TIME i fabrics woven of gold Lurex"—holiday splendor. poiing up the Lores

trend that runs theeugh all fashion. L Miller shoe in Celanese acetate. Coblemtz bag i silth iweed by

Hhrseh, bracelet by Zentall in o Dovothy Liches fabric, both ot Lord & Tavloe. Emilv Wetherby

searf i Dukay embroidery at Heoer Bendell Luress non-taemshing metallic varn, wsade onds by

The Dobeckmun Company, Clevelund 1, Ohio < New York: 350 Fifth Ave. « London « Amsterdom
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art director DANIEL W. KEEFE
photographer MARK sHAw
agency McCANN-ERICKSON. INC.
advertiser AMERICAN RAYON INSTITUTE. INC,
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art director
photographer
agency
advertiser

VINCENT DI GIACOMO

MAKRK SHAW

OGILYVY. BENSON & MATHER. INC.
C. ¥. HATHAWAY & COMPANY

ART DIRECTORS CLUB MEDAL
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art director
photographer
agency
advertiser

VINCENT D{ GIACOMO

MARK SHAW

OGILVY, BENSON & MATHER, INC.
WM. HOLLINS & COMPANY

English nannies swear by Viyella.

fog-]l a gt
NAIT ] s 1 b

Viyella rather the way an English
butler feels about the family silver. Being
able ta show a nursery wardrobe full of
this luxurious, saft, light Hanncl sets them
up a notch in Nanny dom,

Vivella ( rhymes with hi-fella) is woven
in England from a misture yarn of lamb’s
woal and long-staple Fgyptian cotton, Tt
wears and washes wonderfully, Clothes
of Vivella van be handed down from elder

br
UCCEssinn, \ear \

getting to knew the oame | n
before they Gar sy “space cadet.” Your
children will lose the bright colors und
cozy warmth of this imported fabric.
Here's how nursery Vivella comes: Tartan
shorts, sizes 1-4, $3.95—3-61, $3.95.
Soli 3 i~4, $4.95 3-6y,

v

$5

pe s

S, BIZCS -4

3-95 - 13-
THRLISS BAY by
rets il
A1y e bl y
and chaoice A
For the nam ¢ r nearcst
write \V m T & o 1
347 Madivm s k

me )




Great ldeas of Western Man . .. onk oF 4 smies

art director
photographer
agency
advertiser
Lucretins on achieving contentment
The greatest wealth is to live content with little.
for there is never want where the mind is satisfied.,
De Rerum Nature, 7 B. €
Container Corporation of America {!ﬁ
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Container Corporation of America T,

WALTER REINSEL

HERBERT MATTER

N. W. AYER & SON. INC.

CONTAINER CORPORATION OF AMERICA

WALTER REINSEL

ANTONIO FRANSCONI

N. W. AYER & SON, INC.

CONTAINER CORPORATION OF AMERICA

PAUL DARROW

IRVING PENN

N. W. AYER & SON, INC.
DEBEERS CONSOLIDATED MINES

ART DIRECTORS CLUB MEDAL
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art director
artist
agency
advertiser

HARRY PAYNE

ROBERT HALLOCK

BATTON, BARTON, DURSTINE & OSBORN, INC.
NATIONAL CITY BANK OF NEW YORK

AWARD FOR DISTINCTIVE MERIT
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art director
photographer
agency
advertiser
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art director
photographer
agency
advertiser

-
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on Television

WILLIAM BINZEN, JR,

PAUL RADKAI

OCILVY, BENSON & MATHER, INC.
METROPOLITAN BOTTLING COMPANY

VINCENT DI GIACOMO

BRITISH TRAVEL ASSN. PHOTOGRAPHIC UNIT
OGILYY, BENSON & MATHER, INC.

BRITISH TRAVEL & HOLIDAYS ASSOCIATION

Good news for everyone
who saw the Coronation
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art director
photographer
agency
advertiser

HERSCHEL BRAMSON

BERT STERN
LAWRENCE C. GUMBINNER ADV. AGENCY

SMIRNOFF YODKA
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art directors ARTHUR T, BLOMQUIST. PAUL SHIVELY
artist JOHN GANNAM
agency J. WALTER THOMPSON COMPANY
advertiser UNITED STATES HREWERS FOUNDATION

In this friendly, freedom-loving land of ours. .. Beer Belongs—Enjoy It!

SELR AND ALE—AMERIGA S SEVERA b MODERS TN
by the Vitted Beee Brenets Fumduetn - . Ot 1en 1

124
art directors WILLIAM K. WOOD. SCOTT RUNGE
photographer JAMES ¢. KARL
agency N. W. AYER & sON, INC.
advertiser CATERPILLAR TRACTOR COMPANY
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art director
artist
agency
advertiser
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art director
artist
agency
advertiser
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art director
photographer
agency
advertiser

THOMAS W, HECK

BETTY BRADER

YOUNG & RUBICAM, INC.
PERSONAL PRODUCTS, COETS

HARRY PAYNE

CLARENCE CARTER

BATTEN, BARTON, DURSTINE & OSBORN, INC.
NATIONAL CITY BANK OF NEW YORK

ARTHUR CADY

STUDIO ASSOCIATES

YOUNG & RUBICAM, INC.
JOHNSON & JOHNSON, BAND AID

Alvminum ... and The National City Bak of New York

It has come from an emperor's iable
to yuurs on 8 flood of reciriesty

Aluminam is the most abundsnt metallic
slement in the earth's cnst Yet for
many yeirs after it was first extracted in
1625 it was 80 hard Lo refine that it cost
more than gold. In fact, Napoleon 11
srved hin miwt important guests on
plates of aluminum. rather thsn r‘d
sllver or porcelsin: and leading Fifth
Avenus pwdcn dimplayed bits of alumi-
nom in their windows.

Today, sluminum is the world's sscond
metal in volume (cubsic feet . and Afth in
tonnage, being outranked only by steel,
copper, Jead #nd zinc. In the lsst forty
yoars, North American production has

BAND-AID
Plastic Strips

W mon ‘gv'tmm

expanded over ninely times from 21,500
tone in 1910 to 1,980,000 Lone in 1963'
Key to this | growth was
the discovory in 1886 of an slertrolvie
method for refining aluminum This proc.
ess requires ten kilowatt hours of elac-
tncity to produce one pound. earning for
aluminum the title of * pncn;ad lik'!nc
Aluminum's brosdenm
transportstion, it home bmldm( and
other construction. in
ancss, and on the farms and t
mdustry adda to the comfarl, economy
and convenisnce of our daily life.
National ¢ity provides banking ser.
vices for aluminum producers and fuberi-
ontors, ss for all elemonts of American
business. Our officers are fitled by train-
ing nnd experience (o help you with vour
vaned umnes problems as well s to tako
care of your day-to-dsy banking needs.

with Su

No other bandage
8tays on 80 well

or gtays 9o neat

Whan you make N-Lhr-l('ﬂy "your
bankers.” vou draw on world-wide facli
tien and on more than 140 years of bank
ing exporience. [n this country we have

@9 branches n Greater New York To
sorve you nversons. we have 57 hranches
and correspondent benks 1n every commer
oally important city of the free world. For
mare about the advaniages of serving the
world through one hank acemunt writs

The National {'ity Hank of New York
B6 Whall Sireet, New York, N.Y,

i W W g

Never before a bandage that sticks like this!
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128
art director LEO LIONNI
photographer BEN ROSE
agency GEYER ADVERTISING. INC.
advertiser OLINETTI CORPORATION OF AMERICA

129
art director DAVE MANN
photographer RICHARD AVEDON
agency JAMIAN ADVERTISING
advertiser JENs RISON DESIGN. INC.

130
art director VINCENT DI GIACOMO
photographer BEN ROSE
agency OGILVY. BENSON & MATHER, INC.
advertiser REED & BARTON

FEEE NEW AMERICAN REVOLUTION IN STERLING
SIEVER WHEAT” BY REED & BARTON!

The wear cterbing potiorm crcated foe the it
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art directors
photographer
agency
advertiser

JACK SKOLNIK, TED SANDLER
RICHARD AVEDON

ROBERT W. ORR & ASSOCIATES, INC.

THE ANDREW JERGENS COMPAMNY

AWARD FOR DISTINCTIVE MERIT

Discover haw pretty you really are! New Woodbury Soap

is eariched with 7 face ercam oils
|Ir~®
L7
llll//" /

4
'




NENNAN YARCUS

132

art directors KAY KERR. BERNARD T. GRANT
engraver KNAFPP ENGRAVING CO.
photographer ERNST BEADLE
agency J.R. FLANAGAN
advertiser NEIMAN-MARCUS

Yr EXCELLENCE IN ENGRAVING
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art directors
photographer

agency
advertiser
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art director
artist
photographer
agency
advertiser

135

art director
photographer
agency
advertiser

REGARDEZ!

ot Bvine

" 161 Suxvh Avenue, \ou York 33, N.Y

STUART W. WELLS, JR., BERNARD T. GRANT
EDWIN BLUMENFELD

J. R. FLANAGAN

THE DAYTON COMPANY

HOWARD K. RICHMOND
RUTH KATZ

HERBERT LOEBEL
BOZELL & JACOBS, INC.
HERBERT LEVINE, INC.

WILLIAM TAUBIN

WINGATE PAINE

DOUGLAS D. SIMON ADVERTISING, INC.
L’AIGLON APPAREL, INC.

AWARD FOR DISTINCTIVE MERIT

who's the lady In the L'Aigion?



HERE
COMES

THE BRIDE...

REMEMBER?

The years do slip by. Shortly after you were marned,
vou bought some insurance to protect your wife.
Maybe you added more when vour first chnld was born.
But look — your family is growing up, and the girl
) you married is now also a woman with many
responsibilities. We can help vou make use of
your present insurance to build a new program that will
make it possible for your wife to meet those responsibilities
and take care of herself and the children.

This program gives you a modest “family man’s estate.”
If you should die, your family gets moncy for
immediate needs. Then the program takes care of
the mortgage on your home. It pavs your family an income
over the years while your children are growing up.
And it provides for their education.

If you are disabled because of sickness or accident,
it pays you an income. If you live, it becomes
your own retirement program,

We call this new program "The Compilator.”
If a Security Mutual Life representative is listed
in your directory, phone him. He will tell you more about it.
Or write to us and we will.
Security Mutual Life Insurance Company, Binghamton, New York

Would you hike a reproduction of this memorable David Stone Martin drawing” 11 is printed
without ouf message, on fine paper suitable fur framing. Just write 10 ws. There v po obliataun.
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art director
artist
agency
advertiser

137

art director
photographer
agency
advertiser

138

art director
photographer
agency
advertiser

LEOMNARD KARSAKOV

DAVID STONE MARTIN

THE BRESNICK COMPANY, INC.

SECURITY MUTUAL LIFE INSURANCE COMPANY

AWARD FOR DISTINCTIVE MERIT

TOM ROSS

CLYDE HARE

KETCHUM MACLEOD & GROVE. INC.
AMERICAN GAS ASSN,

HOWARD HENRY

BEN ROSE

N. W. AYER & SON

ELECTRIC LIGHT & POWER COMPANY




J ‘Who ate my Post Toasties ?
A<

- A"




139

art director
artist
agency
advertiser

140

art directors
photographer
agency
advertiser

J. ALAN ROCKMORE

WHITNEY DARROW

BENTON & BOWLES, INC.

GENERAL FOODS CORPORATION, POST TOASTIES

AWARD FOR DISTINCTIVE MERIT

JAMES O. RANKIN, DANIEL LOIZEAUX

IRWIN BLUMENFELD

HILTON AND RIGCIO, INC.

COCA-COLA BOTTLING COMPANY OF NEW YORK. INC.

-
[
[ 3

- 4
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141
art director GENE HOOVER
artist THOMAS E. HUTGHENS
agency HENRY J. KAUFMAN & ASSOCIATF~
advertiser HARVEY’S




CHANEL M3

it's history now,
the impact of the
chanel look and
how 1it's going to

influence your life

here we're still unfoiding
all the facets of it

now we've come to the
sheath and the way

she would have

more towering than you
probably remember it,
black jersey that

recalls a dignity that
has been missed.

or this same jersey
sheath with a chanelike
tailored white shirtwaist,
2 clean kind of look,
simple . . . succinct,
overwhelmingly lemale
10 t0 18, 22.95

econd floor and all

JOSEPH
MAGNIN

143

art director
artist
advertiser

MARGET LARSEN
BETTY BRADER
JOSEPH MACGNIN CO., INC.

art director
artist
advertiser

MARGET LARSEN
BETTY BRADER
JOSEPH MAGNIN CO., INC.

CHANEL ™
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art director
designer
artist
advertiser

145

art director
photographer
advertiser

- BLUES

ANN BRYAN
EETTY FRASER
MEG NEAL
NEIMAN-MARCUS

SILAS SPITZER
BERT STERN
WEBER & HEILCRONER

ART DIRECTORS CLUB MEDAL

broducing Chorles of the Ritr’ new beachcomber colors
crected especiolly for ow Boromo Bhees resort toskiont For the
Qreen-tmged Bahoma Sea shades and goiden tonned skingi, thers’s
the vibrant Corol Shelt hpstxck and rouge and sunmng Sec Grees eyesthados. thown

hero With the Bohomo Sty trve biuss, wear clear Pk
Shail kpunck ond rouge. ond shade your eyes with silvery Bohoniy
Bive eysshadow Lipaick 1 30, rouge 1.25, sywthodow t 26
plos tan Toke o trip downtown 10 ow Bohamo
Biue world befors you go south, ond et M
Miidred Geiffin, iz representosive, show yeu
how 10 apply this new beouty escageen
At Prosion Commes, or Toiletries Shop,

Nrw Hoce, downtuwn
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BEWARE OF
{ [JATIVES)

Tonight at 10:30 on channel 2
‘SEE IT NOW’,’ edited by Edward R. Murrow

and Fred W. Friendly, presents the first of a two-part

Report on South Africa

Sponsored by ALCOA, THE ALUMINUM COMPANY OF AMERICA
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art director
artist
producer
advertiser
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art director
photographer
agency
advertiser

SUDDENLY, EVERYONE'S DRINKING YOOKA

¥

1]
& braves vou breathicse!

i
mim
S o L VODKA

WILLIAM GOLDEN
BEN SHAHN

CBS TELEVISION
CBS TELEVISION

AWARD FOR DISTINCTIVE MERIT

HERSHEL BRAMSON

BERT STERN

LAWRENCE C. GUMBINNER
G. F. HEUBLEIN & COMPANY,
SMIRNOFF VODKA
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art director ARTHUR SHIPMAN
artist ARTHUR SHIPMAN
agency MADDEN & SHIPMAN
advertiser FRANK BROTHERS

149

art director
artist
advertiser

150

art director
artist
advertiser

Report on Men’s Wear

A complete magazine devoted to news and information
about men’s clothing and furnishings, If vou're in the

trade. make sure yvou see it Yonr hest enstomers will,

Next Sunday in The New York Times

LOUIS SILVERSTEIN
BILL SOKOL

THE NEW YORK TIMES,
PROMOTION DEPT.

ARNOLD VARGA
ARNOLD VARGA
cox’s, INC.
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art director
photographer
agency
advertiser

1562

art director
photographer
agency
advertiser

HUGH WHITE

WAYNE MILLER

YOUNG & RUBICAM, INC.
LIFE MAGAZINE

LEONARD RUBEN

WALTER SILVER

LESTER ROSSIN ASSOCIATES, INC,
LEDERLE LABORATORIES



Achromycin

TETRACYCLINE LEDERLE

Capsules — Pediatric Drops— Oral Suspension — Tablets —
SPERSOIDS® Despersible Powder — Intravenous — Soluble Tablets

is of primary importance

g

in establishing effective
antibiotic concentrations

at the site of the infection.




For the finest reproduction...

Gomekote

CASY ®COATED PAPERS

THE CHAMPION PAPER AND FIBRE COMPANY Y

HAMILTON, ONIO D

183

art director
photographer
agency
advertiser

154

art director
photographer
agency
advertiser

ALGER B. SCOTT

ALBERT GOMMI

CAMPBELL-EWALD COMPANY (DETROIT)
CHAMPION PAPER AND FIBRE CO.

ALGER B. SCOTT
ALBERT GOMMI

CAMPBELL-EWALD COMPANY (DETROIT)
CHAMPION PAPER AND FIBRE COMPANY



| 3 % P
SO BT TR n . I e
U I LT T T .Esﬁ:ﬁsﬂ:
DRI
A ‘\uu,..h. lm...\f ...,w.:.,» AL W)
ot .&.f...,\,.;. ¥ .w v,

\

TADE NAHS

THE CHAMPION PAPER AND FIBRE COMPANY, HAMILTON, OHIO

Iaee in Popurs

{

w 7
A ~ N
¢ 0 N :
Yt .
— < &
- =~ S
S—— o 5
2 A :
fm P
< 3
. & E
- <
0 ~4
&
. |
\ 7
. <
. &

For the finest reproduction...

- -

\ﬂ,Ufll’A! - o o\ S
Pl as W g W RN

P o b o AP b

> > D> D & o

%0 > o ¢ 9P 2 “

PR
S



165
art director
artist
publisher
publication

156

art director
artist
agency
advertiser

ERADBLIRY THOMPSON

FREDERIC JAMES

WEST VIRGINIA PULP AND PAPER COMPANY
WESTVACO INSPIRATIONS FOR PRINTERS

LEONARD RUBEN

IRVINE KAMENS

LESTER ROSSIN ASSOCIATES, INC.
LEDERLE LABORATORIES

The Former Tebae

jrejh




fluid can be controlled...

In cardiac disease the control of body fluids

is of paramount importance in therapy. DIAMOX,

by inhibiting carbonic anhydrase and thereby

increasing urinary output, is a new diuretic principle . . .

effective orally . . . for prolonged use.

DTN OOX

Acetazoleamide Lederle
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1857
art director RICHARD HURD
photographer RALPH BARTHOLOMEW
agency J. WALTER THOMPSON COMPANY
advertiser EASTMAN KODAK COMPANY

158
art directors WALTER GEOGHEGAN, CHARLES ADORNEY
photographer DON ALLEN
agency CALKINS & HOLDEN, INC,
advertiser FIRMENICH OF CANADA, LTD.

Ry

imitation vanilla bean flavor by Firmenich

-—
159 the direct and authentic
art director WILLIAM GOLDEN copy achieved by original research

photographer DON BRIGGS Vants Boon Flovar by Firmanch <terms from the vaniia bean, By origiel
s and have been isoleted, identihed, and
producer CBS TELEVISION roseach R Sl
\yreNesized. By petiont end peinstasing Isboratory technieues.
advertiser CBS TELEVISION racomstructed for you i & preciee snd potert flavor meterial with ol the erarnetic
/
esiaes of the erigine. Yemile Bean Flavor by 0 you as
® AWARD FOR DISTINCTIVE MERIT « 4 urs WD sutrect, Of pure vensin, of §3 680 1 COMBInGtion, n (he menufectur

Of 688 prosucts that yuu Revor with this nost copuler of favors.

FIRMENICH OF CANADA, uwis
348 WALLACE AVEINUE, TORONTO

W% mo bitie trick s make 2 temttul of poopie laugh.
But w's wumethang clac agam 10 pet 4 sation-wide
sudicnc lavghmg ~ M the same e

Supersalesman

And laughtcr. as every saicwman havws, = 2 sost
effective sales Wool. And wo are all the wiher moods
an ccrtaines can evoke For they help you shift
Your prnpect's wicrest - wallingly — from whatever's
o e o S the prodest on yow

Thes. perhaps.  ielevion's grestest vabee 10 20
adverinet 1 creates 3 rocepltive maod e 30 million
homes for more than five houns a duy. 1t » sbways
pori-cieriamer, part-lcuman.

Thn certainhy. s why CBS Televinion has always
made Creative programmong s mos! SRpOTtant
atnty And why. i the mapu markets wheee the
acteorhs cownpeic - and populanty can hest be
svmpared - CBS Telesnum comvmtently wms the
lorge~t acerage sndience |l pes com larger a0 night.
and 27 pet com Larger m the daytume.”

Advertncrs Rave found that placwg their programs
o the Mt pupular actwiwk grves thew o headatant
" catngn " — and 3 headhiart m sales

That's aiy thew mecviment «a (BS Television or
the Airsl quarky s as over 4% pes com grester tan
avcar apo (And m 1951 it nan the eremiest in

hrveasds wrting sty '} That's wivy n's sl growing.

Tommies Ths S0 Ve 4
SNy tan w—

UBS Feles maon Can hewng you e sund roceptive
suduences w all Amenica. because 0 has most of the
POVETans Amt of YOUr CUMOIRCTS Wam.

CBS TELEVISION

lemhng artervie By v
BN el taghe
oty w8 ¢ BN | ey e




Come closer, won’t you?

There, just close enough to see inside your suit customers’ pocketbooks. Where the bankbooks fatten while the hunt for
a good buy goes on. (Which, this fall, could be till clearance.) Now, go see the new svitings woven with rayon:
menswear grays, chalk stripes, frosteds. In suits that are more than likely to start your customers spending early.
Sure to! They’re big fashion news. At all the important resources, too. And backed in August and September by
the American Rayon Institute’s new, powerful, national ad campaign. .And magazine and newspaper editorials
And some of the finest stores in the country. You can tie in with any onc ol the nationally advertised suits. Or all. Or others

of your choice. The campaign base is broad. Any way you go about it, it will bring you closer to a big season.

A suit promotion of the American Rayon Institute, 350 Fifth Avenue, New York 1, N. Y.

To plan direct tre-in, or get resource information, call Jeanne Pierre at OX 5-6390
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160
art director DANIEL W. KEEFE
artist 1.UDWIG BEMELMANS
agency McCANN-ERICKSON, INC.,
advertiser AMERICAN RAYON INSTITUTE, INC.

T

s

B AWARD FOR DISTINCTIVE MERIT

161
art director WM. TAUBIN
artist JEROME SNYDER
agency DOUGLAS D. SIMON ADV., INC.
advertiser EINIGER MILLS, INC,

162

art director CARL FISCIIER
photographer CARL FISCHER
agency SUDLER & HENNESSEY, INC,
advertiser ART IN ADVERTISING

Art in Advertising
reaches the man

who makes the decisions !




“magazine design today - a transition from word thinking to visual thinking”

indecision
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the other magazines above did with their prizewinning designs.

g The target is to make the layout as obvious as possible, which is what LOOK and



EDI'TORIAL LAYOUT

The magazine design and layout of today re-
flect the big change in the editorial field in the
last 25 years—a transition from word think-
ing to visual thinking.

While editors of the past thought in terms
of the message only, today’s editor and art
dircctor know that the contents, while still all
important, must be presented in a visually at-
tractive form.

There has been a definite change in the rela-

tionship between illustration and text. The

trend today is to illustrate the message visually

e where possible and to use supplementary text
e ey,
e / \ to expand the message for those who want more
) X \ .
~ \ details.

VUTTELN \ Why does this change in emphasis from
- el S words to pictures assume such importance now?
Q Ry lineg In the first half of the Twentieth Century we
1 (continued on following page)

\ 1



editorial layout

\

wallace f. hainline

i
2

have had a period of technical development

| unprecedented in history. We are living in the
| period of the automobile, the radio and tele-
vision, and these and many other technical
ot director achievements consume a certain amount of the
house beautiful magazine potential readers’ time.

Therefore, with all the competition for the
readers’ interest, it is imperative that the
magazine editor and art director plan their

publication for the fast, comprehensive com-

munication of ideas.

24|







The beauty contests. the art galleries, and the pub-.
licity boys will never part the amateur from that

nublest pursuit of all—the contemplation of beauty

venus perceived

163

art directors
photographer
publisher
publication

164

art director
artist
puablisher
publication

165

art directors
photographer
publisher
publication

166

art director
photographer
publisher
publication

SUREN ERMOYAN, GUIDO JAMES
PAUL D'OME

HEARST CORPORATION

GOOD HOUSEKEEPING

HENRY WOLF

BOTTICELLI, BETTMANN ARCHIVES
ESQUIRE, INC,

ESQUIRE MAGAZINE

AWARD FOR DISTINCTIVE MERIT

SUREN ERMOYAN, GUIDO JAMES
PAUL D'OVIE

HEARST CORPORATION

GOOD HOUSEKEEPING

CHARLES TUDOR
TOM YEE
TIME. INC.

LIFE MAGAZINE



that do us proud

CORN HEADS A HISTORIC LIST
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| REMEMBER
A
CHURCH

First in an occasional series of articles about different churches,
by different people who have loved them

One Sunday st church | st hehind & woman whose devations were hamporod by the twe
small and lively sons who scevmpanied her. The boys st beside cach other wt first, but it
quickly became evident that this was an arrangement perilous to this mother’s poace pf mind,
not 1o wention the other wordkipers in the vicinity. So dhe placed herself between them, ae
a baffer. That worked » little better, but not much. | watchod the culprits with intarest and
fell 1o wondering whether | had been s unraly when ury mother first tnok mse 10, church. 167
Probably, yes, although | had 5o brother sy own age to collaborste with in mischiel. | .
do mot remesnber the incident, but | haye born told that the first time my mothor togk me to art director SUREN ERMOYAN
Mass, ot the age of four or five, | came o the puint bimedistely by ssking, in o lod voler.
“Whete is God?™ 1 already koew Him. | ssid prayers 1o Hism cach night, snd now that | had photographer BEN ROSE
coume to vislt His st His bouse, it scemed only fair that He should appear and welosne me. publisher HEARST CORPORATION
My mother whispered that He was in the tubernacle on the sltar, and she probably sdded S 3
that § s to be quiet, Iikn & goed oy, and net drop the five cents sbe hod given mi 1o put publication GOOD HOUSEKEEPING
in the plate when Mr. Mu
Golng to church was uot & chore. It was & new and exciting experience. There was slways
something gaing on that was interesting and colorful. The Sowers and lighted candley an the
sliar and the vestments of the prinst stisred my inngination. and

BY FRANK SULLIVAN
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art directors ALEXANDER LIBERMAN,
PRISCILLA PECK
photographer 1RVING PENN
publisher CONDE NAST PUBLICATIONS, INC.

L ]
5 Y publication AMERICAN VOGUE
Little

Squirrel
Lost
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art director ALLEN F. HURLBURT
) photographers J1M AND PAT POND
! publisher COWLES MAGAZINES, INC.
publication 100K MAGAZINE

A Little gir! found a lonl baty of 10 the woods and took hira

he couldn’t have knowr much about squirrels at all, there weren't

any others in the hitthe gir's neighborhood. So, he had to make do

He thinks humans are Jun to play with
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11 BREADS page 65
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43 MAIN DISHES poges67 and 75
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16 SOUPS poge 72

27 VEGETABLES page 73

1 DAY'S COOKING: 3 DAYS' EATING poge 75
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KIRK C. WILKINSON, PHILLIP DYKSTRA
ARNAUD MAGGS

WOMAN'S DAY, INC.

WOMAN’S DAY
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HENRY WOLF
CLAYRE DIJRANI
ESQUIRE, INC.
ESQUIRE MAGAZINE
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art director HENRY WOLF
photographer BEN SOMOROFF
publisher ESQUIRE, INC,
publication ESQUIRE MACAZINE

@ AWARD FOR DISTINCTIVE MERIT
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art director HENRY WOLF
photographer BEN ROSE
publisher ESQUIRE, INC.
publication ESQUIRE MACAZINE

W AWARD FOR DISTINCTIVE MERIT
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urt director ART KANE
photographer PETER DIMITRI
publisher TRIANGLE PUBLICATIONS
publication SEVENTEEN MAGAZINE
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SUREN ERMOYAN
COBY WHITMORE
HEARST CORPORATION
COOD HOUSEKEEPING

T s o o " o — . .



ANIZVIOVIN NFILNIAIS
SNOILVIETH TTINVIHL
IHLIIWIAQ H3LTd

ANV LuY

sy A2 dm DS A o380 Alnl

qdV MV DIHAVHIOJAL X%
IVAIW 907D SHOLOTNIG LuY @

ANIZVOVI NIILNIATS uonoongnd
uoypoyqnd SNOILYONINNd FTONVINL s2ysyqnd
1ysyqnd asou Nau  saydviForoyd
13ydpidojoyd "0 AD1AMAS DIHAVHIOJAL  s2ydvidodL;
L°~0wx:~ 14D ANVN LYV LQ&QVk\f 14D

e«

Wt Aol o 1100y 2yg) 0 noAl 130; ww

sduim ZunoA 3uoajs



The Kinder Winds —

\ud Their Newborn Allies
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ALEXEY BRODOVITCH
RICHABD AVEDON
HEARST CORPORATION
HARPER’S BAZAAR

179

art director ALEXEY BRODOVITCH
photographer FERENC BERKO
publisher MEARST CORPORATION
publication HARPER'S BAZAAR

B AWARD FOR DISTINCTIVE MERIT
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art directors ALLEN F. HURLBURT, LEONARD JOSSEL
photographer vutc JONEs
publisher COWLES MAGAZINES, INC.
publication 1.0OOK MAGAZINE

® ART DIRECTORS CLUB MEDAL
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art director ANTHONY T. MAZZOLA
typographer CUNEO PRESS
artist ANDREW WYETH
publisher HEARST CORPORATION
publication TOWN & COUNTRY

% TYPOGRAPHIC AWARD
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art directors ALEXANDER LIBERMAN,

PRISCILLA PECK
photographer WiLLIAM KLEIN
publisher CONDE NAST PUBLICATIONS, INC.
publication AMERICAN VOGUE
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publisher
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The Bitlion-Dollar Look
of /'/Ii//i/ﬁ.s‘ DPetroleum

CIPE PINELES

WILLIAM HELBURN

STREET AND SMITH PUBLICATIONS, INC,
CHARM MAGAZINE
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art director LEO LIONNI
artist FREDERICK FRANCK
publisher TIME, INC,
publication FORTUNE
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BERNARD QUINT, CHARLES TUDOR
GJON MILI

TIME, INC.

LIFE MAGAZINE

AWARD FOR DISTINCTIVE MERIT
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art directors CHARLES TUDOR, BERNARD QUINT
photographer W. EUGENE SMITH
publisher TIME, INC.
publication LIFE MAGAZINE

188 A Man of Mercy

art director BRADBLURY THOMPSON
artist CHILDREN’S BOOK ILLUSTRATORS
publisher THE ART FOUNDATION PRESS, INC. e
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Design Portfolio | Children’s Book
I INustration -

| By Eleanur C. Munro

Il the child is really father to the man,
it would be hurd to tell from the looks
of the world he lives in toduy. It is dis-
tinctly labeled “for children” and only
grown-ups must keep off the grass. The
industries which keep it u stylish world
keep it stylishly childish, and this ap-
plies to the pictures which are made for
the buoks for the children.

Children's booke® amil their illustra.
tions used to be cast in terms of the
adult world, to which their readers
aspired. Mont people hud fewer theories
about the nature of childhood. Children
were luoked at as rather sevious begin-
ners at adulthood ; the lemons their ple-

Jehn Teaniel's Cheahire ru. - Adce 1
w Wond dand by lewis Carrell

tur e-bovks taught reflected this concern
with the puths to a parent’s parudive
Little gentlemen don't spit at thewr \
muthers [Nu, 24). suid one. Gentlemen - \ 4
don’t go around looking like porcupines

[No. 28], nor do they hoist their snack f ! P

through the chimney [Na. 16). Fien

when children were introduced to fan. 4 /}

tisy. that fantasy invelved & shift of )

possible huppentngs in the real world.
Ihawings and engravings were faithful
to the rules of the tale. The Cheshire
Cal nat with his grin in a real tree.
*inocehia, in a real whale's gullet, and
he wind in the willows, though it car-

il the voices of Rat and Mole, was
like any wind in a real tree, So with
illustrations for Aesop and Grimm, for
Mira Muffet and Tom Thumb,

But in recent decasdes, art made for
children has changed. R has become
Juvenile Art. The trend may have
begun with Gauguin, but it has far

A. Birnbauen dlustration bn his Groon Byes
more to do with profersional Creative 1Cupiiel, Trvingtun oo Hudean, N. Y.5,

2 3
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art directors
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ALLEN F. HURLBURT
GENE KAMMERMAN
COWLES MACGAZINES, INC,
LOOK MAGAZINE

ALEXANDER LIBERMAN, PRISCILLA PECK
HERBERT MATTER

CONDE NAST PUBLICATIONS, INC.
AMERICAN VOGUE
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art directors
photographer
publisher
publication

ALEXANDER LIBERMAN, PRISCILLA PECK
CLIFFORD COFFIN

CONDE NAST PI BLICATIONS, INC.
AMERICAN VOGUE

AWARD FOR DISTINCTIVE MERIT
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art directors ALEXANDER LIBERMAN, PRISCILLA PECK
artist ERIC (CARL ERICSON)
publisher CONDE NAST PUBLICATIONS, INC,
publication AMERICAN VOGUE
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January 1955

Fortune’s Twenty-Fifth Anniversary Year
Beginning Three Series on " The American Breakthrough ”?
The New Economy The New Management The New Goals

Also in this issue, twenty other timely articles- See page |
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art director
artist
publisher
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LEO LIONNI

FLORENCE BEZRUTCZYK
TIME, INC,

FORTUNE

ALEXANDER LIBERMAN, PRISCIHLLA PECK
CLIFFORD COFFIN

CONDE NAST PUBLICATIONS, INC.
AMERICAN VOGUE

AWARD FOR DISTINCTIVE MERIT

RALPH PATTERSON

ERIK NITSCHE

NATION'S BUSINESS MAGAZINE
NATION'S BUSINESS M AGAZINE

Nation’s Busmess

A MAGAZINE FOR BUSINESSMEN

MAY 1984
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art director
artist
designer
publisher
publication

HERB LUBALIN

UERB LURALIN

SUDLER & HENNESSEY, INC.
ART IN ADVERTISING

ALDO GIARGULA
SALVATORE LODICO
WHITNEY PI'BLICATIONS
INTERIORS
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DONALD R, RUTHER

WALTER H. ALLNER

WALTER H. ALLNER

MODERN PACKAGING CORPORATION
MODERN PACKAGING MAGAZINE

AWARD FOR DISTINCTIVE MERIT



MODERN PACKAGING
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IN THIS 1SSUE: Canning is America’s biggest

and most widespread packaging industry
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art director VINCENT BENEDICT
artist BORI~ DRI'CKER

agency GRAY X ROGERs
advertiser THE PHILADELPHIA SAVING FUND SOCIETY
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art director ROBERT L. STEINLE
artist KENNETH PARK HURST
agency ARTHINR FORISTALL & COMPANY
advertiser DOVGLAS OIL COMPANY OF CALIFORNIA
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art director J. K. FOGELMAN
artist EUGENE KARLIN
photographer KETURAH BLAKELY
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luspirations for Printers

o 3

West Virginia Pulp and Paper Company

BRADBURY THOMPSON

BRADBURY THOMPSON

WEST VIRGINIA PULP AND PAPER CO.

WESTVACO INSPIRATIONS FOR PRINTERS NO. 198

ART DIRECTORS CLUB MEDAL

WILL BURTIN

WILL BURTIN

RODO WUTH

LABORATORIOS LIFE (QUITO, ECUADOR)
TERAPIA (LIFE)

AWARD FOR DISTINCTIVE MERIT













editorial art

Editorial art has primarily long manifested

itself as a literal translation of the written

message it accompanies. This manifestation

lester beall has been characterized in the main by careful

delineation of detail, often carried to such ex-

designer tremes that the basic purpose of the illustration

has been forgotten, and, therefore, the intended
mood-image is blurred or nullified.

Although some illustrators have used the
naturalistic idiom to achieve expressionistic
impressions clearly defined from this tradition,
they are unfortunately still in the minority.

Oddly enough, it is the camera, the instru-
ment of supreme and incisive picturization,
that today, in the hands of the creative photog-
rapher, is leading in the search for a new phi-
losophy of editorial visual projection. For the

photograph, even though distorted or surfeited

with unnaturalistic colors, still retains a sense
of contact with the realistic world around us.
This contact, with at least partially recogniz-

able images, appears to be a likely prerequisite

3 4 of editorial art for some time to come.
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art director
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CIPE PINELES

DORIS LEE

STREET AND SMITH PUBLICATIONS, INC.
CHARM MAGAZINE

AWARD FOR DISTINCTIVE MERIT
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art director JOHN C. PELLEW
artist JOE BOWLER
publisher THE CROWELL-COLLIER PUBLISHING CO.
publication COLLIER’s
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art director JOHN C. PELLEW
artist ROBERT FAWCETT
publisher THE CROWELL-COLLIER PUBLISHING CO.
publication COLLIER’S
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art director
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publisher
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ROBERT €. ATHERTON
AUSTIN BRIGGS
HEARST CORPORATION
COSMOPOLITAN

HENRY WOLF
JOHN GROTH
ESQUIRE, INC.
ESQUIRE MAGAZINE
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art director J. WALTER FLYNN
artist GUSTAV REHBERGER
publisher EVERYWOMAN's INC.
publication EVERYWOMAN’S MAGAZINE
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art director SUREN ERMOYAN
artist WALTER SKOR
publisher HEARST CORPORATION
publication GOOD HOUSEKEEPING
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SUREN ERMOYAN
BERNARD LA MOTTE
HEARST MAGAZINES, INC.
GOObh HOUSEKEEPING

AWARD FOR DISTINCTIVE MERIT

SUREN ERMOYAN
JOHN GANNAM
HEAKRST CORPORATION
GOOD HOLl SEKEEPING
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CIPE PINELES

BEN SHAHN

STREET AND SMITH PUBLICATIONS, INC.
CHARM MAGAZINE

ART DIRECTORS CLUB MLEDAL
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art director SUREN ERMOYAN
artist JOHN GANNAM
publisher HEARST CORPORATION
publication GOOD 1HOUSEKEEPING

215
art director SUREN ERMOYAN
artist Al PARKER
publisher HEARST CORPORATION
publication GOOD HOUSEKEEPING

216
art director SUREN ERMOYAN
artist COBY WHITMORE
publisher HEARST CORI'ORATION
publication GOOD HOUSEKEEPING
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v LAILE U
PARADISE ISEAND

FRAMK KILKER

JOE DeMERS

CURTIS PUBLISHING COMPANY
SATURDAY EVENING POST

GENE ALIMAN

JAMES HILL
MACLEAN-HUNTER
MACLEAN’S MAGAZINE

ART KANE

DORIS LEE

TRIANGLE PUBLICATIONS
SEVENTEEN MAGAZINE

ART DIRECTORS CLUB MEDAL

Welconte Hlome, Manie
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ART KANE

SOL LeWITT

TRIANGLE PUBLICATIONS
SEVENTEEN MAGAZINE

AWARD FOR DISTINCTIVE

MERIT
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art director
artist
publisher
publication

EDWARD F. O'CONNELL

LUDWIG BEMELMANS

UNITED NEWSPAPERS CORPORATION
THIS WEEK MAGAZINE
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KIRK C. WILKINSON, SIGRID ALBERS
ERIK BLEGVAD

WOMAN’S DAY, INC.

WOMAN’S DAY
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CIPE PINELES
EVALINE NESS

STREET AND SMITH PUBLICATIONS, INC,

CHARM MAGAZINE
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SUREN EFRMOYAN
HOMER HILL

HEARST CORPORATION
GOOD HOUSEKEEPING
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art director
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art director
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publication

My
Brothers
Keeper

®
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SUREN ERMOYAN
ROBERT FAWCETT
HEARST CORPORATION
GOOD HOUSEKEEPING

SUREN ERMOYAN
ROBERT FAWCETT
HEARST CORPORATION
GOOD HOUSEKEEPING
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SUREN ERMOYAN
WALTER SKORI
HEARST CORPORATION
GOOD HOUSEKEEPING

FRANK ROSSI

DAVID STONE MARTIN

CROWELL COLLIER PUBLISHING CO.
AMERICAN MAGAZINE

” t,'
ANTHONY T. MAZZOLA
AL PARKER
HEARST CORPORATION - < -
- . -
TOWN & COI'NTRY e

ART DIRECTORS CLUB MEDAL
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art director

CIPE PINELES

artist GREGORIO PRESTOPINO
publisher STREET AND SMITH PUBLICATIONS, INC.

publication

CHARM MAGAZINE
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ARTHUR PAUL

LEROY NEIMAN

HMH PUBLISHING COMPANY. INC.
PLAYBOY MAGAZINE
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The Season Between 235

i
1

art director ART KANE
engraver INQUIRER CRAVURE DIVISION
artist JEROME WITKIN
= publisher TRIANGLE PUBLICATIONS
publication SEVENTEEN MAGAZINE

B AWARD FOR DISTINCTIVE MERIT
%7 EXCELLENCE IN ENGRAVING

o

236
art director BURTON CHERRY
photographer HAROLD F. WALTER
publisher CONTEMPORARY PUBLICATIONS, INC.
publication cHICAGO
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art director ALEXEY BRODOVITCH
photographer RICHARD AVEDON
publisher HEARST CORPORATION
publication HARPER’S BAZAAR

® ART DIRECTORS CLUB MEDAL

238
art directors ALEXANDER LIBERMAN, PRISCILLA PECK
photographer ERWIN BLUMENFELD
publisher CONDE NAST PUBLICATIONS, INC.
publication AMERICAN VOGUE

Something new in
something blue

otk The b ack and wNite suil dress o1 s bisre Sack poibe
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art director BRADBURY THOMPSON
photographer STEPHEN COLHOUN
publisher STREET AND SMITH PUBLICATIONS, INC.
publication MADAMOISELLE MAGAZINE
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art directors ALEXANDER LIBERMAN, PRISCILLA PECK
photographer CLIFFORD COFFIN
publisher CONDE NAST PUBELICATIONS, INC.
publication AMERICAN VOGUE

241
art directors ALEXANDER LIBERMAN, PRISCILLA PECK
photographer FRANCES McLAUGHLIN
publisher CONDE NAST PURLICATIONS, INC.
publication AMERICAN VOGUE

242
art directors ALEXANDER LIBERMAN, PRISCILLA PECK
artist ERIC (CARL ERICSON)
publisher CONDE NAST PURLICATIONS, INC.
publication AMERICAN VOGUE

B AWARD FOR DISTINCTIVE MERIT

243

art directors ALEXANDER LIBERMAN, PRISCILLA PECK
engraver CONDE NAST ENGCRAVERS
artist RENE BOUCHE
publisher CONDE NAST PUBLICATIONS, INC.
publication AMERICAN VOGUE

# AWARD FOR DISTINCTIVE MERIT
¥ EXCELLENCE IN ENGRAVING




Evening changes:
make them up S

On these pages. evening dresses ‘
for faces— the idea. a change from everyday. /
Above, colour set in platinum

Helena Rubinstein’s night lights dazzler. X

A sapphire eye-pencil draws a half circle ‘

over the hlue-mascara-ed lashes. and

the arc is filled with blue shadow \

The same pencil draws a well-defined '

outline for brilliant lipstick which

then blends into it. And the platinum

It’s an eye shadow, all shimmer,

10 go over the blue lids. .

but also out-of-bounds: to mix : T
with the rouge, to shine over v

the lipstick. Effect? Glowing.

R ight — that’s right. green powder.

IUs lightly filmed over the usual /’
complexion make-up - and the change =4
i» immediate. Suddenly. the skin /'
shows a translucent brillianee

nol ereen. hut whiter than white.

Marie Earle’s “Lotux Lily.” .
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art director
photographer
publisher
publication

CIPE PINELES

BEN ROSE

STREET AND SMITH PUBLICATIONS. INC.
CHARM MAGAZINE

ART DIRECTORS CLU'B MEDAL

CIPE PINELES

JAMES VILES

STREET AND SMITH PUBLICATIONS. INC,
CHARM MAGAZINE

J. WALTER FLYNN

GEORGE LAZARNICK
EVERYWOMAN'S MAGAZINE, INC.
EVERYWOMAN'S MAGAZINE







veryone loves the charin of
¢ the old-fashioned ltalian
—dgrocery. where cheeses. sa
lami, sauces, and spices are displayed in
rich and appelizing variety along wilh
pastas of every shape and size. Bul to-
day’s homemaker can find the same wide
selection of all these foods in convenient
family-size packages a1 her neighbor
hood grocery store or $U|u'rnlurl\vl,

i
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art directors SUREN ERMOYAN, GUIDO JAMES
photographer PAUL D’'OME
publisher HEARST CORPORATION
publication cOOD HOUSEKEEPING

248
art directors SUREN ERMOYAN, GUIDO JAMES
photographer PauUL D’'OME
publisher HEARST CORPORATION
publication GOOD HOUSEKEEPING

I

savan

e and recipe for this dinare are on page 78
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ALLEN F. HURLBURT, VERNE NOLL
DAVID HILL

COWLES MAGAZINES, INC,

LOOK MAGAZINE

ALEXANDER LIBERMAN, WOLFGANG FYLER
IRVING PENN

CONDE NAST PUBLICATIONS, INC,

HOUSE & GARDEN

AWARD FOR DISTINCTIVE MERIT

SUREN ERMOYAN, GUIDO JAMES
PAUL D’OME

HEARST CORPORATION

GOOD HOUSEKEEPING
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252
art director WALLACE F. HAINLINE
photographer MAYNARD PARKER
publisher HEARST CORPORATION
publication HOUSE BEAUTIFUL

253
art directors ALEXANDER LIBERMAN.
WOLFGANG FYLER
photographer WILLIAM GRIGSBY
publisher CONDE NAST PUBLICATIONS, INC.
publication HOUSE & GARDEN
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art director
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publisher
publication

ALEXANDER LIBERMAN, WOLFGANG FYLER
TOM LEONARD

CONDE NAST PUBLICATIONS, INC,

HOUSE & GARDEN

MICHAEL LOWE

ERNEST SILVA

STREET AND SMITH PURLICATIONS, INC,
LIVING FOR YOUNG HOMEMAKERS

ART DIRECTORS CLUB MEDAL




A\ house of surprises
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art director
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258

art director

artist

OTTO STORCH

EZRA STOLLER
McCALL CORPORATION
McCALL’S MAGAZINE

CHARLES TUDOR
BEN ROSE
TIME, INC.
LIFE MAGAZINE

AWARD FOR DISTINCTIVE MERIT

ART KANE
LORRAINE FOX

publisher TRIANGLE PUBLICATIONS
publication SEVENTEEN MAGAZINE

Room
Service
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ACADIA COUNTRY
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IRWIN GLUSKER

BRADLEY SMITH

AMERICAN HERITAGE PUBLISHING CO,
AMERICAN HERITAGE

AL ALLARD, NORMAN KENT
PETER HELCK

FAWCETT PUBLICATIONS
AUTO YEARBOOK

CHARLES TUDOR, BERNARD QUINT
ELIOT ELISOFON

TIME, INC.

LIFE MAGAZINE
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art director CHARLES TUDOR
photographer RALPH CRANE
publisher  TIME. INC.
publication LIFE MAGAZINE

® ART DIRECTORS CLUB MEDAL

263
art director CHARLES TUDOR
photographer 3. R. EYERMAN
publisher TIME. INC.
publication LIFE MACAZINE
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art directors
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publication

CHARLES TUDOR
ELIOT ELISUFON
TIME, INC.

LIFE MAGAZINE

JEROME SNYDER
HY PESKIN
TIME, INC.

SPORTS ILLUSTRATED

ALEXANDER LIBERMAN, PRISCILLA PECK
ALEXANDER LIBERMAN

CONDE NAST PULICATIONS, INC.
AMERICAN VOGUE

AWARD FOR DISTINCTIVE MERIT
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ALENANDER LIBERMAN. PRISCILLA PECK
RENE BOUCHE

CONDE NAST PUBLICATIONS. INC.
AMERICAN \OGLE

TYINTSS ViRl
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ALEXNANDER LIBEXMAN. PRISCILLA PECK
RENE BOUCHE

CONDE NAST PUBLICATIONS, INC.
AMERICAN VOGUE
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art directors RALPH O. ELLSWORTH, MATTHEW H, BASILE,
artist THOM LAFFERTY
ART SEIDEN
publisher PARENTS' INSTITUTE, INC.
publication PARENTS' MACAZINE
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art directors RALPH O. ELLSWORTH, MATTHEW H. BASILE
artist ROBERT C. OSBORN
publisher PARENTS' INSTITUTE, INC.
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publisher CONDE NAST PUBLICATIONS, INC.
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art director BERT STERN
photographer BERT STERN
publisher NORMAN K. WINSTON
publication FASHION & TRAVEL MAGAZINE
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BERT STERN

BERT STERN
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art directors ALEXANDER LIBERMAN,
PRISCILLA PECK
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publisher CONDE NAST PUBLICATIONS, INC,
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art director BRADBURY THOMPSON
photographer MARK SHAW
publisher STREET AND SMITH PUBLICATIONS, INC.
publication MADEMOISELLE MAGAZINE

8 AWARD FOR DISTINCTIVE MERIT



B

by 1R,
"-’P.n
o N

s $A r ‘v

' ’)'q. _ .:""¢Q, ‘ "’,)’1

(ﬂ(—

»
o L . 4 - ¥ By
e f » t o




283
art directors BERNARD QUINT. CHARLES TUDOR
photographer MARCARET BOURKE-WHITE
publisher TIME. INC.
publication LIFE MAGAZINE
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art director MICHAEL LOWE
photographer Jonx NichoLs
publisher STREET AND SMITH PUBLICATIONS. INC.
publication LIVING FOR YOUNG HOMEMAKERS
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MICHAEL LOWE

JOHN STEWART

STREET AND SMITH
PUBLICATIONS, INC.
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PATIL SIEGEL

COWLES MAGAZINES. INC.
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art director BRADBURY THOMPSON

photographer SOMOKROFF
publisher STREET AND SMITH PUBLICATIONS, INC.

publication MADEMOISELLE MAGAZINE
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ART NEWS
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DAN WYNN

ESQUIRE, INC.
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LEO LIONN}
GIORCGIO GIUSTI
TIME, INC.
FORTUNE MAGAZINE
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art director MADELAINE THATCHER
artist  ADRIAN TAYLOR
publisher TIME, INC.
publication HOUSE & HOME
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art director BRADBURY THOMPSON
artist BRADBL RY THOMPSON
publisher WEST VIRGINIA
PULP AND PAPER COMPANY
publication WESTVACO INSPIRATIONS
FOR PRINTERs NO. 198

297
artist PAUL RAND
publisher SEIBUNDO-sHINKOSHA
PUBLISHING CO.. LTD.
publication IDEA, THE MAGAZINE
OF INTERNATIONAL ADY. ART
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art director PAUL MAYEN
artists LILA KRONSTADT, HERBERT M. ROSENTHAL,
CAROLYN COLDBERC
publisher THE COOPER UNION ART SCHOOL
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art director ERIK NITSCHE
artist ERIK NITSCHE
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artist WALTER BANDELOW
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publisher
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art director BRADBURY THOMPSON
artist BEN ROSE
publisher WEST VIRCINIA PULP AND PAPER COMPANY
publication WESTVACO INSPIRATIONS FOR PRINTERS NO. 198



‘... point of sale design - answer,to,automation”

hanging the show












ladislav sutnar

designer

posters - point of sale

“Answer to automation” a recent Young &
Rubicam, Ine. advertisement asserts that auto-
mation holds the promise of greater production
at lower cost, but presents as great a problem
as business has ever faced in how to sell all we
can make.—“For its answer to aulomation,
advertising offers the creative human brain.
From its lumps and creases will come the fresh,
clear convincing selling ideas that will help
American business move all the goods automa-
tion can turn out—and have people asking for
more.”

In the new impersonal mass selling era, the
burden to manufacture customers will not be
limited to strong preselling done by advertis-
ing. It will also necessitale, more than ever
before, planned tie-ins of a product’s promo-
tion in mass selling media outside of the point
of purchase, and all sorts of devices of new
potentials that will be used as selling aids at
the actual point where a product is sold.

But, even in view of the new developments,
the fact remains that all the point-of-sale de-
vices, the display, the package. the poster, are
physical things apprehended by the eye.

The commercial success of such devices,
therefore, depends chiefly on the quality of
their visual presentation. However, point of
sale design has a more immediate appeal, to

convert such attention into on the spot buy-
ing action. So visual directness is of utmost
importance. As in advertising, new factors of
retailing of tomorrow will offer the designer
and the art director new challengeing oppor-
tunity. Creative minds will meet the challenge.
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Next time
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S¢>uthern Pacific
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art director FREDERICK COLE
artists ROBERT GUIDI, DON HAMER
agency FOOTE, CONE & BELDING (SAN FRANCISCO)
advertiser SOUTHERN PACIFIC COMPANY
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art director RICHARD KOZLOW
artist RICHARD KOZLOW
agency LUCKOFF & WAYBURN, INC. {DETROIT}
advertiser TWIN PINES FARM DAIRY
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art director
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GENE FOSTER

DON MOSs

BATTEN, BARTON. DURSTINE & OSBORN. IMNC.
CHRYSLER CORPORATION, DE SOTO DIVISION

JAMES N. HASTINGS

JIM HANSEN

CAMPBELL-EWALD COMPANY (DETROIT)
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art director WALLACE W. ELTON
artist SCOTT JOHNSTON
agency J. WALTER THOMPSON COMPANY
advertiser FORD DIVISION, FORD MOTOR COMPANY

311
art director HERBERT NOXON
artist ROY SPRETER
agency McCANN-ERICKSON, INC.
advertiser NATIONAL BISCUIT COMPANY
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art directors
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SAM FINK, ROBERT TOMPKINS
TED WRIGHT

YOUNG & RUBICAM, INC,
UNION OIL COMPANY
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art director
artist
agency
advertiser

HUGH WHITE

RAYMOND SAVIGNAC
YOUNG & RUBICAM, INC.
LIFE MAGAZINE

AWARD FOR DISTINCTIVE MERIT
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art director ROBERT STOLLER
photographer wy~ moroz
agency GILBERT ADV. AGENCY
advertiser MEYERS MAKE GLOVES
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art director JAMES FREW
artist JAMES FREW
agency CARSON ROBERTS, INC.
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art director LOUIS SILVERSTEIN
artist WALTER EINSEL
publisher THE NEW YORK TIMES PROMOTION DEPT.
publication THE NEW YORK TIMES

317
art director RICHARD E. BYE
artist BOB CILL
publisher R. R. BOWKER COMPANY
publication PUBLISHERS WEEKLY
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art director HOWARD WILCOX
photographer HOWARD ZIEFF
agency CUNNINGHAM & WALSH, INC,
advertiser THE DAILY NEWS
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art director WILLIAM H. BUCKLEY
artist FRED SIEBEL
agency J. WALTER THOMPSON COMPANY
advertiser FORD DIVISION, FORD MOTOR COMPANY
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art director [RITZ BROSIUS
photographer FRANKLIN WEBRER
advertiser TIME. INC.
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art director
designer
photographer
advertiser

UDELL S. MADDEN

UDELL S. MADDEN, CARLOS DINIZ,
TODD WALKER

MAX YAVNO, LICHTY PHOTOGRAPHY
MADDEN & SHIPMAN

KEMBO CORPORATION

CHARLES KRATKA, DEBORAH SUSSMAN
DEBORAH SUSSMAN

CHARLES EAMES

CARTER & GALANTIN

HERMAN MILLER FURNITURE CO.

VERABEL TREMBLAY
JOHN LEE
JOHN LEE
COLE OF CALIFORNIA

AWARD FOR DISTINCTIVE MERIT
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art director
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publisher

SAUL BASS
SAUL BASS
FRANK HOILMES LABORATORIES, INC.

AWARD FOR DISTINCTIVE MERIT

S. NEIL FUJITA
ALFRED GEISCHEDT
COLUMBIA RECORDS

S. NEIL FUJITA
BEN SHAHMN
COLUMBIA RECORDS

BURT GOLDBLATT
BURT GOLDBLATT
BETHLEHEM RECORD COMPANY

AWARD FOR DISTINCTIVE MERIT
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art directors MATTHEW LEIBOWITZ, EDMOND G, THOMAS
artist MATTHEW LEIBOWITZ
agency CHEW, HARVEY & THOMAS
advertiser THE NATIONAL DRUG COMPANY
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art director JOHN BECC
photographer pPAUL D'OME
publisher OXFORD UNIVERSITY PRESS
publication THE OLD COUNTRY STORE

330
art director JOAN KAHN
artist EDWARD SOREL
designer EDWARD SOREL
publisher HARPER BROTHERS
publication CIDEON’s DAY
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art director GEORGE TSCHERNY
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publisher F. A. PRAEGER
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art directors ROBERT (UIDI, HARRY PACK
artist  ALEN D PAOLA
photographer rAULINE ANNON
producer TRI-ART
advertiser CONTEMPORARY RECORDS. IN
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consultant art direcior

34

direct mail - booklets

“Here’s your hirthday card, Daddy,” said my
little son, then four years old. Taking the en-
velope he extended, | opened it to find the draw-
ing you see reproduced on the previous page.
There in a simple, warm, visible way my son
presented me with a birthday greeting I have
never forgotten. Young as he was, he felt to
express his love and birthday message in an
impressive way. Out of the need he discovered
a form of direct mail. His child-like drawing
spoke volumes. It was direct mail in all its
values: it interpreted his thought, conveyed
a message heart-warmingly to me and sold me
on my place in his rcgard. It also sold me on
the unique characteristics of direct mail. Here
is a medium unrivalled by any other in per-
sonal appeal. A direct mail piece or booklet
is distributed directly to an individual to be
looked over out of normal curiosity, to hold
his attention by its power of presentation, plus
of course, the extent of his interest in the infor-
mation it contains. Here is an opportunity to

appeal to many senses simultaneously through

the use of arresting design and artwork, per-
fumed inks, sample enclosures and a host of
other provocative, compelling means which are
being created constantly by art directors today
to inform, persuade and motivate the sponsor’s
market. Consequently, this form of advertising
offers us one of our most versatile and imag-
inative tools in telling and selling ideas, serv-

ices and products.
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art director
artist
producer
advertiser

336

art director
artist
producer
advertiser

WILLIAM GOLDEN
DAVID STONE MARTIN
Ciis TELEVISION

CBS TELEVISION

WILLIAM COLDEN
RENE ROBERT BOUCHE
CBs TELEVISION

CB> TLLEVISION

ART DIRECTOKRS CLI'ES MEDAL



A
TELEVISION
NOTEBOOK

with drawings by René Bouché

CBS TELEVISION
1955
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Lol
SUMMERTIME

art director LOUIS DORFSMAN
photographer soL MEDNICK
advertiser CBS RADIO

338

art director WILLIAM GOLDEN
artist RUDI BASS
designers RUDI BASS, KURT WEIHS
advertiser CBS TELEVISION



‘DEALERS’ CHOICE
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art director JAMES . POWELL
artist SEYMOUR ROBINS
publisher CURTIN PUBLISHING COMPANY
publication HOLIDAY MAGAZINE



340
art director ARNOLD ROSTON
photographer JOE ROSENTHAL. U. 5. MARINE CORPS
producer CENERAL TELERADIO. INC.
advertiser GENERAL TELERADIO. INC.. FILM DIVISION
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341
art director ARNOLD ROSTON
typographer FREDERICK NELSON PHILLIPS
artist ROY McKIE
agency GENEKAL TELERADIO, INC.
advertiser MUTI AL BROADCASTING SYSTEM, INC.
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art director
artist
publisher
publication

344

art director
artist
photographer
producer
advertiser

RICHARD GANGEL
SEYMOI'R ROBINS
TIME, INC.

TIME MAGAZINE

-
-
(-]
>

WALTER YAN BELLEN
WALTER LEFMAN
BETTMANN ARCHIVES
CRAPHIC WORKSHOP

M. H. LAVORE COMPANY

AWARD FOR DISTINCTIVE MERIT
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designer
artist
publisher

publication

346

art director
artist
publisher

publication

TOM COURTOS
TOM COURTOS
STREET AND SMITH
PUBLICATIONS, INC.
CHARM MAGAZINE
PROMOTION DEPT.

AWARD FOR DISTINCTIVE MERIT

LO1 1S SILVERSTEIN
LOUIS SILVERSTEIN
THE NEW YORK TIMES
PROMOTION DEPT.
THE NEW YORK TIMES
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art director
artist
publisher
advertiser

In the firel six months of 1954, The New York Times carried mare liguor advertising then any other New York newspaper

here’s the record:

mme de sevigne

george bernard shaw
archy the cockroach
vesssvssand several thousand others

.
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RICHARD CUMMINGS art director
COURTESY OF DOUBLEDAY & COMPANY artist
TIME MAGAZINE agency
TIME advertiser

LESTER ROSSIN

LEONARD RUBEN

LESTER ROSSIN ASSOCIATES, INC.
LEDERLE LABORATORIES



REPORT ON RADIO

349

art director LOUIS DORFSMAN
advertiser CBS RADIO

350
art director SARA GIOVANITTI
designer BEN ROBINSON
artist EUGENE KARLIN
publisher STREET & sMITH
PUBLICATIONS, INC.
publication MADEMOISELLE

B AWARD FOR DISTINCTIVE MERIT

——

MADENOISE) LE PROUILY PRESENTS
v

" “The
neart of fashion”

[VTRUARY MADEMDISELLE'S FIRST ANMUAL TRIB/IE TO SPRDW)
A 351

T art director BEN ROBINSON
artist BEN ROBINSON
advertiser BEN ROBINSON
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BEN ROBINSON

DRAWINGS, DESIGNS AND LAYOUTS: PL 9-2080
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art director
artist
publisher
publication

F. W. GOESSLING
HANS MOLLER
ABBOTT LABORATORIES
WHAT'S NEW

I
o
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artists LOWELL
advertiser DICK DANNER

3563

art director LOWELL HERRERO
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BRETT LITHOGRAPHING COMPANY
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art director SAUL BASS
photographer TODD WALKER

advertiser
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art director
artist
agency
advertiser

356

art director
photographer
agency
advertiser

GUSTAVE SIGRITZ
AGNES POTTER LOWRIE

MUMM. MILLAY & NICHOLS, INC.

THE IRONSIDES COMPANY

ART DIRECTORS CLUB MEDAL

HERB LUBALIN

SOL MEDNICK

SUDLER & HENNESSEY. INC.
MORSE INTERNATIONAL, INC.

Doctors report on a
recent medical discovery
of vital importance to

women who are dieting




W YORK 17, N. Y.
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art director
artist
advertiser

WORTH BRIGGS
HOWARD STABIN
NEW YORK DAILY NEWS

358

art directors
artist
agency
advertiser

STUART WILLIAMS, FRANK WAGNER
ALBERT GAY

SUDLER & HENNESSEY, INC.
GEORGE A. BREON & COMPANY
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DRaminG BY sL8L®T CAY

Physician-supervised conception control

optimal method: physical barrier plus chemical barrier

optimal means: flat spring diaphragm and jelly

1) = i “ ’
Jegy T

- e A 2 -~ e a— —

LANTEEN

RS

** formula: Ricinoleic acid 0.50%
RHexviresordinol o 0.10%
Chiorothymeol e 0.0077%

Sodium Benzoate and Glycerin in » Tragacanth flase

Time-tested products for the most effective method



[ w
Le Chien Andalou (1929 scenario by Burel and
Salivador Dali » Fog (943) produced by WattDisney
for the bureau of aeronautics » Glens Falls
Sequence(oss) produced by Douglags Crockwell
Works of Calder (1950) photographed and divecked
by Herbert Matter » Blacktop (1952) directed by
Charles and Ray Eomes ») There will be an ex-

clusive showing of these films to members OF
the art department March 31 at 515, thivd floor
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art director
artist
agency
advertiser

360

art director
artist
agency
advertiser

ARTHUR HARRIS
ARTHUR HARRIS
YOUNG & RUBICAM, INC,
YOUNG & RUBICAM, INC.

AWARD FOR DISTINCTIVE MERIT

HERB LUBALIN

ROY McKIE

SUDLER & HENNESSEY, INC.
THE WM. S. MERRELL COMPANY
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Like Grey knew anatomy . . .

COMART KNOWS PROMOTION!

Like the good doctor who authored the
bible of the biceps, we realize
it's often necessary to probe under the surface
to get to the real meat of a subject.
We are professionals at uncovering
a publication’s strong points — and strengthening

its weak ones. Let us put muscles on your media messages.

COMARY ASSOCIATES * 0 BASY S2ND SYREEY. NEW YORK 28, N. V. ®* PLATZA 34133

Dotce 3o off M Aackhng wiih nyles
Whrred net 204 ayion met sirags.
Wate or Pk Ses 30 10 12
Sty T34, 31575,
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art director
artist
agency
advertiser

art director
artist
advertiser

363

art directors
artist
advertiser

take the line of least resistance with the most irresistible line of little girt lingerie by style undiy

ALFRED PELL

MARILYN MACKLIN

WILLIAMS ADVERTISING AGENCY
STYLE UNDIES

WILLIAM BACKALENICK
JEROME SNYDER
COMART ASSOCIATES

JOSEPH CARPINI, TONY SCHWARTZ
JOSEPH CARPINI
FOLKWAYS RECORD AND SERVICE CORP,

ART DIRECTORS CLUB MEDAL
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“ . ..this year's crop of winners...exciting television art”™

TV panel discussion






Advertising
and

Editorial Art
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georg olden

director of graphic arts
cbs television

television art

When television art made its bow in the
Annual a scant six years ago, the judging of
59 entries, I am told, required a mere two days.
This year a haggard but happy jury wound
up in a shade under two weeks after wading
through 647 entries to arrive at the following
43 exhibits. 1 don’t really know whether or
not they were happy but they should have been
judging by the fruits of their labors. This
year’s crop of winners are unusually exciting
television art. In nearly all exhibitions of this
type great design, even “precious,” art is abun-
dant but one has grounds for breaking out the
heralds and trumpets if a single real honest-
to-goodness pace-setting departure is detected
in any category. This year in television I feel
there are no less than three. So that the reader
shall not be deprived of the pleasure of dis-
covering them for himself when he sees them

“on air,” they shall remain nameless.

34
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364

art director
producer

agency
advertiser

CHAUNCEY F. KORTEN

BLAKE JOHNSON

KENYON & ECKHARDT, INC.

FORD MOTOR CO., LINCOLN DIVISION

e

FRE S PSS N
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art director
producer
agency
advertiser

S. ROLLINS GUILD
ELLIOT UNGER ELLIOT
McCANN-ERICKSON, INC.
NATIONAL BISCUIT CO.

AWARD FOR DISTINCTIVE MERIT

366
art director
producer
agency
advertiser

ROBERT DAVIS

M.P.0. PRODUCTIONS INC.
OGILVY. BENSON & MATHER, INC.
HELENA RUBENSTEIN




367
art director DAN CONTENT
producer AUDIO PRODUCTIONS
photographer VICTOR LUKENS
agency BENTON & BOWLES, INC.
advertiser PROCTER & GAMBLE—CAMAY

368
art director RICHARD REINS
producers WALT DISNEY, WILLARD SMITH
photographer WALT DISNEY STUDIOS
agency BROOKE, SMITH,
FRENCH & DORRANCE {DETROIT)
advertiser HUDSON MOTOR CO.

369
art director DIRK CONTENT
producer STUDIO CITY TELEVISION
PROD1/CTIONS INC.
photographer JAck RUSSELL
agency YOUNG & RUBICAM, INC.
advertiser GOODYEAR RUBBER CO.
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art director S, ROLLINS GUILD

producer CARAVEL FILMS, INC.
agency McCAN N-ERICKSON, INC.
advertiser NATIONAL BISCUIT (LORNA DOONE)
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art directors
producer
artist
agency
advertiser

JOHN HUBLEY, LEO LANGLOIS
STOBYBOARD, INC.

ABRT BABBITT

MAXON, INC.

H. J. HEINZ CO., WORCESTERSHIRE SAUCE

ART DIRECTORS CLUB MEDAL
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art director
producer
artists
agency
advertiser
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art director
producer
artisis
agency
advertiser

374

art director
producer
artist

agency
advertiser

JOHN HUBLEY

STORYBOARD, INC.

EMERY HAWKINS, ARNOLD GILLESPIE
W. B. DONER AND COMPANY
SPEEDWAY PETROLEUM CoO.

AWARD FOR DISTINCTIVE MERIT

JOHN HUBLEY
STORYBOARD, INC.

ART BABBITT, PAUL JULIAN
W. B. DONER AND COMPANY
FEINGENSON BROS.

AWARD FOR DISTINCTIVE MERIT

JOHN HUBLEY

STORYBOARD, INC.

STAN WALSH

W. H. DONER AND COMPANY

TOP POP PRODUCTS, E-Z POP POPCORN
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art directors
producer
artists

agency
advertiser

ROBERT O. BACH, NORMAN TATE
STORYBOARD, INC,

RORB CUID], STAN WALSH

N. W. AYER & SON, INC,

HILLS BROS. COFFEE, INC.

375

art directors
producer
agency
advertiser

377

art directors
producer
artist
agency
advertiser

JOHN H. BAXTER, JOHN H. WILLMARTH
FIVE-STAR PRODUCTIONS

EARLE LUDGIN & COMPANY
MCLAUGHLIN’S INSTANT COFFEE

JOHN HUBLEY, BOB GUID!
STORYBOARD, INC.

BILL MELENDEZ

J. WALTER THOMPSON CO.
FORD DEALERS ASSOCIATION
OF SOUTHERN CALIFORNIA
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art directors
producers

photographer
agency
advertiser

379

art directors
producer
artist

agency
advertiser
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art director
producer
agency
advertiser

LEO SALKIN, NORM FERGUSON
STEPHEN BOSUSTOW,

UNITED PRODUCTIONS OF AMERICA
JACK ECKES

GARDNER ADVERTISING COMPANY
GROVE LABORATORIES, BROMO QUININE

BOB GUIDI, JOHN HUBLEY

STORYBOARD, INC.

C. L. IARTMAN

CHARLES R. STUART

BANK OF AMERICA, NATIONAL TRUST & SAVINGS

|

| Bank of America
{ HOME IMPROVEMENT LOANS

WILLIAM T. HURTZ
SHAMUS-CULIIANE PRODUCTIONS
CARSON-ROBERTS

MITCHELL BEER
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art directors
producer
ugency
advertiser

382

art director
producer
artist
agency
advertiser

383

art director
producer
artists
agency
advertiser

384

art director
producer
agency
advertiser

GENE DEITCH, JACK SIDEBOTHAM

UNITED PRODUCTIONS OF AMERICA
YOUNG & RUBICAM, INC.

GENERAL FOODS. JELLO INSTANT PUDDING

AWARD FOR DISTINCTIVE MERIT

MARVIN KUNZE

RAY PATIN

FRED MADISON

YOUNG & RUBICAM, INC.
POSTUM

MARVIN KUNZE

STORYBOARD. INC.

C. L. HARTMAN, STAN WALSH
YOUNG & RUBICAM, INC.
PIELS BEER

LAWRENCE BERGER

UNITED PRODUCTIONS OF AMERICA

BATTEN. BARTON, DURSTINE & OSBORN, INC.
PAL BLADES




385

art director
producer
artist

agency
advertiser

JACK SIDEBOTHAM

UNITED PRODUCTIONS OF AMERICA
GENE DEITCH

YOUNG & RUBICAM, INC.

MINIT MAN FROSTING

386

art directors
producer
artist
agency
advertiser

JACK SIDEBOTHAM, GENE DEITCH
UNITED PRODUCTIONS OF AMERICA
GENE DEITCH

YOUNG & RUBICAM, INC,

ELGIN WATCH CO.
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art directors
producer
agency
advertiser

ALEX ANDERSON, DAVE BASCOM, SAM HOLLIS. DAN BONFIGL]
Tv SPOTs

GUILD. BASCOM & BONFIGL] ADVEKRTISING

ROSEFIELD PACKING COMPANY—SKIPPY PEANUT BUTTER

ART DIRECTORS CLUB MEDAL
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art director
producer
animation director
agency

advertiser

$. ROLLINS GUILD

T. V. GRAPHICS

KEN WALKER
McCANN-ERICKSON, INC,
NATIONAL BISCUIT €O. (RITZ)

389

art director
producer
artist
agency
advertiser

GEOBG OLDEN

DEPICTO FILMS

WILLIAM BI'NCE

COLUMBIA BROADCASTING SYSTEM TV
WCHS-TV NEW YORK



390
art director WILLIAM R. DUFFY
prodiicer TELEVISION MAT SERVICE INC.
artist RAYM ASSOCIATES, INC.
agency McCANN-ERICKSON, INC.
advertiser CHRYSLER CORP.. CHRYSLER DIVISION

W AWARD FOR DISTINCTIVE MERIT

391
art llift’l.‘[ﬂf HERB LUBALIN
producer FRED POLANGIN
artist CERRY GERSTEN
agency TED BATES X COMPANY
advertiser CBS COLUMEBIA

392

art director LAWKENCE BEKCER
producer FILM GRAPHICS

agency BATTEN. BARTON. DURSTINE & OSBORN, INC,
advertiser SCHAEFER BREWING CO.

WRCA-TV
4 ‘.'.VT‘O.RO'E @

393

art director ROBERT GAGE
prmlucer FILMWRIGHT PRODL CTION~. INC.
photographer BURGI CONTNER
agency DOYLE DANE BERNBACH, INC,
advertiser HENRY $. LEVY & SON. INC.






art director
producer
artists

agency
advertiser

GENE DEITCH

UNITED PRODUCTIONS OF AMERICA
LU GU'ARNIER, FRED CRIFPPEN
DANCER-FITZCERALD-SAMPLE
BAB-O

395

art director
producer
artists
agency
advertiser
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Pt ,\V‘"‘;\?

.

GENE DEITCH

UNITED PRODUCTIONS OF AMERICA
CHRIS ISHII, LU GUARNIER
KENYON & ECKHARDT, INC.
MENNEN
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art director
artist
agency
advertiser

397

art director
artist
agency
advertiser

398
art director
producer
artists
advertiser

ANDREW ROSS
BYRON GOTO
ABC TELEVISION NETWORK
ABC TELEVISION NETWORK

ANDREW ROSS

BYRON ¢OTO

ABC TELEVISION NETWORK
UNITED STATES STEEL HOUR

AWARD FOR DISTINCTIVE MERIT

GEORG OLDEN

COLUMBIA BROADCASTING SYSTEM TV
THIRTY ARTISTS

CBS STUDIO ONE

AWARD FOR DISTINCTIVE MERIT
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art director GEORG OLDEN
producer NATIONAL STUDIOS
artist ELEANOR BUNIN

advertiser COLUMBIA BROADCASTING SYSTEM TV

400

art director GEORG OLDEN

producer COL\ MIBIA BROADCASTING SYSTEM TV
artist ALBERT KAYTOR

advertiser COLUMBIA BROADCASTING SYSTEM TV

Pear the Clock

CBS

Television
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senior graphic artist
producer

agency

advertiser

402

art director
producer
artist
advertiser

403

art director
producer
artist
advertiser

HY BLEY

NATIONAL STLDIOS

ABC TELEVISION NETWORK
ABC TELEVISION NETWORK

CEORG OLDEN

COLUMBIA BROADCASTING SYSTEM TV
JAMES CARAWAY

CHS STUDIO ONE

GEORG OLDEN
COLUMBIA BROADCASTING SYSTEM TV
JASON KIRBY
COLILMEBIA BROADCASTING SYSTEM TV
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art director
producer
animation director
agency

advertiser

S. ROLLINS GUILD

UNITED PRODUCTIONS OF AMERICA
GENE DEITCH

McCANN-ERICKSON, INC,
NATIONAL BISCUIT CO.

AWARD FOR DISTINCTIVE MERIT

o

_the
&

S

405

art director
producer
artist
agency
advertiser
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WILLIAM R. DUFFY
TELEVISION MAT SERVICE INC.
RAYM ASSOCIATES INC.
McCANN-ERICKSON, INC,
MENNEN CoO.




406
art director GENE DEITCH
producer UNITED PRODUCTIONS OF AMERICA
artists CHRIS ISHII, JACK GOODFORD
advertiser FORD FOUNDATION-RADIO TV WORKSHOP




art directors club of

a
RICHARD S. ACKERMAN
GEORGE C. ADAMS®*

M. F. AGHA

CLARK AGNEW

AL ALLARD

JEWETT ALLEN

ALFRED A, ANTHONY
JULIAN M. ARCHER
MERLE ARMITAGE
GORDON C. AYMAR

b

RICHARD F. BACH

WARD s. BADMAN

HUCH BAILEY

FRANK BAKER

STEPHEN BAKER

PAUL J. BARBUTO

DON BARRON

MATTHEW HENRY BASILE
RUDI BASS

RUFUS A, BASTIAN

LEN BASTRUP

CHARLES BAUER, JR.
ROLAND L. BAUM®

CECIL BAUMGARTEN
LESTER BEALL

CHARLES W. BECK. JR.*
WOLFGANG BECK

HAL JOHNS BENSON*
LAURENCE KEY BENSON*
PARK BERRY

JOSEPH BINDER

JAMES BIRNIE, JR.®
JAMES D. BISHOP
ROBERT H. BLATTNER
ROBERT BLEND

DAVID S. BLOCK

ARTHUR T. BLOMQUIST
ROBERT W. BODE
GEORGE WARREN BOOTH
PHILLIPS D. BOOTH®
JOHN MILNE BOOTHROYD®
JAMES C. ROUDREAL
HAROLD A. ROWMAN
WILLIAM R. BOWMAN
DOUGLAS BOYD

SIMEON BRAGUIN

FRED J. BRAUER

EDWARD J. BRAVO
FRANCIS BRENNAN
WILLIAM P. BROCKMEIER
MARC BRODY

DEE CARLTON BROWN®
BERNARD BRUSSEL-SMITH
WILLIAM H. BUCKLEY
WALTER J. BUDD

CARL BURGER

HERMAN F. BURNS*
WILL BURTIN

ROD BUTTERWORTH

(-]

J. H. CAHALIN

EARNEST ELMO CALKINS
JOSEPH CAMPANARO
STUART CAMPHELL
JEAN CARILL

PAUL CARLYLE

HENRY J. CASTELLO
PAUL B. CAVANAGH®
C. EDWARD CERULLO
JOHN V. CHERRY
WILLIAM O. CHESSMAN

CHRISTIAN G. CHRISTENSEN

LEO CHRISTLE
JAMES E. CLARK, JR.
JOSEPH A. CLARK
RENE CLARKE
MAHLON A, CLINE
CARL COBHLEDICK
CHARLES T. COINER®
EUGENE F. COLE

W. ARTHUR COLE
BENJAMIN F. COLLINS®*
JOHN P. CONEEN
ERNEST CONRAD

JOHN A. COOK

W. GLENN COOPER*
ROBERT W. COWAN
DEAN COYLE

FREEMAN CRAW
GEORGE R. CROLL
JOHN H. CURRIE, JR.
RUDOLF CZUFIN®

o

RALPH DADDIO

ROYAL DADMUN®*
WILLIAM F. DAHLMANN
W. FREELAND DALZELL
NAT DANAR

HERBERT L. DAUGHERTY
LUIS DAUSSA

DAVID PAVIDIAN

ERIC De KOLB

JOSEPH R. DeL SORBO
DON Dz MARCO

PETER E. DENARDO
FLORIAN R. DEPPE*
MICHELE DE SANTIS
DONALD DESKEY
EDWARD P. DIEHL
VINCENT D& GIACOMO
ROCCO DI MARCO®
KENWOOD DIXON
GERALD DOE

PETER DONALD

LOUIS N. DONATO
HECTOR A. DONDERI
ALRERT DORNE

HENRY DRAVNEEK
EARLE A. DREWRY
WILLIAM DUFFY
VINCENT J. DUNN
RUDOLPH DUSEK

e

HENRY EASTLAND
EDWIN EBERMAN
BERNARD ECKSTEIN
PETER EDGAR
JAMES PARK ELLIOTT
RALPH ELLSWORTH
WALLACE W. ELTON
FRANK ELTONHEAD
ROBERT J. C. ENGEL
GEORCGE D. ERREN
SUREN ERMOYAN
LOUIS-MARIE EUDE

t

GEORGE M. FAILES
CHARLES FALDI
GUNNARD H. FAULK
JACK FEATHERSON
LEONARD FELLOWS
MICHAEL FENGA
EDWARD LEE FISCHER
CHARLES K. FITZPATRICK
JAMES R. FLORA

J. WALTER FLYNN
JAMES K. FOGLEMAN
ROBERT FOSTER
CHARLES J. FREERICKS
ERNEST FREY

L. W. FROHLICH

9

ROBERT GAGE
EDWARD GAMBALE
JOSEPH T. GAUSS
ALBERTO P. GAVASCI
DONALD GELB
WALTER B. GEOCHEGAN
CARL H. GEORGI
EDWIN A. GEORGI
JOSEPH GERING*
JOE GEYER

RICHARD B. GILLIS
GEORGE GIUSTI
WALTER GLENN
SEYMOUR R. GOFF
JUKE GOODMAN

ED GRAHAM

JOSEPH GRONER
WALTER GROTZ
CHARLES GRUEN
NELSON GRUPPO
GERARD GUARCH
LURELLE V. A. GUILD
ARTHUR L. GUPTILL

h

ROBERT H. HACK

SYD HAHNER
WALLACE F. HAINLINE
A. HALPERT
THURLAND HANSON*

HENRY MITCHELL HAVEMEYER

ARTHUR HAWKINS, JR.
ELDRIDGE D. HEDGES
EUGENE HEIFFEL
BUDD HEMMICK
EVERETT W. HENCKE
JAMES D. HERBERT®
IRA HERRICK
GEORCE W. HIGGINS
JOHN J. HILL, JR.
LEJAREN A HILLER
A. RUSSELL HILLIER
GRANT 1. HIPWELL
FRANK HOCTOR
HOYT HOWARD

A. M. HUNTINGTON"®
ALLEN F. HURLBURT

]
HOWARD C. IMHOFF
WILLIAM A, IRWIN



new york

]

EDWARD G. JACCOMA
JOHN JAMISON
HARRY JANSON
ROLF JENSEN

JOHN B. JOHNSON
PEIRCE JOHNSON
BOR JONES

ROBERT A. JONES
ROGER JOSLYN

k

GEORGE 0. KALMAR
M. R, KAUFMANN
LESLIE MICHAEL KAY
TOM S. KEIL
AMBROSE J. KENNEDY
NORMAN KENT
MYRON W, KENZER
JOHN KIELY

CLE KINNEY

FRANK E. KNIGHT
WILLIAM KNUDSEN
WILLIAM KOLLIKER
OSCAR KRAUSS
GEORGE KRIKORIAN

]

ABRIL LAMARQUE
PAUL R. LANG
ORESTES S. LAPOLLA
JOHN J. LARKIN
ELMER LASHER

W. STUART LEECH
ACY R. LEHMAN
JAMES J. LEINDECKER
ANDREW LESSIN
ALEXANDER LIBERMAN
REEVE LIMEBURNER
BERT W. LITTMANN
FRANK A. LIVINGSTON, JR.
RICHARD LOCKWOQOD
LESTER JAY LOH
JACK LOHMAN

JACK C. LONG
WILLIAM L. LONGYEAR
ARTHUR T. LOUGEE®
FRED LIIDEKENS®
OSCAR LUNBEN
LAURENCE LUSTIC

m
EDMUND MAREIN

BRUCE J. MARENGO

AL MARSHALL

RAYMOND M. MARTIN
JAMES A. MATHIEU

C. B. MAYSHARK®
ANTHONY T. MAZZOLA
LOUIS MENNA

CALVIN MERRICK
WILLIAM MESSERSCHMIDT
EUGENE MILBAUER
CHARLES F. MILLER
BEAVEN W. MILLS

PHILIP T. MITCHELL
EDWARD F. MOLYNEUX
JAMES L. MONLEY
KENNETH E. MORANG®
WM. R. MORRISON
THOMAS THROCK MORTON

LESTER A, MOSER
TOBIAS MOSS
EDWARD F. MOTTERN
NORMAN B. MULLENDORE
JACOB A. MUNCH®
NICKOLAS MURAY
GERALD M. MUSCOTT
BYRON JI. MUSSER
ALPII MUTTER
LLOYD . MYERS®
ROBERT McCALLUM
CHARLES E. McCURDY
JOHN T. McGOVERN
IRWIN McKOY
THOMAS F. McMANUS

n

THOMAS NEARY

JOE H. NEEBE
ANDREW K. NELSEN
JEROME 8. NIDLETTE
WALTER K. NIELD
ERIK NITSCHE
VERNE NOLL
HERBERT R. NOXON

o
WM. ORERHARDT
HARRY F. O’BRIEN
GEORG OLDEN
ERNEST M. OLSEN
LAWRENCE OLSON
CARRETT P. ORR
NILS OSTBERC
SYDNEY OXBERRY

P
TONY PALAZZO

PAUL E. PARKER, JR.
WILLIAM PAXTON®

JOHN PETER

WALTER R. PETERS

JACK LIONEL PFEIFFER
JOSEPH B. PLATT

ROBERT PLISKIN

WILLIAM T. POMPILIO

J. ERWIN PORTER®
NATHANIEL POUSETTE-DART
CARL F. PRIBUS

DANIEL J. PURFIELD

q
TOM QUINN

"
PAUL RAND

SHELDEN REED

WM. H. REINHARDT

EDWARD RETHORN

PAUL D. REUSCH

KING RICIL

EDWIN C. RICOTTA

FRANC RITTER

HERBERT ROAN

ALEXANDER WILLIAM ROBBIE
BRUCE E. ROBERTS

EDWIN A, ROBERTS

FREDERICK H. ROBERTS

JAMES CAMPBELL ROBERTSON*
GEORGE ROCHE

HARRY ROCKER
JULIAN ROCKMORE
HARL.OW ROCKWELL
LEONARD A. ROMAGNA
PAUL ROMAN

LESTER RONDELL
MORRIS L. ROSENBLUM
RICHARD ROSS
ARNOLD ROSTON

JACK ROTHMAN
HENRY N. RUSSELL
DONALD RUTHER
RUSSELL F. RYPSAM

s
EVERETT W. SAHRBECK
LEONARD A. ST. LOUIS®
GEORGE SAMERJAN

TED SANDLER

HANS SAUER

EDWIN C. SAUTER®
BERNARD SAXON
RICHARD F. SCHMIDT
WILLIAM H. SCHNEIDER
RICHARD SCHRODER
BARNEY SCHULTZ
FRANK R. SCOPPA
HOWARD SCOTT

RALPH H. SEBERHAGEN
MARK SEELEN

ARTHUR SELLER

FRED SERGENIAN
WILLIAM SERIO
GEORGE SHEALY
WILLIAM SHELDON
CHARLES SILVER

JOHN A. SKIDMORE
JACK SKOLNIK
WILBUR SMART
EDMUND J. SMITH
FREDERICK A. SMITH
GEORGE L. SMITH

JACK J. SMITH

LANN B. SMITH

PAUL SMITH

ROBERT SHERRICK SMITH
ROGER MCELHONE SMITH
ROLLIN C. SMITH
MICHAEL J. SMOLLIN
ALEX D. SNIFFEN

CARL R. SODI

ALAN M. SOLOWAY
BEN SPIEGEL

WILLIAM McK. SPIERER
HARVEY A. SPOONER
ROY F. SPRETER

LEE J. STAHL

KARSTEN STAPELFELDT
ALEXANDER STAUF
WILLIAM B. STEIN
ALFRED B. STENZEL
ROBERT K. STEPHENS
MARTIN STEVENS
WALTER STOCKLIN®
HAROLD P, STOLL
LOREN B. STONE
ROBERT WILSON STONE
OTTO STORCH

WILLIAM STROSAHL
LADISLAV SUTNAR

* Non-Resident Members

J. GILBERT SUTTON
CLARENCE SWITZER
LOUIS SZALAY

t

SALVATORE J. TAIBBL
HAROLD D. TANNAR
MELCON TASHIAN
NORMAN TATE

LOUIS THOMMES
BRADBURY THOMPSON
SEYMOUR THOMPSON
ROY W. TILLOTSON
JOHN HEPBURN TINKER
GILBERT TOMPKINS
HUBERT F. TOWNSEND
IRVING TRABICH
VICTOR TRASOFF
ADOLPH TREIDLER
VINCENT TROTTA
FREDERICK TRUCHSESS
J. ROBERT TRUMBAUER®
ROBERT J. TUCKER
CHARLES W. TUDOR
EDWARD TURANO

u
DEANE UPTEGROVE

v

ANTHONY J. VACCARI
WALTER VAN BELLEN
ERNEST VANDA
ROBERT VELDE

KURT H. VOLK

w

EDWARD R. WADE
WALTER A. WAGENER
JOSEPH O. WALLACE
EVERETT WALSH
RICHARD J. WALSH, SR.
JOHN WEDDA*®

TYCHO R. WEIL

ABBOT A. WEISBORD
ARTHUR WEITHAS
GEORGE A. WELCH®*
SIDNEY A. WELLS®
ROBERT WEST

NED WHEATON

JERE H. WHITEHEAD
WALTER WHITEHEAD
ELWOOD WHITNEY
GORDON M. WILBUR®
KIRK C. WILKINSON
FRANK CHAPMAN WILLIAMS®
RICHARD D. WILLIAMS*
GCEORGES WILMET®
RONALD L. WILSON
EDMUND WITALIS
RICHARD H. WOOLFOLK

¥y
FRANK YELINEK
ROBERT W. YOUNG

=
JACK ZASORIN
THEDOR ZIESMER






THE CONDE NAST PUBLICATIONS INC.

VOGUE - HOUSE & GARDEN « GLAMOUR - VOGUE PATTERN BOOK

THE CONDE NAST PRESS - CONDE NAST ENGRAVERS




Kurt H. Volk, Inc., Typographers
Telephone: MUrray Hill 2-1839

228 East Forty-fifth Street, New York 17
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Some plain talk

from Austin Briggs
about studying Art

at home...

THINK that most artists who feel the need for
I more art study don’t realize that the only practical
answer to their need is fiome study. The practicing
artist just can’t afford to spend his time going
to and from and attending classes during his
valuable working hours. But hours spent with a
“morgue” and clips alone don’t make the brilliant
performer. 1Us the hnowledge and thinking that
go into producing creative pictures that separate
the men from the boys in advertising and
editorial art.

That’s why home study with the Famous Artists
Schools makes so much good sense for the artist
who wants to move up. Here. in one school. you
benefit from the combined creative know-how and
<kill. the techniques and short cuts of America’s 12
Most Famous Artists. You work in your own home or
studio—as fast as you want and when you want.

We don’t work overnight miracles. But the Famous
Artists Career Course gives you the most return
for your time. And that makes it the easiest thing
you can do to help your talent and skill to mature.

If you work for a living . .. if you'd like to
earn a better living through better pictures . ..
write us today.

FAMOUS ARTISTS SCHOOLS, INC.
Westport, Connecticut
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we are proud of the many

-

lasting friendships

-

-~

B

made with our clients

-

during twenty-five years

T

as an art service

-

HARRY WATTS ASSOCIATES, INC.
50 EAST 42nd STREET, NEW YORK 17, N. Y.

-




1

great color-bearers

KODAK COLOR (ONTROL PAT(HES
oedtiuaireail

3

.

Broad strokes of imagination, plu
the finest 4-color gravure
reproduction processes in publishing
today, enable Crowell-Collier
magazines to lead the industry in
the graphic presentation of

editorial content in color.

The Crowell-Collier Publishing Company

Publishers of The American Magazine, Collier's, Woman's Home Companion
640 Fifth Avenue, New York 19, N.Y. 202 West High Street, Springfield, Ohio
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HANZL - HANZL

INC.
420 LEXINGTON AVE.,, NEW YORK 17, N. Y.

ADVERTISING ART

Jan Balet
Ruth A. Boshler
Joseph R. Crapanzano
Thomas W. Ecay
Margaret Fleming
Walter Frame
Baldwin Griffin
John E. Isom
Henry Luhrs
Albert E. Nolan
Jane Oliver
A. S. Packer
Albert J. Pucci
Charles Rosner
Louise Rumely

REPRESENTATIVES

William F. Hanzl
Frederic H. Hanzl

MUrray Hill 5-8065




“"Nobody
has an option
on an idea”

The man who said that is on the right.
Jim Hastings. He's a top-drawer art
director in any book, and he works at
Campbell-Ewald.

Both men are working on an idea. The
man at the left, Pete Booth, is a copy
group head.

The picture illustrates graphically
what Jim means when he says:

“There’s fun in this business when you
get the right people together . . . then
you get the right freedom of expression.”

For no one has an option on an idea.

“An idea,” says Jim, ‘“‘can come from
copy or from art. No difference. They
both deal with images, either words or
pictures.

‘A real good ad comes along when the
transition from picture to copy is so
smooth you don’t notice it. It’s a unit.
One image.”

And that’s why he says: ‘“Copy and
art ought to fall in love with each other.
We're dead without them . . . they’'re
dead without us.”

But Jim’s world of creativity is tem-
pered by statements like this:

“We’re in business. We have to be
practical . . . we sell merchandise. We
can’t be precious about our words and
pictures.

“The best picture—or the best ad—
isn’t worth a dime if it isn’t focused
on the selling problem.”

Jim believes all that. We brought him
here two years ago to make his beliefs
part of ours, to help create advertising
built on that creative philosophy. He was
in the vanguard of our new creative
group. We want their challenging ideas
—they want the challenge.

They’re quite a bunch to have working
for you—we know it, and so do our clients.

CAMPBELL-EWALD Advertising

Detroit « New York ¢ Chicago ¢ Los Angeles
San Francisco ¢ Washington
Atlanta ¢ Dallas ¢ Kansas City



Talented artists backed by fine studio service

Jim Bama
Teosdole Borney
Albert Boxter
Sheilah Beckett
Edword Berkovitz
Arthur Blonc
Woyne Blickenstaff
Joe Bowler
Barboro Briggs
Lynn Buckhom
Robert Chambers
John Cornick
Arthur T. Cooper
Charles E. Cooper
Donald Crowley
Bernard D’Andrea
John Del Gotto
Joe DeMers
James Dwyer
Freeman Elliott
Kenneth Fagg
Lorroine Fox
Nino Giarratano
Remie Homon
Robert Handville
John Hickler
Alfred Jaeger
Robert Jones
Williom Kautz
Henry Koehler
John Kuntz
Anton Kurka
Robert Lovin
Mory Lou Lenger
Robert Levering
Mitchell Marcone
Robert Meyers
Mark Miller
Robert McColl
Spencer Perlstein
Philip Pizzi

A T et e e o

Advertising Art & Photography

136

EAST

S7TH

STREET

N EW

Daniel Price

Jack Rondall
Kendoll Rossi
Jomes Schaeffing
Hons Schmidt
Richard Schwarz
Robert Smith
Leonard Steckler
Robert Swonson
Stanley Wogner
Robert Watkins
Jon Whitcomb
Coby Whitmore
Thomos Whitmore
Williom Whittinghom
Whitney Willioms
Ben Wohlberg
Robert Young

YORK 22, NEW

YORK

P — i
o
B R, ..
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James Dwyer has been with our organization
for ten years, a tribute to harmony thot brings you
the best in Advertising Art.
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11 HOLLAND AVE. - WHITE PLAINS, NEW YORK . WHite Plains 8-7738
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Pulling the rug out from under the established concepts and preconceived ideas of advertising

is healthy exercise for any agency. And it’s surprising (0 maybe it isn’t) how often it results

in better advertising for that agency’s clients.

Young & Rubicam, Inc.

Advertising » New York « Chicago Detroit » San Francisco « L.os Angeles Hollywood « Montreal - Toronto « Mexico City + London
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ALL THIS—AND 171 OF NEW YORK’S
TOP PHOTOGRAPHERS, TOO/

If it's the New York touch you want,
Feldkamp-Malloy’s got it. We are exclusive Midwest

-

4

You are
now looking at the
2-story main salon of
Chicago’s most modern pho-
tographic studio. Here at
Feldkamp-Malloy you'll find the
newest equipment, the most
advanced lighting and camera tech-
niques. Add to this, that combina-
tion of ingenuity and flair known
as "The F-M slant’ and you
have ... photography that
brings the selling
point to life!

>

FELDKAMP-MALLOY, Inc., ANNOUNCES
A NEW SERVICE...PHOTOGRAPHY
that brings the SELLING POINT to /ife!

representatives for 11 of New York’s finest. The

names tell the story! We can arrange to have them
handle your assignments in the East, or
bring them to Chicago so you can oversee the shooting
on location or in Feldkamp-Malloy’'s magnificent
new photographic studios.

HORST P. HORST
High fashion and still life

FRANCESCO SCAVULLO
Young fashions

PEDRO GUERRERO

I'nteriors and erteriors

INGEBORG DEBEAUSACQ

Romantic situations

GEORGE KARGER
Theatrical personalities
JOHN STEWART

Foods and beverages

VICTOR KEPPLER
Hard goods

LESLIE ROUSSEAU

I'ntimate apparel

STUART BECKER

Young fashions

TOM PALUMBO
Young fashions on location

ALFRED GESCHEIDT
Interpretative photography

You’re familiar, of course, with *“The F-M slant” in art . . . it’s that
restless, driving urge always to seek out the fresh approach.
Well, now you can have it in photography, too! For Feldkamp-Malloy
now offers complete photographic services under the supervision of
Mr. Jack LaBash.
Jack LaBash has devoted better than half his life to his art. Former
affiliations read like a Who’s Who of photography. Art directors
know him as a tireless experimenter.
Jack, as you might expect, has surrounded himself with a staff of
aces and the most modern equipment and facilities. Result: photography
that brings the selling moint to life.
We'd like to show you what ‘“The F-M slant” can do. For Foods,
Fashions, Still life, Appliances, Special effects, Location shots.
Just give us a call.

Complete Photographlc and Art Services
Advertising Art

FELDKAMP-MALLOY, Inc.

185 NORTH WABASH AVENUE Ektachrome

CHICAGO 1, ILLINOIS ?ye ITm"sfer PDt‘spl(}ug l
Flexichrome oint of Sale
USRI LS00 S Black & White Direct Mail
Television Art

Package Design
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A MONTHLY MAGAZINE OF DISTINCTION,
PUBLISHED CONTINUOUSLY SINCE 18486,

GRATEFULLY ACKNOWLEDGES THE AWARD

St Dot ol

FOR EDITORIAL ART

AND THE

o {o Shpepaphie Erelince

FOR THE YEAR 19355

ART DIRECTOR * ANTHONY MAZZOLA
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PHOTOGRAPHY BY CHARLIE KERLEE FOR CADILLAC

Green ﬁeldS, City thts, and the beginning of a sale. Color

photography is the realistic way
to believability . . . catching

the eye, setting the mood, and
implementing the raison d’étre

of all aldvertising.

EASTMAN KODAK COMPANY
Rochester 4, N. Y.




X DISTINCTION

14 BESTS
in the 34th Annual
Exhibition of the New York
Art Directors Club

119 BESTS

in the past 12 annual
exhibitions of the New York
Art Directors Club

X DEPENDABILITY

. In the past 12 months
we _have des_igqu_ar,l_d.
produced art for™
,_"21 OG6 advertisements
7 18551 mailing pieces. . &

g
- 872 poi‘r‘z't":lz_f.-,fale.u%

R ...’.,'h.‘: -
.= Yo T
o ek

x

LESTER ROSSIN

ASSOCIATES INC
369 Lexington Ave., New York 17
MUrray Hilt 3.9729

more important than
our renown for
DISTINCTION
we prize our

reputation for

DEPENDABILITY

a completely
integrated staff

itiustrators

BLOSSOM
CACCIOLA
<oLE
DAUBER
GABY

GILL
CORSLINE
HANKE
HURST

KiDD
KOVARSKY
MAC MINIGAL
D. STONE MARTIN
V. MARTIN
MEDVEY

J. MEOLA
MUTZ
PEREIDA
PERL
PROHASKA

F. BCHMIDT
SCHWINN
SHYDER
VICKERY
WHEATLEY
WILLARD

E. A. WILSON
WINZENREID

designers
KAMENS
POWERS
RUBEN
WOOLHISER

letterers
LAPIDUS
NERNOFF
SILVERMATR

retouchers
flexichrome
color toning
dye transters
FORINO
FREITAG

production
traffic
DELFINO
HAAS
PEARSONS
stuess

Contact

FERRUZZ!
NABSTEDT
ROSSIN

A. SCHMIDT

photographic
group

BREITENBACH
BUBLEY
CALLAHAN
COFFIN
LIBSOHN
ROTHSTEIN

contact
MOOS
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+ Advertising Typographers

J. M. Bundscho, Inc.

HERE Type Can Serve You...

“here” is J. M. Bundscho, Inc., leaders in

Advertising Typography for nearly forty years...

Here TYPE Can Serve You...

the faces to fit, the sizes to suit,

and the experience to choose right...

Here Type CAN Serve You...

because we follow your instructions

with understanding and we love our work....

Here Type Can SERVE You...

because letters and words, put together
right, are the strongest way in the

world to influence people into action...

Here Type Can Serve YOU ...

you are the man who made the layout
...the one who has the biggest
professional stake in the right type job.

351
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FOR FINE TYPOGRAPHY

‘Cudor

TYPOGRAPHERS

MUrray Hill 5-1042
305 EAST 45th STREET + NEW YORK 17
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Stephan LLion
Jm Aadecsen
Sob Fischer
Jim Faler

Exclusive
Repressatation ;
Wales H Adiner
Everett Barciay
Bradferd Boctis
Doaals Srun
Poinr Dimitsi
Hans Emi
Ernest Fairhurst
Siman Greco
Gerd Grimm
Pete Hawiey : _ , ] "
Stas Sumizy 0 - -
_ Haent Leupin a :
woee  stephan lion, incorporated
Athos Menaboni I n I r r
Jean Pagés ) —
S O : \ advertlsmg art... - : |
Psul Rabet . i serious‘or gay \ \
‘": m;j*ﬂ _sophisticated or simple — -
Jegn Van Saun - and always
George Shawe V- ¥ qom‘mandin ‘ : <
Frank Soitesz . ) = 9 -~ y:
Rard ﬂlmu‘ee; (REW) "~ “stepnen lion, incorparated - 145 East 52nd Street, New York 22, New York, Telephone PLaza 9-3490




WILL IT SIZZLE OR FIZZLE? That depends.
Depends on your insight into what makes people tick.
On your courage to be different.
On your skill to be graphically distinguished.
When all three wind up in the creative solution —look out.

The impact will be felt for miles around.

SURVEYS

CALKINS & HOLDEN, INC. 247 PARK AVENUE NEW YORK 17 ADVERTISING
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I’s not in the bag...

Nowhere in a camera bag is the real key

to a good picture. For good pictures depend on the
talent of good photographers

—the kind of talent LOOK photographers draw on
to breathe drama and warmth and

originality into LOOK photographs.

And talent is never in the bag.

LOOK

Camera bag used by Look photographer Frank Bauman during 18 years of assignments involving a total of 1,100,000 travel miles.
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Largest audited circulation of any art magazine

AR NEWS

The Art Foundation Press. Inc,
654 Mndiﬂ:‘ Avenue, New York 21, N. Y.

ART ngws [monthly
ART nNEws Annual
ART ~Ews Design P«

ART NeEws Book Ser

* ART ~ews cover design, Decenibel
Painted by Hans Hofmann

Arl Directors Clubh Award for




Sarr d . . . specialists in visual selling in black & white and color . ..

Photographic Illustration

TV Commercials -

| < » s
,."_'_,wf: A ;‘“3‘! &Y

_af > Motion Pictures

Sound Slide Films

Sarra always shoots to sell

New York 200 East 56th Street
Chicago 16 East Ontario Street
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From our very beginning our arm has been high . . .

to produce only the best possible photoengravings. It grves us great pleasure to
think of our plant with its fine equipment and superb craftsmen, a combination that is unsurpassed.

Our greatest reward is the smile of complete satisfaction on a client’s face.

Collins, Miller & Hutchings, Inc.

America’s finest photoengraving plant for letterpress and gravure

333 West Lake Street, Chicago 6
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Berkeley said there are as many worlds as there are observers,
We think there are as many ways to illustrate an idea as

there are illustrators -- or photographers. Whether you are a
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No, this isn't our reception room — but we do have a bowl of apples. If you don‘t get an order, at least you can eat!

latter-day Leonardo or a pre-school finger painter -- please

bring those samples in!

LEO BURNETT COMPANY, Inc.
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WE LIKE THE FEELING

We like the feeling of winning the coveted 1955 Art Directors Club Medal for Non-Fiction Edi-
torial Art...We like the feeling of knowing that our art, no less than our editorial guidance, gives
Parents” Magazine's 1,675,000 mother-readers the best there is...We like the feeling of being told,

as this award so generously does, that our readers are getting the best. PARENTS' MAGAZINE



67 WEST 44th STREET

*

CONTACT

CELIA MENDELSOHN

SIDNEY MENDELSOHN

RICHARD MENDELSOHN

ALBERT SIRIANNI

*

TELEPHONE

MURRAY HILL 2-2462-3

harold anderson
walter baumhofer
erik blegvad
francis chase
ernest chiriaka
john elymer

wm. pene du bois
gwen fremlin
herman giesen
lionel gilbert
hardie gramatky
robert g. harris
george hughes
fletcher martin
john mc elelland
perry peterson
arthur sarnoff

j- frederick smith
peter stevens

andrew wyeth

maxwell coplan



Service,
Qua/if 07
Correct Costs

0000000000000 000000000 O 1

are all yours when you use a member of the
Advertising Typographers Association of
America, Inc. on your typographical work.

Service with intelligent handling from mod-
ern well-equipped shops that use their type
and equipment to your advantage always!

Quaﬁ/y with sound experience to inter-
pret your most complicated layouts and ad-
ditional type counsel at no extra premium
to you!

Correct Costs that are genuine because
of accurate cost methods and type experience,
billed to you at lowest practical charges.

If you are not using one of our members
on your work, it will pay you to get in touch
with the one nearest you for full information.
Why not do it now?

Advertising Typographers Association
of America, Inc.

Executive Offices: 461 EIGHTH AVENUE, NEW YORK CITY 1
GLENN C. COMPTON, Execulive Secretary
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Advertising Typographers
Association

of America, Inc.

AKRON, O.
The Akron Typesetting Co.
ALBANY, N, Y.
Composition Corporation
ATLANTA, GA.
Higgins-McArthur Company
BALTIMORE, MD.
‘The Maran Printing Co.
BOSTON, MASS,
The Berkele) Press
Machine Composition Co.
H. G. McMennamin
BUFFALO, N, Y.
Axel Edw. Sahlin Typographic Service
CHICAGO, ILL.

. M. Bundscho, Inc.

'he Faithorn Corp.
Hayes-Lochner, Inc.
Runkle-Thompson-Kovats, Inc.
Frederic Ryder Company
CINCINNATI, O,

The J. W. Ford Company
CLEVELAND, O.

Bohme & Blinkmann, Inc.
Schlick-Barner-Hayden, Inc.
Skelly Typeseuing Co., Inc.

COLUMBUS, O.

Yaeger Typesetting Co., Inc.
DALLAS, TEX.
Jaggars.Chiles.Stovall, Inc.
DAYTON, O.

Dayton Typographic Service
DENVER, COLO.
The A. B. Hirschfeld Press

DETROIT, MICH.
Arnold-Powers, Inc.
The Thomas P. Henry Co.
Fred C. Morneau Co.
George Willens & Co.
INDIANAPOLIS, IND.
The Typographic Service Co., Inc.
KALAMAZOO, MICH,
Claire J. Mahoney
LOUISVILLE, KY.
The J. W. Ford Company
MILWAUKEE, WIS,
Arrow Press
MINNEAPOLIS, MINN.
Duragraph, Inc.
NEW YORK, N. Y,
Ad Service Company
Adverusing Agencies' Service Co., Inc.
Advertising Composition, Inc.
Artntype, Inc.
Associated Typographers, Inc.
Atlas Typographic Service, Inc.
Central Zone Press, Inc.
The Composing Ronm. Inc.
Composition Service, Inc.
Diamant Tvpographlc Service, Inc.
A. T. Edwards Typography, Inc.
Empire State Craftsmen, Inc.
Graphic Arts Typogmphtrs Inc.
Huxley House
Imperial Ad Service
King Typographic Service Corp.
Lino-Craft Typographers, Inc.
Master Typo Company
Morrell & McDermott, Inc.
Chris F. Olsen
Frederic Nelson Phillips, Inc.
Philmac Typographers, Inc.
Royal Typographers, Inc.
Frederick W. Schmidt, Inc.
Harry Silverstein, Inc.
Supreme Ad Service, Inc.
Tri-Ar(s Press, Inc.

pographic Craftsmen, Inc.
Tf;e Typographic Service Co.
Vanderbilt. Jackson Typography, Inc.
Kure H. Volk, Inc.
NEWARK, N. J.
Barton Press
William Patrick Co., Inc.
PHILADELPHIA, PA.
Walter T. Armstrong, Inc.
Alfred J. Jordan, Inc,
Progressive Composmon Co.
Typographic Service, Inc.
PORTLAND, ORE.
Paul O. Giesey Typographer
ST. LOUIS, MO.
Warwick Typographers, Inc.
SEATTLE, WASH.
The Deers Press
Frank McCaffrey's
SYRACUSE, N. Y,
Syracuse Typesetting Co., Inc.
TORONTO, CANADA
Cooper & Beatty Limited
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Stu 10 Color. process engraving dirgct from rperchandise 1s .known to result 1n
superior quality of tone, maximum clarity, sharp detail and excellent pho-
tographic rendition of color value. The combination of studio and engraver
under one management with undivided responsibility 1s producing color
process work unequalled for fidelity of reproduction.

Charcoal Gray :. -

ENGRAVINGS BY QUALITY . REPRODUCED HERE BY COURTESY OF MONTGOMERY WARD & COMPANY

uali

PHOTO ENGRAVING COMPANY, INC.

216 EAST 45 STREET NEW YORK 17. N. Y. MURRAY HILL 2-2620
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.. SUDLER &
HENNESSEY'S
REPUTATION
1S BUILT . ON
A PRACTICAL
./ APPROACH
TO CREATIVE
ADVERTISING
PROBLEMS B
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SOMOROFF

Book jacket of The Fiction Factory, Or From Pulp Row to Qualily Street,
by Quentin Reynolds, Random House.
This is the story of 100 years at Street and Smith,
the oldest publishing firm under original family ownership in the United States.
Cover illustrations, above, include those
by J. C. Leyendecker and Howard Chandler Christy

-g*{}“PecsM
ST e

~

STREET & SMITH PUBLICATIONS INC

MADEMOISELLE
CHARM
LIVING FOR YOUNG HOMEMAKERS

YOUNG MEN
ASTOUNDING SCIENCE FICTION
FOOTBALL ANNUAL
BASEBALL ANNUAL
WOMEN’S MODFERN HOME ALMANAC
AIR PROGRESS
MODEL ANNUAL
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SUMMER DAY, a lithograph by Adolf Dehn.

vtemis Te)cf AN Covev

With the unmistakable quality of a genuine felt finish and the luxury
of a wide, feather deckle edge, the clear white and seven delightful
Artemis colors can add an extra note of distinction to booklets,
brochures and business announcements . . . Text and cover weights. . .

deckle or plain edge . . . for finer printing by letterpress and offset.



Jack

John A. Cairns, President of Anderson & Cairns,
started his advertising agency in July 1930—righe
on the downshoot of the Depression. Appropri-
ations were small in those times: a service organi-
2ation really was a service organization. Jack
Cairns learned the hard way how to get the most
for his clients’ money. He's never considered ad-
vertising as an end in itself. Regardsit as a manage-
ment tool on a par with other tools of management
for the dual purpose of increasing profits and adding
to the advertiser's stature as a business enterprise.
At Anderson & Cairns. advertising plans are al-
ways made in the perspective of the over-all sales,
merchandising. public relations and profit picture.
A one-time copywriter, Jack Cairns believes that
some of the best “copy™ today is being written
in research lahoratories and that the impact of
science is constantly changing the relationship
between buyers and sellers in most industries. If
you'd like to know more about Anderson & Cairns
and what we can do for your advertising, call MU
8-5800 and ask for Jack Cairns.

ANDERSON & CAIRNS, INC.
ADVERTISING

130 East 59th Street = New York 22, N.Y.

ulia

At Anderson & Cairns, Julia Morse is an
eloquent spokeswoman for the woman's poine
of view. An account executive who is strictly
accountable for making sales for clients. a fashion
expert whois never frivolous about fashion, Julia
knows that beauty and the search for beauty
are compelling factors in a woman’s life and in
her buying. In retail stores, in promoting a
fashion publication, in creating acceptance for
a new textile fiber. she bas demonstrated that
good taste goes with good sales fgures. Julia
gets a big bang out of working for clients like
Lurex, Dynel, Hadley Sweaters, International
Silk Ass’n., Lanella, and Cranston Print Works.
I1f you'd like to know more about us and how we
can add the “woman’s angle” to vour adver-
tising, pick up the phone and ask for Julia
Morse. The number is MUrray Hill 8-5800.

ANDERSON & CAIRNS, INC.
ADVERTISING

130 East 59tk Sireet - New York 22, N.Y.

C

v

Abe Fisher, Treasurer of Anderson & Cairns,
came to the company “in a temporary capacity”
... 25 years ago. In all that time, the agency has
never failed to discount a bill. lts sound financial
structure is built on careful cost-analysis. Profit
and loss statements are prepared every month, on
every account. Treasurer Fisher always knows
how things stand—and maintains working capital
sufficient to the agency’s needs...and its clients’,
Credit Abe with A&C's solid credit! Abe Fisher
doesn’t believe in one-man agencies—or even five-
man agencies. At present, '$ of Anderson & Cairns
employees are stockholders. Eventually, all with
more than two years' service can be part owners
of the company. If you'd like to know more about
us at Anderson & Cairns, and what we can do for
vour advertising, pick up the phone and ask for
Abe Fisher. The number is MUrray Hill 8-5800,

Everen Hencke, Director of Art at Anderson &
Cairns, heads up one of the most talented and
talked-about art departments in the agency feld
today. His versatile group won the hrst awards
for advertising in national magazines, newspapers
AND trade magazines in a recent art directors’
competition. But Ev doesn’t believe in art solely
for art’s sake. His love of line and design is accom-
panied by a passion for mathematics...the simple
arithmetic of clients’ sales. Hencke was a protege
of the late, great Dick Chenault, who pointed to
Ev’s success as a tribute to his teaching. A prize-
winning water colorist in his spare time, Ev once
taught advertising layout at Columbia. Ran his
own art service for two yvears, serving top adver-
tisers. Typical Hencke day: Eight to eight. If you'd
like to know more about Anderson & Cairns and
what we can do for your product, give us a ring.
The number is MU 8-5800. Ask for Ev Hencke.

ANDERSON & CAIRNS, INC.
ADVERTISING

130 East 59tk Street - New York 22, N.Y.

ANDERSON & CAIRNS, INC
ADVERTISING

130 East 59tk Street - New York 22, N.Y.
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The readers
can’t appreciate

the saving...

T bl da )

No doubt about it . . . you can usually
get come processor to do your gravure
production at a lower cost than Intaglio.
But if the positives and plates do not
deliver full value on the press, the readers
can’t appreciate vour production saving.
Your client, his salesmen and his dealers
won’t be happy about it, either.

Gravure processing is a matter of time
—and judgment. Our cameramen,
developers, printers, etchers, finishers and
proofers have the judgment developed
by nineteen years of experience. Nobody
at Intaglio will skimp the extra few
minutes or half hour that add up to the
best possible job. And with preparation

and spaee costs what they are today,
only the best production is good enough
for gravure.

As a matter of fact, Intaglio first
established, and still maintains, the
reproduction standards of gravure. And
Intaglio standards still bring us the lion’s
share of gravure production — in excess
of 15,000 orders last year!

More than three hundred experienced
craftsmen, working three shifts in three
strategically located shops, ensure quality
production and the fastest service.

When you entrust the job to Intaglio,
you get the best! Our six oflices are at
your service.

> Intaglio Service corporaTioN

America’s First Gravure and Letterpress Servicers

Executive offices: 305 East 46th St., New York: New York plant: 33-01 Hunterspoint Ave.,
Long Island City, N. Y.—731 Plymouth Court, Chicago—

1835 Lewis Tower Bldg., Philadelphia—Intaglio-Cadillac, Inc., 4240-14th Ave., Detroit—
369 Pine St., San Francisco—1932 Hyperion Ave., Los Angeles
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she goes out to gel. woman’s d{ly because...

RIDE  FORYOU R MONE)Y
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ooes all out to bring her the

woman's dayg

..and prize-winning reproduction



GOLD MEDAL. PHILADELPHIA ART DIRECTORS CLUB

—_———

. » UERERREESS——

Shy-Guy McFane

A stary by OrWaN CAMERON

>

© 1955, WOMAN'S DAY, INC,

best...1n prize-winimg art




The door is always open to new ideas
in the Kenyon & Eckhardt Art Departments

KENYON & ECKHARDT INC., ATLANTA + CHICAGO + DETROIT + LOS ANGELES + NEW YORK +« PHILADELPHIA + SAN FRANCISCO - TORONTO



Editor and Publisher
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ARRY V. ANDERSON VOLUME 26

Managing Editor
LEE CANNON
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Art Director
ALBERTO PAOLO GAVASCI

Production
ARTHUR J. LILIENTHAL

Circulation
RUTH M. ROGERS

8taft Photographer
JAMES VINCENT

INTERIOR DESIGN
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Interior Design magazine is

Buasiness Manager prOUd to have had ituS
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Advertising Representative
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editor and publisher

10 THE INTERIOR DESIGNING PROFESSION ONLY COVERING RESIDENTIAL
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INTERIOR DESIGN, founded in 1932 by Harry V. Anderson, published monthly by Interior
Design Publishing Company, Inc.. 34 North Crystal 8t., East Stroudsburg. Pa. Address all commu-
niestions to: Executive and Editorial Ofice: 201 East 56th Street, New York 22, N, Y. Telephone
PLaza 5-7291. Cables: ANDDEC New York. Teletype: New York 1-2034. Marry V. Anderson,
President; Samuel C. Park. Jr.. Vice-President; Lester Dundes. Vice-President; Frank 8, Streeter,
Treasurer; John J. B. Shea, Secretary. Subseription $4.00 for one year; $7.00 for two years, $8.00
for three years. in U. 8. and Possessions, and in Canada; Foreign: $10.00 for one year. Single
copies, to subscribers 75 cents. Contract Design issues $1.00 each. When changing address, give
the old and the new with postal zone number, if any and allow five weeks for change. Manuscripts are
sent at owner’s risk and will be returned only when accompanied by a stamped self-addressed envelope.
Bntered as second-class matter June 25, 1954 at post office at East Stroudsburg, Pennsylvania, under
the act of March 3rd, 1879. Title Registered U. 8. Patent Ofice. INTERIOR DESIGN, The
Decorator's Digest. Copyright © 1955 by Interior Design Publishing Company, Inc. All rights reserved.
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National Studios | all your telewsmn needs on ONE channel
] 20, | R
flip cards Y 1’ 4 f:’ . "f’yg

enlargements F; z\,
hot press, slides, telops
animatics, crawls

mailing facilities

145 West 45th Street, New York 36, N. Y. JUdson 2-1926, 7, 8
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keeping pace with progress!

78 individual creative talents working as an organization

to fulfill the needs of today’s business

Ferwuouweoanl

“CpRgpisa = S N
nooo d ool b=l | et \‘le N 2 NP 4o O] BRI Ok
e !Dnﬂj 0%, 0 '.'Lrv--' 3 o WA TR s
T & ]!%Jﬂj el o= L }Ti 3 MLEFS “ﬁ@,‘@ﬁ‘f’ﬂ D
e =l e ST {[he |7 1Ty Sufiel 1 SELICT 1 1

M o7 [ o NN Ny 0 Ll | el 7875 | L | BT 3!
T R ST G| By ) IR P
- =7 f/:,»‘t—“-"

o (11 'K I ‘ 0o, ] N i el
: ll” E‘:ﬁ{/ Bl T . N -
\ (R /9 /I-‘—.nqc' f— i‘, T i ” p L.’“\‘";_; o

N M ST

’ l N —F_".,L:;,;.ge ]'Tu'T‘ﬂ L Y g
N N S e
% N\ loal \ gt Ve 1 |
A o I Y
AN . 7 ‘//:ﬁ

1 '-|
i o'l VR
5 s | i
' il .“.‘» -
: = e
PHILADELPHIA ' 1Y/ & 'ﬁ*ﬁ‘;‘ Q4
2000 CHESTNUT 8T. * LOCUST 7-7600 s \K LN o ¢
e \
NEW YORK JA“ /
270 PARK AVENUE * PLAZA 5-0948 v i




WALKER ® O
® 6 00 peuvies @ @ @
® o

FAITHFUL

REPRODUCTION

® -
%(a.\
#é\ / t-‘;g@‘

®
o
o
°
o
\)

o O
WALKER ENGRAVING CORPORATION ' i s ek v

378




HEL
/

114 EAST 32v¢ STREET, NEW YORK 16

MURRAY HILL 9-5791

X

SPECIALIZING
IN WINDOW DISPLAYS
LIGHT and MOTION







Like the lovely egg,

so mysteriously pregnant with promise,
so wonderfully simple in form,

an idea

cannot be handled too carefully!

For there is nothing

so exquisitely painful

as the hollow anguish that is left

when an idea,

from its fragile perfection

is suddenly just a mess.

.. 50!

to all of you, who lielp us handle the

fragile raw material of our business .. .tdeas!
thanks for your brilliant and thoughtful
cooperation in 1955.

MCCANN-ER ICKSON, INGC. New York, Boston,
Cleveland, Detroit, Chicago, Louisville, Houston, Dallas, San Francisco,

Los Angeles, Portland and offices throughout the world.



PRATT INSTITUTE

SELECTED STUDENTS
PROFESSIONAL FACULTY
THOROUGH TPRAINING
PROFESSIONAL GRADUATES

THE ART SCHOOL

ADVERTISING DESIGN
ART TEACHER EDUCATION
ILLUSTRATION
INDUSTRIAL DESIGN
INTERIOR DESIGN

CALL THE PLACEMENT OFFICE
MAIN 2-2200
BROOKLYN S5, NEW YORK

JUNE GRADUATES AVAILABLE FOR INTERVIEW DURING MONTHM OF MAY




CAT: by CHARCO 6B

BACKGROUND: by CHARCO 4B
HEADLINE LETTERING: by CHARCO 28
SUBHEAD LETTERING: by CHARCO HB

AT LAST !
A SMOOTHER, BLACKER

CHARCOAL PENCIL

that takes and holds
sharp points!

S8 L T PRI

VAR

.

NO MARD SPOTS . . . no knots . . . no grain,
Powdered charcoal, scientifically purified,
makes this lead amazingly smooth

even in the firm HB grade!

THE BLACKEST BLACK you've ever seen!
A special process changes the normal brownish cast
of charcoal to true jet black!

R e kil o

UNBELIEVABLY STRONG, long.wearing leads!
Even the extra-soft 6B will point in a jiffy

in your pencil sharpener and

withstand pressure on the flat!

UNIFORM GRADING, perfectly spaced!
Four separate formulae create four distinct,
dependable degrees of hardness.

WRITE FOR FREE SAMPLE,

naming this magazine, your dealer, and the degree you desire. ®

Eagle Pencil Company
New York * London * Toronto
Mexico City * Sydney
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Sam: Listen Grace, let’s not make people of ourselves in this ad.

Grace: OK, Sam, OK! We’ll just say that Tony Venti makes good pictures.

152 East 40th St., N. Y. 16, Murray Hill 3-5048-9 W %';/
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DAY-GLO!'!




...a new outlet for the creative spirit!

The picture you saw on the preceding page

was printed by offset lithography on Fire Orange Crocker
DAY -GLO Coated Paper.* Perhaps you saw in it

other exciting possibilities for creative expression.

We invite you to try them.

There's high satisfaction In working with DAY-GLO. It lets
your creativity flow in new, adventurous channels. Of course,
this holds true not only for Crocker DAY-GLO Coated Paper,
but for all these other DAY -GLO products as well:

Builetin Color System
Screen Process Colors
Cardboards

Gummed Papers and Labels
Pressure-Sensitive Papers
Blotting Papers

Spray Paints

Flock

Banner Satin

Water Colors

Art Layout Papers

We'll be glad to send you color charts and detailed
information about any and all of these DAY -GLO products.
Write, wire or phone Switzer Brothers, Inc.

(the originators of daylight fluorescent colors),

) 4732 St. Clair Avenue, Cleveland 3, Ohio.

*Monufoctured under Switzer potents Nos. 2,498,592 and 2,473,529.




Here was a new kind of paper napkin de-
veloped by the Scott Paper Company. It
was strong even when wet. Creative imagi-
nation devised a series of tests to dramatize
this “wet strength.” But, which of these
tests would be most dramatic to TV audi-
ences? Experiments were made on a “live”
camera in the Thompson TV Workshop ...

While these tests were being made
in our Workshop they were being
viewed under aclual broadcast condi-
tions on television sets in J. Walter
Thompson Company’s office. Thus,
it was possible to pick the most effec-
tive demonstration . . . the famous
Scotkins “apple dunking’’ test

The J. Walter Thompson Company TV Workshop
helps give the answer
—how best to dramatize the product’s advantages

The J. Walter Thompson Company
Television Workshop is now over a
year old.

A fully equipped studio, the Work-
shop has a Dage television camera,
sound motion picture cameras and
projectors, and sets lighted by bat-
teries of Kleigs.

A closed-circuit cable connects the
Workshop with sets in the Thompson
office. Thus, when a new commercial is
being created in the Workshop, the whole
group of J. Walter Thompson people

concerned can watch its development.

On sets in the office they see the com-
mercial as it would appear in an actual
television broadcast. This saves time and
money, since each step is checked by the
group as work progresses.

The group can make sure the product
looks right on television. They can help
select models. Any flaws in the commer-
cial can be picked out and quickly elimi-
nated —before incurring the costs of fin-
ished production.

Because the Television Workshop

serves as a ‘‘proving ground’ where the
creative minds and the technical minds
can work out problems together, even the
best ideas are given an additional lift. The
end result is more effective commercials,
made to a higher standard of quality.

J. WALTER THoMPsoN COMPANY
New York, Chicago, Detroit, San Francisco,
Los Angeles, Washington, D.C., Miami, Mont-
real, Toronto, Mexico City, Buenos Aires,
Montevideo, Rio de Janeiro, Sdo Paulo, San-
tiago (Chile), London, Paris, Antwerp, Frank-
furt, Milan, Johannesburg, Cape Town, Bom-
bay, Calcutta, New Delhi,Sydney, Melbourne.



WE'RE NEVER TOO BUSY to sec new faces, to look at new ideas. Mathes art

directors belong to the *‘let’s try a tresh approach” school. This is not art tor art’s sake.

It is art tor advertising’s sake. You can see the results in sound advertisements . . . and
sales records. J. M. MATHES, INC., Advertising, 260 Madison Ave., New York 16, N. Y.
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ELdorado 5-0910

L @J @ 45 East S1st Street, New York 22, N. Y

Mary Baker Gene Jarvis
Ward Brackett Gordon Jones
Melbourne Brindle Birney Lettick
Paul Calle * Frances MclLaughlin
George de Lara Walter Murch
Harry Deviin Michael Ramus
Rowland Emett Robert Riggs
Eric (Carl Erickson) Harlow Rockwell
Robert Geissmann Leslie Saalburg

* Leslie Gill Noel Sickles
Jack Hearne Kenneth Thompson
Everett Henry James Williamson
Richard Howard - Scottie Gardner

* Virginia Rowland

* Photography
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STERL'NG PHOTOENGRAVINGS
have been made for more than fifty
years. In that time great changes
have come about in advertising,
especially in the physical appearance
of the publication ad and in the
publication itself. A degree of excel-
lence has been attained unequalled
in any other country. Credit for this
improvement must go to the art di-

rector. It is his knowledge and fine,
taste that make advertising attractive,
readable and result-producing. His
interest goes beyond the clients’ ap-
proval of finished art. It extends to
the printed page and comparison of
the reproduction with original copy.

Selection of high quality photo-
engravers by production executives
assures the art director that the

printed page will match his art
with the greatest fidelity. Sterling’s

reputation is built on this motive:
»”

" Photoengravings of Sterling quality.
STERLING ENGRAVING COMPANY

Specialists in Photoengraving for
Advertising Agencies and the Packaging Industry

304 EAST 45th STREET, NEW YORK, N. V.
(Adjacent to the United Nations Group)

PHILADELPHIA OFFICE: 1015 CHESTNUT STREET

388

MIDTOWN SKYLINE FROM EAST RIVER .
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equipped for quality...

We see things in their worst light so they’ll always look good to you.
Our Macheth Overhead Lamp illuminates press proofs with both true
“north light” and ultra-high-red incandescent light. When we compare
press sheels to engraver’s proofs and color swatches. by day or by night,
we check color-match under both lighting extremes. Only this way can
we be sure the colors will match under any conditions. Constant Macbeth-

checking of sheets assures you of color accuracy throughout your entire
run. The Macbeth Overhead Lamp helps vs to produce quality color work
every time. It is another reason why you should call Davis, Delaney when
you want “Better Printing for Better Selling.”

-

-
g
)

Bernard Hoffmon Phato

DAVIS, DELANEY, INC.

4

141 E. 25th St., New York, 10, MUrray Hill 6-2500 « In Philadelphia: 1518 Walnut St., Phila. 2, PEnnypacker 5-1877
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 MAXIMUM
"SEE-POWER'

In Outdoor Advertising, maximum “SEE-POWER” is achieved
through simplicity and strength of design and brief word copy
that gets right to the point.

We, in Outdoor Advertising Incorporated, are ready to assist
National Advertisers and Advertising Agencies in getting
maximum “SEE-POWER?” in their Poster and Paint designs.

This assistance is rendered by specialists experienced
in creating Outdoor Advertising...and is free of charge.

Ideas and rough color sketches are yours for the asking,
to help you present your basic message with the strength
and simplicity that Outdoor Advertising affords.

OUTDOOR ADVERTISING INCORPORATED

NATIONAL SALES REPRESENTATIVE OF THE OUTDOOR MEDIUM
60 EAST 42ND STREET, NEW YORK 17, N. Y,

ATLANTA ¢ BOSTON  CHICAGO + DETROIT + HOUSTON « LOS ANGELES
PHILADELPHIA + ST. LOUIS + SAN FRANCISCO + SEATTLE
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*for people

Tri-Arts
Press, .

331 East 38 Street
New York 16, N.Y.

MUrray Hill 6-4242

Advertising typography & printing*

A Miss is a Mess

don’t miss . . . call WECO
for Flexichrome

pem——— ol

WECO STUDIOS * 14 EAST 39th STREET * MU 5-1864

FLEXICHROME

Pinlors

SERVICE
DEPENDABILITY
UNLIMITED PRINT SIZE

SAVE TIME WITH
THE RIGHT PRINT

TECH PHOTO LABS.

14 EAST 39tn ST., N.Y.C. « MU 3-5052
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THE ORGANIZATION:

FRANK CECELIN
ROBERT DAY

ED GRESSLEY
JOHN HARRINGTON
JAMES JORDAN
DOM LUPO i
HARRY MACE —
GURNEY MILLER
DICK MORRILL
HARRY O'BRIEN
BUD PARKE

GIL SUTTON
PAUL WEBB
GEORGE WITHERS

the complete
art service

ss the board...

\ -~ r [/
- " [
mg/& Four Roses

30 YEARS' EXPERIENCE in supplying art to direct,
editorial and agency accounts

A CREATIVE DEPARTMENT headed by Harry F. O'Brien
THE SERVICES of a smart, practical and complete staff
THE TALENTS of nationally known artists

A HIGHLY SKILLED CONTACT GROUP, all with
an experienced art background

GILBERT SUTTON, INC.

370 Lexington Avenue, New York 17, N. Y.
MuUrray Hill 3-7525
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115 WEST 43TH STREET » NEW YORK 36, N. Y. » JUDSON 2.5083

"TXIVE E

the expert knowledge, good taste,
unique sources, and excellent
facilities of this studio and its
skilled staff can save you this
most precious of all things . ..
Try us on your next layout and see
why our reputation is growing
so steadily . . .

PHOTOGRAPHY

305 EAST 47th ST.N. Y. 17, N. Y.
ELDORADO 5-7650
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AD
21 Awards
1954 Televis

ion spots Story

board, Inc., 35 West
53rd St., N.Y. 19, 8490 Mel

rose Ave. Hollywood 46. John
Hubley, Bob Guidi, Les Goldman, Bill
Bernal, Art Babbiti. Gene Deitch. Stan Walsh. Amold
Gillesple, €. L. Hartman, Emory Mawkins, Bill Little
joha, Charles McElmurry. Jerry Novius, R. O. Blechman

a creative studio full of talent
specializing in sales promotion and
merchandising arts—

designers and planners of special booklets—
distinctive annual reports—

effective point of sale material—
outstanding package design—

Unusual displays and posters and

complete production services

STOESSEL STUDIO

21 west 45th street
circle 6-3968
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T, QUESTION
Firn Vit .
'-h.. W A Is a focusing cloth
S ah EnE an absolute essential
e e wn taking good photographs?

ANSWER Ty

A focusing cloth helps 2 “?x‘_e"
.. nS et
but the real essential is e »

who 1s underneath 1t.

Reprints of this questionnaire and a brochure of samples may
be obtained by phoning or writing to Henry Dravneek Associates
21} East 41 St., N.Y.C. 1?, Ozxford 7-2166. Ask for Bill Stone or Henry D.



everyone reads advertisements set in type by Advertising Agencies’ Service co., inc.

creative typographers
phone

VAnderbilt 6-0590
216 east L5th street
new york 17,n.y.
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What's different about this prize winner?

‘The color separations for this full-color,
halftone illustration were MADE BY THE
ARTIST with Bourges color overlays.
With these materials he was assured of
faithful reproduction—while their exciting
transparent color qualities helped him create
this unusual work of art.

We at Bourges are proud of young Canadian
artist James Hill who has won his first
major awards with Bourges illustrations in
both this year’s and last year’s show.

Give new scope to your talent with Bourges art materials.

Available ot all Leading Art Dealers

by JAMES HILL

140 East 39th Street

New York 16, New York

MUrray Hill 3-8625

A complete studio service

Design
lilustration
Lettering
Retouching

Mechanicals

401



two publications which are

read by Art Directors

and designers
in 52 countries G R A P H I S
of the world —

and 51% of them are in the U.S. alone!

Ly B graphis  “GMR A P H 1 S
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magazine

- Every issue of erapHts magazine is filled with inspiring
ideas so that Art Directors and designers in almost every
country have come to rely upon it as the standard refer-
ence guide to contemporary trends in advertising and the
graphic and applied arts all over the world, They know
that whenever good, and exciting, work is being produced,
orapHis will be there to record it for them. A year's sub-
scription (6 issues) costs $14; two years (12 issues) $26;
‘ single copies $3. Order from your bookseller, the Swiss
Bank Corporation, 15 Nassau Street, New York 5, or (in
case of difficulties) direct from the publishers.

GRAPHIS ANNUAL

GRAPHIS ANNUAL presents an animated report of a2 world-wide survey of
the printed publicity of 19 countries. GrAPHIS ANNUAL throws into relief
the asset of the introduction of art into advertising, not only the purely
pictorial, but the skilful coordination of image, text, form and balance.
The editorial essay analyses and summarises current trends; the 755
illustrations, 66 of which are reproduced in colour, are accompanied by
a running commentary in English, French and German. 6rapHIS ANNUAL
is not a "Digest” of erapHis but a complementary volume exclusively
devoted to Advertising Art. Only a very few of its illustrations have
been shown before in GRAPHIS magazine. 210 pages, cloth bound, size
914" x 12", $12.50.

Distributed world-wide by:

usa: Hastings House, 41 East $0th Street, New York 22

ENGLAND: Sylvan Press, Museum House, Museum Street, London W.C.1.
BRITISH EMPIRE: Amstutz & Herdeg, 45 Niischelerstr., Zurich (Switzerland)
rRANCE: Editions Paralléles, 172 rue Pelleport, Paris XXe

GERMANY: Carl Gabler, GmbH, Kaufingerstr. 10, Miinchen

All other countries, the Publishers:

AMSTUTZ & HERDEG - GRAPHIS PRESS -
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ﬂ“ DYE
TRANSFER

our

Clraie 7-1747

creative design

149 WEST 54™ STREET, NEW YORK 19, N. Y. provides a

graphic emphasis

CARBRO for solving the
GRAPH IC ARTS problems of visual
S E PARAT'ON S communication

DUPLICATES
FROM

TRANSPARENCIES
OR

ARTWORK
- e

consuitant designers

COMB|NAT|ONS to Business, Advertising, Industry
OF ALL KINDS

HAL ZAMBONI & ASSOCIATES

218 madison avenue, new york 16

MURRAY HILL 4-1692 - 41720
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Creative layout for sales

Careful planning for production
Creative Art Direction for design

Careful supervision for accuracy

R AV .

- . .
’.—— ----—------------..
-~

,/;\'Bub Johnstone and Cushing

as been scoring with comic strip
v, anhd cartoon advertiging art .

L4
L 4

~or 23 years! --=-

Johnstone & Cushing « 292 Madison Ave, NYC. « LE-2:1980




A GROUP of mien with the taste and knowledge to design

type layout in advertisements of all binds . . . Good (‘0771p031't0rs—en0ug/1 of
them to set all the advertisements you need in less time than you would expect
.« « Type, machines, equipment, messenger service—everything that helps to

promote the speed you demand in the time we need to produce good composition

THE TYPOGRAPHIC SERVICE COMPANY

305 EAST FORTY-FIFTH STREET

NEW YORK 17, N. Y.
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COMPOSITION
PRINTING AND BINDING

by American Book-Stratford Press, for over a half century
the foremost book manufacturer in America. A complete

plant, designed to fulfill the utmost in quality and service.

I‘i" AMERICAN BOOK—-STRATFORD PRESS, INC.

Ly 75 VARICK STREET * NEW YORK 13, N. Y. - WALKER 5-7600




STATE OF MIND

Proficiency in craftsmanship springs from a

state of mind. In our case a well-balanced, scientific

approach to the problems of engraving and printing provides
production economies for our customers without loss to

the standard of quality for which we are known.

The Beck Engraving Company

Philadelphia 6, 7th and Sansom Sts., New York 17, 305 E. 45th St., Boston 16, Statler Office Bldg.




color service
for dye transfer
color prints

il

, Color prints for comprehensives

and finished art ... made directly
from your transparencies or art
work and enlarged or reduced

exactly to your specifications.

Cut retouching and engraving

costs...with Kurshan & Lang
reproduction quality color prints.
Extra copies for presentation or

exhibition can be obtained at a

fraction of original print cost.

7 Quantity prints for display, distri-

bution, salesman's samples ... We

have one of the finest color
laboratories in the east plus the

facilities to produce quantities of

color prints at reasonable rates.

We invite inquiries...Our complete ser-
vices include Custom Ektachrome Process-
ing, Flexichrome, Duplicate Transparencies,
Color Slides, copying art work, Carbro

Prints, Ektacolor, Separation Negatives.

Associate: Leonard Zoref

KURSHAN & LANG

COLOR SERVICE
10 EAST 46th ST., N. Y. 17 « MU 7-2595

agstrom's |
services '

HAGSTROM COMPANY

INCORPORATED

EST 98

311 BROADWAY (%) NEW YORK 7, N.Y.
Publishers of %

Hagstrom Maps

telephone COrtlandt 7-8790




America’s Finest...

XYV Y. XM Artist Cabinet

A partial list of
satisfied purchasers:

Albert Dorne

Jon Whitcomb

Coby Whitmore

Bernie D'Andrea

Kudner Agency, Inc.

Benton & Bowles, Inc.

Roy S. Durstine, Inc.

J. Walter Thompson Co.

N. Y. Life Insurance Co.

The Milwaukee Journal
Charles E. Cooper Art Studio
MacManus, John & Adams, Inc.
The Philadelphia Inquirer
John Henry Topp Studio
New Holland Machine Co.
Biow, Beirn, Toigo, Inc.
D'Arcy Advertising Co,

Joe De Mers

Alex Ross

Al Moore

DESIGNED BY A
FAMOUS ARTIST FOR ARTISTS

Holds all standard Art Supplies, full-size sheets
Strathmore, Whatman Board, large tissue and lay-
out pads.

Accepted by artists, art directors, studios and agencies
as the most Practical and Modern piece of furniture
that has ever been designed for the artist.

Dimensions: Length 44 in. Height to Formica Top
20 in. Top 36 x 2514 in. Drawers inside 2314 x 3014 x 3
in. Solidly built of selected walnut veneer in natural
hand rubbed finish. Ideal for the office or home studio.
Also available in natural Korina finish.

MANUFACTURED BY

HAMILTON DWIGHT CO,, Inc.
Artists’ Materials
254 East 57th Street, New York 22, N. Y.
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People respect cloth-bound volumes so highly that they keep them
on their shelves for ycars — for ready reference, rereading or attrac-
tive appearance.

So always design cloth-bindings for fine hooks — distinctive bro-
chures — superior catalogs — distinguished annuals — and for all
messages destined to be treasured. Cloth-bound volumes demand
attention — never are ruthlessly discarded.

Holliston offers you the widest and choicest selection of grades —
colors — and finishes of binding fabrics. We'll be happy to send
you samples.

This 34th ANNUAL OF ADVERTISING AND EDITORIAL
ART is bound as always in a HOLLISTON BINDING FABRIC.

THE MAKING OF BOOKBINDING FAERICS

You will enjoy this picture story of how cotton is transformed into
colorful — durable — desirable Book Binding Fabrics.

Wirite us for your

FREE copy of this

THE MAKING OF cloth-bound book.
BOOKBINDING

FABRICS

THE

HOLLISTON MILLS
INC.

NORWOOD + MASSACHUSETTS
NEW YORK - PHILADELPHIA - CHICAGO

Manvfacturers of Bookbinding Fobrics

Tracing Claths, Caaoted and Impregnated Fabrics, In-
sulating Cloth Base, Rubber Hallands, Mop Cloth, Photo
Cloth, Reinforcing Fobrics, Sign, Label and Tog Cloths.






index of ads

& ADVERTISING AGENCIES' SERVICE CO., INC.: 397

ADVERTISING TYPOGRAPHERS ASSOC. OF
AMERICA, INC.: 364

AMERICAN ARTISTS COMPANY: 363
AMERICAN BOOK—STRATFORD PRESS, INC.: 406
ANDERSON & CAIRNS, INC.: 370
ART DEPARTMENT, INCORPORATED: 401
ART NEWS AND ART NEWS ANNUAL: 356
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artists available

501 Madison Avenue, New York, N.Y.
Murray Hill 8-3240

Retouching in color, and black and white
for reproduction in all media

herbert l. daugherty

200 Fast 00th Street, \ew York 21, N.Y.
Templeton 8-6119

Art Direction—Layout

len bastrup
Turtleback Road, Wilton, Conn.
Porter 2-7865; Plaza 9-4946 in N.Y.C.

Product and Advertising Design Consuliant.
Packaging, Promotion, Point of Sale

miilt dubins

327 South 17th Street, Philadelphia 3, Pa.
Pennypacker 5-2334

Designer-Consultant Art Director. ldeas,
thinking for space, TV and promotional print
campaigns. 32 Annual Report awards

fred j. brauer

125 East 57th Street, New York 22, N.Y.

Plaza 3-1450

5 rue de I’Echelle, ¢ /o Expandia, Paris 1, France
Advertising and Industrial Design; Packaging;

Consultant Art Director. Annual European assign-
ments in Design; Product and Fashion Research

jon a. fetco

0119 Lawndale Avenue, Philadelphia 11, Pa.
Pilgrim 5-5038

Designer for Advertising and Industry.
lllustrator of abstract, imaginative, realistic,

still life

joseph catalano studios

207 East 43rd Street, New York 17, N.Y.
Murray Hill 2-1579

Specializing in Art for the Advertiser;
Packaging, Sales Incentive Campaigns, Sales
Presentations, Catalogs, Direct Mail Promotions

alberto p. gavascli

60 Rossiter Avenue, Yonkers, N.Y.
Yonkers 5-4120

Designer of this 34th Art Directors Annual.
Consultant Art Director, Advertising
Campaigns, Annual Reports
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abner graboff

19 Fast 48th Street, New York 17, N.Y.
Plaza 1-1844

Designer

charles w. north studios
381 Fourth Avenue. New York 16, N.Y.
Murray Hill 6-5740

Experienced general art service in tune
with the times

peter helck

10 East 53rd Street, New York 22, N.Y.
Plaza 3-7204

Art Directors Medals 1931, 1936, 1941, 1944,
1951

caul paulson

€O East 12nd Street, New York 17, N. Y.
Murray Hill 2-2800

Posters, Displays, Still Life

larry kilein

157 Last Lrie Street, Chicago 11, I11.
Whitehall 3-1139
Art Direction, Ideas, Copy; Design

Hlustration for Editorial, TV, Advertising,
Exhibitions

charles r. peters studio

9 East 45th Street, New York 17, N.Y.
Murray Hill 7-7320

Retouching in color, black and white;
pictorial and mechanical; illustration,
drawing, lettering and mechanicals

henry r. martin

17 Charlton Street, Princeton, N.}J.
Princeton 1-4357 W

Book Ilustration, Cartoons and Spot
Drawings

jane peterson

1007 Fifth Avenue, New York 28, N.Y.
Butterfield 8-1007

Paintings in oil and water color

john ). metzger

736 Riverside Drive, New York 31, N.Y.
Foundation 8-5811

Art Director and Designer

w. shrewsbury pusey

800 Hawthorne Drive, Urbana, Ill,
7-8047

Animated figures, sketches, cartoons,
architectural renderings in black and white
and color

charles a. morgenthaler

5950 DeGiverville Avenue, St. Louis 12, Mo.
Parkview 5-7726

Hlustrations, Sketches, Layouts, Portraits

414

paul rabut

110 West 54th Street, New York, N.Y.
Circle 7-0762; Capital 7-6014 Westport, Conn.

Hlustration in color and black and white
Art Directors Club Medal 1942, 1946
Award for Distinctive Merit 1943, 1951




alexander robbie
associates, inc.

16 West 45th Street, New York 36, N.Y.
Murray Hill 2-0825-6; 2-4398-9

Product and Advertising Design; Mechanicals,
Retouching, Lettering, Booklets, Sales
Promotion, Story lllustration

vic van ceulebroeck
2219 st. Clair, Detroit 14, Mich.
VA 2-1970

Ad illustrations, interiors, mnarine, other;
black and white, color. Layout; Design

wallace saaty

Wellington Hotel, 7th Ave. & 55th St.,
New York 19, N.Y.
Circle 7-3900, Ext. 646

Human Interest, Glamour, Realistic Fashion;
Advertising and Magazine lllustration; color
or black and white

ethelyn wesser
604 Madison Street. Brooklyn 21, N.Y.

Water color

de forest sackett

220 South Michigan Avenue, Chicago, 1l
HA 7-7269

Package design, Advertising design, Printing
design

bob willlams

116-39 170th Street, Jamaica 34, N.Y.
Laurelton 7-1351

Storyboards and decorative drawings for
Television

ken saco
185 Madison Avenue, New York, N.Y.
Murray Hill 5-5958

Package design; editorial and advertising
promotion layout

315 Alexander Street, Rochester 4, N.Y.
Baker 7825-6

Complete advertising art service, including
display and packaging design

george samerjan

80 West 40th Street, New York 18, N.Y.
Longacre 4-7257

Editorial art, packaging, advertising
campaigns, TV, annual reports, booklets from
layout to finished art

24.31 77th Street, Jackson Heights, L.1., N.Y.
Havemeyer 6-0452

Humorous and decorative illustration;
booklets, posters, cartoons; TV slides, comics,
sketches, spots. Ideas; Campaigns; Record

Albums; Children’s Books

john L. sullivan
15 Brvant Crescent, White Plains, N.Y.
White Plains 6-0166

Art Director, Consultant. Layout, Design,
Booklets, Direct Mail, Packaging

alvin woffenden

1321 Arch Street, Philadelphia 7, Pa.
Locust 8-1286

Advertising art studio; artists representative
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art directors and
designers

a
ACKOFF, MILTON: 37
ADORNEY, CHARLEs: 158
ADVERTISING DESIGNERS: 79
ALBERS, SIGRID: 223
ALIMAN, GENE: 218

ALLARD, AL: 260

ALLNER, WALTER M.: 198
ANDERSON, ALEX: 387
ANTHONY, JACK M.: 28, 106
ATHERTON, ROBERT ¢.: 207

b

BACH, ROBERT 0.: 376

BACKALENICK, WILLIAM: 362

BALDWIN, WILLIAM: 15

BANDELOW, WALTER: 300

BASCOM, DAVE: 387

BASILE, MATTHEW H.: 273, 274

BASS, RUDI: 338

BASS, sAUL: 83, 85, 93, W4, 303, 324, 354

BAXTER, JOHN H.: 375

BEALL, LESTER: 54

BECGG, JOUN: 329

BENEDICT, VINCENT: 199

BERGER, LAWRENCE: 384, 393

BINZEN, WILLIAM, JR.: 21, 68, 120

BLEY, HY: 401

BLOMQUIST, ARTHUR T.: 123

BONFIGLI, DAN: 387

BRAMSON, MERSHEL: 74, 122, 147

BRESWITZ, RALPH: 22, 109

BRICGS, HERBERT: 89

BRIGGS, WORTH : 357

BRINKERHOFF. DORIs: 99

BRODOVITCH, ALEXEY: 178, 179, 237, 277,
278, 293
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BROSIUS, FRITZ: 320

BRYAN, ANN: 60, 67, 144

RUCKLEY. WILILIAM H.: 26, 77, 102, 319
BURTIN, WiLL: 203, 301

BYE, RICHARD E.: 317

c
CADY, ARTHUR: 127
CAIRNS, DANA: 59
CARPINI, JOSEPH: 363
CHERESKIN, ALVIN: 14
CHERRY, BURTON: 236
CHWASNT, SEYMOUR: 92
COLE, FREDERICK: 304
CONTENT, bAN: 367
CONTENT. DIRK: 369
COURTAS, TOM: 345
CUMMINGS, RICHARD: 347

d

DARROW, PALL: 118

DAVIS, ROBERT: 366

DEITCH. GENE: 381, 386, 394, 395, 406

DeKOLB, ERIC: 331

DIGIACOMO, VINCENT: 45, 113, 114, 115,
121, 130

DOLOBOWSKY, BOB: 49

DORFSMAN, Louis: 71, 73, 87, 337, 349

DUFFY, WILLIAM R.: 390, 405

DYKSTRA, PHILLIP: 170

e

EAMES, CHARLES: 322

ELLSWORTH, RALPH: 273, 274

ELTON. WALLACE W.: 310

EMMERT, BERT: 97

ERMOYAN, SUREN: 69, 163, 167, 174, 210,
211, 212, 214, 215, 216, 225, 226, 227,
228, 247, 248. 251

EUDE, LOUIS-MARIE: 34

EYERLY, ELIZABETH : 107

general index

|

FERGUSON, NORM: 378
FINK, SAM: 312

FISCHER, CARL: 162, 332
FLYNN, J. WALTER: 209, 246
FOCELMAN, J. K.: 201
FOSTER, GENE: 306

FRASER, BETTY: 144
FREDERICO, CENE: 55
FREEDMAN, CAL: 90

FREW, JAMES: 315

FUJITA, 5. NEIL: 325, 326
FYLER, WOLFGANG: 250, 253, 254

-]

CAGE, ROBERT: 10, 11, 12, 13, 392

CALE, WILLIAM: 53

GANGEL, RICHARD: 343

GENSER, JAY: 82

GEOGHEGAN, WALTER: 158

GIARGULA, ALDO: 197

GILWIT, BERNARD: 46

CIOVANITTI, sARA: 75, 350

GLENN, WALTER p.: 103

CLUSKER, IRWIN: 259

GOENSLING, F, W.: 352

COLDBERG, BERNARD: 35, 58

GOLDBLATT., BURT: 327

GOLDEN, wiLLiawv: 40, 41, 72, 88, 146, 159,
335. 336. 338

GRANT, BERNARD T.: 43, 132, 133

GUIDIL, ROBERT: 78, 334, 377, 379

GUILD, s. ROLLINS: 365, 370, 388, 404

h

HAINLINE, WALLACE F.: 252
HAMMOND, JEANNE: 232
HARRIS, ARTHUR: 359
HARRIS, CARL S.: 50
HASTINGS, JAMEs: 307
HECK. THOMAS W.: 104, 125
HENRY, HOWARD: 138



HERRERO, LOWELL: 353

HOLLIS, sam: 387

HOOVER, GENE: 141

HOUK, NORMAN: 3, 4

HUBLEY, JOHN: 371, 372, 373, 374, 377,
379

HURD, RICHARD: 157

HURLBURT, ALLEN F.: 169, 180, 189, 249,
271, 286

HURTZ, WILLIAM T.: 380

]

JACCOMA, EDWARD G.: 98

JAMES, cUIDO: 163, 165, 247, 248, 251
JONES, GRACE: 33

JONES, R. M.: 332

JOSSEL, LEONARD: 180

Kk

KAHN, JOAN: 330

KAMBERG, GLORIA: 8

KANE, ART: 175, 176, 177, 219, 220, 235,
258

KARSAKOV, LEONARD: 38, 39, 136

KEEFE, DANIEL W.: 112, 160

KENT, NORMAN: 260

KERR, KAY: 132

KILKER, FRANK: 217

KORTEN, CHAUNCEY F.: 364

KOZLOW, RICHARD: 305

KRATKA, CHARLES : 322

KRIKORIAN, GEORGE: 52

KRONE, HELMUT: 32, 42, 65

KUBLY, DON: 64, 96

KUNZE, MARVIN: 382, 383

]

LAFFERTY, THOM: 273

LANGLOIS, LEO: 371

LARSEN, MARGET: 142, 143

LEE, JOHN: 321

LEIBOWITZ, MATTHEW: 31, 328

LIBERMAN, ALEXANDER: 168, 182, 186, 190,
191, 192, 194, 238, 240, 241, 242, 243,
250, 253, 254, 266, 267, 268, 275, 282,
294

LINK, GERALD: 16

LINS, CARL ¢.: 29, 31, 100

LIONNI, LEO: 128, 184, 193, 292

LOIZEAUX, DANIEL: 140

LOWE, MICHAEL: 255, 284, 285

LUBALIN, HERB: 95, 196, 332, 342, 356,
360, 391

m
MADDEN, UDELL S.: 321

MADDOCK, CLARK: 61

MANYN, DAVE: 129

MATTER, HERBERT: 80

MAYEN, PAUL: 298

MAYHEW, MARCE: 5, 6

MAZZOLA, ANTHONY T.: 181, 230, 231
MEHLICH, PETER: 51

MOHTARES, ALEXANDER: 1, 111

n
NELSON, GEORGE : 56, 86
NITSCHE, ERIK : 299
NOLL, VERNE: 249
NOXON, HERBERT: 311

o
0'CONNELL, EDWARD F.: 221, 222

OLDEN, GEORG : 389, 398, 399, 400, 402, 403
OWETT, BERNARD s.: 101

P

PACK, HARRY: 334

PATTERSON, RALPH: 195

PAUL, ARTHUR: 234

PAYNE, HARRY: 119, 126

PECK, PRISCILLA: 168, 182, 186, 190, 191,
192, 194, 238, 240, 241, 242, 243, 266,
267, 268, 275, 282, 294

PELL, ALFRED: 361

PELLEW, JOHN c.: 205, 206

PENNETTO, AUGUSTINO: 270

PINELEs, clPE: 183, 204, 213, 224, 233,
244, 245, 276

POWELL, JAMES R.: 339

Q
QUINT, BERNARD : 185, 187, 261, 283

.
RANKIN, JAMES 0.: 140

REINS, RICHARD: 368

REINSEL, WALTER: 2, 116, 117
RICHMOND, HOWARD K.: 134
ROBERTS, JACK: 8

ROBINSON, BEN: 351

ROCK MORE, J. ALAN: 139

ROSE. DAVID: 308

ROSS, ANDREW: 396, 398

ROss, TOM: 137

ROssI, FRANK : 229

ROSSIN, LESTER: 348

ROSTOCK, EDWARD: 23, 47, 48, 57
ROSTON, ARNOLD: 340, 341
ROTHENBERG, ART: 110

RUBEN, LEONARD: 81, 152, 156
RUNCE, SCOTT: 124

RUTHER, DONALD R.: 198

s
SALKIN, LEO: 378

SANDLER, TED: 46, 131

SALER, HANS: 17

SCHWARTZ, TONY: 363

SCOTT, ALGER B.: 153, 154

SELLER, ARTHUR: 36, 309

SEUSss, bR.: 309

SHERMAN, JAMEs: 18, 19

SHIPMAN, ARTHUR: 44, 148

SHIVELY, PAUL: 123

SIDEBOTHAM, JACK: 381, 385, 386
SIGRITZ, GUSTAVE: 355

SILVAS, LESLIE: 7

SILVERSTEIN, LoUIs: 52, 76, 149, 316, 346
SKOLNIK, JACK: 131

SMILEY, HAROLD: 27

SMITH, EDMUND J.: 101
SMITH, PAUL: 5, 6, 7
SMITH, ROLLIN C., JR.: 20
SNYDER, JEROME: 265
SOREL, EDWARD: 330
SPITZER, SILAS: 145
STEINLE, ROBERT L.: 200
STERN, BERT: 279, 280, 291
STEVENS, MARTIN: 108
STOLLER, ROBERT: 314
STORCH, OTTO: 256
SUSSMAN, DEBORAH: 322

t

TATE, NORMAN: 376

TAUBIN, WILLIAM: 24, 25, 135, 161

THATCHER, MADELAINE : 295

THOMAs, EDMOND G.: 91, 328

THOMPSON, BRADBURY : 155, 188, 202, 239,
281, 288, 289, 296, 302

TOMPKINS, ROBERT: 312

TREMBLAY, VERABEL: 323

TSCHERNY, GEORGE: 333

TUDOR, CHARLEs: 166, 185, 187, 257, 261,
262, 263, 264, 269, 283

v
VAN BELLEN, WALTER: 344
VARGA, ARNOLD: 62, 63, 150

w

WAGNER, FRANK : 358

WALKER, GIL: 287

WALKER, KEN: 388

WEIHS, KURT: 338

WELLS, STUART W., JR.: 43, 133
WHEELER, ROBERT: 105

WHITE, HUGH E.: 30, 151, 313
WIENK, CONRAD W.: 272

WILCOX, HOWARD: 9, 318
WILKINSON, KIRK c.: 170, 223, 232
WILKS, JEFF: 70

WILLIAMS, STUART: 358
WILLMARTH, JOHN H.: 375

WOLF, HENRY : 164, 171, 172, 173, 208, 290
WOOD, WILLIAM B.: 124

=

ZELENKO, HARRY: 84
ZELENKO, MARION: 84
ZINK. LAWRENCE: 66

artists and
photographers

ALLEN, DON: 158

ALLNER, WALTER H.: 198

ANDERSON, CALVIN: 71, 73

ANNON, PAULINE: 334

AVEDON, RICHARD: 22, 109, 129, 131, 178,
237, 277, 293



b

BABBITT. ART: 371, 373

BAHRT, IRV: 49. 332

BANDELOW, WALTER: 300

BARTHOLOMEW, RALPH: 157

BASs. RUDI: 338

BASS, saUL: 83, 93. 324

BATTAGLIA, AURELIUS: 53

BEADLE, ERNsT: 132

BEALL, LESTER, JR.: 54

BEATTIE. RICIIARD: 97

BECKER-HOROWITZ sTUDIO: 32, 36, 42

BEMELMANS, LUDWIG: 160, 221

BERKO, FERENC: 179

BETTMANN ARCHIVE: 63

BOTTICELLI. BETTMANN ARCHIVE: 164

BEZRUTCZYK. FLORENCE: 193

BLEGVAD, ERIK: 223

BLUMENFELD, ERWIN: 43, 133, 238

BLUMENFELD, IRWIN: 140

BOBRIL, V.: 33

BOOKRBINDER, LESTER: 95

BOUCHE. RENE: 243, 255, 267, 268, 336

BOURKE-WHITE, MARGARET: 283

BOWLERB, Jok: 205

BRADEB, BETTY: 125, 142, 143

BRIGGS, AUsTIN: 207, 271

BRIGGS, DON: 159

BRITISH TRAVEL ASSN, PHOTOCRAPHIC
uNiT: 121

BRUEHL, ANTON, sTUDIO: 106

BUNCE, WILLIAM: 389

BUNIN, ELEANOR: 399

BURTIN, WiLL: 203

e
CARAWAY, JAMES: 402

CARPINI, JOSEPH: 363

CARTER, CLARENCE: 126

CHILDREN'S BOOK ILLUSTRATORS: 188
CHWAST, SEYMOUR: 92

COFFIN, CLIFFORD: 192, 194, 240, 294
COLHOUN, STEPHEN: 239

CONTNER, BURCI: 392

COURTOS, TOM: 345

CRANE, RALPI: 262, 264

CRIPPEN, FRED: 395

d

DANNHEISER, PAUL: 34

DARROW, WHITNEY: 139

DeEVIA, EDGAR: 16

DeKOLB, ERiC: 331

DeMERS, JOE: 217

p’'OME, PAUL: 20, 163, 165, 247, 248, 251,
329

DEPAOLA, ALEX: 334

DEITCH, GENE: 385, 386

DERUJINSKY, GLEB: 278

DICKSON, JUNE: 60

DIMITRI, PETER: 37, 175, 177

DINIZ, CARLOS: 321

DISNEY, WALT, STUDIOS: 368

DOUBLEDAY & CO., COURTESY OF: 347

DRAZ, TOD- -CENTRAL PHOTOENGRAVING:
110

418

DRUCKER, BORIs: 199
DURANIL, CLAYRE: 171

e
ECKES, JACK: 378

EINSEL. WALTER: 76, 316

ELISOFON, ELIOT: 261

ENSMINGER, H. FOSTER: 104

ERIC (CARL ERICSON) : 191, 242, 282
EUDE. LOUIS-MARIE: 34

EYERMAN, J. R.: 263

|

FAWCETT, ROBERT: 206, 222, 226. 227
FICALORA, TONY: 65

FISCHER, CARL: 162

FOX, LORRAINE: 258

FRANCK, FREDERICK : 184
FRANNCONI, ANTONIO: 117
FREEDMAN, CAL: 90

FREW, JAMEs: 315

9

GANNAM, JOHN: 123, 212, 214
CAY, ALBERT: 358
GEISCHEDT, ALFRED: 325
CENSER. JAY: 82
GERSTEN, GERRY: 391
CILL, BOB: 317
GILLESPIE, ARNOLD: 372
GIUSTI, GIORGIO: 292
GOLDBERG, CAROLYN: 298
GOLDBLATT, BURT: 327
COMMI, ALBERT: 153, 154
GOODFORD, JACK : 406
GOODMAN, ART: 90
GCORKA, TED: 61

GOTO, BYRON : 396, 398
GREHB, GEORGE: 15
GREENE, MILTON: 50
GRIGSBY, WILLIAM : 253
GROTH, JOHN: 208. 231
GUARNIER, LEE: 394, 395
cuIDl, ROBERT: 78, 304, 376

h

HALLOCK, ROBERT: 119
HAMER, DON: 304

HANSEN, Jim: 307

HARE, cLYDE: 137

HARRIS, ARTHUR: 359
HARTMAN, ¢, L.: 379, 383
HAWKINS, EMERY: 372
HELBURN, WILLIAM: 5, 10, 11, 13, 183
HELCK, PETER: 260
HERRERO, LOWELL: 353
HILL, DAVID: 249

HILL, HOMER: 225

HILL, JAMES: 218
HOFFMAN, HANS: 289
HOLBURN, WILLIAM: 25
HUTCHENS, THOMAS E.: 141
HYDE, BILL: 353

1
INADA, KOYO: 301

INTAGLIO SERVICE CORPORATION: 7
1sit, CHR1s: 394, 406

]

JACOHS, HARRY: 308
JAMES, FREDERIC: 155
JOHNSTON, scoTT: 310
JOLI, WILLIAM H.: 54
JONES, povc: 180
JULIAN, PAUL: 373

Kk

KALLIS, AL: 303
KAMENS, IRVINE: 156
KAMMERMAN, GENE: 189
KAPES, JACK: 4

KARL, JAMES G.: 124
KARLIN, EUGENE: 201, 350
KATZ, RUTH: 134
KAUFMAN, Jok: 101
KAYTOR, ALBERT: 400
KIRBY, JAsoN: 103
KLEIN, WILLIAM: 182
KOVARSKY, ANATOLE: 57
KOZLOW, RICHARD: 305
KRONSTADT. LILA: 298
KYSAB, ED: 342

1

LAMOTTE, BERNARD: 211
LAZARNICK, GEORCE: 246
LEWITT, sOL: 220

LEE. DORIs: 204, 219

LEE, JOHN: 323

LEFMAN, WALTER: 344
LEIBOWITZ, MATTHEW: 9], 328
LEONARD, TOM: 254
LIBERMAN, ALEXANDER: 186, 266
LICHTY PHOTOGRAPHY: 323
LIONNI, LEO: 2

LODICO, SALVATORE: 197
LOEBEL, HERBERT: 134
LOWRIE, AGNES POTTER: 355
LUBALIN, HERB: 196

LUKENS, VICTOR: 367

m

MacBALL sTUDIO: 81

MACK, DONALD: 14, 48

MACKLIN, MARILYN: 361

MADDEN, UDELL s.: 321

MADISON, FRED: 382

MACGGS, ARNAUD: 170

MARSH, sam: 77

MARTIN, DAVID STONE: 38, 39, 136, 229,
335

MARTIN, FLETCHER: 232

MATSUMOTO, TOSH: 99

MATTER, HERBERT: 26, 80, 116, 190

MAYHEW, MARCE: 5. 6

McKIE, ROY: 341, 360

McLAUGHLIN, FRANCEs: 241

MEDNICK, soL: 337, 356

MEHLICH, PETER: 51

MELENDEZ, BILL: 377

MELVIN, WILLIAM: 66




MIDORI: 56, 86

MILI, GJON: 185
MILLER, WAYNE: 151
MOLLER, HANS: 352
MOROZ, WYN: 55, 314
MORROW, TOM: 35, 58
MOss, DON: 306

n

NAGATA, IssHU: 301
NEAL, MEG: 144
NEEMAN, LEROY: 234
NEPO, ARIK: 41

NESS, EVALINE: 224
NEWMAN, ARNOLD: 52
NICHOLS, JOHN: 284
NITSCHE, ERIK: 195, 299

o
OSBORN, ROBERT: 269, 274

P

PAINE, WINGATE: 24, 47, 135

PAPPAS, TONY: 6

PARKER. AL: 215, 230

PARKER, MAYNABD: 252

PARK HURST, KENNETIH: 79, 200

PELL, WILLIAM: 18

PENN, IRVING: 12, 17, 29, 31, 64, 96, 98,
100. 103, 118, 168, 250

PERUTZ, CARL: 46

PESKIN, HY: 265

POND, Jim: 169

POND, PAT: 169

POOLE, BOB: 308

PRESTOPINO, GREGORIO : 233

PROVENSEN, ALICE: 3

PROVENSEN, MARTIN: 3

"

RADKAI, PAUL: 21, 68, 114, 120

RAND, PAUL: 297

RAWLINGS, JOHN: 108, 111

RAYM ASSOCIATES, INC.: 390, 406

REHBERCER, GUSTAY: 209

ROBINS, SEYMOUR: 339, 343

ROBINSON, BEN: 351

ROGERS, JOHN: 67

ROSE. BEN: 45, 128, 130, 138, 167, 173,
176, 244, 257, 302

ROSENTHAL, JOE, U. . MARINE CORPS: 340

ROSENTHAL, HERBERT M.: 298

RUBEN, LEONARD: 348

RUSSELL, JACK: 369

s

SAALBURG, LESLIE: 102
SAVIGNAC, RAYMOND: 30, 313
SCHARON-SANDERS: 27
SEIDEN, ART: 273

SEUSS, DR.: 308

SHAHN, HEN: 146, 213, 326
sHAw, MARK: 1, 112, 113, 115, 281
SHIPMAN, ARTHUR: 148
SIEBEL, FRED: 319

SIEGEL, PAUL: 286

SILVA, ERNEST: 255

SILVAS, LESLIE: 7

SILVER, WALTER: 152
SILVERSTEIN, LOUIS: 346
SIMPSON, BUD: 59

SKOR, WALTER: 210, 228

SMITH, BRADLEY: 259

SMITH. W. EUGENE: 187

SNYDER, JEROME: 161, 362
SOKOL, BILL: 149

SOMOROFF, BEN: 69, 75, 172, 288
SOREL, EDWARD: 330

SPRETER, ROY: 311

STABIN, HOWARD: 357

STERN, BERT: 122, 145, 147, 279, 280, 291
STEWART, JOHN: 285

STOLLER, EZRA: 256

STUDIO ASSOCIATEs: 127
SUSSMAN, DEBORAH: 322
SUZUKI, MARY: 48

t

TAYLOR, ADRIAN: 295

THIRTY ARTISTs: 397
THOMPSON, BRADBURY : 202, 296
THOMPSON, KEN: 89
TSCHERNY, GEORGE: 333

v

VAN BAERLE, EDWARD: 3, 4, 19
VARGA, ARNOLD: 62, 63. 150
VESTAL, DAVID: 276

VILES, JAMES: 245

w

WALKER, CGIL: 287

WALKER, TODD: 44, 94, 321, 354
WALSH, sTAN: 374, 376. 383
WALTER, HAROLD F.: 236
WARD, BILL: 23

WEBBER, FRANKLIN: 270, 320
WEIHS, KURT: 40, 88
WEINER, BEVERLY : 290
WELCH, JACK: 28, 309
WHITAKER-GUERNSEY: 27
WHITMORE, cony: 174, 216
WILCOX, HOWARD: 9
WILLIAMS, BERYL: 8, 105
WILLIAMS, RENE: 8, 105
WINOGRAND, GARY: 272
WITKIN, JEROME: 235
WOLF, HENRY: 290

WRIGHT, TED: 312

WUTH, sobo: 203

WYETH, ANDREW: 181
WYNN, DAN: 290

y

YAVNO, MAX: 85, 323
YEE, TOM: 166
YEMME, ROBERT: 107

=
ZELENKO, MARION: 84
ZIEFF, HOWARD: 318

—

agencies, publishers,
television producers
and directors

a

ABC TELEVISION NETWORK : 396, 397, 401

ABBOTT LABORATORIES: 352

AMERICAN HERITAGE PUBLISHING cO.: 259

ANDERSON & CAIRNs, INC.: 1, 111

ART FOUNDATION PRESS, INC., THE: 188,
289

AUDIO PRODUCTIONs: 367

AUERBACIH. ALFRED, & ASSOCIATES: 56, 86

AYER. N. W.. & SON, INC.: 2, 64, 96, 116,
117, 118, 124, 138, 376

b

BATES, TED, & COMPANY: 95, 391

BATTEN, BARTON, DURSTINE & OSBORN,
INe.: 33, 119, 126, 306, 384, 392

BENTON & BOWLES, INC.: 139, 367

BETHLEHEM RECORD COMPANY: 327

BOWKER. R. R.., COMPANY: 317

BOZELL & JACOBS, INC.: 134

BOTSFORD, CONSTANTINE & GARDNER: 107

BRESNICK COMPANY, INC., THE: 38, 39,
136

BROOKE, SMITH, FRENCH & DORRANCE
(pETROIT) @ 368

BROWN, BYRON H., AND STAFF: 90

BURNETT, LEO, COMPANY, INC.: 3, 4

c

CAMPHBELL-EWALD COMPANY (DETROIT) :
153, 154, 307

CALKINS & HOLDEN, INC.: 5, 6, 7, 158

CARAVELL FILMs, INC.: 370

CARSON-ROBERTS: 380

CARTER & GALANTIN: 322

cBs RAblO: 71, 73, 87

cBs TELEVISION: 40, 41, 72, 88, 146, 159,
335, 336, 389, 398, 400, 402, 403

CECII. & PRESBREY, INC.: 51,98

CHEW, HARVEY & THHoMAs: 91, 328

COLUMBIA RECORDs: 325, 326

CONTEMPORARY PUBLICATIONS, INC.: 236

COOPER UNION ART sCHoOL: 298

COWLES MAGAZINES, INC.: 169, 180, 189,
249, 271, 286

CROWELL-COLLIER PUBLISHING €O., THE:
205, 206, 229

CUNNINGHAM & WALSH, INC.: 9, 318

CURTIS PUBLISHING COMPANY: 217, 339

o

DANCER-FITZGERALD-SAMPLE: 394

DEPICTO FILMs: 389

DPISNEY, WALT: 368

DONER, W. B., AND COMPANY: 372, 373,
374

DOYLE, DANE, BERNBACH, INC.: 10, 11, 12,
13, 32, 42, 55, 65, 393

419




e

ELLINGTON & COMPANY: 108

ELLIOT, ELLIOT UNGER: 365

ESQUIRE, INC.: 164, 171, 172, 173, 208,
270, 290

EVERYWOMAN's, INC.: 209, 246

]

FAWCETT PUBLICATIONS: 260

FILM CRAPHICS: 392

FILMWRIGHT PRODUCTIONS, INC.: 393

FIVE-STAR PRODUCTIONS: 375

FLANAGAN, J. R., COMPANY: 33, 43, 132,
133

FOOTE, CONE & BELDING (SAN FRANCISCO) :
304

FORISTALL, ARTHUR, & COMPANY: 200

9

GARDNER ADVERTISING COMPANY: 378

GENERAL TELERADIO, INC.: 340, 341

CEYER ADVERTISING, INC.: 128

CILBERT ADVERTISING AGENCY: 314

GOTHAM ADVERTISING: 299

GRACEMAN, EDWARD, ASSOCIATES : 54

CRAPHIC WORKSHOP: 344

GRAY & ROGERs: 199

CREY ADVERTISING ACENCY, INC.: 49

CUILD, BASCOM & BONFIGLI ADVERTISING :
387

GUMBINNER, LAWRENCE C., ADVERTISING
ACENCY, INC.: 74, 122, 147

h

HARPER BROTHERs: 330

HEARST CORPORATION: 163, 165. 167, 174
178, 179, 181, 207. 210, 211. 212, 214,
215, 216. 225, 226. 227, 228, 230, 231,
237, 247, 248, 251. 252, 277, 278, 293

HILLMAN PERIODICALS, INC.: 272

HILTON AND RIGGIO, INC.: 140

HMH PUBLISHING COMPANY, INC.: 234

HOCKADAY ASSOCIATES, INC.: 14

]

]

JAMIAN ADVERTISING: 129

JOHNS HOPKINS UNIVERSITY: 287
JOHNSON, BLAKE: 364

JONES, RALPH H., COMPANY, THE: 66

k

KAUFMAN, HENRY J., & ASSOCIATES: 141

KENYON & ECKHARDT, INC.: 15, 16, 364,
395

KETCHUM, MacLEOD & GROVE, INC,: 137

!

LARORATORIOS LIFE (QUITO, ECUADOR) :
203

LEBER & KATZ: 110

LENNEN & NEWALL: 17

LI/DGIN, EARLE, & COMPANY: 375

LUKOFF & WAYBURN, INC. (DETROIT) :
305

420

m

M. P. 0. PRODUCTIONS, INC,: 366

MacLEAN & HUNTER: 218

MACY, MARGARET, ADVERTISING COMPANY :
34

MADDEN & SHIPMAN: 44, 148, 321

MAXON, INC.: 371

McADAMS, WILLIAM D, INC.: 84

McCALL CORPORATION: 256

McCANN-ERICKSON, INC.: 19, 97, 112, 160,
311, 365, 370, 388, 390, 404, 405

McCANN-ERICKSON, INC. (CHICAGO) : 18

McCANN-ERICKSON, INC. (CLEVELAND) :
61

MODERN PACKAGING CORPORATION: 198

MOGGE-PRIVETT, INC.: 308

MUMM, MULLAY & NICHOLS, INC.: 355

n

NAST, CONDE, PUBLICATIONS, INC.: 168,
182, 186, 190. 191, 192, 194, 238, 240,
241, 242, 243. 250, 253, 254, 266, 267,
268. 275. 282, 294

NATIONAL sTUDIOs: 399, 401

NATION'S BUSINESS MAGAZINE: 195

NEW YORK TIMEs PROMOTION DEPT., THE:
52, 76, 316, 346

o

OGILVY, BENSON & MATHER, INC.: 20, 21,
22, 45, 68. 99, 109, 113, 114, 115, 120,
121. 130. 366

ORR, ROBERT W., & ASSOCIATES, INC.: 46,
131

OXFORD UNIVERSITY PRESS: 329

P
PARENT's INSTITUTE, INC.: 273, 274
PATIN, ROY : 382

POLANGIN, FRED: 391

PRAEGER, F. A.: 333

PUSH PIN STUDIOS: 92

r

ROBERTS, CARSON, INC.: 8, 315

ROCKMORE COMPANY, THE: 35, 58

ROSSIN, LESTER, ASSOCIATES, INC.: 81, 152,
156, 318

RUBENSTEIN, HELENA, INC.: 331

RUDER & FINN ASSOCIATES: 82

RUTHRAUFF & RYAN: 69

s

SERWER, IRVING, ADVERTISING, INC.: 23,
47, 48, 57

SHAMUS-CULHANE PRODUCTIONS: 380

SIEBUNDO-SHINKOSHA PUBLISHING CO.,
LD 297

SIMON, DOUGLAS D., ADVERTISING, INC.:
24, 25, 135, 161

SMITH, WILLARD: 368

STEBBINS, HAL, INC.: 79

STORYBOARD, INC.: 371, 372, 373, 374,
376, 377. 379, 383

STREET AND SMITH PUBLICATIONS, INC,:
75. 183, 204, 213, 224, 233, 239. 244,
245. 255, 276, 281, 284, 285, 288, 345,
350

STUART, CHARLES R.: 379

STUDIO CITY TELEVISION PRODUCTIONS,
INC.: 369

SUDLER & HENNERSEY, INC.: 162, 196,
342, 358, 360

t

TELEVISION MAT SERVICE, INC.: 390, 405

THOMPSON, J. WALTER, COMPANY: 26,
77, 101, 102, 123, 157, 310, 319, 377

THOMPSON, J. WALTER, COMPANY
(cHIcACO ) ¢ 27

TIME, INC., 166, 184, 185, 187, 193, 257,
261, 262, 263. 264. 265, 269, 283, 292,
295, 343, 347

TRIANGLE PUBLICATIONS: 175, 176, 177,
219, 220, 235, 258

TRI-ARTsS: 78, 334

TV GRAPHICS: 388

TV SPOTS: 387

u

UNITED NEWSPAPERS CORPORATION: 221,
222

UNITED PRODUCTIONS OF AMERICA: 381,
384, 385, 386, 394. 395. 404, 406

UPJOHN COMPANY, THE: 301

w

WEINTRAUB, WILLIAM I, & CO., INC.: 37

WEST VIRGINIA PULP AND PAPER
coMpany: 155, 202, 296, 302

WHITNEY PUBLICATIONs: 197

WILLIAMS ADVERTISING AGENCY: 361

WINSTON, NORMAN K.: 279, 280, 291

WOMAN’S DAY, InG.: 170, 223, 232

y

YOUNG & RUBICAM, INC.: 28, 29, 30, 31,
36. 50. 59. 89, 100. 103, 104, 105, 106,
125, 127, 151, 309. 312, 313, 359, 369,
381, 382, 383, 385, 386

=
ZLOWE COMPANY, THE: 80

———————

advertisers and
publishers

e e s e —

a

ABC TELEVISION NETWORK : 396, 401

AMERICAN AIRLINES, INC.: 69

AMERICAN CAS ASSOCIATION: 137

AMERICAN HERITAGE: 259

AMERICAN MAGAZINE: 229
160

AMERICAN RAYON INSTITUTE, INC.: 112,

AMERICAN vOGUE: 168, 182, 186, 190, 191,
192, 194, 238, 210, 241, 242, 243, 266,
267, 268, 275, 282, 294

ARMSTRONG CORK COMPANY: 53

ART IN ADVERTISING: 162, 196




ART NEws: 188, 289
AUTO YEARBOOK: 260

b

BAB-0: 394

BALANCE CORSETS, INC.: 35, 58

BANK OF AMERICA, NATIONAL TRUST &
SAVINGS: 379

BANK OF MANMATTAN COMPANY: 9

BARTON’S CONTINENTAL CHOCOLATES: 63

BETHLEHEM RECORD COMPANY: 327

BETTINGER CORPORATION, THE: 82

BORDEN cOMPANY: 104

BORDEN COMPANY, DRAKE’S: 309

BREON, GEORGE A., & COMPANY: 358

BRETT LITHOGRAPHING COMPANY: 354

BRITISH TRAVEL & HOLIDAY> ASSOCIATION:
121

BROWN & CALDWELL: 79

BUXTON, INC.: 12

c

CAMPBELL SOUP COMPANY: 20

CBs coLUMBIA: 95, 391

cBs wAD1O: 71, 73, 87. 337, 349

CBs STUDIO ONE: 398, 102

cBs TELEVISION: 40, 41, 72, 88, 146, 159,
335, 336, 338, 399, 400, 403

CATERPILLAR TRACTOR COMPANY: 124

CELANESE CORPORATION: 108

CHAMPION PAPER AND FIBRE co.: 153, 154

CHARM MAGAZINE: 183, 204, 213, 224,
233, 244, 245, 276, 345

CHICAGO: 236

CHRYSLER CORPORATION
CHRYSLER DIVISION: 97, 390
DE SOTO DIvisiON: 306
PLYMOUTH DIVISION: 64, 96

ciBA: 201

CLEARY, STRAUSS & IRWIN: 85

CLUETT PEABODY & CO., INC.: 50

COCA-COLA BOTTLING COMPANY OF NEW
YORK, INC.: 140

COLE OF CALIFORNIA: 10, 323

COLLIER’s: 205. 206

COLUMBIA RECORDs: 325, 326

COMART ASSOCIATEs: 362

CONTAINER CORPORATION OF AMERICA: 2,
116, 117

CONTEMPORARY RECORDS, INC.: 334

COOPER UNION ART SCHOOL PUBLICATION,
THE: 298

CORONET MAGAZINE: 270

COSMOPOLITAN : 207

cox’s, INC.: 62, 63, 150

CROSLEY BROADCASTING CORPORATION:
66

d

DAILY NEWS, THE: 318

DANNER, DICK, & ASSOCIATES: 94, 353

DAYTON COMPANY, THE: 43, 133

DLBEERS CONSOLIDATED MINES: 118

HOBECKMIN COMPANY, THE: 111, 300

DOUGLAS OIL COMPANY OF CALIFORNIA:
200

DUNBAR FURNITURE CORPORATION: 14

e

EASTMAN KODAK COMPANY: 157

EINICER MILLS, INC.: 161

ELECTRIC LIGHT & POWER COMPANY: 138

ELGIN WATCH co.: 386

ESQUIRE MAGAZINE: 164, 171, 172, 173,
208, 290

EVERYWOMAN'S MAGAZINE: 209, 246

1

FACTOR, MAX: 11,13

FARMERS CHINCHILLA COOPERATINE OF
AMERICA, INC.: 110

FASHION & TRAVEL MAGAZINE: 279, 280,
291

FEINGENSON BROS.: 373

FIRMENICH OF CANADA, LTD.: 158

FOLKWAYS RECORD AND SERVICE CORP.:
363

FORD DEALERS ASSOCIATION OF SOUTHERN
CALIFORNIA: 377

FORD FOUNDATION, RADIO TV WORKSHOP:
406

FORD MOTOR COMPANY
FORD DIVIstON: 26, 77, 102, 310, 319
LINCOLN DIVISION: 364
LINCOLN-MERCURY DIVISION: 15

FORTUNE MACGAZINE: 51, 184, 193, 292

FRANK BROTHERS: 44, 148

FRANKFORT DISTILLERS, FOUR ROSES: 103

9

GENERAL DYNAMICS: 299

GENERAL FOODS CORPORATION
BIRDS EYE: 106
JELL-O INSTANT PLDDING AND PIE

FILLING : 28, 100, 381

MINUTE RICE: 31
POST TOASTIES: 139

GENERAL MOTORS, CHEVROLET DIVISION:
307

GCENERAL TELERADIO, INC,, FILM DIVISION:
340

GIDEON's DAY : 330

GLIDE WINDOW COMPANY: 93

COOD HOUSEKEEPING: 163, 165, 167, 174,
210, 211. 212. 214, 215, 216, 225, 226,
227, 228, 247, 248, 251

COODYEAR RUBBER €O.: 369

GORHAM COMPANY, THE: 16

CROVE LABORATORIES, BROMO QUININE:
378

h

HARPERS BAZAAR: 178, 179, 237, 277, 278,
293

HARVEY’s: 141

HATHAWAY, C. F., & COMPANY: 113, 114

HAYNES HOSIERY, INC.: 33

HEINZ, H. J., CO., WORCESTERSHIRE
SAUCE: 371

HILL BROS. COFFEE, INC.: 376

HOLIDAY MAGAZINE: 339

HOLLINS, WILLIAM, & COMPANY: 115

HOLMES, FRANK, LABORATORIES, INC.:
324

HOUSE BEAUTIFUL: 252

HOUSE & GARDEN: 250, 253, 254
HOUSE & HOME: 295

HUDSON MOTOR co.: 368

HUNT FOODSs, INC.: 105

1

IDEA, THE MAGAZINE OF INTERNATIONAL
ADVERTISING ART: 297

INNOCENTI CORP., LAMBRETTA DIVISION :
55

INTERIORS : 197

INTERNATIONAL BUSINESS MACHINES
CORPORATION: Y8

IRONSIDES COMPANY, THE: 355

]

JANTZEN, INC.: 107

JENS RISON DESIGN, INC.: 129
JERGENS, ANDREW, COMPANY: 131
JOHNs HOPKINS MAGAZINE: 287
JOHNSON & JOHNSON, BAND-AID: 127

Kk

KELLOGG COMPANY: 3, 4

KEMBO CORPORATION: 321

KIPE OFFSET PROCESS CO., INC.: 342
KNOLL TEXTILES, INC.: 80
KNXT-CBS TELEVISION, L.A.: 78
KOLMER-MARCUS: 74

KORET OF CALIFORNIA: 313

1

L’AlcLON: 24, 135

LAVORE, M. H., COMPANY: 344

LEDERLE LABORATORIES: 81, 152, 156, 348

LEVINE, HERBERT, INC.: 134

LEVY, HENRY S., INC.: 393

LIFE MAGAZINE: 30, 151, 166, 185, 187,
257, 261, 262, 263, 264, 269, 283, 313

LIVING FOR YOUNGC HOMEMAKERS: 255,
284, 285

LOOK MACAZINE: 169, 180, 189, 249, 271,
286

LORILLARD, P., CO,, OLD GOLD: 17

m

MacLEAN'S MAGAZINE: 218

MADEMOISELLE MACGAZINE: 75, 239, 281,
288, 350

MAGNIN, JOSEPH, COMPANY, INC.: 142,
143

MARTIN BROTHERS BOX COMPANY: 90

MAYTAG COMPANY, THE: 18

McCALL'S MAGAZINE: 256

McLAUGHLIN’S INSTANT COFFEE: 375

MELVILLE SHOE CORPORATION: 1

MENNEN: 395, 405

MERRELL, THE WILLIAM S$., COMPANY: 360

METROPOLITAN BOTTLING COMPANY: 2],
68.120

MEYERS MAKE CLOVES: 314

MILLER, HERMAN, FURNITURE COMPANY:
86, 322

MILLER, HOWARD, CLOCK COMPANY: 56

MILLER, 1., & SON, INC.: 23, 48, 57

421



MINIT MAN FROSTING: 385

MITCHELL BEER: 380

MODERN PACKAGING MACAZINE: 198

MOGGE-PRIVETT, INC.: 308

MORSE INTERNATIONAL, INC.: 356

MUTUAL BROADCASTING SYSTEM, INC.:
341

n
NATIONAL BISCUIT COMPANY: 311, 365,
404
LORNA DOONE: 370
RITZ: 388
NATIONAL BROADCASTING COMPANY: 49
NATIONAL CITY BANK OF NEW YORK: 119,
126
NATIONAL DRUC COMPANY, THE: 91, 328
NATION'S BUSINESS MAGAZINE: 195
NEIMAN MARCUS: 60, 67, 132, 144
NEW YORK DAILY NEws: 357
NEW YORK TIMEs: 52, 76, 149, 316, 346

o
OLD COUNTRY STORE, THE: 329
OLIVETT! CORPORATION OF AMERICA: 128

P

PAGEANT: 272

PAL BLADES: 384

PAN-AMERICAN COFFEE BUREAU: 46

PARENTs' MAGAZINE: 273, 274

PARKER PEN COMPANY: 27

PERSONAL PRODUCTS, COETS: 125

PFIZER, CHARLES, & CO.. INC.: 84

PHILADELPHIA SAVING FUND SOCIETY,
THE: 199

PIELs BEER: 383

PLAYBOY MAGAZINE: 234

POLAROID CORPORATION: 32, 42

POSTUM: 382

PRAEGER, F. A.: 333

PROCTER & GAMBLE, CAMAY: 367

PRUDENTIAL LIFE INSURANCE COMPANY:
56,7

PUBLISHERS WEEKLY: 317

.

R.C.A. VICTOR: 332

REED & BARTON: 45, 130

REID, ROSE MARIE: 8

ROBINSON, BEN: 351

ROBINSON, J. w.: 70

RONSON CORPORATION: 37

ROSEFIELD PACKING COMPANY, SKIPPY
PEANUT BUTTER: 387

422

ROYAL TYPEWRITER COMPANY: 36
RUBENSTEIN, HELENA, INC.: 22, 109, 331,
366

s

SAL HEPATICA, BRISTOL-MYERs: 59

SATURDAY EVENING pPOST: 217

SCHAEFER BREWING COMPANY: 392

SCHWARTZ & BENJAMIN, INC.: 34

sCOPE: 301

SECURITY MUTUAL LIFE INSURANCE
comrany: 38, 39, 136

SEVENTEEN MAGAZINE: 175, 176, 177, 219,
220, 235, 258

SLOAT, M., COMPANY: 47

SMIRNOFF VODKA: 122, 147

sonlo: 61

SOUTHERN PACIFIC COMPANY: 304

SPEEDWAY PETROLEUM co.: 372

SPORTS ILLUSTRATED: 265

STERLING ENCRAVING COMPANY: 92

STEUBEN ¢LAss: 99

STYLE UNDIEs: 361

SWIFT & COMPANY: 19

t

TERAPIA (LIFE): 203

THIS WEEK MAGAZINE: 221, 222

TIME MAGAZINE, INC.: 320, 343, 347

TOP POP PRODUCTS, E-Z POP POPCORN: 374

TORRINGTON MANUFACTURING COMPANY,
THE: 54

TOWN & COUNTRY: 181, 230, 231

TWENTIETH CENTURY FOX FILM CORP.:
303

TWIN PINES FARM DAIRY: 305

u

UNION OiL. COMPANY: 312

UNITED ARTISTS FILM CORPORATION: 83

UNITED STATES RREWERS FOUNDATION: 123

UNITED STATES PLAYING CARD COMPANY:
101

UNITED STATES STEEL HOUR: 397

w

WCHS-TV NEW YORK: 389

WEBER & HEILBRONER: 145

WESTVACO INSPIRATIONS FOR PRINTERS:
155, 202, 296. 302

WHAT'S NEW: 352

WOMAN's DAY: 170, 223, 232

WYNER, L. A., INC.: 25

y
YOUNG & RUBICAM, INC.: 89, 359




exit 34

We trust that your extended tour through
these pages has been a rewarding experience,
giving you a graphic insight into the ever-

advancing American advertising scene . . .

34th annual commlittee
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colophon

coated paper
jacket paper
end leaf paper
type faces

display type

engravings
type, setting, binding

presswork

cover

cover cloth

e —— e e e el

PERKINS AND SQUIER CO.
WARREN WHITE OFFSET COATED
HAMILTON VELLUM

TEXT, BODPONI BOOK

NUMERALS, LINOTYPE GOTHIC NO. 25
MERGANTHALER LINOTYPE, INC,
ANNONCE GROTESQUE

NUMERALS, ANNONCE GROTESQUE

TYPEFOI'NDRY AMSTERDAM
CAPPER ENGRAVING CO., INC., TENNESSEE
AMERICAN BOOK—STRATFORD PRESS, INC.

AMERICAN BOOK—STRATFORD PRESS, INC., COATED STOCK

HALLMARK PRESS INC., JACKET AND ENDLEAVES

HOLLISTON MILLS, ROXITE LS VELLUM

TRIGGS COLOR PRINTING CORP., CLOTH COVER

production ‘ H. D, VURSELL, MANAGER

advertising

JANE SNEYD, MANAGER







A A A 4 A 4 A 4 U
i o) Db @l -
D@ bW
AR @A
@i i

9P 009
NE@4L
e 1 2l
Y
D

b O REET DY

s BT LU
yO@ G- Bma. 1
| BT RS RHE C TR op R T
TGS G G s




