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The New Album

(duet with Celine Dion)

Featuring the Academy Award-Nominated Song

Also features duets with Eros Ramazzotti and Dulce Pontes

For more information
contact your local

UMVD sales rep.

Available in stores March 30
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April 6
New York
Chicago
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Phoenix

Academy Awards Ceremony
Andrea Bocelli performs
“The Prayer” with Celine Dion
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Live with Regis and Kathie Lee

11
14
15
Iy
21

~ -
polvdor ;ojﬂr

Phoenix

San Diego
Los Angeles
San Francisco
Seattle

Andrea Bocelli’s Management

” BLLES
}‘

sics & Jazz

1999 PolyGram Clas

314 547 222-2/4


www.americanradiohistory.com

;,

S
-

ANDREABOCELLI SOGNO

4 e



www.americanradiohistory.com



www.americanradiohistory.com

THE INTERNATIONAL NEWSWEEKLY OF MUSIC, VIDEO, AND HOME ENTERTAINMENT

Unique Auction
Offers Up Song
Lyrics For Gharity

BY PAUL SEXTON

LONDON—One of the more
imaginative music-industry
charity fund-raising efforts is
gaining momentum, as the
British-based organizers of Hits
Under the
Hammer

Norwood | prepare for
Ravenswﬁg 1I;)he pauction
’ this month of

more than

200 song

lyries and related artifacts in
London. The campaign aims to
raise at least $800,000 for chil-

GOOD WORKS

dren’s charities Nordoff-Rob-
bins Musiec Therapy and Nor-
wood Ravenswood.

Rock and pop lyries have sel-
dom been as
collectible as
they are
through the
Hammer pro-
ject, which
was launched |
last year (Bill-
bioard, April 11, 1998) by promi-
nent U.K. music business fig-
ures, backed by the British

(Continued on page 105)

-

NORDOFF-ROBBINS
MUSIC THERAPY

Parallel Imports
Debate Simmers In
Wake Of EU Report

BY JEFF CLARK-MEADS
LONDON—Europe has

unlocked both its front and back
doors to parallel imports. Now
the music o
industry faces
a tense few

months while |

the politicians

decide ‘

whether to

open one or

both doors and how wide. A
large irony of this complex situ-
ation is that politicians have
been given the key to those
doors by a report that says that
allowing parallel imports would
not result in what members of
Parliament want most—Ilower
prices to consumers.
(Continued on page 104)

Dusty Springfield
IS Remembered
By Friends, Fans

Granberries Set Will Be Acid
Test Of New Island/Mercury

See Page 104

Germany’s 19939
Echos Give Nat'l
Acts Greater Boost

BY WOLFGANG SPAHR
HAMBURG—Germany’s Echo
Awards, held March 4 here, are ful-
filling their aim of elevating national
product to the same level as music
from international acts.

The evening’s bill reflected this,
with national acts such as Hansa/
BMG Berlin’s Modern Talking and
Four Music’s Die Fantastischen Vier
performing live on the same stage as
international stars Cher, Alanis
Morissette, R.E.M., Lenny Kravitz,
and Eros Ramazzotti.

Dealers say the show is also begin-

(Continued on page 105)
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HOT NARM TOPIGS: PRIGING, WEB

WEA Flattens Prices

BY ED CHRISTMAN

NEW YORK—WEA, in an overhaul
of selling terms and policies, has
eliminated some
longstanding

industry practices

in an attempt to |
simplify pricing m |
structures and

help accounts L
move to “just in

time” inventory management.

The policies, detailed in a WEA
letter dated Feb. 26, include the elim-
ination of the incentive/disincentive
returns policy and loose-pick
charges; the pricing differentials
from those changes, as well as the
defective-returns credit, are instead
being incorporated into a flat, every-
day pricing structure.

The new policies, which had been
anticipated, also change the com-

(Continued on page 106)

source-Tagging Key

BY DON JEFFREY
and ED CHRISTMAN
NEW YORK-—Source-tagging, the
Internet, and price
increases are shap-
ing up to be the
hottest topics when |
the label sales, dis- | NADM
tribution, and retail |
sectors convene in |
Las Vegas for the
National Assn. of Recording Merchan-
disers’ (NARM) annual convention,
Monday-Thursday (8-11).

Sony Music and WEA each sent
out policy letters in the last days

Alliance Bows New Distrib Co.;
Navarre Realigns Staff . .. Page 6

of February, which reached accounts
March 1 and were obtained by Bill-
board. The WEA letter contained

(Continued on page 117)

Online On Fast Track

BY BRETT ATWOOD

LOS ANGELES—A new wave of
copyright-protected portable dig-
ital music
devices are
expected to be
available  at
retail by year’s
end, following
an aggressive
plan by the
Secure Digital Music Initiative
(SDMI) Foundation to establish a
new digital-music standard rival-
ing MP3.

However, the industry’s effort to
establish legitimate businesses
around the sale of copyright-pro-
tected, digitally delivered music is
a race against time, as competing
technology companies continue to
tap in to the wide MP3 user base
with new innovations built upon

(Continued on page 106)

MUSIC BIZ LODKS T0 CHALLENGES AHEAD

BY DON JEFFREY

NEW YORK—The music business,
buoyed by a turnaround at retail and
a steady flow of hit albums across
several genres, appears to be in good
health.

U.S. album sales are up 5.3% this
year. Three of the five major world-
wide record companies—Sony,
Warner Music, and Universal—
booked higher profit and revenue in
recent quarters; a fourth, BMG,
which is privately held, says its earn-
ings are “significantly higher.” Only
EMI reported a decline in profit.

Many executives at the major
music companies, all of whom spoke

on condition that they not be identi-
fied, see hopeful signs for the contin-
ued growth of the industry in the
promise of the Internet and new
music formats, the emergence of pop-
ular teen acts, and the broadening of
the music-consumer base.

NEWS ANALYSIS

Behind that rosy picture, though,
remain issues that trouble observers
and raise questions about whether the
industry can ever return to the dou-
ble-digit gains of the early 1990s,
when the CD format was hot.

One top record executive says
that although the industry is
healthy now, “turnaround implies
continued strong growth, which
we're not going to see until a new
format appears.” The most likely
candidate: direct delivery of musie
to consumers through digital
downloading.

An immediate concern for the
five global music giants is the eco-
nomic slump in Asia (particular-
ly Japan) and Latin America,
which has resulted in slack
demand for music. EMI reports
that its 19% decline in operating

(Continued on page 107)
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BY CHRIS MORRIS

LOS ANGELES—The re-entry of Alliance
Entertainment Corp. (AEC) into the inde-
pendent distribution business will be bol-
stered by a close relationship with the com-
pany’s online retail site and its recent
alliance with a2b music.

But some industry observers have voiced
skepticism about the venture, which comes
only a year after the Coral Springs, Fla.-
based wholesaler shuttered Independent
National Distribution Inc. (INDI) as part
of its Chapter 11 bankruptcy reorganiza-
tion. AEC emerged from bankruptey last
August.

AEC will officially announce the forma-
tion of its new division, Innovative Distrib-

Navarre Realigns
Its Sales Staff,
Picks Up Labels

BY CHRIS MORRIS

LOS ANGELES—In an attempt to
better service both its major accounts
and indie retailers, New Hope, Minn.-
based indie distributor Navarre Corp.
has realigned its music sales staff. The
firm has also brought in several new
labels (BillboardBulletin, March 2).

Navarre’s music division was reor-
ganized twice in 1997, under the direc-
tion of ex-COO Guy Marsala, who exit-
ed the company late last year
(Billboard, Nov. 7, 1998). The current
restructuring has taken place on the
watch of Jim Chiado, VP/GM of musie
distribution, who joined Navarre in
early 1998.

Chiado explains, “The consolidation
of retail and the needs of the labels and
the way that product is being placed
necessitated a review of our structure
... As consolidation keeps going on—
I don’t know how much more consoli-
dation there can be—I have to look at
those five, six, seven major players and
make sure that, as a national distribu-
tor, I've got the right relationships and
I’'m taking care of those accounts.

“Then I had to look at what’s really

(Continued on page 111)

ution Network (IDN), on Monday (8) at the
National Assn. of Recording Merchandis-
ers (NARM) Convention in Las Vegas
(BillboardBulletin, March 4).

On March 3, AEC announced a strategic
alliance with a2b music, AT&T’s secure
digital-distribution system.

AEC, which operates its formidable one-

BILLBOARD EXCLUSIVE

stop group and has recently focused on the
development of entertainment World Wide
Web sites and E-commerce businesses, is
positioning IDN as part of its broadening
technology-driven sales and marketing ini-
tiatives.

AEC CEO Eric Weisman says, “The
whole focus behind our distribution activi-
ties is to use technology in as many ways
[as possible], particularly focused on the
Internet and E-commerce, to help the
labels that we are going to be working for
to have more reach and penetration into not
only the brick-and-mortar marketplace
through technology but also through E-
commerce solutions and situations.”

The IDN division will report to Alan
Tuchman, AEC executive VP of sales and

B

Ao

Alliance Returns To Indie Distribution Biz

purchasing. Todd Van Gorp has been
named president of IDN, and Lou DiBiase
has been appointed VP of sales and mar-
keting; they had been branch manager and
sales manager, respectively, at INDI’s
Secaucus, N.J., facility.

Weisman says, “Through my experi-
ences of working with both Todd and Lou
while they were at Alliance, I felt that they
had the right credentials and that they
would work well in being leadership in the
new company . . . We have in Todd and Lou
a very experienced pair of executives who
understand the needs of independent labels
and also are very much in the mix of the
new strategies to bring technology to
develop new solutions, to get their products
into the marketplace.

“I think they will be good ambassadors
to bring the new vision to the marketplace.”

Weisman says that IDN will hire field
sales representatives, “but we will evolve it
and hybridize it. Will we have field reps?
Absolutely. [But] we’re not going to
approach it the same way everybody else
has.” He did not offer further details.

IDN’s sales and marketing offices will
be based in New York. Warehousing, ship-
ping, and finance functions will be carried

(Continued on page 111)

Tip The Vote Over. At a recent fund-raiser sponsored by MTV, the recently retooled organiza-
tion Rock the Vote presented its sixth annual Patrick Lippert Awards for community activism.
Recipients included rock legend Neil Young and wife Pegi, who were recognized for their work
with Farm Aid and the Bridge School Benefit, and R&B star Wyclef Jean for his activism in the
context of the Wyclef Jean Foundation. Hillary Rodham Clinton was also awarded the first
Rock the Nation Award, which she accepted via videotape. Shown at the event, from left, are
George Clinton; Beck; Rodham Clinton’s sister-in-law and award presenter Nicole Boxer-Rod-
ham; Jean; Seth Matlins, president of Rock the Vote; and Stevie Wonder.

OVD Audio Glears Gopy-Protection Hurdle

BY PAUL VERNA

NEW YORK—In a move that came sooner
than expected, four major technology
firms—IBM, Intel, Panasonic, and Toshi-
ba—have established a framework for copy-
right protection for DVD Audio.

The project, which promises to spur the
release of DVD Audio titles this fall, was
undertaken in concert with the five major
music companies, according to a March 3
joint statement from the various firms
(BillboardBulletin, March 4).

The statement says, “[S]everal music
companies encouraged the four computer
and consumer electronics companies to
define a framework for the copy protection
of music released on DVD Audio discs. The
proposed framework was chosen to repre-
sent the best interests of content owners,
consumers, PC systems integrators, and
hardware manufacturers in promoting the
widespread support and development of

products based on the DVD Audio specifi-
cation.”

The technical spec for DVD Audio was
officially unveiled Feb. 8, after a three-year
quest by the DVD Forum’s Working Group
to develop a successor to the compact disc
(Billboard, Feb. 20). At the time, industry
sources said a copy-protection scheme
would be the next and final obstacle in DVD
Audio’s path to the marketplace.

With those hurdles cleared, DVD Audio
is likely to debut later this year, according
to sources.

“We intend to release DVD Audio titles
this fall,” says Warner Music Group execu-
tive VP Paul Vidich, noting that other com-
panies are likely to follow suit.

The copy-protection system consists of
two processes: an encryption that is accom-
plished by slightly rearranging the bits that
make up the digital stream and a water-
mark that consists of information embed-

ded in the audio, according to IBM program
director of digital media standards Alan
Bell.

The encryption protects DVD Audio con-
tent that is copied in the digital domain,
while the watermark is designed to remain
in effect even on analog copies of DVD pro-
gram material, according to Bell. Both are
designed to be inaudible and transparent to
the consumer.

The proposed copy-protection framework
allows the program creator to choose the
number of digital copies that can be made of
any given title and the audio quality of those
copies. The minimum that the system
allows is one CD-quality digital copy of a
DVD, while the maximum is infinite copies
at the same quality as the original.

Although the copy-protection system is
specific to DVD Audio, music executives say
many of the underlying issues also apply to

(Continued on page 116)
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He was the greatest entertainer of our time.
And The Best Is Yet To Come tells the story of
the real Frank Sinatra: the man, the music and
the memories.

Officially Authorized By The Sinatra Family, This Definitive
Retrospectlve Features:

» Stirr ng Tributes By Gene Kelly, Quincy Jones, Mel Gibson,
Paul Newman And More.

* Rarzly-Seen “At-Home” Interviews With The Performer.

* The Famous May, 1960 “Witchcraft"/“Love Me Tender” Duet With
Elv s Presley And Exciting Scenes From Numerous TV Appearances.

* Excerpts From The 75th Birthday Concert Featuring Seven All-Time
Chﬂ'cs Including “Summer Wind" And “New York, New York.”

* And Much, Much More!
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Top Of Tue News

10 RIAA unveils the new
diamond award category for
sales of 10 million units.

Artuists & Music

12 Executive Turntable: Mary
Kramer is upped at Sony Wonder.

18 Epic attempts fo break the
boy-group mold with new Latin-
flavored act C-Note.

18 The Beat: Quincy Jones,
Steven Spielberg, and George
Stevens Jr. unveil plans for Dec.
31 concert in Washington, D.C.

22 Boxscore: Jimmy Buffett
grosses more than $700,000 in
New York.

22 Soundtracks and Film
Score News: Marketing for Elek-
fra’s upcoming soundtrack for
*The Mod Squad” is a prime
example of a unified promofion.
26 Popular Uprisings: The
teen gospel group 5 Young Men
are off to a promising start.

28 Reviews & Previews: Paul
McCartney and the Tin Hat Trio
share the spotlight.

TIN HAT TRID: P. 28

31 R&B: MTV'simpact on
R&B radio increases with the
channel's renewed focus on
videos.

37 The Rhythm Section: Lau-
ryn Hill eamns strong post-Gram-
my gains on both The Billboard
200 and the Top R&B Albums
char.

HIGHER GROUND

AVALDN: P. 45

38 Dance Trax: Atlanta’s scene
will provide a vibrant sefting for
Billboard’s Dance Music Summit.

40 Country: Julie Reeves
embraces her role as Virgin Nash-
ville’s debut country act.

44 Classical/Keeping Score:
Highlights of the Assn. of Music
Personnel in Public Radio confer-
ence in San Antonio.

45 Higher Ground: Sparrow is
set to release the third album by
Christian pop quartet Avalon.

45 In The Spirit: The seventh
annual pre-Grammy Gospel Night
Celebration included performances
by Take 6 and Andrae Crouch.

46 Jazz/Blue Notes: Charles
Lloyd returns with his sixth ECM
set, "Voices In The Night.”

47 Songwriters & Publishers:
Tony Benneft's pianist and music
director Ralph Sharon bows a set
of Frank Loesser’s songs.

48 Latin Notas: This year's
Grammy winners in Latino cate-
gories are all well-deserving.

81 Pro Audio: Recording engi-
neers and mixers receive overdue
recognition at the Grammys.

INTERNATIONAL
853 Stockholm indie MNW Rec-
ords Group replaces long-serving
CEO Jonas Sjostrom with Peter
Yngen.

56 Hits of the World: Britney
Spears’ . . . Baby One More
Time” fops six international charts.

57 Global Music Pulse: The
feelers are sef to sweep this
year’s Coca-Cola New Zealand
Music Awards.

MERCHANTS & MARKETING
59 Billboard focuses on NARM
news and conference highlights
with a special expanded sec-
tion.

66 Retail Track: Despite fears,
digital distribution can provide
positive opportunities for refailers.

72 Declarations of Indepen-
dents: Alex Chilton’s “Like Flies
On Sherbert” is set for reissue on
Peabody Records.

76 Child’s Play: With "Spring-
songs,” John McCutcheon finish-
es his four-album seasonal series.
91 Home Video: DVD-shy
video stores begin to succumb to
the appeal of the fast-growing for-
mat.

92 Shelf Talk: Trimark and
Broadcast.com link to provide
Internet distribution.

PROGRAMMING

98 Atlanta rock station 99X cre-
ates the “Project X" CD-ROM for its
technology-savvy listeners.

99 WebWaves: ‘80s alternative
outlet KLDZ San Jose, Calif.,
makes its Internet site stand
apart.
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100 AirWaves: Jo Dee Messi-
nais a funny woman, but her
smashing country SUCcess is no
joke.

101 The Modern Age: Collec-
tive Soul cements its status as a

AIRWAVES

J0 DEE MESSINA: P 100

staple modern rock act with its
new hit, “Heavy.”

102 Music Video: Aphex
Twin's “Windowlicker” shows
both style and substance.
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95 Classified
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day radiothon benefits St. Jude
Children’s Research Hospital.
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its career with “Fanmail.”
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Online
118 Chart Beat: Cher reaches
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visit to the top was close fo 25
years ago.
118 Market Waich
118 Homefront: The new
*Musician’s Guide To Touring &
Promotion” hits stores in May.
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BY DEBORAH EVANS PRICE
NASHVILLE—Atlantic Records is
launching a Christian/gospel music divi-
sion based in Nashville.

Former Warner Resound VP/GM
Barry Landis will serve as president/GM
of the new division,
which will be distrib-
uted to the Christian
market by EMI Chris-
tian Music Group’s
(EMI CMG) Chordant
Distribution.

In recent years,
Warner’s Christian
companies have under-
gone major changes. In the wake of this
newest development, WEA Christian Dis-
tribution (WCD) is dissolving. However,
the company maintains that its new divi-
sion shows a renewed commitment from
Warner Music Group in the Christian
arena. Its involvement previously consist-
ed of Warner Resound and the defunct

AZZOU

Warner Alliance and Warner Gospel
labels.

“My philosophy when I took over
Atlantic five years ago was I wanted
Atlantic to be a full-service label. I want it
to be, ‘If you're good at what you do, you
have a home here, from
being a rock act to
opera to classical to rap
to pop to alternative
musie,” ” says Atlantic
Group co-chairman/co-
CEO Val Azzoli.

“I want Atlantic to
be a home for good
music, and we've been
developing that,” he adds. “We're doing
well in all genres of music. The one we
don’t have is Christian.”

Bill Hearn, president/CEQ of EMI
CMG, says the new division is important
to the Christian marketplace.

“I feel Atlantic’s commitment to Chris-
tian music is significant in that perhaps, if

HEARN

that commitment had not been made, the
largest entertainment company would
have been out of the Christian music busi-
ness,” he says of Time Warner Inc. “And
that’s not good for our industry.”

“This could be the greatest opportuni-
ty I've seen in my life-
time in terms of Chris-
tian and gospel music
being embraced by a
mainstream company,”
says Landis. “This is a
powerful company, and :
they are making a big A
commitment.” LANDIS

In addition to artist
signings, the new division will be respon-
sible for music from the Warner Alliance/
Warner Gospel family, including Donnie
MecClurkin, the Brooklyn Tabernacle
Choir, and Carlton Pearson & Higher
Dimension Singers, as well as catalog
product from the Warner Alliance and

(Continued on page 116)
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Ricky Martin’s Sales Rocket

Show-Stopping Grammy Set Boosts Sony Artist

BY JOHN LANNERT

Ricky Martin’s sizzling bilingual
performance of his 1998 World Cup
theme “La Copa De La Vida (The
Cup Of Life)” Feb. 24 during the
Grammy Awards broadcast has
spurred a dramatic increase in sales
for his year-old Sony Discos album
“Vuelve” (Come Back).

According to SoundScan, sales of
“Vuelve” were 21,000 units this issue,
up an ojo-popping 500% from the
previous issue’s sales of 3,500 pieces.
The latest measuring period ran
from Feb. 22 to Feb. 28.

“Vuelve” regained the top spot on
The Billboard Latin 50 as it simulta-
neously re-entered The Billboard 200
at No. 78.

The set was one
of several spurred
by the Grammys
(see Between the
Bullets, page 116).

“I was glad to
let 2 million people
all over the world
in different cul-
tures know who I
am and what kind of music I make,”
says Martin.

The feverish, post-Grammy de-
mand for “Vuelve” was so strong that
Sony Discos quickly exhausted its
warehouse supply of 50,000 units.
Sony ordered another 50,000 pieces
to fill back orders from stateside
retailers, many of whom sold all their
copies of “Vuelve” only a few days
after Martin’s appearance.

“We were completely caught off-
guard,” says Jeff Young, VP of sales
at Sony Discos, who adds that he ran
out of “Vuelve” the day after Martin’s
Grammy set. In a bid to capitalize on
Martin’s performance, Young says,
the label quickly initiated a post-
Grammy sales campaign on Martin’s
full catalog that ended March 5.

One of the few retailers that main-
tained stock during the “Vuelve”
rush was the Torrance, Calif.-based
chain Wherehouse. Still, the compa-
ny’s Latin buyer, Isabelle Salazar,
says that “Vuelve” sold so well that
she placed two back orders for the
290-store chain.

Salazar declines to reveal how
many units Wherehouse sold of
“Vuelve,” which she describes as a
consistent top-five seller at the
chain.

But Salazar notes that post-Gram-
my sales of “Vuelve” were 10 times
the usual number, while sales of Mar-
tin’s 1996 album, “A Medio Vivir”
(Living Halfway), were three times
higher than normal.

Sales of “Vuelve” will “remain
strong for another month,” Salazar
adds.

Martin’s Grammy performance,
says Salazar, bodes well for sales of
his English-language disc, which is
due in May on Columbia Records.

“Now everybody knows who Ricky
Martin is,” says Salazar. “I was work-
ing in a store [after the Grammys],
and everybody who went in asking
for Ricky Martin was non-Latino, so
he is truly a crossover artist.”

Young agrees, saying that Martin's
appearance caused a direct impact on
sales of “Vuelve.”

“It’s the power of television to

MARTIN

move product,” says Young.

Indeed, percentage sales increas-
es of Grammy-winning albums on
The Billboard Latin 50 by nonper-
forming Latino acts—WEA Latina
star rock group Mani and RMM
salsero heartthrob Marc Anthony—
were minuscule compared with Mar-
tin’s “Vuelve.”

With sales of Mana and Anthony
barely budging because their Lati-
no fans have already purchased
their albums, Young says that the
stratospheric spike in numbers
moved by “Vuelve” after Martin’s
Grammy performance strongly sug-
gests that the post-Grammy con-
sumers of his album were of the
gringo variety.

“Americans love Latino music if
they are properly exposed to it,” says
Young. “I don’t understand why more
Latino artists are not on the Ameri-
can variety programs and talk shows.
Why did it take Ricky this long to get
on an American show? Now every-

(Continued on page 107)

Diamond Award Bows For 10M Sales

BY BILL HOLLAND
WASHINGTON, D.C.—How pre-
cious is a 10 million-seller? The
Recording Industry Assn. of Amer-
ica (RIAA) has declared its worth to
be measured in diamonds, as it pre-
pares to unveil a new certification
level—the diamond award—to be
presented to recording artists who
have achieved sales of 10 million
units of a single title in the U.S.

RIAA will honor stars whose 62
albums have qualified for diamond
status at a March 16 ceremony at
Roseland Ballroom in New York.

Officials at RIA A haven’t released
a list of awardees and won’t comment
on stars invited to the event, but offi-
cials representing Billy Joel, Elton
John, Boyz II Men, AC/DC, Boston,
and James Hetfield and Jason New-
sted of Metallica have confirmed that
those artists will be among those pre-
sent at the noon ceremony (Bill-
boardBulletin, March 3).

Among the other acts who have
achieved sales of 10 million for an
individual release are the Backstreet
Boys, Fleetwood Mac, the Eagles,

BY MELINDA NEWMAN

LOS ANGELES—Following
months of negotiations, Warner
Bros. Records Inc. and Maverick
Recording Co. have signed at least
a five-year extension on their joint-
venture deal.

In addition to including new long-
term contracts for Maverick part-
ners Madonna, Maverick head of
A&R Guy Oseary, and Maverick
head of business affairs Ronnie
Dashev, the new arrangement calls
for Maverick partner/co-founder/
former Madonna manager Freddy
DeMann to sell his stake in Maver-
ick (BillboardBulletin, March 2).

DeMann, who is selling his share
for approximately $20 million, ac-
cording to sources, signed an exclu-
sive consulting contract with Warn-
er Music Group. The partners own
50% of the 7-year-old label, while
Warner Bros. Records Inc. owns
the other half. Among the artists
on Maverick are Alanis Morissette,

Maverick, WB Extend Pact;
DeMann Sells Label Stake

the Prodigy, the Deftones, and
Candlebox. Maverick’s current
deal with Warner Bros. Records
Inc. was to expire in July (Bill-
boardBulletin, Oct. 16, 1998).

The long negotiation centered
around DeMann’s exit from the
label. According to sources, a rift
had developed between DeMann
and partners Madonna and Oseary,
a friend of DeMann’s daughter
whom DeMann had brought into
the company. Madonna and Oseary
had wanted DeMann to leave earli-
er, but it took months for him to
agree to a buyout plan.

Madonna’s new contract to con-
tinue running Maverick does not
affect her recording contract with
Warner Bros., which is a separate
arrangement. According to
sources, she has a number of
albums still due under her current
agreement.

DeMann did not return phone
calls.

Universal Latin Team In Place

Leader Diaz Looking To Dominate Region

BY JOHN LANNERT

Three months after assuming the
reins as chairman of Universal
Music Latin America, Manolo Diaz
has assembled a staff he reckons can
ably meet the challenges facing the
newly formed company that he
declares “the leader in Latin Amer-
ica—no discussion.”

“We have a team which is very
good marketingwise, very experi-
enced, and they know how to increase
market share,” says Diaz.

Making up Diaz’s new regional
team are three former executives

from PolyGram Latin America and
three former executives from Uni-
versal Music Latin America before
the latter’s parent company, Sea-
gram, acquired PolyGram in Decem-
ber 1998.

Andrew Stokoe, who Diaz says
“has always been my right-hand
man in finance,” has been appoint-
ed VP of finance. He previously was
finance controller of PolyGram
Latin America.

Fabio Alvarez has been named
regional controller, with a mandate

(Continued on page 117)

Michael Jackson, Pink Floyd, Guns
N’ Roses, Alanis Morissette, Shania
Twain, Bruce Springsteen, Carole
King, Celine Dion, Garth Brooks,
James Taylor, and Journey, accord-
ing to RIA A statistics.

The RIAA now bestows gold
(500,000 units), platinum (1 million
units), and multi-platinum awards

for sales of albums and singles. The
gold award was initiated in 1958, the
platinum award in 1976, and the
multi-platinum award in 1984.

Fewer than two albums per year
have sold more than 10 million copies
in the U.S. since the flowering of the
album age in the mid-'60s, according
to the trade group.

Uni Pub Is Taking Shape

Renzer Helms Merger, Taps Global Team

BY IRV LICHTMAN

NEW YORK—With its international
senior management and structure
now basically settled, the combined
music-publishing operation of MCA
and PolyGram is moving ahead to
solidify its new standing as the
world’s third-largest publisher.

But David Renzer, worldwide presi-
dent of Universal’s music publishing sec-
tion, points out in an exclusive Billboard
interview that “we don’t want to rush
to one consolidated system. We're now
overseeing a massive data-conversion
process to convert without a hiccup.”

This means, Renzer says, nothing
“severe” has been done with regard to
the administration functions of the for-
merly separate publishing companies.
The two entities are settling in as a
combined company as a result of Uni-
versal parent Seagram’s acquisition of
PolyGram last year. “We’ll be keeping
the combined staff through the next
royalty cycle in June,” says Renzer.

Overall, the combined, as-yet-
unnamed company is likely to num-
ber fewer than 250 staffers world-
wide, compared with a currently
larger total at the two companies
before the merger. (The company
could not supply a total number of
employees.) While a U.S. structure is
yet to be finalized, Renzer notes that
the international executive roster is
drawn about 50/50 from the MCA
and PolyGram operations.

But, Renzer is quick to claim, cost-
saving efficiencies do not apply to the
company’s songwriting roster.

Unlike sister Universal/PolyGram
labels, he notes, “we have really not
been under a corporate edict to cut
the writing roster. My inclination is
to keep everyone we want to keep.
Our [combined] roster is amazing.”

Renzer says he’s just signed hot
writer/producer Brian Alexander
Morgan. One of his early business
deals when he came to MCA was to
sign a new deal with another major
writer/producer, Glen Ballard.

Renzer also indicates that his pursuit
of catalog deals—
since he joined the
company three
years ago he’s
brought the Inter-
scope and All-
Nations copyrights
into the fold—is
hardly on hold.
“We're in the midst
of a variety of catalog acquisitions. It's
an important part of what I do.”

He says, however, that he has been
forced to pass on negotiations for the
Windswept Pacific catalog, which has
been on the market for at least the
past six months. “Given the Poly-
Gram integration, there are person-
nel issues involved, and the timing is
not right to make a deal.”

Whatever its catalog acquisitions
in the years ahead, the combined
operation is not likely to challenge
either Warner/Chappell or EMI Mu-
sic as the leading global publishers.

Both MCA and PolyGram set new

(Continued on page 116)

RENZER

oony Brings Fitness To DVD

BY SETH GOLDSTEIN

NEW YORK—Sony Music Video,
already deep into DVD, is expanding
its coverage to include fitness.

Scoring a marketplace first, SMV
has scheduled the release of “Kathy
Smith: Kickboxing Workout” on May
18 at $24.98 suggested list, one
month after the $14.98 VHS edition.

DVD has largely been limited to
movies, other than a smattering of
nontheatrical titles. The workout
genre, off its peak but still promi-
nent on cassette, has been ignored
thus far.

SMV is going to its strength with
Smith, who has dominated the fitness
charts for more than a decade. She
joined the SMV roster last year after
a lengthy stint on the Warner Home
Video label. Kickboxing, too, is strong,
as witness the success of Tae-Bo
(Shelf Talk, Billboard, Feb. 27), which
began grabbing sales two months ago.

“The timing is right,” says Alex
Beeman, marketing VP for SMV
and Sony Wonder. She will follow
with a second Smith DVD title in
November, in time for the annual
post-holiday exercise binge, and is
talking to MTV about a contribution
from the “Grind” series that SMV
distributes. “Fitness fits perfectly”
into DVD because of all the options
“it allows you,” according to Beeman.

Those include customized work-
outs, tailored to the viewer’s fitness
level; multi-angle tutorials that illu-
strate each move; and a choice of mu-
sic or instructional soundtracks. The
total running time is about double
the 45-minute tape.

SMYV isn’t missing the opportuni-
ty to promote Smith’s VHS titles,
some 20 of which are sampled on the
disc. “This is definitely a cross-sell
for us,” Beeman adds. “We make it
easy for the customer.”
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BY PAUL SEXTON

LONDON—The far-reaching
impact of Dusty Springfield’s
recorded legacy was immediately
apparent in the welter of public
tributes that followed word of her
death. The outpouring was led by
Queen Elizabeth, who was said in
a statement from Buckingham
Palace to be “sad-
dened” by the news.

A true icon of
British pop music of
the ’60s, Springfield
died March 2 from
breast cancer at the
age of 59 at her
home in Henley-on-
Thames, near Lon-
don.

Springfield had
been suffering from
cancer since 1994.
She was made an
OBE (Officer of the
Order of the British Empire) in
the U.K.’s New Year Honours list,
and her investiture had been due
to take place on the day she died.
She was allowed to receive the
award in the hospital in January.

Vicki Wickham, Springfield’s
close friend of 36 years and her
manager since her 1980s career
renaissance, says, “I think Dusty
was very satisfied with where
she’d got to, but if I'm honest, she
didn’t like the trappings that went
with success. She was such a per-
fectionist, and she always felt she
wasn’t as good as, say, Aretha
[Franklin], who she loved.”

Veteran British pop svengali
Simon Napier-Bell, who co-wrote
the English lyries to Springfield’s
biggest hit, “You Don’t Have To
Say You Love Me,” with Wickham,
adds, “She had this amazing thing
of sounding fragile with great
power. Her best performances—
whether it was ‘You Don’t Have To
Say You Love Me’ or ‘Wishin’ And
Hopin’’ or ‘Son-Of-A Preacher
Man’—I think they match any
great performance by Aretha,
Sinatra, or even Pavarotti.”

Springfield’s impact on a gener-
ation reached far beyond her 11 top
10 U.K. hits and the same number
of U.S. top 40 entries. Many fans
and peers regarded her as the best,
and most soulful, pop singer ever to
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apringfield Remembered

Tributes Pour In For Late U.K. Singer, 59

SPRINGFIELD

emerge from England; her “Dusty
In Memphis” album, released in
1969 and recorded with Jerry
Wexler, Tom Dowd, and Arif
Mardin, may have had limited com-
mercial success but has assumed
legendary critical status.

Its best-known song, “Son-Of-A
Preacher Man,” brought her
smoky, sensual
vocals to a new gen-
eration via its inclu-
sion on the “Pulp
Fiction” soundtrack
in 1994. “Dusty In
Memphis” was re-
cently reissued on
Rhino Records.

“One thing about
Dusty is that people
ask who she influ-
enced, and the
answer is nobody,”
says Wexler. “I can’t
think of anybody
who carried Dusty Springfield’s
imprint, as opposed to Aretha
Franklin, where there were many
acolytes. But Dusty was sui gener-
is—the ‘queen of white soul,’” I
called her.

“Her particular hallmark was a
haunting sexual vulnerability in
her voice, and she may have had
the most impeccable intonation of
any singer I ever heard,” he adds.

Elvis Costello counts himself as
an artist greatly influenced by
Springfield. Early in his career, he
performed her 1964 British hit “I
Just Don’t Know What To Do
With Myself,” written by Burt
Bacharach and Hal David. Costel-
lo later contributed a song to
Springfield’s 1982 album “White
Heat” (Casablanca).

“She was one of the greatest
singers of all time, and I enjoyed
her singing my whole life,” he says.

In a prepared statement, Bach-
arach, who co-wrote several
Springfield hits, including
“Wishin’ And Hopin’ " and “The
Look Of Love,” said, “I just feel
grateful that I knew Dusty and
that I worked with her. I also feel
grateful that the world knew her.”

Springfield was born Mary
O’Brien in Hampstead, north Lon-
don, on April 16, 1939, and she
made her recording debut with

(Continued on page 105)

RECORD COMPANIES. Mary Kramer
is named VP of design, Sony Wonder,
at Sony Music Creative Services in
Santa Monica, Calif. She was design
director, creative services.

Jeremy Silver is appointed VP of
new media at EMI Recorded Music
in Los Angeles. He was VP of inter-
active media at EMI International.

Eric Hodge is named director of
marketing and media at Buddha
Records in New York. He was head
of promotion/marketing at Island
Records, UK.

Jill Ruzich is promoted to direc-
tor of retail marketing at Rhino
Records in Los Angeles. She was

SILVER
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retail marketing manager.

Risk Records in Los Angeles
names Steven Cohen director of
media relations. He was director of
media relations at Moonshine Music.

Arista Records in New York
names Doug Barrett associate

Boys, Beatles Big In Feb. RIAA Gerts

BY CHRIS MORRIS

LOS ANGELES—Backstreet Boys
continued their winning ways in Feb-
ruary, as the vocal group’s self-titled
Jive debut was certified for sales of
10 million by the Recording Indus-
try Assn. of America (RIAA).

Several older titles also hit the 10
million mark last month: Van Halen’s
“1984 (MCMLXXXIV)” (Warner
Bros., 1984), Green Day’s “Dookie”
(Reprise, 1994), Journey's “Greatest
Hits” (Columbia, 1988), and No
Doubt’s “Tragic Kingdom” (Trau-
ma/Interscope, 1995).

The above will be among the first
to qualify for RIA A's new diamond
award, which recognizes sales of 10
million units for a single title (see
story, page 10).

A slew of recent Grammy winners
collected new sales honors: Will
Smith’s “Big Willie Style” (Colum-
bia) and the “City Of Angels” sound-
track (Warner Bros./Sunset) arrived
at 5 million; Jay-Z’s “Volume 2 . . .
Hard Knock Life” (Roc-A-Fella/Def
Jam/Mercury), Lauryn Hill's “The
Miseducation Of Lauryn Hill” (Ruff-
house/Columbia), and Metallica’'s
“Garage Inc.” (Elektra) all reached
4 million; and the Brian Setzer
Orchestra’s “The Dirty Boogie”
(Interscope) hit 2 million.

Teen thrush Britney Spears’ debut
set, “. .. Baby One More Time” (Jive),
was simultaneously certified gold, plat-
inum, and double-platinum.

First-time million-sellers includ-
ed vocalist Eagle-Eye Cherry (Epic)
and rapper Redman (Def Jam/Mer-
cury). Bowing in the gold album cat-
egory were modern rock band Har-
vey Danger (London), Wu-Tang Clan
member RZA (Gee Street/V2), rock-
ers New Radicals (MCA), R&B
singer Tyrese (RCA), and saxophon-
ist Boney James (Warner Bros.).

The Beatles—whose active career
predated the institution of the
RIAA’s platinum-single award—
scored their first four multi-plat-
inum and first six platinum singles
in February. Two gold-single certi-
fications brought the Fab Four’s
tally in that category to 24.

A complete list of February RIAA
certifications follows.

MULTI-PLATINUM ALBUMS

Backstreet Boys, “Backstreet Boys,”
Jive, 10 million.

Van Halen, “1984 (MCMLXXXIV),”
Warner Bros., 10 million.

Green Day, “Dookie,” Reprise, 10 mil-
lion.

Journey, “Greatest Hits,” Columbia, 10

URNT
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HODGE RUZICH
director of audits/special projects.
He was manager of audits/special
projects.

PUBLISHERS. BMI in New York
names John E. Cody senior VP of
finance and human resources/CFO.

million.

No Doubt, “Tragic Kingdom,” Trau-
ma/Interscope, 10 million.

Matchbox 20, “Yourself Or Someone
Like You,” Atlantic, 8 million.

Steve Miller Band, “Greatest Hits 1974-
78,” Capitol, 8 million.

Will Smith, “Big Willie Style,” Colum-
bia, 6 million.

Various artists, soundtrack, “City Of
Angels,” Warner/Sunset, 5 million.

Will Smith, “Big Willie Style,” Colum-
bia, 5 million.

Jay-Z, “Volume 2 . . . Hard Knock Life,”
Roc-A-Fella/Def Jam/Mercury, 4 million.

Third Eye Blind, “Third Eye Blind,”
Elektra, 4 million.

Lauryn Hill, “The Misedueation Of Lau-
ryn Hill,” Ruffhouse/Columbia, 4 million.

Metallica, “Garage Inc.,” Elektra, 4 mil-
lion.

BACKSTREET BOYS

Creed, “My Own Prison,” Wind-Up
Records, 3 million.

The Offspring, “Americana,” Columbia,
3 million.

DMX, “It’s Dark And Hell Is Hot,” Def
Jam/PolyGram, 3 million.

Mariah Carey, “#1’s,” Columbia, 3 mil-
lion.

Eurythmics, “Greatest Hits,” Arista, 3
million.

Garbage, “Garbage,” Almo Sounds, 2
million.

Adam Sandler, “What The Hell Hap-
pened To Me?,” Warner Bros., 2 million.

Brian Setzer, “The Dirty Boogie,” Inter-
scope, 2 million.

Britney Spears, ... Baby One More
Time,” Jive, 2 million.

PLATINUM ALBUMS

Britney Spears, “ . .. Baby One More
Time,” Jive, her first.

Garbage, “Version 2.0,” Almo Sounds, its
second.

Metallica, “Garage Inc.,” Elektra, its
ninth.

Eurythmics, “Greatest Hits,” Arista,
their third.

Jay-Z, “In My Lifetime, Volume I,” Roc-
A-Fella/Def Jam/Mercury, his second.

Smashing Pumpkins, “Gish,” Vir-
gin/Caroline, their sixth.

Frank Sinatra, “A Man And His Musie,”
Reprise, his eighth.

Eagle-Eye Cherry, “Desireless,” Epic,
his first.

Redman, “Doc’s Da Name 2000,” Def

Jam/Mercury, his first.
Cher, “Believe,” Warner Bros., her third.
Marilyn Manson, “Mechanical Ani-
mals,” Nothing/Interscope, its third.

GOLD ALBUMS

The Beatles, “Boxed Set—Multiselec-
tion,” Capitol, their 39th.

Metallica, “Garage Inc.,” Elektra, its
ninth,

Frank Sinatra, “The Very Best Of
Frank Sinatra,” Reprise, his 26th.

Sugar Ray, “14:59,” Lava/Atlantic, its
second.

Heart, “The Road Home,” Capitol, its
11th.

Harvey Danger, “Where Have All The
Merrymakers Gone?,” London, its first.

De Talk, “Supernatural,” ForeFront/
Virgin, its fourth.

RZA, “RZA As Bobby Digital In Stereo,”
Gee Street/V2, his 11th.

New Radicals, “Maybe You've Been
Brainwashed Too,” MCA, their first.

Various artists, soundtrack, “You've Got
Mail,” Warner/Sunset.

Various artists, “World Wrestling Fed-
eration, Volume 3,” Koch.

Various artists, “Monsters Of Rock,”
Razor & Tie.

Britney Spears, “. .. Baby One More
Time,” Jive, her first.

Wu-Tang Killa Bees, “The Swarm,”
Wu-Tang/Priority, their first.

Tyrese, “Tyrese,” RCA, his first.

Steven Curtis Chapman, “Greatest
Hits,” Sparrow, his fifth.

Cedarmont Kids, “Sunday School
Songs,” Cedarmont Music, their first.

Cedarmont Kids, “Silly Songs,” Cedar-
mont Musie, their second.

Cedarmont Kids, “Action Bible Songs,”
Cedarmont Music, their third.

Bone Thugs-N-Harmony, “The Collec-
tion: Volume One,” Ruthless/Epic, its third.

Pearl Jam, “Live On Two Legs,” Epic,
its sixth.

Point Of Grace, “Steady On,” Word, its
fourth.

Boney James, “Sweet Thing,” Warner
Bros., his first.

Adam Sandler, “What’s Your Name?,”
Warner Bros., his third.

Shakira, “Dénde Estin Los Ladrones,”
Sony Latin, her second.

Various artists, “MTV Party To Go’99,”
Tommy Boy.

Cher, “Believe,” Warner Bros., her sixth.

Marilyn Manson, “Mechanical Ani-
mals,” Nothing/Interscope, its third.

MULTI-PLATINUM SINGLES

The Beatles, “Hey Jude,” Apple/Capi-
tol, 4 million.

The Beatles, “Something,” Apple/Capi-
tol, 2 million.

The Beatles, “Get Back,” Apple/Capi-
tol, 2 million.

The Beatles, “Let It Be,” Apple/Capi-
tol, 2 million.

PLATINUM SINGLES
The Beatles, “The Long And Winding

(Continued on page 107)

B LE

COHEN

BARRETT

He was VP/controller at the Hearst
Book Group.

Jason Bernard is named
senior director of creative ser-
vices at Famous Music in Los
Angeles. He was director of A&R
at Red Ant.

[eleln) § BERNARD

RELATED FIELDS. Gold Circle Enter-
tainment in Omaha, Neb., names
Frank Van Houten managing
director, Gold Circle International.
He was VP of international at Road-
runner International.
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After selling more than 100 million records, 80 singles reaching
Billboard’s Top 40 including 10 million copies of “Tennessee Waltz,”
(the second biggest selling single in Pop History - exceeded only by

Bing Crosby’s “White Christmas”) the beauty from “Old Cape Cod”
has won her first Grammy!®
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The 50th Annivarsary Concert”
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BY JIM BESSMAN
NEW YORK—Epic/Legacy is reju-
venating its Stevie Ray Vaughan &
Double Trouble catalog with a sec-
ond greatest-hits album, “The Real
Deal: Greatest Hits Vol. 2,” to be
released simultaneously with newly
remastered and expanded versions
of the band’s four studio albums.
The five titles are due in stores
worldwide on March 22/23 and will
be the center of a major promotion
designed to refocus attention on an
artist who remains vital to the
label more than eight years after
his tragic death.
“It’s the
biggest rollout
ever for Sony
Music Distribu-
tion for reissues
tied to a new
release,” says
Epic’s senior

é\\\\\\\ ] II///,_r‘
RTINS

director of world-

wide marketing, Scott Greer. “We're
shipping 500,000 units of the four
reissues and new ‘Greatest Hits’
[combined], and the first ‘Greatest
Hits’ will also be present in the posi-
tioning of this new product.”

Vaughan catalog sells 10,000 to
12,000 units weekly in the U.S.,
notes Greer: “He’s consistently
sold over 800,000 across the cata-
log every year, so the reissues and
the new compilation are highly
anticipated.”

The 16-track “The Real Deal:
Greatest Hits Vol. 2”7 offers such
classic tracks as “Love Struck
Baby” and “Voodoo Chile (Slight
Return),” as well as “Pipeline,”
Vaughan’s Grammy-nominated
instrumental duet with surf guitar
legend Dick Dale, which was on
the “Back To The Beach” sound-
track and is out of print. Also
included is “Leave My Girl Alone,”
which was previously available
only on a promotional disc.

Initial shipment of the disc is
projected at more than 250,000
units, in a first-run, limited-edition
Digipak featuring the distinctive
“SRV” logo from Vaughan’s guitar
embossed in reflective foil.

“We hope to make it a nice piece
for fans, as well as broaden the
audience to a new generation of
fans of Kenny Wayne Shepherd
and Jonny Lang—who were obvi-

Epic Preps 2nd Vaughan
Hits Set, Four Reissues

ously influenced and inspired by
him,” continues Greer.

The catalog reissues are “Texas
Flood” (1983), “Couldn’t Stand The
Weather” (1984), “Soul To Soul”
(1985), and “In Step” (1989); the
last is the only one of the four that
hasn’t been budget-priced in its
new edition. All include new liner
notes and previously unpublished
photos, as well as previously unre-
leased live or studio bonus tracks
and interview excerpts.

“There’s an interview with Timo-
thy White [Billboard’s editor in chief,
whose “Rock Lives” radio programs
were the source
for the interview
bits and who
updated his origi-
nal liner notes for
“Soul To Soul”]
where Vaughan
talks about grow-

VAUGHAN

ing up listening to
Jimmy Reed, which gives insight
into where the music and the rhythm
came from,” says Double Trouble
drummer Chris Layton.

Layton also lauds the choice of
bonus tracks, made with the assis-
tance of reissue producer Bob Irwin
and Vaughan’s brother and project
consultant, Jimmie Vaughan. “At
the time we made the records, the
emphasis was on Stevie Ray’s gui-
tar—which is really what we were
about—and not necessarily the
band’s performance,” he says. “But
some of the bonus tracks have bet-
ter band performances.”

The remastered sound quality,
adds the trio’s bassist, Tommy
Shannon, is also an improvement.
“You can hear Stevie’s guitar tone
and the kick drum better,” he says,
“and the overall recording is clear-
er. It’s just a bigger sound.”

The net result, notes Layton,
achieves far more “than repack-
aging the same old shoe and
reselling it.”

Indeed, Greer says that Epic, in
conjunction with Sony Music’s cat-
alog development arm, Legacy, is
“working to re-establish the leg-
end of Stevie Ray Vaughan & Dou-
ble Trouble at retail and, ultimate-
ly, [with] the consumer.”

To this end, Greer says that the
label declared a “90-day moratori-

(Continued on page 117)

Pretty Things Rage On In New Set

Snapper Music Builds On Band’s Steady Reissue Program

BY ED CHRISTMAN

NEW YORK—Thirty-five years after
the Pretty Things first hit the U.K.
charts, the band will issue its 10th stu-
dio album in the U.S. on Tuesday (9).
The set, “Rage Before Beauty,” fol-
lows an aggressive reissue campaign
that has seen six of the band’s origi-
nal records, out of print for many
years, made available on a worldwide
basis over the past nine months.

Dougie Dudgeon, A&R director of
London-based Snapper Music, the
Pretty Things’ worldwide label, says,
“The catalog has been a nice setup
for the new album, which in turn will
spearhead marketing aimed at
spurring more sales of the catalog.”

The catalog titles were released on
the Original Masters imprint, and
the new album is on Mad Fish; both
are subsidiaries of Snapper Music,
which is distributed by Woodland,
Calif.-based Distribution North
America in the U.S.

The new album is being handled
by a number of distributors else-
where in the world, most of whom are
expected to release it in the same
time frame as the U.S. launch.

These include Kent-based Pinnacle
in the UK., Hamburg-based Edel in
Germany, Milan-based Edal in Italy,
Paris-based Wagram in France,
Madrid-based Master Track in Spain,
Helsinki-based K-tel in Finland, Oslo-
based Arcade in Norway, Ahlborg-
based Cavan in Denmark, Amster-
dam-based Dureco in the Neth-
erlands, Malmo-based MNW in Swe-
den, Master Music in Hong Kong, Vie-
toria-based Shock in Australia, and
Vancouver-based PHD in Canada.

Tony Harris, Snapper’s head of
international sales, projects that the
album will ship 20,000 units in
Europe. Kathy Hope, DNA director
of marketing, estimates that 10,000
units will move in the U.S.

The title of the new album alludes
to the band members’ ages, with most
in their mid-50s, as well as to their
reputation, says Phil May, lead singer
and co-founder of the Pretty Things.

The new album features the band’s
vintage 1966 lineup. In addition to
May, this includes Dick Taylor, co-
founder and lead guitarist; John
Povey, on keyboards; Skip Allen, on
drums; and Wally Waller, on bass.
Most have been with the band when-
ever it has been active since its launch;
Waller and Taylor dropped out of the
band during the "70s but returned to
the fold in 1980. Augmenting the orig-
inal lineup is guitarist Frank Holland,
who has been a member of the band
for the last 10 years.

The Pretty Things are acknowl-
edged by rock aficionados as an influ-

ential band, even though they have had
little in the way of chart success, plac-
ing only a half-dozen singles on the
U.K. chart in 1964-66. In the U.S., two
of their albums made The Billboard
200— 1974’s “Silk Torpedo,” which
peaked at No. 104, and 1995’s “Savage
Eye,” which peaked at No. 163. Both
albums were on Led Zeppelin's Swan
Song label.

Because “Rage Before Beauty” is
the band’s first studio album of new
songs since 1980’s “Cross Talk,”
Larry Mansdorf, a buyer for New-
bury Comics, says he was initially
skeptical about the viability of a new
Pretty Things set. But after hearing

THE PRETTY THINGS

it, he labels it a solid album, saying,
“I was pleasantly surprised.”

Mansdorf adds that the Boston-
based chain has achieved nice sales
from the reissued Pretty Things cata-
log. “There is a nice crop of under-
ground bands like Olivia Tremor Con-
trol and Brian Jonestown Massacre
out currently, and a lot of their fans are
going back and finding the earlier clas-
sics like ‘S.F. Sorrow; ” says Mansdorf.

It comes as no surprise to Pretty
Things manager Mark St. John, who
co-produced the new album with
Dave Garland, that the band’s cata-
log is finding new fans.

“This is the source of the Nile,”
says St. John. “The Pretty Things are
a voice of authority with no turkeys
in their closet. A lot of young acts are
looking for older bands with attitude,
and the Pretty Things supply that.”

The Pretty Things were formed in
1963, when Taylor left his spot as the
original bass player for the Rolling
Stones to put together a band with
May. Soon the band was at the fore-
front of the British R&B movement
and was being marketed by its label
at the time, Fontana, as a raunchier,
wilder version of the Rolling Stones.

While the band never had a hit in
the U.S., the raw R&B recordings of
its first two albums are considered a
key influence on what became known
in this country as garage rock dur-
ing the '60s and punk during the "70s.

When many of their peers like the
Stones and the Animals went to the
U.S. to find fame and fortune as
part of the British Invasion, the

Pretty Things stayed behind to tour
the U.K. and Europe and experi-
ment with drugs and music. The
Pretty Things were among the first
to incorporate psychedelia into their
music and, according to May, the
first band to have a drug-themed
song, “L..S.D.,” banned by the BBC.

In the summer of 1967, the band
recorded what is now regarded as a
masterpiece of pop/psychedelia, “S.F.
Sorrow,” which is also considered the
first rock opera, coming out in early
1968, almost a year before the Who
would issue “Tommy.” The Pretty
Things followed that in 1969 with
“Parachute.”

During the "70s, the Pretty Things

released three
A

albums. From 1981
b':{‘n

until the present,
the band occasion-
ally toured Eur-
ope, issued four
albums, some blues
covers and live sets.

Since the late '80s, the band has
been preoccupied with trying to win
back control of its catalog; after a
seven-year struggle, it regained
ownership of many of its titles from
EMI Music and PolyGram, accord-
ing to May.

The Pretty Things now own their
first five albums. The other four stu-
dio albums, owned by the Warner
Music Group, are controlled by the
Pretty Things through licensing.

“Rage Before Beauty” was record-
ed primarily during this recent
struggle, although two tracks date
back to 1981. The album builds on the
sound employed by the band during
the Swan Song era, with tracks such
as “Everlasting Flame”; it also cap-
tures its early R&B/garage rock
days through songs like “Passion Of
Love” and “Vivian Prince,” a tribute
to the band’s original drummer.

The latter song is one of three
tracks that Snapper will promote to
college and alternative rock radio.
The other two are “Love Keeps
Hanging On,” which old friend David
Gilmour, the Pink Floyd guitarist,
plays on, and “Mony Mony,” one of
three covers on the album.

The set’s last song is called “God
Give Me The Strength (To Carry
On).” The lyrics, written by manag-
er St. John, biographical and
acknowledge that while the Pretty
Things have never achieved main-
stream success, “the band has con-
tinued on through all sorts of adver-
sity,” says May. (The new Pretty
Things songs, published by Lupus
Music, are overseen by Bryan Mor-
rison, who was the band’s original
manager back in 1964.)
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LAURYN HILL

Best New Artist

The Miseducation of Lauryn Hill O u
Album of the Year ‘ ; \

Best R&B Album

“Doo Wop (That Thing)"

Best Female R&B Vocal Performance
Best R&B Song

ALANIS MORISSETTE
“"Uninvited"

Best Female Rock Vocal Performance
Best Rock Song

BEASTIE BOYS

“Hello Nasty"

Best Alternative Music Performance
“Intergalactic”

Best Rap Performance By A Duo or Group

WILLIAM ORBIT (PRS)
“Ray of Light"

Best Pop Album

Best Dance Recording

METALLICA
PIERRE BOULEZ (GEMA) \ *Bettor Than ToU"
“Mahler: Sym No. 9" Best Metal Performance
Best Orchestral Performance
"Bartok: Bluebeard's Castle" ' MONICA
Best Opera Recording - "The Boy Is Mine"
Best R&B Performance By A Duo or Group With Vocal
DIXIE CHICKS
“Wide Open Spaces"” 7 DAVID MORALES
Best Country Album Remixer of the Year, Non-Classical
“There's Your Trouble"

Best Country Performance By A Duo or Group With Vocal JIMMY PAGE & ROBERT PLANT
"Most High"

JAMES HORNER Best Hard Rock Performance

“My Heart Will Go On" .

Record of the Year PATTI PAGE

Song of the Year "Live At Carnegie Hall - The 50th Anniversary Concert”

Best Song Written For A Motion Picture or For Television Best Traditional Pop Vocal Per‘ormance

MADONNA ANDRE PREVIN

“American Scenes (Works of Copland, Previn, Barber,
Gershwin)

Best Chamber Music Performance

« "Ray of Light"
Best Pop Album
Best Dance Recording
Best Short Form Music Video
RICKY SKAGGS
ROBERT SHAW Bluegrass Rules!
Barber: Prayers of Kierkegaard/Vaughan Williams: Best Bluegrass Album
Dona Nobis Pacem/Bartok: Cantata Profana “Same Old Train" ‘
Best Classical Album ° Best Country Collaboration With Vocals
Best Engineered Album, Classical

Best Choral Performance WILL SMITH

“Gettin’ Jiggy Wit It"
LIFETIME ACHIEVEMENT . Best Rap Solo Performance

Jerry Leiber _
Mike Stoller DENIECE WILLIAMS

Alan Jay Lerner . This Is My Song
Frederick Loewe £ Best Pop/Contemporary Gospel Album

TRUSTEES
Johnny Cash
Smokey Robinson
Mel Torme

©ASCAP 1999
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Of Stars
Shined The Brightest !

KRZYSZTOF PENDERECKI (GEMA)

',‘-‘ N
:’.':“% % : "Penderecki:Violin Con. No. 2 ‘Metamorphosen™ CLANNAD (IMRO)
it ) Best Instrumental Soloist(s) Performance (with Landmarks
Orchestra) . Best New Age Album

Best Classical Contemporary Composition
ELVIS COSTELLO (PRS) & BURT BACHARACH

"l Still Have That Other Girl"

AR SANDOVAL
TEIHO RS Best Pop Collaboration With Vocals

“Hot House”
Best Latin Jazz Performance

y

EMMYLOU HARRIS & RANDY TRAVIS
“Same Old Train"

Best Country Collaboration With Vocals
STEVIE WONDER
“St. Louis Blues” ROBERT JOHN "MUTT" LANGE (PRS)
Best Male R&B Vocal Performance “You're Still The One"

Best Instrumental Arrangement Accompanying Vocal(s) Best Country Song

LENNY KRAVITZ
"Fly Away"
Best Male Rock Performance

AEROSMITH

"Pink"

Best Rock Performance By A Duo or Group With Vocal
LEBO M, TIM RICE (PRS), JAY RIFKIN,

WALTER AFANASIEFF JULIE TAYMOR & HANS ZIMMER
"My Heart Will Go On" The Lion King

Record of the Year Best Musical Show Album

DON SEBESKY MANA

"Walez For Debby” Suenos Liquidos

Best Instrumental Arrangement Best Latin Rock/Alternative Performance

ongratulations to ASCAP’s
1999 Grammy Winners

ASCAP:

. WHERE MUSIC BEGINS "

www.ascap.com
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Epic Putting Its Money On G-Note

Latest TCE Male Act Offers Pop Sound With A Latin Twist

BY MICHAEL PAOLETTA

NEW YORK—In 1998, Orlando,
Fla.-based Trans Continental
Entertainment (TCE) reintro-
duced the concept of the boy
group with pop acts like Jive’s
Jackstreet Boys and RCA’s ‘N
Sync. Between the two five-mem-
ber groups, more than 13 million
albums have been sold, according
to SoundScan.

Waiting around the corner is
the latest TCE discovery: Epic
Records’ C-Note, @ male quartet
that is three-quarters Hispanic.
But the label is hoping to set them
apart from the boy-group mold.

“First and foremost,” savs Ceci
Kurzman, VP of worldwide mar-
keting at Epic, “we don’t see them
as a boy group, but as a very tal-
ented vocal group. It just so hap-
pens that they’re also very good-
looking.”

Unlike Backstreet Boys and ‘N
Syne, both of whom were intro-
duced to European markets be-

fore making their American de-
buts, C-Note will do just the oppo-
site.

C-NOTE

C-Note’s debut album, “Differ-
ent Kind Of Love,” will be issued
May 18 in the U.S.; it will be pre-
ceded by the single “Wuit Till 1
Get Home,” which goes to top
40/rhythm radio Tuesday (9) and
retail March 23.

According to Kurzman, the
group also recorded a Spanish
version of the song (titled “No
Dejo De Pensar”) that will go to

BEG Ghristian Act Joy Electric
Is Wired Into Electro-Pop, Punk

BY DAVID RICHARDS
SILVER SPRING, MD.—Is the
mainstream ready for Christian
synth-punk?

Joy Electrie front man Ronnie
Martin hopes the minor success

JOY ELECTRIC

his group has had with its previ-
ous four albums will bolster inter-
est in its new set, “Christian
Songs,” due April 7 on BEC
Records. “Every album, every EF,
has sold better than the last,” he

Says.

BEC is run by Brandon Lbel,
owner of independent label Tooth
& Nail, under a production deal
through EMTI Music Distribution
(EMD). Tooth & Nail is distrib-
uted by various regional indepen-
dent distributors, while BEC
releases are distributed by EMD.

BEC publicist James Cho notes
that Joy Electric “is very close to
going to the next level of sales,
100,000 [units]| or more, with this
next atbum.”

Joy Electric’s last album,
“Robot Rock,” was also released
by BEC; its previous three sets
were issued by Tooth & Nuail.

Todd Durant of A Different
Drum, an online retailer, counts
Joy Electric as one of his best
sellers. “We sell-through our
order in the first week. The band’s
fans are very dedicated,” he says.

Joy Electric’s devoted following
has helped it take its place in the
forefront of the emerging electro-

(Continued on page 2.)

Reggie Walker.

sensational new artist has a CD
single “Triple Threat” fealuring
greal hallad “What Can I Do?” CD
was produced and mastered at
Oscar winning l'antasy Studios
and Live Oak Studios in Berkeley.
CA. CD is being sent to radio
stations around the country.

Sabteca Music Co., ASCAP
Andre Romare Records
Phone: 5310-465-2805
Fax: 510-832-0464

Latin radio in late March or early
April.

Kurzman recognizes the Latin
demographic as a major compo-
nent of the C-Note master plan.
“We want to stress the bilingual
aspect of the group,” she says.
“More importantly, the group
itself has « strong desire for that
element of its heritage to shine
through. In the end, that’s what
will really separate them from the
other pop groups out there.”

Lee Chesnut, VP of A&R at

(Continued on page 20)

Teen Dreams At Lunch. The Moffatts, whose Capitol debut is due June 8,
recently treated label employees to a lunchtime concert of tunes from their forth-
coming self-titled release, which will include tracks produced by Glen Ballard.
Pictured, from left, are Bob Moffatt, Dave Moffatt, Capitol Records
president/CEO Roy Lott. Scott Moffatt, and Chris Moffatt.

IT’S SOONER THAN WE THINK: With the turn of
the century fast approaching, Quincy Jones, Steven
Spielberg, and George Stevens Jr. are planning a
Deec. 31 event that Jones is calling the Millennium Con-
cert. Although a number of invitations have gone out,
Jones says it’s too early to announce any participants
for the Washington, D.C., event.

BORN TO RUN: Bruce Springsteen & the E Street
Band will begin an international tour April 9 in
Barcelona, Spain. The reunion marks the group’s first
outing in more than 10 years.

Jones, Spielberg, Stevens Plan Millennium Show;
Bruce Hits The Road; Williams Preps ‘Phantom’

away some of my indie cred. Not that I don't like ‘Iris.
I am very proud of that song, and I think ‘City Of
Angels’ wus a beautiful love story.”

ON THE ROAD: Sarah McLachlan is sticking to her
plan to make this summer’s Lilith Fair outing the last |
for the tour. “It’s been a great run, but we all want to
have a life and a family; and you just can’t do both,” she
says. McLachlan, who has a live album coming out in
June on Arista, won’t reveal who'll play on the tour’s swan
song, adding only, “I want this last one to be fabulous.
P've asked everybody to perform. Some have already said
yes, but I can’t tell who they are

MOVIE MADNESS: The most
anticipated movie of the year is
“Star Wars: [ipisode 1—The Phan-
tont Menace,” which means that
many “Star Wars” fans are equally
excited about a new score from com-
poser John Williams.

il

yet” ... Maxwell, who abruptly
canceled his tour last year, says, “I
intend to make up the canceled tour
dates this sunimer: I am mad happy
right now. There are times when
you forget who you are, but I have
cleared that stuff up and am ready

For Williams, the work meant “a
revisitation of music from 20 vears
ago,” he says. “Ninety percent of it
is new, while 10% comes from earlier themes that are
now familiar.” He adds that some of the new music is
“full of hints for the next two movies.”

Williams admits it was “daunting at first” approach-
ing the music 20 years after the original “Star Wars”
debuted, “but then it was like getting back on a bicy-
cle.” The film opens in the U.S. and Canada on May
21. A release date for the Sony Classical soundtrack
has not been set.

A number of other artists are working on material
for upcoming films. Burt Bacharach and Elvis
Costello just finished recording a new version of “T’ll
Never Fall In Love Again” for this summer’s “Austin
Powers” sequel, “The Spy Who Shagged Me.” Says
Bacharach of the pairing: “We have fun together, just
two weirdos.” Costello adds that working with
Bacharach is “great. [We] sit at the piano and bounce
ideas off one another. I can’t say I learned any of his
secrets. We have chemistry though.”

They aren’t the only collaborators. Brandy says she
has recorded a duet with Diana Ross for their upcom-
ing flick, “Double Platinum.” “I’'m not sure whether
they will include it on the soundtrack or release it else-
where,” says Brandy, adding, “Diana Ross is the
coolest person I ever met. She gives good advice.”

Nonclassical producer of the year Rob Cavallo says
he has just finished “You’ll Be In My Heart” for Phil
Collins. The track will be on the “Tarzan” soundtrack.

On the other hand, some acts have had enough of
the movies. The Goo Goo Dolls’ Johnny Rzeznik,
who scored one of last year’s biggest hits with “Iris”
from the “City Of Angels” soundtrack, says, “I'm stay-
ing away from movie work for a while. I think it took

by Melinda Newman

to make up my ahsence to my fans.”

I N THE STUDIO: Expect the lit-
tle girls to line up early for the May 15 release of “Mil-
lennium,” the Backstreet Boys’ Jive Records follow-
up to their 10-times-platinum self-titled album. “We
aren’t trying to be 4 more mature Backstreet Boys, but
we are constantly setting new goals for ourselves anc
trying to make better music,” says the act’s Howie D.
“There are more adult contemporary-type songs and
acoustic tracks on the album.” A world tour starts June
2 and should hit the U.S. by September . .. Martina
MocBride has returned to the studio to begin her follow-
up to the platinum-certified “Evolution.” “We've already
picked four or five songs,” she says, referring to herself
and co-producer Paul Worley. After all these years, she
says, what she looks for in a song hasn’t changed. “I still
look for a song that moves me, is unique and different,
and lyrically isn’t a cliché. T trust my instinets. Some-
times it works, and sometimes it doesn’t.”

UPDATE: Following his split with longtime manager
Roger Forrester, Eric Clapton has picked Peter Jack-
son, his longtime tour manager, to coordinate his world-
wide tours and longtime publicist Ronnie Lippin to con-
tinue handling his publicity and serve as his U.S. contact.
The London-based Clapton plans to manage himself.

SCORE CARD: Hallelujah! As I mentioned two weeks
ago, my predictions for last year’s Grammys were noth-
ing short of pitiful. Even my parents wanted to check
my credentials. Luckily I redeemed myself somewhat
this year. Out of 12 predictions, I got seven right.

Assistance  preparing this column was provided by
Carrie Bell in Los Angeles.
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EPIC PUTTING ITS MONEY ON C-NOTE

(Continued from page 18)

Epic, admits that that’s one of the
reasons he signed the act to a
worldwide deal. “C-Note arrives
with a different angle to work,”
Chesnut says. “Their sound is def-
initely mainstream pop, dance,
and R&B, but with a Latin twist.
That will surely help in crossing
them over to a variety of music
formats. It should also help in
broadening the age range of their
fan base.”

Therein lies the major distine-
tion between C-Note and groups
like ‘N Sync and Backstreet Boys,
says Chesnut, who adds, “Perhaps
fans of ‘N Syne and Buckstreet
Boys have matured a little and
want something a bit more
grown-up. Maybe even something
that borders on a ‘bad boy’
image.”

In fact, Chesnut believes that
this “bad boy” image may cause
concern among mothers whose
daughters become fans of the
group. But he’s not worried about
negative consequences.

“This will only help our cause,”
he says. “All these groups can’t be
alike. You can’t keep following the
same blueprint for success. In the
end, though, I think many of these
concerned mothers will end up
being fans themselves.”

He may be right. Touring
throughout Florida for the past
vear, C-Note has attracted a
broad demographie, says Kurz-
man. “The group doesn’t really
have a core audience,” Kurzman
says. “They attract teens, people
in their 20s, as well as women in
their 30s and 40s. It’s like the
mothers are insisting on attend-
ing the shows with their daugh-
ters.”

C-Note members—José “Brody”
Martinez, David Perez, Andrew
“Dru” Rogers, and Raul Molina—
are surprised, vet pleased, by their
broad demographic appeal.

FLIRTATIOUS MOMS

Explains Martinez, “The young
girls are always right in front ot
the stage, while the older ones
stand off to the sides, and the
mothers and guys usually stand in
the back of the room.”

Molina confirms this, adding,
“After each show, we sign auto-
graphs, and there’ll be mothers
waiting on line with their daugh-
ters. And it's always the mothers
who do the most flirting. It’s like
the mothers are living vicariously
through their daughters, reliving
their youth. We have a lot of fun
with it.”

For a group with no single or
album in the marketplace, C-Note
has a huge following throughout
Florida——a result of constant tour-
ing. The act is managed by Alan
Siegel of Trans Continental Man-
agement and booked by David
Zedeck of New York-based
Renaissance Entertainment.

Kurzman notes that it is the
group’s nonstop touring, which
she terms “a street-style promo-
tion,” that will be be the focal
point of the label’s marketing
plan.

“This is the perfect setup,” she
says. “They’ve done a lot of the
preliminary work for us. And once
the album is in stores, we’ll be
doing special promotions, and live
performances will play an impor-
tant role. We believe that face-to-
face contact with consumers is
key for a group like C-Note.”

In 1998, the foursome per-
formed at state and county fuirs,
radio shows, shopping mulls, and
Orlando’s House of Blues, among
other places.

Recalls Molina, “Last vear, we
were performing at a fair in
Burlington [Vt]. The first day, 15
people showed up for our show. By
the last day, we were filling all the
seats. Up to this point, our fan base

has grown by word-of-mouth.”

A recent appearance on MTV’s
“Ultra Sound” certainly upped
the fan-base ante. Martinez says
that prior to the show’s airing, the
C-Note World Wide Web page
(www.cnote.com) was receiving
about 700 hits per day. “These
days,” he says, “it’s getting about
4,000 hits” per day.

Friends since the early '90s, C-
Note—an acronym for “create noth-
ing other than excellence”—has
been performing for the past four
vears and was discovered by TCE
about two years ago, Molina says.
“Trans Con actually came to us. [At
the time,] Backstreet Boys hadn’t
happened here yet, and ‘N Sync was
just breaking in Germany.”

STAR MACHINE

The Louis J. Pearlman-helmed
TCE is a multifaceted company
that encompasses many aspects
of the pop machine, from a multi-
million-dollar recording studio
and management company to a
stable of vocal coaches, personal
trainers, choreographers, stylists,
and marketers—all designed
with the future would-be pop star
in mind.

An aviation business, travel
agency, pizza and vogurt shops,

and the Chippendales strippers
are also part of the TCE mix.

For “Different Kind Of Love,”
C-Note worked with a handful of
producers: Guy Roche, Khris Kel-
low, Vassal Benford, Dakari, and
Full Foree, who also wrote the
set’s first single, the Hall &
Oates-sampled “Wait Till I Get
Home.”

Dale O’Brian, PD of top 40
WWZZ (Z104) Washington, D.C.,
describes the single as strong and
powerful. “We will definitely add
it,” he confirms. “It doesn’t sound
like every other group out there.
They have their own unique style.
And the Hall & Oates sample is as
good as it gets.”

Also contributing to the album
is songwriter Diane Warren, who
penned both “Tell Me Where It
Hurts” and “One Night With
You,” which was originally record-
ed by Luther Vandross.

Jennifer Commander, regional
marketing manager of the Orlan-
do-based Virgin Megastore, is
most direct when she says that C-
Note is poised to be the next big
thing to come out of Orlando’s
music scene. “There is already
quite a buzz in this area,” she
says. “They are the ones to watch
in 1999.”

RIGHT TRACK RECORDING

RECORDING

BEST NEW ARTIST
LAURYN HILL

ALBUM OF THE YEAR
LAURYN HILL

;i/ féf' ﬁ'— CONGRATULATES ITS 1999 GRAMMY™ AWARD WINNERS

BEST R&B ALBUM
LAURYN HILL

Lauryn Hill, The Miseducation of Lauryn Hill

WILL SMITH

"Gettin' Jiggy Wit It"- track from Big Willie Style

Producer:Track Masters; Engineer: Ken "Duro" Ifill
[Studio C: SSL 9096J]

BEST CONTEMPORARY JAZZ PERFORMANCE

PAT METHENY GROUP
Pat Metheny Group, Imaginary Day

Producer: Pat Metheny; Engineer: Rob Eaton
[Studio B: AMS/Neve Capricorn Digital]

HERBIE HANCOCK

"St. Louis Blues"- track from Herbie Hancock, Gershwin's World
Producer:Robert Sadin; Engineer: Rob Eaton

[Studio A: AMS/Neve VX-96]

BEST ROCK INSTRUMENTAL PERFORMANCE

"The Roots of Confidence"- track from Imaginary Day

Producer: Pat Metheny; Engineer: Rob Eaton
[Studio B: AMS/Neve Capricorn Digital]

BEST INSTRUMENTAL ARRANGEMENT W/ VOCAL

Producer: Lauryn Hill; Engineers/Mixers: Commissioner Gordon, Matt Howe, Storm Jefferson, Ken Johnston,
Tony Prendatt, Warren Riker, Chris Theis & Johnny Wyndryx [Studio A: AMS/Neve VX-96]

BEST RAP SOLO PERFORMANCE

PAT METHENY GROUP

BEST JAZZ INSTRUMENTAL PERFORMANCE

HERBIE HANCOCK

Herbie Hancock, Gershwin's World
Producer.Robert Sadin; Engineer: Rob Eaton
[Studio A: AMS/Neve VX-96]

BEST MALE R&B VOCAL

STEVIE WONDER

"St. Louis Blues"- track from Herbie Hancock, Gershwin’s World
Producer:Robert Sadin; Engineer: Rob Eaton
[Studio A: AMS/Neve VX-96]

AND ITS GRAMMY NOMINEES
MICHAEL BEINHORN * CELINE DION
HOLE * R.KELLY * TRACK MASTERS

THANK YOU FOR MAKING US YOUR RECORDING STUDIO OF CHOICE

168 WEST 48TH STREET

NEW YORK, NY 10036

212-944-5770 FAX 212-944-7258
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ROB CAVALLO

Producer Of The Year Non Classical

DIZZY UP THE GIRL (GO0 GOO DOLLS)
IRIS (GOO GOO DOLLS)

NIMROD (GREEN DAY)

UNINVITED (ALANIS MORISSETTE)

THE LION KING

Best Musical Show Album
“THE LION KING”

Original Broadway Cast Recording
Mark Mancinia, Producer / Walt Disney Records
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BEC CHRISTIAN ACT JOY ELECTRIC IS WIRED INTO ELECTRO-POP, PUNK

(Continued from page 18)

pop genre in the U.S., along with
acts like Mesh and Anything Box on
Austin, Texas-based Jarrett Re-
cords and WEA Germany’s De/
Vision. But unlike many of the
bands it has been lumped in with,
Joy Electrie has an appeal that
spreads beyond the “synth-pop” tag.

“We started off trying to be pure
disco, house musie-style,” says Martin.
“We don’t want to be perceived as
‘retro.” I am by no means a purist. 1
feel influenced by bands like the
Alarm or the Smiths as much as any-
body. But as I began to experiment
more with analog synths, I think our

BY CHRIS MORRIS

LOS ANGELES—Kelly Price,
whose 1998 debut album was
one of the year’s R&B break-
throughs, has sued her label, T-
Neck Records; her distributing
label, Island Records; T-Neck
principal Ron Isley; and Isley
Brothers Music Corp. Price
alleges breach of eontract and
interference with other record-
ing opportunities.

The suit, filed Feb. 22 in Cal-
ifornia Superior Court in L.A_,
seeks $11 million in compen-
satory damages, punitive dam-
ages to be determined, and a
rescission of Price’s contract
(BillboardBulletin, Feb. 24).

Price’s T-Neck/Island bow,
“Soul Of A Woman,” has been a
fixture on Billboard’s Top R&B
Albums chart for six months; it
climbed as high as No. 2. The set
has sold more than 780,000 units
to date, according to Sound-
Secan. The vocalist was also fea-
tured on Whitney Houston’s
1998 single “Heartbreak Hotel.”

Price Sues T-Neck, Others

Suit Cites Breach Of Contrac{, lnterfgrence

According to the action, Price
signed an exclusive recording con-
tract in May 1997 that was never
executed and delivered by T-
Neck.

The singer claims that during
the summer of 1998, she was
billed as an opening act at Isley
Brothers concerts, even though
she had never agreed to play the
engagements.

The action alleges that T-
Neck subsequently “commenced
a campaign to effectively de-
stroy the recording career of
Kelly Price.”

The suit claims that T-Neck
interfered with negotiations
involving Price’s appearance on
the upcoming all-star album
“Aida”; threatened Arista
Records with legal action after
Price worked on “Heartbreak
Hotel”; and disrupted prospec-
tive work by Price with Barry
White, Harlem World, Third
Story, and others.

An Island spokesman had no
comment on the suit.

sound moved towards that early elec-
tronic sound.”

In addition to Martin, the self-pro-
duced Joy Electric features Jeff Cloud.
A third member, Caleb Mannann, has
been added for live shows.

Published by BEC Publishing

Rich Paluso, VP of sales for EMI
Christian Music Group’s Chordant Dis-
tribution, says the album will be pro-
moted in the Christian music market
through direct-mail coupons and by
placing it in video monitor “telescan”
units at retail. EMD will do the same

(BMI), the band 1n the non-Chris-
topon somd  ‘Most people in - e b
i the contemporary e -
Hoi 10 singon  CHIFISHIGn music o ese
Deperemoae . SCEMEJUSL oML sonciae Loy

Electronic get us’ back, but not in
burps and squig- the way you'd

gles underline

sugary-sweet melodies that stick in
your head for days. Layered on top of
that radio-friendly musical bed are
lyries that relate obscure fairy tales
set in the deep woods or fit into more
accessible Christian love songs. In be-
tween, the band stays true toits punk
attitude with songs like “Monosynth,”
which aggressively promotes the band
members’ devotion to Moog synthe-
sizers.

The band’s last album, “Robot
Rock,” was recorded entirely on ana-
log synthesizers. Yet that didn’t stop
Joy Electric from doing a number of
acoustie performances at indie stores,
something that the self-managed
band, booked by Velvet Blue, plans to
do in April and May to support the
new album.

“We go on tour in April, at least 40
dates, plus lots of in-store appear-
ances,” says Martin. “I love to play
those because it lets us play the songs
as they were written, on guitar, with-
out all the sound effects. People are
always amazed.”

think.

“We have really struggled in the
Christian music scene. Most people in
the contemporary Christian musie
scene just don't get us,” says Martin.
“It has only been recently that there
has been room for musie within the
community that wasn’t rooted in
Nashville gospel. Bands like de Talk
have been instrumental in helping to
open people’s perceptions of what is
‘Christian.””

Gaining recognition from main-
stream modern rock fans has also
been a struggle for the band. “When
we started, the indie scene didn't real-
ly have many bands that played just
keyboards. People didn’t know what to
make of us,” Martin says.

One solution he saw was to start his
own label, Plastic Music, which is dis-
tributed via Tooth & Nail's regional
distribution deals. “I wanted to pro-
mote the style of music we do, but at
the same time I also wanted to sur-
round myself with people who were
similar to us. I guess the label is real-
ly sort of selfish.”

# Py

e : : W iy
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The Plant Recording Studios

congratulates our

Grammy Winners and Nominees
on their continued success

The label’s first release, 1998’s “You
Are Obsolete” by House Of Wires, was
hailed as one of the best electronic
albums of last year. Future releases
will include albums from Good Night
Star, which is due Tuesday (9), and
from the band Norway in April.

The title of Joy Electric’s new
album, “Christian Songs,” Martin
notes, has several meanings. “It’s a
recognition by us that, yes, we are a
Christian band. But I also like it
because it is meant to shock people a
little. All the bands you see on MTV
try to be alternative but seem uni-
formly bland.

“Mention that you're Christian and
you get a reaction from people, some-
times negative, but a reaction nonethe-
less. When people say that we are
punk, I think that’s what they mean.
We're not guitar-punk like Green Day,
but we are true to the punk spirit,
which is to shock people, get them to
think.”

The Artist Sues
Nine Web Sites,
aearch Engine

Thas story was prepared by Carolyn
Horwitz, news editor of Billboard-
Bulletin.

NEW YORK—The Artist Formerly
Known As Prince has filed a copy-
right- and trademark-infringement
lawsuit against nine World Wide
Web sites, with allegations that
include the selling of bootlegged
recordings and offering unautho-
rized song downloads.

Defendants in the action—filed
Feb. 25 in U.S. District Court for the
Southern District of New York—in-
clude several Web sites that appear
to be fan-generated and GeoCities,
a search engine and major network
of personal Web pages that is being
acquired by Yahoo! (BillboardBul-
letin, March 2).

In addition to the bootlegs and
downloads, the suit alleges unautho-
rized use of The Artist’s pseudonym,
a federally registered symbol, and
the unauthorized display of photos of
The Artist, album covers, and lyries.
The suit calls for actual and eom-
pensatory damages to be deter-
mined and a permanent injunction
enjoining the sites’ activities.

Meanwhile, The Artist has filed a
similar suit in the same jurisdiction
against Swedish publisher Uptown
Productions, which distributes in the
U.S. the magazine of the same name.
Charges include use of the symbol
and unauthorized photographs, pub-
lication and sale of unauthorized
biographies, sale of a CD-ROM that
includes a bootleg discography and
album covers, and operation of a Web
site from which such items are sold.

The suit calls for actual and eom-
pensatory damages and a perma-
nent injunction prohibiting the pub-
lication and sale of the materials and
the maintenance of the Web site.
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Nominees

YOLANDA ADAMS * REGINA BELLE * MARY J. BLIGE * KAREN CLARK-SHEARD * JERMAINE DUPRI
JOHN FOGERTY * PETER GUNZ * WYCLEF JEAN * K-Ci & J0JO * B.8. KING * BRIAN MCKNIGHT
PRAS MICHEL * MYA * BUSTA RHYMES * THE TEMPTATIONS * CECE WINANS
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Y OUNG GOSPEL GO-
GETTERS: Atlanta-based
gospel singers 5 Young Men
are off to a promising start.
The group, signed to Soull-
tree/Loud/RCA Records,
was discovered by Maurice

Loud ’N Clear. Members
of Metallica count them-
selves as fans of Loud-
mouth, a Chicago hard
rock/heavy metal band,
whose self-titled debut
album is due March 23 on
Hollywood Records. Loud-
mouth’s first single, “Fly”
(which was featured on
the “Varsity Blues” sound-
track), has been getting
spins at rock stations like
KEGL Dallas, WEBN Cin-
cinnati, and WXTM St.
Louis. in mid-March, Loud-
mouth goes on tour with
Godsmack.

Starr, the same impresario
behind New Edition and
New Kids On The Block.
Starr produced 5 Young
Men’s debut album, “5 For

1,” which is set for release
March 23.

Loud national marketing
director Liz Hausle says,
“We sent a three-song CD
sampler to gospel radio in
October 1998. The group has
already performed at the
BMG convention and the
Urban Network convention.”

In the coming weeks, 5
Young Men will be making
a string of TV appear-
ances, including “The
Donny And Marie

State Of ‘Bliss.” Los Angeles-
based R&B/pop singer Robb
Boldt is managed by legendary
songwriters Barry Mann and
Cynthia Weil. His debut album,
“The Bliss Of Affection,” is set
for release April 27 on Baby-
lon/Trauma Records. Prior to
landing a solo record deal,
Boldt worked with Paula Abdul
and Rebekah.

REGIONAL HEATSEEKERS NO.1s

the Nickelodeon

Buitt To Spill, Keep f Like A Secret

MOUNTAIN

Show” April 2 and [

Kids’ Choice A-
wards May 1.

5 Young Men will
be doing a promo-
tional tour of schools
and record stores.
The album’s first
single, “One More
Chanee,” which has

\

EAST NORTH CENTRAL
Godsmack, Godsmack

POPULAIRUPIRISIIN G S

BILLBOARD’S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART < BY CARLA HAY

circuit in his hometown of
Springfield, Mo., but hasn’t
made an album until recent-
ly. His debut set, “King Clar-
entz,” was released Feb. 23
on HMG/HighTone Records.
The 49-year-old Brewer is
joined on the album by
Springfield roots-rock fa-
vorites the Skeletons.

PIECES OF LILY: Con-
temporary Christian duo
Considering Lily has
changed since the

NORTHEAST

release of its 1997
self-titled debut.

[

WEST NORTH CENTRAL
Godsmack, Godsmack

MIDDLE ATLANTIC

There’s a new lead
singer—Jeanette
Herdman—who
replaced original
member Serene
Allison when Alli-

[

already been ser-
viced to radio, will

PACIFIC

” Buit To Spil, Keep If Lie A Secret

be commercially
released in April at
a date to be deter-
mined.

Hausle says the
single’s release follows the
album’s release because “we
want to build a buzz with the
gospel audience first before
going to a larger audience.”

BLUES ‘KING’: Veteran
blues musician Clarence
Brewer has been a well-
known fixture on the blues

PmoePul Prince Of Thieves :
e son left in 1998 to
_‘3 5 become a full-time
msoumnn,mm wife and mother.
—— - Allison’s sister,

N\ v

SOUTH CENTRAL

‘nmn Merces, How Bigi Boy Are Ya? Vol §
k|

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN
. Built To Spill Keep It Like A Secret
Godsmack Godsmack
TQ They Never Saw Me Coming
Sara Evans No Place That Far
Susan Tedeschi Just Won't Bum
The Other Ones The Strange Remain
Lee Ann Womack Some Things | Know
The Flys Holiday Man
The Wilkinsons Nothing But Love
10. David Wilcox Undemeath

CENONRWNN

NORTHEAST
Godsmack Godsmack
Kid Rock Devil Without A Cause
Prince Paul Prince Of Thieves
The Flys Holiday Man
Sevendust Sevendust
The Other Ones The Strange Remain
Susan Tedeschi Just Won't Bum
Lit A Piace In The Sun
Sebadoh Sebadoh
10. Five Five

WENDRWN

Pearl Barrett, is

still part of Consid-

ering Lily. The duo’s

second album, “The

Pieces Fit” (Fore-

Front), features the
single “Great Expectations.”
Guest performers on the
album include members of
Audio Adrenaline.

FOR THE RECORD: Con-
trary to an item in a previous
column (Popular Uprisings,
Billboard, March 6), Well-
water Conspiracy’s “Broth-

erhood Of Electric: Opera-
tional Directive(s)” (Time
Bomb Recordings) is the
act’s second album. The
group’s debut album, “Dec-

Tyson Comeback. Cana-
dian country veteran lan
Tyson returns with his first
album in five years, “Lost
Herd,” due March 23 on
Vanguard Records. (The
album will be released on
Vanguard in the U.S. and
on Stony Plain Records in
Canada.) lan is known for
his past work as one-half
of the acclaimed folk duo
lan & Sylvia, who co-host-
ed the Canadian TV series
“Nashville North” in the
'70s. Tyson wrote almost
all the songs on “Lost
Herd,” which looks at the
changing Western land-
scape.

laration Of Conformity,” was
released in 1997 on indie
label Third Gear Records.
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Helter Skelter would like to congratulate Sheryl Crow, Ricky Martin & Metallica
upon their fantastic success at the 1999 GRAMMY Awards. We also extend

our congratulations to all of our-clients who gained a total of 25 nominations.
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LEE LESSACK

| Know You By Heart

PRODUCERS: Lee Lessack, John Boswell

LML Music 110

Lee Lessack is a cabaret act who records
himself and others on his own label. There
is a touching purity to his voice, which is
given ample opportunity to stress its per-
suasiveness on such material as the title
song, “Dreamers,” and “The Moon Is A
Harsh Mistress”—songs that are intro-
spective but generally unpretentious. Par-
ticularly effective is a medley of “Right As
The Rain” and “Soon It's Going To Rain.”
The background tracks have a lovely,
chamber-music delicacy. This is cabaret
romanticism of a high order. Contact: 323-
856-9202.

JACKIE & ROY

The Beautiful Sea-Songs Of Sun, Sand & Sea
PRODUCER: Hugh Fordin

DRG 8474

It’s not likely that in a 50-year, 30-album
career as a vocal duo (along with 50 years
of marriage this June), Jackie Cain and
Roy Kral have failed to disappoint either
their fans or the songwriters who've been
blessed with their jazzy but respectful
renditions of their works. Here the motif
is a (largely) breezy sea-theme, although
two objects that look awfully nice over the
sea—the moon and the sun—are repre-
sented, too (*Moon Over Miami,” the duo’s
own “Full Moon,” and “Sun On Your
Face”). One particularly fine Latinish bal-
lad offering is Jackie’s revival of Frank
Loesser and Victor Schertzinger’s “Sand
In My Shoes,” including its strong verse.
Jackie & Roy remain remarkably fresh in
an album recorded last summer.

p TEVIN CAMPBELL

PRODUCERS: various

Qwest/Warner Bros. 47008

Young R&B crooner Tevin Campbell, who
rose to fame as a teen star with the 1991
album “TE.VLN.,” returns to form with a
self-titled release that follows his commer-
cially lackluster “Back To The World.”
Led by funky lead single “Another Way,”
the album offers retailers and program-
mers plenty of viable options, including
“Never Again,” a groove-heavy tune co-
written and co-produced by Wyclef Jean;
the acoustic tune “Since I Lost You,”
which uses a sample from James Taylor’s
“Fire And Rain” as a backbone; and
“Don’t Throw Your Life Away,” a shuffling
soul ballad co-written with Narada
Michael Walden and Sally Jo Dakota.
From this Quincy Jones protégé, who
embodies the romantic side of his men-
tor’s musicality, an album for the R&B
mainstream with crossover potential at
AC and lite jazz.

COUNTRY

P GEORGE STRAIT

Always Never The Same

PRODUCERS: Tony Brown & George Strait

MCA Nashville 70050

After more than two dozen albums over
the past 18 years, George Strait remains
the true king of contemporary country.
Always firmly understated, his albums
are the cream of country taste. Not a
writer, he nevertheless is probably the
most astute song judge in the business.
By now, of course, he automatically com-
mands the best that Music Row writers

SPOTLIGHT

PAUL McCARTNEY & WINGS

Band On The Run—25th Anniversary Edition
PRODUCER: Paul McCartney

Capitol 99176

A watershed album for Paul McCart-
ney & Wings, a massive hit, and one of
the most enduring pieces of work in
the rock era, 1974’s “Band On The
Run” was also one of the most trou-
bled projects that the former Beatle
ever undertook. The album was nearly
doomed when Wings guitarist Henry
McCullough and drummer Denny Sei-
well quit on the eve of the band’s
departure to Lagos, Nigeria, for the
recording sessions. Stripped down to
the trio of McCartney, his late wife,
Linda, and guitarist Denny Laine,
Wings soldiered on, but other troubles
plagued the band in Africa—the
McCartneys’ knifepoint mugging by
five local assailants, Paul’s collapse
due to a bronchial infection, ete.
Despite the adversity, “Band On The
Run” was finished and released to
great commercial and critical acclaim.
(It's McCartney’s best-selling post-
Beatles album.) From the orchestral
grandeur of the title track to the
supercharged energy of “Jet” to the
delicate acoustic strains of “Bluebird”
and “Mamunia,” “Band On The Run”
represents McCartney’s songwriting
and recording craft at its finest. Along
with a newly remastered version of the
album, the “25th Anniversary Edition”
features a bonus disc of outtakes from
the album sessions, alternate versions,
and recollections from the likes of
actor Dustin Hoffman, who inspired
McCartney to write “Picasso’s Last
Words”; engineer Geoff Emerick;
arranger/orchestrator Tony Visconti,
who was not credited on the original
album; and various participants in the
cover shoot, from photographer Clive
Arrowsmith to actors James Coburn
and Christopher Lee. A well-deserved

SPOTLIGHT

TIN HAT TRIO
Memory Is An Elephant
PRODUCER: Hans Wend|

Angel 7243 5 56786

Those numb to the blips and bloops of
the digital age will welcome the infec-
tious acoustica of the classically
trained, jazz-honed Tin Hat Trio. The
Bay Area threesome—violinist Carla
Kihlstedt, accordionist Rob Burger,
and guitarist Mark Orton—proffers a
circus swirl of soul, mingling Left
Bank jazz with Gypsy honky-tonk,
skewed tango with postmodern classi-
cism. On “Memory Is An Elephant,”
the group’s debut dise, Orton’s melt-
ing-pot compositions are fired by the
collective improvisation, making the
set a fine conspectus of Tin Hat’s live
shows (at which you want to dance but
take care to listen closely instead).
Tracks like “Fire Of Ada,” “Waltz Of
The Skyscraper,” and “Thinuette” are
strangely familiar but compellingly
elusive, like sepia-toned ghosts from
an old photograph. Music of Old World
depth delivered with New World brio,
“Memory Is An Elephant” is the
sound of the other Young America.

have to offer. Here, the likes of Melba
Montgomery, Jim Lauderdale, Kostas,
Dean Dillon, Terry McBride, Wayland
Holyfield, Fred Knobloch, the late Kent
M. Robbins, and Hank Cochran offer up
bedrock country sentiments and melo-
dies. For an up-to-date, guaranteed three-
handkerchief weeper about divoree, check
out Lonnie Williams’ “4 Minus 3 Equals
Zero.” Figure the arithmetic, and then
cry in your beer.

KENNY CHESNEY

Everywhere We Go

PRODUCERS: Norro Wilson & Buddy Cannon

BNA 07863 67655

As one of the prevailing great young

preter of some of Nashville’s best writ-
ers, as well as being a gifted writer him-
self. He lends a sincere earnestness to
such simple message songs as “You Had
Me From Hello” and his Randy Travis
duet on the Southern fundamentalist reli-
gion tune “Baptism.” The Jim Collins/
Paul Overstreet composition “She Thinks
My Tractor’s Sexy” is either a very sim-
ple country sentiment or a multilayered
sexual entendre. Or both. Either way, it’s
the kind of slightly loopy country song
that country music needs to retain its
peculiar identity. Chesney manages to
straddle a couple of country’s worlds
with integrity.

# JOHN LURIE

African Swim/Manny & Lo

PRODUCER: John Lurie

Strange & Beautiful Music 0017

The latest offering from downtown icon
John Lurie’s Strange & Beautiful label
ranges from the sublime to the ridicu-
lous. Collecting soundtracks to two
films—the unreleased “African Swim”
and the left-field hit “Manny & Lo”—the
album includes some typically clever
Lurie writing, as well as the gorgeous
playing of his Lounge Lizards and such
famous pals as guitarist Marc Ribot and
Medeski, Martin & Wood. A couple of
goofy pop pastiches inhibit the flow, but
the West African-flavored main themes to
both “African Swim” and “Manny & Lo”
are captivating—and obvious picks for
public radio. Distributed in the U.S. by
Koch.

LATIN

LUIS ENRIQUE

Timbalaye

PRODUCER: Luis Enrique Mejia

Rodven/PolyGram Latino 559122

Ever since erstwhile “prince of salsa”
Luis Enrique abandoned his tropical
career several years ago, he has been try-
ing to establish a pop presence, with little
notice. “Timbalaye,” with its ear-pleasing
blend of mostly sugary romantic fare re-
corded as percussive pop ditties or ear-
nest odes, offers this handsome singer
from Nicaragua a legitimate shot at pop
stardom. Though his expressive bari-
tenor is a little too thin to power emotive
slower songs, Enrique’s well-cured know-
ledge of timing and phrasing more than
compensates for his voice on radio-ripe
ballad entries such as “Llordndote,”
“Amuleto Secreto,” and “Te Tuve Y Perdi.”
Also sporting an outside chance at Latin
pop radio is “Y Soniar,” an uplifting paean
about universal love spiked with smooth
harmonies and a catchy, acoustic-rock

return to the spotlight. male hopes of country music, Kenny
. A backdrop.

Chesney continues to mature as an inter-

VITAL REISSUES®
ROY CLARK ) Flower” (see “Wildwaond Twist”)? Or “A Conrior followed Anita O'Day and June
The Lightnirg Firgers Of Roy Clark For Muiden’s Prayer” juzzod up? Or a Christy as voralist in the Stan Kenton
Swingin’, Dancing And Listening! ¢ raanging gnitar and sloppy sax on band andi, like Lhem. went on to a rich
PRODUCER: Ken M 5o y . “Weepin' Willow Twist™? Or a syncopat- solo paris, fis=t on Bethlehem (pick up
Razor & Tie 7930182193 ed version of the big-band classic “In -~ *  those reissues, too—if you can ﬁnd

Though the scant copy accompanying
the original liner notes doesn’t divulge
it, this was Roy Clark’s original solo , ™
album, on Capitol in 1962. He had come
to prominence as an accompanist for
Wanda Jackson, had gncten his own
Vegas show, and was makin his name
as a flashy guitar picker in an vra when
guitar virtuosity—a la the Vertures— ¢
was briefly celebrated. Clark went on to
become a major country mucsic figure,
and this album remains very much a
curious period piece. Who then imag-
ined that the world needed a twist ver-
sion of the country classic “Wildwood

" The Mnod”? Mo matter. It’s here for

history to judge.

CHRIS CONNOR -

‘Warm Cool—The Atlantic Years

PRODUCERE: Josl Dum Chris Connor Will Friedwald
32 Recorids 32108

What? Never heard (or barely heard) of
the magnificent Chris Connor? Blame it
on her former Jabels for snoozing
despite the demind. A major star from
the mid-"fills snware, she was one of
Atlantic's hest-known jazz artists, and
a2 Hecords dezerves a deep bow for this
two-CD relrvspective. The still-active

. decent Connor-on-Atlantic retrospective

them) and then on Atlantic. Shé Was a ~
perennial poll-winner, and her “cool
jazz” albums alan sold well (it didn’t hurt
that she was a platinum-haired beauty)
and were hig-crowd favorites. And no
wonder: She hind 4 husky, “warm cool”
expressive voice, ind she took on adven-
turous material like Struyhorn’s “Some-
thing To Live Fur” and Ornette Cole-
man’s “Lionely Woinan,” both included
among the 41} thoice recordings here. A

is long, long overdue, and, saints pre-
serve us, it’s not only terrific but it’s
budget-priced too!

. #

VARIOUS ARTISTS

The Corruptor Soundtrack

PRODUCERS: various

Jive 1241 41671

If this compilation is any indication, “The
Corruptor” (directed by James Foley, who
also helmed “At Close Range” and “Glen-
garry Glen Ross”) promises moviegoers a
more realistic and complexly rendered
trip through the dark, shadowy paths of
the criminal world in NYC’s Chinatown
than the usual Hollyweird treatment.
KRS-One’s “5 Boroughs”—featuring
Buckshot, Cam’Ron, Keith Murray, Killah
Priest, Prodigy, Redman, Vigilante, Run of
Run-D.M.C,, and Jamaica’s own Poor Peo-
ple’s Governor, Bounty Killer—leads as
first single. Jay-Z’s ultra-banging “More
Money, More Cash, More Hoes,” the next
single up, brilliantly evokes the most
alarming and interesting elements of the
movie’s demimonde. Tracks by Mobb
Deep, UGK, Mystikal, and Too $hort have
enough bounce and drama to generate
their own heat. Together, they add up to a
brilliant aural sketch of the movie's gritty
subject.

CLASSICAL

Y ELGAR/LUTOSLAWSKI: CELLO CONCERTOS
Pieter Wispelwey, cello; Netherlands Radio Phil-
harmonic, Jac van Steen

PRODUCERS: Jacob Bogaart, Pieter Wispelwey

Channel Classics 12998

Since the Jacqueline de Pré bio-pic
“Hilary & Jackie” has received so much
attention—and with it her classic inter-
pretation of the Elgar Cello Concerto—
there may not be much room for anyone
else’s take on the late-Romantic master-
piece for a while. That would be a shame,
because Dutch cello ace Pieter Wispelwey
is an uncommonly intelligent interpreter;
his way with the work is less effulgent
than that of De Pré or even Steven
Isserlis, but the cool contrast is welcome.
Wispelwey’s view of Lutoslawksi's grip-
ping piece of postmodern instrumental
theater is no less lapidary, and it makes
an interesting coupling. The orchestral
support is strong, and the Channel pro-
duction is typically excellent. Distributed
in the U.S. by Harmonia Mundi and in the
U.K. by Koch.

CONTEMPORARY CHRISTIAN

CAROLYN ARENDS

This Much | Understand

PRODUCERS: Dan Marnien, Carolyn Arends

Reunion 40396

The fact that this is being heralded as the
year of the woman in popular music
should bode well for Canadian singer/
songwriter Carolyn Arends. Long a
favorite in contemporary Christian cir-
cles, Arends has an appealing voice and
intuitive songwriting and is well deserv-
ing of widespread acceptance. This could
be the album that brings her new fans.
That’s not to say she’s watered down the
poignant expressions of faith that have
endeared her to Christian audiences on
her first two records. It's just that there
are many songs here that will appeal to a
broad spectrum of listeners. Produced by
Arends and Dan Marnien, an engineer
known for his work with Shawn Colvin
and Joni Mitchell, the album gives
Arends’ expressive vocals a chance to
take center stage. Among the many high-
lights are “Happy,” “Life Is Long,” “Sur-
prised By Joy,” and “We’ve Been Waiting
For You,” a beautiful ballad written about
the birth of her son. A benchmark album
from one of the most affecting communi-
cators in any genre, it should be warmly
embraced by those who are moved by lit-
erate songs delivered with emotional hon-
esty.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (> ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (s ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (J2): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway,
New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);

Bradley Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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EDITED BY CHUCK TAYLOR

p BLACKSTREET Girlfriend/Boyfriend (3-47)
PRODUCERS: Lil' Man, Ja Rule, Eve

WRITERS: T Riley, J. Cozier, J. Atkins, E. Jeffries
PUBLISHERS: Donril/Zomba/Siyeeda/Mo Loving/Asjah
Music/TVT/Blondie Rockwell, ASCAP

Lil" Man/Interscope 6503 (CD promo)

This wispy slice of hip-hop tunk sounds
like the first no-holds-barred pop/R&B
anthem for the spring season. Featuring
vocals from Janet Jackson, a smooth rap
lead from the BLACKstreet guys, and an
ultra-cool instrumental track reflective of
The Artist Formerly Known As Prince,
this is one of those songs that's structured
a long way away from your average pop
song, yet it's as sticky and memorable as
that first smooth-and-easy drive of March
with the windows down. This is of-the-
moment, hip, and deliciously sexy. A run-
away hit across the board.

P 98° The Hardest Thing (3.46)

PRODUCERS: David Frank, Steve Kipner, 98°

WRITER: S. Kipner

PUBLISHER: not listed

Universal 374633105 (CD promo)

All the pieces are in place for this strong
follow-up to the previous top 40 hits
“Because Of You” and “Invisible Man.”
This power ballad features strong har-
monies, lush instrumentation, and a
lovesick message of shame after some
much-regretted cheating takes place. Give
it two listens, and the hook also makes a
strong case for immediate airplay. No
doubt, a videoclip showcasing this highly
photogenic foursome will do nothing but
help the cause in taking 98° up another
step on the hoy-band ladder. Also check
out the slightly fuller Murlyn remix, which
turns up the tempo a tad.

» BRYAN ADAMS FEATURING MELANIE C
When You're Gone (3:25)

PRODUCERS: Bryan Adams, Bob Rock

WRITERS: Adams, Kennedy

PUBLISHERS: Badams Music, ASCAP; Sony Music U K.,
PRS

A&M Records 6536 (CD promo}

Already a smash across much of Europe,
this free-spirited pop rocker seems a nat-
ural to return Bryan Adams to chart glory
in the U.S. The melody here is so natural,
the hook so radiant, and the energy so
infectious that yvou could almost believe
that Adams never spent most of this
decade wallowing in syrupy ballads instead
of fare like this, which is similar to his sig-
nature “Summer of '69.” Spice Girls’
Melanie C provides rousing background
vocals, ves, but in no way should that be
considered anything more than a gimmick
to give the song that much more of a hook
in the U.K. This is 100% Bryan Adams, and
he’s at his best. Top 40, dinner is ready.

> SHANIA TWAIN That Don’t Impress Me (no tim-
ing listed)

PRODUCER: Robert John "Mutt” Lange

WRITER: S. Twain, R. Lange

PUBLISHER: not hsted

REMIXER: “Mutt” Lange

Mercury Nashville (CD promo)

The third pop outing trom Shania Twain’s
multi-platinum “Come On Over” works a
percolating uptempo vibe that’s a far cry
from the low-light sound of her previous
country-to-pop hits “You're Still The One”
and “From This Moment On.” Remixed hy
Twain’s producer/co-writer/husband
“Mutt” Lange, the pop edit barely resem-
bles the instrumentation of the original
country version and could possibly solidify
Twain’s status as the decade’s crossover
queen. The one gliteh on this track is the
use of dated-sounding instrumental ele-
ments to “pop” it up, which give the clev-
erly worded song a misguided '80s appeal,
similar to the previous dance remixes for
“The One” and “Moment.” It might be

time for Lange and Twain to look outside
their own stable to eredibly court the
uptempo side of the pop genre. That said,
Twain is a momentously popular artist
who sounds great on this tongue-in-cheek
track about image over substance. “That
Don’t Impress Me” should certainly he
given the opportunity to drum up support
from faithful listeners.

% ERIN HAMILTON The Flame (3.27)
PRODUCERS: Scott Anderson

WRITER: N. Graham, R. Mitchell

PUBLISHER: Hidden Pun, BMI

Trax Recording (CD promo)

With the runaway success of Cher's
“Believe,” top 10 will hopefully realize vet
again that audiences have a constant
hunger for clever, well-executed dance/
pop. Iirin Hamilton is among the rare
breed of dance ingénues who can do her
thing without the highly processed pro-
duction of so many of the dance clones out
there. The woman can sing, emote, and
enjoy—and do it all live, too. Her third
single, a rollicking hi-NRG reworking of
Cheap Trick’s “The Flame,” sounds so
natural in this context (sorry, guys) that
you won’t even hother considering it a
cover. Hamilton's voice, as we've wit-
nessed with the previous “Satisfied” and
“Dream Weaver,” is rich and fulfilling,
with a bevy of mixes to draw smiles from
both radio and club programmers. This
lovely performer has worked hard to con-
quer dance floors; now it's time for top 40
to take notice and reward audiences with
a track that could eatch fire if given the
chance at radio.

* FIVE Slam Dunk (3.55)

PRODUCERS: Denniz PoP, Max Martin, Jake

WRITERS: D. PoP, M. Martin, Jake, H. Crichlow
PUBLISHERS: Cheiron Songs/Grantsville Publishing,
ASCAP, Megasong

Arista 3616 (CD promo}

The pop quintet Five continues its bid to
make a name for itself in the U.S. with
this funky-esque pure-pop ditty that tries
to conjure a hipper, “streetier” vibe than
we heard on the group’s 1998 hit “When
The Lights Go Out.” This hooky fighter
has already tipped the U.K. top 10 and
deserves its shot here at top 40 main-
stream stations that favor that vouthful
edge. Like the group’s previous release
“It’s The Things You Do"—which radio
sadly let slip hy—this track features a
meaty bassline, a clever-enough rap, and a
hook predestined to smack listeners head-
on. These guys aren’t rewriting the histo-
rv books here, but this song fits well into
the top 40 landscape of the day. C'mon,
pop programmers: It doesn't a/l have to
be about ‘N Syne, the Backstreet Boys,
and Britney Spears.

BON JOVI Real Life (3:47)

PRODUCER: not listed

WRITERS: J. Bon Jovi, D. Child

PUBLISHER: not listed

Reprise 9646 (CD promo)

Ahhh, nostalgia. On this tune from the
soundtrack to the forthcoming “EdTV,”
Jon Bon Jovi and pals hark back to the
sound of their salad days—from the boom-
ing faux-metal power-ballad arrangement
to the lyric’s white-knuckled, “these tears
are real” melodrama. To the cynical mind,
“Real Life” is about as far from it as you
can get. [t's cloying, formulaic, and woe-
fully over the top. Even so, there are like-
ly to be countless listeners—and more
than a handful of pop and AC radio pro-
grammers—out there who will find end-
less comfort here . . . kind of the same
comfort you might find in macaroni and
cheese or a bologna sandwich.

P SILK If You (Lovin’ Me) (3:54)

PRODUCERS: Darreil “Deltte” Allamby, Kenny “Kenny
Flav" Dickerson

WRITER: K. Dickerson

PUBLISHERS: Kenny FlawwWB Music/2,000 Watts/Toni
Robi/Mother Chapter, ASCAP

Elektra 1203 {CD promo)

Silk rocks the slow-jum cradle with what
at first appears to be a typically clichéd

invitation to love, But forget the Iyrics and
grab a taste of the instrumental track
here. “If You” is flavored with a number of
production surprises, ranging from a
melodramatic harp opening and clever
echo effects to an increasingly fiery falset-
to passage toward the end that sounds
niore than a little reminiscent of Prince.
The vocals here shimmer with passion and
a hand-jiggling energy, with harmonies
that will practically have you applauding
by the song’s close. What starts off sound-
ing like anything but a new take on an old
theme will quickly win listeners over,
thanks to a first-class effort from the
song’s production team. Also worth a lis-
ten: the 2,000 Watts remix, which offers a
more hip-hop-flavored take on this latest
effort from Silk.

COUNTRY

» MICHAEL PETERSON Somethin’ 'Bout A Sun-
day (4:00)

PRODUCERS: Robert Ellis Orrall, Josh Leo

WRITERS: C. Wiseman, T. Nichols

PUBLISHERS: Almo Music/Daddy Rabbitt, ASCAP; EMI
Blackwood/Ty Land, BMI

Reprise 9667 (CD promo)

Despite the fact that the little plastic ants
falling out of the promotional single’s jewel
case made a startling first impression, this
is a solid, enjoyable single. It’s Peterson’s
first track from his upcoming Reprise
sophomore album. His debut disc spawned
five hit singles and made hin one of the
most successful new acts to emerge in the
country market in the past few years. This
new effort perfectly showeases his smooth,
evocative voice and warm, conversational
way with a lyric. Penned by hit Music Row
tunesmiths Craig Wiseman and Tim
Nichols, the song boasts a lyric awash with
Norman Rockwell images of a lazy country
Sunday afternoon. As soothing as a mint
julep on a warm May afternoon, this
should cateh programmers’ ears and whet
appetites for Peterson’s new project.

% THE BELLAMY BROTHERS Some Broken
Hearts Never Mend (3:27)

PRODUCERS: The Beliamy Brothers, Randy Hiebert
WRITER: W. Holyfieid

PUBLISHER: PolyGram Internationai, ASCAP

Bellamy Brothers Records/intersound 9612 (CD promo)
Howard and David Bellamy revive this
great Wayland Holyfield song—a No. 1
country hit for Don Williams in 1977—by
reinventing it with a reggae beat. The clas-
sic lyric of love and loss benefits immensely
from the brothers’ treatment. The vocals,
as always, are right on target, perfectly
conveying the Iyrics’ wistfulness. Though it
might seem an odd candidate for a reggae

cover, the song makes the transition beauti-
fully. The Bellamys are well-known for hav-
ing a way with island rhythms, and this is
an innovative rendition that should appeal
to programmers looking for something
tresh to shake listeners out of the winter
doldrums. The cut is from the Bellamys’
“Reggae Cowboys” album, an entire collec-
tion of tunes that gets the tropical treat-
ment. It’s thoroughly enjoyable listening
and a must for anyone who loves country
with a little island flavor

SHeDAISY Little Goodbyes (3:17)

PRODUCER: Dann Huff

WRITERS: K. Osborn, J. Deere, K. Greenberg
PUBLISHERS: without Anna/Magnohia Hill/Rushing Water/
Colonel Rebef, ASCAP, Sony/ATVGreen Music, BMI

Lyric Street 11079 (CD promo)

This sister tric—Kristyn, Kelsi, and
Kassidy Oshorn—take their name from a
Native American word for “my sisters.”
Their Lyric Street debut single boasts
beautiful harmonies and a fresh inviting
sound, and it serves as a prelude to the
group’s May 11 album debut, “The Whole
Shebang.” Eldest sibling Kristyn wrote or
co-wrote every song on the forthcoming
album, including this lively tune about a
woman walking out the door and leaving
her ex a few little reminders. The song is
enhanced by Dann Huff’s clean, erisp pro-
duction that provides lots of open space to
air the sisters’ celestial harmonies. It's a
solid debut that should serve notice to
programmers that there’s room for more
than one female trio in the format.

ROCK TRACKS

p BLUR Tender (4:30)

PRODUCER: William Orbit

WRITERS: Damon Albarn, Graham Coxon

PUBLISHERS: EMI Music Publishing/EMI Biackwood
Music Inc., BMI

Virgin 7087 (CD promo)

The boys from Blur prove once again that
they’re one step ahead of the curve with
“Tender”—and this time, that means
they’re horrowing from the past. A huge
departure for these quintessential Brit-
popsters, this late-'60s/early-"70s-style
song is so familiar you’'ll swear it was in
that movie you saw last weekend or that
vou heard it on the new John Lennon col-
lection. Bat Herman’s Hermits never sang
this song, nor did the Kinks—it’s simply a
polished, well-produced tip of the hat to a
time when British pop stars could sing
“Come on, come on/Love’s the greatest
thing/That we have” and play tinny guitar
solos without irony. And “Tender” may be
sopping with kitsch, but that doesn’t keep
it from flying. Damon Albarn’s crooning is

LUCY LEE Don’t Stop Asking 3.15)
PRODUCER: Roger Clark

WRITER: not listed

PUBLISHER: not fisted

Island 7881 (CD promo}

There is simply no one category that
can demand sole rights to this delight-
fully quirky pop/country/folk, dash-
board-pounding debut from Lucy Lee.
The hook here is as meaty as a pork
chop, which ever-so-sweetly teases,
“Sorry, so sorry, but tonight, it’s not
quite right, but don’t stop asking.” The
voice of Luey Lee—who is hilariously
purported to be a fan of fishing, mak-
ing cookies, and demolition derby—is
stamped with a grand sense of irony
and humor; with an optimistic inno-
cence that blends beautifully with a
simple, fully organie instrumental
backdrop. It's actually a nice three-
minute reprieve from the mass of loop-
ing and electronics that rules the day
at radio. This is timeless pop, sizzling
with personality and as rejuvenating
as the new season. With proper care
from Island and a handful of forward-
thinking top 40 stations to get the ball
rolling, Lucy Lee could well be intro-
ducing one of the freshest debuts of

NEW & NOTEWORTHY

the year. No question, this one
absolutely demands its just deserts.

1000 CLOWNS (Not The} Greatest Rapper
(3:50)

PRODUCERS: Mickey P, Kevi, Mr. Pac

WRITERS: Kevi, Mickey P, Mr. Pao, J. Coz
PUBLISHERS: Kevi and MawRatnet/HN13/Omnidi-
rectional, BMI; John and Ele, ASCAP

Elektra 1253 (CD atbum promo)

This unorthodox track is already stir-
ring the waters at modern rock, with
its eclectic mix of white-man rap, flute,
and an outwardly innocent message as
simple as “I know I'm not the greatest
rapper in the world/But please, baby,
please, baby, be my girl.” Everything
about this song is low-key; it could as
easily have been constructed during a
freestyle jam that took place one Sun-
day in a park as behind the closed
doors of a studio. There’s plenty of
potential for this to be one of those
genre-defining songs that eould help
modern rock determine its future
direction, but top 40 could also take
right to this one. Fun, suave, and
clever. Don’t miss the group’s debut,
“Freelance Bubblehead,” including
future hit “Kitty Kat Max.”

truly tender—and truly musical—and the
London Community Gospel Choir adds
backup thrills over the two-hy-four clacks
and tambourine that make up the percus-
sion section. [t’s the right time for this
style’s 15 minutes of retro chic (to wit: the
“Rushmore” soundtrack), and Blur cuts
the ribbon with this stellar piece of work.

p LOUDMOUTH Fly (400

PRODUCERS: Johnny K., Johnny Sullivan

WRITERS: B. Fedderson, J. Sulfivan

PUBLISHERS: Death to False Metal Music, ASCAP
Hellywood 11077 (cD promo)

There’s good karma behind this second
single from the soundtrack to “Varsity
Blues"—which has already fostered the
No. 1 mainstream rock track “Heavy”
from Collective Soul. Chicago-based metal
outfit Loudmouth rocks the town with this
straight-ahead-as-they-come power blast
of an anthem, complete with a Hoover
Dam-size wall of greedy guitars and sig-
nature vocals that howl at the moon. This
is an easy pick to click for stations that
like to take it all the way. and it will pop
immediately for fans of music that's not
even remotely watered down. You know; it
actually sounds pretty refreshing.

THE ROLLING STONES Memory Motel (4:40)
PRODUCERS: The Ghmmer Twins

WRITERS: M. Jagger, K. Richards

PUBLISHER: Colgems-EMI Music, ASCAP

Virgin 13656 (CD promo)

It’s a sad, sad thing when a guest star out-
shines a song’s authors, particularly when
they're billed as the Glimmer Twins. On
this track, from the Rolling Stones' live
album “No Security,” Dave Matthews
chips in a gravelly verse or two to the vin-
tage “Memory Motel,” and his contribu-
tion is touching as hell—in keeping with
the tune’s rock’n'roll nostalgia. Keith
Richards’ gospel-inflected moans are an
apt complement, but Mick Jagger sounds
fake as can be. He can't come off sincere
in a ballad these days to save his life. The
arrangement is also hampered by a tacky
synthesizer line—something more organic
would have better served the song. This is
nice for Matthews' legions of fans, per-
haps, but Stones aficionados should stick
with “Black And Blue.”

JADE.ELL Got To Let You Go (3-46)

PRODUCER: Jargen Elofsson

WRITERS: Jade.eil, Jorgen Elofsson

PUBLISHERS: Pico Music Publishing/BMG Music Publish-
ing Scandinavia, AB

E.A.R. 39922 (CD promo)

The plinking xylophone and strings that
draw the listener in to this track make
way all too soon for the sparse rock guitar
rifts and too-subtle drums that underpin
this singer’s Celine Dion-meets-Amy
Grant voice. With the exception of a play-
fully disjointed minor-key guitar solo
halfway through, this song is wholly unre-
markable—{rom the canned backup vocals
stuck on a nonsensical refrain (*You are
the most beautiful, wonderful, lovable/but
I've got to let you go”) to the glaring lack
of a hook. Given material like “Torn” to
work with, a singer like Natalie Imbruglia
can become a star. But with a track like
this—expensively produced but lacking
verve—no singer can make it work.

ORGY Blue Monday (3.49

PRODUCERS: Josh Abraham, Orgy

WRITERS: Bernard Sumner, Gilhan Gilbert, Peter Hook,
Stephen Morris

PUBLISHERS: Be Music, PRS; WB Music Corp., ASCAP
Elementree/Reprise 9619 (CD promo)

Orgy updates a distinctly "80s groove with
the act’s special brand of gothic agpres-
sion, converting the usually fenne elec-
trie keyboard into a vehicle for testos-
terone and reviving the seriously goofy
vocal stylings of that decade. The instru-
mentals are driven by an unwavering
drum tap, and they start at a rolling boil
that doesn’t vary, becoming dull too soon.
The rock onslaught of the song's chorus is
Orgy’s chance to do obeisance to the '90s,
and it’s almost enough to win one over—
but it’s hard to push past these seemingly
rough-draft lyrics on the way to fully
enjoying this track.

SINGLES:

PICKS (»): New releases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention, Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Dylan Siegler (N.Y.)
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Y CATHERIMNE APPLEFELD OLSOHM

SANDCASTLE SECRETS

American Service Productions

35 minutes, $19.95

Anyone who's ever walked down the
beach and wondered at a magnificent
sand structure that someone else has
created will appreciate this tape.
Through step-by-step guidance and
demonstration in a backyard sandbox,
the narrator reveals ways to create
large, decorative sandcastles with a little
help from a few household items such as
dull kitchen knives and a melon baller.
The big sandcastle secrets can be
summed up in a few words: water and
multi-shaped containers. The base of the
castle is shaped into a variety of forms
using an open square box or a cylindrical
plastic bucket, depending on which
design the architect chooses. For nov-
ices, the use of “cheaters,” which are
removed in reverse order when the cas-
tle base is completed, may come as a sur-
prise. But the narrator assures viewers
that behind every sweeping sandcastle is
a wooden box or two. Contact: 803-548-
2290.

YOU CAN LEARN TO PLAY SOFT ROCK

Warner Bros. Publications

40 minutes, $9.95

Guitar enthusiasts looking for a way to
impress friends in front of the fire
might want to check out this latest at-
home lesson from the folks at Warner
Bros. Publications. The newest edition
in the “SongXpress” line provides
those having a grasp of the basice
chords with the means to transform
those disparate sounds into various
mellow tunes. Four songs are included
on this tape: Bread’s anthem “If,”
America’s “Sister Golden Hair,” the
Allman Brothers Band’s “Melissa,” and
Kenny Loggins’ “Danny’s Song.”
Instruction, provided by veteran
Tommy Anthony, is straightforward
and presented in a fun and unintimidat-
ing manner.

SEE ME SING

Shooting Star Media

25 minutes, $19.95

There are several tapes on the market
that propose to teach children to sing
using sign language. This one stands out
from the pack because it features kids
signing instead of an adult teacher and it
has creative songs and strong produc-
tion values. The tape stars a young
princess who lives in a castle where
everyone communicates through sign
language. She introduces viewers to her
family and friends, using letters of the
alphabet as well as words and phrases,
and speaks as she signs so kids can
make a connection between audible
words and gestures. The songs them-
selves contain empowering messages
that help children who need to use sign
language believe they can do everything
their hearing counterparts can. Contact:
888-536-SIGN.

YOU'RE INVITED TO A MALL PARTY
DualStar/Warner Bros.

30 minutes, $12.95

As every warm-blooded preteen girl
knows, the best cure for the rainy day
blahs is a trip to the local mall. In this
latest installment of the “You're Invited
To A Party” series, wonder twins Mary-
Kate and Ashley Olsen travel to Min-
neapolis’ Mall of America, where the
clothes, toys, and junk food are flowing.
The concept of turning a trip to the mall
into a full-blown social gathering might

at first stretch the bounds of the term
“party,” but the mega-mall—which hous-
es not only umpteen stores but an
amusement park and aquarium to
boot—makes a very attractive destina-
tion. Also new from DualStar/Warner
Bros. is “You're Invited To A Costume
Party.”

ROCK BOTTOM: IN YOUR HOUSE

WWF Home Video

150 minutes, $29.95

Nearly three hours of action in the ring
makes this tape a library necessity for
World Wrestling Federation (WWF)
die-hards. But those who are more
interested in the personalities than in
their various demonstrations of domi-
nation might be better off selecting a
different WWF offering. The program
encompasses the big match between the
Rock and Mankind, who battle it out for
the federation title, as well as action
from Val Venis, D’Lo Brown, Mark
Henry, and Owen Hart. It closes with a
“Buried Alive” match (this term can be
taken almost literally) between headlin-
ers Stone Cold Steve Austin and the
Undertaker. Also new from the WWF is
“Capitol Carnage,” a cult hit in the
U.K. but previously unavailable in the
States, and the newly sell-through-
priced “Wrestlemania.” Contact: 203-
637-1374.

MICKEY HART'S INDOSCRUB

Rykodisc

Approximately 15 minutes, 7.98 DVD

Released as a companion piece to
Hart’s “Supralingua” album released
last summer, this DVD contains two
widely different videos. The title track
has a fast-paced industrial look and
sound using quick cuts of construction
sites and fast-moving cityscapes to
accompany the former Grateful Dead
drummer’s mix of computer-generated
and world sounds. The second clip,
“Endless River,” is a soothing mix of
tranquil pictures and sound. The most
interesting part of the video is a short
interview with Hart, who describes his
evolution from member of a cultural
icon band to new age musician. Viewers
can choose between Dolby digital sur-
round sound, DTS, or 24 bit/96 kilo-
hertz stereo. A World Wide Web link is
also available. The only flaw is that the
video should have been available in
widescreen.

EVEREST

Miramax Home Entertainment/Buena Vista Home Enter-
tainment

Approximately 48 minutes, $19.99

Narrated by Liam Neeson, this IMAX

documentary painfully illustrates how

simple human desire can lead people to
the brink of death. The dramatic film

follows an international team of Everest
climbers up the treacherous mountain,
where they witness a devastating ava-
lanche that kills all but one member of
another team. The doomed expedition
was the subject of the best-selling book
“Into Thin Air.” In spite of intense grief
and fear, the team pushes on and a-
gainst all odds reaches the top of the
world. The most dramatic moment is
when an American climber steps over
the path and finds a fallen member of
the other team frozen in the icy Everest
snow. The emotions of reaching the
summit are as overwhelming as the su-
perb pictures taken by the brave IMAX
film crew. A solid box-office take of
more than $60 million, unheard-of for an
IMAX feature, should help drive sales.
The only drawback is that this isn’t in
widescreen.

ENTER*ACTIVE
BY CARRIE BELL

BUNGHOLE IN ONE

lllusions/GT Interactive Software

Windows 95

MTV’s resident bad-boy metalheads
Beavis and Butt-head are taking on the
wacky world of miniature golf. Don’t
expect any wussy windmills or polyester
pants here. Instead, you'll have to escape

ANNIE GET YOUR GUN

Music and Lyrics by Irving Berlin; book by Herbert and
Dorothy Fields; revised by Peter Stone

Produced Barry and Fran Weissler; directed by Gracieia
Daniele; choreographed by Daniele and Jeff Calhoun
Starring Bernadette Peters, Tom Wopat, Ron Holgate,
and Valerie Wright

Marquis Theatre, New York

Yes, Virginia, there is life after
Ethel Merman. The iron-lunged,
all-brass Broadway icon, who
died 15 years ago, still casts a
long shadow over revivals of her
star vehicles.

“Annie Get Your Gun”—music
and lyries by Irving Berlin, book
by Herbert and Dorothy Fields—
is such a one. Merman was Annie
Oakley, the turn-of-the-century
sharpshooter who proved you
can’t get a man with a gun when
the show opened in 1946 and
reappeared in 1965.

Now it’s Bernadette Peters’
turn in an expensive new produc-
tion mounted at the Marquis The-
atre in New York. Peters, the
eternal kewpie doll, is the polar
opposite of Merman, and “Annie
Get Your Gun” itself has under-
gone some revisionist surgery to
bring it closer to current cultur-
al standards.

Berlin’s splendiferous score—
name standards like “They Say
It’s Wonderful” and “There’s No
Business Like Show Business”
and you’re ignoring 10 others—is
as untoppable as Mount Everest.
However, Tony winner Peter
Stone, most recently for “Titan-
ic,” gets an “as revised by” cred-
it for the Fields book, which took
potshots at American Indians
and underplayed the feminist
angle in deference, perhaps, to

B O X STACE S

La Merman, an irresistible force
in any era.

Never mind: Peters grabs
Annie literally by the throat in a
sly and spirited performance
that should keep every seat filled
into the new millennium. (The
Marquis box office, which closed
right after the openings of tone-
deaf musicals like “The Red
Shoes” and “Nick & Nora,” is
selling tickets into June.) Peters
doesn’t disappoint, and neither
does the rest of the cast, includ-
ing Tom Wopat, Ron Holgate, and
Valerie Wright.

Easygoing Wopat, wearing a
Garth Brooks Stetson, is a stand-
out as Frank Butler, the man for
whom Annie disarms for love and
for the survival of Buffalo Bill’s
Wild West Show. They’re as well-
matched as a pair of pearl-han-
dled revolvers.

iPL%YBILE@

STISEATHL

The production, directed by
Graciela Daniele, is equally
graceful on a revolving stage that
carries the troupe via rail and
steamer and through the travails
of turn-of-the-century vaudeville.
Daniele and Jeff Calhoun, who
choreographed the sprightly
revival of “Strike Up The Band”
last year in City Center’s
“Encores!” series, have created
deft, unobtrusive dance routines.

If there’s a letdown, it’s a be-
calmed second act, no fault of
Peters & Co., who have to mark
plot time before Berlin’s “Any-
thing You Can Do (I Can Do Bet-
ter)” stops the show and brings
the lovers back together for a
“Wonderful” reprise.

Revivalist producers Barry
and Fran Weissler (“My Fair
Lady,” “Gypsy,” “Cat On A Hot
Tin Roof”) have structured
“Annie Get Your Gun” as a no-fail
crowd pleaser. Peters, Wopat, and
Stone strike contemporary
chords, and “There’s No Business
Like Show Business” has been
moved from the middle of the
first act to the opening number.
It’s enough to arouse the dead, or
at least the drowsing.

The audience, mostly parents
and kids at the preview perfor-
mance we attended, had no trou-
ble staying awake and, at the
end, on its feet. “Annie Get Your
Gun” is family entertainment
par excellence. This isn’t a shot
in the dark: You surrender will-
ingly. Angel Records, which has
Peters under contract, is releas-
ing the cast recording.

SETH GOLDSTEIN

land mines, tombstones, nacho cheese,
lava lamps, couch springs, and other traps
set on this 18-hole course inspired by
Mike Judge’s hit cartoon series. Up to
four people can test their skills against
Beavis, Butt-head, Tom Anderson, Mr.
Van Driessen, Todd, or Principal McVick-
er, each of whom have distinctive dialogue
and reactions. As silly and demented as
this game might be, it’s not easy. In fact, if
you can achieve par on this crazy course,
you should be crowned the world’s best
computer-assisted miniature golfer.

AKUJI THE HEARTLESS

Crystal Dynamics/Eidos

Sony PlayStation

In this action-adventure game, you are
Akuji, a voodoo priest’s warrior son who
was murdered on his wedding day and
cast into hell. To exact revenge and be
reunited with your bride, you must ex-
plore the four vestibules of this creepy
underworld, collect the souls of your
ancestors as an offering for Baron Same-
di, and kill four dreaded sentinels and
their many minions. Richard Roundtree
of “Shaft” fame provides the deep voice
of Akuji, but the player is responsible for
mastering the many complicated moves
and spells needed to survive. With rivers
of blood, sacrifices, skeletons, giant
insects with knives for legs, and rotting
enemies, this 3D environment is high on
the gore factor but visually intriguing.
Sporadic space markers and the ability to
save only at the end of each level further
complicate matters. “Akuji The Heart-
less” is sure to be a hit with teenage male
PlayStation addicts.

AUDIOBOOKS

BY TRUDI MILLER ROSERBLUM

EVERYTHING YOU ALWAYS WANTED TO KNOW
ABOUT SEX BUT WERE AFRAID TO ASK

By David Reuben, M.D.

Read by the author

HarperAudio

3 hours (abridged), $18

ISBN 0-694-52109-4

Thirty years after the publication of
Reuben’s groundbreaking guide to all mat-
ters sexual, he has written a revised ver-
sion with, he says, 96.9% new material,
incorporating AIDS, new forms of birth
control, and other up-to-date information.
Reuben writes in an informative but easy-
to-understand style, seasoned with wit and
humor. The wealth of information included
here is certainly useful, and Reuben’s
speaking voice is friendly, almost jovial.
For someone wanting an overview of
human sexuality, this tape is a breezy lis-
ten. However, if someone has a specific
question, it would be impossible to quickly
find the answer without listening to the
whole tape. Despite Reuben’s pleasant
narration style here, a manual of this type
is more convenient in printed form, with a
table of contents and an index to help con-
sumers find information that they need.

OTHER WORLDS

By Barbara Michaels

Read by Barbara Rosenblat

HarperAudio

3 hours (abridged), $18

ISBN 0-694-52082-9

This intriguing and atmospheric tale takes
place in a Victorian-era gentlemen’s club
whose members include escape artist
Harry Houdini, mystery novelist Sir
Arthur Conan Doyle, psychoanalyst Dr.
Nandor Fodor, and a mysterious female
writer. The group gathers to discuss cases
of supposedly supernatural occurrences
and offer possible explanations. Two tales
of haunted houses and malevolent spirits
are told on this tape. Michaels writes in an
elegant and intelligent style, and the tales
are presented as puzzles to be solved, not
scary horror stories. As always, veteran
narrator Barbara Rosenblat gives a pol-
ished and professional performance, using
her distinctive vocal talents to bring each
character to life.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302, ENTER*ACTIVE: Send review copies to Brett Atwood, Billboard, 5055 Wilshire Bivd.,
Los Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218. BOOKS: Send review copies to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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R&B Legends Unite. Larry Graham celebraed the release of his new album,
“GCS2000," at the NV Bar & Lounge in New York along with The Artist Formerly
Known As Prince, who co-produced the set. Shown, from left, are Larry Graham

and The Artist.

This story was prepared by Dana
Hall, wmanaging editor of R&B Atr-
play Monitos, and Jeff Silberman,
manaying editor of Top 40 Avrplay
Monit oy

Broadcast Data Systems chart
information, requests, music testing,
gut feelings, and sales statistics are
Jjust some of the tools radio program-
mers use to make decisions about the
titles they’ll play on their stations.
Years ago, another influence had heen
video play—MTYV in particular. But
with its subsequent expansion into

At the Pioneer Awards: Sobering Stnries,
aome Wise Advice, And Just Deserts

This columm was prepared by guest columnist Melin-
da Newinan, West Coust bureau chief.

GOING TO THE GO-GO: It’s tremendously disor-
ganized, it’s oversold, and the food leaves a lot to be
desired, vet there’s no place the attendees of the annu-
al R&B Foundation Pioneer Awards would rather be.

Always held the day after the Grammys, this year’s
fete took place Iveb. 25 at Sony Pictures Studios in Cul-
ver City, Calif.

It’s one of the few times in the year when it seems
like everyone is rooting for the same side. R&B pio-
neers, many of whom have never gotten the money or
respect they deserve, are
honored by their peers and
their musical progeny. All of
us in the music industry
have heard the tales of
African-American artists
getting robbed of their roy-
alties and struggling to
make a living despite selling
millions of records. Howev-

The
Rhythm
and the

Blues

final advisory, she cautioned young artists without rep-
resentation, “Don’t walk, run to get an attorney.”

Indeed, many of the speakers and presenters took
advantage of the bully pulpit to exhort upcoming
artists to aid the foundation or to warn them of the
pitfalls encountered by their forefathers.

Simon, speaking in the cadence of the minister that
he now is, talked about being swindled on the road and
other sethacks. “I am very, very smart,” he said. “I'm

smart enough to know I'm not smart. I want some of

the young people to know what we went through.”
One of those “young people” eager to pay homage
was Lauryn Hill, who presented an award to LaBelle
and the Blue Belles—Cindy

Birdsong, Nona Hendryx,
and Sarah Dash—who sang
together for the lirst time in
31 years.

“This is the best part of my
year,” said Hill, which was
saying quite a lot, given that
she had won five Grammys

less than 24 hours earlier.

er, every year at this event,
the stories have faces.

The event was hosted by
Smokey Robinson, whose overabundant charm
smoothed over some of the evening’s consideruble
rough edges. The honorees this year were the late
Johnny Adams; Nick Ashford and Valerie Simpson;
Mickey Baker; Isaac Hayes and David Porter;
Brenda Holloway; Patti LaBelle & the Blue Belles;
Barbara Lewis; Barbara Lynn; the Manhattans;
Garnet Mimms; former Drifters Charlie Thomas,
Bill Pickney, and the late Johnny Moore; Joe Simon;
and Dee Dee Warwick.

Additionally, Sam Cooke received the first Legacy
Tribute, a new honor that heralds a deceased artist
for his ot her seminal musical contributions. John Lee
Hooker was the recipient of the Lifetime Achievement
Award. In addition to an award, the recipients (or their
surviving family members) received an honorarium of
several thousand dollars.

In a few short words, Judy Adams, accepting for her
husband Johnny, who died late last year shortly after
learning of his induction, gave voice to the foundation’s
reason for being. “Johnny released 100 singles and
many albums,” she said. “This man still hasn’t received
any royalties for his music . . . The slavery was dressed
up in a suit. I say to all the record companies: T have
no shame; these pioneers sweat all their lives for these
younger musicians to have a chance in this world. This
is your work; vou don’t have to be ashamed.” And as a

Turning to the Blue Belles,

she said, “I'm 23 years old; [

know I'm a bahy. ‘The Mised-
ucation Of Lauryn Hill’ is the album, but you were my
teachers. I'm giving it up to you because you're solely
responsible for everything [ do musically.”

As wonderful as it was to see Hill acknowledge
those whose torch she had been passed, she was the
lirst to admit that the evening belonged to the hon-
orees—even the reluctant ones.

Baker, who is best known for “Love Is Strange,” his
hit performed with former partner Sylvia Vander-
pool, eracked up the crowd by admitting that the foun-
dation had been trying to coax him into receiving an
award for two years, but he “couldn’t have cared less.”
Unlike many of the artists, who still tour for a living—
some out of financial necessity, some out of love for the
music—Buker, who lives in Paris, prefers his solitude.
“T have one foot already in the grave. I'm 74 years old.
With the check that I think is in this envelope, I'll just
£0 away quietly and die.”

Baker was inducted by Marty Stuart, Travis Tritt,
and Asleep At The Wheel's Ray Benson, marking
the evening’s only nod to the link between country
music and R&B.

The night before, after winning their Grammy for
best country collaboration with voeals, Tritt and Stu-
art talked about how vital R&DB was during their [or-
mative years. “It was part of life to us on the radio,”

(Continued on puge 37)

non-video programming, the music
channel had lost much of its impact
on radio.

That is, until recently. With sever-
al new artists breaking at MTV, R&B
and street rap getting substantially
more air time (beyond “MTV Jamz”
and “Yo—MTV Raps”), and MTV’s
renewed commitment to playing
more videos, radio programmers are
teeling the effect.

“MTYV is now having the most
impact I've ever seen,” says Mark
Feuather, PD at KGGI Riverside, Calif.
“I notice a big correlation. For
instance, we played 2Pac’s ‘Changes,’
and it got OK phones. But the minute
MTYV started banging it, it went top
five requested, and it has stayed there
ever since.”

John Candelaria, operations man-
ager at KPRR (Power 102) El Paso,
Texas, agrees. “Records that sput-
tered here, then blew up after MTV
popped them [include] Britney
Spears . .. and ‘N Sync,” he says. “It's
a major influence here, this being a
small market.”

For the most part, those PDs who
feel MTV has the most impact on
their programming decisions are in
crossover radio or at R&B outlets in
markets with a large non-ethnie lis-
tenership.

“We have a large non-African
American audience, and I know
they’re tuning into MTV,” says main-
stream R&B WKKV (V100) Milwau-
kee PD Nute Bell.

“There are some records that are
dying a slow death, and then the video
saves them,” Bell says. “There’s also
been times when « video has changed
my opinion on a record—if they have
a real slick shoot or if a video has
spurred a lot of phone calls, I’ll put it
in due to that.”

Quinn Echols, PD at KDKS
Shreveport, La., adds that MTV
affects his decisions. “If theyre real-
ly hitting an artist like TLC, then I
take notice,” Iichols says. “That could
have an impact twofold—first on my
crossover audience, which 1 do have
to reach, and secondly on my core.

So So Many Smiles. So So Def recording artist Trina Broussard relaxes after

§ MTV’s Role In Breaking R&B Tracks Grows

Network’s Renewed Video Play Affects Crossover Stations The Most

“MTYV helps complete that cycle
between an urban station and its
crossover listeners,” Echols adds. “It
can also help the crossover or chur-
ban station hold that listener who
might be punching back and forth,
looking for the . . . type of black artist
that MTV will embrace.” Echols cites
Mya, Puff Daddy, Usher, Brandy, and
Monica as such artists.

Programmers also note MTV’s
renewed commitment to playing
music videos and its increased sup-
port of R&B and crossover artists as
other tools in making artists familiar
to their listening audiences.

KPRR’s Candelaria says, “We look
at it as another guide for us. Without
radio competition. the kids need to be
introduced to new music—be it
through MTYV, mix shows, the clubs,
or single sules. MTV plays a big role
in determining what new music the
kids want to hear.”

Feather notes that before MTV
returned to playing more videos, “I'd
see their top song get maybe 15 spins.
Now the hottest videos are getting in
the 30-40 spin range, which has a
much greater impact overall.”

MTV WHO?

But there are still programmers,
even on the crossover side, who feel
that MTV has less impact now than
in years past, at least for their sta-
tions’ target audiences.

“I wouldn’t have known [there was
any impaet] until you just told me,”
says Cat Thomas, PD at rhythmie top
40 KLUC Las Vegas. “Maybe we're
quicker to [play new musie] in Vegas,
because there’s not as much influence
here from MTV. I have friends in Ohio
who sit and watch MTV a lot, but
here, this is a very active city with
active listeners. They go out a lot and
aren’t influenced by MTV”

KUBE Seattle PD Eric Powers
adds that he mainly sees MTV’s
influence on the songs that the station
is already playing. “But . . . those
callers are real young,” he says, “usu-
ally 12- to 15-year-old boys.”

(Continuved on page 37)

%

her recent showcase at Chris Tucker’'s new Atlanta club, the Chris Tucker Come-
dy Café. Shown, from left, are So So Def CEO Jermaine Dupri, Broussard, and

Tucker.
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IF YOU DON'T KNOW,
NOW YOU KNOW.

SOULSHOCK & KARLIN

PRODUCERS OF HITS SUCH AS...

TONI
BRAXTON

I Love Me Some Him
SECRETS

- ailkh - P
PLATINUM ’.A" '

"The real key to hit records is
the winning combination of great
melodies. great grooves, and
superhip, cutting-edge taste.
Soulshock & Karlin are the
epitome of that winning
combination. | always look
forward to working with them,
not only because when it comes
to hit songs. they don't miss,
but also because they have a
true appreciation for the finest
Cuban cigars. Soulshock & Karlin
will play a major role in shaping
the future of urban and pop

music culture.

-ANTONIO REID

%

o

%
‘ ]

-,
.

MONICA

Before You walk

out of My Life
MISS THANG
PLATI NWUM

"Soulshock & Karlin have the
unique ability to bridge tre gap
between R & B and pop. Whether
it was Moriica's ‘Before You Walk
Out Of My Life, Toni's I Love Me
Somme Him. er Whitney's latest
Heartbreak Hotel, they keep our
divas on the cutting edge and all
over the rado."

-CLIVE DAVIS
PRESIDENT, ARISTA RECORDS

2PAC

Do For Love
&
Heaven Got A Ghetto

R U STILL DOWN?

PRESIDENT, LAFACE RECORDS a x PLATINU UM

WHITNEY HOUSTON

FEATURING FAITH EVANS & KELLY PRICE

Heartbreak rotel

#1 R&B SINGLE FOR OVER 3 WEEKS

MY LOVE IS YOUR LOVE - DOUBLE PLATINUM

arlin ¢ productions on upcoming releases rrom |“ary

A

S
P RO DUCTI! ON S

WWW.SOULPOWER.NET

e sTEvE e MANAGEMENT - RANDY COHEN - 323-860-1550
PUBLIC RELATIONS - MELISSA DISHELL AT DMG - 310-470-6310

& MELISSA DISHELL



www.americanradiohistory.com

Dance

ARTISTS & MUSIC

Vibrant Atlanta Scene Offers Ideal Setting For Billboard Summit

ATLANTA BOUND: With the
passing of each week, Billboard’s
sixth annual Dance Music Sum-
mit becomes that much closer.
How close, you ask? Well, the
event takes place July 14-16 at
the Sheraton Colony Square in
Atlanta. And, we must admit, a
recent weekend trip to Georgia
proved too good to be true.

As a card-carrying member of
New York’s elub community, we
were visibly surprised and
amazed by Atlanta’s burgeoning
club scene, which slightly
reminded us of New York’s ener-
getic and vibrant club scene of
the '80s.

After visiting several clubs—
including Backstreet, Nomencla-
ture Museum, Fusion, Kaya, the
Warehouse 960, and Yin Yang,
most of which are situated in mid-
town (near the hotel)—we feel
confident that many conference
attendees will be equally im-
pressed by the city’s nightlife.

Backstreet, a multilevel club
that never closes, is home to Bill-
board-reporting DJ Stuart Gard-
ner, who lifted us to unimagin-
able heights with his mesmerizing
mix of diva house (Cher’s “Be-

Dance [y

TRAX «

by Michael Paoletta
lieve,” Madonna’s “Nothing Real-
ly Matters,” and Regina Belle’s
“I’'ve Had Enough”) and dreamy
trance (think Hooj Choons and
Perfecto).

The phrase “house party” took
on new meaning when we entered
Nomenelature Museum, a club
within a house. The DJ on Satur-
day nights is another Billboard-
reporting DJ, Richard Leslie,
who took us on a musical journey
we won'’t soon forget.

Definitely more on the under-
ground tip, Leslie worked us over
with a seamless mix that includ-
ed such tasty morsels as Love-
station’s “Teardrops,” Kenny
Lattimore’s “Days Like This,”
Cassius’ “99,” Armand Van
Helden Featuring Duane Hard-
en’s “You Don’t Know Me,” and
Soul Dhamma’s “Flower.”

Within moments of entering
Kaya, we couldn’t help but envi-

sion the Summit’s opening-night
festivities. Since the club has two
distinet rooms, each with its own
ambience, the night could easily
segue from a loungey live vibe to
a DJ-driven all-night party. The
possibilities are virtually endless.
If we seem slightly thrilled, that’s
because we are.

Those who desire more infor-
mation regarding the Dance
Musiec Summit should contact
Michele Jacangelo-Quigley at
212-536-5299. Questions relating
to artist showecases and panel dis-
cussions should be directed to me
via E-mail at mpaoletta@bill-
board.com.

DANUBE DANCE: Since the
mid-’90s, Peter Kruder and
Richard Dorfmeister have kept
a busy schedule. In between pro-
ducing one-off singles (most
notably the “G-Stoned” EP), the
Austrian pair has imparted its
bottom-heavy grooves onto a vari-
ety of remix projects, including
Roni Size’s “Heroes,” Depeche
Mode’s “Useless,” and, most
recently, Madonna’s “Nothing
Really Matters.”

Last year, New York-based Stu-

BY AMANDA NOWINSKI

SAN FRANCISCO—The per-
sonal and musical roots of
Weed—the Romanian refugee
husband/wife team of Dan and
Christina Handradur—are as
tenacious as the band’s name
suggests.

A classically trained musician
whose rigorous violin instruction
began at age 5 in Bucharest, Ro-
mania, Dan became fascinated
with electronic music and DJ cul-
ture nine years later, when he
and his family fled to Geneva,
Switzerland, to escape Commu-
nist rule in Romania.

Although Dan enrolled at the
Conservatoire of Geneva to
study music theory, he quickly
became obsessed with the non-
traditional sounds of Brian Eno,
dub, Curtis Mayfield, and the
experimental German group
Can.

Christina was raised in the
same Bucharest community, but
Dan did not meet her until his
last years at the Conservatiore,
where Christina was also en-
rolled, majoring in languages
and art.

Drawn to each other by a
shared love of '80s electro, sym-
phonic pop, and club culture, the
pair relocated to Vancouver,

On April 13, Los Angeles-

where they eventually married. .

Romanian Refugee Couple Brings Forth Weed

WEED

based Nettwerk Records will
issue the duo’s debut, “Hard To
Kill,” an intricately composed
fusion of the moodier side of trip-
hop, psychedelic, and ambient
beats.

“I've always viewed electronic
music as a means of capturing
and manipulating sound,” says
Dan, who has channeled the com-
positional knowledge and disci-
pline of his earlier training into
ambient-inspired solo projects
for Silent Records, Hardhouse
U.K., ESP Holland, and Apolon
Records Japan.

The duo’s first fully collabora-
tive venture, Weed is the union of
Dan’s prolific musicianship and
Christina’s recently discovered
vocal skills.

“Christina never studied mu-
sie,” says Dan. “I discovered her

talent when I was doing a song in
’86 and wanted a female voice
speaking over a track. She start-
ed singing a bit, and I realized
she had a good ear. So, over the
past few years she’s become
more involved.”

Last spring, Weed became a
full-time effort for both musi-
cians.

“The album took about a bil-
lion man hours to complete,” says
Dan. “With me on flute, violin,
harmonica, percussion, guitar,
bass, synthesizér, and turntables
and Christina on vocals, synth
programming, and guitar. There
was an enormous amount of
recording, mixing, and editing to
complete.”

Weed’s songs are published
through Nettsongs Publishing/
Chrysalis Songs (BMI).

Drawing on influences from
the Orb, ’70s psychedelia, and
post-rave Bristolian goth, the in-
tention of “Hard To Kill” was not
to ignite the dancefloor.

“We’ll emphasize the dance
side more when we perform live,”
Dan says. “But on this first al-
bum, I didn’t want to have a def-
inite dance presence throughout.
Dance beats can tire the sound
out, and a good album should
take you to a few different
places.” ’ v
(Continued on next page)

dio K7 Records issued “The K&D
Sessions,” a two-CD set that spot-
lighted many of the pair’s pro-
ductions and remixes. And while
this 21-track collection continues
to stimulate with its delicious
intertwining of jazz, hip-hop,
bossa nova, electronic, and dub,
we couldn’t help but wonder what
it would be like to experience the
pair’s deft musicology in a live
setting. Well, wonder no more.
On Feb. 28, Kruder and Dorf-
meister embarked on a 10-city
tour of North America that, thus
far, has taken them to Seattle,
San Francisco, Los Angeles, and
Boulder, Colo. Upcoming cities
include Chicago on Monday (8),
New York on Tuesday (9), Boston
on Wednesday (10), Toronto on
Friday (12), Montreal on Satur-
day (13), and Miami on March 14.

THE PLAYER: On March 23,
C2/Columbia Records will issue
King Britt Presents Sylk 130’s
“When The Funk Hits The Fan—
The Remixes.” Soulful and oh-so
funky, the 10-track collection fea-
tures the act’s many clubby re-
structurings, several of which
were never commercially re-
leased.

The track listing is as follows:
“Gettin’ Into It” (Dego’s Nu Era
remix); “City (5-6 Theme)” (King
Britt’s Japan remix); “The Rea-
son” (Vikter Duplaix’s Playa
Duplaix mix); “When The Funk
Hits The Fan” (Mood II Swing’s
Funky dub); “Last Night A DJ
Saved My Life” (Roger San-
chez’s S-Man’s Horny dub); “Sea-
son’s Change” (Phillip Charles’
Philharmonix mix); “The Reason”
(David Morales’ Sleaze mix);
“Gettin’ Into It” (Ahmir’s Broth-
er ? remix); “Last Night A DJ
Saved My Life” (Francois

st Dahee
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Kevorkian’s FK dub); and “When
The Funk Hits The Fan” (Mood I
Swing’s vocal mix).

Speaking of producer/DJ/label
executive King Britt, Ovum/Ruff-
house/Columbia has issued the
promo-only “Swell” by Scuba (an
alias of Britt’s). Produced, writ-
ten, and conceived by Britt,
“Swell” has been altered by
Duplaix and Charles, who have
confidently encased their sound-
scapes in mid-'80s house grooves
(reminiscent of Jungle Wonz’s
“Time Marches On” and anythinfg
from Gherkin Records).

STRONG ENOUGH: 1998 was
the year that pop/dance singer
Erin Hamilton danced her way
into our hearts. With two a
themic club singles (“Satisfied
and a reworking of Gary
Wright’s “Dream Weaver”), this
daughter of Carol Burnett ably
injected some much-needed ener=
gy onto some slightly staid dance-
floors.

Along the way, we kept wishirlg
and hoping that radio programs-
mers would embrace her decided
ly pop sound. But alas, the%
didn’t. Of course, this was befor
Cher woke up programmers with
“Believe.” That said, our finge
are crossed as Hamilton's ne%
single sees the light of day.

For her third outing, Hamil:
ton—who recently headlined al
Mardi Gras in Australia—hasg
uncovered another rock gem: tha
Nick Graham/Robert Mitchek-
penned “The Flame,” which wag
a No. 1 hit for Cheap Trick in
1988. Scheduled for release on
Tuesday (9) on Los Angeles-
based Trax Recordings, this
Scott Anderson-produced res
make has replaced the power-bal-
lad drivel of the original with a
festive hands-in-the-air spirit.

Handling the remixing chores
is the production outfit Rosabdl
Made up of Ralphi Rosario and
Abel Aguilera, Rosabel deliver
the house-inflected goods on
handful of tasty mixes. Th
absolute highlight of the bunch i
the Circuit Anthem. And just
wait till ya hear Hamilton holds
ing that note—we can already
hear the comparisons to Deborall
Cox!

COLOR HER DIVINE: Aftef
much speculation, Bette Midler
is, indeed, confirmed to perform
at the Salvation elub in Miami on
March 13, according to Debra
Pelton, director of promotion at
Warner Brothers. While Pelton
couldn’t confirm other dates at
press time, she did say there “are
tentative club dates” planned for
Houston (Mareh 19) and Detroit
(March 20). By the way, Midler’s
opening act in Miami is Erin
Hamilton. Quite the fierce pair-
ing, if ya ask us!
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gles Sales is awarded for the largest sales increase among singles

ROMANIAN REFUGEE COUPLE BRINGS FORTH WEED

(Continued from preceding page)

Ironically, it was one of Dan’s
clubby side projects—Dreamlog-
ic—that caught the attention of
Nettwerk VP of A&R Mark Jow-
ett last year.

“We signed Dan and Christina
last spring after I'd heard a more
straightforward trance track by
Dreamlogic,” Jowett says. “When
they gave me four Weed demo
tracks, I immediately became in-
trigued by Christina’s voice,

which has a very exotic, emotion-
al edge. I liked how the music was
quite hard and industrial one
moment and very hypnotic and
laid-back the next. The music was
a cool combination, an interesting
sonic template from which Chris-
tina’s voice could spring off.”

As the label that represents the
industrial band Skinny Puppy and
the ambient Delirium, Nettwerk

seemed an appropriate match for

Weed.

“Most of our artists are trying
to find a new voice, so they ex-
plore a darker terrain,” says Jow-
ett. “We’re focused on helping
artists develop their careers, and
although dance is a part of how
we market acts, we don’t just put
out a bunch of 12-inch singles.”

The promotional wheels for
Weed started turning Feb. 19
when the label issued a promo-

only single to club DJs. The
song—*“If Only You Could See”—
was remixed by Chris Fortier and
Neal Colo of the Florida-based
production outfit Fade. The remix
will appear as a bonus track on
the album.

On Tuesday (9), “If Only You
Could See” will be serviced to
college mix shows and modern
rock specialty shows, according
to Nettwerk GM Marivi Magsino.

“We want to put a heart and
soul to Weed,” says Jowett. “Dan
and Christina are very interest-
ing people with interesting lives.
That said, we will represent them
in a very visual way on the album
cover and in all future promo-
tions.”

At press time, the Nettwerk-
managed/booked Weed was lay-
ing down the foundation for its
North American tour.
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Julie Reeves Inaugurates Debut Of Virgin Nashville

BY CHET FLIPPO
NASHVILLE—When Scott Hen-
dricks learned he was getting the
go-ahead from EMI to start Virgin
Records Nashville last year, he had
no doubts about who would be his
flagship musical artist. “It was Julie
all the way,” says Hendricks.

That artist herself was certain
she would stay with Hendricks.
“Scott had signed me when he was
still president of Capitol Nashville,”
says Julie Reeves. “Then, when all
the changes happened at Capitol
[Hendricks was replaced by Pat
Quigley in 1997], I was going with
him, regardless.”

The result is the Hendricks-pro-
duced debut album by Reeves, “It’s

About Time,” which will be Virgin
Records Nashville’s initial musical
release, due April 20.

Reeves, who hails from the Ash-
land, Ky., area that has spawned
singers ranging from the Judds to
Patty Loveless and Ricky Skaggs,
came to Hendricks via a circuitous
route.

In high school, she began singing
in a trio with her mother and a
friend, and the audience reception
around Ashland persuaded them to
move to Nashville in 1994 for a try
at the big time. “I had just graduat-
ed from high school,” recalls
Reeves, “and I cried all the way to
Nashville. Things did not get better
immediately. People told us, ‘We

Christian Artist Ashton Switches
Dver To Gountry With Gapitol Deal

BY DEBORAH EVANS PRICE
NASHVILLE—“I'm sure there are
a lot of people who feel like, ‘Well,
she made a hard left turn, and she
didn’t even signal,” ” says Susan Ash-
ton of her switch from EMI’s Spar-
row label to a country music career
at Capitol Nashville. “But this is not
something that’s
happened over-
night. This deci-
sion was not made
on a whim.”
After five high-
ly successful al-
bums in the con-
temporary
Christian genre
and two Dove
Awards from the Gospel Music
Assn., Ashton recently made her
bow on the Hot Country Singles &
Tracks chart with the Diane Warren
ballad “Faith Of The Heart.” On
April 20, Capitol Nashville will re-
lease her first country album, “Clos-
er.” The album will be promoted via

ASHTON

N

a CMT special tied in to a radio con-
test and what Capitol Nashville
president Pat Quigley calls the
“biggest local ad buy in the history
of country music.”

Ashton says entering the coun-
try market has been a gradual
process that began around the
release of her second album when
she recorded a song with Glen
Campbell and Paul Overstreet for
the latter’s album. Her move into
country continued when Garth
Brooks asked her to open his 1994
European tour.

The Houston native says there
were other events that led her into
the country field. “I did a duet with
Billy Dean, and I did a duet with
Gary Chapman for the ‘America
Salutes The Beatles’ record,” she
says. “Then Kathy Mattea cut
‘Great Divide,” a song off my second
record, and Martina McBride cut a
song off one of my records. Then
Garth cut ‘You Move Me.’ ”

(Continued on page 42)

Girls’ Night Out. Members of the Asylum group Trio got together to celebrate
the release of its second album in 12 years, “Trio Il.” Shown, from left, are Dolly
Parton, Asylum president Evelyn Shriver, Linda Ronstadt, Asylum senior VP

Susan Nadler, and Emmylou Harris.

REEVES

already have the Judds, so your
group thing won’t work.””

Reeves stayed on in Nashville by
herself and became a very popular
demo singer on Music Row—en-
abling her later to call on her musi-
cal friends for songs for her album,
which is rich with compositions by
songwriters ranging from Dave

Loggins to Mark D. Sanders, Max
T Barnes, Trey Bruce, and Aimee
Mayo.

She came to Hendricks’ attention
via a New York connection.

“Jayne Young from W&R Produc-
tions in New York came here and
heard Julie sing,” says Hendricks.
“She took Julie to her boss, Rick
Wake, who's produced everyone
from Mariah Carey to Madonna.
Rick flipped out and signed her to a
production deal.

“Rick called me and said, ‘I just
signed this girl with an incredible
voice, and I don’t know what to do
with her. I want you to produce her.’
So, I signed her to Capitol. She is an
incredible interpreter of songs. She
has a true alto voice, a very rich
voice, very thick.”

Hendricks says the choice of a
first single was difficult. “In today’s

environment,” he notes, “with all
the new female artists, there’s got
to be a single that’s completely dif-
ferent and unique. Ballads sell al-
bums, but every once in a while an
uptempo [song] comes along that
sells albums. We picked ‘It’s About
Time,” which we feel has the poten-
tial to do it. I just hope radio gives
us a chance.”

Virgin Nashville VP of promotion
Larry Hughes says the setup for
Reeves has been different in that it
was also a label start-up. “Scott and
Doug Baker [national promotion
director] and I went on the road,
seeing radio stations and syndica-
tors and consultants,” he says.
“Then, as Virgin added regionals,
we plugged them in. We've probably
seen 65 stations and a dozen con-
sultants.

(Continued on page 42)

Glark’s Deltabisc Imprint Kicks Off With
Hiis Release; Fietcher Setties Into Nashville

ANOTHER NEW RECORD LABEL? Well, why
not? That’s what Mississippi attorney Fredrick B.
Clark decided not long ago, and he recently opened
DeltaDisc in Hendersonville,
Tenn., outside of Nashville.
Clark first came to promi-
nence in 1986 when he rep-
resented the state of Missis-
sippi in filing suit against
tobacco companies. The
state ultimately won a set-
tlement that will amount to
$6.7 billion over 25 years. His
portion of tobacco company reparations is now fueling
his record company. (He also recently gave his alma
mater, Jackson State University, $2 million, along with

$500,000 to Mississippi
Valley State University.)
Nashville

Last spring at the
mayoral inauguration in
Durant, Miss., he heard
Beverly Ellis sing and
decided she needed a rec-
ord label. “I wanted to let
the public judge her, not
the labels,” he says.

“I’ve always loved
country musie,” says
Ellis. “African-Ameri-
cans love country music
as much as white people do. I met Fred, and he said,
‘Let’s make a record.” ”

“Originally,” Clark tells Nashville Scene, “we were
going to cut an album with her and shop it to the major
labels. But I realized that it would take three or four
years to get an album out, so I just started kicking
around the idea of starting my own company. Then we
got distribution with PolyGram [now Universal] and
put her album out.”

Ellis’ country debut, “A Diamond Won’t Cut It,” was
recorded at Starstruck Studios here and released in
February. She, Clark, and the label are now working
to gain it exposure. Clark is attracting some industry
veterans to his company, such as DeltaDisc GM Tom
McBee, VP/A&R Mike Daniel, and A&R director
Boomer Castleman. “I feel we have an advantage

™

by Chet Flippo

here in that we don’t have to do things the corporate
way,” Clark says.

Clark says the label will not be confined to country.
“We're looking at some gospel and
R&B acts now,” he says. “I want to
build a company that will be
around a long time. Money is not
my main objective at this point. 1
want to build a legacy, to build
something that will be here long
after I'm gone.”

Clark admits that opening a new
label is a big risk. “So is everything
in life,” he says.

ELLIS

PEOPLE: Van Fletcher, who has just assumed his
post as executive VP/
GM at Virgin Records
Nashville (Billboard-
Bulletin, March 2), tells
Nashville Scene that he
moved here from the
East Coast for two rea-
sons: quality of life and
quality of a record com-
pany.

“When Scott [Hen-
dricks) got the label,”
says the former senior
VP of sales and branch
distribution at PolyGram Group Distribution in New
York, “I started thinking. One reason I came is because
of Scott’s reputation. I knew the music would be good.
I've seen an awful lot of labels pop up over the years,
and there’s only so much room, but there’s always
room for really great music and great artists. That’s
why I feel good about this. Scott’s really low-key, like
I am. I know I won’t be asked to run around and do
crazy stunts—I can hire someone to do that.”

Fletcher, a native of North Carolina, where he farmed
hefore entering the music business, says this region is
attractive to him and to his wife, who is from Kentucky.
“Working with new artists attracted me as well,” he
says. “You can build a foundation for new artists, and
then when the music comes, you just let it grow. I know
Scott is into careers, and that's what we’ll do here.”
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by Wade Jessen

GETTIN’ CHICKIE WITH IT: Double Grammy winners Dixie
Chicks and Shania Twain take the biggest post-show gains on Top
Country Albums, as “Wide Open Spaces” (Monument) and “Come On
Over” (Mercury) tighten their grips at Nos. 1 and 2, respectively, while
Twain’s set blasts back into the top 10 on The Billboard 200 (see
Between the Bullets, page 116).

Dixie Chicks, winners of trophies for best country album and best
country performance by a duo or group, parlay those honors into a 19%
gain with “Wide Open Spaces,” which scans more than 115,000 units, up
approximately 19,000. Since bowing at No. 17 with 7,500 pieces on Top
Country Albums in the Feb. 14, 1998, issue, “Wide Open Spaces” expe-
rienced peak sales of 272,000 durmg Christmas week.

On Hot Country Singles & Tracks, “You Were Mine,” the fourth sin-
gle from “Wide Open Spaces,” rises 4-1, up 386 plays. It is the third
consecutive chart-topper from the award-winning set.

Twain’s performance of “Man! I Feel Like A Woman!” on the show,
coupled with wins for best female country vocal performance and best
country song, push “Come On Over” up 41% with Greatest Gainer hon-
ors on Top Country Albums with an increase of more than 31,000 units.
That hefty gain shoots the album 12-7 on the big chart.

“Man! I Feel Like A Woman!,” the seventh single from “Come On
Over,” re-enters Hot Country Singles & Tracks at No. 53 with 306 plays.
The song previously had but one week on the chart, reaching No. 70 in
the Nov. 15, 1997, Billboard, based upon unsolicited album play. This
time, spins are detected at 40 monitored country stations.

TATER EATIN’ COUNTRY BOYS: Nominated in four Grammy cate-
gories, Vince Gill took trophies for best male country vocal performance
with “If You Ever Have Forever In Mind,” which he performed during
the telecast, and he shared the honors for best country instrumental per-
formance with Randy Scruggs for the venerable old-time fiddle tune “A
Soldier’s Joy,” found on Seruggs’ 1998 set “Crown Of Jewels” (Reprise).

Gill's “The Key” (MCA Nashville) rises 15-7 on Top Country Albums
and takes our percentage-based Pacesetter award with a 60% increase.
That set seans more than 14,000 units, up more than 5,000. Two of Gill’s
older perennials, “When Love Finds You” and “Souvemrs,” take jumps
on Top Country Catalog Albums, rising 14-5 and 12-7 respectively. Each
of those sets scans approximately 3,000 units.

On the radio, Gill’s shuffle-beat single “Don’t Come Cryin’ To Me”
gains 253 plays to rise 33-30 on Hot Country Singles & Tracks with air-
play at 148 of our 162 stations.

SMOKEY MOUNTAIN CROONER: With 10,000 scans, Knoxville,
Tenn., native Kenny Chesney inks his first No. 1 on Top Country Sin-
gles Sales as “How Forever Feels” (BNA) rises 2-1 on that list. Con-
currently, Chesney’s song sees the issue’s fattest gain on Hot Country
Singles & Tracks, up 710 plays. Watch for Chesney s new “Everywhere
We Go” album to bow on the country chart next issue.

ASHTON SWITCHES OVER TO COUNTRY WITH CAPITOL DEAL

(Continued from page 40)

Ashton has also sung background
vocals on albums by Brooks, Me-
Bride, and Patty Loveless. “My fans
have been writing me for several
years wanting me to make a coun-
try record,” she says. “But I didn’t
want to do it just to do it.”

She credits Sparrow Records pres-
ident Peter York with urging her to
make the transition. “He said, ‘You're
not going to be happy until you make
a country record,” and it kind of sur-
prised me,” she says. “But that’s when
1 started to seriously explore it.”

She knew manager Bob Doyle
from her association with Brooks.
She decided to test the waters by
asking him if she could sing demos
for his publishing company. “I
thought we could just see how peo-
ple respond to it,” she says. “The
response was overwhelming.”

After Quigley heard her demo of
“Commitment” (later a LeAnn
Rimes hit), he was struck by the
quality of her voice and its emotion.
“I said, “We’ve got to get that voice
on this label,” ” Quigley recalls.

She met him and signed with
Capitol Nashville last June and
began work on the album with pro-
ducer Emory Gordy Jr.

Ashton says she’s happy with the
album. “I’m an emotional person,”
says Ashton. “I want something that
makes me want to roll down the win-
dows, hang my head out, and scream
along with the song, or if it’s a ballad
I want it to get inside me. I wanted
to record songs that affect me that
way and hopefully would have that
impact on other people.”

The songs chosen represent some
of Music Row’s top songwriters,
among them Marcus Hummon,
Matraca Berg, Neil Thrasher, and
Kim Richey. Greg Swedberg, oper-
ations manager at KEEY Min-
neapolis, is supporting “Faith Of
The Heart” and says the rest of the
album he has heard is also strong.
“I’ve heard a lot of the musie, and
it’s quality stuff,” he says.

He doesn’t anticipate Ashton hav-
ing trouble crossing from the Chris-
tian to the country market. “I use a
little history to guide me here. I was
in top 40 when Amy Grant crossed
over,” he says. “When you play a con-

temporary Christian artist on your
radio station, reaction is usually pos-
itive, provided the music is good, and
in this case the music is good.”

Quigley says he plans a market-
ing campaign that will combine
radio, TV, and retail. Ashton and
Steve Wariner will be featured on
CMT’s “CMT All Access” program
the last week of April, and it will be
taped in Nashville. Quigley says
Capitol plans to buy ads on major
network TV programs like the
“Today” show and “The Rosie
O’Donnell Show” to tell viewers
which stations are playing her
music and how to win a trip to the
taping of “All Access.”

“We’re making a consumer con-
test out of listening to certain sta-
tions,” he says, “with a flyaway con-
test attached to it.” Quigley says he
plans to involve 33 radio stations in
25 markets. “This is a way to help
our friends in radio,” he says. “Actu-

ally, this will be supporting four
things—CMT, country radio, plus
Susan’s and Steve’s records.”
Quigley says Capitol will spend
$400,000 on television ads in those
select markets. The ads will be
tagged to let consumers know to
look for the product in Musicland,
Wal-Mart, and other retail outlets.
“The packaging for Susan’s CD is
going to be very unusual,” says
Quigley. “Magazines have always done
a great job of letting people know what
was on the inside by their covers.
Susan’s will be the first record with a
magazine-type cover to let consumers
know more about what’s inside.”
EMI Christian Musie Group’s
(EMI CMG) Chordant Distribution
will take the new album to the
Christian market. Sparrow is under
the EMI CMG umbrella.
Ashton is managed by Bob Doyle &
Associates and is booked by the William
Morris Agency. Her publisher is EMI.

JULIE REEVES

(Continued from page 40)

“Then, we had a soiree for radio
in New York City and had Julie do
an acoustic set with a three-piece
band, and we debuted the video.
Now we're setting her up for CRS
[Country Radio Seminar]. The cam-
paign isn’t a huge blitz—just a lot of
small things, a lot of impressions.”

The title-track single is at No. 63
on the Hot Country Singles &
Tracks chart. Mike Hammond,
operations manager at WIVK
Knoxville, says he was struck
immediately, first by Reeves’ voice
and secondly by the song. “The
thing that sold me on her was her
voice,” he says. “It’s unique and dis-
tinctive. And, the song is different.
I liked it immediately, which seldom
happens.”

New Virgin Nashville executive
VP/GM Van Fletcher says the label
will carefully build Reeves’ career.
“That’s what you want to do with a
new artist who'’s young and doesn’t
have a touring base,” he says. “But
the base that she does have is a
pretty damned good voice. We’ll be
spreading the music out to as many

people as we can. We'll look at some
areas in marketing, to schools and
to younger audiences, and open up
some eyes to Julie.”

With marketing, he says, the
racks are a first priority.“We'll do it
regionally, first of all, with as many
listening campaigns as we can. And
some positioning campaigns. I'm
taking a look at the strong country
markets, and we’ll advertise around
the Alan Jackson tour she’ll be on.
I’'m treating this as a long-term,
rest-0f-1999 project.”

Reeves’ manager, Christy Di-
Napoli, says he’s optimistic. “She’s
only the fourth artist I've signed in
16 years,” he says. “I think she’s
fantastic. She’s going to go out for
seven or eight dates on Alan Jack-
son’s tour. He’s giving new artists a
chance, which is wonderful. Then,
we’ll see how the single does.

“We just signed a booking deal
with CAA [Creative Artists Agen-
cy] yesterday, so we're off and run-
ning,” DiNapoli adds. “I'm con-
vinced this is going to be the year of
the new artists. You can feel it.”

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
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I/EMI Apri, ASCAP/Phil Vassar, ASCAP) HL
70 FRE ME (Rick Hall, ASCAP)

L/WBM
FLY (THE ANGEL SONG) (Golden Phoenix, SOCAN/Kiaya-

31
61

Sons, ASCAP) HL

HILLBILLY SHOES (Sideen Stars, BMI) HL

HOLD ON TO ME (Reynsong, BMU/Bayou Bay, BMI) HL
HORSE TO MEXICO (Mike Curb, BMi/Rose Blue,
BMi/Millhouse, BM/Songs Of PotyGram Int'l, BMI)

H

L/WBM
HOW FOREVER FEELS (Wamer-Tameriane, BMI/New
Works, BM/WB, ASCAP) WBM
1 CAN'T GET OVER YOU (Sony/ATV Tree, BMY/Showbilly,
BMi/Wamer-Tameriane, BMI/Constant Pressure, BMI)
H

L/WBM
1 DON'T WANT TO MISS A THING (Realsongs, ASCAP)

WBM
IF A MAN ANSWERS (Songs Of PolyGram int’l, BM{/Toke-
co Tunes, BMI/Wacissa River, BMUMRBI, BMI) HL

I'LL THINK OF A REASON LATER (Hamstein Cumberiand,

BMI/Baby Mae, BMI/EMI Blackwood, BMI/Ty Land, BMD

HL/WBM
| LOOK AT YOU (Wamer-Tamertane, BMI)
I'M LEAVING (0-Tex, BMi/Blind Sparrow, BMU/Sony/ATV
ﬁrl?ss Keys, ASCAP/Kim Williams, ASCAP/MCA, ASCAP)
IT'S ABOUT TIME (MCA, ASCAP/Soda Creek,
ASCAP/Careers-BMG, BMMusic Hill, BMI) HL
IT'S YOUR SONG {(Goobry, BMY/Pan For Gold, BMI/Copy-

right Management, BMI) CLM/WBM

45 | WAS (EMI Blackwood, BMUFlybridge, BMI/EMI April,
ASCAP/Phil Vassar, ASCAP) HL

47 | WILL BE THERE FOR YOU (Starstruck Angel, BM/Dead
Solid Perfect, BMYWames-Tamerlane, BMI/Helimaymen,
BMLU/Sony/ATV Tree, BMI/Wenonga, BMI) HL/WBM

14 KEEPIN' UP (Maypop, BMYWikdcountry, BM|/Route Six,

BMI) WBM
58 LET'S START LIVIN' (Dreaming In Public, SOCAN/South

Beach, ASCAP)

60 LIFE GOES ON (Isiand Bound, ASCAP/Famous, ASCAP)
HL

49  LITTLE GOOD-BYES (Withourt Anna, ASCAP/Magnolia Hill,
ASCAP/Rushing Wates, ASCAP/Colonel
ASCAP/Kertucky Thunder, ASCAPACG, ASCAP/Somy/ATV
Tree, BMI/Kent Breen, BMI) HL

17 LOVE AIN'T LIKE THAT (LaLuna, BMI/EMI Blackwood,
BMI/Mark Alan Springer, BMI) HL

53  MAN! | FEEL LIKE A WOMAN! (Songs Of PolyGram Int’l,
BMI/Loon Echo, BMI/Zomba, ASCAP) WBM

41 MAYBE NOT TONIGHT (Smash Vegas, BMUBig Picture,
BMDVNovemher One Songs, BMIf Dreams Had Wings,
BM

8 MEANWHILE (). Fred Knobloch, ASCAP/Waysong,

ASCAP/Lebwrun, ASCAP/ingram, ASCAP)

59 A NIGHT TO REMEMBER (Curb, ASMP/Kinebc Diamond
1l, ASCAP/Rob "N Riley, ASCAP/Song Of
ASCAP/Gramily, ASCAP)

71 NO EASY GOODBYE (Mike Curb, BMI/That's A Smash,
BMI/Sounds Of Boudreaux, BMI)

40  NO MORE LDOKING OVER MY SHOULDER (Wamer-
Tam':nane, BMI/Almo, ASCAP/Daddy Rabbit, ASCAP)
WBI

4 NO PLACE THAT FAR (Sony/ATV Tree, BM/Wenonga,

BMiHamstein Cumberland, BMI) HL/WBM

73 ONE OF YOU (Songs Of PolyGram Intl, BMI/Seven Angels,
BMI/Laudersongs, BMI/Mighty Nice, BMi/Bluewater, BMI)
13 ORDINARY LIFE (McSpadden-Smith, BMI/Magnoiia Hill,

74 w BaF) MIND (O-Tex, BMI/Blind Sparrow, BMI/Acufi-
, BMI
9 POWERFUL THING (Mighty Nice, BMI/Andersongs,
BMUMCA, ASCAP/Fire Feather, ASCAP) HL

56
42
46

66

19

64

10
48

15
68
35

6

SATURDAY NIGHT (Wacissa River, BMUIrving, BMIMissy,
BMI) WBM

SAYMANVTHING (Mike Curb, BM/Curbsongs, ASCAP)

WBl

SHE'S ALWAYS RIGHT (Sony/ATV Tree, BMI/Suffer in
Sitence, BM/Careers-BMG, BMMusic Hill, BMUHope-N-
Cal, BMI/Five Cowboys, BMI/Cal IV, BMI) HL

SINGLE WHITE FEMALE (Blakemore Avenue,
ASCAP/Windswept Pacific, ASCAP/EMI Blackwood,
BMIMark Alan Springer, BMI)

SOMEBODY'S OUT THERE WATCHING (Warner-Tamer-
lane, BM/Puckalesia, BMi/Nomad-Noman, BMI/Franne
Golde, BMIWindswept Pacific, BMI) WBM

SOMETHIN' ‘BOUT A SUNDAY (Almo, ASCAP/Daddy Rab-
bit, ASCAP/EMI Blackwood, BMY/Ty Land, BMI)

STAND BESIDE ME (Hamstein Cumberland, BMI) WBM
STRANGER IN MY MIRROR (Acuff-Rose, BMVSOW/ATV
Cross Keys, ASCAP/Kim Williams, ASCAP) HL

THAT DON'T IMPRESS ME MUCH (Songs Of PolyGram
Int'l, BMI/Loon Echo, BMI/Zomba, ASCAP) HL/WBM
THERE GOES THE NEIGHBORHOOD (Music Corp. Of
America, BMI/Pembe, BMI) HL

TWO TEARDROPS (Mr. Bubba, BMI/Sony/ATV Tree,
BM|/Steve Wariner, BMI) HL/WBM

UNBELIEVABLE (Mighty Nice, BMI/AI Andersongs,
BML/Windswegt Pacific, BMI/My Life’s Work, BMI)
HLWBM

8

WHAT ABOUT YOU (WB, ASCAP/Platinum Plow,

QSMP/Songs Of PolyGram Int’l, BMU/Tony Toliver, BMI)

WHAT DO YOU SAY TO THAT (Laudersongs, BM/Mighty

Nice, BMU/Blue Water, BM/Caroljac, BMVCMI, BMI)

WHATEVER YOU SAY (Hamstein Cumbertand, BMYBaby

Mae, BMI/New Haven, BM/Music Hill, BMI)

ngATSTHEMATTERWITHVDU BABY {Almo, ASCAP)

M
WHEN MAMA AIN'T HAPPY (EMI Blackwood, BMUTy
ha';\S,HBMVCafee{s-BMG. BMU/Sonttanner, BMIQuantur,
L

54 WHO NEEDS PICTURES (EMI April, ASCAP/Plaid Paisley,
ASCAP/Cattle Call, ASCAP/Sea Gayle, ASCAP) HL

16  WISH YOU WERE 'HERE (Acutt- Rose, BMI/Sony/ATV Tree,
BMVM( Bubba, BMI/Belton Uncle, BMI) HL/WBM

39  WITH YOU (WB, ASCAP/Dreamin’ Upstream, ASCAP/Big
Red Tractor, ASCAP) WBM

57 WRITE T;lIS DOWN (Neon Sky, ASCAP/Irving, BM/Colter
Bay, BMI

25 WRl()):G AGAIN (Still Working For The Man, BM/Dyad,
BMI) HL

33  WRONG NIGHT (Wamner-Tameriane, BMi/Helimaymen,
mt?ﬁm Angel, BMU/Dead Solid Perfect, BMI)

34 YOU DON'T NEED ME NOW (Blackened, BMI) WBM

38 YOUR OWN LITTLE CORNER OF MY HEART (EMI April,
ASCAP/Waltz Time, ASCAP/Rick Hall, ASCAP) HL/WBM

37 YOU STILL SHAXE ME (EMI Blackwood, BMU/Song Istand,
BMIMission Valley, ASCAP) HL

1 YOU WERE MINE (Woolly Puddin’, BMI/Bug, BMI) HL
28 YOU WON'T EVER BE LONELY (Sony/ATV Tree, BMUI/Mo
Fuzzy Dice, ASCAP/Famous, ASCAP) HL

8 & & 2
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BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 162 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. o
Broadcast Data Systerms

(T) Viny! maxi-single availability. (V) Vinyl single availabiiity. (X) CD maxi-single availability. © 1999, Billboard/BPI Communications.

MARCH 13, 1999 S v
z = z =z
2] O = =4 " B= =3
2B 585 g% TITLE ARTIST |35 28|58 g% TITLE ARTIST | %o
E21352 | k| 35| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & EZ| 32| ~w<|3S] PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
*
——msi NO. 1 B 0|4 7 valF]’IlR-IOYA?P?ENDRIX,R.L.BRUCE) © h)l)Lx/\\svr\LALJCMC&'(\)‘g 3
(D] 4 | 7 | 14 | YOU WERE MINE 1 week at No. 1 @ DIXIE CHICKS | NO MORE LOOKING OVER MY SHOULDER ® TRAVIS TRITT | 35
P-WORLEY,B.CHANCEY (E.ERWIN,M SEIDEL) MONUMENT ALBUM CUT 40 | 38 | 38 | 11 B.J. WALKER JR.,T.TRITT (M.PETERSON C. WISEMAN) (C) (D) (V) WARNER BROS. 17108
2 | 2 | 1 | 17 | ! DON'T WANT TO MISS A THING MARK CHESNUTT | 49 | 53 | 3 | MAYBE NOT TONIGHT 4 SAMMY KERSHAW & LORRIE MORGAN | 4
M.WRIGHT (D.WARREN) (C) (D) (V) DECCA 72078/MCA NASHVILLE K.STEGALL (K.STEGALL,D.HILL) BNA/MERCURY ALBUM CUT
BUSY MAN @ BILLY RAY CYRUS SAY ANYTHING @ SHANE MCANALLY
@ 4 10 2 J.KELTON,K.STEGALL (B.REGAN,G.TEREN) (V) MERCURY 566582 5 42 4 8 R.HERRING,M.BRIGHT (S.MCANALLY,R.HERRING) CURB/MCG ALBUM CUT/CURB 42
NO PLACE THAT FAR ® SARA EVANS AT’ ER WITH BY & CLAUDIA CHURCH
A ] 1 | 5 | 28 | N WILSON,5 CANNON (S EVANS,TSHAPIRO,T MARTIN (© ) V) RoA 65584 | | “ |45 ]9 ?x:';OJELSL‘(I;EHNgcmﬁl}:\rN,EROBOFF) poses ©©wreprse e | 33
HOW FOREVER FEELS & KENNY CHESNEY
@ 8 12 14 B.CANNON,N.WILSON (W.MOBLEY,T.MULLINS) (C) (D) {V) BNA 65666 5 45 | 46 4 J'ET‘;OMI)‘}#KQ%S(!{(E'?:QCANNON) v) ML?%E»IY?GE&HZ M
UNBELIEVABLE @ DIAMOND RIO
: L 2 mgﬁggﬁu}r’g’:\:glo {A ANDERSON. J. STEELE) PSS TVET C(n AN:ZIET:A hg;HTV(I;L(L)EN;;?\? : 4150 |5 lI(\LAEIHANsING (C.BLACK,P VASSAR) ©) <m’<v”§%%caf%z i
7 5 4 23 4 SHE’S ALWAYS RIGHT CLAY WALKER
CMPELOS\Z’-\;-’TI-’EENTGOMERV (BIDALYIWIRAMBEAUX) © ‘D(’; ‘é’g‘RT E;AEZCT%A/:?; 52 | 54 | & | D 0NNSON.CWALKER (P.BARNHART,E HILLR MCDONALD) GIANT ALBUM CUTREPRISE | 0
W] 13| 10 | TBROWN,G.STRAIT (1 KNOBLOCH,W.HOLYFIELD) (C) (D) (V) MCA NASHVILLE 72084 | 8 4 | 47 | 6 | LWILL BE THERE FOR YOU v o WiESSICA ANDREWS | 46
(9| 12 | 11 | 16 | POWERFUL THING TRISHA YEARWOOD | g STRANGER IN MY MIRROR RANDY TRAVIS
;.?:Or:vg’L\’EEQTVDVEO&(QANDERSON'S'VAU’GHN) (i) JM(C)ADNSEH}/\LILEES;ZIONBE 61 - 2 J.STROUD,B.GAL LIMORE,R.TRAVIS (S.EWING,K.WILLIAMS) DREAMWORKS ALBUM CUT a8
10 7 6 23 1 LITTLE GOOD-BYES & SHEDAISY
B'GAL“MORNE'T‘(';‘CGRAAW SADAIS) - SUREALBOM CCU; S | 67 | 3 | 5 iUFF (K.OSBORN,).DEERE K GREENBERG) LyRiC sTReT ALBuM cut | 4
I'LL THINK OF A REASON LATER LEE ANN WOMA 11 WHAT ABOUT YOU SONS OF THE DESERT
4 7 12 M.(\;V:?GH_; g.éﬂ_#RTIN,T,NICHOOGS) (v) DECCA 72076 r;cSA;ASrB/\LLE 50 51 4 T.MCGRAW,B.GALLIMORE,J.STROUD (T.MULLINS,T.TOLIVER) EPIC ALBUM CUT 50
| CAN’ OVER Y BROO NN Y
@ 13 14 9 D.COOK_K.BROOKS.R.DUNN (R DUNN,T.MCBRIDE) (V) ARISTA NASHVILLE 13152 12 51 48 48 18 /lep-aEsvr!o?gssasrﬁTEwom) ¢ Gc/?\gTToT RS&OCTE 9
| AIRPOWER I—— FAITH OF THE HEART & SUSAN ASHTON
51 53 7 51
@ ORDINARY LIFE & CHAD BROCK E.GORDY,JR. (D.WARREN) (C) (D) (V) CAPITOL 58757
2L | 233 | 19 | § WilSONB.CANNON (B.BAKER.C HARRINGTON) (C) (D} (V) WARNER BROS 17136 | 5 (53| Re-EntRY | 2 | MAN!IFEEL LIKE A WOMAN! SHANIA TWAIN | 53
KEEPIN' UP ALABAMA R.J LANGE (S.TWAIN,R.J.LANGE) MERCURY ALBUM CUT
15 16 15 D.COOK ALABAMA (R.OWEN,T.GENTRY,G FOWLER,R.ROGERS) RCA ALBUM CUT 14 57 64 5 ;A”?'JGQR";EEEFE\%E%TDE&FSSF ROGERS) ARISTA N.Asgﬁﬁg ATQJaLCEUYT 54
THAT DON'T IMPRESS ME MUCH @ SHANIA TWAIN - - = =
15 10 8 u R.J.LANGE (5. TWAIN,R.J.LANGE) (V) MERCURY 566220 8 @ 62 | — 2 ;A’W%QEEE\&E&;??DLE’ (%XRHN EHILL) MARTW&M&%S'&E 55
17 | 22| 8 | WISHYOU WERE HERE AR SO 16 SATURDAY NIGHT LONESTAR
C.CHAMBERLAIN (S.EWING,B.ANDERSON,D.MOORE} (V) MERCURY 566764 56 47 49 6 D HUFF (C.CANNON.J.STEWART) N AlGOelT 47
18 21 9 LOVE AIN'T LIKE THAT FAITH HILL 17 - - —
B.GALLIMORE FHILL (T.GAETANO A JMASTERS) WARNER BROS. ALBUM CUT —astll HOT SHOT DEBUT Be— i
—=ssll AIRPOWER BEm— NEWD | 1 | WRITE THIS DOWN . GEORGE STRAIT  5;
o || 75 - GONE CRAZY ALAN JACKSON | | T.BROWN,G.STRAIT (D.H.OGLESBY,K.M.ROBBINS) MCA NASHVILLE ALBUM CUT
K.STEGALL (A JACKSON) (V) ARISTA NASHVILLE 13155 58 55 | 57 5 LET'S START LIVIN' GIL GRAND | gg
B.HILL (G.GRAND,S.RICE) MONUMENT ALBUM CUT
SOMEBODY'S OUT THERE WATCHING & THE KINLEYS r
0 1 19 | 21 | PHrSFIOEN R.ZAVITSON (RLERNER F GOLDE 5 BOOKER) () (03 EPIC 79060 | 10 NEW) 1 ACN:)G{‘T Ts?) R’EMgA“g’?EE?W il EPJICOAELB'?JIN":ELE 59
23 | 26 | 18 | DRIVE ME WILD & SAWYER BROWN | 79 D COSE WILSON (M T BARNES, T W HALE) —
M.AMILLER,M.MCANALLY (M A MILLER.G. HUBBARD,M.LAWLER) (C) (D) (v) CURB 73075 59 | 61 | 3 | LIFEGOESON @ JAMES PROSSER | 59
m LITTLE WHILE TIM_M-CGRAW M.BRIGHT (S.D.JONES) (C) (D) (V) WARNER BROS. 17111
21 | 9 | 3 | 19 | 5 GALLMORELSTROUD,TMCORAW (P.VASSAR,S MANDILE JLVANDIVER) curB ALBUM CUT | 2 61 | 53 | 56 | 7 | HORSETO MEXICO TRINI TRIGGS | 53
C.HOWARD,A SMITH (P.SEBERT,J.MCELROY) (C) (D) (V) MCG/CURB 73066/CURB
(@)| 2 | 20 | 7 | ANYONEELSE @ COLLINRAYE | 5
P.WORLEY,B.J. WALKER,JR.,C RAYE (R FOSTER) EPIC ALBUM CUT NEW) 1 BABY AIN'T ROCKING ME RIGHT MARK NESLER | 9
. CRUTCHFIELD,K.LEHNING (M .NESLER,T.MARTIN) ASYLUM ALBUM CUT
23 | 16 | 15 | 21 | FLY (THE ANGEL SONG) @ THE WILKINSONS | = =
T.HASELDEN,R.ZAVITSON,D.JOHNSON (S.WILKINSON,R.M.BOURKE) (C)(D) (V) GIANT 17131/REPRISE | ~~ | 71 I v IT'S ABOUT TIME & JULIE REEVES 63
27 97 12 HANDS OF A WORKING MAN @ TY HERNDON 2 S.HENDRICKS,T BRUCE (M.D. SANDERS,E.HILL) VIRGIN ALBUM CUT
B.GALLIMORE (D.V WILLIAMS,JIM COLLINS) EPIC ALBUM CUT NEWD 1 SOMETHIN’ ‘BOUT A SUNDAY MICHAEL PETERSON 64
25 24 18 2% WRONG AGAIN MARTINA MCBRIDE 1 R.E.ORRALL,J.LEO (C.WISEMAN,T.NiCHOLS) REPRISE ALBUM CUT
M.MCBRIDE,P.WORLEY (T.L.JAMES,C.WEIL) (C) (D) (V) RCA 65456 NEW ) 1 WHAT DO YOU SAY TO THAT GEORGE STRAIT | ¢5
2 I'M LEAVING AARON TIPPIN | ¢ T.BROWN,G.STRAIT (J.LAUDERDALE,M.MONTGOMERY) MCA NASHVILLE ALBUM CUT
33 | 7| P.MCMAKINATIPPIN (A BARKER,R HARBIN.LO LEWIS) LYRIC STREET ALBUM CUT NEWD | | | SINGLE WHITE FEMALE © CHELY WRIGHT | ¢g
28 | 28 9 CAN'T GET ENOUGH ® PATTY LOVELESS | o7 T.BROWN,B.CANNON,N WILSON (S.SMITH,C.D.JOHNSON) MCA NASHVILLE ALBUM CUT
E.GORDY,JR. (B.DALY,W RAMBEAUX K.BLAZY) EPIC ALBUM CUT 67 60 60 ) BARLIGHT ® CHARLIE ROBISON | gq
30 32 14 YOU WON'T EVER BE LONELY & ANDY GRIGGS 28 L.MAINES,C.ROBISON (C.ROBISON) LUCKY DOG ALBUM CUT/COLUMBIA
D.MALLOY,J.G.SMITH (A.GRIGGS,B.JONES) (C) (D) RCA 65646 68 58 59 4 THERE GOES THE NEIGHBORHOOD KEITH HARLING | 5g
31 3 6 EVERYTIME | CRY ® TERRI CLARK | 79 W.WILSON (K. HARLING) (V) MCA NASHVILLE 72093
K.STEGALL (B.REGAN,K.STALEY) (V) MERCURY 566848 NEW ) 1 ALWAYS NEVER THE SAME GEORGE STRAIT | ¢q
33 35 8 DON'T COME CRYING TO ME VINCEGILL | 3q T.BROWN,G STRA(T (M.GREEN, T MCBRIDE) MCA NASHVILLE ALBUM CUT
T.BROWN (¥ GILL R.NIELSEN) (V) MCA NASRVILLE 72085 67 | 7 FREE ME WAYNE TOUPS | ¢;
GD| 35 | 43 | 5 | HILLBILLY SHOES & MONTGOMERY GENTRY [ 5 A A e SIMALBUMCUT
J.SCAIFE {M GEIGER,W.MULLIS, B.TAYLOR) COLUMBIA ALBUM CUT n 56 ) NO EASY GOODBYE SOUTH SIXTY FIVE | &5
2| 32| 3 13 | WHEN MAMA AIN'T HAPPY TRACY BYRD | 3] DELIOUS,A.SMITH (J.HOLLAND) ATLANTIC ALBUM CUT
T.BROWN (R.GILES.G.GODARD, T.NiCHOLS) {C) (D) (V) MCA NASHVILLE 72083 @ 68 68 3 HAPPY EVER AFTER T. GRAHAM BROWN 68
13 19 9 18 WRONG NIGHT REBA 6 G.NICHOLSON,T.GRAHAM BROWN (G.NICHOLSON,K.WELCH) INTERSOUND ALBUM CUT
D.MALLOY,R MCENTIRE (J.LEO,R.BOWLES) (V) MCA NASHVILLE 72075 NEW ’ 1 ONE OF YOU GEORGE STRAIT 73
34 39 7 YOU DON'T NEED ME NOW CLINT BLACK 34 T.BROWN.G.STRAIT (KOSTAS,J.LAUDERDALE) MCA NASHVILLE ALBUM CUT
C.BLACK,J.STROUD (C.BLACK,S.RUSSELL) RCA ALBUM CUT NEW ’ 1 PEACE OF MIND GEORGE STRAIT 74
@ 41 52 4 TWO TEARDROPS STEVE WARINER | 35 T.BROWN,G.STRAIT (A.BARKER,D.DILLON) MCA NASHVILLE ALBUM CUT
S.WARINER (B.ANDERSON,S WARINER) CAPITOL ALBUM CUT NEW ’ 1 | LOOK AT YOU GEORGE STRAIT 75
37 37 9 BETTER MAN & THE WARREN BROTHERS 36 T.BROWN,G.STRAIT (S.BOGARD,J.STEVENS) MCA NASHVILLE ALBUM CUT
C.FARREN (B WARREN,B.WARREN,G.NICHOLSON) (C) (D) (V) BNA 65670
( :: Y| 36 36 8 YOU STILL SHAKE ME ® DEANA CARTER | 3¢ (O Records showing an increase in detections over the previous week, regardiess of chart movement. Airpower awarded to those records which attain
e sgﬁ;Eré(\:l\;ﬁlRRLEIr:'ggLséTgEJE;:lAE%UI(LJLI‘-’ET\;IY HEART CA%TSALCA?BPE{JX\;:\;J}I 3000 detections for the first time. Titles below the top 30 are removed from the chart after 20 weeks. #Videoclip availability. Catalog number is for
39 42 (1 M.BRIGHT.T DUBOS (W ALDRIDGE B CRISLER) RSTANS eI ios 38 CD single, or vinyl single if CD single is unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability.

= COMPILED FROM A NATIONAL SAMPLE OF RETAIL
H STORE, MASS MERCHANT, AND INTERNET SALES Soun d ®
| - =  MARCH 13, 1999 REPORTS COLLECTED, COMPILED, AND PROVIDED BY
& 3
T
25|28 | £ ¢k ¢8| 28| 25| ¢t

Tz|32 |32 2S | TITLE IMPRINT & NUMBERDISTRIBUTING LABEL ARTIST Ez2 (32| ~2| 25| TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST

—amll NO. 1 B 14 | 11 | 91 | HOw DO 1 LIVE &’ curs 73022 LEANN RIMES

(1| 2 | 3 | 6 | HOW FOREVER FEELS ona 65666/RLG 1 week at No. 1 KENNY CHESNEY (5| 24 | — | 2 | YOU WON'T EVER BE LONELY e 65646/mLG ANDY GRIGGS

2 1 1 | 13 | 1 DON'T WANT TO MISS A THING DECCA 72078/MCA NASHVILLE MARK CHESNUTT 16 | 15 | 10 | 53 | I'MALRIGHT/BYE BYE @ curs 73034 JO DEE MESSINA

3 4 4 | 17 | FLY (THE ANGEL SONG) GIANT 17131/WARNER BROS THE WILKINSONS al u 2 | AMONG THE MISSING BN 65645/RLG MICHAEL MCDONALD & KATHY MATTEA

4 | 3 | 2 | 8 | MEANWHILE/YOU HAVEN'T LEFT ME YET MCA NASHVILLE 72084 GEORGE STRAIT 18 | 16 | 13 | 25 | SOMEONE YOU USED TO KNOW EPIC 7501 1/S0NY COLLIN RAYE

5 | 5 | 5 | 1I | SOMEBODY'S OUT THERE WATCHING EPIC 79064/SONY THE KINLEYS 21 | 22 | 6 | NOMORE LOOKING OVER MY SHOULDER WARNER BROS. 17108 TRAVIS TRITT

[ 6 6 19 | HOLD ON TO ME ATLANTIC 84197/AG JOHN MICHAEL MONTGOMERY 20 17 19 15 | A BITTER END COLUMBIA 79013/SONY DERYL DODD

1 7 7 52 | THIS KISS A WARNER BROS. 17247 FAITH HILL 21 18 18 21 THERE YOU HAVE IT ARISTA NASHVILLE 13134 BLACKHAWK

8 | 121 4 | DRIVE ME WILD curs 73075 SAWYER BROWN 22 | 20 | 20 | 17 | ROCKY TOP ‘96 DECCA 55274/MCA NASHVILLE THE OSBORNE BROTHERS

(9] 9 | 14 | 6 | ORDINARY LIFE warner sros. 17136 CHAD BROCK | | 23 | 25 | — | 47 | COMMITMENT @ curs 73055 LEANN RIMES

11 | 21 | 3 | I WILL BE THERE FOR YOU DREAMWORKS 59021/INTERSCOPE JESSICA ANDREWS |24 [ 22 | 24 | 18 | GUILTY easssozmi THE WARREN BROTHERS

11 | 12 | 9 | 24 | IF1LOST YOU WaRNER BROS. 17152 TRAVIS TRITT 25 | B | 15 | 25 | | WILL STAND BNA 65570RLG KENNY CHESNEY
13 ] — 2 WITH YOU ASYLUM 64052/EEG LILA MCCANN (O Records with the greatest sales gains this week. @Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
13 10 3 17 NO PLACE THAT FAR RCA 65584/RLG SARA EVANS certification for sales of 1 million units, with multimillion titles indicated by a numeral following the symboi. © 1999, Billboard/EP(

Communications and SoundScan, Inc.
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KEEPING
SCORE

by Bradley Bambarger

PUBLIC RESOURCE: Beyond its surprisingly idyl-
lic San Antonio-in-February setting, the 37th annu-
al conference of the Assn. of Music Personnel in Pub-
lie Radio had its disappointments (desultory record
company turnout) and its
heartening moments (a
knockout performance
by the genre-defying
new Angel act Tin Hat
Trio that satisfied more
people than it mystified). Typically, though, there was
one presentation that encapsulated the special reso-
nance of public radio.

With an even-keeled eloquence and the numbers
to back it up, Ed Lube—manager of the direct-re-
sponse/marketing firm Public Radio Music Source
(PRMS)—pointed out not only the value of his ser-
vice but the fact that the public radio audience is
often more open-minded than even its proponents
give it credit for being. A great portion of last year’s
PRMS top 100 sellers consists of a more adventur-
ous range of music than is usually thought commer-
cially viable, with vocal music (a supposed no-no on
classical radio) proving particularly popular.

The best-selling title from PRMS was “Sacred
Treasures,” a Russian choral works compilation from
the syndicated “Hearts Of Space” program; a two-
disc Deutsche Grammophon reissue of Daniel
Barenboim’s Chopin Nocturnes took the second slot.
The rest of the top-sellers list features some odd jux-
tapositions, as sandwiched between Andrea Bocelli
and Sarah Brightman is the Deutsche Grammophon
two-fer of Herbert von Karajan’s
Brahms symphonies. The top 15
also finds room for the exotic
chant of Sun Antonio’s own Savae
and its “Guadalupe: Virgin De Los
Indios” set on the Talking Taco la-
bel, as well as the internationally
acclaimed Bach of guitarist Paul
Galbraith on Delos. And not only
does Yo-Yo Ma have two popular
PRMS dises (the Bach and Piaz-
zolla), so does Japanese countertenor sensation
Yoshikazu Mera (whose BIS albums are hardly the
sort of thing a major-label marketing director would
have devised).

Based in St. Paul, Minn., PRMS was established in
1993 by Minnesota Communications Group, which
runs Minnesota Public Radio. (PRMS gets 80% of its
product from Valley Media and CD One Stop, with the
rest purchased direct and kept as inventory; the
small-staffed operation contracts its fulfillment ser-
vices out to Dayton-Hudson’s Rivertone Trading Co.)
PRMS doesn’t move big numbers relative to other out-
lets—200,000 CDs in 1998 (reported to SoundScan),
or $3.7 million, a flat figure from the previous year.
Still, for classical musie—and left-of-center hybrids—
the sales are a key spark. PRMS is affiliated with
(and plugged on) some 350 stations nationwide, and a
couple of vears ago, it began sending out brochures
to a preferred customer list of 50,000. And although
some record companies have shied away from the
costs, it seems that more labels are recognizing the
potential of co-promotions with PRMS.

Deutsche Grammophon ran a special “DG Month”
last December with PRMS that cost $20,000—but
yielded $73,000 in CD sales. Not only were the Baren-
boim and Karajan titles hits; so were Anne-Sophie
Mutter’s Beethoven Violin Concerto reissue, violin-
ist Gil Shaham’s Grammy-winning “American
Scenes” album, and early-musie vocal group Pomeri-
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um’s esoteric “Book Of Hours.” “We did great with
PRMS,” says Wende Persons, director of U.S. pro-
motion and product management for Universal Clas-
sics. “Not only did we sell more than 7,200 CDs, but
we got extra promotion and airplay for our artists that
will help us down the line.” Universal plans a PRMS
promotion in the fall (which will only cost $12,000) on
behalf of Philips’ epochal “Great Pianists Of The 20th
Century” series. “Frankly, it took the crisis at retail
to get the company to think hard about pursuing non-
retail sales,” Persons says. “But I think things like
this are only going to become more important.”

One thing that should help make working with
PRMS attractive is the fact that Lube has analyzed
his constituency to a T. Among stations participating
with PRMS, 58% are classically oriented, 31% jazz,
and 11% “eclectic.” Of the PRMS top 100 sellers, 52%
are core classical, while 15% are classical crossover
and 13% are jazz—although many customers make
purchases in several categories. Lube has other fig-
ures of interest to marketers, but perhaps the most
striking statistic shows that PRMS reaches a seg-
ment of the marketplace that record companies usu-
ally miss via traditional outlets. PRMS customers
skew older at 29% 45-54, 20% 55-64, and 21% 65 and
above (an age group that feels more comfortable
shopping on the phone than at retail or on the Inter-
net). Also, unlike the traditional record-store erowd,
a majority of PRMS customers are female.

Not only does Lube know who is buying records
via PRMS, he knows why. “Creative programming—
content plus context—is what moves people to seek
out recorded music,” he says, adding that a great
number of titles on his best-sellers list ended up there
via attention on such National Public Radio programs
as “Morning Edition” and “All Things Considered.”
(A recent example: Following a review on a recent
“All Things Considered,” the Hilliard Ensemble’s
ECM New Series new disc of Renaissance polypho-
ny by Orlando Lassus was immediately in demand
via PRMS—and it jumped onto Billboard’s Top Clas-
sical Albums chart last issue.)

Local programming, too, can motivate listeners to
call PRMS en masse. “When Bonnie Grice was on
KUSC in Los Angeles, her enthusiasm for a record
or an artist would always result in a flood of calls,”
Lube says. “Programming isn’t just about the music
that gets played; it’s also about the human stories that
surround that musie and make it compelling for peo-
ple. And not every program has to be as elaborate as
a show like ‘St. Paul Sunday.’ Providing a setting for
the music can be done concisely as part of the regu-
lar day’s broadcasting.

“There is always a lot of debate about the pros and
cons of publie radio becoming more like commercial
radio,” Lube says, alluding to certain public stations
turning to the 24-hour ear candy of “modal music.”
“But while most music programming can be easily
duplicated by a commereial station, the room for per-
sonality gives public radio a unique soundprint. And
that personality is what makes it a unique selling tool
for music.”

Lube attends public broadcasting conferences con-
stantly, and he says this year's Music Personnel confab
was the first occasion in which the need for educating
the listener on the air—and the attendant potential
for expanding the market for music—was discussed
with any frequency. “I would never advocate dropping
Milton Babbitt into drive time,” he says, “but I'm con-
vineed that the taste of the public radio listening audi-
ence for adventuresome programming—unusual
music that they haven’t heard before—is far greater
than many people think. I think our top 100 shows that
it isn’t even the kind of musie that you play that mat-
ters as much as it is how you present it.

“With all the competition radio has for people’s
attention these days, it isn’t enough to just put out a
signal,” Lube adds. “Short-term cume is important,
but public radio has to provide a true alternative.
More than anything, I think we have to remember
that even though numbers can be useful, program-
ming isn’t a science—it’s an art.”

Billboard

MARCH 13, 1999

Top Gospel Albhums.

LAST WEEK
WKS. ON CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT,  soundScan®
AND INTERNET SALES-REPORTS COLLECTED, COMPILED, AND PROVIDED BY l l [ T1LLL

ARTIST TITLE

IMPRINT & NUMBER/DISTRIBUTING LABEL

—~=mll NO.1 Bw=—
THE NU NATION PROJECT

KIRK FRANKLIN @

GOSPO CENTRIC 90178/INTERSCOPE 2_2 weeks at No. 1

VARIOUS ARTISTS

EMI CHRISTIANWORD 43125NERITY WOW GOSPEL 1999 — THE YEAR'S 30 TOP GOSPEL ARTISTS AND SONGS
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BORN AGAIN 1020/DIAMANTE SOMEBODY (MUST BE THE LORD) LIVE IN BUFFALO, NY

15 | 12| 5 | MEN OF STANDARD  MUSCLE SHOALS SOUND 8015/MALACO FEELS LIKE RAIN
16 | 11| 24 | YOLANDA ADAMS  VERITY 43123 SONGS FROM THE HEART
23 3 | REV. JACKIE MCCULLOUGH ~ GOSPO CENTRIC 90175/INTERSCOPE THIS IS FOR YOU LORD
18 [ 13|11 l JUANITA BYNUM  SHEKINAH INTERNATIONAL 11659 MORNING GLORY VOLUME ONE: PEACE
19 | 14 [ 69 | KAREN CLARK-SHEARD  ISLAND 524397/MERCURY [ FINALLY KAREN
2 | 17|27 FULL GOSPEL BAPTIST FELLOWSHIP MASS CHOIR -
GOSPO CENTRIC 90176/INTERSCOPE BOW DOWN AND WORSHIP HIM
21 | 16|20 VICTORY IN PRAISE MUSIC AND ARTS SEMINAR MASS CHOIR
TYSCOT/NEW LIFE 431 17/VERITY ANY DAY
22 115135 | WALTER HAWKINS AND THE LOVE CENTER CHOIR
GOSPO CENTRIC 90172/INTERSCOPE LOVE ALIVE V: 25TH ANNIVERSARY REUNION
23 | 18| 19 | KIM BURRELL  TOMMY BOY GOSPEL 1249/TOMMY BOY EVERLASTING LIFE
29 | 27 | DAWKINS & DAWKINS  HARMONY 1696 FOCUS
25 2-0 31 PASTOR HEZEKIAH WALKER PRESENTS THE LFT CHURCH CHOIR
VERITY 43116 LIVE AT LOVE FELLOWSHIP TABERNACLE
26 | 19 | 88 | VICKIE WINANS  cGI 161279 LIVE IN DETROIT
27 | 2|11 THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
NEW LIFE 43108/ VERITY STRENGTH
7 JAMES BIGNON & THE DELIVERANCE MASS CHOIR
ATLANTA INT'L 10243 ON THE OTHER SIDE OF THROUGH
29 | 25| 70 | BEBE WINANS  ATLANTIC 83041/AG BEBE WINANS
RE-ENTRY| JAMES GREAR & CO.  BORN AGAIN 1018/PANDISC DON'T GIVE UP
31 | 24|96 | SHIRLEY CAESAR  WORD 68003/EPIC A MIRACLE IN HARLEM
32 [32] 20 KIRK WHALUM FEATURING GEORGE DUKE & PAUL JACKSON, JR.
WARNER GOSPEL 47 113/WARNER BROS. THE GOSPEL ACCORDING TO JAZZ
(33) |NEWP | HELEN BAYLOR  WORD 69793/EPIC GREATEST HITS
34 | 28| 18 | TAKE 6 REPRISE 46795/WARNER BROS. SO COOL
35 |30 12 KEITH JOHNSON & THE SPIRITUAL VOICES
WORLD WIDE 2609 THROUGH THE STORM
36 | 27 | 8t THE CANTON SPIRITUALS
VERITY 43021 LIVING THE DREAM: LIVE IN WASHINGTON D.C.
37 |36 LEE WILLIAMS & THE SPIRITUAL QC'S
MAJESTIC 7004 LOVE WILL GO ALL THE WAY
NEWD | COMMISSIONED  VERITY 43126 VERITY PRESENTS THE NEW GOSPEL
39 | 37 (27 | LASHAUN PACE  SAVOY GOSPEL 14838/MALACO JUST BECAUSE GOD SAID IT
40 | 39| 18 | GREG O’QUIN ‘N JOYFUL NOYZE  WORD 69203/EPIC CONVERSATIONS
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gospel site, gospelforce.com, which will broadeast the
show in its entirety over the Internet simultaneously
with the program’s airing on the Family Network. At
press time, the Family Network’s broadcast date had
not been announced.

Among the show’s highlights was McClurkin. Fresh
from his performance on “The Oprah Winfrey Show,”
he is gearing up for a weekly TV show slated to kick
off on the TBN network later this year. McClurkin,
who hopes to “broacden the gospel horizon to embrace
all cultures” with his variety/ministry show, is sched-
uled to tape the first 13 episodes over the next two
months. He'll then get to work on a follow-up to his
highly successful self-titled debut album. Collabora-
tions with BeBe Winans and James Taylor are pos-
sibilities for the project, which is being done for a label
that McClurkin prefers not to name, at least for now.

Grammy nominee and BET talk show host Bobby
Jones combined work with pleasure during Grammy
week with the launch Feb. 27-28 of a West Coast
Gospel Explosion. Featured performers were Men Of

co-producing an album by the group, slated for release
on Gospo Centric. “A few of the tracks have been laid,”
the elder Hawkins reports, “and it’s going to be a very
versatile mix of both contemporary and traditional
gospel. But,” Hawkins is quick to add, “a name change
might be in the works.”

CRUSADIN’: Winding down from their “Prince Of
Egypt—Inspirational” album, producers Louis
“Buster” Brown and Scott “Shavoni” Parker have
turned their attention to work on Yolanda Adams’
forthcoming Elektra debut and their own recently
launched label, Crusade Records. “Because of its
strong Hollywood profile, ‘The Prince Of Egypt’ CD
was a very important contribution to gospel’s aware-
ness in the mainstream and for our label launch as
well,” says Brown. Two acts, Tyrone Tribett and 15-
year-old teen newcomer Christian, both of whom were
featured on “The Prince Of Egypt—Inspirational”
project, are the label’s first signees.

0
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“Call Jesus” may be Troy Sneed’s
debut album but he’s anything but a
novice. Troy has performed with
some of the gospel greats including
Dorothy Norwood, LaShun Pace
and the late Rev. James Cleveland.

Now it’s his turn to heed the call
and bring his powerful message to
gospel fans everywhere.
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featuring
“Precious Time”

The new album

from one of the most
acclaimed voices
of our time;
his first contemporary
studio album
since 1997’s
The Healing Game.

All songs wriitten and produced
by Van Morrison
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ECM’s Gharles Lioyd Gets Back
To Nature With Revisited ‘forest’

WHEN THE BEATLES came to
the U.S. in 1964, union labor laws
required that an American group
travel to Europe in exchange for the
British musicians’ entry onto Amer-
ican soil. That American group, a
sextet led by Cannonball Adderley,
included saxophonist Charles Lloyd.

“The feeling at
the time was that
jazz musicians
were appreciated
much more in
Europe,” explains
Lloyd. “We were

Jeagy
BLUE

NOTES

young men who
loved this music,
yet we were tour-
ing our homeland under less-than-
desirable conditions. We had heard
that there was a great hunger for jazz
in Europe, and we were curious to see
how we would be received there. Our
travel oversees was really a matter of
necessity.”

That necessity led to a longstand-
ing association between the Mem-
phis-born Lloyd
and the nations of
Europe, culmi-
nating in his his-
toric 1967 tour of
the Kastern Bloc
and the Soviet
Union. It was the
first time many
in the audience
had seen an A-
merican jazz musician perform live.

In 1966, Lloyd recorded “Forest
Flower: Live At Monterey,” one of
the first jazz recordings to sell more
than a million copies. His quartet
played on bills with Jimi Hendrix
and the Grateful Dead.

“Jerry Garcia told me that I influ-
enced the Dead to start improvising,
because up until the point that they
heard me they were primarily folk-
influenced,” relates Lloyd, adding
that Janis Joplin “was always want-
ing to sing ‘Summertime’ with me.”

Lloyd retreated to the sanctum of
Big Sur in the early "70s to pursue a
spiritual journey that lasted the bet-

LLOYD

by Steve Graybow

ter part of a decade. “I was able to
get off the bus, to check things out,”
he explains. “I lived a simple life, a
Thoreau kind of notion, where 1
could sit outside for hours, just play-
ing for the trees.”

“Voice In The Night,” Lloyd’s sixth
date for ECM (released March 9),
gracefully ac-
knowledges the
saxophonist’s illus-
trious past while
firmly rooting his
music in the pre-
sent. In particular,
Lloyd—along
with drummer
Billy Higgins,
guitarist John Abercrombie, and
bassist Dave Holland—has revisited
his trademark composition “Forest
Flower.”

“I wrote that piece in the early
'60s,” relates Lloyd. “While prepar-
ing to record the new album, I was
looking at the whole body of my work
and decided that I wanted to record
that composition with Abercrombie.

“I look at my compositions as my
progeny,” Lloyd adds, “and I wanted
to see how the kid [“Forest Flower”]
was doing now.

“And wow,” he continues, his voice
rising with paternal pride, “the kid
is alive, and he’s flourishing. He still
has high hopes.”

Not one to retread the past, “Voice
In The Night” also finds Lloyd’s
quartet exploring the recent Elvis
Costello/Burt Bacharach composi-
tion “God Give Me Strength.”

“His music, his singing, has al-
ways moved me,” says the 60-year-
old Lloyd of Costello. The saxophon-
ist also professes a deep respect for
Grammy-winning singer/rapper
Lauryn Hill, explaining that “she is
looking back into the rhythm and
blues tradition, while at the same
time taking elements from her own
situation and mixing it together-

“I always say that my music
dances on a lot of shores, which is to
say that when you love music, you

(Continued on page 97)
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TOP WORLD MUSIC ALBUMS.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, ~ SoundScan®
AND INTERNET SALES REPORTS COLLECTED, COMPILED, Ao PRoviDEOBY [ BRI

ARTIST

TITLE
IMPRINT & NUMBER/DISTRIBUTING LABEL

THIS WEEK
LAST WEEK

—aml} NO. 1 B

WORLD CIRCUIT/NONESUCH 79478/AG

117 ROMANZA A? ANDREA BOCELL
nglLIPS 539207 ﬁ 47 weeks at No. 1
TEARS OF STONE THE CHIEFTAINS
NEW) RCA VICTOR 68968 i}
2174 THE BOOK OF SECRETS A LOREENA MCKENNITT
| QUINLAN ROAD 46719/WARNER BROS.

3]s ROMANZA (WITH SPANISH TRACKS) ANDREA BOCELLI
POLYGRAM LATINO 539638 ]

4|76 BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL CLUB

23 RETURN TO PRIDE ROCK—SONGS INSPIRED BY DISNEY'S THE LION KING I! VARIOUS ARTISTS

5 WALT DISNEY 60639

ASTOR PLACE 4014

6 |29 CANTOS DE AMOR GIPSY KINGS
NONESUCH/ATLANTIC 79510/AG
LEAHY LEAHY
RE-ENTRY NARADA 42955/VIRGIN
8 l 17 THE ALBUM [! ALABINA

THE ULTIMATE ST. PATRICK'S DAY CELEBRATION
LEGACY 65217/COLUMBIA

NEW) VARIOUS ARTISTS

b | |k
ngawmmaw@]@

GAELIC STORM
OMTOWN/HIGHER OCTAVE 461 12/VIRGIN

7 |30 GAELIC STORM

RUBEN GONZALEZ

12 | 13|15 INTRODUCING... RUBEN GONZALEZ
WORLD CIRCUIT/NONESUCH 79477/AG
O.K. TALVIN SINGH
13 | 11| 15| siano 524559
14 |03 MICHAEL FLATLEY'S FEET OF FLAMES RONAN HARDIMAN
PHILIPS 505595

AZM 540984 19 weeks at No. 1

@D)re-eurm| LANOMARES T CLANNAD |
TOP BLUES ALBUMS.
—amll NO.1 B
WANDER THIS WORLD JONNY LANG

TROUBLE IS... A
REVOLUTION 2468%/WARNER BROS.

KENNY WAYNE SHEPHERD BAND

JUST WON'T BURN

3 |43 SUSAN TEDESCHI
TONE-COOL/ROUNDER 471164/MERCURY

5119 BLUES ON THE BAYQU B.B. KING

MCA 11879

4 | g | BLUES BLUES BLUES THE JIMMY ROGERS ALL-STARS

ATLANTIC 83148
77 | SLOW DOWN KEB' MO’

OKEH/550 MUSIC 69376/EPIC

g | gg | DEUCES WILD ® B.B. KING
MCA 11711

7 | 19 | BEST OF FRIENDS JOHN LEE HOOKER
VIRGIN 46424

g | 7 | GREATEST HITS B.B. KING
MCA 11746

BLUES COLLECTION VARIOUS ARTISTS

FAT POSSUM 8031 7/EPITAPH

1023 MADACY 1332
17 | 5 | BLUES BROTHERS 2000 @ SOUNDTRACK
UNIVERSAL 53116
12 | 11| ¢ | WOMAN IN NEED MEL WAITERS
WALDOXY 2820/MALACO
13 | 14| 83 | LIVE AT CARNEGIE HALL STEVIE RAY VAUGHAN AND DOUBLE TROUBLE
EPIC 68163 |
RIGHT AS RAIN TOMMY CASTRO
NEW)> BLIND PIG 5051
15 13’ ¢ | COME ON IN R.L. BURNSIDE

TOP REGGAE ALBUMS.

—=mll NO. 1 Bewe—
5 | 33 | PURE REGGAE VARIOUS ARTISTS

POLYGRAM TV 565122/ISLAND 18 weeks at No. 1

STRICTLY THE BEST 21
VP 1539*

VARIOUS ARTISTS

THERACESIDSIRBLTOALE

Tl

T

u)

IMPORT & EXPORT

HOTTEST 12” SINGLES
EXPERT SALES STAFF

REGGAE GOLD 1998
VP 1529*

VARIOUS ARTISTS

4018 NEXT MILLENNIUM BOUNTY KILLER

BLUNT 6370*/TVT (B

D.J. REGGAE MIX VARIOUS ARTISTS

SHOCKING VIBES 1513*/VP

6 | 35 | BEasT sa2/sIMITAR
7 163 BEST OF BOB MARLEY BOB MARLEY
MADACY 7420 .
63 MANY MOODS OF MOSES BEENIE MAN B

INNA HEIGHTS
GERMAIN 2068*VP EB

BUJU BANTON

ISLAND 40 TH ANNIVERSARY VOLUME 5 — REGGAE ROOTS
ISLAND 572486

VARIOUS ARTISTS

@oo\lcnm.bwmn—n
oo
=23
>

TEMPLE YARD

TEMPLE YARD
10 |94 GOTEE 72800
11 fw] 3 SWEEP OVER MY SOUL LUCIANO
VP 1546* ;
PAY THE PIPER ISRAEL VIBRATION
@ RE-ENTRY RAS. 3251* o
13 112]15 STRICTLY THE BEST 22 VARIOUS ARTISTS
VP 1540* _ _—
14 |17 DRUM & BASS STRIP TO THE BONE BY HOWIE B SLY AND ROBBIE
| PALM PICTURES 2004/RYKODISC
DANCEHALL XPLOSION ‘98 — MEGAMIX VARIOUS ARTISTS
RE-ENTRY JAM DOWN 40001

(O Albums wth the greatest saies gains this week. ® Recording Industry Assn, Of America (RIAA) certification for sales of 500,000
units, & RIAA certification for sales of 1 million units with each additional million indicated by a numeral foliowing the symbol
For boxed sets, and doubte albums with a running time that exceeds two hours, the RIAA mullipligs shipments by the number of
discs and/or tapes. All albums available on cassette and CD. *Astensk indicates vinyl available. indicates past and present
Heatseekers titles © 1999, Biliboard/BP| Communications and SoundScan, Inc
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aharon Surveys Glassic Songwriters

Latest Set Offers Jazz Interpretations Of Loesser’s Tunes

BY JIM BESSMAN
NEW YORK—Much as Tony Bennett
has made albums centering on singers
like Frank Sinatra and Billie Holiday,
his longtime pianist and music direc-
tor Ralph Sharon has produced discs
revolving around songwriters like
Sammy Cahn, Harold Arlen, Harry
Warren, George Gershwin, Rodgers
and Hart, and Cole Porter.

“I like to take famous popular mu-
sic composers whom I admire and

#e
s B P Gk

Ralph Sharon sketch by Tony Bennett.

investigate their particular body of
work,” says Sharon, whose latest such
investigation, “The Ralph Sharon
Quartet Plays The Frank Loesser
Songbook,” comes out March 15 on
DRG. “I'try to choose tunes that show
off the different angles and attitudes
that they have on a song—and that I
can put a jazz feeling into. So I'm
quite picky.”

For example, on the Loesser set,
Sharon puts his own stamp on the
title track of “Guys And Dolls” by
giving it an atypically swinging beat.
“I Believe In You,” from “How To

Notation Music

¥

Shown, from left, are Wake and veter-
an Nashville writer John Bettis.

songwriter of the year, Stephony Smith.

Shown at the event, from left, are Rich and BMI's 1998

Succeed In Business Without Really
Trying,” was given a novel jazz treat-
ment.

“I try to fit the songs to my style,
which is sort of a pop/jazz kind of
feel,” Sharon continues. “I also reach
back for material, so I dug deep into
Loesser’s music and did a few songs
that were quite old from movies I saw
when [ was a kid, like ‘Can’t Get Qut
Of This Mood,” which is a beautiful
ballad I remembered from the 1942
movie ‘Seven Days Leave.’

“So it’s a double pleasure for me to
take some of these old songs I knew
from years ago from the movies and
radio and be able to record them now,
when younger musicians aren’t into
them and listeners can’t even hear
them.”

Having studied so many of the cen-
tury’s classic pop songwriters,
Sharon is positioned to characterize
them. Loesser, he says, is distin-
guished by his chord structure.

“The way he constructs a song is
also very different from the rest of his
contemporaries,” Sharon says, citing
another cut from the new album,
“Baby, It’s Cold Outside.” “It’s very
unusual in that it’s a sort of duet with-
in the song itself—not like two peo-
ple singing the same thing: One sings
the line ‘I can’t stay,’ then the other
answers, ‘But baby, it’s cold outside.’

“This is the first recording with the
Ralph Sharon Quartet [guitarist Gray
Sargent joins Ralph Sharon Trio
members Sharon, bassist Paul Lan-
gosch, and drummer Clayton
Cameron], so I play the ‘first voice,’
you might say, and Gray does the

answers on the guitar while the
rhythm section is going on behind us.”

Sharon’s previous album was
1997’s “The Ralph Sharon Quartet
Plays The Harry Warren Songbook.”
Contrasting Loesser with Warren,
Sharon says Warren was “very, very
melodie, not as ‘tricky’ as Frank and
much more nostalgic to me.”

The Warren disc also showcased
Sharon’s artful means of joining the-
matically connected songs in a mini-
medley form, as in the case of “This
Heart Of Mine” and “My Heart Tells
Me So.” He likewise linked “Time
After Time” and “The Second Time
Around” on the 1995 “The Ralph
Sharon Trio Swings The Sammy
Cahn Songbook.”

“I really enjoy taking some of these
writers’ creations and adding to
them,” he notes, also citing his version
of “Slaughter On Tenth Avenue,” from
the Trio’s 1991 album “The Magic Of
Richard Rodgers,” a jazz version of
which “took a lot of construction and
deconstruction, since it’s an instru-
mental you only hear in ballet.”

It should be recalled, of course,
that Sharon’s savvy in song selection
brought Bennett his biggest hit.

“A couple friends gave me a bunch
of songs they wrote, and I put them in
a drawer, and two years later I was
looking for a shirt and found ‘I Left
My Heart In San Francisco,’ ” he says.
“A week later we were in Hot Springs,
Ark., and I looked at it and called Tony
and said, ‘We’re going to San Francis-
co next. I've got a tune here that it
might be a good idea to do.””

Hosts “Nashville In New York’

New York-based Notation
Music recently hosted a week-
long “Nashville In New York”
songwriting gathering with 20
writers from the country and
rock fields.

Notation Music owner Ric
Wake, a producer and writer,
says, “We have at least 20 poten-
tial hits ... which would have
never happened if we hadn’t
brought these writers together.”
Writer Denise Rich, Notation’s
other partner, says that the New
York writers had been “pushed
to go deeper into their souls” by
the event.

and Roxie Dean.

Shown taking a break from their sessions with New York
writer Martin Briley, from left, are Nashville’s Nettie Music

Pictured at the gathering, from left, are
Nashviile writers Sharon Vaughan and
Bobby Wood. The latter played piano
for Elvis Presley in the early '60s.

3 e

NO_ 7T SONG CREDITS

T I T L E

W H I T E W

P U B L I =S H E R

THE HOT 100
BELIEVE - Brian Higgins, Stuart McLennen, Paul Barry, Steve Torch =
Xenomania/PRS, WB/ASCAP, Warner Chappell/PRS

HOT COUNTRY SINGLES & TRACKS
YOU WERE MINE + Emily Erwin, Martie Seidel * Woolly Puddin’/BMI, Bug/BMI

HOT R&B SINGLES
HEARTBREAK HOTEL ¢ C. Schack, K. Karlin, T. Savage ¢ Jungle Fever/BMI, EMI
Blackwood/BMI, Marshai/ASCAP, EMI April/ASCAP

HOT RAP SINGLES
IT AIN'T MY FAULT 2 - Silkk The Shocker, Mystikal * Big P/BMI

HOT LATIN TRACKS
SI TE PUDIERA MENTIR * Marco Antonio Solis * Crisma/SESAC

PROFESSIONAL TOQUCH: A
Demo2Deal artist-development
program has been launched by the
ASCAP Foundation to give newer
acts a professional touch (and then
some) for their demo recordings.

The foundation will provide free
recording time in a state-of-the-
art studio in New York, including
tape and engineer costs, a “direct
link to high-level label A&R and
publishing executives,” and career
advice from music industry pro-
fessionals.

The demo process, open to
those who participate in one of the
performance right society’s show-
cases or workshops, is the idea of
Marcy Drezler, ASCAP New
York senior director of member-
ship relations. If the program is
successful,

ASGAP Helps New Acts Polish Up
Demos; Berklee Expands Gatalog

careers in contemporary music.
According to Hal Leonard, one of
its Berklee instruction titles,
“Modern Method For Guitar” by
William G. Leavitt, has sold more
than 250,000 copies.

CHORAL CATALOG TO WB:
Warner Bros. Publications (WBP)
has bought the well-known Law-
son-Gould choral catalog founded
by Walter Gould in 1954. Gould
made the deal, for an amount not
revealed, with Jay Morgenstern,
executive VP/GM of Warner/Chap-
pell Music, the parent of WBE fol-
lowing negotiations that started
late last year. With more than
3,000 titles, the catalog features
works by Robert Shaw, Alice
Parker, Roger Wagner, Robert
DeCormier,

an ASCAP
spokesman
says, it will be
extended to

Wards & Music

Robert Rus-
sell Bennett,
and Ralph Hun-
ter, among

other areas of
the country.

RS T

many others.
Catalog is ex-

0 N TO THE
‘NEW’: Music
print giant Hal Leonard Corp. has
signed on with the Berklee College
of Music to develop the New
Berklee Press catalog publications.

To more fully reflect the col-
lege’s expanding curriculum,
Berklee will no longer concentrate
primarily on faculty instrumental
and performance instruction
books. It will branch out into areas
of musie production and engineer-
ing, music business, music tech-
nology, and music therapy. Hal
Leonard, which has distributed
Berklee publications since 1936,
will work closely with Berklee to
develop the new line of publica-
tions, said an announcement by
Dave Kusek, director of Berklee
Press, and John Cerullo, VP of
rights acquisitions for Hal
Leonard.

One of those projects is “Jim
Kelly’s Guitar Workshop” book/
CDPack and DVD. The latter is
said to be the first use of a DVD
as an instructional tool.

Berklee, founded in 1945, is
noted for preparing its students,
numbering nearly 3,000, for

by Irv Lichtman

pected to be
updated in a
new Lawson-
Gould choral series, which will also
include new works.

S ONGWRITING CONTEST:
The USA Songwriting Competi-
tion, in association with a number
of corporations, has launched this
year’s songwriting contest, in
which entrants can win a grand
prize of more than $22,000 in
cash and music merchandise.
Entries are being accepted
through May 31.

For more information, call toll
free 1-877-USA-Song in the U.S.
or 781-397-0256 outside the coun-
try. The World Wide Web site is
songwriting.net. E-mail address is
info@songwriting.net.

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Hal Leonard Corp.:

1. Sarah McLachlan, “Surfacing.”
2. Alanis Morissette, “Supposed
Former Infatuation Junkie.”

3. Mariah Carey, “#1's.”

4. Jim Brickman, “Destiny.”

5. Foo Fighters, “The Colour
And The Shape.”
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Hot Latin Tracks.

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
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g
Broadicast Data Systems

Artists & Music
1 Latinn ||

=z DATA SYSTEMS' RADIO TRACK SERVICE. 98 LATIN MUSIC STATIONS ARE ELEC-
@z, «| ¢ O E TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEEK
. . . . eu|hE|lzo| < | ARTIST TITLE
eponymous disc, which won in the best Mexican- Z2[S2| 22| £ mPrINTPROMOTION LABEL PRODUCER (SONGWRITER)
—= o T —
= 8. (D ¢ | « | 1 | Marco ANTONIO SOLIS # SI TE PUDIERA MENTIR
Seven won its first statuette. FONOVI 1 week at No. 1 BSIVETTI (MASOLIS) |
Esteemed trumpeter Arturo Sandoval snared his s 12| 9 ENRIQUE IGLESIAS @ NUNCA TE OLVIDARE
————— second Grammy in the best Latin jazz performance o RPEREZ BOTUA (E IGLESIAS)
™ ‘mmy n ja: a D! 5 | 5| 4 JUAN LUTS GUERRA 440 ® PALOMITA BLANCA
category with his N2K Encoded disc “Hot House,” the KAREN/CAIMAN J.LGUERRA (J.LGUERRA)
by John Lannert first Grammy winner for NZK' . . 42 1. [ {ERRY RIVERA R SANCHEZ (A.JAEN, W.PAZ)
Sony Discos heartthrob Ricky Martin landed his 5 3 3 10 | SHAKIRA eTU
first Grammy in the toughest-call category, best Latin f&l’NDVOD'SCOS S-MEBARAK'L-MEND:‘ZO‘SQ’L'JEE‘I‘JRSKS-L‘\’;?S'Z':
GRAMMYS BAT 1,000: For the first time ever, all pop performance, with “Vuelve.” More important, @ 8 8 4 | sonyoiscos AJAEN (A TALAMANTEZ,A.GRULLON, T TORRES)
of the winners of the Grammy Awards’ six Latino- ~ Martin did what no other performer could do during 7 1 6§ | 5 | 33 | VICENTE FERNANDEZ ME VOY A QUITAR DE EN MEDIO
ted categories made sense the broadcast—he slayed the hitherto polite audience SO DRI PRAMIREZ (1 MONTERROSAS)
roote z a . . ] e ! 0 po i 13 | 9 | 18 | CHAYANNE ® DEJARIA TODO
Finally, there was no head-scratching surprise on hand at Los Angeles’ Shrine Auditorium by deliv- SONY DISCOS ESTEFANO (ESTEFANO)
awardee or boneheaded pick by the members of ~ ering a pulsating, effervescent take of “La Copa De 9 | 7 | 7 || DRANGSOE NORIE P — |
Grammy organizers the National Academy of Record-  La Vida (The Cup Of Life).” 0| 9 6 g | OLGA TANON WITH CRISTIAN CASTRO ESCONDIDOS
ing Arts and Sciences (NARAS) and its Latino coun- And to add icing on the cake, Martin was an- el LATINA — R'PEQ(R'LEFSZM"‘(;‘AR‘;“
terpart, the Latin Academy of Recording Arts and nounced as the winner in the Latin pop category. It @D| 2 | 3% | 3 | SRUPOMANI 0.SERRANO,B.SERRANO (O_EERL“,JNQ
Sciences (LARAS). was the first time an awardee in the Latin pop cate- (@| 19 | 25 | 4 | SERVANDO Y FLORENTINO & MUCHACHO SOLITARIO
WEA LATINA MONTANER R.SANCHEZ,Y MARRUFO (R.MONTANER)

Every honoree was deserving, even if two of the gory was presented during a live broadcast of the

JUAN GABRIEL CON BANDA EL RECODO ADORABLE MENTIROSA

star winners—RMM’s salsero titan Marc Anthony  Grammys. 13 ) 121 |10 3Roweme Lann J.GABRIEL U).GABRIEL)
and WEA Latina’s rock mega-group Mani—were The massive and positive post-Grammy coverage of 14 | 10| 10| 25 | LOS TEMERARIOS (O Ve HEAT EG
(tsk, tsk) not on hand to pick up their coveted stat- Martin’s performange in the consumer media h:as pro- oL | 22 | 4 | CHAYANNE PIENSO EN TI
uettes. vided the Puerto Rican actor/singer with an invalu- SONVIDISCOS ESTEEANO IESTEEANO)
I . ™ 3 ] . X - 16 | 11 | 16 | 4 | PEPEAGUILAR ME ESTOY ACOSTUMBRANDO A Tl

n case you didn’t hear, Anthony triumphed in the  able rocket boost for his English-language debut on MUSART/BALBOA NOT LISTED (NOT LISTED)

best tropical Latin performance category for “Con-  Columbia, now slated to drop in May. The exposure 17 | 15 | 12 ] 27 | VICTOR MANUELLE & QUE HABRIA SIDO DE MI

o »» A . . . SONY DISCOS O.ALFANNO (O.ALFANNO)
tra La Corriente,” and Man4 scored a victory in the  has also catapulted sales of his current album (see LOS MISMOS © QUE BONITO
best Latin rock/alternative category for “Suefios  story, page 10). 6111 eaan LOS MISMOS (M.E.CASTRO)
Liquidos.” Both Anthony and Mand, each of whom Congrats are due to NARAS, which—by airing live 20 | 35 [SEGE LUIS FONSI &E,E&D(gé‘més

were first-time honorees, were predicted to win by  a Latino artist performing in Spanish during the

; . —euml GREATEST GAINER BEwe—
many in the business.

Grammys—gave a mighty shot of credibility to its MILUE © UNA VOZ EN EL ALMA
And as expected, Barb Wire’s Flaco Jiménez was ~ campaign to legitimize LARAS as a viable organ for 37 Z | ewiiamn R.PEREZ (R PEREZ,G MARQUEZ) |
a double winner—he won as a solo artist in the best  its Latin American projects. 91 | 14 | 13 | 11 | FRANKIE NEGRON PRINCESA
Tejano music performance category with “Here And Martin’s appearance demonstrated to many in the 8 é’gﬁ’;ﬂ%ﬂ;";&'m‘WER 5 NSE%ESSFTEC‘)ES?(‘:ZIARL?ZE’
Now” and as a member of Los Super Seven for its (Continued on page 50) 2| 181281 8 | fovsa JGUILLEN (RGONZALEZ MORA)_|
23| 17| 221 5 | LOS TUCANES DE TIJUANA # ESPEJEANDO
O | EMILA G.FELIX {M.QUINTERO LARA) |
97 1 21 3 LIMITE PASION
RODVEN/POLYGRAM LATINO J.CARRILLO {A.VILLAREAL)
VICENTE FERNANDEZ BOHEMIO DE AFICION
Y 10t Anniversary % 7 4 SONY DISCOS PRAMIREZ (M.URIETA) _|
/ f a¥ T 2 CARLOS PONCE TE VAS
(1 .’ TN T 1/ 5.: :, OWOS 71toTe _iJ|/|l.-c' % 2 2 ! EMI LATIN K.SANTANDER (K.SANTANDER)
4 e 97 | 31 | 21 | 26 | MILLY QUEZADA WITH ELVIS CRESPO  PARA DARTE Mi VIDA
- SONY DISCOS R.QUEZADA (V.VICTOR)
98 | 25 | 25 | 12 | CRISTIAN & DESPUES DE T1...QUE?
= ARIOLA/BMG LATIN R.PEREZ (R.PEREZ)
an - NOELIA *TU
rens - 18e9 36 - 2 FONOVISA M.AZEVEDO (ESTEFANO)
LOS TRI-O & ADORACION
s E L # 97 83 1 NEW ’ 1 ARIOLA/BMG LATIN A.FACCI {(R.CARDENAS)
Sx8 G| 3 | __ | 7 | TIRANOS DEL NORTE ENTREGA TOTAL
= . SONY DISCOS NOT LISTED (NOT LISTED) |
PEDRO FERNANDEZ ME QUEDE CON LAS GANAS
@ NEW ’ 1 RODVEN/POLYGRAM LATINO H.PATRON (L.DE LA COLINA) _|
13| | 32| 2 | LOSTEMERARIOS ES ELLA LA CAUSA
FONOQVISA A.A.ALBA (A.A.ALBAJ
3 | 30 | 18 | 21 | LIMITE ¢ LA OTRA PARTE DEL AMOR
RODVEN/POLYGRAM LATINO J.CARRILLO,G.PADILLA (ALAZAN)
| % 3 | GISSELLE HUELE A PELIGRO
ARIOLA/BMG LATIN M.TEJADA B.CEPEDA (A.MANZANERO}
NEwD | | | CHARLIE CRUZ BOMBON DE AZUCAR
SIR GEORGE/WEA LATINA S.GEORGE (C.ROLON.M.KILLPATRIC J.LENGEL.C.FIGUEROA G.LAUREANO) |
37 | 2 5 | WILLMAN CANO VIVIR ASI ES MORIR DE AMOR |
PLATANO T.M.BERNAL (C. BLANES)
GRUPO MATEO'S ¢ ME MATA LA PENA |
NEW ’ 1 UNIVERSAL LATINO ____PMATEO (RBAUTISTA} |
JAVIER TIEMBLA M PIEL
NEW ’ 1 CAIMAN NOT LISTED {NOT LISTED)
40 | 31 | 33 | 10 | PRISCILAY SUS BALAS DE PLATA SOBREVIVIRE
FONOVISA T.PA{Z (D FEKARIS F.PERREN)

TROPICAL/SALSA REGIONAL MEXICAN

65 STATIONS

1 JUAN GABRIEL CON BANDA EL RECODO
ARIOLABMG LATIN  ADORABLE MENTIROSA

2 MARCO ANTONIO SOLIS FONO-
visa S| TE PUDIERA MENTIR

3 CONJUNTO PRIMAVERA
FONOVISA NECESITO DECIRTE

4 TIRANOS DEL NORTE sonY
Discos CRE)

5 VICENTE FERNANDEZ SONY
DISCOS ME VOY A QUITAR..

18 STATIONS
1 JERRY RIVERA SONY DISCOS

21 STATIONS

1 MDO SONY DISCOS
NO PUEDO OLVIDAR
2 ENRIQUE IGLESIAS FONO
viISA NUNCA TE OLVIDARE
3 SHAKIRA SONY DISCOS

ESE

2 GRUPOMANIA SONY DISCOS
NINA BONITA

3 JUAN LUIS GUERRA 440
KAREN/CAIMAN  PALOMITA BLANCA

4 MDO SONY DISCOS
NO PUEDO OLVIDAR

5 VICTOR MANUELLE SONY
DISCOS QUE HABRIA SIDO.

19189 - l‘)‘)q

TU
4 JERRY RIVERA SONY DISCOS

ESE
5 JUAN LUIS GUERRA 440
KARENCAIMAN - PALOMITA BLANCA

SEL ..# 97886

REYES RECORDS INC. e

CD’S - CASSETTES - DVD’S & MUSICAL VIDEOS

140 NW, 22 Avenue, Miami, Florida 33125 * Tel.: (305) 541-6686 / Fax. (305) 642-2785
INENNEAR -\ AL reyesrecords@worldnet.atft.net WEB-SITE reyesrecords.com
TODDO EN MUSICA * EVERYTHING YOU NEED IN MUSIC

6 CHAYANNE SONY DISCOS
DEJARIA TODO
7 OLGA TANON WITH CRISTIAN
CASTRO WEA (ATiNA ESCONDIDOS
8 MARCO ANTONIO SOLIS FONO-
visa S| TE PUDIERA MENTIR
9 CHAYANNE SONY DISCOS
PIENSO EN TI
10 MILLIE EM! LATIN
UNA VOZ EN EL ALMA
11 LUIS FONSI UNIVERSAL LATI-
No PERDONAME
12 SERVANDO Y FLORENTING WEA
LATINA  MUCHACHO SOLITARIO
13 VICENTE FERNANDEZ SONY
pIscos ME VOY A QUITAR..
14 NOELIA FONOVISA
TU

15 CARLOS PONCE EMI LATIN
TE

6 SERVANDO Y FLORENTINO weA
LATINA  MUCHACHO SOLITARIO
7 FRANKIE NEGRON
WEACARIBE/WEA LATINA - PRINCESA
8 MILLY QUEZADA WITH ELVIS CRE-
SPO SONY DISCOS  PARA DARTE
9 LUIS FONSI UNIVERSAL LATI-
NO PERDONAME
10 GISSELLE ARIOLA/BMG LATIN
HUELE A PELIGRO
11 MELLIE EMI LATIN
UNA VOZ EN EL ALMA
12 WILLMAN CANO PLATANO
VIVIR ASI ES MORIR DE AMOR
13 CHARLIE CRUZ SIR GEORGE/WEA
LATINA BOMBON DE AZUCAR
14 SHAKIRA soNY DISCOS
TJ

15 GRUPO MATEQ'S UNIVERSAL
LATING ME MATA LA PENA

6 LOS TUCANES DE TIJUANA
EMI LATIN ESPEJEANDO
7 LIMITE RODVEN/POLYGRAM
LATINO PASION
8 VICENTE FERNANDEZ SONY
DISCOS BOHEMIO DE..
9 LOS TEMERARIOS FONOVISA
COMO TE RECUERDO
10 LOS MISMOS EMI LATIN
QUE BONITO
11 LOS TEMERARIOS FONQVISA
ES ELLA LA CAUSA
12 LIMITE RODVEN/POLYGRAM
LATINO LA OTRA PARTE...
13 PEPE AGUILAR MUSART/BAL
BOA ME ESTOY...
14 PRISCILA Y SUS BALAS DE
PLATA FONOVISA  SOBREVIVIRE
15 EZEQUIEL PENA FONOVISA
UNA PAGINA MAS

ACCEPTED

(O Records showing an increase in audience over the previous week, regardless of chart movement, A record which has been on the chart for
more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Greatest Gainer indicates scmgh with largest audience

rowth. If two records are tied in audience size. the record being played on more stations is placed first Records bejow the top 20 are removed
1999 Biliboard/BPI Communications, Inc

rom the chart after 26 weeks.
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“CONFERENCE+AWARDS

) | ' ’ APRIL 20-22,1999 « FONTAINEBLEAU HILTON, MIAMI

Now in its 10th year. ..

The largest and most exciting conf'erence ever!

MORE enueHTENING SIZZLING m L |
: nichTTivE SHOWCASES Slded) o
GROUND'BREAKING WELCOME RECEPTION CAIMAN

PANELS THAN EVER! , sponsored by Caiman & People En Espanol

KEYNOTE ADDRESS: Ricardo J. Dopico, SONY SHOWCASES N
RIAA Director, Latin Music Jacu. Velasguez, Son 'By Four, Lc_)s Fugitivos, MDO,
Vital industry panels featuring key topics Melina Leon, Carlo Silver, Carolina Sabino & El Bonche m
including: Billboard’s charts, publishing, MORE SHOWCASES Sponsored by Caliente Entertainment :
alternative/Latin rock, retail and press & publicity Charlie Cruz, Sir George
Millo Torres Y El Tercer Planeta, WEA

e Obie Bermudez, BMG and more!

T DISCOVERING THE
| SONGWRITING STARS OF TOMORROW LATIN music awarpSsuow

: Join us for this year's star-studded awards gala Lat] nd
Publishers Panel , )
where the biggest Latin stars receive honors based S40na, B1G VIDEOS FOR LITLE DOLLARS
\ on Billboard Charts and . . . Awards After Party & TCNETWORK, INC.
P Sponsored by JOHNNIE WALKER BLACK LABEL

™y This year registered attendees will have the
;‘%pportunity to audition demos and receive critiques

from a panel of prominent publishing and > 4 (Exdlusive spirits sponsor)

Aventura Limousine Service

aF

T ~ performance society executives. L ¢ & LATINA MAGAZINE ' p 800.544.9886 * 305.933.5466
..... -~ S HOTEL
DISCOUNTED AIRFARE N CONTACTS
For more info & updates IR Fontainebleau Hilton & Resort I e
b."b d Ag]oecglfia;jAli;"(;(e)s 4441 Collins Avenue, Miami Beach Michele Quigley 212.536.5002
WWW.DI oara.com Refer 1o Index #: 11760 for reservatlons call: 1.800.548.8886 Sponsorship: Phyllis Demo 212.536.5209
conference room rate: $185 Press: Corey Kronengold 212.536.5925
Cut out form and mail to: Michele Quigley, Billboard, 1515 Broadway NY, NY 10036 or fax to: 212.5361400 or online at www.billboard.com
| G G ] 8 | e | Confirmation letters will be faxed within 10 days of recelpt. This form may be duplicated. Please type or print clearly, Make payments to Billboard.
O $389 early-bird registration - received by February 19
O $439 pre - registration - received between February 19 and Aprif 2
O3 $489 full- registration - after April 2 and walk up
First name: Last Name: Title:
Company: Type of Company: Address: City/State/Zip:
Phone: Fax: E-mail:
Paying by: Ocheck visa/MC OAMEX (J money order Make all payments to Billboard Magazine.
Credit card #: Exp. Date Signature: (charges rot valid without signature)

All cancellations must be submitted in writing. Cancellations received between Feb 19 and April 2nd are subject to a $150.00 administrative fee. No refunds will be issued after April 2nd.
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NOTAS

(Continued from page 48)

Latino music community that
NARAS is trying to put its Grammy
house in order with Hispanic acts as
it pushes full steam to attract new
members to LARAS ... and to
launch a Latin American Grammys
ceremony in the near future.

Let’s hope onstage music appear-
ances by Hispanic acts will become
an annual feature of future Gram-
my TV broadcasts.

LARAS’ IMPRESSIVE SOIREE:
The Latin Academy of Recording
Arts and Sciences (LARAS) acquit-
ted itself nicely during Grammy
week with its inaugural Grammy
Latin Music Celebration, a recep-
tion/showecase that boasted crowd-
pleasing sets by Grammy nominees
Aterciopelados (BMG), El Tri
(WEA Latina), and Celia Cruz
(RMM).

Also attending the spirited
LARAS affair, held Feb. 23 at L.A’s
Conga Room, were industry nota-
bles and big-name artists, including
Thomas D. Mottola, CEO/presi-
dent of Sony Music Entertainment,
a longtime fan of Latino sounds;
during the Aterciopelados set, he
exclaimed, “I love this music!” Also
on hand were Epic superstar Gloria
Estefan and her husband, Emilio
Estefan Jr.; Grammy winner Marc
Anthony, who chose to spend the
evening with the folks from Sony,
the label to which he signed his Eng-
lish-language deal in 1998; RMM
president Ralph Mercado, who said
that Anthony owes the label four
more Spanish-language discs; mem-
bers of Sony’s now-defunct Tejano
act La Mafia; Sony Discos’ hot
chanteuse Shakira; BMG Argenti-
na’s highly regarded songsmith Ale-
jandro Lerner; William Morris’
ubiquitous VP of the international
department, Jorge Pinos; and
singer/songwriter Claudia Brant,
who since moving to Los Angeles
from her native Buenos Aires last
June has penned 30 songs that have
been placed with various artists by
her publisher, peermusie.

MANA MEETS CARLOS: Man4
is slated to co-headline a summer
tour of the U.S. with Carlos San-
tana, who invited Man4’s front man,
Fher, to participate on an upcoming
disc. WEA Latina is slated to drop
Man4’s upcoming unplugged album
in May.

BLUE NOTE’S LATIN SWING:
As the so-called “swing” movement
gained copious media notice in the
past year, Latino jazz luminaries
such as Arturo Sandoval and
Paquito D’Rivera were quietly
reviving the Latin big-band jazz for-
mat.

New York’s famed nightclub Blue
Note is paying tribute to Latin jazz’s
large ensembles in March with the
Latin Big Band Jazz Festival, a two-
week series of shows headlined by
Tito Puente & His Latin Jazz
Ensemble and Eddie Palmieri Big
Band.

Puente is booked to play a six-day
stint beginning on Tuesday (9).

Palmieri is slated to appear March
16-21.

Also scheduled to perform during
Blue Note’s Latin big-band jazz hap-
pening are Ralph Irizarry & Tim-
balaye, which will perform a
brunch-time set March 14, and the
Steve Wilson Quartet, which will
perform March 15.

After its Latin big-band jazz fes-
tival, Blue Note will host a set of con-
certs by other Latin jazz giants,
including Ray Barretto & New
World Spirit and the Poncho
Sanchez Latin Jazz Band (March
30-April 4); the Michel Camilo
Trio (April 13-18); and the Arturo
Sandoval Sextet and the Danilo
Pérez Trio (April 27-May 2).

CHART NOTES, RETAIL: But-
tressed by the astounding 17,500-
unit jump in sales of Ricky Martin’s
21,000-unit seller “Vuelve” (Sony
Discos), the overall count of titles
charting on The Billboard Latin 50
came in this issue at 140,500 units—
up 17,500 copies from last issue.

Also, apart from resuming occu-
pation of the No. 1 slot on the pop
genre chart, “Vuelve” re-enters The
Billboard 200 at No. 78.

Chalk up Martin’s sales geyser to
his captivating performance on the
Grammy Awards. It wouldn’t have
mattered if he hadn’t accepted the
award for best Latin pop perfor-
mance onstage (although he did)—
Martin’s kinetic appearance was
more than sufficient to drive big
numbers this issue.

With sales of Enrique Iglesias’
runner-up album “Cosas Del Amor”
(Fonovisa) falling 15% to 8,000 units,
his hit dise dropped 134-157 on The
Billboard 200.

Topping the tropical/salsa genre
chart for the 15th week in a row is
Elvis Crespo’s “Suavemente” (Sony
Discos), whose sales remained un-
changed at 7,000 pieces. His smash
title slips 174-186 on The Billboard
200.

Ascending to the apex of the re-
gional Mexican genre chart for the
first time is “Nuestro Amor” by Ari-
ola/BMG’s neo-trio vocal group Los
Tri-0. “Nuestro Amor,” which sold
6,500 units, also makes it onto The
Billboard 200 at No. 199.

And how about the impressive
chart debut of the eponymous dise
by Fonovisa’s promising songstress
Noelia? The solid label bow by the
pretty daughter of Puerto Rico’s
venerable chanteuse Yolandita
Monge bows at No. 12 on 3,000 units.

CHART NOTES, RADIO: Marco
Antonio Solis notches his fifth
chart-topper this issue with “Si Te
Pudiera Mentir” (Fonovisa). Solis’
ballad smash earned 13.7 million
audience impressions. The
acclaimed singer/songwriter/pro-
ducer also scored five No. 1 hits on
Hot Latin Tracks with his former
group Los Bukis.

Jerry Rivera’s former chart-top-
per “Ese” (Sony Discos) retains the
throne on the tropical/salsa genre
chart for the seventh week running
with 9.2 million audience impressions.

For the fourth successive week,
Juan Gabriel Con Banda El Reco-
do stay atop the regional Mexican
genre chart with “Adorable Men-
tirosa” (Ariola/BMG), which tallied
6.6 million audience impressions.

Reaching the zenith on the pop
genre chart for the first time, with
9.9 million audience impressions, is
MDO and its hit “No Puedo Olvi-
dar” (Sony Discos).

Also, Enrique Iglesias’ chart-
topping hit from last issue, “Nunca
Te Olvidaré” (Fonovisa), was his
10th No. 1 single on Hot Latin
Tracks. Iglesias’ tally of chart-top-
pers is second only to WEA Latina
icon Luis Miguel, who has 12.

Iglesias also has logged 54 weeks
atop Hot Latin Tracks, second only
to Luis Miguel’s 56 weeks.

SALES STATFILE: The Billboard
Latin 50: this issue: 140,500 units;
last issue: 122,000 units; similar
issue last year: 93,500 units.

Pop genre chart: this issue: 66,000
units; last issue: 52,000 units; simi-
lar issue last year: 41,000 units.

Tropical/salsa genre chart: this
issue: 38,000; last issue: 36,000 units;
similar issue last year: 25,500 units.

Regional Mexican genre chart:
this issue: 31,500 units; last issue:
29,000 units; similar issue last year:
25,500 units.

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
13 ADORABLE MENTIROSA (BMG, ASCAP)

30 ADORACION [TRIUNFAMOS, CONTIGO] (BMG Songs,
ASCAP/Peer Int'L, BMI)
25 BOMEMIO DE AFICION (Copyright Control)
36 BOMBON DE AZUCAR (No Little Fish,
ASCAP/Brokyunion)
14 COMO TE RECUERDO (Maximo Aguirre Music/Editora
Angel Musical, SESAC)
9 CREI (Peer Int'l, BMI)
8 DEJARIA TODO (1998 Deep Music, BMI)
28 DESPUES DE TI...QUE? (JKMC, ASCAP/MCA, ASCAP)
31 ENTREGA TOTAL (Copyright Control)
33 ES ELLA LA CAUSA (ADG, SESAC)
10 ESCONDIDOS (MCA, ASCAP/Warner-Tamerlane, BMI)
4 ESE (Ventura, ASCAP)
23 ESPEJEANDO (Flamingo, BMI)
35 HUELE A PELIGRO (D'Nico Int’l, BMI)
34 LA OTRA PARTE DEL AMOR (Warner-Tamerlane, BMI)
16 ME ESTOY ACOSTUMBRANDO A TI (Copyright
Control)
38 ME MATA LA PENA (EMS, ASCAP)
32 ME QUEDE CON LAS GANAS (Copyright Control)
7 ME VOY A QUITAR DE EN MEDIO (Warner-Tamerlane,
BMI)
12 MUCHACHO SOLITARIO (EMI April, ASCAP)
22 NECESITO DECIRTE (Seg Son, BMI)
11  NINA BONITA (Sony Discos, ASCAP)
6 NO PUEDO OLVIDAR (Ventura, ASCAP)
2 NUNCA TE OLVIDARE (EMI April, ASCAP)
3 PALOMITA BLANCA (Karen, ASCAP)
27 PARA DARTE MI VIDA (WB Music Corp.,
ASCAP/Flamboyan)
24 PASION (Alvi Systems)
19 PERDONAME (Copyright Centrol)
15 PIENSO EN T (1998 Deep Music, BMI)
21 PRINCESA (Deimonte, BMI)
18 QUE BONITO (Pacific, BMI)
17 QUE HABRIA S1DO DE M1 (New Edition EMOA,
SESAC)
1 SITE PUDIERA MENTIR (Crisma, SESAC)
40 SOBREVIVIRE [1 WILL SURVIVEI] (PolyGram
International, ASCAP/Perren-Vibes, ASCAP)
26 TE VAS (FI.PP, BMI)
39 TIEMBLA M1 PIEL (Copyright Control)
5 TU (F1.PP, BMI/Sony/ATV Latin, BMI)
29 TU (1998 Deep Music, BMI)
20 UNA VOZ EN EL ALMA (JKMC, ASCAP/MCA, ASCAP)
37 VIVIR AS1 ES MORIR DE AMOR (Copyright Control)

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY

i r i
i% | 2% |2 | ARTIST IMPRINT & NUMBERDISTRIBUTING LABEL TITLE
B —=em NO. 1/GREATEST GAINER B——

@ 11 |55 | RICKY MARTIN @ sony oecos sossa semediositol | ... VUELVE
2 1 27| ENRIQUE IGLESIAS @ Fonovisa 080002 COSAS DEL AMOR
|3 ] 2 | 46| ELVIS CRESPO @ sony piscos 82634 SUAVEMENTE
@ 9 [7 | LOS TRI-O ARIOLA 58436/BMG LATIN NUESTRO AMOR
"5 | 3 |25 | SHAKIRA @ sonv oiscos s27as DONDE ESTAN LOS LADRONES?
b 4 5 MARCO ANTONIO SOLIS FONOVISA 0516 TROZOS DE MI ALMA
(7| 8 | 13 | JERRY RIVERA sonv oiscos 82862 DE OTRA MANERA
] 5 #9./| SOUNDTRACK EPIC 68905/SONY DISCOS_ DANCE WITH ME

] 6 3'1 VICENTE FERNANDEZ SONY DISCOS 82713 ENTRE EL AMOR Y YO |
| 1 7 Z1+1 CHAYANNE sony DISCOS 82869 [i8 ATADO A TU AMOR
11 13 2 ENRIQUE IGLESIAS FONOVISA 6076 REMIXES

_ —=ml HoT SHOT DEBUT B -

12} NEWD | MOELIA Fomovss eoso 5 e i MCRELLA 5,
13 | 10 | 57 ALEJANDRO SANZ WEA LATINA 20281 MAS
[(1473] 30 |72 | TITO ROJAS mp 56250 ALEGRIAS Y PENAS
?- | 12 I 1 P JUAN GABRIEL CON BANDA EL RECODO ARIOLA 64321/BMG LATIN JUAN GABRIEL CON BANDA...EL RECODOM!
@ 17 : I& OLGA TANON WEA LATINA 25098 TE ACORDARAS DE MI
@I 22 12>| GRUPOMANIA SONY DISCOS 82878 THE DYNASTY
18 | 16 [:75 %] BUENA VISTA SOCIAL CLUB WORLD CIRCUIT/NONESUCH 79478/A6 BUENA VISTA SOCIAL CLUB
19 15 b JUAN LUIS GUERRA 440 KAREN 930216/POLYGRAM LATINO NI ES LO MISMO NI ES IGUAL

JOSE FELICIANO RODVEN 559002/POLYGRAM LATINO

SENOR BOLERO

21 | 18 [ 75 | MANA @ weaLATINA 20430 SUENOS LIQUIDOS
(22)| 23 | #3%| MARC ANTHONY @ rwm 82156 CONTRA LA CORRIENTE
Ié i 21 1 VICO C EMI LATIN 38110 [Hs] AQUEL QUE HABIA MUERTO
m 35 et | CHARLIE ZAA SONOLUX 82706/SONY DISCOS UN SEGUNDO SENTIMIENTO
| 25 20 1 LOS TEMERARIOS FONOVISA 6078 15 EXITOS PARA SIEMPRE
26 | 14 |- 75 | ALEJANDRO FERNANDEZ @ SONY OISCOS 82446 ME ESTOY ENAMORANDO |
___27 19 FRANKIE NEGRON WEACARIBE 24712/WEA LATINA NO ME COMPARES
37 PEPE AGUILAR MUSART 1819/BALBOA CON MARIACHI
. 33 37 &. OZOMATLI ALMO SOUNDS 80020/INTERSCOPE OZOMATLI
[ 30 25 1 | PEPE AGUILAR MUSART 2017/BALBOA POR EL AMOR DE SIEMPRE
[31 [ 32 | 22 | INTOCABLE emi LAt 95178 g INTOCABLE
2 29 ¢ | EDDIE GONZALEZ SONY DISCOS 82982 CON USTEDES
13 24 21 RAMON AYALA Y SUS BRAVOS DEL NORTE FREDDIE 1775 CASAS DE MADERA
34 | 31 [ TIRANOS DEL NORTE SONY DISCOS 82928 ENTREGA TOTAL-BOLEROS NORTENO
@ NEW) LOS ACOSTA DisA 53856/EMI LATIN VOLANDO EN UNA NAVE TRISTE
w/ [ 27§ 424 VICTOR MANUELLE Sony DISCOS 82717 IRONIAS
NEWD | JOAN SEBASTIAN MUSART 2040/BALB0A EL REY DEL JARIPEO
K] 26 1 FEY SONY DISCOS 82755 EL COLOR DE LOS SUENOS
44 Fo SERVANDO Y FLORENTINO WEA LATINA 26382 MUCHACHO SOLITARIO
RE-ENTRY | VICO C ARIOLA 64751/8MG LATIN HISTORIA
1] 34 211 CONJUNTO PRIMAVERA FONOVISA 9663 NECESITO DECIRTE
42 16 14 LIMITE RODVEN 559468/POLYGRAM LATINO DE CORAZON AL CORAZON_
43 | 12 | 3% VARIOUS ARTISTS &N 82790/SONY DISCOS MERENHITS ‘99
LT 1] u?iwd VARIOUS ARTISTS FONOVISA 80745 COMO TE EXTRANO VOL. 2
|45 | 30 | 20 | JULIO IGLESIAS cotumsia 69577 MY LIFE: THE GREATEST HITS
4f B YESENIA FLORES FONOVISA 9678 ARRANCAME A PUNOS
i 47 k| 14 LOS TUCANES DE TIJUANA EMI LATIN 96599 I3 LOS MAS BUSCADOS
48 | 44 | 35 | LOS TUCANES DE TIJUANA EMI LATIN 93618 AMOR PLATONICO
49 4] 5 VARIOUS ARTISTS COLD FRONT 6338/K-TEL LATIN CLUB MIX ‘99
50 I Pl GIPSY KINGS NONESUCH/ATLANTIC 79510/AG CANTOS DE AMOR

1 RICKY MARTIN SONY DISCOS
VUELVE
2 ENRIQUE IGLESIAS FONOVISA
COSAS DEL AMOR
3 SHAKIRA SONY DISCOS
DONDE ESTAN LOS LADRONES?
4 MARCO ANTONIO SOLIS Fonavisa
TROZOS DE MI ALMA
5 CHAYANNE SONY DISCOS
ATADO A TU AMOR
6 ENRIQUE IGLESIAS FONOVISA
REMIXES
7 NOELIA Fonovisa NOELIA
8 ALEJANDRO SANZ WEA LATINA MAS
9 OLGA TANON WEA LATINA
TE ACORDARAS DE MI
10 JOSE FELICIANO
RODVEN/POLYGRAM LATINO
SENOR BOLERO
11 MANA WEA LATINA
SUENOS LIQUIDOS
12 VICO C EMI LATIN
AQUEL QUE HABIA MUERTO
13 ALEJANDRO FERNANDEZ
SONY DISCOS
ME ESTOY ENAMORANDO
14 OZOMATLI auM0 SOUNDSANTERSCOPE
OZOMATLI
15 FEY SONY DISCOS
EL COLOR DE LOS SUENOS

TROPICAL/SALSA

1 ELVIS CRESPO SONY DISCOS
SUAVEMENTE
2 JERRY RIVERA SONY DISCOS
DE OTRA MANERA
3 SOUNDTRACK EPIC/SONY DISCOS
DANCE WITH ME
4 TITO ROJAS m.P
ALEGRIAS Y PENAS
5 GRUPOMANIA SONY DISCOS
THE DYNASTY
6 BUENA VISTA SOCIAL CLUB
WORLD CIRCUIT/NONESUCH/AG
BUENA VISTA SOCIAL CLUB
7 JUAN LUIS GUERRA 440
KAREN/POLYGRAM LATINO
NI ES LO MISMO NI ES IGUAL
8 MARC ANTHONY RMM
CONTRA LA CORRIENTE
9 CHARLIE ZAA SONOLUX/SONY DISCOS
UN SEGUNDO SENTIMIENTO
10 FRANKIE NEGRON WEACARIBEWEA LATINA
NO ME COMPARES
11 VICTOR MANUELLE SONY DISCas IRONIAS
12 SERVANDO Y FLORENTINO WEA LATINA
MUCHACHO SOLITARIO
13 VARIOUS ARTISTS JAN/SONY DISCOS
MERENHITS ‘99
14 KARIS EMD/BMG LATIN YO VOY POR TI
15 TONO ROSARIQ WEACARIBEWEA LATINA
EXCLUSIVO

REGIDNAL MEXICAN

1 LOS TRI-O ARIOLA/BMG LATIN
NUESTRO AMOR |
2 VICENTE FERNANDEZ SONy DISCOS
ENTRE EL AMOR Y YO
3 JUAN GABRIEL CON BANDA EL RECODO
ARIOLA/BMG LATIN
JUAN GABRIEL CON BANDA...EL RECODO!!
4 LOS TEMERARIOS FONOVISA
15 EXITOS PARA SIEMPRE
5 PEPE AGUILAR MUSART/BALBOA
CON MARIACHI
6 PEPE AGUILAR MUSART/BALBOA
POR EL AMOR DE SIEMPRE
7 INTOCABLE Emi LATIN INTOCABLE
8 EDDIE GONZALEZ SONY DISCOS
CON USTEDES
9 RAMON AYALA Y SUS BRAVOS DEL NORTE
FREDDIE CASAS DE MADERA
10 TIRANOS DEL NORTE SONY DISCOS
ENTREGA TOTAL-BOLEROS NORTENO
11 LOS ACOSTA DISAEMI LATIN
VOLANDO EN UNA NAVE TRISTE
12 JOAN SEBASTIAN MUSART/BALBOA
EL REY DEL JARIPEO
13 CONJUNTO PRIMAVERA FONOVISA
NECESITO DECIRTE
14 LIMITE RODVEN/POLYGRAM LATINO
DE CORAZON AL CORAZON
15 VARIOUS ARTISTS FONOVISA
COMO TE EXTRANO VOL. 2

D Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the
symbo!. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the
number of discs and/or tapes. Greatest Gainer shows chart's largest unit increase. indicates past and present Heatseeker
titles. € 1999, Billboard/BPI Communications and SoundScan, Inc.

50

www americanradiohistorv com

BILLBOARD MARCH 13, 1999



www.americanradiohistory.com

Pro Audio

ARTISTS & MUSIC

Engineers, Mixers Finally Receive Grammy Recognition
ollllll

IT MIGHT BE an overstatement
to call it a new era in the music
industry, but recording engineers
and mixers saw Wednesday, Feb.
24, as a watershed date in their
careers. That’s because it was on
that night, on the Grammy Awards
telecast, that these professionals
received overdue recognition for
their work from the National Acad-
emy of Recording Arts and Seci-
ences (NARAS).

For the first time, NARAS
added engineers and mixers to the
list of Grammy winners associated
with the major album categories—
album of the year, and best album
in the pop, rock, R&B, rap, and
country genres—plus record of the
vear, 4 singles category.

The first engineer/mixer win-
ners were as follows:

e Simon Franglen, Humberto
Gatica, and David Gleeson, {or
Celine Dion’s “My Heart Will Go
On” (record of the year),

* Commissioner Gordon, Matt
Howe, Storm Jefferson, Ken
Johnston, Tony Prendatt, Warren
Riker, Chris Theis, and Johnny
Wydryez, for Lauryn Hill’s “The
Miseducation Of Lauryn Hill”
(album of the year and best R&B

MONIIOR

by Paul Verna

McCarthy, and David Reitzas, for
Madonna’s “Ray Of Light” (best
pop album);

* Tchad Blake and Trina Shoe-
maker, for Sheryl Crow’s “The
Globe Sessions” (best rock album);

* Joe Quinde, for Jay-Z’s “Vol. 2

. Hard Knock Lite” (best rap al-
bum);

e and John Guess and Eric
Legg, for Dixie Chicks’ “Wide
Open Spaces” (best country
album).

Other producer and engineer
Grammy winners this year includ-
ed Rob Cavallo, producer of the
yvear, nonclassical; Steven
Epstein, producer of the year,
classical; Blake, Shoemaker, and
Andy Wallace, best engineered
album, nonclassical; Jack Renner,
best engineered album, classical;

Historically, engineers have been
recognized in their own categories,
which have changed over the years
but have usually broken down into
classical and nonclassical subsets.
Mixers, on the other hand, have
never received Grammys until now.

Incidentally, besides acknowl-
edging mixers in the above fields,
NARAS instituted a remixer cate-
gory last year, which remains in
effect.

Producers, for their part, have
not heen as big a part of Grammy
history as one might imagine. The
1965 eligibility year marked the
debut of the “A&R producer” as a
Grammy recipient for album, clas-
sical album, and record of the
year, but it took until 1974—15
years after the Grammys began—
for “producer of the year” to enter
the NARAS lexicon asa category.
(Thom Bell, by the way, was the
first winner in that category.)

NARAS deserves credit for ac-
knowledging the creative contribu-
tions that these producers, engi-
neers, and mixers make to recorded
music. Next on the academy’s agen-
da should be distinguishing between
engineers and mixers and recogniz-
ing those two functions in a{l album

The 41st Grammy Awards ceremony was the first one that honored engineers

and mixers in the main albums categories. Shown during Grammy rehearsals at
the Shrine Auditorium in Los Angeles, from left, are music supervisor Hank Neu-
berger, chairman of the National Academy of Recording Arts and Sciences Phil
Ramone, sound designer Murray Allen, and Audio Technica live sound/artist
relations manager Joel Singer. Audio Technica was the ofiicial microphone
provider for the Grammys, supplying 350 units for the telecast. (Photo: David

Goggin)

talented mixers like Rick Rubin,
who worked on Lucinda Williams’
“Car Wheels On A Gravel Road”
(best contemporary folk album), go
unheralded while their counter-
parts in other genres bask in the
glow of the awards?

THE OTHER BIG TROPHY for
studio industry insiders was the Tech-
nical Grammy Award presented to
Georg Neumann GmbH. Although it
would be impossible to document the
microphone usage on recording pro-

(Continued on page 58)

album); and David Morales, remixer of categories. After all, with all due
e Jon Ingoldsby, Pat the year. respect to the winners, why should
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HERBIE HANCOCK

Join Billboard in celebrating Herbie Hancock’s 40 years in music. This special
coincides with a variety of commemorative releases and new recordings by the famed
keyboardist/composer. Don’t miss your chance to congratulate Herbie Hancock
on his well-deserved success.

Contact: ISSUE DATE: APR 10
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Billboard’s annual Vital This special covers the latest Billboard’s annual Contemporary
Reissues spotlight reports on breaking news in the Latin Christian spotlight exantines
the most prominent trend in the music industry. Additionally, the crossover suceess of
reissue market- how record this issue serves as the Billboard many Christian acts and the
conipanies are creatively Latin Music Conference and challenging issues facing
mining gold from back catalog. Awards Show program guide Christian music this year.
Coverage also ineludes a look at and includes feature profiles Also included, a eelebration of |
what’s on tap for reissues this of award-winning artists, panel the Gospel Music Association’s
spring. Don’t let this vital topics and a coniplete 35 years and chart recaps of
issue pass you by schedule of events. this year’s mega hits.
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Rejection Of edel Deal Leads To Incumbent’s Departure

BY KAI LOFTHUS

and ANDERS LUNDQUIST
STOCKHOLM—Independent MNW
Records Group, based here, has
moved swiftly to replace its long-
serving CEQ, Jonas Sjéstrém, who
exited the company abruptly Feb. 24
(BillboardBulletin, Feb. 25).

The new chief is Peter Yngen, 44,
a veteran of the Scandinavian indie
sector. He took on the job only a day
after the sudden departure of Sjo-
strom, MNW’s chief executive for the
past 21 years, which sent shock waves
through the local music industry.

Sjostrom’s departure was followed
by the news that MNW’s major
shareholder, investment firm Traktor
AB, has rejected an approach—bro-
kered by Sjostrom—from German
independent label edel to create a
“strategic alliance” between the two
companies. Traktor owns 63.6% of
MNW'’s shares following recent stock
acquisition; this is understood to have
fueled Sjostrom’s dissatisfaction with
his situation. Despite his close identi-
fication with the company, Sjostrom’s
resignation seems to have had little
effect on its share price, which closed
at 36.50 krona ($4.45) Feb. 26, down
from 37 krona ($4.50) Feb. 24.

According to Sjostrom, Traktor
informed him in December that it
intended to sell its majority share to
the highest bidder. “I have been try-
ing to secure an alternative to their
exit with the aid of the German inde-
pendent group edel,” he says. “In my
opinion, this was the best alternative
for the future of the company, share-
holders, partners, employees, and the
artists. Traktor has rejected this
alternative. I totally lack confidence
in Traktor as a majority shareholder
and will not take further responsibil-
ity for the further development of
MNW.”

However, Traktor managing direc-
tor Jonas Ljungstrém insists, “We
don’t intend to sell off the company.
We foresee very interesting develop-
ments for MN'W, and it has a unique
standing in the Nordic markets.”

Yngen is perceived within the com-
pany—and in the wider Swedish
music industry—as capable of main-
taining the independent spirit of
MNW, which celebrated its 30th
anniversary at this year’s MIDEM
trade fair, held Jan. 24-28 in Cannes.
A former executive and shareholder
at Swedish publisher Mistlur and
Telegram Records, Yngen has previ-
ously been heavily involved in devel-
oping the careers of Ebba Gron, Im-
periet, Eric Gadd, and Tomas Di
Leva.

Last year, he became one of the dri-
ving forces behind the launch of
Underground Technology (UT), an

umbrella company formed to handle
certain aspects of the business of
Vibrafon, NONS, and Dolores, three
labels individually distributed by
MNW (Billboard, Sept. 28, 1998). A
decision on whether to include UT in
MNW'’s label group is expected to be
made shortly by members of the
MNW board.

Immediately after his appoint-
ment, Yngen held meetings with
MNW'’s Scandinavian acts and em-
ployees to minimize any feelings of
uncertainty about the move. Simulta-
neously, the chairman of UT and the
International Federation of the
Phonographic Industry’s group in
Sweden, industry veteran Dag Hig-
gqvist, and former EMI Sweden
managing director Rolf Nygren were
named executive members of the
board.

During his 31 years with Sonet,
Higgqvist locally represented labels
such as A&M, Epic, Mute, Chrysalis,
Island, and Virgin. He has also been
executive producer on recordings by

acts ranging from Stan Getz and
Dizzy Gillespie to Bill Haley & the
Comets. Higgqvist, says Yngen, “is
truly an independent spirit.”

Nygren was managing director of
EMI Sweden from 1976 until he exit-
ed last year and was a key player in
developing the careers of Roxette,
Harpo, and Bjorn Skifs.

“Our first targets are to hire even
more personnel and make better
records,” says Yngen, acknowledging
MNW'’s meager local A&R presence
in Sweden. Traktor’s Ljungstrém
says the appointments of Yngen,
Nygren, and Higgqvist reflect the
company’s ongoing commitment to
MNW.

In the wake of Sjostrom’s depar-
ture, no further reorganizations are
planned, says Yngen. “Only after a
couple of days in the office,” he notes,
“I've seen that the structure here is
neatly organized. Jonas Sjostrom has
done a magnificent job.

“We don’t have any problems with

(Continued on next page)

Grammys Broadcast For The 1st
Time On Radio To Mainland Ghina

BY OWEN HUGHES

HONG KONG—A Chinese radio sta-
tion has broadcast the U.S.” Grammy
Awards to mainland listeners for the
first time—a development that one
Hong Kong-based record company
executive calls “phenomenal.”

Beijing Radio Station carried the
ceremony live from Los Angeles on
its FM service to listeners in the Chi-
nese capital. Warner Music Hong
Kong managing director Mark
Lankester says he is surprised at the
Chinese move, which he feels is
unprecedented given the tightly con-
trolled media industry.

“For us just to get a record re-
leased in the Chinese market, we
have to go through a rather lengthy
censorship process. I find it phenom-
enal that this should have happened,”
says Lankester.

He says the broadcast is a promis-
ing sign for music companies at-
tempting to increase their presence
in China, but he cautions against
interpreting the development as a
softening in the mainland’s policy
toward Western music.

“I think that they see internation-
al artists as very much people with-
out morals. I don’t think this is a thaw
in China’s attitudes,” he says.

Lankester suggests that the radio
station either made its own decision to
broadcast the Grammys or else it

received permission from municipal
authorities to carry the ceremony live.

Overall China retains firm control
over the transmission of popular
music. Last month, MTV Asia had to
postpone its China music honors
indefinitely after reportedly failing to
receive permission for the Beijing
event from officials in the city.

Rival music service Channel V’s
Chinese Music Awards went ahead as
planned Feb. 8 in Shanghai, but staff
from co-organizer Shanghai Oriental
TV ordered many artists to tone
down their hairstyles and clothing
before they could go onstage (Bill-
board, Feb. 27).

Nana’s Honor. Nana Mouskouri—Universal Music artist and VP of the European
Parliament’s culture committee—recently received a special award marking her
“outstanding contribution” to the successful passage of the draft Copyright
Directive through the European Union’s political process. The honor was jointly
given by the British Phonographic Industry (BPI) and the International Federation
of the Phonographic Industry (IFPI). Pictured, from left, are BPI chairman Rob
Dickins, Universal Music International chairman/CEO and IFP! board member
Jorgen Larsen, Mouskouri, and IFPI chairman Jason Berman.

Thriving Spanish Music Industry
ahows 9% Rise In Sales For 98

BY HOWELL LLEWELLYN
MADRID—Spain’s music industry
enjoyed its second straight record
year in 1998, with total unit retail
sales up 9% over the previous year to
register 61 million, and a wholesale
value of 600.9 million euros ($661
million), which was 13.5% higher
than 1997.

The industry had already moved
into 10th spot in world ranking in
1997, when unit sales and value shot
up by 15% and 21%, respectively.
These latest results, therefore, are
being warmly welcomed by labels’
body AFYVE, where both director
Carlos Grande and president Clau-
dio Condé are delighted.

“There is a new pride in local
artists with the success in many
countries of musicians such as Ale-
jandro Sanz, plus a new wave of
highly talented pop composers and
lyricists,” says Condé, who is also
president of Sony Music Entertain-
ment Spain.

BY BARRY CHAMISH

TEL AVIV—Pressure on two
fronts has finally convinced Israeli
police to crack down on piracy of
tapes and CDs.

In late February, The Jerusalem
Post published a long exposé in its
weekend magazine. Based on inter-
views with numerous retailers in
the country’s markets, the report
concluded that virtually all CDs and
tapes sold outside of music chain

Israeli Police Toughen Anti-Piracy Efforts

stores were pirated. Further, the
retailers all confirmed that the
police turn a blind eye to the sale of
pirated music. One owner of a mar-
ket stall noted, “There has never
been an arrest against any of us.”
On the second front, U.S. trade
authorities are planning to confront
Israel over the issue of piracy (Bill-
board, Feb. 27). Charlene Barshef-
sky of the U.S. Trade Office has
(Continued on page 58)

He was referring to the continued
rise in market share for local pop
repertoire, up to 42.1% from 41.7%
in 1991 and 31.9% in 1995. In the
same period, the international pop
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