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Music CD-ROMs,
Once Promising,
Showing Decline

B BY BRETT ATWOOD

LOS ANGELES—The music CD-
ROM appears to be in critical con-
dition, as Graphix Zone, one of the
leading proponents of the format,
joins the list of entertainment com-

NEWS ANALYSIS

panies that have pulled the plug on
the once-promising product line.
The move is viewed by many in the
industry as the strongest signal yet
that the future of interactive music
content now lies instead in
enhanced CDs (ECDs), DVD-
ROMs, and the Internet.
The first batch of music CD-ROMs
(Continued on page 59)

TAYLOR BACK IN ACTION WITH ‘HOURGLASS’

Much-Awaited Columbia Album To Get VH1 Boost

B BY PAUL VERNA

NEW YORK—During the past five
years, quintessential singer/songwriter
James Taylor has remained in the spot-
light through sell-
out tours, a video, a
live recording, sub-
‘ | stantial airplay, and
| | appearances at

such high-profile
} MuUsIC FIRsT” | events as the annu-
L al concert to bene-

fit the Rainforest

Foundation.

In all that time, however, Taylor did
not make a studio album—the longest
span in his career without releasing a
recording of new music. Accordingly,
the artist’s latest work is likely to be
greeted by his loyal fan base with the
same excitement that Taylor felt
toward making it.

“Tt was just time to do it,” says Tay-

Canadian C’right Changes
Not Good Tidings For All

B BY LARRY LeBLANC

TORONTO—AIlthough last-minute
wrangling delayed the Senate’s vote,
the long-awaited Phase II revisions to
Canada’s Copyright Act were still
expected at press time to become law.

While the bill, C-32, spells relief for
the musiec community here, many
industry organizations remain dissat-
isfied with a number of concessions
that were made in the bill.

“After nine years, this bill has final-

L TINMIK

QUARTERLY

FOLLOWS PAGE 44

ly come to fruition,” says Brian

Robertson, president of the Canadian
Recording Industry Assn. “It’s a his-
torie moment for the Canadian music
industry and for Canadian artists and
producers. The rights included in Bill
C-32 will be invested in a far more
secure future for the Canadian musie
industry.”

Among Bill C-382’s measures are
neighboring rights, under which per-
formers and producers would be enti-
tled to royalty payments from those
who use their sound recordings for
public performance or broadeast; and
a home-taping levy to be collected on
an estimated 40 million blank audio-
cassettes sold in Canada annually.

However, industry observers note
that the bill does not address an array
of digital issues, and discussions are

(Continued on page 50)

lor of “Hourglass,” due May 20 on
Columbia Records worldwide. “It’s
what I do for a living, and I was eager

TAYLOR

to get back and try it.”

An album of considerable depth, its
highlights include “Line 'Em Up,” a
meditation on order set to a Latinesque

(Continued on page 70)

Home-Studio Work Adds
To Set’s Easygoing Vibe

B BY PAUL VERNA

NEW YORK—Given his aversion to
recording studios, it’s no wonder
James Taylor and his co-producer/
engineer, Frank Filipetti, chose to
record the artist’s upcoming Columbia
Records album,
“Hourglass,” in a
cozy old house
near Taylor’'s home
on Massachusetts’ Martha’s Vineyard.
“T've generally been dissatisfied with
what I get in the studio,” admits the
soft-spoken singer/songwriter, who has
16 studio albums to his credit, most of
them gold, platinum, or multiplatinum.
“It’s as if the priority [in the studio] is
the technology, and you have to make
the musie fit to it.”
Taylor found a house that had
a central foyer that divided it
(Continued on page 43)

! COLUMBIA

[ . l
Capitol Stresses |

Group ‘Shape’
Of Foo Fighters

B BY MELINDA NEWMAN

NEW YORK—Meet the Foo
Fighters, a band. That’s the mes-
sage behind Capitol’s marketing
plan for the act’s second release,

FOO FIGHTERS

“The Colour And The Shape,”
which comes out May 20 on
Roswell/Capitol.
The Foo Fighters’ self-titled
debut, which has sold 1 million
(Continued on page 16)

MUSIC TO MY EARS

Hollywood Label’s Coolbone
Unleashes Bold ‘Brass-hop’

PAGE 3

Cuban Music Industry
Showing Signs Of Life

B BY HOWELL LLEWELLYN

Vibrant Sounds Of Cuba
Spreading To The World

Cooder Set From Havana
Adds To Outside Interest

M BY NIGEL WILLIAMSON

HAVANA—In these trying times for
Cuba, the country’s music industry
has received a dou-
ble shot in the arm.
Spain’s society of
authors and editors,
SGAE, has become
the West's first
rights society given
permission by
Cuba’s culture min-
istry to open offices
here. Meanwhile, the Mexican divi-
| (Continued on page 78)

HAVANA—The state-run Cuban
music industry is optimistic that Ry
Cooder’s recent re-
cording of an album
here—with a lineup of
top Cuban musi-
cians—will lead to
increasing numbers of
overseas artists
recording in the Com
munist country,
despite the tightening
of the U.S. blockade on trade.
(Continued on page 83)

Colvin Single
8" Catches Fire

[ =@ AtRadio
PAGE 75

$5.95 US $6.95 CANADA

“ ,l 'll I
74808"02552 ?“‘ll

Bulletin

évery marn;ng.

ese Labels Toka
n Dance lr:ﬁ:::"

www americanradiohistorv com

ADVERTISEMENT


www.americanradiohistory.com

“GINUWINE...the bachelor”

THE PLATINUM ALBUM.

ful tﬁﬂ (il

2 ﬂ“‘ {'i!#& ||‘1'r."- e e S T 'i'; ey =

.

o e & featuring the platinum single :
“PONY” and the hit “tell me do Uwanna”

b
E
il
£
:
3

i e e


www.americanradiohistory.com

No. 1 IN BILLBOARD

VOLUME 109 * NO. 18

* THE BILLBOARD 200 °
* LIFE AFTER DEATH * THE NOTORIQUS B.1.G. * BAD BOY

CLASSICAL
4 PLAYS RACHMANINOV 35
DAVID HELFGOTT * RCAVICTOR |

CLASSICAL CROSSOVER 35
4 SHINE * SOUNDTRACK ¢ PHILIPS

COUNTRY
* UNCHAINED MELODY / THE EARLY YEARS
LEANN RIMES * CURS

| 29

HEATSEEKERS

4 LEMON PARADE ¢ TONIC ¢ POLYDOR 18

JAZZ
# TONY BENNETT ON HOLIDAY - A TRIBUTE TO BILLIE HOLIDAY | 34
TONY BENNETT * COLUMBIA

JAZZ | CONTEMPORARY | 34
4 THE MOMENT * KENNY G * ARISTA
NEW AGE 34
* IN THE MIRROR * YANNI ¢ PRIVATE MUSIC
POP CATALOG 55
# GREASE * SOUNDTRACK ¢ POLYDOR
R&B 22
% LIFE AFTER DEATH * THE NOTORIOUS B.1.G. * BAD BOY \
|
» THE HOT 100 ° 80
4 HYPNOTIZE « THE NOTORIOUS B.1.G. * BAD BOY
ADULT CONTEMPORARY 72
% FOR THE FIRST TIME * KENNY LOGGINS ¢ COLUMBIA
ADULT TOP 40 72
 YOU WERE MEANT FOR ME ¢ JEWEL * ATLANTIC
COUNTRY 31
4 ONE NIGHT AT ATIME * GEORGE STRAIT * MCA
DANCE / CLUB PLAY 27

% TO STEP ASIDE * PET SHOP BOYS * ATLANTIC

DANCE /| MAXI-SINGLES SALES
% A LTTLE BIT OF ECSTASY 27
JOCELYN ENRIQUEZ ¢ CLASSIFIED / TIMBER! |

-
LATIN 32
% SOLO EN Tt » ENRIQUE IGLESIAS * FONOVISA
R&B 20
% HYPNOTIZE + THE NOTORIOUS B.1.G. * BAD BOY
RAP 23

# HYPNOTIZE » THE NOTORIOUS B.1.G. * BAD BOY |

ROCK / MAINSTREAM ROCK TRACKS [
* PRECIOUS DECLARATION 73
COLLECTIVE SOUL * ATLANTIC

COOLBONE: HIP TO ‘BRASS -HOP’

There’s a revolutionary musical movement resounding from the
alleyways and batture (beachhead) boulevards of the Crescent City,
flooding the party capital of the Gulf Coast with an unplugged “future
school” fusion of hip-hop, brass band jazz, and freestyle rap typified
by a combo called Coolbone.

On a muggy, moonlit evening last May (The White Paper, Billboard,
June 8, 1996), this writer watched transfixed as the corner of Chartres
and Frenchmen streets quaked with the alfresco undulations of trom-
bone lieutenant Steve “Coolbone” Johnson and his horn- and drum-
toting foot soldiers, the banquettes (sidewalks) quickly swarming with
a human spectacle comparable to anything that transpired earlier that
afternoon at the nearby fairgrounds site of the annual Jazz & Her-
itage Festival.

“I’ll tell you, we drew a wild kinda crowd outside Cafe Brasil that
night, didn’t we?” says Johnson, chortling at the memory of a sponta-
neous street fair that lasted close to dawn. “Our whole thing with
Coolbone is to bring the street to the stage, and the stage to the street,
and we played songs that evening like ‘I Ain’t Got None,” which became
the first song we recorded for our new album, ‘Brass-

electronic keyboards that had horn and string settings. We're bring-
ing brass back into the mainstream. Basically, the difference between
sampling and the power of live horns when it comes to laying down a
groove is the difference between, say, an electric light and a raging
fire. We're not limited by any programming; the tuba of my brother
Ronell ‘Roo’ Jehnson handles the bassline, and with our lead rapper,
Eric ‘Cash-Ug’ Clay—who’s actually a cousin of Muhammad Ali—
we've got the skills to go way out with our rapping, while knowing the
music’s gonna follow the lyrical improvisation wherever it leads!
Frankly, I think this attitude has got to be the future school of hip-
hop, and since New Orleans was the cradle of jazz, why shouldn’t this
city be the place ‘brass-hop’ gets created?”

As for Johnson’s own origins, he was born Sept. 25, 1968, in the New
Orleans purlien of Marrero, one of the communities on the West Bank
of the Mississippi. Father Ernest Johnson Sr. is an assistant principal
in the New Orleans public school system, and Steve’s mom, the for-
mer Marion Anderson, is an English teacher and librarian. Johnson
stresses that the 10-man Coolbone team of tour manager, sound engi-

neer, and eight musicians (including brothers Ernest

hop,’ ” an 18-track panorama of the irresistible Cool-
bone experience, due June 17 from Hollywood Rec-
ords. “Our reputation started to rise three to four
years ago because of the outdoor vibes we put out on
Frenchmen Street,” recounts Johnson, who had pre-
viously performed in town with the Olympia, Young
Olympia, and Soul Rebel brass bands, as well as Buck-
wheat Zydeco. “Some nights, one of the owners of Cafe
Brasil or Cafe Istanbul would phone me and the other
members of Coolbone and say, ‘Come down and help
us wake up Frenchmen!” So we’d show up and start
jamming, acting like a magnet to draw the people out
of their houses and into the clubs on the street. Other
times, the Sugar Bowl or Mardi Gras might be hap-
pening, and we’d just feel like going amongst the peo-
ple in the ’hood and spreading the vibe. The great thing
about New Orleans is that the neighbors don’t mind;
regardless of the time, they just come out under the
sky and groove.”

What Johnson is describing is a steady-building phe-

TO MY EARS

by Timothy White

“Juice” Johnson on trumpet/valve trombone and Dar-
ryl “Dee Jay Thall” Johnson on saxophone) have all
attended college and absorbed “street training” in
music as well as formal instruction. Steve Johnson has
performed professionally since he was 13, putting his
first bands together in 1984 when attending Saint
Angustine High School in New Orleans’ Seventh Ward.
He started Coolbone in 1993, and the group issued its
first record locally in April 1995 on the Sounds of New
Orleans label, “The Coolbone Brass Band/The Cool-
bone Swing Troop.” “Brass-hop,” Coolbone’s first
national release, is a further step at taking the shim-
my beats, open shuffles, spasm percussion, second line
drag-and-buzz, and upbeat syncopations of tradition-
al New Orleans orchestras-on-the-hoof and pushing
them toward the no-limits threshold of alternative soul.
Like the fiercely effervescent “D-Boy” album by the
New Birth Brass Band (Billboard, March 8), “Brass-
hop” helps usher in one of the most exciting trends on
the R&B tip. Coolbone’s simmering first single, “Noth-

nomenon in the Big Easy whercby young musicians

reared on the grammar school-implanted tenets of the marching band
ethos have graduated from playing horns and percussion at church
socials or jazz funerals to forming cutting-edge R&DB ensembles.
Roaming both the outskirts of the French Quarter and the experi-
mental fringes of late-’90s hip-hop, Coolbone applies the asphalt strut
of the second-line clave to the phat pulse of modern rhythmic phlava,
replacing keyboard samples with screaming horns, bouncing shout-
outs, and wordplay wedded to the legato rumble of a tuba and a parade
snare.

The prominence of brass and absence of guitars in Coolbone is an
approach to R&B unheard of for much of the last two decades, as well
as a point of pride. “In New Orleans, to be a horn player is to be some-
thing special,” says Johnson. “When I was in grade school or junior
high, everybody I knew wanted to blow a trumpet, valve trombone, or
a sax in a marching band, but friends of mine in places like Washing-

in’ But Strife” (due May 13 as part of a five-track EP),
also shows that besides being superior instrumentalists, this crew
boasts storytellers par excellence.

“The single explains what it’s like growing up in New Orleans, which
has the crime, turbulence, and negative peer pressure of a lot of urban
areas, but also a web of culture that helps us keep it together,” says
Johnson. “As you listen to the whole album, you realize we’re taking
you on a complete journey through the urban Gulf Coast experience,
and not just = one-sided view. ‘Gotta Sweat (When Ya Black)’ is pret-
ty heavy in its themes, but ‘What’s Hip' and ‘Phat City’ offer a contrast
and provide a lift, saying it ain’t all bad in the Creseent City "hood.”
Coolbone’s covers of tunes like the war horse “When The Saints Go
Marching In” and Bill Withers’ “Use Me” are equally refreshing in
their homestyle rearrangements and rap interpolations.

Coolbone will be on the road this summer on a blistering bill with
Spearhead and Camp Lo, the group’s lineup recently adrenalized by

R?ﬁi{:,ﬂ?&ﬁ“%? gf\}é ,I,!:A fcl/f = 73}  ton, D'.C., or'New York'wou'ld never think of doing something like th'fit new drummer Derrick Freeman', replacing Derrick' “Pu_ne” Fr'an-
, as a kid, telling me their friends would have laughed at them and said  cois, who was unable to tour. “Like all popular musice, hip-hop is a
« TOP VIDEO SALES * they should be into sports instead! guide for impressionable minds,” says Johnson. “We think it should
61 « . g . g " R .
& SPACE JAM * WARNER HOME VIDEO Back in the early "70s, brass was a big thing in R&B, with bands  challenge pesple to struggle to reach new heights. You have to set
like P-Funk; Earth, Wind & Fire; and Cameo featuring horns, but by ~ goals in life in order to achieve them, and ‘Brass-hop,’ like hip-hop
KID VIDEO o4 the ’80s and early *90s, samples became more important, or you had  itself, is meant to represent a new path.”
* THE HUNCHBACK OF NOTRE DAME * BUENA VISTA HOME VIDEO
T TH WEEK IN BILLB AR '
RENTALS b | S : O D |
% THE FIRST WIVES CLUB * PARAMOUNT HOME VIDEO !
| !
RETAIL SHAKEOUT IN JAPAN COMMENTARY 4  MERCHANTS & MARKETING 53
1]
No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS The U.S. isn’t the only country where music retailers face tough  aprisTs & MUSIC 1 BuyCycIes 55
times. In Japan, harsh competition and a lack of high-profile new o o @ o - Retail Track 56
BLUES releases are affecting large chains along with mom-and-pop Declarations Of Independents 57
* LIE TO ME + JONNY LANG = ASM stores. Japan bureau chief Steve McClure has the story. Page 45 The Beat i The Enter+Active File 59
Boxscore 16 Home Video 60
CONTEMPORARY CHRISTIAN DALY, DISNEY TO CALL IT QUITS Continental Gsift ;7 ShelfTalk 61
* | SURRENDER ALL - 30 CLASSIC HYMNS * CARMAN * SPARROW The merger of Disney's domestic and international video divi- Popular Unrisi 18 Child’s Play 64
sions will solidify its market domination. At the same time, the opuiartiprisings REVI & PREVIEWS
_GOSPEL company is losing Buena Vista Home Video president Ann Daly. R&B 19 EWS e
deaTHEIRREACKERISIWIGE “JSOUNDTRACKEIARSTA Associate home video editor Eileen Fitzpatrick reports. Page 6  The Rap Column 23 PROGRAMMING 7
D00 I 6Pl COMMUNICATIONS « Chairman: Gerald S. Hobbs + President & CEO: John B. Babcock J Dance Trax = A ooeiniAge [&
B . airman: Geral . Hobbs « Presiden . John B. Babcock Jr. .
* THE SIMPS?,%%%\;G:,;:;E‘E.KS&F IREHEHE Executive Vice Presidents: Robert J. Dowling, Martin R. Feely, Howard Lander + Senior Vice Presi- Country 28 AirWaves 7%
dents: Georgina Challis, Paul Curran, Mark Dacey, Ann Haire, Rosalee Lovett + Vice President: Glenn Latin Notas. 32 Music Video 76
THE BILLBOARD LATIN 50 Hetfernan * Chairman Emeritus: W.D. Littieford Jazz/Blue Not -
& VIVIR » ENRIQUE IGLESIAS * FONOVISA ©Copyright 1997 by BPI Communications Inc. No part of this publication may be reproduced, stored u es FEATURES
i trieval tem, or tra itted, i fi b , electronic, hanical, phott H A ifali
é’ééﬁﬁ;ﬁ%ﬁ.iﬁﬂ ootLervx):g,“weitho‘:t o witen permission of the publiner. BiLLBOARD  Classical/Keeping Score 35 gpf?:)‘z'-s'f,e"'l‘ess _— ;‘g
MAGAZINE (ISSN 0006-2510) is published weekl t for the first week in January, One Ast i i o ingles Spotli
MUSIC VIDEO Plaza, 1515 Broadway, New Ylosvk?uN.l‘?. ?0(;1366. %uel:scfr?pt:ga raﬁe;rzn:\fjl rlar;e,aggzgnenrt]ael Us.gr Studio Action 42 B Thg P 9
J SELENA REMEMBERED * SELENA * EMILATIN VIDEO $275.00. Continental Europe 215 pounds. Billboard, Tower House, Sovereign Park, market Harbor- Songwriters & Publishers 44 etween The Bullets 85
ough, Leicestershire, England LE16 9EF, Registered as a newspaper at the British Post Office. Japan Market Watch 86
109,000 yen. Music Labo Inc., Dempa Building, 2nd Floor, 11-2, 1-Chome, Nigashi-Gotanda, Shina-
REGGAE gawa-ku, Tokyo 141, Japan. Periodicals postage paid at New York, N. Y. and at additional mailing INTERNATIONAL 45
% NATURAL MYSTIC * BOB MARLEY & THE WAILERS * TUFF GONG offices. Postmaster: please send changes of address to Bitlboard, P 0. Box 2011, Marion, OH 43305- . CLASSIFIED 68
501 1. Current and back copies of BiIILIJJoard are available on microfilm from Kraus Microform, Route Hits Of The World 48
00, Millwood, N.Y. 10546 or X iversity Microfilms, 300 North Zeeb Road, Ann Arbor, Mich. o
WORLD MUSIC 48106.|F\gr Grm;p Subscriptigg i:;g:ma?ilon clall Zicz'?5|3r2?5261. Fc())r Subesecnpti?)e:\ lnf(;]rrr]mtrionrcal; 1- Global Music Pulse 49 REAL ESTATE 70
800-745- Outside U.S.: 614-382-3322). Fo informati 212-764-7300. Cana-
J RIVERDANCE © BILL WHELAN * CELTIC HEARTBEAT dggos??:oég.z I%\terrl:i:gﬁatljPSubIicatnonszMsaﬁ%A?reen:eir:y#o(;ggllgzo(r)r.ng::g?ega .lylm the u.sl.;;\.7300 " Canada 50  HOMEFRONT 86
BILLBOARD MAY 3, 1997 3

wwWw americanradiohistorv com


www.americanradiohistory.com

Billooard

Editor in Chief: TIMOTHY WHITE

HEDITORIAL

Managing Editor: SUSAN NUNZIATA

Deputy Editor: Irv Lichtman

News Editor: Marilyn A. Gillen

Director of Special Issues: Gene Sculatti; Dalet Brady, Associate Director;
Porter Hall, Special Issues Coordinator

Bureau Chiefs: Craig Rosen (L.A.), Chet Flippo (Nashvilte),

Bill Holland (Washington), John Lannert (Caribbean and Latin America)
Art Director: Jeff Nishet; Assistant: Raymond Carison

Copy Chief: Bruce Janicke

Copy Editors: Tammy La Gorce, Elizabeth Renaud, Carl Rosen l
Senior Editors: Melinda Newman, Talent (N.Y.), Ed Christman, Retail (N.Y.)
Senior Writers: Chris Morris (L.A.), Bradley Bambarger (N.Y.)

R&B Music: J.R. Reynolds, Editor (L.A.)

Country Music/Nashville: Deborah Evans Price, Associate Editor

Dance Music: Larry Flick, Editor (N.Y.)

Pro Audio/Technology: Paul Verna, Editor (N.Y.)

Merchants & Marketing: Don Jeffrey, Editor (N.Y.)

Home Video: Seth Goldstein, Editor (N.Y.), Eileen Fitzpatrick, Associate Ed. (L.A.)
Radio: Chuck Taylor, Editor (N.Y.)

Music Video/Enter*Active: Brett Atwood, Editor (L.A.)

Heatseekers Features Editor: Doug Reece (L.A.)

Staff Reporter: Terri Horak (N.Y.)

Administrative/Research Assistant: Shawnee Smith (N.Y.)

Editorial Assistant: Gina van der Vliet (L.A.)

Special Correspondent: Jim Bessman

Contributors: Catherine Applefeld Olson, Fred Bronson,

Lisa Collins, Larry LeBlanc, Jim Macnie, Moira McCormick,

David Nathan, Havelock Nelson, Phyllis Stark, Heidi waleson

International Editor in Chief: ADAM WHITE
International Deputy Editor: Thom Duffy
International Music Editor: Dominic Pride
International News Editor: Jeff Clark-Meads
International Associate Editor: Mark Solomons
German Bureau Chief: Wolfgang Spahr

Japan Bureau Chief: Steve McClure

Far East Bureau Chief: Geoff Burpee
Contributing Editor: Paul Sexton

B CHARTS & RESEARCH

Director of Charts: GEOFF MAYFIELD

Chart Managers: Anthony Cotombo (Mainstream Rock/New Age/

World Music), Ricardo Companioni (Dance), Datu Faison (Hot R&B
Singles/Top R&B Albums/Rap/Gospel/Reggae), Steven Graybow (Adult Con-
temporary/Adult Top 40/Jazz/Blues/Studio Action), Wade Jessen (Country/
Contemporary Christian), John Lannert (Latin), Mark Marone (Modern Rock),
Geoff Mayfield (Billboard 200/Heatseekers/Catalog), Theda Sandiford-Walier
(Hot 100 Singles), Marc Zubatkin (Video/Classical/Kid Audio)

Chart Production Manager: Michael Cusson

Assistant Chart Production Manager: Alex Vitoulis

Archive Research Supervisor: Sitvio Pietroluongo

Administrative Assistants: Joe Berinato (N.Y.), Jan Marie Perry (L.A),

Mary DeCroce (Nashville)

W SALES

Associate Publisher/U.S.: JIM BELOFF

National Advertising Manager Video/Interactive: Jodie Francisco
New York: Kara DioGuardi, Pat Jennings, Ken Piotrowski
Nashville: Lee Ann Photoglo

L.A.: Dan Dodd, Lezle Stein

Advertising Coordinators: Erica Bengtson, Alyse Zigman
Advertising Assistants: Hollie Adams, Evelyn Aszodi

Classified (N.Y.): Jeff Serrette

Associate Publisher/Intl.: GENE SMITH

Europe: Christine Chinetti Catherine Flintoff, 44-171-323-6686
Asia-Pacific: Steve Leece, 65-338-2774; Ronan Gardiner, 852-2527-3525
Austratia: Amanda Guest, 613-9824-8260

Japan: Aki Kaneko, 213-650-3171

Milan: Lidia Bonguardo, 39+(0)362+54.44.24

Paris: Francois Millet, 33-1-4549-2933

Latin America/Miami: Angela Rodriguez, 305-441-7976

Mexico/West Coast Latin: Daisy Ducret 213-525-2307

M MARKETING

Director of Marketing: ELISSA TOMASETTI

Promotion Director: Tony Santo

Promotion Manager: Gayle Lashin

Promotion Coordinator: Phyltis Demo

Senior Designer: Melissa Subatch

Special Events Director: Maureen Ryan
Publicist/Special Events: Michele Jacangelo
Circulation Manager: Jeanne Jamin

European Circulation Manager: Sue Dowman (London)
Tradeshow Manager/Circulation: Adam Waldman
Group Sales Manager: Jeff Somerstein

Circulation Promotion Account Manager: Trish Daly Louw
Circulation Sales Manager: Fred Dahlquist

B PRODUCTION

Director: MARIE R. GOMBERT

Advertising Production Manager: John Wallace

Associate Advertising Production Manager: Lydia Mikulko
Advertising Production Coordinator: Cindee Weiss
Editorial Production Manager: Terrence C. Sanders
Associate Editorial Production Manager: Drew Wheeler
Specials Production Editor: Marcia Repinski

Assistant Specials Production Editor: Marc Giaguinto
Systems/Technology Supervisor: Barry Bishin
Composition Technicians: Susan Chicola, Maria Manliclic, Anthony T. Stallings
Directories Production Manager: Len Durham

B ADMINISTRATION

Distribution Director: Edward Skiba

Online Sales Manager: Sam D. Bell

Web Site Designer: David Wertheimer

Billing: Debbie Liptzer

Assistant to the Publisher: Susan Mazo

PRESIDENT & PUBLISHER: HOWARD LANDER

M BILLBOARD OFFICES:

New York Washington, D.C. Nashville
1515 Broadway 733 15th St. N.W. 49 Music Square W.
N.Y., NY 10036 Wash., D.C. 20005 Nashville, TN 37203

202-783-3282
fax 202-737-3833

615-321-4290
fax 615-320-0454

212-764-7300

edit fax 212-536-5358
sales fax 212-536-5055
London

3rd Floor

23 Ridgmount St.

Tokyo

10th Floor No. 103
Sogo-Hirakawacho Blidg., 4-12
Hirakawacho 1-chome,
Chiyoda-ku, Tokyo 102, Japan
3-3262-7246

tax 3-3262-7247

H BILLBOARD ONLINE: http://www.billboard.com
212-536-1402, sbell@billboard.com

Los Angeles
5055 Wiishire Bivd.
Los Angeies, CA 90036  London WC1E 7AH
213-525-2300 44-171-323-6686
fax 213-525-2394/2395  fax: 44-171-323-2314/2316

PRESIDENT: HOWARD LANDER

-— Senior VP/General Counsel: Georgina Challis

—_—— Vice Presidents: Karen Oertley, Adam White

—————————— Director of Strategic Development: Ken Schlager

I . Business Manager: Joellen Sommer
Bilboard Music Group

Commentar

Hip-Hop Community Must Rally For Radio

Without Industry Support, Genre’s Future In Danger

B BY GREG MACK

Remember KDAY? The legendary
Los Angeles-based radio station
started the now-successful hip-hop
format. Some call it top 40 rhythmie,
others tag it urban contemporary,
while others exclaim that their fre-
quency is “where hip-hop lives.”
Whatever the moniker, KDAY paved
the way.

KDAY broke the mold (the station
garnered an unheard-of 22-plus
share—on AM radio!) while simulta-
neously breaking artists from D.J.
Jazzy Jeff & the Fresh Prince to LL
Cool J and Dr. Dre. The list reads like
a who’s who in hip-hop.

I do remember KDAY, because, as
assistant PD/music director, I was
there at the beginning, in July 1983.
Under the tutelage of super consul-
tant Jerry Clifton, I helped launch a
format that is remembered as one
that changed radio and gave minority
kids an outlet for their creativity. By
popularizing hip-hop musie, it also
helped give mom-and-pop stores a
jump on the mega-chains, because at
that time, hip-hop music wasn’t fully
stocked by national retailers.

I do remember KDAY, but where
are the future KDAYs going to come
from? We in the industry need to pur-
sue the full potential of hip-hop radio
and to protect the genre to ensure it
will continue into the next century.
Certainly it is disheartening to hear
radio stations proudly state that they
do not play any hip-hop or rap music.
This should not be viewed, however,

as an attack but rather should serve
as a warning and a wake-up call to
everyone who loves hip-hop: It is time
to act.

People involved in rock, country,
and Latin music have all invested in
radio, thus assuring that “their”
music will never die. It is imperative

‘There is no
guarantee that
radio stations
will continue to

play hip-hop
music.’

Greg Mack is a consul-
tant to KOJJ Portervitle/
Fresno/Bakersfield,
Calif.

that African-American artists, per-
formers, and programmers similarly
look ahead to help solidify the hip-hop
world and to make certain that it has
a future. We can do this by investing
in ourselves. While an “all hip-hop”
station may not be commercially
viable, one with a good balance of
uptempo R&B, ballads, and hip-hop
can surely win its market.

It is frustrating and confusing to
observe that artists within the hip-
hop community who enjoy monetary

success and sell millions of units do
not have the foresight to look into
investing in radio ownership—to
ensure their music will always have a
chance to be heard.

Wherever you may drive, you are
guaranteed to hear a country, rock, or
Spanish station. Wouldn’t it be ter-
rific to hear R&B/hip-hop music
everywhere, as well? At present, own-
ership by a minority group is still
affordable and possible, but with new
Federal Communications Commission
rules allowing powerful corporations
to swallow up stations of all sizes,
what does the future hold?

There is a way to guarantee that
hip-hop music will remain on the air-
waves. Put simply, we need new
KDAYs. As industry insiders who own
their own labels and production com-
panies already know, when you own it,
it’s on.

Wake up, because the one thing we
must realize is that there is no guar-
antee that radio stations will contin-
ue to play hip-hop music. Radio exec-
utives don’t necessarily have the same
passion for it that those of us in the
industry do. Radio, after all, is a busi-
ness first and foremost. And, if we
continue to simply stand back and
watch, outlets for such music may all
vanish right before our eyes.

Rather than buying 50 cars and 20
houses, try 40 cars, 10 houses, and an
investment in the future. We must
invest in our music so that the youth
of tomorrow will have the same
opportunities we have all enjoyed in
the past.

CONSUMING MUSIC OF CUBA

Re: John Lannert’s April 12 Billboard
Latin Notas on “Myopia In Miami,” Mr.
Lannert’s thoughtless attack on the
Cuban-American community is espe-
cially offensive to the exiles who have
lost members of their families to the
most brutal dictatorship in the Western
Hemisphere. For Cuban-Americans, the
description of Castro’s opponents as
“anti-Castro zealots” is the moral equiv-
alent of describing Polish Jews as “anti-
Hitler zealots.” Similarly, the question
of “So what [if] a portion of earnings by
Cuban artists goes to the Cuban gov-
ernment?” is the same as asking, “So
what if the American people give Cas-
tro money to continue his violent
repression of the Cuban people, tram-
pling human rights and imprisoning,
torturing, and murdering Cubans seek-
ing freedom?”

Even as it rails against “the resem-
blance of the castrista totalitarianism”
in Miami, Mr. Lannert’s column actual-
ly stumbles onto some truth. He
acknowledges that records of Cuban
artists are available at South Florida
“retail outlets.” On the other hand,
there are no private “retail outlets” in

LETTERS

Cuba, where the government owns every-
thing. No one shut down WRTO-FM
Miami, imprisoned its employees, and
tried them for treason in a kangaroo
court, which is what would have hap-
pened in Cuba if the government-owned
station had played Willie Chirino’s “La
Jinetera.”

Given the fact that dictators (whether
communist or fascist) have historically
used athletes and artists as pretty
facades for their ruthless regimes, Mr.
Lannert’s “notion” that there is a dis-
tinction between music and polities in
Cuba is naive at best and probably disin-
genuous.

Yocel Alonso
Alonso & Cersonsky, PC.
Houston

Billboard Caribbean and Latin Ameri-
ca bureau chief John Lannert replies: My
column piece “Myopia In Miami” obvi-
ously was not an attack on the Cuban-
American community but rather a criti-
cism of anti-Castro zealots, or perhaps
better put semantically: anti-Castro
extremists.

The recent reactionary behavior of these
extremists underscored anti-Castro hard-lin-

ers’ disregard for two of the most tmportant
rights of an American citizen as guaranteed
by the U.S. Constitution: freedom of speech
and freedom of the press. As prominent
Supreme Court Justice Olwer Wendell
Holmes Jr, once said, there must be freedom
of speech “not only for the view we like but
for the view we abhor”

Gwen the busic tenets of the Constitution,
as well as the rules established by the Feder-
al Communications Commission, any type of
music—regardless of its political content—Is
allowed to air on radio stations anywhere in
the U.S., including Miami. A self-evident
corollary to free speech is freedom of choice.
Music played by a U.S. station should be
determined by ordmary citizens, not a politi-
cal faction well-versed in issuing bomb threats
but disdainfud of meaningful dialogue and dis-
cussion; a bomb threat tn March wltimately
Sforced WRTO-FM to cease rotation of music
by Cuba-based acts.

Recording artists caught in the cross-
Sfire of political machinations should not
be penalized for their place of birth or
even for their political stance. Ideally if
their music fails to capture listeners or
buyers, it will be because they were pun-
1shed quickly enough by the most ruth-
less of politicians: the consumer

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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Yasmine Bleeth  Emmylou Harris

Shawn Colvin Levon Helm

Rlice Cooper Chaoka Khan
Sheryl Crow Sharon Lawrence
Kim Delaney George Michael
Celine Dion Sean Penn

Fran Drescher Nile Rodgers
Richard Dreyfuss David Spade
Andy Garcia James Taylor

You have reason to be proud.
Your performances made the
4th Annual VH1 Honors a

resounding success, and now
VH1’s Save The Music program
is well on the way to helping
restore music education in
America’s schools.

e

osethen
A

MUSHC FIRST
{
s
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with very special thanks to
The Universal Amphitheatre.

Blo

your own

Lea Thompson
Narada Michael Walden
The Wallflowers
Damon Wayans
Williams Brothers
Rita Wilson
Steve Winwood
Stevie Wonder
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Disney Merging U.S., Int’l
Vid Units; Daly Departing

B BY EILEEN FITZPATRICK

LOS ANGELES—In a move designed
to take advantage of Walt Disney’s
dominance in the worldwide home
video market, the company plans to
merge its domestic and international
video units.

The new entity will be called Buena
Vista Home Video Worldwide and will
be headed by current international
video president Michael Johnson.

The new corporate structure of the
video divisions results in elimination of
the executive post held by Ann Daly,
president of Buena Vista Home Video,
who will leave the company when her
contract expires in September. Daly,
who joined Disney as a marketing
supervisor in 1983, has headed domes-
tic operations since 1992.

A corporate spokesman for Disney
did not indicate where Daly would
land, but it has been rumored for

N.J. Venue Says
Marilyn Manson
Is Not Welcome

This story was written by Ray Wad-
dell, a reporter for Amusement
Business.

At press time, promoters and New
Jersey state officials remained stale-
mated over whether shock-rock
group Marilyn Manson would play
the scheduled OzzFest '97 bill June
15 at Giants Stadium in East Ruther-
ford, N.J.

OzzFest founder and headliner
Ozzy Osbourne has said that Marilyn
Manson—which is booked on nine
OzzFest dates—will participate in the
Giants Stadium show; otherwise, he
said, a lawsuit could result from a
First Amendment violation.

The New Jersey Sports Authority
maintains that it has the right to
choose who it wants on the bill, and it
doesn’t want Manson.

“Right now we're taking the
approach that a contract has not been
signed,” says Bob Castronovo, direc-
tor of Giants Stadium. “We will offer
[OzzFest] a contract with our para-
meters in them, one of which gives us
the right to choose the groups [for the
showl.”

(Continued on page 77)

months that the executive has been
heavily courted by DreamWorks SKG.
According to sources close to Daly,
DreamWorks partner Jeffrey Katzen-
berg, the former president of Disney,
has offered the 40-year-old executive a
top marketing job at the film company.
Daly has not confirmed plans to
jump to DreamWorks, or anywhere
else. Sources, however, indicate she is
unlikely to take another executive posi-
(Continued on page 70)

Big Changes Brewing At Blockbuster

Top Executive Exits; Parent Viacom Sets Stock Sale

B BY SETH GOLDSTEIN

NEW YORK—BIll Fields’ resignation
as chairman and chief executive of
Blockbuster Entertainment Group will
rewrite the future of the home video
and music retailer in a way that parent
Viacom did not expect when he joined
from Wal-Mart a year ago.

Whether Fields jumped ship or was
pushed overboard, Blockbuster must
now repair a vessel leaking cash flow,
which is below the $800 million a year

Fleetwood Mac Reprised. Classic-era Fleetwood Mac members have reunited
and signed to Reprise Records, the label on which this lineup—Mick Fleetwood,
John McVie, Christine McVie, Lindsey Buckingham, and Stevie Nicks—originally
recorded. The first release under the deal will be a live album, and the concert
from which it will be taped will air exclusively on MTV. The album will include
several new songs, as well as many of the band’s greatest hits. The group is
also planning a tour. The reunion of Fleetwood Mac coincides with the 20th
anniversary of the release of the band’s album “Rumours,” which has sold more
than 25 million copies worldwide, according to the label. Pictured in the back
row, from left, are Rich Fitzgerald, executive VP/GM, Reprise; Russ Thyret, chair-
man/CEQ, Warner Bros. Records Inc.; and Howie Klein, president, Reprise.
Shown in front, from left, are Fleetwood, Christine McVie, Buckingham, Nicks,

and John McVie.

Musicland Decreases Its
Losses For First Quarter

B BY ED CHRISTMAN

NEW YORK—The Musicland Group
has reported a $20.9 million net loss, or
63 cents per share, on sales of $376.1
million for its first quarter. Analysts
nonetheless responded positively to
the news because the company nar-
rowed its loss on a cash-flow basis.
For the three-month period ending
March 31, Musicland reported a neg-
ative $3.5 million in earnings before
interest, taxes, depreciation, and
amortization (EBITDA), as compared
with the negative $9.6 million in EBIT-
DA last year. Net loss for the corre-

INS Denies Latin Trumpeter, White House
Favorite Arturo Sandoval U.S. Citizenship

B BY BILL HOLLAND

WASHINGTON, D.C.—The U.S.
Immigration and Naturalization Ser-
vice (INS) has
denied U.S. citizen-
ship to popular
Latin jazz trum-
peter and White
House favorite
Arturo Sandoval,
but INS officials
now say its appeals
board will hold a
hearing to “recon-
sider” the case.
Sandoval has played at the White
House and at the President’s Inaugur-
al Ball and is scheduled to play at an

SANDOVAL

upcoming Democratic National Com-
mittee event here for President Clin-
ton and Vice President Gore. The
artist, who has also played for former
President George Bush at Ford’s The-
ater, says he will appeal the ruling.
“T have already sent in the papers for
a hearing,” Sandoval tells Billboard.
“This situation does not create any kind
of confusion in my brain—I will forev-
er be grateful to the U.S. government
and the people of the U.S. I believe it’s
a matter of an injustice from one per-
son in the Miami Immigration office.”
INS public affairs spokesman Brian
Jordan says, “Mr. Sandoval is free to
appeal this decision by the INS exami-
nations office, and if an appeal rules in
(Continued on page 77)

sponding time period in 1996 was $56.2
million, on sales of $383.6 million.

On a comparable-store basis, the
company reported a 2,9% increase in
sales, of which the mall division, with
1,147 stores, posted a 1.8% increase
while the superstore division, which
runs 224 outlets, enjoyed a 5.6% gain.

During a phone conference with
Wall Street analysts and investors,
Musicland is said to have reported that
it would receive a tax refund of $20
million. Also, the company has realized
$15 million from returning inventory
and selling off fixtures from store clo-
sures in the first quarter.

One portfolio manager who follows
Musicland notes that if that $35 mil-
lion is added to Musicland’s EBITDA,
estimated at $60 million for the year,
and if $30 million in debt service and
$20 million in capital expenditures are
subtracted, Musicland should get $45
million in free cash flow for the year.
“There is no liquidity crunch” at
Musicland, he says. “If people stay
cool and calm, this can play out anoth-
er year.”

But Musicland first must resolve
negotiations with its banks to enlarge
its $275 million revolver credit facility
by $50 million-$75 million.

Sources say, however, that the
banks and trade creditors are at odds
over security demands being made by
the banks. The major trade suppliers
are said to be willing to concede the
issue of inventory collateral on the new
money that would be made available,
but the banks are said to want other
concessions.

Viacom anticipated when it purchased
the company in 1994. Blockbuster’s
first-quarter earnings before interest,
taxes, depreciation, and amortization
are expected to be down 15%-20% from
a year ago.

At the same time it announced Fields’
departure “by mutual agreement,” Via-
com also outlined the creation of a so-
called “tracking stock” enabling the
company to sell shares in Blockbuster
while retaining full financial control
(Billboard Bulletin, April 23). Viacom
chairman Sumner Redstone anticipates
an offering early next year, using the
proceeds to lower the huge debt Viacom
incurred to acquire Blockbuster and
Paramount Communications.

Blockbuster has the rest of 1997 to

improve its profit picture and make the
tracking stock worth buying. Viacom
spokesman Carl Folta says Viacom will
need the time to break out Blockbuster
financials and gain shareholder and
regulatory approval.

“They haven’t got a lot of choices,”
says Josephthal Lyon & Ross analyst
Dennis McAlpine. Viacom attributes
the poor first quarter to the “inferior
quality” of video releases and the cost
of Blockbuster’s move to Dallas from
Fort Lauderdale, Fla. Both problems
should be ancient history by the
fall/winter season. “If you can’t look
better in the third quarter, you're in a
lot of deep petunias,” McAlpine adds.

Blockbuster appears to lack the

(Continued on page 70)

U2 Drives P’Gram 1st Qtr.

Company’s Music Sales Are Up 9%

@ BY DON JEFFREY

NEW YORK—U2'’s latest album,
which had been delayed from the
fourth quarter of last year until this
Marech, has given a huge boost to Poly-
Gram’s sales and profits in the first
quarter.

The London-based music and film
company reports that music sales rose
9% to 1.91 billion Netherlands guilders
($1.03 billion) for the three months that
ended March 31 and that music oper-
ating profit jumped 19% to 251 million
guilders ($135.6 million) (Billboard Bul-
letin, April 23).

A spokeswoman says that profit rose
on “the increase in sales, particularly
the increased success of national reper-
toire,” an improvement in manufactur-
ing margins, and favorable currency
translations.

U2's “Pop” (Island) had sold 4.9 mil-
lion units worldwide by the end of the
quarter, according to the company. Its
anticipated fourth-quarter release was
postponed because the band had not
completed it.

PolyGram’s president/CEO Alain
Levy and PolyGram Music Group pres-
ident Roger Ames were traveling to
the West Coast for the opening of U2’s
U.S. tour at press time and were
unavailable for comment on the results.

The second-biggest selling album for
PolyGram in the quarter was a compi-
lation, “1997 Grammy Nominations,”
(Grammy/Chronicles), which moved
1.6 million units worldwide.

In North America, total sales were
up 12% on the strength of U2; the
Grammy title; the new album by War-
ren G, “Take A Look Over Your Shoul-

(Continued on page 77)

Shakur Estate Sues Knight,
Death Row, Alleging Fraud

@ BY CHRIS MORRIS

LOS ANGELES—The administrators
of Tupac Shakur’s estate have filed a
federal lawsuit against Death Row
Records, its owner Marion “Suge”
Knight, and attorney David Kenner,
claiming that they conspired to defraud
the late rapper of millions of dollars.

The suit—filed in U.S. District Court
here April 18 by Shakur’s mother,
Afeni Shakur, and New York attorney
Richard S. Fischbein—seeks damages
of $150 million from Knight and Ken-
ner; back royalties and an accounting
of sales for Shakur’s 1996 Death Row
album “All Eyez On Me”; the return of
more than 150 of Shakur’s unreleased
masters; a declaration voiding the rap-
per’s 1995 contract with the label; and
$20 million from Kenner for legal mal-
practice.

The action serves as a response to a
suit filed earlier in the month in L.A.
against Shakur’s estate by Knight,
seeking more than $7 million the label
owner says was distributed for
Shakur’s expenses.

According to the administrators’
suit, Shakur’s relationship with Death
Row, Knight, and Kenner began Sept.
16, 1996. At that time, Shakur was
jailed at the Clinton Correctional Facil-
ity in Dannemora, N.Y., after his con-
viction on a sexual assault charge.

On that date, the suit alleges, Knight
and Kenner told Shakur they would
arrange for his release on bail pending
an appeal of his conviction, if he would
sign with Death Row and take on
Knight as his manager and Kenner as
his attorney. Shakur and Knight
signed a three-page handwritten con-
tract and a one-page handwritten let-
ter of memorandum to Interscope

(Continued on page 70)

U.S., Vietnam Reach
Bilateral C’right Deal

B BY MATT GROSS

HO CHI MINH CITY, Vietnam—The
U.S. and Vietnam have agreed to terms
on a bilateral copyright agreement, in
a move that may obligate the country
to “bring its copyright laws and en-
forcement practices closer to interna-
tional standards.”

The agreement follows the outcome
of a landmark copyright infringement
suit April 16, when Saigon Video direc-
tor Pham Hang Cam issued a televised,
court-ordered public apology here to
composer Tran Tien.

Tien had sued Saigon Video for
using 10 of his songs on the album

(Continued on page 85)
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Paul Carrack has provided
his soulful voice and contributed
as songwriter to some of the most

memorable hits heard around the World.

He's now focused his considerable
talents towards his first solo record 7
in over eight years,

BLUE VIEWS.

Making Music Worth Taking Into The 21st Century
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Shankar llluminates ‘Chants 0f India’

Collaboration With Harrison Draws On Ancient Texts

B BY BRADLEY BAMBARGER

NEW YORK—With monks going plat-
inum and angels in ascendance, the
artists and executives behind Ravi
Shankar’s “Chants Of India” are con-
fident that the Zeitgeist encompasses
another realm of sacred music.

“There is so much turmoil, so much
discord in the papers and on TV,”
Shankar says. “Music is the greatest
medium for peace, and like Western
plainsong, the Indian chants can offer
solace. They are prayers for shanti, or
well-being. But whether texts are in
Latin or Sanskrit, the feelings in this
kind of music are universal.”

George Harrison, the producer of
“Chants Of India,” adds, “It’s a mad
world we live in. And there’s so much
music out there that is, well, aggravat-
ing. This is our effort to achieve some
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semblance of balance. People every-
where are looking for something—they
always have been—but maybe now
more than ever.”

Due May 6 from Dark Horse/Angel
Records, “Chants Of India” features
Shankar’s harmonious reanimation of
age-old Indian mantras. Ancient San-
skrit texts are intoned over a bed of
strings, percussion, and sundry other
Eastern and Western instruments, with
the whole possessing a mystical grace
and subtle power in line with the Gre-
gorian chant that has proved so popu-
lar. Yet “Chants Of India” boasts a vari-
ety of texture and color entirely its own.

Shankar spent nearly a year arrang-
ing the traditional mantras from the
Veda scripture and composing new
backdrops and instrumental inter-
ludes. In India, the chants have been
repeatedly recast in both classical and
commercial fashion, so it was a chal-
lenge for even a master musician to do
something fresh with the material
while retaining the essential force of
the message.

“This album has been one of the
most difficult but rewarding projects
of my life,” Shankar says. “I wanted to
preserve the sanctity of the tradition
yet also make the presentation a bit
less ritualistic and more international.
That way, even if the chants are not
understood, they are at least felt.”

First turned on to Vedic chants in
the ’60s during his initial trips to India,

tunity to work with his longtime friend
but for that chance to transcend bound-
aries with the transcendental.

“There is something in the music
that goes beyond any language, any
religion,” Harrison says. “This stuff is
so ancient that everything stems from
it in a sense. This record may not be
something you put on as background at
a dinner party, but I could see it on a
lot of executives’ headphones.”

Featuring dozens of musicians re-
corded in Madras, India, and London,
“Chants Of India” had Harrison orga-
nizing the sessions, overseeing the
technical process, and pitching in with
the vocal and instrumental perfor-
mances. This work follows his produc-
tion of “In Celebration,” a deluxe four-
disc boxed set released by Dark
Horse/Angel in 95 that offered a defin-
itive picture of Shankar’s peerless
career as composer and sitar virtuoso,
ambassador of Indian classical music,
and pioneer in East-meets-West col-
laboration (Billboard, Dec. 23, 1995).

In marketing “Chants Of India,”
Angel obviously hopes to reach not only
the considerable number of Shankar
fans and Indian classical music dev-
otees but also a portion of the 5 million
people worldwide who bought the
label’s trend-setting “Chant” album by
the Benedictine monks of Santo Do-
mingo de Silos.

Steve Murphy, president of Angel
Records, says, “ ‘Chant’ was so big that
the customer who bought that record
is indefinable. But many of the people
who bought that album will find an
appeal to ‘Chants Of India.’ In fact, I
think the Shankar record is more ac-
cessible in many ways. But we’re not
only going after the ‘Chant’ buyer but
the college audience, too. And it’s
important to us to get this record into
the Indian community as well.

“More than anything, our job is to
create a context for the album,” Mur-
phy adds. “I don’t think we have to con-
vince people of its quality. We obvious-
ly have the work here of two
complementary geniuses. Twenty-five
years ago, we saw George Harrison of
the Beatles take this side trip with Ravi
Shankar, and now the two of them have
made an album that—with our culture
more interested in exploring spiritual-
ity—we’re finally ready for.”

Murphy says he expects “to have
shipped six figures” with “Chants Of
India” by Christmas. What will aid in
achieving that goal is the involvement
of Shankar and Harrison in the pro-
motional campaign. Angel is organiz-
ing “celebratory events” on behalf of
the album for June and July in the
U.S. and Europe, and those events
may include ensemble performances
with Shankar and Harrison. The two
are also doing press; a Q&A with
Shankar has already appeared in

health, Shankar gave sitar recitals in
April in Chicago and Detroit and has
upcoming recitals set for May 10 in
Pasadena, Calif., and May 31 in San
Franeisco. In mid-September, he will
play a concert at New York’s Carnegie
Hall that should feature material from
“Chants Of India.” (Shankar is man-
aged and booked in the U.S. by Shel-
don Soffer in New York; international-
ly, he is managed and booked by
Christopher Tennant in London. His
compositions are published by Anourag
Music.)

Angel begins a TV ad campaign for
“Chants Of India” in June, with empha-
sis on VH1, CNN, and the Lifetime
Network. Also, there is a film about the
making of “Chants Of India” in pro-
duction, with broadecast and video pos-
sibilities under discussion. Angel is ser-
vicing the CD and a four-track sampler
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disc to college radio, public stations,
and selected commercial outlets.

At retail, Angel will be taking both
traditional and alternative routes.
According to Gene Rumsey, senior VP
of EMI Musie Distribution, a key as-
pect of making “Chants Of India” a
commercial success is working closely
with such retailers as bookstores and
specialty shops, which address oft-
neglected segments of the record-buy-
ing public. “It is far less expensive to
take the product to where the recep-
tive consumer is,” he says, “thanit is to
try to get that consumer to come to
wherever you've put the product.”

An alternative retailer especially
well-disposed to selling “Chants Of
India” is the Bodhi Tree Bookstore in
West Hollywood, Calif. “There’s been
a real resurgence in the popularity of
Indian music in recent years, and Ravi
Shankar is our best-selling Indian
artist,” says music department man-
ager Kevin M. Maxwell. “Plus, both
George and Ravi shop here regularly.”

The Bodhi Tree did well with “In
Celebration” and the highlights disc
from the boxed set, as did a more tra-
ditional outlet, Tower Records in New
York’s Greenwich Village. “For a $60
boxed set, ‘In Celebration’ sold really,
really well,” says world music buyer
Gloria Rivera. “People actually

Matsui’s Gift Of Hope Tour
To Benefit Breast Cancer

B BY TERR!I HORAK

NEW YORK—Countdown Records
contemporary jazz artist Keiko Mat-
sui has launched a multifaceted pro-
motional campaign and tour to sup-
port breast cancer awareness.

“I have been so fortunate in my
life that I decided I wanted to give
something back through my musie to
charity,” Matsui says. “As a woman
and the mother of two daughters, 1
became alarmed by the [breast can-
cer] statistics and wanted to do what
I could.”

The compre-
hensive initia-
tive includes
participation by
concert venues;
smooth jazz
radio stations;
retailers Bor-
ders Books &
Music, Circuit
City, and Block-
buster Music; and the direct sales
service 1-800-ASK-TOWER.

“I want people to know about
Keiko, obviously, and hope that’s
part of what happens,” says Hyman
Katz, COO of Countdown and parent
company Unity Entertainment. “But
more importantly, I think we have
an opportunity to educate more
women about breast eancer. There is
a larger issue than selling records at
stake.”

The monthlong Gift of Hope tour
includes a week of shows at House of
Blues (HOB) venues nationwide,
which will temporarily become the
House of Pink in reeognition of the
color adopted by oreast cancer
awareness advocates.

The HOB shows will run May 5-11
at the clubs in Chicago, Boston, and
Los Angeles; a New York date will
be held at a rented club temporarily
“transformed” into 8 House of Pink.

The rest of Matsui’s tour dates,
which run April 18-May 16, will be
held at various venues nationwide.

“She’s a great artist and the tie-in
with her cause fits perfectly with
what we do, because we're a compa-
ny with a conscience,” says Kevin
Morrow, VP of tours and talent for
HOB.

In addition to her HOB perfor-
mances, Matsui will take part in the
company’s existing foundation pro-
gram, in which the clubs become
classrooms during the day and host
field trips for students.

Children from the House of Blues
Foundation helped launch the tour
April 17 in Los Angeles by painting
Matsui’s tour bus pink. (The clubs
themselves will be transformed into
Houses of Pink via special lighting

MATSUI

perform at the HOB in L.A. on
Mother’s Day, May 11. Proceeds
from the HOB shows will go to the
Chicago-based Y-ME National
Breast Cancer Awareness Organi-
zation, as will those of several other
initiatives, including a four-song CD
created to tie in to the tour.

The CD, “A Gift Of Hope,”
includes two newly recorded ver-
sions of Matsui’s song “Hope”—a
solo piano and a fully orchestrated
take—as well as a track from her
current album; the enhanced CD
“Dream Walk”; and a track from an
earlier album, “A Drop Of Water.”

The packaging for “A Gift Of
Hope” contains statistical informa-
tion about breast cancer, as well as
details about the Y-ME organiza-
tion.

The CD, priced at $5, is being sold
at the venues and through 1-800-
ASK-TOWER. It is also being made
available as a giveaway item with
the purchase of “Dream Walk” at
participating Circuit City music out-
lets, according to Katz. RED Distri-
bution, which handles Countdown
will also make a contribution, Katz
says.

Blockbuster Music also will give
away the “Hope” CD with the pur-
chase of “Dream Walk,” according to
Blockbuster regional marketing
manager Pamela Aronovitz, who
adds that staffers will sport pink rib-
bons and buttons during the breast
cancer awareness promotion, which
runs through May 31. Matsui will
sign CDs at an L.A.-area Block-
buster store May 11. Blockbuster
also will present the Y-ME organi-
zation with a check for $1,000.

Borders Books & Music is partic-
ipating on a regional basis in tour
market cities. Matsui will do in-store
meet-and-greets, and those stores
she visits will donate 10% of sales of
all Matsui’s CDs to Y-ME. The cities
include Indianapolis; Cincinnati;
Oklahoma City; Tampa, Fla.;
Boston; Chicago; New York; and San
Francisco.

In addition to securing local and
national press to support the events,
location promotion will include
posters, bag stuffers, and window
and in-store displays, according to
Anne Dickens, Borders’ national
events coordinator.

“We're extremely excited about it,
given the nature of the foundation
and what it’s doing for survivors and
the whole community,” Dickens
says. “We pride ourselves on [con-
necting] to this sort of opportunity.”

Radio stations will participate in
the initiative in a number of ways,
including concert ticket giveaways
and public-service campaigns.

Harrison was drawn to the “Chants Of  Rolling Stone. requested it, which you only find with and decorative effeets.) Matsui will (Continued on page 16)
India” project not only for the oppor- Recently recovered from a bout of ill (Continued on page 16)
BILLBOARD MAY 3, 1997 11

www americanradiohistorv com



www.americanradiohistory.com

Artists & Music

Steven Curtis Chapman,
Toby McKeehan Top Doves

B BY DEBORAH EVANS PRICE

NASHVILLE—Steven Curtis Chap-
man and dc Talk’s Toby McKeehan
took home the top honors at the 28th
annual Gospel Music Assn. (GMA)
Dove Awards, presented April 24 at the
Nashville Arena here. Chapman netted
Doves in the artist, male vocalist, and
songwriter of the year categories, as
well as for top pop/contemporary
album with “Signs Of Life.”

It was Sparrow artist Chapman’s fifth
artist of the year
accolade in eight
years and his eighth
win in the song-
writer category.

MecKeehan won
the most Doves,
taking home five
trophies out of 13
nominations. As a
member of Fore-
Front trio de Talk, he won rock song
of the year honors for “Like It, Love
It, Need It,” pop/contemporary song
for “Between You And Me,” and rock
album and shortform video kudos for
“Jesus Freak.” As a member of the
Gotee Brothers, he won rap/hip-hop
album of the year for “Erace,” a con-
cept album on Gotee Records he cre-
ated with fellow Gotee Brothers Todd
Collins and Joey Elwood that deals
with the issue of racism.

CeCe Winans, who co-hosted the
show with Gary Chapman, took her
second consecutive female vocalist of
the year award. She also netted Doves
for best contemporary gospel song for
the Andraé Crouch-penned “Take Me
Back,” and for special event album for
her participation in “Tribute: The
Songs Of Andraé Crouch” (Warner
Alliance). Charlie Peacock received his
third consecutive producer of the year
trophy. Essential/Brentwood act Jars
Of Clay won group of the year, and
Myrrh/Word’s Jaci Velasquez was
named top new artist.

Produced by Nashville-based High
Five Entertainment, the awards were
broadeast live on TNN and will re-air
on the Inspirational Network, the
Odyssey Network, FamilyNet, and

CHAPMAN

Praise Net several additional times be-
tween Saturday (26) and Saturday (3).
The Dove Awards are voted on by the
more than 5,500 members of the GMA.
The following is a partial list of win-
ners from the 40 awarded categories:
Song of the year: “Butterfly Kiss-
es,” recorded by Bob Carlisle, written
by Bob Carlisle and Randy Thomas
(Diadem/Benson) (also won in the
inspirational song category).
Rap/hip-hop recorded song:
“R.1.0.T. (Righteous Invasion Of
Truth),” recorded
by Carman, writ-
ten by Carman
and Tommy Sims

\ /r :_:? (Sparrow).

Y s L Alternative/
AWA “}:}; modern rock
recorded song:
“Epidermis Girl,”
recorded by Bleach, written by Brad
Ford, Dave Baysinger, Matt Gingerich,
Sam Barnhart, and Todd Kirby (Fore-
Front).

Rock recorded song: “Like It, Love
It, Need It,” recorded by dc Talk, writ-
ten by Toby McKeehan, Kevin Smith,
Mark Heimermann, David Soldi, and
Jason Barrett (ForeFront/Chordant).

Pop/contemporary recorded song:
“Between You And Me,” recorded by
de Talk, written by Toby McKeehan
and Mark Heimermann (ForeFront/
Chordant).

Southern gospel recorded song:
“Only God Knows,” recorded by the
Martins, written by Joyece Martin
MecCollough, Harrie McCollough, and
Joel Lindsey (Spring Hill).

Country recorded song: “Somebody
Was Prayin’ For Me,” written and
recorded by Charlie Daniels (Sparrow).

R&B recorded song: “Under The
Influence,” recorded by Anointed, writ-
ten by Mark Heimermann (Myrrh).

Traditional gospel recorded song:
“Stop By The Church,” recorded by
Babbie Mason, written by Sullivan
Pugh (Word).

Rap/hip-hop album of the year:
“Erace,” the Gotee Brothers (Gotee).

Alternative/modern rock album:
“Free Flying Soul,” the Choir (Tattoo).
(Continued on page 85)

RECORD COMPANIES. Heavy D is
named senior VP of Universal Musie
Group in Universal City, Calif. He
was president of Uptown Records
and will retain his creative role with
the firm.

Capitol Records in Hollywood,
Calif., promoted Kim Niemi to VP of
product planning and Joy Feuer to
national director of field sales. They
were, respectively, senior director of
product management and West Coast
label director.

Lee Townsend is appointed VP of
A&R for Verve Records in San Fran-
cisco. He will continue to run Song-
line/Tone Field Productions.

Michael Healy is appointed VP of
operations for Velvel Records in New
York. He was senior director of royal-
ty accounting at PolyGram.

Sandy Sawotka is named VP of
media relations for V2 Records in New
York. She was senior director of pub-
licity at Atlantic Records.

NIEMI

HEAVY D

MCA Nashville promotes Jules
Wortman to VP of publicity and
musie video; Denise Roberts to direc-
tor of regional promotion, West Coast,
in Los Angeles; and Royce Risser to
director of regional promotion, North-
east. They were, respectively, senior
director of publicity; director of
regional promotion, Northeast; and
manager of Gavin promotion.

Lisa Zbitnew is promoted to GM of
BMG Music Canada in Toronto. She
was group VP of marketing.

Qwest Records in Los Angeles
names Ian Alexander VP of A&R. He

Rimes, Strait Top Winners At ACM Awards
Their Album Sales Expected To Surge After Show

B BY CHET FLIPPO

LOS ANGELES—If past indicators
prove accurate, LeAnn Rimes and
George Strait stand poised for a retail
windfall in the wake of their sweeping
wins at the 32nd annual Academy of
Country Music (ACM) Awards show,
held April 23 at the Universal
Amphitheatre here. The show was
broadecast on NBC,

Newcomer Rimes took the top new
female vocalist award, as well as hon-
ors for single of the year and song of
the year for her debut song, “Blue.”
She shared the song award with
writer Bill Mack. “I could get used to
this,” Rimes said afterward.

The veteran Strait, his 16-year
career with MCA Nashville reaching
a new all-time peak, captured album
of the year honors along with being
named top male vocalist.

Less surprising were Brooks &
Dunn’s two repeat awards. They
repeated as entertainer of the year for
the second consecutive year and were
honored for top vocal duet for the
sixth straight year. There were no
other multiple winners. Also taking
awards were Patty Loveless, Trace
Adkins, Ricochet, Sawyer Brown, and
Collin Raye.

Strait’s new album, “Carrying Your
Love With Me,” was strategically
released by MCA the day before the
awards show. MCA Nashville chair-
man Bruce Hinton said that he had
stopped counting when sales figures
from accounts reached 50,000 copies
the day of the show. “This will be the
biggest first day of George’s career,”
Hinton told Billboard at the show. “1
think it will debut at No. 1, and [pre-
vious album] ‘Clear Blue Sky’ will
explode all over again.”

Skip Young, senior music buyer for
the Texas-based Hastings Books,
Music & Video chain, says, “George
will sell through the roof. He’ll clean
house. I ordered 20,000 copies for 100
stores.” Young says his stores had
special endeaps and displays for all
ACM nominees.

“The show has a definite impaect,”
he says. “Historically, we track sales

TURN

TOWNSEND HEALY
was senior director of A&R for Warn-
er Bros. Records.

Jeff Redd is named senior director
of A&R, black musie, for MCA
Records in Universal City. He was a
recording artist.

Joseph J. Lewezak is named diree-
tor of legal affairs for EMI-Capitol
Musie Group North America in New
York. He was an associate at Davis &
Gilbert,

Michael Kauffman is appointed
national director of sales for the GRP
Recording Co. in New York. He was
national director of sales for Windham
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swings up to two weeks after the show
for the award winners. It'll make a big
difference for George. In LeAnn
[Rimes’] case, she hasn’t slowed down
anyway. But the winners always real-
ly take off.”

FORMULA FOR SUCCESS

ACM president Scott Siman says
that, in his experience, the big sellers
are artists who perform on the show
and win a major award. “Performing
is good,” he says, “but performing and
winning pays off. Next best is doing
your hit single or current single.
Bryan White had a phenomenal sales
jump last year, as
did Tracy
Lawrence and
Collin Raye doing
their new singles.
Doing the right
song can really
impact your sales.”

Tower Records
Nashville GM Jon
Kerlikowske says
his store always sees sales surges
after the major country awards shows.
“I've got the whole country music sec-
tion of the store decked out for the
ACM Awards,” he says. “We have
special endeaps for all the nominees.
And, for the first time, we’re selling
the official program book for the
show.”

This is the first year the program
book, previously sold only to show
ticket holders, is available to fans. It
sells at retail, through the ACM’s 800
number, and through a number of
artists’ fan elubs. Retail price is
$19.95.

Kerlikowske says that he usually
sees the biggest sales spikes after the
show affecting newer artists who
appear on the show. “You really see
the sales bounce there,” he notes.

Benson Curb, national sales direc-
tor for the Curb Group, says that in
Rimes’ case, her TV appearances
always spike sales. “Before and after
the CMAs [Country Music Assn.
Awards] and the Grammys,” Curb
says, “we saw a huge increase in sales.
I think the increases were between

RIMES

30% and 50% the week after the shows
and the week after that, too. And we
see a 5%-10% increase the week
before the shows as well. I expect a
significant impact from the ACM
show.”

Patty Loveless was named top
female vocalist for the second straight
year. Sawyer Brown, capturing an
ACM Award for the first time in 12
years of trying, took top vocal group
honors. Ricochet was honored in the
top new vocal group or duet category.
Trace Adkins took the award for top
new male vocalist. Raye won the video
of the year award, along with producer
Susan Bowman and
director Steven
Goldmann.

Strait hosted the
show, along with
Jeff Foxworthy and
Crystal Bernard,
and the hosting trio
moved breezily through the three-
hour production, with the emphasis
heavily on comedy. With 22 presen-
ters and 24 musical performances, the
show presented a cross section of con-
temporary country. In a bow to tradi-
tion, Roy Clark received the Pioneer
Award. Clark was the subject of a
tribute featuring Gene Autry, Mel
Tillis, Buck Owens, and the Oak Ridge
Boys.

Musical highlights included Vince
Gill's acoustic version of “Pretty Lit-
tle Adriana,” the song he wrote
about a Nashville girl killed in a
drive-by shooting; a very pregnant
Faith Hill joining husband Tim
MecGraw for a duet of his new single,
“It’s Your Love”; and Garth Brooks’
rousing “Fever,” on which he was
joined by Charlie Daniels and Chris
LeDoux.

In presenting Strait’s musical per-
formance, Brooks paid tribute to the
man he considers his mentor. “In the
’80s,” said Brooks, “when country
music needed direction, George Strait
put us back on the track and inspired
me.”

The show was dedicated to the late
songwriter and industry fixture Mae
Boren Axton.

SAWOTKA

WORTMAN

Hill Records.

Jimmy Metts is named director of
Nashville operations for Malaco Rec-
ords. He was creative director at Curb
Music Publishing.

Joe Treviifio is promoted to direc-
tor of promotion and artist develop-
ment for Arista/Latin in Austin,
Texas. He was manager of promotion
and artist development.

Dennis Blaine is named VP of
sales, marketing, and PR for the
New York office of the Music Peo-
ple. He operated an apparel compa-

ny.

2

GROSS

McMILLAN

PUBLISHING. Gary J. Gross is
appointed VP of marketing for Killer
Tracks in Hollywood. He was director
of marketing for McKesson Water
Products.

Paul Morgan is promoted to senior
director, creative, for EMI Music
Publishing East Coast in New York.
He was director of creative.

RELATED FIELDS. George McMillan
is named president/CEO of BMG
Direct in New York. He was
COOQ/CFO of Lincoln, Mass.-based
Renaissance Solutions.
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SONGWRITING CONTEST

deg enLes

Rock Country
Jazz Pop World

/b( wands and Phiz\q

Grand Prize Winners in Each Category

$15,000 for “Song of the Year” courtesy of Maxell
$60,000 in EMI Music Publishing Contracts
$60,000 in Yamaha Project Studio Equipment
Over $200,000 in Cash Awards and Prizes
A Total of 120 Winners!

Gospel / Inspirational
Rhythm & Blues
Hip-Hop Latin Dance
Folk Children’s

CONTEST APPLICATION AND RULES

To enter your original song(s) fill out this application und...j u}t LA ig(«'\e

Mail your entry to.  John Lennon Songwriting Contest

Seventy-two {72) Winners will recefve portable CD playess.

Name One Haynes Avenue, Suite 108 3. Contest is open to amateur and pi of JLSC. their
Newark. NJ 07114 ‘amilies, subsidiaries, and atfitiates are not eligible.
s 4 Winners will be chosen by a select panet of judges comprised of noled songwriters,
Address Please read all rules carefully, and then sign your name in he Space .y co o ang music industry professionals. Songs will be judged based upon origl-
provided. It entrant is under 18 years old, the signature of a parenl Or .. ico (when appiicable), melody and composition. The quality of performance
guardianfisiiequtred. and produciion will not be considered. Prizes will be awarded jointly to all authors of
Apt. E£ach entry must consist of any song: division of prizes Is responsibility of winners. Void where prohibited. All
@ Completed and signed entry form {or phofocopy). All signatures must lederal, state, and local laws and requlations apply.
City State Zip be ariginal 5. Winners will be nofified by mail and musl sign and return an affidavit of
B Audio casselte(s) containing one song only, five (5) minutes of less in length. eligibility/recording rights/publicity release within 14 days of notification date. The
W Lyric sheet typed or printed teg bly (please include English iranslation if appiicable).  aifidavit will state that winnesr's song is original work and he/she holds all rights to
Phone ( ) Age w8 Check or money order for $30.00 per song (U.S. currency only) payable 1o John song. Failure to sign and return such aflidavit within 14 days or provision of false/inac-
Lennon Songwriting Contest. I paying by credit card, $30.00 per song will be curate intormation therein will result tn ymmediate disqualification and an alternate
. " H charged ta your account winner wiil be selected. Affidavits of winners under 18 years of age at time of award
Circle one (if paying by credit card):  VISA  MasterCard Entries must be postmarked no iater than 8/15/97. must be countersigned by parent or legal guardian. Affidavits subject to veritication by
1. Each song submitted must be contestant’s originat work. Songs may not exceed five (5)  J-SC and its agents Entry constitutes permission to use winners names, "“PFSS'
Card # minutes in fenglh. No song previousty recorded and released through national distiib- 65+ and VOices for future advertising and publicily purposes without addition-
ution in any country wiil be eligible. Contestant may submit as many songs in _ al compensation. e .
gp. Signature as many categories as he/she wishes, bul each enlry requires a separate 6, To insure anonymity for judging purposes, entrant’s nam.e shouid appear only on the
casselte, entry form, lyric sheel, and entrance fee. One check or money eqlry form. Do not put name or address 00 casselte or lyric sheet. Cassetles and lysics
Make your check or money order for $30.00 per song  order for multiple enlries/categories is permitted. (Enlrance fee is non-refung- ") N0t be returned Winners wllf be determined by Decembes15.1997
payable to: John Lennon Songwriting Contest able. JLSC 15 not responsible for late, fost, damaged, misdirected, postage due. stolen, | have read and understand ihe rules of The John Lennon Songwriting Contest
or misappropriated entries.} and | accepl ihe torms and conditions of pariicipation. (If entrant is under 18
Check  category: Qrock Q country Jdjazz Qpop 2 Prizes: Twelve {12) Grand Prize Winners will receive $2,000 in cash, $5.000 in yaars old, the signature of a parenl or guardian Is required.)
. o . Yamaha project studio eguipment, and a $5,000 advance trom EMI Music
Qworld Q gospel/inspirational Qrhythm & blues Publishing. One (1) Grand Prize Winner witl receive $15,000 for the “Song of .
Qhip-hop Qlatin Qdance Qfolk Qchildren’s  Ihe Year” courlesy of Maxell. Thirly-six (36) Finalists will receive $1.000. Signatue Date
For more information: www.]JIsc.com Jonn Lennon is a Registered Trademark, Estate of John Lennon Artwork Copyright, 1996 Estate of John Lennon / Licensed exclusively through Bag One Adts, Ltd., NYC
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Seven Mary Three Gets The “Crown’

Atlantic Finally Releases Set After Mammoth Split

B BY DOUG REECE

LOS ANGELES—To hear Jason
Ross of Seven Mary Three tell it,
the delayed release of the band’s
new album, “RockCrown,” while
Atlantic and Mammoth hashed out
the dissolution of their union (Bill-
board, April 5), produced something
of a spiritual experience for the
singer/songwriter.

“The last six months have been a
serious test in patience and faith,”
says Ross. “It’s like trying to
believe in a new religion. There’s all
this mystery out there that you're
trying to believe in, and you have
these people telling you things are
going to be all right.”

Ross’ hard-won faith turns out to
have been well-directed.

With a June 3 release set and an
amicable agreement between the
two labels that resulted in the band
signing to Atlantic (Mammoth will
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share profits and assist in promo-
tion of “RockCrown”), the album
appears ready for a royal send-off.

In fact, Atlantic senior VP/GM
(U.S.) Ron Shapiro believes releas-
ing “RockCrown” in June instead of
its originally scheduled January
date will ultimately help the album.

“Two very important things hap-
pened during the delay,” Shapiro
says. “No. 1, as a factor in a noted
industry story, the importance of
Seven Mary Three was elevated.

Penn Hasn’t ‘Resigned’ From
Making Records, 57 Set Shows

M BY CHRIS MORRIS

LOS ANGELES—It’s been half a
decade since singer/songwriter/gui-
tarist Michael Penn released an album.
But one marketing
executive at his
new label feels
Penn’s 57/Epic de-
but, “Resigned,”
set for release
June 3, will be
greeted warmly
despite the long
impasse.

“I think people
are very familiar
with Michael Penn’s name, regardless
of how long it’s been,” says Epic senior
director of marketing Chris Hoppe.
“We’re going to go after it as if no time
had lapsed. I don'’t feel like we need to
relaunch his career.”

Penn arrived with a splash in 1989,
when his RCA debut, “March,”
spawned the hit “No Myth,” which
climbed into the top 20, pushed by a
nearly ubiquitous video. But his 1992
sophomore release, “Free-For-All,” also
on RCA, disappeared off the charts
quickly, and a five-year absence ensued.

Though he is hesitant to discuss the
details of his situation, Penn indicates
that he may have gotten lost in an exec-

PENN

utive shuffle at his old label.

He says, “I was in a classic situation
with RCA, where the people who were
passionate about what I was doing and
who were interested in what 1 was
doing and signed me, for a variety of
reasons, were not there, from the sec-
ond record on.

“I sort of changed a few things on my
end,” he adds. “I was approached by
Andy Slater [of HK Management] to
manage me, and I said, ‘Look, see what
you can work out here.’”

While the process of parting ways
with his old label was apparently pro-
tracted, his services were quickly
sought by a new record label—57,
established as a Sony-distributed
imprint by producer/musician Brendan
O’Brien (Billboard, Oct. 28, 1995).

Penn says, “As soon as Andy sort of
made things right and understood
between RCA and myself, and they said,
“You can go,’ Brendan was kind of there,
going, ‘Well, I’d like to do this.” We
talked, and I liked him. I liked the idea
of a situation on the business side where
I was dealing with Brendan and his
label, 57, before I was dealing with a
multinational corporation. So it all
seemed very right. Brendan’s a terrific

O’Brien and Penn sought to make

(Continued on page 36)
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No. 2, it really gave the people at
Atlantic time to get to know the
music and realize how far this band
has come.”

Indeed, along with a switch in
labels, Seven Mary Three has taken
a new direction aesthetically. Those
familiar with the rougher-hewn
rock tunes on “American Stan-
dard”—the band’s major-label
debut, which sold more than 1.1 mil-
lion units, according to Sound-
Scan—will be surprised by the act’s
new path.

Blind Luck. The members of Third Eye Blind prepare for a show at Brownies in
New York. The band’s current single, “Semi-Charmed Life” on Elektra, is No. 3
this issue on Modern Rock Tracks. Shown, from left, are Third Eye Blind’s
Stephan Jenkins; Elektra Entertainment Group chairman/CEQO Sylvia Rhone;
Elektra executive VP/GM Alan Voss; the band'’s Arion Salazar, Kevin Cadogan,
and Brad Hargreaves; and band manager Eric Gotland.

(Continued on next page)

CHANGES: Look for Luther Vandross to move from
Epie, his home throughout his entire recording career, to
EMI Records. According to sources, Vandross’s last
release for Epic, a greatest-hits package with a few new
songs, will come out by Christmas. He’s expected to have
an album of new material out on EMI in 1998. EMI did
not return phone calls by press time . . . Also leaving his
longtime home at Warner Bros. Records, according to
the April 23 Billboard Bulletin, is Elvis Costello. He will
record one more project for the label.

Hollywood Records executive VP Richard Leher is
acting as interim president at the label following Bob
Pfeifer’s departure. Hollywood’s

Vandross, Costello To Exit Longtime
Labels; Aerosmith Alters Album Art

“Marigold Sky,” that is slated to come out on Arista. The
project, which according to a source covers the gamut
from rock to R&B, was co-produced by Hall, Oates, and
David Bellochio and was recorded at Hall’s A-Pawling
Studio, in Pawling, N.Y. Arista has not set a release date.

Keb’ Mo’ will appear on the May 11 episode of CBS’
“Touched By An Angel.” The OKeh/Epic artist will play
“the Angel of Music” and will perform five songs . . . Gar-
vey Rich has shuttered his publicity company to start a
management company. His first client is the Interpreters,
a band formerly featured in Continental Drift that has
signed to Voleano Recordings . . . Nice Man, the licensing

head of marketing, Darmuid
Quinn, has also left the label. He is
now head of marketing at the Work
Group . . . Warren Haynes and
Allen Woody have quit the Allman
Brothers Band to concentrate on
their other act, Gov’t Mule. The
band has just signed with Capri-

Entertainment North America, has
made a deal with Giant Merchandis-
ing, a similar arm of Warner Music
Group, to provide tour fulfillment
and retail distribution of its music-
related product in the U.S. and
Canada. It could not be learned at
press time why Nice Man had made

and merchandising unit of BMG

corn Records; it was previously on
Relativity.

SO SORRY: Aerosmith has se-

lected new cover art for its album “Nine Lives” after
members of the Hindu community complained about the
cover of the Columbia Records release in late April. The
original cover depicted the head of a cat on a female body
dancing in a den of snakes, which was apparently
inspired by a painting featured in a book written by the
founder of the International Society for Krishna Con-
sciousness.

According to a spokeswoman for the band, Columbia
has stopped manufacturing CDs with the existing cover,
and all new copies will have new versions of the first
three pages of the CD booklet, all of which contain the
questionable image. No word on what the new cover looks
like. The source adds that there are no plans to recall the
copies of the album already in stores.

The cover of Aerosmith’s last studio album, 1993’s “Get
A Grip,” also came under attack. That art featured the
rear quarter of a cow with a hoop ring through one of the
five teats on its udder. People for the Ethical Treatment
of Animals complained about the cover, and advertise-
ments [or the album were banned by the London subway
system (Billboard, May 22, 1993).

STUFF: Peter Gallway, executive producer of the
upcoming Laura Nyro tribute album, “Time And Love:
The Music Of Laura Nyro,” is putting together a concert
in her honor. Nyro died April 8 of ovarian cancer. The
show, which will benefit a cancer organization, is in the
formative stages, but is expected to take place in late
May or early June in New York and will likely feature a
number of the artists who appear on the Astor Place
Records set, coming out May 13 . . . After a several-year
absence from the recording scene, Daryl Hall & John
QOates have recorded a new album, tentatively titled

by Melinda Newman

ties with another entity that is
essentially a competitor.

IN CONCERT: John Mellencamp
starts a summer shed tour May 29 at Phoenix’s Desert
Sky Amphitheater ... Chris Whitley kicks off a head-
lining tour Thursday (1) in Northampton, Mass., in sup-
port of his new “Terra Incognita” album ... The Who
will start a U.S. outing, appropriately titled The Who
Live in Concert, July 19 in St. Louis. As with last year’s
Quadrophenia tour, Zak Starkey will perform drumming
duties.

The lineup for the second Tibetan Freedom Concert,
which will be held June 7 and 8 at a still-to-be-deter-
mined venue in New York, has been announced. Artists
set to perform include A Tribe Called Quest, the
Beastie Boys, Biz Markie, Bjork, Chaksam-Pa, De
La Soul, Foo Fighters, Ben Harper, Jon Spencer
Blues Explosion, Pavement, Porno For Pyros, Radio-
head, Rancid, Patti Smith, Sonic Youth, R.E.M.’s

Michael Stipe and Mike Mills, Taj Mahal, and a num- |

ber of surprise guests. The event is being staged by the
Milarepa Fund, a nonprofit organization co-founded by
the Beastie Boys. Last year’s concerts, held at San
Francisco’s Golden Gate Park, drew more than 100,000
and raised more than $800,000. The concerts are
designed to raise awareness about the ongoing injus-
tices in Tibet against those who voice opposition to the
Chinese government. The show will be promoted by
Delsener/Slater.

Darlahood has landed the opening slot for the Col-
lective Soul tour May 9-28 . .. The Further Festival
returns for its second year. The festival’s founders Bob
Weir (with his band Ratdog), Mickey Hart (with his per-
cussive outfit Planet Drum), and Bruce Hornsby will
be joined by the Black Crowes and moe. The tour will
start June 20 at the Coral Sky Pavilion in West Palm
Beach, Fla.
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SEVEN MARY THREE GETS THE ‘CROWN’

(Continued from preceding page)

Though “RockCrown” contains
its fair share of rockers, including
“Home Stretch” and the album’s
title track, the majority of the act’s
new songs reflect more introspec-
tive lyrical themes and softer-
sounding musical arrangements.

“Times Like These,” “Gone
Away,” and “This Evening’s Great
Excuse” are just a few tracks that
sound a3 if they could fit in at cof-
feehouses as well as rock clubs.

Seven Mary Three’s songs are
published by EMI Publishing.

“When we started playing songs
five years ago, we were basically
writing acoustic guitar songs, not
these big electric guitar rifts,” says
Ross. “There was more songeraft.
We spent so much time on the road
[in support of ‘American Standard’]
and saw so much that we had never
been exposed to that it really res-
onated in what we were doing in the
back of our tour bus by the end of
the year. We were sitting there with
acoustic guitars telling stories to
each other.

“People are going to connect the
dots however they want, but we are
not ‘Cumbersome,” ” he adds, drop-
ping the name of the band’s driving
rock hit. “Style is a formative dark
cloud hanging over the artist, and it
needs to be destroyed. I'm only 24
years old, and I haven’t developed
any kind of memorable style. In this

business, people just pigeonhole
you from your last hit song until
your next.”

Shapiro, however, is confident
that the album’s diversity bodes
well, pointing to such tracks as
“Lucky” and “This Evening’s Great
Excuse” as perfect candidates for
rock and top 40 crossover potential,
thanks to their melodic, acoustic
sensibilities.

“There’s been a great maturation
and evolution since their debut, and
this record shows that they can still
rock but also have a thoughtful,
accessible, and sensitive side,” says
Shapiro. “You get both aspects on
this album, and as a result, it’s
going to appeal to a much wider
audience.”

Still, he says the label led with the
grinding “RockCrown,” which was
serviced April 21 tec mainstream
and modern rock stations to slowly
work audiences into the new album.

“Because of the enormous depth
of this record and all the different
tempos, we are intent on working
this record for a long time,” says
Shapiro. “But our feeling is that
this band rose to platinum promi-
nence as a rock band on the harder
side, and initially that is what’s
going to get people into this record.
We have plenty of time to create
new fans and convert new formats.”

Mammoth, whose responsibility

in promoting Seven Mary Three has
diminished but not ended, will
assist Atlantic’s radio promotions
personnel.

Regarding Mammoth’s new posi-
tion in the promotion of the album,
label VP/GM Steve Balcom says,
“Our role is definitely changing.
Atlantic needs to take the lead
chair, and we’ll be in a secondary
role now. We're going to help in
whatever way we can. A lot of what
we’ll be doing is filling in whatever
gaps need to be filled.”

Already, Mammoth has helped
design the slipcase packaging for
the album and organized a promo-
tion through the band’s fan club.

A special booklet containing addi-
tional liner notes and art will be
mailed to fan elub members pre-
ceding the release of “RockCrown.”
Anyone else who joins the fan club
before the release of the alboum—by
mail or by signing up at the band’s
World Wide Web site (www.seven-
marythree.com)—will also receive
the exclysive notes.

Meanwhile, Atlantic will air a
flight of spots on MTV from the end
of this month through the middle of
June. There are no plans to shoot a
video for “RockCrown.”

Print advertising will range from
traditional consumer music maga-
zines to the “Wizard” fanzine,
which will have band stickers poly-

bagged in 40,000 issues.

In addition to an extensive posi-
tioning and advertising campaign at
retail, Atlantic will make use of var-
ious listening station programs.

This, says Atlantic VP of product
development Michael Krumper, is
meant to give listeners a taste of
Seven Mary Three’s new direction.

“For people that are familiar with
the band from®a few songs on
‘American Standard,’ this record is
going to be quite a shock,” he says.
“The levels of intensity have ex-
panded both ways. The harder
songs are harder and the softer
songs are softer, and because of
that, we’re going to use tons of lis-
tening posts and be really aggres-
sive with in-store play.”

Skip Young, a senior music buyer
at 111-store Amarillo, Texas-based
Hastings Books, Music & Video,
says the chain has sold 18,000 units
of “American Standard” to date and
expects to sell more as “Rock-
Crown” boosts the band’s profile.
“Sales are still strong for us on
‘American Standard,” so we’re hop-
ing the new album will not only cre-
ate its own fire but help continue
sales of their last album.”

Krumper says the label will also
maintain the same grass-roots
approach that helped propel Seven
Mary Three from the music scene
surrounding the College of William

and Mary in Williamsburg, Va., to
national prominence (Billboard,
Jan. 13, 1996).

Part of this approach includes a
nationwide tour where the act,
which is managed by Darby Man-
agement and booked by Pinnacle,
will headline shows at 500- to 1,000-
seat venues in primary and sec-
ondary markets.

Seven Mary Three’s tour kicks
off June 4 and continues nationwide
through the middle of August.

In keeping with an aggressive
international plan, Krumper says,
the band will stop in Canada during
this tour, eventually hitting Euro-
pean markets, Australia, and other
international territories.

Confirmed release dates in terri-
tories outside the U.S. include a
simultaneous U.K. bow, a June 9
release in Norway, and a June 12
release in Germany and Italy.

During spot dates, Ross says, the
new material has road-tested well.

“It has been like a huge weight
lifted off our shoulders,” he says.
“We’ve got seven or eight really
stripped-down songs, and we're
playing most of them live and peo-
ple are still listening. It’s nice to
have that dynamic with your audi-
ence where you can attack them,
sink under their skin, or whisper in
their ear.”

§% The Lighthouse Inc.

We’ll be dining and dancing the night away —come join us!
Lift a glass and help The Vision Fund help others.

The Vision Fund of America cordially invites you to its 14th Annual Awards Banquet.
Thursday, May 15 1997, 6:00 Pm — Grand Hyatt New York

If you're in the video, television, cable, or film industry, the Vision Fund’s 14th Annual
Awards Banquet is the place to be seen. Proceeds from this gala event support The Lighthouse
National Center for Vision and Aging, which provides education and services nationwide for
people with partial sight. This year’s Master of Ceremonies is the renowned Dr. Frank Field.

This year, the Vision Fund salutes three men of vision.

John J. Sie

Tsuzo Murase Ralph W. Standley ITI
Matsushita Electric Encore Media West Coast Entertainment
Industrial Co., Ltd. Corporation Carporation

For ticket and table sales, contact Ms. Kelly Clark at (212)821-9428 or fax (212)821-9703
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CAPITOL STRESSES GROUP ‘SHAPE’ OF FOO FIGHTERS

{Continued from page 1)

copies in the U.S., acecording to
#oundSean, was a solo effort by for-
mer Nirvana drummer Dave Grohl,
who sang every song, wrote every
tune, and played virtually every
instrument on the project.

It wasn't until it came time to tour
that Grohl put together a band: Pat
Smear on guitar, Nate Mendel on
bass, and William Goldsmith on
drums. (Goldsmith has sinee been
replaced by Taylor Hawkins.)

“With the last record, there was the
notion that Dave went in and made a
record that was kind of an experi-
ment,” says Capitol president/CEQ
(U.S.) Gary Gersh. “And Nate and Pat
were not comfortable being personal-
ities. This time, we’re going to try to
bring out the personalities in them.
We want the kids to know who they
are. Part of Dave’s whole thing is just
to get people to listen to the album.”

When it came time to go back into
the studio, Grohl knew he wanted it to
be as a group. “It was far more re-
warding going in as a band than
alone,” says Grohl. “When you go in
and do something by yourself, you
know your own limitations. When you
go in with a bunch of different people,
it just becomes something way more
interesting and way more dimension-
al.”

The decision to work with produc-
er Gil Norton, a fave among alterna-
tive rockers because of his seminal
work with the Pixies, was also a win-
ner. “Man, I don’t want to work with
anyone else for the rest of my life,”
says Grohl. “He’s a fucking whip-
eracker, too, man. He did not like to
mess around at all. It was frustrating
and it was hard and it was long, but at
the end of the day, you listened back
to what you’d done and you under-
stood why you had to do it 5 million
times.”

The result is an album that is much
more forceful and aggressive than its
predecessor. And despite a tremen-
dous amount of diversity—the Nir-
vana-ish howl of “Enough Space,” the
delightfully pure pop of “See You,”
the quiet insistence of “Walking After
You”—the set hangs together as a
cohesive work.

Not only do many of the tunes dif-
fer from one another stylistically, but
the Foo Fighters mix it up within the
songs themselves, starting some off
as ballads only to have them dissolve
into guitar-driven angst rockers.

MATSUI'S GIFT OF HOPE

(Continued from page 11)

“I think it's a tremendous idea and
fits so well with us because Keiko is a
core artist,” says Bonny Chick, direc-
tor of marketing and promotion at
KTWYV (the Wave) KTWV Los Ange-
les.

“Dream Walk,” Matsui’s eighth
album, is her highest-charting set to
date. It has been on Billboard’s Top
Contemporary Jazz Albums chart for
28 weeks and was lodged in its peak
position of No. 3 for 10 weeks.

The Y-ME organization was
founded by two breast cancer
patients in 1978 to provide support
and information services for victims
and their families. It maintains a toll-
free national hotline and sponsors
educational programs.

“We just sort of wanted to make all
of the dynamies kind of extreme,”
says Grohl, “but at the same time
have some kind of middle ground. We
wanted to make the songs a little
more interesting and not make them
as predictable as could be.”

Grohl’s voice also sounds much
stronger than it did on the first album.
“I think my voice sounds different,
you know, becadse I'm actually
singing,” he says. “I mean, I used to
not even be able to sit in a room by
myself and sing. That’s how afraid of
my voice I was. Now I can sit around
at home with an acoustic guitar and
play hippie songs at night.”

Much of the material addresses
conflicts, particularly in relationships.
“This time around, there were a lot of
personal issues going on in Dave’s life,
and there were the traumas that the
band has been through, and the album
is deeper for them,” says Gersh.

“There’s something to be said for
someone who goes into their therapist
once a week and vents at their thera-
pist and then the rest of the week
feels pretty good about everything,”
says Grohl. “So this one hour a week
would be the album, I guess.”

Grohl says he focused more on the
lyrics on this album than he did on the
Foo's first project. “With this album,”
he says, “it was really kind of liberat-
ing, and there was a new freedom:
‘Wow, I can actually write about
things I feel strongly about and things
that mean something to me and things
I wouldn’t normally say in everyday
conversation.’ ”

While Grohl won’t specify what the
songs are about, it’s publicly known
that he recently split with his wife.

The album’s first single, the driving
“Monkey Wrench,” wasn't officially
serviced to alternative radio until
April 21, although many stations had
a copy earlier than that, resulting in
the song debuting at No. 28 on Bill-
board’s Modern Rock Tracks chart
this issue. The CD pro sent to radio

also included radio edits of the hits
from the first album, “Big Me,” “I’ll
Stick Around,” and “This Is A Call.”

Erick Anderson, PD at WNVE
Rochester, N.Y., says the song “has
been getting a great response. It's a
great lead track. We still have ‘T’ll
Stick Around’ and ‘Big Me’ in recur-
rent rotation, but our listeners were
absolutely ready for something new.”

J.J. Quest, PD at WBZU Rich-

mond, Va., says that, upon first listen, -

“Monkey Wrench” struck him as “a
little repetitive, but now when I hear
it on the air, it sounds great. I think
people are digging it. We were anx-
iously awaiting it.”

The commercially available inter-
national version of the single contains
“Monkey Wrench,” a different version
of “Up In Arms,” and the album’s title
track.

In the U.K., two versions of the sin-
gle are available. The first is the same
as the international single, while the
second includes “Monkey Wrench”;
“Down In The Park,” from the Foo’s
contribution to “The X-Files”-inspired
“Songs In The Key Of X” compilation;
and an acoustic version of “See You.”

Grohl also directed the video for
“Monkey Wrench,” but he stresses
that the choice was made somewhat
by default. “We just started getting
all these treatments for the video that
didn’t seem like they would go with
the song, so I sat up one night and just
listened to the song over and over and
over again, trying to figure out some
interesting imagery,” he says. “I went
to sleep that night, and I had this
dream, and the video ended up being
the dream I had that night. It’s basi-
cally the band looking in at the band
and how we see ourselves. It’s not
really like I knew what I was doing, 1
Jjust really wanted it to seem like the
dream.”

The band is now rehearsing for a
tour that will start in May with initial
dates in Europe and the Far East.
The group, which played a surprise

SHANKAR ILLUMINATES ‘CHANTS OF INDIA

(Continued from page 11)

something like the Bob Marley box.”
She adds that the Shankar titles
“Monterey Pop Festival” (One Way
Records), “Genius Of Ravi Shankar”
(Columbia), and “Passages” with
Philip Glass (Private Musie) also
turn over.

To help put “Chants Of India”
before members of the Indian com-
munity, Angel hired International
Niche Strategies (INS), a firm that
specializes in world-music promotion
in ethnic enclaves and specialty mar-
kets (Billboard, April 5). For the
Shankar album, INS is working with
such distributors as Rakhee Imports
and Vista India to cover some 800-
1,000 spice shops and other Indian
retailers. The company is also tar-
geting more than 1,000 spas and
new-age-oriented book and gift
shops via such wholesalers as Music
Design and Valley Record Distribu-
tors. The company is placing ads in
various Bangladeshi, Pakistani, and
Indian publications, as well as on
local and syndicated radio and TV
programs geared to the Indian audi-
ence.

“Chants Of India” should benefit
from prime airplay on such intrepid

radio shows as the syndicated -

“Hearts Of Space,” KCRW Los
Angeles’ “Morning Becomes Eclec-
tie,” and WNYC New York’s “New
Sounds,” as well as on college sta-
tions like Oakland Community Col-
lege’s WORB Farmington Hills,
Mich. WORB music director/host
and Shankar enthusiast Aaron Blatt
says “In Celebration” received more
positive listener response than any-
thing he’s ever played on his show,
“The Music Within.”

WNYC music director John
Schaefer plans to air cuts from
“Chants Of India” on his nightly
“New Sounds” program, although he
doesn’t think “the whole Gregorian
chant phenomenon quite prepares
most people for the Shankar al-
bum—the voices may sound a little
alien,” he says.

“But the arrangements are very
eross-cultural, and that makes it
accessible enough for my audience—
although my audience certainly isn’t
mainstream,” Schaefer continues.
“But the attraction of this record for
me is that it'll show more people that
Ravi Shankar the sitar virtuoso is a
composer, and a pretty good one.”

show last month at an L.A. club to
preview the new material, will come
back to the U.S. in June to promote
the album as well as tour.

According to Gersh, the band also
plans to play in-stores at up to 10
retail outlets across the country.

“Last time, Dave made the record
by himself, both Nate and William
were coming out of Sunny Day Real
Estate, which was a fiercely indie
band, and they needed a whole lot of
time to settle down,” says Gersh.
“This time, it's not that they’re will-
ing to do more work, because they
always worked extremely hard, but
they’re ready to go out and promote
and play in-stores and do some dif-
ferent stuff.”

That’s good news to Joel Oberstein,
director of retail operations for the
Simi Valley, Calif.-based Tempo
Musie and Video. “This album is very
much an A+ title,” he says. “There’s
a lot of anticipation for it. I definitely
think it could burst wide open.”

The band will play 1,000- to 1,200-
seaters in July in the U.S. before
heading back overseas. They will
return for more U.S. dates in Sep-
tember.

Grohl continues to grow more com-
fortable in his role as guitarist/front
man, although he constantly jokes
about how Smear is there “to make up
for all the charisma that I lack.”

However, he notes that the difficul-
ty of making the transition from
drummer to front man is exaggerat-
ed. “If you're a musician, you should
be able to pick up the fucking clarinet
if you want to and do it,” he says. “I
remember once when Nirvana, being
in Australia, needed a visa to go to
New Zealand, so we all go down to
this consulate office. Kurt [Cobain’s
visa] said ‘musician,” Krist [Novosel-
ic’s] said ‘musician,’ and mine said
‘drummer.’ And I was just like ‘What
the fuck? These people won't even
give me a break. You have to consid-
er a drummer a musician.”
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University of Trtley/Spalding
Tennessee Knoxville
| Knoxville, Tenn
i
| PHIL COLLIHS Kemper Arena April 12 HIELETE L] Contemporary |
| Kansas City, Mo LB AR 180 Prods
| ‘
|
[
iBS o ety Five Seasons Center  April 20 Lm0 5084 Jam Prods
o DUTHOREE Cedar Rapids, lowa R Rl sgleud |
i
|
1 Hl:IHII.IBI Blockbuster Desert  April 19 1304 858 et [ w1 PACE Concerts
THE WARDALS Sky Pavilion Lk AL Evening Star Prods
CARE™" Phoenix ;
:. 2
| IERRYVALE Fox Theatre April 7-8 CEE 1,030 in-house
! 3 ¥ Ledyard, Conn SR g
i A L S
VNEE L Kemper Arena April 4 4304 BRI Contemporary
BATHH WHITE Kansas City, Mo $HLBEEI0E 13,000 Prods
PHLLP MRROADY The Theatre at April 5 $197,000 A New Age
Madison Square Yaias 5400 Entertainment
Garden 2
New York
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs-
cores should be submitted to: Marie Ratliff, Nashvilte. Phone: (615)-321-4295, Fax: (615)-321-
0878. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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Gontingntal Drift

BALTIMORE: With its unabashed love for mainstream pop in full effect, Once
hush follows the lead of its influences and builds its tunes around the kind of
hooks that keep you singing along. Formed while all four members were attend-
ing the University of West Virginia, the quartet relocated to Baltimore and
never looked back. “We knew if we were ever going
to find our niche, it would have to be outside of
West Virginia,” says lead singer/guitarist Greg
Riordan. Embraced by its new hometown, Once
hush used Maryland’s ample tour circuit as a way
to launch numerous treks up and down the East-
ern Seaboard. Now the band, which includes
bassist Eric Lewis, keyboardist Alan Kozlay, and

\

ONCE HUSH

shows a month in venues from Georgia to Connecticut. But it was the radio-
friendliness of its simple melodies and catchy hooks that caught the ear of noted
regional producer John Alagia (Dave Matthews, Fighting Gravity, Gibb
Droll Band). Alagia produced Once hush’s debut dise, “Say It Anyway,” and all
indications find the group poised to follow in the aforementioned acts’ highly suc-
cessful footsteps. Since its release last fall, “Say It Anyway” has topped the
5,000 mark in units sold, and MTV licensed the disc for use in episodes of the
network’s “The Real World” and “Road Rules” programs. The disc is also see-
ing spins from WMFO Boston to WCSB Cleveland to KAGO Klameth Falls,
Ore. And requests for an accurate representation of its live show (among the acts
Once hush has opened for are emmett swimming and the Odds) has resulted
in “New Live Switch,” a 10-song live set slated for a May release. “We like to
use as many descriptions as possible for our music,” Riordan concludes, “then
just going on the road as much as we can to drive that point home.” Contact
Terri Sommella at 410-666-4372. J.DOUG GILL

NEW YORK: It is fitting that Manhattan-based singer/songwriter Eric Wood’s
new album, “Letters From The Earth,” which reveals a literary lyrical sensi-
bility amid its jazz-striped acoustic stylings, is being spotlighted this month at
Barnes & Noble bookstores around the country. “Letters From The Earth”
(named after a Mark T'wain work), licensed to Long Island, New York, inde-
pendent label Tangible Music, is featured, via a paid marketing program, in
endeaps and listening stations in half of the chain’s stores
nationwide. Tangible chief Gary Brody, who notes that this
particular promotional ploy is “more affordable” than the pro-
gram Barnes & Noble offers encompassing all its stores, says
endeap positioning is especially advantageous for a new
release. “A store may have 100 new titles running at once,”
says Brody, formerly a regional marketing director for MCA
Records. “This segregates your title, so it’s not just one more
release in a full wall of them.” The Barnes & Noble exposure
is the latest element in Wood’s increasing profile. Critical
attention, including a rave notice in a major weekly entertain-
ment magazine, is on the rise, with reviewers making favorable comparisons to
Jazz-influenced urban folk legend Tim Buckley. Triple-A and college radio are
also building, says Brody. Wood, who has opened for Richard Thompson,
Shawn Colvin, Suzanne Vega, and the Cowboy Junkies, will play New York
hot spot Arlene’s Grocery May 29. “‘Urban folk’ encompasses almost every-
thing these days,” says Wood of his hard-to-pigeonhole sound. “To me, it means
any music inspired by everyday people.” Contact Michael Simon or Dina
Wolkoff of Simon-Wolkoff Management at 212-219-9334. MOIRA McCORMICK

WOOD

CHARLOTTESVILLE, VA.: With her cozy folk, country-tinged pop, and lucid con-
tralto voice, Terri Allard makes music that straddles that of Mary Chapin
Carpenter and Nanci Griffith. Her style is so similar to Griffith’s that she
opened for the acclaimed folk singer a few years ago. But Allard’s second
album, “Rough Lines,” released last summer on her Reckless Abandon Music,
has gained a life on its own, piquing the interest of college radio stations in

Virginia, Texas, and even Spain with such warm, jangly
| songs as “Baby’s Baby” and the title track. While Allard
spends most of her time touring throughout Virginia, the
Washington, D.C., area, and Nashville, she will open for
folk singer John McCutheon at the Barns of Wolftrap in
Vienna, Va., in May, then head across Massachusetts and
New York this summer. “You have to be smart about plan-
& ning tours, because it’s difficult to make money on the road
as a folk singer,” she says. “You have to do it strategically,
like a puzzle.” She recently returned from Toronto’s Folk
Alliance conference, where she was joined onstage by Peter, Paul & Mary’s
Paul Yarrow. Contact Allard at 804-823-1240. MELISSA RUGGIERI

ALLARD

drummer Loren Duffey, performs upward of 20 |

H BY JIM BESSMAN

NEW YORK-—Katell Keineg, the
Dublin resident who hails from Wales
and Brittany, France, and stays off and
on in New York, brings a suitable world-
music tinge to her second album, ‘Jet,”
due June 3 on Elektra Records.

In addition to the expected rock
instrumentation, Keineg, whose musi-
cally eclectic and lyrically literate 1994
album debut, “O Seasons O Castles,”
drew great critical acclaim, brings to
“Jet” the otherworldly sounds of hand
drums, bouzouki, lyre, bina, tamboura,
tanbur, and tamburitza.

“It wasn’t a conscious effort to make
a collage of world music,” says Keineg,
“but everyone just played whatever they
brought and used their imaginations in
trying out different things.”

The result, notes Elektra senior mar-

Artists & Music

#

Keineg’s ‘Jet’ Revs Up On Elektra

keting director (U.8.) Dane Venable, has
the label fired up about the project.

“People still thought of her as ‘O Cas-
tles’ Katell, so no one really knew how
much artistic
growth there
would be,” says
Venable. “But when
we first heard a
five-song tape of
her new mus:ec,
everyone was talk-
ing about it, anc it
sparked a lot of
internal debazte
over how best to
start [promotion of] the album.”

As Venable notes, one contingent at
the company wanted to lead with the
track “Smile.” “From a purely com-
merecial standpoint, we could have gone
to numerous formats with it, made a

KEINEG

video, and gone the whole nine yards
and exploded it out of the box,” he says.
“But the winning school felt that ‘One
Hell Of A Life’ was the obvious choice,
because it was more of a bridge for
those who really loved the first album—
showing Katell’s vocal and songwriting
growth from there to this album.”

The artist herself notes the differ-
ence between the two discs. “We didn’t
make the new one in a studio, for one
thing—and I’d recommend that to any-
one,” says Keineg, who co-produced
“Jet” with Eric Drew Feldman and John
Holbrook. The latter engineered Natal-
ie Merchant’s “Tigerlily,” on which
Keineg sang backup.

“We rented a house in Bearsville,
N.Y., and recorded in the living room,”
she continues. “So it was more relaxed
and humane than putting in incredibly

(Comtinued on page 36)

The
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Party

is probably not the best time to announce

you don’t have one.

Your CD. Your baby. You're not going to trust
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoyndScan® The Hi i _selling ti ; ; . i
z e Heatseekers chart lists the best-selling titles by new and develo, artists, defined as th ho h d in thi
- « % SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I l I l i“ top 100 of The Billboard 200 chart. When an althm reaches tﬁ: Ie?/'er}.gthe'ZIbun? Iar:ﬁj t?:: ar(t)iss?’:/sSbsgzllﬁennetvgl'b?ﬁnp?gr:: irlr?megi-
v Su| @ MAY 3, 1997 ately ineligible to appear on the Heatseckers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
E lgl < £ ég ARTIST . TITLE available. () Albums with the greatest sales gains. © 1997, Billboard/BPt Communications.
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
A k& NO.1 & &« & 26 24 3 MICHAEL CARD MYRRH 4605/WORD (9.98/12.98) UNVEILED HOPE
@ 3 8 TONIC POLYDOR 531042/A8M (8.98/10.98) LEMON PARADE 27 27 10 FRANKIE CUTLASS vIOLATOR 1548%/RELATIVITY (10.98/15.98) POLITICS & BULLSH*T
[@)) 15 | MATCHBOX 20 LavA92721/AG (7.98/1198) YOURSELF OR SOMEONE LIKE YOU 28 | 21 | 4 | RAYJ EASTWEST 6201 7/EEG (10.98/16.98) EVERYTHING YOU WANT
(3)| — | 1 | ARTIFACTS BiG BEAT 92753/AG (10.98/15.98) THAT'S THEM 29 | 31 | 34 | AKINYELE 700 31142+VOLCANO (6.98/9.98) PUT IT IN YOUR MOUTH (EP)
4 15 2 | THIRD EYE BLIND ELEKTRA 62012/EEG (10.98/16.98) THIRD EYE BLIND 30 | 33 | 34 | FUN LOVIN' CRIMINALS EMI 35703 (7.98/11.98) COME FIND YOURSELF
% | 2 | 2 | TRACEY LEE BYSTORM 53036+/UNIVERSAL (10.98/15.98) MANY FACEZ 31 | 2 | 16 | BARENAKED LADIES REPRISE 46393 WARNER BROS. (10.98/16.98) ROCK SPECTACLE
(6] 40 | 33 | AMANDA MARSHALL epic 67562 (1098 EQ/16.98) AMANDA MARSHALL 32 | 42 | 6 | NUYORICAN SOUL GIANT STEP/BLUE THUMB 1130*/GRP (9.98/15.98) NUYORICAN SOUL
1 6 2 3X KRAZY NOO TRYBE 42961/VIRGIN (10.98/16.98) B STACKIN CHIPS 13 34 32 LOCAL H ISLAND 524202 (8.98/14.98) AS GOOD AS DEAD
8 7 k
75 RONAN HARDIMAN PHILIPS 533757 (10.98/17.98) MICHAEL FLATLEY’S LORD OF THE DANCE % 43 27 SHAKIRA @ SONY 81795 (7.98 EQ/12.98) PIES DESCALZOS
9 10 2 DAVID KERSH 77848 (10.98/15.98 -
EURE) (1038 ) COPRINGHIE WERILERY 35 32 35 ANN NESBY PERSPECTIVE 549022/A&M (10.98/14.98) I'M HERE FOR YOU
13 10 FREAK NASTY HARD HOOD/POWER 2111/TRIAD (10.98/15.98) CONTROVERSEE... THAT'S LIFE.. AND THAT'S THE WAY ITIS -
36 36 10 LESS THAN JAKE CAPITOL 37235 (6.98/9.98) LOSING STREAK
11 9 15 | ERIC BENET WARNER BROS. 46270 (10.98/15.98) TRUE TO MYSELF
k1 22 12 | SPACE GUT REACTION 53028/UNIVERSAL (10.98/15.98) SPIDERS
12 8 4 WILD ORCHID RCA 66894 (10.98/15.98) WILD ORCHID
= — 38 30 4 MACHINE HEAD ROADRUNNER 8860 (10.98/15.98) * THE MORE THINGS CHANGE...
13 11 23 NO MERCY ARISTA 18941 (10.98/15.98) NO MERCY 2 m 2
OUT OF THE GREY SPARROW 51563 (10.98/15.98
14 18 8 SNEAKER PIMPS CLEAN UP 42587/VIRGIN (10.98/15.98) BECOMING X - Tah 5 ) LERUR D)
1 B X
15 12 4 CAEDMON'S CALL WARNER ALLIANCE 46463/WARNER BROS. (8.98/13.98) CAEDMON'S CALL S el s Eaehey RIETIE: 64
20 | 37 | JACI VELASQUEZ woRD 67829/P1C (10,98 E015.98) HEAVENLY PLACE 4 | 38 | 4 : MILA MASON ATLANTIC 82923/AG (10.98/15.98) THAT'S ENOUGH OF THAT
17 | 14 | 40 | DI KOOL CLRAMERICAN 43105WARNER BROS. (10 98/15 98) LET ME CLEAR MY THROAT 3251 15 I GRUPOILIMITE FOLYGRAVILATROISST312 (7, 9612198) BARTIERDOME LA L
— | 13 | BOB CARLISLE DIADEM/BENSON 9691/BRENTWOOD (10.98/16.98) SHADES OF GRACE 43 | 39 | 6 | ORB ISLAND 524347 (10.98/16.98) PIELLIES]
19 | 15 | 16 | RAHSAAN PATTERSON mca 11559 (9.98/12.98) RAHSAAN PATTERSON 4 | % | 2 | DAFT PUNK sOMA 42609VIRGIN (10.98/16.98) ORI
20 | 16 | 37 | CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98) | STOLED THIS RECORD — | Z | ANGELINA UPSTAIRS 1005 (9.98/14.98) THE ALBUM
28 4 BIG HOUSE MCA 11446 (10.98/15.98) BIG HOUSE 46 49 3 RICK BRAUN BLUEMOON 92743/AG (10.98/16.98) BODY AND SOUL
(22| 9 | 3 | K'SCHOICE 550 MUSIC 67720/EPIC (10.98 EQ/16.98) PARADISE IN ME — | 1 | ORBITAL INTERNAL/FFRR 124129/LONDON (9.98/15.98) IN SIDES
23 | 19 | 6 | THREE 6 MAFIA PROPHET 4405 (9.98/14.98) THE END — | 1 | URBAN KNIGHTS GRP 9861 (10.98/16.98) URBAN KNIGHTS 1l
24 | 25 7 REEL BIG FISH MOJO 53013/UNIVERSAL (7.98/11.98) TURN THE RADIO OFF 48 | M4 1§ | THE SUICIDE MACHINES HOLLYWOOD 162048 (8.98/12.98) DESTRUCTION BY DEFINITION
25 | 23 | 4 | OMC HUM! 533435/MERCURY (10.98/16.98) " HOW BIZARRE — | 1 { OUR LADY PEACE COLUMBIA 67940 (10.98 EX/16.98) CLUMSY
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE

APPETIZING SPREAD:
Arista/Austin is blanketing its
home turf for the release of
“Pienie,” the major-label debut
from Texas stalwart Robert
Earl Keen.

Working with Austin-based
Keen supporters triple-A

Espanol Effort. Five years
after her Quality Records

specified “reception.”

On April 24, Keen an-
nounced on KGSR that pass-
holders would be granted
access to a concert to be held
Monday (28) at Liberty Lunch
in Austin. Representatives
from Arista reported that
more than 300 orders had been
taken before the radio an-
nouncement.

Following that special en-
gagement, Keen, who is
booked by Monterey Peninsu-
la Artists, will make a series
of in-store appear-
ances throughout
the state. He will

—

g1 Armed And Ready. Now that
drummer Chris Verene has
recuperated from an arm injury,
the Rock*A*Teens are ready to
hit the road in support of their
Daemon Records reiease,
“Cry.” Verene accidentally sev-
ered a tendon while opening a
window. The Rock*A*Teens
opened for Indigo Girls April 25
and will continue a club tour
into the summer.

REGIONAL HEATSEEKERS NO.1s

- e —
MOUNTAIN NORTHEAST

Tonic, Lemon Parade

HEATSEEKERS CHART

six-album Sugar Hill Records
catalog from country to rock
bins.

Sugar Hill worked largely
with folk radio during its pro-
motion of Keen’s last album,
“No. 2 Live Dinner,” which
peaked at No. 6 on the South
Central Regional Reundup
chart (Popular Uprisings, Bill-
board, April 13, 1996).

DIG THIS: “Dig Me Out” by
critically lauded Kill Rock
Stars act Sleater-Kinney
debuts at No. 11 on
the Pacific Regional
Roundup this week.

also tour Southeast-
ern markets in May.

Though Keen’s
country leanings

atbum~Anget Baby”
peaked at No. 6 on the
Pacific Regional Roundup,
Angélica is back with a
new label and approach.
The singer’s self-titled
Arista/Latin debut is also
her first full-length set in
Spanish. “Vaya,” the first
single from the self-titled
album, which was released
April 15, has garnered
spins at KLVE and KVAR
Los Angeles.

KGSR and indie retailer
Waterloo Records, the label
has organized a Texas Blitz
Tour promotional campaign
for the Tuesday (29) release.
Through the program, the
first 1,000 people to pre-order
“Picnic” at Waterloo were
issued laminates for an un-

shine through on
“Picnie,” Arista will
concentrate on
mainstream rock,
college, folk, and
triple-A radio,
where the album’s
first single, “Over

—

\

EAST NORTH CENTRAL
{Roncn Mardimcn, Michos! e’ Lo Of e Darce |

The album is per-
forming exceptionally
well in its Portland,
Ore. home market

<+ BY DOUG REECE

Friday (2) in Cincinnati, and
Saturday (8) in Chicago.

Wind-up serviced radio and
tour markets with copies of
the promo-only CD and has
been distributing posters and
stickers that advertise tour
dates.

Of the four new “Cateh Me”
tinkerings, we prefer the MX

h

and Olympia, Wash.,
where indie outlet
Rainy Day Records

- MIDDLE ATLANTIC
WEST NORTH CENTRAL Arfitacts, That's Them
Matehbox 20, Yourself Or Someone Like You
L G Gl ooty , T = 3

T reports that the title

SOUTH ATLANTIC
Tracey Lee, Many Facez

e

PACIFIC s

I has sold out. The
group kicks off its

3X Krazy, Stackin Chips

The Waterfall,” has
been aired by such
stations as KMTT
Seattle, WXPN
Philadelphia, and
WRLT Nashville.

The label is also touting the
album’s rock links. Notable
items include production by
John Keane (R.E.M., Wide-
spread Panic) and backup
vocals on a number of tracks
by Cowboy Junkies vocalist
Margo Timmins.

Arista has also requested
that retailers transfer Keen’s

SOUTH CENTRAL
Maichbox 20, Yourself Or Someone Like You

¥ |
W
THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists,
MOUNTAIN NORTHEAST
1. Tonic Lemon Parade 1. Tonic Lemon Parade
2. David Kersh Goodnight Sweetheart 2. Artifacts That's Them
3. 3X Krazy Stackin Chips 3. Third Eye Blind Third Eye Blind
4. OMC How Bizarre 4. Amanda Marshalt Amanda Marshall
5. Amanda Marshall Amanda Marshal} 5. Tracey Lee Many Facez
6. Third Eye Btind Third Eye Blind 6. Ronan Hardiman Michae! Flatiey's Lord Of The Dance
7. Artifacts That's Them 7. DJ Kool Let Me Clear My Throat
8. Naked Naked 8. Powerman 5000 Mega!! Kung Fu Radio
9. Matchbox 20 Yourself Or Someone Like You 9. Barenaked Ladies Rock Spectacle
10. Tracey Lee Many Facez 10. Sister Hazel Somewhere More Familiar

T club tour Friday (2) in
Moorhead, Minn.

CATCH-UP: If you
missed it on its last go
around, be sure to
check out the new
remixes of Wind-up (formerly
Grass Records) act Chimera’s
“Catch Me,” from the band’s
album, “Earth Loop.”
Though the album was
released in July of last year,
Wind-up is hoping to capitalize
on the band’s exposure as it
opens dates for the Sneaker
Pimps. Gigs will be held
Wednesday (30) in Detroit,

Not Your Average Joe.
Jive recording artist Joe,
whose album “All That |
Am” will be released June
17, has an early jump on
R&B radio with his first sin-
gle, “Don’'t Wanna Be A
Player.” The song, which
radio picked up on after it
was included on the
“Booty Call” soundtrack, is
gathering spins on such
stations as KDKS Shreve-
port, La.; KIPR Little Rock,
Ark.; and WPLZ-FM Rich-
mond, Va. The artist will
begin a radio promotional
tour in the coming weeks.

Vs. BMX (Which Is Radder?)
mix, retooled by Up Records’
Land Of The Loops (aka
Alan Sutherland).

18

www americanradiohistorv.com

BILLBOARD MAY 3, 1997



www.americanradiohistory.com

Billbx ard

R&B SINGLES A-Z

Billboard

MAY 3, 1997 MAY 3, 1997
- TITLE (Publisher — Licensing Org.) Sheet Music Dist. o
85 2 MUCH BOOTY (IN DA PANTS) (Tango Rose, ASCAP)
6 BIG DADDY (Dofat, BMI/Warner-Tamerlane, BMI/Soul On
Soul, ASCAP/EMI Apnl, ASCAP/Riefman, ASCAP) HL/WBM
™ 58 BILL (Mis? Buéch, BMI/W;g‘r‘en )Hl(l?ebrand, Bh?ls) ™
) ) ) ] o ) ) 44 CALL ME (FROM BOOTY CALL) (Zomba, BMI/Srand,
A e i e e B g o oundes, B Warer Crasiel, B s ASCAP) | |G 8 e it B ngia cnar,
referer ng exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 12 ¥;VABN "T NOBODY HOLD ME DOWN (lustin Combs, Soi”idlslc'i’i®
ASCAP/Sugarhill, BMI/EMI Aprit, ASCAP/Amani.
ASCAP/July Six, ASCAP/NASHMACK, ASCAP/M. Betha,
2 |x z 15| = ASCAP/Buchu, ASCAP) HL x|x|z o 1 =
o g o g @ o 32 COM/EOI(])(I]I (BK Li\g&nc)e, BMI/Warner Chappel! 2 g o 2% 2
4 2 BMI/2000 Watts, ASCAP) WBM 2 4
2|5 5| TITLE 2|5 5| TTLE 2 CUPID (A, ASCAP/EMI April, ASCAP/Beane Tribe, 2l |&|nme 2G| 8| TITLE o
& | S 2 | ARTIST (LABEL/PROMOTION LABEL) £ | 3| | ARTIST {LABEL/PROMOTION LABEL} ASCAP/C,@E?‘ ;\SCAP/Kevin Wales, ASCAP/Justin i~ | = | 2 | ARTIST (LABEL/PROMOTION LABEL) = | 3 | | ARTIST (LABEL/PROMOTION )
g Combs, P} HL » —
b N'T KEEP WASTING MY TIME
ale WORLD (RAPTURE'S DELIGHT) 70 THE CYPHER: PART 3 (Cutiass, BMI/Jumping Bean, 38 (35| 5| DO
*x NO.1 &% RRSONEGTVE) B, RSCAPG. ASCAR/CHE e Eeat 7 * % NO.1 & & I TEDDY PENDERGRASS (SUREFIRE)
. 3 WBM HYPNOTIZE
2 21| DON'T LEAVE ME 45| g | STRAIT PLAYIN 1]2 |4 a0 | 7 | BILL
BLACKSTREET (INTERSCOPE)2 wks at No. | : \ 31 DA’ DIP (Eric Timmons) E NOTORIOUS B.1.G.JBAD 80Y) 2 whs at No. 1 PEGGY SCOTT-ADAMS (MISS BUTCHMARD! GRAS)
; ! ks at No._ SHAQUILLE O'NEAL (T.w.1SM/TRAUMA) o DOb%S Ggr T/(E] T HEAVEN? fS{ibIesons BMYSteady — TS0 (
CAN WE | CAN MAKE IT BETTER Mobbin’. BMI/EMI Blackwood, BMI) DADDY p— ;
211 10| s awe 441 24 | | (THER VANDROSS (LV/EPIC) 82 DgN'T GO (Tee Rick Hits, BMD) e 2| 7| 3 | Brocka THE Bz (0 MERCEDESLAFACEARITA 1 | JAYZ (ROC-A-FELLAPRIORITY)
45 DON'T KEEP WASTING MY TIME (Ted-On, BMI/Marmatt, ;
3 20 | IN MY BED 43 | 28 | | BELIEVE | CAN FLY ASCAP/Arcbess, BMI) ' (3 49 | BELONG TO VOU (EVERY TIME | SEE YOUR FACE) 41 |38 | 20 | RUNNIN
| DRU HILL (ISLAND) R. KELLY (WARNER SUNSET/ATLANTIG/JIVE) 8 DON-TBLET/GO (LOVE/)S(FROM SEXTS(IZLO/FOF) %{%mm ROME (R 2PAC. NOTOROUS BLEG, RADK) DRAMACDAL & STRETCH MERGELA)
Noize, BMI/Hitco, BMY/Sailandra P/One 01" Ghetto
HYPNOTIZE 0 MONEY MO PROBLEMS " . RETURN OF THE MACK T.0.N.Y. (TOP OF NEW YORK)
4 |+ 10 THE NOTORIOUS B.L.G. (BAD BOVARISTA) R R A R A — ngASCAP/WBv ASCAP/Belt Star, ASCAP/AImo. ASCAP) | (D] 9 | 10 | BER IR RloN arLantic) 42| A1 | 11 | cAPONE N-NOREAGA (PENALTY/TOMMY BOY)
® 11| cupiD 43140 26 | LET’S GET DO 16 DON'T WANNA BE A PLAYER (FROM BOOTY CALL) 5 | 3 | 15| CAN'T NOBODY HOLD ME DOWN 43037 | 15| ON&ON
| 112 (BAD BOY/ARISTA) TONY TONI TONE (MERCURY) {Zomba, ASCAP/Kiely, ASCAP/Conversation Tee, PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA) ERYKAH BADU (KEDAR/UNIVERSAL)
ASCAP/EMI Blackwood. BMI/Rodney Jerkins, BMi/Foray, B
1 7 LOVE IS ALL WE NEED 5813 | 2 MILES TO EMPTY SESAC/1972, SESAC) 61612 LL BE |1 G.0.D. PT.
MARY J. BLIGE (MCA) BROWNSTONE (MJJ/EPIC) 88 DO THE DAMN THING (Lil’ Joe Wein, BMI) FOXY BROWN FEAT. JAY-Z (VIOLATOR/DEF JAM) MOBB DEEP (LOUD)
s 66 EMOTIONS (Creators Way, ASCAP)
OR YOU | WILL HEAD OVER HEELS \ CUPID WU-RENEGADES
7 F 20 | FOR Wikowbawarner sunsearanticr | |49 | 37| 11 | HEAR SN e ot MASTERSCRAVEEP) 2 gVMEI}‘EVCan'Néfw:)C'}LOSE MY EYES (Sony/ATV LLC. 7] 8|10 112 @ap Boviarista) 50| 6 | KILLARMY fWU TANG/PRIORITY)
BIG DADDY HAIL MARY 47 FEELIN'IT (Lil Lulu, BMI/Biggie, BMI) FOR YOU | WILL COLD ROCK A PARTY
16 HEAVY D (UPTOWN/UNIVERSAL) 463218 MAKAVELI (DEATH ROW/INTERSCOPE) 4 /FX(S](?AV%]V | VXISLC';\(EROM SPACE JAM) (Realsongs, 8159 MONICA (ROWDY/WARNER SUNSET/ATLANTIC) 4639|123 MC LYTE (EASTWEST/EEG)
T P/WB P) WBM -
| GET IT TOGETHER NOBODY FOR Y lour'd, ASCAP/PSO, ASCAP) WBM BIG DADDY NO TIME
@ 14 | 302 (8 10/MoTOWN) 4 42_‘ 37 | KETTT SWEAT FEAT. ATHENA CAGE (ELEKTRAEEG) 130 FORNOU Colou ?poe"y |n/mi'onv BMI; 9| 7 | 10| Feavy b (UPTOWN/UNIVERSAL) 47 | 40 | 29 | [\ kit FEAT. PUFF DADDY (UNDEAS/BIG BEAT
E T T 36  GANGSTAS MAKE THE WORLD GO ROUND (Gangsta
1 CRUSH ON YOU REQUEST LINE 3 GET IT TOGETHER | ALWAYS FEEL LIKE (SOMBODY'S WATCHING ME)
10 | 1115 | [ikondrear L cense anoesse soamanavng | | 48 34| 13 ZHA?\IE (ILLTOWN/MOTOWN) Eio%g“f\'sﬁ:ing/gggérﬁ%’;ﬁ?\il 'ESB"W’EECAP’B“E 10]10]12] 702 @ 1omorowmy 48 45| 13 | tmy e e creaa b STes P 0 Ui
| WHAT’S ON TONIGHT THE THEME (IT'S PARTY TIME; 7 GETIT TOGETHER (Check Man, ASCAP/Ness, Nitty & WHAT'S ON TONIGHT DO G'S GET TO GO TO HEAVEN?
11 13 | YONTELL JORDAN (DEF JAM/MERCURY) 49| 47]12 TRAECETV LEEE (B&STO?M/UNNERSAL)) o Ei‘%°ﬂ% ?LSBC?P/WE,Saw;)/ng e — 1} 11| 12 | GONTELL JORDAN (DEF JAMMERCURY) 49 | 47 | 10| RiGHIE RICH (OAKLAND HILLS A1510/DEF JAM)
T [ am. ark's True Funk, r.Sex,
12 g | 4 PAGE LETTER 50|39 | 12 | STOP BY ASCAP/Scarab, BMI/Ensign, BMI/EMI April, ASCAP) HL 13| § | YOU DON'T HAVE TO HURT NO MORE | | 50 | 47 | 97 | KNOCKS ME OFF MY FEETYOU SHOULD KNOW
| AALIYAH (BUACKGROUND/ATLANTIC) RAHSAAN PATTERSON (MCA) 40 EE’E”}’ Lov%](z(,mba Ascl;\sta/an% ,} CAP/lobete. MINT CONDITION (PERSPECTIVE/AZM) DONELL JONES (LAFACE/ARISTA}
AP/Bring The Noize, BMI/So So Def American,
FOR YOU TEARS FOR YOU UN-BREAK MY HEART
F 9 | KENNY LATTIMORE (coLUMBIA) (BD)| 54 | 35 | 1€ iSiev BROTHERS (T-NECKISLAND) ?gf]'ﬁ“rf"s‘\e{gcﬁgf’”’/"” Control, ASCAP/Throwir [ 13]14] 6 | kenny LATTIMORE (COLUMBIA) 31| 431 28 | oI BRAXTON (LAFACE/ARISTA)
G.HETT.OUT. SOMEBODY'S 19 GHETT.0UT. (Zomba, BMI/R Kelly. BMD) | SHOT THE SHERIFF GONNA LET U KNOW
4| GiakEiNG r?xcss {BIG BEAT/ATLANTIC) 52146 | 15] iNpPesEm) SOMEEODY 65 gi‘%/[é.MPg./{g C‘Er?}fe's'?“”ﬁ'f“ﬁgék’rffb th_rtnyson, 14115 | 8 | 42RREN G (G FUNKIDEF JAMIMERCURY) 52|49 1 4 | [}"BUD & TIZONE FEAT. KEITH SWEAT (SLAND)
B i uvenile Hell, nicity, |
§ | NEXT LIFETIME 53|51 (11| | DON'T WANT TQ ASCAP/MCA, ASCAP) 15|12 | 18| IN MY BED (53) | 1 | !GAVE YOU EVERYTHING
B ERYKAH BADU (KEDAR/UNIVERSAL) TONI BRAXTON (LAFACE/ARISTA) 53 GONNA LETU KNOW (Bas?tone, BMI/Pay Town, BM1) DRU HILL (SLAND) 4 PM (NEXT PLATEAU
] 22 HARD TO SAY I'M SORRY (Double Vision 3
ON & ON WHO YOU WIT . i HARD TO SAY I'M SORRY NO ONE KNOWS ABOUT A GOOD THI
16 E 9NN A DU ERS A B4 | 2 | JAv7 (QWESTWARNER BROS.) 7 ﬁSE%‘l\]P{JVJg;‘"‘HETET'S‘e('S'%'r‘@m'/S%?é'Bém /'f‘?y'é\?’gml i 16 | 16 | 1 | 17 VET FEAT. PETER CETERA (LAFACE/ARISTA) 67| 4 | CORTIS MAYFIELD (WARNER BROS.)
YOU DON'T HAVE TO HURT NO MORE THIS WEEKEND Wiil, ASCAP/Zomba, ASCAP/Slam U Well, ASCAP/Jelly's LET T GO STEP INTO A WORLD (RAPTURE'S DELIGHT)
|17 | 1| 14| \iiNT CONDITION (PERSPECTIVE/A&M) (55 61 | 7 | ARN NESBY \PERSPECTIVE/ASM) L Lb& ASCAP/12 & Under. BMI/Jumping Bean, 111819 | Rav s easTwesteee) %1961 7| kesone une)
TELL ME DO U WANNA NOTORIOIS THUGS 98 HIP- HOPERA(KIIIa Doy BMI/OhVerse Creations, LET ME CLEAR MY THROAT THAT'S RIGHT
IJF 11| GINUWINE (550 MUSIC/EPIC) 69| 3 | THE NOTORIOUS B.1.G, (BAD BOV/ARISTA) BMI/Sony/Tete San Ko, %ngCA ) H 20| 24 | 57 KOOL (CLR AMERICAN/WARNER BROS.) 541 B | D)TAT FEAT RAHEEM THE DREAM (BREAKAWAY)
B 1 HYPNOTIZE (Big Poppa, ASCAP/)usIm Combs,
- | THE SWEETEST THING JUST THE WAY YOU LIKE IT ; JAZZY BELLE LUCHINI AKA (THIS IS IT)
2|15 | rqvaoupaLsrsiar bpmicovba | | 97 | 48 | 11| 7ashia Hotioay (Mca) ﬁggﬁ%ﬂ;‘g’ﬁé‘gfﬁ%ﬂi&e “ﬁ{féﬁﬁg‘agmfﬁﬁ',”é‘ﬁm _13_ 17| 4 | GUTKAST (LAFACEARISTAY 51152 | 22| Cawe Lo (PROFILE)
) BELONG TO YOU (EVERY TIME | SEE YOUR FACE) LOVE DON'T LOVE YOU ANYMORE HLWBM 1 LOVE ME SOME HIMA DON'T WANT TO LOVE IN AN ELEVATOR
2011 8| Rowe (rew 98155 | 5 | [JTHER VANDROSS (LVEPIC) 51 }é‘&,‘,’.’é‘}ﬁ&ﬁ?&&ﬂ‘fi}.‘sg%ﬁ?&gi‘é’ﬂﬁé‘é’éﬁﬂ" 20| 19| 6 | NI BRAXTON (LAFACE/ARISTA) 641 2 | JGHNNY GiLL (MOTOWN)
1 I'LL BE STOMP BM o DON'T WANNA BE A PLAYER ] GHETT.OUT.
2| 1 12| 5oy BROWN FEAT. JAY-2 (VIOLATORIDEF JAM) ! | GoD's PROPERTY (B-RITE/INTERSCOPE) 30 | BELIEVE I CAN)FLV (FROM SPACE JAM) (Zomba, U Joe e L CHANGING FACES (BIG BEAT/ATLANTIC)
BMU/R Kelly. BMI) WBI
. RETURN OF THE MACK 1 SHOT THE SHERIFF STOP THE GUNFIGHT THE CYPHER: PART 3
22) 20 12| 3aRK MORRISON (ATLANTIC) 60 | 53] 7 | \WARREN G (G FUNWOEF JAMMERCURY) 22 'ygﬁﬁ{ﬁ}’f, '(NF,‘{?,% AT'#% ',{',Eﬁ%ﬂég%";.‘}'g‘i%‘},;ﬁ;‘;" 311 2 | TRaPP (DEFF TRAPPAINTERSOUND) 60 | 61 | 12 | FRANKiE CUTLASS (VIOLATOR/RELATIVITY)
DON'T WANNA BE A PLAYER I'M NOT FEELING YOU Koppelman, BMI/Marlin Bandier, BMI/Jonathan Three. I'M NOT FEELING YOU MAKE UP YOUR MIND
%5 6| oEuve B1 | 49| 16 | yWETTE MICHELE (LOUD) Sm%ﬂ“zeh BMI/EMI Blackwood, BMI/Bullseye. ASCAP) 23| 21| 1 | yWETTE MICHELE (LOUD) 61|60 | 8 | ASSORTED PHLAVORS (HALL OF FAME/EPIC)
| LOVE ME SOME HIM ONE MORE DAY 3 | BELONG TO YOU (EVERY TIME | SEE YOUR FACE) DA’ DIP DON'T GO
26 31 TONI BRAXTON {LAFACE/ARISTA) —|! NEW EDITION (MCA} (Mike's Rap, BMI) . 30|27 FREAK NASTY (HARD HOOD/POWER/TRIAD) 52 JELLIE (WHEY OWWT)
25120 ¢ | MY BABY DADDY 63|57 19| DA'DIP 46 IRgr?n'fe"‘gfxxgcllP[}EMgAE ’Xé%“ﬁ'pﬁr"n”r';ilé‘?ﬁﬁiﬂ(,’i%'&p> HL 25|22 | g | HEAD OVER HEELS 63| 48 | 8 | WEEKEND THANG
BROCK & THE BZZ (TONY MERCEDESLAFACEARISTA) FREAK NASTY (HARD HOOD/POWER/TRIAD) 87 IDONT KNO%FROM SPR%NG/)P (Scrivs, %," Sounds ALLURE FEAT. NAS (TRACK MASTERS/CRAVEEPIC) ALFONZO HUNTER (DEF SQUAD/EMI
EVERY TIME | CLOSE MY EYES 1 BELIEVE IN YOU AND ME 0t A Poet. BMI/Moe Stewart, BMYPMP, BMI/Longitude, FULL OF SMOKE EMOTIONS
21 20| Bagyrace (€PIC) 64 63| 22 | wWriTNEY HOUSTON (ARISTA) gmﬁ:ﬁgsi‘ig’**’wm‘g Style. ASCAP/Beyond 26|27 | 8 | chRiSTION (ROC A FELLADEF JAWMERCURY) | | 84 | 63 | 2 | Tisia (AT ) cREATORS WAYBG BEATATLANTE)
27|21 20| CAN'T NOBODY HOLD ME DOWN 1 | 1T'soN 74 IF TOMORROW NEVER COMES (Major Bob. 271726 | 8 | REQUEST LINE 65 | 57 | 14 | THINGSLL NEVER CHANGERAPPERS BALL
=% | PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA) . MARY J. BLIGE (FEAT. R. KELLY} (MCA) 79 AEC/‘\IP/BSAE /‘RIS%AYF;) o RS RS ZHANE (ILLTOWN/MOTOWN) E-40 FEAT. BO-ROCK (SICK WID' IT/JIVE)
1 GAVE YOU EVERYTH aham, P dor, P
29 7 | THINKING OF YOU 72| 2 | IT MUST BE LOVE 10 I'LL BE (Slam U Well, ASCI&P;)eIIayr']; Jams e 28 | 24 | 12 | THE THEME (IT'S PARTY TIME) 66 | 59 | 19 | }BELIEVE IN YOU AND ME/SOMEBODY BIGGER...
TONY TONI TONE (MERCURY) ROBIN . (BIG BEAT/ATLANTIC) BMI/Twelve And Under, BMI/jumying Bean L L C.. BMI/Lit TRACEY LEE (BYSTORM/UNIVERSAL) WHITNEY HOUSTON (ARISTA)
Lulu, BMI/A La Mode, ASCAP/Rene Moore, ASCAP/EMI
ONE IN A MILLION UN-BREAK MY HEART el b GHETTO LOVE ME OR THE PAPES
23128 15| AlIvAH (BLACKGROUND/ATLANTIC) 67 | 66 | 32 | 70N BRAXTON (LAFACE/ARISTA) 15 }"[%C’EA,\%%ASP&% HIM/I DON'T WANT TO (EMI 28| 23 | 11| Gx'BraT FeAT. T-802 (50 50 DEFcoLUMBIA) | | 87 | 53| 5 | JERUTHE DAMAA [PAYDAYLONDONISLAND)
30)| 30 7| WHAT KIND OF MAN WOULD | BE 71| 3 | COME ON BMV/Cesadida, BMU/Sailandra, ASCAP/Almo. 30| 28 | 9 | GANGSTAS MAKE THEWORLDGOROUND | | gg | 56 | 1] | SAY IF... YOU FEEL ALRIGHT
MINT CONDITION (PERSPECTIVE/A&M) BILLY LAWRENCE FEAT. MC L YTE (EASTWEST/EEG) éﬁnC?ZP/PI;ayngag,) BMI/Too True, ASCAP/Kelly, WESTSIDE CONNECTION (LENCH MOB/PRIORITY) CRYSTAL WATERS (MERCURY)
|/Zomba, BMI) W|
3D)(33| 1| SARASMILE __| 1 | SATURDAY NIGHT 26 I NOT FEELING Y0U (Funkmaster Flex, (3D) 36 | 4 | COME ON 69| 51| 14 | WHATEVA MAN
AFTER 7 (VIRGIN) ZHANE (ILLTOWN/MOTOWN) ASCAP/Relana, ASCAP/Silly, BMi/Sequins Al Noon, BILLY LAWRENCE FEAT. MC LYTE (EASTWESTAEG) REDMAN (DEF JAM/MERCURY)
- ASCAP/Borzoi, ASCAP)
DON'T LET GO (LOVE) LET ME CLEAR MY THROAT i y | BELIEVE | CAN FLY TIGHT TEAM
3231 | 0| £\VoouE (EASTWESTIEEG) 70|56 29 | 5 Ko0L (GLRIAMERICANWARNER BROS | e D ‘g;\;Cl‘/’ég"c"e'gg""é%}"&g}l?xféﬁgﬂgggv 3232 | 21 | & KErLY (WARNER SUNSET/ATLANTIGUIVE) 73| 2 | sAmMUS FEATURING FLU (RAW TRACK!
BLOOD ON THE DANCE FLOOR FEMININITY BMI/Boobie-Loo, BMI) WBM ' EVERY TIME | CLOSE MY EYES WEET LOVE
@ 38 MICHAEL JACKSON (EPIC) RYRERRS ERIC BENET (WARNER BROS ) 20 | SHOT THE SHERIFF (Zomba, ASCAP/House Of Fun, 3|25\ 14 BABYFACE (EIE\C) 711555 gLErEErITS OF LIFE (RCA)
= BMI/337 LLC, ASCAP/Cayman, ASCAP/PolyGram,
34 (35| 2| SUMTHIN' SUMTHIN' 72 |67 | 15 | JUST A TouCH ASCAP/Fifty-Six Hope Road, ASCAP/Odnil, 34 | g | JUST THE WAY YOU LIKE IT __| 5 | MOVE IT N MOVE IT OUT
MAXWELL (COLUMBIA) KEITH SWEAT (ELEKTRA/EEG) ASCAP/Polygram Int'l, ASCAP) HL/AWBM TASHA HOUIDAY (MCA) DERELECT CAMP (NEXT PLATEAU)
55 1T MUSY BE LOVE (Spec-o-lite, ASCAP/Traco, BM!) e T .
CALL ME SPIRIT g 2 SHO NUFF SEEIN' IS BELIEVING
352 621)| 1| Ta0 SHonTRIE RiLivED (32| — | 1 | 35 Mo 0F BLACKNESSFEAT.C. MAK PERSPECTVD 53] s /HLE: JEthngsz;PBM,RIVQSMCGAF;\/&S;\%‘}'J?;V%"‘;‘II% el 35| 29| 6 | TELA FEAT. EIGHTBALL & MJG (SUAVE HOUSE) 3 | ADRIANA EVANS (PMP/LOUD)
LET IT GO MIL ASCAP) SPIRIT KEEP 1T ON THE REAL
36 36| 0| ey astwestees —|1 SMRFA%E(FEATZPACAI\DJOHNNVP)(RAPA{UT) 25 JAZZY BELLE (Organized Noize. BMI/Hitco, — | ! | nsoraoesmsceawarmsme | | 4] 70| 2 | 3Xkrazy oo TRYBENIRGIN
BM1/Chiysalis. ASCAP/Gnat Booty, ASCAP) WBM
52| i | HOPELESS 75 70 | 17 | ALL THAT | GOT IS YOU 91 JUST ANOTHER CASE (Dunbar, BMI/Green Mountain, 37133 | g | STEP BY STEP 75| 62| 2 | 1T'S THE PEE 97
DIONNE FARRIS (COLUMBIA) GHOSTRACE KILLAHFEAT MARY J.BLGE (RAZORSHARP) BMI/Unichappell, BMI/Alley, BMI/Trio, BMI/Def Jam, WHITNEY HOUSTON (ARISTA) PMD (FEAT. MOBB DEEP) (RELATIVITY)
(O Recc s with the greatest airplay gains. © 1997 Billboard/BPI Communications. 29 j\gg\?ug WAY YOU LIKE IT (Priceless, BMI/Steven (O Records with the greatest sales gains. © 1997 Billboard/BPI Communications and ScundScan, Inc.
lordan, BMI/loe's, ASCAP/Music Corporation Of America.
HOT RBB RECURRENT AIRPLAY N ——
KEEP | HE ongs Of PolyGram Int'l, ASCAI Tyme. ASCAP/Crystal Waters, ASCAP/Famous, ASCAP/Zappa, ASCAP/Zomba, BMI/E-Forty, BMI/Srand,
1 gﬂ£860,§f§ggAg? :LOtFQS(CHAJ,;;Ia" Rhythm, ASC)AP/SteeI Chest. ASCAP/EMI Blackwood, BMIArving, BMI/Badass, ASCAP/ALBN, ASCAP/Cyphercleff, ASCAP)
. | NO DIGGITY STEELO aa't!, at Hat, BM1) HL/WBM WBM
V| 1|3 | BlacksTReeT (reat. or. oRe) onTerscore) | | 14 | 16 702 (BIV 10/MOTOWN) 23 LET ME CLEAR MY THRORT (Kool ASCAP/CLR. 2 SEEIN IS BELIEVING (S oy ASCAP) 89 TIGHT TEAW (1 Gross ASCAP/Don Damonte
N s s 41  SHO NUFF (Money-N-The Pocket, ASCAP. ASCAP/Stiil Diggin', ASCAP/BMG, ASCAP/Peace Pipe,
213 A YOU'RE MAKIN' ME HIGH 1519136 L,ADY 59 LOVE IN AN ELEVATOR (Kharatroy, ASCAP/B.Black, 77 S0 GOOD (Micon, ASCAP/Dre Baby, ASCAP) ASCAP/)amal M., ASCAP)
IONIIBRAXTONI(FARACE/ARISTA) D'ANGELO (EMI) 20 ‘L‘g%ﬁfgngéf};gg?gmﬂdiﬁng‘}QCAp s 57 SOMETIMES (London, ASCAP/Sony/ATV Tunes LLC, 60 T.ON.Y. (TOP OF NEW YORK) (Suite 28, ASCAP/Percy
312 1| Pony 16|13 | 28 | KILLING ME SOFTLY BV Sunesing Bean BM) . . ASCAP/Black Chick, ASCAP) ) Coles, ASCAP/NASHMACK, ASCAP/Sixth O July, BMD)
| | GINUWINE (550 MUSIC/EPIC) FUGEES (RUFFHOUSE/COLUMBIA) 78 MAKE U!EY%UR WIND (S 0! PolyGram Int'l 80 SPARKLE (EMI Blackwood, BMIRodney Jerkins, BMI/Me 99 TRUE DAT (Divided, BMI/Noisey Street, BMI/Zomba,
" onwy You BEFORE YOU WALK OUT OF MY L SCAF et Wi, ASCAP Sne . ESCAPAE, A Bgﬂnm*hi' ) S 97 U CANT SING R SONG (Frantic S
[o] - Yi ALK F MY LIFE hambers, ' N rantic Soulutions,
4| 41 0| Ti2re e nororous BiG B0 BovarsTa) | | L 37 | MONICA (ROWDYARISTA) B el Rl e = 39 SPIRIT (EMI April, ASCAP/New Perspective, ASCAP/Potygram nt', ASCAP/C-Ya Later Sounds, BMI)
; L ing, EyeeC cnemSts ASCAP/Michael Anthony. ASCAP/For Ya Ear, ASCAP) 50 UN-BREAK MY HEART (Realsongs, ASCAP) WBM
5|5 | ) | ASCENSION (DON'T EVER WONDER) | |18 {9 | 11 | IF YOUR GIRL ONLY KNEW BMI/ENI April, ASCAP/Gifted Pearl, ASCAP) WBM 43 STEP BY STEP (FROM THE PREACHER'S WIFE) 81 WATCH ME DO MY THING FROR ALL THAT)
MAXWELL (COLUMBIA) AALIYAH (BLACKGROUND/ATLANTIC) 90 :\asoc\i\sp HII; XISOSIAEP;T OUT (NP2, ASCAP/Roadblock, : ennoea) ASCAP/BMDG'( ASCAP) HLs e {Zomba, %N” /Hook,&an. Bg" /Fe_MaCS. CASPCAP) ?BM
W T 7 STEP iNTO A WORLD (RAPTURE'S DELIGHT) (Zomba, 72 WEEKEND THANG (Erick Sermon, ASCAP/Zomba,
6| 6| 3 | B mosenvosioro o | | 19|17 [ 10 | S0 Y b rownnTersoor 5 Q";Cﬁﬁfgm?ﬁbpm’ jg%‘;‘}f}’s?;;‘{ec,ﬁ,“;‘,'/ [ ASCAP/BOP, ASCAP/Chrysalis, ASCAP/Embassy, BMI) BMI/Miracle Baby J'ena, BMI) WEM
717 3| TwisTED 20| |1 | NOTIME O ASCAPWE, ASCAP/E, 35 S0P THE GUNFIGHT (Rap Comection, ASCAP/Spec T Fuy Nobl ASCAP Wi
KEITH SWEAT (ELEKTRA/EEG) LIL" KIM FEAT. PUFF DADDY (UNDEAS/BIG BEAT) ASCAP/Scottsville, BMI/EMI Blackwood, BMi) HLAWBM Twelve, ASCAP/B.S.P., ASCAP/EMI Apiil, ASCAP/Justin 33 WHAT KIND OF MAN WOULD | BE (Mint Factory
Bl[y2_[EIJOUCHIMERIEASEIME 21|14 |18 | MY BOO 76 NO ONE BUT YOU (Spansh Ghetto Diamond. BMI/Black ) gﬂ"ﬁﬁiﬁ%ﬁfmﬁﬁ%ﬁéﬁ%&s JONES) (Sony/ATV now f?h‘}"&ﬁuéi?"(?h” lis, ASCAP/Mo’ S
CASE FEAT. FOXXY BROWN (SPOILED ROTTEN) GHOST TOWN DJ'S (SO SO DEF/COLUMBIA) Marbie. BMI/Jumping Bean LL.C., BMI) SCAP SCAP/L ony/ SCAPJS b AS Rl Ao ASCAR/Ba e
61 NO ONE KNOWS ABOUT A GOOD THING (YOU DON'T ;T\gféj\spgm-‘\ CAP/Muszewell, ASCAP/Leon Ware, ASCAP/Swing r,:I;OMoC EQC/AEP?IHWIBQ CAP/Baij,
I'M STILL IN LOVE WITH YOU COLD ROCK A PARTY
9[- | NEW EDITION (MCA) 22| |1 MC LYTE (EASTWEST/EEG) S&Y/EML%ng)Bm?WgMTame”ane BMI/Baobie-Loo, 64  SWEET LOVE (Oid Brompton Road, ASCAP/lobete, BMI) 92 WHEN YOU'RE IN LOVE (Frierson, BMI/EMI
m 5 m 18 ON & ON (Divine Pimp, ASCAP/Tribes Of Kedar, 96 TAKE YOUR TIME (Mo Thug, ASCAP/80884°5, Blackwood, BMI/Per Aspera Ad Astra, ASCAP)
1011 3| JELLME o 23(15| 8 | THIS I3 FOR THE LOVER IN YOU ASCAP/BMG, ASCAP/McNooter, ASCAP/MCA/Music ASCAP/EMI April, ASCAP) HL 75 WU-RENEGADES (Diggs Family, BMI)
Al Corporation Of America, BMI/McNooter, BMI) HL/WBM 95 TALK TO ME (Armato, ASCAP/Sony/ATV Tunes LLC, 73 YOU BRING THE SUNSHINE (Sony/ATV LLC, BMI/Ecaf
LAST NIGHT LOUNGIN 26 REQUEST LINE (9 th Town, ASCAP/Naughty, ASCAP/Ya ASCAP/Wild Orchid, ASCAP/House Of Ellis, ASCAP/MCA., BMI/Yab Yum, BMI/Browntown Sound, BMI/EMI
11|12 3| 57Ver (LAFACE/ARISTA) 28122 | 19| P00t (DEF JAMMERCURY) Ya, ASCAP/DoWhat|GottaDo, ASCAP/Nick-0-Val, ASCAP/To Kill You, ASCAP/EMI Aptil, ASCAP) HL Biackwood, BMI/Rodney Jerkins, BMI)
ASCAP/WB, ASCAP) ' 48  TEARS (Sony/ATV LLC, BMI/Ecaf, BMI) HL 14 YOU DON'T HAVE TO HURT NO MORE (Mint Factory,
12| | | KNOCKS ME OFF MY FEET 25| — | 15| WHY 1 LOVE YOU SO MUCH 8 RETURN OF THE MACK (Perfect, BMI/SPZ, BMI/GEMA) 54  THAT'S RIGHT (Santron, BMI/Chris Jones, BMI) ASCAP/EMI April, ASCAP) HL
DONELL JONES {LAFACE/ARISTA} MONICA (ROWDY/ARISTA} 94  RUNAWAY (Salsoul, ASCAP/Vincent Montana, Jr., ASCAP) 27 THE THEME (IT'S PARTY TIME) (T. Lee, BMI/Guccizm, 86 YOU WILL RISE (Sony/ATV LLC. BMI/Sony,
MISSING YOU i i 63 RUNNIN' (EMI April, ASCAP/Bee Mo Easy, ASCAP/Justin ASCAP/Mystery System, BMI/Outer National, ASCAP/GW ASCAP/Monza Flint, ASCAf’/EcIipsedec_k,' )
13|19 0 BRANDY, TAMIA, G, KNIGHT &C. KHAN (EASTWEST) Recurrents are titles which have appeared on the Hot R&B Combs, ASCAP/Big Poppa, ASCAP) HL. Ir., ASCAF) , ASCAP/Capritair, ASCAP/lizop, BMi/Eliza’s Voice,
: - - Singles chart for 20 weeks and have drapped below the top 50. 83 SAY... IF YOU FEEL ALRIGHT (EMI April, ASCAP/Flyte 69 THINGS'LL NEVER CHANGE/RAPPER’S BALL (WB, ASCAP)
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a COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I ® AND PROVIDED BY  SoundScan®
MAY 3, 1997 ™
| 5 | 63 | 8 | VARIOUS ARTISTS THUMP 9956 (10.98/16.98) OLD SCHOOL FUNK | 46
. z S a | 4a 2 CHRIS ROCK DREAMWORKS 50008/GEFFEN (10.98/16.98) ROLL WITH THE NEwW | 41
2 e 7 R g|g % ARTIST TTLE | £ é 48 | 40 | 30 | 21 | SOUNDTRACK A’ arista 18951 (10.98/16.98) THE PREACHER'S WIFE | |
2|32 ~Nx | 2O LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} aa 49 43 55 23 ERIC BENET WARNER BROS. 46270 (10.98/15.98) TRUE TO MYSELF 43
*x x*NO. Txx % 50 | 46 | 36 | 49 | THE ISLEY BROTHERS A T-NECK 524214/iSLAND (10.98/16.98) MISSION TO PLEASE 2
! i 1 o] THE NOTORIOUS B.1.G. BAD BOY 73011*/ARISTA (19.98/24.98) 4 weeks &t No. | LIFE AFTER DEATH 1 51 15 38 25 GHOSTFACE KILLAH @ RAZOR SHARP/EPIC STREET 67729/EPIC (10.98 EQ/16.98) IRONMAN 1

@ 2 3 10 | ERYKAH BADU A KEDAR 53027*/UNIVERSAL (10.98/15.98) BADUIZM 1 52 | 54 | 45 | 25 | AZ YET @ uarace 26034RisTA (109811598) AZYET | 18

A3)] s 4 6 | SOUNDTRACK COLUMBIA 67917 (10.98 EQ/16.98) LOVE JONES: THE MUSIC | 3 53 | 53 | 48 | 12 | RAHSAAN PATTERSON wmca 11559(9.98/12.98) B RAHSAAN PATTERSON | 48 |
4 4 2 7 SCARFACE RAP-A-LOT/NOO TRYBE 42799*/VIRGIN (10.98/16.98) THE UNTOUCHABLE l 54 | 50 | 47 10 | FRANKIE CUTLASS VIOLATOR 1548+/RELATIVITY (10.98/15.98) IR POLITICS & BULLSH*T | 32

5 3 2 | BIG MIKE RAP-A-LOT/NOO TRYBE 44099/VIRGIN (10.98/16.98) STILL SERIOUS | 3 55 | 56 | 50 | 22 | SHAQUILLE O'NEAL Tu/SM/TRUMA 90087*INTERSCOPE {10.98/16.98) YOU CANT STOP THEREIGN | 21
6 s / 8 | SOUNDTRACK JIVE 41604* (11.98/16.98) BOOTYCALL | 4 | 56 | 44 | 41 | 28 | JOHNNY GILL @ MOTOWN 530646 (10.98/16.98) LET'S GET THE MOOD RIGHT | 7
I 8 5 | 33 | BLACKSTREET A’ INTERSCOPE 90071* (10.98/16.98) ANOTHER LEVEL |1 (51)| NEWD 1 | MARY J. BLIGE MCA 11606 (10.98/16.98) SHARE MY WORLD | 57

* % * HOT SHOT DEBUT * % % 68 | 65 | 3 | NUYORICAN SOUL GIANT STEP/BLUE THUMB 11307/GRP (9.98/15.98) B NUYORICAN SOUL | 58

NEW ) 1 | ROME REAE7441" (10.98/15,98) ROME | 8 59 | 47 | 42 | 19 | REDMAN @ DEF JAM 533470*/MERCURY (10.98 £Q/16.98) MUDDY WATERS | |
9 g 6 IG5 mml;\ésvlaloa;‘ﬂmmscoﬁ niligiiye THE DON KILLUMINATI: THE 7 DAY THEORY | 1 65 | 53 | 36 | AKINYELE 700 31142*/VOLCANO (6.98/9.98) IR PUT IT IN YOUR MOUTH (EP) | 18
10 | 10 3 9 | TRU NO LIMIT 50660+/PRIORITY (12.98/18.98) TRU 2 DA GAME 2 61 | 48 | 43 | 11 | CAMP LO PROFILE 1470* (10.98/15.98) UPTOWN SATURDAY NIGHT 5

T 3 55 | MAXWELL A COLUMBIA 66434 (10,98 £Q/16.98) [ e RWE TS LR NI U e 3 62 | 51 46 | 29 | LUTHER VANDROSS A LV 67553+/EPIC (10.98 £Q/16.98) YOUR SECRET LOVE 2
12 | 1 10 | 28 | LI KIM @ UNDEAS/BIG BEAT 92733 /4G (10.98/16.98) HARD CORE 3 63 | 92 58 | 47 { ANN NESBY PERSPECTIVE 549022/A&M (10.98/14.98) IR I'M HERE FORYOU | 27
13 3 9 93 | SOUNDTRACK A WARNER SUNSET/ATLANTIC 8296 1/4G (11.98/17 .98) SPACE JAM 5 64 | 49 40 14 | SOUNDTRACK @ BUZZ TONE 50635*/PRIORITY (10.98/16.98) RHYME & REASON 1

16 | 17 | 33 | MONTELL JORDAN DEF JAM 533191*/MERCURY (10.98 EQ/16.98) MORE.. | 14 | LOINTEy | GRS L g ER RS 5 LoiE IEOUIERHH
5 | 6 2 §u'§'v’?505525§555é‘&h’v’%"& g?/ﬁs gaE)DZ CONRLICS B CoNEUSON | 6 66 | 59 | 44 | 24 | SNOOP DOGGY DOGG A Dl:ZATH ROW 90038*/INTERSCOPE (10.98/16.98)  THA DOGGFATHER | 1

S5 67 | 64 | 60 | 22 | 4 A" NPG 54982/EMI (22.98/34.98) EMANCIPATION | 6
16 12 0 2 DRU HILL @ ISLAND 524305 (10 98/16.98) B B0 T J 68 55 49 12 SOUNDTRACK @ DEATH ROW 901 14*INTERSCOPE (10.98/16.98) GRIDLOCK'D I
17 15 15 28 | GINUWINE A 550 MUSIC 67685/EPIC {10.98 EQ/16.98) (IR GINUWINE... THE BACHELOR 14 69 50 62 29 | KENNY G &° ARISTA 18935 (10.08/16.98) RIS 9 1
@ 2! L - L2 A ZaooRe (;398/—1&& | Li2 J 70 62 52 24 | RICHIE RICH 0AKLAND HI[L; 4-1510/DEF JAM 533471*MERCURY (10.98 £Q/16.98)  SEASONED VETERAN Tl R
* *

2 | 2 | A YAy ManE et s oo BT e | 1 R
20 | 17 | 14 | 34 | AALIYAH A BLACKGROUND 92715/AG (10.98/16.98) ONE IN A MILLION | 2 72 | 74 | 59 | 6 | THREE 6 MAFIA PROPHET 4405 (9 98/14.98) (R THEEND | 42
21 | 19 | 18 | 44 | TONIBRAXTON A® LAFACE 26020/ARISTA (10.98/16.98) SECRETS | 1 | 70] 9% |3 ,\,{‘ﬁglsooHNSD éggl(?ggme.ga) BOOTY MIX 2: THE NEXT BOUNCE 1t | 70
22 21 16 22 | FOXY BROWN A VIOLATOR/DEF JAM 533684*/MERCURY (10.98 EQ/16.98) ILL NA NA 2 74 69 66 45 JOHNNIE TAYLOR MALACO 7480 (9.98/15.98) GOOD LOVE! 15
23 | 25 | 23 | 22 | TONY TONI TONE @ MERCURY 534250 (10.98 EQ/15.98) HOUSE OF MusiC | 10 @ NEW ) 1 MAD DOG CLIQUE CROSSTOWN 1001 (9.98/14.98) JUST MAD DOG'NIT | 75

NEWD | | | TEDDY PENDERGRASS SUREFIRE 13045 (10.98/16.98) YOUAND! | 24 76 | 67 | 61 | 21 | VARIOUS ARTISTS DEATH ROWINTERSCOPE S0677/PRIORITY (19982396)  DEATH ROW GREATEST HITS | 15 |

(25)| NEWD | 1 | ARTIFACTS BiG BEAT 92753AG (10.98/15.98) THAT'S THEM | 29 77 [ 61 | 54 | 32 | NEW EDITION A vca 11480° (10.98/16.98) HOME AGAIN | 1
26 | 23 — 2 TRACEY LEE BYSTORM 53036*/UNIVERSAL (10.98/15.98) iR MANY FACEZ | 23 18 | & 56 4 RAY J EASTWEST 62017/€EG (10.98/16.98) (R EVERYTHING YOU WANT | 56
21 | 24 | 24 | 6 | LEVERT ATLANTIC 82986/AG (10.98/16.98) THE WHOLE SCENARIO | 10 79 | 72 | 75 | 41 | JAY-Z @ FREEZE/ROC-A-FELLA 50592*/PRIORITY (10.98/15.98) REASONABLE DOUBT | 3
28'| 18 | 12 (RS WARRENG vercuny (1096 Ea/is nKE # LOOK OVER YOUR SHOULDER (REALITY) |} 80 | 66 | 57 | 10 | SOUNDTRACK JIVE 41590 (1198/16.95) DANGEROUS GROUND | 3
29 | 27 21 26 | WESTSIDE CONNECTION A LENCH MOB 50583*/PRIORITY (10.98/16.98) BOW DOWN 1 81 79 77 | 88 | AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS | 34

38 1 39 6 MARK MORRISON ATLANTIC 82963/AG (10.98/15.98) RETURN OF THE MACK | 30 82 | & 71 35 | OUTKAST A LAFACE 26029*/ARISTA (10.98/16.98) ATLIENS 1
31| 8| — i 3X KRAZY NOO TRYBE 42961VIRGIN (10.98/16.98) STACKIN CHIPS | 28 83 76 69 30 | SOUNDTRACK A EASTWEST 61951+/EEG (11.98/17.98) SET IT OFF 3
2 12 | 20| 10 mgggg'gg(llsog%lo&%) FUNKMASTER FLEX THE MIX TAPE VOLUME Il: 60 MINUTES OF FUNK | 2 84 | 77 | 74 | 47 | MASTER P @ NOLIMIT 53978*/PRIORITY (10.98/16.98) ICE CREAM MAN | 3
33 29 25 15 | PEGGY SCOTT-ADAMS Miss BUTCH 4003/MARDI GRAS (10.98/16.98) HELP YOURSELF 9— 8 il i R SWEEIBACHE g e 2ol SWEETBACK —46—
34 | 30 | 32 | 6 | AFTER 7 vircin 42756 (10.98/15.98) THE VERY BEST OF AFTER 7 | 24 LA CAUR B e U o GRS QUELIEEZLVE] 17 )
R 79 | 28 | TELA SUAVE HOUSE 1553/RELATVITY (10.98/15.98) PIECE OF MIND 17 87 85 | 8l 42 | DJ KOOL CLR/AMERICAN 43105/WARNER BROS. (10.98/15.98) IR LET ME CLEAR MY THROAT | 21

88 | 93 | 76 | 14 | FREAKNASTY CONTROVERSEE... THAT'S LIFE...AND THAT'S THE WAY ITIS | g
* % * PACESETTER* % % HARD HOOD/POWER 211 1/TRIAD (10.98/15.98) i)§

58 | 51 | 29 | CURTIS MAYFIELD WARNER BROS. 46348 (10.98/16.98) NEW WORLD ORDER | 24 89 | 73 | 64 | 22 | MOBB DEEP @ LOUD 66992*/RCA (10.98/16.98) HELL ON EARTH 1
7 32 | 3| 52 ggmm@ﬂ NAND THE FAMILY ® WHATCHA [OOKIN'E | 3 98 | 83 | 25 | ALFONZO HUNTER DEF SQUAD 52827/EMI (10.98/15.98) iR BLACKA DA BERRY | 44
TR % | 25 | BABYFACE & eric 67293+ (10.98 £/16.98 e 1 9 | 8 68 | 33 | DO OR DIE @ RAP-A-LOT/NOO TRYBE 42058/VIRGIN (10.98/15.98) PICTURE THIS 3
20 | 36 | 28 | 7 | VARIOUSARTISTS &~ )  MUGGS PRESENTS..THE SOUL ASSASSINS CHAPTER 1 | § 92 | 8 | 100 | 4 | RAHEEM o oosisos BAD BOY FROM G.A. GREATEST HITS 1986-1997 | 83
40 | 31 | 31 | 43 | KEITH SWEAT A® £LeKira 61707+/EG (10.98/16.98) KETH SWEAT | | g3 |~ B US 3 BUE NOTE 300274CARITOL (10.98/15.98) IO o] S
41 35 34 63 2PAC A’ DEATH ROW/INTERSCOPE 524204*/ISLAND (19.98/24.98) ALL EYEZ ON ME ] L 84 S : IR OME Mg e o SD R0 CANTGETENO i

— 3 s 95 | 89 | 78 | 75 | R. KELLY A® JIvE 41579 (10.98/16.98) R. KELLY 1
* % x GREATEST GAINER * % * 9% | 8/ 80 | 24 | LL COOL J @ DEF JAM 534125*/MERCURY (11.98 EQ/17.98) ALLWORLD | 21

99 | — | 5 | TWELVE A.M. AT LASTV.LP 5001 (9.98/14.98) THE TIME HAS COME | 27 &

NEW D) 1 SOUNDTRACK HOLLYWOOD 162097 (10.98/16.98) THE 6TH MAN 97
43 1 37 | 27 ERE 702 Bl 10530735-/MOTOWN (8.98/16.98) iR NODoUSTEY. Bt 98 | 91 | 91 | 5 | DENISE LASALLE maLACO 7479 (9.98/14.98) SMOKIN' (N BED | 79
“ = i 30 LS TR e e =S ol ST ST CF o EETe 2 W i 88 84 92 BONE THUGS-N-HARMONY A*® RUTHLESS 5539%/RELATIVITY (10.98/15.98)  E. 1999 ETERNAL 1
45 | a2 | 35 S N A ko o6 o8 MASTER P PRESENTS.. WEST COAST BAD BOYZ Il | - 2 100 | 95 | 79 | 25 | DA BRAT @ 5050 DEF 67813*/COLUMBIA (10.98 EQ/16.98) ANUTHATANTRUM | 5

(O Albums with the greatest sales gains this week. ® Recording industry Assn. Of America (RIAA) certification for
and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of
prices, are equivalent prices, which are projected from wholesate prices. Greatest Gainer shows ch:

1997, Biltboard/BPI Communications, and SoundScan, Inc.

shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with muiltipiatinum titles indicated by a numeral following the symbol. For boxed sets,
discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD
art’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. BB indicates past or present Heatseeker title. ©

THE RHYTHM & THE BLUES

(Continued from page 19)

beats.

Although 1 appreciate rap
music, rap shows are normally an
exercise in boredom due to the
lack of creativity on stage; for
some reason, strutting back and
forth tossing up hand gestures
just doesn’t hold my attention.
However, early in its performance,
Twista demonstrated promising
choreographed moves.

When vocalist Robin S. took her
turn, she demonstrated stage appeal,
dazzling the audience with 300-
horsepower vocals. Lil” Kim also

performed, rocking the house with
infectious beats that complemented
the artist’s sexy costuming and racy
show.

In all, well-constructed songs,
quality vocals, creative costumes, and
practiced stage skills made this
evening one to remember.

Among the other conference-
standout acts I witnessed were
Island’s Dru Hill, which wowed
crowds with an emotional concert
presentation, and Warner Bros.
debut female R&B crew Phajja,
whose polished show belied the trio’s

youth in performing. Other acts of
note included Motown’s Zhané and
Tony Mercedes/LaFace act B-Rock
& the Bizz, whose catchy, white-hot
single “My Baby Daddy” had the
audience rocking.

However, the most impressive
stage performance was by PMP/
Loud artist Adriana Evans, who
spewed forth a tenured vocal demon-
stration with polished abandon.
Evans had exceptional vocal power
and used it with deceptive ease. If
the label plays its cards right, this
artist’s name could be called during

next year’s music awards shows.

M USIC CHEST: Coming this sum-
mer is Adina Howard’s sophomore
set on Mecca Don/EastWest. “Por-
trait Of A Lady” arrives June 24. At
press time, the first single had yet to
be announced . . . Tony Mercedes
Records’ “My Baby Daddy” is an
infectious novelty single by B-Rock
& the Bizz that’s heating up in all
quarters of the R&B mainstream.
The Mobile, Ala., act presents in the
tradition of “Dazzey Duks,” climbing
both the Hot R&B Singles chart and

the Hot 100—proving that bass
music is more than a Southeast thing
... Another regional sound poised
for national attention is “Swing
Engine,” by Detroit-based quartet
Horizon. The song—which comes
complete with its own dance, the
swing engine—has a happy calyp-
so/soul feel to it, urging dancers to
the floor to swing their engines. The
group’s current maxi-single is
released, manufactured, and distrib-
uted through Detroit-based Gold
Street Records.
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Wi -Tang Offers ‘Class-Hop’ On Next Set

THE EXT CHAMBER: The
sophor ore album by the mighty
Wu-Ta g Clan is due this summer,
althou h the date keeps getting
pushec back. A few months ago, I
visitec the Wu mansion in a New
Jersey iuburb and was allowed to
hear o » track that was being lay-
ered. 1mid-April, I received a
sample tape in a silver case with
the bla ¢ Wu-Tang logo, which looks
like th bat signal for the hip-hop
nation.

The ape features snippets of
three | ingin’ tracks that can best
be des: ‘ibed as “class-hop”—a styl-
ish but 'ugged cross between sooth-
ing, ci ematic classical music and
ruggec percussion that causes con-
cussior .

Bet™ een snippets, RZA, “the
commc denominator” in the group,
explair ; how the act’s name and the
title o its landmark first album,
“Ente The Wu-Tang: 36 Cham-
bers,” ame about. He also discuss-
es the hilosophy, mathematics, and
scienc behind them. “This is all
menta applications of martial art,”
he say

Lat r, Rackwon says that Wu-
Tang € an is like the rap Congress.
“You ¢ alin’ with nine brothers,” he
says, which is like nine planets,
and at he same time this is our uni-
verse. ind we gonna keep shinin’
daily.”

Alsc 'O Dirty Bastard explains
that k' didn’t change his name to
Osiric “ODB is the negative side;
Osiris s the positive side.”

Con orning Wu-Tang’s forthcom-
ing, s ll-untitled second set, the
group iromises to let knowledge he
born. [We have the power to
impre nate people with ideas,” says
RZA. dds Raekwon, “It’s like we
the gc s, and it’s our duty to teach
the ur ivilized to be civilized.”

THE FORCE REMAINS: After
winni' z gold and platinum props for
super ising “Dreaming Of You” for
the la > Tejano singer Selena, the
six-m. 1 writing and producing team
know as Full Force is getting
busy « 1e more time.

The self-described “original hip-
hop b nd,” whose first studio pro-
duetic 1+ was UTFO’s classic “Rox-
anne oxanne,” is in the studio with
WQH ' (Hot 97) New York DJ
Funl naster Flex, working on
tunes for soulful singer Yvette
Mich le, who absolutely ignites
every track she lays her flaming
pipes n.

Mic .ele is holding down a spot on
Billhc rd’s Hot R&B Singles chart
with 1 party-starting single “I'm
Not F eling You” from Flex’s Loud/
RCA The Mix Tape Volume 11,”
whicl recontextualizes the sound-
scape f Lil” Kim’s bubbling “Queen
Bee.”

DE: ?ITE RUMORS to the con-
trary Dr. Dre’s Aftermath label is
not ¢l sing its doors. According to a
comp ny representative, a few of
“Dre’ Angels” have been let go, but
the 1 el plans to move ahead and
focus nore on A&R and the music.

Th @ is a good idea, since many
thou ht that the tracks on the
label opening salvo, the compila-
tion Dr. Dre Presents ... The

by Havelock Nelson

Aftermath,” weren’t up to the level
of shiny excellence we expect from
Dre.

Aftermath is preparing several
new releases, including product for
the I'irm, the collective featuring
rappers Nas, Escobar, Foxy
Brown, AZ, and Cormega. Dre is
supervising half of the set, while
Trackmasters will be handling the
rest. Among the other releases due
from Aftermath is a solo set from
former En Vogue member Dawn
Robinson and pioneering West
Coast rhymer King Tee.

U PTOWN GOES UNIVERSAL:
Sclf-described “overweight lover”
Heavy D has stepped down as pres-
ident of Uptown Records and has
been appointed to the post of senior
VP of the Universal Music Group.

The performer, whose album
“Waterbed Hev” was released in
April, will remain a key creative
director behind the Uptown logo
and will continue to sign and pro-
duce artists for the label.

THE RAP COLUMN hears that
just as Chuck D.’s Columbia-dis-
tributed Slam Jamz was getting off
the ground, it was dropped by the
Sony company. The label’s debut
was “Die Laughing” by Hyenas In
The Desert, who were on the Best
of the Underground tour that was
put together by Peter Schwartz of
New York-based the Agency Group,
before headliners the Jungle
Brothers abruptly canceled it mid-
way. The other artists on the
imprint’s roster were solo MC Son
Slawta Melquan and singer Kyle
Jason. According to sources, Jason
will remain on Columbia.

It’s Party Time! ByStorm/Universal rap artist Tracey Lee drops by the studios of

Meantime, Pubic Enemy’s for-
mer minister of information, Pro-
{essor Griff, has been picked up by
New York indie Lethal Records. The
signing represents a reunion and
homecoming on two levels. First,
Griff will be working in the studio
with his former boss Chuck D., and
second, the president of Lethal,
entertainment attorney Ronald
Skoler, was partners with D. in
Rhythm Method, a management/
production/publishing company
whose roster included Publie
Enemy, Joeski Love, Red Alert,
True Mathematics, Kings Of
Pressure, and Original Concept.

WHOOMI’: What’s been happen-
ing with Tag Team, the group that
gave us the multimillion-selling,
award-winning “Whoomp! (There It
Is)”—a record that just wouldn’t
die?

It is at an impasse with its label,
Bellmark, according to its princi-
pals Steve Roll’n and DC, and the
loose parts are working on separate
projects. DC is the turntable oper-
ator at the popular Atlanta adult
emporium Magic City, as well as
Atlanta Live, a shiny nightelub/the-
ater that attracts some of Atlanta’s
best-dressed party-seekers; it’s also
home to some of the nation’s top tal-
ent, including 4 (look for more
about Atlanta Live in a future
issue).

DC plays a wide range of black-
music styles, everything from
Miami bass, hip-hop, and go-go to
reggae, calypso, and R&B.

Meanwhile, Roll’n has formed
Merciless Music and is working on
a multi-artist compilation he says
“is just gonna be prepared well.” He
expeets to have the set in stores
(through independent means) by the
summer.

After hearing a few of the tracks
by such acts as 2960, Old E, Park
Hills M, G Born, and Killah Kid, 1
was thoroughly impressed. The acts
are from several places, including
New York and Roll’'n’s hometown of
Denver.

WQHT (Hot 87) New York to promote his first single, “The Theme (it's Party
Time).” His forthcoming album, “Many Facez,” features Busta Rhymes on “The
After Party (The Theme Remix),” which has been a reigning champ on Hot 97’s
“Battle Of The Beats” feature. Shown, clockwise from left, are Hot 97's Angie
Martinez, Universal manager of rap promotion Garnet Reid, DJ Parlay, artist

manager Deric Angelettie, and Lee.
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Hot Rap Singles.

= COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
= <l e (S, e COLLECTED, COMPILED, AND PROVIDED BY SoundScan®
ew | Hi 2o |g<| TITLE I  ArTIST
r:E Lg = Lg o~ (<'(’J ; E) LABEL & NUMBER/DISTRIBUTING LABEL I I I I
*x *NO. 1% %%
| > | HYPNOTIZE & THE NOTORIOUS B.I.G.
(C} {D) BAD BOY 79092/ARISTA 2 weeks at No. 1
2 | 2 | 4 | 4 | MYBABY DADDY # B-ROCK & THE BIZZ
(C) (D) (T) (X) TONY MERCEDES/LAFACE 24221/ARISTA ;

3 | 3 | 1 | 15 | CANTNOBODY HOLD ME DOWN A’ & PUFF DADDY (FEATMASE)
| (C) (D) (T) (X) BAD BOY 79083/ARISTA ]
4 | a » | 12 | I'LLBE ® FOXY BROWN FEATURING JAY-Z

ol {C} (D} (T) VIOLATOR/DEF JAM 574028/MERCURY
s | 5 | 3 | 1o | BIGDADDY® @ HEAVY D
{C) DY (T) UPTOWN 56039/UNIVERSAL
6 | 6 | 5 | g | !SHOT THE SHERIFF ® WARREN G
{C) (D) (T3 G FUNK/DEF JAM 573554/MERCURY e
s | 7 | 38 | LET ME CLEAR MY THROAT ® DJ KOOL
{C) (T) (X) CLR/AMERICAN 17441/WARNER BROS.
8 | 7 | 8 | 5 | 1AzzY BELLE @ OUTKAST
(C) (D) {T) (X) LAFACE 24224/ARISTA l
()| 14 | — | 2 | STOPTHEGUNFIGHT = TRAPP FEAT 2PAC. NOTORIOUS B.G. '
{C) DEFF TRAPP 9269/INTERSOUND
DA'DIP @ ® FREAK NASTY
13 12 31 {C) (T) (X) HARD HOOD/POWER 01 12/TRIAD
11 | 10 | 9 | 12 | THE THEME (IT'S PARTY TIME) ® TRACEY LEE
(C) (D) (T) BYSTORM 561 L4/UNIVERSAL
121 9| 5 | 1y | GHETTO LOVE ® # DA BRAT FEATURING T-BOZ
_~7 | () {D){T) (X) SO SO DEF 78527/COLUMBIA
13| 11 | 10 | o | GANGSTAS MAKE THE WORLD GO ROUND @ WESTSIDE CONNECTION
(C) (D) (T) LENCH MOB 53264/PRIORITY |
@ | 12| 11| ¢ | SHONUFF # TELA FEATURING EIGHTBALL & MJG
(C) (D) (T) SUAVE HOUSE 1602/RELATIVITY
* * * GREATEST GAINER * * *
@| a 5 | FEELINIT ® JAY-Z
C) (D) (T} ROC-A-FELLA 53272/PRIORITY
16 | 15 | 21 | 21 | RUNNIN'  2PAC NOTORIOUS B.L.G., RADIO, DRAMACYDAL & STRETCH
{C) (X) MERGELA/SOLAR 70134/HINES
17 | 18 | 18 | 11 | T.O.N.Y. (TOP OF NEW YORK) # CAPONE-N-NOREAGA
(C) (D} (T) PENALTY 7193/TOMMY BOY
G.0.D. PT. lil ® MOBB DEEP
NEW » ! (C) (D) (T) LOUD 64833/RCA
WU-RENEGADES ® KILLARMY
BB | 8 | (c0)mworanG s3267/pRIORITY o
20 | 16 | 13 | 23 | COLD ROCK A PARTY @ * MC LYTE
{C) (D) (M) (T) ,(X),EAS]’WEST&Z]Z@
2| 17| 14| 3 | NOTIME® ® LIl KIM FEATURING PUFF DADDY
L (C) (D) (T) UNDEAS/BIG BEAT 98044/AG
22 | 19 | 16 | 13 | ALWAYS FEEL LIKE SOMEBODY'S WATCHING ME) @ TRU FEAT ICE CREAM MAN (MASTER P)
| (C} (D) (T) NO LIMIT 5326 1/PRIQRITY -
23| 21 | 15 | 10 | DOGSGET TO GO TO HEAVEN? ® RICHIE RICH
. (C) (D} (T) OAKLAND HILLS 41510/DEF JAM 574030/MERCURY
4 | 2 19| a ] GONNA LET U KNOW & LIL BUD & TIZONE FEAT. KEITH SWEAT
(C} (D) (T) ISLAND 854914
25 | 20 | 20 | 7 | STEPINTO A WORLD (RAPTRUE'S DELIGHT) & KRS-ONE
| @ vE 42442+
27 | 27 | § | THAT'S RIGHT ® DJ TAZ FEAT. RAHEEM THE DREAM
N et (C) (T) (X) BREAKAWAY/SUCCESS 5864 1/EMI
LUCHINI AKA (THIS IS IT) ® CAMP LO
a 25 3 4 l (C) (T) PROFILE 5458
98 | 30 | 28 | 7 | THECIPHER: PART3 @ FRANKE CUTUISSFEATCRAIGG, AOUMNE SANTE BT MARKE & 36 DADDY KANE
{C) (D) (T) VIOLATOR 1576/RELATIVITY
29 | 33| _ | 5 | EMOTIONS @ TWISTA (FEATURING J.P)
(C} (D} (M) (T) {X) CREATOR'S WAY/BIG BEAT 98025/ATLANTIC
30 | 28 | 24 | 14 | THINGS'LL NEVER CHANGE/RAPPER'S BALL @ E-40 FEAT BO-ROCK
| (C){D) (T} (X) SICK WID" IT 42436/JIVE
31 | 26 | 30 | § | MEORTHE PAPES # JERU THE DAMAJA
]l. (C) {T) {X) PAYDAY/LONDON 531100/ISLAND
WHATEVA MAN # REDMAN
3 % 17 15 ! (C) (D) {T) DEF JAM 574026/MERCURY
G| 5 || 7 | TIGHT TEAM SHAMUS FEATURING FLU
| _{C)(T) (X) RAW TRACK 1297
| MOVE IT IN MOVE IT OUT # DERELECT CAMP
3% 2 7 (C) (D) (T) NEXT PLATEAU 1435
35 | 34 | 35 | 3 | KEEPIT ON THE REAL ® 3X KRAZY
{C) (D) NOC TRYBE 38584/VIRGIN
% | 31 5 | IT'S THE PEE ‘97 & PMD (FEATURING MOBB DEEP)
(M) (T) (X) RELATIVITY 1590*
37 | 29 | 22 | 10 | HIP-HOPERA "~ @ BOUNTY KILLER FEATURING THE FUGEES
{C) (D) (T) BLUNT/VP 1464/TVT
LOVE ME FOR FREE ® AKINYELE
i 3_2 18 (C) (T ZOO 34267/VOLCANO .
GET UP # LOST BOYZ
3 3 2 19 (C) (D) (T) UNIVERSAL 56032
DO THE DAMN THING ® THE 2 LIVE CREW
40 3 3 10 (C) (D) (T) LI' JOE 893
41 | 39 | 35 | 47 | HOW DO U WANT IT/CALIFORNIA LOVE A’ @ 2PAC (FEAT KC & JOJO)
| = N e (©) (D) (M) (T) (X) DEATH ROW/INTERSCOPE 854652/ISLAND
" 4 | 2 MUCH BOOTY (IN DA PANTS) SOUNDMASTER T
(C) (T) JID/WRAP 414/ICHIBAN
43 | 38 | 33 | 22 | NOTHIN BUTTHE CAVI HIT (FROM ‘RHYME & REASON') @ MACK 10.& THA DOGG POUND
i l IR M (C) (D) (T) BUZZ TONE 53263/PRIORITY
. JUST ANOTHER CASE ® CRU
m 1 NEW > ! (M) (T) (X) VIOLATOR/DEF JAM 537857*/MERCURY —
WHAT THEY DO ® THE ROOTS
45 | 40 3 2 (C) (D) {T) DGC 19407/GEFFEN |
4 | a5 | 37 | 20 | SPACE JAM (FROM “SPACE JAM™) QUAD CITY DJ'S |
{€) (D) (T) (X) WARNER SUNSET/BIG BEAT 87018/AG — —]
47 | 49 | o2 | 4 | COME ON EVERYBODY (GET DOWN) e US3
(C) {T} (X) BLUE NOTE 58610/CAPITOL
JOHNNY BOY DEAD RINGAZ
RE-ENTRY | 10 | 0000 N aoaeeos il
YARDCORE # BORN JAMERICANS
| 4 ! 8 l 40 13 {C}) (D) (T) DELICIOUS VINYL 4003/RED ANT o
| RE-ENTRY | 6 | HOMIE LOVE ® WILDLIFFE SOCIETY

{C) (D) (T) BLUNT 5013/ |

(O Records with the greatest sales gains this week. @ Videoclip availability. ®Recording industry Association
of America (RIAA) certification For sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Viny! maxi-single
availability. {V) Vinyt single availability. (X) CD maxi-single availability. © 1997, Billboard/BP| Communications,

and SoundScan, Inc.
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ROME-ANTICS: Rome’s “I Belong To You (Every Time I See Your Face)”
(RCA) flexes a little muscle as it escalates 8-3 on Hot R&B Singles. While
radio played a significant role in the jump, supplying more than 20 million
audience impressions, retail was the key factor in the rise. More than 65%
of the song’s chart points come from sales at R&B core stores. It hops 4-3
on Hot R&B Singles Sales with a 10% unit increase.

“We began Rome as a regional artist, with a plan to initially break him in
the Carolinas and the Midwest, and those markets proved to be our earli-
est supporters,” says RCA senior VP Kevin Evans. “Although many pro-
gram directors claimed his sound had more West Coast appeal, we were
able to spread his base east.” Don E. Cologne, assistant PD at WGCI Chica-
go, says, “It’s a really good song, but at first I was a bit unsure about how
the record would react. But, after plaving it, listeners who couldn’t figure
out the title would actually call singing the hook.” Chicago is Rome’s largest
SoundScan ADI market and where Lisa Bangora, singles buyer at local
wholesaler Baker & Taylor, says, “It’s been doing exceptionally well, and
T’ve had to fill reorders several times already.”

While Rome conquers new ground on Hot R&B Singles, his self-titled set
earns the Hot Shot Debut trophy on Top R&B Albums at No. 8. On The Bill-
board 200, a {irst week of 22,600 units sold lands the album at No. 50.

WORLD VIEW: Retailers were definitely not shy about selling Mary J.
Blige's “Share My World” (MCA) before its April 22 street date, as evi-
denced by the No. 567 debut on Top R&B Albums. Like the Notorious
B.1.G.’s “Life After Death” (Bad Boy/Arista), which landed a premature
No. 25 entry on violations, the Blige set hit stores with heavy airplay on a
noncommercial single (the B.1.G. single was released weeks later). With air-
play on 89 monitored R&B stations and an audience of 32 million, the track
would debut at No. 17 on airplay points alone. At the recent 11th annual
Impact Super Summit XT conference in Miami Beach, Fla., airplay-only sin-
gles proved to be a hot topic among retailers, who claimed labels did them
a disservice by creating singles demands that cannot be filled. Another com-
plaint was that labels allow too much lead time between initial airplay and
in-store dates. Consequently, the Nos. 1 and 2 songs on this issue’s Hot R&B
Airplay list, respectively BLACKstreet’s “Don’t Leave Me” (41 million lis-
teners) and SWV’s “Can We” (40 million listeners), are both unavailable
commercially.

BETTER LATE THAN NEVER: More than 10 months after Kenny Lal-
timore’s self-titled album debuted at No. 87 on Top R&B Albums in the June
1, 1996, issue, his career is moving into a higher gear. Proof of that state-
ment is the album’s third single, “For You” (Columbia), which scales 14-13
on Hot R&B Singles, marking his highest position on that chart. At R&B
radio, the song picks up another 7% rise in audience and moves 14-13 on Hot
R&B Airplay, bringing total listeners to more than 23 million. In the April 25
issue of Billboard sister publication R&B Airplay Monitor, the track holds
down the No. 1 position on the R&B adult airplay chart for the third week,
garnering 646 spins for the Broadeast Data Systems’ tracking week running
April 14-20. Lattimore’s set hops 22-19 on Top R&B Albums while picking up
a Heatseeker Immpact award, which go to developing artists who reach the
top 100 of The Billboard 200 for the first time. The set skips 108-92 on The
Billboard 200; this issue marks peak ranks for both this and the R&B lists.

BUBBLING UNDER.

HOT R&B
SINGLES

R&B

ERICKA YANCEY

(Continued from page 19)

“We want to expose the consumers to
an artist that possesses true talent and
desire to be multifaceted in the mar-
ketplace, so we did not want to rely on
the same A-list of producers to dictate
a specific sound for this artist just [so
we could compete] for high chart num-
bers.”

Despite her youth, Yancey’s music
has a mature flavor. “Ericka is more
R&B/AC leaning [as opposed to] hip-
hop/R&B leaning,” says Evans. “We're
in a different marketplace than a Mary
J |Blige] or Mona Lisa. We have dif-
ferent lyrical content and different
producers who take us out of the main-
stream hip-hop market.”

The “So Good” remix, scheduled to
be released to R&DB, top 40 formats,
mix show DJs, and record pools in the
next month, will have a hip-hop edge to
appeal to younger listeners.

Because Yancey still embodies the
carefree nature and emotional sensi-
hilities of a teenager—*“I just gotta act

IMPACT CONFAB

(Continued from page 19)

everything you ean about your job,
and then do the very best that you
can at it,” he said.

The substantial presence of inde-
pendent R&B retailers was perhaps
the most significant departure from
last year’s conference. “It was
inspiring to see this many retailers
here,” said independent retailer
George Daniels, owner of George’s
Musie Room in Chicago. Final atten-
dance figures were unavailable at
press time.

The size of the retail contingent
was due in part to the two panel ses-
sions that were conducted in that dis-
cipline—one of which featured sev-
eral major distribution chiefs.

“This was a historic conference for
us because of that,” said Daniels.
“For years, I've been dreaming about
retail coming together like this. It
only proves that the [independent
R&B] retail coalitions are having a
unifying effect.”

Shirin El-Sharkawi, owner of
marketing and management compa-
ny Showecase Music Group in Los
Angeles, suggested that record
labels take a greater role in creating
opportunities for their artists, espe-
cially developing acts.

“A lot of niche artists don’t make a
lot of money-making records, and
label executives have relationships
that could help facilitate profitable
ventures,” El-Sharkawi said. “The
acts could make ends meet by mov-
ing product [artist T-shirts, caps,
ete.] through distribution channels
that currently exist for their
albums.”

Other issues addressed during the
conference included the growing
importance of using the Internet as
a marketing tool for acts; the effect
that the recent wave of deaths of
rappers, such as 2Pac, the Notorious
B.1.G., and Stretch, have had on the
genre; and the sales influence that
the upcoming African-American-
hosted late-night talk shows will
have on artists.

Among the conference highlights
were a keynote address by the Rev.
Jesse Jackson and live radio broad-
casts by such talents as Roberta
Flack and Doug Banks.

really silly, and I'm always trying to
make somebody smile and laugh,” she
says—RCA is building her consumer
base at the high school level and is
being careful about the image she por-
trays.

Yancey is currently touring Los
Angeles-area high schools performing
and speaking to the students as a
reward for the students’ good atten-
dance, good grades, and wearing
school uniforms.

“It’s a plus for someone like Ericka,
because she’s the same age as the peo-
ple she’s singing to,” says Folks. “She

L R

gets to talk to them about what it’s like
to be a recording artist, the importance
of staying in school, and [at the same
time] it gives her a chance to [present]
herself and her music to them as well
as leaving them with a positive impres-
sion of her beyond her music.”

Additional promotional plans,
domestic and international, will be set
as Yancey'’s radio and retail story
develops.

“Her strength is her ability to per-
form live, so we plan to utilize that
whenever and wherever it makes
sense,” says Folks.

4~

Music Triad. MCA s K-Ci & JoJo stopped in for a visit at WJLB Detroit in promo—
tion of their forthcoming album, “Love Always,” slated for release June 3. Pic-
tured, from left, are JoJo, WJLB PD Michael Saunders, and K-Ci.

1. International Buyer’s Guide: The worldwide music & video
business-to-business directory jam-packed with record & video co’s,
music publishers, distributors & more. $125

2. International Talent & Touring Directory: The source
I for U.S. & International talent, booking agencies, facilities, services &

products. $99

3. Record Retailing Directory: Detailed information on thousands
of independent music stores & chain operations across the USA. $155

4. Intemational Tape/Disc Directory: All the info on professional
._services & supplies for the audio/video tape/disc industry. $60 I

5. Nashville 615/Country Music Sourcebook: The most

' comprehensive resource of business-to-business listings for the
Nashville region & country music genre. $60

6. The Power Book Fall 1996 Edition: The ultimate guide
I to radio and record promotion. Lists Radio Stations (Country, Rock,
R&B, Top 40), Record Companies, Radio Syndicators and Top 100

I Arbitron Markets. $75.

7. International Latin Music Buyer’s Guide: The essential

. tool for finding business contacts in the latin music marketplace. $65

I To order your Directory today, call (800) 344-7119, or {908) l
363:4156. You can fax your order to (908) 363-0338,

Directories, P.O. Box 2016, Lakewood, NJ 08701.

or mail this ad with check or money order to: Billboard I

Please add $6 per directory for shipping ($13 for intemational orders).Add applicable

sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S. funds only.
I Al sales are final.
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‘Men Bring Turntable Talents To Unique Live Show

{IN’ GROUND: Leave it to
anchez to come up with an
ng twist on the DJ/producer
r concept. The venerable pro-
J has hooked up with fellow
e/studio masters DJ Sneak
or Sanchez to form S-Men,
at combines their beat-blend-
with ear-grabbing hooks.

i0’s first Narcotic Records 12-
Jack,” smokes with deep-house
y and a bevy of fun samples
kly layered keyboards. The
1 the performance of the track,
aces them onstage with six
:s and a sampler.
lition to the sight of the lads
up a sweat behind the decks,
gets added visual punch from
e lighting and a tripped-out
w. “Think of it as the street-
livalent to going to the sym-
Roger says with a laugh.
resenting ourselves as a sort
n-day orchestra. Actually, our
rexpand the way DJs are pre-
1 the live arena.”

are currently spinning their
ugh the U.K. and Europe, with
Love Parade among the dates
igenda. Shortly after the tour,
he trio to re-enter the studio to

o Testify. Jay Williams, right,
ckstage with Ultra Nate before
e stage at Salvation in Miami.
land veteran is currently
across the country in support
y," his slammin’ current single
Furic Recordings. The gospel-
house anthem pairs Williams

n Blues Project, aka produc-
' Tappert and Marc Pomeroy.
nch pressing of the track also
or-friendly remixes by Mousse
pger Sanchez. Meanwhile,
ollecting deserved kudos for
ier first single for Strictly
Records.

cut a fi
ing ide

Int
ventut
record
projec
releass

LET

longer
has set
music.
summ
wisely
that’s

still u
with It
K-Kla
ers, ar

low-up single, as well as weav-
5 for a possible album.

» midst of promoting this new
, Roger has also just inked a
g deal with Sony U.K. His first
for the label is planned for
In the fall.

HERE BE BEATS: It’s been
han a hot second since Adeva
ed her many disciples with new
'he’ll make up for lost time this
'with an album that shows her
1ining the soulful house ground
ade her a clubland staple. The
iitled disc shows her teamed
ainaries like Mark Picchiotti,
i, and D-Influence, among oth-

belting such potential hits as

ance ™
DT RAX &

“Rejoice,” a gospel-spiked kicker that
is warmly reminiscent of “Walkin’,” her
1995 club smash with Frankie Knuck-
les.

Although Adeva is signed to Avex
Records for the U.K. and Japan, she is
up for label grabs here. Intrigued A&R
execs should shoot a call to the folks at
AV-Experience, which is Avex’s New
York branch office.

Speaking of divas, Chicago’s fledg-
ling Rama Records is strengthening its
reputation with the release of “Shake”
by Barbara Douglas, a stormin’
houser that benefits from the talent of
producers Mike Rogers and Matt
Warren, who also record under the
name M-Theory. The boys wrap Dou-
glas’ assertive voice in R&B-tinged
keyboards and a firm bassline. Club-
land legend (and one of our personal
dance music heroes) Maurice Joshua
spices the record up with one of his
can’t-miss rhythm journeys, while Jose
Gomez gives dub-happy kids a reason
to smile.

And while the dub generation is in a
good mood, it should also rejoice in the
availability of the hotly anticipated
Armand Van Helden remixes of
“Narra Mine” by Genaside II. If you've
stepped inside the “right” club lately,
then you're already well aware of his
crafty method of reconstructing the
track with a thunderous backbeat and
caustic keyboard loops that somehow
manage to simultaneously hypnotize
and rattle the senses. Expect this win-
ner on London/ffrr to saturate all of
clubland within seconds—and deserv-
edly so.

Robert Clivilles continues to culti-
vate his solo career with “Reach,” a
solid second single from his “Robi-
Rob’s Clubworld” album on Columbia.
Featuring a cute vocal by Deborah
Cooper, the track shows the C+C
Music Factory veteran dabbling in a
radio-friendly hi-NRG sound & la Real
McCoy while maintaining enough of a
house vibe to get over on the dancefloor.
If there’s anything about this package
that doesn’t work, it’s the inclusion of
what is credited as a “special guest
background vocal” by the late David
Cole. Since the song was written by
Cole with Clivilles and Ricky Crespo
prior to Cole’s untimely death in 1995,
a sample of his voice has apparently
been added to the track in reverence.
But it just feels too creepy and com-
pletely unnecessary to us.

TAKING A BOW: The second
Gay/Lesbian American Music Awards
(GLAMA) has been rescheduled for
March 1998. Originally planned for
October 1997, the awards will now be
given out on an annual basis each
March.

“We felt it would be advantageous to
move the bulk of the work—the sub-
mission and nomination processes—to
the fall and winter so we could avoid

summertime conflicts among those
involved with judging,” says Tom
McCormack, who serves as executive
producer of GLAMA with Michael
Mitchell.

“We are committed to building a
highly respected music awards pro-
gram that represents and acknowl-
edges the incredible and diverse talents
of the queer musical community,” adds
Mitchell. “GLAMA will continue to
evolve as changes become necessary.”

Among the changes planned are the
addition of new award categories and a
revamped “Come Out & Play” concert
series. Details will be outlined later this
Season.

For the uninformed, GLAMA is the
first and only national music awards
program to honor the work of openly
queer recording artists. Among the key
honorees last year were the late
Michael Callen, Melissa Etheridge,
and Catie Curtis.

We strongly urge our fellow gay and
lesbian clubland citizens to get involved
with GLAMA. Recognition and sup-
port for our community’s hard work
and creativity is at hand. All you need
to do is step forward and be counted.
For details on how to get involved, be
sure to visit the GLAMA World Wide
Web site at http:/www.GLAMA.com,
or E-mail McCormack and Mitchell at
Glama@nycnet.com.

Whilst we are on the topic of awards,
the dance music community is inching
closer to being recognized by the
National Academy of Recording Arts
and Sciences (NARAS) with a catego-
ry at the Grammys. According to Ellyn
Harris, president of the Committee for
the Advancement of Dance Musie
(CADM), a proposal is currently being
considered by the NARAS awards and
nominations committee, with a decision
likely in May.

“We now need to impress the com-
mittee and trustees who vote on the
establishment of new categories,” says
Harris.

And that’s where every working cit-
izen of clubland comes into the picture.
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CLUB PLAY

. IT MUST BE LOVE ROBIN S &G Bear
. IT’S NO GOOD DEPECHE MODE mure
, STOMP! F.U_ EMPIRE STATE

. VIRTUAL INSANITY JAMIROQUA! worx

. BLOOD ON THE DANCE FLOOR
MICHAEL JACKSON epic

MAXI-SINGLES SALES

. JUST ANOTHER CASE CRU FEAT.
SLICK RICK vioLATOR

. IT MUST BE LOVE ROBIN S, B sEAT

. EVERYBODY COME TOGETHER MOREL'S
GROOVES PT, 11 STRICTLY RHYTHM

. YOUR LOVE IS WITH ME
RHYTHMCENTRIC 1azMaNIA

. BLOOD ON THE DANCE FLOOR
MICHAEL JACKSON epic
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

Harris is urging people to write no
later than Monday (28) a brief letter to
Diane Theriot at NARAS in Santa
Monica, Calif., voicing support for a
dance music category. If you do decide
to participate in this campaign, please
keep your words respectful.

Regardless of the committee’s deci-
sion, we want to lead clubland in a huge
round of applause to Harris and CADM
for their tireless efforts and incredibly
thorough, well-written proposal. We
are all in fine, fine hands.

DIS’N’DAT: 1t looks like that long-
promised Whitney Houston remix
album may finally see release in July
on Arista. No street date has been con-
firmed, though mixes are already in the
can by David Morales (“Love Will Save
The Day” and “So Emotional”), Junior
Vasquez (“How Will I Know”), and C.J.
Macintosh (I'll Be Your Baby To-
night”). Sounds like a festive Ii’l project,
eh? We've got our fingers crossed that
La Whitney will grace the set with one
or two new club-rooted cuts to give the
set a little added zing.

Speaking of records with zing, drag
icon Lady Bunny has emerged from
the studio with another fun one. He fol-
lows the Maxi Records hit “Shame,
Shame, Shame” with “The Pussycat
Song,” a cheeky game of double-enten-
dres set to a vibrant disco beat. The
song has been lifted from “God Shave
The Queen,” a compilation that also fea-
tures fellow faux-femmes Varla Jean
Merman and Ebony Jet, on New
York’s Swoon Records. Bunny camps it
up with infectious glee on seven nicely
varied versions. A good one to giggle
and twirl to at the same time.

Once again, the Hot Tracks remix
service takes punters where labels just
can’t seem to go. Donna Summer’s
recent rendition of “Someday” from
Disney’s “Hunchback Of Notre Dame”
gets from Stephen Tucker the spirited
hi-NRG reconstruction it has long
needed. The mix appears on Hot
Tracks’ monthly “NRG For The "90s”
vinyl package (which should be pressed
on CD like the service’s “Street
Tracks” and “Road Kill” packages),
and it is the perfect companion to Sum-
mer’s current hit single, “Carry On,”
with its jittery beat and deliciously the-
atrical voeal.

By the by, Disney is sitting on a fan-
tastic version of “Someday” by produe-
er/Tommy Boy executive Joey Gard-
ner. A smart A&R mind at Disney
might reconsider releasing that mix. It
could easily explode at pop radio. And

Flying High. Turntable artist Slipmas-
ter J. flexes jams behind the decks at
one of his hotly touted Promised Land
parties in the U.K. His remarkable
blending skills are showcased on
“Legally Stoned: A New High In
Drum’N’Bass,” a two-CD compilation
on Mutant Sound System Recordings
that features such underground gems
as “Voyager” by Hypersleep and
“Rogue Unit” by Black Gold. Slipmas-
ter J. divides his time between DJ
gigs, running the independent Lucky
Spin label, and contributing to the
operation of DeeJay and Higher Limits
Records.

while we're publicly posting our wishes,
we’d love to see Summer on a label like
Tommy Boy. In fact, we’re willing to bet
that Gardner’s knack for crafting
crossover hits—not to mention his
apparent respect for Summer—could
result in an exciting new phase in the
diva’s career. Can someone please get
these wheels in motion?

With the recently introduced “DJ
Web” turntable-artist directory, Sina
Mollan is offering a service that is so
basie, yet so desperately needed, that
we're surprised it doesn’t already exist.
Available on the Internet at http://
www.djweb.com, “DJ Web” provides
contact information; the stylistic focus
of jocks in the U.S., UK., and conti-
nental Europe; and links to other cool
Web sites. Like just about everything
else in clubland, this service is con-
stantly growing. DJs who are not
already listed should contact Mollan
immediately at sina@djweb.com.
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July 16 - 18, 1997

-Special Attractions :
* Keynote Addresses by Erik Bradley, Music Director, B26 Chicago; Pioneering
dance producer, Arthur Baker and Electronic Renegade Brian “B.T.” Transeau
* Special Chicago House Reunion with the legends of £lub music
e Clubland Unplugged featuring some of dance music’s leading singers ...
with a few surprise twists .
* The Electronic Revolution rages on in three special artist/D) showcases
e A&R juries -- music evaluation & career counseling from some of the
most influential minds in the music industry.

Discount Airline Information

You’re eligible for special discount fares from
American Airlines for travel to Chicago, july 13
to July 21, 1997. Reservations must be booked
directly through PEPP.TRA\/.EL at 1-800-877-9770. L« Mfsic Sufnmit
Please identify yourself as a Attn: Maureen Ryan

Billboard attendee. 1515 Broadway, 14th Floor, NY, NY 10036
or Fax to (212) 536-1400.

C_REGISTRATION INFORMATION

To Register: Cut out form and mail to:

T TTTTYTYT R RV

This form may be duplicated - please type or print clearly.
Make all payments to Billboard Magazine.
(Confirmation will be sent via mail - please allow 10 days!)

’ REGISTRATION FEES
HO tel Regular Billboard D|’s Onty

Accommodations $255.00 $149.00

Early Bird (payment received by May 15th)
Chicago Marriott Downtown

$305.00 $199.00
540 N. Michigan Avenue Pre-Registration (payment received by june 30th)
For reservations, please call 1-800-228-9290. $355.00 $249.00
Room rate $135.00 single or double. Full Registration (after June 30th and walk-up)
Please be sure to state that you're with
Billboard’s Dance Music Summit
to receive discounted rate.

First Name

Last Name

Title _

Company _

Address

City . _ _
State Zip Code

Ré‘gistra_tion Bag Inserts

Call Michele Jacangelo at (212) 536-5088 to
inquire about cost, quantity and shipping details. I'm paying by dCheck QVISA/MC  Amex
i Credit Card #
Exp. Date

Contact 'nformation Cardholder’s Name:

» Cardholder’s Signature:

T T T T T T T P YT T T

Maureen Ryan,

Director of Specnal Events Cancellation Policy: All cancellations must be submitted
(21 2) 536-5002 ph o in writing. Cancellations received between May 15th and
May 30th will be subject to a $75.00 cancellation fee.
(21 2) 536-1400 fax Cancellations received between May 30th and june 30th
g 1 will be subject to a $175.00 cancellation fee. No refund
8 Wwill be issued for cancellations received after june 30th.
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1] ~ CLUB PLAY MAXI-SINGLES SALES |

z COMPILED FROM A NATIONAL SAMPLE 4 COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE)} EQUIPPED KEY DANCE RETAIL l

|, |2 © = OF DANCE CLUB P.AYLISTS. <[, x| o = STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. - SoundScan [
fulc §|38 €L TITLE ARTIST 2H| BH|zg|€2| TITLE BERENN ARTST

~Z |1 2| < | =S| LABEL& NUMBER/PROMOTION LABEL =2 |52 | Q2| 33| LABEL & NUMBER/DISTRIBUTING LABEL [

* % *NO. 1% x %

* % *NO. 1% »x x

—
w
[}
(=

YUM YUM JELLYBEAN 2521

PULSE FEATURING ANTOINETTE ROBERSON

I

MAKE YOUR OWN KIND OF MUSIC MCA SOUNDTRACKS PROMO/MCA

FEELIN’ [T (T) ROC-A-FELLA 53272/PRIORITY

MAMA CASS

GIVE IT UP EMPIRE STATE 38/EIGHTBALL

BIG DADDY (T) UPTOWN 56039/UNIVERSAL

VICTOR CALDERONE

LOVEFOOL TRAMPOLENE/STOCKHOLM PROMO/MERCURY

RUNAWAY (T) (X) GIANT STEP/BLUE THUMB 3094/GRP

& JAY-Z
L 4 HEAVYﬁ

@ NUYORICAN SOUL FEATURING INDIA

& THE CARDIGANS

WHERE HAVE ALL THE COWBOYS GONE? IMAGO 43854/WARNER BROS

THE THEME (IT'S PARTY TIME) (T) BYSTORM 5611 4/UNIVERSAL & TRACEY LEE

® PAULA COLE

Y = | = [
ol ~if o | o1 ||l
P

RELEASE YO’ SELF ULTRA 009

TRANSLANTIC SOUL

REQUEST LINE (T) (x) ILLTOWN 860625/MOTOWN & ZHANE n

8 | TO STEP ASIDE ATLANTIC 85430 1 week at No. 1 PET SHOP BOYS 1 | 1 | 5 | AUTILEBITOF ECSTASY (T: (X) CLASSIFIED/TIMBER! O190TIOMMY BOY  3weeksatNo.i JOCELYN ENRIQUEZ
@ 7 | THAT SOUND KING STREET 1058 PUMP FRICTION 2 [ 2 7 | STEP INTO A WORLD (RAPTURE'S DELIGHT) (T} JIVE 42442 @ KRSONE
11 | 7 | ONEIN A MILLION BLACKGROUND PROMO/ATLANTIC @ AALIYAH CO[ 4 | 4 | 8 | iNsomnia m o creexvicrampion 13333/arisTA ® FAITHLESS
(D] | 10 [ 7 | MUEVE LA CADERA (MOVE YOUR BODY) STRICTLY RHYTHM 12495 ® REEL 2 REAL FEAT. PROYECTO UNO 4 | 3 | 3 | 9 | CAN'T NOBODY HOLD ME DOWN (T) (x) BAD BOY 79081/ARISTA @ PUFF DADDY (FEAT. MASE)
5 6 9 | CALL ME LOGIC 45726/RCA ® LE CLICK * % * GREATEST GAINER * % %
® | 18 | 5 | DAFUNK 50MA38587/VIRGN @ DAFT PUNK (5)] 7 | 5 | 38 | LETMECLEAR MY THROAT (T) 00 CLRIAMERICAN 4376 4/WARNER BROS. & DJ KOOL
i 2 | 10| HAVANA ARISTA 13327 _ @ KENNY G 6 | 6 | 6 | 6 | ONEMORE TIME (1 () ARiSTA 13329 ® REAL MCCOY
30 | 3 | IMISS YOU ELEKTRA PROMOEEG _QABJORK | 7 | 5 | 17 | 10 | RETURN OF THE MACK (T) (X) ATLANTIC 85443/AG @ MARK MORRISON
©Il 16 | 5 | TESTIFY SoULFURIC 0005 JAY WILLIAMS Il S D 5
10 1 9 STAR PEOPLE DREAMWORKS 58003/GEFFEN ® GEORGE MICHAEL OT SHOT LEBUT
) ; (8)| NEWD 1 | G.0.D.PT. Il (T) LOUD 64832/RCA # MOBB DEEP
13 SAXMANIA AQUA BOOGIE 036 MIJANGOS 1
(9)] 8 | 7 | 3 | My BABY DADDY (1) (X) TONY MERCEDES/LAFACE 24221/ARISTA # B-ROCK & THE BIZZ
@ P 22 5 NOT OVER YET PERFECTO/KINETIC 43734/REPRISE GRACE m— = E—
: 10 | 16 | 11 | cALL ME m (0 Loaic 45726/Rch ® LE CLICK
5 (D
14
15

Ll Bl Kl B

19 15 11 ARE YOU THERE... OVUM/RUFFHOUSE 78416/COLUMBIA & WINK NEW) L YOUTDOIT KIOW in DUiERCES NI e,

2 5 MMICK— oGNS TN S o 17 17 25 12 I'LL BE (T) VIOLATOR/DEF JAM 574029/MERCURY @ FOXY BROWN FEATURING JAY-Z |

™= 25 9 15 | ON & ON () KEDAR 56120/UNIVERSAL © ERYKAH BADU

|| 32 | 4 | ONEMORE TIME ARSTA 13329 2 BEARMECuY 40 | 41 [ 6 | MUEVE LA CADERA (MOVE YOUR BODY) (1) SIRCILY RHYTHM 12495 REEL 2 REAL FEAT. PROYECTO UNO_

* % * POWER PICK* % % 20 | 19 | 20 | 9 | HEAD OVER HEELS (1) TRACK MASTERSICRAVE 78524/EPIC @ ALLURE FEATURING NAS

@ ) 2 SPIN SPIN SUGAR CLEAN UP/VIRGIN UNDERGROUND 3859GVIRGIN @ SNEAKER PIMPS 21 16 14 11 DON'T CRY FOR ME ARGENTINA (T) (X) WARNER BROS. 43809 © MADONNA
28 | 1] 9 | 12 ] PEOPLEHOLD ON ARSTA PROMO L ST 2| 23 2 | 'S THE PEE '97 () (1) 00 RELATVITY 1590 " @ PMD (FEATURING MOBB DEEP) |

1 R OFFSHORELDECAuERIGA 35800 2 SLlENE @ NEW) || STARING AT THE SUN (x)1sLaND 854973 ® U2

()| L1 45 | 3 | Ny armS wuremmveric ssesmamies onos ERBSURE 24 | 12 [ — | 2 | NOONEBUT YOU mHOLA 361014/5LAND ® VERONICA (FEATURING CRAIG MACK)

i )58 OIS G A b ® DOLCE & GABBANA | [(95) | NEWD | | | LET ME BE YOUR UNDERWEAR/ALWAYS UNIQUE (1) () TWISTED 553 14MCA CLUB 69
21 3 25 5 SEARCHIN’ GROOVE ON 59/STRICTLY RHYTHM MOOD Il SWING FEATURING LON! CLARK 37 r B 1 DA FUNK (1) SOV 38587/VIRGIN T e DAFT PUNK
28 > | 8 13 | I'M ALIVE GRANDSLAM 00/STRICTLY RHYTHM # STRETCH AND VERN PRESENT MADDOG | @ 35 | 2 | SOMETIMES (1) 00 DELICIOUS VINYL 4009/RED ANT ® THE BRAND NEW HEAVIES

3 | 35 | 3 | CARRY ON INTERHIT 10164 BONNA,SUMMERIE,GIORGIGIMORODER 28 | 15 | 23 | 23 | UN-BREAK MY HEART (M1 (1) (X) LAFACE 24213/ARISTA @ TON| BRAXTON

18 L3 | YOU DONT KNOW cpic 78548 @ICYNDI, TUPER 29 | 24 [ 24 | 14 | DA’ DIP () (%) HARD HOODIPOWER 0112/TRIAD @ FREAK NASTY
31U L[ 17 [ 8 | ITHASBEGUN TVT SOUNDTRAX BO3STVT PSYKOSONIK 30 | 18 | 30 | 7 | STARPEOPLE (1) (x) DREAMWORKS 58003/GEFFEN @ GEORGE MICHAEL

* % * HOT SHOT DEBUT* * » 31 | 32 | 35 | 8 | GET READY, READY! (M) (T) (X) TAKE FO' 205 DJ JUBILEE
| JEWD | | | FABLE DECONSTRUCTION 13356/ARISTA & ROBERT MILES I (3D)[ RE-ENTRY | 22 | COLD ROCK A PARTY (M (1) () EASTWEST 63985 £EG ® MC LYTE

[(33 ] 2 | GONNA MAKE IT MOONSHINE 88437 i STATESIDE | 3|6 ] 8|7 PLEASE DON'T GO () (X) ARISTA 13305 ® NO MERCY

m i - 2 SUPERNATURAL NERVOUS 20236 KIM ENGLISH 34 21 11 4 JAZZY BELLE (T) (X) LAFACE 24236/ARISTA o & OUTKAST
35 7 19 12 | SON OF A PREACHERMAN LOGIC 45596 SOUL S.K. 35 | 30 | 36 4 COME ON (T} (X) EASTWEST 63998/EEG & BILLY LAWRENCE FEATURING MC LYTE
36 112 8 | DRIVE HANDS ON IMPORT GEOFFREY WILLIAMS 36 | 31 12 10 | pont SPEAK (T) (X) ZYX 66073 CLUELESS |
37 3 | 27 | 20 | RHYTHM IS A DANCER ARISTA PROMO ® SNAP @ RE-ENTRY | 33 | FIRED UP! (1) (x) TWISTED 55221/MCA B @ FUNKY GREEN DOGS |
38 [l 6 FUNK LIKE DAT INTERHIT 10163 BARRY HARRIS 38 | 29 — 4 THAT'S RIGHT (T) (X) BREAKAWAY/SUCCESS 5864 1/EMI & DJ TAZ FEAT. RAHEEM THE DREAM
39 3 | 33 9 ONLY YOU maxi 2054 SHAY JONES 42 | 45 3| WHERE HAVE ALL THE COWBOYS GONE? (1) (x) IMAGO 43854 WARNER BROS ® PAULA COLE
40 3| 49 4 HOLD ON ARIOLA 45168 Y0JO WORKING 40 | 39 | 40 5 WU-RENEGADES (T) WU-TANG 53267/PRIORITY ® KILLARMY

1IEW D) 1 LOVE IS ALL WE NEED MCA PROMO ® MARY J. BLIGE 41 36 4 6 CARRY ON (T) (X) INTERHIT 10164 DONNA SUMMER & GIORGIO MORODER

1EW D 1__ _SOMETIMES DELICIOUS VINYL 40009/RED ANT @ THE BRAND NEW HEAVIES 42 28 32 8 | SHOT THE SHERIFF (T) G FUNK/DEF JAM 573565/MERCURY & WARREN G
43 5 | & 4 | TELL THE WORLD maAX 2035 REDEMPTION FEATURING EVELYN THOMAS RE-ENTRY | 11 | WHATEVA MAN (T) DEF JAM 574027/MERCURY ® REDMAN
44 4 | 44 5 NEVER FELT THIS WAY JELLYBEAN 2520 FAST FORWARD FEATURING BEVERLY RE-ENTRY 22 | SUGARIS SWEE’ER (T) (X) FFRR/LONDON 120102/1SLAND @ C.J. BOLLAND
45 5 | 4l 7 HARMONY MUSIC PLANT 044 SHUFFLE INC. RE-ENTRY B BLOCK ROCKIN' BEATS (7) (X) ASTRALWERKS 6195/CAROLINE ® THE CHEMICAL BROTHERS

IEW D 1 IT'S ALRIGHT, 1 FEEL IT! GIANT STEP/BLUE THUMB 3101/GRP NUYORICAN SOUL FEAT. JOCELYN BROWN NEW D 1 TAKE ME AWAY (T) (X) INTERHIT 10165 & CULTURE BEAT
47 5 [ 14 | 16 | IT'SJUST ANOTHER GROOVE SM:JE 9055/PROFILE THE MIGHTY DUB KATZ 47 | 43 I 35 | 8 | STEPBY STEP (M) (T)(X) ARISTA 13313 ¢ WHITNEY HOUSTON

EWD 1 A LITTLE BIT OF ECSTACY CLASSIFIED/TIMBER! 0190/TOMMY BOY & JOCELYN ENRIQUEZ (48)| RE-ENTRY 5 IT'S ALRIGHT, | FEEL IT! (T) (X) GIANT STEP/BLUE THUMB 3101/GRP  NUYORICAN SOUL FEAT. JOCELYN BROWN
49 8 | 2 11 | MAKE MY DAY ARIOLA 44879 GRACE UNDER PRESSURE 49 | 33 | 42 6 ME OR THE PAPES (T) (X) PAYDAY/LONDON 531083/ISLAND @ JERU THE DAMAJA
50 6 12 | 14 | DISCOTHEQUE ISLAND 854789 o2 50 | 40 2 NOT OVER YET (1) () PERFECTO/KINETIC 43734/REPRISE GRACE

(O Title with the greatest sales or club play increases this week. Power Pick on Ciub Play is awarded for the largest point increase among singles beiow the top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles
anywher n the top 50. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single availability. © 1997,

DDanmnce Charts

Are Available For The First Time in 3 New Chart Packages!

Billboarc -PI Communications.

Number 1 Series 1976-1996:
Chronological listings of every song
that reached the top position on the
Club Play and Sales charts. Lists
Billboard issue date, title, artist,

and label. - $50.00

Top Ten Series 1976-1996: Annual listing
of every song that reached number 10 or
higher on the Club Play and Sales charts.
Lists title, artist, and label. Titles are liste

alphabetically within each year. Number 1

records are indicated. - $50.00

& Top Songs of the Year Series 1976-1996:
The annual charts of the top songs of the
year in rank order as published in Billboard’s

d Year End Special issues. Lists title, artist, and

label. - $50.00

Send your check or money order to: Billboard Research, 1515 Broadway, NY, NY 10036-8986 Attn: Silvio Pietroluongo or call for credit card order: (212) 536-5054
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Gaither Sees Bigger Home For Gospel
Series To Market Music To Wider Audience

l BY JIM BESSMAN

NEW YORK—The unexpected suc-
cess of Bill Gaither’s sel{-produced and
self-marketed “Homecoming” home
video series has engendered the
“Gaither Gospel Series” of audio prod-
uct, which Gaither is beginning to mar-
ket bevond his Southern gospel core
audience.

The series, initially released on
Gaither’s Spring House direct-mar-
keting label, debuted in November with
“Terry And Jake,” a duet disc featur-
ing former football star Terry Brad-
shaw—a sometime singer—and the
Statesmen’s Jake Hess. It and the
titles that followed—anthologies of the
Statesmen and the Blackwoods and a
compilation of music from the multiple-
artist “Homecoming” videos—have
each sold in the 35,000-46,000 range,
says Barry Jennings, Gaither’s son-in-
law and head of the Gaither Manage-
ment Group in Alexandria, Ind., which
oversees all Gaither activities.

But sales of the discs so far have
been mainly in the Christian market
via Chordant Distribution Group,
which also distributes EMI Christian
Music Group labels. Now the “Gaither
Gospel Series”—which will include not
only Gaither-selected Southern gospel
and contemporary Christian audio
titles but also new editions of Gaither
videos—is going into general distribu-
tion through EMI Music Distribution,
under Chordant’s coordination. On the
audio side, the series is looking to
expand with fortheoming Speer Fam-
ily and Dolly Parton titles, which, like
the Statesmen and Blackwoods
anthologies, are licensed through RCA.
(Dolly Parton’s 1971 RCA album
“Golden Streets Of Glory” is available
only through Gaither’s mail-order eat-
alog, which goes out to 750,000 direct-
order buyers of Gaither product.)

“They’re labeling it the ‘Gaither
Gospel Series’ so people know it’s been
selected by Bill Gaither—that it’s
product he identifies with,” says Bill

Columbia’s Ricochet Comes
Back In A ‘Blink Of An Eye’

H BY DEBORAH EVANS PRICE

NASHVILLE—With a combination of
harmony-laden ballads like its break-
through hit “What Do I Know?” and
infectious uptempo romps like
“Daddy’s Money,” Columbia band Rie-
ochet has quickly gained a reputation
as a new band to watch. Now, with
industry accolades and a gold album

RICOCHET

under its belt, the group will release its
second album, “Blink Of An Eye,” June
17.

“They are, in my mind, the best
band in country music today,” says
Sony Nashville senior VP of sales and
marketing Mike Kraski. “I just don’t
know that it could get any better than
to have that depth of talent, that kind
of work ethie, and that kind of person-
ality and charm all in one mix of ingre-
dients. [It’s] astounding . .. Our job is
to take them out there and present
them as the star act they are and to
take them from being a gold act to a
platinum-plus aet.

“And they’ve delivered the music for
us. ‘He Leaves A Lot To Be Desired’ is
a great first single. And I'm especial-
ly a big fan of ‘Blink Of An Eye.’ I
think it’s got home-run smash written
all over it.”

There are those in radio who echo
Kraski’s assessment. “They did very
well with the first album, and I think

they will with the second release, too,”
says KAJA San Antonio, Texas, music
director Jennie James. “All the singles
from the first album did great for us.
Ricochet is very strong in our mar-
ket.”

Jon Kerlikowske, GM for Tower
Nashville, agrees. The band per-
formed at Tower during Fan Iair last
vear. “They were our No. 1 seller dur-
ing Fan Fair last year,” he says. In
addition to selling at the retail location
at Fan Fair, Tower took product to the
Sony booth to sell while the hand
members were signing autographs.

“The guys are very personable,”
Kerlikowske says. “They also sang a
few numbers a cappella, which the
crowd loved . .. We hope to do some-
thing with them again this year dur-
ing Fan Fair”

The band consists of lead vo-
calist/guitarist Heath Wright, drum-
mer/vocalist Jeff Bryant, bassist Greg
Cook, keyboardist Eddie Kilgallon,
steel guitarist Teddy Cart, and Junior
Brvant on fiddle, mandolin, and gui-
tar.

Wright says the band was very
active in selecting songs for the new
set. “One of our producers, Ron
Chancey, would come out on the road
and bring bags of tapes,” he says.
“We'd listen to [numerous| songs and
cull them down.”

Among the components that Wright
says define a Ricochet song are “a
really strong lyric, a memorable
Iyriec—like a ‘Daddy’s Money’ lyrie—
with a real infectious melody. That’s
what we were looking for, basically. As
a singer, I love a song where the vers-
es are in the lower part of my regis-
ter, and then on the chorus I get to
open up and sing on the upper part of
my range.

“This new single, ‘He Left A Lot To
Be Desired, is a lot like that. It’s real
soft, sultry, and emotional on the

(Continued on page 30)

Carter, executive producer of the
“Homecoming” series and marketing
consultant for the gospel line. “The
consumer for this type of product has
such respect for Gaither—and he has
such credibility with them—that it he
endorses a product, they aceept it with-
out question, as evidenced by the
Statesmen and the Blackwoods.”
Those two anthologies and the
“Homecoming” compilation have heen
selling so well, in faet, that they’ve
delayed the upcoming releases. Jen-
nings savs that the Speers anthology
and an album by black gospel singer
Jessy Dixon are being held for fall

Platinum Partying. MCA Nashville honors Vince Gill with a quadruple-platinum
award for “I Still Believe In You,” double-platinum for “When | Call Your Name,”
and gold for “High Lonesome Sound.” Shown, from left, are Gill's manager Larry
Fitzgerald, MCA Nashville president Tony Brown, Country Music Assn. executive
director Ed Benson, Gill, BMI Nashville VP Roger Sovine, and MCA Nashville
chairman Bruce Hinton.

(Continued on page 30)

BOOT SCOOTIN’: The country dance club phenomenon
of the last few years has shaken out and followed the same
hoom and leveling-off period that country music has expe-
rienced, reports a pioneer in the dance scene. Wynn Jack-
son, founder and president of Country Club Enterprizes
(CCE), which services the 450 or so premier dance clubs in
the U.S. with dance mixes, says it’s now business as usual.

“In 1994, there were over 50 clubs that held 3,000 capae-
ity or more,” Jackson tells Nashville Scene. “As of today,
there are about 15. It was the same over-rapid expansion

Country Dance Club Industry Finds
Healthy Balance; Tubb Shop Turns 50

it in the clubs and in our magazine [the Dance Card, which
goes to the dance clubs] and watched it go. A real problem
is that the country industry has slowed down in producing
real uptempo kick-ass songs, and people are looking for
those songs.”

Jackson says that CCE is getting calls from the U.K. and
Australia from fledgling dance clubs. “We're servicing some
of the DJs,” he says, “but it’s all in the early stages.”

ON THE ROW: Saturday (3) marks the 50th anniversary
of the Ernest Tubb Record Shop and the Ernest Tubb Mid-
nite Jamboree. Loretta Lynn will headline the celebration
to be held that day on a stage on Broadway in front of the
original 5T shop. Thirteen years after his death, Tubb lies
in an unmarked grave,

that happened in country music. They built these mega-
clubs, and there’s not enough business to support that kind
of structure. The overhead alone is outrageous for a busi-
ness like that. You would need a big act coming in and a full
house three or four nights a
week. But the people who
know what they’re doing 1

are fine. There are still 400-

plus really good rooms that as VI e
seat 1,000-1,500 and have

good erowds and still hold -
concerts for up-and-coming %V\Q
artists.”

Despite the decline in the
number of country dance i
clubs, the opportunity to
introduce new acts outside
the traditional avenue of
country radio continues to
make these venues valuable for country labels, Jackson
notes (Billboard, Dec. 9, 1995). He and associate Steve
Keller are producing an album for new Curb artist James
T. Horn. He says Curb was looking for a song to launch
Horn. “They had this song called ‘If My Heart Had An Ass
(I'd Kick It),’ ” says Jackson. “‘Id kick my heart’s ass for
loving you.’ So we did this real kick-butt uptempo dance mix
and sent it off to clubs, and Curb released a cassette single
on it. It wasn’t on radio, it wasn’t on video, and it [sold as a
single]. Its only exposure was club play.”

Jackson cites another song that had no radio or video
release but was a club hit. “We did a dance mix on Smokin’
Armadillos’ “Thump Factor,” and it sold.”

CCE senior director of operations Sean Brennan men-
tions another artist: “Billy Yates on Almo Sounds is a prime
example of that,” he says. “We just shipped his single ‘1
Smell Smoke’ early, and we're getting a huge response on
that record already. It’s a buzz track on our May 1 chart.
The clubs are crying out for songs with energy; they’re still
plaving ‘Rocky Top’ and the country ‘Macarena’ because
the labels put out all these midtempo cha-cha radio cuts and
forget the clubs.”

Jackson says that “Macarena (Country Version)” was a
classic club cut. “We tested it for Imprint Records in the
clubs, and everybody thought it was a good idea. So they
pressed it up and sold close to 100,000 singles. We worked

by Chet Flippo

because of his widow’s
wishes. David Me¢Cor-
mick of the Ernest Tubb
Record Shops chain has
commissioned a life-sized
bronze statue of Tubb as a
memorial to the country
pioneer. He hopes to unveil
it during Country Music
Assn. week this fall at a
site to be determined.
Contributions to the stat-
ue fund may be sent to
Ernest Tubb Memorial,
c/o Larry Morrow, First American National Bank, 2511
Nolensville Road, Nashville, Tenn. 37211.

Younder Records has subcontracted Nashville’s Imprint
Records for radio promotion for the Alison Krauss &
Union Station single “Find My Way Back To My Heart”
... Victoria Shaw will open Garth Brooks’ Aug. 7 concert
in Central Park. Shaw is a native New Yorker and was a club
regular in Manhattan before moving to Nashville, where
she now records for Warner/Reprise. She is also a lauded
songwriter and co-wrote with Brooks “She’s Every Woman”
and “The River” ... Vinee Gill, John Michael Mont-
gomery, and Willie Nelson will be the daily closers for the
three-day Heaven in’97 festival Aug. 1-3 at Soo Pass Ranch
near Detroit Lakes, Minn. Other acts include Regina Regi-
na, Junior Brown, Bryan White, Mindy McCready, Suzy
Bogguss, John Anderson, Tanya Tucker, Little Texas,
Trisha Yearwood, Lorrie Morgan, and the Qak Ridge
Boys . .. Ronnie McDowell signs with Intersound
Records. His first project is an Elvis memorial album, “The
Greatest Tribute To The King,” set for release June 24 . ..
Brad Howell is tapped to be national director of promotion
for Warner Bros. Nashville. Howell was previously manag-
er of Southeast region promotion. He replaces Rick Baum-
gartner, who is moving to Decca as VP of promotion. Baum-
gartner replaces John Lytle, who is now managing Gary
Allen.
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8 10 7 43 | TRACE ADKINS @ CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN' OUT LOUD 6 45 42 35 50 | SAMMY KERSHAW @ MERCURY NASHVILLE 528893 (10.98 EQ/17.98)  POLITICS, RELIGION AND HER 17
9 9 — 2 WYNONNA CURB 11583/MCA (10.98/16.98} COLLECTION 9 46 a4 41 65 | TRACY LAWRENCE A ATLANTIC 82866/AG (10.98/15.98) TIME MARCHES ON 4
* % * HOT SHOT DEBUT* * % 47 45 39 83 | TIM MCGRAW A7 CURB 77800 {10.98/16.98) ALL | WANT 1
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I 98) LUE MOON 6
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5
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GAITHER SEES BIGGER HOME FOR GOSPEL
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by Wade Jessen

CHECK THIS OUT, LEONA: Opening with more than 15,000 units,
Sawyer Brown’s “Six Days On The Road” takes Hot Shot Debut honors on
Billboard’s Top Country Albums at No. 10 and enters The Billboard 200 at
No. 80. This is Sawyer Brown’s biggest opening week for an album of new
material during the SoundScan era, eclipsing the opening-week marker
set by “This Thing Called Wantin’ And Havin’ It All,” which bowed on the
country list at No. 12 with more than 12,000 units in the Sept. 16, 1995,
issue.

After being spotted by Country Corner at the Cystic Fibrosis Sizzlin’
Country fund-raiser during Academy of Country Music week festivities in
Los Angeles, Curb Music Group VP/GM Dennis Hannon said, “We’ve been
hitting with about 12,000 pieces on Sawyer with the last couple of [studio]
albums, so obviously this is an exciting first week for us. These [albums]
always sell well over time, too. We’re delighted.”

“Greatest Hits 1990-1995” entered the country chart at No. 11 with more
than 15,000 pieces in the Feb. 11, 1995, issue and peaked at No. 5 the fol-
lowing issue.

Meanwhile, with an increase of 225 spins, the title track from the new set
rises 19-17 on Hot Country Singles & Tracks, with airplay at 158 of our
160 monitored stations. WXBM Pensacola, Fla., is the airplay leader, air-
ing the song 40 times during the tracking week.

To illustrate the degree to which country music has been touched by the
politically correct era, Sawyer Brown changed a key line in Dave Dudley’s
1963 version of the trucker’s anthem. Dudley’s version reveals the swal-
lowing of “little white pills,” while the new reading refers to passing the
hypnotic “little white lines” painted on the highway. Tidy, huh?

THICK AS BLUEBONNETS: While George Strait lashes a second week
at No. 1 on our airplay chart with “One Night At A Time,” three other
tracks from his new “Carrying Your Love With Me” set (MCA) are stacked
on the lower rungs of that chart, largely due to a syndicated radio premiere
of the album April 17. “Won’t You Come Home (And Talk To A Stranger)”
enters at No. 70 with 194 spins; “Round About Way” pops on at No. 71 with
186 plays; and the album’s title cut charts at No. 72 with 183 detections.

While it’s unusual for this many songs to chart based on unsolicited
album play, it misses Garth Brooks’ record of six such titles, set in the
Dec. 9, 1995, Billboard. Those six garnered album play after the highly
anticipated “Fresh Horses” arrived at radio, ending a two-year dry spell for
a new Brooks studio album.

Strait’s new set, which contains a tear-stained reprise of Vern Gosdin’s
“Today My World Slipped Away,” should be in ink in the next issue.

WASHED IN THE BLOOD: Unapologetic country puritan Aaron Tippin
jackhammers a hits package onto Top Country Albums, opening at No. 21.
“Greatest Hits & Then Some” (RCA) moves 8,500 units and contains Tip-
pin’s new single, “A Door,” which jumps 71-67 on our radio score card, with
new airplay detected at KDDK Little Rock, Ark.; WHYL Harrisburg, Pa,;
WQYK Tampa, Fla.; and WTQR Winston-Salem, N.C.

Meanwhile, Alabama’s “Dancin’ On The Boulevard” (RCA) takes the
Greatest Gainer nod, with an increase of more than 3,000 units (7-5), and
the eponymous debut set by Big House (MCA) increases 22%, to earn our
Pacesetter cup (37-33).

(Continued from page 28)

release, as are audio and video versions
of a Gatlin Brothers gospel title. “We
want our initial titles to run their
course,” says Jennings, adding that
these are still moving well, bolstered
by two-minute ads for the Blackwoods
and Statesmen discs running on TNN
and the Family Channel.

The success of Gaither’s “Home-
coming” specials on TNN has already
helped bring 17 of the 19 “Homecom-
ing” videos to gold, platinum, or multi-
platinum certification—not to mention
the commissioning of 13 new specials
this year. But the videos, notes Gaither,
have also proved that the audiences for
his product are much bigger than the
gospel base.

“What blows my mind and other old-
timers like Jake Hess and Brock Speer
is that 60% of the respondents to our
TV ads are coming from outside the
Southern gospel core,” says Gaither.
“They see us on TV having a good time
and enjoying each other and singing
with a lot of spirit and laughter and the
emotion that goes on with this musie,
and they love it. And then they come
back and say they’ve bought 15 more!”

He adds, “Viewers write and say
they know nothing about these people
and where they came from. One of the
best ways to learn is to say, ‘Here, lis-
ten!” because these are the people who
set the standards.”

Gaither has combed RCA’s classic
Southern gospel vaults from the '40s
and ’50s in putting together the reissue
anthologies, which show consistent
series packaging and quality. “The
tapes don't lie,” he says, and surviving
members of the legendary vocal
groups concur.

“Three of us have already gone on,”
says Jake Hess, who joins Hovie Lister
as the surviving Statesmen. “So the
new CD is very special to me, and 1
think people want to hear them
because their long-plays are scratched
up, and they come by our table at per-
formances and are elated to know it's
available.”

James Blackwood of the Blackwoods
adds that his group’s Gaither antholo-
gy is especially significant in that it
contains tracks featuring original
members R.W. Blackwood and Bill
Lyles, who died in a plane crash in
1954. “Southern gospel people from
that era agree that they were unique
voices and that [it] was the best quar-
tet we ever had,” says Blackwood. “1
had hoped that this music wouldn’t be

lost to this generation of Southern
gospel singers—and this will preserve
it.”

The Speer Family’s Ben Speer, him-
self thrilled to hear the old Blackwoods
recordings again, also senses the his-
torical significance of the reissues and,
like Gaither, notes that the “Home-
coming” videos have generated inter-
est in vintage music by the featured
artists. “People need to know where
that kind of music came from,” says
Speer, who like Blackwood also has a
deeply sentimental reason for his
delight in the forthcoming Speer Fam-
ily title.

“Mother and Father are no longer
with us, and to get their voices out
there again on recordings that were
discontinued many years ago is
thrilling,” says Speer, now looking into

the possibility of also reissuing sides
the family cut for Columbia in 1947.
“The voices were as good back then as
the singers are today.”

To get the “Gaither Gospel Series”
audio and video beyond the narrow
Southern gospel target audience, the
line is being tested at general music
chains, including Kmart, Wal-Mart,
Sound Shop, and WaxWorks.

“We’re concentrating on the videos
but putting in audio as well,” says EMI
Christian Musie Group president/CEQ
Bill Hearn, who lauds Gaither’s diver-
sification into the “Gaither Gospel
Series” audio because of the “great
growth potential” he sees for the genre
at traditional retail.

To stimulate sales there, special
floor displays and bins picturing
Gaither have been serviced.

COLUMBIA'S RICOCHET COMES BACK

(Continued from page 28)

verses, and then in the chorus it opens
up and the harmonies come in, and it
lives a different life on the chorus.”

With the first album certified gold
and spawning several hits, Wright
admits that the band members were a
little nervous about their new project.

“Everyone worries about that sopho-
more jinx,” he says, “but after the
songs started coming in, the nervous-
ness went away because we started to
realize what we had here was a magic
thing—that we had the right songs and
better performances this time. I
remember the day we all sat down and
listened to the mixes, we got up and
[there were] high fives all the way
around the room. No more worries
about the sophomore jinx.”

Of the band’s work ethic, Kraski
says, “They have never said no. They

. have cut vacations short to do things

for us. Every time I’ve met with them,
the first thing out of their mouths is,
“We want to do more.” They’ve made it
very clear that they’ve been on the
other side of that autograph line. They
know what it’s like to be a fan, and they
know their fans are the most important
things in the world other than their
families, and they treat their fans with
so much respect.”

Among the key ingredients in
Columbia’s campaign to launch the
record are a syndicated radio special
that will air between June 12 and 17.
“We've taken ‘Win It Before You Can

Buy It’ promotions a step further,”
Kraski says. “In addition to the album,
other prizes offered by the stations
include autographed posters, a two-cut
CD that has a cappella versions of ‘It’s
Alright’ and ‘The Star-Spangled Ban-
ner,’ video camcorders, and a trip for
two to Fan Fair.”

Kraski says the label has been
“priming the pump and getting retail
excited.” The retail campaign will
include endcap positioning and‘lots of
point-of-purchase material. “We're
taking a very aggressive stance and
treating them like a superstar act,” he
says. “This act is ready to step up and
become the premier band in country
music.”

Touring has been a key factor in the
band’s growing popularity. “We’ve
been real lucky this past year to get on
some cool tours,” Wright says. “We
started out on the Double Trouble tour
with Marty Stuart and Travis Tritt
and went right out of that into the T&T
tour with Tracy Lawrence and Tracy
Byrd, and then we got on the John
Michael Montgomery tour.”

Ricochet is booked by the William
Morris Agency and is managed by
John Dorris at Hallmark Direction.
Wright is a songwriter for EMI Music
in Nashville. Craig writes for Warner/
Chappell, and Eddie Killgallon is
signed to BMG Publishing and co-
wrote the George Strait hit “One Night
At A Time.”

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
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ASCAP/Rondor, BMI/rving, BMI) WBM

64 HE'D NEVER SEEN JULIE CRY (island Bound,
ASCAP/Famous, ASCAP/Ocean Bound, BMI/Ensign, BMI)

63 HE LEFT A LOT TO BE DESIRED (Starstruck Anget, BMI/
Dead Solid Perfect, BMI/Sony/ATV Cross Keys, ASCAP)

40 HERE'S YOUR SIGN (GET THE PICTURE) (Twin Spurs,
BMI/Shabloo, BMI/Songs Of PolyGram Int't, BMI/Virgin
Timber, BMI) HL

25 HOW WAS 1 TO KNOW (Sony/ATV Cross Keys, ASCAP/AIl
Around Town, ASCAP/Starstruck Angel, BMI/EMI Black-
wood, BMI) HL/WBM

47 I'D RATHER RIDE ARCUND WITH YOU (Starstruck
Writers Group, ASCAP/Mark D., ASCAP/EMI Blackwood,
BMI/Ty Land, BMI) HL

9 |F SHE DON'T LOVE YOU (WB, ASCAP/Big Tractor,
ASCAP/EMI April, ASCAP/K-Town, ASCAP) HL/WBM

55 ) LEFT SOMETHING TURNED ON AT HOME (Catch The
Boat, ASCAP/Castle Street, ASCAP) WBM

10 | MISS YOU A LITTLE (Hot Hooks, BMI/JMM, BMI/Of,
ASCAP) wBM )

36 | NEED YOU (Almo, ASCAP/Twin Creeks, ASCAP/Warner-
Tamerane, BMI/New Works, BMI) WBM

33 1 ONLY GET THIS WAY WITH YOU (MCA, ASCAP) HL

48 | WILL, IF YOU WILL (Zomba, ASCAP/Inspector Barlow,
ASCAP/Mighty Good, ASCAP) WBM

57 KING OF THE ROAD (FROM TRAVELLER) (Tree, BMI)

28  LET IT RAIN (EMI Blackwood, BMI/Songs Of Jasper,
BMI/EM1 April, ASCAP) HL

18 THE LIGHT IN YOUR EYES (Mota, ASCAP) WBM

14 ALITTLE MORE LOVE (Benefit. BMI) WBM

23 LITTLE THINGS (Ensign, BMi/Island Bound,
ASCAP/Famous, ASCAP) HL

27 LOVED TOO MUCH (New Don, ASCAP/New Hayes,
ASCAP/rving, BMI) WBM

53 LUCKY ME, LUCKY YOU (Gary Nicholson, ASCAP/MRBI,
ASCAP/Songs Of PolyGram Int’l, ASCAP/Lee Roy Parnell,
BMI) HL

68 MARY GO ROUND (Acuff-Rose, BMI/EMI Blackwood,
BMI/Phil This, BM1) HL/WBM

26 NEVER AGAIN, AGAIN (Malaco, BMi/Isham Ryle, BMI)
HL/WBM

1 ONE NIGHT AT A TIME (EMI Blackwood, BMI/Golly
Rogers, BMI/Song Island, BMi/Life’s A Pitch,
ASCAP/Neon Sky, ASCAP/Hipp Row, ASCAP) HL

56 ONE, TWO, ) LOVE YOU (Songs Of PolyGram int’l,

BMI/Kiddér Hill, BMI/New Haven, BMI/Music Hill, BM1)
2 ON THE VERGE (Careers-BMG, BMi/Hugh Prestwood,
BMI HL

29 PLACES I'VE NEVER BEEN (Hamstein Cumberiand,
BMi/Baby Mae, BMI/New Haven, BMI) WBM

71 ROUND ABOUT WAY (Tom Collins, BMI/Still Working For
The Man, BMi/0-Tex, BMI)

6 RUMOR HAS IT {Lori Jayne, BMI/Sondaddy, BMI/Muy
Bueno, BMI)
4 SAD LOOKIN’ MOON (Maypop, BMI) WBM

39  SAY YES (EMI April. ASCAP/K-Town, ASCAP/Hamstein
Cumberiand, BMI/Fugue, BMI) HL/WBM

35 SHE DREW A BROKEN HEART (Log Rhythm, BMI)

59  SHE SAID, HE HEARD (Loyal Dutchess, ASCAP/Famous,
ASCAP/New Don, ASCAP/New Hayes, ASCAP/Don
Schiitz, ASCAP) HL/WBM

37 SHE'S GOING HOME WITH ME (Post Oak, BMI) HL

13 SHE'S SURE TAKING IT WELL (Miss Betsy, ASCAP/Tiny
Buckets 0’ Music, ASCAP/G.1.D., ASCAP/Zomba, BMI)
weM

11 SITTIN' ON GO (Warner-Tameriane, BMI/H ymen,
BMI/Maypop, BMI/Nineteenth Hole, BMI/Mike Curb,
BMI/Diamond Storm, BMI) WBM

17 SIX DAYS ON THE ROAD (Southem Arts, BMI/Tune,
8MI)

58 SOMEWHERE IN LOVE (Emdar, ASCAP/Texas Wedge,
ASCAP/Willdawn, ASCAP/Bolmur, ASCAP) WBM

49 THE SWING (EMI April, ASCAP/JKids, ASCAP/AMR,
ASCAP/Sierra Home, ASCAP) HL/WBM

43 TAKE IT FROM ME {(Wamer-Tameriane, BMI/Pollywog,
BMI/Socan, BMI) WBM

16  (THIS AIN'T) NO THINKIN' THING (EM! Blackwood,
BMI/Ty Land, BMi/Starstruck Writers Group,
ASCAP/Mark D., ASCAP) HL

31 THIS IS YOUR BRAIN (Atmo, ASCAP/Daddy Rabbit,
ASCAP/Sony/ATV Tree, BMI) HUWEBM

52 THE TROUBLE WITH THE TRUTH (Cross Keys,
ASCAP/Four Sons, ASCAP)

69 TRUE LIES (Sony/ATV Tree, BMI/Al Andersongs,
BMI/Mighty Nice, BMI/MCA, ASCAP/Fire Feather,
ASCAP) HL

38 UNCHAINED MELODY (Frank, ASCAP)

51 THE USED TO BE'S (Dixie Stars, ASCAP/Southem Days,
ASCAP/CMI, ASCAP/Acuff-Rose, BMI) WBM

61 USE MINE (EMI April, ASCAP/Love This Town,
ASCAP/David Aaron, ASCAP) HL/WBM

32 WHATEVER COMES FIRST (Rick Hall, ASCAP/Water-
town, ASCAP/Emdar, ASCAP/Texas Wedge, ASCAP/Wom-
acutate Conceptions, ASCAP/Full Keel, ASCAP) WBM

7 WHEN | CLOSE MY EYES (Tom Collins, BMI/Murrah,
BMI) WBM

20 WHO'S CHEATIN' WHO (Songs Of PolyGram Int'l,
BMIEMI Algee, BMI) HUWBM

19 WHY WOULD | SAY GOOOBYE (Sony/ATV Tree, BMI/But-
falo Prairie, BMI/Chris Waters, BMI) HL

70 WON'T YOU COME HOME (AND TALKTO A
-STRANGER) (Sony/ATV Tree, BMI)

22 455 ROCKET (Irving, BMI/Cracklin’, BMI/Bug, BMI) WBM ASCAP/Metatune, SOCAN/Down In Front. SOCAN/Dream-
45 ALL THE GOOD ONES ARE GONE (Acuff-Rose, ing In Public, SOCAN/Sony/ATV Tunes LLC, ASCAP) HL
BMI/Polygram tnt'l, ASCAP/Ranger Bob, ASCAP) WBM 60 DO IT AGAIN (Almo, ASCAP/Twin Creeks, ASCAP/Jess
3 ANOTHER YOU (EMI April, ASCAP) HL Brown, ASCAP/Ensign, BMI) HL/WBM
74 BAD FOR US (Square West, ASCAP/HDH, ASCAP/Foolish 15 DON'T TAKE HER SHE'S ALL | GOT Uerry Williams,
Hit, ASCAP/Howlin’ Hits, ASCAP/Hamstein Cumberland, BMI/Bug, BMI/Embassy, BMI/Exellorec, BMI)
BMi/Tom Shapiro, BM WBM 87 A OOOR (Starstruck Writers Group, ASCAP/Mark D.,
5 BETTER MAN, BETTER OFF (Ensign, BM!/Shoot ASCAP/EMI Blackwood, BMY/Ty Land, BMD
Straight, ASCAP) HL 41 A DOZEN RED ROSES (Major Bob, ASCAP/Poor Folks,
66 THE BETTER TO DREAM OF YOU (Why Watlk, ASCAP) BMI) wBM
72 CARRYING YOUR LOVE WITH ME (Warner-Tameriane, 75 EASE MY TROUBLED MIND (Sony/ATV Tree, BMi/Moline
BMI/Rancho Befita, BMI/Jeff Stevens, BM) valley, ASCAP/Hamstein Stroudavarious, ASCAP/Kinetic
73 CHANGE HER MIND (Hamstein Cumberland, BMI/Larry Diamond, ASCAP/Curb, ASCAP) HL/WBM
Boone, BMI/BMG, ASCAP) HL/WBM 30 EMOTIONAL GIRL (Starstruck Angel, BMI/Dead Solid
34 COLD OUTSIDE (MCA, ASCAP/Shinin’ Stone Cold, Perfect, BMI/Sony/ATV Tree, BMI/Chris Waters, BMI) HL
RSCAP/Bik Haus, ASCAP/Max Dog, ASCAP/Easy Landing, 44 EVERYTHING | LOVE (Cobum, BMi/Ten Ten, BMI/Just
BMI) HL Cuts, BMI/Songs 0f PolyGram Int't, BMf) HL/WBM
62 COME CRYIN' TO ME (Sony/ATV Tree, BMI/Feed Them 65 FIRE WHEN READY (Hamstein Cumberiand, BMI/Tom
Kids, BMI/Starstruck Angel, ASCAP/Mark D., ASCAP) Shapiro, BMI/Baby Mae, BMI) WBM
24 COUNT ME IN (EMI, ASCAP/Princeton Street. 50 FIT TO BE TIED DOWN (Starstruck Angel, BMI/Music Of
ASCAP/Hamstein Cumberiand, BMI/Fugue, BMI) Moo, BMI} HL
HL/WBM 54 FROM WHERE I'M SITTING (Major Bob, ASCAP/WB,
46 CRY ON THE SHOULDER OF THE ROAD (Mighty Nice, ASCAP) WBM
BMI/Blue Water, BMI/Longitude, BMI/August Wind, 12 AGIRL'S GOTTA DO (WHAT A GIRL'S GOTTA DO) (May-
BM|/Great Broad, BMI) HL/WBM pop, BMi/Wildcountry, BMi/Makin' Chevys, BMI/EMI
42 DADDY'S LITTLE GIRL (Purpie Sun, SESAC/Ten Ten, Blackwood, BMI/Artbyrne, BMi/Mike Curb, BMI/Diamond
SESAC/Real GirlFriends, SESAC/Stan Webb, SESAC) Storm, BM1) HL/WBM
21 DARK HORSE (EM! Apnil, ASCAP/Into Wishin’ 8 GOOD AS ! WAS TO YOU (New Don, ASCAP/New Hayes,
30 .
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
] SINalEs BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 160 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
= n WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
MAY }, 1997 ™
- z z z
%] O = ol o« O Q
ol | jE|5g|g%| TIMLE ARTIST (2% | |28|pE|sg|g%| TITLE ARTIST |23
t3 L 2| 2| =35 PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & & T2 (32| 2| 23| PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & &
@Y T e g Gho o2 g GEORGE STRAIT 2 ] 6 11 | W essous mes > Sy tncons ranes | ¥
11318 LunEaNoy 1 HERE'S YOUR SIGN (GET THE PICTURE) @ BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT
- T.BROWN,G.STRAIT (£.B.LEE,E.KILGALLON,R.COOK) (C) (V) MCA 55321 40 | 39 | 38 | 15 S.ROUSE (B.ENGVALL,S.ROUSE,R.SCAIFE) (©) (D) (V) WARNER 8R0S, 17491 | 29
6 | 11 | ONTHE VERGE @ COLLIN RAYE | A DOZEN RED ROSES & TAMMY GRAHAM
@ ’;\-VNV%R_'E?EJ;?S%E-SEAV (H.PRESTWOOD) g/: (\I/):;P}Ifgpggﬁ 4 47 7 B.BECKETT (J.GREENEBAUM,A.JORDON,C.FOLKS) (C) (D) (V) CAREER 13075 4l
. 3 5 ) 16 3 DADDY'’S LITTLE GIRL & KIPPI BRANNON
ZXCDMC'(()":)%::'IS;QON leiﬁ;”& :AU; 85 | 45 | 13 | | BRIGHT (A KASET,K.S.WALKER,S WEB) (©) (0) v) CURB 56052UnIveRsAL | 42
- @ 3 S 0 | D.COOK,ALABAMA (R.OWEN,T.GENTRY,G.FOWLER) (C) (D) (V) RCA 64775 , 47 | 88 6 I&g(ER'JUE[’}SQg ARIADET) '?G%PESREAI";%I 43
(5| 7 | & | 1 | BETIER MAN, BETTER OFF @ TRACY LAWRENCE | ¢ EVERYTHING 1 LOVE ALAN JACKSON
FANDERSON, T LAWRENCE (B.JONES.S .P.DAVID) (C) (D) V) ATLANTIC 83004 44 | 41 | 31 | 16| STedaL (HALLEN.C.CHAMBERLAIN) W) ARISTA 13068 | °
RUMOR HAS IT # CLAY WALKER y 500D C
6 4 ! 14 J.STROUD,C.WALKER (C.WALKER,M.J.GREENE) GIANT ALBUM CUT/REPRISE . 5 | — 2 QIJ‘_'V'VJ_';EE ﬁg,?ﬁuos"(‘,f&fgfeﬁggﬁ AES??MBEIML%E 45
1| 2| 2| 20 | WHER CLOSE MY EVES oo RENNY CaspiEy § g 46 | 31 | 26 | 15 | CRYON THE SHOULDER OF THE ROAD & MARTINA MCBRIDE | 6
00D ASIINASIE.YOD S ORI T e M.MCBRIDE P.WORLEY,E SEAY (M.BERG,T.KREKEL) (V) RCA 64728
10 ] 16 | 15 | ,'Stroun dScLTZB.LIvSEY) VBNA6a6B1 | O 68 | 72 i !'D RATHER RIDE AROUND WITH YOU REBA MCENTIRE | 47
= — . R.MCENTIRE,J.GUESS (M.D. SANDERS,T.NICHOLS) (V) MCA 72006
@ 11 15 16 IF SHE DON'T LOVE YOU THE BUFFALO CLUB 9 3
B.BECKETY (T.BRUCE,M.BEESON) (C) (V) RISING TIDE 56043 54 | 65 3 émwA'gD U gﬂgw\sNRl '&'50DRUM) JOHN BERRY | 49
@' 12| 1 | 10| |MISSYOUALITTLE & JOHN MICHAEL MONTGOMERY | 1o e B AT
S.ITT'N'(Z.:‘NGHONY, FAGAN,J.M.MONTGOMERY) (C) (D) (l\;) ’;\;;A:TCZV T:IaTeé .(E' 53 | 60 B T E SN RALLBREGAN) IES BONAMY | g
@ 1| B|wW B.J WALKER,JR. K.LEHNING (J.LEO,R BOWLES) asvium asumcur | 11 4 1 53 | 4 ,f IS'IT-EEAOLLB(\E, J;EBBE%(\??Q{?R) W MERCSUIWMS{HQESSSW}!{ 4
(1) 15 | 18 | 10 | AGIRL'S GOTTA DO (WHAT A GIRL'S GOTTA DO) MINDY MCCREADY | 1, T E USED JOBE"
- D.MALLOY.N.WILSON (R.BOWLES, R.BYRNE) {OIDIVTBNAT6 £757 31 | 48 | 50 8 I?TEOHDS E BAIS)VB(E EUFFMAN D.KEES,B.MORRISON) (:) (lgﬁ\lj)\gLE TS l?‘a%&%l&'fsl W
SHE’S SURE TAKING IT WELL & KEVIN SHARP ] STROUDD. : LA an
@ 14 | 17 1 13 | CriRREN (T.BUPPERT,D.PFRIMMER 6.TEREN) 13 aBUM cUTasvLm | 13 @ 6 | — | 2 ;E’OE(;RJEL(’GBNL'EHO“L’S'JS THE TRUTH * PATTET, cLOL\{aEhEcSLE 52
A LITTLE MORE LOVE & VINCE GILL 7] SOROLR. 6. A
16 | 19 | 6 | ALIILEMO - s s 14| (| 6 | 11 | 3 | LUCKY ME, LUCKY YOU & LEE ROY PARNELL | o3
i : . 15 | DON'T TAKE HER SHE'S ALL | GoT  TRACY BYRD | 3 L.PARNELL, THE HOT LINKS (G.NICHOLSON L R.PARNELL) (C) (V) CAREER 13078
T.BROWN (J.WILLIAMS,G.U.5.BONDS) (V) MCA 55292 56 | 66 | 4 | FROM WHERE I'M SITTING @ GARY ALLAN | 54
T & : 15 | (THIS AIN'T) NO THINKIN' THING  TRACE ADKINS | | M.WRIGHT,B.HILL (G.BROOKS,K.MAXON) (V) DECCA 72003
§.HENDRICKS (T.NICHOLS, M.D. SANDERS) (V) CAPITOL NASHVILLE 19524 @) 13| — | 2 | LEFT SOMETHING TURNED ON AT HOME TRACE ADKINS | ¢g
19 | 21 | 1o | SIX DAYS ON THE ROAD & SAWYER BROWN | |7 S.HENDRICKS (B.LAWSON,J.SCHWEERS) CAPITOL NASHVILLE ALBUM CUT
M.MILLER M.MCANALLY (E.GREENE,C.MONTOGOMERY) (C) (D) (V) CURB 73016 0| — i ONE, TWO, | LOVE YOU CLAY WALKER | g
A J.STROUD,C. WALKER (B.JONES,E.HLL) (V) GIANT 17351/REPRISE
* % AIRPOWER * * & 59 | — | 2 | KING OF THE ROAD (FROM “TRAVELLER") RANDY TRAVIS | 57
20 2% 7 THE LIGHT IN YOUR EYES & LEANN RIMES 18 A.PALEY {R.MILLER) ASYLUM ALBUM CUT
C.HOWARD,W.RIMES (D.YYLER) {C} (D) (V) CURB 76958 58 51 5 SOMEWHERE IN LOVE & JOHN & AUDREY WIGGINS 58
7 ¥ 2 2| WHY WOULD | SAY GOODBYE BROOKS & DUNN | 17 D.HUFF (K.K.PHILLIPS,C.LEONARD} (C) (¥) MERCURY NASHVILLE 574300
D.COOK,K.BROOKS R. DUNN (K.BROOKS,C. WATERS) {v) ARISTA 13073 57 | 58 | 7 | SHE SAID, HE HEARD SUZY BOGGUSS | 57
seerag Tor e T.BRUCE S.HENDRICKS (S.BOGGUSS,D.SCHLITZ) (V) CAPITOL NASHVILLE 19508
o DO IT AGAIN JEFF CARSON
% | 51 4 | WHO'S CHEATIN' WHO & ALAN JACKSON | 9 6l | 68 5 | CHOWARD U.BROWN,B.JONES) CURB ALBUM CUT 60
K STEGALL (J.HAYES) {C) (V) ARISTA 13069, . 61 | 55 | 57 g | USE MINE & JEFF WOOD | g
2 22| 22 | 13 | DARK HORSE * MILA MASON | o1 M.BRIGHT.K.BEAMISH (L DREW S.SESKIN) IMPRINT ALBUM CUT
] thgvg c;)cr;sg? D.MCTAGGART,A. MARSHALL) © ;D)K(x) ;;L:r:\;ﬁ ?TaEs: * * & HOT SHOT DEBUT * % *
22 21 | 21 | 16 | Gcch K MATTEA (G WELCH,D.RAWLINGS) (V) MERCURY NASHVILLE 578950 | 21 NEWD | | gggngCRLIy' TO"CME 5 LONESTAR | ¢p
—@ - = 5 LITTLE THINGS - & TANYA TUCKER | 3 .COOK,W.WILSON U.RICH, w.WILSON,M.D. SANDERS) BNA ALBUM CUT*
A G.BROWN (M.DULANEY S.D.JONES) (C) (V) CAPITOL NASHVILLE 58630 NEW ) 1 | HELEFT ALOT TO BE DESIRED @ RICOCHET | g3
97 32 6 COUNT ME IN & DEANA CARTER 2 R.CHANCEY,E.SEAY (R.BOWLES,L.BOONE} COLUMBIA ALBUM CUT
C.FARREN (D.CARTER,C.JONES} (V) CAPITOL NASHVILLE 19510 NEW ) 1 HE'D NEVER SEEN JULIE CRY JO DEE MESSINA | 42
4 25 18 | 11 | 19 | HOW WAS | TO KNOW REBA MCENTIRE | | B.GALLIMORE,T.MCGRAW (M.T.BARNES,L.W.SATCHER) CURB ALBUM CUT
R.MCENTIRE,J.GUESS (C.MAJESK|,S.RUSS,S.SMITH) (V) MCA 55290 65 64 63 3 FIRE WHEN READY PERFECT STRANGER | g9
28 33 8 NEVER AGAIN, AGAIN @ LEE ANN WOMACK 2% €.BROOKS (T.SHAPIRO,T.MARTIN) CURB ALBUM CUT
M.WRIGHT (M.HOLMES, B.ISHAM) (C) (V) DECCA 55320 75 75 3 THE BETTER TO DREAM OF YOU ¢ MARY CHAPIN CARPENTER | g¢
3 | a1 7 | LOVED TOO MUCH TY HERNDON | 57 J.JENNINGS,M.C.CARPENTER (M.C.CARPENTER) COLUMBIA ALBUM CUT
D.JOHNSON {D.SCHLITZ,B.LIVSEY) EPIC ALBUM CUT 71 o ) A DOOR AARON TIPPIN [ g7
36 4 3 LET IT RAIN & MARK CHESNUTT 28 S.GIBSON (M.D. SANDERS.T.NICHOLS) RCA ALBUM CUT
T.BROWN (M.CHESNUTT,S. LESLIE,R.SPRINGER) (C) (V) DECCA 55293 RE-ENTRY 2 | MARY GO ROUND # SKIP EWING | ¢g
34 | 34 | 10 | PLACES I'VE NEVER BEEN & MARK WILLS | 59 B.J.WALKER,JR. (P.VASSAR,S.EWING) WORD NASHVILLE ALBUM CUT
C.CHAMBERLAIN,K.STEGALL (T.MARTIN,R.WILSON,A.MAYO) (V) MERCURY NASHVILLE 574150 69 60 59 B TRUE LIES SARA EVANS | gg
0 23 | 10 | 17 | EMOTIONAL GIRL & TERRI CLARK | 14 P.ANDERSON (S.EVANS,A. ANDERSON,5.RICE) (C) (D) {) RCA 64784
K.STEGALL,C. WATERS,T.CLARK (R.BOWLES,T.CLARK, C.WATERS) _ (C) (D) (v) MERCURY NASHVILLE 574016 NEW D | | WON'T YOU COME HOME (AND TALK TO A STRANGER) GEORGE STRAIT | 79
@ 32 35 9 THIS IS YOUR BRAIN & JOE DIFFIE 31 T.BROWN,G.STRAIT (W.KEMP) MCA ALBUM CUT
J.SLATE ). DIFFIE {C.WISEMAN K.GARRETT), (C) (D) EPIC 78521 ROUND ABOUT WAY GEORGE ST
@ 37 | a0 | 9 YZL'}?J§}SERSS°(ME%§L'Z§E CRsLERD © SONS OF THE DESERT | 3, @ NEWD L | 7 BROWN.G.STRAIT (S.DEAN W.NANCE) MCA ALBUP’»} ém 1
SLATE,D.JOHNSON (W.A B.CRISLER,D.WOMACK) (C) (D) EPIC 78520 CARRYING YOUR LOVE WITH ME STRAIT
G @ w7 |! EOU%LKG%EJ A LT RICK TREVINO | 33 NEWD | 1 | FEROWN,GSTRAT USTEVENS.S B0GARD) GEO§£ Eaett | 2
— BUCKINGHAMD, L ARAY EOLOMBIATATLIMICUT CHANGE HER MIND GENE WATSON
34 30 | 30 | i3 | COLD OUTSIDE @ BIG HOUSE | 33 78| 67 | 64 1 15 | Rpennmeron (D.MAYO,P NELSON,L BOONE) step one agumcut |
P.BUNETTA,M.BYROM,D.NEWHAUSER (M.BYROM,D.NEUHAUSER,D.KNUTSON, M. REESE) (C) (D) (V) MCA 55253 7% | 50 | % 0 | BADFOR US ® LITTLE TEXAS
35 35 | 28 | 20 { SHE DREW A BROKEN HEART PATTY LOVELESS ! J.STROUD,C DINAPOLI,D.GRAU (P.HOWELL D.0'BRIEN,T SHAPIRO} () (0) (V) WARNER BROS, 17391 | *
4
E.GORDY JR. {J MCELROY,N.MCELROY) EPIC ALBUM CUT EASE MY TROUBLED MIND N & RICOCHET
6 38 g | | NEEDYOU ¢ TRISHA YEARWOOD 5 69 62 16 R.CHANCEY,E.SEAY {(M.GARVIN C.WATERS,T.SHAPIRO) C) (D) COl 2 2
37 1 10 | G Funbis U.8RoWN,w.MOBLEV) i ca 55308 | 3P : L . (C) (D) COLUMBIA 78526
i1
37 46 56 3 DS'\?VAESST %ﬂ'lrh(‘TGn:‘l'T%ME WITH ME WARN;R g&gv‘lgaﬁg 1 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
b— UNCI,-IlAINED‘MELODY LEANN RIVES attain 3290 detectjong_for the first time. @ Videoclip avallability. Cat@log number is for cassette single, or viny! if cassette is unavailable. (C)
38 40 39 20 W.C AIMES (3. NORBH,H ZARET) CUDIAIBUNCTT 1 J ggis“s;tt(exs;lr&g[)le;;/:;lesait:‘tgg.;\z)ngglfti;gg f\g;ii;‘ibgii%ég/:()j/%a;s(e::(:nrr:z:;:;%i:vailability. (T) Vinyl maxi-single availability. (V) Viny! single avail-
d H COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
“IMrd nn n“n I‘v Ing es a es RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY Sourid|Scalr|7®
. ® ™ MAY 3, 1997
- = . _ Z
of 55| % 2% AT N
=z w
2 32| J2| 28| TITLE (ABEL & NUMBERDISTRIBUTING LABEL ARTIST Z2 22|32 E5 | TITLE tee & numeerDSTRIBUTING LABEL ARTIST
‘ [ *x*x*NO. 1% % % 15 | 19 | 4 | NEVER AGAIN, AGAIN DECCA 55320/MCA LEE ANN WOMACK
v 1 1 14 HERE’S YOUR SIGN {GET THE PICTURE) waRtiR B205. 17431 Twesisatho.1  BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT 18 13 20 MACARENA (COUNTRY VERSIONY) 1MPRINT 18007 THE GROOVEGRASS BOYZ
2 2 | 2 | 7 | ONENIGHT AT A TIME mca 55321 GEORGE STRAIT 19 | 17 | 7 | DARKHORSE ATLANTIC 84856/AG __MILA MASON
3 3 3 46 | THE LIGHT IN YOUR EYES/BLUE CURB 76959 LEANN RIMES |17 | 14 ] 15 7 | STATE OF MIND RIVER NORTH 163016 CRYSTAL BERNARD
__4_ 5 6 8 | MISS YOU A LITTLE ATLANTIC 84865/AG. JOHN MICHAEL MONTGOMERY 18 16 11 14 | SHE'S TAKEN A SHINE CAPITOL NASHVILLE 58624 JOHN BERRY
| 5 4 8 4 BETTER MAN, BETTER OFF ATLANTIC 83004/AG TRACY LAWRENCE 19 | 17 | 16 | 33 | ANOTHER YOU, ANOTHER ME REPRISE 17615/WARNER BROS. BRADY SEALS
6 8 | 10 | 7 | DADDY'S LITTLE GIRL CURB 56092/UNIVERSAL KIPP! BRANNON 20 | 20 | 21 | 20 | IS THAT A TEAR ATLANTIC 87020/AG TRACY LAWRENCE
77 | 7 | 15 | AGIRL'S GOTTADO (WHAT A GIRL'S GOTTA DOYMAYBE HE LL NOTICE HER NOW Bt 64757RcA MINDY MCCREADY NEWP | | | SAD LOOKIN' MOON Rrch o ALABAMA
| 8 6 | 5 | 21 | FRIENDS ATLANTIC 87019/AG JOHN MICHAEL MONTGOMERY 22 | 21 [ 20 | 27 | LITTLE BITTY arista 130:8 ALAN JACKSON
(8 12 | 18| 5 | ADOZEN RED ROSES carecr 13075/RISTA TAMMY GRAHAM NEWP | 1 | WHO'S CHEATIN' WHO 4RisTA ALAN JACKSON
| 10 11 | 14 | 4 | SIXDAYS ON THE ROAD CuRs 73016 SAWYER BROWN 24 | 25 | — | 4 | COLD OUTSIDE mca 55253 BIG HOUSE
1 9 4 14H WE DANCED ANYWAY CAPITOL NASHVILLE 58626 DEANA CARTER 25 22 23 4 I'D LOVE YOU TO LOVE ME CAPITOL NASHVILLE 58632 EMILIO
12 10 9 11 | EMOTIONAL GIRL MERCURY NASHVILLE 574016 TERRI CLARK (O Recards with the greatest sales gains this week. ®Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
i 13, 13 12 [ LITTLE THINGS CAPITOL NASHVILLE 58630 TANYA TUCKER (c:eor;%c:;[cc):tf;}r:ss::]?jssc;furlldrglHlonl units, with multimillion titles indicated by a numeral following the symbol. © 1997, Billboard/BPI
I I can, inc.
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Broadcast Data Systems
r ./ / J

Artists & Music
Sony, Fonovisa Top Retail Chart Recap

SONY, FONOVISA ON TOP: Sony
and Fonovisa emerged as front-run-
ning record companies in Billboard’s
inaugural first-quarter retail chart
recap, which is contained in the
Latin Music Quarterly special sec-
tion in this issue. Sony is the top dis-
tributing label and distributing cor-
poration; Fonovisa is the No. 1 label.
The first-quarter results were mea-
sured from Dec. 7, 1996, to April 5,
1997, on The Billboard Latin 50.

The top-selling album in the first
quarter was Julio Iglesias’ “Tango”
(Columbia/Sony), followed by En-
rique Iglesias’ “Vivir” (Fonovisa)
and Selena’s “Siempre Selena” (EMI
Latin).

A strong holiday season anchored
by “Tango” pushed Sony into first
place in the distributing label and
distributing corporation categories.
Likewise, Fonovisa benefited from
strong sales of “Vivir” and from
aggressive campaigns at TV and

L.
Notas

by John Lannert

retail.

EMI Latin, which has won or tied
for top Latino label from 1993 to '96,
came in second in the label category
and third in the distribution catego-
ry. In the latter category, indie labels
vaulted from fifth to second.

c ONFERENCE UPDATE: Joe
Wallace, VP/GM of Broadecast Data
Systems, is scheduled to participate
in the Hot Latin Tracks radio panel.
The panel takes place during Bill-
board’s eighth annual International
Latin Music Conference, slated to

DISTRIBUTORS, INC.

LA DISTRIBUIDORA MAS
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SIN DUDA,
SIMPLEMENTE LA MEJOR!
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SALSA, MERENGUE, BACHATA, TANGO, ITALIAN FOLK STYLES...

1 Each month the magazine features: reviews of the brand new records; ita-
lian charts; interviews to artists and orchestras; indication of dance par-
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run Tuesday (28)-Thursday (30) at
the Hotel Inter-Continental in Mi-
ami.

END OF AN ERA: Emilio Azcar-
raga Milmo, owner of media giant
Grupo Televisa S.A., died of cancer
April 16 in Miami. He was 66.

Though it was known he was in
failing health, Azcdrraga’s death
surprised many in Mexico, including
those in the media who agreed he
was one of Mexico’s most important
business leaders. Certainly many
Latino music stars cut their teeth on
a Televisa soap opera or variety
show.

Known as “El Tigre,” Azcirraga
not only built an enormous media
empire, he also helped establish
Mexico as one of the most important
media capitals in Latin America.

Azcarraga leaves behind a sprawl-
ing operation that includes four net-
work channels with 280 affiliated
stations; the huge publishing compa-
ny Editorial Televisa; three record
labels (Melody, Fonovisa, Musivisa);
16 radio stations; one cable channel;
one satellite system; a movie compa-
ny; Estadio Azteca, a massive
120,000-seat stadium Azcéirraga
renamed Estadio Guillermo Cafedo

(Continued on page 35)

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.} Sheet Music Dist.
19 AMANDOLO (TOO LATE, TOO SOON) (Fiyte Tyme,

ASCAP/FIPP BMI/EMI, BMI)
33 ANDO QUE ME LLEVA (Rightsongs, BMI)
8 AZUCAR AMARGO (Sony Discos, ASCAP)
14 CHAROLA DE PLATA (De Luna, BMI)
27 CON TINTA DEL CORAZON (De Luna, BMI)
29 CORAZON (BMG Songs, ASCAP)
23 COSAS BUENAS QUE PARECEN MALAS (Copyright
Control)
7 EL DESTINO (BMG Songs, ASCAP)
10 EL NO TE QUIERE (Striking, BMI)
33 EL PRINCIPE (Sony Latin, BMI)
40  EL SOY YO {Copyright Control)
24 ENAMORADO POR PRIMERA VEZ (F

THIS
WEEK
LAST
WEEK

2 WKS
AGO
WKS. ON
CHART

ARTIST
LABEL/PROMOTION LABEL

TITLE
PRODUCER (SONGWRITER)

* % * NO. 1/AIRPOWER * % %

SESAC)
30 E O TCHAN (Copyright Control)
26 ‘ESCUCHA A TU CORAZON (Copyright Control)

" 36 ESPIRITU LIBRE (Copyright Controf)

28  HERIDA (Copyright Control)

12 JUGUETE (Copyright Centrol)

15 LA CALLE DE LAS SIRENAS (Copyright Control)

25 LAST DANCE/THE HUSTLE/ON THE RADIO
{Management 3, BMI/Olga, BMIVan Mccoy,
BMI/Warner-Tamerlane, BMI/Rick S, BMI/Sweet
Summer Night, ASCAP}

31 MI FRACASO (BMG Songs, ASCAP)

13 MI MUJER (Copyright Control)

20 MI NINA MUJER (Edimonsa, ASCAP)

2 MI SANGRE PRISIONERA (TN Ediciones, BMI)

21 NO ME CORTES LAS ALAS (Vander, ASCAP)
16  NUBE VIAJERA {Copyright Control)
5 0 SOY O FUl (Crisma, SESAC)
11 PIENSA EN MI (Copynight Control)
37 PORQUE (Sony Discos, ASCAP)
6 QUIEN PIERDE MAS (Vander, ASCAP)
34 QUIERO ESTAR LOCO (Atbersan)
3 SECUESTRO DE AMOR (Flamingo)
17 SE QUE YA NO VOLVERAS (BMG Songs, ASCAP)
22 SE QUIERE SE MATA (Sony Discos, ASCAP)
9  SOLA OTRA VEZ (ALL BY MYSELF) (Eric Carmen,
BMI/Songs Of PolyGram Int'l, BMI}

1 SOLO EN TI (ONLY YOU) (Sony/ATV Songs, BMI)
32 SUSUSUSUBIR (Milenio, ASCAP/Sir George, ASCAP)
35 TUYA (Pacific LC, ASCAP)

4 YA ME VOY PARA SIEMPRE (EM! Blackwood, BMI}
38 Y SIEMPRE (Copyright Controt}

18 Y TODO PARA QUE (Copyright Control)

(D! New» ENRIQUE IGLESIAS SOLO EN TI

FONOVISA 1 week at No. 1 R.PEREZ-BOTUA {V.CLARKE}

(D[ 3 [ ¢ | & | LOSTIGRES DEL NORTE # M| SANGRE PRISIONERA

FONOVISA ] E.A.HERNANDEZ (E.VALENCIA)

(| 5 | 6 | 6 | LOSTUCANES DE TIUANA SECUESTRO DE AMOR

EMI LATIN G.FELIX (M.QUINTERO LARA)

(D| 1| 2 | & | Los TEMERARIOS YA'ME VOY PARA SIEMPRE

FONOVISA A.ANGEL ALBA (J V.FLORES)

(5)| ¢ | 3 [ 6 | MARCOANTONIO SOLIS 0 SOY O FUI

FONOYISA M.A.SOLIS {M.A.SOLIS)

6§ | 6 | 5 | 10| BRONCO ® QUIEN PIERDE MAS

FONOVISA BRONCO (). GUADALUPE ESPARZA)

(D| 7 | 19| 3 | JuaN GABRIEL & ROCIO DURCAL EL DESTINO

ARIOLA/BMG J.GABRIEL {J.GABRIEL)

o | 10| 8 | FEY - AZUCAR AMARGO

SONY LATIN/SONY M.ADLANEDOQ,D.BORADONI (M.ADLANEDO,D.BORADONI)

(®| 17 |18 | 4 | CELINE DION SOLA OTRA VEZ

550 MUSIC/SONY D.FOSTER (E.CARMEN,S.RACHMANINOFF)

12 | 12 [ 7 | LORENZO ANTONIO * EL NO TE QUIERE
FONOVISA TMORRIE (T. MORRIIE_)_‘

1] 8 | 9 | 21 | GRUPO MOJADO ® PIENSA EN M

FONOVISA L.LOZANO (0.MAIO,Z RIBEIRO,M.SOARES)

121 u | 7 [ 15 | GRUPOLIMITE JUGUETE
POLYGRAM LATINO J.CARRILLO (MASSIAS) |

3| 13| 11| 12 | EMMANUEL MI MUJER

POLYGRAM LATINO M.ALEJANDRO (M.ALEJANDRO}

14 | 10| 13 | 10 | LOS TIRANOS DEL NORTE CHAROLA DE PLATA

SONY DISCOS/SONY J.MARTINEZ (L.PEREZ)

LA CALLE DE LAS SIRENAS

2 2 5 POLYGRAM LATINO M.FLORES (M.FLORES KABAH,FITTE)

18 | 15 | 7 | ALEJANDRO FERNANDEZ © NUBE VIAJERA

SONY DISCOS/SONY PMARTINEZ (MASSIAS)

‘17 15 [0 | 4 | DIEGO TORRES # SE QUE YA NO VOLVERAS

RCA/BMG C.VALLI (D.TORRES,D.THOMAS M. WENGROVSK1)

INTOCABLE Y TODO PARA QUE

16 2 8 EMI LATIN J.L.AYALA (PREYNA)

JON SECADA # AMANDOLO

19 16 / SBK/EMI LATIN J.HARRIS HI.T.LEWIS J.SECADA UJ.JAM T.LEWIS)
o e

* % % AIRPOWER % * %

23 | 27 | 4 | LOSANGELES AZULES MI NINA MUJER

DISA/EMI LATIN J.MEJIA AVANTE {J.MEHA AVANTE)

21| 2 | 17| g | LOSYONIC'S # NO ME CORTES LAS ALAS

FONOVISA R.GONZALEZ (C.MONTERO}

22 | 14 | 8 | 7 | SHAKIRA SE QUIERE SE MATA

SONY. LATIN/SONY L.F.OCHOA (S.MEBARAK, L. FOCHOA)

23 | 21 | 21 | 5 | LOSREHENES @ COSAS BUENAS QUE PARECEN MALAS

FONOVISA J.TORRES (J.TORRES)

24 | 2 | 1 | 14 | ENRIQUE IGLESIAS & ENAMORADO POR PRIMERA VEZ

FONOVISA R.PEREZ-BOTIJA (E.IGLESIAS)

@®)| 13 | _ | 2 | SELENA ® LAST DANCE/THE HUSTLE/ON THE RADIO

EMI LATIN A.B.QUINTANILLA HlI (PJABARA,V.MCCOY,D.SUMMER,G MORODER}

9 | 210 | 21 | 7 | LAURAPAUSINI ESCUCHA A TU CORAZON

WEA LATINA_ ACERRUTI,D.PARISIN) (CHEOPE L PAUSINLY.MASTROFRANCESCO,A MASTROF RANCESCO,C.COHIBA)

LOS CAMINANTES CON TINTA DEL CORAZON

2 30 4 LUNA/FONOVISA A.DE LUNA (L.HERNANDEZ)

BRENDA K. STARR HERIDA

RE-ENTRY 4 PARCHA H.RAMIREZ (M.HERNANDEZ)

LA TRADICION DEL NORTE # CORAZON

2 3 6 ARIOLA/BMG E.FAGUILAR {J.SERRANO}

57 | — [ 4 | EOTCHAN E O TCHAN

POLYGRAM LATINO L.C.ADAN, W.RANGEL (CAULINA B TCHAN CISSINHO)

GD| 29 | 40 | 3 | BANDAELRECODO M| FRACASO

FONOVISA G.LIZARRAGA (J.GABRIEL)

(3| NEWD | 1 | YOLANDITA MONGE ® SUSUSUSUBIR

WEA LATINA S.GEORGE (G.GARCIA GARCIA)

GRUPO LIMITE EL PRINCIPE

33 3 l 34 % POLYGRAM LATING J.CARRILLO (ALAZAN)

CONJUNTO PRIMAVERA & QUIERO ESTAR LOCO

NEW ’ 1 FONOVISA V.MATA C.PRIMAVERA (M.A SANCHEZ)

@) x | — |2 | GRACIELA BELTRAN TUYA

EMI LATIN B.SILVETTI (R.BELESTER)

NEWD | | | EDNITANAZARIO ESPIRITU LIBRE

EMI LATIN E.NAZARIO.K.C.PORTER (R.BARRERAS)

7 | %0 | % VICENTE FERNANDEZ PORQUE

SONY DISCOS/SONY PRAMIREZ (V.FERNANDEZ)

ANA BARBARA Y SIEMPRE

NEW ’ FONOVISA J.AVENDANO LUHRS (L.ALBA)

239 | 28 | 38 | 8 | EZEQUIEL PENA ANDO QUE ME LLEVA

FONOVISA E.PENA (A.A.LUNIGA}

40 | 3 | — | 2 | SAMURAY EL SOY YO

DISA/EM! LATIN . NOT LiSTED (M.A.ESTRADA)

POP ROPICA WRY R ONA A
27 STATIONS 17 STATIONS 57 STATIONS

1 FEY SONY LATIN/SONY
AZUCAR AMARGO
2 ENRIQUE IGLESIAS FONO-
visA SOLO EN T|
3 DIEGO TORRES RCA/BMG
SE QUE YA NO VOLVERAS
4 CELINE DION 550
MUSIC/SONY SOLA OTRA...
S JON SECADA SBK/EMI
AMANDOLO
6 SHAKIRA SONY LATIN/SONY
SE QUIERE SE MATA
7 EDNITA NAZARIO EMI LATIN
ESPIRITU LIBRE
8 KABAH POLYGRAM LATINO
LA CALLE DE LAS SIRENAS
9 LAURA PAUSINI WEA LATINA
E£SCUCHA A TU CORAZON
10 YOLANDITA MONGE WEA
LATINA SUSUSUSUBIR
11 £ O TCHAN POLYGRAM LATINO
E O TCHAN
12 EMMANUEL POLYGRAM LATI-
NO MI MUJER
13 SELENA EMI LATIN
LAST DANCE/THE HUSTLE/...
14 LA MAKINA J & N/SONY
CORAZON DE OTRO
15 MARCOS LLUNAS POLYGRAM

LATINO TE AMO

1 FRANKIE NEGRON WEACARIBE/WEA
LATINA  INOLVIDABLE
2 BRENDA K. STARR PARCHA
HERIDA
3 GILBERTO SANTA ROSA
SONY TROPICAL/SONY ESAS..
4 GRUPO MANIA SONY TROPi-
CAL/SONY DEJA QUE LA..
5 GIRO SONY TROPICAL/SONY
ME ENAMORE
6 YOLANDITA MONGE wEA
LATINA SUSUSUSUBIR
7 JERRY RIVERA SONY TROPI-
CAUSONY FRESCO
8 ENRIQUE IGLESIAS FONO-
viISA SOLOENTI
9 CELINE DION 550
MUSIC/SONY  SOLA OTRA..
10 LA MAKINA J&N/SONY
CORAZON DE OTRO
11 MICHAEL STUART RMM
AMOR A PRIMERA VISTA
12 TONY VEGA RMM
AHORA QUE TE VAS
13 TITO ROJAS MP
QUIERO HACERTE EL AMOR
14 ALEX D'CASTRO POLYGRAM
RODVEN TE FUISTE
15 SANED EM! LATIN
CUANDOQ TU TE FUISTE

1 LOS TIGRES DEL NORTE
FONOVISA M| SANGRE...
2 LOS TUCANES DE TIJUANA
EMI LATIN SECUESTRO..
3 LOS TEMERARIOS FONOVISA
YA ME VOY PARA SIEMPRE
4 BRONCO FONOVISA
QUIEN PIERDE MAS
5 MARCO ANTONIO SOLIS
FONOVISA O SOY O FUI
6 ENRIQUE IGLESIAS FONO-
viSA SOLOENTI
7 GRUPO LIMITE POLYGRAM
LATINO JUGUETE
8 GRUPO MOJADO FONOVISA
PIENSA EN MI
9 LOS TIRANOS DEL NORTE
SONY DISCOS/SONY  CHAROLA .
10 INTOCABLE EMI LATIN
Y TODO PARA QUE
11 LORENZO ANTONIO FONO-
visa EL NO TE QUIERE
12 JUAN GABRIEL & ROCIO
DURCAL ARIOLABMG  EL..
13 ALEJANDRO FERNANDEZ
SONY DISCOS/SONY NUBE..
14 LOS ANGELES AZULES
DISAEMI LATIN  MI NINA. ..
15 LOS REHENES FONOVISA
COSAS BUENAS QUE. ..

Records showing an increase in detections over the previous week,
far more than 20 weeks will not receive a bullet, even if it registers an increase 0
700 detections for the first time. If two secords are tied In number of gla s, the record being pl
below the top 20 are removed from the chart after 26 weeks. © 199

regardless of chart movement. A record which has been on the chart
in detections. Airpower awarded to those records which attain

layed on more stations is placed first. Records

illboard/BP1 Communications, Inc
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ISMAN CENTER FOR THE PERFORMING ARTS
174 E. FLAGLER STREET, MIAMI

| APRIL 30TH - 7:00PM

SPECIAL AWARD PRESENTATIONS; HERB ALPERT, JOSE JOSE, EMMANLIEL
LIVE PERFORMANCES BY HERB ALPERT, ROBI ROSA & LA TROPAF.

The awards show will be the finale of Billboard’s 8th Annual International Latin Music Conference,
being held April 28 - 30 at The Hotel IntereContinental, Miami.
| or information regarding the entire conference, including the awards show, call Maureen Ryan at (212) 536-5002.
| To reserve tickets for the awards show only, please call Michele Jacangelo at (212) 536-5088.
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Artists & Music

Monk Competition Gets On The Horn

BRASS ATTACK: The featured
instrument at this year’s Thelo-
nious Monk International Compe-
tition is one of jazz's most de-
manding horns, the trumpet. All
those improvisers 33 years and
under currently without a major-
label contract are eligible. The
competition has steadily gained
visibility over its 11 years. The
semifinals are scheduled for Oct.
5 at New York’s Knitting Fac®ry.
It’s the first time the proceedings
have left the Washington, D.C.,
area, the idea being to further
display how the contest operates
and involve a wider array of lis-
teners.

Judges for the crucial semis are
Roy Hargrove, Wynton
Marsalis, and Clark Terry. The
finals take place Oct. 24 at the
Smithsonian Institution’s Baird
Auditorium in Washington. The
judges there will be Terry, Randy
Brecker, Jon Faddis, Art
Farmer, and Arturo Sandoval.
The first-place winner receives
$20,000; second place takes home
$10,000; third pockets $5,000.
Selection of semifinalists is based

Billboard.

Jagy
BLUE
NOTES

by Jim Macnie

on ballad and uptempo perfor-
mances of such pieces as “Chero-
kee,” “Get Happy,” “Skylark,” and
other standard tunes. Call-202-
364-7272.

S HE’'S EVERYWHERE: Hot off
of Wynton Marsalis” Blood on the
Fields tour, with a Grammy in her
pocket for her still-thriving Blue
Note success, “New Moon Daugh-
ter,” vocalist Cassandra Wilson
slipped into Clinton studios in
New York to cut a disc of stan-
dards with pianist Jacky Terras-
son and his trio. Producer Bob
Belden says that after a day or
so, they “moved away from mak-
ing jazz and found a way to make
music.” A sizable compliment,
considering the source. Wilson

MAY 3, 1997

Top New Age Alhums.

TITLE

THIS WEEX
LAST WEEK

Compiled from a national sample of retail store and rack sales
reports collected, compiled, and provided by SoundScan®
nmn

LABEL & NUMBER/DISTRIBUTING LABEL

ARTIST

* & NO.1 %%

3|72 REPRISE 46106/WARNER BROS.

IN THE MIRROR YANNI
NEW»> PRIVATE MUS S0/WIN 1 w 1
1112 PICTURE THIS JIM BRICKMAN
WINDHAM HILL 11211
217 AVALON JOHN TESH
GTSP 537112
THE MEMORY OF TREES A* ENYA

4 | 33 | SACRED SPIRITS
VIRGIN 40352

SACRED SPIRITS

31 | LINUS & LUCY - THE MUSIC OF VINCE GUARALDI ® GEORGE WINSTON
DANCING CAT 11184/WINDHAM HILL

GYPSY PASSION NEW FLAMENCO

VARIOUS ARTISTS

—
°@ce~no>u1.hw~@
o

J

REAL MUSIC 0033

NARADA 63931
6§16 SPIRIT WIND DAVID ARKENSTONE
WINDHAM HILL 11215 s
WHITE STONES SECRET GARDEN
NEWY | o/ips 530605
3 |51 SONGS FROM A SECRET GARDEN SECRET GARDEN
PHILIPS 528230
11 110 6 VITAL FORCE 3 RD FORCE
HIGHER OCTAVE 7099
@ 151 19 IN THE ENCHANTED GARDEN KEVIN KERN
REAL MUSIC 2525
13 193 BREAKING THE ETHERS TUATARA
EPIC 67908
GRAVITY JESSE COOK
14 1 13 | 30 | Narapa 63037
15 | 12| 46 SANCTUARY: 20 YEARS OF WINDHAM HiLL VARIOUS ARTISTS
WINDHAM HILL 11180
16 (1|7 THE BEST OF CUSCO CuUsco
HIGHER OCTAVE 7100
17 1 14| 6 PORTRAITS (SO LONG AGO, SO CLEAR) VANGELIS
POLYDOR 531151/A&M
BEYOND THE SUNDIAL KEVIN KERN
241 2 | ReaL MUSIC 2565
OCEANIC VANGELIS
19 | 16| 12 | ariantic 820536
20 |19 3 SONGS OF SANCTUARY ADIEMUS
CARQUINE 7924
OPIUM OTTMAR LIEBERT + LUNA NEGRA
21 | 18| %8 | gpc 67083 =
2 170 GUITARISMA VARIOUS ARTISTS
HIGHER OCTAVE 7098
ESCAPE MARS LASAR

ETERNITY - A ROMANTIC COLLECTION

VARIOUS ARTISTS

24 | 22| 22 | gear music 3214
25 120 25 LIVE AT RED ROCKS (COLLECTORS EDITiON) JOHN TESH
GTSP 531865

(O Albums wih the greatest sales gains this week ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units;
ARIAA certification for sales of 1 million units with each additional million indicated by a numerat following the symboi. For boxed sets,
and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. All
albums availabte on cassette and CD. *Asterisk indicates vinyl ava-lable. Tndicates past and present Heatseekers titles © 1997. Bill-

board/BP} Communications and SoundScan, Inc.

says that the pianist is “phenome-
nal,” and that she and Terrasson
“definitely clicked.” Both record
for Blue Note.

Wilson has received a commis-
sion from Jazz at Lincoln Center
for a vocal interpretation of songs
associated with Miles Davis.
She’s just starting to tackle the
assignment now. The concerts are
scheduled for early December.
There’s speculation that the mate-
rial would wind up being the
thrust of a forthcoming title for
the label. Wilson also contributed
a new original tune to the “Love
Jones” soundtrack on Columbia.
“You Move Me” is a flutter of car-
nal fancy, a typical piece of Wil-
son’s blue-light lusciousness.

OUT OF THE STUDIO: The
Vanguard Jazz Orchestra fin-
ished up in the studio after cut-
ting a record’s worth of tunes
largely written by its pianist, Jim
McNeely. The band spent a week
at the end of February—its 31st
anniversary, we might add with
congratulations—at its usual
haunt, New York’s Village Van-
guard. There, the band members
put some real life into the pieces
slated for the studio session.
“We wanted the band to be real-
ly comfortable with the material,
s0 we brought the tunes into our
book gradually,” says McNeely,
who has also arranged a number
of works for the Carnegie Hall
Jazz Orchestra. “A good number
of big-band albums, including
some past efforts of our own
group, allow for minimal, if any,
rehearsal time. It’s ironic that it's
often not until after the recording
of an album that a band will grow
into the music. We’re trying to do
it the other way around this time.
The payoff is that we're playing
everything with a very relaxed
intensity that you only get by per-
forming a piece many times.”
Created and led for two decades
by two mighty personalities,
Thad Jones and Mel Lewis, the
group performs each Monday at
the famed club. MeNeely joined in
1978 and says he feels like he
knows all the “nooks and cran-
nies” of the original band. “A cou-
ple of the pieces on the disc are in
the ‘Thad and Mel’ tradition; some
of the others suggest a direction
for the band’s further evolution.”
The disc will be on the New
World label, which issued on
March 1 “The Open Air Meeting,”
a duet between reed player Marty
Ehrlich and pianist Muhal
Richard Abrams. The Vanguard
outing has a tentative release
date of late summer. It was part-
ly funded by the Mary Cary
Flanger Charitable Trust.

S TROLLIN’: Impulse! saxo-
phonist Donald Harrison can
walk to his first big show as an
imprint family member. On May 4,
the New Orleans native leads a
quartet through the music from
his label debut, “Nouveau Swing,”
at the city’s Jazz & Heritage Fes-
tival. The record, a rhythmic
doozy filled with subtle, substan-
tive moves, streeted April 22.

Billboard,,
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v é "3 COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORES AND RACK
2 |2 |o- SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY S5 ndScan®
2 | |52 ARTIST llllill TITLE
= | 5 [2G| LABEL & NUMBER/DISTRIBUTING LABEL "
7 *k ANO. Txx%
1 11n TONY BENNETT 9 weeks at No. 1
COLUMBIA 67774 TONY BENNETT ON HOLIDAY - A TRIBUTE TO BILLIE HOLIDAY
2 218 CHARLIE HADEN & PAT METHENY
VERVE 537130 BEYOND THE MISSOURI SKY (SHORT STORIES)
3 312 FRANK SINATRA WITH THE RED NORVO QUINTET
: .| BLUE NOTE 37513/CAPITOL LIVE IN AUSTRALIA, 1959
4 4159 CASSANDRA WILSON  BLUE NOTE 32861/CAPITOL
NEW MOON DAUGHTER
5 5176 SOUNDTRACK  PANGAEA 36071/CAPITOL
LEAVING LAS VEGAS
6 6 | 4 | CHARLIE HUNTER QUARTET  BLUE NOTE 52420/CAPITOL
NATTY DREAD
13| g | DIANE SCHUUR  GRP 9863
BLUES FOR SCHUUR
8 | 7| 4| OSCARPETERSON
TELARC 83401 A TRIBUTE TO OSCAR PETERSON - LIVE AT THE TOWN HALL
9 819 CHICK COREA & FRIENDS  STRETCH 9012/CONCORD
REMEMBERING BUD POWELL
10 9 |58 DIANA KRALL
IMPULSE! 182/GRP ALL FOR YOU (A DEDICATION TO THE NAT KING COLE TRIO)
1mn{uls CHARLIE PARKER
RHINO 72260 YARDBIRD SUITE: THE ULTIMATE CHARLIE PARKER COLLECTION
12 | 10| 22 | PAT METHENY GROUP  GEFFEN 24978 )
QUARTET
13 {1499 SOUNDTRACK  MALPASO 45949/WARNER BROS.
THE BRIDGES OF MADISON COUNTY
14 | 1552 LOUIS ARMSTRONG  RCA VICTOR 68486
GREATEST HITS
15 | 19| 6 | MILES DAVIS  BLUE NOTE 36633/CAPITOL
BALLADS & BLUES
16 116132 ROYAL CROWN REVUE  WARNER BROS. 46125
MUGZY'S MOVE
THE CARIBBEAN JAZZ PROJECT  HeADS UP 3039
RE-ENTRY ISLAND STORIES
JOSHUA REDMAN  WARNER BROS. 46330 [N
18 | 18|30 = FREEDOM IN THE GROOVE
19 117] 4 MILES DAVIS & GIL EVANS .
LEGACY 67425/COLUMBIA THE BEST OF MILES DAVIS & GIL EVANS
NEW D> VARIOUS ARTISTS
RCA VICTOR 68785 RCA VICTOR 80TH ANNIVERSARY - SAMPLER
21 |2l PACO DE LUCIA/AL DI MEOLA/JOHN MCLAUGHLIN
VERVE 533215 THE GUITAR TRIO
2 1212 KURT ELLING  BLUE NOTE 52727/CAPITOL
THE MESSENGER
SHIRLEY HORN  VERVE 537022
2 |25)10 LOVING YOU
HERBIE HANCOCK ERVE 52958,
RE-ENTRY ) e 4 THE NEW STANDARD
DON BYRON  NONESUCH 79438/AG
5|3 ’ 15 BUG MUSIC
TOP CONTEMPORARY JAZZ ALBUMS..
*x *NO. 1% % » !
1 1|29 KENNY G A*  ARISTA 18935 29 weeks at No. 1
THE MOMENT
@ 3 | § | NUYORICAN SOUL  GIANT STEP/BLUE THUMB 1130*/GRP
i NUYORICAN SOUL
3 2 | § | VARIOUS ARTISTS  |.E. MUSIC 533893/VERVE
A TWIST OF JOBIM
@ 7112 INCOGNITO  TALKIN LOUDVERVE FORECAST 534395/VERVE
BENEATH THE SURFACE
@ 5| 4 GEORGE DUKE  WARNER BROS. 46494
1S LOVE ENOUGH?
6 4 | 3 | RICKBRAUN  BLUEMOON 92743/AG
BODY AND SOUL
URBAN KNIGHTS  GrP 9861 BB
T [5]2 ) &S URBAN KNIGHTS Il
8 8| 4 EVERETTE HARP  BLUE NOTE 53068/CAPITOL
- WHAT'S GOING ON
@ g | 30 | KEIKO MATSUL  COUNTDOWN 17750/ULG
DREAM WALK
PETER WHITE  coumsia 67730 B8
10 | 1239 MBIA 67730 B8 CARAVAN OF DREAMS
1 3 BUCKSHOT LEFONQUE  COLUMBIA 67584
MUSIC EVOLUTION
12 1031 GROVER WASHINGTON, JR.  COLUMBIA 57505
SOULFUL STRUT
WARREN HILL  DISCOVERY 77058
131136 SHELTER
PAUL HARDCASTLE  JvC 2060
14 | 19|34 HARDCASTLE 2
15 | 15124 AL JARREAU  WARNER BROS. 46454
) BEST OF AL JARREAU
16 | 20130 DAVID SANBORN  ELEKTRA 61950/EEG
SONGS FROM THE NIGHT BEFORE
JONES A GWEST 45875WARNER BROS.
17 | 14|71 | QUINCY Q'S JOOK JOINT
MEDESKI MARTIN AND WOOD  GRAMAVISION 79514/RYKODISC [§S8
18 | 17|27 - SHACK-MAN
DAVE KOZ  capiTOL 32798 [N
19 | 22|35 s OFF THE BEATEN PATH
20 | 18] 12 ZACHARY BREAUX  ZEBRA 44002/ALL AMERICAN
UPTOWN GROOVE
n 21111 BOBBY CALDWELL SIN-DROME 8925
BLUE CONDITION
GEORGE BENSON RP 9823
22 23|38 @ THAT'S RIGHT
TD.F. 46489
23 |16|6 REFRISE RETAIL THERAPY
JAMES RNER BROS. 45913 BN
24 | 25| 77| BONEY WARN 913 I8 SEDUCTION
@ RE-ENTRY| SOUL BALLET  COUNTDOWN 17745/ULG B

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales
0of 500,000 units. & RIAA certification for sales of 1 million units with each additional million indicated by a numeral

following
plies shipmen

the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multi-
s by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates vinyl

available, BBlindicates past or present Heatseeker titie. © 1997, Billboard/BP! Communications, and SoundScan, Inc.
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Artists & Music

| Classical
KEEPING
SCORE

by Heidi Waleson

SIGNED ON: Sony Classical is starting to produce record-
ings by some new exclusive artists. This month, the label
releases composer, Richard Danielpour’s “Concerto For
Orchestra,” a large-scale work with echoes of Copland,
Bernstein, and, curiously, Philip
Glass, and an orchestral suite from his
ballet “Anima Mundi.” David Zinman
conducts the Pittsburgh Symphony
Orchestra. Danielpour, 40, is also fea-
tured on an earlier Sony recording of
new cello concertos performed by Yo-
Yo Ma. Upcoming performances of the
composer’s music this month include
Seattle’s Northwest Chamber Or-
chestra playing “Sonnets To Orpheus”
and the performance premiere of
“Concerto For Orchestra,” conducted by Zinman. A
Danielpour ballet score will be performed in July by the
New York City Ballet.

Sony has also just signed up a new Russian pianist. Arca-
di Volodos, 27, who started his musical training in Russia
as a singer, switched to piano full time only at the age of 16,
reportedly after hearing a recording of Rachmaninoff
playing. Volodos has made some concert appearances,
including concertos with the Boston Symphony and a solo
recital at Wigmore Hall in London. His first Sony record-
ing, due in June, consists of transcriptions, including the
pianist’s own versions of two Rachmaninoff songs and his
adaptations of Vladimir Horowitz’s transcriptions of
Liszt’s “Hungarian Rhapsody No. 2” and “Carmen Varia-
tions” (which he re-created from listening to recordings).

DANIELPOUR

Bach, and Mozart, and “Flight Of The Bumblebee” shows
up, too. The recording will be out in time for Volodos’
appearance at Tanglewood, performing Beethoven’s
“Emperor” Concerto with the Boston Symphony Aug. 1.
Upcoming U.S. dates also include the San Francisco Sym-
phony in January 1998 and the Royal Concertgebouw
Orchestra the following month in New York.

OPERA NEWS: Two April opera recordings from Philips

There are also transcriptions of Tchaikovsky, Liszt, -

have novelty value. John Eliot Gardiner, after making his
way through Handel’s oratorios, has for the first time
turned his attention to that composer’s operas with “Agrip-
pina,” the diverting tale of Nero’s scheming empress mom.
Della Jones does Agrippina, Derek Lee Ragin is Nero,
Michael Chance sings Ottone, Donna Brown is Poppea,
and Alastair Miles is Claudio.

Valery Gergiev and his Kirov Opera forces are making

2ir first recorded foray out of the Russian repertoire and
into, logically enough, “La Forza Del Destino,” which was
cammissioned by the Imperial Opera (former name of the
Kirov) and premiered in Verdi’s presence in 1862. The
Kirov has recorded the original St. Petersburg version, in
which Alvaro hurls himself off a cliff and dies at the end
instead of being the only surviving principal. The cast
includes the usual Kirov suspects: Galina Gorchakova
(Leonora), Nikolai Putilin (Don Carlo di Vargas), Gegam
Grigorian (Alvaro), and Olga Borodina (Preziosilla).

STAY HOME: Britain’s biggest television arts event comes
to PBS for six Thursday nights, beginning May 8. “The
Royal Opera House” is a six-part behind-the-scenes look at
life in Britain’s operatic behemoth, warts and all. The film-
makers were permitted unlimited access backstage and in
the offices at the opera house for the inside story of its oper-
ation and picked up all the quarrels and disasters, along
with the trfiumphs. The program won the 1996 International
Emmy Award for arts documentary. The British stayed
glued to the tube for this ongoing saga, which includes
episodes titled “Star Struck,” “Horse Trading,” “Footfault,”
“High Hopes,” “Settling Scores,” and “Winning Ticket.”

JUST IN TIME FOR CLASSICAL MUSIC MONTH: The
Recording Industry Assn. of America had some good news
for classical lovers: In 1996, classical’s share of consumer
purchases of recorded music actually went up, for a change,
from 2.9% to 3.4% (Billboard, April 19). It’'s more ammuni-
tion for Joe Micallef’s thoughtful Commentary about clas-
sical’s supposed “decline,” published in the same issue.

NOTES: The Classical Music Broadcasters Assn. will con-
vene May 15-17 for its annual conference in Seattle. The
city’s KING-FM is host station . . . Augusta Read Thomas
has been appointed composer-in-residence for the Chica-
go Symphony beginning with the 1997-98 concert season
... David Helfgott’s new solo disc, “Brilliantissimo,” due
in May from RCA, will not include movements from a
Mozart concerto, as reported earlier. Philips, too, is
“Shine”-ing on, with “Shine: The Complete Classics,” a
twofer set that includes complete performances of the
pieces heard on its soundtrack.

NOTAS

(Continued from page 32)
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TOP CLASSICAL ALBUMS .,

ARTIST

THIS WEEK
LAST WEEK
WKS. ON CHART

Compiled from a national sample of retail store and rack sales SoundScan®
reports collected, compiled, and provided by ] 1 THL

LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)

TITLE

1 | 17 | DAVID HELFGOTY
RCA VICTOR 40378 (9.98/15.98)

& NO.1 & &

13 weeks at No. 1 PLAYS RACHMANINQV

KATHLEEN BATTLE

SONY CLASSICAL 62035 (10.98 EQ/16.98)

GRACE

ANDRE R{EU

PHILIPS 528786 (10.98 EQ/16.98)

THE VIENNA | LOVE

K MA/MEYER/O’CONNOR

—

SONY CLASSICAL 68460 (10.98 EQ/16.98)

APPALACHIA WALTZ

49 WYNTON MARSALIS

SONY CLASSICAL 66244 (3.98 EQ/15.98)

IN GABRIEL'S GARDEN

THEATRE OF VOICES (HILLIER) <
HARMONIA MUNDI (FRANCE) 907184 (10.98/16.98)

ARVO PART: DE PROFUNDIS

39 ANDRE RIEU

.
~

PHILIPS 522933 (10.98 EQ/16.98)

FROM HOLLAND WITH LOVE

RCA VICTOR 68768 (15.98)

ISRAEL PHILHARMONIC ORCHESTRA

60TH ANNIVERSARY GALA CONCERT

W | OO~ | W b N
w

VARIOUS ARTISTS
ANGEL 56402 (15.98)

THOMAS MOORE: MUSIC FOR THE SOUL

27 CECILIA BARTOLI

LONDON 452667 (10.98 EQ/16.98)

CHANT D’AMOUR

@ 122 ANGEL 56408 (10.98/15.98)

SCHOLA CANTORUM OF COLOGNE

CHANT IV: THE MILLENIUM

12 t11 |23 VANESSA-MAE

THE CLASSICAL ALBUM

ANGEL 55395 (10.98/15.98)
( ::) RE-ENTRY

LONDON PHILHARMONIC (JENKINS)
SONY CLASSICAL 62276 (10.98 EQ/16.98)

DIAMOND MUSIC

RE-ENTRY| e 56202 (10.98/15.98)

BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS

CHANT Il

15 14[4

ERATO 14634 (15.97)
- —

CHOIR OF NEW COLLEGE (HIGGINBOTTOM)

AGNUS DEI: MUSIC OF INNER HARMONY

TOP CLASSICAL CROSSOVER .,

SOUNDTRACK

—
N
—_

* & NO.1 & &

PHILIPS 454710 (10.98 EQ/16.98)

9 weeks at No. 1 SHINE

LONDON SYMPHONY (WILLIAMS)
RCA VICTOR 68748 (21.98/34.98)

STAR WARS: RETURN OF THE JEDI

LONDON SYMPHONY (WILLIAMS)
RCA VICTOR 68746 (21.98/34.98)

STAR WARS: A NEW HOPE

LONDON SYMPHONY (WILLIAMS)
RCA VICTOR 68747 (21.98/34.98)

STAR WARS: THE EMPIRE STRIKES BACK

INTERSOUND 3566 (17.99)

THE TALIESIN ORCHESTRA (SAYRE)

ORINOCO FLOW: THE MUSIC OF ENYA

¢ | 3 | BOBBY MCFERRIN

SONY CLASSICAL 62734 (10.98 EQ/16.98)

CIRCLE SONGS

7180

LONDON PHILHARMONIC (SCHOLES)
POINT MUSIC 446623 (11.98 EQ/16.98)

US AND THEM: SYMPHONIC PINK FLOYD

12| 26 VARIOUS ARTISTS

IMAGINARY ROAD 534065 (10.98 EQ/16.98)

A DIFFERENT MOZART

OO0~ | G| & W | N =
o
—
~

8|2

BOSTON POPS ORCHESTRA (LOCKHART)
RCA VICTOR 68598 (10.98/15.98}

RUNNIN" WILD

60 SOUNDTRACK

—
(=4
[7=3

SONY CLASSICAL 62258 (9.98 EQ/15.98)

SENSE AND SENSIBILTY

VARIOUS ARTISTS

11 (1] 22 LONDON 452900 (10.98 EQ/16.98 PAVAROTTI & FRIENDS FOR WAR CHILD
LONDON SYMPHONY ORCHESTRA (WILLIAMS)
12 13110 SONY CLASSICAL 62788 (10.98 £Q/16.98) THE HOLLYWOOD SOUND
SOUNDTRACK
NEWP | 5oy cuassical 63026 alsaleajielapy  PARADISEROAD'SGNGIOR SURVIVAL
NEwD | RICHARD SOUTHER ILLUMINATION

SONY CLASSICAL 62853 (10.98 EQ/16.98)

JOHN WILLIAMS

after his close friend and partner
Guillermo Canedo, who died earlier
this year; two soccer teams; and a
cellular phone company.

In addition, he had investments in
U.S. Spanish network Univisién,
stateside cable channel Galavisién,
Venezuelan TV network Venevision,
and satellite company PanAmSat. In
1996, Grupo Televisa reported $1.5
billion in revenue.

Azcarraga, who was born Sept. 6,
1930, in Mexico City, got his start in
the sales department of Mexico City
radio station XEW-AM, which was
founded by Azcdrraga’s father,
Emilio Azcarraga Vidaurreta. In
1972, the younger Azcarraga took
over his father’s media company and
formed the giant TV network Tele-
visa from two other TV companies.

On March 4, six weeks after un-
dergoing heart surgery, Azcirraga
announced his retirement. His son
Emilio Azcarraga Jean was named
president of Grupo Televisa and
Guillermo Cafiedo White, Canedo’s
son, was named its VP,

F ONOVISA, MELODY SPLIT:

Fonovisa and Melody are once again
two labels, each of which is owned by
Mexican multimedia company Tele-
visa. While no official reason was
given for the breakup, Melody will
handle artists contracted by Televisa
primarily for its television soap
operas. Fonovisa will oversee artists
the label has signed directly.

In the U.S., Fonavisa and Melody
will operate as separate entities as
well, with Melody’s stateside distri-
bution to be handled by a major.

Melody’s first album is “Piel De
Angel,” the just-released album

from actress/singer Lucero, who has’

been signed by Universal Music Lati-
no for all territories, save Mexico.
Universal released the title in the
U.S. in late April.

In May, Melody is slated to release
“Me Quedé Vacia,” by singer Laura
Flores. Producing Flores once again
is Marco Antonio Solis, who also
penned six tracks. One of the cuts,
“El Alma No Tiene Color,” is a duet
between Flores and Solis that will be
featured in the Televisa soap opera
of the same name.

Separately, Solis, now in the mid-

dle of a Mexican tour, has announced
thatin May he will meet with Sony’s
mega-star crooner Julio Iglesias for
a possible collaboration.

ISLAND BOWS LATINO IM-
PRINT: Five years after he pro-
claimed in an interview that Latin
music was the hottest music thing
going, Island Records chairman
Chris Blackwell finally has an-
nounced the formation of a Latino
division. Heading up the imprint,

which will be based in Miami Beach,

Fla., is veteran record exec Alex
Masucci.

SOLis, THALIA REACH OUT:
Fonovisa’s famed singer/songwriter
Marco Antonio Solis has been
named grand marshal of the eighth
annual ATT Fiesta Broadway, slated
to take place Sunday (27) in Los
Angeles. EMI Latin’s hot singer/
actress Thalia was named queen of
the event.

Assistance tn preparing this column
was provided by Teresa Aguilera in
Mexiwco City

(15)|NEWD

SONY CLASSICAL 63000 (10.98 EQ/16.98) PLAYS THE MOVIES

exceeds two

CLASSICS

RCA VICTOR

TOR

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional mii-
lion indicated by a numeral following the symbo!. For boxed sets, and double albums with a running time that
ours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates
viny! available. indicates past or present Heatseeker title. Classical Midline compact discs have a whole-
sale cost between $8.98 and $12.97. CDs with a wholesale price lower than $8.98 appear on Classical
Budget. © 1997 Billboard/BPI Communications and SoundScan, inc.

TOP CLASSICAL MIDLINE TOP CLASSICAL BUDGET

1 VARIOUS MOZART IN THE MORNING PHiLIPS
2 VARIOUS MOZART FOR YOUR MIND PHiLIPS
3 VARIOUS BEETHOVEN FOR DUMMIES emi

4 VARIOUS ONLY CLASSICAL CD YOU NEED

5 VARIOUS RACHMANINOFF: PIANO CONCER-
TO NOS. 1&3 RCA VICTOR

6 VARIOUS MOZART FOR THE MORNING
COMMUTE PHiLIPS

7 VARIOUS MOZART-GREATEST HITS sony ENCE GOLD
CLASSICAL 8 THE CHOIR OF VIENNA MYSTICAL CHANTS
8 VARIOUS MOZART-GREATEST HITS RCA vIC- SPECIAL .

9 VARIOUS PACHELBEL CANON RCA VICTOR
10 VARIOUS PUCCIN! AND PASTA PHILIPS
11 VARIOUS MOZART FOR MEDITATION PHILIPS

MADACY
12 VARIOUS MOZART MAKES YOU SMARTER g Sl 2‘
e 12 VARIOUS 25 CLASSICAL FAVORITES VOX
CAMEOQ

13 VARIOUS BACH FOR BREAKFAST PHILIPS

14 VARIOUS MOZART AT MIDNIGHT PHILIPS

15 PHIL.ORCH.(ORMANDY) ORFF: CARMINA
BURANA SONY CLASSICAL

1 VARIOUS ROMANCE AND ROSES @ INTER-
SOUND g

2 VARIOUS PIANO BY CANDLELIGHT MADACY

3 VARIOUS 20 CLASSICAL FAVOR!TES MaDACY

4 VARIOUS PIANO 8Y CANDLELIGHT
FAVORITES MADACY

5 VARIOUS SWITCHED ON CLASSICS MADACY

6 VARIOUS VERY BEST OF MOZART vOX CAMEO

7 VARIOUS MOZART-GREATEST HITS REFER-

9 VARIOUS CLASSICS FOR ROMANCE maDACY
10 VARIQOUS CLASSICAL TREASURES MADACY
11 VARIOUS GERSHWIN: AN AMERICAN IN

13 VARIOUS CLASSICAL MASTERPIECES MADACY
14 ANONYMOUS 4 PORTRAIT HARMONIA MUNDI
{FRANCE)
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KEINEG’S JET’ REVS UP ON ELEKTRA

(Continued from page 17)

long and expensive hours in a studio,
and there was a lot more freedom to try
out different things with the other musi-
cians.”

Going for different sounds was facil-
itated by the available instruments and
carefree creative environment, says
Keineg. One example was the miking of
a bag of gravel on “Ole Conquistador”
and, on the same song, putting a speak-
er on a trolley and moving it around the
porch to approximate the sonic move-
ment of a South American parade.

Keineg’s subject matter on “Jet,” as
on “O Season O Castles,” is uncom-
monly intelligent. “Leonor” concerns
the surrealist painter Leonor Fini and
was inspired by the artist’s obituary.
Lead track “Battle Of The Tree” is
derived from a chapter in Robert
Graves’ “I, Claudius” and concerns a
Celtic “tree alphabet,” Keineg says.

“One Hell Of A Life,” though, “isn’t
particularly sophisticated or intellectu-
al, but is basically about living it up and
it’s over—making the most of it now,”
she says.

The first single, says Venable, goes to
triple-A and college stations Tuesday
(29). “It bodes well for us to know that
whatever happens with ‘Life,” we have
‘Smile’ waiting in the wings.”

Such label support “totally blows me
away,” says Keineg. “There was diffi-
culty when the last record came out,
because chairman Bob Krasnow had
just left and there was great turmoil.
But this time, they’ve got loads of things
planned for me.”

The one word Venable uses to sum up

Elektra’s marketing efforts is

“patience.”

“We've planned with Katell and her
management [Worldwide Entertain-
ment Group Inc.’s Dave Lory] where
she needs to be over the next year,” says
Venable. Lory, who has already met
with the label’s worldwide affiliates,
says he'll take her to Europe this month

to set up the album there. “Jet” is being
released in the rest of the world June 2,
and Lory says he’s getting demand for
Keineg from Southeast Asia, “which
you don’t get on a lot of artists there.”

Between May and August, Keineg
will divide her time.between the U.S.,
Canada, and Europe. “We're basing a
lot of activities around a few markers,”
notes Venable, “like the Guinness
Fleadh fest in New York, where she’ll
play with Van_Morrison and Sinéad
O’Connor June 14—just after the album
goes out.

“Then we’ll build tour dates around
strong radio markets, including Boston
and Philadelphia. Also, in June she’ll do
the Borders Books & Music convention
in Detroit—which is a natural retail
place for her to start.” .

Venable adds that WEA will use
Keineg in its special “Signal” sales pro-
gram for developing artists—an
aggressive promotion in which the label
and distributor work together with
retailers on behalf of select artists
whose albums are recognized as poten-
tial breakthroughs.

Keineg is also set to join the summer
Lilith Fair tour, which is organized by
Sarah McLachlan and has only female
artists. The tour should build retail and
press opportunities, says Venable. “A
third marker is the triple-A convention
in Boulder [Colo.] in August, where
we’re pitching Katell very hard to play
with her band. So over the course of the
summer we’ll mix up opportunities for
her between industry and consumer
events, and press and obvious TV mar-
kets in between—so that by Labor Day
we’ll have the record sinking into con-
sumers’ consciousness.

“And with the big international pic-
ture—also including commitments for
release in Australia and New Zealand,
which we’ll have to support—we figure
on buying her a new set of luggage and
seeing her again in about two years!”

Update

CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars,
and other events. Send information
to Calenday, Billboard, 1515 Broad-
way, New York, N.Y. 10036.

APRIL
April 26, Black Entertainment And Sports
Lawyers Assn. Midyear Conference, Chicago Bar
Assn., Chicago. 301-808-0161.
April 26-May 2, London Music Week, Business

Design Center, London. 44-171-359-3535.

April 28-30, Bilthoard's International Latin
Music Conference And Awards, Hotel Inter-Con-
tinental, Miami. 212-536-5002.

April 28-30, LMNOP: The Music Conference
In New Orleans, Pontchartrain Hotel, New Orleans.
504-822-5667. .

April 29, Black Rock Coalition Drum Clinic,

‘Musician’s Union Local 802, New York. 212-713-

5097.
April 29-May 1, Fifth Annual Direct Response

LIFELINES

BIRTHS
Boy, Elijah Maurice, to Richard and
Arleen Weinman, March 12 in New
York. Father is owner/president of the
Frontier Entertainment Group.

Boy, Eric Matthew, to Sandie Minasian
and Michael Doroski, April 6 in New
York. Mother is senior director of sales
for Sony Wonder/SMV.

Boy, James Daniel, to James and Amy
Jane, April 15 in Nashville. Father is
Epic Records recording artist.

Boy, Stelen Keith Covel, to Tricia and
Toby Keith, April 17 in Oklahoma City.
Father is a Mercury Nashville record-
ing artist.

Girl, Amanda Sol, to Steve and Lauren
Karas, April 18 in New York. Father is
senior director of national publicity,

PENN HASN'T ‘RESIGNED’ FROM MAKING RECORDS, 57 SET SHOWS

(Continued from page 14)

what the latter calls “a band kind of
album. Both ‘March’ and ‘Free-For-All’
have a lot of drum machine stuff on
them, and I just got kind of bored
tweaking drum sequences and getting
samples ... I was a little scared,
because I'd never worked with a quote-
unquote ‘producer’ before, in the sense
that Tony Berg, who produced my first
two records, was an old friend of mine.
So the atmosphere was really a bunch
of friends in the studio.”

Besides Penn, the players included
drummer Dan McCaroll, a former
member of Lloyd Cole’s group; Penn’s
longtime keyboardist Patrick Warren;
and O'Brien himself on bass.

Penn says, “Just to make it less [like]
new kids in the sandbox, I suggested,
‘Well, maybe we should try you playing
bass,” and Brendan agreed. That made
it good, because I think if there was
another wild card in there, it might have
made me more inhibited.”

The result is a strong brace of 11
original pop-rock songs (published by
Liafail Music/BMG), two of which are
graced by Tommy Cooper’s string
arzangements and many of which
exhibit a pronounced Beatlesque flavor:

“The thing about the Beatles to me
is, if you look at things like inventing,
which I do sometimes, they were the
guys that kind of came up with the basic
patents,” Penn says. “Nobody really has
come up with many new ones. That’s
what appeals to me about them, and I
do find myself using their basic patents
sometimes. But I think what you strive

to do or hope to do is come up with some
of your own.”

The album’s first single, “Try,” is
being serviced to a wide range of radio
formats: triple-A in April, alternative
rock and college in May, and pop and
adult in early June.

Hoppe says, “We feel pretty strongly
about this song, and that’s why we’re
going after it aggressively at radio at all
formats.”

The video for the track grew out of
Penn’s growing involvement with
motion picture scoring.

Though his father and mother, Leo
Penn and Eileen Ryan, and brothers
Sean and Christopher are all actors,
Penn says that he never hatd much inter-
est in pursuing a Hollywood music
career, until director Paul Thomas
Anderson approached him to work on
the score for his feature “Hard Eight.”
Penn, who co-authored the score for
that picture with John Bryant before
recording “Resigned,” is currently eom-
pleting the music for Anderson’s forth-
coming film, “Boogie Nights.”

Penn says, “It’s not an easy song to
envision a video for, for me, for some
reason. [Paul and 1] just started chat-
ting about the idea, because he knew
about this location. I had no thought
that he would have the time to do it, but

he said, ‘Look, I think I could do this. If

we plan it out, it shouldn’t be that
tough.’”

Anderson wound up filming the video
in a single one-camera take on the
unusual location he’d discovered.

“It’s a hallway [in downtown L.A.},”
Penn says. “It’s apparently the longest
hallway in North America. It’s like
three-quarters of a mile long, and it’s
this old Raymond Chandleresque office
building. It looks actually like it was
originally a government building—it has
that kind of bureaucratic-hell vibe to it.”

“Resigned” has a visual element to it
as well: The album is being released as
an enhanced CD under Sony’s CD Extra
logo. Hoppe says, “There’s some video.
We had recorded Michael in the studio,
so some of that is in there as well.”

The album will also be supported by
a World Wide Web site, www.michael
penn.com, which Hoppe says will be
operating by the end of April.

Special care has been taken with the
visual aspect of the project, Hoppe adds:
“The art director here, Frank Harkins,
and Michael worked on all of these ele-
ments together—the packaging, the
[point of purchase], the Web site, the
CD Extra, all of that. Michael’s input
was very strong.”

Penn anticipates that he will begin
touring in July, he hopes with most of
the band on the album.

Asked if he is apprehensive about hit-
ting the boards after a long period out of
the public eye, he says, “Yeah, but that
doesn’t have anything to do with it. I'm
always apprehensive about touring, just
because you have to live in a bus. If that
doesn’t cause apprehension, I don’t
know what the hell would. It’s essen-
tially like being on military maneuvers.
But actually doing the shows is great.”

East Coast, for A&M Records.
MARRIAGES

Russ Freeman to Rona Lewis, March
29 in Glen Cove, N.Y. Groom is the
founder and leader of the Rippingtons.

Liam Gallagher to Patsy Kensit,
April 7 in London. Groom is the lead
singer of Epic Records’ act Oasis.

DEATHS

Kenneth L. Moore, 45, of apoplexy,
March 25 in Sydney. Moore, the long-
time keyboard player for Tina Turner,
got his musical start playing piano and
singing in churches and choirs. He
made his television debut in 1973 on a
Duke Ellington special, and, by the time
he joined Turner’s band in 1977, had
performed—either live or on record—
with a wide range of artists, including
Elton John, Carol King, Carly Simon,
Gladys Knight, Arlo Guthrie, Billy Pre-
ston, Della Reese, and Ray Charles.
Moore launched a career as a solo artist
in Europe in the mid-80s and released a
solo album, “Have You Got A Moment?,”
on his own label in 1987. He was also a
songwriter who, most recently, co-
wrote two songs on Patti LaBelle’s
album, “Gems.” He is survived by three
sisters; three aunts; an uncle; and
numerous nieces and nephews.

Chris Collins, 28, in an automobile acci-
dent, April 5 near Athens, Ga. He was
the bassist for Mute America Records’
band Toenut. He is survived by his
mother, Karen Hutchinson; stepfather,
Art Hutchinson; and brother, Andy
Collins.

GOOD WORKS

GIVING TO SAVE: Bob Weir, his
band Ratdog, Bonnie Raitt, and
Charlie Musselwhite, among other
artists, will help preserve the world’s
forests with a benefit concert May 28
at the Warfield Theater in San Fran-
cisco, held on behalf of the Natural Re-
sources Defense Council and support
groups working for protection of Head-
waters Forest in the San Francisco
area. The Natural Resources Defense
Council is a national nonprofit organi-
zation of scientists, lawyers, and envi-
ronmental specialists dedicated to pro-
tecting publie health and the en-
vironment, with more than 350,000
members nationwide. Contact: Tammy
Boyer at 213-934-6900.

LY

Television West Expo And Conference, Long
Beach Convention Center, Long Beach, Calif. 714<
513-8463.

April 29-May 1, Digital Audio Production
Workshops, 52nd Street Digital, Hollywood, Calif.
818-508-0060. :

April 30-May 2, 1997 Radio Only Management
Conference, Phoenician, Scottsdale, Ariz. 609-
424-6800.

MAY

May 1, 16th Annual,Bassin Breakers, hosted
by the AEC One Stop Group, Broward County Con-
vention Center, Ft. Lauderdale, Fla. 800-329-7664.

May 1-4, Fifth Annual Real Radio 97.1
Celebrity Art Auction, benefiting the MusiCares
Foundation, Directors Guild of America, Los Ange-
les. 310-201-8846.

May 8, TJ. Martell Foundation Humanitarian
Award Dinner, in honor of David R. Glew, New York
Hilton, New York. 212-245-1818. .

May 12, Sony Radio Awards 1997, Grosvenor
House Hotel, London. 44-171-723-0106.

May 14-15, Marketing With Country Music,
Renaissance Nashville Hotel, Nashville. 615-244-
2840.

May 16-18, Biz/Tech 97 Conference, present-
ed by the Society of Professional Recording Ser-
vices, New York Marriott, New York. 561-641-6648.

May 17, “African-Americans In Entertainment
and Media: A Seminar And Forum,” Chicago.
773-924-7421.

May 21, National Academy Of Songwriters
Songwriter Of The Year Concert, saluting Glen
Ballard, the Palace, Hollywood, Calif. 213-463-
7178.

May 21-23, MIDEM Asia, Hong Kong Conven-
tion and Exhibition Centre, Hong Kong. 212-689-
4220.

May 21-25, National Assn. Of Independent
Record Distributors Conference, Fairmont Hotel,
New Orleans. 606-633-0946.

May 22-24, 13th international Copyright
Society (INTERGU) Congress, Palais Palffy, Vien-
na, Austria. 49-89-480-03281.

May 23-25, Musical Instruments Asia '97/
Dance Tech '97, World Trade Centre, Singapore.
65-337-5574.

May 29, Humanitarian Of The Year Award
Dinner, honoring Rupert Murdoch, presented by
the UJA-Federation entertainment and music
industries division, Waldorf-Astoria, New York. 212-
836-1126.

May 29-June 1, Tenth International Congress
On Women In Music, California Institute for the
Arts, Valencia, Calif. 818-248-5775.

May 30-31, Audio Publishers Assn. Confer-
ence/Audie Awards, Chicago Marriott Downtown,
Chicago. 310-372-0546

JUNE

June 3-5, Replitech International 1997, San
Jose Convention Center, San Jose, Calif. 914-328-
9157.

June 10, Tito Puente’s Celebrity Golf Classic,
to benefit the Nordorff-Robbins Music Therapy
Foundation, Saint Andrew’s Golf Club, Hastings-
on-Hudson, N.Y. 212-541-7948.

June 12-15, The Original Music Mecca: Black
Music Seminar And Expo, Atheneum Suite Hotel,
Detroit. 810-745-9887.

June 18, “A Toast To Frances,” music, broad-
cast, cable, and video divisions of the UJA-Feder-
ation honors Frances Preston, Essex ﬁouse, New
York. 212-836-1126.

FOR THE RECORD

Due to a typographical error, a
name was incorrect in a story on
John Fogerty’s new album (Billboard,
April 19). James Burton is one of the
musicians cited by Fogerty as being
among his heroes.
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' ound midnight on
a recent Friday,
gospel singer and
longtime
Tipitina's  door-
man Jo “Cool”

Davis is preaching to a

handful of listeners as he

mans his post at the leg-
endary club’s back door.

“You don't hit until you hit

at Tipitina's,” he declares.

“l have seen when the

Neville Brothers didn't

have an audience. | have

seen when the Radiators
didn’'t have an audience.

They didn't hit until they

hit at Tip's.”

The inspiration for his sermon is
Galactic, the young local jazz-funk
band about to perform inside. The
organ and sax-powered quintet is
making its first headlining appear-
ance at the club after three years of
honing its sound and building an
audience. The group’s diligence and
patience have paid off—nearly 700
people are on hand tonight, filling the
room.

Though Davis’ theories are moot to
at least one listener—unbeknownst
to the gospel singer, the tall 20-
something in glasses is Travis
McNabb, drummer of million-selling
New Orleans rock band Better Than
Ezra, whose last hometown gig was
in front of 6,000 fans at a local
arena—the scene parallels, on sev-
eral levels, the state of the New
Orleans music community. That com-
munity is struggling to reconcile the
old with the new, to improve on pro-
fessionalism and the ability to take
care of business while still sustaining
the laid-back climate that has
allowed music of all description to
thrive in the Big Easy.

Louis J. Meyers co-founded Aus-

X
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The Big tasy's music community s strugglin |
and hard-nosed business sense. Everyone hopes the marriage will take.

iis

Wynton Marsalis

tin's South By Southwest Music &
Media Conference; at press time, he
had planned the April launch of a
new conference, LMNOP in New
Orleans. “There is a major-league
need for improvement in the [New
Orleans] music-business infrastruc-
ture,” Meyers says, echoing the
belief of many locals. “Everything we
can do to educate the local music
community is a plus. The thought is

0 A R D
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BY KEITH SPERA

we'll bring information to the old
guard, but the real goal is t0 make
sure the next generation has a better
understanding of what makes the
music industry work.”

Galactic, for example, learned the
funk essentials from the Meters,
the legendary New Orleans band of
the late '60s and early '70s that
was routinely and massively
ripped off. But the band also
owes much to Medeski, Martin

& Wood’s modern jazz-funk,

and its members cite MMW's

grassroots success, aided by
the Internet and constant
touring, as a blueprint for
their own campaign. And

Galactic licensed the masters for
its debut, “Coolin” Off,” to San
Francisco-based Fog City Records,
maintaining ownership.

ON AND OFF THE ROPES

The Tipitina’s saga is also indica-
tive of the struggle to marry cultural
authenticity to hard-nosed business
sense. For years, Tipitina’s—a shrine
to piano great Henry Roeland
“Professor Longhair” Byrd, a foun-
tainhead of New Orleans music—was

g hard to wed cultural authenticity

Better Than Ezra

the flagship local music club. Then
several factors—including a street-
construction project that made
access difficult and competition from
the $7 million House Of Blues facili-
ty, which opened in the French
Quarter in 1994—combined to put
the club on the ropes. Rumors of an
impending sale or closure circulated.

But last year a group of investors
led by attorney/developer Roland Von

Kurnatowski invested sev-
eral hundred thousand
dollars (for a new sound
system, renovated dress-
ing rooms, and air-
conditioning) and took
over the club’s operation,
keeping an accountant’s
eye on the bottom line
while promoting alterna
tive uses (for daytime
events and private func-
tions). By shying away
from big-name touring
talent in favor of home-
town acts, they are
reestablishing the club as
a proving ground for local
talent—in keeping with its heritage.

PROFESSORIAL CATALOG

There is no escaping New Orleans’
musical past, and the demand for
roots music is as strong as ever. Fats
Domino still resides behind a fence
of wrought-iron roses in his old Ninth
Ward neighborhood. Ernie K-Doe,
who scored a national hit with
“Mother-In-Law” in 1961, now oper-
ates his colorful “Mother-In-Law”
lounge. Producer/songwriter Allen
Toussaint continues to write, record
and work out of his SeaSaint
Studios.

But New Orleans also supports
thriving new-music scenes. Besides
Better Than Ezra—whose Elektra
debut, “Deluxe,” was the most suc-
cessful record by a Louisiana rock act
since the golden era of New Orleans
rock 'n’ roll in the late 1950s—
another pop-rock trio, Deadeye Dick,
scored a gold-certified novelty hit for
Ichiban in 1995 with “New Age Girl.”
Other major-label rock acts include
Cowboy Mouth (MCA); James Hall
(Geffen); Anders Osborne (Sony/550
Music); Royal Fingerbowl (TVT Re-

Continued on page 41
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ROYAL FINGERBOWL

Even though he's a native New
Jerseyite, Royal Fingerbowl guitarist,
vocalist and chief songwriter Alex
McMurray has fallen in step with the
laid-back gestalt of his adopted
hometown. “I've eaten a lot of Pop-
eye’s [fried chicken],” says McMurray,
who emigrated south to earn a philos-
ophy degree from Tulane. “I get up
around 1 in the afternoon. You could
say 've settled in.”

Not surprisingly, his lyrics are lit-
tered not with stereotypical New
Orleans postcard scenes but imagery
drawn from the shuffling thrift-store
perspective of a struggling artist: he's

“stuck behind a semi on Soniat
Street” and “hasn’t had a dollar since
Mardi Gras day.” His wry observations,
alternately laden with pathos {(“Rosy
Fingered Dawn”) and humor (‘A
Month Of Sundays”), are only part of
his compositions’ appeal. His delivery
is part Tin Pan Alley, part Tom Waits,
part Leon Redbone and part “Ice
Cream Man”-era David Lee Roth.
With McMurray on an amped
acoustic, stand-up bassist Andrew

LOCAL NOISE

our N.0. Combos That Shake
some Action

Wolf and jazz drummer Kevin  TINY TOWN series of bittersweet
O'Day, the trio crafts a charm- Tiny Town was built on the ruins of  local farewell shows.
ingly unorthodox medley of the Subdudes. Over nine years and But not entirely.

Guitarist/vocalist Tommy
Malone and bassist
Johnny Ray Allen made
their side project, Tiny
Town, a full-time affair.
“We didn't break up the
Subdudes for Tiny Town,”
Allen says. “We broke up
the Subdudes because it was time to
do something else. Tiny Town
isit.”

Tiny Town teams Malone
and Allen with singer/song-
writer Pat McLaughlin and ses-
sion drummer Kenny Blevins,
both longtime Nashville play-
ers. Together, the quartet
crafts electrified roots-rock
that is edgier than that of the
"dudes, though no less memo-
rable; anthems like “So Sorry

four albums, the ’'dudes peddled a
“subdued” brand of roots rock and
blue-eyed soul. But when the band'’s
last disc for High Street Records,
“Primitive Streak,” failed to trigger a
hoped-for commercial breakthrough,
longstanding personal tensions boiled
over and the four band members went
their separate ways last fall after a

rock, jazz and blues. A product
of the vibrant Frenchmen
Street music scene, Royal
Fingerbowl earned a steady
following at the Dragon’s Den,
a clandestine music club
above a Thai restaurant. TVT
Records signed the band last
year; Fingerbowl’s label debut
is due in September, when the band
will have made several residency tours
of the Northeast and West. Did
McMurray expect his year-old project
to be signed so quickly? “| [told the
others], ‘Open up your savings
accounts and light your cigarettes with
those hundred-dollar bills—the money
train is coming!’”” says McMurray
grandly. “So | was a bit more opti-
mistic than the fellas, | guess.”

—Keith Spera
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Baby” are the kind that lodge in a lis-
tener’s head. And with three songwrit-
ers and singers on board, the pool of
available material is deep. Now that
Blevins has returned to his native
Louisiana to join Malone and Allen in
New Orleans, only MclLaughlin re-
mains in Nashville. And, reports
Malone, “we’re working on him.”
—K.S.

COOLBONE

In a city with such
diversity, it's not hard
to understand how
the fusion of hip-hop
and brass-band jaz
could come about.
The sound has been
labeled “Brass Hop”
by Steve “Coolbone”
Johnson, the band's
founder and leader.
Coolbone brings in
newer sounds, like
funk, hip-hop, soul
and freestyle rap,
adds some blues,
gospel and swing,
and keeps the main elements of tradi-
tional New Orleans music—the tuba,
the horns and acoustic instrumenta-
tion. We take one of America’s oldest
indigenous art forms and carry it for-
ward into the 21st century,” says
Johnson.

The band or family (they're all relat-
ed) hails from the West Bank of the
Mississippi River also known as Algiers
Point. All eight members grew up on
the streets and kept playing music to
stay out of trouble. “The sound just
evolved,” Coolbone says. “We kept
rounding it out and funking it up. |
think we're pretty pleased with what
we got.”

Signed to Hollywood Records and
recorded at Keith Keller's Chez Flames
Studio, the new CD is set for a May 2
release. Meanwhile, the band will be
gearing up for a tour that includes
supporting dates for Erykah Badu and
The Brooklyn Funk Essentials.

—Hutch Hutchinson

WEEDEATER

New Orleans is a drummer's town,
but Weedeater will have none of it.
Repetitive lead-guitar lines, unrelent-
ing rhythm parts, an overactive bass
and a drum machine are all that are
required to weave Weedeater's intri-
cate art-rock-meets-hard rock orches-
trations. The backdrop of outer-space
footage (“borrowed” from a local
library) that Weedeater performs
against (slow-moving asteroids, lazy
fly-bys, lots of inky-black emptiness)
approximates the musical landscape,
which is also cold, dark and jagged.

“It’s a little schizophrenic,” observes
lead guitarist Jason Portera, “but
that's good.”

The seeds of Weedeater were sown
when Portera and bassist Brent
Cambre discovered a mutual love of
heavy metal while sharing space on a
gradeschool bus. (That affection is

Continued on page 41
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PRODUCER : MIKE NAPOLITANO

PUBLICITY: “V” ENTERTAINMENT
212.582.5001

MANAGEMENT: ERIC DAVIS
615.327.3900

RELEASE DATE: JUNE 3rd

> i

ENTERTAINMENT CORPORATION

825 Girod Street
New Orleans, LA 70113
504.529.3033

F 4 r z 7 § 7 'y 5 7 e o = a - - . —_p- - . ¥
7 : f - _ ' Iy . __ I\ J Fr y F J )

AMERICAN
SECTOR
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Featuring an impressive 2250 sq ft Live Room with Louisiana's only Solid State Logic G+ with Ultimation
20 foot ceiling’%, characterized lwy Egyptian motifs ) : complirﬁented with a full line of
preserved from the original 1920's design. £y external API, Neve and Tube-Tech microphone
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The Music Conference in New Orleans

Louis Jay Meyers, Executive Director ~ Scott Aiges, Managing Director

April 28-30, 1997

(Between the two weekends of the
New Orleans Jazz & Heritage Festival)

Pontchartrain Hotel

10 CLUBS ° 125 ARTISTS
ROCK - JAZZ - BLUES
ZYDECO * GOSPEL
SINGER/SONGWRITER
METAL - FUNK - WORLD BEAT

INDUSTRY PANELS & WORKSHOPS
Free Clinics for Musicians

at Loyola University

KEYNOTE SPEAKERS INCLUDE:
Allen Toussaint, Terence Blanchard
Cyril Neville (Neville Brothers))

Fred LeBlanc (Cowboy Mouth

THURSDAY

LMNOP/Tiny Town
MAY 1

rity Golf Tournament
Sponsored by House of Blues

Registration openat the Pontchartrain Hotel
on Sun., April 26 at 2 p.m.

\\ offear

ouisiana
ngwriters

sociation

N.O.M.O.

New Orleans
Musicians Organized

Al {200
UNIVERSITY
NEW ORLEANS

COLLEGEOFMUSIC
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Louisiana Music
mmission

COMING SOON....
LMNOP1998
APRIL 27-29

LMNOP, P.O. Box 19346, New Orleans, LA 70179-9346
(504) 822-5667 fax 8504) 821-9109
email: LMNOP1997@aol.com
Website: www.Offbeat.com/Imnop

Pick a night of the week and
any number of solid local acts
can be enjoyed at multitudes of

bars and clubs. The upside and down-
side of this is that if you miss a particu-
lar band one night of the week you can
catch them the next night at another bar.

Caroliton Station, 8140 Willos St.,
cap. 150; roots rock.

Checkpoint Charlie’s, 501 Esplanade
Ave., cap. 200; rock and blues.

Dragon’s Den, 435 Esplanade Ave.,
cap. 150; blues, jazz and funk.

Maple Leaf Club, 8316 Oak St., cap.
400; R&B, blues, zydeco, funk and
brass.

Mermaid Lounge, 100 Constance St.,
cap. 300; alternative acts.

Monaco Bob’s, 1179 Annunciation St.,
cap. 200; fringe, punk and hardcore.

Mulate’s, 201 Julia, cap. 450; cajun
and zydeco.

Vic's Kangaroo Cafe, 636
Tchoupitoulas, cap. 100; free blues.

Zeppelin’s, 3172 Hessmer St,
Metairie, cap. 450; metal and hard-
core.

House Of Blues, 225 Decatur St., cap.
1,000; From hip-hop to gospel, this
club has made a major impression on
the live-music scene. Talent buyer
Sonny Schneidau was just named
Talent Buyer Of The Year by Polistar
magazine.

The Howlin’ Wolf, 828 S. Peters St.,
cap. 1000; Rapidly becoming the
most alterna-credible venue in the city.

Jimmy’s, 8200 Willow St., cap. 1,000;
showcases various genres with a repu-
tation for hard-edged alternative.

Margaritaville, 1104 Decatur St., cap.
450; Jimmy Buffet's French Quarter
restaurant showcases local and nation-
al R&B and blues artists to tourists
from around the world.

Mid-city Rock ‘n’ Bowi, 4133 S.
Carrollton, cap. 450; cajun, zydeco
and other styles.

Tipitina’s, 501 Napolean Ave., cap.
700; Dedicated as a shrine to
Professor Longhair, this N.O. nightclub
features local and national artists of all
genres.

Varsity Theatre, 3353 Highland Rd.,
Baton Rouge, cap. 840; talent buyer
Glen Michael Prejean has established
this club as one the best all-around
venues in the state.

WLARGE

Orpheum Theatre, 129 University
Place, cap. 1,700; This beautiful
downtown venue plays host to sym-
phonies and private parties.

Saenger Theatre, 143 N. Rampart St.,
cap. 2,800; Musicals, plays, operas
and rock shows.

State Palace Theatre, 1108 Canal
St., cap. 3,100; the most risqué of
the large venues, SPT is no less
charming in all its Goth splendor. Dave
Matthews to Marilyn Manson.

UNO Kiefer Lakefront Arena, 6801
Franklin Ave., cap. 10,000.

Superdome, Sugar Bow! Dr., cap.

87,500; the Rolling Stones play here.

Jazz Venues

Donna’s Bar & Grill, 800 N. Rampart
St., cap. 90; brass, brass and brass
and barbeque ribs.

Pete Fountain Night Club, 237 N.
Peters, cap. 400; Located in the Hilton
Hotel, Dixieland Jazz rings loud.

Funky Butt, 714 N. Rampart St., cap.
450; adjacent to the legendary Congo
Square, owner Richard “Magic”
Rochester showcases jazz and blues in
one of the most atmospheric rooms in
the city.

Showcase Lounge, 1915 N. Broad,
cap. 150; This low-down club is a
favorite hangout for some of the bad-
dest jazz cats in the city.

Snug Harbor Jazz Bistro, 626
Frenchmen, cap. 90; New Orleans’
premiere modern Jazz Club.

Vaughan's Lounge, 800 Lesseps, cap.
150; Located in the Bywater, this
neighborhood jazz club hosts local
brass-band battles second to none.

Louisiana Music Factory,
210 Decatur St. One-stop
shopping for jazz, biues,
international, cajun, zydeco
and all Louisiana music.

Mushroom Rock ‘n Roli, 1037
Broadway. Located near Tulane’s cam-
pus, this indie-credible store sells rock,
reggae, dance, punk and aiternative
and boasts the rowdiest in-store per-
formances in the city.

Odyssey Records, 1012 Canal St.
and 3920 Dublin St. The urban-music
specialists.

Underground Sounds, 3336 Magazine
St. Tops in indie punk, alternative,
gothic and industrial vinyl and CDs.

The Tower, Blockbuster, Musicland
and Camelot chain stores all have
locations In the city.

Times Picayune, Major
daily owned by the
Newhouse family, circula-
tion 262,000. Music writer
Keith Spera serves a com-
prehensive music department on
Fridays in the special Lagniappe sec-
tion.

The Gambit, free weekly, owned by
Clancy and Margo Dubos, circulation
45,000.

OffBeat, monthly music-listings guide
(with features), owned by Jan V.
Ramsey, circulation 50,000.

Tribe, fashion, music, arts and enter-
tainment monthly. This full-color glossy
is now distributed nationally through
Barnes & Nobles, B. Dalton, Books-a-
Million and internationally through
Tower Records.

[RECORTDING |STULIOS

"3';\ American Sector
A Recording Studios (for-
4 merly The Egyptian Room),

333 St. Charles Ave.
Located in a former Masonic Temple,
features a unique Egyptian motif dating
from the 1920s. Delighted clients
include Luther Vandross, Harry

Vital Statistics

Connick, Jr. and producers Tony
Moran, Bacon and Quarmby (U.K.).
The Boiler Room, 8359 Fig St. Since
opening its doors three years ago, The

Boiler Room has become the cross-
road for discerning musicians from
around the world and around the cor-
ner. Mem Shannon, the Rebirth Brass
Band, Charmaine Neville, John
Scofield, Syd Straw, Spider John
Koemer, Nicholas Payton, Wessel
Anderson, Leroy Jones, Peter
Stampfel, Zucchero, poet Andrei
Codrescu, spooky writer Anne Rice and
many others have recorded there with
avant-guitarist and REM arranger Mark
Bingham at the helm.

Chez Flames Recording. In-house pri-
vate production studio. Producer Keith
Keller has hosted the Iguanas, the
Subdudes and Son Volt.

Kingsway Studios, 544 Esplanade
Ave. Owned by producing guru Daniel
Lanois, this French Quarter mansion
features live-in accommodations and
has hosted Sheryl Crow, R.E.M., Pearl
Jam, lggy Pop, Lucious Jackson and
Better Than Ezra.

Sound Suite Studios, 365 Canal,
Suite 2520, 48 tracks of digital high
above the Mississippi.

Ultrasonic Studios, 7210 Washington
Ave. Owned by Jay Gallagher, US
records the majority of New Orieans
record projects as well as some
national acts. Linda Rondstadt, Aaron
Neville, k.d. lang, Blind Melon, Dolly
Parton, Dr. John, Robbie Robertson,
Bruce Hornsby, Wynton Marsalis, Fats
Domino, John Lee Hooker, the
Nevilles, Gatemouth Brown, Dirty
Dozen Brass Band, the Meters and Taj
Mahal have all recorded in this joint.

RALIO
unusual dichoto-

m mye R&Brand

country stations split the majority of mar-
ket share while all others scrap for the
rest. The R&B stations are WQUE (FM
93.3), WYLD (FM 98.5) and KMEZ
(FM 102.9); the country outlet is
WNOE (FM 101).

The radio gem of New Orleans,
WWOZ (FM 90.7) is a member-support-
ed, volunteer-operated station that fea-
tures such DJs as John Sinclair, Kalamu
Ya Salaam and Don “Moose” Jamison
and sponsors a live broadcast stage at
The New Orleans Jazz and Heritage
Festival.

KKND The End (FM 106.7), owned
by Clear Channel Communications; this
new kid on the biock is currently making
a run for top modern-rock honors, for-
merly held by WZRH The Zephyr (FM
106.1), which was recently purchased
by Guaranty Broadcast.

KHOM (FM 104.1) and WEZB (FM
97.1) cover Top 40; the former leans
rhythmic, the latter aduit.

WTUL (FM 91.5); Good coliege radio
with a healthy attitude toward local
musicians.

Radio in New
Orleans is char-
acterized by an

(Listings composed by Hutch Hutchinson,
editor of New Orleans’ Tribe magazine.)
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SOMETHING OLD, SOMETHING NEW
Continued from page 37

cords); singer-songwriter Camus
(Atlantic) and brass-band/hip-hop hy-
brid Coolbone (Hollywood). Rap im-
presario Master P whose No Limit
Records is based in New Orleans and
Baton Rouge and distributed by
Priority, has landed several entries on
the Biltboard charts.

Many other rock acts subscribe to
the DIY ethic, issuing CDs on their
own (recent releases of note include
those by power-pop trio the Boon-
doggles, the roots-rock of the Sad-
dleTramps and alt-rockers Blue
Plate).

National acts come calling fre-
quently, hoping to tap into some of
the town's mystique. The shadowy
ambiance of producer Daniel Lanois’
Kingsway Studio, housed in a French
Quarter mansion that dates to the
mid-1800s, has attracted R.E.M.,
Pearl Jam, Sheryl Crow, Luscious
Jackson, lggy Pop and Seven Mary
Three. Nine Inch Nails auteur Trent
Reznor, a resident of the city’s state-
ly Garden District, has assembled
Hot Snakes Studio in a former funer-
al parlor. Marilyn Manson’s “Antichrist
Superstar” was recorded there, as
were vocals for Pantera’s most
recent release, “The Great Southern
Trendkill” (frontman Phil Anselmo, a
local, is a driving force behind the
city’s burgeoning hardcore scene).

The New Qrleans Center For The
Creative Arts (NOCCA), the perform-
ing-arts high school that counts Harry
Connick Jr., Terence Blanchard (who
scored many of Spike Lee’'s recent
films and recently moved back to his
hometown from New York) and Bran-

ford and Wynton Marsalis among its
alumni, is a literal example of the
marriage of old and new. In February,
ground was broken for its new facili-
ty, a $23.5 miliion renovation of a
century-old cotton press and rail sta-
tion along the Mississippt River.

Fueled by graduates of NOCCA and
the jazz-studies programs at the
University Of New Orleans (where the
department is led by jazz patriarch
Ellis Marsalis) and Loyola University,
the city’s modern-jazz community
continues to thrive. One recent
NOCCA graduate, young-lion trum-
peter Nicholas Payton, recorded a
collection of traditional New Orleans
jazz with 90-something New York
great Doc Cheatham for Verve
Records, released in April.

BOWL WITH THE BLUES

Local music clubs are thriving. The
Frenchmen Street music district sup-
ports a vibrant, bohkemian mix of
Latin music, funk and jazz. The
House Of Blues has revitalized a
shady stretch of Decatur Street in the
French Quarter while presenting the
likes of Live, Eric Clapton and Bob
Dylan. The Funky Butt and the
Showcase have joined Snug Harbor
as the preeminent rooms for modern
jazz. The Howlin’ Wolf, the city’s pre-
mier modern-rock club—exposed
cypress beams testify to the build-
ing's past as a warehouse dating to
the 1850s—has added a wrap-
around balcony. The Mid-City Lanes
Rock ‘n Bowl-—where you can bowl a
few frames and/or dance to zydeco
and R&B-—has opened a downstairs
annex, Bowl Me Under.

Many challenges still lie ahead.
Factionalism and infighting divide

self-proclaimed “music-industry
boosters” whose purposes seem to
be mostly self-serving. Several neigh-
borhood jazz joints have run afoul of
poorly articulated and arbitrarily
enforced zoning regulations. And the
city’s charms have made it difficult
for many musicians to leave, even
when it is to their advantage to do

SO.

Young-lion trumpeter Nicholas Payton

KNOW-HOW NEEDED

Music-biz know-how has tradition-
ally been in short supply; the town is
rife with tales of ripped-off artists.
Though New Orleans is a favorite
spot for industry gatherings—tike the
recent Gavin Convention—no major
music publisher or label maintains an
office here.

But the town benefits from a con-
siderable amount of goodwill. “It's
easier to get record-company people

on the phone now that | live in New
Orleans instead of Atlanta,” says
Stephen Klein, who manages
Cowboy Mouth and Deadeye Dick.
“Everybody loves New Orleans.”

For four years, the Cutting Edge
Music Business Conference, partially
underwritten by grants from the city,
has struggled to attract industry per-
sonnel and local artists. While its
Continuing Legal Education clinic for
entertainment attorneys has general-
ly received high marks, the confer-
ence has been hampered by low
attendance and logistical problems.

But LMNOP: The Music Conference
In New Orleans (the initials stand for
“Louisiana Music—New Orleans’
Pride”), making its inaugural run April
28-30—the three days between the
New Orleans Jazz & Heritage
Festival's two weekends—is promis-
ing. BMI, NARAS and an array of
local businesses have signed on as
sponsors. Besides the standard day-
time seminars and evening showcas-
es, the conference plans a series of
master classes and workshops In
conjunction with Loyola University's
music program.

“I got out of SXSW two-and-a-half
years ago because it got too big,”
Louis Meyers says. “lI want to do
something that gets back to the spir-
it and feel of the original South By
Southwest, something that keeps the
focus on songwriting, independent
labels and regional music. New
Orleans is a perfect place—there are
so0 many incredible songwriters, and |
don’t think that’s been exploited.”

(Keith Spera writes about popular
music for New Orleans’ Times-
Picayune.)

LOCAL NOISE
Continued from page 38

reflected in Portera’s instrument of
choice: a flying-V guitar. “It was used
by all the greats; K.K. Downing [of
Judas Priest] used one,” notes
Portera. “It's a bad piece of machin-
en.”)

One other thing Weedeater does
without: a vocalist. “We had a singer
for a while, but that didn't work out,”
Portera says. “For us to become an
instrumental band, we had to make
things a little more interesting and not
just chorus-verse-chorus parts. A
singer wouldn't help out now; it would
just ruin everything.”

The trio, which also includes rhythm
guitarist Shane Lechler, has recorded
an 11-song CD, “Alphajerk,” and is
looking for a distributor or label to pick
it up. Meanwhile, they continue to
render audiences in local rock clubs
dumbstruck. “It's kind of a bummer
sometimes, because you think
nobody’s into it—people standing
there like a bunch of zombies,”
Portera says. “But after we finish,
everybody says it was cool. | guess
that’s kind of our deal.”

—K.S.

Over a century

and a half of
Cajun Music

Work in Progress: Cabaret Album of Broadway

Showtunes & Original Composition by John
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“Outasight,

Outasight,
Outasight
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Guest Musicians

(Rendez-Vous Louisianais)

Keith Blanchard

““Chevilier of the Bayous”

Guest Musicians
(Dans Le Creaux Du Bois)

Christine Balfa
Dewey Balfa
Al Berard

Vorance Barzas

Crystal
Plamondon
Chris Foreman
Christine Balfa
Kenny Alleman
Cal Arnold
Nelda Balfa

-Bouzin

Chris Foreman
Marce LaCouture
Les Amis 12’Erath

Steve Riley

* JOHN
DU BOIS

CARN
¥ RAllALEER

‘Rendez-vouz Louisianais”
John DuBois rolling up his sleeves
and turricg i a no nonsense
Cajun Dance disc. Once again
DulBois surrounds himself with
stellar cast of supporting playe
{olding it all together is DuB

* himself~ his vocals ate warm ani

mwviting. While his earlier worl
has been an cclectic assortment of
French Cajun tunes, “Rendez

vouz” keeps close to the danee

1

floor. !
~Mizhael Tisserandid
Feb. '95 - OFFBE.{.
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| For Booking or more information contact: Chaud Dog Jean Records, 940 Rue Royal, New Orleans, LA 70116 (504)522-35
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Feedback, Thoroughness Underlie HHB’s Success

W BY PAUL VERNA

MUNICH—Ian Jones has the sim-
plest of business philosophies: “Gotta
make money, gotta have fun.”

On that principle, the 41-year-old
Englishman has built a local live
sound company into HHB Communi-
cations, a global pro-audio manufac-
turing/distribution/service firm that
takes in $20 million a year.

With its headquarters in London
and regional offices in Santa Moni-
ca, Calif., and Toronto, HHB has
carved out a singular place in the
recording and broadeast markets as
the manufacturer of the industry-
standard Portadat recorder and the
brand-new CDR800 CD recorder; a
leading supplier of DAT, CD-R, mag-
neto-optical, and other digital
recording media; a distributor and
marketer of specialized products
from Genex, Motionworks, and
Cedar Audio; and a distributor for a
wide range of mainstream pro audio
firms, from Sony, Akai, and Yamaha
to Soundecraft, Eventide, JBL, and
many others.

Taking a break from the 102nd
Audio Engineering Society Conven-
tion here, HHB founder and manag-
ing director Jones and HHB sales
director Steve Angel described the
company’s ascent from a struggling
live sound firm to one of the indus-
try’s most diverse and cutting-edge
firms.

Jones said, “We believe in what
we're doing and we believe in doing it
well, so we put a lot of emphasis on
attention to detail. Any fool can sell
products cheap. Our job is to find
great products and to not only make
sure that they’re going to work per-
fectly and be the best of their type for
the customer, [but] we’ve also got to
convey the message to that customer,
and that’s why we market these
things.”

“We can put our finger on exactly
what the users need because we know
how the stuff works,” added Angel, a
nine-year veteran of HHB who previ-
ously worked as a top London mas-
tering engineer and studio manager.

Jones said the company has thrived
thanks to its focus on people. “We are
very much a people company,” he

Sl = : i 3
Making Tha Truth A Priority. Houston trio Tha Truth has been working on

noted. “We're not just selling products,
we’re also into providing service, look-
ing after people, and making it as easy
as possible for them to spend as much
money with us as possible.”

Jones and Angel firmly believe in
incorporating their customers’ feed-
back into HHB'’s products.

“Our industry has suffered from
users having to accept products that
have been dreamt up by a couple of
R&D engineers,” said Jones. “Rather,
the role that we like to provide is to
talk to our customers about what they
need and make things for them with
their requirements in mind. And
some of the products we’ve been very
successful with in the past few years
have been developed that way, such as
our Portadat, which is now the indus-
try-standard location sound recorder.
We've got many thousands of units in
the market, and a lot of customers
appreciate the fact that a little bit of
their input went in here and there.

“I’ve been approached at this show
from our distributors and customers
of all types saying, ‘Have you thought
about doing such and such?’ And
that’s kind of exciting, to take those
ideas and bring them to fruition,” he
added.

Unlike distributors, which regard
their jobs as simply delivering prod-
ucts from the source to the retail
venue, HHB sees itself as an active
partner in the development, sales,
marketing, advertising, and technical
support of its distributed products, at
least when it comes to the highly spe-
cialized ones in the company’s cata-
log.

“We've gotten very involved with a
number of U.K. companies—Ilike
Genex Research, whom we've been
working with for about a year;
Motionworks, whom we’ve been work-
ing with for seven months; and Cedar
Audio, whom we’ve been working with
for about five years,” explained Jones.
“These are comparatively small UK.
manufacturers, brilliant at creating
products, very receptive to input from
ourselves and our customers, who
frankly didn’t really have the distrib-
ution, advertising, marketing, sales,
and technical support infrastructure.
And so we’ve gone into partnership
with these U.K. manufacturers, with

remixes with Alfonso Hunter at Mirror Image Studios on Long Island, N.Y. Shown
standing, from left, are Tha Truth members Teresa, Jamie, and Cindy. Shown
seated, from left, are Priority VP of A&R T-Smoov and Erick Sermon.

whom we eat, sleep, and breathe with
to get their products in the market.”
Jones takes special pride in Cedar
Audio’s success in the world of audio
restoration in the past five years and
believes that Genex can achieve simi-
lar success in the world of modular
magneto-optical (MO) recording.
“Genex are ahead of the game with
regard to MO recorders,” said Jones.
“There’s been a lot of high-end pro-
fessional audio users making do with

‘We believe in
what we’re doing
and doing it well’

comparatively inexpensive, but not
very sophisticated, tape-based 8-
track digital recorders and had a lot
of frustration with that, and we’ve
assisted [companies] like Genex to be
able to bring their products to mar-
ket.”

Jones called Motionworks “one of
the pro-audio industry’s best-kept
secrets.” Based in Oxford, England,
Motionworks manufactures studio
synchronization and remote-control
systems designed to operate video-
tape recorders, DAT recorders, digi-
tal audio workstations, digital 8-
tracks, MIDI sequencers, and other
gear.,

Another key product in HHB’s line
is its own CDR800, a groundbreaking
product in that it breaks the $2,000
price barrier for CD recorders.

“At this price, all of our customers
can realistically consider adding a CD
recorder to their facility, particular-
ly with HHB CD-R dises now costing
even less than the corresponding
length of DAT tape,” said Angel.

HHB was incorporated in 1976,
when Jones, then manager of the Half
Human Band, and Noel Mawer, the
band’s sound engineer and road man-
ager, became frustrated at the
group’s lack of success. They realized,
however, that they had an impressive
stock of live sound and recording
equipment and recognized the oppor-
tunity to develop their fledgling
enterprise into a live sound and pro-
audio rental/sales firm. They decided
to keep the band’s initials, HHB, as
their business moniker to avoid the
trouble and expense of obtaining a
new tax ID number.

The new company, which called
itself HHB Hire & Sales, was lucky
enough to get involved with live sound
for Brand-X, a jazz fusion side project
for then Genesis drummer/vocalist
Phil Collins. That gig led to engage-
ments with Genesis and Peter
Gabriel, who had recently left the
band but was still managed by Gene-
sis management firm Hit & Run.

After a boom period that included
Genesis’ Duke tour and Gabriel’s 1978
tour, a recession hit, and HHB saw
itself slipping into second-tier book-
ings that weren’t going to pay the
bills.

“We realized that having our entire
future tied up in a couple of semis full
of black boxes wasn’t the best place
to be, so kind of coincidentally in 1982

Sony and Philips were bringing out
the CD as a consumer format, and we
recognized an opportunity to get
involved with CD mastering and edit-
ing,” said Jones.

“Within a few months we got out of
live sound and into doing recording
and broadcast industry digital prod-
ucts,” continued Jones. “We still have
a lot of customers and friends from
the live sound industry, but that’s
really a minority of our business. The
main amount of our business in the
U.K. comes from the recording and
broadcast industries.”

HHB’s next milestone occurred in
the late ’80s. Having changed its
name to HHB Communications to
better reflect its broad orientation,
the company recognized the need to
have its brand of products to sell not
just in the U.K., but throughout
Europe and globally, particularly in
the U.S., according to Jones. Accord-
ingly, HHB created its first product,
the now-famous “purple” DAT brand,
which has become one of the indus-
try’s best-selling products of its type.

In the early ’90s, HHB opened a
U.S. office in Portland, Maine, coinci-

dentally at around the same time Bob
Ludwig built his Gateway Mastering
Studio in that city. HHB recently
expanded its North American opera-
tions by opening a Toronto office.

Despite the success of the Portland
office, HHB decided to transfer its
U.S. operations to its new Santa Mon-
ica location. “We recognize that 40%,
if not 50%, of the U.S. pro-audio busi-
ness is in Southern California, and we
hope to increase our support commit-
ment to our end users, dealers, and
friends in that region,” said Jones.
“In fact, Steve will spend a couple of
months in Los Angeles fairly soon to
get that office rolling.”

HHB is owned by Jones, his mother,
and three directors: director of opera-
tions Richard Kershaw; export direc-
tor Martin Westwood; and partner
Michael Pinkerton, who does not have
an executive role within the company.

“To this day, we're the group that
owns the company, lock, stock, and bar-
rel,” said Jones. “We have no bank or
venture capital involved. We've grown
our business into a $20 million a year
business by working bloody hard and
making sure we're successful.”

Room With A New Toy. New York mixing studio Room With a View has just
installed a Solid State Logic 9000 J Series console. Shown displaying their
newest toy are chief engineer Al Theurer and studio manager Rita Parr.

EDNet CEO Turns Daily Duties
Over To ‘Turnaround’ Whiz

Tom Kobayashi, founder and CEQO of
digital networking specialist Enter-
tainment Digital Networks (EDNet),
says he is stepping down from his day-
to-day duties at the San Francisco-
based firm to concentrate on “sales,
marketing, and alliances.” He will
retain his post as chairman of the com-
pany.

Kobayashi will be succeeded on an
interim basis by former Olivetti execu-
tive Chuck Erickson, who is considered
a “turnaround” specialist.

“I’'m still the chairman and founder
and the rest of the management is still
here,” says Kobayashi, noting that COO
Dave Gustafson and VP of engineering
Tom Scott are still with the company.

Kobayashi says the restructuring

will allow him to “get away from try-
ing to raise investment dollars and
going out and doing what I really
should be doing, which is sales, mar-
keting, and alliances.”

Although the company has built a
successful fiber-optic network for dig-
ital audio—facilitating such high-pro-
file projects as the Phil Ramone-
produced Frank Sinatra “Duets”
albums—EDNet’s other projects, such
as its video network, have yet to take
off, according to sources.

The company’s stock closed at 94
cents per share April 22. Founded in
June 1992, EDNet launched an initial
public offering on the Nasdaq market
at $2.50 per share in November 1995.

PAUL VERNA
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HOME-STUDIO WORK FINDS TAYLOR AT EASE ON NEW SET

(Continued from page 1)

in half and sliding glass doors in the
front and the rear. That setup afforded
the band members and recording crew
clear sight lines to one another and
breathtaking views of the ocean and
nearby Menemsha Pond.

“Tt was beautiful,” says Filipetti.
“The house was very comfortable,
and it ended up being ideally set up
for us. We just walled off one room
for the drums and put up a big sheet
of Plexiglas. We had a view overlook-
ing Menemsha Pond, a fireplace, and
the whole deal. You couldn’t get a
more ideal environment to record in.
It was very magical.”

Besides Taylor and Filipetti, the
team included bassist Jimmy John-
son, drummer/percussionist Carlos
Vega, keyboardist Clifford Carter,
associate producer Jill Dell’Abate,
and self-described “general lackey”
John Morrison.

James Taylor, right, and co-producer/engineer Frank Filipetti are shown working

of the sound, and I was knocked out
by the ease of use of the 02R,” says
Filipetti. “It ended up costing only
$9,000 to get all that gear up [to
Martha’s Vineyard] for two weeks.
And you’re saying, ‘Is it just that
everything’s so cool here that I'm
thinking this sounds great?’ And
then you come back to New York, you
listen to the stuff, and it does sound
great.”

After the initial phase of record-
ing in May 1996—during which they
cut the basic tracks for the album’s
13 songs—Taylor and Filipetti re-
turned to the same house in October
to do additional recording and re-
pairs on the original tracks. By then,
they had transferred the masters to
a Sony 3348 digital multitrack and
were still mixing on the Yamaha
02R—now using two boards instead
of one.

on a Yamaha 02R digital mixing console at the makeshift studio on Martha's
Vineyard that was used to track “Hourglass.” After passing through the 02R, the

signals went to a set of Tascam DA-88 digital 8-tracks.

“I remember when we were there
in October [1996] on a beautiful day,
we were listening to the tracks,
James was singing a vocal, and the
sun was shining through this house.
We were looking out at the ocean and
the pond, and I thought, ‘The studio
will never be that,” ” Filipetti says.
“You can’t compare cutting a track
with the four guys and Jill and John,
and all of us just walking out into the
sun, throwing a Frisbee around for a
few minutes, having a conversation,
and then going back in again.”

Although the concept of home
recording is hardly new—Taylor
cites the Band’s “Music From Big
Pink” and Bob Dylan’s “Basement
Tapes” as notable examples of home-
recorded masterpieces—the afford-
ability of such products as the Yama-
ha 02R digital mixing console and the
Tascam DA-88 modular 8-track
recorder has allowed recordists to
capture state-of-the-art sound quali-
ty for a {raction of the cost of going
into a recording studio that would
yield comparable sound.

Furthermore, those products’ por-
tability and ease of use have made
them essential tools for a wide range
of practitioners, from seasoned pros
like Filipetti, Phil Ramone, and
Roger Nichols to home- and project-
studio operators.

“I was knocked out by the quality

Following those sessions, Filipetti
and Taylor overdubbed background
vocals, some lead vocals and acoustic
guitars, and guest performances
from the likes of Stevie Wonder,
Sting, Yo-Yo Ma, and Shawn Colvin
at Right Track Studios in New York
and Westlake Audio in Los Angeles.
The album was later mixed by Fil-
ipetti at Right Track on a Neve Cap-
ricorn digital board and mastered by
Ted Jensen at Sterling Sound.

Even though the project’s later
stages were done in state-of-the-art
recording studios, Filipetti sought to
preserve the vibe of the original ses-
sions, going as far as using his early
02R rough mixes as a reference for
how the final tracks should sound.

“There was a thing that happened
up there, and we just did not want to
mess with any of that stuff,” says
Filipetti. “Those 10 or 12 days that
we spent up there had a vibe that
just guided us through the whole
record.”

Even some of the tracks that Fil-
ipetti thought might later be re-
placed were kept. For instance,
Carter’s electric keyboards sounded
so warm and lifelike that they were
used on the album, even though the
initial plan was to use acoustic piano
on some tracks. Similarly, many of
Taylor’s vocal and guitar perfor-
mances from the tracking session

were used on “Hourglass.”

For Taylor, assembling a makeshift
studio in a familiar environment
made him feel comfortable about
recording.

“Studio musicians play great be-
cause they relax into the studio and
they think of that as home,” says Tay-
lor. “But if you go into the studio as
infrequently as I do, it can be in-
timidating and somewhat off-putting.
You have the sense that the meter’s
running, and you don’t know who’s
coming in next.”

Filipetti admits to having had
reservations about the home-record-
ing project when Taylor proposed it
to him.

“I would have never come up with
that as a thought, and initially my
response was, ‘I don’t know.” But you
learn not to say no because there’s
always a way to do it.”

Taylor encouraged Filipetti to
view the sessions as “an experiment”
that would not necessarily turn into
a finished album. The idea was to
capture a band playing live rather

than build the tracks instrument by

instrument.

In retrospect, Filipetti says the
experience has transformed his view
of recording. “Jill—whom I do a lot
of work with—and I are sad that
this thing is winding down,” he says.
“We wish every time an album comes
up we could say, ‘Let’s go to the Vine-
yard, rent a house, spend a couple of

weeks, and put the record together.

SR

Dell’Abate adds, “It’d be no fun
without James, though.”

BILLBOARD’S NO. 1 SINGLES (APRIL 26, 1997)

CATEGORY HOT 100 R&B COUNTRY ADULT TOP 40 | MAINSTREAM ROCK
TITLE CAN'T NOBODY HOLD | HYPNOTIZE ONE NIGHT AT A TIME | YOU WERE MEANT FOR| PRECIOUS DECLARA-
Artist/ ME DOWN The Notorious B.1.G./ George Strait/ ME TION
Producer Puff Daddy (Feat, Mase)/| Deric "D-Dot" Angelet- | T, Brown, G. Strait Jewel/ Collective Soul/
{Label) Carlos Broady, Nashiem | tie, Ron ""Amen-Ra" (MCR) Ben Keith, Peter Collins | Ed Roland

Myrick, Sean "Puffy” Lawrence, Sean "Puffy” (Atlantic) (Atlantic)

Combs, Stevie J. Combs

(Bad Boy/Arista) (Bad Boy/Arista)
RECORDING DADDY'S HOUSE DADDY'S HOUSE EMERALD SOUND BEARSVILLE STUDIOS/ | HOUSE OF BLUES
STUDIO(S) {New York, NY} {New York, NY) STUDIOS SOUNDSTAGE {Memphis, TN)
Engineer(s) | Doug Wilson, Michael Doug Wilson (Nashville, TN) {Bearsville, NY/Nashville, TN)] Greg Archilla

Patterson, Lane Craven ) Steve Marcantonio ‘Chris Shaw
RECORDING SSL G Series SSL 9000 | SSL 4000E with Ultima-| Neve 8088/SSL 6000E | SSL G Series
CONSOLE(S) | tion with G series computer/

| SSL J3000
- -
RECORDER(S) V1080 Studer AB00 MKII | Sony PCM 3348 Studer ABOO MKIIl/ Protools DA8S
. [ Sony 3348/Studer D827
MASTER TAPE Ampex 499 Ampex 499 ' Ampex 467 Ampex 499/Sony 1416 | Ampex 499
MIX DOWN DADDY'S HOUSE DADDY'S HOUSE MASTERFONICS EMERALD STUDIOS LARABEE
STUDIO(S) {New York, NY) (New York, NY) (Nashville, TN) (Nashville, TN) {Los Angeles, CA) |
Engineer(s) Lane Craven Lane Craven, Sean Chuek Aintay Joe Baldridge Greg Archilla
""Puffy” Combs [
CONSOLE(S) SSL G Series SSL 9000 SSL 4064E SSL G+ with Ultimation | SSL 9000J
RECORDER(S) JV 1080 Studer AB0O MKII Otaﬁ DTR 90011 Studer ABOO Studer A827
MASTER TAPE Ampex 499 Ampex 499 Ampex 467 Ampex 499/Studer Ampex 499
AB20/BASF 468
MASTERING HIT FACTORY POWERS HOUSE GEORGETOWN GATEWAY STUDIOS PRECISION
Engineer Cariton Batts OF SOUND MASTERS Bob Ludwig MASTERING
Herb Powers Denny Purcell Stephen Marcussen
CD/CASSETTE BMG BMG UNI WEA WEA
[MANUFACTURER

= e —.d

1997, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Moaern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly.

QUANTEGY

Engineering Excellence
Www.quantegg.com
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Venture Helps Indie Pubs Compete
AAP Promotes Sharing Among Media Cos.

H BY NIGEL HUNTER

LONDON—Today’s independent
musie publisher, whose business is of
modest size and not blessed with the
richness of a standard back catalog,
needs to take a hard look at the mar-
ket and his role in it. Competing with
the major conglomerates for either
new writer/artists or any catalogs that
may become available is seldom feasi-
ble when confronted by the big bucks
of the multinationals and their global
chains of offices and influence.

U.K. music publisher David Barnes
is convinced that he has found the
route to survival and profit. “The only
way forward for medium-sized pub-
lishers now is to cooperate with other
media in generating ideas, with the
intellectual rights owned or shared
between the cooperating companies.”

To this end, Barnes formed All Arts
Productions (AAP) at the beginning of
this year in conjunction with Hans
Wewerka, a 40-year-old veteran of Ger-
man music publishing. Wewerka heads
the Musikverlage company, which has
a catalog ranging from ballet music to
jazz, including a background music
library. He has been working with
Barnes for seven years in a co-owned
company called Modern Media &
Music and had been exclusively repre-
senting the BBC’s music publishing
interests throughout the world for the
past eight years (those rights are now
controlled by BMG Music Publishing).

The pair decided that AAP would be
an ideal vehicle for what they are try-

ing to achieve, and it is being launched
officially during MIP TV—an interna-
tional TV trade show—in Cannes this
month.

“Hans, who is probably the largest
independent publisher in Germany, has
been concentrating for the last 20
years on music in
the media,” says
Barnes. “We real-
ized that this can
be a constant
source of income if
you get it right.
Over recent years
we’ve become
more and more
involved in music
publishing with the media companies
in the UK. and Europe. We put people
together, set up co-production deals,
and negotiate publishing rights. I look
after the U.K and U.S. and other Eng-
lish-speaking territories for acquisition
and general administration. AAP is up
and running in the U.K., Germany,
France, and Austria, and we've just
begun setting up deals in New Zealand
and Australia.”

Barnes, also a composer and semi-
professional musician who plays key-
boards and trumpet, began his pub-
lishing career in 1963 at Flamingo
Musie, then the publishing arm of
Philips Records. After two years there,
he joined the late David Platz at Essex
Musiec, where he was general profes-
sional manager 12 years before moving,
in 1976, to Chappell Music as standard
catalog manager. In 1980, with Joe

BARNES

.l

Welcome Aboard Aaron Wilburn, second from Ieft whose songwriting credits
include “What A Beautiful Day (For The Lord To Come Again)” and “Miracle Man,”
recently made a publishing deal with Nashville-based Spring Hill Music Group.
Also shown, from left, are Scott Chancey, Spring Hill president; Bill Gaither, chair-
man of the board; and Phil Johnson, director of A&R and creative development.

Campbell and Paul Hart, he formed
Cambar Music. The company special-
ized in TV music and jingles. He then
opened Modern Media & Music in 1990
with Wewerka. “A AP has acquired and
developed seven major projects, which
we're unveiling at MIP TV,” says
Barnes. “Some are wholly owned, and
we’re administering others.”

Among the projects is the U.K.-orig-
inated production “The Cuddle Bun-
nies,” a children’s cartoon series with
music by Richard Warner. Warner com-
posed the music for “Spider,” a similar
series that has been televised in 35
countries. “The Cuddle Bunnies” was
created by Hugh Silvey and Wally Jex,
the team behind the “Spider” series.

“There are two projects with AAP’s
Austrian partner, Alexander Wiser,”
continues Barnes. “One is ‘Talis,” an
animated children’s series about a por-
cupine, and the other is ‘Spirello,” a
cartoon about spiral-legged animals,
with various composers writing songs
for it. Another project is ‘Freecheese
& Co.,” about a mouse who runs a café,
and from Germany there is ‘Ogopogo,’
a family adventure movie which will be
shot in Canada by Standard Film Pro-
duction of Germany. A AP will have the
publishing rights.”

On a different tack there is “Pablo
Escobar: Public Enemy,” a two-part
TV docudrama about the eponymous
Colombian drug baron, being produced
by Julian R. Films of Munich. AAP
and its various co-production partners
are raising funds at MIP to complete
this and several other projects. Max
Kruse is the author of “The Lion Is
Loose,” a mixture of live action and
animatronics, with music by Barnes’
son Lester and AAP holding both
musie and book rights.

“We develop ideas and present them
to TV companies and production hous-
es,” explains Barnes. “We're seeking
co-production partners and funding
and acquiring rights. It's still very
much old-style publishing—finding
writers for specific projects and
exploiting their work. He concludes,
“We're still in the market for any great
songwriter who comes through the
door and doesn’t want a fortune
upfront.”
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“DIFFERENT DRUM
" Written by Michael Nesmith
*Published hy Sereen Gems/EMI
¢ Music Publishing (BMD),,
Victoria Shaw is a well-established
sorapeviter who has penned hits for ~
Garth Brooks, Doug%Stomz, and
John Michael Montgomery. For the
¢ first single from her upcoming
sophomore album, she revived some-
ome else’s song: Michael Nesmith's ,
“Different Drum.” First recorded by
Linda Ronstadt with the Stone_
Poneys, it debuted Dec. 9, 1967, on :
_ the Hot 100, peaking ot No 13,

L‘THEYﬂf{E PLAYING MY SONG

DEBORAH

>

“I wouldn’t have put it on the
“album if T didn’t think I could do ..
* something different with it,” Victoria
" Shaw says. “I dow't mind a remake

if it’s remade differently and e

someone makes it their owrl, T
really don't like remakes if.
they just sound like the
record with a different vocal-
ist.” <

Shaw says Jim Ed Norman,
Warner Bros. Nashville label
chief and co-producer of her
album with Andy Byrd, suggesﬁed

. « she try ¢Different Drum.” &
* “We were in the studio and started -
talking ngout qkld%songs that someday

. says ] saxu, ‘Oh yeah, that’sagreat
., Song, and it
T “Everybody knew it, so we

. knew it sounded really cool, but it
ended up leading the pack. I thought
- it was a great way to kick off the
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ﬂhuuhi he remarﬁa, an&v Jim Ed
* birought up ‘Different Drum,’ ” she

s never been overdone.’
\ went in and gave it a whirl.
And that cut is the second
take and basically the
serateh vocal. That’s how
i easy it was. I hate to sound
. clichéd, but it really was
¥ . magical. We had no idea it was
é‘omg to be the first ingle. We

albun.”
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Songwriters & Publishers

NCO. 1 SONG CREDITS

T T L E

W R I T ER
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THE HOT 100
CAN'T NOBODY HOLD ME DOWN * Sean “Puffy” Combs, S. Jordan, Carios Broady, Nashiem Myrick, M.
Betha, G. Prestopino, M, Wilder, S. Robinson * Sugarhill/BMI, Justin Combs/ASCAP, EMI April/ASCAP,
Amani/ASCAP, July Six/ASCAP, NASHMACK/ASCAP, M. Betha/ASCAP, Buchu/ASCAP No Ears/ASCAP

HOT COUNTRY SINGLES & TRACKS
ONE NIGHT AT A TIME * Earl Bud Lee, Eddy Kilgallon, Roger Cook * EMI Blackwood/BMI, Golly
Rogers/BM|, Song Island/BMi, Life’s A Pitch, ASCAP Neon Sky/ASCAP, Hipp Row/ASCAP

HOT R&B SINGLES

HYPNOTIZE » Christopher Wallace, Sean “Puffy”

Combs, Deric Angelettie, Ron Lawrence, An rmer,

dy A
Randy Badazz, Ricky Walters, Douglas Davis * Big Poppa/ASCAP Justin Combs/ASCAP, EMI April/ASCAP,

Mystery System/BMI,

Imo/ASCAP, Badazz/ASCAP, Danica/BMI, Entertalning/BMI

HOT RAP SINGLES
HYPNOTIZE « Christopher Wallace, Sean “Puffy” Combs, Deric Angelettie, Ron Lawrence, Andy Armer,
Randy Badazz, Ricky Walters, Douglas Davis * Big Poppa/ASCAP Justin Combs/ASCAP, EMI April/ASCAFP,
Mystery System/BMI, Aimo/ASCAP, Badazz/AS CAP, Danica/BMi, Entertaining/BM!

HOT LATIN TRACKS
SOLO EN Tl » Vince Ciarke * Sony/ATV/BMI

Deals, Deals, Deals In U.K.;
Odere Under Music Umbrella

OTTING HILL DEALS: Lon-
don-based Notting Hill Music has
made two publishing deals. One is
global representation of Jam Pub-
lishing, the publishing wing of the
Jammin Musie Group, formed by
Andrew Cleary, former managing
director of Edel Records U.K. and
Profile labels, in partnership with
Maurice Veronique and John
Gianquitto.

In another move, Notting Hill
has made a worldwide subpublish-
ing arrangement with George
Martin Musie, a company con-
trolled by producer George Mar-
tin and his son Giles Martin, the
bass player of rock band Velvet
Jones, which is on Naked Records.

N OVELLO/BOSWORTH TIES:
Also in the U.K., Novello & Co., the
old-line English music publisher
that is a mem-

in Los Angeles. Friedman says the
addition of Odere “enables us to
acquire new musie, especially
alternative, R&B, and pop for film,
television, and master placement.”
The Music Umbrella’s publishing
units are Sweet Glenn and Sweet
Carol Music.

WRITER ASSURANCE: Believ-
ing, with great justification, it has
a story to tell to its own writers,
EMI Music Publishing is sending
a brochure to writers or their heirs
to let them know that “their legacy
is being protected and handled
with utmost respect and care,”
says Sharon Ambrose, VP of
music resources.

The brochure, titled “EMI
Musie Publishing—Where Your
Music Takes Center Stage,” has
sections on “Why EMI?,” “Promo-

tion,” and

ber of the Mu-
sic Sales pub-
lishing/musie
print complex,

WIII‘IIS & MIISI[I

“The People.”
Part of “The
People” sec-
tion includes a

has acquired iR e =] pocket con-
what it says is |*"’ Pt ‘ =‘—- B S taining four
a “significant cards on which
interest” in by Irv Lichtman are printed

the trust that

owns another

venerable publisher, Germany-
based Bosworth. Now headquar-
tered in Cologne, Bosworth was
founded in 1889 in Leipzig by an
Englishman, Arthur Bosworth.
The company publishes many well-
known works, including “The
Happy Wanderer” and “In A Party
Mood,” the theme of the BBC radio
series “Housewives’ Choice.” Its
light-classies repertoire includes
Albert Ketélbey’s “In A Persian
Market.”

Bosworth also controls U.K.
rights to American musice, includ-
ing the original “This Is Your Life”
TV fanfares by Bernard Ebbing-
house. Novello & Co. did not dis-
close its specific stake in Bos-
worth.

M USIC UMBRELLA ADDS
KEY EXEC: Santa Monica, Calif.-
based the Music Umbrella, the
entertainment management and
music publishing company found-
ed 17 years ago by Glenn Fried-
man, has named Steven Odere
senior VP/COO.

Odere remains on the board of
the accounting firm of A. Wolk Co.

the photos and
bios of five
executives who deal in catalog ex-
ploitation and logging. They are
Ambrose; Joanne Boris, executive
VP of music services; Pat Lucas,
executive VP of film soundtracks;
Alan Warner, VP of music
resources, West Coast; and Jill
Rosenthal, senior director, track-
ing department.

Ambrose also informs Words &
Music that she has heard a new
song she likes and has forwarded
it to EMI Music’s ereative staff.
The song, she adds, was penned by
Jimmie Crane, now in his late 80s
and remembered as the writer of
such hits as “Hurt,” “Ev’ry Day Of
My Life,” and “If I Give My Heart
To You.”

PRINT ON PRINT: The follow-

ing are the best-selling folios from

Music Sales:

1. Tori Amos, “Boys For Pele.”

2. “Bob Dylan’s Greatest Hits
Complete.”

3. Tom Waits, “Beautiful Noise.”

4. Stone Temple Pilots, “Tiny
Music . . . Songs From The
Vatican Gift Shop” (guitar tab).

5. “Paul Simon Complete.”
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INTERNATIONAL LATIN Music
CONFERENCE & AWARDS

Industry Leaders Meet In Miami To Participate
In Panels, Discover Talent, Recognize Awardees
And Get Down To Business

BY JOHN LANNERT

hen Billboard’s eighth annual International Latin
WMusic Conference tips off Monday night (28) with a

quintet of showcase performances at the Hotel Inter-
Continental in Miami, one of the more prominent topics in the
minds of many industry players will be the current role of
Latino radio and its effect on Hot Latin Tracks.

That is why many label executives are eagerly awaiting
McHenry Tichenor Jr’s keynote address
on Tuesday (29), which officially kicks
off the conference proceedings. Tichenor, ’ ’
who is the chairman, president and CEO \ 2L
of The New Heftel, is expected to focus == O
on his company’s activities in Latino ~
radio. The New Heftel is the largest
Latino radio chain, with 37 affiliates.

For its part, Billboard is

¥XA Annua d

CONFERE

» jﬁ N\ Apnil

ufacturer AmericDisc. Once again, Warner/Chappell Music is
hosting the second installment of “Writers In The Round,” an
acoustic showcase spotlighting some of the hottest singer/song-
writers in the business. This year, BMI will co-sponsor “Writers
In The Round.”

Billboard’s Fourth Annual Latin Music Awards closes out the
conference on Wednesday (30). Slated to take place at the
Gusman Center For The Performing
Arts, the ceremony will be hosted by
model/actress Daisy Fuentes of MTV
fame. Three awardees are set to perform
at the event, including Herb Alpert, this
year's Lifetime Achievement honoree.
Alpert will be performing tracks from
his just-released album, “Passion
Dance” (Almo Music).

expected to formally an-
nounce the switch of Hot
Latin Tracks from a chart
based on detections to a chart
based on the number of lis-
teners.

Though radio and Hot
Latin Tracks are of para-
mount importance, they will |
not be the only subjects of
discussion during the three-
day confab—the longest-
running conference of its
kind.

TOPICS TO DISCUSS

Among the other topics to

Ao

Two other recording nota-
bles receiving special acco-
lades are Ariola/BMG idol
José José, who is being
inducted into Billboard’s
Latin Music Hall Of Fame,
and PolyGram Latino singing
star Emmanuel; who is receiv-
ing the “Spirit Of Hope”
award. The “Spirit Of Hope”
kudo was created in the mem-
ory of slain Tejano icon Selena
as a trophy that honors a
recording artist’s participa-
tion in civic, community or
humanitarian causes.

The post-awards party, slat-

be discussed on Tuesday and Conference host Daisy Fuentes and keynoter McHenry Tichenor ed to be held at Resurrection

Wednesday are Anglo retail,
Latino rock and Latino dance. In addition, a radio panel unre-
lated to Tichenor’s keynote address is scheduled.

The timing for the Anglo retail and Latino dance panels are
particularly auspicious. The Anglo retail panel will examine the
relationships of U.S. retail chains with the Latino labels. In the
past 18 months, many Latino executives have blamed the soft
U.S. Latino record market on the slowdown of Latino product
being accepted by U.S. retail chains.

The Latino dance panel will explore how Latino acts expand
their presence in the U.S. dance market, which has been more
open than ever to non-English-language dance product.

Like last year, the conference will offer two evenings of show-
case performances, one of which is sponsored by CD/tape man-

Hall in Miami Beach, will be
sponsored by ASCAP

As in years past, the lineup of showcase artists merely con-
firms the diversity of Latin music. Among the participants slated
to appear Monday are Karen/PolyGram merengue artist Ramén
Orlando and Arista Latin pop/rock singer Rubén Gémez.

The Tuesday showcase marks the first time the conference is
spotlighting Latin dance acts. Arista Latin songstress Angélica is
among those slated to appear.

Fortunately, the showcases will provide a much-needed com-
plement to intense discussions of some of the thormniest issues
the U.S. Latino industry has ever confronted. It is hoped that
meaningful dialogue will help clear the path for a more cred-
itable and successful industry.

Latin Music
Publishing Presents

Promising Potential

U.S. Majors Take Up The
Challenge Of Succeeding
In This Profitable Market

here was a time not so long ago when peermusic was the only
U.S. music publisher actively cultivating a prosperous niche
in Latin music publishing.

To be sure, CBS (now Sony) and RCA, which was acquired by
BMG in 1986, did maintain successful publishing branches in
some Latin America countries. Still, peermusic pretty much has
been the lone publisher consistently blazing the trail down South
America way. : .

Untl now. Sony and BMG—along | What the majors
with EMI Music Publishing, MCA Music | _ are quickly
Publishing and Warmner/Chappell Music discovering is
Publishing—are currently in heated com- | that Latin music
petition with peermusic for a slice of the publishing is
ever-growing Latin publishing pie. experiencing
~ What the majors are quickly discover- growing pains
ing, _howeve; is Fhat Latm music publl_sh- ‘ typical of an
ing is experiencing growing pains typical emerging
of an emerging industry that has operat- .
ed off the culff for far too long. industry that

There are three primary problems con- has operated
fronting the majors as they grapple for off the cuff for
market share in Latin America: (1) far too long.
Songwriting deals are distressingly short
compared to the U.S., not to mention extremely dear at times; (2)
the methods of royalty collections and dispersals are maddening-
ly inconsistent from country to country; and (3) the region is sub-
ject to terrifyingly capricious currency fluctuations that can distort
the value of songwriter agreements.

To top it off, the Mexican government passed a new copyright
law on March 24, and Ralph Peer 1I, CEO/president of peermu-
sic, fears it will “certainly cause Mexico to be a less attractive place
to invest in music. One of the law’s provisions limits the time in
which works can be assigned contractually to only 15 years.
Imagine you have a piece of classical music, and you only have
the rights for 15 years. Well, with most pieces of classical music,
you are lucky to break even in about 25 years.”

Despite the difficulties in doing business in Latin publishing,
however, Peer and his counterparts at the major publishing

Continued on page LIMQ-4
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Remixing Business And Pleasure

“Macarena” Was Just The Beginning Of A Latin Dance-Music Craze.

BY JOHN LANNERT

ver on the lookout for new money-making music trends, record

labels in Latin America are now actively embracing homegrown
dance music as a genre that can boost sales inside and outside the
region.

As usual, English-language dance compilations continue to sell
well, particularly in large cities such as Mexico City, Sao Paulo, Rio
de Janeiro and Buenos Aires.

Among the leading labels involved in the English-language dance
market on a regional basis are Argentina’s BMG-distributed label
0Oid Mortales, Brazil indie Paradoxx, Mexico’s Musart and Spain’s
Max Music, the latter of which
is distributed by PolyGram in
Mexico and Universal in the U.S.

While English-language dance
product remains a steady-selling
genre, it is Spanish-language
dance titles that are offering the
greatest sales and marketing

potential in the region. i 2

Record labels are putting out
Latino dance product via albums,
12-inch vinyl singles or CD sin-
gles. The best-selling dance titles,
thus far, have been mult-artist
mix packages that contain
remixed versions of previously
released tracks or megamix med-
leys of product. Megamix pack-
ages are released by an individual artist or in a specific genre, usu-
ally salsa or merengue.

THE MACARENA PHENOMENA

One of the best-selling dance titles in the U.S. Latino market in
1996 was the Ariola/BMG set “Macarena Mix.” Propelled by Los
Del Rio’s global smash “Macarena,” the dance collection reached
No. 85 on the Billboard 200 as it scaled the Billboard Latin 50. In
addition, “Macarena Mix” won Top Latin Dance Album last year at
Billboard’s third annual Latin Music Awards.

Though “Macarena Mix” was, by far, the best-selling dance title
in 1996, there were nine other dance packages that charted on the
Billboard Latin 50. In 1995, just six dance titles entered the
Billboard Latin 50, and they spent much less time on the chart than
did the dance titles in 1996.

Most Spanish-language dance titles are standard house recon-
structions or Latino-flavored remixes of pop songs. But many of the
Spanish-language dance ditties are kinetic, merengue-rooted num-
bers known generically as “meren-rap” or “Latin house.”

Nearly every Latino label has released dance packages, but there
are few overt Latino dance acts, apart from Oid Mortales’ King
Africa, because the dance sector is not the ultimate market to be
exploited. Rather, Latino dance product is viewed by record execu-
tives as an important means of introducing a Latino or Brazilian
artist to (a) another non-Latino/Brazilian audience or (b) to music-
loving, second- and third-generation Latinos who cannot be
reached through traditional Spanish-language radio or television.

AND YOU CAN DANCE TO IT
Given the overwhelming success of “Macarena” and its accom-
panying dance steps, it is not surprising that record labels operat-
ing in Latin America are seeking the next dance craze to break one
of their artists.

Latin-dance ambassadors King Afri;:a -ar.1d“Gloria Estefan.

Manolo Diaz, president of PolyGram Latin America, notes that
an extensive campaign to break E O Tchan’s Brazilian smash, “E O
Tchan,” is under way in Europe. Diaz enlisted the same remixing
team that reshaped “Macarena” for non-Spanish speakers to
remodel the samba hit. “We think an appropriate dance mix of this
song for Europe will make it become a huge hit there,” says Diaz.

Certainly, one of the trickier elements of popping Latino music
outside the region has been the creation of remixed songs that will
appeal to other parts of the world. Unfortunately, record labels
in the past few years have hired many big-name U.S. remixers
to reconstruct Spanish- and
Portuguese-language songs whose
musical essence they fail to grasp.
The unhappy result is a bad remix
that cannot be used in any mar-
ket.

Such has not been the case for
BMG U.S. Latin, the lone division
of a multinational that has whole-
heartedly dived into the dance
market.

In 1996, BMG created Ariola
Dance, a dance imprint whose

roster is designed primarily to
‘ break acts in what Francisco

Villanueva calls the crossover sec-
tor. “The crossover market is not
Latin or American,” states
Villanueva. “It is second- and third-generation Latinos who do
everything in English and Spanish, including listening to music.
Ariola Dance addresses this audience with dance product in
Spanish and English.”

Ariola Dance already has charted four songs on Billboard’s Club
Play chart, headed by Hannah Jones’ No. 1 “No One Can Love You
More Than Me.” Jones is one of the non-Latino acts who comprise
60% of Ariola Dance’s roster. Villanueva notes, however, that the
percentage of Latino acts on the roster eventually will increase to
80%. Ariola Dance uses in-house staff and indie promoters to work
the dance product.

And if Ariola Dance’s acts hit it big in the dance area, Villanueva
says that success can be used as a springboard for wider prosperity
in the Latino and English-language pop markets.

A U.S. BASE

Some labels, such as Max Music and Paradoxx, have set up shop
in the U.S. to promote their dance acts. Last year, Spanish dance
label Blanco Y Negro signed a distribution deal with U.S. indie
Fonovisa for the U.S. and Mexico. Max has enjoyed stateside chart
success in the past three years with megamix packages and remix
sets that are promoted extensively through Spanish-language tele-
vision.

Certainly, there is a home for Spanish- and Portuguese-language
dance product in the U.S. dance arena. If the groove fits, the state-
side club DJs will wear it, regardless of language.

Superstar Gloria Estefan plainly has given Spanish-language
product a boost in the U.S. dance markets. In the past two years,
she has notched two No. 1 dance hits in Spanish, thereby exposing
tracks from her 1995 Epic/Sony disc “Abriendo Puertas” to audi-
ences that might not be aware of her Spanish album.

A growing number of record labels are hoping to repeat her suc-
cess. I

MUSIC PUBLISHING
Continued from page IMQ-1

companies are enthusiastically bullish on the potential of the
industry, even if it presents immediate challenges not seen in more
mature publishing markets. Though the exact monetary size of
Latin music publishing is unknown, one U.S. publisher estimates
that the annual revenue generated by Latin publishing ranges from
$75 million to $100 million.

“We’re seeing better growth in Latin America and Southeast Asia
than in Europe and North America,” says Les Bider, chairman/CEO
of Warner/Chappell Music Publishing. “We are trying to catch the
next wave of growth in the music business.”

David Hockman, chief executive, PolyGram International Music
Publishing, reckons the time is right to tap into the Latin publish-
ing arena because the region’s music is being embraced beyond its
borders. “There is enormous potential for music that travels
beyond its natural territory,” says Hockman, “and there is a grow-
ing market for Latin American repertoire—not only in Latin
America, but also in Europe, particularly in Spain and ltaly.”

The global commercial potential of Latin American music is one
reason for the bidding wars that have driven advance monies for
some Latin American composers to levels approaching those paid
out to their English-language counterparts. Some top Latino
authors are nailing down advances around $500,000—and that is

Continued on page IMQ-6
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Non-Latino
Breakthroughs And
An “Achy-Breaky”
Translation

SEVERAL OF POLYGRAM'’S non-Latino acts are poised to break
big in Latin America, says PolyGram Latin America president
Manolo Diaz, who notes that 300,000 units of U2’s “Pop” were
shipped and the single “Discotheque” has been an unqualified
smash. Also expected to be a hit, says Diaz, is “Mystical
Experience,” an English-language cover by English pop vocal
group Boyzone of the Latino hit “Experiencia Religiosa.” Recently
completing tours in the region were ltalian star Zucchero, U.S.
rockers Kiss and English rock veterans Def Leppard. Diaz has high
hopes, as well, for the June release by Italian singer Andrea Bocelli,
which features a duet with Spanish diva Marta Sdnchez. Diaz
describes Bocelli’s album as “pop, but very operatic. He sings with
such soul; it could be big in Latin America.”

AFTER A LONG ABSENCE from the music scene stemming
from an attempted suicide in 1995, Brazilian songstress Rita Lee
is back in the studio cutting a record for PolyGram. Reunited with
her husband and musical partner Roberto Carvalho, Lee is record-
ing a new album with Carvalho, due out in June.

POLYGRAM ARGENTINA
is expecting the upcoming
album by folklore giant
Mercedes Sosa to be a
crossover hit. The disc, slat-
ed to drop sometime in May,
boasts classic rock tunes by
Sony Argentina star Charly
Garcfa. In addition, a tango
by Sosa is featured on the
just-released PolyGram
soundtrack to a biopic of
Ernesto “Che” Guevara.

o

From top: St;raya, Los Fabulosos Cadillacs

IT TOOK A WHILE, but MCM/Wamer’s country-rock act
Caballo Dorado has finally broken big in Mexico. After spending
eight years trying to get a record deal, the Monterrey-based band
finally put out its label debut, “Carretera 54,” in 1995. The going
was slow, however, until “No Rompas Mi Corazdn,” the group’s
rendition of Billy Ray Cyrus’ hit “Achy Breaky Heart,” became a
staple at house parties in Mexico, along with its attendant dance,
“Baile De Las Cuatro Esquinas.” More than 40,000 fans at a
Monterrey concert did the dance at one of the band’s gigs last
year. In January, the band released a Spanish-language album, “Mi
Reina,” and an English-language disc, “Caballo Dorado.”

POLYGRAM/ISLAND SIREN Soraya, whose Spanish-language
disc “En Esta Noche” has sold 100,000 units in Latin America,
according to the label, has become a hit in Germany. Her English-
language album “On Nights Like This” debuted at No. 5 on
Germany'’s sales chart in March.
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