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{ Already Gold.
Featuring new hits from “Human Towc™"
b . and“lucky Town,”
‘plus classic songs, bonus tracks,
4énd mare.

AVAILABLE ON
LASER DISC JAN. 26.

soh

COLUMBIA

| THE HARDEST
WORKIN’ DUO
IN COUNTRY

WORKIN' MAN”

After 4 #1 HITS and
a debut album that has
sold over 2.5 million
copies, Country’s ruling
duo are back on the
job with the titie track
from their forthcoming
album, HARD
WORKIN' MAN.

\G

Put it to work for you
on January 25th.

ARISTA

Bartoli Is Opera’s Shooting Star

EBY PHYLLIS STARK

NEW YORK—In the competitive op-
era world, dominated by mature, es-
tablished artists, one of the fastest
growing stars is 26-year-old Italian
mezzo-soprano Cecilia Bartoli. What
is particularly surprising about this
young talent is that she has achieved
such a high level of fame and esteem
in the music community after per-
forming professionally for only six
years.

Her sales have also been impressive
for a classical artist. Her current re-
lease, a collection of Italian love songs
called “If You Love Me: 18th Century
Songs,” has been No. 1 on the Bill-
board Top Classical Albums chart for
10 weeks. “Mozart: Arias” peaked at
No. 3 in March, and “Rossini Hero-
ines,” recorded with the orchestra and
chorus of the Teatro La Fenice Ion
Marin, peaked at No. 4 in April.

The factors that initially helped
London Records break Bartoli in the

Group Dynamics: N.W.A
Spawns Solo Successes

B BY CHRIS MORRIS

LOS ANGELES—Add N.W.A to the
elite list of groups like the Beatles,
Crosby, Stills, Nash & Young, and
New Edition that have spawned mul-

DR. DRE EAZY-E
tiple solo successes.

Although the future of the Comp-
ton, Calif -based group is clouded by
a lawsuit filed recently by Eazy-E
against his band mate Dr. Dre, solo
projects by both rappers rise on The
Billboard 200 this week. These hot re-
leases follow popular 1992 solo titles
by charter N.W.A members Ice Cube

CANADA

FOLLOWS PAGE 56

and M.C. Ren.

Label executives involved with the
solo projects attribute the massive
popularity of the individual group
members to such factors as a steady

(Continued on page 95)

classical market were word of mouth
among the opera cognoscenti and en-
thusiastic press
notices. “The rec-
ords were just
very well-received
by the critics,”’
says Lynne Hoff-
man-Engel, VP of
London. “We con-
centrated on get-
ting those albums
out, and the critics
immediately went after them.”

From the start, London has used
Bartoli’s youth, style, and striking
looks as selling points, just as other la-
bels have done with artists like British
violinist Nigel Kennedy, Israeli-born
cellist Ofra Harnoy, and Russian bari-
tone Dmitri Hvorostovsky.

An early marketing campaign
played up Bartoli’s love of sports cars
and fashion, and she is perhaps the
only classical artist to appear on an al-
bum cover wearing red leather gloves.

(Continued on page 19)

BARTOLI

HBY JANINE MCADAMS

NEW YORK—With an increasing
number of artists borrowing snip-
pets of existing recordings, music
publishers are seek-
ing to become more
efficient in identify-
ing and clearing
samples that use
their songs.

Each publisher ap-
proaches the task in
a different manner.
At MCA Musie, for
example, one point person “‘runs in-
terference” on sampling requests,
says executive VP Lance Grode. At

Clearing House: EMI Music
Uses Sampling Committee

Warner/Chappell, copyright man-
ager Steve Scott works with three
other copyright specialists to han-
dle the paperwork on clearances.
In comparison with other firms,
EMI Music Publish-
ing has adopted an
especially aggres-
sive approach to
clearing samples: It
has created an 11-
member, interde-
partmental sample
clearance committee
that meets twice a
month under the chairmanship of
Frederie Silber, the publisher’s VP
(Continued on page 85)

WW1 Licensing
Concert Matenial
To Rhino Label

B BY CARRIE BORZILLO

LOS ANGELES—Radio syndica-
tor Westwood One is licensing
concert recordings to Rhino Rec-
ords and also plans to issue a line
of audio books.
These efforts will be handled by
a new audio products division
headed by newly appointed WW1
senior VP/business and legal af-
fairs Eric Weiss. Former WW1 re-
gional affiliate relations manager
Joe Garner will serve as director.
With the radio network and
syndication business in a slump
for the past two years, Weiss says
the audio products division “will
(Continued on page 19)

Southeast Asia
Talking Up
Ghinese Music

B BY MIKE LEVIN

HONG KONG—For hundreds of
years, Chinese have been leaving the
mainland for better opportunities
abroad, bringing their music with
them. Recently, some of these emi-
grés have created large audiences for
sweet ballads and glitter pop. These
fans are among the industry’s most
predictable—and reliable—demo-
graphics.
This type of music, which includes
a lot of cover versions, is often con-
sidered conservative and unoriginal.
But it has been profitable, especially
for the pop factories in Hong Kong,
Asia’s cultural center for Chinese
repertoire, and in Taiwan, the newest
(Continued on page 37)

IN THE NEWS

Sammy Cahn, Master
Lyricist, Is Gone
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JON SECADA

Grammy Nominations:

BEST
NEW ARTIST

: BEST
LATIN POP ALBUM

EMI Records GrouE

e

produced by Emilio Estefan,Jr.. Jorge Casas and Clay Jsaid
Management: Emilio Estefan,Jr. for Estefan Enterprises, Inc.
© 1993 SBK Records
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ARRESTED DEVELOPMENT

Grammy Nominations:

BEST NEW ARTIST

BEST R&B PERFORMANCE
BY A DUO OR GROUP

BEST RAP PERFORMANCE
BY A DUO OR GROUP

EMI Records

Chiysalis. Thank you for giving the world your heart and soul.

produced by Speech
=1 © 1993 Chrysalis Records
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CREOIT CARDS, BANK CARDS,
OR ATIVI CARDS ON THIS PAD

can make music... An

Two new studies conducted by Franklin Research and Madison Research, Inc. confirm that

acousto-magnetic EAS deactivation technology distorts audio quality.

SOURCE TAGGING FOR MERCHANDISING WITH SECURITY: GET THE FAGTS

Radio Frequency (RF) technology: The only safe solution

I -

RF deactivation has no adverse effects
on audio or video products.

> RF targets are totally hidden
Embedded paper-thin targets are

At checkout, targets are deactivated
% without finding or touching them.

» RF technology dominates the marketplace

More retailers depend on RF systems to control shrinkage than any
other technology. Checkpoint Systems produced more than one
billion RF targets in 1392, more than three times the number of
acousto-magnetic targets sold by its largest competitor.

» Advances in RF technology tackle false alarms
Today’s “smart” RF systems, using microprocessor filters
and digital signal processors, provide the highest level of
overall false alarm protection.

invisible to consumers —and employees.

break it.

» Vertical market compatibility

Manufacturers are demanding one technology for scurce tagging.
RF is the only technology used across all retail markets, including
music stores, mass merchandisers,
drugstores —and even supermarkets
which carry all i
kinds of products,
from cosmetics to
audio and video
tapes. RFis the only
compatible technology.

» Get the facts

Call for free copies of the Impulse™ source tagging video and the Franklin
Research and Madison Research studies.

For the Solution — Impuise Source Tagging from Checkpcint Systems

1-800-257-5540, Ext.2308

)

“—_

Checkpoint Systems, Inc. ® 550 Grove Road @ P.0. Box 188 ® Thorofare, H.J 08086
800-257-5540 ® 609-848-1800 ® FAX: 609-848-0937
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Lord Kitchener Still Rules Galypso

The young relish the excitement of experience, and the old savor
the might of remembrance, but it takes a true sophisticate-sage to
fuse discovery and memory into a timeless new force.

Carnival season in Trinidad and Tobago is just commencing, yet
70-year-old living legend Lord Kitchener, aka Aldwyn Roberts, has
already captured the loyalties and libidos of much of the populace
with several songs from his just-issued “Longevity” album (J.W.
Records). Chief among the singer/songwriter's candescent new
crop of rug-cutters are “Mystery Band,” a ligament-stretching
soca yarn about an incorporeal rainy-day mas combo, and “Roll
Your Abdomen,” a torso-cossetting ode to carnal dance traction
that's steamy enough to take the crease out of a cricket pitch.

“Calypso is like a news report, observant and universal,” says
Kitch, as he is affectionately known. “The story behind ‘Mystery
Band’ is that in Port of Spain we have what we call the Dry River,
which passes through the city. And I know for a fact that when
there’s a strong rainfall, a sound comes from it that seems like Car-
nival music.” Or to quote the lyric: “Pan beating

intensify the rhythmic structure of calypso, adding more horn-ac-
cented Latin swing to its festive folk-based street tempos. He also
sought to expand its post-World War II themes, featuring less of
the old picong (improvised) judgments on local politics or domestic
gossip (such as his own girlfriend-denouncing “Green Fig,” 1944,
and “Tie Tongue Mopsie,” 1945), and increasing the apologues of
ethnic pride and civil rights commentary, including an epochal song
he first performed in 1947 during his extended (until 1964) stay in
England—*“White And Black.”

That track and “Africa My Home” would later be huge hits circa
1953 on the U.K. Melodisc label, with the former, statesmanlike
treatise on colonial racial stratification remaining one of the most
admired in modern Caribbean history: “Your father is an African/
Your mother may be Norwegian/You pass me when you say good-
night/Feeling you are really white/ ... No, you can never get
away from the fact/If you not white you considered black.”

Born on April 18, 1922, to blacksmith Stephen Roberts and wife

Albertha, Aldwyn was raised with his two broth-

all night in the Dry River/Darling we all hearing
but can’t see this orchestra . .. /Some say the mu-
sic sound like the late Forties/Some say it sound
like a band from space/But however it sound ev-
ery man was pleased/For it surely had we shaking
we waist!”

Come sunup on the riverside, the perplexed/par-
tying revelers peer out from under their crumpled
umbrellas to solve the riddle of the torrential rack-
et: “Milk tin coming down in the flood water/With
all kind of old bottle and old can/A-tink-a-ling-a-
ling, they bouncing off each other/And they’d mis-
taken it for a steel band!”

Kitchener’s cagey stanzas are a gentle reproach
to the tame generation of steel pan ensembles in
the annual road march competitions, while also
satirizing stagnant imaginations within the dance-
obsessed ranks of the leading soca (i.e., “soul ca-
lypso”’) performers. But the triumph of Kitch’s al-
legorical censure lies in the galvanizing gait of the

TO MY EARS

by Timothy White

ers and three sisters in the crossroads town of
Arima, St. George parish. Taught guitar and the
oral calypso tradition at the age of 10, they became
his sole source of income four years later when the
death of both parents compelled the 6-foot-2 teen-
™ ager to seek full-time employment as a salaried
serenader of Water Scheme laborers in Trinidad’s
San Fernando Valley. By 1939, Aldwyn (also
known as “Bean” for his height) was able to score
his first calypso hit, “Shops Close Too Early.”

Come 1944, when the wartime ban on Carnival
was rescinded, he won the celebrants’ hearts with
“Mary, I Am Tired And Disgusted.” The Growling
Tiger, greatest of the first golden era (1920-40) of
folk calypsonians, saw that a new talent had
seized the psyches of his countrymen, and Tiger
christened him Lord Kitchener for the famed Brit-
ish field marshal and war minister.

In 1978, Kitch conquered calypso anew, notch-
ing the first international smash in the ascendant

track, its samba-like vigor sharpened by palpitat-
ing scat vocals (“Paloon-ting! Paloon-tong!”) that are as pendulous
as they are pungent.

Which brings us to “Roll Your Abdomen,” a rapt cantata to low-
er-anatomy calisthenics (courtesy of an assertive character named
Cindy) that might seem utterly profligate were it not so uproarious
in its caricature of standard soca dance couplets: “Kitch, I don’t
want ‘jamming,” [ don’t want no ‘wine’!” So he counsels, “Roll your
belly and cool your mind!”

As the Solomonic old calypsonian explains, “In the early days of
calypso, you had more lyrics and less music. Today with the soca,
you have more music but less lyrics. Soca excites the dancers, yes,
but it doesn’t say as much. For the last two, three years, all the
calypsos were about nothing but the ‘wine’ and ‘jam.” The whole
thing was monotonous and unimaginative, so I decided,” he says,
giggling with sly glee, “that now ‘the action is on the abdomen.’

“Really, I wanted to create another big jump in the soca sound,
in its brains and vitality, just like back in the '40s,” Kitch assures,
passing the afternoon in his comfortable home near Diego Martin
on Trinidad’s northwestern peninsula while wife Betsy Howell
Roberts gets a meal under way. The veteran troubadour is refer-
ring to his revolutionary move in 1946 to organize his own calypso
tent under the heading “The Young Brigade,” he and compatriots
the Mighty Killer, Spoiler & Viking, and Lord Ziegfeld electing to

= ' THIS WEEK IN BILLBOARD ,

- DURAN DURAN IS HOT HOT

“Things that go out of style obviously do come back in style,”
says Duran Duran keyboardist Nick Rhodes, and his band is a
stylish case in point. After a several-year cool spell that fol-
lowed sizzling success in the '80s, Duran Duran is heating up
again with a self-titled set on Capitol. Melinda Newman talks
with the band about the new project. Page 14

CHILDREN’S NETWORK GROWING

The fledgling Children’s Satellite Network is rapidly maturing into
a force to be reckoned with, overcoming obstacles and gaining
major-market affiliates and national advertisers. Carrie Borzillo
and Moria McCormick report on its growing success. Page 79
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soca style with his “Sugar Bum Bum.” He’s en-
joyed steady hits ever since with songs like “Iron Man” and “Park-
way” (both 1990). In 1989, he was inducted into calypso’s Sunshine
Awards Hall of Fame. And since Lord Kitchener is one of the fore-
most living contributors to the literature of modern song, Caribbe-
an observers trust the Univ. of the West Indies will one day bestow
an honorary Doctorate of Humanities on this Woody Guthrie of the
Lesser Antilles.

“In my time,” says Kitch, “I’ve sung for Harry Truman at Wal-
ler Field in 1945, and for Princess Margaret at London’s Chester-
field Club in the ’50s. But in the early days at home, performers
like me were outcasts. It’s only in recent years that our own coun-
try has given official recognition to calypso, but I'm thankful.”

Like the towering immortelle trees imported to Trinidad and
Tobago in the 18th century to shelter its delicate coffee and cocoa
shrubs, the calypso of Lord Kitchener has foreshadowed and nur-
tured key rhythmie and vocal strains of popular music in this hemi-
sphere, from jump blues and dance to rap. Indeed the various lin-
eages of these genres would make no logical sense without calyp-
s0, just as the 1993 Carnival would be poorer in spirit without “Roll
Your Abdomen” and “Mystery Band.”

“For 55 years, I've tried to make calypso more intelligent, and
make soca more danceable,” says Kitch quietly as his wife calls
him for lunch. “Long ago, today, and tomorrow, that is my job.”
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Please Don’t Shoot The Messenger

B BY JERRY RUBINSTEIN

“The digital transmission of sound record-
ing is no longer science fiction . . . it is here
now ... and it is here to stay.”

So notes Recording Industry Assn. of
America president Jay Berman in the Dec.
26 issue of Billboard. And he is absolutely
right.

As former chairman of ABC Music and
United Artists Records, a former RIAA di-
rector, and current chairman of Interna-
tional Cablecasting Technologies Inc.—
parent of the Digital Music Express premi-
um audio service—my concern for the prof-
itable future of the music industry is sec-
ond to none.

However, by incorrectly characterizing
digital audio transmission as a threat to its
existence, Berman does the music industry
a huge disservice and diverts attention
from far more pressing issues.

I join Berman in urging increased unity
among the various groups that make up
the music industry and in calling for stan-
dards that safeguard those groups and
their interests. But it is misguided to target
digital transmission when the real issue is
the failure of current U.S. copyright law to
recognize performance rights for sound re-
cordings.

There is no fundamental or necessary rea-
son for the established music industry and
the emerging digital transmission business
to be adversaries. Digital music transmission
is not a threat to the music industry. Instead,
rather than hurting recording artists, pro-
ducers, composers, songwriters, music pub-
lishers, retailers, and others in the business,
this innovative technology actually expands
their audience, enhances their visibility, and
will ultimately boost their revenues.

In his article, Berman also misrepresent-
ed services such as DMX.

Digital Music Express promotes the in-
terests of performing artists, producers,
and their colleagues. It does not engage in
the practices to which Berman objects; the
service already adheres to many of the
RIAA standards. As the RIAA proposes,

May Rock The Vote Rock On

As a new President—and a new genera-
tion—take charge of the White House, it is
worth reflecting on the role that Rock The
Vote played in the election and the function
it could serve in the future.

The industry-supported voter-registra-
tion and lobbying group claims to have reg-
istered more than 350,000 new voters—
mostly in the 18-24-year-old group—and to
have influenced many more to register and
vote through its PSAs on MTV and other
attention-getting devices. While these new
voters could not have determined the out-
come of the Presidential race, 20% more of
those in this age category pulled the lever
in 1992 than did in 1988.

Rock The Vote and its industry support-
ers—especially MTV and the National
Assn. of Recording Merchandisers, which
coordinated registration efforts at retail—
deserve at least some of the credit for this
happy turn of events. Even if the majority

we provide play information, but—also in
line with RIAA guidelines—we do not pub-
lish a program guide, announce our pro-
gramming in advance, transmit complete
albums, or feature single-artist specials.
Moreover, we have long supported legis-
lation establishing such RIAA guidelines.
Before DMX had signed up its first sub-
scriber, I met with the RIAA to express my
support for appropriate legislative action,

‘DMX can thrive
only if the music
industry thrives’

Jerry Rubinstein is
chairman and CEO
of International
Cablecasting
Technologies Inc.

as well as for regulations requiring provid-
ers of pay-per-listen, album or artist compi-
lation programming to negotiate appropri-
ate licenses with copyright owners. As [
stated in a subsequent letter to the associa-
tion some 24 months ago, these regulations
would provide the protection and revenues
that the music industry seeks, while foster-
ing a cooperative, rather than combative,
environment.

Advances in technologies or new uses for
those technologies do not in themselves
pose a threat to the music industry. Far
from destroying the industry, the new tech-
nologies and innovative applications integral
to digital audio sound delivery offer expand-
ed access and increased opportunity.

Parallels to the growing presence of digi-
tal audio transmission on the contemporary
music scene can be found throughout the
history of entertainment media. Despite
widespread fears, for example, live musi-
cians were not ruined by the advent of
broadcast radio. Instead, opportunities for
musicians increased as radio opened up new
audiences, new outlets, new opportunities.

Industry segments once featured as dan-
gerously competitive have proven instead
to be synergistic. Home video and cable

s EDITORIAL

of the new registrants had voted for
George Bush and other pro-censorship can-
didates—and all indications are that the op-
posite was true—the mere fact that the
music industry helped bolster democracy is
a positive harbinger. And Rock The Vote is
continuing its efforts to enlist and educate
voters. By creating a more informed and
politically active citizenry, such efforts
could help stymie the attempts by far-right
groups to impose their socially regressive
views on the rest of us.

Despite last year’s attacks by those ele-
ments and some public officials on artists
such as Ice-T and Sister Souljah, America
still has the best environment for free ex-
pression in the world—but it should not be
taken for granted. Since free speech is es-
sential to the health of the media and enter-
tainment industries, they have a vested in-
terest in safeguarding that liberty. Due to
their immense influence, both here and

TV, for instance, heighten the awareness
of motion pictures and increase theatrical
ticket sales; television broadens the appeal
of film actors, recording artists, and radio
personalities; and a major broadcast televi-
sion network recently aired a prime-time
tribute to a cable competitor.

As Berman notes, DMX does indeed of-
fer “subscribers more than 30 channels of
24-hour, commercial-free, CD-quality, pre-
recorded music.” But that exposure, far
from stopping listeners from purchasing
CDs or cassettes, is more likely to spur
them to do so, much like listening booths
did in the record shops of the '50s.

Imagine a consumer who hears a song
she or he likes. The service provider—in
this case, DMX—furnishes the song’s
name, the artist, the album name, and the
record company and catalog ID number.
Now, that consumer not only has heard a
sample of the album, but also has the infor-
mation needed to go out and buy it. To
characterize digital audio transmission as a
fatal threat to the music industry while ig-
noring its positive impact and influence is
short-sighted at best.

No law can prevent consumers from
copying materials. The computer software
and videotape industries can attest to that,
as can the entire music industry. But appro-
priate reforms in the copyright law could re-
quire both radio broadcasters and digital au-
dio services to pay negotiated fees to copy-
right holders before transmitting certain
programming, including albums.

From my vantage point as chairman of
the leading digital audio service, [ can as-
sure you that International Cablecasting
Technologies and DMX can thrive only if
the music industry as a whole thrives.
Therefore, it is in the interest of my compa-
ny to ensure that record producers, per-
formers, composers, and their colleagues
continue to flourish.

As a critical player in the music industry
with a vested interest in assuring that mu-
sic continues to be recorded, we hope to be
invited to participate in the upcoming
RIAA meetings on performance rights.

To Victory

around the world, they also bear a special
moral responsibility to ensure that speech
remains free in this country.

Rock The Vote is helping in that task,
and it deserves our support. Aside from its
campaign for passage of the Motor Voter
Bill, which was vetoed by Bush last year,
Rock The Vote has a vital role to play in
making more young people aware of the
importance of voting. While they may be
more conservative than their counterparts
were 20 or 30 years ago, the younger gen-
eration can positively influence the think-
ing of politicians on free-speech issues.

As Rock The Vote continues its effort,
industry organizations should also keep
up the pressure to expand the electoral
franchise. In addition, don’t forget that
Congresspeople do pay attention to con-
stituent mail. Everyone must pitch in to
protect our precious right to express our-
selves freely.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its
management. Letters should be submitted to the Letters Editor and Commentaries to Commentary Editor Ken Terry, Billboard, 1515 Broadway, New York, N.Y. 10036.
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“...a shimmering new
album of tempests in an
especially likable teapot...
Colvin’s natural voice is a pure,
flutelike breath.™

—Newsweek

“Shawn Colvin epitomizes the
diversity of quality music...
an artist whose time has come.”

—Albw Network

“Fat City” lives up to all
expectations, Colvin’s
songwriting is more assured
than ever.”

—The New Yorker

a stunning work of
folk-pop frem
ding lights.”

toago Tribune

“Shawn Calvin has added
new class to the singer
songwriter genre. Her ny
hooks are subtle
expressive, her
confident, |
thoughtful.

mo

colvin
“fat city

She won a Grammy Award for her debut album,

Steady On.” Now, with a sold-out U.S. tour and with Round Of Blues on VH-1™,

Shawn (akes vou on an exhilarating trip to “Fat City,” her ¢ritically-acclaimed new album.

Next stop: a kand to back her ¢n teur this spring, and I Don’t Know Why, the follow-up single and

video that Billbeard hails as “a sang destined to be a pop standard.”

® Don’t miss Shawn on The Tonight Show, February 1st.

Cleveland, Peabody’s @ Toronto, Ultrasound ¢ New York City. The Bottom Line — 4 shows ¢ Washington
1 L 1992 TOUR:

e Baston, Charles Playhouse — 2 shows ¢ Chicago. Schuba’s — 3 shows ¢ Car ndale. Southern llll
apollﬁ Fin e — 2 show “hiladelphia. Theater Of Living — 3 shows * Nashville. 328 Perf e Hall. o n, Variety
efellers o Da ‘. Worth, Ca Of Dreams

‘exas Union Ballroom * Boulder, B Theai.er ol m| : Vari
wbddour — ows ¢ San FiGneisco, Grea latl — 3 shmw. o Se.nule H ge — ‘) shows

s -aw “".

. Gast
ustin, Universi
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PILZ is looking for marketing
strategies from people who are
good at creating new markets.
Are you one of them?

We are now offering marketing pioneers like
you a worldwide sensational opportunity.

To introduce our 1 and 2 CD Pilz jewel box,
we now offer you two top quality classic CDs
in our new jewel box for a sensational price
which nobody has ever seen before.
Doesn't this sound like a great deal?

We have setour prices atalevel forcompanies
who can move large quantities at a time.
Please call us for further details.

One step ahead - Typisch PILZ

Loz

INDUSTRIES

PILZ MEDIA GROUP, Kranzberg/Munich, Germany, Tel.. 0 81 66/ 670-136, Fax: 081 66 /670-293
PILZ AMERICA INC., Concordville, PA, USA, Tel.: (215) 459-5035, Fax: (215) 459-5958 * PILZ JAPAN K K., Tokyo, Japan, Tel.: (03) 3445-0181, Fax:(03) 3445-5101
PILZ ITALIA S.R.L., Bussolengo (VR), Italy, Tel.: (045) 6 70 02 40, Fax: (045) 6 70 02 41 « PILZ ESPANA S.A., Avila, Spain, Tel.: (918) 25 28 39, Fax: (918) 25 28 35
PILZ UK. Ltd., Didcot, Oxon, Great Britain, Tel.: (0235) 81 17 96, Fax: (0235) 81 19 98 « PILZ FRANCE S.A.R.L,, Paris, France, Tel.: 1 44.95.04.50, Fax: 1 44.95.04.59
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...thanks you for your support in ] 992

YOU PLAYED A KEY ROLE IN THE SUCCESS OF SUCH DIVERSE PROJECTS AS

LUCKY'_- § A
DUBE[ © /g8 g

z ut %,
> 0 Time
Hery aser &

Duid indly
It Madagastar

OFRA HAZA LUCKY DUBE HENRY KAISER AND CHUCK JACKSON JOHN STEWART
DAVID LINDLEY IN AND

KIRYA ROUSE MADAGASCAR CISSY HOUSTON BULLETS IN THE

. OF EXILE HOUR GLASS
EarpentrarCviog 4 A A WORLD OUT OF TIME  I'LL TAKE CARE
Music Album and Reggae’s brightest OF YOU A master s'nger-songwriter

Grammy Nominee. new risig star. Eight months on the Billboard
World Mus ¢ Chart - Two r'n’ k legends in @

and still holding. criically acclaimec release.

delivers his Stcte of
the Union address.

AND WE LOOK FORWARD TO AN EXCITING

ATRIBUTETO A A Tl

CURTIS MAYFIELD

JERRY BUTLER, DON COVAY, JOHN SEBASTIAN
STEVE CROPPER, LANI

GROVES, MICHAEL HILLand  TAR BEACH

VERNON REID, HUEY LEWIS )
and the NEWS, DELBERT Welcome bazk a CUTTY RANKS

McCLINTON, DAVID rock ‘n’ roll hitmaker.

SANBORN, ANGELA STREHLI,  (shipping in Febr.ary) FROM MIHEART
BUNNY WAILER and KIM

WILSON. (shipping in March)

i

THE CONNECTION

INSIDE OUT \ ,
Featuring Glean Alexande-,
Danry Gettlieb, DOLORES KEANE

L ave LcRue 3nd T Lavitz
e povelefueand! @ SOUD GROUND

more surprises from Jazztusion all-stars
Madagascar; a new release from Glenn Alexander now charfing at NAC.  New from this

(to follow-up his recent top-ten contempcrary jazz album); and a majc- Irish star.
new album from Phil Coulter, who has over 500,000 Shanachie units sold shipping in March;. (shippag in March)

SHANACHIE ENTERTAINMENT 201.579.7763 ¢ DISTRIBUTER EXCLUSIVELY BY KOCH INTERNATIONAL 516.938.8080

Now breaking in the
clubs and hiphop radio.
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NEW YORK—Video Treasures
has bolstered its management
team as part of an effort to replen-
ish its larder of prerecorded pro-
grams. The budget video supplier,
based in Troy, Mich., hired David
Stevens to fill the new post of VP
of product licensing and acquisi-
tions.

Stevens had been buying in an-
other capacity—he was VP of vid-
eo purchasing for rackjobber
Handleman Co., which owns Video
Treasures. His place is being tak-
en by Mario DeFilippo, who has
been promoted to senior VP and
video product manager, reporting
to senior VP of merchandising

Video Treasures Polishes Up

Stevens To Focus On Acquisitions

Lawrence Hicks. Jerry Adams
takes over DeFilippo’s responsibil-
ities as VP and musie product
manager.

Everyone is supposed to win in
the move. Stevens comes aboard
to shoulder some of the burdens
handled by Video Treasures presi-
dent George Port. “George was
wearing a lot of hats,” notes a
competitor. By taking better ad-
vantage of supply-side margins,
Video Treasures could become a
major contributor to Handleman’s
bottom line. Right now, though,
“it’s not that important” in Hand-
leman’s profit picture, claims Lad-

(Continued on page 85)

New U.S. Trade Rep Brings
Entertainment Expenience

B BY BILL HOLLAND

WASHINGTON, D.C—Los Angeles
lawyer Michael (Mickey) Kantor, who
was confirmed by the Senate Jan. 19
as the new U.S. Trade Representa-
tive, is familiar but not intimate with
entertainment industry trade con-
cerns, according to industry sources
who know him.

In recent years, Kantor, who was
President Bill Clinton’s national cam-
paign chairman, has worked primari-
ly as a government-relations lobbyist.
But his former law firm, Los Ange-
les-based Manatt, Phelps, Phillips &
Kantor, has a large number of enter-
tainment industry clients.

Kantor’s firm, according to a
source there, has a division of 15 law-
yers and staffers working with more
than 250 music-industry clients, in-
cluding Hammer, Barbra Streisand,
Guns N’ Roses, Bobby Brown, and
Giant Records, the joint venture be-
tween entertainment mogul Irving
Azoff and Warner Bros. Records.
Former label clients include Geffen
and Elektra Records, both of which
now have in-house legal counsel.

According to disclosure papers
filed with the U.S. Office of Govern-
ment Ethics, several of Kantor’s for-
mer clients include offshoots of TV
and movie entertainment companies,
although most are rail and oil compa-
nies.

Kantor’s main area of expertise is
in “legislative advocacy,” or lobbying
the causes of clients at the state and
federal level. However, he has
worked with lawyers in the firm on
music-related cases in several in-
stances, according to a source.

RIAA'S VIEW
“I suspect Mickey knows some-
thing about what goes on and the
problems we face in this industry,”
says Jay Berman, president of the
Recording Industry Assn. of Ameri-
ca, who has known Kantor for many
years through mutual involvement in
Democratic politics. “But I don’t
think he’s been involved in the trade

aspects of our business.”
Sources say that Kantor has
friends and business associates in
(Continued on page 29)

Blockbuster Sizes Up PPV Potential
Talks Home Delivery With Bell Atlantic

B BY SETH GOLDSTEIN

NEW YORK—BIlockbuster Enter-
tainment, the video retailing giant
that has long downplayed the com-
petitive threat of pay-per-view, now
appears ready to jump into the PPV
business itself.

The chain reportedly is discussing
an electronic delivery service with
Bell Atlantic, which would use phone
lines to transmit movies to subscrib-
ing VCR owners. Bell Atlantic re-
cently announced plans to introduce
this kind of service to home owners in
northern Virginia next year, al-
though the phone company lacks the
software support Blockbuster could

supply.

Blockbuster might be the missing
link, even at the expense of its corpo-
rate and franchised stores, which
generated revenues in excess of $1.6
billion in 1992. In fact, says one Wall
Street analyst, Blockbuster is champ-
ing at the bit. “They feel Bell Atlantic
[won’t be] quite ready” for a full-
blown national service for four or
five years, he says.

Blockbuster won't deny it’s talking
to Bell Atlantic, but company spokes-
man Wally Knief says, ‘“We’re not
prepared to discuss any specifics.”
Bell Atlantic’s Larry Plumb confirms
only that the telephone company is in
discussion “with a wide range of sup-
pliers.”

One home video supplier executive

Mann About Town. Terry Ellis, president of the imago Recording Co.,
announces the signing of singer/songwriter Aimee Mann, former lead singer of
Til Tuesday. Mann's solo debut album, “*Whatever,” is due out on imago in Aprii.
Shown, from left, are Ellis; Patrick Rains, Mann’s manager; Mann; and Kate
Hyman, VP of A&R, imago.

Musicland Basks In $1 Billion Year

B BY DON JEFFREY

NEW YORK—Musicland Stores
Corp. reports that 1992 brought
the music and video retailer its
first $1 billion year in sales and a
healthy increase in profits.

Sales for the year that ended Dec.
31 rose 9.5% to $1.02 billion from
$932.2 million the year before.

B BY ERIC BOEHLERT

NEW YORK—Is there a finite
number of times the same song
can be a radio hit? In the case of
Dolly Parton’s anthem of devo-
tion, ‘“I Will Always Love You,”
the answer seems to be no.

As Whitney Houston’s version
continues its dominance on several
charts, Parton’s own rendition of
the love song is stirring radio in-
terest for the third time. Accord-
ing to Broadcast Data Systems,
more than 80 country stations
have added it to their playlists in

Many Formats Love ‘Always Love You’
Houston Hit Revives Parton Paean

been an automatic hit for every-
one, though; yet another version
of “I Will Always Love You,” by
John Doe, recently failed to ignite
radio interest.

The single has traveled down an
unusual path. In 1974, the song was
released as a single from Parton’s
“Jolene” album. Eight years later,
in an updated version, “I Will Al-
ways Love You” landed on both the
“Best Little Whorehouse in Texas”
soundtrack and Parton’s “Greatest
Hits” release. The second time
around, the single garnered major
airplay at country radio, going to

Same-store sales, which mea-
sure the average receipts from
units open at least one year, in-
creased 3.1% during the year.

The company attributes the com-
parable-store gains to double-digit
increases in sales of CDs and home
video product.

Keith Benjamin, a securities an-
alyst with Ladenburg, Thalmann,
says, “The comps could have been
a little better, but they made up
for them with slightly better mar-
gins.”” The analyst says Musicland
did well selling catalog music ti-
tles, which yield higher profit mar-
gins than current hits.

The company, which is the big-
gest music retailer in the U.S., in-
creased its number of stores in
1992 to 1,135, a net gain of 94. Mu-
sic units operate under the names
Sam Goody and Musicland, while
the sell-through video outlets are
called Suncoast Motion Picture Co.
Two newer concepts are On Cue
(13 music, video, and book stores
set in small towns) and Media Play
(one 40,000-square-foot full-ser-
vice store).

Benjamin says, ‘“The Suncoast
stores continue to perform quite
well and this year they made a rea-
sonable amount of money.”

$15 million from $7.7 million the
year before.

Although operating profit (before
taxes, interest payments and depre-
ciation charges) jumped 10.4% to
$94.4 million from $85.6 million the
year before, a big reason for the
strong rise in net income was the
sizable reduction in Musicland’s in-
terest payments on debt. The com-
pany used the $137 million it raised
in an initial public offering of stock
last March to redeem $122.6 million
worth of high-interest bonds. Its
long-term debt stood at $188.4 mil-
lion at year’s end.

Musicland’s common shares, how-
ever, have not returned to the
$17.125 high they attained after the
stock offering. At press time they
closed at $12, up 62.5 cents, in New
York Stock Exchange trading.

AFRAID OF BLOCKBUSTER

Benjamin believes the stock is un-
dervalued for two reasons: ‘‘The
comps are in the lower end of peo-
ple’s expectations. And people are
afraid Blockbuster is going to put
competitive pressure on Music-
land.” Last year Blockbuster, the
leading video retailer in the U.S., en-
tered the music business by acquir-
ing two chains, Sound Warehouse

wonders why Bell Atlantic would
“partner up” with Blockbuster, not-
ing that the studios prefer dealing
with as few middlemen as possible.
One answer, according to a Wall
Street source, is that Blockbuster has
the database technology, knows Hol-
lywood, and presents a friendlier face
to the public than a telephone compa-
ny.

Another possibility: Bell Atlantic
might see a need for a partner like
Blockbuster that has expertise in
gauging public demand for a wide
range of new and older movies.

If a partnership develops, it is un-
likely that Blockbuster could rely on
the first-sale doctrine—which allows

(Continued on page 85)

Int’l Music Vids
Retumn to Japan
Via DBS, Gahle

B BY STEVE McCLURE

TOKYO—Foreign music is slowly
but surely returning to television in
Japan, following a long drought in
which there was hardly a nonJapa-
nese videoclip to be seen on the air-
waves here.

In recent months, the country’s
leading commercial satellite broad-
cast company has boosted its foreign-
music programming; two satellite TV
stations specializing in music have
started broadcasting; and “Juliana’s
Tokyo Live,” featuring rap/R&B art-
ists performing in a popular Tokyo
disco, has returned to the air.

After the demise in June 1991 of
“MTV Japan,” a magazine-style pro-
gram on the Tokyo Broadcasting Sys-
tem featuring material culled from
the U.S. network as well as videos of
Japanese bands, there was little op-
portunity to see foreign videoclips on
Japanese TV. This made life especial-
ly difficult for anyone trying to pro-
mote overseas product in this mar-
ket. Satellite TV has done a lot to
change that, but it suffers from a
dearth of subscribers, and questions
are being asked about the future of
the satellite channels.

Music consortium-owned Space
Shower, a 20-hours-a-day all-music
station previously available only on
cable, started satellite broadcasts
this spring on a free, introductory ba-
sis. Since Oct. 1, it has been charging
subscribers a monthly fee of 900 yen
($7.25).

But Space Shower’s satellite ser-
vice has proved something less than a
hit with Japanese TV viewers. Cur-
rently, slightly more than 3,700
households have signed up in a coun-
try of 123 million, compared with
620,000 households nationwide that
see Space Shower on cable.

So far Music Channel, the Japa-
nese licensee for MTV owned by Pio-
neer Electronic Corp., TDK Corp.,
and advertising firm Tokyu Agency,
has signed up only 6,000 subscribers
since it opened in October. However,
it hopes to reach the 30,000 mark by
March. Besides satellite subscribers,
about 550,000 people nationwide have
been able to see the service via cable
since Oct. 1.
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recent weeks. The song has not (Continued on page 78) As for profitability, Musicland’s and Music Plus. But Benjamin adds, Like Space Shower, Music Channel
net income for 1992 rose 95.5% to (Continued on page 95) (Continued on page 50)
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Sammy Gahn: A Legacy Of Hits

Late Lyricist’s Work Spanned Styles, Eras

@ BY IRV LICHTMAN

NEW YORK—Sammy Cahn, who
wrote lyrics for dozens of pop stan-
dards, died Jan. 15 of congestive
heart failure at Cedars-Sinai Medical
Center in Los Angeles at the age of
79.

In the course of his 60-year career,
Cahn penned a range of hit songs, in-
cluding “Three Coins In The Foun-
tain,” “Love And Marriage,” “High
Hopes,” “Call Me Irresponsible,” and
“My Kind Of Town.” Combining a
Tin Pan Alley simplicity and direct-
ness with the craft and discipline of

Sammy Cahn listens to composer Jule
Styne play a tune.

Broadway’s best wordsmiths, Cahn
chronicled the swing era, the roman-
tic longings of the World War II
years, and the well-being and opti-
mism of postwar America.

In recent years, Cahn, a winner of
four Academy Awards, dedicated
much of his energies as president of
the Songwriters Hall of Fame to the
opening of a Hall museum in New
York. It is expected to open sometime
this year.

An ASCAP board member and VP,
Cahn’s most creative years were in
the '40s and '50s. His chief collabora-
tors were composers Jule Styne and
James Van Heusen, with whom he
wrote a string of hits, many of which
were sung by Frank Sinatra.

In describing Cahn’s skills as a lyri-
cist, Sinatra once called him “gifted,
expressive, original, commercial, tire-
less, funny; all come out in his lyrics.
I've never known, never sung a Cahn
song that didn’t say something. May-
be a few words or a line or two, but
he made his point...” Sinatra de-
seribed the lyricist in liner notes that
accompanied the recording of Cahn’s
1972 appearance at New York’s 92nd
Street Y, which was recently reissued
by DRG Records.

SPEED DEMON
Cahn was legendary for the speed
with which he could complete a lyric.
Styne, his collaborator on 19 films
and three Broadway shows—one of

Gapricom Brings Fire/Fury
CGlassics To Light In CD Set

@ BY DEBBIE HOLLEY

NASHVILLE—Capricorn Records is
readying “The Fire/Fury Records
Story,” the label’s third release from
its Capricorn Records Presents se-
ries. The Fire/Fury project is a dou-
ble-CD longbox set that features 51
cuts of classic blues and R&B materi-
al, along with a number of rare sides
from one of the first black-owned in-
dependent labels of the '50s and '60s.

The project was produced by Diana
Reid Haig, and follows Capricorn’s
release of the “Scepter Records Sto-
ry” and “Elmore James—King Of
The Slide Guitar” boxed sets. Avail-
able in CD only, the set is slated for
release Feb. 23 and will carry a $24.98
list price.

The collection includes Wilbert
Harrison’s “Kansas City,” Buster
Brown’s “Is You Is Or Is You Ain’t
(My Baby),” Lee Dorsey’s “Eenie
Meenie Miny Mo,”” Mighty Joe
Young’s “Why Baby,” Gladys Knight
& the Pips’ “Every Beat Of My
Heart,” King Curtis’ “Soul Twist,”
Elmore James' “Dust My Broom,”
Bobby Marchan's “There Is Some-
thing On Your Mind, Parts 1 And 2,”
and Lightnin’ Hopkins’ “Mojo Hand.”

Among the other acts featured on
the package, which offers multiple

cuts by some artists, are Tarheel Slim
and Little Ann, Titus Turner, Sam
Myers, Don Gardner and Dee Dee
Ford, Arthur “Big Boy” Crudup, and
Noble “Thin Man” Watts, Les Cooper
& the Soul Rockers, and Bobby Por-
ter. The rare material includes cuts
that were never before released in
the U.S. or never available on CD,
along with two previously unreleased

(Continued on page 87)

them the classic ““High Button
Shoes”’—told his biographer, Theo-
dore Taylor, “... [Cahn] could write
things in a minute. He was incredibly
fast. Sammy wanted to stay in action,
not sit in creative loneliness like a
[Frank] Loesser or Alan [Jay] Lerner
... He never wanted to leave me
without an idea for a song. So out
came the laundry slips, any time of
day or night.”

When Styne and Cahn began work-
ing together in 1942, shortly after the
start of World War II, they penned
material that took romantic note of

(Continued on page 87)

Columbia’s Newest. Columbia executives congratulate singer/songwriter/
guitarist Jeff Buckley on his signing to the label. Shown, from left, are Paul
Rappaport, VP of artist development, Columbia; George Stein, attorney; Don
lenner, president, Columbia; Buckley; David Kahne, senior VP of A&R,
Columbia; Jonathan Polk, East Coast director of business affairs, Sony Music;
and Steve Berkowitz, director of A&R/marketing, Columbia.

Letterman-Leno Battle Gould Impact Music Acts

More Competition Seen For Top Entertainers

W BY CRAIG ROSEN

LOS ANGELES—The Dave vs. Jay
talk-show battle, coming to a TV
near you this summer, is likely to
heat up the jockeying for music acts
on late-night exposure. As David
Letterman’s CBS show goes head-
to-head with Jay Leno’s NBC gab-
fest in the 11:30 p.m. time slot, acts
may be forced to choose one show
or another.

In the past, it has not been too un-
common for a musical act to hit both
“The Tonight Show’’ and ‘‘Late
Night With David Letterman” with-
in a period of weeks, or even to ap-
pear more than once on one of the
shows. For example, Geffen act Arc
Angels played ‘“The Tonight Show”
Nov. 24. Less than two months lat-
er, on Jan. 6, the band made its sec-
ond appearance on “Late Night.”

While this apparently did not ruffle
the producers of ‘“The Tonight
Show,” the switch of Letterman to
the earlier time slot is certain to heat
up the competition for acts, whose
record sales often benefit from talk-
show appearances.

An indication of how fierce the tal-
ent battle might become was seen in
September, when “Tonight Show”
executive producer Helen Kushnick

was ousted after crossing swords
with manager Ken Kragen. Kush-
nick was allegedly so upset about
“Tonight Show” guest Travis Tritt's
planned performance on “The Ar-
senio Hall Show” that she canceled a
scheduled “Tonight Show’’ perfor-
mance by Trisha Yearwood, another
of Kragen's clients.

According to Robert Morton, co-
executive producer of ‘‘Late
Night,”” who will make the move
with Letterman to CBS, the new
show will have a slightly different
booking policy than did ‘‘Late
Night.”

“We’ll broaden it a little, keeping
in mind that there is a different au-
dience at 11:30 p.m. than there is at
12:30 a.m., but we will basically
maintain the same overall philoso-
phy,” he says.

Some in the music industry hope
the booking policy of Letterman’s
new show will not hew too close to
the mainstream. Says one major-la-
bel publicist: “If [Letterman] con-
tinues the way it's going now, it
would be really great. Everyone will
have a place to go. But if they go
more mainstream, it's going to be
more competitive. How could it not?”

That publicist adds that, in the
past, the Letterman show may have

W BY DEBBIE HOLLEY

NASHVILLE—If contract negotia-
tions go as expected, country mu-
sic’s super producer, Tony Brown,
will become president of MCA Rec-
ords/Nashville, and current presi-
dent Bruce Hinton will become
chairman of the label. If the talks do
not lead to this resolution, Brown,
now executive VP/head of A&R, ap-
parently intends to leave the label.
John Mason, the attorney repre-
senting Brown, says he expects
“Tony Brown'’s status as an employ-
ee or executive of MCA Records to

Brown Seeks MCA/N'ville Presidency

be resolved within the next week”
and that an announcement will be
made shortly thereafter.

Mason, who handled Jimmy Bow-
en’s much-talked-about Liberty deal
last year, confirms Brown is negoti-
ating with MCA Records, but de-
clines comment on whether Brown’s
contract is up. However, he notes,
“When the opportunity arises, you
can renegotiate a contract ahead of
time.”

Mason, who hopes to complete the
negotiations while in Los Angeles
this week, says speculation that
Brown’s status will change to presi-

dent of MCA/Nashville is correct:
“If he stays there, he will be the
president,” says Mason. “Bruce will
be the chairman.”

While it has been reported that
Brown was negotiating with Sony
Entertainment, Mason says much of
the information that has been re-
ported is not valid and “there is no
deal with Sony.” He adds Brown
never had any discussions with
Sony.

Sony representatives could not be
reached for comment by press time.
MCA Records declined to comment

(Continued on page 96)

tolerated not getting the first shot
at some big-name acts because of
its 12:30 a.m. time slot. But once the
program moves to 11:30 p.m., Let-
terman will want the big names
first.

Morton says the earlier time slot
may give Letterman access to a
number of artists that didn’t appear
on “Late Night.” “A lot of acts that
didn’t do the show in the past will
know that they will be exposed to a
larger audience and [that] we will
likely have larger and updated stu-
dio facilities,” he says.

“Tonight Show" co-producer/
head of talent Bill Royce says the
Leno show will not attempt to
counter-program to fend off Letter-
man. He notes that, since Leno took
over the show, guests have ranged
“from Morrissey and Randy Travis
to Motorhead in between.”

Adds Royce, “Every show wants
every big name first and that's my
job to get them.”

SHAFFER STILL A FIXTURE

Morton notes the new Letterman
show will probably continue the
practice, established on ‘““Late
Night,” of having all the acts that
appear on the show perform with
band leader Paul Shaffer and the
house band, which will also make
the move to CBS. Several insiders
suggest the “Tonight Show” may
have a slight edge over the new Let-
terman show because that policy
doesn’t sit well with some artists.

Says one major-label publicist,
“People are going to go to the show
where they can do what they want
as artists.”

Royce says, ““I think the artist
should do what’s best for the art-
ist.”” He adds that “Tonight Show”
guests are given the opportunity to
perform with Branford Marsalis
and the band or by themselves.

NEW YORK, NEW YORK
Some publicists say a big factor in
the upcoming battle between Leno
and Letterman is where Letterman
and CBS decide to locate the new
(Continued on page 87)
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‘Friday Night Vids’
Clips Titles In Bid
For More Variety

@ BY DEBORAH RUSSELL

LOS ANGELES—The production
team at “Friday Night Videos,” the
late-night music video program air-
ing weekly on NBC, has bowed to in-
dustry pressure and revised the
show’s format for the second time
since the beginning of the year.

The Jan. 9 and Jan. 16 editions of
the hourlong program, which actual-
ly airs early Saturday morning from
1:30 a.m., featured a slate of excerpt-
ed music videos, edited and tied to-
gether in genre-specific ‘“mixes.”
Only about four clips were played in
their entirety, or near entirety.

The new format appeared with no
prior warning, and Gary Considine,
senior VP and executive in charge of
production at NBC Productions, con-
tacted labels by letter following the
Jan. 9 broadcast. Considine’s letter
detailed his vision for “Friday Night
Videos” as he explained to the labels
his method to increase the number
and variety of music videos repre-
sented weekly on the program.

But while the show’s usual eight-
clip playlist appeared to more than
doub?e, a number of major labels, in-
cluding Columbia, Epic, and Warner
Bros., communicated to Considine
their displeasure about the appear-
ance of edited videos. Some labels
threatened to pull service if the show
did not begin to air all videos in their
entirety.

Considine met with executives at
Columbia and Epie, and says he has
communicated with a number of oth-
er majors about his future plans for
the show.

“We plan to work in sync with the
labels,” says Considine. “Our objec-
tive is to make the show as energetic
as possible. We are still trying to find
a means of showing as many videos
either in full, or in some special cases,
excerpted format.”

The latest episode of ‘‘Friday
Night Videos,” set to air Jan. 23, was

(Continued on page 90)

RECORD COMPANIES. Rick Camilleri is
promoted to president of Sony Mu-
sic Canada. He was VP of business
affairs. (See story, this page.)

Don Rubin is named executive
VP of A&R for EMI Records Group
North America in New York. He
was senior VP of A&R for SBK.

Bruce Resnikoff is promoted to
senior VP/GM of special markets
and products for MCA Music Enter-
tainment Group in Los Angeles. He
was senior VP of special markets
and products for MCA Records. In
other appointments, Mark Rose is
named Northwest regional promo-
tion manager for MCA Records in
Seattle. He was local promotion
manager for Atco.

Alan Mintz is appointed senior
VP, West Coast, for Epic Records in
Los Angeles. He was a partner in
the law firm of Ziffren, Brittenham
& Branca.

Michael Linehan is promoted to

Heartfelt Campaign. Tony Martell, left, president of the T.J. Martell Foundation,
announces that the theme of this year's campaign is *‘The Heart of Music” and
that Recording Industry Assn. of America president Jason Berman will be T.J.
Martell’s 1993 honoree. The announcement was made at a kickoff luncheon in
Los Angeles. Shown, from left, are Martell; BMI president/CEO Frances
Preston, last year's honoree; Berman; Floyd Glinert, chairman of the T.J. Martell
board of directors; and Motown Records president Jheryl Busby.

EMI Sets Prod’'n Unit,
Grows Publishing Base

@ BY IRV LICHTMAN

NEW YORK—EMI Music Publish-
ing is stepping up nontraditional ave-
nues of exposure for its writing tal-
ent and plans to broaden its services
this year with the establishment of a
separate record production company.

The expansion is spearheaded by
John Sykes, newly appointed execu-
tive VP of talent acquisition and mar-
keting.

“Copyrights are our stars,” says
Sykes, previously EMI Music Pub-
lishing’s executive VP of operations.
“We want to create a synergy be-
tween the creative and marketing ar-
eas that will allow us to support our

Questions Arise Ahout Old ‘Young’ Tapes

@ BY WILLEM HOOS

AMSTERDAM—An album released
in the Netherlands, purportedly com-
prised of lost tapes from an early
Neil Young session, has been chal-
lenged as a fake by Warner Music
Holland. The album, “Neil Young—
The Lost Tapes,” was released on
Blaricum CD (BCD), and has sold
more than 20,000 copies, according to
its distributor.

Neil Young has personally denied
his involvement in the recordings,
supposedly made in Nashville in 1967.
His denial has sparked off further
speculation as to whose voice is on
the tapes.

Warner Music Holland has taken
legal action against Blaricum CD
(BCD), the company that issued the
17-track compilation, demanding its
complete withdrawal. The action was
taken after the Dutch subsidiary con-
tacted Warner Music International,
which, in turn, approached Young.

In Young’s sworn affidavit to
Warner Bros., he states: “None of the
solo guitar instrumental perfor-
mances on the record are [mine].
None of the vocal renditions [are

EXECUTIVE TURNTABLE '

RESNIKOFF

VP of album promotion for Reprise
Records in Los Angeles. He was na-
tional album promotion director.

Stephen K. Peeples is named na-
tional director of press and editorial
for Rhino Records in Los Angeles.
He was head of his own production
company.

Bernie Horowitz is appointed di-
rector of sales and marketing for
BMG Kidz in New York. He was VP
of sales with Select Records.

PUBLISHING. John Sykes is promot-
ed to executive VP of talent acqui-

mine). None of the musical composi-
tions embodied on the record were
written by me.”

A top Dutch expert and author on
Neil Young, Lucien van Diggelen,
says the music and vocals have noth-
ing to do with Young. “It’s just fake,”
he says.

BCD counters the main allegations
made by press and experts—that the
voice is too high for Young—by say-
ing that it used a Sonic Solutions No
Noisesound restoration system to
clean up the master.

Rob Schouw, marketing manager

for Warner Music Holland, says, “We
immediately heard it was not Young’s
voice and guitar playing.”

Huub Hermus, managing director
and co-owner of BCD, insists that
Young recorded the tapes at Quadro-
phonic Sound Studios in Nashville,
before 1968. The studio closed in May
1988,

Hermus says he bought the tapes
from Robert Vinson, a Nashville-
based auctioneer, and that Bruce C.
Elrod, who owns Nashville label Lost
Gold, was the intermediary in the

(Continued on page 95)

TORONTO—Rick Camilleri has
been appointed president, Sony Mu-
sic Canada, effective immediately.
Camilleri, 32, joined Sony Music
in 1988 and was most recently VP
of business affairs. Reporting to
Tom Tyrell, executive VP of Sony
Music International, he will oversee
Sony’s Canadian operation, which
employs 270 people with seven of-

Camilleri Takes Baton At Sony Canada

fices nationally.

“Rick has a keen understanding
of the dynamics of the Canadian re-
cording industry,” says outgoing
president Paul Burger, now chair-
man and CEO of Sony Music Enter-
tainment U.K. “I have every confi-
dence that he will continue to aggres-
sively pursue and promote Canadian
talent at home and abroad.”

LINEHAN

MINTZ

sition and marketing for EMI Mu-
sic Publishing Worldwide in New
York. He was executive VP of cre-
ative operations for EMI’s U.S.
music publishing operation. (See
story, this page.)

John M. Shaker is appointed se-
nior VP of licensing at BMI in New
York. He was senior VP at MTV
Networks.

Andrew Jenkins is named GM
of BMG Music Publishing Interna-
tional Ltd. in London. He was GM
of Polydor Records.

Paul McKibbins is named direc-

writers and artists from song cre-
ation to its sale at the cash register.”

The new company, EMI Music
Publishing Record Production, is slat-
ed to start sometime this year, ac-
cording to Sykes, although the acts
with which it will
be working have
not yet been cho-
sen.

Among the out-
lets the company
is exploring for its
talent are off-
Broadway plays,
supported
through catalog
promotions, on-air giveaways, and
record retailer tie-ins.

One such project, an off-Broadway
revue called “Tapestry,” set to open
in February, will enlist standard pop
songs written or co-written by Carole
King. According to Sykes, EMI Mu-
sic Publishing is partially backing the
revue, and EMI Music has an option
to release the original cast album on
one of its labels.

“We've teamed with Sony Music to
set up Carole King catalog promo-
tions and on-air giveaways, as well as
tie-ins with Tower Records, Sykes
says, adding that, if successful, the
show could serve as a “blueprint” for
similar future involvements.

In addition, EMI Music publicity
chief Jennifer Bandier will hire an in-
dependent publicity firm to work
with EMI’s writers and artists on a
consumer and trade basis.

In his new capacity, Sykes will now
also interface with Virgin Music, an
EMI Music-owned entity that oper-
ates autonomously under Kaz Utsu-
nomiya.

Sykes will continue to report to
Martin Bandier, chairman/CEO of
EMI Music Publishing Worldwide.
“Our mandate comes from Marty,
who is both progressive and aggres-
sive,” says Sykes. “He wants us to
think like managers and record labels
on every level.”

(Continued on page 90)
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HOROWITZ SHAKER

tor of publishing for Rilting Musie
Inc. in New York. He was director
of publications at Tommy Valando
Publishing Group.

Kim Jackson is appointed asso-
ciate director of writer/publisher
relations for BMI in New York.
She was a paralegal at the enter-
tainment law firm of Denise
Brown-Noel.

Ramon Arias is named Latin
professional manager at Peermu-
sic in New York. He was promo-
tions assistant for Joey Boy Rec-
ords.

JENKINS

FUNDERBURG

DISTRIBUTION. Sparrow Distribution
in Nashville promotes Mark Fun-
derburg to VP of sales and mar-
keting, Linda Klosterman to di-
rector of marketing, Steve Sano to
director of customer service and
telemarketing, and Kyle Fenton
to manager of national promotion.
They were, respectively, senior di-
rector of sales and marketing,
manager of marketing, manager
of customer service and telemar-
keting, and coordinator of national
promotion.
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Duran Duran Makes Grand Re-Entrance
Multiformat ‘World’ Single Hails Diverse Set

B BY MELINDA NEWMAN

NEW YORK—It would seem that
Duran Duran has come back into fash-
ion. After a three-year dry spell, the
British band that burst into promi-
nence in the early '80s is exploding on
the charts with “Ordinary World.”

Not only has the song reached the
top 20 of the Hot 100 in four weeks, it
is turning into a multiformat smash as
it climbs both the Adult Contemporary
and Modern Rock Tracks charts.

“When flairs came back we knew,”
says bassist John Taylor, laughing.
“We said, there's a "70s revival going
on; it’s only a matter of time before
they hit the '80s and get to us.”

Keyboardist Nick Rhodes adds,
“When we first came out, we were a
fashionable English band, and things
that go out of style obviously do come
back in style, thank goodness.”

Or it could all be as simple as Capitol
Records director of artist development
Rob Gordon states: “The time is right
for Duran Duran again.”

Good timing aside, the band’s suc-
cess has more to do with the fact that
it has made its strongest and most di-
verse record in years. The self-titled al-
bum, due from Capitol Feb. 23, con-
tains an unlikely collaboration with
Milton Nascimento on the acoustic,
soaring “Breath After Breath,” as well
as a cover of the Velvet Underground’s
“Femme Fatale.”

Despite the stasis of the last few
years, any doubts Taylor, Rhodes, and
singer Simon LeBon had about their
abilities were gone by the time they
stepped into guitarist Warren Cucecur-
ullo’s studio to record “Duran Duran.”

“We went through our second-
guessing period when things first
started to go wrong, shall we say,
around [1986’s] ‘Notorious’ or [1988’s]
‘Big Thing’ because we were thinking,
‘What did we do wrong?” Previously,
we'd put out records and people would
start to buy them, and then suddenly
there was a big rebuff,” says Taylor.
“After [1990’s] ‘Liberty’ wasn't a suc-
cess, we said we've just got to go and
do better. It’s got to be stronger, the
writing, the playing, whatever ... We
actually second-guessed ourselves a lot
less on this record.”

However, once the band finished the
album, it temporarily lost some mo-
mentum by parting ways with longtime
manager Peter Rudge and signing with
Left Bank Management. “The split was
very amicable,” Rhodes says. “It was
just time to change. We needed an-
other situnation and so did he.”

Or, as Taylor puts it, “Peter stuck
with the band through seriously hard
times. He's great, but we just ran each
other into the ground.”

New management and the band de-
cided to delay the album’s release for
six months to set up the record. A big
component was generating excitement

Phish Aiming To Hook Wider

Fan Base Via New Elektra Set

B BY BRUCE BUCKLEY

SYRACUSE, N.Y.—~When Elektra
Entertainment reeled in Phish a few
years ago, the band came along with
its own ready-made following based on
almost a decade of touring. As the la-
bel prepares to release Phish’s second
effort, “Rift,” Feb. 2, its mission is
simply to widen the path cut by the
band.

“It’s not often that you can sign a
band that can already sell out shows
to 6,000 or 7,000 fans, so we just want
to continue whatever they are doing
right,” says Danny Kahn, Elektra’s
senior director of product develop-
ment. “As long as they continue to
make progress, there’s no reason for
us to interfere with what works.”

Ever since Phish first spawned its
unique fusion of rock, jazz, funk, and

PHISH: Mike Gordon, Trey
Anastasio, Jon Fishman, and Page
McConnell.

bluegrass in the clubs of Burlington,
Vt., in 1982, the band has relied on the
intensity of its live shows to garner at-
tention. In performances that can last
up to four hours, the members of
Phish have lent a distinctively light
side to their serious musicianship by
Jjumping around on trampolines, wear-
ing fruit on their heads, and playing
solos on a vacuum cleaner. “There’s a
certain level of absurdity that goes
along with our shows,” says keyboard-
ist Page McConnell.

Over its first seven years, the
band’s notorious live shows sparked a
strong underground network of fol-
lowers who spread its name across the
country. Phish fanzines, Phish cover
bands, and even a computer network
for exchanging bootlegs and band in-
formation (called “phishnet”) sprang
up and the band had successfully es-
tablished itself despite a lack of label
support.

In the fall of 1991, Elektra jumped
on the Phish bandwagon and has
helped feed the frenzy ever since. In
light of the band’s growing popularity,
however, Elektra’s approach to break-
ing it has been surprisingly conserva-
tive. “They’ve done everything their
way for the past 10 years to reach an
enormous level on their own and we
have to respect that,” Kahn says. “Our
goal is just to follow their path and
create greater opportunities for their
record with our strengths as a label.”

After the release of “A Picture Of

(Continued on page 18)

at Capitol Records, the group’s home
since its first record.

“When you’ve been with the same
record company for as long as we have,
unless you're consistently selling, they
peter out a bit,” Taylor says. “We had
to come on like a new band to rekindle
that excitement and it definitely hap-
pened with Capitol, they've been so
supportive.”

“It was really just getting people in-
terested in the first place,” Rhodes
says. “We have been sitting on the
shelf there for a while and all they
needed was motivating.”

The label in turn set its motivation
machines in order. “We worked hard
on changing people’s minds,” says Gor-
don. “Some people, press, retail, didn’t
want to hear about Duran Duran. A big
part of the job was sitting down and
getting them to listen to it.”

When the single first began to take
off, Capitol wanted to move up the al-
bum’s U.S. release but couldn’t be-

(Continued on page 20)

Elvis Is Everywhere. The Popinjays, purveyors of the song “Vote Elvis,” used
the U.S. Postal Service's launch of the Elvis Presley stamp as a media opportunity
to promote the duo’s first Epic album. Shown, from left, at the Beverly Boulevard
post office in Los Angeles, are former Monkee Peter Tork, Popinjays Wendy
Robinson and Polly Hancock, and guitarist Ben Kesteven.

THE START OF a new year ushers in the promise
of a fresh beginning and renewed hope, but often those
promises prove false. So it has seemed with 1993 as
we've already seen the deaths of such luminaries as
Dizzy Gillespie and Rudolf Nureyev, as well as of
several acquaintances. With this weighing heavily on
our mind, we found some solace in “True Emotion,”
the current single by Jennifer Warnes, partially writ-
ten as a dedication to another departed soul, Stevie
Ray Vaughan. “It was going to be a love song,” re-
counts Warnes during a visit to

Jennifer Warnes’ Emotional Rescue:
Imago Gets Its Mann; Pixies Go Sour

by Todd Rundgren and Mike Scott’s “Whole Of The
Moon.”

In an era in which performers who don’t write their
own material are often considered inferior to singer/
songwriters, Warnes is a constant reminder that the
ability to interpret and express others’ works is an art
within itself. “The point here is not who sang it, pro-
duced it, or wrote it,” she says. “The point is, does the
music connect with the life of the listener? Does it func-
tion? Everything else should sublimate to that.”

New York to tape a segment for
“CBS This Morning.” “Then my
niece called me and told me Stevie
Ray had died. I should point out
that I wasn’t a good friend of his,
we didn’t hang out in bars to-
gether, but he did play on my al-
bum and I revered him the way

NIPPER NOTES: Last week’s
BMG convention unveiled a few
talent tidbits. Former Til Tues-
day singer Aimee Mann has
signed with Imago Records . ..
Imago is getting into the sound-
track business with “Shortcuts,”

others did. When I heard the
news 1 was frozen to the spot. In
1974, 1 had a similar loss when my
fiance died suddenly. Since that
time, I have experienced half a dozen other sudden
deaths of close friends. The time ] spent in Austin
[working with Vaughan] was idyllic and very sweet.
And so it turned into a song about loss because that’s
what I know about.”

The song, a slow swelling of emotion, was No. 44 on
Billboard’s Jan. 23 Adult Contemporary chart. It fol-
lows AC hit “Rock Me Gently” as the second single
from Warnes’ “The Hunter” album. The record, on
Private Music, has been nominated for a Grammy in
the best-engineered-album field.

Commercial success has certainly recognized
Warnes, from 1975’s “Right Time Of The Night” to her
1981 duet with Joe Cocker, “Up Where We Belong,”
and her 1988 pairing with Bill Medley, “(I've Had)
The Time Of My Life” (both of which won Grammys
and Oscars), but its visits have been sporadic. How-
ever, her reputation as one of today’s top song inter-
preters has been on a steady course upward. That re-
gard reached a near fever pitch among critics and
fellow artists with “Famous Blue Raincoat,” her 1986
collection of Leonard Cohen covers. On “The
Hunter,” which she co-produced, she brings her con-
siderable skills to such songs as “Pretend You Care”

by Melinda Newman

the album from Robert Altman’s
next film. Both movie and record
will be released later this year . ..
Rickie Lee Jones is producing
Leo Kottke’s next album for Private Music. . . Private
Music has signed A.J. Croce, son of Jim ... Dionne
Warwick’s upcoming Arista album contains the first
collaboration in 20 years between Burt Bacharach
and Hal David . . . “Boomerang” soundtrack sensation
Toni Braxton’s solo debut will be one of the first rec-
ords released by LaFace in 1993 ... Zoo Records is
now distributing SRC Records. Among the projects
coming through that pipeline will be a new David
Clayton Thomas release.

UPDATE: Though it’s been rumored for awhile, the
breakup of the Pixies is now official. Leader Black
Francis is working on a solo album, to be released in
March by Elektra, under the clever moniker Frank
Black. David Lovering is recording with Nitzer Ebb,
and Kim Deal is continuing on with her other group,
the Breeders ... Allen Toussaint has replaced Bar-
rett Strong on the upcoming “In Their Own Words”
singer/songwriter tour.

Assistance in preparing this column was provided by
Ed Christinan.
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AI\ NIE LENNOX

NOMINATED FOR
5 GRAMMY AWARDS:

“ALBUM OF THE YEAR”

“BEST POP VOCAL PERFORMANCE,
FEMALE”

“BEST MUSIC VIDEO - LONG FORM”

“DIVA is a triumph.”
-PEOPLE MAGAZINE

“Staze-of-the-art soul pop, Annie _ennox’s
solo debut is sonically gorgeous.”

-ROLLING STONE

“The achievement is cause -or
celzbration.”
-TIME MAGAZINE

“Stunning.”

-BOSTON GLOBE

The storv soars toward
DOUBLE PLATINUM with
“LITTLE BIRD,” the smash
follow-up to her 2 Top 1C hits

“WHY” and
“WALKING ON BROKEN GLASS”

Produced 5y Stephen Lipson
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M BY TRUDI MILLER

NEW YORK—The National Music
Foundation, a nonprofit organiza-
tion dedicated to preserving Ameri-
can music, has announced plans to
build a National Music Center in
Lenox, Mass. The center will in-
clude a museum, a library/archive
of American musie, and a retire-
ment home for people in the music
industry.

At a Jan. 24 fund-raiser, the foun-
dation is scheduled to honor Emilio
and Gloria Estefan for their aid to
victims of Hurricane Andrew in
Miami. (The Estefans organized a
benefit concert and handed out food
to the victims, as well as making
large personal monetary dona-

Nat’l Music Foundation Centers Hself

tions.) The dinner, to be held at the
Universal City Hilton near Los
Angeles, will be hosted by founda-
tion chairman of the board Dick
Clark. Estefan protégé Jon Secada
will perform.

The foundation, which started
five vears ago as the Foundation
For the Love of Rock and Roll,
changed its name two years ago to
broaden its scope, according to
president/CEO Gloria Pennington.
Shortly thereafter, it began making
plans for the museum. “There have
been museums for certain types of
music—the Delta Blues Museum,
the Country Museum—but this will
be the first devoted to all of Ameri-
can music, from opera to blue-
grass,” says Pennington. “We will

have mentor programs and scholar-
ships to help people with talent who
don’t have funds. We will also have
a residence for people in the music
and radio industries to retire.”

The 63-acre, $18 million site was
donated by a private benefactor,
says Pennington, and includes a
$6.5 million theater. Lenox was cho-
sen from 60 other potential cities, in
part, because of its past. “The town
of Lenox has a rich musical his-
tory—we have the Boston Sym-
phony on one side and Arlo Guthrie
on the other side,” says Pennington.

In February, more than 100 radio
stations will participate in “National
Music Foundation” month, with
special events and public-service

(Continued on page 18)
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K&K Coverages Take
Center Stage.

products.

and risk managers look to

K&K for quality service and innovative

Coverages are placed with "A" rated carriers, [
and are designed specifically for the music

industry's unique needs. Our hit list includes

the beat, give us a call.
Call K&K, the Sports, Leisure, and

Entertainment Specialists.

(800)553-8368

K&K INSURANCE
GROUB, INC.

For insurance coverages that hit the right
note, K&K takes the lead. Promoters

liability, property, equipment, auto and many
other related specialty coverages.
From year-round tours to single events, from

country to rock to rhythm and blues, whatever

A partof LINCOLN NATIONAL CORPORATION
1712 Magnavox Way
P.O. Box 2338
Fort Wayne, Indiana 46801
(800)553-8368
Fax (219)455-5624

¢

KOWANKO S QUEST

On Jan. 12, the day Morgan Creek
Records released his debut album,
Chris Kowanko sat down to reflect on
his life—all 12,858 days of it.

“I figured out how many days I'd
lived—give or take
a few—and that,
even if I'd sat in the
same room [my
entire life], I'd still
have a lot of
experiences to
draw on,” explains
the singer/
songwriter. “The
hard part is
zeroing in on something.”

The 12 songs on “Kowanko” span a
variety of topics, from the plight of the
homeless on “My House” to the real or
imagined delirium of being in love on
“Wallflower” to the loneliness of
childhood on first single “Grey
Crayon.” Taken as a whole, they

KOWANKO

represent Kowanko's “wary” outlook
on the world.

“I just feel very aware of the great
chasm between what’s being put over
on us as a good way to live and the
things you should want out of life and,
well, life,” he says.

While he bashfully jokes about being
a Renaissance man “who sleeps only
two hours a day and writes music on
the toilet,” the Brooklyn, N.Y.,
resident’s talents also include acting
and painting. The cover art for his
album, a broad-stroke painting of a
man'’s face, is a piece he completed
several years ago.

The songs on “Kowanko” also have
been in the works for a few years.
Kowanko describes his writing process
as “building and subtracting with clay
rather than chipping away at a stone.”

Fittingly, it was his writing that
served as Kowanko’s entry into the
music industry. His demo tape caught

(Continued on page 20)

AMUSEMENT BUSINESS®
BOXSCORE ™ :ss™
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
THEB52'S Radio City Jan. 14-15 $319,685 8837 Radio City Music
JULIANA HATFIELD Music Hall $50/ $35/ $30/ 11,148, Hall Prods.
New York $25 two
shows, one
sellout
BOBBY BROWN Palace of Jan. 2 $242,472 9,604 Belkin Prods.
SHABBA RANKS Auburn Hills $40/ $30/ 12,000 Cellar Door Prods.
e Auburn Hills, $23.50 Glass Palace
MARY J. BLIGE Mich. Promotions
BOBBY BROWN Target Center Jan. 4 $223,745 10,670 A.H. Enterprises
SHABBA RANKS Minneapolis $22.50 11,000
e
MARY J. BLIGE
“CACHAQ MAMBO Radio City Jan. 16 $138,285 3,763 Radio City Music
DESCARGA” Music Hall $50/ $35/ $30/ 5763 Hall Prods.
{SRAEL "CACHAQ" LOPEZ & New York $25
HIS MAMBO ORCHESTRA
ANDY GARCIA
PAQUITO D'RIVERA
NESTOR TORRES
SAWYER BROWN Joplin Memorial Jan. 16 $110,545 5,997 Stonebridge Prods.
CHRIS LEDOUX Hall $18.50 2 sellouts
Joplin, Mo.
SAWYER BROWN St. Joseph Civic Jan. 15 $80,588 4,605 Stonebridge Prods.
CHRIS LEDOUX Arena $17.50
St. Joseph, Mo.
SAWYER BROWN Convention Hall Jan. 14 $67,073 4,065 Stonebridge Prods.
CHRIS LEDOUX Century 1l $16.50 4,800
Wichita, Kan.
MEGADETH Special Events Jan. 5 $55,980 3,046 Stardate Prods.
STONE TEMPLE PILOTS Center $22.50/ $18.50 5,000 PACE Concerts
Univ. of Texas-
El Paso
El Paso, Texas
DAMN YANKEES Cincinnati Jan. 11 $43,237 2,460 Belkin Prods.
JACKYL Gardens $18.50/ $17.50 4,500 The Echo Concert
Cincinnati Company
MEGADETH Freeman Jan. 6 $40,433 2461 462 Concerts
STONE TEMPLE PILOTS Coliseum $19.50/ $17.50 5,000 PACE Concerts
San Antonio
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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“Encore jeune, mais déja dans le coup”

Willy Deville

John Trudell

Moon Martin

John Cale

Kevin Avers

Carole Laure

Robert Charlebois
Jean Leloup

Chanson Plus Bifluorée

Les Tambours du Bronx. ..

Sy

Hubert-Félix Thiéfaine
Kat Onoma

Manu Dibango
Jean-Luc Ponty

Linton Kwesi Johnson
Calvin Russel}

Elliott Murphy

Arthur Lee

Peter Hammill

Nino Ferrer. ..

Tommy Boy
Hollywood
Vanguard

Trojan

Warp

Bondage

Play It Again Sam
Danceteria

City Slang

Earache. ..

Sky Ranch

Dixie Frog

Déclic

Hopi Mesa

JMS

INA

Modern Music
Messidor

Varese Sarabande
Nimbus. ..

PHISH

(Continued from page 14)

Nectar” last year, Kahn says Elektra
concentrated on introducing album-
rock radio and retailers to Phish’s
phenomenal live success in hopes of
translating high ticket sales into sig-
nificant record sales figures. Although
the band remained only a buzz on al-
bum-rock radio in many markets and
no video was released, the album still
reached sales of more than 100,000
units.

This summer, Elektra helped bring
the band’s live show to a new audience
by pairing it with Santana. “Not only
was Carlos a great guy, but he really
respected us,” McConnell recalls. “He
would bring us out every night to jam
during his set, so consequently we
were able to earn the respect of his
older audience as well.”

The band also took part in the
H.O.R.D.E. tour, which featured
other alternative acts such as Spin
Doctors and Blues Traveler.

Since last summer’s touring activi-
ties, Phish’s efforts have been focused
on honing its studio abilities for
“Rift.” “We've always struggled with
translating our live show to the stu-
dio,” admits McConnell. “So this time
around, we tried to learn how to work
with the studio in its own way and ex-
ploit its advantages rather than trying
to capture our live sound.”

To help facilitate that goal, Phish
used a producer for the first time. The
band recruited Barry Beckett, who is
noted for his work with Dire Straits,
Bob Dylan, and Aretha Franklin. “It
was good to have someone else worry-
ing about whether we got the right
take for a change,” McConnell says.

After nearly two months of re-
cording, the band has emerged with
an album that still stresses its light-
hearted approach to serious musi-
cianship, while showing a new inter-
est in serious lyric content. “The
songs are just a little bit more about
something, instead of using fantasy
or nonsense words. It just gives the
album a more mature feel,” says
McConnell.

Another first for the band will be
the release of a single from the al-
bum, the ballad “Fast Enough For
You.” Meanwhile, Kahn says Elek-
tra will continue its strong emphasis
on album-rock outlets and retail dis-
play to break “Rift.”

NAT'L MUSIC CENTER

(Continued from page 16)

announcements, Pennington says.
On Feb. 8, the foundation will spon-
sor an event at New York’s Hard
Rock Cafe.

The foundation’s board of directors
includes Herb Alpert, Johnny Cash,
Clark, Hammer, Charles Koppelman,
Reba McEntire, Robert Morgado,
Bruce Morrow, and Smokey Robinson,
among others. The organization was
founded by Dr. Allen Haimes, Judith
Haimes, Joey Dee, and Lois Lee.

SOMETHING TERRIBLE HAPPENS
WHEN YOU DON'T ADVERTISE ...

NOTHING .. .

CALL BILLBOARD CLASSIFIED
1-800-223-7524 (OUT OF STATE)
212-536-5174
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CECILIA BARTOLI IS OPERA’S SHOOTING STAR

(Continued from page 1)

But Hoffman-Engel says the origi-
nal image strategy was quickly aban-
doned once label reps realized they
were dealing with a true talent.
“Once we saw how, in this very diffi-
cult marketplace, the consumers
were grabbing on to her, we knew
that we could trust Cecilia and her
concert recordings and her appear-
ances to do the job,” she says.

The positive press on Bartoli
reached a crescendo earlier this
month, when ‘“Rossini Heroines”
took the top spot on Time magazine’s
best music of 1992 critics poll, beat-
ing out such artists as Mary-Chapin
Carpenter, Tony Bennett, Arrested
Development, and Eric Clapton. In its
description, Time called Bartoli “one
of the phenoms who bubble up every
few years to keep excitement alive in
vocal music.”

CARVING A NICHE

Although she possesses an almost
three-octave range, Bartoli has
carved out her niche by sticking pri-
marily to the works of two compos-
ers, Rossini and Mozart, whose music
best suits her lyric coloratura voice.
But she is slowly broadening her rep-
ertoire and hopes to include some
French and Spanish songs on her
next recital album.

Bartoli says that careful selection
of music has been an important ele-
ment in her success. When she began
singing, she says there were few oth-
er performers singing the works of
Rossini and Mozart. “This gave me
the possibility of becoming known
perhaps a bit faster . . . because I was
able to perfect my craft in a reper-
tory that allowed me some atten-
tion,” she says.

Bartoli also feels a special affinity
with the works of those composers,
particularly Rossini’s heroines. “I al-
ways sought to do roles that were a
match for my live personality,” she
says. “And I feel the public appreci-
ates the credibility I bring to the roles
I perform [as a result of that].”

Among the productions Bartoli has

appeared in so far are “Le Nozze di
Figaro,” at the Opera Bastille in Par-
is, Rossini’s “Le Comte Ory” at La
Scala in Milan, and “Don Giovanni”
at the Zurich Opera. She has also per-
formed in “The Barber of Seville” in
Barcelona and “Cosi fan tutte” at
Florence’s Maggio Musicale Festival.

At her Carnegie Hall debut last
year, she performed Ravel's
“L’Heure espagnole.” Other concert
appearances have included collabora-
tions with Andras Schiff, Charles Du-
toit, and the Montreal Symphony and
Philadelphia orchestras.

London has carefully nurtured not
only Bartoli’s image, but also her ca-
reer. Her much-anticipated debut at
the Metropolitan Opera, now sched-
uled for the 199596 season, was de-
liberately delayed by the label in an
effort to “keep her from suffering
from early burnout that often hap-
pens to young performers,” accord-
ing to Hoffman-Engel. “What we
have done was carefully nurture
those early years of recording,” she
adds. “We didn’t overexploit her.”

Bartoli will make her operatic de-
but in Houston in “The Barber of Se-
ville” April 23, and will perform there
for a month. In October, she will
move the production of “Barber” to
Dallas for another month. She is also
scheduled to perform a recital in Ann
Arbor, Mich., April 10.

Bartoli was practically born into
her trade. Both of her parents were
professional opera singers, and her
mother is the only teacher she has
ever had. But family business not-
withstanding, Bartoli’s original ambi-
tion was to be a flamenco dancer, a
dream she discarded after deciding
she had more talent for singing.

She made a splash on Italian televi-
sion at the age of 19 when she ap-
peared on a program called “Fantas-
tico.” A bit later she was asked to
participate in another televised con-
cert, a tribute to Maria Callas at the
Paris Opera. That performance
caught the attention of label reps and
several prominent conductors and

performers and led to her profession-
al operatic debut, at the age of 20, in
her native Rome. She sang the part
of Rosina, the female lead in Rossi-
ni’s “The Barber of Seville.”

She made her first recordings for
London Records in 1989 and was soon
signed to an exclusive contract with
the label. Her New York recital debut
at Alice Tully Hall took place just two
years ago.

WNCN New York PD Mario
Mazza, who was at that Tully Hall de-
but, says he came away “very posi-
tively impressed” with Bartoli. “She
had a lot of depth to her singing. It’s
just a single unbroken line of a voice,
and you usually do not get young art-
ists with that much vocal maturity.”

In addition, Mazza says, “she hasa
real charisma that reaches out be-
yond the footlights.”

Although a few critics have de-
scribed her voice as somewhat small,
even they say part of her appeal is
her natural dramatic flair as a per-
former.

Bartoli says she carefully culti-
vates those performance skills by
watching her colleagues at work.
“When I am free, I go to the opera
and see the other singers and I lis-
ten,” she says. “I want to absorb that
which is useful to me that I can incor-
porate into my own [performance].”

PLAYING UP THE YOUTH

With the critical bandwagon roll-
ing, London initially opted to promote
Bartoli with a low-key approach that
relied primarily on word of mouth,
with very little advertising.

Although there was a bit of what
Hoffman-Engel calls “the normal im-
age advertising to consumers,” such
as ads in The New York Times, as
well as retailer parties with the artist,
“there was not a big image campaign
for this artist,” she says. “It was very
low-key at first and that worked for
us. We're spending a lot more money
marketing her now.”

The sérious marketing push began
about the time of her U.S. tour last

WW1 LICENSING CONGERT MATERIAL TO RHINO RECORDS

(Continued from page 1)

certainly help raise revenue as well
as help, in certain instances, to mer-
chandise existing programs.”

WW1 CEO Norm Pattiz says, “Giv-
en the explosive growth of the audio
publishing field and the rapid techno-
logical advances in interactive com-
puter software, we have found a new
marketplace for our production ex-
pertise and vast audio resources.”

Garner says existing WW1 syndi-
cated shows will not be released for
retail sale. However, WW1 has
teamed with Rhino Records to re-
lease on CD and cassette some of the
concert recordings that the radio net-
work has syndicated over the past 17
years. The audio books, which will be
marketed through an as-yet-un-
named publisher, will consist of new
material.

Garner and Weiss say the final de-
tails of the Rhino partnership, includ-
ing the choice of artists to be fea-
tured, are still being negotiated.

Artists featured on WW1 broad-
casts, such as the “In Concert” pro-
grams and the “Superstar Concert

Series,” include Eric Clapton, Michael
Jackson, John Mellencamp, Nirvana,
David Bowie, the Who, Madonna, and
Guns N’ Roses.

“Rhino will have access to our con-
cert material, and, together with Rhi-
no, we will look at the material and
decide what to release,” says Weiss.
“Rhino will be responsible for licens-
ing material from artists and record
labels to put out live products.”

Rhino Records VP/A&R Gary
Stewart says he has just begun as-
sessing the hundreds of concert re-
cordings. It has not yet been deter-
mined whether the first release will
be a compilation or an individual art-
ist set, he says.

WW1 says it is shooting for a
spring release date for the first Rhi-
no concert albums.

The new-programming thrust of
the audio products division will initial-
ly focus on audio books, the first of
which will be a documentary on Elvis
Presley, set for August release.

In an effort to help promote
WW1’'s personalities, Garner says

some may host audio programs, such
as documentaries or other audio
books, further down the road.

“We will announce a deal with an
audio publisher shortly,” says Gar-
ner. “We're exploring everything
from books on tape to interactive CD-
ROM products.”

This isn’t the first time a WW1 ra-
dio program will be released to con-
sumers. In 1991, Warner/Reprise re-
leased the WW1 special “Jimi Hen-
drix: Live & Unreleased” as a four-
CD-boxed set titled “Lifelines: The
Jimi Hendrix Story.” The Who's 1990
live album “Join Together” was also
taken from WW1 and DIR Broad-
casting programs.

In addition, several other labels |

have released compilations with ma-
terial culled from various radio
shows, including DIR’s “King Biscuit
Flower Hour,” Global Satellite Net-
work’s ‘““Reelin’ In The Years,”
American Public Radio’s ‘“Mountain
Stage,” and the British Broadcasting
Corp.’s “Peel Sessions.”

February. “We decided to create
maximum awareness of that tour
from a press and retailer standpoint,”
says Hoffman-Engel. “We did a tre-
mendous amount of promotion ...
and it created a tremendous buzz.”

Two other marketing projects in-
cluded a sampler cassette that was
made available to retailers as a con-
sumer giveaway last February, and a
direct marketing campaign done in
conjunction with certain key retailers
last spring.

In an effort to expand Bartoli’s fan
base beyond core opera buffs, most
of the label’s efforts lately have been
directed at mainstream consumer

publications like USA Today and
what Hoffman-Engel calls “the fash-
ion rags” like Vogue, which featured
a story about Bartoli last September.
“Because of her looks, she is suitable
to fashion magazines, [and that
gives] us the ability to market her to
a wider audience,” she says.

In March, London will release a
“Barber” highlights album com-
prised of selections from the full re-
cording Bartoli has already released
on the label. Due next fall is her re-
cording of Rossini’s “La Ceneren-
tola,” and London has also tentative-
ly scheduled another recital album
for the fall.

212.736. 0484
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DURAN DURAN MAKES GRAND RE-ENTRANCE

(Continued from page 14)

cause a simultaneous worldwide re-
lease date had already been set.
However, Gordon says the extra time
and strong setup by the radio promo-
tion department has helped tremen-

dously. “This has led the way for re-
tail,” he says. “[Senior VP of
promotion | John Fagot wanted to give
CEMA people enough ammunition to
sell the record and enough time for re-
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tail to believe the band is back. When
the album hits the stores next month,
we're looking for big things.”

“Ordinary World” took off so quickly
the band and label found themselves
playing catch-up when it came to mak-
ing a video. “It’s quite nice that the rec-
ord has gone to radio so far in advance
of [a video] going to MTV so that it’s
proven itself via that medium,” says
Rhodes. “I'm quite glad it happened
that way, accidental as it was.”

In fact, for a band whose early suc-
cess is so closely linked with massive
exposure on a nascent MTV, Rhodes
and Taylor both show surprising am-
bivalence toward the video medium.
They even take a swipe at the music
channel on rocker “Too Much Informa-
tion,” a diatribe against television’s
constant barrage of information that
includes the line “Destroyed by MTV/
I hate to bite the hand that feeds me.”

“Do we like doing videos? Some-
times. It depends,” says Rhodes. “If
it’s going to turn out really well, yeah.”

“It seems a bit of a chore, you know,
unless you're in a really inspired situa-
tion,” Taylor says.

What excites the band more is play-
ing live. After some promotional dates
around the album’s release, Duran
Duran will embark on a tour that will
bring them to the U.S. in late spring.

On the tour, the band hopes to stay
clearly out of harm’s way—a task it has
found is easier said than done. A few
months ago, the London Times re-
ported Duran Duran averted getting
blown up as part of an [.R.A. plot to kill
the Prince and Princess of Wales dur-
ing a 1984 Princes’ Trust concert only
because the terrorist planting the
bomb had a change of heart.

“The first time we even knew about
it was when it was in the Sunday Times
|a few weeks ago]. We had no ideu,”
Rhodes says. “Maybe the moral is ev-
erybody gets a second chance.”

ARTIST DEVELOPENTS

(Continued from page 16)

the ear of Don Rubin, who signed him
to a publishing deal with SBK Record
Productions and introduced him to
Lenny Kaye, who went on to produce
“Kowanko,” and Morgan Creek heads
Jim Mazza and the since-departed
David Kershenbaum.

“I just kind of went with what was
working,” Kowanko says. “Don seemed
to have a real understanding and taste
for this kind of music.” As for Kaye,
whom he didn’t know before beginning
work, he says, “There was no point in
interviewing a bunch of other
producers because I liked Lenny.”

While Kowanko notes he is not
“publically oriented,” Mazza feels the
musice will speak very loudly.

“Only time will tell with something
like this, but I really believe we are in
the early stages of exposing a modern
poet,” Mazza says.

In keeping with Kowanko’s special
kind of artistry, Mazza promises
Morgan Creek’s promotional efforts
will be “a little left of center.” Among
the label’s plans are the printing and
distributing of signed lithographs of
the album cover to select media outlets.

Kowanko will perform at the BMI
showease at the South By Southwest
conference in March in Austin, Texas.

CATHERINE APPLEFELD

Songwriting Créft Had A
True Friend In Sammy Cahn

THE MAN AND THE MUSEUM:
Sammy Cahn, who left an indelible
mark on the world as a lyricist, not
only loved the songwriting craft but
all who pursued it with dedication
and professionalism. This was most
manifest in his role as president,
since 1973, of the Songwriters Hall
of Fame. His great wish, one within
realization sometime this year, was to
cut the ribbon to officially open the
Songwriters Hall of Fame in New
York. He did not live to see it, but at
least he had the confidence over the
past year or so that it was finally go-

The Osaka, Japan-based Nik-
kodo does more than $300 million
in annual sales, offering a full line
of professional and home karaoke
components, including laserdise
and compact disc plus graphic
players. It also publishes laserdisc
and CDG software in 15 lan-
guages.

SUIT DISMISSED: A pending
lawsuit surrounding ZZ Top’s
song “La Grange” has been dis-
missed, while a new action regard-
ing the blues-rock tune has been fi-

ing to happen. led by the
It will—and it = band. On
will be a trib- wnl‘lds &M"SIB Nov. 23, Los
ute to man of Angeles U.S.
great words = " District
and  deeds. Court Judge
(See  story, Mariana R.
page 12.) Pfaelzer |
i granted a |
0 N JAN. by Irv Lichtman motion to dis-

14, the Songwriters Hall of Fame
announced the tunesmiths who of-
ficially will be inducted at the hall’s
24th annual ceremonies, June 2 at
the Sheraton Hotel & Towers in
New York. The honorees are Mick
Jagger & Keith Richards, Paul
Anka and Bert Kaempert, and
Herb Rehbein. In addition, a spe-
cial song citation will go to Hy
Zaret for his lyrics to the late Alex
North’s tune tor “Unchained Mel-
ody.” Recipient of the Johnny
Mercer award is veteran com-
poser Jule Styne.

The Jan. 14 event also saw the
presentation of 1993 Abe Olman
Scholarships from ASCAP, BMI,
Songwriters Guild of America,
and the hall itself. Winners are
Gregory Cohen and Matthew
Lewis (BMI), Anika Peress
(ASCAP), Mike Flynn (SGA), and
Hene Angel (Hall).

EMI/NIKKODO KARAOKE
Ties: In what is believed to be a
first for a music publisher, EMI
Music PPublishing Worldwide
has made a deal, said to be worth
$10 million, with karaoke software
manufacturer Nikkodo U.S.A that
will see top 40 songs from the EMI
Music library made available on
the karaoke laserdise, CDG, and
VHS formats. Production of video
and music tracks for the first 280
songs begins immediately at EMI
Music, with initial shipments set
for this spring/summer. Sales of
some 200,000 per year are pro-
jected. Nikkodo U.S.A. Inc. will
manufacture software, while Nik-
kodo will market the finished prod-
ucts worldwide.

The deal is also said to include
songs and sounds unknown to the
karaoke market, such as perform-
ances by Technotronic, Queen,
Bon Jovi, Simply Red, C&C
Music Factory, Nirvana, Wilson
Phillips, and New Kids On The
Block. Also part of the deal are
works by country stars Mary-
Chapin Carpenter, Willie Nel-
son, and Alan Jackson.

miss a suit filed by publisher La
Cienega Music, whiech had
claimed “La Grange” had in-
fringed on the copyright of John
Lee Hooker’s 1948 blues hit “Boo-
gie Chillen” (Billboard, June 27,
1992). On Dec. 30, ZZ Top filed its
own action in the same court
against Mitsubishi Motor Sales of
America Inc. and Gray Advertis-
ing, alleging a series of sound-alike
TV ads run by the car maker in
1990-91 infringed on its “La
Grange” copyright. The group
seeks $115 million in damages.

EXITS PUB: Jon Bonci is leav-
ing his post as creative director at
BMG Music Publishing. He can
reached at 914-337-9445.

DEAL IS OFFICIAL: As previ-
ously reported in Words & Music,
Hal Leonard Publications will dis-
tribute the Cherry Lane Music cat-
alog worldwide, effective Jan. 1. In
fact, Cherry Lane product was dis-
played in the Hal Leonard booth at
the recent National Assn. of Music
Merchants convention in Los
Angeles, where Hal Leonard sales
reps were taking orders. Among the
Cherry Lane executives to be seen
at the booth was Peter Primont,
president/CEQ. For the past six
years, Alfred Publishing Co. had
handled the Cherry Lane catalog,
which includes printed works by
Harry Chapin, John Denver, Guns
N’ Roses, Bruce Hornsby, Richard
Marx, Bonnie Raitt, Metallica,
Slaughter, and Ugly Kid Joe, as
well as Broadway shows. The com-
pany produces a line of video maga-
zines covering country, metal, and
rock plus instructional guitar and
bass videos.

PRINT ON PRINT: The following
are the best-selling folios from Hal
Leonard Publications:

1. Eric¢ Clapton, Unplugged

2. Soundtrack, Aladdin

3. Enya, Watermark

4. Elton John, The One

5. Annie Lennox, Diva.
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Continental Drift

COAST TO COAST — EDITED BY MELINDA NEWMAN

LITTLE ROCK: Judging from the wealth of talent that appeared at the first
Arkansas Musicians Showcase, Little Rock may soon be known for a lot
more than being the home state of Bill Clinton. The showcase/competition,
which ran over the course of five weeks of playoffs, culminated with an evening
of finals featuring each round’s finalists. More than 60 local bands submitted
tapes for the event. “There is a groundswell of great talent, unlike anything
I've ever seen here bhefore. It’s amazing,” remarked Benny Turner, who
organized the event with ex-Gunbunnie lead singer/songuwriter Chris Max-
well. The performances, which were held at a packed Juanita’s, were judged
by an illustrious panel that included eritic Robert Palmer, Ardent Recording
Studios’ production director Jody Stephens, Dragon Street Records owner
Patrick Keel, Waldoxy Records president Tommy Couch, and producer Jim
Dickinson, who is currently working with the Spin Doctors. Of the five final-
ists, Substance won out with a highly charged performance of originals that
synthesized punk and thrash with pop smarts. First prize was a slot at Austin’s
South By Southwest and Memphis’ Crossroads conferences, as well as studio
recording time and an $800 gift certificate. Placing a very close second was
Techno Squid Eats Parliament, which delivered an appealingly offbeat mix
of Anglo-smart power pop with punk undertones. Runners-up included the
bare-honed alternative folk-rock of the Figeaters, the U2-inspired 2 Minutes
Hate, and Hanover Fist, whose lead guitarist, Jerry Cravens, provided one
of the evening’s musical highlights with his off-center take on slide and hard
roots rock. After the showease, Dickinson enthused, “This was proof, as
George Bush found out in the Presidential election, that there is more to
Arkansas than chicken pluckers.” RICK CLARK

ST. LOUIS: The recent recipient of Riverfront Times 1992 People’s Choice Mu-
sic Award for best local funk artist, the Urge, wanted to set the record straight
from the start. After the group’s name was announced as the winner, six of
the seven members converged to accept the award on the Mississippi Nights
stage in a display of practiced irreverence; spilling beer from pitchers and
holding themselves in a way that would make Madonna proud, they pro-
claimed, “We’re not a funk band. We're a punk band.” In that sume poll, the
Urge came in second for best local alternative artist, right behind Pale Divine.
Actually, the Urge’s nasty dance-
floor mix of ska, dance, rock, metal
guitar riffs, and rap/punk vocal inten-
sity is as akin to funk as it is to any
other genre. With the manic energy
of madness—complete with its own
live Muffler “You're not going to pay
a lot for these” Horns—the band
throws in a splash of Living Colour
and a dash of Beastie Boys to
achieve its sound. Its latest indie CD,
“Magically Delicious,” jumped to the top of a local sales chart for Streetside
Records when released last October, only 10 find two previous efforts, 1989's
“Bust Me Dat Forty” and 1990’s “Puttin’ The Backbone Back,” still holding
slots in the top 20. The Urge’s party music has been filling Mississippi Nights
for the last year as the band of choice for college and high school alternative
music devotees. Committed fans even packed the club on Thanksgiving and
Christmas. Among local music watchers, the Urge is the next St. Louis band
expected to sign with a major label, with some record companies already ex-
pressing interest. BRIAN Q. NEWCOMB

THE URGE

CLEVELAND: Jazz has a high profile on the coasts, but how many associate
that most American of musical forms with the Midwest? A cultural corrective
is on the way via “Thunder From The Heartland: The Great Lakes Jazz
Summit,” a precedent-setting event slotted for four Cleveland dates, starting
Feb. 12. Organized by the great Cleveland saxman Ernie Krivda and the
Northeast Ohio Jazz Society, the event will feature musicians who live and
work in an area stretching roughly from Buffalo, N.Y., to Chicago. On Feb.
12, “Midwest Saxophone Legends” will feature Krivda, Chicago luminaries Ira
Sullivan and Von Freeman, bassist Jeff Halsey (head of the Bowling Green
State Univ. jazz studies department), Cleveland native Joe Hunter on piano,
and Detroit-based drummer Randy Gillespie. Krivda’s own compositions will
be featured March 19. On June 25, “The Piano Connection” will showcase De-
troiter Johnny O’Neal, Clevelander Neal Creque (who used to play for
Mongo Santamaria), and Bill Dobbins, an Akron, Ohio, native who heads
Eastman School of Music’s jazz department. All but the April 16 date will take
place in the Cleveland Museum of Art. That show, featuring an all-star Mid-
western jazz band and the Leaders (trumpeter Lester Bowie, tenor saxman
Chico Freedman, alto saxman Arthur Blythe, pianist Kirk Lightsey, drum-
mer Don Moye, and bassist Cecil McGee), will be held at Cuyahoga Commu-
nity College. “People go where the work is,” says Krivda, who records for Ca-
dence Records. “The work is evervwhere now, and it’s a lot easier to live in
places other than New York and Los Angeles.” CARLO WOLFF

IF YOUR MusiIc WASN'T

RELEASED ON TDK,
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Hey, we understand. Your last cassette
sounded like serious crud, and you're laying low.

Why blow money in the studio by going off and
recording on a dimestore cassette? Duplicate
your next release on TDK Pro SA Cobalt tape.
TDK's Professional Super Avilyn Cobalt
formulation perfectly complements today's most
advanced digital bin duplicating systems. In tests,

GET SERIOUS

STDK

WE CAN'T BLAME YOU

FOR KEEPING A LOW PROFILE.

nine out of ten audio engineers couldn't hear any
difference between TDK and CD.

Put it on TDK, pal. Before your fans find a
new messiah.

Have your people call our people. Denise
Fioretti in New York at 1-800-TDK TAPE, Mark
Stockley in Chicago at 1-800-323-1559, or Dean
Peterson in Los Angeles at 1-800-PLAY-TDK.
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Incurable. A series of Nike
commercials and MTV bits
threw Denis Leary’s rapid-fire
delivery and acerbic wit into the
national spotlight. His “No Cure
For Cancer” album enters
Heatseekers at No. 23; a
Showtime special of the same
name hits cable Feb. 20. He
also has roles in four movies
slated to hit theaters between
the spring and the fall.

IMPROVED CLIMATE: We add four more graduates—Stone
Temple Pilots, Dream Theater, Lemonheads, and SWV—to
the Heatseekers honor roll this week, further indication that the
first quarter is a fertile time for developing artists to grow chart
positions. Since the start of January, eight acts have graduated
from Heatseekers.
R&B rookie SWV marks RCA’s first gra-

duating act. The other three acts each are dis- -
tributed by Atlantic Group and have each
found a video home in stress rotation on MTV.

m MOUNTAIN
Shawn Colvin, Fat City

Sweet Dreams. Advance
planning helped get the second
Every Mother’s Nightmare
album off the ground. Although
the new album wasn’t released
until Jan. 12, Arista launched
the new set with the Halloween
release of “House Of Pain,” the
set’s first single. Strongest
markets to date are
Minneapolis, Chicago, and
Phoenix.

bum, which was released Jan. 12, back in October.

A Halloween promotion orchestrated with Conerete Market-
ing, which tied in several Z Rock stations, saw the release of the
album’s first single.

The participating stations devoted hourlong blocks to EMN

REGIOCNAL HEATSEEKERS #1's

L

Stone Temple Pilots, known as STP in the
House of Atlantic, fly 111-72 on The Billboard
200. On that same chart, Dream Theater jumps
118-82 and Lemonheads move 149-85. Of the
200 acts that were on the big chart last week,
Lemonheads and STP see the third- and fifth-
largest sales gains, respectively, on this week’s
list.

SWV, whose acronym stands for Sisters
With Voices, leaves the Heatseeker pack with

EAST NORTH CENTRAL

g Jackyl, Jackyl
SV
| ¢

o

{T WEST NORTH CENTRAL

NORTHEAST
Shawn Colvin, Fat City

MIDDLE ATLANTIC
Dada, Puzzie

Holiday Cheer. “Christmas In
My Heart,” an independently
produced single, scored airplay
during the holiday season on
more than 150 top 40 and adult
contemporary radio stations for
pop vocalist Lori Ruso. Ruso,
who was signed to erstwhile
Cypress label, recently signed
overseas with PolyGram Hong
Kong and is shopping fora U.S.
deal.

music, and helped distribute a three-cut sampler that featured
that single, “House Of Pain,” and two unreleased tracks. A re-
sponse card attached to the sampler allowed Concrete to compile
a mailing list on EMN fans.

The band’s new single is “Aleady Gone” and a video is being
prepared.

SEEN: Heatseeking acts have been plen-
tiful on late-night television this month.
“The Tonight Show With Jay Leno™ hosted
G.E. Smith Jan. 5 and Charles & Eddie
Jan. 11. “The Arsenio Hall Show” wel-
comed dada Jan. 11. “Late Night With Da-
vid Letterman” featured Arc Angels Jan.
6, Jayhawks Jan. 12, Dan Baird Jan. 13,
and Blues Traveler Jan. 14 ... Can you
| imagine a Grammy category in which

.' . Joclyl, Jaciyl
b

N\

SOUTH ATLANTIC
Duice, Dazzey Duks

GWAR would be nominated with Annie
Lennox, the Swiss Radio Symphony Or-
chestra, Hammer, and Public Enemy?
| Well, it has happened, as GWAR's “Phallus

a 27-22 jump on Top R&B Albums. At the same g PACIFIC .
time, the vocal trio makes a 193-156 move on ‘ Paris. Sleeping With The Enem 5 4
The Billboard 200. Like its first clip, “Right i Lt | \ 5 ¥

Here,” the group’s “I'm So Into You” is get-
ting play on The Box. The song also is running
on BET and stirring up adds at R&B radio. On
Jan. 18, SWV were featured on BET’s “Video
LP,” and the Sisters already have taped appearances for upcom-
ing editions of “Soul Train” and “Showtime Live At The Apollo.”

BACK ON TOP: Returning to the top slot on the Heatseekers
chart is Jackyl, which has moved on from the chainsaw-inflected
“The Lumberjack Song” to “Down On Me,” which is starting to
make noise at album radio. The Atlanta-based band continues
to tour the U.S. with Damn Yankees through March.

PROPER FOUNDATION: There’s a saying that “advance
planning in the music industry means you know where you're go-
ing to have lunch next week,” but, in the case of Every Mother’s
Nightmare, Arista began setting up the band’s sophomore al-

e YN T St S S SR N Yl S T SR R G e

SOUTH CENTRAL
John Michael Montgomery,Life's A Dance

THE REGICNAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC
Paris, Sleeping With The Enemy
A Lighter Shade Of Brown, Hip Hop Locos
Dada, Puzzle
Shawn Colvin, Fat City
Screaming Trees, Sweet Oblivion
Jackyl, Jackyl
2 Unlimited, Get Ready
R.B.L. Posse. A Lesson To Be Learned
Utah Saints, Utah Saints
Charles & Eddie, Duophonic

SOUTH CENTRAL
John Michael Montgomery, Life’s A Dance
Confederate Railroad, Confederate Railroad
Utah Saints, Utah Saints
Underground Kingz, Too Hard To Swallow
Jackyl, Jackyl
Mark Collie, Mark Collie
McBride & The Ride, Sacred Ground
Lee Roy Parnell, Love Without Mercy
Bass QOutlaws, Illegal Bass
dada, Puzzle
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In Wonderland” has been included in the
field of best music video—longform. Metal
Blade is thrilled to see the thrash-splash
band receive a Grammy nomination . .. The
folks at Hollywood have been talking up the
Poorboys for more than a year and a half.
The band’s “Guilty” has been added by MTV. MTV has also
picked up “Everybody” by Stardog/Mercury’s Animal Bag.

HOT TCHATCHKAS: This still-young New Year already has
seen two clever tchatchkas hit Popular Uprisings’ desk. Virgin
shipped out advances of the forthcoming Jellyfish album, “Spilt
Milk,” in a mock milk carton. From Epic comes a packet of seeds
that says, “Plant these seeds now! Soon we’ll be growing
Screaming Trees.” Sure enough, the Trees have entered The
Billboard 200 at No. 178.

Populdar Uprisings is prepared by Geoff Mayfield with assist-
ance from Roger Fitton and Brett Atwood.

COMPILED FOR WEEK ENDING JAN. 30, 1993 FROM A NATIONAL SoundScan The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
z SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, I IIIIII top 100 of The Billboard 200 chart, nor in the top 25 of the Top R&B Albums or Top Country Albums chart, nor in the top five
~ N COMPILED, AND PROVIDED BY of any other Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are
ouHw| ¢ § ARTIST TITLE immediately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CC. *Asterisk indicates vinyl LP
Ez|sz|25 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) is unavailable. Albums with the greatest sales gains. ® 1993, Billboard/BPI Communications.
*xx NO.1 % % % 21 22 19 | SUGAR RYKODISC 10239~ (10.98/15.98) COPPER BLUE
@ 3 23 | JACKYL GEFFEN 24489+ (9.98/13.98) 4 weeks at No. 1 JACKYL @ — 1 DUICE TMR 71000*/BELLMARK (9.98/15.98) DAZZEY DUKS

2 5 10 JOHN MICHAEL MONTGOMERY ATLANTIC 82420%/AG (9.98/15.98) LIFE'S A DANCE @ — 1 DENIS LEARY aaM 0055+ (10.98/15.98) NO CURE FOR CANCER
@ 7 9 DADA i R5.13141* (7.98/11.98) PUZZLE 4|2 8 | LEE ROY PARNELL arisTa 186847 (9.98/13.98) LOVE WITHOUT MERCY

4 | 6 | 38 | CONFEDERATE RAILROAD ATLANTIC 82335+/AG (9.98/15.98) CONFEDERATE RAILROAD (25) 31 | 4 | POSITIVE K iscano 51405716 (0.9 Ev13.98) SKILLS DAT PAY DA BILLS
@ 11 | 12 | SHAWN COLVIN coLumsia 47122* (10.98 EQ/15.98) FAT CITY 35 | 8 | MARY KATE & ASHLEY OLSEN z00M EXPRESS 35016+/BMG KIDZ (9.98/13.98) BROTHER FOR SALE

6 8 6 | UTAH SAINTS LONDON 283747/PLG (9,98 EQ/13.98) UTAH SAINTS 27 | 28 | 32 | SASS JORDAN iMPACT 10524+MCh (9.98/15.98) RACINE
(7 ) 13 | 19 | SCREAMING TREES €Pic 48996 (9,98 £/13.98) SWEET OBLIVION 28 | 29 | 13 | RADNEY FOSTER ARisTA 18713% (9.98/13.98) DEL RIO, TX 1959

8 | 12 | 9 | BASSOUTLAWS newrown 2210° (998/13.98) ILLEGAL BASS 29 | 27 | 24 | MARTINA MCBRIDE Rca 66002 (9.98/13.98) THE TIME HAS COME
@ 2 2 MARK COLLIE wca 10658 (9.98/15.98) RO TRE 30 34 13 | JUDE COLE REPRISE 26898*WARNER BROS. (9.98/15.98) START THE CAR

i : ! GET READY
LN ORI U RSN MIER] R e D 31 | 33 | 57 | TECHMASTER P.E.B. NEWTOWN 2208* (3.98/15.98) BASS COMPUTER
11 10 14 12ZY STRADLIN AND THE JU JU HOUNDS GEFFEN 24490+ (10.98/15.98) 1ZZY STRADLIN
i 32 | 30 | 20 | MC SERCH DEF JAM/CHADS 52964/COLUMEIA (9.98 EQ/15.98) RETURN OF THE PRODUCT
12 14 | 38 | MCBRIDE & THE RIDE mca 10540* (9.98/13.98) SACRED GROUND v
33 36 66 PRIMUS INTERSCOPE 91659*/AG (9.98/13.98) SAILING THE SEAS OF CHEESE
@ 18 8 | PARIS SCARFACE 100 (10.98/16.98) SLEEPING WITH THE ENEMY A AR E i
SUNSHINE 18261*/ARISTA (6.98/9.98} THE MOVEMENT
14 16 18 | CHARLES & EDDIE capiToL 97150 (9.98/13.98) DUOPHONIC @
e 6 UNDERGROUND KINGZ Bic * : .

5 19 a0 ARC ANGELS 000 24455/0EHFEN ©.08113.98) ARC ANGELS G GZ BIG TIME 41502*/JIVE (9.98/13.98) TOO HARD TO SWALLOW
26 | 9 | DAN BAIRD oer american 26909+ we 09815981 LOVE SONGS FOR THE HEARING IMPAIRED e B e e ) THE KINGS OF BASS
(A7) 23 | 9 | KOOL G RAP & D.J. POLO cotp critun 001+ (10.98/16.98) LIVE AND LET DIE @G1) — | 1 | EVERY MOTHER'S NIGHTMARE sra 18559- 0 5313 ) WAKE UP SCREAMING

18 | 20 | 16 | TREY LORENZ tric 47840 (9.98 E¥1398) TREY LORENZ 38 | 39 | 39 | BASSBOY NewTowN 2209+ (9.98/14.98) | GOT THE BASS

19 | 17 | 67 | CURTIS STIGERS ARISTA 18660" (9.98/13.98) CURTIS STIGERS — | | | GIBSON/MILLER BAND tpic 52950" (9.98 EQ/13.98) WHERE THERE'S SMOKE

20 | 2 12 | MOODSWINGS ARiSTA 18619+ (9.98/13.98) MOODFOOD 40 | 40 13 | ALIGHTER SHADE OF BROWN PUMP 19114*/QUALITY (9.98/14.98) HIP HOP LOCOS
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WEST COAST STYLEE: “Ditty” by Paperboy (Next Plateaw/ FFRR) has
been bubbling under the Hot R&B Singles chart for two weeks and now it
explodes onto the chart from an incredible sales week. It also has a great week
on the Hot 100. Bred in Los Angeles, Paperboy started his career writing
rhymes for schoolmates and rapping in school competitions. Paperboy makes
good use of a 1982 release written by Roger and Larry Troutman, “Doo Wa
Ditty (Blow That Thing)” on Warner Bros. from the Zapp II album. Inciden-
tally, there are approximately 40 songs by rappers that contain Troutman sam-
ples.

TOP—FIVE WINNERS: Two new records break into the top five. “Quality
Time” by Hi-Five (Jive) moves up 6-4, with its strongest gains in both moni-
tored and small-market radio points. It has garnered No. 1 airplay status at
four stations: WQMG Greensboro, N.C.; KPRS Kansas City, Mo.; KMJJ Shre-
veport, La.; and WVKO Columbus, Ohio. It has also reached top-five status
at 15 other stations. “Don’t Walk Away” by Jade (Giant) moves into the top
five. It ranks No. 1 in airplay at three stations: WROU Dayton, Ohio; WEDR
Miami; and WNOO Chattanooga. At nine other stations, “Walk Away” has top-
five airplay rankings.

EE.OP-TEN WINNERS: “Reminisce” by Mary J. Blige (Uptown/MCA) makes
strong radio gains. This tune ranks No. 1 in airplay at WAMO Pittsburgh and
top five at six other stations. Blige continues to overwhelm radio with multiple
cuts from her “What's The 411?” debut album. “Sweet Thing” ranks No. 6
on the R&B Radio Monitor chart. Arrested Development continues its reign
of hits as “Mr. Wendal” (Chrysalis) easily moves up 14-10. It is the airplay
fave at WXYV Baltimore and KJMQ Houston, with top-five airplay rankings
at seven other stations.

GOIN’ TO THE BANK: “Get Away” by Bebby Brown (MCA) vaults 22-11.
It shows a sales increase of almost 90% over last week. It ranks No. 2 in airplay
at both WTLC Indianapolis and WQOK Raleigh, N.C. At WOWI Norfolk, Va.,
it is No. 4 in airplay.

THIS WEEK'’S BIG RADIO winner is “Hip Hop Hooray” by Naughty By
Nature (Tommy Boy). Its monitored radio points increase by more than 100%,
moving it 60-39 on the R&B Radio Monitor chart. On the singles chart it zooms
84-65. It is No. 1 in airplay at WUSL Philadelphia and WOWT Norfolk.

TWO RECORDS on the Hot R&B Singles chart are able to maintain bullets
even though both experienced small decreases in BDS monitored airplay and
SoundScan sales. Both records benefit from strong increases in small-market
playlist points. “Damn U” by Prince & the New Power Generation (Paisley
Park) holds at No. 32. “Heal The World” by Michael Jackson (Epic) moves
up 64-62.

NEW KIDS ON THE BLOCK: Moet and Keith Shocklee have formed
Mo’ Entertainment. The first act in development is an 11-year-old rap-
per, Fensta Baby, from Newark, N.J. He hails from the same neighbor-
hood as Treach from Naughty By Nature. They are currently seeking
new talent. Demo tapes should be sent to 137-20 45th Ave., Suite 2K,
Flushing, N.Y. 11355.

JUBBLING UNDER. siveiss.

58| AELE
|3 e BN
2|5 |E|niTLe 2|5 |3 | e
Fl3]2 ART!IST (LABEL/DISTRIBUTING LABEL) = | 3| * | aRTIST (LABEL/DISTRIBUTING LABEL)
1 |— | 1 | TELLIN' ME STORIES 14|20 | 2 | ACTION
BIG BUB (ATCO EASTWEST) POISON CLAN (LUKE)
2|6 |7 | onmycosk 15111 2 | Tossup
DON-E (GEE STREET/ISLAND/PLG) N2DEEP (PROFILE)
3|1 |8 | WIGGLE WIGGLE 16 | 22 | 8 | LATIN LINGO
DISCO RICK (LUKE} CYPRESS HILL (RUFFHOUSE/COLUMBIA)
4 | 4|8 | GIMME WHAT YOU GOT! 17 |— | 1 | MUSCLE GRIP
M (AVENUE) SHABBA RANKS (EPIC)
5 [13]5 | ADAM. 18|23 | 5 | FREEDOM GOT AN AK.
XCLAN (POLYDOR/PLG) DA LENCH MOB (STREET KNOWLEDGE)
6 | 10 | 3 { HEAVEN AND EARTH 19|17 | 9 | FAT POCKETS
AL JARREAU gREPRlSE) SHOWBIZ & A.G. (LONDON/PLG)
715 |9 | HumPIn 20 |—| 1 | APPARENTLY NOTHIN'
THE COLLEGE BOYZ (VIRGIN) YOUNG DISCIPLES (TALKIN' LOUD)
8 | 8|5 | SOMEDAY WE'LL ALL BE FREE 21— | 1 | RAKIN' IN THE DOUGH
ARETHA FRANKLIN (QWEST/WB) ZHIGGE (POLYDOR/PLG)
9 (18| 5 | YABADABADOO 22 | — | 1 | TRUE CONFESSIONS
CHUBB ROCK (SELECT/ELEKTRA) SLAPBAK (REPRISE)
10— 1 [ sPiriTUAL HIGH 23| —| 1 | THROW YA GUNZ
MOODSWINGS (ARISTA) ONYX (CHAOS/COLUMBIA)
11— | 1 [ IF1IWERE YOU 24— 11 | TIME 4 SUM AKSION
WAILING SOULS (CHAOS/COLUMBIA) REDMAN (RAL/CHAOS/COLUMBIA)
12[15| 9 | SOMETHING GoOD 25 19| 9 | ICE CREAM DREAM
U.G.K. (JIVE) MC LYTE (PERSPECTIVE/A&M)
13|14 | 5 | GETTIN IT ON Bubbling Under lists the top 25 singles under No. 100
SHAWNEEIRANKSIGTIANTIC) which hgve not yet char\ed? 2
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ARTIST DEVELOPMENTS

. COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
L I AND PROVIDED BY  SoundScan
FOR WEEK ENDING JAN. 30, 1993
GRAND PUBA ELEKTRA 61314 (10.98/15.98) REEL TO REEL 14
——
=z
- < le 3 = f—f @ 59 61 21 | FATHER M.C. UPTOWN 10542/MCA (9.98/15.98) CLOSE TO YOU 34
- X 5 x =
24|24 |38( 25| ARTIST TITLE | 58 52 | 50 | 58 | 73 | VANESSA WILLIAMS A WING 843522/MERCURY (10.98 EY/15.98) THE COMFORT ZONE | 1
E2 |52 |~z |25 1ABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) oo
xx*NO. 1 % x * 53 | 46 5 | 39 | SPICE 1 TRIAD 41481*/IIVE (9.98/13.98) SPICE 1 14
‘_1 1 1 9 | SOUNDTRACK A © ARISTA 18699° (10.98/15.98) 8 waks at No. 1 THE BODYGUARD 1 54 | 58 [ 62 | 10 | UNDERGROUND KINGZ BIG TIME 41502/JIVE (9.98/13.98) TOO HARD TO SWALLOW | 37
@ 21| 2 5 | DR. DRE DEATH ROW/INTERSCOPE 57128/PRIORITY (9.98/16.98) THECHRONIC | 2 55 | 48 | 53 | 10 | BASSOUTLAWS NEWTOWN 2210° (9.98/13.98) ILLEGAL BASS | 48
@ 4 6 g KENNY G A 2 ARISTA 18646* (10.98/15.98) BREATHLESS 2 56 53 40 10 | PATTI LABELLE MCA 10691* (10.98/15.98) PATTI LABELLE LIVE! 18
4
4 | 3 | 3 | 4 | SHAIGASOUNE ALLEY 10762MCA (9.98/15.98) (F1EVER FALLIN LOVE | 3 57 | 54 | 43 | 58 | MICHAEL JACKSON A * EPIC 45400 (10.98 EQ/1598) DANGEROUS | 1
5 5 5 11 | SADE eric 53178 (10.98 £15.98) LOVE DELUXE 2 58 | 56 | 60 | 27 | TOO SHORT @ JIVE 41467 (10.98/15.98) SHORTY THE PIMP 11
6 5 4 25 | MARY J. BLIGE A UPTOWN 10651+/MCA (9.98/15.98) WHAT'S THE 4117 1 59 | 51 50 16 | BUSHWICK BILL RAP-A-LOT 57189*/PRIORITY (9.98/15.98) LITTLE BIG MAN 15
4
@ NEW ) T A R D e e eI 7 60 | 57 54 | 56 | NATALIE COLE A * ELEKTRA 61049 (13.98/16.98) UNFORGETTABLE 5
131 19 | 8§ | SILK keia 61394+/ELEXTRA (10.98/15.98) LOSE CONTROL | 8 61 | 63 | 75 | 26 | LORENZO ALPHAINTERNATIONAL 781000%/PLG (9.98 EQ/13.98) LORENZO | 24
9 9 8 8 | WRECKX-N-EFFECT MCA 10566 (9.98/15.98) HARD OR SMOOTH 6 62 | 47 | 51 | 17 | CHUCKII BOOKER ATLANTIC 82410%/AG (9.98/15.98) NICE N'WILD | 13
10 7 7 10 | ICE CUBE A PRIORITY 57185 (10.98/15.98) THE PREDATOR 1 63 | 52 [ 48 | 11 | BOB MARLEY A TUFF GONG/ISLAND 12280*/PLG (37.98 EQ/47.98) SONGS OF FREEDOM | 24
@ 1 1 ST e e T e | 64 [ 65 | 72 11 | POSITIVE K ISLAND 514057/PLG {9.98 EQ/13.98) SKILLS DAT PAY DA BILLS 64
12 8 9 2 é‘ﬁrﬁ‘éﬂsﬁ%?z%‘fﬁkgmgg 9A8) 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF. . 3 65 66 | 47 41 DAS EFX @ ATCO EASTWEST 91827*/AG (9.98/13.98) DEAD SERIOUS 1
— .@ 76 | 82 D.J. JIMI AVENUE 9105* (9.98/14.9) :
13 | 12 | 18 | 3 | CHRISTOPHER WILLIAMS UPTOWN 10751%/MCA (9.98/15.98) CHANGES | 12 10 AVENUE B14.98) TS M| 66
14 10 10 29 | SOUNDTRACK & 7 LAFACE 26006+/ARIS TA (10.98/15.98) TR C 1 67 61 68 61 | TEVIN CAMPBELL @ QwEST 26291*WARNER BROS. (9.98/15.98) T.EV.LN. 5
: - 68 60 57 48 | SIR MIX-A-LOT A DEF AMERICAN/REPRISE 26 765/WARNER (9. ! DADDY |
15 14 12 46 | TLC A LAFACE 26003*/ARISTA (9.98/13.98) 000000HHH...ON THE TLC TIP 3 GEEIL e MK 19
1% 15 16 5 E UTHLESS 538 15/PRIORITY (4 95/6.98) ST R TS 5 69 | 72 | 71 23 | FREDDIE JACKSON CAPITOL 96859+ (10.98/15.98) TIME FOR LOVE 7
7 16 15 12 | PRINCE AND THE NEW POWER GENERATION £ 8 0| 77| 69 15 | TREY LORENZ EPIC 47840" (9.98 EQ/13.98) TREY LORENZ 32
PAISLEY PARK 45037*/WARNER BROS. (10.98/15.98)
18 18 2 11 PORTRAIT CAPITOL 93496 (9.98/13.98) PORTRAIT 18 n 67 55 25 EPMD @ RAL/CHAQS 5284&/COLUMBIA (10.98 EQ/15.98) BUSINESS NEVER PERSONAL 5
19 | 17 | 13 | 43 | EN VOGUE A ? ATCO EASTWEST 92121*/AG (10.98/15.98) FUNKY DIVAS 1 72 | 69 | 65 | 26 | DJQUIK ® PROFILE 1430* (10.98/15.98) WAY 2 FONKY | 13
20 26 9 JADE GIANT/REPRISE 24466*/WARNER BROS. (9.98/15.98) JADE TO THE MAX 20 81 8 28 | NAJEE EMI 99400/ERG (10.98/15.98) JUST AN ILLUSION 2
74 | 68 | 79 | 48 | CECE PENISTON @ AgM 5381* (9.98/13.98) FINALLY 13
2 | 2 | 2 16 | SHABBA RANKS EPIC 52464* (9.98 EQ/13.98) X-TRA NAKED 11 |
@7 [« - 15 | 79 | 76 | 32 | FETEROCK & CL SMOOTH MECCA AND THE SOUL BROTHER | 7
7 SWV RCA 66074 (9.98/13.98) IT'S ABOUT TIME ==
6 | 71 77 4 SOUNDTRACK MCA 10671+ (10.98/15.98) LEAP OF FAITH 71
2 19 20 87 BOYZ Il MEN A % MOTOWN 6320* (9.98/13.98) COOLEYHIGHHARMONY 1
" " 15 | CHANTE MOORE s1AS 10505mGa (3.98/15.98 PRECIOUS 7 n 70 84 35 | SUPER CAT COLUMBIA 52435 (9.98 EQ/13.98) DON DADA 37
S A (9.98/15.
=T 7 1 25 | nouse oF PAIN ® HOUSE OF PAIN " 78 | 74 | 78 | 28 | BRIAN MCKNIGHT MERCURY 848605* (9.98 EQ/13.98) BRIAN MCKNIGHT 20
TOMMY BOY 1056 (10.98/15.98)
79 | 78 | 63 | 27 | BEASTIE BOYS CAPITOL 98938 (10.98/15.98) CHECK YOUR HEAD | 37
26 23 24 15 REDMAN RAL/CHAOS 52967/COLUMBIA (9.98 EQ/13.98) WHUT? THEE ALBUM 5 ” = 6 9 U 7
OUNDTRACK QWEST/REPRISE 45130*/WARNER BROS. (10.98/15.98) MALCOLM X
DA LENCH MOB
7 | %6 | 23 17 | STREET KNOWLEDGE/ATCO EASTWEST 92206%/AG (9.98/13.98) GUERILLAS IN THA MIST 4 o | 8 | & i
29 34 14 LO-KEY? PERSPECTIVE 1003*/PLG (9.98/13.98) WHERE DEY AT? 18 . MAX] PRIEST VIRGIN 86500 (9.98/13.98) FE REAL i 46
29 21 18 8 SOUNDTRACK SIRE 26978/ WARNER BROS. (10.98/15.98) TRESPASS 16 8| 9 % L DAVIDISANBORNIETEK AT 12725010 9515 957 DLERONT 60
3 RICHIE A MOTOW .
30 25 21 42 KRIS KROSS A 4 RUFFHOUSE 48710*/COLUMBIA (10.98 EQ/15.98) TOTALLY KROSSED OUT 1 8 g L) 3 EIONEE = R T BACKNIOIHONT l
I I I T B e STUNTS BLUNTS & 1P K0P |1
31 | 31 | 38 | 10 | GETO BOYS RAP-A-LOT 57183*/PRIORITY (9.98/15.98) GETO BOY'S THE BEST UNCUT DOPE 31
2 ” : 85 | 83 | 87 18 | WILLIE D RAP-A-LOT 57188/PRIORITY (9.98/15.98) I'M GOIN* OUT LIKA SOLDIER 27
28 21 AFTER 7 VIRGIN 86349* (9.98/13.98) TAKIN' MY TIME
@ 3 5 T 86 | 73 73 18 | PUBLIC ENEMY @ DEF JAM 5301 4/COLUMBIA (10.98 EQ/15.98) GREATEST MISSES 10
37 4 KOOL G RAP & D.J. POLO COLD CHILLIN' 5001* (10.98/16.98) LIVE AND LET DIE
] . = 87 93 74 18 | MC SERCH DEF JAM/ICHAOS 52964/COLUMBIA (9.98 EQ/15.98) RETURN OF THE PRODUCT 28
4| 033 5 0 | N2DEEP PROFILE 1427+ (9.98/14.98) BACK TO THE HOTEL
R-KELLY & PUBLIC ANNOUNCEMENT ® ; v 3 88 | 88 | 83 | 37 | ICECUBEA PRIORITY 57155 (9.98/15.98) DEATH CERTIFICATE 1
39| 82 | 31 | 51 | Ducaisessomiss BORN INTO THE 508 98 | 9 [ 9 | THEZLIVECREW THE 2 LIVE CREW'S GREATEST HITS | 62
36 35 29 63 | CYPRESS HILL A RUFFHOUSE 47889/COLUMBIA (9.98 EQ/13.98) CYPRESS HILL 4 - -
@D 2 | 15 5 9 | 89 | 92 6 | THE PHARCYDE DELICIOUS VINYL 92222/AG (9.98/15.98) BIZARRE RIDE Il THE PHARCYDE | 82
42 5 GEORGE DUKE WARNER BROS. 45026* (10.98/15 9B) SNAPSHOT
. 9 | — 2 E-40 SIC wiD IT 711* (9.98/13.98) FEDERAL 91
38 | 36 | 27 | 84 | JODEC) A 2 UPTOWN 10198/MCA (9.98/13.98) FOREVER MY LADY 1
5 12 8 PARIS . ! e 7 92 85 91 60 | KEITH SWEAT A ELEKTRA 61216* (10.98/15.98) KEEP IT COMIN' 1
SCARFACE 100 (5.98/8.98
93 84 | 67 11 | VARIOUS ARTISTS TOMMY BOY 1053* (10.98/15.98) MTV: PARTY TO GO, VOL. 2 67
40 43 45 18 MIKI HOWARD GIANT/REPRISE 24452*/ WARNER BROS. (9.98/15.98) FEMME FATALE 7
94 | 64 | 59 | 24 | EASTCOAST A 1208 EAST COAST FAMILY VOLUME ONE | 12
S MILLS (10.98/15.98 SOMETHING REAL | 22 “
: 0| M J TEPHANIE MCA 10690 (10 58/15.98) A 95 90 86 24 | MC REN A RUTHLESS 53802/PRIORITY (6.98/9.98) KIZZ MY BLACK AZZ 10
(42) EW */BE K (9. i DAZZEY DUKS 42
] > : DUICE TR 71000/BELLMARK (9 98/15.95) 7 96 82 | — | 13 | CHUBB ROCK SELECT 61299/ELEKTRA (9.98/15.98) | GOTTA GET MINE YO! 24
43 | 4 41 19 | MAD COBRA COLUMS8IA 52751 (9.98 EQ/13.98) HARD TO WET, EASY TO DRY
! 97 92 1 99 3 DJ FURY JOEY BOY 3006* (9.98/15.98) BASS MAN 92
55 85 28 | MEN AT LARGE ATCO EASTWEST 92159*/AG (9.98/13.98) MEN AT LARGE 24 RE-ENTRY 57 GERALD LEVERT @ T 1
i ATCO EASTWEST 91777*/AG (10.98/15.98)
45 | 39 | 39 16 | COMPTON'S MOST WANTED ORPHEUS 52984*/EPIC (9.98 EQ/13.98) MUSIC TO DRIVEBY 20 7 | 9 P
46 34 | 33 17 | AL B. SURE! WARNER BROS. 26973* (10.98/15.98) SEXY VERSUS 2 % ? —- et AL I R cooL
o e e e " e ‘ = PP R 00 | NEWD | 1 | JACCI MCGHEE Mca 10291 (9.98/15.98) JACCI MCGHEE | 100
HI-FIVE JiVE 41474~ (10.98/15.98) N'
D Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA
48 44 3 2] | MARIAH CAREY A COLUMBIA 52758" (7.98 £Q/9.98) MTV UNPLUGGED EP 16 certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette
. and CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked
62 | 70 | 14 | RACHELLE FERRELL MANHATTAN 93769+/CAPITOL (9.98/13.98) RACHELLE FERRELL A £Q. and all other CDs, are equivalent prices, which are projected from wholesale prices. © 1993, Billboard/BPI Communications.

YBT TAPS IN

Some rap groups get respect. Others,
like S.0.U.L/MCA stylists Young
Black Teenagers, have to earn it. The
group’s current single, “Tap The
Bottle,” was released last November,
but from way back in August MCA
started waging a campaign to
counteract negative connotations about
a trio of white rappers calling
themselves black. “We sent out
mailings that explained to people that
rap is from the black culture and that

these kids are involved in it,” offers
Brute Bailey, national director of rap
music marketing and promotion.
(Group member Kamron explains, “We
represent the fact that hip-hop is the
dominant form of expression no matter
the race.”)

YBT (Kamron, ATA, and Firstborn)
are on the first leg of a promotional
tour of college and commercial radio
stations, and black-independent retail
and chain stores. It kicked off in
December, and continued through the

month, hitting such cities as New York,
Boston, Chicago, and Philadelphia
before winding down. Leg No. 2 will
begin Feb. 1 and visit San Francisco,
New Orleans, Houston, and other cities
for a month. The group has been and
will continue doing club performances
in all the spots in which it touches
down. Bailey says, “It’s unfortunate
we've got to go all across America, get
on radio stations, and explain why
they’re calling themselves black—but
that’s the way it is in America.”

The frothy “Tap The Bottle,”

produced by Public Enemy’s DJ
Terminator X, is now bulleted on both
the Hot Rap Singles and Hot R&B
Singles charts. “It’s really doing well,”
says Bailey. “We started off trying to
build a base for the group and this
single in the streets. We’re going for
adds now, and we started off gaining
WPGC Chicago, WKYS Washington,
D.C., WOWI Norfolk, Va.,, WHYK
Memphis, and KJMZ Miami. Three or
four stations came to this record
without any solicitation, and,” adds
Bailey, “we appear to be doing

impressive numbers, according to
SoundScan.”

YBT will drop its second album,
“Dead Enz Kidz Doin’ Lifetime Bidz,”
Feb. 2. A more confident and mature
work than its predecessor (which
spawned the goofball single “Nobody
Knows Keli” and more serious tunes
like “Proud To Be Black” and “Daddy
Called Me Nigga Cause I Liked To
Rhyme”), “Dead Enz Kidz” is being
primed to pump. “All that we’re doing
now is focused on pushing the album,”
Bailey says. HAVELOCK NELSON
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Billboard.

FOR WEEK ENDING JANUARY 30, 1993

R&B SINGLES A-Z

Billboard.

FOR WEEK ENDING JANUARY 30, 1993

| ] | ] TITLE (Publisher - Licensing Org.) Sheet Music Dist. |
63 7 (Controversy, ASCAP/WB, ASCAP/Warner Chappell,
ASCAP/Budget, BMI/Bug, BMI)
™ 48 AINT NOBODY LIKE YOU (Virgin, BMI/Buffalo Music ™
g . . . - ) ) Factory, BMI) HL/WBM ) ) ! ) ) .

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 66 R&B stations ) Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- 20 ALL DAY, ALL NIGHT (MCA, ASCAP/Geffen Again, of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. BMI/Music Corp. Of America, BMI)

30 ALL ) SEE (EMI April, ASCAP/Across 110th Street, (1]

= - ASCAP/DeSwing Mob, ASCAP/Babydon, ASCAP) WBM =

Elyls ElE|5 31 ALL RIGHT NOW (Whole Nine Yards, ASCAP/Avid One, 5lE3 g gz

|| 2| 2| ASCAP/Mizmo, BMI/Casadida, ASCAP/EMI Virgin, z|Flew FAEAR

el || TITLE 2|5 | & | TITLE BMI/Designee Of Kenneth Karlin, BMI/Fabby Minny, 2|5 | &|TITLE @ |5 |&| TITLE

£ | S | & | ARTIST (LABEL/DISTRIBUTING LABEL) £ | S| £ | ARTIST (LABEL/DISTRIBUTING LABEL) ASCAP) £ | S | | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S | | ARTIST (LABEL/DISTRIBUTING LABEL)

. 6 BABY I'M FOR REAL/NATURAL HIGH (Jobete, a2
* % NO.1 & & 383413 %ﬁ?ﬂﬂéﬂﬁé%’fﬂ&? RERIGHY ASCAP/Crystal Jukebox, ASCAP) CPP * & NO.T % & 3835 | 6 | WHO'S THE MAN? (UPTOWN/MCA)
61 COME A LITTLE CLOSER (Big Giant, BMI/Count
1 WILL ALWAYS LOVE YOU ! | WILL ALWAYS LOVE YOU
1| 1|12 | Wiiirner FOUSTOR ARSI (G| 60 | 3 | HE O OOy rommy BOY) , Chuckula, gMI/:eventy-Nlnth gtrwt, BMI) 1 | 1 |11 | WriTNEY HOUSTON (ARISTA) (3] 63 | 2 | SOALONE ¢ (arco easTwEST)
69 COME IN OUT OF THE RAIN (Square Lake,
IF 1 EVER FALL IN LOVE DAMN U 2 | 2 |16 | IFLEVER FALL IN LOVE LOVE'S TAKEN OVER
KR (GASOLINE ALLEY/MCA) 80136 (12| DAMN Y, ¢ e, (PAISLEY PARK/WB) Qfﬂcll/‘;a/ ;?&iiqfﬁ'vc;;”/w B, ASCAP/Cotton Row, 61N (GASOLINE ALLEY/MCA) 43 | 14 | CHANTE MOORE (SILAS/MCA)
() 4 |18 | HERE WE GO AGAIN! 41 (39| 7 | RELEASE ME 58 COMFORTER (Music Corp. Of America, BMI/Gasoline (3| —| 1| DAY 41 (39| 6 | DAMNU
PORTRAIT (CAPITOL) MIKi HOWARD (GIANT/REPRISE) Alley, ASCAP) HL PAPERBOY (NEXT PLATEAU/FFRR) PRINCE (PAISLEY PARK/WARNER BROS.)

4 | 3 |25 | LOVE SHOULDA BROUGHT YOU ... 51| 4 | "M SOINTO YOU 39 CONFUSED (Willaire, ASCAP/AI B. Sure!, ASCAP/EMI 4 | 3 |20 | RUMP SHAKER 42 (41 | 6 | HOMIES

TONI BRAXTON (LAFACE/ARISTA) SWV (RCA) April, ASCAP/Across 110th Street, ASCAP) WBM WRECKX-N-EFFECT (MCA) A LIGHTER SHADE OF BROWN (PUMP)
(5) 8 |11 | DON'T WALK AWAY 43|38 | 10 | CONFUSED 35 CRAZY LOVE (By George You've Got It, BMI/O'Hara, (5)| 6 | 8 | REBIRTH OF SLICK 43|38 | 11 | HEY LOVE (CANI HAVE A WORD)

JADE (GIANT/REPRISE) TEVIN CAMPBELL (QWEST/WARNER BROS.) BMI/Music Corp. Of America, BMI/IDG, ASCAP) HL DIGABLE PLANETS (PENDULUM/ELEKTRA) MR. LEE/R. KELLY (JIVE,

) e 32 DAMN U (Controversy, ASCAP/WB, ASCAP) WBM

SWEET THIN NUTHIN' BUT A “G" THANG er MR. WENDAL REAL LOVE

(&) 6|8 MARY J. BLIGE (%PTOWN/MCA) 59 | 2 | DR, DRE (DEATH ROW/INTERSCOPE) 41 DAZZEY DUK(S (Glggz Cr;ez, BMI//:IVe;'J'rMI) (B[ 115 ARRESTED DEVELOPMENT (CHRYSALIS) “alNn MARY J. BLIGE (UPTOWN/MCA)
70 DEDICATED (Willesden, BMI/R.Kelly, BMI)
ALITY TIME SO ALONE g IN THE STILL OF THE NITE WICKED

(D12 | 13 IgIVERIE) 45| 5 | MEN AT LARGE (ATCO EASTWEST) % AD'SI;':P%:;‘; "B':;f/a;’r'oﬁtsrﬁg:/ g';‘l‘;“ Ludes, 748 RN (MOTOWN) 45 42| 12| WICKED (PRIORITY)

REMINISCE IT'S GONNA BE A LOVELY DAY X ing 8 | 5 |15 | GOOD ENOUGH 46 | 46 | 11 | RIGHT HERE
14 | 12 | maRY J. BUGE (UPTOWN/MCA) 1428 | B N Yt m (ARISTA) d A"gg;,x:ﬁ;:g&z (g;:g'"ﬁ""' ASCAP/MCA, BOBBY BROWN (MCA) SWV (RCA)

BABY I'M FOR REAL/NATURAL SAVING FOREVER FOR YOU 28 EVERYTHING'S GONNA BE ALRIGHT (EMI April, DAZZEY DUKS IT'S GONNA BE A LOVELY DAY

il I AFTER 7 (VIRGIN 49| 5 | SHANICE (GIANT/REPRISE) /Across 110th Street,/Father M.C.,ASE:AP/Mﬂ;ic (3] 22 | 12 | puice cmr/BeLLMARK) 53| 3 | THESO.UL S.Y.STEM. (ARSSTA)

(10! 15 | 11 | GET AWAY 50 | 7 | 1T MUST BE LOVE Corp. Of America,/Second Generation Rooney 15 | 11 | EVERYTHING'S GONNA BE ALRIGHT | |48 | 49 | 8 | SHAMROCKS AND SHENANIGANS
BOBBY BROWN (MCA) GOOD GIRLS (MOTOWN) Tunes,/EMI Blackwood,/Flow Tech, BMI) HL/WBM FATHER M.C. (UPTOWN/MCA) HOUSE OF PAIN (TOMMY BOY)
11| 7 | 18 | LOVE'S TAKEN OVER 62 | 2 | DEDICATED 36 FLEX (Aunt Hilda, ASCAP/Zomba, ASCAP/Shadows 11|14 | 13 | SAVING FOREVER FOR YOU 49 |50 | 15 | PICKIT UP
CHANTE MOORE (SILAS/MCA) R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) Int'l, BMI) CPP SHANICE (GIANT/REPRISE/WB) HOME TEAM (LUKE)
82 FOREVER IN LOVE (Kenny G, BMI)
GO AHEAD AND CRY HERE WE GO AGAIN! SOMEONE TO HOLD
2|92 gﬁ‘:ﬁaoom (ATLANTIC) 50477 RUDE BOYS (ATLANTIC) 2 (SSA:AESB%;IQM CGhuctkulI;aMB/wm/T rycep, BMI/Black 12|10]16 PORTRAIT (CAPITOL) il el R TREY LORENZ (EPIC)
atin, ig Giant, BMI/Warner-Tameriane, N
13 [ 13 | 20 | GOOD ENOUGH (5D)| 53 | 7 | [T HURTS ME BMIWillesden, BMI) WEM (1D 16 | 7 | A WHOLE NEW WORLD 51 | 51 | 26 | 'M STILL WAITING
JACC! MCGHEE (MC. ' P. BRYSON/R. BELLE (COLUMBIA) JODECI (UPTOWN/MCA)
zg?y:iwézm:;msz 52 45| 8 | PuUsH o 31 GANGSTA BITCH (Forked Tongue, ASCAP) 14| 7 | 15| SsLow AND SEXY ( 52 |47 |30 | Jume :mouno )
(1022 | 4 E MAKES N 57 GANGSTA (Hip City, ASCAP/Hi Frost, ASCAP)
. ALEXANDER O'NEAL (TABU/A&M) TISHA (CAPITOL) 11 GET AWAY (Zomba,/Donril,/WB,/8 Funk,/Polygram SHABBA RANKS/JOHNNY GILL (EPIC) HOUSE OF PAIN (TOMMY BOY)

15 { 11 | 21 | RUMP SHAKER 53 | 48 | 13 | NO RHYME, NO REASON Int'l,/Toe Knee Hangs,/MCA,/Bobby Brown,ASCAP) 15| 9 | 16 | LOVE SHOULDA BROUGHT YOU ... 53l 58 | 7 | GIVEIT UP, TURN IT LOOSE
WRECKX-N-EFFECT (MCA) GEORGE DUKE (WARNER BROS.) CPP/WBM/HL TONI BRAXTON (LAFACE/ARISTA) EN VOGUE (ATCO EASTWEST/AG)
1GOT A THANG 4 YA! DAZZEY DUKS 91 GET THE POINT (Rags To Riches, BMI/CEB., 1 GOT A MAN NOT GONNA BE ABLE TO DO IT

161021 nggw (PERSPECTIVE/A&M) KK DUICE (TMR/BELLMARK) BMI/Gold Forever, 8M|) 2|9 POSITIVE K (ISLAND/PLG) @ 60| 2 DOUBLE XX POSSE (BIG BEAT/ATLANTIC)

()| 18 | 11 | GIVEIT UP, TURN IT LOOSE 55 | 43 | 14 | WHERE DO WE GO 89 GIVE IT TO YOU (Bam Jams, BMI) 17| 8 | 9 | QUALITY TIME 55| 2 | TAP THE BOTTLE
EN VOGUE (ATCO EASTWEST) SIMPLE PLEASURES (REPRISE) 16 GIVE IT UP, TURN IT LOOSE (Two Tuff-Enuff, I-FIVE (JIVE) YOUNG BLACK TEENAGERS (SOUL/MCA)
BMI/Irving, BMI) CPP "
MR. WEN SHOOP S ) 1 GOT A THANG 4 YA! I'M EVERY WOMAN
20 | 12 | arrEsTED DEAVLELOPMENT (CHRYSALIS) % |56 MICHAEL cgoopozn (REPRISE) 3 g"’ﬂ I'}:EADIA;‘:ICSIV (TlWZeD'OBMVm:e;dZ“' " 1811316 LO-KEY? (PERSPECTIVE/A&M) 36)| — | 1 | WHITNEY HOUSTON (ARISTA)
amal, eveland's Own, 3

19 | 17 | 22 | WHAT ABOUT YOUR FRIENDS 57 56| 2 | t HAVE NOTHING BM) CPP /Cleveland's Own, BMI/Rude News 0|2 AWAY 57 (59| 8 | STRAIGHT OUT THE SEWER
TLC (LAFACE/ARISTA) WHITNEY HOUSTON (ARISTA) R BOBBY BROWN (MCA) DAS EFX (ATCO EASTWEST/AG)
HAPPY DAYS A WHOLE NEW WORLD B e D A DON'T WALK AWAY 58 | 61 | 27 | WHERE THEY AT

(20)] 23 | 12 | sitk (keIA/ELEKTRA) 61 | 5 | p BRYSON/R. BELLE (COLUMBIA) e 2:5:; /a:{?e(i/s%/tts)cve:{ﬂw B, ASCAP/Large Giant, (20 25 | 5 | Jave @uanT/RePRISE) D.J. JIMI (AVENUE)
NO ORDINARY LOVE RIGHT HERE 95 HEAD BANGER (Paricken, ASCAP/WB, ASCAP GANGSTA BITCH 59 | 57 | 20 | WOULD | LIE TO YOU?
ale || Seero Sl A R R 62 HEAL THE wonin (Mijac, BMI/Warner-Tamer?ane, (@)% | 7 | Kracie romuy gon CHARLES & EDDIE (CAPITOL)
@)% | 9 I'M EVERY WOMAN 1 | HAT 2 DA BACK BMI/Hudmar, ASCAP) WBM 22 | 17 | 21 | WHAT ABOUT YOUR FRIENDS 60 | 52 | 23 | RIGHT NOW
WHITNEY HOUSTON (ARISTA) — TLC (LAFACE/ARISTA) 94 HELL OF A SITUATION (Stanton's Gold, BMI/April TLC (LAFACE/ARISTA) AL 8. SURE! (WARNER BROS.)
HEY LOVE (CAN | HAVE A WORD, LOVE NO LIMIT Joy, BMI) 23|18 | 18 | 'D DIE WITHOUT YOU 61 HUMPIN' AROUND
BV N MR, LEE/R. KELLY (JIVE) ) 69 |7 MARY J. BLIGE (UPTOWN/MCA) 3 HERE WE GO AGAIN! (Hee Bee Dooinit, ASCAP/Unit 4, P.M. DAWN (GEE STREET/LAFACE/ARISTA) & BOBBY BROWN (MCA)
ASCAP/WB, ASCAP/Stone Diamond, BMI/Jobete
T'S A SHAME ' g GANGSTA IT HURTS ME
ala|nv g&AOBVéAARNA?dKSS/JOHNNV GILL (EPIC) @ 633 :(ng KR%SS (RUFFHOUSE/COLUMBIA) SSCAP/BIagk Bull, ASCAP/Doll Face, BMI) 41910 BELL BIV DEVOE (MCA) — | 1| JACCIMCGHEE (MCA)
PP/HL/WBM
GANGSTA BITCH BABY I'M FOR REAL/NATURAL FOREVER IN LOVE
5|26 él&lliléTsOEPE{ER WILLIAMS (UPTOWN/MCA) @ 68 | 4 | APACHE (TOMMY BOY) 24 HEY LOVE (CAN | HAVE A WORD) (Zomba, 58 AFTER 7 (VIRGIN, &2 5 KENNY G (ARISTA)
ALL DAY, ALL NIGHT (& LOVE THANG 5 ASCA:,/JMO%' ‘sc(?",{"“'ﬂ“sc":}l',ﬁs“,:’,’, C::mp) 26 | 24 | 30 | BACK YO THE HOTEL ALL DAY, ALL NIGHT
28|13 f 6 — | 1 65 HIP HOP HOORAY (T-Boy, aughty, 66| 9 f
@ STEPHANIE MILLS (MCA) INTRO (ATLANTIC) 76 HOMIES (Hip Hop Loco, BMI/Jams R Us, BMI/Jobete, N2DEEP (PROFILE) STEPHANIE MILLS (MCA)
(@D| 31 | 7 | SRAZY LOVE ()| 75 | 2 | INFORMER ASCAP) CPP 27|27 |14 | NO ?RDINARV LOVE 65 |56 | 20 | FREE voEuR MIND
CECE PENISTON (A&M) SNOW (ATCO EASTWEST) 2 IF ] EVER FALL IN LOVE (Gaw"ne Alley, BMI/Music SADE (EPIC) EN VOGUE (ATCO EASTWEST/AG)
ALL RIGHT NOW 66 | 57 | 17 | | WANT TO LOVE YOU DOWN Corp. Of America, BMI) 28 (12|21 | FLEX o I'M SO INTO YOu
312713 PATTI LABELLE (MCA) KEITH SWEAT (ELEKTRA) 21 1 GOT A MAN (Step Up Front, BMI/Willesden, BMI) MAD COBRA (COLUMBIA) 1 SWV (RC
SO WHAT! 17 1 GOT A THANG 4 YA! (New Perspective, ASCAP) PUNKS JUMP UP TO GET... ITS A SH ME
92519 aIREXCOBRA (COLUMBIA) Y Il CLOSE (TABU/A&M) 99 I'M CALLING YOU Bluf BRAND NUBIAN (ELEKTRA) —|1 KRIS KROSS (RUFFHOUSE/COLUMBIA)
i R (Kharatroy,/B.Black,/Chrysalis,/Fair-Elm, ASCAP} INFORMER CHECK IT OUT
3|8 F‘éo‘é.'é'ﬁscx’s%#f&pnou B2 g&?ﬁléﬁ'}%‘f CLOsE 34 I'M EVERY WOMAN( (Nick-O-Val, ASCAP) (30)[ 48 | 3 | snow (ATCO EASTWEST) 74| 5 | GRAND PUBA (ELEKTRA)
53 I'M SO INTO YOU (Bam Jams, BMI)
SOMETHING IN COMMON f 7 PUSH
A EARY mﬁz%?xfpa,”rsruﬁ_c) —|16 eoaas gRow?q <Mcc W 54 L';FC(:';'/A;RC(F;:W iasrgk:’)SCAP/Green Snow, (3D)| 36 | 8 | rince & THE NPG. (PAISLEY PARK/WB) s TISHA (CAPITOL)
.L. ohan,
A MAN WHO'S THE MAN? HAPPY DAYS REVOLUTION
@ | :’gg’;’l’VE lt‘(lSLAND/PLG) 701676 HEAVY D. & THE BOYZ (UPTOWN/MCA) & :'L‘leTeHEB;I)'L:LOF THE NITE (FROM THE JACKSONS) 23210 SILK (KEIA/ELEKTRA) 701629 ARRESTED DEVELOPMENT {CHRYSALIS)
MFORTE PICK IT UP 0 ig Gi ALL | SEE CONFUSED
@ 3|5 gHoAI (G(A)SOLINRE ALLEY/MCA) S HOME TEAM (LUKE) L :;::Cgrlt?BHMAI\;E LOVEDIOU (Blg Gant, BMI/Count BlBU CHRISTOPHER WILLIAMS (UPTOWN/MCA) @ —| 1 TEVIN CAMPBELL (QWEST/WARNER BROS.)
(3| 35 | 8 | MURDER SHE WROTE 3 1 | NEVER DO YOU WRONG 49 1T HURTS ME (WB, ASCAP/Keith Sweat, ASCAP/E/A, 34|29 | 11 | MAKE LOVE 2 ME 72 |73 | 26 | 360 DEGREES (WHAT GOES...)
CHAKA DEMUS & PLIERS (MANGO/ISLAND) — STEPHANIE MILLS (MCA) ASCAP/Sony Tunes, ASCAP/Maestro B., ASCAP) WBM LORENZO (ALPHA INT'L/PLG) GRAND PUBA (ELEKTRA)
(35 40 | 6 | REBIRTH OF SLICK 7366 | 9 | REVOLUTION 60 IT MUST BE LOVE (Careers-BMG, BMI/Hudnall, 35|31 | 10 | REMINISCE 73|71 | 5 | HEAL THE WORLD
DIGABLE PLANETS (PENDULUM/ELEKTRA) ARRESTED DEVELOPMENT (CHRYSALIS) BMi/In Flight, ASCAP) MARY J. BLIGE (UPTOWN/MCA) MICHAEL JACKSON (EPIC)
97 (T'S ALRIGHT (FROM SOUTH CENTRAL) (Buff Man
IN THE STILL OF THE NITE LOSE CONTROL " GAMES | WANT TO LOVE YOU DOWN
% (32|14 BOYZ i MSEL'%MOQI’OWN —1 snu? (KEIA/ELEKTRA) BMI/Screw Box, BMI/Fat Hat, BMI) |81 CHUCKI BOOKER (ATLANTIC/AG) S KEITH SWEAT (ELEKTRA)
IT'S A SHAME (So So Def, ASCAP/Artistic Control,
FREAK ME — COME [N OUT OF THE RAIN 5 ) MURDER SHE WROTE 1 WANNA LOVE YOU
3D 4 | 4 | SIK(KEA/ELEKTRA) s 2 | Ny MOTEN (i ERG fﬁg‘(;"o/:;l: :EMA/ E(’)ﬂ\IIEALpV":SAAVS((;FA:())M e BD)[ 45 | 5 | chiaka DEMUS & PLiERS (MANGO) 7 (B0 [ 26 | s e BRISE WARNER BROS,)
(O Tracks moving up the chart with airplay gains. © 1993, Billboard/BPI Communications. BODYGUARD) (Unichappell, BMI/Golden Withers, (O Singles with increasing sales. © 1993, Billboard/BP| Communications and SoundScan, Inc.
ASCAP) HL
n&B Mnln n[c“nn[m Mn"lmn 78 | WANT TO LOVE YOU DOWN (Keith Sweat, Tunes, ASCAP/Playhard, ASCAP) HL SHAMROCKS AND SHENANIGANS (Tee Girl,/Irish
o {Ev;:afn/c‘”&:s;er ;SC:WXV:C':P/R | 74 NO RHYME, NO REASON (Mycenae, ASCAP) Intellect, /immortal,/BMG, BMI) HL
AIN'T NOBODY LIKE YOU COME & TALK TO ME ie Murphy, ayclo, 68 NOT GONNA BE ABLE TO DO IT (Headcracker, 52 SHOOP SHDOP (Norcal Atlanta, BMI)
P4 [ | R TONARD (iR /RepRISE) 14 SODEC) CPTOWN/MER) S e e S ASCAP/CRK, ASCAP) 23 SLOW AND SEXY (Fiyte Tyme,/Sony
. /Aunt Hilda, omba, 67 NUTHIN' BUT A G THANG (Ain't Nuthin' Goin’ On But Tunes,/Zomba,/Aunt Hilda, ASCAP/Songs Ot
2 || 2 | R DV SPVENT (CHRYSALSS) 15 12| 7 | BHER EReYING HARD TO GET 11 WILL ALWAYS LOVE YOU (Velvet Apple, BMI) CPP Fu-ckin', ASCAP) PolyGram./Ixat, BMI/EMI Virgin,/EMI April, ASCAP)
88 JANET (Sin-Drome, BMI/EMI Blackwood, 50 PEOPLE EVERYDAY (EMI Blackwood, BMI/Arrested HL/WBM/CPP

3 (2|4 | THEREU GO 16| 14 | 4 | RIGHT NOW BMI/Rightsong, BMi/Franne Golde, BMI/Del Zorro, Development, BMI) WBM 9 SLOW MOTION (Zomba, ASCAP/RHO, ASCAP/EMI
JOHNNY GILL (LAFACE/ARISTA) AL B. SURE! (WARNER BROS.) BMI/AIl Nations, BMI) ’ . 4 el d

4| 3|6 | END OF THE ROAD 1716 [ 5 | sweer novemser 2 LOVE MAKES NO SENSE (Avante Garde, ASCAP/New o O O A (B A, AN e e, A esden, MG

A ) Nights, ASCAP) ALONE (Trycep,/Ramal,/Willesden, BMI)CPP
o SN ENICMOTOW TROOP (ATLANTIC) Perspective, ASCAP) 73 PICK IT UP (Zig-Zag-Zig, BMI/Yuddeh Saks, BMI/Pac 75 SO WHAT! (Avante Garde, ASCAP) WBM

5| 6 | 7 | ALONE WITH YOU 18 (19 | 9 | | COULD USE A LITTLE LOVE ... 9 LOVE SHOULDA BROUGHT YOU HOME (Saba Jam, BMI) WBM 85 STRAIGHT OUT THE SEWER (EMI Blackwood, /Sewer
TEVIN CAMPBELL (QWEST/WB) FREDDIE JACKSON (CAPITOL) Seven,/Kear,/Ensign,/Greenskirt, BMI) CPP ) 59 PUNKS JUMP UP TO GET BEAT DOWN (Def Jam, Slang,/Cellar To Addict,/Fat Wax, BMI)

6|5 |5 | REALLOVE 19| 23 | 16 | YOU REMIND ME 19 LOVE'S TAKEN OVER (EMI Blackwood, BMI/Chante ASCAP/Dusty Fingers, BMI) 80 TAP THE BOTTLE (Disco Breaks From The
MARY J. BLIGE (UPTOWN/MCA) MARY J. BLIGE (UPTOWN/MCA) & 7,()8?!{:‘1‘“': (;A;();II, bAeSC:P)/’:ng/F ) 45 PUSH (Melody Girl, BMI/LA liunz, BMI) Motherland, ASCAP)

Lovi rabensha, ran 4 QUALITY TIME (Willesden, BMI/R Kelly, BMI) CPP 98 TRUST IN ME (Full Swing, ASCAP/AACI, ASCAP)

SLOW DANCE (HEY MR. DJ — SOMEONE TO HOLD - " A y, 2, 5

e R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) - . TREY LORENZ (EPIC) :IW..;VGZLI:J N/eESdS_. ';Wkﬂucig%'fé)/wamef 47 REAL LOVE (Music Corp. Of America, BMI/Second 84 WELCOME TO MY LOVE (Aural
10S., en,/kdle Brickell, . Generation Rooney Tunes, BMI) HL Elixir,/Rosalie,/Mycenae ASCAP/Feel The Beat, /Stone
8|8 (11| GIVEUMYHEART e, a2 |7 yH'}b%CA’VREEQ‘SQE‘m) 38 MAKE LOVE 2 ME (Peljo, BMI/Scottsvlle, BMI/Walter 13 REBIRTH OF SLICK (Wide Grooves,/Gliro, BMI) Diamond, BMI)
- immons, BMI) 46 RELEASE ME (Coffey, Nettlesbey, BMI) 25 WHAT ABOUT YOUR FRIENDS (D.AR.P., ASCAP/Diva
9 | 15|14 | KEEF ON WALKIN. 2|25|2 g:v\;ggjymggagmégg HE... 37 ME & MRS. JONES (Warner-Tamerlane, BMI) 8  REMINISCE (Stone Jam, ASCAP/WB, ASCAP/Ness, One, BMI/Pebbitone, ASCAP/Tizbiz, ASCAP/EMI April,
) 77 MMDRNE. (Ma'Phi, ASCAP) Nitty & Capone, ASCAP/MCA, ASCAP) HL/WBM ASCAP) WBM

10 [ 9 | 2 | INSIDE THAT | CRIED 23 (20 | 7 | 'M STILL WAITING 10 MR. WENDAL (EMI Blackwood, BMI/Arrested 79 REVOLUTION (FROM MALCOLM X) (EMI Blackwood, 72 WHERE DO WE 60 (Pleasure, ASCAP)

CECE PENISTON (A&M) JODECIUETOWN/MCA) Development, BMI) WBM BMI/Arrested Development, BMI) WBM 29 A WHOLE NEW WORLD (ALADDIN'S THEME)

11|13 [ 2 | WORK TO DO 24 [ 17 [ 25 | MY LOVIN' (YOU'RE NEVER...) 42 MURDER SHE WROTE (Island, BMI/Ixat, BMI) HL 64  RIGHT HERE (Bam Jams, BMI) (Wonderland, BMI/Walt Disney, ASCAP) HL
VANESSA WILLIAMS (WING/MERCURY) EN VOGUE (ATCO EASTWEST) 56  NATAUIE (Al B. Sure!,/EMI April,/Willaire,/Across 7 RUMP SHAKER (EMI April,/D. Wynn,/Zomba,/Abdur S5 WHO'S THE MAN? (EMI April, ASCAP/Across 110th
I'VE BEEN SEARCHIN' _ BREAKIN' MY HEART 110th Street, ASCAP) WBM Rahman, ASCAP) WBM/CPP Street, ASCAP/E-Z-Duz-It, ASCAP/Tony Dofat, BMI)

Zin|u GLENN JONES (ATLANTIC) = - MINT CONDITION (PERSPECTIVE/AZM) 3 NE\CIER DO YOU wng:w (MCA, :;S:IAF;/Q?:"G: 100 SAVE YOUR SEX FOR ME (Gratitude Sky, /Make It 71 WICKED (Gangsta Boogie, ASCAP/WB, ASCAP/One In

- - | ASCAP/Music Corp. Of America, BMI/Geffen Again, Big./WB,/E/A,/Christopher's Rainey Daze,/EMI April The Chamba, ASCAP) WBM
BABY-BABY-BABY Recurrents are titles which have appeared on the Monitor g g
B30 |13 | APACE ARISTAY for 20 weeks and have dropped b top 20. BM1/Duboc, BMI/Rodsongs, ASCAP/Almo, ASCAP) ASCAP) WBM 96 YOU AND ME (Pac Jam, BM1)
18 NO ORDINARY LOVE (Silver Angel, ASCAP/Sony 40  SAVING FOREVER FOR YOU (Realsongs, ASCAP) WBM
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G.U.R.U. Dazzles With Street-Smart N.Y. Set;
Paris’ ‘Days’ Brings Inner-City Decay To Light

GOTTA GET OVER: The man
with the microphone announced, “I
got some friends right here and we
gonna do dis!” Fronting “a little side
project” away from Chrysalis hard-
core technician Gang Starr, rapper
G.U.R.U. was backed up by vibra-
phonist Roy Ayers, keyboardist
Lonnie Liston-Smith, a guitarist,
and turntable operator Jazzy Nice.
He was about to perform Jan. 14 at
Metropolis Cafe in Manhattan.

What followed was a set that re-
vealed the sort of hip-hop excellence
that comes from time and experi-
ence. G.U.R.U. communicated
street attitude with confidence and
reasoned enthusiasm, bopping
through a booming jazz-funk swish
with one of the best (icy, menacing,
compelling) rap voices.

Part of the popular Giant Step se-
ries, the gig also featured multiculti
singer/B-girl Neneh Cherry and
was captured for an upcoming
Chrysalis album project, “Jazzma-
taz,” and video documentary. Noth-
ing compares with a good live hip-
hop show, but there’s no way this
one could be whittled down to dull
sod. More cuts for “Jazzmataz” have
been tracked in Los Angeles and ci-
ties around Europe.

AT A TIME WHEN more than a
lot of rappers want to be gangstas,
perpetrating casual violence as
statements of self and art, Paris’
promotional video for “Days Of Old”
(Scarface) uses hard-rock imagery
but avoids glorifying gunplay
among the young and streetwise.
Full of color-packed urban scenes,

by Havelock Nelson

this poetic clip juxtaposes gruesome
and disturbing snapshots of black-
on-black crime with sad faces from
a shattered world. It gives expres-
sion to the statistic that blacks are
more endangered than dangerous.
As a sorrowful groove (wailing sax
tones over a minor-key shuffle)
plays, Paris reminisces about “care-
free times.” He fast-forwards to the
present and remarks, “America’s
black holocaust continues and I just
hope we wake up soon before we
fold.” Then, using the voice of
former President George Bush, he
confronts white America’s indiffer-
ence to the decay that is occurring.
The point: It’s time for everyone to
stop treating inner-city brutality as
an accepted social practice.

Continuing his advocacy for social
change, Paris wrote an op-ed piece
in the Jan. 3 Washington Post (the
first, we're told, by any musical per-
former, far less a “radical” rapper)
titled “Yo! A Rapper’s Domestic
Policy Plan.” The artist outlined sev-
eral lucid proposals to aid Bill Clin-
ton in helping “those poor blacks,
whites and people of color who live
in our nation’s inner-cities and who
for too long have been nobody’s spe-
cial interest.”

ONE FOR ALL: With their bring-
a-body-bag single “Funky Child,”
Pendulum Records’ Lords Of The
Underground have metamorphosed
into a more rhythmically and lyri-
cally unique act. Cuts on the crew’s
debut album, due March 16, include
title track “Here Come The Lords,”
“Grave Digger,” and “The
Bricks”—all kinetic rap works that
should strengthen the hip-hop na-
tion and terrorize its listeners ...
The upcoming “Who’s The Man”
soundtrack on Uptown will feature
cuts by Redman, Father MC, Pete
Rock & C.L. Smooth, Heavy D. &
the Boyz, Mary J. Blige, Jodeci,
Timbo King, and Horace Brown.
Also: an ensemble piece by Onyx,
Big E. Smalls, and 3rd Eye.. .. Jive
newcomers Underground Kingz
have a loopy, incandescent single,
“Use Me Up,” that features the soul
stirrings of smooth crooner Bill
Withers ... Artist manager Tony
Rassaan called recently to say that
one Billy Sharod is not associated
with him or his company Black
Moon Enterprises ... Producers
Rolando Hudson and Arn
Ashwood, co-founders of 2 Black
Filmworks, have inked a develop-
ment deal with Andre Harrell’s Up-
town Entertainment to produce a
weekly variety-music television
show titled “Uptown Raw: Where
Hip-Hop Meets The Funk.” Accord-
ing to a press handout, the show will
“take a look at the music and lives
of some of the hottest personalities
in the business.”

INDUSTRY ASSESSES NEW U.S. TRADE REPRESENTATIVE

(Continued from page 11)

the entertainment industry and that
he brought several unnamed enter-
tainment industry executives into the
Clinton fold as contributors.

Earlier in his political career, Kan-
tor was national campaign manager
for Jerry Brown in his 1976 bid for
the Presidency. He was also state
chairman for both Jimmy Carter’s
1980 Presidential campaign and Wal-
ter Mondale’s unsuccessful Presiden-
tial bid in 1984.

The Clinton transition team kept a
firm lid on Kantor’s disclosure docu-
ments until the day of the hearing,
and Kantor himself refused all inter-
views.

Officials at his former law firm
would not discuss any aspects of his
recent business activities, govern-
ment relations, or lobbying for corpo-
rate clients.

DIRECTION NOT YET CLEAR

What Kantor will bring to the new
administration’s stance on trade pol-
icy is not yet clear. Competing fac-
tions within the Democratic party are
still jostling to put their stamp on
trade policy in various areas, notes
Berman.

Regardless of how President Clin-
ton decides to approach international
trade, however, Kantor will face some
“monumental tasks,” Berman says.

His first task, in addition to focusing
the administration’s trade policy, will
be to bring the still-uncompleted
Free Trade Agreement with Mexico
and Canada to a successful conclu-
sion.

Trade officials close to the stalled
Uruguay round of the General Agree-
ment on Tariffs and Trade (GATT)
have said there is little chance of
striking an overall agreement this
winter.

Kantor has no previous interna-
tional trade negotiating background,
but neither have most U.S. trade reps
in the past.

“The tasks [Kantor] faces are not
the same as starting the job by sitting
down for some bilateral negotiations
with, say, the Australians or the Ger-
mans. These are major, major is-
sues,” the RIAA’s Berman added.
“But he’s a smart guy.”

Jack Valenti, president of the Mo-
tion Picture Assn. of America, who
also knows Kantor, told The
Hollywood Reporter he considers him
to be “a tough negotiator” and “a man
who’s good with people—an impor-
tant characteristic for the job.”

BIG SHOES TO FILL
Officials involved in entertainment
and copyright-oriented industries say
Kantor will have to work hard to

match the success of Carla Hills,
President Bush’s U.S. Trade Repre-
sentative.

Hills gained the respect of those
industries because she put intellec-
tural property issues such as massive
overseas pirating and counterfeiting
on the same footing as other major
trade concerns. She strove to settle
copyright issues in bilateral talks;
but, when other nations failed to com-
ply with their commitments or refu-
sed to protect intellectual property,
she did not hesitate to use the tough
negotiating tools forged by Congress,
including the threat of the loss of fa-
vored-nation trading status.

In negotiations with such nations,
Hills made it clear that the U.S.
would no longer tolerate the laissez-
faire policies of countries that simply
ignored or were tolerant of pirate
companies that bled the profits of
U.S. copyright industries.

During her tenure, she was able to
convince several nations, including
Thailand, India, Singapore, China,
and Malaysia, that the U.S. would
withdraw favored-nation trade status
if intellectual property problems were
not remedied.

Hills was also primarily responsi-
ble for Mexico’s decision to upgrade
its copyright laws.

Shaq Fu & The Schnickens. Basketball rookie superstar Shaquille O’Neal of the
Orlando Magic joined Jive rappers Fu-Schnickens onstage at “The Arsenio Hall
Show" to perform the group’s upcoming single, “What's Up Doc (We Can Rock),”
due in February. “Shaqg” proved he can flow on the mike as an honorary Fu-
Schnicken; the footage will be included in the star center’s forthcoming Reebok
home video. The Fu-Schnickens track “Sneakin’ Up On Ya” will be included on
the MCA soundtrack to the film "“Cell Block 4. From left are Poc-Fu, Chip-Fu,
Shag-Fu, a friend of O'Neal’s, and Moc-Fu.
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{C) (M} (T) ATCO EASTWEST 98471
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TAP THE BOTTLE
(C) (M) (T) SOUL 54535/MCA
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(M) (T) (X) TOMMY BOY 541"

HOMIES
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22 12 11 8 ICE CREAM DREAM & MC LYTE
(C) (T) PERSPECTIVE 7412/A8M
PICK IT UP & HOME TEAM

B 1810 | B | \mkeaser 0

26 | 19| 9 | 15 | NOT GONNA BE ABLE TO DO IT & DOUBLE XX POSSE
(C) (M) (T) BIG BEAT 10076

%5 | 27 | — | 2 | FREEDOM GOT AN Ak. ® DA LENCH MOB
(M) (T) ATCO EASTWEST 96090*/AG

26 2% I TING-A-LING SHABBA RANKS
(C) (M) (T) EPIC 74741

27| 8| — | 2 | 8soutH ® Y'ALL SO STUPID
() (M) (T) (X) ROWDY 75444/ARISTA

28 | %6 | 27 L 4 | WIGGLE, WIGGLE & DISCO RICK FEATURING "THE DOGS"
(M) (T) LUKE 455*
A.D.A.M. & XCLAN

NEW ) 1 (C) (T) POLYDOR 861 088/PLG
30 | 29| — L 2 |DITTY # PAPERBOY
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(O Records with the greatest sales gains this week. @ Videoclip availability. @ Recording Industry Association
of America (RiAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units.
Catalog no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single
unavailable. {C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability.

(T) Vinyl maxi-single availability. (X) CD maxi-single availability. © 1993, Billboard/BPi{ Communications.
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Young Disciples Take Listeners On Joyful Journey

YOUNG DISCIPLES subscribe to
an idea that many trend-conscious
minds have trouble discerning: True
dance music is ultimately an art form
that stirs the body and touches the
soul—often in the most primal way.

“Qur vibe is in reaching out and
grabbing people with positivity and
warmth,” says Femi Williams, who
leads the British act with partner
Marco Nelson. “For us, it's not about
being into the latest fashion, but
rather taking the music that has
moved us for a lifetime and making it
modern.”

On their Talkin’ Loud/Mercury
debut, “Road To Freedom,” retro-
funk and soul take precedence over
momentary fads—though modern
groove construction is also promi-
nent. The result is one of the most
creatively satisfying and danceable

YOUNG DISCIPLES

albums to hit the club community in
a long time.

We remember the first time we
saw the Young Disciples’ interna-
tional hit, “Apparently Nothin’,” take
a dancefloor of house-entrenched rev-
elers on a joyful journey—one that
was not matched for the rest of the
evening. As they listened to vocalist
Carleen Anderson (daughter of
famed musicians Bobby Byrd and
Vicky Anderson) inject a gospel-like
fervor into the tune’s wildly infectious
hook, attitudinal faces melted into
grins, and hands reached for the sky.

That was roughly a year and a half
ago, in the middle of the now-under-
ground nouveau-soul/acid-jazz move-
ment. The act has been resting on
Mercury’s back-burner for nearly as
long. What took so long getting the
record out in the U.S.? Label folks
will only regurgitate press-release
lines like “it was a matter of finding
the right time,” and the Disciples will
only talk about how happy they are to
finally have the music available in the
U.s.

“There’s no doubt that we felt im-
patient,” says Williams. “Being a
band that makes black musie, it was
important for us to get the record out
in America; that’s where black music
was born. We want to be a part of that
history in some small way.”

Fortunately, the material that com-
prises “Road To Freedom” has a
timeless quality that would work no
matter when it is released. Tracks
like “Get Yourself Together,” “As We
Come To Be,” and the sprawling, 16-
minute “Freedom Suite” are steeped

in classic melodies, kinetic beats, and
intelligent, Afrocentric words. In ad-
dition to Anderson, the ever-changing
cast of musical characters includes
rappers Master Ace and the Large
Professor, James Brown sidemen
the J.B.’s, and Johnny Lytle on vibes
and keyboards. Williams and Nelson
handle everything else, from writing
and production to guitars and percus-
sion. The Disciples provide an appeal-
ing change from more dominant club
flavors, like house and techno. And
given the positive early DJ response
to the Large Professor’s remixes of
“Apparently Nothin',” it’s a welcome
change as well.

“In so many ways, a song like that
is about living together and being to-
gether,” says Williams. “We're trying
to share our experiences. If people
can dig that, then large.”

Williams and Nelson met in Lon-
don in 1986, while the two were sepa-
rately spinning records at clubs that
specialized in jazz, '70s soul, and con-
temporary hip-hop. A shared musical
philosophy led to an eventual part-
nership that included production for
other artists and songwriting. A
chance meeting with Anderson begat
“Apparently Nothin’,” and seemingly
within minutes, “Road To Freedom”
was born.

While above-ground U.S. pundits
are just beginning to delve into this
project, Williams and Nelson are al-
ready knee-deep into recording the
act’s next album—so much so that a
promo trip here is not likely. “We are
in a position where we have to rely
heavily on press, video, and the con-
tinued support of people in the clubs
to help us get the message across
right now,” Williams says. “This
whole thing is a bit nerve-wracking,
but we're optimistic.”

The second album, which may be
out in Europe as soon as this summer,
will not include Anderson, since she
has just inked a solo deal with Virgin
Records in the U.K. In the meantime,
Williams and Nelson spend breaks
from the studio spinning tunes at hip
U.K. nighteclubs like the Jazz Cafe
and Borderline.

“At the end of the day, it’s all about
songs like ‘Sex Machine’ by Bobby
Byrd,” Williams says. “That is where
we're coming from.”

ALBUM NOTES: The release of
808 State’s third Tommy Boy collec-
tion, “Gorgeous,” shows the UK. act
at a creative crossroads. Wading
through the set’s 12 tracks, the pur-
veyors of the now-defunct ambient-
house movement appear torn be-
tween their trademark soothing,
moody synth tones, and the kind of
harsh techno aggression that could
ensure their commercial survival. Al-
though such a quandary could be
cited as the catalyst for two of the al-
bum’s more stirring moments,
“10x10” and “Europa” (which has a
lovely vocal by Caroline Seaman), it
also makes for an overall uneven
piece of work.

The creative focus of “Gorgeous” is
further skewed by the presence of
several alternative-pop tunes, each of

which offers a promising glimpse into
the act’s potential within a traditional
song-oriented scenario. Most notable
is “Moses,” three minutes of pure
pleasure that sparks guest vocalist
Ian McCulloch’s liveliest perform-
ance in a while. “One In Ten” is an-
other fruitful collaboration, this time
with UB40, wherein dance-pop sensi-
bilities are injected into a reggae
base.

And now for something completely
different. The Bulgarian Women’s
State Choir makes an astonishingly
solid foray into dance music with
“From Bulgaria With Love: The Pop
Album” (Mesa), an 11-song set that
craftily combines elements of the
group’s homeland culture with mod-

by Larry Flick

ern hip-hop, techno, and house beats.

Fans of Ofra Haza and Enigma’s
1991 hit, “Sadeness,” will delight in
the quirky vocal drama of cuts like
“Devoiko” and “Jana,” while beat-
conscious DJs seeking a respite from
standard club fare will dig the savvy
groove construction of these and nu-
merous other tracks included. Hear-
ing bagpipes and other assorted folk
instruments laid atop a synth-genera-
ted beat is jarring at first. Ultimately,
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

this refreshing, horizon-expanding ef-
fort requires your consideration.

Look for “Pipppero,” which has
been aptly described by European
tastemakers as “part Monty Python,
part Fellini, and part Deee-Lite,” to
be out as a single shortly.

On the ever-active compilation tip,
London-based deConstruction Rec-

Flexmg Grooves. Columbla reggae/club artist Mad Cobra recently stopped by

the offices of New York record pool For The Record during the current U.S. promo
tour in support of his first crossover hit, “Flex.” His next single, “Dead End Street,”
hits the street Feb. 2. Pictured, from left, are Jeffrey Allen, feedback director, For
The Record; John Strazza, manager of dance music promotion, Columbia; Mad
Cobra; and Darrin Friedman, director, For The Record.

ords offers “Full-On,” the first in an
ongoing series of albums. Every four
months or so, the label plans to as-
semble a batch of underground hits
that were available only on either a
small indie or on a white-label test
pressing, and make them available on
CD, cassette, and vinyl. This is a cool
way of bringing hard-to-find jams to
a larger audience.

The first, 18-track installation of
“Full-On” overflows with stellar ma-
terial, including the fab “Moving To
The Beat” by Little Rascal, which
was previously available on a 500-
piece pressing, and an eponymous
track by Lion Rock (aka way-cool re-
mixer Justin Robertson). There is a
fairly equal smattering of house and
techno offered. Jam on it.

New York'’s Radikal Records
gathers up many of its recent singles
for “Radikal Techno, Volume I1.”
Among the better tracks are “Twi-
light Zone” by 2 Unlimited, “Fone
Sex” by Cherry Vanilla, and “The
Music Is Movin’ ” by Fargetta, which
is currently No. 19 on Billboard’s
Club Play chart.

THE SINGLE LIFE: As reported
two weeks ago, disco veteran Shan-
non has hit the comeback trail with
“Rain Song” (DJ World, Chicago), a
retro-minded houser, produced by E-
Smoove. She is in excellent voice, and
pumps some much-needed life into a
song that is not exactly up to
Smoove’s usual high standards. The
track also benefits greatly from the
remixing hand of Ralphie Rosario,
who gives it a harder, more garage
vibe. It should meet with ardent DJ
approval.

The East Coast underground cir-
cuit has been heating up for the last
few weeks with “Potion No. 1,” a tasty
1i’l deep-houser by Tunnel Traxx (E-
Legal, New York). A fairly unknown
production trio of Etienne Roch,
Kenny Krytell, and Roman Ricardo
is sure to pique mainstream curiosity
by combining edgy beats with fun,
free-form keyboards and an astute
sense of melody. First single from the
act’s forthcoming “Deep In The Tun-

nel” album comes in four tough mixes,
with the tribal-esque “Drums Of Fire”
version working our nerves the most.
At the moment, the London rave
scene is justifiably abuzz with an invig-
orating double-A-side single by Joint
Project, “Total Feeling” b/w “Good
Feeling” (Soap Bar/Total Music,
U.K.). Concocted by Jaz-E and Jaz-J,
both tracks are rapid-fire jams with
bright keyboards and sound effects. Ic-
ing on the cake is the savvy use of vocal
loops on both cuts, which gives you
something to hang onto—whether
you're twirling or just having a listen.

TID—BEATS: Glad to see Maurice Jo-
shua back on active production and re-
mix duty after an extended break that
followed his recent split from Steve
Hurley’s LD. Productions posse. He’s
just finished updating the Salsoul Or-
chestra’s forgotten gem, “You're Just
The Right Size,” which should be out
on Salsoul’s Double J label next month

. Though she has yet to sign a new
U.S. label deal, diva-supreme Alison
Limerick is writing and recording ma-
terial for her second album. She re-
cently laid down a batch of tunes with
Frankie Knuckles ... At the end of
1992, we cited Terry Ronald’s “What
The Child Needs” as one of the buried
treasures of the year. A lack of interest
from his label, MCA, did not help, ei-
ther. Sadly, Ronald is now shopping for
a new label, toting an impressive tape
of tunes he was recording for his sec-
ond set before the axe fell. A&R execs
take note: This is potent material, the
kind that could cross into the pop arena
with the right production ... Finally,
Donell Rush is moments away from
issuing his debut album on L.D/RCA.
An early preview reveals a heavy jack-
swing direction, aimed directly at ur-
ban radio. He is in fine voice, and the
tunes are slammin’. There’s just one
problem: Where is the original house
version of his hit, “Symphony” (per-
ceived by most as the definitive version
of the song)? Reaching for multiformat
approval is fine, but forgetting where
you come from is dangerous—espe-
cially since you may need to return
home someday.
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6 1 1 10 "M GONNA GET YOU COLUMBIA 74490 @ BIZARRE INC FEATURING ANGIE BROWN @ 14 21 4 REBIRTH OF SLICK (COOL LIKE DAT) (M) (T) PENDULUM 66 369/ELEKTRA @ DIGABLE PLANETS
@ 9 12 8 SUPERMODEL (YOU BETTER WORK) TOMMY BOY 542 © RUPAUL @ 11 16 6 GANGSTA BITCH (M) (T) (X) TOMMY BOY 541 & APACHE
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9 6 7 8 PUSSYCAT MEOW ELEKTRA 66331 DEEE-LITE 9 12 13 9 EVERYTHING'S GONNA BE ALRIGHT (M) (T) (X) UPTOWN 54524/MCA @ FATHER M.C.
10 | 18 7 NEXT IS THE E INSTINCT 247 MOBY 10 3 6 12 | LOVE CAN MOVE MOUNTAINS (T) EPIC 74378 @ CELINE DION
@ 11 28 4 SUNSHINE AND LOVE ELEKTRA 66345 HAPPY MONDAYS 11 5 7 10 | WHAT ABOUT YOUR FRIENDS (M) (T) (x) LAFACE 24033/ARISTA & TLC
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24 | 29 | 36 | 6 | LIVING IN ECSTASY QUALTY 19133 - T Bk | 27 | 22 | 7 | GONNA GET BACK TO YOU (T) ESQUIRE 74341 MAW & CO. FEATURING XAVIERA GOLD
25 18 10 10 EASY WAY OUT GIANT 40536/WARNER BROS PRAISE @ 29 34 4 TEMPLE OF DREAMS (1) (X) DEF AMERICAN 40655/WARNER BROS MESSIAH |
2 | 14 | 13 | 12 | LOVE CAN MOVE MOUNTAINS eric 72378 @ CELINE DION | 26 | 15 | 14 | B | GIVEITUP, TURN IT LOOSE (M) (T) (x) ATCO EASTWEST 9609 1/AG @ EN VOGUE
* % * POWER PICKX * % @ 33 35 3 MR. WENDAL (T) CHRYSALIS 24805/ERG @ ARRESTED DEVELOPMENT
@ 5 | — 2 PUSH THE FEELING ON GREAT JONES 530 620/ISLAND NIGHTCRAWLERS * * * POWER PICK* * %
% 33 38 5 BINGO SUNSHINE 2502/ARISTA ® THE MOVEMENT 49 | — 2 PHOTOGRAPH OF MARY (M) (T) EPIC 74782 @ TREY LORENZ
48 _ 2 I'M EVERY WOMAN ARISTA PROMO @ WHITNEY HOUSTON 29 26 27 7 PUSSYCAT MEOW (T) ELEKTRA 66331 DEEE-LITE
30 38 41 4 HERE WE GO AGAIN! CAPITOL 15887 @ PORTRAIT 35 - 2 BINGO (M) (T) SUNSHINE 2502/ARISTA @ THE MOVEMENT
31 17 | 1 13 | RUMP SHAKER Mca 54389 © WRECKX-N-EFFECT @ 34 — 2 DITTY (M) (T) (X) NEXT PLATEAU/FFRR 350 012 ® PAPERBOY
32 | 19 | 16 | 10 | DUELLING TECHNO 200 14065 POOD, BHUD 'N' PFLUG @D 3 2| SPEED (M) (1) STRICTLY HYPE 106 ALPHA TEAM
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46 [ 49 | 3 | LONELY rADER 920 501/MERCURY IAZZY NEWDP | | | TAP THE BOTTLE (M) (1) SOUL 54536MCA @ YOUNG BLACK TEENAGERS
@ NEW p> 1 FEEL LIKE SINGIN’ NERVOUS 864 905/MERCURY ____ SANDYB. @ NEW ) 1 GET AWAY (M) (T) {X) MCA 54512 © BOBBY BROWN
38 | 16 | 15 | 12 | THEY'RE HERE em seese/rra T ® EMF 44 [ — [ 2 | PUSH THE FEELING ON () (1) GReAT JONES 530 620115LAND NIGHTCRAWLERS
3 |30 | 7 8 | JOYPersPECTVEBOBOMEM __ SOUNDS OF BLACKNESS | 42 ; : 2 | HOW DOES IT FEEL? (M) (T) (X) FFRR 350 013/LONDON @ ELECTROSET
40 20 23 8 | MUST INCREASE MY BUST CAROLINE 2525 LORDS OF ACID NEW ’ 1 MURDER SHE WROTE (1) MANGO 530 131 @ CHAKA DEMUS & PLIERS
49 | — 2 DJAPANA HOLLYWOOD 66358/ELEKTRA YOTHU YINDI 4 | 38 | 44 3 BLUE (T) XX 880 002/SMASH LATOUR
42 37 22 9 THE MESSAGE WARNER BROS. 40534 SOFIA SHINAS 42 | 40 50 3 DON'T WALK AWAY (M) (T) (X) GIANT 40669/ WARNER BROS. & JADE
43 | 28 [ 21| 9 | DEM NOWORRY WE coLumsia 74az¢ @ SUPER CAT 43 | 36 | 48 | 6 | PICKIT UP un (n ke 450 B ® HOME TEAM
44 | 25 | 24 | 12 | SYMPHONY 1D 62421/RCA DONELL RUSH M4 | 83 - 2 | WHO GOT THE PROPS (1) NERVOUS 20026 BLACK MOON
NEW p> 1 I STILL WANT YA GUERILLA 13878/IR.S OUTER MIND 45 | 2 | 12 9 | GOOD ENOUGH (M) () (X) MCA 54521 © BOBBY BROWN
46 26 | 19 12 IF YOU DON'T LOVE ME epiC 74743 @ PREFAB SPROUT 46 30 29 10 PUNKS JUMP UP TO GET BEAT DOWN (T) ELEKTRA 66365 @ BRAND NUBIAN
NEW p 1 NUSH x-TREME 002 NUSH 47 | 32 | 19 | 14 | SLOW AND SEXY (M) (T) (X) EPIC 74742 @ SHABBA RANKS (FEATURING JOHNNY GILL)
48 | 4 | 29 9 GOOD TIME ATCO EASTWEST 96143/ATLANTIC & TRILOGY 48 | 37 | 30 13 | FLEX (M) (T) (X) COLUMBIA 74390 & MAD COBRA
49 | 47 | 46 3 BLUE ROOM B(G LIFE 863 653/MERCURY & THE ORB 49 | 46 2 ALL | SEE (M) (T) (X) UPTOWN 54509/MCA # CHRISTOPHER WILLIAMS |
50 | 32 | 31 10 | ONLY TIME WILL TELL ATCO EASTWEST 96102/ATLANTIC TEN CITY 50 | 28 | 10 | 16 | AREYOU READY TO FLY? (1) (X) EPIC 74729 & ROZALLA |

() Titles with the greatest sales or club play increases this week. ® Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailabie. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-
single availability. © 1993, Billboard/BPI Communications.
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SAMMYKERS

from left, are Kershaw, Lorianne Crook, and Charlie Chase.

Crook, Chase, And Kershaw. Mercury artist Sammy Kershaw stops by The
Nashville Network’s “‘Crook And Chase" show to surprise the show's hosts with
plaques of his gold-selling debut album, “Don’t Go Near The Water."” Pictured,

!BY EDWARD MORRIS

NASHVILLE—Damage controllers
and diplomats are already obscuring
the precise details that led to the re-
cent clash between Ricky Van Shel-
ton and the producers of the Country
Music Assn.’s 35th anniversary TV
special, and ultimately to Shelton’s
expulsion from the show.

Both parties, however, acknowl-
edge these points: Producers of the
show removed Shelton from the tal-
ent lineup Jan. 13, just before the
special started taping at the Grand
Ole Opry House. Soon after, security
guards evicted Shelton from the
Opry premises.

At issue was Shelton’s admitted
refusal to sing in the finale of a seg-

ment about the Elvis Presley era.

THE DREADFUL DILEMMA: The tiff between
Ricky Van Shelton and the producer of the Country
Music Assn.’s upcoming TV special (see story, above)
points to a dilemma that can never be resolved to ever-
vone's satisfaction—that is, the joint pursuit of con-
trary goals. Nonetheless, the push and pull between
those who provide the talent and those who expose it
to the nation is a healthful—if emotionally thorny—ex-
ercise.

Simply put, when artists are on national television,
they want to display themselves in the best and brig-

Artists, TV Producers In Tug-0f-War

Shelton, CMA Spat Brings Age-Old Dilemma To Light

MAKING THE ROUNDS: MCA Records has bro-
ken ground for its new Nashville headquarters. The
building will be located on Music Square East (16th
Avenue) between the Welk Building and Belmont
Church ... Country Music Television will launch its
hourlong “CMT Saturday Nite Dance Ranch” Ieb. 13.
The weekly program features 17-18 dance videos by
country artists. Opening, closing, and transitional seg-
ments for the show were shot at Rodeos, a Nashville
dance club. CMT, by the way, has just announced it
is now available to 18.1 million cahle households, up

12% from where it stood

their songs; they want to
sing their newest—not
their most familiar—sin-
gle. And they would pre-
fer not to share the stage
with anvone else. Produe-

hest light. They want to
sing all—not part—of

N h .ll
SCene

important ratings.

Few artists have the power and documented appeal
to demand their own network specials. So they have
to take what’s available. Producers are similarly in a
box: They can envision a show designed with only the
audience in mind, but they can't implement it without
taking the talent into account. Artists who are desper-
ate enough to take anything the producers offer are
seldom important enough to be hooked. Contention is
inevitable. Like Holmes and Moriarity, the principals
are locked in an embrace that can be lethal for one or
both and are teetering on the edge of the falls. And the
kicker is that neither can just walk away. Apart, they
both lose.

If the Shelton situation results in the formation of
an artist-advocacy group, it should serve to put a brake
on producers who are only minimally concerned—if
that—with what’s good for the talent. And if producers
take firm stands against artists who won’t cooperate
for the greater good of the show, then even the prick-
liest prima donna may pause instead of flouncing off-
stage at the 11th hour.

Like it or not, folks, you're stuck with each other.

ers, however, want a called “Hard Way To
show that is sufficiently —— Make An Easy Livin’”
varied, high-octane, and ™ ... Hal Leonard Publish-
fast-paced to seize and . ing has just released a |
hold viewers for those all- by Edward Morris new songbook, edited by

last October ... The Bel-
lamy Brothers, whose
“Cowboy Beat” earned
CMT’'s independent-
video-of-the-year award,
will have a new video out
at the end of January. It's

Billboard’s national ad di-
rector, Jim Beloff. It’s called “Jumpin’ Jim’s Ukulele
Favorites,” and contains such timeless hits as “Mairzy
Doats,” “Tip-Toe Thru The Tulips,” and the Nashville-
originated pop hit “That Lucky Old Sun.”

MARK YOUR CALENDAR: Songuriter Kathy
Louvin will speak at the Songwriter’s Guild of Amer-
ica’s Ask-A-Pro session at 7 p.m. Feb. 3 at the guild’s
Nashville office. The session is free to members and
$2 for nonmembers.

The Country Music Assn.'s 35th-anniversary spe-
cial, “A Country Music Celebration,” will air at 9 p.m.
(ET) Feb. 6 on CBS-TV. A segment of the show will
pay tribute to Dolly Parton for her achievements as
a performer, songwriter, actress, recording artist, and
humanitarian. Parton’s upcoming Columbia album,
“Slow Dancing With The Moon,” includes harmony vo-
cals and/or instrumentals by Rodney Crowell, Lari
White, Tanya Tucker, Mary-Chapin Carpenter,
Kathy Mattea, Pam Tillis, Billy Ray Cyrus, Billy
Dean, Maura O’Connell, Carl Jackson, Paddy Cor-
coran, Alison Krauss, Ricky Skaggs, Marty Stuart,

(Continued on next page)

Shelton’s individual part in the seg-
ment—and the one he conceded to
do—was the performance of “Wear
My Ring Around Your Neck,” his hit
single from the “Honeymoon In Ve-
gas” soundtrack.

The segment finale, which was to
have been done by Shelton, Pam Til-
lis, Travis Tritt, Vince Gill, and Tri-
sha Yearwood, was a song called
“What Would Elvis Do.” Shelton
says the finale was sprung on him
without warning and, additionally,
wag arranged in the wrong key for
his voice.

Sources behind the scenes say
they heard no complaints about the
key until the story broke in the local
papers.

Since the shootout, Shelton has as-
sumed the mantle of an aggrieved
artist and called for the creation of
an organization of performers to
stand up against TV producers.
Waylon Jennings, who had a similar
run-in with the CMA in the late "70s,
made local TV appearances to sup-
port Shelton.

Responses from the CMA and
Irving Waugh, the show’s executive
producer, have been low-key. Shel-
ton said Waugh has apologized to
him, but only for eviction from the
grounds. The CMA has downplayed
the whole event, in keeping with its
policy of never speaking against
country artists.

Ed Benson, the organization’s ex-
ecutive director, issued this state-
ment: “In a program as complex as
this 35th anniversary show, with
more than 40 artists appearing, crea-
tive differences can arise. CMA re-
spects the right of all artists to make
decisions about what is best for
them. In the same manner, we have
to try to determine what makes the
most desirable television program

- 2 Sides To Shelton, CMA Squabble

Part In Elvis Finale Was Key To Dispute

for the viewing audience, all the art-
ists involved, as well as for country
music.”

In a press conference Jan. 15,
Shelton said, “The other day, when
they popped that little finale up, I
tried to sing it high, and I tried to
sing it low. It was in exactly the right
key for me not to be able to sing it.
And I said, I'm just not going to do
this.”

He continued, “I went to the re-
hearsal on the day of the show. |
sang my song. Then I told them I'm
not doing the finale. One of my peo-
ple called me aside and said, ‘They
said if you don’t do the finale, you're
out of the show. I went to the bus
with my wife to wait for the decision.
Before my people could get back to
the bus to give me the decision, they
sent security out to kick me off the
property.”

According to sources on the pro-
duction staff, who spoke to Billboard
only with the assurance of anonym-
ity, Shelton was difficult to work
with from the outset. They said he
failed to attend the session with his
producer, Steve Buckingham, at
which the tracks for his song were
prerecorded.

On the first of the two days of re-
hearsal, according to one source,
Shelton was “very belligerent, rude,
ugly, and insulting on the micro-
phone, saying how horrible the [pre-
recorded] tape was, that the tempo
was wrong and that he didn’t have
time to listen to the tape [before-
hand] ... He won't do his home-
work.”

This same source expressed sur-
prise Shelton would have any diffi-
culty singing the Elvis finale, since it
consisted of only two lines—“What
would Elvis do?”/What would Elvis

(Continued on next page)

Promotions, Talent Search Are In
The Works For Dallas’ Fan Jam

NASHVILLE—Sponsors are round-
ing up talent for the second annual
Fan Jam, scheduled tor May 21-May
23 in the historic arts section of down-
town Dallas. The event is promoted
by Paramount and its affiliated TV
stations. Proceeds will go to St.
Jude’s Children’s Research Hospital.

Although no acts have yet been an-
nounced for the Jam, last year’s edi-
tion featured such artists as Billy Ray
Cyrus, Mark Chesnutt, Gary Morris,
Confederate Railroad, Ray Price,
Chris LeDoux, and Collin Raye. In
all, more than 80 artists played to ap-
proximately 67,000 ticket-holders,
and raised $35,000.

Paramount’s Dallas, Houston, and
San Antonio TV stations (KTXA,
KTXH, and KRRT, respectively) will
promote Fan Jam with a total of
$400,000 of advertising time. KPLX
radio, 4 co-sponsor, will kick in an ad-
ditional $80,000 worth of spots.

Paramount also is setting up a

“Country Music Fan Jam Radio Net-
work” to promote and broadcast live
segments of the event. DJs from
these stations will acts as MCs during
portions of the Jam. So far, 10 sta-
tions have signed on to participate.

Paramount reports that the Dallas
Morning News will distribute a full-
color insert on the Jam to 900,000
subscribers.

To sweeten the pot for artists, the
Jam is offering them free booths from
which to sell their merchandise and
pledging to take no cut from the sales.

In addition to KPLX, the sponsors
are Budweiser, Chevron, Jeep/Eagle,
and Kroger/Dr Pepper. Tickets,
which will be sold statewide through
the Kroger food stores, are $5 each.
Children under 12 will be admitted
free.

Festival hours are 7 p.m.-midnight
May 21; 11 a.m.-midnight May 22,
and noon-10 p.m. May 23.
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k Merle Watson Fest Broadens Scope

COUNTRY -
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by Lynn Shults

HOLDING THE NO. 1 position on the Hot Country Singles & Tracks chart
for the second consecutive week is “Look Heart, No Hands” (1-1), by Randy
Travis. The track is from his album “Greatest Hits, Vol. 2" (22-22). That album
has been certified gold by the Recording Industry Assn. of America and its
sister album, “Greatest Hits, Vol. 1" (27-31), is expected to be certified in the
not too distant future. Warner Bros. went against the grain in releasing the
two albums simultaneously, but things seem to have worked well for both the
label and for Travis. They have been alternating single releases from the al
bums. Travis’ next single will be “Old Pair Of Shoes” from Vol. 1.

THE 10 MOST ACTIVE tracks on the Hot Country Singles & Tracks chart
are “Heartland” (47-33), by George Strait; “She’s Not Crying Anymore” (57-
42), by Billy Ray Cyrus; “It's A Little Too Late” (59-45), by Tanya Tucker;
“Nobody Wins” (56-48), by Radney Foster; “Mending Fences” (66-50), by Rest-
less Heart; “When My Ship Comes In” (70-51), by Clint Black; “Let That Pony
Run” (42-34), by Pam Tillis; “Standing Knee Deep In A River” (60-49), by
Kathy Mattea; “High On A Mountain Top” (37-28), by Marty Stuart; and “Can
I Trust You With My Heart” (10-6), by Travis Tritt.

RECLAIMING THE NO. 1 spot on the Top Country Albums chart is “Some
Gave All” (2-1), by Billy Ray Cyrus. The album debuted at No. 1 on June 6
of last year and held the No. 1 position for 18 consecutive weeks. Cyrus was
knocked out of the No. 1 spot when “The Chase,” by Garth Brooks, debuted
at No. 1 Oct. 10, holding the position for 16 straight weeks. In reclaiming the
No. 1 slot, Cyrus continues to show his strength is with the fans while stuffing
Musie Row’s critical cynics into his expanding back pocket.

CROSS-MARKETING IN Dallas has taken on new meaning as radio station
KSCS, Cowboys dance hall, and TV station KDSW have joined to bring a one-
hour weekly TV show to the Texas marketplace. Dawn Weeks, marketing di-
rector for Cowboys, says it came about this way: “The production company,
Mike Ousley Productions of Birmingham, Ala., came into town and talked to
Victor Sansone, president of KSCS, about doing the show. He then called me
and asked if Cowboys would be interested. We talked about the format for the
show and came up with the name ‘Texas Steppin’ Out.’ The local CBS affiliate,
KDSW-TV, liked the idea, as did the area’s Jeep/Eagle dealers. The show de-
buted Saturday, Jan. 2, at 11:30 p.m. and doubled its ratings from the first week
to the second.”

KSCS MORNING MAN Terry Dorsey is the host of “Texas Steppin’ Out”
but the plan is for other guest hosts to play a key role, including other KSCS
jocks. Local sports celebrities such as Dallas Cowboys special teams coach Joe
Avazzano, an avid country music fan who has been known to sing at Cowboys,
will make occasional appearances. The show is filmed on Wednesdays beginning
at 7 p.m. Dawn Weeks says, “The lights and the cameras are off to one side
when we are doing the video intros with the host and the song intros for the
dance segments. The only time the crowd is used is when we film the dance
floor during a particular song.” Anita Williams, the choreographer for the film
“Pure Country” and creator of the LeDoux shuffle, has a segment where she
teaches a dance. This initial cross-promotion is viewed as a huge success.

NASHVILLE—The sixth annual
Merle Watson Memorial Festival in
Wilkesboro, N.C., will be expanded
this year to include instruction and
demonstrations in crafts, dance,
storytelling, and songwriting, as well
as the addition of a guitar-playing
contest and a Friday-night dance fea-
turing Beausoleil. The festival will be
held April 29-May 2 at Wilkes Com-
munity College.

Acts scheduled to perform include
Doc Watson, Mary-Chapin Carpen-

ter, John Hartford, Laurie Lewis &
Grant Street, Emmylou Harris & the
Nash Ramblers, Mark O’Connor,
Maura O'Connell, the Nashville Blue-
grass Band, Peter Rowan, Tish Hino-
josa, Kukuruza, Del McCoury, Pete
Wernick, the Lonesome River Band,
Good O’ Persons, the Johnson Moun-
tain Boys, and Alison Krauss & Union
Station.

Also set to play are the Fairfield
Four, Tony Rice Unit, the Cox Fam-
ily, Beausoleil, California, Barenberg/

Country

Douglas/Meyer, the David Grisman
Quintet, Tim O'Brien & the 0'Boys,
Carl Jackson, Larry Cordle, Raffi,
and the Seldom Scene.

Besides these headliners, who will
appear on the main stages, traditional
musicians will also perform on side
stages.

Daily and event-long tickets are
available. Proceeds help fund the
Merle Watson Memorial Gardens and
the Doc & Merle Watson Theater at
Wilkes Community College.

NASHVILLE SCENE

(Continued from page 32)

Jo-El Sonnier, Michael English,
Rhonda Vincent, Darrin Vincent,
Chet Atkins, Collin Raye, Vince
Gill, and the Christ Church Choir.

Grammy-winning picker/singer/
songwriter Carl Jackson will be
honored Feb. 27 in Hattiesburg,
Miss. (his home state), with an
“Acoustic Extraordinaire” that fea-
tures Nashville songwriters per-
forming in the round. The black-tie
event will be produced by the Elks
Dixie Music Committee and held at
the Benevolent and Protective Or-
der of Elks 599 ballroom . .. Ian Ty-
son and Joan Kennedy will perform
March 6 at the Canadian Country
Music Assn. luncheon at Nashville’s
Opryland Hotel during the Country
Radio Seminar.

Grand Ole Opry star George Ha-
milton IV will do a six-week tour of
the British Isles with Slim Whit-
man, March 17-April 25. The tour is

promoted by Mervyn Conn.

SIGNINGS: Dean Dillon and Mi-
chael White for booking and Bruce

Carroll for management to the
Bobby Roberts Co. ... Gary Mule
Deer and Rosie Flores to World
Class Talent for booking.

Satellite Sports Net To Carry TNN, CMT

NASHVILLE—Satellite Sports Net-
work will begin carrying The Nash-
ville Network and Country Music
Television as part of its package of of-
ferings to such commercial sites as
clubs, restaurants, and sports bars.
Currently TNN and CMT are availa-
ble to consumers through regular ca-
ble systems.

No specific starting date has been
set, but a spokeswoman for the two
country music-oriented networks
speculates it will be “within the next
month or so0.”

TNN is on the air daily from 9 a.m,
to 3 a.m. (ET), and CMT airs around
the clock. SSN will offer its custom-
ers the complete day’s programming
for both networks. Distribution will
be national.

“It is big news in the sense that this
is the first time we've formally gone
into clubs,” the spokeswoman adds.

Although CMT has no sports angle,
TNN carries extensive auto racing
and recreational sports program-
ming.

2 SIDES TO SHELTON, CMA SQUABBLE

(Continued from preceding page)

do?”—sung in unison with the other
four performers.

At the last minute, Rodney
Crowell was drafted to sing in Shel-
ton’s place,

“If these people who are in charge
of the shows don’t understand that
musie is very emotional and that
everybody can’t sing in everybody
else’s key,” Shelton said at his press
conference, “they have no business
being in charge.”

He added that he had found con-
siderable support for his stand from
other acts: “I can’t tell you the phone
calls I've gotten from artists, saying,
‘All right! I wish I could have done
that.””

Shelton declined to identify the
artists who had contacted him. He
said he would participate in—but not
lead—an association to protect art-
ists’ rights. “We're the ones who
have to get up in front of millions of

people and stumble through ... We
care what we sound like because it's
our living.”

He said he had no ill feelings to-
ward the CMA but doubted if he
would ever win any awards from it
again.

Three days after his eviction from
the Opry House grounds, Shelton
appeared on the Grand Ole Opry, of
which he has been a member since
1988.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

45 IT'S A LITTLE TOO LATE (Castle Street, ASCAP/End Of
August, ASCAP/Murrah, BMI)

20 | WANT YOU BAD (AND THAT AIN'T GOOD} (Harlan
Howard, BMI/Tree, BME) HL

§3 | WILL STAND BY YOU (Famous. ASCAP/Bob Corbin,

19 ALL THESE YEARS (Beginner, ASCAP) WBM

31 ANYWHERE BUT HERE (Pri. ASCAP/Buddy Cannon,
ASCAP/Little Big Town, BMI/American Made, BM!/Brand
New Town, BMI/0ld Wolf, BMi/Music Corp. Of America.
BMI} WBM/HL

§5 BEST MISTAKES | EVER MADE (Longitude, BMI/Mike
Curb. BMI} WBM

38 BIG HEART (Nocturnal Eclipse, BMI/Union County, BMI/
BrahmSongs & Careers-BMG, BMI/Young World, BMI}
HL

27 BOOM! IT WAS OVER (EMI April, ASCAP/JKids. ASCAP/
EMI Biackwood, BMI/Okay Then, BMI) WBM

63 BORN TO LOVE YOU (BMG, ASCAP/ludy Judy Judy,
ASCAP/Sony Tree, BMI}

29 BURN ONE DOWN (Not Listed} CPP

18 CADILLAC RANCH (Great Cumberland. BMI/O:amond
Struck, BMI) CPP

46 CALL HOME (BMG, ASCAP/WB. ASCAP/Two Sons,
ASCAP) HL/WBM

§ CAN | TRUST YOU WITH MY HEART (Sony Tree, BMI/
Post Oak, BMI/Edisto Seund, BMI} HL

44 CHEAP WHISKEY (Sony Tree, BMI/Paulding County,
BMI/Polygram, ASCAP/Amanda-Lin. ASCAP) HL

10 DON'T LET OUR LOVE START SLIPPEN' AWAY (Benefit,
BMI/Foreshadow, BMI/Uncle Pete, BMI) CLM/WBM

14 DRIVE SOUTH {Liliybilly, BMI/Bug, BMI)

12
54
33
59

@

52

DRIVING YOU QUT OF MY MIND (Cabin Fever, BMI/It's
A Peach, BMI)

GOLDEN YEARS (Sony Tree, BMI/Gold Line, ASCAP) HL/
WBM

HEARTLAND (Warner-Tamerlane, ASCAP/Nocturnal
Eclipse. BMI/WB, ASCAP/John Bettis, ASCAP)

HE WOULD BE SIXTEEN (EMI Apnil, ASCAP/Heartland
Express, ASCAP/Five Bar-B, ASCAP/Sony Cross Keys,
ASCAP/My Lady, ASCAP/Walmik, ASCAP} HL/WBM
HIGH ON A MOUNTAEN TOP (Midstream, BMI)

I CROSS MY HEART (Warner-Etektra-Asylum. BMI/
Dorff, BMI/Zena, ASCAP) WBM/CPP

IDLE HANDS {(Enghshtown, BMI)

| DON'T NEED YOUR ROCKIN' CHAIR (16 Stars. BMI,
Warner, SESAC/Noreale, SESAC/Dyinda Jam, SESAC/
Texas Wedge, ASCAP) HL/WBM

I'D RATHER MISS YOU (Square West, ASCAP/Howlin®
Hits, ASCAP)

IF 1 COULD STOP LOVIN' YOU (Oavid 'N' Will, ASCAP/
WB, ASCAP/Two Sons, ASCAP/BMG, ASCAP/2 Kids,
ASCAPY WBM/HL

I'M IN A HURRY (AND DON'T KNOW WHY} (Muriah,
BMI/VanWarmer, ASCAP) CPP

IN A WEEK OR TWO (Madwomen, BMI/MCA, ASCAP/
Gary Burr, ASCAP/Sony Tree, BMI) HL

IN THE BLODD (MCA, ASCAP/Little Big Town, BMI/
American Made. BMI/Alabama Band, ASCAP) HL/WBM

2
21

50
7%

13
48

37
24

ASCAP) CPP

JUST ONE NIGHT (Songs Of PolyGram, BMI/Songs Of
McBride, BMI) HL

LEAVIN'S BEEN A LONG TIME COMIN’ (Shenandoah’s,
ASCAP/Ack. ASCAP/Judy Judy tudy, ASCAP/Four Of A
Kind, BMI) HL

LET GO OF THE STONE (Irving, BMi/Hardtoscratch,
BMI/WB. ASCAP/Two Sons, ASCAP) WBM/CPP

LET THAT PONY RUN (Sony Cross Keys, ASCAP) HL
LIFE'S A DANCE (Hayes Street, ASCAP/Aimo, ASCAP/
Love This Town, ASCAP) WBM/CPP

LONESOME STANDARD TIME (EMI April, ASCAP/The
0ld Professor's Music, ASCAP/BMG Sengs. ASCAP/
Mighty Chord, ASCAP) WBM/HL

LOOK HEART, NO HANDS (MCA, ASCAP) HL

LOST AND FOUND (Sony Cross Keys. ASCAP) HL
LOVE WITHOUT MERCY (Polygram, ASCAP/Lodge Hall,
ASCAP/BMG, ASCAP) HL

MENDING FENCES (WB, ASCAP)

MY BLUE ANGEL (Acuif-Rose, BMI/Sony Cross Keys.
ASCAP/BMG Songs, ASCAP/Mickey Hiter, ASCAP)

MY STRONGEST WEAKNESS (Kentucky Sweetheart,
BMI/AImo, ASCAP/Brio Blues, ASCAP) CPP

NOBODY WINS (Polygram, ASCAP/St. Julien, ASCAP/
Mighty Nice, BMI}

OL' COUNTRY (EMI April, ASCAP/K-Mark, ASCAP) WBM
ONCE UPON A LIFETIME (Zomba, ASCAP/Oixie Stars,

ASCAP) HL/CPP

74 ONE AND ONE AND ONE (Famous. ASCAP/Pri, ASCAP/
Buddy Cannon, ASCAP) HL

23 PASSIONATE KISSES (Lucy Jones, BMI/Nomad-Noman,
BMI/Warner-Tamerlane, BMI) CLM/WBM

58 POOR MAN'S ROSE (Sony Tree, BMI/Coupe Dewille
BMI/Sony Songs, BMI) HL

12 QUEEN OF MEMPHIS (Nocturnal Echpse, BMI/Union
County, BMI/Tillis, BMI}

40 ROCK ME (IN THE CRADLE OF LOVE) (Royzboyz, BMI/
Posey, BMI)

25 SHE'S GOT THE RHYTHM (AND | GOT THE BLUES)
(Mattie Ruth. ASCAP/Seventh Son, ASCAP/Sometimes
You Win. ASCAP/AIl Nations, ASCAP) WBM

42 SHE'S NOT CRYIN' ANYMORE (Pri Songs, BMI/Sly Dog,
BMI/Pri, ASCAP/Buddy Cannon, ASCAP) HL

68 SOMEBODY LIKE THAT (Stonebrook,
Meadowgreen, ASCAP)

36 SOMEBODY PAINTS THE WALL (Lust-4-Fun, ASCAP/

Zomba, ASCAP/Joyna, ASCAP/Noted, ASCAP) CPP

SOMEWHERE OTHER THAN THE NIGHT (Sophie's

Choice, BMI/Major Bok, ASCAP/No Fences, ASCAP) CPP

49 STANDING KNEE DEEP IN A RIVER (DYING OF THRIST)
{Sony Cross Keys, ASCAP/Bucky Jones. ASCAP/Ranger
Bob, ASCAP/Songs 0f PolyGram, BMI}

70 STANDING ON THE PROMISES (Warner-Tamerlane
BMI/Long Run, BMI/Almo, ASCAP/Hayes Street, ASCAP/
Allen Shumblin, ASCAP) WBM/CPP

41 STARTIN' OVER BLUES (Acuff-Rose, BMI) CPP

26 SURE LOVE (Foreshadow, BMi/Songs Of PolyGram,
BMI/MCA, ASCAP/Gary Burr, ASCAP) CLM/HL

62 SUSPICIOUS MINDS (FROM HONEYMOON IN VEGAS)

SESAC/

o

(Screen Gems-EMI. BMI) WBM

TAKE IT BACK (Fever Pitch, BMI)

THAT'S GOOD (Sony Cross HKeys, ASCAP/Miss Dot,

ASCAP/Millhouse, BMI) HL

TOO BUSY BEING IN LDVE (Gary Morris, ASCAP/MCA,

ASCAP/Gary Burr, ASCAP) HL

69 TRUE CONFESSIONS (Songs Of PolyGram, BMI/Hank's
Cadillac, BMI)

17 TRYIN' TO HIDE A FIRE IN THE DARK (EMI Biackwood,
BMI/Coburn, BMI) HL

67 TWO SHIPS THAT PASSED IN THE MOONLIGHT

(Careers, BMI) HL

TWO SPARROWS IN A HURRICANE (Murrah, BMI) CPP

WALKAWAY JOE (warner-Tamerlane, BMI/Warner-

Refuge, BMI/Patrick Joseph, BMI) WBM

61 WHAT KIND OF MAN (Golden Reed, ASCAP/Little
General, BMI/Clanon, BMI)

16 WHAT PART OF NO (Zomba. ASCAP/0-Tex, BMI) CPP

43 WHAT WERE YOU THINKIN' (Square West, ASCAP/
Howlin® Hits, ASCAP} CPP

S1 WHEN MY SHIP COMES IN (Howlin' Hits, ASCAP)

60 WHER'M | GONNA LIVE? (Pn. BMI/Sly Dog, BMI/Pr,
ASCAP/Music Express, ASCAP) HL

66 WHO NEEDS IT {Moviewille, BMI/Careers-BMG, BMI/
Monk Family, BMI) HL

64 WHY BABY WHY (Tno, BMI/Fort Knox, BMI) HL

5 WILD MAN (WB. ASCAP/Long Acre, SESAC/Great
Cumberland. BMI/Diamond Struck. BMI/Patenrick, BMI)
WBM/CPP

-~
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COMPILED FROM A NATIONAL SAMPLE
- OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY SoundScan
® 1L
FOR WEEK ENDING JAN. 30, 1993 ™

£ g g g
« | x| ol & = < | x| ol & =
Ll w &) wn wl L &) %)
] I 3 @ ARTIST TITLE < @ o 144 ARTIST TITLE <
H < ul T = Ll
= 5 & 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) al = 3 ~ Z | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) g
* % *x NO. 1T x % % 40 | 35 | 36 | 62 | SAMMY KERSHAW @ MercURy 510161+ (9.98 €2/13.98) DON'T GO NEAR THE WATER 17
@ 2 2 35 | BILLY RAY CYRUS A ® MERCURY 510635* (9.98 EQ/13.98) 19 weeks at No. 1 SOME GAVE ALL 1 41 | 40 | 15 | SUZY BOGGUSS LiseRry 98585+ (9.98/15.98) VOICES IN THE WIND | 31
2 1 17 GARTH BROOKS A ° LIBERTY 98743* (10.98/16.98) THE CHASE 1 CONFEDERATE RAILROAD
; 86| 52| 3B | LlaNnic s2335taG 9.9815.98) CONFEDERATE RAILROAD | 36
3 3 3 5 REBA MCENTIRE mca 10673+ (10.98/15.98) IT'S YOUR CALL 3
43 44 47 60 | TRACY LAWRENCE @ ATLANTIC 82326%/AG (9.98/13.98) STICKS AND STONES 10
4 4 4 18 | GEORGE STRAIT A MCA 10651* (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 3
44 | 45 | 49 28 | MARTY STUART McCA 10596* (9.98/13.98) THIS ONE'S GONNA HURT YOU 12
5 5 5 75 | BROOKS & DUNN A 2 ARISTA 18658* (9.98/13.98) BRAND NEW MAN 3 m 0 5 P s SALLABOUTTOC o ;
TRAVIS TRITT A 2 waARNER BROS. 26689 (9.98/13.98) T ABOUT TO CHANGE
(8)| 10 | 12 | 16 | ALVIN & THE CHIPMUNKS @ CHIPMUNKS IN LOW PLACES | 6
CHIPMUNK 53006*/SONY (9.98 £Q/13.98) 46 | 47 | 43 | 86 | DIAMOND RIO @ aRisTA 8673* (9.98/13.98) DIAMOND RIO | 13
T | 7T ] 10| % | VINCE G""‘S‘o VIR 106307 10-58/15.99 | STILL BELIEVEINYOU | 3 41 | 49 | 41 | 81 | TRISHAYEARWOOD A wca 10297 (9.98/15.99) TRISHA YEARWOOD | 2
ALAN JACKSON A ) )
8 6 ! 15 ARISTA 18711* (10.98/15 98) A LOT ABOUT LIVIN' (AND A LITTLE "BOUT LOVE) 6 48 50 | 42 64 | SUZY BOGGUSS @ LBERTY 95847+ (3.98/13.98) ACES 15
9 | 12 ) 11 | 42 | WYNONNA A > cURB 10529/MCA (10.98/15.98) WYNONNA | 1 49 | 48 | 44 | 92 | LORRIE MORGAN A Rca 30210° (9.98/13.98) SOMETHING INRED | 8
10 | 11 | 6 | 123 | GARTHBROOKS A ° LigeRTY 93866" (9.98/1398) NO FENCES | 1 72 | — | 2 | MARK COLLIE mca 10658 (9.98/15.98) MARK COLLIE | 50
11 9 9 71 | GARTH BROOKS A 8 LiBERTY 96330 (10.98/15.98) ROPIN’ THE WIND 1 51 51 46 97 | VINCE GILL A MCA 10140 (9.98/15.98) POCKET FULL OF GOLD 5
12 8 8 21 GARTH BROOKS A 2 LIBERTY 98742~ (9.98/15.98) BEYOND THE SEASON 2 52 57 55 17 HAL KETCHUM CURS 77581 (9.98/13 98) SURE LOVE 36
I R ST LI Y 53 | 52 | 58 | 11 | VARIOUS ARTISTS KreL coes 7.9812.98) TODAY'S HOT COUNTRY | 50
14 14 15 20 | TRISHA YEARWOOD @ Mmca 10641+ (9.98/15.98) HEARTS IN ARMOR 12 54 23 3] 15 | TRAVIS TRITT A TRAVIS TRITT CHRISTMAS: LOVING TIME OF THE YEAR 3
MARY-CHAPIN CARPENTER & WARNER BROS. 45029* (10,98/15.98)
15 20 16 29 N COME ON COME ON 6
COLUMBIA 48881 */SONY (9.98 £Q/13.98) 55 | 59 | 53 | 75 | HAL KETCHUM @ cuRrs 77450~ (9.98/13.98) PAST THE POINT OF RESCUE 6
16 | 16 | 18 | 15 | TANYA TUCKER @ LIBERTY 98987~ (10.98/15.98) CAN'T RUN FROM YOURSELF 12 56 | 56 | 51 | 232 | THE JUDDS A 2 curs 8318 /rch (.98/15.98) GREATEST HITS |
17 | 15| 17 | 22 | TRAVIS TRITT @ wARNER BROS. 45048" (10.98/15.98) [l N 51 | 58 | 56 | 115 | DWIGHT YOAKAM @ RepRise 26344+ WaRNER BROS. (9.98/13.98) |F THERE WAS A WAY | 7
L O R A3 eI 62 | 60 | 15 | KATHY MATTEA mercury 512567 (9.98 EQ13.98) LONESOME STANDARD TIME | 43
19 17 14 | 194 | GARTH BROOKS A 2 LIBERTY 90897* (9.98/13.98) GARTH BROOKS 2 HANK WILLIAMS, JR. & HANK WILLIAMS
59 53 62 28 CURB 77552+ (6.98/0.98) THE BEST OF HANK & HANK 4
20 18 | 20 27 | CLINT BLACK A RCA 66003* (10.98/15.98) THE HARD WAY 2
63 | 70 | 38 | MCBRIDE & THE RIDE wca 10540+ (9.98/13.98) SACRED GROUND | 27
21 21 22 15 LORRIE MORGAN BNA 66047* (9.98/13.98) WATCH ME 18
61 55 51 45 AARON TIPPIN @ RcA 61129+ (9.98/13.98) READ BETWEEN THE LINES 6
22 22 21 18 RANDY TRAVIS WARNER BROS. 45045* (10.98/15.98) GREATEST HITS, VOL. 2 20
62 60 5% 81 TANYA TUCKER A LIBERTY 95562 (9.98/13.98) WHAT DO | DO WITH ME 6
23 25 26 22 | SOUNDTRACK @ EPIC SOUNDTRAX 52845~/SONY (10.98 EQ/15.98) HONEYMOON IN VEGAS 4
63 54 | 65 9 DOUG STONE £PiC 52844+/SONY (9.98/13.98) THE FIRST CHRISTMAS 53
24 | 28 | 30 12 | DIAMOND RIO ARISTA 18656* (9.98/13.98) CLOSE TO THE EDGE 24
64 66 66 69 | COLLIN RAYE @ Epic 47468*/SONY (9.98 EQ/13.98) ALL | CAN BE 7
25 24 | 2 12 | GEORGE JONES McCA 10652+ (9.98/15.98) WALLS CAN FALL 24
65 64 59 | 150 | ALAN JACKSON A ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD 4
31 | 29 | 25 | CHRIS LEDOUX Ligerry sss1er (9.98/13.98 WHATCHA GONNA DO WITH A COWBOY | 9
70 | — | 34 | MICHELLE WRIGHT arisra 18685+ 9.9813.98) NOW & THEN | 20
2 30| 28 23 | RICKY VAN SHELTON @ coLuMBIA 52753*/SONY (10.98 £0/15.98) GREATEST HITS PLUS 9
67 61 69 | 39 | VINCE GILL RCA61130* (7.98/11.98) | NEVER KNEW LONELY 47
28 26 24 88 | ALAN JACKSON A 2 ARISTA 8681* (9.98/13.98) DON'T ROCK THE JUKEBOX 2
B 2 o 7 P TONE e n 68 65 61 67 | ALABAMA @ Rca 61040* (9.98/13.98) GREATEST HITS VOL. 2 10
DOUG EPIC 52436*/SONY {9.98 EQ/13.98)
69 | 75 | 71 | 118 | MARY.CHAPIN CARPENTER @ SHOOTING STRAIGHT IN THE DARK | 11
30 | 29 | 23 | 68 | REBA MCENTIRE A 2 MCA 10400* (10.98/15.98) FOR MY BROKEN HEART 3 COLUMBIA 46077 */SONY (8.98 EQ/13.98)
LEE ROY PARNELL
31 27 25 18 | RANDY TRAVIS @ WARNER BROS. 45044 (10.98/15.98) GREATEST HITS, vOL. 1 14 RE-ENTRY 4 ARISTA 18684* (9.98/13.98) LOVE WITHOUT MERCY 70
@ 36 | 38 | 21 | COLLIN RAYE epic 48983+/SONY (9.98 EQ/13.98) IN THIS LIFE 10 71 | 67 | 63 | 149 [ TRAVIS TRITT A WARNER BROS. 26094* (9.98/13.98) COUNTRY CLUB 3
(33)] 39 | 35 | 42 | MARK CHESNUTT mca 10530° (9.9815.98) LONGNECKS & SHORT STORIES | 9 72 1 68 | 6 | 123 | REBA MCENTIRE & mon 10016 9.9815.99 e
37 | 3 | 14 | RESTLESS HEART rca 66049* (9.98/15.98) BIG IRON HORSES | 31 SAWYER BROWN
@D reewtry | a7 | SR B e DIRT ROAD | 12
35 | 33 | 32 | 69 | BILLY DEAN sBk 96728+/LIBERTY (9.98/13.98) BILLY DEAN 22 LITTLE TEXAS
42 | 50 | 10 | JOHN MICHAEL MONTGOMERY atLanTic82420vG 0981591  LIFE'S A DANCE | 36 REENTRY | 38 | warnereros 26620t 9.9813.98) FIRST TIME FOR EVERYTHING | 19
37 | 38 | 48 | 146 | DOUG STONE @ epic 45303+/SONY (5.98 £Q/2.981 DOUG STONE 12 75 | 69 I 73 | 65 | DOUG STONE @ Epic 47357+/SONY (9.98 EQ/13.98) | THOUGHT IT WAS YOU 12
() Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
40 45 21 SAWYER BROWN cuRB 77574* (9.98/13.98) CAFE ON THE CORNER 38 certification for sales of 1 mitlion units, with multimiliion sellers indicated by a numeral following the symbol. Most albums availabte on cassette and
CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG fabels, are suggested lists. Tape prices marked EQ, and all
39 % 1 ¥ 16 | PAM TILLIS ARIsTA 18649 (9.98/13.98) HOMEWARD LOOKING ANGEL 3 other CDs, are equivalent prices, which are projected from wholesale prices. © 1993, Billpoard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK

B"bn d 'I.ﬂ cuun‘“‘ ca‘laln A “ms SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan
| Ia. ™  FOR WEEK ENDING JANUARY 30, 1993 (THILLL

At %8| |,z B ° &
EE 3 £ LAAgETLIzT\IUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TITLE 5 Fg|3% 33
1 1 PATSY CLINE A ¢ MCA 12(4.98/10.98) 86 weeks at No. 1 GREATEST HITS | 89 14 10 | REBA MCENTIRE @ mca 42134 (4.98/11.98) REBA { 63
2 6 THE CHARLIE DANIELS BAND A EePiC 38795*/SONY (7.98 EQ/11.98) A DECADE OF HITS 89 15 17 GEORGE STRAIT A ? mCa 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS 87
3 3 PATSY CLINE DELUXE 5050*/IMG (7.98/9.98) 20 GOLD HITS | 60 16 15 | GEORGE STRAIT A MCAS5913(4.98/11.98) OCEAN FRONT PROPERTY | 66
4 2 VINCE GILL Rca 9814 (4.98/9.98) BEST OF VINCE GILL | 88 17 20 | RICKY VAN SHELTON A COLUMBIA 40602*/SONY (5.98 EQ/9.98) WILD EYED DREAM 50
5 4 RAY STEVENS @ mca 5918* (4.98/11.98) GREATEST HITS | 34 18 18 | ALABAMA A 3 RCA 7170(9.98/13.98) GREATEST HITS | 88
6 7 RAY STEVENS CURB 77312 (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS 29 13 | — | ANNE MURRAY A “ LIBERTY 46058* (7.98/12.98) GREATEST HITS 88
1 5 ALABAMA A 3 RCA 4939 (7.98/11.98) ROLL ON 78 20 19 | GEORGE STRAIT A MCA 42114 (4.98/11.98) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 52
8 11 | GEORGE JONES @ EPIC 40776*/SONY (5.98 EQ/9.98) SUPER HITS 74 21 21 DOLLY PARTON @ COLUMBIA 44384/SONY (5.98 EQ/9.98) WHITE LIMOZEEN 2
9 12 | GEORGE STRAIT A MCA 42035* (7.98/12.98) GREATEST HITS, VOL. 2 89 22 16 | ALABAMA A ¢ RcA 4229 (7.98/11.98) MOUNTAIN MUSIC 59
10 13 REBA MCENTIRE A MCA 2789 (7.98/12.98) GREATEST HITS 87 23 24 HANK WILLIAMS, JR. A 2 CURB 60193/ WARNER BROS. (9.98/13.98) GREATEST HITS 76
1 8 REBA MCENT!IRE @ MCA 6294 (4.98/11.98) SWEET SIXTEEN | 77 24 | — | DWIGHT YOAKAM @ REPRISE 25989/WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR AHIT | 46
12 14 DOLLY PARTON A RcA 4422 (7.98/11.98) GREATEST HITS 72 25 23 PATTY LOVELESS @ wmca 42223 (4.98/11.98) HONKY TONK ANGEL | 46

13 9 THE JUDDS A CURB 5916/RCA (7.98/12.98) HEARTLAND | 82 Catalog albums are older titles which are registering significant sales. © 1993, Billboard/BPI Communications and SoundScan, Inc.
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Country Music”

Dallas Morning News

GRAMMY NOMINEE

Best Country
Vocal Performance/Female

CMT
FEMALE ARTIST OF THE YEAR

PLATINUM

"Leave The Light On"
“"Something In Red"

GOLD
"Watch Me"

(after only 3 months!)

LVEDTY SHRIV £

PULLICRLLAUCIS
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II
WE

SINGLES

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

lboard.

HOT COUNTRY

&TRACKS

OR EK ENDING JAN. 30, 1983
=
~ x| 2 = = x x| 2 = =
281683 €3| Tme ARTIST 24| 28| 23| 9| Tme ARTIST
F2| 32| x| =3 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL ~2| 532 ~x| 28| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
ROCK ME (IN THE CRADLE OF LOVE) & DEBORAH ALLEN
* % % NO. 1 * * % 40| 42 9 RVAN HOY (R.VAN HOY,D.ALLEN) GIANT ALBUM CUT/WARNER BROS.
1 4 11 LOOK HEART, NO HANDS 2 weeks at No. 1 & RANDY TRAVIS
K.LEHNING (T.BRUCE,R SMITH) (v) WARNER BROS. 18709 4 | om 7 STARTIN' OVER BLUES © JOE DIFFIE
ST © DOUG STONE B.MONTGOMERY.J SLATE (L WILLIAMS.S.D SHAFER) (V) EPIC 74796
@] s | 7 | B | o0 et ) EPiC 74761 57 | _ | 3 | SHE'SNOT CRYIN' ANYMORE BILLY RAY CYRUS
WALKAWAY JOE © TRISHA YEARWOOD J.SCAIFE,J.COTTON (B.R CYRUS.T.SHELTON.B.CANNON) (V) MERCURY 864 778
3 [ 2| 3 | B} GrunnisvMELAMED GBARNAILL () MCA 54495 s | 28 | 18 | 17 | WHAT WERE YOU THINKIN' LITTLE TEXAS
LIFE'S A DANCE © JOHN MICHAEL MONTGOMERY 1.STROUD,C.DINAPOLILO.GRAU (C.OINAPOLI.P.HOWELL,D.O'BRIEN,B.SEALS) (V) WARNER BROS. 18741
@ 6 6 18 D.JOHNSON {A.SHAMBLIN.S SESKIN} ATLANTIC ALBUM CUT 45 16 9 CHEAP WHISKEY & MARTINA MCBRIDE
@ ; 0 | 15 | WiLo MAN © RICKY VAN SHELTON P.WORLEY,E.SEAY (E.GORDY.JR.,J.RUSHING) (V) RCA 62398
S.BUCKINGHAM (S.LONGACRE R GILES) (V) COLUMBIA 74731 59 | 65 3 IT'S A LITTLE TOO LATE © TANYA TUCKER
@ T " CAN | TRUST YOU WITH MY HEART © TRAVIS TRITT J CRUTCHFIELD (P.TERRY.R MURRAH) LIBERTY ALBUM CUT
G.BROWN (1.TRITT.S.HARRIS) (V) WARNER BROS. 18669 4% | 44 | 53| 11 | CALLHOME © MIKE REID
TAKE IT BACK © REBA MCENTIRE P BUNETTA,R.CHUDACOFF (M.REID.T.SEALS) (V) COLUMBIA 74771
@ 9 11 11 T.BROWN,R.MCENTIRE (K.JACKSON) (V) MCA 54544 4 35 34 16 | DON'T NEED YOUR ROCKIN' CHAIR & GEORGE JONES
8 | 3 | 1 | 16 | SOMEWHERE OTHER THAN THE NIGHT GARTH BROOKS E.GORDY,JR. (B.YATES F.DYCUS K K-PHILLIPS) (V) MCA 54470
A.REYNOLDS (K.BLAZY,G.BROOKS) () LIBERTY 56824 NOBODY WINS © RADNEY FOSTER
| 12| 16 | 1 | NAWEEKORTWO © DIAMOND RIO % | = | 2 | SHSHELLRFOSTER (RFOSTERKRICHEY S
MEROWE L FDUBOR I e WILLTI 60 | _ | 2 | STANDING KNEE DEEP IN A RIVER (DYING OF THRIST) @ KATHY MATTEA
10 4 2 16 DON'T LET OUR LOVE START SLIPPIN' AWAY @ VINCE GIL% B.MAHER (B.JONES.B.MCDILL.D.LEE) (V) MERCURY 864 810
T.BROWN (V. GILL,P.WASNER) (V) MCA 5448
MENDING FENCES @ RESTLESS HEART
1 8 8 18 LOVE WITHOUT MERCY @ LEE ROY PARNELL 66 - 2 J.LEO,RESTLESS HEART (A.BYRD,J.ROBINSON} (v} RCA 62419
S.HENDRICKS,B.BECKETT (D.PFRIMMER, M.REID) (V) ARISTA 1-2462
. WHEN MY SHIP COMES IN CLINT BLACK
@ 14 19 11 | QUEEN (()FGMSEMPHOIS : * CONFEDER(AV)T/I;ZTE%ITILcRg(%/lxol‘)1 @ 70 74 3 J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS) (V) RCA 62429
B.BECKETT (D.GIBSON.K.LOUVIN
IN THE BLOOD & ROB CROSBY
@ 16 | 20 9 1MBYROSV:/I’I‘?(8TUGDE?ATR‘EAIIDEAKNESS 7 CU;’!EANS?QMNCAA 2| 48| 48 B | S HENDRICKS (M.SANDERS.B.DIPIERO, ) JARRARD) (V) ARISTA 1-2481
- - — | WILL STAND BY YOU & CORBIN/HANNER
17 | 22 | ¢ | DRIVESOUTH @ SUZY BOGGUSS 53| S0 | 54 | 8 | | 5{ED0.)SCAIFE,L.COTTON,CORBIN. HANNER (B.CORBIN) MERCURY ALBUM CUT
J.BOWEN.S BOGGUSS (J.HIATT) (V) LIBERTY 56786 GOLDEN YEARS HOLLY DUNN
@ 15 | 21 | 10 | LET GO OF THE STONE JOHN ANDERSON 54 | 51| 5 B | F GUNN.P WORLEY.E SEAY (S HOGIN,G. PETERS) WARNER BROS. PROMO SINGLE
J.STROUD.J.ANDERSON (M.D.BARNES.M.T BARNES) (V) BNA 62410 BEST MISTAKES I EVER VIADE o RICK VINCENT
w [ |7 | MaLPaRTOENe CoRmie poean | | 55 [ 52 | o | 8 | BESTMSTANES)
y E A FIRE IN THE DARK & BILLY DEAN 56 49 15 19 LONESOME STANDARD TIME & KATHY MATTEA
@ 201 % 8 If?ouym.ggg:rfnlg.DEAN.T.NmHlow) (V) SBK 56804/LIBERTY EEMAHERIGIRUSHING ECORDLE) (V) MERCURY 868 343
IF | COULD STOP LOVIN' YOU & CURTIS WRIGHT
2023|183 ?&%&Lﬁgzlﬁ@#&g (C.WATERS.C_JONES) A CwngkTEvDsg%); S| M| % 5 | J'STROUD.LPETERZELL (G WRIGHT.B SPENCER.R £ ORRALL LIBERTY ALBUM CUT
POOR MAN'S ROSE @ STACY DEAN CAMPBELL
2 | 2 | 10 Q%éRI(iE%FM{EéBSlMCANALLY) * SAV%TJE?A?B%%VXE BL | Bl | 6 | G \AHER (5.D.CAMPBELLB.OWSLEY.LSPENCE) (v) COLUMBIA 74803
’ HE WOULD BE SIXTEEN & MICHELLE WRIGHT
23 27 9 é%ﬁgg&gyﬁgf&%h‘o THAT AIN'T GOOD) M C%LE‘QCS%E 59| 4 4 141 S gosarn \R.GILES J.COLUCC),C.BLACK,A.ROBERTS) (V) ARISTA 12480
. ' WHER'M | GONNA LIVE? @ BILLY RAY CYRUS
@ 27 | 31| 10 klEBeR\'{"E"‘f(_?T?&E’fﬁ&gﬂ&;é&%ggm% ® SH E(f\\/J)Anglngégi-; B0 | 62 | 52 | 16 | JSChie.J.COTTON (B.R CYRUS.C.OYRUS) (V) MERCURY 864 502
@ 2 30 12 JUST ONE NIGHT & MCBRIDE & THE RIDE 61 64 62 7 WHAT KIND OF MAN MARTIN DELRAY
6 5.GIBSON, T.BROWN (T.MCBRIDE) (C) (V) MCA 54494 B.MEVIS (K.BEARD J.F.KEUS) ATLANTIC ALBUM CUT
@ 30 36 6 PASSIONATE KISSES & MARY-CHAPIN CARPENTER 62 63 58 15 SUSPICIOUS MINDS (FROM "HONEYMOON IN VEGAS") & DWIGHT YOAKAM
JJENNINGS,M.C.CARPENTER (L.WILLIAMS) (V) COLUMBIA 74795 £ ANDERSON {M_JAMES) (V) EPIC 74753
PON A LIFETIME ALABAMA
31 8] 6 Jo.Lrg(():,EML.jLEE,ALABAMA (G.BAKER.F.J.MYERS) (V) RCA 62428 * % *HOT SHOT DEBUT * * % c
5 BORN TO LOVE YOU & MARK COLLIE
25 | 18 9 15 E?&gfg}gggfﬂgﬁy (AND | GOT THE BLUES) A AEO)'\ARJ,?T?S?&‘; NEW ) 1 D.COOK {M.COLLIE,D.COOK,C.RAINS) (V) MCA 54515
SURE LOVE & HAL KETCHUM WHY BABY WHY & PALOMINO ROAD
% | 1l 5 19 | 3 REVNOLDS..ROONEY (H.KETCHUM.G.BURR) (v) CURB 87243 68 | 73 3 | CHOWARD,K.FOLLESE.T.MCHUGH (G.JONES.D.EDWARDS) LIBERTY PROMQ SINGLE
BOOM! IT WAS OVER & ROBERT ELLIS ORRALL I'D RATHER MISS YOU & LITTLE TEXAS
@ 33 | 37 | 12 | g \iARCANTONIO.R.£.ORRALLJ.A£0 (R E.ORRALLB.LLOYD) (V) RCA 62335 NEW D 1 1 STROUD,C.DINAPOLI,D.GRAU (P.HOWELL,D.O'BRIEN} (V) WARNER BROS. 18668
WHO NEEDS IT & CLINTON GREGORY
HIGH ON A MOUNTAIN To: LD R A MARTY STUART 66 | 65 ] 59 | 19 | meennnGron amasonmenssre (V) STEP ONE 442
371 39 | 8 | RBENNETT,T.BROWN (0.8.REED ACAMPBELL V) MCA 54538 67 | 69 | 64 | 5 | TWO SHIPS THAT PASSED IN THE MOONLIGHT ® CEE CEE CHAPMAN
ST BLACK J.BOWEN,C.CHAPMAN (H.PRESTWOOD) CURB PROMO SINGLE
BURN ONE DOWN
291 25 | 15 | 19 | J67R0UD.C.BLACK (C.BLACK.H.NICHOLAS,F MILLER) (V) RCA 62337 73 L — GLLEB’E‘R%AA’\LABEEE&#
ROSS MY HEART & GEORGE STRAIT = : =
il I RN R i A i sz NEWD | 1 | TRUE CONESSIONS s o SN
ANYWHERE BUT HERE & SAMMY KERSHAW
31 13 12 18]35 CANNON,N.WILSON (B.CANNON,J.S.SHERRILL,B.DIPIERO) (V) MERCURY 8(6:4 316 70 | 67 60 14 ggéﬂ%"f&g’;‘wlgﬁﬁggmgﬁ)s LIONEL CA%T%ARLS?II
R INA & TANYA TUCKER
2| 32| 5 | 19 | e exeanstn o AN wusenssszs | [(TD)| 75 | — | 2 | IDLEHANDS © TIM RYAN
HEARTLAND © GEORGE STRAIT R.LANDIS (R.NIELSEN) (V) BNA 62413
@ 47 70 5 T.BROWN (S.DORFF J.BETTIS) (V) MCA 54563 12 72 69 6 DRIVING YOU OUT OF MY MIND THE MARSHALL TUCKER BAND
LET THAT PONY RUN © PAM TILLIS D.GRAY.J.EUBANKS (T.LAWTER) CABIN FEVER ALBUM CUT/NAVARRE
2 |8 5 | FWORLEY.£.SEAY (GPETERS) (C) (V) ARISTA 1-2506 73| 71| 6 | 14 | THAT'S GOOD & TIM MENSY
% | 3 | 25 | 15 | "MINAHURRY (AND DON'T KNOW WHY) © ALABAMA J.STROUD (T.MENSY, T HASEL DEN) (V) GIANT 18742
J.LEO.LM.LEF, ALABAMA (R.MURRAH.R.VANWARMER) (V) RCA 62236 N 5 | ONE AND ONE AND ONE © GENE WATSON
% | 19 | 13| 17 | SOMEBODY PAINTS THE WALL TRACY LAWRENCE G.BUCK (B.CANNON, J.NORTHRUP) (V) BROADLAND 0192
J.STROUD (E.KAHANEK,N.LARKIN,T SMITH,C.BROWDER) ATLANTIC ALBUM CUT @ NEW D 1 MY BLUE ANGEL © AARON TIPPIN
OL' COUNTRY & MARK CHESNUTT E.GORDY,JR. (A.TIPPIN,K WILLIAMS,P.DOUGLAS) (V) RCA 62430
@ 8|4 5 | M.WRIGHT (B.LAMOYN HARDIN (NIMEAISA539
39 0 12 BIG HEART & GIBSON/MILLER BAND C) Tracks showipg an increase in _detection§ over.the previggs week, regardless qf chart movement. Airpower awarded to those records which
D.JOHNSON {D.GIBSON.B.MILLER.F.WELLER) {C) (V) EPIC 74739 attain 1500 detections for the first tlge. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is una(vallable.
(C) Cassette single availability. {D) CD single availability. (M) Cassette maxi-singte availability. (T) Vinyl maxi-single availability. (V) Vinyl single
39 36 32 20 éﬂ&gﬁgg;&gﬂECOOK'KBROOKS) . A BRO(%'S\%,?TADHZTG'\A availability. (X) CD maxi-single availability. © 1993, Billboard/BPl Communications.
: @ MARK COLLIE IN THIS LIFE @ COLLIN RAYE
L 1 4 3 5%53‘&'&%%? ét‘cggg MOON TS CRYIN MCA 7| GFUNDIS.L.HOBBS (M.REID.ASHAMBLIN) EPIC
ACHY BREAKY HEART @ BILLY RAY CYRUS
2 2 1 5 QSRSC‘VE (E_LLSO%QE';&'},ISSMOLUCC“ ¢ WYNO&’;@ 15 | 16 8 24 | ) SCAIFE.J.COTTON (D VON TRESS) < MERCURY
| FEEL LUCKY MARY-CHAPIN CARPENTER
3 3| — 1 2 !&L%';‘S TTEHAP,ROIG.BURR, ¢ LORRIE MOR%/m 16 | 17 | 15 ] 16 :gmr:r;zrlgsgzg%gs (M.C.CARPENTER D SCHLITZ) 5 VINCE glsLlC
4 5 2 5 fgm&%bimggm (J.ANDERSON) ¢ JOHN ANDERS&’X 17120 | 20 | 11 | 75rown v.airssiarvs) MCA
[ @ BILLY DEAN WE TELL OURSELVES @ CLINT BLACK
5 4 5 3 'CF_HQJVEL}gT*_‘S‘}ﬂﬁIFIO%EEEA‘;%;‘,R_HEMRD, SBK 18 | 15 | 17 | 13 | | STROUD.CBIACK (C BLACK.H.NICHOLAS) R RCA
LETTING GO SUZy BOGGUSS
6 | — | — 1 ﬁ?&ggnﬁs‘;ﬁ'g\% (M.BEESON,S.LEMAIRE) AT HE/};%TA 19 | 14 ] 14 5 J.BowEN,s.BLOGGLéss (D.CRIDER.M.ROLLINGS) e BLIEZ)ERTY
) @ BROOKS & DUNN o SOME GIRLS D ROWN
1 6 3 17 ggggniﬁggyyooi,oaoﬁlﬁxzRSLEY (R.DUNN) ARISTA &) 25 | 27 | R SORUGGSMMILLER MMILER) CURB
SHAKETAEISUGARGIREE SIS a1 | 24 | 23 | 11 | JESUSAND MAMA CONFEDERATE RAILROAD
8 7 6 4 5 WORLEY E.SEAY (C.HARTFORD) ARISTA 8.BECKETT (D.B.MAYO,J.D.HICKS} - CA;LANT\CE:
- = - THE GREATEST MAN | NEVER KNEW REBA MCENTIR
) 8 7 SR EIDION (TS.?QXQ%L'?[';‘.BARNES) Ao RCV’XRD,XELRB/;\QSS. 2 )21 119 5 | T BROWN,RMCENTIRE (R.LEIGH,L MARTINE JR.) MCA
LOVE'S GOT A HOLD ON YOU ALAN JACKSON 23 | 18 | 18 | 6 | CAER O biis tacanay & SAWYER BRIV
10 9 10 8 | S HENDRICKS.S STEGALL (K.STEGALL.C CHAMBERLAIN) ARISTA AW THE LaHT WNONNA
1 10 q 8 BUBBA SHOT THE JUKE BOX MARK CHESN%TA 24|23 13 19 | ¥ BROWN (LANGELLE AGOLD) i
M. WRIGHT (D.LINDE) 19 | 22 | g | SOINGOUT OF MY MIND @ MCBRIDE & THE RIDE
JUST CALL ME LONESOME © RADNEY FOSTER 25 S.GIBSON, T.BROWN (KOSTAS, T.MCBRIDE) MCA
12 | 13 | 21 1 5 | SFiSHELLRFOSTER (R.FOSTER.G.DUCAS! ARISTA - T — e on 75 St Tk S 20w e v droped
T || s | o e wereron o womav A SRR | Sosio ol F et v ) g el 75 S T rtior 20wt v o
G.BROWN (KOSTAS) WARNER BROS. 5 .
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SOUTHEAST ASIA TALKING UP CHINESE MUSIC

(Continued from page 1)

talent generator.

With the vast majority of South-
east Asia’s explosive disposable in-
come growth in the hands of ethnic
Chinese, international record compa-
nies want to master the tricks of mar-
keting titles in Cantonese and Manda-
rin, the two major dialects.

Record executives in Hong Kong
say that, within five years, Chinese
music will make up more than 50% of
all prerecorded music sales in the re-
gion. It is possible to find thousands
of CDs by Hong Kong idols in
Guangzhou, a province in southern
China, and Singapore, despite the
fact that Chinese mainland quotas se-
verely limit such releases and Singa-
pore does not allow the Cantonese
language in broadcasting.

The popularity of Chinese music
extends well past the greater China
triangle of Hong Kong, Taiwan, and
the mainland. Overseas, Chinese in
Thailand, Malaysia, the Philippines,
Singapore, and Indonesia—as well as
in North America, Europe, and Aus-
tralia—are avid consumers. Execu-
tives from several of the major labels
say they are noticing interest in
South Korea as well.

“There are world tours by Chinese
artists—granted, most [of them] in
Chinatowns—but the music has be-
come international,” says Norman
Cheng, president of PolyGram Far
East. PolyGram is the largest foreign
operator in Hong Kong and has 14
Chinese artists under contract; No. 2,
Warner Music, has 15. The biggest
names, however, belong to local lead-
er Capital Artists, with a stable of 11.

Domestic repertoire, including Chi-
nese-language music, makes up 50%-
60% of the multinationals’ business
here. The remainder is split between

classical and foreign recordings. It is
no secret that future operations are
geared directly toward increasing
their share of Chinese sales. “It's
more than simply signing local art-
ists. It means understanding the na-
ture of Chinese society,” says Lach-
lan Rutherford, EMI Music's region-
al managing director.

As the Chinese migrated and be-
came Southeast Asia’s entrepre-
neurs, they took with them a desper-
ate self-reliance and unfailing work
ethic. Relaxation was rare, but when
it came, there was little desire for in-
teraction with other cultures. “Can-
tonese music is most like modern Chi-
nese opera,” says Cheng. “It reflects
a familiar, comfortable Chinese cul-
tural style, although there are many
more influences today that are caus-
ing it to change.”

Those changes have been aimed at
a younger, music-buying generation
that has grown up admiring Japan’s
economic success and has been be-
guiled by its popular music industry,
dominated by teen idols. Japanese
stars are in great demand through-
out Asia, and some Chinese singers
are learning to sing in Japanese.

Today, though, the largest Canton-
ese genre is ‘‘Canto-pop,” melodic
ballads by attractive singers who are
more intent on copying successful
tunes than on creating original har-
monies. “The Hong Kong scene is
one of pigeonholes that get filled up
quickly, depending on what is
trendy,” says Willie Yeung, GM of
the Composers & Authors Society of
Hong Kong (CASH). “There is less of
an inclination for local music compa-
nies to try anything new because
Canto-pop has such a loyal follow-
ing.”

Run Run Shaw’s TVB television
conglomerate has a stranglehold on
Cantonese talent. Virtually all artists
working in this field sign exclusive
appearance contracts with TVB and
are marketed by the company’s Jade
station. Many artists run their own
production companies and rely on the
major labels for distribution.

Hong Kong artists are primarily
promoted through radio, TV, and oth-
er media in this city of about 6 mil-
lion. “There is no great need for such
methods as in-store promotions when
people can see Jacky Cheung and Sal-
ly Yeh on television almost every
day,” says Cheng.

Due to Hong Kong's preeminence
in Chinese culture, this style has
spread to overseas Chinese communi-
ties in Singapore and Malaysia and to
the mainland. “Thanks to the kar-
aoke culture, Cantonese music has
been the most successful at traveling
to other [Chinese] markets,” says
Capital Artists managing director
Philip Chan. “The popularity of Hong
Kong idols is the thing that is passed
on to the younger generations.”

Canto-pop has never become popu-
lar in Taiwan, however, because the
Chinese there tend to be from main-
land provinces where Cantonese is
not a local dialect. ‘“Taiwan doesn’t
accept covers,’”’ says Rutherford.
“The country has far more writers
and, therefore, more original songs.”
According to CASH figures, there
are only 50,000 Hong Kong songs un-
der its copyright jurisdiction, while
Taiwan has about 100,000.

Mandarin is the most widely spo-
ken dialect in both Taiwan and on the
mainland, although future Chinese
music could be released in a dozen
others, such as Fukienese, Hokkien-

ese, Shanghainese, and Sichuanese.

Many observers feel Mandarin
songs are the wave of the future, and
Hong Kong artists are starting to re-
lease similar songs in both dialects.
One of the most popular, Sally Yeh,
has sold 300,000 copies of her most
recent album in Cantonese and anoth-
er 500,000 in Mandarin, not including
sales in the mainland.

“I can see parallel growth between
today’s Mandarin and Cantonese mu-
sic, although Mandarin does have the
advantage of quality and originali-
ty,” says Chan.

EMI's Rutherford agrees. While
he believes that Canto-pop “will be
around for a long time yet,” he notes
that “the world admires creativity.
Therefore [songwriters from] Tai-
wan and the mainland seem to have
the best potential.”

CASH’s Yeung says that, aside
from the infatuation with Hong
Kong’s idol image, Mandarin’s
smooth tone is better suited to a wide
Chinese audience than is “harsh”
Cantonese. “Now you're seeing Man-
darin pop catching on in places where
Cantonese has never been all that
popular,” he says. “Maybe if Michael
Jackson did a song in Mandarin, we
could see the first billion seller.”

Not such an outrageous claim, say
other label executives. Once the
mainland deals with its piracy, quota,
and distribution obstacles (Billboard,
Jan. 16), Chinese music could become
a billion-unit annual market through-
out Asia. “That is, after all, why [the
multinationals] are here,” says Paul
Ewing, VP and regional director for
Southeast Asia at Warner Music In-
ternational.

In Asian markets, the key to fu-
ture sales—the relationship between

record companies and the media—re-
mains highly politicized. For exam-
ple, in order to protect local Canton-
ese TV stations, Hong Kong’s STAR-
TV will not be allowed to show
Cantonese videos on its MTV channel
until next year. In Taiwan, Thailand,
Singapore, and Indonesia, there are
written and unwritten rules that keep
Cantonese off the air to give domes-
tic talent more exposure.

Companies like Japan’s Pony Can-
yon appear to understand the region-
al disparity. Under names such as
Golden Pony (Hong Kong), Pony
Canyon Singapore, Pony Canyon Tai-
wan, and Sampony (South Korea), it
is trying to develop local talent in
each market through joint ventures
with local producers.

Because the company is just enter-
ing these markets, officials are reluc-
tant to speak openly about their
strategies. But one Hong Kong
source says Chinese repertoire will
offer five to 10 times the sales poten-
tial of other Asian music by the turn
of the century.

To prepare its members for this
coming bonanza, CASH is organizing
a songwriters’ forum in Hong Kong.
“We want to get mainland writers
down here to tell us what kind of mu-
sic is popular there. Basically, we
don’t know,” says Yeung.

Perhaps the biggest obstacle is the
paucity of talented composers of Chi-
nese music. About three composers a
month leave Hong Kong for more se-
cure futures in Canada, the U.S. or
Australia. Those who remain tend to
be financially rooted in Canto-pop.
And, since Hong Kong is the gate-
way to China, much of the new music
entering the mainland will come from
these people.
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FOR WEEK ENDING JANUARY 30, 1993

Top Glassical Alhums.

j~4 COMPILED FROM A NATIONAL SAMPLE

< OF RETAIL STORE SALES REPORTS.
<« | 8|3
I < |z
2z |g0
2 2|2 TmE ARTIST
[ ™~ 3z LABEL & NUMBER/DISTRIBUTING LABEL

* k x NO. 1 % x %

1 1113 IF YOU LOVE ME  LONDON 4362672+ 9 weeks at No. 1

CECILIA BARTOLI

2 2 1123 IN CONCERTA  LONDON 430433-2*
CARRERAS, DOMINGO, PAVAROTTI (MEHTA)
3 4|39 BAROQUE DUET  SONY CLASSICAL SK 46672*
KATHLEEN BATTLE, WYNTON MARSALIS
4 3|2 KATHLEEN BATTLE AT CARNEGIE HALL  0G 435440+
KATHLEEN BATTLE
5 5 |13 HOROWITZ: DISCOVERED TREASURES  SONv CLASSICAL Sk48093*
VLADIMIR HOROWITZ
6 lual7 TOUS LES MATINS DU MONDE  vaLOIS v4640°
JORDI SAVALL
7 6|17 AMORE  LONDON 436719-2*
LUCIANO PAVAROTT!
8 8|17 SHOSTAKOVICH: 24 PRELUDES & FUGUES  Ecm 437189-2*
KEITH JARRETT
9 g9 |37 GORECKI: SYMPHONY NO. 3  NONESUCH 79282*

UPSHAW, LONDON SINFONIETTA (ZINMAN)

10710 THE LAST RECITAL FOR ISRAEL  RCA 09026611604*
ARTUR RUBINSTEIN
11 12l 7 OPERA’S GREATEST MOMENTS  Rca 61440*
VARIOUS ARTISTS
12 13| 47 PIECES OF AFRICA  NONESUCH 79275-2*
KRONOS QUARTET
13 |10 13 BACH: SONATAS  RCA 09026612742
KEITH JARRETT, MICHALA PETRI
14 | nlu IT AIN'T NECESSARILY SO Emi CLASSICS 54576*
NADJA SALERNO-SONNENBERG
15 | 15 51 THE BACH ALBUM  0G 429737*
KATHLEEN BATTLE, ITZHAK PERLMAN
16 1161 11 BRAHMS: CELLO SONATAS  SONY CLASSICAL 48191*
YO-YO MA, EMANUEL AX
ROSSINI HEROINES  LONDON 436075*
17 {RE-ENTRY CECILIA BARTOLI
ENCORE!  SONY CLASSICAL SK52568*
18 |NEWD MIDORI
19 |17 ] 21 BERNSTEIN: THE FINAL CONCERT DG 431768*
BOSTON SYMPHONY (BERNSTEIN)
20 | 18] 33 SWITCHED-ON BACH 2000  TELARC CD-80323*
WENDY CARLOS
21 |19 | 29 THE BELLS OF ST. GENEVIEVE  Rca 610022
VARIOUS ARTISTS
DEBUT M) CLASSICS 54352*
2 \uu SARAH CHANG
23 | 2|3 HANDEL: MESSIAH  TELARC 80322*
BOSTON BAROQUE (PEARLMAN)
MOZART: ARIAS  LONDON 430513*
24 | RE-ENTRY CECILIA BARTOLI
25 1 23| 3 JESSYE NORMAN AT NOTRE-DAME  pHiLIPS 4327312
JESSYE NORMAN

TOP CROSSOVER ALBUMS..

* % k% NO.1 * x %
1 1115 THE KING AND | PHILIPS 4380072* 13 weeks at No. 1
HOLLYWOOD BOWL ORCHESTRA (MAUCERI)
2 3|19 HUSH  SONY MASTERWORKS SK 48177*
YO-YO MA/BOBBY MCFERRIN
3 41 AMERICAN DREAMER: THE SONGS OF STEPHEN FOSTER ANGEL 54621*
THOMAS HAMPSON
4 9|7 MAGIC: KIRI SINGS MICHEL LEGRAND  TELDEC 73285*
KIRI TE KANAWA
5 6|13 STANDING ROOM ONLY  Rrca 61370-2*
JERRY HADLEY
6 8 |41 DIVA!  siLvA AMERICA SSD 1007+
LESLEY GARRETT
7 219 A CARNEGIE HALL CHRISTMAS CONCERT  SONY CLASSICAL SK48235*
BATTLE, VON STADE, MARSALIS (PREVIN)
8 |13 THE ART OF BAWDY SONGS  DORIAN 90155*
THE BALTIMORE CONSORT
9 7115 DARK EYES  PHILIPS 4340802*
DMITRI HVOROSTOVSKY
10 | 10115 SYMPHONIC TANGO  TELDEC 9031769974*
ETTORE STRATTA
111519 HANDEL'S MESSIAH: A SOULFUL CELEBRATION REPRISE 26980-2
VARIOUS ARTISTS
12 | 141 13 MUSIC FOR AN AWFUL LOT OF WINDS & PERCUSSIONS TELARC 80307*
P.D.Q. BACH
1311201 BRIGADOON  ANGEL 54481*
LONDON SINFONIETTA (MCGLINN)
THE IMPRESSIONISTS  WINDHAM HILL 1116*
14 INEWD VARIOUS ARTISTS
THE AMERICAN VOCALIST  eraTo 458182*
15 | RE-ENTRY BOSTON CAMERATA (COHEN)

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification
for sales of 1 million units with each additional million indicated by a numeral following the symbol. All albums
available on cassette and CD. *Asterisk indicates vinyt unavailable, © 1993, Billboard/BPI Communications.
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Deutsche Grammophon’s Spring Fever;
Sony Lines Up Juilliard Scholarships

GOING ON RECORD: Touch down
almost anywhere on the Deutsche
Grammophon “futures” schedule and
there’s something to tease expecta-
tions. Next spring, however, is a par-
ticularly fecund period for the label.

On the music-drama front, James
Levine and Metropolitan Opera forces
will record a “Rigoletto,” with Vladi-
mir Chernov, Cheryl Studer, and Lu-
ciano Pavarotti heading the cast. The
producer will be Werner Mayer. The
Met and Levine also expect to finish
up their long-awaited “Parsifal,” un-
der the ministrations of producer
Hans Weber.

The Metopera orchestra will further
its stand-along image with recordings
of Schubert’s “Unfinished” and Beet-
hoven’s “Eroica.” Levine, of course, is
the conductor, with Mayer the as-
signed producer. Alison Ames, DG’s
U.S.-based A&R VP, also points to a
disc of Mozart arias with Kathleen
Battle, supported by Levine and the
Metopera Orchestra, as another proj-
ect in the same time frame. Here,
Christopher Alder is the producer.

In October, a first recording of Mes-
siaen’s “Eclairs sur 'au dela™ will be
conducted by Myun Whun Chung in
Paris, with his Bastille Orchestra. The
work was recently premiered by the
New York Philharmonic. Lennart
Dehn will produce the recording.

Coming up next for the Emerson
Quartet are April sessions devoted to
the Dvorak Piano Quintets, with Men-
ahem Pressler at the keyboard. In
May, the group will be a participant,
with Mstislav Rostropovich, in the
Evian Festival, during which DG will
record (and probably videotape) Tcha-
ikovsky’s “Souvenir de Florence” and
Arensky’s “Variations on a Tchai-
kovsky Theme.” Max Wilcox is now
producer for the Emerson both here
and abroad.

Next up for violinist Gil Shaham,
notes Ames, are the Korngold and
Barber Concertos. They’ll be cut with
Andre Previn and the London Sym-
phony Orchestra in June. Christian
Gansch will produce, as he will next
December in a Shaham recording of
Vivaldi’s “Four Seasons” with the
Orpheus Chamber Orchestra.

In May, the Orpheus, again with
Gansch calling the shots, will record
works by Ives, as well as a half-dozen
of Handel’s Op. 6 Concerti Grossi. In
December, along with the Shaham col-
laboration, they’ll cut Strauss’ “Sere-
nade For Winds” and “Suite For
Winds.”

Long-term scheduling is the rule
with most major labels and the busy
artists they record. DG looks ahead to
May 1994 to finish the Handel Op. 6
with the Orpheus, as the group also
undertakes a disc of Vivaldi and Boc-
cherini cello concertos with Mischa
Maisky as soloist

PASSING NOTES: The Sony Corp.
has earmarked $500,000 toward schol-
arships for talented and needy fresh-
man entering the Juilliard School of
Music, and to support concert per-
formances for upper-level students.
The commitment runs for five years.
Andrew Litton will become music

mouth Symphony, has recorded fre-
quently for Virgin, including the com-
plete Tchaikovsky symphonies.
Meanwhile, in Hawaii, Donald Joh-
anos has announced he will be retiring
as MD of the Honolulu Symphony at
the end of next season, after 15 years
in the post. A search committee is
looking for a replacement.

Howard Klein, a co-founder of New
World Records in 1974, returns to the
label as director of A&R.

by Is Horowitz

director of the Dallas Symphony Or-
chestra in June 1994, replacing
Eduardo Mata. Litton, currently
principal conductor of the Bourne-

o Fo % ; %: .
When I’'m 65. Executives of BMG Classics celebrate the 65th birthday of RCA
recording artist Sir Colin Davis by presenting him with an original 1805 edition
of the plays of Friedrich Schiller. The presentatian was made at the Hotel Imperial

in Vienna. Shown, from left, are Andreas Schessl, director of artist development;
Davis; and Dr. Stefan Mikorey, director of A&R.
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=8| & COMPILED FROM A NATIONAL SAMPLE OF RETAIL
o 0% AND ONE-STOP SALES REPORTS.
x
2 2|49 arTisT TITLE
— o | 23| LABEL & NUMBER/DISTRIBUTING LABEL
N — —
%% NO. 1T * % %
1 | 7 | HARRY CONNICK, JR.  coLumsia 53172" 3 weeks at Nozé

2|17 TONY BENNETT  coLumBIA 52965+
PERFECTLY FRANK

3117 BRANFORD MARSALIS  coLuMBIA 46083*
I HEARD YOU TWICE THE FIRST TIME

5 | 11| DAVID BENOIT  crpocsr-
LETTER TO EVAN

15 FRANK MORGAN  ANTILLES 512 570*/VERVE
YOU MUST BELIEVE IN SPRING

RHYTHM OF THE EARTH

6
8 |11 JACKIE MCLEAN  ANTILLES 517075*VERVE
4

23 | CHARLIE HADEN QUARTET WEST  vERVE513078*
HAUNTED HEART

THE LINCOLN CENTER JAZZ ORCHESTRA

7|15 COLUMBIA 53145+ PORTRAITS BY ELLINGTON

11111 | MIKESTERN  atianTic 82419% ST—
ELIANE ELIAS  BLUE NOTE 96146*/CAPITOL

FANTASIA

17| 7 | DIZZY GILLESPIE  TELARC 83316°
TO BIRD WITH LOVE

10|21 STANLEY TURRENTINE  MUSICMASTERS 65079+
MORE THAN A MOOD

1817 TERENCE BLANCHARD
40 ACRES AND A MULE 53190%/COLUMBIA MALCOLM X THE ORIGINAL SCORE

15| 9 | BRUCE FORMAN WITH JOE HENDERSON  kAME! 7004*
3

FORMAN ON THE JOB

g=[68[= e[ F[-[- o[- & -

GERI ALLEN  BLUE NOTE 99493*/CAPITOL
MAROONS

HARRY CONNICK, JR.  coiumBia 53171*

-
o
Ly
S
~

ELEVEN

12 | 17 | BETTY CARTER  veRrve 513 870*
IT'S NOT ABOUT THE MELODY

13| 15 | ANTONIO HART  novus 63142*/RCA ,
DON'T YOU KNOW I CARE

11 CARMEN BRADFORD  AMAZING 1030*
FINALLY YOURS

U
eemﬂ
~No
2

NEWp | CHARLES FAMBROUGH cr 70dse: o Ev—

SHIRLEY HORN 879~
1 | 22|37 WERVELS y872 HERE'S TO LIFE

22 {20 27| JIMMY SCOTT  SIRE 26955*/WARNER BROS.

ALL THE WAY

23 | 16| 17 | KENNY GARRETT  WARNER BROS. 45017+ BLACK HOPE
NEW ) TITO PUENTE  TROPIIAZZ 80879*/SONY DISCOS LIVE AT THE VILLAGE GATE
% | 25 | 11| WALLACE RONEY  wusesas1- =

TOP CONTEMPORARY JAZZ ALBUMS..

* % % NO. 1 « x %

1| 7| KENNYG  arisTa 18646" 3 weeks at No. 1
BREATHLESS

EORGE DUKE ARNER BROS. 45026*
2'|] 15| 'GEORG WARNER BROS. 450 SNAPSHOT

5 | 11 | MACEO PARKER  veRVE 517 197+
LIFE ON PLANET GROOVE

3 | 21 | BOBJAMES/EARL KLUGH  waRNER BROS. 26939"
COOL

¢ | 15| THE BRECKER BROTHERS
GRP 9684* THE RETURN OF THE BRECKER BROTHERS L

The Music is The Magic ...

21| THE RIPPINGTONS  GRe 9681
WEEKEND IN MONACO

JUST BETWEEN US

4
8|15 NORMAN BROWN  M0JAZZ 7000*/MOTOWN
9

13 BOBBY LYLE  ATLANTIC 82435*/AG
SECRET ISLAND

7 | 25 | PAT METHENY  GefFen 24468°
SECRET STORY

STEPS AHEAD  nNyc 6001+
YIN - YANG

1013 RAMSEY LEWIS  Grp 9688*
IVORY PYRAMID

=
—
w

1219 FATTBURGER  siN-DROME 1805+ e D . I ) G Y T
13 | 14| 17| LARRY CARLTON Gre ges3: 1o cuolEE featuring EVI s Dt u ur on g u e
17| 7 | RONNIELAWS  par 2015+ . The Staple Singers 314513574-20¢

KEVYN LETTAU  vc 2016+ J.J. Johnson 2
16 i: 377 DAVID SANBORN  LexTRA 61272* E— Stanley Torrentine NBW me <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>