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Gash Money’s Big Tymers
Make Big-Time Debut At Top

See Page 22

Brazilian Firms
Take Plunge Into
Local Music Biz

BY ENOR PAIANO

SAO PAULOQ, Brazil—A pair of
well-heeled Brazilian companies
based here—Grupo Abril and
Grupo VR—are entering Latin
America’s largest record mar-
ket with the creation of sub-
sidiary record labels.

Grupo Abril’s record division,
Abril Music, began operating in
April. The imprint is slated to
release its initial product this
month.

Grupo VR's record affiliate,
Trama Music, opened its doors
in May. The label, a partnership
between brothers André and
Claudio Sjazman, who head up
Grupo VR, and composer/pro-
ducer Jodo Marcelo Boscoli,
dropped its debut albums in
September.

The forays by the two compa-
nies into a currently uncertain
business sector bear similarities.
Perhaps most important is that
executives from the companies
indicate their entrance into the
music industry is a natural exten-
sion of their core businesses.

Grupo Abril, whose gross
1997 revenue was $1.5 billion, is
a media conglomerate involved
in magazines, pay TV, MTV, tele-
phone print advertising, home

(Continued on page 93)
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Gapitol’s Garter Feels
‘Alright’ With 2nd Set

BY CHET FLIPPO
NASHVILLE—After a 1996 debut
album that was five years in the mak-
ing, spanning the regimes of two
presidents (now three) at
her record company, and
with a seemingly ver-
boten five-minute ballad
about sexual initiation as
the first country radio
single, Capitol Nashville
artist Deana Carter
might well have suffered
the fate of many Nash-
ville hopefuls whose first
effort is buried in the
glut of freshman albums.
Instead, that infamous single,
“Strawberry Wine,” gradually gained
momentum and became a fiery rock-
et, propelling her to multi-platinum
and superstar status. The album from

Banjo Widens Its Horizons
Used In Bluegrass To Punk

BY CHRIS MORRIS
LOS ANGELES—The banjo: It's not
just for bluegrass anymore.
The homely in-
strument—original-
ly a strung gourd
introduced in the
U.S. by West African
slaves in the 19th cen-
tury—has enjoyed a
rich cultural history in
this country. As Library
of Congress archivist
Karen Linn notes in her book “That
Half-Barbaric Twang” (University of

DEANA CARTER
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Top Managers Mull
The State Of The
‘UniGram’ Union

A Billboard mternational staff
report.

which it was drawn, “Did I Shave My
Legs For This?,” is still on the Top
Country Catalog Albums chart after
108 weeks and has been certified
quadruple-platinum by
the Recording Industry

Assn. of America.
“That’s been the qui-
etest 4 million-selling
album in Nashville his-
tory,” says Capitol
Nashville executive
VP/GM Bill Catino. “And
the new one is one of the
best records ever made
in this town,” he says,
referring to “Everything’s Gonna Be
Alright,” which bows Oct. 20. “At the
time, LeAnn [Rimes] came bursting
out of the chute, and everyone was
looking at Shania [Twain]. Deana
(Continued on page 85)

LONDON—A few weeks after
Seagram’s dramatic bid to
acquire PolyGram became the
epicenter of the global music

NEWS ANALYSIS

industry, Edgar Bronfman Jr. told
employees at both companies,
“Our first challenge is to move
with deliberate speed to minimize
any disruption of business.”

The Seagram president/CEO,
in an internal “commentary”
distributed to Universal Music
and PolyGram offices world-
wide, acknowledged “the anxi-
ety that people in our music
group will experience in the
months ahead.” He asked them
to conduct their business as
usual, “with our sincere appre-
ciation for their professionalism
in the face of uncertainty.”

Bronfman was right about the
anxiety and uncertainty, partic-
ularly among the thousands
employed by the music giant
Seagram is buying. And is it
business as usual?

(Continued on page 84)
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Pianet Ent. Has Big Plans For
Its New Northeast One-Stop

See Page 70

Illinois Press, 1994), the banjo was
utilized widely from the
1840s through the 1920s
in minstrelsy, parlor
music, musical theater,
vaudeville, string
bands, blues, and
early jazz; turn-of-
the-century virtuosi
like Alfred A. Far-
land even applied
the instrument to classical

repertoire.
But, since World War 11, the banjo
(Continued on page 52)
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keorges Hurts Puerto Rican Biz

BY JOHN LANNERT

Hurricane Georges’ violent visit to Puer-
to Rico Sept. 21 cut a destructive swath
across the island that has flattened all sec-
tors of the commonwealth’s economy,
including the radio and record industries.

As many of the island’s residents await
resumption of utility services, most of the
island’s radio stations have resumed broad-
casting.

But according to Puerto Rican research
firm Asesores de Puerto Rico, several radio
networks, including Esterotempo, are
broadcasting only to local markets and not
throughout the island.

Among the stations that remain off the
air are WIAC-FM and WAEL-FM Maya-
giiez and WVJP-FM Caguas.

Hurricane Georges not only downed
radio antennas, the storm also damaged
Broadcast Data Systems (BDS) monitors,
which measure radio airplay of Puerto
Rican stations reporting to Billboard’s audi-
ence-based radio chart Hot Latin Tracks.

The hurricane’s damage to the BDS mon-
itors precluded the transmission of data
from Puerto Rican radio stations, whose
audience accounts for 25% of the total radio
audience for Hot Latin Tracks.

Because BDS monitors were unable to
provide information from an important con-
tributing market to Hot Latin Tracks, Bill-
board decided not to publish Hot Latin
Tracks this issue. It marks the first time in
the 10-year history of Hot Latin Tracks that
the chart will not be published.

“It is unusual for Billboard not to publish
a chart,” says director of charts Geoff May-
field. “However, now that several Puerto
Rican stations have returned to the air, the
temporary inability of BDS to capture those
stations’ airplay causes a distortion that
extends beyond the storm’s impact.”

Mayfield adds that Hot Latin Tracks will
not be published for at least one or two more
issues.

BDS says that power and telephone con-
tact with monitors in San Juan and Ponce has
been resumed and that tests are being under-
taken to restore the monitors to good work-
ing order, perhaps as soon as in one week.

By contrast, the Mayagiiez monitor must
be replaced due to water damage. That

Jazz Vocalis

BY BILL HOLLAND

WASHINGTON, D.C.—Betty Carter leaves
behind the reputation of an intensely orig-
inal jazz vocalist who stretched the bound-
aries of the music as much as the instru-
mentalist peers with whom she played and
shared stages for 50 years. She also won
recognition as an uncompromising, fervent
educator who introduced many young per-
formers to the music and spurred them to
discard formulas and climb out on the limb
where great jazz is played.

Carter, one of the few internationally
renowned jazz singers whose career dates
to the swing era and the creation of bebop
in the '40s, died of pancreatic cancer Sept.
26 at her home in Brooklyn, N.Y,, at the age
of 69. She is survived by two sons, Myles
and Kagle Redding, both of Brooklyn.

Carter called herself the “Godmother of
Jazz,” and with her young band member
charges, Carter utilized an unerring
rhythmic sense, even at blistering tempos,
and sudden, ears-up harmonic inventions as
her magic, transforming wand.

She had high hopes for her young musi-
cians, and woe betide the inattentive day-

replacement, says BDS, could take several
weeks.

Apart from the dampened activity at
radio, there is little action at Puerto Rico’s
retail outlets. A source at Puerto Rican
retailer Casa de Los Tapes does not antici-
pate the company’s stores re-opening
before Monday (5).

A source at Spec’s confirms that none of
the company’s four stores, which are
housed in malls, were damaged. Some of the
stores were expected to open at the begin-
ning of October.

Unlike Hot Latin Tracks, The Billboard
Latin 50 retail chart is being published this
issue because, as Mayfield points out, there
was a small likelihood that consumers would
be buying musie in the aftermath of the
hurricane.

“The storm’s impact on the retail chart is

of lesser concern, because one would expect
the hurricane to disrupt shopping, and thus,
any changes seen on that chart reflect the
reality of the sales week,” says Mayfield.
Executives at stateside record labels are
concerned that the storm will knock out busi-
ness for both the short run and the long run.
Oscar Llord, president of Sony Discos,
who flew 12 generators from the U.S. to
Sony staffers in Puerto Rico who were
without power, says that during the next
couple of weeks Sony will be hurt by the
slowdown in Puerto Rico, which accounts
for 20% of Sony’s overall business.
“Twenty percent is significant consider-
ing the volume we do,” says Llord, whose
company is the top-ranked label in the U.S.
Latino sector.
Ralph Mercado, president of RMM
(Continued on page 83)

Play Through. The Pointe Hilton Resorts at Tapatio Cliffs in Phoenix played host to the sec-
ond Bill Richards/T.J. Martell Golf Classic Sept. 17. The tournament, which raised more than
$30,000, paid tribute to Airplay Monitor editor in chief Heston Hosten, who died of cancer in
1997. The proceeds will be donated to the Heston Hosten Fellowship Fund of the T.J. Martell
Foundation for Leukemia, Cancer, and AIDS Research. Thirty teams from the music industry
competed, but AIR came out on top, with second-place honors going to A&M Records/Tri-
State Promotion. Bill Richards, the event's organizer, says, “It was fantastic to see all the
golfers in Phoenix, having fun and raising money for such a great cause.” Adds Howard Lan-
der, president and publisher of Billboard Music Group, “Heston Hosten was a visionary leader
who positively impacted many individuals throughout the music industry. An event such as
this fund-raiser embodies that positive spirit.” Shown on the course, from left, are Lenny
Lyons, VP of promotion at Tri-State Promotion; Rob Morris, PD at KDWB Minneapolis; and

Richards.

Betty Garter Remembered

dreamer in her well-oiled groups. It is clear
from the lessons learned by dozens of
Carter alumni, including pianists Cyrus
Chestnut, John Hicks, and Jacky Terrasson,
now stars on their own, that playing jazz
might be a joyous experience, but that learn-
ing how to do it right—no coasting—was
also serious business.

She would spend hours
with a struggling musi-
cian, but she’d also let a
slacker have it right
between the eyes.

Carter was busy until
the end. Even earlier this
year, she was still criss-
crossing the country,
performing with her band, as well as spear-
heading the jazz outreach program she so
believed in, stirring the broth to help ensure
that the music she loved would not end up
as quaint museum-piece fare but as a living
art form. She appeared here at the
Kennedy Center with young musicians she
sponsored in the Jazz Ahead program, bet-
ter known as the Betty Carter School of
Musie.

CARTER

Recognition by the public came late for
Carter, who refused to compromise her no-
holds-barred style throughout the years
and, rather than bend to the dictates of pro-
ducers, formed her own label, Bet-Car, in
the *70s (many titles on that label have been
reissued by Verve Records). She also later
recorded several albums for Verve, winning
a Grammy in 1988 for “Look What I Got.”
Roulette Jazz has also reissued several of
her albums. In 1996, she was awarded the
prestigious National Medal of the Arts from
President Clinton at the White House.

In the trenches, though, in jazz clubs
throughout the country, the recognition had
already been paid with another kind of
award—the legions of local and regional
jazz vocalists who have taken on elements
of the inimitable Carter style, her trade-
mark elastic scatting and her darting ges-
tures—potent tones and gestures that
brought together the language of dance
movement and improvisatory sounds.

After studying piano at the Detroit Con-
servatory, illi
then as Lillie Carter—began her career at

(Continued on page 87)
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BY SETH GOLDSTEIN

NEW YORK—A lawsuit filed
early last month by Tower Video
parent MTS Inc. is attempting to
sink the loss-leader copies of the
“Titanic” video available from
three retailers doing business in
California.

MTS, headquartered in Sacra-
mento, Calif.,, complains in a Supe-
rior Court action filed Sept. 4 that
Fry’s Electronics, Shopping.com,
and Reel.com are selling “Titanic”
below their costs in violation of
California’s Business and Profes-
sional Code.

The intent, says MTS, was to
“injure competitors and destroy
competition in the videotape mar-
ket in California by unlawfully and
unfairly attracting customers.”

Numerous states have similar
laws, designed to protect small
businesses from big chains’ poten-
tially predatory practices. They
have rarely been invoked in the

Tower Parent MTS
Files ‘Titanic’ Action

home video business, although the
price competition over direct-to-
sell-through titles has always been
intense.

However, “Titanic,” potentially
the best-selling video of all time, is
a case apart. Soon after Paramount
Home Video said the title would go
on sale Sept. 1, Reel.com started
taking reservations for the two-cas-
sette movie at $9.99, or $10 below
the suggested list price and proba-
bly $5 below what the online service
paid for it (Billboard, Sept. 12).

Subsequently, Reel.com, which
is being acquired by Hollywood
Entertainment, began selling used
copies of “Titanic” for $7.99. It has
racked up total sales estimated at
more than 250,000 units.

Reel.com and Shopping.com,
which is alleged in the filing to
have offered “Titanic” for $7.91,
made no secret of the fact that
they were employing the title to

(Continued on page 83)

K-tel Posts $2.4 Million Loss

Firm Cites Closing Of Unprofitable Business

BY ED CHRISTMAN

NEW YORK—The discontinuation
of unprofitable business so that
resources could be allocated to
new areas of commerce was cited
by K-tel International as the rea-
son for its $2.4 million net loss on
sales of $86 million during its fiscal
year that ended June 30 (Bill-
boardBulletin, Oct. 1).

To stockholders, the loss amount-
ed to 31 cents per share.

In a prepared statement re-
leased Sept. 29, Philip Kives,
K-tel’s chairman/CEOQ, said, “The
company made a decision to curtail
certain unprofitable operations
and focus on building synergies
between existing core businesses
and our new commerce opera-
tions.” One example of that strat-
egy is selling its proprietary mu-
sic content via its new online retail
site, K-tel Express.

Although the company’s sales
total represented a 13.2% increase

from the $76 million earned during
the previous year, in fiscal 1997 the
company had a net income of $3.2
million, or 41 cents per share on a
diluted basis.

The company says that the cur-
rent loss was due to shuttering its
media buying company, as well as
start-up costs for K-tel Express
and a non-cash loss due to the
devaluing of securities instru-
ments received in connection with
a settlement.

Although the company posted a
healthy net increase in sales for
the year, it appeared to be losing
momentum in the fourth quarter
as sales dropped to $21 million,
down from $24 million during the
same time period in fiscal 1997. In
fiscal 1998, the company reported
a $3.1 million loss, or 40 cents per
share on a diluted basis, vs. a prof-
it of $90,000, or 1 cent per share,
in the previous year.

(Continued on page 92)

Kingfisher’s VGI Bid Seems Strong

BY SAM ANDREWS
LONDON—British retail group
Kingfisher is looking increasingly
secure in its 46.8 million pound ($78.2
million) bid for independent video
and music publisher VCI (Billboard,
Oct. 3), despite moves by the U.K.
government competition watchdog,
the Office of Fair Trading (OFT), to
invite comment about whether it
should be referred to the Monopolies
and Mergers Commission.

While the OF T’s action is regarded
as a matter of routine, media analysts
think that Kingfisher’s rival suitor for
VCI, the TV/newspaper company
Scottish Media Group (SMG), is wor-
ried that if it bids higher, it will risk

alienating the retail giant.

Kingfisher’s Woolworths sub-
sidiary is VCI’s main customer, and
analysts believe SMG is concerned
that the store group might take its
business elsewhere if it loses the bid-
ding battle. SMG spokesman Callum
Spreng refused to comment, saying
only, “We are still considering our
position.”

However, as the share price hovers
around the 120 pence ($2.04) mark,
it would seem that the institutions
are beginning to think the battle is
over, with a number of investors sell-
ing chunks of their holdings ahead of
any further announcements by SMG.

(Continued on page 83)

G’right Directive To Hit Home Stretch

European Industry, Telecom Firms Battle Over Final Draft

BY JEFF CLARK-MEADS
LONDON—The race for Europe’s
new copyright law is entering its fi-
nal lap with no clear indication of who
is leading.

The music industry and its oppo-
nents, Internet access providers and
telecommunications companies, can
both claim victories in the latest
rounds of the draft Copyright Direc-
tive’s passage through the political
arena. Now the two sides are gearing
up for the crucial final battle.

The draft directive, issued late last
year, has now been considered by
three European Parliament commit-
tees: Economics, Environment &
Consumer, and Culture. During Sep-
tember, those committees voted on a
series of amendments to the docu-
ment (Billboard, Aug. 29).

On Oct. 14, all those amendments
will go before the Legal Affairs Com-
mittee, which will produce the final
draft of the document. This commit-
tee will vote Oct. 27-28 on the com-
pleted version, which will then be
presented to the European Parlia-
ment for approval Nov. 24.

The record industry’s arguments
over the final version of the directive
have been spearheaded by the Brus-
sels office of the International Fed-
eration of the Phonographic Indus-
try (IFPI). Lawyers there say there
is some comfort to be taken from
even those committees that are most
likely to side with the telecomms
alliance, Economics and Consumer.
Legal adviser Olivia Regnier notes
that while the Economics Committee
agreed to some amendments detri-

No Sweat. Keith Sweat recently celebrated the release of his latest Elektra solo
album, “Still In The Game,” at a party at Georgia’s in Los Angeles. The album,
which bowed Sept. 22, includes a collaboration with Snoop Dogg, “Come And
Get With Me,” and guest appearances by Jermaine Dupri, Too $hort, and Erick
Sermon. Shown at the celebration, from left, are Merlin Bobb, senior VP of A&R
at Elektra; Mike Whited, VP of West Coast promotion at Elektra; Greg Thomp-
son, senior VP of promotion at Elektra; Syivia Rhone, chairman/CEQ of Elektra
Entertainment Group; Sweat; Alan Voss, senior VP/GM of Elektra; Michelle Madi-
son, VP of urban promotion at Elektra; and Richard Nash, senior VP of urban

promotion at Elektra.

Vanguard Owner Welk
Buys Sugar Hill Records

BY MARILYN A. GILLEN

NEW YORK—The Welk Music
Group is shifting into growth mode
with the purchase of Sugar Hill Rec-
ords, the Durham, N.C.-based indie
known for its premier slate of blue-
grass, folk, and roots music titles
(BillboardBulletin, Oct. 1).

The acquisition of 100% of the
company, for an undisclosed sum,
] __ brings 20-year-old
‘ [ Sugar Hill under

(V) K%J the same umbrella

merrerev’ | as the 48-year-old
Vanguard Rec-
ords, which was acquired by Welk in
1986 and boasts its own rich history
of blues, bluegrass, folk, and acoustic
pop issues.

The fit is a good one, according to
Sugar Hill founder/president Barry
Poss, who says he was looking for
ways to grow his business when the
Welk Music Group approached him
with the same thought in mind.

“We saw the landscape for indie
labels—it’s changing, and we needed
to change, too,” says Poss of his de-
cision to sell. “But at the same time,
we like what we do and how we do it,

s0 we were cautious about doing any-
thing to change that. I've turned
away a lot of approaches over the
years. Welk offered us an opportuni-
ty to grow but at the same time to
keep our integrity and vision.”
(Continued on page 83)

mental to the record industry, it also
adopted one that tightens controls on
the so-called ephemeral copies, an
issue that has been a major concern
for rights holders.

Ephemeral—or, as they are often
known, temporary—copies are made
when a signal representing music is
passed between the nodes of a digital
network.

Rights holders have been eager to
secure the narrowest possible defin-
ition of ephemeral copies so as to
avoid legal loopholes that could allow
the online, unlicensed home copying
of music. The telecomms alliance has
pressed hard for more liberal inter-
pretations. The amendment now ap-
proved by the Economics Committee
would tighten the parameters of
what is allowed as an ephemeral copy.

Of the Consumer Committee—
another body with a built-in sympa-
thetic ear to the telecomms alliance’s
arguments—Regnier notes, “They
made a lot of suggestions that expand
consumers’ rights to use our works.”

The Culture Committee was, she

(Continued on page 83)

Preston To
Be Honored
By MIDEM

BY IRV LICHTMAN
NEW YORK—Frances Preston,
president/CEO of performance right
group BMI, is to receive MIDEM’s
Nesuhi Ertegun Person of the Year
Trophy at the annual conference, to
be held Jan. 24-28,
1999, in Cannes
(BillboardBul-
letin, Sept. 28).
Preston will be
the seventh per-
son, and the first
woman, to receive
the award, which
was established in
1989 by Xavier Roy, chief executive
of the Reed Midem Organisation.
The award recognizes “outstanding
music industry figures” and their
“lifetime of achievement.” Preston,
(Continued on page 85)

PRESTON

BY BILL HOLLAND
WASHINGTON, D.C.—The Sen-
ate Rules and Administration
Committee is considering final
approval of the planned Library of
Congress Audio Visual Conserva-
tion Center in Culpeper, Va., which
would serve as a modern preser-
vation and archiving repository for
the library’s extensive sound
recording, film, and TV collection.
Such a facility would house,
restore, and archive the more than
3.5 million sound recordings held
by the Library and would be a
boon to scholars as well as record

Fed Archive Before Senate Panel

companies. It also could serve as a
major resource in the future to
help create a national discography
of U.S. recordings.

It will also benefit the future of
the nation’s endangered acetate
film collection, much of which has
been temporarily housed by the
Library at sites such as Air Force
base hangars.

The converted Cold War-era
Federal Reserve Bank bunker,
which has a $5.5 million price tag,
is being offered free to the coun-
try by the Packard Foundation,

(Continued on page 93)
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BY DON JEFFREY

NEW YORK—BMG, which has
gone further than other major
record companies in promoting its
music over the Internet, has dis-
closed plans to expand that effort
internationally and to offer music
for sale online this fall in the U.S.

Executives at BMG say the lat-
est online thrust is both an expan-
sion and a reworking of a two-year
marketing strategy in the U.S.
that has focused on highly publi-
cized World Wide Web sites for
specific musical genres.

The worldwide push is viewed as
part of the new mandate of
Strauss Zelnick, who recently was
promoted to chief executive of
BMG’s worldwide music opera-
tions from being head of its domes-
tic music unit.

To spearhead the global Inter-
net activities, Kevin Conroy was
recently named senior VP of
worldwide marketing for BMG

BMG Sets Global Plan
For Music On Internet

Entertainment. He had been
senior VP of marketing for BMG
Entertainment North America.

The controversial aspect of
BMG’s plan is likely to be the sale
of music online. Traditional retail-
ers have decried attempts by
music suppliers to compete with
them in selling product. But BMG
executives maintain that their
intention is not to compete with
their bricks-and-mortar accounts.

“We're looking to establish com-
merce on the sites we currently
have in the U.S. within a few
months,” says Conroy. “We want to
allow consumers visiting our sites to
have the opportunity to purchase.
But it’s not about setting up an
online store. We've already commu-
nicated this to all our key
accounts.”

BMG joins several other major-
label groups in selling its own
music online.

(Continued on page 83)

Labels Move Some Nov. 17 Titles

NEW YORK—Nov. 17, which was
shaping up to be the largest release
date in the music industry’s history
(Billboard, Sept. 26), is now taking on
more manageable proportions, as a
number of key titles have been re-
scheduled.

At the National Assn. of Recording
Merchandisers fall conference, the
industry’s sales and distribution exec-
utives discovered that the albums due
Nov. 17 included Garth Brooks (a dou-
ble live album), Ice Cube, Jewel,
Metallica (a double album), Busta
Rhymes, Offspring, Mariah Carey,
Bruce Springsteen (a boxed set), Nas,
Ginuwine, and Foxy Brown.

In addition, Nov. 17 was to have seen
the release of a Spice Girls EP and the
three soundtracks to “The Prince Of
Egypt,” as well as albums from Whit-
ney Houston, Seal, and Bone Thugs-
N-Harmony (a compilation).

Since then, a number of titles have
been moved. Nov. 10 will now see the
release of the Springsteen set and the
Offspring album. Metallica and Bone
Thugs-N-Harmony will now be out
Nov. 24, while Rhymes and Brown
will come out Dec. 8. Nas has been
moved to December, and Ginuwine
has been pushed back to January.

Meanwhile, the Spice Girls EP has
been moved to Dec. 1 and, with four
tracks, will be marketed as a single.

The release-date shuffle leaves
Brooks, Ice Cube, Jewel, Carey,
Houston, Seal, and “The Prince Of
Egypt” soundtracks to slug it out for
No. 1 honors that week.

The changes were attributed by
record companies to a number of fac-
tors, ranging from albums not being
ready in time to a desire to move
titles to less-crowded street dates.

ED CHRISTMAN

RECORD COMPANIES. Renee Bell is
promoted to VP of A&R at the
RCA Label Group in Nashville.
She was senior director of A&R.

Carol Lee is appointed VP of
Kid Rhino in Los Angeles. She was
VP of marketing at Sony Wonder.

Joyce Castagnola is named
head of sales at DreamWorks
Records in Beverly Hills, Calif.
She was senior VP of sales and
distribution at Universal Music
and Video Distribution.

Universal Records in New York
promotes Charles Foster to VP of
pop promotion. He was senior
director of top 40 promotion.

Jeb Hart is named VP of mar-
keting, U.S., at Sony Classical in
New York. He was senior VP/GM
of Roadrunner Records.

Randy Haecker is appointed
manager of media relations at
Legacy Recordings in New York.

BELL

LEE

He was manager of publicity at
Angel/EMI and Guardian/EMI
Records.

Rose Sokol is promoted to
senior director of singles sales and
marketing at A&M Records in
Hollywood. She was national sin-
gles director.

Elektra Entertainment Group
in New York promotes Paul Uter-
ano to regional marketing direc-
tor and Andrew Hilsberg to
national sales manager. They
were, respectively, national sales

EXECUTILYE

Brooks Ropes In Platinum Record

Sept. Certifications Also Cite Streisand, Beastie Boys, Hill

BY CHRIS MORRIS

LOS ANGELES—Garth Brooks las-
soed more platinum in September, as
his 1991 Capitol Nashville album,
“Ropin’ The Wind,” was certified for
sales of 14 million by the Recording
Industry Assn. of America (RIAA).

Brooks becomes the first solo
artist to log two albums with sales in
excess of 14 million; his 1990 collec-
tion, “No Fences,” stands at the 16
million mark.

Barbra Streisand scooped up two
new multi-platinum plaques last
month: “Memories” (Columbia, 1979)
hit 5 million, while the soundtrack to
“The Way We Were” (Columbia, 1974)
arrived at 2 million. Streisand has
released 13 multi-platinum albums.

Beastie Boys saw two of their Grand
Royal/Capitol sets break the 3 million
mark: the current “Hello Nasty”
and 1994’s “Ill Communication.”

Lauryn Hill of the Fugees’ Ruff-
house/Columbia debut solo smash,
“The Miseducation Of Lauryn Hill,”
rocketed simultaneously to gold,
platinum, and double-platinum in
September.

Rap mastermind Jermaine Dupri
(So So Def/Columbia) and fast-mov-
ing rock group Fastball (Hollywood)
took home their first platinum
albums. Bowing in the gold-album
category were gospel act Fred
Hammond & Radical For Christ
(Verity), German techno outfit
Rammstein (Slash), country singer
Jo Dee Messina (Curb), rapper
Noreaga (Penal-
ty), R&B thrush
Kelly Price (T-
Neck/Island),
monster masher
Rob Zombie (Gef-
fen), and L.A.
techno unit the
Crystal Method
(Outpost/Geffen).

Rap warlord
Master P got his first platinum sin-
gle with “Make 'Em Say UHH!”
(No Limit/Priority), while the inde-
fatigable Madonna scored her 18th
gold single with “Ray Of Light”
(Maverick).

A complete list of September
RIAA certifications follows.

BROOKS

MULTI-PLATINUM ALBUMS

Garth Brooks, “Ropin’ The
Wind,” Capitol Nashville, 14 million.

Matchbox 20, “Yourself Or Some-
one Like You,” Atlantic, 7 million.

Barbra Streisand, “Memories,”
Columbia, 5 million.

Shania Twain, “Come On Over,”
Mercury Nashville, 5 million.

Will Smith, “Big Willie Style,”
Columbia, 4 million.

Bob Seger & the Silver Bullet
Band, “Greatest Hits,” Capitol, 4
million.

Beastie Boys, “Hello Nasty,”
Grand Royal/Capitol, 3 million.

Beastie Boys, “Ill Communica-
tion,” Grand Royal/Capitol, 3 million.

Hootie & the Blowfish, “Fair-
weather Johnson,” Atlantic, 3 million.

Faith Hill, “It Matters To Me,”
Warner Bros., 3 million.

Various artists, soundtrack,
‘Armageddon,” Columbia, 3 million.

Lauryn Hill, “The Miseducation
Of Lauryn Hill,” Ruffhouse/Colum-
bia, 2 million.

Barbra Streisand, soundtrack,

(Continued on page 92)

BY DOUG REECE

LOS ANGELES—While the music
industry has embraced the Internet
as an essential new tool in helping
promote its acts, most labels have
been loath to cite sales figures gen-
erated from such activities.

However, a recent promotion for
Depeche Mode’s two-CD Mute/
Reprise set “The Singles ’86-'98”
(Billboard, Sept. 12) has shown that
record companies may no longer
have to settle for vague figures
about “site visits” or “impressions
generated” in lieu of seeing actual
bottom-line results.

According to Electric Artists, the
New York-based company that
organized the promotion, more than
$1.5 million in revenue was made in
the two weeks that the Internet-

only event took place (Billboard-
Bulletin, Sept. 29).

The promotion, which kicked off
in early September, let fans pur-
chase—in advance of availability to
the general public—up to four tick-
ets to the band’s tour through Tick-
etmaster’s World Wide Web site
after pre-ordering “Singles”
through Music Boulevard or Tower
Online. Fans ordered 24,000 concert
tickets and more than 10,000
albums.

“I'm viewing this as the most suc-
cessful Internet promotion to date,”
says Warner/Reprise VP of new
media Jimmy Dickson. “And that’s
not based on hits or page views but
the commerece it generated.”

Electric Artists president Ken
Krasner says the promotion’s suc-

cess represents the importance of
cooperative efforts and, on a larger
scale, a breakthrough in Internet
marketing.

“We’ve proven that online mar-
keting, when the proper industry
partners are brought together, can
be an extremely powerful and effec-
tive sales tool,” says Krasner.
“Everyone understands the power
of the Internet to create awareness,
but everyone has been asking,
‘When is this going to earn us some
money?’ When it’s done with the
right partners, it happens.”

Because of the hasty nature
with which arrangements were
made for the Depeche Mode pro-
motion, Krasner is optimistic that
similar future programs will bear
even more fruit.

—

CASTAGNOLA FOSTER
manager and marketing coordina-
tor.

David Grant is named market-
ing manager at Maverick Record-
ing Co. in Beverly Hills. He was
national alternative promotion
manager at Geffen.

Peter Rauh is promoted to VP
of product management and Todd
Steinman is promoted to VP of
online and new media at Warner
Bros. Records in Burbank, Calif.
They were, respectively, product
manager and director of online

TURNTABLE

HART HAECKER
and new media.

Mike Barnes is promoted to re-
gional marketing director at Elek-
tra Entertainment Group in
Chicago. He was regional market-
ing director, Cleveland.

TVT Records in New York
names Mark Abramson director
of rock promotion. He was senior
director of promotion at the
Enclave.

Zuhairah Khaldun is appoint-
ed to the media relations depart-
ment at Tommy Boy Music in New

SOKOL UTERANO

York. She was in publicity at Gef-
fen Records.

RELATED FIELDS. The Gay & Les-
bian Alliance Against Defamation
in New York names Scott Seomin
entertainment media director. He
was director of media relations at
GTSP Records.

Fern Field is promoted to VP of
original programming/marketing
at USA Networks in New York. She
was director of original program-
ming.
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The entertainment capital of the world is the subject of this Billboard special. We'll ,
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\ Greg Longstreet 213.525.2299

e Chrysalis 30"
Anniversary

cover what goes into the making of a hit: talent, clubs, studios, labels, publishers,
retailers, radio and more! Whether an established fixture or an aspiring star, if you
deal in LA you need to be in this special.

BAKER & TAYLOR
25TH ANNIVERSARY

A leader in distribution for over 25
years, Baker & Taylor is a major
force in CD, video and audiocas-
sette distribution. This Billboard
spotlight will chronicle the history
of the company and explore its

SITES & SOUNDS

Faster than a T1 line, the business
of selling music & video online is
growing and changing. This
Billboard special will take an in-depth
look af the business of entertainment
online, including the major players in

unique distribution philosophy.
Call today to take part in
the celebration!
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fulfillment and how they are aftract-

ing buyers and sellers. If online retail
is part of your business plan, you
need to advertise in this special.
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GLOBAL REACH |

Our annual spotlight on Europe’s
largest market surveys the global
strength of the German repertoire
as seen by its trading partners
worldwide. We'll also provide
the German fact file, loaded with

pertinent information on the
hottest artists in Germany.
Reserve a place in this
international extravaganza today!
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Taylor’s “Live’ On DVD

Columbia Disc Showcases New Format

BY PAUL VERNA

and EILEEN FITZPATRICK
NEW YORK—Although he has sold
tens of millions of records in his 30-
plus-year career, James Taylor fancies
himself primarily a live performer.
Accordingly, it is fitting that Colum-
bia Music Video would choose Taylor’s
“Live At The Bea-
con Theatre” asits
first program to be (
created and exe-
cuted for the DVD
format.

Scheduled to hit
the street Tues-
day (6), the “Bea-
con” DVD will
carry a suggested list price of $24.98
on DVD and $19.98 on VHS. The two-
hour program—taped live May 30—
features such Taylor staples as “Fire
And Rain” and “Shower The People,”
plus lesser-known tracks like the
newly written “From Belfast To
Boston.” It also includes interview

TAYLOR

footage, biographies of Taylor and his
band members, and videoclips for
Taylor’s “Capperline” and “Enough
To Be On Your Way.”

The audio portion of “Live At The
Beacon” was captured on high-reso-
lution, 24-bit digital tape by Frank
Filipetti, the Grammy-winning pro-

ducer of Taylor’s

Ml latest studio out-

c M V ing, the platinum-

ey certified 1997

release “Hour-

glass.” Filipetti

created stereo and surround-sound

mixes of the concert, both accessible

on DVD players. (The VHS version
is available in stereo only.)

Because of its high image and
sonic quality and its added features,
“Live At The Beacon” will be used by
Sony Electronics to showcase its lat-
est five-disc DVD player, the $800
DVP-C600D. Consumers who pur-
chase it through January will receive

(Continued on page 92)

Webb Turns His Pen To A
Book On Songwriting

BY DYLAN SIEGLER
NEW YORK—Jimmy Webb worries
that he may have set a bad example for
his kids. After watching their dad
endure the hardships
and enjoy the triumphs
of an ever-changing mu-
sic industry, says Webb,
they’ve set out to be
songwriters themselves.
“My sons, who are
25, 23, and 20, were
having such a rough
time in the record busi-
ness that I decided that it was prob-
ably time to leave behind some of
what I've Jearned,” says Webb. So he

WEBB

wrote “Tunesmith: Inside The Art
Of Songwriting,” which was pub-
lished by Hyperion on Sept. 16 and
retails for $24.95.

Webb is best known
for penning the Glen
Campbell hits “By The
Time I Get To Phoenix”
and “Wichita Lineman”
in his early days, as
well as the classic “Up-
Up And Away” and
“MacArthur Park,”
both of which rank
among the top 30 most-performed
songs ever, according to BMI.

(Continued on page 87)

E-Squared’s
V-Roys Rock
This ‘Town’

BY JIM BESSMAN

NEW YORK—Knoxville,
Tenn.’s youthful rockers the V-
Roys made a major regional
dent with their 1996 album
debut, “Just Add Ice.” The hard-
touring quartet’s follow-up, “All
About Town,” which E-Squared
releases Tuesday (6) via the

THE v-ROYS

Alternative Distribution Alli-
ance, shows particular growth
in the songwriting department,
thanks to pressure from co-pro-
ducer and label co-founder
Steve Earle.

“Steve pushed us a lot harder
and put his foot way up our
asses this time,” says V-Roys
founder/front man Scott Miller
about Earle, who co-produced
both the band’s albums with Ray
Kennedy (as the “Twang
Trust”) and pitched in on song-
writing. “He’d even hand songs
back to us if they weren’t good
enough and put in production
touches like backward guitars
on Arianne.’”

‘Just Add Ice,” Miller says,
was recorded “live without a lot
of bells and whistles, to get
something out as quick as we

(Continued on page 93)

A&M’s Monster Magnet
IS Attracting Attention

BY DOUG REECE

LOS ANGELES—Monster Mag-
net’s “Powertrip,” an album born of
lead singer/songwriter
Dave Wyndor{’s dis-
taste for the main-
stream soundscape,
has, ironically, become
the band’s most com-
mercially embraced
effort to date.

The A&M album
entered the top half of
The Billboard 200 last
issue at No. 97, giving
the act Heatseeker
Impact status. The
album’s at No. 100 this
issue, with more than
166,000 units sold since
its June 16 release, according to
SoundScan. The band’s 1995 A&M
album, “Dopes To Infinity,” sold
92,000 units, SoundScan reports.

For Wyndorf’s part, the creation

and subsequent success of “Power-
trip” were equal parts catharsis and
revelation.

The artist embarked
on a 21-day Las Vegas
writing binge and a
month-plus recording
process that he says
was “the result of me
being on a ‘just be a
human being’ kick. I
told myself that if I
couldn’t record in a
short amount of time,
then I was worthless.”

He was also inspired

radio, though as of
Sept. 28, Broadcast
Data Systems reported
that the album’s lead single, “Space
Lord,” had gathered more than
25,000 detections at mainstream rock
stations.

{/ HEAT \ by a disaffection with
SEEKERS

(Continued on page 87)

S. African Makes U.S. Debut On New Label

BY ANITA M. SAMUELS
LOS ANGELES—Start-up indie
label Siam Records is hoping that the
U.S. debut from South African
bassist/compos-
er/vocalist Bakithi
Kumalo (Bah-gee-
tee Koo-mah-low),
“San Bonan,” will
be a step toward
gaining visihility
for him as a solo
artist.
Kumalo, a
Brooklyn, N.Y., resident who re-
leased two earlier albums in his
native South Africa, is best known as
a musician who has worked with such

4

KUMALO

South African and American artists
as Paul Simon (on “Graceland”),
Hugh Masekela, Chaka Khan,

Rueben Brada, Cyndl Lauper, Gloria
Estefan, and Miri-
am Makeba.

Siam hopes to
change that and
establish a solo
identity for him
with “San Bonan,”
which is due Tues-
day (6) from the New York-based
label and is being distributed via
Electric Kingdom in the U.S.

Frark Hendrick, Siam’s GM, says
that the hope is for the album to gen-

(Continued on page 16)

“ON TOUR NOW!!
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“Not since Ella Fitzgerald teamed u
Pass has a guitar-and-vocal duo m
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with Joe
Pop Jazz

-The New York Times

The long awaited brand new album
that invokes a musical Eden

featuring

Adventures In Paradise”
&
“All This Love”

www.windham.com

2 1988 windham hill records, a unit of the windham hill group, a unit of BMG Entertainment
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Beck Dabbles In Some “Mutations® |

DGC Recording Finds Artist Returning To Acoustic Sound

BY CARRIE BORZILLO

LOS ANGELES—It’s not the fol-
low-up to “Odelay.” Nor is it an
esoteric side project. Rather,
Beck’s new DGC collection,
“Mutations,” is a gorgeous, folk-
intensive diversion from the funky
sound that’s made him famous.

“This is the record I've been
wanting to make for five years,
and I finally got around to making
it,” says the soft-spoken Beck of
the set, due Nov. 3. “There are two
sides to what I do. I'm just trying
to let these two sides co-exist
somehow.”

Those two sides, of course, are
his acoustic work, a la 1994’s K
Records release, “One Foot In The
Grave” (which has sold 104,000
copies, according to SoundScan),
and the hip-hop-laden, sample-
heavy rock of his two platinum
sellers, 1994’s “Mellow Gold” and
1996’s “Odelay” (1 million and 1.9
million, respectively, according to
SoundScan), which spawned the
hits “Loser,” “Devils Haircut,”
“Where It’s At,” and “The New
Pollution.”

The Nigel Godrich-produced
“Mutations,” however, is more of a
follow-up to the indie folk/rock
sounds of “One Foot In The
Grave” than his last two singles-

driven records.

It’s also the first Beck album re-
corded live in the studio with his
touring band—and it's the first

BECK

time listeners will really hear
Beck “sing” and let his more seri-
ous side seep through.

The artist agrees, “It’s a little
more serious, but there is some
tongue-in-cheek [material] in
there. I’'m not hitting anyone over
the head with it. It’s maybe more
of a deadpan [style from the]
Leonard Cohen school. But the
singing is probably the most dif-
ferent thing on the record. The
singing has always been an after-
thought in other records. It’s
always the least worked on. I think
Nigel is somebody who really en-
couraged the emotional aspect of
the performance to come out. He
made it OK for me to be expres-

gffspring Explores Theme Of
‘Americana’ On Golumbia Set

LOS ANGELES—Don't let the title
of the Offspring’s new album and
home video, “Americana,” fool you.
The band members haven’t shelved
their angst-ridden punk for a roots
rock sound on the Columbia collec-
tion, due Nov. 17. However, they

OFFSPRING

have shifted their focus away from
their usual youthful themes to the
degeneration of American culture
as a whole.

Singer/guitarist Dexter Holland
explains, “A lot of the things that I
started writing I realized were
kind of this theme of American cul-
ture of 1998; that is what Ameri-
cana is: American culture. I was
thinking about how today’s Ameri-
ca is distorted really. It’s not Nor-
man Rockwell anymore; it’s Jerry
Springer. It’s not living on the farm;
it’s going to Burger King. So, I kind
of expanded on that and made a lot
of the songs as kind of vignettes of
my version of America in 1998.”

One of those vignettes is “The

Kids Arer’t Alright,” which was in-
spired by a trip back to Holland’s
old neighborhood in Garden Grave,
Calif., which is in Orange County.
“I was driving around the block
thinking of all the stuff that had
happened to everyone growing up
there—this one had a nervous
breakdown; another guy got killed
in a driving accident. You grow up
in America, and [you're supposed
to] have such a bright future, and
it’s really not that way.”

Another example is “She’s Got
Issues.” “Today, everyone has
issues, and no one takes responsi-
bility because their mother or their
father drank too much or whatev-
er,” continues Holland. “There’s a
lot of stuff that really related to
what I call ‘Americana,” but more
than that there are a couple of
songs that related to how one per-
son [ecan] rise above that and find
their own place in the world, and
that, hopefully, is the moral of the
story: that throughout all the bull-
shit you can still find your way.”

The album, produced by Dave
Jerden, includes an eight-minute
tribute to Middle Eastern music,
“Pay The Man,” and a punk rock
and downright hateful version of
Morris Albert’s sappy “Feelings.”

The rest of the album, according
to Holland, is that fast, melodic old

(Continued on page 20)

sive.”

The album, which was recorded
in a mere two weeks, runs the
gamut from traditional folk (“Lazy
Flies”) to waltzy numbers (“We
Live Again”), from pure country
(“Cancelled Check”) to Brazilian-
flavored cocktail musie (“Tropi-
calia”). Gone, at least for this pro-
ject, are his trademark offbeat,
nonsensical lyries. “I wanted to
approach the songs as just the
songs—not coming at an angle, not
coming at it from a '90s perspec-
tive or an ’80s perspective,”
explains the 28-year-old. “I wasn’t
interested in making it retro or

(Continued on page 18)

The King Returns. Blues legend B.B. King makes his production debut on his
new MCA collection, “Blues On The Bayou.” He is in the midst cf a stateside
concert tour that will see him joined for select shows by Dr. John, Jonny Lang,
Jimmie Vaughan, and the Neville Brothers, among others. Pictured at a session
for the album at Soundcastle Studio in Los Angeles, from left, are King band
members Walter King, Melvin Jackson, and James Bolden; King; band member
James Tony; Gary Ashley, senior VP of A&R at MCA Records; and band member

Stanley Abernathy.

Virgin’s Placebo Having An Effect In U.S.

BY DOUG REECE

LOS ANGELES—Virgin act Place-
bo is already beginning to click at
modern rock radio with “Pure Morn-
ing,” the lead single from its sopho-
more effort, “Without You I'm Noth-
ing.”

Budding mainstream airplay of the
track in Placebo’s U.K. home base,
where it is signed directly to Hut
Records, was an early indication that
the act was on the verge of reaching
a wide audience.

In the U.S,, stations like KROQ Los
Angeles, WXRK New York, KITS
San Franecisco, and KNND Seattle
have already committed to “Pure
Morning”—an immediately hooky cut
that’s mildly reminiscent of the Butt-
hole Surfers’ successful “Pepper.”

“] personally feel this is one of the
most compelling-sounding albums to
come out of England since Radio-
head,” says KROQ assistant PD Gene
Sandbloom. “[“Pure Morning”] is
very unique, very alternative, and

just something that immediately
stands out on the air.”

Meanwhile, a glorious concept
video for the song, directed by Nick
Gordon, has gotten MTV’s nod.

Comparing initial reaction to
“Pure Morning” to that for the

PLACEBO

Verve’s “Bitter Sweet Symphony,”
Virgin (U.S.) co-president Ray Caop-
er says such positive feedback in-
spired the label to push up the al-
bum’s release date from early 1999
to Nov. 3.

“There are overwhelming reasons
to bring this forward, inchuding hav-
ing the single debut so high in the

Lounge in Miami during her ongoing promotional tour in support of her latest
Epic collection, “gloria!” The next single will be “Don’t Let This Moment End,”
which follows the No. 1 Latin hit “Oye.” Due in stores Nov. 3, the track will be
backed by a medley of disco nuggets, including Yvonne Elliman’s “If | Can’t
Have You” and Thelma Houston’s “Don’t Leave Me This Way.” Estefan will also
appear on A&E's “Live By Request” program Nov. 3. She'll close the year by
releasing the music video compilation “Don't Stop,” which will feature her live
performance at New York's Studio 54 earlier this year. Flanking Estefan are Epic
marketing director Frank Ceraolo, left, and producer Tony Moran.

UK. and the incredible enthusiasm
that’s coming from our radio staff,”
he says. “We feel we're going to deliv-
er this record on the charts that mat-
ter and go really heavy at retail.
They’re being featured in the press
and at several radio Christmas
shows. It just seemed to make sense
to capitalize on that momentum.”

According to Cooper, the initial
pressing for “Without You I'm Noth-
ing” is 50,000 units. That’s a sizable
jump from the modest 6,100 units
that Caroline sold of the band’s self-
titled 1997 debut, according to
SoundScan.

The London-based trio, which con-
sists of American-born singer Brian
Molko, British drummer Steve
Hewitt, and Swedish bassist/gui-
tarist/keyboardist Stefan Olsdal, has
long enjoyed a respectable fallowing.

Comparing “Placebo” to “ Without
You I'm Nothing,” Olsdal describes
the latter as “more schizophrenic.”
The band’s music is published by
Famous Music, Elevator Lady Lim-
ited/ASCAP.

“ ‘Pure Morning’ shows [us] head-
ing to a more loop-based sound,” says
Olsdal. “There was a punk element
that we had that was put into the first
record, as well as a lot of youthful
energy and some tension because
there were some people we weren't
getting along with af the time.

“On this album, we wanted to go
away from that classic rock sound
toward a more modern sound,” he
adds. “It’s more textured with expen-
sive toys. On the first album, we were
using toy instruments.”

Olsdal also cites the band's reunion
with drummer Hewitt and the
enlistment of producer Steve
Osborne as important factors in the
act’s new direction.

The act, which is booked by Cre-
ative Artists Agency and managed

(Continued on page 20)

T0 OUR READERS

The Beat will return in the
Oct. 24, 1998, issue.
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Bluesville Showcase Nightclub in the Horseshoe Casino is the South’s newest, state-of-the-art music venue. Artists like Neil
Sedaka, Faith Hill, Vince Gill, Melissa Manchester, Julio Iglesias, Roger Daltrey, Joe Cocker and Ray Charles, are just
a few who have graced our stage. All who performed here raved about Bluesville's
adaptable stage, great sound, theatre-setting and easy access for their crews. Not to
mention the star treatment they received during their stay. After all, we realize who’s really
number one. For more information call Randy Wright, Integrity Events, at 615-777-5766.

)
SHOWCASE NIGHTCLUB

| HORSESHOE ()

«> CASINO-HOTELe~

Horseshoe Casino & Hotel ¢ Tunica, MS
(just 12 miles south of Memphis, TN)
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BAKITHI KUMALO GOES SOLO ON SIAM

(Continued from page 13)

erate interest and press in the U.S.
before being released international-
ly. Siam founder/president Mike
Landy, who produced the album,
believes the set has a lot of global
potential with a proper setup.

The label released the album’s
first single, “My Elizabeth,” to
jazz/AC stations on Sept. 8. Beth
Lewis, an independent radio pro-
moter working with the label, says
she shipped 175 units to stations in
the format. “We are really trying to
get him in the door,” she says. “Hope-
fully, the music stands out and it’s
something people will want to play.”

The label has no plans to release
the single commercially.

“Zululand,” another single, was
serviced to Qradio (www.qradio.net),
an Internet site that offers news on
South African artists and allows
users to tune in to Radio Metro FM
and Ukhozi FM (formerly Radio
Zulu), two South African adult R&B
stations. Qradio is a partnership
between Quincy Jones and American
Broadband Productions LLC (an
Internet content provider in Wash-
ington, D.C.) and South African
Broadcasting Corp.

Suzanne Kincheloe, PD of Qradio,
says the single is in the top five on its
playlist. “I think he is one of the more
interesting world music artists right
now. He's worked with Mickey Hart
on ‘Planet Drum,’ Paul Simon, and
Chaka Khan,” says Kincheloe. “He is

really doing alot of work . . . He picked
up on the rhythm of New York’s salsa
music. I think his music really has a
sense of play—it’s got sounds from
South Africa and salsa music.”

In addition to his trademark South
African melodies, the vocalist has
merged Latin, jazz, and R&B on the
set to create his own new style of
world music. “Everybody knows
Bakithi as one of the greatest bass
players of all times,” says Landy. “But
that’s really just the tip of the iceberg.
This album shows many sides of him
in addition to his bass playing. Bakithi
possesses an infectious spirit that
comes through in his music. Once he
gets going, there’s no stopping him.”

Kumalo signed to Siam in 1997
and is the first act to be released
from the label, which bowed earlier
this year (BillboardBulletin, Aug.
31). Other artists to be released at a
later date are vocalist/songwriter
Armstead Christian, cellist Erik
Friedlander, and Indonesia’s New
Jakarta Ensemble.

Kumalo, who says he speaks 15
languages, recorded “San Bonan” in
Zulu, his native language, and Eng-
lish. Kumalo says, “I came here to
New York and listened to Latin,
[merengue, and salsa]. Some of the
grooves are very close to South
African music . . . except for the lan-
guage and a few other small things.”

Kumalo says that every song is dif-
ferent but that Latin influences can

be heard on many of the set’s songs,
including “Masala” and “Lalela
Kabhle (Listen Up!).” “Ulwandle (The
Sea),” he says, is both Latin- and
Brazilian-influenced.

“Recording Bakithi,” says Landy,
“is like trying to capture a work in
progress . . . The music just seems to
flow from him, always changing,
making my job very interesting. You
just kind of go with the flow . . . and
view the recording process as a sonic
documentary of this wonderful man’s
irrepressible spirit.”

Some of the songs also reflect
what’s going on in his homeland and
in the world. “It’s a fun album, but
coming from South Africa, it really
means a lot with all the stuff that has
been happening,” says Kumalo. “It’s
for people to enjoy but also to think
[about] for tomorrow.”

“San Bonan,” which means “greet-
ings” in Zulu, features guest artists
Donald Harrison, Chieli Minucci,
Steve Khan, Robbi Hall Kumalo
(Bakithi’s wife), Don Alias, Mare
Quinones, and Tony Cedras.

Phil McNally, buyer for Tower
Records in Seattle, says the chain
will definitely be selling the album
and plans to put it in listening posts
geared to other genres, such as pop.

“T'll probably ship 10 or 12 [to each
store] for starters,” says McNally. “It
definitely has crossover capability,
especially with his link to Paul Simon.
It’s the kind of record that will reach

world, pop, and smooth jazz [fans].
The label seems very hip to promot-
ing the record, which is a good sign.”

Kumalo started out as a bass musi-
cian at the age of 7. As a youth, he per-
formed in his uncle’s band, later per-
forming on the party and wedding
circuit around the South Afriean town-
ship. His years trying to be a profes-
sional musician, he says, were a strug-
gle, and he often found himself taking
any job he could to make ends meet.

In 1985, Kumalo got his big break
when he was brought to the attention
of Simon, who was visiting South
Africa and was in the process of
assembling a band for what would
become his Grammy-winning album
“Graceland.” Kumalo was tapped to
work on the project, helping increase
his visibility on a global scale.

In South Africa, Kumalo has had
two earlier releases: “On Friendly
Basses,” in 1990, and “Step On The
Bass Line,” in 1997, both on CD
Flame Records. Both projects were
distributed through EMI. “I couldn’t
support them because I was always
on the road,” says Kumalo. “I
thought I wouldn't [record] again—
until Mike [Landy] called me.”

Kumalo says he is currently in the
studio working with Simon on his
upcoming album.

According to Hendrick, Siam is
planning a major marketing campaign
for Kumalo that may include show-
cases for the media and a 1999 concert

tour in the U.S. and abroad.

In September, 400 promotional
advance copies of the album were
serviced to mainstream media out-
lets. Hendrick says Siam also has
taken out ads in music-targeted con-
sumer and trade publications and
plans to target more local newspa-
pers, beginning in New York.

The label has hired an independent
publicity firm to help work the album
in places beyond traditional musie
retail outlets, such as clothing stores,
restaurants, and health food stores.

Although Landy says there are no
plans for a videoclip as of yet, the
record has been mixed for the DVD
format. “It will be one of our first
DVD releases. It really lent itself to
the surround-sound format,” he says.

Lewis says the second phase of the
label’s radio campaign will include
radio interviews and call-ins, to be
followed by station visits. “It's a
building process,” says Lewis.

Kumalo will also have Internet
exposure to help support the album.
The vocalist will be featured on
Siam’s World Wide Web site as well
as his own, www.boneinthenose.com.

Other plans to support “San
Bonan” include performances on
morning, daytime, evening, and cable
TV shows.

Kumalo is managed by his wife.
He is seeking a booking agent, and
his songs are published through
Bakithi Kumalo Music (BMI).
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Hon't ltef them change you, they need you, can ’(jw de0,”

Lyrics from *I Can't Help 1t"~words and music by Betty Carter © Mykag Music Co. (BMI) Photograph courtesy BetCar Records © 1998 Polygram Records, Inc.
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BECK DABBLES IN SOME ‘MUTATIONS’

(Continued from page 14)

contemporary. It doesn’t really
have a lot of the trappings of the
production of the moment. But, at
the same time it isn’t so tradition-
al that it sounds like I'm trying to
redo some Kinks or Neil Young
records.

“I’d always wanted to make a
record that was just a mood
piece,” continues Beck. “When I
get home or I'm at a hotel after a
gig, I don’t really want to rock
out. I don’t really want to put on
this progressive, electronic Sturm
und Drong. The records that I
tend to listen to are records that
don’t hit you over the head.
They’re like old friends—you can
just hang out with them. Like
early Neil Young or Joni Mitchell’s
‘Blue.’ Those kinds of records are
pacifying.”

Likewise, many of the 12 tracks
on “Mutations” are quite pacifying
if not somber in tone. And several,
including “Cancelled Check,” were
written long before his breakout
hit, “Loser.”

The album was originally going
to be released on Bong Load
Records this past summer, but
once DGC heard it the major
decided to release it instead.

“I had all these songs that didn’t
fit into what I was doing on ‘Ode-
lay,” and I had a few new ones, and
I was just very anxious to get back
in the studio and get my feet wet,”
says Beck, who is published by
EMI Music.

“We were initially just going to
do some demos, see what kind of
album I wanted to make. [Bong
Load] wanted a more acoustic
record anyway, because I was
mostly doing acoustic stuff back in
91, ’92, when I first hooked up
with Tom Rothrock and Rob
Schnapf of Bong Load. We pro-
jected at that time me doing some
folk records for them, so that was
the initial idea. So, we went in the
studio, and the two weeks of
demos kind of turned into an
album.”

While Geffen is a part of the

| project in that the label is releas-

ing and promoting it, the label and
Beck have decided not to release a
promotional or commercial single,
produce a video, or tour behind the
record. The label and his manag-
er, Gold Mountain’s John Silva,
want to make it very clear that
“Mutations” is not the official fol-
low-up to “Odelay.” That distinc-
tion is being saved for a project
the artist is working on and will
likely be released early next year.

“As is often the case with Beck,
who is truly an artist with a vision,
he went into the studio and found
after a few weeks that he made a
record much farther evolved than
a casual project,” says Robert
Smith, head of marketing at Gef-
fen (U.S.), who adds that “Muta-
tions” also serves to satisfy those
fans eagerly awaiting new materi-
al. “Beck is an artist like no other
artist, so traditional marketing
and the traditional flow of releases
does not apply to him. His musical

reach is so vast that for him as an
artist to be restricted to one major
release a year doesn’t apply.”

John Artale, director of pur-
chasing at the 160-store,
Carnegie, Pa.-based National
Record Mart, says many of the
chains’ alternative and college-
area stores have been asking
about the record, but “it doesn’t
have the regular big buzz; it’s
more of a niche market buzz.
Unless people get a chance to hear
it on the radio, it will probably just
attract the hardcore Beck fans.
But it’s a nice little thing for
Beck’s immediate fans—a nice
stopgap to have something out
before the next record.”

The album is being promoted in
the U.S. in an “organic way”
through the media and in-store
advertising. Modern rock, main-
stream rock, and triple-A radio
will receive the album a week

before its release. Additionally,
Beck’s World Wide Web site (www.
beck-web.com) is previewing each
song on the album between now
and the album’s release date.
Outside of the U.S., Geffen
plans to release a commerecial sin-
gle of “Tropicalia” with two previ-
ously unreleased tracks, “Almost
A Ghost” and “Halo Of Gold,”
according to Mel Posner, head of
international at the label. The lat-
ter song Beck recorded for the
forthcoming “More Oar: A Tribute
To Alexander ‘Skip’ Spence,” in
honor of the former Moby Grape
leader’s influential 1969 solo
album, “Oar” (see Declarations of
Independents, page 71). And, in
Australia, “Mutations” will come
with an added-value CD that fea-
tures an interview with Beck.
Posner says it’s not yet deter-
mined if the bonus disc will be
available in other countries.

i BOXSCORE
SEEC IR IR ORI . 0P 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s} Capacity Promoter
GARTH BROOKS Marine Midland Sept. 23 $2,156,544 111,480 Vamnell Enterprises
TRISHA YEARWOOD Arena 28 $18.50 six sellouts
Buffalo, N.Y.
ROD STEWART Hollywood Bowl Sept. 25 $987,662 15321 Delsener/Slater
Los Angeles $153/888/343/823 17,029 Enterprises
THE ARTIST MCi Center Sept 23 $674599 11,504 Paisley Park
CHARA KHAN Washington, D.C. $75/815.99 sellout Enterprises
JANET JACKSON Ice Palace Sept. 12 $505,560 12,186 Magicworks Enter-
USHER Tampa, Fla $55.25/845/825.25 14,539 tainment Inc.
JIMMY PAGE & ROBERT Irvine Meadows Sept. 18 $584 851 12,45 Avalon Attractions
PLANT Amphitheatre $65/335/822 15416
LILI HAYDN Irvine, Calif
AEROSMITH Riverport Amphithe-  Sept. 25 $574.215 20438 Contemporary
MONSTER MAGNET atre $35/825 seflout Prods
Maryland Heights,
Mo
JANET JACKSON Nashville Arena Sept. 5 $507.214 12,588 PACE Entertainment
USHER Nashville $62/326.50 14,667 Magicworks Enter-
tainment tnc
AEROSMITH Sandstone Sept. 27 $498,335 17,333 Contemporary
MONSTER MAGNET Amphitheatre $35/825 séllout Prods.
Bonner Springs, Kan
JANET JACKSON Sony Music/Block-  Sept. 11 $401,891 12,784 Celtar Door
USHER buster Caral Sky $75.25/$50.25/ 17.000 Jack Utsick Presents
Amphitheatre $24.25
West Palm Beach,
Fla
ALLMAN BROTHERS BAND Great Woods Center  Sept. 19 $467,344 16,766 Don Law Co
SISTER HAZEL Mansfield, Mass $39/824 18,754
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Rob Evans, Los Angeles Phone: 213-525-2324,
Fax: 213-936-5282. For research information and pricing, call Rob Evans, 213- 525.2324.
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OFFSPRING EXPLORES THEME OF ‘AMERICANA’ ON COLUMBIA SET

(Continued from page 14)

Orange County punk sound the
band is known for. “The majority of
the record is somewhere between
‘Kids’ and ‘Feelings,’ ” he says. “I
wanted this record to sound like the
Offspring. I didn’t want to try to
reinvent the wheel. We always
throw in a few curves in there any-
way, like ‘Fly” and ‘Pay The Man,’
so that there’s enough on there that
people won’t get bored.”

In “Feelings,” the Offspring sub-
stitutes feelings of love for feelings
of hate, which revamped the lyrics to
include “Feelings like I want to kill
you/Like I want to deck you/Feel-
ings like I got to get you out of my
life.” Holland says, “We updated it to
1998; people don’t talk about feelings
of love. It’s all feelings of hate.”

“Pretty Fly (For A White Guy)”
also incorporates the group’s trade-
mark sense of humor as it kicks off
with the faux-German spoken intro
to Def Leppard’s “Rock Of Ages”
and female singers singing the
quirky chorus of “Give it to me
baby” in a Rosie Perez tone of voice.
“I put it in there because it was
such a contrast to the rest of the
song,” says Holland of the Def Lep
nod. “I kind of wanted to do a song
that was like a punk version of
[War’s] ‘Low Rider.’ I really love
that old Latino vato stuff. It’s really

cool, so we built a song around that
kind of bassline.”

“Pretty Fly (For A White Guy),”
which has already premiered on
modern rock KROQ Los Angeles,
will be serviced to other modern
rock stations, as well as main-
stream rock radio, Tuesday (6).

“I'really love
that old Latino
vato stuff”

Mike Savage, music director at
modern rock KYLL (Y107) Los
Angeles, expects more acceptance
at the format for the Offspring this
time around.

“At the time [of the group’s last
album, 1997’s “Ixnay On The Hom-
bre”], a lot of alternative stations
weren’t rocking out as much,” notes
Savage. “They were playing Paula
Cole, and the last one didn’t really
fit. But I think stations are now
back to leaning toward heavier
bands, and I think it will do OK
because of that.”

Even though “Ixnay On The
Hombre” sold 967,000 copies,
according to SoundScan, and
spawned the modern rock hit “Gone

BillboardBooks

1515 Broadway, New York, NY 10036

NOMINATED FOR A
1998 RALPH ). GLEASON
MUSIC BOOK AWARD

BOB WILLS
REMEMBERED
By Rosetta Wills

An imprint of Watson-Guptill Publications

A larger-than-life figure and a legend in his own time, the
extraordinary career of Bob Wills is given a very personal
look in this major biography written by the artist’s daughter.

“Undoubtedly one of the best books | have ever read

on my hero, Bob Wills.” —George Strait

“A fascinating biography...bringing new insights into Bob Wills
the man and Bob Wills the legend.” —Steve Hathaway,
Publisher, The Western Swing Newsletter

224 pages. 60 b&w illus. $21.95 0-8230-7744-6.
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Away,” and its breakthrough pre-
decessor, 1994’s “Smash,” sold a
whopping 5.2 million copies and fea-
tured the hits “Come Out And
Play” and “Self-Esteem,” Columbia
is still planning a back-to-basics
marketing campaign for “Ameri-
cana.”

“The key thing is to keep it real,”
says Tom Corson, senior VP of mar-
keting at Columbia (U.S.). “It’s not
about hype; it’s about reality. We're
going back to the surf and skate
outlets with stickers next week and
fliering and handing out stickers at
like-minded tours.”

Managed by Jim Guerinot of
Rebel Waltz and booked by Leave
Home, the band is expected to tour
the U.S. in November and Decem-
ber, with dates in Australia and
Japan early next year. The act is
published by Underachiever/ Wixen
Musie.

Meanwhile, the finishing touches
are being put on a home video for
“Americana,” which is also coming
out Nov. 17.

“We didn’t want to do the same
thing you would do for MTV,” says
Holland of the video. “We wanted to
offer something different, so we did
it on a high 8 camcorder. We like the
idea of a ‘short attention span’ the-
ater, so things are very short. We'll
play one song and show some surfing
footage, so there’s a lot of board-
sport stuff in it. Then we did a skit
where we had people going on a beer
run, then we’d show half of a song of
us playing in England, then skate-
boarders, then back to beer run.”

CARRIE BORZILLO

PLACEBO

(Continued from page 14)

by the U.K.-based Riverman Man-
agement, will play an industry trade
show Nov. 6. Before returning dur-
ing the first quarter of 1999 for more
intense touring, Placebo will make a
dozen appearances at radio festivals
during the holiday season.

Placebo has had plenty of experi-
ence winning over crowds not entire-
ly familiar with the band. The act
toured with David Bowie and U2 in
Europe and opened for Weezer in
the U.S.

“A lot of people were there just to
hear ‘Buddy Holly,’ ” says Olsdal of
its less-than-warm U.S. welcome.
“We were getting coined [having
coins thrown at them by the audi-
ence], so we just punked it up and
ended up winning over a lot of
crowds.”

As part of a happy coincidence,
the label’s moving up of the album
release date corresponds nicely with
the November/December release of
Miramax’s glam-rock-era film “Vel-
vet Goldmine,” which includes a
cameo of Placebo band members
performing a cover of Marc Bolan’s
“20th Century Boy.”

“We got dressed up in these
ridiculous glam clothes and a lot of
makeup and strut around onstage,”
says Olsdal. “It was a bit like being
on a video shoot.”

SOUNDIRACKS

AND FILINVI SCORE NNEWS
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EDITED BY CATHERINE APPLEFELD OLSON

ACTORS POSING AS MUSICIANS: Director Stanley Tucci’s new
comedy, “The Imposters,” is about two out-of-work actors who become
unwitting stowaways aboard a luxury cruise ship and take on alternate
identities in an attempt to elude arrest. It seems fitting, then, that the
film’s principal actors—Elizabeth Bracco, Steve Buscemi, and Hope
Davis—each also play the alternate part of recording artist for the sound-
track. The album, which RCA Victor releases Oct. 13, also includes five
songs by the Forever Tango Orchestra, the house band from the Broad-
way musical “Forever Tango,” plus songs performed by Louis Arm-
strong, Artie Shaw, and Isham Jones.

The actor-as-musician role has manifested itself on a host of recent
soundtracks, ranging from Warner Bros.” “Midnight In The Garden Of
Good And Evil” and Hollywood Records’ “The Wedding Singer” to
“Everyone Says I Love You,” which RCA Victor released 18 months ago.

RCA Victor marketing VP Joe Mozian says what makes “The
Imposters” such a treat is not only that the actors sing a handful of stan-
dards but that footage of them doing so is an integral part of the film.
Moviegoers will witness Bracco onstage belting out “I Get Ideas (When
We Are Dancing)” and Buscemi getting choked up as he croons “The Near-
ness Of You.” The film closes with what amounts to a three-minute music
video of the cast singing Armstrong’s “Skokiaan” while the credits roll.

Mozian says a strong tie between the actors and
music in a film can heighten a soundtrack’s sales.
“That was the case with ‘Everyone Says I Love You.’
People had to rush out to see Woody Allen singing a
jazz standard,” he says.

RCA Victor is taking steps to make moviegoers
aware of the tight connection between cast and sound-
track. It created a cassette sampler that heavily fea-
tures those songs; it will be given away at theaters in
key territories.

“We are promoting the fact that some of the hottest
independent actors are singing on this recording,”
says Nicole Dean, marketing manager for Broadway and soundtracks.
The label also is teaming with film company Fox Searchlight and Bor-
ders.com for a sweepstakes in which the grand prize is a pair of tickets
on a cruise ship and the soundtrack is a secondary prize.

MOZIAN

INDEPENDENT MUSIC publishing house Carlin America is making a
strong push in the film music arena via a new exclusive partnership with
music supervisor/consultant Janice Ginsberg. Ginsberg will primarily
develop and produce music for independent film and TV productions that
include original songs and/or an original score, which Carlin can elect to
finance for publishing rights. Ginsberg will also explore joint ventures
with filmmakers, composers, and labels for soundtrack projects.

“Soundtracks are obviously a very important part of the industry nowa-
days,” says Carlin COO Caroline Bienstock. “And we independent pub-
lishers have to find ways of creatively acquiring and exploiting music,
because we can’t compete checkbook to checkbook with the majors. We
need to get in at an early, and therefore affordable, stage.”

New York-based Ginsberg, who started her music industry career pro-
ducing music and concert specials for radio and TV, most recently was
the U.S. representative for CAM Original Soundtracks, a Rome-based
publishing company. She says she hopes to meld the roles of music super-
visor, consultant, and soundtrack executive producer under one roof. Gins-
berg says she would prefer to work with films that already have been pre-
sold in at least one major market, but she adds that existing distribution
isn’t a prerequisite.

“If a wonderful film comes along, and there is enough cachet and com-
pelling story and music, I will probably go with it,” she says. “No major
label will give a soundtrack commitment if there is no distribution in place.
We take a bigger risk coming in earlier, but it is worth it.”

PRODUCTION NOTES: Composer Thomas Newman is at work writ-
ing the dramatic score for “The Green Mile,” which began principal pho-
tography this summer. The project reunites Newman with filmmaker
Frank Darabont, with whom he worked on “The Shawshank Redemp-
tion” in 1994. The film version of Irish playwright Brian Friel’s stage
production “Dancing At Lughnasa” will get a score by Bill Whelan, the
Grammy-winning composer of the stage and TV hit “Riverdance.”

The Sony Classical soundtrack, out Nov. 4, includes several “River-
dance” musical performers as guest artists, including fiddler Nollaig
Casey, accordionist Mairtin O’Connor, and Davey Spillane on the pipes
and low whistle.
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SWEET TOOTH: Velvel act
the Candyskins whip up
another great batch of pure
pop confection with their lat-
est effort, “Death Of A Minor
TV Celebrity,” due Oct. 13.
Though the act hasn’t had a
U.S. release in five years, the
first single from the album,

Say UNKLE. UNKLE, a
musical chairs collabora-
tive project started by Mo
Wax founder James
Lavelle, bowed with its first
full-length, “Psyence Fic-
tion,” Sept. 29. Headed up
by Lavelle and DJ Shadow,
the new album draws from
a talent pool that includes
Richard Ashcroft, Thom
Yorke, Mike D, Kool G Rap,
and Jason Newsted from
Metallica.

“Feed It,” is getting early
attention by such stations as
modern rock KLYY Los
Angeles and is featured in the
Adam Sandler film “Water-
boy’7 .
The song is also part of a
widespread online promotion
that offers the single for free
download at more than 50

World Wide Web sites, in-
cluding highly trafficked
retail locations operated by
Best Buy, Camelot, and Tower
Records.

For front man Nick Cope,
U.S. inroads are especially
rewarding in light of a soured
relationship with their former
American label, Geffen. In
fact, Cope says, the recording
of “Death Of A Minor TV
Celebrity” can be indirectly

FOR THE

Tickets Ready. “Ticket Out
Of Kansas,” the first single
from Jenny Simpson'’s self-
titted debut on Mercury
Nashville, shipped to country
radio stations in late Septem-
ber. Simpson worked with
Garth Fundis (Trisha Year-
wood, Keith Whitley) and col-
league Ray Methvin on the
album, which bows Nov. 3.

REGIONAL HEATSEEKERS NO.1s

tour in late October.

STEPPING OUT: Figures
associated with some of the
last few years’ most promi-
nent electronic music acts are
surfacing with some atten-
tion-grabbing new projects.
Thomas Bangalter, one-
half of French sensation Daft
Punk, teamed with Alan
Branx and Benjamin Cohen
to form Stardust, a new act

traced to their falling out with whose single “Music Sounds
the label. e Better With You” is
“We came back to MOUNTAIN ‘ NORTHEAST J No. 1 on the Hot
the U.K. and had Cleopaka, Comiv Atcha! | 5 ___| Dance Music/Club
some success with \l p— V. Play chart this issue.
our label; Ultimate, EAST NORTH CENTRAL An EP from the
so we were able to ﬂ Tniie 7, ot e 87 | act, which is the first
exorcise some of our \\l'I 4 issue from Bangal-
demons. Then we /\ T ter’s Virgin imprint
decided to sit down WEST NORTH CENTRAL 'l Sury Doy el Eko,How 1 Fels o B Something On ‘ Roule, is due this
and write some Fraglie Porcelain Mice, Af This Baggage r  fall.
songs for ourselves e ——] < . . ¥ Prodigy’s live gui-
apart from the ear- [ ’/— SOUTH ATLANTIC. tarist Gizz Butt

lier material we
wrote to get signed.

Sunny Day Real Eskale, How If Feels To Be Something On

PACIFIC

==

We had a couple of
songs  hanging
around that we fin-
ished and released
to keep the buzz
going, then we did ‘Feed It,
which was the best thing we

. ever did because it was the

first time [for financial rea-
sons] we had to produce it our-
selves. The main thing was
that we started writing to
please ourselves rather than
someone else.”

The band begins a U.S.

Big Tymers, How You Luv That? Vol. 2

Big Tymers, How You Luv That? Vol. 2

T also comes to the

V

SOUTH CENTRAL

THE

REGIONAL

ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

EAST NORTH CENTRAL
Trin-i-tee 5:7 Trin-i-tee 5:7
Cleopatra Comin’ Atcha!
Shawn Mullins Soul's Core
Local H Pack Up The Cats
Jagged Edge A Jagged Era
The Wilkinsons Nothing But Love
Sunny Day Real Estate How It Feels To Be Something On
Lee Ann Womack Some Things | Know
Big Tymers How You Luv That? Vol. 2

CENONAWNE

10. Jennifer Paige Jennifer Paige

SOUTH ATLANTIC
Big Tymers How You Luv That? Vol. 2
. Trick Daddy Dollars www.thug.com
Jagged Edge A Jagged Era
Cleopatra Comin’ Atcha!
Shawn Mullins Soul's Core
Sunry Day Real Estate How It Feels To Be Something On
Trin-i-tee 5:7 Trin-i-tee 5:7
Everything Super Natural
. The Wilkinsons Nothing But Love
10. Lee Ann Womack Some Things | Know

CENOmrwNS

forefront Oct. 27
with “Great Adven-
ture Cigar,” the new
album from the
Butt-fronted Janus
Stark.

The Trauma odern rock
act is included on the “Dis-
turbing Behavior” sound-
track.

Meanwhile, Almo has
signed Chris Vrenna, best
known as the former drum-
mer and programmer for
Nine Inch Nails. The artist is
working on a new album,

PIRISIIN G S.

HEATSEEKERS CHART ¢ BY DOUG REECE

“The Attraction To All Things
Uncertain,” that will be
released early next year
under the name Tweaker.
Vrenna has been busy
working on music for the
“Witchblade” and “Orgazmo”

Obscurity Threatened.
Jude’s major-label debut
for Maverick Records, “No
One Is Really Beautiful,” is
fult of gripping, insightful
lyrics and graceful song-
writing that sometimes
sways to the exotic. The
album, which bowed
Sept. 22, includes produc-
tion from George Drakou-
lias, Mickey Petraiia, Clif
Magness, and Ron Aniello
and music contributions
from Rami Jaffe, Benmont
Tench, and Paul Kimble.
Jude visits Northampton,
Mass., on Friday (9) and
Portland, Maine, on Satur-
day (10) with Sinead Lo-
han.

soundtracks, contributing to
Hole’s “Celebrity Skin”
release, and producing the
new Rasputina album.
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P CHRIS ISAAK

Speak Of The Devil

PRODUCERS: Erik Jacobsen, Chris Isaak, Rob Cavallo
Reprise 46849

Bay area rock/pop/blues artist Chris Isaak
continues his streak of delivering winning
albums that don’t necessarily fit into a
specific musical bag but dance expertly
from one form to another. On this outing,
Isaak proves equally adept at midtempo
rockers (the title track, “This Time”),
shuffling pop tunes (“Walk Slow”), dark
swing numbers reminiscent of Morphine
(“Flying,” “Like The Way She Moves”),
and atmospheric ballads accented by his
smooth falsetto (the compelling “Breaking
Apart,” which Isaak co-wrote with hit-
maker Diane Warren), While the album
won'’t satisfy those yearning to categorize
it, open-minded programmers at triple-A,
college, top 40, and modern rock stations
will find plenty of material from which to
choose. A fine album by an artist with an
indelible voice and an adventurous spirit.

p» SOUL COUGHING

El Oso

PRODUCERS: Tchad Blake, Soul Coughing, Optica!, Pat
Dillet

Slash/Warner Bros. 46800

On its third outing, this hip New York rock
outfit led by inimitable poet/vocalist M.
Doughty continues its tradition of painting
its own musical landscape, irrespective of
trends, formats, or commercial appeal.
That said, Soul Coughing may be on the
verge of a commercial breakthrough with
this album’s first single, “Circles”—which
brings to mind what might happen if Dave
Matthews and his band took a sharp left
turn down a steep gravel road. Climbing on
the Modern Rock Tracks chart, “Circles” is
one of a few cuts here that promise to
entice MTV-generation fans and slightly
older listeners. Others include the hard-
edged “St. Louis Is Listening,” the slacker
anthem “Maybe I'll Come Down,” and the
electronica track “Houston.” An album that
should solidify Soul Coughing’s standing as
one of the few groundbreaking bands
around while also broadening its fan base.

> KEITH SWEAT

Still In The Game

PRODUCER: Keith Sweat

Elektra 62262

Young R&B singer Keith Sweat’s latest
set,.“Still In The Game,” makes it clear
that he hasn’t deviated from the singing
style that made him a household name.
However, this set’s use of rappers like
Snoop Dogg, Too $hort, Jermaine Dupri,
and Eric Sermon should expose the vocal-
ist to a younger and more streetwise audi-
ence and enhance his sales prospects.
“What Goes Around,” “Can We Make
Love,” and a cover of Kool & the Gang’s
“Too Hot” are among the ballads that die-
hard Sweat fans should find appealing.

» BRAND NUBIAN

Foundation

PRODUCERS: Jeff Bixon, Brand Nubian, Drew Dixon
Arista 07822-19124

It was just a matter of time before a rap
group—any rap group—brought back a
dose of reality to the genre. The good
thing is that it happened to be the estab-
lished quartet Brand Nubian. Through
their music, the members of Brand
Nubian—Grand Puba, Sadat X, DJ Alamo,

SPOTLIGHT

The Legendary
First Recital
Recarding

PLACIDO DOMINGO

“ Sempre Belcanto; The Legendary First Recital
Recording
FRODUCER: Dr Pitzig
Teldec 3934-23292
Of the several discs that have been
released to coincide with Placido
Domingp’s 30th anniversary at New
York's Metropolitan Opera. this reis-
sue, of the Spanish tenor’s first recital
recording, is the most welcome. Cut in
1968 with the Orchestra Of The Ger-
man Opera-Berlin and Nello Santi, the
newly titled “Sempre Belcanto” fea-
tures a host of crowd-pleasing arias,
including the lyrical “La Doleissima
Effigie” from Domingo’s debut work
at the Met. Cilea’s “Adriana Lecou-
vreur.” “Celeste Aida” s here, tac, as
are numbers from “Pagliaeci,” “Taran-
dot,” “Cavalleria Rusticana,” “Un
Ballo In Maschera,” and “Il Trova-
tore.” The orchestral backing is hardly
distinctive, the packaging is incredibly
subpar for a historic release, and, of
course, Domingo probably sang these
arias more astutely later on. Yet this is
a very exciting album: From the start,
Domingo was able to plumb all the
verismo passion in “Vesti La Guibba,”
as well as voice “Nessun [orma” net
as a warhorse but as a noble cry of
real emotion. Throughout this recital,
his fresh, virile tenor and keen musical
intelligence thrill, foreshadowing the
peerless career ahead.

and Lord Jamar—continue to champion
the preservation of hip-hop and lament the
plight of African-Americans. Conspicuous-
ly absent from the set are the now-passé
glorifications of money, cars, and clothes.
“Don’t Let It Go To Your Head,” “Too
Late,” and “Maybe One Day” (featuring
Common) are among the many conscious
messages on the album. Much-needed food
for thought. for the hip-hop masses.

COUNTRY

P LEE ANN WOMACK

Some Things | Know

PRODUCER: Mark Wright

Decca 70040

Tammy Wynette can rest in peace. There’s
a new generation of tradition-rooted
women country singers who are taking
care of business and getting down to the
nitty-gritty of carrying on the fundamen-
tal country themes of love (lost and won),
heartache. joy, and life’s everyday ups and
downs. Lee Ann Womack’s sophomore
album is a solid collection of bedrock coun-
try songs that tap elemental emotions.
The current single, “A Little Past Little
Rock,” is a blue-chip country weeper. The
real gem here, though, is Bobby Brad-
dock’s composition “I'd Rather Have
What We Had.” The writer of such coun-
try classics as George Jores’ “He Stopped
Loving Her Today,” Braddock has penned
a cheating song for the ages with “I'd
Rather Have What We Had.” And Wom-
ack brings home the groceries with her
emotional delivery.

SPOTLIGH

COMPAY SEGUNDO

Lo Mejor De La Vida

PRODUCER: nct listed

Nonesuch 79517 5

At 90, Cuban troubadour Compay
Segundo is the country’s undisputed
granddaddy of song—a singer, writer,
performer, and living musical historian
whose gifts are only suggested by this
anthology. This album, whose title
loosely translates as “The best life has
to offer,” features new recordings of
old Compay songs, covers of material
that he’s laved for years (including the
bygone hit “Frutas Del Caney,” or
“Fruits Of Caney™), resurrected tunes
that were lost for generations, and
new compositions by the ever-active
protagonist. Besides reflecting the
many-splendored gem that is the
Cuban musical heritage, this album
documents Compay’s recent forays
into Spain, where he has performed
consistently in recent years alongside
the likes of Carlos Nuiiez and the
unjustly obscure vocalist Martirio. In
the latter category are such fine
entries as “Para Vigo Me Voy” and
“Cuba Y Espana,” both of which illus-
trate the extent to which Cuba’s sons
and boleros are intertwined with
Spain’s flamenco and cante Jondo tra-
dition. On an album of irresistible per-
formances, the most salient are Com-
pay’s collaborations with Martirio:
‘Juliancito (Tu Novia Te Botd)” and
“Es Mejor Vivir Asi.” From the same
school as Ry Cooller’s Grammy-win-
ning “Buena Vista Social Club.”

JAZZ

) JOE LOVANO/ELVIN JONES/DAVE HOLLAND
Trio Fascination

PRODUCER: Joe Lovano

Blue Note 7243 8 33114

It’s so rare that a jazz date is special these
days, with stacks of dises simply docu-
menting musicians going through outmod-
ed motions. Here, though, we have three
masters at work, as indefatigable tenor
ace Joe Lavano sings his inspired songs in
league with drum legend Elvin Jones and
bassist extraordinaire Dave Holland. A
smoky, late-night vibe courses through the
set, veering from the gorgeous abstrac-
tions of Lovano’s trio work with Paul Mot-
ian and Bill Frisell into more visceral ter-
ritory. Jones and Holland are telepathic to
say the least, and Lovano’s tunes and
solos are marvels of invention. “Trio Fas-
cination” is state of the art.

 BRAD MEHLDAU

Songs: The Art Of The Trio, Volume Three
PRODUCER: iatt Pierson

Warner Bros. 47051

Pianistic touch, which one hasn't often
heard outside the realm of performers of
European impressionistic music, is a defin-
ing element of award-winning pianist Brad
Mehldau’s soaring reputation as a major
new jazz stylist. The enhanced-palette dra-
matics on his fourth date for the label as a
leader are often subtle (including the

seemingly offhand placement of soft end-
ing notes of phrases), yet never soporific
or pastel-like. Of course, there are other
giants whose hands have coaxed unexpect-
ed sounds from the instrument—Tatum,
Monk, Jamal, and Evans among them.
Mehldau—whose approach is closest to
but quite different from that of Evans—
has joined the group. Standards and origi-
nals abound here, played with astounding
empathy with his longtime bassist Larry
Grenadier and drummer Jorge Rossy. A
standout is “River Man,” the achingly .
beautiful, early-"70s ballad written by Brit
folk-rock icon Nick Drake (a song that is
also revived in a wonderful vocal version
on Andy Bey's terrific new album on Evi-
dence, “Shades Of Bey”). Tops.

CLASSICAL

 IN THE SHADOW OF WORLD WAR |

Joel Krosnick, cello; Gilbert Kalish, piano
PRODUCER: Adam Abeshouse

Arabesque 6709

One of the year’s most imaginative cham-
ber discs, this concept set sees veterans
Joel Krosnick and Gilbert Kalish perform-
ing Great War-era cello sonatas by Debus-
sy, Janadek, Hindemith, and Cowell. They
were composers viewing a fast-changing
world from vastly different vantage points:
nostalgia (Debussy), fantasy (Janaéek),
anger (Hindemith), and experimentation
(Cowell). The liner notes include an in-
terview with the artists, illuminating the
content with context—just what the classi-
cal racks need. Distributed in the U.S. by
Allegro and in the U.K. by Seaford.

ERNST BACON: REMEMBERING ANSEL ADAMS
Richard Stoltzman, clarinet; Warsaw Philharmon-
ic, Jerry Swoboda; Bernard Greenhouse, celio;
Menahem Pressler, piano; various soloists
PRODUCERS: Master Musicians Collective, Giveon Corn-
field, Robert E. Blake

CRI 779

With its simple, grave beauty, the clarinet
concerto “Remembering Ansel Adams” is
the spiritual center of this superb show-
case for unsung American composer
Ernst Bacon (1898-1990). One of Bacon’s
last pieces, the newly recorded title work
shares its dark-hued grace with the early
Cello Sonata, which was waxed by the
great Bernard Greenhouse and Menahem
Pressler in 1964; “Collected Short Piano
Works” and the violin-and-piano feature
“Tumbleweeds” demonstrate the compos-
er’s channeling of half-remembered folk
tunes and dances into charming Ameri-
cana. Composers Recordings Ine. is dis-
tributed by Koch International.

LATIN

p SHAKIRA

Dénde Estén Los Ladrones?

PRODUCERS: Various

Sony Discos 82746 3
Star trovadora from Colombia follows up
the 1996 smash “Pies Descalzos” with a
like-minded set brimming with forlorn,
lovesick testimonials set to a mainstream
pop/rock sound laced occasionally with
edgy guitar and vocal interludes. The
leadoff single, “Ciego, Sordomuda,”
strongly resembles Shakira’s signature
tune, “Estoy Aqui.” It should ride high at
radio, along with the steel guitar-flavored
ballad “T4.” But the 11-song album’s most
satisfying track, by far, is the thunderous,
Middle Eastern-spiced, Spanish-Arab
opus “Ojos Asi.”

% REENCARNACION

iCubanismo!

PRODUCER: Jes(is Alemaiiy

Hannibal 1429

At a time when politics has again allowed
the export of the rich repository of Cuban
musice, U.S. labels are filling the air with
more Havana cigar smoke than one might
find at a Young Republican rally. Band-

leader/trumpeter Jesus Alemany’s third
effort with his 15-piece explosive export,
however, cuts through the fog to shine as
one of the brightest stars above Havana.
Like its two award-winning predecessors,
this “iCubanismo!” date has iyresistible
new and classic tunes featuring virtuoso
musicians who are both modern and loyal
to traditional Cuban dance rhythms, turn-
ing in performances that are non-nostal-
gic, rock-solid at bottom, and fiery on top.
It’s hard to think of a time of day when
the music on this kick-ass disc won’t make
for a brighter day. Check out the classic
“El Paso De Encarnacién” or the leader’s
“Mimi,” which shines the spotlight on the
guajira rhythm,

CONTEMPORARY CHRISTIAN

MUKALA

Fiction

PRODUCER: Dan Mukala

Essential 830610483 .

Fronted by songwriter/keyboardist Dan
Mukala, this edgy modern rock trio
debuts with an inventive collection of
tunes that combine rock, jazz, R&B, and
funk elements into an intoxicating mix.
Before signing a publishing deal, Dan
Mukala honed his songwriting and per-
forming skills touring with other artists
and leading worship for a youth group.
Those experiences have apparently given
him an insight into creating music that
should be quickly embraced by youthful
modern rock aficionados. “Soap” is
already garnering airplay on Christian
rock and top 40 stations. Other key cuts
include “Skip To The End,” “Stranger
Than Fiction,” “Ice Age,” and “Jesus
Shirt.” Thought-provoking lyries and
fresh, sometimes quirky, melodies make
this disc worth a spin.

GOSPEL

REV. MILTON BRUNSON'S THOMPSON COM-
MUNITY SINGERS

50 Blessed Years

PRODUCERS: Vatious

Myrrh 080688587529

When the Rev. Milt Brunson died in April
1997, 50 years after forming his now-
famous “Tommies,” it was no exaggeration
to say he was a definitive influence on
gospel music. This 15-song collection fea-
tures one Brunson classic after another,
including “Rise Up And Walk,” “The Holy
Ghost,” “Old Ship Of Zion,” and “If [ Be
Lifted.” Two new cuts show the Tommies
as vital as ever. The choir’s signature vocal
sound on “Jesus I Won't Forget” is pro-
pelled by punchy horns and wailing elec-
tric guitars, and “Safe In His Arms” is a
stirring ballad that reinforces the Rev-
erend’s regal legacy, promising that his
work will flourish for years to come.

NEW AGE

VARIQUS ARTISTS

Thanksgiving

PRODUCER: Brian Keane

Windham Hill 11381

With the popularity of its seasonal series
of compilations—including “A Winter Sol-
stice” and “A Summer Solstice”—Wind-
ham Hill colonizes yet another holiday, ,
Thanksgiving. Like its precursors,
“Thanksgiving” features pastoral refrains,
folk chamber music settings, and reflective
solo pieces. It draws from the Windham
Hill stable of artists—including Will Ack-
erman, George Winston, Liz Story, and
Paul Winter—and also brings in outsiders
such as Native American flutist R. Carlos
Nakai and harp-guitarist John Doan.
Notable tracks include Tracy & Thea Sil-
verman’s chamber reading of the Shaker
hymn “Simple Gifts” and John Sebastian’s
harmonica swamped by strings on “Wag-
oner’s Lad.” “Thanksgiving” is sure to
repeat the success of its cousins.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attenfion on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (- ): New releases predicted to nit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (JJ): New releases deemed Picks which were fizatured in the “Music To My Sars” column as being among; the most significant records of the year, All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music quare W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemparary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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p BRANDY Have You Ever? (3:33)

PRODUCER: David Foster

WRITER: D. Warren

PUBLISHER: not listed

Atlantic 8699 (CD promo)

With pop prizefighters Diane Warren
and David Foster teamed for the third
single from Brandy’s oh-so-hot sopho-
more album, it’s hard to imagine this
single as anything but another jewel in
the pop/R&B princess’ crown. The
melody, as one might expect, is instantly
gratifying, with a harmony-soaked hook
that’s dedicated to memory after just a
couple listens. But the song is really all
about Brandy’s restrained vocal, with a
searching and despondent texture that
tells us she’s reaching from someplace
very real inside. By the time you read
this, programmers on all fronts—R&B,
pop, and AC—will be fighting to be first
on the air with this exceptional effort. In
the bigger picture, “Have You Ever?” is
a prime example of how, in the course of
just a few short years, Brandy has
proved to be one of the most versatile
and promising stars on the fast track to
superstar royalty.

p DRU HILL FEATURING REDMAN How Deep
Is Your Love (no timing iisted)

PRODUCERS: Dutch, Nokio the N-Tity, Warryn Campbell
WRITERS: R. Cousin, T. Ruffin, W. Campbell, M. Andrews,
R. Noble

PUBLISHERS: Sony/ATV, LLC/Everyone Craves, BMI;
North Avenue/EMI Spirt/Nyrraw/Da Ish/Funky Noble/
Famous, ASCAP

Island Black Music 314-572-424-2000 (CD promo)
Hot off the soundtrack to the nation’s No.
1 movie “Rush Hour” and the group’s
sophomore album “Enter The Dru,” the
ever-scorching Dru Hill delivers a high-
octane track destined to again carry the
boys in the band across the land. Don’t
mistake this for a retread of the Bee Gees
classic; this memorable and downright fun
track is as fresh as the fall season. In addi-
tion to a cool, relaxed rap and a great cho-
rus, guest rapper Redman (only on the
soundtrack version) delivers a good talk-
ing to that’s so fierce, you've got to smile
at his vim. A creative and wholly satisfy-
ing effort that deserves all the success it's
primed for.

p SARAH McLACHLAN Angel (3:58)

PRODUCER: Pierre Marchard

WRITER: S. McLachlan

PUBLISHERS: Sony/ATV/Tyde, BMI

Warner Sunset/Reprise 94750 (CD promo)

This delicate and thoughtful follow-up to
McLachlan’s breakthrough hit “Adia” and
the third single from the “City Of Angels”
soundtrack shows the vocalist in a melan-
choly mind-set, searching for peace from
the wreckage of a relationship gone awry.
With only piano, cello, and bass accompa-
nying McLachlan’s rueful vocal, this is a
song meant to be savored and explored.
With pain and yearning so profound, you
can imagine her eyes moistening in the
stugio. For radio, “Angel” is not as imme-
diate as the previous singles from her gor-
geous “Surfacing” album; however, AC,
modern adult, and triple-A outlets should
consider this a wonderful way to maintain
contact with one of today’s vital
singer/songwriters.

P> BILLIE MYERS A Few Words Too Many (3:59)
PRODUCER: Desmond Chitd

WRITERS: B. Myers, D. Child

PUBLISHERS: EMI Blackwood, BMI; Desmobile/EMI April,
ASCAP

Universal 1400 (CD promo)

One of the most gifted of this year’s new
pop crop delivers the goods with her third
single, following “Kiss The Rain” and
“Tell Me.” This leisurely ballad shows the
should-be star in a moment of reflection,

wrapping a vocal that is refreshingly raw
and emotional around a lyric about her
will to start a doomed relationship all over
again. With the assistance of producer/co-
songwriter Desmond Child, the melody is
just as universal. On whole, this is the
kind of single that should not be passed
over just because it sounds different from
typical fare. Quite the contrary. Radio
should not hesitate to nurture this tasteful
treat, perhaps leading consumers to
Myers’ astute album “Growing, Pains,” a
project ripe with potential—and even
more singles.

s BOYZONE All The Time In The World (4:15)
PRODUCER: Michael Mangini

WRITERS: D. Child, D. Robbins, V. Stevenson
PUBLISHER: not listed

Mercury 442 (CD promo)

U.K. superstar pop quintet Boyzone
makes a serious bid for U.S. acceptance
with the first track from its upcoming
“Where We Belong” album. “All The Time
In The World” is a mature and confident
ballad that will remind U.S. audiences
more of Take That’s “Back For Good”
than Backstreet Boys’ “As Long As You
Love Me.” Lyrically, it’s not necessarily
aiming for a kiddie audience either, as the
lead singer offers comfort and caring to a
lady companion wounded from past loves
that have left her vulnerable. There’s no
doubt that these guys have immeasurable
talent and a real gift for blending their
voices. Now what they need is a shot. This
number is right on target for mainstream
top 40 and AC.

FIVE It’s The Things You Do (3:34)

PRODUCERS: Max Martin, Jake

WRITERS: M. Martin, G. Shahin, H. Crichlow, Five
PUBLISHERS: Cheiror/M g, STIM; Pico/Sony/ATY,
ASCAP

Arista 3543 (CD promo}

The battle of the U.S. boy bands rages on
as Five continue to peg their way up the
ladder in hot pursuit of the crowns held by
Backstreet Boys and ‘N Syne. This engag-
ing midtempo track, which follows the top
10 breakthrough “When The Lights Go
Out,” features what we've come to expect
from pop maestros Max Martin and the
late Dennis PoP—a kickin’ bass beat, an
aggressive hook, orchestral hits, and, of
course, cutie pie faces. All around, it’s a
winning cut and a tasty slice of the
unapologetic, youth-oriented pop fare
that’s been satisfying a voracious main-
stream top 40 audience.

DREAMS COME TRUE Song Of Joy (3:311
PRODUCERS: Dreams Come True

WRITER: Miwa

PUBLISHER: Stay Gold

REMIXERS: Tony Moran, King Masa, Jimi Jamm

Virgin 13616 (CD promo)

Asian pop group Dreams Come True
wasn't able to attain much notice for the
original version of this, its Virgin debut
single, a crafty, uplifting ballad that
rewrote the rules of how top 40 music is
constructed in these parts. Well, if at first
you don’t succeed, remix! Tony Moran’s
masterful recrafting of the song main-
tains its inspirational melody but brings
“Song Of Joy” more in line with similar
remixes of recent pop hits. If that’s not
enough, the CD promo also contains
mainstream dance versions remixed by
group member King Masa and Jimi
Jamm.

> TOTAL FEAT. MISSY ELLIOTT Trippin’ (4:13)
PRODUCERS: Missy Eliiott, Daryl “Day” Pearson, Timba-~
land, Sean “Puffy” Combs, Mario Winans

WRITERS: M. Elliott, D. Pearson, T. Mosley
PUBLISHERS: Mass Confusion/WB/D'Extraordinary,
ASCAP

Bad Boy 9180 (cD promo}

Talk about Total: This jittery track fea-
tures the able assistance of two of popular
music’s heaviest hitters, Puff Daddy and
Missy Elliott. “Trippin’ ” is one busy jan-
gle of elements, from Elliott’s background
commentary and the foursome's layered
harmonies to a frenetic electronic hook
and insistent, thumping bass. This is going

to kick booty on the radio; programmers
shouldn’t hesitate to rip open the envelope
and place this in the CD player in a flash.
Instantly gratifying.

CHICO DEBARGE Virgin (s:00)

PRODUCER: Chico DeBarge

WRITERS: K. Knight, C. DeBarge

PUBLISHERS: Dakoda House, ASCAP; Joseph's Dreamy/
Kedar Songs/Multisongs BMG, SESAC

REMIXER: not listed

Kedar/Universal 1381 (CD promo)

Turn the lights down low as DeBarge
turns up the heat on this groovy, sexually
charged slow jam, calling out that it's
always worth it “just for the taste, the
smell, the touch, and the love of it.” The
artist, whose profile is rising by the
minute, stretches his vocal capacity to
seeming new heights as he catches his
own groove toward the song’s intensifying
climax. “Virgin” (the word is never men-
tioned in the song) seems a good bet for
radio romance shows and midnight moon-
light programming. One curiosity: The
radio edit comes in lengthy, at 5:00, while
the similar-sounding album version is
actually shorter, at 4:30. Huh?

COUNTRY

P STEVE WARINER Every Little Whisper (3:02)
PRODUCER: Steve Wariner
WRITERS: S. Wariner, B. Kirsch
PUBLISHERS: Hamstein Ci
Wariner, BMI

Capitol 7087-6-12370-2-3 (CD promo)

Fresh from his double victory at the Coun-
try Music Assn. Awards for single and
song of the year for “Holes In The Floor
Of Heaven,” Wariner fires off another
winner at country radio. Written by
Wariner and Billy Kirsch, who co-wrote
“Holes,” the tune is a radio-ready midtem-
po cut with a lovely melody and a great
romantic lyric about a man who relishes
his partner’s every little whisper, every
little sigh. Wariner has never sounded bet-
ter, and the fiddle and steel guitar just add
to the overall intoxicating mix. Look for
the “Comeback Kid" to score again with
this one.

id Jutie/St

P> ALLISON MOORER Alabama Song (3:53)
PRODUCER: Kenny Greenberg

WRITERS: A. Moorer, D. Primm

PUBLISHERS: Windswept Pacific/Louise Red/Full Puil,
BMI

MCA 5P-72077 (CD promo)

Moorer has a rich, evocative voice that
shines on this classy country ballad
teeming with imagery of her home state.
Co-written with husband Doyle “Butch”
Primm, the song showcases Moorer’s
gift for penning a great—and quite
clever—lyric to accompany her smoky
vocal style. At first, it seems Moorer’s
longing is for the state of Alabama, but
by the end of the song, as she reveals

NEW &
NOTEWORTHY

A+ Enjoy Yourself (3.38

PRODUCER: Ty Fyffe

WRITER: W. Murphy, G. Williams

PUBLISHER: not listed

Kedar/Universal 1378 (CO promo)

Prepare yourself for the pounce on
this song in the tradition of Will
Smith’s accessible hip-hop propped by
an instantly familiar melody. New
York-based A+ employs the fuil
instrumental of Walter Murphy's 1976
disco jewel “A Fifth Of Beethoven,”
accompanied by the requisite
refreshed beat with hip-hop stylings.
This near-kitsch track works on many
levels for top 40, from the artist’s
tamed rap to the delivery of a fun and
uptempo anchor track for mainstream
and R&B radio. Lyrically, well, we're
not talking a breakthrough—he's try-
ing to “bag a girl”—but there are
times to just hop on for the ride with-
out over-thinking the mission. Hey,
enjoy yourself.

that California will do, it's obvious that
the attraction in question is a man, not
the geography. It’s a terrific song, and
Moorer delivers it with a lazy country
charm. Though she received early notice
for her performance in a pivotal scene in
Robert Redford’s film “The Horse Whis-
perer,” Moorer’s acceptance at country
radio has been slow in coming. This sin-
gle should change that.

JENNY SIMPSON Ticket Out Of Kansas (3:27)
PRODUCERS: Garth Fundis, Ray Methvin

WRITER: T. Sillers

PUBLISHER: Tom Collins, BMI

Mercury MNCD 222 (CD promo)

Simpson is the first new artist delivered
by Mercury Nashville in two years. (Mark
Wills was the label’s last newcomer.) She's
being touted as its next big thing, and if
this strong single is any indication, there’s
substance behind the hype. Penned by Tia
Sillers, this is a well-written song about a
girl whose family members loan her a suit-
case and a dress and then hock their jew-
elry to finance her trip out of Kansas
because Aunt Louise think she’s got a
shot, and her Mama thinks she’s a trea-
sure waiting to be discovered. Simpson’s
nuanced vocal performance makes listen-
ers feel as if they are boarding the bus
with her. You can almost smell the diesel
fuel and see the fear in her eyes as she
waves goodbye. It's an impressive debut
for this Nashville native that signals a
bright future ahead.

JULIO IGLESIAS DUET WITH ALL-4-ONE Smoke
Gets in Your Eyes (3:39

PRODUCER: Atbert Hammond

WRITERS: 0. Harbach, J. Kem

PUBLISHER: PolyGram International, ASCAP

Columbia 41545 (CD promo)

Evergreen balladeer Iglesias previews the
forthcoming 37-track “My Life: The
Greatest Hits” with a lovely, true-to-form
reading of the classic Platters song. The
vocals stand out in this elegant and glossy
swoonfest, with the super-talented All-4-
One trading off lines with the master of
romance in a musical setting worthy of an
evening of ballroom dancing. Just
enchanting and a sure bet to add a little
passion to the airwaves.

ROCK TRACKS

P EVERCLEAR Father Of Mine (no timing listed)
PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

REMIXER: not listed

Capitol 7087 (cD promo)

Distinctive vocals are always a hallmark
for hot outfit Everclear, but this time the
band further distinguishes itself with a
creative smattering of orchestral strings.
The track is also layered with adventurous
breaks and shifts in melody, making its
domination of your brain instant. Add an
introspective lyric about the impact of a
dad leaving home when his son is 10 (“My
daddy gave me a name/Then he walked
away"), and you've hooked into an ace for
modern rock radio. The single also
includes a Strings-Up mix; clear-eyed
adult and mainstream top 40 program-
mers will recognize this as an instant draw
for their audiences far and wide. What a
wonderful song.

IVY This Is The Day (3:33)

PRODUCER: John Holbrook

WRITER: not listed

PUBLISHER: not listed

550 Music 4144 (CD promo)

Ivy’s poppy new single from the movie
“There’s Something About Mary” com-
bines measured female vocals (think
Stereolab) with a snappy brass section
that brings to mind both Tony Orlando
and ska. The track’s third-person lyric
tells the story of a woman liberated from
oppressive surroundings—a la “She’s
Leaving Home” by the Beatles—while the
catchy melody of the chorus liberates the
listener’s toes for a bit of tapping. The

coordinated drum and guitar breaks lead-
ing into the chorus are especially climac-
tic. While the production on “This Is The
Day” is so low-key it verges on flat, the
fact that the song’s classic song structure
mabkes it instantly familiar could work to
its advantage.

SEVEN MARY THREE Each Little Mystery (2.46)
PRODUCERS: Tom Morris, Jason Potlock, Jason Ross
WRITERS: Seven Mary Three

PUBLISHER: Seven Mary Three, BMI

Atlantic 8707 (CD promo)

The latest effort from Seven Mary
Three——or TM3—is a curious, swiftly exe-
cuted (it's all done in 2:46) number whose
melody is carried only by the lead vocal;
the instrumental load, including a moody
cello, serves merely as an atmospheric
backdrop. While the stricture works ina
setting in which the CD and listener are
one on one, radio, with its distracting
nature, may not be the most appropriate
environment for such an intimate song.
That's not to say the track is not of merit;
its very architecture is daring and crafted
with finesse. But, in terms of single-wor-
thiness, one must wonder if there is some-
thing on the band’s current “Orange Ave.”
that’s a bit bolder.

PLACEBO Pure Morning (4:00)

PRODUCER: Vinall

WRITERS: Placebo

PUBLISHER: Famous Music Corp., ASCAP

Virgin 1363 (CD promo)

Placebo immediately accosts us with sub-
tly twangy, chemically treated guitars
and loopy, Bjork-style drums as “Pure
Morning” kicks off. A happy, unlikely lit-
tle melody tickles the subconscious as
the lead vocals begin their nasal affront.
But the lyric tells a clichéd story, singing
the praises of “a friend with weed” and
“a friend with breasts” in a way that
leaves little to modern rockers’ imagina-
tions. The verses are more challenging
than the refrain, though their inclusion
seems more a bow to tradition than a
necessary element. In any case, thisis a
catchy tune, and Placebo may have a hit
here.

SPRUNG MONKEY Super Breakdown (3:29)
PRODUCER: Jim Wirt

WRITERS: Sprung Monkey

PUBLISHERS: Hung Donkey Music/Surfmutt Music, BMI
Surfdog/Hollywood 1087 (CD promo)

Sprung Monkey presents the fundamen-
tals of a good hard rock track here but
gets waylaid after the first thrumming
guitar riff. The unremarkable vocals are
run through a distractingly dated reverb
effect, and the song’s best element—its
solid, raucous guitars—effectively disap-
pears during the verses, leaving little of
interest in sight. While the vocal melody
sounds distinetly like Animotion’s
“Obsession,” the familiar chorus recalls
every rock refrain of the last two
decades, helping this song blend into the
woodwork.

P> LORD TARIQ & PETER GUNZ Startin’ Some-
thin’ @:20)

PRODUCER: Peter Gunz

WRITER: not fisted

PUBLISHER: not listed

Columbia 41518 (CD promo)

Its debut hit, “Deja Vu [Uptown Baby],”
carried this duo to the top 10 of both Hot
R&B Singles and the Hot 100. We also
got a tasty morsel from the pair in
Tatyana Ali’s debut single, the top 10
“Daydreamin”.” With the use of a fat-
tened-up rhythm line from Michael Jack-
son’s “Wanna Be Startin’ Somethin’,”
even including portions of his vocal in the
background, there’s little doubt that this
song will soon be spreading over the air-
waves like a gust of cool air. The guys
make no effort to break new ground lyri-
cally, but with a foot tapping to one of the
most memorable melodies in pop history,
top 40 and R&B audiences are going to
be raising the collective volume-—and the
team’s level of popularity—to new
heights.

SINGLES:
L]

PICKS (B»): New releases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Hignlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equaily appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Colintry singles shouid be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Dylan Siegler (N.Y.)
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VIDEO

KATHY SMITH: LIFT WEIGHTS TO LOSE
WEIGHT

Sony Music Video

60 minutes, 14.98

Smith’s congenial style and fresh
approach to new fitness trends translate
beautifully to this first tape in her new
“TimeSavers” workout series from new
label Sony Music Video. Designed to pre-
sent quick and effective workouts using
weights, the tape contains two complete
20-minute classes that work the upper and
lower body, respectively, and can be com-
pleted together or separately, depending
on time constraints. Each segment also
contains two different intensity “tracks.”
Viewers can select which track to use
depending on their fitness level. Smith fol-
lows the “lighter” path throughout. What
makes this tape a standout is its easy-
going accessibility. Smith provides de-
tailed explanations for each move and
truly makes at-home exercisers feel com-
fortable regardless of their fitness level.
Companion TimeSaver “Cardio Fat Burn-
ing” follows a similar format and is equal-
ly excellent.

THE DAILY BURN: KICK, DANCE & FIRM

Sony Music Videc

55 minutes, $12,98

This latest MTV workout program to get
a video release is an uitra-revved-up
romp that is expressly geared toward
those who like their exercise intense and
“their music loud. From their makeshift
studio on a sunny boardwalk, Michael
Bergin of “Baywatch” and Fitness Amer-
ica champ Tsianina Joelson lead a gaggle
of beautiful beachgoers through a light-
impact aerobic routine that combines
freestyle dance and kickboxing moves.
Keeping the beat is New York’s DJ
Skribble, who gets his exercise spinning
and scratching his way through a blood-
pumping musical selection. The routine
includes a 12-minute warm-up, a 22-
minute routine, a six-minute cool-down,
and a bonus 15-minute tai chi session.
Although it was created as a daily work-
ou, it can be effective if followed in
smaller doses as well.

GOING PLACES: THE BLOODIEST FIELD

MP| Home Video

50 minutes, $12.98

For some American history buffs, walking
on the famed battlefields from years past
provides a personal connection with U.S.
history. For others, just visiting is not
enough. At the Hagerstown, Md.,, site of
the great Civil War battle of Antietam,
each year thousands of people gather to re-
enact the battle, in which more U.S. sol-
diers died than in any other before or since.
The war and the battle are peripherally
addressed in this tape, but its real heart
and soul are those who do the re-enacting
and make the event such a success. The

v

stories of these men and women, who rep- ~

resent as broad a socioeconomic spectrum
as the soldiers who participated in the orig-
inal battle, are dedicated to their passion
and provide viewers with a fascinating
armchair experience without the muddy
clothes or the sore feet. The six-volume
“Going Places” cultural series, which airs
on selected public television stations, also
includes visits to South Afriea, Miami, Ire-
land, San Francisco, and the world’s most
renowned volcanoes and rain forests.

THE ADVENTURES OF PUMPKIN PETE
Pumpkinhouse Productions

30 minutes, $14.95

Storytelling, live-action sequences, pup-
petry, and drawings come together in
this sugary-sweet video that contains

some of the most colorful backdrops
around. A matronly, British-nanny type
opens her oversized storybook to tell the
tales of the residents of Vegeville, which
is also the name of the central character.
Other characters include his friends
Broceoli Bill, Spinach Sue, Mushroom
Mae, ete. The stories elock in at less than
10 minutes and are filled with rhymes
that “come to life.” The episodes are fun
to be sure, but they also contain impor-
tant lessons for kids. In one story Pete
learns the importance of eating healthy
foods; in another, he understands why it
is important to wear a helmet when rid-
ing his bike. Contact: 800-841-8993.

BUG CITY: REALLY GROSS BUG STUFF
Schlessinger Media

30 minutes, $12.95

You can’t say the title didn’t warn you.
If seenes of a wasp infesting a caterpil-
lar with its eggs, maggots devouring a
dead calf, or a Venus’ flytrap making
lunch out of a passer-by are up your
alley, this is the tape to buy. Actually, as
gross as these occurrences may seem,
all tapes in the “Bug City” series are
aimed at elementary-school-age chil-
dren and are presented in an education-
al framework through which viewers
can learn all about different aspects of
the insect kingdom. Hosted by actress

Christina Rieci, an entomologist, and a
wise-cracking puppet called Bugsy
Seagull, the program does have its
hands-over-the-eyes moments, but it is
also clever and, at times, even humor-
ous. Also new from Schlessinger are
“Amazing Insect Warriors” and “Incred-
ible Insects,” which also could benefit
from the march to the big screen of
DreamWorks’ animated “Antz.” Contact:
610-645-4000.

CABBAGE PATCH KIDS: THE SING-ALONG

BMG Video

30 minutes, $12.98

The Cabbage Patch doll craze may be on
the wane, but the videos starring the
yarn-haired moppets brimming over with
personality continue to provide refreshing
fun. This patchwork of musie videos

culled from the previous two Cabbage

- Patch videos, “The Sereen Test” and “The

Clubhouse,” plus a sneak peek at the
upecoming “Saturday Night,” proves mem-
orable for both kids who have seen the
first duo of tapes and newcomers to the
Cabbage Patch video franchise. Some of
the nine songs are sweet and sentimental,
while others are downright rollicking.
Each are framed by a scene that sets the
mood, and the words to each appear
onscreen so viewers can sing along if they
choose.

ENTER*ACTIVE
BY DOUG REECE

HEADRUSH

Berkeley Systems/Jellyvision

Hybrid CD-ROM

If you thought the wiseacres over at Jel-
Iyvision, the maker of the wildly popular,
attitude-filled “You Don’t Know Jack”
desktop trivia series, might be running out
of piss and vinegar, take a look at “Head-
rush.” Here they’ve come up with a new
youth-oriented, pop-culture title that
makes “Jack” look like a baby lamb. “Head-
rush” is designed specifically for TV/ecomic
book/animation junkies (read teens) and
probably won’t have the mainstream audi-
ence reach that “Jack” did when it was first
released. Hilarious, puerile new sound
effects, host commentary, and animation
sequences add some nice flavor, and player
interaction has been elevated with chal-
lenges that result in player icons literally
biting one another. Mercury Records, in an
attempt to tap into the title’s youthful
demographic, has stuck a deal with Berke-
ley to add songs from Motorbaby, 2 Skin-
nee J’s, and Swirl 360, which ean also be
played in a regular CD player.

www.countryfan.com
From its clever mystery-artist game to its
wonderfully comprehensive gift store to its

FREE TIBET

Directed by Sarah Pirozek. Executive producers Jay
Faires, Adam Yauch

The Shooting Gallery in association with Mam-
moth Pictures

In limited refease

Part history lesson and part Lol-
lapalooza, this documentary on the
first Tibetan Freedom Concert
tries to instill a sense of the '60s
protest movement into a sea of apa-
thetic youth by using loud music
and rockers sympathetic to the
concert’s cause.

After a few minutes of Beck
playing a mean harmonica, the film
quickly jumps into a brief history
of Tibet and its nonviolent people.
Its serene environment changed
quickly in 1949, when China invad-
ed the country, killed thousands of
Buddhist monks, and threw the
remainder in jail. Throughout the
film there are numerous scenes of
Chinese soldiers beating and tor-
turing monks and nuns, as well as
horrible tales of abuse told by pre-
sent-day monks and nuns who
attended the two-day concert event
held in June 1996 in San Francis-
co.
Although Hollywood celebrities
such as Richard Gere and others
have tried to raise awareness about
human rights violations in Tibet,
it’s a twentysomething crowd deliv-
ering the message here.

The concert benefited the
Milarepa Fund, a nonprofit group
named for the 1lth-century
Tibetan saint who brought
“enlightenment through musie,”
and its young co-founder Erin
Potts is extensively interviewed
throughout.

She and her staff are seen orga-
nizing the concert as well as a rally
in front of the Chinese consulate in

San Francisco, where she is arrest-
ed and placed into a police van.

In between interviews, news
footage, and historical perspective
is the concert. A wide variety of
styles are represented, ranging
from old-school bluesmen like
Buddy Guy and John Lee Hooker,
to post-grunge rockers Rage
Against The Machine, Pavement,
and the Foo Fighters, to rappers A
Tribe Called Quest and hip-hop-
pers the Fugees. Only one song
from each group’s set is featured.
None are hits, and most are fairly
flat.

Backstage interviews with the
band members and performers,
though, are often more entertain-
ing and enlightening. Bjork, for
example, says she was there
because, coming from a small coun-
try, she always roots for “the
underdog.”

An encounter between Sean

Thurston Moore of Sonic Youth at
the first Tibetan Freedom Concert.

— A

Lennon and rapper Biz Markie is
completely spontaneous. Biz
doesn’t really know who Sean is,
until the interviewer says, “You
know, John and Yoko’s son.”
Another act on the bill, De La
Soul, admitted it had never heard
about Tibet’s problems but was

there because the Beastie Boys’ |

Adam Yauch asked it to perform.

Yauch, a co-founder of the
Milarepa Fund, helped organize
the concert and is committed to
spreading the message because
“change can only come through
awareness.”

A live concert CD is available
through Grand Royal/Capitol
Records.

The monks and nuns also pro-
vide some of the film’s light
moments. When one monk is asked
which performance was his
favorite, he says “the Pizza Boys”
instead of the Beastie Boys.

All kidding aside, the film’s mes-
sage is clear and constant without
hitting you over the head with a
sledgehammer. It packs a lot of
information in its two-hour run-
ning time in a user-friendly format.

More than 100,000 people
attended the San Francisco con-
cert, but it’s unclear how many in
attendance got the message. One
baffled concertgoer says that in
spite of hearing the horrifying sto-
ries told by the monks, the crowd
appeared “lethargic and dead.”

But as with any social cause,
awareness is the key to action. And
as Smashing Pumpkins guitarist
James Tha says, “This is about the
best thing dumb rock stars can do”
to bring the Tibetan cause to a new
awareness level.

EILEEN FITZPATRICK

artist and news features, countryfan.com
represents the tastes and interests of true
blue country fans with aplomb. Operated
by the Museum of Country Legends in
Myrtle Beach, S.C., the site has a wealth of
content, but it could be presented with a
bit more flash. Its “tidbytes” trivia and
artist of the month are fine, but the site
would do well to initiate a graphies over-
haul. One other drawback: countryfan.com
requires an annoying plug-in download.
Still, while it may not be as slick as coun-
try.com or as comprehensive as a few other -
country musie sites, it does capture the
grass-roots, artist-focused nature of the
country music community.

PURE DRIVEL

By Steve Martin

Read by the author

Simon & Schuster Audio

140 minutes (unabridged), $18

ISBN 0-671-04324-2

Comic actor Martin turns humor essayist
in this hit-or-miss collection of short
pieces. Martin’s at his funniest when giv-
ing advice to writers (such as why “Love
In The Time Of Cholera” is a bad title) or
describing his versions of new products
like Chef Boyardee’s Bungee Cord. He
also imagines the effect a stabilizing good-
mood drug would have on a group of
angry avant-garde artists and reveals that .
celebrity actors actually have secret lives
as Nobel Prize-winning scientists. He’s
less successful with his current-events
commentary, such as when he argues that
oral sex isn’t adultery from the point of
view of Ricky from “I Love Lucy.” The
skit is bizarre but not particularly funny.
An imagined scene of Socrates arguing for
the rights of paparazzi likewise falls flat.
Overall, Martin is amusing but no match
for the likes of Dave Barry or Calvin
Trillin. His deadpan reading is appropri-
ate for the material but doesn’t add any-
thing to it.

WHY PEOPLE BELIEVE WEIRD THINGS

By Michael Shermer

Read by the author

Audio Renaissance

3 hours (abridged), $16.95

ISBN 1-55927-513-8

With the popularity of TV shows like
“The X-Files,” psychics, and alien
abductions, all things paranormal have
captured the public’s attention. But this
audiobook is like a douse of cold water.
Speaking in a thoughtful and entertain-
ing manner, Shermer, director of the
Skeptics Society, explains the psycholog-
ical need to believe in the uncertain
world; it seems to offer hope and com-
fort. Although Shermer’s a skeptie, he
explains that he isn’t a cynic and isn’t
close-minded to new ideas. But as a
skeptic, he approaches each new idea
with a scientific rationality, analyzing
and evaluating the evidence and drawing
conclusions based on that evidence. As
an example, he reveals the secret of a
psychic’s “cold reading” that amazed an
Oprah Winfrey audience. That secret is
that a psychic will throw out general
observations until someone responds; he
or she then continues on the right track
by following the person’s cues, confident
that the person will remember only the
facts the psychie got right and ignore .
the misses. In addition, Shermer offers
a useful list of “do’s and don’ts” in evalu-
ating scientific evidence, suggesting, for
instance, that “anecdotes are not evi-
dence.” He also gives a fascinating histo-
ry of witch erazes; cults of personality;
near-death experiences; alien abdue-
tions; the Roswell, N.M., “alien autop-
sy”; ereationism; and Holocaust revi-
sionism. Some listeners may be offended
if they cherish one of the beliefs that
Shermer dismantles, but all listeners
will find this tape fascinating and
thought-provoking. _

~

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va.-22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Blvd., Los
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y, 11218
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Take 6 Returns To ‘Gool’ A Gappella

Reprise/Warner Targets Various Formats With Act’s 6th Set

BY ANITA M. SAMUELS

LOS ANGELES—A cappella group
Take 6 dared to be different on its
self-titled debut in 1988, earning two
Grammy Awards and getting its

gospel message to the masses in the

process.

*The sextet followed up with four
more albums, “So Much 2 Say”
(1990), “He Is Christmas” (1991),
“Join The Band” (1994), and “Broth-
ers” (1997), adding instrumentation
in increments.
Those five albums
have garnered a
total of seven
Grammys and
eight Dove
Awards.

Now the group
plans to revisit its
a cappella roots on
the set “So Cool,”

TAKE 6

group. “We look forward to this ‘back
to the roots’ effort,” he says.

What has kept Take 6 thriving has
been the group’s ability to transcend
nearly all genres of musie, from con-
temporary Christian and gospel to
R&B and pop.

Its self-titled debut peaked at No. 3
on the Top Contemporary Christian
chart and No. 8 on Top Contemporary
Jazz Albums. “So Much 2 Say”
peaked at No. 2 on Top Contempo-

raryJazz Albums,

e il No. 8 on Top-
Gospel Albums,
and No. 22 on
Top R&B Al-
bums. “He Is
Christmas”
peaked at No. 7
on Top Contem-
porary Christ-
ian. ‘Join The

due Oct. 27 on .
Reprise/Warner Bros. Records. “Our
first album was completely a cappel-
la,” says Claude McKnight. “Eighty
percent to 90% of this album is a eap-
pella. [We did it] mainly because a lot
of people had been telling us to con-
tinue doing the a cappella stuff . ..
that’s what they needed us to be.”

The album, which also marks the
group’s 10th anniversary, is planned
for a simultaneous international re-
lease, according to the label.

Chris Palmer, VP of progressive
music at Warner Bros. Nashville, says
the label will release singles target-
ed to a variety of radio formats. On
Sept. 28, “Nothing But Love” was
shipped to gospel radio, while “I'll Fly
Away” was shipped to contemporary
Christian outlets. The title track is
being planned for jazz stations, says
Palmer:. In addition, Palmer notes that
the label plans two remixes for “Son-
shine,” which will eventually be serv-
iced to R&B radio. That single and
“Nothing But Love” are being
planned for release to R&B radio
after the album’s release. The label
also plans to ship “Love And Harmo-
ny” to AC stations at a later date.

On the new project, McKnight says
he and his bandmates, Alvin Chea,
Cedric Dent, Joey Kibble, David
Thomas, and Mark Kibble, wrote and
produced most of the material.
George Duke produced “Love And
Harmony.”

According to McKnight, “I'll Fly
Away” was written in the style of
classic negro spirituals, while “Wings
Of Your Prayer” is more contempo-
rary.

McKnight says the group was
formed at Oakwood College in
Huntsville, Ala. “There were a lot of
bands, and we wanted to be different.
That’s why we ended up with six peo-
ple. We wanted to be kind of jazzy. We
all play instruments and grew up lis-
tening to jazz and gospel.”

Although Kevin Brown, PD of AC
KBLX San Francisco, says that he
hasn’t heard the album yet, the sta-
tion has historically supported the

Band” peaked at
No. 4 on Top Contemporary Christ-
ian, while “Brothers” peaked at No.
18 on Top Contemporary Christian
and No. 71 on Top R&B Albums.
From those five albums, Take 6
garnered seven singles, among them,
“I L-O-V-E U,” which peaked at No.
19 on the Hot 100, “Biggest Part Of

‘Me,” which peaked at No. 36 on that

chart, and “All I Need (Is A
Chance),” which peaked at No. 7 on

.the Hot 100.

According to SoundScan, “He Is
Christmas” sold 259,000 copies, ‘Join
The Band” sold 253,000 copies, and
“Brothers” sold 52,000 copies. Take
6’s first two albums were released
before SoundScan began tabulating
sales.

“Biggest Part Of Me” sold 32,000
units, according to SoundScan, while
“All T Need (Is A Chance)” sold 6,600.

Palmer says the label does not plan
to create a videoclip right away, as it
has done in the past for the act. “It
appears that most video outlets fol-
low success at radio. Given that they
have sold millions of records, we are
going to let the video be a part of the
marketing plan in the second phase
by the first of next year,” he says.

Palmer says the advertising cam-
paign for Take 6 will utilize both
WEA and Warner Christian Distri-
bution. The companies will advertise
in Christian and mainstream book
outlets, such as Borders, on a nation-
al level. Consumer advertising, he
says, will include such magazines as
Gospel Today and Jazziz. Ads will
also appear in such mainstream
newspapers as USA Today, and the
label will do one-stop mailings to
independent record stores.

“The album will be price-posi-
tioned throughout the holiday sea-
son,” says Palmer. “We have also cre-
ated a shelf header card with the
release date.”

Other advertising includes ad-
vance sales fliers that Palmer says
were mailed during the first week of
September to contemporary Christ-
ian accounts and other buyers na-

tionwide. Advance copies of the al-
bum, he adds, were also sent to buy-
ers of all music genres.

A Take 6 concert tour will begin in
October. “They will be working day
and night setting up this album,” says
Palmer. Each market will get a live
performance with promeotional activ-
ities surrounding those dates. On Sat-
urday (3), the group was to perform
in Washington, D.C., at the Sligo Sev-
enth Day Adventist Church. Other
dates are slated for Birmingham,

el

Producer Ethics. Sean “Puffy” Combs cools out with his Hit Men production

team at the New York eatery Tatou for Kelly Price’s album release party. Pictured,
front, from left, are Jeffrey ‘J-Dub” Walker, Combs, and Anthony Dent (standing).

(Continued on page 28)

a0lo ‘Bruthas’ Explore The Power Of Four;
Tapping 23 Years Of Sweet Honey In The Rock

SOLO ‘BRUTHAS’: Unique Mack, lead singer of the
quartet Solo—whose other members are Dan Stokes,
Darnell Chavis, and Robert Anderson—says the
group tries to stay away from musical trends. What’s
more, the vocalist/bassist says the group’s music isn’t
likely to fit any one genre, which these days isn’t a bad
thing. Mack says the new project, “4 Bruthas & A
Bass,” released Sept. 22 on Perspective/A&M, shows
a lot of “musical growth.”

“I think we have a lot of new music to bring . . . alot
of live and acoustic-sounding stuff . . . some is a cap-
pella,” he says.

Hector Hannibal, PD of mainstream R&B WHUR
Washington, D.C., says
Solo’s sound is “refreshing.”

Childress Johnson.

Other activities in celebration of the group’s
anniversary include the release of “Continuum: The
First Songbook Of Sweet Honey In The Rock” on
Third World Press, with a forward written by Harry
Belafonte, and “No Mirrors In Nana’s House,” a chil-
dren’s book by Barnwell from Harcourt Brace World
Press. Reagon also produced “Africans In America,”
a soundtrack to an upcoming public-TV special of the
the same name; the album is due on Rykodisc in con-
junction with GBH Records. The album will feature
ariginal compositions and arrangements by Reagon,
as well as a solo performance and a song with her
daughter, Toshi Reagon.
The music will evoke the

The station has added
“Touch Me,” the first single
from the sophomore set.

“I like their sound,” he
says. “It’s a little departure
from the norm. It’s got great
energy. The lead singer
sounds like Sam Cooke.”

The
Rhythm
and the

Blues

Mack dubs the group’s
music “new classic soul” and
says it can stand the test of
time. “We definitely have a message to offer, and we
want to bring back ‘good feeling’ music,” says Mack.
Solo was introduced to the industry via Jimmy Jam
and Terry Lewis. Solo’s self-titled debut set peaked
at No. 8 on Billboard’s Top R&B Albums.chart in 1995.
According to SoundScan, that album has sold 608,000
units.

The quartet co-produced and/or co-wrote songs for
the new album with Raphael Saadiq, Gerald Levert,
and Travon Potts. “Till Death Do Us Part” is a duet
with the female group Brownstone.

Visibility is what Mack says will help bring Solo
back to the forefront. The label plans for Solo to per-
form at Virginia’s state fair and at BET Soundstage
in Maryland.

SWEET HONEY’S ‘ROCK’: It's been three years
since the last album by the Grammy Award-winning
a cappella female group Sweet Honey In The Rock.
In honor of the group’s 25th anniversary, Rykodisc will
release a new album, “25,” Oct. 20. The set, which is
the group’s 16th, is produced by Ysaye Barnwell, the
group’s bass vocalist. It offers a soon-to-be legendary
collection of tracks, including two Bob Marley covers:
“Redemption Song” and “Motherless Child.” Other
members of the group include Bernice Johnson
Reagon, Aisha Kahlil, Nitanju Bolade Casel, Carol
Maillard, and sign-language interpreter Shirley

by Anita M. Samuels

musical and historical
framework of the slave trade
in Africa and the Americas,
as well as the Civil War.

“Africans In America” is a
six-hour documentary series
produced by the Boston pub -
lie-TV station WGBH and is
slated to air nationally on
PBS this month.

The soundtrack will be
released later this month in CD and cassette formats.
It will be available as a single album of selected songs,
as well as a limited-edition multi-album boxed set with
liner notes written by Reagon.

EATS MEETS WEST: LaFace Records’ Antonio
“L.A.” Reid, the label’s co-founder, has teamed up
with Michael Krongold and Marc Cooperman, aka
the Zeit Guys, to open Fusebox, a new restaurant that
will feature Asian and American cuisine. It’s set to
open in Atlanta in October 1999. The Zeit Guys will
serve as managing partners for the restaurant, while
Reid will be the primary investor.

KNIGHT’S DIFFERENT ROAD: “Many Different
Roads” by Gladys Knight will be
released Nov. 3 in celebration of the
vocalist’s 50th year in the musie
industry. The album is an Many
Roads Records, a new indie label
based in Las Vegas. The project is
the label’s first release and is being
distributed by Golden Bee Produc-
tions in Phoenix.

The project is a combination of
contemporary and traditional
gospel and inspirational music. The album, which

(Continued on page 44)

KNIGHT
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Billboard/BPI Communications, and SoundScan, Inc.
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STRONG MOVERS: As predicted in last issue’s column, Dru Hill’s
“How Deep Is Your Love” (Island/Def Jam/Mercury), which debuted a
week early due to street-date violations, catapults into the top five of Hot
R&B Singles after a full week’s sales are tabulated. The single rang in
more than 53,000 units at the overall SoundScan panel, earning a rank
of No. 2 on Hot 100 Singles Sales and moving into the same slot on the
core-store panel’s Hot R&B Singles Sales. The increase at retail basi-
cally doubles the song’s chart points, resulting in a 13-3 leap on Hot R&B
Singles.

Meanwhile, young up-and-coming trio Divine’s “Lately” (Pendulum/
Red Ant) picks up another 16% at core stores, making way for a 4-1

- move on Hot R&B Singles Sales, with more than 10,000 units sold at
that panel this week. Couple that increase with the song’s audience
growth, which was 3 million listeners, and Divine has the formula for a
top five record. “Lately” moves 29-27 on Hot R&B Airplay, thanks to
the 10 new stations that came on board.

For every record that goes up, one must come down, and Next’s “I
Still Love You” (Arista) is that record. Although the song grows by 3.5
million listeners and rises 15-11 on Hot R&B Airplay, it also loses 13%
at core stores and falls 6-9 on Hot R&B Singles Sales. The result is a 4-
6 slip on Hot R&B Singles.

Deborah Cox’s “Nobody’s Supposed To Be Here” (Arista) saw one of
the issue’s strongest sales improvements, nearly doubling last issue’s
total units at the R&B retail panel. Cox’s audience increase at the radio
panel was 1.8 million listeners, which leads to a 14-9 rise on Hot R&B
Singles. At the overall SoundScan panel, the sales boost earned Cox the
Greatest Gainer/Sales distinction on the Hot 100, vaulting 52-35.

Her top sales markets include New York, Chicago, Houston, and
Philadelphia. At that rate of growth and considering the video was just
completed and isn’t even in rotation on video channels yet, “Nobody’s
Supposed To Be Here” could best her previous high on Hot R&B Sin-
gles in the next two or three weeks. Cox’s benchmark on Hot R&B Sin-
gles was set in 1995 with her first commercial single, “Sentimental,”
which peaked at No. 4.

THE ONSLAUGHT: As we enter the fourth quarter, the heaviest re-
lease time, Top R&B Albums accordingly sees a heavier number of albums
hit. Leading the bunch is R&B veteran Keith Sweat with his aptly titled

R&B

TAKE 6

(Continued from page 26)

Ala.; Tampa, Fla; Fort Worth, Texas;
Englewood, N.J.; and Westbury, N.Y.
The label is also planning in-stores
that will include short performances.
“We are already getting requests
from contemporary Christian
stores,” says Palmer.

Palmer adds that the label will sat-
urate media, retail, and radio around
Take 6's live performances. The label
also plans for the group to appear on
BET, “The Tonight Show,” “The
View,” “CNN Showbiz Today,” and
“The Rosie O’Donnell Show.” It is also
targeting a variety of mainstream
and Christian publications for fea-
tures and reviews of the group. To
further increase awareness of the
group, Palmer says a 30- or 60-second
TV commercial spot featuring Take 6
will air in major markets. -

According to Yumi Kimura, inter-
national marketing manager at Warn-
er/Reprise Nashville, a three-week
tour is being planned in such Japan-
ese territories as Osaka, Tokyo,
Fukuoka, and Nagoya for Nov. 10-29.
Plans are also in the works for
Europe, Australia, and Brazil.

“The guys have a quite established
history already,” says Kimura. “They
toured Europe and Asia and especial-
ly in Japan. They are quite popular. . .
the last three albums went gold [gold
is certified for sales of 100,000 units]
there. ‘The Best Of Take 6’ was re-
leased especially for the Japanese
market . . . it went platinum [200,000
units], giving them three consecutive
hits. That makes Japan a prime mar-
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2|71 R.JERKINS (R.JERKINS,L.DANIELS,F JERKINS, P.PANKEI,S. HAMILTON,D.FAGEN, W 3ECKER) (C) (D) (T) MJJWORK 78855/EPIC 5 @ NEWD 1 R.VANNELLI (R.VANNELLI,G JONES,D.ALEXIS) GLE(C) SAJROIDOEZS' i
23 2 16 6 STILL A G THANG 4 SNOOP DOGG 16 13 66 52 16 2 WAY STREET & MISSJONES 27
M.WELLS (C.BROADUS,C. WOMACK,M.WELLS) (C) (D) (T) NO LIMIT 53450/PRIORITY M.WINANS (T.JONES,M.WINANS,K_HICKSON) (C) (D) (T) MOTOWN 860788
24 19 12 12 LOOKIN' AT ME @ ¢ MASE FEATURING PUFF DADDY 8 % 95 4 PAROON ME WHILE | COME BACK. DRES 7
C.HUGO,P.WILLIAMS (M.BETHA,C.HUGO,P.WILLIAMS,S.COMBS) {C) (D) (T} {X) BAD BOY 79176/ARISTA MOLECULES (DRES) (C) (T) (X) BLACK PEARL/GROUND CONTROL 7001*/NU GRUV
25 2 17 15 MONEY AIN'T A THANG @ JD FEATURING JAY-Z 10 15 74 61 19 WHATCHA GONE DO? @ LINK 15
J.DUPRI (J.DUPRI,JAY-Z,5.ARRINGTON,C.C.CARTER,B.HANK,R.PARKER) (T) SO SO DEF 78864*/COLUMBIA DELITE (D.ALLAMBY,L.BROWDER,A.ROBERSON) (C) (D) (T) RELATIVITY 1691
%6 | 25 | 22 | 35 | TOO CLOSEA @ NEXT | 76 | 76 | 63 | 16 | COMEWITH MEA @ PUFF DADDY FEATURING JIMMY PAGE | 1q
KAYGEE,D.UGHTY (K GIST,D.LIGHTY,R L HUGGAR R. BROWN,RA.FORD,D.MILLER J.B.MOORE K WALKER) (C) (D) (T) (X) ARISTA 13456 5.COMBS (J.PAGE,R.PLANT,J.BONHAM,S.COMBS,M.CURRY) (C) (D) (M) (T) (X) EPIC 78954
77 % 20 13 HORSE & CARRIAGE ¢ CAM'RON FEATURING MASE 9 17 68 68 4 TRU MASTER @ PETE ROCK WITH INSPECTAH DECK & KURUPT 68
POKE & TONE (C.GILES,S.BARNES, J.C.OLIVIER) (T) UNTERTAINMENT 78938*/EPIC P.ROCK (P.PHILLIPS,J.HUNTER,R BROWN) (T) LOUD 65568*
y UNIFY KID CAPRI FEATURING SNOOP DOGGY DOGG & SLICK RICK
* * * GREATEST GA'NER/ AIRPLAY * % % 8718 6 KID CAPRI (R.WALTERS,C.BROADUS,R. TOOMBS) (T) TRACK MASTERS 78994 */COLUMBIA 62
CAN | GET A... 4 JAY-Z FEATURING AMIL (OF MAJOR COINZ) AND JA v Py
3 | — | 2| GOTTLuL ROB (5.CARTER LLORENZO,J.ATKINS,RMAYS) - (T DEF JAM 567683*MERCURY | 20 |77 7 g(?m%ﬂ.’fﬁr%’c‘s%k,&%k’xr?kﬂg ER'T)S EVER LEARN?) QO TomM’a%'vwﬁlﬁ 66
29 | 31 | 26 | 5 | TOUCHME ¢ SOLO | 95 80 | 80 | 69 | 15 | BLACKICE (SKY HIGH) # GOODIE MOB FEATURING QUTKAST | 4q
R.SAADIQ (R SAADIQ,R. ANDERSON,D.CHAVIS,E.MACK,D.STOKES) (C) (D) PERSPECTIVE 5876DD/A&M MR. DJ (D .SHEATS,C.GIPP,A BENJAMIN,A. PATTON) (C) (D) LAFACE 2433 7/ARISTA
YESTERDAY ¢ DEBELAH MORGAN
30 | 28 | 28 | 5 | yBnroRD (v.BENFORD,D.MORGAN) (C) (D) VAZ B60B0D/MOTOWN & 81 | 73 | 71 | H }ﬁﬁ;‘g}ﬁ {J.MORGAN, J. QUARLES) © 0 leT’E LT,E,E,*%E 62
| WASN'T WITH IT @ JESSE POWELL | HAD NO RIGHT ¢ P.M. DAWN
3 27 25 9 JON-JOHN,).ELIAS (J.ROBINSON,J.ELIAS,E.JACKSON) {C) (D) SILAS 55457/MCA 25 82 90 3 P.M.DAWN (A.CORDES,C.ANDERSON) (C) (D) GEE STREET 33535/V2 82
MY WAY A & USHER DO YOU HEATHER B.
|2 |7 71 Jouer {J.DUPRI,M.SEAL,U.RAYMOND) (C) (D) (T) (X) LAFACE 24323/ARISTA 4 83 | 8 | 72|15 K.PARKER (H.GARDNER K.PARKER) (C) (D) (T) MCA 55452 53
33 30 2% 18 STILL NOT A PLAYER @ BIG PUNISHER FEATURING JOE 6 84 79 67 12 GIRLS 4 DJ SMURF FEAT. DJ TAZ, DJ KIZZY ROCK AND JUNE DOG 56
KNOBODY (C.RI0S,J.FOSTER,M.WILLIAMS,R JERKINS, . TEJEDA,). THOMAS, J SKINNER) (T) LOUD 65478* DJ SMURF (DJ SMURF,DJ TAZ,DJ KIZZY ROCK,JUNE DOG,C.MARTIN)  (C) (D) {T) COLLIPARK 24950/ICHIBAN
% 33 35 29 ALL MY LIFE/DON'T RUSH (TAKE LOVE SLOWLY) + K-Cl & JOJO 1 85 72 77 9 THE OLE B#TCH-U-WORRYZ ¢ PROFESSOR GRIFF 66
JHAILEY,R.BENNETT (J.HAILEY,R.BENNETT K. HAILEY) (C) (D) MCA 55420 CHUCK D (K.SHAH,C.RIDENHOUR) (C) (D) (T) LETHAL/BLACKHEART 371701/MERCURY
35 32 32 2 | GET LONELY @ @ JANET (FEATURING BLACKSTREET) 1 86 87 79 7 NEED TO KNOW © DAWKINS & DAWKINS 79
JJAM,T.LEWIS,J. JACKSON, T.RILEY (J.JACKSDN,J.HARRIS I, T.LEWIS,R_ELIZONDO, JR.) (C) (D) (T) (V) (X) VIRGIN 38631 F.JERKINS 111, DAWKINS & DAWKINS (E.DAWKINS,A.DAWKINS, F.JERKINS I11,C.BLACKMON) (C) (D) HARMONY 1718
36 35 29 8 FIND A WAY 4 A TRIBE CALLED QUEST 29 87 65 59 13 NO WOMAN ¢ GENERAL GRANT 51
THE UMMAH (K.FAREED,M.TAYLOR,A.SHAHEED MUHAMMAD, J.YANCEY,T.TEI,B.GILBERTO) (T) JIVE 42534* C.ABRAMS,HEAVY LOVE (D.LAMBERT,B.POTTER,C.GRANT P.M.WHYTE) (C) (D) POLYBEAT 38645/VIRGIN
NEW) 1 NO FOOL NO MORE EN VOGUE 37 88 78 82 6 FUNNY HOW LOVE GOES PHYLLIS HYMAN INTRODUCING DAMON WILLIAMS 75
BIG BABY,SUGAR MIKE (D.WARREN) (C) (D) WARNER SUNSET/EASTWEST 64082/EEG K.GAMBLE,D.WANSEL (K.GAMBLE,W.B SIGLER) (D) PHILADELPHIA INTERNATIONAL 83030
38 | 37 | 31 | 8 | DEFINITION @ MOS DEF & KWELI ARE BLACK STAR | 3 89 | 93 | 78 | 16 | THEACTUAL @ ALLCITY | 4g
DJ HI-TEK (D.SMITH,T.K.GREENE, T.COTRELL) (C) (D) (T) RAWKUS 173 DJ PREMIER (L.TROUPE,G.CORDEW,C.MARTIN) (€) (D) (T) MCA 55445
39 | 38 | 33| s | TIMEAFTERTIME @ @ INOJ [ 39 90 | 75 | 57 | 20 | LOVE FOR FREE @ RELL (FEATURING JAY-2) | 94
C.ROANE (C.LAUPER,R.HYMAN) () (D) SO SO DEF 79016/COLUMBIA | D.BINGHAM (0. BINGHAM,G.GADDIS . CARTERS. TAYLOR B.NICHOLAS) (0)D) (1) ROCA-FELLADEF JAM 568342/MERCURY
40 | 36 | 36 | 12 | WHAT USEEIS WHAT U GET ® XZBIT | 34 91 | g1 | 66 | 10 | CHEATED (TO ALL THE GIRLS) © WYCLEF JEAN FEAT. QUEEN PEN & THE PRODUCT | 4g
JWEST (A.JOINER,J. WEST) () (D) (T) LOUD 65507 S.REMILW.JEAN (N.JEAN,S REMI,C.GRANT,A HAMMOND,H.DAVID K KEAGY,G.LARSON,S. PHILLIPS) (M) T) 00 RUFFHOUSE 78%93*/COLUMBIA
4 73 3 INVASION OF THE FLAT BOOTY B*****S TOO SHORT 4 92 88 81 15 CLEOPATRA'S THEME & CLEOPATRA 51
E.SERMDN (T.SHAW,E SERMON,R SIMMDNS, K WALKER,J.BMOORE,S.GLASSMAN J BRALOWER) (€) (0) {T) SHORT 42543/JIVE D.MENDIS (C.HIGGINS,Z.HIGGINS, Y. HIGGINS,T.SCRAFTON K. HAYES) (C) (D) (T) (X) MAVERICK 1722G/WARNER BROS.
42 49 47 60 YOU MAKE ME WANNA... A @ USHER 1 93 85 75 17 THERE YOU ARE & SAM SALTER 31
J.DUPRI (J.DUPRI,M.SEAL,U.RAYMOND) (C) (D) (T) (X) LAFACE 24265/ARISTA L.STEWART (P.L.STEWART,TAB) (C) (D) (T) (X) LAFACE 24321/ARISTA
43 | 43 | a4 | 5 | ‘98 THUG PARADISE TRAGEDY, CAPONE, INFINITE | 37 94 | 90 | 87 | 18 | LOVE HURTS JUANITA DAILEY | gq
A.MCLEAN,D-MOET (A.MOODY,W.HALE) (C) (D) (M) (X) H.O.L.A. 341077 J.POYSER,VIKTER {J.POYSER,VIKTER) (C) (X) WOO 24948*/ICHIBAN
HERE WE GO © FUNKMASTER FLEX PRESENTS KHADEJIA FEAT. PRODUCT TOPS DROP FAT PAT
44 | 39 | 3 9 W.JEAN,FUNKMASTER FLEX (W.JEAN,K.BASS,D.MCRAE,M.MOORE-HOUGH) (T) LOUD 65542* A NEW) ! J SLASH (FAT PAT) (C) (D) WRECKSHOP 2221 %
+ PS - NINETY NINE [FLASH THE MESSAGE] 4 JOHN FORTE
4 | 42 | 38|10 HWS,Me}og.:ﬁyuzm,omw.mn,o.mu&a.zno,cmuz,u WEYMOUTH, HASRISON) ME(M{;’ R@EEBU.A%DEFEMTA&%ZMM& 32 % | 9% |8 | 20 W.JEAN,PRAS (J.FAHRENKROG-PETERSON,K.KARGES J.FORTE) (C) (D) (T) (X) RUFFHOUSE 78769/COLUMBIA 2%
HERE WE GO AGAIN ¢ ARETHA FRANKLIN
* x * GREATEST GAINER/SALES * % % 9 [ 8 | 74 |15 | Foen (J.DUPRI,T.BROUSSARD, T.LORENZ,W.GARFIELD,D.ROMANI, M MALAVASI) ©0) M 0 ARisTA 13502 | 24
1 TRIED & 4KAST N.O.R.E. 4 NOREAGA
61 | 65 4 G.ISAAC, T.OLIVER (G.ISAAC,T.OLIVER) C) (D) (1) RCA 65555 % 98 |8 | 84|20 POKE & TONE (V.SANTIAGO,J.OLIVIER,S. BARNES) (T) PENALTY 02324TOMMY BOY %
47 | a6 | 41 | 16 | GHETTOSUPASTAR (THAT IS WHAT YOU ARE) @ PRAS MICHEL FEAT. OL' DIRTY BASTARD & INTRODUCING MYA | g 99 | 99 | 93 | 20 | WHATUON @ LATANYA FEATURING TWISTA | 44
W.JEAN,P.MICHEAL (P.MICHAEL,W.JEAN R JONES,B.GIBB,M.GIBB,R.GIBB,J.BROWN,B.BYRD) (T) INTERSCOPE 95021* THE LEGENDARY TRAXSTER (L.HUGHES,C.MITCHELLS.LINDLEY, R GREGDRY,F.TAYLOR) {C) (T) (X} BLUNT 4402*/TVT
54 B 9 DEADLY ZONE ¢ BOUNTY KILLER FEAT. MOBB DEEP & RAPPIN' NOYD 48 100 | 100 | 94 20 SHORTY (YOU KEEP PLAYIN' WITH MY MIND) @ IMAJIN FEAT. KEITH MURRAY 20
N.MYRICK (R.PRICE,N.MYRICK,T.PERRY,K.MUCHITA,A. JOHNSON) (C) (D) {T) TVT SOUNDTRAX 8215/TVT R LAWRENCE D ANGELETTIE (R.LAWRENCE. D.ANGELETTIEA.KNIGHT NLWRIGHT K MURRAVIP.BR(WVN R RANS) (C)_(D)m JIVE 42525

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. 4 Videoclip availability. @Recording industry Assn. Of America
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for CD single. *Asterisk indicates catalog number is for cassette single; CD single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1998, Billboard/BPI Communications and SoundScan, Inc.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
73 2 WAY STREET (chklo ASCAPMissjones, BMI/AIl Sitver,
BMUBeane Tribe, BM|
43 98 THUG PARADISE (Michael 's Universe, ™
BMVJum, RfBean BMW 1) WBM
Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 105 R&B stations) 89 lﬂﬂ _I}pn /Gifted Pearl, ASCAP) HL Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- k] AI.I.MVUFE/DON RUSH (TAKE LOVE SLOWLY) (EMI of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. Thisdatais used in the Hot R&B Singles chart. N’"' ASCAP B, ) H%M Doinit, ASCAP/2 SoundScan®
nucluc:(sxv HIGH) (Dungeon Ratz, ASCAP/Goodie Mob, i
= r= = BMU/Chrysalis, BMI/Gnat Booty, ASCAP/Chrysalis, ASCAP) = =
4|3 (53 WM il Bl [ A A F
W el o S 21 THE BOY IS MINE (EM! Blackwood, BMVBran-Brar g o wilg|o
A EARIT: 2|z |8 mme EMW Blackwood, SESAC/Famous, BMUHench, BMVEMI, a5 | 8| mme alc 5| e
£ | = | = | ARTIST IMPRINT/PROMOTION LABEL) Z | = | = | ARTIST IMPRINT/PROMOTION LABEL) 79 CALLIN um Pumsm m R £ | 5 | = | ARTIST GMPRINT/PROMOTION LABEL) Z | 3 | £ | ARTIST AMPRINT/PROMOTION LABEL)
SUPERTHUG 1 SHOULD CHEAT ON YOU
* kx NO.1 % * (38) 40 | 8 | RoReACA (PENALTHTOMMY BOY) ﬁ Sﬁ’é}.ﬁjsui'.?: ((\lr"t;uLuAlLblllT (“;“EVI% '“’uﬁm'()’?cﬁ'y‘&ns * x NO.1 * % 38135 | 6 | )Son (HOLLYWOOD)
DOO WOP (THAT THING) ASCAP LATELY
1|7 LAY L (RUFFHOUSECOLUMBI 3wisatha 1 | 39 34 | 9 gg&%%o%g '({r'ﬁ)NL(I;MITIPRIORITY) 81 cu:m-:n ° mcﬂ'ﬂsc"sﬂ,)ggﬁasrﬁ“ K‘r’m ASCAP/EMI (D} 45 DIVINE (PENDULUMRED ANT)_ 1weskatNo 1 | (3940 | 23 ”IRIAALHUC'AQEY (COLUVI\"B‘:A)
? S lous, ASCAP/EMI Aprl, ASCAP/Casa HOW DEEP IS YOUR LOVE
2 | 2 |19 | ARE YOU THAT SOMEBODY? 40| 33 | 28 | STILL NOT A PLAYER : (D) 63 2 40|37 | 14 | NOBODY DOES IT BETTER
AALIYAH (BLACKGROUND/ATLANTI David, ASCAP/M Bird, ASCAP) HL
H OUNDY, C) BIG PUNISHER FEATURING JOE (LOUD) e e DRU HILL FEAT, REDMAN (ISLANO/DEF JAMMERCURY) FEAT, WARREN G (D03 FOUNDATIONEPCERERKAWAY)
34|14 THE FIRST NIGHT 431115 IT'S ABOUT TIME 76 COME WITH ME (Flames Of Albion, ASCAP/Wamer 3215 | CAN DO THAT 413219 PAPER
MONICA (ARISTA) PUBLIC ANNOUNCEMENT (A&M) wcﬂl? ASCAP/Jusnn C«r;bs ASCAP/EMI Apnl MONTELL JORDAN (DEF JAM/MERCURY) QUEEN LATIFAH (FLAVOR UNIT/MOTOWN)
MY LITTLE SECRET ALL MY LIFE 22 DAVDREIHI l MU/EMI Blackwood, THE FIRST NIGHT SAY IT
4 | 3 | 12 | xsCaPe (50 SO DEFICOLUMBIA 42| M| 43| ore 10s0 e BMUEnsi EM‘S.‘;‘;,, Jem"ém%ﬂa%msmwn 41 3|9 | vonica arisTA 44 | 28 | VoiCES OF THEORY (H.0.LA/RED AND)
. Daniels, /EMI April, ASCAP, ASCAP) HL
MOVIN' ON RUFF RYDERS’ ANTHEM ASCA.P WESTSIDE SPARK SOMEBODY
5| 5 |12 | ot suwtve sooeumestmesoen | 3] 50 | 11| Dy (RUFF RYDERSIDEF JAMMERCURY) L w}gﬁgﬂwc m’,”"s" Mack, /Bxs%m 5 | 5| 2 | 1o LockworkEPIc) 43|39 | 4 | BUDDHA MONK (EDEL Ali'AZmCA)
i 38 DEmeou {Medina Sound, BMI/Pen Slulls BMVDJ Hi-Tek,
6 | 6 |20 | FRIEND OF MINE 44 | 45| 3 | MATRIMONY: MAYBE YoU Al B (§)| 13| 2 | NOBODY'S SUPPOSED TO BE HERE 4 | 6 | LOVERS AGAIN
K;LLY PRICE (T-NECK/ISLAND) MAXWELL (COLUMBIA) o aMEs“wm (Mkb%urglﬁ BMV’:;M W%Mwmpable DEBORAH COX (ARISTA) (44) ALEXANDER O'NEAL (ONE WORLD/ICHIBAN)
HALF ON A BABY ONE DAY YOU'LL BE MINE ancacl ving, THINKIN' BOUT IT
1/18(6 R. KELLY (JIVE) @ 8|3 USHER (LAFACE/ARISTA) 51 cﬂm %or:ej mmcégan: Mﬂfl s Jams, T(1]7 GERALD LEVERT (EASTWEST/EEG) 45(33|9 ﬁ%&ﬁ EBDEGE (SO SO DEF/COLUMBIA)
ASCAF nerson, anice S,
THINKIN' BOUT IT NO GUARANTEE B 1) JUST THE TWO OF US ET ME GO...
8 | 7 | 14 | GERALD LEVERT (EASTWEST/EEG) 46 | 38 | 28 | 5icO DEBARGE (KEDAR/UNIVERSAL 83 DOYOU (Kenny Parker, ASCAP/IXL, ASCAP) — [ [ Wit smiH cotumsin 0|2 | A Ao ME
(9 19| 4 | LOVELKE THIS 41| 42 | 10| NoBoDY ELSE & "R GREENTHUME (Sou Assassis. ASCAP s Fom o | 771 717 ) 1Lt Love vou 41|42 9 | GoODBYE TO MY HOMIES
FAITH EVANS (BAD BOY/ARISTA) TYRESE (RCA) n,.ﬁ‘, WAY (Z,,mba ASCAP/lazz Merchant, ASCAP/Ephcey, NEXT (ARISTA) WTERPFAT SLITHE SHOORER, SHSCF AN AN E DX DO LATFRINITY
CAN'T TAKE MY EYES OFF OF YOU LOOKIN' AT ME ASCAP/PolyGram ntematinal, ASCAPMCA NOBODY ELSE .
(10 10 [ 18 | ERURIN L (ROFFROUREICOLUMBIA) 48 | 43| 15 | iaSE FEAT. PUFF DADDY (BAD BOV/ARISTA) w{um ASCAP/Towa Tei, ASCAP/Babel Giberto, 10( 7] 8 | TvRese (reh) 48 | 50 | 10 | T3 ALRICHY, 2 mocaseuanes sivercuro
1 STILL LOVE YOU YOU MAKE ME WANNA... B R B i SO INTO YOU 5
(AD| 15 14 NEXT (ARISTA) (39), 67 | 65 USHER (LAFACE/ARISTA) ASCAPMarshai, /lobel ASCN’) HL 11| 8 | 14| TAMiA (QWESTWARNER BROS.) 491454 gv%n%’sﬁﬁ[f(ﬁﬁ#&ousmowmBm)
HOW DEEP IS YOUR LOVE SWEETHEART 4 A"r::eir:| D %th:vmm = B/'gowyksm (%orp x TOUCH |
ca, jan, unes, T
@ 12| 8 DRU HILL FEAT. REDMAN (ISLANDIDEF 5045 4 JD & MARIAH CAREY (SO SO DEF/COLUMBIA) ASCAPﬁub s World, AASSCAP/HGLL ASCAP/For Chase, 12[11]10 MONIFAH (UPTOWN/UNIVERSAL) @ 132 PARDON %E%l? G}l‘iggVE)
ASCAPMit Co. Soutt
TOP OF THE WORLD ANGEL IN DISGUISE GOES SPLACKAVELLIE | K
13| 9 | 16 | BRANDY (FEATURING MASE) (ATLANTIC) (511 65 | 2 | BRanDy (ATLANTIC) L Fuu ¢, BMI H()MI.WE e 13 |10 | 6 | 3RessHia Tony MERceDEstAFACEARISTA) | | 31|41 | 5 'A o HAVlmgﬂmmmmm
B 56 GMEITO FABUI.OUS (Patchwerk 360, ASCAP/AHMP 926,
SAM DAYS LIKE THIS -B-Doo, ASCAP/WB, ASCAP/Rea DAYDREAMIN' COME W ME
14 | 11 | 12 | GINUWINE (BLACKGROUND/ATLANTIC) 52| 51 | 6 | kENNY LATTIMORE (COLUMBIA) Wﬁ,‘},’, Nothing mﬂﬁ/‘{,‘nem Funﬁ W‘gmy/m 1419 |10 | TAryaNA ALl (MAWORKEPIC) 52|49 |16 | gy DADIIDWEAT. JIMMY PAGE (EPIC)
Tunes, ASCAP/Chesdel, B! .
@ 17113 SO INTO YOU 531471 6 TIME TO MOVE ON P GHETTO SUPASTAR (THAT 1S WHAT YOU ARE) (Sony/ATV 1512112 LOOKIN' AT ME 5315329 THROW YO HOOD UP
::42: (s:)v:sr:/wm::vsvn BROS.) SPARKLE (ROCK LAND/INTERSCOPE) Eﬁdﬁ m;ﬂ ,ﬁfd AU %M%%‘g ggﬁ % /l‘/”ca ) MASE FEAT. PUFF DADDY (BAD BOY/ARISTA) MR MONEY LOC FEAT. ABOVE THE LAW (LOCN-UP)
KNI DOIN’ JUST FINE amer-|ameriane, ers, reers- FRIEND OF MINE
16|13 |31 JON B. (YAB YUM/550 MUSIC/EPIC) s4|52|12 BOYZ Il MEN (MOTOWN) o Effz(is B(r(d;ollllllr;,ml&a lllseamg HUgABI;‘MCA e 1615/ 14 KELLY PRICE (T-NECK/ISLAND) 47|13 'Ir'E‘ESQ?EE(meE LION)
I Pal on, meo
MAKE IT HOT 1 GET LONELY BMLU/Gasoline Alley, BMI) YESTERDAY DO YOU
17 14 | 22 | nyi ey wsmamorumuoosneconmopshesin | | 35 | 49 [ 49 | JARET (FeAT. BLACKSTREET) iRGIN 63 AG%O?BYE Tgy MY uon:zs (BigP, BM)I{{BLu?nn Ave., 17)16| 5 | oepetan MoRGAN (vazMoTOWN) % | 38| 15| HearHer 8. vcm
HOW’S IT GOIN' DOWN FIND A WAY et ) i DEFINITION NEL
20| 11 | RV ek runde) ot avotvsoes smcroun | [0 62 | 5 | K Thiie caLLED QuEsT ives e %ﬂs‘ :S‘&S,‘,’g"bc“&u_' W/BA'%"- WW)/H'LW‘ Bamn 18 | 18 [ 8 | 0= DEF & KWEU ARE BLACK STAR (Rawkusy | | 96 | 62 | 22 5&? (LF(E)AT.EBZACKSTREET) (VIRGIN)
THE ONLY ONE FOR ME THE WAY IT'S GOIN' DOWN (T.W.ISM. FOR LI 97 HERE WE GO AGAIN (So So Def. ASCA/EM! April SUPER
19 | 16 | 25 | BRiaN MCKNIGHT (MOTOWN) 57193 | 9 | swauiLLe OneaL FemT. PEIER%M (T.W.ISMJM':ME; BMVNM&’muEmSNAS&&PWMW Songs, 19(14]5 NOREAGPIiPléﬁALTYﬂ'OMMY B0Y) 571|522 E’z’&ﬁmﬁﬁhmwnwm
LEAN ON ME WE CAN FREAK IT ASCAP/WB, ASCAP) HL/WBM - ‘98 THUG PARADISE RI
27115 KIRK FRANKLIN {GOSPO CENTRI/INTERSCOPE} 58 (565 KURUPT (ANTRA/AZM) 44 HEREWELGO {Sony/ATV Tunes, ASCAP/Huss-Zwingi, @ 2005 TRAGEDY, CAPONE, INFINITE (H.O.L.A.) 58|57 2 :”I‘lﬂAEAc‘V?‘J (Gg{HS.EREETNZ)
GOTTA BE LOST ONES 27 HORSE & CARRIAGE (Killer Cam, ASCAP/Untertainment, INVASION OF THE FLAT Brirg -
21|20 | 31 | JAGGED EDGE (SO SO DEFICOLUMBIA) 59| 57 | 20 | AGRYN HILL (RUFFHOUSE/COLUMBIA) WM /MCha?pel ASCAP//IJZAMJ umr Ba'fa'ﬁlvalw 21 [ 19| 3 | 700 SHORT (SHORTAVE) 9|49 % B#Tmnﬂmmm
ASCAP, lams, ASCAP/Jumping Bean,
MONEY AIN'T A THANG DAYDREAMIN' Songs ryone STILL A G THANG
22|18 | 21 | jp'FEAT. JAY-Z (SO SO DEF/COLUMBIA) 60 | 41 | 16 | TATYANA ALl (MAYWORK/EPIC) 3 Eg"w?‘é,'j.}ﬁm Avem,e AT o e 22|17 | 6 | 3NOOP DOGG (NO LIMIT/PRIORITY) (60 —| 3 SEXUAL HEALI'I‘)EBARGE(WARNER BROS.)
ASCAP/Nynaw ASCAP/Da Ish, ASCAP/FunkyNoble
BEAUTIFUL THUGS CRY ASCAP/Fal TOUCH ME RAISE THE ROOF
(23] 39 | 8 | JkRY ) BUGE (FLYTE TYMEMCA) (D) 70 | 7 | THVESE (MO THUGYRUTHLESYRELATVITY) 57 HOW 0/5 | SAY I'M SORRY (EMI Ap,,, ASCAP/Keiande, (@) 23| 5 | $o (PERSPECTIVE/ASM) 61 | 66 | 29 | |3 Fear. N0 GOOD BUT S0.GOOD (LUKE WASLAND)
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Judy Torres Soars Beyond Freestyle On Latest Single

DANCING QUEEN: It's a sun-
drenched, picture-postcard Saturday
afternoon, and club siren Judy Torres
is holed up in a dance rehearsal stu-
dio in midtown Manhattan.

Torres, along with her four male
dancers, is rigorously rehearsing a
new stage routine to accompany her
new single (and first for Third Mil-
lennium), “Back
In Your Arms
Again” (Billboard,
May 16). After
several hours—
and much
sweat—Torres is
visibly pleased
with the highly
polished MTV-
worthy choreography. And that’s a
good thing, because in approximately
24 hours she’ll be performing the song
in Philadelphia.

Written and produced by the sore-
ly underrated Brinsley Evans, “Back
In Your Arms Again” will surely sur-
prise many listeners at first: It's not
a Latin freestyle song. Quite frankly,
if we didn’t know better, we'd swear a
raised-in-the-church diva was respon-
sible for the soul-drenched delivery in
this anthemic house jam. (Torres has
been taking voice lessons.) This is not
the same singer who recorded such
frothy Latin freestyle hits as “No
Reason To Cry,” “Please Stay
Tonight,” and the indefatigable “Come
Into My Arms.”

“After much soul-searching, I made
a conscious decision not to record
another freestyle record,” says the
Cuban/Puerto Rican singer, who was
born in the Bronx, N.Y., and now
resides in Jersey City, N.J. “I'm sure
that will upset many people, but I've
grown both as an artist and a singer.
Now is the time for me to spread my
wings and show what I can do vocal-
ly'”

In addition to Evans’ brilliantly exe-
cuted, disco-embellished original ver-
sion, the single receives re-tweaking
from Chris “The Greek” Panaghi,
Eddie Baez, and Welcome. Already,
the song is receiving spins by some of
clubland’s most discerning DJs,
including Junior Vasquez, Glen
Friscia, and David Knapp.

Torres knew she wanted to record
the song after hearing only four mea-
sures of it on a demo tape that Evans
had put together. “It was dramatic
and had a definite pop feel to it,” she
says. “And I'm a dramatic person—
people always refer to me as this big
drama queen—who loves when things
are over the top and full of glamour.”

Although Torres hasn’t had a hit
record since 1992 (“Love You, Will You
Love Me"), it’s not as if she’s been
doing nothing. “When people aren’t
informed, they come to their own con-
clusions,” she says. “After the release
of my second album [“My Soul”], peo-
ple concluded that, since I wasn’t
making records, I must not be doing
anything.”

Throughout her 11-year career,
Torres has never had the need for a
day job. Not even during the “dry

TORRES

by Michael Paoletta

years” when the hits stopped coming.
“Fortunately, clubs continued to hire
me, even though I had no new single
to promote. Over the years, the major-
ity of my weekends were spent per-
forming in clubs around the country.”

Recently, Torres discovered some
untapped talent. She appeared in the
off-Broadway musical ‘After Hours”
and continues to hone a one-woman
cabaret show in New York’s theater
district. She also confirms her latest
gig, that of a radio personality on
WKTU New York. Torres also
donates time to nonprofit organiza-
tions, like Covenant House, and is a
frequent guest at local schools, where
she addresses students about the
importance of self-esteem.

“When freestyle music’s popularity
began declining, I was told that my
career was over,” says Torres. “At the
time, I felt sorry for myself. I was
hurt for a very long time. One day, I
realized that I would never be the
singer I wanted to be if I kept feeling
sorry for myself. So, I kept moving.
But while I continued performing, I
was afraid to record a new song.

“It’s odd, but now I realize I was
afraid of success. It's something that
everybody wants, yet nobody knows
how to handle it once they get it. This
business is like one big roller coaster
ride. The highs are so high, and the
lows, well, these days you don’t even
dwindle down; you simply crash.
When you're popular, you're treated
like a queen. When the party’s over,
it’s like cricket city.”

Fortunately, Torres’ mother taught
her the importance of perseverance.
“That one word means everything to
me. Perseverance means survival.
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Great things always seem to happen
to me just as I'm about to give up.
Without perseverance, you have noth-
ing but regret—and nothing is worse
than living with that.”

RAY OF LIGHT: It’s been four years
since remixer/producer Victor Im-
bres made a name for himself with
Alcatraz’s international hit “Give Me
Love.” In that time, he has been accu-
mulating one production job after
another, garnering kudos for numer-
ous classic tracks, including “Loving
You More” (Brian “B.T.” Transeau),
“Ride A Rocket” (Lithium Featur-
ing Sonya Maden), “There Will
Come A Day” (the Absolute), “Stand
Up” (Love Tribe), “Land Of The Liv-
ing” (Kristine W), and “Make The
World Go Round” (Sandy B).

While his workload makes us a tad
nervous, Imbres somehow finds the
time to also helm four record labels
(Redlight, Greenlight, Amberlight,
and South of Sanity) and collaborate
with Swedish DJ Christian Smith
under the guise of Interzone, a deep-

baked underground act enjoying
much success with “Cocaine”/“Let’s
Get It On.” Does this man ever sleep?
Apparently not.

With the release of his debut
album, “Escape From Alcatraz,” on
the Hollywood, Fla.-based Green-
light, Imbres offers the listener a
glimpse into the mind of a man
weaned on club music who isn’t afraid
of pushing the envelope when it
comes to making a dancefloor pump.
Here is a talent that thrives on exper-
imentation, not stagnation. Highlights
include the progressively charged
“Fire” and the lush, piano-fueled
“Heaven,” both of which feature diva-
in-training Dihann Moore on vocals;
“Escapes” recalls the stomping ener-
gy of Bohannon’s classic “Let’s Start
The Dance”; and “Moon” overflows
with synth and piano flutterings that
would do both Giorgio Moroder and
Robert Miles proud.

SOUR & SWEET: Do Japanese acts
like Pizzicato Five and Cornelius
make your body twitch with delight?

How 'bout the quirky lounge appeal of
the U.K.’s the Gentle People or
France’s Dimitri From Paris? If so,
ya best get ready for Fantastic Plas-
tic Machine’s self-titled debut album
on Emperor Norton Records.

Masterminded by Tokyo-bred
DJ/producer/voracious record collec-
tor Tomoyuki Tanaka, the festive 13-
track set mixes bossa nova (“Pura
Saudabe”) and “Laugh-In”-derived
inspiration (“Dear Mr. Salesman”)
with French pop (“Fantastic Plastic
World”) and sugar-coated disco
(“L’aventure Fantastique”). Aficiona-
dos of '60s soft rock will gravitate
toward a remake of Joe Jackson’s
“Steppin’ Out,” which features
Dougee Dimensional (of the Gentle
People) on vocals. Quite the delectable
confection!

Dance Music Editor Michael Paolet-
ta can be reached by phone at 212-
536-5068; by fax at 212-536-5358; by
E-mail ot mpaoletta@billboard.com;
and by mail ot Billboard, 1515 Broad-
way New York, N.Y. 10036.

BY DYLAN SIEGLER

NEW YORK—With more aliases
than a cartoon villain and plenty of
tricks up his sleeve, Brighton, Eng-
land’s Norman Cook has no trouble
keeping busy.

For the last eight months, Cook
has been crafting a new album of
big-beat DJ numbers as Fatboy
Slim, his best-known persona
among American audiences. He’s
also been making frequent appear-
ances as a DJ around the world and
at his home base, Brighton’s Big
Beat Boutique, and fielding
requests for remixes from acts like
the Beastie Boys, the Pet Shop
Boys, and ex-Take That member
Robbie Williams.

Without losing sight of dance
music’s club-bound agenda, Cook—
who's also released original tracks
and remixes under the guises
Mighty Dub Katz, Beats Interna-
tional, and Pizzaman, among oth-
ers—reaches a new listenability
plane on his upcoming Fatboy Slim
record, “You've Come A Long Way,
Baby,” due on Astralwerks/Caroline
Oct. 20.

“You've Come A Long Way, Baby,”
set for release Oct. 19 by Skint in
the U.K. and in other territories by
Sony Independent Network Eu-
rope, combines straight techno, hip-
hop, reggae, and even calypso on 11
gleeful dance tracks.

“The first [Fatboy Slim] album
was a pure dance album,” says Cook,
“and one criticism I heard was that
you couldn’t sit down and listen to all
of it. It was all relentless: ‘Come on,
have fun!” But now on this new one
there are some quieter moods—it’s
a little more grown-up.”

Fans will recognize Cook’s boun-

Gook Adds New Ingredients As Astralwerks’ Fatboy Slim

cy lightheartedness and technical
savvy from the 1996 Fatboy Slim
effort, “Better Living Through
Chemistry,” which grabbed Astral-
werks’ attention when it first caught
fire as a Skint release in the U.K.

While electronic music connois-
seurs in the States bought “Better
Living” and Fatboy Slim’s dance
remix of Cornershop’s “Brimful Of
Asha” received attention in the UK.
from pop radio and clubs, Cook’s
music didn’t start the shift to more
mainstream listenership in the U.S.
until this year’s surf-laced break-
through track, “Rockafeller Skank,”
which is on the Astralwerks/Caro-
line “MTV Amp 2” compilation
along with tracks from the likes of
Propellerheads and Roni Size/Re-
prazent, appeared.

“America is really, for the first
time, getting its proper exposure to
his work,” says Astralwerks GM
Errol Kolosine. “I've always thought
that the American audience is more
intelligent than they’re given cred-
it for, and when they hear his stuff
they like what they hear.”

“Rockafeller Skank” landed Fat-
boy Slim in active rotation on MTV
in the U.S., which helped build
anticipation for the new disc. Kolo-
sine projects that “the level of antic-
ipation built up for this album, due
to the success of ‘Rockafeller
Skank,” will feed upon itself. You'll
be hearing it coming out of every-
one’s car stereos by the new year.”

“‘Rockafeller’ sounds like a gui-
tar track,” says Cook, “and I can see
that Americans like it. But it pisses
people off in England—‘Bloody
indie-rock crossover! Give us some
pure techno.””

Cook revels in creating tracks

from samples, tweaking sounds
until they become anonymous “bits
of noise.” He explains, “I sort of get
the one gag, the chorus line, or just
a groove. Then I just sit there for
hours trying out different sounds or
ideas, seeing how they work. It’s like
making a big stew, and you just
keep dipping your finger in. Some-
times that takes a day or four days.”

Cook, who started his career in
the '80s as the bassist for the Brit-
pop band the Housemartins, gains
inspiration from the exotic locales
he visits on DJ trips. It was on a
surfer-filled beach during a jaunt to
Singapore and Bali that he devised
the splashy guitar line of “Rock-
afeller Skank.”

Most of the hooks that drive Fat-
boy Slim tracks are built from
“snippets of records, played back-
ward, and I've ceased to remember
what record they came from,” says
Cook. “My favorite is when the orig-
inal samples are so chopped up that
the owner doesn’t even recognize
them.” The memorably profane spo-
ken phrase that’s the basis for the
new album’s “In Heaven” is one
such jimmied sample.

Cook has been cultivating his joy-
ful DJ style since age 15, when an
affluent school friend offered to
rent a pair of turntables for Cook to
use at a party in exchange for the
use of his coveted record collection
and encyclopedic musical knowl-
edge. Luckily for the dance music
world, Cook got hooked.

“I loved the power of controlling
the mood—being right at the center
of the party and showing off, basi-
cally,” says Cook. “That was 20
years ago, and I still get the same
buzz out of it that I did then.”
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z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
«!, xl2 |°9F OF DANCE CLUB PLAYLISTS. <, x|l2 |[SE COLLECTED, COMPILED, AND PROVIDED BY  SoyndScan®
2H| 2| 3g| €< TITLE ARTIST 2U | ou |33 | €2 | TITLE ARTIST
T2 |32 | 2| 25| IMPRINT & NUMBER/PROMOTION LABEL 2| 32| «Z| 25| IMPRINT & NUMBER/DISTRIBUTING LABEL
*x A NO. 14 %% * * *NO. 1% x %
1 1 2 9 MUSIC SOUNDS BETTER WITH YOU ROULE 38561/VIRGIN 2 weeks at No. 1 @ STARDUST 1 1 1 20 | THE BOY IS MINE (T} (X) ATLANTIC 84118/AG 14 weeks at No. 1 € BRANDY & MONICA
3 4 8 LET ME GO...RELEASE ME H.0.LA. 341070 VERONICA 2 2 — Z ONLY WHEN | LOSE MYSELF (X) MUTE/REPRISE 44546/WARNER BROS. & DEPECHE MODE
@ 6 10 4 NOBODY'S SUPPOSED TO BE HERE ARISTA 13551 & DEBORAH COX 3 3 2 23 | MY ALL/FLY AWAY (BUTTERFLY REPRISE) (M) (T) (X) COLUMBIA 78822 & MARIAH CAREY
@ 4 7 7 | WHAT THE CHILD NEEDS ARIOLA DANCE 60431/BMG LATIN HANNAH JONES * % * GREATEST GAINER % % % i
5 8 12 5 CAN'T GET HIGH WITHOUT U SUBLIMINAL 007/STRICTLY RHYTHM JOEY NEGRO FEAT. TAKA BOOM @ 49 — 10 | THE ROCKAFELLER SKANK (T) (X) SKINT/ASTRALWERKS 6242/CAROLINE @ FATBOY SLIM
6 2 1 8 | GOD IS A DJ ARISTA PROMO ® FAITHLESS T PHGT SHOTDESUT* & %
1 9 11 7 | THE AGE OF LOVE GROOVILICIOUS 050/STRICTLY RHYTHM ® THE AGE OF LOVE @ NEWD | sioRODYE SlPPOEEONGIRE HEREIR GO RESTRI 5580 OEBORAH COX
12 | 16 6 | LET'S GO ALL THE WAY COLUMBIA 78958 & REACT
9 7 6 9 A EVER OV A e e et srmerToRTr TAYLOR DAYNE 6 5 4 26 | EVERYBODY [BACKSTREET'S BACK] (T) (X) JIVE 42515 & BACKSTREET BOYS
0 B 7 A R A L T GEORGIE PORGIE 1 4 3 18 | RAY OF LIGHT (T) (X) MAVERICK 44523/WARNER BROS. © MADONNA
8 6 7 ) THINKIN® BOUT IT (T) (X) EASTWEST 63809/EEG @ GERALD LEVERT
11 5 3 11 | IFYOU COULD READ MY MIND TOMMY BOY 497 @ STARS ON 54: ULTRA NATE, AMBER, JOCELYN ENRIQUEZ @ NEWD 1 ST T ST
125 i ; R -CYE £PiCPROMO  GLORIA ESTEFAN 10 8 9 18 | PUSSY (T) (x) ANTLER SUBWAY 1031/NEVER LORDS OF ACID
@ 16 | 23 5 | MOVIN' ON UNIVERSITY PROMO/INTERSCOPE & MYA
18 28 6 GREATER RADIO UNIVERSE PROMO/UNIVERSAL DUKE B 12 10 B STOP ) VIRGIN 38641 ¢ SPICE GIRLS
15 20 35 4 RAIN GROOVILICIOUS 052/STRICTLY RHYTHM BRAINBUG 12 J D B CRUEL SUMMER (1) 00 ARISTA 13506 @ ACE OF BASE
0 20 | 22 3 T HE FREAKS COME OUT TOmY GOy SIIVER LASED 307 TOMAR 8T o CEVIN FET RS B FRERR 13 7 11 | IF YOU COULD READ MY MIND (T) (X) TOMMY BOY 497 @ STARS ON 54: ULTRA NATE, AMBER, JOCELYN ENRIQUEZ
@ R 2 ) BTl 8 SV 0 e 14 | 15 17 17 | KEEP HOPE ALIVE (T) (X) CITY OF ANGELS 77105 THE CRYSTAL METHOD
23 32 4 MUSIC IS THE ANSWER (DANCIN' & PRANCIN') TWISTED 55443/MCA DANNY TENAGLIA + CELEDA ) g 2 I B ECUEICHCIEEIT ol NREE 2 ¢ RICKY MARTIN
THRD 9 13 | FEEL 1T BaTTeRY 46506vE e s e 16 | 14 8 17 | YOU'RE STILL THE ONE (X) MERCURY (NASHVILLE) 566015 ® SHANIA TWAIN
2 1 15 P B ACKON AT C TN SIOONE AN paaes N 17 18 11 11 | INTERGALACTIC (T) GRAND ROYAL 58705/CAPITOL & BEASTIE BOYS
18 17 14 ) WHATEVER YOU WANT (T) (X) NEPTUNE 163025/RIVER NORTH TAYLOR DAYNE
QD] 28 [ 37 |8 | JET SET seuracan 2529 DAT OVEN 19 | 11 | 18 | § | CLOSING TIME (x) UNDER THE COVER 9803 SOKAQTIC
2 19 22 b e e e SANESSAMAS 20 16 15 23 | FROZEN (T) (X) MAVERICK 43993/WARNER BROS. & MADONNA |
2|2 31 5 SHOW YOU LOVE 1.C.U. 004 A.K. SOUL FEATURING JOCELYN BROWN
2% 17 m 3 e UNMER e e SIS yal 10 27 5 OBJECT UNKNOWN (T) (X) ASPHODEL/OUTPOST 0115/GEFFEN DJ SPOOKY
RERE B 1 1 FALL ov 012 ROV ITSeRe 22 | 21 | 22 | 35 | HOW DO I LIVE (T)(X) CURB 73047 ® LEANN RIMES
23 | 22 | 21 | 22 | 1GET LONELY (T)X) VIRGIN 38632 & JANET
* % * POWER PICK* * % 4| 2% | B 5 | SUAVEMENTE () (X) SONY DISCOS 82795 @ ELVIS CRESPO
38 | — | 2 | LOVE HIM ATLANTIC PROMO DONNA LEWIS
— @ 29 | 13 | 14 | CAN'T WE TRY (T) (X) ROBBINS 72025 ROCKELL [DUET WITH COLLAGE]
21 | 13 | 8 [SI1 EVERYBODY DANCE STRICTLY RHYTHM 12552 BARBARATUCKER 26 | 20 | 16 | 5 | SUMMER OF LOVE '98/ROAM (x) REPRISE 44513WARNER BROS. THE B-52'S
* % * HOT SHOT DEBUT % * % 21 | 23 | 23 | 23 | MY HEART WILL GO ON (T) (X) INTERHIT 54020/PRIORITY DEJA VU
NEW) 1 THE FUTURE OF THE FUTURE (STAY GOLD) ARISTA PROMO DEEP DISH WITH EVERYTHING BUT THE GIRL 28 26 20 12 DELICIOUS (T) (X) GEFFEN 22408 @ PURE SUGAR
29 | 32| 3 5 | NEW KIND OF MEDICINE AM:PM IMPORT ® ULTRA NATE ] 33 [ 50 li IF 1 HAD A CHANCE (T) (X) TIMBER! 746/TOMMY BOY CYNTHIA
30 21 19 8 WATER WAVE EDEL AMERICA 4635 MARK VAN DALE WITH ENRICO | 30 | 2 26 9 TAKE ME AWAY (T) (X) PHAT CAT 30001 MIX FACTORY
31 26 17 9 DEJA VU NERVOUS 20325 E-SMOOVE FEATURING LATANZA WATERS 3 21 19 5 HALLUCINATING PLUTO/LOVE SHACK (X) REPRISE 44520/WARNER BROS. THE B-52'S
@ 48 | — | 2 | CHANGES CUTTING 437 SO PURE! FEATURING SHELEEN THOMAS @ 42 | 45 | 16 | GODZILLA (T} (x) INTERHIT 54025 PRIORITY THUNDERPUSS 2000
33 | 33 | 26 | 11 | GIVE ME LOVE PLAYLAND 53319/PRIORITY # DJ DADO FEATURING MICHELLE WEEKS @ 43 | 37 6 | LET ME GO...RELEASE ME (T) (X) H.0.LA. 341070 VERONICA
36 | 46 3 I'LL GIVE YOU LOVE SOULSHINE 005 ANDRICKA HALL 34 | 3 24 5 MUSIC IS THE ANSWER (DANCIN' & PRANCIN'} (T) (X} TWISTED 55443 MCA DANNY TENAGLIA + CELEDA
35 | 31 24 8 DEEPER UNDERGROUND EPIC PROMO & JAMIROQUAI | 32| 29 61 | THINGS JUST AIN'T THE SAME (T) (X) ARISTA 13381 & DEBORAH COX
2 | — 2 SUPERSTAR LOGIC 3000 54069/L0GIC @ NOVY VS. ENIAC RE-ENTRY | 36 | GET READY TO BOUNCE (T) (X) EDEL AMERICA 3722 ® BROOKLYN BOUNCE
46 | — | 2 | THE DOOR sFP 9626 CIRCUIT BOY 37 | 24 | 30 | 25 | SMACK MY BITCH UP (T) (X) XL MUTE/MAVERICK 43346/WARNER BROS. ® PRODIGY
9 | — 2 FEEL IT NERVOUS 20322 TIKO PRESENTS THE GROOVE FEAT. DAWN TALLMAN ! | 37| — 2 WHAT THE CHILD NEEDS (T) (X) ARIOLA DANCE £0431/BMG LATIN HANNAH JONES
39 | ¥ 40 4 | WANNA SEE YOU GROOVIN' CUTTING 428 ROBBIE R. PRESENTS DEE-LUCIOUS 39 | 39 | 33 10 | DO IT AGAIN/MEN BEAT THEIR MEN () (X) GROOVILICIOUS 001/STRICTLY RHYTHM RAZOR N' GUIDO
50 § — | 2 | PORNSTAR SNAPT 2072/MAXI BIG MUFF 40 | 34 [ 35 | 37 | HONEY (M)(T)(X) COLUMBIA 78665 & MARIAH CAREY
41 34 29 10 | DREAM WEAVER TRAX 10012 ERIN HAMILTON 41 | 40 | 38 38 | PLASTIC DREAMS (REVISITED) (T) (X) EPIDROME 78758/EPIC & JAYDEE
227