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Elektra Slips A
Live Set To
Phish Faithful

B BY DOUG REECE

LOS ANGELES—Elektra Enter-
tainment is confident that Phish

PHISH

fans are eagerly waiting to take the
bait when it drops “Slip Stitch And
(Continued on page 1()!5

CELINE DION’S 550 SET
PACKS SUPERSTAR PUNCH

@ BY CHUCK TAYLOR

NEW YORK-—If there were ever a
doubt, Celine Dion is about to prove that
lightning can strike twice.
The global superstar”’s fifth
English-language album,
“Let’s Talk About Love,” due
Nov. 18 on 550 Musie, is one of
the Sony family’s most impor-
tant projects of the year. It
links the 29-year-old French ‘
Canadian with a host of high-
octane collaborators, includ-
ing famed Beatles producer
Sir George Martin, Luciano Pavarotti,
Carole King, the Bee Gees, and Barbra
Streisand, Dion’s most-cherished icon,
on the lead single “Tell Him.”
Worldwide sales of her previous
album, 1996’s “Falling Into You,”
reached 25 million, according to the

DION

label, earning Dion an abundance of
international acclaim, including the
Grammy for album of the year in the
U.S. (with sales of 10 million) and nods
as the world’s best-selling
recording artist at the World
Music Awards and the best-
selling French-language
artist in history at MIDEM.
She also corxjuered territo-
ries that are traditionally
untapped by English-speak-
ing vocalists, including scor-
ing a No. 1 track in Japan, “To
Love You More”—the first
North American-brecd chart-topper
there in 12 years—and a top five smash
in Latin America for “Sola Otra Vez,” a
Spanish-language version of her hit “All
By Mysell.”
So what'’s left? “Well, we haven’t got-
(Continned on. puge 98)

A

Larsen’s UMI
Emerges As A
Global Force

W BY ADAM WHITE

LONDON—For Universal Music
International (UMI) president -Jorgen
Larsen, Aqua’s “Aquarium” is more
than a top 10 album in The Billboard
200. It’s a tangible example of how his
$600 niillion division, which is respon-
sible for Universal Music’s business
outside the US,, is yvielding a return on
aworldwide investment program start-
ed four years ago.

That capital was spent on creating a
network of companies—now in 28
countries—with self-sufficiency in the
international marketing of Universal’s
sizable roster of American artists and,
just as important, with an active com-
mitntent to signing and developing

(Continued on page 99)

DIVERSE NOTES DEFINE NEW YORK CITY SOUNDSCAPE

Club DJs Step Into Star
Role On Dance Scene
H BY LARRY FLICK

NEW YORK—It's impossible to
encounter a veteran of New York’s
dance cireuit without being regaled
with fond memories of club life “back
in the day”—the "70/80s era when DdJs
had the undisputed power to create
instant hits and tangible stars with the
flex of a turntable. Although the city
remains a central point of the club uni-
verse, there’s debate within the com-
munity about its ongoing influence over

(Continned on page 9.3)
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SEE PAGE 27

Labels, Venues, Radio
Let Cabaret Flourish

H BY IRV LICHTMAN

Jazz Up-And-Comers
Are Big On Smalls

B BY BRADLEY BAMBARGER

Latino Music Blooms
With Stylistic Hybrids

B BY RAMIRO BURR

NEW YORK—The intimate and en-
during relationship
between New York
and cabaret music
is perhaps best
summed up by one
of the genre's
superstars and a
mainstay in the
city’s supper-club
scene, Rosemary
Clooney.

“It is the only —

NICASTRO

NEW YORK—A lot of people think the
Greenwich Village jazz joint Smalls is a

S

new Minton’s, a place like that haunt of

old where bebop’s up-and-comers
honed their tones and cast the music
into future tense.

city in the world
that truly loves
cabaret and the
people who do it,”

This final installment in
Billboard’s look at the New York
scene includes a roundup of key

clubs for new music ...

While that may be
overstating the
case, there’s no
denying that the
club’s hothouse

Page 93.

Clooney says. “It’s
the most intimate kind of storytelling,
and to keep it alive and well in New

(Continved on page 93)

vibe and regular roster of new and
undervalued talent have charmed
(Contizined on page 95)

Salsa and merengue have long heen
the traditional Latino genres to domi-
nate the New York music scene, but
recently voung artists have emerged
from its environs on a national scale
playing a new urban mixture of salsa/
R&B/hip-hop/dance/rap grooves.

Mare Anthony, India, Provecto Uno,
and DLG (Dark Latin Groove) repre-
sent the learling edge of a new Latino
sourxl in the mid-"90s. These are artists

(Continued on page 94)

ROCK103.5

WRCX Chicago Tops Billboard/

Monitor Radio Awards List
PAGE 3

TENTH ANNIVERSARY
SEE PAGE 43
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This alb ins a

le of hit singl

a few records that you may

have heard on the radio and o very personal selection from my Warner
Bros. recordings. Together, they are the songs that | would like to
present to the listener once again. Now if only I'd kept a diary ...

ELVIS COSTELLO EXTREME HONEY

THE VERY BEST OF THE WARNER BROS.

— Elvis Costello

YEARS
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WRCX Leads Billhoard/Monitor Awards

Almost Half Of Recipients Are Repeat Winners

B BY CHUCK TAYLOR

ORLANDO, Fla.—Perennial mainstream
rock victor WRCX (Rock 103.5) Chicago
rolled through the 1997 Billboard/Airpla,
Monitor Radio Awards as
the high achiever among
its class, sweeping the
major-market mainstream
rock category with five
trophies for station, PD,
muste director, local air
personality, and market-
ing director of the year.
Two radio stations—
also repeat winners from
1996—took home trophies in four categories:
adult WPLJ New York and crosstown top 40
WKTU, including top prizes for major-market
station of the year and PD. In all, an unprece-
dented 46 out of 94 winners at the ceremony,

KASEM

Dutch-Based
Arcade Acquires
Stake In Red Ant

B BY ED CHRISTMAN

NEW YORK—The Arcade Music Co., a
major player in the music compilation
business in Europe, has concluded a
multitiered deal with Red Ant Enter-
tainment, which includes acquiring a
minority equity stake in the American
label; a five-year reciprocal licensing
deal; and a joint venture to start a record
label in the U.K. and a compilation label
in the U.S. Terms of the deal were not
disclosed.

For Arcade, a Netherlands-based firm
with operations in most European coun-
tries, the deal gives the company an out-
let for its contemporary product in the
U.S. and a new vehicle in the U.K. music
business, as well as A&R sources from
those two countries.

For Red Ant, it brings additional fund-
ing into the company, European distrib-

(Continued on page 107)
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held Oct. 18 at the Orlando Renaissance
Resort, made command-performance trips to
the stage from last year’s awards show.
Rock 103.5’s winners were PD Dave
Richards, music director Jo Robinson, local
air personality Mancow Muller, and market-

Bilwc%h/ﬁ‘lih
RADIO AWARDS

l
L £ i

ing director Natalie DiPietro, all repeat title
holders. WPLJ staff awards went to Scott
Shannon for PD, morning team Shannon and
Todd Pettengill for local personalities, and
Heidi Dagnese for marketing director, again
all 1996 winners.

WKTU, whose renowned switch from
country WYNY to top 40/dance won it three
awards last year, rang the bell again with
kudos for PD Frankie Blue, as well as for
musie director Andy Shane—who picked up
the same honor at crosstown WHTZ last

=

vear—and marketing director Jim Furgeson,
the only first-time winner among the top
three station winners.

The ceremony also included a new acco-
lade, the Alison Steele Lifetime Achievement
Award. The first-time tro-
phy went to broadcast leg-
end Casey Kasem from
Westwood One.

By radio format, KROQ
Los Angeles was a modern
rock triple-crown winner,
for major-market station,
PD Kevin Weatherly, and
air personality Jed the
Fish. WBCN Boston won
major-market awards for music director
Carter Alan and marketing director Larry
“Chachi” Loprete.

In the medium-market category, KOME
San Jose, Calif., picked up two nods, for sta-
tion and PD Ron Nenni. KROX Austin,
Texas, won small-market modern rock sta-
tion and a double nod for PD and local air

(Continued on page 83)

CARRACK

Nat’l Talks Put New Twist In
Pan-Euro Mechanicals Saga

W BY JEFF CLARK-MEADS
and REMI BOUTON

LONDON—A new, national round of talks is
under way aimed at paving the path for a new
pan-European mechanical royalty rate to
replace the one that expired at the end of last
year. However, the two sides in this protract-
ed debate have very different ideas of the pur-
pose of the national discussions.

The record companies say these talks will
result in a series of national rates, the lowest
of which will then be used as a yardstick for a
pan-European rate. The publishers say there
will never be any national agreements, only
one applicable across the EU.

Continental Europe’s record companies and
publishers have been without an official agree-
ment on mechanical royalty rates since the old
one expired at midnight Dec. 31, 1996. Talks
aimed at hammering out a new agreement
stalled last fall and have never been formally
resumed, although informal conversations

GOOD, BETTER, BETTIS

We generally hear about the singer and
producers and usually don’t know anything
about the songwriter. So thanks to Irv Licht-
man and his Songwriters & Publishers page,
because it recognizes songwriters like John
Bettis and Steve Dorff (Billboard, Aug. 30).
Popular artists like Celine Dion, Dionne War-
wick, and Karen Carpenter would never have
touched our hearts with their voices if John
Bettis hadn’t written the words. When “Say
Goodnight” opens on Broadway and people
are raving about the composer, I'll proudly
be able to say I knew about John Bettis dur-

ing his “Eve” and “Mr. Guder” days.
Brian Micketson
Milwaukee

HEADACHE OVER SKA FEVER

I love ska music and am pleased it is
receiving front-page recognition in Billboard
(Billboard, Oct. 18), but I must point out inac-
curacies concerning the band I formed and
ran for its life span, the Specials. I was the
primary songwriter and keyboard player for
the band. After Funboy Three (Lynval Gold-

have taken place.

This means that labels and publishers are
operating under a gentlemen’s agreement to
keep to the old rate of 9.306% of published
price to dealer (PPD) until a new, pan-Euro-
pean Standard Contract is implemented.

However, during the summer, the Interna-
tional Federation of the Phonographic Indus-
try (IFPI) asked its member bodies in conti-
nental Europe to begin negotiations on a
country-by-country basis with their local
mechanical rights organizations.

A source at the organization says IFPI
intends for interim, local rates to be put in
place in these discussions. Though these rates
will be superseded by an overarching new
Standard Contract between IFPI and pan-
European authors’ body BIEM, the IFPI
source says any advantageous position that
can be secured locally will be used as a nego-
tiating lever in discussions over the Standard
Contract.

(Continued on page 107)

LETTERS

ing, Neville Staples, and Terry Hall) left the
Specials, I continued the band under the
name Special AKA and released a third
album, which included the influential “Free
Nelson Mandela.” None of the people cur-
rently using the name “the Specials” were in
that band.

According to your article, the band cur-
rently masquerading as the Specials consists
of all the original members, except vocalist
Terry Hall. Apart from Terry and myself,
drummer John Bradbury and the horn sec-
tion of Rico Rodriguez and Dick Cuthell are
also absent. They should adjust their name
to distinguish them from the genuine Spe-
cials.

At Chrysalis’ request, I have been work-
ing on a new version of “Ghost Town,” which
is intended to launch a definitive retrospec-
tive of the original Specials, and I hope this
will be released in the U.S.

Jerry Dammers
London

YOUR TIME IS GONNA COME
In regard to the feature “Atlantic Zeppelin

Set Has Live BBC Performances (Billboard,
Oct. 11), you refer to Bill Curbishley as the
band’s manager. Although Bill and myself
enjoy the best of relations, Robert Plant and
Jimmy Page are represented by Bill at Trini-
fold Management. John Paul Jones, who is
working on his own studio album, due this
spring, is represented by myself at Opium
(Arts) Ltd.
Richard Chadwick
Opium (Arts) Ltd.
London

FOR THE RECORD

Contrary to a story on John Fogerty in
the Oct. 18 issue, a temporary injunction
filed by the singer against former band-
mates that disallowed them from touring
as Creedence Clearwater Revisited was
overturned Aug. 15, 1997, by the U.S.
Court of Appeals for the 9th Circuit.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036
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Career Lahel Folded Into Parent Arista/Nashville

M BY CHET FLIPPO
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NASHVILLE—Arista/Nashville president
Tim DuBois cites a business climate that is
“completely changed” from when the sister
label was launched as motivating his decision
to merge Career Records into the parent
label and make some other organizational
changes.

Career, which was spun off from Arista/
Nashville three years ago, was home to acts
Lee Roy Parnell, Brett James, Jim Collins,
and Tammy Graham. The artists will now be
on Arista/Nashville. Career’s separate pro-
motion staff will be merged into Arista/
Nashville (Billboard Bulletin, Oct. 20).

“This is a business response to a changed
economic environment,” DuBois says. “The
product flow will move back to one label and
will have to slow down some. That’s what
radio is dictating to us right now. This realign-
ment will allow our regionals to work smaller
regions and have more face-to-face contact
with their stations. In a sense, we're going to
superserve radio. Instead of getting on the
phone, we'll go back to delivering records and
sitting down with radio stations and playing
them the music.”

Three regional promotion staffers are exit-

ing but will be replaced in what DuBois terms
amajor redeployment of the label’s field pro-
motion staff. The promotion staff will include
11 regional staffers, headed by VP of promo-
tion Bobby Kraig, national promotion direc-
tor Dave Dame, and field promotion senior
director Denise Nichols.

“We’ll have the same head count and will
actually be spending a little more with the
people we’re bringing in,” says DuBois. “We're
going to redefine the promotion job a little dif-
ferently with some of our acts that don't nec-
essarily fit into the radio mainstream. Acts
like BR5-49 and Radney Foster and the Trac-
tors aren’t your typical radio acts, but still
those three have sold some 3 million albums,
and they're very important to us.”

DuBois says a major consideration is set-
ting priorities with the label’s customers. “We
have three distinctive customers to serve,” he
says, citing radio, retail, and consumers.
“Radio is our first line of customer, and we're
responding to them and making our relation-
ship stronger. When we looked at where we
are as a company, it was logical to go back to
one promotion staff but make it a superstaff.”

Unchanged will be the label’s Texas opera-
tions. Arista/Nashville also includes labels
Arista/Latin and Arista/Austin, both under

the Arista/Texas administrative umbrella.
“We began it as Arista/Texas and since split
it,” DuBois says. “Latin product goes on
Arista/Latin, and rock goes under
Arista/Austin.”

PolyGram Reports
Third-Quarter
Sales Are Up 34%

M BY JEFF CLARK-MEADS

LONDON—PolyGram is citing a strong per-
formance in its core music and film busi-
nesses in addition to the unprecedented suc-
cess of its charity projects for a 34% sales
gain in the third quarter of 1997 compared
with the same period last year.

The company says total sales in the quar-
ter were $1.34 billion and, within that, music
sales—excluding charity recordings—were
up 17% to $1 billion. Operating income from
music was up 21% at $81 million.

While film-division sales rose 70% to $236

(Continued on page 1})
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0z Retail Group Disputes
Gov’t On Parallel Imports

H BY CHRISTIE ELIEZER

SYDNEY—In abid to get independent
music retailer support for its move to
relax parallel-import restrictions (Bill-
board, Oct. 17), the Australian govern-
ment is claiming the result would be
cheaper and wider supplies, more sales
triggered by lower prices, and a better
chance to withstand competition from
Internet sales. But the Australian
Music Retailers Assn. (AMRA), which
represents the major chains and 250
independent outlets, isn’t buying that
argument.

AMRA chairman Barry Bull has
fired off strongly worded letters to
Prime Minister John Howard and the
minister for communications and the
arts, Sen. Richard Alston, suggesting

Entertainment
Co. Paradise
Eyes Expansion

# BY DON JEFFREY

NEW YORK—Paradise Music and
Entertainment has an ambitious plan
to grow through acquisitions of labels,
publishing companies, catalogs, and
other kinds of music-related business-
es it currently operates.

The New York-based company,
which made an initial public offering
(IPO) of stock in January, owns a label,
a video production house, an advertis-
ing-jingle production company, and an
artist management firm.

DOYLE

FLYNN
“With the IPO, we're now asset own-

ers,” says Brian Doyle, executive VP.

“There are a lot of service providers out

there. We want to educate them on the
(Continued on page 105)

Capitol Enters
Joint Venture
With Miramax

B BY CRAIG ROSEN

LOS ANGELES—Capitol Records is
looking to continue its hot streak in the
soundtrack business via its three-year
joint venture with Miramax/Dimension
Films to co-finance soundtrack albums.
The first album due under the deal

is the “Scream 2” soundtrack, sched-
uled for release Nov. 25. The album will
feature new material from D’Angelo,
Master P, Foo Fighters, Radiohead,
Sugar Ray, and Third Eye Blind.
Tracks from Hanson, Meredith
Brooks, Tricky, and Blur are also being
considered (Billboard Bulletin, Oct. 22).
“We’re completely excited to be
involved with a movie studio that is
daring, original, and exciting that will
(Continued on page 108)

that the move will decimate the inde-
pendent retail sector. The organization
has been at the forefront as the music
industry lobbies politicians and takes
the debate to the media.

“The government’s idea—to find
overseas suppliers and get lines of
credit and distribution from them—
isn’t feasible,” says Bull. “It’d be easi-
er for international chains who have
accounts with major suppliers there.
For our smaller suppliers, it’s a case of
funding product buys upfront and
queuing up at a one-stop in the U.S,;
after taking into account exchange
rates, air freight, custom duties, and
22% sales tax, there isn’t much to bring
down CD prices.”

AMRA is further peeved that relax-

(Continued on page 107)

Warner Vid Brews Extensive Anniv. Effort
Synergy Is Key Strategy For 75th Birthday Campaign

B BY EILEEN FITZPATRICK

LOS ANGELES—In an ultimate test
of corporate synergy, Warner Home
Video will embark on a massive 75th-
anniversary promotion that will involve
every sister division in the Time Warn-
er family.

The yearlong initiative will encom-
pass 350 video titles, all of which will be
promoted through TV shows, theatri-
cal rereleases, mini-movie festivals,
and soundtrack releases.

No promotions are planned for DVD
releases, except that participating titles
will include a 75th-anniversary logo
sticker.

Each 75th-anniversary title will in-
clude an insert offering more than $150
in consumer savings. The offers include

Masters Of The Track. Trackmasters Tone and Poke recently signed a produc-
tion deal with Columbia Records. The production team’s credits include work for
LL Cool J, Foxy Brown, Nas, and Will Smith’s upcoming project. Pictured at the
signing, from left, are John Ingrassia, senior VP, Columbia Records Group; Don
lenner, president, Columbia Records; Jean Claude “Poke” Olivier; Samuel
“Tone” Barnes; Thomas D. Mottola, president/COQO, Sony Music Entertainment;
Steve Stoute, senior VP of A&R, Sony Music; Michael Mauldin, executive VP of
black music, Columbia Records; and Will Botwin, senior VP, Columbia Records.

BMG Music’s Globhal Pull

Firth Recalls Decade Of Progress

NEW YORK—If its family tree was
relatively modest in size when it
opened shop in October 1987, BMG
Music Publishing Worldwide, a decade
later, has grown into a mammoth
multinational.

With a veteran publishing executive,
Nick Firth, put in
charge at the start
—he continues to
run the company in
New York as presi-
dent—a global
strategy was a key
element in growth
plans.

Reflecting the
modest music pub-
lishing interests of RCA and Ariola
when it was formed, BMG Music Pub-
lishing had 12 offices in key markets.
That number now stands at 33 wholly
owned offices in 27 countries (with
staffers numbering 250), including the
U.S., where the company operates
under the name of BMG Songs. It con-
trols some 700,000 songs, reflecting in
great part an investment of more than
$200 million in 147 catalog acquisitions
in 15 countries. Those catalogs feature
the works of the Beach Boys, B.B.
King, Beck, Pat Metheny, Gilbert
Becaud, the Bee Gees, Barry Manilow,
John Hiatt, Santana, Boz Scaggs, Vini-
cius de Moraes, and Toquino.

Although the company, a division of
BMG Entertainment, itself a unit of

e

FIRTH

German media giant Bertelsmann AG,
does not break out its dollar revenues
or profits, other numbers attest to its
place in the worldwide publishing
scheme of things: BMG is one of only
five worldwide multinationals; it claims
status as one of the four largest music
publishing groups in the world; and it
has had an average annual growth rate
in the last nine years of 23% in rev-
enues and 20% in profits.

In dubbing BMG Music “the most
international of the multinationals,”
Firth backs this up by noting that 80%
of the company’s revenues and 82% of
its profits come from outside the U.S.
and U.K,, although the U.S. and U.K.
rank along with Germany, Italy, and
France as its offices with the highest

(Continued on page 108)

a free Warner video when consumers
buy five anniversary titles and dis-
counts on Time Warner magazines,
entrance fees into the company’s Six
Flags theme parks, Warner Bros.
online features, Warner Music releas-
es, and WB Sport items.

All videos in the promotion will in-
clude the 75th-anniversary sticker or,
in some cases, deluxe anniversary
packaging.

The promotion also has external tie-
in partners Act IT Microwave Popcorn
and Princess Cruise Lines.

“This promotion is a corporatewide
priority,” says Warner Home Video VP
of marketing Mark Horak. “It is all
focused on driving awareness of Warn-
er movies and that they are available
to own on video.”

He says the 75th anniversary pro-
vided an anchor for the supplier to ex-
pand catalog sales.

“The key goal for the whole program
is to expand sales of catalog product,”
says Horak. “The promotion gives us
the opportunity to leverage the library
for retail, which is looking to increase
profitability with catalog product.”

Recently, retailers have seen their
profit margins squeezed because more
hits are being released as heavily dis-
counted sell-through titles. Many have
tried to balance the loss by increasing
catalog offerings, which are not as
heavily discounted.

Although Warner is mining its cata-
log, many of the films are recent hits,
including “Space Jam,” “Twister,” and

(Continued on page 101)

Philly Rock’n’soul Labels
Jamie/Guyden Join CD Era

H BY IRV LICHTMAN

NEW YORK—Although the Jamie
and Guyden label imprints make the
rounds frequently on compilation sets
from other companies, no album
releases have flowed from the classic
rock’n’roll and soul labels in almost 30
years. That is about to change.

The Philadelphia labels, whose ori-
gins are in the mid-'50s and whose last
album releases were in 1969, will enter
the CD era in November with reissues
of albums by the Ambassadors (“Soul
Summit”) and Brenda & the Tabula-
tions (“Dry Your Eyes”).

In continuous ownership since 1963
by co-founder Harold Lipsius, who also
owns 42-year-old Philadelphia-based
Universal Record Distributing Corp.
and Universal One-Stop, Guyden and
its younger sister label Jamie were the
homes of such rock’n’soul luminaries as
Duane Eddy, Barbara Mason, the Fan-
tastic Johnny C, and Cliff Nobles & Co.

Universal VP Frank Lipsius, the
son of Harold, says he plans another
pair of CD releases in January and may
accelerate the release schedule later
on. “We're starting this now to get our
feet wet,” he says. According to Lip-
sius, a two-year process of cataloging
all the original tapes and converting
them to DATSs is nearly complete.

‘While the sounds of Jamie and Guy-
den have appeared on some singles
releases over the years, the labels’ chief
coverage has stemmed from compila-
tion deals and other licensing arrange-
ments.

Masters from the labels’ catalogs
have appeared recently in album prod-
uct from Priority, Rhino, K-tel, and
Thump, among others. Lipsius further
notes that five of the company’s mas-

VA. PROMOTER SUES SNOOP & CO.

H BY BILL HOLLAND

WASHINGTON, D.C.—A Virginia
concert promoter has filed a $1 million
lawsuit in U.S. District Court in Rich-
mond, Va., against rapper Calvin
Broadus, known professionally as
Snoop Doggy Dogg; his ex-manager,
Sharita Knight; and his label, Death
Row Records, for allegedly tricking her
Jan. 28 into picking up and transport-
ing Federal Express packages con-
taining marijuana from a motel to a

club in Petersburg, Va.

The lawsuit, filed Oct. 15, calls for a
judgment of $500,000 plus “punitive
damages in a like amount.”

According to the suit, Patricia Ann
Richardson, who runs Voice Produc-
tions in the Tidewater area, was
allegedly asked by Knight, “acting on
behalf of Death Row Records and
Broadus,” to pick up the packages at
the Best Western Hotel and deliver
them to the Flava club in Petersburg,

(Continued on page 101)

ters are programmed in Rhino’s six-CD
collection “Beg, Scream & Shout.”
They include Brenda & the Tabula-
tions’ “Dry Your Eyes,” the Fantastic
Johnny C’s “Boogaloo Down Broad-
way,” the Show Stoppers’ “Ain’t Noth-
in’ But A House Party,” and CIiff
Nobles & Co.’s “Yes, I'm Ready.”

Also, Duane Eddy’s 1957 rockin’
perennial, “Rebel Rouser,” was heard
on the “Forrest Gump” soundtrack,
while rap act 2 Live Crew performed
CIliff Nobles’ “The Horse,” and the
Notorious B.I.G. adapted Barbara
Mason’s “Yes, ’'m Ready.”

The album reissues on CD, whose
logos will sport the combined Jamie/
Guyden name, will carry a list price of
$14.98 and, in addition to the original

(Continued on page 107)

CD-ROM Mag
Launch Enters
The Web Arena

NEW YORK—Launch, the CD-ROM
music magazine, has launched itself
into cyberspace with a World Wide
Web site that will provide marketing
opportunities for labels and music-pur-
chasing possibilities for consumers.

The Santa Monica, Calif.-based pub-
lisher acquired for an undisclosed price
a music Web site that it says has
500,000 registered users from Firefly
Network Inc., which has developed
technical tools for personalizing online
content. The site (www.mylaunch.com)
debuted Oct. 21.

Dave Goldberg, co-founder of
Launch, says the site will make its
money selling advertising space online.
Early advertisers include ABC, Lee
Jeans, Intel, and Gateway 2000.

Another source of revenue, he adds,
will come from marketing the informa-
tion collected on the site. “Once we've
built a large database, it will be valu-
able to labels,” says Goldberg. “We
want to do direct-marketing stuff with
them,” such as targeted offers on new
releases.

The site will also allow users to pur-
chase recordings. Valley Record Dis-
tributors, the large one-stop, will
make available its music inventory

(Continued on page 108)
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B BY PAUL SEXTON

LONDON—The Florida pop quintet
that had to go to Germany to get
noticed is now breaking out every-
where frem Kuala Lumpur,
Malaysia, tc Copenhagen—and has
added its home country to the list of
conquests. Orlando’s Backstreet
Boys, whose initial success came in
the German market before spreading
to the rest of Europe, have turned
into a truly international sales suc-
cess with their Jive album “Back-
street’s Baek.”

That set is a huge seller in most
European countries, but the group is
proud of the fact that in America it
has made good on its belated break-
through hit there, the million-selling
single “Quit Playing Games (With
My Heart).”

Inthe U.S., Jive is releasing a ver-

Backstreet Boys Become
Global Priority For Jive

o
»

BACKSTREET BOYS

sion of the album, called simply
“Backstreet Boys,” which features
songs from the act’s first interna-
tional release of that name and
“Backstreet’s Back,” which was
released outside the U.S. The album
has been certified gold in the U.S., as
part of what Jive terms its “seeding”
of the U.S. marketplace for the group
(Billboard, July 19).
“Backstreet’s Back” debuted at No.
1 in six European countries, shipping
some 1.2 million copies across the con-
tinent, according to Jive VP of Europe
(Continued on page 59)

Fresh Doors, X Music On Elektra Sets

Compilations Feature Previously Unreleased Tracks

B BY CHRIS MORRIS

LOS ANGELES—Elektra Entertain-
ment unearths mounds of musical
treasure by two premier L.A. bands
on Tuesday (28), when it releases the
Doors’ four-CD “Box Set” and X's
two-CD “Beyond And Back: The X
Anthology.”

Three-quarters of the package
devoted to the Doors, the rulers of the
Sunset Strip during the psychedelic
’60s, is previously unreleased material,
while more than half of the X collection
pulls together rare performances by
the seminal L.A. punk band of the '70s
and ’80s. Both compilations gain a large
jolt of electricity from their warts-and-
all approach.

Elektra senior director of marketing
(U.S.) Dane Venable says of the Doors
box, “We wanted to give people a com-
pletely uncensored view of what the
Doors were really like. So this boxed
set says, ‘This is what it was really like.

Chumbawamba’s Winding Path To Charts

U.K. Act Realizes Int’l Smash Via Germany’s EMI

H BY DOMINIC PRIDE

LONDON—It’s a straight road from
Chumbawamba base camp in Leeds, in
northern England, to the hub of the musie
business in London. Only this group
would take a route via Cologne, Germany.

The self-acknowledged “difficult”
political pop band has had its anthemic
single “Tubthumping” obstinately lodged
in the U.K. top 10 for 10 weeks now.

But a deal with EMI Electrola in
Germany helped the group put its mu-
sic firmly into the mainstream here,
aided its European success, and added
weight to-its U.S. breakthrough (Air-
Waves, Billboard, Oct. 25).

“None of the U.K. labels were inter-
ested,” says Dunstan Bruce, who takes
on vocal and percussion duties for the
band’s live appearances. The label that
is now behind its British success passed

on Chumbawamba, notes vocalist/per-
cussionist Alice Nutter. “EMI U.K.
turned us down.”

To be fair, it wasn’t just EMI, but
most of the major-label A&R execs who
blanked the band. After a decade and a
half in music and nine albums, most
recorded and issued on its own label,
Chumbawamba had established itself
as “a sore thumb” in the British music
scene, says Nutter. Refusing to sur-
render creative control to major labels
or to pander to the “indie” music press,
the act had few friends in the U.K.
music establishment.

“They had a reputation as being dif-
ficult to work with, which is totally
wrong, as they're a very polite bunch,”
says Doug Smith of Doug Smith Asso-
ciates, who together with his partner,
Eve Carr, manages the band.

The act was not necessarily courting

CHUMBAWAMBA

the British majors either, explains
Bruce. “When we were looking for a
deal, we weren’t looking in the U.K.
Gig-wise, we felt more comfortable
elsewhere, and we got treated with
more respect in Germany. When we
had a big hit here, we felt we were
involved in a market where we didn’t
necessarily want to be.”

(Continued on page 25)

This is all of the legends, all of the
myths, all of the stories you've heard.
This is the raw and uncensored
Doors.””

“Box Set” telegraphs its intent from
its first cut, an audience tape of “Five
To One” recorded at the Doors’ infa-
mous Mareh 1, 1969, concert at the
Dinner Key Auditorium in Miami, at
which the group’s late lead singer, Jim
Morrison, was arrested for allegedly
exposing himself onstage. On the track,
an obviously drunken Morrison repeat-
edly hectors the audience during a
highly profane performance.

Doors keyboardist Ray Manzarek
says the track serves as a signal:
“‘Danger! Danger! Warning! Oh ye of
faint heart, enter not.” We set it up to
go balls-out right off the bat.”

The surviving Doors—Manzarek,
drummer John Densmore, and gui-
tarist Robby Krieger—and the group’s
longtime engineer Bruce Botnick drew
much of the unreleased live material on
the set from sources of dubious legality.

Manzarek says, “We took some
things that are on bootlegs, and we put
them through some state-of-the-art
technology, cleaning them up, fatten-
ing them up, and making them sound
as good as we could.”

One CD is devoted to pungent, high-
quality 1970 live recordings culled from
two nights of performances at New
York’s Felt Forum.

“Box Set” also includes such rarities
as two pre-Krieger demos cut in 1965
by Morrison, Manzarek, the key-
boardist’s brothers Rick and Jim, and
an unknown female bassist on studio
time provided by World Pacific Records
owner Dick Bock, who had signed Rick
Manzarek’s band Rick & the Ravens to
his rock subsidiary Aura Records.
Densmore and Manzarek discovered
acetates of the songs in their homes.

Duplicating the process they used on
the 1978 Morrison poetry album “An
American Prayer,” the surviving band
members added instrumentation to
“Orange County Suite,” a song Morri-
son cut, accompanying himself on piano,
at his final session on Nov. 8, 1970, his

THE DOORS

27th and last birthday. (He was found
dead in Paris on July 3, 1971.)

Manzarek says, “All that was left
was a 2-track mix, but it was a good mix
of Jim at the piano, so we transferred
that to digital, and then we went to
work on the multitrack digital, with me
playing keyboard bass and an elec-
tronie piano, and Robby playing the
guitar, and John playing percussion.
What we did is we finished Jim’s song
for him and did exactly what the Beat-
les did on ‘Free As A Bird.””

The fourth CD in the box contains
the Doors’ personal picks of their five
favorite songs from the studio albums.

“The fourth disc we wanted to use
as a grounding,” Manzarek says, “so
that people could say, ‘Oh, this is the
Doors that I know, these are the
Doors that I understand.’ If we had
put out disc after disc after disc of
unreleased material, it could have
gone into outer space—you’d make a
left-hand turn at the Milky Way and
never come back.”

The set, priced at $69.98, will be
packaged as a 6-by-12 box and will
boast a 60-page book including 80
never-before-seen photos, track-by-
track annotation by the band mem-
bers, and essays by the late Paul
Rothschild and Danny Sugerman,
Michael Ventura, and novelist Tom
Robbins (who also presents a review
of a 1967 Doors show he penned for
an underground paper).

Elektra kicked off the promotion of
“Box Set” with an Oct. 8 event with the
band at the Whisky a Go Go on the

(Continued on page 14)
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Sparr(iw Fetes
Chapman With
“Hits,’ Video

B BY DEBORAH EVANS PRICE

NASHVILLE—As Steven Curtis
Chapman celebrates his 10th
anniversary in contemporary Chris-
tian music, the five-time winner of
the Gospel Music Assn.’'s (GMA)
artist of the year accolade can look
back on a successful journey
filled with 32 GMA Dove Awards,
three Grammys, four gold albums,
and one platinum disc. To mark
this career mile-
stone, Sparrow
Records is si-
multaneously
releasing a
“Greatest Hits”
album and a
longform video,
“The Walk,”
Oct. 21.

“Look at
Steven’s music over the past 10
years, and you see right into his
heart—the heart of a man
absolutely committed to a message
of hope and committed to giving all
of himself to create his art,” says
Sparrow Communications Group
(U.S.) president Peter York. “I
know we are in for many more
years of great music.”

Chapman’s 14-cut hits package
includes such well-known songs as
“The Great Adventure,” “Heaven
In The Real World,” “For The Sake
Of The Call,” “I Will Be Here,” and
“No Better Place.” It also includes
two new songs—*“Not Home Yet”
and “I Am Found In You"—record-
ed live at Abbey Road Studios in
London. Chapman also rerecorded
the hits “Lord Of The Dance” and
“The Walk” at Abbey Road.

“What created the whole discus-
sion for doing some kind of live
recording—because it’s not some-
thing you see often in a greatest
hits or a longform video unless it’s

(Continued on page 109)

CHAPMAN

Mase Stepping Out Solo On Bad Boy

Rapper’s Familiarity A Plus For ‘Harlem World’ Set

B BY HAVELOCK NELSON

NEW YORK—He rhymed on gold and
platinum singles by Puff Daddy (“Can’t
Nobody Hold Me Down”), the Notori-
ous B.I.G. (“Mo Money Mo Problems”),
Mariah Carey (“Honey”), Brian Mec-
Knight (“You Should Be Mine”), and
112 (“Only You”) and appeared in the
related videoclips.

He performed in front of an audi-
ence of millions at the MTV Video
Music Awards alongside Sting, the
Lox, Faith Evans, Sean “Puff Daddy”
Combs, and members of his own Bad
Boy family.

As a result of such exposure, Mase’s
lispy, laid-back voice and round, boyish
face have become very familiar staples
to core hip-hop and mainstream pop
fans alike. The exposure has created
strong demand for the MC'’s solo debut,
“Harlem World,” which is due world-
wide Tuesday (28) on Bad Boy/Arista.

Produced by the Hitmen (Deric “D-
Dot” Angelettie, Stevie J., Ron “Amen-
Ra” Lawrence, Carlos “Chucky”
Thompson), Pharrell Williams, the
Neptunes, Chad Hugo, Grease, Mo
Suave-A, and Jermaine Dupri,
“Harlem World” is a feel-good, dance-
happy set that also features Busta
Rhymes, Lil’ Kim, Lil’ Caesar, Black
Rob, and Puff Daddy.

“Mase is just a young guy out to have
fun,” says Bad Boy GM (U.S.) Jeff Bur-
roughs. “He makes party records, and
there aren’t a whole lot of dark songs
in there.”

Mase says his lyrics are a chronicle
of his inner thoughts and emotions.
“It’s like in all my songs and on my
whole album I'm telling you how I feel,”
he says. “When I say things like, ‘Mase
ain’t the one that'll pay your phone bill’
or ‘Can’t no playa hatin’ niggas hold me
down,’ that’s really how I feel. I don’t
just be writin’ lyrics cause they sound
good.”

Songs on “Harlem World” include “I
Need To Be,” which recognizes a
woman’s needs in a relationship; “Nig-
gas Wanna Act,” which challenges all
the folks who charged Mase with
changing after blowing up; and “Feels

RECORO COMPANIES. Bob Bern-
stein is promoted to senior VP of
public relations at Universal Music
Group in Los Angeles. He was VP of
public relations

Arista in New York promotes
Cathy O’Brien to VP of internation-
al. She was senior director of inter-
national marketing.

Tommy Boy Music promotes Mar-
tin Davies to head of the marketing
and promotion department in New
York and Jim Parham to U.K. GM,
based in London. They were, respec-
tively, GM at Tommy Boy Music
U.K. and sales and marketing rep for
Tommy Boy Music.

Capitol Nashville promotes Tom
Becci to VP of finance and Kim
Gilbert to director of administration.
They were, respectively, controller
and manager of administration.

The Work Group in New York
promotes Dennis Reese to VP of
promotion. He was national director

BERNSTEIN O'BRIEN
of promotion.

Monument Records appoints
Larry Pareigis VP of national coun-
try promotion, based in Nashville;
Bart Allmand director of national
promotion, based in Nashville; R.J.
Meacham Northeast/Midwest re-
gional manager, based in Cleveland;
Pamela Newman West Coast
regional manager, based in Los
Angeles; and Mike Ring Southwest
regional manager, based in Dallas.
They were, respectively, director of
national promotion at Almo Sounds,
owner of Third Coast Entertain-

EXECUTI

So Good,” an ego-booster that rides a
spongy sample of Kool & the Gang’s
“Hollywood Swinging.”

“The album’s phenomenal. I think
it’s a great record. It has that Puffy pop
sound, but Mase’s lyrics are tight. He’s
really saying something; he has some
depth,” says Violet Brown, urban buyer
at the 231-store Wherehouse Records
chain in Torrance, Calif. “Of the stuff
coming out, I think this has a very good
possibility of becoming one of the
big albums through
Christmas.”

In spite of Mase’s
popularity, label
executives say they
are leaving no stone
unturned when it
comes to promoting
the album. “From a
company perspec-
tive, we didn’t take
anything for granted,” says Burroughs.
“We didn’t decide that just based on his
previous successes on other albums
that we weren’t going to do all the
major things that we do as a record
company to make sure that he’s set
up."

Starting in August, when it distrib-
uted teasers and snippet tapes, the
company adopted an aggressive,
street-level marketing strategy. “We
thought Mase had gained significant
visibility from all the stuff he had done,
and that the main thing to get out now
about Mase is when his album is com-
ing,” says Bad Boy (U.S.) marketing
director DeAndre “Free” Maiden.

For several weeks, telephone callers
to Bad Boy have been greeted with the
message, “Mase’s ‘Harlem World,’
coming Oct. 28.” The date was also
advertised on fliers and postcards and
broadcast on TV and radio spots. The
radio advertisements started running
on mix shows in early October. The TV
spots debuted in mid-October, the same
time the frequency of the radio spots
began to intensify.

After performing in September at
the National Black Programmers Con-
vention in New Orleans, the artist him-
self has been on the phone chatting

V E

. Ot

>

MASE

DAVIES PARHAM

ment, Northeast regional manager at
Imprint Records, regional promotion
manager at Epic Records, and
Southwest regional promotion man-
ager at Sony/550 Music.

Arista/Nashville names Jennifer
McVey tour publicist and promotes
Susan Heard to senior director of
production and A&R administration.
They were, respectively, publicist at
Warner Bros. Nashville and director
of production.

Hilaire Brosio is appointed West
Coast national director of rock pro-
motion at Elektra Entertainment

TURNTABLE

with radio DJs and PDs. Between Oct.
12-19, he was on a swift promotional
tour of a few Southern and East Coast
cities, including Washington., D.C., and
Miami, letting listeners know when the
album is coming.

For the weeks leading up to the
release of “Harlem World,” Mase is
scheduled to make several major TV
appearances. At press time, he had
plans to appear on BET’s “Rap City,”
“MTV Jams,” “MTV Live,” and Fox
TV’s “The Keenen Ivory Wayans
Show.” He was also set to preview the
album on Ed Lover and Doctor Dre’s
syndicated radio broadcast on SJS Net-
works. On the weekend before
“Harlem World” ships, select stations
nationally will stage “win it before you
can buy it” contests.

“Feels So Good,” the first single
from “Harlem World,” a cut that also
appeared on Arista’s “Money Talks”
soundtrack, shipped to retail Oct. 14. It
went to top 40 radio Wednesday (29).
According to Maiden, Bad Boy and
Arista promo reps are going for airplay
now.

“It’s the hottest joint right now next
to Busta Rhymes,” says Special K of the
Awesome Two, co-host/co-producer of
a weekly rap program on WNWK New
York. “People are requesting it crazy.”

The video for “Feels So Good” went
to various local and national outlets
Oct. 15. “Mase has become a major
video star,” says Maiden, “but this clip
is especially important, because this is
the first time Mase is by himself. It was
important for us to differentiate Mase
from Puff because a lot of people think
they are a group.”

When the clip premiered on MTV in
mid-October, it was designated “Jam
Of The Week.” “That’s unprecedented
for a new artist,” says Maiden.

Bad Boy hopes to further promote
Mase when he embarks on the Puff
Daddy & the Family world tour, which
kicks off Nov. 7 in Albany, N.Y. “We’ll
be doing an aggressive marketing cam-
paign in all the tour markets he’ll be
visiting,” says Maiden. “We’ll continue
having him go to radio, visit radio, and
local and regional video shows.”

Razor & Tie To
Launch Canada’s
Fred Eaglesmith

B BY DEBORAH EVANS PRICE

NASHVILLE—After years of
relentless touring and seven inde-
pendent albums that built an enthu-
siastic following for him, Razor &
Tie Entertainment is planning to
broaden Canadian Fred Eagle-
smith’s fan base with the North
American release of his label debut,
“Lipstick, Lies And Gasoline.”

Eaglesmith is one of those artists
whose music
doesn’t fit easily
into any one cat-
egory but trav-
els the blurred
lines between
country, folk,
and rock. “It’s
hard to classify
him,” admits
Razor & Tie co-
owner Cliff Chenfeld. “It makes it
challenging, but ultimately he has
the ability to connect with a lot
more people . .. He’s kind of Steve
Earle-meets-Tom Waits. That’s our
short [description] when somebody
asks who Fred Eaglesmith is.”

A native of Ontario, Eaglesmith
was one of nine children. He grew
up working on his family’s farm
until they fell on hard times and
lost their land. At 12, he began
playing guitar. A pivotal point in his
decision to pursue a music career
came when he saw John Prine on
television and realized there could
be an audience for his own some-
times-acerbic wit.

He began supporting himself by
touring and recording albums on
his own Sweetwater Records (dis-
tributed by Canada’s Festival
Records). His albums were filled
with songs that echoed the hard
times of his farming youth and
chronicled his observations on life
and the characters who crossed his

(Continued on page 101)

EAGLESMITH

BECCI REESE
Group in Los Angeles. He was West
Coast regional promotion/marketing
director at the Enclave.

Philicia Gilbert is named director
of media relations at BMG Classics
in New York. She was manager of
public relations at London Records.

RAS Records in Washington, D.C.,
names Lane Buschel director of
publicity and Carolyn Johnson mar-
keting coordinator. Buschel was
director of public relations and mar-
keting at Source Theater Co., and
Johnson continues her duties as
assistant manager to Crucial Bankie.

McVEY

PAREIGIS

PUBLISHING. Georgiann Wilson is
named senior director of the Ameri-
can Centre, and Kirk Wentzell is
named manager of royalty review at
PolyGram International Music Pub-
lishing in Los Angeles. They were,
respectively, director of royalties
and accounting at PolyGram Inter-
national Music Publishing and man-
ager of finance at Fox Musie.

Alan L. Walter is appointed
controller at the Famous Music
Publishing Cos. in Los Angeles.
He was controller at MCA Music
Publishing.
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Metallica Set To ‘Re-Load’ Shelves
FElektra Album Is an Half Of ’96’s ‘Load’

l BY MELINDA NEWMAN

NEW YORK—Metallica drummer
Lars Ulrich has a new goal: “I want to
put out a record every year left in the
’90s,” he says. The band is two for two
with the Nov. 18 release of “Re-Load,”
which arrives in stores roughly 18
months after 1996’s triple-platinum
“Load.”

While Ulrich is eagey about future
releases, especially given the generally
long wait fans have between Metallica
albums, he is completely eandid about
the role “Re-Load” plays in the Elek-
tra act’s canon of work. “It’s the second
half of ‘Load,” ” he says. “It’s just com-
ing out a year-and-a-half later.”

Explaining further, he adds, “We
wrote 27 songs for ‘Load’ and were
developing it as a double album. We then
got the offer [in January 1996] to play
Lollapalooza [that summer] and [decid-
ed] we [would] put one record out now
with most of the songs that are done and
then we [would] come back after a year
and finish the rest of them. As far as
I’m concerned, you can take any of
these songs and interchange them on
the two albums. The only fear we had
was getting to it quick. We didn’t want
to leave it lying around for three years
and worry about what it would sound

METALLICA

like when we came back to it.”

The band, which also includes vocal-
ist/guitarist James Hetfield, guitarist
Kirk Hammett, and bassist Jason New-
sted, needn’t have worried. “Re-Load,”
while heavier than “Load,” shares its
predecessor’s mix of gravelly, feral
metal and lighter, more melodic rock-
'n’roll. Highlights include high-octane
album opener “Fuel,” the ominous
“Fixxxer,” and “The Unforgiven I1,” a
sequel to the monster hit **“The Unfor-
given,” featured on the group’s 1991 self-
titled album (referred to as the “Black
Album” because of its black cover).

The idea to write a sequel was based
upon Uirich and Hetfield’s decision to
do something they’d never done before.
“We thought, ‘Let’s continue a story
and make a part two of a song we’ve

Flip/A&M Hoping Rock
Fans Will Warm To Cold

l BY DOUG REECE

LOS ANGELES—For Cold front man
Scooter Ward, the Nov. 18 release of the
band’s self-titled Flip/A&M debut rep-
resents the fruition of the singer’s
hard-won struggle to find a more per-
sonal voice in his music.

The formative years of the band,
spent toiling in the Atlanta nightelub
scene as metal outfit Grundig, left the
singer/guitarist with less than fond
memories.

A distaste for the city’s musie scene,
exacerbated by the band’s infighting
over its musical direction, resulted in a
temporary split.

“Atlanta really sucked,” he says. “It’s
so much of a college-oriented musie
town, and at that point I wasn’t writing
anything except for some lyries. I just
got fed up and quit.

“Part of it was that I’'m into differ-
ent types of musie,” he adds. “I like De-
peche Mode, Tool, and the Cure, and
[some of the other members of the

band] were more into [Black] Sabbath.”

Ultimately, Ward’s frustration pro-
vided the inspiration for the sengs, pub-
lished by Inte Everything Musie,
ASCAR that appear on “Cold.”

After returning to his hometown of
Jacksonville, Fla., Ward began writing
new material and eventually reconciled
with other band members.

Though Ward says that the band’s
latest offering is in line with his stylis-

(Continued on page 17)

SHURE

MICROPHONES
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THE SOUND OF PROFESSIONALS... WORLDWIDE.®

done before.” The whole aura of the
musie felt like this could really be a nice
way to continue the story on ‘The
Unforgiven.’ It wasn't like I thought I
was going to be an unfulfilled person
until I continued the song.”
“Re-Load” features another first—
including an outside performer on the
group’s album. Marianne Faithfull
lends haunting vocalizations to the set’s
first single, “The Memory Remains.”
“James thought it would be cool to have
a female voice, and we were like,
‘Whose voice is charismatic and has a
sense of having lived life and weathered
something?’ ” says Ulrich.

Alluring. The members of Allure confer with Mariah Carey, who runs their label,
Crave, as well as Full Force’s Bowlegged Lou, who co-wrote their current hit, “All
Cried Out.” The song was originally a hit for Lisa Lisa & Cuit Jam With Full Force
in 1986. Shown, from left, are Lalisha and Akia of Allure; Carey; Bowlegged Lou;
and Akissa and Linnie of Allure.

(Continued on page 16)

WHAT TOOK THEM SO LONG? It's stil! in the
very early stages, but look for Sony to start a new
imprint that will focus on new albums from classie
rock and hard rock acts. Columbia senior VP of A&R
John Kolodner, who worked with many of these acts
on their first time around, will have some level of
involvement. According to a source, the Work Group
is one of the potential homes for the imprint.

Quite frankly, we’re amazed it took a major label
this long to realize that there’s gold in them thar rock
hills. No, acts like Ratt and Poison aren’t “cool” any-
more and they don’t get airplay,

Sony May Take The Plunge Back Into
Hard Rock; Acts Line Up For Smart Fete

EVERYONE HAS HIS DAY IN COURT: John
Lydon, who has parted ways with Virgin Records, will
be appearing on the “Judge Judy” syndicated TV show
during sweeps in November. The good judge will set-
tle a dispute between Lydon and drummer Robert
Williams, who filed suit against Lydon in small-claims
court for lost wages and civil kattery. According to
Lydon’s manager, Eric Gardner, the “Judge Judy”
producers get printouts of small-claims court cases
from around the country for their show. In return for
appearing on the show, the plaintiff agrees to drop the

charges, and both parties agree

but they still have a small core
base of fans who are more than
willing to plunk down their hard-
earned dollars. Just ask BMG-
distributed CMC International
Records (Billboard, Oect. 25).
However, the key to making
money on such acts would be to

to abide by the judge’s decision.

IN THE SPOTLIGHT: Paul Car-
rack is one of those guys who is
better known for the hits he’s had
fronting bands, such as Mike &
the Mechanics, Squeeze, and
Ace, than for his snlo material,

follow CMC’s plan, which is to
make records for a relatively
small amount, consider radio play
icing as opposed to the cake, and advertise to the con-
verted in places like fanzines.

THIS AND THAT: Jackson Browne, Rosanne Cash,
Levon Helm, and NRBQ are among the acts slated to
play Smart Sounds: Music for the Planet II, a benefit
concert for the Rainforest Alliance. The Nov. 20 show
will take place at New York’s Hammerstein Baliroom

. Heart is in the studio with producer Peter Asher
recording a new track, “Strong Strong Wind,” for inclu-
sion on a greatest-hits package that Epic will issue.
Heart was on Epie and Epic imprint Portrait from 1977
to 1983. . . Genesis has postponed its North American
tour, which was to have begun Nov. 4 in Milwaukee . . .
Celia Hirschman, formerly of Mercury Reeords, has
been named VP of marketing and sales for Guardian
Records . .. Todd Rundgren kicks off his monthlong
With a Twist tour on Wednesday (29). The outing fea-
tures Rundgren doing some of his best-known hits live
for the first time in 10 years. Rundgren is touring to
support his new album, “With A Twist,” which features
him singing many of his hits reworked in lounge style.
The disc came out on Guardian Oct. 7.

WHOSE G IS IT ANYWAY? Garth Brooks and
rapper Warren G have traded lawsuits over trade-
mark infringement. In a pre-emptive action, Brooks
filed suit Oct. 3 in U.S. District Court in Nashville
stating that his circled “g” does not infringe on War-
ren G’s trademark. Warren G filed suit Oect. 17 in Los
Angeles against Brooks, his company Blue Rose, and
HBO, alleging infringement of the rapper’s trademark
by Brooks on tour, specifically during his Central Park
concert. Warren G is seeking an injunction plus dam-
ages (Billboard Bulletin, Oct. 20).

by Melinda Newman

but he’s hoping that will change
with “Blue Views.” The album,
released by Ark 21 a few months
ago, is his first solo projeet to come out in the States
in eight years. (The disc came out in Europe more than
two years ago.) Carrack is currently on tour in the
U.S., hoping to make people connect the face with the
warm, honey-coated voice.

“It’s just part of my never-ending quest to show
people who I am and what I've done and why they
already like me but don’t know who the hell I am,”
says Carrack with a laugh. “It ean be a little frus-
trating when one’s trying to do the solo thing. I'm
always starting at square one. But those feelings are
tempered by the fact that I've made a career out of
music; I can put food on the table, my kids are healthy
and fine.”

Hoping to prod people’s memories, Carrack decid-
ed to include on “Blue Views” a remake of “How
Long,” his 1975 hit with Ace, as well as his version of
“Love Will Keep Us Alive,” which became a hit for the
reunited Eagles in 1994. But even the latter strikes a
somewhat sad chord for Carrack. “I was writing with
[Eagles] Don Felder and Timothy B, Schmit and
making demos with the view of having a vocal band
project.” he recalls. “One of the times I went to see
them [in California] I took over a song I'd written with
Pete Vale and Jim Capaldi. Everything was fine and
dandy, when much to my chagrin, they came to their
senses and put the Eagles back together. That was the
end of my little project. Later, they asked if they could
use that song I'd brought them, ‘Love Will Keep Us
Alive.”

Not that Carrack is hurting for work. In addition to
pushing “Blue Views,” he plays keyboards on Eric
Clapton’s upcoming aibum, as well as having com-
pleted recent sessions with Elton John, Genesis, and
Simply Red.
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from October "33 to October "37 we have had 20 top 20 hits together.
Dliver, Denis and all at First Avenue we thank you.
from all your friends at EMI Records Group UK and Ireland, and EMI-UK Iabel.
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NEW DOORS, X MUSIC ON ELEKTRA SETS

(Continued from page 9)

Strip for print and electronic media. A
replica of the Doors’ original 1967 Strip
billboard was erected atop the club.

According to Venable, there will be
extensive promotions with Westwood
One and VH1. Between release date
and Christmas, the radio network is
planning two “Off The Record” specials
hosted by Jim Ladd; a special featur-
ing material from the Felt Forum show
not included on the boxed set; an hour
special on the box; and a week of “Clas-
sic Tracks” shows on the Doors. VH1
will air a Doors “Legends” special Dec.
5, as part of an evening that will also
include a full-length video and a mid-
night marathon of clips.

Venable says, “We're doing a num-
ber of promotions with classic rock and
active rock stations nationwide. We did
an eight-song sampler . . . There will be
active promotions with more than 100
rock stations nationwide, in which the
stations will be giving away the sam-
plers, and the grand prize will be the
actual boxed set itself.”

The band will do a press week Mon-
day (27)-Thursday (30) in New York and
will appear at Tower Records’ Lincoln
Center store on release date, sponsored
by WNEW New York. An in-store at
Tower on the Strip will follow Saturday
(1), sponsored by KLOS Los Angeles.

Elektra also hopes to hook up with
Universal’s new home video release
“The Best Of The Doors” (Billboard,
Oct. 11). Venable says, “At retail, at the
accounts that make sense, that still sell
music video, we're trying to do tie-ins
and co-op advertising where we're side
by side on the racks.”

Manzarek also plays a role on
“Beyond And Back,” for he produced
X’s first four albums and played key-
boards on its 1980 debut, “Los Angeles.”

“X was the zenith, X was the apex of
the pyramid,” he says. “Those are bril-

liant musicians and songwriters. They
were to punk rock/new wave L.A. what
the Doors were to the psychedelic '60s.”

While some of Manzarek’s handi-
work is heard on the X set, 27 of the col-
lection’s 44 tracks have never been
released in any form. Much of the mate-
rial—compiled by founding band mem-
bers Exene Cervenkova, John Doe, and
D.J. Bonebrake, Cervenkova’s business
partner John Roecker, and Elektra
A&R VP (U.S.) Tom De Savia—comes
from nonprofessional sources.

Vocealist Cervenkova says the crude
quality of the tapes is a function of the
down-and-dirty recording methodolo-
gy of the "70s L.A. punk scene.

REAL RELIC

“[There were] no engineers, no pro-
ducers, and no studios,” she says. “Peo-
ple didn’t have access to recording
devices. The Masque tapes [from the
L.A. club, released by Cervenkova’s
label Year One] are the only real relic of
that time, and they’re really poorly
recorded. The only thing we could find
was cassettes and bootlegs and things.”

Bassist/vocalist Doe says, “I'm proud
of the fact that it has the range that it
does, that it’s not just studio cuts and
that there’s a lot of fucked-up perfor-
mances and fucked-up tape copies.”

Tracks include rehearsals and demos
of such early numbers as “Yr Ignition”
and “Delta 88”; songs recorded live for
the 1986 X documentary “The Unheard
Music”; 1982 Westwood One concert
recordings; and demos of such latter-
day material as “Country At War” and
“The Stage.” Many of the unreleased
cuts feature the band’s original speed-
rockabilly guitarist, Billy Zoom (who
left the band in 1986 and was succeed-
ed by Dave Alvin and Tony Gilkyson).

Cervenkova says the release of the
set comes at an ideal juncture: “I feel

that it’s timely now, because I think
that the culture sucks again, just like it
did when we started. With the Rolling
Stones and Fleetwood Mae being the
biggest tickets right now as a concert,
it’s totally perfect for this record to be
released at this time. When you listen
to KROQ [Los Angeles] or watech MTV,
you realize that everything is artifice
and crap. It's the same stuff we were
fighting before.”

Elektra senior director of marketing
(U.8.) Dana Brandwein says of the set,
“The X fan is going to be thrilled,
because there’s so much in there . . . If
it gets into the hands of someone who
isn’t a die-hard X fan, I think they’ll
become one. I think it’s a big turn-on to
the band.”

Priced at $24.98, “Beyond And
Back” is packaged in a slipcased box.
The booklet includes rare photos, short
track-by-track commentary by Cer-
venkova and Doe, and testimonials
about X from figures ranging from
L.A. punk contemporaries like Henry
Rollins and Keith Morris to younger
musician/fans like Jakob Dylan and
Matthew Sweet.

Elektra has prepared a seven-track
sampler from the set; the label has also
converted the notes into a booklet
styled after the homemade songbooks
that X handed out to fans at its shows.

“We're going to service the full box,
along with a sampler, to college radio,”
Brandwein says. “It’s also going to
alternative radio and to key triple-A
radio stations.. . . [The booklet is] going
to be serviced out. We've got 30 college
reps, and it’ll be at retail, at non-music
retail, their radio stations, and the col-
lege papers.”

She adds, “There will be advertising,
with consumer ads in Rolling Stone,
Spin, Alternative Press, and Option.
With the other fourth-quarter [catalog]

releases we've got, like the Doors and
the AC/DC box that’s coming out, and
the Jackson Browne best-of, and the
Pixies [two-CD set] as well, we'll have
the opportunity of getting great visi-
bility at retail and account advertising
by putting everybody together, where
they seem to fit properly.”

Dave Crouch, GM of Rhino Records’

store in L.A., says of the forthcoming
sets, “We probably ordered 50 of each.
They’re going to be unbelievable items
through the holiday season. We've had
tons of phone calls for about three
months now, especially about the Doors.
It's an L.A. thing—it’s a band that won't
fade away. And we still sell a lot of X
records. It’s a one-two punch.”

POLYGRAM REPORTS 3RD-QTR. SALES UP 34%

(Continued from page 4)

million, the movie arm lost $16 million.

In a letter to shareholders, Poly-
Gram president/CEO Alain Levy says
total group sales were up 24% if the
contribution made by the recordings
associated with the funeral of Princess
Diana are excluded. PolyGram is han-
dling Elton John’s tribute single “Can-
dle In The Wind 1997” and the “BBC
Recording Of The Funeral Service.”

These titles contributed $92.5 million
in sales during the quarter, but all prof-
its will be given to the Diana, Princess
of Wales Memorial Fund.

Total operating income for the Poly-
Gram group in the quarter, according
to Levy, was up 13% at $65.32 million.
Net income, according to the company,
was up “a very satisfactory” 21% to
$42.7 million.

Music success outside the charity
recordings was due in large part to
John, Boyz IT Men, and 311 on the
international market and through
regional artists Glay in Japan, Ramm-
stein in Germany, Jacky Cheung in
Hong Kong, and Banda Eva and E O
Tehan in Latin America.

Says Levy in his letter to sharehold-
ers, “Due to strong musie and film
sales, all regions showed sizable
increases in sales during the third-quar-
ter 1997 versus 1996. Sales in Europe

increased by 26%, in North America by
19%, in the Far East by 34%, and in the
rest of the world by 19%.”

The increase in film sales was large-
ly due to “Bean, The Ultimate Disaster
Movie” and PolyGram Filmed En-
tertainment’s new distribution opera-
tion in the U.S., which has grossed
nearly $50 million, PolyGram says.

Levy continues, “PolyGram enters
the fourth quarter with what we believe
to be a robust music release schedule
of local and international repertoire.”
Major international releases include
Bryan Adams’ “Unplugged”; a Christ-
mas album from Hanson; LL Cool J;
Lighthouse Family; Portishead; Sha-
nia Twain; Metallica; Salt 'N Pepa;
Bjork outside the U.S.; greatest hits
albums from Sting and the Police,
Soundgarden, and John Mellencamp;
and the soundtrack of the new James
Bond movie, “Tomorrow Never Dies.”

Over the first nine months of the
year, the company says, music sales
excluding charity projects are up 11%
to $2.99 billion compared with the same
period last year. Profits over the nine
months are up 16% to $344 million.

PolyGram reports i Dutch guilders.
The exchange rate used i this story is
1.99 guilders to the dollar.

With much regret we bid farewell to

Bernhard Mikulski,
(26 March 1929 - 9 October 1997)

We are not only losing our boss, but also our friend and companion,
who was always ready to share with his employees his strength,
love of life and optimism which he collected over a lifetime's worth of experience.

We will miss him deeply.
We will continue to pursue his legacy.

= X’
AL IS 1<

ZYX Music GmbH & Co. KG
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REVUE REVIEW: Royal
Crown Revue, whose last
album, “Mugzy’s Move,”
peaked at No. 4 on the Top Jazz
Albums chart, is back in action
with its new live Warner Bros.
set, “Caught In The Act.”

Hear No Evil. Factory/
Chingon/Interscope has a
potential hit on its hands
with “Sugar Cane,” the first
single from Manchester,
England act Space Mon-
keys. The song, from the
group’s forthcoming 1998
release, "The Daddy Of
Them All," has a stylish,
dance-rock vibe that winds
its way through the album.
Modern rock WLUM Mil-
waukee anchors airplay.

The swingin’ septet, which
debuts at No. 22 on the Pacific
Regional Roundup this issue,
will take its show slightly east
as of Saturday (1) for a resi-
dency at the Las Vegas Desert
Inn. The band plays six nights
a week in the lounge there until
Jan. 3, 1998,

Also, a clip for the band’s

new single, “Barflies At The
Beach,” made it on MTV’s “120
Minutes” program.

HEAD TRIP: On Oct. 21,
Tommy Boy rereleased
Prince Paul’s “Psychoanaly-
sis (What Is It?),” formerly on
WordSound.

The rapper’s solo debut fea-
tures the same sort of perverse
comic sketches that, as a pro-
ducer, he infused into such
albums as De La Soul’s “3
Feet High And Rising.”

This new release
features three new
tracks, as well re- ﬂ
mixes by Dr. Octa-

Mariachi Madness. Seventeen-
year-old mariachi phenomenon
Nydia Rojas is back with her
sophomore album on Arista/Latin,
“Florecer.” Rojas, who perked up
ears last year with “La Nimero
Uno,” a mariachi version of the
Blondie hit “The Tide Is High,”
again goes for a poppier mariachi
sound with cuts like album single
“Que Te Vaya Bien."” “Florecer”
bows Tuesday (28).

REGIONAL HEATSEEKERS NO.1s

POPULAIIRLACUPIRISI N G S.

BILLBOARD’'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

Trucks has already con-
tributed to albums like Junior
Wells’ “Come In This House.”

More recently, he backed
Clarence “Gatemouth”
Brown and the late Johnny
Copeland on House Of Blues
Records’ Rolling Stones trib-
ute, “Paint It Blue.”

FU ACTION: Mammoth Rec-
ords act Fu Manchu is begin-
ning to generate heat for its
new release, “The Action Is
Go.”

The Orange Coun-

gon’s equally freaky
Dan The Automa-
tor.

KEEP TRUCKIN':
Landslide Rec-
ords act the Derek
Trucks Band be-
gins opening dates

[

~ MOUNTAIN T NORIHEAST L, Calif.-based band,
Michael Peterson, Michael Peterson Opie & Arhory, Ople & Anthony's Demented Workd | which has also
S S s yeleased material on

\l EAST NORTH CENTRAL
Robyn, Robyn Is Here

I

WEST NORTH CENTRAL
Michael Peterson, Michael Peterson |

|

~NVY

MIDDLE ATLANTIC
Yvette Michele, My Dream

hip L.A.-based indie
Bong Load, will
appear on the cover
of BAM in November
and is also scheduled
to be profiled in
I The Los Angeles

T

T S 0 B DY ST |

—

W — %
SOUTH ATLANTIC
Aejandro Fernandez, Me Estoy Enormorando

Times.
A clip for the

for the Allman PACIFIC o ————
Brothers Nov. 4 in ﬂ”ﬁi“ﬂd"f Fernandez, Me Estoy Enormorando [\
New York.

The self-titled de- SOUTH CENTRAL

but from the band,
which is fronted
by the 18-year-old
nephew of Allman Brothers
Band drummer Butch
Trucks, was released Oct. 21.
Produced by multiple-Gram-
my winner John Snyder, the
album features Trucks’ accom-
plished slide guitar work on
original material and classics
by such legendary artists as
Miles Davis and John Col-
trane.

Creed, My Own Prison

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

EAST NORTH CENTRAL SOUTH ATLANTIC
. Robyn Robyn Is Here dro F dez Me Estoy E
. Michael Peterson Michael Peterson
Our Lady Peace Clumsy

Creed My Own Prison

Barenaked Ladies Rock Spectacle

Creed My Own Prison
. Somethin® For The People This Time It's Personal
. Cristian Lo Mejor De Mi

Charlie Zaa Sentimientos

Robyn Robyn Is Here

Michae! Peterson Michael Peterson

. Next Rated Next

Lee Ann Womack Lee Ann Womack

. Sam Salter It's On Tonight

Lee Ann Womack Lee Ann Womack

. Somethin' For The People This Time It's Personal
. Chely Wright Let Me In

. Rahsaan Patterson Rahsaan Patterson

10. Next Rated Next

CONPNEWN

SPEINOUAEWN-
>

band’s first single,
“Evil Eye,” whose
concept is taken from
vintage film “Over
The Edge,” will bow
in November.

RISING: H.O.L.A.
recording artist Veronica
made inroads on the Hot R&B
Singles and Hot Dance
Music/Club Play charts this
summer with her Craig Mack
collaboration “No One Else But
You” from the “BAPS” sound-
track. She returns with “Rise,”
the title track from her debut
album due Tuesday (28).

The song and its video have
found their way onto main-
stream R&B station KMEL
San Francisco and BET,
respectively.

ROADWORK: Guardian Ree-
ords Catie Curtis, whose self-

The Twynns. Peggy and
Patsy Lynn, twin daughters
of Loretta Lynn, continue to
follow in their mom'’s foot-
steps. After various solo and
band projects, the siblings
have paired for a self-titled
Reprise album, which bows
in early '98. Anticipation is
building after the warm
reception for the duo’s first
single, “Nights Like These."
A clip for the song is airing
on CMT, and several coun-
try stations have jumped
ahead of the song’s official
impact date. The Lynns per-
form on “Crook & Chase”
Monday (27).

titled sophomore album came
out Oct. 7, opens for Jonatha
Brook in November. “Catie
Curtis” was produced by the E
Street Band’s Roy Bitten,
who also contributed piano,
organ, accordion, and vocals.
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K-Ball ‘On Her Way’ To R&B Fame

WB Artist To Get Boost From Immature Tour

Bl BY SHAWNEE SMITH

NEW YORK—Executives at Warner
Bros. are hoping that having friends in
high places will pay off for Kelli Ball,
who records under the name K-Ball,
The label is promoting the singer’s
debut set, “On My Way,” due Nov. 11,
by sending her out on the road as the
opening act for Immature’s tour, which
begins Nov. 14.

“Itis fortunate [that] K-Ball is in the
Immature camp,” says Warner Bros.
senior VP of promotion and marketing
for black music (U.S.) A.D. Washing-
ton. Both acts are managed by Chris
Stokes, and Ball was a background
singer on the MCA group’s last tour.

“[The tour] is an excellent opportu-
nity to get her in and out of markets
we may not have had access to other-
wise,” says Washington. The tour will
hit such key cities as New York, Chica-
go, Los Angeles, Atlanta, and Wash-
ington, D.C.

On the tour, Ball will do radio, retail,
and press in each city to reach older
demos that may not be interested in
Immature. In addition, she will begin a
promo tour when the concert trek
ends.

“Right now she has the opportunity
to go out and let people know in ad-
vance she is gonna be |performing at
the concert], and even if people can’t
come to the show; they [will] know her
name, and it will give her some kind of
market permanency,” Washington
says.

Coming out of the gate strong is
proving to be one of Ball's recurring
themes. Having no prior songwriting
experience, she co-wrote three songs
on “On My Way” and was the inspira-
tion behind several others, including
the first single, “Keep It On The
Upside.”

“Most of the lyrics on the album
[that manager] Chris [Stokes| wrote
came from conversations we had,” Ball
says.

“He would just start me talking
about life, love, family, or current
events. . . [then he'd] write stuff down
and tell me, ‘Go in the studio. We've got
your song.’ I'd get in the booth, and
he’d start feeding me lines that I said,

and it just all clicked. I never knew it
was that easy.”

Ball co-wrote “Oh Baby (Come My
Way),” “Love Matters,” and “How 1
Feel” in a similar manner. She is also
already dabbling in production for
upcoming act Tilt and is learning how
to direct videos.

“Whenever [Chris] learns some-
thing, he teaches
it to us,” Ball says.
“He directed my
video, and |at cer-
tain points] he
would stop and
take the time to
show us different
things, like how to
pan. I don’t know
too many people
in the industry who tell their artist
what they are doing and how it will
benefit them.”

Serviced to radio and video outlets
in early September, “Keep It On The
Upside” is a funk- and R&B-tinged
pop single. The remix clip, which fea-
tures rapper Daz Dillinger, went to
outlets Oct. 10.

“I didn’t want to limit myself to one
kind of sound,” says Ball. “[‘'On My
Way’] has some hip-hop, some R&B,
some ballads, and pop. It has a little
bit of everything, to make sure every-
one has their tastes fulfilled.”

The musical diversity on “On My
Way” is reflective of Ball's influences,
which include Patsy Cline, Charlie
“Bird” Parker, Sarah Vaughn,
Beethoven, and various hip-hop and
R&B artists.

“My father is a music connoisseur,
he did some blues recordings, and my
mom did the chitlin’ circuit. [They]
taught me to never limit myself.”

During early promotion on her sin-
gle, however, the name “K-Ball”
seemed to limit her appeal, as many
retail and radio executives assumed
she was a rap artist.

“When we first serviced a flier on
her without a picture, people thought
she was a rapper and were not so ami-
cable,” says Washington. “But once
they were serviced with [postcards
and flats] with her picture, many peo-
ple changed their attitude.”

BALL

Showcase On The Horizon. RCA artist Vanessa Rubin recently performed
songs from her current set, “New Horizons,” at the Cache Cache club in New
York. On hand for the event, from left, were Kevin Evans, senior VP, black music
division, RCA Records; Rubin; and Bob Jamieson, president, RCA Records.

As a result, most of the promotional
material will bear Ball's visually
appealing image, but Washington
insists that the label is not pushing her
as a sex symbol. “Everything we are
doing shows her in her natural light.
She just happens to be an attractive
lady.”

With the concert tour just around
the corner, Washington says other
promo plans will be decided as the tour
develops, but Warner Bros. hopes to
take advantage of every promo oppor-
tunity it can while Ball is on the road.

BLACKstreet's Vibe. Interscope recording act BLACKstreet took a break from
rehearsal for its “Vibe” TV show performance to take a picture with rock vet
Slash and rapper Jay-Z. Slash and Jay-Z appear on the group’s single “Fix.”
The segment aired in September. Pictured onstage, from left, are band mem-
bers Mark Middleton, Eric Williams, and Teddy Riley; Slash; Jay-Z; and band
member Chauncey Black Hannibal.

This week’s cohunnwas written by Janive Coveney, man-
aging editor of R&B Alrplay Monitor:

PLEASE WRITE: The live album phenomenon has hit
R&B music again, and that’s a good thing. Maxwell’s
“Live Unplugged EP” has been well-received; Erykah
Badu will release a live set in November, as will Kenneth
“Babyface” Edmonds.

The “live” aesthetic on record gives the listener the
pleasant illusion of bearing witness to artistry unfolding
naturally, without studio artifice. The experience can be
raw, deeply affecting, satisfying.

I would like to plea for an addition to the album pack-
ages: liner notes. Back in the days when vinyl was king,
informative, intelligent,
descriptive liner notes could
elevate the listening experi-
ence a few notches just for the
inside info they imparted
about the artist’s personality,
collaborators, even mood on
the day(s) the project was
recorded. What seems to be
missing from the abbreviated
packaging of cassettes and

The
Rhiwythm
and the

Blues

Live Sets Need A Return To Liner Notes;
New Comedy Albums Keep It Clean

Mixing comedy with gospel messages and music is cer-
tainly a unique approach, and that’s the road taken by
newcomer Jonathan Slocumb on his Warner/Alliance
release, “Laugh Yo'Self 2 Life.” A former choir director
and concert master with a degree in mass communica-
tions from Oakwood College, Slocumb realized he could
make people laugh without resorting to scatology.

He began opening for several top gospel acts, includ-
ing Daryl Coley, the Winans, the Clark Sisters, Take
6, Fred Hammond, and Kirk Franklin, as well as secu-
lar artists the O’Jays, the Whispers, After 7, and Toni
Braxton, among others. He has made guest appearances
on TV sitcoms and co-hosted awards events like gospel’s
Stellar Awards and the fund-
raising Lou Rawls’ Parade of

Stars.

On this album, recorded live
in Atlanta around Mother’s Day,
Slocumb professes his faith and
love for African-American
women, pokes gentle fun at
some of the church’s stock
characters, and skewers the
family, breaking into song back-

CDs these days is the idea that
an album can still be a multi-
media experience, even with-
out enhanced CDs.

Listeners want the essence of the artist not only in
music, but also in words and pictures. Liner notes can
make these albums even more of a treasure.

LAUGH OUT LOUD: African-American comedy has
been experiencing something of a boom since the emer-
gence of “Def Comedy .Jam” on HBO several years ago,
however, comedians who can keep their material relatively
“clean” are few and far between. Now two comics have
released new albums aimed directly at the African-Amer-
ican family market.

Steve Harvey is best known as the host of the syndi-
cated “Showtime At The Apollo” talent showease in New
York and the star of his own eponymous sitcom on the
WB, in which he plays a put-upon high school teacher. He
previously starred in “Me And The Boys,” another sitcom.
The Cleveland native has done stand-up across the coun-
try and spent a short time as morning host on Chicago’s
WGCI-FM.

“Steve Harvey Live . .. Down South Somewhere,”
released on the T-Neck/Island Black Musie label, show-
cases Harvey’s storytelling skills as he lightly describes
the telling differences between the races and tries to
break down the real battle of the sexes. Harvey’s down-
to-earth yet irreverent style, all done without vulgarity,
continues to make him a favorite. And yes, T-Neck is the
old Isley Brothers imprint, revived at Island Black Music,
where the Isley Brothers are now signed.

ed by a live band at points in
between. Nothing too heavy or
satirical, just lighthearted fun.

BEATS & PIECES: Plaything Music, the publishing arm
of management firm Shankman DeBlasio Melina Inc.
(SDM), has acquired Felton Pilate’s Felstar Music cata-
log and signed a long-term co-publishing deal with Pilate
for his future output.

The Felstar music catalog contains more than 135
recorded titles by the group Con Funk Shun, including
“Shake And Dance With Me,” “Ffun,” “Love’s Train,”
“(Let Me Put) Love On Your Mind,” and others.

Felstar also has a cover of “Love’s Train” on the Dru Hill
album,; interpolations of other Con Funk Shun tunes appear
on the “Booty Call” and “Gang Related” soundtrack al-
bums. SDM is celebrating the seventh anniversary of the
launch of its publishing group, which includes the Play-
thing, Playhard, Playfull, and Music Pieces companies,
holding copyrights on tunes by Toni Braxton, K-Ci & JoJo,
Gyrl, Earth Wind & Fire, Mark Morrison, and others.

A number of hip-hop and R&B artists are contributing
tracks to “Jive’s Unreleased Masters For The Children’s
Health Fund (Vol. 1)” album, due in stores Nov. 25. The
set includes “Gotham City Remix” by R. Kelly; a Big
Baby remix of “Don’t Wanna Be A Player” by Joe; “It's
Yours” by A Tribe Called Quest; and tracks by Shaquille
O’Neal, E-10, Marc Dorsey, B-Legit, KRS-One, Ima-
Jjin, and Kaleef. Proceeds will go to the Children’s Health
Fund, which provides primary care to more than 40,000
homeless and indigent children through 11 programs
across the U.S.
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THE JOINT & EPMD WHO U WIT LIL JON AND THE EAST SIDE BOYZ
41868 8 || E.SERMON (P.SMITH,E SERMON M.DIKE M DIAMOND,LKING AYAUCH MSMPSONA FRANKLIN) (1) OEF 1AW 571679+ MERCURY | & 1001100 ] 81 | U | ) swimpaews GSMITHS NORRIS W.NEAL) (©)1) 00 MIRROR MAGE 10jcHBAN | 0

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. @ Recording Industry Assn. Of America
(RIAA) certitication for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional millio icated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1997, Billboard/BPI Communications and SoundScan, Inc.
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) ul a n l “ g e sTM
ca n n I b us Is > COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
> < ‘;,'2 Q E COLLECTED, COMPILED, AND PROVIDED BY SOUndSC&IfITm
el | HE|So| 22| TITLE ARTIST
- A Rapper For == oo, HINIE
MEDIA MOGUL: With the hit sitcom “In The House,” a new autobio- * % * NO. 1% %
raphical novel, and major endorsements, LL Cool J has transformed FEEL SO GOOD (FROM “MONEY TALKS") * MASE
g ; ; ; NEWD | 1 | (76700 oy 7aiczmmisia J at No. 1
himself from around-the-way rapper to international superstar in 12 short . ML
years. Furthermore, no other rapper in the fast-food world of hip-hop has 2 1 1 16 gﬁn{gK&%R%NBngPLﬂﬁcgamwc ¢ MAGOO AND TIMBALAND
maintained th;c}t kind of longevity and proven f?m base. The aptly titled G 3 3 " 3 | I MISS MY HOMIES @ MASTER P FEAT. PIMP C AND THE SHOCKER
“Phenomenon” (Def Jam/Mercury), Cool J’s eighth album, blasts onto ET LIFTED: The 22-year-old MC (C) (D) (T) NO LIMIT 53290/PRIORITY
Top R&B Albums at No. 4, earning the Hot Shot crown for core-store- known as Cannibus has been cultivat- || 6 | 9 | 3 :g) (‘D?Ro‘ghasgié%mﬁvmomn @ BONE THUGS-N-HARMONY
panel sales of 17,000 units in its first week. The set sold 102,000 units at ing quite a solid reputation as a lyrical AVENUES (FROM “MONEY TALKS") 4 REFUGEE CAMP ALL STARS FEAT PRAS (WITH KYAVAND
the overall panel and gets to wear the same crown on The Billboard 200 giant. His dynamic performances are S [ 4 4 T | ©©m00arsTA 13411 i
for a No. 7 bow. The album’s first single, the title track, is available at featured on Lost Boyz’ “Love, Peace & 6 | 3 | 3 [iaen] "TNGHFOANMKEIOLSA @ IXIMFAL DA LEFTEAE HESYELLOTT 6 ANGEWATRE]
retail only as a 12-inch but still debuts at No. 18 on Hot R&B Singles, Nappiness” album (alongside Redman :}:gwxgl(;g’ogﬂéfgowv BOY J6019AG < MACK 10
based mostly on its audience of 23.4 million listeners, as radio points make and A+), Common’s “Making A Name 1 5 7 11 | (¢)5) m) PRIORTY 53282
up more than 87% of the song’s total chart points. The label does not plan 8 8 6 | 14 | MOMONEY MOPROBLEMS A  THE NOTORIOUS B.L.G. (FEAT. PUFF DADDY & MASE)
to release the song in any other configurations; otherwise, it would have :&) E(D) (er) [()X) e;;n :g\gvloomgir
been a contender for at least a tOp five R&B hit. m 9 7 5 8 (C)(D)A(T)UIMIERSAL 55131w N ¢ LOST BOYZ
M L . NEW) 1 I'M NOT A PLAYER ¢ BIG PUNISHER
AKE ROOM: Two records make significant gains on Hot R&B Sin- ¢ {C) (D) (N LOUD 64910/RCA
gles, forcing their way into a competitive top 10. LSG’s “My Body” (East- 4 1m| 9 I 8 | 21 };hﬁgfxwfsgﬁe 7Y9%léj7-A/;R|sT: PUFF DADDY & FAITH EVANS (FEAT. 112)
West/EEG) rockets 24-5, after hitting the chart a week early due to Column. ! CLOSER T AT
street-date violations, while shooting 69-3 on Hot R&B Singles Sales. On (1D| NEWD 1| (&0 penary 721470mmy BoY
the Hot R&B Airplay list, “My Body” jumps 26-24 with a 17% increase in * % * GREATEST GAINER * * %
audience reach; total listeners stand at 16.6 million. Following close b?/ Hawvelock Nelson i6 | 2 MAN BEHIND THE MUSIC & QUEEN PEN FEAT. TEDDY RILEY
behind, Missy “Misdemeanor” Elliott’s “Sock It 2 Me” (Elektra/EEG) 9 | 3 | (€)(0)0T) LIk MAN 97020INTERSCOPE
escalates 16-9, seeing large growth in both airplay and sales. Elliott saw For Ourselves,” and several mix-tape NEWDP | 1 | PHENOMENON @ LL COOL J
a 37% audience gain, which translates into 6.5 million listeners. The boost jams. Signed to Universal, with a set g’E';_EFI:_AMW?:OB"’MERC”RY B
pushes “Sock It 2 Me” 21-12 on Hot R&B Airplay, with total listeners at due next year, he’s armed with a trun- 15 | 12 | — | 2 | (D) T) CREATOR'S WAY/BIG BEAT 9800 L/ATLANTIC TRAISTA
23 million. At R&B core stores, the tune vaults 20-11, with a 134% retail kload of high-tech metaphors and is 17 | 16 | 7 | OFF THE BOOKS THE BEATNUTS
increase. On Top R&B Albums, Elliott’s “Supa Dupa Fly” wins Greatest fully equipped to take rap into the (C}{T) (X) RELATIVITY 1646
Gainer, moving 24-18 with a 19% increase. The label cites increased video future. 1710|124 ('C")"(“T'!‘(‘X)RH?CL_%P S— ¢ MR. MONEY LOC
exposure as the primary reason for the progress; the newly serviced video Canpibus drops lasso lines like 2 | — | 2 | THEBREAKS @ NADANUF FEATURING KURTIS BLOW
received 15 plays at MTV and 14 plays at BET for the week of Oct. 13-19, “Flow’s potent as possible, creatin’ {C) (D) {T) REPRISE 17310/WARNER BROS
according to Broadcast Data Systems. obstacles three feet high and risinglike | 19 | 11 | 15 | 11 | CROOKED GREEN PAPERS &~ ¢ KINFUSION
the chronicles of Posdnuos,” and T .
L. . Sy MEN OF STEEL (FROM “STEEL") @ SHAQUILLE O'NEAL, ICE CUBE, B REAL, PETER GUNZ & KRS-ONE
MASED: More than a year after being introduced via a guest slot on “You're No. 1 and I'm negative two, 20 | 14| 10 | 8 | (¢ip) 1) TWISM/QWEST 17305 WARNER BRDS
112’s “Only You” track (Bad Boy/Arista), Mase finally gets a chance to basically, nigga I'm still better than 21 | 18 | 14 | 17 | TAKEITTO THE STREETS  RAMPAGE FEAT. BILLY LAWRENCE
shine on his own as “Feel So Good,” his first single, lands Hot Shot Debut you/Basic mathematics, the verbal ‘;’E‘;’I:‘[’)‘m‘x’h‘;'gugwssgm" G4171/EEG
at No. 13 on Hot R&B Singles. The record earns a No. 1 entry on Hot Rap mechanics of rhyming” and says his 2| 13|13 |9 | aEpa RELET,V,W (,657 B TN MONREATRCHANTAYISAVAGE
Singles and a No. 13 bow on Hot R&B Singles Sales. On H(.)t.R&B Air- moniker is quite appropriate because 23 | 19 | 17 | 13 | DOWN FORYOURS & NASTYBOY KLICK FEAT ROGER TROUTMAN
play, Mase slides 12-13, with a 6% loss in audience, despite gaining airplay “I really do spark people’s minds. I will {C) (D} (T) NASTYBDV/GLASSNDTE 574748/MERCURY
at four additional stations, which now total 75. Mase has charted as a fea- literally make you high, bug the fuck RE-ENTRY | 4 | THEJOINT o cur ¢ EPMD
tured artist on Hot R&B Airplay with four other hits, ong of WhiCh,. “Can’t out.” 25 2 2% 18 € UWHEN U GET THERE (FROM “NOTHING TO LOSE") @ @ COOLIO FEAT. 40 THEVZ
Nobody Hold Me Down,” reached No. 1 on Hot R&B Singles, while that Over the last few months, tastemak- {C) (D) (T) (X) TOMMY BOY 7785
and another song hit No. 1 on the Hot 100. ers all over the Big Apple underground, | 26 | 30 | 28 | 21 | LOOKINTO MY EVES (FROM 'BATMAN & ROBIN') @ BONE THUGSN-HARMONY
G including DJ Clue?? and Funkmaster p GET UP * NX
UESS WHO'S BACK: After taking a legally induced break from the Flex, have been nominating the artist D) 18] 8 | & mrurhess sronepic
recording studio, Rick James returns with “Urban Rapsody” (Higher as the Next Big Thing, but the dedicat- 2|27 ] 271 4 (IT1;YL?JUYDOBL;;(5§'/RCA & WU-TANG CLAN
Source/Private/Mercury) making its mark at No. 31 on Top R&B Albums. ed poet, who lives in Jersey City, N.J., BUMP’N IN YOUR TRUNK MAD DOG CLIQUE
James’ last charting album was “Wonderful” (Reprise/Warner Bros.), doesn’t really get the chance to hear the 2| 2 | 0|5 | ¢ mcrosstown 1021
which peaked at No. 12 in September 1988. The set’s first radio track, feedback firsthand or take it to heart. 42 | 32 | 19 | LISTEN (FIVE MINUTES) ® DFC
“Player’s Way” featuring Snoop Doggy Dogg, is not available at retail “I come out of the crib only to go to the ({01(1) 510 BEATPERALTY Z1SSTOMMY S0Y
but is receiving airplay on 22 stations and has an audience of 1.3 million studio or get something to eat,” he says. 3|15 (11| 7 gﬂm%gglf%ﬁ%mmm & WERGANEG
listeners. Born in Jamaica, the son of famed 32 | 26 | 40 | 20 | HIPHOP DRUNKIES & THA ALKAHOLIKS FEAT. OL DIRTY BASTARD
cricketer Basil Williams, Cannibus (C) (D) (T) LOUD 64882/RCA
also lived in Washington, D.C., Atlanta, 33 | 34| 36 | 10 :cﬁgﬁml))a}.cfs%égém TR DJ KOOL
Miami, New York, and London before WHO U WIT
y RO LIL JON AND THE EAST SIDE BOYZ
settling down in New Jersey. He feels 85135 | B | 0me mrror act a10cHisan
. Y BLAZING HOT NICE & SMOOT!
R : - m
“ "‘l‘ H&B f;ﬁltclsw‘l‘?ﬁpﬂi Ztlel.fa?sel)}:.letit?tl {?hklengal;lss @ 4 | 34 | 4 | (¢)(0)(1) STREET LIFE/DIVINE 78143/ALL AMERICAN
. B ! ’ SUNSHINE @ JAY-Z FEAT. BABYF, Fi R
B “ B B l I N “ N n E n “and what I talk about is what I've been 38 | 33 | 8 | () RocAFELLADEF JAM 574923'/MEEFQ:URYA HEACE N RORBROVY
™ SINGlEs exposed to.” g IT'S ABOUT TIME L.A. NASH FEATURING JEW'ELL
};I st P ki RE-ENTRY | 2 | (c)menes o601
<= == e just completed a cut with a crew
£¢ g g g of British rappers and says, “A lot of the B | 8|4 (%l)v(llIJ)LEA:A-LOT/NOO TSt beghgi L ZPAC & JORNNY'P
2|5 4| TITLE 2| || TILE slang I put in there came from when 1 38 | 31 | 2 | 14 | HOW WE COMIN' # RBL POSSE
£ | S| 2 | ARTIST (LABEL/PROMOTION LABEL) = | S | 2 [ ARTIST (LABEL/PROMOTION LABEL) lived there. When they left the studio {C) (D) (T) BIG BEAT/ATLANTIC 9801 7/AG
1[ 16| Gfchanon (Prégalr,sL &YRAEGFEMRAPIICHIBAN) 14|19 8 | EOTTHE MM (YTA{‘MIAE BOY) they were buggir&' bec.a'u.se they’re from 40 | 24 | 18 | 15 ('853(3%’# f'svtlsIEA'/JTeTLLIONS # ROYAL FLUSH
203104 NG HOT 15| —| 2 | NOBANG NO MORE there and weren't utilizing the verbals 41 | 32 | 25 | 10 | LET ME HOLLA AT CHA BLAC HAZE
NICE & SMOOTH (STREET LIFE/DIVINE/ALL AMERICAN) RARE ESSENCE FEAT. NONCHALANT (RARE ESSENCE) the same way I WaS." {C) (X) LIVE SHOT 7001
o [ ]2 | sowancivmmnyomurver | ]| 1s| auavoress, , Inspired by uniquely gifled MCs ke [ 42 [ 1 | & |18 | BETHERBASL, 0 T TUPAC & NOTORIOUS B
axim, hedman, Big Daddy Rane, IF 1 COULD CHANGE FROM “IW BOUT IT] @ MASTER P FEAT STEADY MBS, MA X
406|101 SOINLOVE Ny 17|11 2 | SQAST 1O CoAST Nas, and Jay-Z (when he was in a crew B3I IH ] oomno uam 53273/PRI|K)R|W e il
5 | |3 | Houpay 18| |5 | THE aTUS named Children Of The Corn), Can- | 3| 3| s &‘?5%55?5555- GP WU
WITCHDOCTOR (ORGANIZED NOIZE/INTERSCOPE) DIAMOND (MERCURY) nibus has been rapping for about a
i i 45 | 25 | 26 | 3 | CANTSTOP ® LiLO
6 21| 8| msaBourTiME 1918 ] 10| 1T'S ALRIGHT decade. He's been in a coupla crews and (€) (D) (T) MCA 55356
LT O L ) R considers his tenure in them to be “all 46 | a1 | 42 | 4 | BEMY PRIVATE DANCER THE 2 LIVE CREW
; » (C) (D) (T) LIL' JOE 895
7 18| a | B e 0 2020 3 | SR IveNT 550 MusIEPIC a growing process.” Always, he says, he TR ST
TEET oI CR SUBBIN was driven by “a love for the art. 47 | 48 | 85 | 5 | (€)1 HARD HOODPOWER O112/TRIAD
8 | 5 |10} Giac haze Live sHom 20 22| 6 | CRU(VIOLATORIDEF JAWMERCURY) ) “1 Con§ider myself a connoisseur of 49 | 46 | g | PUTTHE MONKEY IN IT (FROM “NOTHING TO LOSE") & DAZ AND SOOPAFLY
9 (25| 4 [ WON ON WON 22| 23| 11 | SUPERNATURAL mformatlon," he offers. “What 1 giVe (C) (D) (T) TOMMY BOZ 7403 - -
COCOA BROVAZ (LOUD) WILD ORCHID (RCA) you probably isn’t something you RE-ENTRY | 11 ?r'?%’mn%gr"?i‘ml’gfﬁ'ff-ﬁ'ﬂga?u%[y‘ PLAYER") @ FOXY BROWN FEAT. DRUHILL
10|13 3 [ JUNGLE BROTHERS 23| —| 3 | THE NIGHT THE EARTH CRIED haven't heard before, but I take it and LET ME CLEAR MY THROAT @  DJKOOL
::::: ::‘:”E:s (GEE STREETAV2) G’:V:ZL‘:G"Z (GEE STREETAV2) get intricate with it. I play with cir- RE-ENTRY | B2 | (075 ) C RAMERICAN 1744 WARNER BROS
1|12| 4 | EARTYREQP 24| 10| 2 | AgEAL (THATZ ENTERTAINVEENTICOPPER SUN) cumstances. 1 play with concepts.” (O Records with the greatest sales gains this week. @ Videoclip availability. ®Recording Industry Association
12| 4| 4 | cANTSTOP 25| 15| § | SOUL IN THE HOLE of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
LILO (MCA) 5 WU ALL STARS (LOUD) AD BOY ENTERTAINMENT plans no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
: (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyt maxi-single
131914 ﬁ A%m%%&g&é?#’&s“& aﬁ?gmg v%":&' Jiesttsc r?;?t é%p 25 singles under No. 100 toreleasea %%S;j;zg;tgmzu; ;:;‘gk?), av:il;:i!itz. S(cV) Vi'nyl single availability. (X) CD maxi-single availability. © 1997, Billboard/BP! Communi::nat)i:)ns,g
5 an un an, Inc.
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49 44 34 17 | TWISTA CREATOR'S WAY/ATLANTIC 92757+/AG (10.98/15.98) ADRENALINE RUSH 13
z = 50 | 51 52 | 81 | MAXWELL A COLUMBIA 66434 (10.98 EQ/16.98) MAXWELL'S URBAN HANG SUITE 8
%] b= =
ol (55 |$g| 22| armisT TTLE | 3 51 | 41 | 48 | 3 | SAM SALTER LAFACE 26040/ARISTA (10.98/15 98) IT'S ON TONIGHT | 41
(=3 5 =z oL 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa
52 | 46 | 46 { 8 | VARIOUS ARTISTS ULTIMATE HIP HOP PARTY 1998 | 32
* % % No_ 1 * % % ARISTA 18977 (10.98/16.98)
1 | 1 | 39 | 3 | SOUNDTRACK DEATH row 53508*PRIORITY (129819.98) 2wesksattio 1  GANG RELATED — THE SOUNDTRACK | 1 53 | 48 | 43 | 5 | SOUNDTRACK L0uD 67531"RCA (10.98/16.98) SOUL IN THE HOLE | 13
1 5 SOUNDTRACK & LAFACE 2604 LARISTA (10.98/16.98) SOUL FOOD 1 :; 5 | 65 | 32 | SOUNDTRACK @ COLUMBIA 67917 (10.98 EQ/16.98) LOVE JONES: THE MUSIC 3
47 33 4 IMMATURE MCA 11668 (10.98/16.98) THE JOURNEY 20
2 — 2 JANET VIRGIN 44762 (11.98/17.98) THE VELVET ROPE 2
* % x HOT SHOT DEBUT* % * 56 59 51 14 MAXWELL COLUMBIA 68515 (7.98 EQ/13.98) MTV UNPLUGGED EP 15
@ NEW ) 1 LL COOL J DEF 1AM 535184*MERCURY (11.98 EQ/L7.98) PHENOMENON 4 57 | 43 | 47 | 11 | SOUNDTRACK @ DEF JAM 537973"MERCURY (1198 EQ/17.98)  DEF JAM'S HOW TO BE A PLAYER 2
MAKAVELI A®
5 | 4 | 3 | 8 | MASTER P A NOLIMIT 50559%/PRIORITY (10.98/16.98) GHETTOD | | 38 |52 | 56 | SI | oK ROW 90039+INTERSCOPE (10.98/16.98) THE DON KILLUMINATI: THE 7 DAY THEORY | 1
6 2 6 BUSTA RHYMES A ELEKTRA 62064 */EEG (10.98/16.98) WHEN DISASTER STRIKES... 1 * % * PACESETTER % % %

NEWD | | | GRAVEDIGGAZ & @ osicon THE PICK, THE SICKLE AND THE SHOVEL | 7 82 | 60 | 38 | RAHSAAN PATTERSON MCA 11559 (9.98/12.98) RAHSAAN PATTERSON | 48
8 6 4 4 BOYZ Il MEN MOTOWN 530819* (11.98/17.98) EVOLUTION 1 60 | 58 | 88 6 JONATHAN BUTLER N2K ENCODED 10005 (10.98/15.98) DO YOU LOVE ME? 57
9 7 7 USHER @ LAFACE 26043/ARISTA {10.98/16.98) MY WAY 4 (5D NAS ESCOBAR, FOXY BROWN, AZ AND NATURE

. NEW ) 1 g o NAS ESCUBAR, FOXY BROWN, AZ AND NATURE PRESENTS THE FIRM — THE ALBUM 61
10 9 6 14 | PUFF DADDY & THE FAMILY A° BAD BOY 73012*/ARISTA (10.98/17.98) NO WAY OUT 1 AFTERMATH 90136"/INTERSCOPE (10.98/17.98]
62 65 67 50 LIL' KIM A UNDEAS/ATLANTIC 92733*/AG (10.98/16.98) HARD CORE 3
11 8 5 o) EPMD DEF JAM 536389" MERCURY (10.98 EQ/16.98) BACK IN BUSINESS 4
12 10 8 5 MARIAH CAREY A’ COLUMBIA 67835 (10.98 E/17.98) BUTTERFLY 3 63 | 60 64 89 | 2PAC A7 DEATH ROW/INTERSCOPE 524204*/ISLAND (19.98/24.98) ALL EYEZ ON ME 1
13 | 11 | 10 | 27 | MARY J. BLIGE A mca 11606* (10.98/16.98) SHARE MY WORLD | 1 64 | 63 | 58 | 14 | THE O'JAYS GLOBAL SOUL 31149*/FREEWORLD (10.98/15.98)  LOVEYOU TOTEARS | 14
14 | 15 | 15 | 12 | JOE @ jve 41603+ (11.98/16.98) ALL THAT | AM 4 65 | 56 | 63 | 41 | PEGGY SCOTT-ADAMS Miss BUTCH 4003/MARD! GRAS (10.98/16.98) HELP YOURSELF | 9
15 12 11 5 MACK 10 @ PRIORITY 50675° (10 98 16.98) BASED ON A TRUE STORY 5 66 | 66 70 71 KENNY LATTIMORE @ COLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE 19
GOD’S PROPERTY FROM KIRK FRANKLIN'S NU NATION A 9 (6D | 75 80 | 33 | SCARFACE A RAP-A-LOT/NOO TRYBE 42799"VIRGIN (10.98 16.98) THE UNTOUCHABLE 1
16 | 14 | 13 | 2 | gare 50093iNTERSCOPE (16.98/16 98) GOD'S PROPERTY | |
1 7 16 1 BRIAN MCKNIGHT MERCURY 536215 (10,98 EQ/16.98) P VTIIE 10 68 | 61 66 11 | KILLARMY WUTANG 50633*/PRIORITY (10.98/16.98) SILENT WEAPONS FOR QUIET WARS 10
1% GrigiT ; GANERS 2 % 69 | 55 [ 55 8 | VANESSA WILLIAMS MERCURY 536060 (10.98 EQ/16.98) NEXT | 28
a | » 15 | MISSY “MISDEME Ar‘:)R" ELLI OWE EASTE«ES?-GZOGZ’/EEG(IO 1N S Ey | 0 | 57 53 8 VARIOUS ARTISTS SICK WID' IT 45009/JIVE (19.98/24.98) SOUTHWEST RIDERS 2
TF IEAN FEAT REFUGEE BLLSTARS 62 | 49 3 Il TRU MO THUGS 1582/RELATIVITY (10.98/15 98) A NEW BREED OF FEMALE | 49
WYCLEF JEAN FEAT. REFUGEE ALL ® .
| |22 I 17| RUFFHOUSE 67974+/COLUMBIA (10.98 EQ/i6.98) WYAEF JAN PRESENTS THE CARNIAL FEAT REFUGEE ALSTARS 4 12 | 67 | 68 | 12 | VARIOUS ARTISTS SUAVE HOUSE 1585/RELATIVITY (10.98'15.98) SUAVE HOUSE 4

25 | 20 | 9 | SOUNDTRACK aRisT 18975 (10 98/16.98) MONEY TALKS — THE ALBUM | 6 NEWD | | | AARON NEVILLE raw 520784 10991698 g =

21 | 19 | 18 | 36 | ERYKAH BADU A KEDAR 53027 UNIVERSAL (10.98/15.98) BADUIZM 1 87 | 83 | 70 | TONIBRAXTON A° LAFACE 26020/ARISTA (10.98/16.98) SECRETS | 1
LUTHER VANDROSS +
2 | 181 3 LV 68220/EPIC (10,955517_953, ONE NIGHT WITH YOU — THE BEST OF LOVE VOLUME 2 | 17 19 | 70 | 69 | 26 | HEAVY D @ UPTOWN 53033*/UNIVERSAL (10.98/16.98) WATERBED HEV | 3
23 | 2 22 22 | SOUNDTRACK NO LIMIT 50643*/PRIORITY {10.98/16.98) I'M BOUT IT 1 76 | 64 | 37 17 | SUGA FREE SHEPPARD LANE/UNFADEABLE 524385/ISLAND (10.98/16.98) STREET GOSPEL | 37
24 16 12 3 COMMON RELATIVITY 1535 (10.98/15.98) ONE DAY IT'LL ALL MAKE SENSE | 12 n 76 76 | 60 | AALIYAH A’ BLACKGROUND/ATLANTIC 92715/AG (10.98/16.98) ONE IN A MILLION 2
2| 2 19 | 12 | BONE THUGS-N-HARMONY RUTHLESS 63407/RELATIVITY (19.98/23.98)  THE ART OF WAR 1 78 | 84 | 1 9 0.C. PAYDAY/FFRR 524399*/ISLAND (10.98/16.98) JEWELZ | 16
26 | 13 | 9 3 | BROTHA LYNCH HUNG BLACK MARKET 50648/PRIORITY (10.98/16.98) LOADED | 9 79 | 8 | 82 | 59 | BLACKSTREET A® INTERSCOPE 90071 (10.98/16.98) ANOTHER LEVEL | 1
21)| 27 | 24 | 18 | K-CI&JOJO MCA11613" (10981698) IERTS] LY 80 | 68 | 79 | 13 | CAPONE -N- NOREAGA PENALTY 3041*TOMMY BOY (1098/15.98) THE WAR REPORT | 4
;8 281 29 Vel DRU HILL A SLAND 524306 110.9816.98) B DR ELEE 150 81 | 77 | 80 | 12 | LISA STANSFIELD ARisTA 18738 (10.98/16.98) LISA STANSFIELD | 30
98/16. FLAM

3 il i Lz PATIELABELI EMCA Licialo 0 16.08) s 96 92 41 SILKK NO LIMIT 50591 */PRIORITY (10.98/16.98) THE SHOCKER 6
30 | 30 26 31 | THE NOTORIOUS B.1.G. A° BAD BOY 7301 1*/ARISTA (19.98/24.98) LIFE AFTER DEATH 1 83 | 78 7 13 | BONEY JAMES WARNER 6705, 46548 (10.99/16.98 FSYp—— T
31)| NEWD 1 | RICK JAMES HIGHER SOURCE/PRIVATE | 417070/MERCURY (10.98 EQ/16.98)  URBAN RAPSODY | 31 88 | 6 | 72 | 10 | SOUNDTRACK o0 90131/INlTERSCOPE ('10 98/'16 - r—

( :: )| 43 | 50 5 | JON B. YAB YUM/550 MUSIC 67805/EPIC (10.98 EQ/16.98) COOL RELAX | 32 —

31 2 | 4 3 NEXT ARISTA 18973 (10.98/15.98) RATED NEXT | 29 85 | &0 71 4 STEVE HARVEY ISLAND 524415 (10.98/16.98) LIVE...SOMEWHERE DOWN SOUTH | 67
ISTA i 3 [al
1 | 2% 2 10 | SWV RoA 67525+ (10.98/16.98) RELEASE SOME TENSION 5 86 | 94 | 75 18 | EN VOGUE A EASTWEST 62057/EEG (10.98/16.98) EV3 8
35 | 37 | 31 73 | MASTER P @ N LIMIT 53978 7PRIORITY (10.98/16.98) \CE CREAM MAN 3 :; 2523 2(; 186 GHETTO TWIINZ RAP-A-LOT/NOO TRYBE 44438/VIRGIN (10.98/15.98) IN THAT WATER | 36
THA ALKAHOLIKS LOUD 67435*/RCA (10.98/16.98) LIKWIDATION 15
36 | 23 14 3 RBL POSSE BIG BEAT/ATLANTIC 92771%/AG (10.98/15.98) AN EYE FOR AN EYE | 14

5 | 57 4 HOT BOYS CASH MONEY 9614 (10.98/17.98) GET IT HOW U LIVEM | 37 89 | 90 | 87 | 49 | SOUNDTRACK A*WARNER SUNSET/ATLANTIC 82961/AG (11.98/17.98) SPACE JAM 5

8 | 33| @ 4 |- 3}\0;\{:5?1'3{:)::':;%3 (1;';51,;58'5 THis TIME s PERsONAL | 33 90 | 73 | 61 4 | ORGANIZED KONFUSION PRIORITY 50560" (10.98/16.98) THE EQUINOX | 29

p — 2|7 GIN J .98/16.
39 | 38 | 36 | 12 | MR. SERV-ON NO LIMIT 50717*/PRIORITY (10.98/16.98) LIFE INSURANCE | 5 a1 NEW : 119 E:?:TE IS:;MFACES LT 32720AG (L0 Serl 061 a—mrn 2L 962
.(D STONECREEK 67731/EPIC (10.98 EQ/16.98) UNCLE SAM

40 | 35 | 28 | 27 | ROME @ GRAND JURY 67441/RCA (10.98/15.98) ROME 7

41 | 39 | 44 | 20 | WU-TANG CLAN A* LOUD 66905*/RCA {19.98/24.98) WU-TANG FOREVER 1 93 81 | 93 WS ALLURE TRACK MASTERSCRAVE 67848 /EPIC (10.98 EQ16.98) —

42 | 30 | 30 [ 18 | LOST BOYZ @ unwversaL 53072¢ (10.98/16.98) LOVE, PEACE & NAPPINESS | 2 : 100 | 97 } 8 | COOLIO rommy gov 1180 (11.98/16.98) My SouL | 43
5 | 95 98 60 112 A BAD BOY 73009/ARISTA (10.98/15.98) 112 5

43 | 36 | 38 | 35 | TRU A?NO LIMIT 50660°/PRIORITY (12.98/18.98) TRU 2 DA GAME 2

M| | s 16 | SOUNDTRACK A? COLUMBIA 68169* (10.98 EQ/17.98) MEN IN BLACK—THE ALBUM 2 9% | 83 | 77 17 | BROWNSTONE MJJWORK 67524/EPIC (10.98 EQ/16.98) STILLCLIMBING | 16

45 | 32 25 18 | MIA X @ NO LIMIT 50705*/PRIORITY (10.98/16.98) UNLADY LIKE 2 97 74 62 3 THE MOSSIE SiCK WiD' iT 45008/JIVE (10.98/15.98) HAVE HEART HAVE MONEY | 62
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VARIOUS ARTISTS . .
531 59 | 171 §5'50 DEF 67998°/COLUMBIA (10.98 EQ/16.98) SO SO DEF BASS ALL-STARS VOL. I | 26 RE-ENTRY 6 CRU VIOLATOR/DEF JAM 537607*MERCURY (10.98 EQ/16.98) DADIRTY30 | 26

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets,
and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD
prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©
1997, Billboard/BPI Communications, and SoundScan, inc.
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the Notorious B.I.G. The set will fea-
ture unreleased basement demos from
before the days of “Ready To Die,” the
slain rapper’s classic debut from 1994;
tracks, such as “Dreams,” that were
previously only available on DJ-only
vinyl discs; and extended versions of
past hits, such as “My Downfall” and
“Who Shot Ya?” The collection, put
together by Bad Boy A&R director
Deric “D-Dot” Angelettie and Bad
Boy director of production Dan Evans,
will be narrated by Sean “Puff
Daddy” Combs. It is due in spring of
'98.

For anyone wondering about the where-
abouts of Kwamé—the talented rapper
who used to be down with Hurby Luvbug,
writing and co-producing for Salt "N Pepa
and Kid °N Play as well as himself, and
whose fashion statements were filled with
polka dots—here’s the skinny. He has pro-
duced two tracks for Negro League, a
seven-member rap act on Mariah Carey’s
Sony-distributed Crave Records, and is
supervising most of the cuts for a fledgling
female rhymer named Chocolate. He's also
negotiating a solo deal With several labels.

“Most of the tracks I'm working with
have a jazzy-type feel,” says Kwamé,

who grew up interacting with such
musical greats as Lionel Hampton,
Abdullah Ibrahim, and Stevie Won-
der. “The vibe is either something you
can get up and dance to or sit back and
cool out to. I'm not into using loops. I
play piano, drums, keyboards, guitar,
and some brass.”

Besides making music, Kwamé has
been working with underprivileged
youth, spearheading a lecture series
and conservatory at New York’s Lin-
coln Center. He has been taking the
youngsters on field trips and teaching
them about such things as music appre-

ciation. He'’s seeking assistance from
anyone (managers, A&R staffers, pro-
motion people, ete.) wishing to donate
their time and experience. Kwamé can
be reached at 212-613-0957.

Ron G, the New York mix-tape king,
is developing quite a strong reputation
as a producer of original tracks. Cur-
rently, he’s represented on Billboard’s
Hot R&B Singles chart by Lost Boyz’
“Me And My Crazy World,” and
upcoming productions include jams for
Motown’s miss jones (“You Gonna
Make Me Love Somebody Else”),
Undeas/Big Beat’s Lil’ Cease, MCA's

Nu Child, and Epic’s Uncle Sam.

On Oct. 14, after completing another
installment of the long-running “Hank
Love & % Pint” show on WNWK New
York, % Pint, who is also a featured
host on WQHT New York’s “Future
Flavas” with Marley Marl and Pete
Rock, sustained non-life-threatening
injuries in a car accident on New York’s
West Side Highway. He's at home recu-
perating, and we here at the Rap Col-
umn wish him a speedy recovery. Get
well cards should be sent to Majestic
Control, 250 W. 57th St., New York, N.Y.
10019.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
34 snsons or ll:onELln:ss (EMI April, ASCAP/Flyte
28 AHER 12, a:ron: 6 (Gimme Some Hot Sauce
ASCAP/Tabulous, ASCAP/Hit Co. South, ASCAP/TlckIe Box,
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service, 105 R&B stations ASCAP/E2, ASCAP/A Salt On The Charts ASCAP/Mo Better Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days aweek. Songs ranked by gross impressions, computed by cross- ; g{a?}/esuﬁf”glf{“ﬂlﬂ"ksv?:g o of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data, This data is used in the Hot R&B Singles chart. 8 NUTHIN' lac-man, SoundScan®
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THEY LIKE IT SLOW = INVISIBLE MAN
* % NO.1 % % (353 | 5 | ATGwn ReLATVITY 83 %@Pﬂﬁ%ﬂ?&%am ol * % NO.1 % * 38|33 | 14| 58 DEGREES (MOTOWN)
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EVERYTHING FEELIN’ INSIDE 65 THEER | Gray, ASCAP/Original 1.8,, 4| 3| 6 | &SEASONS OF LONELINESS MEONE
4 | 2 |25 wagy . BLIGE (MCA) 4243 | 3 | gogBY BROWN (McA) 5 Pﬁn{:‘s (Neu"a S )ASCA 7Orignal 1. BOYZ Il MEN (MOTOWN) 42 [ 29| 15 | 5S4V (FEATURING PUFF DADDY) (RCA)
e " 93 BRING BACK YOUR LOVE (Poetry In Motion, BMI) YOU SHOULD BE MINE (DON'T WASTE YOUR TIME)
WHAT ABOUT US I’LL DO ANYTHING/I'M SORRY 51519 HOW YA DO DAT
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NEVER MAKE A PROMISE HOW YA DO DAT S SEAP B ASCAR) W 8 | 6 | 10 | WHAT ABOUT US MAN BEHIND THE MUSIC
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ASCAP/Chrysalis, ASCAP) WBM ALL CRIED OUT
14| 10 | BUTTA LOVE 63 | 3 | BUTTERFLY 59 DEIA VU (Powder Down, BMIMCA) 10| 7 | 10 | \{URE FeAT. 112 (TRACK MASTERSICRAVE) — [ 1 | PHENOMENON
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SOCK IT 2 ME NOT TONIGHT 94 DO ME BABY (Vikin BMl/WIIIson BMI) (12)| 12 | 5 | THEY LIKE IT SLOW HEAVEN
(D) 21| 7 | RQrssomemor awor o eraressvesiezs | | 90 | 36 | 21 | (iU kiM (UNDEAS/TOMMY BOYATLANTIC) 50 DON T SAY (Song RSy Songs. BMUA(ab Yum, HTOWNUREVATIVITY) 50 |46 | 4 | N FLAVOR (REPRISEWARNER BROS.)
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THE LOVE SCENE HAPPINESS (::) 1415 AS WE LAY
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16 | 15 | 29 | N O o Ao it st B0 67 | 2 | HRREAM ce amistay 13 PEEL S0 600D (FHOM MONEY TALKS) Second Decace, | | 16 | 11 | 16 | iicoo o rviiand escisrounaruomo | 54 |39 | 4 | IMMBROLS. oo v
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Minogue To Melt Clubland With New Image, Album

STEP TO IT: We must confess to
always having had a soft spot for Dan-
nii Minogue. Sure, sister Kylie has
always had the mondo hits (aswell as a
huge hunk of our heart), but Dannii has
always exuded a scrappy, take-no-pris-
oners vibe that’s often unusually inspir-
ing—not to mention a catalyst for tasty
dance musie. With that in mind, you
should’ve seen the gleam in our eyes
when Mr. Postman delivered a copy of
Ms. D’s festive Eternal U.K. disc,
“Girl,” her first recording in several
years.

Though her startling new sexpot
image (replete with glam blond locks)
threatens to distract listeners from the
musie, Minogue reveals impressive
growth as a singer and tunesmith, div-
ing into the set’s meticulous blend of
pop hooks and trendy grooves with
notable finesse and confidence. The
opening track, “All I Wanna Do,” is par-
ticularly potent with its sugar-coated
break-beats, and Minogue is at her
most irresistible as she scales to sopra-
no heights with breathy ease. It’s
indicative of an album that’s free of
cloying pretensions and unapologetic in
its pure-pop approach to dance music.

In an effort to properly serve the
club community, the folks at Eternal
have plucked the moody “Everything I
Wanted” and the Dusty Springfield-
goes-disco “Heaven Can Wait” for dou-
ble-A-sided single release, drafting the
Trouser Enthusiasts (how much do we
love that name?) to revamp both cuts
with a timely trance/techno feel. The
results are quite cute. Especially entic-
ing is the Cloud Nine mix of “Heaven
Can Wait,” which tickles the ear with
the sort of frenetic melodrama that
would make Giorgio Moroder proud.

With stateside punters lost in an
unabashedly pop frame of mind lately,
is it crazy to think that a major label
here might find “Girl” worth a whirl?
We don’t think so. Minogue has never
been in a better position to erack this
market, actually.

REACH FOR IT: We've said this time
and time again. There’s something
about the chemical combination of hip-
thrusting house grooves and spiritual-
ly charged melodies that sends most
punters through the roof. It must have
something to do with the otherworldly,
emotionally cathartic state you reach
when you're in the middle of a dance-
floor and the DJ hits the right blend.
Regardless, few types of dance records
connect with kids faster. To that end,
there’s little doubt that “Land Of
Ecstasy” by Pilgrimage is destined for
multi-format success similar to the
props bestowed upon previous record-
ings by Deep Forest and Enigma.

In its original form, this Simon Clo-
quet/Eric Calvi concoction is an exer-
cise in dreamy ambience, from its
sweeping, quasi-symphonie strings to
the soul-stirring incantations of vocalist
Catherine Bott. When handed to
Junior Vasquez and the Murk Boys,
the song is transformed into the kind
of intense, tribalistic house musie that
touches the spirit and soaks every pore
of your body. Sounds too deep to be
true? Well, ya gotta live to understand.
Trust us, you will leave this record
exhausted but curiously refreshed at
the same time. This is, by far, the

by Larry Flick

strongest music Vasquez has offered in
months, while Miami’s Murksters
remind us that not all experimental
musie comes from New York and Lon-
don.

Passionate/Squeaky Clean Records
is ynleashing these remixes on two sep-
arate 12-inch singles sometime in
November. Camp out at your nearest
record shop for a copy. And while you're
there, pick up a copy of Pilgrimage’s
nourishing “9 Songs Of Ecstasy”
album.

And if you prefer your spiritual
dance music with gospel spice, then go
directly to “Solid Ground” by DJ Spen
& the Jasper Street Company. While
the Pilgrimage record is soothing and
quietly affecting, this Basement Boys
Records track sparks with a raw soul
usually found during a Sunday-morn-
ing Baptist service. DJ Spen unfurls a
rumbling house beat and jittery funk
guitars beneath the pulpit-pounding
testimonies of Wondress Hutchinson,
Tracy Hamlin, Starr Adkins, Arona
Foster, Fruity, Karizma, Richard
Yerby, Sean Spencer, and Josane.
Wisely, there aren'’t a lot of keyboard
frills to pull your attention away from
the aggressive, hand-clapping beat and
whooping vocals.

GET WITH IT: Club doyenne Sybil
maintains the lively disco mood of her
recent European hit “Still A Thrill” on
“Why,” a Coalition International single
that is a textbook example of what a
truly confident diva should sound like.
Miss Girl is not coughing up a lungin a
shrieking effort to sound soulful or
assertive, and yet her note-perfect,
well-shaded performance easily hits
both marks. Sybil has clearly learned
that you ean communicate volumes
with an intimate whisper and selective
use of belting vamps.

She is well served by Gary Miller’s
smooth original production, as well as
by a batch of solid remixes that shrewd-
ly tap into the anthemic nature of the
chorus. Lisa Marie Experience floats
a funky break-beat beneath the
bassline, while Mark Picchiotti offers
a sprawling, gloriously dramatic ver-
ston that fondly recalls Donna Sum-
mer at her disco-era peak. For jeep-
sters, Femi Fem of the Young
Disciples drops the tempo to a languid
classie-soul tempo that conjures men-
tal images of Sybil throwing down with
a band in a candlelit nightelub. Nice
idea, eh? Maybe someone at Coalition
International can make that happen.

Another artist with enough confi-
dence in her vocal instrument to tone it
down from time to time is Broadway
star Linda Eder, who softens her style
for “Something To Believe In,” the
charming title tune from her Atlantic
album that’s been redesigned for club
consumption by the Fitch Brothers
and Prince Quick Mix. Though she
could have easily punctured holes
through the track’s bassline with her

broad operatlc range, she opts to deliv-
er the song’s uplifting lyries with quiet
strength, slowly building toward the
dramatic boom needed to render this
the essential peak-hour jam it is.

Those adorable Fitch lads deserve a
big round of applause for drawing such
a fine vocal from Eder. Such a strong
and seasoned performer could easily
have paralyzed producers of lesser tal-
ent. Although they're still perceived by
many as a young and developing team,
we're convinced that they’re ready to
join the ranks of elubland’s A-list.

Prince Quick Mix turns “Something
To Believe In” inside out with wrig-
gling break-beats and tripped-out
synths that will successfully woo
underground spinners. This man is on
fire, kids. If you need further proof, be
on the lookout for his exemplary work
on another upcoming Atlantic 12-inch-
er, “Reason For Living” by Duncan
Sheik. Also contributing mixes to that
package is underground veteran John-
ny Vicious.

Lydia’s Workin’ It. Lydia Rhodes, center, chills between recording sessions at
Above Love Studios in New York, flanked by producer Jahkey B., left, and man-
ager Craig Roseberry. The enduring diva is enjoying a high-profile period with a
pair of sterling 12-inch singles. Ultra has just begun promoting “Away,” recorded
by Rhodes and Jahkey B., under the group name Mantra. The track sports
remixes by Junior Vasquez and Todd Edwards. Meanwhile, Subversive UK. is
gathering kudos from DJs throughout Europe with “Revelation.” Between club
gigs, Rhodes is laying down tracks for an album planned for release early next
year. Several labels are bidding to sign the project.

CHUMBAWAMBA

(Continued from page 9)

U.K. interest in Chumbawamba
came about, slowly, after “Tubthump-
ing” was twice included on a promo-
tional CD packed with an industry
magazine here.

First, though, the U.S. came on
board: Christian Unruh of Republic
eventually signed the band for North
America.

EMI Europe president Rupert
Perry also got enthusiastic about the
band—a passion shared by EMI’s Ger-
many/Switzerland/Austria president
Helmut Fest, who jumped at the
chance to sign it.

“When Rupert played me ‘Tub-
thumping,’ I said, ‘It’s a hit,” which goes
to show that old men’s earslike ours
can still function,” Fest jokes. “I
phoned Doug and stepped in fairly high
because I knew I had a hit.”

The band needed to be convinced
that signing to a major in Germany
could work, says Jorg Beuttner, head
of A&R at the EMI Germany label of
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EMI Electrola. “They came to visit us,
and we reassured them that we re-
spected their work,” he says.

EMI Germany struck a three-album
licensing deal for the world outside
North America. The band owns all its
back catalog and publishing and pro-
duces its own records. The band mem-
bers insist on creative control over the
artwork, which they note was more
important to them than the size of the
advance.

Despite being signed to Germany,
there have been “no internal political
battles” in dealing with the British
company with an act it passed on, says
Beuttner. “{EMI U.K. label managing
director] Neil Ferris has given us 100%
support with this.”

EMI Europe’s Perry says there is no
reason English-language repertoire
has to be signed to the U.K. company.
“It’s all up for grabs. We like to think
that EMI has the flexibility to do this,”
he says, citing Denmark’s Me & My,
Michael Learns To Rock, and Sweden’s
Roxette as examples.

Manager Smith is just as pleased.
“The whole experience has been text-
book,” he says. “The U.K. company has
handled it as if it was one of their own
acts.”

“Tubthumping” is a rousing, guitar
pop number, and the beats, guitars, and
shout-along chorus belie the song’s
message about a sad and lonely
drinker: So far it has found itself being
used as fanfare musie for football
teams and incidental musie on sports
programs.

Despite the message, and the fact
that it contains the repeated line “piss-
ing the night away,” the song has been
an across-the-board radio favorite.

Paul Chantler, PD for the Essex
Radio Group, which owns five stations
to the east of London, says, “I don’t
think that our audience really knows
much about the history of the band or
their politics.”

The sound is what got it added, says
Chantler. “It’s one of our most-played
songs, and it’s only just come off the A-
list,” he says. “When I first heard it, I

could just hear a great, good-times
song, which fitted the summer. The
only time we didn’t play it was around
the time of Diana’s death and funeral.”

Radio across most of Europe has
picked up on the track, which hit No. 9
on Music & Media’s sales-based
Eurochart Sept. 13. Ironically, Ger-
many, the country that signed the act,
is the slowest to pick up on the song
with such tastemaker stations as north
Germany’s private Radio Schleswig-
Holstein adding the track only in mid-
October.

“Tubthumping” has introduced
Chumbawamba to mainstream audi-
ences, but the band has not compro-
mised its socialist polities or its egali-
tarian approach to working: All
decisions are made collectively, and
money is split evenly within the group.
Even its live shows have band members
taking turns at vocals.

The band actively courted a major
deal, says Nutter. “The indies wanted
us, but we decided to go into the main-
stream,” Nutter says. “We want to be
part of mainstream pop culture, even
though we'’re political. The first ree-
ords we heard were the Beatles and
Petula Clark, not Captain Beefheart.”

Mainstream acceptance does involve
compromise, argues Bruce. “If we're
going to get people involved, we want
people to listen. A lot of people are
happy making musie, which are works
of art but have limited appeal. We're
not.” Adds Nutter, “Our intention is to
get a platform. We can’t make pop mu-
sic in obscurity.”

The political note of Chumbawam-
ba’s album “Tubthumper” is an almost
lone voice in the current British music
world. With the exception of the Lev-
ellers, few politically active bands sell
significant numbers.

“Tubthumper” addresses homeless-
ness, unemployment, the lack of change
that the country’s new Labour govern-
ment will bring, and the plight of Liv-
erpool’s sacked dock workers, engaged
in a long and bitter struggle. Chum-
bawamba played a benefit concert for

(Continued on page 96)
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24 | 20 | 15 | 18 | NOTTONIGKT/CRUSH ONYOU )(T) () UNDEASTOMMY 80Y 56744 @ LIL' KIM FEAT. DA BRAT, LEFT EYE, MISSY ELLIOTT & ANGIE MARTINEZ
36 | — | 2 | ToBE IN LOVE maw 019/5TRICTLY RHYTHM MAW
25 9 9 21 I'LL BE MISSING YOU (M) (T) (X) BAD BOY 79097/ARISTA © PUFF DADDY & FAITH EVANS (FEAT. 112)
28 | 33 | 38 3 AMI WA WA (SOLO POR TI) NONESUCH 79480/ATLANTIC GIPSY KINGS
36 | 35 | 5 | BUTTALOVE m aRisTA 13613 ® NEXT
29 29 18 11 | WHATEVER EASTWEST 63921/EEG @ EN VOGUE
21 15 8 14 MO MONEY MO PROBLEMS (T) (X) BAD BOY 79109/ARISTA 4 THE NOTORIOUS B.1.G. (FEAT. PUFF DADDY & MASE}
37 | 45 | 3 | WORDS THAT YOU SAY STRICTLY RHYTHM 12517 WHITEBIRD FEATURING VERONICA BROWN
- 42 | 26 | 4 | MYLOVEISTHE SHHH! (T) WARNERBROS. 43319 @ SOMETHIN' FOR THE PEOPLE FEAT. TRINA & TAMARA
|
31 | 23 | 17 | 13 | HOLD YOUR HEAD UP HIGH REAL TIME 204/STRICTLY RHYTHM  BORIS DLUGOSCH PRESENTS BOOOM! 29 | 12 B 2 | DRAMA () TWISTED 55403MCA CLUB 69 FEATURING KIM COOPER
O T T L CYNTHIA NEWD | 1 | I CARE 'BOUT YOU (1) ) LAFACE 24274/ARISTA ® MILESTONE
(3] 38 | — [ 2 ! THEME FROM THE VALLEY OF THE DOLLS WARNER BROS. 43952 K.D. LANG
3| 3| 28 6 | LIKE A STAR (T) (x) UMBER! 738/TOMMY BOY CYNTHIA
* % * POWER PICK* * % 321 27 | 43 | 5 | SUNSHINE (T)ROC-A-FELLAIDEF JAM 574923/MERCURY & JAY-Z FEAT. BABYFACE AND FOXY BROWN
— H A
44 2 BEAT ME HARDER EMPIRE STATE/EIGHTBALL 54216/LIGHTYEAR VICTOR CALDERONE 33 2% 20 10 | AROUND THE WORLD (T) SOMA 38508VIRGIN © DAFT PUNK
* % * HOT SHOT DEBUT* * * 3 | 32 [ — [ 2 | LasT NIGHT'S LETTER ) () %) McA 55391 ® K-Cl & J0JO
(35) NEWP | 1 | DRAMA TWISTED 55403MCA CLUB 69 FEATURING KIM COOPER 35 | 20 | 16 | 9 | BARBIE GIRL (T) 00 MCA 55393 © AQUA
36 | 14 | 13 | 11 | SALVA MEA ARISTA 13397 ® FAITHLESS RE-ENTRY | 4 | CHOOZE ONE (M) av8 30 CROOKLYN CLAN
k) 3l 28 1 WHEN THE FUNK HITS THE FAN OVUM/RUFFHOUSE 78611/COLUMBIA  KING BRITT PRESENTS SYLK 130 KYJ 28 | 22 11 | GOTHAM CITY (T) (X) JIVE 42484 ® R. KELLY
38 40 — 2 SAMBA DE JANEIRO TOMMY BOY 417 FELIZIA 38 13 19 6 DON'T GO (T} (X) LOGIC 64974/RCA LE CLICK FEATURING KAYO
45 | — | 2 | THE LOVE SCENE JIVE PROMO ¢ JOE 39 [ 31 [ — | 6 | BUBBLIN’(T) VIOLATOR/DEF JAM 571525MERCURY ¢ CRU
40 | 30 | 20 11 | 17°S LIKE THAT SM:)E 9069/PROFILE RUN-D.M.C. VS. JASON NEVINS 40 | 19 18 16 | 1SAY A LITTLE PRAYER (1) (X) WORK 78597/EPIC @ DIANAKING |
3| - 2 | GET UP! GO INSANE! GRANDSLAM 006/STRICTLY RHYTHM @ STRETCH AND VERN PRESENT MADDOG 41)| RE-ENTRY | 4 | GUNJA HONORS (T) (X) HUSH 6612 DEAD RINGAZ |
NEW ) 1 CHELSEA PRESS 2 JELLYBEAN 2529 DAT OVEN 42 | 25 | — 2 | TURN ME OUT (TURN TO SUGAR) (T) (X) STRICTLY RHYTHM 12521 PRAXIS FEAT. KATHY BROWN
43 | 26 10 13 | SHOW ME KING STREET 1067 URBAN SOUL 43 | 34 | 25 14 | NEVER MAKE A PROMISE () ISLAND 572083 @ DRU HILL
44 35 24 12 | MIGHTY HIGH POPULAR 26065/CRITIQUE GLORIA GAYNOR FEAT. EARL YOUNG & THE TRAMMPS 44 RE-ENTRY 12 | BIG BAD MAMMA (T) VIOLATOR/DEF JAM 571441/MERCURY @ FOXY BROWN FEATURING DRU HILL
(45)| NEWD | | | IBELIEVE veLOCITY 61007 PRO TOOLZ FEATURING ALTHEA MCQUEEN RE-ENTRY | 3 | ELECTRIC BARBARELLA (T) (X) CAPITOL 58674 ® DURAN DURAN
NEWD 1 | YOU CAN DO IT DELICIOUS VINYL PROMO/RED ANT THE BRAND NEW HEAVIES 46 | 39 [ — 4 | MAN BEHIND THE MUSIC (T) LIL' MAN 95015/INTERSCOPE  QUEEN PEN FEATURING TEDDY RILEY
NEW ) 1 SUNSTROKE EDEL AMERICA 9139 & CHICANE 47 | 29 | 277 6 REMEMBER ME (1) (X} OM 005/CARPORT & BLUE BOY
48)| NEWD 1 CLAP YOUR HANDS FFRR/LONDON 570037/ISLAND LiL LOUIS NEW) 1 TO BE IN LOVE (T) MAW O19/STRICTLY RHYTHM MAW
NEWD | | | GET READY TO BOUNCE EDEL AMERICA 3722 ® BROOKLYN BOUNCE RE-ENTRY | 33 | BIG POPPA/WARNING (M) (T) (X) BAD BOY 7-9020/ARISTA # THE NOTORIOUS B.L.G.
50 | 39 T 36 7 CELEBRATE RHINO PROMO/ATLANTIC RUPAUL 50 | 48 | - ] IT'S LIKE THAT (T) (X) SM:)E 9069/PROFILE RUN-D.M.C. VS. JASON NEVINS |

(O Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles
anywhere in the top 50. @ Videoclip availability. Catalog number is tor vinyl maxi-single, or CD maxi-single if vinyl is unavailable. On Sales chart: {M) Cassette maxi-single availability. (T} Vinyl maxi-single availability. (X} CD maxi-single availability. ® 1997
Billboard/BPI Communications.

AMABILIA

valigeria
flightcases

For information on distribution:

Tel + 39 (0) 424 581214
Fax + 39 (0) 424 581155

26

BILLBOARD NOVEMBER 1, 1997






THE
NEW SINGLE
FROM THE ALBUM
THIS 1S YOUR NIGHT
ALSO AVAILABLE ON
MTV THE GRIND

VOLUME 1

“ONE MORE NIGHT”

(HANI'S REMIX)

THE DEBUT
SINGLE FROM HER
UPCOMING ALBUM

LIKE A STAR

PRODUCED BY TONY MORAN
EXECUTIVE PRODUCER
JOEY GARDNER

LIKE O
STQIR
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It’s time to celebrate!
That may sound hokey, but it’s true. After years of countless
false starts, the dance-music revolution is in full effect. De-

After several years out of the
public eye, ULTRA NATE has
emerged as one of the leaders of
the new dance-music revolution

" in pop radio. Her Strictly Rhythm
anthem “Free” has flooded the

airwaves with its introspective

4 lyrics, soulful vocals and hand-

in-the-air choras chants. Nate

has spent the better part of this

year touring the world. Her first
album for the venerable indie

label is due at the top of 1998.

WcrIdWId e

pending on your view of the room, you
may be feeling it more than others. The
electronic movement has turned the
rock world upside-down,
plucky Euro-NRG enthusiasts continue
to infiltrate top 40 radio. And for house-
heads, the road is paved by the avid
interest of superstars like Mariah Carey
and Madonna—who live for the four-
on-the-floor groove as much as any
underground punter. Pretty cool, eh?
Without one defining sound or style
dominating the landscape, it’s easy for the dance revolution to
feel either watered-down or less dramatic than, say, the now-
faltering grunge-rock movement. But rest assured, in nearly
every corner of the globe, people are walking around with a lit-
tle more rhythm in their step than usual. The variety of vibes
grabbing attention only proves that the club community is a
land of true artistic depth with the potential to thrive and grow
to astonishing heights. Clearly, this is an awesome time to be a

while ever-

citizen of clubland.

While trolling along the selected sectors
of clubland’s global underground, the
threads of commonality will be wonder-
fully obvious. And while we urge the cel-
ebration of such union, it is important to
be equally encouraging and supportive
of the contrasting ideals and sounds that
keep the international dance-music com-
munity from becoming just another cog
in the mainstream musical machine.

Groove on, children!

Dalﬁ%%{lll?{‘émg gélktor
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KATHY BROWN has
been cruising around
the underground for
several years, creating

an impressive catalog

\ of house hits. This

year, she’s enjoying

the biggest success of
her career to date,
“Turn Me Out (Turn To
Sugar)” with Praxis.
The Strictly Rhythm
single is a fast-fave
among turntable
artists and is gather-
ing a considerable
amount of mix-show

radio airplay.

One of the leading figures of the
electronica scene is DEATH IN
VEGAS, led by visionary produc-
er, songwriter and turntable artist
Richard Fearless. The sterling
debut album, “Dead Elvis,” earned
rave reviews throughout the act's
native U.K. on deConstruction

Records. Just issued in fhe States

on Timebomb, the set is meeting

with similar underground props—
thanks to the percussive first sin-
gle, “Dirt.”
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Ilthough it’s painfully

close in proximity to

such heralded ciub

towns as New York,

Philadelphia and
Boston, Washington, D.C.,
has become quite the cute
little hotbed for house-
music activity. The city is
brewing a sound that is a
smart hybrid of deep-
house and pop-leaning hi-
NRG.

The absolute hottest spot
is Buzz, where the order of
the day are jams with a
decided slant toward diva-
driven ditties, whether it is
newbies like Ultra Nate or
pioneers like Jocelyn
Brown. And when the
women aren’t beiting their
hearts out, you can delight
to the hearty dub action of
upstarts like Prince Quick

CRYSTAL WATERS reaffirmed her long-standing commitment to the dance-music community this summer with
an eponymously titled Mercury album that strobed with pure house-music aggression. Boasting production by
the Basement Boys, Jam & Lewis and Dallas Austin, the set has already spawned floor staples in the form of
“Just A Freak” and “Say...If You Feel Alright.” Her next single is the wildly infectious “Momma Told Me.”

WcrIdWId e
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Mix. For an equally hearty
house vibe, you’ll need to
stroll on over to Nikita or
Deep, both of which
accentuate dark and
moody atmospheres and
spare, sample-driven
instrumentals. DJ culture
rules at both venues in a
major way.

On the complete flipside
is Traxx, which is a bit of a
landmark in D.C. In 10-plus
years, it has been the
epicenter of the national
gay club circuit. There is
no better place to hear the
hits of the day, with a
smattering of U.K. and
European imports. As for
vibe, it helps to be among
the pretty, but it’s not
required. it’s just as much
fun to alternate between
twirling and staring. i

= m— 3

After more than a decade as the frontman of leg-
endary house-music act Ten City, BYRON STINGILY
is stepping out with “The Purist,” his first solo
album for Nervous Records. The set includes
the worldwide hit singles “Get Off” and “Flying
High,” and it features
production by the
;.?.Basemenl Boys, LOS

Masters At Work, ANnTe Les

Frankie Knuckles and

Maurice Joshua.

‘ Far new & current:’
L‘uttlng releases

Wﬂﬂl!ﬂ.

4

@® n the ever-dueling
energy between the
East and West Coast
club scenes, Los
Angeles has solidified

its standing as a mecca for
its avant-garde approach
to dance music. Urgent
trance-NRG sounds
dominate the scene, while
other edgy fare like jungle
and break-beats percolate
along the deep under-
ground.

And while Los Angeles
has previously been lean
on potent producers,
there’s a plush crop now
that never fails to thrill,
starting with folks like
Vission & Lorimer, Tony B!
and Mark Lewis. The label
scene is also quite lovely,
with Moonshine and City
Of Angels leading the
pack.

On the guasi-mainstream
tip, West Hollywood’s
decade-old Rage remains
exemplary of L.A.’s
continued commitment to
gay-disco, with bright and
vibrant decor and laser
lights that seem to slice
through the crush of buff
bods, while primary spin-
ner Manny Lehman serves
a sound that combines the
club hits of the day with
experimental house.

For a more subterranean
vibe, there’s Blip, a reno-
vated warehouse on the
outskirts of the city. This is
the place to be when you
want to twitch into the
morning hours to the fod-
der of Crystal Method,
Future Sounds Of London
and DJ Soulslinger.

Some of the best music
to be experienced in Los
Angeles doesn’t even have
a steady home. Float and
Foam are wandering
soirees that exist almost
solely on word-of-mouth—
yet somehow manage to
draw thousands of kids to
rejoice in the free-form
rave culture that the
“grown-ups” of the music
industry have yet to fully
understand. &
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The pulse heard around the world.
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DO IT YOURSELF

BUILDS UP YOUR DREAMS

Ph. 382289518760 - Fax 39 2 23513477
itp:/ /www nifeliterecords.com
ittp:/ Twiww doityovrself it
E-mail:doit@doityourself it

CHICAGO

he undisputed breed-

ing ground of house

music has under-

gone a renaissance

of sorts in the last 12
months. It has always
been leagues ahead of the
pack in terms of cutting-
edge grooves and inven-
tive venues. If there’s a
unifying musical element
of the Chicago scene, it is
the soulful vocals that ice
even the hardest under-
ground dub. But there’s a
refreshing new energy that
is unmistakable.

Feel like an all-nighter?
Chicago’s the place to
be—and your every rhythmic
desire can be met. All you
need is the will to work it.
The best places to start?
Fusion, CroBar and House
Of Blues should be at the
top of any list.

Fusion plays to a largely
gay male crowd and is
resplendent in glamorous
decor and state-of-the-art
sound, light and video
systems. There are also two

’GHASE£

barefoot

L AT,
ALBUM "BAREFOOT"
OUT Now

- o
_g,;iﬁ

Ll

"RIDE'ON THE RAYTH

FOR 3 MONTHS AT NPl

SINGLE‘:ND NEW ALBUM [
AMT QUT soo~l|

"DAY 'BY DAY"
16 WEEKS IN TOP 107

FOR

?

FURTHER 1| mronuno LL;LE COM-ACT: ‘
RICORDI ITALY, INTERNATIONAL EX EXPLOITATION
‘4F PH: +38-5-41935 779-
Q VX ¥59-6-41995 41
WG RICOTOI S.p. . R L ’ N, 3 sy
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Since joining Jellybean
Records this year, KAREL
has become the darling of

the hi-NRG community with
a flamboyant style and a
falsetto that fondly recalls
the late Sylvester. His single
“I Am” saw him paired with
club renegades Brinsley
Evans and DJ Strobe and
swapping vamps with fellow
diva Thea Austin. He is
currently dividing his time
between cutting a new
single for the label and
completing his first screen-
play, an update of the
comedy classic “Auntie
Mame” called “Mame’d.”

nce

dancefloors, one of which
caters to the more puffy hi-
NRG tastes of patrons,
while the bigger space
offers hardcore house. Mark
Hultmark is the head DJ
there, and his mixing skills
are unparalleled.

CroBar hangs on the far
opposite end of the musi-
cal spectrum, with its dark
and forebodingly gothic
ambience. Head DJ Teri
Bristol does an excellent
job of exposing her own
stellar studio concoctions,
while also keeping punters
plugged into a healthy
smattering of up-and-
coming gems from Europe.

House Of Blues is a new
venue in town, and it hosts
a staggeringly diverse
array of musical genres
and events. Each night
provides a different
personality, ranging from
deep-house to funk, with
pit stops in acid-jazz and
electronica. Also, its
vibrant decor and massive
stage renders House Of
Blues the place for a band-
on-the-rise to perform.

Elsewhere around town,
Shelter is still the all-
encompassing venue,
where you can bask in the
glow of mainstream hits
and maybe even check out
a swimsuit fashion show
on any given Saturday
night. DJ John Curly spins
pop-rooted fare with
confidence. For more
funky, acid-jazz flavors,
there’s the stately Green
Dolphin Street and Smart
Bar, where live bands play
nightly. And the crowds at
both places are among the
most friendly you will
encounter. B

WcrIdWId e

FATBOY SLIM is the
- latest persona donned
- by veteran producer/DJ
Norman Cook. Over the
past 15 years, he’s
gained worldwide
respect for his work
- with the Housemartins,
. Beats International and
Pizzaman, among others.
As Fatboy Slim, he's
issued the brilliant
electronic excursion
“Better Living Through
Chemistry,” on which
he straddles the line
between keyboard
experimentation and
pop melodies.

oo portusal

ew other scenes over
the past five years
have intrigued the
clubworld at large
more than Portugal.
Suddenly, it’'s become one
of the places to give your
platforms a workout.
Perhaps that's due to the
absence of pretension
from the punters and the
DJs. In fact, attitude is in
such small supply that one
has to wonder if there’s a
national law against it.
With that knowledge,
there truly isn’t a venue in
town that isn’t worth diving
headfirst into. Icarius is
where the boys who love
to swing their handbags
romp to the turntable
musings of DJs Marco and
Streamline. Equally festive
is Flame, with its other-
worldly lighting system

and velvet-covered walls.
You can pop by on any
given Saturday and hear
the hits of the day, with an
ample dose of classic
American disco.

Actually, there seems to
e quite the fixation with
all things American on the
Portuguese club scene.
Lads like David Morales
and Junior Vasquez are
demigods, flooding
venues like G-Spot and
XTB.

For those who want a
taste of local flavor, go
directly to Imante, where
there’s more emphasis
on dubby deep-house
jams. |t may not be as
visually appealing as
most other venues, but
it can’t be beat for its
underground intensity and
fun crowd. B
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LET X-MiX GET YOUR
RECORD PLAYED

X-MiX promotes your music with 3 series:

= - ” -
Radioactive Dance | Abducted |
ARadmoactwe Series A 3 Dance Serles | =
. Mgusl : 4 L:Eiﬁqgj

Featurlng remixed versions of:

A A

Hi-Energy
House
Mainstream

« Latin House
‘Alternative Dance

Limited pressings released monthly i lelted pressmgs released bi- -monthly
v 1 CD -~ el & 2 Vinyl & CD

g | | T T
X-MiX represents AMERICA'S LEADING REMIXKERS AND PRODUGERS

(Soul Solution, Fitch Brothers, Lenny B., Armand Van Helden, Razor & Go, Charlie Casanova, and more)

X-MiX will INGREASE SPINS AND EXTEND THE LIFE OF YOUR RECORD

through servicing top Mixshow, Mobile & Club DJs across America

X-MiX"'s LIMITED PRESSINGS are remixes, mastered, packaged and
purchased by QUALIFIED PROFESSIONAL DJS ONLY-guaranteeing no oversaturation

= 4 () (] 0 O = /£=\ -
X=-MiX is distributed K-GLUSIVELY to radio programmers across America by L

X=-=MiX can be heard on:
Open House Party - Power 96 + KMEL -+ WKTU + Hot Mix <+ KISS -+ Power 106

and many other stations!
X-MiX DELIVERS ALL THESE SERVICES AT
NO COST TO YOU, THE RECORD LABE!L
We would like to thank the record industry for making us "ReémiX Service Of The Year"

(as voted at the '96 Winter Music Conference)

For more information about X-MiX:

X-MiX inc.
Call: (781) 270-9415 8 Blanchard Road, Burlington, MA 01803 Fax: (781) 272-3710
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Place your order now.
Release date December 2.
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The Los Angeles Experience
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AN EGENDS LIV

Latin Legends Live
Double CD/CS

Order now!iil
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Flashback Disco Freestyle Quick M Vol.1

UNIVERSAL MUSIC &
VIDEO DISTRIBUTION

THUMP RECORDS INC. P.0. Box 445 Walnut, CA 91788 Tel: (908) 535-2144 Fax: (908) 598-7028 Emall: Thumpdcds@aol.com

hol Land

olland is a haven

of decadence, with

its escapist vibe

and seemingly

endless selection
of noteworthy dance
palaces.

Arena is currently among
the coolest venues in
Holland, with a mixed
crowd twitching the night
away to mostly deep
techno and heavy trance
anthems. The venue is
also the host for a monthly
extra space called
Meander, where left-
leaning punters can
indulge in the pleasures
of trip-hop, drum’n’bass
and ambient-dub.

Paradiso is a legendary
venue, open several nights
a week with a variety of
rhythmic flavors. The
club’s Thursday gay-
leaning parties are leg-
endary, as is the Saturday
mixed-crowd throwdown,
featuring the turntable
musings of Sven van
Hees. Sundays are becom-
ing equally popular, thanks
to the soulful spinning of
Erick E.

For a taste of the hard
stuff, nothing can beat
Trance Buddah, which
drenches punters with
hard-techno and trance
assaults. Along a similar
sonic tip are West Pacific
and Melkweg, where the
DJs of the moment include
Moebuis, L-Dopa and
Gizmo. B

Sunshine Records
iranda continues to lead the
way for Latin-leaning dance

ingenue

music with her latest single,
“Who's Got The Power Now,”
produced by the enduring
Walter Kahn. The track is the
newest gem in a string of hitg
or the singer that includes
“Your Love Is So Divine.”

34

BILLBOARD SPOTLIGHT

BILLBOARD NOVEMBER 1, 1997



nce

This is the year that Britain’s D) DARA rose from the
drum’n’bass underground into mainstream prominence with
“Rinsimus Maximus,” an album on Sm:)e Communications

that showcases his mixing skills and knack for weaving mind-

numbing melodies. Among the set’s highlights are “Jade,”

featuring vocalist Carol C., and “Sleepers,” which features

fellow drum’n’bass act Shooters.

WarldWId e

S L talygy

he ltalo-disco
scene contin-
ues to be a
breeding
ground for
Robert Miles wannabes; he
made a major dent in the
global dance and pop
market last year with
“Children.” Although it
hasn’t exactly made for a
plush creative year, there
are worse sounds to
embrace. In fact, there have
been some lovely derivations
of Miles’ concept, making
for an evening that brightly
merges rugged under-
ground grooves with
soothing, new-age-spiced
keyboards.

One key venue in Milan
continues to be Heaven,
where the walls literally
shake from the state-of-
the-art sound system-—as
well as from the turntable
aggression of Roberto
Ignaro and Cardelgaro.
When these boys aren’t
working it, the club is also

HEAVENLY #

Concrete

the favorite pit stop of
American DJ heroes like
Danny Tenaglia and
Maurice Joshua.

In Rimini, the circuit is
dominated by the
venerable Echoes and
Cocorico. The former
spot grabs about 2,000
partyhounds and is
deservedly respected as
the premier room for
house music in ltaly. With
that in mind, Echoes
remains among the most
innovative, forward-
reaching clubs in all of
Italy, which is why you can
actually hear a celeb like
Robert Miles working
behind the turntables.

Cocorico comes from a
completely different angle
of the room, with its bright
techno/trance personality.
Saturdays are particularly
flavorful, when DJ Carlucci
sweetens the beat with the
Euro-disco sounds of La
Bouche and other hi-NRG
winners. A
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New York’s Sub-Urban Records
has a diva on the rise with
MONICA HUGHES, who has
been earning props from
tastemaking club DJs for the
past year with several solid
singles on the label. She is
currently in the studio with |
veteran producer Tommy Musto,
writing and recording material
for an album due during the
first quarter of ‘98. |

Three labels. Loads of fucking noise.
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MUSIC
DISTRIBUTION
COMPANY

Your Source
For Independent

Labels:

CHAMPION
CUTTING
GROOVE

METROPOLITAN
MICMAC
UNDER THE COVERS
WEBSTER HALL
and 78 More!

HALL’s
NEW
YORK
DANCE
CcD

“LIVE IN THE BALLROOM"

COMPILED AND MIXED BY: CLUB D] JOHN SULIGA

A
-
“Ain't No Need To Hide's]
Champion 12"/C5 0331

COMING SOON...

Sr. Vasguez
“Who’s Your Daddy" EP

Call or Fax for
FREE In-Store Copies

Roy L. 975/761-7000
Fax 975/761-7576 <rir
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ike New York City, the
London club scene
offers a seemingly
bottomless list of
choices for anyone
with happy feet—despite
the acid-tongued tone of
spoiled, overfed locals.

Six years after its incep-
tion, Ministry Of Sound
rages on as the key joint in
which to work up a sweat.
In fact, this venue is so hot
that it has spawned a tour-
ing counterpart that trolls
around the English country-
side, as well as various
parts of Europe and the
States. Iconic spinner C.J.
Macintosh still rules the
roost, though the weekly
schedule has loosened up
to showcase the more

singles, “We Come In Peace”

.. and “Cantamilla,” are already ]
considered underground classics, whi le his Astralwerks full-length debut
8l “Let The Freak Flag Fly,” has seen the Chicago native develop a cult

i following that spans several genres beyond the dance realm.

reco'rd'lngs
Italian Dance!!

y

hanniji.lke a Man
international ™
/)

Slmune Jay

Nldnlgh

CysmatlC)

TRUE L04E

X-Static

True Love

FUTURE RELEASES
CARL & MUSIC MIND “Celebration”
LONDON Z0O0 “Love in London”
THE RHYTHM FAMILY “I Got The Feeling”

WcrIdWIde

experimental house and
trance musings of Darren
Darling and Miss Barbie.
It's also fairly common for
superstars like Boy George,
David Morales, Frankie
Knuckles or Junior Vasquez
to grace the decks with
their own special brands of
house melodrama.

For more than six years,
The Gardening Club
continues to be a strong
contender for the dance
dollar. The venue’s hottest
regular party is Club For
Life, which oozes with
spiritually charged house-
music flavor. Occasional
recording artist/producer
Jeremy Healy is still the top

paruvs

or years, it has been

all too simple for

many to dismiss the

Paris scene. And

while there have been
a few dicey years, there’s
no denying that things are
picking up quite a bit. In
fact, it's arguable that Paris
is fast becoming a hotbed
of juicy club activity.

If you want to play hard,
sprint to Les Roubles,
which drowns tough kids in
breakbeats and acid-techno
music. This is the place to
be when seeking the wares
of Derrick Carter, Carl Cox

PRINCE QUICK MIX has had one

spinner on the decks,
injecting a twisted hand-
bag-swinging attitude into
his mix. And when he’s not
on hand, look for Phil
Milson to more than fill the
gap with his own turntable
magic.

For a completely different
vibe, there’s nothing better
than the deliciously
intimate Bar Rumba. which
delivers a crafty blend of
classic funk, trip-hop,
ambient and even the
random garage groove—
sometimes in the space of
one night. If you want to
kneel at the alter of acid-
jazz legend Giles Peterson,
this is the place to be. B

and Fluke. On the after-
hours tip, dip into the Dark
Hole for edgy drum’n’bass
and trip-hop grooves.

Bon Vivant is one of sev-
eral festive spots for folks
who want to indulge in
house, vintage garage and
giddy hi-NRG music.
Meanwhile, ATC has fast
become the city's primary
watering hole for gay
audiences and those who
want to lean a little off the
musical center. Twitch to
your heart’s content to the
turntable madness of DJ
Purity and Shadow
Dancer. B

heck of a year. He's become the
deep-house remixer of choice with,
a stellar stream of grooves that
includes a revival of-“Pll-Be Your
Friend” by Robert Owens, as well
as post-production on “You Don’t
Know” by Cyndi Lauper,
“Celebrate” by RuPaul, “Sexuality” .
by Garland Jefferies and “Quark”
by B.T. He is now striving to
strengthen his songwriting skills
and is working with several up-and-
coming singers, as well as
Broadway diva Linda Eder.

Available now!

X-MIX series!
PRODIGY

Much more!

MUSIC VIDEQ DISTRIBUTORS

N-1410 E. Circle Dr. 422 Bus.Ctr.Oaks Pa

CALL 800'888'0486 VHS - LASERDISCS

OVER 6000 TITLES

NOW
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Surprise, Surprise. During a recent “Prime Time Country” appearance, Tom T.
Hall was surprised with a plaque for the gold certification of “Tom T. Hall Greatest
Hits Vol II." Pictured, from left, are Mercury Nashville president Luke Lewis, Hall,
and show host Gary Chapman.

B BY DEBORAH EVANS PRICE

NASHVILLE—In the past few years,
there has been a proliferation of coun-
try record labels
starting and, in
some cases, dying
out. But among
o~ the major-label
spinoffs and new
\ % corporate ven-

i tures, there is a

\\\\ J ‘ burgeoning trend
SKAGGS toward artist-
owned labels that
are pumping creative juice into the
country marketplace and signaling a

-
i

ON ‘THE TUBE: All 25 singles on Billboard’s Top Coun-
try Singies Sales chart in the Oct. 18 issue had current or
recurrent videos airing en CMT that week. Twenty-four
of the 25 tracks on the chart last issue had videos airing
(the exception being Mindy McCready’s new “What If I
De”). CMT director of pragramming Chris Parr tells
Nashville Scene that CMT has determined that there Lias
been a definite pattern for the year.

“Over the whole year,” Parr says, “there have probably
been only five or so consistently selling singles on that
chart without a video. One was a novelty song, ‘Country
Macarena.’ ” He notes that one song in particular seems to
prove his theory that CMT is driving singles sales: Wade
Hayes' “Wichita Linreman.”

“With a lot of other

CMT Sees Airplay, Singles Sales Link;
Nashville Hit By A Siberian Heat Wave

haven't played together very long. But they have three lead
singers, and the rest sing harmony. It's worth exploring
all the way. Internationally, we feel that they can be huge.”

0N THE RECORD: A major reissue of five Buck Owens
Capitol albums is due the first week of November from
Sundazed Music Inc. Long out of print, these recordings
include two of Owens’ best. Not coincidentally, each is
devated to a favorite Owens songwriter. Tommy Collins
is not nearly so well known now as Harlan Howard, but
“Buck Owens Sings Tommy Collins” brings back such clas-
sics as “If You Ain’t Lovin’ You Ain’t Livin' ” and “You
Gotta Have A License.”

“Buck Owens Sings Harlan Howard” includes the pre-
dictable big hits, such as

songs,” he says, “you have
censiderable airplay sup-
port and exposure. But
with Wade, he really had
no radio suecess with that
song. But we got a really
good response to the video,

Nashville
and we stayed with it after S@V\Q
radio dropped [the track].

We've had it in rotation for ™

11 weeks. and we've gotten
a consistent response to
it."

For a new act like the
Kinleys, which released a single before the alhum and has
yet Lo establish a public persona, Parr says, the video
establishes the public imzge and obviously drives sales.
“In general,” Parr notes, “videos sell records, both albums
and singies.”

Parr says viewer feedback at CMT has increased with
its mew “CMT Request Line” show, which airs every Mon-
day at 7 p.n. ET. Viewers can make requests online or by
calling a 900 number. “We're getting @ lot niore interac-
tion now,” he says.

0N THE ROW: Sony Music Nashville has signed a new
group from Moscow to a development deal. The young
Russian country band is Siberian Heat Wave. Sony Music
Nashville president Allen Butler says the six teenagers
are all classical music students who first diseovered blue-
gruss as a diversion from their studies. “Then they got into
Patsy Cline and traditional country,” Butler tells Nashville
Scene. “Now they are totally and keenly aware of country
music’s history, more so than most people signed to labels
here. | Producer] Stan Cornelius, whose wife is Russian,
saw them in Moscow and brought them over to do some
studio work. I went down and saw them and was impressed
enough to offer them z development deal.”

Butler says the group’s sound is still not tatally focused.
“That’s what development deals are about,” he says. “They

by Chet Flippo

“Pick Me Up On Your
Way Down” but also fea-
tures such gems as “Keys
In The Mailbox” and
“Heartaches By The
Number.” The other three
albums are “Your Tender
Loving Care,” “It Takes
People Like You To Make
People Like Me,” and the
live “In Japan!” Each al-
bum includes photos and
session-ographies. Sun-
dazed, located in Cox-
sackie, N.Y.. can be reached at 518-731-6262 . . . Jason &
the Scorchers return to their launching pad, Nashville’s
Exit In, to record a live album Nov. 7-8. Several guest stars
are expected. Release is set for March 1998 on Mammoth
Records.

PEOPLE: Jules Wortman exits as senior director of
publicity at MCA Nashville . . . ASCAP songwriter of the
year Mark D. Sanders addresses the Songwriters Guild
of America’s “Hit Song Analysis” session 5:30 p.m. Mon-
day (27) . .. Wednesday (29)’s Music for Life benefit for
the Cystic Fibrosis Foundation features host Gary Chap-
man and performances by Tracy Lawrence, Lorrie Mor-
gan, Ricochet, the Raybon Bros., Mila Mason, John
Berry, and Burnin’ Daylight. Tickets are available
through Ticketmaster at the Ryman Auditorium . . . Neal
McCoy raised more than $175,000 for the East Texas
Angel Network with his annual benefit concert in
Longview; Texas. McCoy formed the charity to help chil-
dren who have serious diseases . . . Jim Hester heads the
new artist-management division of the Horton Group . . .
Happy 60th wedding anniversary to Kitty Wells and John-
ny Wright. who met when both were performing on WSIX
Nashville and “slipped off, ” as she says, to Franklin, Ky.,
on Halloween eve in 1937 to get married.

More Artists Opt To Do It Themselves

Own Labels Provide Alternative To Majors

shift toward more expansive market-
ing efforts that include servicing all
country radio stations and catering
directly to consumers who frequent
mass merchandisers.

Charlie Daniels, Ricky Skaggs, Rus-
sell Smith, and Ricky Van Shelton are
artists who have recently plunged into
label self-determination, while the Bel-
lamy Brothers and the Dead Reckoning
gang, which includes Kieran Kane and
Kevin Welch, have been successfully
steering their own ships for a few years.

The reasons for
starting their own
labels and the
approach they
take to operating
the companies are
as unique as the
artists who initiat-
ed them. Dead
Reckoning opened
its doors in Janu-
ary 1995 and is owned by Kane, Welch,
Harry Stinson, Tammy Rogers, and
Mike Henderson. The label has released

DANIELS

seven albums in the last 2% years. “Peo-
ple are finding out they can take con-
trol of their own destiny,” Kane says.

The concept is
B extremely appeal-
ing to many
artists, including
Daniels, who
founded Blue Hat
Records in May.
The label’s first
release, “Blues
Hat,” a blues al-
bum recorded by
Daniels and his legendary band, is sell-
ing well and garnered Daniels a Coun-
try Music Assn. Award nomination in
the vocal event of the year category for
his remake of “Long Haired Country
Boy” with guest vocalists John Berry
and Hal Ketchum. Daniels plans to
release an album of Southern rock clas-
sics in the coming year.

Once the label is firmly established,
Daniels and his manager; David Corlew,
who serves as president, hope to sign

(Continued on next page)

SHELTON

Through Diligence, Yearwood
Earns Fans In Europe, Australia

B CHET FLIPPO

NASHVILLE—Trisha Yearwood’s
recent claiming of her first major
Country Music Assn. Award as female
vocalist of the year is helping to build
her slow but steady campaign for an
international presence. She’s now in
Australia for the fourth time, racing
through a two-week promotional meet-
and-greet showcase tour to lay the
groundwork for a March 1998 full-
blown Australian concert tour. And,
she says, she can feel the internation-
al fervor beginning to catch on.

“T’ve been working it for a few years,
and it’s really starting to kick in,” she
says, adding that the punch from the
soundtrack song “How Do I Live” from
the movie “Con Air” is spreading the
Yearwood persona globally.

“It’s become a big pop hit in Aus-
tralia, No. 3 on the pop charts,” she
says. “It’s No. 1 in Thailand and Sin-
gapore and big in Ireland. It's got a life
of its own in markets we’ve never been
to or really tried to work. The song is
such a crossover song internationally
that I'm not sure what kind of career
longevity I would have based on that,
because that song is just one part of
what I do.”

Yearwood says that she’s been work-
ing Europe for four years in addition
to Australia to try to build bases in
both areas. The low-key approach, says
the Belmont University music depart-
ment graduate, appears to be paying
off, with the hit single raising a profile
that was already in place.

Whereas some international country
tours have been heralded merely as
events featuring country music—the
style of music, rather than the act
itself, is often considered the major
draw for audiences—Yearwood says
international touring by country
artists might best be presented as sim-
ply an appearance by an individual

artist, as an artist. “Especially in
Europe,” she says, “they are very par-
ticular about who they like, and they’re
very much into music integrity, very
aware of the lyrics. Audiences there
know more about your songwriters and
your musicians than you do. It’s a
whole different kind of marketing. We
approached it as a slow build and try
not to create a big splash. You have to
build it slowly.”

She says that she’s very curious to
see what happens
after “How Do I
Live” runs its
course in Aus-
tralia and that her
duet with Garth
Brooks on “In
Another’s Eyes”
will not be the
next single in that
country. Instead,
it will be “On A Bus To St. Cloud,” an
audience favorite. “So, that’s a whole
different ballgame,” she says. “It
makes me think about maybe cutting
special tracks for other markets that I
wouldn’t release here. I've never done
that, never recorded something espe-
cially for Europe or Australia, but I
might do that.”

She adds that she’s studying making
Asian appearances, given the success
of the single and the fact that Japan,
especially, has been a good market for
her. “We owe them some appearances,”
she says. “You have to make a commit-
ment. My Australian trip next year will
probably be the first one where may I
come home with some money. You have
to make that commitment to that mar-
ket and to that audience and build
something for the future.”

MCA Records Nashville chairman
Bruce Hinton says that he feels that
Yearwood’s international presence is
Jjust beginning. “With her continued

(Continued on page 52)

YEARWOOD

BILLBOARD NOVEMBER 1, 1997

37



Country

ARTISTS &

COUNTRY

1 8.$.8.0.8.8.9.0.8 ¢

™

by Wade Jessen

COUNTRY ROADS & WILD MONTANA SKIES: Following the Oct. 12
plane crash that killed former Country Music Assn. entertainer of the year
John Denver (Billboard, Oct. 25), fans of the ’70s hitmaker have scoured
stores to buy his recordings, causing two recent RCA compilations to land
on Top Country Albums and seven others to bow on Top Country Catalog
Albums. Increasing by more than 21,000 scans to win Greatest Gainer hon-
ors, Denver’s latest project, “The Best Of John Denver Live” (Legacy),
moves 22,500 pieces to rise 73-8 on the country chart and splashes onto The
Billboard 200 at No. 52 (see Between the Bullets, page 108).

Denver’s first two hits packages send Shania Twain’s “The Woman In
Me” back to No. 3 on Top Country Catalog Albums, and the top 10 on that
chart is peppered with four more of Denver’s RCA titles. The No. 1 title
on that list, “Greatest Hits,” moves 13,500 units, while a second best-of set
scans 8,500 pieces. “The Rocky Mountain Collection” is a two-disc hits set
that sold more than 6,000 units during the tracking week. “An Evening With
John Denver,” “Take Me Home Country Roads & Other Hits,” and a third
hits package each moves more than 4,000 pieces. One seasonal title appears
on our country catalog chart: “A Christmas Together” by Denver and the
Muppets (Laserlight) turns in 3,000 scans.

KENTUCKY ROOTS & A TEXAS HAT: Bowing on Top Country Albums
with more than 25,000 units is John Michael Montgomery’s first hits pack-
age (Atlantic), which earns our Hot Shot Debut cup at No. 6 and opens at
No. 44 on The Billboard 200. Two of Montgomery’s four previous chart
entries had bigger opening weeks. “Kickin’ It Up” entered at No. 1 with
94,500 units in the Feb. 12, 1994, Billboard and his third album, self-titled,
also bowed at the top with more than 68,000 scans in the April 15, 1995,
issue.

Although Montgomery’s debut title, “Life’s A Dance,” entered with 3,000
units in the autumn of '92, that package scanned more than 40,000 units
during Christmas week of ’93. The Lexington, Ky., native had his biggest
week ever with “Kickin’ It Up,” which moved 109,000 units in the Feb. 19,
1994, issue. Montgomery’s “What I Do The Best” entered the country chart
at No. 5 in the Oct. 12, 1996, issue with 24,000 units and rests at No. 49 this
issue.

“Angel In My Eyes,” the only new track on the best-of set, rises 38-33 on
Hot Country Singles & Tracks with airplay at 141 of our 161 monitored
stations. Heavy airplay (more than 35 spins) is detected at KYNG Dallas,
and new detections were posted at 26 stations this week, including KUZZ
Bakersfield, Calif.,, WSM-FM Nashville, and WCOL Columbus, Ohio.

REAL COUNTRY & REAL CLASS: Proponents of traditional country
music here are celebrating Thanksgiving a bit early as L.ee Ann Womack'’s
“You've Got To Talk To Me” (Decca) opens with Hot Shot Debut stripes at
No. 52 on Hot Country Singles & Tracks. Womack enters with airplay at
89 monitored country stations, and KMLE Phoenix is the airplay leader,
with more than 25 spins. New airplay is detected at 18 stations, including
WGAR Cleveland and KOUL Corpus Christi, Texas.

“You've Got To Talk To Me” is the third release from Womack’s self-titled
debut album and her biggest opening week to date. “Never Again, Again”
popped on at No. 71 in the March 15 Billboard and rose to No. 23, and “The
Fool” bowed at No. 69 in the June 21 issue, peaking at No. 2.

MORE ARTISTS OPT TO DO IT THEMSELVES

(Continued from preceding page)

other acts. “There are a lot of artists
that have marquee value and a fan base
and have the desire to continue to put
their music out,” Corlew says. “Some-
times a major label doesn't feel that way
about a certain artist. So I think we as
an industry have to figure out a way to
create a place for artists. Hopefully,
there will be places like Blue Hat where
artists can go.”

Shelton is banking his artistic future
on RVS Records, which he founded in
July with the album “Making Plans.”
The first single, “She Needs Me,” gar-
nered respectable airplay.

Both Daniels and Shelton struck
deals with Anderson Merchandisers to
distribute their projects exclusively
through Wal-Mart for an unspecified

amount of time before they are released
elsewhere.

Daniels says that he is happy with his
new enterprise and that he enjoys hav-
ing more control over his music than he
would have on a major. “People are tired
of being put in a box they don’t fit in,”
Daniels says. “I can’t have someone
telling me how to do my music. I think
I know better what I do than anybody
does. .. And if they can't sell the kind of
music that myself or Ricky Van Shelton
are coming out with, we’re on the wrong
label, and if it means starting a new
label then that’s what we have to do.”

Many agree with Daniels’ philosophy,
including Skaggs, who is launching a
bluegrass label, Skaggs Family Rec-
ords, with the Oct. 21 release of “Blue-

grass Rules.” “This is working for me
now where I'm at in my career,” says
Skaggs, who remains signed to Atlantic,
which released his latest country set,
“Life’s A Journey.” But when Atlantic
passed on “Bluegrass Rules,” he decid-
ed to start his own label.

He says part of the attraction was
finally owning his own music. “I've done
stuff for Rounder and Sugar Hill and
Epie,” he says. “I'm 43, and I felt it was
high time I started owning my masters.
Who knows what is going to happen in
country music? I'm putting my faith in
owning my own masters. I can negoti-
ate my own distribution. You can go
international. It’s amazing the doors
that can open when you do it yourself.

(Continued on page 52)

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
42 ALLLIT UP {N LOVE (Oid Desperados, ASCAP/N2 D,

ASCAP)

33 ANGEL IN MY EYES (Reynsong, BMI/Knab Twister,
ASCAP) HL

70 ANOTHER PERFECT DAY (Sony/ATV Tree, BMI/Suffer In
Silence, BMI/Sony/ATV Cross Keys, ASCAP) HL

25 BETWEEN THE OEVIL ANO ME (Cobum, BMI/Ten Ten,
BMI/Sangs Of PolyGram Int’l, 8MI/Colt-N-Twins, BMI)
HL/WBM

41 BLINK OF AN EYE (Warner-Tameriane, BMi/Hellmay-
men, BMi/Starstruck Angel, BMI/Dead Solid Perfect,
BMI) HL/WBM

24 A BROKEN WING (Sony/ATV Tree, BMI/Sam’s Jammin’,
BMI/Suffer In Silence, BMI) HL

45 A CHANCE (Acuff-Rose, ASCAP/Sony/ATV Cross Keys,
ASCAP) WBM

28 THE COAST IS CLEAR (Almo, ASCAP/Bamatuck,
ASCAPAIrving, BMI/Kybama, BMI) WBM

35 OANCIN', SHAGGIN' ON THE BOULEVARD (Maypop,
BMI) WBM

62 THE DAY SHE LEFT TULSA (IN A CHEVY) (Starstruck
Writers Group, ASCAP/Mark D., ASCAP/Diamond Three,
BMi/Seven Summits, BMI)

59 DID 1 SHAVE MY LEGS FOR THIS? (Poiygram int'i,
ASCAP/Door Number Two, ASCAP/Millermoo, BMI)

1 EVERYWHERE (Almo, ASCAP/Daddy Rabbit,
ASCAP/Brio Blues, ASCAP) WBM

23 THE FOOL (Major Bab, ASCAP/St. Myrna, ASCAP/Castle
Bound, SESAC/Mountain Thyme, SESAC) WBM

16 FROM HERE TO ETERNITY (Wamer-Tamerlane,
BMI/EMI April, ASCAP/IKids, ASCAP) HL/WBM

64 THE GIFT (Sony/ATV Tree, BMI/Multisongs,
SESAC/Careers-BMG, SESAC/Brickman Arrangement,
SESAC)

11 GO AWAY (EMI Blackwood, BMI/Starstruck Angel,
BMI/Sony/ATV Cross Keys, ASCAP/All Around Town,
ASCAP) HL/WBM

47 GOOD OL FASHIONEO LOVE (Music Corp. Of America,
BMI/Glitterfish, BMi/Hamstein Cumbertand, BMI/Baby
Mae, BMI) HLUWBM

39 HAND OF FATE (WB, ASCAP/Lunn, ASCAP/Warner-
Tameriane, BMI/Under The Bridge, BMI) WBM

53 HEART HOLD ON (EMI Blackwood, BMi/Killen,
BMI/Cootermo, ASCAP) HL

32 HELPING ME GET OVER YOU (Post Oak, BMI/LaSongs,
ASCAP/Almo, ASCAP) HL/WBM

60 HE'S GOT YOU (Sony/ATV Tree, BMI/Showbilly,
BMI/Warner-Tamerlane, BMI/Constant Pressure, BMI)
HL/WBM

58 HOLE IN MY HEART (EMI April, ASCAP/Desmabile,
Aac;\P/Joe David, ASCAP/EMI Blackwood, BMI/Vee One,
BM) HL

4 HONKY TONK TRUTH (Sony/ATV Tree, BMi/Showbitly,
BMI/Sony/ATV Cross Keys, ASCAP/Kim Williams,
ASCAP/Zomba, ASCAP) HL/WBM

6 HOW DO | GET THERE (EMI Princeton Street,

ASCAP/Full Keel, ASCAP/Farrenuff, ASCAP) HL/WBM

20 HOW YOUR LOVE MAKES ME FEEL (Island Bound,
ASCAP/Famous, ASCAP/WB, ASCAP/Pop-A-Wheelie,
ASCAP/Big Tractor, ASCAP) HL/WBM

74 | CAN LOVE YOU BETTER (Songs Of PolyGram Int'l,
BM|/Polygram Int’l, ASCAP)

48 IF YOU CAN'T BE GOOO (BE GOOO AT IT) (Irving.
BMI/Baby Dumplin’, BMI/Wamer-Tamerlane, BMI/Songs
Sung Blue, BMI) WBM

5 IF YOU LOVE SOMEBOOY (Farrenuff, ASCAP/Fuil Keel,
ASCAP/Longitude, BMI/Blue Desert, BMI} WBM
31 ) HAVE TO SURRENOER (Pat Price, BMI/Sydney Erin,

BMI)
65 IMAGINE THAT (Seventh Son, ASCAP/New Hayes,
ASCAP}

30 1'M SO HAPPY | CAN'T STOP CRYING (Magnetic,
BMI/Reggatta, BMiAliegal, BMI) HL
63 I'M YOUR MAN (Starstruck Writers Group, ASCAP/Mark
0., ASCAP/Senior Partner, ASCAP) HL
2 IN ANOTHER'S EYES (Major Bob, ASCAP/No Fences,
ASCAP/Rio Bravo, BMI/Cat's Eye, BM!) WBM
40 | WANNA FALL IN LOVE (M, Spiro, BMI/Hidden Words,
EMI/Acutf-Rose, BMI) WBM
68 JUST TO SEE YOU SMILE (Music Corp. Of America,
BMI/Glitterfish, BMI/Hamstein Cumbertand, BMI/Baby
Mae, BMI) HL/WBM
17  LANO OF THE LIVING (MCA, ASCAP/Delta Kappa
Twang, ASCAP/Tom Collins, BMI) HL/WBM
54 A LITTLE IN LOVE (Wamer-Tamertane, BMi/Helimay-
men, BMI/Starstruck Angel, BMI/Dead Solid Perfect,
BMI) HL/WBM
57 LIVING IN A HOUSE FULL OF LOVE (EMI, BMI/AI Galli-
co, BMI) WBM
71 LOVE AIN'T EASY (Pride Hutch, BMI/MCA,
ASCAP/Shinin’ Stone Cold, ASCAP/Bik Haus,
ASCAP/BMG, ASCAP/Secret Pond, ASCAP) HL
3 LOVE GETS ME EVERY TIME (Songs Of PolyGram Int’l,
BMI/Loon Echo, BMI/Zomba, ASCAP) HL/WBM
8 LOVE IS THE RIGHT PLACE (Careers-BMG,
BMI/Floyd's Dream, BMI/MCA, ASCAP/Bases Loaded,
ASCAP/EMI Christian, ASCAP) HL
56 LOVE OF MY LIFE (EMI Tower Street, BMI/Little Cay-
man, BMI/EMI Blackwood, BMIA Dreams Had Wings,
ASCAP)
43  LOVE TRAVELS (BMG, ASCAP/Wood Monkey,
ASCAP/Careers-BMG, BMi/Ellymax, BMI) HL
55 MORE THAN EVERYTHING (Warner-Tameriane,
BMI/Golden Wheat, BMI/New Haven, BMI) HL/WBM
38  NICKAJACK (Wamer-Tamertane, BMI/Rancho Belita,
BMI/Yatata, BMI) WBM
66 NIGHTS LIKE THESE (Sony/ATV Cross Keys,
ASCAP/King Coal, ASCAP/Our Songsmith, ASCAP)
75 NOTHIN’ BUT THE TAILLIGHTS (Blackened, BMI/Steve
Wariner, BMI) WBM
36 OF COURSE I'M ALRIGHT (Sony/ATV Tree, BMY/Salziilo,
BMi/Kidbilly, BMI) HL

46 ONE SOLITARY TEAR (Reynsong, BMi/Magnatune,
SESAC) HL

37 ON THE SIDE OF ANGELS (Red Brazos, BMI/House-
notes, BMI) WBM

18  PLEASE (We've Got The Music, BMI/Ashwords,
BM!/Songs Of PolyGram Int’l, BMI) HL

51 POSTMARKEO BIRMINGHAM (EMI April, ASCAP/Phil
Vassar, ASCAP/Milene, ASCAP/EMI Blackwood,
BMI/Phil This, BMI) HL/WBM

61 THE PROMISED LAND (Emdar, ASCAP/Texas Wedge,
ASCAP/Full Keel, ASCAP/Dixie Stars, ASCAP)

19 THE REST OF MINE (WB, ASCAP/Sawng Cumpny,
ASCAP/Milene, ASCAP/Loggy Bayou, ASCAP) WBM

44 SEE ROCK CITY {Little Big Town, BMI/American Made,
BMi/Alabama Band. ASCAP/Wildcountry, ASCAP/Miss
Blyss, ASCAP/Starstruck Writers Group, ASCAP/Mark
D., ASCAP) HL/WBM

14 SHUT UP ANO ORIVE (Blue Water, BMI/Music Corp. Of
America, BI) HL

49  SMALL TOWN (Almo, ASCAP/Holmes Creek,
ASCAPArving, BMI/Gary Scruggs, BMI/Almo Irving, BMI)
WBM

67 SOMEBOOY SLAP ME (Songs Of PolyGram Int'l,
BMI/Ranger Bob, ASCAP/Murrah, BMI) HL/WBM

10 SOMETHING THAT WE 00 (Biackened, BMI/Acuff-Rose,
BMI) WBM

9 THANK GOO FOR BELIEVERS (EMI Biackwood,
BMI/Mark Alan Springer, BMI/Big Giant, BMI) HL
29 THERE GOES (WB, ASCAP/Yee Haw, ASCAP) WBM
7 THIS NIGHT WON'T LAST FOREVER (Careers-BMG,
BMI) HL

72 THOSE WHO COULON'T WAIT (sland Bound,
ASCAP/MCA, ASCAP)

12 TOOAY MY WORLO SLIPPEQ AWAY (Songs Of PolyGram
Int’l, BMI/Hookem, BMI/Polygram nt’l, ASCAP) HL

50 WALKIN' THE COUNTRY (Coburr;, BMIA.R.S.,
BMI/Bugle, ASCAP)

13 WATCH THIS (Notewrite, BMI/Words To Music, BMI/O-
Tex, BMI/Blind Sparrow, BMI/Sony/ATV Cross Keys,
ASCAP/Kim Williams, ASCAP) HL

34 WHAT IF | 00 (Starstruck Angel, BMI/Malloy's Toys,
BMI/New Haven, BMI/Starstruck Writers Group,
ASCAP/Mark D., ASCAP) HL/WBM

15 WHAT IF IT'S YOU (Sony/ATV Cross Keys, ASCAP/All
Around Town, ASCAP/EMI April, ASCAP/SKids, ASCAP)
HL/WBM

22 WHEN LOVE STARTS TALKIN' (Sony/ATV Songs,
BMI/Sony/ATV Tree, BMI/Magic Knee, BMI/Sony/ATV
Tunes, ASCAP/EMI April, ASCAP/Gary Nicholson, ASCAP)
HL

69 A WOMAN LIKE YOU (Rocking K, ASCAP/Warner Chap-
pell, ASCAP/Little Poncho’s, BMI/Little Big Town,
BMI/Karpfish, BMI) WBM

21 YOU AND YOU ALONE (Benefit, BMI) WBM

73 YOU CAN'T GET THERE FROM HERE (Little Tybee,
ASCAP/Forerunner, ASCAP)

26 YOU DON'T SEEM TO MISS ME (Mighty Nice,
BMI/Laudersongs, BMI/Blue Water, BMI) HL

52 YOU'VE GOT TO TALK TO ME (Sony/ATV Tree,
BMI/Magic Knee, BMI}

27 YOU WALKED IN (Zomba, ASCAP/Badams,
ASCAP/Sony/ATV Tunes, ASCAP) HL/WBM

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

L
Bi"bOGI’d .I.u c ““"ll‘ SIII Ies sales RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScane
® ™ NOVEMBER 1, 1997 II "
z =
25|58 | 45| gk PR

£2| 3% | w2 | 23| TITLE LABEL & NUMBERDISTRIBUTING LABEL ARTIST £z | 32| ~2| 25| TITLE LABEL & NUMBERDISTRIBUTING LABEL ARTIST

** *NO. 1% * % 14 9 12 4 | WHEN LOVE STARTS TALKIN' CURB 56095/UNIVERSAL WYNONNA

1 1 1 20 | HOW DO I LIVE A cura 73022 13 weeks at No. 1 LEANN RIMES 15 | 15 13 72 | THE LIGHT IN YOUR EYES/BLUE CURB 76959 LEANN RIMES

@ 2 p) 4 | LOVE GETS ME EVERY TIME MERCURY 568062 SHANIA TWAIN NEW ) 1 DID { SHAVE MY LEGS FOR THIS? CAPITOL NASHVILLE 58672 DEANA CARTER

3 3 3 8 | YOU LIGHT UP MY LIFE @ curs 73027 LEANN RIMES @ 17 | 23 3 MORE THAN EVERYTHING DECCA 72022/MCA NASHVILLE RHETT AKINS

@ 5 5 6 | ABROKEN WING/VALENTINE RCA 64963 MARTINA MCBRIDE 18 | 14 | 10 | 22 | BUTTERFLY KISSES @ MCA NASHVILLE 72016 RAYBON BROS.

5 4 4 25 | IT'S YOUR LOVE A CuURS 73019 TIM MCGRAW (WITH FAITH HILL) 19 | 20 | 19 | 1l | THANK GOD FOR BELIEVERS DECCA 72014/MCA NASHVILLE MARK CHESNUTT

[ 7 7 4 THE REST OF MINE CAPITOL NASHVILLE 58680 TRACE ADKINS 20 | 19 16 | 40 | HERE'S YOUR SIGN (GET THE PICTURE) @ waRNER BROS. 17491 BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT

T 6 6 10 | PLEASE epic 78656/50NY THE KINLEYS 21 | 18 | 15 | 22 | DRINK, SWEAR, STEAL & LIE REPRISE 17379/WARNER BROS MICHAEL PETERSON

8 8 8 13 GO AWAY BNA 64914/RCA LORRIE MORGAN @ 23 = 2 ONE SOLITARY TEAR ARISTA NASHVILLE 13099 SHERR!E AUSTIN

(9)| 12 [ 18 | 3 | YOu DON'T SEEM TO MISS ME eic 78704550NY PATTY LOVELESS 23 | 22 | 22 | 8 | WICHITA LINEMAN COLUMBIA 7B653/SONY WADE HAYES

10 | 10 | 9 | 10 | LOVE IS THE RIGHT PLACE ASYLUM 64152/EEG BRYAN WHITE 24 | 21 | 17 | 12 | WE WERE IN LOVE MERCURY 574636 TOBY KEITH

11 11 11 7 YOU WALKED IN BNA 64942/RCA LONESTAR 25 [ 24 | 2 30 | THIS NIGHT WON'T LAST FOREVER/SIX DAYS ON THE ROAD curs 73016  SAWYER BROWN
16 — 2 WHAT IF | DO 8NA 64990/RCA MINDY MCCREADY (O Records with the greatest sales gains this week. ® Recording Industry Assn. of America certification for sales of 500,000 units
m 13 14 12 SHUT UP AND DRIVE MCA NASHVILLE 72012 CHELY WRIGHT BAiIIFt?):)Aa;r\d/chr’:lf(l;?rt::\:nfizratis:rlésa:; éoﬁ!llézgnmll:cs' with muitimillion titles indicated by a numeral following the symbol. © 1997,
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During this season of sharing and joy,
the Air Force and Clint Black have a

special gift for you and your listeners. It's a free hour-
long program featuring Clint singing songs of the season
from his album Looking for Christmas and selections from his new album

Nothin’ But the Taillights. Licensed country music stations will receive -

this holiday program on CD by the first week of December. You can
receive The Gift IV by calling 210-652-3937

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
] BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 161 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
o &'I'R ABKS WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
NOVEMBER 1, 199
z =z =z z
S Q 7 S =]
28|55 20 |0E| TME ARTIST |25 | |eB|5E|2c|4%| Time ARTIST |25
L AET 5 2| =35 | PRODUCER (SONGWRITER) LABEL & NUMBER/PRDMOTIDN LABEL | & & £ 3¢ i 2| £35 | PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL Q g
3 ON THE SIDE OF ANGELS LEANN RIMES
*kx NO. 1 % * * . 43 ] 3 | 4 | WCRIMES G.BURR.GHOUSE) curaAluMeur | 7
EVERYWHERE 2 weeks at No. 1 ¢ TIM MCGRAW CKAJACK S
1| 1| 2 | 1B ] GGalIMORE, STROUD,T.MCGRAW (C.WISEMANMREID) curs atgum cur | | 3 | A | 1 NUTTE M aeHER (S HENORIGKS A GHOLSD, (601 ) CAPITOL M o | 38
IN ANOTHER'S EYES & TRISHA YEARWOOD AND GARTH BROOKS HAND OF FATE ¢ SONS OF THE DESERT
@ 3 7 11 | 4Revnoios (B.WODD,J.PEPPARD,G.BROOKS) (V) MCA NASHVILLE 72021 2 e ) L :-w;;lhﬁ*‘;‘;ﬂ('IWNLULN(;“-IME-NOBLE) (C)ill)a\\/)h%%fgﬁ &
LOVE GETS ME EVERY TIME ¢ SHANIA TWAIN 46 47 . 40
@ 7 1 5 | RULANGE (5.TWAIN.RILANGE) (©) (D) (V) MERCURY 568062 | ° § | MSPIR0 (M.5PIROB.BROCK) ASYLUM ALBUM CUT
@ 8 9 10 HONKY TONK TRUTH © BROOKS & DUNN 4 M 2 8 BLINK OF AN EYE @ RICOCHET a1
D.COOK,K.BROOKS,R.DUNN (R.DUNN,K.WILLIAMS,L.WILSON) (V) ARISTA NASHVILLE 13101 R.CHANCEY.E.SEAY (J.LEO.R.BOWLES) (C) (D) COLUMBIA 78688
@ 4 5 15 IF YOU LOVE SOMEBODY KEVIN SHARP 4 42 36 27 18 ALL LIT UP IN LOVE ¢ DAVID LEE MURPHY | o5
C.FARREN (C.FARREN,J.STEELE) 143 ALBUM CUT/ASYLUM Egﬁ;’g’;gx\-/ﬁﬂg&mw (€) (D) v M(}?(AAP_JFASF;V'LML/E\_F_ZFOEO:z
| 6l2zjtju 23‘#«3%235&1?&'35'«) ) caprOL waSALe 196t | | Blo|» | n gé’gi‘ggfg%ﬁ-“‘“““”- IR, L HALLIGAN) ‘V’R":é’:(c‘_’r'gé’ﬁ;%) »
1 6 6 19 ;mﬁg'&n;m&ug L&%Lﬁg?géﬂ}‘m ¢ %‘Ygﬁ%@ﬁﬁ%&’g 6 4558 6 Zaga:n’;;gém,n.]onnson (M.D. SANDERS,B.DIPIERO. J.JARRAD) ;(EL#mA CArLiaEUSMNcg M
10|12 ] 14 k?xELILER.E?E L’EL%RE 15%%50»« TSIMS) e ?glg,’[‘unva'&% 8 1| 86 | 4 | &cANNONN.WILSON (D.DILLONRPORTER) wanagaogr | 4
o T T = ONE SOLITARY TEAR ¢ SHERRIE AUSTIN
@ 11 13 14 | THANK GOD FOR BELIEVERS # MARK CHESNUTT 9 48 4 8 E.SEAY,W.RAMBEAUX (S.AUSTIN,S.MANDILE) (C) (D) (V) ARISTA NASHVILLE 13099 4%
M.WRIGHT (R.SPRINGER M.A.SPRINGER,T. JOHNSON) () D) (V) DECCA 72014 GOOD OL' FASHIONED LOVE ST
13 | 14 | 10 | SOMETHING THAT WE DO ¢ CLINTBLACK | 10 0 | %8 | 8 | rBROWN (MNESLERTMARTIN o mca wasavitie 72011 |
- == - = 59 72 3 IF YOU CAN'T BE GOOD (BE GOOD AT IT) ¢ NEAL MCCOY 18
1 5 3 18 | GO AWAY ¢ LORRIE MORGAN | 4 K.LEHNING (T. SEALS B.MILLER) ATLANTIC ALBUM CUT
J.STROUD,L.MORGAN (S.SMITH,C.MAJESKI,S.RUSS) (C) (D} (V) BNA 64914 2 56 6 SMALL TOW & JOHN ANDERSON 49
@ 15 16 9 TODAY MY WORLD SLIPPED AWAY GEORGE STRAIT 12 K.STEGALL (J.ANDERSON,G.SCRUGGS) (V) MERCURY 574948
T.BROWN,G.STRAIT (M.WRIGHT,V.GOSDIN) (V) MCA NASHVILLE 72019 52 6l 6 WALKIN' THE COUNTRY ¢ THE RANCH 50
16 19 13 WATCH THIS 4 CLAY WALKER 13 M.COPELAND,K.URBAN (K.URBAN,V.RUST) (V) CAPITOL NASHVILLE 19699
J.STROUD,C.WALKER (A.SMITH,A.BARKER R.HARBIN) GIANT ALBUM CUT/REPRISE POSTMARKED BIRMINGHAM ® BLACKHAWK | 3
17 15 | 15 | SHUT UP AND DRIVE © CHELY WRIGHT | 1y 5 | 68 3| MBRIGHT (PVASSAR D SAMPSDN) (¥) ARISTA NASHVILLE 13107
T.BROWN (S.TATE A.TATE R RUTHERFORD) () (D) (V) MCA NASHVILLE 72012 — —
5 | 17 | 9 | WHATIFIT'S YoU ® REBA MCENTIRE | |5 * x * HOT SHOT DEBUT * * x
R.MCENTIRE.J.GUESS (C.MAJESKL.R.E.ORRALL) (V) MCA NASHVILLE 72001 @ NEW) 1 YOU'VE GOT TO TALK TO ME LEE ANN WOMACK 52
- % % * AIRPOWER * % % M.WRIGHT (J.O'HARA}) DECCA ALBUM CUT
HEART HOLD ON 4 THE BUFFALO CLUB
23 | 25 | g | FROM HERE TO ETERNITY o MicHaEL PETERSON | 1o | (8] 83 | 62 | 4 | HEARTHOLD ON cociemimwicn) T
R.E.ORRALL,J.LEO {M.PETERSON,R.E.ORRALL) REPRISE ALBUM CUT R 3 | ALITTLE IN LOVE ® PAUL BRANDT | 5
A J.LEO {J.LEO,R.BOWLES) REPRISE ALBUM CUT
* % % AIRPOWER * % * (5| 6 | 65 | 5 | MORE THAN EVERYTHING ® RHETT AKINS | 55
20 | 21 9 LAND OF THE LIVING PAM TILLIS | |7 J.STROUD (M.GREEN.A.MAY0) (C) (D) (V) DECCA 72022
B.J.WALKER,JR. P.TILLIS {W.PATTON,T.SILLERS) (V) ARISTA NASHVILLE 13096 63 2 L(S)TVE OF |\SnY LILFL% " * SAMM l\gY KERSHACW 56
K.STEGALL (K.STEGALL,D. ERCURY ALBUM CUT
* % % AIRPOWER * * % 57 | 47 | a3 | 11 | LIVING IN A HOUSE FULL OF LOVE GARY ALLAN [ 43
PLEASE © THEKINLEYS | |5 M.WRIGHT,B.HILL (G.SUTTON,B.SHERRILL) (v) DECCA 72018 | ™° |
19 ] 22 | 14 | R ZAVITSON,T. HASELDEN,P GREENE (T.HASELDEN) (C) D) EPIC 78656 58 | 56 | 52 | 19 | HOLEIN MY HEART @ BLACKHAWK | 3
M.BRIGHT (D.CHILD,D.ROBBINS.V.STEPHENSON) (C) (D) (V) ARISTA NASHVILLE 13092
* % * DID | SHAVE MY LEGS FOR THIS? DEANA CARTER
. THE REST OF MINE AIRPOWER * * % © TRACE ADKINS NEW) ! | CFARREN (D.CARTER.R.HART) () (D) (v) CAPITOL NASHVILLE 58672 | 0
m 22 24 9 19 HE'S GOT YOU BROOKS & DUNN
S.HENDRICKS (T.ADKINS, K. BEARD) {C) (D) (v) CAPITOL NASHVILLE 58680 70 | 70 | 3 | 5 CooK.K.BROOKS.R.DUNN (R.DUNN.T.MCBRIDE) w) ARisTA NasiviLLE 13101 | S0
HOW YOUR LOVE MAKES ME FEEL 4 DIAMOND RIO
20 | 12 4 22 | 4.D.CLUTE,DIAMOND RID (M.T.BARNES.T.8RUCE) (V) ARISTA NASHVILLE 13091 ! 68 2 IELETF ,“D‘.’F"F".EAES‘?,O%%?RDF LEHNER) EpngELB?,LfELET 61
YOU AND YOU ALONE @ VINCE GILL THE DAY SHE LEFT TULSA (IN A CHEVY) WADE HAYES
2 9 10 | 16 | 1grown i (v) MCA NASHVILLE 72010 | © NEW D ! D.COOK (M.D. SANDERS,S.DIAMOND} coLuMBIA ALBUM CUT | 92
()| 2 | 33 | 5 | WHEN LOVE STARTS TALKIN' ® WYNONNA | 57 63 | 62 | 48 | 14 | 'MYOUR MAN @ JASON SELLERS | 37
B.MAHER (J.0'HARA,B.MAHER G.NICHOLSON) (C) (D) (V) CURB 56095/UNIVERSAL C.FARREN (A.CUNNINGHAM,M.D. SANDERS) () (V) BNA 64915
2 18 8 2 THE FOOL & LEE ANN WOMACK 2 64 65 2 THE GIFT @ COLLIN RAYE FEATURING JIM BRICKMAN 64
M.WRIGHT (M.CANNON,C.STEFL,G.ELLSWORTH) (V) DECCA 72009 B.J.WALKER,JR.,P.WORLEY,C.RAYE,D.SHEA (T.DOUGLAS,).BRICKMAN} EPIC ALBUM CuT
* IMAGINE THAT DIAMOND RIO
5| 3 8 a.gc%ggsyw‘gfalgﬁmouss,s.Hocm,P.BARNHARn MA?&EI(II\)‘)AN’)MR%EGRJ%E (a NEWD : n-lﬂécﬁl}rTsEJl)_'mgN_ll}:'EO S(E-GEORGEJ-"RRO-B-WH'TE) ARISTA NASHVIEFLP:ELR%%JST 8
BETWEEN THE DEVIL AND ME ALAN JACKSON * 66
@ 30 | 38 4 | K.STEGALL (H.ALLEN.C.CHAMBERLAIN) (V) ARISTA NASHVILLE 13067 | 22 2 e gg’ﬁ*égs‘g‘;*gtﬁ‘g’ME ’(CJ’SJP){("\"’ ZET‘:BSEERl;éﬁ
L3 | 7| ¥ Sroron dunooeamn oo * M weon | % | [T 08 sl gacoi st 10 uercumy Sricao |
@ 27129 |10 gg&m"bﬁ%ﬁ& LANGE, B.ADAMS) © (g) &?&E%}&g 27 63 | 89 | 13 | &GALLIMORET.MCGRAW (MNESLER.TMARTIV curs ALBUmMcur | 98
: 1oy o = A WOMAN LIKE YOU ¢ MATT KING
29 30 7 THE COAST IS CLEAR TRACY LAWRENCE | 53 69 54 5 11 | Gwmorris (M.KING.D.GIBSON.C.KARP) ATLANTIC ALBUM CUT S
F.ANDERSON, T.LAWRENCE (J.BROWN,B_JONES) ATLANTIC ALBUM CUT : ANOTHER PERFECT DAY # BLAKE & BRIAN | g5
THERE GOES ALAN JACKSON 0 64 55 16
8| 26| 20| 17 | STrcaLL (rackson (V) ARISTANASHVILLE 13070 | | t.;c\)lv:zA:[:;;..?A;:gzrﬂao&c.wmrs) o] "l’ (\:3)|((:;Ul:fo730522
37 | 40 4 }ngl?o*T‘ﬁgr:Y(slnﬁé\)N'T STOP CRYING TOB&?.%'&M'&%%@S 30 @ BB 4 | FBUNETTA (M.BYROM.D.NEUHAUSER SHUTCHISON,P.HUTCHISON) (V) MCA NASHVILLE 72020 | !
- = THOSE WHO COULDN'T WAIT DAVID MORGAN
4| 3% | 7 megogg s&g&g%eﬁs%m A4 TEP'PS EE}”&&I‘# k| NEW D 1| BTERRY,D MORGAN,P.DUTSCH (6 COTTON M.T.BARNES) STAGE COACH ALBUM CUT | /2
- - — YOU CAN'T GET THERE FROM HERE ROY PARNEL
32 | 21 | 18 | 15 | HELPING ME GET OVER YOU ® TRAVIS TRITT FEATURING LARI WHITE | 1|g 73 | 66 [ 45 | tog) PR T S ke (T ARATa T T
D.WAS, L.TRITT (T.TRITT,LWHITE) WARNER BROS. ALBUM CUT 1 |7 2 | | CAN LOVE YOU BETTER ® DIXIE CHICKS | 7]
@ 38 | 42 5 | ANGEL IN MY EYES ¢ JOHN MICHAEL MONTGOMERY | 33 P.WORLEY,B.CHANCEY (KOSTAS,P.B.HAYES) MONUMENT ALBUM CUT
C.PETOCZ (B.DALY,T.MULLINS}) ATLANTIC ALBUM CUT 75 75 75 3 NOTHIN' BUT THE TAILLIGHTS CLINT BLACK 75
35 37 7 WHAT IF | DO MINDY MCCREADY | 34 J.STROUD,C.BLACK (C.BLACK,S.WARINER) RCA ALBUM CUT
D.MALLOY (M.D. SANDERS,E.HILL,D.MALLOY) () (D) (V) BNA 64990
35 | 33 | 34 | 19 | DANCIN', SHAGGIN' ON THE BOULEVARD ® ALABAMA | 3 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
D-COOK ALABAMA (R.OWEN. T.GENTRY,G.FOWLER) (V) RCA 64849 attain 3200 detections for the first time. # Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
42 | 50 | 4 | OF COURSE I'M ALRIGHT ALABAMA | 3¢ Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-
D.COOK,ALABAMA (B.KIRSCH) (V) RCA 64965 ability. (X} CD maxi-single availability. © 1997, Biliboard/BPI Communications.
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COMPILED FROM A NATIONAL SAMPLE
- OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY SoundScane
> L LLLLL
NOVEMBER 1, 1997 ™

- -

2 g g 2
~ x Q S = ~ x o =] =
wt Lt [} w wt wl (5] W
2 > z 2 | ARTIST TITLE < 2|5 z £ | ARTIST TITLE <
I w I <C w
= 5 o~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTECD) a = 3 o~ = | LABEL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a

* A *NO. 1% %% 38 | 33 | 30 | 28 | ALABAMA RCA67426(10.98/16.98) DANCIN' ON THE BOULEVARD | §
LEANN RIMES A? 39 | 34 | 32 12 | BLACKHAWK ARISTA NASHVILLE 18837 (10.98/16.98) LOVE & GRAVITY 8
1 1 1 6 | GURB 77885 (10.68/16.98) 6 weeks at No, 1 YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS 1 T Bl ey cresnEr m
BNA 6749&/RCA (10.98/16.98) | WILL STAND

2 | 2| 2 | 8 | JRISHAYEARWOODA @ (SONGBOOK) A COLLECTION OF HITS | 1
T SO - 41 38 37 60 | TRAVIS TRITT @ WARNER BROS. 46304 {10.98:16.98) THE RESTLESS KIND 7
3 | 3 | 3 ] 5 | ARISTANASHVILLE 18852 (10.98/16.98) THE GREATEST HITS COLLECTION | 2 42 | 37 | 36 | 56 | CLINT BLACK A RCA66671(10.98/16.98) THE GREATEST HITS | 2
4 4 4 | 20 | TIM MCGRAW A’ CURB 77886 (10.98/16.98) EVERYWHERE | 1 43 | 41 | 40 | 100 | GARTH BROOKS A* CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES | 1
5 5 5 26 | GEORGE STRAIT A’ MCANASHVILLE 11584 (10.9816.98)  CARRYING YOUR LOVE WITH ME 1 44 | 39 | 39 | 40 | BILL ENGVALL @ WARNER 8R0S. 46263 (10.98/16.98) HERE'S YOUR SIGN 5
* % * HOT SHOT DEBUT» » % 45 | 43 | 42 | 18 | LONESTAR BNA67422/RCA(10.98/16.98) CRAZY NIGHTS | 16

(C6)] NEWD | | | JOHN MICHAEL MONTGOMERY ATLANTIC 83060/AG (10.98/1658) GREATEST HITS | 6 46 | 42 | 41 | 31 | TRACY LAWRENCE @ ATLANTIC 82985/AG (10.98/16.98) THE COAST IS CLEAR | 4

1 6 6 67 | LEANN RIMES A’ CURB 77821 {10.98/15.98) BLUE 1
* % * PACESETTER % % %
* % % GREATEST GAINER * * % 54| 2| RS N Saaisom | AMAZING GRACE 2 — A COUNTRY SALUTE TO COSPEL | 47
8 73 72 11 JOHN DENVER LEGACY 65183/SONY (9.98 EG/13.98) THE BEST OF JOHN DENVER LIVE 8 e KRAUS'S o QNION ST
ALl

9 | 7 | 7 | 59 | DEANACARTER A DID | SHAVE MY LEGS FOR THIS? | 2 48 | 4 | 43 | 30 | rounperosbs 9.9815.98) Ol RO e =

CAPITOL NASHVILLE 37514 (10.98/15.98) JOHN MICHAEL MONTGOMERY
10 8 9 19 NEAL MCCOY @ ATLANTIC 83011 AG (10.98 16.98) GREATEST HITS 5 49 40 38 36 | arianTic 82947/AG (10.98 16.98) AT DONTHIEIBEST] 5
11 | 9 | 12 | 3 | PATTY LOVELESS epic 67997 SONY (10.98 EQ16.98) LONG STRETCH OF LONESOME | 9 50 | 50 | 48 [ 100 | VINCE GILL A MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS | 3
12 10 8 4 BRYAN WHITE @ ASYLUM 62047/EEG (10.98/16.98) THE RIGHT PLACE 7 51 | 46 | 50 | 53 | KEVIN SHARP @ 143/ASYLUM 51930/EEG (10.98/15.98) MEASURE OF & MAN 4
13 13 13 8 MARTINA MCBRIDE RCA(10.98/16.98) EVOLUTION 9 52 | 45 | 45 | 77 | MINDY MCCREADY A BNA 66806/RCA (9.98/15.98) TEN THOUSAND ANGELS 5

COLLIN RAYE 53 | 49 53 28 | WYNONNA CURB 11583/MCA NASHVILLE (10.98/16.98) COLLECTION 9
14 11 10 8 EPIC 67893/SONY {10.98 EQ/16.98) THE BEST OF COLLIN RAYE — DIRECT HITS 4 R J
15 12 11 12 CLINT BLACK @ RCA 67515 (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS 4 98 58 24 CAPITOL NASHVILLE 54781 {9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 1 54

LEANN RIMES 51 49 18 | CHRIS LEDOUX CAPITOL NASHVILLE 52775 (10 98 16.98) LIVE 26
16 | 14 | 1 | 36 | coioet (1oowisen) UNCHAINED MELODY/THE EARLY YEARS | 1 35 :

18 | 21 | 14 | MICHAEL PETERSON REPRISE 46618/WARNER BROS. (10.98 16 98) MICHAEL PETERSON | 17 S6 | & | 47 Q| GEORGE STRAIT A® MCA NASHVILLE 11428 (10.9916.95) BLUECLEARSKY | 1
18 16 16 51 | ALAN JACKSON A ARISTA NASHVILLE 18813 (10.98 16.98) EVERYTHING | LOVE 1 51 53 46 82 | BRYAN WHITE A ASYLUM 61880/EEG (10.98/15.98) BETWEEN NOW AND FOREVER 7
1915 - 9 | DELBERT MCCLINTON ONEOFTTEIFoRT Unarelrew IS 58 | 48 | 51 | 12 | JOHN ANDERSON MERCURY 536004 (10.98 EC/16.98) TAKIN' THE COUNTRY BACK | 19

CURE 53042RISING TIDE {10.98/16.98) 59 | 97 59 13 | SHERRIE AUSTIN ARISTA NASHVILLE 18843 (10.98/16.98) WORDS | 41
20 20 18 14 DIAMOND RIO ARISTA NASHVILLE 18844 (10 98/16.98) GREATEST HITS 8
60 | 55 | 52 79 | BROOKS & DUNN A’ ARISTA NASHVILLE 18810 (10.98,15 98) BORDERLINE 1
21 17 17 23 | LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98) IR LEE ANN WOMACK 9 N IORTERCER
22 19 19 18 | LILA MCCANN ASYLUM 62042/EEG LILA 8 61 60 60 2 | ChprToL NASHVILLE 54782 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 2 | 58
23 | 22 | 22 | 104 | ALAN JACKSON A® ARISTA NASHVILLE 18801 (10.98/16.98)  THE GREATEST HITS COLLECTION | 1 62 | 61 | 55 | 14 | DWIGHT YOAKAM REPRISE 46690/WARNER BROS. (10.98 16.98) UNDER THE COVERS | 8
28 | 31 | 3 | VARIOUS AR (11581605 STOVECOUNTRY COUNTRY ARTITS PERFORM THE SONGS OF THE ROLUNG STONES | 24 58 1. 65 [N TV HERNDON @ EPiC 67564/50MY (10.98 EQ15.98) LIVING IN A MOMENT | 6
BEYOND MUSIC 3055TOMMY BOY ( )
4 56 57 3 SARA EVANS RCA 66995 (8.98/15.98 THREE CHORDS AND THE TRUTH 56
25 21 15 69 | TRACE ADKINS @ CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN’ QUT LOUD 6 6 E 7 ‘ ! o
DAVID LEE MURPHY MCA NASHVILLE 70002 (10. ! WE CAN'T ALL BE ANGELS
26 23 23 27 | SAWYER BROWN CURB 77883 (10.98/16.98) SIX DAYS ON THE ROAD 8 8 4 i BILLY RAY CYRUS A (10.96/16.98)
21 24 20 20 | PAM TILLIS ARISTA NASHVILLE 18836 (10.98/16.98) GREATEST HITS 6 66 | 59 5 17 | ViercUry 534837 (10.98 EQ/16.98) E1BE STIORBIEYIRAYICYROSICOVERNTOICOVER 3
28 | 27 26 4 THE KINLEYS EPIC 67965/50NY (10.98 EQ/16.98) JUST BETWEEN YOU AND ME | 26 67 | 63 | 61 | 48 | MARK CHESNUTT @ DECCA 11529/MCA NASHVILLE (10.98/16.98) GREATESTHITS | 18
29 | 30 | 28 | 6 | CHELY WRIGHT MCANASHVILLE 70003 (10.98/16.98) LETMEIN | 26 B8 | 62 | 64 | 12 | YARIOUS AR ST 608 COWBOY UP — THE OFFICIAL PRCA RODEO ALBUM | 44
30 | 26 | 24 | 28 | CLAY WALKER @ GIANT 24674/ WARNER BROS. (10.98/16.98) RUMOR HAS IT | 4 69 | 67 | 62 | 67 | ALABAMA Rch 66848 (4.989.98) SUPER HITS | 47
31 | 29 | 25 | 10 | LORRIE MORGAN BNA 67499/RCA {10.98/16 98) SHAKIN' THINGS UP 9 70 | 68 | 3 MANTRACA BER’G - SUNDAY MORNING TO SATURDAY MIGHT | 64
32 | % |27 4 MARK CHESNUTT DECCA 70006/MCA NASHVILLE (10.98/16.98)  THANK GOD FOR BELIEVERS | 25
71 | 65 | 63 | 69 | KENNY CHESNEY @ BNA 66903/RCA (10.98/15.98) ME AN YOU 9

NEWD | | | JOHN DENVER Rca 67437 (59.98/69.98) THE COUNTRY ROADS COLLECTION | 33 S ROUSIE TS
34 | 31 29 73 | VINCE GILL A MCA NASHVILLE 11422 (10.9816.98) HIGH LONESOME SOUND 3 125 2563 ady - - WALT DISNEY 60902 (10.98/16.98) a2 AR N O Thakd E1 7 (A Y
35 | 32 | 33 | 50 | REBA MCENTIRE A MCA NASHVILLE 11500 (10.98/16.98) WHAT IF IT'S YOU | | B N6 2 Qg@?ﬂf({gﬂg/’f&%, GREATEST HITS...AND THEN SOME | 17

NEW D) | | JOHN DENVER REFLECTIONS: SONGS OF LOVE AND LIFE | 36 74 | 66 | 54 | 14 | KENNY ROGERS MAGNATONE 116 (10.98/16.98) ACROSS MY HEART | 26

RCA 66987 (10.98/15.98) j
VARIOUS ARTISTS
37 35 [ 35 17 | TOBY KEITH MERCURY 534836 (10.98 EQ/16.98) DREAM WALKIN' 8 @ RE-ENTRY 8 EGYPTIANICOLUMBIA 67676/SONY (10.98 EQy16.98) 1 HIE SONGS OF JIMMIE RODGERS — A TRISUTE 3l

() Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent
prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week, indicates past or present Heatseeker title. © 1957, Billboard/BPI
Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B-“mrd n 0““ I‘ a a u ums RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundISialrI@
I ® ™ NOVEMBER 1, 1997 I
z E
x| x § %) X |, ‘E %)
24| QW | ARTIST TITLE | 25 £ | @i | ARTIST TITLE| 5
=32 [ 33 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= ~ = | 33 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2=
1 JOHN DENVER @ RCA 10374 (10.98/16.98) 1 week at No. 1 JOHN DENVER'S GREATEST HITS 1 14 5 WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 170
2 JOHN DENVER A RCA 12195 (10 98 16.98) JOHN DENVER'S GREATEST HITS, VOLUME 2 | 18 15 | 9 GEORGE STRAIT A’ MCA NASHVILLE 10651 (10.58/15.98) PURE COUNTRY (SOUNDTRACK) | 266
3 | 1 | SHANIA TWAIN A’ MERCURY 522886 (10.98 E/16.98) (B THE WOMAN IN ME | 141 16 | 12 | GARTH BROOKS A’ CAPITOL NASHVILLE 90897 {9.98/13.98) GARTH BROOKS | 342
4 JOHN DENVER RcA 66837 (23.9820.98) THE ROCKY MOUNTAIN COLLECTION | 1 17 | 10 | TRAVIS TRITT A WARNER BROS. 46001 (10.98/15.98) GREATEST HITS — FROM THE BEGINNING | 110
GARTH BROOKS A CAPITOL NASHVILLE 93866 (9.98/13.98 NO FENCES 42
5 - SARITOCINASEVIEEE1 2] J g 3 18 JOHN DENVER & THE MUPPETS A LASERLIGHT 12761 (6.98 CD) A CHRISTMAS TOGETHER 8
6 z GARTH BROOKS A’ CAPITOL NASHVILLE 29689 (10.98 15.98) THE HITS | 149 -
19 11 VINCE GILL A* MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 176
1 JOHN DENVER @ RCA 50764 (12.9816.98) AN EVENING WITH JOHN DENVER 34
20 16 GARTH BROOKS A'' CAPITOL NASHVILLE 96330 (10.98/15.98) ROPIN' THE WIND | 195
8 JOHN DENVER RCA 52160 (7.98 11.98) TAKE ME HOME, COUNTRY ROADS AND OTHER HITS 1
JOHNNY CASH ¢ IA 66773/SONY (5. Q. P
9 JOHN DENVER RCA 15314 (7.98/15.98) JOHN DENVER'S GREATEST HITS, VOLUME 3 1 ) e 0 OLUMBIA 66773/ EEDRE] SURILI | C
10 | 7 | PATSY CLINE A’ MCA NASHVILLE 12 (7.98/12.98) 12 GREATEST HITS | 552 | 22 | 13 | GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.95) SUPER HITS | 343
11 | 6 | TIMMCGRAW A’ CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 187 23 | 24 | ALABAMA A RCA 66410 (10.98/15.98) GREATEST HITS VOL. Ill | 158
12 4 CHARLIE DANIELS @ EPIC 64182 SONY (5,98 EQ/9.98) SUPER HITS | 153 24 19 THE CHARLIE DANIELS BAND A ' EPIC 38795/SONY (7.98 ECQ/11.98) A DECADE OF HITS | 417
13 8 HANK WILLIAMS, JR. A CURB 77638 (6.98 9.98) - GREATEST HITS, vOL. 1 | 180 2% | 23 PATSY CLINE A MCA NASHVILLE 4038 (7.98 12.98: THE PATSY CLINE STORY | 167
Catalog albums are 2-year old titles that have fallen below No. 100 on The Billboard 200 o reissues of older alburms. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. @ Recording tndustry Assn. Of Amenca (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mil
T,,] ")ISI'E'MBWIL" :""'gg’.'c ‘A 'p’\a|[y\d|ca;g(]‘ bya n;(u?:ya”ollnwlng the symbol *Asterisk mdi ates vinyt LP 1s available. Most tape prices, and CD prices for BMG and WEA labels are suggested hsts. Tape prices marked EQ, and all other CD prices, are equivalent prices, whick are projected from wholesale prices. [ indicates past Heatseeker title
1 /7, B! aard/| OMimunications and Soumiscan, Ing
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IFPI Looks To Harmonize Sales Data

QUANTIFYING LATIN AMERICA:
The various accounting methods
applied by Latin America’s recording
trade groups in tabulating the album
sales of their respective countries have
created a mosaic of data that is con-
fusing and counterproductive.

Help seems to be on the way, howev-
er. Two weeks ago, the International
Federation of the Phonographic Indus-
try (IFPI) introduced a guideline for
standardized sales reports that will
offer a clearer picture of retail sales
activity not only in Latin America but
throughout the world (Billboard, Oct.
25).

There still is work to be done. After
IFPI introduces its new system dur-
ing its board meetings on Tuesday
(28) and Wednesday (29) in Rio de
Janeiro, Brazil, the Latin American
trade association FLAPF has to sell
IFPI’s new reporting system to its
member trade groups from Latin
America.

FLAPF CEO Gabriel Abaroa notes
that most of the majors operating in
Latin America are eagerly embracing
a universal reporting methodology.
But, he adds, “we need to convince the
independents that it is a good system.
It is an educational process.”

Abaroa says the new reporting sys-
tem is to be presented to FLAPF’s
member trade outfits during its board
meetings, slated to run from Tuesday
(28) through Thursday (30). Abaroa
notes that the new guidelines for re-
porting will be implemented beginning
in 1998.

Also, a new chairman will be elected
to a two-year term. The current chair-
man is Manolo Camero, president of
Brazil's trade association ABPD.

by John Lannert

BMG INKS L&L: BMG Brasil has
signed superstar sertaneju duo Lean-
dro E Leonardo to a four-album deal.
Saying it is one of the most significant
artist signings in 10 years in Brazil,
BMG Brazil president Luis Oscar
Niemeyer also points out that the label
will try to break the multi-million-sell-
ing pair throughout Latin America.
To that end, Leandro E Leonardo
will simultaneously cut albums in both
Portuguese and Spanish. Likewise, the
two label premieres will be shipped at
the same time in June 1998. Niemeyer
adds that the duo already boasts a good
market presence in Mexico and Chile.

SH()WTIME DOWN SOUTH: With
the summer months approaching, the
southern sector of Latin America has
suddenly become a hotbed of concert
activity. Singing idol Enrique Iglesias
performed before 20,000 fans Oct. 4 at
the River Plate stadium. Four days
later; more than 35,000 concertgoers
attended Ernesto “Che” Guevara—30
Anos, a Latin trovador concert held at
Ferro Carril Oeste Stadium with
Chico Buarque, Silvio Rodriguez,
and Daniel Viglietti. The show, which
marked the 30th anniversary of the
Argentine revolutionary’s death, was
taped for a TV special that aired Oct.
12 on Channel 9.

DIHRIDUIDUM ONE S T0P
Ms Tl

DISTRIBUTORS, INC.

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN
MUSICA LATINA
EN EL MUNDO
SIN DUDA,
SIMPLEMENTE LA MEJOR!

Discos Compactos ® Videolaser @ Casseues ® Accesorios
Y MUCHO MAS!

LLAMENOS HOY!

1-800-780-7712

6940 S.W. 12 Street Miami, FL 33144 + Local: (305) 262-7711 » Fax: (305) 261-6143

A concert to commemorate the 20th
anniversary of Madres de Plaza de
Mayo Oct. 11-12 at Ferro attracted
25,000 spectators for each show.
Among the homebred rock acts who
took the stage were Los Piojos, Divi-
didos, L.a Renga, Todos Tus Muer-
tos, Attaque 77, AN.LM.A.L., and
Leén Gieco. The festival honored the
Argentinian mothers who took to the
streets in 1977 to protest to the then
ruling military regime the “disappear-
ance” of their sons. A live recording of
the performances may be released.
The shows were filmed as well.

On Nov. 5-6, the Santiago Music Rock
Festival in Santiago, Chile, is set to
happen with appearances by David
Bowie, Bush, No Doubt, and Erasure.
The event will be staged at the 12,000-
seat Velédromo del Estadio Nacional.

Bowie, Bush, and No Doubt are also
due to headline the second edition of
the Alternative Rock & Pop Festival,
which is set to take place Nov. 11 at
Ferro. Rounding out the knockout line-
up are Tricky, Morphine, Café Tacu-
ba, and Molotov.

White-hot megastar Luis Miguel is
booked to play Santiago’s 15,000-seat
Estadio San Carlos de Apoquindo Nowv.
6-7. He also will play Vina del Mar’s
12,000-seat Quinta Vergara Nov. 9.
Luis Miguel, who already has sold
550,000 units of “Romances” in Ar-
gentina, aceording to Warner Argenti-
na, also is set to appear Nov. 14-15 at
the 45,000-seat Vélez Stadium.

Bruce Dickinson, former lead vocal-
ist of British metal group Iron Maid-
en, Scorpions, and Dio are scheduled
to launch a six-date South American

(Continued on next page)

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist
31 4 ESTACIONES DE SOLEDAD (4 SEASONS OF LONE-
LINESS) (EMi April, ASCAP/Flyte Tyme. ASCAP)
32 A CASA (Copyright Control)
22 A CONTRATIEMPO (Sony/ATV Tunes. ASCAP/Monster,
ASCAP)
34 ABRAZAME (EMI Waterford, ASCAP/Notas Magicas,
ASCAP)
24 ACEPTA MI ERROR (Edimonsa, ASCAP)
26 AMOR NARCOTICO (Copyright Contro!)
18 CLAVADO EN UN BAR (Yelapa Songs, ASCAP/EMI
April. ASCAP)
15 DESESPERADAMENTE ENAMORADO (Latin Teddy
Songs, SESAC)
38 DONDE ESTAS? (Ser-Ca. BMI)
16 EL DESTINO (BMG Songs, ASCAP)
3 EL RELOJ (Peer International, BM1)
9 ES VERDAD (Flamingo)
23 HASTA MANANA (Warner/Chappell)
14 HE TRATADO (PMC, ASCAP)
8 LA QUIERO A MORIR (Karen. ASCAP)
7 LA VENIA BENDITA (Crisma, SESAC)
2 LO MEJOR DE M1 JKMC)
37 LO TENGO DOMINAO (Mirosa)
19 MANECUMBE (EMD, ASCAP)
10 ME CANSE DE SER LA OTRA (Musivida,
ASCAP/Canbbean Waves, ASCAP)
39 MIENTE (Fonomusic, SESAC)
21  MIS DOS PATRIAS (TN Ediciones, BMI)
21 NO ME DIGAS (BMG Songs, ASCAP)
29 NO SE SI ES AMOR (Copyright Controf)
11 NO VOY A DEJARTE IR (Viorli, ASCAP)
4 NOS ESTORBO LA ROPA (TN Ediciones,
BMI/M.A.M.P, BMI)
33 0 SOY O FUI (Marsosa, SESAC)
13 POR DEBAJO DE LA MESA (Tillandsia, ASCAP)
17 QUE SE TE OLVIDO (Unimusica, ASCAP)
25 QUE SOLO ESTOY SIN TI (Mas Latin. SESAC)
6 REVOLUCION (Unimusica, ASCAP/Hey Chubby,
ASCAP)
1 SITU SUPIERAS (FIPP BMI)
40 SUENO CONTIGO (Indeep, ASCAP)
36 TAL VEZ ES AMOR (Sony Discos, ASCAP/EMI April,
ASCAP)
30 TANTO AMOR (Unimusica, ASCAP)
28 TE LLEVAS MI VIDA (Copyright Control)
5 TE SIGO AMANDO (BMG Songs, ASCAP)
12 Y HUBO ALGUIEN (New Emoa, SESAC)
35 Y SI FUERA ELLA? (Copyright Control)
20 YA NO SOY EL NINO AQUEL (Altamar, ASCAP)
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
DATA SYSTEMS' RADIO TRACK SERVICE. 108 LATIN MUSIC STATIONS ARE
ELECTRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEEK
ARTIST TITLE
LABEL/PROMOTION LABEL PRODUCER (SONGWRITER)

* *x *NO. 1% * x

ALEJANDRO FERNANDEZ @ S| TU SUPIERAS
SONY LATIN/SDNY 3 weeks at No. 1 E.ESTEFAN JR. K. SANTANDER (K.SANTANDER)

* * * GREATEST GAINER * * *

MARC ANTHONY Y HUBO ALGUIEN
RMM

A.PENA,M.ANTHONY {0.ALFANNO)

1
@ 2 2 8 CRISTIAN LO MEJOR DE MI
ARIOLA/BMG R.PEREZ (R.PEREZ)
@ 3 3 5 LUIS MIGUEL L RELOJ
WEA LATINA o L. MIGUEL (R.CANTORAL)
@ 7 10 VICENTE FERNANDEZ NOS ESTORBO LA ROPA
SONY DISCOS/SONY I PRAMIREZ (TBELLO)
@ 4 4 22 | JUAN GABRIEL TE SIGO AMANDO
ARIOLA/BMG — J.GABRIEL (J.GABRIEL)
@ 3 7 4 ENRIQUE IGLESIAS REVOLUCION
FONOV R.PEREZ-BOTIJA (C.GARCIA ALONSO)
7 5 3 4 MARCO ANTONIO SOLIS LA VENIA BENDITA
FONOVISA - M.A.S0LIS (M.A.SOLIS)
11 8 9 DLG ¢ LA QUIERO A MORIR
SDNY TROPICAL/SONY S GEORGE (F.GABRIEL)
9 8 13 ) LOS TUCANES DE TIJUANA ES VERDAD
EMI LATIN G.FELIX (M QUINTERO LARA}
INDIA & ME CANSE DE SER LA OTRA
12 | 1 5 RMM 1INFANTE (V.DANIEL)
DOMINGO QUINONES NO VOY A DEJARTE IR
17 | 32 3 RMM C.S0T0.D.QUINONES (R.VASQUEZ)

LUIS MIGUEL ¢ POR DEBAJO DE LA MESA

14 | 15| 14 | weacanna L MIGUEL (A.MANZANERO)
14 | 10 g 7 VICTOR MANUELLE HE TRATADO
SONY TROPICAL/SONY S GEORGE (VMANUELLE)

15 g 5 18 JORDI & DESESPERADAMENTE ENAMORADO
FONOVISA DYANGO (PMARTINEZ)

16 13 12 27 JUAN GABRIEL/ROCIO DURCAL EL DESTINO

i ARIOLA/ J GABRIEL E.OKAMURA (J.GABRIEL)
15 31 15 BANDA EL LIMON QUE SE TE OLVIDO
FONOV/ M.CONTRERAS (PGARZA)

18 16 5 MANA & CLAVADO EN UN BAR
I WEA LATINA FHER & ALEX (F.OLVERA)
28 o 2 KARIS MANECUMBE
EMD R.CORA (J.CASTRO)

25 36 4 JERRY RIVERA @ YA NO SOY EL NINO AQUEL
SONY TROPICAL/SONY A.PENA (A.PENA)

21 22 2 6 LOS TIGRES DEL NORTE MiIS DOS PATRIAS
FONOVISA TN INC. (E.VALENCIA)

@ 27 23 4 ANA TORROJA & A CONTRATIEMPO
ARIOLA/BMG T.MANSFIELD (B HAYES)

@ 30 . 2 GRUPO LIMITE HASTA MANANA
POLYGRAM LATINQ J.CARILLO (F.RIVA K.CAMPOS)

g
Y
~ny
(=]
—
oo
—
~

LOS TEMERARIOS ACEPTA MI ERROR

26 STATIONS

FONOVISA . A.ANGEL ALBA (G.A.ALVA)
25 19 | 20 17 | BANDA EL RECODO ¢ QUE SOLO ESTOY SIN TI
FONOVISA G.LIZARRAGA (M.A.SOLIS)
26 16 14 10 | CHICHI PERALTA + SON FAMILIA ¢ AMOR NARCOTICO
CAIMAN C.PERALTA (J.FELIX)
ROCIO DURCAL NO ME DIGAS
NEWD 1 ARIOLABMG J.GABRIEL (J.GABRIEL)
LOS MISMOS TE LLEVAS MI VIDA
NEW) 1 EMILATIN LOS MISMOS (R GONZALEZ MORA)
29 | 34 | 27 6 PORISCILA Y SUS BALAS DE PLATA NO SE SI ES AMOR
FONOVISA e . T PAIZ (PGESSIE)
39 _ 2 SIN FRONTERAS “TANTO AMOR
WEACARIBE/WEA LATINA ).HIDALGO (J.NUNEZ)
@ NEW) 1 BOYZ Il MEN @ 4 ESTACIONES DE SOLEDAD
MOTOWN/POLYGRAM LATINO K.C.PORTER,J.JAM.TLEWIS (J.JAM,TLEWIS) _

JAVIER GARCIA A CASA

G| Newp | 1 | JAVIEER B ARCIA A [ORIE
MARCO ANTON{O SOLIS 0 SOY O | FUI
@ E'ENTRV 19 FONOVISA __M.A.SOLIS (M.A.SOLIS)
ALEJANDRO FERNANDEZ ABRAZAME
RE;E_NTE 3 SONY LATIN/SONY PRAMIREZ (R.FERRO GARCIA,J.IGLESIAS)
@ NEW ) 1 ALEJANDRO SANZ Y, SI FUERA ELLA?
UL WEA LATINA E.AUFFINENGO M.A.ARENAS (A,SANZ)
CHAYANNE TAL VEZ ES AMOR

36 Zlﬁ[ 21 1 SONY LATIN/SONY R.FOS LL
JESSICA LO TENGO DOMINAO

GD| NEwp | 1 | JERSITE o _LALMONTE {5 GARCIA)
INTOCABLE DONDE ESTAS?

NEW) ! EMI LATIN N _ JLAYALA (EALANIS
39 | % | 2 | 14 | ENRIE IGLESIAS PRELOOTA PR G
ILEGALES 0 SUENO CONTIGO

40 | 38 2 ARIOLABMG ANCHE?Z (R.SANCHE

o
i
o

REGIONAL MEXICAN
69 STATIONS

TROPICAL/SALSA

1 CRISTIAN ARIOLA/BMG
LO MEJOR DE MI
2 ALEJANDRO FERNANDEZ
SONY LATIN/SONY S| TU
3 LUIS MIGUEL WEA LATINA
EL RELOJ
4 LUIS MIGUEL WEA LATINA
POR DEBAJO DE LA MESA
5 ENRIQUE IGLESIAS Fono
VISA REVOLUCION
6 MANA WEA LATINA
CLAVADO EN UN BAR
7 JUAN GABRIEL ARIOLA/BMG
TE SIGO AMANDO
8 ANA TORROJA ARIOLA/BMG
A CONTRATIEMPO
9 JUAN GABRIEL/ROCIO DUR-
CAL ARIOLABMG  EL DESTINO
10 JORDI FoNovisa DESESPER-
ADAMENTE ENAMORADO
11 DLG SONY TROPICAL/SONY
LA QUIERO A MORIR
12 VICTOR MANUELLE sony
TROPICAUSONY HE TRARADO
13 JAVIER GARCIA FONOVISA
A CASA
14 KARIS EMD
MANECUMBE
15 CHAYANNE SONY LATIN/SONY
TAL VEZ ES AMOR

23 STATIONS |

1 DLG SONY TROPICAL/SONY
LA QUIERO A MORIR
2 INDIA RMM

ME CANSE DE SER LA OTRA I

3 DOMINGO QUINONES RMM
NO VOY A DEJARTE IR
4 MARC ANTHONY RMM
Y HUBO ALGUIEN
5 VICTOR MANUELLE sony
TROPICALSONY HE TRARADO
6 KARIS EmD
MANECUMBE
7 MANA WEA LATINA
CLAVADO EN UN BAR
8 JERRY RIVERA sonNy TROP
CAUSONY YO NO SOY EL
9 CRISTIAN ARIOLA/BMG
LO MEJOR DE MI
10 LUIS MIGUEL WEA LATINA
EL RELOJ
11 ALEJANDRO FERNANDEZ
SONY LATIN/SONY SI TU
12 CHICHI PERALTA + SON
FAMILIA caiman  AMOR
13 SIN FRONTERAS WEACARIBE/WEA

14 JAVIER GARCIA FONOVISA
A CASA

A/BMG

15 JESSICA ARIOL/
LO TENGO DOMINAO_

more

R ow die
20 weeks will not receive a bullet

ous week, ct
ers an increase n detections,

removed from the chart after 26 weeks. © 1997 Billboard/BPf Communications, Inc

Greatest Gainers indicates song

1 MARCO ANTONIO sOLIS
FONOVISA LA VENIA BENDITA
2 VICENTE FERNANDEZ INY

3 LOS TUCANES DE TIJUANA
EMI LATIN ES VERDAD
4 BANDA EL LIMON FONOVISA
QUE SE TE OLVIDO
5 JUAN GABRIEL ARIOLA/
TE SIGO AMANDO
6 ALEJA|
"lw NY | /x (] N
7 LOS TIGRES DEL NORTE
FONOVISA  MIS DOS PATRIAS
8 ENRIQUE IGLESIAS roN
VISA REVOLUCION
9 GRUPO LIMITE POLYGRAM
LATINO HASTA MANANA
10 BANDA EL RECODO rONOVISA
QUE SOLO ESTOY SIN
11 LOS TEMERARIOS FONOVISA
ACEPTA Mi ERROR
12 LOS TEMERARIOS FONOVISA
YA ME VOY PARA SIEMPRE
13 PRISCILA Y SUS BALAS DE
PLATA FONOVISA NO SE SI
14 LOS MISMOS EMI LATIN
TE LLEVAS M| VIDA
15 INTOCABLE EMI LATIN
__DONDE ESTAS?

BMG

with largest aud
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TOP CLASSICAL ALBUMS ..
P '5?( Compiled from a national sample of retail store and rack sales ScundScan®
| GW o < | & reports collected, compiled, and provided by (111
ERE
5 |2 |ARTIST Ut
KE EPING < | £ | LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)
listing ol all the Philharmonie musicians with the vearsin % NO.1 % %
which they playved. Program notes in the individual vol- D) 1|+ LONDON SYMPHONY ORCHESTRA (FOSTER) PAUL MCCARTNEY'S STANDING STONE
umes of the set are drawn from the notes of the period. EM) CLASSICS.64602(10.98/15.96) Jweeksat No. )
Ioven the visuals have historical flair: All the CDs have 2 1251 f&%‘é—r\'&i’éggégﬁgfsq‘é[)EV]NE AN ITALIAN SONGBOOK
T seetions of a formal onstage group photo of the orchestra -
Ir i W loson i.n 1930 (with its 101,10 1'emale,. a hzu'pist),yus‘\\'ell 4s musie 3 |33 SE(BMYEC{&?S/FC;{LGESSMb’gﬁ':g?é;; UNCOMMON RITUAL
Yy L Iﬁrom the orchestra’s score of Beeth)\'('n s Symphony No. 4 | 1|3 | LUCIANO PAVAROTTI PAVAROTTI'S GREATEST HITS-THE ULTIMATE COLLECTION
A 7. marked by Mahler and Toscanini. The label, New York LONDON 458800 (19.98 EQ/31.98)
HISTORY IN SOUND: The New York Philharmon-  Philharmonic Special Editions, is a modified version of the 5 [s]|s ANONYMOUS 4 VON BINGEN: 11.C00 VIRGINS
ic leaped into the historical recordings husiness this month — orchestra’s libvary stamp. HARMONIA MUND! (FRANCE) 72002 {13.98/18.00) —
with & remarkable new set that showeases move than 62 The set is the haby of Sedgwick Clark, editor of “Musi- 6 |64 mm?:‘ '3;%; TOCDEIGER THE VIENNA | LOVE
vears of the orchestra’s musieal life on the radio. A 10-CD  cal America” and an expert in histovical recordings, and KRONOLS QUARfET =2 1
hox, “The Historic Broadeasts: 1923 Barbara Haws, archivist and historian for the Philhar- T {7815 | Kongsom: 79457 (16.98) EARLY MUSIC
to 19877 begins with Iragments of  monie. Shellae dises, acetates, and tapes were collected
performances led by Willem von  {rom many sources, including the 01'ch(l?stru’s archives, the bla. S‘?_Z‘[‘l?_“g%l?ro%f“ EQ/16.98) HANDEL: ARIAS
Hoogstraten and Willem Mengel-  Lincoln Center Library for the Performing Arts, and indi- MA/MEYER/O’CONNOR
berg in 1923 and 1924, respectively,  vidual colleetors who recorded the broa(liasts off the air LT o SONNCIASSICALIa4601(10-981EQ/16-98) APPALACHIA WALTZ
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Bruno Walter and Kirsten Flagstad collaborating on the  orchestra’s World Wide Web site, www.newvorkphil RE-ENTRY) oo 17071 115.97) SOLE E AMORE: PUCCINI ARIAS '
“Immolation Scene” Irom “Gétterdammerung” (at their  harmonic.org, or by phone (1-800-557-8268), fax, or mail. [
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achi Sol De México, features guest  its much-anticipated album “Subver-  Latin Tracks for a third consecutive 2 VARIOUS MOZART FOR YOUR MIND PHILIPS SOUND
performances by the Beach Boys,  siones.” The set featuwres a mixed hag of - week, although its listener lead over 3 PLACIDO DOMINGO WITH JOHN DENVER 2 VARIOUS 20 CLASSICAL FAVORITES MADACY
Paloma San Basilio, and Emilio. cover tunes (rom Bob Marley and the  Cristian’s “Lo Mejor De Mi” (Ario- PERHAPS LOVE SONY CLASSICAL 3 VARIOUS TEN YEARS OF SUCCESS Naxos
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THE FAR-SIGHTED LABEL’'S ATTENTION TO THE
ART AND COMMERCE OF CLASSICAL MUSIC HAS
PROVEN TO BE NOTHING SHORT OF REVOLUTION.-
ARY. BY FASHIONING A COMBINATION OF THE
RIGHT PRICE, SUPERIOR MARKETING AND CONSIS-
TENT QUALITY, NAXOS HAS PRODUCED LOYAL CUS-
TOMERS, RESPECTFUL CRITICS AND ENVIOUS COM-
PETITORS. HOW'D THEY DO IT? TURN THE PAGE ...




elebrating its first decade this year, the classical label
Naxos has risen from quixotic upstart to international
market-leader in record time. The company’s strategy for
success has been nothing short of revolutionary, with the
mix of superlow prices, shrewd label-first marketing,
superior distribution and consistent quality producing loyal cus-
tomers, respectful critics and envious, influenced competitors.

According to its reports, Naxos has sold more classical CDs
than any single label in the world over the past 10 years—more
than 70 million, at $5.99 a picce. That total comprises no cros-
sover, just a {ull range of scrious classical music from Machaut to
Messiaen and beyond. And, as critics have noted favorably, the
discs arc marketed strictly as great music, not as lifestyle acces-
sorics. This attention to the art as well as the commerce of clas-
sical music earned Naxos the Cannes Classical Label Of The Year
award at this year’s MIDEM.

Naxos isn’t resting on its laurels, though, as founder/chairman
Klaus Heymann will tell you: “We’re busy preparing for
the next decade—we're working to expand the audience
for real classical music.” The label has diversified with
imprints in historical recordings and classically oriented
audio-books, and it has revamped its U.S. operation. With
less than 10% market share, Naxos Of America has lag-
ged behind such territories as the U.K. (17%) and Sweden
(70%).

Based in Pennsauken, N.J., the U.S. company has a new
president, Jim Sturgeon, formerly VP of sales and marketing
for the Warner Alliance label (where he worked with Naxos
managing director Hakan Lagerqvist, who distributed
Warner Alliance's Christian product in Sweden). Sturgeon
has little experience with classical music, a fact he doesn't
see as a problem.

“Naxos doesn’t need another classical-music aficionado
here,” Sturgeon says. “With people like [product manager]
David Osenberg and [publicity director] Laurence Vittes,
we have plenty of classical experts in the U.S., and all the
A&R is done from abroad anyway. Naxos Of America needs
a more detailed vision in sales and marketing. That’s what
I'm here for,”

Sturgeon says Naxos™ U.S. sales should total $8 million
by the end of '97, up from $6.6 million last year. And he’s
shooting for 40% growth next year. As with retailers abroad,
many U.S. shops allocate Naxos sizable, exclusive floor
space free of charge. Jelf Melacon, classical manager of
Tower Records’ Lincoln Center outlet in New York, explains
why: “Naxos sells. Ispecially the Haydn string quartets,
early-music and 20th-century things, which fare better than
their mainstream stuff.” Tower Records has led the way with
Naxos, but the label is also making inroads elsewhere.
Borders should be Naxos’ biggest retailer by the end of the
year, according to Sturgcon.

BORDERS AND TOWERS

Naxos’ parent company, HNH International, is based in Hong
Kong, and Heymann splits his time between there and his vaca-
tion home in Auckland, New Zealand. But the U.K. is the “center
of the universe” for Naxos, he says, with the label’s quality-con-
trol studio located in London as well as its assistant managing
director, Anthony Anderson. Heymann has also taken full control
of Select Distribution in the U K. (after disagreecments over future
direction with the original partners). In addition to Naxos and its
sister label Marco Polo and Danish cooperative label Da Capo,
Select racks such quality independents as CPO, Hyperion, ASV
and BIS. And Heymann's aiming for a heightened marketing pro-
file for the distributor.

Heymann considers the U.K. the most important market for
classical collectors, and it’s home to the most influential classical
media, such as Gramophone and BBC Music magazines—the

“I've been with Naxos for 10 years, from the
beginning really. This is a label that gave me
the chance to come through and show myseilf
to the world. ’ve recorded about 50 CDs for
them. This is really a label of opportunity,
and it has been an important part of my life.
They were willing to take risks that others
weren’t. Klaus and | have had some success-
ful projects together and we both built trust
in each other.”

— Peter Breiner, musician/conductor

“The most unique thing about Naxos is that it
is a budget label that offers product that was
previously only offered by boutique labels.
For example, they carry 20th-century music
that one doesn’t usually find on budget
labels. That’s the type that sells well. they

have that
selves.”
— Randy Hart, Valley Record Distributors

niche of the market to them-
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NAXOS

Ten-Year Anniversary
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Since 1987, the label has
grown from being a source
for inexpensive, dependable
Beethoven and Mozart to
being a well of superbly
rendered music that is
attractive beyond issues of
price. Now, founder Klaus
Heymann and a revitalized
staff are preparing for an
even more successful
second decade.

BY BRADLEY BAMBARGER

L to R: Founder Klaus Heymann (left), and Jim Sturgeon,
president, Naxos Of America

approval of which has been instrumental in boosting Naxos’ rep-
utation. These magazines have noted the increasing quality and
varicty of Naxos’ recording program, citing in particular the poli-
cy of using native orchestras to record national repertoire (English
orchestras for Bliss, French singers for Charpentier, etc.).

Naxos has grown from being a source for inexpensive, depend-
able Becthoven and Mozart to being a well of superbly rendered,
rarely recorded music that is attractive beyond issues of price. But
big-league status doesn’t confer infallibility, and there has been
the occasional muffed release (such as a recent problematic set of
Arvo Pirt’s music). And the Australian-centered Naxos Jazz
imprint that debuted in the U.K. recently can expect especially
stiff competition as it arrives in the U.S. this fall.

But the imminent historical series is sure to carn positive
reviews and avid attention from collectors in Europe, America
and, especially, Asia. The Naxos Historical imprint is releasing
vintage broadcast recordings from the archives of Canada’s

Immortal Performance Society, which has drawn from such
sources as NBC and New York’s Metropolitan Opera. The
’30s and ’40s recordings of Toscanini with the NBC
Orchestra will attract special attention worldwide, although
the Met discs are only available outside the U.S.

“It will be interesting to see how the historical series
does,” Heymann says. “We could exhaust the small market
of 6,000 to 7,000 specialist fans and not grow much beyond
that. But again, because of the low price, we might be able
to create a whole new audience for these classic recordings.”

CLASSICS FOR KIDS

To help attune a younger, growing audience to classical
music, Naxos has several educational and customer-loyalty
programs in the works. New releases on the way include a
recording of Prokoficv’s “Peter & The Wolf” with Barry
Humphries (more than 25,000 preorders in the U.K.), con-
tinuing entries in the complete Liszt piano series, all the
Beethoven and Schubert string quartets, Verdi’s Requiem,
Lutoslawski’s cello concerto, the first budget collection ever
of John Adams’ music, a Bruckner symphony cycle, much
carly choral music and more radio co-productions of
operas, such as the recent issues of Debussy’s “Pelléas Et
Mélisande™ and Korngold’s “Die Tote Stadt.” It’s a program
that competes with such major-label budget lines as Sony’s
Essential Classics and EMI’s Red Line by offering a far
greater range of repertoire, especially in ecarly and modern
music.

Even with Naxos’ distinctive relationship with retailers,
Heymann is more than aware of the increasing dilemma of
classical departments overstocked with 1,000 years’ worth
of music. “All the choice and quality out there is wonderful
for the customer,” he says. “But it makes it very difficult for
most record companies. So little of the back catalog can be
stocked by shops that we have less and less opportunity to
sell our full range.”

More than most record company executives, Heymann is eager-
ly awaiting the arrival of DVD audio as the answer to the prob-
lems of plenitude. In fact, if the DVD audio standard incorporates
the epic playing time that it potentially could, Naxos stands to
loom even larger in the marketplace. The label owns all its record-
ings outright (artists are paid flat fees upfront with no royalties),
so Naxos could squeeze all the Haydn string quartets or Wagner's
“Ring” cycle onto a handful of discs and get them into the racks
long before the major labels could even negotiate the rights for
the new medium with its contracted artists.

Sizing up the possibilitics, Heymann says, “The complete
Johann Strauss on six DVDs instead of 52 CDs, priced by the
hour, with some of the manufacturing savings passed on to the
consumer. Something like that would revolutionize the business
again. I can’t wait.” H

Taking Classics

To Consumers:

Sales And Marketing Director Anthony Anderson

BY CHRISTIE ELIEZER

round the world, Vivaldi or Mozart will never let you down.
AWhile tastes differ slightly from country to country, repertoire

from those composers are consistent sellers internationally
for classical label Naxos.

“You'd naturally expect the old warhorses to do well,”
quips Anthony Anderson, Naxos’ director of sales and
marketing for English-speaking territories, and manager
of its U.K. distributor, Select Music. “But a lot of esoteric
material does very well too. Obviously, with low prices
people arc happy to experiment.

“In Asia, where we've had a regional office in Hong
Kong right from the start, appreciation for classical music
is still growing and they stick to the tried and true. Vivaldi’s

there. Europe has a greater interest in lesser-known com-
poscrs.”
Outside the U.S., Naxos' biggest markets are the U.K. (where it

L

‘Four Seasons’ is without a doubt the biggest seller for us  Anderson

is the biggest-selling budget-classical label, just ahead of Decca),
Germany and Sweden. The company sold a million units in each

of these territories in 1996.

“We have a 70% market share in Sweden,” says Anderson.
“In fact, the entire Scandinavian territory is a strong onc.”

Nine factories keep up with global demand and Naxos’
policy of issuing all releases simultaneously to all mar-
kets. Three of these factorics are in North America, four
through Europe and two in Asia. The company has inter-
national warehouses in Hong Kong and Munich and
Nashville.

“Ten years ago, we were originally the only ones [in the
udget field]. Since then, competitors have flattered us by
imitating us,” says Anderson. “But most have fallen by the
wayside because they didn’t have the product range and the
distributor strength. We keep an cye on our competitors, but noth-

Continued on page 51
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BANK ON A CD
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You don't need to be a financial wizard fo realize the incredible return that Naxos Classical Label has given to its
consumers for the past TEN YEARS. We've produced over 1,300 fitles, the largest recorded repertoire, all DDD, and
supported by critically acclaimed performances. This generous blend of music offered at the world's most attractive
price has made our consumers and retailers overwhelmingly happy.

CANNES CLASSICAL AWARDS
Presented Januany 20, 1997 at. MIDEM
Best Labei

{Spezialty or Repertoire)
Naxos

Chosen Best Label for 1997,

N A X O S C E L E B R A T [ ) ]
Naxos Of Canada, Ltd.: 416.491.2600 ¢ e-mail: naxos@idirect.com
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KNOWING THE RIGHT COMBINATION

e R
The only person we've had to convince that we are not giving our music away, is our Chief Financial Officer
(the vault was his idea). We are pleased to let our public know that our critically acclaimed Naxos label will

continue to make classical music available ard:affordable for everyone. That is why Naxos was chosen
"The Label of The Year!”

Music for a Ciﬂimd World.

O Y T o F S U C C E S

Naxos Of America, Inc.: 609.663.4844 » ¢-mail: naxosus@aol.com

© 1997 Noxos Of America, Inc. All Rights Reserved,
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NAXOS

1997

... a year in which the label NAXOS
celebrates its 10th anniversary and
receives the Cannes Classical Award
""Label of the Year'' at MIDEM 1997.
We at NAXOS DEUTSCHLAND
(Germany) GmbH would like to
congratulate founder and president
Klaus Heymann on creating a great
classical label that he can be proud
of, and which we are honoured to be
associated with.

NAXOS DEUTSCHLAND GmbH

IIT TTT TIT T00 707 107 107

many world-premiere recordings of Baroque

priced Naxos, parent company HNH In-
ternational operates a sister label, Marco Polo,
that has made a name for itself with rare reper-
toire sold at full price. The company also has
productive relationships with a series of high-
ly respected specialist labels—including Den- Ten-Year

In addition to the broad-minded, budget-

iy

NAXOS

|||||

German operas as well as the work of contempo-
rary composers like Gloria Coates. A spate of
new discs cover the music of the “London Bach,”
Johann Christian.

ABC Classics is an outlet of the Australian

|nn T (71

Broadcasting Corp. and produces a full range of

mark’s Da Capo, Germany's CPO

recordings, racked by PolyGram

and Australia’s ABC Classics—that
it distributes in most territories
around the world.

Originally established as an out-
let for music long left unrecorded,
Marco Polo has since become a
home for various strains of idiosyn-
cratic classical material. The im-
print boasts one of the largest col-
lections of Chinese art music in the
world, as well as an immensely
popular survey of waltzmeister
Johann Swrauss’ complete works.
The cream of Marco Polo's catalog
also includes all of Brazilian genius
Heitor Villa-Lobos' string quartets
and a film-music series that centers on the work of such com-
posers as Bernard Herrmann and Arthur Honegger.

But along with these worthy recordings, there is a potpourri of
ill-defined material on Marco Polo—and that violates HNH
founder/chairman Klaus Heymann’s aim of a distinct label identi-
ty. Material premiered on Marco Polo has been seeing reissue on
Naxos, and the label’s future releases are being refocused. “It’s a
lot more difficult now for Marco Polo,” Heymann says. “When we
started, we were the only ones recording rare repertoire, and
today there are more competitors. So we must re-establish a niche
beyond just obscure composers—concentrating on light classics,
film music, Latin American composers and important 20th-
century rarities.”

Uncommon territory is CPO’s hallmark, with its credo of “dis-
covering new worlds.” The high-grade presentation of long-
neglected classics eamed CPO the first Label Of The Year honor
from the Cannes Classical Music Awards, presented at the 1995
MIDEM. CPO has distinguished itself repeatedly: integral edi-
tions of such 20th-century German masters as Hindemith,
Korngold, and Pfitzner; an extensive chamber-music program that
includes the work of Reger, Krenek, and Busoni; and one of the
greatest collections of music by female composers, from Fanny
Mendelssohn to Sofia Gubaidulina. The label is also home to

Distributed Labels:
Respected “Members
0f The Family” That

Cover Uncommon

Territory Well

BY BRADLEY BAMBARGER

domestically. HNH distributes the
label’s more distinctive offerings in
the rest of the world, particularly its
fine discs of 20th-century masters
like Messiaen and Takemitsu and
such contemporary Australian
composers as Ross Edwards and
Peter Sculthorpe. Two great new
albums of Sculthorpe’s orchestral
music are just out.

The Copenhagen-based Da Capo
has a joint-venture agreement with
HNH that includes a long-term
licensing agreement outside Den-
mark. Partially subsidized by the
Danish government, Da Capo fo-
cuses on national repertoire from the country’s earliest days to
modern times. The label’s series covering the chamber music of
Dietrich Buxtehude has won wide acclaim as well as best-seller
status, and it has begun a survey of the Baroque composer’s
vocal works with such top soloists as Emma Kirkby. The
thrilling discs of contemporary Danish composer Poul Ruders
have performed similarly for Da Capo, winning kudos from crit-
ics and collectors. And well-produced operas are also part of the
menu: the recording of Kunzen’s Mozartian “Holger Danske”
was nominated for a Grammy in ’95. A disc of songs by Danish
modern Rued Langgaard is out now; his symphonies are in
preparation.

“The Danish repertoire is our trademark—it gives us our
strength,” says Da Capo president Henrik Rordam. “Often, we are
recording music that has never even been played, much less
recorded. With the old music, we have to go to libraries to find
manuscripts, and we’re always amazed at the quality we find.

“We thought at first that Danish music would be a much small-
er niche than it has turned out to be. But for the past four or five
years, we've averaged 50% growth per year. Much of that is thanks
to our relationship with HNH. We are regarded as a member of

the family, and they are able to distribute and sell our music very
well.” W

Congratulations Naxos!

1,6 million Naxos CD’s sold in Scandinavia in 1996.
And the success goes on...

These are the proud distributors of Naxos and Marco Polo in Scandinavia:

OLGA MUSIK

olea
®

NAXOS

N O R W A Y

A S

Boeletvej 4

Oy Fg-Naxos AL

Pb. 4379 Torshov Kamreerintie 10, 2krs
8680 Ry 0402 Oslo 02770 Espoo
Denmark Norway Finland

Phone +45 - 86 89 24 28
Fax +45 - 86 89 00 33
olgamusik@uvip.cybercity.dk

Phone +47 - 22 79 65 00
Fax +47 - 22 71 09 60
mudi@online.no

Phone + 358 - 9615 36 15
Fax +358 - 9615 36 299
Jan-erik.lindquist@fg-naxos.fi

NAXOS

S WEDEN

Kryptongatan 6

703 74 Orebro
Sweden

Phone +46 - 19 20 68 60

Fax +46 - 19 20 68 65
con.naxos@crossnet.se
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10TH ANNIVERSARY

CELEBRATING OUR FUTURE
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Gallo Record Company thanks Naxos
and Klaus Heymann for keeping the music
of the great classical composers alive.
Congratulations on 10 years of
outstanding quality and musical integrity.

S 2008 mr,

NAXO0S

L1011

Exclusively distributed
in South Africa by

q

Record Compony

TBWA HUNT LASCARI3 706193

“When people come
in looking for quality
classical music, one
of their concerns is
price. 1 recommend
Naxos for its quality.
iIt’s well-played with
great sound quality.
P’'ve never had a
return on one of
these recommenda-
tions. Naxos has a
full line—and not
just of the great hits
that we know. It has
an excellent reputa-
tion among classi-

cal music buyers.”
— Robert Aquaya, music
manager, Borders Books,
Westwood, Calif.
“Naxos is a wonderful
label. It’s fine music
with both composers
and performers on
these recordings.
What’s more inter-
esting is the afford-
able price, which
begs questions of
why other labels sell
for so much more.
Naxos gives a won-
derful opportunity to
build a basic library
and take a chance
on things. They have
works by 20th-
century composers
as well as pieces
from yesteryear that
have never been
heard. Klaus has his

act together.”

— Kent Montgomery,
classical buyer, Tower
Records, Colo.

~Beethoven: “Moonlight,” “Apassionata”
and “Pathétique” sonatas. Jend Jandd,
piano. Recorded in 1987, this disc of
Becthoven's most popuiar piano sonatas
marked the beginning of one ol Naxos’
prime artist relationships. Jandé went on
1o traverse all 32 of the sonatas for the
label, as well as the complete Mozart
sonatas and concertos, ncarly all of
Schubert’s piano music, Haydn's
sonatas and much more. Jandd’s prodi-
gious work as both soloist and chamber
accompanist for Naxos has made the
Hungarian onc of the most recorded
pianists in history.

+Beethoven: Symphonies Nos. 1 & 6.
Nicolaus Esterhazy  Sinlonia, Bela
Drahos. Helping crase the memory of a
faulty scries of Beethoven symphonics
in Naxos’ carly years, this dise was the
first entry in a live-CD sct recommended
by eminent musicologist H.C. Robbins
Landon as “the Beethoven cycle to have™
for budding collectors.

I T TIT 10T

gl i

NAXO0S

Ten-Year Anniversary

frall alil

A Naxos Select
Discography

The Decade’s
Pivotal Discs

grand contribution to the recorded canon.

+Haydn: String Quartets, Opp. 51, 103.
Kodaly Quartet. One of the signal entrics

critical plaudits and the Kodaly ceaseless
bookings around the world.

*Lutoslawski: “Orchestral Works, Vol. 1,
including Symphony No. 4 and “Funcral
Music.”  Polish  Radio  Symphony
Orchestra, Antoni Wit. Heymann isn’t
exaggerating when he says that Naxos'
program of the late Polish master’s works
has reccived a “completely positive
reception—aceolades from cveryone.”
The glowing notices and 20,000-copy
worldwide sales of cach of the threc
discs so far in the collection have helped
make this costly prestige project very
worthwhile, sol:difying Naxos’ reputa-
tion among contemporary connoisseurs.

«Paganini: “24 Caprices.” llya Kaler, vio-

lin. As the major labels drastically cut

their recording programs, this ficry
album is a fine cxample of Naxos putting
an intermationally recognized yet under-
recorded virtuoso 1o work.

+Boulez, Pierre: Piano Sonatas.
Hlona Prunyi. Issued in 1995,
this disc of notoriously ditficult
music astonished cveryone—
including Naxos founder and
chairman Klaus Heymann—by
selling more than 25,000 copics
worldwide (as many as any
Boulez title  on  Deutsche

s

BOUIF/Z

Famous Puano Sonatas
Fathetogs

*Rossini: “Arias For Mezzo-
Soprano,” with numbers from
“The Barber Of  Seville,”
“Tancredi” and more. Ewa
Podles. This album won one
of three Performance Today
Critic’s Choice Awards  this
year, showing how Naxos’
reputation is burgeoning in

Grammophon or Sony, with him

as cither composer or conductor).
Heymann says the album demonstrated
to him the extremes in repertoire that
Naxos could explore and still reap com-
mercial success, as well as the fact that
consumers arc willing to gamble on new
music if the price isn't too steep and the
source is trustworthy.

+Grieg: “Complete Piano Music, Vol. 1,”
with the Piano Sonata, op. 7, and others.
Einar Steen-Nokleberg, The first disc in an
award-winning 14-CD scrics (soon to be a
boxed sct). Completed last year, the col-
lection proved Naxos could use its niche
marketing and astute A&R 10 make a

in a complete, 19-CD traversal of Haydn’s
string quartets, this disc of the profound
“Seven Last Words™ and [inal, unfinished
quartet makes plain the poetry and inven-
tion that have cammed the Haydn cycle

the US.
+Vivaldi: “The Four Seasons.” Tlakako
Nishizaki, violin: Capella Istropolitana,

Stephen Gunzenhauser. As with many
labels (budget or not), Vivaldi’s glorious
evergreen has produced Naxos' most
popular disc. at 700,000 copies sold
worldwide, according to label reports

«Wagner: “The Flying Dutchman.” Various
soloists; Austrian ORF Symphony, Pin-
chas Steinberg. With top-notch singing,
this '93 sct was the first Naxos opera
recording to garner recommendations as
a top choiee in a difficult field that has
long been the majors’ sole province.

-B.B.

CONGRATULATIONS TO NAXOS
ON A DECADE OF SUCCESS!?

From everyone at Americ Disc Inc.

AMERIC DISC - CALIFORNIA

Tel.: 1 888 545-7350
Fax: (209) 545-7370

AMERIC DISC - FLORIDA
Tel.: 1 800 364-0759
Fax: {306) 599-7052

ANMNMERIC

Your global disc solution

AMERIC DISC - MINNESOTA
Tel.: 1800 903-1770
Fax: (612) 882-8622

www.americdisc.com

AMERIC DISC - CANADA
Tel.: 1800 263-0419
Fax: (819) 474-2087

SEiT

CONGRATULATIONS
NAXOS of AMERICA

A CLASSical Act For 10 Years
From Your Friends At

Quality Packaging
For The Independant Music Industry
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CLASSICS TO CONSUMERS

Continued from page 44

ing is worrying us at the moment. There’s becn a lot of trash
released on superbudget. Over the next year, we’ll sec the market
sort itself out, and there’ll be less product released.”

BOOKS FOR BEGINNERS

Naxos’ business strategy of widening its international consumer
base has prompted its move into bookstores. There’s a potential
for gift, clothing and cafe outlets depending on the appropriate
product, suggests Anderson. Ad-
Sl vertising product in mainstream
i media, as well as in specialist classi-
cal magazines, was a ploy triggered
by Naxos. Use of product in movies
is encouraged through Naxos’
“Cinema Classics” series.

Beginners and the younger demo-
graphic are tapped through a “Dis-
covering The Classics” series, which
arc augmented by books. The 400-
page “A—Z Of Classical Music” pro-
vided biographies of composers and a dictionary of terms. The
more recent “How To Enjoy A Live Concert” provides do’s and
don’ts on enjoying classical music in a live setting.

“One worry is that the traditional classical collector is growing
older and older,” explains Anderson. “Young people are the future
of our business, in the classical field as a whole, and not just
Naxos. The younger demographic is a priority. That heavy-metal
bands like AC/DC like classical is a point to ponder, and that our
Havergal Brian cycle on the Marco Polo label is funded in part by
the Grateful Dead is a link there!”

CUSTOM-TAILORED MARKETING

The type and extent of marketing also differs from territory to
territory, linked to the distribution system used. “We have our
own distributors in the U.S., Canada, the U.K., Sweden, Finland,
Norway, Denmark and Germany,” says Anderson. “Sometimes, we
use a subsidiary, sometimes it’s an independent. In France, we go
through Media 7, in Australia through Sonart Music, and Rock
Records services us through Taiwan, Malaysia and Singapore.
When you work with third parties, there’s a balance between what
we want them to do and what they want to do. But there are cer-
tain basic things we expect, like running a CD Of The Month strat-
egy. When we put out a 10th-anniversary CD-ROM, we gave them
ideas on the marketing we expected.” Wl

A standing ovation
from the Capital of Europe to

Mr. Heymann
for the 10™ Anniversary of
T T T T O

NAXOS

NAXOS and Klaus Heymann and Staff

Shoere ;wc/ wishes on your 70t4 a/(/(/z}e/‘@a/y

We are /ﬁ/‘dac/ Lo be assocrated with /V#X 08

Your distributor in the NETHERLANDS

vt o

Cher Naxos
Joyeux \/

Anniversaire

de Paris

Lo te /P‘Qm:té e

S 2

oK
MEDIA 7 DISTRIBUE NAXOS ET MARCO POLO EN FRANCE
52, RUE PAUL LESCOP - 92000 NANTERRE (FRANCE)
TEL : 00 33 01 41 20 90 50 FAX : 00 33 01 47 25 00 99

e.mail = media7easynet.fr.
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Artists & Music

MORE COUNTRY ARTISTS ARE DOING IT THEMSELVES

(Continued from page 38)

And you don’t have to sell nearly as
many to recoup your investment.”

Jody Williams, president of MCA
Music Publishing Nashville, sees artist-
owned labels as having numerous ben-
efits, among them the freedom to
record the songs a writer/artist wants
to record without veto from a major-
label A&R department and the fact that
other artists often cover songs found on
artist-owned/produced albums.

“Usually anybody who has tasted
success the first time came with a group
of songs, not driven by what sells, but
from the heart. The public picks up on
that,” Williams says. “When recording
artists who've had a taste of success
become fed up with the major-label
scene . . . if they are so driven, they’ll
make their own record and start their
own label.”

Skaggs says that if the late Bill Mon-
roe had started his own label, he would
have been in much better financial
shape when he died. “He could have sold
so much of his music at bluegrass festi-
vals,” Skaggs says.

Skaggs is lining up distribution with
Rounder, well known for its success in
the bluegrass field. Distribution rela-
tionships are key to the success of
artist-owned labels. The Bellamy
Brothers have a deal through Inter-
sound in the U.S. and various other dis-
tributors internationally. Would they
ever go back to recording for a major
label? “It would have to be for a lot of
money,” states David Bellamy.

The Bellamys admit that the major
obstacle in having an indie is securing
radio airplay on the stations that affect
the charts. “We get played on 2,500 sta-

tions, the secondary stations,” David
says. “There are some guys out there
that have fun with the musie . . . You
hope it gets enough exposure that some-
body will realize it’s decent musie.”

Shelton agrees. “My strategy is very
simple,” he says. “I'm going to service
all the radio stations, all the stations that
always get overlooked.”

Video is also important to indepen-
dent artists. “It’s been a very helpful
tool in the success of our material,” says
Howard Bellamy.

Kane agrees. “We've put out four
videos, two of which made it into heavy
rotation or Hot Shot status [on CMT],”
he says. “We saw results in both in-
stances.”

With the release of Kane’s “Cool Me
Down” clip, he says, album sales dou-
bled, and that was with the album hav-

NEED

ANEW
BRIDGE?

Announcing comprehensive, affordable, managed care
dental insurance exclusively for currently

affiliated BMI Songwriters,Composers and Publishers...
from CIGNA Dental, a leading insurer with over

11,000,000 participants.

THE CIGNA DENTAL PLAN COVERS MOST PREVENTIVE PROCEDURES LIKE ExAMS, X-RAYS AND ROUTINE
CLEANINGS AT NO CHARGE, OTHER PROCEDURES...FROM FILLINGS TO ORAL SURGERY AND ORTHODONTICS...
ARE COVERED AT REDUCED PRICES. EVEN SPECIALIST CARE AND SECOND OPINIONS ARE COVERED, NO DEDUCTIBLES.

Full family dental protection is available from a network of over 12,000 dentists at rates made possible through
the buying power of the music industry’s largest affinity group...BMI Songwriters, Composers and Publishers.

To receive a comprehensive brochure on this CIGNA Dental Care plan and other medical,
group term life, musical instrument and equipment protection, call

1-800-638-2610

On the Internet, point your browser to

http://bmi.com/insurance

Please bave your Social Security or Federal tax ID number available for identification.
CIGNA Dental is Available in Most States.

BMT1 is not an insurer, sponsor, administrator, employer, party of interest or fiduciary in any way in connection with any insurance.

ing been out for nearly a year.

Finding alternative marketing routes
is essential for indie labels, and the acts
interviewed for this story admit that the
fact they’d had prior success on majors
gave them familiarity with consumers
that was helpful. To reach those con-
sumers, they employed a variety of tac-
tics. Dead Reckoning artists did a pro-
motion with Borders Books & Music.
The Bellamy Brothers have had a great
deal of success in Europe and are tar-
geting the U.S. college crowd, which has
been boosting attendance at their con-

certs. Daniels has been featured on the
Fruit of the Loom country tour and has
been doing in-stores at Wal-Marts.
Skaggs will promote his new release on
the bluegrass festival circuit.

“We aren’t hampered by a lot of
things a lot of the record companies
are,” Daniels says of the freedom in
owning his own label. “We don’t have a
lot of committee meetings; [Corlew and
I] decide what to do instead of going
through a bunch of other people. It's
just a smaller thing. And it’s a risk, but
what ain’'t? I love it.”

YEARWOOD EARNS FANS IN EUROPE, AUSTRALIA

(Continued from page 37)

touring internationally next year,” he
says, “coupled with the fact that ‘How
Do I Live’ has become a breakthrough
single internationally for us, we feel the
best is yet to come. She’s already been
very proactive about developing her
international career, and now, with this
breakout single, it brings things full
cirele for her. I think her international
presence at the end of 1998 could con-
stitute the first major breakthrough
for a woman MCA artist on an inter-

Billooard.

national scale. In those countries in
Europe where we’re still working on
that major breakthrough, MCA Inter-
national is determined to have top
chart success across Europe.”

Hinton says that an event that first
fully showcased Yearwood interna-
tionally was her appearance at the 1996
Olympies. “That live a cappella per-
formance at the closing ceremonies of
the Olympic games,” he says, “was
seen by 3 billion people worldwide.”

NOVEMBER 1, 1997

Top New Age Albums.

PHILIPS 528230

5 é = Compiled from a n"atlonsl samplf 3t rot:ll store and rack sales
3 |0k reports collected, compiled, and provided by SoundScan®
2 | o |o&|TimE P P P o [ ({111
= | 5 |=5| LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* x NO.1 & %
1 1 | g | DEVOTION: THE BEST OF YANNI YANNI
PRIVATE MUSIC 82153/WINDHAM HILL 8 weeks at No. 1
@ 2|3 THE GIFT JIM BRICKMAN
WINDHAM HILL 11242
@ 4|38 PICTURE THIS ® JIM BRICKMAN
WINDHAM HILL 11211
4 | 3|98 THE MEMORY OF TREES A* ENYA
REPRISE 46106/WARNER BROS
5 5| IN THE MIRROR @ YANN]
PRIVATE MUSIC 82150/WINDHAM HILL
@ NEW)> MANNHEIM STEAMROLLER CHRISTMAS LIVE  MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 1997
AVALON JOHN TESH
1 6 I 33 | Grsp 537112
SONGS WITHOUT WORDS - A WINDHAM HILL COLLEC. VARIOUS ARTISTS
NEWD | JiiDRaM HILL 11212
9 718 ONCE IN A BLUE UNIVERSE CRAIG CHAQUICO
HIGHER OCTAVE 44638/VIRGIN
OPEN HOUSE LORIE LINE
(10| 8 | 4 TIME LINE 14
PORT OF MYSTERY YANNI
11 (9|2 WINDHAM HILL 11241
12 107 HARPESTRY A CONTEMPORARY COLLECTION VARIQUS ARTISTS
IMAGINARY ROAD 536142
11 | 8 | APURIMAC I1I-NATURE SPIRIT PRIDE CUSCO
HIGHER OCTAVE 44639/VIRGIN
SONGS FROM A SECRET GARDEN SECRET GARDEN

—
E-JN 7L
—
w
o
~

LINUS & LUCY - THE MUSIC OF VINCE GUARALD! ® GEORGE WINSTON
DANCING CAT 11184/WINDHAM HILL

HIGHER OCTAVE 77595/VIRGIN

16 | 14] 3 O'R MABINOGI-LEGENDS OF THE CELTS CEREDWEN
REAL MUSIC 9333
GUITAR ODYSSEY GOVI
171 20 | Reac music 0802 ©
WHITE STONES SECRET GARDEN
18 | 15| 27 | pyiuies 534505
GRAND PIANO V.
20 | 20 | Narapa 61062 ARIOUS ARTISTS
VITAL FORCE 3RD FORCE
20 |16 | 32 | \ycher ooTave 77591 VIRGIN
21 18|38 GYPSY PASSION NEW FLAMENCO VARIOUS ARTISTS
NARADA 63931
NIGHTBIRD YANNI
22 | 19| 13 | gyg spciAL PRODUCTS 44579
2 | 3|2 SUMMER SOLSTICE VARIOQUS ARTISTS
WINDHAM HILL 11239
24 | 21]15 ETERNITY |l - THE ENCORE VARIQUS ARTISTS
REAL MUSIC 3223
25 2 | 18 ELECTRIC WORLD NEAL SCHON

(O Albums wth the greatest sales gains this week ® Recording Industry Assn. Of America (RIAA) certification for sates of 500,000 units;
ARIAA certification for sales of 1 million units with each additional miltion indicated by a numeral following the symbol. For boxed sets,
and doubte albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. Alt
albums available on cassette and CD. *Asterisk indicates viny! available.[fl indicates past and present Heatseekers titles ® 1997, Bill-

board/BPI Communications and SoundScan, Inc.
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Londoner Sizes Up U.S. Pub Scene

Peermusic’s Lloyd Signs Acts From L.A. Post

B BY NIGEL HUNGER

LONDON—John Lloyd’s perspective
on the American music publishing
scene is not that of an interested
observer but rather of one who earns
his keep by being on the scene.

As director of talent at peermusic’s
Los Angeles office, Lloyd returned to
London recently for a peermusic
European meeting. Liverpool, Eng-
land-born Lloyd moved to the U.S. 14
months ago from the post of creative
manager at peermusic (U.K.).

His experiences over the last year
have largely conformed to his expec-
tations about living and working in the
States.

“It wasn’t all entirely new to me,”

remarks Lloyd. “I had worked in
American studios with British acts
like Rick Astley, Five Star, Latin
Quarter, and Hot House during my
time with RCA U.K. But one thing I
now appreciate is the sheer size of the
country. I knew it was big, but living
in and traveling through it has
revealed to me just how vast it is.”

Lloyd’s job may be headquartered
in Los Angeles, but it involves
extensive travel around the continent,
with a monthly visit to peermusic’s
New York office and less frequent
stops at its Miami and Toronto branch-
es.

“I also go to all the music business
conferences and conventions if I pos-
sibly can,” he says. “They’re really

Dusting Off A Deal. John King and Mike Simpson, aka the Dust Brothers,
recently inked a worldwide co-publishing deal with MCA Music Publishing. The
deal includes the duo’s back catalog, which features tracks for the Beastie Boys
and Tone Loc. The Dust Brothers are also the songwriting and production force
behind Beck'’s “Odelay.” Shown at the signing, from left, are David Renzer, presi-
dent, MCA Music Publishing; Simpson; King; Betsy Anthony-Brodey, VP of talent
acquisition, MCA Music Publishing; Kim Guggenheim, attorney; and Ira Selsky,

attorney.

useful for networking and finding out
people’s opinions about the various
issues affecting the industry. You get
to see lots of bands as well at the gigs
which are part of these events. If you
plan your itinerary carefully, you can
cover a lot of ground.”

Lloyd has found the American
music scene to be “fantastic” in its
abundance. “There’s so much great
talent around that you could sign an
act every day if economic and com-
mon-sense circumstances permitted
it. I go out looking for acts, and some
of them come looking for me. I'm also
very keen to establish relationships
with the record labels, and I'm out five
nights every week in L.A. or other
parts of the country.

“Having made some records in the
States during my RCA days, I already
had a fairly good handle on things
when I moved over here. There’s a
very impressive younger generation
rising through the ranks.”

Lloyd’s first songwriting signing
out of I..A. is Jimmie’s Chicken Shack,
which records for Rocket/A&M. He
describes the act as a four-piece rock
band “with very powerful rhythm and
great songs.” Lloyd has had dealings
in the past with the group’s manager,
Richard Burgess, in regard to Span-
dau Ballet and Five Star.

“Jimmie’s Chicken Shack work out
of Maryland,” Lloyd continues, “and
when I saw them at a club at the end
of last year, they blew me away. There
was a very competitive situation con-
cerning their songwriting, and I was
lucky to sign them to peer. Sales fig-
ures on their release ‘Pushing The Sal-
monella Envelope’ are climbing nicely.”

Another capture Lloyd has made for
peermusic is Joe 90, which he defines
as a four-piece act in the Crowded
House/Oasis mold on the verge of a
recording deal with a major label.

“We’ve been developing them since

(Continued on next page)

“DANCE, DANCE, DANCE”
Written by Neil Young
Published by Cotillion

Music/Broken Arrow Music

(administered by Warner/
Tamerlane) (BMI)

When veteran Flying Burrito
Brothers John Beland and Gib
Guilbeau were looking for songs

for their new album, “California

Jukebox,” Robert John Jones,
president of the Ether/American

Harvest labels, suggested that

they record Neil Young’s “Dance,
Dance, Dance.” Jones was famil-
1ar with the song that Young had
produced with his band Crazy
Horse in the early "70s, but little
did he know the Burritos already
had a history with the tune.

‘THEY'RE P

B © R A H E

“We had wanted to record that
tune forever because Gib [Guilbeau]
played on the original record,” says
John Beland. “Gib played on the
original Crazy Horse record that
Neil Young produced on ‘Dance,
Dance, Dance.” He played the fiddle
on it back in 1971 or 1972. I remem-
ber because I was with Gib back
then with [Linda} Ronstadt. We
were playing with Ronstadt in a
band called Swampwater, a Cajun
rock band that was Linda’s first
band. During that period, there
were only a few of us that were get-
ting all the country/rock session
work in Hollywood—Bernie Lead-
on, ‘Sneaky’ Pete [Kleinow], Gib,
myself, and just a little handful of
guys.”

He continues, “Crazy Horse cut
‘Dance, Dance, Dance,’ and they
wanted a fiddle on it. So the first
person they called was Gib because

LAYING MY SONG’

V A N S

he was the guy to call for Cajun fid-
dle. Nobody could touch him. So he
went to play on it.

“He told us about it when he got
back, and we always wanted to cut
the tune. I don’t know what hap-
pened—we just never got around to
doing it. It was an obvious song for
us. So all through the years, we
talked about it. Then when we were
putting tunes together for this al-
bum, Robert John said to us, ‘Have
you ever heard that Neil Young tune
“Dance, Dance, Dance”?’ and I said,
‘Holy cow! Yeah! I told him Gib had
played on the original record.

“So we went in and cut it—final-
ly, after wanting to cut it since 1971.
That’s how it came about, and actu-
ally on our record, Gib is using the
exact same fiddle he used on the
Crazy Horse record. It’s a perfect
cover song for us.”

NO.1T SONG CREDITS

T¥T1 7T L E

W R I T ER

P U B L I B H ER

THE HOT 100
CANDLE IN THE WIND 1997/SOMETHING ABOUT THE WAY YOU LOOK TONIGHT « Elton John,
Bernie Taupin « Songs Of Polygram Int'l/BMI, William A. Bong/PRS, Warner-Tamerlane/BMi,
Wretched/ASCAP, WB/ASCAP

HOT COUNTRY SINGLES & TRACKS
EVERYWHERE * Craig Wiseman, Mike Reid « AImo/ASCAP, Daddy Rabbit/ASCAP, Brio Biues/ASCAP

HOT R&B SINGLES

YOU MAKE ME WANNA . . . +

Jermaine Dupri, Manuel Seal, Usher «

EMI April/ASCAP, So So

Def/ASCAP, Slack A.D./ASCAP, UR IV/ASCAP
HOT RAP SINGLES

FEEL SO GOOD (FROM “MONEY TALKS")

* R.E. Beli, R. Bell, G. Brown, R. Mickens, C. Smith, D.

Thomas, R. Westfield, L. Dermer « Second Decade/BMI, Warner-Tamerlane/BMI, Foreign
Imported/BMI

HOT LATIN TRACKS
SI TU SUPIERAS -+ Kike Santander * FIPP/BMI

Gibbons’ Love Of Gershwin
Paves Way For Piano Series

HIS MASTER’S VOICE: In strict-
ly classical cireles, British pianist
Jack Gibbons has quite a reputation,
especially in his interpretations of
Alkan, the composer of difficult
piano pieces.

Among classical enthusiasts who
have a broader view of music and
those who take their show tune writ-
ers seriously, Gibbons has another
side to his skills, one that sometimes
surprises him.

Gibbons is at this point an enthu-
siast strictly for one pop-song com-
poser, and that talent is George
Gershwin, whose centennial is about
to be celebrated (he was born Sept.
26, 1898).

In the early '90s, Gibbons, now in
the U.S. for several appearances,
including stops in New York; Worces-
ter, Mass.; and Dallas, started a
series of Gersh-

HISTORY IN THE REMAKING:
Historical subjects don’t always
make for successful musicals, but
there are treasures aplenty in three
reissues from RCA Victor due Nov.
11. Surely with cult status is “The
Golden Apple,” a moderately suc-
cessful 1954 musical that retold
Homer’s “Odyssey” and “Iliad” in
terms of early 20th century Ameri-
ca. Its stunning score, by Jerome
Morris (music) and John Latouche
(Ivries), includes the standard “Lazy
Afternoon.” The cast album has an
interesting history. It was first
released on RCA Victor and then
became part of the Elektra catalog
before returning to RCA Victor. Good
things are also present in “Goodtime
Charley,” a 1975 show with a score by
Larry Grossman and Hal Hacka-
day that starred Joel Grey as Eng-

land’s King

win piano solo
albums for the
UK.s ASV Re-
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by Koch Inter-
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national. When
Gibbons start-
ed the project,
he didn’t think
it would become part of a series, but,
as he puts it, “The more I worked on
the first album, the more I collected.”

There have been three so far, and a
fourth is ready for release in the U.S.
Noted for his retrieval of original
Gershwin transeriptions, Gibbons
admits to being “not a lot familiar”
with other great pop songwriters.
“The thing I love about Gershwin is
his interest in classical music as well
as his being a great pianist. All the
others I find frustrating. They
weren't really great pianists. He was
quite an intellectual composer. He’s a
kind of religion to me.”

Gibbons particularly savors the the
Fred Astaire/Gershwin recordings of
the "20s. “It couldn’t have been easy for
Astaire. As his accompanist, Gershwin
didn’t make any concessions.”

Gibbons’ love of Gershwin also elic-
its another benefit: “He did me a
great favor by loosening me up.”

Actually, Gibbons may have gotten
a deeper taste of the show music
masters while in New York. He
stayed at the apartment of musical
theater chronicler Edward Jablons-
ki, biographer of Gershwin and
Harold Arlen, among others.

by Irv Lichtman

one of his
biggest failures
(49 perfor-
mances) with
“Rex,” a collaboration with Sheldon
Harnick about Henry VIII and his
ill-fated wives. Nevertheless, that
teaming produced some lovely songs,
chief among them “Away From You.”

LOVE, LAUGHTER & CHEERS:
Love songs, comedy songs, show-
stoppers—that’s the musical come-
dy way. Warner Bros. Publications
has just issued four folios under the
theme of “The Glory Of Broadway”
($18.95 each), all with dozens of
songs to soothe you or make you
sigh, smile, or stand up and cheer.
The titles are “Lasting Love Songs,”
“Comedy Classics,” “Show-stoppers
Forever,” and “Songs Of Joy And
Inspiration.”

PRINT ON PRINT: The following

are the best-selling folios from Music

Sales:

1. “Bob Dylan’s Greatest Hits
Complete.”

2. Tori Amos, “Boys For Pele.”

3. Tom Waits, “Beautiful Maladies.”

4. “Paul Simon Complete.”

5. Stone Temple I’ilots, “Tiny Music
... Songs From The Vatican Gift
Shop.”
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MEETING ACROSS THE RIVER: The 1995 Jazz-
Times Convention was a sizable gathering: More than
1,000 participants overwhelmed the facilities of New
York’s Loew’s Hotel. In 1996, the event staff took a year
off to regroup and discern how to best serve its regis-
trants. The lapse made some industry folk quite itchy.
A year with no JazzTimes Convention?

“I heard a lot of ‘I can’t believe we’re not getting
together this fall!” ” says Lee Mergner, the sponsoring
magazine’s associate publisher. “It was a compliment
in a way. So, yeah, some people are kind of champing
at the bit this time around.”

The 1997 edition of the confab—its 12th convening—
is scheduled to take place Nov. 5-8 at the ITT Sheraton
Meadowlands in East Rutherford, N.J. Mergner and
crew had a hard time finding the proper quarters in
New York. “Some people have complained about Jersey,
but I haven’t heard anyone say they're not coming
because of it. Actually, we’re currently on pace with
where we were in 94 and '95, registrantwise.” The
hotel is eight miles from midtown Manhattan, and a
shuttle bus has been set up to transport those who need
a lift. “People use the opportunity to unite and do busi-
ness,” Mergner offers, “No reason some of it can’t be
done in transit.”

As usual, the panels and workshops are at the heart
of the function. Topies include “Selling Jazz On The
Radio,” “Tourism, Cities, And Jazz Festivals,” “Secrets
Of Guerrilla Fundraising,” “Anatomy Of A Record Con-
tract,” “The Legacy Of Tony Williams,” “Vocalists Are
From Venus, Instrumentalists Are From Mars,”
“Retailers Roundtable,” and “Selling Jazz In The New
Millennium.” They’re curated for pragmatic purposes.

“We try our best to stay away from people using the
forums as commercials for themselves,” says Mergner.
“Naturally the panels are a little bit more useful to
people who haven’t been around much. Veterans under-
stand the lay of the land. Another thing I've noticed is

that both vets and newcomers exchange all sorts of
information with each other. I used to think a compet-
itive feeling would dominate, but the sense of sharing is
really evident.”

Artists from several labels are scheduled to do live
gigs. Performances include Blue Note’s ’at Martino;
Concord/Stretch’s Bob Berg, John Patitucci, and
Randy Brecker; RCA’s Tom Harrell; JustinTime’s
D.D. Jackson; and Telare’s Dave Brubeck & Sons.
“Most of the labels want in, but sometimes it’s a bit
sticky for them,” reports Mergner. “They offer one per-
son, and another artist from the same label wonders
‘Why not me?’ We're lucky to have older guys like
Brubeck and Martino, who certainly don’t need a show-
case. I think it’s their way of acknowledging past sup-
port from people in the industry.”

Jazz produets and services will have their own forum
this year, too. An exhibit hall gives businesses a chance
to show off all sorts of wares.

About 20 enterprises—including N2K and the Knit-
ting Factory—have signed up. The convention’s guest
of honor is Marian McPartland. Registration info can
be obtained at 800-866-7664.

LEFT COAST: Montreal, New York, New Orleans,
Vancouver—there are plenty of cities that believe their
own jazz festivals are the ultimate aggregation of musi-
cal talent in North America. With each passing year,
the San Francisco Jazz Festival becomes a more cru-
cial member of the fraternity.

This anum’s Bay Area bash runs Oct. 22-Nov. 2,
incorporating some of improv’s heavy hitters. On dif-
ferent days, it’s possible to catch a new trio that fea-
tures Joshua Redman, Christian McBride, and Brian
Blade; hear San Fran resident Joe Henderson lead a
band through the arrangements found on his latest
Verve date, “Porgy & Bess”; delight in an organ grind-
ing workout by Jimmy Mc¢Griff, Hank Crawford, and
Booker T. Jones; or take part in the ROVA saxophone
quartet’s 20th-anniversary party. Cassandra Wilson,
Sonny Rollins, Gato Barbieri, and Danilo Perez are
also part of the fest.

One show not to miss is the duet between Charles
Lloyd and Billy Higgins. The drummer proved him-
self to be utterly inspired when playing with Ornette
Coleman over the summer in New York. The fest's
World Wide Web site is located at http://www.sfjazzfest.
org.

KEEPING SCORE

(Continued from page 42)

be vulnerable to piracy if not readily
available at retail. She presented
this issue to the Philharmonice’s com-
mittee of musicians, who negotiated
with their union, the American Fed-
eration of Musicians, to enable the
Philharmonic to offer the set in

Sophie Mutter teamed up with
Kurt Masur and the New York
Philharmonic last summer for the
Brahms concerto and Schumann’s
“Fantasie”; a vibrant live recording

on Deutsche Grammophon is the
result. And a recent entrant, Sony’s
17-year-old Hilary Hahn, has a
muscular but able way with Bach
sonatas and partitas.

stores. Tower agreed to be the exclu-
sive retail site, offering a total of 500

LONDONER SIZES UP U.S.

(Continued from preceding page)

PUB SCENE
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sets, for no profit. Says Haws, “The
Tokyo Tower store heard the figure
of 500 and responded, ‘That’s just
for us, right? ” Other promotions
include a sampler CD in the 27,000
subscriber copies of Gramophone’s
November issue. The Philharmonic
has produced 2,500 sets; under the
terms of the agreement with the
American Federation of Musicians,
it can sell up to 10,000.

WOMEN AND VIOLINS: Given
what two former prodigies and one
current one have to show this month,
mothers should be running out te
sign up their daughters for violin
lessons. Midori, who hasn’t been
heard from on recordings for a
while, collaborates with pianist
Robert McDonald for the Elgar
and Franck sonatas (Sony) and
shows that advancing yvears have not
dimmed her soaring lyricism. Anne-

the beginning of this year in peer’s
L.A. studios, and theyre building up as
well. Their biggest strength is their
songwriting, which is the best I've
heard of its style for 10 years. Chris
Seefried is Jue 90’s lead singer and
writes the lyrics for their songs. Anoth-
er artist we're working on is Joanna de
Seyne, who's been associated with
peermusic (U.K.) and is moving out to
the States to continue her development.
She’s a singer/songwriter with a very
modern individual style and sound and
very strong sengs.”

Lloyvd finds that there is a growing
acceptance fcr electronic music in all
its forms, including techno, in the
States, but there is still a big market
for “a great band or singer with great
songs and stage and recording tech-
niques to match.” The size of his adopt-
ed country does, at least, present
opportunities for bands like Jimmie’s

Chicken Shack to hone their perform-
ing skills sometimes for years before
they attract influential attention and
graduate into the big time. Lloyd finds
considerable respect for British talent
and ideas and reckons that British
bands have a fair chance of making it
in the States, providing they can match
the exacting standards of American
bands in terms of repertoire, per-
forming skills, and presentation.

“I know there is some concern about
falling record sales, but if the empha-
sis is put on quality, the public will buy,”
Lloyd says. “I'm looking for great
artists with great songs and sensible
deals that both artist and record com-
pany regard as fair. I want artists
we're involved with to make two, three,
four, or more records, minimum. The
biggest challenge is not just to estab-
lish artists’ careers but to sustain and
expand them.”
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PEAK 1127 1/WINDHAM HILL JAZZ BLACK DIAMOND
3 3 |55 KENNY G A? ARISTA 18935
THE MOMENT
VARIOUS ARTISTS
@ NEW) KKSF 007 - KKSF SAMPLER FOR AIDS RELIEF VOL. 8
5 5 | g | JONATHAN BUTLER  N2K ENCOOEO 10005
CO YOU LOVE ME?
6 4 | 21| BONEY JAMES  WARNER BROS. 46548
SWEET THING
7 6 |12 JOE SAMPLE  WARNER BROS. 46572
SAMPLE THIS
PAUL TAYLOR  COUNTOOWN 17755/ULG
9|22 > PLEASURE SEEKER
9 7 15| BOB JAMES  WARNER BROS. 46737
PLAYIN' HOOKY
10 18|17 FOURPLAY  WARNER BROS, 46661
THE BEST OF FOURPLAY
GATO BARBIERI  coLumBIA 67855
11 (10|26 QUE PASA
12 {1129 RICK BRAUN  BLUEMOON 92743/AG
BODY AND SOUL
CHRIS BOTTl  VERVE FORECAST 537132/VERVE
15] 4 MIDNIGHT WITHOUT YOU
14 |12 4 DOC POWELL  0ISCOVERY 77067
DON'T LET THE SMOOTH JAZZ FOOL YA
15 |14l 2 PIECES OF A DREAM  BLUE NOTE CONTEMPORARY 54052/CAPITOL
PIECES
15 |16 11 EARL KLUGH  WARNER BROS. 46471
I THE JOURNEY
17 113 | 6 | DAVID BENOIT  GRP 9883
AMERICAN LANDSCAPE
ROBBEN FORD  STRETCH/BLUE THUMB 701 1/GRP
19110 TIGER WALK
19 | 17| 4 | KIRK WHALUM  WARNER BROS. 46809
COLORS
20 | 18132 VARIOUS ARTISTS  1.E. MUSIC 533893/VERVE
A TWIST OF JOBIM
@ 21| 64 | PETER WHITE  CoMBIA 67730
CARAVAN OF DREAMS
22 |20 56 KEIKO MATSUI  COUNTOOWN 17750/ULG
DREAM WALK
@ 24 | 14 | NANCY WILSON  coLumBIA 67769
IF | HAD MY WAY
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Electric Lady’s Early Mystique Gains *90s Edge

i BY PAUL VERNA

NEW YORK—Even before it opened
in 1970, Jimi Hendrix’s Electric Lady
Studios was one of the most-talked-
about recording facilities in the
world—a state-of-the-art creative
haven for one of the most gifted and
mercurial artists in the business.

Twenty-seven years later, the New
York studio retains all its mystique,
even as it keeps up-to-date with the lat-
est technological developments. Per-
haps the most eloquent indicator of
Electric Lady’s dual role as rock-his-
tory repository and cutting-edge
recording studio is its new Solid State
Logic SL 9000 J Series console—
which is the only one of its kind cus-
tom-painted purple, suggesting Hen-
drix’s hit “Purple Haze.”

That board sits in Electric Lady’s
Studio B, which was recently refur-
bished for the first time since 1984.

“Once the console went into the
room, everybody was completely in
shock,” says Electric Lady president
Mary Campbell, a 15-year veteran of
the facility. “SSLs are usually battle-
ship gray, so when you look at the pur-
ple one, it’s easier on the eyes and it
just comes to life. And it sounds ter-
rific. You can work a long number of
hours, and it doesn’t tire you out.”

With the studio contemplating
adding a second SSL 9000, SSL execs
raised the natural question of whether
Campbell would order another purple
console. Upon reflection, Campbell
decided that Electric Lady’s second
SSL 9000 would be red. “At that point
we'll have the ‘Red House’ room and
the ‘Purple Haze’ room,” she quips.

Electric Lady’s flagship Studio A
houses a vintage Focusrite console, one
of two fully featured boards designed
by Rupert Neve after he left the com-
pany that bears his name.

“The room books itself,” says Camp-
bell of the Focusrite studio. “Whenev-
er I ask one of my really big engineers,
‘What would we do if we replaced the
Focusrite somewhere down the road?
their eyes just pop out of their heads,
and they say, ‘Don’t touch it!” They
claim it’s one of the best-sounding ana-
log boards ever built.”

Upstairs, in what used to be Hen-

Say ‘It Ain't Necessarily So.” Jazz
saxophonist Joe Henderson, right,
and guest vocalist Chaka Khan collab-
orate on Henderson's Verve Records
“Porgy & Bess” project at Signet
Sound Studios in Los Angeles. Khan
sang “It Ain't Necessarily So” on the
album, which also features Sting per-
forming “Summertime.”

drix’s living quarters, sits Studio C, a
small, SSL 4000-equipped room in
which groups ranging from Alice In
Chains to C+C Music Factory have
recorded.

Campbell says Electric Lady’s reno-
vation and equipment investment
reflect an upturn in the New York
recording market after lean years in
the early "90s.

“It seems people are taking more
time in the studios than, say, between
1989 and 1994,” she says. “For what-
ever reason, there was a big switch to
the home-recording market. They’d
track in a big studio, they’d go to their
house for two to five weeks, and come
back to the studio to mix. And now
we're finding that sound quality is
increasingly important to artists, so
they want the full capability of multi-
track recording.”

Recently, Electric Lady hosted
famed Hendrix producer/engineer
Eddie Kramer for a remix session for
the recently released Experience Hen-
drix/MCA title “South Saturn Delta,”
a Hendrix solo album consisting of pre-
viously unavailable tracks. Kramer
worked at Electric Lady with the late
artist’s sister, Janie Hendrix, who is
president/CEO of Experience Hen-
drix, and John McDermott, a Hendrix
biographer who serves as catalog man-
ager of Experience Hendrix.

“The Jimi thing carries over,” says
Campbell. “Everybody’s dedicated to
the studio, and I try to operate it the
way Jimi would have wanted it.”

Hendrix built Electric Lady in 1970
as an oasis from the tumultuous New
York recording scene of that period.
Originally conceived as a performance
venue, Electric Lady metamorphosed
into a studio when Kramer convinced
Hendrix to build a facility that would
afford him some measure of privacy.
By then, Hendrix was so famous that
his sessions tended to attract a gaggle
of unwanted guests.

Although it was launched with great
fanfare and served its intended pur-
pose of furthering Hendrix’s creative
needs, Electric Lady languished after
Hendrix’s death in 1970. After a long
series of legal entanglements, current
owner Alan Selby purchased the facil-
ity from the Hendrix estate in the late
’70s and turned it into one of the most
thriving recording studios in the world.

“During the '80s, we did a tremen-
dous amount of big rock records—a lot
of records with Bob Clearmountain
and Jimmy Iovine,” recalls Campbell,
who joined Electric Lady in 1982 as a
maintenance intern. “There were two
isolation booths in studio A, but they
were never used, because a lot of the
recording was drums dead center in
the room with a bass reference line,
and they overdubbed from there.”

Because so few artists used Studio
A's iso booths in the '80s, Campbell had
them removed them during the room’s
recent renovation.

“It seemed that the instant they
were taken out everybody said, ‘Where
are they?' ” says Campbell. “They
wanted to start recording live again
with a drummer in a booth, a guitar
player in a booth, and everybody with
visual contact playing live.”

Despite some clients’ protestations,
the opening of the tracking space in

Studio A has produced another wind-
fall for the label: an environment more
conducive to the studio’s popular radio
series. Starting in the late '80s, Elec-
tric Lady has hosted syndicated
broadcasts, sometimes with live audi-
ences, sometimes with just an artist
and a DJ. That series continues as
strong as ever, with recent clients
including Teenage Fanclub for the
“Columbia Radio Hour,” Morrissey
and Jamiroquai for “Modern Rock

Live,” and Ric Ocasek for “Rockline.”
“These shows give us a lot of mileage,
because they promote the studio to a
national audience,” says Campbell.
Among other changes at Electric
Lady have been an ongoing refurbish-
ment of the studio’s facade. Gone is the
trademark curved-brick exterior,
which made the studio a recognizable
fixture along Greenwich Village’s
bustling West Eighth Street but gave
vagrants a convenient place to relieve

themselves. When the facelift is com-
pleted, the building will have a window
with some kind of visual element that
calls attention to the studio.

Besides Selby and Campbell, Elec-
tric Lady is staffed by assistants Andy
Salas, John Seymour;, and Brian Sper-
ber—who recently had the distinction
of engineering the latest album by
Japanese sensation Dreams Come
True at Electric Lady after assisting
on an earlier project.

BILLBOARD’S NO. 1 SINGLES (OCTOBER 25, 1997)

CATEGORY HOT 100 | R&B COUNTRY MODERN ROCK | MAINSTREAM ROCK
TITLE CANDLEINTHEWIND 1997/ YOU MAKE ME EVERYWHERE WALKIN' ON THE SUN | TOUCH, PEEL, AND
Artist/ SOMETHING ABOUT WANNA... Tim McGraw/ Smash Mouth/ STAND
Producer THE WAY YOU LOOK Usher/ J. Stroud, B. Gallimore | Eric Valentine Days of the New/
{Label) TONIGHT Jermaine Dupri (Curb) (Interscope) Scott Litt

Elton John/Chris Thomas| (LaFace/Arista) {Outpost/Geffen)
{Rocket/A&M)
RECORDING TOWNHOUSE STUDIOS | KROSSWIRE STUDIO | LOUD H.0.S. RECORDING WOODLAND STUDIOS/
STUDIO(S) (London, England, U.K.} | (Atlanta, GA) {Nashvilie, TN) {Redwood City, CA) ALLEN-MARTIN STUDIOS
Engineer(s) Pete Lewis Phil Tan Chris Lord-Alge Eric Valentine &Nashville. TN/Louisville,
Y)
Bill Klatt
RECORDING SSL 4072G+ DDA AMR 12 SSL 4000E with G serie§ Neve 8128 Neve 8068/
CONSOLE(S) w/Uitimation computer Sony MPX 3000
RECORDER(S) Sony 3348 digital Sony APR 24 Mitsubishi X850 Studer AB0O/Ampex Otari MTR 1004/
MM1200 Studer A827
MASTER TAPE BASF 931 Ampex 499 Ampex 467 BASF 900 Ampex 499
MIX DOWN TOWNHOUSE STUDIOS | STUDIO LA CO CO LOUD RECORDING H.0.S. RECORDING AXIS
STUDIO(S) {London, England, U.K.) | (Atlanta, GA) (Nashville, TN} (Redwood City, CA) {New York, NY}
Engineer(s) Pete Lewis Phil Tan, Jermaine Dupri| Chris Lord-Alge Eric Valentine Bill Klatt
CONSOLE(S) SSL 4072G+ SSL 4064G+ SSL 4000E with G Neve 8128 SSL E/G
w/Ultimation w/Ultimation series cornputer
RECORDER(S) Sony 3348 digital Studer AB27 Mitsubishi X850 Studer A820/A800 Studer A820
MASTER TAPE DAT Ampex 499 Ampex 467 Ampex 499 Apogee DAT/
Ampex 499
MASTERING TOWNHOUSE STUDIOS | POWERS HOUSE OF MASTERING LAB BERNIE GRUNDMAN | GATEWAY
Engineer Frank Arkwright/Pete SOUND Doug Sax MASTERING Bob Ludwig
Lewis Herb Powers Brian Gardner
CD/CASSETTE PDO-HTM BMG UNI WEA WEA
MANUFACTURER

© 1997, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Aduit
Contemporary, Club Play, and Dance Sales rotate weekly.

QUANTEGY

Engineering Excelience
Www.quantegy.com
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Albertini New SNEP President

Sony CEO Heads VAT, Royalties Efforts

H BY REMI BOUTON

PARIS—A new face might be taking
over SNEP, but the agenda of the
French record labels’ organization will
he dominated by the same issues.

Sony Music Entertainment France
chief executive Paul-René Albertini
was unanimously elected president at
a board meeting Oct. 16. But, as under
nis predecessor, Patrick Zelnik, value
added-tax (VAT), mechanical royalty
rates, and the division of income from
neighboring rights will remain press-
ing priorities for the body.

Zelnik, the former chairman of Vir-
gin France, was due to remain SNEP
president until June 1998, However, his
decision to leave Virgin to set up a new

LATEST

NEWS

independent company, Naive (Bill-
board, Sept. 20), prompted his peers to
search for a new president on the
grounds that Zelnik would not fully
represent the whole record industry in
his new role.

ey |

Albertini was elected unopposed, as
no other candidate applied for the posi-
tion.

Albertini has been elected for an
interim period that runs until June

Andrew Lloyd Webber’s RUG
Restarts Its Record Branch

LONDON—Andrew Lloyd Webber’s
Really Useful Group (RUG) is rais-
ing the curtain—again—on its
record division and has recruited a
senior exeeutive from EMI Records
U.K. to direct the show.

The unit enjoyed British chart
action during the late '80s and early
90s with cast al-
bums from such
LLloyd Webber
| musicals as “The
Phantom Of The
Opera” and “Jos-
eph And The
Amazing Techni-
color Dreamcoat.” From the latter,
it scored a No. 1 single with .Jason
Donovan’s “Any Dream Will Do” in
1991.

Effective Dec. 1, Tris Penna has
been named managing director of
RUG’s record division. Only seven
weeks ago, he was appointed head
of A&R at the EMI U.K. label,
reporting to its new managing

director, Neil Ferris.

Penna, 35, who has been at KMI
since 1987, says it was a tough deci-
sion, ultimately influenced by the
challenge offered by the company
associated with Lloyd Webber,
whom he calls
Britain’s “most
successful living
composer.” He
adds, “The Real-
ly Useful Group
is incredibly well
poised to go—
and to lead—
where popular
music is moving.
I don’t see Brit-
ish indie [rock] music dominating
the world, but I see British popular
music doing that.

“EMI macde it very plain that they
wanted me to stay. There happen to
be four managing directors at EMI
|already], and no such post was

(Continned on next page)
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1998. At that point, the general assem-
bly of the organization will elect its
president with a two-year mandate.

The departure of Zelnik, who will
remain a member of SNEP and an
active industry lobbyist, marks the end
of a era during which Zelnik personi-
fied the French record industry’s fight
for the recognition of records as a cul-
tural good which, therefore, would be
subject to a lower VAT rate.

VAT will remain a hot issue for
Albertini, along with the negotiations
on mechanical rates with authors’ body
SDRM and discussions with organiza-
tions representing artists over the split
of the proceeds from neighboring
rights.

Hervé Rony, GM of SNEF, says that
SNEP lobbying action for a lower VAT
rate will not slow down. “We know that
the real deadline is 1999, with the har-
monization of VAT rates within the
IKuropean Union, but if we don’t act
day-to-day, Brussels will be more than
pleased to bury this issue,” says Rony.

(Continued on next puye)
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Japanese Court Rulings
Renew Battle On Piracy

l BY STEVE McCLURE

TOKYO—Two court rulings here are
being seen as the beginning of a new
era in the fight to combat distribution
of pirate and bootleg product in Japan.

‘or the first time, foreign licensors
and artists have successfully used the
Japanese legal system to clamp down
on pirate and bootleg releases of their
material being sold here.

As a mature musie market, Japan is
not plagued by the kind of rampant
piracy seen in many of its Asian
neighbors. Several high-profile cases
in the past have largely wiped out
pirate and bootleg domestic product,
but as anyone who has ever walked
through a Japanese railway station can
attest, illegal foreign product is still
available.

The Tokyo High Court recently
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