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Target Kids For
Fall Sell-Thru

B BY PAUL SWEETING
and JIM McCULLAUGH

NEW YORK—The lineup of
sell-through video titles an-
nounced for the fourth quarter,
which is dominated by children-
oriented product, provides a
strong opportunity for someone
to capture the older video audi-
ence with a more adult-themed
sell-through release, say indus-
try executives.

But the somewhat disap-
pointing track record compiled
by R-rated, action/adventure ti-
tles such as “Lethal Weapon 2"
and “‘Indiana Jones And The
~Last Crusade” is complicating
studio sell-through calcula-
tions. Consequently, it is un-
clear whether suppliers will
commit themselves to a ‘“Bat-

(Continued on page 79)

&t
FEw

CO0817973 uHu0
MONTY GREENLY
APT »

3740 ELM

1LONG BEACI

A e ek -
1

DIGIT 908
9027 MARRI2UKZ
CP 90807

NEWSPAPER

July 7, 1990/$5.95 (U.S.), $5.50 (CAN.), £3.50 (U.K.)

video Supptiers Labels Demand Action Against Pirates

Losses From Illicit Product Seen Deepening

This story was prepared by Ken
Terry, Ed Christman, and Bruce
Haring.

NEW YORK—U.S. record labels,
both large and small, are demand-
ing more vigorous action against
vendors and manufacturers of
counterfeit cassettes as their illegal
activities cut ever more deeply into
the legitimate business.
Nationwide, the Recording Indus-
try Assn. of America says, the prob-
lem continues to cost the industry
“hundreds of millions of dollars a
year.” While the RIAA has not dis-
cerned an appreciable surge in the
level of counterfeiting, Steve D’On-
ofrio, senior VP/director of the
RIAA’s anti-piracy operations,
says, “It's more visible. It's moved
from the flea markets into the
streets,” mainly in the past year.
Moreover, he says, much of the
counterfeit product has been shift-
ed from California, which used to
account for 40% of nationwide coun-
terfeit sales, to the Northeast. He

surmises that this has occurred be-
cause the sale of counterfeits is now
a felony in California, carrying a 5-
year jail term for offenders.
D’Onofrio notes there were 70
counterfeiting prosecutions in Cali-
fornia last year, compared with 28
in the whole country the year be-
fore, and he attributes stepped-up
law enforcement to the severity of
the new statute. ““{Prosecutors]
know that, instead of just taking

people off the street, there’s a likeli-
hood they’ll put them in prison,” he
says.

This legal zealousness has made
counterfeiters afraid that their dis-
tributors and vendors might turn
them in, so they have moved more
heavily into the Northeast, where
the sale of counterfeits merely en-
tails a misdemeanor charge.

In fact, D’Onofrio points out, the

(Continued on page 78)
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Poe Goers Jump On Free-Speech Stick

M BY BILL HOLLAND
and SEAN ROSS

TYSON’S CORNER, Va.—The re-
cent local actions against 2 Live
Crew were clearly the prime topic
at this year’s Bobby Poe conven-
tion. But while top 40 program-
mers agree on the need to do some-
thing about the censorship issue,
no clear game plan emerged at the
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ALELM ON PROFILE RECORDS!

Vel MITE

GE™ INTO DANCEHALL REGGAE! FRIGHTY & COLONEL
MITE unite Caribbean flavor with hardcore Amrerican beats on
thei- debut LP “LIFE” (PRO-1282). A GREAT SUMMERT ME

After the CHR Success of “You're The Only Woman,” THE

BRAT PACK returns with *'I'm Never Gonna Give You Up,” now

on Club MTV, and their high-powered A&M debut album.

Produced by hitmakers Clivilles and Cole of Seduction fame. I

meeting, held here June 22-23.
The free-speech issue came up in
such unlikely places as Howard
Cosell’s opening keynote speech
and the traditional “Radio/Record
Promotion Hot Box’’ panel. It was
also the springboard for Record
Industry Assn. of America presi-
dent Jay Berman (see Commen-
tary, page 11), who, in a June 23
speech, publicly threw down the

Labels Ask: Will
German Union Make
Mark On Music Biz?

BY MIKE HENNESSEY
and WOLFGANG SPAHR

BERLIN—As the much-anticipated
implementation of monetary union
between West and East Germany
goes into effect Monday (2), the West
German record industry is trying to
project the benefits that might flow
from free access to a market of 16.5
million people.

Although there is a consensus that
some part of the 25 billion West Ger-
man marks shipped into the German
Democratic Republic will come back
in the form of sound carrier sales, es-
timates not only vary widely but are

(Continued on page 81)

RIAA gauntlet for the first time
against the recent federal court
ruling in Florida that declared a 2
Live Crew album obscene.
Berman confirmed reports that
the RIAA would file an amicus cu-
riae brief in support of the mem-
bers of 2 Live Crew in their Florida
obscenity case (Billboard, June 30),
telling PDs, “I have no doubt in
my mind that this issue will be
overturned on appeal’” and citing
the ‘“serious political and artistic
merit’” of the 2 Live Crew’s “As
(Continued on page 12)
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“Urban Dance Squad rocks the house.™
LOS ANGELES TIMES CALENDAR

“An extraordinary rock, hip-hop
collective.” LONDON TIMES

MENTAL FLOSS FOR THE GLOBE. Their critically acclaimed
debut album featuring “Deeper Shade Of Soul” & “No Kid.”
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IN 1986 A RAPTUROL'S REVELATION.
IN 1990 A SUBLIME STANDARD.

Corpprs7tons

More astonishing beauty from singer/songwriter Anita Baker

her new album Compositions features

the first single and video

Trlk 12/ Y=

19865 Rapture and 1983 Giving You The Best That I Get
combined have sold 10 million units worldwide.

Anita Baker has won six Grammy Awards; four for hervocal
performance and two for her writing of

“Sweet Love” and “Givirg You The Best That 1 Got”

Executive Producer: Anita Baker
Froduced by Michael ). Powell
Management: BNB Associates Ltd.# Sherwin Bash

THE ANITA BAKER SUMMER TOUR

JUNE
Clarkston, M.I/P.ne krob 30

JULY

Clarkston, M1/P.ne krob 1

Milwaukee, WI/Sutmerfest 3

Chicago, IL/World Musiz Theater 4
Montseal, Canada/Flace Des Arts 6
Pittsturgh,PA/Star _ake 8

Vienna, VA/Wolf Trap 9

Vienna, VA/Woif Trap 10

Philadelphia, PA /Marn Center 13
Philadelphia, PA/Marn Center 15
Holmdel, NJ/Garden Stae Ants Center 17
Holmdel, NJ/Garden State Arts Center 18
Wantagh, NY/Jores Bzach 20

Wantagh, NY/Jores B2ach 21

Lenox, MA/Tanglewood ampk-itheater 23
Atlanta, GA/Lakewood ampkitheater 27
Cincinmati, OH /Riverkons 5acium 28
Indianapolis, IN/Deer Creek Music Center 29
Kansas City, MO/Starlight Theater 31

ALGUST

Denver, CO/Fiddiers Green 1

Portland, OR/Mt. Hood Fastixal ofJazz 3

Gearge, WA/Champs d’Brionne Sumrmer Nusiz Festival 4
Concord, CA/Conzorc 2aviion 8

Sacramento, CA/Tad Expo 10

Mountain View, CA/Shorzline ampkitheater 11
Laguna Hilis, CA/Irvine Meadows ampkitheater 12
San Diego, CA/San Diego Stzte University 14
Phoerix, AZ/Memorial €2lissam 15

Dallas, TX /Saapplex 17

Houston, Tx/Wboodlands 18

Torontc, CanadL /CNE Graadszand 22

Mansfield, MA /Greatwoods Center 24

Mansfield, MA /Greatwoods Center 25
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GREAT ISIC
ON A GRAND SCALE.

BOB JAMES

Grand Piano Canyon

(4/2/1-26256)

The New Album. Available On Warner Bros. Cassettes, Compact Discs and Records.
Produced and Arranged by Bob James

Personal Management: Peter Paul.  © 1990 Warner Bros. Records Inc.
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RIAA ASSAILS CENSORSHIP

Jason S. Berman, president of the Recording industry Assn. of America,
spoke out in defense of beleaguered rap group 2 Live Crew at the June
23 Bobby Poe Convention in Washington, D.C. Excerpts from Berman's
remarks appear in this week’s Commentary. Page 11

COPYCATS HURT VID BIzZ

A new survey commissioned by the Macrovision Corp. reveals that as
much as $500 million may be lost annually from consumer videotape
copying. Paul Sweeting has the story. Page 45

IS IT REAL, OR IS IT VIRTUALLY REAL?

A video concept called “virtual reality” is displayed in a new clip by gui-
tarist Stanley Jordan. This technology enables the user to manipulate
images ona screen by “moving” them with his hand, much like a puppe-
teer pulling strings. Thus, Jordan is seen flying around in a set filled with
toy musical instruments. Melinda Newman reports. Page 53

CHICAGO NAMM SURPASSES EXPECTATIONS
The June 16-18 National Assn. of Music Merchants Expo was expected
to offer few new products, given the absence of several major manufac-
turers. But the exhibitors that did show up at the Chicago event surprised
attendees with an intriguing array of Video Harps, WindJamm’rs, and

Whammys. Confused? Contributor Jack Baird explains. Page 55
MUSIC
Album & Single Reviews 64  Jazz/Blue Notes 62
Black 21 Latin Notas 44A
Boxscore 29 Lifelines 70
Canada 60 Market Action 70
Chart Beat 8 Music Video 53
Classical/Keeping Score 63 Newsmakers 67
Clip List 54  power Playlists 18
Commentary 11 Pro Audio 55
Country 31 Radio 12
Dance Trax 27  Retail 36
Executive Turntable 6 Retail Track 38
Grass Route 44  Rossi’'s Rhythm Section 25
Hot 100 Singles Spotlight 71  Talent 28
Inside Track 82 Update 70
International 59
HOME VIDEO Page 45
Box Office 52 Videocassette Sales 51
Music Videocassettes 52 Top Videodisks 49
Store Monitor 48 Video Reviews 48
Videocassette Rentals 50
MUSIC CHARTS
Top Albums Hot Singles
Black 20 Adult Contemporary 73
Classical 63 Black 22
Country 34 Black Singles Action 25
Hits Of The World 61 Country 32
Jazz 62 Crossover 73
Modern Rock Tracks 14 Dance 26
Pop 74  Hits Of The World 61
Rock Tracks 14 Hot Latin 44A
Hot 100 69
Hot 100 Singles Action 71
Rap 24
CLASSIFIED/REAL ESTATE Page 57

®Copyright 1990 by BPI Communications Inc., a subsidiary of Affitiated Publications Inc. No part of this
publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any
means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission
of the publisher. BILLBOARD MAGAZINE (ISSN 0006-2510) is published weekly (except for the last week
in December) by BPI Communications Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036.
Subscription rate: annual rate, Continental U.S. $189.00. Continenta! Europe £175. Billboard. Quadrant
Subscription Service Ltd., Perrymount Road, Haywards Heath, West Sussex, England. Registered as a
newspaper at the British Post Otfice. Japan Y97,500. Music Labo Inc.. Dempa Building. 2nd Floor, 11-2,
1-Chome, Nigashi-Gotanda, Shinagawa-ku, Tokyo 141, Japan. Second class postage paid at New York,
N.Y. and at additional mailing offices. Postmaster: please send changes of address to Billboard, P.O. Box
3027, South Eastern, Pa. 19398. Current and back copies of Billboard are available on microfiim from
Kraus Microform, Route 100, Millwood, N.Y. 10546 or Xerox University Microfitms, 300 North Zeeb
Road. Ann Arbor, Mich. 48106. Subscriber Services and Information: Billboard, P.O. Box 3027, South
Eastern, Pa. 19398, 215-630-1679.

DAB May Jolt Radio’s Status Quo

Broadcasters Irate Over Closed Meeting

WBY BILL HOLLAND

WASHINGTON, D.C.—Digital Au-
dio Broadcasting, or DAB, is fast
becoming the buzzword of commu-
nications entrepreneurs who think
they’ve found a new goldmine.

But many of these entrepreneurs
are from outside
the traditional
broadcast sphere.
This has aroused
fears that DAB
will do to tradi-

BILLBOARD
ANALYSIS tional broadcast
radio what cable

and satellite TV have done to the
broadcast TV networks (and what
high-definition TV threatens to do).
That is, rob their thunder, their ad
revenue, and their program pur-
chasing power.

Broadcasters’ worries have been
exacerbated by government efforts
to help get DAB off the drawing
board—specifically a controversial
June 26 closed hearing at which the
treasure map was essentially hand-
ed to nonbroadcasters.

In simple terms, DAB is the ra-
dio version of CD sound—cleaner
and wider in hi-fi dynamic range
than conventional FM. Also, en-
coded DAB signals require less
spectrum space to transmit than
does FM. And in recent months,
the FCC has received a number of
applications for both land-based
and satellite-linked DAB propos-
als.

“It’s no ‘quad sound’ or any-
thing like that,” says a spokesper-
son from the National Assn. of
Broadcasters. “Done correctly,
DAB could literally change the
face of radio broadcasting.”

The “done correctly,” to broad-
casters, means DAB used within
the structure of traditional AM
and FM radio over-the-air broad-
casts, similar to the current struc-
ture of community broadcasters.

But what some entrepreneurs
outside the broadcast industry

A SPEGIAL

have in mind—satellite and aero-
space companies in particular—is
the uplinking of DAB broadcasts
to space satellites and the subse-
quent downlinking to any number
of communities. This would put
broadcasters in the same position
in which the TV networks find
themselves: Shackled by relatively
unregulated cable and satellite
TV, they are behind the financial
and programming eight ball.
Adding to this picture are the se-
ries of recent, closed meetings at
the U.S. Department of Com-
merce. The agency appears to have
chosen the more technologically
advanced nonbroadcast entrepre-
neurs as the private-sector leaders
to join the federal government in

developing and testing the new
technology.

While representatives of NAB
and National Public Radio have
been invited to the meetings, no
networks, radio group owners, or
individual broadcast radio owners
were asked to participate. As one
source close to NAB put it, “they
just invited NAB to beat up on
them. They're not equal partners.”

At the most recent closed meet-
ing here, on June 26, the main topic
was the creation of a jointly run
“space commerce’’ global digital
radio network. The network idea is
being put together by the Depart-
ment of Commerce, NASA, and
the U.S. Information Agency and

(Continued on page 81)

GCourt Rules For Minorities
On Broadcast Ownership

WASHINGTON, D.C.—The Su-
preme Court on June 27 upheld the
FCC policies that give women and mi-
norities preferential treatment when
awarding broadcast licenses. The 54
decision is a surprising victory for mi-
nority broadcasters from the conser-
vative court, which, in recent cases,
has placed specific limits on affirma-
tive action programs.

The ruling was on a combined case
that brought under scrutiny the
FCC’s minority and women’s prefer-
ence rule and its so-called distress
policy, which allows a station owner
facing FCC sanctions or loss of li-
cense to sell to a minority-owned
business at a discounted 75% of cur-
rent market value.

Justice William Brennan, writing
for the majority, said that the “over-
riding significance” in the cases was
that they had been ‘“‘approved—in-
deed mandated—by Congress” and
that ‘‘benign race-conscious meas-
ures” are constitutionally permissi-

ble.

Brennan was alluding to a 1987 ac-
tion by Congress, which told the FCC
it would not receive its annual appro-
priations if it tampered with the pref-
erence and distress sale policies.

Justice Sandra Day O’Connor,
writing for the minority, said the rul-
ing “departs from fundamental prin-
ciples and from our traditional re-
quirement that racial classificiations
are permissible only if necessary and
narrowly tailored.”

Commenting on the decision, Eddie
Fritts, president of the National
Assn. of Broadcasters, said the
court’s decision “affirms the FCC's
ability to improve the under-repre-
sentation of minorities in broadcast
ownership.” The NAB had champi-
oned the establishment of the FCC
rules that allowed the fostering of
similar private-sector programs,
which Fritts said are “a success to-
day_”

BILL HOLLAND

W BY EARL PAIGE

LOS ANGELES—Officials at
Erol’s, the 210-store home video
specialty chain, say the sudden res-
ignation of president/CEOQO Carl
Bellini was due to personal reasons
and, despite widespread specula-
tion, does not indicate any basic
changes at the Springfield, Va.-
based web.

Industry interest is focused on
the Bellini departure because he
was an officially nominated candi-
date for a seat on the board of the
Video Software Dealers Assn. The
national trade group rushed out an
announcement of Bellini's exit just
as mail-in ballots were being re-
turned by VSDA members.

The withdrawal of Bellini was de-
scribed as a “disappointment’’ by
one nominating committee member.
Bellini’'s nomination reflected the
VSDA'’s desire to have board repre-
sentation for larger chains. None of
the remaining eight candidates vy-

Exit Of Erol’s GEO Raises Sneculation

Chain Insists Bellini’s Departure Was ‘Personal’

ing for four seats are with firms of
more than 20 stores.

At Erol’s, where 50 people in the
administrative staff were cut in the
most recent round of restructuring
late last year (Billboard, Nov. 25), all
inquiries regarding Bellini are being
handled by Robert Morick, VP mer-
chandising and marketing, who
downplays speculation about con-
tinuing internal turmoil at the chain.
He also denies rumors that the chain
is on the block.

According to Morick, Erol’s is
committed to a marketing plan via a
new advertising agency and en-
larged promotional presence, along
with a decentralized management
structure keyed more to the field
level. He further points to a new
children’s birthday promotion and a
sweepstakes with 3.5 million game
cards as indicative of Erol’s high-en-
ergy marketing.

Regarding Bellini, who continued
to commute between Ohio and
Erol’s despite being hired a year

ago, Morick says, “Number one,
he’s leaving for personal reasons.
Number two, he’s still here. He will
be here for a number of months. He
has no future plans whatsoever.”

Morick adds that Bellini is “work-
ing on the transition” with chain
founder Erol Onaran and that On-
aran will assume the presidency
when Bellini departs.

Sourees close to the chain empha-
size that Erol’s “is still a family-run
company” and suggest that Bellini
was brought in during a period of in-
tense reorganization last summer
when Morick, Stuart Kallman, and
Troy Cooper were all added in top
slots (Billboard, July 29, 1989).

One former Erol's executive be-
lieves that the fact that Bellini never
sold his home in Cleveland is a tell-
ing point. “An outside management
consulting firm told them they need-
ed a president. I think it got to a
point where Carl stepped over an
imaginary line, or became frustrat-
ed. It has to do with control issues.”

BILLBOARD JULY 7, 1990



Industry Leaders Stand Up For Crew
Urge Action Against All Censorship Eftorts

This story was prepared by Bruce
Haring, Thom Duffy, and Larry
Flick in New York and Chris Mor-
ris in Los Angeles.

NEW YORK—Music industry lead-
ers have stood up to conservative
challenges against song lyrics being
mounted across the U.S., offering
legal, financial, and moral support
to 2 Live Crew and others involved
in legislative and court battles.

2 Live Crew has been under legal
siege since a U.S. district court
judge in Florida declared June 6
that the group’s third album, “As
Nasty As They Wanna Be,” is ob-
scene (Billboard, June 16). Police in
11 states and Canada have since
warned retailers that selling the al-
bum may violate local obscenity
laws (Billboard, June 30).

Also confronting the industry is a
Louisiana bill that would require

stickering of albums with a state-
mandated label. That bill has passed
the state’s House and is expected to
be presented to the state Senate af-
ter its sponsors rework the bill’s
language (see story below).

As different elements of the mu-
sic industry began to rally behind 2
Live Crew, the following develop-
ments were revealed:

e NARAS, the recording acade-
my, announced plans to stage a con-
cert and protest march in support of
free expression this summer in
Washington, D.C.

Details on the event are not yet
available, according to NARAS
president Michael Greene. But
Greene says he hopes to enlist vari-
ous groups that have protested the
National Endowment for the Arts’
grant provisions, and will seek rep-
resentation from members of the vi-
sual and theater arts communities

Labeling Bill Retums For
A New Vote In Louisiana

@ BY BILL HOLLAND

WASHINGTON, D.C.—The pend-
ing Louisiana record-labeling bill,
withdrawn June 20 as bill sponsors
in Baton Rouge attempted to re-
work language to pass constitution-
al challenges by the state attorney
general’s office, was reintroduced
June 27, but once again met opposi-
tion of historic proportions from all
areas of the music industry, at both
state and national levels.

Industry opponents are still on
full alert as the chances for the
bill’s passage rise and fall with new
developments. The measure needs
full Senate approval and quick con-
currence by the House, which has
already passed a version, before be-
ing sent to Gov. Buddy Roemer for
his signature.

House bill sponsor Ted Haik, at a
press conference June 27, said he
and Senate bill sponsor Oswald De-
Cuir agreed on amending the mea-
sure to include a new no-jail provi-
sion for violating manufacturers, al-
though fines would increase from
$2,000 per recording to $5,000.

Offending retailers would now be
charged with a misdemeanor, in-

stead of a felony, Haik said. He add-
ed he was “not sure” if the violation
would now carry a jail term.

Officials of the National Assn. of
Recording Merchandisers scoffed
at the changes. The amendments
“would only make a bad bill worse,”
said Pam Horovitz, NARM execu-
tive VP.

Charles Ruttenberg, NARM's
general counsel, said the bill would
continue to “waste state resources
in costly and hopeless litigation.” It
is well known that Louisiana’s econ-

(Continued on page 80)

as well.

e Several prominent industry offi-
cials issued a call for artist and label
boycotts of territories deemed to
have anti-music-industry stances.
The National Assn. of Recording
Merchandisers and the National
Assn. of Independent Record Dis-
tributors and Manufacturers previ-
ously announced that they will not
hold conventions in Louisiana un-
less that state drops stickering leg-
islation; published reports have indi-
cated that some artists and manag-
ers may also consider not
performing in certain states.

® The Recording Industry Assn.
of America offered a “friend of the
court” legal brief in connection with
2 Live Crew’s appeal of the federal
judge’s obscenity ruling. The RIAA
has also offered financial assistance
to the group and retailers who sell
its product.

e New Line Cinema plans to make
the August premier of its new film,
“Pump Up The Volume,” a benefit
for the Southern California branch
of the American Civil Liberties
Union, with funds earmarked to
combat censorship. MCA Records
has the soundtrack for the youth-
oriented film, which deals with cen-
sorship.

¢ Additionally, several prominent
label executives have offered to pro-
vide legal and financial aid to 2 Live
Crew and others threatened by con-
servative actions.

Previously, NARM indicated it
would offer limited legal support to
retailers arrested for selling “As
Nasty As They Wanna Be” (Bill-
board, June 23).

At a June 26 press conference in
New York attended by several mu-

(Continued on page 72)

GBS Nashville Splits Staff:
Wunsch Promoted To Prez

NASHVILLE—CBS Records will
create separate A&R and promotion
staffs for its Columbia and Epic la-
bels here, effective Aug. 1. Hereto-
fore, the labels have used a single
staff.

As part of the reorganization,
Roy Wunsch has been promoted to
president of CBS Records/Nash-
ville. He was senior VP/GM of the

Right On the Dotted Line. Best-selling tenor Luciano Pavarotti, ieft, renews his
exclusive contract with Decca International for another five years. Pavarotti has
been with the London/Decca label for more than 25 years. Looking on is Decca
International president Roland Kommerell.

unit.

Wunsch, who has been with the
Nashville branch since 1975, will re-
port directly to CBS Records presi-
dent Tommy Mottola.

Label officials would neither con-
firm nor deny the rumor that Jo-
seph Casey and Jack Lameier will
be tapped to head the promotion de-
partments of Columbia and Epic, re-
spectively. Casey now holds the title
of VP of national promotion; La-
meier is director of national promo-
tion. Speculation is that the A&R
posts for the separated labels will
go to Bob Montgomery, now VP of
A&R, and Steve Buckingham, exec-
utive producer and director of A&R.

Also rumored in the works is a new
headquarters for the label. As report-
ed recently in Billboard, CBS Rec-
ords’ owner, Sony, has purchased or
optioned most of the block that lies
opposite the label’s present site of op-
erations at 34 Music Square East.

Tree International, another Sony
property, has also outgrown its
Nashville digs and may be a part of
the new development.

Bill Frank, Sony’s New York-based
real estate purchaser, was in Nash-
ville recently and working out of the
CBS Records office. He would not,
however, divulge the details of his
visit. EDWARD MORRIS

A Classic Deal. Superstar violinist Itzhak Perlman, front, signs a contract
with Angel/EMI Classics for a minimum of 10 records over the next five
years. Shown behind Periman, from left, are Brown Meggs, president, Angel
Records; John Pattrick, VP of international marketing, EMI Classics; Richard
Lyttelton, president, EMI Classics; Tony Caronia, VP, Angel Records; and Jim
Fifield, president/CEO EMI Music Worldwide.

EXEGUTIVE TURNTABLE

RECORD GOMPANIES. MCA Music Entertainment Group in Los Angeles ap-
points Jon Urdan director of financial development. He was an associate
at Salomon Brothers.

RCA Records in New York promotes Bob Feiden and Wendy Gold-
stein-Ishkans to senior directors of A&R. They were both directors of
A&R for the label.

Ellen Schantz is appointed manager of publicity and promotion for

.
e i
. f
URDAN FEIDEN SCHANTZ HALLEY

Elektra International Classics in New York. She was senior publicist at
Carnegie Hall.

Sharon Womack is promoted to national promotion administrator at
MCA Records in Los Angeles. She was an assistant to the senior VP of
product development at the label.

Mike Halley is named national director of R&B promotion for Cardiac
Records in New York. He was co-national director of field promotion at
MCA Records.

MINTZ

WILKINS

GERBER McCARTHY

Capitol Records appoints the following: Ricky Mintz, director of cre-
ative merchandising in Los Angeles; Lisa Nicole, to manager of cross-
over promotion in New York; and Wayne Atkins, manager of catalog de-
velopment in Los Angeles. They were, respectively, director of advertis-
ing at MCA Records; an assistant in the promotion department at
Capitol; and a scheduling coordinator at Capitol.

GRP Records in New York appoints Doug Wilkins senior director of
national promotion, and Anne Donnelly director of advertising. They
were, respectively, director of promotion at Solar and Tabu Records, and
manager of video production at PolyGram Records.

Enigma Records in Los Angeles names David Gerber senior director of
A&R. He was VP/GM of Restless Records.

Jim McCarthy is named VP/GM of Restless Records in Los Angeles.
He was founder and manager of Absolute Records.

Curb Records appoints the following: William Cataldo, national radio
promotion in New York; David Forman, national radio promotion in Los
Angeles; and Jack Springer, national progressive radio director in Cleve-
land. They were, respectively, director of talent relations at MTV Net-
works; president of Clasica Moderna; and national promotion director at
Priority Marketing.
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“EVERYWHERE 1 GO.IT’S
TRACY. TRACY. TRACY!

THE BOX OFFICE BONANZA OF THE YEAR IS NOW OUT ON THREE GREAT ALBUMS!

Dick Tracy (8/2-26236)
Produced by Andy Paley

FEATURING:

Patti Austin, LaVern Baker, August Darnell, Erasure, Ice-T, Al Jarreau, k.d. lang,
Brenda Lee, Jerry Lee Lewis, Darlene Love, Tommy Page, Andy Paley, Take 6, and
Jeff Vincent.

Thirties meets 90’s as never before with a veritable Who’s Who of artists performing on

an incredible album of both straight-ahead and period-style songs. Includes the singles
“Ridin’ The Rails” (4/7-19793) by k.d. lang and Take 6 and “It Was The Whiskey Talkin”

(Not Me)” (4/7-19809) by Jerry Lee Lewis.

% %k Y ok kK ko k ke ok ok ok

Madonna
I’'m Breathless 212209

“ ..an album 10 times more accomplished than any record
she has made before” — Entertainment Weekly.

DOUBLE-PLATINUM AND RISING! || MusicFrom And Inspired By The Fim
——— | Dick Tracy | e

i ascveacveas™

Dick Tracy Qriginal Score

{4/2-26264)

Music Composed by Danny Elfman

From the composer of stirring movie
music for such blockbuster hits as
Featuring the smash singles “Vogue’ Bnan gnfi Bedkleyuipe o
(7-19863 1, “Hanky Panky"” (7-19789) anothe'r ongma} score qf sweeping
plus songs from the motion picture L 2 el Soir{‘n}% T

camposed by Broadway’s legendary 24y LIMES:

Stephen Sondheim. :
© 1990 Sire Records Company
Motion Picture Artwork © 1990 Walt Disney Pictures
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Vet Hit Makers Make July A Jewel

Speedwagon, Cheap Trick, Allmans Due

@ BY MELINDA NEWMAN

NEW YORK—At a glance, this
month’s record-release schedule
looks more like 1980 than 1990, with
such rock stalwarts as the Allman
Brothers Band, REO Speedwagon,
and Cheap Trick all represented by
new records.

The three Epic acts are just a few
of the artists that may infuse new life
into a summer that is threatening to
settie into retail doidrums. Other past
platinum performers with new mate-
rial this month include black/pop
double threats Anita Baker and the
Time, and hard rockers Poison, Vix-

en, and Winger.

Retailers will get a triple shot of
Harry Connick Jr. Tuesday (3) as the
New Orleans jazzer follows up the
success of the gold “When Harry
Met Sally .. .” soundtrack with three
simultaneous Columbia releases.

“We Are In Love” is a big band vo-
cal album, more in line with music
heard on the previous soundtrack,
while ““Lofty’s Roach Souffié” is an
instrumental trio project. Connick
wrote or co-wrote all of the tunes on
both albums. An accompanying long-
form music video detailing the man
and his music arrives in stores the
same day. Connick is backing the re-

West Goast Concerts To
Embirace Mandela’s Roots

NEW YORK—An emphasis on Af-
rican roots music, rather than ma-
jor pop headliners, marked plans
for two West Coast rallies and con-
certs honoring Nelson Mandela in
the final stops of an eight-city U.S.
tour by the African National Con-
gress leader.

Hugh Masekela and the Andrae
Crouch choir were among the first
artists booked for a rally and con-
cert at the Los Angeles Coliseum
Friday (29). At press time, other
performers due to appear included
rappers Ice T, Tone-Loc, and Afri-
can artists Caiphus and Semenya.
Tickets were set at $10 each.

In Oakland, promoter Bill Gra-
ham said the lineup for a rally and
concert June 30 at the Oakland
Coliseum was not announced until
after tickets were placed on sale,
to keep the focus of the event on
Mandela’s appearance. All 57,500
tickets were sold out five days in
advance, before acts were an-
nounced, according to Graham.

Graham said the Oakland event

was planned to pay tribute to gos-
pel music with Sweet Honey In
The Rock, the Gospel Humming-
birds, and Tramaine Hawkins; the
blues with John Lee Hooker, Bon-
nie Raitt, Bob Weir, and Jerry Gar-
cia; rap with KRS-One and Boogie
Down Productions; and jazz with
Pharoah Saunders and other art-
ists. Also to appear was the cast of
the musical “Sarafina!” and other
African music artists.
Agreements with the coliseum,
suppliers, and area labor unions al-
lowed ticket prices to be kept to $5
in Oakland, and Graham said an
unspecified amount would be do-
nated to the African National Con-
gress, which has organized Mande-
la’s trip. “The obvious intent is to
honor Mr. Mandela and honor the
music of Africa,” says Graham.
‘““We know that everyone here
feels honored that Mr. Mandela is
ending his trip in Oakland. We're
going to send him out with flying
African colors.”
THOM DUFFY

Judgment Awaited By HBO
And BMI In Licensing Gase

B BY SUSAN NUNZIATA

NEW YORK—BMI and HBO are
awaiting a decision by U.S. District
Judge John Sprizzo here that could
dramatically affect licensing agree-
ments between the cable industry
and performing rights societies.

BMI is seeking what it calls a “split
licensing” agreement, which would
require separate licenses from the
national cable programmers, like
HBO, and the local cable system op-
erators that are transmitting the pro-
grams (Billboard, Jan. 13).

Historically, licenses with such pro-
grammers as HBO also covered cable
operators.

However, the maturation of the ca-
ble industry and the establishment of
a structure that allows the cable op-
erator to collect a substantial fee for
retransmission of programming to
subseribers—including the music of
BMI composers and songwriters—
have prompted BMI to seek a change
in licensing.

According to Robbin Ahrold, VP of
corporate relations for BMI, 1990 rev-

enues of local cable operators are es-
timated at $17 billion. “Looking at the
emergence of this structure of busi-
ness, we have said to ourselves thata
cable operator collecting that kind of
revenue owes the composer, music
publisher, and copyright holder
something for the enjoyment of us-
ing those copyrights and providing
its service to the consumer.”

BMI sought this form of license in
its negotiations with HBO and other
cable programmers throughout 1989,
but none has agreed to it to date, Ah-
rold says.

In the same Federal Court hearing,
which ran from June 19-28, BMI
called for an injunction to stop HBO
from unlicensed use of BMI reper-
toire. HBO’s license with BMI ex-
pired in December 1989. A one-month
extension was granted during which
both parties attempted to work out a
new licensing agreement.

As of Feb. 1, no written agreement
was reached (Billboard, Feb. 17).
HBO claims that an oral agreement
by both parties would allow it to use

(Continued on page 80)

leases with a nationwide tour.

Six-time Grammy winner Baker
follows up the triple-platinum “Giv-
ing You The Best That I Got” with
her third Elektra album, “Composi-
tions.” In an effort to capture the es-
sence of her live shows, Baker re-
corded her vocals simultaneously
with the rhythm section.

Fellow crossover act Stevie B
makes his major-label debut on RCA
with “Love & Emotion,” the follow-
up up to his gold “In My Eyes” on
LMR Records. The album stretches
beyond the dance and ballad fare ex-
hibited on Stevie B's previous efforts
to include reggae.

Duking it out in the hard rock are-
na will be new releases from Poison,

/
Y.,

Birth Of Bahia. RCA Records president Bob Buziak, right, announces the
formation of Bahia Entertainment Company, a new black music label headed by
industry veteran Greg Peck. Bahia, which will include a publishing arm, will run
under the RCA Records banner as a joint venture with Peck. The company’s
first recordings are slated for release in late 1990 or early 1991. Shown with
Buziak, from left, are Dan Hoffman, VP, business and legal affairs, RCA; Rick
Dobbis, executive VP/GM, RCA; Skip Miller, VP of black music, RCA; and Peck.

(Continued on page 72)

M.C. HAMMER’s “Please Hammer Don’t Hurt 'Em”
rebounds to No. 1 on the Top Pop Albums chart, forcing
New Kids On The Block’s “Step By Step” to No. 2 after
just one week on top. “Please Hammer” is the first rap
album to regain the No. 1 spot after being dislocated.
The Beastie Boys’ “Licensed To III” never returned to
the top spot after vielding to U2's “The Joshua Tree”;
similarly, Tone Loe’s “Loc-ed After Dark” was shut out
after being unseated by Madenna’s “Like A Prayer.”
“Please Hammer” also rebounds to No. 1 on the Hot

Black Albums chart. Its __.__T

smash single, “U Can’t
e
e ——]

Touch This,” is still in the
top 10 on the Hot Black
Singles and Hot Rap Sin-
gles charts, and dips to
No. 16 on the Hot 100. It
has been listed in the top
20 on the Hot 100 for the
past nine weeks. Ham-
mer’s follow-up, a remake
of the Chi-Lites’ 1971
smash “Have You Seen
Her,” jumps to No. 55 in its second week on the Hot 100.

KEITH SWEAT has apparently never even heard of
the sophomore jinx. Sweat’s second album, “I'll Give All
My Love To You,” vaults from No. 33 to No. 14 in its
second week on the pop albums chart, already topping
the No. 15 peak of his 1988 debut album, “Make It Last
Forever.”

The first single from the album, “Make You Sweat,”
jumps from No. 34 to No. 25 on the Hot 100. It’s likely to
match the top five success of Sweat’s breakthrough hit,
“I Want Her.”

FAST FACTS: 2 Live Crew’s ““As Nasty As They
Wanna Be” shoots from No. 54 to No. 36 on the pop al-
bums chart. The album has regained 47 positions in the
three weeks that it has been at the center of a legal and
media firestorm. Just one question about record-biz eti-
quette: Should Crew leader Luther Campbell present
anti-pornography crusader Jack Thompson with a dou-
ble-platinum album in appreciation for his efforts in pub-
licizing the record?

Steve Vai's “Passion And Warfare” holds at No. 18 on
the pop albums chart. It’s the highest-charting rock in-
strumental album since Jeff Beck’s “Wired” hit No. 16
in 1976. Joe Satriani’s “Flying In A Blue Dream”
reached No. 23 in December.

David Bowie’s classic “The Rise And Fall Of Ziggy
Stardust And The Spiders From Mars” re-enters the pop
albums chart at No. 107—not bad for an 18year-old al-
bum. (“Ziggy” first hit the chart the day of the Water-
gate break-in—June 17, 1972). With its lofty re-entry,
“Ziggy” may even surpass its highest ranking to date-——
No. 75.

Michael Bolton’s “When I'm Back On My Feet
Again” jumps to No. 15 on the Hot 100, becoming the

b Hammer Knocks Out Kids At Top Spot; |
Soph Jinx No Sweat For Keith; Crew Flies

by Paul Grein

fourth top 20 hit from his double-platinum album, “Soul
Provider.” The album, which hasn’t budged from the top
20 since January, rebounds to No. 10.

Motley Crue’s “Don’t Go Away Mad (Just Go Away)”
Jumps to No. 27 on the Hot 100, becoming the fourth top
30 hit from the band’s former No. 1 album, “Dr. Feel-
good.” The album rebounds to No. 30.

Janet Jackson’s “Come Back To Me,” the fifth single
from “Rhythm Nation 1814,” vaults from No. 93 to No.
44 in its second week on the Hot 100. The song is off to

. i an even faster start than
“Let’'s Wait Awhile,” the
fifth single from Jack-
son’s previous album,
“Control.” Whether by co-
incidence or design, both
singles are change-of-pace
ballads. ‘“‘Let’s Wait
Awhile” hit No. 2 AC;
“Come Back To Me” is the
top new entry on this
week’s AC chart at No. 37.

Poison’s ‘“‘Unskinny
Bop,” the first single from the group’s upcoming album, |
“Flesh And Blood!,” enters the Hot 100 at No. 70. Poi-
son’s last album, “Open Up And Say ... Ahh!,” hit No. 2
and yielded four top 15 singles, including the No. 1
smash “Every Rose Has Its Thorn.”

Nelson, a duo of twin sons of the late Rick Nelson, |
enters the Hot 100 at No. 93 with its debut single,
“(Can’t Live Without Your) Love And Affection.” Rick
Nelson landed 18 top 10 singles from 1957 to 1972.

WE GET LETTERS: Glen Miki of Monterey Park,
Calif., notes that past and present members of New Edi-
tion account for three of the top 10 hits on the Hot 100.
Former group leader Bobby Brown is featured on the
Glenn Medeiros hit “She Ain’t Worth It,” which shoots
from No. 8 to No. 3. Ricky Bell, Michael Bivins, and
Ronald DeVoe—as Bell Biv DeVoe—dip to No. 4 after
logging four weeks at No. 3. And 1988 recruit Johnny
Gill jumps to No. 10 with “Rub You The Right Way.”
Added coincidence: Both Brown and Gill are saluted by
name near the end of “Poison.”

Rob Durkee of “American Top 40" notes that Lisa
Stansfield is the first white female soloist to land two
No. 1 hits on the Hot Black Singles chart. The British
singer rang the bell in March with “All Around The
World” and returns to the top spot this week with “You
Can’t Deny It.”

Rich Appel of CBS-TV in New York notes that New
Kids On The Block are the first group since the Beatles
to have four top 40 hits, each from a different album, in
less than a year’s time . . . Appel adds that Danger Dan-
ger’s “Bang Bang”—which is bulleted at No. 65 on the
Hot 100—is the first double-word artist-and-title combo
to hit the pop chart. Another rarity: There are two dou-
ble-word artists on the chart the same week, with Louie
Louie at No. 19. |
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Euro Laser
Assn. To Map
Promo Plans

NBY MIKE HENNESSEY

AMSTERDAM-—The newly formed
European Laserdisk Assn. (Billboard,
June 23) will meet here July 31 to de-
termine a strategy for the promotion
of the carrier in Europe.

Founded April 26 on the initiative
of Philips, the group has seven mem-
ber companies—Telemedia, Bertels-
mann, Panasonic, Philips, Pioneer,
PolyGram, and Warner Home Video.
“But,” says general secretary Robert
van Eck of Philips, “any company or
organization in the laserdisk field is
free to join.”

The group, established to speed up
the implementation of laserdisk tech-
nology in Europe, where it has had a
sluggish start, is funded by its mem-
bers, who will be called upon to make
additional financial contributions as
budgets for promotion and market-
ing projects are defined.

Although there were initial diffi-
culties with the production of the
PAL system laserdisks, these, says
van Eck, have now been overcome.

“The biggest problem in Europe—
as compared with the U.S. or Japan—
is the existence of different language
areas. This means that feature films
have to be dubbed or subtitled, and
with relatively small quantities in-
volved, this becomes an expensive
process.

“But with the switchover in Eu-
rope from video rental to sell-through

(Continued on page 79)

Paramount
Distrib Deal
Bolsters Prism

W BY DON JEFFREY

NEW YORK—Prism Entertainment
Corp., a home video licenser and mar-
keter, reports that its new distribu-
tion deal with Paramount Home Vid-
eo helped boost sales and operating
profits in the first quarter.

The Los Angeles-based company’s
income from continuing operations
rose 32% in the three months that
ended April 30 to $346,000, compared
to the same period last year.

Prism’s revenues increased 19% to
$3.9 million in the quarter.

This year’s first quarter was the
first in which Paramount acted as
U.S. distributor of home video titles
to which Prism holds the rights.

“We're finding our way with Para-
mount Pictures together,” says
Prism’s chief financial officer, Earl
Rosenstein. “It’s their first experi-
ence selling B movies.”

The licensing and marketing of B
films for home video is Prism’s niche
in the entertainment business. Its li-
brary contains about 500 titles.

Prism attributes its sales increase
to the Paramount venture, which be-
gan March 1, and to “the release of
higher-quality B product.”

Income from continuing operations
rose in part because of an improve-
ment in gross profit margins. The
company says it reaped higher sales
from the video rental market, which

(Continued on page 79)
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DAY

For the men and women who rule the entertainment
world, it’s strictly business all week long. But come
the weekend, entertainment’s power players
devote themselves to more pleasurable pursuits.

A gallery opening in Santa Monica. A hot
comedy club on the Westside. A sleek, new oyster
bar in Marina del Rey. When entertainment’s higher-
ups want the low down on weekend fun, they turn
to The Hollywood Reporter's Weekender section,
published every Friday.

¥ you want to reach entertainment’s most infu-
entiai individuals — and the world’s most affluent
trendsetters — your ads belong in the publication
they look forward to as much as the weekend itself
— The Hollywood Reporter Weekender.

PORTER
POWERFUL STUFF

6715 Sunset Boulevard, Hollywood, CA 90028 []1213-464-7411
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where business
goes shopping an

win $10,000
spending money.

Here's your chance to prove you're a marketing genius and
win $10,000 in the bargain.

3

- We asked 9823 business and professional executives what sources -
they find most useful in providing information about the
products and services they buy for their companies.”
You can win our $10,000 jackpot by simply ranking
the sources from 1 to 13 in the order that you think
our survey respondents ranked them.,

We'll tell you what came in second to get you
started: It might surprise some people, but trade
shows finished #2. V

And we'll give you a hint about who's #1. !
Its the selling medium that: .
* Speaks the business and professional buyer’s language.

&

* Provides an environment with built-in credibility.
* Is loaded with helpful information about product and -
industry developments.

Now just get the rest of the answers right and you could win
plenty of cash to go on a personal shopping spree.
Good luck. E

Where business goes shopping

No purchase necessary. For prize eligibility your entry must be received by September 4, 1990. To receive the corregt ranking al inlprma-

tion sources and complete rules, send a self-addressed stamped envelope (WA residents need not affix return posiage| loc ABP's Survey

Rankings and Jackpot Rules, 675 Third Avenue, Suite 400, New York, N.Y. 10017. Sweepstakes open only to residents af the 5 Linilsd

States and District of Columbia. Employees as of 9/4/90 of all trade and consumer media organizations, the Amencan Bisingss Press,
its agencies, the D.L. Blair Corporation and members of their immediate families are not eligible
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OrFicIAL
ENTRY FORM

Directories

Consumer
Magazines

Daily
News-
Papers

Trade
Shows

Sales
Reps.

Direct
Maii

Business &
Professional
(Trade) Magazines

News
Magazines

General
Business
Magazines

Cable
TV.

Network
Tv.

Conventions
& Seminars
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, RETURN ADDRESS

ABP’s $10,000 JACKPOT

675 3RD AVE. , SUITE 400
N.Y. N.Y. 10017

PRS Expects
Sparks To Fly
At Annual Meet

B BY NIGEL HUNTER

LONDON—A clash is expected
Wednesday (4) at the annual general
meeting of the Performing Right So-
ciety, when amendments to the soci-
ety’s rules are due to be proposed.
Publishers with TV or film company
affiliations are expected to oppose
the measures.

The cause of the controversy is the
policy of some music publishing com-
panies owned by TV and film organi-
zations. Allegations of coercive prac-
tices, whereby some of these compa-
nies demand publishing rights as a
condition for commissioning music
for their parent companies’ TV pro-
grams or movies, have been a recur-
ring feature of PRS meetings in re-
cent years.

In a June 1 letter to members, PRS
chairman Donald Mitchell outlined
the situation and mentioned that the
society has been lobbying for a
change in the law in the context of
the Broadcasting Bill now going
through Parliament. Mitchell added
that the likelihood of this remedy is
uncertain.

Following deliberations by the PRS
general council, the society is for-
warding two proposals:

® No publisher share would be allo-
cated if the commissioning contract
stipulated that publishing rights
must be granted to any publishers
designated by or on behalf of the pro-

(Continued on page 66)

New U.K. Ghart
To Bow Without
BPI's Blessing

M BY HUGH FIELDER

LONDON—The new U.K. chart,
which debuts July 9, is starting with-
out the cooperation of the U.K. rec-
ord companies.

The chart is being launched by
trade magazine Music Week through
a newly established subsidiary com-
pany, Chart Information Network. It
is supported by the BBC’s Radio 1 na-
tional network and Gallup, the com-
piling organization.

The British Phonographic Industry
so far has refused to support the new
chart, set up following the BPI’s deci-
sion last December to terminate on
June 30 its chart contracts with Gal-
lup, Music Week, and Radio 1.

The new chart, like its predecessor,
will be based on actual unit-sales in-
formation gathered by computers in-
stalled at a representative sample of
shops around the U.K. The informa-
tion is used by Gallup in two pub-
lished lists, one for albums, one for
singles. Billboard will continue to run
both lists on the Hits Of The World
page.

In withholding support from the
chart, the BPI is withdrawing its 670
Epson data-gathering machines from
retail stores around the country and
ending the code of conduct by which
it controlled and regulated its own
chart.

“The BPI does not feel it can take
part in a chart in which it does not

(Continued on page 66)
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COMMENTARY I

2 Live Crew Album Is Not Obscene

CENSORSHIP MUST BE OPPOSED

B BY JASON S. BERMAN

This Commentary is excerpted
from a speech given at the Bobby
Poe Convention in Washington,
D.C., June 23.

We are today witnessing a tragic and
ironic turn in American history. At
the very moment when our ideals of
democratic government, economic
freedom, and personal freedom are
driving Eastern Europe and the Sovi-
et republics to throw off the shackles
of government oppression, the right
wing in America is trying to fulfill its
so-called “social agenda”—an agenda
that requires a large dose of govern-
ment intervention into our personal
lives.

The First Amendment was not de-
signed to protect the popular view,
but the unpopular one from govern-
ment suppression. It is our responsi-
bility, if we believe in the First
Amendment, to explain and to edu-
cate those millions of music listeners
and music lovers so that they, too,
come to believe in the value and the
meaning of the First Amendment.

The First Amendment says, ‘“Con-
gress shall make no law . .. abridging
the freedom of speech ...” This same
clause has been incorporated into the
14th Amendment so that the very
same restriction that applies to Con-
gress applies to the authority of the
states as well. Put another way, the
government has no power to restrict
expression because of its message, its
ideas, its subject matter, or its content.

The Supreme Court has specifical-
ly noted that “music, as a form of ex-
pression and communication, is pro-
tected under the First Amendment.”
While this prohibition on the govern-
ment is pretty broad, it is not abso-
lute. Certain types of expression,
such as obscenity, are legally held
not to be speech at all.

That brings me to the 2 Live Crew
issue and the question of whether
they can be ‘““As Nasty As They
Wanna Be.” The answer is yes.

Obscene speech is not protected by
the First Amendment, but what is ob-
scene? The current legal test is
known as “The Miller Rule.” It says:
“A state offense must also be limited
to works which, taken as a whole, ap-
peal to the prurient interest in sex,
and which portray sexual conduct in
a patently offensive way, and which,
taken as a whole, do not have serious
literary, artistic, political, or scientific
value.”

In other words, it has to be “hard-
core” pornography—anything less is,
in fact, protected speech. “As Nasty
As They Wanna Be” is many things,
but it is not hardcore pornography.
The point is that “As Nasty As They
Wanna Be’’ is whatever you may
want it to be—it may be a put-on or
even rise to the level of parody.

The very existence of so many in-
terpretations of 2 Live Crew’s work
is due to the inherent subjectivity of
musical interpretation, a fact which
the recent decision in a Florida court
noted and then promptly ignored. For
purposes of the First Amendment,
what matters is that such messages
are perceived and understood, not
only by “reasonable people,” but by

experts, music commentators,
judges, and the general public. The
First Amendment assumes that these
political messages, like all speech,
have value and contribute to the mar-
ketplace of ideas. Because it contains
serious political value, 2 Live Crew’s
work cannot be deemed obscene.
Finally, and perhaps most inexpli-

cause there are more than just the
Jesse Helms crazies involved. There
are some well-intentioned, well-mean-
ing people who say that all they want
is an opportunity to know what it is
their children are buying.

Over the course of the last six
months, legislators in 21 states have
either introduced mandatory lyric-la-

‘Make no mistake
about it: This

Jason S. Berman is president of the
Recording Industry Assn. of America

is a war’

cably, the Florida decision ignores
the artistic value of the recording as
a whole. Even if one finds no value in
the lyrics, words alone do not make
up the entirety of 2 Live Crew’s ef-
forts. In order to judge “As Nasty As
They Wanna Be” consistent with the
Miller Rule’s command that the work
be examined “as a whole,” the instru-
mental accompaniment must be eval-
uated as well. 2 Live Crew’s music,
even if viewed in isolation, is “art.” It
is the music, after all, that character-
izes the artistic genre of the work.
The musical accompaniment to 2 Live
Crew’s lyrics is sufficient artistic val-
ue alone to preclude a finding that
“As Nasty As They Wanna Be” lacks
serious artistic value,

We believe ‘“Nasty” is protected
speech—and to prove it, the Record-
ing Industry Assn. of America, on be-
half of its member companies, will
file an amicus brief in support of 2
Live Crew. We are confident that
Judge Jose Gonzalez’s opinion will be
overturned on appeal.

Mandatory lyric labeling is all part
and parcel of this same scene. But it
is even more complicated, I think, be-

beling bills or threatened to introduce
them. In 20 states, we have either de-
feated these efforts outright or the
bills have been withdrawn or put on
hold.

One state still has a bill moving to-
ward enactment. Ironically, it is a state
with a rich musical tradition: Louisi-
ana. The prospects for passage—and
for a possible veto by the governor—
rise and fall each day in proportion to
the level of public outrage.

The Louisiana bill has already
passed the House of Representatives
and the Senate Judiciary Committee.
It is awaiting Senate action and, pos-
sibly, amendments by its supporters,
as they say, to answer the constitu-
tional arguments.

Frankly, there are no amendments
that can cure the bill’s fatal flaw—
that it substitutes the judgment of
the legislature for the judgment of
the listener. And, because we feel so
strongly that any state-mandated la-
beling requirement violates the First
Amendment, we have told the Louisi-
ana legislature and the governor that
we intend to sue if the bill passes. In-
terestingly enough, there is an opin-

ion by the state attorney general that
the bill passed by the House is unc¢on-
stitutional. It is ironic that we may
end up suing the same attorney gen-
eral for enforcing a law he deems un-
constitutional.

But we don’t want to sue if we
don’t have to. We want to defeat this
legislation in the Senate. Or, failing
that, we want the governor to veto it.
In order to have a chance for either,
we need support—lots of support. We
need to reach artists, executives, and
fans, and get them energized.

We need to reverse the current
practice. of the obvious pandering, in
an election year, to the right wing.
We need to make Louisiana politi-
cians aware of the fact that there will
be a price to pay if they vote yes.

In this effort to defeat the manda-
tory labeling legislation in Louisiana,
the entire music community is united.
Already, NARAS has publicly an-
nounced its reluctance to consider
housing the Grammy Hall of Fame in
Louisiana. In addition, the National
Assn. of Recording Merchandisers
has indicated that its 1992 conven-
tion, scheduled for Louisiana, may
not be held there if this bill is enacted.

Also, members of the creative and
business communities, including re-
cording artists, songwriters, music
publishers, record companies, and
distributors, may choose, in their own
independent business interests, not
to subject themselves to the risk that
they will be held to have violated the
labeling statute; they may instead
elect not to engage in business in the
state of Louisiana as long as the law
remains on the books.

Make no mistake about it: This is a
war. It is being fought on a number
of different fronts—at the FCC, in
the state legislatures, in the courts,
and in the Congress, as the belea-
guered National Endowment For The
Arts struggles to survive the political
attacks of small-minded politicians
{and President Bush waflles with the
winds).

We need foot soldiers. Join up. Qur
anthem, our call to arms, is “Let
Freedom Ring.”

WISCONSIN TOUR BLUES

I am writing this partly in response
to the article on ticket prices (“Pricey
Tickets Hurting Midlevel Acts,” June
9) and partly out of my own dismay.
The article outlines the unbelievable
ticket prices being obtained at venues
around the country—and the Milwau-
kee area is no exception.

I am paying some of those outra-
geous prices for tickets because I
want to see the acts, but what is even
worse are the performers/acts that
go only as far as the Chicago venues
and keep adding shows down there.
By the time we find out in Wisconsin,
the shows are sold out.

I work at a local record store and
we sell and promote all artists, but
my customers relate to me their dis-
appointment at not being able to see

many of those performers live—and
this hurts the music industry as well.
Sooner or later, those loyal record
buyers will purchase something else.
It seems like many of the major
performers miss out on the Wiscon-
sin area. But we are so grateful to all
those performers that do come to
Wisconsin at any time of the year—
those are the type of acts that I like
to merchandise, give in-store play to,
and promote in any way possible.
Speaking as both a retailer and a
consumer, I say that the performers
and venues must look at all sides of
the dollar, because damage can be
done, and I would hate to see it hap-
pen to this industry that I have
worked in for nine years and have en-
joyed as a consumer in music and
concert dates for much longer in the
past.
Shirley J. Kreuger
Mad Hatter Records
Fond du Lac, Wis.

DON'T FORGET SESAC

David Grossberg’s recent letter (Bill-
board, May 12) urging the merger of
ASCAP and BMI was startling to us.
Surely he and BMI’s Theodora Zavin
(who responded to his letter) must
know there is another performing
rights society: SESAC. BMI and SE-
SAC are privately owned, whereas
ASCAP is owned by its members.
What surprises us is that some for-
eign music entity has not attempted

to buy one of these organizations.
Sherman Ford
President, Country Music Group
Nashville

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Lack Of Rock Hits Sparks Poe Panel
New Labels, Promo Rookies Also Cited

B BY SEAN ROSS

TYSONS CORNER, Va.—If the 2
Live Crew/censorship/radio inde-
cency issue was the industry’s main
concern at this year’s Bobby Poe
convention (see story, page 1), the
lack of rock-to-top 40 crossovers
was a strong runner-up.

“We're in disco, guys. We're dis-
coing down,” said A&M senior VP
of promotion Charlie Minor at a
June 23 “Radio/Records Hot Box”
session. “It’s getting crazy ...
We'’re going to dance out.”

At the year’s first major radio
convention, February’s Gavin Re-
port conference, social issues
seemed to predominate because
there was less on the programming
side for PDs to discuss. Since then,
dance-driven top 40s have shown up
in some unlikely markets and many
Rock 40 outlets have leveled off or
gotten out—witness KXXR Kansas
City, Mo., which had gone top 40/
dance a week before.

So as WRQX (Q107) Washington,
D.C., PD Lorrin Palagi put it at Fri-
day’s major-market PDs session,
the viability of mainstream top 40 is
“more of a question than an answer
for us now.” Or as Epic senior direc-
tor of top 40 promotion Barbara
Seltzer said of top 40/dance sta-
tions, “P1As play more of the chart
than some Pls. So it's hard to say
what’s normal.”

Seltzer seemed more resigned to
that situation than some of her
counterparts. When panel modera-
tor/R&R CHR editor Joel Denver
asked if it was a problem that she
couldn’t get in the door at many top
40 stations with a Bad English sin-
gle, Seltzer responded that she
could bring those stations her
Calloway record. And when Denver
probed further, Seltzer defended
the viewpoint of many top 40 PDs
that 18-to-34-year-old women do not
like rock, until she was finally chal-
lenged by Atco national promotion
director Bruce Tennenbaum.

It was Tennebaum who pointed
out later in the panel that, despite
the number of stations that won’t

play rock, those albums sell records
after one hit, compared to dance al-
bums that often need three to four
singles to sell the same quantity of
product. “When you get a Skid
Row, nothing can touch it,” he said.

“There was a time in life when

Guns N’ Roses’ ‘Sweet Child Of
Mine’ and Tone Loc’s ‘Wild Thing’
were the same record to your listen-
ers from 7 p.m. on,” said Epic senior
VP of promotion Polly Anthony. “So
don’t tell me they can’t work togeth-
er.”
One culprit, cited by Anthony and
seconded by several record people,
was MTV, which, according to Epic
research, now figured into only 6%
of music purchases compared to
28% from radio, 26% from browsing,
and 16% from word of mouth. Nine
months ago, Anthony said, MTV
helped break Alice Cooper’s ‘‘Poi-
son” and Living Colour’s hits. Now,
Faith No More’s “Epic (What Is It)”
was MTV’s “first rock record in
months . .. I'm scared to death that
MTV is losing its punch.”

WQHT (Hot 97) New York MD
Kevin McCabe noted that records
were now breaking out of MTV’s
specialty shows, rather than its reg-
ular programming. KHYI (Y95)
Dallas station manager Randy Ka-
brich noted that with MTV “hardly
playing rock anymore,” it was in-
stead playing songs that had al-
ready been started by top 40/dance
stations.

With only a handful of current-
based album rock outlets in the ma-
jor markets, MTV’s changes fur-
ther limit the places where rock re-
cords can start. A&M’s Minor told
PDs that his label would support
stations that were willing to step
out on rock records. “You'll find us
there for you ... because we don’t
have MTV,” he said.

There were some defenders of the
mainstream top 40 outlet—former
WANS Greenville, S.C., MD Doc
Holiday noted that the same listen-
ers were calling for Mellow Man
Ace and L.A. Guns. But there were
few champions for Rock 40. Even
WAAF Worcester, Mass., PD Ron

Billboard director of charts Michael Ellis, right, moderates the major market PD
panel at the Bobby Poe convention. Seen, from left, are WHYT Detroit PD Rick
Gillette and WRQX (Q107) Washington, D.C., PD Lorin Palagi.

Valeri—who is trying to find a niche
in Boston from 60 miles away—ad-
mitted at one panel that the format
may work only in specialized cases
like his.
As for the state of the radio/rec-
ord relationship overall, Charisma’s
(Continued on page 14)

Belly Dance Brigade. Top 40 WFLZ (The Power Pig) Tampa, Fla., listeners

belly danced in morning rush hour traffic to win Janet Jackson tickets. The belly
dancers are hoping that their marathon performance will earn them a spot in the
upcoming Tampa Bay Book of Records.

Poe Goers Jump On Free-Speech Stick

(Continued from page 1)

Nasty As They Wanna Be” to show
that it was protected under the Su-
preme Court’s Miller test.

He also said the RIAA was pre-
pared to file suit if the current
Louisiana record labeling bill be-
came law and he suggested that
music firms, artists, and songwrit-
ers might want to boycott the state

‘The prospects for
that bill rise and
fall each day in
direct proportion
to the level of
public outrage’

in that event.

Berman praised local stations,
specifically classic rock WCKW
New Orleans and its PD and MD,
for their efforts against the Loui-
siana legislation. “The prospects
[for that bill] rise and fall each day
in direct proportion to the level of
public outrage,” Berman said.

He later added, ‘“We need Louisi-
ana radio—lots of Louisiana ra-
dio—to reach out to its audience
and get it organized . .. We can
still beat this bill [but] we need the
will, and radio can help us find it.”

Berman called on radio every-
where to exploit its “unique oppor-
tunity to reach out to people” and
“educate millions of music listen-
ers so that they come to believe in
the value and the meaning of the
First Amendment.”

SYMPATHY FROM RADIO

In his speech, Berman also ad-
dressed the radio community’s
current battle with the govern-
ment over the broadcast indecency
issue. He claimed that last year's
Jesse Helms-sponsored law requir-
ing a 24-hour ban on so-called inde-
cent language was unconstitution-
al. The statute is now being chal-
lenged on appeal.

“The fact is,” Berman said, ‘‘the
Helms amendment is unconstitu-
tional because it reduces the adult
listening population—you and

me—to hearing and seeing ‘only
what is fit for children.’

“That effect,”” he noted, “‘has
been found to be unconstitutional
in every other medium. True, the
government has a legitimate inter-
est in protecting children, but it
cannot simply obliterate an adult’s
rights to protected speech as a
means of doing it.”

Certainly there was plenty of
strong advocacy for the First
Amendment on the panels at Poe.
At the June 22 major-market PD
session, both WQHT New York PD
Joel Salkowitz and WRQN Toledo,
Ohio, OM Steve Mason expressed
concern that the lyrics controversy
would become an issue for conser-
vative politicians, filling a void left
by the cessation of the Cold War.
“We’re going to have to stand up,”
said Mason. ““The right wing is
bored.”

WHYT Detroit PD Rick Gillette
predicted the censorship threat
would “‘get very dangerous very
soon” and talked of a time when
“Gloria Estefan will be the tough-
est thing we play.” Ironically, Tom
Shovan, from the nationally syndi-
cated show “Open House Party,”
noted later that OHP had an inter-
view in which Estefan used the
word “shit” and that he and his as-
sociates were debating whether to
edit it.

BUT NO CONSENSUS

Yet while most of those present
agreed with WIOQ (Q102) Phila-
delphia PD John Roberts that “be-
fore too long, the industry is going
to have to speak up,” there was lit-
tle consensus on how to do so. The
slew of FCC citations, which hit
closer to home than the 2 Live
Crew actions, have touched off rel-
atively few protests, even among
those stations cited. And when the
major-market panelists were
asked on three different occasions
by audience members what specif-
ic actions they were prepared to
take, none was cited.

The closest anybody came to a
specific game plan was WHYT's
Gillette, who suggested that rath-
er than try to interest listeners in
the indecency issue, broadcasters
would have to work through the
RIAA and the National Assn. of

Broadcasters.

The censorship issue came up
again at the Hot Box session. Rich
Bloom, senior director of national
promotion for Capitol, warned of a
time when “the government is go-
ing to come in and start screwing
with your licenses.”” He was ap-
plauded when he told PDs, “You
may want to start supporting con-
gressmen who represent the free-
dom to speak.” This was the clos-
est anybody at Poe came to Ber-
man’s call for broadcasters to
“make Louisiana politicians aware
of the fact there will be a price to
pay if they vote yes” to mandatory
record labeling.

Berman, incidentally, received
only polite applause from broad-
casters. In contrast, the opening
keynote address by ABC Radio
sportscaster/public affairs pro-
gram host Cosell was frequently
applauded and received a standing
ovation.

Cosell’s approach to the 2 Live
Crew issue was different from
Berman’s. While PDs who “feel
that censorship is a real threat”
had “every right to be concerned,”

‘The government
cannot obliterate an
adult’s rights to
protected speech
as a means of
protecting children’

Cosell said, he also felt that the
current flap represented ‘‘no dan-
ger to your industry.”

In a speech that frequently
jumped from topic to topic within a
matter of seconds, Cosell repeat-
edly attacked ‘““those who say
[prosecution of the 2 Live Crew] is
racism.” Cosell said, ““The instant
cry of racism . . . leads only to cha-
os and madness and has no place in
our country.”” Those who com-
plained about the 2 Live Crew, he
continued, had a right to do so be-
cause ‘“‘that’s what this country is
all about.”
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The ‘New’ KNRJ: Euro | Need To Get By?
New KPRS PD; Drake Gonsults KRTH Again

AS THE EURODANCE CAPITAL
of North America, it sure took a long
time for Houston to get a full-time
modern rock outlet, despite three top
40 outlets—KKBQ. KRBE, and
KNRJ—that have, at various times,
had strong modern rock leans. And
now that there is a modern rock sta-
tion, it may not last for very long.

On June 25, KNRJ dropped the last
of its mainstream dance product and
became Alternative 96.5 pending a
permanent format decision. KNRJ
launched its new format with two
days of an “all-time top 100” count-
down before adding currents on
Wednesday. Its slogans include
“Your alternative music source” and
“No [New] Kids, no rap, no crap.”

This is an hour of KNRJ from its
first morning with currents: Depeche
Mode, “Master & Servant’’; Peter
Godwin, “Images Of Heaven”; Real
Life, “God Tonight”; INXS, “Need
You Tonight”; Revenge, “Pineapple
Face’’; Adam Ant, “Strip”’; Cure,
“Love Song”’; Julee Cruise, “Falling”;
Red Flag, “Count To Three”; Soft
Cell, “Tainted Love'; Erasure,
“Star’’; New Order, “Round &
Round’’; and Thompson Twins,
“Bombers In The Sky.”

Meanwhile, KNRJ continues to
staff up. Kurt Kelly, last PD of old-
ies KODJ Los Angeles, has been
named APD/midday personality.

PROGRAMMING: KPRS CHOOSES PD

Paderick McFreen is upped from
promotion director to the long vacant
PD post at urban KPRS (Hot 103)
Kansas City, Mo. It is his first PD
job. He'll work with OM Audrey
Thompson ... Bob Jones, longtime
OM of Satellite Music Network’s
R&B/oldies Heart & Soul network is
gone. No replacement yet.

Floyd Blackwell, national PD for
the Dee Rivers stations, is leaving for
RCA’s Carolinas promotion post.
Ronald Fly, PD of Rivers’ KHUL
Memphis, takes that job and will
move to Blackwell’s home base at
WEAS-FM Savannah, Ga. A new PD
will be hired for Memphis.

John Shomby, PD of classic rock
KZPS Dallas through most of the
"80s, is the new PD at similarly for-
matted WZL.X Boston. Shomby, who
was most recently regional director
of Metro Traffic in Dallas, assumes
duties last held by Gary Guthrie,
who consulted KZPS.

Legendary programmer Bill
Drake is now consulting KRTH (K-
Earth 101) Los Angeles, the station
whose oldies format he launched two
decades ago ... Modern rock WOXY
Cincinnati APD Phil Manning is pro-
moted to PD after a month of han-
dling those duties on an acting basis.
Kelli Nast joins for evenings from al-
bum KOMP Las Vegas, replacing
Dar Roberts ... KDON Monterey,
Calif., PD Jamie Hyatt adds national
top 40 PD stripes for Henry Broad-
casting.

AC WWRM Tampa, Fla., PD Tom
Paleveda has been promoted to OM
for that station and soon-to-be-ac-
quired N/T sister WSUN ... Morn-
ing man Mac McClennahan is upped
from APD to PD at AC KMMX San
Antonio, Texas, replacing Jim Rob-
inson, who can be reached at 512-653-

7229. Night jock Don Wayne re-
places Robinson in p.m. drive. Melin-
da Morgan from adult alternative
sister KCHL does nights.

Several weeks after oldies WLTY
Norfolk, Va.,, promoted PD Ron
Reeger to GM, rival WZCL loses OM
Don Schaeffer to a similar post at
AC WNLT Tampa, Fla., where he re-
places Chuck Crane. Schaffer had
done afternoons at Tampa’s WUSA
for three years. In other WNLT
changes, Chris Murphy from WUFX
Buffalo, N.Y., joins as a morning
partner. Steve Michaels moves from
late nights to nights. Al Santana and
the Quiet Storm return to late nights.

by Sean Ross with
Craig Rosen & Phyllis Stark

Former album KSJO San Jose,
Calif., PD Bob Harlow is the new PD
of oldies KKSN-FM Portland, Ore.
Harlow replaces Jim McClain, who
would like to relocate to the South-
west and can be reached at 503-635-
1114. Elsewhere in Portland, album
KUFO GM Lon Achenbach is out;
group PD Jeff Salgo is handling his
duties. Rival KGON is looking for a
new morning show. Bill Prescott is
gone; Iris Harrison is moving to oth-
er, yet unannounced duties.

Morning man Mike Shanin is
upped to PD at N/T KCMO Kansas
City, reporting to OM Dene Hallam.
In addition, Dave Dawson returns to
the station from overnights at
WABC New York, and will team
with Shanin in mornings. He replaces
Jerry Fogel, now with crosstown
KNHN. Elsewhere in the market,
adult standards KJLA has gone
dark. KJLA went down for 10 days
after a fire and flood at its transmit-
ter site, then came up at a temporary
site before deciding not to rebuild.
PD Bruce Efron and 12 other full-
timers are out. Reach them through
GM Sandy Suffian at 816-926-0722.

After nine years, ABC’s Talkradio
service is dropping its daytime pro-
gramming, effective Sept. 28. Gone
will be Dr. Joy Browne, Gordon El-
liott, and Barry Farber. ABC will
maintain weeknight and weekend
shows from Tom Snyder. Sally
Jessy Raphael, and others.

Country AM WKY Oklahoma City
will have switched to easy listening
by the time you read this. The station
is using the Carson easy format used,
until recently, by crosstown KKNG
... After a year of a two-way country
oldies battle with KUSA, WIL-AM
St. Louis has switched to Unistar’s
AM Only adult standards format.

Following several disappointing
Arbitrends, country WTDR (Thunder
96.5) Charlotte, N.C., has backed off
some of the harder southern rock
that got it so much attention when it
signed on earlier this year. WTDR is

more heavily dayparted but is “still
album-driven” according to PD Mark
Tudor. Lisa Manning from cross-
town WRFX has joined WTDR for
middays. She replaces Ron Harper,
who is now with oldies rival WWMG.

At top 40 WNNK Harrisburg, Pa,,
OM John O’Dea is now PD, replac-
ing Bruce Bond, who will stay on for
afternoons. VP/GM Carol B.
O’Leary also exits . .. T.J. Martens is
upped from APD to PD at top 40/
rock KDWZ Des Moines, lowa, re-
placing Dan Kieley, who leaves for
the new marketing director post at
top 40/dance WBBM-FM (B96) Chi-
cago.

At N/T WQBK Albany, N.Y,, ND
Gary Austin adds PD stripes, replac-
ing John Pendergrast ... John Da-
vid Buchanan, former PD at WSAM
Saginaw, Mich,, is the new PD at
classic rock WMMQ Lansing, Mich.
Kandi Anderson is the new promo-
tions director.

It’s a big week for Toledo, Ohio, ra-
dio. Suburban AC WOSE has moved
to town as classic rock WXKR
(X94.5) under GM Jim Lorenzen
from WGH-AM-FM Norfolk, Va.,
and PD Kirk Kern from oldies rival
WRED. Bill Stewart (ex-WRED) and
market veteran Casie Hammer are
doing mornings. Tracy Thompson
from WZOQ Lima, Ohio, is middays.
Dave Campbell from crosstown
WRQN is in nights. Jim Snyder does
overnights. Drake-Chenault consults.

Across town, country WOHO s
now simulcasting AC WWWM-FM
and will pick up those calls in late
July. AM staffers Bob McGee, Ron
Finn, Mary Burleson, and Ann
Jewell are gone. Wendy Sheridan
joins 3WM as morning co-host from
country WKKO. And at urban
WVOI, PM driver Casey McMi-
chaels is upped to PD/mornings.
Swing man Pierre Price replaces him
on afternoons. McMichaels succeeds
Michael Tee, now doing nights at
AC/top 40 WTWR. where the Elec-
trifyin’ Mojo had been doing nights
until his return to Detroit radio.

Religious KNIS Reno, Nev., sched-
uled for a long-distance move-in to
Sacramento, Calif,, by controversial
Crown Broadcasting owner Tom
Gannon, is back on the air with Satel-
lite Music Network AC and the calls
KRWR. The twist is that the station
is running with a skeleton staff and
that many of its major functions are
being performed by remote control
by the National Supervisory Net-
work, which monitors the transmit-
ter, keeps logs, etc., by satellite from
its Avon, Colo., headquarters.

After nine months of simulcasting
KIIM-FM, country KCUB Tucson,
Ariz., reclaims its legendary call let-
ters and becomes an affiliate of
SMN’s Traditional C&W format.
Also, country WKIN Kingsport,
Tenn., and current SMN Z-Rock affil-
late WRHZ Riverhead, N.Y., both
pick up SMN’s mainstream country
format ... WZZQ Terre Haute, Ind,,
MD Buzz Casey is the new PD at
classic rock WZNF (Z95) Champaign,
[11,, assuming duties from owner/GM
Mark Rollings.

DOCKET "90: PRICE OF HATE
Right wing attorney John Price

newsline...

NORM FEUER, former Exec. VP/COO of Noble Broadcasting, is the interin
GM of KJQY San Diego. Command Communications, which is in the pro-
cess of selling the station to the reformed Legacy Broadcasting, says
Feuer will be with the station only 60-90 days and still plans to launch his

own broadcast group. Feuer replaces

Bert Wahlen.

BOB MCNEIL, group VP/programming for Viacom, will be the interim GM
for WMZQ Washington, D.C., when Paul Wilenski transfers to KOFY/

KLRS San Francisco/San Jose, Calif.

BERKLEY FRASER is the new GM of WKXX Birmingham, Ala. He is a former

station owner.

JOE HESLET is out as GM of KRTY San Jose, Calif. No replacement has

been named.

DICK FERRANTE is named VP/GM of top 40 KQMQ Honolulu. He was previ-
ously co-owner of the Satellite Production Network in San Francisco.
Owner Jack Kelly has been handling GM duties.

UNISTAR has agreed to distribute and market the Financial News Network
radio group. The agreement follows a sale by the Starstream Communi-

cations Group of its interest in FBN.

has made good on his threat to file a
defamation of character suit against
four staffers at album WFBQ (Q95)
Indianapolis, including morning man
Tom Griswold, as well as jocks Jay
Baker, Chick McGee, and sometime
morning team member Ricky Rydell,
stemming from the May 8 broadcast
in which Griswold led a crowd in
chants of “Sieg Heil” outside Price’s
offices during his unsuccessful state
senate campaign.

In other Docket "90 action, ABS

Broadcasting has filed the second
tortious interference claim in two
weeks against an out-of-town station
that hired one of its employees. ABS
is seeking $500,000 from Edens
Broadcasting’s WRBQ (Q105) Tam-
pa, Fla., which lured away night jock
Johnny D. several weeks ago. Those
stations had been trying to negotiate
an out-of-court settlement. Also, the
Jacor Communications/Dalton
Group transfer of AC WMYU Knox-
ville, Tenn., has ended in a suit by Ja-
cor to recover its escrow money.

EVENTS: GRAMZAY SEEKS FAME
Former KLZ Denver PD Steve

Gramzay has formed the Federated
Assn. of Media Employees, a non-
profit association for radio, TV, and
print people to provide health cover-
age, disability funds, a pension, and
other fringes for people who aren’t
used to having them. Gramzay will
be executive director of FAME; call
him at 303-470-9196.

AC KFMK Houston will celebrate

July 4 with a radio drama called
“Fireworks For The Blind” and is of-
fering the program free to other in-
terested stations. The 25-minute
show will use actors, music, and
sound effects to recreate a fireworks
display. Westwood One will feed the
show Tuesday (3). Call PD Bob Wood
at 713-978-7328.

PEOPLE: HOG TIES LOOSE ENDS
Toronto’s new top 40, CHOG,

should be on the air by the time you
read this. Elsie Xynos, promotion di-
rector for album rock sister station
CILQ (Q107), has been named MD;
Pete Taylor will now handle promo-
tions for both stations. Deanna Na-
son from oldies CKEY joins for
nights ... WRBQ (Q105) Tampa, Fla,,

late nighter Tramonte Watts is out,
but would like to stay in the market
and can still be reached through the
station at ®13-287-1047 ... At AC
KYKY St. Louis, John Larrabee re-
linquishes his MD duties but stays on
for afternoons.

Dr. Drex, most recently with top
40/dance WI0Q (Q102) Philadelphia,
has joined top 40 WHYT Detroit as
morning sidekick to Michael J. Foxx
and swing man ... Joni Siani from
top 40 KHYT (Y95) Dallas is the new
morning sidekick at top 40 WYTZ
(Z95) Chicago. Wayne Messmer
moves to N/T WLS as a newsman,
replacing Catherine Johns, now a
night talk host ... Longtime KIIS
Los Angeles sports person Coach
Charleye Wright is gone, replaced by
local TV sportscaster Vie “The
Brick” Jacobs.

Chris Blade, p.m. driver at classic
rock WAFX Norfolk, Va., moves to
nights at album WKLS Atlanta. Wil-
lard moves from nights to middays.
Production director Matt Walsh adds
late nights. And John-Boy leaves for
the insurance business ... Buffalo,
N.Y, radio veteran Tony Magoo
goes from part time to middays at
WUFX.

Research director Mike Riley is
upped to music coordinator at top 40
KXXX (X100) San Francisco . ..
Night jock Joani Williams becomes
MD/afternoons at album KDHT
Denver. PD Ira Gordon & Roxanne
move to mornings. MD Rick Lofgren
exits. Robert Knight moves from
part time to nights.

MD Doc Holiday is gone at top 40
WANS-FM Greenville, S.C. Night
jock Hollywood Joe assumes the mu-
sic duties. Mark Pfister from rock/
AC hybrid WTGE Baton Rouge, La.,
is the new midday man ... RD Ted
Brandi replaces Chris Murray as
MD of top 40 WLAN-FM Lancaster,
Pa. Murray will stay on for middays.
Jeff Franklin from Shadow Traffic
in Philadelphia replaces Kidd Cun-
ningham in nights.

At album WKQZ (Z93) Saginaw,
Mich., MD Joe Martin is upped to
APD; midday personality Connie
Schilkey becomes MD ... Rick Ca-
sey joins album KFMZ Columbia,
Mo, for afternoons; he was last at
KCRS Midland, Texas.
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LACK OF ROCK HITS

(Continued from page 12)

Bob Catania told the audience at a
June 22 VP/promotion panel that
panelists were ‘“‘hard pressed” to
come up with significant gripes. Re-
cord promotion was in a “new age
that’s a lot more businesslike [and]
a lot less stressful than it used to
be‘)!

Despite this, there were several
concerns voiced at Poe stemming
from the recent proliferation of rec-
ord labels. Asked about the so-
called product glut, Catania said,
“We don’t release that many re-
cords. There are just more of us.

“What gets lost from radio is how

ele- - ~p |- LB

Q Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

“In an age of musical headcheese,
the Jazz Butcher has delivered a hefty
serving you can chew on.”

—Rolling Stone

the jazz butcher
“cult of the basement”

The Butcher tips the scales
again with his eclectic brand
of sardonic pop voodoo.
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Urban Directors Prefer Promotions That Foster Pride

NEW YORK—Urban radio’s pro-
motion directors sometimes com-
plain that promotions done by oth-
er contemporary formats are not
applicable to their audience. As a
result, much of the brainstorming
at conferences like the recent
Broadcast Promotion and Market-
ing Executives meet are not help-
ful to them, they say.

Bernadette Banko, promotion
manager at WJLB Detroit, says
top 40 or rock stations can some-
times get away with crazier pro-
motions than urban stations ke-
cause they can afford to be less
concerned about image. “For so
long, blacks had to be concerned
about self-esteem,” she says. I
think that’s why we have to draw
the line on [some of] the crazy
things [other stations do].” Banko
cites a promotion she was recently
offered that involved WJLB jocks
playing volleyball in the mud. “We
turned it down because it doesn’t
really suit us,” she says.

As an alternative to Jell-O jumps

and outrageous contests, Banko
says, “We look to do things that
might enhance black pride, so we
ook for things that have to do with
family, heritage, and culture. We
look for things that present role
models for young black people.”
Banko suggests that some of the
rock stations might also benefit
from taking a role-model stance in
the community.

When urban WPEG Charlotte,
N.C., promotions director State Al-
exander worked for album WTKX-
FM Pensacola, Fla., he was in-
volved in a bathtub race promo-
tion, but he says that is something
that just wouldn’t work with his
current audience. “We are con-
scious all the time about the kind
of image we project to the commu-
nity,” he explains. “We have to be
always mindful of the things we do
and the example we set. Mini con-
certs work better for us than Jello
jumps.”

WPEG is very involved in a pro-
gram called “‘the willpower pro-

gram,” designed to keep kids in
school and off drugs. Two weeks
ago, it did a major fund-raiser for
the African American Cultural
Center. “Those are the kinds of
things that keep us entrenched in
the black community,” Alexander

Promotions [, |

SeMarketing b -

JUST CAME BACK
TAE FIRST KILLER TRACK
—F30M THE JUST RELEASED
ALBUM SUDDEN STOP

SUDDEN 3TOP REOOUCED BY JOE HARDY.
M!.__HAEH] EY HOMESTEAD PRODUCTIONS.
& 1980 VIRGIN FECORDS A MERICA, INC.

by Phyllis Stark

says.

But not every promotion direc-
tor agrees that rock’n’roll promo-
tions don’t work at urban radio.
Says Darold Newton, promotion
director of WXYV (V103) Balti-
more, “There may have to be some
minor adjustments, but anything
applicable to a consumer is mar-
ketable to the black audience.”

Although Earth Day was
sparsely promoted by urban sta-
tions this year, compared with
their counterparts in other for-
mats, Newton points out that in
the inner cities, issues like drugs
and teenage pregnancy are more
critical to their listeners than
Earth Day. But as a general rule,
says WUSL (Power 99) Philadel-
phia PD Dave Allen, “the commu-
nity issues are more important to
black listeners than white listen-
ers. The CHR stations have much
less [emphasis] on social issues.
I'd like to think it’s because black
audiénces are more socially aware
than white audiences.

“I've always said that you have
to put something back into the au-
dience,” Allen continues. “I think
black listeners in general judge
their radio stations a lot harsher
than their white counterparts. Lis-
teners require [community in-
volvement and social awareness)
from us, and that’s good.” On the
other hand, Allen says, “black peo-
ple like to win cars, cash, and trips
as much as white people.”

IDEA MILL: GLAZE OF THUNDER

Album KRQX (93 Rock) Sacra-
mento, D.C., promoted the new
Tom Cruise film “Days Of Thun-
der” with a “glaze of thunder” do-
nut race. Morning men Boomer &
the Boys hosted the race at a local
mall. The first participants to roll
their “sugar speedsters’ across
the finish line won movie passes
and merchandise.

To celebrate the first day of
summer, classic rock WAFX (The
Fox) Norfolk, Va., dumped five
tons of ice in a parking lot to see
how long it would take to melt. Lis-
teners could call and guess the
melt-down time. The person who
came closest to the actual time
won a rock’n’roll prize—CDs from
Tracks (rock) and a Raleigh bicycle
(roll). For each hour of the melt-
down, the station made a donation
to Easter Seals.

In response to ‘“Dick Tracy” fe-
ver, AC KJR Seattle has revived
the perennial “solve the mystery”
contest. Clues are given out
throughout the day and a new
mystery begins each time one is
solved. All winners receive $100, a

pair of tickets to see “Dick Tracy,”
and a chance to win a trip on the
Orient Express.

AC WSTR Atlanta is campaign-
ing to bring the 1996 Olympics to
town with the world’s largest
Olympic petition, a full-sized trav-
eling billboard that will be touring
the metro area for the next three
months. The station hopes to get
94,000 signatures on the petition,
which station representatives will
bring to the International Olympic
Committee in Tokyo in September.
A number of former Olympic med-
alists were on hand for the ribbon-
cutting ceremony June 21.

AC WNLT Tampa, Fla., is sched-
uled to stage a Simpsons look-alike
contest June 30. Participants may
enter as their favorite member of
the underachieving family—Bart,

Homer, Marge, Lisa, or Maggie. |

The winner receives $1,000 and a
weekend getaway to Crystal Riv-
er, home of the Crystal River Nu-
clear Power Plant.

Top 40/rock KDWZ Des Moines,
Iowa, tied in with a local beer mak-
er, Foecking Brewery, for the
“name the Foecking slogan’ con-
test. Listeners could call or fax in
suggestions to the morning show.
The winning slogan was, “No mat-
ter how bad it gets, Foecking
makes it better.”

Last week, top 40 WBBM-FM
(B96) Chicago morning man Joe
Bohannon (JoBo) offered to do-
nate $1,000 to charity if rival
WKQX (Q101) morning man Rob-
ert Murphy would come over and
take JoBo’s toupee (Billboard,
June 30). Murphy refused, but
made his own $1,000 charity dona-
tion. The whole incident began
when Murphy offered $500 to any
listener who could grab JoBo's
toupee. JoBo responded by hand-
ing out 20 toupees to listeners.

In a twist on the many July 4
fireworks displays offered by sta-
tions, top 40 KCPX celebrated the
holiday with a 3-D fireworks dis-
play and a concert by Donny Os-
mond. Everyone who purchases a
ticket receives a pair of 3-D-glass-
es ... Top 40 WKQI (Q95) Detroit
morning man Dick Purtan hosted
an evening cruise on an historical
steamship June 20. The event,
which benefited the Salvation
Army, featured a live band, danc-
ing, and entertainment from Pur-
tan and his morning crew, which
performed comedy routines based
on morning show bits.

PRO-MOTIONS

Janice Knapp has been appoint-
ed marketing/promotions director
at country WGKX (Kix 106) Mem-
phis. She was most recently pro-
motion director at crosstown
WHBQ-TV ... Tami Flater has
been named promotion director of
top 40 KCAQ (Q105) Oxnard, Calif.
She was previously programming/
promotions assistant at AC KKYY
San Diego . . . Letha Hall has been
named promotions coordinator for
country WAMZ Louisville, Ky.
She was formerly a talk show pro-
ducer at sister AC WHAS Louis-
ville ... Ann Buchman is named
promo director for classic rock
WGFX Nashville; she was a writ-
er/producer at a local ad agency.
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Radio Roast. Veteran broadcaster Charlie Douglas was honored at a roast on June
20 in Nashville. The event benefitted the Country Radio Seminar’s scholarship fund.
Pictured, from left, are CBS Records' Jack Lameier, Warner Bros." Bob Saporiti,
Opryland Music Group’s Charlie Monk, Great Empire Broadcasting's Mike Oatman,
Douglas, Douglas’ wife Martha, Atlantic Records’ Bob Heatherly, Step One Records’
Ray Pennington, and KPLX Dallas PD Bobby Kraig.

Do The Bart Simpson. Top 40 KKBQ (93Q) Houston brought the Simpsons to
Astroworld for their first local appearance. The amusement park’s Michelle
Ramirez, front left, and 93Q assistant promotions director John Trapane, center,
pose with the model family.

CD Storage Cabinet. Arc you looking for a way to
store and lock your valuable CD’s? Our storage cabinet holds
960 CD’s in their jewel boxes for immediate access to your pro-
grammer or disc jockey. Stecl construction

with 3 lockable drawers and

stackable. 4ft x 2ft x 2ft.

LIFT Discplay Inc. 115 River Road,
Edgewater NJ 07020, Tel.: 201/945 8700,
9458863, 945 8412, Fax: 201/945 9548.

LIFT.

Systems withafuture.
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Donnie Simpson
WKYS Washington, D.C.

FOR MOST URBAN stations, the story of the last 10
years has been the gradual dismantling of the black pro-
gressive radio model. A lot of stations began the '80s im-
itating Frankie Crocker’s WBLS New York: a long,
eclectic playlist; mellow jocks; loose formatics—some-
times deliberately. But during the decade, many stations
were painfully divested of that approach by a churban
competitor, or at least a tighter urban outlet. By the end
of the '80s, once-eclectic outlets such as WGCI-FM Chi-
cago or WYLD-FM New Orleans were much more top
40 in approach.

But the last few months have been hope-filled for fans
of black progressive radio. Crocker is back in afternoons
on WBLS segueing Wilson Phillips’ “Hold On” into En
Vogue’s “Hold On.” Detroit’s Electrifyin’ Mojo, known
for his odd mix of rock and funk, is now on WMXD, af-
ter several years in subur-

rents. And it will be 120 currents tomorrow if I find 30
more records.”

This is an afternoon sample of WKYS: Stevie Wonder,
“Go Home"”; Family Stand, “Ghetto Heaven”; After 7,
“Can't Stop”; Soul II Soul, “Back To Life”; Madonna,
“Vogue”; Jamaica Boys, “Shake It Up”; Aretha Frank-
lin, “Who’s Zoomin” Who'’; Bell Biv DeVoe, “Do Me”;
Keith Sweat, “Make You Sweat”; Winbush & Isley,
“Lay Your Troubles Down”; Ohio Players, “Skin Tight”;
and Basic Black, “She’s Mine”

One concession to the techno age that WKYS has
made is having APD Barbara Prieto computerize the
music. “I believed that jocks should be able to go in
there and just have a good time. Then I had a rude awak-
ening one morning when we began using the computer
just to track things. I punched up Atlantic Starr’s ‘My

First Love,” which was the

ban exile. And Donnie
Simpson, PD/morning
man of WKYS Washing-
ton, D.C, is playing “My
Guy” and “U Can’t Touch
This” on the same radio
station again.

1don’t think my
last GM knew who
the Temptations were’

No. 1 record at the time,
and it hadn’t been played
since my show the morn-
ing before.”

During the decline of
WKYS, one widely held in-
dustry belief was that

To be fair, WKYS didn’t
shift gears for all that
long. Even when churban WPGC-FM hit the air with a
much tighter list, then took over the market lead,
WKYS held its ground. But after Skip Finley’s Albimar
Communications closed on WKYS—after an extended
sale period—its playlist, which once consisted of more
than 100 records, came down to 40-50 titles. It looked like
WKYS was tightening up.

That never happened. Instead, Simpson began doing
what he wanted to do again. That is what he credits for
the fact that WKYS was up 5.3-7.0 12-plus in the winter
Arbitron. WPGC, meanwhile, was up 6.7-7.4.

“Six months ago I would have been the most confused
person you had ever spoken to. I had never worked with
consultants before, but with the ratings down, I felt like
I needed to listen. We’d sit around with all these differ-
ent people—most of whom weren’t even from program-
ming—and talk about targeting women 28-32. After a
while, T just said the hell with this. I've always been a
broadcaster, not a narrowcaster.

“I felt like a [recording] artist. No matter who you
are, eventually the groove will change and they won’t be
into what you’re doing, or you'll lose the groove. I went
to Skip and told him that maybe my style of program-
ming had come and gone, and if it had, I would step
aside and let someone else do it, because I'll be the last
person to hold this radio station back. But if he wanted
me to do it, he had to leave me the hell alone.

“T really admired Skip for being able to do that. It
could not have been easy for him, but he saw that it
worked for us, and so it worked for him . .. I [respect]
Skip for being a person that can listen. He’s a GM and
owner who knows who Bootsy Collins is. I don’t think
my last GM knew who the Temptations were.”

Bootsy, incidentally, is still a major part on WKYS, as
is P-Funk in general. WKYS is playing Collins’ current
“Jungle Bass.” It also plays Frighty & Col. Mite’s reg-
gae/rap “Life (Is What You Make It),” Everything But
The Girl's “Driving,” and a Michael McDonald album
cut. In other words, the genres of music that WKYS
played in its Al Jarreau-meets-Dolly Parton days.

“We’ve held on to the funk because I know there are
people out there who love it who are 3540 now and no-
body else plays it for them. Part of [the consultants’ ad-
vice] was that we shouldn’t play street music. But we
can play whatever we want to if we get into it right.

“Adults like rap if it’s the right rap. We played ‘The
Humpty Dance.” We're playing ‘911 Is A Joke’ and there
are other Public Enemy cuts I drop into mornings be-
cause of the messages involved. It’s a brilliant album
and it should be heard.

“During the course of the day, I want to hear a little
reggae, a little jazz, some pop—1I'll still play Steely Dan
or ‘Baby Come Back’ by Player. We're playing 80-90 cur-

Simpson was spread too
thin. The host of Black En-
tertainment Television’s “Video Soul” for eight seasons,
he was also hosting a radio countdown for the Sheridan
Broadcasting Network. With Prieto there, Simpson
says, “I don’t feel as stretched as I did 9-10 months ago.
She has taken some of the strain of WKYS off me. She’s
the liaison with both the sales and programming staffs.
She can also spend more time than I do with Skip. Bar-
bara and I are a good marriage between a guy who'’s
totally creative and doesn’t care about research or
clocks and a person who believes in all that.

“In music meetings, MD Greg Diggs is the club rec-
ords guy. That’s where he’s from. He still does clubs on
weekends. Barbara is kind of a club person, but she
comes from the house clubs of Chicago ... They tease
me because they never know what I'm going to like. I
used to have Greg screen records because I was pressed
for time. Now [I listen to] every record that comes
through here.”

What Simpson doesn'’t listen to, he says, is WPGC. (“I
just decided to do what I do and let someone else worry
about them.”) That, and the fact that WKYS makes a
point of keeping full newscasts in the afternoon, might
suggest that WKYS had deliberately ceded 12-24 to
WPGC to protect its upper end from D.C’s multiple
black ACs: WMMJ, WDJY, and WHUR. But Simpson
doesn’t see it that way either.

“We really do play for everyone,” he says. “I think
adults can co-exist with younger demos. When we had
10-shares, I would break down the demos and we were
No. 1 across the board, so I know it can happen. If that
ever changes, I guess I'll be out of work because 1 don’t
know how to do anything else.

“If you go out to these schools, these kids aren’t just
into Heavy D and Kool Moe Dee. They’ll also sing the
hell out of ‘Here And Now.” Or they’ll be deep into that
Anita Baker album. Put on the jazziest, most adult cuts
and they’ll be with it.”

Simpson also credits the winter rise to an improved at-
mosphere at WKYS. The sale’s long gestation period
was followed by a slew of personnel changes that left
Simpson as the only survivor of the early '80s airstaff.
“That was kind of unfortunate. I always felt like my
people could be here as long as they wanted to be. I'm
not one who likes to change staffs, but it became neces-
sary after having the same people for eight years.”

John Wesley joined for middays from WDJY. Jerry
Fenner came from WPLZ Richmond, Va. “We got some
people who really wanted to be here,” Simpson says.
“They teach you in college that the audience can hear a
smile. But they cannot only hear it from the announcer.
They can hear it coming from the receptionist because it
makes the airstaff smile. You can’t discount the impor-
tance of that on the ratings success we have.” SEAN ROSS
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YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Coming Up, Paut McCartne:
coLumBR P ney

. Funkytown, Lipps Inc., CASABLANCA

. The Rose, Bette Midler, atLantic

. It's Still Rock And Roll To Me, Billy
Joel, coLumBia

. Little Jeannie, Elton John, mca

. Against The Wind, Bob Seger & the
Silver Bullet Band, capitoL

. Steal Away, Robbie Dupree, ELEXKTRA

. Cupid/I've Loved You For A Long
Time, Spinners, ATLANTIC

. Biﬁﬁest Part Of Me, Ambrosia,
WARRNER BROS.

. Let's Get Serious, Jermaine
Jackson, motown
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POP SINGLES—20 Years Ago
1. The Love You Save, Jackson 5,
MOTOWN

2. Mama Told Me (Not To Come),
Three Dog Night, DUNHILL
. Ball Of Confusion (That's What
‘gg:DWorld Is Today), Temptations,
Y

w

. The Long And Winding Road/For
You Blue, Beatles, appLE
. (r)iitzchin' A Ride, Vanity Fare, pace
N

. Ride Captain Ride, Blues Image,
ATCO

. Band of Gold, Freda Payne, invicTus
. Lay Down (Rain In The Road),
Melanie with the Edwin Hawkins
Singers, BUDDAH
9. The Wonder Of You/Mama Liked
The Roses, Elvis Presley, RCA/VICTOR
10. Get Ready, Rare Earth, Rare EARTH

TOP ALBUMS—10 Years Ago

. Glass Houses, Billy Joel, coLumsia
. Just One Night, Eric Clapton, rso

. McCartney Il, Paul McCartney,
COLUMBIA

. Against The Wind, Bob Seger & the
Silver Bullet Band, capitoL

. Soundtrack, The Empire Strikes
Back, rso

. Empty Glass, Pete Townshend, atco

. Let's Get Serious, Jermaine
Jackson, MoTowN

. Heroes, The Commodores, motown

. Mouth To Mouth, Lipps Inc.,
CASABLANCA

10. The Wall, Pink Floyd, coLumBia
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TOP ALBUMS—20 Years Ago

. Let It Be, Beatles appLE

. McCartney, Paul McCartney, appLE
. Soundtrack, Woodstock, coTiLLion
. Chicago, coLumsia

. ABC, Jackson 5, MmoTown

. Live At Leeds, Who, pecca

. Greatest Hits, Fifth Dimension,
SOUL CITY

. Deja Vu, Crosby, Stills, Nash &
Young, ATLANTIC

. Movement, [saac Hayes, ENTERPRISE
. It Ain't Easy, Three Dog Night,
DUNHILL
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COUNTRY SINGLES—10 Years Ago

1. He Stopped Loving Her Today,
George Jones, epic

. You Win Again, Charley Pride, rca

3 “ngigay Night Blues, John Conlee,

. Your Body Is An Outlaw, Mel Tillis,
ELEKTRA

. True Love Ways, Mickey Gilley, epic

. Midni&ht Rider, Willie Nelson,
COLUMEA

. Bar Room Buddies, Merle Haggard
& Clint Eastwood, ELEKTRA

. Trying To Love Two Women, The
Oak Ridge Boys, mca

. Dancin’ Cowboys, Bellamy
Brothers, warner/Curb

. The Blue Side, Crystal Gayle,
COLUMBIA
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SOUL SINGLES—10 Years Ago

1. Take Your Time (Do It Right),
S.0.S. Band, 1a8u

2. Let's Get Serious, Jermaine
Jackson, MoTown

3. Landiord, Gladys Knight & the
Pips, coLumBiA

. Sweet Sensation, Stephanie Mills,
20TH CENTURY

4

5. A Lover’s Holiday, Change, rrc

6. Funkytown, Lipps Inc., CASABLANCA

7. Cupid, Spinners, ATLANTIC

8. One In A Million You, Larry
Graham, WARNER BROS.

9. Sitting In The Park, GQ, arisTa

0. You And Me, Rockie Robbins, aam

RADIO I

As ‘AT40’ Turns 20, Creators Reflect On Origins

LOS ANGELES—In the 20 years
since “American Top 40" made its
debut on July 4, 1970, the count-
down perennial has survived two
boom-bust cycles in its namesake
format, as well as the most-publi-
cized host change in syndication
when Shadoe Stevens replaced
Casey Kasem in 1988. But it al-
most didn’t survive its first year.

‘At one point the show was 10
days to three weeks from being
canceled and nonexistent,” recalls
Ron Jacobs, the former KHJ Los
Angeles PD, who produced the
first show. Jacobs says it wasn’t
until the late Mack Richmond,
then GM of WMEX Boston, decid-
ed to put the show on the air, that
the other affiliates began to fall in
line. Three years after it began,
“AT40" finally turned a profit.

Producer/co-creator Don Bus-
tany says there was a time when
both he and Kasem were losing
their own money, hoping the show
would eventually take off. “We
were close to abandoning it,” ad-
mits Bustany. “If a bigger compa-
ny was doing it, they would have,
but it was a real labor of love, so
we stuck with it.”’

Although Kasem’s familiar
voice became the show’s trade-
mark, the original voice of “AT40”
says it was a team effort. ““Thanks
to the expertise of my associates,
‘AT40’ worked,” Kasem says.

Aside from Jacobs, Bustany,
and Kasem, current ‘‘Radio Ex-
press’’ president Tom Rounds was
also a key to getting the show off
the ground. He stuck with the
show for more than a decade be-
fore going off and founding “Ra-
dio Express,” which distributes
““AT40” throughout the world.

According to Kasem, the dream
of hosting a national countdown
show came to him more than 40
years ago, while working in a gro-
cery store in Detroit. Kasem had
dreams of becoming a baseball
player or an actor, but told himself
if he were ever to become a DJ, he
wanted to host his own countdown
show like Eddie Chase on CKLW

Case. Westwood One Radio
Networks gathered up a collection of
awards at this year’s New York
International Radio Festival (Billboard,
June 30). Pictured with the goods are
Andy Denemark, director of
programming for the Source, left, and
George Achaves, senior producer for
Mutual Broadcasting/NBC Radio.

Detroit, who hosted the ‘“Make
Believe Ballroom Top 10.”
Kasem went on to host local
countdowns working as a jock in
San Francisco and Cleveland.
When he arrived at KRLA Los An-
geles, the dream was still alive.
Bustany remembers that while
recording commercials for Kasem-
Bustany Productions, ‘“‘once a

NETAURKS

STDIGATION

by Craig Rosen

week Casey would nudge me and
say, ‘We got to do a countdown
show."”

“I always felt that Casey was
one of the few guys in town that
would improve KHJ’s sound,” Ja-
cobs remembers. Jacobs was un-
able to woo Kasem away from the
KRLA fold, but the duo did strike
up a friendship.

When Jacobs went to work at
Watermark along with Rounds, he
and Kasem soon crossed paths
again. “Casey came over and laid
out the idea for what [ immediate-
ly thought would be a great syndi-
cated show,” Jacobs says. “He had
something going. Rock’n’roll you
can’t sell every week, but you can
sell a good show.”

The association between Water-
mark and Kasem-Bustany was
consummated at Art’s Deli in Stu-
dio City and thus became known as
the “Bagel Agreement.”

Jacobs stayed on to produce the
first show, spending two days in
Dallas, where the familiar number
jingles were cut as well as the split
logo “Casey’s Coast To Coast—
American Top 40.” It was Rounds
who held the project together,
overseeing every detail.

The show was recorded at a sec-
ond-story office on La Cienega
Boulevard near Santa Monica Bou-
levard in West Hollywood, only a
few steps from the Tropicana Ho-
tel, frequented by rock stars.

Originally, “AT40"” was distrib-
uted on reel-to-reel tape. Back
then, the affiliates were asked to
recycle the reel and return it. The
tape duplication process took place
on the premises. Eventually, Ja-
cobs came up with the idea to go to
vinyl, which lasted until the move
to CD in 1989.

AROUND THE INDUSTRY

Unistar Radio Networks is qui-
etly planning to drop five more
shows. Set for final broadcasts on
the week of July 15 are “Country
Datebook,” “Super Gold Sun-
day.” “Dick Clark In Holly-
wood,” and “U.S. Hall Of Fame.”
“Great Sounds” will make its final
broadcast Sept. 8. The latest cuts
follow the recent announcement
that “Radio Kandy” and “Roman-
cin’ The Oldies” had been dropped
(Billboard, May 26).

Radio Today Entertainment’s
“The Live Show,” produced in
conjunction with ABC, has its
‘“The Live Show Takes You
There” promotion on tap. Begin-

ning July 20, and running for eight
weeks, “The Live Show” will fea-
ture tour updates from the Bruce
Hornsby & the Range tour and an
exclusive concert segment in each
episode. Listeners will be invited
to participate in local contests to
win 50 trips to see Hornsby in con-
cert in September. Runners-up will
be awarded a limited-edition live
CD and tour merchandise. In other
RTE news, former MJI Broad-
casting manager of affiliate rela-
tions Ramona Rideout has joined
RTE as director of affiliate rela-
tions.

MTV VJ and WHTZ (Z100) New
York staffer Adam Curry, who re-
cently exited James Paul Brown’s
“Hitline USA,” has resurfaced on
“The Buzz,” a one-minute offering
distributed by MediaAmerica. The
shortform feature, available twice
daily Monday-Friday via satellite,
features the latest inside enter-
tainment news ... Caballero
Spanish Media’s ‘“Radio MTV”
(Billboard, May 26) now has 25 af-
filiates, including KLVE Los An-
geles, WSKQ New York, WXDJ
Miami, and KEDA San Antonio,
Texas.

MUSIC SPECIALS

July 6-8, Burt Bacharach/Jim-
my Smits/Louie Perez of Los Lo-
bos, Cruisin’ America With Cousin
Brucie, CBS Radio Programming,
three hours.

July 6-8, Phil Collins, The
Weekly Special, Unistar Radio
Networks, 90 minutes.

July 6-8, Judas Priest, Metal-
shop, MJ1 Broadcasting, two
hours.

July 6-8, Four Tops, Dick
Clark’s Rock, Roll & Remember,
Unistar Radio Programming, four
hours.

July 6-8, Hank Williams Jr., The
Stories Behind The Songs, Unistar

RP, one hour.

July 7, Summer Of 1970, Solid
Gold Saturday Night, Unistar RP,
five hours.

July 7, Tanya Tucker, Country
Gold Saturday Night Live, Unistar
RP, five hours.

July 7-8, Jazzie B (Soul II
Soul)/Ice Cube/‘*Ghost Dad,”
RadioScope, Bailey Broadcast Ser-
vices, one hour.

July 9-15, Tribute To Mel Blanc,
Dr. Demento, Westwood One Ra-
dio Networks, two hours.

July 9-15, Troop, Starbeat, MJI,
one hour.

July 9-15, Shadowfax, The Jazz
Show With David Sanborn, WW1.
two hours.

July 9-15, The Allman Brothers,
Superstar Concert Series, WW1,
90 minutes.

July 9-15, Guest DJ: Bruce
Dickinson, High Voltage, WW1,
two hours.

July 9-15, Rolling Stones/Mari-
anne Faithful/Ten Years After/
Paul Revere & the Raiders/Joe
Cocker, Classic Cuts, MJI, one
hour.

July 9-15, Heart, Rock Today,
MJI, one hour.

July 9-15, Patty Loveless, Coun-
try Today, MJI, one hour.

July 9-15, Bruce Hornsby & the
Range, Off The Record With Mary
Turner, WW1, one hour.

July 9-15, Tommy Chong, Come-
dy Hour, MJI, one hour.

July 9-15, Tommy James, De-
sert Island Discs, MJI, one hour.

July 9-15, Mission U.K./Simple
Minds, New Rock In Concert,
WWI1, 90 minutes.

July 9-15, The Allman Brothers,
Rock Stars, Radio Today Enter-
tainment, two hours.

July 9-15, Second Anniversary
Show—Part 2, Live Show, RTE,
two hours.
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Gary Romero

471 E. Main St., Suite 3
Ventura, CA 93001 U.S.A.
Tel: (805) 641-3105

FAX: (805) 653-0106
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3 ' PLATINUM—Stations with a weekly cume
I||Mrd audience of more than 1 milllon.
® GOLD—Stations with a weekly cume
audience between 500,000 and 1 milllon.
FOR WEEK ENDING SILVER—Stations with a weekly cume
JULY 7, 1990 ™ audience between 250,000 and 500,000.
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS
17 18 The Lightning Seeds, Pure 4 6 Paula Abdul, Knocked Out 4 4 Slaughter, Up All Night 11 13 After 7, Ready Or Not
18 19 Go West, King Of Wishful Thinkm% (Fr 5 10 Depeche Mode, Enioy The Silence 5 7 LA Guns, The Ballad Of Jayne 12 12 Bonnie Raitt, Nick Of Time
19 23 George LaMond, Bad Of The Hear 6 2 wilson Phillips, Hold On 3 2 Roxette, Il Must Have Been Love 13 11 Linear, Sending All My Love
21 Mellow Man Ace, Mentirosa 7 7 Jude Coie, Baby, It's Tonight 7 3 M.C. Hammer, U Can't Touch This 14 15 Nikki, Notice Me
21 28  Sinead 0'Connor, The Emperor's New Cl 8 Taylor Dayne, ('ll Be Your Shelter 8 9 Depeche Mode, Enjoy The Silence 15 21 Depeche Mode, Enjoy The Silence .
22 24  Mariah Carey, Vision Of Love 9 12 Giant, Il See You in My Dreams 9 10 Glenn Medeiros Featuring Bobby 16 17 Del Amitri, Kiss This ThingBGoodbye
23 25 Stevie B, Love And Emotion 10 13 Glenn Medeiros Featuring Bobby Brown, 10 13 Faith No More, Epic 17 19  Michael Botton, When I'm Back On My F
A24  —  Janet Jackson, Come Back To Me 11 15 New Kids On The Block, Step By Step 11 12 Motley Crue, Don't Go Away Mad 18 20 Manah Carey, Vision Of Love
Hew bbak 25 23 A'me Lorain, Follow My Heartbeat 1216 Tyler Collins, Girls Nite Out 12 8 Young And Restless, "B” Girls 19 14 Calloway, | Wanna Be Rich
/ 26 27 Nikki, Notice Me 13 14 Aer 7, Ready Or Not 13 14 Johnny Gill, Rub You The Right Way 20 22 Alannah Myles, Love [s San Francisco P.D.: Dan O'Toole
New York 0.M.: Steve Kingston 27 31 Sweet Sensation, If Wishes Came True 14 18 Johnny Gill, Rub You The Right Way 14 17 Madonna, Hanky Panky 21 16 Sinead 0'Connor, Nothing Compares 2 U N
e~ 4 28 35 49rs, Don't You Love Me 15 17 Brent Bourgeois, Dare To Fall In Love 15 25 Kyper, Tic-Tac-Toe 22 18 Whistle, Always And Forever 1 8 Glenn Mederros Featuring BOD"’V Brown,

12 New Kids On The Block, Step By Step 29 30 Jane Child, Welcome To The Real World 16 20 Michae! Bolton, When I'm Back On My F 16 11 SarrN-Pepa Expression 23 26 Wilson Phillips, Release Me 23 Phil Collins, Do You Remember
2 1 MC. Hammer, U Can't Touch This 30 32 The U-Krew, Let Me Be Your Lover 17 19 Louie Louie, Sittin’ In The Lap Of Lu Al7  — Poison, Unskinny Bo 24 23 Rod Stewart With Ronaid Isley, This O 3 5 Louie Lovie, Sittin’ In The Lap Of Lu
3 3 Bell Biv Devoe, Poison 31 34 Aerosmith, The Other Side 18 21 Snap, The Power 18 16 Linear, Sending Al PRy Love A25 — Gloria Estefan, Cuts Both Ways 4 6 AMer7, Ready Or Not
4 4 Roxette, [t Must Have Been Love (From 32 EX  The Time, Jerk Out 19 22 Del Amitri, Kiss This Thing Goodbye 19 22 Billy \dol, Cradle Ol Love (From 26 24 Michael Botton, How Can We Be Lovers 5 9 Tyler Collins, Girls Nite Out
5 7 Snap, The Power 33 EX M.C. Hammer, Have You Seen Her 20 24 Motley Crue Don't Go Away Mad (Just 20 21 Tyler Collins, Girls Nite Out 27 30 Bruce Hornsby & The Range, Across The 6 1 R‘?‘emﬂ It Must Have Been Love (From
6 & wilson Phillips, Hold On EX  Soul Il Soul, A Dreams A Dream 21 25 Tony! Tonit Tonel, The Blues 21 18 Janet Jackson, A|r|%1t 2 28 Bad En%hsn, ossession 710 Nikki, Notice Me
AR R L 2 4 pmabatriieos | B S o | 8 Z dhelirfushinan e |31 Do L.,

nn ir0s rin y Brown, —  Paul Youn I n Vogue, Hold On e Time, Jerk Qu — uction, Could This Be Love 8 A
9 12 EnVogue, Hoid On A — Wilson Phﬁ‘ips, Release Me 24 27 Madonna, Hanky Pank A28 Bell Biv Devoe, Do Me! 10 2 M.C. Hammer, U Can't Touch This
10 5 Alisha, Bounce Back A — Stevie V, Dirty Cash 25 28  Mariah Carey, Vision Of Love A25 — Janet Jackson, Come Back To Me 11 14 Depeche Mode, Enjoy The Silence
11 10 Madonna, Vogue A — Heart, i Didn’t want To Need You 2% 29 Keith Sweat, Make You Sweat EX EX A'me Lorain, Follow My Heartbeat 12 13 Michael Botton, When I'm Back On My F
12 15 Michael Bolton, When I'm Back On My F A — Brother Beyond, The Girl | Used To Kn 27 30 Billy Idol, Cradle Of Love (From “For J 13 19 George LzMond,} Bad Of The Heart
13 18 Depeche Mode, Enjoy The Silence EX EX Anita Baker, Talk To Me 28 31 Bruce Hornsby & The Range, Across The 14 16 Babylace My Kinda Girl
14 17 Johnny Gill, Rub You The Rcﬁh( Way EX EX Johnny Clegg, Cruel, Crazy Beautiful 29 32 Heart, | Dudn'Y Want To Need You —-— g e 15 11 Bell Biv Devoe, Poison
15 16 Taylor Dayne, I'l Be Your Shelter EX EX Max Priest, Close To You 30 33 Aerosmith, The Other Side / ,/ / o 16 17 Wariah Carey, Vision Of Love
16 24 Madonna, Hanky Panky EX €X Madonna, Manky Panky A31  —  Wilson Phillips, Release Me ! e o’ — 7 CHICAGO'S HIT MUSIC STATION 17 20 Go West, ’Kmsf Of wishful Thinking (Fr
}; %3 mtne;é c"r,ue, gorlu't NG? A(;va'y Mad (Just A32  — Bad English, Possession / , / [/ Chicago P.D.: Brian Kelly {g %2 Jth‘r;ny Gill ’l(-’b OVou The Right Way
er Collins, Girls Nite Ou' \ n Vogue, Hoid On
19 21 Mellow Man Ace, Mentirosa - sl el V| ] | 1 1 Wilson Phillips, Hold On 20 25 Keith Sweal, Make You Sweat
20 22 Mariah Carey, Vision Of Love RADIO WHYT 2 3 New Kids On The Block, Step By Step 21 12 Wilson Phillips, Hold On
21 23 After 7, Ready Or Not . Do " 3 2 EnVogue Hold On 22 24 Seduction, Could This Be Love
22 11 Digital Underground, The Humpt{ Dance Detroit P.D.: Rick Gillette 4 6 Depeche Mode, Enjoy The Silence 23 30 Lisa Stansfield, You Can't Deny It
23 25 Lisa Stansfield, You Can't Oeny It 1 5 New Kids On The Block, sger By Step 5 4 Bell Biv Oevoe, Poison 24 23 A'me Lorain, Follow My Heartbeat
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26 35 Mellow Man Ace, Mentiross 7 4 Heart, All | Wanna Do Is Make Love To 24 29 Maxi Priest, Close To You PD.: | P EX EX Brother Beyond, The Girl | Used To Kn 11 11 Hearl, All'| Wanna Do Is Make Love To
21 29 Nikki, Notice Me 8 5 Janet Jackson, Alright 25 30 The Time, Jerk Out New York .D.: Joel Salkowitz 12 9 Damn Yankees, Comm'a 0f Age
28 30 Michael Bolton, When I'm Back On My F 3 15 Tyler Collins, Girls Flite Out 26 31 Stevie B, Love And Emotion 1 2 En Vogue, Hold On 13 12 Giant, U'li See You In My Dreams
23 31 Ehton John, Club At The End Of The St 10 16 Michael Botton, When I'm Back On My F 27 10 Roxette, It Must Have Been Love (From 2 3 India, The Lover Who Rocks You 14 16  Del Amitri, Kiss This Thing Goodbye
30 33 Babyface, My Kinda Girl 11 6 Madonna, Vogue 28 14 Expose, Your Baby Never Looked Good | 3 4 Snap, The Power 15 17 The Ll(htni%‘Seeds Pure
31 36 Stevie B, Love And Emotion 12 8 Giant, Il See You In My Dreams 29 33 Adam Ant, Rough Stuff 4 1 George LaMond, Bad Df The Heart 16 15 Aerosmith, Whal It Takes
3227 Linear, Sending All M% Love 13 8 wilson Phillips, Hold On 30 23 Snap, The Power 5 9 Tyler Collins, Girls Night Out 1713 Jude Cole, Baby, it's Tonight
A3 —  Go West, King Of Wishiul Thinking (Fr 14 18 wilson Phillips, Release Me 31 34 The Brat Pack, I'm Never Gonna Give Y 6 8 After 7, Ready Or NoF 18 21 Faith No Wore, Epic
34 37 Seduction, Could This Be Love 15 13 Expose, Your Baby Never Looked Good | 32 EX Babyface, My Kinda Girl A] — Raiana Paige, Rescue Me . o 13 20 Midnight Oil, Forgotten Years
35 38 The Time, Jerk Qut 16 14 Jude Cole, Baby, r('s Tonight 33 19 Partners In Kryme, Turtle Power 8 10 Corina Loving You Like Crazy San Francisco P.D.: Keith Naftaly 20 22 Bad English, Possession
A36  —  Janet Jackson, Come Back To Me 17 19 Anita Baker, Talk To Me 34 EX St Paul, Stranger To Love g 5 Bell Biv Devoe, Poison 1 1 EnVogue, Hold On 21 24 Aerosmith, The Other Side
A37  —  Linear, Don't You Come Cryin 18 11 Don Henley, The Heart Of The Matter 35 EX Madonna, Hanky Panky 10 6 W.C. Hammer, U Can't Touch This 2 2 Snap, The Power 22 23 Heart, | Didn't Want To Need You
38 40 The U-Krew, Let Me Be Your Lover 18 23 Madonna, Hanky Panky A —  Spunkadelic, 9.95 11 13 Johnny Gill, Rub You The Right Way 3 3 Johnny Gilt, Rub You The Right Way 23 18 Motley Crue, Without You
A3 —  Maxi Priest, Close To You 20 24 Go West, Kin, 3’ wishful Thinking (Fr A — Bell Biv Devoe, 00 Me! 12 14 Coro, Can't Let Go 4 & Mellow Man Ace, Mentirosa 24 EX Bruce Hornsby & The Range, Across The
40 EX K(per, Tic-Tac-Toe 21 17 Kiss, Rise To It A — The Lightning Seeds, Pure 13 15 Lisa Stansfield, You Can't Deny It 5 5 Mariah Carey, Vision Of Love A — Electric Boys, Al Lips N' Hips
A — Stacie & Kimiko, Wait For Me 22 20 Aerosmith, What It Takes EX EX Jane Child, Weicome To The Real World 14 16 Soul Il Soul, A Dream Is A Dream 6§ 17 Troop, All | 5'0 Is Think Of You A — Nelson, Love And Alfection
A — The Brat Pack, 'm Never Gonna Give Y A23  —  Janet Jackson, Come Back To Me EX EX Bobby Z, You Are Everything 15 18 Mellow Man Ace, Mentirosa 1 10 Ton ?'Toni! Tone!, The Biues A — Poison, Unskinny Bop
A — Bell Biv Devoe, Do Me! A24  —  Johnny Gill, Rub You The Right Way ' 16 21 Tiana, First True Love 8 8 Nikki Notice Me EX EX  Sinead 0'Connor, Emperor’s New Clothe
A5 — Bruce Hornsby & The Range, Across The 17 2 Arn'l, Someone To Hold 9 11 Babyface, My Kinda Girl EX EX Killer Dwarfs, Doesn't Matter
18 12 Alisha, Bounce Back — 10 12 Keith Sweat, Make You Sweat
19 11 Glenn Medeiros/Bobby Brown, She Ain't 11 13 Lisa Stansfieid, You Can't Deny il Al hi
20 23 Sweet Sensation, If Wishes Came True 12 14 Bell Biv Devoe, Do Me! e
5 21 24 Mariah Carey, Vision Of Love 13 6 Tyler Collins, Girls Nigh! Out O] AEOL
. . 22 25 Keith Sweat, Make You Sweat 14 19 Janet Jackson, Come Back To Me The.
Al 23 28 Stevie B, Love And Emotion 15 15 Soul Il Soul, A Dream Is A Dream fog —
gg g zﬂiu‘:lgﬂ.oco%l'? Tﬂhlls 2esLtuveB o 16 30 Sweet Sensa(ins, Ir’ﬁ V'vishes Came True o S G
i g ew Kids On The Block, Step By Step 17 7 After 7, Ready Or Nol Dallas .D.: Joel Folger
Baltimore P.D.: Steve Perun Sralis ! ok L'yndon 8l %5 StggMadaniiankybicky 18] avpgusersiboniioulioveiie) ll 1 New ids On The Block, Step By S(e%
11 Wilson Phillips, Hold On Cleviand P.D.: Cat Thomas Db M kel e "This % 31 aders, Don't You Love Me B B B erermational Wor ek About 2 4 Phil Collins, Do You Remember?
22 Roxette, It Must Have Been Love (From 11 Roxette, It Must Have Been Love (From 35 Alannah Myles, Love Is 29 19 Depeche Mode, Enjoy the Silence 21 EX Kid Frost, La Raza " 3 Billy Idol, Cradie of Love
3 3 Madonna, Vogue 2 2 Bell Biv Devoe, Poison 4 4 Bell Biy Devoe, Poison 30 33 Janet Jackson, Come Back To Me 22 29 West Coast Rappers, We're All In THe 5 Depeche Mode, Enjoy The Silence
4 & Linear Sending All My Love 37 Phil Collins, Do You Remember? 5 7 Go West, King Of Wishful Thinking (Fr 31 34 Bell Biv Devoe, Do Me! 23 28 Klymaxx Bood Love. 2 Roxette, It Must Have Been Love
5 5 Bell Biv Devoe, Poison 4 4 New Kids On The Block, Step By Step § & New Kids On The Block, Siep By Siep 32 35 Betty Boo, Doin' The Do 24 26 Seduction, Could This Be Love 3 Michael Bolton, When 'm Back On My F
6 7 New Kids On The Block, Step By Step 5 3 Wilson Phillips, Hold On 7§ Billy Idol, Cradle Of Love (From “For 33 EX The Crew, Get Dumb 25 21 Ryuchi Sakamoto, You Do Me & Slaughter, Up All Night )
7 & MC. Hammer, U Can't fouch This 6 8 Digital Underground, The Humpty Dance 8 8 Taylor Dayne, I'll Be Your Shelter 38 EX Ryuchi Sakamoto, You Do Me 26 EX  The Time, Jerk Out 7 Richard Marx, Children Of The Night
8 10 Snap, The Power 7 6 M.%_ Hammer, U Can't Touch This 9 11 Motley Crue, Don't Go Away Mad (Just 35 EX  Slevie V, Dirty Cash 21 18 Howard Hewett, Show Me 8 Madonna, Vogue
9 12 Giant, I'll See You In My Dreams 8 9 Glenn Medeiros Featuring Bobby Brown, 10 14  Jane Child, Welcome To The Real &Iorld A Brother Beyond, The Girl | Used To Kn 28 EX Stevie B, Love And Emotion Heart, | Didn't Want To Need You
16 8 Digital Underground, The Humpty Dante 8 11 Depeche Mode, Enjoy The Silence 11 13 Bad Englis'h Possession A — Black Box Ever’ybody Everybody 29 EX Seko & Donnie Walberg, The Righl Com Motley Crue, Don’t Go Away Mad (Just G
11 11 Young And Restless, "B" Girls 16 10 Taylor Dayne, ['ll de Your Shelter 12 19 Depeche Mode, Enjoy The Sitence A — Linear, Don't You Come Cryin’ 30 EX  Madonna, Hanky Panky New Kids On The Block, Tonight
12 14 Depeche Mode, Enjoy The Silence 11 5 Linear, Sending All My Love 13 3 Jude Cole, Baby |gvs Tonigh! A — New Order, World tn Motion A — Kyper, Tic Tac Toe Seiko & Donnle V!albevF, The Right Com
13 13 Richard Marx, Children Of The Night 12 13 Michael Bolton When I'm Back On My F 18 20 En Vogue, Hold On EX EX Stacye & Kimiko Wait For Me A —  Black Flames, Watching You { Maniah Carey, Vision Of Love
14 17 Phil Collins, Do You Remember? 13 15 Billy Idol, Cradle Of Love (From “For 15 17 Del Amite, Kiss This Thing Goodbye EX EX Mr. Lee, Pump That Body A — After 7, Can't Stop Jude Cote. Baby, It's Tonight
15 9 Paula Abdul, Knocked Out 14 18 Tyler Colfins, Girls Nite Out 16 16 AHer 7 Ready Or Not ' A —  Maxi Priest, Close To You Taylor Dayne, ('l Be Your Shelter
16 18 Taylor Dayne, I'll Be Your Sheller 15 14 Giant, Ill See You In My Dreams 17 21 Heart, | Didn't Want To Need You A — Stevie V, Dirty Cash wilson Phillips, Hold On
I7 20 Gienn Medeiros Featuring Bobby Brown, 16 16  After 7, Ready Or Not 18 24 Michael Botton, When I'm Back On My F A —  The Party, Summer Vacation EX  Faith No More, Epic
180 2LgMadonnapianiy]Rank) 1717 Nikk, fotice Me 19 15 Brent Bourgeois, Dare To Fall In Love A — Doc Box & B-Fresh, Siow Love 14 Heart, All | Wanna Do Is Make Love To
19 16 Michael Bolton, How Can We Be Lovers 18 21 Johnny Gill, Rub You The Right Way 20 22 Glenn Medeiros Featuring Bobby Brown, EX EX M.C. Hammer, Have You Seen Her EX  Danger Danger, Bang Bang
20 15 Heart, All | Wanna Do Is Make Love To 1313 Madonna, Vogue 21 29 Nelson, Love And Affection ' EX  EX  Brat Pack, Never Gonna Give You Up Poison, Uns mray Bop _
21 22 Johony Gill, Rub You The Right Way 20 20 Sinead O'Connor, Nothing Compares 2 U 22 2% Sweet Sensation, If Wishes Came True EX  EX  Amta Baker, Talk To Me Go West, King Of Wishtul Thinking
22 19 Sinead 0'Connor, Nothing Compares 2 U 21 23 M.C. Hammer, Have You Seen Her 23 31 Staughter, Up All Night i ' Bad English, Possession
23 21 Michael Bolton, When I'm Back On My F 22 22 EnVogue, Hold On 26 28 St Paul, Stranger To Love Madonna, Hanky Panky
24 25 EnVogue, Hold On 23 25 Mariah Carey, Vision Of Love 25 33 Don Henley, How Bad Do You Want It d i Brother Beyond, The Girl | Used To Know
25 26 Tyler Coliins, Girls Nite Out 24 21 Madonna, Hanky Panky 2% 18 Madonna, Vogue Chicago P.D.: Dave Shakes Aerosmith, The Other Side
26 23 Motley Crue, Without You 25 26 Motley Crue, Don't Go Away Mad (Just 27 35 Bruce Hornsby & The Range, Actoss The 13 wilson Phillips, Hold On St. Paul, Stranger To Love
27 Molle‘y Crue, Don't Go Away Mad F(Jus( 26 28 Faith No More, Epic 28 32 Sinead O'Connor, The Emperor's New Cf 2 2 Roxette, It Must Have Been Love
28 EX  Billy [dol, Cradie Of Love (From “For 27 29 Maxl Priest, Close To You 29 31 Eiton John, Club'At The End Of The St 3 1 M.C. Hammer, U Can’t Touch This
29 EX Sweet Sensation, It Wishes Came True 28 EX Lisa Stansfield, You Can't Deny It 30 10 Nikki, Notice Me 4 4 George LaMond, Bad Of The Heart
30 EX MC. Hammer, Have You Seen Her 23 EX  The Lightning Seeds, Pure A3l —  Poison, Unskinny Bop 5 7 MNew Kids On The Block, Step By Step
A —  Janet Jackson, Come Back To Me 30 EX Nelson, Love And Aftection 37 Mariah Carey, Vlysion of Love 6 6 En Vogue Hold On '
A — Gloria Estefan, Cuts Both Ways A — Go West, King Of Wishful Thinking (Fr 33 23 Richard Marx, Children Of The Nighl 7 9 Bell Biv.Devoe, Poison T * % -3
AT TPﬁ«es«}ri\;“l:an:;:n ul?op = Sweet Sﬁmi:‘c:‘n. goznshes Came True gg % Brather Beyong, Theo(liérlll Used To Kn BB Hilek 3MFeal:riniﬂVa‘Kbd (XA Sample Playlists of the Nation’s Largest Black Radio Stations
o g Wl = i 4 immy Ryser, Same ook etiow Man Ace, Mentirosa E
EX EX  Nikki, Notice Me A — Bruce Hornsby & The Range, Across The ins. Girls Ni i . s
€X EX Sinead O'Connor, The Emperor's New Ci A Janel Jackson, Come Back-To Me Ay 2 WeslinaGsaitelO 1 LgiclenniMedeieos E,‘,"’,’d"y' Biown She At 33 Kool Moe Dee, God Made Me Funke
EX EX Mariah Carey, Vision Of Love A~ —  The Time, Jerk Out A3 — Steviegﬂ Lovge And Emotion 12 14 Madonna, Hanky Pank ;g %‘g:’?d:“%"' '"""FD.?%B‘:; t G°D° "
39 25 The 4 Of Us, Drag My Bad Name Down 13 13 Mariah Carey, %sion f Love % 3 s o{?\:’Po:e‘:W ren vice (Don
A0 —  Wilson Phillips, Release Me 14 15 Taylor Dayne, I'll Be Your Shelter 37 38 YL Tower With The Power
#1 EX EX  Madonna, Hanky Panky 15 16 Phil Collins, Bo You Remember T L o T
1]} 1 el e e ol e 345 fota Baker, Tak To e
istl .D.: Michael Spears 4 ianne Reeves Come In
e 1320 Ty Collne ts Night oot i Stansfield, You Can't Deny b Al & Babrlace My kinds Gl Thing
) S pplosrecheModeAnibyithel Sience 28 Johony Gil, My, My, 43 48 Eric B. & Rakim, Let The Rhythm Hit ‘Em
. weet Sensation, (f Wishes Came True 3 & Michel'le, Nicel 0
Miami P.D. Frank Amadeo | == 52 95 Yeurg b Rectloes B Girls Y Warder WG STe 41 46 Bootsy's Rubber Band, Jungle Bass
11 wilson Phillips, Hoid On Cincinnati P.D.: Dave Allen 3 % Kyng e e, e P o e e e e 45 47 Poor Righteous Teachers, Rock Dis Funky
2 2 New Kids On The Block, Step By Step 1 2 Phil Collins, Do You Remember? San Diego P.D.: Garry Wall 24 11 Dlgilai Underground, The Humpty Dance 6 10 Midnight Star, Do It (One More Time) 46 52 Seduction, Could This Be Love
3 5 Roxetle, It Must Have Eeen Love (From 2 5 Linear, Sending All My Love an Uieg - y 25 27 4%ers, Don't "on Love Me 713 After 3 Cant'St 47 EX The Black Flames, Watching You
4 & Richard Marx, Children Of The Night 33 wilson Phillips, Hold On 12 Meliow Man Ace, Mentirosa 2 29 Johnny Gill, Rub You The Right Way 8 14 Randy Crawford, | Don't Feel Much Like 48 EX  The West Coast Rap All-Stars, We're Al In
5 & Taylor Dayne, I'll Be Your Sheter 4 1 Madonna, Vogue 23 Johnny Gill, Rub You The Riqht Way 21 KX Seduc{iOn Could This Be Love 9 15 Basic Black, She's Mine 43 EX  Randy Crawtord. | Dot Feel Much Like
6 3 Phit Collins, Do You Remember? 5 7 Michael Boiton, When I'm Back On My F 3 4  Depeche Mode, Enjoy The Silence 28 EX  The Time, Jerk Out 10 13 Kool Moe Dee, God Made Me Funke S0 EX D'La Vance, Itchin’ n My Pants
7 13 Gloria Estefan, Cuts Both Ways 6 10 Bell Biv Devoe, Poison 4 5 EnVogue, Hold On 29 EX  Brat Pack, Never Gonna Give You Up 11 11 Seap, The Power 5% & T°"y‘!.T°"'! T°"'S' Feels Good
8§ 9 Michael McDonald, Take [t To Heart 7 11 Expose, Your Baby Never Looked Good | 5 11 Wilson Phillips, Hold On 30 24 Japet Jackson, Alright 12 20 Xeith Sweat, Make You Sweat 3 The Time, Jgrk it E
9 11 Elton John, Club At The End Of The St 8 13 Taylor Dayne, Il Be Your Shelter 6 1 Bell Biv Devoe, Poison EX EX Alisha, Bounce Bac 13 23 Barbara Weathers, The Master Key 53 EX Black Box, Everybody '::EDOGY
18 8 Madonna, Vogue § 14 Glenn Medeiros Featuring Bobby Brown 7 10 Snap, The Power 14 23 The West Coast Rap All-Stars, We're All In 54 EX Eric Gable, In A Sew.m
11 14 Michael Boiton, When I'm Back On My F 10 6 MC Hammer, UCan't Touch This 8 8 Nikki, Notice Me 15 12 The Black Flames, Watching You 55 EX  Z'Looke, Girl Danz With Me
127 Heart, All | Wanna Do Is Make Love To 11 15 After 7, Ready Or Not 3 9 Tyler Collins, Girls Nite Qut 16 16 Jeff Redd, Love High A~ — D-Nice, Glory
13 20 Madonna, Hanky Pank 129 Janet Jackson, Alright 10 12 Keith Sweat, Make You Sweat 17 21 Dianne Reeves, Come In A —  Janet Jacls%n‘ 'Cowej Back To Me
14 17 Mariah Carey, Vision Of Love 13 8 Roxette, It Must Have Been Love (From 11 13 Sweet Sensation, If Wishes Came True 18 17 Stacye And Kimiko, Wait For Me A —  Doug Lazy, Can't Hold Back
15 16 Glenn Medeiros Featuring Bobby Brown, 14 12 Babyface, Whip Appeal 12 14 Glenn Medeiros halunng Bobby Brown, 19 22 Regina Belie, This Is Love A — Pl tc'EnemyA Brrpthgrs Gonna Work It
16 19 Tyler Collins, Girls Nite Qut 15 17 Louie Louie, Sittin’ In The Lap Of Lu 13 7 Roxette, It Must Have Been Love (From ] 0 28 Cameo, | Want It Now A —  The Winans, A Frien
17 22 Lisa Stansfield, You Can't Deny It 16 18 New Kids On The Block, Step By Step 14 16 George LaMond, Bad Of The Heart Los Angel PD. Jeff Wyatt 21 27 Marian Carey, Vision Of Love
18 12 Janet jackson, Alri%ht 17 20 Tommy Page, When | Dream Of You 15 2 K p_erthc-Tac- 0€¢ 05 Angeles gl ya 22 24 Terry Steele, 'If I Told You Once
19 10 Calioway, | Wanna Be Rich 18 22 Tyler Collins, Girls Nite Out 16 19 Mariah Carey, Vision Of Love 1 2 Mellow Man Ace, Mentirosa 23 25 The Gap Band, We Can Make It Alright
20 23 Anita Baker, Talk To Me 13 23 Bruce Hornsby & The Range, Across The 1717 Michael Bolton, When I'm Back On My F 2 1 Digital Underground, The Humpty Dance 24 30 Babytace, My Kinda Girl
21 15 Afer 7, Ready Or Not 20 19 Alannah Myles, Love Is 18 6 New Kids On The Block, Step By Step 33 Bol Biv Devoe, Posson 25 26 Kool Skool , My Girl
2 25 Bad En%hsh, 0ssession 21 16 Natafie Cole, wild Women Do (From "“Pr 19 21 Seduction, Could This Be Love 4 7 En Vtr)‘xue. Hold On 2 37 Geoff Mcbride, Gotta Good Thing
23 2 The Lightning Seeds, Pure 22 25 Joe Cocker, What Are You Doing With A 2023 Bell Biv Devoe, Do Me! 5 6 Sal -Pr:fa, Expression 27 38 Tony! Tonit Tonel, Feels G
24 18 Don Henley, The Heart Ot The Matter 23 26 Slaughter, Up All Night 21 25 Kid Frost, La Raza . 6 8 Johnny Gill, Rub You The Right Way 28 39 Maze Featuring Frankie Beverly, Songs Of
A25 — Janet Jackson, Come Back To Me 24 21 Mariah Carey, Vision Of Love 2215 M.C. Hammer, U Can't Touch This 7 9 Glenn Medeiros/Bobby Brown, She Ain't 2 32 Alex Bugnon, Any Love Houston P.D.: Steve Hegwood
26 21 Nikki, Notice fe %5 55 Citon John tlub At The End Of The St 23 24 Lisa Stansfield, You Can’t Deny It 8 4 New Kids On The Block, Step By Step 30 33 David Peaston LAt Now o
27 Paul Young, Oh Girl 26 24 Aerosmith, What It Takes 24 26 Madonna, ”3"“5 Pank 9 5 The Cover Girls, All That Glitters Is 31 34 Sir Mix-A-Lot, My Hooptie 11 Troop, All | Do Is Think Of You
28 27 Alannah Myles, Black Velvet 27 30 Seduction, Could This Be Love 25 30 Janet Jackson, Come gack To Me 10 10 Ale, Stop Me If | Fafl in 32 3 Bell B Devoe, Do Mel 22 Muchelle, Nicety
23 EX  Seduction, Could This Be Love 28 31 Heart, | Didnt Want To Need You 26 21 Babylace, My Kinda Girl 11 11 Janet Jackson, Alright 33 36 Alyson Williams Not On The Outside 33 Johnny Gill, My, My, My
30 28 Michael Bolton, How Can We Be Lovers 23 32 Madonna, Hanky Panky 27 EX M.C.Hammer, Have You Seen Her 1212 Madonna, Vogue 34 EX  Anita Baker, Talk To Me 4 4 Keith Sweat, Make You Sweat
A —  Wilson Phillips, Release Me 30 34 Nelson, Love And Affection 28 29 Seiko & Donnie Wahiberg, The Right Co 13 15 Louie Louie, Sittin" In The Lap Of Lu 35 EX  Z'Looke Girl Danz With Me 5 5 Sir Mix-A-Lot, My Hooptie
EX EX Gloria Estefan, Oye Mi Canto (Hear My 31 35 St Paul, Stranger To Love 29 EX  Maxi Priest, Close To You 14 18 Sn:f, The Power 36 EX The Time, jerk Out 6 11 Kwame & A New Beginning, Owniee Eue
EX EX  Sinead 0'Connor, Nothing Compares 2 U A32  — Billy Idol, Cradle Of Love (From “For 30 EX  Stevie B, Love And Emotion | 15 13 D-Mob With Cathy Dennis, That's The W 37 EX Father ME, Treal Em Like They want To 78 Snavahe Power
EX EX Billy Joel, The Downeaster “Alexa” A33  —  Sweet Sensation, If wishes Came True A~ — Linear, Don't You Come Cryin 16 14 George LaMond, Bad Of The Heart 38 EX  Robbie Mychals, One Mile From Paradise 8 10 The Time, jerk Out
: A34 —  Poison, Unskinny Bo A — The Party. Summer Vacation 17 20 49ers, Don't You Love Me 39 EX  Seducti yC 14 This Be L 9 13 Voung And Restless, “B" Girls
A35  — M.C. Hammer Have eou‘ Seen Her £X  EX  Soul Il Soul, A Dreams A Dream 18 17 Depec'he Mode, Enjoy the Silence A M CUCH:’"’ eouH 'Sv esove Hi 10 12 Lisa Stansfield, You Can't Deny It
- i EX EX The Time, Jerk Out 19 21 Nikki, Notice Me — gh=agammeiaveRtouRseEn:e 11 14 Bell Biv Devoe, Do Me|
0 22 Lisa Stansfield, You Can't Deny It n i=e iticee]Times Oope{WeaklAllTie]Kree s 1233 Anita Baker, Taik To Me
m 23”’ 21 2 Blaby'ace{ Wy Kinda G A S e evey 13 22 The West Coas Rap Al-Stars, We'e Al
a 2225 Tyler Colfins, Girls Night Qut — e Ene ] | 15 Kool Skool , My Girl
P @ ] 23 2 J_C: Hammer, Have You Seen Her : it g:nablr;coiiz\’em&nl?rgt'hfcrwseconna Work'it {2 g t':Aldmlh} alar,' [I)tON" (One More Time)
TRLTR 2821 Wariah Carey Vision O Love A Janet Jackson Come Back To Me I 13 Cameo, | WarkliNow
2§53 [eaiCailoketsomerhing EX X Power Jam Featuring Chil Rob G, The 18 18 The Black Flames, Watching You
Tampa P.D.: Marc Chase M 330 BBy D el 1917 lemn Jones, Stay
. q 2 id Frost, La Raza Cmes WA
Tl B e e Milwaukee P.D.: Mike Berlak | oo P D Tom Hutyler N B St L e motion M 21 23 Miki Howard, Unlil You Come Back To
3 4 AMHer 7, Ready Or Not 1 3 Phil Collins, Do You Remember? ] Lo y 30 33 Stacye & Kimiko, Wait For Me 22 24 Mariah Carey, Vision Of Love
4 7 Glenn Medeiros Featuring Bobby Brown, 2 1 Roxette, It Must Have Been Love (From 12 Beil Biv Devoe, Poison 31 34 |India, The Lover Who Rocks You A2 — M.C Hammer, Have You Seen Her
5 6 Nikki, Notice Me 3 4 Richard Marx, Children Of The Night 2 3 After? Readg Or Not 32 16 M.C. Hammer, U Can’t Touch This IC 'oa FM 24 30 Technotronic, This Beat Is Technolronic
6 & New Kids Dn The Block, Step By Step 4 2 Madonna, Voéue 3 4 Phil Collins, Do You Remember? 33 35 Rebel M.C. Street Tuff 25 32 Babyface, My Kinda Girl
7 2 Phil Collins, Do You Remember? 5 5 Wilson Pl'willips, Hold On 4 5 New Kids On The Block, Stg‘) By Step 34 EX  Madonna, Hanky Panky 26 25 New Kids On The Block, Step By Step
8 11 George LaMond, Bad Of The Heart & 6 Jude Cole, Bahy, It's Tonight 5 & Depeche Mode, Enjoy The Silence A35  —  Soul Il Soul, A Dream Is A Dream St. Louis P.D.: Chuck Atkins 27 28 Def Dames, Set It Off .
S 12 EnVogue, Hoid On 7 7 Expose Your Ba'by Never Looked Good | 6 7 Lovie Louie, Sittin" in The Lap Of Lu A — The Time, Jerk Out 3 o 28 29 The Pointer Sisters, Friends’ Advice
16 10  Michael Bolton when I'm Back On My F 8 9 Taylor Dayne, I'll Be Your Shelter 7 8 Glenn Medeiros Featuring Bobby Brown, EX EX Tiana, First True Love 13 Johany G'"(. w My, My, 2 3 Future, You
11 14 Johnny Gill, Rub You The Right way 9 10 Elton John, Club At The End Of The St 8 9 Taylor Dayne, I'll Be Your Shelter EX EX Kool School, My Girl 22 Lisa Stanstield, You Can't Deny It 30 35 Poor R|§Meous Teachers, Rock Dis Funky
12 15 Babyface, My Kinda Girl 10 14 Go West, King Of Wishful Thinking (Fr 9 10 Lisa Stanstield, You Can't Deny it €X EX  Maxi Priest, Close To You 3 8 Keith Sweat, Make You Sweat 31 36 Terry Steele, Il ) Told You Once
13 16 Mellow Man Ace, Mentirosa 11 11 Del Amitri, Kiss This Thing Goodbye 10 11 Etton John, Club At The End Of The St EX EX Electribe 101, Talking With Myself 4 1 Troop, All I Do Is Think Of You 32 38 Tuturi, What You Gonna Do About My
12 18 Mariah Carey, Vision Of Love 12 12 New Kids On The Block tep By Ste 11 12 Go West, KingMOf Wishful Thinking (Fr |- . 5 4 Earth, Wind & Fire, For The Love Of You 33 47 Melflow Man Ace, Mentirosa
15 5 Roxette, It Must Have Been Love (From 13 8 Rod Stewarl With Ronald Isiey, Thic b 1213 Nikki, Notice Me § 11 The Gap Band, We Can Make It Alright 341 Angela Winbush (Duet With Ronald s
16 19 Keith Sweat, Make You Sweat 14 15 Michael Bolton, When I'm Back On My f 131 Roxette, It Must Have Been L°Ve,,£r’°"‘ 7 12 JAftediqCant 5"’8 . 35 39 D'La Vance, tchin In My Pants
17 22 Sweet Sensation, If Wishes Came True 15 16  After 7, Ready Or Not 14 16 Billy Idoi, Cradle Of Love (From “For 4 8 7 MC. Hammer, U Can't Touch This 36 40 Alex Bugnon, Any Love
18 20 Madonna, Hanky Panky 16 17 Brent Bourgeois, Dare To Fall In Love 15 17 I‘vlﬂ Colfins, Girls Nite Out N 9 9 Jermaine Jackson, I'd Like To Get To 37 45 Jeft Redd, Love High
19 24 Lisa Stansfield, You Can't Deny- It 17 18 Mariah Carey, Vision Of Love 16 18 Michael Bolton, When I'm Back On My - 1015 Angela Winbush (Duet With Ronald Isley), 38 50 Barhara Weathers The Master Key
20 23 The U-Krew, Let Me Be Your Lover 18 19 Bruce Hornsby & The Range, Actoss The 17 19 George LaMond, Bad Of The Heart 1116 Barbara Weathers, The Master Key 39 53 Something Special, | Wonder Who She's
21 25 M.C. Hammer, Have You Seen Her 19 13 Calloway, | wanna Be Rich 18 21  Motley Crue, Don't Go Away Mad (Just Philadelphia P.D.: John Roberts 12 17 Somethm%(Specnal, | Wonder Who She's 40 46  The Chimes, Heaven
22 13 Tayior Dayne. il Be Your Shelter Glenn Medeiros Featuring Bobby Brown 19 22 Maria cmé»y, Vision Of Love iadelphia ) 0. 13 18 Cameo, | Want It Now 41 4z Tashan, Save The Family
3 17 Rebel M.C, Street Tuff Nikki, Notice Me ! 20 23 Seduction, Could This Be Love 1 4 wilson Phillips, Hold On 14 19 Regina Belie, This Is Love 42 43 Geoff Mcbride, Gotta Good Thing
26 27 Snap, The Power Depe{;hg Mode, Enjoy The Silence 21 24 Jane Child, welcome To The Real world 2 1 Bell Biv Devoe, Poison 15 20 Sir Mix-A-Lot, My Hooptie 43 48 Black Box, Everybody [\g)gbody
25 26 Jane Child, Welcome To The.Real World Louie Louie SlilinJ 1n The Lap Of Lu 22 25 Faith No More, Epic 3 9 Roxette It Must Have Been Love 16 21 Gienn Jones, Stay 44 51 Eric Gable, In A Sexy M
26 30 Kyper, Tic Tac-Toe Wilson Phillips, Reiease Me 23 26 En Vogue, Hold On 4 3 Snap, The Power 17 25 Mariah Carey, Vision Ot Love 45 52 The U-Krew, Let Me Be Your Lover
27 0B Beﬁeg'iv Devoe, Do Me! P 24 27 Madonna, Hanky Pank 5 2 New Kids On The Block, Step By Step 18 24 Basic Biack, khE',S Mine 46 49 Tres, | Can't Han, AV Longer
28 37 Stevie B, Love And Emotion 25 28 Heart | Didn't a(ant 0 Need You 6 11 Glenn Medeiros/Bobby Brown, Svhe An't 19 23 Miki Howard, Until You Come Back To Me A47  —  Janice Dempseg, o You Really want
29 31 Seduction, Could This Be Love 2 29 Babyface, My Kinda Girl 7 6  Whistle, Atways And forever 20 22 Jeff Redd, Love High A48 —  Public Enemy, Brother's Gonna Work It
30 32 Timmy T, What will | Do 27 EX Johnny Gill, Rub You The Right Way 8 7 Linear, Sending All My Love 21 26 Bel Biv Devoe, Do Me! Ad9 whiz Kid, Let's Get It On
31 33 Ame {or’ain Foliow My Heartbeat 28 30 The U-Krew, Let Me Be Your Lover 9 13 Joey Kid, Coun ing The Days 22 27 David Peaston, Take Me Now A50 —  Def Jeff, Black To The Future
32 34 49rs, Don't You Love Me 29 EX Bruce Hornsby & The Range, Across The 10 5 Madonna, Vogue 23 35 The U-Krew, Let Me Be Your Lover A51 Body, Touch Me UF
33 35 Anita Baker, Talk To Me 30 EX  Sweet Sensation If Wishes Came True 1110 After 7, Ready Or Not 2428 Alex Bysnon, Any Love AS52 X-Clan, Raise The |3%
3 EX  Maxi Priest, Close To You A — Keith Sweat, Make You Sweat 12 8 Janet Jackson, Alright 25 29 Starpoint, Midnight Love . 453 —  Janet Jackson, Come Back To Me
A35 — Janet Jackson, Come Back To Me A — Anita Baker, Talk To Me 13 18 George LaMond, 8ad Of The Heart % 30 M»dm%hl Star, Do It (One More Time) A54 —  Basic Black She's Mine
36 36 The West Coast Rap All-Stars, We're A . . A — M.C. Hammer, Have You Seen Her 14 12 Heart, All | Wanna Do |s Make Love To 27 32 Soull SonI,A Dreams A Dream A55 — Tony! Toni! 'Ione!, Feels Good
37 39 The Lightning Seeds, Pure Minneapolis P.D.: Gregg Swedberg A — Poison, Unskinny Bop 15 14 En Vogue, Hold On 28 36 Milira, Mercy Mercy Me (The Ecology) A56  — Callaway, All The Wa{
38 40 The Brat Pack, I'm Never Gonna Give Y 1 2 Glenn Medeiros Featuring Bobby Brown, A —  Janet Jaclson, ome Back To Me 16 21 Mellow Man Ace, Mentirosa 29 34 Alyson Williams, Not On The Outside A57 —  Antoinefte, Never Gef Enough
39 EX Gloria Estefan, Cuts Both Ways 2 1 Bell Biv Devoe, Poison i A — Snap, The Power 17 23 Sweet Sensation, If Wishes Came True 30 42 Robbie Mychals, One Mile From Paradise A58 —  Lakeside , Money
. 3 4 Paula Abdul, Knocked Out A —  Brother Beyond, The Girt | Used To Kn 18 26 April, Someone To Hold 31 43 Michelle, Nicety 59 31 Stephanie Mills, Real Love )
. 19 29 Tiana First True Love 3241 Kool Skool , My Girt 60 37 Eric B & Rakim. Let The Rhythm Hit 'Em
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KWAME & A NEW BEGINNING ATLANTIC 82100 (9.98) (CD) A DAY IN THE LIFE

certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a
numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.

5 o] 3 Compiled from a national sample of retail store 30 gl e L LTILEMILTON a3 B SoTie) L MUCH (AT
g z ; SE and one-stop sales reports. 51 50 46 35 SIR MIX-A-LOT @ NASTY MIX 70150 (9.98) (CD) SEMINAR
,%) %_’ % g% c’::i:umam /DISTRIBUTING LABEL (SUG, LIST PRICE)® TITLE 52 46 41 8 M.C. SHAN COLD CHILLIN' 26155/WARNER BROS. (9.98) (CD) PLAY IT AGAIN, SHAN
@ 53 60 12 LONNIE LISTON SMITH STARTRAK 4021/ICHIBAN (8.98) (CD) LOVE GODDESS
* % NO.1 &

(| 2 | 1 | 17 | MC HAMMER &% capiroL 92657 (9.98) (C0) 9 weeks at No.1  PLEASE HAMMER DON'T HURT ‘EM 5 | 45 | 32 | 14 | SOUNDTRACK MOTOWN6263 (8.98) (CD) e SIPARTY
2 1 2 10 JOHNNY GILL A MOTOWN 6283 (8.98) (CD) JOHNNY GILL @ 85 98 3 GLENN JONES JIVE 1181/RCA (9.98) (CD) ALL FOR YOU
3 3 4 11 EN VOGUE @ ATLANTIC 82084 (9.98) (CD) BORN TO SING @ 63 89 4 MIDNIGHT STAR SOLARE 75316/EPIC (CD) WORK IT QUT
4 4 3 14 BELL BIV DEVOE A MCA 6387 (9.98) (CD) POISON @ 66 76 4 THE FAMILY STAND ATLANTIC 82036 (9.98) (CD) CHAIN
(5] 6 | 6 | 7 | TONY!TONNTONE!winG 841 902/P0LYD0R (cO) THE REVIVAL 58 | 60 | 8 | 16 | JEFFREDD M 42299 (8.98) (CO) ARUIETSIOnM
6 | 5 | 5 | 11 | PUBLIC ENEMY A DEF JaMC 45413/COLUMBIA (CD) FEAR OF A BLACK PLANET 39 | 36 | 52 | 14 | LENNYWILLIAMS CRUSH230/K-TEL (6.98) €D) LAY R
7 7 7 7 LISA STANSFIELD A ARISTA 8554 (9.98) (CD) AFFECTION 67 69 67 ALYSON WILLIAMS DEF Jam FC 40515/COLUMBIA (CD) RAW
10 | 16 | 5 | ICECUBE PrORTY 57120 (5.98) (cD) AMERIKKA'S MOST WANTED 61 | 54 | 61 | 10 | THEDOGS JR2003/J0YBOY (898) (CD) THE DOGS
9 8 1 43 AFTER 7 ® VIRGIN 91061 (9.98) (CD) AFTER 7 62 48 50 11 WHISTLE SELECT 21635 (9.98) (CD) ALWAYS & FOREVER (THE ALBUM)
10| 9 | 8 | 13 | HOWARD HEWETT eLexTra 60904 2.98) (cO) HOWARD HEWETT 83 | 2 | 4 | 29| THEGHETTOBOYSRAPALOT 103(2.98) (D) SRITEONNTHATIOTRERITEVEL
@ 14 14 34 TROOP ® ATLANTIC 82035 (9.98) (CD) ATTITUDE 75 — 2 NEW KIDS ON THE BLOCK COLUMSIA 45129 (CD) STEP BY STEP
12 13 12 8 THE WINANS QWEST 26161 /WARNER BROS. (9.98) (CD) RETURN 80 91 4 YZ TUFF CITY 0569 (8.98) (CD) SONS OF THE FATHER
13 11 9 13 DIGITAL UNDERGROUND @ TOMMY BOY 1026 (9.98) (CD) SEX PACKETS 66 62 %9 a CALLOWAY SOLAR FZ 75310/EPIC (CD) ALL THE WAY
14 12 10 | 4 i:ugyol\((g:gg;)g;)‘ JANET JACKSON'S RHYTHM NATION 1814 67 73 67 32 | THE GAP BAND CAPITOL 90799 (8.98) (CD) ROUND TRIP
15 | 16 | 15 | 49 | BABYFACE A SOLARFZ45288/EPC (CD) TENDER LOVER 68 | 71 | 85 | § | PAULAABDUL VIRGIN91362(9.98) (CD) SHUT UP AND DANCE
6| 17 | 19 | 8 | XCLANataBway 442 019/15LN0 9.98) (D) TO THE EAST, BLACKWARDS 69 | 59 | 57 | 11 | PATTIAUSTIN GRP 9603 (9.98) (CD) LOVE IS GONNA GETCHA
@ 21 39 3 SOUL It SOUL VIRGIN 91367 (9.98) (CD) VOL. Il - 1990 - A NEW DECADE NEW) 1 VARIOUS ARTISTS WARNER BROS. 26241 (9.98) (CD) WE'RE ALL IN THE SAME GAMG
18 | 15 | 13 | 30 | QUINCY JONES A QWEST 26020/ WARNER BROS. (9.98) (CD) BACK ON THE BLOCK 71 | 8 | 71 | 8 | MR.LEEVE1273/RCA(898) (CD) GET BUSY
19 | 19 | 17 | 12 | ABOVE THE LAW RUTHLESS E 46041/EPIC (CD) LIVIN' LIKE HUSTLERS 72 | 68 | 54 | 36 | EBrrecssoqm oA THE BEST OF LUTHER VANDROSS: THE BEST OF LOVE
20 | 18 | 18 | 11 | NAJEEem s2248(.98 o e 3| NEWP | 1 | MARIAHCAREY coLumsia 45202 (D) MARIAH CAREY
@ 57 | — | 2 KEITH SWEAT VINTERTAINMENT 60861 /ELEKTRA (9.98) (CD) I'LL GIVE ALL MY LOVE TO YOU 8 |73 5 THE CHIMES COLUMBIA 46008 (CD) THE CHIMES
2 |2 | 20 | 27 | MICHEL'LE ® ruTHLESS 91282/ATC0 (9.98) (CD) MICHEL'LE 75 | 70 | 62 | 25 | CHILLROBG wiLDPITCH 2002 (8.98) RIDE THE RHYTHM
(@D| 25 | 29 | 8 | POORRIGHTEOUS TEACHERS PROFILE 1289 (9.98) (CD) HOLY INTELLECT 7% | 72 | 66 | 48 | BOBBY"“BLUE"BLAND MALACO 7450 (8.98) (CD) MIDNIGHT RUN
2 23] 20 gl ATROECALLED QuEST PEOPLE'S INSTINCTIVE TRAVELS & THE PATHS OF RHYTHM 77 | 76 | 63 | 15 | WILLY DEE RAP-ALOT 104 (8.98) (CD) CONTROVERSY
2% 22 23 35 BARRY WHITE A&M 5256 (8.98) (CD) THE MAN IS BACK 78 74 78 4 AUDIO TWO FIRST PRIORITY 91358/ATLANTIC (9.98) (CD) I DON'T CARE: THE ALBUM
26 27 27 10 THE JAMAICA BOYS REPRISE 26076 (9.98) (CD) JBOYS 79 61 58 11 MELBA MOORE CAPITOL 92355 (9.98) (CD) SOUL EXPOSED
77 2 22 27 TYLER COLLINS RCA 9642 (8.98) (CD) GIRLS NITE OUT 80 82 72 25 JOHN_NETAYLOR MALACO 7452 (8.98) (CD) CRAZY BOUT YOU
28 | 24 | 21 | 43 | REGINA BELLE @ COLUMBIA FC 44367 (CD) STAY WITH ME 81 | 69 | 55 | 14 | EROREEIOTenT fs.‘ég)"(soL)AST e PAWNS IN THE GAME
34 51 4 SNAP ARISTA 8536 (9.98) (CD) WORLD POWER 82 81 86 3 MILLI VANILLI ARISTA 8622 (9.98) (CD) THE REMIX ALBUM
30 | 31 | 35 | 34 | RANDY CRAWFORD WARNER BROS. 26002 (3.98) (CD) RICH AND POOR NEWD | 1 | ERICB. &RAKIMMCA 6416 (9.98) (CD) LET THE RHYTHM HIT 'EM
@ 47 | 53 | S0 | THE 2 LIVE CREW A SKYYWALKER XR 107 (9.98) (CD) AS NASTY AS THEY WANNA BE 84 | 64 | 56 | 17 | SMOKEY ROBINSON MOTOWN 6268 (8.98) (CD) LOVE, SMOKEY
32 28 30 19 DIANNE REEVES EMi 92401 (9.98) (CD) NEVER TOO FAR 85 77 74 16 CURTIS MAYFIELD CURTOM 2008/ICHIBAN (8.98) (CD) TAKE IT TO THE STREETS
33 [ 33 | 28 | 16 | YOUNG AND RESTLESS PANDISC 8809 (8.98) (CD) SOMETHING TO GET YOU HYPED 91 | — | 2 JUST |CE FRESH 82016/SLEEPING BAG (8.98) (CD) MASTERPIECE
8|32 | R 6 ALEX BUGNON ORPHEUS 75615/EMI (9.98) (CD) HEAD OVER HEELS 87 | 79|70 | 2 RUBY TURNER JIVE 1298/RCA (8.98) (CD) PARADISE
@ 49 | 48 | 36 ANGELA WINBUSH MERCURY 838 866/POLYGRAM (CD) THE REAL THING 88 | 8 n 29 TECHNOTRONIC A SBK 93422 (9.98) (CD) PUMP UP THE JAM - THE ALBUM
@ 41 49 4 KLYMAXX MCa 6376 (9.98) (CD) THE MAXX IS BACK 89 89 84 18 DEF DAMES SEDONA 7521/1CI(8.98) (CD) 2-4 THE BASS
37 40 | 38 12 BOO-YAA T.R.I1.B.E. 4TH & B'WAY 4017/ISLAND (8.98) (CD) NEW FUNKY NATION 94 | — | 13 MELLOW MAN ACE CAPITOL 91295 (9.98) (CD) ESCAPE FROM HAVANA
38 37 31 Yall NICE & SMOOTH SLEEPING BAG 82013 (8.98) (CD) NICE & SMOOTH 91 84 64 43 THE TEMPTATIONS MOTOWN 6275 (8.98) (CD) SPECIAL
39 39 40 5 PERFECT GENTLEMEN COLUMBIA 46070 (CD) RATED PG 92 86 83 13 NANCY WILSON COLUMBIA C 45378 (CD) A LADY WITH A SONG
4 | 38 | 36 | 31 3RD BASS ® DEF JAM FC 45415/COLUMBIA (CD) THE CACTUS ALBUM 93 | 87 | 9% 8 SOUNDTRACK ORPHEUS 75625/EM! (9.98) (CD) DEF BY TEMPTATION
41 | 29 | 25 | 13 | SALT-N-PEPA @ nexTrLaTEAU 1019 (5.98) (CD) BLACK'S MAGIC 98 | — | 2 | SUKTVMESLEATHER IT AIN'T WHERE YA FROM, IT'S WHERE YA AT
42 43 44 7 JANE CHILD WARNER BROS. 26858 (9.98) (CD} JANE CHILD 9% 93 — 2 GLENN MEDEIROS MCA 6399 (9.98) (CD) GLENN MEDEIROS
43 | 30 | 26 | 15 | KID'NPLAY SELECT 21638 (9.98) (CD) KID'N PLAY'S FUNHOUSE NEW) 1 ANTOINETTE NEXT PLATEAU 1021 (8.98) (CD) BURNING AT 20 DEGREES BELOW
44 | 35 | & 7 SOUNDTRACK A SBK 91066 (9.98) (CD) TEENAGE MUTANT NINJA TURTLES 97 | 90 | 8 | 35 | JERMAINE JACKSON ARISTA 8493 (9.98) (CD) DON'T TAKE IT PERSONAL
45 36 34 22 MICHAEL COOPER REPRISE 25923/WARNER BROS. (9.98) (CD) JUST WHAT | LIKE 98 99 93 35 MARVIN SEASE LONDON 838 593/POL YGRAM CD) THE REAL DEAL
46 44 45 18 RON “C" PROFILE 1284 (9.98) (CD) “C” YA NEW)D 1 SOMETHING SPECIAL ASSOCIATED E 45302/EPIC (CD) SOMETHING SPECIAL
55 68 4 MILIRA APOLLO THEATRE 6297/MOTOWN (9.98) (CD) MILIRA 100 78 l 81 20 EARTH, WIND & FIRE COLUMBIA C 45268 (CD) HERITAGE

48 42 33 34 MIKI HOWARD ATLANTIC 82024 (9.98) (CD) MIKI HOWARD OAlbums‘ with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)

BILLBOARD'S BLACK CHART RESEARCH PACKAGES

THE DEFINITIVE LISTS OF THE BEST-SELLING BLACK SINGLES AND ALBUMS, YEAR BY YEAR

- Number One Black Singles, 1948-1988
- Top Ten Black Singles, 1948-1988
- Top Black Singles Of The Year, 1946-1988
- Number One Black Albums, 1964-1988

- Top Ten Black Albums, 1964-1988

Top Black Album Of The Year, 1965-1988

FOR INFORMATION, WRITE: Mark Marone, Billboard Chart Research, 1515 Broadway, New York, NY 10036
Also available: thematic and customized artist research. Call (212) 536-5051
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The fira€ single from the forthcoming Capital dabut album More Of The Night:

The distinctive sound and
velvety harmonies that
have made the Whispers
waorldwide favarites for
years continues with the
irresistible groove of
“Inmocent.” One isten will
leave you wanting more...

4

Something “Innocent” in your hands naw on promaCD and 7.
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FOR WEEK ENDING JULY 7, 1990

Billboard. Hot Black Singles SALES & AIRPLAY..

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.

é [
1 SALES 38l || AIRPLAY %
S = =
28128 TIMLE ARTIST [8] |2¢|28| TIMLE ARTIST 28
1 | 3 [ ALL I DO IS THINK OF YOU TROOP | 4 1[4 [ MY, My, MY JOHNNY GILL | 2
2 | 2 | GHETTO HEAVEN THE FAMILY STAND | 3 2 [ 2 | vou CAN'T DENY IT LISA STANSFIELD | 1
3 | 1 | U CANT TOUCH THIS M.C. HAMMER | ¢ 3 | 5 | GHETTO HEAVEN THE FAMILY STAND | 3
4 | 8 | YOU CAN'T DENY IT LISA STANSFIELD | 1 4 [ 7 | NICETY MICHEL'LE | §
5 | 5 | THE POWER SNAP | 8 5 [ 1 [ ALL | DO IS THINK OF YOU TROOP | 4
6 [ 4 | NICETY MICHEL'LE | 5 6 | 9 | UNTIL YOU COME BACK TO ME MIKI HOWARD | 7
7 [ 6 | GooD LOVE KLYMAXX | 10 7 110 | MAKE YOU SWEAT KEITH SWEAT | 6
8 |12 | MY, MY, MY JOHNNY GILL | 2 8 |12 | THIS IS LOVE REGINA BELLE | 14
9 [ 11| MAKE YOU SWEAT KEITH SWEAT | 6 9 [11] stav GLENN JONES | 11
10 | 13 | | WONDER WHO SHE'S LOVING SOMETHING SPECIAL | 12 10 [ 14 | CAN'T STOP AFTER 7 | 13
11 [17 | UNTIL YOU COME BACK TO ME MIKI HOWARD | 7 11 [ 17 | DO IT (ONE MORE TIME) MIDNIGHT STAR | 15
1218 ] STAY GLENN JONES | 11 12 |16 | THE POWER SNAP | 8
13 [ 7 | WHY YOU GET FUNKY ON ME TODAY | 23 13 [ 20 | 1 wANT IT NOW CAMEO | 17
14[24| CANT STOP AFTER 7 [ 13 14 [ 15 | 1 WONDER WHO SHE'S LOVING SOMETHING SPECIAL | 12
15 [ 10 | THE BLUES TONY! TONIt TONE! | 33 15 [ 24 | VISION OF LOVE MARIAH CAREY | 19
16 | 9 | DON'T WANNA FALL IN LOVE JANE CHILD | 22 16 | 6 | GOOD LOVE KLYMAXX | 10
17 |15 | VOGUE MADONNA | 29 17 | 21 | WATCHING YOU THE BLACK FLAMES | 16
18 | 26 | WE CAN MAKE IT ALRIGHT THE GAP BAND | 18 18 [ 22 | 1| DON'T FEEL MUCH LIKE CRYING ___RANDY CRAWFORD | 20
19 | 22 | WATCHING YOU THE BLACK FLAMES | 16 19 [ 3 | U CANT TOUCH THIS M.C. HAMMER | §
20 [ 20 | A DREAMS A DREAM SOUL Il SOUL | 24 20 [ 19 | WE CAN MAKE IT ALRIGHT THE GAP BAND | 18
. r ) 21 |16 | HOLD ON EN VOGUE | 35 21|32 | DO ME! BELL BIV DEVOE_| 31
_?'.'Jhat ngz. ant}_e‘n;lpprilry ]asz irt';ths mee; bacil(sfttage a:)the.Gteé)r:ge W‘;en 22|27 | THIS 1S LOVE REGINA BELLE | 14| |22 |31 | MY KINDA GIRL BABYFACE | 2
ribute at Lamegie Hall in New York. Shown, from left, are bassist Charne 23 35 | VISION OF LOVE MARIAH CAREY | 19 23 |34 | TALK TO ME ANITA BAKER | 27
Moftett, trumpeter Jon Faddis, saxophonists David Sanborn and Kenny G, and 2414 | TOMORROW (A BETTER YOU, BETTER ME) QUINCY JONES | 41| |24 |13 FOR THE LOVE OF You EARTH, WIND & FIRE_| 28
drummer Omar Hakim. 25| 33 | 1 WANT IT NOW CAMEO | 17 5 LAY YOUR TROUBLES DOWN ANGELA WINBUSH | 21
26 | 29 | 1 DON'T FEEL MUCH LIKE CRYING ___ RANDY CRAWFORD | 20 26 | 27 | LOVE HIGH JEFF REDD | 25
27 [ 30 | LET THE RHYTHM HIT 'EM ERIC B. & RAKIM | 39 27 | — | JERK OUT THE TIME_| 42
28 | 36 | LAY YOUR TROUBLES DOWN ANGELA WINBUSH | 21 28 |38 | THE MASTER KEY BARBARA WEATHERS | 32
FOR WEEK ENDING JULY 7, 1990 29 [— | DO IT (ONE MORE TIME) MIDNIGHT STAR | 15 29 [33 | WAIT FOR ME STACYE AND KIMIKO | 36
B""Im ld 30 | — | WE'RE ALL IN THE... THE WEST COAST RAP ALL-STARS |34 30 [ 37 | A DREAMS A DREAM SOUL 11 SOUL | 24
. HOT ' 31|32 | NOT ON THE OUTSIOE ALYSON WILLIAMS | 37 31|36 | FRIENDS' ADVICE (DON'T TAKE IT) THE POINTER SISTERS | 40
32 [— | LOVE HIGH JEFF REDD | 25 32 [ 39 | ONE MILE FROM PARADISE ROBBIE MYCHALS | 30
T™ | [33 [— | ONE MILE FROM PARAOISE ROBBIE MYCHALS | 30 33 [ 8 | DON'T WANNA FALL IN LOVE JANE CHILD | 22
v Compiled from a national sample of retail 34 (21 IT'S TIME THE WINANS | 63 34 [ 35 | MIDNIGHT LOVE STARPOINT | 47
of | 55 | Eo | 9% | Timie and one-stop sales reports. ARTIST 35 | 37 | STEP BY STEP NEW KIDS ON THE BLOCK | 48 35 | — | MY GIRL KOOL SKOOL | 46
il | <o R TSR Aokl & NuBER/OISTRIBUTING LABEL 3 | — | GOD MADE ME FUNKE KOOL MOE DEE_| 44 36 | 28 | COME IN DIANNE REEVES | 43
37 [ 19 | MERCY MERCY ME (THE ECOLOGY) MILIRA | 51 37 [— | iF i TOLO YOU ONCE TERRY STEELE | 38
*x NO.1 * 38 | — | IF 1 TOLD YOU ONCE TERRY STEELE | 38 38 | — | GOTTA GOOO THING GEOFF MCBRIDE | 52
@ 1 2 10 | THEPOWER @ @ SNAP 39|23 | OOH LALA... PERFECT GENTLEMEN | 71 39 | — | COME BACK TO ME JANET JACKSON | 49
ARISTAZOL©) 2 woeks at No. 1 40 | 25 | SHAKE IT uP! THE JAMAICA BOYS | 54 40 | — | SHE'S MINE BASIC BLACK | 50
2 2 3 8 gﬁ-&i‘;‘;;ouc“ THIS & M.C. HAMMER ®Copyright 1990, Billboard Publications, inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted. in any form or by any means,
recordh otherwise, without the writte of the sher,
3| 4|5 | 7 | TURTLEPOWER® & PARTNERS IN KRYME _— i i
SBK 19710 (C)
s | 5 | 4|12 | mepower — power.aMFEATURNG CHILLROBG | | BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
§ 3 1 9 AMERIKKKA'S MOST WANTED ¢ ICE CUBE TITLE (Publisher — Licensing Org.) Sheet Music Dist. HOW DEEP DOES IT GO (Famous, ASCAP/Leon Ware, 65 OWNLEE EUE (The Brothers Grimmmm, ASCAP)
PRIORITY 7220 (C) ASCAP) 93 POISON (Hi-Frost, BMI)
LET THE RHYTHM HIT 'EM @ ERIC B. & RAKIM 78 91118 A JOKE (Def American, BMI) THE HUMPTY DANCE (GLG Two, BMI/Pubhowyalike, 57 THE POWER (Frozen Soap, ASCAP/House Of Fun,
6 | 6 | 6 | 5 | mcazaoze(0 4 AL DO IS THINK OF YDU (Stone Diamond, BMI/Willesden, BMI) BMI)
: - BMI/Gold Forever, BMI) 61 I'D LIKE TO GET TO KNOW YOU (Colgems-EMI, 8 THE POWER (Intersong, ASCAP/Fellow, BMI/Songs Of
CT] % | IRyl WEREALLINIHES. THEWESTCOAST RAPALL-STARS 9 ALRIGHT (Fiyte Tyme, ASCAP/Black Ice, BMI) WBM ASCAP) WEM Logic, BMI/House Of Fun, BMI)
= 64 ANY LOVE (EMI April, ASCAP/Uncle Ronnie, ASCAP 20 1 DON'T FEEL MUCH LIKE CRYING (Kermy, BMI/Hip 9 PSYKO FUNK (Ackee, ASCAP/Boo-Yaa TRIBLE,
9 |15 |5 | ONETIMEGAFFLEDEMUP  COMPTON'S MOST WANTED /MCA. ASCAP/Sunset Bergundy, ASCAP) Trip, BMI) ASCAP/Mi Palo, ASCAP)
33 THE BLUES (Tony Toni Tone, ASCAP/Prj, ASCAP) 38 IF | TOLD YOU ONCE (EMI April, ASCAP/Bill & Betty, 99 READY OR NOT (Epic/Solar, BMI/Kear, BMI) HL
9 | 7 8 | 11 | MYHOOPTIE @ SIR MIX-A-LOT WBM ASCAP/Ollie Brown Sugar, ASCAP/EMI Blackwood, 53 REAL LOVE (Zomba, ASCAP/Virgin, BM()
TYMIXTE35E () 8 BROOKLYN - QUEENS (Rhyming Is Fundamental, BMI/Great Cool, BMI) 59 ROCK DIS FUNKY JOINT (Protoons, ASCAP/North
10 10 11 9 IT'S JUST A GIRL THING ® ICEY JAYE ASCAP/Def Jam, ASCAP/Prinse Pawl, BMI) 70 I'LL BE GOOD TO YOU (Spruill, ASCAP/MCA, ASCAP) One, ASCAP/Chumpy, ASCAP)
ARISTA 2001 81 BROTHER'S GONNA WORK IT OUT (Def American, 6 IN A SEXY MOOD (Maird, BMI/Bocar, BMI/Music Of 73 RUB YOU THE RIGHT WAY (Flyte Tyme, ASCAP) WBM
@ 3117 | 5 | OWNLEE Eu[ © KWAME & A NEW BEGINNING BMI/Your Mother's, BMI) The World, BMI/John Whitehead, BMI) 8 SAVE THE FAMILY (Def Jam, ASCAP/Fearse,
ATLANTIC 82100 (C) 13 CAN'T STOP (Hip Trip, BMI/Kear, BM1) 75 ITCHIN' IN MY PANTS (Beat Seekers, ASCAP/Michi, ASCAP/Def American, BMI/Ron Dean, ASCAP)
FAME 90 DAVID BOWIE WITH QUEEN LATIFAH 87 CAN YOU GIVE ME WHAT | WANT (Black Lion, ASCAP) 54  SHAKE IT UP! (Thritler Milier, ASCAP/MCA,
12 | 12 | 14 | 7 | Rekoseles/emi©) ASCAP/Captain 2, ASCAP/ Joymel, ASCAP) WBM & FT'S TIME (Marvin L Winans, ASCAP/For Our ASCAP/Bernard Wright, BMI/Screen Gems-EMI,
49 COME BACK TO ME (Black Ice, ASCAP) WBM Chikdren, ASCAP/Donril, ASCAP/Zomba, ASCAP) BMI/Chinese, BMI) WBM
@) 21| 2| 3 | UNTOUCHABLE © ® ABOVE THE LAW 43 COME IN (Wild Honey, ASCAP/Lunacy, 17 | WANT IT NOW (Better Nights, ASCAP/Pri, ASCAP) 45 SHE AIN'T WORTH IT (Tom Sturges, ASCAP/Chrysalis,
— ASCAP/Duncanne Hille, BMI) WBM ASCAP/Bobby Brown, ASCAP/Unisity, ASCAP/EMI
il a1 || 7 PRl SLLISAJOKE e © PUBLIC ENEMY 60 COULD THIS BE LOVE (Robi-Rob, ASCAPVirgin, 12 1 WONDER WHO SHE'S LOVING (CBS, ASCAP/Sister April, ASCAP) HL/CLM
ASCAP) CPP Teresa, ASCAP/Nutstya, ASCAP/Bridgeport, BMI) 50 SHE'S MINE (Cal-Gene, BMI/Virgin, BMI)
15|16 | 18 | 9 | MENTIROSA @ MELLOW MAN ACE 15 DO IT (ONE MORE TIME) (Epic/Solar, BMI/Saba 7, 42 JERK OUT (Tionna, ASCAP/WB, ASCAP) WBM % SHOW ME (WB, ASCAP/E/A, ASCAP/Make It Big,
© BMY) 91 JUNGLE BASS (Mash-A-Mugg, BMi/Enemy, ASCAP/Chicago Bros., BMI/Warner-Tamerlane, BMI)
16 8 9 13 “B” GIRLS @ YOUNG AND RESTLESS 31 DO ME (Willesden, BMI/Low Key, BMI/Baledat, BMI/Island, BMI/Basl-Worl, ASCAP/Catfishing Hit, WBM
BANIISC 056 (C) BMI/Slik Star, ASCAP/Unicity, ASCAP) BMI/Irving, BMI) 62 SONGS OF LOVE (Amazement, BMI)
17 2 19 7 THE WOMAN IN ME @ SILK TYMES LEATHER 89 DON'T ASK MY NEIGHBORS (WB, ASCAP/Unichappell, 21 LAY YOUR TROUBLES DOWN (Angel Notes, 11 STAY (Kaptain K, ASCAP/MCA, ASCAP/TuTu,
GEFFEN 0-21506 (C) BMI) ASCAP/WB, ASCAP) WBM ASCAP/Zomba, ASCAP)
ON THE ROAD AGAIN © AUDIO TWO 22 DONT WANNA FALL IN LOVE (Radical Dichotomy, 83 LET ME BE YOUR LOVER (Prohibited, BM1/Fresh 48 STEP BY STEP (Maurice Starr, ASCAP/EMI April
18 | 22 | 16 [ 7 | FirsTPRIORTY 0-96494/ATLANTIC (C) BMI) WBM Force, BMI) ASCAP) HL
U 6 DOOWUTCHYALIKE (GLG Two, BMi/Puphowyalikeit, 39 LET THE RHYTHM HIT 'EM (EM! Blackwood, BMI/Eric 71 TAKE ME NOW (Fields-Write, BMI/Eighty Eight
19 | 15|10} 1 f&'%fg,’g}?}.’m BAG (O # NICE & SMOOTH BMI) B & Rakim, ASCAP) Hundred, BMI/Ptah, BMI)
= TG 88 DO YOU REALLY WANT LOVE? (Bright Light, 74 UES (Two Tuff-Enuff, BMI) 27 TALK TO ME (All Baker's, BMI/Monteque,
?
2 | 197 20 QB WHAT U WAITIN 4°? ¢ JUNGLE BROTHERS BM)/Babyface, BM/Music Corp. Of America, 100 LIFT EVERY VOICE AND SING (Edward B. Marks, BMI/Delvan, BMI) CPP
BMI/Bruce Purse, ASCAP/WB, ASCAP) BMI) M THIS IS LOVE (Zomba, ASCAP)
@| u|—| 2 GOD MADE (%‘)E FUNKE # KOOL MOE DEE 24 A DREAMS A DREAM (Jazzie B, ASCAP Virgin, % LOVE HIGH (Johnnie Mae, BMI/Willesden, BMI) 41 TOMORROW (A BETTER YOU, BETTER ME) (Kidada,
ASCAP/EMI April, ASCAP/Law, PRS) CPP/WBM 6 MAKE YOU SWEAT (WB, ASCAP/E/A, ASCAP/Keith BMI/Warner-Tameriane, BMI/Hee Bee Dooinit,
@ 2 2 4 U TREAT ME RIGHT ¢ THE UBC 98 DRIVING (Complete, BMI) Sweat, ASCAP/Rew, ASCAP/Vertim, ASCAP/Whole ASCAP/WB, ASCAP/Black Chick, ASCAP) WBM
EMI56164 (C) 76 EVERYBODY EVERYBODY (Lombardoni, Nine Yards, ASCAP) WBM 94 TOUCH ME UP (Avid One, ASCAP/Unicity,
P2 17 12 2 THE HUMPTY DANCE 4 @ DIGITAL UNDERGROUND ASCAP/Edizioni, ASCAP/Musicali, ASCAP/Intersong, 32 THE MASTER KEY (Colgems-EMI, ASCAP/Multi Culler, ASCAP/Zubaidah, ASCAP/Sabby Ninny, BMI)
TOMMY BOY 944 (C) (M) ASCAP) ASCAP/CBS, ASCAP) WBM 9 U CAN'T TOUCH THIS (Jobete, ASCAP/Stone City,
THE GIRL THAT | HATE POISON CLAN 55 FEELS GOOD (Tony Toni Tone, ASCAP/Pri, ASCAP) 51 MERCY MERCY ME (THE ECOLOGY) (Jobete, ASCAP) ASCAP/Stone Diamond, BMI/Bust-It, BMI) CPP
29 | — | 2 | sKYyWALKER146 () (M) 28 FOR THE LOVE OF YOU (CBS, ASCAP/Maurice White, 47 MIDNIGHT LOVE (Harrindur, BMI/Pure Delight, 7 UNTIL YOU COME BACK TO ME (Jobete,
SPELLBOUND © K.SOLO ASCAP/MCA, ASCAP/Sac-Boy, ASCAP/Starlight, BMI/Tortoise Feather, BMI/Thor, BMI/Ensign, BMI) ASCAP/Stone Gate, BMI)
@ 26 | 28 3 ATLANTIC 86198 (C) ASCAP/Bust-it, BMI) 8 MONEY (Epic/Solar, BMI/Bama Sweet, ASCAP/Bigg 19 VISION OF LOVE (Vision Of Love, BMI/Been Jammin',
T o o DEF DAMES 40 FRIENDS' ADVICE (DON'T TAKE IT) (Stone Diamond, Kidd, ASCAP) BMI)
% | 25| 23| 4| SENTOF o BMI/Fel The Beat, BMI/AMH Kid, BMI) 82 MY BABY'S HOUSE (Boe Germaine, BMI) VOGUE (W8, ASCAP/Bleu Disque, ASCAP/Webo Gi,
92 A FRIEND (Donril, ASCAP/Zomba, ASCAP) 46 MY GIRL (Crazy People, ASCAP/AImo, ASCAP/Jack ASCAP/Lexor, ASCAP) WBM
@D| 8 | — | 2 | CALLMEDNICE # D-NICE 3 GHETTO HEAVEN (EMI Blackwood, BMI/Vermal, The Mack, ASCAP) 36 WAIT FOR ME (EMI Blackwood, BMI/ATY, BMI/Irving,
JIVELISLARCALC) BMI/EMI April, ASCAP/LeoSun, ASCAP/Maanami, 58 MY HOOPTIE (Locked Up, ASCAP) BMI)
28 | 18 | 13 | 10 | RAISETHEFLAG @ X-CLAN ASCAP) 26 MY KINDA GIRL (Hip Trip, BM1/Kear, BMI/Greenskirt, 16 WATCHING YOU (Cotillion, BMI/Warner-Tamerlane,
ATH & BWAY 487/ISLAND (©) 80 GIRL DANZ WITH ME (Strick-Lick, ASCAP/Mikel BMI) HL BMI) WBM
@) ROCK DIS FUNKY JOINT @ POOR RIGHTEOUS TEACHERS Maco, ASCAP/Nerose, ASCAP) 2 MY, MY, MY (Kear, BMI/Epic/Solar, BM1/Tree, 18 WE CAN MAKE IT ALRIGHT (EM! Blackwood,
30 | — | 2 | promerzacs 44 GOD MADE ME FUNKE (Willesden, BMI) BMI/Greenskirt, BMI) BMI/Good Choice, BMI/C Dub, ASCAP/Rockwood,
e 10 GOOD LOVE (Gradington, ASCAP/Ronnie Onyx, § NICETY (Ruthless Attack, ASCAP) BMI)
w |z |23 ]| B4 To RIS CREGORY DY SIDFa NN EFRES ASCAP) 37 NOT ON THE OUTSIDE (Gambi, BMI) 34 WERE ALL IN THE SAME GANG (The West Coast Rap
52 GOTTA GOOD THING (Trycep, BMI/Willesden, BMI) 79 OBSESSION (Virgin, ASCAP/Command Performance, All-Stars, BMI)
Products with the greatest sales gaips this week. ® Videoclip availability. ® Recording Industry 72 HAVE YOU SEEN HER (Unichappell, BMI/Bust-It, BMI) 67 WHAT YOU DESERVE (Warner-Tameriane,
Association of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of BMI) HL ONE MILE FROM PARADISE (Peljo, BMI/Bernard, BMI/Thumpin’, BMI)
1 million units. Catalog no. is for 12-inch vinyl single. (C) Cassette single availability. (M) Cassette maxi- 84 HEAVEN (CRGI, BMI) BMI) 23 WHY YOU GET FUNKY ON ME (FROM HOUSE PARTY)
singie availability. (CD) Compact disk single availability. 35 HOLD ON (Two Tuff-Enuff, BMI) 71 OOH LA LA () CAN'T GET OVER YOU) (Maurice Starr, (Virgin Songs, BMI/Cal-Gene, BMI)

ASCAP/EMI April, ASCAP) HL

YOU CAN'T DENY T (Big Life, PRS)
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ACT LIKE YOU KNOW: “You Can’t Deny It” by Lisa Stansfield (Arista)
jumps 4-1 and makes a dramatic 8-4 increase in retail rank. The No. 1 re-
ported retail single is “All I Do Is Think Of You” by Troop (Atlantic).
“Deny It” is not No. 1 in its airplay rank, either: It is No. 2. “My, My, My”
by Johnny Gill (Motown) jumps 4-1 in radio rank and 12-8 in retail rank.
The top 100 singles are in order according to total points, so it’s possible to
earn the top spot though neither radio nor retail ranks No. 1.

Next week the chart may change in one of two ways. The Stansfield sin-
gle should continue to grow. It is just beginning to receive No. 1 reports
from radio, which normally indicates that the record has not peaked. It is
No. 1 at 12 stations, including KKDA Dallas; KMJJ Shreveport, La.;
WQOK Raleigh, N.C.; and WDAS Philadelphia. It has top five reports from
48 other stations; 75% of the 101-station panel continue to move it up.

On the other hand, “My, My, My” has made a dramatic display over the
last six weeks. No. 1 reports are listed by 20 stations, including WRKS
New York; WOWI Norfolk, Va.; KHUL Memphis (formerly KRNB); and
KPRW Oklahoma City. It is on 101 stations, adding WEBB Baltimore; 44
stations list it top five and 89 are showing upward movement.

HOW HOT IS IT? “Make You Sweat” by Keith Sweat (Vintertainment)
jumps 10-6. The radio point gain was second only to “My, My, My.” It is on
94 stations; the adult-oriented stations are still holding out. It already has
No. 1 reports from WQQK Nashville and WHJX Jacksonville, Fla. It has
top five reports from 30 stations and top 10 reports from 29 others. It re-
ceives strong reports nationally. Stations in the Northeast and Mid-Atlantic
regions are representative of how strongly the single is developing: WILD
Boston (16-9); WDKX Rochester, N.Y. (10-3); WNHC New Haven, Conn.
(21-7); WBLS New York (16-5); and WXYV Baltimore (23-9).

7]

CAN "T STOP” by After 7 (Virgin) leaps 20-13. Its chart movement has
been as sweet as the song itself. It gained 20 dealers, which moves it up 10
places in its retail rank. It made siginificant gains at radio and is on 98 sta-
tions. Top-charted reports are developing. At WZAK Cleveland, it moves 5
3; also in Cleveland it moves 74 at WIMO-FM. At WYLD New Orleans it
jumps 9-4. It is listed at No. 5 at three stations: WAMO Pittsburgh, KMJQ
Houston, and WQOK Raleigh. Sixteen stations list it top 10.

SWITCH HITTER: The debut week for a single is usually when the larg-
est number of radio reports come in. “Come Back To Me” by Janet Jack-
son (A&M) makes its biggest impact in its second week on the chart: 60 of
its 86 total stations report new activity as it flies 83-49.

BIG NUMBERS: There are 96 current reports on “Jerk Out” by the Time
(Paisley Park). “I'll Be Good To You” by Najee (EMI) gains 28 stations for
a total of 61. “Feels Good” by Tony! Teni! Toné! (Wing) totals 79 stations,
gaining 31. “She’s Mine” by Basic Black (Motown) gains 20 stations for a
total of 64. “Songs Of Love” by Frankie Beverly & Maze (Warner Bros.)
picks up 18 reports, totaling 60 stations. “Rock Dis Funky Joint” by Peor
Righteous Teachers (Profile) nets 15 new reports, for a total of 52.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS DDS DS ON
20 REPORTERS 26 REPORTERS 55 REPORTERS 101 REPORTERS

COME BACK TO ME
JANET JACKSON a&m 9 15 36 60 86
LIES
EN VOGUE atLanTIC 10 14 18 42 42
BROTHER'S GONNA WORK, . .
PUBLIC ENEMY DEF Jam 8 10 21 39 39
HAVE YOU SEEN HER
M.C. HAMMER cariToL 6 7 22 35 42
FEELS GOOD
TONY! TONI! TONE! wing 9 7 17 33 79
I'LL BE GOOD TO YOU
NAJEE emt 4 s 19 28 61
DO YOU REALLY WANT. ..
MELBA MOORE cariToL 3 3 16 22 23
A FRIEND
THE WINANS QwesT 74 3 11 21 26
SHE’S MINE
BASIC BLACK moTowN 5 3 12 20 64
WHEN WILL | SEE YOU AGAIN
BARRY WHITE asm 2 5 12 19 23

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

BILLBOARD'’S ESSENTIAL
REFERENGE GUIDES

Billboard Directories are indispensable reference sources.
They are, in fact, the main sources of vital information

for the entire Music/Record/Tape and
Video industries.

International Buyer’s Guide — 1990 edition.
The Worldwide Music and Video Business to Business
Directory. Listings include name, key people, address,
phone number and marketing information of record and
video companies, music publishers, distributors, acces-
sory manufacturers and suppliers. Also manufacturers
and wholesalers of hardware, software and accessor
ies for Compact Disc, Video Disc, Video Cassettes
and Video Games. $70.00

International Talent & Touring Directory — 1990
edition. The source for U.S. and international talent,
booking agencies, facilities, services and products.
Used by everyone who buys and books talent -
promotes and manages tours.  $64.00

International Recording Equipment and Studio Directory - 1990 edition.
All the information you need on professional recording equipment, recording

studios and recording studio equipment.  $37.00

international Manufacturing & Packaging Directory for the CD, Record
and Audio/Video Tape Industries. 1990 edition. Professional services and
supplies for record and video manufacturers, audio and video manufacturers,
audio and video tape manufacturers, video program suppliers and buyers,
video music producers and production facilities. $32.00

Country Music Sourcebook - 1990 edition. Radio stations, performing
artists, booking agents, personal managers—everyone involved in Country
Music. $33.00

(All prices include postage & handling)

L L L L L L L L L L L LT

DIRECTORIES ORDER FORM
Billboard Directories ® P.O. Box 2016 ® Lakewood, NJ 08701

# Copies Amount
International Buyer's
Guide - $70.00

8230-8020-X

International Talent &
Touring Directory - $64.00

Name -~

Company Name

Address B 8230-8016-1

. Country Music
SRS R o o Sourcebook - $33.00 =
Telephone = 8230-8031-5

international Recording

Enclose check or money order or charge to your credit card: Equipment and Studio

0O American Express 1 MasterCard 0O VISA Directory - $37.00 =l
8230-8017-X
Card # = Exp. Date International Directory of
Signature - Manufacturing & Packaging

for the Record & Audio/Video
Tape Industries - $32.00
8230-8030-7

Add appropriate sales tax in NY, NJ, CA, TN, MA, iL, & Washington. DC
Foreign & Canadian orders payable in U.S. funds only.

Call TOLL-FREE 1-800-223-7524 (IN NY State 212-536-5174)

) (Please include an additional $5.00
Toll-Free Number for Directory Orders Only

per book for foreign orders.) BDBR0100
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TR "CLUB PLAY [:[¢[.]  12INCH SINGLES SALES

% 2 ; Q% TITLE Compiled from a national sample of dance club playlists. ARTIST % 2 ; Q% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST

= - o | ¥O | LABEL & NUMBER/DISTRIBUTING LABEL - ] o | FO5 | LABEL & NUMBER/DISTRIBUTING LABEL

. * % NO.1 % * * % NO.1 & &
\ i:‘ | 2 8 DON'Y YOU LOVE ME 4TH & B'WAY 440506-0/ISLAND 1 week at No. 1 @ 49ERS | @ 3 3 10 THE POWER ARISTA AD1-2014 1 week at No. 1 @ SNAP

2 1 11 HOLD ON ATLANTIC 0-86234 @ EN VOGUE 2 2 2 8 U CAN'T TOUCH THIS capIiTOL v-15571 & M.C. HAMMER

3 4 8 7 THIS BEAT 1S TECHNOTRONIC SBK v-19709 o o ® TECHNOTRONIC 3 _1—- 1 13 | HOLD ON ATLANTIC 0-86234 @ ENVOGUE
@ 6 14 5 A DREAMS A DREAM/COURTNEY BLOWS VIRGIN 0-96469 @ SOUL Il SOUL 4 4 6 10 BAD OF THE HEART COLUMBIA 44 73177 @ GEORGE LAMOND
@ 8 20 4 YOU CAN'T DENY IT ARISTA AD1-2024 - o @ LISA STANSFIELD @ 7 17 4 A DREAMS A DREAM/COURTNEY BLOWS VIRGIN 0-96469 @ SOUL 11 SOUL i
@ 7 15 1 THE LOVER WHO ROCKS YOU (ALL NIGHT) REPRISE 0-21524/WARNER BROS. @ INDIA @ 8 11 10 WHAT U WAITIN 4? WARNER BROS. 0-21553 OINGLE BROTHERS
@ 14 21 8 | CAN'T HOLD BACK ATLANTIC 0-86192 @ DOUG LAZY 7 6 5 10 THAT'S THE WAY OF THE WORLD FFRR 886 981-1/POLYDOR - @ D-MOB WITH CATHY DENNIS

8 9 17 6 - TALKING WITH MYSELF (REMIX) MERCURY 875 215-1 o @ ELECTRIBE 101 8 10 13 10 GHETTO HEAVEN ATLANTIC 0-86238 @ THE FAMILY STAND- |

9 5 7 10 BAD OF THE HEARTI—COLUMBM 4473177 @ GEORGE LAMOND @ 11 18 5 THIS BEAT IS TECHNOTRONIC Bk v-19709 @ TECHNOTRONIC

10 11 16 7 BO—JNCE BACK mcCa 24018 ) @ ALISHA @ 13 23 6 THE LOVER WHO ROCKSTOU (ALL NIGHT) REPRISE 0-21524/WARNER BROS B @ INDIA

11 I 15 18 6 AMADO MIO/CRACK ATTACK CAPITOL v-15551 GRACE JONES ® 14 24 5 LET THE RHYTHM HIT 'EM MCA 24026 @ ERIC B. & RAKIM
@ 22 36 3 STAR SIRE 0-21558/WARNER BROS. o ) ERASURE @ 25 43 3! POLICY OF TRUTH SIRE 0-21534/WARNER BROS. DEPECHE MODE i
@ 24 41 3 POLICY OF TRUTH SiRE 0-21534/WARNER BROS DEPECHE MODE 13 5 4 11 VOGUE SiRE 0-21513/WARNER BROS. € MADONNA
30 | — 2 EVERYBODY EVERYBODY oscoustcn:N 2628-1-RD/RCA o BLACK BOX 14 9 8 -10_ 1 PUMP THAT BODY JivE 1337-1-J0/RCA f eMR LEE;

15 3 1 13 THAT'S THE WAY OF THE WORLD FFRR 886 981-1/ POLYDOR @ D-MOB WITH CATHY DENNIS 15 17 19 7 MENTIROSA/WELCOME TO MY GROOVE caPITOL V-15509 © MELLOW MAN ACE

16 17 19 7 RUB YOU THE RIGHT WAY MOTOWN MOT 4657 @ JOHNNY GILL 22 28 4 | MAKE YOU SWEAT ELEKTRA 0-66683 @ KEITH SWEAT

17 23 25 5 TAKE_YOUR TIME/DON'T YOU MI{T MORE;\P!TOL V-15579 MANTRONIX @ 20 25 6 ! YOU CAN'T DENY IT ARISTA AD1-2024 @ LISA STANSFIELD
25 31 4 FX COLUMBIA 44 73186 ) @ A GUY CALLED GERALD 23 30 5 l SITTIN' IN THE LAP OF LUXURY WTG 41 73168/EPIC - @ LOUIE LOUIE

19 19 22 6 SUNSHINE/I FEEL LOVE SANDSTONE SSL 12-1 - FAX YOURSELF 19 21 22 8 | WHY YOU GET FUNKY ON ME (FROM “HOUSE PARTY") MOTOWN ;;1’-471 1 & TODAY

20 20 23 8 TALK ABOUT ROCKIN' CAPI;OL V-15574 2 GIRLS 27 33 5 DON'T YOU LOVE ME 4TH & B'WAY 440506-0/1SLAND - @ 49ERS
@ 28 33 4 COUNT TO THREE/GIVE ME YOUR HAND ENIGMA 7 75545-0 RED FLAG 21 12 1 13 RUB YOU THE RIGHT WAY MOTOWN MOT-4657 @ JOHNNY GILL

2 13 13 ] WHAT U WAITIN 47 WARNER BROS. 0-21553 7JUNGLE BROTHERS 2 18 15 7 GET DUMB! (FREE YOUR BODY) VENDETTA 75021-7037-1/A&M THE CREW

23 27 32 4 BROOKLYN-QUEENS DEF JAM 44 73187/COLUMBIA @ 3RD BASS 3 15 9 10 NICETY RUTHLESS 0-96480/ATCO & MICHEL'LE
31 38 3 PINEAPPLE FACE caPITOL V-15559 REVENGE 28 27 7 -GOOD LOVE mCa 24000 @ KLYMAXX
@ 3_2 39 3 BLACK BETTY EPIC 49H 73195 RAM JAM 25 19 16 11 THE POWER wiLD PITCH WP-1018 € POWER JAM FEATURING CHILL ROB G

* & & POWERPICK * % & 26 | 30 | 32 | 6 | BOUNCEBACKwca24018 @ ALISHA
37 — 2 DIRTY CASH MERCURY 875 803-1 THE ADVENTURES OF STEVIE V —1 % & POWERPICK & * &

27 21 24 5 INFINITY DECONSTRUCTION 2570-1-RD/RCA GURU JOSH (2—7) 40 —= 2 STAR SIRE 0-21558/WARNER BROS ERASURE

28 16 11 7 SITTIN' IN THE LAP OF LUXURY wTG 41 73168/EPIC o @ LOUIE LOUIE 28 31 29 8 THE BLUES winG 873 995-1/POLYDOR © TONY! TONI TONE!

29 34 40 4 MOMENTS IN SOUL zvx 627812 J.T. AND THE BIG FAMILY @ 37 45 3 WE'RE ALL IN THE SAME GANG waRNER BROS. 0-21549 @ THE WEST COAST RAP ALL-STARS

30 10 3 10 PUMP THAT BODY Jive 1337-1-J0/RCA @ MR. LEE 30 16 14 ] FAME 90 (REMIX) RYKO V-56163/EMI @ DAVID BOWIE WITH QUEEN LATIFAH

31 12 5 10 WILL YOU BE THERE ENIGMA 7 75550-0 CELEBRATE THE NUN 31 33 35 6 LOVING YOU LIKE CRAZY CUTTING 235 CORINA
@ 38— 43 3 | CAN HANDLE T sBK v-19705 MR. MIXI & SKINNY S(LOTLY | @ 34 37 4 YOU SHOULD KNOW BY NOW ATLANTIC 0-86186 CHRISSY I-EECE |
@ 41 — v MAKE YOU SWEAT ELEKTRA 0-66683 @ KEITH SWEAT @ 47 - 2 CAN'T HOLD BACK ATLANTIC 0-86192 & DOUG LAZY

34 18 6 10 FAME 90 RYKO v-56163/EMI @ DAVID BOWIE WITH QUEEN LATIFAH * * % HOT SHOT DEBUT * & &

35 33 35 5 STRIKE TO THE BODY/JACKHAMMER FICTION 873 849-1/MERCURY DIE WARZAU @ NEW = 1 EVERYBODY EVERYBODY DECONSTRUCTION 2628-1-RD/RCA BLACK BOX
@B6)| 43 | a7 3 TRUTH IS OUT OF STYLE NETTWERK 74005/IRS. MC 900 FT. JESUS WITH DJ ZERO 3% | 36 | 38 3 STEP BY STEP coLumaia 44 73376 © NEW KIDS ON THE BLOCK
@ 8 | — 2 GET CRAZY/CLAP YOUR HANDS JIVE 1346.1.JD/RCA WHITE KNIGHT | 4 | — 2 PINEAPPLE FACE CAPITOL V-15559 REVENGE
44 | 44 | 3 | THE WARNING/THE FINAL FRONTIER STRICTLY RHYTHM SR-1207 LOGIC 37 | 35 | 34 | 7 | HEADLIKE AHOLE rvr2614 @ NINE INCH NAILS

39 2% 9 13 THE POWER ARISTA AD1-2014 @ SNAP 38 32 21 9 GIRLS NITE OUT RCA 2546-1-RD @ TYLER COLLINS
4 | — | 2 CRAZY EARTH MUTE. BRAZIL IMPORT FORTRAN 5 39 | 26 | 12 | 12 | ALRIGHT (REMIX) A&M 75021-1235-1 ® JANET JACKSON

* * & HOTSHOTDEBUT * * & @ 48 47 3 WILL YOU BE THERE ENIGMA 7 76550-0 CELEBRATE THE NUN

41 NEW ) 1 WORLD POWER (LP CUTS) ARISTA AL-B536 SNAP 41 24 10 10 DON'T WANNA FALL IN LOVE WARNER BROS. 021526 @ JANE CHILD

42 NEW } 1 1 DON'T LOVE YOU (BUT | LIKE YOU) ACTIVE ACT-3065/SELECT ANNETTE TAYLOR 46 46 3 FIRST TRUE LOVE MmiCcMAC 537 : TIANA

43 49 45 3 THE BLUES WING 873 995-1/POLYDOR @ TONY! TONI! TONE! 43 38 31 8 RESCUE ME SLEEPING BAG 5LX-40155 RAIANA PAIGE

44 46 46 3 § SIT ON ACID wiNG 873 145-1/POLYDOR LORDS OF ACID 44 29 20 14 POISON mca 24003 @ BELL BIV DEVOE
@ NEW } 1 GOD TONIGHT curs v-77053 REAL LIFE 45 41 39 5 NOVEMBER SPAWNED A MONSTER SIRE 0-21529/WARNER BROS MORRISSEY
NEW } 1 I'LL ADMIT IT €PIC 49 73198 LAURIE SAUNDERS 46 45 42 3 YOU DO ME VIRGIN 0-96495 @ RYUICH! SAKAMOTO
NEWD | 1 | TELL ME SOMETHING mCa 24032 INDECENT OBSESSION | NEWD | 1 | CANTSTOP virain 096470 AFTER7 |

48 35 l 30 8 FOOLS GOLD SILVERTONE 13154-1.JO/RCA © THE STONE ROSES 48 39 J 40 4 STREET TUFF DESIRE 873 743-1/MERCURY @ REBEL MC & DOUBLE THE TROUBLE_
NEW)D 1 MANGOUS YE M BEAT Beat 002 i BOOM TRIBE NEW)D 1 COUNT TO THREE/GIVE ME YOUR HAND ENIGMA 7 75545.0 i RED FLAG |

50 28 1 28 6 YOU DO ME VIRGIN 0-96495 @ RYUICHI SAKAMOTO 50 50 I — o TAKE YOUR TIME/DON'T YOU WANT MORE CAPITOL V-15579 MANTRONIX

O Titles with the greatest sales or club play increase this week. # Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch

unless indicated otherwise. ©Copyright 1990, BPI Communications Inc. All rights reserved.

NAYOBE WILL FLOOR YOU.

She floored everyone with three high-impact dance hits in a row,
now she’s w1dcnmg her scope and hitting her stride with. ..

“I LOVE THE WAY YOU LOVE ME” }2”
Producer Deluxe-Teddy Riley Re-Mix Master—Da\ 1d Momlcs
from her WTG/] Epic debut album, “PROMISE ME.”

: NAYOBE. THE NEXT STEP. ON WTG/EPIC.

ment: Fover Enterprises *WTGS m Rug.

. Off

“Epic,” @ Reg. U.S. Par. & Tm. Off. by CBS Records Inc.© 1990 CBS Reconds Inc




DANCE IS

The Summer’s Sizzling For Everyhody Everyhody

“It ain't what you know, it's what
you feel."—Parliament ’75.

I.ET’S GET IT STARTED: This is
catch-up week. A spring cleaning for
summer, one could say. Some of
these tracks are ones you've proba-
bly been playing for a bit, while oth-
ers are fresh out the pack, as Shelly
‘Tunder’ would say. Black Box
makes its official stateside debut
with the thoroughly contagious “Ev-
erybody Everybody” (deConstruc-
tion/RCA). The track’s uplifting lyric

and vocal performance, accompanied
by a severe house-inspired rhythmic
base, serves almost as a dance floor
magnet. Definitely has the potential
to catch fire with pop radio ... Al-
ready a smash in the U.K. and show-
ing early signs of similar club success
stateside is Stevie V’s house-ish
“Dirty Cash” (Mercury). The David
Morales-mixed gem sports quite the
hook both musically and lyrically,
with the less cluttered “Sold Out”
mixes being the faves ... Was (Not
Was) is back in action with a tasteful
and timely treatment of the Tempta-

DANGE | .

TRAX

by Bill Coleman

tions” classic “Papa Was A Rolling
Stone” (Chrysalis). Remixes come
courtesy of Richie Rich and S&P
Jervier, with a guest rap by G Love
E. Soulful, funky, and very much
Was ... An act that this columnist

ARTIST DEVELOPMENTS

AGGRESSIVE NAILS

Aggressive Nails originated as
the brainchild of Trent Reznor.
Based on the strength of demos
recorded during a one-year period
in a Cleveland studio, TVT Records
signed the lone Nail. The company
proceeded to send Reznor to New
York and Los Angeles to record
with producers Flood, John Fryer,
Keith LeBlane, and Adrian
Sherwood (Tackhead). After the
release of his album debut, “Pretty
Hate Machine,” Reznor assembled
the band with which he has been
touring since midwinter, with
months more to go. The singles
“Down In It” and the most recent
“Head Like A Hole” (which has
sold a surprising 40,000 copies)
have attracted alternative radio
and club play, while “Pretty Hate
Machine” has reportedly sold some
170,000 copies.

“I did this myself because
initially I didn’t have anybody to
bounce ideas off of,” notes Reznor.
“The type of music that usually
comes out of this area is not really
what Nine Inch Nails is like. It just
became so frustrating. After I
realized that working by myself
wasn’t such a bad thing it became
a unique way to work. It was a lot
more work and it took a lot longer,
but the result was more satisfying
to me.”

Perhaps this is because Reznor’s
tastes are somewhat difficult to
define. “I'm a keyboard player and
I've always liked electronic-based
music. It became interesting to me
when some groups started taking
that into a very aggressive

HOT DANCE
BREAKOUTS

CLUB PLAY

GETTING CLOSER NITZER EBB GeFreN
STEP ON HAPPY MONDAYS ELEKTRA
WARNING ADEVA capiToL
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situation rather than a wimpy pop
direction. I like the misuse of
technology and getting away from
‘if it’s a rock band it has to have
drums, bass guitar, etc.’ I like
using new technology in an
unusual fashion. Strangely, the
live show has turned much more
aggressive, harder than it is on the
album.”

The songs on ‘“Pretty Hate
Machine” embrace dark
viewpoints. “I turned introspective
and made it a small-scale personal
record, about things that were
bothering me. There are certain
themes that come up again—
disillusionment with religion in
general is one. General coming-of-
age angst themes—nothing new.”
Will Reznor’s next album lighten
up? “There’s new problems now
that I can punish everybody with,”

he says.

“It shocked me that the album
has done as well as it has for the
type of music that it is. There was
never any pretense of ‘hey, we
have to sell this many records.’
That’s one of the reasons I wanted
to go with an independent label.
One thing that was frustrating for
the label was that as the album
started picking up, there was
really no radio-oriented single that
was mainstream enough to appeal
to the modern rock charts. My
whole theory on radio is if I can
bend their format a little bit to
include me, great, but I'm not
going to cater to them.” The new
single will be “Sin,” remixed by
Sherwood and LeBlane, backed
with a cover of Queen’s “Get Down
Make Love” remixed by Al
Jourgenson. WENDY BLATT

Making great inroads and impact
on both the club and alternative
levels is the hard-driving single
“Pineapple Face” by recent U.K.
export Revenge. If that single has
a familiar ring and pulse to it, then
perhaps it's the distinguished
presence of bassist Peter Hook,
who has played a prominent role in
the makeup of such stalwarts as
Warsaw, Joy Division, and New
Order.

Fellow Manchester, U.K., resi-
dents Dave Hicks (guitar) and
Chris ‘““CJ”’ Jones (keyboards)
complete the threesome, which
has made its Factory/Capitol de-
but with the acclaimed album

REVENGE: From left, Dave Hicks, Chris Jones, Peter Hook.

NEW ON THE CHARTS
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“One True Passion.” Says Hook of
this new venture, “I'm working
with two other people and the
songs are co-written. To say this a
solo project is to demean it. It
makes it seem like it’s more me
than them, and that isn’t the case.
I realized early on it's pretty bor-
ing working on your own.”

What of his longstanding asso-
ciation with New Order? Hook
says, “The whole idea of New Or-
der taking this time off was
planned long ago. No one knows
what's going to happen, and that’s
the beauty of it. It’s very New Or-
der—very Factory.”

BILL COLEMAN

has had the pleasure of working
with, Deee-lite, makes its debut with
the double-sided single “Groove Is In
The Heart”/ “What Is Love?” (Elek-
tra). “Groove” is, well, very groovy.
A house-paced track with a hip-hop
sensibility featuring guest appear-
ances by Bootsy Collins, Q-Tip (of A
Tribe Called Quest), and the Horny
Horns (Maceo Parker and Fred
Wesley). “What” maintains a very
esoteric underground house vibe
with a hip-hop pace and a truly in-
spired mock French vocal from vocal-
ist Lady Miss Kier. Unusual but very
cool.

New mixes of “Never Stop” (In-
stinet, 212-727-1360) by K Collective
are now available. The gorgeous
R&B/pop track merits a listen, espe-
cially from radio programmers. If it
were the new George Michael you'd
be on it already ... Beats Interna-
tional brings the beats back with a
fave from its “Let Them Eat Bingo”
called “Won’t Talk About It” (Elek-
tra). New mixes by ringleader Nor-
man Cook, Frankie Foncett provide
the beat heavy downtempo track
with added dance floor spice ... Hot
U.K. rap duo She Rockers merits
your attention with its latest, “Do
Dat Dance” (Jive). The cut was pro-
duced by Jo “Technotronic” Bo-
gaert, so naturally it emotes his out-
fit’s techno textures. The Rockers’
on-the-money delivery is what ele-
vates the hip-house gem from being
merely another Bogaert track and
could charm club and radio program-
mers alike ... A favorite cut of the
week is “Keep On Pumpin’ It Up”
(SBK One) by Freestyle Orchestra
Featuring D’Borah. A hot house

track with elements of freestyle
tossed in for flavor, which entices.
D’Borah’s vocals shine as well ...
Nayobe makes her major-label debut
with the long-awaited “I Love The
Way You Love Me” (WTG/Epic) pro-
duced by Teddy Riley and remixed
by David Morales. The R&B club
track marks a pleasant departure for
the stellar vocalist and bodes well for
the forthcoming album project
“Promise Me.”

Fave Liz Torres is back with her
nasty self singing “If U Keep It Up”
(Jive). The Robert Clivilles/David
Cole-produced cut continues in the
vein of Torres’ traditional “sexy atti-
tude house” with new elements. Note
the flip “Music” (which for some rea-
son isn’t on the promo 12-inch sin-
gles). With the right setup this queen
could definitely rule—she already
has an amazing cult following . ..
Hispanic West Coast-based female
trio Tres makes an impressive debut
with “I Can’t Hang Any Longer”
(Priority, 213-467-0151). The singing
and songwriting siblings deliver a
tasty freestyle-inspired track with
great potential to tickle the program-
ming lists at a number of radio sta-
tions as well as clubs. An act to watch
... Joy Winter offers her most satis-
fying release to date with “In Time
You'll See” (Epic/CBS Associated).
Produced and co-written by Stevie B,
this pop/dance confection is yet an-
other in this week’s many offerings
with club and radio appeal. The “B”
personality is quite prevalent and
should delight those who have taken
to his pop sensibilty with the added
presence of Winter.

PROMOTIONAL
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Baker Issues Mature ‘Gompositions’

Singer’s Success Paves Way For Peers

E BY DAVID NATHAN

DETROIT—Seven million U.S. al-
bum sales and six Grammy Awards
after the 1986 release of her now-
classic “Rapture,” Anita Baker has
claimed the status of superstar
among black music and pop audi-
ences worldwide.

And at this moment, Baker is real-
ly cooking—not onstage or in the stu-
dio, but in the kitchen of her Detroit
home. She is preparing dinner for
herself and husband, Walter Bridge-
forth, taking time out at home during

With her success,
labels have given
more attention to

female vocalists
with adult appeal’

a extensive tour that traverses the
country and includes dates in Europe
and Japan.

“When I started thinking about do-
ing a new album,” she says, “the
main thing I was concerned with was,
‘How do I do something different and
yet maintain my style?’ What I came
up with was the idea to change the
way I recorded my music.”

Serving again as executive produc-
er and working once more with Mi-
chael J. Powell, who produced her
two previous Elektra Entertainment
disks, “Rapture” and its best-selling
follow-up, “Giving You the Best That
1 Got,” Baker decided to record most
of her vocals ‘live’ with a rhythm sec-
tion—a technique more commonly
used by singers in the '60s and the
early '70s. The result is “Composi-
tions,” Baker’s latest work, which ar-
rives at retail Tuesday (3). It is an al-
bum that strongly reflects Baker’s
creative growth as a consummate vo-
calist and songwriter.

“Something happens when T work
‘live,’ and 1 wanted to capture the
same energy on the album,” says
Baker, who was involved in writing
on seven of the new album’s nine
cuts—thus the disk’s title.

IN THIS SECTION

Words & Music: When Covers Were King

Denver Hosts 3rd Music Fair

Yanni, Dallas Symphony In AIDS Benefit

“Once we decided to record this
way, we had to find the musicians
who could do it,” she says. Working
with such stalwart players as Nathan
East, Greg Phillinganes, and Steve
Ferrone, among others, Baker says
that recording ‘‘Compositions”
proved to be an exhilirating experi-
ence. “I'm the kind of person who’s
very methodical and focused: I like to
have everything planned out when
I'm recording. For me, writing songs
as we were working on the album
was something I'd never done be-
fore—it was risky. Songs like ‘No
One To Blame,” ‘Lonely,” and ‘Perfect
Love Affair’ were written while we
were recording this record. But re-
cording the way we did with me sing-
ing while the musicians were playing
gave me a confidence I never knew I
had.” Baker worked closely with
Powell’s assistant, Vernon Fails, who
has played and written material for
each of Baker’s two previous disks.
He “gave me some piano lessons! We
did preproduction arrangements for
the material right here in my living
room.”

Baker takes a break from dinner
preparations to reflect on the musical
direction of “Compositions,” for the
most part a softer and more jazz-in-
flected disk, regarded by some as cre-
atively even more adventurous than
her earlier work.

“This album may not seem as ac-
cessible to people the first time they
hear it,” Baker says. “It may take a
few listens for it to sink in.”

Baker collaborated with Powell
and Fails on three songs; with Gerald
Levert and Marc Gordon from Levert
on “Whatever It Takes”; with writer
Joel Davis, who also wrote the Baker-
Howard Hewett duet “When Will It
Be?” for Hewett’s current Elektra al-
bum; and with Fails on the infectious
“No One To Blame.”

“Seven of the nine songs are sin-
gle-worthy,” says Baker. “ ‘Lonely’
and ‘Love You To The Letter’ are
the exceptions.” She decided early
on to make ‘“Talk To Me” the first
single “because it was one of the
first things we did that I really
liked.”

The singer praises Elektra for the
support she received during the re-

Alias Makes Name For Itself On Chart
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cording process for the album: “It’s a
testament to the kind of company
Elektra is that I went six months
over the original delivery date and
any other company would have taken
the project away from me. Once we

Sunsplash Stars. After several sellout dates on the West Coast leg of their tour,
with ticket and merchandising sales passing the $1 million mark, artists on the
Reggae Sunsplash *90 tour have reason to smile. Gathering backstage at the
Santa Barbara County Bowl, from teft, are MC Tommy Cowan, Winston Rodney
{aka Burning Spear), Freddie McGregor, Shinehead, Shelly Thunder, “Lady” Marcia
~Griffiths, and Daddy “U” Roy. With Spear, Thunder, and Griffiths on Island/Mango
Records and Shinehead on Elektra, major label execs credit the tour for retail
action on their artists’ latest releases. The tour, which arrives at the Reebok
Riverstage in New York July 8, is booked by John Huie of International Creative
Management with Nice Man Merchandising handiing merchandise sales.

(Continued on page 30)

COULD THEY FILL the place? Less than a week
before the rally for Nelson Mandela at Yankee Sta-
dium June 21, music biz skeptics were posing that
query as they noted the lack of top acts committed
to the hastily scheduled event.

But by 8 p.m. on that warm, first evening of sum-
mer, the crowds were streaming through the stadi-
um gates as Melba Moore’s voice carried “Lift Ev-
ery Voice And Sing” and “The Star Spangled Ban-
ner’’ through the night air. The artists, recruited at
the last minute by promoter Ron

Artists Add Music To Mandela’s Message;
Young, Grazy Horse Reunite, Ghicago Jams

Concrete Blonde in Philadelphia July 11 and New
York July 12 ... Joe Ely’s house-scorching sets
have been well documented in these pages, most re-
cently during the South By Southwest conference in
Austin, Texas (Billboard, March 31). Signed to Vec-
tor Managment in Nasvhille, Ely got talk started
about a new label deal with his June 14 show at the
Lone Star Roadhouse in New York . . . David Bowie
boosted the prospects of Frankly Scarlett by fea-
turing the Dallas duo as openers during the Dallas
and Houston stops on his current

Delsener, using the stage and
P.A. donated by Billy Joel, were
introduced in stirring fashion by
Harry Belafonte and offered up
musie for these masses: The hot
salsa of Willie Colon, the bril- b
liant calypso of the Mighty Spar- ¢

row, the blend of Zulu rhythms

tour.

ON THE BEAT: With their own
new album, “Left For Dead,” due
on Sisapa Records, Crazy
Horse—bassist Billy Talbot,
drummer Ralph Molina, and new

and Western pop from Johnny
Clegg & Savuka. An older, white
woman in an evening dress
danced across the aisle from a young black man in a
dashiki. And with the first, forceful, rhythm chord
on her acoustic guitar, Tracy Chapman, alone on
the stage, masterfully held the stadium rapt, sing-
ing her single “Born To Fight” and her tribute to
the African National Congress leader, ‘“Freedom
Now.”

The Yankee Stadium event, like the rallies and
concerts planned in other cities to mark Mandela’s
visit (Billboard June 30), reaffirmed the link be-
tween the musical community and the anti-apartheid
struggle to which veterans like Belafonte could give
long testimony. It recalled the genre-mixing magic
of efforts such as the 1985 “Sun City” single and al-
bum organized by Steven Van Zandt and Artists
United Against Apartheid, and the Mandela tribute
concerts in London in 1988 and this past April.

But the night also confirmed that the musicians—
for all their power and appeal—could not upstage
one T1-year-old man and his message of hope. The
pundits may well debate the specifics of the ANC’s
politics. But the people, who carried children from
subway cars to the stadium’s upper decks, who
filled the five-dollar seats while the well-heeled or
well-connected sat below, who deal everyday with
New York’s own subtle version of apartheid, wanted
only to share in Mandela’s vision of courage and per-
sistence as they sang with Chapman: “Free . . . free
... freedom now.”

ON THE ROAD: Steve Wynn has launched a
month-long tour supporting his current Rhino Re-
cords disk, “Kerosene Man,”” which has spawned the
top 10 modern rock hit “Tears Won't Help.” Con-
trary to an earlier report, Wynn is headlining the
tour on a bill with the Sidewinders. He’ll open for

by Thom Duffy

singer Sonny Mone and guitarist
Matt Piucci—are back in the stu-
dio with longtime cohort Neil
Young for their first disk with Young in four years.
No release date is set yet . . . ASCAP and Lawyers
for the Creative Arts were the sponsors of Chica-
go’s Band Jam June 14-15 at the Traffic Jam club,
showcasing Chicago and Midwest acts including
Jewel Fetish, the Bad Examples, Mink Cafe, Tues-
day’s Child, Dustin Parker, Vesper Sparrow, S.E.
Buchanan, and Skinny Bones. Entertainment at-
torney Linda Mensch organized the showcases and
Screen Magazine provided additional media spon-
sorship . .. Via entry blanks in recent issues of Bill-
board and the current issue of Musician magazine,
Don Kirshner’s Tanqueray Rocks Talent Contest
hopes to uncover new acts. Six semi-finalists will
win $500 each and a showcase in Nashville or Los
Angeles. Two finalists will compete at an Oct. 17
showcase in New York for a $5,000 grand prize,
$2,500 toward studio time, and consultation with
Kirshner.

DON’T TAKE THEIR GARBAGE: Pressing its
campaign against the 6-by-12-inch CD longbox, the
Ban The Box coalition is urging CD buyers to leave
the wasteful packaging with retailers to dispose of.
Coalition founder Robert Simonds of Rykodisc says
the idea came from CD buyers themselves. Ban The
Box reports new support from artists including the
B-52’s, David Byrne, Rosanne Cash, Crosby, Stills
& Nash, Jerry Harrison, John Hiatt, the Indigo
Girls, the Ramones, Kimm Rogers, 10,000 Mani-
acs, Trip Shakespeare, and Paul Westerberg, as
well as from Hannibal/Carthage Records. New
MCA signee Raffi reportedly made his deal contin-
gent on sale of his disks without longboxes—appar-
ently recognizing his young fans will deal with over-
flowing garbage a lot longer than most of us.
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Song Contest Graces Denver Music Fair
Third Annual Local Event Adopts National Scope

@ BY PETER M. JONES

DENVER—Along with the show-
cases and panel talks expected at
any regional music industry event,
a focus on upcoming songwriters
distinguished the third annual Mu-
sic Fair, presented here June 14-16
by the Songwriters Assn. of Amer-
ica and co-sponsored by Original
Projects Unlimited, a Denver-
based artist management compa-
ny.

The songwriting competition
generated most of the local inter-
est in the event and showed grow-
ing awareness of the fair nation-
wide. Twenty-five finalists were
selected from more than 1,000
mail-in entries, about half of which
came from outside Colorado. “We
got tapes from all over,”’ says
Lauri Day-Workman, president of
Original Projects. ““We got a big in-
jection of tapes from the East
Coast.”

Prior to the event, five finalists
were chosen in each of five catego-
ries. Representatives from Colum-
bia, Chrysalis, Epic, Geffen, and
ASCAP judged the 25 finalists on
the criteria of lyrics, arrangement,
melody, and “‘accessibility within
its genre.”

The first-place winners were Jon
Ims, in the country/folk category,
for his song “Walk’’; Jim Oliver, in
the movie theme/show tune cate-
gory, for ““Can You Hear Me'’;
Phyllis Murray and Tom Morgan,
in the R&B/dance field, for “So
Good’’; and Brad Burdge, in the
new age/ jazz category, for “Care-
free Day.” Ims, a longtime Denver
songwriter, has previously drawn
attention with songs recorded by
Reba Mclntire, the Judds, and
Nanci Griffiths, among others.

First- and second-place winners
in each category will have their
songs included on an upcoming
compilation cassette, which Origi-

nal Projects will market and dis-
tribute to publishers.

Music Fair, as a nonprofit annu-
al event, has grown considerably
since its inception in 1988. The first
fair was a sparsely attended 12-
hour exhib:tion with little, if any,
national music industry participa-
tion. This year, according to Day-
Workman, “the event has tripled in
almost every way.” Next year, she
says, Music Fair will make further

expansions and work to increase
its national recognition.“I'm going
inta several different states to find
the best talent,”” Day-Workman ex-
plains.

There were 47 showcases at this
year’s Music Fair, most of them
Colorado artists. Among the more
notable acts featured were Chris
Daniels & the Kings, folk artist
Mary Flower, Carla Sciaky, In-
deys, and the Last Fair Deal.

Hey, Teacher! Leave That Store Alone. In a promotional stunt to publicize the
July 21 perfcrmance by Roger Waters and his Bleeding Heart Band of “The Wall”
at Potzdamax Platz, between East and West Berlin, an 80-foot puppet of the
teacher character from the massive production was inflated over the parking lot of
the Tower Racords store in Hollywood, Calif. PeclyGram Records has secured
record and video rights to the event. To generaze radio attention, Columbia
Records is iIgsuing a promotion-only CD, featuring four songs from “The Wall™;
“5:06 AM.” from Waters’ solo disk “The Pros & Cons of Hitchiking”; and a sixth
track, “The Tide Is Turning,” from Waters’ “Radio Kaos” album. That song will be
added to “The Wall” performance to provide a new, optimistic ending. Waters
conceived the large-scate concert to raise funds for the Memorial Fund For
Disaster Relief. Fans in the U.S. may obtain tickets to the Berlin concert through

TicketMaster telephone charge lines.

b ) TOP CONCERT
A GROSSES
AMUSEMENT BUSINESS” ’
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PHIL COLLINS SkyDome June 11-12 $1,557,806 57,266 I Concert Prods.
Toronto (31,807,054 sellout International
Canadian)
$32.50/$28.50
GRATEFUL DEAD Shoreline June 15-17 $1,180,302 §7,105 Bill Graham
Amphitheatre $22.50/$19.50 60,000 Presents
Mountain View, sellout
Calif.
MADONNA Meadowlands June 20-21 $1,125,000 37,500 Ron Delsener
TECHMOTRONIC Arena $30 setlout Enterprises
East Rutherford,
N.J.
GRATEFUL DEAD Cal-Expo June 8-10 $935,250 43,500 Bill Graham
Amphitheatre $21.50 sellout Presents
Sacramento,
Calif
JOHNNY MATHIS Radio City June 21-24 $468,695 15,108 Radio City Music
JENNIFER HOLLIDAY Music Hall $35/$30 23,496 Hall Prods.
New York
MOTLEY CRUE SkyDome June 18 $429,339 2,118 Concert Prods.
TESLA Toronto ($499,751 sellout international
Canadian)
$25.50/$21.50
RED SKELTON Fox Theatre June 1.3 $372,498 14,055 Brass Ring Prods.
Detroit $32.50/327.50/ 14,490
$22.50
AEROSMITH Lake June 23 $354,39%0 16,849 Joseph
THE BLACK CROWES Compounce $25.50/$20.50 20,000 Entertainment
Bristol, Conn. Group
WHITESNAKE Stadium, June 15 $328,501 13,262 Concert Prods.
KISS Exhibition Place ($381,390 15,000 International
FASTER PUSSYCAT Toronto Canadian)
SLAUGHTER $21.50
RUSH Richtield June 8 $310,780 15,539 Betkin Prods
MR.8IG Coliseum $20 “ellout
Richtield, Ohio
DON HENLEY Great Western June 8 $308,931 13,948 Avalon Attractions
INNOCENCE MISSION Forum $23.50 sellout
Inglewood, Calif.
FLEETWOOD MAC Irvine Meadows June 8 $299,265 15,000 Avalon Attractions
SQUEEZE Amphitheatre $25/822.50/ setlout
Laguna Hills, $20/317.50
Calit.
MOTLEY CRUE Seashore June 24 $298.400 15,000 Frank J. Russo
TESLA Performing Arts $21/319 setlout
JOHNNY CRASH Center
0Old Orchard
Beach, Maine
DON HENLEY Irvine Meadows June 17 $286,963 15,000 Avalon Attractions
INNOCENCE MISSION Amphitheatre $25/$22.50/ seliout
Laguna Hills, $17.50
Calif.
AEROSMITH Lackawanna June 20 $282,308 12,797 DiCesare-Engler
THE BLACK CROWES County Multi- $22.50 15,000 Prods.
Purpose Factory Concerts
Stadium
Scranton, Pa.
DON HENLEY Shoreline June 9 $271,367 13,078 Bill Graham
INNOCENCE MISSION Amphitheatre $22.50/$18.50 20,000 Presents
Mountain View,
Calit.
AEROSMITH Seashore June 22 $261,283 12,123 Frank ). Russo
THE BLACK CROWES Performing Arts $22/%21 15,000
Center
0id Orchard
Beach, Maine
KIsS Richfield June 9 $242,152 13,048 Belkin Prods.
SLAUGHTER Coliseum $19.50/$18.50 14,500
LITTLE CAESAR Richfield, Ohio
ALABAMA Sandstone June 17 $235,520 11,660 Sandstone
CLINT BLACK Amphitheatre $22.50/819.50 18,000 Entertainment
LORRIE MORGAN Bonner Springs, Group
Kan.
JINMY BUFFETT & THE Open Air June 18-19 $214,985 9676 Avalon Attractions
CORAL REEFER BAND Theatre $35/$22.50/ sellout
San Diego $17.50
CHER Hilton Coliseum June § $210,780 9,368 Belkin Prods.
lowa State $22.50 10,300 Music Circuit
Univ. Presentations
Ames, lowa
RUSH Met Center June 19 $201,864 10,725 Beaver Prods.
MR. BIG Bloomington, $19.50 sellout
Minn.
NEW KIDS ON THE BLOCK 1980 Arena June 23 $196,638 10,084 Magic City Prods.
RICK WES Lake Placid $19.50 11,000
PERFECT GENTLEMEN Olympic Center
TOMMY PAGE Lake Placid,
NY.
TEARS FOR FEARS Jones Beach June 22 $180,320 9,016 Ron Delsener
MICHAEL PENN Theatre $20 10,100 Enterprises
Wantagh, N.Y.
FLEETWOOD MAC Sandstone June 16 $179,4%0 1,760 Sandstone
SQUEEZE Amphitheatre $23.50/$21.50 18,000 Entertainment
Bonner Springs, Group
Kan.
Copyrighted and compiled by Amusement Business, a publication of BPl Communications, Inc. No
part of this publication may be reproduced, stored in any retrieval system or transmitted in any
form without prior written permission from the publisher. Boxscores should be submitted each
Tuesday to: Desi Smith, Nashvilie. Phone: (615)-321-4276, Fax: (615)-320-5407. For research
Information and pricing, calt Laura Stroh, (615)-321-4254.
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B TALENT

TALENT
IN ACTION

NANCY WILSON
The Strand, Redondo Beach, Calif.

FROM THE MOMENT she stepped
on stage to perform for a capacity
crowd at this popular L.A. nightspot,
Nancy Wilson demonstrated why she
is regarded as a consummate per-
former by her peers, industry insid-
ers, and the public.

Deftly moving from straight-ahead
jazz tunes like “What Is This Thing
Called Love” and Cole Porter’s “Love
For Sale” (peppered by sassy wit
from Wilson, renowned for establish-
ing an easy rapport with her audi-
ences) to rhythmic R&B-styled mate-
rial such as “Love Is What I Need”

and the sensual “Do You Still Dream
About Me?” (both cuts from her cur-
rent best-selling Columbia album),
Wilson remains one of the most dis-
tinctive and talented song stylists
around.

Noting that she hasn’t played at an
L.A. nightclub in well more than a
decade, Wilson thrives on contact
with her public. Her classic “Guess
Who I Saw Today” drew instant re-
sponse. “A Lady With A Song,” the
compelling title track from her new
album, with Wilson’s reference to the
late Sarah Vaughan, proved to be the
perfect vehicle for the singer’s inter-
pretive vocal skill. And an a cappella
10 Cents A Dance” was easily one of
the evening’s highlights.

While others may depend on sever-
al musicians to enhance their “live”
performances, Wilson’s excellent trio

Alias—a new rock outfit created by
former members of Heart and the
Canadian band Sheriff—makes its
debut on the Album Rock Tracks
chart with “Haunted Heart,” the
lead single and title cut from the
band’s debut disk for EMI.

The collaboration, which recalls
last year’s supergroup union of the
Babys and Journey in Bad English,
began two years ago when Sher-
iff’s lead vocalist Freddy Cureci and
band mate Steve DeMarchi set up a
home-based 16-track studio and be-
gan work on demo tape.

At that time, Sheriff’s 1983 ballad
“When I'm With You” was redis-
covered by pop radio programmers,
sold more than 500,000 copies, and
shot to the top of the Hot 100 Sin-
gles chart—even though the band,
in its original form, no longer exist-
ed.

With this newfound exposure,
the pair flew to Los Angeles, where
they met drummer Michael Dero-
sier, bassist Steve Fossen, and gui-
tarist Roger Fisher, who had been
in Heart's original lineup. The five-

NEW ON THE CHARTS

member team, which now called it-
self Alias, hooked up with L.A.-
based producer Rick Neigher and
was immediately signed to EMI.

So do they sound anything like
their famous parent bands? “Not at
all,” says Jim Cawley, senior VP of
marketing at EMI. “Amazingly
enough, the sound is not that close
to either group. It’s pretty interest-
ing that the formation of the group
has resulted in a sound that really
does belong to Alias.”

Cawley goes on to say that the
act’s history must be delicately han-
dled. “We’ve really approached this
situation in a very humble manner.
Sometimes when these super-
groups are put together, the pre-
sentation can be a little obnox-
ious—we’ve been very careful to
avoid that.”

A video for “Haunted Heart” has
just been completed, and the label
plans shortly to cross the single
over to pop radio. Alias is currently
rehearsing its live act and will hit
the road in a few months.

JIM RICHLIANO

was in total sync throughout the set,
which ended when Wilson brought
the Emotions to the stage for her
powerful rendition of “Don’t Ask My
Neighbors,” originally recorded by
the female trio in the "70s. A suitably
soulful ending for a thoroughly satis-
fying show. DAVID NATHAN

YANNI
Starplex Amphitheatre, Dallas

THE PAIRING WAS an unusual
one: Contemporary instrumental art-
ist Yanni and his electronic band
joined with the 76-piece Dallas Sym-
phony Orchestra June 8. The result
was a dynamic and zestful presenta-
tion of the Private Music artist’s me-
lodic and high-spirited music. The
lush sounds generated by the orches-
tra’s violins, flutes, horns, harp, xylo-
phone, and other instruments en-
hanced Yanni’s keyboard, giving his
tunes new nuances, added textures,
and a classical feel.

Yanni, whose current album, “Re-
flections Of Passion,” is in the top 10
on the New Age Albums chart, gave
an exuberant and impassioned 90-
minute performance that drew multi-
ple standing ovations, enchanting the
crowd of 4,200 with such romantic, ju-
bilant, and sensitive songs as ‘“The
Rain Must Fall” and “Swept Away”
from the new album.

While the symphony was ably led
by guest conductor Larry Blank, a
flashy, dramatic light show was of-
fered up too. It was a pity, though,
that Yanni’s band—which played
four works alone—played only one
number from ‘“Niki Nana,” last
year’s rock-oriented, rhythm-driven,
Greek-influenced recording.

The concert was a benefit for
AIDS research. “Music to me is a cel-
ebration of life,” said Yanni. “I just
hope we're saving a few tonight.”

The videotaped event—sponsored
by adult-contemporary KOAI (the
Oasis)—followed Yanni’s orchestral
premiere last year with the Dallas
symphony. Yanni and his band will
next appear Thursday (5) with the
Minnesota Orchestra in Minneapolis;
other symphony dates are expected
to follow. CONNIE BENESCH

BAKER’s BREAD & BUTTER

(Continued from page 28)

got two months behind, I sent a copy
of the music we’'d done to [company
chairman] Bob Krasnow, and his re-
action was, ‘We've been waiting for
you to do [a record] like this.””
Baker is considered by many a

ground-breaking artist. She was one
of the first black female artists to act
as an executive producer on her al-
bums, and “Rapture” represented a
line of demarcation for contemporary
black music. With the success of her
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last two albums, labels have clearly
given more attention than ever to fe-
male vocalists with strong adult-ori-
ented appeal, such as Regina Belle on
Columbia, Miki Howard on Atlantic,
and Dianne Reeves on EMI.

“I think that record executives re-
alized after ‘Rapture’ that real music
is marketable and now there are a lot
of female singers out there doing
good work,” she says. “I hope that
after people hear ‘Compositions’

' more artists will record ‘live,” in the

traditiaonal way.”

Baker regards her music as “a syn-
thesis of what I take in. I like to do
standards, show tunes, gospel, jazz,
and R&B. At some point, Baker says
she’d like to do “a straightforward al-
bum of standards, just to get it out of
my system,” and adds that her future
plans definitely include “creating my
own production company to work
with others. I did a tremendous
amount of work on this album, so I
may produce myself in the future.”

A Time When Songwriters,
Publishers Were Covered

EBY IRV LICHTMAN

WHEN COVERS were in flower:
The era when a new song was intro-
duced to the drum beat of several
“cover” versions is long gone. Con-
temporary music’s emphasis on the
singer/songwriter and the difficul-
ty of extracting a song from the
overall sound of a recording did the
“cover” race in.

Although there are many exam-
ples of early hits that returned in
later years to the charts with new
interpretations, older members of
the industry remember a time when
a new song, especially one associat-
ed with a major film or Broadway
show, received as many as a dozen
covers within days of each other
when first exposed to the public.
Each competed simultaneously for
airtime and, ultimately, the consum-
er’s dollar.

in the East for the group of publish-
ing companies operated by Henry
Mancini and Larry Shayne.

0N BOARD: Aida Gurwicz has
joined Cherry Lane Music as se-
nior VP, concentrating on market-
ing all Cherry Lane products inter-
nationally. She was previously VP
of marketing at Carl Fischer. Also,
Len Handler has been named man-
ager of creative operations at the
company’s print division. A pub-
lished composer and songwriter, he |
was sales director at Boosey &
Hawks Inc.

DEALS: Minder Music Ltd., the
indie U.K. publisher, has purchased
the catalog of Tempco Publishers,
formerly the Los Angeles-based
wing of the Total Experience
Group. Material includes important
copyrights by the Gap Band and
Yarbrough & Peoples—including

What bliss “Oops Upside
then for the » Your Head,”
writers and “Burn Rub-
publishers! ber On Me,”
Many ver- _ “Outstand-
sions of one e R.& A DAL s ing,”” and
song piling B I =4 “Early In The
up (hopeful- Morning,” re-
ly) mechani- cently cov-

cal and performance royalties in an
orgy of exposure. And with that,
the possible rainbow’s end: The cre-
ation of a standard that became an
annuity for its creators. But one
should weep not for today’s one-rec-
ord hit song, because it has enor-
mous economic potential. There's a
broad international audience, and, if
the hit is even passably melodic, a
possible run as a lucrative jingle.

But if a song today is barely an
entity beyond the way it sounds on
its one-and-only (usually) recording,
think of what is lost: New interpre-
tations by a variety of different art-
ists and, sadly, the song you can
perform in the shower, off-key per-
haps, but with plenty of heart and
bathroom resonance.

ADMI’I'I‘EDLY termed by its new
owner as “a modest” counterpart of
giant The Harry Fox Agency, the
18-year-old American Mechanical
Rights Agency Inc. has been ac-
quired by Pat Bente, who has spent
more than 20 years in music pub-
lishing activities. Bente, who ac-
quired the company from ad agency
owner Michael Citrin, who in turn
bought the company from the es-
tate of its founder, Rosalie Miller,
says the company has some 250 cli-
ents for whom she provides interna-
tional licensing and collection ser-
vices, as well as negotiating for me-
chanical licensing for use in
commercials. Among her clients, in-
cluding their publishing companies,
are Nina Simone, Golden Earring,
Marshall Tucker, Waylon Jen-
nings, Keith Jarrett, and Cassan-
dra Wilson. Bente is based in Ven-
ice, Fla., at 1324 Roosevelt Drive
with two other staffers. There is
also an office, with one staffer, at
200 West 20th St. in New York.
Bente, who carries the title of presi-
dent and CEO, has worked as GM

ered by Robert Palmer. The U.S.
affiliates of Minder, which had ad-
ministered the catalog with an op-
tion to purchase, are Taking Care
Of Business (BMI) and Minder
Music (USA) (ASCAP) . .. Duncan
Pain, producer/writer and owner
of AFG Music, has signed an ad-
ministration arrangement with
INXS managers MMA Music of
Australia. AFG is located in Silver-
lake, Calif.

BROUGHT TO YOU BY ... The
Jimmy Webb song folio being as-
sembled by Brian Gari (Words &
Music, June 23) will be marketed by
Cherry Lane Music, an important
point omitted from the item ...
Apologies, too, to writer and recent
E.G. Music pactee Dana Merino,
mistakenly identified as a “she” in
the June 9 column.

NOW BIGGER AS THE BIG-
GEST: Hal Leonard Publishing,
which regards itself as the world’s
largest music print company, has
gotten bigger with the acquisition
of the music print division of Sight
& Sound, which produces a line of
educational books. The purchase
does not include S&S’ electronic
musical toy products, notes Keith
Mardak, Hal Leonard president.
Music dealers who need further
info or want to place an order
should now contact a Hal Leonard
rep at 1-800-422-2521.

PRINT ON PRINT: The following

are the best-selling folios at Cherry

Lane Music:

1. Bonnie Raitt, Nick Of Time

2. Slaughter, Stick It To Ya

3. Linda Ronstadt, Cry Like A
Rainstorm, Howl Like The Wind

4. Roxette, Look Sharp!

5. Richard Marx, Repeat Offender
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Ridin’ High. Michael Martin Murphey appears as a special guest with Riders In
The Sky on their Cincinnati-based Riders Radio Theater, now heard in more
than 100 markets throughout the U.S., Canada, and Australia. The same night,
The Nashville Network’s StarCatcher crew beamed a live report for “Nashville
Now.” Pictured, from left, are Kevin Kenworthy of “‘Nashville Now"’; Woody Paul,
King of the Cowboy Fiddlers; Murphey; Ranger Doug, Idol of American Youth;

and Too Slim, licensed driver.

NASHVILLE—Marlboro will for-
sake its lavish country music arena
tour this year in favor of a series of
more intimate, genre-specific music
festivals. The monthlong festivals
will be held in Houston in July and
Atlanta in October. In addition to
regular shows, the festivals will
also include free songwriting and
guitar-playing workshops and mu-
sic video parties to increase partici-
pant involvement.

Susan Charney, manager of Marl-
boro Music, concedes that the new
format will cost the company less
than the superstar-heavy promo-
tions of the past. But she adds that
this is a natural consequence of
switching program types—not a

lessening of the tobacco company’s

DEATH OF A POPULAR POET: A talented Texas
musician died in Dallas June 16. Pepe Lopez, born
Thomas William Foote, died at the age of 32. He was
the spirit behind the wild and colorful Dallas band the
Loco Gringos, a motley medley of musicians who
more than lived up to their name. Pepe was the lead
songwriter, singer, and guitarist for the group that
consisted of his brother Pablo Cruz (Don Foote) on
drums and Paco Blanco (Mark “Crash” Chambers)
on bass, who replaced the former bassist, Grant

Loco Gringos Suffer From A Lost Spirit
Lead Singer, Songwriter, And Guitarist Dies At 32

college dropout, he never matched his socks, and, on
his right arm, had a tattoo of a jalapeno in a lawn
chair. He was the most caring, intelligent, worldly,
witty, perceptive, and sensitive man [ have ever
known. Pepe was not only an incredibly charismatic
individual, he was an era. In his memory, the Loco
Gringos, who have very few recordings, are releasing
an album. Donations can be sent to Don Foote at 1848
MeMillan, Dallas, Texas 75206.”

ROASTED CHARLIE,

Pepe and Pablo came
to Dallas from Abilene
and formed a band called
the Devices. When that
band broke up, the Loco
Gringos emerged from
the rubble in 1985. They
became favorites, earn-
ing an underground rep-
utation in the Deep EIl-
lum section that could be
used as a movie set for World War II East Germany,
yet became a roiling, boiling, creative cauldron. The
Dallas Observer noted, ‘“Though surrounded by sym-
bols of excess, signature tequila bottles, and death im-
ages—the ‘Gringo Mobile’ of choice is a day-glo-paint-
ed early-model hearse—Loco Gringos was, first and
foremost, a band that went out of its way to have a
good time. It stood, above all, for fun. The shows were
a ... celebration with free beer, corndogs from a
homemade stand, Mexican trinkets, and some of the
best party music on the planet.” Alex Magocal’s inci-
sive article cited the creative nerve that Pepe and his
fellow Gringos touched: “The band was the epitome of
a Deep Ellum past where artistic freedom, creativity,
and camaraderie held precedence over gratuitous in-
dulgence and the power of the buck.”

The band opened for various name acts including
Timbuk 3, Nick Lowe, and Joe “King” Carrasco.
Sporting sombreros and surrounded by such props as
burros and cactus, the group became a hard act to fol-
low. Unfortunately, Pepe became an even harder act
to follow as he slid into alcohol and drug abuse. As in
the case of too many good music makers—from Keith
Whitley to Janis Joplin to Hank Williams—Pepe’s
world blurred and slid out of control. Initial reports in-
dicate a heroin overdose. He died in the arms of his
brother.

Pepe’s friend Sarah Webb wrote this for Billboard:
“Deep Ellum is left in deep depression. Pepe had a
head full of dreadlocks, blond, brown, flourescent or-
ange, green, and black. He was unemployed, had sev-
eral unhealed broken bones, no health or life insur-
ance, no alarm clock, and no driver’s license. He was a

“Pancho Cuervo” Shef-
field.
N h .ll
SCQM/

by Gerry Wood

medium rare: Veteran air
personality Charlie
- Douglas was honored
"™~ June 20 as the Country
' Radio Broadcasters host-

. ed “A Signature Evening
! . With Charlie Douglas.”
/ Music and radio industry
Mt leaders attended the din-
ner and roast held at the
Vanderbilt Plaza Hotel.
Proceeds from the $75
tickets benefitted the Country Radio Broadcasters
Scholarship Endowment Fund. Douglas graciously en-
dured the velvet barbs tessed his way, and returned a
few, as well. Noting the number of artists in the audi-
ence, Douglas referred to the scholarship fund and its
effect on young broadcasters, and commented, “It’s
amazing what we’ll do in the name of higher educa-
tion. We will continue to teach them not to play your
records.” Besides being one of the most personable
and listener-friendly broadcasters in America, Doug-
las has always been a booster of new and developing
talent. He deserved this night of honor.

EIGHT YEARS, AND FLYING HIGH: That’s the
famed Bluebird Cafe in Nashville. On June 11, many
of the Bluebird regulars got together for a rousing
night of entertainment, celebrating the club’s eighth
anniversary. Among the highlights: Jay Patten’s live-
ly horn blasting ... Pebble Daniels with her flirtin’,
hurtin’ blues ... Janis Ian and her gem “At Seven-
teen” ... Ashley Cleveland with her rocking, gutsy
style showing why she’s headed for a major label . ..
Two delightful numbers from Michael Johnson fol-
lowed by an energetic pair by Vickie Carrico . . . Fred
Knobloch and his Dirt Band hit “Turn Of The Centu-
ry”’ ... and Russell Smith, more impish than ever, re-
marking on the Bluebird’s progress: “I can remember
when this was a place to eat that had music. Now it
has music and you can get food.” Congratulations to
Amy Kurland and all those who make the Bluebird
the finest feathered friend a songwriter or singer
could ever hope for.

commitment to country music.

Nashville’s Country Music Foun-
dation, a nonprofit educational or-
ganization and operator of the
Country Music Hall Of Fame, will
be given a grant and a consulting
fee from Marlboro for helping de-
sign this year’s promotion.

Last year’s nine-date arena tour
involved Alabama, Ricky Skaggs,
Barbara Mandrell, Kathy Mattea,
Ricky Van Shelton, Highway 101,
Restless Heart, Merle Haggard,
and George Strait.

Headliners for the 1990 festivals
are Joe Ely and Webb Wilder, repre-
senting Southern rock; Carl Perkins
and Foster & Lloyd, rockabilly; Jo-
El Sonnier and Zachary Richard, Ca-
jun; Flaco Jimenez and Emilio Na-
vaira, Southern border; Rodney
Crowell and Darden Smith, Texas
music; Waylon Jennings, Merle

Marlhoro Opts For Festival Series
Will Offer Workshops, Vid Parties, Too

Haggard, and Delbert McClinton,
country blues; and Kathy Mattea,
folk.

Guy Clark, John Hiatt, Joe Ely,
Mary-Chapin Carpenter, Lyle Lo-
vett, and John Prine will teach the
songwriting workshops. Chet At-
kins, Larry Carlton, Albert Lee, and
Earl Klugh will conduct the guitar
workshops.

The “Wild West Video Parties”
are held at clubs to help drum up in-
terest for the concerts. Clubgoers
will be encouraged to sing to prere-
corded tracks and have free music
videos made of their performances.

Concurrent with these other ac-
tivities, the company will be con-
ducting regional finals for the Marl-
boro Music Talent Roundup.

Information on all aspects of the
promotions is available from 1-800-
637-6560.

Televised ‘Jamhoree USA’ Edition
Raises Funds For Flood Victims

NASHVILLE—A specially tele-
vised and simulcast “Flood Aid”
edition of “Jamboree USA,” which
aired June 23, earned pledges of
more than $150,000. The funds
were solicited to aid victims of the
June 14 flash flood that destroyed
much of Shadyside, Ohio, and
killed at least 23 people.

It was the first time that the
popular country music show was
televised in its 58-year history of
live Saturday night broadcasting.
Wheeling, W.Va./Steubenville,
Ohio, station WTOV-TV telecast
from 5-8:30 p.m., carrying the en-
tire first show of the evening.

WWVA, the Jamboree’s home sta-
tion, simulcast the event with sis-
ter FM WOVK.

The fund-raising concert was
headlined by Janie Frickie and also
starred Marty Stuart and regular
members of the Jamboree cast.

Randy Travis sent his regards
via a video, a Jamboree source
says. Charley Pride, who serves as
national entertainment chairman
for the American Red Cross,
phoned in a message of support.

Money raised will be channeled
through the American Red Cross
Disaster Relief Fund.

NSA Sets Songwriters’ Showcase, Seminar

NASHVILLE—The Nashville
Songwriters Assn. International
will hold its 10th annual summer
seminar at the Park Plaza Hotel
here, July 20-21.

The songwriters’ showcase that
will open the event will feature ap-
pearances by Don Schlitz, Roger
Murrah, Matraca Berg, Wayland
Patton, and other professional writ-
ers. Each pro will also introduce a
new songwriter who has shown
“great potential.”

On July 21, registrants will at-

tend classes on lyrics or music writ-
ing in the morning and critique ses-
sions in the afternoon. Instructors
are Pamela Phillips-Oland, from
UCLA’s Extension School of Per-
forming Arts, and songwriter Ar-
chie Jordan.

The seminar will be capped Satur-
day evening with open-mike perfor-
mances by registrants.

Fees for the seminar are $90 for
NSAI members and $130 for others.
Additional information is available
from 615-321-5004.

Bullshooters. Garth Brooks, left, and Chris LeDoux, right, meet for the first time
before performing in concert at the Cocky Bull in Victorville, Calif. The idea of
bringing the two artists together was inspired by Brooks’ hit “*‘Much Too Young,”
which mentions LeDoux. Welcoming the performers are Jerry Besson, second
from left, and Tim Coppins, of the Cocky Bull.
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The Real (Mayor) McGall’s Gonvoy Is ‘Gomin’ Back For More’

B BY EDWARD MORRIS

NASHVILLE—Straight outta
Ouray, Colo., it'’s C.W. McCall. Again.

Rappers aren’t the only artists who
have talked their way onto the
charts. McCall did it regularly in the
mid-"70s with his droll tall tales and
folksy talking blues style.

The man who wrote “Convoy” and
turned it into the truckers’ national
anthem is back in the business with a
new single and album. However, the
duties of office will probably prevent
McCall from taking to the road to

FOR WEEK ENDING JULY 7, 1990

Bilboard.

hype his new material. Under his real
name, Bill Fries, McCall recently won
his second four-year term as mayor
of Ouray, population 684,

“The Real McCall,” on Omaha,
Neb.-based American Gramaphone
Records, is a 16-cut CD that contains
four of McCall’s chart hits (including
“Convoy”) and the new single, “Co-
min’ Back For More.”

In 1975, at the height of the oil
shortage, McCall released “Convoy,”
a saga about truckers using their CB
radios to outwit the cops who were
trying to enforce the gas-saving 55

miles-per-hour speed limit.

“Convoy”” went to No. 1 on the
country charts and stayed there for
six weeks. The single, which was also
a No. 1 pop hit, was certified gold
within a month of its release.

Now 61, Fries broke into music via
his job as a writer for an ad agency in
Omaha. A bread commercial, for
which he provided both lyrics and
voice, gained such regional populari-
ty that he turned it into a full-length
single called “Old Home Filler-Up
And Keep On-A-Truckin’ Cafe.” It
went to No. 19 on the country chart in

1974. His recording career climaxed
in 1977 with his No. 2 country hit,
“Roses For Mama.”

McCall’s producer and co-writer
has been Chip Davis, the creator of
Mannheim Steamroller. In fact, the
crew of musicians who make up
Steamroller toured with McCall in
the "70s as his backup band, the Fort
Calhoun Nuclear Power Plant Boys.

McCall says he wanted to use his
original masters for the album but
that PolyGram Records, which now
owns them, “wouldn’t hear of it.”
Consequently, McCall and Davis did

all new digital recordings, using the
Steamroller players and several mu-
sicians from the Chicago Symphony.
In addition to the humorous num-
bers, the album also contains serious
pieces on the environment.

American Gramaphone will market
“The Real McCall” through a net-
work of independent distributors and
by direct mail. McCall will do a music
video to accompany ‘“‘Comin’ Back
For More,” a grisly but grinning sto-
ry of cannibalism in the Old West.
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@ 18 2 8 gl?zggTfrﬁ.wmumsﬁg&%onmﬁ.((ngmggnggz}owN WARNER/CURB 7-19872/WARNER BROS. @ 61 64 5 %%ﬁssoﬁ?[fnwﬂgﬁﬂ)" LY M MARTASS%&%
19 30 7 THIS SIDE OF GOODBYE HIGHWAY 101 @ 5% 63 5 B8ABY, WALK ON © MATRACA BERG
P.WORLEY E.SEAY (M.NOBLE.J.PENNIG.C.MOSER) WARNER BROS. 7-19829 W.WALDMAN,J.LEO (M.BERG.R.SAMOSET ) RCA 2504-7
@ 2% 2% 9 SEARCHIN’ FOR SOME KIND OF CLUE BILLY JOE ROYAL @ 62 68 4 SOMETHING OF A DREAMER MARY-CHAPIN CARPENTER
N.LARKIN (P.RAKES.D.KEES.N.LARKIN) ATLANTIC 3265 J.JENNINGS,M.C.CARPENTER (M.C.CARPENTER) COLUMBIA 38 73361/CBS
E TAl ¢ LORRIE MORGAN
27 | 3 7 gBECKE#(?A;gDMnEA.BOURKE) RCA 2508-7 5 | 53 | 52 | 26 K‘,QJN%LODLS’{(‘;TE,L%&K!?U GARI’;LE&Q?Q%
19 | 13| 10 | 18 | IVECRIED MY LAST TEAR FOR YOU RICKY VAN SHELTON WALKIN’, TALKIN', CRYIN', BARELY BEATIN' BROKEN HEART ® HIGHWAY 101
S BUCKINGHAM (C.WATERS,TKING) COLUMBIA 38 73263/CBS 57 58 54 22 PWORLEY.E 'SEAY (R MILLER.).TUBB} WARNER BROS. 7-19968
20 | 15 | 12 | 19 | IMOVER YOU KEITH WHITLEY 58 | 60 | 50 | 19 | !FLOOKS COULDKILL @ RODNEY CROWELL
G.FUNDIS.K WHITLEY (TNICHOLS.Z. TURNER) RCA 9122-7 T.BROWN,R CROWELL (R.CROWELL) COLUMBIA 38 73254/CBS
@ 28 | 37 6 OH LONESOME ME © THE KENTUCKY HEADHUNTERS 59 % 13 FIT TO BE TIED DOWN CONWAY TWITTY
THE KENTUCKY HEADHUNTERS (D.GIBSON) MERCURY 422 875 450-7 50 J.BOWEN,C.TWITTY,D.HENRY (W.ALDRIDGE) MCA 79000
@)| 0 | @2 | 7 | WRONG @ WAYLON JENNINGS 74 | — | 2 | |MEANTEVERY WORD HE SAID RICKY VAN SHELTON
R.ALBRIGHTB.MONTGOMERY (S.SESKIN.A.PESSIS) EPIC 34-73352/CBS $.BUCKINGHAM (C.PUTMAN.B.JONES.C.CHAMBERS) COLUMBIA 38 73413/CBS
s -
* & * POWER PICK/AIRPLAY * & & 6 | 63 | 57 | 21 | SEEIFICARE SHENANDOAH
o e . I'M GONNA BE SOMEBODY AVIS TRITT RHALL.R BYRNE (W.ALORIDGE R BYRNE) COLUMBIA 38 73237/CBS
G.BROWN (SHARRIS,J.COLUCCI) WARNER BROS. 7-19797 - . % - BLACK VELVET © ROBIN LEE
WALKIN' AWAY @ CLINT BLACK N.LARKIN (C.WARD,D.TYSON) ATLANTIC 4-87979
2 14 13 18 J.STROUD.M.WRIGHT (C.BLACK H.NICHOLAS.D.GAY) RCA 2520-7 @ e : |E goggl_[% BDEBELERN?U AB[E)LEDM * THE BELML CAMCTJ %RQ(L’Q/EM%S
HUMMIN BIRD RICKY SKAGGS A Y.JR. (O AMY H. AMY.D.SCHLITZ) A RB 7 A
%5 20 | 24 12 R.SKAGGS.SJ?UC!GNGHAM (G.JENNINGS.T.0UBOIS) EPIC 34 73312/CBS = . gué UEOMEYSETLJET? TSLESEE)E * SE’:'E%?Y LYNNE
I'D BE BETTER DFF (IN A PINE BOX) & DOUG STONE eIl S AN L L ) gESS18/C85
26 21 16 18 D.JOHNSON (JMACRAE.S.CLARK) EPIC 34 73246/CBS 6 - - 7 E?g%gM%LGTﬂC‘SRST ALGD EE"&‘.&SS%NE DAY COME) THE NITTY GRITTY DIRI B’;{,“B
NEXT TO YOU, NEXT TO ME & SHENANDOAH ESCRECCS NG ! (eS8 W)
@ 3 51 5 RHALLR.BYRNE (R,E,ORRALL.cgvaHT) COLUMB1A 38 73373/CBS . - . RIGHT IN THE WRONG DIRECTION VERN GOSDIN
% - . . Rnggslz.Rﬂ;ﬁ ;magwo EIADPIIDTICEL 5 J/}EBIJ; B.MONTGOMERY (V.GOSDIN,H.COCHRAN,M.VICKERY) COLUMBIA 38 73221/CBS
@ 3 WHITE LIMOZEEN DOLLY PARTON 67 65 60 14 IS(&J?H‘IIZ-F(?)I‘I EA(E:IEICEEE.NORMAN (D.SHANNON} ¢ S?VEJV’SF?E;%SP/}?;’;L%
2 5 9 RSKAGGS (D.PARTON.M.DAVIS) COLUMBIA 38 73341/CBS - - - . BRING BACK YOUR LOVE TO ME EARL THOMAS CONLEY
- . ; ﬁﬁgﬂdﬁﬁ%,{%&g NAME * V”;‘AEAE;Q;(I)Ll% R.SCRUGGS.E.T.CONLEY (JHIATT) RCA 9121-7
b —— i | = | 2 | YSHTABEALAN. .  EE ROY pARNELL
31 | 17 | 11 | 16 | jCRUTCHFIELD (PRENNERLEY) CAPITOL 44520 0 | 72 | &9 | 25 | OkAHOMA SWING VINCE GILL WITH REBA
HELP ME HOLD ON & TRAVIS TRITT i GILL.T. S)
|2 19 | 20 G.BROWN (T.TRITTR.TERRY) WARNER BROS. 7-19918 = = . : | DON'T HURT ANYMORE @ PRAIRIE OYSTER
33 | 31 | 29 | 16 | \WATCHED IT ALL (ON MY RADIO) # LIONEL CARTWRIGHT SR RENRONNS DRSO RCA 25107
S.SMITH,T.BROWN (L.CARTWRIGHT,D.SCHLITZ) MCA 53779 @ NEW ) 1 DOWN THE ROAD MAC MCANALLY
WANTED © ALAN JACKSON JENORMAN (M.MCANALLY) WARNER BROS. 7-19800
@ 4 5 3 S.HENDRICKS,K.STEGALL (A.JACKSON.C.CRAIG) ARISTA 2032 @ NEWD . HOLDIN' A GOOD HAND LEE GREENWOOD
" ” " 5 BLACK COFFEE @ LACY J. DALTON JCRUTCHFIELD (R.CROSBY, JFEW) CAPITOL 79106
JBOWEN,J.STROUD.L.J.DALTON (E.STEVENSH.KANTER) CAPITOL 79962 NEWD ) TWO HEARTS K.T. OSUIN
N % HERE IN THE REAL WORLD @ ALAN JACKSON JLEO.L.M.LEO (K T.OSLIN,R.M.BOURKE) RCA 2567-7
K.STEGALL,.S.HENDRICKS (A.JACKSON.M.IRWIN) ARISTA 9922 75 73 | 66 14 IS IT LOVE & FOSTER & LLOYD
PUTTIN' THE DARK BACK INTO THE NIGHT SAWYER BROWN BLLOYD.R FOSTERRWILL (RFOSTER.B.LLOYD) RCA 2502-7
4 4 7 R SCRUGGSMMILLER (MMILLER) CURB/CAPITOL 79040/CAPITOL
38 32 20 15 GUARDIAN ANGELS THE JUDDS
B.MAHER (N,JUDD,J.JARVIS,D SCHLITZ) CURB/RCA 2524-7/RCA

o Records moving up the chart with airplay gains this week. @ Videoclip availability, e Recording Industry Assn. Of America (RIAA} certification for sales of 500,000 units. A RIAA certification for sales of 1 million units.
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Curb Records Welcomes

\LE HAGGARD

Available Now...
Merle’s brand new album

77777

Includes the single

“When It Rains It Pours”
along with his moving, timely song

“Me And Crippled Soldiers™
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FOR WEEK ENDING JULY 7, 1990

Billboard.

©Copyright 1990, Billboard Publications, inc

™ No part of this publication may be reproduced, stored
In any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher

E Compiled from a national sample of retail store :‘:
> X 3 i and one-stop sales reports. > < 3 &
L1852 21215138
2|1 2|5 |¢| armst TITLE 2| % | 5| ¢ | ARTST TITLE
= 3 ~ =z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 % 39 | 37 | 37 | 50 | VERN GOSDIN coLumsia 45104/CBS (CD) ALONE
1 1 1 CLINT BLACK A RCA 9668-1 (8.98) (CD) 21 weeks at No. 1 KILLIN' TIME 45 47 | 101 | RANDY TRAVIS A WARNER BROS. 25738 (8.98) (CD) oLD8Xx 10
2 2 4 5 GEORGE STRAIT mca 6415 (8.98) (CD) LIVIN' T UP 41 34 36 | 107 | KEITH WHITLEY @ rca 6494.1 (8.98) (CD) DON'T CLOSE YOUR EYES
@ 4 9 4 ALABAMA rca 52108 (9.98) (CD) PASS IT ON DOWN 47 57 | 145 | GEORGE STRAIT A mca 42035 (8.98) (CD) GREATEST HITS, VOL. 2
4 3 2 34 THE KENTUCKY HEADHUNTERS @ MERCURY 838 744-1 (CD) PICKIN' ON NASHVILLE 43 46 42 9 EDDIE RABBITT capiToL 93882 (9.98) (CD) JERSEY BOY
5 5 3 15 TRAVIS TRITT waARNER BROS. 26094-4 (8.98) (CD) COUNTRY CLUB 56 59 | 242 | GEORGE STRAIT A mca 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
6 8 8 60 | GARTH BROOKS capiToL 90897 (8.98) (CD) GARTH BROOKS 45 | 36 | 35 | 72 | SHENANDOAH coLUMBIA 44468/CBS (CD) THE ROAD NOT TAKEN
7 7 6 38 RANDY TRAVIS A wARNER BROS. 25988 (8.98) (CD) NO HOLDIN' BACK 46 44 38 22 THE DESERT ROSE BAND mca/CURB 42332/MCA (8 98) (CD) PAGES OF LIFE
8 6 5 23 | RICKY VAN SHELTON @ coLumsia 45250/CBS (CD) RVS Il 47 | 42 | 49 | 63 THE JUDDS @ CURB/RCA 9595 /RCA (8.98) (CD) RIVER OF TIME
9 9 7 16 ALAN JACKSON 4riSTA 8623 (8.98) (CD) HERE IN THE REAL WORLD 43 40 45 5 FOSTER & LLOYD rca 52113 (8.98) (CD) VERSION OF THE TRUTH
10 11 10 63 KATHY MATTEA MERCURY 836 950 1 (CO) WILLOW IN THE WIND 49 49 51 | 211 | RANDY TRAVIS A2 waRNER BROS. 125435 (8 98) (CD) STORMS OF LIFE
11 10 11 20 HANK WILLIAMS, JR. ® waRNER/CURB 26090/WARNER BROS. (8.98) (CD) LONE WOLF 50 52 0 | 47 MARY-CHAPIN CARPENTER coLUMBIA 44228/CBS (CD) STATE OF THE HEART
12 | 13 13 | 55 | LORRIE MORGAN @ Rca 9594-1 (8.98) (CD) LEAVE THE LIGHT ON 51 | 53 | 53 | 58 LYLE LOVETT MCA/CURB 42263/MCA (8.98) (CD) LYLE LOVETT AND HIS LARGE BAND
13 12 12 20 RESTLESS HEART Rca 9961-2 (8.98) (CD) FAST MOVIN' TRAIN 52 51 46 | 91 PATTY LOVELESS mca 42223 (8.98) (CD) HONKY TONK ANGEL
15 15 17 WILLIE, WAYLON, JOHNNY & KRIS coLumBIA 45240/CBS (CD) HIGHWAYMAN 2 53 48 43 60 THE CHARLIE DANIELS BAND A epic 38795/CBS (CD) A DECADE OF HITS
@ 6 | 16| 5 PATTY LOVELESS mca 6401 (8 98) (CD) ON DOWN THE LINE @ 66 | 60 3 BAILLIE AND THE BOYS rca 2114 (8.98) (CD) THE LIGHTS OF HOME
16 14 14 12 DOUG STONE €epic 45303/CBS (CD) DOUG STONE 55 50 50 90 RICKY VAN SHELTON A coLumeia 44221/CBS (CD) LOVING PROOF
@ 23 23 37 PAUL OVERSTREET Rca 9717-1 (8.98) (CD) SOWIN' LOVE 9% 54 54 8 WILD ROSE capiTOL 93885 (9.98) (CD) BREAKING NEW GROUND
18 19 [ 21 | 163 | RANDY TRAVIS A3 waARNER BROS. 25568-1 (8.98) (CD) ALWAYS & FOREVER @ 59 | 44 38 DWIGHT YOAKAM REPRISE 25989/WARNER BROS. (8.98) (CD) JUST LOOKIN' FOR AHIT
(D 3| R 4 SHENANDOAH coLumBIA 45430/CBS (CD) EXTRA MILE 63 | 67 3 HOLLY DUNN waRNER BROS. 26173 (8.98) (CD) HEART FULL OF LOVE
20°| 17 | 19 | 35 | THE CHARLIE DANIELS BAND epic 45316/CBS (CD) SIMPLE MAN 59 | 43 | 62 | 174 | RICKY VAN SHELTON A COLUMBIA 40602/CBS (CD) WILD EYED DREAM
21 21 20 9 TANYA TUCKER caPITOL 91821 (9.98) (CD) TENNESSEE WOMAN 60 57 55 n GEORGE STRAIT @ mca 42266 (8.98) (CD) BEYOND THE BLUE NEON
Y73 2 2 39 SAWYER BROWN CAPITOL/CURB 92358/CAPITOL (8.98) (CD) THE BOYS ARE BACK 61 60 64 14 JANN BROWNE cuRrB 10630 (8.98) (CD) TELL ME WHY
23 18 17 46 KEITH WHITLEY Rca 9809 (8.98) (CD) | WONDER DO YOU THINK OF ME 62 67 69 | 106 | K.D.LANG SIRE 25724/WARNER BROS. (8.98) (CD) SHADOWLAND
24 | 20 | 18 | 14 | DAN SEALS capitoL 91782 (9.98) €D) ON ARRIVAL 63 | 60 | 65 | 319 | HANKWILLIAMS, JR. A2 o558 01 GREATEST HITS, VOLUME |
% | 2 | 2 | % | KD LANGS THE RECLINES ABSOLUTE TORCH AND TWANG 64 | 58 | 5 | 21 | SOUTHERN PACIFIC wARNER BROS. 25895 (8.98) (CD) COUNTY LINE
2% | 27 | 28 | 5 | LIONEL CARTWRIGHT | WATCHED IT ALL ON THE RADIO 65 | 70 | 68 | 59 | REBA MCENTIRE @ mca6294898) D) SWEET SIXTEEN
27 | 25 | 25 | 71 | HANKWILLIAMS, JR. A WARNER/CURE 25534/ WARNER BROS. (3.98) (CD)  GREATEST HITS Il 66 | 65 | 52 | 59 | KENNVROGERS @ ros css <o) SOMETHING INSIDE SO STRONG
28 | 28 30 98 THE JUDDS A RCA/CURB 8318-1/RCA (8.98) (CD) GREATEST HITS 67 61 61 72 ALABAMA @ rca 8587-1 (8.98) (CD) SOUTHERN STAR
@ 32 | 33 | 41 | REBA MCENTIRE mca 8034 (8.98) (CD) REBA LIVE 68 | 69 | 72 | 38 | HIGHWAY 101 waRNER BROS. 25992 (8.98) (CD) PAINT THE TOWN
3 (31 34 | 151 | PATSY CLINE A2mca 12 (8.98) (CD) GREATEST HITS 69 62 63 6 PRAIRIE OYSTER Rrca 20494 (CD) DIFFERENT KIND OF FIRE
@ 35 | 31 34 RODNEY CROWELL coiumia 45242/CBS (CD) KEYS TO THE HIGHWAY 70 B — |93 K.T. OSLIN A Rca 8369 (8.98) (CD) THIS WOMAN
32 | 26 | 26 7 LACY J. DALTON capiToL 93912 (CD) LACY J. 71 75 71 18 MARSHA THORNTON mca 42319 (8.98) (CD) MARSHA THORNTON
@ 38 39 55 DOLLY PARTON COLUMBIA 44384/CBS (CD) WHITE LIMOZEEN 72 | 74 | — | 123 | VERN GOSDIN ® coLumBia 40982/CBS (CD) CHISELED IN STONE
k) 30 29 13 STEVE WARINER mca 42335 (8.98) (CD) LAREDO 73 2 | — 2 MARK COLLIE mca 42333 (8.98) (CD) HARDIN COUNTY LINE
@ 41 | 41 | 26 | VINCE GILL mca 42321 (8.98) (CO) WHEN | CALL YOUR NAME RE-ENTRY | 532 | WILLIE NELSON A3 COLUMBIA FC 35305/CBS (CD) STARDUST
3 (29 | 27 13 ROBIN LEE ATLANTIC 7 82085 (8.98) (CD) BLACK VELVET @ NEW)D 1 CONWAY TWITTY Mmca 6391 (8.98) (CD) GREATEST HITS, VOL. Ilf
BD)| 39 | 48 | 28 | ALABAMA A*rcaaHL17170698) ) SN ESIT () Albums with the greatest sales gains this week. (CD) Compact disk available. e Recording Industry Assn. Of America (RIAA)
5 | 0 | 5 | WARTY STURRT v zeom FLLBALY ROGK | crfctonr i 300000 U crifson o e i e, e cine i ket 3

HAT’S BLACK AND WHITE
AND HEARD ALL OVER?

“BORN AND RAISED IN BLAC

BE ON THE LOOKOUT FOR PHH‘EE

C Dh‘lMENk

ING SEFTE.F.-‘I. EP 'IL'
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by Marie Ratliff

HEPORTING PANEL CONTINUES TO GROW: We're including
play from two additional stations in the information used to compile
this week’s Hot Country Singles & Tracks chart, bringing the total on
the monitored panel to 83 stations in 61 markets.

New to the list is KHEY-FM in El Paso, Texas. Re-added, after an
absence of three weeks while the station’s tower problems were being
corrected, is WKJN in Baton Rouge, La. '

Next week we will be adding four more stations representing three
additional markets. Stay tuned.

UIDEO SPURS AIRPLAY: Kevin Welch’s third Reprise single, “Till
I See You Again,” is moving more rapidly up the chart than his previ-
ous singles (No. 47 this week), and some programmers believe video
recognition plays a big part in the growing acceptance of this and oth-
er new artists’ singles.

“This record is doing surprisingly well,” says MD Dennis Lee Pit-

mon, WICO Salisbury, Md. ‘“He hasn’t run into the problems that
many new artists face where people know the song but not the artist.
People are calling and asking for it by his name, which says to me that
they’re seeing the video and remembering him.
“Videos are so well produced these days, and I find they are very
helpful with new names,” Pitmon says. ‘‘A lot of times, I may be con-
sidering a song and plan on holding it for a few weeks, and then I
start hearing response from the video and it greatly enhances the
song’s chances.”

Some stations showing good action on Welch’s single include
WWYZ Hartford, Conn.; WSIX Nashville, KEEN San Jose, Calif ;
WCTK Providence; WPOC Baltimore; WXTU Philadelphia; WHOK
Columbus, Ohio; WKJN Baton Rouge, La.; WKHK Richmond, Va,;
KSSN Little Rock, Ark.; WYAY Atlanta; WDAF Kansas City, and
WTDR Charlotte, N.C. Among those just getting on it are WONE
Dayton, Ohio; WQYK Tampa, Fla.; KRPM Seattle; KUPL Portland,
Ore.; and WKKX St. Louis.

66

A BIG, BIG SONG FOR US,” says MD Jim Howie, WPCM Bur-
lington, N.C., of Travis Tritt’s “I’'m Gonna Be Somebody” (Warner
Bros.), which is this week’s Power Pick/Airplay record. It’s charted at
No. 23 in only four weeks on the Hot Country Singles & Tracks chart.
“I think it will be a No. 1 song. There’s not anybody who hasn’t said
that line to themselves at some time in their lives—it’s very relat-
able.”

The song, from Tritt's top five album, “Country Club,” is already
on most playlists, adding this week KSAN San Francisco, KNIX
Phoenix, KYGO Denver; WMIL Milwaukee; WEZL Charleston, S.C.;
WEKJN Baton Rouge; KSCS Dallas; and KSON San Diego.

THE BELLAMY BROTHERS, who had the Hot Shot Debut on last
week’s chart with “I Could Be Persuaded” (MCA/Curb), jump to No.
63 with the help of new adds at KWEN Tulsa, Okla.; WQYK Tampa;
WHOK Columbus; KSOP Salt Lake City; and KEBC Oklahoma City,
plus good gains at stations such as WSM Nashville; WCMS Norfolk,
Va.; WTDR Charlotte, N.C.; KCKC San Bernardino, Calif.; and
WYNY New York.

“It’s the best-sounding record I’ve heard in a long time,” says MD
Gary Hightower, KFDI Wichita, Kan. “The melody is strong and the
lyrics are strong—a great record.”

COUNTRY
Fan Fair Visits Nashville

NASHVILLE-Fan Fair 1990, the biggest one yet, drew a contingent of
international country music stars and fans to Nashville June 4-10. (Pho-
tos: Beth Gwinn, Tim Campbell, and Alan L. Mayor)

- é‘:& 20

Wayne Newton brings his fan-pleasing
Vegas country to Nashville.

Helping CBS Records draw a record-
breaking crowd, Waylon Jennings
performs his debut Epic Records
single, “Wrong,"” on the CBS show.

l.-.él g

=t F

Backstage, Jimmy Bowen, president,
Capitol/Nashville, gifts producer Allen
Reynolds, left, and Garth Brooks with
gold records for Brooks' initial Capitol
i Records album.

The Nitty Gritty Dirt Band is joined by
label mates the Bellamy Brothers,
James House, McBride & the Ride,
and Vince Gill for the climax of the

Billboard HOT COUNTRY
RADIO BREAKOUTS

. FOURTEEN MINUTES OLD DOUG STONE epic

. BORN AND RAISED... WAYLON, WILLIE, JOHNNY & KRIS coLumsia
. I FELL IN LOVE CARLENE CARTER REPRISE

. WHO'S GONNA TELL HER GOODBYE EARL THOMAS CONLEY rca
. SMALL SMALL WORLD THE STATLER BROTHERS MERCURY

. WORK SONG CORBIN/HANNER MERCURY

. BOOGIE AND BEETHOVEN THE GATLIN BROTHERS cariToL

. MY PAST IS PRESENT RODNEY CROWELL coLumBIA

. EVERY STEP OF THE WAY McBRIDE & THE RIDE mca

10. DANCE IN CIRCLES TIM RYAN ePIC

O NN L WN =

-]

Hot Country Radio Breakouts is a weekly national compilation of the top ten records which have
not yet appeared on the Hot Country Singles chart but are showing growth in radio airplay. The
full panel of radio reporters is published periodically as changes are made, or is available by
sending a self-addressed stamped envelope to: Billboard Chart Dept., 1515 Broadway, New
York, N.Y. 10036.

MCA Records show.

Canyon's front men—from left, Randy
Russell Rigney, Steve Cooper, and
Johnny Boatright—spark the 16th
Avenue Records show.

COUNTRY SINGLES A-Z PuBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist. 63 1 COULD BE PERSUADED (Bellamy Bros., ASCAP/Don 70 DKLAHOMA SWING (Benefit, BMI/WB, ASCAP/Tim
Schlitz, ASCAP/Almo, ASCAP) DuBois, ASCAP) WBM
54 BABY, WALK ON (Warner-Tamerlane, BMI/Patrick 26 I'D BE BETWER OFF (IN A PINE BOX) (BMG, 8 ON DOWN THE LINE (Songs Of PolyGram, BMI) HL
Joseph, BMI/WB, ASCAP/Samosonidn, ASCAP) WBM ASCAP/Litil: Beagle, ASCAP/Intersong. ASCAP/Hide- 69 OUGHTA BE A LAW (Cross Keys, ASCAP/Dan Penn,
35 BLACK COFFEE (ESP, BMI) A-Bone, ASCAP) HL BMI)
62 BLACK VELVET (Bluebear Waltzes, CAPAC/EM! 71 ) DON'T HURT ANYMORE (Chappell & Co., ASCAP) HL 6 PASS IT ON DOWN (Maypop, BMI) WBM
Blackwood (Canada) , BMI/David Tyson, 58 IF LOOKS COULD KILL (Cootwell, ASCAP) 50 PERFECT (MCA, ASCAP) HL
P.R.0./Zomba, ASCAP) HL 7 IF YOU COULD ONLY SEE ME NOW (WB.M., 37 PUTTIN' THE DARK BACK INTO THE NIGHT (Zoo
68 BRING BACK YOUR LOVE TO ME (Whistling Moon SESAC/Kinedic Diamond, ASCAP/Edge ' Woods, Crew, ASCAPY
Traveler, BMI/Careers, BMI) HL ASCAP) WBM 13 RICHEST MAN ON EARTH (Scarlet Moon, 8MI/Don
2 THE DANCE (Morganactive, ASCAP/Pookie Bear, 67 1 GO TO PIECES (Molehole, BMI/Bug, BMI/Rightsong, Schlitz, ASCAP/Almo, ASCAP)

ASCAP)

DANCY'S DREAM (Warner-Tamerlane, BMI/WB,
ASCAP/Greg Jennings, ASCAP/Tim DuBois, ASCAP)
wBM

BMI) HL

64 IFLL LIE MYSELF TD SLEEP (Milihouse, BMI/Cross

Keys, ASCAF/Miss Dot, ASCAP).

60 | MEANT LVERY WORD HE SAID (Tree, BMI/Cross

RIGHT IN THE WRONG DIRECTION (Hookem,
ASCAP/Tree, BMI) HL/CPP

28 RUNNIN' WITH THE WIND (Eddie Rabbitt,

BMI/Englishtowne, BMI) HL

49 THE DOMING THEORY (Screen Gems-EMI, Keys, ASCAP/Joe Chambers, ASCAP) 17 SEARCHIN' FOR SOME KIND OF CLUE (Acuft-Rose,
BMI/Warner-Tamerlane, BMI/Honey Farm, BMI) WBM 23 I'M GONNA BE SOMEBODY (CRGI, BMI/Edisto Sound, BMI/Lust-4-Fun, ASCAP/Zomba, ASCAP)

46 DON'T GO OUT (BMG, ASCAP/Careers, BMI) BMI/Golden Torch, ASCAP/Heart Street, ASCAP) HL 61 SEE IF | CARE (Colgems-EMI, ASCAP) WBM

72 DOWN THE ROAD (Beginner, ASCAP) 20 I'M OVER ¥YQU (Hannah's Eyes, BMI/Coburn, BMI) 11 SHE CAME FROM FORT WORTH (Bait And Beer,

52 DUMAS WALKER (Three Headed, ASCAP/Pri, 45 IN ANOTHER LIFETIME (Bar None, BMI/Bug, BMI) ASCAP/Forerunner, ASCAP/Lucrative, BM!/Bug,
ASCAP/Head Cheese, ASCAP) WBM HL BMi/Coburn, BMI) HL

59 FIT TO BE TIED DOWN (Rick Hall, ASCAP) 75 IS IT LOVE {BMG, ASCAP/Muckleroy, ASCAP/Careers, 55 SOMETHING OF A DREAMER (EMI April,

41 FIVE MINUTES (BMG, ASCAP) CPP BMI/Kung Fu, BMI) HL ASCAP/Getarealjob, ASCAP) HL

65 FROM SMALL THINGS (BIG THINGS ONE DAY COME) 10 ISLAND (W3, ASCAP/Two Sons, ASCAP/RavenSong, 42 STRANGER THINGS HAVE HAPPENED (Tom Collins,
(Bruce Springsteen, ASCAP) ASCAP) WBM BMI/Murrah, BMI) CPP

15 GOOD FRIENDS, GOOD WHISKEY, GOOD LOVIN' 19 1'VE CRIED MY LAST TEAR FOR YOU tCross Keys, 16 THIS SIDE OF GOODBYE (W8, ASCAP/Pennig,
(Bocephus, BMI) ASCAP) HL ASCAP/Cac-Attack, ASCAP) WBM

12 GOOD TIMES (Abkco, BMI) 33 | WATCHED IT ALL (ON MY RADIO) (Silverline, 47 TILL ) SEE YOU AGAIN (Cross Keys, ASCAP) HL

38 GUARDIAN ANGELS (Kentucky Sweetheart, BMI/Long Fun, BMI/Don Schlitz, ASCAP/Almo, 74 TWO HEARTS (Wooden Wonder, SESAC/Chappell &
BMI/Plugged In, BMI/Bug, BMi/Don Schiitz, ASCAP) woMm Co., ASCAP)
ASCAP/AImo, ASCAP) HL 44 JUST AS LONG AS | HAVE YOU (MCA, ASCAP) HL 24 WALKIN' AWAY (Howlin'Hits, ASCAP)

40 HARD ROCK BOTTOM OF YOUR HEART (Careers, 53 LOOKS ARENT EVERYTHING (Ha-Deb, ASCAP) 31 WALKING SHOES (Irving, BMI/Littlemarch, BMI)
BMI) CPP 43 LOVE ON ASRRIVAL (Pink Pig, BMI) 57 WALKIN', TALKIN', CRYIN’, BARELY BEATIN' BROKEN

32 HELP ME HOLD ON (Tree, BMI/Post Oak, BMI/End Of 1 LOVE WITHOUT END, AMEN (O-Tex, BMi/Bill Butier, HEART (Tree, BMI) HL
August, ASCAP) HL BMI) 3 WALK ON (Tom Collins, BMI)

36 HERE IN THE REAL WORLD (Mattie Ruth, 51 MAYBE THAT'S ALL IT TAKES (Warner-Refuge, 34 WANTED (Mattie Ruth, ASCAP/Seventh Son,
ASCAP/Seventh Son, ASCAP/Ten Ten, ASCAP) ASCAP/Macy Place, ASCAP) WBM ASCAP/EMI Blackwood, BMI)

18 HE TALKS TO ME (Lodge Hall, ASCAP/R.M.B., 48 NEW KIND DF LOVE (Kinetic Diamond. ASCAP/Edge 30 WHEN | CALL YOUR NAME (Benefit, BMI/WB,
ASCAP) HL 0" Woods, ASCAP/Rancho Bogardo, ASCAP/WB, ASCAP) WBM

4 HE WALKED ON WATER (Hayes Street, ASCAP/Almo, ASCAP) 29 WHITE LIMOZEEN (Velvet Apple, BMI/Songpainter,
ASCAP) 27 NEXT TO Y&U, NEXT TO ME (BMG, ASCAP/2 Kids, BMI)

14 HILLBILLY ROCK (Irving, BMI/Littlemarch, BMI) ASCAP/David ‘N’ Will, ASCAP) HL 22 WRONG (Love This Town, ASCAP/Endiess Frogs,

73 HOLDIN' A GOOD HAND (Songs Of Grand Coalition, 9 NOBODY'S TALKING (With Any Luck, 3MI/Sun Mare, ASCAP/Bob-A-Lew, ASCAP) WBM
BMI/Marledge, ASCAP) BMI) wBM

25 HUMMINGBIRD (WB, ASCAP/Restiess Heart, 56 NOT COUNTING YOU (Major Bob, ASCAP) WBM
ASCAP/Tim DuBois, ASCAP/Greg Jennings, ASCAP) 39 NOTHING'S/NEWS (Howlin'Mits, ASCAP)

WBM

21

OH LONESOME ME (Acuff-Rose, BMI)
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Wherehouse Ent. Launches Summer Promo
Creative Staff Input Reheats Hot Fun Campaign

B BY EARL PAIGE

LOS ANGELES—Wherehouse En-
tertainment management, some-
what concerned that staff enthusi-
asm could wane in trotting out the
same old Hot Fun summer sale for
yet a third time, brought some of
the campaign’s creative elements in-
house to motivate employees and
energize the promotion.

Instead of letting an ad agency
put the promotion together, as was
the case in the first two years, the
Torrance, Calif.-based chain decided
to let its own staff shape the cam-
paign. As a result, “our people are
more pumped than in either of the
first two years,” says Bruce Jesse,
VP advertising and promotion.
“Our people just have more of a feel
of ownership” for the promotion.

In order to transmit that commit-
ment beyond the chain’s advertising
staff, Wherehouse annually holds a
rally at headquarters, which allows
all staff to experience the excite-
ment of the campaign, Jesse says. It
commenced this year in the auditori-
um with the ad staff making a pre-
sentation, and then extended to the
backlot for volleyball and a picnic.

In addition to the creative imput
by the Wherehouse staff, this sum-
mer’s campaign has other new
twists as well. For the first time, the
Northern California market now
has enough Wherehouse stores to
support a televised component in
the campaign’s overall media mix.
Previously, the chain’s penetration
of that market was not strong
enough to provide the economies of
scale needed to justify television,
which has been, and will continue to
be, used in the Southern California
market.

In addition, the 265-unit chain in-
tegrated a promotion aimed at its
“Superstar” customer list, mailing
frequent video rental users a 12-
page insert that invited them to
take advantage of a 10% discount on
all purchases for June 9 only be-
tween 8 a.m. and 10 a.m., before
stores opened to the general public.

One other new ingredient tied in
to the summer campaign was a
“guaranteed rental” promotion for
the July 4 weekend. During those
days, either “Tango & Cash’’ or
“Back To The Future 2" is assured
to be in stock or else the customer
gets a free rental on the next visit.

Overall, the campaign has three
basic elements: 13 million inserts
and a week of TV with 15 different
versions of the commercial playing
in seven major markets; print and
radio in the third and fourth weeks;
then, the culminating weekend, a
one-day sale. Moreover, 5,000 sales

(Continued on page 42)

Tower Gets Carey’'d Away. CBS recording artist Mariah Carey, third from left,
meets Tower Records president Russ Solomon, center, at a party at the City
Club in San Francisco. Shown, from left, are Tommy Mottola, president, CBS
Records; Don lenner, president, Columbia Records; Carey; Solomon; Rich
Kudolla, VP of sales, Columbia Records; Craig Applequist, VP of sales, CBS
Records; and Danny Yarbrough, senior VP of sales and distribution, CBS
Records.

Music Plus Chain Plans Galif. Rap Gontest

Winners To Appear On Epic Cassette Compilation

& BY DEBORAH RUSSELL

LOS ANGELES—Music Plus is put-
ting its ear to the street in a quest to
discover new rap talent in Califor-
nia.

Street Rap '90, a statewide song
contest sponsored by the 72-unit
Los Angeles-based chain, offers un-
discovered rappers the chance to be
recorded on a compilation cassette
in cooperation with Epic Records.
The free contest, designed to offer
positive and creative alternatives to
inner city youths, kicked off June 19
during a parking-lot press confer-

ence at the chain’s Vine Street out-
let in Hollywood.

“This is one of the most impor-
tant events we've ever sponsored,”’
says Angie Diehl, director of adver-
tising for Music Plus and the driv-
ing force behind the contest. ‘“The
project reflects Music Plus’ commit-
ment to supporting rap music with a
positive message, and fighting the
stereotype that all rap music is a
threat.”

Rap act Above The Law per-
formed during the press confer-
ence, which was broadcast live on
L.A’s KDAY radio. Executives

Goldman Sachs: Global Music Sales Up 6.5% By 91

B BY TRUDI MILLER
& ED CHRISTMAN

NEW YORK—Unit sales of prere-
corded music product, on a world-
wide basis, will increase 6.5% during
1990, and 4.2% over the next five
years, according to predictions
made in an investment research re-
port issued by Goldman Sachs.
“The major issues that will affect
the growth of the industry over the
next two years will be the underly-
ing growth of the CD market and
the ability of the cassette market to
resist deterioration under the
weight of the CDs,” states the re-
port, which was written by analyst
Richard P. Simon, a VP with the
New York-based financial firm.

Overall, the worldwide music in-
dustry generated more than $20 bil-
lion—using suggested list prices
and data supplied by various trade
associations—in 1989, with the U.S.
accounting for approximately $6.5
billion; Europe, $8 billion; Japan
about $3 billion; and the rest of the
world accounting for about $2.5 bil-
lion. Last year the industry shipped,
on a worldwide basis, a total of
about 2.9 billion units for all config-
urations.

On a unit basis, the leading coun-
tries—the U.S., U.K., France, Ger-
many, and Japan—account for 55%
of music sales, with the remainder
being sold in the rest of the world,
the report states.

By configuration, the cassette al-

bums snared a 52.1% share of the
global marketplace in 1989; CDs,
20.2%; vinyl LPs, 14.4%; and singles
and other configurations, 13.3%

In the five major countries CD
growth has increased dramatically
and cassette volume has increased
modestly, while the LP is approach-
ing extinction. But, in the rest of the
world, LPs remain strong, account-
ing for about two-thirds of world-
wide vinyl sales. Moreover, those
countries only contribute about 21%
of all CD sales.

The LP format should continue to
“hang on’ because of its impor-
tance in those countries, specifically
the U.S.S.R.,, Brazil, and some less
industrialized nations. CD penetra-
tion will develop slowly in those

countries due to cultural, language,
and economic differences, the re-
port states.

Traditionally when a technology
such as the CD emerges, it begins to
put pressure on older technologies,
like the LP. But the cassette has
avoided that syndrome thanks to its
portability, lower price points, and
recording capability. The report
notes, however, that as CDs in-
creased penetration, cassette
growth has slowed. For instance,
cassette volume in the latter half of
the decade grew at a 12.3% rate ver-
sus 19% in the first half.

In the U.S,, cassette sales were
flat in 1989, while worldwide they
were up 8.8%. The report attributes

(Continued on page 44)

from CBS Records, Epic Records,
and KDAY attended the event,
along with numerous rap stars and
local sports figures.

Contest entry forms are available
in Music Plus locations and various
local nightclubs. Entrants pay no
fee, and need only submit an entry
form with a cassette containing
their original song.

Ten winners will be chosen and
notified by Aug. 30. The final
“Street Rap '90” compilation cas-
sette is slated for a fall release and
net proceeds from the album will be
donated to D.A.R.E.’s (Drug Abuse
Resistance Education) California
programs.

Several artists have endorsed the
contest, including Calloway, Def
Jef, Compton’s Most Wanted, M.C.
Trouble, D-Rock & the Bayou Crew,
M.C. Smooth, Big Lady K, and the
Uzi $§ Brothers. In addition, Eddie
Murray of the L.A. Dodgers, Danny
Manning of the L.A. Clippers, and
Mike Alexander of the L.A. Raiders
attended the press conference to
demonstrate their support.

In typical Hollywood fashion, sev-
eral stars in attendance ‘“put their
feet in the street,” and were immor-
talized in a permanent concrete dis-
play at the store.

Maurice Starr
finds time for Kids
... page 55
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by Geoff Mayfield

NOW THEY'RE PUBLISHERS, TOO: Troy, Mich.-
based Harmony House joins the growing list of music
rhains that publish their own in-store magazines. The
Detroit-area web distributed the first edition of its
monthly, called Rhythm & News, in June. The chain
says the mag has a circulation of 100,000 copies, with
halif distributed in Harmony's 32 stores, and the balance
meiled via subscription.

The debut edition sported a four-color cover. Inside
were 16 pages of heavy-stock white paper that carried
black and red ink.

A unique twist in Rhythm & News is that its entire
aditorial content is written by Harmony House staffers.
Each author is credited by name and store location.
Along with reviews of current product, the publication
features a complete list of releases that were expected
to arrive during the month, including artist’s name, title,
anticipated street date, label, catalog number, and the
section of the store where consumers can find each se-
\ection.

The first issue covered a broad spectrum of music. Re-
viewed were titles by Tall Tales & True, Ryuichi Saka-
moto, Loop, Alan Jackson, Christopher Hollyday,
Jack DeJohnette, Roger Norrington, William Christie,
Michael Murray, the Front, Suzanne Vega, and Black
Uburu.

Like other in-store magazines, this one is supported
by suppliers’ ad funds. Sponsors for the first Rhythm &
Views included CBS Records, LR.S., Napa Valley Box

Company, TDK, BMG Distribution, PolyGram Clas-
sics, MCA, GRP, Case Logic, Maxell, Geffen, Virgin,
Elektra, Atlantic, and Detroit station WHYT. There
was also a full-page ad supporting Critic’s Corner, Har-
mony House’s developing program, with minis funded
by Epic, Atco, Arista, Jive/RCA, Reprise, A&M, and
MCA. Sale prices for all advertised products were hon-
ored from the beginning of June through July 3.

Harmony House says the magazine is the brainchild
of Bill Thom, VP of the retail division and son of compa-
ny founder Carl Thom. In the mag’s personable mast-
head, the elder Thom is mentioned by the initials “C.T.”
as “The Big Kahuna,” while VP of advertising Sandy
Bean gets the title of “Ad Queen.”

Other chains that are already publishing their own
magazines include Tower Records, The Musicland
Group, Record World, and The Wiz.

ROLLIN', ROLLIN’, ROLLIN’: Touted in Harmony
House’s new mag is a contest that is tied in with the
storewide, 20%-off Title Wave sale. Top prize will be the
choice of a car, valued up to $18,000, from area auto
dealer Tamaroff, which sells the Nissan, Dodge, Acura,
Buick, Honda, Isuzu, and Yugo lines. Along with Tamar-
off, co-sponsors for the Harmony House sweepstakes
are WHYT Detroit and Southwest Airlines.

Aside from the grand prize, Southwest has Harmony
House giving away round trips on a biweekly basis
throughout the run of the promotion. The contest began
June 18; it runs through Aug. 28.

BABY, YOU CAN DRIVE MY CAR: Another chain
staging an auto sweepstakes is Camelot Music, based
in North Canton, Ohio. The 235-store web is using a
Mazda Miata as the big bait in a CEMA-sponsored
sweepstakes that anchors Camelot’s Entertainment To
Go campaign. The giveaway is similar to one that CEMA
sponsored at Camelot last summer. Registrations are

(Continued on page 42)
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(Bad) Brainstorm: Garoline
Launches Display Gontest

B BY LARRY FLICK

NEW YORK—Caroline Records
has concocted a display contest
aimed at retailers that are diehard
fans of seminal hardcore punk out-
fit the Bad Brains.

In support of the band’s recently
released “Youth Are Getting Rest-
less” live album, the label has in-
vited retailers around the country
to compete for collector’s pack-
ages of Bad Brains memorabilia.

“We wanted to offer something
different from the cash prizes that
are usually given away,” says
Chris MacDermott, manager of re-
tail promotions at Caroline.

Instead, the prize package, en-
cased in a hand-painted box, in-
cludes CDs of the band’s new al-
bum, as well as its 1989 college ra-
dio hit, “Quickness”’; two rare Bad
Brains posters; a set of three limit-
ed-edition colored vinyl 7-inch ver-
sions of the single “Pay To Cum
(Live)”; a video of the track ‘“Soul
Craft”; and an autographed photo
of the band.

Twenty prize packages have
been compiled, with 10 to be
awarded to retailers and the rest
to radio directors for a simulta-
neously run quiz contest.

All stores currently carrying
Caroline product are eligible for
consideration. Entry photographs
of the display, which must be
maintained for a minimum of two
weeks, are to be postmarked no
later than July 9, Winners are cho-
sen by the label’s retail promotion
staff, and will be notified by July
30. Each participating retailer can
choose a CD of an album on Caro-
line. ]

To date, MacDermott counts 80

stores competing in the contest,
ranging from large outlets like
Tower Records in New York to
smaller shops like Record Revolu-
tion in Cleveland.

“We’re psyched about the way
this has gone over so far, since this
is the first time the label has tried
anything like this,” MacDermott
says. “Up until a couple of months
ago, Caroline didn’t even have any
retail promotion staff. We're gear-
ing up to become a more visible re-
tail entity, and this is a great way
to start.”

With the Bad Brains giveaway
nearing completion, MacDermott
is looking toward the label’s next
project: generating a retail buzz
for another popular underground
rock band, Four Horsemen.

Caroline Records has put together its
first-ever retail promotion to support
“Youth Are Getting Restless,” a live
album from seminal harcore outfit the
Bad Brains, pictured above.
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RETAIL
Independents Gather In Nashville

NASHVILLE—A record 571 attendees schmoozed their way through the 1990 National Assn.
of Independent Record Distributors and Manufacturers convention, May 30-June 2 at the
Opryland Hotel here. Attendees visited the Country Music Hall of Fame and Nashville’s Sum-
mer Lights outdoor festival during the conclave, which was capped by the 1989 Indie Awards
banquet, honoring the best independent music makers of the previous year.

5 ] ST i

The second annual “Legends” panel
offered the insights of industry vets, .
from left, Charlie Lamb, founder of the
Music Reporter; Shelby Singleton of
Sun Entertainment; Don Pierce of
Starday Records; Cowboy Jack
Clement of Sun Records; Col. Jim
Wilson of Sun Entertainment; and
moderator Barry Poss of Sugar Hill
Records.

Barbara Wright of Next Step Records
joins Shelby Avarez of the U.S.
Dance Ciub in Nashville {or a quick
dip at the convention trade show.

New Indie Hall of Fame inductees, left,
Reptile Records of Nashville had twin The crew from New York-based drummer Doug Clifford of Creedence
collared lizards on display at the NAIRD ; Shockk Records checks out Elvis Clearwater Revival, and George Hocutt,

trade show. At left, label president Scott A Presley’s car at the Couniry Music Hall president of California Record
Tutt checks in with Reptile artists Susan ‘ g f Distributors.

Marshall and Ken McMahan of the

Dusters.

Alligator Records president Bruce

Iglauer, right, accepts his Indie Award

for rock album of the year from Joe Leo Rupe of Specialty Records joins Toni Wilson of Sonopress and Sue Simone of Hottest issues of the convention were album stickering and state labeling
Anderson of Justin Records. Disc Manufacturing Inc. for a chat at the Country Music Hall of Fame: legislation, both discussed at the Explicit Lyrics panel

R i e
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RETAIL TRACK

(Continued from page 38)

being taken in stores and by mail
through Aug. 7.

Camelot is utilizing its standard ad
menu and an in-store flier to promote
the contest, but VP of purchasing
Lew Garrett gives particular credit
to the signage that was created by
the chain’s in-house creative staff.
“They really hit a home run with this
one,” he says.

Actually, as was the case last. year,
there’s a pair of Miatas in CEMA’s
Camelot scheme. In addition to the
one that will be awarded to a shop-

per, a second will be awarded to one
of Camelot’s store managers at the
web’s Aug. 25-29 convention in St. Pe-
tersburg Beach, Fla. Garrett, an avid
sports car enthusiast, admits he’ll be
jealous of the winning store manag-
er.

Camelot and Harmony House
aren’t the only chains that are stag-
ing car contests this summer, and
Garrett says he understands the at-
traction. “You can’t go wrong,” says
Garrett. “When push comes to shove,
it’s one of the most effective things
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= Improves bass articulation and depth

Maximum playback fidelity
begins at the CD’s surface!

« [mproves low-level detail
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Science in the Service of Music » Easy Process Treats approximately 200 CD’s

$2995
If your dealer does not yet have FINYL, call 1-800-24 FINYL (In Maine 929-4553)
Dealer inquiries invited.

Distributed by Transparent Audio Marketing, Inc., Box 117, Hollis, ME 04042  (207) 929-4553
Manutactured by Digital Systsms and Solutions, Inc., Box 3640, San Diego, CA 92103

FINYL

THE DIGITAL SOLUTION™

COMPACT DISC SECURITY. Alpha’s reusable, compact-
disc security package permits safe, open merchan-
dising of valuable inventory. Attractive, see-through
package can be used again and again; opens with
the same key as our video and audio security pack-
ages. 6" x 12" package accommodates your existing
fixtures. For free sample, contact Alpha Enterprises,

Inc., 330 S. Wood St.,
East Canton, OH
44730. Call toll-free

1 800 442-5742; in
Ohio (216) 488-03€1.

ALPHA

ENTERPRISES, INC.

Audio and video reusable security packaging also available.

you can give away.”

BEEP—BEEP, BEEP-BEEP, YEAH:
Also giving away a car this summer
is 97-store National Record Mart,
based in Pittsburgh. In conjunction
with its Hot Tracks sale, NRM is giv-
ing away a 1991 Firebird. Registra-
tions were collected from May 25
through June 25. The winner will be
announced July 20.

The Hot Tracks sale and contest
were touted in direct mail, a Father’s
Day print ad, and on radio, but the
biggest components were an eight-
page, four-color flier that was distrib-
uted as a newspaper insert in major
markets and a billboard blitz in
NRM’s home market. Each of the 11
titles featured on the cover of the
aforementioned newspaper insert got
at least four billboard placements
within the greater Pittsburgh mar-
ket, where NRM has its greatest
store saturation ... Speaking of
NRM, the web will, as usual, have a
plentiful lineup of artists performing
at its upcoming meet. Running from
July 21-25 at Seven Springs Resort in
Champion, Pa., NRM’s annual haunt,
the confab will feature Rodney
Crowell, Slaughter, David Lanz,
Eric Johnson, Mary Chapin Car-
penter, David Cassidy, and Poco.

cOMING AND GOING: Elise Ko-
lesky, the New York-based Eastern
regional manager for Windham Hill,
is leaving that label to become direc-
tor of jazz sales at CBS Records Dis-
tribution, the slot that was held by
Michael Greene before he moved
over to Chrysalis to become VP of
sales. Kolesky, who was previously a
local marketing coordinator for A&M
in New York and San Francisco, will
report to VP of sales Craig Apple-
quist ... Meanwhile, CBS has al-
ready welcomed Carol Babeli as di-
rector of video sales. She came from
the sales department at video suppli-
er MPI in Chicago, and prior to that
was a video buyer at Camelot Music
... B.J. Lobermann, GM of music
sales at New York’s J&R Music
World, is leaving the superstore/one-
stop/mail-order house in July to be-
come Northeast regional sales direc-
tor for Virgin Records. He’ll replace
Michael Rosenberg, who is moving
to become a product manager at Vir-
gin’s U.S. headquarters in Los Ange-
les. Lobermann is excited about
working for Virgin. “I wouldn’t leave
here for just anything,” he says.

IT LOOKS LIKE the music biz may
remember 1990 as the year of the
chain letter. Retail Track has already
received a couple of hip chain letters
this year (as opposed to the loath-
some chain letters one usually re-
ceives), but here’s one you won't have
to circulate. Seems there’s a T-year-
old lad named Craig Shergold who
has been fighting a serious illness at
his home in Surrey, England. The
youngster wanted to get his name in
the Guiness Book of Records by set-
ting the world mark for receiving the
most get-well cards.

A chain letter intended to help
young Shergold reach his goal has
been making the rounds in the record
trade, but, according to a news report
televised on New York’s WNYN, the
family has kindly requested that you
hold off on sending more cards.
Seems the Shergolds broke the re-

cord some time ago, and they’re still
receiving some 5,000 letters a week.

OOPS: In the June 23 issue of Bill-
board, this column told you about
Discovery Systems’ new in-store CD
program, called In-Play. We had in-
tended to give you a phone number
where you could learn more about
the program, but, a production snafu
too complicated to explain here ended
up tacking that number on the end of
an article on the same page about the
settlement that Trans Werld Music
Corp. reached with Peaches Enter-
tainment.

I would normally resist boring you
with all this technical publishing
stuff, except that the mishap created
a humorous episode in the retail
trenches. It seems that the mis-

placed, one-sentence paragraph at-
tracted the interest of Jim William-
son, VP of finances, who was a bit
surprised to see the line, “For more
info, call ... " And, after all, in this
age of 900 and 976 numbers, who
knows? Maybe someone would try to
launch a hot line that updates you on
all the latest court settlements. So,
Williamson dialed, and found out
about In-Play, which is fine for Dis-
covery, because it brought their in-
store disk to the attention of Trans
World’s brass.

To use basketball parlance, it ap-
pears this error was a case of “no
harm, no foul.” So, if you want to
learn more about In-Play, call 614-
761-4256—and please, don 't ask them
what they know about the Trans
World/Peaches settlement.

Wherehouse VP of advertising and promotion Bruce Jesse, wearing the cap,
gets visual-aid assistance from other Wherehouse staffers as he explains key
elements of the Summer Fun ad campaign at a rally held at headquarters.

WHEREHOUSE REHEATS HOT FUN VID CAMPAIGN

(Continued from page 36)

associates wore Hot Fun T-shirts.

The sale, which ran June 8 Thurs-
day (5), featured hit albums at
$11.99 for CD and $6.99 for cassette,
with some CBS catalog titles rang-
ing in price from $7.99-$9.99 for CD
and $3.99-$4.99 for cassettes. In ad-
dition, accessories, video games,
and movies were also on sale.

One novel element this year that
Jesse and the ad staff will do with-
out is suspense. At one point the
whole campaign became bogged
down because a cross-promotion
partner balked. But the chain ap-
proached Kawasaki, a manufactur-

er of motorcycles and other vehi-
cles, which agreed to come aboard.
“We found Kawasaki totally into it,
and we now have 25 machines to
give away.”

Those machines include four Jet
Ski Watercrafts, two Jet Mate Wa-
tercrafts, and five 250 Ninja Motor-
cycles. Kawasaki went beyond sup-
plying the 25 machines as give-
aways. It also provided about 150
machines for sample displays at
Wherehouse outlets. In return, Ka-
wasaki gets tagged in all advertis-
ing.

ORGANIZE AND
IDENTIFY YOUR
JEWEL BOX
DISPLAY

A new quick
identity insert
that pierces the
plastic shrink
wrap and slips
into jewel box.
Plastic display
panel holds
artist’s name

Pat. Pend. 443925

& info
call:

For details /

Laser Works Inc.

298 Tarrytown Rd. White Plains, N.Y. 10607 L
914-946-9195 ¢ FAX 946-9578
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RETAIL IS

ALBUM

RELEASES

The following configuration ab-
breviations are used: CD—com-
pact disk;CA—cassette; LP—al-
bum, EP—extended play. List
price noted when available. Mul-
tiple records and/or tapes in a
set appear within parentheses fol-
lowing the manufacturer num-
ber.

POP/ROCK

DAVID BOWIE
Aladdin Sane

CA Rykodisc RACS-10135/NA
LP RALP-10135/NA

DAVID BOWIE

Pin Ups

CA Rykodisc RACS-10136/NA
LP RALP-10136/NA

DAY & LANE
Midnight Eyes

€D LD Records 1922-2/NA
CA 1922-4/NA

DEVO

Smooth Noodle Maps
'CD Enlgma 2-73526/NA

CA 4-73526/NA

LP 1.73526/NA

FU.C.T.

Dimensional Depth Perception
CD Carlyle CRI090-2/NA

CA CR9090-4/NA

HEX

Hex

CD First Warning RCD-10184/NA

THE JOLLY BOYS
Pop 'N’ Mento
CD First Warning RCD-10185/NA

JUNIOR REID

One Blood

CD PolyGram 843557-2/NA
CA 843557-4/NA

THE SHAKERS
Songs From Beneath The Lake
CD Carlyle CR9190-2/NA
CA CR9190-4/NA
TORANAGA

God’s Gift

CD Chrysalis F2-21771/NA

CAF4-21771/NA
BLACK
BERVIN HARRIS

In The Mood

CD EMI 2-75623/NA
CA 4-75623/NA

LP 1-75623/NA
TERRY STEELE
King Of Hearts
CD SBK K2-94101/NA

CA K4-94101/NA
COUNTRY
CHRIS WALL

Honky Tonk Heart
CD Rykodisc RCD-10179/NA

JAZZ/NEW AGE
ANUGAMA
Silent Joy
CD Nightingale-Higher Octave NGHCD-303/NA
CA NGHC-303/NA

RICHARD ELLIOT

& SATURDAY DELIVERY AT NO EXTRA CHARGE!

i

What's Inside:

€D Enigma 2-7356% /NA

CA 4-73565/NA

DICK HYMAN

Music Of 1937—Maybeck Recital Hall
Series, Vol. Il

CD Concord Jazz CCD-4415/NA

CA CJ-415-C/NA

JIMMY McGRIFF

You Ought To Think About Me
€D Headfirst A379-2AN/NA,

CA A379-4AJ/NA

KEN NAVARRO

The River Flows

CD Positive Music PMD-7770/NA

CA PMC-7770/NA

FRANK WESS-HARRY EDISON
ORCHESTRA

Dear Mr. Basie

€D Concord Jazz CCD-4420/NA
CA CJ-420-C/NA

SOUNDTRACKS

BABATUNDE OLATUNJI + VARIOUS
ARTISTS

In The Blood, Original Motion Picture
Soundtrack

CD Rykodisc RCD-20174/NA

MISCELLANEOUS

SONIC BOOMS
Mobile Fidelity Productions
€D Ambiance-Bainbridge BCD-6284/$14.98

To get your company’s new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possibie. Send to: New
Releases, Billboard, Suite 700, 9107

Heavy Duty Polyethelene
Travel Cases

Album Case
1 Row
Holds 120

DIVIDER CARDS

BUY DIRECT FROM MANUFACTURER
ALL SIZES AVAILABLE

® FIRST IN PRICE

e FIRST IN DELIVERY
e FIRST IN QUALITY
| ® FIRST IN SERVICE
2 e o WHY PAY MORE?

ok 375 e SAVE TIME & MONEY
Sam Lempert

Any Case $19.00/ea.
{Lots of 2 - not mixed)
1. (800) 359-5038
544 Park Avenue

Island Cases
" 1-800-343-1433 Brookiyn, NY 11205
In N.Y. 516-563-0633 THE DISTRIBUTORS SUPPLIER

CD Case
4 Row
Hoids 120

Wilshire Bivd., Beverly Hills, Calif. 90210.

NEW YORK—Elektra Records,
looking to capitalize on the grow-
ing popularity of the 5-inch CD,
has issued a boxed set of four
previously issued Cure singles.

“The CD-5 is slowly but surely
catching on,” says David Bither,
Elektra VP of marketing. “Some
retailers are committed [to the
CD-5], but others have a prob-
lem.”

To help the latter group over-
come its reluctance, the four
Cure singles are packaged under
the title of “Integration,” in a re-
usable 6-by-10-inch longbox. Gen-
erally, CD-5s are issued in the
jewel box, without a longbox.

Bither explains the odd-size
longbox for the Cure release this
way: “If we had packaged the
singles in a 6-by-12 longbox, then
it would easily become confused
with album releases. The 6-by-10
still fits into store fixtures, but it
looks different, and that’s the
point. It will let the consumer
know. Hopefully the Cure pack-
age will break the ice further” on
CD-5 sales.

Having Trouble With CD-5?
Elektra Has The Cure

“Integration,” which contains
17 Cure songs, has a suggested
list price of $24.98. The four CD-5
singles included in the package
are ‘““Love Song,” “Lullaby,”
“Pictures Of You,” and “Fasci-
nation Street,” all cuts from the
Cure’s latest studio album, “Dis-
integration,” from which the cur-
rent package derives its name.
Each single comes in a jewel box,
which fits snugly into the long-
box, along with a poster of the
Cure.

The Cure has been the label’s
best selling CD-5 artist, generat-
ing sales in the area of 35,000-
50,000 units on each release,
Bither says. Elektra shipped
more than 25,000 units of “Inte-
gration.”

So far, the label has released
about 16 CD-5s in the past year,
including the four Cure titles.
“Now, CD-5s are aimed at the
collectors’ market, but the lines
between collectors and the [gen-
eral music customer] will soon
become blurred,” Bither pre-
dicts. ED CHRISTMAN

SCHWARTZ BROTHERS, INC.
Compact Disc Distribution

Impressive filll
Nearly 30,000 titles! =
Computerized inventory! J-» J
Free domestic freight!
Tailor-made backorder servicet
Special orders welcomet

" Export service!

_—
| X

Call today for our exclusive
compact disc sampler and free catalog!

Let over 43 years of experience work for you. P

Distributors of Distinction Since 1946.

4901 Forbes Blvd. Lanham, Md. 20706

1-800-638-0243
1-301-459-8000
FAX 1-301-731-0323

2

LET OUR NEW 80,000 SQ. FT. WAREHOUSE

WORK FOR YOU

GREAT PRICES, FANTASTIC FILLS ON ALL CD'S,

TAPES, ACCESSORIES, MUSIC VIDEOS,

DISCOS & CASSETTE SINGLES!

For more information and free sale catalog

(215) 426-3333  FAX (215) 426-2667

1-800-523-0834

‘“‘Go ahead,
make YOUR day . . .”’

“You know, in all
the excitement over compact disc
and other music media, a lot of retailers
clean forgot to ask themselves what’s likely to
happen to the replacement phonograph needle business.

Well, seeing as how there are 60 million turntables in use
in this country and that 4.5 million new ones were sold last
year . . . and seeing as how replacement needles and cartridges
have traditionally yielded the most powerful mark-ups in the
consumer electronics business — and can turn a bottom line
completely around — what you have to ask yourself is: ‘Do I
really believe consumers will stop playing records, mothball their
collections and throw their turntables away?’

Well? Do ya?”’

MAIL TO:
P | Go ahead. make my day. Send me a
anstlehl I Pfanstiehi Needle Information Kit
® Store Name

3300 Washington St

Waukegan, IL 60085 | Your Name
474 . Tel: 1 (800) 323-9446 | Adcress

sToP \\y I City State 2ip

N E k I Your Phone Number ! ! J

UNIVERSAL ONE-STOP * 2055 RICHMOND STREET * PHILADELPHIA, PA 18125
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A TRIBUTE PRODUCTION

LOOKING

EAST
SWEST

THE
EXECUTIVE CONFERENCE
OF EAST & WEST
EUROPE’S
MUSIC INDUSTRY

23-26 November 1990
BUDAPEST, HUNGARY

Supported by the Hungarian
Ministry of Culture and Mulumedia Kf

Following the
enormous success of
last Year's executive

conference staged
in East Berlin as

The Wall came down,

Looking East & West
invites executives of
the music industry
from records, TV,

concerts, radio, video,

publishing, rights and
facilities to come

to Budapest.

The conference will
address the challenging
opportunities for

THE DEVELOPMENT
OF THE MUSIC
INDUSTRY IN

EASTERN EUROPE

State banquet

L ]
~ Seminars with
simultaneous translation

[ ]
Showcases

Sponsored by

Billboard

MUSIC

MEDIA

Tribute Productions Ltd
Suite F * The Maples Business Centre
144 Liverpool Road * London Ni ILA = UK
Tel: 44 71 700 4515
Fax: 44 7i 700 0854
Telex: 9312132384 AD G

Piease send further details to:

Name

Posiion —

B RETAIL

Songs From The Big Room: Spyz, Primus,
Rogers Offer Some Fresh Alternatives

@ BY BRUCE HARING

THEY CALL IT THE ROOM.

It lies at the bottom of two flights
of narrow, twisting stairs, behind
two thick doors that can be opened
only with specially designed, copper-
colored keys.

The Room is tight, airless, filled
with musty volumes from ages past.
In the center of The Room is a steel
chair, the space’s only source of com-
fort.

Are we referring to a cell in Molda-
via? An isolation chamber used to
train long-distance space travelers?

No. It is The Listening Room, and
it is here that much of the music re-
viewed in Billboard finds its way to
friendly ears.

This week, Grass Route made the
long and perilous journey to The
Room, carting a precious armful of
the vinyl albums, cassettes, and CDs
that have multiplied in our main com-
mand center.

We are happy to note that music
has not changed much since we last
mounted a formal review of indepen-
dent product, lo those many months
ago. And among the best of the best
that we have discovered in our search
were the following:

Relativity’s 24-7 Spyz check in
with a heaping helping of “Gumbo
Millennium,” their second album for
the label. As seems to be the case
with every sophomore effort in to-
day’s market, this return trip is much
heavier than the debut, especially the
B-side kicker, “Valdez 27 Million,”
which features one of many tasty
Jimi Hazel riffs. A sure bet to hit
with those into accessible thrash.
More from Relativity at 718-740-5700
... The West Coast drinkin’ music of
the Nervis Brothers clicks in a two-
song demo reminiscent of Asleep At
The Wheel or Commander Cody.
Details at 213-399-0034 . . . Sally Rog-
ers has an engaging, cooing vocal

It’s Our Service
That Makes The Difference!

VINYL

Company

Address

Country

Tel

Fax =

Tix

Type of Business

VENDOLS

music Merchandisers

We sell it ALL!
AC/DC to Zappa ... Bach to Zamfir
Compact Discs to Cassette Singles!

90% fill on 90% of your orders!
Box-lot prices!

Same day shipping!
Weekly new release mailer!

Professional Advice * Personal Service

Competitive Pricing!

Guaranteed initial orders for
all new customers!

7870 SPRINKLE ROAD, KALAMAZOQO, ML. 45002
(616) 323-0131 FAX: (616) 323-9517
TOLL FREE: 1-800-446-0006

I
:

WA R R

style throughout “Piggyback Plan-
et,” which channels an environmental
challenge into children’s music. Avail-
able through Round River Records,
301 Jacob St., Seekonk, Mass. 02771
... If Frank Zappa decided to chuck
it all and start a funk thrash band,
he’d probably sound like San Francis-
co’s Primus, which bows on Caro-
line Records with “Frizzle Fry.” The
band chews on such key cuts as “Too
Many Puppies” and “Harold Of The
Rocks.” More from Caroline, 989-
2929 . .. Frontline Assembly echoes
Ministry and Nitzer Ebb with its ac-
cessible industrial sound. “State Of

GLOBAL SALES TO RISE

(Continued from page 36)

this to greater CD penetration in
the U.S. and predicts that world-
wide in 1990, CD unit sales will in-
crease 33% vs. a 4% increase in cas-
settes. LPs, meanwhile, will decline
about 15%.

CDs do not offer recording capa-
bility, which “‘should continue to
protect the cassette marketplace,”
the report states. But the report
adds that as CD players find their
way into more households, it should
result in lower cassette volumes.

During the '80s, retail cassette
prices decreased only slightly, but
CD prices dropped dramatically. In
1983, the average CD price was $21,
but in 1989 it was $12.50. That 7.7%
compound annual pricing decline oc-
curred because of substantial in-
creases in volume, which created
manufacturing efficiencies. The na-
ked CD cost manufacturers about
$4 in 1985 and less than $1 in 1989,
the reports states.

In 1990, CD prices will hold
steady while cassette prices will rise
modestly, the report predicts. As
CDs increase its market share, dol-
lar-volume growth should increase
by 7.2%, or three percentage points
more than the 4.2% unit-volume
growth predicted for the configura-
tion by the report.

Manufacturer market share will
be a more significant factor in rec-
ord company growth than the over-
all dynamics of the industry in the
next few years, the report says.

For 1989, Goldman Sachs cites
worldwide market shares of the ma-
jor companies as follows: Warner
Bros., 18%; PolyGram, 18%; Colum-
bia, 17%; EMI, 11%; MCA, 8%; BMG,
6%; and all others, 22%.

In the coming years, companies
will increase market share by con-
tinuing to acquire other labels, most
likely international ones; by devel-
oping new labels; by forming joint

ventures with independent distribu- |

tors; and by developing new artists.

Since most growth is liable to
come at the expense of other compa-
nies, A&R departments will face in-
creased competition in signing acts,
resulting in artists enjoying bigger
financial rewards.

Mind” is the band’s U.S. album, a re-
release of a West German album that
bowed in 1988. More from ROIR at
2124770563 ... It was one of those
days at Grass Route headquarters, a
time when it was a good thing the
automatic weapons were safely
locked up in supply. Then we put on
Mary Richards’ “Peaceful Journey,”
which offers relaxing new age-y mu-
sic by Wayne Musgrave that's guar-
anteed to ease tensions. The cas-
sette is part of Richards’ extensive
“Master Your Mind"” series, which in-
cludes spiritual cleansing tapes along
with the usual stop-smoking, lose-
weight tapes. More from 415-945-
0941.

(1]

WIICHAEL'S GUITAR: Relativity,
home to such guitar heroes as Joe
Satriani and Steve Vai, has added a
distaff threat to the roster in the per-
son of Jennifer Batten. She was last
seen playing lead guitar on Michael
Jackson’s “Bad” tour.

Michael will be involved in her first
album for the label, but not the one
you're thinking of—Michael Sem-
bello, who clicked on the Hot 100 sin-
gles chart with the “Flashdance”
theme, is co-writing and producing
the album.

|

—

Shamrock Execs
Form Bailout Co.

NEW YORK—Roy Disney and
the principals of Shamrock Hold-
ings Inc. have raised $450 million
through a limited partnership to
invest in companies that need re-
lief from heavy debt burdens.

According to an article in the
Wall Street Journal, the limited
partnership, Trefoil Capital Inves-
tors L.P, already tried to put to-
gether bailout deals for Southland
Corp., the troubled convenience
store operator, and Ames Depart-
ment Stores, the discount chain
that filed for protection under the
USS. bankruptey laws. ‘

The newspaper quotes Sham-
rock president and CEO Stanley
Gold as saying that Trefoil, which
means Shamrock in French, will
invest in industries in which the
company already has experience,
particularly retailing. So far,
Shamrock’s main holdings in re-
tail are Music Plus and Sound
Warehouse. In addition to those
two chains, Shamrock owns 15 ra-
dio and three television stations.

Gold emphasized that in mak-
ing such investments, Shamrock
likes to maintain current manage-
ment but also brings its own ex-
pertise into play.
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ED VODICKA & FRIENDS

A DIVISION OF BEST ENTERTAINMENT SERVICES INC, 03701 OLD YORK RD./ ECMHURST, L 60126/{708) 834-5600

Setting
New
Standards

Ed Vodicka
& Friends

Jazz piano/orchestra

LARGEST DISTRIBUTOR OF
PRE-RECORDED MUSIC IN THE WORLD!

RECEIVE YOUR ORDER IN 48 HRS. OR LESS
AT NO EXTRA COST INCLUDING SATURDAY!

COMPACT DISCS, TAPES
LP'S, ACCESSORIES,
VIDEOS & MORE

HUGE INVENTORY, DYNAMITE PRICES
PERSONALIZED SERVICE, WEEKLY SALES
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(305) 621-0070 ASK FOR BRUCE

In FL: (800) 329-7664 * Nat'l: (800) 780-6874
15960 N.W. 15TH AVE. - MIAMI, FLORIDA 33169

FAX# (305) 621-0465
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, Stan Getz

Henry Butler

Marc s Roberts A Rising Generation of Talented Young
Players Is Bringing New Fans to a Vital
New Variety of Global Jazz.

By DON HECKMAN

ne word best describes the state of jazz at the
beginning of the '90s: Diversity. Perhaps never
before in the kaleidoscopic, 75-year history of
America’'s most important original art form,
has the music tugged and pulled in so many di-
rections, all at the same time,

Consider some of the following developments:

Recently, the New York Times Magazine reported in detail
about the emergence of a group of young, “acoustic jazz"”
players dedicated to the propagation of mainstream con-
temporary-style improvisation.

In the last few months, Los Angeles has heard perfor-
mances by Keiko Matsui, Sadao Watanabe, Alan Holds-
worth, Benn Clatworthy, Egberto Gismonti and Hermeto
Pascoal (to name only a few)—players from across the
world performing music touched, in one way or another, by
jazz.

This summer’s JVC Jazz Festival, like many other similar
events, features a program that moves eclectically from
Miles Davis and Hiroshima to Marty Napoleon and Eddie
Palmieri.

New recordings arrive almost weekly from such venerated
jazz icons as Dizzy Gillespie, Art Blakey, Dave Brubeck, and
Oscar Peterson.

Big name contemporary acts like Spyro Gyra, the Yellow-
jackets, Diane Schuur, Harry Connick Jr., Grover Washing-
ton, Stanley Clarke, and Lee Ritenour continue to flirt with
crossover possibilites.

And these are only a few of the more obvious highlights.
One might easily add the less noticeable, but equally impor-
tant activities taking place on the jazz education front, with
thousands of schools around the country offering courses in
both jazz theory and performance. Nor can one overlook the
pervasive presence of jazz-based musicians in the backup
ensembles for performers like Frank Sinatra, Tony Bennett,
and Johnny Mathis. Traditional jazz—usually in New Or-
leans or “‘Dixieland” style—is a major staple of amateur mu-
sical activity, with many large-scale summer festivals. And a
syndicated radio program titled “Swing Era II” that features
everything from Glenn Miller and Benny Goodman to Man-
hattan Transfer and Rickie Lee Jones has been stealing Sat-
urday night time slots in some important major markets.

It is, on the whole, a reassuring picture for a music that
seemed, a decade or so, to be in a condition of serious
eclipse. I think things look very reassuring,” says Windham
Hills Records’ Sam Sutherland. I like the fact that there is
such a strong incoming generation of young players. And it's
also important that there seems to be real evidence that jazz

Harry
Connick Jr.
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THE JAZZ STARS OF

ACOUSTIC ALCHEMY
CARL ANDERSON
PATTTAUSTIN
DAVID BENOIT
MICHAEL BRECKER
RANDY BRECKER
TO0M BROWNE
GARY BURTON
LARRY CARLTON
CHICK COREA
THE CRUSADERS

anc Records.

ccccccc

EDDIE DANIELS
KEVIN EUBANKS
DAVE GRUSIN
DON GRUSIN

OMAR HAKIM

DEBORAH
HENSON-CONANT

GEORGE HOWARD
STEVE KHAN

KENNY KIRKLAND
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Live atthe Knitting Factory

A TOTAL ECLIPSE 75021505104

“Keyboardist Brown joins the legion of young lions
reshaping the face of traditional jazz” BILLBOARD
Nineteen-year-old award-winning pianist Vernell
Brown |r’s first album features original compositions
and a cast of stellar musicians and guest soloists, high-
lighting the keyboardartistry that will make Brown
one’of th& ﬁ’\o‘;titalke!d-about new jazz artists.
Execuffve Producer: Jerry Moss

Praduced by Stix Hooper for Stix Hooper Enterprises
f 1/‘-' HOOPER ENTERPRISES

¢/

APAS'ONADO [7502-15297-172/4]

Now topping the jazz charts! Tenor sax legend
Stan Getz reinvents the sensuous musical poetry
and seductive Brazilian sounds that have become his
trademark, playing hotter than ever on an album

that critics laud as his best in years.

PRODUCED BY HERB ALPERT

MAX AND DIZZY PARIS 1989 150 cs0s.1n4)
“An unprecedented encounter and one of the most

extraordinary autumnal statements ever recorded”
THE VILLAGE VOlCE

Listen to the collaboration of two of the founding
fathers of be-bop as théy play live on stage at

the Banlieues Bleues.Festivakin theiParis suburb
of Bobigny.

Produced by John Snyder  Executive. Producer: Steve Ralbovsky

IN FLORESCENCE 75021500504

One of the fathgrs’éf avant-garde jazz is back with
anew trio and his first recording for a domestic jazz
label in over a decade. Each piece on this brilliant
album is a ceremony of spirit, ideas and energy.

Produced by John Snyder Executive Producer: Steve Ralbovsky

Also available in the Modern Masters Jazz Series:
Don Cherry  Art Deco 750215297124
Sun Ra Blue Delight (7502152971241

[7502-15242-2/4 + 7502-15276-2/4 « 7502-15299-24]

An ongoing series documenting performances
recorded live on 2-track digital at"The Knitting
Factory in New York City, the home of the American
musical vanguard, a place where jazz, rock and
classical music have a perpetual dialogue; a place
where barriers are broken and genres are defined.

Now available: Volumes One, Two and Three.

Executive Producer: Michael Dorf  Producer: Robert #ppel

1990 A&M Records. Inc. All rights reserved.
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MARCH OF THE MAJORS:
with Chance to Show Real

By NEIL TESSER

azz is back.” How many of these promised re-
births can you recall? There was that slight
push in the mid-'60s, and then the lightning
flash of fusion a few years later; the archaelogi-
cal impulse to reissue everything in the '70s,
and the rediscovery of the music by younger players in the
last few years. But tell the truth—did jazz ever really “come
back”? Weary veterans can be forgiven for their skepticism.

And yet, the idea that “jazz is back” IS back, and with a
vengeance. Independent labels have flourished in the CD
age; more revealing is the fact that all of the majors have
simultaneously undertaken aggressive jazz programs that
encompass virtually unprecedented artist development and
marketing efforts. What's more, many of these programs
seek to establish a broad-based policy unifying the music’s
past with its future, in a sense taking a cue from the “neo-
classic” leanings that distinguish many of the music’s young
stars.

The stimulus for this movement can be largely traced to
America’s shifting demographics, as the baby-boomers
grow up and grow out of their rock listening habits. Larry
Rosen, co-founder of GRP Records, puts it this way: “The
mainstay of the record industry was always 13-18 year
olds. But the average age of American consumers is now
32. And as they're getting older, they're looking for a more
mature music. That's where the focus is.”

There is no better example of a “full-service" jazz concept
than RCA, where veteran producer Steve Backer heads up
the jazz program. Backer oversees one of the richest cata-
logs in jazz, and RCA’s Bluebird reissue program has
opened up the history books for the digital generation; on
the other hand, RCA’'s Novus label has assembled an im-
pressive roster of young traditionalists, including the pianist
Marcus Roberts (26), saxist Christopher Hollyday and trum-
peter Roy Hargrove (20), each with new albums this spring.

But Novus has also embraced the experimentalists. Says
Backer: ‘““Jazz very often parallels sociology, and this is a
decade of change and progress—the whole thing with east-
ern Europe—so that | think the music will embrace not only
the bebop-related artists but the more adventurous artists

Jazz Starts the '90s
Market Potential

as well.”" In that vein, he points to the several Novus albums
by the revered soprano-saxist Steve Lacy and the recent
signing of Steve Coleman, the young guru of the “M-base”
movement.

Backer's enthusiasm is underscored by patience at RCA
headquarters. Says RCA Records GM Rick Dobbis, “We look
at our jazz artists as long-term growth products. You have
to be sure to use the marketing tools to build as long a
spread and as high a visibility as possible. You invest more
money in jazz than you might otherwise, in well-developed
packaging with more information on it; with Marcus Rob-
erts, we also invested in a long-term video presentation to
ship with the album. We think the music deserves it. The
whole idea of jazz is to push the enve-
lope.”

At Columbia Records, the emphasis
is on continuity, explains product direc-
tor Gary Pacheco. “About three years
ago we launched the Columbia Jazz
Masterpieces series, representing a
longstanding commitment to preserve
and bring back this amazing music that
for a lot of record companies had been
almost forgotten. We developed a prod-
uct line of almost 100 titles that is phe-
nomenally successful from the stand-
point of both consumers and critics.”
To that has now been added a big-band
series and the brand-new Contempo-
rary Jazz Masters series, covering al-
bums by Miles Davis, Chick Corea,
Weather Report, and other Columbia
mainstays of the '60s and '70s.

Pacheco believes that this rich history
dovetails with the label's current jazz
roster, which boasts the Marsalis broth-
ers, Harry Connick Jr., trumpeter Mar-
lon Jardan, and vibist Monte Croft:
“We've positioned ourselves so people

(Continued on page J-17

Christopher Hollyday

REISSUE MANIA: For Sheer Volume,
It Looks Like the Biggest Year Yet

By DERK RICHARDSON

ifteen years ago, the jazz vaults of most major
record companies were virtual morgues, where
the legends of America’s classical music lay in
suspended animation. Classic sides from the
1920s, the Swing Era, the golden ages of big
bands and bebop, and the heydays of hard bop and the New
Thing were long out of print, and relatively few moves were
made to bring them back into circulation. Today, spurred
largely by a revived interest in acoustic jazz and the possibil-
ities unleashed in the CD revolution, that situation has been
reversed. The doors have been flung open and the vault
shelves are being scoured with an eagerness unmatched
since the plundering of the Egyptian pyramids, jazz reissue
programs, accelerated by the advances in digital remaster-
ing and the impressive market gains of the compact disk,
are reaching manic proportions; in sheer volume, 1990
promises to be the biggest year yet.

“The vault is limitless,” says Mike Berniker, who oversees
the Columbia Jazz Masterpieces Series. “We just try to
make them as interesting as possible.” Initiated just over
four years ago, the CBS program has released over 100 ti-
tles, according to Berniker, each averaging over 25,000
copies sold. “We were the first to establish a line of CD reis-
sues,” he says, adding that CDs now account for 65 % of the
line's total sales.

“We've done in three years what has never been done be-
fore,”” says marketing director Gary Pacheco, “developed a
series with a consistent direction and plan.” Jazz Master-

pieces already released in 1990 include “The Quintessen-
tial Billie Holiday Vol. 6, Bix Beiderbecke's ““Singing The
Blues,” Gene Krupa with Anita O'Day and Roy Eldridge on
“Let Me Off Uptown,” Miles Davis’ “Someday My Prince Will
Come,"” and a compilation, “The Jazz Arranger Vol. 2.” Slat-
ed for August release are the *Okeh Ellington,” “‘Louis Arm-
strong Vol. 5: Louis In New York,” Vol. 7 of “The Quintes-
sential Billie Holiday,” a second volume of Beiderbecke,
“Chet Baker with Strings,” Dave Brubeck's “Jazz Impres-
sions Of Europe And The USA,” Charlie Rouse with Dexter
Gordon on “Homecoming,” and Ellington’s “The Nutcracker
And Peter Gynt Suites.”

New for 1990 is the Columbia Contemporary Jazz Mas-
ters series, marketed under the slogan “The Tradition Con-
tinues.” By picking up roughly where Miles Davis turned
electric at the end of the 1960s, CBS hopes the new series
will inherit some of the success of Jazz Masterpieces, and
that consumers will recognize the “classic” status of such
titles as Weather Report’s “I Sing The Body Electric,” Wayne
Shorter's and Milton Nascimento's “Native Dancer,” Miles
Davis’ “‘Pangaea,” Return To Forever’s ‘“‘Romantic Warrior,”
as well as albums by Ornette Coleman, Tom Scott, Eric Gale,
Herbie Hancock, Keith Jarrett and others scheduled for
1990 reissues. A series of collections from the CTl label will
also be available, including “Best Of" compilations of Hu-
bert Laws, Stanley Turrentine, Art Farmer, Freddie Hub-
bard, Paul Desmond, and Esther Phillips.

Like the Jazz Masterpieces, the Contemporary Jazz mas- :

ters releases will have color-coordinated packaging and a
(Continued on page J-8)
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INDIE GROUNDSWELL: Caught Up in Current Healthy Swing of Things

By JOSEF WOODARD

n the presently healthy jazz market, the
groundswell of independent labels on the
scene has accounted for much of the height-
ened activity. Major labels have responded to
the rejuvenated jazz market in various ways—
implementing spinoff labels or special series, instituting re-
issue programs, or licensing independents (i.e. MCA's re-
portedly $40 million purchase of GRP this year).

The state of independents, as suggested by this survey, is
healthier and also more competitive than ever. Much of what
defines jazz is heard on indie labels. But the important thing
to remember is that, in the specialty field of jazz marketing,
it was always thus. Independents, by definition, are better
equipped to chronicle a music that swings in and out of fa-
vor with the mass public. A market delineated by specialist
indie labels is also better able to respond to the wide diversi-
ty of sub-categories within the current jazz world, divisions
that include new age, R&B, world music, rock elements, and
other variants, apart from the revitalized interest in bebop
tradition.

Orrin Keepnews, the four-decade veteran jazz producer
and label owner, believes that the strength and the signifi-
cance of the independents over the decades has to do with
many factors. “It's partly that they're willing to take
chances. It's partly that, historically, the position of the inde-
pendent has been finding the new acts and building them to
the point where it was worthwhile for the majors to steal
them. That is a pattern.”

Sam Sutherland, the manager of Windham Hill Jazz,
points to the less forgiving logistics of major label business
practices. ‘‘Jazz doesn’t produce high yields, to talk in the
language of the average bean counter or merchant, and
winds up being a commodity that will be supported and nur-
tured in times of plenty and then abandoned when the in-
dustry gets in trouble. That cycle is just a little bit too obvi-
ous to ignore. | know that, during the '70s, as the industry
began to stumble into a recession, a lot of record companies
that had begun to build progressive or jazz music divisions,
began to cut loose most of those artists and staff.”

Moreover, Keepnews notes that, “It's more than econom-
ics that makes jazz more properly at home on an indepen-
dent level. It's the fact that jazz has never done well with the
impersonal corporate scene going on at major labels. At the

Courtney Pine

Frank Morgan

Lester Bowie

larger labels, there really isn't any in-house production any-
more; they're so almost completely a matter of production
deals and acquisitions of masters. There isn’t any feeling of
label creativity.”

As GRP eases out of the independent category and into a
close relationship with MCA, the label continues its winning
streak which earned it Grammy awards and a high profile in
the jazz marketplace. The success pattern of GRP, which
until recently maintained a fairly consistent, homogenous
jazz sound, has inspired a plethora of laktels dealing in the
contemporary genre.

The Japanese-owned Denon label has also staked a formi-
dable claim in the realm of contemporary jazz, having re-
leased albums by Uncle Festive, Bob Berg, Luis Conte and
Pat Kelley. Coming for fall is Kenia, the label’s first “cross-
over''—and female—vocal,
an all-star session with Jon
Henricks, and a bit later, the
first solo recording by Steve
Laury, guitarist from Fatt-
burger. DMP (Digital Music
Products) was started by
Tom Jung in the early days of
digital recording technology,
using hi-tech with such
groups as Flim & the BBs,
which moved to Warner
Bros. this year. Newcomers
to the roster are the Dolphins
(formerly the digital Dol-
phins).

Optimism is an L.A.-based
contemporary jazz label
which leases available mas-
ters and has featured re-
leases this year by Ric Swan-
son, Carlos Angeles and Jeff
Jarvis. Gary Herbig and Greg
Mathieson, both in-demand
L.A. studio players, put out
contemporary albums on the
Headfirst label. Artful Bal-
ance released albums by
Barry Coates & the Hats and
David Diggs, while CMG

Ray Anderson

Art Farmer

(Chase Music Group) stepped out this year with a traditional
jazz guitar album by Dan Balmer.

Sonic Atmospheres is a label for which the staple has
been new age, chiefly the success of Don Harriss and Robert
Craft, but whose direction is being expanded into jazz. After
a previous, more new age-oriented album by flutist Steve
Kujala and guitarist Peter Sprague on the company's Sonic
Edge sublabel, a second, more clearly jazz-flavored album
by the duo was released, along with an album by the group
Chi.

Nova is run by David Gimbel, who also runs the popular
Los Angeles jazz club Bon Appetit. Many of the artists on his
roster—Brandon Fields, Rob Mullens, Robert Brown—made
the transition from club acts to recording acts. With five
years under the belt, Nova is making its presence felt in the
contemporary jazz area, with popular works from Fields,
Mullens and the group Dotsero. ““l would say that | have
made a good transition to the recording business by taking
my time to learn,” says Gimbel. “I've met the best musicians
in town while working with the club and developed good rela-
tions with many of these guys. It's experience and connec-
tions that are impossible to replace. Once you have the right
music and musicians to work with, it takes the right tools to
build a label. Nova has both marketing and promotion de-
partments to help with this. We buy lots of ads, send out
tons of catalogs, spend a small fortune on radio promotion.
Hopefully, this will give us the visibility in the market.” The
similarly inclined Voss, headed by Ernie Campagna, has
been quiet during most of the last year due to contract nego-
tiations with distributors but has now landed with Big State,
Action, Encore, Great Bay, Music Craft, Navarre, and Rock
Bottom. Current releases spotlight Anne Howard Maxwell,
Michael Davis, Chet McCracken, and Matt Harris. Newest is
a release by Larry Cansler.

Not all small labels maintain a strict focus, instead favor-
ing diversification within the independent label structure.
Oxymoron, for instance, is the parent entity of a label group
which included Heads Up, Breakthrough and Sound Quest.
Dave Love, a trumpeter who moved to Texas in 1980 to
open a recording studio, wound up staring his own Heads
Up label. He was subsequently hired on by Oxymoron to
handle promotion, sales and marketing for Breakthrough—
focusing on European artists—Sound Quest—essentially
the “second” home of new-age synthesist Steve Roach—as

(Continued on page J-14)

Lonnie Liston Smith

J-6

A Billboard Spotlight

BILLBOARD JULY 7, 1990



YNTCN ZarRsBLis
" sTa~DAEE “I1ME WOL.3
SOLITIO CF RO 4’4(‘

®

i
|
g

CurazY PEDRLE Must e

#4507 1619 LLer

ALY
’ s

4515 45414 460871

WHERE TRADITION MEETS TOMORROW

Ellis Marsalis, Wynton Marsalis, Branford Marsalis, Grover Washington, Jr., Harry Cannick, Jr., Nancy Wilson, Richard Tee,
The Dirty Dozen Brass Band...And introducing the Next Wave: hip-lipped New Orleans trumpeter Marlon Jordan, the suave and sensual
guitarist Dwight Sills, the B-3 B-dazzler Joey DeFrancesco, and the sensational vibist/vocalist Monte Croft.
And coming soon: new releases by Kirk Whalum, Terence Blanchard, Full Circle, joe Zawinul, Fred Simon and Steve Gadd.

Columbia Bnl“MBIA JAZZ- Colurmwa’ Reg, US. Pat & T Of. by CBS Records Inc @ 990 C2S Records iny



REISSUE MANIA

(Continued from page J-5)

recognizable logo. “‘By treating it like a product line,” says
Pacheco, “we strengthen titles that would have been lost
again if put out by themselves. And in terms of both the con-
sumer and the retail stores we get a lot of more mileage put-
ting together a product line.” CBS is counting on sales to
both “the serious collector and new listeners who are learn-
ing about this fantastic creative music. We're treating it with
a respectful look toward the future and the past. After all,
the music of Wynton [Marsalis] and Harry Connick Jr. didn't
come out of nothing. And we feel like we're trying to do it as
well as we possibly can. The music deserves to be part of the
jazz catalog forever, whatever that means.”

Until about three years ago, the vaults of RCA, holding
historic sides from Victor, Bluebird and RCA labels seemed
like they might go untapped forever. “RCA really hadn't
dealt with jazz, new or reissues, for about 20 years,” says
Steve Backer, executive producer of the company's reissue
program.“‘When it did, in the mid-'70s, it focused largely on
white swing bands like Miller, Dorsey, Barnett, and Good-
man. It failed to deal in depth with the very extensive vaults
that exist here.” But since January, 1987, RCA has put
about 150 titles back in the stores, with attention to the
“grandmasters of the entire art form,” and shows no signs
of retreat. The compact disk format “enhances” the timing,
Backer says, “but this is not happening because of the CD.
Our identity will strengthen, hopefully, from the level of en-
ergy and sincerity we put into it.”

Already out on Bluebird this year are Chet Baker's ‘‘The
Italian Sessions,” Lena Horne's, “‘Stormy Weather' (com-
piled from the 1940s and '50s), collections of Jack Teagar-
den, Tommy Dorsey and Django Reinhardt, and three-CD
sets of Glenn Miller, “The Popular Recordings (1938-
1942),” and “Fats Waller And His Rhythm, The Last Years
(1940-43)." The keystone of the Spring releases, according
to Backer, is Duke Ellington's ““Solos, Duets, And Trios," fo-
cusing on Ellington-the-pianist and lncludlng all the versions
of the legendary Ellington/Jimmy Blanton duets. Other

A ;

spring reissues include "“Bosses Of The Blues, Vol. 2,” with
Otis Spann and Eddie “Cleanhead” Vinson, Sonny Rollins’
“All The Things You Are,” and multi-artist anthologies, “The
Bebop Revolution” and *‘Swing Is Here.” A “Bluebird Sam-
pler" and “The Women: Classic Female Jazz” (with Mary
Lou Williams, Una Mae Carlisle, the International Sweet-
hearts Of Rhythm, Hazel Scott, Alberta Hunter and others)
are scheduled for June, with more titles by Benny Goodman,
Count Basie, Johnny Dodds, Paul Desmond and Johnny
Hodges in July. The big items for the fall, are a three-CD set
of Sidney Bechet master takes and a five-CD set commemo-
rating the 100th anniversary of the Oct. 20, 1890 birth of
Jelly Roll Morton.

“There are several things that set us apart,” explains
Backer. “We're not just reissuing single albums, we're put-
ting as much material on the CD as possible. We're also
making a major investment in the sonics, it's the only way
we can go back with pride to the pre-tape era, because the
CD medium tends to exacerbate the bad as well as the
good."” Each release is timed to a major advertising program
with major retail chains and, Backer notes, marketing is
aimed “‘across the board, from college-age listeners to older
consumers who are looking for an update.” Under Backer's
direction, RCA reactivated the Novus label as well, and has
dipped back for Novus' 70 CD reissues of material orginally
released by Arista—by guitarist Steve Kahn, Larry Coryell
and John Scofield, and “The Brecker Brothers Collection,
Vol. 1.”

Capitol Records, best known in jazz circles as the guard-
ian of the beloved Blue Note catalog, is reissuing four im-
portant titles under its own logo: Miles Davis' seminal “Birth
Of The Cool,” “Benny Goodman In Hi Fi,"” Stan Kenton's
“Concepts Of Artistry,” and Cannonball Adderley's *“Can-
nonball In Japan.” The Blue Note revival continues with Lee
Morgan's “Tom Cat,” Dexter Gordon's “Clubhouse,” Grant
Green's “Matador,”” Wayne Shorter's “‘Soothsayer,” Bobby
Hutcherson's “Oblique,” Jimmy Smith’s “Cool Blues,” and
titles later this summer from Art Blakey and Elvin Jones.
Capitol is also responsible for the Pacific Jazz reissue pro-
gram, featuring Chet Baker's “Let's Get Lost,” Gerald Wil-
son's “Moment Of Truth,” and sessions by Richard Groove

Holmes and Gene Ammons, Ben Webster, Gerry Mulligan,
Chet Baker and Art Pepper, and Wes Montgomery.

Current fascination with things Brazilian has inspired
Capitol's resurrection of the World Pacific label, making
available early works of Djavan, Toninho Horta and Joao Gil-
berto. And the Roulette catalog, recently purchased by EMI-
England, will yield 15 to 20 reissue titles per year for the
next five years. Culled from sessions recorded between
1958 and 1967, the releases include significant sides by
Louis Armstrong and Duke Ellington, Count Basie and Tony
Bennett, Lee Morgan and Thad Jones, Maynard Ferguson,
John Coltrane, Bud Powell, Stan Getz, Dinah Washington
and Randy Weston.

It is not enough to just put product in the bin when it
comes to jazz reissues, a lesson that MCA, caretaker of the
classic Impulse label, has obviously learned. Many jazz col-
lectors were uneasy with the way Impulse had been handled
in its post-ABC incarnations, and at the end of 1989, MCA
assigned Andy McKaie, the man behind the touted Chess
blues reissue program, to oversee jazz as well. “We're re-
leasing a little more this year than we would in a normal
year,” McKaie says, ‘‘to re-establish our standing.” Forth-
coming titles, in CD and cassette format only, include John
Coltrane's ‘‘Meditations,” Dizzy Gillespie's “‘Swing Low
Sweet Cadillac,” Keith Jarrett's ‘‘Fort Yawuh,” “McCoy
Tyner Plays Ellington,” and John Klemmer's “Waterfalls.”

“The key artist with Impulse is, of course, John Coltrane,”
says McKaie, who hopes to be able to put both versions of
the “‘Assensions’ album on one CD, and eventually produce
one boxed-set overview of Trane’s Impulse years and anoth-
er of his complete Village Vanguard live recordings. To make
the Impulse reissues even more attractive, McKaie has
brought in a new graphic designer, *so you can actually read
the booklets and see the photographs,” and is adding re-
cording data where it was previously missing and listing the
personnel on the back of packaging. *“I'm using the same
methodical fashion | think | used with the Chess line,”
McKaie says. “l think | did that right. We treated it with re-
spect and people paid attention. The point is to exploit the
catalog without killing it, to spice up the line with bonus

(Continued on page J-12)

THE ORIGINAL OSCAR PETERSON
TRIO LIVE AT THE BLUE NOTE W. RAY
BROWN AND HERB ELLIS AND
Bobby Durham

CD83304/CS 33304 SEPTEMBER
The first recording of this classic
trio in twenty years — live at New
York's great jazz club!

plus...coming in September

electric and contemporary band Spies!

1

|

ANDRE PREVIN — UPTOWN

W. RAY BROWN AND MUNDELL
LOWE
CD 83303/CS$ 33303 AUGUST
This elegant and swingin'’ trio
graces the music of Duke
Elington and Harold Arlen!

By Way Of The World —the colorful and exciting new album by the

The hot sounds of summer last through fall and beyond...

TECARC 2e OO
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WORDS
CD/CS 476 AUGUST

and...coming in October
Ain’t Life Grand — the beautiful new piano trio album by Warren

Bernhardt.

For the TELARC and dmp Representative or Wholesaler nearest you, call: 1-800-800-7152

©1990 Telarc International Corporation

THOM ROTELLA — WITHOUT

The fresh and tasty sounds of
acoustic guitar showcasing the
leader's expressive songs!

GARRY DIAL AND DICK OATTS —
BRASSWORKS

CD/CS 477 SEPTEMBER

Pianist Dial and saxophonist
Qatts lead their group through
bold and beautiful originals
backed by a subtie and
simpatico brass group.

A";-r--. DIGITAL MUSIC PRODUCTS. INC.
-

-

-
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THE BEGINNING OF SOMETHING OLD

Viva Brasil-Harry Sheppard

The Virtuoso Vibist leaps onto the “world beat” scene with Vive Brasil
With a jozz drummer, Caribbean percussionist, Latin funk bassist, rock
quitarist and classical flutist, Harry weaves African and Urban influences
info these fine Brasilian jazz arangements. The songs are very cool and
the performances burn.

First Outing-Sehastian Whitlaker
"'Bosh’ is so tradifional; he must have been fime warped,” hails one
cific. Whittaker and his fine young band (¢ sextet whose average age is
25) shine so brightly on this debut album, that you can’t help but take
pride in the origins of this truly American musical art form. Mature per-
formances and gifred wiifing highlight this warm, mainstream recording.

First Flight-Dave Catney

This debut album of one of the country’s most promising young jozz
pianists is a dynomic frio that incudes Marc Jahnson (former Bill Evans
bassist) and Ed Soph (former Woody Herman drummer). First Flight fea-
tures unique amangements from sources os diverse as a Rachmaninoff
Concerto ond Twinkle Twinkle Little Star. Catney’s original compasitions
are sure fo vault him onto the scene as o premiere jazz writer. The energy of
this record is both sensitive and electrifying.

Justice Records, the keeper of
traditional sounds.

JUSTICE RECORDS  HOUSTON, TEXAS
1-800-762-4016 FAX 1-713-526-7045

Wendi Slaton

A very young, very sassy R & B singer will represent Justice Records” first
departure from the wonderful world of Jazz. A waditiondlist to the soul,
this young lady will leave you wondering how such a big voice could
emerge from such a small package. Fiery and strong, Wendi with her
seasoned bond will K.0. all those lovers of pure Rhythm and Blues.

Stefan Karlsson

This Swedish-bom pionist, whose three year reign in North Texas Stafe
University’s “One 0'clock” band was longer than any other in the 19805,
will be releasing his debut album in 1991. Winner of the Nafional Colle-
giate Jazz Competition and runner up for the Hennessy Jazz Competition
in Los Angeles, Stefan has five “One 0'clock” albums to his credit. For o
taste of what this young man can do, catch him on Sebastian Whittaker's
First Outing. You'll definitely want more.
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jazz IS OUR MIDDLE NAME!

Member of

NAIRD

Over 140 Jazz Legends and Legends-To-Be
Over 450 Titles on LP, Cassette & CD

Free Catalog Available

B3 concord jazz ..

P.O. Box 845-BJ
Concord, CA 94522

(415) 682-6770
Fax: 415-682-3508

ALSO ON DENON:

ATTENTION RETAILERS!
WIN A TRIP TO JAPAN!!

Watch for further details..

United States by A&m Records Inc.
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WIN DENON STEREO EQUIPMENT!

Ken I what you're Looking For

passion — with a Brazilian

by Jeffrey Weber.

81757 6363 2 (CD)
81757 6363 4 (Cassette)

(Street date: August 21, 1990)

album has it all.

Brecker (trumpet)

81757 6210 2 (CD)
81757 6210 4 (Cassette)

(Street date: July 24, 1990)

A celebration of romance and

touch. Includes the seductive
song, “Once | Was.' Produced

‘A jazzman true to his calling”
..as composer, as soloist, as
fluid improvisor, Berg’s third

Mike Stern (guitar), Dennis
Chambers (drums), Lincoln
Goines (electric bass), Randy

© 1990 A&M Records Inc.

. DENON RECORDS

The Count Basie Orchestra THE LEGEND, THE LEGACY 81757 37902
Luis Conte BLACK FOREST 81757 4100 2

Pat Kelley HIGH HEELS 81757 3764 2

The Ritz FLYING 81757 36732

Uncle Festive THAT WE DO KNOW 81757 36712

(all titles also available on cassette)
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System includes infinity speakers.

u\\\ .

BIRIEY EPSL /\KES

90

REISSUE MANIA

(Continued from page J-8)

tracks and compilations wherever possible.”

As a marketing strategy, MCA will “piggyback’’ jazz titles
from other labels with its Impulse releases. The Decca cata-
log is yielding a two-CD set of Billie Holiday, sides from El-
lington, Basie, Art Tatum, and a bundle of Louis Armstrong,
including two volumes of “The Best Of The Decca Years''—a
jazz compilation produced by Orrin Keepnews, and a collec-
tion of vocals. Compilations due out in August will highlight
Ellington, Joe Turner, Lionel Hampton, with two versions of
“Flying Home,"” and the Al Cohn Quintet. MCA also controls
the often overlooked Chess Jazz label, with such forthcom-
ing reissue titles as “Meet The Jazztet” (with Art Farmer,
Benny Golson and McCoy Tyner), and Ramsey Lewis” “The
In Crowd.”

In 1990, PolyGram, holder of the EmArcy, Mercury and
Verve catalogs, has reissued a series of important titles for
the first time on CD, including “Max Roach + 4,” Rahsaan
Roland Kirk’s “Rip, Rig And Panic,” Dizzy Gillespie and Stan
Getz' “Diz And Getz,” “Gerry Mulligan Meets Ben Webster,"”
Duke Ellington’s *“‘Live At The Newport Jazz Festival, 1959,”
and Vol. 3 of the six-CD Erroll Garner Collection, “Too Mar-
velous For Words."” Featured on the Jazz Vocal Classics Se-
ries are singles titles and compilations of Shirley Horn, Di-
nah Washington (with Clifford Brown), Billie Holiday, Sarah
Vaughan, Ella Fitzgerald, Joe Williams with Count Basie,
Anita O'Day and Billy Eckstine with Quincy Jones. The re-
cent death of Sarah Vaughan gives her recorded works new
meaning, and August will see the release of *Misty” (a single
CD combination of two albums—*'Vaughan & Violins" and
“Vaughan And Voices”—and “Golden Hits,” a pop compila-
tion, the first in a series of CD reissues.

Fantasy Records, an independent with major league cre-
dentials, has had the longest ongoing reissue program, re-
leasing material from its Milestone, Prestige, Riverside and
other vaults since the early 1970s. Its Original Jazz Classic
series, inaugurated seven years ago, has put over 400 mid-
priced titles back in print. In 1990, Fantasy is issuing over
200 titles, including many drawn from the recently acquired
Contemporary and Pablo catalogs. Some have already been
in print as LPs but are making their debuts in the CD config-
uration.

Fantasy’s banner releases are “The Complete Debut Re-
cordings Of Charles Mingus,” a boxed-set of 12 CDs, and a
six-CD Pablo box of “The Art Tatum Group Masterpieces”
with a dozen previously unissued tracks. Even a partial list
of artists whose works are included in the 1990 CD on-
slaught of single titles, “Twofers’” and anthologies reads like
a “Who's Who" of jazz: Miles Davis, John Coltrane, Eric
Dolphy, Duke Ellington, Coleman Hawkins, Charlie Parker,
Art Blakey, Max Roach, Elvin Jones, McCoy Tyner, Wayne
Shorter, Art Pepper, Cannonball Adderley, Freddie Hub-
bard, Mongo Santamaria, Thelonious Monk, Sonny Rollins,
Wes Montgomery, Stan Getz, Lee Konitz, Steve Lacy, Bill Ev-
ans, Cal Tjader, Jackie McLean, Ron Carter, Joe Williams,
Tony Bennett, Dizzy Gillespie, Zoot Sims, Ella Fitzgerald,
Machito, Randy Weston, Paul Horn, Dave Brubeck, Jim Hall,
Kenny Dorman, Oscar Peterson, Dexter Gordon, Ida Cox,
Meade Lux Lewis, Mal Waldron, Bobby Hutcherson, Jack De-
Johnette, Flora Purim, Louis Armstrong, King Oliver, Jelly
Roll Morton, Bix Biederbecke.

Other independents have more modest release schedules
in 1990. The Muse Records/Savoy Jazz CD reissues in-
clude important recordings by Charlie Parker (*‘One Night In
Chicago”), Dizzy Gillespie (“Dee Gee Days" and “The Dizzy
Gillespie Story"), Jaki Byard, Jimmy Lunceford, Cannonball
and Nat Adderley, plus anthologies of “The Ladies" (Ernes-
tine Anderson, Etta James, Mary Ann McCall and Annie
Ross) and “Modern Jazz Piano” (Bud Powell, Lennie Tris-
tano, Herbie Nichols and others). Rhino Records, best
known for its quirky and completist CD reissues of pop and
rock, is planning a summer release of the jazz recordings of
beat novelist Jack Kerouac, with Charlie Parker, Al Cohn and
Zoot Sims, and a “Best Of Word Jazz" compilation featuring
the hipster readings of Ken Nordine.

Mosiac, the mail order-only label that set new standards
for anthologizing, remastering and packaging—before the
CD breakthrough—is planning a retrospective set of guitar-
ist “T-Bone Walker 1940-1952,” “The Complete Record-
ings Of The Stan Getz Quintet With Jimmy Raney 1951-
52, “Complete Blue Note Recordings Of George Lewis”
and ditto for Grant Green with Sonny Clarke. And in mid-
August comes a staggering ten-LP or seven-CD set of “The
Complete Benedetti Recordings Of Charlie Parker,” a com-
pendium of Bird solos captured on wire recorder. Mosaic
can be reached at 35 Melrose Place, Stamford, Conn.

(Continued on page J-18
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NEW RECORDINGS

CR(D) 301 - The Return of Mel Powell

CR(D) 302 - The Music of Lil Hardin Armstrong
Introducing Lillette Jenkins

CR(D) 303 - No Amps Allowed Howard Alden and
Jack Lesberg

CR(D) 304 - Indiana On Our Minds John Eaton
CR(D) 305 - The New Al Grey Quintet

CR(D) 306 -Last Of The Whorehouse Piano Players
Ralph Sutton and Jay McShann

CR(D) 307 - Old Times The George Young Septet

CR(D) 308 - Two In Time Gene Bertoncini and
Michael Moore

CR(D) 309 - Squeeze Me The Clark Terry
Spacemen

CR(D) 310 - Old Man Time Milt Hinton with 24 of
his best friends

With the promise of 20 new releases every year.

I'

mel powe

live aboard the s/s norway

CR(D)301 with Benny Carter, Louie Bellson, Milt
Hinton and Howard Alden

L u
G

SPACEMEN

CR(D) 309 with Virgil Jones, Al Grey, Britt
Woodman, Red Holloway, Phil Woods, Haywood
Henry, John Campbell, Marcus McLaurine and
Butch Ballard

THE FINEST RECORDINGS IN JAZZ

LEGENDARY

MAINSTREAM JAZZ

LABEL RETURNS WITH
TEN EXCITING NEW
RELEASES AND
SIX GREAT

REISSUES

JOHN
EATON -
A ¢

il
NS

CR{D) 304 solo piano
and Bobby Durham

ZooT
Mivis

CR(D) 142 with Dick Hyman, Bucky Pizzarelli, Milt
Hinton and many others

CR(D) 132 with Earl Hines, Urbie Green, Zoot
Sims and many others

CLASSIC REISSUES

Digitally Remastered
With Unissued Material

CR(D) 105 - Live At the Roosevelt Grill Bobby
Hackett, Vic Dickenson, Dave McKenna and others

CR(D) 110 - Live At the New School with Eddie
Condon, Gene Krupa, Kenny Davern, Wild Bill
Davison and Dick Wellstood

CR(D) 132 - A Buck Clayton Jam Session
CR(D) 142 - Joe Venuti and Zoot Sims

CR(D) 154 - Eddie Condon in Japan

CR(D) 157 - Earl Hines Live At the New School

With 150 more masters scheduled for release.
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i
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Foraci
Frapes
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MACEHANN

S

CR(D) 154 with Pee Wee Russell, Bud Freeman,
Buck Clayton, Jimmy Rushing and many others

CHIAROSCURO RECORDS 830 BROADWAY NEW YORK, NEW YORK 10003 212-473-0479 FAX 212-475-1567
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well as running Heads Up—which varies in idiom from an
album by noted saxist Dave Liebman to the more accessible
work of harpist Carlos Guedes.

Says Love, 'Now, because of the new radio formats—the
NAC format—we're seeing artists getting more visibility. My
biggest beef is the distribution. It's unfortunate that a lot of
this good music, that should be bought and listened to and
written about is just not properly distributed.”

As a musician in the vortex of business end, Love points
to the example of Will Ackerman, the guitarist who became
the architect of Windham Hill. *I'm not just a businessman
with a record company. 'm an artist. | still play and | still
practice and | still write.”

The Windham Hill success story looms as a case study of
a tiny label that burgeoned. Ackerman'’s label, thanks largely
to the surprise hit of George Winston, no doubt helped
spawn a bumper of crop of new indies, not only in the new
age market, but in jazz as well. Windham Hill's own relation-
ship with the jazz market dates back to the embrace which
Winston enjoyed on jazz airplay and media. The label signed
distribution deals with the small Bay Area Hip Pocket label,
run by steel drum player Andy Narell, and also Steve Back-
er's short-lived Magenta records, but eventual'y formed the
more focused Windham Hill Jazz entity.

Sutherland, initially a consultant who assumed an increas-
ing role in running the jazz fabel, explains that, “We did not
try to go out and buy what | would call ‘instant currency’ in
the jazz market. There are a lot of credentialed musicians
who have names who've bounced from label to label, and
who are available if you want to get them. There was a very
real temptation in the beginning to purchase our credibility
by getting someone who had recorded for, say, Verve or
ECM and bringing them aboard. We felt we wanted to build
some careers, associate ourselves with newer and develop-
ing artists.”

The roster includes Tuck & Patti, the best-selling act on
the label, Narell, Denny Zeitlin, Turtle Island String Quartet,

i i
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Kit Walker, and Billy Childs. New releases include a New Or-
leans-tinged album from pianist Henry Butler, a solo guitar
album by Tuck Andress, and a special project called “Blue-
siana Triangle,” a trio date with Art Blakey, Dr. John and Da-
vid Fathead Newman.

Narada is another post-Windham Hill new age label which
has dipped into jazz.

Relativity is an east coast label which has dabbled in jazz-
rock, notably “Adventures In Radioland,” by John McLaugh-
lins’ Mahavishnu Orchestra. Most of its cachet, however,
has come from popular guitarist Joe Satriani, whose largely
instrumental rock music has allowed the label to branch out.
Strongly jazz inclined albums by Scott Henderson and Tribal
Tech and bassist Stuart Hamm have broadened the label's
base.

Artist-run labels allow for maximum artistic control by the
owner-performer. Los Angeles saxist Marty Krystal runs the
K2B2 label, featuring both his own music and, recently, a
set from the Brazilian saxist Ilvo Perelman. Testament to the
tight relations between artist-label-head and label-artist,
Krystal taught Perelman upon his move to Los Angeles and
Krystal also produced the session.

Multi-reed player Vinnie Golia's Nine Winds label is a yet
more dramatic example of a do-it-yourself ethic. Los Ange-
leno Golia's semi-avant garde lean found him necessarily at
odds with the prevailing jazz record industry so, in the '70s,
he started recording albums of his music and that of his
growing circle of fellow players, including John Rapson, Nels
and Alex Cline, John Fumo, Richard Grossman, Kent Filiano
and noted session sax player Kim Richmond.

It's long been an adage that jazz is the great American art
form often less welcome in America than overseas. Ironical-
ly, it has often been the task of European labels to document
the changing face of this highly American music. Foreign la-
bels such as ECM, JMT, and Black Saint (the former two are
distributed by Polygram Special Imports, as was the latter
until last year) often pick up the idiomatic slack of jazz hy-
brids outside of the commercial mainstream. JMT, a Ger-
man label run by Stefan Winter, has been integral in dissem-
inating the music of the M-Base movement out of Brooklyn.

Jazz, per se, is a departure point for the roster of CMP, a

West German-based label started in the late '70s by Kurt
Renker. Like countryman Manfred Eicher of ECM, Renker
adopted a broad view of jazz aesthetics, kept strict attention
to audiophiliac detail, set up shop in a studio—converted
from a farmhouse—and drew on a pool of mostly American
musicians, as well as such Europeans as Joachim Kuhn and
Christof Lauer.

Paul Shulman, director of U.S. operations, suggests that
the American focus is “because Americans don't have ac-
cess to a label here that will record what they want to. Kurt is
giving them a chance. He wants to strive for a new sound.
You're pretty sure what you're going to hear on GRP or Con-
cord or Pablo or Milestone, etc. It's often an amalgam. The
Trilok Gurtu record has Indian vocalese over a jazz fusion
sound.”

Early in the label's history, the more experimental music
of John Bergamo and others established the company as a
jazz/new music fringe label. More recently, though, albums
by Mark Nauseef, Ed Mann, Glen Velez have tapped into
non-alternative radio formats. Mann’s album, “Get Up,”
generated airplay on WAVE stations, a new experience for
the label. Shulman reports that “distribution has picked up
because distribution have changed their perception of the
label, as something that they can sell.”

Elektra/Nonesuch has made a concerted effort to deal
with the grey zones where jazz often traverses, in ethnic mu-
sic and in the eclectic new music genre. Among its recent
releases were acclaimed guitarist Bill Frisell's “Before We
Were Born,” “Bring Yr Camera” by Wayne Horvitz, and the
debut album by the group Naked City (which includes John
Zorn, Frisell and Horvitz). The Bay Area New Albion labels
deals primarily with new music performers and composers,
but last year put out saxist Anthony Braxton's “19 (solo)
Compositions 1988."

Jazz label vet Jim Snowden launched Mesa/Blue Moon a
year ago. Besides being a dual label of its own standing,
Mesa/Blue Moon is an umbrella entity for a couple of re-
spected indie labels—the German Enja label and Jonathan
Rose's Gramavision label—scooped up for stateside distri-
bution in connection with Rhino Records. Mesa is designed
for new age and world music while the Blue Moon label’'s em-

 TIM EVERMANN

enja

STEVE KINDLER

MANY THANKS TO RETAIL & RADIO
FROM THE MESA /BLUEMOON RECORDINGS
FAMILY OF LABELS AND ARTISTS.

IT’S BEEN A GREAT FIRST YEAR!
..AND YOU AIN’T SEEN NOTHIN" YET!
GRAMAVIS 10 N

® 1930 Mesa/Bluemoon Recordings, Ltd, and Glebat Pacific Records, Inc. Distributed by Rhing Records, Inc

GLOBAL PACIFIC

RAY ANDERSON . JOHN CARTER

ABDULLAH IBRAHIM

AL MacDOWELL

BLUEMOON

BARBARA DENNERLEIN
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phasis is on both traditional and contemporary jazz.

Mosaic caters its mail-order trade to jazz enthusiasts, l
with elaborate limited-edition box sets featuring chronologi-
cally organized takes and outtakes, and extensive annotated
booklets. In 1982, Charlie Lourie began Mosaic with Mi-
chael Cuscuna; both had worked in the jazz record industry
and sensed a void to fill. “This was pre-CD, so there was a
huge void in terms of quality reissue programs in the indus-
try. Aside from what the Fantasy group was doing, there was
virtually no major reissue program going on at all. |

“We felt there was a real need for definitive collections of
major artists. It had reached a point where we as lovers and |
collectors of the music were totally frustrated at the inability
to have it the way we wanted it. Nobody was doing it and we
thought, what the hell, let's try it.”

The first sets featured Thelonious Monk (sold out), the
original Gerry Mulligan quartet and tentet. The company |
grew out of Lourie's Santa Monica apartment and is now
based in an office-warehouse in Stamford, Conn. Recently,
Mosaic has embarked on a project to issue the complete re-
cordings on the Commodore label. Aiso forthcoming is a set
of T-Bone Walker recordings from 1940 to 1954, a collec-
tion from Complete Getz quintet with Jimmy Raney of the
early '50s, a package from New Orleans clarinetist George
Lewis, and the rare Charlie Parker tapes recorded by the
late Dean Bennedetti.

“Our sales have virtually doubled every year for the last
four years,” Lourie says. Mosaic¢ has also splintered off to
form True Blue Music, a separate mail order company
geared toward non-Mosiac products. Among the accounts
are the Keynote collection on PolyGram and the Blue Note
line.

Lourie points out that mail-order may be a wave of jazz's
future. “Much of the jazz-buying public does not go in rec-
ord stores anymore. They're alienated by the contemporary
record store scene, structured towards a youthful market.
Direct marketing isn't the entire future, but it's a big part of |
the future of marketing of recordings.”

By contrast, the Muse label intends to keep abreast of
late breaking musical energies. Launched in 1973 by Joe
Fields, Muse is one of the most stubbornly independent of
the indies. “We're virtually the single individually-owned in-
dependent distributor that's still beneath the independent
banner,” says Fields. “We've watched them come and go. At
major labels, an ‘executive’ looks over what has gone before,
and says ‘let’s start resurrecting out a jazz department. All
we've got to do is promote it. the way we do rock’n’roll.’ It's
all bullshit. If you're making pieces of art—that's how | view |
the jazz as—not all of those things will sell the kinds of rec- |
ords that Michael Jackson and Kenny G will sell.”

Muse proper presently has 400 titles in its catalog and
Fields acquired the Savoy label seven years ago. In terms of
an artistic focus, Muse is essentially a voice of New York
jazz rumblings. Fields comments that Muse’s basic thrust is
as a ““New York hard bop label,” but that “I'll do avant
garde, I'll do new players, M-Base players. { go from hard left
to strong right. Unlike ECM, that does one kind of music that
reflects the taste of the man who owns the joint, | don't.”

Among the artists on the Muse roster are Woody Shaw,
Sonny Stitt, Pat Martino and Pepper Adams, as well as such
young players as Wallace Roney and Lonnie Plaxico.

Based in Berkeley, Calif., the Fantasy Group is a unique
clearing house for a number of different independent labels:
Contemporary, Galaxy, Good Time Jazz, Landmark, Original
Jazz Classics, Original Blues Classics, Milestone, Pablo,
Prestige, Riverside, Stax, and Great American Music Hall.
Orrin Keepnews, who was Fantasy director of jazz activities
during the '70s, relinquished his duties in the early '80s but
then launched his Landmark label in 1984. Among the la-
bel's artists are Donald Byrd, Bobby Hutcherson, Mulgrew
Miller, and Jimmy Heath.

As Keepnews says matter of factly, he is the “oldest con-
sistently active jazz producer on the scene and I'm still do-
ing things the way | learned early on.

“I would say the only difference in my approach, between
being independent now and being independent 25 years
ago, is that in the old days we all thought of ourselves as
smaller versions of the majors and we all wanted to grow up
to be as big as possible. Well, | think |I've done about as
much growing up as I'm likely to do. | want to be able to con-
tinue functioning to put out valid product. That's a perfectly
fine level of existence for me and one that’s consistent with
the nature of the product.”

Despite the warming trends toward independent labels in
recent years, Keepnews recognizes the limited stakes in-
volved. “It remains, as it always has been, somewhat mar-
ginal sales-wise, but we've learned over the years that we're
dealing with a necessarily limited audience. Our job as the
jazz independent becomes the job of reaching your not-ter-
ribly broad audience to be able to stay afloat.”

BLUESIANA TRIANGLE

Take three legendary blues and jazz masters, mx it
up In a rare studio jam session, and the result ng
music is special indeed. Art Blakey, Dr. John ard
David “Fathead” Newman join with bassist Essiat
Okon Essiet and percussionist Joe Bonadio to create
a jubitant ensemble, captured live in the Studia.

Produced by Joe Ferry

RECKLESS PRECISION

The solo debut recording for the extraordinary
instrumental half of Tuck & Patti lives up to ite title
with a unique array of onginals, jazz classics, pap
standards and more.

“Prepare to be blown away by the phenomenal
multi-part fingerstyle mastery of Tuck Andress...the
most stunning aspect of his style is his ability 1o play
two, three and even four parts simultaneously—with
an uncanny degree of separation..”

Jim Ferguson, Guitar Player
Produced by Tuck Andress

HENRY BUTLER

ORLEANS INSPIRATION

Before he made his celebrated debut as a grea: jazz
pianist, Henry Butler honed his musical edge wath
the sultry blues and ré&b signatures of his native
New Orleans. Now Butler makes a joyous pilgimage
back to that musical wellspring, singing and p aying
in a set of crack band featuring once and futue
Meters guitarist Leo Nacenteli.

Produced by Henry Butler

Available on Windham Hill Jazz compact discs and cassettes

Coming in August on Windham Hill Jazz:
WH-0126  Turtle Island String Quartet/Sky/ife
WH-0127  Steve Erquiaga/Erkiofogy

WH-0125

WH-0124

WH- 0122

© 1990 Windra= Kilt Productions Inc.
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MORE FOR LESS.

Our new CD cabinet offers more and costs /ess.
The PD-30 is a high quality cabinet that holds 30
discs and has six slots for double CDs. Plus it
stacks easily to keep up with growing collections.
Best of all, it's priced to sell-through fast and
maximize profits. Call today to find out how much
more you get with Case Logic, the quality leader.

CASE LOGIC

Case Logic, Inc., 6930 Winchester Circle, Boulder,.Colorado 80301 / Phone 303-530-3800/ Call Toll Free 800-447-4848 / FAX 303-530-3822
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is developing new fans. Some of
them are adult rock and pop fans.
But there’s also interest at the col-
lege level.”

Larry Rosen of GRP Records—
which was recently acquired by
MCA Records—agrees. “With the
demographics changing the way
they are—the average age in the
country is now 32—it means we're
beginning to deal with much more
sophisticated listeners and buy-
ers,” says Rosen. “That makes for
a much stronger consumer base,
especially since we're dealing with
people who grew up surrounded by
music their entire lives. Whether it
was the Beatles or Eagles—and not
necessarily John Coltrane and
Miles Davis—they're looking for
more sophisticated music right
now. And | think that puts contem-
porary jazz front and center.”

A few significant dark clouds re-
main, however. Many first-rate jazz
players, even in New York and Los
Angeles, find work in short supply,
usually at a painfully low rate. De-
spite a growing number of venues
willing to take a chance on jazz-
styled music of one sort or another,
few can pay enough to provide
healthy paychecks.

And the recent deaths of Sarah
Vaughan and Dexter Gordon under-
score the growing fragility of the
senior generation of jazz veterns.
They will not be replaced easily, if
at all.

“Unfortunately, there doesn’t
seem to be a passing of the baton,”
says Sutherland. “And that tends
to point up one of the vulnerabili-
ties in the current jazz scene. The
harder-nosed marketing sentiment
gauges the health of jazz by wheth-
er or not there are a lot of big, com-
mercially viable superstars. But |
don't believe there are going to be
too many more of those.

“If there's going to be continued
vitality,” Sutherland explains, “it’s
going to take place on a more frag-
mentary, case by case basis. And
that will take a lot of care and nur-
turing on the part of the record
business.”

Contemporary jazz, in fact,
seems to be making its mark with-
out the benefit of superstars like
Miles Davis, Dizzy Gillespie and Ella
Fitgerald. Rosen, whose GRP Rec-
ords has been a haven for the mu-
sic variously defined as ‘“‘funk,
“fusion,” ‘“jazz rock’ and ‘‘cross-
over,” sees mixing, blending and
matching as the key elements in a
successful commercial jazz mix.

‘1 think it’s great that the art
form is being furthered by some
new young players who want to
play traditional styles,” says Rosen.
“That's a real healthy sign. But
when it comes to the bigger picture
of sales and exposure to the mass
audience, then the popular forms
of jazz are what most young people
are involved with. Actually, the lis-
teners are no different from the
players, in that they've grown up
with so many different kinds of mu-
sic that they don’t define them sep-
arately. They just combine them to-
gether. I've got artists who want to
do funk, fusion and straight-ahead

(Continued on page J-18
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MARCH OF THE MAJORS

(Continued from page J-5)

will look at us and say, ‘Gee, this label really does have this
amazing continuity.” We have an amazing amount of prod-
uct out there in bits and pieces, and that’s really allowing us
now to put everything together in an overall jazz promo-
tion.”

This push, says national jazz promotion director Kevin
Gore, will be along the lines of “where tradition meets to-
morrow.” Adds Gore: “To a large degree what we're saying
is that we were here a while ago, we're here now, and hoping
to be here for a long time. We want people to think of Colum-
bia jazz as an umbrella that encompasses everything.” To
prove his point, he mentions the recent double-CD release of
“Epitaph,” the massive work by Charles Mingus that was
performed last year in New York: “It's a very important al-
bum now—but it will also be a very important album 20
years from now.”

The broad-based approach, but on a smaller scale, char-
acterizes the current jazz direction at A&M. Says jazz coor-
dinator Steve Ralbovsky, *I like to think our part in finding
and marketing jazz comes from the consideration that jazz
is a great living tradition and part of America’s cultural fab-
ric. We're really trying to create here a boutique-sized roster
of unique talent from all areas.”

The foundation of A&M’s jazz program is the Modern
Masters series. “The idea,” says Ralbovsky, “was to record
a finite number of projects over a couple of years, by artists
whose careers have outdistanced their place in the commer-
cial mainstream. So we set out to engage a small and select
number of artists—living legends, with a decided avant-
garde status to them—to make records that had a musical

spirit similar to those that made them influential: almost re- |

prising a certain musical tradition that was part of their ear-
lier careers.”

Thus far, the series has released albums by Cecil Taylor,
Max Roach & Dizzy Gillespie, Don Cherry, and Sun Ra, with
follow-ups by Cherry and Ra due this fall. Other fall releases
will feature Gerry Mulligan and Art Blakey. (Stan Getz was to
be part of Modern Masters, but A&M founder Herb Alpert
chose another direction: a contemporary updating of Getz's
famous association with Brazilian music, which resulted in
the recently released “Apasionado.”)

Ralbovsky explains that by first reissuing catalog items
from the Horizon and CTI rosters, the company was able to
“acclimate our sales team to dealing with jazz accounts,”
paving the way for the Modern Masters series and the la-
bel's signings of contemporary artists, such as piano prodi-
gy Vernell Brown. ‘I like to think of an eclectic roster, and of
using the services of A&M to find the marketplace for artists
that deserve it."”

Capitol Records has consolidated its jazz efforts under
the banner of Blue Note, the quintessential label of the '40s
and '50s that is now an in-house division. Like RCA and Co-
lumbia, Blue Note anchors its efforts with a continuing reis-
sue program from its invaluable vaults, while signing and
promoting new artists with qualified support of the parent
company.

Says Matt Pierson, director of marketing and A&R for
Blue Note/Capitol Jazz: “‘For projects we need support on,
we get support. There are some projects that are priority for
us, but you can't really get the pop company to prioritize on
the level of a Bonnie Raitt or a Paul McCartney; we're here to
provide the special interest to it, and to push the pop end of
the company to help us out. We're a separate division here,
but if a record has crossover potential, the pop side will
work the record.”

Along those lines, Blue Note has resurrected the World
Pacific label, to be used, explains Pierson, for “product that
we don't feel would make sense on Blue Note in terms of
musical direction or Blue Note's image.” The first release, in
June will feature licensed albums by Brazilian pop artists
Djavan, Toninho Horta and Joao Gilberto, as well as the new
album from pianist/vocalist Tania Maria.

As for Blue Note proper, Pierson heralds summer re-
leases by pianists Don Pullen, Benny Green and Eliane Elias,
plus entry into laserdisks. But the label has also been trans-
fused with Japanese productions of American jazz artists.
Through an international licensing agreement with Toshiba/
EMI, Blue Note gains access to albums on the somthin’else
label from Japan, which Pierson describes as being “their
Blue Note. And once they're here, they're treated just like
any other Blue Note records.”

The jazz thrust at WEA is largely split between Warner
Bros. and Atlantic, with both labels concentrating on cross-
over potential. Says Sylvia Rhone, senior VP for Atlantic's

black music division, “Atlantic has a very strong history of |

jazz—in fact it was the building block of the company. And

J[\ll'f)of VR

for a long period we became a rock’n’roll company, and kind
of got put back; now we're trying to rebuild it, for artistic and
creative reasons—and because it's starting to generate a lot
of revenue.” As proof, she cites sales in excess of 200,000
for the most recent album by saxist Gerald Albright.

“Qur aim is to balance contemporary and straight-ahead
jazz, and include everything in between,” she says of a ros-
ter that features guitarist Paul Jackson Jr. and the German
fusion band Passport, as well as the more traditional-mind-
ed Ahmad Jamal and former Miles Davis sideman Kenny
Garrett. But, adds Rhone, “Let's be realistic: the division
doesn't generate as much revenue—although there is going
to be a major marketing push. We are really looking forward
to expanding our share of the market.”

Warner Bros. has banjo player Bela Fleck, signed by the

(Continued on page J-19
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(Continued from page J-16)

blowing, all on the same record.
And | think that's terriffic."”

The real problem with such musi-
cal heterogeneity is that it tends to
lack focus. Rock music, with its tre-
mendous power and influence,
tended to envelop a generation of
players in the '60s and '70s who
might otherwise have moved into
jazz. The result has been what
award-winning jazz producer Mi-
chael Cuscuna calls a “bubble”—
an age gap that leaps from musi-
cians in their 50s and 60s to the
current crop of young players with-
out benefit of an influential, inter-
mediate generation.

“Ten or 12 years ago," says Cus-
cuna, “‘we used to sit around worry-
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tials.” the end of the year. They will fea-

ing about the fact that all the jazz
heroes were playing electric music
and there were no young people
coming up playing straight-ahead
jazz. Now there seems to be a hum-
ber of very talented young people
arriving. But some have been
pushed onto the scene very quick-
ly, often before they're ready for all
the attention. They're marketabie,
but the music lacks focus, quality
and maturity.

“The solution,” continues Cus-
cuna, “would be to have leaders
like Art Blakey and Dizzy Gillespie
and Max Roach and Don Pullen
continue to provide leadership and
maturity and a point of view for the
young players. But there just aren’t
enough guys—nurturing leaders—
like that. And there are very few
players in their 30s and 40s with
similarly significant jazz creden-

ST ASCCEIDH
RECORDS

THE MOST COMPLETE
DOCUNMENTATION

ABOUT THE NEW
ITALIAN JAZZ

NORTHCOUNTRY DISTRIBUTORS - Cadence Building
REDWOOD, NEW YORK 13679 U.S.A. 315-287-2852; FAX 315-287-2860

Still, in the broadest sense, the
view toward the jazz future looks a
lot brighter than it did a few years
ago. The music's greatest strength,
in the long run, has always been its
ability to change, develop and
grow. It clearly has survived the
dark years of rock ascendancy with
increased energy and vitality. Wind-
ham Hills' Sutheriand explains that
“we don’t sign anyone until they
really knock us out—whether or
not they fit whatever quota we may
have.” Perhaps that's the best way
to look at jazz. The multiplicity of
styles, forms and attitudes may not
please the purist, but it will definite-
ly provide—as jazz always has—
something certain to knock us out.

(Continued from page J-12)

06902, Tel. (203) 327-7111.
Biograph has released 13 CDs
so far, featuring Scott Joplin (con-
verted from rare piano rolls), Fats
Waller, James P. Johnson, George
Gershwin, Bukka White, Skip
James and Blind Willie McTell, Earl
“Fatha' Hines, Benny Goodman,
Jelly Roll Morton, Eubie Blake,
Leadbelly, Dan Smith and Rever-
end Gary Davis. Label president Ar-
nold Caplin says sales have been
brisk since the label starting releas-
ing CDs in November of '87. “We
plan to release a number of CDs by

ture a number of jazz and blues
performers such as Duke Ellington,
Cab Calloway, Louis Armstrong,
‘The Dawn Of Jazz' including Char-
lie Rouse, Julius Watkins, Art Farm-
er, Oscar Pettiford, Tony Scott, Milt
Hinton and others, possibly accom-
panied by a Dawn catalog sampler.
Also a ‘Women In Jazz & Blues,’
‘Blues And Boogie Woogie' featur-

ing Cow Cow Davenport, a R&B col-

lection and others." Next release is
Fats Waller's *Low Down Poppa.”
Of the 250 albums Caplin, a pro-
fessional jazz musician at one time,
has produced in the past 25 years,
plans to release as many as many
as he can on CD. Over the years Ca-
plin purchased the Melodeon, Cen-
ter and Dawn catalogs. Biograph
can be reached at 16 River St.,
Chatham, N.Y. 12037. Tel. (518)
392-3400.

George Howard

Not everyone is staying on the
jazz reissue bandwagon in 1990.
Atlantic Records, who lavished EI-
lington fans with the 10-CD series
of “Private Sessions” last year, is
on hold this year after the January
release of John Coltrane and Don
Cherry’s “The Avant Garde.” A&M,
who released a host of digitally re-
mastered CTI, Horizon and A&M al-
bums in ‘89, is dormant in the reis-
sue department as well,
concentrating on new releases.

So, even given the continuing av-
alanche of jazz reissues, thousands
of hours of material is still waiting
for release. RCA, for instance, has
probably resurrected less than
50% of its vast catalog. “But as we
move into the '90s,” says Steve
Backer, “the light is green and the
word-is go. | hope the upswing lasts
for a century.”

CREDITS: Editorial by Don Heck-
man, fazz critic for the Los Ange-
les Times; Neil Tesser, a jazz writ-
er based in Chicago;, Joe
Woodard, a jazz writer based in
Santa Barbara, Calif.; Derk Rich-
ardson, a Bay Area jazz writer;
Cover & design, Steve Stewart.
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MARCH OF THE MAJORS

(Continued from page J-17)

Nashville division out of the country realm, but he’s headed
to pop, R&B and fusion; as well as Earl Klugh, George Ben-
son, David Sanborn, and of course Quincy Jones—each of
whom is marketed in the jazz realm as well as top 40, AOR,
even urban and AC.

For Harold Childs, the Warner VP/GM who heads the jazz
and progressive music wing, ‘‘our scheme is to use the same
basic techniques that go into promoting pop and urban art-
ists to move commercial jazz artists from the jazz side to
the general market. We're taking them out of their so-called
jazz atmosphere and using marketing plans that appeal to
the general market, instead of just putting them in the cor-
ner and being happy to sell 40,000-50,000 units.” Childs
insists on using the same promotional T-shirts, towels, and
other paraphernalia for jazz and pop alike, believing that in
the process, such artists as Fleck, keyboardist Ricky Peter-
son, and the vocal group Take 6 can break all the way
through the jazz/pop barrier. He also plans a Christmas al-
bum from Al Jarreau, and touts the album from the upcom-
ing film “Dingo,” in which Miles Davis appears onscreen as
well as on the soundtrack.

But perhaps the most unusual major-label approach is the
one resulting from MCA's recent aquisition of the GRP label.
According to GRP founder Larry Rosen, it holds the greatest
potential for the music's future:

*“Jazz is usually just a subcategory someplace at major la-
bels. But we were an independent company first, with our
main focus in the jazz area. And now that we've been made
part of this larger parent, it's great to see that a lot of our
concepts about this product—and how it has to be sold and
marketed—are being recognized. Having the major re-
sources of an industry giant behind us, we can now show the
real market potential of this kind of product—because |
don't think this kind of music has ever really gotten the
chance to reach its full audience.”

As MCA shifts its jazz performers to the GRP label—
which retains a great deal of autonomy in product and even
in international distribution—GRP ends up with what Rosen
considers a blockbuster roster, which now includes Michael
Brecker, Chick Corea, Diane Schuur, Gary Burton, Spyro
Gyra, Eddie Daniels, the Yellowjackets, and the Grusin
Brothers. Rosen can hardly wait to initiate a host of aggres-
sive marketing ideas, such as an increase in laserdisk/video-
tape albums, and expanded “GRP Jazz Festivals.”

THE HIGH NOTES IN JAZZ

... result from excellence in promotion

rnuiIARK
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72-35 112th Street, # 2D e Forest Hills, NY 11375
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Al ""Jazzbeaux’’ Collins Presents “BEST NEW BIG BAND ALBUM I'VE HEARD FOR SOME TIME . . .
PARTICULARLY GOOD IS THE QUALITY OF ANDERSON'S
THE LEW ANDERSON BIG BAND ARRANGEMENTS OF (RUBY) FISHER'S MELODIC AND
- s SWINGING THEMES . . . IF EVER THERE COULD BE ANOTHER
Feelin’ Good, Yeah BASIE BAND, THIS WOULD BE IT" Arthur Jackson, IN TUNE
(Published in Great Britain 12/89)
CASSETTES ~ COMPACT DISCS
SOVC-503 CDSOV-503 "CRACKLING GOOD CHORUSES" - Allen Scott, JAZZTIMES 5/90
i — "ANDERSON'S ARRANGEMENTS AND SMOOTHLY DRIVING BIG
BAND OFFER GOOD FEELINGS ALL AROUND" Owen Cordle
SOVEREIGN RECORDS Raleigh News & Observer 1/28/90
“BRIGHT, BRASSY SET” - BILLBOARD 2/17/90
Where Jaxz Reigns Supreme
= "SUPERB BIG BAND . . . FISHER ACCOMPLISHES THE NEXT TO
D siamalilel Musie Entesprisos,lnc IMPOSSIBLE-LAYING OUT A PROGRAM OF ORIGINALS THAT
169" Broadway, New York, NY 10019 USA ENTERTAIN AND SATISFY LIKE A SET OF CAREFULLY CHOSEN
(212)247-2904 CLASSICS.” - Mark Holston, JAZZIZ 7/90
DISTRIBUTED NATIONALLY BY LITTLE MAJOR . . .
FRESHNESS, POLISH AND ORIGINALITY" - John Wilson,
RECORD DISTRIBUTORS, INC., NEW YORK, NY M e
Dist.: ENCORE-NY SELECT-O-HITS-TN SCHWARTZ BRO-MD (LIVG pefformance at Red Blazer Too, NYC)
M.S.-IL CRD-CA JFL-FL BIG STATE-TX NORTHCOUNTRY-NY
TREND-CAN. MONTPELLIER-UK ARIOLA-GERM

A SALUTE TO A JAZZ LEGEND

Just Take Five Most Recent Years. He has per-
formed in Moscow at the Gorbachev-Reagan
Summit, played at The White House in Washing-
ton, D.C., and peformed his sacred music for
Pope John Paul Il in San Francisco. He has writ-
ten ballets, oratorios, symphonic pieces, cham-
ber music and jazz. He has scored a movie and
a television show. He has performed with sym-
phony orchestras in London, Boston, Cincinnati
and Montreal. He has played to hundreds of jazz
audiences in Europe, Russia, Japan, Canada
and the U.S.A. His recorded music is heard on
CBS, Atlantic, Fantasy and Concord Jazz. This
year he will be 70, and the beat goes on.

HAPPY BIRTHDAY, DAVE BRUBECK!

Kadan, Sutton Artists Corp. Derry
Ltd. 119 West 57th St., Suite 818 Music
NY,NY 10019 Company

(212) 977-4870
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by Carlos Agudelo

A DOUBLE-PLATINUM RECORD has been
awarded to Los Bukis—the Mexican, Los Angeles-
based group whose music has been a constant pres-
ence on the Latin airwaves and charts for more than
a decade—by their record company, Fonovisa. Like
many other groups of their type, Los Bukis perform
all kinds of regional Mexican music. Their versatili-
ty is displayed in their romantic ballads, which are
influenced by such genres as nortefio, ranchera, and
even cumbia. This diversity gives Los Bukis a
catchy, almost danceable rhythmic component. With
this successful combination, Los Bukis and all the
other groups that have followed their style have se-
cured a following among the Spanish-speaking audi-
ences of the West and Southwest. Los Bukis were
also the first West Coast group to become well
known on the Eastern seaboard. This well-deserved
double-platinum record is being awarded for sales
of more than 200,000 units of their album “Y Para
Siempre.” The group’s singer/front man/guitarist,
Marco Antonio Solis, is arguably the most impor-
tant pop composer and producer to come out of Mex-
ico in the past few years. Other members of Los Bu-
kis include Joel Solis, Marco Antonio’s brother; Eu-
sebio Cortez; Pedro Sanchez; Roberto Guadarrama;
and José Guadarrama.

66

SPAIN, WHERE THE NEW MUSIC LIVES”
and “Latin Is Bigger Than You Think” will be the
two Latin-music-related panels at the New Music
Seminar to be held in New York July 15-18. The for-
mer will be moderated by Eduardo Bautista, head of

the General Society of Spanish Authors (SGAE). It
will presumably touch upon the new music from that
country, especially its flamenco and rock groups, of
which hundreds have sprung up in the past decade.
The latter panel will be moderated by ASCAP’s Emi-
lio Garcia. As its title suggests, the panel will try to
convey the expanding complexity of this market
within the American market.

A STAR-STUDDED TRIBUTE to Eddie Figueroa,
founder of the New Rican Village, was held June 28
at New York’s Village Gate. Artists present includ-
ed Hilton Ruiz, Dave Valentin, Milton Cardona,
Andy and Jerry Gonzalez, Papo Vazquez, David
Sanchez, Piro Rodriguez, Steve Berrios, and poet/

Mexico’s Los Bukis receive
a double-platinum album

playwright Pedro Pietri. “New Rican Village,” says
the invitation to the event, ‘‘was established in 1976
by Eddie Figueroa on [New York’s] Lower East Side
to provide space for all creative disciplines in the La-
tino community. Figueroa, who had been active in
Young Lords, an actor and director, is the imagina-
tion and force behind the Puerto Rican Embassy,
which is an outgrowth of the New Rican Village.
Both spawned the exciting Latin jazz movement in
the early '80s and saw the birth of Jerry Gonzalez’
Fort Apache Band and Mario Rivera & the Salsa
Refugees, as well as groups led by Dave Valentin
and Hilton Ruiz. The evening is called Rites Of Pas-
sage—II.” Eddie Figueroa, 42, is sick with cancer.
“A poor man with a wealth of talent,” as columnist
Miguel Perez called him, Eddie Figueroa needs all
the help he can get to beat this one. The person to
contact for donations is Verna Gillis at (212) 242-
3374.
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Rudy La Scala
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"MI VIDA ERES TU"

vuelve a conquistar a los corazones romdanticost!
Ahora le hard florecer los corazones de todos los

enamorados con su super éxito!!

"EL CARINO ES COMO UNA FLOR"

(Tema de la Telenovela "RUBY")

SO-1437

elicidades a RUDY LA SCALA por su #1 en EEUU y Puerto Rico y

gracias a todas las radio emisoras por apoyarnos y hacer de
"El Carino es como una Flor' y de RUDY LA SCALA el #1
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Sonotone Music Corp.
1680 N Vine Street, Suite 814
Holiywood, Co. 90028
(213) 469-1685/86
Fax: (213) 469-1772

New York/New Jersey:
Sonotone Music Corp.
728 Liberty Avenue
North Bergen, N.J. 07047
(201) 865-0456
Fax: (201) 865-0559
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Macrovision Studies Tape Gopying
‘Industry Losing $500 Mil Sales A Year’

B BY PAUL SWEETING

NEW YORK—In an effort to ad-
vance the case for copy protection
on prerecorded cassettes, Macrovi-
sion Corp. has released the results
of a consumer survey that purports
to show the industry is losing $500
million in sales each year to consum-
er copying.

In addition, the report estimates
the value of lost rentals at a mini-
mum of $52.5 million annually.

Macrovision, based in Mountain
View, Calif., markets a technology
designed to frustrate back-to-back
copying of prerecorded cassettes.

The survey was conducted by the
New York-based market research
firm Schulman, Ronca & Bucuvalas,
Inc., the same firm that conducted
the audio copying study for the Con-
gressional Office of Technology As-
sessment as part of Congress’ delib-
erations on a DAT bill.

Unlike its study of audio copying,
which found the loss to the record
industry from consumer copying to
be generally overstated, the video
study showed the impact of copying
to be significant.

The survey interviewed 1,002
VCR owners over the age of 15, rep-
resenting a statistically projectable
national sample.

The survey found that 5% of VCR
owners report copying a prerecord-
ed cassette in the past month, and
that 14% of owners have copied pre-
recorded cassettes at some point.
An even larger proportion of VCR
owners, 20%, say they have tried to
copy, but have not always been suc-
cessful. Another 12% say other
members of their household have

copied prerecorded cassettes for
them or have given them copies.

In addition, 31% of noncopiers re-
port receiving copies from people
outside their household, indicating
that even single-VCR households
contribute to the copying problem.

Combining all the sources of cop-
ied cassettes, 39% of VCR owners
have personally tried to make copies
or have had copies given to them by
friends or neighbors. Overall, 41%
of VCR households have one or
more copied cassettes in their home
libraries.

The study then used various
methods to estimate the total num-
ber of copies in inventory in the U.S.
and the number of copies dubbed
each year.

Based on an estimated 63 million
VCR households, the survey find-
ings suggest that more than 25 mil-
lion U.S. households have copies of
prerecorded cassettes in their li-
braries. By applying the average

number of copies per household—
5.6, according to the survey— the
report estimates the number of
copies in inventory in the U.S. at 352
million cassettes.

Another method, comparing the
number of cassettes purchased to
cassettes copied, and applying that
ratio to industry estimates for the
total number of cassettes sold to
consumers, yields an estimate of
267 million copied cassettes in inven-
tory, worth approximately $5 billion
in retail value.

In what is likely to be the most
controversial aspect of the report,
Schulman, Ronca attempts to esti-
mate the number of legitimate sales
displaced by copying.

Survey respondents estimated
that roughly three-quarters of the
tapes they recently copied were
commercially available (i.e. at a sell-
through price) and estimated its val-
ue at an average of $28.05. Nearly

(Continued on page 52)
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Engineering Kid Vid. “Thomas The Tank Engine & Friends,” debuting cn
videocassette, was the subject of a promational event sponsored recently by
Strand VCI Entertainment at Manhattan’s FAO Schwarz. Shown, from lefl, are
Andrea LaHue, Strand VCI creative services manager; Jason Wiliner and Nicole
Leach, star of the children’s TV program “Shining Time Station,” which features
the “Thomas The Tank Engine & Friends” series; and Suzanne McFarlin, Strand

VCI marketing manager.

Retailers Choose ‘Teahouse’ In MGM/UA Promo

EBY JIM McCULLAUGH

LOS ANGELES—“The Teahouse Of
The August Moon” was the hands-
down winner for MGM/UA Home
Video’s upcoming Retailer’s Choice
Promotion.

The classic comedy starring Mar-
lon Brando and Glenn Ford will join
nine other never-before-released ti-
tles from the studio’s sizable vault.
Street date is Aug. 21, while suggest-
ed list price for each title will be
$19.98.

The new promotion, according to
Ralph Tribbey, VP marketing, was
modeled on last December’s success-
ful Consumer’s Choice promotion, in
which the studio solicited outside in-
put to determine catalog releases.
“The Blackboard Jungle,” also star-
ring Glenn Ford, was the runaway
choice in that effort.

Other titles chosen by retailers in-
clude “Battleground,” “The Scalp-
hunters,” “A Patch Of Blue,” “Desti-
nation Tokyo,” ‘“Torpedo Run,”
“Khartoum,” “Boom Town,” “Cha-

to’s Land,” and “The White Buffalo.”

“We sent. out ballots to 17,000 re-
tailers,” says Tribbey, “and placed
ballot ads in various trade publica-
tions. That, we figure, brought the
number of ballots up to about 60,000
to 70,000. We got back 3,800 respons-
es, which we considered good. The
ballot listed 100 titles. And, literally,
from the first 100 ballots the trend
became clear as to what the No. 1 ti-
tle was going to be.”

Tribbey also notes that the ballot
asked retailers to suggest a price for

the titles.

“For the mast part retailers came
in at $19.98,” he notes. “The typical
comment from retailers was ‘if you
can give it to us at $20, you've got a
sale.” Naturally, however, even at
sell-through pricing, we’re not so na-
ive as to think that a certain percent-
age of 10 new titles entering the vid-
€0 market won't become rental cas-
settes. But as far as profitability for
store owners goes, it should be good.
Half a dozen or so rentals and a re-

(Continued on page 52)

Play to win with Jazz

The Living Proof Series, American Classical Jazz Music

Triloka Records and PPI Entertainment Group present the first two releases of The Living Proof Series.

TRILOK /A

LIVING PROOF SERIES

PPIE

“Some Other Time” A Tribute to Chet Baker and “Dynasty” The Jackie McLean Quintet.
We are dedicated to showcasing jazz as a truly indigenous expression of America’s soul through state of the art digital recordings.

tertainment Group

88 St. Francis Street, Newark, New Jersey 07105, Telephone: 201-344-4214, Fax: 201-344-0465

grap
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M BY MICHAEL DARE

This weekly column is provided
as a guide through the wilder-
ness of unfamiliar feature video
titles.

o“Powaqqatsi—Life in Trans-
formation,” Imperial Entertain-
ment Corp., prebooks 7/16.

A stupendous piece of work,
captivating and enlightening,
whose very indescribability is at
the core of its charm. To proclaim
it as simply pictures and music

‘Powaqqatsi’ Packs
Audio/Visual Punch

the good guy or the bad, he’s the
ultimate bug-eyed lunatic capable
of any brutality at the drop of a
script. In this one, he’s the hero, a
bounty hunter out to stop a prosti-
tute killer, and the tacky pleasure
never stops. Ferociously violent
and misogynist, this is a manda-
tory addition to the Hauser cata-
log of cheap thrills. See it with “I
Want To Live.”

¢“Anna Karenina,” Vidmark,
prebooks 7/11.
Christopher Reeve falls in love

tential renters must have already
heard of it, or they will have to be
attracted by the fact that it looks
mysterious and it was produced by
an unholy alliance of George Lu-
cas, Francis Ford Coppola, and
Cannon Films. What could it be
but art? Like its predecessor,
“Koyaanisqatsi” (Pacific Arts Vid-
eo), it is a documentary and the
subject matter is everything on
the planet earth. There are no
words, but the images of film-
maker Godfrey Reggio will con-
jure up hundreds of thoughts in
your head. The monumental musie
is by Philip Glass, and it is the best
he has ever composed. If nothing
else, this is the classical music
tape of the year. Just put it on in
the store when there are custom-
ers milling about and see if they
don’t all stop what they’re doing
and stare at the screen in awe.
This one can rent itself.

o' ‘Peacemaker,” Fries Home
Video, prebooks 7/6.

A fun mixture of “Starman,”
“The Hidden,” “Superman,” ‘“The
Fugitive,” and probably a half-
dozen other films I've forgotten.
Starring Robert Forster, Lance
Edwards, and Hilary Shepard, it
tells the tale of two aliens, one a
cop, one a killer, who land on earth
to engage in sex and car chases.
Though it’s all derivative, there
are enough surprises to keep your
interest, and it becomes fun to
play “spot the influence” as ideas
sneak in from everywhere. The ac-
tion sequences and stunt work are
stupendous—doing a neat job of
covering up the occasional plot
lapses and absurd dialogue. Direc-
tor Kevin S. Tenney made “Witch-
board” and ‘““Night Of The De-
mons.” He's getting better. Save
$20 on a two-pack and rent it with
any other sci-fi thriller.

o“Reason To Die,” Vidmark,
prebooks 7/11.

Wings Hauser is the king of the
B’s, a savage, rip-roaring, de-
ranged demon of an over-actor
who has breathed life into count-
less trashy films. Whether he’s

makes it with Jae-
sound like a = i queline Bis-
hoke%r GNa- 2 “ f .. s«}e}t, but
tional Geo- II Hatllres she’s mar-
graphic spe- g ried to Paul
cial, but it is ST W Scofield,
- P 1—:1—/ = .

f&: dbegyeo n Si ' fm@ﬁ 4 .':;,'ﬁmr l zvivsthO(;(sil(?o(l):
inely ob- L i 1w} ing but a
scure. Po- much better

actor. First Greta Garbo, then Viv-
ian Leigh, and now Bisset have
given us emotional, tear-stained
portrayals of one of Russian liter-
ature’s most tragic figures. Tol-
stoy’s version was pretty popular,
and this one is a lush and romantic
tribute to a fabulous doomed rela-
tionship. But so are all the other
versions. Until they colorize Garbo
("), this is definitely the best color
version of “Anna Karenina.” Give
out special prizes to whoever can
sit through all four. In an unusual
marketing ploy, Vidmark guaran-
tees that if ““Anna Karenina” does
not rent at least 15 times during
the first 30 days of release, they
will refund 50% of the purchase
price, with no limit to the number
of copies, and no questions asked.

o‘‘Personals,” Paramount
Home Video, prebooks 7/17.

Jennifer O’'Neill (“The Summer
Of '42”) gives a stupendously
wacked-out performance as a psy-
chotic killer of men cheating on
their wives in this lurid exposé of
the singles dating scene. Steph-
anie Zimbalist (‘“‘Remington
Steele”) is good, too, as the wife of
a victim out for vengeance, mak-
ing this a cut above most movies-
of-the-week. Do your bit to in-
crease paranoia in relationships.
Rent this with “Sea Of Love” to
people who may never want to
date again.

“Sorry, Wrong Number,” Par-
amount Home Video, prebooks
7/17.

A competent remake of the 1948
thriller, starring Lonnie Anderson
instead of Barbara Stanwyck as
the sickly paranoid woman who
accidentally overhears a phone
conversation that seems to involve
a plot to kill her. Are they just try-
ing to drive her crazy? Is she al-
ready crazy? Or were they crazy
to remake this and not do it any
better?

VIDEO DOUBLE BILL OF
THE WEEK: “Blue Collar” and
“Roger And Me.”

Commtron Reports Strong 3rd-Qtr. Profits

Sell-Thru On ‘Mermaid,’ ‘Honey’ Boost Co.’s Stock

M BY DON JEFFREY

NEW YORK—Commtron Corp.,
the largest U.S. wholesaler of pre-
recorded videocassettes, reports
that strong sell-through home vid-
eo fattened third-quarter profits,
which gave a big boost to the com-
pany’s sluggish stock.

For the fiscal period that ended
May 31, Commtron says net in-
come went up 43.7% year-to-year
to $2.3 million on a 12.2% gain in
revenues to $144.4 million. Earn-
ings per share rose 43.7% to 23
cents.

“It was better than I expected,”
says John McRae, analyst with
Bear Stearns & Co. He attributes
the strong gains to enhanced sell-
through business, especially on
the titles “The Little Mermaid”
and “Honey, I Shrunk The Kids.”

The West Des Moines, Iowa-
based company says home video
revenues rose 20% in the third
quarter to $117.5 million.

For the nine months that ended
May 31, Commtron reports a 16%
gain in net income and earnings
per share, to $7.2 million and 71
cents, respectively, on a 3% in-
crease in revenues to $434.6 mil-
lion.

Commtron’s stock was the big-

The firm offered
‘limited products
with better margins’

gest price-percentage gainer on
the American Stock Exchange the
day the results were announced,
rising $1.125 a share, or 15.8%, to
close at $8.25. Its 52-week price
peak is $10.375.

Although Commtron’s home vid-
eo revenues are rising, the compa-
ny reports that consumer electron-
ics sales fell 12.4% to $26.9 million.

McRae says this decline was an-

ticipated because Commtron decid-
ed last year to “follow a manage-
ment consultant’s advice to focus
on offering limited products with
better margins.”

The analyst projects that the
company will earn 90 cents a share
for the fiscal year that ends in Au-
gust, a 5-cents-a-share increase
from his previous estimate. Last
year, the company earned 78 cents
a share.

“There seems to be enough flow
of product in the fourth quarter”
to warrant the higher earnings es-
timate, McRae says.

Furthermore, Commtron has
been successful in keeping its ex-
penses under control. For the third
quarter, it reduced its selling, gen-
eral, and administrative expenses
(SG&A) by 2.9% from the same pe-
riod last year to $11.6 million.

According to McRae, Commtron
increased its efficiency by ‘“han-
dling larger volumes with the
same number of people.”

VidAmenica Group To Be Bested In Gash
Acquisition Deal By Best Film & Video

NEW YORK—Best Film & Video
Corp. and VidAmerica Group Inc.
have confirmed reports that they
have entered into negotiations for
Best to acquire VidAmerica in a
cash transaction.

The companies say they hope to
have a deal completed by the end of
July. Both Long Island, N.Y.-based
Best and New York City-based Vid-
America are privately held.

Under the deal being discussed,
VidAmerica would become a wholly
owned subsidiary of Best.

VidAmerica would continue as a
separate label with its own sales
force, according to Best president
Roy Winnick.

VidAmerica is known primarily
as a supplier of B movies to the
rental market. Best, though its cata-
log is diverse, is known primarily
for its special interest programming
and focuses on the sell-through
market.

“Initially we had contacted them
about acquiring their library for the
sell-through market,” Winnick
says. “At the same time, we've been
acquiring product for the rental
market.”

While details of the deal are still
being negotiated, VidAmerica presi-
dent Al Markim says it will likely in-
volve “some sort of reciprocal mar-
keting arrangement.”

According to Winnick, one possi-
ble scenario would involve using
Best’s sales force to move VidAmer-
ica’s catalog into the sell-through
market. Much of VidAmerica’s cata-
log has never been released for sell-
through.

As part of that same scenario,
VidAmerica’s sales force would so-
licit orders for certain Best product
in the traditional rental market.
Winnick points to its recent acquisi-
tion of the Samuel Bronston cata-
log, which includes such films as
“55 Days At Pekin,” “El Cid,” and
“The Fall Of The Roman Empire.”

Several Bronston films were re-
leased in the mid-"80s by Vestron
but have been unavailable for some
time. Best’s plans are to rerelease
some of the titles theatrically as
part of a Bronston retrospective in
the fall, followed by a video rere-
lease priced for the rental market in
the spring of 1991.

Winnick says the VidAmerica
staff would stay in place after the
acquisition, including Markim and
VP/GM Gary Needle. “The inten-
tion is to invite all of the VidAmer-
ica staff to stay with the company,”
Winnick says.

Another aspect of a deal would be
to market at least some of Vid-

America’s product internationally
through various overseas distribu-
tion deals Best is currently negoti-
ating. Best recently signed an
agreement with CEL to distribute
Best’s library in Australia and Win-
nick says he is “close to signing five
or six other overseas deals.”
Winnick acknowledges the B
movie market is “‘not robust” at the
moment but says a combined Best/-
VidAmerica will be able to survive.
“Sometimes you have to just wait
out the storm,” he says. “By having
a dual identity and by operating in
both [the rental and sell-through
markets] VidAmerica will be able to
survive.” PAUL SWEETING

LOS ANGELES—Entries are be-
ing accepted for the fourth AVC
Awards. The awards will be pre-
sented as part of the American Vid-
eo Conference, to be held here Nov.
7-9 at the Westwood Marquis Hotel
& Gardens.

Co-sponsored by the American
Film Institute and BPI Communica-
tions—parent company of Bill-
board, The Hollywood Reporter,
and American Film—the AVC at-
tracts professionals in the field of
special-interest video.

The AVC is held concurrently
with the 11th Billboard Music Video
Conference, which this year intro-
duces the Billboard Tanqueray
Sterling Music Video Awards.

As in previous years, the two con-
ferences will feature numerous
seminars covering such topics as
programming, marketing, new
technology, and video publishing.

A highlight of the conferences is

AVC Seeks Awards Hopefuls
Special-Interest Vids To Be Honored

the AVC Awards competition, which
recognizes achievement in recently
produced special-interest programs
made exclusively or simultaneously
for the home video market.

The awards, sponsored this year
by Federal Express, will be present-
ed Nov. 7 at a gala dinner. Unlike
previous years, the AVC Awards
banquet will be separate from Bill-
board’s annual Music Video
Awards ceremony, which is sched-
uled for Nov. 9.

To be eligible for the AVC
Awards, videotapes must have an
initial release date for the U.S. and/
or Canadian home video markets
between June 1, 1989, and Aug. 31,
1990. Additional information on the
AVC Awards can be obtained
through the American Film Insti-
tute, 2021 North Western Ave., Los
Angeles, Calif., 90027 or by calling
213-856-7743. For further informa-
tion, call 212-353-2752.
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Don’t Miss
The Boat!

Navigating the Nineties

Video Software Dealers Association ® Ninth Annual Convention
August 5-8, 1990 ¢ Las Vegas, Nevada

You’re invited on a four-day voyage that promises to be memorable, educational and profitable. It's “the
world’s biggest video event.” With VSDA as your navigator, you'll learn how to guarantee smooth sailing for your
business in the decade ahead. Here’s what’s on deck:

e Meet Hollywood stars, television personalities, sports heroes and health and fitness experts.

e Make valuable contacts while enjoying a spectacular lineup of special events like the Opening Dinner
hosted by Walt Disney Home Video and The Backlot Circus & Carnival sponsored by 11 major companies.

e Visit hundreds of suppliers of prerecorded video software, accessories and more.

e Gain knowledge and “know-how” at 15 information-packed seminars.

e Watch an industry-wide panel face off on issues destined to confront us all in the years to come.

e Hear Paramount’s Robert Klingensmith deliver the keynote address.

¢ Take a look at technologies on the horizon with Warner New Media futurist Stan Cornyn.

e Find out What They Still Don’t Teach You At Harvard Business School from author Mark McCormack.

Full Registration packages, which include admission to all Convention events, are going fast. Exhibits/
Seminars Only Registrations are also available. For more information, fill out the coupon below and return it today.

0 Please send me registration information for the VSDA Convention. QO 1 want to join VSDA and attend the Convention. Please send information.
Tama Q Retailer {} Manufacturer  Wholesalerof Prerecorded Video Software 0 OtherSupplier.

Name__ ; VSDA Member #____

Company:. — — Address

City/State-Province/Zip-Postal Code = Phone

Return to: VSDA, 3 Eves Drive, Suite 307, Marlton, NJ 08053 (609) 596-8500 FAX: (609) 596-3268
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by Earl Paige

NO GLOOM AND DOOM: Don’t talk to Danny Ko-
pels, president/CEO Magnum Entertainment,
about how flat business is lately. At the recent
Southern California Chapter gathering of the Vid-
eo Software Dealers Assn. he said all the negativity
“is more perceived than real. According to some
studies there was a 10% increase in rental last year.
The interesting thing is we saw that growth with
fewer people walking into the stores.” Deflecting
the slowdown in VCR sales, he said old VCRs “don’t
end up on the trash pile” but in the kid’s room, den,
or bedroom; Kopels said the “new dynamic” for re-
tailers is that a family can come in and rent “two,
three, or four” tapes. How many retailers are think-
ing about this?”” asked Kopels, who at one point de-
fined “insanity as doing the same thing over and
over again and expecting the same results.” Push-
ing away from the gloom and doom in another direc-
tion, Kopels said there have always been ‘“‘defec-
tors,”” customers who have stopped renting or
slowed down. But during most of the '80s the VCR
growth was so fast and so many customers were
streaming into the stores ‘‘that we never noticed.
Now we are starting to feel” the effect of people not
coming back. Kopels, who is a fixture now on the
VSDA chapter circuit, said the most expensive way
to increase business is to go after new customers;
the least expensive is to take special care “of the
customers you already have and get them to rent
more tapes per transaction.” Typically, Kopels has
urged retailers to capitalize on their edge in the en-
tertainment business, contending that “the smallest
store here on any given night or weekend is offering
a wider variety of entertainment than all the movie
theaters in the U.S,, all the pay-per-view, all the ca-
ble, and all the network stations combined.” As ex-
pected, Kopels has pounded on the defectives issue,
an area where Magnum has initiated sevetal pro-
grams, the latest sending distributors extra copies
of “Big Bad John” to ensure quick, hassle-free ex-
changes on defectives.

PLUGGING VSDA: Richard Cohen, executive VP
Buena Vista Home Video, urged strongly that
Southern California Chapter VSDA members partic-
ipate more and realize ‘‘the significance and power
you have” as a result of VSDA membership. From
his perspective of worldwide home video responsibil-
ity, Cohen said “the difference is night and day”’
when contrasting a nation with a strong trade group
and one without. In touting VSDA, Cohen also said,
“We do not see eye to eye with VSDA on every is-
sue, nor would you expect it.” He offered as exam- |
ples of peers who know the value of VSDA Sid
Spinak, head of the chapter and of Video Zone,
Newport Beach; John English, head of MultiVideo,
Bellflower, and former chapter president; and
Mitch Lowe, head of Video Droid, Mill Valley, and
this year’s VSDA convention chairman, who also ad-
dressed the group.

cAMPAIGN TRAIL: The withdrawal of Carl Belli-
ni, president of Erol’s Inc., as a candidate for the
VSDA board has scuttled the chances for a repre-
sentative from a major chain to become an officer of
the association. Bellini, head of the 200-store Spring-
field, Va., chain, asked that his name be withdrawn
after word broke that he his leaving his post at
Erol’s, to be replaced by chairman and former presi-
dent Erol Onaran. Bellini, one of four candidates
nominated by VSDA’s own nominating committee,
was the only large chain exec in the nine-candidate
field. The hope in some VSDA quarters was that he
would get elected and then his election as an officer
(conducted internally by the board) could be engi-
neered. While the board can still use its power of ap-
pointment to name a big chain representative to the
board, appointed board members cannot become of-
ficers under the bylaws of the association. Mean-
while, VSDA is facing a logistical problem in con-
ducting the election. New ballots are being prepared
for a second mailing to VSDA'’s regular members re-
flecting the changes in nominees. No new names
will be substituted to make up for the loss of Bellini.
The association is also allowing those who had al-
ready voted for Bellini to vote again.

SERVICE, SERVICE: Also out on the chapter
meeting trail is management expert Burt Dubin.
His basic theme is ‘“Going the extra mile to hold
your customers.” Here are some points he stresses

(Continued on next page)

Vidmark Plans Public Stock
Offering Of 1.5 Mil Shares

NEW YORK—Vidmark Inc., a li-
censor and independent distribu-
tor of home video, is planning to
sell 1.5 million shares of stock in
an initial public offering at a price
estimated at $11-$12.50 a share.

The company is expected to
raise between $14.3 million and
$16.3 million from the sale, accord-
ing to Lloyd Greif, vice chairman
of the Los Angeles-based invest-
ment banking firm Sutro & Co.,
the lead underwriter for the offer-
ing.

Greif, who also will serve on
Vidmark's board of directors, says
the Securities and Exchange Com-
mission probably will approve the
stock offering during the week of
July 9. A definite per-share price
will be set then.

The amount of stock being of-
fered to the public represents
29.2% of the total number of
shares outstanding. The stock will
be traded over the counter and list-
ed on NASDAQ’s national market
system.

In the preliminary prospectus
for the stock sale, Vidmark says it
will use the net proceeds to reduce
debt and to acquire rights to dis-
tribute more movies on home vid-
€o.

Greif says the company also
plans to expand its international
distribution business.

For the nine months that ended
March 31, Vidmark reports net in-
come of $3.83 million, which is
116% higher than the profit in the
same period the year before, on
revenues of $29.5 million, which
represents a 105% rise.

The Santa Monica, Calif.-based
company was founded in 1984 by
Mark Amin, who is its chairman.
Roger Burlage is president and
CEO.

VIDEO

fore the tournament, Hank Gathers,

REVIEWS

‘“George Jones: Same Ole Me,”
Hallway Productions Inc., 59 min-
utes, $29.95.

Billed as George Jones’ story told
his way, ‘“Same Ole Me” takes a
candid look at the legendary sing-
er’'s life—warts and all—from his
humble beginnings in rural Texas
through his much-publicized bouts
with drugs and alcohol. Called “The
Possum,” Jones’ unique vocal styl-
ings have earned the respect of his
peers and colleagues, many of
whom go to bat for him on this tape.
The tape also includes several
amusing and interesting interviews
with such contemporaries as John-
ny Cash, Loretta Lynn, Waylon Jen-
nings, Conway Twitty, Randy Trav-
is, Buck Owens, Ricky Van Shelton,
and Tom T. Hall. Never comfortable
being interviewed, Jones surpris-
ingly takes on some of the more dif-
ficult aspects of his history, includ-
ing his tumultous marriage to
Tammy Wynette and his reputation
in the early ’80s as “No Show”
Jones. But, as Twitty says in the

video, “he can still strap on that gui-
tar and knock ’em right out of their
seats.”

Featured are vintage perfor-
mances of such Jones classics as
“He Stopped Loving Her Today,”
“The Race Is On,”” and “White
Lightning.” Regrettably, the tape in
many cases shows only small por-
tions of these performances, many
of them obviously rare and rarely
seen, oftentimes playing the music
as a backdrop to the testimonials to
Jones. With the video’s relatively
short running time, it would seem
that the performance footage could
have been shown in its entirety.
Still, “Same Ole Me” is a fitting trib-
ute to the genuine article, and one
must admire Jones for his forth-
rightness in telling the whole story.
And, as Jennings says, “If we could
all sound like we wanted to, we’d all
sound like George Jones.”

RAY WADDELL

“The Official 1990 NCAA" Final
Four Video,” CBS/Fox Sports Vid-
€0, 60 minutes, $19.98.

Perhaps no other NCAA basketball
tournament generated more emotion
than the 1990 edition. Just a week be-

the great player from Loyola-Mary-
mount, collapsed on the court and
died. Suddenly, basketball didn’t
seem so important anymore, but Loy-
ola pressed on and dedicated its tour-
nament run to Gathers.

In addition to the Cinderella team,
there were the perennials—Duke,
North Carolina, Indiana, and UNLV.
As the first rounds got under way,
upsets became an ordinary occur-
rence. No lead was safe, and the past
was meaningless.

Finally, Duke, Arkansas, Georgia
Tech, and UNLV emerged as the Fi-
nal Four combatants. The results
were three games that surprised al-
most all the pundits. With the NBA
ready to contest it title, this program
comes at a most opportune time.

Narrated by Jim Nance, this pro-
gram also features interviews with
the Final Four coaches and a number
of the players. In fact, this one may
well become a collector’s item. Look
for impressive sell-through numbers
and strong rentals. RICHARD T. RYAN

“Gift Of The Whales,” Miramar, 30
minutes, $19.95.
Set in the Pacific Northwest, this pro-

gram contains a nature lesson within
the framework of a narrative, and
the result is simply charming.

Dan Hunter is a young Indian boy
saddled with the unenviable task of
babysitting his sisters. However,
while visiting his grandfather, Dan is
told about the “magic” of the whales.
He remains skeptical until he has an
unexpected firsthand encounter with
the magnificent creatures. The
“meeting” takes on even more signif-
icance when he learns still more
about whales from a marine biologist
in the area studying them.

This program contains spectacular
footage of the great whales, and in
addition to seeing them at play, chil-
dren also learn about how the great
creatures communicate, travel, and
mate.

Without resorting to scare tactics,
the program makes youngsters
aware of the danger whales are fac-
ing. It also tries to emphasize just
how much of a loss the world would
suffer if we were to lose the whales.
Given the current concern with our
environment, this program, which
will bear repeated viewings, couldn’t
be more timely. RT.R.

Vidmark specializes in acquiring
rights to B movies that, according
to the prospectus, ‘“‘may not be
cost-effective for larger distribu-
tors.”

Some of Vidmark’s current
home video releases are ‘Rome-
ro,”’ ‘““American Gothic,”” and
“Stagecoach.” In 1991, the compa-
ny expects to distribute on video
two recent, critically acclaimed
feature films: “The Cook, The
Thief, His Wife & Her Lover” and
“Rosalie Goes Shopping.”

DON JEFFREY

Wamer To Work
its Own Sell-Thru
Product In UK.

B BY NIGEL HUNTER

LONDON—Warner Home Vid-
eo has decided to end its exclu-
sive U.K. distribution deal with
Parkfield Entertainment in fa-
vor of complete control over
sales, distribution, and market-
ing of its sell-through product.

The announcement follows
months of speculation that such
a move was planned. From Sun-
day (1), all WHV product will be
distributed through the WEA
Records depot at Alperton. The
company is also planning to
supply racks.

Warner recently expanded
into sell-through acquisition
with the accent on special-inter-
est material.

Says managing director Mike
Heap, ‘“Warner Home Video be-
lieves that the sales market has
tremendous potential, not just
for feature films, but in areas
such as special interest. We're
looking both to acquire and de-
velop our own product. The re-
cent success of both ‘Que Sera!
Sera! and the six-parter ‘Ian
Heaps On Fishing’ are especial-
ly pleasing.”

WHYV will continue releasing
about three or four feature
movies per month, but will re-
duce this in favor of more tar-
geting of releases next year.

Heap says Warner will con-
sider pricing ‘“‘obvious block-
buster hits’’ in the new $22
price band, but will retain much
of its catalog at $17.

Lined up for October release
are ‘“Tequila Sunrise’’ and
“Dangerous Liaisons,” but a
pre-Christmas release for “Bat-
man’’ is still unconfirmed.

In consequence of its new in-
house sell-through activity,
WHV has named Patrick
McMurry as key accounts man-
ager and Karen Leech as tele-
sales manager. McMurry was
formerly WHYV sales represen-
tative in southwest England,
and Leech joins from the Bass
Charrington brewery group.
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B BY CHRIS McGOWAN

MUSIC VIDEO UPDATE: The
digital sound afforded by laser-
disks has long been touted as a
lure for music fans, and there
were many boasts made in 1989
that the music video category
coupled with the combiplayer
(which plays laserdisks and CDs)
would rocket the format to the
top. That hasn’t happened vet,
but this year the dream has
moved much closer to reality.
Sales for music videodisks still
are only about 4,000 units for an
excellent-sell-
ing title, but

Music Videodisk Growth
Fueled By Gomho Unit

20-30 8-inch titles (priced from
$14.95-$24.95), with no new ones
scheduled in the near future, but
Galloway thinks that the size is
‘‘ideal for record companies if
they have four to five clips but
don’t have the money for a long-
form.” Another possibility is 12-
inch CAV disks, which earry up to
30 minutes per side. They could
also be used for shortforms, and
dance-crazy viewers could watch
them at !/ - or !/4- speed to study
Paula Abdul’s newest moves or
even master the lascivious lam-
bada (we discussed CAV sports
laserdisks in our last column).
Music video
on disk should

the category
is seeing rapid
expansion.
“Af our pre-
sent rate of

LASER
SCANS

get a big boost
with the intro-
duction in Sep-
tember of Pio-
neer Electron-

growth, we

are seeing a

sales increase of about 150% an-
nually,” says Steven Galloway,
manager of the Pioneer Artists
label, which has some 400 music
videodisks. That figure is much
higher than the 60%-+ overall
jump in music videotape sales
that John Thrasher, product
manager for the video division of
Tower Records/Video, has ob-
served in 1990 as compared to
1989.

‘“Laserdisk is certainly under
5% of what we.sell” of music vid-
eo, says Thrasher. ‘“But with
classical titles that goes much
higher, say to 30% of our sales
being on laser and 70% on tape.”
Pop and jazz laserdisks are at the
moment carried only in Tower
Video outlets. “We put a strong
emphasis on carrying tapes in
our record stores, but it’s not a
place for disks yet. We only have
VHS [in record stores], except
for the classical music laser-
disks.”

Whereas classical titles have
been strong sellers for some time
on laserdisk, the pop and jazz cat-
egories are starting to perk up as
well. Part of this was sparked by
Pioneer Electronics’ introduc-
tion of a $600-list combiplayer
last year (which made the format
available to a broader demo-
graphic) and its subsequent

. multimillion-dollar “HUGE” pro-
motional campaign.

“Pop is No. 1 in units sold,”
says Pioneer Artists’ Galloway.
That label is currently co-produc-
ing music videos (such as jazz pi-
anist Marcus Roberts’ “Deep In
The Shed” title) and sponsoring
tours (such as Madonna’s
“Blonde Ambition” world tour).
Prices are mostly in the $24.95-
$29.95 range for 12-inch pop la-
serdisks, and $29.95-$59.95 for
classical.

At the moment, 5-inch CDV
looks dead in the water, but 8-
inch laserdisks may yet prove to
be a viable music-video size for
disk. Pioneer Artists carries only

ics” CLD-980

combiplayer,
which will list for $500 (meaning
that some retailers will probably
sell it for $350 or less), with Pio-
neer’s latest marketing push
(we'll get to that in a moment)
and with Pioneer LDCA'’s expan-
sion of its software distribution
network. According to marketing
manager David Wallace, Pioneer
will be selling laserdisks through
more than 2,000 retail outlets by
December, a 15% increase over
last year. A few examples of out-
lets selling disks include Mont-
gomery Ward (93 stores current-
ly), Blockbuster Video (140 out-
lets), Wherehouse Records (18
locations), and Music Plus (70
stores).

HUGER: Pioneer Electronics
has announced a follow-up to last
year’s successful HUGE cam-
paign that will be called Light
Years Ahead. The multifaceted
effort will include promotional
tie-ins with major studios, includ-
ing Walt Disney for the 50th-an-
niversary rerelease of ‘‘Fanta-
sia,” and primary sponsorship of
the MTV Music Video Awards.

A national multimedia adver-
tising campaign featuring char-
acters from ‘‘Fantasia’ will hit
print, radio, and cable TV. The
centerpiece of the Pioneer push
will be an 11-city mall tour of Pio-
neer’s digital surround theater
that will hit 23 shopping centers.

In addition, Pioneer currently
has a print campaign under way
in a variety of national maga-
zines touting its laserdisk play-
ers and other home-entertain-
ment hardware. One ad in the
campaign features a befuddled
farmer standing in a field and
clutching a laserdisk. The tab-
loid-type caption reads, ‘“‘Iowa
farmer exposed to large shiny
disc experiences phenomenal im-
provement in sight and hearing.”
The ad will debut Aug. 15 on
MTV.

STORE MONITOR

(Continued from preceding page)

about service: “Service is becom-
ing more and more a competitive
factor. Quality service translates
into profit in most industries. Ser-
vice is currently unmanaged in
most cases. There are only a few
really excellent service companies.
Enormous competitive opportuni-
ties exist in most industries. Be-
coming service oriented is much
tougher than we thought. We
know ways that work and ways
that don't work.”

ENVELOPE PLEASE: Winners
of various prizes aboard the In-
gram Video Catalina cruise re-
cently, all from California: Jerry
Sung, Popcorn Yideo, El Monte;
Geary and Edythe Leigh, South-
side Video Rental, Oceanside;
Darin Sugioka, The Movie Stop,

FOR WEEK ENDING JULY 7, 1990

Bonita; Mary Morrow, Mr. Video,
Victorville; Sandi Lee, Videoland,
E. Los Angeles; Keith White,
A+Video, Chino; Andrew Glav-
nick, Videolympix, Huntington
Beach; Larry and Sharla Clem-
ent, Lemon Creek Video, Walnut;
Joyce Horak, Major Video, Lake
Elsinore; Mike Henry, Video Ex-
press, Hemet; Sue Webster, Web-
ster’s Video, Altadena; Florence
Ann Ponzetti, Video Center, San
Pedro; Ed and Millie Chock, Pla-
za Video, Burbank; Mike and
Anita Machlis, Video Depot, Al-
hambra; Sudhir Desai, Video Pal-
ace, Brea; Sandy Lee, Top Video,
W. Covina; Pablo Rios and Hector
Sanchez, Video Club, San Diego;
James Kan, Video Place, Covina;
Connie Oxarart, Video Scene,
Fullerton; Barr Films, Michael
Phillips, Irwindale; Mike Basich,

Blockbuster Video, Pasadena; P.
Koraksawet, Video Ward, Moreno
Valley; Robert Newsome, Video
Depot, Placentia; Don and Jeanne
Fox, Ramona Home Video, Ra-
mona; Paul Lee Michaels, Best
Seller Video, Pomona; Luis Ar-
zare, NGN Video Center, Glen-
dale; Rashmi Patel, Pacific Tele-
vision, Hawthorne; Phillip Myer-
son, On The Video, North
Hollywood; Albert and Barbara
Simon, Redlands Video Station,
Redlands; Claude Aquirre, Video
Guild, Norwalk; Mary Egan,
Quik-Stop Video Rentals, New-
port Beach; Dennis and Terri
Henshaw, KC Video, Downey;
Cora Sandel, Video Magic, San
Dimas; and Rupesh Kotecha, Vid-
eo Parlor, Yorba Linda.
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Deadline On Pathe’s Buyout Of
MGM/UA Is Extended To Oct. 23

MGM/UA and Pathe Communications have reached an agreement to ex-
tend the deadline for Pathe’s acquisition of MGM/UA until Oct. 23. The
original deadline had been June 23. In exchange for the extension, Pathe
agreed to increase its offer for MGM/UA to $21.50 a share, or about $1.3
billion, up from $20 a share under the original agreement. In addition,
Pathe will make anothér $153 million in nonrefundable deposits on top of
the $200 million escrow deposit it has already put down. The extension will
allow Pathe to continue its negotiations with Time Warner Inc. over re-
structuring Time Warner's offer to help finance the acquisition in exchange
for distribution rights to Pathe and MGM films. Time Warner agreed to put
up $650 million in cash, but demanded Pathe put up $450 million in equity
(rather than bank-financed debt) as part of the deal. The Pathe/Time
Warner deal was widely rumored to be coming apart in the week leading up
to the original deadline. 3

SVS Video Now Under Golumbia’s Gontrol

A restructuring has hit SVS Video, which is now under the administrative
control of Columbia Pictures. According to an internal memo that was
leaked to the industry, staffers at SVS (formerly Sony Video Software) will
now report to Columbia executives. In overall control is Arnold Messer, a
Columbia VP and a member of the RCA/Columbia board of directors.

IVE & Its Kiddie Label Set 4th-Qtr. Plans

International Video Entertainment and its children’s label, Family Home
Entertainment, have unveiled fourth-quarter promotion plans. FHE will
promote six titles at $14.95 each, including “Rudolph The Red-Nosed Rein-
deer,” “Frosty The Snowman,” “The Little Drummer Boy,” “Santa Claus
Is Coming To Town,” “The Bear Who Slept Through Christmas,” and “A
Very Merry Cricket.” IVE will be rereleasing five of its 1989 theatrical ti-
tles in August and September at $19.95 each. In August it will release
“DeepStar Six,” “Iron Triangle,” “Rooftops,” and ‘“Rambo IIL.”” The first
two “Rambo’ titles will also be repromoted at $14.95 and all three will be
available in a three-pack for $49.95. In September, IVE will release ‘“Lock
Up” and “Weekend At Bernie’s,” also for $19.95 each.

Disney Trumpets Year-Round Sell-Thru Plans

Following up on a similar announcement from sister label Touchstone
Home Video, Disney Home Video announced its plans to maintain a year-
round sell-through presence. The first lines to be incorporated in the year-
round program will be “Sing Along Songs’ and “Ducktales,” composed of
eight and 10 titles, respectively. All 18 will be priced at $12.99 and released
Aug. 14. Disney’s “Cartoon Classics” (12 titles), “Mini-Classies” (12 titles),
“Chip 'N Dale Rescue Rangers” (3 titles), and “The New Adventures Of
Winnie The Pooh” (3 titles) are already available at $12.99. For the first
time, Disney will advertise its $12.99 product on a year-round basis and pro-
mote specific $12.99 lines through national television advertising. The “Sing
Along Songs” and “Ducktales” packages will be followed by a Halloween
promotion and a Christmas promotion. The Halloween promotion, which
prebooks Aug. 7 and arrives Aug. 28, includes six Halloween-themed titles
priced from $12.99-819.99. The Christmas promotion contains nine similarly
priced titles and prebooks Sept. 4 for a Sept. 25 street date.

Coliseum, Republic, Vidmark Set VSDA Lunch

Coliseum Video, Republic Pictures Home Video, and Vidmark will co-spon-
sor the Aug. 7 luncheon at the Video Software Dealers Assn. convention in
Las Vegas, accounting for the last available meal function. All three compa-
nies are first-time sponsors.

HBO Vid To Bow 3 Chaplin Documentaries

HBO Video will release three Charlie Chaplin documentary titles in August
as part of the Unknown Chaplin collection compiled in conjunction with the
Thames Video Collection. The first two titles, “My Happiest Years” and
“The Great Director,” cover Chaplin’s cinematic career and include footage
from several early two-reelers that were believed lost, outtakes from his
films, and other rare footage. The third title, “Hidden Treasures,” features
footage of Chaplin at home and early versions of gags later worked into
“The Great Dictator” and other classics. Each runs 55 minutes and is priced
at $19.99. The complete three-pack retails for $39.99.

Media To Aid Rainforest Fund Thru Promo

Media Home Entertainment will donate $12,000 to the Rainforest Foundation,
a New York-based organization dedicated to preserving the world’s rain for-
ests. The money was raised during a three-month period through a promotion
involving Media’s June 13 release “Indio,” the story of an Amazon Indian who
returns to his homeland to fight for the preservation of the forests. Media set
aside 50 cents for every copy of “Indio” ordered by distributors. As of the May
29 order cutoff, 24,000 copies had been ordered.
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9 [ | 0 | BDINAJONESANDTHELAST  paamoun Pt aigss  ewnred i e s
08| #gﬂGﬂDﬁv‘%NJ:’_E BLOCK: HANGIN' 0ac 11 cic video Enterprises 19-49030 e |l 1989 | NR 1 1998 |
11 ' 10 | 38 | BAMBI Walt Disney Home Video 942 Animated 5 1942 | G | 2699 |

(12 [ || ropaun T e, [ w s |
13|15 7 ;rrfgse&EBFEUTANT NINJATURTLES: Family Home Entertainment 27317 Animated 1988 ‘ NR | 39.95

| — 1

|T 13 r 1 | L%ﬁ"&ggo"l‘#é‘.‘f" NINJATURTLES: ¢, iy Home Entertainment 23980 Animated 1989 | NR | 1495 |

I T T + — — — - 3 —

I 15| 16 | 10 | lﬁiNsﬁ%EEgggéf‘I NINJA TURTLES: ¢, iy Home Entertainment 23981 Animated 1987 | NR | 1035

BB B il R C R

! 17 | 12 1 12 LE%%AE‘;E MUTANT NINJATURTLES: £,y Home Entertainment 23978 Animated 1988 | NR | 14.95

! - —; |

18| = Tl BroADWAY e T IVEON 6 West Hone Video SW-5708 BRIy 1390 || NR Y98 |

|19 | 2| piEHaRD CBS-Fox Video 1666 sl 1988 | R | 19.98

20| 1| ;‘gncﬂofz?" THE BLOCK: HANGIN' g5 pusic video Enterprises 14v-49022 e Kids On 1989 | WR | 1095
21 | 21| 2 | PANEAD OFCONNOR: THEVALUEOF  poiyGram Music video 440 081 32193  Sinead O'Connor 190 | NR | 1095
2| 2|8 5&‘;;"{‘;2%“’:"{5"_610 OF THE E‘%{E{;‘e’i}dg% 64 Renee Tenison [ 1990 | ne 1990
23| 25 | 02| ceTHaL wearon o 1700 s i |« [m

r24 17 | 40 | THELAND BEFORE TIME T e Ez 6 | 2495
25| 24 | 19 %g{aﬁgz{g&ggc ADVENTURES OF CBS Music Video Enterprises 19V-49027 Rolling Stones iﬁ) | NR -5-19.9:
26| 27 | 5 | REDRIVER MGM/UA Home Video M201724 ﬂ,‘fg‘r{‘tg’iﬁ';‘fy i | 19% | MR [ 195
27 | 28 | 165 | CALLANETICS e e Callan Pinckney 19 | R | 2495
28| % || eawan _  BemE e i L
295 Jj WHO FE'?'ED ROGER RABBIT ?&2:2&2?32:3?5&0 940 g?\l:isg;hg‘rsLloyd 1389 || [BG: |J122'99
30 | NEW) | MOBY DICK L"éﬁ;&:ﬁg;?mﬁggcﬁém - Gregory Peck 1956 | NR | 19.95
31| 23 | 64 | BACKTO THE FUTURE A/ Unveraal Mo Video 80196 e ar tioyd | 1985 | PG | 1088
32 | 37 | 181 | RAIDERS OF THE LOST ARK i . ammEomEord 1981 | PG | 1495
33 | NEWD | THE SEA HAWK MCNIUA Homa videt 19201855 O avilana | 1940 | R | 195 |
34 | RE-ENTRY JWA(;‘FEK':ﬁ,NrDA'S LIGHT AEROBIC ElRteel o o Jane Fonda 190 | NR | 2098
35|35 | 3 | SINKTHEBISMARCK! CBS-Fox Video 1812 gggg";vmg;e 1960 | NR [ 1998
36 | NEWDr | AEROSMITH: THINGS THAT GO PUMP Geffen Home Video 38172 Aerosmith 1990 | NR | 1698
37 | NEWD | THE VIKINGS MGHA/UA Horme viteo 1700579 | Tony Cule” 195 | NR | 1995
38 | NEWD ;Ef,’é,:‘ggé:;’é’;‘& _T_URTLES: Family Home Entertainment 27336 Animated 1989 | NR | 1495
39| 31| & CINDER_ELLA Walt Disney Home Video 410 Animated - 1950 | G | 2699
40 | 38 | 28 | 1990 PLAYMATE VIDEO CALENDAR [ 2/°0Y Video Various Artist