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ADVERTISEMENTS

| @ BY PHYLLIS STARK

NEW YORK—Adult contemporary
WLTW took its custom-
ary place at the top of the
New York ratings heap,
but WHTZ (Z100) scored
the more impressive vic-
tory in the summer Arbi-
trons. That station, which
[ programs a blend of pop and mod-
ern rock hits, ascended from No. 4

@ BY BRETT ATWOOD

L.OS ANGELES—Susan Powter did
it, So did Joan Rivers. Now, indepen-
dent label Radikal/Quality is cashing
in on the highly
profitable world of
infomercials. The
label is using the
power of television
to establish its
" “Dance Mix USA”
§ franchise, which
includes CDs and
cassettes, a live
tour, and a forth-
coming television series.

“Dance Mix USA” has sold 208,000
copies at retail, and its follow-up,
“Dance Mix USA Vol. 2,” has sold
49,000 copies, according to Sound-
Scan.

Radikal president Jurgen Kord-
uletsch says that “Dance Mix USA”
has moved 650,000 units in all, with
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WHTZ Makes A Big Jump In
'Revised N.Y. Arbitron Ratings

Z100

NEW YORK

in the spring Arbitron book to No. 2
in the summer, thanks to a 4.1-4.6
12-plus  jump. It previously
achieved the No. 2 posi-
tion in the summer '93
book.

Top 40/adult WPLJ
also scored an impressive
gain, moving 4.0-4.5 12-
plus and from sixth to
third place overall. [

(Continued on page 91)
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Dance Sets Thrive Via TV Sales

Radikal Infomercials Push Compilations

approximately 250,000 coming
through the original infomercial di-
rect-response campaign and an addi-
tional 100,000 units as part of a subse-

quent TV promotion,
Although the first compilation hit
the airwaves and retail simultaneous-
(Countinued on puge 101)
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Verve Imprints Get New Focus

PolyGram Reorganizes Jazz Labels

@ BY JEFF LEVENSON

NEW YORK—PolyGram Classics &
Jazz is embarking on a cam-
paign to fine-tune its three
Jjazz imprints: Verve, Verve
Forecast, and Verve Antilles.

The three labels will fall
under a newly created orga-
nizational entity, the Verve
Group, which will be implemented in

January 1995 with a new logo that will
appear on new releases from each of
the imprints.

At press time, no person-
nel changes had heen made,
but a company representa-
tive says that a new A&R ex-
ecutive will likely be added
to the staff of the Verve An-
tilles imprint.

(Continned on page 100)

Arista’s Tractors ‘Rock It’
To Left-0f-Center Success

@ BY CARRIE BORZILLO

LOS ANGELES—The old adage
“good things come to those who wait”
couldn’t hold any truer for Arista and
the Tractors. The left-of-center coun-
try band, whose music has as much in
common with Hank Williams as it
does with Creedence Clearwater Re-
vival, signed with the label and

B BY ERIC BOEHLERT

NEW YORK—Amid an autumn har-
vest filled with superstar releases, the
Bottle Rockets from
Festus, Mo., will try
to clear a patch for
their second release
of distinctly Ameri-
can rock, “The
Brooklyn Side.”
Equal parts Buck
Owens and ZZ Top,
Neil Young and Aerosmith, “The
Brooklyn Side” delivers a guitar-
heavy look at life in the heartland, as
seen by some of its knowing, hard-

BOTTLE ROCKETS

Bottle Rockets Let Spark37
Fly On 2nd ESD Release

drinking natives. The record arrives in

stores Nov. 8 on East Side Digital
Records. [
“The Brooklyn Side” looks at a com- |
munity filled with
vivid characters,
most drawn from the
pen of lead singer
Brian Henneman.
They include under-
class mothers who |
find refuge in Car-
lene Carter and
Loretta Lynn tapes (“Welfare Music”),
a woman who sings Hank Williams
tunes in bars (“Queen Of the World”),
(Coutinued on page 76) ‘
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THE TRACTORS

recorded most of its self-titled debut
four years ago.

But the group continued to fine-
tune the self-produced album over
the last few years. Finally, after sev-

(Continued on puge 99)

MCA Gets Hip With
No. 1 Canadian Hit

B BY LARRY LeBLANC

TORONTO—With domestic sales of
300,000 units within four days of its
Sept. 24 release, the Tragically Hip's
MCA album “Day For Night” is shap-

(Countinuned on page 100)

THE TRAGICALLY HIP

Vid Retailers Stomp On
Street Date With “Jurassic
Park’ Violations

SEE PAGE S
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. greatest hits collection.

4 Classic Songs « 3 brand new songs including the hit single “Always”
Jlus a remake of their anthem “Livin’ on a Prayer” entitled “Prayer '94”

anagement: Bon Jovi Management. Also available on Home Video and Laserdisc “Cross Road-The Video™
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Jurassic’ Sparks Dino-Sized Gontroversy
Street Date Violations Were Rule, Not Exception

B BY SETH GOLDSTEIN
and EILEEN FITZPATRICK

NEW YORK—Retailers have trampled
MCA/Universal Home Video’s “Jurassic
Park” Oct. 4 street date into oblivion in a
stampede that has forced the industry to ex-
amine whether retailers can be held account-
able for selling a title before it is officially due
in stores.

“Jurassic Park,” shipped to wholesalers
two weeks before the street date, began
trickling into retail in late September. MCA
claimed to have stanched the flow—until
Thursday, Sept. 29, when the trickle became
a flood of $15 tapes. By the weekend of Oct.
1-2, in addition to drug, grocery, and elec-
tronic outlets, nearly every major entertain-
ment chain, including Blockbuster, Suncoast
Motion Pictures, Trans World Entertain-
ment, and Wal-Mart, had copies on the
shelves; Target Stores and West Coast En-
tertainment were among the exceptions.

“It was easier to tell who didn’t break
street date than who did,” says one whole-
saler, which told its key accounts not to
strike first. Without exception, retailers such
as Blockbuster Music president Gerry We-
ber blame their “prerelease” decisions on the
competition.

“Basically, we reacted to other dealers
who were breaking street date,” says Sun-
coast president and Video Software Dealers
Assn. chairman Gary Ross. “It’s very diffi-
cult not to, when a customer comes and asks
why it’s at other stores and not at yours.”

Two-thirds of Suncoast’s 360 locations be-
gan selling “Jurassic Park” Oct. 1-2, making
Ross a lightning rod for complaints from
VSDA rank-and-file. Many independent re-
tailers didn’t receive their copies until Mon-
day or Tuesday.

Weber says Blockbuster Video reacted to
others’ “flagrant abuses” on a market-by-
market basis. He emphasizes that no Block-
buster Music store violated street date, “just
to show we have the discipline.” Weber is
awaiting MCA's response to the “most wide-
spread violation of street date I have seen.”

MCA called the situation “unfortunate and
unsettling,” and at press time was trying to
determine whether and how to penalize vio-
lators. On Oct. 3, senior sales and marketing
VP Andrew Kairey sent letters to VSDA, the
National Assn. of Video Distributors, and the
National Assn. of Recording Merchandisers,
soliciting participation in a street date viola-
tion meeting.

VSDA, which says that supermarkets and

vited 50 suppliers, distributors, and rackjob-
bers, a “‘eross-section” of 50 retailers, and
trade groups to an “emergency summit
meeting” Oct. 14 at the Sheraton Universal
Hotel in Los Angeles. Oct. 14 bumps up
against Turner Home Entertainment’s dis-
tributor meeting in Atlanta, which may cur-
tail VSDA attendance, but association
spokesman Bob Finlayson says, “Almost any
date you pick, there’s a conflict. We wanted
to take action right away.”

In a separate fax to members, VSDA pres-
ident Jeffrey Eves said the street date con-
cept, allowing for “orderly market introduc-
tion” of new releases, is in “danger of
extinction.”

Until “Jurassic Park,” video stores usually
played by the rules, Eves added, but now
many—including those run by VSDA board
members—find that voluntary adherence

has become “a self-inflicted competitive dis-
advantage.” Ironically, VSDA has been in
discussion with video game manufacturers
about the possibility of that industry adopt-
ing street dates in an attempt to bring order
to the chaotic game market.

Specialty stores that lost sales—and
rentals—to street date violators have com-
plained loudest to MCA and to VSDA. But
the furor over the “Jurassic Park” street
date is really just another indication of con-
sumer demand—and the title has been
“dino-mite” for MCA, as expected. Retailers
large and small are reporting strong sales of
the 18 million-21.5 million copies MCA re-
portedly shipped.

“This is the biggest title Best Buy has ever
seen,” says video buyer Dusty Bowling. Al-
though he won’t quote sales figures, some

(Continued on page 102)

Academy Files For Bankruptcy,
Searches For Potential Buyers

B BY SETH GOLDSTEIN

NEW YORK—Academy Entertainment,
a Los Angeles-based independent suppli-
er, has declared Chapter 11 bankruptey,
another sign of the difficulties facing mar-
keters of “B” movies.

Two other indies, Prism Entertainment
and Full Moon, also are having problems.

Martin Gold, chairman/CEO of Acade-
my, says he has let go about 75% of his
staff, including president Trish Robinson,
while trying to find a new owner. Accord-
ing to Gold, discussions are under way
with four potential buyers, among them
Communications & Entertainment Corp.,
which backed out of an earlier deal to buy
Academy for $3.5 million in cash, common
stock, and notes.

None of the potential buyers is in the
home video business.

Academy, with sales of about $20 million
annually, has been struggling ever since
parent Artec, a distributor headquartered
in Shelburne, Vt., folded a year ago (Bill-
board, Nov. 27, 1993). However, the end
came sooner than expected. “We really
wanted to have an exit strategy,” Gold
says, but Barclays Bank, Academy’s
lender, “became impatient. We felt we

needed the protection of the court.”
Bankruptey court papers indicate that
Academy owes Barclays $1.8 million in se-
cured debt, and owes slightly more than $4
million to approximately 200 unsecured
creditors, for total liabilities of $5,859,394.
Assets are $5,783,136. WEA is owed $4.8
million, carried over from Artec’s books.
At the time Artec went under, the dis-
tributor reportedly owed WEA and Co-
lumbia TriStar Home Video $6 million
each. Academy was left alive, observers
say, so that it could provide the cash need-
ed to help trim those receivables. Columbia
isn’t mentioned in Academy’s bankruptey
filing; neither it nor WEA would comment.
“It’s certainly contemplated that the
value of Academy would flow to creditors,”
says Gold. “But in the absence of finane-
ing, it’s impossible to unlock the value.” He
acknowledges “a lot of disappointment”
among Academy creditors, including du-
plicator Resolution Ine., owed $607,536;
Spectacor Films, owed $303,212; Axis
Films International, owed $212,500; Tech-
nicolor, owed $197,508; and Marketing
Media Corp., owed $130,386. Gold says his
treatment has been “cordial and profes-
sional,” even though the situation finan-
(Continued on page 105)
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B BY MARILYN A. GILLEN

NEW YORK—Cuapitol Records is
going to town on the Internet to
build excitement about the Oct. 31
release of a new album from multi-
platinum metal band Megadeth.

In its first major incursion into
the online world, the label has con-
structed an elaborate, electronic
“town” dubbed Megadeth, Arizona,
in which visitors can do everything
from check out videos in the “Digital
Drive-In" to preview album cuts at
radio station “K Deth 101.”

The name of the “town” is derived
from that of the recording studio
the band built in Phoenix, where it
recorded the new album,
“Youthanasia.” The site went online
in the Worldwide Web area of the
Internet Oct. 1, and will remain up
through the end of the year, at least.

The first two audioclips available
in the radio-station section are a 30-
second sample of the album’s debut
single, “Train Of Consequences,” as
well as a complete recording of an
unreleased track available only on-
line, “A Crown Of Worms,” which
can be downloaded.

‘Megadeth, Ariz.’ Puts
Capitol On Online Map

New audio cuts will be added to
the K Deth playlist regularly, the la-
bel says, culled both from the band’s
catalog and from the new album.

Likewise, the videoclips segment
will be ever-changing, with four new
ones being added every week of
both traditional music videos and
taped segments taken from appear-
ances on talk shows, and the like.
Initial features include footage of
photographer Richard Avedon
shooting pictures of the band for the
album and a behind-the-scenes
video of Megadeth in the studio.

The site also boasts a digital
Megadiner, a place to chat with other
people online; Vie’s Cactus Hut and
Souvenir Shop, stocked with art-
work; a newspaper filled with up-
dates on tour dates, band gossip, and
more; an arcade stocked with games
to download; weekly “Horrorscopes”;
and a variety of other roadside at-
tractions themed around the band.

“It’s designed to be an entertain-
ing, always-changing environment
for people to hang out in,” says
Robin Bechtel, director of sales for
Capitol Records and the designer of

(Continued on page 99)

CES Cancels
1st Attempt At
Interactive Show

NEW YORK—The battle of the mul-
timedia trade shows has ended, with
upstart E3 knocking rival CES Inter-
active out of the ring in 1995.

Both new trade shows dedicated to
the interactive industry were slated
to take place next year on the same
dates (May 11-13), but on opposite
coasts, and their sponsors have been
engaged in some high-spirited court-
ing of exhibitors and attendees over
the last few months.

CES Interactive, an outgrowth of
the former Summer Consumer Elec-
tronics Show, which staged its final in-
stallment this June, was to be held in
Philadelphia. The Electronic Enter-
tainment Expo (E3), co-produced by
Knowledge Industry Publications and
Infotainment World, will be held at
the Los Angeles Convention Center.

Thomas Kalinske, president/CEO of
Sega, and Olaf Olafsson, president of
Sony Imagesoft, are two of the latter
conference’s confirmed keynoters, ac-
cording to an E3 representative. In ad-
dition to exhibits and keynotes, the
conference also will have a variety of
panels, discussions, and debates, and
will exhibit a marked emphasis on
“software and content” over hardware.

“We've always said one show would
prevail, and the industry has made its
choice,” says Patrick Ferrell, presi-
dent of Infotainment World. Ferrell
cites a number of factors for the E3
victory, but says its endorsement this
summer by the newly formed Inter-
active Digital Software Assn. was ul-
timately decisive.

The trade group’s membership in-
cludes major industry players such as
Sony, Sega, Nintendo, Acclaim, Elec-
tronic Arts, and Crystal Dynamies.
All but Nintendo had already signed

(Continned on page 105)

McDonald’s/EMI Sales Break 9 Mil

Garth Brooks Top Seller In Promo Deal

B BY MELINDA NEWMAN

NEW YORK-—McDonald’s golden
arches have turned platinum. The
fast-food chain has reportedly regis-
tered sales of more than 9 million
albums since its monthlong promo-
tion with EMI Records Group North
America started Sept. 2.

The music premium deal, which offi-
cially ended Sept. 28, offered MecDon-
ald’s customers the opportunity to buy
special compilations by Garth Brooks,
Elton John, Tina Turner, and Roxette
at a major discount with purchase of a
meal. A dollar from each purchase
goes to Ronald McDonald Children’s
Charities (Billboard, July 23).

Although the final numbers are still
being tallied, EMI Records Group re-
ports that the Brooks compilation of
non-single tracks from five of his pre-
vious records was the top seller at ap-
proximately 4 million copies. Both
John and Turner’s greatest-hits
packages have surpassed the 2 mil-
lion mark. Roxette’s offering, a 10-
song sampler of its new album,
“Crash! Boom! Bang!,” is approach-
ing the million-unit total. Two releas-
es offered regionally, a Latin music
collection and a hip-hop/jazz compila-
tion, help round out the figures.

“We came, we saw, we conquered,”

Ronald And Roxette. EMI executives present Roxette with gold awards
commemorating sales of more than 500,000 copies of “Roxette: Favorites From
Crash! Boom! Bang!"” during EM!’s promotion with McDonald’s. One dollar from
the sale of each album is being donated to Ronald McDonald Children’s
Charities. Shown, from left, are Charles Koppelman, chairman/CEO, EMI Records
Group North America; Marie Fredriksson and Per Gessle of Roxette; and Terri
Santisi, VP/GM, EMI Records Group North America.

says Charles Koppelman, EMI
Records Group North America chair-
man/CEOQ. “We really accomplished
what we set out to do from both Me-
Donald’s and our own point of view.
We demonstrated that with the cam-
paign we set forth, we could drive
people back into regular retail outlets
to buy records of the artists featured
on the campaign. And we proved that
with the [$20 million] media campaign
by McDonald’s, we can sell an amaz-
ing amount of records to people in a
short time, and that we ourselves
don’t seratch the surface in reaching
people who do buy records.”

A spokeswoman for MeDonald's af-
firms the success of the campaign.
“Because it was such a successful op-
eration, a lot of the operators are con-
tinuing to sell [the remaining
records],” says Malesia Webb-Dunn.

“Most of them will sell them until
they sell out. We don’t anticipate hav-
ing any left.”

In an effort to encourage patrons
back into retail stores and boost cata-
log sales, each of the records sold
through McDonald’s included a dis-
count coupon redeemable at Mu-
sicland, Sam Goody’s, and On-Cue,
applicable for product by the partici-
pating artists. Musicland officials did
not return calls by press time.

Additionally, Cema offered all re-
tailers deep discounts on catalog by
the involved artists and encouraged
them to plan their own promotions.

The result was a surge in catalog
sales, primarily for Brooks, who also
served as the spokesman for the cam-
paign. All five of his albums (minus
his Christmas collection) made gains

(Continned on page 99)

MTV’s New Int’l Chief Looks
To Extend Coverage Worldwide

B BY DOMINIC PRIDE

LONDON—With his newfound
overview of all MTV’s operations out-
side North America, Bill Roedy has
his sights set firmly on closing the
gaps in MTV's international coverage.

Roedy has been promoted from
president of MTV Europe Networks
to president, international, MTV Net-
works (Billboard, Oct. 8).

Roedy will have control over MTV's
wholly owned channels MTV Europe
and MTV Latino, as well its joint ven-
tures MTV Japan and MTV Brasil.

Top priority will be to oversee the
return of MTV Asia, which went off
the air after a dispute with local
broadcaster STAR TV (Billboard,
May 14). Meanwhile, STAR has been
broadecasting its own music channel,
V, on the frequency.

Roedy says MTV Asia will be back on
sereen in Asia by the end of the year,
with at least two different feeds, in Eng-
lish and Mandarin. Broadeasts have al-
ready started in India through local
channel Doordoshan, for 2'/: hours a
day. Roedy, who has recently been on a
tour of Asia and India, says the channel
eventually plans to have up to five sepa-
rate feeds in the region catering to local
audiences and advertisers.

MTV Asia will be based in Singa-

Gatfield To Head L.A.-Bound Polydor

W BY ED CHRISTMAN

NEW YORK—The PolyGram re-
structuring caused by the dissolution
of the PolyGram Label Group ap-
pears complete with the announce-
ment that Nick Gatfield has been
named president of Polydor Records,
which has been placed under the
A&M Records umbrella.

Gatfield also will retain his title as
president of Atlas Records, a label he
started last year that went through
PLG, the marketing, sales, and pro-
motion company that also handled
product from Island Records, Poly-
dor, and London (Billboard, May 7).
Atlas will continue to exist within the
Polydor camp, which now is head-
quartered in Los Angeles.

PLG was dissolved when the sue-

cess of Island Records prompted
PolyGram management to restore it
to a fully staffed label. London is now
under the Island umbrella.

In addition to maximizing Polydor’s
catalog and international product in
the U.S., Gatfield says his primary
mandate is to “find and break cutting-
edge artists,” which will help the label
thrive in the U.S,, as well as feed the
Polydor labels throughout the world.

“Polydor is known in this country
for its great catalog,” Gatfield says. “I
want it to be known for cutting-edge
artists.” The label will sign pop and
urban artists, but its main focus will
be on alternative musie, he adds.

Gatfield, who reports to A&M pres-
ident Al Cafaro, inherits responsibility
for Polydor’s extensive catalog, which
includes albums by Erie Clapton, the

Allman Brothers, and James Brown,
as well as its international artist ros-
ter, which includes Van Morrison, An-
drew Lloyd Webber, and Santana.

Meanwhile, Polydor’s U.S. sign-
ings, including Quicksand, have
moved over to Island, where former
Polydor VP/GM Hooman Majd has
been named senior VP, overseeing
A&R, among other responsibilities.
As part of the restructuring, the El-
ton John catalog, previously on Poly-
dor, has been assigned to Island.
Polydor’s previous president, Davitt
Sigerson, left the company and is now
president of EMI Records.

Atlas, which has a roster of seven
artists, including Love Battery, Fret-
blanket, and Joya, will be a specialty
label focusing on new artists, al-

(Continned on puge 101)

pore, as opposed to the Hong Kong
headquarters it had before it went off
the air.

“Singapore’s a more friendly city,
and it has a much more certain future
than Hong Kong. We'll also be open-
ing regional offices, including one in
Beijing.”

MTV Japan, a joint venture with
Pioneer and TDK, is another area
where Roedy will be spending some
time. “I'm happy with the program-
ming and the ad revenues in Japan,
but we're not in as many households
as I'd wish,” he says.

A longer-term goal will be to roll
out VH-1 worldwide. “I used to say
our ambition was to have MTV in

(Continned on puge 103)

Guitar Master
Danny Gatton
Dies At 49

Influential guitarist Danny Gat-
ton, known for his blinding-speed
runs and string-bending pyrotech-
nics on the Fender Telecaster,
died Oct. 4 of an apparently self-
inflicted gunshot wound, accord-
ing to authorities. He was 49.

Gatton’s body was found by his
wife, Janet, at their home in New-
burg, Md. A representative of the
Charles County, Md., sheriff’s of-
fice said “‘there was no sign of
criminal activity” at the scene.

Gatton’s work was best known
by fellow musicians and guitar afi-
cionados; he influenced genera-
tions of pickers beginning in the
early '70s. For many musicians, he
was one of the most important
stylists of country-oriented elec-
tric guitar since rockabilly pio-
neers Scotty Moore and James
Burton, two generations before.

Gatton had said in interviews
that those two players, along with
Les Paul and Charlie Christian,
were his main influences.

“He was certainly one of the

(Continned on page 99)
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PUBLISHER OF THE YEAR

SONGWRITER OF THE YEAR
DENNIS LINDE

AIN'T GOING DOWN
(TIL THE SUN COMES UP)
Kent Blazy

Sophie’s Choice Music

AIN'T THAT LONELY YET

James House

Kostas

Mad Women Music

Seven Angels Music

Songs of PolyGram International, Inc.

ALIBIS

Randy Boudreaux
Thanxamillion Music
Tree Publishing Co., Inc.

ALMOST GOODBYE
Billy Livsey
Irving Music, Inc.

ALRIGHT ALREADY
J. B. Rudd
JB Rudd Music

A BAD GOODBYE
Clint Black
Blackened Music

BLAME IT ON YOUR HEART

oward Songs
Seven Angels Music
Songs of PolyGram International, Inc.

BORN TO LOVE YOU
Don Cook

Chick Rains

Tree Publishing Co., Inc.

CAN | TRUST YOU WITH MY HEART
Stewart Harris

Travis Tritt

Edisto Sound International

Post Oak Publishing

Tree Publishing Co., Inc.

CAN’T BREAK IT TO MY HEART
Earl Clark
Us Four Publishing, Inc.

CLEOPATRA, QUEEN OF DENIAL
Jan Buckingham

Bob DiPiero

Pam Tillis

American Made Music

Duck House Music

Little Big Town Music

Tree Publishing Co., Inc.

DOES HE LOVE YOU
Billy Stritch
Triumvirate Music, Inc.

EASY COME, EASY GO
Aaron Barker

Dean Dillon
Acuff-Rose Music, Inc.
O-Tex Music

SONY TREE

FAST AS YOU
Dwight Yoakam
Coal Dust West Music

HALF ENOUGH

Reed Nielsen

Wendy Waldman
Longitude Music Co.
Moon and Stars Music

HARD WORKIN’ MAN
Ronnie Dunn

Showbilly Music

Tree Publishing Co., Inc.

HAUNTED HEART
Buddy Brock
Acuff-Rose Music, Inc.

HE AIN'T WORTH MISSING

Toby Keith

Songs of PolyGram International, Inc.
Tokeco Tunes

THE HEART WON'T LIE
Donna Weiss
Donna Weiss Music, Inc.

HEARTLAND

Steve Dorff

Nocturnal Eclipse Music

Steve Dorff Music
Warner-Tamerlane Pub. Corp.

HEARTS ARE GONNA ROLL

Hal Ketchum

Ronny Scaife

Foreshadow Songs, Inc.

Songs of PolyGram International, Inc.
Virgin Timber Music

HOLDIN’ HEAVEN
Bill Kenner
Thom McHugh

Music Corporation of America, Inc.
Tom Collins Music Corporation Jﬁ:s YOUR CALL

-
£

-

Y T

HOMETOWN HONEYMOON
Josh Leo

Mopage Music

WarnerBuilt Songs, Inc.

HONKY TONK ATTITUDE
Lee Bogan

Joe Diffie

Modar Music

Regular Joe Music
Songwriters Ink Music
Tree Publishing Co., Inc.

1 DON'T CALL HIM DADDY
Reed Nielsen
Longitude Music Co.

1 LOVE THE WAY YOU LOVE ME
Chuck Cannon 1
Taste Auction Music

I NEVER KNEW LOVE

Will Robinson

Will Robinsongs

Wonderland Music Company, Inc.

| WANT TO BE LOVED LIKE THAT
Phil Barnhart

Sam Hogin

Bill LaBounty

Sneaky Moon Music

Tree Publishing Co., Inc.

IF | DIDN'T LOVE YOU q
Jon Vezner

Minnesota Man Music
Warner-Tamerlane Pub. Corp.

IN THE HEART OF A WOMAN
Brett Cartwright
Brupo Music

Warner-Tamerlane Pub. Corp.

~

IT SURE IS MONDAY

Dennis Linde
EMI-Blackwood Music, Inc.
Linde Manor Publishing Co.

-

IT’S A LITTLE TOO LATE
Roger Murrah

Murrah Music Corporation
S

Bruce Burch
Burch Brothers Music, Inc.



JANIE BAKER’S LOVE SLAVE
Dennis Linde

EMI-Blackwood Music, Inc.
Linde Manor Publishing Co.

JOHN DEERE GREEN

Dennis Linde
EMI-Blackwood Music, Inc.
Linde Manor Publishing Co.

JUST LIKE THE WEATHER
Doug Crider
Lazy Kato Music

HARLAN
HOWARD

JUST ONE NIGHT
Terry McBride
Songs of McRide

Songs of PolyGram International, Inc.

LEARNING TO LIVE AGAIN
Stephanie Davis
Beartooth Music
EMI-Blackwood Music, Inc.

"A LITTLE LESS TALK

AND A LOT MORE ACTION
Jimmy Stewart
Millhouse Music

LIVE UNTIL | DIE
Clay Walker .
Linda Cobb Music, Inc.
Lori Jayne Music

LOVE ON THE LOOSE,
HEART ON THE RUN
Lisa Graham :
Kostas '

~ - -Millhouse Music
t

Songs of PolyGram International, Inc.

MADE FOR LOVIN’ YOU
Curly Putman

Sonny Throckmorton
Tree Publishing Co., Inc.

MERCURY BLUES ; .
K. C. Douglas & i

Robert L. Geddins
B-Flat Publishing Co
Tradition Music Co,

MONEY IN THE BANK
Bob DiPiero

American Made Music
Little Big Town Music

MY BLUE ANGEL
Aaron Tippin
Acuff-Rose Music, Inc.

MY SECOND HOME
Paul Nelson

Terilee Music

Tree Publishing Co., Inc.

MY STRONGEST WEAKNESS
Naomi Judd
Kentucky Sweetheart Music

NO FUTURE IN THE PAST
Vince Gill
Benefit Music -

NO TIME TO KILL
Clint Black

Hayden Nicholas
Blackened Music

NOBODY WINS
Kim Richey
Mighty Nice Music

OH ME, OH MY, SWEET BABY
Michael Garvin

Tom Shapiro

Tree Publishing Co., Inc.

ONE MORE LAST CHANCE
Vince Gill
Benefit Music

ONLY LOVE

Marcus Hummon

Roger Murrah

Careers-BMG Music Publishing, Inc.
Murrah Music Corporation

Tom Collins Music Corporation

N

MosT PERFORMED

SONG OF THE YEAR
(THE ROBERT J.-BURTON AWARD)

1 BLAME IT ON YOUR HEART

HARLAN HOWARD SONGS
SEVEN ANGELS MUSIC
SONGS OF POLYGRAM
INTERNATIONAL, INC.

1 KOSTAS

PROP ME UP BESIDE THE JUKEBOX
(IF 1 DIE)

Rick Blaylock

Howard Perdew

Modar Music

Songwriters Ink Music

QUEEN OF MY DOUBLE WIDE TRAILER
Dennis Linde

EMI-Blackwood Music, Inc.

Linde Manor Publishing Co.

RECKLESS

Michael Clark

Jeff Stevens

Flying Dutchman Music Co.
Jeff Stevens Music
Warner-Tamerlane Pub. Corp.

SHE DON'T KNOW SHE’S BEAUTIFUL
Paul Harrison
Careers-BMG Music Publishing, Inc.

SHE USED TO BE MINE
Ronnie Dunn '
Deerfield Court Music
Tree Publishing Co., Inc.

SHE’S NOT CRYIN’ ANYMORE

Buddy Cannon

Billy Ray Cyrus

Terry Shelton

Hotdoggone Music

Sly Dog Publishing Co.

Songs of PolyGram International, Inc.

SHOULD'VE BEEN A COWBOY

Toby Keith

Songs of PolyGram International, Inc.
Tokeco Tunes

SOMEBODY ELSE’'S MOON
Paul Nelson

Tom Shapiro

Diamond Struck Music
Great Cumberland Music
Terilee Music

Tree Publishing Co., Inc.

STATE OF MIND
Clint Black
Blackened Music

TELL ME ABOUT IT

Bill LaBounty

Pat McLaughlin

Frankly Scarlett Music

Music Corporation of America, Inc.
Top Down Music
Warner-Tamerlane Pub. Corp.

TELL ME WHY
Karla Bonoff

' Seagrape Music

THAT WAS A RIVER
Rick Giles ARt
Diamond Struck Music f .

Great Cumberland Music
Patenrick Music

A THOUSAND MILES FROM NOWHERE
Dwight Yoakam

Coal Dust West Music

TROUBLE ON THE LINE
Bill Shore
Club Zoo Music, Inc.

TRYIN’ TO HIDE A FIRE IN THE DARK
Billy Dean

Tim Nichols

Coburn Music, Inc.

EMI-Blackwood Music, Inc.

WE JUST DISAGREE

Jim Krueger

Bruiser Music
EMI-Blackwood Music, Inc.

WE’LL BURN THAT BRIDGE
Don Cook

Ronnie Dunn

Showbilly Music

Tree Publishing Co., Inc.

WHAT PART OF NO
Gerald Smith
O-Tex Music

WHEN DID YOU STOP LOVING ME
Monty Holmes

Donny Kees

Acuff-Rose Music, Inc.

WHY DIDN’T | THINK OF THAT
Paul Harrison

“Unichappell Music, Inc.

WILD ONE

Pat Bunch

Will Rambeaux

Howe Sound Music

Pat Bunch Publishing

Reynsong Publishing Corporation
Warner-Tamerlane Pub. Corp.

WORKING MAN'’S PH.D.

Bobby Boyd

Aaron Tippin

Acuff-Rose Music, Inc.
Careers-BMG Music Publishing, Inc.

YOU WILL

Mary Ann Kennedy

Pam Rose.

Randy Sharp

Egypt Hollow Music
EMI-Blackwood Music, Inc.
Longitude Music Co.

My Choy Music
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Can Music Make Us More Intelligent?

B BY FRANCES RAUSCHER, Ph.D.

The recording industry produces one of
history’s most popular products. Virtually
everyone likes music in one form or another.

But is it possible that everyone also needs
music? Beyond being a form of art or enter-
tainment, might music also be a kind of es-
sential nutrient that the human brain re-
quires? Can music make us more intelligent?

These questions are being explored in on-
going experiments under my supervision at
the University of California, Irvine. And the
answer, at least so far, is yes. We have found
that music can enhance spatial reasoning—
the brain’s ability to perceive the visual world
accurately, to form mental images of physical
objects, and to recognize variations of ob-
jects.

These findings hold new and profound im-
plications for the importance of music in edu-
cation, especially the education of young chil-
dren. Spatial rreasoning is essential to success
in a variety of academic subjects, notably
math, the sciences, and engineering. Many
problems common to these disciplines are
not easily described in verbal form, and de-
pend for their solutions on abstract thinking
and visualization—skills that result from
highly developed spatial reasoning ability.

Our research has found that the relation-
ship between music and spatial reasoning is
s0 strong that simply listening to music can
make a difference. This is the so-called “Mo-
zart Effect” that has received significant
news coverage recently.

In 1993 we found that, compared to those
who simply sat in silence or listened to relax-
ation instructions, 36 college students who
listened to 10 minutes of Mozart's “Piano So-
nata K448” subsequently experienced a sig-
nificant increase in their spatial 1Q scores.
This year we completed a second experiment,
using 79 students and additional test situa-
tions, that confirmed that the Mozart Effect
is indeed a real phenomenon.

But if mere listening can boost spatial rea-
soning, what might be achieved through a
program of active music training? This is the
focus of our work with preschool children,
and the aspect of our research that may offer
the greatest benefits for future generations.

Last year, we completed a pilot study in
which ten 3-year-old children were given mu-
si¢ training—either singing or keyboward les-
sons. The scores of every child improved sig-
nificantly on the Object Assembly Task, a
section of the Wechsler Preschool and Pri-
mary Scale of Intelligence-Revised that
measures spatial reasoning.

At the American Psychological Assn.’s an-
nual convention in Los Angeles in August, we

“Music should
be prized as a
way to boost
human brain
power”

Frances Rauscher,
Ph.D., is a research
psychologist at the
Center for Neurobiology
of Learning and Memory
at the University of
California, Irvine.

reported the results of a follow-up experi-
ment which found that the spatial reasoning
performance of 19 preschool children who re-
ceived eight months of music lessons far ex-
ceeded that of a demographically comparable
group of 15 preschool children who did not
receive music lessons.

The notion that music is important to the
development of a child’s intellect is hardly
new. Plato believed music was the first sub-
ject that children should learn, to create a
sense of order and harmony in the mind. Un-
til now, however, no one has been able to
demonstrate a direct, causal link between
music and the development of human intelli-
gence early in life.

The discovery of this link has special sig-
nificance today, when music occupies a para-
doxical position in American society. Music
has never been more prevalent than it is in
the United States in 1994. With technology
such as portable compact disc players, it is
now possible to listen to high-quality re-
corded music anywhere, any time we want.
In our homes, in our cars, in supermarkets,
or camping in the wilderness, music serves
as a kind of personal score to accompany our

STING NEXT TO STRAVINSKY?

Commentary writer John Mauceri’s deep
concern about elitism in the classical music
business is well-founded (Billboard, Sept. 10).

The root of the problem is education. Most
of the world’s top Western music conserva-
tories, colleges, and universities have re-
fused to “cross over” into the real world of
today’s Western music. Instead of embrac-
ing jazz, blues, pop, rock, rap, country, and
other current genres, most 20th-century
music educators have neglected the artists
in these fields. Never mind that Bach and
Barték incorporated their cultures’ best folk
songs into their scores, or that primarily
new compositions, not museum pieces, were
performed publicly prior to 1900. Never
mind that “popular” then was classical.
What we have now is a problem with so-
called “serious” music curricula and their
teachers.

Why do most Western educators persist

daily activities,

Yet as a subject in school, music has rarely
been regarded with less esteem. For more
than 10 years, music programs have been
systematically cut or reduced in many U.S.
school districts. The rationale given by legis-
lators and school administrators has been
starkly pragmatic: In order to revive lapsed
academic standards and maintain America’s
ability to compete globally in business and
technology, school curricula must focus on
the “basies”—reading, writing, math, and the
sciences. That reasoning maintains that mu-
sic is a nice activity for kids to learn, but with
school budget belts being pulled tighter and
tighter, it’s also expendable.

In light of owr findings, however, this argu-
ment no longer holds water. Music, in fact,
is one of the basics: a building block that
serves as the foundation for one of the brain’s
higher cognitive functions. Without first be-
ing given training in music, our children can-
not reach their full potential to be doctors,
mathematicians, engineers, scientists, or to
hold a wide range of other professions.

Our research also indicates that music
training may most benefit those children for
whom maximizing academic and career po-
tential is critically important: the disadvan-
taged. In our pilot study with preschool chil-
dren, those from disadvantaged backgrounds
displayed a particularly dramatic improve-
ment in spatial reasoning ability following
music training.

Music programs in schools may enable the
disadvantaged to learn on a more equal foot-
ing with children from more affluent back-
grounds. Because it is nonverbal, music, un-
like many traditional teaching methods, does
not force disadvantaged children to struggle
with language or cultural differences. And
unlike children from higher-income families,
who have access to private music lessons,
school may offer many disadvantaged chil-
dren their only opportunity for music in-
struetion.

Music should be prized and emphasized
as an invaluable way to boost human brain
power. The challenge is to identify and ar-
ticulate the music training programs that
can be most successful in achieving this
goal.

LETTERS

in ignoring this century’s great popular com-
posers/lyricists/librettists? If they do not
teach alongside the traditional classical
greats, the jazz/song/theater/film music
greats of this century, then they are not
teaching the best new Western musie, and
their classical may end up in its own forgot-
ten museum attic. If music that will most
likely become classic were taught today, we
would hear, as we should, in the concert hall
and on enlightened radio, Sting next to Stra-
vinsky, Ellington next to Brahms, L.L. Cool
J. next to Bartdk.
Richard Henrickson
Violinist, composer. arranger
The Hampton String Quartet, Inc
New York

PUBLISHERS HIT BY CLAUSES, T0O

While it’s true that so-called “outside”
publishers are not subject to the artist’s
“cap”™—as Wallace Collins points out in his

commentary on controlled compositions
(Billboard, Sept. 24)—they are regularly
asked to join in the fun and, in many cases,
are threatened with being bumped from a
project if they don’t oblige [with the restric-
tions of controlled composition clauses]. An-
other consequence of controlled composi-
tions is that the practice discourages artists
from taking outside material. With the ex-
ception of artists who are also great writers,
this means that the quality of the product
decreases drastically, and records don’t sell
nearly what they would if great songs were
used. Record companies then continue to
take their budgetary “problems” out on the
artists and writers, the very people on whom
they depend for their livelihood. This situa-
tion is clearly out of control!
Jonathan Rosner
Professional manager
The Bicycle Music Company
Los Angeles

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Artists & MuUsIC

B BY CARRIE BORZILLO

LLOS ANGELES—After scoring
points with the rock press last year
with her Matador/Atlantic debut
“Exile In Guyville,” Liz Phair is fi-
nally winning big with radio pro-
grammers.

“Supernova,” the first single from
Phair’s sophomore effort, “Whip-
Smart,” jumps from No, 13 to No. 9
with a bullet on the Modern Rock
Tracks chart, and is garnering al-
bum rock and top 40 airplay as well.

Although her debut effort was
critically acclaimed, its strikingly
honest songs received no signifi-
cant airplay. “Never Said,” the first
single from “Exile,” never charted.

However, “Supernova”—which,
like the material on Phair’s debut

Radio Is Hot For Phair’s
‘Supernova’ On Matador

album, features blunt lyries and
hypnotic melodies—has been steadi-
ly climbing the Modern Rock Tracks

|

PHAIR

chart since it debuted at No. 32 on
Sept. 17.

In addition, the videoclip for “Su-
pernova” is in its second week in ac-
tive rotation on MTV. “Never Said” |
was only aired on the network’s

(Continned on page 102)

Curb Turns Dutch
4 Seasons Remix
Into Sleeper Hit

B PETER CRONIN

NASHVILLE—How does an 18-year-
old song without any soundtrack affili-
ation rise from the dead to become one
of the hottest records in the country?

In the case of the Four Seasons’
“December 1963 (Oh, What A Night),”
answering that question involves go-
ing back six years and following a
remixed version of the song from the
dance clubs of Europe to the pop
charts of Australia, and all the way
back to a syndicat-
ed weekly state-
side radio show,

The Four Sea-
sons’ original ver-
sion of the song hit
No. 1 on Bill-
board’s Hot 100 in
January 1976, and
the remixed ver-
sion is No. 14 this
week on the Hot 100.

“It started for us just about a year
ago, when this same mix of the song
came through our licensee, Sony, in
Australia,” says Dennis Hannon, VP
of marketing at Curb Records in
Nashville. When that remix of “De-
cember 1963 (Oh, What A Night)”
went to the top of the Australian sin-
gles chart in February 1993, Curb de-
cided to release the single to dance
clubs and top 40 stations in the U.S,,
where, according to Hannon, “noth-
ing happened, and we basically
walked away from it.”

Curb’s interest in the single was
piqued again this spring. Benson
Curb, the company’s national sales
manager, noticed through SoundScan
data that the cassette singles the
company had released to support
hoped-for radio play were selling at

(Continued on page 102)
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Music Video Award Nominees Named

Coolio, Green Day, US3, Taylor Among Contenders

B BY DEBORAH RUSSELL

LOS ANGELES—Rapper Coolio,
rockers Green Day, jazzy hip-hoppers
US3, and contemporary Christian
artist Steve Taylor are the leading con-
tenders for the 1994 Billboard Musie
Video Awards, with three nominations
apiece.

Videos by three of those acts were
nominated in the Maximum Impact
Clip Of The Year category. The award,
launched last year, recognizes the video
that best advances an artist’s career.

Coolio’s Tommy Boy video “Fantas-
tic Voyage,” Green Day’s Re-
prise/Warner Bros. clip “Longview,”
and US3’s Capitol video “Cantaloop”
are Maximum Impact contenders.
Counting Crows’ DGC/Geffen video
“Mr. Jones” and Martina McBride’s
RCA clip “Independence Day” also
were nominated in the category. Last

Luther In London. Epic artist Luther Vandross socializes with Epic and Sony
executives following his recent performance with the London Symphony
Orchestra at the Royal Albert Hall in London. The following week, Vandross' Epic
album, “Songs,” (released on his own LV imprint) hit No. 1 in the U.K. Vandross'
concert was filmed for a U.S. television special, which will debut Nov. 28 on the
PBS series “In The Spotlight.” Shown, from left, are Robert Bowlin, president,
Sony Music International; David Glew, chairman, Epic Records Group; Vandross;
Paul Burger, chairman/CEO, Sony Music Entertainment U.K.; Michele Anthony,
executive VP, Sony Music Entertainment; and Paul Russell, president, Sony

Music Entertainment Europe.

vear’s winning clip was Soul Asylum’s
“Runaway Train” (Columbia).

McBride and Counting Crows are
multiple nominees, as are Da Brat,
Domino, Collective Soul, Juliet
Roberts, Janet Jackson, the Tractors,
Buckshot LeFonque, Sugartooth, and
Aerosmith.

In addition, Billboard once again will
honor the year’s top director. The Di-
rector of the Year award, captured last
vear by Satellite Films’ Mark Ra-
manek, recognizes either a single out-
standing clip or an overall body of work
for- the year. The six nominees include
HSI Films’ Samuel Bayer, whose work
includes Melissa Etheridge’s “Come To
My Window:,” which was nominated for
the best rock clip of the year, as well as
Hole’s new “Doll Parts”; and F.M.
Rocks’ director F. Gary Gray, whose
clips include Coolio’s “Fantastic Voy-
age,” which has two rap nominations, as

well as Cypress Hill’s “Ain’t Goin’ Out
Like That.”

Also nominated are Satellite Films'
Spike Jonze, the eye behind the Beast-
ie Boys’ “Sabotage,” which is nominat-
ed for best alternative/modern rock
clip, as well as Dinosaur J1's current
“Feel The Pain”; and Portfolio/Black
Dog Films’ Marcus Nispel, who direct-
ed All-4-One's “I Swear,” nominated in
the category of best new artist in a
pop/AC clip, and Crystal Waters’
“100% Pure Love,” nominated for best
dance clip.

The other two director’s award con-
tenders are O Pictwres’ Matthew Rol-
ston, whose videos include Jon Secada’s
“Si Te Vas,” nominated for best Latin
clip of the year, as well as “Whatta
Man” by Salt-N-Pepa with En Vogue;
and Portfolio/Black Dog Films’ Jake
Scott, who directed R.E.M’s “Ev-

(Continned on page 59)

Europe Grooves To Eclectic
Caribbean Dance Style Rapso

B BY KWAKU

LONDQON—British-born West Indi-
ans here are drawn to a varied palette
of Caribbean dance
hybrids, some of
which find cross-
over success in the
pop market. The
latest of these West
Indian-derived
genres is about to
make an impres-
sion on the British
dance scene, ac-
cording to some passionate observers.

The word is “rapso,” short for rap
and soca, and it’s the musical style be-
ing made by many young artists in
Trinidad and Tobago.

Rapso incorporates various musical
traditions, including singing, rapping,

MERRIQUE

Geffen, McGhee Join Forces For Imprint

B BY MELINDA NEWMAN

NEW YORK—Inits first co-venture
since its formation 14 years ago, Gef-
fen Records has created a new im-
print, Eleven Records, with McGhee
Entertainment.

The first release on the new label
is God Street Wine’s *“1.99 Ro-
mance,” which came out Sept. 27
(Billboard, Oct. 8).

According to Doc McGhee, who is
running the label with his brother
Scott, Eleven Records will release no
more than three or four records a
year.

“It’s very much a boutique label,”
McGhee says. “It took me 15 years to
sign five major bands as a manage-
ment company, so I'm not looking to
sign 20 bands to the label overnight.
At Geffen, they have a focused out-

GOD STREET WINE

look on what they sign and what they
go for. That’s why I chose Geffen.”
“Life is about change,” says Gef-
fen Records president Ed Rosen-
blatt, remarking on why Geffen en-
tered the arrangement. “You do
what you think makes sense for a
particular period of time, and then,
when something comes along that
changes that, you're open to that.
Doc came along; he’s a guy who I re-
spect a great deal. He’s accom-
plished a great deal in the world of
rock'n’roll. He's a very funny guy,
and [I thought] I'd like to do busi-

ness with this guy if the opportunity
arises.”

Geffen’s staff will handle many
functions for Eleven’s releases, in-
cluding promotion, sales, publicity,
marketing, and creative services.
“Basically, we’ll handle A&R and
marketing,” says McGhee. “It’s a
team thing between our staffs, We
have a promotion guy, marketing,
and publicity here, and we’ll help to
fill in the voids. It’s easier for us to
focus on our record than for someone
to focus on us when they have 10 oth-
er records.”

Eleven Records will operate out of
McGhee's offices, which are located
across the street from Geffen
Records.

McGhee's contract with Geffen al-
lows him certain latitude in signing

(Continued on page 109)

toasting, poetry, dub, dancehall reggae,
swing, hip-hop, and Afiican polyrhyth-
mic drumming. It reflects the constant
exposure Trinidadians have to Ameri-
can rap and R&B, Jamaican dub and
dancehall, African and Indian sounds,

as well as to their own calypso music.
Though rapso only recently has
spread outside the Caribbean, its ori-
gins date back to the early 1970s. “Rap-
s0 has been around for about 20 years,”
says Robert Amar, the owner of the
Kisskidee label in Trinidad. The term
was coined by Brother Resistance,
who introduced a rapping deliv-
(Continned on puge 28)

New Claims Heat
' Up American’s Row
With Phonogram

B BY CRAIG ROSEN

LOS ANGELES—The battle be-
tween American Recordings and
Phonogram over a European joint
venture and distribution agree-
ment rages on, as attorneys for
American have filed an amended
complaint against Phonogram al-
leging fraud, conspiracy, and inva-
sion of privacy.

Meanwhile, Phonogram’s attor-
ney is attempting to obtain a copy
of American’s new European dis-
tribution contract with BMG, pos-
sibly paving the way for an injune-
tion filing.

In the midst of the legal wran-
gling, American has recruited Rex
Heinke of the Los Angeles firm
Gibson, Dunn & Crutcher to join

(Continued on page 105)
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Artists & Music

Liberty, EMI Latin Link To Ink
Tejano Star Emilio Navaira

B BY JOHN LANNERT

In an unusual joint venture, coun-
try label Liberty Records and its sis-
ter Latino imprint, EMI Latin, are
teaming to market and promote Te-
jano star Emilio Navaira in the coun-
try market.

Liberty president Jimmy Bowen
says terms of the joint venture call for
the two labels to share equally the
recording, marketing, and promotion
expenses of Navaira, whose surname
(pronounced Na-VAl-ra), has been
dropped for the country market.

EMI Latin president José Béhar,

‘Woodstock '94’
Set Emphasizes
Modern Rockers

B BY PAUL VERNA

NEW YORK—Reflecting the musical
diversity of the Woodstock 94 lineup,
the artists on A&M Records’ upcom-
ing live album from the summer festi-
val range from young upstarts to
hardened veterans, with an emphasis

~ on edgy alterna-

((™Y; tive rockers.

Among  the
youth-oriented
hard-rock acts
that dominate the
double-CD/cas-
sette “Woodstock '94”" album are
Primus, the Red Hot Chili Peppers,
Porno For Pyros, Nine Inch Nails,
Metallica, Rollins Band, Jackyl, Green
Day, Aerosmith, and Candlebox.

The album also devotes ample time
to older artists with baby-boom con-
nections, including the Neville Broth-
ers, Bob Dylan, Traffic, Peter Gabriel,
and Woodstock '69 alumni Crosby,
Stills & Nash and Joe Cocker.

The hip-hop sector—a small con-
tingent at the Aug. 12-14 fest in

(Continued on page 101)

)

woojrfocK %

who signed Navaira to the label in
1989, says he came up with the joint
venture concept as a way for EMI
Latin to become a financial partici-
pant in Navaira’s
non-Latino career,
“From EMI La-
tin’s viewpoint,”
says Béhar, "the
most financially eq-
uitable way to be
involved in the
country career of
Emilio was via a
joint venture. But
our participation will be only financial.”
Concurrently, Navaira has signed
identical, long-term record deals with
Liberty for the country market and
EMI Latin for the Latin arena. His
country-label debut, to be produced by
noted studio helmsman Barry Beckett,

is expected next summer or fall.
According to Béhar, Navaira’s
country release will be accompanied
by a new Spanish-language album
(Continued on page 101)

NAVAIRA

Gill Triumphs Again At CMA Awards

Montgomery, Tillis Among Other Big Winners

B BY EDWARD MORRIS

NASHVILLE—The CMA Awards
show, held Oct. 5, might aptly have
been called “The Vince Gill Follies.”
Not only did Gill once again nail down
both the entertainer and male vocalist
of the year awards, but he also did the
smoothest job of hosting in the show’s
history. With his quick wit and com-
plete ease, he was the backbone and
funny bone of the proceedings.

“You all know,” Gill solemnly in-
toned as the audience settled into its
seats, “the main business of tonight is
to get me my own talk show.” By the
time the ceremonies were over, this
sounded less like a hip quip and more
like a great idea. Gill has already
made the CMA show his own: This
was his fourth consecutive year as top
male vocalist, and his second straight
as top entertainer.

Whether it was the abundance of tal-
ent at his disposal or the challenge of
stretching 13 awards into three hours of
prime-time network television, produc-

A King Of Soundtracks. Backstage at one of his recent sold-out benefit
performances at Los Angeles’ Greek Theatre, Elton John accepts a plaque
commemorating sales of more than 6 million copies of “The Lion King”
soundtrack. Shown, from left, are Walt Disney Records director of marketing Mike
Bessolo and director of national sales Barry Hafft; “Lion King” lyricist Tim Rice;
Recording Industry Assn. of America chairman Jay Berman; John; and Mark

Jaffe, VP of Walt Disney Records.

RECORD COMPANIES. Marcelo
Castello-Branco is named managing
director of PolyGram Chile in Santia-
go. He was marketing director at
PolyGram Brazil.

Fidel Jaramillo is named manag-
ing director of PolyGram Colombia,
based in Bogota. He was managing
director of local independent label
Sonolux.

Sean Carasov is named VP of
A&R for Atlantic Records in Los An-
geles. He was West Coast A&R di-
rector at Jive.

Peter W. Eldredge is named VP of
sales for RCA Special Products in
New York. He was executive VP and
publisher of Friday Holdings, a mul-
timedia development firm.

Briggs Ferguson is promoted to
senior director of strategic marketing
for EMI Records Group North Amer-
ica in New York. He was director of
worldwide strategy and planning.

John Schuch is named senior di-

CASTELLO-BRANCO JARAMILLO
rector of A&R administration for
Warner Bros. Records in Los Ange-
les. He was director of A&R adminis-
tration, West Coast, for Sony Music.
Beth Tallman is promoted to di-
rector of product management for
A&M Records in Los Angeles. She
was promotion manager in Seattle.
Geffen Records in Los Angeles
promotes Sue Naramore to adult al-
ternative national director, Tracy
Skelly to regional promotion manager/
Los Angeles, and Gabrielle Skolnek
to adult contemporary/NAC/jazz
manager. They were, respectively,

EXECUTIVE

ELDREDGE

CARASOV

associate director of national
AOR/national metal director,
AC/NAC/jazz national director, and
AOR assistant.

DISTRIBUTION. David Pierce is ap-
pointed senior VP of video sales and
marketing for Sony Music Distribu-
tion in New York. He was senior VP
of sales at Columbia TriStar Home
Video.

PUBLISHING. Brad Rosenberger is
promoted to VP of film and television
for Warner/Chappell Music Inc. in

TURNTABLE

er Walter C. Miller succeeded in giving
viewers a show in which pure entertain-
ment all but eclipsed the sometimes te-
dious award-giving.

The presentation and acceptance
speeches were humanely brief, which
allowed more time for music. In all,
there were two dozen songs show-
cased, plus snippets from eight more
performed live by young artists as
transitions between segments.

Besides Gill, the evening’s big win-
ners were John Michael Mont-
gomery, who took the Horizon Award
and single of the year prize (for “I
Swear”); Pam Tillis, who triumphed
over such formidable competitors as
Reba McEntire and Mary Chapin
Carpenter to earn the top female vo-
calist trophy; the star-powered
“Common Thread: The Songs Of The
Eagles,” which was proclaimed album

of the year; and Merle Haggard, who
was inducted into the Country Music
Hall Of Fame.

For the third consecutive year,
Brooks & Dunn was crowned top vo-
cal duo. Diamond Rio matched the
pair in consistency by earning the vo-
cal group trophy for the third time in
a row. Alan Jackson and Jim
MecBride's “Chattahoochee” won
song of the year honors.

Voters declared McEntire and Lin-
da Davis’ “Does He Love You” vocal
event of the year. Martina McBride’s
“Independence Day” was named mu-
sic video of the year. And Mark
O’Connor claimed his fourth straight
award as musician of the year.

It was clear from the audience’s im-
passioned response to her perfor-
mance of the song that “Indepen-

(Continued on page 109)

Dre, Lover Look To Extend
Reach With Relativity Debut

B BY J.R. REYNOLDS

LOS ANGELES—Not every re-
cording duo has the luxury of being a
VJ team on the most influential mu-
sic video network, a D.J team at a
top-rated station in radio’s largest
market, and the stars of their own
feature film. But despite the multi-
media celebrity enjoyed by Doctor
Dre & Ed Lover, their Relativity de-
but set, “Back Up Off Me,” could still
be a tough sell to the fickle hip-hop
community when it streets Nov. 8.

“The most challenging thing about
selling this project is that because
their image is so tongue-in-cheek, we
have to do things that emphasize the
credibility of the record,” says Alan
Grunblatt, VP of marketing for Rela-
tivity.

“Back Up Off Me” offers a variety
of rap styles—from comedy to g-
funk—brought out by producers fa-
miliar to the hip-hop nation. Those

receiving production credits include
Franklyn Grant (who engineered
the project), Erick Sermon, Davy
D., Marley Marl, the Jolly Stom-
pers, and Mark The 45 King.

The album also
features guest rap-
pers like Sermon,
Notorious B.I.G.,
King Just, Keith
Murray, Todd 1,
Lords Of The Un-
derground, and T-
Money.

“This album is
pure hip-hop,”
says Lover. “We
worked with the best producers and
guest-star rappers that were avail-
able.”

Lover says his biggest concern re-
garding “Back Up Off Me” was turn-
ing in an honest hip-hop album.

“The kids in the community want

(Continued on page 27

S
DOCTOR DRE &
ED LOVER

FERGUSON PIERCE
Los Angeles. He was director of film
and television.

Lillian Loe Stoddard is promoted
to VP of royalties and copyright at
Rondor Music International in Los
Angeles. She was senior director of
royalties.

Pat McMurry is promoted to VP
of creative services for Bluewater
Music in Nashville. She was creative
manager.

Ramon Arias is promoted to Latin
creative director, East Coast, for
peermusic in New York. He was
Latin professional manager.

mw

\

“]t

ROSENBERGER

MOSES

RELATED FIELDS. Jay Moses is ap-
pointed senior VP/GM of BMG Inter-
active Entertainment in New York.
He was VP of multimedia at Times-
Mirror Magazines.

Tony Montgomery is named VP
of audio disc sales for Disc Manufac-
turing Inc, in Chicago. He was se-
nior director of dance/single sales
for RCA.

Rich Oppenheimer is promoted
to VP of entertainment sales and
marketing for AGI Inc. in Melrose
Park, I1l. He was head of West Coast
sales.
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Curb’s Michael English Is ‘Healing’

Pop Career Sought Following Scandal

B BY DEBORAH EVANS PRICE

NASHVILLE—Following the scan-
dal that ended his career as one of
contemporary Christian music’s top
artists, Michael English has signed
with Curb Records and is resuming
his recording career with a song aptly
titled “Healing.”

A duet with Wynonna, the song is
from the soundtrack of the upcoming
Bruce Beresford film “Silent Fall,”
starring Richard Dreyfuss and Linda
Hamilton. The single will be released
Oct. 17 and pushed at top 40 and AC.

Last May, English’s career in con-
temporary Christian music came to a
sereeching halt following news of his
extramarital affair with Marabeth
Jordan of the Christian group First
Call, who was expecting his child. The
news broke the week after English
had won six Dove Awards from the
Gospel Musie Association, including
artist of the year, male vocalist, inspi-
rational recorded song of the year,
and contemporary album of the year
(Billboard, May 14).

Although such news would have
hardly caused a blip in most other

musical genres, it was a scandal of
seismic proportions in the contempo-
rary Christian community. English
voluntarily returned his six Dove
Awards on May 6 and announced he
was leaving Chris-
tian music because
of “mistakes” he
had made. (Ac-
cording to GMA
publicist Wendy
Holt, the organiza-
tion has since re-
turned the Doves
ENGLISH to English.)
Warner Alliance,
English’s record company, released a
statement saying it was terminating
all promotion, marketing, and sales of
Michael English products (Billboard,
May 21).

Now that English is working on his
debut album for Curb, the big ques-
tion is whether he’ll return to the con-
temporary Christian arena or pursue
AC and top 40 success. “It won’t be
contemporary Christian,” English
told Billboard in his first interview
since the incident. “It won’t be
pushed through the contemporary

Not Fretting Over Low-Fi Sound,
A&M Lets Those Ass Ponys Run

B BY DAVID SPRAGUE

NEW YORK—With a name like the
Ass Ponys, a band had better be
good—not to mention virtually pre-
tense-free. On the unassumingly ti-
tled “Electric Rock Music” (which
A&M releases Nov. 22), the Cincin-
nati-based quartet lives up to both of
those tenets, conjuring up a new
genre—call it country low-fi or post-
punk rusticism—in the process.

“I think this is a good time to be

Ass Ponys: Chuck Cleaver, Dave
Morrison, John Erhardt, and Randy
Cheek.

in a band with an unidentifiable
sound,” says front man Chuck
Cleaver. “Some of the hybrids people
have come up with trying to describe
us are really priceless: I think my fa-
vorite was Hot Tuna meets the Min-
utemen.”

“Electric Rock Music,” which was
recorded at a cost of $2,500 before
the A&M deal was inked, is a bit
more raucous than the band’s previ-
ous releases. But while the produc-
tion (by Afghan Whigs bassist John
Curley) allows for the odd spot of
shamble, the payoff is in the set’s
crackling immediacy.

“It’s the very same record we
would have put out on our own,” says
drummer Dave Morrison. “We flew
out to the [A&M] studios to try some
re-recording, but that wasn’t us—it
was like trying on costumes. They
knew it, too—they said, ‘go home and
make your records, you don’t need
all this.””

As product manager Brad Pollak
sees it, the label’s first challenge will

(Continued on page 21)

SHURE"

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS®
...WORLDWIDE

Mark Chesnutt

[Christian] market ... When every-
thing happened with me, everybody’s
question was, ‘When should we allow
Michael to come back? And I'm not
coming back. It's a really tough deci-
sion for me, but I don’t want to be
controlled anymore by the contempo-
rary Christian industry ... That
would be a major hand on my neck,
because I messed up and [people
would be saying,] ‘Now we’re going to
tell him what he needs to do.” And 1
think I'm going to let God do that.”
In addition to changing his label,
English has also changed manage-
ment and is now represented by
Naomi Judd’s husband, Larry Strick-

Beantown Boys. The members of Aerosmith threw a fundraiser for Sen. Edward
M. Kennedy, D-Mass., to raise money for his re-election bid. Shown, from left, are
Kennedy, Aerosmith's Brad Whitford, Karen Whitford, Victoria Reggie Kennedy,
and Aerosmith’s Tom Hamilton.

(Continued on page 20)

AS AL CAPONE in Brian DePalma’s “The Untoucha-
bles,” Robert DeNiro waxes that a man must have his “en-
thusiasms.” Among director Quentin Tarantino’s enthu-
siasms are music. His passion and love for the art form
flow as abundantly as the blood in his new movie, “Puip
Fiction,” which opens nationally Friday (14).

Winner of the best picture award at the 1994 Cannes
Film Festival, “Pulp Fiction” is a wild rollercoaster of a
movie comprising three separate but linked stories. The
film features John Travolta, Bruce Willis, Samuel L.
Jackson, and Uma Thurman, but

Tarantino Taps Musical Reservoir Once
Again As ‘Pulp Fiction’ Rides A Surf Wave

rise to the occasion.”

To find the perfect swf tunes, Tarantino listened to a
tape of surf music made by a friend and combed record
stores for obscure collections. New surf compilations are
coming out on CD routinely now, but Tarantino takes um-
brage at the suggestion that they may had aided his
search: “No, I was totally on vinyl. No, no, I wasn't listen-
ing to any CDs. Wax, baby.” Among the other surf groups
on the MCA soundtrack, which is available on vinyl, are
the Tornadoes, the Centurians, and the Revels.

If surf music serves as the anchor

the real star is Tarantino’s dialog.
He has written a script that allows
Jackson’s character to explain to
Travolta, as they prepare to do in
some lying college kids, what a TV
pilot is—without such a conversation
ever seeming out of place.

The other star is the music. Al-

for the film's score, many other
tunes in the movie help establish the
mood, including Kool & The Gang’s
“Jungle Boogie,” Al Green’s “Let’s
Stay Together,” Dusty Spring-
field’s “Son Of A Preacher Man,”
and Maria McKee’s “If Love Is A
™ Red Dress’ (the only previously

though most directors work very
closely with a film’s music supervi-
sor, Tarantino takes the process a
step further by selecting virtually all
the music for his movies himself. In both “Pulp Fiction”
and “Reservoir Dogs,” he declined to commission a score
for fear that he wouldn’t like it. “When I choose the musie,
I know I like it and I get to use it, and I don’t have some
guy trying to put scoring in every fucking scene,” says Tar-
antino. “And I have to tell them ‘No, no, no, no, ne’ all the
time. It takes a lot out of you, having to say no.”

Tarantino is best experienced in 3-D. In person, his en-
thusiasm pours out of him. As he passionately describes
the music he picked for “Pulp Fiction,” he leans forward
in his seat, his eyes widen, he pounds his leg with his fist
to emphasize a point. His intensity might be a little fright-
ening if it weren’t so infectious.

Although “Pulp Fiction” has nothing to do with surfing,
classic surf-music tunes serve as the score for the film. “I've
always loved surf music, but I've never had a blanking clue
of what the hell it had to do with surfing,” says Tarantino.
“To me, it sounded like rock’n’roll spaghetti western mmnsic,
I'm serious. And to me, that's a pretty good description of
what this movie is, a rock’n’roll spaghetti western.”

And what does Tarantino consider the most “spaghetti
western surf tune of them all?”” The answer would be “Mis-
irlou,” the 1962 Dick Dale & His Del-Tones classic. With
its double-picking, menacing-yet-graceful tone, the song is
the perfect choice for the movie’s opening credits. “I was
thinking about using [the Lively Ones’] ‘Surf Rider,’ [but]
I just couldn’t refuse ‘Misirlou,” ” says Tarantine. “If just
demands so much of the movie to live up to that theme,
you know. When you play ‘Misirlou’ as your opening cred-
its, and you're trying to build a sequence around it, it’s like
you're saying, ‘“This movie’s an epic! This movie is a kick-
ass epic!” ‘Misirlou’ was a hard tune to follow, so you better

by Melinda Newman

unreleased cut on the soundtrack).

Music is so important to Taran-
tino that he has said that he would
have not made 1992’s “Reservoir
Dogs,” if he could not have gotten the rights to Stealers
Wheel’s “Stuck In The Middle With You” for a particu-
larly graphic torture scene.

“That may be pushing it a little bit,” Tarantino says of
his previous comment, “but it’s fucking pretty close to true
... Let me put it like this: I've chosen a lot of these songs
way in advance, and what I do when I go to [music supervi-
sor] Karyn Rachtman is say, ‘OK, now here are three
songs I could use for this scene—I want to use this one,
but I could use this one [or] this one. Find out how much
they cost,” because I don’t have an unlimited budget. But
there are always a few songs where I go, ‘This one beyond
a shadow of a doulit, you've got to get it for me. You have
got to get me this song, I'm fucked if I don’t have it. I can’t
hear any excuses, you've just got to get me this song,’ and
she’s always got it for me, she’s always delivered.”

For “Pulp Fiction,” Tarantino says his “must-haves”
were Urge Overkill's remake of Neil Diamond’s “Girl,
You'll Be A Woman Soon,” featured on the Touch and Go
Records EP, “Stull,” and Chuck Berry’s “You Never Can
Tell.”

He had no trouble getting clearance for “Girl,” because
Urge Overkill's members are fans of “Reservoir Dogs.”

Also among Tarantino’s fans are the members of Nir-
vana. In fact, he was thanked on “In Utero.” “They even
inquired, ‘Is there samething of ours that you'd like to use
for the new movie? ” he says. “I like Nirvana's stuff a lot,
but I didn’t think their stuff fit in on this movie. But I
thanked [the band] back on the album. I feel really bad,
because Kurt Cobain wanted to meet me, and I was in pre-
production, and I was too busy, and I was like, ‘After the
film’s over, let’s get together,’ and he didn’t make it.”
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SAGA BEYOND THE SONGS:
Although it appears that Richard
Rodgers had on occasion penned
some lyries when his longtime part-
ner, Lorenz Hart, was unable to
meet deadlines, their roles were
distinct: words by Hart, music by
Rodgers. Yet so complementary
were their contributions to their
craft that the songs themselves
seemed to originate from a single
person. While they were creatively
cut of similar cloth, they were
markedly different in temperament
and outlook. Even MGM's 1948
largely myth-

Bio Probes Genius Of Hart;
Abkco Verdict Affirmed

was mostly in top form for “By Ju-
piter” a vear hefore. Rodgers was

used to Hart's brilliance in spite of

his aleoholism, which ultimately led
to his untimely death. In fact, in the
lust eight vears of Hart's life, the

duo had a remarkable string of

Broadway hits, including *“.Jumbo,”
“On Your Toes,” *Babes In Arms,”
“1 Married An Angel,” “The Boys
From Syracuse,” “Too Many
Girls,” and “Pal Joey.”

It is with a good measure of bit-
terness that Nolan notes that he
was denied rights to quote from
Hart's lyrics,

ical film bio of
Rodgers &
Hart, “Words
& Musie,”
suggested it.
As the
100th anni-

including 20
previously
unpublished

eannot imag-
ine, for one
moment, that

versary  of
Hart's birth
nears—he
was born May 2, 1895—an honest,
scholarly biography of the mercu-
rial. troubled genius is needed.
Frederick Nolan's “Lorenz Hart:
A Poet On Broadway™ (Oxford Uni-
versity Press, New York, 361
pages, $25) has done well on both
counts, probing more deeply than
ever into his unhappy personal life,
which was largely framed by his
dwarfish appearance—he was just
about five feet tall—and his clos-
eted homosexuality. Besides the
world of theater, his escape was al-
cohol.

Nolan doesn’t quite have the feel
of Hart’s times that Laurence Ber-
green captured so well in his epic
1990 biography of Irving Berlin,
“As Thousands Cheer.” Readers of
Bergreen's book are aware that
Berlin, seven years older than
Hart, was rarely up for nice-guy
awards: Bergreen strongly sug-
gested, with perhaps too much
overkill in reading Berlin's mind,
that the more his works succeeded,
the more insecure he hecame about
his abilities to keep up with critical
and public acclaim.

Hart, by all accounts, was gener-
ous to a fault, and heloved well he-
yond the hangers-on who exploited
his good nature, although he must
have done a lot to inadvertently
hurt those closest to him. But, like
Berlin, he was a genius at his craft.
Rodgers. another outstanding tal-
ent, rarely comes off well in
Rodgers & Hart reminiscences.
Accused of being too self-serving in
his ambitions, he may be taking at
least one wrongful hit in the book.
After Hart died at age 48 in 1943,
when his heirs tried to contest his
will, Rodgers testified that Hart's
work during his last six months was
of a high order. Nolan quotes ap-
provingly someone who feels that
Rodgers perjured himself.

For the record, Hart had penned
some of his best lyrics, including his
always-hilarious “To Keep My
Love Alive,” for a revival of “*A Con-
necticut Yankee” that vear, and he

by Irv Lichtman

this  would
have been the
case had Hart
himself still been alive.”

Song lyries may be more on the
order of light verse than poetry, so
perhaps the title “A Prince Of Lyr-
ies On Broadway™ would be closer
to the mark. Hart, at least, was said
to be a descendent of the great Ger-
man poet Heinrich Heine. Whether
the term “poetry” or “light verse”
applies to Hart's work, Nolan em-
phatically demonstrates that every
year was a great year for popular
songs when Rodgers & Hart. a
team for almost a quarter of cen-
tury, were on the bhoards.

AN AWARD AFFIRMED: A
three-judge panel of the U.S. Court
of Appeals for the second district
has affirmed a lower court jury de-
cision last November, awarding
Allen Klein’s Abkco Music more
than $1.36 million from Howard
Richmond’s Westminster Music.
The jury awarded Abkeo damages
after Westminster “wrongfully”
exercised rights that Abkeo had re-
tained to some 200 Rolling Stones
songs in its 1966 contract with the
rock supergroup. The contract
gave Westminster rights to the
songs throughout the world except
for the U.S,, Canada, and, in a later
pact, the [1.LK. Westminster held
that it had svne rights for all media
in its territory, while Abkco
claimed only sync rights for films
(Billboard, Nov. 11, 1993). The ap-
peals court, as part of its decision,
agreed with Abkco that the agree-
ment was ambiguous because the
six subparagraphs contain limita-
tions that cannot be reconciled with
the language granting “all rights

. including hut not limited to . . .”

PR]NT ON PRINT: The follow-
ing are the best-selling folios from
Music Sales:

1. Pink Floyd. “The Division Bell”
2. Stone Temple Pilots, “Purple”
3. “The Piano,” Music From The
Film

4. Stone Temple Pilots, Core

5. Tori Amos, Under The Pink.

texts. ... 1|

VY SHOULDN T OURS?

The performing rights representation business has not seen the advances
that other industries have. But SESAC has made a commitment to embrace
twenty-first century technology. We'll use BDS to give songwriters and publishers
more information about when and where their songs are performed. We want you
fo know that when it comes to working for you, at SESAC, the sky’s the limit.

NASHVILLE
NEW YORK

55 MUSIC SQUARE EAST
421 WEST 54TH STREET

NASHVILLZ, TN 37203
NEW YORK, NY 13019-4405

615-320-0055
212-586-3450
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Schramms Hope To Herald ‘Apocalypse’
Band’s East Side Digital Set May Be Stateside Break

@ BY DAVID SPRAGUE

NEW YORK—Among the list of
American rock prophets not recogni-
zed in their home turf, Dave Schramm
ranks near the top. The local singer/
guitarist and his self-named combo
have amassed a large, ardent following
across Europe. But East Side Digital’s
Nov. 22 release of “Little Apocalypse”
gives the Schramms their first state-
side release in nearly five years.

“Circumstances haven’t exactly
worked in our favor over the years,”
says Schramm, whose resume also in-
cludes stints with Yo La Tengo, Steve
Wynn, and Paul Westerberg. “We
thought we were really lucky when
[Ohio-based indie] Okra put out our
first record through Rough Trade, but
then Rough Trade promptly went belly
up. There’s been a lot of that.”

While the Schramms’ previous
dises—*“Walk To Delphi” and 1992’s
“Rock, Paper, Scissors, Dyna-
mite”—were more accessible to those
with enough frequent flyer miles for
trips to Germany (where they were
issued by the Normal label), import co-
pies filtered back home at a rate suffi-
cient enough to place them on plenty of
critic’s top 10 lists.

“We're definitely planning to tap
into the press support that’s already
there for the band,” says ESD label
manager Steve Daly. “For those people
who haven’t heard him, we're hoping to
put across the idea of Dave as a guitar
player’s guitar player; [‘Little Apoca-
lypse’] is a perfect example of some-
thing we can sell on the music alone.”

ESD will be mounting a regional ad
campaign, starting in the Northeast,
that will be augmented by national ads
after the holiday season. The

countrywide effort will coincide with an
early '95 reissue of both previous
Schramms albums, the new versions of
which will feature bonus tracks taken
from the quartet’s many compilation
appearances.

The quartet—which also includes
bassist Al Greller, drummer Ron Metz,
and keyboardist George Usher—prof-
fers an alternately rustic and heady
strain of Americana rock, with nods to
archetypes like the Band and Televi-
sion. And while it’s less obvious on “Lit-
tle Apocalypse,” Schramm brings more
than a touch of country to the mix.

“I don’t think Dwight Yoakam or
Pete Anderson would think we were
much of a country band,” says
Schramm. “But I grew up in the '60s;
I listened to Dylan and [Captain]
Beefheart and all sorts of things that
are naturally part of my makeup. Be-
ing too analytical about it takes away
the mystery, though.”

At the risk of demystification, it’s
safe to say that “Little Apocalypse” is

probably the only album this year in-
fluenced by both Little Feat and Emily
Dickinson (from whom Schramm bor-
rowed the opening line to “A Woman’s
Name”). “I've always found myself
writing music to her poems,” says
Schramm. “The meter makes perfect
sense to me.”

The band’s recent shows around
New York have highlighted its pen-
chant for improvisation, which
Schramm attributes to “liking to get a
little bit frantic.” No full-scale tour is
planned for the U.S,, although a spring
trek though Europe could be in the
works.

As for the act’s offbeat moniker,
Schramm says, “We had another
name [Walking Wounded], but it
turned out another band was al-
ready recording under that,” he
says. “Then we got this gig, and as
a joke, we just used [the Schramms],
thinking we'd change it for the next
show. At least nobody else is going
to be using this name.”

The Schramms: George Usher, Ron Metz, Dave Schramm, and Al Greller.

MICHAEL ENGLISH IS ‘HEALING’

(Continued from page 16)

land.

The Curb deal came as the scandal
was breaking. “I offered Michael a
contract the same day I heard he was
dropped by Warner Alliance,” says
Mike Curb, chairman of Curb Rec-
ords. “I feel he’s one of the greatest
artists I've ever heard, and I feel his
artistry should be allowed to con-
tinue.”

In the midst of his personal up-
heaval, English wasn’t ready to sign
a deal. However, he and Curb kept in
touch. “It was the most depressing
time of my life,” recalls English. “I
knew [the news] was getting ready to
happen, and I was just anticipating
hell. Then I get a call from Mike Curb
and he says, ‘I hear you think your
life is over.’ And I said, ‘Pretty much.’
He said, ‘Well, I'm here to tell you it’s
just beginning.’ It couldn<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>