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The (Sales) Winner s . ..

This story was prepared by Earl
Paige in Los Angeles and Geoff
Mayfield in New York.

NEW YORK Greater exposure for
new and lesser-known talent during
the national telecast made the 1988
Grammy Awards an even greater
sales catalyst than it has been in pre-
vious years, say dealers.

Stores say developing acts Melissa
Etheridge, Toni Childs, Sinead O’Con-
nor, and Take 6 were among those
that profited most from Grammy
showcase exposure, while emerging
country singers K.T. Oslin and Lyle
Lovett also saw boosts.

“On every single artist that per-
formed, we saw huge impact,” says
Jeff Cohen, buyer for Milton, Mass.-
based Strawberries Records, Tapes

New System
Gan Track Radio
With Computers

BY KEN TERRY

NEW YORK A new electronic
monitoring service that tracks mu-
sic and advertisements on radio and
television may «<hange the way air-
play is reported to the trades while
opening up new possibilities for ra-
dio stations, retailers, performing
rights societies, and broadcast me-
dia advertisers.

Broadcast Data Systems, the
New York-based company that de-
veloped the system, plans to have
its computerized monitors operat-
ing in the top 50 U.S. markets by
September. By fall 1990, it expects
to monitor at least 78 markets cov-
ering an estimated 85%-90% of the

(Continued on page 86)

and Compact Discs. “In past years,
the performers were more estab-
lished bands, but this year, most of
the performers were developing
acts.”

Multi-award-winners Bobby
McFerrin and Tracy Chapman, who
both performed during the broad-

(Continued on page 101)

Key Global Markets Love That GD

Grammy Show Performers $10 Billion In 89 World Sales Predicted

BY NIGEL HUNTER

LONDON The compact disk
achieved a volume growth of 56% in
the three key world markets during
1988 with a total of 390 million units
sold. That total is predicted to rise to
540 million units this year.

These figures, contained in a sur-

vey released by BIS Mackintosh, the
major business consultant in elec-
tronics here, are based on CD ship-
ments in the three main world mar-
kets of the U.S., Japan, and Europe.
Based on projections for those mar-
kets, Mackintosh estimates 1989
world demand for CDs at 650 million
units worth $10 billion.

More Gountry Acts Groon Own Tunes

BY EDWARD MORRIS

NASHVILLE An increasing num-
ber of country acts are writing and
producing their own songs, al-
though the practice is still far from
common in this songwriters’ town.
The current surge of artists who

Joe Sample’s Warners debut, Spelibound, is the most stimulating
solo effort yet from this keyboard cornerstone of the legendary
Crusaders. His Jaring change in direction will surprise and delight
longtime fans—and win many new ones. Guest vocalists Al
Jarreau, Michael Franks and Take 6, strong originals, and covers
that run the gamut from Ruben Blades to Ellington. On Warner
Bros. Cassettes, Compact Discs and Records. (4/2/1-25781)

control their own material is espe-
cially pronounced among new acts,
a category that until recently relied
almost totally on the guidance of es-
tablished producers.

While the numbers fluctuate,
about a third of the Billboard Hot
Country Singles chart in any given

ADVERTISEMENTS

week is now occupied by songs that
are written or co-written by the acts
that have recorded them. From one-
fourth to one-third of the entries are
self-produced. For years, rock acts
have exercised such across-the-
board influence, but it is a relatively

(Continued on page 90)
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¥ On Virgin Compact Discs, Cassettes and Records.

(1/214-91022)

Not unexpectedly, Japan is leading
the CD race with more than 20% of
homes equipped with players and de-
veloping markets for in-car and per-
sonal/portable hardware. In Europe
and the U.S,, less than 15% of homes
possess CD players, but in both mar-
kets CDs have overtaken vinyl re-
cords in value, and, in Europe, are al-
ready matching the value of prere-
corded cassettes.

Consumer research on both sides
of the Atlantic reveals a keen appe-
tite for disks, with each owner pur-
chasing an average of 16 to establish
a library during the first year of pos-
sessing a CD player. In the long
term, purchases average between
nine and 10 disks a year.

The survey declares that the major

(Continued on page 101)

U.K. Record Biz
Tops $1 Billion

LONDON The recording industry in
the U.K.,, fueled by a powerful sales
surge in the fourth quarter, became a
$1 billion business for the first time
last year.

Record shipments worth $1.071 bil-
lion for the entire year were 16%
higher than the 1987 total of $924 mil-
lion. In the fourth quarter alone,
there was a 19% gain in shipments
compared with the same period in
1987.

The just-released British Phono-

(Continued on page 100)
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Jom'THE NEVILLE NATION

‘ ._
YELLOW MOON

[sr5240]

THE NEW ALBUM BY THE FABULOUS
|

NEVILLE BROTHERS

THEJ NEVILLE BROTHERS ARE RESPONSIBLE FOR

GENERATIONS OF GREAT AMERICAN MUSIC, FROM AARON NEVILLE’S
CLASSIC “TELL IT LIKE IT IS” TO BANDS LIKE THE METERS AND

THE WILD TCHOUPITOULA;LS. LiSTEN TO YELLOW MOON AND HEAR FOR
YOURSELF WHY THE N‘EVILLE NATION GROWS BIGGER EVERY DAY.

| FeaturinG “SISTER ROSA”

{AMaz277)

DoN'T Miss THE CINEMAX SEsSIONS: THE NEVILLE BROTHERS
“TeLL IT LIKe IT IS’ PREMIERING IN MAY ON CINEMAX, A UNIQUE
|
m OPPORTUNITY TO CATCH A NEVILLE BROTHERS PERFORMANCE.

RECORD PRODUCED BY DANIEL LANOIS Bitl. GRAHAM MANAGEMENT
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' Disney Opens Animated Gampaign

Vid Sell-Thru Reczpe Lists Jell-0, Toys

BY AL STEWART

VOLUME 101 NO. 10 MARCH 11, 1989
LISTENERS JUST SAY NO. . . OR YES

“Don’t Worry, Be Happy” has something to worry about. Seems the
Bobby McFerrin tune got blown up on the air at a California radio station.
The fate was dictated by listeners voting in one of the yes/no music
tests that have recently found renewed popularity with radio program-
mers. Radio editor Sean Ross reports on the spread of the concept and
the reasons behind it. Page 10

A Look At The Retail Chain Gang
Billboard has updated its Guide To Music Chains, and the new directory
shows that the two biggies, The Musicland Group and Trans World Mu-
sic Corp., have only gotten bigger. Senior retail editor Geoff Mayfield dis-
cusses the results. Page 44

GRAPHIC LANGUAGE FOR CD
If you haven't heard much about CD+ Graphics, just wait. Warner New
Media and JVC Co. of America are mounting a retail promotion for the
product this spring that will include bringing hi-tech kiosk displays to re-
tail stores. Billboard technology editor Steven Dupler reports. Page 86

¢ NARM Convention Preview Follows page 44

e Spotlight On Indie Labels & Distributors
Follows page 46

e Pro Duplication/ITA Spotlight Follows page 48
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NEW YORK Walt Disney Home
Video says the pump is primed for
sell-through. After selling 11.5
million videos during the holiday
season, including 7.2 million units
of “Cinderella,” the company is set
to launch its most ambitious sum-
mer sell-through effort ever.

Thirty-four animated features,
highlighted by seven titles making
their video debuts, will be offered
for a list price of $14.95 each. The
promotion will offer consumers an
opportunity to purchase a Disney
stuffed-animal toy for $2.99 and
will also feature a sweepstakes tie-
in with Jell-O gelatin. All of the ti-
tles have a May 16 street date. The
prebook cutoff is April 25.

“We saw sell-through take off
last Christmas; now we are giving
dealers the tools to make it a year-
round business,” says Ann Daly,
VP of marketing, domestic.
“These are highly collectible titles
at a very attractive price point.
When you include the offer of a
Disney plush toy for only $2.99,
you have a very exciting sell-
through program that will appeal
to video specialty stores as well as

Consumers who buy any any one of
the 34 videos in Walt Disney Home
Video’s summer sell-through
promotion will have the opportunity to
purchase one of two stuffed animals
(pictured above) for $2.99 each plus
$1.25 for shipping and handling. All of
the titles in the sell-through promotion,
including seven previously unreleased
features, have a list price of $14.95.

the larger stores.”

Daly notes that the premium in-
centive offer is a first for Disney.
With the purchase of any video in
the promotion, a plush-toy cartoon
character—one of the Disney chip-
munks, either Chip or Dale—will

NEW YORK As part of its con-
tinuing expansion of informa-
tion features, Billboard this
week introduces the Hot Rap
Singles chart.

The new biweekly chart lists
the best-selling singles in this
fast-growing genre. The chart
will appear in the black music
section (see page 27).

The chart is based on sales re-
ports from a panel of 77 stores.
Each store provides Billboard
with a list of their 20 best-selling
rap singles. The results are tabu-
lated into a 30-position chart.

Billboard Lists 30 Singles Biweekly

HOT RAP CHART DEBUTS

Says rap chart manager Terri
Rossi: “This music has made a
major contribution-to contempo-
rary R&B and to the profits of
the entire record industry. The
introduction of this chart will
provide valuable information
and also give proper credit to the
performers, writers, and produc-
ers who make this music so suc-
cessful.”

The chart features a legend
with information on cassette
maxisingle and CD single avail-
ability. Sales of 7-inch singles
are not tracked.

Support For Execution Puts
Cat Stevens In DJ Doghouse

BY PETER LUDWIG

NEW YORK Reactions were swift
but varied at radio stations across the
country in the wake of Yusef Islam’s
Feb. 22 endorsement of the Ayatollah
Khomeini’s call for the execution of
“Satanic Verses’ author Salman
Rushdie. By the end of the week, Is-
lam, formerly known as Cat Stevens,
was the subject of a boycott at some
stations and the butt of on-air jokes
at others.

A&M Records, which has a dozen
titles by Islam/Stevens in its catalog,
had no comment on the brouhaha
over his remark.

AC WEBE Bridgeport, Conn., GM
Vince Cremona says, “As soon as the
item came across the wire [Feb. 23]
we pulled the tracks we had in rota-
tion. There were only a half-dozen or

s0, but we pulled them all.

“The idea was actually PD Curt
Hansen and MD Stormin’ Norman'’s.
Stormin’ saw [the story] on the wire
and yelled, ‘This is bullshit.” He
talked to Curt, who immediately
agreed [to pull the tracks]. We've
said this on the air a few times and
have gotten a lot of phones—all posi-
tive. We then gave this to AP and
they put it on the wire.”

Cremona says he would put the
Stevens tracks back in the library “if
he rescinded [his statement], or if the
issue was somehow resolved. Point
of fact, though, I don’t think any-
one’s going to miss Cat Stevens all
that much.”

By early morning on Feb. 24, a
number of stations contacted by Bill-
board had initiated their own

(Continued on page 18)

be sent to consumers for $2.99 plus
$1.25 for shipping and handling.
The stuffed animals, which can
otherwise be purchased only at an
authorized Disney store, have a re-
tail value of $12.95 each. The pro-
motion will run untit Aug. 31.

The tie-in with Jell-O will be
linked to six titles in the promotion
that feature Donald Duck. Dubbed
“the Ducktales series,” the set in-
cludes two new features, ‘“Lost
World Wanderers” and “Duck To
The Future.”

Highlights of the tie-in with Jell-
O.

o A sweepstakes that will award
10,000 ‘‘Lost World Wanderers”’
videos to consumers. (Jell-O has
also vowed to donate 25 cents to
the Children’s Miracle Network
for each entry received.)

e An extensive media plan to an-
nounce the sweepstakes, including
nationally televised commercials
featuring Jell-O spokesman Bill
Cosby and a newspaper insert ex-
pected to reach some 50 million
households.

e A free Ducktales character
Jell-O mold with the purchase of
Jell-O products.

(Continued on page 95)

Early Retums
Low For ‘E.T.,
Say Vid Distribs

This story was prepared by Jim
McCullaugh and Earl Paige.

LOS ANGELES Four months after
street date, “E.T. The Extra Terres-
trial,” the biggest-selling home video
to date, is apparently experiencing
what many in the video trade are call-
ing remarkably few returns.

However, retailers and distributors
point out that it still may be too soon
to accurately gauge returns, since
one deadline for returns passed only
last month, while another is set for
May.

One chief of a major video store
web guesstimates that, on MCA’s to-
tal shipment of some 15 million units
of “E.T.,” returns may be 7% or even
less—considered a fairly low percent-
age for such a high-volume title. Sev-
eral industry observers attribute the
low figure in part to the fact that
dealers are holding onto unsold
copies in the expectation of selling
them sooner or later.

Also pivotal is the speculation by
accounts on whether “E.T.” will be
taken off the market by the time of
the May return deadline. Originally,
MCA Home Video indicated that the
title would be offered for a “limited
time only,” a policy still understood
to be in force.

One dealer says if the film’s cre-
ator, Steven Spielberg, “yanks it off
the market for five years or so, you'll
want to hang onto all you have.”

An executive of a large rackjob-
bing firm says he has not experi-
enced unusually heavy returns. “It’s
been no problem,” the source says,
expressing some surprise because of
what he describes as a very liberal re-
turns policy from MCA Home Video.

Initially, the returns ceiling was

(Continued on page 95)
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‘Mystery Girl’ Is Singer’s Top-Charting Album
Orhison Finds Posthumous Success

BY CHRIS MORRIS

LOS ANGELES Roy Orbison’s fans
are honoring the late vocalist's mem-
ory in record stores, rocketing two
current albums featuring the singer
into the top 10. His catalog record-
ings also have worked their way up
the charts in the weeks since Orbi-
son’s death Dec. 6.

In only its fourth week on Bill-
board’s Top Pop Albums chart, “Mys-
tery Girl,” Orbison’s new Virgin Rec-
ords release, climbs five slots to No. 8
with a bullet this week.

Incredibly, considering Orbison’s
hit-laden career, it is the artist’s first
solo album ever to enter the top 10.
“Roy Orbison’s Greatest Hits,” his
previous top chart performer, peaked
at No. 14 in 1962; the Monument re-
lease spent a total of 140 weeks on
the chart and was certified gold.

“Mystery Girl” joins “The Travel-
ing Wilburys,” the all-star session
featuring Orbison, Bob Dylan,
George Harrison, Jeff Lynne, and
Tom Petty, in the top 10. In its 18th
week, the Wilbury Records/Warner
Bros. album, which has already been
certified platinum, holds at No. 4, af-
ter rising as high as No. 3.

A pair of two-record Orbison great-
est hits albums—Virgin’s “In
Dreams,” a set of 1987 rerecordings
of his best-known songs, and Rhino’s
“For The Lonely: An Anthology,
1956-1965,” a collection of Sun and
Monument classics—stand at No. 130

and No. 140 respectively on this
week’s Top Pop Albums chart. Both
records declined slightly this week;
the Virgin. package had previously
entered the top half of the chart.
The first single from “Mystery
Girl,” “You Got It,” rises to No. 25
with a bullet on Billboard’s Hot 100
this week. No Orbison single has
reached that level since the MGM
Records release “Ride Away”’ peaked

at No. 25 in August 1965.

The performance of Orbison’s rec-
ords recalls similar situations in the
past in which an active performer’s
unexpected death resulted in enor-
mous posthumous sales.

Following Elvis Presley’s sudden
death in August 1977, his then-cur-
rent album, “Moody Blue,” rose to
No. 3, and five of his catalog titles—

(Continued on page 100)

BY BRUCE HARING

NEW YORK Morton Downey Jr.,
the mouth that roars across Ameri-
ca on his daily TV talk show, is
ready to use a kinder, gentler way
to reach people—with a record al-
bum.

“Morton Downey Jr. Sings” hits
the racks April 3 on Compose Rec-
ords, distributed by.the Newark,
N.J.-based PPI. The album, which
will be available in cassette, CD,
and LP versions, explores topics
covered on Downey’s show: “Oper-
ate, Operate” hits doctors; “The Old
Man” is about homelessness; and
“Lady Of The Night” is about pros-

Morton Downey Jr. Tries
To Hit The Charts Again

titution.

David Lloyd, a Downey associate
for 18 years, wrote every song but
one and sings on two tracks. The
first single has not been deter-
mined, but probably will be “Zip It,”
a takeoff on Downey’s famous
catch phrase.

Surprisingly, the album is not
Downey’s first musical foray. He
previously scored several Billboard
country chart hits in the ’50s and re-
ceived production credits on the
surf hits “Wipeout” and “Pipeline.”

“Singing’s always been my first
love,” Downey says. “If I upset peo-
ple by my screaming, maybe a more

(Continued on page 95)

Label Says Field Is Open To Other Financial Suitors

Chrysalis Denies BMG Music Deal Is Set

BY KEN TERRY

NEW YORK Chrysalis denies wide-
spread rumors that it has reached or
is about to conclude some kind of fi-
nancial agreement with BMG Music.

According to Joe Kiener, executive
VP of the Chrysalis Music and Pub-
lishing Group, “Obviously, there is no
deal at this point in time. We are in
the final stages of considering op-
tions regarding the structure and fi-

nancial aspects [of Chrysalis] and the
choice of a partner.”

The Chrysalis executive adds that
the company is mulling offers from
more than one party, although he de-
clines to name them.

Besides BMG, the David Geffen
Co. has been prominently mentioned
as a Chrysalis suitor. But Kiener
says he is not aware that Geffen has
increased its stake in the publicly
traded Chrysalis Group beyond the

NEW YORK Man-on-the-move
Ralph King has surfaced with a
high-profile post, as senior VP/GM
for indie Enigma Entertainment.

In his new position, King will
head the label’s sales, marketing,
and promotion activities. Enigma
chairman William Hein says the ap-
pointment of King, who just re-
signed as a VP at Los Angeles-
based chain Wherehouse Entertain-
ment (Billboard, Feb 18), signals a
desire to enhance the logo’s stature.

“Ralph’s appointment is the first
step of our plan to develop Enigma
from a successful independent label
into a mini-major,” says Hein. ‘“His
first task will be to restructure
Enigma’s marketing and promotion
departments, which will include the
recruitment of new promotion and
sales VPs.”

Enigma Taps Ralph King
For High-Profile Post

Hein also says that King’s retail
experience was key to his hiring,
because ‘‘retail is arguably the
most essential element in the break-
ing of an artist.”

King says his arrival will allow
Hein and his brother, Enigma presi-
dent Wesley Hein, to concentrate
on A&R, while executive VP Jim
Martone continues to oversee Enig-
ma’s finances. “We hope to take
Enigma to the level of a Geffen or
an A&M,” he says.

Prior to his quick, six-month turn
at Wherehouse, King spent two
years as a VP with video manufac-
turer International Video Enter-
tainment and 11 years at Durham,
N.C.-based chain The Record Bar,
where he rose to a senior VP post
before resigning in 1986.

GEOFF MAYFIELD

10% of the stock it owned three
weeks ago (Billboard, Feb. 11). More-
over, Chrysalis chairman Chris
Wright has expressed determination
to fight any takeover moves.

BMG’s courtship of Chrysalis,
therefore, has been seen in white
knight terms. Michael Dornemann,
president/CEQ of BMG Music and
co-chairman of the Bertelsmann Mu-
sic Group, has told Billboard, “All I
can say is that we have had a long
and fruitful relationship with Chrysa-
lis and we want this to continue—ei-
ther on the present [international] li-
censing basis, as a joint venture, or
as an acquisition” (Billboard, Feb.
25).

Nevertheless, Kiener casts doubt
on speculation that Chrysalis will be
sold. “Under all possible scenarios,
Chrysalis will retain the structure of
an independent label operation on
both sides of the Atlantic,” he says,
noting that he and Wright plan to re-
main with the company.

While he won’t comment on the
time frame for making a deal,
Kiener’s remark that the negotia-
tions are in the “final stages” indi-
cates a pact is near. Another source
close to Chrysalis says an agreement
appears to be imminent.

When Wright met with BMG co-
chairman Monti Lueftner a few
weeks ago, their talks reportedly con-
cerned international licensing deals.
BMG distributes Chrysalis in a num-
ber of territories, and deals for the in-
dividual territories have various expi-
ration dates, Kiener notes. But he
adds that none have been renewed re-
cently, which suggests those renew-

(Continued on page 101)

Launchin’ Luncheon. Capitol Records in Los Angeles hosts a luncheon to kick
off the release of Ashford & Simpson’s *““Love Or Physical” album. Pictured,
from left, are Russ Bach, president, CEMA; Ron McCarrell, VP of marketing,

Capitol; and Nickolas Ashford.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. Arista Records in New York promotes Eliza Brownjohn
to VP, international, and Phil Wild to VP, business affairs. They were, respec-
tively, senior director, international, and senior director, business affairs, both

for the label.

Greg Brodsky is named director, product development, for Atlantic Rec-
ords in New York. He was director of artist development for Uni Records.

BROWNJOHN WILD

BRODSKY

b L
BISHOW

Capitol Records in Los Angeles names Paul Bishow director, product devel-
opment, and Leslie Marquez national secondaries promotion manager. They
were, respectively, special accounts manager for the label and promotion as-

sistant for Virgin Records.

Norm Osborne is appointed national director, album rock promotion, for
EMI Records in New York. He was San Francisco regional promotion manag-

er for the label.

Pickwick Entertainment in Stamford, Conn., appoints Martin Basart VP of
sales and Ray Buck regional sales manager. They were, respectively, national
sales manager and Northeastern regional sales manager, both for Intersound.

Annette Cirillo is named director, video production, for PolyGram Records
in New York. She was director of production for Lightyear Entertainment.

OSBORNE RIEDY

.

R Lt

LeVINE

DOBBE

Angela Thomas is appointed associate director, product marketing, black
music, for Columbia Records in New York. She was Northeast regional pro-

motion manager for MCA Records.

CBS Records in New York appoints Ralph Hanes manager, product coordi-
nation, CBS Masterworks. He was product coordinator for the division.

RCA Records in New York appoints Gary O’Neal Western regional promo-
tion manager, black music, in the Los Angeles office and Melvin Smith sales
coordinator, sales. They were, respectively, program and music director for
XHRM radio in San Diego, and product manager for Sam Goody.

DISTRIBUTION/RETAILING. Bob Riedy is promoted to VP, operations, for MCA
Distributing in Los Angeles. He was director, operations, for the company.
Wherehouse Entertainment in Los Angeles promotes Jim Dobbe to VP,
sales product. He was associate VP, music product manager, for the company.
Barry LeVine is appointed director, field marketing, for BMG Distribution
in New York. He was director of creative marketing for Arista Records.
Warner/Elektra/Atlantic Corp. in Los Angeles appoints Jeff Grabow na-
tional product development coordinator. He was singles specialist coordinator
for the company. WEA in Washington appoints Shelden Michelson jazz/clas-
sical sales representative. He was a buyer for Olsson Book & Records Co.
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Our GRAMMY WINNERS
VIAKE OUR DIAMOND JUBILEE SHINE!

Congratulations to our members who are this year’s Grammy Award winners.
In celebrating our 75th Anniversary, we also celebrate our members’ accomplishments
whichso greatly contribute to the beautiful music u&a make together.
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RIAA Rewards Prince, Van Halen, & Old Singles

‘Wild Thing” Goes Multiplatinum

BY PAUL GREIN

LOS ANGELES Tone Loc’s smash
rap single, “Wild Thing,” was certi-
fied platinum and multiplatinum si-
multaneously in February, signifying
U.S. sales of 2 million copies. It’s the
best-selling rap single to date, and
the best-selling single of any type
since USA For Africa’s “We Are The
World” was certified for sales of 4
million copies five years ago.

The Tone Loc single was released
in October on Los Angeles-based in-
die Delicious Vinyl Records. Picked
up for distribution by Island Records
in January, it hit No. 2 on the Bill-
board Hot 100 and No. 3 on the Hot
Black Singles chart.

Six other singles were certified
platinum in February, owing to the
Recording Industry Assn. of Ameri-
ca’s recent decision to drop the sales
requirement for platinum singles

GBS Records Mines Vaults
For Heavy Schedule Of CDs

BY IRV LICHTMAN

NEW YORK With a keen eye on
the compact disk market, CBS Ree-
ords will continue to mine its vast
pop and jazz vaults in the months
ahead.

The centerpiece among reissues
at the company, which has a team
of studio and marketing people hot
on the trail of viable rereleases, is
its Columbia Jazz Masterpieces se-
ries. The series, which started in
January 1987, will total 75 titles
with a March 28 release of nine al-

bums.

The Jazz Masterpieces line has
sold a total of more than 2 million
units, according to Gary Pacheco,
director of marketing and product
development, CBS Records. Pa-
checo, along with his boss, Jerry
Shulman, VP of marketing devel-
opment, handles marketing and
product development for what the
label terms “‘core marketing’’ (or
catalog merchandising). The entire
catalog is being solicited at a 15%
discount by Mike Green, the for-

(Continued on page 91)

Dance Music Mavens Meet
Attendance Up; Panels Broadened

BY BILL COLEMAN

FORT LAUDERDALE, Fla. The fu-
ture of dance music amid the many
remixes, a glut of product similar to
the disco boom in the late *70s, and
DJs not fully utilizing their ability to
break new music were key issues
brought up here Feb. 21-25 at the
fourth annual Winter Music Confer-
ence.

The conference, organized by area
record pool directors Bill Kelly and
Louis Possenti, attracts members of

the dance music community, includ-
ing DJs, label representatives, retail-
ers, radio programmers, publishers,
and artists. The organizers reported
attendance at 800, up from 560 last
year.

As at previous confabs, the gather-
ing focused primarily on dance mu-
sic’s impact on the overall industry
(see Dance Trax, page 33).

This year’s panels addressed the
usual topics relating to the field but
also included new alternative, pub-

(Continued on page 101)

Roy Eldridge, Influential
Jazz Trumpeter, Dead At 78

BY JEFF LEVENSON

NEW YORK Roy Eldridge, wide-
ly regarded as the most outstand-
ing trumpeter of the late swing
era, died of undisclosed causes
Feb. 26 in Valley Stream, N.Y. He
was 78 years old.

Eldridge’s mastery of the horn,
captured on recordings as early as
1935, provided the connecting link
between Louis Armstrong and
Dizzy Gillespie in the evolution of

To Our Readers

Due to the exceptional size of
this week’s Billboard, several
sections had to be positioned
out of normal sequence. The
Talent section begins on page
70; the Country section opens
on page 75.

jazz trumpet style. His was a
crackling approach characterized
by emotional drive and projection;
his competitive zeal, exhibited in
jam sessions and cutting contests
throughout his career, was legend-
ary.

Ironically, Eldridge did not pat-
tern his sound and identity after
those of fellow trumpeters; rather,
he drew inspiration from the sleek
solos of period saxophonists, espe-
cially Coleman Hawkins and Ben-
ny Carter.

Born in Pittsburgh in 1911, El-
dridge played in various territory
bands during his teens. In 1930 he
reached New York and earned
high marks working the Harlem
dance band circuit, gaining the
nickname of Little Jazz. By the
time he joined Fletcher Hender-
son’s last great orchestra in the
mid-'30s, he showed traces of a fi-
ery disposition, sparking the band

(Continued on page 86)

from 2 million to 1 million. All six of
these singles—five of which are at
least 6 years old—had already been
certified gold in recognition of their
million-unit sales achievement. The
RIAA’s failure to impose a time con-
straint on which singles can be certi-
fied under the new, reduced guide-
lines led to these singles’ resubmis-
sion and the redundant second
awards. Critics of the new policy con-
tend that only singles released after
a specific date—say, Jan. 1, 1987—
should be considered under the new
guidelines (500,000 singles for gold
and 1 million for platinum).

Such a restriction would have
knocked out five of the month’s 14
gold singles. Two of these singles—
Michael Jackson’s “Off The Wall”
and “She’s Out Of My Life”"—were
released in 1980, when more than 40
singles managed to qualify under the
old, stricter guidelines.

Also in February, debut albums by
George Michael and Guns N’ Roses

United Fruit. Columbia artists Wendy & Lisa meet with label executives to
showcase their new album, “Fruit At The Bottom."” Pictured, kneeling from left,
are Ron Oberman, VP of A&R, Columbia; Craig Applequist, sales manager, CBS
Records; and Bob Garland, national director, singles promotion, Columbia.
Pictured, standing from left, are Tom Gibson, associate director, marketing,
West Coast, Columbia; David Cohen, VP cf business affairs, West Coast, CBS
Records; Rich Kudolla, branch manager, CBS Records; George Chaltas,
director, national promotions, West Coast, Columbia; Lisa; Bob Willcox, VP of
marketing, Columbia; Wendy; Ruben Rodriguez, senior VP of black music and
jazz, Columbia; Bobby Colomby, VP of product development, CBS Records; and
Sara Melendez, VP of marketing, black music, and jazz, Columbia.

(Continued on page 100)

DEBBIE GIBSON this week becomes the first teen
star to have the No. 1 pop album and single simulta-
neously since Little Stevie Wonder scored more than 25
years ago. Gibson—the first female teen star ever to
achieve this double play—accomplishes the feat as her
second album, “Electric Youth,” jumps to No. 1 on the
Top Pop Albums chart, while its first single, “Lost In
Your Eyes,holds at No. 1 on the Hot 100 for the second
straight week. Wonder scored in August 1963 with the
album, “Little Stevie Wonder/The 12 Year Old Genius,”

Double Vision: Gihson Tops 2 Charts
While Orhison Charts High With 2 Albums

The 18-year-old Gibson
is the third teen star to top
the pop albums chart in
just over a year, following
Tiffany, who was 16 last
year when she scored
with “Tiffany,” apd Bob-
by Brown, who was 19 in
January when he hit with

and the single, “Finger-

tips, Pt. 2.”
R e e TR
L

“Don’t Be Cruel.”

By landing a simulta-
neous No. 1 album and single, Gibson has equaled the
achievement of several of her role models. Olivia New-
ton-John achieved the double play in 1974, Elton John
hit the jackpot twice in 1975, Billy Joel triumphed in
1980, and George Michael scored twice last year.

HOY ORBISON’s “Mystery Girl” jumps to No. 8 on
the pop albums chart, while his “Traveling Wilburys”
collaboration holds at No. 4. It’s the first time that a de-
ceased artist has had two albums in the top 10 simulta-
neously since Jim Croce had both the No. 1 and No. 2
albums in January 1974 with “You Don’t Mess Around
With Jim” and “I Got A Name.”

Several other pop and rock giants have had two top 10
albums after their deaths, but their albums weren’t in
the top 10 simultaneously. Among them: Nat “King”
Cole, Otis Redding, Jimi Hendrix, and Elvis Presley.

FAST FACTS: This week’s two top-selling videocas-
settes are music videos. Michael Jackson’s “Moon-
walker” holds at No. 1 and Bruce Springsteen’s “An-
thology: 1978-1988” jumps to No. 2. It’s not the first time
these two superstars have gone head-to-head: In No-
vember 1987, Springsteen’s “Tunnel Of Love” knocked
Jackson’s “Bad” off the top of the pop albums chart.
Fine Young Cannibals’ second album, “The Raw
And The Cooked,” is the top new entry on the pop al-
bums chart at No. 61. It’s perhaps just a week away
from topping the peak position of the group’s self-titled

by Paul Grein

I.LR.S. debut, which reached No. 49 in 1986. The new al-
bum is boosted by its fast-climbing single, “She Drives
Me Crazy,” which vaults to No. 21 on the Hot 100.

Who’s the hottest A&R exec of the year? We'd put
our money on Tom Zutaut of Geffen Records, who
signed four bands that account for five albums in the
top 40. Guns N’ Roses is listed at No. 3 and No. 7, Edie
Brickell & the New Bohemians hold steady at No. 5,
Tesla jumps to No. 18, and Enya leaps to No. 31.

Bobby Brown’s “Roni” jumps to No. 4 on the Hot 100,

- becoming the third top
five hit from his former
No. 1 album, “Don’t Be
Cruel”... And Rod Stew-
art’s “My Heart Can't Tell
You No” jumps to No. 9,
becoming the biggest hit
to date from Stewart’s
“Out Of Order” album.
The first two singles from
the album, “Lost In You”
and “Forever Young,”
both peaked at No. 12.

Luther Vandross is widely regarded as the premier
R&B balladeer of the '80s, but when it comes to pop
crossover, he has been far more successful with up-tem-
po material. All four of his solo singles to reach the top
40 on the Hot 100 have been upbeat, rhythmic pieces:
“Never Too Much,” “’'Til My Baby Comes Home,”
“Stop To Love,” and the current “She Won’t Talk To
Me,” which jumps to No. 85 this week. Vandross’ only
ballad to hit the top 40 on the pop chart is “How Many
Times Can We Say Goodbye,” a 1982 duet with Dionne
Warwick on Arista. Curious.

Cher & Peter Cetera’s “After All” debuts at No. 59,
marking the first time that Cher has had a duet on the
Hot 100 since her final entry with Sonny, “Mama Was A
Rock And Roll Singer Papa Used To Write All Her
Songs,” struggled to No. 77 in 1973. The song from the
new film “Chances Are” was co-written by Tom Snow
and Dean Pitchford.

Levert lands its fourth No. 1 hit on the Hot Black Sin-
gles chart in less than three years with “Just Coolin’.”

WE GET LETTERS: Robin Scott-Durkee of Altoona,
Wis., notes that Tracie Spencer’s remake of John Len-
non’s “Imagine” was only the third remake of a hit by a
solo Beatle to crack the Hot 100. Spencer’s version
stalled at No. 85, but neither of the others did much bet-
ter. Barbra Streisand took Lennon’s “Mother” to No. 79
in 1971 and Billy Preston took George Harrison’s “My
Sweet Lord” to No. 90 that same year.
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THE WORD IS

THE MUSIC SAYS SMASH!

THE OUTFIELD
VOICES °f BABYLON

The new single and forthcoming album,
from the band that turns rock into platinum.

4 30> 09 J9A CEJ491avday’

ON COLUMBIA CASSETTES, COMPACT DISCS AND RECORDS.

IN STORE MARCH 28

b

Produced by David Kahne, David Leonard and John Spinks. Management by Kip Krones, KRK London. “Columbia.” ® are trademarks of CBS Inc. © 1989 CBS Records Inc.
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Move Yo --
ore THAN You
Kvow'?

“Marrtci‘!gg” is the
irresistible debut album
from one of pop’s
most vibrant new
female voices.
Featuring the hit single,
“More Than You Kmlg:’
now topping CHR charts

across the country.

Already Top 20 in
L.A., San Francisco, Boston,
Detroit, Minneapolis,
Phoenix, Sacramento,
San Jose, Atlanta,
Houston and
Chicago. Don't miss
the knockout video,
now airing on MTV™ and
video outlets everywhere.

“MARTIKA,‘;QNring the hit,
“MORE THAN YOU KNOW’
n Columbia Cassettes,
Compact Discs
and Records.
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Editorial

LP ERA SAW MANY INDUSTRY MILESTONES

AS EVERYONE who hasn’t been hiding under a
rock for the past year already knows, the LP’s
days are numbered. The recent decisions by WEA,
CEMA, and BMG to up vinyl returns penalties,
RCA'’s decision to manufacture only enough coun-
try LPs for a 30-60-day supply, and A&M’s termi-
nation of returns on new 7-inch singles all point to
the coming phase-out of vinyl.

But even as we watch the old black disk gradu-
ally disappearing from retail shelves, we should
not forget the important role it has played in the
growth of the record industry.

While there were many other factors in the rap-
id evolution of the U.S. industry from a $200 mil-
lion business in the late "40s to the $6 billion-plus
Goliath it is today, this four-decade period happens
to coincide with the LP’s lifespan as a major con-
figuration. And it cannot be denied that Peter
Goldmark’s invention of the microgroove, long-
playing record in 1947 was a quantum leap for-
ward over its predecessor, the 78 rpm disk.

In contrast to the 78, with its four-minute-per-
side playback time, the early LP introduced by Co-

per side (today, LP sides lasting more than half an
hour are not unusual). This may not sound like a
lot compared to 90-minute cassettes or 75-minute
CDs, but it was a mind-boggling innovation back
then. For the first time, listeners could hear an en-
tire symphonic work, extended jazz composition,
or several pop, country, or R&B songs without
having to turn the record over.

In addition, while the sonic fidelity of the ear-
ly LP was merely on a par with that of the best
78s, further progress in engineering quickly im-
proved its audio quality and realism. In the mid-
'50s, moreover, stereo sound made its first ap-
pearance on LP. RCA Records, which a few
years earlier had lost the race to supplant the 78
with its 45 rpm record (later the preferred medi-
um for singles), offered the first stereo LPs in
1956.

It was to take another 10 years, however, be-
fore stereo LPs really began to overtake mono-
phonic recordings. For a while, in fact, record
stores stocked both types of LPs, charging a
buck more for stereo. But once stereo became
established as the preferred configuration, LP
sales really began to soar. In 1967, the year

mono and stereo prices were equalized, industry
sales topped $1 billion for the first time.

Two other technological advances marked the
history of the LP. The first, which some would
prefer to forget, was the quadraphonic sound of
the early "70s. Touted as the next step beyond
stereo, it nevertheless failed to find a market.
The second technical development, the digital
LP recording of the late '70s, has lasted longer
and has had an important impact on the busi-
ness: Although it was soon surpassed by the
compact disk, which allows both digital record-
ing and playback, the digital LP demonstrated
the low noise and wide dynamic range of the dig-
ital medium.

When one looks back at the LP’s hlstory, it is
clear that this sound carrier has created the in-
dustry we know today. Many record buyers—es-
pecially those who relish the graphic capabilities
of the 12-by-12 LP package—will mourn its pass-
ing. Even in a period dominated by cassette
tapes and headed for the supremacy of CDs,
there are still tens of millions of turntables in
U.S. homes, and they are likely to keep turning
for some time to come.
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lumbia Records was capable of holding 23 minutes

It Missed Boat On Rap, Reggae, Jazz, Blues

WHERE WAS BLACK RADIO LAST YEAR?

BY VINETTE K. PRYCE

Black radio must be chided for not
taking the initiative in breaking the
best in reggae, rap, go-go, blues, and
jazz last year.

In 1988, something rare occurred
within the music industry for the
first time in decades. Black music sat-
urated the charts, television, and the
concert circuit. Not just commercial
R&B, but strains that are considered
unprofitable made a very definite im-
pact as well as money for the indus-

Where was black radio?

Twenty-year-old David ‘“Ziggy”
Marley, his brother Stephen, and sis-
ters Cedella and Sharon, who record
as Ziggy Marley & the Melody Mak-
ers, found three to be their lucky
number. After recording two albums
for EMI, “Play The Game Right” and
“Hey World,” the reggaefarians
achieved success on Virgin Records
with “Conscious Party.”

The natural heirs to a legacy left
by reggae king Bob Marley re-
claimed the black beat of Jamaica,
which still permeates the U.S. 20
years after Marley & the Wailers

CD PACKS DON‘T MAKE [T
The negative reaction of the Na-

tional Assn. of Recording Mer-

chandisers’ packaging committee
to proposals to eliminate 6-by-12-
inch CD packaging (Billboard,
March 4) is disturbing on many
counts.

The amount of space required to
store CDs in 6-by-12 packaging in
retail stores and distributors’
warehouses results in a loss of
storage capacity. Since CD pack-

brought the music north.

Ziggy Marley’s recording was cer-
tified gold, a distinction his father
never enjoyed. His single, “Tumblin’
Down,” took the No. 1 slot on the Bill-
board Hot Black Singles chart, be-

hop with the Jamaican roots music;
and Shelly Thunder led the ladies on
a dance-hall reggae path where
“kuff” meant queen and reigned
wherever there was a party.

It didn’t hurt when programmers

‘Black radio could
have shared in
the successes of
Chapman and Marley’

Vinette Pryce is a New York-based
Sfreelance writer whose articles have been
published extensively in the black press.

coming the first reggae record to
reach that position. Ziggy’s place on
Billboard’s prestigious charts re-
stored the drum-and-bass-heavy beat
from the doldrums where dance-hall
posses had laid it for burial.

Maxi Priest followed with a pop-
reggae hit; Shinehead blended hip-

aging makes CDs less compact
than LPs in terms of shelf space, a
store bin can hold fewer CDs than
LPs. Three LPs take up as much
space as two CDs. We are moving
backward here.

In addition, expensive packag-
ing keeps the price of CDs higher
than it needs to be.

There are plenty of other ways,
besides the 6-by-12 box, to ensure
security. Book retailers have faced
and solved this problem without
resorting to the packaging of
books in unwieldy, wasteful con-
tainers.

Environmentally, the record
business ought to be more responsi-
ble. Steve Bennett of Record Bar is

at two Phoenix top 40 stations added
a 5year-old tune called “Red, Red
Wine” to their playlists. After hear-
ing UB40’s hard-driving reggae
track, radio listeners jammed the
switchboards with requests for the
song. Arizona led the way, and within
weeks the song topped the pop

quoted in the Billboard article as
suggesting that it’s OK for the rec-
ord business to be wasteful be-
cause others are worse. He cites
McDonald’s as an example. In point
of fact, however, McDonald’s has
responded positively to consumer
complaints about its packaging,
testing po]ystyrene recycling alter-
natives, using recycled paper, and
directing its U.S. packaging suppli-
ers to phase out use of CFC’s,
which cause ozone depletion.

At least one of the major labels,
WEA Germany, is working on re-
cyclable bioplastic packaging for
its CDs, as was also noted in Bill-
board. Is it too much to hope that
NARM can give the matter serious

charts.

Where was black radio?

Rap had an interesting year, too.
Finally, major labels began establish-
ing whole departments to deal with
the demand for poetic rhymes of
young men and women who are not
necessarily the songbirds of the cen-
tury, but who have something to con-
tribute musically.

D.J. Jazzy Jeff & the Fresh Prince
recorded some funny reasons why
“Parents Just Don’t Understand.”
Reciting all the things everyone has
experienced as children elicited a
widespread response. It's a subject
that has spawned more than one
generation gap; but nobody ever said
it quite the way these B-boys did.
And because of their subtle wit, pop
radio picked up on rap and played the
song.

KRS-1, a formerly homeless New
Yorker-turned-rapper, marched with
the Rev. Jesse Jackson to express his
outrage at the plight of people who
live on the street. After the New
York march, he also joined Cher and
Miteh Snyder in a similar demonstra-
tion in Washington, D.C.

(Continued on page 86)

consideration? It would seem to be

in the retailers’ interest in every

regard, except for the short-term

costs of reconfiguring store fix-

tures. Rykodisc’s proposal deals

with this very point in an imagina-
tive and workable fashion.

Bill Nowlin

Rounder Records

Cambridge, Mass.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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More Stations Saying ‘Yes’ To Listener Voting

BY SEAN ROSS

NEW YORK Remember Yes/No
Radio? Several years ago, flamboy-
ant programmer/station owner Bill
Weaver decided to let the listeners of
his six California ACs vote on the mu-
sic he played. Although it attracted
plenty of attention in the mid-'80s,
the yes/no concept was viewed as a
curio and never really spread to other
stations. Until now.

Under the aegis of Coleman Re-
search’s Jon Coleman and Nation-
wide VP of programming Guy Zapo-
leon, top 40 KZZP Phoenix, Ariz., be-
gan using the yes/no handle to let
listeners vote on every record Feb.
13. Two weeks later, coowned KWSS
San Jose, Calif,, began its “choose it
or lose it lines” on the same day that
WPLJ “Power 95” New York began
its “nonstop music test.”

There are a couple of ironies in
yes/no’s resurgence. One is that
Weaver—whose programming inno-
vations have not always been appre-
ciated in their own time—has been se-
riously ill since Christmas and there-
fore has not been a party to it. And
the last of his stations to use yes/no,
KFIG-AM-FM Fresno, Calif., has
been phasing the concept out in re-
cent months.

KZZP has been plugging yes/no at
virtually every break with announce-
ments on the order of “KZZP puts
you in charge of the music variety.
Dial 260-YESS if you want to keep
hearing this song; call 260-NO [260-
6000] if you're sick of it. It’s yes/no
radio, and it means more variety for
you from KZZP, the No. 1 hit music
station.”

As listeners call, votes are regis-
tered on LED lights in the studio.
KZZP does not give results on every
record, but when songs reach the 70%
negative level, they are blown up on
the air and not played again until
“your overwhelming requests tell us
to,” according to an on-air promo by
GM Dale Weber.

Coleman pitched KLOK-FM as a
research client several years ago dur-
ing its yes/no period. “I liked the idea
and put it in the back part of my
brain for the appropriate time,” he
says. The difference, he adds, is that
KZZP uses yes/no “more from a
marketing standpoint and less from a
research standpoint.” While the in-
formation on the yes/no lines is pret-
ty similar to what comes back during
call-out research, yes/no offers a
publicity advantage that call-out does
not.

“One of the biggest problems any

top 40 radio station has is repetition;
it’s the biggest negative that people
have fed back to us over the years,”
says Zapoleon. “We wanted to ex-
plain to people that we spend hun-
dreds of thousands of dollars on re-
search every year to learn what lis-
teners want, and yet they think we’re
little kings deciding what to do. So we
felt it was time to get them to under-
stand how our music selection
works.”

Without any outside promotion,
KZZP’s yes/no lines have drawn
70,000 calls a week, with as many as
500 calls generated by one song.
They are also drawing older listeners
that do not generally call request
lines. And the number of respondents
who name KZZP when asked what
station has gotten better recently in
perceptual research has increased
tenfold, Zapoleon says.

“I have never done a contest or
promotion—even the scavenger
hunt—that generated this much re-
sponse,” says KZZP PD Bob Case.
““You can’t get through on the
phones,” says Coleman. “I called
once and it took me 20 dialings to get
through.”

“There are always two or three an-
nouncers in the phone room, because
they’ve never seen anything like
this,” says WPLJ GM Dana Horner.

The yes/no lines are used to deter-
mine burnout, but not to get instant
feedback on new songs, Zapoleon
says. “My concern was that it would
be like the French Revolution and
there would be mass chaos with ev-
ery song losing its head. We're look-
ing for overwhelming negatives or
great positives over a two-week peri-
od of time.

“It’s surprising how few burnt-out
songs there are,” says Zapoleon. So
far only three songs have been blown
up on KZZP: Bobby McFerrin’s
“Don’t Worry, Be Happy,” the Beach
Boys’ “Kokomo” (also the first song
taken off KWSS), and UB40’s “Red
Red Wine.” As with call-out, other
songs—for example, Bobby Brown’s
“My Prerogative”—continue to do
well, despite months of heavy air-
play.

Weaver’s use of listener response
features (including all-request radio)
goes back to the mid-'60s, but the re-
cent history of yes/no goes back to
Fresno, Calif., in the mid-'80s, when
KFIG began running different for-
mats every day and letting listeners
choose the one they liked. Eventual-
ly, callers were asked to vote on new
songs, and occasionally on old ones to
test for burnout.

newsline...

CBS RADIO DIVISION appoints Rod Zimmerman to VP/GM of its newly ac-
quired WWJ/WJOI Detroit. He had been GSM of CBS 0&0 WBBM Chi-
cago since 1985. Former GM Joe Archer becomes station manager.

POLLACK MEDIA BROUP has named founder Jeff Pollack chairman/CEO and
promoted senior programming adviser Tommy Hadges to president.

RICK STARR has been transferred from VP/GM at KDKA Pittsburgh to a
- similar slot at Group W’s WMAQ Chicago, replacing David Pearlman.

TED ATKINS has been named GM of WWSW-AM-FM Pittsburgh. He had
been GM at KROY Sacramento, Calif.

Even at yes/no’s most prevalent,
Weaver’s stations never put every
record played to a vote. “We could
tell right away that you could overdo
it,”” says KFIG OM John Smoot.
“Some people told us that it began to
sound like a telethon. When you
backed it off to one or two songs per
daypart, it was easier to judge the re-
action to those songs.”

Weaver’s daughter and former
KWIZ station manager Patty
Weaver Medrano recalls, “The phone
lines were always jammed. People
were hysterical. They’d call up be-
cause they were angry that people
voted no on a song they liked. Or be-
cause they didn’t see how anybody
else could have liked a song and were
glad they voted no.

“We used to argue around the of-
fice about what songs to test,” says
Medrano. One oddity that became a
hit for Weaver’s stations because of
the yes/no lines, according to then
group music coordinator Bob Sar-
gent, was the Paillard Chamber Or-
chestra’s version of Pachebel’s
“Canon In D,” a result of its use in
“Ordinary People.”

Although KLOK-FM made it to a

2.8 share 12-plus overall twice during
its three-year-plus history, a signifi-
cant accomplishment in the heavily
fragmented Bay Area, it never got a
lot of respect in the industry. “We
thought their listeners had to be pret-
ty damn stupid to vote no on some-
thing and change their mind two days
later,” recalls one competing GM,
who says his station used yes/no in
negative-selling efforts against
KLOK-FM.

“Each station was changed imme-
diately when it was sold, that should
tell you something,” says current
KWIZ VP/GM Lenad Lieberman.
“When we came in here, the station
was playing a total of 80 records and
there was an average time spent lis-
tening of 11-15 minutes. It was pretty
much a joke among advertisers.”

And in Phoenix, the yes/no bash-
ing has already started at KZZP’s
competitor, KOY-FM “Y95.” That
station already has three anti-yes/no
promos, including one that says: “Ob-
viously the other station is confused;
they can’t decide if it’s yes or no.
While they’re trying to figure out
what the heck is up, we’re playing
fresh continuous music on Y95.”

KFIG, meanwhile, hasn't called it-
self Yes/No Radio for more than six
months; it still asks listeners to vote
on songs, although not every day.
But Smoot notes that “Just about the
time we start taking a hard look at
whether we wanted to do it or not, we
noticed that MTV is letting viewers
vote on songs.”

Sargent thinks that yes/no may
have been too active-listener-oriented
for a station whose music mix leaned
to soft AC; he thinks the idea may do
well now that it’s on top 40. And Me-
drano says that a lot of yes/no’s de-
tractors “never really understood the
concept. It wasn’t as simple as it
looked.”

There are definitely complications
involving ownership of the yes/no
concept. Medrano says her father
holds the copyright. Coleman claims
the name is protected only in Califor-
nia, thus explaining KWSS’ use of
different terminology. Can some
form of yes/no work again in
KLOK’s backyard? “It will be as dif-
ferent from yes/no radio as ‘50 min-
utes of music’ is from ‘10-in-a-row.’
And today’s top 40 audience was

(Continued on page 18)

IN LOS ANGELES, three stations have used the term
“morning z00,” including KPWR “Power 106,” which
added it recently in a preemptive strike against KIQQ.
In Canada, two may be too many. Top 40 CJMF Quebec
is seeking an injunction against similarly formatted
CKMF Montreal claiming ownership of the term “zoo
de matin.” CJMF claims it’s been using the term since
September 1985. CKMF says it first used it in 1984, al-
though not continuously.

There’s a similar case in Cincinnati, where country
WBVE and jock Richard Bernius

Quehec FMs Fight For Zoo, Cinci For Jake:
But WKRP Calls Surrendered Peacefully

side Radio.

Satellite Music Network Z-Rock OM Lee Abrams has
dropped his consulting duties with Shamrock to form
LA Inc. with SMN; the new company will start out as a
marketing and merchandising arm of Z-Rock. Among its
first projects will be a record company to package tie-in
albums with the network, the production of live satellite-
delivered concerts, and a merchandising division. There
are also plans to expand into television and magazines.
SMN VP of sales Bob Bruton will be GM of LA Inc.
As promised last week, KKFR

are suing format rival WUBE and
Steve Summers for $600,000 over
the air name “Jake the Snake.”
WUBE won'’t discuss the case, but
WBVE says that when Bernius
crossed the street last month,
WUBE gave his air name to Sum-
mers. WBVE accuses WUBE of
unfair competition, deceptive trade
practices, disparagement and defa-

Phoenix, Ariz., segues from a mod-
ern-rock-leaning top 40 approach
back to a crossover format under
PD Ron Haney and new consul-
tant Don Kelly. This marks the
third time in four years that
KKFR has been dance-oriented.
Also, Bob Perry is now working
with Kelly but will remain PD of
KPRR El Paso, Texas.

mation, and appropriation of right
of privacy.

THE TV SHOW “WKRP In Cincinnati” has been gone
for years now, but the call letters it made famous are
going to be a lot closer to town. Country WKRP Dallas,
Ga., is becoming WDPC and surrendering the calls to
WNVI, a similarly formatted 1,000-watt AM in North
Vernon, Ind. WDPC PD Craig Carden says that when
his station was WKRP: “Nobody took us seriously. I
would leave messages and nobody would call back. Be-
sides, the station in the TV show wasn’t very good, and
that wasn’t us.” But WNVI GM Shawn Lynch says:
“The show is still in syndication here. Everybody’s
aware of the calls, and that will let us do some promo-
tions with them.” WNVI becomes WKRP April 1.

PROGRAMMING: Sonny Tayler, two-year PD of ur-
ban WGCI-FM “Power 107.5” Chicago, is out; MD Bar-
bara Prieto is acting PD. In addition, VP/controller
Darryll Green is now OM for n/t WGCI-AM. And at
KDKA Pittsburgh, PD Chris Cress has resigned to pur-
sue either a GM job or something that will put him in
line for-one. That leaves two Group W stations without
PDs as KYW executive editor Steve Butler goes to In-

by Sean Ross

Meanwhile, KKFR APD/MD

JJ. Morgan is going to Salt Lake
City to program crossover KZHT “Hot 94.9,” replacing
Brad Stone, who moves into sales. Across town, Max
Wolfe is the new OM/morning personality at Transtar
Niche 29 affiliate KKWY “Y98”; Wolfe’s ND/morning
partner Ken Simmeons will follow him . . . Ken Anthony
goes from KSJO San Jose, Calif,, to the PD slot at al-
bum KISS San Antonio, Texas, replacing Mike Thom-
as.
Former KLOS Los Angeles PD Charlie West has
opened West Communications, which will, among other
things, specialize in finding morning shows. Call 805493
0010 ... Consultant Brad Burkhart has teamed with
Broadcast Programming Inc. to offer his AC Christian
format via syndication. Call 800-426-9082.

Urban KKFX Seattle is now running Satellite Music
Network’s R&B/oldies Heart & Soul network in all but
two dayparts ... After several weeks of very eclectic
AC, WMMJ Washington, D.C., goes to urban/AC along
the lines of WVAZ “V103” Chicago ... Dell Spencer,
one-time PD of WYLD-FM New Orleans, is the new PD
of urban WFXC “Foxy 107” Raleigh, N.C.

Chris Cox, PD of AC WVEZ-AM-FM Louisville, Ky.,
(Continued on page 15)
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1989 POLYGRAM RECORDS INC

YELLO

From the guys who brought you the song “Oh Yeah” comes a new albumwl:;L,Ag.
Initial shipment over 100,000 units. o
Featuring the first single “Tied Up”. Includes remixes by Junior Vasquez and Zeo.
Produced by YELLO.

Featuring “Oh Yeah”.

YELLO ONE SECOND

Solid Pleasure Claro Que Si You Gotta Say Yes Stella One Second
To Another Excess

PolyGram Worldwide catalogue sales over 5,000,000!
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At Last,
After
14 Years

There is hope
where none
existed.

Fourteen years ago, we had the will and determination, but
little hope and hardly any resources. Today, fourteen years
later, 6 out of 10 children with leukemia can look forward
to leading full and normal lives.

In the past fourteen years, The T.J. Martell Foundation 4
pioneered the discovery and development of quantum-leap,
scientific breakthroughs in treating leukemia. Now, this
pioneering research is being applied vigorously to important

new studies and treatments of cancer and AIDS. After

fourteen years, we are dramatically shifting the odds in the

battle against these dreaded catastrophic diseases.

We have won many battles in the past. Now, with vour help,
we are getting close to winning the war.
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This year, you are invited
to participate in the 1989
Humanitarian
Award Dinner
in honor of
Henry Droz,

President of the Warner/
Elektra/Atlantic Corporation,

on Saturday;

April 15, at the _
New YOrK Hilt O1. e e et g

leukemia, cancer and AIDS. Please join Henry Droz in supporting the T.J. Martell Foundation.
The progress being made at the Foundation’s research centers depends entirely on the support
of the entertainment industry. A contribution of $25,000 makes you a Foundation Benefactor
and allows lifesaving research to continue and expand. A contribution of $10,000 makes you a
Foundation Patron. And a contribution of 85,000 makes vou a Henry Droz Research Fellow-
ship Sponsor. Since less than 3% of all monies raised is a direct fund-raising expense, any con-
tribution you make brings closer the day of an effective cure tfor leukemia, cancer and AIDS.

For further details contact Muriel Max, Director of Development
T.J. Martell Foundation
6 West 57th Street, New York, NY 10019, 212/245-1818.
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rom the one world of

Capitol-EMI Music, Inc.

comes some of the

best music on record.

3%

BoBBY MCFERRIN

EECORDB GF THE YEAR

g O-PETHE Y EAR

BEST PGP ¥YDOAL PERFORMANGE, MALE
BERT JAZI VOCAL PERFORMANCE, MALE

WILLIE DIXON

BEST TRADITIONAL BLUES RECORDING

ROBERT PAILMER

BESET RDCK VOCAL PERFORMANCE, MALE

SHADOWFAX

BEST NEW AGE PERFORMANTCE

TiINA TURNER

BEST ROCK VOCAL PERFORMANCE, FEMALE

BEBE WINANS

BEST 80OUL GOSFPFEL PERFORMANCE, MALE

ongratulations to

all of our Grammy

Award winners. e
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25 S._ Compiled from a natipnal
raé 5§ éo ;/‘55 TITLE sample of radio playlists. ARTIST
T2 | SE | «F | £5 | LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 & &
1 1 1 | g | THELIVING YEARS © MIKE + THE MECHANICS
ATLANTIC 7-88964 3 weeks at No. One_
@] 3 | 6| 1 | Yousorir & ROY ORBISON
VIRGIN 7-99245
D] o | 8| 7 | LOSTINYOUR EYES  DEBBIE GIBSON
ATLANTIC 7-88970.
@] s | 7 | ¢ | JusTeECAUSE ANITA BAKER
ELEKTRA 7-69327
! SHERIFF
s |2 | 2 [ MMy oy
§ | 6 | 3 | 13 | MYHEART CANTTELL YOUNO © ROD STEWART
WARNER BROS. 7-2772
7 1 71 5 | 12| SHEWANTSTO DANCE WITH ME  RICK ASTLEY
RCA 8838
13 | 17 | § | WEVESAVED THE BEST FOR LAST © KENNY G
ARISTA 1-9785
T M & NEIL DIAM
9 9 12 10 CO"E{J?VI;IL 38E-08514 OND
15 | 18 | 3 | DREAMIN' © VANESSA WILLIAMS
WING 871 078-7/POLYGRAM
ap DON'T TELL ME LIES © BREATHE
17 119 | 8 | Remizer
<
22| 8 | ¢ | 14 | DONTRUSHME TAYLOR DAYNE
)| 2 | 24 | 5 | EIERNALFLAME ¢ BANGLES
COLUMBIA 38-68533
A # PHIL COl
w | u| 5 | v | MOuERETS (LS
N * WINW
15 | 10 [ 10 | 15 | HOLDINGO SRR
16 | 16 | 11 | 14 | ALLTHISTIME o TIFFANY
AD| 2 | % | 6 | YOURENOTALONE # CHICAGO
REPRISE 7-27757
23 | 27 | § | GOTITMADE CROSBY, STILLS, NASH & YOUNG
ATLANTIC 7-88966
% | 29 | § | ACROSS THE MILES ¢ SURVIVOR
SCOTTI BROS. 4-68526/E.P.A.
2 | 12| 9 | 12 | ASLONGASWE GOTEACHOTHER STEVE DORFF/FRIENDS
REPRISE 7-27878
21 | 18 | 14 | 15 | SOULSEARCHIN © GLENN FREY
72 | 19| 16| 16 | ASLONGAS YOU FOLLOW & FLEETWOOD MAC
WARNER BROS. 7-27644
@] 29 | 31 | 5 | SHEWONTTALKTOME & LUTHER VANDROSS
EPIC 34-08513/5_.[»2
% % %* POWER PICK % % %
(28 SECOND CHANCE THIRTY EIGHT SPECIAL
2| 37| 4 ol 7
()| 31 | 35 | 4 | WINDBENEATH MY WINGS  BETTE MIDLER
ATLANTIC 7-88972
Al STRE
ARERETE GARGRA STREISAND
27 | 2 | 2 | 2 | WAITING FORASTARTOFALL © BOY MEETS GIRL
B | 2| 25| 2| SLHOUETTE * KENNY G
(@) 33 | 35 | 5 | LETTHERIVERRUN © CARLY SIMON
ARISTA 1-9793
<
| 2| 0| | NEWDRYFOR YOU BASIA
PUT A LITTLE LOVE IN YOUR HEART & ALENNOX/A.GREEN
31 | 25 | 21 | 17 | Famioss
@[ o || 5 | TeMyioe ¢ SWPLY RED
33 | 35 | 38 | 6 | BRINGDOWNTHEMOON © BOY MEETS GIRL
GD| 36 | 4 | 4 | SITYLGHTS © LIVINGSTON TAYLOR
CRITIQUE 7-99255/ATLANTIC
%5 | 28 | 23 | 19 | |REMEMBER HOLDING YOU ¢ BOYS CLUB
(36| 43 | w1 | 3 | ENDOFTHELINE  TRAVELING WILBURYS
WILBURY 7-27637/WARNER BROS.
GD| 42 | 45 | 3 | ALLIWANTISFOREVER © JTAYLOR/RBELLE
EPIC 34-68540/E.P.A.
% X HOT SHOT DEBUT* & &
NEWD | 1 | SUPERWOMAN © KARYN WHITE
s MARNERSROS. 222723,
39 | 30 | 30| 7 | WHATIAM # EDIE BRICKELL & NEW BOHEMIANS
GEFFEN 7-27696
¢ AN
0 | 37 | 32 | 24 | GIVINGYOU THE BEST THAT I GOT ITA BAKER
AV LP M PS
NEWD | 1 | HEAVENHELE ME DEONESTUS
Y o CH
0 | ]| o LOOKANAL T
AFT CETE
(@3)| NEWp | 1 | AFTERALL CHER & PETER CETERA
HT UP * AB
ANBRETT PAULA RBGLIL
a5 | 3 | 28 | 14 | WILDWORLD & MAXI PRIEST
# | 45 | 48 | 5 | SURRENDERTOME ANN WILSON & ROBIN ZANDER
9 | _ | 2 | THELOVERINME & SHEENA EASTON
MCA 53416
ORIN w PS
NEW)D 1 czrm%%"o (SAIL AWAY) ENYA
AP PS
NEWD | 1 | HAPPY EVER AFTER JULIA FORDHAM
BAB v P
50 | 29 l 40 | 20 | BABY.!LOVE YOUR WAY/FREEBIRD WILL TO POWER

O Products with the greatest airplay gains this week. @ Videoclip availability,

YOX JOX

(Continued from page 10)

leaves after 1!/, years for the PD slot
at AC KWIZ-AM-FM Anaheim,
Calif., replacing Pat Matthews, who
is now doing TV news. Joe Fedele,
a.m. driver, succeeds Cox at WVEZ.
Former KORG Anaheim OM Robin
Keith is doing overnights at KWIZ

.. Following last fall’s loss of the ar-
ea’s only easy listening FM, WADU
New Orleans moves from oldies to
easy under PD John Scott.

Top 40 WFMI Lexington, Ky, is
now adult top 40 WLFX “Fox 100”
under group PD Jim Morrison and
APD/MD Barry Thomas. Fox 100
has also brought in Skip Elliott from
WJAD Albany, Ga., and Ty Jenson
from WGR-FM Buffalo, N.Y., for
mornings as Grin & Barrett . ..
WANI Richmond, Va. is back on the
air with the adult standards format
and call letters of cross-town WLEE,
which had also gone out of business.

Top 40 WLNZ Lansing, Mich., MD
Tim Myaard adds PD duties as for-
mer PD Chuck Dees leaves to ex-
pand his consultancy . .. Doug
Hawkes is PD/morning man at
top 40 KTRS Casper, Wyo.; he did
middays at KDKA Pittsburgh ...
Doug Sorenson, aka Sonny Joe
Foxx, returns to programming at top
40 KATM Colorado Springs, Colo.,
replacing Randy Stewart. That
leaves WBZZ “B94” Pittsburgh with
a midday opening; T&R to Bill
Cahill.

KTZR Tucson, Ariz., has dropped
Satellite Music Network’s Z-Rock to
become Spanish “Radio Panther” un-
der new GM/PD Javier Murrietta
... Jeff Clark moves from PD at
WNFI “1100” Daytona Beach, Fla,,
to the same job at top 40 WKDD Ak-
ron, Ohio; his replacement is MD Bob
Mitchell ... Cindy Holladay is the
new PD at AC KEYI Austin, Texas,
replacing Mike Scott, who becomes
VP/GM.

PEOPLE: After a few weeks of in-
tense rumors that he’d leave for
KIQQ Los Angeles, top 40 WAPW
“Power 99" Atlanta night jock Domi-
no is set to sign a new contract and
move to afternoons. Meanwhile, PD
Rick Stacy has gone to mornings to
replace Steve McCoy, leaving the
station with a night opening ... An-
other long-rumored change does
come true: WGCI’s Lawrence Greg-
ory Jones comes to urban WBLS
New York for that station’s long-va-
cant midday slot.

KNX-FM Los Angeles made its
March 2 change to oldies KODJ with
two new staffers: morning man
Dean Goss and late-nighter J. Rose
(aka Mark Rivers from WBSB
“B104” Baltimore) . . . Former album
rock WNEW-FM New York midday
man Ray White crosses town for af-
ternoons at jazz fusion WQCD “CD
101.9,” sending Steve Harris to week-
ends ... Mark Belling goes to p.m.
drive at n/t WISN Milwaukee from
WTDY Madison, Wis. ... WGR-FM
Buffalo, N.Y.’s Marguerite Nelson is
seeking another announcer or news
position; call 716-854-5433.

DON’'T FORGET!
T.J. Martell Roast
Friday, April 14,
in New York City.
Call 212-536-5002.

It began as
a restaurant so
000d, people
wanted to stay
all night. Now
it's a hotel. Ma
. Maison Sofitel.

i Miagson. Sofitel

Il on Beverly Blvdhat La Cienega/ 1-800-221-4542/213-278-5444
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PATIENCE
GEFFEN LP CUT

GUNS N’ ROSES

. g'_ Compiled from national album rock
of |55 | Eo | g% | Tme radio airplay reports. ARTIST
T2 | <2 | o2 | £5 |  LABEL & NUMBER/DISTRIBUTING LABEL
¥
. *%* NO.1 *w .
1|1 |1 [ s | DeENOUT . 4 wosks ot No s
- TR —
2 2 3 6 END OF THE LINE TRAVELING WILBURYS
WILBURY 7-27637 /WARNER BROS.
3 4 4 3 WORKING ON IT CHRIS REA
GEFFEN 7-27535
4 3 5 s DRIVE MY CAR DAVID CROSBY
. ASM LP CUT
@ 8 13 6 FLL BE YOU THE REPLACEMENTS
SIRE LP CUT/WARNER BROS.
6 | 5 | 2 | s | Youeorm ROY ORBISON
VIRGIN 7-69245
| 9 | s | 7 | ILLBETHERE FORYOU BON JOVI
MERCURY LP CUT/POLYGRAM
0| 9 | s | DEARGOD MIDGE URE
CHRYSALIS 43319
9 7 10 8 SEND ME SOMEBODY JON BUTCHER
5 CAPITOL 44334
12 17 ['8 ONE CLEAR MOMENT LITTLE FEAT
WARNER BROS., 7-27684
@ 16 23 5 SHAKE IT UP BAD COMPANY
ATLANTIC LP CUT

Cuban AM Signal
Disrupts In U.S.

BY BILL HOLLAND

WASHINGTON “For no rhyme or
reason,” as a Federal Communica-
tions Commission spokesperson says,
the Cuban government recently has
been regularly broadcasting a signal
of between 300,000 and 1 million
watts on 830 AM, interfering with
American stations on that bandwidth
as far north as Minneapolis.

The powerful signal of Cuba’s Ra-
dio Tanio is being broadcast both day
and night, and, according to commis-
sion officials who have received com-
plaints from U.S. stations, the State
Department is aware of the problem.

WASHINGTON
ROUNDUP

k1
LERNRE GNP cor A TESLA
THE LIVING YEARS MIKE + THE MECHANICS
ATLANTIC 7-88964

&
o
~
o | oo

NEW) | 1

2 | % SECOND CHANCE THIRTY EIGHT SPECIAL
B A&M 1273
17 11 6 15 §IRAN§F?BROS 7-27688 REM.
30 | 30 | 4 | SIMILARFEATURES MELISSA ETHERIDGE
24 | 28 | ¢ | VERONICA ELVIS COSTELLO
WARNER BROS, LP CUT
OIELEIRAR- e u2
2 7 A e R R EARADISEIC NG GUNS N’ ROSES
2| 18| (+7 grlzg EYCETL/‘JJ?RNER BROS. LOU REED
0
B | 20 | 24| 6 | BACKTOTHEWALL STEVE EARLE
7 | 20 | 5 | SOMEQUTFIGHTING EASTERHOUSE
@ 31 | 39 | 4 | WHERE WERE YOU LITTLE AMERICA
B GEFFEN LP CUT
29 | 3| 4 | Bl oo oncran SIREN
2| 2| % |6 | BONTLOOKBACK CHARLIE SEXTON
3 | 43| 7 | THATGIRL CROSBY, STILLS, NASH & YOUNG
2 | 19 | 12 |13 | CULT OF PERSONALITY LIVING COLOUR
G0)| 43 | — | 2 | CONFIDENTIAL THE RADIATORS
EPIC LP CUT/E.PA.
@ 35 | 40 | 5 -| FORTHE LOVE OF MONEY BULLETBOYS
s WARNER BROS. LP CUT
@2)| a1 | 45 |~3 | DOWNBOYS WARRANT
B3| 37 | « | 3 | MAYOROF SIMPLETON XTC
| 13| 1| ¢ | SLOWTRAN BOB DYLAN & THE GRATEFUL DEAD
COLUMBIA LP CUT
3| 25|18 | 7 | HELAST LS roveran EARN
; Y
% | 2 [ 2 || IELOVEMTOUR EVES EDDIE MONEY
v | % [ 10| s | sEVENTEEN, WINGER
I ‘&**POWERTRACK*** v
0 | — | ¢} READY FORLOVE < N Y MOORE ,,
@ s —|: voua MAMA DON'T DANCE POISON
ENIGMA 44293/CAPITOL
s | w3 | oumeomEwe KD Row
a1 | 3 | 41 | 4 | FORGET ABOUTLOVE EDDIE MONEY
L DEAN
42 | 33| 27 | 7 | SWORDANDSTONE PAUL DEA
a3 | 38 | 2 | 13- MYSTIFY e
| ’ ‘k*‘kFLASHMI\KEI'-I***m ) A N
NEW) | 1 | JUBNYOU INSIDE-OUT o 4o = REM.
ION RUSH
NEWD | 1 ye'nsc%m LP CUT/POLYGRAM
g TERY ROY ORBISON
NEWD |1 | SHESAMYSTERY TOME o
" KEITH RICHARDS
o | o | e8| 3| JTRUGGLE
MISS S. BOHEMIAN
18 | 39 | 38| 6 | LITLEMISSS EDIE BRICKELL & NEW ANS
49 | 2|3 |9 | RN VIXEN
METALLICA

ONE
ELEKTRA 7-69329

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

The broadcasts are apparently un-

related to retaliatory actions connect-
ed with the U.S’s Radio Marti. The
FCC says letters of complaint have
been sent to the Cuban government
“two or three times already.”
WRFM Hialeah, Fla., has had the
worst problem with the signal, but
Jerry Miller, chief engineer at WCCO
Minneapolis, says his station is hav-
ing interference problems at night.
Although the signal has been
heard by listeners in Long Island,
N.Y.,, New York City’s WNYC, per-
haps due to the city’s skyline, has not
had any problem with the signal.

NAB FORGING AHEAD WITH RADIO REFORM

The National Assn. of Broadcast-
ers’ Feb. 28 announcement that it has
been successful in having a radio-
only license reform bill introduced in
the House Telecommunications Sub-
committee means that the industry is
taking a strong and aggressive
stance, despite grumblings from
House leaders that no broadcast leg-
islation will move without an indus-
try compromise on opposition to the
Fairness Doctrine. The bill is spon-
sored by broadcaster allies Matthew
Rinaldo, R-N.J., Tom Tauke, R-Iowa,
Billy Tauzin, D-La., and Rick Bou-
cher, R-Va. So it will be interesting to
hear what legislative panelists have
to say at the NAB’s Leadership Con-
ference March 2-3 at the Marriott Ho-
tel here for executives of state broad-
casting associations. Can there be re-
newal reform despite the current
standoff? Stay tuned for the lawmak-
ers’ comments next week.

THIRD PARTY BUYOUTS NOT FAIR?

The FCC recently began permit-
ting an outside party to buy out all
competing applicants in some compli-
cated AM, FM, and TV comparative
licensing station proceedings, and the
NAB has objected, telling the com-
mission it is concerned whether the
new procedures are “legal and/or ad-
visable.” The group points out that
outside parties aren’t subject to FCC
scrutiny, don’t have to give appropri-
ate notice, and receive what amounts
to a “private auction” buyout.

NAB claims the new procedure vio-
lates commission rules preventing
parties “from being compensated
[for] more than their costs.”

[ A, ns(onﬁos
l)l)l’

5
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E Compiled from Commercial and
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I | 2% | 02 | EZ | LaBEL & NUMBER/DISTRIBUTING LABEL
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2 | 3| 3 | 5 | VERONICA ELVIS COSTELLO
WARNER BROS. LP CUT |
3 1 1 Eg DIRTY BLVD. LOU REED
| SIRE LP CUT/WARNER BROS
4 4 14 3 THE MAYOR OF SIMPLETON XTC
______ GEFFEN LP CUT -
5 5 4 6 NIGHTMARES VIOLENT FEMMES
l SLASH LP CUT/WARNER BROS
6 | 8 | 8 | 7 | SHEDRIVES MECRAZY FINE YOUNG CANNIBALS
IR.S.53483/MCA
7 6 5 DEAR GOD MIDGE URE
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19 (19 ]2 4 !rl«ggu LP glf\yc_VRvsaus THE WA
' IFATREE CE
| m | a|s | GATRERMS BRUGE COCKBURN
21 | NEWp | 1 | ALWAYSSATURDAY GUADALCANAL DIARY
2 | 23 22| 3 | MOTORCYCLE LOVE AND ROCKETS
| BEGGAR'S BANQUET LP CUT/RCA
7 | 27 | 19| 10 | PUNKROCK GIRL THE DEAD MILKMEN
EAD
a2 THE MUSIC GOES ROUND MY H THE SAINTS
5 24 - 2 gIEOLECUT/REPRISE ERASURE
1 - 1
% | 28 ﬂ] 3 | ?r?suglgn'(/!w%§ CHRISTMAS |
' i oYS |
7 |18 | 6 | | ESHERMANSGIVES THE WATERBOYS
H NEw ’ 1 ELQBDPZQBJ/}TILANTIC 2
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() PIONEER
Gountry Radio FAESENTR

Reporter Panel
Is Expanded

NASHVILLE Effective with this
week’s chart, Billboard has revised
and expanded its Hot Country Sin-
gles radio reporter panel based on
the recently released fall 1988 Arbi-
trons. The panel now contains 159
stations, including nine new report-
ers, indicated below by an asterisk.
The panel is revised twice a year
after Arbitron ratings periods to re- ark
flect changes in audience size and to
; Ry add or delete stations. Stations re-
WREAKING HAVOC porting to the Hot Country Singles
1975-1985 VOL. 2 chart are divided into four weighted &
JCT 4530 { | categories according to their week-
: . ly cumulative audience as measured |
CRANKIN® UP by Arbitron for the total survey

3 area.
1?52 35220 Weighting is as follows: gold—

stations with a weekly cume of at
least 250,0000; silver—100,000-

CS: $5.98 CD; $11.,98 _ | 1| 249,999; bronze--50,000-99,999; and

] secondary—20,000-49,999.

GOLD (31)

KEEY Minneapolis
KIKK-FM Houston
KMPS Seattle
KNIX Phoenix, Ariz.
KPLX Dallas
KRAK-AM-FM Sacramento, Calif.
KSSN Little Rock, Ark.
KXXY Oklahoma City
KZLA Los Angeles
WAMZ Louisville, Ky.
WDAF Kansas City, Mo.
WESC Greenville, S.C.
WFMS Indianapolis
WGAR Cleveland
WIVK Knozxville, Tenn.
WKHX Atlanta
WLVK Charlotte, N.C.
WMZQ Washington, D.C. '
WPOC Baltimore o S
WQYK Tampa, Fla.
WSM-FM Nashville
WSOC Charlotte, N.C.
WTQR Winston-Salem, N.C.
WUSN Chicago
1 WWKA Orlando, Fla.
! WWWW Detroit
WXTU Philadelphia
WYAY Atlanta
. . P WYNK Baton Rouge, La.
MO I ! 3 ' ) WYNY New York®

AT i WZZK Birmingham, Ala.

SILVER (85)

KAJA San Antonio, Texas
KASE Austin, Texas
KEBC Oklahoma City
KFDI Wichita, Kan.
KFKF Kansas City, Mo.
KFMS Las Vegas
KHEY-AM-FM E! Paso, Texas

vl KIIM Tucson, Ariz.
PR ey o iy A L . KKAT Salt Lake City
mOTORKESD . MEATWING . ABK . lm»wﬁ - ViEpm bis z 3 J 3 [ V.. &y KKYX San Anmnlo, Texas

. KLZ Denver

KNEW San Francisco
AXE ATTACK BENEATH THE SURFACE 7 KOUL Corpus Christi, Texas
IGT 9919 JCT 9015 “FRONTAL ASSAULT" KRMD Shreveport, L.

CS:$5.98 CD:$11.98 LP/CS: $6.98 CD:'$12.98 JCT 9014 ¥ | KRrsT Mbl:,tq:erque_ N.M.

. od KSON San Di
LP/CS: $6.98 CD: §12.98 KSON San Diego oy
KTTS Springfield, Mo.
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JCT 4520
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KUPL Portland, Ore. &, %, %
KVOO Tulsa, Okla. %, ¢

KWJJ Portland, Ore. : %% %,
KWKH-AM-FM Shreveport, La. 1 ®, 70, %
KYGO-FM Denver 1 % 4, %,

WAXX Eau Claire, Wis. : 1 fq"% %,

WBEE Rochester, N.Y. 1 @4 & & 2y
WBYVE Cincinnati | ! @@0/ d”g a,% by
WCAO Baltimore % o,& %

WCMS Norfolk, Va. &, %, %, %,
WCOS Columbia, S.C. [ ® %, %, % a;',‘
WCRJ Jacksonville, Fla. )43’4‘ %,
WDSY Pittsburgh 3 @, 4°% %
WEZL Charleston, S.C. | ® %, %,
WGKX Memphis K ’/o,o %,%
WGNA Albany, N.Y. @4 % % % <,
WHOK Columbus, Ohio* g 64'6 ‘/0,’ 4, 4;) b,
WIRK W. Palm Beach. Fla. 4, @, Ce 4,
WITL Lansing, Mich. — o, % %
WKCQ Saginaw, Mich. s, % 47%4
WKHK Richmond, Va.* Uy %

WKJN Baton Rouge, La.
WKML Fayetteviile, N.C.*
WKSJ Mobile, Ala.
WKY Oklah Ci
T FM JAPAN
WMIL Milwauk
5308 Derry Avenue, Agoura Hills, CA 91301 (818) 889-9022 » FAX: (818) 889-0155 WMSI Jackson, Miss
WNOE New Orleans

(Continued on page 20)
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CAT STEVENS’ ‘PEACE TRAIN' RUNS OVER RUSHDIE

(Continued from page 3)

Stevens boycotts. Legacy Broadcast-
ing’s classic rock WCXR Washing-
ton, D.C,, issued a press release stat-
ing, “WCXR cannot in good con-
science program the music of any
artist who advocated the taking of a
human life.”

WCXR promotion director Mark
Lapidus says the station was playing
material “from eight different al-
bums, and as a classic rock station,
that material varied over time. Ironi-
cally, the last song played was ‘Peace
Train.””

Islam’s entrance into the Rushdie
story, Lapidus says, has “taken away
something from his music. Now
when you hear the music you think of
the issue. It's downright depressing.
We have received over 150 phone
calls so far and none have been nega-
tive.”

Although co-owned WNEW-FM
New York decided not to boycott Ste-
vens, by the second week of the con-
troversy morning man Dave Herman
was offering a copy of “Satanic
Verses” to the first 102 listeners to
send in their Stevens records during
a Put Out The Cat promotion.

By Feb. 24, AC WNSR New York
had also decided to pull all Stevens
records out of rotation “as a matter
of conscience.” MD Greg Alan Dun-
kin says, “We're basically here to en-
tertain, but at some point you have to
make a stand on causes.”

Despite the decision, Dunkin says,
“I don’t feel that by keeping the rec-
ords on we would be condoning [Is-

lam’s] statements. It’s not that big of
adeal p]ayhstw15e there are only two
Stevens songs in our current rota-
tion. Bandwagons are fun to jump on,

but I just hope that stations invo]ved
in a boycott are doing it for the right
reasons.”

Oldies WIMK “Magic 104” Chica-
go is not pulling its Stevens records.
MD Ron Smith says the station felt
that “if we took Cat Stevens off the
air, we'd be doing the same as the
people who banned the book.” Smith
says the song ‘Peace Train’ had come
up in regular rotation on Feb. 24 and
that the station “got a number of pro-
test calls. [But] I just find it hard to
believe we're getting protest calls
about a song that asks ‘Why can’t we
live in bliss?’

“We only play one Cat Stevens
song a day, and there are only four in
our library, not counting ‘Here
Comes My Baby’ by the Tremoloes,
which he also wrote. If it wasn’t a
question of censorship and murder,
we could all have fun with this. We
haven’t taken any public stand, and
there’s no mention on the air when
the songs come up.”

The question of censorship split
members of news/talk KFI Los An-
geles’ staff. KFI afternoon shock
jock Tom Leykis decided to hold a
Stevens record burning, but midday
air personality Geoff Edwards re-
fused to air Leykis’ spots for the pro-
motion during Edwards shift.

Station GM Howard Neil respond-
ed by suspending Edwards indefinite-

PROMOTIONS |

ly, saying, “Geoff took a strong
stance on the issue and it conflicted
with station policy.” Neil would make
no further comment.

AC KKCW Portland, Ore., PD Bill
Minkler says there are still five Ste-
vens songs in the KKCW library and
that he’s keeping a “totally neutral”
perspective for the time being. “It’s
not something we would make fun of
on either side,” says Minkler. “I'll
base my response on how it affects
the listeners.”

Classic rock WXRK “K-Rock”
New York took a black-humor ap-
proach to the item. Shortly after the
news item came over the wire Feb.
23, afternoon man Stephen Capen
played “Peace Train,” dropping in the
sounds of machine-gun fire and ex-
ploding bombs.

Then, throughout Capen’s shift the
next day, he would begin to track a
Stevens song, only to rip the needle
off the record and ask listeners to call
in with their opinions. Finally, at the
end of his show, Capen ripped the
needle off three consecutive Stevens
songs, saying, “I just can’t do it.”

As the needle was ripped off the
third song, a mock scuffle was
staged in the studio with the “Ste-
vens”’ character being subdued,
bound in chains, and stuffed in a clos-
et until Capen returned for his Mon-
day shift and the listeners decided

what to do with him.

WXRK PD Pat Evans says the sta-
tion’s decision will be determined by
listener reaction. “Are we playing
Cat Stevens records and acting like
nothing has happened? No. Are we
having some fun with the records?
Yes. We're not treating this lightly.
Our feeling is if they’re going to take
Rushdie’s book off the shelves, we're
going to react.”

In Los Angeles, KRTH-FM APD
Irma Molina says “K-Earth 101" was
doing an R&B oldies weekend and
would wait and see what happened
when Stevens’ records began coming
up again Feb. 27. K-Earth morning
man Steve Morris has, however, been

running a preproduced bit featuring
a “rapping Khomeini” telling listen-
ers what they can write about him
without getting killed.

Cross-town classic rocker KLSX is
also taking a wait-and-see stance.
VP/GM Robert Moore says, “If Cat
was a current artist, it would affect a
lot of stations’ positions. But he
hasn’t recorded in years and we real-
ly don’t see Yusef Islam as the re-
cording artist Cat Stevens.” He also
says, “I find it very hard to do come-
dy about the Ayatollah. I don’t think
anything about him is funny.”

Assistance in preparing this story
was provided by Terry Wood.

M
MORE STATIONS SAYING ‘YES’ TO LISTENER VOTING

(Continued from page 10)

probably not aware of it then,” Cole-
man says.

How intense will the spread of
yes/no be? “I have a feeling that sta-
tions are looking for things to do, and
whether it’s my clients or other sta-
tions, somebody will do it,” says Cole-
man. “The question is whether it’s
appropriate for them to do. There will
be a lot of lemmings, some of which
will benefit by it and some of which
will probably not.”

One surprising aspect of all this is
that KZZP, a relatively successful
station, has surrendered itself so to-
tally to the idea—its ‘“make it or
break it” feature is now the “yes/no

music test,” for instance. Is yes/no
too gimmicky for a successful sta-
tion? “It’s meant to be very sincere,”
says Zapoleon. “We're having fun
and blowing up records, but we really
want listeners to understand what
we're doing for them.”

How long KZZP will continue to
bang yes/no this heavily is, Case
says, “Just orie of those things that
we’ll have to sense. . . . Yes/no will al-
ways be interwoven into our pro-
gramming somehow. We will always
let the listeners have input; sure we'll
evolve and go on to other things, but
since we've set it up like that, it’s al-
ways going to be there.”
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Black Singles
Radio Reporter
Panel Is Revised

NEW YORK Effective with this
week’s chart, Billboard has revised
its Hot Black Singles radio reporter
panel based on the recently released
fall 1988 Arbitrons. The panel now
contains 101 stations.

The panel is revised four times a
year after Arbitron ratings periods
to reflect changes in audience size
and to add or delete stations. Be-
sides the seven new reporters indi-
cated below by an asterisk, WRKS
New York will become a Billboard
reporter in the near future, giving
that city its first radio reporting sta-
tion in several years.

Stations reporting to the Hot
Black Singles chart are divided into
five weighted categories according
to their weekly cumulative audience
as measured by Arbitron for the to-
tal survey area. Weighting is as fol-
lows: platinum—weekly cume of at
least 500,000; gold—250,00-499,999;
silver—100,000-249,999; bronze—
50,000-99,999; secondary—20,000-
49,999

PLATINUM—(3)
KJLH Los Angeles
WGCI-FM Chicago
WUSL “Power 99" Philadelphia
G0L0—(10)
KACE Los Angeles
KDAY Los Angeles
KKDA-FM “K104” Dallas
KMIQ “Majic 102" Houston®
KSOL San Francisco
WDAS-FM “Hot 105" Philadelphia
WDJY “Hot 100" Washington, D.C.
WHUR Washington, D.C.
WVEE “V103” Atlanta
WXYV “V103” Baltimore
SILYER—(33)
KDIA San Francisco
KHYS Houston
KMJM “Majic 108" St. Louis
KPRS “Hot 103" Kansas City, Mo.
KQXL Baton Rouge, la.
KRNB “Magic 101” Memphis, Tenn.
WAMO-FM Pittsburgh
WBLK Buffalo, N.Y.
WRBLX-FM Mobile, Ala.
WBLZ “7103" Cincinnati
WCDX “Power 93" Richmond, Va.*
WEBR Baltimore
WEDR “‘Star Foree 99" Miami
WEKS “Kiss 104" Atlanta
WENN Birmingham, Ala.
WFXC “Foxy 107" Raleigh, N.C.
WGPR “G107.5" Detroit
WIKS “‘Kiss 102" New Bern, N.C.
WILD ‘‘Power 10-9-0" Boston
WIHM “102 Jamz” Orlando. Fla.
WIMI Jackson, Miss.
WMYK “Power 94" Norfolk, Va.
WNJR Newark, N.J.
WOWTI “Hot 103" Norfolk, Va.
WPEG Charlotte, N.C.
WPLZ-FM Richmond, Va.
WQMG “Power 97"’ Greenshoro, N.C.
WQOK Raleigh, N.C.
WTLC “Power 105" Indianapolis
WYLD-FM New Orleans
WZAK Cleveland
WZFX Fayetteville, N.C.
XHRM San Diego
BRONZE—(33)
KATZ-FM St. Louis
KCOH Houston
KIPR Little Rock, Ark.
KMJJ “Magic 100” Shreveport, La.®
KYEA Monroe, La.
WATYV Birmingham, Ala.
WCKU “U102" Lexington, Ky.*
WIDKS Fayetteville, N.C.
WDKX Rochester, N.Y.
WDZZ Flint, Mich.
WEAS Savannah, Ga.
WFXA Augusta, Ga.
WFXE Columbus, Ga.
WGOK Mobile, Ala.
WHYZ Greenville, S.C.*
WIZF Cincinnati
WJiZ Albany. Ga.
WJIMO Clevelund
WIJTT Chattanooya, Tenn.
WLOU Louisville, Ky.
WLWZ Greenville, S.C.
WPAL Charleston, S.C.
WPDQ Jacksonville, Fla.
WPZZ "Hot 96" Indianapolis*

(Continued on next page)

About Dolby SR...

Guy Charbonneau

producer and owner of Le Mbile, Hollywood

It gives one the sound as if it s not on tape, that
il'§ the live performance
Pro Sound News, April 1987

John Cutler

producer for Grteful Dead

SR could save the analog business for many years.
11 is transparent. ..
Mix, July 1987

William Hoekstra

recording engineer, Saint Louis Symphony Orchestra

In some ways, SR is belter than digital.... the
15ips Dolby actualty bas a better capability for
handling peaks

Pro Sound News, April 1987

Brian Masterson

director, Windmill Lane, Dublin
We have bought 76 channels of Dolby SR
which is terrific

Eq. June 1988

Hugh Padgham

producer

I'm quite happy w:tn a Jood analogw? machize
and Dolby SR
Sound on Sound, May %38

Simon Phillips

drummer and studio owrer

L've done ar albery urth it and 1 *nk it
briflliant
Studio Sound, May 98

Pete Townshend
musician, The Who
Dolby SR has lengtened the life of avalog by
10 years
Pro Sound News, Aagest 1683

John Williams

guitarist

Wherever possible [ wil” do all ny recovdings it
Dolby SR

Hi Fi News and Re=or Redew, Maz1932

Junsolicited
statements, in print

0 Dolby SR

Delby Laboratories, Inc.. 346 Clapham Road, London SW 9AP, tel O1-720-1111, 1l 919109, fax 01-720-4118. 100 Potrero Avenue. San Frans 3co, Ga 94103-4813. tel 415-558-0200. H
11» 33409, fa: 415-863-1373. Dolby and the Double-D symbot are trademarks of Dolby Laboratories Licensing Corporation. & Dalby Labortories, inc. 1988 S89/8537. s p e C t r a | r e C O I' d | n g
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Bill, Nancy, Tom, Jim,

Douglas, Luther, Michael,

Arturo, Roy, Jonathan,

Ronny, Rollie, Danny, Mike,

Noel, Victor, Randi,

George, Donna, Nony,
Boy, Bernardito, Lito

EUROPADISIGLYD!

75 VARICK STREET
NEW YORK, N. 10013
(212) 226-4401

but John Schaefer’s “New Sounds”
is making headway five nights a
week as a one-hour National Public
Radio syndication on 62 public sta-
tions. Since January, the program
has also been heard in weekly two-
hour form on 200 Australian Broad-
casting Corporation stations.

Schaefer launched “New Sounds”
on public station WNYC New York
in early 1982 and by last fall the pro-
gram was a nightly WNYC feature.
In March 1986, it became a corner-
stone of new age on radio when
NPR began syndicating it as a
weekly two-hour program. By last
October, response was strong
enough for NPR to syndicate the
show Monday through Friday.

Schaefer also wrote the book on
the subject. “New Sounds: A Listen-
ers Guide To New Music” was pub-
lished in 1987. The book has become
an indispensable guide for new age
music fans and the only tool of its
kind for adult alternative program-
mers.

Not that Schaefer wants any-
thing to do with the term new age.
He detests it, and listeners used to
the easy melodic instrumental
sound of commercial new age are in
for a suprise when they stumble
across a “New Sounds” program.

ven Hill's “Music From The Hearts
Of Space.” Schaefer says he has
great respect for Hill’s program-
ming ear, but he personally finds
space music to be “‘aural wallpaper”
and plays very little of it.

Instead, Schaefer’s programming
is quite literally a nightly pursuit of
new sounds, much more in keeping
with what new age music was origi-
nally considered to be: music made
by classical, folk, rock, and jazz mu-
sicians looking for inspiration from
cultures outside the sphere of West-
ern influence.

When forced to give his program-
ming a name, Schaefer says: *“ World
music’ is a term I like and have been
using more. Maybe it’s turning into
that, but right now I still use the
term ‘new music’ mostly. For the
purposes of this show [any term]
needs to be vague enough.”

Schaefer initially programmed
the shows almost entirely from his
own library, but says: ““I started the
show as a new music program and
fell into this new age thing. I simply
went looking for new music and
most of what I turned up from the
enormous record underground was
very soon in danger of overrunning
the program, [when] the point of
‘New Sounds’ is to be a stepping-

HOT COUNTRY PANEL

(Continued from page 17)

WOKQ Dover, N.H.
WONE Dayton, Ohio
WOW-AM-FM Omaha, Neb.
WPCM Greensboro, N.C.
WPOR Portland, Maine
WQBE Charleston, W. Va.
WQIK Jacksonville, Fla.
WRKZ Harrisburg Pa.
WRNS Kinston, N.C.
WSIX-FM Nashville
WSTH Columbus, Ga.
WUBE Cincinnati

WUSY Chatanooga, Tenn.
WWYZ Hartford, Conn.*
WXBQ Bristol, Va.
WYRK Buffalo, N.Y.
WYYD Roanoke, Va.

BRONZE—(44)
KDJW Amarillo, Texas*
KDRK Spokane, Wash.
KEKA Eureka, Calif.
KFGO Fargo, N.D.
KFRE Fresno, Calif.
KGHL Billings, Mont.
KHAK Cedar Rapids, lowa
KIKF Anaheim, Calif.
KIZN Boise, Idaho
KJINE Waco, Texas
KKAJ Ardmore, Okla.
KKCS Colorado Springs, Colo.
KKIX Fayetteville, Ark.
KLLL Lubbock, Texas
KLUR Witchita Falls, Texas
KMIX-FM Turlock, Calif.
KRRY Alexandria, La.
KTOM Monterey, Calif.
KTPK Topeka, Kan.
KUZZ Bakersfield, Calif.
KWMT Fort Dodge, la.
KYKR Beaumont, Texas
KYKX Longview, Texas

WDOD Chattanooga, Tenn.
WDZQ Decatur, Ill.

WFLS Fredricksburg, Va.
WFMB Springfield, 111.*
WGEE Green Bay, Wis.
WGUS Augusta, Ga.
WHEW Ft. Myers, Fla.
WICO Salisbury, Md.*
WKKW Clarksburg, W. Va.
WNWN Kalamazoo, Mich.
WOKK Meridian, Miss.
WOWW Pensacola, Fla.
WPAP Panama City, Fla.
WPCYV Lakeland, Fla.
WTCM Traverse City, Mich.
WTHI Terre Haute, Ind.
WTNT Tallahassee, Fla.*
WTSO Madison, Wisc.
WTVY Dothan, Ala.
WWNC Asheville, N.C.
WWYVA Wheeling, W. Va

SECONOARY—(19)
KALF Red Bluff, Calif.
KCJB Minot, N.D.
KEKB Grand Junction, Colo.
KIIQ Reno, Nev.
KNOE Monroe, La.
KRKT Albany, Ore.
KSJB Jamestown, N.D.
KTWO Casper, Wyo.
KXEL Waterloo, lowa
KYKN Salem, Ore.
WCAYV Brockton, Mass.
WDSD Dover/Wilmington, Del.
WHIM Providence, R.1.
WHLZ Manning, S.C.
WKKQ Hibbing, Minn.
WKNN Pascagoula, Miss.
WKTY LaCrosse, Wis.
WXCL Peoria, 111
WYNE Neenah, Wis.

BLACK SINGLES PANEL

(Continued from preceding page)

WQIM Montgomery, Ala.

wWQQK “92Q” Nashville

WRAP Norfolk, Va.

WRBD Ft. Lauderdale, Fla.

WTMP Tampa, Fla.

WYVYKO Columbus, Ohio

WWWZ “Z93"” Charleston, S.C.
WXOK Baton Rouge, La.

WZHT “Hot 105" Montgomery, Ala.

SECONDARY—(20)
KDKO Denver
KPRW Oklahoma City
KROZ Tyler, Texas
KWTD Little Rock, Ark.
KXZZ Lake Charles, La.

WAAA Winston Salem, N.C.
WANM Tallahasse, Fla.

WCKX Columbus, Ohio

WDAO Dayton, Ohio

WDKT “Power D73” Huntsville, Ala.*
WIBB Macon, Ga.

WKIE Richmond, Va.

WMGL Charleston, S.C.

WNHC New Haven, Conn.

WNOV Milwaukee, Wis.

WOIC Columbia, S.C.

WQFX Gulfport, Miss.

WRXB St. Petersburg, Fla.

WTLZ “Power 107” Saginaw, Mich.
WZAZ Jacksonville, Fla.

he does is follow the paths present-

NETWORKS ¢~
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by Peter Ludwig

ed by new recordings to create mu-
sically thematic programs. “It’s ba-
sically setting a context for the lis-
tener,” says Schaefer. “They get
the point if you set the context for
them. Everyone knows Phillip Glass
now. I played Kitaro and Andreas
Vollenweider early on, but it’s no
longer necessary to play that. You
can walk into a mall and hear it now.
It's entered the mainstream with a
vengeance.

“My big beef with new age is that
its been so marketed that the few
good pieces have been flooded by
hundreds of clones. Every week
there are even more album covers
with pastoral pictures than before,
all just white [piano] keys with the
sustain pedal held down. The quan-
tity has made it impossible to find
the quality.”

When the show made its WNYC
debut in 1982 as an 11 p.m.-2 a.m.
weekend program, Schaefer says

EUROPAD'SKMD- i \i%:%%@s; “n §ﬁ§2§i§:@;‘;§§§%§t :\zs\@ wi;j;;w (iji:/ SR il &j;i mo TIE s E oS O N S S TR ‘H]
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.‘gogj% NEW YORK Adult alternative ra- “New Sounds” is also different stone on the way to the true cutting  the station was thinking, “No one is
"-'16’33@@ dio may be downplaying what has  from NPR’s highly successful syn- edge of music.” listening so what can we lose?” But
%> 2P come to be called new age music, dicated “space music” feature, Ste- Schaefer says that in essence, all  Schaefer pulled in an unusually

large amount of pledge calls during
the annual station fund-raiser and
eventually added two four-hour
weekend-day installments of the
show as well. Schaefer’s blend of
new acoustic and electronic music
paved the way for a broader palette
of sounds on WNYC.

“The first mail the show got was
a hate letter,” says Schaefer, but
the next four months produced only
positive mail. “The show doesn’t get
nearly as much hate mail as you’'d
expect. But it’s always the best:
spleen-venting, vitriolic, and ulti-
mately very funny.” Schaefer’s fa-
vorite referred to his programming
as “a truckload of cats with lit M-
80s jammed up their asses.”

Listeners, Schaefer says, ‘“‘are
constantly reminding me that
they’re out there. I'm consistently
aware that I can’t take the audience
for granted. I have to walk the line
between listeners who know this
music and people who have not only
not heard these pieces, but have
never heard anything like them.”

“‘New Sounds’ gives listeners
the opportunity to hear things they
don 't like and save a few bucks. We
can’t expect anyone to like it all and
I don’t like it all. The point is not to
play what everyone likes all the
time. ‘New Sounds’ is not a safe
thing. There are no guarantees.”

(Continued on page 34)

Billboard.

RADI

CALL FOR SUBMISSIONS

5 FORMATS:
» Top 40/Crossover * AC/Oldies * Urban
* Country ¢ Album/Classic Rock

3 Market Categories: Large, Medium & Small

Submissions not required to be nominated.

Airchecks where applicable.

Country category submissions to:
Billboard, Dept. MR
49 Music Square West
Nashville, TN 37203

All other category submissions to:
Billboard, Dept. SR
1515 Broadway
New York, NY 10036

No phone calls please. Tapes will not be returned.
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YesterHits

Hits From Billboard 10 and

20 Years Ago This Week
POP SINGLES—10 Yaars Ago

. | Will Survive, Gloria Gaynor,
POLYDOR
. Do You Think I’'m Sexy, Rod

Stewart, WARNER BROS

, Tragedy, Bee Gees, Rso
. Fire, Pointer Sisters, PLANET
. Heaven Knows, Donna Summer &

Brooklyn Dreams, casaBLANCA

. A Little More Love, Olivia Newton-

John, Mca

. Shake Your Groove Thing, Peaches

& Herb, POLYDOR

. What A Fool Believes, Doobie

Brothers, WARNER BROS

. Y.M.C.A,, Village People, casaBLANCA
. Sultans Of Swing, Dire Straits,

WARNER BROS.

TOP SINGLES—20 Years Ago

. Everyday People, Sly & the Family

Stone, EPic

. Proud Mary, Creedence Clearwater

Revival, Fantasy

. Build Me Up Buttercup, The

Foundations. uni

. Dizzy, Tommy Roe, asc
. Crimson & Clover, Tommy James

& the Shondells. ROULETTE

. This Magic Moment, Jay & the

Americans, UNITED ARTISTS

. This Girl's In Love With You,

Dionne Warwick, SCEPTER

. Baby, Baby Don't Cry, Smokey

Robinson & the Miracles, TamLa

. Touch Me, Doors. ELEKTRA
. Indian Giver, 1910 Fruitgum Co.,
BUDDAH

TOP ALBUMS—10 Years Ago

. Spirits Having Flown, Bee Gees, Rso
. Blondes Have More Fun, Rod

Stewart, WARNER BROS

. Cruisin’, Village People, casaBLanCa
5 g)Ri(l;g Straits, Dire Straits, waRNER

. Minute By Minute, Doobie

Brothers, wARNER BROS

. Briefcase Full Of Blues, Blues

Brothers, ATLANTIC

. Love Tracks, Gloria Gaynor,

POLYDOR

. Totally Hot, Olivia Newton-John,
MCA

. 52nd Street, Billy Joel, coLumsia
. Armed Forces, Elvis Costello,

COLUMBIA

TOP ALBUMS—20 Years Ago

. Wichita Lineman, Glen Campbell,

CAPITOL

. Yellow Submarine, the Beatles,
APPLE

. Goodbye, The Cream, aTco
. The Beatles, the Beatles aprLE
. Greatest Hits Vol. 1, The

Association. WARNER BROS

. Ball, Iron Butterfly, atco

T.C.B., Diana Ross & the Supremes
With the Temptations, MOTOWN

. Crimson & Clover, Tommy James

& the Shondells, ROULETTE

. Blood, Sweat & Tears, coLumBIa
. Help Yourself, Tom Jones, ParrOT

GOUNTRY SINGLES—10 Years Ago

. Golden Tears, Dave & Sugar, rRca
. Send Me Down To Tucson/

Charlie's Angels, Mel Tillis, Mmca

. I'll Wake You Up When | Get

Home, Charlie Rich, ELExTRA

. If | Could Write A Song As

Beautiful As You, Billy “Crash™
Craddock, capitoL

. | Just Fall In Love Again, Anne

Murray, capitoL

. | Had A Lovely Time, the Kendalis,

OVATION

5 Somebo%yS Special, Donna Fargo,

WARNER BR

. Tonight She’s Gonna Love Me

(Like There Was No Tomorrow),
Razzy Bailey, rca

. Still A Woman, Margo Smith,
10.

WARNER BROS
It's A Cheating Situation, Moe
Bandy, coLumBia

SOUL SINGLES—10 Yoears Ago

. Bustin' Loose, Chuck Brown & the

Sout Searchers. sourRCE

. 1 Got My Mind Made Up, Instant

Funk, saLsouL

0 Acgua Boogie, Parliament,
CA!

ABLANCA

. Shake Your Groove Thing, Peaches

& Herb, PoLYDorR

. | Will Survive, Gloria Gaynor,

POLYDOR

. Oh Honey, Delegation, SHADYBROOK
. He’s The Greatest Dancer, Sister

Stedge, coTILLION

. Dancin’, Grey & Hanks, rca
. Living It Up, Beli & James, aam
. Heaven Knows, Donna Summer,

CASABLANCA
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Now...
MAKE CONTACT WITH THE
PEOPLE WHO MAKE CAREERS®

Whatever or whoever you want to promote,
you’ll reach the right sources every time
with LARIMI MEDIA DIRECTORIES

LARIMI’s directories provide the most complete and up-to-date information available about the media for all

your public relations projects.

With LARIMI Media Directories, you reach the right person at the
right place at the right time — the first time! LARIMI directories let
you know who's who — and who does what —in every organization
listed.
STAFF » ADDRESS « TELEPHONE
FORMAT » EDITORIAL COVERAGE * FREQUENCY * LEAD TIME
PROGRAM/COVERAGE CONTACTS » TARGET AUDIENCE
INFORMATION FORMATS REQUIRED * CIRCULATION FIGURES
GUEST REQUIREMENTS « SPECIAL REQUIREMENTS

RADIO CONTACTS (2 VOLUMES)

4192 US. and Canadian Stations
National Nets * Regional Nets
Independent Syndicators

TELEVISION CONTACTS

1126 U.S. and Canodion Stotions
Nationol Networks
Syndicotors

CABLE CONTACTS YEARBOOK

575 U.S. and Canadian Systems
Satellite Nets » Regional Nets
Pay Services * Independents

TV NEWS

1126 U.S. and Canadian Stations
Notionol and Regionol Networks
News Services

Each directory is a “live”, easy-to-read data base in print with
100% annual updating. Purchase includes direct access to our
editors via daily EDIT SEARCH and our unique MONTHLY
UPDATES.

With turnover in media so high (well over 35% a year), you need
LARIMI's directories — with their exclusive updating services —to
keep you up-to-date. And to make sure your material gets the
attention —and then the exposure — it deserves.

COLLEGE ALUMNI
& MILITARY PUBLICATIONS
743 College Alumni Publications
557 Military Publications

INVESTMENT NEWSLETTERS

900 Publicotions
37 Investment Topics Covered

NEWS BUREAUS IN THE U.S.
1542 Bureaus
Newspapers ¢ Mogazines * Trode
News Services ® MultiPublishers

SYNDICATED COLUMNISTS
1627 Columns in 36 Cotegories
List of Syndicators
Syndicotor Pockoges

Use the handy form or toll-free number today to start LARIMI’s Media Directories working for you. You
simply cannot get the complete, updated information you’ll find in LARIMI’s directories from any other source.
They’ll save you time and money, help you achieve greater success with your publicity and public relations work.

IorDER FORM e

RDER FORM
FOR FASTEST |

SERVICE CALL
TOLL-FREE
1-800-336-3533
(In NJ: 1-201-363-5633)

O Television Contacts $256.

[J TV News $189.

[J Radio Contacts (2 Volumes) $263.
[ Cable Contacts Yearbook $202.
O Syndicated Columnists $173.

0 News Bureaus in the U.S. $146.
O Investment Newsletters $176.

Yes, send me the 1989 LARIMI Directories, including monthly updating service for a full year, as indicated:

O College Alumni & Military Publications $96.

Order 4 or more Directories and
save 25% on your total order!

LAAD 3892

Total Number of Directories purchased
Amount of purchase $

Less 25% (if order is for 4 or more) $
Shipping and handling

Add appropriate sales tax in
NY, NJ, CA, TN, MA, IL& DC §

TOTAL $

O Check or money order enclosed.
(O Charge my credit card:

O American Express [0 MasterCard [ Visa

Account #

Mail to:

LARIMI MEDIA Name

DIRECTORIES Title

A Division of I

Billboard Publications, Inc. Organization

P.O. Box 2015 I adoress

Lakewood, NJ 08701 . .
City State Zip

Expiration date

Card Holder
O Please send me more information about Larimi’s

Telephone ( )

L

products and services.
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FOR WEEK ENDING
MARCH 11, 1989

Hew fork

POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

Rod Stewart, My Heart Can't Tefl You
Breathe, Don't Tell Me Lies
Cinderella_ The Last Mile

Ministry, Every Day Is halloween
Martika, More Than You Know

Bon Jowi, I'll Be There for You

USFM o:,

Los Angeles

.Paula Abdul, Forever Your Girl

oo |
S6TICFM

»
»pm »SE E3SE30 ~$ad bt St R Trd~pN b=t i v tert— P,

Etta james & David Stewart, Avenue D
Kenny G, We've Saved The Best For Las
Poison, Your Mama Don't Dance

Boy Meets Girl, Brin% Down The Moon
Ivan Neville, Falling Out Of Love
James "J.T." Taylor & Regina Belle, A
Johnr:{ Kemp, Birthday Suit

LeVert, Just Coolin

Love And Money, Halieluiah Man
Tommy Page, A Shoulder To Cry On
Sweet Sensation (With Romeo J.D.), Si

P.D.: Steve Rivers
Debbie Gibson, Lost tn Your Eyes

Milli Vanilli, Girl You Know It's Tru

New Kids On The Block, You Got it (Th

Paula Abdul, Straight Up Boston

Mike + The Mechanics, The Living Year
Bobby Brown, Roni

Guns N’ Roses, Paradise City

Sheena Easton, The Lover In Me

Anita Baker, Just Because

Erasure, A Little Respect

Edie Brickell & New Bohemians, What !
Martika, More Than You Know

Bangles, Eternal Fiame

Breathe, Don't Tell Me Lies

The Boys, Diai My Heart

Fine Voun§ Cannibals, She Drives Me C
Karyn White, Superwoman

Bon Jovi, Born To Be My Baby

Tone Loc, Funky Coid Medina

Kon Kan, | Beg Your Pardon

Dino, 24/7

Roxette, The Look

Rod Stewart, My Heart Can't Tell You
Chicago, You're Not Alone

Sa-Fire, Thinking Of You

Sweet Sensation (With Romeo J.D.), Si
Vanessa Williams, Dreamin’

Stevie B, | Wanna Be The One

Was (Not Was%, Walk The Dinosaur
Enya, Orinoco Flow (Sail Awaz)
Tommy Page, A Shoulder To Cry On
Vixen, Cryin’

Bon Jovi, I'll Be There For You

REM., Stand ,
The Pasadenas, Tribute (Rrght 0On)
rmn{‘ Eight Special, Second Chance
Boy Meets Girl, Bring Down The Moon

Rrrrre»a»ie8

m
>

BOSTON'S

P.D.: Tom Jeffries

Bangles, Eternal Flame

Mike + The Mechanics, The Living Year
Paula Abdul, Straight Up

New Kids On The Block, You Got It (Th
Rod Stewart, My Heart Can't Tell You
Sheena Easton, The Lover In Me
Bobby Brown, Roni

Chicaga, You're Not Alone

Ann Witson & Robin Zander, Surrender
Martika, More Than You Know

R.EM., Stand

Eddie None(, The Love In Your Eyes
Vanessa Williams, Dreamin’

Roy Orbison, You Got 1t

Anita Baker, Just Because

Breathe, Don't Tell Me Lies

Sa-Fire, Thinking Of You

Erasure, A Little Respect

Thi ight Special, Second Chance
Roxette, The Look

Was (Not Was), Walk The Dinosaur
Luther Vandross, She Won't Talk To Me
Kon Kan, | Beg Your Pardon

Van Halen, Feels So Good

Vixen, Cryin’

Guns N' Roses, Paradise City

Figures On A Beach, You Ain't Seen No
Traveling Wilburys, End Of The Line
Carly Simon, Let The River Run (Theme
Poison, Your Mama Don't Dance
Karyn WMle, Superwoman

Tiffany, Radio Romance

Ivan Neville, Falling Out Of Love
Johnny Kemp, Birthday Suit
Animotion, Room To Move

Enya, Oninoce Flow (Sail Awa{)

The Pasadenas, Tribute (Right On)
Winger, Seventeen

Glenn frey, Living Right

Cher/Peter Cetera, A?ler All

Def Leppard, Rocket

Love And Money, Hatleluiah Man
Tommy Page, A Shoulder To Cry On

P.D.: Lorrin Palagi

Rod Stewart, My Heart Can’t Tell You
Information Society, Walkin§ Away
Boys Club, | Remember Holding You
White Lion, When The Children Cry
Sheena Easton, The Lover In Me

New Kids On The Block, You Got It (Th
Debbie Gibson, Lost In Your Eyes
Breathe, Don't Tell Me Lies

Bon Jovi, Born To Be My Bab

Mike + The Mechanics, The {wing Year
Guns N’ Roses, Paradise City

Ann Wilson & Robin Zander, Surrender
Kon Kan, | Beg Your Pardon

Paula Abdul, Straight Up

R.EM., Stand

Erasure, A Little Respect

Bobby Brown, Roni

Anita Baker, Just Because

Chicago, You're Not Alone

Vanessa Williams, Dreamin’

Was (Not Was), Walk The Dinosaur
Edie Brickell & New Bohemians, What |
Milli Vanilli, Girl You Know It's Tru
Bangles, Eternal Flame

Fine Young Cannibals, She Drives Me C
Poison, Your Mama Don't Dance
Sheriff, When I'm With You

Roxette, The Look

Tone Loc, Funky Cold Medina

Milli Vanilli, Girl You Know It's Tru
Deon Estus, Heaven Help Me
Cher/Peter Cetera, After All

Jody Wartex Real Love
Bon Jovi, | |

Def Leppard, Rocket
Animotion, Room To Move

P.D.: Dave Shakes

Milli Vanilli, Girl You Know It's Tru
Mike + The Mechanics, The Living Year
ROL Orbison, You Got It

Debbie Gibson, Lost In Your Eyes

Bobby Brown, Roni

Sa-Fire, Thinking Of You

Sweet Sensation (With Romeo 1.0.), 5i | Pittsburgh

Vanessa Williams, Dreamin’

Tone Loc, Wiid Thing

Roxette, The Look

White Lion, When The Children Cry
Anita Baker, Just Because

New Edition, Can You Stand The Rain

Luther Vandross, She Won't Talk To Me
Stevie B, | Wanna Be The One

Was (Not Was), Walk The Dinosaur
Dino, 24/7

Fine Voun%Cannibals, She Drives Me C
New Kids On The Block, You Got It (Th
Breathe, Don't Tell Me Lies

The Bo‘s, Dial My Heart

Karyn White, Superwaman

Kon Kan, [ Beg Your Pardon

Chicago, You're Not Alone

Sheena Easton, The Lover In Me
Poison, Your Mama Don't Dance
Bangles, Eternal Flame

Kiara (Duet With Shanice Wilson?, Thi
Rod Stewart, My Heart Can't Tell You
Giant Steps, Into You

Kenny G, We've Saved The Best For Las
Simply Red, II's Only Love

Animotion, Room To Move

Trﬁanz, Radio Romance

Deon tstus, Heaven Help Me

Johnny Kemp, Birthday Suit

The Belle Stars, Iko Iko (From 'Rain
Paula Abdul, Forever Your Girl

Twenis

M
P.D.: Bill Cahill

Debbie Gibson, Lost In Your Eées
New Kids On The Block, You Got It (Th
Guns N’ Roses, Paradise City

Ann Wilson & Robin Zander, Surrender
Bobby Brown, Roni

Mike + The Mechanics, The Living Year
Rod Stewart, My Heart Can't Tell You
Bangles, Eternal Flame

Chicago, You're Not Alone

The Boys, Dial My Heart

Roxette, The Loal

Kon Kan, | Beg Your Pardon

Sheena Easton, The Lover In Me
Breathe, Don't Tell Me Lies

Karyn White, Superwoman

Milli Vanilli, Girl You Know It's Tru
Deon Estus, Heaven Help Me

Bon Jovi, I'll Be There For You

Paula Abdul, Straight Up

Tone Loc, Wild Thing

Eddie Money, The Love In Your Eyes
Samantha Fox, | Wanna Have Some Fun
REM, Stand )

Vanessa Williams, Dreamin’

Sheriff, When I'm with You

Thi ight Special, Second Chance
Poison, Your Mama Qon’t Dance
Cher/Peter Cetera, After All

Roy Orbison, You Got Il

Tommy Page, A Shoulder To Cry On
Paula Abdul, Forever Your Girl

Def Leppard, Rocket

Washington

Paula Abdul, Straight Up

Guns N’ Roses, Paradise City

Debbie Gibson, Lost In Your Eyes

Kon Kan, | Beg Your Pardon
Information Societg Walking Awar
New Kids On The Block, You Got It (Th
Bon Jovi, Born To Be My Baby

Bobby Brown, Roni

Mike + The Mechanics, The Living Year
R.EM, Stand

Tone Loc, Wild Thing

Karyn White, Superwoman

Milli Vanilli, Girl You Know It's Tru
Vanessa Williams, Dreamin’

Rod Stewart, My Heart Can't Tell You
Roxette, The Look

Bangles, Eternal Flame

Sheriff, When I'm With You

Chicago, You're Not Alone

Anita Baker, Just Because

Fine Young Cannibals, She Drives Me C
Breathe, Don't Telt Me Lies

Luther Vandross, She Won't Talk To Me
Erasure, A Littie Respect

E£die Brickell & New Bohemians, what |
Poison, Your Mama Don't Dance
Sheena Easton, The Lover In Me

Was (Not Was), Walk The Dinosaur
Samantha Fox, | Oniy Wanna Be With Yo
Dino, 24/7

Tone Loc, Funky Coid Medina

Sweet Sensation (With Romeo J.0.), Si
Bon Jovi, I'll Be There For You

T 0 1 0 1 1 1t i e ot o
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P.D.: Chuck Beck

Debbie Gibson, Lost In Your Eyes
Guns N’ Roses, Paradise City

Kon Kan, | Beg Your Pardon

Bon Jovi, Living In Sin

Bangles, Eternal Flame

New Kids On The Block, You Got It (Th
R.EM., Stand

Winger, Seventeen

Synch, Where Are You Now?

Guns N’ Roses, Patience

Ann Wilson & Robin Zander, Surrender
Def Leppard, Rocket

Tone Loc, Funky Cold Medina

Paula Abdul, Slraigam 'Uf

Bon Jovi, Born To Be My Baby

Fine Young Cannibals, She Drives Me C
Roxette, The Look

Tone Loc, Wild Thing
Tiﬂanl, AN This Time

Deon Estus, Heaven Heip Me
Samantha Fox, | Wanna Have Some Fun
The Timelords, Doctorin’ The Tardis
Bangies, In Your Room
Tommy Page, A Shoulder To Cry On
Eddie Money, The Love [n Your Eyes
Milli Vanilfi, Girl You Know It's Tru

od Stewart, My Heart Can't Tell You
Lita Ford (Duet With Ozzy Osbourne),

Tiffany, Radio Romance
Vanessa Williams, Oreamin’

juiviv PN

Be There For You

Minneapolis

3 Debbie Gibson, Lost in Your Eyes

2 Mike + The Mechanics, The Livin% Year
New Kids On The Block, You Got It (Th

8 Breathe, Don't Tell Me Lies
9 Chicago, You're Not Alone

o

Giant Steps, Into You

=4

-4

Cher/Peter Cetera, After All
Stage 4, Real Love

Bon Jovi, I'll Be There For You
Tone Loc, Funky Cold Medina

New York 0.M.: Steve Kingston
1 1 Debbie Gibson, Lost In Your Eyes
2 2 Paula Abdul, Straight Up
3 4 Guns N' Roses, Paradise City
4 3 Tone Loc, Wild Thin
5 5 The Boys, Dial My Heart
€ 6 Sheena Easton, The Lover In Me
7 12 Karyn White, Superwoman
8 9 Bobby Brown, Roni
9 11 Anita Baker, Just Because
10 18 Bangles, Eternal Flame
1117 Milly Vanilli, Gir) You Know It's Tru
12 16 Mike + The Mechanics, The Living Year
13 14 Edie Brickell & New Bohemians, What |
14 15 Kon Kan, | Beg Your Pardon
15 7 Bon Jovi, Born To Be My Baby
16 8 Sheriff, When I'm With You
17 10 New Kids On The Block, You Got It (Th
18 13 Tiffany, All This Time
13 22 Stevie B, | Wanna Be The One
23 Roxette, The Look
21 24 Rod Stewart, My Heart Can't Tell You
22 25 Poison, Your Mama Don't Dance
23 26 The Belle Stars, Iko Iko (From 'Rain
24 27 Sweet Sensation (With Romeo J.D.), Si
25 19 White Lion, When The Children Cry
2 21 Denise Lopez, If You Feel It
A27  — Tone Loc, Funky Cold Medina
28 20 Information Society, Walking Away
A29 —  Bon Jovi, I'll Be There For
A30  — Fine Young Cannibals, She Drives Me C
WPLJ FM RADIO I
New York P.D.: Gary Bryan
1 2 Debbie Gibson, Lost In Your Eyes
2 1 Paula Abdul, Straight Ue
3 3 Sheriff, When I'm With You
4 6 Bon Jovi, Born To Be My Baby
5 7 Sheena taston, The Lover In Me
6 9 New Kids On The Block, You Got It (Th
7 8 Anita Baker, just Because
8 10 Rick Astiey, She Wants To Dance With
9 15 Mike + The Mechanics, The Living Year
10 4 Tone Loc, Wild Thing
11 18 Guns N' Roses, Paradise City
12 19 Kon Kan, | Beg Your Pardon
13 14 Bobby Brown, Roni
14 20 information Society, Walking Away
15 5 Samantha Fox, | Wanna Have Some Fun
16 13 Tiffany, Al This Time
17 12 Erasure, A Littie Respect
18 17 The Boys, Dial My Heart
19 25  Milli Vanilli, Girl You Know It's Tru
20 21  Edie Brickell & New Bohemians, What |
21 29 Bangles, Eternai Flame
22 11  white Lion, When The Children Cry
23 24 Ann Wilson & Robin Zander, Surrender
24 28 Poison, Your Mama Don't Dance
25 32 Sweet Sensation (With Romeo J.D.), Si
26 33  Stevie B, | Wanna Be The One
27 30 The Belle Stars, ko [ko (From 'Rain
28 34 Roxette, The Look
A28 — Rod Stewart, My Heart Can't Tell You
A30  — Deon Estus, Heaven Help Me
A31 — Bon Jovi, I'll Be There For You
Chicago P.D.: Buddy Scott
1 1 Paula Abdul, Straight Up
2 2 Debbie Gibson, Lost In Your Eyes
3 5 Bangles, Eternal Flame
4 9 Mike + The Mechanics, The Living Year
5 7 Kon Kan, | Beg Your Pardon
6 6 Bobby Brown, Roni
7 11  Anita Baker, just Because
8 3 Sheena Easton, The Lover In Me
9 4 Rick Astley, She Wants To Dance With
10 17 Karyn White, Superwoman
11 14  Was (Not Was) Walk The Dinosaur
1220 Milli Vanilli, Girl You Know It's Tru
13 12 Enasure A Little Respect
14 10 Samantha Fox, | Wanna Have Same Fun
15 13 Luther Vandross, She Won't Talk To Me
16 24 Vanessa Williams, Dreamin’
17 26 Inner City, Good Life
18 18 Breathe, Don't Tell Me Lies
19 23  Martika, More Than You Know
20 15 Taylor Dayne, Don't Rush Me
21 27  Sweet Sensation (With Romeo J.D.), Si
22 25 Sa-Fire, Thinking Of You
23 22 New Kids On The Block, You Got It (Th
24 29 Fine Young Cannibals, She Drives Me
5 28 Johnn{ Kemp, Birthda¥ Suit
26 32 Rod Stewart, My Heart Can’t Tell You
27 31 Bobby Brown, Every Littie Step
28 33 Rick Astley, Giving Up On Love
29 34 Tone Loc, Funky Cold Medina
A0  — Samantha Fox, | Only Wanna Be With Yo
S} = Roxet;le,r}he ;szr
—  Jody Warley, Real Love
A3 —  Stevie B, | Wanna Be The One
A4 —  Paula Abdul, Forever Your Girl
Chicago P.D.. Brian Kelly
1 1 Paula Abdul, Straight Up
2 4 Debbie Gibson, Lost In Your Eyes
3 6 R.EM, Stand
4 3 Tone Loc, Wild Thing
5 83 Guns N' hoses, Paradise City
6 2 Edie Brickell & New Bohemians, What |
7 12 The Belle Stars, Iko Iko (From 'Rain
8 5 Sheriff, When I'm With You
§ 9 Erasure, A Little Respect
10 16 Was (Not Was), Walk The Dinosaur
11 17  Bangles, Eternal Flame
12 18 Bnbg; Brown, Roni
13 19 Fine Young Cannibals, She Drives Me C
14 20 KonKan Be& Your Pardon
15 7 Rick Astley, Shie Wants To Dance With
16 22 Mike + The Mechanics, The Living Year
17 10 Bon Jovi, Born To Be My Baby
18 23 Poison, Your Mama Don't Dance
13 11 New Kids On The Block, You Got It (Th
20 25 Karyn White, Superwoman
21 24 Tone Loc, Funky Cold Medina
22 2 Chicago, You're Not Aione
23 29 Milli Vanilli, Girl You Know It's Try
24 28 The Fixx, Driven Out
25 EX  Ann Wilson & Robin Zander, Surrender
26 27 Roxette, The Look
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P.D.: Sunny Joe White

Debbie Gibson, Lost In Your Eyes

Mike + The Mechanics, The Living Year

Bobby Brown, Roni

Anita Baker, Just Because

Milli Vanilli, Girl You Know It's Tru

Martika, More Than You Know

Womack & Womack, Teardrops

Kon Kan, | Beg Your Pardon

Luther Vandross, She Won't Talk To Me

Enya, Orinaco Flow (Sail Awa: g

New Edition, Can You Stand The Rain

Roy Orbison, You Got It

Inner City, Good Life

Karyn White, Superwoman

Bangles, Eternal Flame

Was (Not Was), Walk The Dinosaur

Chicago, You're Not Alone

Vanessa Williams, Dreamin’

Will To Power, Fadir;ﬁ Away

Breathe, Don't Tell Me Lies

;uée Young Cannibals, She Drives Me C
M

.M., Stani
Carly Simon, Let The River Run (Theme
Roxette, The Look

Animotion, Room To Move

Sa-Fire, Thinking Of You

Eddie Money, The Love In Your Eyes
Simply Red, It's Dnly Love

Figures On A Beach, You Ain't Seen No
Crosby, Stills, Nash & Young, Got It
Sam Brown, Stop

Vixen, Cryin’

Van ﬂalen, Feels So Good

Cheap Trick, Never Had A Lot To Lose
The Pasadenas, Tribute (Righl On)
Robbie Nevil, Somebody Like You

The Fixx, Oriven Out

Cher/Peter Cetera, Atter Ali

Choir Boys, Run To Paradise

Kristin Baio, Don’t Turn Your Back On
Deon Estus, Heaven Help Me

Philadelphia

— g

P.D.: Charlie Quinn

Debbie Gibson, Lost In Your Eyes

Mike + The Mechanics, The Living Year
Bobby Brown, Roni

Edie Brickell & New Bohemians, What |
Paula Abdul, Straight Up

Anita Baker, Just Because

Guns N' Roses, Paradise City

Rod Stewart, My Heart Can't Tell You
R.EM., Stand

Vanessa Williams, Dreamin’

New Kids On The Block, You Got It (Th
Ann Wilson & Robin Zander, Surrender
New Edition, Can You Stand The Rain
Milli Vanilli, Girl You Know It's Tru
Was (Not Was), Walk The Dinosaur
Bangles, Eternal Flame

Chicago, You're Not Alone

Breathe, Don't Tell Me Lies

Luther Vandross, She Won't Talk To Me
Karyn White, Superwoman

Sweet Sensation (With Romeo J.D.), Si
Poison, Your Mama Don't Dance

Kon Kan, | Beg Your Parden

Fine Young Cannibals, She Drives Me C
Roxette, The Look

Def Lepﬁ)avd Rocket

Cinderella, The Last Mile

Deon Estus, Heaven Help Me
Animotion, Room To Move

Bon Jovi, Il Be There For You

Tiffany, Radio Romance

Tone Loc, Funky Cold Medina

Martika, More Than You Know
Samantha Fox, | Only Wanna Be with Yo
Michael Damian, Rock On

Vixen, Cryin’

The Beile Stars, tko Iko (From 'Rain

0.M.: Mason Dixon

Sheena Easton, The Lover In Me

Paula Abdul, Straight Up

New Kids On The Block, You Got It (Th
bbie Gibson, Lost In Your Eyes

Guns N' Roses, Paradise City

Rod Stewart, My Heart Can't Tell You

Tone Loc, Wild Thing

Bon Jovi, Born To Be My B.

Mike + The Mechanics, Th

Bobhr Brown, Roni

Bangles, Eternal Flame

Was (Not Was), Walk The Dinosaur

The Boys, Dial My Hear|

Taylor Dayne, Don't Rush Me

Anita Baker, Just Because

Sheriff, When I'm With You

Luther Vandross, She Won't Talk To Me

Roxette, The Look

Eighth Wonder, Cross My Heart

Karyn White, Superwoman

Breathe, Don't Tell Me Lies

Chicago, You're Not Aione

Ann Wilson & Robin Zander, Surrender

Dean Estus, Heaven Help Me

Milli Vanitli, Girl You Know It's Tru

Fine Young Cannibals, She Drives Me C

Vanessa Williams, Dreamin’

The Fixx, Driven Dut

Paula Abdul, Forever Your Girl

The Belle Stars, |ko Iko (From 'Rain

Def Leppard, Rocket

Sa-Fire, Thinking Of You

ab{
e Living Year

(power 96

P.D.: Rick Gillette

Anita Baker, Just Because

Karyn White, Superwaman

Debbie Gibson, Lost In Your Eyes

New Kids On The Block, You Got it (Th
{ Brown, Roni

Kon Kan, | Beg Your Pardon

Vanessa Willams, Dreamin’

New Edition, Can You Stand The Rain

Milli Vanilli, Girl You Know It's Tru

Michael Jackson, Leave Me Alone

Erica Smith, Temptation Eyes

Paula Abdul, Straight up

Luther Vandross, She Won't Talk To Me

Bangles, Eternal Flame

Kiara (Duet With Shanice Wilson), Thi

Al Jarreau, So Good

Gina Go-Go, | Can't Face The Fact

Roxette, The Look

Was (Not Was), Watk The Dinosaur

Inner City, Good Life

Fine Young Cannibals, She Drives Me C

Martika, More Than You Know

Tone Loc, Funky Cold Medina

Johnny Kemp, Birthday Suit

The Pasadenas, Tribute (Right On)

R.EM, Stand

The Belle Stars, Iko Iko (From 'Rain

Paula Abdul, Forever Your Girl

Tiffany, Radio Romance

Mike + The Mechanics, The Living Year

®

P.D.: Gregg Swedberg

Sheena Easton, The Lover In Me

Roxette, The Look
Bangles, Eternal Flame
Paula Abdul, Straight Up

Bobby Brown, Roni

Kenny Loggins, Tell Her

Martika, More Than You Know
Vixen, ('fv in'

Guns N’ Roses, Paradise Citr

Milli Vanilli, Gir) You Know ft's Tru
Edie Brickell & New Bohemians, What |
Ann Wilson & Robin Zander, Susrender
The Bws, Dial My Heart

Was (Not Wa? alk The Dinosaur
Tone Loc, Wil ‘(hing

Thirty Eight ial, Second Chance
Karyn White, Superwoman

R.EM. Stand

Anita Baker, Just Because

Will To Power, Fading Away
Erasure, A Little Respect

Fine Young Cannibals, She Drives Me C
U2, Angel Of Harlem

Poison, Your Mama Don't Dance
Bon Jovi, Born To Be My Baby

New Order, Mr. Disco

Bon Jovi, I'lt Be There For You
Tiffany, Radio Romance

Cher/Peter Cetera, After All

Tomm! Page, A Shoulder To Cry On
Dino, 24/7

Animotion, Room To Move

Kon Kan, [ Be§ Your Pardon

Eddie Money, The Love In Your Eyes
The Replacements, I'i Be You

Def Leppard, Rocket

all iz
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0.M.: Rich Piombino

Mike + The Mechanics, The Living Year
Eddie Money, The Love In Your Eyes
Van Halen, teels So Good

Guns N' Roses, Paradise City

Rod Stewart, My Heart Can't Tell You
R.EM,, Stand

Erasure, A Little Respect

Roy Orbison, You Got It

Breathe, Don't Tell Me Lies

Chicago, You're Not Alone

Bon Jovi, Born To Be My Baby

Vixen, Cryin’

Fine Young Cannibals, She Drives Me C
Roxette, The Look

Traveling Wiiburys, End Of The Line
Enya, Orinoco Flow (Sail Away)

Edie Brickell & New Bohemians, What |
Cinderella, The Last Mile

Thirty Eight Special, Second Chance
The Fixx, Driven Qut

Midge Ure, Dear God

Def Leppard, Armageddon It

Def Leppard, Rocke!

Ivan Neville, Falting Out Of Love

Kevin A, Moonlight on water

Living Color, Cult Of Personali

Cheap Trick, Never Had A Lot To Lose
Charlie Sexton, Don't Look Back

Bon Jovi, I'll Be There For You

P.D.: Joel Folger

Mike -+ The Mechanics, The Living Year
Roxette, The Look

Sheriff, When 'm With You

Rod Stewart, My Heart Can't Tell You
Bon Jovi, I'll Be There For You

Van Halen, Feels So Good

Chicago, You're Not Alone

R.E.M., Stand

Eddie honey, The Love In Your Eyes
U2, Angel Of Harlem

Fine Young Cannibals, She Drives Me C
Def Leppard, Rocket

Def Leppard, Armageddon It

Thi ight Special, Second Chance
Lita orf Duet With 0zzy Osbourne),
Bon Jovi, Born To Be My Baby

Living Calor, Cult Of Personality

Roy Orbison, You Got It

Cinderella, The Last Mile

Steve Winwood, Holding On

Howard Jones, Everlasting Love
Animotion, Room To Move

Schilling, The Ditferent Story

Chris Rea, Working On it

Poison, Your Mama Don’t Dance

P.D.: Brian Patrick

Mike + The Mechanics, The Living Year
Debbie Gibson, Lost In Your E%es
Sheena Easton, The Lover In Me

New Kids On The Block, You Got It (Th
Paula Abdul, Straight Up

Ann Wilson & Robin Zander, Surrender
B Brown, Roni

Rick Astley, She Wants To Dance With
Bangles, Elernal Flame

Tone Loc, Wid Thing

Bon Jovi, Born To Be My Baby
Martika, More Than You Know

Anita Baker, Just Because

Breathe, Don't Tell Me Lies

Erasure, A Little Respect

The Boys, Dial My Heart

Chicago, You're Nat Alone

Luther Vandross, She Won't Talk To Me
Steve Winwood, Holding On

Erica Smith, Temptation Eyes

Vanessa Williams, Dreamin’

Rod Stewart, My Heart Can't Tell You
Roxette, The Look

Was (Not Was), walk The Dinosaur
Kon Kan, | Beg Your Pardon

Roy Orbison, You Got It

Karyn White, Superwoman

P.D.: Brian Philips

Paula Abdul, Straight Up

Roxette, The Look

Debbie Gibson, Lost In Your Eges

Mike + The Mechanics, The Living Year
Synch, Where Are You Now?

Guns N’ Roses, Paradise City

New Kids On Block, You Got It (Th
Ann Wilson & Robin Zander, Surrender
Bobby Brown, Roni

Tone Loc, Wild Thing

Bangles, Eternal Flame

U2, Angel Of Harlem

Bon Jovi, Born To Be My Baby
Breathe, Don't Tell Me Lies

Chicago, Yau're Not Alone

Anita Baker, Just Because

Karyn White, The Way You Love Me
Edie Brickell & New Bohemians, What (
Information Socien, Walkm% Awax{
Rod Stewart, My Heart Can'l Tell You
Martika, More Than You Know

Deon Estus, Heaven Help Me

Luther Vandross, She Won't Talk To Me
Milli Vanilli, Girl You Know It's Tru
R.EM., Stand

Karyn White, Superwoman

Was (Not Was), Walk The Dinosaur
Vixen, Cryin'

Tone Loc, Funky Cold Medina_

Fine Young Cannibals, She Drives Me C
Cher/Peter Cetera, After AN

P.D.: Buzz Bennett

Tommy Page, A Shoulder To Cry On
Debbie Gibson, Lost In Your Eyes
Guns N Roses, Patience

Bon Jovi, I'll Be There For You
Roxette, The Look

Guns N’ Roses, Paradise City

Rod Stewart, My Heart Can‘t Tell You
Kon Kan, | Beg Your Pardon
Metallica, One

Paula Abdul, Straight Up

Tone Loc, Wiid Thlng

Lita Ford (Duet With Ozzy Osbourne),
Def Leppard, Rocket

Tone Loc, Funky Cold Medina
Winger, Seventeen

Deon Estus, Heaven Help Me

Bobby Brown, Roni

Bangles, Eternal Flame

Synch, Where Are You Now?

Cymr Boys, Run To Paradise

Book Of Love, Lullabye

R.EM, Stand

New Kids On The Block, You Got It (Th
Van Halen, Feels So

Sheriff wﬁen I'm With You

Roy Orbison, You Got It

Living Color, Cult Of Personality
Melissa Ethridge, Similar Features
The Fixx, Driven Out

Was (Not Was), Walk The Dinosaur
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P.D.: Randy Brown

Debbie Gibson, Lost In Your Eyes

Guns N’ Roses, Paradise City

New Kids On The Block, You Got It (Th
Mike + The Mechanics, The Living Year
Roxette, The Look

Bangles, Eternal Flame

Ann Wilson & Robin Zander, Surrender
The Boys, Dial My Heart

Milfi Vanilli, Girl You Know It's Tru
Chica?, You're Not Alone

Marc Almond, Tears Run Rings

Fine Young Cannibals, She Drives Me C
The Escape Club, Shake For The Sheik
Enya, Orinoco Flow (Sail Away)

New Order, Fine Time

Sheena Easton, The Lover In Me

Paula Abdul, Straight Upr

Rick Astley, She Wants To Dance With
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6 Linda Goldstain, Mqt & fod. Extaordinaire

| uouldl like 1o Bke this opportunidy

-~ fothank you forallhethings youare
anolall youve meantfome..
yOU 8re 0ne e 4ne mest creative and
fun pekeons i know anlyour
pellef in me has been a sﬂrong
[nfluence inmy life.

Ahaink you o much.
| Wasin sueha state of shocK

at receivingthe recora of e
“year grammy, that i failed o
acknowledge your presence beside

me on stage. im sony.
| love you.

Oty

Bobby McFerrin
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B Brown. Roni

Was (Not Was), Walk The Dinosaur
Poison, Your Mama Don't Dance

Rod Stewart, My Heart Can't Tell You
Martika, More Than You Know

Karyn white, Superwoman

Edie Brickell & New Bohemians, What |
Cinderella, The Last Mile

Dino, 24,

Lita Ford (Duet With Ozzy Osbourne),
Bon Jovi, I'll Be There For You
Vanessa Williams, Dreamin’

REM, Stand

Breathe, Don't Tell Me Lies

Tiffany, Radio Romance

Deon Estus, Heaven Help Me

Def Leppard, Rocket

Vizen, Cryin

Tone Loc, Funky Cold Medina

Paula Abdul, Forever Your Girl .
Sweet Sensation (With Romeo J.D.), Si
Animotion, Room To Move

Tommy Page, A Shoulder To Cry On
Luther Vandross, She Won't Talk To Me

Houston

EZuunupnBeBiynnnpnnrs

/79%

RESE

P.D.: Adam Cook

Debbie Gibson, Lost In Your Eyes
Mike + The Mechanics, The Living Year
Guns N’ Roses, Paradise City
Bangles, Eternal Flame
Rod Stewart, My Heart Can't Tell You
Rozette, The Look
Red Flag, Rusian Radio
Milki Vanilli, Girl You Know It's Tru
Breathe, Don't Teil Me Lies
Fine Young Cannibals, She Drives Me C
Sheena Easton, The Lover In Me
Paula Abdui, Straight Up
New Kids On The Block, You Got It (Th
Bobby Brown, Roni
Was (Not Was), Walk The Dinosaur

M. Stand

E.M., Stan
Anita éa_lev. Just Because
Enya, Orinoco Flow (Sail Away)
Eddie Money, The Love In Your Eyes
Karyn White, Superwoman
Chicago, You're Not Aione
Vanessa Williams, Oreamin’
Martika, More Than You Know
Lita Ford (Duet With Ozzy Osbourne),
Vixen, Cryin’
Van Halen, Feets So Good
Poison, Your Mama Don't Dance
B:r'\eLLoc, Funky Coid Medina

Leppard, Rocket
Schilling, The Different Story
Deon Estus, Heaven Hel#a Me
Bon Jovi, ' Be There For You
Animotion, Room To Move
Luther Vandross, She Won't Talk To Me
Sweet Sensation (With Romeo 1.D.), Si
Sa-Fire, Thinking Of You
Dino, 24/7
Book Of Love, Lullabye
Paula Abdul, Forever Your Girl
Tommy Page, A Shoulder To Cry On

Seattle
1 1
2 2
308
3
5 7
6 10
7 8
8 20
8 15
0 4
1
2 9
3 21
Mol
15 1
6 18
713
8 2
g 2
20 23
1 25
2 %
3 2
7]
5 29
% 30
27 Ex
7 E
2 EX
30 EX
A pa—
A —
A —
A —
A —
EX EX
EX EX
EX EX
EX EX
EX EX
EX EX
EX £X
EX EX
EX EX
EX EX

)
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Debbie Gibson, Lost in Your Eyes
Bobby Brown, Roni X

Mike + The Mechanics, The Living Year
Sheena Easton, The Lover In Me
Bangles, Eternal Flame

Guns N’ Roses, Paradise City

Ann Wiison & Robin Zander, Surrender
Milli Vanil, Girl You Know It's Tru
Chicago, You're Not Alone

Paula , Straight U;

Breathe, Don't Tell Me Lies

Erasure, A Little Respect

Fime Young Cannibals, She Drives Me C
Edie Brickell & New Bohemians, What |
Anita Baker, Just Because

Rod Stewart, My Heart Can't Tell You
Eddie Money, The Love In Your Eyes
Martika, More Than You Know
Roxette, The Look

Luther Vandross, She Won't Talk To Me
Was (Not Was), Walk The Dinosaur
Kon Kan, | Be; Your Pardon

Roy Orbison, You Got It

Bay Meets ém, BrmgyDown The Moon
Sa-Fire, Thinking Of You

Vanessa Williams, Dreamin’

Deon Estus, Heaven Help Me

REM., Stand .
The Belle Stars, lko tko (From ‘Rain
Vixen, Cryin’

Tiftany, Radio Romance

Gina 1 Can't Face The Fact

Lita Ford &buel With Ozzy Osbourne),
Bon Jovi, I'll Be There For You

Enya, Orinoco Flow (Sail Away)

Giant Steps, into You

Will To Power, FadianAway
Cinderella, The Last Mile

Love And Money, Halleluiah Man

Van Halen, Feefs So Good

Poison, Your Mama Don’t Dance

The Fixx, Driven Out

Dino, 24/7

Thirty Eight Special, Second Chance
Karyn White, Superwoman

P.D.: Mike Osborne

Bobby Brown, Roni i
Guns N' Roses, Paradise City

Rod Stewart, My Heart Can't Tell You
Debbie Gibson, Lost In Your Eyes

Anita Baker, Just Because

Mike + The Mechanics, The Living Year
Roy Orbison, You Got It

Bangles, Eternal Flame
Vanessa Williams, Dreamin’

Martika, More Than You Know

Ann Wilson & Robin Zander, Surrender
ChiczE:, You're_Not Alone
Breathe, Don't Tell Me Lies

REM. Stand

Eddie Money, The Love In Your Eyes
Poison, Your Mama Don't Dance
Was (Not Was) Walk The Dinosaur
Milli Vaniti, Girl You Know It's Tru

n White, Superwoman

uther Vandross, She Won't Talk To Me
Fine Young Cannibals, She Drives Me C
Enya, Onnoco Flow (éail Away)
Roxette, The Look

Sa-Fire, Thinking Of You
Cinderella, The Last Mile
Traveling Wilburys, End Of The Line
Tiffany, Radio Romance

Carly Simon, Let The River Run (Theme
Johnny Kemp, Birthday Suit

Kenny G, We've Saved The Best For Las

ino, 24,
Van Halen, Feels So Good
Kon Kan, | Beg Your Pardon
Womack & Womack, Teardrops
Vixen, Cryin’
New Edition, Can You Stand The Rain
Animotion, Room To Move

EX EX The Pasadenas, Tribute (Right On) 23 9 Def rd, Armageddon it
EX EX  Def rd, Rocket 2413 Joan jett And The Blackhearts, Little
EX EX Boys Club, Loneitest Heart 25 19 Ivan Neville, Not Just Another Girl
EX EX Love And Money, Halleluiah Man 26 20 Taylor Dayne, Don't Rush Me
EX EX The Fixx, Driven Out 27 26 Tommy Conwell And The Young Rumbk
EX EX Cheap Trick, Never Had A Lot To Lose 28 27 Poison, [veraRose Has its Thorn
EX £X Sam Brown, Stop ) 29 28 White Lion, When The Children C
EX EX The Belle Shn, Iko tko (From 'Rain 30 29 Van Halen, Finish What Ya Start
EX EX Sweet Sensation (With Romec J.D.), Si
R — Robbie Nevil, Somebody Like You
A — Thirty [i%:l Special, Second Chance
A —  Living Color, Cult of Personality
A — Deon Estus, Heaven Help Me
A — Bon Jovi, Il Be There For You
A — Tone Loc, Funky Cold Medina
M
Milwaukee P.D.: Todd Fisher
1 8 Mike + The Mechanics, The Living Year
2 2 Roxette, The Look
;Y 3 3 Debbie Gibson, Losl In Your Eyes
mm 4 4 Synch, Where Are You Now?
g 1; SaulaI Ab%ul, Straight Up
: . angles, Eternal Flame
Baltimore P.D.: Chuck Morgan 7 7 Samantha Fox, | Wanna Have Some Fun
1 2 Debbie Gibson, Lost In Your Eyes & 10 Guns N’ Roses, Paradise City
2 1 Paula Abdul, Straight Ue 9 13 New Kids On The Block, You Got It (Th
3 5 Sheriff, When I'm With You_ 10 5 Tiffany, Al This Time
4 4 Edie Brickell & New Bohemians, What | 11 11 Shenifi, When I'm With You
5 6 Guns N’ Roses, Paradise City 12 14 Steve Winwood, Holding On
6 7 Sheena Easton, The Lover In Me 13 15 Duran Duran, All She Wants s
73 Bobby Brown, Roni 14 20 REM, Stand
8 10 New Kids On The Block, You Got it (Th 15 $  Karyn White, The Way You Love Me
9 3 White Lion, When The Children Cry 16 16 Edie Brickell & New Bohemians, What |
10 12 Karyn White, Superwoman 17 25 Rod Stewart, My Heart Can't Tell You
1 1 Boys Club | Remember Holding You 18 18  Milli vanilli, Gitl You Know It's Tru
2 13 Kon Kam, | Beg Your Pardon 19 6 Taylor Dayne, Don't Rush Me
3 15 Mike + The Mechanics, The Living Year 20 EX Polson, Your Mama Don't Dance
4 17 REM, Stand A2l —  Guns N’ Roses, Patience
5 19 Milli Vanilli, Girl You Know It's Tru 22 23 Breathe, Don't Tell Me Lies
6 16 Steve Winwood, Holding On 23 24 Bobby Brown, Roni
7 B Tone Loc, Wild Thinﬂ A28 — Tone Loc, Funky Cotd Medina
8 22 Was (Not Was). Walk The Dinosaur 25 EX  Chicago, You're Not Alone
9 23 Anita Baker, Just Because R —  Cher/Peter Cetera, After All
20 2] Breathe, Don't Teli Me Lies A —  Bon Jovi, I'll Be There For You
1 24 Chicago, You're Not Alone A —  Roy Orbison, You Got It
22 25 Crack Sky, Lost In America EX EX Tiffany, Radto Romance
3 21 Bangles, Eternal Flame
4 26 Roxette, The Look
5 29 Fine Young Cannibals, She Drives Me C
6 30 Deon Estus, Heaven Help Me . .
27 EX  The Belie Stars, Iko Iko (From 'Rain
A28 — Tone Loc, Funpk‘v Cold Medina
29 EX Rod Stewart, My Heart Can't Tell You (4
30 EX  Def Leppard, Rocket
: - |A’n_n Wllsvon EMRohin éangelv). Surrender
—  Poison, Your Mama Don't Dance . :
A — Bon Jovi, I'll Be There For You Columbus P.D.. Dave Robbins
2 Vanessa Williams, Dreamin’
4 Mike + The Mechanics, The Living Year
5 Debbie Gibson, Lost In Your Eyes
7 Ann Wiison & Robin Zander, Surrender
8 Willi Vanilli, Girl You Know It's Tru
6 1 Paula Abdul, Strai%m Up
7 3 New Kids On The Block, You Gol It (Th
8 13 Chicago, You're Not Alone
13 1; |§h_eena sasto’rz The l%ove‘r II)n Me
- Ri oison, Your Mama Don’t Dance
Atlanta P.D.: Rick Stacy 11 6 Rick Astley, She Wants To Dance With
1 2 Debbie Gibson, Lost In Your Eyes 1 14 Guns N’ Roses, Paradise City
2 3 Sheena Easton, The Lover in Me 13 18  Bangles, Eternal Flame
3 1 Paula Abdul, Straight Up 1 16  Breathe, Don't Tell Me Lies
4 4 Samantha Fox_| Wanna Have-Some Fun 15 21 Was &Nol Wa? Walk The Dinosaur
5 5 New Kids On The Block, You Got It (Th 16 10 Tone Loc, Wild Thing
6 6 Tommy Page, A Shoulder To Cry On 17 19 Bobby Brown, Roni
7 7 Roxette, The Look 18 25 Eddie Money, The Love in Your Eyes
8 9 Rod Stewart, My Heart Can't Tell You 139 23 Roxette, The Look
s 10 Rog Orbison, You Got It 20 22 Kenay 6, We've Saved The Best For Las
10 11 REM, Stand 21 24 Kon Kan, | Beﬁ Your Pardon
11 14 Bangles, Eternal Flame 22 2 Rod Stewart, My Heart Can't Tell You
12 13 WMilli Vanilli, Girl You Know It's Tru 23 27 Sweet Sensation (With Romeo J.D.), Si
13 18 Bobby Brown, Roni 24 29 Martika, More Than You Know
14 20 Tone Loc, Funky Cold Medina 25 31 REM, Stand
15 16 Bette Midier, Wind Beneath My wirzs’ ( 26 28 Erasure A Little Respect
16 12 Ann Wilson & Robin Zander, Surren A7 — Domg , Soldier Of Love
17 17 Buran Duran, All She Wants Is 28 30 Roy Orbison, You Get It
18 13 Anita Baker, Just Because 29 32 Anita Baker, Just Because
13 8 Breathe, Don't Tell Me Lies 30 33 Animotion, Room To Move
20 15 Edie Brickelt & New Bohemians, what | A31 — Tone Loc, Funky Cold Medina
21 24 Vixen Cryin’ 32 34 Karyn White, Superwoman
2 21 Martika, More Than You Know A33  —  Michael Oamian, Rock On
Z3 25 Kenny G, We've Saved The Best For Las AM  —  Deon Estus, Heaven Help Me
28 26 Luther \/andross,_She Won't Tailk To Me A3S — Thirty Eight Special, Second Chance
2 28 Fine Young Cannibals, She Drives Me C
26 29 Deon Estus, Heaven Help Me
27 30 Kon Kan, | Beg Your Pardon
28 EX Figures On A Beach, You Ain't Seen No
29 EX Mina Sherry, Buffalo Stance ®
30 EX Cher/Peter Cetera, Alter All
A — Paula Abdul, Forever Your Girl
A —  The Belie Stars, lko tko (From 'Rain
: — Eon Jw'i‘ ”ll Bse Thg:;!d FoLr_kVou
—  Robbte Nevil, Somebody Like You q a
A Living Color, Cult Of Personality Phoenix P.D.: Bob Case
1 1 Debbie Gibson, Lost In Your Eyes
2 5 Milli vailli, Gtr! You Know I's Try
3 2 Paula Abdul, Straight Up
4 3 Bobby Brown, Roni
H R u 2 1 1'!;:5 ids I0)n ‘IYMMO Biock, You Got it (Th
\M“ oys, Dial Heart
3 100.7 FM 7 12 Bangles, Eternal Flame
21 HIT MUSIC STATION g g ¥h' eLLmn, vg‘%r;' The Children Cry
iami 2 one Lec, Wi in
Miami P.D. Steve Perun | 15 13 SarFire, Thinking Of-You
Paula Abdul, Straight Up 11 11 Kon Kan, ! Beg Your Pardon
Debbie Gibson, Lost In Your Eyes 1213 Martika, More Than You Know
Karyn White, §uperwoman 13 17 Fine Vouw Cannibals, She Drives Me.C
11 Mike + The Mechanics, The Living Year 14 15 Vanessa Williams, Dreamin’
5] Bobby Brown, Roni 15 19 Mike + The Mechanics, The Living Year
6 6 Samantha Fox | Wanna Have Some Fun 16 16 Ann Wilson & Robin Zander, Surrender
7 4 Tone Loc, Witd Thing 17 22 Bobby Brown, Every Littie Step
8 10 Will To Power, Fading Away 18 26 Tone Lo, Funk‘y Cold Medina
] Guns N’ Roses, Paradise Cit( 13 24 Synch, Where Are You Now?
10 14 Milk Vanilli, Girt You Know [I's Try 20 21 New Edition, Can You Stand The Rain
11 12 Sa-Fire, Thinking Of You 21 23 0Oino, 24/7
1 15 Ann Wilson & Robin 2ander, Surrender 22 25 Guns N Roses, Paradise City
1 13 Sheena Easton, The Lover In Me 23 28 Roxette, The Look
14 16 Anita Baker, Just Because 24 27 REM, Stand
1 19 New Kids On The Block, You Gol It (Th A25 —  Qonny Osmond, Soldier Of Love
16 18 Vanessa Williams, Dreamin’ 26 30 Stevie B, | Wanna Be The One
17 22 Kon Kan, | Beg Your Pardon 27 29 Deon Estus, Heaven Help Me
18 21 Information Society, Walking Away 28 EX Paula Abdvl, Forever Your Girl
19 2 Bangsles. Eternal Flame 29 EX Sweet Sensation i{wnh Romeo “)3' Si
20 23 Rod Stewart, M{ Heart Can't Tell You 30 EX Rod Stewart, My Heart Can't Tell You
21 Bon Jovi, Born To Be My Baby A — Tiffany, Radio Romance
22 28 Tone Loc. Funky Cold Medina A — Staged Real Love .
23 8  White Lion, When The Children Cry A — The Belle Stars, Iko Iko (From ‘Rain
24 26 Sweet Sensation (With Romeo J.D), Si EX EX  Will To Power, Fadin Away
25 30 Stevie B, | Wanna Be The One EX EX Enya, Orinoco Flow (Sail Away)
26 20  Sheriff, When I'm with You EX EX Animotion, Room To Move
21 EX  New Edition, Can You Stand The Ramn EX EX Breathe, Don't Tell Me Lies
28 29 Poison, Your Mama Don't Dance EX EX Anita Baker Just Because
29 24 Taylor Dayne, Don't Rush Me EX EX Boy Meets Gir, Bring Down The Moon
A0 — Fine You% Cannibals, She Drives Me C EX EX Carly Simon, Let The River Run (Theme
A — Roxette, The Look EX EX Cher/Peter te(era, After All
A — The Belle Stars, (ko Iko (From ‘Rain EX EX Karyn White, Superwoman
Saginaw P.D. Rick Belcher
1 & Guns N’ Roses, Paradise City
2 5 Mike + The Mechanics. The Living Year
3 2 Paula Abdvl, Straight Up
4 8 Chicago. You're Not Alone
S 10  Debbie Gibson. Lost in Your Eyes
6 1 Bon Jovi, Born To Be My Baby
7 3 Sheriff, when I'm with You
8 6 U2 Angel Of Harlem
9 7 M'W' All This Time
10 12 Ann Wiison & Robin Zander, Surrender
11 16 Breathe, Don't Tell Me Lies
12 11 Van Halen, Feels So
13 17 REM, Stand
14 15 Eddie Money, The Love In Your Eyes
15 18 Cinderella, The Last Mile
16 21 Poison, Your Mama Don't Dance
17 23 Sheena Easton, The Lover in Me
18 14 Bobby Brown, My Prerogative
19 22 Def Leppard, Rocket
A20 —  Roxette, The Look
A21 — New Kids On The Block, You Got It (Th
A22 — Winger, Seventeen

EETHRONING THE KING? For the first
time in recent memory, WBCN is not Bos-
ton’s dominant rocker. Classic rock WZLX,
one of the format’s first such outfits, tied
'BCN in the fall Arbitron book with a 4.8
12-plus overall, making it seventh overall
and in the top five among 25-49-year-olds.

But WZLX PD CIiff Blake isn’t celebrat-
ing. “We don’t gauge our success vis-4-vis
any single station in the market. When
[consultant] Gary Guthrie and [former
GM] David Meszaros debuted 'ZLX in late
1985, it wasn’t targeted toward any one
station or similar group of stations. They
just saw a demand for what we’re doing.

“Over the years, our listeners haven’t
just come from the album rockers like
WBCN and WAAF. We've also seen people
come our way from the oldies and AC sta-
tions, such as WROR, WVBF, and WMJX.
Obviously, we share cumes with WBCN.
But, then again, we share our 25-49 cumes
with [top 40] WXKS-FM,” says Blake.

While Blake says, “We spend a lot less
time monitoring the other stations in the
market than anybody else working in any-
thing resembling a rock format,” he also
thinks Boston radio has “a lot of stations
who've picked up on our features and
phrases—even if they were playing some
of the music before.

Billboards

CIliff Blake
WZLX Boston

Musically, WZLX concentrates on what
Blake calls “the golden decade of 1965-75.”
A recently monitored segment of mid-
mornings included Jimi Hendrix, ‘“‘All
Along The Watchtower”; the Yardbirds,
“Over Under Sideways Down”; the Who,
“Love Reign O’er Me"”; the Steve Miller
Band, “Take The Money And Run”; John
Lennon, “Imagine”; America, “Sandman”;
the Rolling Stones, “Happy”’; Quicksilver
Messenger Service, “Fresh Air”’; Tom Pet-
ty, “Don’t Do Me Like That”’; and the Trav-
eling Wilburys, “Last Night.” The last two
were that hour’s then-and-now feature.

That one current, incidentally, has been
a major point of discussion on WZLX, and
Blake now suggests that new classic out-
lets play currents from the beginning. “We
had already established ourselves as pure-
ly classic hits before we started easing in
currents, and there was a fair amount of
resistance. After a year and a half, we hit
one current every hour last Thanksgiv-
ing,” he says.

Blake has moved to regionalize WZLX as
well. “There’s a very strong loyalty to local
artists from our era, and that’s why we’ve
included Boston-area classic hits, or
BACHS.” Besides such obvious heavy-
weights as the J. Geils Band & Aerosmith,
Duke and the Drivers,
Pousette-Dart, Jonathan

You’ll hear 'BCN doing
‘Then & Now.’ They
picked that up from us,”
he says.

Unlike most classic
rockers, WZLX, which

‘It’s more of a
partnership’

Richman, and Livingston
Taylor fit this category.
Blake gives his people
leeway for jock choices
and requests. ‘“‘We’ve

bills itself as classic hits,

has a format competitor—the Curt Gowdy-
owned WCGY, which bills itself as classic
rock. Blake calls their positioning “more
imagined than real. They generally concen-
trate on more recent music—late "70s into
the early '80s—and it really sets us apart.”
WCGY currently has a 1.4 share 12-plus.

Blake says WZLX “rarely gets into the
major promotions games that go on around
here.” Outside of the usual ticket and al-
bum giveaways, 'ZLX has ventured into
some nontraditional areas. The station is
currently sponsoring ‘“The New Yankee
Workshop,” featuring ‘“This Old House”
carpenter Norm Abram for WGBH, the lo-
cal PBS outlet whose fund-raisers attract
many WZLX staffers’ time and voices.

Close listener contact is vital to his for-
mat, Blake says. “Though the music that
we play is a part of our listeners’ lifestyle
and heritage, it doesn’t always fit in the
way a station that is driven by current hits
does. In a lot of ways, it’s more of a part-
nership for us.

“Often, you don’t have to look too far for
new ideas because listeners are dying to
tell you. Qur ‘“Three For Thursday’ feature,
which we had dismissed as old hat, came
from repeated listener suggestions, as
have a number of our newer, experimental
shows on weekends and late nights,” says
Blake, who, with GM Jerry Charm, does a
weekly, on-air ‘Ask The Manager’ session.

discovered that listeners
react well to the different personalities of
the DJs.” Jocks might, for example, choose
feature cuts from albums released on that
day. At this writing, the 18th anniversary
of Elton John’s “Goodbye Yellow Brick
Road” was imminent, and Blake planned to
divvy out complete album sides to each
jock.

A native of suburban Haverhill, Mass.,
Blake was production director at album
WAAF before spending 6!/, years as PD at
WFTQ ““14Q” Worcester, Mass. He then’
worked at country outlets WZZK Birming-
ham, Ala.; WBCS Milwaukee, WMZQ
Washington, D.C., and KFKF Kansas City,
Mo., before Sconnix transferred him to
WMXJ Miami and his first experience with
a classic hits outlet. It was at WMXJ that
Blake met Gary Guthrie, who led him to
Boston in 1977.

More than anything else, Blake thinks
his variety of experiences has made him
“push the edges of the format. Country ra-
dio can be pretty stale, and I’ve learned to
keep testing the waters. We're working on
a number of new shows right now. A folk
show on Sunday mornings, ‘Southern Fried
Rock,” and ‘This Is The Modern World,’ a
new music classics show. It’s this kind of
experimenting that’s really fun. We put
something together and give it a shot. If it
doesn’t work, well, then we get all excited
about something new.” DAVID WYKOFF
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King Jay Way. BMI hosted a celebration in Los Angeles for Jay King, the band
La Rue, and King's RCA-distributed Jay King Records. At the party, from left,
were RCA VP Skip Miller, BMI associate director Dexter Moore, La Rue's Alex
Hill and Bobbi Sanders, King, Jacque La Rue, and Donnie Woodruff.

BY JANINE C. MCADAMS

NEW YORK Strong, young
voices, lifted in choir-style harmo-
ny, sing: “Raise your voices, keep
on singing to the drums, the drums
of Africa music...”

The lyrics are from “Sarafina!,”
the Tony Award-winning Broad-
way musical that features a cast of
black South African students re-
enacting their experiences in the
"70s at Soweto’s progressive Mor-
ris Isaacson High School, where

MEMBERS OF THE BLACK music community on
both sides of the Atlantic recently protested the poli-
cies of major music award shows, but used very dif-
ferent approaches.

Members of the rap community, particularly people
involved with Rush Management, resented the fact
that, despite the addition of a rap category, no rap art-
ists would be allowed to perform on camera. That two
of their artists, L.L. Cool J and the eventual Grammy
winner Jazzy Jeff & the Fresh Prince, were nominees

just added fuel to their

fire. Jeff & Prince were
supposed to be present-

ers on the Grammy

broadcast, but Rush de-
cided to have both boy-
cott the broadcast and, in
fact, attempted to get all
the other nominees to do
the same. )

Award presenter Kool
Moe Dee and his manag-
er, LaVaba, felt they
could lodge a protest on the show via a rap and still
take advantage of the exposure that a Grammy broad-
cast provides. There was some conflict between the
two management teams over the proper strategy, but
Moe Dee stood his ground and was quite effective,
both on the broadcast and in the interview rooms
backstage, in stating the case for rap exposure.

Meanwhile, Rush publicity director Bill Adler says,
“We’re very pleased with the way things turned out.
We don’t for a minute regret having to boycott the
Grammys.” He did add, “We intend to spend as much
time as it takes in 1989 arranging for our artists and
producers to join the academy.”

There was anarchy in the U.K., both over the
BRITS (British Phonographic Industry) awards
broadcast and the lack of black British nominees in
the awards categories. Black musicians felt they were
unfairly represented in these British Grammys. In re-
sponse, the Voice, the U.K.’s biggest black weekly,
sponsored a black music award. A team of radio, tele-
vision, and music folks selected nominees in 11 catego-
ries, who were then announced in the Voice’s pages.
Over a three-day period, a thousand folks phoned the
paper to vote.

The results are a fascinating barometer of the dif-
ferences between African-American popular music
and that being made by black Brits. Best male singer
was Maxi Priest, a mellow R&B-influenced reggae
artist, while the high-energy dance artist Yazz won as
best female singer. Another soft-edged reggae act,
Aswad, won best-group and best-album award for
“Distant-Thunder.”

The best single was a tie between two artists just
being introduced here, Roachford on Epic and the
Pasadenas on Columbia. Roachford, a keyboardist/
singer, writes very mainstream pop, with R&B and
rock elements. His award-winning single, “Cuddly
Toy,” sounds like it could have been composed by Hall
& Oates. The Pasadenas’ “Tribute,” which is already

by Nelson George

U.K. Paper Launches An Alternative Black Music Award
Grammys, BRITS Draw Fire Over Policies

making headway with pop radio, is a self-conscious
tribute to old soul styles, particularly “the Philly
sound.” The group is clearly trying to tap into the kind
of retro-nouveau attitude Terrence Trent D’Arby (a
big fan of the group) utilizes.

The reggae winners were Frankie Paul and San-
dra Cross, while saxophonist Courtney Pine, long the
U.K.’s best-known black instrumentalist, won the jazz
award. In the international category, the Voice read-
ers went for Anita Baker and Bobby Brown; the lat-

N . ter is a surprise since Lu-
ther Vandross is im-
mensely popular there.
One hopes that this
award will be institution-
alized since black British
pop music is not simply
growing, but is begin-
ning to manifest a musi-
cal diversity that is, in
some ways, wider than
what’s on the American
scene.

BILLBOARD introduces the Hot Rap Singles chart
in this issue (see page 27). It is an acknowledgement of
how important rap has become to the record industry
since its development in the mid-'70s.

SHORT STUFF: From Ruby Turner’s album of Mo-
town covers on Jive comes the single “Nowhere To
Run” ... Two sets of identical twins manage artists
on Arista Records: Leonia & Leona Lloyd handle the
affairs of Kiara, while Taharga & Tunde-Ra Aleem
(who record for Atlanta) manage Too Nice ... Mid-
night Starr is on its second trip to Japan within three
months. It did so well there during December (12 sold-
out performances) that it was invited back by local
promoters ... Mica Paris, Britain’s hottest female
soul singer, makes her American debut with the single
“My One Temptation” from her Island album, “So
Good.” The B side, “Wicked,” though not on the al-
bum, is worth hearing since it was supervised by vet-
eran R&B producer/writer Leon Ware . .. Shanachie
Records is marketing four home videos about Third
World music under the “Beats Of The Heart”” banner.
All four programs aired previously on PBS. They are
“Rhythm Of Resistance: Black South African Music,”
“Roots, Rock, Reggae: Inside The Jamaican Music
Scene,” “Konkombe: The Nigerian Pop Music Scene,"
and “Salsa: Latin Pop Music In The Cities.” For more
information, call 201-579-7763 . . . Cheryl “Pepsii” Ril-
ey is on the road opening for Keith Sweat ., . GUY’s
debut album is nearing platinum . ., Just-Ice’s latest
Sleeping Bag album is called ‘“The Desolate One” and
is produced by KRS-1. In addition, Heavy Dee makes
a cameo appearence on a track, rapping with Just-Ice
and KRS ... Ashford & Simpson, Branford Marsa-
lis, and Michael Jackson publicist Bob Jones are be-
ing honored with the World Institute of Black Com-
munications’ Pioneers of Excellence Award March 14
in New York. Contact 212-586-1771,

raids and murders of teens by the
police occurred as often as history
lessons. The message of those lyr-
ics and, indeed, the play—to per-
sist in the struggle to free South
Africa from the oppression of
apartheid—is the personal credo
of the musical’s 33-year-old
author/director/songwriter,
Mbongeni Ngema.

Ngema, a native of Natal, South
Africa, a township near Johannes-
burg, has just released his first
U.S. album, “Time To Unite,” on
Island’s Mango label. Not only did
Ngema write most of the album
material, he showcases his skills
on keyboard, bass, flugelhorn, and
acoustic guitar while producing
the project. The album features
vocals by “Sarafina!”’ cast mem-
bers and trumpet solos from Hugh
Masekela, who contributed songs
to “Sarafina!” Like the play, the
album offers a collection of En-
glish and Zulu-language songs re-
volving around South African his-
torical, political, and social
themes. The music itself is rooted
deep in the musical tradition of
mbaganga, a lilting, guitar-and-
keyboard-driven swing form em-
bellished with tight vocal harmo-
nies and intricate horn riffs.

“The main theme of ‘Time To
Unite’ is that it’s about time people
united to address the problems in
South Africa,” says Ngema. “I'm
committed to change, to bettering
the lives of the people and raising
people’s consciousness. Of course,
racism is the problem of the whole
world.”

As for the future, Ngema says,

Ngema Wrote The Award-Winning ‘Sarafina!’

S. African Playwright Bows Album

“We're planning to bring a few
musicians from South Africa and
then work up a tour.” A tentative
schedule of summer dates around
the country is lined up to support
the album, but with a crush of oth-
er musical and theatrical projects
upcoming for the artist, Mango is
counting on college and alterna-
tive radio and in-store play at spe-
cialty music dealers to create sales
for “Time To Unite.”

In his seven years since coming

‘It's about time
people united’

to New York with his play “Woza
Albert!,” performed at New
York’s Lincoln Center, the play-
wright/musician has carved out a
busy career. His second U.S.-per-
formed musical about black life in
South Africa, “Asinamali” (‘‘We
Have No Money”’), was part of Lin-
coln Center’'s Woza Africa! series
in 1985. Then came “‘Sarafina!,”
which proved so popular that its
Lincoln Center run was extended
before it was finally moved to
Broadway in January 1988, where
it still plays to enthusiastic audi-
ences. The musical has had a pro-
found effect on critics and the pub-
lic; recently, NBC aired a TV spe-
cial about the musical and its
performers. RCA Victor has re-
leased the original cast recording,
and a film documentary, ‘““The
Voices Of Sarafina!,”’ will be re-
leased theatrically in 28 U.S. cities

(Continued on next page)
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Washington P.D.: Beej Steele

Guy, T
Vanessa
LeVert, Just Coolin

Milli Vanili, Girl You Know It's True
The Boys, Lucky Charm
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Freddie’s Golden Touch. Freddie
Jackson made his acting debut on
TV’'s “Golden Girls” Feb. 18, playing a
piano bar singer who attracts the
attention of “Golden Girl” Estelle
Getty (pictured at left).

Billboard has revised
its Hot Black Singles
chart radio reporter
panel based on
the fall Arbitrons
... See page 19

~ BY EVELYN McDONNELL

NEW YORK Darryl Pierce and
Dwayne Simon, the two members
of the Los Angeles-based L.A. Pos-
se production team, and L.A. Posse
Productions Inc. are suing Michael
“Mikey D” Doe and Sleeping Bag
Records in New York over use of
the name L.A. Posse.

The suit, filed in U.S. District

Court in New York Feb. 8, charges
Doe and Sleeping Bag with false
designation of origin and represen-
tation of services, trademark in-
fringement, unfair competition,
and dilution of the trademark’s rep-
utation. It asks for an injunction
against use of the name L.A. Posse
by the defendants and estimated
damages of more than $50,000.
Pierce, Simon, and Bobby ‘“Bob-

cat” Erving produced L.L. Cool J's

1987 “Bad” album as the L.A. Pos-
se. Erving has since left the group.
According to the suit, L.A. Posse
has produced and performed with
numerous other rap performers
and ““acquired a reputation for
high-quality work and developed
substantial goodwill in connection
with their work as music producers
and performers.”

L.A. Posse Name Leads To Gross-Gountry Suit

The suit says Pierce & Simon
have signed a production and re-
cording agreement with Atlantic
Records that includes at least one
album by a group called L.A. Posse
and including Pierce & Simon as
musicians,

Sleeping Bag Records released a
single by Mikey D & L.A. Posse in
1987 and are planning to release an
album, according to the suit.

S. AFRICAN PLAYWRIGHT BOWS NEW ALBUM

(Continued from preceding page)

March 24.

“I was surprised at the success
of ‘Sarafina!,’ but I knew it would
do well because you always know
when you have done something
good—you feel it before it ever
goes out. But I did not know that it
would be this successful,” Ngema
says. “The movie is out and the rec-
ord album is out, so it keeps go-
ing.”

According to Ngema, Quincy
Jones has asked him for contribu-
tions to his next album. In the
meantime, plans are under way for
Ngema to produce an album by the
South African band the Soul
Brothers, as well solo albums by
two female cast members from
“Sarafina!” Ngema is currently
working on a new musical, “Town-
ship Fever,” that will fulfill his in-

formal agreement with Lincoln
Center to present works every few
years.

The new show, which its creator
describes as “‘a different concept,
bringing together South Africans
and African-Americans,” is due to
be staged in 1990. Ngema says,
“I'm asking Stevie Wonder to do
like two songs and talking to Dan-
ny Glover and Denzel Washington
to feature in that production.”

The latest and most interesting
development in Ngema’s career is
his plan to film “Sarafina!” in Zim-
babwe in early 1990, possibly as a
cable-TV special. At press time,
negotiations were in progress with
director Spike Lee and his 40 Acres
And A Mule Filmworks company
to undertake production.

United For Right. New York and Los Angeles rappers participated in making
the video for *‘Self-Destruction,” an anti-black-on-black-crime project recorded
by an all-star team of rappers. Among those at the video shoot in Harlem, New
York, were (front row) Young M.C. and Tone Loc from Los Angeles; (back row)
Kool Moe Dee, Ms. Melodie, KRS-1, and Doug E. Fresh.
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THIS WEEK BILLBOARD introduces the Hot Rap Singles chart (sto-
ry, page 3; chart, page 27). Prior to the development of this feature,
some industry professionals debated the need for a chart that might sep-
arate rap from mainstream black music. However, rap has had tough
going on that chart, which is based on radio and retail reports. While this
may be an equitable equation for R&B singles, it presents a problem
when trying to reflect the success of rap singles, since many black/ur-
ban radio stations will not play or report rap records. So, despite strong
sales, the only rap single to make it to No. 1 on the black chart is “I Need
Love,” a rap ballad by L.L. Cool J. (Def Jam). Three other rap singles
peaked at No. 4, even though they were strong sellers: “The Show,” by
Doug E. Fresh (Reality) reportedly sold 550,000; “Wild, Wild West” by
Kool Moe Dee (Jive) reportedly sold more than 300,000 units; and
“Friends/Five Minutes of Funk” by Whedini (Jive) reportedly sold be-
tween 300,000 and 400,000 units.

This year’s first Grammy winner in the rap category, D.J. Jazzy Jeff
& The Fresh Prince, (Jive) sold more than 500,000 units of ‘“Parents
Just Don’t Understand” yet peaked at No. 10. Tone Loc¢’s “Wild Thing”
(Delicious Vinyl) peaked at No. 3; it was prevented from reaching No. 1
because only 71 of the 93 reporting stations would list the record, even
though it has been certified double platinum. Similarly, Run-D.M.C. re-
portedly sold more than 500,000 on “Walk This Way’’ (Profile) and
peaked at No. 8. All three records received pop radio play and chart ac-
tion, which helped produce strong sales. Black/urban radio, while com-
ing under one banner, is a diversified format, ranging from stations that
play almost all rap, such as KDAY Los Angeles, to WVAZ Chicago, a
black adult contemporary station. Added to the fact that rap records
have traditionally sold without radio play, the retail-based Hot Rap Sin-
gles Chart will finally provide a fair and accurate means of measuring
rap success.

THE FIRST NO. 1 single on the new rap chart is “Self-Destruction” by
The Stop The Violence Movement (Jive). The song also moves 49-37 on
the Hot Black Singles chart with 28 of the 99 stations reporting. The
song’s movement on this chart has been largely based on increases from
sales, but has shown only modest gains at radio.

I.EVERT FEATURING HEAVY D pulls up this week to No. 1 with
“Just Coolin’ ”(Atlantic), in its seventh week on the singles chart. This
record has been a programmers’ pick since the release of the album and
| may have diverted airplay from the first single, “Pull Over,” which
peaked at No. 2. Milli Vanilli continues to look strong with “Girl You
Know It's True” (Arista) at No. 3. The single has been certified gold
Milli Vanilli’s strong sales have followed airplay in many formats, in-
cluding top 40 and crossover. By contrast, Levert initially developed its
strength from a black/urban base.

I.OOKS CAN BE DECEIVING: Six records debut in the 90s this week.
However, all of these records are reported by a third of the panel, far
more than the minimum debut requirement of 10.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL

ADDS ADDS ADDS ADDS ON
13 REPORTERS 33 REPORTERS 53 REPORTERS 99 REPORTERS

REAL LOVE

JODY WATLEY mca 10 24 24 58 62
TRIBUTE (RIGHT ON)

THE PASADENAS coLumsia 2 10 21 33 53
IF I'M NOT YOUR LOVER

AL B. SURE! waRNER BROS. 3 9 16 28 38
BUCK WILD

E.U. virain 2 6 18 26 30
BABY ME

CHAKA KHAN waRNER BROS. 3 7 15 25 44
| LIKE

GUY mca 3] 5 14 22 42
START OF A ROMANCE

SKYY atLanTIC 2 5 11 i8 78
YOU LAID YOUR LOVE ON ME

GERALD ALSTON motown 0 4 14 18 66
ARE YOU LONELY TONIGHT

CONSTINA coLumBia 1 3 14 18 25
CRUCIAL

NEW EDITION mca 1 3 13 17 83

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

“ARE YOU LONELY TONIGHT." THE FIRST PROPOSITION
FROM HER SASSY DEBUT AL3UM, " CONSTINA......

COLUMBIA RECORDS-RADIO AND RETAIL'S BEST FRIENDI

Preduced by Reggie Lucas.  Manazement: JG Ev-=rprises. Lid.
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DEF DANES
spuy's Best Friend

TALKOF THE TOWN

Featuring RODY \|I\L“E1"
“pgubie Your pieasure

gp0 7518

5308 Dcrr\'.Avcnuc, Agoura Hills, CA 91301 ¢ (818) 889-9022 ¢ FAX: (818) 889-0155

FOR WEEK ENDING MARCH 11, 1989

Billboard. Hot Black Singles SALES & AIRPLAY..

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.

x x

SALES 2 AIRPLAY %

of|5E o t2
(28| TIME ARTIST  [B8| |[Z£|38| TIMLE ARTIST (28
1 | 2 | STRAIGHT UP PAULA ABDUL | 2 1[3 | JUST COOLIN LEVERT FEAT HEAVYD | 1

2 | 7 | GIRL YOU KNOW IT'S TRUE MILLI VANILLI | 3 2 | 5 | GIRL YOU KNOW IT'S TRUE MILLI VANILLI | 3

3 |8 | JUST COOLIN' LEVERT FEAT. HEAVYD | 1 3 | 6 | CLOSER THAN FRIENDS SURFACE | 4

4 |1 [ JUST BECAUSE ANITA BAKER | 5 4 | 2 | STRAIGHT UP PAULA ABDUL | 2

S [11 | CLOSER THAN FRIENDS SURFACE | 4 S | 8 | LUCKY CHARM THE BOYS | 6

6 |9 | SKINI'MIN CAMEO | 9 6 [12 | ALL | WANT IS FOREVER _ JAMES TAYLOR/REGINA BELLE | 12

7 13 | WILD THING TONE LOC | 14 7 19 | YOU AND | GOT A THANG FREDDIE JACKSON | 7

8 |15 | LUCKY CHARM THE BOYS | 6 8 | 7 | BEING IN LOVE AIN'T EASY SWEET OBSESSION | 10

9 | 6 | DREAMIN VANESSA WILLIAMS | 15 9 |13 | JOY AND PAIN DONNA ALLEN | 8

10 [ 17 | JOY AND PAIN DONNA ALLEN | 8 10| 1 | JUST BECAUSE ANITA BAKER | 5
11 |19 | YOU AND | GOT A THANG FREDDIE JACKSON | 7 11 [ 16 | GIRL | GOT MY EYES ON YOU TODAY | 13
12| 4 | SO GOOD AL JARREAU |23 12 | 14 | MORE THAN FRIENDS JONATHAN BUTLER | 11
13 [ 13 | HEAVEN BEBE & CECE WINANS [ 19 13 [15 | STRUCK BY YOU THE BAR-KAYS | 16
14 | 18 | MORE THAN FRIENDS JONATHAN BUTLER | 11 14 [17 | ILL BE THERE FOR YOU ASHFORD & SIMPSON | 17
15 | 12 | SNAKE IN THE GRASS MIDNIGHT STAR | 22 15|20/ 4v VESTA | 20
16 [ 24 | BEING IN LOVE AIN'T EASY SWEET OBSESSION | 10 16 | 24 | AFFAIR CHERRELLE | 25
17 [ 14 | TEENAGE LOVE SLICK RICK | 21 17 123 | REAL LOVE EL DEBARGE | 24
18| 5 | TEDDY'S JAM GUY |26 18| 4 | SKINIMIN CAMEO | 9
19 | 23 | ME, MYSELF AND | CHERYL 'PEPSII' RILEY | 18 19 |28 | EVERY LITTLE STEP BOBBY BROWN | 30
20 | 26 | GIRL | GOT MY EYES ON YOU TODAY |13 20 | 18 | ME, MYSELF AND | CHERYL 'PEPSII RILEY | 18
21 |34 | I'LL BE THERE FOR YOU ASHFORD & SIMPSON | 17 21 |32 | LOVE SAW IT KARYN WHITE | 32
22 | 27 | STRUCK BY YOU THE BAR-KAYS | 16 22 |30 | WE'VE SAVED THE BEST FOR LAST KENNY G | 27
23 [31 | ALL | WANT IS FOREVER  JAMES TAYLOR/REGINA BELLE | 12 23 | 27 | ANOTHER WEEKEND FIVE STAR | 29
24 |10 | GET ON THE DANCE FLOOR  ROB BASE & D.J. E-Z ROCK | 34 24 | 26 | WITH EACH BEAT OF MY HEART STEVIE WONDER | 28
25|20 [ THIS TIME KIARA (DUET WITH SHANICE WILSON) ! 33 25 |10 | DREAMIN VANESSA WILLIAMS | 15
26 | 22 | SUPERWOMAN KARYN WHITE | 42 26 | 36 | SLEEP TALK ALYSON WILLIAMS | 35
27 |16 [ I'M GONNA GIT YOU SUCKA THE GAP BAND | 46 27 | 34 | MORE THAN PHYSICAL CHRISTOPHER MAX_| 40
28 |39 | THAT'S THE WAY LOVE IS TENCITY [31 28— | 24/7 DINO | 36
29 |21 | STILL IN LOVE TROOP | 39 29 | 11 | WILD THING TONE LOC | 14
30384V VESTA | 20 30 | — | CRUCIAL NEW EDITION | 47
31 | 37 | SELF-DESTRUCTION THE STOP THE VIOLENCE MOVEMENT | 37 31 [ 25 | TEENAGE LOVE SLICK RICK | 21
32 [ — | WE'VE SAVED THE BEST FOR LAST KENNY G | 27 32 |40 | LIFE LOOSE ENDS | 45
33 |33 [ FIND AN UGLY WOMAN CASH MONEY & MARVELOUS | 49 33 | — | IMAGINE TRACIE SPENCER | 41
34|25 | SHE WON'T TALK TO ME LUTHER VANDROSS | 53 34 | — | SOMETHING'S GOT A HOLD ON ME RADIANT | 44
35129 | GENTLY READY FOR THE WORLD | 52 35 | — | ROLLIN' WITH KID ‘N PLAY KID "N PLAY |38
36 | 28 | CAN YOU STAND THE RAIN NEW EDITION | 57 36 | — | START OF A ROMANCE SKYY |51
37 | — | REAL LOVE EL DEBARGE | 24 37 {35 | FROM PAIN TO JOY BETTY WRIGHT | 43
38 | 35 | TWIST AND SHOUT SALT-N-PEPA | 61 38 | — | MOVE ON YOU - LATEASHA | 48
39 | — | WITH EACH BEAT OF MY HEART STEVIE WONDER | 28 39 | — | LOVESICK Z'LOOKE | 50
40 | 30 [ WE WANT EAZY EAZY-E |70 40 | — | THAT'S THE WAY LOVE IS TENCITY |31

©Copynght 1989, Biliboard Publications, Inc. No part of this publication may be reproduced, stored in any retneval System. or transmitted. in any form or by any means. electronic, mechanical, photocopying,

recording, or otherwise. without the prior written permission of the publisher.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

24/7 (Onid, BMI) CPP

4 U (Captain Z, ASCAP/Black Lion, ASCAP)

AFFAIR (Flyte Tyme, ASCAP/Tunesmith, BMI/Avani
Garde, ASCAP)

ALL BECAUSE OF YOU (March 9, ASCAP/Almo,
ASCAP/Sac-Boy, ASCAP/MCA, ASCAP/Unicity,
ASCAP) CPP

ALL | WANT IS FOREVER (FROM TAP") (Realsongs,
ASCAP)

ANOTHER WEEKEND (SCS, BMI)

ARE YOU MY BABY (Girl Brothers, ASCAP)

BABY ME (Billy Steinberg, ASCAP/Makiki,
ASCAP/Knighty-Knight, ASCAP)

BEING IN LOVE AIN'T EASY (Bush Burnin’, ASCAP/La
Love Lane, ASCAP)

BIRTHDAY SUIT (TSP, ASCAP/Triple Star, BMI) CPP
BUCK WILD (JU House/Syce "M’ Up, ASCAP)

CAN WE TALK ABOUT IT? (Henstone,
BMI/Musicworks, BMI)

CAN YOU STAND THE RAIN (Fiyte Tyme, ASCAP)
CLOSER THAN FRIENDS (Colgems-EMI, ASCAP)
THE CLUB (Allen/Lewis, ASCAP/Sign Of The Twins,
ASCAP)

CRUCIAL (Flyte Tyme, ASCAP)

CUTTIE PIE (Musicworks, BMI/Henstone, BMI)
DAYS LIKE THIS (Kear, BMI/Hip Trip, BMI)

DON'T TAKE MY MIND ON A TRIP (Cal-Gene,
BMI/Virgin Songs, BMI)

DREAMIN' (Jobete, ASCAP/Depom, ASCAP) CPP
EVERY LITTLE STEP (Kear, BM1/Hip Trip, BM1)
FIND AN UGLY WOMAN (Beach House, ASCAP/Fresh
Jazz, ASCAP)

FLOAT ON (Duchess, BMI)

FROM PAIN TO JOY (Miami Spice, ASCAP)

GENTLY (MCA, ASCAP/Unicity, ASCAP/Barron,
ASCAP/Ready Ready, ASCAP/Trixie Lou, BMI)

GET ON THE DANCE FLOOR (Protoons, ASCAP/Hikim,
ASCAP)

GIRL | GOT MY EYES ON YOU (Cal Gene, BMI/Virgin
Songs, BMI) CPP

GIRL YOU KNOW IT'S TRUE (MCA, ASCAP/Two
Pieters, BMI)

GIVE IT HERE (Varry White, ASCAP/Word Life,
ASCAP/Longitude, BMI)

HEAVEN (Yellow Elephant, ASCAP/Edward Grant,
ASCAP/Benny's Music, BMI)

HIGH ROLLERS (Colgems-EMI, ASCAP/Rhyme
Syndicate, ASCAP)

| LIKE (Cal-Gene, BMI/Virgin Songs, BMI)

+ WANNA HAVE SOME FUN (Forceful, BMI/Wiliesden,
BMI)

| WANT TO BE YOUR LOVER (Bush Burnin’,
ASCAP/Donesna, ASCAP/Lisandrea, ASCAP)

IF I'M NOT YOUR LOVER (SBK April, ASCAP/Across
110th Street, ASCAP/Zomba, ASCAP/Donfil,
ASCAP/Cal-Gene, BMI)

I'LL BE THERE FOR YOU (Nick-O-Val, ASCAP) CLM
FLL TAKE YOU THERE (Cold Chillin', ASCAP/Irving,
BMmI) Cpp

97
45
n

92
2

51

69

I'M GONNA GIT YOU SUCKA (United Lion, BMI)
IMAGINE (SBK Blackwood, BMI/Lenono, BM1)

IN THE MOOD (Kear, BMI/Hiptrip, BM1/Chic, BMI)
IT'S ONLY LOVE (Mayplace, BMI)

JOY AND PAIN (Amazement, BMI)

JUST BECAUSE (O’Hara, BM1/Texascity, BMI/L'il
Mama, BMI/Music Corp. Of America, BMI/Avid One,
ASCAP)

JUST COOLIN' (Trycep, BMI/Ferncliff, BMI/Willesden,
BMI/SBK April, ASCAP/Across 110th Street,
ASCAP/Way To Go, ASCAP)

LET ME PUSH IT TO YA (Harrindur, BMI/Noisneta,
BMI)

LIFE (Virgin, ASCAP/MCA, ASCAP/Brampton, ASCAP)
CPP

LIFE IS...TOO SHORT (Willesden, BM1)

LOVE DUES (Coopick, ASCAP/Craigland, ASCAP)
LOVE SAW T (Kear, BMI/Hip Trip, BMI/Green Skirt,
BMI)

LOVESICK (Pure Delite, BMI/Bright Light, BM1)
LUCKY CHARM (Hip Trip, BMI/Kear, BMI/Gregorian
Chance/PSO Ltd., ASCAP) CPP

MAKE MY BABY HAPPY (Bush Burnin’, ASCAP)

ME, MYSELF AND | (Forceful, BMI/Willesden, BM1)
MORE THAN FRIENDS (Zomba, ASCAP)

MORE THAN PHYSICAL (Mike Chapman, ASCAP)
MOVE ON YOU (Rawsome, ASCAP/Cayman,
ASCAP/Beatseekers, ASCAP)

NAJEE'S NASTY GROOVE (Bush Burnin',
ASCAP/Kahri, ASCAP/Najee, ASCAP)

NEVER SAY GOODBYE TO LOVE (Rene Moore, ASCAP)
NEVER TOO LATE (Harrindur, BMI/Tortoise Feather,
BMI/Thorsong, BMI)

NOTICE ME (Tipper, ASCAP/Robi-Rob)

REAL LOVE (Jobete, ASCAP) CPP

REAL LOVE (SBK April, ASCAP/Ultrawave,
ASCAP/Rightsong, BMI)

ROLLIN' WITH KID 'N PLAY (Hittage/Turnout Bros,
ASCAP)

ROMEO AND JULIET (Def Jam, ASCAP/Add More,
ASCAP)

RON! (Kear, BMI/Hip Trip, BMI) CPP
SELF-DESTRUCTION (Zomba, ASCAP/Willesden, BMI)
SHE WON'T TALK TO ME (SBK April, ASCAP/Uncle
Ronnie's, ASCAP/SBK Blackwood, BMI/Huemar, BMI)
SKIN I'M IN (All Seeing Eye, ASCAP/PolyGram,
ASCAP)

SLEEP TALK (Def Jam, ASCAP/Slam City, BMI/Rush
Groove, ASCAP)

SNAKE IN THE GRASS (Hip Trip, BMI/Jig-A-Watt
Jams, BMI) CPP

SO GOOD (Chappell, ASCAP/Abacus,
ASCAP/Intersong-USA, ASCAP/Palancar, ASCAP)
SOMETHING'S GOT A HOLD ON ME (Catch The Glow,
ASCAP/SBK April, ASCAP/Science Lab, ASCAP)
START OF A ROMANCE (Alligator, ASCAP)

STAY (Sac-Boy, ASCAP/MCA, ASCAP/Do, ASCAP/WB,
ASCAP/Siggy, BMI)

STICKS AND STONES (Rossway, BMI/Juby Laws,
ASCAP/Tuft Cookie, BM1)

STILL IN LOVE (Disguise, ASCAP/Black Lion,

21

i

ASCAP/Platinum Gold, ASCAP/Haynestorm,
ASCAP/Les Etoiles, ASCAP)

STRAIGHT UP (Virgin, ASCAP/Wolff, ASCAP) CPP
STRUCK BY YOU (Deronde Jay, BMI/Gale Warnings,
BMI/Slam City, BMI)

SUPERWOMAN (Kear, BMI/Hip Trip, BMI/Green Skirt,
BM1) CPP

TEDDY'S JAM (Cal-Gene, BMI/Virgin Songs,
BMI/Zomba, ASCAP) CPP

TEENAGE LOVE (Def American, BMI)

TELEPHONE LOVE (Dubplate Music)

THAT'S THE WAY LOVE IS (SBK April, ASCAP/Law
Man, ASCAP/SBK Blackwood, BMI/Rude Tymz,
BMI/Been Stung, BMI)

THIS TIME (Almo, ASCAP/Wun Tun, ASCAP) CPP
TOUGH ACT TO FOLLOW (Starpoint, BM1/Warner-
Tamerlane, BMI)

TRIBUTE (RIGHT ON) (CRGI, BMY)

TRUE OBSESSION (Two Tuff-Enuff, BMI/Kash,
ASCAP/Virgin, ASCAP)

TURN THIS MUTHA OUT (Bust-It, BMI)

TWICE THE LOVE (Glasshouse, BMI/Irving,
BMI/Jobete, ASCAP) CPP

TWIST AND SHOUT (Screen Gems-EMI, BMI/Robert
Mellin, BMI)

WALKING AWAY (Tommy Boy/INSOC, ASCAP)

WE WANT EAZY (Mash-A-Mug, BMI/island, BMI)
WE'VE SAVED THE BEST FOR LAST (Pardini,
ASCAP/Getfen, ASCAP/Matkosky/Chappell & Co.,
ASCAP/French Stuff)

(WHAT CAN | SAY) TO MAKE YOU LOVE ME (Flyte
Tyme, ASCAP/Avant Garde, ASCAP)

WILD THING (Varry White, ASCAP)

WITH EACH BEAT OF MY HEART (Jobete,
ASCAP/Black Bull, ASCAP) CPP

YOU AND | GOT A THANG (Amirful, ASCAP/Torin,
ASCAP)

YOU AND ME (Eye Of Madley, ASCAP/Carolyn White,
ASCAP/Keecho, ASCAP/Virginia G, ASCAP/Darwall,
BMI/Little Buzz, BMI)

YOU GOT IT (THE RIGHT STUFF) (Maurice Starr,
ASCAP/SBK April, ASCAP)

YOU LAID YOUR LOVE ON ME (SMB, BMI/Island,
BMI/Stanton's Gold, BMI/April Joy, BMI)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Wwarner Bros.

MSC Music Sales Corp.
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CASH MONEY & MARVELOUS
P “WHERE'S THE PARTY AT?" TLX-42016
featuring the hit single “FIND AN UGLY WOMAN''/
“THE MIGHTY HARD ROCKER" SLX-40143

1974 BROADWAY, N.Y. N.Y. 10023
PH: (212) 724-1440 ® FAX (212) 769-9558

=

JUST-ICE

LPRE-82010

“THE DESOLATE ONE”
. Now Shipping!

12"

TOO BADD
“TO THE MAX/IT'S MY TURN" @“Too BADD/CUMIN' UP"
FRE-80129 . next week! SLX-40144 . next week!

Billboard.
FOR WEEK ENDING
MARCH 11, 1989

©Copyright 1989, Billboard Publications, Inc

™ No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher

= x 8 Compiled from a national sample of retail store _50 50 47 20 NEW KIDS ON THE BLOCK @ CoLuMBIA 40985 (CD) HANGIN' TOUGH
2N %,& and one-stop sales reports. GD| 55 | — | 2 | k9 POSSE arstasses s 98) oy K-9 POSSE
g % E gé Cl’;ETL'i.LUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* TITLE 52 St 59 19 ST 27O M TEIBCINNER () SWEETIoBSESSIoN
* & N 0.1 * & 53 53 44 16 ROBERTA FLACK ATLANTIC B1916 (9.98) (CD) OASIS
1 1 1 24 | KARYN WHITE ® WARNER BROS. 25637 (8.98) (CD) 7 weeks at No. One KARYN WHITE @ W ! DE LA SOUL rowmy 801 101989 (D) 3 FEET HIGH AND RISING
2 2 2 35 BOBBY BROWN A’ MCA 2185 (6.98) (CDy DON'T BE CRUEL 55 60 57 8 ALEESE SIMMONS ORPHEUS 75601 /EMI (8.98) (CD) | WANT IT
3 3 4 35 GUY @ UPTOWN 42176/MCh (8.98) (D) GUY 56 52 50 16 THE REAL ROXANNE SELECT 21627 (8.98) (CD) THE REAL ROXANNE
4 | 4 | 3 [ 20| T™HEBOYSmoTown 6260 .98 D) MESSAGES FROM THE BOYS GD| 63 | 65 | 6 | VARIOUS ARTISTS panoisc 8802 558) 0 IAMI BASS WARS
| 6 | 7 | 19| mc HAMMER caprroL 0924 8.98) ey LET'S GET IT STARTED 8 | 49 | 48 | 35 | SIRMIXALOT @ NasTvMx70123(8.98) (CO) SWASS
6 | 5 | 5 | 19 | ANITABAKER a2etextra 0827 9.98) (cn) GIVING YOU THE BEST THAT | GOT 64 | 64 | 10 | CLARENCE CARTER Kcrsan 1032(8.98) (D) WEUSCFEREES
7 7 3 16 LEVERT ATLANTIC 81926 (9.98) (CD) JUST COOLIN 61 66 42 2 LIVEEE_W @ LUKE SKYYWALKER 101 (8.98) (CD) MOVE SOMETHIN'
10 | 13 | 10 | SLICK RICK DeF sam a0s13/coLumMBIA (D) THE GREAT ADVENTURES OF SLICK RICK 61 | 58 | 54 | 34 | BSratodcotuven o) O O O Dl SlBACK
9 9 9 35 NEW EDITION A MCA 42207 (8.98) (CD) HEART BREAK 62 57 49 13 SAMANTHA FOX @ JIVE 1150/RCA (9.98) (CD) | WANNA HAVE SOME FUN
10| 8 | 6 | 21 | LUTHER VANDROSS a epic s4308/E P, (cD) ANY LOVE 63 | 62 | 58 | 36 | TROOPATLANTIC 81851 (898) (D) LYo
11 | 14 | 10 | 14 | AL JARREAU REPRISE 25778/ WARNER BROS. (9.98) (CD) HEART'S HORIZON G 09 || 99 || ¢ || LA SUILIE ot gE o Sy o) AT AN SUITE
12 | 13 | 14 | 16 | EAZY-E ® rumiess 57 100/PRORITY (5.98) (@) TV 65 | 54 | 53 | 8 | SOUNDTRACK arista 8574 (8.98) (cD) I'M GONNA GIT YOU SUCKA
B121 14 | TODAY MoToWN 6261 (8.98) (CD) TODAY 66 | 5 [ 52 | 41 SADE A EPIC 44210/E.PA. (CD) STRONGER THAN PRIDE
19 | 31 3 TONE-LOC DELICIOUS VINYL 3000/ISLAND (8.98) (CD) LOC'ED AFTER DARK 67 | 67 | 61 | 16 | GERALD ALBRIGHT ATLANTICB1919 (8.98) (D) BERMUDA NIGHTS
15 | 15 | 15 | 16 | KID'NPLAY secect 21628 (8.98) <oy AT 688 | 72 | 74 | 8 | MRV RS o) GOTTA HAVE HOUSE-BEST OF HOUSE MUSIC VOLUME 2
16 | 11 | 12 | 23 | ROBBASE &D.J. E-Z ROCK ® PROFILE 1267 (8.98) (CD) (T TAKES TWO 78 | 81 | 34 | TYRONE DAVIS FUTURE 1003 8.98) FLASHIN' BACK
AD| 17 | 18 | 32 | PauLA ABDUL ® virain 90943 898 Dy FOREVER YOUR GIRL | 70 | 66 | 73 | 8 | RAY,GOODMAN &BROWN emi 90037 (9.98) (D) MOOD FOR LOVIN'
18 16 16 20 KENNY G A? ARISTA 8457 (9.98) (CD) SILHOUETTE @ 82 83 3 ALEXANDER O'NEAL TABU 44492/E.P.A. (CD) ALL MIXED UP
23 | 29 | 18 | SURFACE coLumein aa2s4 o) TN 2B LR |4 || iR THE WORLD'S GREATEST ENTERTAINER
@ 24 | 27 | 37 | VANESSA WILLIAMS WING 835 694/POLYGRAM (CD) THE RIGHT STUFF 73 | 59 | 62 | 12 | GEORGIO MOTOWN 6263 (8.98) (CD) GEORGIO
-‘21 18 20 14 GERALD ALSTON MOTOWN 6265 (8.98) (CD) GERALD ALSTON 74 73 n 8 LITTLE MILTON MALACO 7448 (8.98) (CD) BACK TO BACK
2 | 20 | 22 | 8 | CASHMONEY & MARVELOUS SLEEPING BAG 42016 (8.98) (CD) WHERE'S THE PARTY AT? 75 | 74 | 78 | 22 | READYFORTHE WORLD MCA 42198 (8.98) (CD) RUFF 'N' READY
23 | 25 | 26 | 25 | KIARAaRiSTA 8533 (8.98) (CD) TO CHANGE AND/OR MAKE A DIFFERENCE | 76 | 77 | 71 | 14 | THE7A3 GEFFEN 24209/WARNER BROS. (8.98) (CD) COOLIN'IN CALI
24 | 2 | 17 | 31 | FREDDIE JACKSON @ CAPITOL 48987 (9.98) (CD) DON'T LET LOVE SLIP AWAY @D| & | — | 2 | TENCITYaanTc 1935 8.98) D) FOUNDATION
25 26 21 19 CAMEO @ ATLANTA ARTISTS 886 002/POLYGRAM (CD) MACHISMO 78 71 67 35 BIG DADDY KANE COLD CHILLIN' 257 31 /WARNER BROS. (8.98) (CD) LONG LIVE THE KANE
26 | 21 | 23 | 20 | MIDNIGHT STAR SOLAR 72564/CAPITOL (8.98) (CD) MIDNIGHT STAR 9 | 80 | 35 [ NAJEEEM 90096 (9.98) (CD) DAY BY DAY
27 |2 24 | 2 CHERYL 'PEPSH’ RILEY COLUMBIA 44409 (CD) ME, MYSELF AND | 80 [ 81 68 16 ANGELA BOFILL CAPITOL 48335 (8.98) (CD) INTUITION
34 | 39 | 20 | JONATHAN BUTLER JIVE 1136/RCA (8.98) (CD) MORE THAN FRIENDS 8l [ 80 | 76 9 DENISE LASALLE MALACO 7447 (8.98) (CD) HITTIN' WHERE IT HURTS
@ 31 | 33 9 BEBE & CECE WINANS CAPITOL 90959 (8.98) (CD) HEAVEN 82 | 69 | 69 6 AVERAGE WHITE BAND TRACK RECORD 58830 (8.98) (CD) AFTER SHOCK
30 28 19 13 CHAKA KHAN waRNER BROS. 25707 (9.98) (CD) CK. 83 86 82 15 RENE MOORE POLYDOR 837 556/POLYGRAM (CD) DESTINATION LOVE
31 | 29 | 25 | 64 | KEITH SWEAT A?VINTERTAINMENT 6076 3/ELEKTRA (8.98) (CD) MAKE IT LAST FOREVER 84 | 76 | 63 | 39 | EVELYN'CHAMPAGNE' KING EM: 46968 (8.98) (CD) FLIRT
@ 48 56 3 TOO SHORT JIVE 1149/RCA (8.98) (CD) LIFEIS... TOO SHORT 85 70 | 60 | 24 GEORGE BENSON WARNER BROS. 25705 (9.98) (CD) TWICE THE LOVE
33 | 30 | 28 | 43 | ALB.SURE! A WARNER BROS. 25662 (8.98) (CD) IN EFFECT MODE 8 | 83 (7”7 MICHAEL JACKSON AF EPIC 40600/E.P.A. (CD) BAD
34 | 32 | 30 | 44 | TONY! TON# TONE! WING 835 549/POLYGRAM (CD) WHO? 87 | 79 | 89 | 29 N.W.A. AND THE POSSE MACOLA 1057 (8.98) N.WA.
35 35 35 12 KING TEE CAPITOL 90544 (8.98) (CD) ACT AFOOL RE-ENTRY 38 BOBBY MCFERRIN A EMI 48059 (9.98) (CD) SIMPLE PLEASURES
@ 68 — 2 N.W.A. RUTHLESS 57 102/PRIORITY (8.98) (CD) STRAIGHT OUTTA COMPTON 89 84 | 84 28 JOHNNIE TAYLOR MALACO 7446 (8.98) (CD) IN CONTROL
37 | 33 | 32 | 30 | SALT-N-PEPA @ NEXTPLATEAU 1011 (8.98) (CD) A SALT WITH A DEADLY PEPA NEW ) 1 SOUNDTRACK EPIC 45084/E.PA. (CD) TAP
38 [ 43 | 38 10 | Z'LOOKE ORPHEUS 75600/EMI (8.98) (CD) TAKE U BACK TO MY PLACE 91 | 92 I 86 | 45 | TAYLOR DAYNE A ARISTA 8529 (8.98) (CD) TELL IT TO MY HEART
39 | 39 | 46 | 10 | GUCCICREW Il GUCCI 3309/HOT PRODUCTIONS (8.98) WHAT TIME IS IT @ NEW) 1 THE DELLS VETERAN 1988 (7.98) THE SECOND TIME
40 | 38 | 34 | 18 | VESTAaam5223(8.98) D) VESTA4 U 3 LB LB B || Feremie G SIS HE'S THE D.J., I'M THE RAPPER
41 37 | &0 9 ROBERT BROOKINS MCA 42250 (8.98) (CD) LET IT BE ME 94 |91 9% | 39 EPMD @ FRESH LPRE 82006/SLEEPING BAG (8.98) (CD) STRICTLY BUSINESS
45 55 14 OONNA ALLEN OCEANA 91028/ATLANTIC (8.98) (CD) HEAVEN ON EARTH 95 93 99 10 SHINEHEAD ELEKTRA 60802 (9.98) (CD) UNITY
43 36 36 15 RODNEY-O JOE COOLEY EGYPTIAN EMPIRE 0077 7/WEST COAST (8.98) ME AND JOE 96 89 85 24 MARLEY MARL COLD CHILLIN' 25783/WARNER BROS. (8.98) (CD) IN CONTROL, VOLUME 1
47 51 4 THE BAR-KAYS MERCURY 422-836-774-1/POLYGRAM (8.98) (CD) ANIMAL 9 88 | 98 | 32 TRACIE SPENCER CAPITOL 48186 (8.98) (CD) TRACIE SPENCER
45 | 40 | 41 | 15 | SWEET TEE PROFILE 1269 (8.98) (CD) IT'S TEE TIME 98 [ 95 | 92 | 36 | TRACYCHAPMAN A?ELEKTRA 60774(9.98) (CD) TRACY CHAPMAN
46 | 46 | 43 15 | SHEENA EASTON mca 42249 (8.98) (CD) THE LOVER IN ME 99 | 96 | 88 | 26 | L'TRIMM ATLANTIC 81925 (8.98) (CD) GRAB IT!
47 | 41 | 42 | 16 | CHERRELLETABU44148/EPA. (CD) AFFAIR 100 | 100 [ 90 | 25 | FOUR TOPS aRISTA 8492 (8.98) (CD) INDESTRUCTIBLE
48 | 44 [ 45 | 15 | ANQUETTE LUKE SKYYWALKER 103 (8.98) (CD) RESPECT OAlbums with the greatest sales gains this week. (CD) Compact disk available. e Recording Industry Assn. Of America (RIAA)
29 2 37 23 ICE-T @ SIRE 25765/ WARNER BROS. (8.98) (CD) POWER certification for sales of 500,000 units. & RIAA certification for sales of 1 million units, with each additional million indicated by a

numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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I r s may be reproduced, stored in any retrieval system, or transmitted, in any
form or by any means, electronic, mechanical, photocopying, recording,
- or otherwise, without the prior written permission of the publisher.
x Q o
AR 1P CLUB PLAY AFARIE 12-INCH SINGLES SALES
¢ | Sk Compiled from a national sample of dance club playlist z ¢ |5k i i i ;
%, 2 ; Q; TITLE mpiled from a national sample of dance club playlists. ARTIST %, 2 ; QE‘; TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
[ d - ~ 20 LABEL & NUMBER/DISTRIBUTING LABEL [ad - ~ 20 LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & % * & NO.1 & &
THAT'S THE WAY LOVE IS YOou N
_@ 2 9 ATLANTIC 0-86464 1 week at No. One & TEN CITY @ 2 2 8 LTBLESHC o-agx;ARDO 1 week at No. One KON KAN
SHE DRIVES ME CRAZY = STRAIGHT UP -
(D] 5 | 8 | 6 | SHEDRVES,  FINE YOUNG CANNIBALS 2 | 1|1 | 8 | STRAGHT . # PAULA ABDUL
FADING AWAY FINE TIME
3 1 1 1 EPIC 49 08183/E PA. & WILL TO POWER 3 3 4 9 QWEST 0-21107/WARNER BROS. ® NEW ORDER
TRAIGHT UP -
4 | 3| 5 | g | STRAIGHTU & PAULA ABDUL @| & | 1 | 6 | [ADINGAWAY & WILL TO POWER
®| 7 9 | 7 | GRL YOU KNOW IT'S TRUE  MILLI VANILLI OIEERE SIRLYOOKNOW IT'S TRUE © MILLI VANILLI
6 | & | 1o OB} HAUNTED HOUSE DADA NADA 6 | 8 | 11| 8 | SINCERELY YOURS SWEET SENSATION (WITH ROMEO J.D))
@[ 15| 5|3 | BRRS0 mauRce | (DD 13 | 15 | 6 | THATSTRENATIOVES # TENCITY
FINE TIME
8 4 2 10 QWEST 0-21107/WARNER BROS. ¢ NEW ORDER 8 5 3 12 &f?ﬁ?"‘%%égsl @ INNER CITY
@[ 12 |19 ] 4 | XA rmeramo o YT FIGURES ON A BEACH o [ 715 | 1] Siisonoomsam # TONE LOC
10 {10 | 18| 5 | ITSTOOLATE NAYOBE 0|12 | 12| 8 | SEDUCTION SEDUCTION
JE DRIVES ME CRAZ)
1| 6 | 3 | o] |BEGYOURPARDON KONKAN | [AD| 19 | 27 | & | SHEDRIVES MECRAZY « FINE YOUNG CANNIBALS
12 | 131 17 [SEE WALKTHE DINOSAUR © WAS (NOT WAS) @] 16 | 21 | 5 | SELF DESTRUCTION THE STOP THE VIOLENCE MOVEMENT
)| 17 |25 | & | NEMAN . CHANELLE 13| 14 | 13| 8 | ALLSHEWANTSIS © DURAN DURAN
14| 15 | 22 | 5 | HEAVENKNOWS © WHEN IN ROME 18 | 26 | 4 | JuSTCOOLIN' ® LEVERT FEATURING HEAVY D
15 | 9| 7 [GEi MAKEMYBODY ROCK JOMANDA 15 {10 | 6 [ ALTILERESPECT & ERASURE
16 |1 |16 | 7 | IO Reoers maRCUS LEWIS | | 16 | 9 | 10 | 10 | SEONT 3D b
?
@D| = | = | %] HOWFARCANWE Go? THE GROOVE ROBBERS (dD| nn | 22 | 8 | JACK OF SPADES & BOOGIE DOWN PRODUCTIONS
18 |18 | 20| 7 | SHEWONTTALKTOME © LUTHER VANDROSS 18 | 11| 8 | 1w | RON & BOBBY BROWN
# | 2% | 4| e e PAULA BRION 8| — |2 | HEEER. MAURICE
2 | 14| 15| 9 | CONTROLIMHERE * NITZEREBB 2 | 17| 16 | 10 | RUSSIANRADIO RED FLAG
@D| 2 | 45 | 3 | LOVEHANGOVER'SS DIANAROSS | |@D)| 24 | 32 | 4 | HEAVENKNOWS & WHEN IN ROME
2 | 2 | n (@Y YOUGOTIT (THE RIGHT STUFF) & NEW KIDS ON THE BLOCK 2| 2| n| § | YOUGOTIT(THE RIGHT STUFF) & NEW KIDS ON THE BLOCK
B | 21 | 22 [EEE] ASTHEEND DRAWS NEAR/PASSION ... MANUFACTURE @)| 2 | — | 2 | | WANNABETHE ONE STEVIE B
3 LMR 4003
30 | s |8 DONTTURN YOUR BACK ONLOVE KRISTIN BAIO 2 | 20 | 18 | 5 | TWISTANDSHOUT & SALT-N-PEPA
THE MONSTER JAM (LP? il o s gl Gl L B Sg‘za\g‘?g STAND THE RAIN & NEW EDITION
3 | 49| 3 A FFU
@ Eelxr PLATEAU PL1014 MBASSADORS O NK 26 25 25 8 E&F\LJ&MY OWN DEVICES & PET SHOP BOYS
27315 VEWE BACK WV HEART CORINA
gx:JTEZGEcSRS-zn 27 23 20 9 FNES)JJ&S ME SANDEE
7| 28| 30| 4 SIGU s @
'El"‘g;;f)lb:z GUE SIGUE SPUTNIK % | — | 2 | DONTTURN lYOUR BACK ON LGVE p——
35 | 43 3 ¥ & SKINNY PUPPY YO NO SE'
CMA:;);:;;‘I?:CH @ 32 4l 3 23 WEST 0-86478/ATLANTIC PAJAMA PARTY
2 |3l 2 6 WAX TRAX WAX-06 1 & I EFE0D % * # POWERPICK * & %
G| | W o youreRRT warnce | |G| 6 | | 2 | SEicormerson ey
GD| & | — | 2 GROOVE CHECK THAT PETROL EMOTION 3| 26 | 20 | 10 | GLy.ONTAEDANCE FLOOR  ROB BASE & D.J. E-Z ROCK
@ 6| | 2| S wvsonwiiaws | | 2 | 21 | 25 | 8 | (D ANUGLYWOMAN/MIGHTY HARD ROCKER  CasiiMONEY & MARVELOUS
33| o0 | — | 2 | JusTcooin  LEVERT FEATURING HEAVY D 13 | 31 | 31 | 12 | RERFECTGIRL BACK TO BACK
1 KNOW HOW (TO MAKE YOU LOVE ME MAKE MY BODY R
A 32 28 6 MERCURY 872 067(-][POLYGRAM ) NIA PEEPLES A 34 34 7 BIG BEET BBY~0§8 ock JOMANDA
5 | 37 | o JE [MGONNA GETYOU SUCKA  THE GAP BAND 35 | 37 | 38 | 3 | SIVEMEBACK MYHEART CORINA
% | 2| 2| 6 | Fteore 2 FIERCE 36 | 33 | 35 | 6 | MORETHAN YOU KNOW © MARTIKA
|25 | 1| 0| NOTICEME SANDEE 37 | 40 | 45 | 3 | SAFEINTHE ARMS OF LOVE SHOOTING PARTY
4| — AAEA DS 021143 APOLLONIA i * % % HOT SHOT DEBUT * # %
9 | 3 | 3 | 5 | UNDERYOUR SPELL o CAND! NEWD | 1 | LLRLABYE . cnersnos BOOK OF LOVE
LR'S. 23929/MCA oY - - -
LULLABY 39 | 30 19 9 L SA-FIRE
40 38 27 7 SIRE 0-21101 /WARNER BROS. BOOK OF LOVE (:NUC;;iNégzN()GQDl P(I).LrYGRAM
9 2 | INTROSPECTIVE (LP) PET SHOP BOYS w | a5 | BOTGRNE 2O VICKY MARTIN
- EMI 90868 HOP BOY WALK THE DINOSAUR
LEFT TO MY OWN DEVICES | —]2 WAS (NOT WAS)
a2 | 34| 14| 10| LEFETO!  PET SHOP BOYS RESPECT
@ 50 2 YO NO SE' PAJ PART 2|39 3 9 com?z%vo 4v9 43329/CHRYSALIS ADEVA
5, 23 WEST 0-86478/ATLANTIC AMA Y -
— NEWD | | | 24/7/NIGHTIME LOVEKIND O
i * R r HOT SHOT DEBUT ' X g 4TH & B'WAY 471/ISLAND
NEWD | 1 | LOVESILLUSION XCLU'SIVE 50 | o | Al LUCKYCHARM © THE BOYS
NEwp | 1| TELOWI SEvEN T AVENUE NEWD | 1 | JOUAINT ScEN NOTHING VeT FIGURES ON A BEACH
a6 | 25 | 13| 8 [ SHEWANTSTODANCE WITH ME ® RICK ASTLEY NEWD | 1| | [TSTOOLATE NAYOBE
RESPECT - ; ROLLIN' WITHKID ‘N PLAY :
a 46 4l 12 COOLTEMPO 4V9 43329/CHRYSALIS N ADEVA NEW ’ 1 SELECT 62335 o _ - KID N PLAY
@ | 19| 6 | 9 | BLSHENINTSIS & DURAN DURAN a8 | 44 | 39 | gul it DOCTORINITHE TARDIS THE TIMELORDS
99 | 33 | 12 | 10 | JURNIT UP/SALSA HOUSE  RICHIE RICH NEWD | 1 | OPENUR YOURHEART B RAIANA PAIGE
50| 45 | 3 | 8 | ORI uv | |G| NEWD | 1 | TEECHR soen MARCUS LEWIS |
i |
1. BABY BABY EIGHTH WONDER w1G 1. DON'T TAKE MY MIND ON A TRIP BOY GEORGE vRaiN
! BREAKOUTS | ;| }i0uSE VOL.1 (EP) VARIOUS ARTISTS sne BREAKOUTS | ' 1ust BE Y0U LATIN RASCALS 1 ean avmec l
3. BUFFALO STANCE NENEH CHERRY viRin 3. SLEEP TALK ALYSON WILLIAMS oer sam
4. (WHAT CAN | SAY) TO MAKE YOU LOVE ME ALEXANDER O'NEAL 1a8u 4. TESTURE SKINNY PUPPY capo J

( ) Titles with the greatest sates or club play increase this week. ® Videoclip availability. e Recording Industry Assn. Of America

unless indicated otherwise. Breakouts: Titles with future chart potential, based on club play or sales reported this week.

(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch
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Music Meet Yields Insights

I.EFT TO OUR OWN DEVICES:
We're back from the fourth annual
Winter Music Conference, held in
Fort Lauderdale, Fla., Feb. 21-25,
where many informative exchanges
were made. The weather was unex-
pectedly cold, which turned out to be
a quirky blessing of sorts because
(for the most part) the panels were
well-attended. Judging by the com-
ments made at many of the confer-
ences, the dance music community as
a whole has quite a bit on its mind
and will hopefully act accordingly in
the upcoming year. Overall, the gath-
ering was much improved over last
year’s meet.

The fragmentation of today’s
dance music was a point brought up
at many of the conclaves and was
cited as a reason we've become sub-
ject to umpteen mixes of one song.
These remixes have obviously gotten
out of hand, both musically and fi-

No Misunderstandings. The Latin
Rascals performed selections from
their new Tin Pan Apple/PolyGram
album, “When She Goes,” to an
enthusiastic crowd recently at New
York’s Club 1018. The duo of Albert
Cabrera and Tony Moran have just
released the new single, “It Must Be
You.” Shown is Rascal Moran. (Photo:
Chris Ross)

JDC RECORDS

12" DANCE MASTERS

93

*

*

This Month: *
ALL NEW Annual Edition

THE JDC 12" CATALOG
The best reference guide for 12"}
singles in the world.  »*
Free to retailers &
wholesale buyers
$5.00 for general public

We BELIEVE In The Beat

COMING UP:

12" Extended Mcemorics Serics
(from A&M)

* 12" Time Picces Scrics

(from Polygram)

*

by Bill Coleman

nancially. A&R representatives were
quick to point out that more and more
of these mixes are costing more to
produce than the original recordings.
1989 should prove to be the year
when things shape up and reins are
tightened on such excesses.

The place of the DJ in today’s mar-
ketplace was also a key issue at this
year’s gathering. Sleeping Bag’s Ray
Caviano hit the nail hard on the head
at the open forum when he comment-
ed on today’s jocks being very “com-
placent in breaking new music and
neglecting their responsibility to mo-
tivate and educate their audience” in
most cases. Profile’s Brian Chin
added that, “DJs are being trained to
believe that their main relationship is
with record companies and promot-
ers and not with their audiences.”

Also stressed to newcomers in the
business was that the music business
is just that—a business. Doing one’s
homework as an artist is crucial be-
Sfore signing any deals. The artists
panel commented repeatedly on how
good management and a good lawyer
can make all the difference in pursu-
ing a recording career.

Ironically enough, one of the least-
attended panels, but one of the more
important issues stressed at others,
was that of publishing and performer
rights. New talents usually attempt
the traditional methods of getting
material heard by banging on A&R
executives’ doors, but the same re-
sults—and sometimes better—can be
achieved through publishing compa-
nies. If you are a songwriter and are
not affiliated with ASCAP, BMI, or
SESAC, we suggest you try those av-
enues as well when shopping for
deals. Quite a bit of revenue can be
generated from publishing.

The crossover promotion gathering
brought into the open many interest-
ing discussions regarding labels and
their attitudes toward dance music.
We gathered from various comments
made that the communication lines
between dance music departments
and their respective A&R, pop, and
R&B promotion departments could
be better.

It baffles us that decisions on 12
inch considerations and mixes could
be made without consultation with
the dance departments—especially if
these releases are expected to suc-
ceed as viable dance records. It is a
two-way road, however. A major-la-
bel representative brought up the
point that it is the dance music de-
partment’s responsibility as well to
educate the company in order to help
support the product they believe is
best-suited for clubs. An issue we
would like to see addressed at future
gatherings is how charting and posi-
tioning have begun to take prece-
dence over the music.

It also surprised us to learn that
many times there is little or no label
communication with artists on remix-
es. This was a heated point brought
up at the remixers panel. Unfortu-
nately for the panelists, the questions
and comments from the audience
were based more on remixing and

the issues it raises than on the techni-
cal aspect of the form. A suggestion
for next year is to have a panel on re-
mixing that includes label reps, and
artists in addition to a remix and/or
producer workshop, which would
have been more appropriate for the
panelists this year.

The retail and marketing gather-
ing gave some good insight to new la-
bel upstarts as well. With new mate-
rial, it was said, labels should consult
and test releases with local retailers,
distributers, record pools, and even
the trades to get feedback on new
material prior to pressing. Discover-
ing what may or may not work best
as dance-floor records and for DJs
before pressing would save us from
the glut of product that is not work-
able or very good.

The dance music scene has become
“competitive, fragmented, and over-
saturated,” said a label representa-
tive at the open forum. The next
question is, if that’s the case, what
are we going to do about it? The an-
swer has to come from a collective ef-
fort among the DJs, A&R folks, and
promotion people, so the music re-
mains fresh and exciting. Tom Sil-
verman of Tommy Boy was on the
mark when he said, “As the music be-
comes more disposable, it becomes
devalued.” Keep the ears open so
that doesn’t happen.

SUNSHINE BEATS & PIECES: As
with most conventions of this nature,
some of the most exciting things
heard are those tidbits discovered
outside of the panels: Profile artist
Judy Torres has completed her de-
but album, due imminently ... Mic
Mac artists Corina and Johnny O
also have completed album projects
scheduled for release soon . .. De La
Soul’s album, “3 Feet High And Ris-
ing,” has sold a reported 100,000
copies in three weeks with no single.
The cut “Me, Myself & 1” is sched-
uled to ship March 13. It is a three-
sided 12-inch (don’t ask) ... New
Zomba Publishing signee Todd Ter-
ry is scheduled to work with the Wee
Papa Girls and Whodini on new ma-
terial . . . The Nylons are expected to
do an a cappella house track called
“Count My Blessings,” produced by
Sergio Munzibai & John Morales
... Prince is producing an album for
his No. 1 side woman, Cat ... An
ABC remix album is apparently in
the preparation stages ... Womack
& Womack are writing songs for
Rod Stewart and are producing
some new tracks by Eric Clapton . ..
Expect a Virgin release from De-
troit’s own Juan Atkins, aka One On
One ... In the UK, “Devotion” and
“One Kiss Will Make It Better” by
Ten City are being remixed by Fon
Force for single release ... On the
Arista homefront: “Through The
Storm” is the title of Aretha Frank-
lin’s album, due out April 4. A Frank
Farian-produced album, “Girl You
Know It's True,” by Milli Vanilli is
due in mid-March. Exposé and Tay-
lor Dayne are working on new al-
bums tentatively scheduled for mid-
May and mid-June releases, respec-
tively.

Special thanks to fab DJ Danny
Tenaglia from Miami's Cheers for
playing some fierce tunes during our
Florida stay. Get-well wishes are ex-
tended to New Jersey pool director
Bill Ricketts, who was injured in a
car accident during the conference.

All Loc-ed Up. Delicious Vinyl/Island recording artist Tone Loc recently made a

few thank-you calls to retailers at New York's Best Performances offices on behalf

of his platinum smash, “Wild Thing.” Shown standing, from left, are Arlene
Weinman, VP of Best Performances; Rich Weinman, president of Best
Performances; Lisa Scott, manager of pop/R&B marketing; Loc; Marty Schwartz
Loc’s manager; Michael Scott, VP of R&B and rap retail. Kneeling, at center, is
Herb Jones, director of pop marketing.

12" mixes
are available agai

again!”.
Janet Jackson
“The Pledsute-Principle™
“Don’t Stand Another Chance”

(sp1230¢]

Jeffrey Osborne
“Stay. With-Me Tonight”
“Plane Love”

[P 12301)

Jesse Johnson
“Free World”
“Baby Let’s Kiss"”

[SP12302)

Chaz Jankel
“Glad To Know You”

The Raes
“Don’t Turr=Arsund”

(P 12303)

The Brothers Johnson
“Strawberry Letter 23"

“Stomp"
(5P 12304}

G. Dail
“Say [t, Say It”
Bell & James
“Livin’ It Up (Friday Night)”

With more to come!

oY
RECORDS
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Patience—Finally—Beats Radio’s Prejudice For Denise Lopez

BY BILL COLEMAN

NEW YORK Denise Lopez knows
the meaning of patience. The
Queens, N.Y,, singer recorded for
three labels in five years before
inking her current deal with Ven-
detta Records, distributed through

‘It’s frustrating
and makes for
very bad feelings’

A&M. The outcome of that part-
nership resulted in last year’s top
10 Club Play and top 40 pop hit
“Sayin’ Sorry (Don’t Make It
Right)” as well as a debut album,
“Truth In Disguise.”

Previous efforts on Atomic Rec-
ords, Profile (recorded under the
pseudonym Nancy Dee), and RCA
were less than stellar successes,
s0 it’s no surprise that Lopez feels
that with her current affiliation,
things have finally worked out for
the best.

“I make sure I'm there 1,000%
because now I want to be, whereas
before I wasn’t really ready,” Lo-
pez says. She confesses that a few
years ago she was not happy with
her look or her voice. Having shar-
pened her sense of fashion as well
as her vocal skills, she admits:
“Things are more substantial this
time around. I'm more prepared
now, [whereas I] probably subcon-
sciously kept things from happen-
ing before.”

However, not everything is per-
fect. Although her first single,

“Sayin’ Sorry,” for Vendetta per-
formed well in some markets and
sold a reported 80,000 12-inches,
the song was met with a bit of re-
sistance by some programmers at
radio because of Lopez’s “‘ethnic”
last name.

Concedes Lopez: “Although it's
a condition of the world, it still
bothers me. Who's to say that I
couldn’t supply something impor-
tant to the public through dance
music? Who's to say that I couldn’t
make people feel good regardless
of my heritage? I've had people
say to me, ‘I loved your record, it
was so Latin,’ or have come across
radio stations who wouldn’t play it
because it was too ‘urban’ and too
Latin for them. It’s frustrating,
disrespectful, and makes for very
bad feelings. Those are the kind of
prejudices you never forget.”

Successful in a genre of music
where everyone and his mother
has a single on the market, Lopez
realizes to stay in the game she
must rise above the pack. “Luck-
ily, I'm surrounded by good people
and I feel we have something spe-
cial and electric to offer in a live
situation. A studio is not my forte,
live is.”

The collective “we’’ Lopez often
refers to are her five producers:
John Morales, Sergio Munzibai,
Eric Li, Howard Bowler, and Da-
vid Bowler, with whom she has col-
laborated with for years. “We all
complement each other, but I do
wish we had more time to do
[“Truth In Disguise’], which was
put together in three weeks’
time.”

Despite her fondness for live

dates, she has yet to play gigs with
a band. “I hope to put together a
band someday. Even though that’s
where I was weaned, it doesn’t al-
ways matter in this business. |
have to play by these rules which
say, especially when you’re a
‘dance’ artist, that you have to
earn your band by having two or
three hits,” explains Lopez.

The follow-up to “Sayin’ Sorry”
was a rerecorded version of the
RCA single ““If You Feel It,”
which reached No. 21 on Bill-
board’s Club Play chart and No. 3
on the 12-inch Singles Sales chart
but never garnered any substan-

tial support from pop radin. Man-
agement disputes during this peri-
od and no video support for the sin-
gle attributed to its lack of impact.
The third single from “Truth In
Disguise,” called ‘“Too Much Too
Late,” and its accompanying video
have just been released.

“I would like my next album to
be a little less thump, thump,
thump, syncopated dance beats. I
will definitely concentrate more on
my own writing and my true influ-
ences, which would have been out
of context with the format of
‘Truth In Disguise.’ ” Lopez cites
Joni Mitchell and Carly Simon as

personal inspirations. Word is the
new project, due out by year’s end,
will utilize the talents of her pres-
ent team of five and may call in
outside producers as well.

As for the future of dance music
and her career, Lopez says: “‘I
hope that dance music becomes
more individual and more identifi-
able with the artist that’s putting
it out, rather than thought of col-
lectively as ‘dance music’ and that
it all sounds the same collectively.
It should be a little more unique-
sounding onto each artist. I plan to
move two steps forward the next
time out.”

NETWORKS AND SYNDICATIONS

(Continued from page 20)

CALENDAR
Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

March 10-11, Boy Meets Girl, On The Radio, On
The Radio Broadcasting, one hour.

March 10-12, Black Sabbath, Metalshop, MJI
Broadcasting, one hour.

March 10-12, The Rick Astley Story, Hot Rocks,
United Stations, 90 minutes.

March 10-12, Peter Asher/David Crosby/Larry
Graham, Cruisin’ America With Cousin Brucie,
CBS RadioRadio, three hours.

March 10-12, Bill Murray/Harold Ramis, Na-
tional Lampoon Original Radio Hour, Premiere Ra-
dio Networks, 30 minutes.

March 10-12, Tone Loc/Robert Downey
Jr./Martika, Party America, Cutler Productions,
two hours.

March 10-12, LA. Reid & Babyface, 3tar Beat,
MJI Broadcasting, one hour.

March 10-12, Vanessa Williams, On The Move
With Tom Joyner, CBS RadioRadio, three hours.

March 11-12, the Boys/Ready For The World/-
Boogie Down Productions and the Stop The Vio-
lence movement, RadioScope, Lee Bailey Commu-
nications, one hour.

March 12, Bad Company/Melissa Etheridge/-
Jon Butcher, Powercuts, Global Satellite Network,
two hours.

March 12, Gail Davies, Countryliie U.SA.,
James Paul Brown Entertainment, one hour.

March 13, Jack Bruce, Rockline, Global Satel-
lite Network, 90 minutes.

March 13-19, The Rock Of The Irish, BBC Spe-
cial, Westwood One Radio Networks Special,
three hours.

March 13-19, Jethro Tull, King Biscuit Flower
Hour, DIR Broadcasting, one hour.

March 13-19, Tom Petty, Rock Today, MJI
Broadcasting, one hour.

March 13-19, Jack Cassidy and Jorma Kau-

konen, The World Of Rock With Scott Muni, DIR
Broadcasting, four hours.

March 13-19, Rush, Off The Record With Mary
Turner, Westwood One Radio Netwaorks, one hour.

March 13-19, Rodney Franklin, The Jazz Show
With David Sanborn, Westwood One Radio Net-
works, two hours.

March 13-19, Robert Plant, Legends Of Rock,
Westwood One Radio Networks, one hour.

Marcch 13-19, Santana/Genesis, Classic Cuts,
MJ1 Broadcasting, one hour.

March 13-19, Billy Mol, High Voltage,
Westwood One Radio Networks, two hours.

March 13-19, Shenandoah, Live From Gilley's,
Westwood One Radio Networks, one hour.

March 13-19, Ronnie Misap, Country Today,
MJI Broadcasting, one hour.

March 13-19, T. Graham Brown, Listen in With
Lon Helton, Westwood One Radio Networks, one
hour.

March 13-19, The ULost Lennon Tapes,
Westwood One Radio Networks Special Series,
one hour.
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Granherg Presides Over Last NARM

Exec VP Expects Smooth Transition

BY GEOFF MAYFIELD

NEW YORK Along with business
1ssues, a people story will catch
the attention of this year’s Nation-
al Assn. of Recording Merchandis-
ers convention as the organization
prepares for a changing of the
guard.

Following a NARM career that
spans the trade group’s entire 31-
year history, Mickey Granberg
oversees her last convention as the
group convenes March 3-6 in New
Orleans. In June, she’ll resign as
executive VP of NARM and affili-
ated trade group the Video Soft-
ware Dealers Assn., a post she has
held since 1986. Pam Cohen, who
has been NARM/VSDA executive
director for the last three years,
will take up the reins.

“I think NARM is as healthy to-
day as it’s ever been, and | think it
will only be stronger in the fu-
ture,” says Granberg. “The key
for a trade group is that it identify
its members’ concerns very quick-
ly; that it reflects those concerns
accurately and gets a sense of the
trends that are happening in the
industry. NARM has done that.
We have not clung to the old and
said, ‘Well, that’s the way we’ve
always done it.” NARM has always
been willing to look at new ways to
accomplish its goals.”

But, Granberg—who will be re-
tained by NARM and VSDA as a
consultant and executive VP of
those groups’ scholarship founda-
tions after she leaves her current
position—discounts her own role
in NARM’s maturation. She thinks
she has helped the organization
achieve its goals, but gives full
credit to NARM’s active members
for setting the agenda: “With
NARM, I have been the executor—
the one who executes the organiza-
tion’s ideas. Usually it’s the others
who come up with the ideas,” she

Poster Girl. Model Trena Williams,
left, who posed for the first in a series
of glamour posters by San Marcos,
Texas-based Creative Designs-Noir,
signed autographs at the Hasting’s
Records & Tapes store in San
Antonio, Texas’, Windsor Park Mall,
which is managed by Dale Carter. The
Hasting's chain has added the poster
series to its mix.

says.

But Granberg’s modesty should
be put into proper perspective. She
has become a respected ambassa-
dor for her trade because, in her
own words, “I didn't have my own
agenda. People knew I wasn’t try-
ing to get a job with a record com-
pany or something like that, so
when | address issues, people
know I'm speaking for the associa-
tion and not my own interests.”

To show just how much respect
Granberg commands, keep this
scene in mind: In September, dur-
ing a reception at the Retailers Ad-
visory Conference in San Diego,
the heads of three of the indus-
try’s six major distributors sur-
rounded her and made an earnest
effort to talk her out of her im-
pending retirement.

“When you're around for 30
years, as she has been, you really
get to know a lot of the thought
processes that go on, not only in
the organization but also within
the organization’s member compa-
nies,”’ says Frank Hennessey,
president of the Handleman Co.
and NARM’s outgoing president.
“You never have to ask yourself
where she’s coming from.

“In fact, if it were not for Mick-
ey, the Handleman Co. would not
be a member of NARM. We had a
falling out several years ago, but
she believed it was important for
NARM that Handleman be a mem-
ber. She can be very persistent.
She’s a very persuasive person be-
cause she’s coming from an unself-
ish point of view. You know she’s
speaking for the organization’s
best interests, rather than her
own.”

Hennessey’s illustration is poi-
gnant. On more than one occasion,
Granberg’s most important work
has been accomplished behind the
scenes with little or no fanfare.
And don’t get the idea that her
wooing of Handleman was only
mandated by that company’s stat-
ure as the industry’s largest rack-
jobber. She has made the same ef-
fort and made similar house calls
to bring chains with a dozen or
fewer stores back to the fold for
both NARM and VSDA. And those
who have served on the trade
groups’ boards will tell you that
when motivated, Granberg’s per-
suasive manner gives new mean-
ing to the old financial-house ad
slogan ‘‘quietly effective.”

Happily, it appears the stage
has been set for the Granberg-Co-
hen transition. Over the past three
years, the push-and-pull tug of
war that often marks the relation-
ship between record companies
and their accounts has given way
to a genuine spirit of cooperation.

Granberg sees many examples
within NARM, and within this
year’s confab agenda, where the
industry’s more cooperative atti-
tude is evident: “There used to be
this us-and-them feeling between
the record companies and the re-
tailers,” she says. “For example,
we're going to devote a segment to
the issue of back-announcing on
radio at the convention’s Monday
business session. In the past, re-
tailers might have said, ‘Well,
that’s the manufacturers’ prob-
lem.’ I think it’s a sign that there’s
more communication.”

Granberg and Cohen think that

(Continued on page 37)

Lower Costs Make Automation FEasier

Gomputers’ Role Increasing

BY RUSSELL SHAW

ATLANTA The days when music
stores used computers just for ac-
counting and ordering are over, as
a number of systems vendors are
offering packages that can turn a
store into an operation where vir-
tually everything—from front-end
price searching to telecommunica-
tions—is automated.

“It all started with electronic or-
dering first pushed by the major
labels,” says Andy Baudrey, presi-
dent of Reseda, Calif -based Bona-
fide Management Systems Inc.
“Then chains began to see the ad-
vantages in savings and manual la-
bor that could be gained from bet-
ter use of computerizing.”

Besides technological innova-
tions, price point has been another
positive factor in increased com-
puterization. Due to advances in
microchip technology, the cost of
in-store systems has come down.
These microchip improvements
have allowed key computer-related
tasks to be done on smaller PC-re-
lated systems rather than on cost-
ly mainframes.

Technology that has been

around for a while is improving.
Telecommunication between store
and warehouse, for example, is
getting faster via the introduction
of modems with more technical in-
tegrity, which are less susceptible
to transmission-interrupting noise
on telephone lines.

“These advances have been com-
ing from two directions,’”” says
Dennis Young, president of Atlan-
ta-based Young Systems Ltd.

“The first and primary is that
the record store is a low-ticket,
high [stock keeping unit] store.
There can be more than 10,000
units with a unique, identifiable
UPC number. Secondly, technolo-
gy is coming around with enough
low-price capability to aid that
need,” Young adds.

Unlike a stereo hardware outlet,
which has comparatively few
items, record, video, and book-
stores have a huge number of indi-
vidual titles that must be tracked
from both pricing and inventory
standpoints. Tracking such data
manually or inputting them into a
computer in similar fashion can be
quite time-consuming. ‘“‘Nobody

(Continued on page 39)

America’s
Premier budget and

midline record company

RecTrack (USA) Inc.

100's of titles on CD and cassette
at incredible prices including:

Jerry Lee Lewis, Motorhead, Willie Nelson,
Bill Haley, James Brown, Kenny Rogers,
Glenn Miller, Fats Domino, Alabama,
Tommy Dorsey, Oakridge Boys,

Ray Charles & many others.

Call or write for our catalog
of oldies, pop, rock, country,
jazz, MOR, soul, big band, blues
and classical product.

Sounds of the Past
Music of the Future

SR

NEW HEADQUARTERS!

39 Veronica Ave.
Somerset, NJ 08873
(201) 846-0055
FAX (201) 846-7769

In Canada, contact:
RecTrack (Canada) Inc.
2350 Rue Halpern
St. Laurent, Quebec H4SIN7
(514) 339-2732
FAX: (514) 339-2737

A member of the Phonomatic Music Group
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ALL SIZES AVAILABLE

CHECK OUR PRICES!

Direct from Manufacturer

Call

(201) 470-8000
(212) 244-4060
1-800-631-7061 Outside N.J.

Or Write

PRIMEX PLASTICS CORPORATION
65 River Drive, Garfield N.J. 07026

Special Volume Rates
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Growing Kemp Mill Chain Changes Look, Not Image

BY BILL HOLLAND

WASHINGTON Kemp Mill Rec-
ords is riding a wave of exciting
developments into the ’90s. Having
opened a new 25,000-square-foot
warehouse, the 31-store chain now
is planning a new downtown store
smack in the middle of D.C.’s
“power corridor.” And, despite its
continued growth and creeping so-
phistication, Kemp Mill retains its
image as a reliable discounter.

1-800-826-0079
NY 212-517-3737 CT 203-798-6590

LA 213-388-9834 FAX 203-798-8852 203-798-2661

In a market crowded with re-
gional and now national outlets,
the chain has carved out a niche
for itself with aggressive pricing,
attention to new music as well as
hits, and knowledgeable store peo-
ple.

The chain, founded in 1974, has
locations in D.C. proper and
throughout the Virginia and Mary-
land suburbs.

Much has changed through the
years. The stores used to carry
about 2,500 titles; today, they car-
ry about 7,000. Most run from
1,800 to 2,200 square feet.

The biggest change is in the look
of the stores. In the '70s, when it
secured its reputation as the place
for consistent deals, Kemp Mill
shops were almost synonymous

with the ‘“alternative’ lifestyle.
That translated into down-to-earth
furnishings—used racks and fix-
tures—huge, stenciled signs in the
windows, and an apparent disre-
gard for “straight” merchandis-
ing.

In step with the times, the chain
clicked. The records the kids want-
ed were there, and the surround-
ings were funky and mellow.

One of the simplest—and most
memorable—window display ads
of the previous decade was the
brainchild of Kemp Mill’s owners.
The signs read “3 for $10.”

The memory makes chain VP of
marketing Howard Appelbaum
chuckle. “That’s back when rec-
ords were $5.98 list,”” he recalls.
“We were always discounters.”

Tower & Company. Bob Delanoy, left, Tower Records’ Los Angeles-based
district manager, received a visit at the chain’s Sunset Boulevard store from the
crew at Walt Disney Records in support of the label’s all-star soundtrack for
“Oliver & Company.” Joining Delanoy, from left, are Eddy Medora, regional
sales manager; Sandy Spector, sales/advertising supervisor; Andrea Tobias,
sales/marketing coordinator; and Mike Bessolo, marketing manager.

Michael Brecker, Eliane Elias, John
Abercrombie and other fop New
York studio musicians.

FPETER ERSKINE
Molion Poel

CD:CY-72582,
Cassette: CC-72582,
”Motion Poet;”

Over 53 minutes, DDD.

DENON

The first name in digital recording.
DENON SUDRADHON Interface.

Denon America, Inc., 222 New Road, Parsippany, NJ 07054 (201) 575-7810
Denon Canada, Inc, 17 Denison Street, Markham, Ont L3R 1B5 Conoda

Nippon Columbia Co., Lid., Tokya, Japan

[BENON;

A
CD: DenonCY-1484,

RSKINE:
MOTION POET

He's a veteran of Weather
Report, Weather Update, and Steps
Ahead. He's played extensively with
the likes of Maynard Ferguson and
Stan Kenton. He's drummer/com-
poser Peter Erskine he has a new re-
lease out from Denon. Comprised
exclusively of Erskine originals,
“Motion Poet” features Randy and

Y ey

“Transition;”

Over 63 minutes, DDD.

The discounts remain, but the
look has changed. Says Appel-
baum with a sigh: “The used fix-
tures used to be our signature. To-
day, the new ones, they cost five
times as much. The new leasers de-
mand a certain ‘tidy’ look.”

One aspect of the chain’s prole-
tarian charm has not changed,
though. The store employees are
young, into new music, and eager
to share their discoveries with cus-
tomers. Appelbaum says he feeds

n ‘“their excitement, their appre-
ciation.” The selection, however, is
wider and deeper now, but is still
chosen with an ear toward devel-
oping artists. And the chain still
advertises heavily on modern rock-
er WHFS, as it has done for years.

Appelbaum is one of three own-
ers. The others are Joe Goldberg,
VP of operations, and Stan
Wahler, president and financial
overseer.

In the '80s, says Appelbaum, se-
nior management made a ‘“‘real
commitment” to the people in the
Kemp Mill organization. ‘‘We
started opening up midmanage-
ment, so there would be room for
growth.”

As a result of that fine tuning,
the chain now has twice the num-
ber of regional managers, more
midmanagement at the new Belts-
ville, Md., warehouse, a full-time,
in-house promotions and advertis-
ing director, and bonus incentives
for store employees. The chain em-
ploys more than 300 people 270 at
store level.

“In every busmess, there are
tangibles and intangibles. The peo-
ple you work with are the intangi-
bles, the most important ones. You
have to take a risk and include
them,” Appelbaum says.

Unlike most of its competitors,
Kemp Mill has not forsaken the
city proper. The chain has work-
horse stores in such neighbor-
hoods as Adams Morgan, Dupont
Circle, Van Ness, and upscale
Georgetown. Another shop is
planned this spring for a down-
town location in the ‘““power-tie
lawyers’’ corridor.

Kemp Mill sites will remain in
the 2,000-square-foot range. ‘“You
can do a lot with that size store,”
Applebaum says.

The chain easily made the shift
to cassette and CD sales, although
Appelbaum can’t understand why
record companies won’t lower
prices on CDs. “The CD market is
already booming here, and you
know why? Because store prices in
D.C. are lower than even New
York,” he says. “If they lowered
the prices, the whole thing would
just go through the roof. The cus-
tomers would be happier, buy
more, and everybody all around
would make a whole lot of money.”

Perhaps it’s time for Kemp Mill
to look around and update those
old “3 for $10” signs.

The Turtle’s chain
is testing out
video-only stores
... See page 58
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GRANBERG'S LAST NARM

(Continued from page 35)

same spirit of cooperation will be
apparent on other levels during
the New Orleans weekend. Inde-
pendent labels and distributors
have banded together to present a
product presentation during the
meet and one-stops like Nova Dis-
tributing, Central South Music
Sales, and City-1-Stop have subsi-
dized either NARM memberships
or convention trips for some of
their indie-store aceounts.

“In the past, a one-stop wouldn’t
want the independent stores to at-
tend a NARM convention. They
wanted those stores to be depen-
dent on the one-stop.”

Increased interaction between
NARM and VSDA will benefit
both trade groups, says Cohen.
Last summer, the NARM Opera-
tions Committee, the task force
that has developed computer-driv-
en transactions to ease trading be-
tween suppliers and their ac-
counts, became a joint committee
representing both associations. It
appears likely the same will hap-
pen with NARM’s Loss Prevention
Committee.

Cohen thinks NARM and VSDA
have both earned respect in their
industries for showing a willing-
ness to tackle tough issues.

“I’'m real happy that our mem-
bers and associate members see
NARM as a place to come, no mat-
ter what the issue,” says Cohen.
“Be it packaging, bar codes, opera-
tions procedures, merchandising—
any time record companies or re-
tailers see some sort of opportuni-
ty or a problem to address, NARM
is where they can do that, and we
see the same thing is happening
with VSDA. Enough projects have
been tackled with good results by
both organizations.

“You can get things done if you
talk to each other,” adds Cohen,
who has been a staffer for both
groups since 1984, “Yeah, there’s
some problems that you can’t do
anything about, but a lot of things
have gotten done because our
members are willing to work with
each other.”

Hennessey says he is “particu-
larly pleased’’ that Cohen has been
tapped to succeed Granberg. “She
understands the organization, the
organization’s needs, and she un-
derstands video. She really has
good judgment and she knows

| discover all the
- | latest trends and

| It’s where 1400
exhibitors
| showcase more

- | than 95 different
s consumer

| electronics product

Say yes to CES® and

| top-selling products.

Pre-register Now. Take advantage of the advance complimentary
registration and save the $25 on-site fee.

Mail this completed torm to Consumer Electronics Shows, % CompuSystems. Inc., P.O. Box 6579, Broadview, 11 60153-6579.
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FOR WEEK ENDING MARCH 11, 1989

NEW
PRODUCTS

Leather Lebo. Lebo Peerless Corp.

offers the Leather Tex Voyager, a soft .
carrying case for 12 compact disks or

6 twin-boxes, made of black imitation
leather. Contact: 201-429-8600.

Function Compunction. Faxxtron
International of Eugene, Ore., has a
full-function remote controller for
video games on the market. The
Faxxtron II's infrared receptor box
connects by a standard plug to all
Nintendo, Intellevision, Sega, and
Atari video game systems. Once the
receptor is plugged in, the remote
control panel lets users play from
any line of sight within 13 feet.
Suggested retail is $49. Contact:
503-689-3143

Billboard.

©Copyright 1989, Billboard Publications, Inc
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in any retrieval system, or transmitted, in any form

or by any means, electronic, mechanical, photocopying, recording, or
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TOP COMPACT DISKS.

-
14
: POP
= |=z|8153 ™
g g ; s Compiled from a national sample of retail sales reports.
& o § ¢ | ARTIST LABEL & NUMBER/DISTRIBUTING LABEL
T < <
= 3 ~ 2 | TITLE
* % NO.1 » »
1 2 1 18 TRAVELING WiLBURYS WILBURY 2-25796/WARNER BROS,
TRAVELING WILBURYS
—— —
ROY ORBISON VIRGIN 2-91058

MYSTERY GIRL

EDIE BRICKELL & NEW BOHEMIANS
SHOOTING RUBBERBANDS AT THE STARS

GEFFEN 2-24192

WD
e Vi .@;“ R ] 4 4 4 5 DEBBIE GIBSON ATLANTIC 2-81932
e A ELECTRIC YOUTH
5 7 6 16 R.EM. WARNER BROS. 2-25795
It's A Beach. SKC Tape will give GREEN
retailers an incentive with their 6 n | — | 2 ELVIS COSTELLO WARNER BROS. 2-25848
spring/summer “Hit The Beach” SPIKE
promotion, supported by consumer 7 8 8 19 ANITA BAKER ELEKTRA 260827
advertising, signage, displays, and GIVING YOU THE BEST THAT | GOT
retail promotions. Highlights of the 3 16 | 24 4 PAULA ABDUL VIRGIN 2-90943
campaign will be the SKC Fiyer—two FOREVER YOUR GIRL
90-minute GX audiocassettes 9 6 17 6 ENYA GEFFEN 2-24233
packaged with a free Frisbee-type WATERMARK
saucer—etailing at $2.99, and a tote 10| 18] 19 5 COWBOY JUNKIES RCA 8568-2.R
bag packaged with eight GX 90 THE TRINITY SESSION
cassetltes, packaged at a suggested nliel s 5 LIVING COLOUR EPIC EK 44099/ PA.
retail price of $9.99. Contact: 213- VivID
392-9511. 12 11 7 53 | GUNS N’ ROSES GEFFEN 2-24148
o APPETITE FOR DESTRUCTION

Less Surge Urge. Gemini 13 10 10 2 BOBBY BROWN MCA MCAD 42185
Industries has developed a tele- DON'T BE CRUEL
communication surge protector that 8 | 14| 12| 21 | KENNYG R
prevents damage to phones, FAX, SILHOUETTE
personal computers, phone 5| 9 | 9 | 3 | THEREPLACEMENTS SIRE 2.26831/REPRISE
answering machines, and other DON'T TELL A SOUL
equipment. Suggested retail is TONE-LOC DELICIOUS VINYL CCD 3000/ISLAND

$32.99. Contact: 800-526-7452. W)@ et e

LOC-ED AFTER DARK

BOB DYLAN & THE GRATEFUL DEAD
DYLAN & THE DEAD

COLUMBIA CK 45056

18 | NEWp | 1

FINE YOUNG CANNIBALS
THE RAW & THE COOKED

LR.S. D-6273/MCA

YOU CAN'T BUY

A BETTER DIVIDER
CARD AT ANY PRICE.
CASSETTES,

CD’s, 45’s, LP’s.

)

FOR A FREE
CATALOG CALL

800/648-0958

GOPHER
PRODUCTS

19 | NEW) 1

MIKE + THE MECHANICS
LIVING YEARS

ATLANTIC 2-81923

TOP HITS OF 1986 Bk

FLEETWOOD MAC
GREATEST HITS

WARNER BROS. 2-25801

FOR YEAR-END PROGRAMMING a || w2

U2 ISLAND 2-91003/ATLANTIC
RATTLE AND HUM

Also available: hits of 1978-1985 21l

LOU REED
NEW YORK

SIRE 2-25829/WARNER BROS.

Inquire on station letterhead:
3| |B|s

NEW ORDER
TECHNIQUE

QWEST 2-25845/WARNER BROS.

= 24 | RE-ENTRY | 42

TRACY CHAPMAN
TRACY CHAPMAN

ELEKTRA 2-60774

WE =
RECORD SOURCE INTERNATIONAL

20 15 [ 14

JOURNEY
JOURNEY'S GREATEST HITS

COLUMBIA CK 44493

A DIVISION OF BILLBOARD
1515 BROADWAY, NEW YORK, N.Y. 10036

23 | 25| 23

BON JOVI
NEW JERSEY

MERCURY 836 345-2/POLYGRAM

SOUNDTRACK
BEACHES

ATLANTIC 2-81933

24 | 21 | 186

THE JIMI HENDRIX EXPERIENCE
RADIO ONE

RYKODISC RACD-0078

If any CD performer
is worth it

25 | 26 3

TESLA
THE GREAT RADIO CONTROVERSY

GEFFEN 2-24224

RUSH MERCURY 836 346-2/POLYGRAM

A SHOW OF HANDS

on this

L —

this one.

DISTRIBUTORS
EAST SIDE DIGITAL
Minngapolis, MN
1-BO0-4B8-4177
GEMINI DISTRIBUTORS

EXPERIENCE Norcross, GA

Ry One ]

RCD 20078 ] S
Qlathe, KS
1-B00-B21-3324
PRECISHON SOUND
MARKETING

AT ';I'l'"i'lgEH'_ﬁN Mountiake Terrace, WA
- USA Today 18 !

Our CD compact disc cleaning system is the only one with true radial cleaning,

It cleans your customers' CD's perfectly every time they use it. An outstanding
achievement in music.

For more information on our company and products write Discwasher, Inc.,
4310 Transworld Rd, Schiller Park, llinois 60176. Or call (312) 678-9600.

discwasher

Jor sparkling performances. : s
| Honoluly, HI
(B0B) 524-2744
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COMPUTERS’ ROLE

(Continued from page 35)

wants to spend their time loading
SKUs,” says Bonafide’s Baudrey.

Pricing controls are a field in
which lower computer costs have
seen direct impact. Young points
out that, previously, the cost of a
portable computer that could read
bar-coded labels torn off at point-
of-sale and transmit that informa-
tion back to the central office
ranged from $2,000-$5,000.

Prices for such systems have
fallen by about 20% in the last few

years, but that stand-alone method |

has its detractors. “That’s one way
of doing it, but you can get a whole
lot more accuracy by taking that
process out of the back room,”
Young says.

Full-scale point-of-sale systems
have that capability. They start at
about $4,000 for one-terminal
stores, with the base price easily
exceeding $10,000 for multi-
terminal applications.

“Unless you are a little 1,000-
square-foot store, you really need
multiregister capability for inven-
tory-control tracking and sales
transmission,” Young says. “Oth-
erwise, your computer will be tied
up all day on register sales so you
won’t be able to do those tracking
functions until after you close at
night.”

Additionally, a number of ven-
dors now offer back-office sys
tems capable of a number of tasks.
Payroll systems, for example, can
process payroll electronically on
site and forward that information
to chain headquarters for process-
ing. By interfacing time-related
customer-traffic statistics with
employee-scheduling functions,
computers can now identify pat-
terns that may recommend sched-
uling changes to store managers.

That’s only a hint of things to
come. Baudrey thinks that in the
future, computer technology will
enable customers to buy a record,
rent a movie, and make a seat-spe-
cific theater reservation with one
invoice processed in the same
transaction by one sales clerk.

Despite the attractiveness of
automated advances and the prom-
ise of more strides in the future,
the penetration of turnkey com-
puter technology is only at 25%-
30% of U.S. record stores, accord-
ing to Young. This is much lower
than the 80%-90% Young sees in
video stores. “[Video stores] were
developed in the computer era and
have a unique set of needs relative
to the circulation and tracking of
rental product,” he points out.
“But of course record stores have
a much older, manual history.”

Overcoming what Young calls
that ““manual history” is an ongo-
ing challenge for sales staffs.
“There’s a misunderstanding of

the computer, that the store would |

be turned into an automaton,” he
says. “Yet looking on the rational
side, once the computer is there,
the system is only as good as the
people who design and use it. At
first managers might have some
reticence that computers may take
some of their decision-making re-
sponsibilities away, but as stores
see how much laborious, time-con-
suming tasks are eliminated, they
turn into supporters.”

BILLBOARD MARCH 11, 1989

ETAILING

The supreme CD cleaner.
Is it the product of science
or sorcery?

The Discwasher CD cleaning system is simply
the most advanced in the world. But whether
by dazzling twentieth century technology or
by ancient wizardry from the realm of dreams,
who can say? Certainly, Discwasher is the only
one that cleans with true radial precision.
And the only truly effective way
to ensure that your CDs play music with
flawless accuracy.

discwasher’

For sparkiing performances.

Discwasher, Inc. 4310 Transworld Rd., Schiller Park, IL 60176
(312) 678-9600.
€ 1988 Discwasher Ine,
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ETAILING

l

ONLY

CD'S, CDV'S, TAPES,
RECORDS, LASER DISCS &

VHS MUSIC VIDEOS

)

® | OW PRICES @

ABBEY ROAD DISTRIBUTORS
YWYy 2228 S. RITCHEY, SANTA ANA, CA. 92705
Phone 714 /546 - 7177 Toll Free CA. 800 /ABBEY RD

Toll Free ( out ) 800 / 843 - 0955 Telex 378 - 1792 - ARD
FAX 714 / 546 - 0337

BEST FILL OF COMPACT DISCS
TO BE FOUND ANYWHERE!

STWVISEINGSERVICE ® PERSONALIZED REPS @
MO RIS MAILER CALL US & DIAL EXT.499

Seattle Tape Town Moves Out Of Malls'

PEARLS FOR EARL: Yes,
there’s a new byline this week on
Retail Track. So where’s market-
ing editor Earl Paige, who intro-
duced this column two years ago?
He’s blazing yet another trail with
Store Monitor, a new column for
video retailers (see page 60).

Make no mistake: Paige will con-
tinue to be involved with our cov-
erage of the music marketplace,
but his new assignment allows us
to broaden our already extensive
coverage of the sprawling, ever-
changing video scene.

The debut Store
Monitor is just one
of several new vid-
eo features that
Billboard has intro-

RETAIL,

duced in 1989. Add
this new column to
an editorial mix
that already fea-
tures the columns

TRACK

Al Stewart On Vid-
eo and Jim McCul-
laugh’s Backlot
Beat and our revised listing of vid-
eo releases, Coming Soon, and the
message should be clear: Billboard

MUSIC MOVIES

waxie, .
maxie’s

flip side
Recordeyop

)

{ QAROLIN

e e I St g

MUSIC SHOP

ORrANGES

RECORDS &, TAPES

MORE

needs.

YOUNG SYSTEMS LTD.

THE NAME
BEHIND THE
BIG NAMES

's no coincidence that some of the most well
known and successful companies in our industry
have chosen Young Systems for their computer

Whether you are a *big name” or mom & pop
shop, retailer or one stop, we've got a system
that will work for you.

We make it easy by providing inventory control,
point of sale, video rental, returns, accounting,
and other systems to fit your business.

Call us today for more information. Or drop by
Booth 801 at the NARM Convention.

6753B Jones Mill Court
Norcross, GA 30092

(404) 449-0338

RECORDS

&VIDEO

@ ROSE RECORDS

“KEMP P

RECORDS

—

MUSIC CITY
RECORD DIST.. INC.

RECORDWORKS
RECORDWORKS
RECORDWORKS
RECORDWORKS

",,n"mnnAmenee
NNVPV,;nscoaos

by Geoff Mayfield

is more serious than ever about its
commitment to video news.

Before [ grab the reins here,
though, I must commend Paige for
his two-year stint as Retail Track’s
conductor. Often he used the col-
umn to break important stories,
like the recent debut of the Enter-
tainment Zone—the retail entity
launched by rackjobber giant The
Handleman Co.—and the 1987 de-
cision by NARM to join the music
industry’s boycott of Arizona over
that state’s refusal to recognize
Martin Luther King Day as a na-
tional holiday. Week in and week
out, Paige worked diligently to
give you a fresh slant on industry
trends, and we know he’ll bring
the same dedication to his new col-
umn. In the meantime, he has left
me some big shoes to fill.

NORTH BY NORTHWEST: Lee
Brillhart, president of Seattle-
based Tape Town, thinks there’s a
big difference between selling mu-
sic in a mall environment and run-
ning the same trade in freestand-
ing or strip center locations. “It
became evident we were in two dif-
ferent businesses and that we
couldn’t do both well,” he says.

Tape Town resolved its identity
crisis on Valentine’'s Day by sell-
ing its 10 mall stores to North Can-
ton, Ohio-based Camelot Music
(Billboard, Feb. 25), a package that
Brillhart says he’d been shopping
since October. According to Brill-
hart, Camelot was one of four
chains that had been bidding for
the locations.

Years ago, says Brillhart, it was
less difficult for his chain to deal
with mall situations. “It was fine
when we had locally managed
malls,” he recalls. Now, however,
most of the market’s major malls
are operated by large, out-of-town
real estate developers. So, Brill-
hart and his wife and business
partner, Stella, decided to sell off
the mall stores.

Brillhart also acknowledges his
market has become more competi-
tive, another factor that prompted
the sale. Of late, out-of-staters like
Camelot, Minneapolis-based The
Musicland Group, and Disk Jock-
ey, the chain run by Owensboro,
Ky.-based WaxWorks, have all
stepped up their moves into Wash-
ington and Oregon.

The sale leaves Tape Town with
eight stores. A ninth is set to open
in May and another should open
before the end of 1989. “We're go-
ing back to what works for us—
car stereos and hit product,” says
Brillhart.

cAMELOT UPDATE: After pick-
ing up the 10 Tape Town stores,
Camelot Music immediately closed

(Continued on page 65)
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EVERYBODY IS TALKING THEFT...

Seminars are given...
Committees are formed...
Tapes are made...

But does this address the real problem of theft for the retailer?
Retailers are losing 12% to 14% of their inventory every month.
With electronic security systems, retailers still lose 6% to 8% every month.

CD’s are the most frequently stolen, and for every CD stolen retailers
must sell 25 to break even.

CAN RETAILERS AFFORD IT?

LIFT sells retail display systems that guarantee ZERO THEFT!!!

By displaying only the empty jewel box on the retail floor there is no
possibility of theft. The CD’s are filed in the Lift Storage cabinets which
can be arranged to form your cash counter area.

LIFT sells displays for CD’s, Cassettes, 8MM and Video.

Lift has fixtures for specialty stores and also for mass merchants. Lift
now has a special system to adapt to your present electronic security

system. A jewel box only frame that holds your security tag, will be
introduced at NARM. |

THERE IS AN ALTERNATIVE TO THEFT!!

LIFT

systems with future
Lift Display Inc., 115 River Road, Edgewater, NJ 07020, (201) 945-8700, (201) 945-8701 FAX (201) 945-9648

AUSTRALIA 95 2005 ® AUSTRIA 222 587 3838 « DENMARK 01 342975 » FINLAND 913 23744 » FRANCE 1/48867980 * GERMANY 040/291318
GREECE 75 13145 * ISRAEL TEX GUG361360 * JAPAN 03/4952434 * NETHERLANDS 030/334329 ® NORWAY 02800211 ® PORTUGAL 01/732306
SWEDEN 0704/65130 ® SWITZERLAND 01/8214711 ® SPAIN 91/27 62237 ® UNITED KINGDOM 0753/888720 ® USA 201/945 8700

www americanradiohistorv com



www.americanradiohistory.com

SIS R R N O
@

TEP Ry ia T

IILING

s
e i e & 5 feasf i

TIE Ry Bwn e L, B e ot

o

Servicing the Midwest
overnight since 1975

VENDOLS

“Best in the Midwest”
Music Videos e LP's e Cassettes
Singles ® CD’s e TDK o Maxell
Denon e Sony e Caselogic
Fixtures & Accessories

* CUTOUTS
OVERSTOCKS
DELETIONS
MAJOR LABEL ARTISTS

INDEPENDENT LABELS
FULL DISTRIBUTION SERVICES

Full Service One Stop Rack Jobber Il LP-CASSETTE-CD'S
Box lot prices Try our ACCESSORIES
Weekly specials special orders DOMESTIC-IMPORT
Volume discounts  fully computerized
Over 15,000 CD titles in stock WE ALSO BUY
Same day shipping ¢ catalogs available QVERSTOCKS AND DUMPS

1,500 Expected For Austin Music Meet

SxSW Conference Focuses On Country’s Middle

“Our focus is the middle of the
country,” Swenson says. ‘“‘We’'ve

BY BRUCE HARING

AN EXPECTED 1,500 delegates
will descend on Austin, Texas,
March 16 for the start of the South
By Southwest Music and Media
Conference, the third such gather-
ing in the music town.

Roland Swenson, one of the co-
ordinators of the conference, re-
fers to it as ‘‘a special project that
got out of hand.”

ALBUM
RELEASES

VINYL VENDORS, INC.

7870 Sprinkie Road ® Kalamazoo, Mich. 49002
Phone (616) 323-0131 ® (n Mich. toll free
(800) 632-0870 ® Midwest toll free
(800) 446-0006 # All others call collect
Fax (616) 323-9517

— 93fF [THl L P, SR LD MRR-OHO6—

‘‘Go ahead,
make YOUR day . . .”’

“You know, in all
the excitement over compact disc
and other music media, a lot of retailers

clean forgot to ask themselves what'’s likely to
happen to the replacement phonograph needle business.

Well, seeing as how there are 60 million turntables in use
in this country and that 4.5 million new ones were sold last
year . . . and seeing as how replacement needles and cartridges
have traditionally yielded the most powerful mark-ups in the
consumer electronics business — and can turn a bottom line
completely around — what you have to ask yourself is: ‘Do 1
really believe consumers will stop playing records, mothball their
collections and throw their turntables away?’

Well? Do ya?”’

MAIL TO

Pranstiehl

| J Go ahead, make my day. Send me a
| Pfanstiehl Needle Information Kit

I Store Name
3300 Washington St
Waukegan. IL 60085 | Your Name
Tel- 1 (800) 323-9446

I Address

M | City State ___ Zip

L | Your Phone Number{_ ) __J

Sell Billboard and MUSICIAN
Magazine in your stores.

FOR MORE INFORMATION CALL BRAD LEF
1/800/999|9988

The following configuration ab-
breviations are used: LP—al-
bum,; EP—extended play; CA—
cassette; NA—price not avail-
able. Multiple records and/or
tapes in a set appear within pa-
rentheses following the manu-
Sfacturer number. a=Simulta-
neous release on CD.

POP/ROCK

CHUCK BERRY
After School Session

& LP Chess CH-9284/NA
CA CHC-9284/NA

CICCONE YOUTH
The Whitey Album

& LP Biast First 75402-1/NA
CA 75402.4/NA

THE DELLS
There Is

& LP Chess CH-9288/NA
CA CHC-9288/NA

BO DIDDLEY
Bo Diddley Is A Gunslinger

& LP Chess CH-9285/NA
CA CHC-9285/NA

ASHER D & DADDY FREDDY
Ragamuffin Hip-Hop

& LP Profile PRO-1277/NA
CA PCT-1277/NA

ETTA JAMES
Second Time Around

& LP Chess CH-9287/NA
CA CHC-9287/NA

TOURE KUNDA
Karadindi
LP Celluloid CELL-6137/NA

LITTLE MILTON
If Walls Could Talk

& LP Chess CH-9289/NA
CA CHC-9289/NA

LUCKY DUBE
Slave

& LP Shanachie 43060/NA
CA 43060/NA

MY LIFE WITH THE THRILL KILL KULT
| See Good Spirits & | See Bad Spirits

& LP Wax Trax WAX-056/NA
CA WAXCS-056/NA

GEORGE STRAIT
Beyond The Blue Moon

& LP MCA 42266/NA
CA MCAC 42266/NA

VARIOUS ARTISTS
New Africa 3

& LP Celluloid CELL-6139/NA
JOHN WATERS

Shock Value

& LP Caedmon CPN-1838/NA

MUDDY WATERS
Muddy, Brass & Blues

& LP Chess CH-9286/NA
CA CHC-9286/NA

lis, and Chicago. We’re for every-
body not doing business in New
York, Los Angeles, and Nashville,
although [those people] all come
down to see what’s going on. Ev-
ery town has studios, clubs, and
managers—that’s what this is
for.”

New touches at this year’s con-
vention include a live cable tele-

FOR WEEK ENDING MARCH 11, 1989

cast from 4 p.m. to 4 a.m. and open
houses at various Austin studios,
music stores, and related business-
es on opening day.

Trade exhibits, the Austin Music
Awards, and seminars are parts of
the four-day event. As with any
convention, the club showcases are
a key point of interest. This year’s
convention offers 200 acts, rough-
ly half last year’s total.

Among the clubs recommended
by a variety of Austin cogniscenti
are Liberty Lunch, an old lumber-
yard that offers an indoor/outdoor
ambiance while featuring reggae
and Third World bands and that
usually wins the Austin Chroni-
cle’s readers poll as best venue;

(Continued on page 45)
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publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written

Billboard.

To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.

permission of the publisher.

NEW AGE ALBUMS.

NOUVEAU A-683/K-TEL

=
[+ 4

< | @ é Compiled from a national sample of retail store sales reports.

B2z

2 |u|©

2 | E|g|TIE ARTIST

£ | & | £ | LABEL & NUMBER/DISTRIBUTING LABEL

** NO.1 » »

1 1121 CRISTOFORI'S DREAM DAVID LANZ

NARADA LOTUS 61021/MCA 21 weeks at No. One
=

2 3|21 CHAMELEON DAYS YANNI
PRIVATE MUSIC 2043

3 2 21 DEEP BREAKFAST RAY LYNCH
MUSIC WEST MW.102

4 5|5 WATERMARK ENYA
GEFFEN 24233

5 | 4|21 OPTICAL RACE TANGERINE DREAM
PRIVATE MUSIC 2042

6 |62 DOLPHIN SMILES STEVEN KINDLER & TEJA BELL
GLOBAL PACIFIC ZK 40719/CBS ASSOCIATED

7 7 |21 NEVERLAND SUZANNE CIANI
PRIVATE MUSIC 2036

8 | 8|2 RIVERS GONNA RISE PATRICK O'HEARN
PRIVATE MUSIC 2029

9 10|17 A WINTER'S SOLSTICE, VOL. Il WINDHAM HILL ARTISTS
WINDHAM HILL 1077

10 |14 5 WORLD DANCE DO'AH
GLOBAL PACIFIC ZK 40734/CBS ASSOCIATED

11 12117 THE NARADA COLLECTION NARADA ARTISTS
NARADA 39100/MCA

12190 VALLEY IN THE CLOUDS DAVID ARKENSTONE
NARADA MYSTIQUE 62001/MCA
DUSK JIM CHAPPELL

By, MUSIC WEST MW-132

14 | 13|17 IMAGINARY ROADS WILLIAM ACKERMAN
WINDHAM HILL 1078

15 11513 PATHWAYS TO SURRENDER CHRIS SPHEERIS
COLUMBIA FC-44225

16 |11la DECEMBER A2 GEORGE WINSTON
WINDHAM HILL 1025
DIRECT VANGELIS

17 |18 |13 ARISTA 8545

18 |21 3 EVERY ISLAND DANNY HEINES
SILVER WAVE SW 505/0PTIMISM

19 |16 7 LEGENDS ERIC TINGSTAD & NANCY RUMBEL
NARADA LOTUS N61022/MCA
ISLAND DAVID ARKENSTONE

20 |NEWD NARADA EQUINOX N-63005/MCA
VANISHING POINT DON HARRISS

21 |NEWD SONIC ATMOSPHERES 80023

22 | 2513 INSIDE THE SKY STEVE HAUN
SILVER WAVE SW 504/OPTIMISM
AUTUMN AGEORGE WINSTON

23 | 2313 WINDHAM HILL 1012

24 |19 |17 AFTER THE RAIN MICHAEL JONES
NARADA LOTUS 61020/MCA

25 |NEWD CELESTIAL NAVIGATIONS CELESTIAL NAVIGATIONS

© Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units, with each additional million indicated by a numeral following the

symbol.
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Welcome. Are you a thief? Please, do visit
us some time. But it won’t be g2
possible for you to steal anything,

except for your own time. Why?

Our store is equipped with the

L | L3

STORE: JUKES, PITTSBURGH, 412-642-2323

vendor system. Only the empty boxes of

CDs, music and video 8 cassettes are

presented 1in the Lift profiles. The
customer gets the merchandise at the cash

counter after payment is made. LIFT.

Systems with a future.
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TAILING

Webs Throw Longer Shadows In Updated Listing

Trans World, Musicland Still Giants

BY GEOFF MAYFIELD

This week Billboard updates its
Guide To Music Chains last pub-
lished in the Sept. 3 issue. Infor-
mation was provided by the listed
companies and was compiled by
Deborah Russell in Los Angeles.

NEW YORK My, how the mighty
have grown! In the six months that
have passed since Billboard last re-
vised its list of music chains, the
two largest players, The Musicland
Group and Trans World Music
Corp., have each added more than
50 outlets.

For Albany, N.Y.-based Trans
World, which has added 55 stores in
that period, the pace means busi-

ness as usual. For Minneapolis-
based Musicland, a 51-store gain
shows a return to form.

When Billboard last revised this
list, Musicland had opened only 16
stores in the previous six months—
a fast clip for most music retailers,
but slow compared with the rate of
growth that Musicland has shown
throughout the ’80s.

Some wondered if cash demands
incurred by management’s lever-
aged buyout last April from former
parent Primerica Corp. caused the
slower pace, but Musicland chair-
man Jack Eugster warned industry
watchers not to jump to conclu-
sions. He insisted that the chain
would soon shift expansion back
into high gear, and the 51 additions
in the last half-year, accomplished

largely through the construction of
new stores, proves that Eugsterisa
man of his word.

Trans World, meanwhile, contin-
ues to grow at a startling rate. The
publicly traded chain has added 118
stores since last year’s National
Assn. of Recording Merchandisers
convention. Its November acquisi-
tion of the Boston-area Good Vibra-
tions web added 14 locations to its
count at a time when the firm was
opening new stores at a rate of one
every day and a half (Billboard,
Nov. 26).

Most of the other music retailers
showed normal growth rates during
the last six months, but keep your
eye on WaxWorks, the Owensboro,
Ky.-based operation that runs the

(Continued on page 46)

Guide To Music Chains

CHAIN LOCATION TOTAL MALL LEASED VIDEO  VIDEO
(STORE NAMES) LOC. LOC. DEPTS SALES RENTALS
THE MUSICLAND GROUP 682 591 0 682 40
7500 Excelsior Blvd.
St. Louis Park, Minn. 55426
(Musicland, Sam Goody, Suncoast Pictures, Discount Records)
TRANS WORLD MUSIC CORP. 437 282 55 400 30

38 Corporate Circle

Albany, N.Y. 12203

(22 logos, including Record Town, Tape World, Great American Music, Coconuts,
Good Vibrations, Peaches [of Indiana, illinois, and Ohio], Midland Records,

The Music Co.,

Music World. Leased Departments: Crazy Eddie, TSS)

TARGET STORES INC.

33 S. Sixth St.
Minneapolis, Minn. 55440
(Target)

349 0 0 349 0

CAMELOT ENTERPRISES INC. 321 221 92 321 36
8000 Freedom Ave. N.W.

P.O. Box 2169

North Canton, Ohio 44720

(Camelot Music. Leased Departments: Fisher Big Wheel)

I TOP RHYTHM & BLUES SINGLES O Hardcover $60
1942-1988 47 yecriof“Soul,""Blcck," O Softcover $50

JOEL WHITBURN’'S RECORD
RESEARCH COLLECTION. ALL
THE RECORDS EVER CHARTED.

The only complete listings of every record to

ever appear on every major Billboard chart, i
art data (peak position,

date and weeks charted, etc.) conveniently ar-

with comprehensive ¢

to music,”

1958-1988

600 pgs.

Rhythm & Blues” and “Urban Contempo
I rary’ hits, arranged by artist. 623 pgs

BILLBOARD'S TOP 10 CHARTS O Hardcover $60

“Hot 100" Top 10's in one concise volume.

F_____—____q

| GET CHART SMART TODAY |

TOP COUNTRY SINGLES 1944-1988 0 Hardcover $60 I
From Merle Travis to Randy Travis, here's the O Softcover
complete story of ""America's most listened
arranged by artist. Over 600 pgs.
(Release date: April, 1989)

All 1550 actual, weekly O Softcover $50

TOP POP SINGLES 1955-1986 O Hardcover $60
The only complete history of the "Hot 100, O Softcover $50
arranged by artist. 756 pgs.

POP SINGLES ANNUAL 1955-1986 O Hardcover $60 I
A year-by-year ranking of nearly 18,000 O Softcover $50
charted Pop singles. 684 pgs. I

POP MEMORIES 1890-1954 O Hardcover $60
The only documented charthistory of Ameri- O Softcover $50

rungnd for iﬂ’h easy reference. I can popular music prior to the rock era, I

The Entertainment Industry’s Most

Read & Respected Reference Books ! 15 —

s TOP ggﬁﬂwm sNoLES (i)

180 pgs.

1959-1981

240 pgs.

JOEL WHITBURN'S \_

ror POPO FFurl

o ;%53%: ¢

St
a0

I Name

BILLBOARD'S TOP 3000+ 1955-1987 O Softcover
A comprehensive ranking of every Top 10 hit
ofthe rock erain order of all-time popularity. I

BUBBLING UNDER THE HOT 100 O Softcover

MUSIC & VIDEO YEARBOOK 1987 O Softcover
Every single, album and videocassette that
debuted on Billboard's 11 major ‘87 charts. I

Shipping& Handling . ...................

Payment must be made by check or money order.
Credit card orders will be accepted.

arranged by artist. 660 pgs.

TOP POP ALBUMS 1955-1985 O Soficover $50 |
Includes all 14,000+ albums that made Bill-
board's Pop album charts, arranged by artist. I

s3s ||

s3s |
Over 4,000 semi-popular

near-hits, one-shot efforts and big regional
records, arranged by artist. 240 pgs.

$35 I

MUSIC YEARBOOKS 0 1986....9835
Each compoct volume is the complete story 01 1985 . . . . $35
of the year in music, covering Billboard's 0 1984. . . . $35
maijor charts. Over 200 pgs. each. 0 1983. ..

.$35

Sub-total
$_4.00

Total Payment $

; I Address

City.

Susete Uartests 106G

WHITBUAN

wHITBuRN s .-'

.. | I BB14

Menomonee Falls, W1 53051

The World's Leading Authority
On Recorded Entertainment

P.O. Box 200
414-251-5408

[ e ———— |

WHEREHOUSE ENTERTAINMENT 223 41 0 223 187
19701 Hamiiton Ave.
Torrance, Calif. 90502

{The Wherehouse)

THE RECORD BAR INC.
3333 Chapel Hiil Blvd.
Durham, N.C. 27707
(The Record Bar, Tracks)

147 124 0 147 21

SOUND WAREHOUSE INC.
10911 Petat St.

Dallas, Texas 75238
(Sound Warehouse)

(The deal that will transfer ownership of Sound Warehouse Inc. to Shamrock Holdings
Inc. is expected to close later this month or in early April)

120 3 0 120 109

WESTERN MERCHANDISERS INC.
P.O. Box 32270

Amarillo, Texas 79120

(Hasting's Books, Music and Video; Hasting's Books and Music; Hasting’s Records
and Tapes)

119 70 0 119 40

TURTLE'S RECORDS & TAPES 115 4 0 83 105
2151 N.W. Parkway

Marietta, Ga. 30067

(Turtle's Music-Video; Turtle's Super Video)

WALL TO WALL SOUND & VIDEO iINC. 106 69 0 102 43

200 S. Route 130

Cinnaminson, N.J. 08077

(Wall To Wall Sound & Video Superstore, Wall to Wall Sound & Video, Wall To Wall Sound
& Video Listening Booth, Listening Booth, Beaky's, Bravo)

NATIONAL RECORD MART 94 75 0 94 14
5607 Baum Bivd.

Pittsburgh, Pa. 15206

(NRM, NRM Plus, Oasis, Waves)

WAXWORKS 85 82 8 85 0

325 E. Third St.
Owensboro, Ky. 42301
(Disc Jockey Records. Leased Departments: Montgomery Ward)

CAMBRIDGE ONE-STOP 80 7 0 80 12
205 Fortune Bivd.

Granite Park in Milford, Mass. 01757

(Strawberries Records, Tapes & Compact Discs)

ELROY ENTERPRISES INC. 73 47 0 73 0
22 Harbor Park Drive

P.O. Box 366

Roslyn, N.Y. 11576

(Record World, Square Circle)

CENTRAL SOUTH MUSIC SALES 65 59 0 61 3
3730 Vulcan Drive

Nashville, Tenn. 37211

(Sound Shop)

SHOW INDUSTRIES 60 0 0 60 60
2551 S. Alameda St.

Los Angeles, Calif. 90058

(Music Plus)

(Show Industries is a division of Shamrock Holdings inc.)

TOWER RECORDS/MTS INC. 53 0 0 53 45
P.0. Box 919001

Building C

2500 Del Monte

West Sacramento, Calif. 95691

(Tower Records, Tower Video)

(Continued on page 46)
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NARM’s Checklist of Priorities Hasn't
Changed, the Upturned Music Industry Just
Broadened Around it in '88, Deepening the
Issues That the New NARM Leadership and

Concerned Membership Must Face in the
Whirlwind '90s
By GEOFF MAYFIELD

rocky as it's been in years past is reflected

by the fact that few new issues of concern
have emerged since last year’s National Assn. of
Recording Merchandisers conven-
tion.

Aside from the increased atten-
tion that is being paid to radio’s
lack of artist identification, many
of the key topics that NARM mem-
bers were mulling last year—con-
cerns over the demise of vinyl
configurations, theft prevention,
ways to merchandise a music
store’s growing array of new prod-
ucts, and renewed efforts to revi-
talize the singles format—remain
on the frontburner in 1989.

Of those issues, loss prevention
tops the list for Frank Hennessey,
the Handleman Co. president who is concluding
his term as NARM's president.

“Shrinkage is, without a doubt, one of the criti-
cal problem areas for the home entertainment in-
dustry,” says Hennessey. He notes that of all re-
tail categories, according to Big Eight accounting
firm Arthur Young & Co., entertainment software
outlets suffer the most theft-related losses.

Hennessey and NARM executive director Pam
Cohen place such illegal activities as piracy and
the sale of bootleg product under the security
umbrella. As Cohen says, ‘“We realize that crooks
are crooks.”

Aside from security issues, which receive the
ongoing attention of NARM’s Loss Prevention
Committee, there are two other topics that
Hennessey tried to hammer home throughout his
year as the trade group’s president: integrity in in
sales reports that accounts offer to trades and
the illegal sale of promotional goods.

But according to Hennessey, his biggest goal
was to bring all factions that belong to NARM
closer together. Achieve that, he says, and all oth-
er problems become easier to solve.

Proof that the music industry’s boat is not as

NEW ORLEANS

“My major thrust this years has been uni-
ty,”” says Hennessey. “If all of our members
concentrate on a problem, it will be
solved.”

Another concern that has been lingering
for the past three years—the fate of the
LP—has become an increasingly important
topic this year. Since the start of '89, all six
major distributors have begun charging
higher penalties for returned LPs. Expect
the configuration’s future to be a constant
topic of discussion this weekend.

Cohen is pleased that NARM is exploring
the possibility of forming a political action
coalition. “That would help us do a better
job of monitoring Congress and allow us to
get involved with potentially dangerous
legislation earlier in the game,’” she says.

Pat Moreland, a director at Show Indus-
tries and a member of the NARM board,
would like to see the trade group pay more
attention to the needs of independent la-
bels, indie distributors, and smaller retail-
ers.

She points out that she and Big State Dis-
tributing president Billy Emerson are the
only one-stop executives who sit on
NARM'’s board, and that Emerson is also
the only director who represents indepen-
dent distributors.

“Since Show includes Music Plus, [my
seat] is half chain, half one-stop.
Billy is half one-stop, half indepen-
dent distributor, so you could look
at the board and say that between
he and |, there’s one one-stop rep-
resentative, and in Bill, there’s
one who is half indie distributor.”

Moreland is convinced that the
music industry still relies on indie
labels to develop future talent,
and that indie retailers break new
acts more than chain stores. “The
hits are not broken in chains,” she
says.

For those reasons, she thinks
smaller retailers, one-stops, and
indie labels and distributors all deserve
more recognition in NARM. “That’s my own
personal opinion,” says Moreland.

Another board member, Camelot Music
chief executive officer Jim Bonk, is con-
cerned with the aggressive store expan-
sion that the industry has seen. Increased
competition not only impacts today’s busi-
ness, he notes, it also limits tomorrow’s
growth opportunities. “Almost every mar-
ket has more stores now,"” says Bonk.

Bonk is also concerned about the impact
that such media as DAT and recordable
CDs will have on the market. ““i don’t know
if those things are going to happen in a big
way this year, but we'll have to keep our
eyes open,” he says.

Many merchandisers, including Bonk,
are still calling for lower CD prices. “All of
the majors have done some creative thing
with CD pricing,” he says, noting that all six
majors lowered most frontline CD prices in
the last half year. ‘“We need to stay on
course there,” Bonk adds.

PHOTOS, FROM TOP: Pillared gateway to Tower Records’ classical department, Lincoln Center, New York;
Camelot Music's superstore in the Dublin Sawmill Center, Dublin, Ohio, a suburb of Columbus;

Interior of Tower Records’ Lincoln Center store captures drama and excitement of audio/video shopping in N.Y.C.
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TIME covers music—and the
affluent consumer market that’s
buying millions of compact discs,
audio tapes and records.

If you make advertising decisions
in the music, video or home enter-
tainment industry, we’d like to
tell you more about TIME. For
starters, mail us your business
card. We’ll send you a copy of this
“TIME Covers Music” poster*
(191/2" x 347/16") featuring 33
legendary performers.

*Limited supplies available.

Janice Baio
Consumer Electronics
Category Manager

TIME T] ME TIME Magazine

Rodks Hew Sensn{mn 1271 Avenue of the Americas
New York, New York 10020

(212)-522-4368

TIME

Scngs ol F'I‘L- o

B BG TO
‘H‘!usu: "

anﬁ | Renaissa

TIME Covers Music

TIME was born in the Jazz Age, an era whose syncopated  As Rock 'n” Roll became an anthem for social revolution,
music marked the tempo of a high-spirited culture. So right TIME took note: “The big beat is everywhere.” From Jazz to
from the beginning, popular music was news in TIME.  Rock, TIME has covered the music and tenor of our times.

TIME

© 1989 The Time Inc. Magazine Co.
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LP Seeks Shrinking Audience as
Vinyl Curtain Begins to Fall

By KEN TERRY

U.S,, itis on its way out.
For many large chains, LPs account for only 3 %-
5% of sales, although some webs are selling more of
them. At Sacramento-based Tower Records, the percent-
age hovers in the 10% range, and the Windy City's Rose
Records reports vinyl is still holding at 20% of its reve-
nues.

Notes Jim Rose, GM of the latter chain, “We're selling
an awful lot of LPs, mainly because we're the only game
in town''—which says something about the competition's
attitude toward vinyl.

As the LP market has shrunk, the labels have been
playing a double game: While continuing to insist they
will phase out vinyl only when there is no longer any de-
mand for it, they have steadily introduced policies that
make it riskier for dealers to stock LPs.

For instance, PolyGram, CBS, and CEMA all have intro-
duced stiff penalties for returning LPs. If dealers weren’t
already wary about vinyl, these penalties are guaranteed
to make them cut back on their album purchases. In ad-
dition, some distributors are beginning to restrict the
availability of vinyl singles as cassette singles take over
that market.

For over a year, the majors have been deleting LPs on a
growing portion of their catalog titles. But up to now,
they have been releasing most new pop titles in LP, cas-
sette, and CD configurations.

Bob Jamieson, executive VP of PolyGram Records,
notes that his label is watching LP sales “very closely. We
do deals by configuration; we have different return poli-
cies on each configuration.

“You have to monitor what you put out there,”” he
adds. ‘'You want to keep your returns in reason.’”’ At
some point, he predicts, sales will fall below the level at
which it's worth putting out LPs. “We're not there yet,
but we're getting closer,” he declares.

Earlier in the year, Lou Dennis, senior VP/director of
sales for Warner Bros. Records, said neither WB nor Gef-
fen, which it distributes, had any intention of issuing new
titles without LP equivalents during the first quarter. But
he didn't rule it out in the future.

Similarly, RCA marketing VP Mike Omansky says, “We

The fate of the vinyl LP is now known: At least in the

have no plans like that now. . .| think there are enough
turntables out there that want to be fed. So we should
feed them."”

Vince Faraci, senior promotion/marketing VP for At-
lantic, also says his label has no plan to release new se-
lections sans LPs. Such a policy on new artist product
was discussed, he says, but Atlantic decided "it's not
right to do that, because vinyl helps break the new art-
ists.”

One marketing executive, however, notes there was an
internal discussion at his label about making only an ini-
tial LP shipment on titles for which vinyl sales are not ex-
pected to exceed 10%-15%. After that, no reorders
would be permitted.

Although that label has not decided to institute such a
policy, it would not surprise retailers if one of the record
companies did. They know that on many new titles, LPs
sell well for only the first month or so after release.

According to Steve Bennett, VP of marketing for the
147-unit, Durham, N.C.-based Record Bar chain, *'Some-
one's going to bite the bullet on the manufacturing side. |
think you'll see the labels either not manufacture [LPs]
selectively or just manufacture on a one-time basis. And |
don't have any problem with that. It's 5% of our business
at this point.”

Noting that on hit titles, the LP portion of sales "is just
not meaningful,” Bennett concludes, "'We all know we
could get more sales if we went after it. But there isn't
enough room [in the stores], and the returns penalties
are getting higher."”

For many dealers, the space considerations are as im-
portant as the LP returns penalties. Walter McNeer, ex-
ecutive VP for Amarillo, Tex.-based Western Merchandis-
ers, notes that space for CDs and other new
configurations has been created in many of his compa-
ny’s 119 Hastings Books, Music & Video outlets by pull-
ing LPs. In fact, he adds, 25% of his stores don't carry
any vinyl.

Rose, who is also concerned about the dwindling dis-
play space in his 19 Chicago-area stores, believes the
time is approaching when many new pop releases will
come out without LPs. “The labels all say the real hits will
be covered by the LP configuration,”” he notes. "It'll be
interesting to see if that happens.”

Wall Street: Privately Held-Firms May Be
Next Stop in Retail-Buyout Shopping Spree

By RUSSELL SHAW

all Street analysts who cover both music and vid-

eo retailing agree that the recent series of merg-

ers and consolidations have tapped the pool of
available public companies dry. At the same time, they
see acquisition of mid-size privately held retail chains as
a likely next trend.

“In terms of thinking logically how many more consoli-
dation opportunities there are, there aren't a lot of at-
tractive properties left to buy,” says Keith Benjamin, an
analyst with Silberberg, Rosenthal. *‘If you go through a
list of the top 20 music and video retail chains, you've
seen a lot of consolidation already.”

Analysts identify the major remaining publicly held at-
tractive target as Florida-based Spec’s Music, but don't
think that company will sell. “They are into it for the very
long term. They've done a very good job keeping the
company to themselves,” says Craig Bibb, a retail ana-
lyst with Prudential-Bache.

Enter the possibility of private companies as a viable
option. ““A number of chains have their home bases cov-
ered and might want to spread to nearby states,” notes
Bibb. “They are in the fill-in acquisition mode, so for this
reason they are likely to offer very attractive prices.”

Bibb names as likely suitors mega-chains such as
Trans World Music, Shamrock, Wherehouse Entertain-
ment and Lieberman Enterprises. He feels that Sham-
rock is seeking additional national penetration, Where-
house Entertaimment might be interested in increasing

their Eastern presence, and Lieberman has a priority on
vertical integration.

Bibb postulates that natural buying targets might be
any number of family owned 10-to-15-store chain opera-
tors where control has passed to the next generation.
This next generation, according to Bibb, might in some
cases not feel the loyal tug of family heritage in the busi-
ness and could be urged to sell if the price was right.

Benjamin agrees with this scenario. “There are still
some private chains left with maybe 10 or 20 stores,”” he
notes. ‘‘Many of these stores are family owned, and in
some cases the following generations might not continue
to own them.*

Both Benjamin and Bibb see plenty of available lending
capital to make such purchases. Besides the generally
healthy credit lines of the mega-retailers, he mentions
overseas money and the LBO market as other resources.

In many cases, the price may be right. Bibb says that
for a 12-store retail chain active in secondary markets,
an overall purchase price of $7 million would be about
right. He also says that for a variety of reasons, a large,
growing chain looking for penetration into additional
markets might do well to purchase a standing collection
of healthy music retail properties rather than go into new
cities cold. He cites as reasons greater cost economies,
and an already existing market identity. To achieve these
advantages, Bibb says, a large chain in the acquiring
mood might wish to keep the name of the firm they had
just bought. This would assure the continuity of market
identity, as well as save money on signage conversion.

A Bitlboard Spotlight
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Who Owns the Blueprint to the ‘California Model'?

ed home entertainment software, a concept that led to

the term “combo” store, is seen as more viable than
ever because of emerging formats and recent consolidation
and expansion moves, but many challenges remain.

In fact, combo as a term may be giving away to what
one of the newest major players in retail calls the ‘‘Cali-
fornia model,” in the words of Jose Menendez, chair-
man/CEQO of LIVE Entertainment.

Commenting on Los Angeles-based LIVE's plans in ac-
quiring the Milford, Mass. 79-store Strawberries web,
Menendez indicates not only an expansion of Strawber-
ries’ video rental sections from the present 12 but the
addition of computer software, which he terms one of the
hottest growth categories.

At the same time, the acquisition of 121-store Dallas-
based Sound Warehouse by Burbank firm Shamrock
Holdings, which follows close-
ly behind its purchase of Mu-
sic Plus, adds that much more
emphasis to the Caiifornia
model idea. Sound Ware-
house, all but exclusively non-
mall, closely parallels Music
Plus, the total freestanding
Los Angeles chain.

Actually, the interest in entering retail at the California
model level found Shamrock first attempting a hostile
takeover of Los Angeles-based Wherehouse in the fall of
1987, a development that led to Wherehouse being ac-
quired by New York investment firm Adler & Shaykin.
Shamrock then acquired Show Industries, parent of then
54-store Music Plus, in April 1988.

As possible paradigms of the California model, Music
Plus and Wherehouse both extend combo beyond the
boundaries of a product mix of prerecorded home enter-
tainment software and even beyond prerecorded goods.
So too, with the California stores of megaretailer Music-
land, and certainly Tower Records/Tower Video.

Music Plus, although burned in the original video
games boom and bust, stepped out in fall 1987 and
made a major move into video games fully exploiting the
Nintendo phemonemon, offering hardware as well.

And hardware, in the form of personal electronics, is
an important category for Musicland. A large array of
items is seen in Musicland’s newest freestanding model,
a Sam Goody Music & Video in West Los Angeles, the
first such unit that is not a remodel of what was once the
Licorice Pizza chain,

As for extending beyond prerecorded goods, Tower

The idea of offering the widest assortment of prerecord-

‘The Wherehouse Prototype
Is the Direction a Lot of People
Are Talking About.’

has historically operated separate bookstores in Califor-
nia, and is also considering adding full-line books under
one roof, a concept that has been pioneered and more
fully realized by Amarillo-based Hastings.

Happy that California model could well be descriptive
of Wherehouse is Raiph King, formerly VP of marketing
at the 224-store web. ""No doubt about it, the Where-
house prototype is the direction a lot of people are talk-
ing about, prerecorded audio combined with video rental
and sales plus computer software and other hot catego-
ries,” enthuses King, who adds that the chain is entering
personal electronics, too.

Involved when Record Bar entered personai electron-
ics four years ago and convinced Musicland is onto a
coming trend, King says, "'"We have around 12 SKUs. You
have to understand that outside of the island of Manhat-
tan, Southern California is probably the most competi-
tive environment for that cate-
gory."”

Three other categories
round out Wherehouse's role
of California model, computer
software, video games, and
videodisk. In computer soft-
ware, Wherehouse has the cat-
egory in around 190 stores.
“It varies and is usually our largest units; it can be in a
mall or in a freestanding."”

Computer software, more than any other category, is
the catalyst product in Menendez’ thinking. He says not
finding an item recently at Egghead Software, a leading
specialists chain, “They recommended Wherehouse.
This is so illustrative of the California entertainment
software chains with everything under one roof, they're
bigger, brighter, more all encompassing, give the con-
sumer a good experience, and you can cross merchan-
dise all day long.”

At this point in time, getting “everything” under one
roof provides many challenges because software is ex-
ploding on so many configuration fronts, as with video-
disks. Wherehouse again has not followed Music Plus
into this category, one that Tower embraced years ago.
King says, ‘““We’re looking at it very strongly. Our position
is that the manufacturers are waiting for the business to
happen. We want to see normal [videotape] policies insti-
tuted.”

Video games is yet another example. Wherehouse, al-
though entering video games a year after Music Plus,
found the category ‘‘exploding for us this past Christ-

(Continued on page N-10)
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Placing Name with
Chain Makes Match in
Retail Game

By MOIRA NcCORMICK

hat’s in a name? Aten it ccmes to -etail chains

which ope-ate Lrder more than one handle, plen-

ty. Over two dozen reta | chains around the coun-
try with five or mcre stores use more than one name.
Somz2timres the variz2ty ol manikers exists to 4 fferantiate
betwee 1 music and video steres; between mail and free-
standirg stores; and between two stores r ths same
mail.

17 the case cf the larger hains, different nares are
oft2n k2pt when other chains are purchased. Musicland,
whose 600-plus stores operate under the némss Sam
Gandy, Suncoast Pictures, and Discount R2corcs. in ad-
dition to the parent name, sticks to Sam Goady on the
East Ccast and in California. *‘in oth2r areas of the coun-
try ' says Keith Benson, execut ve VP of the [dinneapolis-
based web, *‘the Musicland na ne is most predoninant.
When we open new stores r ttcse areas, the Musicland
name is our first choice.” Discount Records stcres, he
notes, are primarily **located near ccllege camguses, and
are more jazz- and classiczl-or-ented than a typical mall
store.”’

Sam Goody, Benson says, ‘‘was a strong rame -n New
York—probably the most recognized name concept on
the Ezst Coast. We didn't “eel a nead to chang=2 it.” When
Musikclard bought the Licor ce Pizza web, Fcwewvzr, the
switchcver was made t> PAusic and: “They were Iocated
in ar=as {whera] the Musicland-nam2 was already estab-
listed,” he expiains, ‘“and we “elt nc need tc [keep the
original moniker]. ' -

Another reason for different store names, 3enson con-
tinues, sthat‘“somztimres we'li have two stores with sep-
arate names in on= shoooing centar. This cf-ers the cus-
tcmer a differert look, aad may offer them a few
different products.” =

Trans World Music Corp. >f Altany, N.Y.,, th2 nation’s
second largest music aad video retziler, has the biggest
divarsity of store mames. tt3 3&0-plus units ncluce Rec-
ord Town, Tape World, Great American Music, Cozonuts,
Vibrations, Peaczhes (of Hlinois, Indiana, and Ohio), Mid-
land Records, the Music Comaany Music World, Cra-

{Conzinued or-page N-13)

BELOW: Waxie Maxie's, Marley Station, Glen Bur-
nie, Md., one of three Baltimore area locations
with more to open this year.
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ABOVE: Wherehouse mall entrance, Carson Mall,
Carson, Calif. and exterior of new store in Pinole,
Calif.

BELOW: Turtle's 98th store opened June '88 on
the campus of the Univ. of Tennessee in
Knoxville.

A Billboard Spotlight
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When it's your music on the
line, come to the CD manufacturer
who always puts your music first—
Nimbus Records.

At Nimbus we've done more
than anybody to master CD
manufacturing because we want
your music to sound as good as it
did when you recorded it. We've
fine-tuned and improved every
step of the CD replication process

and back that up with absolute
100% quality control—so we
guarantee 100% satisfaction.

No pops. No clicks. No hassles.
Just your music.

More industry professionals are
singing the praises of Nimbus than
any other custom pressing facility.
So when you want your music
(and nothing but your music), come
to Nimbus—The Music People.

Nimbus Records

_@_

New York:

200 West 57th Street New York, NY 10019
212-262-5400 1-800-451-8725 Telex 239406
NMBS UR Telefax 212-262-5409
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CD-Only Stores Growing Lonely
in Tougher Marketplace

By DAVID WYKOFF

re the salad days over for

compact disk-only special-

ty dealers? The growing
consensus among insiders in this
once-exploding segment of the
music retailing industry is that
CD saturation has resulted in a
much tougher marketplace, one
that's weeding out many of the
less experienced and savvy oper-
ators.

“Just as the supermarkets ate
up the business of the corner gro-
cery stores, the chains and mass
merchandisers are providing
very stiff competition for the lit-
tle CD-only dealers,” says Rob Si-
monds, owner of CD distributor
East Side Digital in Minneapolis
and co-owner of the ground-
breaking indie Rykodisc label.
“The prestige value and ‘pure’ at-
mosphere of the just-CD store
has been quickly supplanted by
the commitment of many of the
larger chains to broad selection
in disks. That was once the sole
province of the specialty retail-
er.”

“There’s no doubt that, as the
CD market has matured, the CD-
only dealer has lost much of his
edge over the major chains,”

says Kevin Sechrist, vice presi-
dent and general manager of the
six-unit Atlanta Compact Disc
chain, one of the country’'s pio-
neering CD retailers. ““In the early
days, and up until a year or two
ago, the CD dealer pretty much
had the market to himself. As
long as he was able to get the
disks out on the shelves, he was
nearly guaranteed sales because
the chains weren't interested in
small numbers. Now it's just the
opposite.”

“It's not only that the chains
are now fully committed to disks,
but that they're also committed
to low-price disks,” says Wanda
Hawkins, co-owner of Digital Ear,
one of Orange County’s classier
CD-only dealers. *‘Your average
CD consumer is a whole lot more
price aware today, and the inde-
pendents are never going to have
the buying clout to challenge the
major chains in discount pric-
ing.”

Nearly all of the distributors
surveyed reported significant
numbers of closings, usually
among single-store mom-and-
pops. ‘A lot of the people who got
into the CD-only business jumped
in without any music retailing ex-

(Continued on page N-14)

RoboCop makes an in-store
appearance at Camelot’s super
store in the Dublin Sawmill
Centre in Dublin, Ohio, a
Columbus suburb.
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The interior fixtures, 16-screen
video wall and signage at
Camelot’s Dublin Sawmill Centre
superstore.
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SERVICE - @UALITY - PRICE
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24-48-72-96-120-Turnaround time — HOURS not days]}

Compact Discs: CD, ¢D3 CD-V, CD-Rom

DAT: Editing, duplication, and packaging

MASTERING: Three'complete suites featuring the l est Sony technology
MANUFACTURING AND PACKAGING FOR :

EIGHT MILLION CD’S PER MONTH.
ED Digital Audio Disc Corporation

1800 N. Fruitridge Ave., Terre Haute, Indiana 47804 - §12-462-8100 b
A Subsidiarv of SONY USA. INC. ¥
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Two customers
of differing de-
mographics get
ready and aim
during Kemp Mill
Records’ “Shoot-
ing Rubberbands
At The Stars”
promotion for
Edie Brickell &
New Bohemians.

Packaging Steals a Top Spot
on NARM Priority List

By MOIRA McCORMICK

s the newest configurations
in the record business,
compact disks, compact
disk singles, and cassette singles
continue to undergo packaging
revisions. What’s at issue in-
volves not only aesthetics and
adaptability to fixturing, but

ever-present security problems.
NARM’s committees for loss pre-
vention and packaging met Jan.
31 in Dallas and Feb. 7 in Chica-
go, respectively, to address these
eternal questions: How does the
package look? How does it fit?
How easily can it be stolen?
‘‘Everyone’s happy with the
packaging dimensions for the

Class 1000 Clean Room ® Single digit drop-
out is guaranteed by our strict tape loading
procedures & controlled environment.

Master Control ® High resolution monitors
and top of the line source VTRs are constantly

monitored for optimum performance.

Quality Control ® Manual quality checks, to-
gether with computerized in-line testing, en-

sure duplication excellence.

Padavasded | Paburmid
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Packaging Lines ® Four-color facelspine
label printing and custom-stamped shrink-
wrap give product a perfect look.

Duplicating Lab ® Fast, reliable mass video duplication.

State of the Art
Is Our
State of Mind

We’re thinking about your future. By applying tomorrow’s technology today,
West Coast Video Duplicating, Inc. guarantees quality-controlled duplication at
a competitive price.

The latest in professional recording equipment, Panasonic 6810, 6820 series
VHS and Sony Betamax SLO 1800s, includes Hi-Fi Stereo, digital audio,
Dolby decoding and Macrovision encoding. Excellent quality-control duplica-
tion in all formats is assured by our computerized system of in-line testing.
With one of the nation’s largest mass duplication capacities of over 2,000,000
dubs monthly, we can quickly turn around any quantity. These capabilities
mean cost-efficiency, no matter the size of your order.

We provide complete fulfillment services with computerized reporting. Inven-
tory is maintained to your specifications for immediate order processing. And
we store your master free, to duplicate on demand.

Every detail of duplication and fulfillment is personally coordinated to satisfy
your needs. With our state of the art advantage, West Coast Video Duplicating
meets the challenge of today’s video industry . .. and tomorrow’s.

W

(\'I

West Coast Video Duplicating, Inc.

385 VALLEY DRIVE, BRISBANE, CALIFORNIA 94005 (415) 468-7330 FAX (415) 468-1386

CD, the standard 6-by-12,"” says
Pam Cohen, executive director of
NARM. “In the years since the
standard was set, it's continued
to be fine-tuned: getting the bar
code in the same place, changing
from tuck ends to glued flaps.”
(PolyGram, she notes, is the only
company which still uses plastic
blister packs instead of card-
board boxes.)

Currently under discussion are
whether package glue and shrink
wrap should be thicker, and how
to make the CD package ‘‘slim-
mer and more secure,” as Cohen
puts it. Plus, the loss prevention
committee is proposing to move
the CD case up an inch or so in
the cardboard box to prevent ra-
zor blade “slit-outs.”

“Heavier glue won't stop a pro,
but it could deter the casual
shoplifter,” Cohen says. *It's the
same with heavier shrink wrap—
it could slow down shoplifters.”
In addition, manufacturers of
electronic article surveillance
systems have been approached
about making the glue stronger
on their metal strips and targets.

‘““None of these companies
meet all of NARM'’s criteria [for
surveillance systems],” says Jim
Murphy, director of enforcement
for the Video Software Dealers
Association (VSDA) and a consul-
tant to NARM.

As for the proposed slimmer
package, Cohen says, ‘““‘Every-

‘Heavier Shrinkwrap
Could Slow Down
. Shoplifters.’

i ity
B
Bt U et Sedi

one’'s convinced of the value of
the jewel box, but it could be tin-
kered with to make it slimmer.
The retailers could stock more in
one place, and the consumer
could still read the spine.”

As for the CD single, or CD-3,
the outer packaging dimensions
of 3-by-12 were standardized
last October at NARM’s wholesal-
er conference. ““The same kinds
of packaging issues for the CD
are involved with the CD-3," says
Cohen. ''Is it cost-effective—
which is more of an issue for the
manufacturers, because it's a
less expensive item—and attrac-
tive to the customer?”’

The cardboard packaging is
reminiscent of the blister pack,
as the cardboard hugs the CD-3
so the consumer ‘‘can see it's a
mini-CD.” And because the item
is smaller, ‘‘it's easier to steal.”

Also inviting to shoplifters is
the cassette single, with its small-
er size. Here, the packaging stan-
dard is yet to be decided upon—
whether it be 3-by-12 or 6-by-6.
(All new packaging, notes Cohen,
is structured in divisions of 12,
to be easily adapted to fixtures
designed for black vinyl albums.)

“There’s a lot of division,” Co-

(Continued on page N-16)
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GE T READY FOR THE HEAT WAVE!

SKC'S MAKING A BIG SPLASH WITH OUR HOTTEST SPRING /SUMMER
PROMOTION AND WE'LL HAVE YOU SWIMMING IN PROFITS
WHEN YOU COME TO THE SKC BEACH PARTY.

- SKE Autjo Iépe Div-$ion !
t7a106~‘8,)\‘\?'aj0r_§gtlvd., Carson, CA 90746

+

800/23148372,
T

0/339:5723 (California)
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BLUEPRINT

(Continued from page N-4)

mas." Wherehouse will not be
renting Nintendo, King says, be-
lieving rental could discourage
sales, an opinion carrying over to
videodisks as well.

Not only is it a problem of so
many products encompassing, in
cases, many configurations. Even
in video rental, a staple service,
innovation is constant points out
Lou Fogelman, president of Mu-
sic Plus. “All our new stores will
have cut boxes,” he says of a
move to the more costly and la-
bor intensive video rental display
formula advocates nevertheless
say pays off in enhanced consum-
er enjoyment and also in inven-
tory control.

Meanwhile, despite the
groundswell of the California
model, Eastern-based chains of-
ten reflect an evolution calling for
different approaches. Often
these webs' ratio of mall outlets
dictate philosophy. Some indica-
tions of the ratio are seen in Cam-
elot Music (97 % mall), Record
Bar (87 %), Musicland (86%),
Trans World Music (77 %), Na-
tional Record Mart (75%), and
Record World (64 %).

Among various store concepts
there is Musicland, now nearing
700 stores, launching a mall vid-
eo sales format under a logo that,
again, calls up a California model
idea—Suncoast Pictures. Trans
World operates under many store
names. National Record Mart is
opening a series of Waves free-
standers, emphasizing CD and
videodisks. Record World's
Square Circle stand-alones, while
prerecorded audio oriented, have
the radical addition of an art gal-
lery, and Record Bar is enlarging
its Tracks web.

Not only do LIVE and Sham-
rock's acquisitions find West
Coast firms expanding eastward,
Sacramento-based Tower Rec-
ords/Tower Video has expanded
into many eastward markets,
adding that much more to the
California model influence across
the country.

At the same time, there re-
THE cnlnns OF succEss mains in home entertainment
= software retailing the notion that

specialization in prerecorded au-

Now four of our most popular audio dio still has its place, among both
large and small players. In De-

: ] troit, 29-store Harmony House
cases are available in three sporty new espouses an “everything” pre:
. . ' fo,
color combinations: Teal with Black trim, Zﬁ?‘f.‘,',%’,} o A
, , . porate development.
Electric Blue with Slate trim, and Black And at smaller ¢chains, Don Ro-
senberg, president of eight-store

with Teal trim. Check with your local Record Exchange in Charlotte,
N.C. Is adamantly opposed to en-

: ] tering video rental, though ac-

Case Logic rep for all the details. Knowleaging many Smaller chains
have done so. "We intend to go

on speciallzing In prerecorded

music,” says Rosenberg. If any

CASE LOG'C diversification occurs it will be

® prerecorded music video.

Case Logic, Inc., 6330 Winchester Circle, Boulder, Colorado 80301/ Phone 303-530-3800 / Call Toll Free 800-447-4848 / FAX 303-530-3822
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":/ 10““ PRINE UVt

08 BASE&[LLE'ZR[ICK BACK WITH A BONG

P

PROGIG
LT TAKESSTwo|| ][I PRI

De La Soul/Tommy Boy ~ Rob Base & D.J. E-Z Rodk/Profile T Murphy's Law/Profile John Prine/Oh Boy

EXCLUSIVE DISTRIBUTION IN THE MIDWEST

IMPACT

DISTRIBUTORS

3717 North 25th Avenue ¢ Schiller Park, lllinois 60176
(312) 671-4343 « FAX 671-4435

Pt et o MICHAEL FRANKS

| PREVIOUSLY UNAVAILABLE

Chartie Parker/Stash Peggy Lese/Musicmasters Sandy Denny/Hannibal
Cassettes with Books

PROUD TO BE

OCTURNE THE GENERAL

CONTRACTOR FOR
S ALUTES PRODUCTION

: VIDEO, LIGHTING,
ARM RIGGING, STAGING
AND PERSONNEL

For full service production and total commitment to your project, call:

Pat Morrow, Valdis Dauksts, or Chris Tervit.

b
f
VA O O oy i
QLTI RNE
“Access To Excellence”

2051 THIRD STREET. SAN FRANCISCO. CALIFORNIA 94107 :
TEL (415) 554-8100 FAX 415 554-8120 E-MAHL IMC 2898 NOCTURNE-US
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NAME MATCH

(Continued from page N-4)

zy Eddie Movies and Records,
record departments at Times
Square Stores, Good Vibrations,
Tape Town, Attractions, and Mov-
ies Pius. Most of these are acqui-
sitions Trans World has made.

“Many of these names,” notes
VP of finance Jim Williamson,
“are used on a very limited scale,
and are subject to phaseout over
time.” Trans World operates Cra-
zy Eddie’s and TSS’ music/movie
departments, Williamson adds.

Record Town and Tape World
are mall stores ‘‘with completely
different store formats and im-
ages,”’ Williamson continues.
“It’s important to give the cus-
tomer a differentiation between
the two.”” Another reason for op-
erating under different names is
radius clause restrictions, which
prohibit two stores of the same
name within a tight geographic
area. ““Record Town is found pri-
marily in full malls, Tape World in
specialty malls, and Coconuts in
free-standing locations,” says
Williamson.

Wall to Wall Sound and Video,
Inc. of Cinnaminson, N.J., oper-
ates under all permutations of its
title (Wall to Wall Sound, Wall to
Wall Video, Wall to Wall Sound
and Video), as well as Listening
Booth, Beaky's, and Bravo. ““Most
of the new stores will be opening
under the name Wall to Wall
Sound and Video,”" says Jerry
Shulman, president of the 90-
plus unit chain, adding, ‘‘some-
times we have two locations in

0

G L w

Queensryche makes in-store appearance at Turtle’s in Atlanta. From
left: Scott Rockenfiled, drummer; Geoff Tate, vocalist; Kimberly Cher-
ry, Turtle’s director of promotions; Chris DeGarmo, guitarist; Chip
Hall, Turtle’s district manager; Diane Hardwick, Turtle’s copywriter;
Michael Wilton, guitarist; Troy Pope, Turtle’s manager; Jennifer Sny-

der, Turtle’s office manager; and lrwin Soroto, EMI regional sales

manager.

the same area, and the other
name is used to draw a separa-
tion.”

At Durham, N.C.-based Record
Bar, which encompasses some
140-plus stores under the names
Record Bar and Tracks, the Rec-
ord Bar handle is being retired al-
together. "All of our new stores
will be. named Tracks,' says pres-
ident Barrie Bergman. “Over the
next two-to-three years, we'll be
phasing out the name Record
Bar."” Tracks, he says, ‘‘is a more
appropriate name for the '90s.
‘Record Bar’ implies the stores

DISTRIBUTOTRS

COMPACT DISCS, RECORDS
TAPES, ACCESSORIES

?:{?)?N g

HUGE INVENTORY, DYNAMITE PRICES
PERSONALIZED SERVICE, WEEKLY SALES

5"“32\:»?“' (805) 621-0070 ASK FOR BRUCE

15960 N. W. 15TH AVE. - MIAMI, FLORIDA 33169

FAX # (305) 621-0465

sell vinyl records, and we don’t
sell much vinyl any more—only
5% of total sales come from vi-
nyl.

“I don’t think the name change
will affect our business,” Berg-
man continues. *To the custom-
ers, we're just the record store in
the mall.”

Yorktown Music Shops, head-
quartered in the Chicago suburb
of Schaumburg, operates 44
stores under the names JR's Mu-
sic Shop, Oranges Records and
Tapes, and Yes Electronics. Ac-
cording to president Shelby
Young, JR's are in shopping cen-
ters, and Oranges are free-stand-
ing stores. Yes Electronics sells
hardware and rents movies, and
by the end of March will be carry-
ing CDs and cassettes, Young
says.

“The new stores will be opened
primarily under the name
JR's,’adds Young. “‘These will be
slightly larger and more depart-
mentalized [than existing JR's].”

Retail giant Camelot Enter-
prises Inc. of Canton, Ohio, is
planning to roll out its first store
under a name different than its
222 Camelot Music outlets. Ac-

(Continued on page N-16)

BAND

Compact Disc
VMCD-800
Digitally Dupficated
Chrome Tape
VMC-800

DOUG MARKLEY

J ?ﬁm-"ﬂ! e
l" %

Membet of
NAIRD
Steamry, sensuous solos coupled with brilliant, driving runs.
Doug Markiey’s guitar work ranges from Benson to Beck. He is quite
indescribable with his jazz-rock-funk fusion Philadelphia band.

This is definitely ‘must have’ music . . . from the record label
that brings you music so visual, you can aimost see it!

4

MAKING YOUR CREATION THE MONARCH OF ITS CLASS.

PUT TERFY
INTERTANMENT
CORPCRATON

FULL REPRESENTATION IN SPECIAL MARKETS, LICENSING, AND VIDEO PRODUCTION.

Join some of the leading Independents who are reaching Special Markets as a major
source of revenue. Let us handle all your licensing needs, special markets represen-
tation and video production.

If you want your next project to soar, contact . ..

ROSLYN D. KERN—President

STEPHEN POSNER—Vice-President

BUTTERFLY ENTERTAINMENT CORPORATION, 322 West 48th Street, New York, V.Y. 10036, (212) 247-4380 FAX 212-262-8220
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Denon America Inc 222 New Rocd, Parsippany, NJ 07054 (201) 575.7810

100 Minutes

Enough length to hold two
CDs—witn no sacrifice
in quality.

In cassette tape, price
has all too cften been the only
incentive. But one company
has worked a bit harder, and
traveled a little further to bring
you an innovative, profitable
product.

That company is Denon.
The product, our 75's and
100's. While others raised their
eyebrows, we were raising
your customer interest, your
sales, and your profitability. At
the same time, we were build-
ing a larger base of consum-

\

as g 75 Minutes

Perfect for recording
extended-length CL:s.

o

ers aware of Denon tape’s

Enoughtape to hold =~vo
coavent anal recordizgs.

goes to greater lengths than

outstanding precision, reliabil-  Denon.

ity and sound quality.

Now, Denon takes
another dramatic step. We're
eliminating 60’s from our
metal and high-bias lines. And
replacing them with exciting
75's and 100's, in addition to
maintaining our popular 907s.

WEe let others play the
conventional price promotion
games. When it comes to in-
creasing sales while protect-
ing your profitability, no one

_DENON ES&HDB 75
DERNON. B HD7 7=

. DENON W D6

. DE~NON. EERHD6

DENON

The first name in digital recording.
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CD-ONLY

(Continued from page N-6)

perience, some even without re-
tailing experience. The advantage
of being CD-only justisn't enough
anymore,”’ says Simonds.

Attrition has been felt among
larger, high-profile dealers as
well. Laserland, a multi-store,
quickly expanding chain based in
Denver, recently shut down its
corporate headquarters on the
heels of multiple store closings.
Atlanta Compact Disk has its two
Tampa, Fla. units up on the block,
and trailblazer Boston Compact
Disc consolidated its two units
into a single Cambridge, Mass. lo-
cation.

However, or perhaps in spite of
these clasings, new dealerships
continue to spring up around the
country. ‘“We’'ve seen no less
than 25 openings in the past cou-
ple of years,” reports Jeff Mos-
kow, CD sales manager for one-
stop Schwartz Brothers, which
aggressively recruits disk sales in
video outlets as well as in CD spe-
cialists. “In our estimation, now
is still the time to get into the CD-
only business. It remains a
growth business, and the prices
continue to drop and bring new
consumers into the market,” he

‘A Lot of the People
Who Got Into the CD-
Only Business Jumped
in Without any
Retailing Experience.’

says, noting that openings are
most often made in well-to-do
suburban communities.

One thing all players agree on
is that disk specialists must be-
have more like traditional music
outlets. “It used to be that you
didn’t need a ton of experience
and that hard work and a service
orientation would suffice,” says
Bob Leja, product manager at Ar-
tec, a video distributor that’s
moved into the CD market. ‘‘Deal-
ers have to find their niche in the
marketplace, pay very, very close
attention to the buying habits of
their customers, and provide the
kinds of service that the chains
are not,”’ he says.

“We're finding it increasingly
important to specialize in selec-
tion,” says Michael Lang, owner
of Boston Compact Disc. “Where
we once would've tried to carry
every possible title, it's just not
possible now with the deluge of
releases of older titles on disk.”

“Many of the retailers that |
deal with are remaining competi-
tive by offering things that tradi-
tional music outlets are not,”
notes Peter Howard, editor/pub-
lisher of CD newsletter *ICE."”
“Listening booths have made a
strong resurgence in CD-only out-
lets, and that's an added service
feature that you won't find in
many of the larger chains. Also,
many dealers are now pursuing
the used CD market as well.”

(Continued on page N-16)
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- SERVICE YOU CAN TRUST -
- PRICES YOU CAN’T BEAT -

At Win Records, we take the hassle out of
buying by offering our customers:

@ A Complete Inventory of New Release and CatélI())%CDs,
s

= el
,h.c.mnw"“ ;ﬁ:gu\ P

LPs, Cassettes, 12", 45s, Cassette Singles and

¢ Same Day Shipping

Last year, Turtle’s and Coca-Cola hosted the 1st Annual . . .
Golf Tournament benefitting the Georgia Alliance for Chil- e The Most Extensive Selection of Oldies
dren, raising over $36,000. . in the Business

@ Personalized Service from a Professional
and Reliable Sales Staff

.-

e Outrageous Weekly Specials

# The lowest prices around

Turtle’s “Sound Insurance” program al-
lows customers to “buy and try” a dif-
ferent selection of new releases each

I © ot FAX: (718) 335-2184
month. ! ] ; 6 ‘@m& TELEPHONE:
dE. Vi, fa 0“ TOUFna!Hent Losns (718) 335-2112

for Caildren, In . (800) 221-1220
o (800) 851-2525 (N.Y. State only)

76-05 57st Ave. . .
Eimhurst N.Y. 11373 records and video, inc.

e Call or write us for a free catalog

DISTRIBUTORS OF HOME ENTERTAINMENT PRODUCTS

Thanks to your loyalty and support, we're off tc another great start, now on cur second decade as the
music and entertainment industry’s only dedicated LTL carrier.

Since 1978, we've hauled the hits from coast to coast and most points in-between, totalling $20 million
in sales and many times that number in miles. We can attribute that success to a commos factor in any good perfor-
mance: consistency. Our trucks stay on schedule, our prices on target and our commitment to this business remains
unchallenged...all of which point to an uncommon quality cf service and reliability.

Make your next move your best move yet. Come to the uncommon
common carrier — Oliver.

— — -
NN TEE EaaEN o -

————

2

620S. Belmont, Indian', IN 46221 317-634-0893 Toll Free 800-333-4463
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PACKAGING

(Continued from page N-8)

hen says. "'The 6-by-6 fans point
out that it's the old dimension of
the 45, and is familiar to con-
sumers. The 4-by-12 camp wants
to have the option of stacking
them in cassette bins, too.”

Also at issue is whether cas-
sette singles should have a gener-
ic or title-specific sleeve. ‘‘Most
retailers would like to see the bar
code on the single, so it would
have to be title-specific,” says
Cohen, “which is more expensive,
so it could be a manufacturer's
issue.”

As theft problems are involved
in every aspect of packaging,
NARM continues to come up with
practical solutions. One is its
Shrink Link program, which, con-
sultant Murphy says, ‘‘dissemi-

e

nates information on pro shop-
lifters operating in a certain area,
after NARM receives complaints
about theft in that area.” NARM
is also in the midst of preparing
to distribute copies of an anti-
theft how-to videocassette, “‘Si-
lent Partners,” by former con-
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ferent program than Shrink
Link—one in which employees
could report thieving fellow em-
ployees to NARM. “Some of the
big retailers already have a pro-
gram like this,” he says. "'"With
some stores, internal theft is a
bigger problem than shoplifting.”

‘Most Retailers Would Like to See the
Bar Code on the Cassette Single.’

victed thief Mike McCaffrey, to
video store owners. “NARM al-
ready sent out copies to record
retailers,” says Murphy.

Plus, he says, the loss preven-
tion committee is trying to get
NARM more involved in solutions
to internal theft. It would be a dif-

In general, along with changes in
packaging on the manufacturer's
side, "‘we’'d like to see preventive
packaging on the retail end,” says
Murphy, “such as placing the mer-
chandise in plastic collars, which
have to be taken apart before they
can leave the store.”
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CD-ONLY

(Continued from page N-14)

Paralleling some video retail-
ers, many are making inroads
into hardware sales. “'We're car-
rying a tremendous selection of
CD players, products from at
least 12 different manufactur-
ers, and all possible kinds of ac-
cessories, too,”” says Paul Mayer,
a co-owner of the growing CD Su-
perstore chain based in Durham,
N.C. Hawkins' 4,600 square-foot
Digital Ear store is also one of
Tustin, Calif.’s leading audio/vid-
eo hardware dealers.

The jury is still out on the de-
velopment of CDV and 3-inch CD
singles. Says Artec’s Leja, ““We're
only beginning to see CDV and
CD singles happen in the market-
place. Some are doing okay, oth-

e

&9
i

i Ge G
i - -
i e i
i i
=

2
i S
- i -

i

ers not so well. Nobody's doing
extremely well, and | think we're
still a couple of years away."

Capitalizing on an established
reputation in the CD market can
also be an important marketing
device. "*We were the first in the
Atlanta market promoting com-
pact disks, and the reputation
we've earned from that and a
commitment to service is a tool
that we continue to use. We want
people in this area to think about
us when they think CDs,” says
Sechrist.

“It's all really a matter of serv-
ing your customers and finding
your niche in the marketplace,”
notes Simonds. ‘*‘Now, it's a
whole lot tougher than it was be-
fore, but it's really the same task
any retail dealer, music or other-
wise, must focus on. Why should
this business be any different?”

Jammin®...

Chris McDaniel’s

“A Woman’s Touch”
12 Single
Album Release Soon.

MEGAJAM Records, Inc., 1639 Madison Ave., Memphis, TN 38104, (901) 272-9380; FAX: 276-2734

NAME MATCH

(Continued from page N-13)

cording to Larry Mundorf, senior
VP of operations, the prototype
Spectrum Audio and Video is ex-
pected to debut in April at an un-
specified location. *It will be a
smaller version than our mall
stores, 1,500 as opposed to
2,500 square feet,” says Mun-
dorf, adding, “it's part of the on-
going expansion into different

Penn. (NRM, NRM Plus, Waves);
Elroy Enterprises of Roslyn, N.Y.
(Record World, Square Circle);
Cavages Inc. of Buffalo, N.Y. ( Ca-
vages, Crazy Charlie’'s); Loco
Records of Tucson, Ariz. (Loco
Records, Best Video); Leonard
Smith Inc. of Latham, N.Y. (One-
Stop Entertainment Centers, Mu-
sic For You); Record Den of
Cleveland, Ohio (Record Den,
Music Box); Diamond Corp. of
Westbrook, Maine (Entertain-
ment Warehouse, DeOrsey’s);

‘I Don’t Think the Name Change Will Affect Our
Business. To the Customers, We're Just the
Record Store in the Mall.’

types of stores (selling] different
types of configurations, that
Camelot has been doing.” The ex-
perimental Spectrum will carry
vinyl, he notes.

Other retail chains with more
than one store name include Na-
tional Record Mart of Pittsburgh,

and Appletree Records of Bata-
via, lll. (Appletree Records, BJ's
Records.)

Assistance in preparing this article
was provided by Karen O'Connor.

CREDITS: Editorial by Billboard editors and contributors;

Design, Steve Stewart.

Down the aisle at Waxie Maxie's, Yorktown Plaza, Cockeyville, Md.
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The most tallked !abi)plt CD reiﬂibator in
Europe and Canada now brings world-class
Compact Disc replication to the U.S.

Born of European parents. Raised and thriving in
Canada. Eyes focused on an exciting US. market.
That’s the story behind Americ Disc.

Americ Disc is the North American arm of one of
Europe’s leading optical disc replicators, MPO. As
part of this multi-national company, Americ Disc
has access to the most sophisticated research and
production techniques in the world.

With the major share of the Canadian CD replica-
tion market in our corner, Americ Disc is now
opening a sales office in New York.

Our proven track record is backed by quality,

dependability, and capacity. From quality control

to personalized service to assured turn-around

time, we make the difference.

Qur high-performance plant in Quebec has capa-
bilities for:

COMPACT DISCS: 3", 5" and 5" Maxi-singles
CD VIDEO: 57,8" and 12" discs

CD-PIC: Picture discs

CD-ROM and CDTEL

Call Americ Disc. We'll show you what the rest of
the world has been hearing.

RIC DISC INC.

122 East 42nd Street, Suite 1700, New York, NY 10168
Phone: (212) 984-0720 Fax: (212) 6587-8119
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GRASS ROUTE

(Continued from page 40)

Antoine’s, a nationally known
blues club; The Continental Club,
described as an intimate showcase
room; The Broken Spoke, one of
the nation’s oldest country honky-
tonks; or any of the numerous live
music venues downtown on Sixth
Street, generally regarded as the
nightclub strip in the 500,000-per-
son city.

And if the club-going and its
concomitant imbibing build up an
appetite, Grass Route was touted
on the following restaurants:
Stubb’s Barbecue, a legendary

‘Special project
got out of hand’

smokehouse that relocated from
Lubbock, Texas; Threadgill’s, re-
nowned for its Southern cooking;
Green Mesquite, for barbecue and
cajun food; Blue Bayou, for cajun;
Seis Salsas, for Mexican food; The
Ironworks, for classic barbecue;
and Jeffrey’s, for continental cui-
sine.

More information on the conven-
tion and registration can be ob-
tained at 512-477-7979.

NO BAR TO SUCCESS: Elektra
Records has reached across the
Hudson River to sign They Might
Be Giants, formerly of Bar/None
Records in Hoboken, N.J. The Gi-
ants’ self-titled debut and follow-
up, ‘“‘Lincoln,” moved more than
200,000 units for the indie label.
TMBG still owe a few singles and
compilation album cuts to Bar/-
None before they can move.

lUCKY NUMBER FOR LENE:
Pathfinder Records of New York
has signed Lene Lovich. A 12-inch
dance single, “Wonderland,” will
be serviced to clubs and radio in
April. May is the likely date for her
first Pathfinder album, “March.”

SEEDS AND SPROUTS: Chris
Williamson, the Rock Hotel major
domo, has begun booking his usual
hard-hitting mix into U.S. Blues, a
Manhattan club located at 666
Broadway at Bond Street . . .
Press release of the week an-
nounces the forthcoming 7-inch
from the Didjits, “Lovesicle” on
Touch and Go Records. The press
photo shows a scruffy individual in
the Prince pose from “Lovesexy.”
The tattoo on his shoulder lets you
know who’s who ... Reader’s
Guide: Check out the big Billboard
section on independent labels in
this issue.

NEW ARRIVALS: No For An
Answer, “A Thought Crusade,”
hard-hitting core from Hawker
Records, 225 Lafayette St., Suite
709, New York, N.Y. 10012 . ..
Wrecking Crew, “Balance Of Ter-
ror,” five-man hardcore band from
Boston kicks on Roadracer Rec-
ords, 212-219-0077 . . . Trilok
Gurtu, “Usfret,” with guest spots
by Don Cherry on trumpet and
Ralph Towner on guitar, on CMP
Records, P.O. Box 1129, 5166
Kreuzau, West Germany .
Dharma Bums, “Haywire,” Port-
land, Ore., quartet on PopLlama/
Frontier, 609-799-7597.

The Gramophone Shop
The Record Exchange
The Record Rack

The Record Roost

The Record Shop

The Record Store

Sam's Jams

Schoolkids Records

See Zee Audio Video
Senterpoint Records
Serenade Records & Tapes
Seventh Heaven

7th Heaven

A & A Records

Al Frankhn Musrcal World
Almor Playtime Co Inc
Ambherst Record Shop
Apple Tree Records

Record Revolution
Record Service
Record Store
Record Theatre
Record Town
Record World

Felton's Record Emporium
Flash Home Entertainment
Flat Black Circular
Flipside Records

Full Circle Records

Logo Books & Records Peaches

Peaches

Peer Records

Penny Lane Records
Phantasmagoria

Pier Platters.

M & M Music
Mad Hatteur
Mad Piatter Record
Main Streel Record:

Arnoid Disc Shop Gallery of Sonind Metronome Plan 9 Records Recordlund Shamrock's Records & Tapes The Wiz

Atlanta Records & Books Good Vibrations Milllown Discus Corp Platter Puss Records Recordmaslers/The Rotund Show Industies Third Street Jazz
Grooves Records & Tapes Moby Disc Records Play It Agan Sam Records & Tapes Siiver Tunes Records Threshold

Back Alley Disco inc Mother's Records & Tapes Poco Records Video & Stereo Records Hawaii Singing Dog Records Title Wave

Back Street Records Haffa's Records Music Millennium Posiivelv Records R & R Books & Records Slioped Disc Titus Oaks

B?féﬁecovds Monkey's Retreat Raccoon Records
i el

Sounds ot the Sea } Shints N Tunes

ec

Hall of Records
a

apes

d Rack
Posters
tone Frier
eat Reco
N rds & Tapes

s o e ol e o B 4

Bop Stop
Boulevar
Breakwat
Backdoor Hecords

o
Harmony House

Ol

1
Prime Cuts Records Unimited Sooto Records Tower Records

Bananas Records & Tapes Hegewisch Recora: Music Saloon Pure Pop Records Recordtown Sound Exchange Tracks

Barney's Good Time Horizon Records & Tapes Music Vision Red Tower Records Sound Factory Tracks on Wax

Bebop Records Hyde and Zeke Musicland Q Records & Tapes Rediscover Sourd Insight, Inc Transcontirrent

BJ Records Musicsmith Repeal the éea( Sound Odyssey Inc Turtle’s Records & Tapes

Twister's Music & Gitts
Twisted Disc

Boo-Boo Records
Booaie Record Store
Boogie Records
Bow Wow Records

Radio Doctors

Rainbow Entertainment
Rainbow Records

Rainbow Records of Coburg

Sound Revolution
Sound Track
Sound Warehouse

Rock Cate Records & Tapes
Rock O La Records

Rock Shop

Rock-A-Rolla Records

Inner Sanctum Records
inzane Ltd

It's Only Rock n' Rol
tthaca Imporis Inc

Nancie's Record Shop
National Record Distritutor
Sounds Familiar

National Record Mart University Music

Budget Tapes & Records New World Records Rasputin Records Rock-Qla Records Sounds Fine University Records
Jand R Music World Newbury Comics Records & Tapes ot Westport Rockil Records Spec’s Music

Caclus Records lerry's Records & Tapes Northern Lights Recorads Record Town DBA Tape Worid Rockpue Records Spectrum Records Vais Halla

Cambrndge One Stop Jr's Music Shop Now Hear This Record Bar Rockvile Hifi Spinout Records Varety Records

Camelot Enlerprises Inc Juke Box Record: Nuggets Record Ceilar Rod's Records & Tapes Spud C‘rg Records Village Tunes

Cavages Just for the Record Record City Roiling Thunder Records Square Crrcle Vintage Vinyl

Mus:c and Vide:s Stairway 10 Heaven
Starship Records
Steve's Broadway News
Stirling Ventures

Streetlight Records

Cellophane Records
Central Records & Tapes
Clear Sky

Compact Disc Connection
Cornerstone Music

Vinyl Museurn
Vons Records

Record Connection
Record Den
Recnrn Evabannn

Rose Records

Round Records

RPM Sounds

S [:BS Midiand Record:

K and K Records

Kadair's

Kam’s Enterprises
Kareena Records & Tapes

Wall to Wall Sound & Video

Qlisson’s Books & Recorgs,
e Walrus Music

Country Pie Karma Records Streerside Records Warehouse
Craft's Music & Video Kemp Mill Records Sunset Boulevard Music Wax N’ Facts
Craig's Record Factory Kiefs Record & Stereo Supply Surplus Sounds Wax Trax

Weird Wilson’s Records
Westwood Connection
Westwood Record Shoppe

Wex Rex

Wherehouse Entertainment Corp
Wilcox Record & Video
Wonderland

Wooden Nickel Records

Wuxiry Records

Crazy Bob's Records
Critters Unlimited
Crossroads CD's. Records
Cut Corners-AKJ Records
Cyclops Records

Kilroy's Entertainment

Leonard Smith
Leopold

WITH THE LARGEST DIRECT MUSIC RETAIL
: : DISTRIBUTION PROGRAM AVAILABLE, NO MAGAZINE COVERS
TODAY’S MUSIC PRODUCTS AS COMPLETELY AS.MUSICIAN.

D J Record Shop

Daiton Music

Dave s Video/Record Rack
Desirable Discs

Diana’s Records & Tapes
Dickson Record & Toy Shop
Digital Only

Dimples Records

Dint Cheap Recycled Sog
Disc and Dat

Disc and Tapes

Disc Connection

Disc Shop

Discornection

Yesterday and Today
‘orktown Music Shops
ing Entertainment

MusiciAN RETAIL SALES PROGRAM

@ over 57,000 copies distributed a month @ 77% average sell through per issue

SIRE®

LOU REED
NEW YORK
PRODUCED BY LOU REED AND FRED MAHER

® 100% guaranteed sale ® consistent in-store merchandising

1-25829
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TRANS WORLD, MUSICLAND STILL TOPS IN BILLBOARD’S CHAIN LISTING
(Continued from page 44)
CHAIN LOCATION TOTAL MALL LEASED VIDEO  VIDEO Disc Jockey chain. WaxWorks’ CHAIN LOCATION TOTAL MALL LEASED VIDEO  VIDEO
(STORE NAMES) LOC. LOC. DEPTS SALES RENTALS count has swelled by 21 units to 85, (STORE NAMES) LOC. LOC. DEPTS SALES RENTALS
S VUG TG e . which moves the company to 12th
P.0. Box 652009 ' ° % place on the chart, leap-frogging I sTARSHIP RECORDS & TAPES 15 5 0 15 4
Miami, Fla, 33265 over Milford, Mass.-based Cam- 6753-B Jonesmill Court
(Spec's Music & Video) bridge One-Stop (80 Strawberries Norcross, Ga. 30092
Records, Tapes & Compact Disc (Starship Records & Tapes, Starship Music & Movies)
YORKTOWN MUSIC SHOPS INC. 42 36 0 42 1 stores) and Roslyn, N.Y.-based EI-
1425 N. Payne Road roy Enterprises (78 Record World CZ'L' A L2 L 0 12 1
Schaumburg, Ill. 60173 and Square Circle stores). gt ?_T;rdag 63043
(J.R.’s Music Shop, Oranges Records & Tapes) VRIED remeis o ol e 260 fe (Nius?c \S/‘isio?{)
MUSIC PROMOTIONS, INC. 40 0 0 0 o sic retailers. Of the 3,805 stores on ‘
8399 Greenmeadows Drive N. this list, a total of 3,602 sell prere- ZIP'S RECORDS & TAPES INC. 12 1 4] 10 10
Westerville, Ohio 43081 corded video. Only 88 of those 1101 N. Kolb
(Record & Tape Outlet) stores have confined their video Tucson, Ariz. 85715 )
stock to the fast—growing music vid- (Zip's Records & Tapes, Loco Records, Best Video)
RAINBOW MUSIC 33 7 (o] 33 10 . -
379 Oyster Point Bivd., No. 5 ?eos iitggr-](:)?t’hte};etrgce;lt a:f)o rsa?rlrisr.nov RECORD DEN 1 10 ! 1t 0
South San Francisco, Calif. 94080 M . a'prog 1774 E. 40th St.
(Rainbow Records) eanwh1l.e, music stores appear Cleveland, Ohio 44103
to be more interested in video rent- (Record Den, Music Box. Leased Department: McCrory's)
KEMP MILL RECORDS INC. 32 3 0 10 0 als than they were six months ago.
11420 OId Baltimore Pike At that time, the universe of record SIE)M(B)SXPQL%NME 10 1 o 10 0
Beltsville, Md. 20705 1 i 0.
e bt shops renting videos had fallen to Amsterdam, N.Y. 12010
. . (Record Giant)
e 0 ¢ o | Forthefirsttime, rono e L
Sausalito, Calif. 94965 S PO% S
Sausalito, Cat. 94 the c_:hart includes Shiste
WAXIE MAXIE QUALITY MUSIC INC. 30 10 0 29 4 a I|St Of leased (One-Stop Entertainment Centers, Music For You)
iﬁiﬁnﬁiﬁ"%sé on departments MAINSTREAM RECORDS INC. T 10 0 0 10 3
(Waxie Maxie's) .. 8201 W. Silver Spring - .
Milwaukee, Wis. 53218
HARMONY HOUSE 29 5 0 29 0 844, compared with the 874 that . {Mainstream Records)
RECORDS & TAPES were listed in March 1988. Our re- F— ~
1755 E. Maple Road vised chart shows that 890 music | RADIO DOCTOR RECORDSLTD. 10 0 Y 10 3
Troy, Mich. 48083 < stores now run video rental depart- 240 W. Wells. N
(Harmony House Records & Tapes) ments. Mitwaukee, Wis. 53203
. . . . (Radio Doctor Records)
For the first time, Billboard’s T oy
LECHMERE 27 11 0 27 27 .
275 Wildwood Street chart includes a breakdown of VARIETY CO. 10 10 0 3 1
Woburn, Mass. 01801 leased departments. Trans World’s 1515 N. Military Highway
(Lechmere) 1988 deals with Crazy Eddie and Norfolk, Va. 23502 .
- TSS and Montgomery Ward tests (Mother's Récords & Tapes, Varisty Records)
EQESW élhe" Road 27 ° ° &7 0 bef"g i 37 DUEESUE S o] Chlca: BUZZ ENTERPRISES ~ s 9 0 1 1t 0
go-based Rose Records have height P .
Lz, (h: 11258 ened dealers’ interest in this growth 333 Highfield Drive
(The Wiz) g Columbus, Ohio 43214
area. Also note that the count for (Buzzard's Nest Records. Leased Department: Lazarus)
BELIEVE IN MUSIC 25 1 0 24 24 North Canton, Ohio-based Camelot - - -
2300 Oak Indystrial Drive, N.E. Music now reveals its longstanding MUSIC CITY RECORD DISTRIBUTION 8 = LFv0 8t 0
Grand Rapids, Mich. 49505 affiliation with the Fisher Big [,P0O-Box 22773 &
(Believe In Music) Wheel department-store chain. h::astr:v|ge, Tegn.&3;202 i
ROSE RECORDS/ T T : : 5 o Those lea§ed departments were not (o s J apes) . ¥ b _
STIRLING VENTURES INC. mcl.udefi in the last two Billboard Q RECORDS & VIDEO 8 0 0 8 8
3010 N. Oakley chain directories; other chains had 4936 S.W. 75th Ave.
Chicago, Il. 60618 beep adding such venues to their | Miami, Fla. 33155 .
(Rose Records. Leased Departments: Montgomery Ward) tﬁllles so we asked Camelot to do (Q Records & Video)
the same.
WEE THREE RECORDS INC. 19 19 0 19t 0 Billboard has also added some ;ﬁEe WWE‘aL’:CA 8 0 o 0 0
3900 Main St. chains that were inadvertently omit- Seattle, vevsash_ 98‘162'1
FIESC IR, (P, AN ted from the previous lists, includ- | (Tape Town) .
(Wee Three Record Shop) ing Westerville, Ohio-based Music —
CAVAGES INC. 18 18 o 12t 0 Promotions Inc. (40 Record & Tape R.P.M. ASSOCIATES 7 bep 0 7t 1
110 McKesson Parkway Outlet stores) and Seattle-based 691 Monroe St. g
Buffalo, N.Y, 14225 Tape Town (8 stores). Herndon, Va. 22070
(Cavages, Crazy Charlie) Also new to this chart is Woburn, (R.P.M. Associates, Penguin Feather)
Mass.-based department-store chain ORDS
?gggr&)aLHEATRE IS 4 g LE 3 Lechmere. Like mass merchant Tar- QTF;L;::?,E;_REC 6 0 0 6 0
Buffalo, N.Y. 14208 get, Lechmere buys its own prod- | Batavia, Iil. 60510
(Record Theatre, Record Theatre Video) uct, and thus its inclusion is appro- {Appletree Records, BJ Records)
priate. Coincidently, Target and
THE FLIP SIDE INC. 17 2 0 17 6 Lechmere are both subsidiaries of | RECORD TOWNINC. 6 2 Y 1 1
209 W. University Bivd. giant retailer Dayton Hudson. m":z_"aixae"?amf& 02
Arlington Heights, Ill. 60004 Among the deleted entries are the (Joe Nardone’s Gallery Of Sound)
(The Flip Side) f tioned Good Vibrations one's Ballery BT Soun
aforemen ,
PEACHES ENTERTAINMENT CORP. 17 0 0 17 0 due to its buyout by Trans World, ATLANTA COMPACT DISC** 5 0 0 ] ]
9880 N.W. 77th Ave. plus two other chains, Denver- 5495 Jimmy Carter Blvd.
Hialeah Gardens, Fla. 33016 based Laserland Corp. and Hun- Norcross, Ga. 30093
(Peaches) tington Beach, Calif -based Com- | (Atlanta Compact Disc, Tampa Compact Disc)
act Disc Warehouse. The head- . i
ENTERTAINMENT ENTERPRISES 15 0 0 15t 0 guarters for the last two firms, both f\;;\aTeYaSMall Shopping Center 5 3 0 0 0
GO I AL T franchisers, have dissolved; stores ; £
Carmel, Ind. 46032 RANCNISCHS, ) Richmond, Va. 23227
(Karma' Records & Tapes) still operating un'dex.' t.hose logos are (Gary's)
held and run by individual owners.
ONE-STOP RECORD HOUSE 15 12 (o] 15t 0
881 Memorial Drive S.E. Chains with fewer than five
Atlanta, Ga. 30316 stores were not included in this
(Peppermint Records & Tapes) directory, which starts on page
SOUND DISK-TRIBUTORS, INC. 15 0 0 15 0 44. Any U.S. companies with five

2055 Walton Road
St. Louis, Mo. 63114
(Streetside Records)

or more stores that were excluded
Srom the list should contact se-
nior retail editor Geoff Mayfield
at 212-536-5240.

**CD-only stores.
tPrerecorded video stock confined to music titles.
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& DISTRIBUTORS

The Freedom of Independence—
That’'s Why Indie Labels Hold onto

Their Independence; Because
They're Free to Do it Their Way,
All the Way, Free to Win or Lose
by Their Own Will and Skill. That

Freedom is the Power of

independents.

By DAVID WYKOFF

mind as it is a fact of business, say executives at Amer-
ica's rising guard and entrenched aristocracy of inde-
pendent record companies.

“For us, the value in being an independent is the ability to
make our own decisions and carry them through without
having anyone telling us what to do or how to do it,” says
Larry Sloven, a co-owner of HighTone Records, home to the
likes of million-seller Robert Cray as well as developing rock,
country, and blues acts such as Joe Ely, Gary Stewart, Jim-
mie Dale Gilmore, John Louis Walker, and the Lonesome
Strangers.

“It's a real privilege to be able to choose my own glory, or
my own disaster. It's sometimes scary as hell, but that's part
of the appeal, too,” says Wendy Newton, president of Irish
music-oriented Green Linnet Records, whose catalog in-
cludes releases from Relativity, Silly Wizard, and Christie
Moore.

“Not only is it a matter of working with artists and record-
ings that you believe in personally, but also one where you
feel like you're working toward making alternative music a
more viable force in the overall marketplace,” says Robin
Hurley, managing director of British indie Rough Trade's
American wing.

“It's all in the nature of working in a smaller company. |
can work to implement my own vision and watch it become
reality,” says Tommy Boy Records president Monica Lynch.
“This is also a portion of the music business that's tied very
closely with one's performance. There's no way that |, as a
white woman working in black music, would have the oppor-
tunities that | have here if | would have tried to work my way
up at a major record company.”

The freedom of independents: It's as much a state of

(Continued on page I-20)
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From top (L-R) first row: Tone Loc, Run-D.M.C.; Middle:
Sait-N-Pepa, Joe Satriani; Bottom: Sir Mix-A-Lot.
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By CHRIS McGOWAN

ccording to many industry experts, 1988 was an ex-
ceptionally strong year for independent distributors,

who are generally speaking more competitive, diversi-
fied and hightech than they were before the late '70s and
early '80s shakeout.

At the same time, indie distributors feel that their person-
al touch, street presence and openness to smaller titles and
new trends continue to make them a better distribution ave-
nue than the majors as far as many independent labels are
concerned.

“Chrysalis, Motown and Arista filled the gap from '78 to
’82," comments John Salstone, co-owner of M.S. Distribut-
ing based in Elk Grove, lli,, “but when they left the situation
was really up in the air. We didn’t have that major indie line
that distributors had been accustomed to.

“But then labels like Select, 4th & B'way, Profile, Next
Plateau and others were built. They had success with one
artist and used it to build a whole label. Now they're starting
to flourish and we're dealing entrepreneur to entrepreneur,
which makes for a positive and productive situation.”

“There are fewer independent distributors now, but the
ones that are left are stronger and cover more territory,”
adds George Hocutt, president of Glendale, Calif.-based Cal-
ifornia Record Distributors Inc.

“| think independent distributors had to become better in
management in order to survive,” comments Eric Paulson,
president of Crystal, Minn.-based Navarre Corp. “The ones
who did not adjust are no longer here. In becoming better
managers, they had to get a higher performance out of each
individual and reduce cost in terms of sales volume.”

Diversification has also strengthened many distributors.
“When the business started shifting in '83 or '84, many in-
dies went into video distribution, and for some it's now the
biggest portion of their business,” adds Paulson. **Others
went into computer software. From a financial standpoint,
it's been really important.”

New technology and greater professionalism have altered
the business, according to Paulson. ““l think a perceived
problem with the independent distribution channel was a
connotation that we were poorly run, underfinanced and not
sophisticated. But that's not what the indie distributor is

Ray Lynch (Fortuna)

Little Milton
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THE NEW STRENGT
OF INDEPENDENT
DISTRIBUTION

about today. For example, at Navarre, we are very well-fi-
nanced and our facilities are more sophisticated than major-

label distribution facilities.”

Computers and fax machines are now indispensable.
“Computers have helped everyone in number-crunching, in-

ventory control and collections,” adds Hocutt.

“The fax machine has also made a huge
difference,” adds Johnny Phillips, co-own-
er of Select-O-Hits, based in Memphis,
Tenn. “Every day that we send out for or-
ders, | send anywhere from 30 to 50 fax
transmissions. One thing | don't like about
it is that you lose a lot of personal contact
with people you used teo talk to on the
phone. But it still is very handy—you just
pop in the page and press one button with
the speed dial.”

Joan Pelton, owner of Waterbury, Vt.-
based Silo Systems, feels that greater pro-
fessionalism in regards to contracts will
probably soon become an issue. “On both
sides, label and distributor, there i1s more
need for an understanding of what distri-

Doug Fresh &
the Get Fresh Crew

. De La Soul

bution means, of what our responsibilities and commit-
ments are. The labels are saying that the distributors have
to make some security agreements with them and the latter
are saying that labels have to make a commitment too. Be-
cause when the label becomes successful, the majors come
to thern and they say bye-bye, and that hurts the distributor
badly.”

Comments Hocutt, “You'll see more and more contractual
agreements and there already are some, such as a contrac-
tual time frame. Both parties want it. The indie business has
always been a sort of handshake business, but the distribu-
tors want some assurance that after they work hard to break
a record and it sells, that they’ll have some time to sell it and
make money. And the labels want some idea of what distri-
butior: will do for them, how they’ll get paid, how returns will
be handied.”

Many independents claim to offer a higher degree of per-
sonalized service than non-independents. *|f anyone gets an
order in by 3 p.m. or 4 p.m., then it goes out that day,” says
Phillips. *'I call if there are any problems, or if something
doesr’t show up. | tell retailers when | don’t have something
and that they might have to call someone else to get it. They
appreciate that.”

“It's important to be on the phone all the time, to be
knowledgeable, to have the personal touch,” comments Vio-
la Galloway, head of the international department for Cellu-
loid Records and a buyer for Pipeline, an affiliated New
York City-based distribution company that handles reggae,
Cajun music, Latin disks, African records, zouk and avant-
garde rock. Such close contact helps independents keep up
with an ever-changing retail universe where employees you
know quickly become employees you knew.

“There's a great turnover in people who work in the rec-
ord stores,” says Gallo-
way. "We call and call to
tell them who we are,
who are our artists are,
and we don't give up
that easily.

“We have to keep re-
minding them and bug-
ging them because a lot
of our catalog sells rath-

(Continued on page I-22)

The 2 Live Crew
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sistence and a willingness to help artists express their
individuality are three qualities that often characterize
the independent label approach toward artist development.

“I think that independent labels have better relationships
with their artists, so they tend to understand them better,”
comments Fred Munao, president of Select Records, which
has acts such as U.T.F.O., True Mathematics, the Real Rox-
anne, Kid 'N Play and Howie Tee on its roster. “‘Because they
have a smaller roster, everyone at the label tends to be more
familiar with the artists and gets to be on a more personal
basis with them. In my company, even the receptionist
knows my music and what’s going on at the label. In artist
development, you need to know your artist—that's a key is-
sue.”

“It's much more personal at an independent label such as
ours,” says Will Socolov, president of Sleeping Bag Rec-
ords, which has EPMD, Cash Money & Marvelous, and the
Todd Terry Project among its acts. “It's difficult for the ma-
jors to be as personal. They have a corporate system, a dif-
ferent economic structure.”

“My critique of the majors is that they're not interested in
maximizing the investment in and potential of individual art-
ists. They don't care how many artists they lose or why they
lost them as long as they're seeing consistent growth of
overall unit volume going through the system and consistent
profitability. But a small label wants to maximize the poten-
tial of each and every signing, " adds Steve Gottlieb, presi-
dent of TVT Records, which has the Connells, Modern En-
glish, Nine Inch Nails, and We Are Going To Eat You.

“Artist development is more about how the artist lives in
the public’s imagination than anything else, and about thor-
oughness and persistence in getting the message—of why
your artist is significant or fun, of what is the sensibility or
humor or passion in the music—across to the public. You do
that by being focused. The indie [often has] a relentless
singlemindedness in regard to this. They will be everywhere
to get that message across, no holds barred.” Which is diffi-
cult for a non-independent to do, says
Gottlieb, “when they have to juggle 20 re-
leases in one week.”

“Our acts know that we will give our
priority to their release,” says Adam Se-
ligman, director of publicity and A&R for
the small jazz-oriented, Santa Monica,
Calif.-based Soundwings label. “We have
long-term contracts with our acts and ex-
pect to build catalogs with them. We tell
our groups that they'll always be major
groups with us and that they’ll always get
special attention as each album comes

Greater attention given to each release, a long-term per-
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out.”” Soundwings has acts such as Wishful Thinking, Hugo
Marsh, Steve Bach, and Manteca on its roster.

indie labels are also often more interested in the new and
the different than in the formulaic. “It's important to let the
artist be who they are. If you try to model an artist after the
trend, the trend can cool out and all you have is a confused
artist,” comments Select’s Munao.

Adds Delicious Vinyl's director of promotion & marketing
Wendell Greene, “With our top artist, Tone Loc, we just put
it out there and people like it and go for it, or they don’t. We
don't try to tell him he has to be a certain way, because that
wouldn't be real. He is just himself, honest, and his personal-
ity comes out in his music. He has a unique voice.”

“I pull it out of them to express what they really want to
express,” adds Laura Hynes, director of artist development
& media relations at Tommy Boy Records. Also based in
New York City, Tommy Boy has such indepen-
dently distributed acts as Stetsasonic, De La
Soul, Queen Latifah, Uptown and Black By De-
mand.

“I help them develop their style for inter-
views with the TV and press, and work with
them on how they’ll present themselves to the
public,” continues Hynes. “‘We talk about what

o

fate
| ~

V‘H(

kind of image they want, how far they want to take certain
things, how outrageous they may want to be, how hard-core,
how flamboyant, whether they want to focus on politics or
be full of fun and not have any causes.”

For many of the successful new rap labels that have
sprung up in the late '80s, artist development is a grass
roots affair. ““It's more street level with us, because we don't
have the budget to, say, send an act out to California to have
them work with professional choreography people,” com-
ments Luke Skyywalker, the leader of 2
Live Crew and president of Miami-based
Luke Skyywalker, which has 2 Live Crew,
Anquette, M.C. Shy D and Le Juan Love &
DJ Man, among others, on its roster. “We
do it basically from the street level, put
the act out in front of audience, do pro-
motional tours. With Anquette for exam-
ple, we took them out with us when 2 Live
Crew went on tour. We put them on
stages with some high-powered groups
like Salt-N-Pepa and showed them the
ropes. We also teach our acts how to han-
dle people and to be kind to people, not to
have an attitude.”

Doug Keogh, GM of Roadrunner Rec-
ords, emphasizes the importance of the
“pre-release buzz" when he discusses de-
veloping his acts on Roadrunner’s inde-
pendently-distributed Hawker and RC la-
bels. “Sometimes we take the band’s
demo and service it to fanzines and tape
traders when we announce the signing.
There are many avid young metal heads

(Continued on page I-24)
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CONTEMPORARY

Fantasy

Milestone
®

PABLO

BUDDY DeFRANCO/
TERRY GIBBS
Holiday for Swing
(CCD-14047-2)

These two bop veterans form the
hard-swinging vibes-clarinet front
line of a quintet that's clearly up
to their level: Todd Coolman,

John Campbell, Gerry Gibbs.

Original Soundtrack Recording
Amadeus
(FCD 900-1791-2)

This double-album mostly-Mozart
soundtrack from the phenomenally

B successful film was certified gold.

A second volume is also available
(FCD-1205-2).

THE BLACKBYRDS

Greatest Hits

(FCD-7707-2)

One of the premier jazz/funk out-
fits of the Seventies, the Black-

§ byrds offer up a generous sampling

of their hits, including *Walking in
Rhythm” and “Happy Music.”

BILL EVANS
You're Gonna Hear from Me

MY (MCD-9164-2)

THELONIOUS MORK
il O COTRAR

The second release from a live
1969 club date recorded in
Copenhagen by the Bill Evans Trio
(Eddie Gomez and Marty Morell}.
Produced by Heten Keane.

WILLIE DIXON
Willie’s Blues
(0BC-501)

The great Chicago bassist/com-
poser/singer made his debut as a
leader on this 1959 session for
Prestige/ Bluesville with pianist
Memphis Slim.

THELONIOUS MDNK
With John Coltrane
(0JCCD-039-2)

The three quartet selections that
highlight this album comprise a
substantial portion of the small
but invaluable body of work Monk
and Coltrane recorded together.

BENNY CARTER
My Kind of Trouble
(PACD-2310-935-2)

The inestimable Benny Carter
proves that his musical powers are
unflagging in this 1988 studio date
with Joe Pass, Art Hillery, Andy
Simpkins, and Ronnie Bedford.

TOP OF THE STAX
20 Greatest Hits
(SCD-88005-2)

A comprehensive overview of
Southern soul music at its best,
with hits by Otis Redding, Isaac
Hayes, Sam & Dave, the Staple
Singers, the Emotions, and many
more.
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. sensational records for Fantasy in

8 This CD presents the highlights.

¥ (LCD-1518-2)

FRANK MORGAN QUARTET
Yardbird Suite
(CCD-14045-2)

Alto saxophonist Frank Morgan
pays a very personal tribute to his
friend and mentor Charlie Parker,
with support from Mulgrew Miller,
Ron Carter, Al Foster.

Original Soundtrack Recording
The Unbearable Lightness of Being
(FCD-21006-2)

The extraordinary Leod Janacek
soundtrack from the award-winning
film (Best Picture & Director, Nat'l
Society of Film Critics; two Golden
Globe nominations).

STANLEY TURRENTINE
The Bestof Mr. T.
(FCD-7708-2)

Tenor great Turrentine made some

the Seventies, with arrangers like
Claus Ogerman and Gene Page.

CHARLES EARLAND
Front Burner
(MCD-9165-2)

Earland returns to recording—and
to the Hammond organ—after a
hiatus from both. An intensely
swinging affair that reestablishes
his primacy on the B-3.

LIGHTNIN’ HOPKINS
Blues in My Bottle
(OBC-506)

Though he usually played electric
guitar, Hopkins accompanied him-
self on acoustic on this 1961 date,
performing standards and
autobiographical originals.

MILES DAVIS
Chronicle: The Complete
Prestige Recordings
(PCD-012-2)

This 8-CD (or 12-LP) set contains
94 performances made between
1951-56, and an illustrated booklet
with extensive essay and session
analyses by Dan Morganstern.

MILT JACKSON
A London Bridge -

(PACD-2310-932-2) 3

Milt Jackson and a peerless
rhythm section—Monty Alexander,
Ray Brown, Mickey Roker—in a
second album recorded live at Ron-
nie Scott's in London in 1982.

BUDDY MONTGOMERY
So Why Not?

The pianist’s second Landmark
release is about half acoustic trio
{with Ron Carter, Ralph Penland),
half small group (with David
Fathead Newman and others).

FTEA JAVES/EME CLLANHENIY VA

BARNEY KESSEL
Red Hot and Blues
(CCD-14044-2)

The brilliant guitarist and his excep-
tional sidemen—Bobby Hutcher-
son, Kenny Barron, Rufus Reid,
Ben Riley—have produced a won-
derfully warm, swinging album.

ETTA JAMES/
EDDIE “CLEANHEAD" VINSON
The Late Show
(FCD-9655-2)

The Grammy-nominated Blues in
the Night and its followup The Late
Show are widely thought to be the
best recorded showcase yet for
these major blues artists.

COUNTRY JOE McDONALD
Classics
(FCD-7709-2)

Country Joe pursued some intrigu-
ing musical directions in the Seven-
ties while addressing an array of
issues from whales to love (the hit
“Breakfast for Two")

VARIOUS ARTISTS
Bird Lives!
(MCD-9166-2)

Music by Charlie Parker, ptayed by
Bill Evans, Wes Montgomery, Art
Pepper, Gene Ammons, Eddie Jef-
ferson, Blue Mitchell, Hampton
Hawes, and other jazz greats.

JIMMY WITHERSPOON
Evenin’ Blues
{0BC-511)

One of Spoon’s rarest, this 1963
session marks the only time he
recorded with guitarist T-Bone
Walker. One of 25 LPs availabie in
the Original Blues Classics series.

BILL EVANS

The Complete Riverside
Recordings
(RCD-018-2)

A 12-CD (or 18-LP) set featuring
Evans’s full Riverside output of 151
performances, recorded between
1956-63. Annotated by Orrin Keep-
news and Martin Williams.

JOE PASS
Blues for Fred
(PACD-2310-931-2)

The masterful guitarist has
fashioned a stunning solo tribute
to the late, great Fred Astaire.

Ten enduring standards are trans-
formed into a unique homage.

MULGREW MILLER
The Countdown
(LCD-1519-2)

This is no ordinary quartet: on his
fourth Landmark album, acclaimed
young pianist Mulgrew Miller is
heard with Joe Henderson, Ron
Carter, and Tony Williams.

THELONIOUS MONK
IR GO I T SNBSS aeCCREc

TOM HARRELL
Stories
(CCD-14043-2)

With the release of Stories, this
gifted flugelhornist/composer
should begin to receive the acclaim
that is his due. With Bob Berg,

Ray Drummond, Billy Hart.

JIMMY WITHERSPOON
Rockin’ LA
(FCD-9660-2)

Spoon is in splendid voice and, as
always, in command of the biues
on this 1988 Los Angeles club
recording. Backup quartet features
Teddy Edwards, Gerald Wiggins.

SYLVESTER
The Original Hits
(FCD-7710-2)

Sylvester burst onto the interna-
tional scene with “You Make Me
Feel (Mighty Real),” included here
along with other fabulous exam-
ples of the late singer’s art.

JULIAN ADDERLEY QUINTET
Portrait of Cannonball
(0JCCD-361-2)

Cannonball’s first Riverside album
is reissued here in the influential
Original Jazz Classics series,
which now numbers 370 titles
(nearly half available on CD).

BILL EVANS

The Tokyo Concert
(0JCCD-345-2)

This January 1973 recording,

Evans's Fantasy debut, was made
during the pianist’s first tour of

, Japan, with one of his great trios

(Eddie Gomez, Marty Morell).

THELONIOUS MONK
The Complete Riverside
Recordings
(RCD-022-2)

This 15-disc set is a striking sound
picture of one of jazz's most impor-
tant (and colorful) artists. Won
1987 Grammys for Best Historical
Atbum and Best Album Notes.

DOROTHY MOORE
Time Out for Me
(VCD-3401-2)

Best known for her smash hit
“Misty Blue,” Dorothy is back with
a strong and varied album that
beautifully showcases her distinc-
tive contralto and gospel chops.

BOBBY HUTCHERSON

Cruisin’ the 'Bird

(LCD-1517-2)

Hutcherson’s latest is notable for
his always-stirring work on vibes
and marimba, his strong writing,
and the support of Ralph Moore,
Rufus Reid, and Victor Lewis.

www americanradiohistorv com
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Prestige
CREEDENCE CLEARWATER CREEDENCE CLEARWATER CREEDENCE CLEARWATER CREEDENCE CLEARWATER
mmm REVIVAL REVIVAL REVIVAL REVIVAL
Chronicle Chronicle, v. 2 Cosmo’s Factory The Concert

(FCD CCR-2-2)

This platinum double-album set is
a CCR greatest-hits bonanza:

R “Lodi,” “Green River,” “Fortunate

Son,” “Proud Mary,” } Heard

It Through the Grapevine,” and

15 more.

RUTH BROWN
Have a Good Time
(FCD-9661-2)

*Miss Rhythm’ is in the midst of
a remarkable multi-media come-
back, complete with a Broadway
show and a new live recording
that's perhaps her finest in 20

L years.

(FCD-60-010)

Over 60 minutes of good-time
music taken from Good Time Jazz
recordings by the Bob Scobey
band, featuring Scobey on trumpet
and Clancy Hayes on banjo and
vocals.

T i owes GENEAMMONS
’ S Bad! Bossa Nova
BOSSA NOVA  (0,ccp-351-2)

2 Gene Ammons's big tenor is right
at home with the “jungle” sounds
provided by Kenny Burrell, Hank
Jones, and Oliver Jackson.

Includes the hit “Ca’Purange.”

ART PEPPER + ELEVEN
Modern Jazz Classics
(0JCCD-341-2)

One of the most important ses-
sions in Pepper’s career, this was
his first big-band date as a leader.
Arranged by Marty Paich; CD con-
tains three alternate takes.

JOHN COLTRANE
Soultrane
(0JCCD-021-2)

Coltrane’s third album as a leader,
recorded with the Red Garland/
Paul Chambers/Art Taylor rhythm
section, reinforced Trane’s growing
importance as a stylist.

This dynamic vocal quintet is in
top form and likely to continue
their long streak of hits with their
new single ‘Bridge Over Troubled
Water" and forthcoming LP.

Cleanhead & Cannonball
(LCD-1309-2)

The ninth and final volume in the
Cannonball Adderiey Collection,

this is a reissue of Back Door Blues
with the addition of some intrigu-
ing anernate takes,

(FCD CCR-3-2)

The second Creedence super-hits
package contains “Born on the
Bayou,” “The Midnight Special,”
“Hello Mary Lou,” “Tombstone
Shadow,” “Suzie Q,” and 15 more.

MERL SAUNDERS/
JERRY GARCIA
Keystone Encores
(FCD-7703-2)

Previously unreleased material
from the iegendary Merl and Jerry
Keystone sessions. The original
double LP is also available on

two CDs (FCD-7701-2 and

(FCD-60-008)

Ward Kimball's band of merry rag-
time men recorded prolifically for
Good Time Jazz. This compact disc
presents over 60 minutes of classic
b Dixieland material.

RED GARLAND QUINTET
High Pressure
(0JCCD-349-2)

This major-league quintet features
John Coltrane and Donald Byrd up
front. Garland’s rhythm-mates on
the 1957 session are George
Joyner and Arthur Taylor.

SONNY ROLLINS
Way Out West
(0JCCD-337-2)

This classic Rollins session, his
first ever in California, teams the
saxophone colossus with Ray
Brown and Shelly Manne. CD con-
tains three alternate takes.

THE BEST OF ELLA FITZGERALD
(PACD-2405-421-2)

A diversified package, compiled by
producer Norman Granz, that
showcases Ella in settings ranging
from solo guitar or trio accompani-
ment to big band.

This previously unreleased 1973
Montreux Festival set contains
some of the most exciting perfor-
mances on record by an undisputed
master of blues guitar.

(GAMHCD-2796-2)

Two grandes dames of jazz live at
. the Great American Music Hall,
jousting, scatting, and generally

d having a bail-as is their audience.
Nominated for a Grammy.

o

(FCD-4516-2)

Creedence’s all-time best-selling
album, with six hit singles, is now
available on CD, as are all the origi-
nal CCR LPs. True rock classics,
each and every one.

DAVID BROMBERG BAND
How Late'll Ya Play 'Til?,

v. 2: Studio

(FCD-7705-2)

The double album How Late'l was
the best-selling LP of David Brom-
berg's ong career. Jt's now avail-
able as a two-volume CD set

{ (v.1: Live, FCD-7704-2).

(MCD-9162-2)

On his second release for Mile-
stone, co-produced by Ben Sidran,
the saxophonist covers a lot of
stylistic ground, all of it in the
province of Alto Madness.

MILES DAVIS
And the Modern Jazz Giants
(0JCCD-347-2)

Jazz giants, indeed. Miles is joined
on this 1954 date by Monk, most
of the MJQ (Jackson, Heath,
Clarke), and his own 1956 quintet
(Coltrane, Garland, et al.).

CHET BAKER
Chet
(0JCCD-087-2)

The late trumpeter has rarely been
in more exalted company than on
this late-1958 session with Pepper
Adams, Bill Evans, Kenny Burrell.
Contains bonus track.

THE BEST OF

" THE COUNT BASIE BIG BAND

(PACD-2405-422-2)

Afine overview of the Basie Band's
Pablo recordings (1975-83), featur-

B ing Basie stalwarts such as Al Grey,

Freddie Green, Jimmy Forrest, and
Curtis Fuller.

One of nearly 100 super titles in
Fantasy's ongoing Stax reissue
series, with several dozen available
on CD and many more Sscheduled
for conversion this year.

The Bobs' dazzling a cappella work
and startling, somewhat skewed
lyric vision have made this vocal
quartet a hit on stage, television,
and record.

iTHe g
oBiRLIN

(FCD-4501-2)

Recorded in concert before a very
partisan hometown coliseum
crowd, these rousing live per-
formances of CCR hits show what
a powerhouse band Creedence
really was.

VINCE GUARALDI
Greatest Hits
(FCD-7706-2)

A marvelous cross section of the
late pianist’s work, from “Cast Your
Fate to the Wind" to selections
from “Black Orpheus” and “A Boy
Named Charlie Brown.”

- FCD-7702-2).
BOB SCOBEY’S FRISCO BAND FIREHOUSE FIVE PLUS TWO RICHIE COLE JIMMY McGRIFF
Favorites Dixieland Favorites Signature Biue to the ‘Bone

(MCD-9163-2)

The latest in a series of fine Mile-
stone albums by organist McGriff,
Blue to the 'Bone features trom-
bonist Al Grey. Not surprisingly,
it's steeped in the biues.

GIL EVANS & TEN
(0JCCD-346-2)

Aftimeless session by the late com-
poser/orchestrator, featuring

five brass and bassoon, the alto
saxophone of Lee Konitz, and the
soprano saxophone of Steve Lacy.

DAVE BRUBECK QUARTET
Jazz at Oberlin
(0JCCD-046-2)

Brubeck and his Quartet pioneered
the notion of college jazz concerts,
and this 1953 date was their first
on record. With Paul Desmond,
Ron Crotty, Lioyd Davis.

THE BEST OF
THE MODERN JAZZ QUARTET
(PACD-2405-423-2)

Culled from two mid-Eighties
Pablo recordings by the MJQ, this
*best of” package provides a com-
pelling picture of where this semi-
nal group is at today.

THE ORAMATICS BLUES ALBERT KING ISAAC HAYES JOHNNIE TAYLOR
A Positive State of Mind AT SUNRISE, Blues at Sunrise Hot Buttered Sou! Chronicle
(VCD-3402-2) ALBERT [ (SCD-8546-2) (SCD-4114-2) 20 Greatest Hits

(FCD-60-006)

Truly great hits by one of the great-
est soulmen ever. Includes “Who's
Makin’ Love,” “Love Bones,” “|

Believe in You (You Believe in Me),

- -~ - “Cheaper to Keep Her.”
EDDIE “CLEANHEAD" VINSON CARMEN McRAE/BETTY CARTER THE BOBS LIQUID HEAT
w/ CANNONBALL ADDERLEY The Carmen McRae Songs for Tomorrow Morning Nice Girls
QUINTET Betty Carter Duets (GAMHCD-2707-2) (HDH-2802)

The second release on Eddie and
Brian Holland's Fantasy-distributed
HDH label is by the lovely singing/
songwriting partners Linda Holland
and Leslie Cole.

www americanradiohistorv com
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SISAPA Studios of Columbus
would like fo show our appreciation
fo the out-of-town guests
who have recorded their projects with us
during our first three months
of operation.

It has been our extreme pleasure
fo have you here. _
We look forward to your return.

However,
we have fo say that, although
yYour music and professionalism
is top shelf...
you could all use more practice
at the dart board!

Sincerely,

Z)A."_vl 4

J.D. Blackfoot
President

IDENTITY; ISLAND/MANGO RECORDS ROB BRUMFIEL; 7TH WAVE INC.
CO-PRODUCERS: TYRONE DOWNIE PRODUCER: GEOFF WORKMAN
DENNIS THOMPSON ENGINEER: GEOFF WORKMAN
ENGINEER: DENNIS THOMPSON

. | LEAN ON ME;  SOUND TRACK; WARNER BROS.

NEW PRODUCTION FOR PolyGram RECORDS PRODUCER: CHICO BENNETT
PRODUCER: MIDNIGHT STAR ENGINEER: DAVE EGAN
ENGINEER: JIM DUTT

Sisapa Record Co, Inc.
394 Mt. Vernon, Columbus, Ohio 43215
614/228-2228
FAX: 614/228-2422
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By DAVID WYKOFF

the growing consensus among America’s independent

record labels and distributors that the climate’s getting
warmer and more hospitable. A recent survey of members
of indie support and advocacy group NAIRD (the National
Assn. of Independent Record Distributors & Manufacturers)
indicates that many labels and distributors are coming off a
very strong year and are looking forward to increased
growth rates.

“All you have to do is take a look at the charts these days.
For the first time in many years, we've got indie records go-
ing gold and pfatinum in substantial numbers,” says Clay
Pasternack, operations manager and chief buyer for Cleve-
land-based distributor Action Music Sales, and a member
of NAIRD's board of trustees.

For Ron Resnick, executive VP of New York City-based
dance label Sleeping Bag Records, recent successes are a
combination of luck and hard-fought persistence. “For us,
it's been a matter of picking the right acts and doing the
right things with them. Obviously, there's not too far you can
go if you don't have the musical talent, but you've got to
have the staff and drive to make it happen,” he says.

Tommy Boy Records, which
through a unique arrangement
with part-owner Warner Bros.
also release product through
independent channels, has in-
creased its talent roster by
over 100% in the past year,
with most targeted for indie
distribution, says company
president Monica Lynch.
“We're looking for this to be a
very, very busy year, especially
on the indie side. We've got
three major releases—De La
Soul, Queen Latifah and
Timmy Gatling—that we be-
lieve we can do well with inde-
pendently because we can
make them our major priori-
ty,” she says.

Chart success figures large
on the pop and rock side for

Though certainly unrelated to the greenhouse effect, it's

Michael Doucet

@

SAILING CREATIVE
CURRENTS BEYOND
THE MAINSTREAM

Toure Kunia
(Celluloid)

Rykodisc as its Jimi Hendrix “Radio One” release has spent
over four months on the top album and CD charts. The Sa-
lem, Mass.-based label, which started releasing record and
tapes last year to complement its formerly digital-only prod-
uct line, has seen sky-rocketing growth over the past few
years.

“It's all been part of a building process for us. Our Jimi
Hendrix and Frank Zappa releases have done more than just
sell numbers for us,” says Ry-
kodisc president and co-
founder Don Rose. “Each time
we have something resembling
a hit, we see more and more
doors open for us. And it's in
more than just breaking into
new sales outlets. We're now
able to fund full-time radio
promotions and retail market-
ing staffs, and, just as impor-
tantly we're attracting new re-
cording talent because people
can see what we're doing and
the kind of care and devotion
that you won’t find at a major,”
he says.

“The surge in hits from inde-
pendent labels is certainly
helping close the gap between
the indie distributors and the
major branches,” notes Ted
Higashioka, head of promo-
tions for Los Angeles-based
California Record Distributors, one of the West Coast's
leading independent distributors. “More and more the retail
chains are realizing that they can sell independent music.
it's unfortunate that they need to wait until the stuff's hitting
the charts to do it, but the more interaction we all have with
the chains the more we'll be able to sell,” he says.

“The independent distributors are becoming increasingly
more important in many major markets. In fact, in many ar-

(Continued on page I-28)
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tors. Most of the below are affiliated with NAIRD. For
more information, check with the 1989 Billboard Inter-
national Buyer’'s Guide.

The following is a listing of major independent distribu-

CALIFORNIA

BACKROADS DISTRIBUTORS (417 Tamal Plaza, Corte Ma-
dera, Calif. 94925; (800) 825-4848). Manager: Darlene
Johnson; sales: Geoffrey Workman.

BAYSIDE RECORD DIST. 174 Paul Dr., San Rafael, Calif.
94903, (415) 472-2567. President: Robin Wise.
CALIFORNIA RECORD DISTRIBUTORS, INC. (255 Parkside
Dr., San Fernando, Calif. 91340; (818) 361-7979). Presi-
dent: George Hocutt; sales manager: Don Davis; operations
manager: Richard Hocutt.

GLOBAL PACIFIC DISTRIBUTORS (180 E. Napa St., Son-
oma, Calif. 95476; (707) 996-2748). President: Howard
Sapper; GM: Thomas Hauck.

LIFEDANCE DISTRIBUTION (200 N. Ave. 64, Los Angeles,
Calif. 90042; (213) 255-2900). Contacts: Eleanor Ander,
Mary Lyn, Morris McClellan.

MACOLA RECORD CO. (6209 Santa Monica Blvd., Holly-
wood, Calif. 90038; (21 3) 469-5821). Contact: Donald B.
Macmillan.

OPTIMISM, INC. (3575 Cahuenga Blvd., Suite 247, Los An-
geles, Calif. 90068; (213) 850-3350). Contacts: David
Drozen, Sheryl R. Kay.

RICK BALLARD IMPORTS (P.O. Box 5063; Berkeley, Calif.
94705; (415) 832-1277). Contact: Rick Ballard.
SOUNDS GOOD MUSIC CO. (3355 W. El Segundo Blvd.,
Hawthorne, Calif. 90250; (21 3) 973-8800. Director: Bon-
nie Levitin; Buyer: Mark O'Brien.

SQUARE DEAL RECORD CO. (P.O. Box 1002, San Luis
Obispo, Calif. 93406; (80%) 543-3636).

DISTRICT OF COLUMBIA
RAS RECORDS (P.O. Box 42517, Washington, D.C. 20015;
(301) 564-1295). President: Gary Himmelfarb; buyer: Tim
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DIRECTORY OF
INDEPENDENT
DISTRIBUTORS

Harris.

FLORIDA

JFL DISTRIBUTORS INC. (2035 NW. 23rd Ave., Miami, Fla.
33142; (305) 635-5728). President: Jerry Suarez; ware-
house manager: Guy Long; promotions director: Nikki Pur-
vis.

RTV SALES CORP. (4375 S.W. 60th Ave., Ft. Lauderdale,
Fla. 33314, (305) 581-9050). Contacts: Ingrid Sacke, Bob
Schachner.

GEORGIA

GEMINI DISTRIBUTING (6299 McDonough, Norcross, Ga.
30093;(404) 441-1868). Contacts: President: H. Michael
Walker; manager: Kathy Walker; buyers: Joe Anderson, Bet-
ty Bales, Cindy Devine.

M.S. DISTRIBUTING CO. (2861 “C" Bankers Industrial Dr.,
Atlanta, Ga. 30360; (404) 446-8500). Contact: Todd Van
Gorp.

NEW LEAF DISTRIBUTING (1020 White St. S.W., Atianta,
Ga. 30310; (404) 755-3454). President: Halim Provo
Thompson; manager: Rick Bellezza; buyer: Nancy Le Croy.

ILLINOIS

HSI DISTRIBUTING (4322 W. Fullerton, Chicago, lIl.
60639; (312) 486-1171). Contact: William R. Stocking.
M.S. DISTRIBUTING CO. (1050 Arthur Ave., Elk Grove, .

60007; (312) 364-2888). Owner: John Salstone; sales
manager: Rick Chrzan; video: Rick Kujak.

RUBBA BAND CO. (P.O. Box 140534, Chicago, lll. 60614;
(312) 327-8001). Contact: Pamela Lillard.

MARYLAND

SCHWARTZ BROTHERS, INC. (4901 Forbes Blvd., Lanham,
Md. 20706; (301) 459-8000). President: James
Schwartz; GM, CD division: Steven Schwartz; buyers: Ira
Kessler, Mike Kelsey.

MASSACHUSETTS

HORIZON DISTRIBUTION (P.O. Box 85, Cambridge, Mass.

02140; (617) 661-0554). Chief executive: Terry Grant;

manager and buyer: Merle Bickneil.

ROUNDER RECORDS (1 Camp St., Cambridge, Mass.

02140; (617) 354-0700). Manager: Duncan Browne; buy-
(Continued on page I-14)

Aswad

J AN U A RY

J 0t

h,

AUDIO TWO & MC LYTE

We're the first rappers

to ever play the prestigious
Carnegie Hall

WE GONGRATULATE THEM ON THIS HISTORICAL EVENT.

T2

DISTRIBUTED BY ATLANTIC RECORDS

1989 Attantic Recording Corp.@ " A Warner Communications Co
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2¢hen the names of the
world’s greatest studios are
bantered around in 1989, one name
is coming up more than any other...
SISAPA STUDIOS, Columbus, Ohio.

CONGRATULATIONS SISAPA!

70e are proud to be a part of
your wonderful sounding achievement
and to be partners in a
commitment to excellencel

AV Neve

Phil Wagner/New York, NY

C N\

C. J. Flynn/Van Nuys, CA

STUDER =~ (0%

Brian Tucker/Chicago, IL

HY JAMES

Tom Greenberg & Hot Sam/Farmington, Ml

DOUGLAS ORDON & COMPANY, INC.

Doug Ordon/Chicago, IL
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...the name

$9-sah’-pah): [Lakota Sioux] BLACKFOOT.

SISAPA Studios combines the very best
in “he audio industry with the most
comrfortable, creative, environment.

SISAPA is world class magic!

““'Neve
60 x 48 V Series MK-3 Console

( - ‘.."-\.‘/"f‘__

60 Channel Automation System

STUDER REVOX

2 A-820 24 track w/48 Channels of

DOLBY SR

A-820 1/2 inch 2 track

A-820 1/4 inch 2 track w/center time code
2 A-721 Cassette Decks

DOLBY SR
All Recording Machines Fully Loaded With'
DOLBY SR

f ' AN GENELEC
‘Medlcin;-M;lf\Tt;y Jim Vollowhc‘w:( ¢ 1988 Sisapa Record Co., lnc : 1025:1\, 10248, 1019A Control Room
Monitors

Haves In Musical .}[/W/

Thanks, Bob.
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that is coming up more than any other!

STUDIO A

Designed by Gary Hedden

Built by John Kanuth

Owned by SISAPA Record Co., Inc.
Chief Engineer Dave Egan

CALL ... FIND OUT WHY YOUR NEXT PROJECT SHOULD
BE DONE IN THE MOST TALKED ABOUT
ROOM IN THE COUNTRY!

. SISAPA
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Skyywalker t‘y]Records
"SOUTHEAST M.U.S.1.C."s INDEPENDENT RECORD LABEL OF THE YEAR"

ANQUETTE
\\RESPEBT' ' 103

ingles

«« JANET RENO” crr22

«| WILL ALWAYS BE
THERE FOR YOU” onies

M.C. TWIST

"GOMIN' THRU LIKE WARRIORS"

XR106

Singles

“THIS HOUSE JuMPS”
“JUST ROCK” .. "

GR120

& TROUBLE FUNK
“THE BOMB HAS DROPPED”

n to be released

From the SO0

BASS WAVE VOL. Il

s Available on Album, Cassette & CD

All Album

Skyywalker Records

3050 Biscayne Boulevard © Miami, FL. 33137
(305) 573-0599 e (305) 573-0678 e FAX: (305) 573-2437

(Continued from page I-10)

er: Steve Burton.

MICHIGAN

HORIZON DISTRIBUTION/GOLDENROD DISTRIBUTION
(5505 Delta River Dr., Lansing, Mich. 48906; (517) 323-
4325). Chief executive: Terry Grant.

INTER/SOUL SALES & MARKETING (2287 Lothrup, De-
troit, Mich. 48206; (313) 894-0710). Contact: Ernest Kel-
ley.

MASTER TAKES (P.O. Box 394, Whitehall, Mich. 49461;
(616) 894-4088). President: Charles Nessa.

OLD FOGEY DISTRIBUTING (P.O. Box 14210, Lansing,
Mich. 48901; (517) 372-7888. Owner: Stanley Werbin;
manager and buyer: Steve Szilagyl.

TANT ENTERPRISES (4319 Fruitvale Rd., Montague, Mich.
49437; (616) 894-9063). President: Billie Thomas.

MINNESOTA

MILL CITY MUSIC RECORD DIST. (2843 26th Ave. S., Min-
neapolis, Minn. 55406; (612) 722-6649). President and
buyer: John Kolstad; buyer: Stacy Erickson.

NAVARRE CORP. (6750 W. Broadway, Brooklyn Park,
Minn. 55428; (612) 535-8333). President: Eric Paulson;
distribution manager: Mike Gaffney.

MISSOURLI

HOUSE DISTRIBUTORS (4128 Broadway, Kansas City, Mo.
64111;(816) 561-2744). President: Hal Brody; manager:
Rick Henderson.

NEW JERSEY

BANDSTAND RECORD SERVICE (see Richman Bros.). Con-
tact: Ernie Santone.

RICHMAN BROS. RECORDS, INC. (6935 Airport Hwy. Ln.,
Pennsauken, N.J. 08109; (609) 665-8085; (800) 233-
3679). LP buyer: Ted Neumann; singles buyer: John Ellison;
CD buyer: Steve Chomiczeski.

SCHWARTZ BROTHERS, INC. (1129 Bioomfield Ave., West
Caldwell, N.J. 07006; (201) 882-2955). Branch manager:
Andy Miele.

SCORPIO MUSIC, INC. (2500 E. State St., Trenton, N.J.
08619; (609) 890-0247). Chief executive: John Gerva-
soni; manager: Steve Parelman.

SHANACHIE RECORDS CORP. (Dalebrook Park, N.J.
07423; (201) 445-5561). President: Richard Nivens.

NEW YORK

IMPEL SALES CORP. (496 LaGuardia Place, Ste. 203, New
York, N.Y. 10012; (212) 927-5834). Contact: Sande Es-
kenazi.

IMPORTANT RECORD DIST. (187-07 Henderson Ave., Hol-
lis, N.Y. 11434; (718) 995-9200). President: Barry Ko-
brin; contacts: Alan Becker, John Lata, Jim Kozlowski.
KINGS POINT INTERNAT'L PRODUCTION, INC. (295
Northern Blvd. Rm. 104, Great Neck, N.Y. 11021; (212)
645-7868. Contacts: Brad Brickman, Valerie Wilson.
LANDMARK DISTRIBUTORS, INC. (12-20 36th Ave., Long
Island City, N.Y. 11106; (718) 937-6363). President: Pat
Monaco; manager: Gus Drakas; director sales/operations:
Harvey J. Rosen.

MALVERNE DISTRIBUTORS, INC. (35-35 35th St., Long Is-
land City, N.Y. 11106; (718) 392-5700). President: Jerry
Winston; manager: Ira Leslie; buyer: Tony Mascia.

NEW MUSIC DISTRIBUTION SERVICE (500 Broadway, 4th
floor, New York, N.Y. 10012; (212) 925-2121). Director:
Michael Mantler; manager: Yale Evelev; jazz: Russ Musto.
PEARL DISTRIBUTORS, INC. (Sunset Industrial Park, 40
20th St., Brooklyn, N.Y. 11232; (718) 965-6628). Presi-
dent: Freddie Taylor; buyer: Kelly frwin.

PIPELINE (330 Hudson St., 4th floor, New York, N.Y.
10013; (212) 741-8310). President: Jean Karakos. Buy-
ers: Viola Galloway, Michele Mena.

RELIX RECORDS, INC. (P.O. Box 92, Brooklyn, N.Y. 11229;
(718) 258-0009). Contact: T.A. Brown, L.P. Kippel.

STAR CITY RECORDS (P.0O. Box 331, Fort Ann, N.Y.
12827, (518) 798-5975). Contact: Ernest LaPan.

VITAL BODY MARKETING CO., INC. (P.0. Box 1067, Man-
hasset, N.Y. 11030; (516) 759-5200). President: Jeff
Charno; manager: Nancy Latella.

(Continued on page I-18)
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THE POWER

~ OFINDEPENDENGE

The LabelS american Gramaphone, Omaha Action, Cleveland The Distributors
Denon, Parsippany, NJ Associated, Phoenix
Dunhill Compact Classics, Los Angeles Big State, Dallas
Fantasy, San Francisco City Hall, San Francisco
4‘: 1‘ B_'Wav‘;_N;‘INII:fk CRDI, Los Angeles

elicious Vinyl/Mango

Great Jones/Antilles :::i:' Zmlork
K-Tel, Minneapolis ' ,
Luke Skyywalker, Miami Great Bay,.BaItnmore
Macola, Los Angeles Impact, Chicago
Malaco, Jackson, MS Jerry Bassin, Miami
Nastymix, Seattle JFL, Miami
Next Plateau, New York Justin, Atlanta
Priority, Los Angeles Landmark, New York
Quicksilver, Los Angeles Malverne, New York
Rampart, Los Angeles MDI, Ft. Worth, TX
Relix, New York Motor City, Detroit
Select, New York MS, Chicago

Slam, Los Angeles

Sleeping Bag/Fresh, New York Navarre, Minneapolis

PaulStarr, Minneapolis

23:’,";,*‘:}!; bzikA"geles Pearl, New York

Telare, Cleveland Richman Bros., Philadelphia
Tommy Boy, New York Schwartz Bros., Washington
TVT, New York Select-0-Hits, Memphis
Welk, Los Angeles Universal, Philadelphia

Be a part of the NEW FORCE in the music business.
Be independent!

_ ’ This ad paid for by the labels and distributors that are participaling in the NARM Independent Presentation.
I . New Orieans Marriott, 5:00 #m, March 5, 1989

www americanradiohistorv com
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ments Jim Schwartz, president of Schwartz Broth-
ers, the Lanham, Md.-based distributor now in its
42nd year of business. “And | feel that the kind of mer-
chandise and catalog we sell would probably get ost with
the so-called majors.”

Many independent labels and distributors echo
Schwartz's sentiments, feeling both that catalogs are a
hugely important part of their business and that the ma-
jors are unable or unwilling to maintain the level of cata-
log diversity and depth handled by many indies.

“We have about 1,800 active items in our catalog and
when you multiply that by all three formats, you're talking
about a lot of items to take care of,” notes Phil Jones, execu-
tive VP of Fantasy Records. “| don't think any major could
handle that, to tell you the truth.”

“I don't think we'd be as successful with our catalog with
the big six,” adds Randall Grass, executive VP of Shanachie
Records, which has a wide range of Irish, reggae, African
and other ethnic genres. “We have about 400 titles in our
catalog. With a major, selected releases would obviously do
better. But, as a whole, they wouldn't give our catalog the
same attention that our current dis-
tributors do.

“For a major label, if a title only sells
a couple of thousand copies a year it's
just not worthy of their interest—
they've got bigger fish to fry.

“But for us, when we add up all
those titles like that, it amounts to
some very strong sales. If we add up
all our Irish titles, for example, we get
a pretty healthy figure. Aiso, the sales
are predictable, with few returns. It's a
different kind of strength than the ma-
jors are used to looking at.”

Eckart Rahn, president of the new
age/contemporary instrumental label,
Celestial Harmonies, points to the

Catalogs are the mainstay of our business,” com-

Paul Horn (Celestial Harmonies)

consistency in his own catalog sales. “With Paul Horn, for
example, his oldest recording is still selling just as well as his
latest. He sells very well with every title, every year.”

“1t thrills me to see things from 10 years ago still selling
well today,” adds Bob Woods, president of Telarc, known
especially for its digitally-recorded classical and crossover
product. Key to Telarc’s success include its reputation for
high-quality recordings and a 12-page catalog publication
sent to 60,000 consumers three-to-four times per year.

The long-term view is taken by many indie labels. “Good
music is the secret to success,” comments Bruce Iglauer,
president of Alligator Records, which has some 100 blues,
reggae and roots rock titles in its catalog. “We take nothing
out of print and we make long-term artistic commitments.
We take the time to build our artists and look at things with a
long-term economic approach. Most of our catalog is in the
black and continuing to make money for us.”

Notes Rahn, “A lot of what we do is over a 10 to 20 year
period and | don't think that's a time frame that would inter-
est a major company or be very interesting for their stock-
holders in a meeting.”

The smaller size and lower operating costs of indie labels
and distributors, in comparison to the majors, often makes

THE VITAL, RENEWABLE
ENERGY OF
TIMELESS CATALOG

Bobby Bland

Albert Collins

it easier to maintain an impressive catalog. *If | can sell 200
or 300 titles of a certain title, it's pretty easy for me to keep
it in stock,” says Johnny Phillips, co-owner of Select-O-Hits,
based in Memphis, Tenn.

“When we have a title that doesn't sell so well, it doesn't
cost us an arm or a leg to keep a few hundred on the shelf.
The economic necessity to delete a title from our catalog
doesn't exist for us,” notes Rahn, a musical purist whose
catalog is kept full also because of his commitment to the
music he records.

“We are concerned with the bottom line, too, but music
isn't all bottom line. A lot of our favorite albums are the ones
that don't sell an awful lot and they're quite representative
of who we'd like to be.”

in the late "80s, computers have joined higher love and
lower overhead as another factor in keeping catalogs alive
and well. “We carry 20,000 different items, including the
various formats, and we wrote a computer program that al-
lows us to keep perpetual inventory,” says Joan Pelton, own-
er of Silo Systems, a Waterbury, Vt.-based distributor. “In
the early days, | remember dreading doing inventory before
! ordered. But now it's easy. We have a daily printout of the
inventory and know at all times what we have in stock. It's
made an enormous difference and enabled us to have a bet-
ter control.”

“in records alone we carry aimost 10,000 SKUs and
that’s different titles, and our total company carries 38,000
different SKUs, including computer software titles,” notes
Eric Paulson, president of Crystal, Minn.-based Navarre
Corp. “Ali our computer systems are designed to track cata-

log product and we also have laser-scan receiving and
shipping.”
""We are completely computerized and can usually re-
act more quickly to a dealer’'s needs than a major can,”
says Jim Schwartz of Schwartz Brothers. “The majors
only ship catalog on certain times during the week. But
we ship the order as soon as we get it, within 24 to 48
hours."”
In the catalog business, repackaging often gives old ti-
tles new life. “We have a repackager, Ralph Kaffel, who is
a great jazz historian,” comments Fantasy’s Phil Jones. His
label has a wealth of musical material to choose from, since
it owns the Milestone, Prestige, Contemporary, Pablo, Riv-
erside and Stax catalogs, among others. “We put out the
‘Original Jazz Classics’ series, which now includes some
370 titles. Each album inciudes the original cover, original
notes and a blurb sticker with the original Downbeat rating
and the best reviews. It makes the jazz fan almost an instant
expert on what he's buying.

“We also have the ‘Original Blues Classics’ series, with 25

King Sunny Ade

titles out now, and they sell and sell.
The blues never stops selling.”

Packaging of old and new singles
often makes for profitable catalog al-
bums, as well. Priority Records has
compilation LPs such as “The Best
Of '60s Psychedelic Rock’ and
“Kool Rap.” “We have a mascot, a
guy holding a beat box, all in gold,
that we have used on our rap compi-
lation titles and that has helped kids
identify the series,”” comments
Alyssa Milano, director of creative
services for Priority. “Kids wait ea-
gerly for the next volume and we
have a lot of repeat buyers.”

Compilation LPs can help promote
a label's own product as well. “Once
a year, we do a budget ‘Genuine Houserockin' Music’ sam-
pler, at $4.49 list for LPs and cassettes and $7.98 for CDs.
We usually sell about 40,000 to 50,000 of them and it
turns people onto our catalog,” comments Alligator 'Bruce
Iglauer. Alligator also promotes its titles with a fall stocking
program, that offers a 7% discount on its entire catalog in
October.

Shanachie also uses retail campaigns at certain times to
push its catalog. “We will concentrate on a certain aspect of
our catalog, such as Irish or World Beat or reggae. Last year,
for example, we launched a World Beat program with a fuli-
page ad in Billboard, four-color posters for retail accounts,
lots of advertising with stores and chains, and a display con-
test on the West Coast,” recalls Shanachie's Grass.

“We do promotions on various and sundry aspects of our
catalog,” comments Duncan Browne, GM of Rounder Re-
cords, which has some 750 titles in blues, folk, bluegrass g
reggae, jazz, African, Cajun, zydeco and other areas. “In the:
most recent one, we offered a discount to distributors and
retailers on Cajun and zydeco titles and offered cassettes
for in-store play.”

The above independent iabels and distributors, as well as
labels such as Disneyland/Vista, Rykodisc, Denon, Welk
Music, Arhoolie and Dunhill, often voice the opinion that
their large and varied catalogs play an important role in
maintaining America’s rich diversity in music.

Comments George Hocutt, president of Glendale, Calif.-
based California Record Distributors Inc. “Without the in-
dependents, the consumer would have a very difficult time
(Continued on page I-18)
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By CHRIS McGOWAN

awards went to independently distributed labels,

a dramatic surge in RIAA certifications that
topped not only the number of indie album awards
in '87 (two) but also the total indie gold and plati-
num LPs from '84 through '87 (14 R!AA certifica-
tions for those four years).

The charge was led by Profile, Priority, Disney-
land/Vista, Luke Skyywalker, Next Plateau, Ameri-
can Gramaphone and Fresh (Sleeping Bag), who all
mined precious metalis.

In addition, all six singles that were certified gold
by the RIAA last year came from indie labels, with
4th & B’Way (“Pump Up The Volume” by M/A/R/-
R/S), Next Plateau (“Push It” by Salt-N-Pepa) and
Disneyland/Vista (four children’s singles) accounting for
the action. In February '89, Delicious Vinyl also grabbed
platinum with Tone Loc’'s “Wild Thing.” Also that month,
gold-album certification was pending for Sir Mix-A-Lot's
“Swass"” on the Nastymix label.

“l was performing as a DJ in front of high school audi-
ences and then | took my DJ money and formed my own rec-
ord label,” recalls Luke Skyywalker, president of Miami-
based Luke Skyywalker Records, which scored gold in '88
with the 2 Live Crew's “The 2 Live Crew |s What We R" al-
bum. Adds Skyywalker, who leads the Crew, “We wanted to
be different, funny, to go down an avenue that no one else
was going down. So, we tried the Eddie Murphy, Richard
Pryor approach, to be X-rated joker rappers.” Skyywalker's
label also has acts Anquette, M.C. Shy D and Le Juan Love &
DJ Man.

Chip Davis, president of American Gramaphone, is an-
other combination record company founder/successful pop
star, albeit in the contemporary instrumental area rather
than rap/dance. His group, Mannheim Steamroller, hit plati-
num in '88 with the “Mannheim Steamroller Christmas”
and gold with “A Fresh Aire Christmas.” “This success is a
tribute to Chip's tenacity in trying to do what he wanted to,”
comments Stephen Kalhorn, executive VP of the Omaha-
based label.

Among the factors in Mannheim's success, Kathorn cites
touring, publicity, the advent of the CD (which helped the
general public appreciate Mannheim's audiophiie-quality re-
cordings) and the “‘undercurrent of recognition’ created by
TV's heavy use of Mannheim music (at the close of the '89
Super Bowl pre-game show on NBC, during the Statue of
Liberty celebration on ABC and during a Macintosh com-
mercial, to name a few examples).

American Gramaphone also has Checkfield and Ron Coo-
ley, among others, on its roster and distributes Paul Win-
ter’'s Living Music imprint.

In 1988, a total of 17 gold and platinum album

M/A/A/IR/S
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GOLDRUSH!
INDEPENDENTS MINE
PRECIOUS-METAL
GLORY

“Tone Loc’s ‘Wild Thing’ really took off when KROQ and
KDAY started playing and it went into regular rotation on
MTV,” recalls Wendell Greene, head of promotion and pub-
licity for Los Angeles-based Delicious Vinyl. “Tower Rec-
ords on Sunset got the single and it started selling like wild-
fire and it has been No. 1 in that store [as of early February]
for nearly three months. It's a national and U.K. hit now and |
think it will become an international hit. We've gotten inqui-
ries from Spain, France, Japan and other countries.” Tone
Loc's album, “Loc’ed After Dark,” is also reputedty well on
the way to gold. Other Delicious Vinyl artists: Young MC,
Body & Soul, Def Jef and G Love E. .

The success story of Sir Mix-A-Lot has come one step at a
time, 12-inch by 12-inch, state-by-state, according to Ra-
mon Wells, national promotions director for Seattle-based
Nastymix. “He really started breaking in California, then he
became a monster smash hit in Arizona, then it snowballed
in Louisiana and Florida and Mississippi. Then he kind of
creeped up into Georgia,” says Wells. “With each new re-
lease, we'd develop him in a region where we saw some in-
terest and as we had the funds. It's a question of patience
and in the long run it paid off.” Gold certification was pend-
ing on Sir Mix-A-Lot’s “Swass' album, as of early February.
“We always have made sure to give him creative and sophis-
ticated packaging, so that he comes across with a more in-
teresting, sophisticated image than your typical rapper.”
Also on Nastymix: Whiz Kid and High Performance.

Disneyland/Vista grabbed four album and four single
RIAA certifications in '88. The albums “Children’s Favorites,
Vol. I" and “Mousercise” went platinum, while the albums

H
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The California Raisins

“New Chilling, Thrilling Sounds Of The Haunted
House” and “Children’s Favorites, Vol. II" earned
gold for the Burbank, Calif.-based label. Also going
gold were the read-along singles (each passing the
one million-unit mark) ‘‘Alice In Wonderland” and
“Winnie The Pooh And The Honey Tree.” And the
read-along singles “Bambi’’ and ‘“Snow White And
The Seven Dwarfs” went platinum. In the '80s, Dis-
neyland/Vista earned some 47 gold and platinum
certifications for its singles and albums; foremost
among those was the double-platinum album **Mick-
ey Mouse Disco.” Also charted: the “Oliver & Company”
soundtrack album.

Female rap duo Sait-N-Pepa scored two gold albums,
“Hot, Cool & Vicious"” and “A Sait With A Deadly Pepa,” in
'88, as well as the gold single (old RIAA one-million require-
ment) “Push It."” Trying to enter a male-dominated genre,
the act was turned down by numerous labels until they were
signed by New York-based Next Plateau. Also on Next Pla-
teau: Antoinette, Ultramagnetic M.C.'s, Kings Of Pressure,
Sugar Bear, Hurby's Machine, Ambassadors Of Funk, and
Kirby Coleman.

Sleeping Bag earned gold with EPMD's LP “Strictly Busi-
ness,” on the Fresh imprint. Also on the New York-based la-
bel: Cash Money & Marvelous and the Todd Terry Project.

Profile Records, also based in New York, garnered plati-
num last year with Run-D.M.C.'s “Tougher Than Leather.”
Prior to last year, Run-D.M.C. also hit triple ptatinum with
“Raisin’ Hell” and gold with “King Of Rock’ and “Run-
D.M.C." Profile also has Rob Base & D.J. E-Z Rock (whose
“It Takes Two" LP is gold), Dana Dane, and Sweet Tee.

Priority: Records garnered platinum with the California
Raisins’ album “California Raisins’ “The Catifornia Raisins.”
A spinoff from a successful TV advertising campaign, the
surprise novelty hit album features rock and R&B standards
sung by Buddy Miles and Ellis Hall and produced by Ross
Vennelli. Hollywood-based Priority also has hot-selling sam-
plers such as “Rap’s Greatest Hits"' (one of six rap compila-
tion albums put out by Priority) as well as acts such as Easy-
E (on the Ruthless stamp), N.W.A., Hardcore and Big Lady
K

And also achieving gold in '88 was the M/A/R/R/S single
“Pump Up The Volume,” for the 4th & B'Way label, which
also mined platinum with Eric B. & Rakim. Also on 4th &
B'Way: Dino and Noel. The Isiand Holding Co. distributes
the 4th & B’way, Delicious Vinyl, Mango and Great Jones
imprints.

Chip Davis of
Mannheim Steamroller
(Americam Gramaphone)
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NORTH CAROLINA

HIGH WINDY PRODUCTIONS (Fairview, N.C. 287 30; (704)
628-1728). Contact: Ginny Callaway.

LADYSLIPPER, INC. (602 W. Chapel Hill St., Durham, N.C.
27701;(919) 683-1570. Chief executive: Liz Snow; man-
ager: Laurie Fuchs; buyer: Sue Brown.

OHIO

ACTION MUSIC SALES, INC. (6541 Eastland Rd., Cleve-
land, Ohio 44142; (216) 243-0300). VP: Dennis Baker;
contact: Clay Pasternack.

MISTREATER RECORDS (P.O. Box 183, Creston, Ohio
44217). Contacts: Chuck Altvater, Curt Luedy, Larry Not-
tingham.

PENNSYLVANIA
RED DOG RECORDS (615 Clay Ln., State College, Pa.
16801; (814) 237-8400). Buyer: Dawn Walnoha.

TENNESSEE
SELECT-O-HITS, INC. (605 Chelsea Ave., Memphis, Tenn.
38107; (901) 523-1190). President: Johnny Phillips.

The Aggressive Energy
Of iIndependent

Distribution...

S. T

LANDMARN/NY BRANCH
12-20 36th Avenue, Long Island City, NY 11106 (718)937-6363

D |

]

LANDMARNK/ATLANTA BRANCH
2775-E Banker's Industrial Or., Atlanta, GA 30360 (404)446-8500

TEXAS

AUSTIN RECORD DIST. (P.O. Box 312, Austin, Texas
78767;(512) 440-9770). Owner: Susan Jarrett.

BIG STATE DISTRIBUTING CORP. (4830 Lakawana #121,
Dallas, Texas 75247, (214) 631-1100). President: Bill
Emerson.

WESTERN MERCHANDISERS (P.0O. Box 32270, Amarillo,
Texas 79120; (806) 376-6251). President: John Marma-
duke; buyer: Jerry Wilkie.

UTAH

BONNEVILLE MEDIA COMMUNICATIONS (130 Social Hall
Avenue; Salt Lake City, Utah 84111; (801) 237-2382).
Contact: Chris Harding.

VERMONT
SILO SYSTEMS, INC. (P.O. Box 429, S. Main St., Waterbury,
Vt. 05676; (802) 244-5178). Owner: Joan Pelton; sales:
Will Forest.

WASHINGTON

FRECKLE RECORDS (P.O. Box 4005; Pioneer Square, Seat-
tle, Wash. 98104, (206) 682-3200). Chief executive: Jack
Burg; buyer: Terry McGibbon.

GEMIN! INT. CORP. (202 24th Ave. E., Seattie, Wash.
98112; (206) 322-4475). Contact: Claude J. Nonnette.

WISCONSIN

MIDWEST MUSIC, INC. (207 E. Buffalo St., Suite 545, Mil-
waukee, Wis. 53202; (414) 278-0066). President: Karen
Gotzler.

MUSIC DESIGN (207 E. Buffalo St., Suite 545, Milwaukee,
Wis. 53202;(414) 272-1199). President: John Morey; VP:
Wesley Van Linda.

OUTSIDE U.S.

CANADA

DISTRIBUTION FUSION Iil, INC. (5455 Rue Pare, Suite
101, Montreal, PQ H4P 1P7+, Can.; (514) 738-4600).
President: James West; GM: Sylvia Oman; A&R: Caroline La-
gueux; buyer: John Blazej.

SWEDEN

AMIGO MUSIC AB (Norrbackgatan 47, 10231 Stockholm
8.340195; (08) 340195). President: Per-Anders Boquist;
marketing manager: Fredrik Boquist.

The Real Roxanne

CATALOG

(Continued from page I-16)

finding a lot of records that are only distributed by indies,
such as many titles in bluegrass, dulcimer, blues, jazz and
other genres. There is a lot of music that would never be
available otherwise.” C.M.

Def Jef
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with their 1st Single
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FREEDOM

(Continued from page I-1)

Like most others, Lynch is quick to note that she's not
anti-major record company and distribution, for Tommy Boy
is now partly owned by Warner Bros. and many Tommy Boy
releases are distributed through Warner. instead, she's pro-
freedom and creativity, two cornerstones of indie opera-
tions. ““You have to move a lot faster and work a lot harder
at an independent record company competing against the
majors because they have the staffing, money, and estab-
lished networks. At the same time, when you achieve some
kind of success doing things your own way, it's all the more
satisfying and often more profitable,” she says.

TVT Records president Steve Gottlieb speaks for most
when he notes that smaller size can give indies an important
advantage. “If you look at the history of the record business,
you'll see that creativity works best on a small scale—wheth-
er it's in A&R or promotion and marketing. And the majors
certainly recognize that. They're running out to pick up the
independents or are busy creating their own. Why else did
MCA start Uni and Universal, CBS start WTG, and Warner
Bros. bring back Reprise?”’ he asks. In a sense, TVT is an
independent independent, selling direct to stores exclusive-
ly, “eliminating the middle man and his margin as well as
retaining control over our product.”

Bruce lIglauer, founder and president of blues standard-
bearer Alligator Records, offers an interesting analogy be-
tween his own label and the majors, one that applies to
many indies. “We're a gourmet restaurant and they're Mc-
Donald’s. And that’s not meant as a judgment. It's just that
we offer different products for different markets of custom-
ers and orient our businesses accordingly,” he says.

Mariam Leighton Levy, a co-owner of Cambridge, Mass.-
based Rounder Records, both an independent record com-
pany and distributor, looks toward another value that's not

You Iose the sunsets. The seashells The
moonlight and snowflakes.

Yet with your help; hxalf of all blmdness can be

prevented

g
they lose their eyesnght

- Help us save the clouds.
Give to Prevent Blindness.

3‘*

.§\"{/_ National Society to Prevent Blindness
—//"\\— Box 2020, Madison Square Station New York, N.Y. 10159

always measured monetarily. “When you're independent,
you can be more specialized and operate your business with
an entirely different focus. Many of the records that we put
out have a historical or artistic value that's important to us.
They may never do the numbers to justify them being dis-
tributed by the major branches, but we can do well with
them,” she says.

Working outside the major record companies and their
distributors doesn't playing in the minor leagues these
days—witness the gold and platinum success of indepen-
dently-distributed artists Tone Loc (on iIsiand Records’ Deli-
cious Vinyl wing) and Priority’s California Raisins, Profile’s
Run-D.M.C., TVT's “Television's Greatest Hits" compilation,
and Next Plateau’s Salt-N-Pepa, to name a handful.

“The market is there for you if you do things right. It's not
much more than having the right product and working your
hardest to get it to its proper audience, though that's a lot
easier said than done,” says Priority co-owner and senior VP
Mark Cerami, who reports that the label has sold over 2 mil-
lion units of its two California Raisins albums and 500,000
of the Eazy-E LP.

“The key is getting the best people to sell your records
and not to rely solely on one way of delivering them to your
customers. There are many independent distributors who
can and do a great job, and they're getting stronger all the
time,” says Cerami, noting that Priority, like a growing num-
ber of labels, “supplements” its distributor sales with its
own direct-to-store sales.

Fantasy Records, one of the country’s oldest and largest
independent labels, is coming off of one of its best years,
and company executive VP Phil Jones is a firm believer in
independent distribution. Echoing the words of Handleman
president Frank Hennessey from last year's NARM wholesal-
er's meeting, Jones calls the independent distribution sys-
tem “on a level with the major distributors in most ways.
They're certainly the seventh major out there now.”

“Having the ability to distribute a record through either
CEMA or the independents allows us the financial ability to
give our artists real creative freedom in recording and mar-
keting approach that will build them an audience they’ll have
for years and years,” says Brian Slagel, president of Metal
Blade Records, one of America’s pioneering metal labels.

In spite of the fact that a few substantial indies have fled
to major affiliations in the past few years, many indies have
resisted—and continue to resist—the temptation to jump
ship, despite the dollars being waved at them. Again and
again, the word freedom pops up in their reasoning.

“Because majors aren't interested in our market and
numbers, we're free to operate the way we want,” says Tom-
my Couch, president of Malaco Records, a long-time sup-
porter of Southern soul, blues, and gospel music. “The ma-
jors are not built around making records that are profitable
with sales in the 50,000 unit range but we are and we make
out well on that kind of scale,” he says, noting that, even
after 20 years of hard work, Malaco was considered an
overnight sensation in the early '80s when it broke blues-
man Z.Z. Hill as a gold seller.

According to Fantasy’s Jones, freedom can also pay off in
such matters as pricing and marketing. “Many of the inde-
pendents benefit greatly from being able to set their own
prices. Independents were the first to price catalog CDs at
midline, and now all the majors have joined in.”

Tommy Boy’s Lynch looks to freedom in marketing as an-
other important advantage. “There are many releases that
we don’t put though Warner Bros. because it's important for
us to set the entire marketing scheme instead of tailoring
our plan around their release schedule and bigger picture.
There are many times where we'll delay album release dates
behind initial singles because we can build a bigger, stron-
ger buzz. But, the real important thing for us is to be able to

(Continued on page I-26)
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For more info, contact:

,
Relix Records, Inc.

RP.O. Box 92
Brooklyn, N.Y. 11229

Phone: 718-258-0009 - Fax: 718-692-4345 *Distributors: A few countries and territories
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(Continued from page I-3)

er slowly at first and if you don't keep calling it will die be-
cause the mentality of the store buyer is to want something
new all the time.” As an example, Galloway cites the 14 Bra-
zilian albums (by artists such as Gilberto Gil and Obina
Shok) launched by Celluloid’s sister label, Braziloid, in early
'88. Sales were slow last year, but have picked up greatly in
early '89.

“Independent distributors are on the phones directly with
the mom-and-pop and indie stores and these are the stores
where we can really develop some of our artists. Indie dis-
tributors are very interested in the type of music we're sell-
ing,” comments Jonas Nachsin, director of marketing for
Roadrunner Records, which markets its RC and Hawker la-
bels through independent channels.

Independent labels and distributors also feel that being
close to the streets keeps them on the cutting edge. “Indies
can move faster on a piece of product and they don't have
the ponderous corporate structure of a major label. They
can act on their own, make decisions immediately. Rap,
rock, and R&B all came out of indie record companies,”
states Hocutt.

“The new music in this country has started with the inde-
pendent distributor,” affirms Navarre's Paulson. ‘“Every
new trend.”

Adds Jim Schwartz, president of Schwartz Brothers,
“There's a lot of talent out there and it's hard for a lot of
them to get arrested with the major six. The independent is
the ideal place where these new artists are going to get ex-
posed.”

“The indies care about the music and about the artist,”
notes Phillips. “There is a lot of music that deserves to be
put out but the majors won't put it out because it won't
make enough money for them. The majors are lawyers and
they're into the bucks. That's basically the feeling | get out
of it.”

Adds Hocutt, “More and more, | see [the majors] being
too involved with accountants and lawyers and not enough
with music. We've had so much success and we're showing
up stronger and stronger every week on the charts. That
won't change—the independent distributors are more in-
volved in music than the non-independents.”

Retailers who want a wider variety of music also rely
heavily on the indies, according to Duncan Browne, general
manager of Rounder Records, whose Cambridge, Mass.-
based distribution arm, Rounder Distribution handles
about 500 other indie labels as well. “Retailers are finding
independent music an attractive draw that differentiates
them from other retailers such as the guy who only carries
the top 200 albums.”

In order to compete with the promotional resources avail-
able to the majors, many independent distributors have
joined forces to promote certain select tities that have high
commercial potential. M.S.’s Salstone helms the Indepen-
dent Action Committee, which has a bi-weekly conference
call that links promotion people from many different indie
distribution firms.

“We go over the different product that we're all doing well
with or not doing well with,”” says Saistone. “It's very candid
and we talk specifically and honestly about what's going on
in our respective territories. We can find out if a record is
really not doing so well or if some small label is breaking
regionally. We can spread the word quickly and it helps
move records across the country more quickly. A lot of suc-
cess independent records had on the charts last year came
because we were spreading the word.”

And the future? And the ever-present problem of indepen-
dent labels hitting it big and then responding to the siren call
of the majors?

“When these independent labels go to the majors, history
has shown that the majors are not interested in the label it-
self, nor in the people who own and run the label. They're
interested in the successful artists with proven track rec-
ords who are selling a lot of records,” comments Salstone.

“Once they get those artists and milk them, then the label
falls to the wayside. Where is Motown today? Where is Casa-
blanca, ABC? All of these were once really viable labels.
When they're ready to cash it in, so to speak, then indie la-
bels will make their deal with the majors. But | think that if
they want to make their mark and continue to break new art-
ists and be vital, then they'll maintain their independence.”

“Independent,” concludes Phil Jones, executive VP of
Fantasy Records, “I like that word.”

1-22

A Billboard Spotlight

LA Lt

www americanradiohistorvy com


www.americanradiohistory.com

RECORDS

AR
1 8

INDEPENDENT LABEL OF THE YEAR

SELECT RECORDS ¢ 16<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>