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Westwood One Buys WYNY,
Its First Radio Station

BY PETER LUDWIG

NEW YORK In a move that gives
Los Angeles-based Westwood One
Inc. its first radio property, the com-
pany has signed a letter of intent
with Emmis Broadcasting to pur-
chase country-formatted WYNY
New York for $39 mitlion. The mod-
est price tag reflects the proposed
frequency switch that will move
WYNY’s format and call letters to
103.5 megahertz and put Emmis’
crossover-formatted WQHT's call
letters in WYNY’s premium 97.1
FM slot.

Westwood One chairman and
CEO Norm Pattiz says, ‘“We're real
pleased with the deal, particularly
in light of the latest Arbitrons. Em-
mis did something they don’t often

Z-100 Stays
HotiInN.Y.’s
Winter Book

This story was prepared by
Yvonne Olson in Los Angeles and
Peter Ludwig in New York.

NEW YORK WHTZ “Z-100” con-
tinued its dominance of the na-
tion’s No. 1 radio market as rival
top 40 WWPR “Power 95” faded to
sixth in the winter 1988 Arbitron
ratings. Urban stations also
showed strength, and just-sold
country outlet WYNY (see story
above) proved that country is via-
ble in the concrete canyons.

In the Los Angeles book, there
were few surprises. Crossover
stalwart KPWR ‘““Power 106"’
again captured the top 12-plus
share. KIIS placed a close second

(Continued on page 71)

do—sell cheap.” Referring to the
large price tags that stations have
been carrying recently, Pattiz says,
“It’s about time a reasonable deal
got done!”

WYNY was included in the pack-
age of five NBC stations that Em-
mis purchased in March from NBC

(Continued on page 65)

Music Volume Sets Mark At $5.5 Bil

‘87 Unit Sales Best In Decade

BY IRV LICHTMAN

NEW YORK The recording in-
dustry did the trick in achieving re-
cord dollar volume in 1987, while it
just missed setting an all-time high
in units shipped.

According to a statistical review

by the Recording Industry Assn.
of America, the manufacturers’
doilar value (at suggested list
price) of shipments reached $5.56
billion, a healthy 19.7% increase
over 1986. Never before has the in-
dustry reached the $5-billion-plus
figure.

Alternative Marketing: How It Helps

Last week, Billboard examined the
increasing major-label emphasis
on promoting new acts through
college and alternative radio play.
This week, we look at the activities
of label alternative marketing de-
partments. The story was pre-
pared by Chris Morris in Los An-

g ..ON A MISSION

THE WHITE BOYS. They're Wild. Hard. In effect. Tough.
Exciting. Bad. Outrageous. Young. Sound of '88. Their debut LP
is, “ON A MISSION," featuring the first single, “Pump Me Up."”
On Tin Pan Apple/Polydor Compact Discs, Cassettes &
Records. Produced by Van Gibbs & Edison Electrik for Palm

Tree Enterprises, Inc.

geles and Ken Terry in New York.

LOS ANGELES An ever-increasing
need to address the “cutting-edge”
audience for new artists and the per-
ceived reluctance of album rock radio
to play developing acts have spurred
major labels to focus increased atten-

ADVERTISEMENTS

Paul Jackson, ur. is probably the most recorded studio guitarist out
there, having pRyed on sessions for such notables as Michael
Jackson, Whitn2y Houston, Quincy Jones, and Anita Baker to
name a few. He steps out on his own with a debut album and
single, | CAME TO PLAY (81841) (7-89095) (0-86584)

tion on alternative marketing.

Most majors now sport alternative-
marketing enclaves—some of which
have developed out of the labels’ col-
lege promotion and marketing de-
partments—to service the needs of
college and alternative radio, inde-

(Continued on page 76)

TR

(DMD 1160). Produced by Paul Jackson, Jr. and Cornelius Mims.
On Atlantic Records, Cassettes, and Compact Discs.

While units shipped, net after
returns, gained an impressive
14.3%—to reach a total of 706.8
million—the increase failed to
overtake the industry’s record
year of 1978, when the industry—
led by the historic sales bonanzas
of the double-album ‘‘Saturday
Night Fever” and “Grease’’ sound-
tracks—shipped 726.2 million
units. The only other time the in-
dustry shipped more than 700 mil-
lion units was in 1979, when units
shipped declined from the 1978
high watermark to 701 million, a
downturn that signaled a dramatic
decline in the industry’s fortunes
until a resurgence of unit sales
and dollar volume began in 1984.

(Continued on page 76)

AGB To Measure
Viewership 0f
Home Videos

BY KEN TERRY

NEW YORK AGB Television Re-
search, which along with competitor
Nielsen Media Research introduced
“peoplemeter’’ ratings to television
last September, will soon debut
home video viewership ratings.
Claimed to be the first measure-
ment of the national audience for in-
dividual video titles, the Home Vid-
eo Ratings Service will use data ob-
tained from the same household
panel that currently provides view-
ing information for AGB’s TV rat-
ings service.

According to AGB, home video
suppliers can employ this data to
target advertising campaigns for

(Continued on page 71)

& 1988 Viegin Revords America, lae.

“COMPASSION™ is the new single from Gary Taylor, and the title of his debut album for

Virgin Records.

Gary has written songs for Chico DeBarge. The Dazz Band and Grover Washington, Jr.. and

he wrote and produced The Whispers® “Just Gets Better With Time! the title track of their

Platinum-plus LP

Gary ‘Talor has evervthing it takes to be a star...including “COMPASSION?

COMPASSION

Produced by Gary Taylor.

FExecutive Producer Je

wwWwW americanradiohistorv com

Forman. Management: Atron Gregory, On Virgin Compiet Dises, Cassettes and Recorda.

ADVERTISEMENT


www.americanradiohistory.com

IT's NEVER FELT

)
-
-:-—J
SN\
\ My
~
K,
u\
>
™
.\J
TN
-
D,
AN
\
DN\ \
Do\ ¢

The long-awaited debut Arista album from
. %1 artists of the 80s”.

Their first studio album in three years includes the smash
single == ulldegnlelis sl edPloSi¢=5 < plus the future
classics “Downtown Life,” “I'm In Pieces,” “Keep On Pushin’
Love,” “Rockability,” “Missed Opportunity,” “Talking All
Night,” “Rocket To God,” “Soul Love” and “RealLove.”
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Produced by Daryl Hall, John Oates and Tom “T-Bone” Wolk.

© 1988 Arista Recards, Inc., o Bertelsmanm Music Group Company.

Management and Direction: Tomrmy Mottaba, Champion Entertainment Organizotion. g‘{gj;},’g
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*Joel Whitburn's Top Pop Singles
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Uni Ready With First Release
MCA’s New Label Plans Diverse Roster

BY STEVEN DUPLER

NEW YORK With most of its key
executive posts filled and a diverse
artist roster set, MCA’s newly reac-
tivated Uni Records ships its maid-
en single—U.K. act Wet Wet Wet's
“Wishing I Was Lucky”—to radio
May 4, with retail shipment set for
May 9.

The new label is hoping that the
English act’s synthesizer-laden
blend of r&b and pop will catch on
here in as big a way as it did in the
U.K., where Wet Wet Wet sold
more than 1 million copies of its de-
but album, ‘“Popped In Souled Out.”

The album ships in the U.S. May 31.

In its first incarnation, Uni—
wholly owned by MCA, with its
sales and distribution handled by
MCA Distribution Corp.—achieved
success in the '60s and '70s as the la-
bel of such artists as Elton John,
Neil Diamond, Hugh Masekela, and
Fever Tree.

This time out, the label has signed
a wide cross section of rock, rap,
and pop artists, including ex-Fran-
kie Goes To Hollywood lead singer
Holly Johnson; Eric B. & Rakim;
Irish band Cactus World News; and
new English acts Big Bamboo,
Walk On Fire, and Transvision

BY CHRIS MORRIS

LOS ANGELES A Superior
Court jury here returned a verdict
April 19 in favor of Creed Taylor
Inc. in CTI’s civil suit against
Warner Bros. Records over the
latter’s signing of George Benson.
The decision climaxed a 13-year le-
gal battle.

The panel of six men and six
women unanimously found that
Warners had wrongfully induced
Benson to breach his 1973 contract
with CTI; that Warners had inter-
fered with CTI's contractual rela-
tionship with Benson; and that

Jury Takes Warmer To Task
In George Benson Signing

Warners had breached a three-
way 1975 settlement between CTI,
Warners, and Benson.

The jury was divided, however,
on one count of action that could
affect the damages phase of the
trial, set to begin Monday (25). The
jurors split 6-6 on the question of
whether Warners had committed
fraud in breaching the three-way
settlement.

The verdict, delivered to Superi-
or Court Judge Dion G. Morrow
after almost three days of deliber-
ation, capped six weeks of testimo-
ny.

(Continued on page 75)

Vamp.

In addition, Uni has signed an ex-
clusive distribution deal with Bronx,
N.Y.-based rap label Strong City
Records, whose artist roster in-
cludes Busy B., Don Barron, and Ice
Cream T.

Elton John’s upcoming album
was planned for the Uni label as
well, but label president David Si-
mone says John will remain with
MCA instead.

“Elton coming back to Uni would
have largely been for him a senti-
mental choice,” he notes. “In light
of the great job MCA did on his live
album and the fact that he doesn’t
really fit with the current Uni ros-
ter, I think it’s better all the way
around that he stay with MCA.”

With the notable exception of an
a&r chief, the Uni top management
is now set. Simone, who formerly
held key posts in the U.K. with Aris-
ta and Phonogram, says he expects
to fill the top a&r slot shortly.

In the meantime, a&r duties in
the U.S. are being split between
Simone and Bill Bennett, Uni’s se-
nior vice president and general man-
ager, based in Los Angeles. The la-
bel’s English-heavy talent base is
being drawn from the recently reor-
ganized MCA/U.K., which boasts
the hit-divining talents of a&r man
Mark Dean, whose previous discov-
eries include Wham!, Soft Cell,
ABC, and Scarlett & Black.

Other Uni executives are former
MTV programming head Sam Kai-
ser, senior vice president, promo-
tion; ex-Epic Records executive
Robert Smith, vice president, mar-

(Continued on page 75)

Two Lahels Get New GMs

Schulman Inherits
Atlantic Gontinuity

‘Hands-On’ Role
For Arista’s lenner

Teller Honored. Al Teller, left, departing CBS Records president, receives the
1988 Humanitarian Award from the T.J. Martell Foundation for Leukemia,
Cancer and AIDS Research. A record total of more than $4 million was raised
this year for the foundation. Shown with Teller, from left, are Shep Gordon, Alive
Management; Jennifer Teller, Al's wife; Tony Martell, president and founder of
the foundation; and Alex Teller, Al's son.

EXEGUTIVE TURNTABLE

BY IRV LICHTMAN

BY STEVE GETT

NEW YORK “I've only worked for two people since
I joined Atlantic Records in 1968—Nesuhi Ertegun
and Dave Glew,” says Mark Schulman, who has been
named to conduct the label’s day-to-day business as
senior vice president/general manager.

Schulman, formerly VP of creative marketing ser-
vices, replaces Glew, who has left the label for what
many believe is a post at CBS Records (Billboard,
April 23). Glew himself spent almost 20 years at the
label.

Schulman’s appointment—like Glew’s long ten-
ure—dramatizes the minimal turnover among Atlan-
tic executives, several of whom have worked for the
label since its formation 40 years ago. Of about 200
staffers, some 30 have served at the label for 10 years
or more.

In his new post, Schulman reports directly to Doug
Morris, president, who in turn reports to vice chair-
man Sheldon Vogel. Label co-founder Ahmet Erte-
gun is chairman.

At the same time it has avoided volatile executive
changes that occur at most labels, Atlantic has put
together a vaunted track record of hits over the
years, so it comes as little surprise that Schulman is
likely to continue basic company policy.

However, because the label’s responsibilities in the
marketplace have become more complex for several
reasons, including the signing of recent distribution
deals with Virgin, Island, and Megaforce—Schulman
has initiated a committee system chaired by him and

(Continued on page 75)

NEW YORK With his promotion to executive vice
president and general manager of Arista Records,
Don Ienner now is responsible for overseeing all fac-
ets of the label’s day-to-day operations. The move
was announced April 19 by Clive Davis, president of
the label.

Ienner, who joined Arista in 1983 as vice president
of promotion, most recently held the post of senior
vice president of marketing and promotion.

“I'll still be a hands-on person,” says Ienner of his
new position. “Each department head is fully capable
of continuing to lead our team effort. They will take
more control than they had before, but any time they
want me I'll still be there. I'll still be in the marketing
meetings; I'll still call radio stations and retailers
when I need to; and I'll still deal with the artists. It’l]
Just be an expanded role on the creative and adminis-
trative level.”

As to whether his promotion will lead to any
changes or expansion at Arista’s executive level, Ien-
ner says, “We feel no need at this time. But as we
continue to grow—and we’ve grown to more than tri-
ple our volume in the last five years—we will contin-
ue to evaluate that. When the time arises, we will ex-
pand.”

In terms of Arista’s talent roster, Ienner says the
company will continue its effort to offer a broad-
based selection of acts. He notes that after enjoying
major success in the r&b/pop world, during the past
year the label has been breaking significant ground

(Continued on page 76)

BILLBOARD. Sean Ross is named radio editor in the New York office. He was
creative director for progressive rock station WDRE Long Island, N.Y.

RECORD COMPANIES. Don Ienner is promoted to executive vice president and
general manager by Arista Records in New York. He was senior vice presi-
dent, marketing and promotion, for the label. (See story this page.)
Atlantic Records in New York promotes Danny Buch to vice president of
album promotion. He was senior director of national album promotion.
Warner Bros. Records in Los Angeles makes the following appointments:

T,
HARRIS

ROSS BUCH
Ray Harris, vice president of black music promotion; Nancy Gilkyson, vice
president of art production; and Ron Kittle, vice president/controller. Harris
was with Avant Garde Management; Gilkyson was director of art production
for the label; and Kittle was controller for the label.

RCA Records in New York promotes Alan Grunblatt and Randy Miller to
senior directors, marketing. Grunblatt was director of product management.
Miller was product director.

Virgin Records in Los Angeles makes the following promotions: Cledra
White, manager, East Coast artist development, based in New York; Paule
Micallef, international coordinator; and Donna Simmons, tour coordinator.
White was a regional promotion manager; Micallef was an office manager;
and Simmons was an artist development coordinator.

Rhino Records in Los Angeles makes the following promotions: Gary Stew-
art, vice president, a&r, and Brian Schuman, vice president of production
and purchasing. They were, respectively, director of a&r and director of pro-

BN
MILLER

GRUNBLATT

GILKYSON

duction.

Robert Vinson is named Southwest promotion/marketing manager by So-
lar/Constellation Records in Los Angeles. He was an air personality for radio
station KMJQ Houston.

Rykodisc USA in Boston makes the following appointments: Barbara Rob-
inson, production coordinator, and Steven Jurgensmeyer, assistant design
director. They were, respectively, production editor at PC Week magazine and
assistant art director at Bernard Hodes/Doyle Dane Bernbach in Boston.

Tim Yasui is appointed national director of promotions by Metal Blade Rec-
ords in Los Angeles. He was in alternative marketing for Capitol Records.

Pathfinder Records in New York names Emma Therese executive vice
president. She was music coordinator of the RCA Roadshow at RCA Records.

Jellybean Productions/Records in New York promotes Doreen Dorion to
vice president. She was operations manager for the label.

Music West Records in San Francisco promotes Melanie Jordin to director
of artist development and appoints Bernie Horowitz national sales manager.
They were, respectively, assistant to the president of the label and Northwest-
ern sales manager for Kartes Video.

© VIDEO PEOPLE on the move, see page 49.
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CLAPTON AT THE ‘CROSSROADS’

PolyGram is rolling out a six-album, four-cassette, four-CD set that cele-
brates British guitarist Eric Clapton's 25 years in the recording business.
Encompassing music from Clapton’s days with Cream and Derek & the
Dominos as well as his more recent solo hits, “Crossroads” is expected
to rack up sales worldwide. Page 19

Wolfman Jack Howls On Nashville Net
Legendary DJ Wolfman Jack will soon be seen hosting The Nashville
Network’s new oldies-rock program, “‘Rock’N’Roll Palace.” Gerry Wood,
Billboard's general manager/Nashville, talks to the Wolfman about his
first TV venture since “The Midnight Special.” Page 55

ON THE ROAD IN EUROPE
Putting shows on the road throughout continental Europe is still a high-
profit business, but it is also a high-risk exercise. Billboard international
editor Peter Jones reports in this special section. Follows page 58

Going Public: One Company’s Story
In this week’s financial guest column, Ron Berger, founder and president
of innovative 500-plus-outiet National Video, reveals the events that led
to his decision to take the chain public. Though issuing stock has kept
National Video afloat, Berger admits that accountability to the public has

sapped much of the company's original vitality. Page 69
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MCA Files Isgro Gountersuit

BY DAVE DIMARTINO

LOS ANGELES Only days before
the Tuesday (26) courtroom con-
frontation between independent
record promoter Joe Isgro and the
remaining defendants in his $25 mil-
lion antitrust suit was to take place,
a new lawsuit and further settle-
ments entered the picture.

On April 18, MCA Records Inc.—
one of the two remaining defendant
record companies in Isgro’s suit—
filed a suit of its own against Isgro

in U.S. District Court here.

Similar in scope to the suit filed
against Isgro Feb. 1 by the Warner
Communications Inc. labels—the
other remaining defendant in the
initial suit—MCA'’s suit charges Is-
gro with fraud and deceit, breach of
contract, and violation of the Racke-
teer Influenced and Corrupt Prac-
tices Act. The complaint, filed
against Isgro and his companies Is-
gro Enterprises and Quickcross
Promotions Inc., also alleges that
Isgro violated both the California

WASHINGTON In the next
month or two, the Federal Com-
munications Commission will be-
gin an inquiry into payola and
plugola, according to a commis-
sion representative,

Notice of the impending inquiry
is included on the agenda schedule
put together by FCC staffers. The
commission representative would
not comment further on the pro-
ceeding.

FCC chairman Dennis Patrick
has touched on payola and plugola
recently in public speeches, but
this is the first indication that the
commission plans to conduct an in-
quiry into the practices. Patrick

FGG Planning Inquiry Into
Payola, Plugola Practices

and the FCC’s top bureau chiefs
have admitted in the past that
while the commission has the nec-
essary legal apparatus to open an
inquiry, it has been hampered by
the reluctance of witnesses or
complainants to come forward.
Currrently, the FCC has no payola
investigations pending.

The surprise FCC announce-
ment comes less than two months
after a 2-year-old U.S. Justice De-
partment payola probe resulted in
the indictments of four people. A
congressional inquiry into payola
and plugola that was launched by
Sen. Albert Gore, D-Tenn., in 1986
has been shelved. BILL HOLLAND

Cartwright Act and the Sherman
Antitrust Act.

On April 19, Bama Inc.—the Las
Vegas-based independent promo-
tion firm that had filed a suit similar
to Isgro’s against the same defen-
dants—reached a final settlement
with those parties remaining in its
suit, including the WCI labels,
MCA, and the Recording Industry
Assn. of America.

And though rumors persist that
Isgro and the RIAA recently
reached a settlement, attorneys for
both sides—and Patricia Heimers,
RIAA vice president of public rela-
tions—would not comment on the
matter.

On April 20, U.S. District Court
Judge Consuelo Marshall met with
attorneys representing Isgro and
the remaining defendants at a pre-
trial status conference. Largely de-
voted to discussion of what would
be allowed as evidence in the up-
coming trial, the session was also
dominated by the issue of a trial
continuance: Isgro’s attorneys ar-
gued vigorously against one, while
the defense was strongly in favor.

Also at the court session was U.S.
Attorney Richard Stavin, a major
figure in the government’s ongoing
payola probe here. He asked for a
trial continuance because of possi-
ble overlapping of witnesses in the
Isgro case and the upcoming crimi-
nal trials of Isgro associates Ralph
Tashjian and William Craig (Bill-
board, March 12). Stavin had al-
ready asked for a trial postpone-
ment at a March 28 court session.

Omnibus Antipiracy Bill Faces Reagan Veto
Passage Could Return $40 Mil To Copyright Owners

BY BILL HOLLAND

WASHINGTON The legislation
now included in the controversial om-
nibus trade bill would provide Presi-
dent Reagan and the U.S. trade rep-
resentative with tough new antipir-
acy retaliatory powers that could
lead to $30 million-$40 million in in-
creased sales for the U.S. music and
movie industries. The bill, however,
may not have enough votes to over-
ride a threatened presidential veto.

The sales figures from the office of
Sen. Pete Wilson, D-Calif., the spon-
sor of the antipiracy provisions, are
viewed as low by the Recording In-
dustry Assn. of America; an RIAA
spokesperson says the increased in-
tellectual-property protection could
bring in nearly $100 million in sales
now lost to pirates.

Wilson’s sections of the trade bill,
introduced originally as a separate
bill, have been accepted by House
and Senate conferees as part of the
omnibus bill, but Reagan and Senate
Republicans, unhappy with other
parts of the legislation, continue to
push for changes and have raised the
specter of a veto.

Staffers in Wilson’s office say the
antipiracy sections will not be affect-
ed by congressional juggling of con-
tested provisions, but they now ques-
tion whether the omnibus bill can
gather the necessary support to over-
ride a veto.

“We're looking into some other ve-
hicle to which to attach the antipiracy
provisions,” says a representative.
“If the trade bill doesn’t pass, or if
there aren’t the votes for override,

then we’ll have to look for alterna-
tives further along in the legislative
calendar.”

Jay Berman, RIAA president, says
he doesn’t want to think “in terms of
alternatives yet” and has signed a let-
ter to legislators urging passage of
the omnibus bill. “We’ve put in a lot
of hard work to get in those intellec-
tual-property provisions, and on bal-
ance there’s a lot more that’s impor-

-\

tant and needed in the bill and we're
hoping it goes through.” He admits,
though, that the bill’s future looks
“uncertain at this point.”

Originally titled the Antipiracy
and Market Access Act, the Wilson
bill would give the president the au-
thority after a review period to im-
pose trade penalties equivalent to
the revenue that U.S. companies

(Continued on page 66)

It's The Deal Thing. Edwin R. Mellett, left, president, Coca-Cola U.S.A., meets
with Ahmet Ertegun, Atlantic Records chairman, to launch Coke’s worldwide
sponsorship of Atlantic’s 40th-anniversary reunion concert. Participating artists
will include Robert Plant; Pete Townshend;, Crosby, Stills & Nash; Roger
Daltrey; Phil Collins & Genesis; Yes; Foreigner; and the Bee Gees.
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Ganadian Senate: Ready To Deal
Compromise Seen On Copyright Bill

BY KIRK LaPOINTE

OTTAWA The Canadian Senate is
keeping the tension high within
the artistic community. In recent
action, the Senate declined to
bring forward proposed copyright
reforms that have already passed
the House of Commons, but it gave
every indication that a deal was in
the works to ensure the bill’s pas-
sage through Parliament.
Meanwhile, creators stepped up
their public campaign to prod leg-
islators into passing the long-
awaited revamping of the 1924

Patti, Harris

Copyright Act. They held a demon-
stration on Parliament Hill and
took out full-page advertisements
in newspapers to plead for reforms
they say would be shelved indefi-
nitely if the Senate dramatically
alters the copyright bill.

Under Canadian parliamentary
procedure, bills introduced in the
elected House of Commons must
be subsequently reviewed and ap-
proved by the appointed Senate.
Normally, such review is a formal-
ity. In the case of the copyright
bill, however, the Senate has
raised concerns over two aspects

Win Honors

At GMA’s ’88 Dove Awards

BY DON CUSIC

NASHVILLE The Gospel Music
Assn.’s Dove Awards are becoming
increasingly predictable: The April
14 awards show here was again
dominated by Sandi Patti and Lar-
nelle Harris.

Patti, who hosted the show with
Christian comedians Hicks & Coha-
gan, won her seventh consecutive
Dove as top female vocalist and her
fifth as artist of the year. During
the eight vears the latter award has
been given, Amy Grant and the Im-
perials have been its only other re-
cipients.

Patti also won for song of the
year, “In The Name Of The Lord,”

splitting the honor with co-writers
Phill McHugh and Gloria Gaither.

Although Patti continued her
winning sweep, it seemed the
night belonged to Harris, Dove
winner for male vocalist, top inspi-
rational album (“The Father Hath
Provided”), and songwriter of the
year. It was Harris’ third win as
male vocalist and second for inspi-
rational album.

The Dove awards ceremonies
were not televised this year because
the Christian Broadcasting Net-
work did not pick up its option. Still,
the Jackson Theatre at the Tennes-
see Performing Arts Center was
packed.

(Continued on page 66)

Successes Begin To Flow From Distrib
Importance Of Important

BY JEAN ROSENBLUTH

NEW YORK Important is finally
living up to its name. After eight
years in business with only one al-
bum in the top 200 (Metallica’s “Kill
"Em All”” on Megaforce), the
Queens, N.Y.-based record distribu-
tor has charted five records on the
Top Pop Albums chart in the last
vear. Four of those are on its own
labels, Relativity and Combat, and
one is on a logo it carries. The most
successful, Joe Satriani’s “Surfing
With The Alien” on Relativity, is
currently bulleted at No. 29.

“This is a very key time for the
company,” says its president, Barry
Kobrin. “We’re extending a lot of
money into the marketplace; we're
in control of our own destiny now.”

Part of Kobrin’s game plan is to
turn Relativity, which was started
in 1982, into more than just an “‘al-
ternative rock’ label (Combat pri-
marily releases metal product).
“Until 1985, Relativity was account-
ing for 5% of our business, max,” he
says. “We're taking it much more
seriously now.”

In December, Kobrin brought in

(Continued on page 72)

RCA Nashville Te Promote
A&M's Sole Gountry Act

BY EDWARD MORRIS

NASHVILLE RCA Records’
country division here will do the
radio promotion, marketing, and
publicity for A&M Records’ first
and only country act to date, the
Wagoneers. Executives at both la-
bels say the deal will spare A&M
the cost of hiring full-time country
expertise to push the four-man
self-contained band from Austin,
Texas. RCA, acting basically as a
consultant, will divide all chores
among members of its existing
Nashville staff.

A&M president Gil Friesen says,
“The Wagoneers were an irresist-
ible signing to us.” But, he adds,
“We’re not in the market for any
other [country] talent. It didn’t
make sense with one act to sign on
extra people, enlarge our staff,
[and] open an office.”

There were rumors last year that
A&M would establish an office in
Nashville to mark its country music
presence. Friesen says the label
never had such plans, noting that
A&M already has an outpost in the
city in the form of its Almo/Irving

(Continued on page 72)

of the legislation. A Senate com-
mittee has already recommended
changes, and if the full Senate rat-
ifies its report, the bill would re-
turn to the Commons for further
consideration.

Such a process in the Commons
would likely require still more
committee study, and with an elec-
tion looming this year, most ob-
servers agree that the bill would
not be passed until after the next
election. Even then, passage
would not be swift. All the stages
of legislative procedure, including
the introduction of the bill and its
study by legislators, would have to
be repeated.

For the music industry, two pro-
visions of the bill are key: One se-
verely stiffens penalties for copy-
right infringement; the other abol-
ishes the 2-cent-a-song compulsory

(Continued on page 72)

Carter Country. Vocalist Betty Carter meets with PolyGram brass to celebrate
her signing to the reactivated Verve label, which will release her “Look What |
Got" album. Shown, from left, are Dick Asher, president, PolyGram U.S.; Carter,;
Guenter Hensler, president, PolyGram Classics; David Fine, president,
PolyGram International; and Richard Seidel, vice president, PolyGram Jazz.

IF THE SUCCESS of the “Dirty Dancing” soundtrack
was considered phenomenal a few months ago—when
its singles were in the top 10 and the film was still pack-
ing ’em into theaters—its continued success is nothing
short of astonishing. After all, the singles are dropping
off most playlists, and the film has pretty much complet-
ed its theatrical run.

All four singles from the original “Dirty Dancing”
soundtrack have dropped out of the top 50 on the Hot
100, and no singles have yet charted from the smash se-

‘Dirty Dancing’ Cleans Up—=Again;
The Lowdown On Scaggs: He’s S-1-0-W

on selling: The original is
No. 1 on the Top Pop Al-
bums chart for the 17th
week, and volume two is
holding tight at No. 3.

So what’s keeping the
album and its sequel at
the top of the charts—

quel, “More Dirty Danc-

ing.” But the albums keep
——————e
=

even when their support-

ing elements have largely
run their course? For one
thing, the home video is still a smash. It’s No. 4 on this
week’s rental chart and No. 10 on the sales survey.

Also, bear in mind the nature of the album and its au-
dience. “Dirty Dancing” has reached way beyond the
young, hip consumers who are tuned into each week’s
top 40. The album appeals to a large, passive audience
that likes music and movies but isn’t necessarily up on
the latest. It doesn’t matter to these people that Eric
Carmen’s “Hungry Eyes” has fallen off the Hot 100, or
that Merry Clayton’s “Yes” stopped short of the top
40. At the risk of sounding like a VH-1 spot, these are
people with other interests in their life. It’s the same
broad constituency that kept debut albums by Whitney
Houston and Christopher Cross high on the charts
long after their singles dropped off.

That said, we're still amazed by the album’s longev-
ity. Can the soundtrack to “Dirty Dancing—The TV
Show” and the live album to “Dirty Dancing—The
Tour” be far behind?

It’s like printing money.

BOZ SCAGGS and Boston are in a dead heat as the s-
l-o-w-e-s-t artists in the business.

Scaggs’ “Heart Of Mine,” the first single from his up-
coming album, “Other Roads,” enters the Hot 100 at No.
83, eight years and one month after the first single
(“‘Breakdown Dead Ahead”) from his last studio album.
That’s exactly as long as Boston took between the kick-
off singles (“Don’t Look Back” and “Amanda”) from its
second and third albums.

(CBS executives doubtless hope the Scaggs/Boston
analogy continues. “Amanda” reached No. 1, as did Bos-

by Paul Grein

ton’s “Third Stage” album.)

To give you some idea of how long Scaggs has been
away: Prinee has released seven studio albums—two of
them doubles—since Scaggs’ last studio set. And that
doesn’t count the album Prince is about to release—or
the completed albums he has shelved.

HIT SINGLES aren’t evervthing: One-third of the al-
bums in this week’s top 15 have generated no top 30 sin-
gles. The albums that have done the best with the least

- airplay: Robert Plant’s
“Now And Zen,” debut
collections by Guns N’
Roses and Kingdom
Come, and the ‘“More
Dirty Dancing’ and
“Good Morning Viet-
nam” soundtracks.

Plant has made a career
of selling truckloads of al-
bums with just a smatter-
ing of pop airplay. Jim
Walton of Record & Tape
Outlet in Cincinnati notes that 14 of Plant’s 15 career al-
bum releases have cracked the top 10—but only two of
them have yielded top 10 singles (the second Led Zeppe-
lin album and the Honeydrippers EP).

Plant’s current single, “Tall Cool One,” jumps to No.
72 in its third week on the Hot 100, but his previous sin-
gle from this album, “Heaven Knows,” didn’t even
crack the Hot 100—despite racking up six weeks at No.
1 on the Album Rock Tracks chart. Art Goewey of Chi-
cago notes that “Heaven Knows” is one of only two
commercially released singles to reach No. 1 on the
Rock Tracks chart without cracking the Hot 100. The
other: Eric Clapton’s “It’s In The Way You Use It.”

FAST FACTS: Pink Floyd’s “Dark Side Of The Moon”
is absent from the Top Pop Albums chart for the first
time since 1976. The 1973 release was listed for 725
weeks, which is far and away the longest that any al-
bum has remained on the chart: Johnny Mathis’ “John-
ny’s Greatest Hits” is second with 490 weeks.

This is the fourth straight week that the Ienner
brothers have split the chart spoils, with Jimmy’s
“Dirty Dancing” soundtrack No. 1 on the Top Pop Al-
bums chart and an Arista single spearheaded by youn-
ger brother Don holding down the top spot on the Hot
100. At least they’re keeping it in the family.

WE GET LETTERS: Doug Ford of Victoria, Texas,
notes that in the age-old struggle between devil and an-
gel, angels momentarily have the upper hand. Aeros-
mith’s “Angel” jumps to No. 3 on this week’s Hot 100,
while INXS’ “Devil Inside” slips to No. 4.
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new interpretations of 22 classic songs featu ifferent bands
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ook sharp! joe jackson live in tokyo
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s she really going out with him? | &Y LU

not just another live album

produced by david kershenbaum and joe jackson
representation: art colling & barry taylor

available on 2 abm records, 2 compact discs, and 2 bast chrome tapes. includes bonmus D3
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Group of the Year

FIRST CALL

Children’s Music
“Bullfrogs And Butterflies Part Ill”
Artist: THE AGAPELAND SINGERS
& CANDLE

Contemporary

“ Watercolour Ponies”
Artist: WAYNE WATSON
Producers: WAYNE WATSON
PAUL MILLS

Contemporary Black Gospel
“Decisions”

Artist: THE WINANS

Producer: CARVIN WINANS

Song of the Year
“In The Name Of The Lord”
wier GLORIA GAITHER
rusishe- GAITHER MUSIC COMPANY

Instrumental Short Form Video of the Year
” The Wind and The Wheat” “Stay For A While”
Artist: PHIL KEAGGY Artist: AMY GRANT
Producers: PHIL KEAGGY
TOM COOMES Southern Gospel
‘ “Symphony of Praise”
Long Form Video of the Year Artist: THE CATHEDRALS
“ The Big Picture Tour Video”
Artist: MICHAEL W. SMITH Worship and Praise
“The Final Word”
Musical Artist: MICHAEL CARD
“A Son! A Savior!”
Artist: VARIOUS
Producers: CLAIRE CLONINGER
GARY RHODES
BOB KROGSTAD
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Results Could Affect U.S. Publishers

CANADIANS RE-EXAMINE COPYRIGHT LAW

BY JEFFREY L. GRAUBART

While most of the world was
watching the Winter Olympic
Games in Calgary, Alberta, earlier
this year, the musie-publishing com-
munity would have been well ad-
vised to keep its eyes on the Canadi-
an seat of government in Ottawa.
Taking place there were two events
that may have a significant impact
on international copyright law.

First, sweeping revisions of the
Canadian Copyright Act were
passed by the House of Commons;
passage by the Senate, while not as-
sured, looks increasingly likely.

Second, the Canadian Federal
Court of Appeal in November decid-
ed an important case regarding syn-
chronization rights in musical
works. This ruling could have im-
portant implications for the record-
ing and re-use of musical perfor-
mances by U.S. as well as Canadian
television producers.

Let’s first take a look at the court
decision. In Michael Bishop and the
Canadian Musical Reproduction
Rights Agency Ltd. vs. Tele-Metro-
pole, the Court of Appeal held that
recording of a musical work for pur-
poses of television production with-
out prior authorization from the
copyright owner was actionable in-
fringement of the copyright. This
was true, the court held, even if the
television producer has a valid li-
cense from the applicable per-
Jorming rights society. The court
recognized that under the existing
Canadian Copyright Act, the right
to perform the work in public—and
the right of the author to record the
work—are ‘“two distinct preroga-
tives of the author.”

The court also held that the in-
fringing user’s motives for its ac-
tions (the convenience of the pro-
ducer or the production quality of
the recording, for example) were
not relevant. “The question here is
not whether the appellant acted in
good faith and honesty, but wheth-
er it performed an action without
Bishop’s consent which only he had
the right to perform.”

WANTED: RADIO REVOLUTION

J.B. Griffith’s guest column, ‘“Rock
Stations Leave Some Fans Singing
The Blues’ (Billboard, Feb. 13),
rang with such truth and urgency
that, at a more ‘‘together” maga-
zine, it would have taken up the en-
tire front cover!

Mr. Griffith all but called for a
rock radio revolution, and I'm back-
ing him all the way. A rock radio
revolution is exactly what must hap-
pen to carry the exciting new musie
to the masses.

We already have the innovative
bands, the hip independent record
labels, the snooping rock journal-
ists, and the eager fans. Radio is the
only part of the puzzle that's keep-

The ruling has a wide range of ap-
plications to Canadian broadcasters
and independent television produec-
ers. Not only will it affect tape-de-
layed broadcasts containing copy-
righted music but also news-maga-
zine excerpts from earlier
broadcasts and use of previously
performed music in sporting events.
No longer does a performing rights
license cover these uses; broadcast-
ers now have to take a sync license
to air any prerecorded performance.

The implications of the court’s de-
cision on U.S. copyright law should
not be ignored. U.S. music publish-

Meg
T

rights license.

o Angel Music would have to
prove at trial that ABC's interpreta-
tion of ‘‘incidental recording
rights,” as contained in the BMI-
ABC license, is preempted by the
U.S. Copyright Act so as to “invade
the scope of copyright law or violate
its policies.”

It has been suggested by Angel
Music’s counsel that the case is sig-
nificant because it involves the
‘“one-time-use’”’ exemption that al-
lows networks to videotape broad-
casts containing music perfor-
mances and air them once without

‘The court ruling
has a wide range
of applications
to TV producers’

Jeffrey L. Graubart is a member of the
California, New York, and Illinois bars and
is counsel to the Los Angeles law firm of
Cohen and Luckenbacher.

ers should take. a close look at how a
similar holding by an American
court would affect the rights of U.S.
copyright holders.

Although the issue has not yet
been decided in the U.S., it was
raised by a music publisher in Angel
Musie Inc. vs. ABC Sports Ine. Con-
sidered in 1986 in a Manhattan fed-
eral court, the suit was ultimately
settled by the parties. Nevertheless,
in rejecting the parties’ eross-mo-
tions for summary judgment, the
court made these significant points:

e The meaning of a broadcaster’s
“right to perform” a composition
and to record the composition for
the making of regularly scheduled
network broadcasts, as set forth in
the BMI-ABC license, has yet to be
determined.

o Also still at issue is the “inci-
dental” right to record, allegedly
embodied in BMI's performing

ing rock music from really being the
exciting, progressive force it's sup-
posed to be.

Billboard isn’t helping things
much, either. You kiss top 40's back-
side every week, but where is the al-
ternative rock section in your maga-
zine? You very faithfully tell us
that “Lady And The Tramp” is the
No. 1 children’s video, but where
are the reggae/Caribbean music
chart, the college radio chart, and
related articles?

Unfortunately, next to commer-
cial radio, Billboard may just be the
biggest culprit contributing to con-
servative rock music. There’s too
much you could be doing that you
are not doing!

I'm trying to make the sorry state
of commercial radio a bigger issue
in mainstream culture. I've written
to numerous television programs
trying to get various rock journal-
ists and DJs to debate the program-

paying a separate sync license fee.
He also has said that the suit “pits
BMI against the Harry Fox Agency
in what amounts to a turf contest
over the right to represent music
publishers in licensing performance
and synchronization rights.”

While the latter suggestion
seems farfetched, the former does
invite close scrutiny of these prac-
tices by U.S. music publishers, the
Harry Fox Agency, and the per-
forming rights societies—if such an
examination is not already in prog-
ress. Although the issues were not
settled in the Angel suit, they may
be raised again in future litigation
by other parties.

Meanwhile, the proposed amend-
ments to the Canadian Copyright
Act, which has not been revised
since 1924, include a noteworthy
feature that will have a direct im-
pact on Canadian publishers, includ-

ming flaws of commercial radio. I'm
deadly serious about having ultra-
conservative radio programmers
answer for their cowardly shallow-
ness. I want to make such a big is-
sue out of it that radio will have to
change.

In all my letters to talk shows and
news programs, I have cited Bill-
board as being one of the main con-
servative forces keeping rock music
in its present state of stagnation.
Add an alternative rock and college
radio chart, a reggae chart, and re-
lated articles, and I'll do everything
I can to support Billboard as a “hip”
and “aware’” magazine. Until then,
I am bound and determined to have
you answer publicly on live TV for
your conservatism and shallowness.

Jim Fuller
Jefferson City, Mo.

WRONG TITLE
I read with great pleasure Bob Dar-

ing affiliates of U.S. firms, if the re-
visions are adopted. Under the pro-
posed changes, the compulsory
license provision of the existing law
(which sets the mechanical royalty
rate) would be repealed and would
be replaced by a new system for li-
censing mechanical rights.

The new system would require in-
dividual music publishers to negoti-
ate mechanical rates with record
companies or other users. Alterna-
tively, they could authorize organi-
zations such as CMRRA or
SODRAC (a Quebec society) to ne-
gotiate mechanical pacts on their
behalf.

In the event that publishers or
their agencies were unable to reach
an agreement with music users on
mechanical rights, the matter would
be referred to the Copyright Board,
a governmental tribunal that would
be established for this and similar
purposes.

It has not yet been determined
whether the new mechanical rates
will be calculated on a flat-fee-per-
track or a percentage basis.

In Canada, both judicial and legis- -
lative bodies are engaged in modify-
ing the applicable laws that affect
U.S. as well as Canadian music pub-
lishers. If the proponents of change
have their way in Parliament, the
revised Copyright Act will establish
a new mechanical royalty system
that will materially affect U.S. pub-
lishers’ income and U.S. labels’ cost
of doing business in Canada.

The court decision on syne licens-
ing of TV music could also have a di-
rect impact on the U.S. music busi-
ness by influencing the evolution of -
legal thinking in this area. U.S.
courts and conscientious members
of the music-publishing fraternity
face the challenge from our north-
ern neighbor to recognize and cor-
rect present failings of our current
copyright system. In so doing, they
can help provide a fairer return to
music creators and their representa-
tives, the music publishers, for the
unique talent being made available
to the public.

den’s article (Billboard, March 5) on
the release of ‘“Cissy Houston—
Sweet Inspiration,” a documentary
film which I produced and directed
for Hudson West Productions.

I would, however, like to make
one correction: According to Dar-
den, I directed videoclips for several
artists. I was the audio person, not
the director on these productions.
The directors were Jim Yukich for
Phil Collins’ elip, Doug Nichol for
Patti LaBelle, Jack Cole for Bon
Jovi, and Spike Lee for Miles Davis.

Dave Davidson
Hoboken, N.J.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Broadcasters Must Wait On Issues
Lawmakers Predict Delay At NAB Meet

BY TERRY WOOD

LAS VEGAS Lawmakers told pan-
elists here at the 66th annual Nation-
al Assn. of Broadcasters convention
not to expect any congressional at-
tention on sensitive radio-manage-
ment issues like spectrum fees and
comparative-license renewal, at least
until 1989.

“The argument for comparative-re-
newal relief is reasonable, rational,
and logical,” said Sen. John Breaux,
D-La. He candidly added, “That’s the
very reason no action will be taken at
least until next year. This is not a log-
ical world.”

More than 40 members of Con-
gress attended the convention, shar-
ing a consensus that the election-year
climate as well as a glut of crucial is-
sues facing lawmakers (the Interme-
diate Nuclear Forces Treaty, trade
bills, et al} will not permit adequate
time to discuss radio-related issues in
1988.

The move to modify or abolish the
comparative-renewal process, which
broadcasters claim invites license
challengers to collect ‘“greenmail,”
may be hindered by the lawmakers’
desire to link such relief to a revival

of the fairness doctrine.

The doctrine, struck down in the
summer by President Reagan and 34
members of the Senate, requires
broadcasters to seek out opposing
viewpoints on controversial issues.
Broadcasters complain that opposing
views are often voiced from a multi-
plicity of interest groups, creating an
unfair burden for broadcast news.

While several radio managers told
an NAB panel of sympathetic law-
makers that the doctrine only rarely
has had an impact on their news pre-
sentation, Sen. J. James Exon, D-
Neb., told the audience that a few
key figures, particularly Sen. Ernest
Hollings, D-S.C., and Daniel Inouye,
D-Hawaii, were rankled by the doc-
trine’s defeat.

“It’s a good suggestion for radio to
separate itself from TV,” Exon said.
“Television people need to make a de-
gree of peace with Hollings and Inou-
ye. You've got them ticked off on the
fairness doctrine. Comparative re-
newal is one of the most unfair
things a broadcaster has to face,”
Exon added. “You're inviting people
to throw darts at you. Yet you’re still
dealing with a limited number of fre-
quencies. Not everyone can have a

newsline...

NBC RADIO sells WKYS Washington, D.C., to Albimar Communications
after months of discussions with several interested parties. The urban
stalwart’s price tag: $49.5 million.

TM COMMUNICATIONS sells its broadcast division to company president/
CEO Pat Shaughnessy, who’s forming Marathon Broadcasting Corp.
to oversee the company’s four stations: KHAT-AM-FM Lincoln, Neb.;
KBUL Reno, Nev.; and WAVH Mobile, Ala. The price: $7.1 million.

GREAT AMERICAN Broadcasting ups KEX/KKRZ Portland, Ore., VP/GM
Dave Milner to the newly created post of VP/radio. Milner is now re-
sponsible for managing the chain’s 16 outlets. KEX GSM Clint Sly is
upped to GM at that station, and KEX station manager Carl Gardner is
named VP/GM at KKRZ.

MYER FELDMAN acquires a majority interest in Dorton Broadcasting Inc.
Feldman, president of Ardman Broadcasting, will serve as chairman of
the company’s five stations: WCZY-FM Detroit; WGIV/WPEG Char-
lotte, N.C.; KSKY Dallas; and WBMX Chicago. Former company prin-
cipal Joe Dorton remains president.

RUSK CORP., Houston, acquires AC outlet KSMG-FM San Antonio, Tex-
as, from American Media for $8 million. Rusk owns KTRH-AM/KLOL-
FM Houston and KEWS-FM Midland/Odessa, Texas.

RADIO STATION

FOR SALE

Commercial radio station
located South of France.

BY TERRY wOOD

LAS VEGAS Arbitron is planning
a new look for its fall 1988 diaries.

Premises, studios,
3 transmitters

English-speaking operation

Further information to

serious parties only.
Phone Bessie on
Antibes 93 95 06 02

The design for the new diaries—
selected after a test of two designs
in key metropolitan areas—was
described by representatives of
Arbitron and the National Assn. of
Broadcasters Committee on Local
Radio Audience Measurement at
the NAB’s 66th annual convention
April 9-12 in Las Vegas.

The new-look diaries will feature

television or radio station. Before the
courts changed the fairness doctrine,
radio stations didn’t have that much
trouble with it. It might be worth-
while to consider trading it for com-
parative-renewal relief.”

Several broadcasters bemoaned
the thought of trading a First
Amendment freedom for financial
considerations. Yet Rep. Jim Bates,
D-Calif., said he is aware of several
congressmen who will not support
changes in comparative renewal
without a revival of the doctrine.

“Without the fairness doctrine con-
nected to comparative-renewal re-
form, I don’t think you'll get it done,”
Breaux said.

Of all the financial issues facing ra-
dio management—including a li-
cense-transfer tax and a proposed re-
duction in the deductibility of adver-
tising costs—the one that received
the most discussion was spectrum
fees.

Lawmakers attending NAB
agreed that some members of Con-
gress regard spectrum fees as a
handy budget-balancing tool that
avoids the overt appearance of a tax.
It won’t happen this year, but the
idea, said Rep. Joe Barton, R-Texas,
“is not going to go away.”

“A spectrum fee raises an issue
way beyond mere fees,” said Rep.
Larry Smith, D-Fla. “It opens a
whole new can of worms. There's not
an industry in the country that would
be immune from having a fee im-
posed upon it.”

Broadcasters argued that their sta-
tions provide public services like air-
ing road and school closures and thus
should be exempt from such fees.
“Information is one of the reasons
people listen to your stations,” Rep.
Barney Frank, D-Mass., countered.
“You shouldn’t get a special reward
for doing what is good business.”

Spectrum fees are tentatively ear-
marked for public broadcasting, but,
Smith warned, “that’s just a bit of
Vaseline to get it through Congress.
It’s just another way to raise mon-
ey'!l

Though such fees likely will not be
discussed until 1989 at the earliest,
Rep. Tom Bliley, R-Va., told broad-
casters to remain alert. “Congress is
going to be searching for revenues in
the future,” he said. “Nothing is
sure, so be prepared. Don’t rely on
the fact that you use public-service
announcements to win your case. Be
ready to defeat it by other means.”

Arh Diaries Get New Look

Redesign Aims To Up Responses

softer graphics. The thick lines
that now segregate the time, sta-
tion, and place categories will be
narrowed; bold lines now separat-
ing dayparts will be neutralized;
and instructions will be more con-
versational.

In addition, diary keepers will
find a column labeled ‘“‘at work”
joining those marked ‘‘at home,”
“in car,” and “other place” in the
place category. Test results indi-
cate this new column will increase

(Continued on page 18)

FCC ‘Serious’ About 40 Complaints
Indecency Probes Pushed

BY BILL HOLLAND

WASHINGTON The Federal Com-
munications Commission is investi-
gating 40 complaints of allegedly in-
decent programming on radio and
television stations across the coun-
try. Letters of inquiry will be sent to
stations the FCC believes may be vio-
lating its decency standards.

The 40 investigations are of com-
plaints filed with supporting docu-
ments, such as tapes or transcripts.
The FCC says these complaints are
under “serious review.”

“These are complaints accompa-
nied by prima facie evidence so we
can make a determination,” says an
FCC representative. “We have re-
ceived many more—thousands—
but we have to dismiss them be-
cause they have been filed incor-
rectly or without supporting docu-

ments.”

The probes underscore the FCC'’s
recently revised stand on indecent
programming and its willingness to
adjudge programming content.
Earlier in April, the FCC dismissed
five other complaints because, it
said, the evidence was insufficient
or not “presented in a context that
would allow the commission to rule
it indecent.”” Those dismissals
boosted broadcasters’ hopes that
the FCC might be pulling back from
its controversial stand, but news of
the new investigations has damp-
ened that optimism.

Says a representative of the Na-
tional Assn. of Broadcasters,
“From what we can see, if you
thought the FCC is walking away
on this—uh-uh, no way. But if you
thought the new rules still have a
lack of clarity, you'd be right.”

-
9

Programmers reveal why they have jumped on certain new releases.

TOP 40

“It’s our new reaction record,” announces KZZP Phoenix, Ariz., PD Guy
Zapoleon of Jazzy Jeff's “Parents Just Don’t Understand” (Jive/
RCA). After one week of airplay, the song is a No. 3 request. “Once J.J.
Fad is ready to drop, put on Jazzy Jeff,” he advises. Bruce Hornsby gets
a KZZP welcome for his latest, “The Valley Road” (RCA), which Zapo-
leon terms “the return of the great adult record.” Al B. Sure!’s “Nite And
Day” (Warner Bros.) gets compliments for being a “great soul tune, a
quality ballad that stands out in the current crowd.” Lastly, after an eye-
brow-scorching session with APD Gene Baxter, Zapoleon has developed
a liking for Lita Ford’s “Kiss Me Deadly” (RCA). “At first I said, ‘Why
don’t we just play ‘Cherry Bomb’ {a hit by Ford’s former band, the Run-
aways],” he laughs. “But this is going to be a great teen anthem.”

BLACK/URBAN

“Let’s go with Prince,” says WANM Tallahassee, Fla., PD/MD Joe Bul-
lard. Of “Alphabet St.” (Paisley Park), he says, “The bitch is back, and
he’s black. He hasn’t been black since ‘Soft & Wet.’” Next up is Run-
D.M.C’s “Run’s House” (Profile), which Bullard says is good for “mort-
gages everywhere!” And with “Joy” (Elektra), Teddy Pendergrass is
“still the Teddy Bear,” says Bullard. “It’s a joy to have him back.”

ALBUM ROCK

Been hearing a lot lately about Geffen success story Guns N’ Roses, the
band that’s top 10 on Billboard’s Top Pop Albums chart with almost no
airplay? Well, the band’s success is finally spreading to radio—KJJO
Minneapolis APD Michael Cross is marking week No. 4 for the band’s
“Sweet Child O’ Mine” at No. 1 on his playlist. “These guys are perfect
for the teen eye,” he says. “Plus, they’re rock’n’roll gods.” KJJO’s No. 1
request this week is the Lita Ford/Ozzy Osbourne collaboration, “Close
My Eyes Forever” (RCA), which Cross swears is a smash. “You've got
to hear this record,” he says. And Only Child, a new band on Rhino’s
Rampage roster, is noted for “I Believe In You.” “We do,” says Cross.
“This record was an ‘outa-the-box’ add.”

GOUNTRY

“Certainly top five, maybe No. 1 for us,” says WDAF Kansas City, Mo.,
MD David Bryan of Ricky Van Shelton’s “Don’t We All Have The
Right” (Columbia). “It’'s a mass-appeal record that will hopefully work
nationally as well,” he says. Ethel & the Shameless Hussies get the next
mention for their debut single, “One Night Stan” (MCA). Together with
their all-male backup band, Nice Young Men From Decent Homes, Bryan
says they could become “the Bette Midler of country music.” Another
new artist, David Ball, is noted for “Steppin’ Out” (RCA), which Bryan
describes as having a “Texas-swing-type flavor.” He added it ‘outa the
box.’
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John Stewart: The famous voice
on “Angels with 6uns” and “Price of
the Fire) and on tour now.

A&M Reccras Proudly Welcomes
Cypress kecords to our Family
of Labels.

| |
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CYPRISS RICORDS

We're Distributing

Cypress Records Because

Adults Care About Music.
Were Releasing Critics’

Choice to Prove it.
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Cypress Records and Critics’ Chozce

Passionate Music for Adults.
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'c‘lle\ WESTWOOD ONE RADIO NETWORKS PRESENT
V/AY

IN CONCERT

ICEHOUSE is the visionary Australian band that's been busy blazing
a gold and platinum trail running half way around the globe. From
their native shores to the European continent and the United
Kingdom, they've continually ignited musical headlines. And now,
they're poised to take America by storm as well, with two Top 15 hits
and one of the hottest tours going.

Recorded live on their home turf in Melbourne’s Metro Theatre, the
Westwood One Radio Networks’ In Concert series is set to bring
you the rock that keeps ICEHOUSE rolling. Airing the week of May 9,
this exclusive 90 minufe performance features ICEHOUSE classics
like “No Promises”, “We Can Get Together'” and ‘"Mr. Big”, plus a
generous sampling of new hits including “Crazy”, the title track
from their most recent LP, “Man Of Colours” and their Top 10
smash, "Electric Blue”".

You won’t want to miss this very special edition of Westwood One's
In Concert, featuring the emotionally explosive music of ICEHOUSE.
For details, contact your Westwood One representative today af
(213) 204-5000, FAX (213) 204-4375 or Telex 4996015 WWONE.

4
Chrysalis.

'#WIG\ WESTWOOD ONE
\V/\V RADIO NETWORKS

ICEHOUSE
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YesterHits,,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Night Fever, Bee Gees, rso

. If 1 Can't Have You, Yvonne
Elliman, rso

. Can’t Smile Without You, Barry
Manilow. arisTA

. The Closer | Get To You, Roberta
Flack, ATLANTIC

. With A Little Luck, Wings, caritoL

. Lay Down Sally, Eric Clapton, rso

. Dust In The Wind, Kansas, KIRSHNER

. Jack & Jill, Raydio, arista

. You're The One That | Want, John
Travolta & Olivia Newton-John, rso

. Too Much, Too Littie, Too Late,

Johnn 3{ Mathis & Deniece Wilhams
CoLUMmBL

POP SINGLES—20 Years Ago
o Honeg. Bobby Goldsboro, unitep
ARTIST

WO oo~ & N a oW N

—
o

. Cry Like A Baby, Box Tops, maLA

. Young Girl, Gary Puckett & the
Union Gap, coLumsia

. Lady Madonna, Beatles, capitoL

. (Sweet Sweet Baby) Since You've

‘ Been Gone, Aretha Franklin
ATLANTIC

. | Got The Feelin’, James Brown &
the Famous Flames. kiNG

. (Sittin’ On) The Dock Of The Bay,
Otis Redding, voiLt

. Dance To The Music, Sty & the
Family Stone, epic

. Tighten Up, Archie Bell & the

| Drells, aTLANTIC

10. The Ballad Of Bonnie And Ciyde,
Georgie Fame, epic

TOP ALBUMS—10 Years Ago
i Ssaoturday Night Fever, Soundtrack
R

A W =

O 0 N O

. Slowhand, Eric Clapton, rso
. London Town, Wings, capitoL
. The Stranger, Billy Joel, coLumBia

. Weekend In L.A., George Benson,
WARNER BROS

. Point Of Know Return, Kansas
KIRSHNER

. Jefterson Starship Earth, Jefferson
Starship, GRUNT

. Blue Lights In The Basement,
Roberta Flack, ATLANTIC

. Even Now, Barry Manilow, arista

. Running On Empty, Jackson
Browne, AsyLum

TOP ALBUMS—20 Years Ago

. The Graduate, Soundtrack
COLUMBIA

. Blooming Hits, Paul Mauriat & His
Orchestra. PHILIPS

. Lady Soul, Aretha Franklin, arLanric

. The Dock Of The Bay, Otis
Redding, voLt

. Parsley, Sage, Rosemary &

Thyme, Simon & Garfunkel,
CoLUMBIA

. The Good, The Bad & The Ugly,
Soundtrack, UNITED ARTISTS

. Valley Of The Dolls, Dionne
Warwick, sCEPTER

. To Russell, My Brother, Whom |
Slept With, Bill Cosby, warNEer BROS

. Disraeli Gears, Cream, arco

. History Of Otis Redding, Otis

[ Redding, voLt

GOUHTHY SINGLES—10 Years Ago

. Everytime Two Fools Collide,

' Kenn RodTgSers & Dottie West
UNITED ARTIS

2. Hearts On Fire, Eddie Rabbitt
ELEKTRA

3. It's All Wrong, But it's Alright/Two
Doors Down, Dolly Parton, rca
4. She Can Put Her Shoes Under My

Bed (Anytime), Joh Duncan,
cou&u?’lm) ohnny Duncan

. I'm Always On A Mountain When |
Fall, Merle Haggard, mca

. Someone Loves You Honey,
Charley Pride, rca

. We Believe In Happy Endings,
Johnny Rodriguez, mercury

. Maybe Baby, Susie Allanson,
WAR ER/CURI

3 Unchamed Melody/Softly, As |
Leave You, Elvis Presley, rca

10. The Power Of Positive Drinking,

Mickey Gilley, pLavBoy

SOUL SINGLES—10 Years Ago

1. Too Much, Too Little, Too Late,

Johnng Mathis & Deniece Williams,
COLUM

. On Broadway, George Benson,
WARNER BROS

. The Closer | Get To You, Roberta
Flack & Donny Hathaway, aTLanTIC

L Bootzllla Bootsy s Rubber Band,
WARN

b Take Me To The Next Phase, Isley
Brothers. coLumsia

. Dance With Me, Peter Brown, DRive

. Flash Light, Parliament, casaBLANCA

. Night Fever, Bee Gees, rRso

. Stay, Rufus/Chaka Khan, asc

. The Grooveline, Heatwave, EriC
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PROMOTIONS

TEXAS-SIZE RIVALRY

With so many market researchers ex-
amining the promotions among sta-
tions in a given market, we decided to
take a look at an active rivalry be-
tween stations in two different mar-
kets. It’s a rivalry that sometimes
looks like a feud between crosstown
football teams.

The two stations are Texas album
rockers KLLOL Houston and KTXQ
“Q-102"” Dallas. They're located 200
miles apart, but that doesn’t keep
them from continually batting insults
and threats back and forth to fuel the
fire. In an ongoing can-you-top-this
campaign, each station tries to pull
off the promotional stunt that will
capture Q-102's coveted “Texas’ best
rock”’slogan—once and for all.

The friendly feud supposedly goes
back 11 years to when the Texxas
World Music Festival (aka Texxas
Jam) originated in Houston. The su-
perjam grew to include consecutive
weekend dates in both Houston and
Dallas, and eventually took up per-
manent residence in Dallas’ Cotton-
bowl Stadium. As a result, KLOL
now has to do its annual live remote
from the festival as KTXQ’s guest.

Naturally, this does not sit well
with Houston’s KLOL. Doug Harris,
KLOL'’s director of marketing and
creative services, says, “Frankly, the
whole thing sticks in our craw. We, of
course, think we’re a better station,
thus KLOL is Texas’ best rock sta-
tion.”

Good Loser. Rocker WNOR “FM-
99" Norfolk, Va., morning man Henry
“The Bull” Deltoro turns a close
shave into a winning proposition as
he sacrifices a head of hair for the
Foodbank of Southeastern Virginia.
The hair-raising event started when
Deltoro promised to shave his head
if he and co-host Jimmy Ray Dunn
won the local newspaper’s Top Of
The Morning popularity contest for
morning-show hosts. They didn’t win,
but WNOR announced that Deltoro
would have his head shaved anyway
if listeners would donate money to
the Foodbank. The station matched
the listeners’ $5,000—turning a
haircut into a $10,000 fund-raiser for
the area’s needy. From left are
Deltoro and barber Cpl. Calvin
Thomas of the U.S. Marine Corps.

Harris thinks the two stations’ ri-
valry is a natural for a number of rea-
sons. The two cities’ industries and
professional sports franchises com-
pete constantly. “We also play the
same music and have the same pro-
gramming philosophies,” Harris
says, adding with tongue in cheek,
“Our differences resulted in our simi-
larities.”

KLOL’s signal fades halfway be-
tween Houston and Dallas, as does
Q-102's signal. With the large num-
ber of people who travel between the
two cities, both stations feel it’s im-
portant to remain visible past their
signals’ reach. To do so, they often in-
vade enemy territory.

This spring’s first infiltration
prank was instigated by KLOL,
which thought up the “Not Available
In This Market” billboard. A giant
billboard sporting the KLOL run-
ning-radio mascot was erected on
Dallas’ Central Expressway, a high-
way that cuts the city in two and
leads directly to Houston. It was no
coincidence that the billboard ap-
peared to morning-drive traffic just
as the Radio & Records Convention
hit Dallas.

Q-102’s promotion director, Tim
Trostle, says the KLOL billboard will
be a short-lived promotion: Q-102’s
morning show is currently inviting
listeners to “a bona fide Graffiti Par-
ty”’—guess where. Trostle could be
the reason for the step-up in promo-
tional warfare because at this point
he is Q-102’s “last laugh.” Trostle
was Doug Harris’ understudy at
KLOL before Q-102 stole him away.

The invasions are expected to con-
tinue. Trostle says, “Since the KLOL
billboard appeared, we've had all
kinds of offers from mobile billboard
companies wanting to drive through
Houston for us. We recently sent 40
winners/guests to the Bruce Spring-
steen concert in Houston. Our Q-102
van was right in front, broadcasting
and giving away all kinds of things
with Q-102 on them. The fight is hard-
ly over. The student always wants to
outdo the master.”

Harris says he knows “that some-
thing major is brewing over the bill-
board,” but laughs at Q-102’s Spring-
steen infiltration. He says, “Q-102
had to come down here because
Springsteen didn’t even go to Dallas.
Now who'’s Texas’ best rock?” But
Harris admits, “We don’t want this
rivalry thing to be misconstrued as a
real fight. In all sincerity, we think a
lot of Q-102 and all its staff—Andy
Lockridge the PD, Redbeard the MD,
and Tim. It just boils down to one
question: Who is Texas’ best rock sta-
tion? We are.”

The two will at least have a chance
to prove who's the fastest when
KLOL and Q-102 finally race their re-
spective “Rock’N’Rolls-Royces.” Q-
102 is set to match its 1971 Silver
Shadow against KLOL's 1958 Silver
Wraith. Harris says, “We're destined
to win. Ours is a majestic automobile
complete with compact disk, a car
phone, and air conditioning—a rare
commodity in 1958. Besides, we've
had ours longer.”

Trostle in turn reminds KLLOL and
Harris of the age factor: “Ours is a
1971, theirs, a 1958. Now what do you
think?” The race was to run April 10,
but high winds shut the track down
and the race has been postponed.

Q-102, Dallas’ long-standing No. 1
rocker, has a reputation for its un-

usual promotions and contests. It
also conducts one of the city’s most
important annual promotions, the an-
nual Q-102 Blood Drive. Listeners
have been known to line up for hours
in all kinds of weather to donate
blood.

KLOL, which admits to stealing
Q-102’s blood-drive idea, has earned
Houston’s reputation for outra-
geousness by giving away oil wells
and breast-enlargement surgery
and by claiming Halley’s Comet as
Texas Sovereign Territory. The
Houston station also annually spon-
sors one of the most successful
rock’n’roll auctions in the country,
with the proceeds going to a favor-
ite charity. This year’s was held
April 23.

Theirs is the ideal promotional ri-
valry. There's no way for either sta-
tion to lose listenership to the target
of their stunts. Gentlemen, start
your engines. CHARLENE ORR
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1867 E. Florida, Dept. BB
springfield, MO 65803
(417} 869-9433 or 869-3456

EXCLUSIVE 30 MINUTE RADIO INTERVIEW SPECIAL
AND MUSIC TRACKS FROM SPECTRAFILM’S

SPECIAL PROGRAMMING AVAILABLE FOR DOWNLINKING
TUESDAY, APRIL 26TH, 10:00 PDT/13:00 EDT
ON WESTAR IV TRANSPONDER 2-D STEREO CHANNELS 7 & 8
AND ON SATCOM 1-R TRANSPONDER 23 STEREO CHANNELS 12 & 13

RE-FEED “TOKYO POP.”

CARRIE HAMILTON

...... Stations . . . Please respond with program verification to:
Programming used STATION SERVICES
Date Creative Media
Time P.O. Box 491279
Station Los Angeles, CA 90049
Name Telephone: (213) 396-7105
Position For Further Information.

“'Stacked with musical aces. Hamilton and Tadokoro make Tokyo rock.” — BAM

“A rock to riches saga.”” — PLAYBOY
"A cocky love-and-rock story.”’ — VOGUE

YUTAKA TADOKORD | |

TOKYO

P 0P

An American success story made in Japan

SPECTRAFILM PRESENTS IN ASSOCIATION WITH LORIMAR A KUZUI ENTERPRISES PRODUCTION “TOKYQ POP"
STARRING CARRIE HAMILTON  YUTAKA TADOKORO  MUSIC BY ALAN BREWER EDITED BY CAMILLA TONIOLO
DIRECTOR OF PHOTOGRAPHY JAMES HAYMAN SCREENPLAY BY FRAN RUBEL KUZUI & LYNN GROSSMAN
EXECUTIVE PRODUCERS JONATHAN OLSBERG & KAZ KUZUI PRODUCED BY KAZ KUZUI & JDEL TUBER

DIRECTED BY FRAN RUBEL KUZUI
ORIGINAL SOUND TRACK ALBUM ON RIC RECORDS AND COMPACT DISCS.
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RELEASE

22 West 34th Street e New York, NY e

“LIFE’S A BUBBLE” vcor

the new sensational single on the[wr] label, is sung by
artist Gail Nelson with the T.C. Waters’ Orchestra. Dedi-
cated to Children throughout the world, “Life’s A Bubble”
is a celebration of life itself. Sensitive lyrics and orches-
tration by T.C. Waters, combined with Gail Nelson’s mas-
terful rendition, bless this song with an “evergreen’ po-
tential! A must for MOR, Easy Listening, Adult Contempo-
rary, and beautiful music stations. If you have not re-
ceived your copy, contact g Jat 212 564-6542. “Life’'s A
Bubble” is available for licensing overseas. Its artistry
and extreme sensitivity make it a natural for any market.

(4th Floor)
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photocopying, recording, or otherwise, without the prior written
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ALBUM ROCK ™**-

> = Compiled from national album rock
‘EE Gé ‘;‘o ‘2.5:( TITLE radio airplay reports. ARTIST
F2 | 32 | 02 | £5 | LABEL & NUMBER/DISTRIBUTING LABEL
*x NO.1 » »
1 ) 1 g | TALLCOOL ONE ROBERT PLANT
ESPARANZA 7-99348/ATLANTIC 4 weeks at No. One
@] 2 4 6 | ONLYA MEMORY THE SMITHEREENS
ENIGMA 44150/CAPITOL
Q)| 3 8 g | UNDER THE MILKY WAY THE CHURCH
ARISTA 1-9673
(@] 7 | 18| 4 | THEFLAME CHEAP TRICK
EPIC 34-07745/E.PA
ND UP
5 6 14 11 \?VATFﬁ‘JE‘PBlRJOS 7-28108 BRYIDLEE ROty
(6)| 9 | 20 | 3 | TENMEN WORKIN NEIL YOUNG
REPRISE LP CUT
@ 11 | 10 | 11 | BEDSAREBURNING MIDNIGHT OIL
COLUMBIA 38-07433
s [w o [ 7 | NENSENSATION T
* % & FLASHMAKER # % %
(9)| NEwWp | 1 | THEVALLEYROAD BRUCE HORNSBY & THE RANGE
— RCA 7645
0| s 6 7 | (NOTHING BUT) FLOWERS TALKING HEADS
IRE 7-27992/WARNER BROS.
@ 16 | 23 | 3 | RHYTHMOFLOVE SCORPIONS
MERCURY LP CUT/POLYGRAM
TURY'
12 12 12 6 SAERP:JERUBROSSTEZ';‘BZ DONALD FAGEN
131151 15| g | 'LOVETHE THINGS YOUDO TOME BALAAM & THE ANGEL
VIRGIN 7-99340
TR 2 | 12 | \WISHIHADAGIRL HENRY LEE SUMMER
CBS ASSOCIATED 4-07720/EPA.
AFT DNIGHT
@ NEw > 1 POLYE(%“B‘S% 403-7/POLYGRAM ERIE ELAFVON]
6 | 8 7 | 13 | REVITUP JERRY HARRISON: CASUAL GODS
SIRE 7-27977/WARNER BROS.
AD| 21 | 26 | 9 | SHIPOFFOOLS ROBERT PLANT
ESPARANZA LP CUT/ATLANTIC
19 | 27 | 4 | LOVECHANGESEVERYTHING HONEYMOON SUITE
WARNER BROS 7-27935
19118 | 21| g | !DONTWANTTO LIVE WITHOUT YOU FOREIGNER
ATLANTIC 7-89101
* % * POWER TRACK # & &
2% | 37 | 3 | "MSTILL SEARCHING GLASS TIGER
EMI-MANHATTAN 50116
2 13| 3 g | BORN TQ BE BAD GEORGE THOROGOOD
EMI-MANHATTAN LP CUT
2 | 14| 11 | 10 | ALLTHAT HEAVEN WILL ALLOW BRUCE SPRINGSTEEN
COLUMBIA LP CUT
217! 18] s am%&musuc LYNYRD SKYNYRD
25 | 3 | 3 | THISISLOVE GEORGE HARRISON
DARK HORSE 7-2791 3/WARNER BROS.
25 | 24 | 31 | 4 | SERPENTINE KINGS OF THE SUN
N
% | 20 | 22| 8 | ONEGOODREASON PAUL CARRACK
@D)| 31 | 35 | 5 | |THINK SHE LIKES ME TREAT HER RIGHT
RCALP CUT
DEACON
0] | S I — BLUE
29 | 28 | 28 | 7 | HEART OF STEEL WILL & THE KILL
34 | 43 | 3 | HEAVEN TONIGHT YNGWIE J. MALMSTEEN
POLYDOR LP CUT/POLYGRAM
@ % | 42 | 4 LIVING OUT OF TOUCH KINGDOM COME
POLYDOR LP CUT/POLYGRAM
2|29 | | 12| GANTWAIT FOREIGNER
ETIT O
33 22 5 12 EOLYDIC.)II; 88N7 436-7/POLYGRAM KINGDOM Gele
GO)| 39 | — | 2 | |WONTBEYOUR FOOL ROCKY HILL
VIRGIN LP CUT
35 | 32 | 34 | 6 | ENGLISHMANIN NEW YORK STING
A E ROTH
36 )23 | 1312 | DAMNGOOD DAVIDLE
37 | 33 | 32 | 7 | SNAKESANDLADDERS JONI MITCHELL
48 | — | 2 | SOMEWHERE DOWN THE CRAZY RIVER R. ROBERTSON
GEFFEN 7-28111
39 | 40 | 4 | 3 | BROKENLAND THE ADVENTURES
ME TO &
2 | 38 | 41 | 5 | WELCOME TOTHE JUNGLE GUNS & ROSES
IN’ BOUT 3
41 2 17 11 gEAFIFhE'&l 7-27988
44 | — | 2 | JELLME WHITE LION
ATLANTIC LP CUT
(@3)| 43 | 45 | 4 | SURFING WITH THE ALIEN JOE SATRIANI
RELATIVITY LP CUT
NOWS ROBERT PLANT
“ 37 25 12 ESEAARYiEm '7(-99%73/ATLANTIC
AIT WHITE LION
45 41 38 17 ﬂLANT}C 7-89126
RESENCE OF THE ALARM
% | 35 | 19 | u | FRESENCEOFLOVE
LIKE TH 10,000 MANIACS
NEWD | 1 | LIKETHE WEATHER
HAT’S THE WAY | WANNA ROCK’N ROLL AC/DC
NEW’ 1 ITLANEIC LP.‘(!ET
AN AEROSMITH
4 42 29 14 GEFF%E%-28249
ULETTE BRUCE SPRINGSTEEN
50 45 50 3 (?OOLUMBEIA LPCUT @

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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Sacramento Gomes To ‘The Point’ Early;
Bloom Is Making Waves Again At SNN

Vox Jox was compiled by Peter J Ludwig in New
York with assistance from Yvonne Olson and Terry
Wood in Los Angeles and Charlene Orr in Dallas.

THE NEW KQPT CALL LETTERS hit the Sacra-
mento, Calif., airwaves April 19—sooner than expect-
ed. Even with transmitter and antenna problems, Du-
chossois Communications decided to get “‘the Point’s”
alternative adult programming up and running (Vox
Jox, April 16). The former KEBR has Alan Mason in

NEW BUSINESS CARDS: Chuck Brinkman exits
classic WYMG Pittsburgh to program gold-formatted
KLUY Dallas .. . WMMZ Gainesville, Fla., PD Mark
Davis skips across town for the OM slot at album sta-
tion WKTK ... Wade Brown is out of the three-title
slot as OM/PD/afternoon driver at top 40 WSRZ-FM
“Z-106” Sarasota, Fla. Brown was also the OM/PD at
sister station WSPB-AM, which is going from gold to

as OM with veteran Cali-
fornia talent Kate Hayes
in as APD and morning
driver. All programming
is done in house.

Mason says the play-
list breaks down roughly
as 70% jazz tracks, 20%
AC, and 10% new age. He
says, “As the Wave is to
beautiful music, KQPT

=
/A

juggle both gigs. Brown
has also been a voice for
album rock. He’s on the
loose at 813-753-3138.
After filling a number
of slots in his seven years
at WBLM Portland,
Maine, Mike Sambrook
takes over as station

news/talk. Owner Wilkes-
Schwartz Inc. wanted a
-—

biformat programmer to
*—

‘the Point’ is to AC.” The

new station is looking to

cut into Sacramento AC KXOA “K-108" and album

rockers KZAP and KRXQ ““93-Rock” for its audience.
The station has already taken a chunk out of three

Sacramento stations—the air-talent roster has former

KRXQ “93 Rock” PD Ron Garrett in on overnights;

Eric Dahlberg in at middays and Kevin Manna driv-

ing the afternoons, both from KHYL across town; and

former KXOA PD Tom Grey in for evenings.

FORMER KTWY Los Angeles GM Howard Bloom is
back in circulation, representing the opposite end of
the Satellite Music Network’s Wave format. Bloom
abruptly (and without explanation) resigned as
KTWV’s GM last fall and has now joined SMN as na-
tional director of sales for the Wave, the format he
helped guide to prominence in 1987. Bloom’s only com-
ment: “Let’s just say I was gone for 3!/, months, and
now I’'m back.”

IN OTHER ADULT ALTERNATIVE NEWS, Steve
Huntington has been upped from MD to PD at KIFM
San Diego . .. SRO Communications, Seattle, the radio
arm of Sterling Recreation Organization, now has two
Breezin’ stations up and running ... In September
WBZN Milwaukee took to the air ... On April 13
KHIH “K-High” Denver went to adult alternative
programming, and it has never gone back. K-High
used to have a “bifurcated” programmming day, ac-
cording to Breezin’ consultant Gary Guthrie. The sta-
tion had been playlisting Guthrie’s noted specialty,
classic rock, up until 7 p.m. On the 13th, KHIH just
stayed with AA.

AND YES, Moby is going to KLOL Houston. Due to
a noncompete clause in the morning man’s contract
with former employer KEGL Dallas, Moby won’t
start his new afternoon drive shift on KLOL until
Aug. 30. The stations are 200 miles apart—you figure
it out. He’s been out of the Houston market for over
two years.

Moby will take Daya Steele’s afternoon drive slot.
Steele will return to middays, and current midday air
personality Rick Lambert will resume his full-time
PD responsibilities. Come Aug. 30, KLOL will have a
corner on the blue-humor market, with Stevens &
Pruett in the morning slot and Moby talking dirty in
the afternoons. It also marks the return of full-blown
personality album rock for Houston.

ALTHOUGH NEITHER KVIL Dallas or KVIL
morning man Ron Chapman want to talk about it,
Chapman’s joking request that each listener mail him
$20 has netted the station $200,000. Both the station
and Chapman are embarrassed by the stunt, which ev-
eryone figured wouldn’t net a cent. KVIL contacted
the Federal Communications Commission immediate-
ly and will either return the money or donate it to
charity. Chapman remarked to the Dallas press: “I
don’t want to be another Jimmy Swaggart.”

manager ... WHEN Syr-

acuse, N.Y., PD Jay
Flannery exits for the PDship at top 40 WNYZ Utica,
N.Y,, replacing Scott Burton ... Group owner Radio
Terrace is shifting execs: Steven Petrone is now GM
for WLNA-AM/WHUD-FM Peekskill, N.Y,, and also
heads the Radio Terrace’s group sales department,
while the combo’s former GSM Sharon Hamovitz
Haas paddles up the Hudson River for the GM spot at
recently acquired WROW Albany, N.Y. ... Former
WIYY Baltimore PD Tom Evans has resurfaced as
OM at Hudson Broadcasting’s oldies/top 40 combo,
WCMB-AM / WMIX-FM Harrisburg, Pa. ... T&Rs
are still needed at urban WLOU Louisville, Ky.,
where GM Bill Price is looking for a music-oriented
PD.

AIR CURRENTS: WWPR “Power 95" New York has
just signed KBTS “B-93” Austin, Texas’ evening air
talent Linda Energy to fill an undisclosed slot on the
Gotham top 40. Energy is slated to stay with B-93 until
the spring Arbs are in. She should pop up at a Power
95 mike sometime in late June ... Top 40 KHFI “K-
98” Austin, Texas, gains a new afternoon driver in
Scott James, who comes over from KAKS “Kiss 108"
Amarillo, Texas.

WAMO Pittsburgh has brought in Wendy Scott
from WILD Boston to handle middays and has moved
local sales manager Frank Nosal up to WAMO GSM.
Liz Randolph, the WAMO morning show newscaster
who “drew the line” for her former morning mates
across town at WBZZ-FM “B-94,” is also WAMO'’s
weekend anchor on the Sheridan Broadcasting Net-
work.

IF THE LATEST Arbitrons have you feeling down
and you need a laugh, try getting the home number of
top 40 WFLY Albany, N.Y., MD Mike Morgan. With
a little luck, you’ll get his answering machine—and a
constantly updated stand-up routine.

THE MENU? Roast beef, ribs, chicken, shrimp, oyster
bar—open bar—and those were just the trimmings. The
guests included Jody Watley, Keith Sweat, Stacey Q,
Pebbles, the Jets, Jeffrey Osborne, Little Richard, Jesse
Johnson, Cherelle, and the list goes on. All were cele-
brating the second birthday of Emmis’ crossover pio-
neer, KPWR “Power 106" Los Angeles.

“Definitely birthday, not an anniversary,” says PD
Jeff Wyatt, noting the inception of crossover radio in
Los Angeles. “The reviews are in, and the Powerhouse
parties seems to have been our best yet.”

The listener/client bash adhered to a strict attendance
limit for this fifth installment of the Powerhouse par-
ties. The locale was disclosed only to invitation recipi-
ents, and listeners could only obtain an invite by winning
it on the air. “When you thank your listeners for making
you their first choice, it should be something special,”
says Wyatt, whose station scored first again in Arbi-
tron’s winter 1988 book (see story, page 1).

s
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Following are 12-plus, average quarter-hour shares, metro survey area. Monday-Sunday, 6 a.m.-midnight. (#)
indicates Arbitron market rank. These abbreviations are used: AC=adult contemporary, album=album
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aouii CONTEMPORARY.

A 1 . v & = Compiled from a national
rock, easy=easy listening, cross=crossover, cls rock=classic rock, MOR=middle of the road, nos=nostalgia, X | =x ‘go B o sample of radio playlists. G
- = 172}
var=variety. ZE | <¥ 1S9 | 25 | LABEL & NUMBER/DISTRIBUTING LABEL
Sp Su F W Sp Su F W Sp Su F W
Call Format '87 '87 '87 '88  Call Format '87 '87 '87 '88  Call Format '87 87 '87 '88 * % NO.1 & &
(D| 1 | 2 | 7 | ANVIHINGFORYOU GLORIA ESTEFAN & MIAMI SOUND
. EPIC 34-07759/E-.I»=_tA eeks at No One
NEW YORK—(1) WNCN classxcal‘ 16 14 13 16  KIIS-AM-FM  top 40 74 65 7.2 68 @ p T p | DON'T WANT LIVE WITHOUT YOU FORE'GNER
WHTZ top 40 58 62 60 62 WNEW-AM nos/var/jazz 18 19 20 16  KABC talk 52 58 55 58 ATLANTIC 7-89101
Kiks ne’;s 45 45 50 49 WOXRAM-FM classical 15 16 14 14  KOST AC 43 49 45 53 3. |2 B Mg [NHEREIDOIEROKENIHEARTSIGO @ WHITNEY HOUSTON
WPAT-FM  easy 08 46 44 a7 WPATAM o easy 15 15 16 14 ol easy 49 4543 83 T . | | OnEsTEPULP  BRUCE SPRINGSTEEN
WOQHT eross 44 43 37 46 WADO Spanish 16 18 24 14 KLOS album 29 30 38 36 COLUMBIA 38-07726
WBLS - 46 48 41 456 WPIX AC ' 14 16 14 13 KROQ album 41 43 37 34 5 6 8 1 f&t.ggﬁﬁus'fl DREAMS, GET INTO MY CAR @ BILLY OCEAN
WLTW lite AC 41 43 47 46 WSKQ Spanish 20 8 12 13 KFWB news 30 26 42 33
It 37 33 35 43 WeOM Spanish 12 6§ 12 12 KBIG soft AC 37 43 40 33 [(6)| 9 | 16 | 7 | PIANOINTHEDARK BRENDA RUSSELL/JOE ESPOSITO
WWPR top 40 4‘8 4.8 4'7 4.1 WALK-AM-FM  AC — 10 10 11 KRTH-FM AC/cls rock 38 33 37 33 7 7 9 9 TALKING BACK TO THE NIGHT STEVE WINWOOD
NRKS utban 4 46 a6 a0 WAL inspirational 00 8 10 11  KLSX cls rock 33 30 36 30 ISLAND 728122/ WARNER BROS.
4OAS A A y HATTERED DREAMS & JOHNNY HATES JAZZ
o sl wee ok T e e 0n (@] a4 | s
y 5 40 33 3. ET THE NIGHT TO MUSIC STARSHIP
a::: ™ i::“r':ck 2: ;2 ;2 2: WHLI MOR — 7 10 10 KWE Spanish 30 28 25 28 |8 10 | 14 [ o | SETTH 0
A o 33 31 32 34 WUB black 13 11 L1 07 KMPC nostalgia 28 28 25 27 10 | 5 | 3 | 12| MANINTHE MIRROR @ MICHAEL JACKSON
PURGER KiQQ soft AC 29 27 28 25 e A
WYNY count 6 19 27 3 .
e oy Y e A LOS ANGELES—(2) KTWY O 1| 8 | 5 | 13| ENDLESSSUMMER NIGHTS # RICHARD MARX
) ' ’ ! AC 25 27 23 24 PAMELA & TOTO
WABC talk 29 29 24 26 KPWR cross 70 66 75 11 . Ls 25 21 24 |QAD| 15 2| 6 | MR ;
KILH urban 20 22 18 23 13 12 10 13 g‘EVER DIE YOUNG & JAMES TAYLOR
FOR WEEK ENDING APRIL 30, 1988 Y OLUMBIA 3807616
ek . . WL meliow rock - $ 1§ L3 19T T Ty | 7 | YOUDON'T KNow ® SCARLETT & BLACK
. ®©Copyright 1988, Billboard Publications, Inc. No part of this KWKW Spanish 16 12 10 18 VIRGIN 7-99405
| publication may be reproduced, stored in any retrieval system, or KDAY urban 18 15 15 17 @ 17 19 6 SO MUCH IN LOVE & ART GARFUNKEL
® transmitted, in any form or by any means, electronic, mechanical, KFAC-FM classical 12 17 16 14 COLUMBIA 38-07711
photocopying, recording, or otherwise, without the prior written ; : . ! ) L
permission of the publisher. KRTH-AM oldies 9 16 12 13 16 | 11 6 15 RNcEA\é§57GONNA GIVEYOULUE Sl (S
KRLA oldies L5 12 11 13 ONE MORE TRY @ GEORGE MICHAEL
HOT KLAC country 14 10 14 12 @ e IR g COLUMBIA 3807773
AR @ D.HALL/J.OATES
. KFI AC 12 14 13 12 22 | 35 | 3 | EVERYTHING YOUR HEART DESIRE§ /
L) b o e [l [ 7 | 10 | WHAT A WONDERFUL WORLD # LOUIS ARMSTRONG
K R KNAC pure rock 14 9 11 11 A&M 3010
i 5. Con('j\_plleq flrom national KALI Spanish 9 12 8 11 PINK CADILLAC & NATALIE COLE
‘L’E ;E o ‘QE TITLE radio airplay reports. ARTIST KacE i 1,3 .8 X 1.0 28 | 33 4 PINK CADILLAC
E2 | <2 | o2 | 25 | LABEL & NUMBER/DISTRIBUTING LABEL RO 7 n 5 B EQT"BERgF'EléRE ® GEORGE MICHAEL
LUMBIA 38-0768.
* & NO.1 & & CHICAGO—(3) 2 | 20 | 17 | 17 | SHESLIKETHE WIND © PATRICK SWAYZE
(D) 3 | « | s | WHEREDOBROKEN HEARTS GO WHITNEY HOUSTON RCA 5363
o IR Latle Do WGN var/talk 84 97 80 92 @) 27| 29| 6 | IWASNTTHEONE  AGNETHA FALTSKOG/PETER CETERA
2 1 1 10 flivEE‘l; (g)gy;AmyAY DREAMS, GET INTO MY CAR  BILLY OCEAN WGCHFM urban 86 82 80 92 ATLANTIC 7-89145
3 TWO OCCASIONS THE DEELE WBEBM-AM news 57 63 63 63 24 25 2 6 w&?sgé\ﬁvl 'l‘ZAslg"A&M MICHAEL TOMLINSON
2 | 3 | 18| Soiar70015 WLO0O easy 53 53 54 438 —
DRSS 1A DAN
4 6 8 9 mtllgrgilrn\&cms (NEED LOVE TOO) SAMANTHA FOX WBMX-FM urban 44 51 45 43 @ 2| 4|3 go‘fmﬁgs.omz HILL
WBBM-FM top 40 38 41 39 42 ANOTHER CHANCE TO LOVE DIONNE WARWICK/H.HEWETT
g % | 26 | 24 | 7
5 4 6 10 %{%uéﬂgswo%k TERENCE TRENT D'ARBY WLUP-FM album 37 36 45 41 ARISTA 1-9596
6 | 5 | 9 | g | PROVEYOURLOVE TAYLOR DAYNE WYTZ top 40 27 35 39 38 o [GIEEEAS 13 | | SETWEAK ¢ BELINDA CARLISLE
AR e LILT il e 4233 37 35 o T e |, | FAMILY MAN FLEETWOOD MAC
@ 9 14 5 wArF!-NEERAg?gSgAZYBHZ AL B. SURE! WCLR AC 30 27 30 34 WARNER BROS. 7-28114
8 | 7| 10| 6 | DA'BUTT (FROM THE “SCHOOL DAZE” SOUNDTRACK) E.U. WIMK oldies 29 29 27 34 B2 |15 | 13| THEME RO A%
ERMAIAITAR 0112 wJID nostalgia s A &8 92 (30) CENTURY'S END @ DONALD FAGEN
1 @ 10 | 1s 6 épr‘cgbgwg/’éop': You GLORIA ESTEFAN & MIAMI SOUND WCKG cls rock 29 37 34 26 . 31 | 36 5 WARNER BROS. 7-27972
o I u 12 7 [ PINKcADILLAC NATALIE COLE WUSN country 33 26 26 26 31| 30 | 23 | 22 | HUNGRYEYES (FROM "DIRTY DANCING") & ERIC CARMEN
EMI-MANHATTAN 50117 WLUP-AM album 1.2 19 21 26 HE BLUE © DEBBIE GIBSO
) MY GIRL SUAVE WXRT albym 27 24 25 22 | 32 {23 | 18 | 11 | QUTOFTHEBL IE GIBSON
BRl | | cnccia WFYR AC 26 29 20 22 [ STILL BELIEVE BRENDA K. STARR
12 || s | 1| fOGAEL2Y THEJETS | wkox top 40 32 29 25 20 || B |8 | 3 '
@ il s 3 ?o?&mﬂ?%%}%! GEORGE MICHAEL WVON urban 15 12 16 20 @ 34 44 4 bg%%wl‘)gt; T GIVE NO REASON @ SMOKEY ROBINSON
- wo0JO Spanish 1.2 11 11 20
SOMEONE LIKE YOU VAN MORRISON
16 | 8 | 2 | 12 | MANINTHE MIRROR MICHAEL JACKSON |  wis top 40 25 22 18 17 |39 3 | 41 | 4 | SOMEONELIKEYOU
@)| | — | 2 | MeRcEDES BOY SEREIES WNUA ::Znew age/ s e % | 39 | 40 | 5 | WESAIDHELLO GOODBYE PHIL COLLINS
NIGHTIME PRETTY POISON WFMT fassical 14 11 20 13 # % # POWER PICK % % %
20 | 27 | 4 | JRdn7essso classte GD CIRCLE IN THE SAND © BELINDA CARLISLE
WNIB classical 12 8 14 12 50 — 2
7 | 15| 17 | 5 | PROMISEME THE COVER GIRLS WHA oy 22 19 14 L1 = Ll
FEVER 1917/SUTRA Q alk/var p d 4 L 38 3 30 ) SEASONS CHANGE & EXPOSE
18 | 18 | 26 | 4 DREAMIN’ OF LOVE STEVIE B WIND Spanish 9 4 8 11 ARISTA 1-9640
LMsR 74001 - WLNR soft urban 14 12 11 9 % % HOT SHOT DEBUT % % &
AY
19 13“ 1 11 \":VIARNER BROS. 7-28201 DI NEW) 1 MCAAKE ';rl REAL THE JETS
1ANO IN THE DARK BRENDA RUSSELL/JOE ESPOSITO
0|17 |2 | 6 | RANOI Y NEW) | 1 | THEVALLEYROAD # BRUCE HORNSBY & THE RANGE
GIRLFRIEND PEBBLES AN'T STAY AWAY FROM YOU & G.ESTEFAN/MIAMI SOUND
A J U7 |6 | weassiss TOUCH That DIAL! n [as j o] x| GANTSTAVAN
UPERSONIC J.J.FAD
NEWD | 1 | SUPERSONIC ~ Got fast results with ACTION- NEWD | 1| | JOGETHER FOREVER @ RICK ASTLEY
WHEN WE KISS BARDEUX . :
B[ 2] —| 2 | NHENWEKISS MART, the Billboard Classi- NEWp | 1 | BETWEENLIKEANDLOVE @ BILLY VERA & THE BEATERS
IKE A CHILD ied.
2 |l 5 | HREASMLD NOEL fied OOO NEWD | | !c!yg%;‘goqgg ¢ BASIA
@| = | n | s | IEEAMETSHor SR 0 @o 5| 6| | 2| THo9ueAsONs *THEDEeLE
- - — SOLAR 70015
AY IT AGAIN JERMAINE STEWART @ GEORGE HARRISON
NEW) 1 §R|5_1A 1.9636 % 4% 42 21 13 mng%g\s’EE 7‘-%\153 EeJABRNER BROS.
()| NEWp | 1 | TOGETHER FOREVER RICK ASTLEY O @ | 47 | — | 2 | SOMEWHEREDOWN THECRAZYRIVER & RROBERTSON
NEWD | 1 | WD wiD wesT KOOL MOE DEE Call our Hotline at (800) 223-7524, 48 | 48 | — | 2 | WISHINGWELL ¢ TERENCE TRENT D'ARBY
hEeTReE 1 and tell Jeff you want to see some | YES (FROM “DIRTY DANCING") & MERRY CLAYTON
@| Newp | 1 | |STILLBELIEVE BRENDA K. STARR Action! 49 | 49 | — | 2 | YES(IH
ELECTRIC BLUE @ ICEHOUSE
EVIL INS (50)| NEW i
30| 28 [ 29 3 BLXJ%C 89 1'2,": INXS . > CHRYSALIS 43201
n . . O Products with the greatest airplay gains this week. # Videoclip availability.
Q Products with the greatest airplay gains this week.
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PLATINUM—Stations with a weekly cume
B." rd audience of more than 1 million.
I s GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
APRIL 30, 1988 ™ audience between 250,000 and 500,000.
g (0 33 ONS
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADI TATION
PLATINUM A34 — Prince, Alphabet St. A — Nu Shooz, Should | Say Yes? 14 14 Pebbles, Girlfriend 33 38 Glass TFer 'm Still Searching
35 EX The Jets, Make Ht Real A — Bruce Hornsby, The valley Road 15 18 Icehouse, Electric Blue 34 35 Merry Clayton, Yes (From The Motrorr P
A — Bruce Hornsby, The Vatley Road 16 19 George “lchael One More Try A35  — Bruce Hornsby, The Valley
A — Debbie Gibson, Foolish Beat 17 15 Toto, Pamela 36 EX Cheap Trick, The Flame
A — Cher, We All Sleep Alone 1, 18 23  Rick Astley, Together Forever 37 EX  Robert Plant, Tall Cool One
EX EX Brenda Russell Featuring Joe Esposito, atdm lfé ;3 %g Ea'vlghLeesﬁoth AJlust Lrtg P':ratzdrsed 3: EX Bh: Chura‘tr, Bnggr ThehMTr;IkyRW;y
et Shop Boys, Always On in —  Underworld, Underneath The Radar
%zl %l ‘II;mar I"Sazrsﬂrom S{aredmgthherev : — glona F_sNtel;n !.Blltra';mGOSg;n]g Machine,
4 aryl Hall John Oates, Everything You —  Paison, Nothin' Bu ime © Rill Ri
WHTZ Fm - B2 Natalie Cole. ink Sdlllasc Y A — I;rmc;c Apnabet St H°”]S'°"‘ o t«rzre EL'LzLi:aJif
. ; ) ruce Springsteen, One Step Up —  Boz Scaggs, Heart Of Mine . Wher ¢
New York O.M.: Steve ngs'on . T f 25 28 Brenda Sgan 1'Still Believe EX EX AC/DC, eatseeker 2 6 Glona Estefan & Miami Sound Machine,
1 4 Terence Trent D'Arby, Wishing well Pittsburgh P.D.: Jim Richards % EX  White Lion, Wait EX EX Lita Ford, Kiss Me Deadly 3 1 Michael Jackson, Man In The Mirror
2 5 Whitney Houston, Where Do Broken Hear 1 1 Aerosmith, Ange! 27 EX Lita Ford, Kiss Me Deadly EX EX Balaam & The Angel. | Love The Things 4 7 Aerosmith, Angel
3 3 Pebbles, Girlfriend 2 3 Whitney Houston, Where Do Broken Hear 28 EX Poison, Nothin' But A Good Time EX EX Sting, Englishman In New York 5 2 Billy Ocean, Gel Outta My Dreamsj Get
4 6 Samantha Fox, Naughty Girls (Need Lov 32 Pebbles, Girlfriend A — Debbie Gibson, Foolish Beat § 9 Terence Trent D'Arby, Wishing Well
5 7 INXS, Devil Inside 108FM 4 4 Michael Bolton, (Sittin’ On) The Dock A —  Bruce Hormsby, The Valley Road 7 11 The Deele, Two Occasions
§ 2 Billy Ocean, Get Outta My Dreams, Get . 5 5 INXS, Devil Inside A — Orchestral Manoeuvres In The Oark, Dr 8 3 INXS, Devil Inside
7 1 Michael Jackson, Man In The Mirror Boston P.D.: Sunny Joe White 6 7 Bruce Springsteen, One Ster Ug EX EX Times Two, Strange But rue 9 14 Natalie Cole, Pink Cadillac
8 10 Aerosmith, Angel 1 7 A th, Angel 7 8 Samantha Fox, Nau trt( Girls (Need Lov EX EX Jermaine Stewart, Say It Again 105 The Jets Rocket 2 U
9 17 Deele, Two Occasions 3 3 T:ml:mllJ , Ange! Your L 8 11 Foreigner, | Don't Want To Live Witho EX EX Merry Clayton, Yes (From 3 Mollon P - - 11 8 Richard Marx, Endiess Summer Nights
10 Richard Marx, Endiess Summer Nights yior Dayne, prove Your, Love 9 10 Terence Trent D'Arby, Wishing Well = 12 21 Brenda K. Stamr, | Still Believe
1 13 Jody Watley, Some Kind Of Lover 3 8 Gilona Estefan & Miami Sound Machine, 0 14 Taylor Dayne, Prove Your Love 13 33 Geor Michael, One More Try
2 15 Natalie Cole, Pink Cadillac 3 4] Eetishop Boys, Aways On MyMind 112 The Jets, Rochet 20 1610 Jody Walley Some kind Of Lyvr
3 14 Titfany, | Saw Him Standing There 2 18 ?”2‘"49” IF‘B‘ “N'au ”;"'Ls (Nsvet:hLov 2 20 Glona Estefan & Miami Sound Machine, Chicago P.D.: Brian Kell 15 18 Alexander 'Neal Featuring Cherrelle,
4 11 Debbie Gibson, Out Of The Blue 7 1 B‘" 4 R ﬁFeat:r“n 3 IVEE |V'o 3 6 Billy Ocean, Get Outta My Dreams, Get 8 y 16 19 Taylor Da}»e Prove Your Love
5 12 Keith Sweat, | Want Her PR B’e" “”‘L InnThge F” tSS:SIreoe' & 17 Paul Carrack. One Good Reason 1 1 Billy Ocean, Get Outta My Dreams, Get 17 20 LL Cool ], Goin BaCk To Cali (From
6 24 Gloria Estefan & Miami Sound Machine, s 13 N""‘l""g"l'" Pink Cadills irst Degi 15 15 Toto, Pamela 2 7 Natalie Cole. Pink Cadillac 18 26 Samantha Fox, {MY Girls (Need Lov
17 22 EU, Da'Butt (From The "School Daze'" w2 R‘I:!Aetl:e Tol ther F g o 6 21 Johnny Hates Jazz, Shattered Dreams 3 Tiffany, | Saw Him Standing There 19 13 Keith Sweat, | Wan
8 8 Rick Astley, Never Gonna Give You Up n s IChp S y‘[wogf) :’s OreY 7 19 Orchestral Manoeuvres In The Dark, Dr 4 Pebbles, Girlfriend . N 2 Jermaine Stewart, Say It Again
9 16 LL Cool J, Going Back To Cali (From LCasions 8 24 George Michael, One More Try i P.D: Bri . s Michael Jackson, Man In The Mirror 21 23 Johnny Hates Jazz, Shattered Dreams
0 25 Rick Astley, Together Forever }g lg ;”"" P]amelas‘ But T S 13 Cher, | Found Someone Detroit rian Patrick 6 11 INXS, Devil Inside 2 25 Orchestral Manoeuvres n The Dark, Dr
1 23 Foreigner, | Don't Want To Live Witho 14 }5 e Fovo, Kaend Tell (From “Bri 0 27 White Lion, Wait 1 Terence Trent D'Arby, Wishing Well 7 13 Aerosmith, Angel 23 76 Brenda Russell Featuring Joe Esposito,
22 29 George Michael, One More Try 5 17 sm O Connor. Mandink (From "Bri 1 25 Pet Shop Boys, Always On M‘ Mind 2 Whitney Houston, Where Do Broken Hear 8 6 Debbie Gibson, Out Of The Blue 2428 Suave, My Girl
3 26 Stevie B, Dreamin’ Of Love 1 20 Cherwe Al s :Ino LB 2 28 Da lHaII John Oates, Everything You 3 INXS, Devil Inside 9 14 White Lion, Wait 2% M Michael ackson, D"'Y Diana
4 27 Debbie Gibson, Foolish Beat IRt 14 St aﬂpSa "ﬁ o 3 18 Michael Jackson, Man In The Mirror 4 Pebbfes, Grrllrrend 10 16 Whitne Houston Where Do Broken Hear 26 32 A B. Sure!, Nite And D 3¥
5 28 The Jets, Make It Real IR )5;""""; e azs Satterd B 4 23 Belinda Carlisle, Circle In The Sand 5 6 Some Kind Df Lover 113 The Jefs_Rocket'2 U 21 30 Foreigner, | Don't Want To Live Witho
A2 — Johnny Hates Jazz, Shattered Dreams s 2 Geo”"’ M. ﬁs ‘"é More T feams 5 30 Icehouse, Electric Blue 6 9 Aerosmrth A 2 18 Terence llrent D’Arby, Wishing Well 28 EX Rick 5"9{ Together F0'9V9'
21 30 White Lion, Wait % 3 | eh'g' Eetic Bua e 6 EX Debbie Gibson, Foolish Beat 7 14 Gloria Estefan Mramr Sound Machine, 3 4 Rick Astley, Never Gonna Give You Up 23 EX  icehouse, Electric Bl
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FEATURED
PROGRAMMING

THE ABC Radio Network will be
back in shortform syndication May
9 when the two-minute “Bob Kings-
ley With America’s Musicmakers”
makes its debut. The new daily pro-
gram, which will feature country
artists sharing personal anecdotes,
will use the 15-year-old “American
Country Countdown With Bob
Kingsley” as its springboard and
will take advantage of that show’s
extensive archive of interviews.
Each day’s installment will be
bracketed by Kingsley, but the pro-
grams themselves have no host,
simply allowing the artists to tell
their stories. The series is the first

new syndication to be added to the
network’s catalog in more than a
year. ABC says the anecdotal ap-
proach to the feature will set it
apart from other available short-
form programs.

“Musicmakers” will be produced
at ABC’s Watermark studios in Los
Angeles. It is available on either
satellite or disk for earth-bound sta-
tions. The disks will contain 20 fea-
tures; delivery will be made every
two weeks. The initial artist lineup
includes T. Graham Brown, the Nit-
ty Gritty Dirt Band, Dolly Parton,
Hank Williams Jr., and K.T. Oslin.

PROMEDIA, New York, continues
its attempt to service different for-
mats: Two months ago ProMedia
brought out its Laugh Attack ser-

ARBITRON DIARIES GETTING NEW LOOK

(Continued from page 10)

the number of responses and will
especially benefit album rock and
beautiful music formats.

Arbitron’s Jim Peacock, who pre-
sented the findings to an NAB panel
audience, said, “Overall, we feel the
soft-format design is better than
the existing diary.” The new diary
awaits review by several groups, in-
cluding the Radio Advisory Council
and the Radio Advertising Bureau
Goal Committee.

Spurred by COLRAM’s request to
enhance diary response rates by al-
tering the diary’s appearance—chief-
ly by making the diaries look more
important—and by making it easier
to use, Arbitron tested two new de-
signs in 20 diverse metropolitan mar-
kets during the spring of 1987. Both
of the designs tested—the time-for-
mat design and the soft-format de-
sign—drew a higher response rate

than that achieved by the existing di-
ary, which has been in use since the
summer of 1986. But the soft-format
design, which de-emphasizes day-
parts, scored higher responses in
practically every category.

The new diary showed more days
with listening, more credits per day,
and more stations mentioned. The
levels for average quarter hour,
cume, and time spent listening were
higher, with virtually all of the in-
creases coming in the away-from-
home category. Most listeners said
their away-from-home listening
took place at work.

The new diary also showed an in-
crease in responses between 9 a.m.
and 4 p.m. Though the new diary’s
test showed an increase in respons-
es among all demographic groups,
the only group to show significant
response gains was men aged 18-24.

vice for the urban format, and now
the comedy syndicator has signed
Aunt Eloise Louise to lead off its
country lineup. The new country
service is scheduled to make its de-
but in late May with comedy drop-
ins featuring the Aunt Eloise Lou-
ise character.

Louise has already been entertain-
ing country listeners with folk wis-
dom and an obsession with possums
on WSOC Columbia, S.C.,, WMC
Memphis, Tenn., and WTQR Win-
ston/Salem, N.C. ProMedia has now
secured the rights to syndicate the
character nationally. ProMedia plans
to make Louise the cornerstone of
the company’s new country comedy
service. ProMedia’s eventual plans
also call for a longform program cen-
tered on the Louise character.

In addition to gearing up to ser-
vice the country format with come-
dy, ProMedia has dropped its only
longform program, ‘“Country
Close-Up,” effective the last week
of April. ProMedia says it was time
to clarify the company’s focus, and
that focus is on comedy.

“Country Close-Up” made its de-
but six years ago from Narwood
Productions, New York, with Glen
Campbell as host. When Campbell’s
recording and touring career picked
up again, Lon Helton was brought
in as his replacement. ProMedia
picked up the syndication rights in
October 1986 and was looking at
clearances on 125 stations in 20 of
the top 50 markets when it decided
to discontinue distribution.

ALTHOUGH Helton would have
preferred to see ‘“‘Country Close-
Up” stay in syndication, he’ll re-
main in the syndication spotlight as
he continues to host the Nashville-
based Emerald Entertainment’s
“Nashville Live.” The live weekly

call-in show made its debut in Sep-
tember on the MCA Radio Network,
and when the network closed up
shop, it looked as though the show
would also. However, Emerald
stepped in and expanded its role as
producer. It took over responsibility
for the show’s clearance and distribu-
tion and gave “Nashville Live” a new
lease on life. The show has secured
additional sponsorship from Phillips
Petroleum for the rest of 1938.

Helton says his experience with
“Close-Up”’ was a perfect primer
for the Emerald show. He says,
“ ‘Country Close-Up’ filled a void
that’s now being filled by live
shows. It was very much like a pre-
produced ‘Nashville Live.” The show
gave audiences a chance to hear
country artists speak at length
about their lives, careers, and mu-
sic. The only difference is that now
the audience initiates the interview-
ing.”

Emerald’s move has also kept
alive the debate over whether coun-
try radio can find room for two live
call-in shows. The other live country
call-in show, “Countryline U.S.A.”
from James Paul Brown Enter-
tainment, Los Angeles, made its de-
but a few weeks after “Nashville
Live” did. After six months, both
shows are still alive and kicking.

PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

April 28-29, Steve Winwood, On The Radio, On
The Radio Broadcasting, one hour.

April 29-May 1, Lisa Lisa & Cult Jam, Star
Beat, MJI Broadcasting, one hour.

April 29-May 1, Krokus, Metalshop, MJI Broad-
casting, one hour.

April 29-May 1, T. Graham Brown, Country To-
day, MJI Broadcasting, one hour.

April 29-May 1, First Number One Hits, Motor
City Beat, United Stations, three hours.

April 29-May 1, The Michael Jackson Story, Hot
Rocks, United Stations, 90 minutes.

April 30-May 1, Bruce Springsteen, Rock
Watch, United Stations, three hours.

April 30-May 1, Meli'sa Morgan/Al B. Sure!/
EU, RadioScope, Lee Bailey Communications, one
hour.

May 1, Ted Nugent, Classic Call, Premiere Ra-
dio Network, one hour.

May 1, David Bowie, Part 2, King Biscuit Flow-
er Hour, DIR Broadcasting, one hour.

May 1, Scorpions/Eric Clapton, Powercuts,
Global Satellite/ABC Radio Networks, two hours.

May 1, Nu Shooz/Glass Tiger, Hitline US.A,
James Paul Brown Entertainment, one hour.

May 1, Holly Dunn, Countryline U.S.A., James
Paut Brown Entertainment, one hour.

May 1, Sweathearts Of The Rodeo/Ballie & the
Boys, Nashville Live, Emerald Entertainment
Group, 90 minutes.

May 2-8, David Lee Roth, Up Close, Media-
America Radio, two hours.

May 2-8, A Tribute To Gil Evans, The Jazz Show
With David Sanborn, Westwood One Radio Net-
works, two hours.

May 2-8, Police, Part 2, Legends Of Rock,
Westwood One Radio Networks, one hour.

May 2-8, Jackson Browne, Classic Cuts, MJI
Broadcasting, one hour.

May 2-8, Lynyrd Skynyrd, Rock Today, MJI
Broadcasting, one hour.

May 2-8, Paul Carrack, Off The Record With
Mary Turner, Westwood One Radio Networks, one
hour.

May 2-8, The Best Of Gilley's, With Alabama
And Loretta Lynn, Live From Gilley's Special,
Westwood One Radio Networks, one hour.

May 2-8, Genesis, Part 2, Star Trak Profiles,
Westwood One Radio Networks, one hour.

May 2-8, Stephanie Mills, Part 2, Special Edi-
tion, Westwood One Radio Networks, one hour.

May 2-8, The Lost Lennon Tapes, Westwood
One Radio Networks Special Series, one hour.
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Crystal Winner. At a gala reception following a recent concert in Sydney,
Australia, George Michael received his second CBS Records International
Crystal Globe Award, honoring sales of more than 5 miflion units outside his
native Britain. Michael is the first artist to receive the award twice; he won it with
Wham! and is now a recipient for the sales of his debut solo album, “Faith.”
Pictured at the Sydney reception, from left, are Michael; Denis Hardin, managing
director, CBS Records Australia; Walter Yetnikoff, president and CEO, CBS
Records Inc.; and Robert Summer, president, CBS Records International.

BY BRUCE HARING

NEW YORK “Crossroads,” a 73-
track Eric Clapton retrospective
marking the British guitarist’s 25th
anniversary as a professional musi-
cian, has just received a simulta-
neous worldwide rollout from Poly-
Gram after almost two years of
preparation.

The five-hour “Crossroads” is the
second major compilation from the
label’s new special markets depart-
ment, following last year’s eight-al-
bum Hank Williams collection. The
Clapton package is available in six-
album, four-cassette, and four-com-
pact-disk configurations, and comes
with a 30-page booklet detailing
Clapton’s career in words and pic-
tures. The set carries a suggested
list price of $44.95 (LP and cassette)
and $59.95 (CD). The collection con-

UN THE MOVE: As briefly mentioned in last week’s
column, The Beat is very excited about “Non Stop,” the
second English-language album from longtime favorite
Julio Iglesias, due out from Columbia in mid-May.
Some three years in the making, the new album is no
letdown and is a fine follow-up to “1100 Bel Air Place,”
which boasted such tunes as “To Ali The Girls,” “All Of
Me,” “Moonlight Lady,” and the splendid “Me Va.”
The leadoff single from Iglesias’ latest effort is “My
Love,” featuring Stevie Wonder, just serviced to radio.
“Non Stop” features eight other

Julio En Route For ‘Non Stop’ Success;
Prefab Sprout, Climie Fisher To Break?

thing),” just serviced to U.S. radio by Capitol. Produced
by Stephen Hague, the song has more than a few hints
of Rod Stewart and John Waite and has every chance
of becoming a smash here.

Climie Fisher, the duo of songwriters Simon Climie
(vocals) and Rob Fisher (keyboards), will release its de-
but album, “Everything,” on May 3. The album features
some good songs—*“Rise To The Occasion” in particu-
lar—but one can’t help feeling that a major breakout
will largely depend on the success of “Love Changes
(Everything).” Check it out.

top-quality cuts. Personal picks:
“l Know It’'s Over,” “Every
Time We Fall In Love,” a cover
of the old Shirley Bassey hit
“Never, Never, Never,” and the

THE BEAT

SHORT TAKES: Little Feat
has re-formed and has signed a
contract with its original label,
Warner Bros. The band’s latest

rousing “Ae, Ao.”
As Columbia prepares to

BY+STEVE+GETT

lineup features original mem-
bers Richie Hayward (drums),

launch the album here, Iglesias

has engaged in a very hectic touring schedule. Follow-
ing a series of South American concerts, he played a
handful of dates in Las Vegas in early April before
heading off for an extensive trek through the Far East,
starting April 17 in the Philippines and continuing
through May 8 with stops in Japan, China, Singapore,
Korea, and Thailand.

Iglesias’ North American tour will start during the
second week of May with a stint in Atlantic City, N.J,,
followed by a May 19-23 residency at New York’s Radio
City Music Hall. Iglesias will continue to hit major U.S.
markets through July 12, after which he travels to Eu-
rope. A second U.S. leg will begin on Sept. 14, with dates
booked through October.

The man puts on a great show—ecatch him if you can.

GO FOR IT: After being hooked on an import copy for
several weeks, The Beat is delighted to see the U.S. re-
lease of “From Langley Park To Memphis,” the latest
album from Britain’s Prefab Sprout. One can only hope
that Epic will be able to break ground with the album,
which comes highly recommended.

“From Langley Park To Memphis,” Prefab Sprout’s
third album, may not have megamultiplatinum poten-
tial, but it certainly warrants attention. As stated a few
weeks ago, “Cars And Girls” is the album’s standout
cut—radio programmers are advised to investigate this
little gem a.s.a.p. Other interesting cuts include “Night-
ingales,” “Hey Manhattan,” and “The Golden Calf,”
which Epic is going with as the leadoff single.

Another recent acquisition on import is Climie Fish-
er’s current UK. hit single, “Love Changes (Every-

Kenny Gradney (bass), Paul
Barrere (guitar), Sam Clayton (percussion), and Bill
Payne (keyboards) along with new additions Craig
Fuller (vocals) and Fred Tackett (guitar). The band is
already in the studio, cutting an album with producer
George Massenburg . . . The System is hard at work on
its next Atlantic album at its own Manhattan studio, Sci-
ence Lab, which opened a few months back. One of the
new songs, “Soul To Soul,” is a killer—the perfect fol-
low-up to last year’s smash, “Don’t Disturb This
Groove.” Remember that title ... Kiss, David Lee
Roth, and Guns N’ Roses have joined headliners Iron
Maiden on the bill for this year’'s UK. Monsters Of
Rock Festival, booked for Aug. 20 at Castle Donnington
... Belated congrats to Epic a&r chief Don Grierson
and his wife, Patti, on the March 5 birth of their daugh-
ter, Nicole Anabeth . .. Metal Blade act Lizzy Borden,
whose catalog has sold more than 300,000 units, is look-
ing for management. Interested parties should contact
label vice president. Michael Faley at 818-981-9050 . ..
Michael Jackson launches a European tour on May 23
with a concert in Rome; Eurodates run through Sept. 4.
Plans call for Jacko to kick off a second U.S. leg in late
September. Incidentally, The Beat has enjoyed leafing
through a copy of the “Moonwalk” autobiography ...
Procul Harum organist Matthew Fisher will guest
with new age pianist David Lanz on the latter’s cover
of “A Whiter Shade Of Pale”... The Cult is the latest
addition to the Frontline management stable ... Was
Not Was has reportedly inked a U.S. deal with Chrysa-
lis; an import copy of the group’s recent U.K. album,
“What Up, Dog?” is hot on the CD player.

tains several unreleased tracks, in-
cluding cuts from the aborted sec-
ond Derek & the Dominos studio al-
bum.

Rolling Stones guitarist Ron
Wood was commissioned for the al-
bum-cover portrait of Clapton. Roll-
ing Stone writer Anthony DeCurtis
created the accompanying booklet
essay.

PolyGram is marketing the re-
lease as a new work, powered by the
single “After Midnight,” recently
redone by Clapton for a Michelob
beer commercial.

“We're keying a lot of the activity
around having a single, which most
retrospectives don’t have,” says
Harry Anger, senior vice president
of marketing for the label. Poly-
Gram is engaging in a heavy ad
campaign for the release, including
tip sheets, trade publications, radio
spots, consumer ads, and point-of-
purchase material. The Wood cover
art will be featured on all retail dis-
play material, Anger says. Also
boosting the campaign is Clapton’s
plan to tour this summer.

Despite the plethora of labels
Clapton has worked on, PolyGram
had no problem clearing outside ma-
terial, according to Harry Palmer,
the label’s senior vice president of

._ Clapton’s Gream: 73 Tracks
4 PolyGram Issues 5-Hour Compilation

special marketing. “I think when ev-
eryone saw what we were doing, ev-
eryone came to the party,” he says.

Music from Clapton’s stints with
the Yardbirds, John Mayall’s Blues-
breakers, Cream, Blind Faith,
Derek & the Dominos, and Delaney
& Bonnie are included, along with
cuts from Clapton’s solo career.
Highlights include a newly discov-
ered Blind Faith song, “Sleeping In
The Ground”; a Clapton duet with
Peter Tosh; the long-unavailable
“Tell The Truth,” the aborted first
single from Derek & the Dominoes;
and a newly remixed version of
‘4Layla.17

The package, assembled under
the guidance of producer Bill
Levenson, PolyGram’s director of
catalog development, was conceived
nearly two years ago.

“[Clapton] was touring, and I
caught a show at Madison Square
Garden,” he says. “He opened with
‘Crossroads,’” then went into ‘White
Room,” ‘Layla.” We were smiling,
because that’s what the project was
all about, spanning 25 years.”

Levenson and PolyGram decided
to concentrate on highlighting Clap-
ton’s career rather than strive for a
painstakingly complete record. Re-

(Continued on page 31)

Medley, Carmen Set For Summer

Dirty Dancing Tour To Roll

BY JIM BESSMAN

NEW YORK As RCA’s “Dirty
Dancing” and “More Dirty Danc-
ing” soundtracks continue to ride
high on the Top Pop Albums chart,
David Fishof Productions is launch-
ing Dirty Dancing: The Concert
Tour, featuring various soundtrack
artists and the film’s original Dirty
Dancers and Dirty Dancing Band.

The summer tour, scheduled to
kick off at the end of May, will star
soundtrack hit makers Bill Medley
(the Grammy- and Oscar-winning
(“I've Had) The Time Of My Life”
duet with Jennifer Warnes), Eric
Carmen (“Hungry Eyes’), Merry
Clayton (“Yes”), and the original
Contours, regrouped in the wake of
the rerelease of their 1962 hit ‘“Do
You Love Me?” on ‘“More Dirty
Dancing.”

In addition to performing sound-
track songs, these artists will sing
hits for which they are best known,
including material by the Righteous
Brothers (Medley) and the Raspber-
ries (Carmen).

The package is being booked by
QBQ Entertainment and is a co-pre-
sentation with VH-1, which last
year successfully tied in with Fishof
Productions’ Classic Superfest tour,
featuring the Turtles, the Byrds,
Mark Lindsay, and others.

The Dirty Dancing tour will start
May 29 with a Memarial Day week-
end stand at the Concord Hotel in
New York’s Catskill Mountains,
where the movie’s story takes place.

“I started my career booking the
Catskills,” says Fishof, who worked
his way through college as a waiter
in the resort area before booking

various ‘‘borscht-belt” entertain-
ment. He then came into his own as
a sport agent and producer of the
1986 Monkees Reunion tour. “Now 1
get to combine my experience in the
Catskills with big-time rock’n’roll,”
he adds.

The Dirty Dancing concerts are
expected to draw strong audience
participation, says Fishof, and audi-
ences will be encouraged to get up
and do such movie dances as the
Grind, the Wrap, the Pony, and the
Swim alongside the Dirty Dancers.

“The show will basically be one
big dance party,” says Fishof. “And
I think it will be bigger than the
Monkees Reunion because this time
we have two chart-topping albums
out with four No. 1 hits, including a
Grammy- and Oscar-winning song,
plus the videos. The whole country

(Continued on page 31)
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THE GODFATHERS
The Roxy
West Hollywood, Calif.

PUMMELING UK. QUINTET the
Godfathers, whose U.S. debut for
Epic has shot into the upper half of
the Top Pop Albums chart, socked
out a relentlessly rocking set before a
mixed house of fans and industryites
at this recent Roxy date.

The show’s visual flash was limited
to the occasional use of a fog ma-
chine and strobe light, but the group,
dressed unaffectedly in jackets and
ties, burned with a high flame, draw-
ing cheers from the crowded house.

Stoic front man Peter Coyne, who
resembles Van Morrison after a stint
in accounting school, spat out the
group’s pointed lyrics effectively,
while guitarists Kris Dollimore and
Mike Gibson provided the instrumen-
tal candlepower that kept the show
afire.

The band’s strongest suit is its bit-
ter, biting songs; the depth of excel-
lent material was indicated when the
group piled into the chant-along title
tune “Birth, School, Work, Death” as
its second number. The hard-pound-
ing ““Cause I Said So” and “Obses-
sion” proved highlights.

The Godfathers, who boast a clas-
sical hard rock sound, paid tribute to
their musical forebears during the
set with a cover of John Lennon’s
“Cold Turkey” and an encore of the
Sex Pistols’ “Anarchy In The U.K.”

There’s no pretty-boy posing or
sartorial glamour-mongering about
the Godfathers—they are making
their rise in the U.S. market with old-
fashioned bash-it-out rock. This satis-
fying show was proof that there is
much to be said for sticking to the ba-
sics. CHRIS MORRIS

PAUL WINTER CONSORT
Hayden Planetarium
New York

FOR ALMOST TWO decades, the
Paul Winter Consort has combined el-
ements of jazz and classical music
with Third World and folk influences,
producing a rich, varied oeuvre that
can be soothing or moving but is
rarely just background music.

This pair of shows on March 24 rep-
resented a one-time multimedia event
incorporating laser displays by Rob
Sparkes of Audio Visual Imagineer-
ing Inc. Although the first number,
“Kurski Funk,” used a tape of a Rus-
sian vocal chorus for background,
this was not the act that the Winter
Consort will feature in its upcoming
tour with the Soviet vocal group that
backed it on its latest album, “Earth-
beat.”

The first set, lasting just over an
hour, presented a potpourri of the
Consort’s repertoire, ranging from
the early “Icarus” to the title track of
last year’s “Wintersong” album.
There were some beautiful perfor-
mances, but the brevity of most num-
bers didn’t allow the Consort to build
up to the intensity it has achieved in
its Winter Solstice concerts here at
the Cathedral of St. John the Divine.

The Consort achieved its best musi-
cal effects in classical-tinged tunes
such as ‘“Turning”’ (for piano and
flute), “Flute Variations,” and “Air,”
based on Bach’s “Air On The G
String.” In the last-mentioned selec-
tion, Winter’s soprano sax imparted a
jazzy yet ethereal atmosphere that
provided a perfect segue into his sig-

Two’s Company. During recent
promo visits to New York in support of
their first English-language albums,
Latin artists Bose, left, and Rubén
Blades, right, connect at Warner
Communications headquarters.
Bose's “XXX," has just been released
by Atlantic; Blades’ “Nothing But The
Truth” is on Elektra.

nature tune, ‘“Icarus.” Winter also
played a lovely, lonesome solo on
“Lullaby From The Great Mother
Whale For The Baby Seal Pups,”
which uses tapes of whale “songs.”
What made this concert special
was Sparkes’ laser show, which con-
jured up images of eagles, butter-
flies, and Icarus flying into the sun.
The most intriguing effects, howev-
er, were abstract: tumbling mobius
strips; kaleidoscopic patterns; and
rough, rippling surfaces that con-
noted whales in motion. The images
went well with the music, even if they
were sometimes too literal.
KEN TERRY

MEN WITHOUT HATS
The Ritz, New York

ASIDE FROM REMAINING hat-
less, much has changed for Men
Without Hats since their last appear-
ance here a few years back. Most no-
tably, with a new female backup
singer/keyboardist and female gui-
tarist, they’re no longer Men only.
But with other added musicians—the
Hats now number seven in all—lead
singer Ivan Doroschuk and his gui-
tarist brother, Stephan, are no longer
quite so synth-technoheavy or se-
vere—at least in sound—as they
were when “Safety Dance” was the
rage.

At this March 26 show, which was
well attended despite heavy rain and
a Sinead O’Connor date in town the
same night, the Hats also showed
that they’ve lightened up a bit materi-
al-wise, especially on their debut Mer-
cury/PolyGram album’s wonderful
“Pop Goes The World” title-track hit.
At the same time, unfortunately,
they’'ve lost some of their perfor-
mance focus.

Doroschuk is a fascinating front-
man, acting the part of crafty medi-
eval court jester with his angular
folk-dance moves. During the set’s
climactic “Safety Dance,” his stiff
arms seemed to be forming sema-
phore code. But any message seemed
to get lost somewhere in translation:
With too many dead spots between
songs, he never developed enough of
a groove to galvanize the crowd into
dancing along.

In the past, the Hats have proven
themselves capable of putting on a
very good live show. Perhaps they’ve
just been away a little too long and

(Continued on page 31)
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TOP CONCERT
GROSSES

AMUSEMENT BUSINESS”®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PINK FLOYD Los Angeles Coliseum April 15 $1,233,203 56,672 Avalon Attractions
Los Angeles, Calif. $22.50 64,019
GRATEFUL DEAD Rosemont Horizon April 13-15 $945,277 52229 Jam Prods.
Rosemont, I, $18.50/$17.50 52,500 Monarch Entertainment Bureau
sellout
DAVID LEE ROTH Meadowlands Arena April 7 $352,807 20,470 Monarch Entertainment Bureau
POISON East Rutherford, N.J. $18.50/$17.50 sellout John Scher Presents
GRATEFUL DEAD Joe Louis Arena April 11 $300,860 17473 Brass Ring Prods.
Detroit, Mich. $17.50 19,500 Monarch Entertainment Bureau
KENNY ROGERS Copps Coliseum April 13 $280,629 17,612 St. Joseph's Hospital
OAK RIDGE BOYS Hamilton, Ontario $22.50/$20.50 sellout North American Tours
DAVID LEE ROTH The Spectrum April 17 $250,985 15971 Electric Factory Concerts
POISON Philadelphia, Pa. $16.50/$14.50 sellout
AEROSMITH Birmingham-Jefferson Civic Aprit 9 $236,009 14,309 New €ra Prods.
WHITE LION Center $16.50 seflout
Birmingham, Ala.
DAVID LEE ROTH Maple Leaf Gardens April 13 $226,078 12,590 Concert Prods. International
POISON Toronto, Ontario $22.50/$19.50 14,000
Canada
PAUL ANKA Chicago Theatre April 14-17 $186,045 11,59 n-house
STAN OLESON Chicago, Il $24.50/$9.50 13,600
sellout
RANDY TRAVIS, THE JUDDS, Tingley Coliseum April 8 $170,835 9,762 Pro Tours
TAMMY WYNETTE New Mexico State Fair $17.50 seilout
Albuguerque, N.M.
GEORGE THOROGOOD & THE The Spectrum April 2 $170,822 11,660 Electric Factory Concerts
DESTROYERS Philadelphia, Pa. $15.50/$13.50 sellout
FLAMMING HARRY
MIRIAM MAKEBA Radio City Music Hall April 18 $161,865 5874 Radio City Music Hall Prods.
HUGH MASEKELA New York, N.Y. $30/$25/%20 setlout
CAST OF SARAFINA!
RANDY TRAVIS, THE JUDDS, Arena April 7 $160,895 8,697 Pro Tours
TAMMY WYNETTE Tucson Community Center $18.50 sellout
Tucscon, Ariz.
HANK WILLIAMS JR. & THE BAMA | Coliseum, Charleston Civic Center  April 16 $157,262 10,022 Future Entertainment
BAND Charleston, W.Va. $16.50 10,195 Belkin Prods.
RESTLESS HEART
WHITESNAKE Daytona Beach Bandshelt March 23 $153,055 8,746 American Concerts
GREAT WHITE Ocean Center $17.50 sellout Magic Prods.
Daytona Beach, Fla.
AEROSMITH Mississippi Coliseum April 6 $150,000 10,000 Mid-South Concerts
WHITE LION Mississippi State Fairgrounds $15 sellout
Jackson, Miss.
EXPOSE Centrum in Worcester April 17 $146,174 9,155 Cafferty's Concerts
PRETTY POISON Worcester, Mass. $16.50 9,500
AEROSMITH Mississippi Coliseum Aprit 6 $145,995 10,200 Mid-South Concerts
WHITE LION Mississippi State Fairgrounds $15 sellout
Jackson, Miss.
RANDY TRAVIS, THE JUDDS, Centennial Hail April 16 $137,030 1,705 Pro Tours
TAMMY WYNETTE Univ. of Toledo $18.50 9,662
Toledo, Ohio
AEROSMITH Von Braun Civic Center April 11 $135,136 8,846 New €ra Prods.
WHITE LION Huntsville, Ala. $16.50 10,000
AEROSMITH Tallahassee-Leon County Civic April 15 $117,570 8,128 Cellar Door Concerts of Florida
WHITE LION Center $15.00 10,004
Tatlah Fla.
RANDY TRAVIS, THE JUDDS Coliseum April 9 $111,260 6,743 Special Moments Promotions
£xpo Center of Taylor County $16.50 7740
Abilene, Texas
ALABAMA Greenville Memorial Auditorium April 7 $105,927 6324 Keith Fowler Promotions
EDDY RAVEN Greenvilie, S.C. $16.75 sellout
K.T. OSLIN
SANDI PATTI Mid-South Coliseum April 15 $101,246 9,452 Mid-South Concerts
phis, Tenn. $12.50/$10.50/%9.50 sellout
TIFFANY Syria Mosque April 14-15 $98,654 6,254 DiCesare-Engler Prods.
VHF Philadelphia, Pa. $15.75 7,000
sellout
AEROSMITH UTC Arena Roundhouse April 12 $87,252 5479 Pro Motion Concerts
WHITE LION Univ. of Tennessee-Chattanooga $16.50 11,648
Chattancoga, Tenn.
CONWAY TWITTY/LORETTA Salem Civic Center April 15 $85,239 5,578 Jayson Promotions
LYNN Salem, Va. $16.50 7407
RUSH Hara Arena April 10 $85,069 5,430 Sunshine Promotions
Dayton, Ohio $16.50/$15.50 7,500
RANDY TRAVIS, THE JUDDS Heart 0’ Texas Coliseum April 10 $81,923 5370 Special Moments Promotions
Waco, Texas $16.50 8312
RAP ATTACK TOUR Ii: Greensboro Coliseum Complex April 16 $76,991 5,703 Michael Campbell/Jeff Clanagan
WHODINI Greensboro, N.C. $13.50 15,781 Prods.
KOOL MOE OEE Diamond Life Prods.
BISMARKIE
SWEET TEE
CASH MONEY
DAVIO LEE ROTH Stabler Arena April 18 $72,286 4435 €lectric Factory Concerts
POISON Lehigh Univ. $16.50 6,500
Bethlehem. Pa.
TIFFANY Warner Theatre, April 16 $58,897 4,571 DiCesare-Engler Prods.
VHF £rie Civic Center $14.75 sellout
£rie, Pa.
O'JAYS Sun Dome Aprit 16 $68,528 4,603 Dimensions Unlimited
LEVERT Univ. of South Florida $16 8,300
MIKE HOWARO Tampa, Fla.
EARTH, WINO & FIRE Seattle Center Arena April 6 $67,044 4,362 White Rose Limited
Seattle, Wash. $18.50 4,600
MIDNIGHT OIL Hollywood Palladium April 16 $63,776 4,400 Avalon Attractions
HOUSE OF FREAKS Hollywood, Calif. $16 sellout
RUSH Louisville Gardens April 9 $62,668 3,965 Sunshine Promotions
Louisville, Ky. $16.50/$15.50 5,000

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and
should be submitted to Kathy Vandercook in Nashville at 615-321-4275; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in
Chicago at 312-236-208S5; or Melinda Newman in New York at 212-536-5188. For research information contact Karen Oertley in Nashville

at615-321-4250.
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ARTIST
DEVELOPMENTS

CONCERT HUNGER

Michael Bolton is gearing up
for his first national concert tour
in more than two years to pro-
mote his latest Columbia album,
“The Hunger.” Bolton will be
opening for Heart on a 27-city
summer trek, which starts June 3
in Costa Mesa, Calif., and ends
July 10 in Reno, Nev.

Columbia has shipped “Wait On
Love” as the new single from
“The Hunger,” which has already
spawned two hits—‘That’s What
Love Is All About”” and “(Sittin’
On) The Dock Of The Bay.”

For the past few months, Bol-
ton has undertaken a heavy
schedule of radio and retail promo
work in support of his album. Re-
cently he performed a live version
of “Dock Of The Bay” at the New
York Music Awards, where he re-
ceived the award for best r&b
performance for his cover of the
Otis Redding classic.

IN FOR THE KILL

MCA act Will & the Kill, front-

ed by Austin, Texas” Will Sexton
(yvounger brother of fellow MCA
artist Charlie Sexton), has been
worked hard in the Texas area in
preparation for a national break-
out. According to Liz Heller,
MCA vice president of artist de-
velopment, “The whole focus has
been to try to break him out of a
region.”

The younger Sexton’s four-
piece band released its self-titled
debut album March 7. Last fali,
the group appeared on the 25-
market Four Play tour—a pack-
age of four new label acts spon-
sored by Westwood One and
Coors beer. During the past two
months, Sexton’s outfit has been
booked on a rigorous Texas tour
schedule, which included flatbed-
truck stops at high schools in Dal-
las, Houston, and Austin.

Heller says the Texas dates,
which included stints at Sound
Warehouse retail outlets in Aus-
tin and Dallas, were designed to
set up a grass-roots buzz “in the
home town.”

With a national tour under way,
Will & the Kill’s album is being
worked most aggressively at al-

Hancock, Gorea Play Joint
Jazz Tour For Homeless

NEW YORK Herbie Hancock and
Chick Corea will share the stage for
the first time in a decade during a
national tour to benefit the home-
less.

The 23-city road trip is scheduled
to cover major markets during its
June run. Dubbed the Benson &
Hedges Command Performance
tour, it follows the 1987 Larry Carl-
ton/Yellowjackets package, also
sponsored by the cigarette manu-
facturer. This tour has the added di-
mension of raising funds on behalf
of the National Coalition for the
Homeless.

The show will comprise separate
sets from the Chick Corea Elektric
Band and Herbie Hancock & the
Headhunters II, featuring Michael
Brecker. The musicians will join
forces at the end of each concert,
marking Corea and Hancock’s first
onstage performances together
since their joint 1978 tour.

According to Emmie LaBauve,
Benson & Hedges’ manager of mar-
keting and promotion, the Hancock/
Corea pairing directly addresses the
target consumer for Philip Morris
Co.’s cigarette brands.

“The jazz-audience demo matches
up with our product users—upper
income, larger cities, 24-44 age
range,” says LaBauve. “Jazz is also
a terrific opportunity for corporate
sponsorship because it hasn’t got-
ten a lot of attention previously.”

Benson & Hedges estimates that
it will raise $250,000 on behalf of the
homeless. It has already donated
$100,000 to the coalition for use in
the New York area, and will contrib-
ute $1 of each ticket sold to be used
locally. LaBauve says that in addi-
tion to the funds raised (including
those from tour merchandising), the
concerts will heighten awareness of
homelessness as a national issue.

Hancock says he would have been
unable to undertake an “electric”
Jazz tour without Benson & Hedges'
support and would otherwise have
gone out with an acoustic jazz quar-
tet. With an electric album from
Hancock (“Perfect Machine”) set
for upcoming release on Columbia,
the performer says the time was
right to resurrect his early ’70s
Headhunters format. JIM BESSMAN

bum rock radio. Heller says the
leadoff single, “Heart Of Steel,”
has also been promoted to top 40
outlets, ‘“‘so that it’s available to
rock-type stations.”

Heller anticipates that fcllow-
up singles from the Joe Ely-pro-
duced record will include such
harder-rocking tracks as “Rocks
In My Pillow” and “Teach The
Teacher.”

“We're trying to set him up in
harder metal outlets,” Helier
says.

ZZ RAISES $$

ZZ Top is lending its support to

raising $1 million to launch a per-
manent Muddy Waters exhibit and
to expand the existing Delta Blues
Museum at the Carnegie Public Li-
brary in Clarksdale, Miss.

The three band members—Billy
Gibbons, Dusty Hill, and Frank
Beard—are huge fans of Waters,
who died in 1983. The trio was ex-
pected to visit Clarksdale April 21
to kick off the fund-raiser.

Guitarist Gibbons has designed
a special ‘“Muddy-wood instru-
ment”’—a solid-body electrie gui-
tar made from a piece of wood
salvaged from the cabin in which
Waters was raised—which will be

NEW ON
THE CHARTS

TIMES TWO, the San Francisco-
based duo of Shanti Jones and John-
ny Dollar, is enjoying its first taste
of success on the Hot 100 Singles
chart with “Strange But True,” the
leadoff single from its debut Re-
prise album, “X2.”

Jones and Dollar, friends since
childhood, have been making music
together since their high school
days, when they formed their first
band, the Planets. After spending
several years developing their
sound on the Bay-area scene, the
duo eventually cut a four-song
demo, which Jones shopped around
in Los Angeles.

That tape caught the attention of
Rodney Gordy, an executive at
Jobete Publishing—and a nephew
of Motown’s Berry Gordy—who
then introduced Times Two to Left
Bank Management, which also rep-

TIMES TWO: Shanti Jones and
Johnny Dollar.

resents Richard Marx, the Dazz
Band, and Jeff Lorber. After Left
Bank negotiated a label deal, Times
Two started work on its debut al-
bum in the spring of 1987.

“X2” was produced by Jones,
Tony Peluso, and Steve Barri. In ad-
dition to eight of Jones’ composi-
tions, the album features a remake
of Simon & Garfunkel’s “Cecelia,”
produced by Club Nouveau’s Jay
King. A video for “Strange But
True” is receiving nationwide air-
play STUART MEYER

housed in the exhibit.

Anyone wishing to pay homage
to Waters can send donations to
the Delta Blues Museum/Muddy
Waters Memorial Fund, Carnegie
Public Library, 114 Delta, Clarks-
dale, Miss. 38614.

FOXY LADY

Samantha Fox recently had a
problem with her body—throat
nodes, to be specific. “‘I couldn’t
speak for three weeks,” says Fox,
who was forced to take time out
from promoting her second
RCA/Jive album, “Samantha
Fox.”

Fox, who gained notoriety in
the U.K. as the country’s most
popular topless model before em-
barking on a singing career,
attributes her throat problems to
the rigors of intense road work in
support of her two albums.

“It’s just the business,” says
Fox. “I was on a plane eight
times a week, belting songs out
instead of singing from my dia-
phragm.”

With her vocal chords back in
shape, Fox is continuing to pro-
mote her new album, which
boasts a dance/r&b flavor similar
to that of her debut release,
“Touch Me.” While she was un-
dergoing surgery, the second sin-
gle from her latest album,
“Naughty Girls (Need Love
Too),” began to break. It has
since cracked the top 20 on the
Hot 100 Singles chart.

During a recent promo visit to
New York, Fox shot a video for
“Naughty Girls” with the mem-
bers of Full Force, producers of
the song.

Artist Developments is edited by
Steve Gett. Reporters: Bruce
Haring (New York) and Chris
Morris (Los Angeles).
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Fat Twist. Hank Ballard, writer of the dance classic ""The Twist,” clowns with
the Fat Boys after hearing they have just recorded their own version of the tune.
Twistin’ the night away, from left, are Mark Fried and Rick Sanejk of the BMI
performing rights organization; Ballard; and Darren “"Human Beat Box™
Robinson, Mark *“Prince Markie Dee” Morales, and Damon ‘Kool Rock”
Wimbley of the Fat Boys.

BY HAVELOCK NELSON

NEW YORK Mantronix’s first al-
bum, “The Album,” was a mini-
malist effort that spawned several
important rap hits, including
“Fresh Is The Word” and ‘‘Hard-
core Hip Hop.” On its second al-
bum, ‘“Music Madness,” the group
attempted to combine r&b with
Eurodisco to make what Mantro-
nix’s two members—musician
Mantronik, aka Curtis Khaleel,
and rapper M.C. Tee, aka Toure’
Embden—Ilabeled ‘‘fashion mu-
sic.”” The result was a record that
alienated the band’s streetwise fol-
lowing. In its third album, “In Full
Effect,”” the duo returns to its
roots—rap music.

“When I was producing ‘Music

Madness’ [ was spacing out, at-

EXITING A SUCCESSFUL BAND is never easy for
its lead singer. First there is the emotional strain of
leaving a situation that has brought one fame. Second,
is one being disloyal by splitting? Or is it just a matter
of a person asserting his or her own individuality?
Clyde McPhatter was never as successful as a solo
act as he was with the Drifters, though Ben E. King
prospered after leaving that classic vocal group. Ed-
die Kendricks had a number of major hits in the early
"70s, including the influential “Girl, You Need A

Change Of Mind”’ and
The

“Boogie Down,”” after
exiting the Temptations.
and the

But David Ruffin has

had only sporadic solo art
success, and Dennis Ed-
wards recently rejoined
the Temptations after a
too-brief solo career. Sig-
nificantly, none of these
distinctive singers were
able to mold a strong
identity away from the
Temptations.

During the years of the Philadelphia sound, Teddy
Pendergrass was able to mold a powerful image as a
“love man” after leaving Harold Melvin & the Blue-
notes, but the equally gifted Phillipe Wynne never
made it as a solo star following his tenure with the
Spinners. Of course, two of the most important male
vocalists of this decade, Michael Jackson and Lionel
Richie, came to public attention via groups.

It’s the example of the ex-Jackson Five and Com-
modores members that James Taylor hopes to follow.
Since 1979, the lean, agile vocalist has fronted Kool &
the Gang, the most successful pop band of the '80s.
From “Ladies Night” through “Too Hot,” “Celebra-
tion,” “Joanna,” “She’s Fresh,” “Cherish,” and, my
favorite, “Take My Heart,” Taylor’s voice was sup-
ported by that veteran band.

But those days are over. “I felt it was time,” says
Taylor. “It was something that had been brewing for
quite a long time, especially over the last three years.”
While avoiding bitterness, Taylor cites problems with
some individual band members as well as with Kool &
the Gang’s management, Worldwide Entertainment.
Taylor is still under contract to Worldwide, though his
business is being run by his close friends Tom Man-
ning and Jack Gordon.

For his solo record, which will be released on the
Gang’s label, Mercury, Taylor is writing songs and
plans to collaborate with Dick Rudolph and Rod
Temperton, both writer/producers with fine r&b cre-
dentials. Taylor says his solo work will “not play it as

To Solo Or Not To Solo: Ex-Group Members Sink Or Swim

Gang Rivalry Leads To James Taylor Split

by Nelson George

safe” as some recent Kool & the Gang albums have. “I
want some rawness in there, but not total funk. I want
to attempt what Michael Jackson does—that is, to do
funky tunes, but in a way everyone can get to.”

To replace Taylor, Robert “Kool” Bell recently an-
nounced the addition of two 24-year-old vocalists,
Gary Brown and Billy Cliff. Says Bell, “The great
Kool & the Gang tradition will take another step for-
ward while remaining true to our musical vision.” The
group’s soon-to-be-released ‘‘Decades” album will

i comprise Gang’s '80s hits
plus three cuts featuring
Brown and Cliff.

-

SHORT STUFF: Con-

gratulations to Dootsie
| Williams, writer of the
| Penguins’ classic “Earth
Angel.” Williams was re-
cently honored by the Al-
berti Record manufactur-
ing company in commem-
oration of the 34th anniversary of the first pressing of
“Earth Angel” on March 8, 1954, and the subsequent
pressing of over 3 million copies to date at the compa-
ny’s plant . . . Betty Wright’s “No Pain, No Gain” sin-
gle on her own Ms. B label, which is distributed by Vi-
sion Records, is picking up lots of national airplay . ..
Capitol is the latest in the preteen-artist race, with 12-
year-old Tracie Spencer. Produced by Ron “Have
Mercy” Kersey, her first single is “Symptoms Of
True Love” ... Sugar Bonner of the Ohio Players
sings and Bootsy Collins plays bass on Herbie Han-
cock’s latest Columbia release, ‘“‘Vibe Alive.” Could be
funky ... Also on the funk tip: The Ohio Players’ first
album in eight years, “Back,” will be out in mid-May
on the indie label Track Records. The single is
“Sweat.” Members of the Players also appear in the
video of Platinum Blonde’s cover of “Fire.” Sounds
like a Player revival is under way. The more funk, the
better ... Al B. Sure!’s first single, “Nite And Day,”
was accompanied by a French-language version of the
song on the flip. Now the Warner Bros. artist has
gone back into the studio to fashion a Spanish-lan-
guage version of the same tune . . . Former CBS exec-
utive Larkin Arnold is now handling management of
the Jacksons, who have an upcoming album on Epic
... The Avatar Publishing Group in Los Angeles has
signed an exclusive worldwide agreement with Gary
Bias, co-writer of Anita Baker’s ‘“Sweet Love” ...
Prince’s “Alphabet St.” is out, and after hearing it,
some are still wondering why he didn’t put out the
“Black Album.”

tempting to create a new pop
form,” says Khaleel. “I have come
to realize it is still rap music I'm
doing and that I should go back to
its roots somewhat. We’re coming
on larger than life now. Songwise

‘We’re coming on
larger than life’

and productionwise, this album is
a lot better than the other ones.
We’re in a whole new environment,
and it feels good.”

Mantronix’s new environment is
Capitol Records. After three years
with the independent label Sleep-
ing Bag, the duo signed with the
major late last year. Under a sepa-
rate arrangement, Mantronix’s
production company, Mantronix
International Productions Inc.,
will issue records by three or four
artists this year via Capitol.

Khaleel has also been active do-
ing outside projects. In recent
months he has produced Terry Bil-
ly, Shannon, and Nu Shooz for At-
lantic; Sequal for Capitol; and
Amazulu for EMI. In addition, he
mixed the Kane Gang’s cover of
Dennis Edwards’ “Don’t Look Any
Further” for Capitol.

During his tenure at Sleeping
Bag, Khaleel proved himself adept
at producing both rap and dance
acts. In some circles he was hailed
as “king of the beats” for his work
with T. LaRock and Just-Ice, and
his remix of Joyce Sims’ “All And
All” made him a prime architect of
the New York Latin hip-hop move-
ment.

Mantronix’s departure from
Sleeping Bag was not amicable. In
January Mantronix and Capitol
Records filed a suit against the in-
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Mantronix Returns To Its Roots
New Capitol Album Focuses On Rap

die label and its publishing arm,
Beach House Music, charging
copyright and trademark infringe-
ment, nonpayment of royalties,
and interference. They asked for
$7 million in damages.

Khaleel and Tee claim they nev-
er signed a contract with Sleeping
Bag, but the label’s CEO counters
that he can produce ‘‘a piece of pa-
per that states explicitly the name
Mantronix belongs exclusively to
Sleeping Bag and that Mantronix
owes us one more album.”

To promote “Simple Simon,” the
third single from “In Full Effect,”
Mantronix has had a video made
by Jerry Silverman, an animator
for the CBS-TV show ‘“‘Pee-wee’s
Playhouse.” Promotional tours are
planned for the U.S. and Europe.

+Grush Music
Bows In LA

NEW YORK Crush Music, a
new label dealing exclusively in
black and dance recordings, has
been founded in Los Angeles
with K-tel serving as the distri-
bution arm. Crush’s chairman
and general counsel is entertain-
ment industry attorney Robert
Lieberman of the firm of Andel-
son, Andelson, Brass & Lieber-
man. Joel Newman, who has
worked previously at Motown,
Hanshake, and CBS, is presi-
dent. Elston Ridgle, former de-
fensive end for New York’s Buf-
falo Bills football team, has been
named a&r director. Crush’s
first product will hit the streets
in May.

EVERYTHING YOUR HEART. .,

DARYL HALL JOHN OATES arisTa 2
LET ME TAKE YOU DOWN

STACY LATTISAW mMOTOWN 2

T

H ©Copyright 1988, Billboard Publications, Inc. No part of this

l publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,

photocopying, recording, or otherwise, without the prior written
permission of the publisher

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/
GOLD
ADDS

15 REPORTERS
ALPHABET ST.
PRINCE PAISLEY PARK 9
RUN'’S HOUSE
RUN-D.M.C. proFILE 11
DIRTY DIANA
MICHAEL JACKSON epic 6
VIBE ALIVE
HERBIE HANCOCK coLumsia 6
JOY
TEDDY PENDERGRASS eLEKTRA 4
I SURRENDER TO YOUR LOVE
BY ALL MEANS isLanp 1
MOST OF ALL
JODY WATLEY mca 1
SHOULD I SAY YES
NU SHOOZ atuanTic 2

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036

BRONZE/
SILVER  SECONDARY TOTAL TOTAL
£} NEEORTERS 9 é\z[v)ggzns AD%AS n:mmng
16 26 51 51
13 24 48 48
15 17 38 39
9 17 32 55
7 13 24 74
5 18 24 24
13 6 20 38
8 10 20 36
3 13 18 59
7 9 18 32
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B

lboard Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

x <
SALES <3 AIRPLAY <z
Iy |2y TITLE ARTIST Qo Iy |2y TITLE ARTIST 20
1 2 DA’BUTT (FROM THE FILM “SCHOOL DAZE") EU. 2 1 5 NITE AND DAY AL B. SURE! 1
2 6 NITE AND DAY AL B. SURE! 1 2 6 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 3
3 8 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 3 3 7 THAT'S WHAT LOVE IS MIKI HOWARD (DUET WITH GERALD LEVERT) 4
4 7 THAT'S WHAT LOVE IS MIKI HOWARD (DUET WITH GERALD LEVERT) 4 4 2 DA’BUTT (FROM THE FILM "SCHOOL DAZE") E.U. 2
5 3 LOVIN’ ON NEXT TO NOTHIN’ GLADYS KNIGHT & THE PIPS 5 5 10 MY GIRL SUAVE 11
6 5 SWEET SENSATION LEVERT 7 6 12 MERCEDES BOY PEBBLES 6
7 10 DON'T YOU KNOW HEAVY D. & THE BOYZ 12 7 13 SOMETHING JUST AIN'T RIGHT KEITH SWEAT 14
8 13 PINK CADILLAC NATALIE COLE 9 8 1 LOVIN' ON NEXT TO NOTHIN’ GLADYS KNIGHT & THE PIPS 5
9 1 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 8 9 3 SWEET SENSATION LEVERT 7
10 12 WILD, WILD WEST KOOL MOE DEE 10 10 4 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 8
11 16 MERCEDES BOY PEBBLES 6 11 15 EVERYTHING WILL B-FINE LISA LISA & CULT JAM 13
12 15 INSTANT REPLAY MICO WAVE 15 12 9 PINK CADILLAC NATALIE COLE 9
13 18 EVERYTHING WILL B-FINE LISA LISA & CULT JAM 13 13 17 WILD, WILD WEST KOOL MOE DEE 10
14 4 ALL IN MY MIND FULL FORCE 17 14 14 STAND UP HINDSIGHT 16
15 19 STAND UP HINDSIGHT 16 15 20 LOVE STRUCK JESSE JOHNSON 19
16 11 I'VE BEEN A FOOL FOR YOU MILES JAYE 21 16 22 PIANO IN THE DARK BRENDA RUSSELL FEATURING JOE ESPOSITO 18
17 21 MY GIRL SUAVE 11 17 24 ONE TIME LOVE CHRIS JASPER 24
18 25 PIANO IN THE DARK BRENDA RUSSELL FEATURING JOE ESPOSITO 18 18 16 INSTANT REPLAY MICO WAVE 15
19 14 WISHING WELL TERENCE TRENT D'ARBY 34 19 23 | AM YOUR MELODY NORMAN CONNORS/SPENCER HARRISON 26
20 9 000 LA LA LA TEENA MARIE 30 20 19 DON'T YOU KNOW HEAVY D. & THE BOYZ 12
21 22 SOMETHING JUST AIN'T RIGHT KEITH SWEAT 14 21 8 ALL IN MY MIND FULL FORCE 17
22 37 STRANGE RELATIONSHIP HOWARD HEWETT 22 2 31 JUST GOT PAID JOHNNY KEMP 20
23 38 LOVE STRUCK JESSE JOHNSON 19 23 27 FLIRT EVELYN "CHAMPAGNE" KING 31
24 — JUST GOT PAID JOHNNY KEMP 20 24 18 JUST HAVIN' FUN THE FIT 27
25 32 IF | WERE YOUR WOMAN STEPHANIE MILLS 25 25 25 STRANGE RELATIONSHIP HOWARD HEWETT 22
26 30 LOVE ME ALL OVER KASHIF 23 26 26 LOVE ME ALL OVER KASHIF 23
27 36 HOW COULD YOU DO IT TO ME REGINA BELLE 28 27 30 SAY IT AGAIN JERMAINE STEWART 29
28 — ONE TIME LOVE CHRIS JASPER 24 28 28 IF | WERE YOUR WOMAN STEPHANIE MILLS 25
29 — KEEP RISIN' TO THE TOP DOUG E. FRESH & GET FRESH CREW 38 29 — LITTLE WALTER TONY! TONI! TONE! 33
30 — SAY IT AGAIN JERMAINE STEWART 29 30 — GET IT STEVIE WONDER FEATURING MICHAEL JACKSON 37
31 34 DON'T MESS WITH MY HEART THE SKWARES 59 31 35 NO PAIN, NO GAIN BETTY WRIGHT 32
32 24 MAN IN THE MIRROR MICHAEL JACKSON 63 32 32 HOW COULD YOU DO IT TO ME REGINA BELLE 28
33 27 JUST HAVIN' FUN THE FIT 27 33 39 | CAN'T STAND THE RAIN TEASE 40
34 — PLEASE DON'T GO GIRL NEW KIDS ON THE BLOCK 60 34 33 LIVING IN THE LIMELIGHT GLENN JONES 35
35 35 | NEED MONEY BAD JOHN WHITEHEAD 50 35 38 TIRED OF BEING ALONE THE RIGHT CHOICE 41
36 — | AM YOUR MELODY NORMAN CONNORS/SPENCER HARRISON 26 36 37 AIN'T NO WAY JEAN CARNE 36
37 23 COULDN'T CARE LESS FORCE M.D.'S 46 37 40 YES (IF YOU WANT ME) JUNIOR 39
38 G NO PAIN, NO GAIN BETTY WRIGHT 32 38 — I BET YA, I'LL LET YA ADA DYER 42
39 28 GOING BACK TO CALI L.L. COOL J 96 39 — JOoy TEDDY PENDERGRASS 44
40 17 WASN'T | GOOD TO YA? DA'KRASH 94 40 — DIVINE EMOTIONS NARADA 43

®Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES

BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

LABEL NO. OF TITLES
ON CHART
COLUMBIA (12) 13
Def Jam (1)
MOTOWN 8
WARNER BROS. (5) 8
Paisley Park (1)
Reprise (1)
Tommy Boy (1)
E.PA. 7
Epic (6)
CBS Associated (1)
MCA 7
POLYGRAM 7
Mercury (4)
London (1)
Polydor (1)
wing (1)
ATLANTIC (5) 6
Island (1)
RCA (2) 6
Jive (4)
ARISTA (4) 5
Jive (1)
A&M 4
CAPITOL 4
EMI-MANHATTAN 4
ELEKTRA (2) 3
Vintertainment (1)
SOLAR 3
PROFILE 2
SLEEPING BAG (1) 2
Fresh (1)
VIRGIN
ALPHA INT'L 1
FANTASY 1
Reality/Danya (1)
FUTURE 1
HOUSTON INTERMATIONAL 1
MACOLA 1
Kru'-Cut (1)
MALACO 1
Muscle Shoals Sound (1)
RYAN 1
SELECT 1
VISION 1
Ms. B (1)

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

65
52
89

45

49
87

n

72

43

69

59

98

TITLE
(Pubtisher - Licensing Org.)
Sheet Music Dist.

AINT NO WAY

(Cotillion, BMI/14th Hour, BMI)

ALL IN MY MIND

(Forceful, BMI/Willesden, BMI)

ALPHABET ST.

(Controversy, ASCAP)

ANTICIPATION

(SBK Songs/SBK Blackwood, BMI/Multi-Level, BMI)
BED ROCK

(Georgio/Stone Diamond, 8M1) CPP

BETCHA CAN'T LOSE (WITH MY LOVE)

(Stone Diamond, BMI/Leahcim, BMI/Sekots, ASCAP)
CPP

CAN YOU wAIT

(MCA, ASCAP/Gaidi, ASCAP/Mandels, ASCAP)
CANT LOVE YOU TONIGHT

(Tiju, ASCAP/PolyGram, ASCAP)

CEST TOI (IT'S YOU)

(Angel Notes, ASCAP/WB, ASCAP)

COMPASSION

(Virgin Songs, BMi/Morning Crew, BMI) CPP
COULDN'T CARE LESS

(Jobete, ASCAP/MCA, ASCAP/RC Songs, ASCAP) CPP
DA’BUTT (FROM THE FILM “SCHOOL DAZE")
(MCA, ASCAP/Sunset Burgundy, ASCAP/Tootsie
Songs, ASCAP)

DAYDREAMING

(Ya D Sir, ASCAP/WB, ASCAP)

DINNER FOR TWO

(Jay King IV, BMI)

DIRTY DIANA

(Mijac, BMI/Warner-Tamerlane, BMI)

DIVINE EMOTIONS

(Gratitude Sky, ASCAP/When Words Collide, BM{)
DO YOU FEEL IT

(Content, BMI/Tyronza, BMI)

DO YOU WANNA GO WITH ME

(Jobete, ASCAP/Tall Temptations, ASCAP/Dajoye,
BMI/Ensign, BMI/American League, BMI)

DON'T MESS WITH MY HEART

(Box Town, BMI/PolyGram Songs, BMI)

DON'T WASTE MY TIME

(Wolftoons, ASCAP)

DON'T YOU KNOW

(Way To Go, ASCAP/E.F. Cuttin, ASCAP/Donril,
ASCAP/Across 110th Street, ASCAP/SBK April,
ASCAP)

EVERYTHING WILL B-FINE

(Forceful, BMI/Willesden, BMI/My! My!, BMI/Careers,
BMI) CPP

57

47

93

31

EVERYTHING YOUR HEART DESIRES

(Hot-Cha, BMI/Careers, BMI)

EVIL ROY

(Sir & Trini, ASCAP/Streamline Moderne, BMI/Black
Lion, ASCAP/Captain Z, ASCAP/Texascity, BMI)
FALLING IN LOVE

(ADRA, BMI/Rapp City, BMI/Guinea Farm, BMI)
FLIRT

(Jobete, ASCAP/R.K.S., ASCAP) CPP

GETIT

(Jobete, ASCAP/Black Bull, ASCAP)

GET QUTTA MY DREAMS, GET INTO MY CAR
(Zomba, ASCAP)

GOING BACK TO CALI

(Def jam, ASCAP)

HERE COMES THE NIGHT

(Music Corp. Of America, BMI/Bayjun Beat, BMI)
HOW COULD YOU DO IT TO ME

(Julie Moosekick, BMI/Mountain Peake, ASCAP)

| AM YOUR MELODY

(Valda, BMi/Sunsight, BMI/Boykin, BMI)

| BET YA, 'LL LET YA

(Jobete, ASCAP/Gentle General, ASCAP/Crystal Raisin,
ASCAP) CPP

| CAN'T STAND THE RAIN

(Irving, BMI) CPP

| NEED MONEY BAD

{Summa Group, BMI/Bright Light, BMi/Maird, BMI)
| NEED SOMEBODY

(Protoons, ASCAP/Guy Vaughn, ASCAP/Ackee,
ASCAP/Shedrock, BMI/Island, BMT)

1F | WERE YOUR WOMAN

(Jobete, ASCAP) CPP

If WE TRY

(Hip Trip, BM!1/Hip Chic, BM!) CPP

IN THE MiX

{Muscle Shoals, BM!/Jalew, BMI}

INSTANT REPLAY

(Mash-A-Mug, BMI/Island, BMI/What's New Wave,
BMI/Irving, BMI) CPP

F'VE BEEN A FOOL FOR YOU

(Abana, BMI)

Joy

(Calloco, BMI/Hip Trip, BMI)

JUST GOT PAID

(Mochrie, ASCAP/Cal-Gene, BMI/Virgin Songs, BMI)
JUST HAVIN' FUN

(Conceited, ASCAP/Let's Shine, ASCAP)

KEEP RISIN' TO THE TOP

(Entertaining, BMI/Danica, BMI)

81

35

51

23

7

1

IE]

32

61

24

LET ME TAKE YOU DOWN

(Screen Gems-EMI, BMI/Living Disc, BMI)

LITYLE WALTER

(PolyGram, ASCAP/Two Tuff-Enuff, BMI)

LIVING IN THE LIMELIGHT

(Willesden, BMI/WB, ASCAP)

LOVE DON'T GIVE NO REASON

(Taj Mahal, ASCAP/Tavani, BMI)

LOVE MAKES A WOMAN

(Warner-Tamerlane, BMI/Unichappell, BMI)

LOVE ME ALL OVER

(Music Corp. Of America, BM|/Kashif, BMI/King
Arthur, ASCAP)

LOVE STRUCK

(Shockadelica, ASCAP/Almo, ASCAP) CPP

LOVER FOR LIFE

(Feel The Beat, BMI/Stone Diamond, BMI) CPP
LOVEY DOVEY

(Shaman Drum, BMI)

LOVIN' ON NEXT TO NOTHIN'

(Nelana, BMI/Rashida, BMI/Limited Funds, BMI/Texas
City, BMI)

MAN IN THE MIRROR

(Yellowbrick Road, ASCAP/MCA, ASCAP/Aerostation
Corporation, ASCAP)

MERCEDES BOY

(MCA, ASCAP/Unicity, ASCAP/Jenn-A-Bug, ASCAP)
MOST OF ALL

(Johnny Yuma, BMI/Warner-Tamerlane, BMI/Bertus,
BMI)

MY GIRL

(Jobete, ASCAP) CPP

NEW GIRL ON THE BLOCK

(SMA, ASCAP)

NITE AND DAY

(Al B. Sure! International, ASCAP/Key West
International, ASCAP/Across 110th Street,
ASCAP/SBK April, ASCAP)

NO PAIN, NO GAIN

{Miami Spice, ASCAP)

NO PAIN, NO GAIN

(R.K.S., ASCAP/jobete, ASCAP) CPP

ONE MORE TRY

(Chappell, ASCAP/Marrison Leahy, ASCAP)

ONE TIME LOVE

(Jasper Stone, ASCAP)

000 LA LA LA

(SBK April, ASCAP/Midnight Magnet, ASCAP/Oh-Bev,
ASCAP/McNella, ASCAP)

PARENTS JUST DON'T UNDERSTAND

67

7%

91

55

74

14

97

41

76

70

(Zomba, ASCAP)

PIANO IN THE DARK

(Rutland Road, ASCAP/WB, ASCAP/Colgems-EMI,
ASCAP/Dwarf-village, ASCAP)

PINK CADILLAC

(Bruce Springsteen, ASCAP) CPP

PLEASE DON'T GO GIRL

{(Maurice Starr, ASCAP)

RUN'S HOUSE

(Protoons, ASCAP/Rush-Groove)

SAY IT AGAIN

(SBK Blackwood, BMI/Henrey Suemay, BMI)
SHOULD | SAY YES

(Poolside, BMI)

(SITTIN' ON) THE DOCK OF THE BAY

(Irving, BMI) CPP

SLOW STARTER

(Raha, BMi/Black Lion, ASCAP/Captain Z, ASCAP)
SO IN LOVE WITH YOU

(Sac-Boy, ASCAP/MCA, ASCAP/Rediock, BMI)
SOMETHING JUST AIN'T RIGHT

(WB, ASCAP/E/A, ASCAP/Keith Sweat,
ASCAP/Vintertainment, ASCAP/Donril, ASCAP/Zomba,
ASCAP)

SPEND SOME TIME WITH ME

(Sunset Burgundy, ASCAP/MCA, ASCAP/Lilyac,
ASCAP/Mchoma, BMI/Bernard Wright, BMI)
STAND UP

(WB, ASCAP/Virgin, ASCAP) CPP

STRANGE RELATIONSHIP

(Make It Big, ASCAP/WB, ASCAP/Monty Seward,
ASCAP/Yellowbrick Road, ASCAP)

SWEET SENSATION

(Trycep, BMI/Ferncliff, BMI/Willesden, BMI)
TAKE GOOD CARE OF ME

(Zomba, ASCAP/Willesden, BMI)

THAT'S WHAT LOVE IS

(Trycep, BMI/Willesden, BMI/Mardago, BMI/Pera,
BMI) CPP

TIRED OF BEING ALONE

(Irving, BMI/Al Green, BMI) CPP

TROUBLE

(MCA, ASCAP)

TURN OFF THE LIGHTS

(Lon-Hop, BMI)

VIBE ALIVE

(Hancock, BMi/Enemy, BMI/Mash-A-Mug, BMI/Island,
BMI/What's New Wave, BMI/Irving, BMI)
WASN'T | GOOD TO YA?

(Crazy People, ASCAP/Atmo, ASCAP) CPP

56 THE WAY YOU LOVE ME
(Wiz Kid, BMI/Irving, EM1) CPP
79 WE'RE GOING TO PARTY
(Houston Gold, BMI)
80 WHEN LOVE COMES CALLING
(Colgems-EMI, ASCAP/MCA, ASCAP)
3 WHERE DO BROKEN HEARTS GO
(Scaramanga, ASCAP/Fare Blue, ASCAP/Baby Love,
ASCAP) CPP
95 WHO DO YOU LOVE
(Peter Brown, ASCAP/Rod Saulsongs, ASCAP)
10 WILD, WILD WEST
(Willesden, BMI)
3 WISHING WELL
(virgin Songs, BM{/Young Terence, BMI/Rare Blue,
ASCAP) CPP
84 YES (FROM THE MOTION PICTURE "DIRTY
DANCING™)
(Hands Down, ASCAP)
39 YES {If YOU WANT ME)
(Perfect Punch, BMI/P2t Me, BMI)
90 YOU ARE WHO YOU LOVE
(Chappell, ASCAP/Intersong, ASCAP/God's Little
Publishing Co., ASCAP)
78 YOU GOTS TO CHILL
(Beach House, ASCAP)
62 YOUNG LOVE
{SAEG, BM!/Randy Michelle, BMI/Hello, BMI)

SHEET MUSIC AGENTS
are listed for piano/vosal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood  CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM ivan Moguil
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CPI Cimino ‘NBM Warner Bros.

BILLBOARD APRIL 30, 1988

www americanradiohistorv com

25



www.americanradiohistory.com

Al B. Sure! Is Gertain Of ‘Nite & Day’ Hit

BY BILL COLEMAN

NEW YORK At 19, Al B. Sure! is
a singer with a future. His top 10
single, “Nite And Day,” is bulleted
near the top of Billboard’s Hot
Black Singles chart and is steadily
climbing the Hot 100. His debut al-
bum “In Effect Mode’” on Warner
Bros. is due this week.

“Basically, my whole family is
into music. Everyone either plays
piano or does something so [ guess

some of it just rubbed off,” says
Sure! “I started fooling around
with keyboards and then took it
from there. [ saved up a little bit of
money, bought a 4-track [recorder]
and some equipment, and started
making music with my cousin Kyle
West.”

Sure!’s collaboration with West
resulted in the making of his al-
bum. On “In Effect Mode’’ the two
share writing and production cred-
its.

Saturday, May 21  The Vista International Hotel

The Third Annual
BALTIMORE/WASHINGTON/VIRGINIA

MUSIC BUSINESS FORUM

Why attend the Third Annual Music Business Forum in
Washington, D.C.?

¢ |f you do business in the DC/MD/VA markets you can’t af-
ford not to be there. If you're not doing business in the
DC/MDI/VA markets you can’t afford not to be there. The
Forum is the only regional convention bringing together
key industry members from the DC/MD/VA markets.

e The Forum continues to draw major national industry
members.

*Registration fee is only $65.

eDiscounted flight rates through Continental and Eastern
Airlines (30% —60% off). Special $108 NY to DC roundtrip
rate available on selected flights. Call (800) 468-7022 and
refer to easy access #EZ5BP33.

eDiscounted hotel rates at the Vista International. Call
(202) 429-1700 and mention you’re attending the Music
Business Forum (book before May 1).

Partial Panelist List (subject to change)

Michael Leon (A&M), Brute Bailey (DJ100). Greg Peck (ISLAND), Sal Abbatiello (FEVER),
Roy Sampson (V103), Brian Chin (PROFILE), Phil Quarterara (VIRGIN), David Einstein
(WHFS), Aldo Marin (CUTTING), Andy *Panda’ Tripali, Al D'Angelo (WPGC), Wresch Dawid-
jan (12 INCHES DANCE RECORDS), Becky Marcus (LIAISON), Darryl Brooks (G-STREET),
Pam Trickett (Q107), Seth Hurwitz (IMP,9:30), EarDrum (TABLES OF DISTINCTION), Don
Brooks (HOT 95.9), Dave Jurman (ARISTA), Dave Lombardi (4th&B'WAY), Pip Smith
(SCHWARTZ BROS), Sandra Trim DeCosta (CBS), Bill Keart (OMAP), Bill Coleman
(BILLBOARD), Dave Margules (CMJ). Stephanie Shepherd (DMR), Bobby Bennett (WHURY),
Rocky Jones (DJ INTERNATIONAL), Vince Davis (VINTERTAINMENT), Joyce Lynne (GREAT
BAY), Jazzy Jordon (TOMMY BOY), Bob Newman (WRXL), Brad LeBeau (PRO-MOTIONS),
Sharon Russell (BILLBOARD). Claudia Cuseta (PROFILE), Everett Smith (MOTOWN), Ron
Atkins (WOWI), Eddie Pugh (CBS), Robert Stein (DANCE ISSUE), Andy Dunkley
(ROCKPOOL). Irvin Lee (CHECKPOINT), Boo Frazier (A&M), Jun Mhoon (WORD, MYRRH),
Richard Harrington (POST), Elia Tubo (ERIC B, RUN DMC), Mario Alayon (MARIO'S PROMO-
TIONS), Jellybean Benitez, Arthur Mann. Gerry Bledsoe (WHUR), Gwen Franklin (CAPITOL),
Harry Simmons (SIMMONS MGMT), Little Louie Vega. Herb Powers Jr. (FRANKFORD
WAYNE), Bryan Cronin (EPIC), Barry Levine (ARISTA), Judy Buck (CAPITOL), Bud Becker
(HAMMERJACKS), Patrick Clifford (A&M), Rich Levinson (DC101), Ben Liss (CELLAR
DOOR), Bill Stephanie (DEF JAM), Fred Goodman (ROLLING STONE), Phil Ernst (ICM), Nigel
Cerdeiros (SELECT), Karin Berg (WARNER BROS.).AND MANY MORE.

List of Panels: New Talent Development, Remixers & Producers, Marketing,
Agents/Clubs/Promoters, Dance Music, Alternative Promotion, A & R, Black/Ur-
ban/Crossover Radio, Music Journalism, Acoustic/Folk/New Age Music, Attorney Panel, In-
dependent Labels, Go-Go Music, Distribution, Promotion, So You Have A Band,
Gospel/Christian Rock, Rock & Pop Radio, Recording Studio Workshop. Artists.

To register, use the form below. Questions about advertis-
ing, exhibit booths or registration can be answered by call-
ing (301) 937-6161.

(payable to MUSIC BUSINESS FORUM). Mail to: MUSIC
BUSINESS FORUM, P.O. Box 538, Beltsville, MD 20705.

Name:
Address:
City/State/Zip:

Phone:
Co. Name (if any)
& Type of Business

Not always a singer, Sure! spent
time working as a rapper with
some other Mount Vernon, N.Y.,
residents, Heavy D. & the Boys.
“We all grew up together,” recalls
Sure! “When Heavy got the [re-
cording] deal I
kind of got

popular with black radio that Sure!
is also cutting a Spanish interpre-
tation of “Nite And Day.”

Sure! says, “I love popular mu-
sic, but there's something I see
that a lot of people are missing,

that [ can’t

pushed out until
I decided to stick
my chin up, go
for mine, and

‘| decided to
go for mine’

name, but it’s not
there—and you
can feel it in my
music.”

Sure! was not

start working on
my own things.”

Heavy D., who records for MCA,
and Sure! are both managed by
former rapper Andre Harrell and
his company, Uptown Enterprises.

The current single, “Nite And
Day,” was virtually an out-of-the-
box smash. The response it has
garnered in less than two months
has been a pleasant surprise to its
label.

Says Benny Medina, Warner
Bros.’ vice president a&r, black
music, who signed Sure!, “There
come those records that are just
naturally great records. Some-
times you can market and promote
records and just nothing happens.
This is essentially the kind of re-
cord that promotes itself.”

Medina feels that Sure!’s music
defies pigeonholing. ‘““It doesn’t
have any barriers to it. ['Nite And
Day’] was a very well written song
and a sexy mood. That’s something
that transcends color and chart
category.

“Al has a sexy, falsetto texture
to his voice and very obvious good
looks, which were major attrac-
tions from a marketing stand-
point.”

One of Medina’s assistants was
so captivated by Sure!s approach
that she suggested he record a
French version for the single’s ‘B’
side. That version has proved so

S

the only one con-
vinced that his
music captures a distinct mood. In-
ternational electronics corporation
Sony sponsored a Sony Innovator
Talent Search to find a black artist
who could strengthen its foothold
in the community; Sure! was the
winner. The judges were Herbie
Hancock and Quincy Jones, who, in
a “blindfold” test, selected Sure!’s
contribution from a field of 51.

On being selected by such leg-
endary music figures, Sure! says,
“l was very surprised and very
honored. Most of my life my idols
have included that Michael-Jack-
son-and-Quincy-Jones combina-
tion. So to have [Jones] pick me is
kind of amazing to me. It’s kind of
a dream.” He continues, “‘I'm a
very big fan of Quincy Jones and 1
think that his big thing is ‘dreamy
jazz,” so that’s basically where my
vibe comes from.”

The label is concentrating on de-
veloping Sure!’s image in the mar-
ketplace via the “right videos and
album package,”’says Medina. “I
believe the album has tremendous
depth. The record itself, as well as
his image, will continue to grow on
the basis of the album’s material
content, which is very unique, very
fresh new music.”

For now, Sure! is focusing on the
release of his album and an upcom-
ing promotional tour.

Love Song. Gary Bias, Grammy Award-winning co-writer of Anita Baker's
""Sweet Love," recently signed an exclusive worldwide publishing deal with
Avatar Publishing Group. Pictured with Bias is Avatar vice president Elaine

Brewer.

BILLBOARD
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(Clasyicat ||
KEEPING
SCORE

by Is Horowitz

DISTRIBUTION BOND: MCA Records was set to
make a deal late last week to take on Newport Classic as
a distributed label, marking a significant step toward ex-
panding the activities of both the indie label and the ma-
jor’s recently revived classical wing.

For MCA, the deal would add a catalog of 29 titles,
effective May 1, and the promise of four new packages a
month beginning in June. For the indie, it would herald a
more effective sales effort—and more predictable col-
lections—according to Larry Kraman, Newport presi-
dent.

Thomas Shepard, MCA Classics chief, feels the
Newport line “complements” his own growing family of
lines that offer licensed and new recordings as well as
reissues from the catalogs owned by MCA, among them
(American) Decca, Westminster, ABC, Command, and
Kapp. Discussions are under way with other classical
entities, says Shepard, and he indicates that a new “ma-
jor collaboration” is expected to be locked in shortly.

For the first three months, under the proposed distri-
bution agreement, the Newport Classic line would be
sold to dealers at a 24% discount off the previous base
price of $9 a title, says Kraman.

New titles to be released in June would include two
albums, featuring Anthony Newman as performer and
composer, respectively. On one he plays two Couperin
organ masses; on the other, a number of ensembles will
be heard in recent Newman chamber works. Handel’s
“Acis & Galatea” will be offered in a period-instrument
performance by the Amor Artis Chorale and Orchestra
under the direction of Johannes Somary. A set of vocal
rags performed by the David Diising Singers will round

out the release.

Kraman claims a backlog of 35 albums awaiting re-
lease in addition to new projects planned. He retains ar-
tistic control under the new agreement and continues as
a partner in Newport Classic along with compact disk
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TOP CL ASSICAL ALBUMS..

1_Latis

by Carlos Agudelo

WITH SOME 440 ALBUMS GATHERED in its cata-
log since it began operations in 1971, Freddie Records,
based in Corpus Christi, Texas, has become the quintes-
sential Tex-Mex/nortena independent company. Start-
ed by its sole owner and president, Freddie Martinez,
who is himself a popular musician in the border terri-
tories, the company now has a duplicating plant, two re-
cording studios equipped with Sony 24-track consoles, a
warehouse, and a roster of some 25 active artists. Ac-
cording to Lee Martinez, Freddie's brother and the
company’s general manager, annual sales amount to
close to $1 million, mostly in 26 Western states.

The gem of Freddie Records is Ramon Ayala and his
group, Los Braves Del Norte, a norteno band with a
sales consistency unmatched in the field. Ayala, who has
recorded between 35 and 38 albums, averages three al-
bums per year. Other active performers in the lineup in-
clude Los Invasores De Nuevo Leon, La Sombra,
Fandango, Carlos & Jose, Los Hermanos Barron,
Roberto Pulido & Los Clasicos, Ruddy Florez, and
Los Rancheritos Del Topo Chico. The label also
boasts a catalog with recordings by Little Joe, Agustin
Ramirez, and Cornelio Reyna, to name a few.

Selling Latin records in the Southwest is not easy for
Freddie or its competitors. One of the reasons, accord-
ing to Martinez, is the fragmentation of the market into
genres and regions. “There are different tastes every-
where,” Martinez says. Another reason is the continu-
ous flow of imported product from south of the border
as well as pirated recordings, which together cut the
companys profits by about 30%, according to Martinez.
“Once a record gets out, everybody jumps on it,” he
says. Half of the company’s productions are recorded in
Mexico, where Freddie’s records are sold under license

manufacturer Shape Optimedia. E Compiled from a national sample of retail store sales reports.
(=} X
o e R . x GO
ch MASTERWORKS has signed violinist Midori to “u;i Mk
an exclusive contract, with the Dvorak and Bartok con- o | §|g|TTE ARTIST
certos as early projects on her recording agenda. A recit- T | « | 3 | LABEL & NUMBER/DISTRIBUTING LABEL
al album is also 'planned. The unflappable artist made % NO.1 & &
front-page news in 1986 when she was forced to change 1 | 1 | g | BAROQUE MUSIC FOR TRUMPETS  cBs Mk-42478 (CD) 6 weeks at No. One
instruments twice during a concert because of snapped WYNTON MARSALIS
fiddle strings. The piece was Bernstein’s “Serenade,” 2 | 72 | 22 | HOROWITZ PLAYS MOZART oG 423287 (D)
with the composer on the podium. It’s said Midori didn’t VLADIMIR HOROWITZ
miss a note. She originally recorded for Philips. 3 | 3 |73 | HOROWITZ IN MOSCOW  0G 419-499 (D) LADIMIR HOROWITZ
New recording projects continue at a rapid pace at VLADIM Wi
CBS. So far this month, it has taped the Tchaikovsky 4 | 4 | 3 | MENDELSSOHN: VIOLIN CONCERTO N:gj;?;féf;ﬁo(cg)ONNENBERG
Sixth Symphony and “Romeo & Juliet” Overture with -
Claudio Abbado and the Chicago Symphony Orchestra. 5 | 5 |24 | BEETHOVEN: SYMP“ONLYOSS-O: Clnse Cocaszal (€0 CEENETEN
. - THE ACADEMY PLAYS OPERA  ANGEL CDC-49552 (CD)
MCA expected to distribute 67|10 ACADEMY OF ST. MARTIN-IN-THE-FIELDS (MARRINER)
- - . 7 3| s FINZI: CLARINET CONCERTQO  NimBUS NI-5101 (CD}
indie Newport Classic ENGLISH STRING ORCHESTRA (BOUGHTON)
8 6|12 VERDI: REQUIEM  TELARC CD-80152 (CD)
It h : ’ a0 b ‘th Michael Til DUNN, CURRY, HADLEY, PLISHKA (SHAW)
&) 2l Uaype] B0 ellolas wit b felene) HHSom BACH: THE ART OF THE FUGUE  cBs mk-4501 (cO)
Thomas, who directed members of the London Sympho- 9 |1a]4 CANADIAN BRASS
. . b L M
ny Orchestra in a Kl;l’rt Weill program featuring “Kleine 10 | 11| 10 | MAHLER: SYMPHONY NO. 2  anGeL COCB-47962 (CD)
Dreigroschenmusik.” He also fronted the LSO in anoth- CITY OF BIRMINGHAM SYMPHONY (RATTLE)
er set, coupling Strauss’ “Ein Heldenleben” and “Till 11 | 9 | 34 | BEETHOVEN: PIANG CONCERTO NO. 5  cBs mK-42330 (CO)
Eulenspiegel.” James Mallinson produced in Chicago; MURRAY PERAHIA
Steve Epstein (Weill) and David Mottley (Strauss) 12 [NEWp | ADAMS: NIXON IN CHINA  NONEsucH 79177 (CO)
headed the production teams in London. SYLVAN, MADDALENA, PAGE (DE WAART)
Opus Magazine has been acquired by ABC Publishing 13 | 10| g | AMERICAN “LIVE” DEBUT  cBs M2K-44589 (CD)
and will be folded into an expanded Musical America VLADIMIR FELTSMAN
magazine beginning with the latter’s June-July issue. 14 | 13 | 22 | GLASS: AKHNATEN  cBsm2k-42457 (D)
The publication will be almost doubled in size to 96 SVERTY SIE CIAdRR (CRIES)
pages, says Bill Tynan, group publisher. Ted Libbey 15 |19 8 ALBENIZ/TARREGA/TORROBA  mCA MCAD-32069 (CD) ANDRES SEGOVIA
will edit the Opus record review section, now to make up
about half the combined magazine. Shirley Fleming 16 |12 | ¢ | CHOPIN: SELECTIONS FROM THE COLLECTION A;ﬁﬁh’&:{’gﬁ;"{}smm
continues as Musical America editor. 17 T2e | s | A TOUCH OF CLASS vecarc comorn o)
ANGEL ROMERO
18 |16 | 16 GERSHWIN: RHAPSODY IN BLUE  PrO ARTE COC-352 (CD)
DENVER SYMPHONY POPS (WAYLAND)
19 {1710 BARTOK: SONATA FOR TWO PIANOS  cBS MK-42625 (CD)
MURRAY PERAHIA, SIR GEORG SOLT!
20 |15/ 2 BACH: CHACONNE/PARTITA/CELLO SUITE  mCa MCAD-42068 (CD)
ANDRES SEGOVIA
21 | 18|22 BEETHOVEN: SYMPHONY NO. 9  LONDON 417-800 (CD)
by DLV, a company based in Monterrey, Mexico. CHICAGO SYMPHONY ORCHESTRA (SOLTI)
The strength of Freddie, says its manager, is its abili- 22 | 22 | 26 | RODRIGO/PONCE/TORROBA  nca MCAD-42067 (CD)
ty to give personal attention to its artists. “They all can ANDRES SEGOVIA
talk to us on a one-to-one basis, and we are able to get 23 | 23| 4 | SHOW PIECES  rca 77096 (cO)
good promotion for them,” Martinez says. He also cred- JASCHA HEIFETZ
its the character of the music, most of it danceable and 24 | 20 | 13 | THE UNKNOWN RECORDINGS  ANGEL CDC-49428 (CD) MARIA CALLAS
rhythmie, for its balanced performance in stores. FoPSINITOVE
25 21 48 PHILIPS 416-361 {CD)
. g BOSTON POPS (WILLIAMS
If the strength of Afro-Caribbean music were measured s )
by the attendance at New York’s Palladium on a recent
Thursday night, then we would say it seems stronger TWCROSSOVER ALBUMS
than ever. If the quality of Afro-Caribbean music were -
judged by what was heard at the Palladium, performed & NO.1 & &
by La Sonora Poncena and El Gran Combo, then we 1 | 1 |10 BEETHOVEN OR BUST  reLarc CD-80153 (CD) 4 "‘S%‘SN"’BS‘;SOE";
would say it is as great as ever or better. These two S—
bands were really cooking, producing a sound of great 2 [effza] B REQUEST. .. THE BEST OF JOHN WILLE(;‘&O; Hg’L(I)p;S“(%?LSU(/Cx[I)\LS)
uality, complexity, beauty, and sabor for the jumpin
d ty plexity Y 4 jumping 3 3116 HOLLYWOOD'S GREATEST HITS  TELARC CD-80168 (CD)
CINCINNATI POPS (KUNZEL)
Freddie Records of Texas 4 | 4 |35 | KIRISINGS GERSHWIN AnGEL COC.47a54 (CO) R TE KANATA
i VOLARE  LONDON 421-052 (CD)
boast heavyweight roster 5 |5 LUCIANO PAVAROTTI (MANCINI)
. . 6 g |10 A LOVE UNTIL THE END OF TIME  cBS MK-42520 (CD)
audience that packed the good old Palladium, made up PLACIDO DOMINGO
m_OStly f’f young Latmo§ going back to their roots. 7 | 6 | 30 | BACH ON ABBEY ROAD  PrO ARTE CDD-346 (D)
Nights like this make one imagine how those old Palladi- JOHN BAYLESS
um days must have been and think that the magic of the 8 | g | g | FLAMENCO GUITAR  nimBus N-5093 (CD)
past is still here with us whenever bands like Papo Lu- PACO PENA
ca’s Sonora Poncena and Rafael Ithier's Gran Combo 9 | 7 |22 | GERSHWIN: OF THEE I smG/L%TR'CEr:aE SETART cgé(gT cas nézga(zﬁig :\;ms)
get together to deliver sheer delight. A - LUK A
10 [12] & THE JAZZ ALBUM  ANGEL CDC-47991 (CD)
According to those who know him well, Eddie Pal- CONDONESINEGNIETTANRATIICE)
mieri is not tired of getting Grammys, as reported in 11 | 11| 14 | CLASSIC GERSHWIN  c8s mx.42516 (CD) VARIOUS ARTISTS
this column on March 19. In fact, from what we know
through intermediaries, who so far have blocked our ev- 12 {}14][g f | EBONYEREchicazsacic) SRS BTG
ery effort to talk directly with Palmieri, the musician re- FRESHTIMERESSIONS e
spects and appreciates his five Grammys and thinks 13 |NEWD S A EORGIA KELLY. STEVE KINDLER
they are valuable and important. So do I. Palmieri won
1 ) 14 |13 32 STAR TRACKS Il TELARC CD-80146 (CD)
the Grammy.w1th .La Verdad,. an excellent work of art CINCINNATI POPS (KUNZEL)
that shows his genius, somethmg for which I as a Latino 15 110 | 50 | INIRELAND ca 798¢ o)
and most of those who know him well, for that matter, JAMES GALWAY & THE CHIEFTAINS

have every reason to be proud and grateful.

(CD) Compact disk available. ® Recording industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.
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THEN "~ CLUB PLAY :[¢]7],] 12-INCH SINGLES SALES

(é, Z’ é ‘,’2% TITLE Compiled from a national sample of dance club playlists. ARTIST %, Z’ é ;,2% TITLE Compiled from a national sample of retail store sales reports. ARTIST
= S & | 2O | LABEL & NUMBER/DISTRIBUTING LABEL = = & | 2O | LABEL & NUMBER/DISTRIBUTING LABEL

* % NO.1 x* * % NO.1 x*

D 2 | s | 5 | BuemonomrTouCHED By THE HANDOEGoD eneworoer | (D] + | 5 |8 | NommE@E o o PRETTY POISON
2 3 5 7 ADVENTURE cOLUMBIA 44 07471 ELEANOR @) 3 4 11 NAUGHTY GIRLS (REMIX)/I SURRENDER .ive 1084-1-J0/RCA SAMANTHA FOX
@ 6 10 5 INSTINCTUAL Rrca 7605-1-RD @ IMAGINATION 3 2 2 10 ROCKET 2 U (REMIX) mca 23822 & THE JETS
4 5 9 7 BEHIND THE WHEEL/ROUTE 66 SIRE 0-20858/WARNER BROS. & DEPECHE MODE @ 5 7 12 WISHING WELL (REMIX) coLumBia 44 07543 & TERENCE TRENT D'ARBY
@ 8 11 6 LIKE A CHILD atH & B'WAY 458/ISLAND NOEL 5 6 9 9 PINK CADILLAC eMI-MANHATTAN v-56084 @ NATALIE COLE
@ 13 15 6 | FEEL IT PoPuLAR POP 6 SUZIE AND THE CUBANS 6 1 3 12 OUT OF THE BLUE (REMIX) ATLANTIC 0-86621 & DEBBIE GIBSON
7 1 2 10 PROVE YOUR LOVE (REMIX) arista aDI-9677 @ TAYLOR DAYNE @ 15 6 NITE AND DAY waRNER BROS. 0-20782 & AL B. SURE!
12 19 5 BANGO/BACK TO THE BEAT rresH FRe-80117/SLEEPING BAG ~ THE TODD TERRY PROJECT 8 8 10 9 DREAMIN’ OF LOVE Lmr 4001 & STEVIEB
9 9 8 7 ALWAYS ON MY MIND EMI.MANHATTAN V-56089 @ PET SHOP BOYS @ 13 17 6 LIKE A CHILD aTH & B'WAY 458/ISLAND NOEL
10 10 13 6 JACK THE LAD MmaXIE MUSIC 4v9 43220/CHRYSALIS 3 MAN ISLAND 10 10 13 8 PROVE YOUR LOVE (REMIX) aRiSTA ADI9677 & TAYLOR DAYNE
® 17 23 4 DIVINE EMOTIONS REPRISE 0-20874/WARNER BROS. © NARADA ® 17 | 23 5 TAKE IT WHILE IT'S HOT NExT PLATEAU NP-50072 & SWEET SENSATION
@ 15 18 5 LOVE IN THE FIRST DEGREE/ECSTASY LONDON 886 262-1/POLYGRAM & BANANARAMA @ 14 18 5 ALWAYS ON MY MIND EMI-MANHATTAN V-56089 & PET SHOP BOYS
@ 21 45 3 TOGETHER FOREVER (REMIX) rca 8320.1-RD @ RICK ASTLEY 13 7 1 10 DON'T MAKE A FOOL OF YOURSELF (REMIX) ATLANTIC 0-86616 & STACEY Q
14 18 22 5 SPEED OF LIGHT asmsp-12268 REIMY 18 20 7 DA’BUTT EMI-MANHATTAN V-56083 ®E.U.
151 4 [ 1 | 10 | PINK CADILLAC EM-mMANHATTAN V-56084 @ NATALIE COLE (5| 20 | 26 | 7 | LOVINONNEXTTONOTHIN © GLADYS KNIGHT & THE PIPS
20 | 24 | 6 | LOVIN ONNEXT TONOTHIN' (REMIX) © GLADYS KNIGHT & THE PIPS 16 | 16 | 19 | 6 | BREAKAWAY aamsp12259 ®BIG PIG
17 14 14 7 NIGHTIME (REMIX) vIRGIN 0-96710 PRETTY POISON 17 12 8 11 FISHNET waRNER BROS. 0-20778 & MORRIS DAY
31 | 42 | 3 | JUST GOT PAID coLumsia aa 07588 JOHNNY KEMP 26 | 30 | 4 | INSTINCTUAL Rca 7605170 © IMAGINATION
26 29 4 I'M OVER YOU capitoL v-15347 SEQUAL 32 43 3 JUST GOT PAID coLumBiA a4 07588 JOHNNY KEMP
24 27 5 TAKE IT WHILE IT'S HOT NEXT PLATEAU NP-50072 @ SWEET SENSATION 20 11 11 7 JUST A MIRAGE (REMIX) CHRYSALIS av$ 43223 JELLYBEAN
@ 28 41 3 TROUBLE MERCURY 870 154-1/POLYGRAM & NIA PEEPLES @ 36 — 2 TOGETHER FOREVER (REMIX) rca 8320-1-RD @ RICK ASTLEY
@ 3| 3H 4 THE PROMISE 10 MPORT/10 RECORDS WHEN IN ROME @ % | 32 4 SPEED OF LIGHT asmsp-12268 REIMY
@ 29 31 4 SIMPLE SIMON (YOU GOTTA REGARD) camtoL v-15362 & MANTRONIX @ 35 — 2 MERCEDES BOY mca 23838 & PEBBLES
24 21 28 6 LET'S GET BUSY TRaAX TX159 CURTIS MCCLAINE & ON THE HOUSE 27 35 5 BANGO/BACK TO THE BEAT FRESH FRE-80117/SLEEPING BAG THE TODD TERRY PROJECT
25 7 3 10 ROCKET 2 U (REMIX) mca 23822 & THE JETS @ 29 36 4 I'M OVER YOU cariToL v-15347 SEQUAL
35 | 40 | 4 | STRANGE BUT TRUE REPRISE 0-20853/WARNER BROS. © TIMES TWO % | 23 | 24| 6 | GETOUTTAMYDREAMS, GETINTO MY CAR @ BILLY OCEAN
@ 39 36 4 EVERYTHING WILL B-FINE coLumBia 44 07584 LISA LISA & CULT JAM 27 15 6 10 THINKING OF YOU (REMIX) coLumBIA 44 07566 & EARTH, WIND & FIRE
34 43 4 DA’BUTT EMI-MANHATTAN V-56083 ¢ EU. 33 40 4 WILD, WILD WEST xve 1086-1-JD/RCA & KOOL MOE DEE
@ 37 47 3 LOVE STRUCK a&m sp-12265 JESSE JOHNSON 29 28 28 5 DON'T LOOK ANY FURTHER capitoL v-15359 & THE KANE GANG
3 | 25 | 26 | 5 | GETOUTTAMY DREAMS, GET INTO MY CAR ® BILLY OCEAN 30 | 19 | 16 | 7 | BEDROCK (REMIX) MoToWN 2603MG © GEORGIO
@ 48 — 2 ALITTLE LOV-E (WHAT'S GOING ON) NEXT PLATEAU NPS50074 CEEJAY @ 37 46 3 SIMPLE SIMON (YOU GOTTA REGARD) capitoL v-15362 © MANTRONIX
2| 3% | 3 8 MACHINE DOG BROTHERS 003 KONK @ NEW ) 1 DIVINE EMOTIONS REPRISE 0-20874/WARNER BROS, © NARADA
@ 41 44 3 TWENTY KILLER HURTS GEerreN PROMO GENE LOVES JEZEBEL 33 31 31 4 EVERYTHING WILL B-FINE coLumBia 44 07584 LISA LISA & CULT JAM
kL] 23 21 8 DREAMIN’ OF LOVE (MR 4001 & STEVIE B @ 44 49 3 LOVE IN THE FIRST DEGREE/ECSTACY LONDON 886 262-1/POLYGRAM & BANANARAMA
B | 22 17 8 STAND UP VIRGIN 0-96732 © HINDSIGHT 35 30 | 25 10 GOING BACK TO CALI/JACK THE RIPPER DEF JAM 44 07563/COLUMBIA eLL COOLJ
36 11 4 9 DON'T MAKE A FOOL OF YOURSELF (REMIX) ATLANTIC 0-86616 & STACEY Q 36 21 12 11 FATHER FIGURE coLumBIA 44 07547 & GEORGE MICHAEL
37 16 7 9 BREAKAWAY a&m sp-12259 & BIG PIG @ 41 47 3 LOVE DON'T LIVE HERE NO MORE Jump STREET J5-1014 BASEMENT BOYS
38 32 25 7 LOVE DON'T LIVE HERE NO MORE JumP STREET JS-1014 BASEMENT BOYS 38 22 14 14 GIRLFRIEND mca 23794 © PEBBLES
% | — | 2 | WANT YOUR LOVE IN ME eric 49 07494 ILUSION (B! NEWD | 1 | NEED YOU ATLANTIC 0-86588 G.T.
40 40 39 4 OVER AND OVER AND OVER isLaND 0-96705 MICHELLE GOULET 40 34 22 13 SAVIN' MYSELF CRITIQUE 0-96724/ATLANTIC ERIA FACHIN
41 19 20 6 KISS AND TELL REPRISE 0-20841/WARNER BROS. & BRYAN FERRY 41 46 | — 2 YOU DON'T KNOW VIRGIN 0-96737 @ SCARLETT & BLACK
45 | — 2 | CAN'T WAIT TOO LONG SLEEPING BAG SLX-40133 JOE CHURCH 42 38 45 3 CAN'T LOVE YOU TONIGHT waRNER BROS. 0-20859 & GWEN GUTHRIE
@ 49 —_ 2 LOVE CHANGES (EVERYTHING) capiToL v-15373 @ CLIMIE FISHER @ 49 — 2 ADVENTURE coLumBiA 44 07471 ELEANOR
50 — 2 MERCEDES BOY mca 23838 @ PEBBLES 44 25 21 9 CALL ME (REMIX) eric 4907573/E.PA. SPAGNA
45 | 43 | 49 | 3 | ITWORKS FOR ME aTH & BWAY 457/ISLAND PAM RUSSO NEWD | 1 | SUSPENSE/OPENUP YOUR HEART ANTHONY & THE CAMP
47 — 2 MOONBEAM, BEAM ME UP MERCURY 870 153-1/POLYGRAM & MEN WITHOUT HATS NEW ) 1 SHOULD | SAY YES? ATLANTIC 0-86599 & NU SHOOZ
NEW)D 1 WHO DO YOU LOVE 23 wEST 0-86590/ATLANTIC ROCHELLE NEW) 1 TROUBLE MERCURY 870 154.1/POLYGRAM © NIA PEEPLES
NEW)D 1 SEE WANT MUST HAVE mca 23857 BLUE MERCEDES NEW)D 1 MOONBEAM, BEAM ME UP MERCURY 870 153-1/POLYGRAM & MEN WITHOUT HATS
49 | 44 l 46 3 CAN'T LOVE YOU TONIGHT WARNER BROS. 0-20859 © GWEN GUTHRIE 49 40 ] 37 25 TRAMP/PUSH IT NeXT PLATEAU NP 50063 © SALT-N-PEPA
@ NEWD | 1 DREAMING aamsp.12258 O.M.D. @ NEW)D 1 SUPERSONIC DReAM TEAM DTR 532 J.J.FAD
7)) 1. MOST OF ALL (REMIX) JODY WATLEY mca 7 1. FAMILY MAN (REMIX) 'FLEETWOOD MAC WARNER BROS.

b= | Tittes with future 2. BY MY SIDE CHANELLE proriLE b= | Tittes with future 2. A LITTLE LOVE (WHAT'S GOING ON) CEEJAY NEXT PLATEAU

o | chart potential, 3. LOVE IS THE ART LIVING IN A BOX cHRysaLis S | chart potential. 3. DREAMl;(;%x.?HE&%P 5OUG E. FRESH & THE GET FRESH CREW reat

o :’:izev?e!:; .club play ; gg::s#g?é I.(ng:‘TILXM)n?cva OUT SISTER mERCURY ) ?ea:gg :;tiailse:/ o 4. KEEPRI

x 6. FORBIDDEN LOVER FIRST IMPRESSION arista x

g 7. EXTRAORDINARY LOVE REGINA atLanTIC g

Wl 8. RITUAL (REMIX) DAN REED NETWORK meRCURY )

E 9. HOUSE ARREST/JACK'S BACK KRUSH MeRCURY g

O Titles with the greatest sales or club ptay increase this week. ® Videoclip availability. e Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RtAA certification for sales of 2 million units. Records listed under Club Play are 12-inch

unless indicated otherwise.
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Atlantic’s Dazzling Dance Department Regroups

BOUNCE BACK: Since Larry Yas-
gar’s departure from Atlartic, the la-
bel’s dance music department has
been restructured and is ready to try
to replicate the former staff’s suc-
cess. Prior to Yasgar’s exit, the label
was a leader in 12-inch dance music
and was responsible for delivering
such influential artists as Debbie
Gibson and Company B.

The new staff, led by Ken Ko-
misar with promotional assistance
from Dave Costanza, Dan Joseph,
and Danny Sirchia, does not foresee
any problem in sustaining the label’s
viability in the market. Says Cos-
tanza: “We're a young group yet also
a very experienced group. We feel we
have what it takes to keep this label
No. 1.”

The current regime hopes to ex-
pand the label’s signings in terms of

F

o

Gt

T /| . / s

the type of material released, but at
the same time, it plans to cut down
the amount of product released com-
pared with a year ago. Komisar rec-
ognizes that many times “the pop de-
partment looks to us to break acts.
We're far from dead and certainly
not going to disappear.”

DANCING BAREFOOT: Preview-
ing Prince’s album “Lovesexy” is
the single “Alphabet St.” (Paisley
Park/Warner Bros.). Sparse rhythms
reign once again, with a helping of
solid funk. The current 12-inch album
version carries the groove, but not as
well as the primarily instrumental
this-is-not-music-this-is-a-trip version,
which is more exciting in terms of the
mix ... Earth, Wind & Fire has re-
leased a deep-rooted technofunk
number, “Evil Roy”’ (Columbia),

“Suspense” Is Building. Jelleybean/Warner Bros. recording artists Anthony &
the Camp jammed recently at Stardust Studios in New Jersey during a
collaboration with the Quark group Blaze. Shown, from left, are Jos Milan and
Chris Herbert of Anthcny & the Camp; Kevin Hedge of Blaze; Anthony Malloy of
Anthony & the Camp; and studio owner/engineer George Louvis. ‘Suspense” is

the new single by Anthony & the Camp.

DANCE/DISCO 12"

(WHOLESALE FOR STORES)

U.5.A. MAJOR & INCEPENDENT LABELS

AND SELECTED IMPORTS

The Party—Kraze

| Need Somebody—Debbie Jacobs
Don't Turn—Park Ave

Is It Me—Midnight Fantasy

Stop The Violence—Jam Massive
A Day iIn The Life—Black Riot
Beat Goes On—Break Boys-
Hey You—Divine
Hooked—Spyder D
Feel The Music—Howard Sunders
You Gots To Chill—EPMD
Be Your Lover—Tori + Pack
Fly Tetas—Jose Chinga

Lausanne

LATEST 12” RELEASES

Don't You—Fascination
Black Inc Mix—BlackJack
Hit The Deck—Box Trouble
Hot Traxx—Ultimate JB JR

Somethings—Candy J Pump Up—Bassix CALL NOW FOR LATEST 12°
Thats How | Feel—Hokus Pakus Change On Me—Cynthia RELEASE INFORMATION
Reach—Modern Rocketry Suspicious Minds—Bobby O

Double Jack Mix—Mirage

| Feel It—Suzie + The Cubans
Famity—Situations

You're The One—Tapps

You To Blame—Sylve

Bang Bang Boogie—Hipnosis
Name of The Game—Jannetta
Baila Baila—Remixes—Click
Dancing On The Island—Liz

We have a complete selection of
all US major & independent label
12" and selected imports

Call us at our new 800 number

CALL OUR TOLL FREE

800 NUMBER
(OUTSIDE NEW YORK STATE)

800-992-9011

CALL FOR OUR NEW
FREE CATALOG
Listing All New Records &
All Titles We Stock
including over 800
DANCE/DISCO
CLASSICS

UNIQUE RECORD DIST.

110 DENTON AVE. NEW HYDE PK., N.Y, 11040
Phone (516) 294-5900 {01) » FAX (516) 741-3584

which pumps nicely in a busy post-
production and mix by Steve
Thompson & Michael Barbiero . ..
Former TKA member India debuts
as a solo artist with “Dancing On The
Fire” (Warner Bros.). Interpreted
here in a Latin hip-hop/pop manner,
the song appeared on Jellybean
Benitez’s first EP, “Wotupski!” ...
Choreographer Paula Abdul debuts
as a vocalist with an appealing num-
ber, “Knocked Out” (Virgin), pro-
duced and co-written by the hot team
of L.A. & Babyface (“Girlfriend,”
“Rock Steady”) . . . Naggingly catchy
is Kylie Minogue’s worldwide
smash “I Should Be So Lucky” (Gef-
fen), from the Stock, Aitken & Wa-
terman camp.

TID BEATS: Rumor has it that
Aretha Franklin is making the
move from Arista to Warner Bros.
The label is also finalizing plans for a
Chaka Khan compilation of dance
classics, with the possibility of some
new remixes ... U.K. smash “Beat
Dis” from Bomb The Bass is sched-
uled for release on Island. Also from
the label, look for a new Shriekback
album ... We're happy that favorite
Debbie Harry is apparently going
into the studio with hubby Chris
Stein and longtime Blondie produc-
er Mike Chapman for a new proj-
ect—back-to-basics style.

ON THE CEILING: Creating a stir
in Northeastern clubs is “The Party”
(Big Beat, 212-418-0772) by Kraze,
which pumps a houseish groove in
five mixes. This one follows a similar
formula to the one behind “Shut Up”
and features members of Moonfou
... Also real hot is the new offering
from Park Ave. Featuring Tony
Jenkins, “Don’t Turn Your Love”
(Movin’, 201-674-7573); serious under-
ground base is enhanced in alternate
mixes by Tee Scott and additional
production and mix from Blaze ...
Ten City has returned with “Right
Back To You” (Atlantic), a somewhat
hypnotic r&b/house rhythm and a
very tasteful vocal in mixes by Steve
“Silk” Hurley and Marshall Jeffer-
son.

NEW: Recommended highly in the
Latin-influenced arena is Midnight
Fantasy Featuring Nadia’s “Is [t
Me Or Is It Her?” (Tropical Heat,
212-840-9253); lively yet subtle pro-
duction and performance ... “Danc-
ing Under A Latin Moon” (Somer-
sault, 416-365-1509) by Candi, which
we originally reviewed Jan. 30, has
been rereleased in four new remixes
... Ana is yet another youngster
with some impressive chops. The
dance pop of “Before I Jump” (Parc/
Epic) has all the elements of a hit ...
On Posse (212-581-5398), look for the
Latin hip-hop offerings of Isis with
“Let Me Hold You,” and Oz, “Bring
Your Love Back.”

GET BUSY: Finesse & Synquis
have a killer new rap record out. As
far as female rhymers go, these two
have finally come into their own with
“Soul Sisters” (Uptown c/o MCA).
Borrowing a bit from the classic
“Lady Marmalade,” this duo is sure
to carve a niche for itself in the mar-
ketplace. Also very noteworthy is the
more hardcore and thoroughly infec-
tious “Soft, But Deadly” ... The
soundtrack to ‘“Colors” (Warner
Bros.) has quite a bit to offer and
should fly from a retail standpoint as

well. The title cut by Ice-T is one of
the best things he’s done and perhaps
will finally get him airplay. The track
lingers and sways within a deadly
groove. Salt-N-Pepa’s ‘“Let The
Rhythm Run” is a fierce, down-tem-
po number with a soul-style under-

TRAX | [

by Bill Coleman

current. “Go On Girl” from Roxanne
Shante steals the track from “It
Takes Two,”” but her rhyming
couldn’t be better. Also featured on
the collection is “Raw’’ and “Paid In
Full” as well as offerings from 7A3,
Decadent Dub Team, and Rick
James ... Don’t miss Brooklyn,
N.Y’s Freak-L with “Slammin’”
(Urban Rock, 212-315-0540), which
kicks up tempo in a production by
Vandy C; note the flip, “Buggin’ In
The Crib” ... “Unfinished Business”
(Sound Check/Next Plateau, 212-541-
7640) by Antoinette is in a steady
soul style and is backed with the no-
table “Hit ’TEm With This.”

THE WHOLE STORY: “Nothin’
But Trouble” (Mercury), the debut
from Nia Peeples, is well worth look-
ing into, as she follows closely in the
steps of a Jody or Janet. Besides the
currently charted single, try the sim-

mering r&b/funk/dance/pop of
“High Time,” “Never Gonna Get It,”
“l Know How To Make You Love
Me,” and “Poetry In Motion.” The
artist’s many talents and an excep-
tional debut are sure to find her
emerging as a major star this year
... Back in action is Nu Shooz,
whose second project, “Told U So”
(Atlantic), finds the Oregon duo pol-
ishing its r&b/dance style, with excit-
ing results. Thorough production and
strong songwriting make for a more
consistent collection of songs than
those of the act’s previous effort.
Clubs should immediately check out
“Are You Lookin’ For Somebody
Nu,” a deliciously syncopated num-
ber. Also worth your attention are
“Wonder,” “If That's The Way You
Want It,” “Savin’ All My Time,” and
“Doin’ Alright.”

BACK TRAX (fifth installment):
Hot on our turntable lately has been
the two-record set “Bad Girls” (Casa-
blanca, 1979) by Donna Summer.
It's amazing how contemporary some
of these tracks sound and how easily
programmable they are nearly a dec-
ade after the fact. Dig up and dust
off your copy and try these out once
again: “Can’t Get To Sleep Tonight,”
“One Night In A Lifetime,” and
“Journey To The Centre Of Your
Heart” on side two; “Our Love” and
“Lucky” on side four (when the Pet
Shop Boys again feel the need to
cover something, they should try the
last two on for size); and “Walk
Away”’ on side one. You'll be pleas-
antly surprised (again).

T
RS

...boost revenues tonight

with the revolutionary Shure Disco Cartridge.
Thrilling...exciting...no matter how you describe the sound produced by
Shure’s new Disco Cartridge line, you'e talking about the magic that draws
crowds. Now you can get this magnificent sound without sacrificing the
durability you need in a dance club environment.

Lower replacement stylus costs.

Our revolutionary Cte Guard™ design helps prevent the stylus from bend-
ing backward or breaking during backcuing. Our heavy-duty shank resists
snapping or bending, without sacrificing high frequency response.

And even if you inadvertently slide the cartridge across a record, our
exclusive wrap-around stylus grip limits lateral stylus movement, so the

shank won't break.

To make it easy to cue a record, the stylus tip is marked with a bright
orange dot. And the easy alignment grip exposes the stylus shank and
glows under ultra-violet light for low room light situations.

Fits your turntables in minutes.

One of our disco cartridges will fit right onto your turntables: the DC40
spherical tip, %2” mount; DC50 elliptical tip, P-mount; and the DC60 elliptical

SHURE

THE SOUND OF THE PROFESSIONALS”..WORLDWIDE

tip, 2" mount.
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TOP j Azz ALBUMS..

=
e Compiled from a national sample of retail store
o2 oz and one-stop sales reports.
i Q1C
w < z
2 (4|
@2 | ¥ |4 |ARTIST TITLE
E o~ z LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 &%
1 1131 DIANE SCHUUR - COUNT BASIE  Gre 1039 (CD) 27 weeks at No. One
DIANE SCHUUR - COUNT BASIE
@ 2 197 JOE WILLIAMS  VERVE 833 236-1/POLYGRAM (CD)
EVERY NIGHT
3 3033 WYNTON MARSALIS  coLumBia FC 40461 (CD)
STANDARD TIME
4 4|27 BRANFORD MARSALIS coLumBia FC 40711 (CD)
RENAISSANCE
@ » | GENE HARRIS  CONCORD a2z CJ 337 (CD)
TRIBUTE TO COUNT BASIE
6 613 MIKE METHENY  mCA/IMPULSE 42023/MCA (CD)
KALEIDOSCOPE
7 9 |25 GERRY MULLIGAN  PROJAZZ CDP-703/INTERSOUND (CD)
SYMPHONIC DREAMS
1317 MIKE LAWRENCE  opTIMISM OP 3104 (CD)
NIGHTWIND
9 8 |13 HENRY JOHNSON  MCA/IMPULSE 42089/MCA (CD)
FUTURE EXCURSIONS
10 11019 DAVID GRISMAN  ZEBRA ACOUSTIC 42108/MCA (CD)
SVINGIN' WITH SVEND
1n (119 LENI STERN  PASSPORT JAZZ PJ 88035/JEM (CD)
THE NEXT DAY
12 15! BILL WATROUS  SOUNDWINGS SW 2104 (CD)
] REFLECTIONS
13 112125 HENRY BUTLER  MCA/IMPULSE 2.8023/MCA (CD)
THE VILLAGE
14131 SARAH VAUGHAN  CBS MASTERWORKS FM 42519 (CD)
BRAZILIAN ROMANCE
l@ 15| 3 HANK CRAWFORD AND JIMMY MCGRIFF  MILESTONE M-9153/FANTASY (CD)

STEPPIN' UP

TP CONTEMPORARY JAZZ ALBUMS

* & NO.1 *w

-

Jegy
BIUE

by Peter Keepnews

IS THE WORLD READY for a jazz media sympo-
sium? Well, ready or not, Arts Midwest, in conjunc-
tion with Down Beat magazine, is sponsoring one
next month in Chicago.

The symposium, “Commentary, Counterpart &
Harmony,” will examine the exposure jazz gets both
on radio and in the print media. Among the items on
the agenda: panels with such lofty titles as “Jazz
Journalism: Responsibility & Function” and “Jazz

The music and the media
are the Midwest message

Radio Syndication: Whys & Wherefores’ as well as
discussions of the feasibility of forming both a na-
tional jazz radio network and a jazz writers’ guild.

The list of participants includes Gene Lees, Stan-
ley Crouch, Ben Sidran, and such industry represen-
tatives as Ricky Schultz of MCA. The symposium
coincides with the Univ. of Illinois at Chicago’s an-
nual jazz festival, featuring Dizzy Gillespie and the
Count Basie Orchestra.

It all takes place May 20-22 on the university’s
campus. Registration costs $30 before May 15, $40
afterward, or $20 for one day; send your checks to
Jazz Media Symposium Registration, Arts Midwest,
Suite 310, 528 Hennepin Ave., Minneapolis, Minn.
55403.

THE OWNERS OF Blues Alley, which for years
has been the jazz club in Washington, D.C., are ex-

panding. Blues Alley Inc. has purchased Ethel’s
Place in nearby Baltimore and plans to operate it un-
der the Blues Alley name.

Ethel’s Place was opened three years ago by sing-
er Ethel Ennis and her husband, Earl Arnett. De-
spite being partially funded by the city of Baltimore |
and the federal government, it was never able to
achieve firm financial footing. Ennis and Arnett will
have no formal role in the operation of the new club.

The sale remains subject to final approval by the
city and the club’s creditors, but the Blues Alley
people are proceeding with their plans to renovate
Ethel’s Place and reopen it as soon as possible with a
new name and capacity (it had seated 150 and will
now hold 200; Blues Alley in Washington has room
for 125). Blues Alley owner John T. Bunyan prom-
ises big names for the club, including many of the
same acts regularly featured at the original Blues
Alley (Sarah Vaughan, Gillespie, and Grover Wash-
ington Jr. are among the names being mentioned).

Blues Alley’s concert-production arm will also ex-
pand into Baltimore, as will the Blues Alley Music
Society, a nonprofit organization involved in various
community programs. And there are plans for the
opening of other Blues Alleys in other cities.

ALSO NOTED: The semifinals of the fourth annual
Hennessy Cognac Jazz Search will be held May 11 in
Los Angeles and May 12 in New York, Chicago, De-
troit, and New Orleans. Three groups from each city
will compete, with the five winners facing off in Los
Angeles June 16. The winning act will cop $1,000 in
cash and a spot on the Playboy Jazz Festival bill at
the Hollywood Bowl in Hollywood, Calif., June 19.

by Bob Darden

This is the second half of an interview with popular
Benson recording artist Carman, currently on tour
in support of his first live album, “Radically

WHAT SEPARATES ‘“Radically Saved” from most
live albums is that all but two of the songs are new. Car-
man says that fact helped him capture “the reality and
life” of one of his near-legendary live performances:
“I’d planned all along to feature mostly new materi
al,” he says. “The only holdovers are ‘Celebrating Jesus’
and ‘I Feel Jesus,” which have always been big concert
numbers anyway. The audience makes songs like that
come alive. As for doing other previously released num-
bers, so many times the live versions end up just re-
hashed versions of the studio tracks—and they don’t

“Radically Saved” is produced by Carman’s longtime
producer/collaborator, Keith Thomas. Carman says
the two have a good musical marriage because they

“Keith’s able to communicate what I feel,” Carman
says. “There may be other producers who have the edge
on him in, say, r&b, but they’re not necessarily the ones
who would best help me communicate my message.”

Carman says the concept of “Radically Saved” grew
out of his conviction that contemporary Christian music

“[For] most of the big guns to get even bigger, [they]
feel they have to say less about the Lord,” he says. “To

@ 2 | g | KIRK WHALUM  coLumsia FC 40812 (CD) 1 week at No. One
AND YOU KNOW THAT!
2 1|25 DIANNE REEVES  BLUE NOTE BLJ 46906 (CD)
DIANNE REEVES
3 31 GEORGE HOWARD  7BA 233/PALO ALTO (CD)
THE VERY BEST OF GEORGE HOWARD — ‘ ;m‘; cé
@ 6 | 11 BASIA  EPIC BFE 40767/E.P.A. (CD)
TIME AND TIDE
5 427 STEVE KINDLER & TEJA BELL  GLOBAL PACIFIC OW 40719/COLUMBIA (CD)
DOLPHIN SMILES
g 7111 DAN SIEGEL  CBS ASSOCIATED BFZ 44026/E.P.A. (CD)
NORTHERN NIGHTS
@ NEWD BOBBY MCFERRIN  EMIMANHATTAN 48059 (CD)
SIMPLE PLEASURES J
nls HERBIE MANN  ®BI 401/M0OSS MUSIC (CD)
JASIL BRAZZ
@ NEWD RIPPINGTONS FEATURING RUSS FREEMAN  passPORT PJ 88042 (CD)
KILIMANJARO
201! 3 ONAJE ALLAN GUMBS  zeBRa 42120/MCA (CD)
THAT SPECIAL PART OF ME
THERES HIROSHIMA  EpiC FE 40679/E.P.A. (CD) o Saved.”
@ 191 3 ALPHONSE MOUZON opTiMISM 6002 (CD)
EARLY SPRING
131519 THE MANHATTAN TRANSFER  ATLANTIC 81803-1 (CD)
BRASIL
615 GAMALON  AMHERST AMH 3318 (CD)
GAMALON
@ 1815 VARIOUS ARTISTS  GRp GR-2-1650 (CD)
GRP SUPER LIVE
16 | 9|37 PAT METHENY GROUP  GEFFEN GHS 24145 (CD)
STILL LIFE (TALKING)
17 [13] 9 SAMOA  PROJAZZ CDJ 645/INTERSOUND (CD)
_NO BAND IS AN ISLAND N e
8 |10]7 VARIOUS ARTISTS  wINDHAM HILL WH 1065 (CD) quite measure up, to me.
- — WINDHAM HILL SAMPLER '88
19 (12115 GERALD ALBRIGHT  ATLANTIC 818131 (CD)
) JUST BETWEEN US
20 | 22| 3 | ELEMENTS  Novus 3031-1:N/RCA (CD) “have grown up together.”
ILLUMINATION
| ACOUSTIC ALCHEMY  mca 42125 (CD)
@ L] NATURAL ELEMENTS
KENNY G. A2 ARISTA AL8 8427 (CD
] Sl e b “ DUOTONES
@ NEW P DOUG CAMERON  SPINDLETOP SPT 124 (CD) out
i B PASSION SUITE is in a sad state.
| 54 |15 11 | MICHAEL PEDICIN JR.  optimism o7 3106 o)
- CITY SONG
@ NEW D WALTER BEASLEY  pOLYDOR 833 866-1/POLYGRAM (CD)

WALTER BEASLEY

DAIbums with the greatest sales gains during the last two weeks. (CD) Compact disk available.

@ Recording Industry Assn. Of America (RIAA) certification for sales of

00,000 units. A RIAA certification

for sales of 1 million units.

me, that’s the time to get bolder than ever singing about
what you know now—not the stuff you were singing be-
fore you got saved.

“Now that I'm doing arenas, I'm responsible to the
Lord for that gift. The bigger I get, the bigger Jesus
must get. So when the artists behind me say, ‘How does
he do it?’ I can say it is God that is giving me this audi-
ence. God and nothing else.”

In the end, Carman says, his musical mission is to en-
courage the body of Christ.

“Evangelists evangelize,” he says. “I do have an altar
call even when it is a church concert and hundreds [of
people] do come down. But to really reach people for Je-
sus Christ, you must first come at them with the cross.”

Carman says that if he indeed has a gift, one that
would explain his large and demonstrative audience, it is
his ability to take stories and fully illustrate the truths
of the Bible in a way that anyone can understand.

Carman’s live set captures
the excitement of his shows

“The people are the evangelists at a concert—not the
artists,” he says. “Once they get there, that’s when I go
to work. Jesus says, ‘If I am lifted up, I will draw all
men.” We should constantly ask ourselves what we must
do in our lives to allow the Holy Spirit to flow through
us. Our job is to draw closer to the Lord.”

Carman says if an artist is singing songs about dogs
and trees and doesn’t mention the Lord anywhere but in
the liner notes, his impact is going to be minimal.

“That just won't cut it,” he says. “People, it’s time to
mean business. People in the secular world are saying
what they believe. Michael Jackson’s singing about
what he believes; he's living it out every day.

“We are accountable for what we know. Our music is
a tool—we can't lay it down and then go off and try to
win the world with something else. Jesus will hold us ac-
countable for what we should have done with that tool.

“As for me, I'm going to sing about Jesus Christ and
how he saves. If that doesn’t work and it just dies out
there, then I'm going to die with it. There are few things
in the world worth dying or living over, and the Gospel
of Jesus Christ is one of them.”
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73-TRACK CLAPTON COLLECTION ISSUED

(Continued from page 19)

search involved hunts through
countless tape libraries, but cooper-
ation from the various record labels
spanning Clapton’s career and the
British Broadcast System’s library
of live events made the task easier.

Levenson’s biggest find in his
journey through Claptonia was the
original masters to the Derek & the
Dominoes sessions, which might
have been lost to history had Leven-
son not chanced to stop at a master-
ing studio at the right time.

“We were already compiled and

ready to finish when we found
‘Layla,”” Levenson says. “I just
happened to be at Sterling Sound
when they were cleaning out the
back rooms, and a guy said, ‘We
just found some tapes, and we’re
not sure who to send them to.” My
guess is that when the project was
finished up, the tapes were of no
use, so they were just packed up
and put in the back.”

Included in the session reels were
alternate versions of “Key To The
Highway,” “Mean Old World,” and

DIRTY DANCING TOUR TO ROLL IN SUMMER

(Continued from page 19)

is in a ‘Dirty Dancing’ craze, so
there’s no other tour out there that
I have any fear about.”

VH-1 will secure visibility
through concert banners, select VJ
appearances, and ad placements, ac-
cording to Jeff Rowe, vice president
at the video channel. He says that
VH-1 will also be supporting the
tour with concert information and
special programs on the whole
“Dirty Dancing” phenomenon. Ad-
ditionally, a video for the Four Sea-
sons’ “Big Girls Don't Cry”’—fea-
tured on the second soundtrack—
has been acquired from Dick Clark;
it will be heavily rotated through
the summer with the four other
“Dirty Dancing”’ clips.

Rowe adds that contests will be
organized in select markets, tying
in local cable operators and radio
stations and featuring concert tick-
et giveaways and artist visits.

The tour’s June 14-16 dates at

New York’s Radio City Music Hall
will be taped for a television special,
says Fishof. He adds that upon com-
pletion of its North American run,
the tour will move overseas, where
the movie and its music have en-
joyed a good deal of success.

According to Fishof, Jimmy Ien-
ner, executive producer of the
soundtrack albums, is overseeing
the tour, and Michael Lloyd, who
produced and was involved with
much of the soundtrack material,
will coordinate the “close-to-$1-mil-
lion” tour production. Choreogra-
phy will be handled by the movie’s
Dorian Sanchez.

In addition to the Dirty Dancing
tour extravaganza, Fishof has lined
up a Super Seventies Fest summer
tour, scheduled to start in July, fea-
turing Bachman-Turner Overdrive,
the Guess Who, Dr. Hook, Rare
Earth, and Grand Funk Railroad’s
Mark Farner.
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six jams featuring the talents of
Dickie Betts, Duane Allman, Gregg
Allman, and Clapton, some of which
may appear in a future Allman
Brothers retrospective.

“We pretty much kept to material
that was released,” Levenson says.
“We tried to include a track from
each of his albums.”

What will the world learn about
the man and myth of Clapton?

“I think the consumer will learn
two things,” Levenson says. “The
development of Eric as a guitarist
from a blues purist to a man of
many styles, fashioning himself
over and over. And musically, you
see him developing into a terrific
songwriter and interpreter.”’

Although Levenson found every-
thing he was looking for, there is
one segment conspicuously missing
from available Clapton archives:
live recordings of Cream.

“There’s got to be some gems
there,” he says. “Maybe through
the press someone will raise their
hand and say, ‘I've got them.””

TALENT IN ACTION

(Continued from page 20)

are in need of concentrated road
work in order to regain their momen-
tum. JIM BESSMAN

NANCI GRIFFITH
DAVE OLNEY
The Bottom Line, New York

AT THE START of this March 29
late show, Nanci Griffith begged un-
derstanding for her “croaky” speak-
ing voice, blaming it on some “Ten-
nessee Ernie Ford pollen” apparently
native to New York in March. How-
ever, her honeyed singing tone was
not greatly affected during a set that
centered on her new MCA album,
“Little Love Affairs”, as well as older
favorites.

Tunes like “Ford Econoline” may
have had more edge, and Griffith's
little stylistic yodel was perhaps a bit
brittle, but this just added flavor.
And her “Trio”-like harmonies with
“special guest” New Yorker Lucy
Kaplansky were fine, as was a duet
with Mac McAnally on “Love Wore A
Halo (Back Before The War.)”

As usual, Griffith was accompanied
by the terrific Blue Moon Orchestra
(named after a 1985 Philo/Rounder al-
bum), this time showcasing ex-Amaz-
ing Rhythm Ace keyboardist James
Hooker and Irish guitarist Phillip
Donnelly, who sang lead on ‘“The
Speed Of The Sound Of Loneliness,”
which he co-wrote with John Prine.

Griffith’s only shortcoming was a
tendency to stretch out her engaging
storytelling past the bedtime of the
crowd. Opener Dave Olney, mean-
while, kept his comments to a mini-
mum and commanded dead silence
while singing songs from his forth-
coming Rounder album, “Deeper
Well.”

The Nashville-based singer/song-
writer accompanied himself with
acoustic guitar and gave a deadpan
delivery of mostly downcast material.
Still, his own songs, marked by clev-
erly ironic lyries, merited full atten-
tion, as did his surprising covers of
Little Richard’s “Bama Lama Bama
Loo” and Aretha Franklin’s “Chain
Of Fools.” J.B.

Inc

8 Copitol Records
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PRODUCED BY DAVID KERSHENBAUM AND HARRY ANDRONIS
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Radio And Writers. Chuck “‘Hoss” Burns, WSIX-FM Nashville midday air
personality, left, and songwriting partner Don Huber, right, pose for a snapshot
following their signing with Tree Publishing. Pictured with the writers are, from
left, Buddy Killen, president and chief executive officer of Tree International, and

Bob Montgomery, director of creative services, Tree.

NASHVILLE More than 50 acts
will perform at this year’s Interna-
tional Country Music Fan Fair,
scheduled for June 6-12 at the Ten-
nessee State Fairgrounds here.
Tickets for the fair are $60 each.
According to the Country Musie
Assn., which co-sponsors the event
with the Grand Ole Opry, more
than 17,500 reservations had been
made as of April 12.

The talent lineup has not yet

been released for the bluegrass

THE ANNUAL FLOOD OF TOURISTS to the music
mecca of Nashville has begun with the spring season,
and the stage is set for great entertainment.
Starwood Amphitheatre prepares to open for its
third season, heralding such acts as Hank Williams
Jr., Restless Heart, the Beach Boys, Greg Allman,
Steppenwolf, Kenny Rogers, the Forester Sisters,
Highway 101, the Nashville Contemporary Pops, and
Andy Andrews. Hopefully, some of Starwood’s rough
edges of the past two years will have been smoothed,

Club And Concert Schedules Set For Annual Flood Of Fans
Local Venues Blossom In The Spring

formers as Mickey Newbury, Eric Andersen, Mose
Allison, Livingston Taylor, T Bone Burnett, Peter
Case, and Rosie Flores. Among the acts who have de-
veloped portions of their careers while playing the
Bluebird are the O’Kanes, Steve Earle, SKB, Foster
& Lloyd, Kathy Mattea, Baillie & the Boys, T. Gra-
ham Brown, Tom Kimmel, Pat McLaughlin, and
Sweethearts Of The Rodeo.

They still often visit the stage, and so do Rodney
Crowell, Judy Rodman, Vince Gill, Michael John-
son, Janis Ian, Jim Pho-

yet.

That round mound of
sound, Municipal Audi-
torium, is a little worse
for wear but still hangs
in there with the likes of
David Lee Roth and Poi-
son. The Grand Ole
Opry House is one of the
best facilities in the
world for live perfor-
mance, radio broadcasts, and telecasting. Besides
hosting the Opry, it features major shows year round.
The Tennessee Performing Arts Center boasts audi-
toriums that have won raves from audiences and per-
formers alike, ranging from classical to country.

Boots Randolph’s, in famed Printer’s Alley, often
stars the man who owns it. The Cockeyed Camel pro-
vides a variety of entertainment—from Mike Price’s
comedy improv night to performances by such stars
as Steve Earle. The reborn Exit/In is going again,
and bluegrass fans flock to the Station Inn, Dusty
Road Tavern, and Bluegrass Inn for their musical
fix. Windows On The Cumberland, Mere Bulles, and
other trendy spots satisfy jazz whims. New acts and
some veteran performers rip up the stage at The Can-
nery. Those who live in Nashville and those who visit
will be catching music and fun at such spots as Bo-
gey’s, Stockyard Bullpen Lounge (owned by Tree
publishing chief Buddy Killen), the famed hangout
Tootsie’s Orchid Lounge, Douglas Corner Cafe, El-
liston Square, Nashville Palace (where Randy Trav-
is once performed while working as a short-order
cook—and that was just two years ago), Zanie’s Com-
edy Showcase, Opryland Hotel (with seven sites for
live music), Vanderbilt Plaza Hotel, Union Station
Hotel, and the Maxwell House Hotel (where the mu-
sic is good to the last note).

Want a racier name? Catch an act at the Round-
about Bar and Grill, Cowboy Bob’s Swing Palace, or
Wanda & Louie’s Country Place. The Belle Carol
Riverboat offers gospel and rock’n’roll music cruises
(thankfully, not at the same time), and Opryland’s gi-
ant paddle-wheel boat, the General Jackson, includes
musical acts on many of its Cumberland River voy-
ages.

One of the most important clubs for showcasing
new, developing, and established acts is the Bluebird
Cafe, owned and managed by Amy Kurland, a cham-
pion of rising talent. The intimate 90-seat room has
put the spotlight during the past year on such per-

and the impressive venue
will enjoy its best year

Nashville
SCQM

by Gerry Wood

toglo, Jeff Hanna, Paul
Davis, Mac McAnally,
John Cowan, and Mark
Germino. The tradition
continues this spring
with dates booked for
Loudon Wainwright III,
Jesse Winchester, SKB,
Tim Krekel, and John
Hammond.

“Nashville music—
country, folk, and rock—
is in an incredible growth period,” says Kurland, “and
the Bluebird is central to that.” Over the next year she
expects these Nashville Bluebird alumni to make sig-
nificant career moves: Kevin Welch, Skip Ewing (his
first MCA album is a powerhouse), Steve Davis, the
Kingsnakes, Pam Rose & Mary Ann Kennedy, Rus-
sell Smith (the former head of the Amazing Rhythm
Aces is now with a new label), and Karen Staley.

Thanks to the Bluebird, Grand Ole Opry House,
Starwood, and the others mentioned above, Music City
deserves its name not only for the music being made
here, but for the music being played here as well.

NEWSNOTES: Williams and Travis were recently
named co-chairmen of the Dreamship Ine. project, a
nonprofit organization dedicated to improving the
quality of life for mentally handicapped persons.

Marie Osmond is gearing up for the sixth annual
Children’s Miracle Network Telethon, June 4-5. She is
co-chairperson of this year’s event, scheduled for
viewing in seven countries on over 180 television sta-
tions. Originating from Disneyland, California, with
live hookups to Disney World, Florida, and Tokyo Dis-
neyland, the '88 telethon has set a goal of $50 million.

Asleep At The Wheel is maintaining a heavy tour
schedule and paving the way for its second CBS/ Epic
album, set for a summer release.

Rattlesnake Annie returned to Nashville after a
month of touring in England, France, and West Ger-
many. While in London, she became the first country
artist to perform on Europe’s equivalent to our MTV.
Thames Television also filmed Annie at the London
Zoo, where she adopted a rattlesnake under the zoo’s
Adopt A Pet program. She performed on ‘‘Friday
Night Live,”” “London Night Network,” and “The
BBC Morning Show.” She will return to Europe May
11 for a show in London and follow with over 100
shows throughout the country.

show, which opens the fair at 7
p.m., June 6, or the songwriters
show, 10 a.m., June 10.

Shows and their confirmed per-
formers include:

International show (10 a.m.,
June 7)—George Jones, host; John-
ny Burke, Canada; Alien Playboys,
France; Jodle Birge, Denmark;
Gottani Sisters, Australia; the Jor-
danaires, U.S.; Daniel O’Donnell,
Ireland; Big Hand, Norway.

Independent-label show (1 p.m.,
June 7)—Darlene Austin, Magi
Records; Razzy Bailey, SOA Rec-
ords; Ronny Dove, Diamond Reec-
ords; Mickey Gilley, Airborne Rec-
ords; the Kendalls, Step One Rec-
ords; Tim Malchak, Alpine
Records; Cali McCord, Gazelle
Records; Bobby G. Rice, Door
Knob Records; Norm Schaffer,
DSP Records.

Mercury/PolyGram show (4
p.m., June 7)—Tom T. Hall, Butch
Baker, Larry Boone, David Lynn
Jones, Kathy Mattea, Donna
Meade.

CBS show (8 p.m., June 7)—
Charlie Daniels, Vern Gosdin, the
O’Kanes, Ricky Van Shelton.

Warner Bros. show (2:30 p.m.,
June 8)—the McCarters, Southern
Pacific, Michael Martin Murphey.

RCA show (7:30 p.m., June 8)—
Vince Gill, Foster & Lloyd, K.T.
Oslin, Keith Whitley.

Capitol show (10 a.m., June 9)—
Johnny Rodriguez, Sawyer Brown,
Dan Seals.

16th Avenue show (2:30 p.m.,
June 9)—Canyon, Charley Pride,
Randy Vanwarmer.

MCA show (7:30 p.m., June 9)—
Riders In The Sky, John Anderson,
Skip Ewing, Patty Loveless.

MTM show (2:30 p.m., June 10)—

FOR WEEK ENDING APRIL 30, 1988

Fan Fair To Feature 50-Plus Acts

International Music Fest Set For June

Holly Dunn, Girls Next Door,
Marty Haggard, Becky Hobbs,
Judy Rodman, Ronnie Rogers,
SKB.

Besides the label shows, Fan
Fair tickets are good for entry to
the All American Country Games
at Vanderbilt Univ. Stadium (10
a.m., June 8) and the Grand Mas-
ters Fiddling Championship at
Opryland (10 a.m., June 12).

Holly Equipped. Producer/songwriter
Scott Turner and Maria Elena Holly,
widow of Buddy Holly, scan through
the original notebook in which Turner
and Buddy Holly co-wrote many tunes
in 1956. Maria Elena Holly and Turner
were in Nashville’s Sound Emporium
studio recently working with the
Arkansas-based group Razorback,
which recorded two of the
Holly/Turner tunes, “Am | Ever Gonna
Find 1t?” and “September Hearts.”

GOLD
ADDS
26 REPORTERS
DON'T CLOSE YOUR EYES

KEITH WHITLEY rca 4
FALLIN' AGAIN

ALABAMA rca 6
WORKIN' MAN

NITTY GRITTY DIRT wARNER BROS. 6
JUST ONE KISS

EXILE epic 6
1 STILL BELIEVE

LEE GREENWOOD mca 3
GIVERS AND TAKERS

S-K-B mtm 5
SHE DOESN'T CRY ANYMORE
SHENANDOAH coLumBia 2
TALKIN' TO THE WRONG MAN
MICHAEL M. MURPHEY wB. 3
SET 'EM UP JOE

VERN GOSDIN coLumsia 3
IF YOU CHANGE YOUR MIND
ROSANNE CASH coLumsia 3

*
i"mrd ©Copyright 1988, Billboard Publications, Inc. No part of this

permission of the publisher.

HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
BRONZE/
SILVER ~ SECONDARY  TOTAL TOTAL
DDS ADDS ADDS ON
61 REPORTERS 63 REPORTERS 150 REPORTERS
16 32 52 64
21 10 37 124
16 10 32 111
7 16 29 67
10 15 28 28
4 13 22 52
9 10 21 64
7 10 20 92
7 9 19 108
7 8 18 132

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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Label Head Drops 45s Because Of Poor Sales
Emerald Releases Cassette Singles

Singer Stewart To Trek For Track

For tast action, use
-1 ACTIONMART

NASHVILLE Emerald Records
chief Cliff Ayers says he has
stopped pressing vinyl singles for

45s at their shows. But, he says,
fans will readily buy cassette sin-
gles. He says he will order 400 cas-

Set To Make Nashville Pilgrimage

NASHVILLE Wyoming singer/

sponsored by various hiking sup-

the Billboard the acts on his indie label and has sette singles for each new release: songwriter David Stewart is sure  pliers, Stewart’s promotional
. turned to cassette singles exclu- 330 for radio promotion and 70 for his current single has legs—his. march is expected to take about
Classified. sively. the artist’s own use. On May 1, Stewart will begin a 78 days to complete.
Call Jeff Serette toll Ayers says one of the main rea- Ayers will sell the cassette sin- 1,600-mile walk from northern Stewart is also selling records,
sons for the switch to tape is that gles to the acts for $1 each and Wyoming to Nashville to pro- T-shirts, pictures, and fan-club
free at (800) 223- acts have had little success selling suggest they, in turn, sell them to mote his “In The Wings Of The memberships to support the ef-
7524 (NY residents fans for ““two or three bucks.” Grand OF Opry” and to sing at fort.

dial 764-7388).

Syndicators revamp
country lineups
... See page 18

FOR WEEK ENDING APRIL 30, 1988

Billboard.

Each cassette single will feature
two songs.

The first cassette single release,
Ayers reports, is Barbara Lee's
“Even Now.” Ayers also owns the
American Sound label.

the Opry—if he can wangle an in-
vitation.

Endorsed by the Wyoming
Country Music Foundation and

He will be visiting radio and
television stations and perform-
ing at campgrounds on the trek
south. EDWARD MORRIS

©Copyright 1988, Billboard Publications, Inc
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elel O e elsl
5082z 2183z
2 1% | % |¢| ARTST TITLE 2|1 5| 5| ¢ | ARmsT TITLE
= 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
* % NO.1 * » 39 [ 39 [ 39 | 128 | THE JUDDS A RCA/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM
@)L 0 || 8 | B | CEEsanly SN IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 45 | 46 | 24 | WAYLON JENNINGS mca 42038 (8.98) (CD) A MAN CALLED HOSS
2 2 49 RANDY TRAVIS A2 wARNER BROS. 25568-1 (8.98) (CD) ALWAYS & FOREVER NEW' 1 EDDIE RABBITT rca 6373 (8.98) (CD) | WANNA DANCE WITH YOU
3 3 1 60 RICKY VAN SHELTON @ coLumsia 40602 (CD) WILD EYED DREAM 42 43 44 4 CONWAY TWITTY mca 42115 (8.98) (CD) STILL IN YOUR DREAMS
4q 4 4 40 HANK WILLIAMS, JR. A WARNER/CURB 25593-1/WARNER BROS. (8.98) (CD) BORN TO BOOGIE 443 | 42 38 20 DOLLY PARTON cOLUMBIA 40368 (CD) RAINBOW
5 5 6 39 K.T. OSLIN @ rca 5924-1 (8.98) (CD) 80'S LADIES 4 | 36 36 64 GEORGE STRAIT A mca 5313 (8.98) (CD) OCEAN FRONT PROPERTY
6 7 7 40 ROSANNE CASH coLumsia 40777 (CD) KING'S RECORD SHOP 45 41 43 64 HANK WILLIAMS, JR. @ waRNER/CURB 1-25538/WARNER BROS. (8.98) (CD) HANK "LIVE”
7 6 5 31 REBA MCENTIRE @ mca 42030 (8.98) (CD) THE LAST ONE TO KNOW 46 49 41 30 DAVID LYNN JONES MERCURY 832 518-1/POLYGRAM HARD TIMES ON EASY STREET
8 | 8 | 10 | 20 | MERLE HAGGARD EPiC 40986/EPA. (CD) CHILL FACTOR 47 | 48 | 45 | 107 | DWIGHT YOAKAM @ os. (6.5 o) GUITARS, CADILLACS, ETC., ETC.
@ 11 9 26 BILLY JOE ROYAL ATLANTIC AMERICA 30658-1/ATLANTIC (8.98) (CD) THE ROYAL TREATMENT 48 47 48 11 JOHN ANDERSON mca 42037 (CD) BLUE SKIES AGAIN
10 10 11 41 HIGHWAY 101 waRNER BROS. 25608- 1 (8.98) (CD) HIGHWAY 101 49 | 4 37 28 EXILE EPIC 40901/E.PA. (CD) SHELTER FROM THE NIGHT
1 9 8 31 GEORGE STRAIT A mca 42035 (8.98) (CD) GREATEST HITS, vOL. 2 50 55 61 7 EDDY RAVEN RcCa 6815-1 (8.98) (CD) BEST OF EDDY RAVEN
12 | 14 14 13 LYLE LOVETT MCA/CURB 42028/MCA (CD) PONTIAC 51 53 54 16 VARIOUS ARTISTS k.TEL 701 (6.98) COUNTRY COLLECTION
13 13 12 12 VERN GOSDIN coLumsia 40982 (CD) CHISELED IN STONE 52 51 49 45 T. GRAHAM BROWN capiToL 12552 (8.98) (CD) BRILLIANT CONVERSATIONALIST
14 | 12 | 13 | 51 | DWIGHT YOAKAM @ RePRISE 25567. 1/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE 53 | 54 | 55 | 181 | HANKWILLIAMS, JR-4 098 D) GREATEST HITS, VOLUME |
15 15 17 37 TANYA TUCKER capIToL 46870 (8.98) (CD) LOVE ME LIKE YOU USED TO 54 | 46 47 36 LEE GREENWOOD mca 5999 (8.98) (CD) IF THERE'S ANY JUSTICE
16 17 15 | 97 RANDY TRAVIS A2 waRNER BROS. 1.25435 (8.98) (CD) STORMS OF LIFE 55 57 63 3 DAVID SLATER capiTOL 48307 (8.98) EXCHANGE OF HEARTS
@ 20 30 3 RICKY SKAGGS epic 40623/E.P.A. (CD) COMIN' HOME TO STAY 56 50 51 34 GLEN CAMPBELL mca 42009 (8.98) (CD) STILL WITHIN THE SOUND OF MY VOICE
18 | 16 | 16 | 58 | DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS A TRIO 57 | 52 | 57 | 29 | JOHN SCHNEIDER mca 42033 (8.98) D) GREATEST HITS
19 18 18 62 THE JUDDS @ RCA/CURB 5916-1/RCA (8.98) (CD) HEART LAND 58 58 58 37 THE FORESTER SISTERS wARNER BROS. 25571 (8.98) (CD) YOU AGAIN
20 ( 19 | 21 | 51 | REBAMCENTIRE ® mca 5979 8.98) CD) GREATEST HITS 59 | 61 | 69 | 113 | HANK ML, Rty oros. 5.95) (cO) GREATEST HITS, VOLUME II
2 |21 | 2|23 KATHY MATTEA MERCURY 832 793-1/POLYGRAM (CD) UNTASTED HONEY 60 | 56 | 56 [ 29 | THE OAK RIDGE BOYS mcCa 42036 (8.98) (CD) HEARTBEAT
22 | 22 | 19 | 28 | ALABAMA @ Rrca6495-1 (8.98) (CD) JUST US 61 [ 59 | 50 | 49 | CONWAY TWITTY mca 5969 (8.98) (CD) BORDERLINE
23 23 20 12 GEORGE JONES EPiC 40781/E.PA. (CD) TOO WILD TOO LONG 62 63 60 28 SCHUYLER, KNOBLOCK AND BICKHARDT mTM 71064/CAPITOL (8.98) NO EASY HORSES
25 32 4 MICHAEL MARTIN MURPHEY waRNER BROS. 25644 (8.98) (CD) RIVER OF TIME 63 62 62 55 HOLLY DUNN mMTM ST 71052/CAPITOL (8.98) HOLLY DUNN
@ 3| - 2 THE O'KANES coLumBia 44066 (CD) TIRED OF THE RUNNIN' 64 | 69 59 | 180 | THE JUDDS A RCA/CURB AHL1:5319/RCA (8.98) (CD) WHY NOT ME
26 | 31 5 JO-EL SONNIER Rca 6374-1 (8.98) (CO) COME ON JOE 65 | 64 64 | 47 STEVE EARLE & THE DUKES mca 5998 (8.98) (CD) EXITO
@ 28 | 24 | 46 THE DESERT ROSE BAND mcA/CURB 5991/MCA (8.98) (CD) DESERT ROSE BAND 66 | 60 | 66 | 505 | WILLIE NELSON A3 COLUMBIA FC 35305 (CD) STARDUST
28 L 23 45 HOLLY DUNN MTM 71063/CAPITOL (8.98) (CD) CORNERSTONE 67 65 70 | 162 | GEORGE STRAIT A mCA 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
29 30 28 37 THE STATLER BROTHERS MERCURY 832 404-1/POLYGRAM (CD)  MAPLE STREET MEMORIES 68 70 73 29 GEORGE JONES EPIC 40776/E PA. (CD) SUPER HITS
@ 37 2 3 STEVE WARINER mca 42130 (8.98) (CD) | SHOULD BE WITH YOU 69 68 65 4 VARIOUS ARTISTS k.TEL 736 (6.98) NEW FACES OF COUNTRY
3 2 2 8 NANCI GRIFFITH mca 42102 (CD) LITTLE LOVE AFFAIRS 70 | 66 68 | 41 TAMMY WYNETTE EPIC 40832/€.P.A. (CD) T HIGHER GROUND
@ 34 35 6 MOE BANDY cuRrB 10600/MCA NO REGRETS 1 73 67 52 NITTY GRITTY DIRT BAND waRNER BROS. 1-25573 (8.98) (CD) HOLD ON
3 31 25 32 SAWYER BROWN CAPITOL/CURB 46923/CAPITOL (8.98) (CD) SOMEWHERE IN THE NIGHT 72 RE-ENTRY ALABAMA A2 RCa AHL 14663 (8.98) (CD) THE CLOSER YOU GET
| 29 73 RESTLESS HEART @ RCa 5648 (8.98) (CD) WHEELS 713 67 | n 58 JUDY RODMAN MM 71060/CAPITOL (8.98) (CD) A PLACE CALLED LOVE
35 35 33 | 114 | ALABAMA A RCA AHL1-7170 (8.98) (CD) GREATEST HITS L) 71 53 89 SWEETHEARTS OF THE RODEO coLumBiA 40406 (CD) SWEETHEARTS OF THE RODEO
36 | 38 40 5 CHARLEY PRIDE 16TH AVENUE 70551 (8.98) I'M GONNA LOVE HER ON THE RADIO 5 72 74 | 35 VARIOUS ARTISTS k-TEL 2080 (6.98) COUNTRY NOW
37 32 % | 2 DAN SEALS capiToL 48308 (8.98) (CD) THE BEST Q Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
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@ S._ Compiled from a national sample of radio playlists. %._
28 | 58 | $9| 45| e ARTIS of | 55 | $3| 9% | e
E B EERS 2 = 5 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL »]—: ;J S ;' o~ 2 é <:S PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUT&(?HBEL
A& NO.1 * % _ JUST ONE KISS EXILE
@ 2 3 15 lTTB'Rsovsng'-c‘RéwssmALL WORLD & RODNEY CROWELL AND B;QLS@QQE CASH @ 66 2 E.SCHEINER (S LEMAIRE, J.P.PENNINGTON) EPIC 34-07775/E.PA.
1A 38-07693
| KNEW LOVE @ NANCI GRIFF
2 3 4 12 CRY, CRY CRY & HIGHWAY 101 @ 59 67 4 T.BROWN.N.GRIFFITH (R.BROWN) (l;w ICA 53|T0H
PWORLEY (J.5.SHERRILL, D.DEVANEY) WARNER BROS. 7-28105 ***H §— rorare
@) s 8 | 12 | 'MGONNAGET YOU EDDY RAVEN &)| NEW DON'T CLOSE YOUR EYES UL SHRERST KEITH WHITLEY
BBECKETT (D.LINDE) RCA 6831 » 1 G.FUNDIS, K. WHITLEY (B.MCDILL) RCA 6901-7
YOUNG COUNTRY I
O KR RN RN R LS ——— ey s sgmenenns. | |B8)] 65 | — | 2 | SHEDOESN'T CRY ANYMORE SHENANDOAH
7 | 12 | 1 | BABYIMYOURS STEVE WARINER TOP ME (IF Y
@ J.BOWEN.S.WARINER (S.WARINER, G.CLARK) MCA 53287 @ 61 69 4 §B§,’(ER (GEDSBB,N??D':,EQQQ%EQ ONEIHEEORE) MERCURY 87&955%38&’15
THE LAST RESORT T. GRAHAM BROWN
6 4 6 15 B.LOGAN (BROWN, BOUTON, BURCH) CAPITOL 44125 M| — 2 ?g&%ﬁ&ég‘,&,ﬂ},’é%"s SCHUYLER, KNOBLOCK A,me g&@%ﬁg%{
9 14 9 THE FACTORY KENNY ROGERS N
@ LBUTLER (B.MCGUIRE) RCA 6832-7 @ 63170 | 4 9&&9,,0% (‘S‘EOVF!FE (J;E(,)J"ES’)\CH SEEER LOUISE MARNCEZROEZ%%
8 | 8 | 13| 14 | AMERICANA MOE BANDY WHERE DOES LOVE GO (WHEN
JKENNEDY (L.ALDERMAN, R.FAGAN, PRYAN) CURB 10504/MCA 67 14 3 SBUCK,NGHA?A (EROWAN) GO( fT'S GONE) cd{ﬁn’}éﬁ g’;lo(;';;%
EIGHTEEN WHEELS AND A "
@ 118 8 Al RE\"I“JOLDS (PY!ELSON (? NELSON) DOZEN ROSES MERCURV‘ 8'7(0A IA@E/M&ELEAQ 59 | 58 | 63 6 L?&&‘,J’( JE‘,},;(RE;[')E\,?A’L\,;&TERE DARREA‘A‘OE‘PZLJ
OLD FOL
10 [ 160 190 | QEDEOKS aisar ey e IEFIEAPA B 0 | 53] 4 | 2 §gleDt{g9§gRgmgﬁRgﬁ§gER THAN THIS oranSHARLEY PRIDE
7 AP
IF MY HEART HAD
@ 12 15 13 E.GORDV.JRE..T.BROWN (D.r‘!zv:ycg)ows ® PATTY L(h)/IXAE %2%50 61 45 32 17 SANT @ THE BELLAMY BROTHERS
E.GORDY.JR. (O.BELLAMY, R.TAYLOR) MCA/CURB 53222/MCA
AD| 13| 19 | 10 | JRUEHEART @ oo THE OAK RIDGE BOYS 62 | 51 | 4 | 17 | LIFETURNED HER THAT WAY  RICKY VAN SHELTON
ALWAYS LATE WITH YOUR KISSES S BUCKINGHAM (H HOWARD) COLUMBIA 38-07672
@ 14 | 20 | 9 | pANDERSON(LFRIZZELL BCRAWFORD) O @ 69 | 78 | 3 | WHOWAS THAT STRANGER LORETTA LYNN
. JBOWEN,C.HARDY,LLLYNN (C.PUTNAM. M.D.BARNES, D.COOK) MCA 53320
1 O A S MEIGAC LSl @AY 10 | 1 THE RHYTHM OF ROMANCE THE KENDALLS
WHAT SHE 1S (1S A WOMAN TN LOVE . S 3 RPENNINGTON (S.BOGARD, RGILES) STEP ONE 384
| 16 | 2| s D T e eI e g.HARRISON) R 78 | 86 | 3 | ALLINMY MIND CALI MCCORD
ONE TRUE LOVE o THE O'KANES F.KELLY (BROWN, KIRKLAND, JOHNSON) GAZELLE 012
18] 23 9 K KANE,J.O'HARA (J.O'HARA, K.KANE) COLUMBIA 3807736 66 | 52 | 38 | 12 | ALLOF THIS & MORE CRYSTAL GAYLE AND GARY MORRIS
THE BEST | KNOW HOW THE STATLER BROTHERS JE.NORMAN (B.FOSTER, JKIMBALL, G.PRESTOPINO) WARNER BROS. 7-28106
AD| 2 | 20 | 1 | THEBES (K REID) MERCURY 870 164.7/POLYGRAM 67 | 75 | — | 2 | !T'SHARDTO KEEP THIS SHIP TOGETHER JOHN ANDERSON
AOREIONE TE JBOWEN.,J. ANDERSON (J.ANDERSON. F.CARTER.JR.) MCA 53307
22 2 11 NO MORE JO-EL SONNIER
B.HALVERSON.R BENNETT (T.SEALS, D.KIRBY) RCA 6895.7 68 | 73 75 4 ggERTSoTv;A;IvFégo N DROBERTS ROSEMARY SHARP
BA (P.BROWN, D.ROBERTS) CANYON CREEK 88-0210
2|z | L TORON, WARREN B0, 727563 86 2 | DON'TTALK TO ME LIBBY HURLEY
s - H.SHEDD (B RICE. S.RICE) EPIC 34-07771/EPA.
25 30 5 HE'S BACK AND I'M BLUE THE DESERT ROSE BAND
P.WORLEY (M.WOODY. R.ANDERSON) MCA/CURB 53274/MCA 80 85 3 LEAVE ME SATISFIED & TINY TIM
D.MITCHELL (O.MITCHELL, J. HENDERSON) NLT 1993/CORBITT COMPANY
@ 2 29 7 CHILL FACTOR MERLE HAGGARD
K.SUESOV.M.HAGGARD (M.HAGGARD) EPIC 34-07754/E.PA. @ NEW} 1 1 STILL BELIEVE LEE GREENWOOD
” i . SOURIENORAT S o EREENG J BOWEN.LGREENWOOD (D.JOHNSON) MCA 53312
@ J.BOWEN,S.EWING (S.EWING, M.GEIGER, W.MULLIS) MCA 53271 @ 8l 87 3 MISSIN' TEXAS KIM GRAYSON
(:: ) 28 31 3 ANOTHER PLACE, ANOTHER TIME DON WILLIAMS AHENSON R BROMY SOUNOWAVES 4800/NS9
D.WILLIAMS,G.FUNDIS (B.MCDILL. PHARRISON) CAPITOL 44131 @ 83 | — 2 THIS OLD FLAME ROBIN LEE
2 | % ; DO CONEERST T IErEr N.LARKIN (P.WOLFE, B.BORCHERS) ATLANTIC AMERICA 7-99353/ATLANTIC
.@’ J.CRUTCHFIELD (D.L.GIBSON, C.KARP) CAPITOL 44142 78 64 55 7 ONE TIME ONE NIGHT LOS LOBOS
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C:) G.MASSENBURG (D.PARTON) WARNER BROS. 7-27970 15 62 13 10 glgm(ggsL SOJ§CKMS¥>NMI\II|§PII)D)SLTEHAT S WHY 'M WALKIN' RICKY SKAGGS
351 | 33 | 8 | OUTOF SIGHT AND ON MY MIND  BILLY JOE ROYAL ¢ EPIC 3407721/ PA
N.LARKIN (B.BURCH, R.PEOPLES) ATLANTIC AMERICA 799364/ATLANTIC 76 % 7 3 EVERYDAY MAN & GARY CHAPMAN
@ = | 2 ; LOVE OF A LIFETIME LARRY. STEVE, RUDY: THE GATLIN BROTHERS G.CHAPMAN.B.BANNISTER M. WRIGHT (G.CHAPMAN, J MCPHERSON) RCA 7601-7
C.YOUNG (L.GATLIN) COLUMBIA 38-07747 7 79 82 3 I NEED A GOOD WOMAN BAD & LANE CAUDELL
. % | 5 SSQ,I;'KSISGY XOUG e © SWEETHEARTS OF THE RODEO N.LARKIN (E.T.CONLEY, T.BRASFIELD) 16TH AVENUE 79265/CAPITOL
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TALKIN' TO THE WRONG MAN MICHAEL MARTIN MURPHEY (WITH RYAN MURPHEY
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48 3 25 15 JBOWEN,R.MCENTIRE (D.LOGGINS, .J.O.MARTIN) MCA 53244 98 98 19 22 EQEE%J RAFBAASE(R.OWEN) A&ﬁ%@%é
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O Products with the greatest airplay this week. ® Videoclip availability.  Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units.

34

www americanradiohictorv com

BILLBOARD APRIL 30, 1988


www.americanradiohistory.com

COUNTRY

2 8. 8.8.0.0.8.8.0 6 ¢

by Marie Ratliff

EASILY THE MOST-TALKED-ABOUT RECORD this week is “Talkin’
To The Wrong Man” (Warner Bros.). Comments on the debut pairing of
Michael Martin Murphey and his son Ryan range from “fits a lot of
people’s lives” to ““a cute summertime song.” PD Bob Mitchell, KFRE
Fresno, Calif., says, “It’s just fabulous; my favorite record. I went crazy
the first time I heard it. Men will identify with it, and women will smile
coyly.” It’s at No. 43 in its third chart week.

“ANCI GRIFFITH is getting noticed with “‘I Knew Love” (MCA). “She |
sings it so delicately,” says PD Van Mac, WOKK Meridian, Miss., “she
reminds me of Mary MacGregor. We're getting a lot of calls.”

PD Rick Braswell, WPAP Panama City, Fla., adds, “The song is right

on target to showcase her abilities; there’s a lot of meaning in the lyrie.”
Griffith is at No. 52.

Braswell is impressed, too, with Keith Whitley’s “Don’t Close Your

Eyes” (RCA), which debuts on the chart this week at No. 53. “We had
some good success with his last one,” says Braswell, “but this one is
great. We've already started to get requests on it.”

MANY ARE COMPARING Libby Hurley’s performance on “Don’t
Talk To Me” (Epie) to that of the late Patsy Cline. “People are coming
into the local record shop and asking for that song by the girl that
sounds like Patsy Cline,” says MD H. David Allan, KRKT Albany, Ore.
“We’re showing a lot of requests and some sales action already.”

“She reminds me a lot of Patsy,” says MD Gary Hightower, KFDI

Wichita, Kan. “She has such a bluesy feel. I'm higher on her than any
other female out there.”

Hightower also has a glowing review for Janie Frickie’s “Where

Does Love Go (When It's Gone)” (Columbia). “It’s the best thing she’s
done in ages. It has a terrific up-tempo feel that will re-establish her."

ALBUM INTEREST: MD Chris Michaels, WDSY is campaigning for a
single release for Rosanne Cash’s “Runaway Train” from her “King’s
Record Shop”’ package on Columbia. “If they don’t eome with this one
next, they’re making a big mistake,” he says.“It's a great song about
falling in love and relationships.”

PD Brad West, WYNK Baton Rouge, La., thinks the title song from

Vern Gosdin’s “Chiseled In Stone” album (Columbia) has great poten-
tial, while PD Denny Bice, WNWN Coldwater, Mich., picks “Is It Rain-
ing At Your House” as his choice from the same package.
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- Bilboard, Hor COUNTRY SINGLES..
l : A ranking of the top 30 country singles by sales with reference to each
title’s position on the main Hot Country Singles chart.
| SALES
o | GE 2=
. Iy |2y TITLE ARTIST 20
1 1 IT'S SUCH A SMALL WORLD RODNEY CROWELL AND ROSANNE CASH 1
2 4 CRY, CRY, CRY HIGHWAY 101 2
3 3 I'LL ALWAYS COME BACK K.T. OSLIN 14
4 6 YOUNG COUNTRY HANK WILLIAMS, JR. 4
5 2 STRANGERS AGAIN HOLLY DUNN 35
6 8 I'M GONNA GET YOU EDDY RAVEN 3
7 9 OUT OF SIGHT AND ON MY MIND BILLY JOE ROYAL 26
8 10 BABY I'M YOURS STEVE WARINER 5
9 11 EIGHTEEN WHEELS AND A DOZEN ROSES KATHY MATTEA 9
| 10 13 ALWAYS LATE WITH YOUR KISSES DWIGHT YOAKAM 13
I 1 7 | WANNA DANCE WITH YOU EDDIE RABBITT 32
12 18 ONE TRUE LOVE THE O’KANES 16
13 22 THE LAST RESORT T. GRAHAM BROWN 6
14 17 AMERICANA MOE BANDY 8
15 5 FAMOUS LAST WORDS OF A FOOL GEORGE STRAIT 29
16 19 JONES ON THE JUKEBOX BECKY HOBBS 33
17 12 TIMELESS AND TRUE LOVE THE MCCARTERS 34
18 26 OLD FOLKS RONNIE MILSAP & MIKE REID 10
19 | — [ 1TOLD YOU SO RANDY TRAVIS 19
20 15 IT'S ONLY MAKE BELIEVE RONNIE MCDOWELL 47
21 — | WHAT SHE IS (IS A WOMAN IN LOVE) EARL THOMAS CONLEY 15
22 14 SHE'S NO LADY LYLE LOVETT 49
23 29 THE BEST | KNOW HOW THE STATLER BROTHERS Iy
24 20 EVERYBODY'S SWEETHEART VINCE GILL 39
25 30 CHILL FACTOR MERLE HAGGARD 21
26 27 THE FACTORY KENNY ROGERS 7
27 | — IF MY HEART HAD WINDOWS PATTY LOVELESS 133
28 16 (ANGEL ON MY MIND) THAT'S WHY I'M WALKIN' RICKY SKAGGS 75
29 24 LOVE WILL FIND TS WAY TO YOU REBA MCENTIRE 48
30 21 LIFE TURNED HER THAT WAY RICKY VAN SHELTON 62
©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photo-
copying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

ALL IN MY MIND

(ABZ, BMI)

ALL OF THIS & MORE

{Screen Gems-EMI, BMI/MCA, ASCAP/Sweet Angel,
ASCAP/No Ears, ASCAP) HL

ALWAYS LATE WITH YOUR KISSES

(Peer International, BMI/Rightsong, BMI) CPP/HL
AMERICANA

(King Coal, ASCAP/0f Music, ASCAP/Patti Ryan,
ASCAP/Ha-Deb, ASCAP)

(ANGEL ON MY MIND) THAT'S WHY I'M WALKIN'
(Acuff-Rose, BMi/Ernest Tubb, BMI) CPP

94 ANGELS LOVE BAD MEN

7

”

21

81

(Tom Collins, BM1/Waylon Jennings, BMI) CPP
ANOTHER PLACE, ANOTHER TIME

(Jack & Bill, ASCAP/Ranger Bob, ASCAP/Unichappell,
BM1) HL

AS LONG AS WE GOT EACH OTHER
(Warner-Tameriane, BMI/WB, ASCAP)

BABY {'M YOURS

(Steve Wariner, BMI/SBK Aprit, ASCAP/GSC, ASCAP)
HL

THE BEST | KNOW HOW

(Statler Brothers, BMI) CPP

CAN'T STOP NOW

{Cross Keys, ASCAP/Tree, BM!/Screen Gems-EMI,
BMI/Moon & Stars, BMI) HL

CHILL FACTOR

(tnorbit, BM1) CPP

CRY, CRY, CRY

(Sweet Baby, BMI/Music City, ASCAP) HL
DON'T CLOSE YOUR EYES

(Jack & Bill, ASCAP)

DON'T TALK TO ME

(SBK April, ASCAP/Sallowfork, ASCAP)

DOWN ON THE BAYOU

(Door Knob, BMI)

ECHO ME

(Hightop, BMI/MCA, ASCAP)

EIGHTEEN WHEELS AND A DOZEN ROSES
{Warner-Tamerlane, BMI/Believus Or Not,
ASCAP/Screen Gems-EMI, BMI)

EVERYBODY'S SWEETHEART

(Benefit, BMI)

EVERYDAY MAN

{Riverstone, ASCAP/Meadowgreen, ASCAP)
FACE TO FACE

{Maypop, BMI) WBM

THE FACTORY

(Butier's Bandits, ASCAP/SBK April, ASCAP) HL

52

n

9

32

41

FALLIN' AGAIN

(Maypop, BMI)

FAMOUS LAST WORDS OF A FOOL

(Tree, BMI/Forrest Hills, BMI) HL

FOR A SONG

{Guy, ASCAP)

GIVERS AND TAKERS

(Colgems-EMI, ASCAP)

GOODBYE VIME

(Tom Collins, BMI) CPP

HE'S BACK AND I'M BLUE

(Termite/Bughouse, ASCAP)

HIGH RIDIN' HEROES

{Mighty Nice, BMI/Skunk DeVille, BMI/Victrolla,
ASCAP)

) CAN'T TAKE HER ANYWHERE

(W8, ASCAP/New Crew, ASCAP/New John,
ASCAP/Rick Hall, ASCAP)

1 DIDN'T (EVERY CHANCE | HAD)

(Tom Cotlins, BMI/Collins Court, ASCAP) CPP

| KNEW LOVE

(Cavesson, ASCAP) CPP

| NEED A GOOD WOMAN BAD

{Etc., ASCAP/Famous, ASCAP/Rick Hall, ASCAP) CPP
| REMEMBER YOU

(Paramount, ASCAP) CPP

| STILL BELIEVE

(WB, ASCAP/Brother Bill's, ASCAP)

| TAUGHT HER EVERYTHING SHE KNOWS ABOUT
LOVE

(Rick Hall, ASCAP/Alabama Band, ASCAP/Maypop,
BMI) WBM

{ TOLD YOU SO

(Charlie Monk, ASCAP/Three Story)

| WANNA DANCE WITH YOU

(Eddie Rabbitt, BM!/Fishin' Fool, BMI)

| WILL WHISPER YOUR NAME

(Song Pantry, ASCAP/VanWarmer, ASCAP)

| WON'T TAKE LESS THAN YOUR LOVE

{MCA, ASCAP/Don Schlitz, ASCAP/Writer's Group,
BMI/Scarlet Moon, BMI) HL

{F IT DON'T COME EASY

(Silverline, BMI/Songmedia, BMI)

{F MY HEART HAD WINDOWS

(Acuff-Rose, BMI/Glad, BMI) CPP

{F OLE HANK COULD ONLY SEE US NOW
(Waylon Jennings, BMI/Tom Collins, BMI) CPP
IF YOU CHANGE YOUR MIND

(Chelcait, BMI/Almo, ASCAP/Little Amo, ASCAP/Bug,

BMmI) Cep
PLL ALWAYS COME BACK

(Wooden Wonder, SESAC)

86 I'M A SURVIVOR 4
{SBK Blackwood, BMI/SBK April, ASCAP) HL
3 I'M GONNA GET YOU 16
{Dennis Linde, BMI)
90 I'M GONNA MISS YOU, GIRL 2%

(Fourth Floor, ASCAP/Hot Kitchen, ASCAP)
46 I'M STILL YOUR FOOL

(Tree, BMI/Golden Bridge, ASCAP)
ONE TIME ONE NIGHT

(Davince, BMi/No K.0., BMI/Bug, BMI)
ONE TRUE LOVE

{Cross Keys, ASCAP) HL

OUT OF SIGHT AND ON MY MIND
(Ensign, BMi/Jack & Bill, ASCAP/Rebel Heart,
ASCAP) CPP/HL

(Requested, ASCAP/Preston Sullivan, ASCAP) 64 THE RHYTHM OF ROMANCE
97 IV GOES WITHOUT SAYING (Chappell, ASCAP/Dejamus, ASCAP) HL
{Alabama Band, ASCAP/New John, ASCAP/New Crew, 61 SANTA FE
ASCAP/WB, ASCAP) WBM (Bellamy Bros., ASCAP)
67 TS HARD TO KEEP THIS SHIP TOGETHER 28 SATISFY YOU
(John Anderson, BMI/Sweedie, BMI) (MCA, ASCAP/Don Schlitz, ASCAP/Almo, ASCAP)
47 IT'S ONLY MAKE BELIEVE HL/CPP
(Conway Twitty, BMI) 38 SET 'EM UP JOE

1 IT'S SUCH A SMALL WORLD
{Granite, ASCAP/Coolwell, ASCAP) HL
33 JONES ON THE JUKEBOX 54
{Beckaroo, BMI/Lawyer's Daughter, BM1/Guyasuta,

(Tree, BMI/Sabal, ASCAP/Larry Butler, BMi/SBK
Blackwood, BM1/Hookem, ASCAP) HL
SHE DOESN'T CRY ANYMORE

(Rick Hall, ASCAP/Alabama Band, ASCAP)

BM1/Tree, BMI/Write Road, BMI) CPP/HL 49 SHE'S NO LADY

51 JUST ONE KiSS {Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP) HL
(Tree, BMI/Pacific Island, BM1) 60 SHOULDN'T {7 BE EASIER THAN THIS

6 THE LAST RESORT {Alabama Band, ASCAP/Dejamus, ASCAP) HL/WBM

(SBK April, ASCAP/Ides Of March, ASCAP/Ensign, 93 SO FAR NOT SO GOOO
BMI) CPP/HL (KIT, ASCAP/Sheddhouse, ASCAP)

70 LEAVE ME SATISFIED 68 THE STAIRS
(Great Pair, BMI/Dale Morris, BM1) (Sweet Tater Tunes, ASCAP)

62 LIFE TURNED HER THAT WAY §5 STOP ME (IF YOU HEARD THIS ONE BEFORE)
(Tree, BM!) HL (Unichappell, BMI/Chappell, ASCAP/Intersong,

100 A LITTLE BIT CLOSER ASCAP) HL
(Screen Gems-EMI, BMI/Love Wheel, BMI) 35 STRANGERS AGAIN

80 A LITTLE BIT OF LOVIN' (GOES A LONG LONG WAY) (SBK Blackwood, BMI/Tree, BMI) HL
{Chriswood, BMI/Screen Gems-EMI, BM1) 43 TALKIN' TO THE WRONG MAN

27 LOVE OF A LIFETIME (Timberwolf, BMI)
(Kristoshua, BMI) 44 TEXAS IN 1880

48 LOVE WILL FIND ITS WAY TO YOU {(Uncle Artie, ASCAP) CPP
(MCA, ASCAP/Patchwork, ASCAP) MCA/HL 93 THIS MISSIN' YOU HEART OF MINE

45 MIDNIGHT HIGHWAY (Acuff-Rose, BMt/Milene-Opryland, ASCAP) CPP
(U Do 2, ASCAP/Warner-Refuge, ASCAP/Long Tooth, 73 THIS OLD FLAME
BMI) {Ensign, BMI)
MIRRORS DON'T LIE 34 TIMELESS AND TRUE LOVE
{Shade Tree, BMI) CPP (Chappell, ASCAP/Chriswold, ASCAP/Hopi Sound,
MISSIN' TEXAS ASCAP/Buzz Cason, ASCAP) HL
(MCA, ASCAP) HL 89 TONIGHT SHE WENT CRAZY WITHOUT ME

18 NO MORE ONE MORE TIME (Bibo, ASCAP/Chappell, ASCAP/MCA,
(WB, ASCAP/Two Sons, ASCAP/Cross Keys, ASCAP) ASCAP/Chriswold, ASCAP/Hopi, ASCAP)
HL 92 TOUCH AND GO CRAZY

10 OLD FOLKS (Tree, BMI/Cross Keys, ASCAP) HL
(Lodge Hall, ASCAP) CPP 85 TRAINS MAKE ME LONESOME

50 OLD PHOTOGRAPHS (Lawyer's Daughter, BMI/Screen Gems-EMI,

12

8

BMI/DebDave, BMI/Briarpatch, BMI/Scarlet Moon,
BMI) CPP

TRUE HEART

(Don Schlitz, ASCAP/Tamerlane, BMI/Flying
Dutchman, BMI/MCA, ASCAP) HL

TURN (T LOOSE

{MCA, ASCAP/Don Schlitz, ASCAP/Colgems-EMI,
ASCAP/SBK April, ASCAP) HL/WBM/MCA

WHAT SHE IS (IS A WOMAN IN LOVE)

(Jack & Bill, ASCAP/Ranger Bob, ASCAP/Unichappell,
BMI) HL

58 WHERE DOES LOVE GO (WHEN IT'S GONE)

(Hall-Clement, BMI/Ricky Skaggs, BMI) HL

63 WHO WAS THAT STRANGER

42

3l

(Tree, BMI/Cross Keys, ASCAP) HL
WILDFLOWERS

(Velvet Apple, BMI) CPP

WORKIN’ MAN (NOWHERE TO GO)
(Jim Boy, ASCAP)

YOU'LL COME BACK (YOU ALWAYS DO)
(Anlon, ASCAP/Go-Glo, ASCAP)
YOUNG COUNTRY

(Bocephus, BMI) CPP

YOUR MEMORY WINS AGAIN
{Acuff-Rose, BMI/Milene, ASCAP) CPP

ABP
ALM
B-M
B-3
BP
CHA
CLM
CPI

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies

nd may not represent mixed folio rights.
April Blackwood CPP Columbia Pictures
Almo HAN Hansen
Belwin Mills HL Hal Leonard
Big Three IMM  van Mogull
Bradley MCA MCA
Chappell PSP Peer Southern
Cherry Lane PLY Plymouth
Cimino WBM Warner Bros.
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Westerville, Ohio-based advertising

ferred members also receive $1 off
selected rentals.

NRM Introduces ‘Plus’ Logo At ﬁl’Sf Supqrstare

NEW YORK National Record
Mart, the 80-store chain based in
Pittsburgh, Pa., has opened its first
superstore—a one-stop market com-
bining several entertainment for-
mats under one roof.

The new 4,800-square-foot NRM
Plus store in Louisville, Ky., re-
flects the company’s plan to change
the corporate name to initials while
converting its stores into diversified
entertainment markets.

““The NRM Plus concept is not
necessarily oriented to anything in
particular,” says George Balicky,
vice president of purchasing. “It’s a
record store that’s plus something.
Depending on the market we’re in,
it could be plus video, plus a larger
[compact disk] inventory, plus vi-
nyl—it could be plus any musical
category.”

National Record Mart has “20-22
existing stores that could be NRM
Pluses, and they will be converted
over a year’s time,” Balicky says.
Nine Oasis Music & Video stores
will also switch to the new format,
Balicky says.

The superstore concept grew
from a marketing survey of music
and entertainment customers con-
ducted in Pittsburgh and Columbus,
Ohio, by Shelly Berman Communi-
cators, National Record Mart’s

agency. Customers were divided
into two groups: one for those over
25 and the other for those under 25.

“What we did is pick their brains
on what they liked in a record store,
and this is what we came up with,”
Balicky says.

The chain claims that the NRM
Plus in Louisville will carry that
city’s largest selection of cassettes,
CDs, and albums in all categories of
music, including top 40, jazz, coun-
try, big band, and classics.

The company also says it will be
the only store in that market in
which consumers can buy prere-
corded music and rent video under
one roof. A Camelot Music store in
that market previously offered vid-
eo rentals, but that store has since
closed its rental department in fa-
vor of sell-through video.

Customers can register for two
video membership plans. Free mem-
bership is offered to all customers
whose credit rating is approved, and
members are eligible to rent from
the store’s full line of tapes. The
regular rental rate is $1 per movie;
new releases are $2 each.

The store’s other program—its
preferred membership plan—re-
quires a $14.95 annual membership
fee and allows patrons one free vid-
eo rental a month, with discounts on
blank tapes and accessories. Pre-

This is the winning entry in the recent Homer's Record Stores promotion of
David Lee Roth’s **Skyscraper” album. The billboard had a potential ‘
audience of 1.5 million during its one-month viewing, according to ad agency
figures.

NEW YORK David Lee Roth’s
“Skyscraper” became part of the
curriculum at an Omaha, Neb,, ju-
nior high school recently when art
students competed for the honor of
designing a billboard promoting the
album.

Homer’s Record Stores, a foyr-
outlet chain in the city, celebrated
Youth Art Month by joining forces
with Warner Bros. Records and Im-
perial Outdoor Advertising of Oma-
ha to sponsor the billboard contest.
Three art classes comprising 90 stu-
dents at Omaha’s Bryan Junior
High School participated.

The billboard design was an add-
ed boost to Homer’s regular weekly

Teens Boost Roth PR

discount promotion, which prices
five hot titles below cost. Sales
‘went up 18%-20% during the month-
long “Skyscraper” billboard cam-
paign, according to Richard
Galusha, Homer’s divisional man-
ager.

“The response was phenomenal,”
Galusha says. “[Skyscraper] flew
out of the box. The contest’s help-
ing traffic in all the stores.”

At press time, Homer’s was
working with Warner Bros. to ar-
range a possible visit or phone call
from Roth to the winning art class,
according to Galusha.

BRUCE HARING

NRM has also announced the
opening of its newest Waves store
in Shadyside, Pa., a Pittsburgh sub-
urb. The 1,800-square-foot store is
the chain’s third upscale CD outlet
and the first in NRM’s home base of
Pittsburgh.

The store will offer more than
10,000 CDs in such genres as top 40,
swing, jazz, new age, classics, and
country. The store will also offer an
in-store CD listening area and a
viewing area for laser videodisks.

The spacious confines of the new NRM Plus superstore in Louisville, Ky.,
continue National Record Mart’s push toward videocassette rentals and
compact disk sales under one roof.

il

RETAIL
TRACK

by Earl Paige

cD SPECIALTY SLOWDOWN: Several sources blame
it on a maturation of the market. While individual com-
pact-disk-only stores are still popping up, additional
units operated by chains seem farther and fewer be-
tween. Some point to a “wall” these chains hit when
they outgrow one-stops but still can’t go direct with
enough majors. “CD-only stores are going to have to dig
deep and provide unique services and inventory, some-
thing apart from the [record/tape] chain-store mental-
ity,” declares Ted Vinson, president of Compact Disc
Centers of Dallas, which has now bowed a wholesale
arm. “We have three stores of our own and are opening
three more,” says Vinson, who counts five additional
stores affiliated on a consultancy basis.

Other chains are making adjustments as they contin-
ue to expand. At franchise firm Compact Disc Ware-
house in suburban Los Angeles, vice president Bitl
Cline acknowledges that some “restructuring” is under
way. The chain just opened its 10th outlet, a store in Pas-
adena, Calif., and another in San Diego is due soon. But
product manager Nick Mrvos is leaving as part of some
internal department changes.

WESTWOOD SHOOT-OUT: Yet another consideration
in the CD-only-store expansion scene is carving out
choice territory. The arrival of Disconnection in
Westwood, Calif., touched off a price war at first, ac-
cording to Kevin Shipp, owner of a Compact Disc Ware-
house unit there. Also reacting in the densely developed
village section adjacent to UCLA were managers at
Tower Records and Wherehouse.

cONFIGURATION UPDATES: The tiny 3-inch CD,
now formally known as CD-3, drew more than 20 labels
to WEA'’s Burbank, Calif., headquarters April 7 for the
launch of the CD-3 Group. Among them were majors
CBS, MCA, CEMA, and, of course, the WEA logos . ..
Cassette singles are finally making their way into the
CBS pipeline. Chrysalis has already announced initial ti-
tles; more from Columbia and Epic are due, as was an-
nounced at the National Assn. of Recording Merchan-
disers convention.

ARIZONA ACTION: In the wake of Arizona Gov.
Evan Mecham’s impeachment, music industry groups
are feeling out a return to the state, according to Helen
DeChicco, director of sales at the 264-room Red Lions
La Posada, Scottsdale. NARM in fact had scheduled its
Operations Committee meeting for April 20 in La Posa-
da, she notes, “but that’s 20 people.” The new state ad-
ministration has not reinstated Martin Luther King
Jr.’s birthday as a holiday, the original sticking point
with many industry groups. Distributor WEA, which
also withdrew a meet from Arizona last year, held a
sales managers meeting at the Scottsdale Princess April
22-24.

UPERATION GEAR UP: NARM’s hi-tech task force is
at full strength now with the appointment to the Opera-
tions Committee of Jackie Bennett, vice president of in-
formation planning at The Record Bar. The post was
vacated when Jesse Stancarone, vice president/director
of MIS, left Wherehouse.

cOMBO RACKING: D&H Distributing in Harrisburg,
Pa., goes about its business quietly, but it is experienc-
ing much of the product mix diversification now taking
place in the industry, says George DeMartyn, sales
manager of the 70-year-old firm’s record-and-rack opera-
tion. DeMartyn has seen a few trends come and go, dat-
ing to his long stint with now-long-gone Korvettes.
Crediting one of the newer trends—video specialty
stores moving to CDs—DeMartyn says D&H enjoys an
edge in its five-state rack and one-stop region because it
is a hardware supplier, too (and longtime RCA records
wholesaler). DeMartyn doesn’t believe video stores have
to take baby steps into CD with soundtracks, either.
“We put in the top chart albums, both CD and cassette,”
he says. In its regular business, D&H racks a wide
range of outlets, from department stores and discount
outlets to drugstores and supermarkets. An important
element is a constant series of “in and outs,” short-
range promotions in various product areas: “We regu-
larly see an 80% sell-through,” he says. DeMartyn also
says the prerecorded audio business is broader than
ever, inviting more varied retail participation.

HAINBOW RAMPAGE: Maybe that’s a little strong,
but Rainbow Records is steadily enlarging its territory
beyond the San Francisco Bay area with its newest store
in Davis, Calif.—and what looms as its biggest store
ever, coming soon in Emeryville, Calif., according to Ja-
son Gilman, president. The store count is now 27 with
10 combos; the firm will add four stores in June-July.

“We've outgrown our old headquarters,” says Gil-
man. The new San Francisco executive offices house 13
people a couple of doors away from the old plant on Oys-
ter Point Boulevard, now the buying office. A new posi-
tion, senior vice president, finance, is held by Carl
Schouse.

GOOD MORNING, RAINBOW: According to Helen
Cleland, advertising director at Rainbow, the chain is
into a whole new promotion push. In two stores, sound
booths are being tested: one with four headphones and
another with a pair of headsets. “We're also doing Picks
Of The Month——usually an album we believe in strongly
or something a vendor needs a push on and often a local
act’s album.” Among other promotions, one that scored
well was a push on “Good Morning, Vietnam,” with ad-
ministrative and marketing staff given assignments to
check out stores. Cleland says A&M field personnel also
canvassed stores. Cash rewards were offered to store
personnel sporting buttons, wearing hats, and, especial-
ly, airing the soundtrack.

ADD A&M: Speaking of A&M, the label is conducting a
store display contest on Jesse Johnson’s “Every Shade
Of Love,” with the top prize a Fender American Strato-
caster just like Johnson’s. The contest ends May 31.

Even if you hate Retail Track, call Farl Paige and
let him know. 213-273-2040.
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Marketing Ploy Nets Intersound Labels 5 Album Charters
ProArte, ProJazz Issue Budget GD Series T OP COMPACT DISKS.

B z
wrong? At first our samplers were Richard Lloyd, one of the unsung =283 POPTM
BY JEAN ROSENBLUTH full price, but for the last year anda  guitar heroes of our era and a won- | T ) Compiled from a national sample of retail sales reports.
half they’ve all been budgeted.” derful songwriter to boot, raninto | @ | & | £ | ¢ | ARTIST
SAMPLE SUCCESS: ProArte and  Verdick says some of the samplers long-term personal problems after S |~ | 3 |TIE LABEL & NUMBER/DISTRIBUTING LABEL
ProJazz, compact-disk-and-cas- are being supported by counter-top the breakup of his former band *% NO.1 % &
sette-only labels operated by Minne- merchandisers, and many of the Television in 1979. He cleaned up his ROBERT PLANT : R T
apolis-based Intersound Inc., are CDs feature special graphics. act a couple of years ago, took some 1 1 3 8 NOW AND ZEN
cross-marketing with a series of sing‘ing lessons, and is currently ne- . : ] 5 | TALKING HEADS e Y e ERTEOS
budget CD samplers. Included in ev- gotiating to record a new album for NAKED
ery QD package put out by the la- Celluloid, which i.ssued his live 3 i < s | TERENCE TRENT D'ARBY TR
bels is an order form for several “Real Time album’ in 1987. THE HARDLINE ACCORDING TO TERENCE TRENT D'ARBY
full-length samplers, each priced s s 6 6 | 24 | GEORGE MICHAEL COLUMBIA CK 40867
anywhere from $5.99 to $8.99. The EEDS & SPROUTS: Joe Sa- FAITH
titles are also available at retail. triani, the artist behind what is cur- 5 3 5 | 32 | SOUNDTRACK RCACA0EZR
Among ProJazz’'s samplers are Whether it’s the sampler pro- rently the most successful indepen- § DIRTY DANCING
“Jazz . .. The Digital Age” and “In  gram or the quality of the material dently distributed record on the Top T i ’57’ 4 | 2 | INXS ATLANTIC 2.81796
Syne,” including tracks by Gerry or, as is most likely, a combination Pop Albums chart, “Surfing With KICK
Mulligan and Joe Taylor, while of both, the labels are certainly do- The Alien” on Relativity, has just 7 7 5 ¢ | THEBEATLES CAPITOL C2.90044
ProArte has issued “Maxiplay,” ing something right: ProJazz cur- hit the road. Tour dates include PAST MASTERS, VOL It
“America’s Pops,” and ‘“Beethoven rently has two titles on the TopJazz  Monday (25), Los Angeles; Friday 8 8 3 6 | SOUNDTRACK RCA 6965-2R
Festival.” Upcoming are “Cool Jazz  Albums chart, Mulligan’s “Sym-  (29), Austin, Texas; April 30, Dallas; MORE DIRTY DANCING
Hot Summer” and a second volume  phonic Dreams” and Samoa’s “No  May 1, Houston; May 4, Milwaukee; g 9 | 10 | 33 | MICHAEL JACKSON EPIC EX 40600/E PA.
of “America’s Pops.” Band Is An Island,” and ProArte May 5, Chicago; May 6, Detroit; BAD
“These samplers help to continue  has charted three classical titles, May 7, Cincinnati; May 9, Cleveland,; 10| 10| 18| 4 | JONIMITCHELL GEFFEN 2:24172
our explosive growth,” says Daniel the Denver Symphony Pops’ May 10, Pittsburgh; May 11, Wash- CHALK MARK IN A RAIN STORM
Verdick, the labels’ national promo-  “Gershwin: Rhapsody In Blue” and ington, D.C; May 12, Philadelphia; 1|16 | 12| 7 | KINGDOMCOME POLYDOR 835 362-2/POLYGRAM
tion manager. ‘“People figure, at “Ravel: Bolero” and John Bayless’ May 15, Boston; and May 17-18, KINGDOM COME
these prices, how can they go “Bach On Abbey Road.” New York. Satriani will be covering 12 | 14 | 21 | g | GUNS&ROSES GEFFEN 2.24148
the U.S. through the middle of June, APPETITE FOR DESTRUCTION
WHERE ARE THEY NOW? Some  with additional stops in Florida, the 131211 | 27 | STING ABM CD 6402
. . g of the oldtimers out there may re- Midwest, California, and elsewhere. ... NOTHING LIKE THE SUN.
Oua"ty Prm“ng member the Marbles, a popular One indie act sure to give Satriani 14| 231 — | 2 | MIDNIGHTOIL COLUMBIA CK 40967
q Beatles-esque band that played the some chart competition is Run- DIESEL & DUST
Ouallty Product same circuit in the late "70s as Blon- D.M.C., whose much-delayed fol- | 15 | 11 | g | 6 | THEBEATLES CAPITOL C2.90043
. . die, Talking Heads, and the Ra- low-up to the triple-platinum “Rais- PAST MASTERS, VOL |
Oua"ty SBI‘VICB mones. Well, two of that group’s ing Hell,” called ‘“Tougher Than 6 | 131 14 11 | JAMESTAYLOR COLUMBIA CK 40851
members, Eric Li and David Leather,” is due May 16 ... May 22 NEVER DIE YOUNG
DI\”DER CARDS Bowler; have resurfaced as the is the date of the first national 17 | 18 | 22 | 9 | SINEAD O'CONNOR ENSIGN 2-41612/CHRYSALIS
songwriters of Denise Lopez’s ‘“Louie Louie” parade. In 40 cities L= ORI E U EOEIRA
“Sayin’ Sorry (Don’t Make It across the country, radio stations | 18 | 20 | 20 | 28 | BRUCE SPRINGSTEEN I NEIQNRE
Right),” the first release from the will sponsor parades celebrating the IMHRECOECOVE
‘ FOR A FREE new dance label Vendetta, which is  classic garage tune popularized by 19 | 2 | %6 | 3 | JOESATRIANI RELATNUME LSS 20uenR ety
.. CATALOG CALL | distributed by A&M. Li & Bowler the Kingsmen, all to benefit the SURFING WITH THE ALIER
800/648-0958 | have written a few other dance re-  Leukemia Society of America. Rhi- | 20 | 21 | 16 | 5 ?IIEI;\LRY Sg\m"THESE WALLS UVEIARCOEESS20 S
cords since the Marbles’ demise, but  no Records, which owns the Kings-
GOPHER this looks to be their first hit. men’s catalog and issued an album | 21 | 19 | 17 | 3 | MORRISSEY SREZZEeanNER Rros
PRODUCTS Another veteran of New York’s of “Louie Louie” cover versions, is MIVAHATE
new wave scene showed himself to  helping promote the event. 17 ] 15 | 34 ig:gs%?ﬂ%sﬁj’;m&“"“w’ MERCURY 832 465 2/POLYGRAM
be back in fine form at a recent gig. With its brand-new releases from
the Magnolias (“For Rent”) and the 2 || — | 2 (L;EL%RTltOE(s);grAN & MIAMI SOUND MACHINE  EPICEK 40769/
Mekons (‘““So Good It Hurts’’),
Twin/Tone enters the digital age. 2 RE-ENTRY '[_)‘\E(Z%SRPIPAARD MERCURY 830 675-2/POLYGRAM
The Minneapolis label is simulta-
neously issuing CDs along with LPs | 25 | 15 | 13 | 11 | SOUNDTRACK = AMCDEII3
and cassettes for those twp albums THE SMITHEREEvNS ENIGMA C2-48375/CAPITOL
gnd pfl‘ans.g,o dOt.thte s‘?me n thed fu- % NEW’ 1 GREEN THOUGHTS
ure for its artists “on second or
= R third albums. or who have a big 7 e e ! vRv'g!'z(NAESvTELREr(OU NEED SOMEBODY ren e
- name,” according to Jill Fonaas, di- [ "7 p "1™ 1" NEIL YOUNG AND THE BLUENOTES REPRISE 2:25719
A 3 La i rector of promotion. THIS NOTE'S FOR YOU
merlca s rges The only two gold singles on the NEW) 1 IRON MAIDEN CAPITOL C2-48982
- - Hot 100—and so far this year—are SON OF A SEVENTH SON
CD Dlsi"bu'llor on indie labels: M/A/R/R/S’ NEWD | 1 | 10.000 MANIACS vt 750778
“Pump Up The Volume” on 4th & SN MY TRIBE
5 B’way and Salt-N-Pepa’s ‘“Push It”
H E RE s WHY: on Next Plateau. Congrats.
® PRICE—Low everyday prices, incredible weekly sales. -
o _ - .
FILL—Best fill in the industry. D“;(LILDZER CABRDS e COMPACTDISCS
e SERVICE—100% computerized inventory. The order you SUZES SV ALABLE A erAIBUTOR S .
place is the order you get. No disappointments!! 15€ anaw " DUKE ELLINGTON EAST SIDE DIGITAL SCHWARTZ BROTHERS
i - s pe g Minneapolis, Lanham, MD
No surprisest! w!..reyn fggyanmcgrl;e e oY, 1800.468.4777 1-800-638-0530
* DELIVERY—guaranteed 1-2 day delivery anywhere (Formerly ALLLEN CUTTING CO.) Noreross Ao et
in the US. at no extra charge to you. Call or Write i 1-800-552-1313 “beep” 7727  (806) 524-2744
e T—— . HOUSE DISTRIBUTORS
/ LOU CHAMPY DUKE ELLINGTON Olathe, K$
CALL NOW for our spectacular catalog of o e Y G
THOUSANDS of CD’s ACTUALLY IN STOCK!! (212) 244-4060 Anatomy of a Murder PRECISION SOUND MARKETING
1-800-631-7061 Outside N.J. ® Soundtrack of the classic o o peryace WA
New York Los Angeles PRIMEX PLASTICS CORPORATION ,’,?fj;;g;ce”';,f;’[g;;g;;d ROUNDER RECORDS RYKO
(212) 517-3737 Toll Free (213) 388-9834 65 River Dr.. Garfield. NJ 07026 beautifully from the original  (n 3ear00
a A . Special Volume Rates master.” RYKODISCUSA
Connecticut (800) 8260072 FAX FibeFr)soaard cards available. Musician Aresrsy
(203) 798-6590 DEALERS ONLY (203) 798-8852 M
We buy used cards. DIGITAL AUDIO 4
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Record Bar Na NARM Gram

BY GEOFF MAYFIELD

NEW YORK For the second
straight year, Record Bar’s store No.
26 in Mobile, Ala., took top honors in
the Get Into Grammy Music display
contest sponsored by the National
Assn. of Recording Merchandisers.

The Mobile Record Bar, which has
won several national and chainwide
display competitions in the last two
years, was one of four finalists from
the Durham, N.C.-based chain in the
Grammy promotion judging.

The showing helped Record Bar
take honors for best overall company
performance in the retail category,
wresting the title from 1987 winner
Disc Jockey, the retail division of Ow-
ensboro, Ky.-based Wax Works,
which again made an impressive
showing this year.

Meanwhile, in the rackjobbers divi-
sion, Troy, Mich.-based Handleman
Co. earned the honors for best overall
company performance, while the
Marlton, N.J., branch of Minneapolis-
based Lieberman Enterprises won
the top prize among rack branches.
Lieberman took top corporate honors
in last year’s judging.

According to Ray Gianchetti,
NARM’s director of creative services
who coordinated the judging of this
year’s contest, entries in the retail

The Record Bar's store in Mobile,
Ala., above, took top honors in
NARM’s Grammy display contest for
the second straight year, while
Lieberman Enterprises’ Marlton, N.J.,
branch, bottom, won the top rack
award for this S.E. Nichols display in
Marcy, N.Y.

ol

Handieman Co. won the award for best overall company performance in
NARM's Grammy contest for rackjobbers, while the firm’s Brighton, Mich.,
branch, which created this display at a local K mart department, was one of
three Handleman branches that won second-place honors.

category passed last year’s total. Al-
though the same number of compa-
nies, 19, participated, the number of
individual stores that entered went to
315, up from 225 in '87.

The Mobile Record Bar and Lieber-
man’s Marlton branch each earned a
$500 cash prize for their first-place
showings.

Taking the second-place retail prize
of $300 was Disc Jockey store No. 2
in Lexington, Ky., one of six Wax
Works stores to finish high in the
judging. Record Bar’s store No. 58 in
Pensacola, Fla., won the $200 third
prize.

There were 10 stores that finished

fourth, each receiving a $100 prize:
Record Bar stores No. 32 in Green-
ville, S.C., and No. 183 in Salisbury,
N.C.; Disc Jockey stores No. 33 in
Owensboro, Ky., No. 49 in Greeley,
Colo., No. 23 in Normal, Ill,, and No.
22 in West Burlington, Iowa; Village
Recordland, another Wax Works
store, in Effingham, Ill.; Hastings
Books, Music and Video No. 9539 in
Lawton, Okla.; National Record Mart
No. 44 in Youngstown, Ohio; and
Camelot Music No. 36 in Akron, Ohio.

The performance by Handleman's
individual branches indicates why the
rack won overall company honors in
the contest. In all, eight of its

my Prize

branches were finalists.

Three Handleman branches—Dal-
las, Tampa, Fla., and Brighton,
Mich.—finished in second place, each
winning $300. And five of the rack’s
branches tied with Lieberman’s Kan-
sas City, Mo., branch for third place.
Handleman’s third-place finishers
were branches from Chicago; Los
Angeles; Little Rock, Ark.; Atlanta;
and Kansas City, Mo. The six third-
place finishers each earned $100.

The judging was conducted April
18 at WEA headquarters in Burbank,
Calif., by a panel of six label and dis-
tributor marketing specialists, and
Ian Dove, editor of the National
Assn. of Recording Arts and Sciences
publication, Grammy Pulse. The oth-
er judges were Bob Moering, director
of marketing services, WEA; Sandy
Shaffer, creative services/marketing
manager, Warner Bros.; Al Masocco,
marketing manager, CBS; Caren
Hester, advertising coordinator,
PolyGram; Rob Gold, executive direc-
tor of advertising and merchandising,
A&M; and Steve Berman, marketing
manager, WEA.

The judging in the retail contest
was based on five criteria: use of
NARM-provided Get Into Grammy
Music display materials, inclusion of
product in or near the display, promi-
nence of display in the store, creativ-
ity and originality of the dlsplay, and
effectiveness.

Rack judging was based on similar
criteria, the exceptions being promi-
nence of display within the depart-
ment and level of participation by
both reps and accounts.

Jasco Headphones. Jasco
Products has added the Model 466
turbo-type stereo headphones to its
line of listening devices. The 466
has samarium cobalt magnets, a 4-
foot-long cord, and a 3.5-millimeter
stereo plug. The suggested retail
price is $13.69.

For more information, call 405-
752-0710.

Tape Case To Click?

Outer Circle Products pursues
the mobile youth market with its
new Clik!Case cassette case. The
brightly colored carriers hold up to
16 boxed audiocassettes and have a
tough textured finish and a built-in
latch.

The suggested retail price is
$7.99. For more information, call
312-266-8820.

ALBUM
RELEASES

The following configuration ab-
breviations are used: LP—album,
EP—extended play; CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.
o=Simultaneous release on CD.

POP/ROCK
THE BEATLES
Post Masters, Volume 1
& CD Capitol C2-90043/NA
THE BEATLES
Post Masters, Volume 2
& CD Capitol C2-90044/NA
RUBEN BLADES
Nothing But The Truth

& LP Elektra 60754-1/NA
CA 60754-4/NA

BONFIRE
Fireworks

& LP RCA 6941-1/NA
CA 6941-4/NA

JOHN CAFFERTY & THE BEAVER BROWN
BAND

Roadhouse

& LP Scotti Bros. £Z-40980/NA
CA FZT-40980/NA

THE CLASH
Story Of The Ciash, Volume 1

& LP Epic E2-44035/NA
CA E2T-44035/NA

D.J. JAZZY JEFF & THE FRESH PRINCE
He’s The D.J., I'm The Rapper

& LP Jive 1091-1/NA
CA 1091-4/NA

THOMAS DOLBY
Aliens Ate My Buick

& LP EMI-Manhattan E1-48075/NA
CA E4-4B075/NA

DURUTTI COLUMN
Guitar & Other Machines

& LP Venture 90887-1/NA
CA 90887-4/NA

DYNASTY

Out Of Control
LP Solar D1-72559/NA
CA DA4-72559/NA

FEARGAL SHARKEY
Wish

LP Virgin America 90895-1/NA
CA 90895-4/NA

JANIE FRICKIE
Saddle The Wind

& LP Columbia FC-44143/NA

CA FCT-44143/NA

GLASS TIGER

Diamond Sun

& LP EMI-Manhattan E1-48684/NA
CA E4-48684/NA

JON GOIN

Waltz At Big Sky

& LP MCA 42127/NA
CA MCAC 42127/NA

GRANDMASTER FLASH & FURIOUS FIVE
On The Strength

& LP Elektra 60769-1/NA

CA 60769-4/NA

JENNIFER HALL
Fortune And Men's Eyes
& LP Warner Bros. 1.25628/NA
CA 4-25628/NA
PARTHENON HUXLEY
Sunny Nights

& LP Columbia BFC-44141/NA
CA BCT-44141/NA

MARK ISHAM
Castalia

& LP Virgin America 90900-1/NA
CA 90900-4/NA

H.R.

Human Rights
LPSST 117/NA
CAC-117/NA
JOHNNY KEMP
Secrets Of Flying

& LP Columbia BFC-40770/NA
CA BCT-40770/NA

KING'S X

Out Of The Silent Planet
LP Megaforce 81825-1/NA

CA 81825-4/NA

LIVING COLOUR

Vivid

& LP Epic BFE-34099/NA

CA BET-44099/NA

MISSION U.K.

Children

& LP Mercury 834263-1/NA

CA 834263-4/NA

PASSION FODDER

Fat Tuesday

& LP Island 90899-1/NA

CA 90899-4/NA

PREFAB SPROUT

From Langley Park To Memphis
& LP Epic BFE-44208/NA

CA BET-44208/NA
RAVE-UPS

Book Of Your Regrets

4 LP Epic BFE-44084/NA

CA BET-44084/NA

RIOT

Thundersteel

& LP CBS Associated BFZ-44232/NA
CA BZT-44232/NA

DARDEN SMITH

Darden Smith

LP Epic BFE-40938/NA

CA BET-40938/NA

AL STEWART

Last Days Of The Century

& LP Enigma D1-73316/NA
CA D4-73316/NA

SUAVE
I'm Your Playmate

& LP Capitol C1-48686/NA

CA C4-48686/NA

CAROL LYNN TOWNES
Try Me Out

LP Polydor 833239-1/NA
CA 833239.4/NA

ROBIN TROWER
Take What You Need

& LP Atlantic 81838-1/NA
CA 81838-4/NA

VARIOUS ARTISTS
Hard As Hell

& LP Profile PRO-1251/NA
CA PCT-1251/NA

VARIOUS ARTISTS
Irving Berlin: A Hundred Years

& LP Columbia CX2-40035/NA
CA CTX-40035/NA

VARIOUS ARTISTS
Live For Ireland

& LP MCA 42113/NA

CA MCAC 42113/NA

BILLY VERA & THE BEATERS
Retro Nuevo

& LP Capitol C1-46948/NA
CA C4-46948/NA

WALL OF vVOODOO
Ugly Americans In Australia (And
Bullhead City, AZ)

& LP RS, IRS-421 40/NA
CA IRSC-42140/NA
STEVE WARINER

| Should Be With You

& LP MCA 42130/NA
CA MCAC 42130/NA

WILL & THE KILL
Will & The Kill

& LP MCA 42054/NA
CA MCAC 42054/NA

“WEIRD AL” YANKOVIC
Even Worse

& LP Rock "N’ Roll FZ-44149/NA
CAFZT-44149/NA

To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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Drive-Up Pioneers Driving For National Franchises

BY BRUCE HARING

NEW YORK Two firms that pio-
neered the concept of drive-
through rental kiosks are steering
on courses that they hope will lead
to national franchise sales.

Vidtron (formerly Drive-In Mov-
ies) of Cleburne, Texas, and Asso-
ciated Video Hut of Albany, N.Y.
(marketers of Video’s 1st New Re-
leases outlets), are the companies
capitalizing on growing consumer
interest in the trend, which en-
ables consumers to select videos
from a small, highly active inven-
tory of hit titles without having to
leave their car (Billboard, July 18).
Both firms concentrate on hit ti-
tles, stocking 10-30 copies of each
of the top titles.

Vidtron delayed franchise plans
for six months to effect a name
change, intended to ensure that
consumers don’t confuse the com-
pany with any of the other drive-
up kiosks that have sprouted since
the firm opened in April 1986.

The company recently sold its
six stores in the Fort Worth, Tex-
as, area and plans to keep its origi-
nal store as the only company-
owned outlet. Vidtron manage-

ment plans to focus at least 90% of
its time on the franchise program,
according to company president
Michael Grozier.

Because of the six-month delay
in offering franchises, Vidtron has
waived its franchise-opening
fees—which range from $5,000 to
$15,000—for the first 50 applicants
deemed qualified. The money for
start-up costs, including the cost
of inventory and construction, is
still required.

“We lost so much time in the
marketing of the franchises and
really lost our place in the market
sector,”” Grozier says. But, he
adds, “the reaction to the freebies
has been just phenomenal. We've
had hundreds and hundreds of
calls. We feel like the forerunners
in the industry, and we’re not op-
posed to making sacrifices to re-
capture the market. We're not in a
position where we need the fran-
chise fees, and they eventually pay
royalties, so it all works out.”

Grozier has sold 30 franchises in
the four weeks since the no-fee
franchise agreement was an-
nounced. The chain has commit-
ments for stores in Texas, Louisi-
ana, Mississippi, Oklahoma, Ar-

West Coast Seeks U.K.-wide Franchise

U.S. Webh Eyes Brit Market

BY EDWIN RIDDELL

LONDON West Coast Video,
which has the third-highest store
count among U.S. video franchis-
ers, is moving to upgrade the im-
age of U.K. video-rental stores.
The company’s campaign includes
strict standards for promotions
and staff dress and expansion
aimed at luring big spenders
around London.

To lift the image
of U.K. stores, the
web limits in-store
displays & insists

on a dress code

for employees

The campaign began with West
Coast’s debut here a year ago with
a big reception at the U.S. Embas-
sy (Billboard, June 27).

Two months ago West Coast
opened its first store, in the north
of England. Though progress set-
ting up stores has been slower
than expected, the firm remains
confident that it is about to
achieve a major breakthrough in
bringing supermarket-style meth-
ods to the relatively untapped U.K.
video-rental marketplace.

Says Ken Taylor, managing di-
rector of the West Coast Video-
U.K. headquarters in Cheshire,
“We're looking for about 50 units
of our own nationwide plus around
400 franchise units.”

West Coast’s first British store
is in Wilmslow, a town in the

Greater Manchester region. Tay-
lor claims the store showed a prof-
it in its third week, and stock turn-
over has jumped fourfold in the
first eight weeks of trading.

The store’s opening was trum-
peted in a two-page advertisement
in four widely distributed metro-
politan newspapers, followed by a
mailing to 20,000 potential custom-
ers.

West Coast U.K. promotional
rules are strict; most in-store dis-
plays are prohibited. And the
firm’s insistence on greater pro-
fessionalism covers dress stan-
dards for store staff, a sophisticat-
ed computer system, and a mini-
mum of four checkout points with
terminals in each store.

A major boost to West Coast’s
national-franchising ambitions in
the U.K. came from a recent fran-
chise-opportunities exhibition in
Birmingham. Taylor says the
event generated 56 inquiries from
all over the U.K., with 17 follow-up
visits to the Wilmslow base. Two
additional franchise applications
are now being processed. ‘“‘We
would expect to get eight stores
out of that exhibition,” says Tay-
lor, “with a 10-week lead time to
opening.”

Although West Coast U.K.
thinks that rental stores in this
country will continue to attract a
large blue-collar clientele, the deci-
sion to open in a wealthy suburban
area was deliberate. The company
is targeting big spenders, like the
customer who rented more than
$360 worth of tapes in the store’s
first two months of business. All
10 copies of the recently released
James Bond movie, “The Living
Daylights,”” were rented in the

(Continued on next page)

kansas, and Tennessee.

Start-up costs average between
$34,000 and $55,000 per franchise
without the fee, Grozier says. The
company charges a minimum roy-
alty of $87.50 a week until a fran-
chise’s gross weekly sales reach
$6,000. After that, the company
charges 7.5% on gross sales.

Vidtron has three different sizes
of kiosks, offering a 6-by-8-foot
building with a 300-tape inventory
for a franchise fee of $5,000; an 8-
by-10 building with 500 tapes for
$10,000; or a 10-by-15 building with
750 tapes for $15,000. Regional

FOR WEEK ENDING APRIL 30, 1988

franchise agreements are avail-
able for $25,000. The kiosks can
hold larger numbers of tapes, but,
Grozier says, the buildings “can’t
handle the traffic, so why have
product sitting on the shelves?”
The small kiosks are attracting the
most attention from potential
franchisers, Grozier says.

On the average, a franchise will
rent about 60%-80% of its inven-
tory on a consistent basis, Grozier
says. Also on the average, a store
will post a net annual income of
$40,000-$60,000, depending on loca-
tion and franchisee initiative, he

says. “Our store, in its first year
out, was on the edge of $40,000,”
Grozier says. “That’s not bad for a
little business like that.”

To achieve those figures, Vid-
tron franchisees will rent their top
40 hit titles at $2.49 per tape. On
Tuesdays through Thursdays, cus-
tomers can keep the video for an
extra day at no extra charge. After
a title drops from the top 40, the
video rents for $1 a day. Most of
Vidtron’s income is from top 40 ti-
tles, Grozier says.

Vidtron’s franchisers are pri-

(Continued on page 42)
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TOP KID VIDEO ™™

E: Compiled from a national sample of retail store sales reports.
x| =|5 sg| B¢
2|5 | g TITLE Copyright Owner, 58 g;
ElS| =z Manufacturer, Catalog Number gs| 38
* % NO.1 %
1 | 1 | 28 | LAOYAND THE TRAMP Walt Disney Home Video 582 1955 | 29.95
2| 2|32 | ANAMERICANTAIL® Dl B 26 1986 | 29.95
3 3|79 SLEEPING BEAUTY ¢ Walt Disney Home Video 476 1959 | 29.95
4 4 [135| PINOCCHIO ¢ Walt Disney Home Video 239 1940 | 29.95
5| 6 [135| DuMBOA @ Walt Disney Home Video 24 1941 | 2995
6 5 47 HERE’S MICKEY! Walt Disney Home Video 526 1987 | 1495
7 9 | 47 DISNEY'S SING ALONG SONGS: HEIGH-HO! Walt Disney Home Video 531 1987 | 14.95
8 | 7 | 98 | ALICEIN WONDERLAND A ¢ Walt Disney Home Video 36 1951 | 29.95
9 (8|6 BUGS! MGM/UA Home Video M201233 1988 | 14.95
10| 10 | 98 WINNIE THE POOH AND TIGGER TOO ¢ Walt Disney Home Video 64 1974 | 1495
11| 17 | 96 | WINNIE THE POOH AND THE BLUSTERY DAY ¢ Walt Disney Home Video 63 1968 | 14.95
1212} 6 DAFFY! MGM/UA Home Video M201232 1988 | 14.95
13| 20 | % WINNIE THE POOH AND THE HONEY TREE ¢ Walt Disney Home Video 49 1965 | 14.95
14|13 4 BUGS BUNNY SUPERSTAR MGM/UA Home Video M201323 1988 | 19.95
15121 2 MICKEY & MINNIE Walt Disney Home Video 576 1987 | 14.95
16 | 14 | 130 | ROBIN HOOD ¢ Walt Disney Home Video 228 1973 | 29.95
17 | 11 | 107 | THE SWORD IN THE STONE ¢ Walt Disney Home Video 229 1963 | 29.95
18 | 16 | 25 | DISNEY'S SING ALONG SONGS: THE BARE NECESSITIES Wait Disney Home Video 581 1987 | 1495
19 [ 15 | 94 | PETE'SDRAGON A ¢ Walt Disney Home Video 10 1977 | 29.95
20 (18] 5 PORKY! MGM/UA Home Video M261236 1988 | 14.95
21| 23 | 47 | WINNIE THE POOH AND A DAY FOR EEYORE Walt Disney Home Video 65 1983 | 1495
22| 24} & HERE'S OONALO! Walt Disney Home Video 527 1987 | 1495
23 (22| 5 ELMER! MGM/UA Home Video M201235 1988 { 14.95
24 | 19 | 19 | RAFFI-A YOUNG CHILOREN'S CONCERT A A&M Video 6-21707 1986 | 19.98
25 | NEWp| SLYVESTER ANO TWEETY'S CRAZY CAPERS I e e 1987 | 14.98

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 milion for music video product). & RIAA platinum certification for theatrical films, sales of |
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of

$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) # International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a doliar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at

suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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IDEO RETAILING

VIDEO
RELEASES

Symbols for formats are a= Beta,
v=VHS, and a=LV. Where
applicable, the suggested list
price of each title is given;
otherwise, “no list” or “rental’” is
indicated.

BEVERLY HILLS COP Il

Eddie Murphy, Judge Reinhold, Jirgen
Prochnow

& ¥ Paramount/$89.95

CHINA & THE FORBIDDEN CITY
Documentary
& W Monterey/$24.95

DEMON QUEEN
Mary Fornaro, Dennis Stewart, Clio Dance
& ¥ Mogul/$59.95

FURY
Stuart Whitman, Laura Gemser
& ¥ Mogul/$59.95

HOLLYWOOD'S GOLDEN ERA: LEADING
LADIES

Documentary

& Y nPir$19.95

HOLLYWOOD'S GOLDEN ERA: LEADING
MEN

Documentary

& Y MPI/$19.95

HOLLYWOOD'S GOLDEN ERA: MOVIES OF
THE '30S

Documentary

& VY MPI/$19.95

HOLLYWOOD’S GOLDEN ERA: MOVIES OF
THE '20S

Documentary

& ¥ MPI/$19.95

HOUSE OF GAMES

Lindsay Crouse, Joe Mantegna

& ¥ HBO/$389.99

KEMEK

David Hedison, Helmut Snider, Alexandra
Stewart

& ¥ Genesis/$49.95

KICKS

Anthony Geary, Shelly Hack, Susan Ruttan
& W western World/$79.95

THE LAST HURRAH

Spencer Tracy, John Carradine, Basil
Rathbone

& ¥ RCA/Columbia Pictures/$69.95

LIKE FATHER LIKE SON
Dudley Moore, Kirk Cameron
& ¥ RCA/Columbia Pictures/$89.95

THE MAN WHO BROKE 1,000 CHAINS
Val Kilmer, Sonia Braga, Charles Durning
& ¥ Lonmar/$79.95

PEE-WEE'S PLAYHOUSE: ICE CREAM
SoupP

Pee-wee Herman
AV H-Tops/$14 95

PEE-WEE'S PLAYHOUSE: LUAU FOR TWO
Pee-wee Herman
& ¥ Hi-Tops/$14,95

PEE-WEE’'S PLAYHOUSE: RAINY DAY
Pee-wee Herman
& W HiTops/$79.95

RENT-A-COP
Burt Reynolds, Liza Minnelli
& ¥ HB0/$89.99

RINGS AROUND THE WORLD
Documentary
& ¥ RCA/Columbia Pictures/$69.95

STRAIGHT JACKET
Aldo Ray, Chuck Jamison
& V¥ Genesis/$24.95

STRANDED
Maureen O'Sullivan, lone Skye
& ¥ RCA/Columbia Pictures/$79.95

SURRENDER

Michael Caine, Sally Field, Steve
Guttenberg

& & ¥ warner/$89 95

THE 3 WORLDS OF GULLIVER
Kerwin Mathews, Jo Morrow
& ¥ RCA/Columbia Pictures/$69 95

UNDERWORLD, U.S.A.

Cliff Robertson, Delores Dorn, Beatrice
Kay

& ¥ RCA/Columbia Pictures/$69.95

WEEDS

Nick Nolte, Rita Taggert
& ¥ HB0/$89.99

THE WHALES OF AUGUST

Bette Davis, Lillian Gish, Vincent Price,
Ann Sothern

& ¥ Nelson/$89.98
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TOP VIDEOCASS

'ES RENTALS

To get your company’s new video releases
listed, send the following information—ti-
tle, performers, distributor/manufacturer,
format(s), catalog number(s) for each for-
mat, and the suggested list price (if none,
indicate “'no list" or “rental’’)—to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.

WEST COAST VIDEO EYES U.K.-WIDE FRANCHISE

(Continued from preceding page)

first two hours.

With about 10 million VCR own-
ers in the U.K., accounting for
about 50% of the country’s house-
holds, most experts insist the mar-
ket is still soft for video rental. Af-
ter the initial boom, there are
about 4,000 specialized outlets, of
which most are independent stores
or small chains such as the British-
owned Cityvision.

West Coast’s franchisees pay 2%
of their gross annual income into
an advertising pool. Its franchise

New VideolLock
Bars VGR Use

Videocassette Marketing Corp.
says front-loading VHS VCRs can
be kept secure from unauthorized
use with its new VideoLock. The
device fits into a VCR and is held
in place by a key lock.

Each unit comes with two
keys, and each lock is individual-
ized. VideoLocks are packaged
in bright red and yellow and can
be hung on hooks for display.
The suggested retail price is
$12.95.

For more information, call 800-
332-1140.

owners realize savings from bulk
buying and can use an advisory
service provided by an architects’
firm specializing in retail-premise
conversion.

The real test for West Coast,
though, will arise later this year,
when the company plans to open
its first outlet in the south of En-
gland. The move will coincide with
October’s National Franchise Ex-
hibition in London. Access to the
prime high-spending markets
around London and the Southeast
is a must if the U.S. company is se-
rious about becoming the first na-
tionwide video chain in the U.K..

On a recent visit here, Len
Schmidt from West Coast’s Phila-
delphia headquarters predicted
that the English would adapt the
new marketing methods even bet-
ter than Americans. Taylor
agrees: “It proves it can work if
you do it in the right professional
way with well-identified and well-
dressed staff.”

Given the lack of sophistication
of many of Britain’s video-rental
stores, West Coast seems to have a
relatively clear field. But observ-
ers insist much will depend on
whether the sector retains suffi-
cient buoyancy in the face of com-
petition from satellite and cable
developments scheduled to come
on stream in the next two or three
years.

E‘ Compiled from a national sample of retail store rental reports.

5158

I; L; % . k3 2| w
% Z ¢ TITLE (’E‘(;pyrflag&t ?ev;ngra’talo Number I':ri:ff)irpnallers §§ "Ea
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1| 2] 4| STAkeouT 1832:::3:2 Homse videg 599 ?ﬁ:%rcég;{j; > By 1|k
2| 1| 6 | BEVERLYHILLS COPN B o 1eo 1860 Eddie Murphy 087 | R
3 | 9| 2| THEPRINCESS BRIDE Lgligtrl\er:r;g?él:zrgnment 7709 ggginE\wN?isght L8|G
o |3 [ ] omrvommene s ke |
3| 4 | 7 | THELOSTBOYS R et P JD?:grr:eP\?Jigzt By || [
6 | 5| 4 | THELVINGDAYLIGHTS CBS-Fox Video 4745 3;‘;;?1 oo 1987 | PG
7[5 [ 0] vowsvour e o | w
8 | 6 | 11 | RoBoCOP Orion Ei&;:rtrl:ere\/sideo 8610 ﬁ?:c'yvﬁ'ﬁ' ey (| I3
o |7 [+ | memcensy g e wns0d |
10| 2 | 2 | mensence et Gwges | w |
[0 | 2 | euaroon e o e RCE
12| n | 5 | wawsumcen non L
13 15| 5 | MAIDTO ORDER Seott Bros. Pictures, Inc. Ally Sheedy 1987 | PG
|6 | o | weosen e ey eIk
15| 14 | 9 | SPACEBALLS MGM/UA Home Video M90179 SR 1987 | PG
16| 13| 12 PREDATOR CBS-Fox Video 1526 A. Schwarzenegger 1987 | R
17 | 18 | 4 | SURRENDER szr:?\g: E'c',"nli Yirosr ;e:g;;flgaine 167 | R
18 | NEWD | FLOWERS IN THE ATTIC N o Entertainment Louise Fletcher 1987 | R
19 17 12 LA BAMBA ggg/s(iolumbia Pictures Home Video 6- Iéc;:i ?\;%r:;cl):sd Phillips 1987 | PG-13
20 | 33 | 2 | THEHIDDEN 32'éi§iﬁ%ﬁi2%"n“fenainment M940 ryifehiaealc'tzléglan B
21| 21 | 2 | MADEINHEAVEN Lorimar Home Video 423 #ﬁ:ﬁ:‘:ﬁﬂﬁ o 1987 | PG
22| 23 | 24 | LETHAL WEAPON e e Bd:rl‘r?ylbesgler By || I3
2| 0| 1| omsoner i Sy oot | o v
24 | 35 | 2 | THE ROSARY MURDERS \Slfr’;i‘;e\'/ggg“;{)"o 64 gggﬁfs%ﬁ:‘;ﬁgnd 1987 | R
25 | 28 1 ROXANNE ¢ ingg/s(.;olumbia Pictures Home Video 6- gt:r‘;f ’l-\{daanr:\ia:\h 1987 | pe
26| | + | stamoance o || 7
27| 31 | 7 | APRAYER FOR THE DYING \Slfr’;‘r‘f\'/ggg“;{;oso PR 1987 | R
28| 29| 2 | NOMAN'SLAND 8::3: Eic(;rt:erevsideo 8710 8“5’55'332553 LY
29 | 24 | 3 | TOUGH GUYS DON'T DANCE e rr‘-igirlnnésﬁl:tce.rtainment M938 Eyai)rélg';f)aslsellini 37|
30| 22 | 8 | REVENGEOFTHENERDSIENERDSIN  (pg oy video 1514 Robert Carradine 1987 | PG-13
1| | 2 | mesarom CoRr i "k
32| 30 6 MATEWAN Lorimar Home Video 384 James Earl Jones 1987 | PG-13
33|19 | 8 | NADINE CBS-Fox Video 3841 fm gfifj‘;‘eg:' 1987 | PG
34 | NEWD | DEATH WISH 4: THE CRACKDOWN o . aimment MO4 1 Charles Bronson 1987 | R
35| 25| 6 | THE SQUEEZE Jri Star SN Michael Keaton 1987 | PG-13
36 | 3¢ | 17 | THE SECRET OF MY SUCCESS m;\eﬁ;‘é‘%ig‘ggsﬁ 3 Michael J. Fox 1987 | PG-13
37 { NEW)p> | DANCERS Gannon Films Inc. 37066 Mikhail Baryshnikov 1987 | PG
38| | 2| oursacous ronrune e U v NE
39 | NEWD | HAIL! HAIL! ROCK 'N’ ROLL a’(‘;‘fﬁ:;‘;‘vije‘g‘ggzﬁs Chuck Berry 1987 | Pe
w [+ | awazonwomenor e MooN o Sudee et |

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) # International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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Frank Barnako, president of the
Herndon, Va.-based The Video
Place, called on his trusty dog Beau
to help promote his chain's March Is
Workout Month campaign. The
campaign uses 2-by-3-foot color
posters of Beau as display pieces;
the posters are also being sold to
customers.

Video Place
Launches Promo
For Fonda Tape

NEW YORK The Video Place, the
10-store Washington, D.C., chain
headed by Frank Barnako, ran a
monthlong promotion in March
centered on the release of Jane
Fonda’s ‘“Starting Out” exercise
tape.

Featured front and center in the
campaign was Beau the Video
Dog, the chain’s mascot. The cam-
paign included a contest and two
demonstrations.

Each month, Video Place’s front
windows display a 2-by-3-foot color
poster of Beau, Barnako’s 10-year-
old Airedale terrier, in different
settings or costumes that relate to
key titles, holidays, and other
timely hooks (Billboard, Dec. 12).
Barnako and Dan Sullivan, a free-
lance photographer who is also a
Video Place manager, had the
pooch pose as if working out in a
gym to support the March promo-
tion, which the chain titled March
Is Workout Month.

In the promotion, Video Place
awarded one of its members a one-
year membership to a health club
in the area. The chain also hired
aerobics instructor Laura Yee to
stage a pair of demonstrations—
one at its Gaithersburg, Md., store
and the other in Annandale, Md.—
in which she utilized techniques
that Fonda uses in her best-selling
video programs.

Barnako, an advocate of sell-
through pricing on popular video-
tapes, notes that “Starting Out,”
which lists at $19.95, carries the
lowest price that Lorimar has ever
used to introduce a Fonda workout
tape. GEOFF MAYFIELD

SRR ML MRS ABETE MO

AMOVIE OF PASSION?

-Se e Shalit_TODAY SHOW/WNBC-TV

VRS PUTURE e HARB.: Moo

FEVH UNE - PENELOPE WITON - CEEL WASHINGTON,

NCHRAD ATTENBORCUEHS o CRY FREEDCH-
oo B 150 SO RS R WS s ETRGEFENTONc IS GIRNGIR s L
200 TUHRT RS o ESUEY WALFER e NORVEN SPENER O BRLEY e N ] R

T T

D137 Universal City Studios. inc. All Fignts Reserved.
Acedemy Awards* is the registeres trademark and servicesmark of the academy of Motion Picture Ans and Sciences.

$89.95 Suggested Retail Price
Colar/2 Hrs. 37 \irs. PG
Videacassette #80763

Hifi Stereo &urround

dicitaliy recorded

STREET DATE: JUNE 16,1988

11968 MCA Home Vigmo, /. All Faghts Reserved
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FOR AD DETAILS CONTACT
RIN WILLMAN, Director
of Soles/Sound
(212) 536-5007
O ANY BILLBDARD SALES
OFFICE WORLDWIDE

BORUS DISTRIBUTION AT CES

IDEO RETAILING

Adventures In Video Topper Opens Movie Magic Outlet
Minn.’s Dave Ballstadt Leaves His Mark In San Francisco

BY MOIRA McCORMICK

CHICAGO Dave Ballstadt, pro-
prietor of Minneapolis-based Ad-
ventures in Video, has ventured
westward with a San Francisco
store called Movie Magic. In addi-
tion, Adventures in Video contin-
ues to expand following Ball-
stadt’s March buyout of his two
partners: The web recently opened
its 10th store, in a suburb of St.
Paul.

Ballstadt says Movie Magic is a
separate entity from Adventures
in Video. The new store is owned
by a corporation called KDDJ Inc.,
in which Ballstadt and his sons,
Keith and Jeff, own all of the
stock. Dave Ballstadt is the major-
ity stockholder. Keith Ballstadt is
KDDJ’s president; Jeff Ballstadt
is the secretary/treasurer. Says
the senior Ballstadt of his sons:
“They really operate the business,
even though they're minority
stockholders.”

The corporation was put together
in December by “a group of friends
who wanted an investment opportu-
nity in something other than Adven-
tures in Video,” says Dave Ball-
stadt. “They approached me about
the California venture, and I
thought the West Coast had many
business opportunities. At the time,
I couldn’t be involved directly as an
officer or director because of Ad-
ventures in Video, whose ownership
was in other hands.”

After buying out his remaining
Adventures in Video partners, Faye
and Joseph Itman, Ballstadt ac-
quired majority interest in KDDJ.
The buyout, he says, was precipitat-
ed 18 months ago by the death of
Hy Itman, Faye’s husband, Jo-
seph’s father, and until his death an
active partner in Adventures in Vid-
eo. Faye and Joseph Itman had not
been involved in the day-to-day op-
erations of the corporation, Ball-
stadt says: “Their interest was in
other areas, so we struck a deal for
a cash buyout.”

Once a location had been secured
for the San Francisco store (2325
Polk St., about 1'/, miles from Fish-
erman’s Wharf), “we purchased
movies through the corporation as
well from advances friends made to

From RGA: Free
Head Cleaners

RCA is sweetening its blank
VHS videotape multipack offer-
ings by including free head clean-
ers. Two versions of the packs are
on the shelves: one that combines
four premium-quality T-120 tapes
with an AVO0IW wet-system
cleaner and one that has four su-
perhigh-grade T-120SHG tapes
with the same cleaner.

The suggested prices are $27.80
and $35.80, respectively.

An RCA Bonus Bucks rebate
program that runs through June
30 reduces the retail price of each
multipack by $4.

The contact is 201-233-2040.

me—goods and services as well,”
says Ballstadt. The 4,000-square-
foot store opened Jan. 2; it now of-
fers 5,000 titles. ‘“We’'re seeing
signs of a large sale market,” he
says. “We've been getting a lot of
special orders, and we're developing
our inventory of sale movies.”
Movie Magic is managed by Gary
Andrini, whom Ballstadt met
through Andrini’s former employer
Retail Technologies Inec., which sup-
plies Adventures in Video with its
computer system. “Gary wanted to
get back into retail,” says Ballstadt.
“He’d been with Jim George at [the
now-defunct] San Francisco Home
Video. As we expand, Gary will be-
come operations manager.”
Ballstadt describes Movie
Magic’s self-promotion as “low-key
to this point because of cash avail-
ability. A lot of business has devel-
oped from walk-by traffic. There’s a

DRIVE-THROUGH RENTAL PIONEERS

(Continued from page 39)

marily self-employed and looking
for a supplementary income,
Grozier says.

The firm claims it invested many
hours in market research before
offering the franchise agreement.
“Not all of our stores were win-
ners,” Grozier says. “We closed
down two of them. We're not going
to jump out there with franchise
agreements and 90 days later see
them out of business.”

Associated Video Hut started its
Video’s 1st New Releases kiosks in
April 1986 and began franchising
in May 1987. Since then, the firm
has sold 129 franchises. Currently,
six are in operation; the others are
waiting for installations, says
Todd Leroy, chief executive offi-
cer and chairman of the board.

In addition, the firm has letters
of intent for more than 1,500 fran-
chises coast to coast, according to
Leroy.

By July 1, Video's 1st of Califor-
nia will be established, and the
firm’s president, Michael Atkin-
son, will have moved west to devel-
op franchises “from the Western
slopes to the Pacific.” Most of the
firm’s outlets are in New York,
Virginia, Pennsylvania, New Jer-
sey, and [llinois.

The national franchising drive
gets 400-600 leads a month, accord-
ing to Leroy. “Most franchisees
are interested in 10 or more fran-
chises. Many of them are already
franchise owners of other fran-
chises. What we found is people al-
ready in a franchise know the wis-
dom of franchising.”

Each 48-square-foot Video’s 1st
New Releases kiosk holds 25-30
copies of the top 30 cassette titles.
Each freestanding location can
carry a little more than 700 mov-
ies. Video’s 1st New Releases out-
lets are computerized, with each
location logging its rentals onto an
Apple Macintosh connected to the
firm’s Albany mainframe.

Franchise fees have increased to
$18,500 from the firm’s initial
$13,500, but Leroy claims that the
firm’s ‘‘strong buying and good
product control’” have lowered

restaurant on each side of the store
and 165,000 people within a mile ra-
dius. It didn’t take much advertising
to get it off the ground.” As for re-
tail competition in the area, Ball-
stadt says, “There are a lot of small-
er video stores one to two miles
away.”

Competition from another
source—the Alhambra movie the-
ater across the street from Movie
Magic—may no longer be a prob-
lem, says Ballstadt. When the store
opened, the Alhambra was a so-
called second-run theater, which
meant it would “be showing ‘Bever-
ly Hills Cop II’ at a discount at the
same time we’'d get it in the store,”
says Ballstadt. “Even though they
could only show one movie at a time
and we have thousands, we still felt
it was detrimental to our business.”

However, the Alhambra is now
“remodeling and turning into a

class-A, first-run operation. Now
their presence is a plus—it will
bring thousands of new people into
the area. And if a movie showing is
sold out there, they can come to us
and rent one.” The theater’s renova-
tion, he notes, had nothing to do
with Movie Magic's arrival.

Ballstadt says he realizes running
a West Coast business from Minne-
apolis may sound problematic, but
“with our computer system we’re in
touch with the store every day.
When they close, they dial our main
computer, and daily reports from
Movie Magic are here every morn-
ing. It’s no different than running a
store a couple miles away.

“It’s harder to visit, of course,”
Ballstadt says, smiling, ‘“‘but we
know all the business specifics. We
can make instant decisions on buy-
ing—see how many copies of what
titles are selling—on a daily basis.”

turnkey costs to approximately
$80,000 from the initial $90,000 in-
vestment at the start of franchis-
ing. Video rental costs vary with
location, but hot titles will rent for
about $3, according to Leroy.

A survey conducted by Inc. mag-
azine pegged the net income be-
fore taxes of a Video’s 1st New Re-
leases franchise stocking 300 vid-

eos at $33,807 yearly on sales of
$123,117, based on an operation
renting 160 videos a day at $2.95
each. The survey takes into ac-
count rent, payroll taxes, note pay-
ment, royalties, local advertising,
and cost of product. Associated
Video Hut gets a royalty of 7% of
the gross sales from franchisees.

NEW YORK Rick and Scott Tay-
lor are convinced they know the
real thing. For them, it’s Video’s 1st
New Releases. )

Formerly in sales and marketing
with Coca-Cola’s corporate manage-
ment, the brothers opened the first
Video’s 1st franchise Feb. 8. They
also have lease agreements to open
two other drive-through outlets in
the Rochester, N.Y., area; their
goal is to own 15 Video's 1st outlets
in the Rochester area over the next
three years.

Business has been good at the ini-
tial franchise, justifying the Tay-
lors’ faith in the potential of drive-
up video outlets.

“Video’s market penetration is
now approaching 60% of house-
holds,” Scott Taylor says. “That
leaves 40% untapped. There’s huge
growth potential. So even though
the industry has gone through a pe-
riod of shakeout, Video's 1st, with
its drive-through [setup] and large
depth of copy, has a solid market
edge.”

The Taylors’ store operates in a
strip mall that's set back from a
road on which an average of 18,000-
20,000 cars travel each day. The
store enjoys “good access and great
visibility,” Scott Taylor says. The
store’s initial problems have been
typical of those encountered by
most start-up operations, Scott Tay-
lor says: getting the staff accus-

For Brothers, Video's 1st
Franchise Is Taylor-Made

tomed to the store’s computer and
internal systems while training cus-
tomers in store procedures.

He claims that customer waiting
time—widely regarded as the big-
gest problem facing operators of
drive-up video outlets—is a matter
of minutes during Friday and Sat-
urday nights, the.store’s busiest
times.

“Speed of service is the key to
us,” he says. “We can rent a film in
less than 35 seconds the way we're
set up and process returns in less
than six seconds. Inc. magazine
took a shot at the [national compa-
ny’s] service time, the ability to deal
with a huge volume of rental activi-
ty, but it's not been a problem. The
only time is sign-up time. Once an
individual becomes a regular cus-
tomer, it just takes processing
time.”

The Taylors say they signed up
approximately 1,000 members in
the store’s first eight weeks, rely-
ing mostly on two direct mailings.
Rentals are $2.95 per tape for all ti-
tles. The store selects the top 30
tapes on Billboard’s Top Videocas-
settes Rentals chart; 10-30 copies of
each title are stocked. No customer
discounts are offered. Their kiosk is
open from 10 a.m. to 10 p.m. Sun-
days through Thursdays and from
10 a.m. to 11 p.m. Fridays and Sat-
urdays.

BRUCE HARING
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FOR SALE

To order an ad . .. check the type of ad you want . ..

O Regular classified: $2.75 per word. Minimum order, $55.00.
[0 Display classified: 1 inch/1X $89.00—1 inch/4X $82.00 per
1 inch/12X $76.00 per 1 inch/26X $73.00 per—1 inch/52X $59.00 per.
[ REVERSE AD $10.00 ADDITIONAL CHARGE

e RETAILERS *
WE HAVE FOR SALE

15,000 titles
USED VHS - ORIGINALS

at $1Qss8 each

Including recently new releases
CALL FOR LIST OF TITLES
Pick'a Choose

e VIDEO 1988°

Tel. (809) 766-1585
FAX (809) 763-4773

| CUT OUTS & IMPORTS
LP's, cassettes, 8 tracks and 45's,
Rock, Country R & B and Gospel.
Write for free catalog. Trade only
MARNEL DIST.
P.O. Box 953
Piscataway, NJ 08854

While Other People are raising their prices
we are slashing ours. Major Label LP’s as
low as 50¢. Your choice of the most exten-
sive listings available.
For free catalog call (609) 890 6000
or write
Scorpio Music Inc.
Post Office Box A
Trenton NJ 08691 0020

UNIQUE MUSIC CORP.

——Billboard=——

CLASSIFIED

MART

ROCK & SOUL

ELECTRONICS
(bet. 351h & 36th Sts.)
MUY, 10018

470 7th Ay
Mew

WE HAVE THE LOWEST
PRICES IN TOWN!

e 34,09 - §5.80
§2.99 - §3.47
also the
LARGEST SELECTION
OF IMPORT
12 INCH RECORDS!
COMPAC

SONY
TOK, MAXELL ... B3,

We accept
mium, Ad

OUTSTANDING SELECTION
AT BARGAIN PRICES!
Budget/Midhne/Cutouts
LP's/CASSETTES/CD's
Gospel, Blues. Jazz, MOR. etc
Free Catalog — Dealers only'
A.B.A. Record Dist.

§ Lawrence St., Bloomfield, NJ 07003
(201) 429 7797

12” DANCE SPECIALISTS
BEST STOCK ¢ BEST SERVICE ¢ BEST INFORMATION
ALL MAJOR LABEL 12" IN STOCK WE SPECIALIZE IN 12"
INDEPENDENT LABELS—IN STOCK
ALL NEW RELEASES DAY OF RELEASE INFORMATION
12"/LP/CD
TRY US

UNIQUE MUSIC CORP,
110 DENTON AVE.
NEW HYDE PK., N.Y. 11040

CUT OUTS & OVER STOCKS

LP’s Tapes, 45's and imports. Looking for
the unusual? We have it at lowest prices. All
requests for list must be written on your
company letterhead. Deaters Only.
Performance
P.0. Box 156
New Brunswick NJ 08901
(201) 345-3004 Telex: 3106008316

DON'T BUY CUTOUTS!
Until You See Our Catalog
Of Great Cassettes and LP’s
TARGET MUSIC DISTRIBUTORS
2628 N.W. 72nd Ave.. Miami, FL 33122
(305) 591-2188

PHONE—1-800-892-9011
PHONE (N.Y.5.) 516-284-5900
FAX—516-T41-3584

ATTENTION

CASSETTE suvers:

We have a large selection of budget cas-
settes at @ budgel price available for immg-

diste shipping. Call or write fo:
JSJ Tape
6620 West Belmont

Chicago, IL 60634
(312) 286 4444

CD’S AVAILABLE
Along with 1,000's of cassette and LP titles.
Dealers only. Write or call for free catalog.
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026

(314) 343-7100

[0 Count 8 words for our Box Number and address. Add
$6.50 for handling. Only regular mail forwarded—tapes

not acceptable.

Check the heading you want ...
O For Sale O Help Wanted [ Positions Wanted [J Tapes
[ Business Opportunities [J Investors Wanted

[ Real Estate/For Sale/Lease [ Songwriters [J Talent

O Accessories [ Golden Oldies [0 Novelties/Merchandise
[ Services/Supplies/Equipment [J Wanted To Buy

0 Comedy Material (] Computer [J Schools & Instructions
O Video [ Miscellaneous

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Cancellations must be in writing and mailed to the
Classified Dept.
15% agency commission applicable only on ads

of 2”7 or more running 2 consecutive weeks.

Need to get your ad in fast? Call Jeff Serrette ... In NY State
phone 212/536-5174 . .. Qutside N.Y. State phone toll free

HELP WANTED

e e e e P T e e S L L R

e ——————- COUPON ——————— = — === === ————=—

Your Name

=TT T

Company

Address

City _ _
Telephone

__State Zip

Credit Card #

Please fill in the information below if you wish to
charge the cost of your classified advertising.
O Amencan Express O Diners Club O Visa O Master Charge

Bank #

Your signature

FAX # 212 536 5236

the following areas:
Warehousing

Buying/Inventory Mgmt.
Customer Service

quirements to:

Personnel Dept.

Data Processing/Order Entry

OPERATIONS MANAGER

We are a major record and tape distribution co. with a position open in our
Mariton, N.J. location which services the Northeast. This position will oversee

The candidate we seek to fill this challenging position will have extensive expe-
rience in the above areas, preferably within the record/video industry.

He/she will be a hands-on individual with excellent communication, problem
solving, managerial and organizational skills.

For immediate consideration, please send resume with salary history and re-

Warner Elektra Atlantic Corp.
111 N. Hollywood Way
Burbank, CA 91505 (no phone calis please)

EQUAL OPPORTUNITY EMPLOYER M/F/H

SECRETARY
T0 PROMOTION DIRECTOR

For busy, creative department.
Must have the ability to handle
thousands of details at once. Super
organized. Sense of urgency. Good
typing, good grammar and proof
reading skills. Work with artists/
writers/printers, etc. Requirement:
1-2 years business experience.

Call: (212) 536 5019

Billboard Magazine

1515 Broadway
New York, NY 10036

Attn: Billboard Promotion Department

STRATFORD SEARCH GROUP
(Your Music Network)
Exceptianal careers available for Exec. Secretar-
ies w/sten, 55+ typ, WP. Admin. Assts. 50+
typ, WP. Music Industry backgraund preferred.

SUPPORT SERVICES DIVISION
Contact Beth Miller 212/473 1818

POP INDEPENDENT LABEL SEEKING
EXPERIENCED SHIRTSLEEVE SALES
EXECUTIVE

MUST HAVE:

* Excellent relationships with top level
retail accounts in northeast.

* Ability to travel extensively and be a
selfstarter.

* Able to assist in setting up an aggres-
sive sales program.

Candidate should live in New York area.

Substantial field saies experience is nec-

essary, major company sales experience

very helpful.

THIS IS AN EXCELLENT CAREER OPPORTU-
NITY TO WORK IN AN INNOVATIVE NEW
MARKETING PROGRAM. ALL INQUIRIES
WILL BE KEPT ABSOLUTELY CONFIDEN-
TIAL.

Box 7764
Billboard Magazine
1515 Broadway
New York, NY 10036

AUDIO TAPE/CASSETTE
SALES REPRESENTATIVE

MAGNETIC MEDIA CORPORATION, A
LEADING DISTRIBUTOR OF BULK AU-
DIO TAPE AND C-O CASSETTES IS
SEEKING A SALESPERSON TO SER-
VICE ITS CUSTOMERS IN THE AUDIO
DUPLICATION INDUSTRY.
THE IDEAL CANDIDATE MUST BE A
PROVEN SELF-STARTER WITH EX-
CELLENT COMMUNICATION SKILLS.
PLEASE SEND RESUME AND COM-
PENSATION REQUIREMENTS. ALL IN-
QUIRIES WILL BE HANDELED IN THE
STRICTNESS OF CONFIDENCE.

MAGNETIC MEDIA CORP.

PO BOX 610
FARMINGDALE, NY 11735
ATTN: PERSONAL DEPT.

EXPERIENCED
DISC JOCKEY
WANTED

Major club in resort area of
south Florida seeking D},
knowledgeable in all types
of current music. Send re-
sumes and audition tapes to:

Mike Tobin
P.O. Box 693
Kingston NH 03848

Technician wanted to design and maintain small
NYC pressing plant. Box #7765, Billboard Maga-
zine, 1515 Broadway, New York, NY 10036.

SALES MANAGER POSITION

California based trading company
seeks a ““Hands-on’’ sales manager
with at least five years experience in
audio-cassette industry to establish
and maintain a national distribution
network for cassettes. Salary accord-
ing to experience, plus commission
and liberal benefits package. Submit
resume to: SOLCOOR, Inc. 16216
Raymer St., Van Nuys, CA. 91406, Att:
Mrs. Jones. No phone contacts please.

800/223-7524.

|
|
|
|
|
|
|
|
|
|
Exp.Date: . |
|
|
|
|
|
|
|
-l

HELP WANTED

STRATFORD SEARCH GROUP
(Your Music Network)
An executive search firm speciolizing in meeting the totol
human resource needs of the music industry. Send inqui-
ries ond resumes in full confidence to:

DEBRA LEVEY 304 PARK AVENUE SOUTH
SUITE 200 NEW YORK, NY 10010

212/473 1818

SONGWRITERS

*GET YOUR SONGS IN 600D WORKING ORDER"
Excellent Quality Song Demos including vocal
and full instrumentation for pop. dance, ballad,
country, rock and R&B tunes. Send $3.50 for
sample cassette (to be refunded against pur-
chase of first demo).

Easton One Productions
P.O. Box 30682 ¢ Bethesda, Md. 20814
(301) 986-0037

ENTER YOUR SONG in the new sound song festi-
val. Win a recording contract, cash prizes and more.
For entry forms, call: 313 446 5147.

RECORDING
STUDIO
FOR SALE

48 TRACK RECORDING STUDIO
Attached To
4 BEDROOM HOME

World Class, Private, very large &
uniquely beautiful, temple-like stu-
dio. One of a Kind! !deal for artist,
producer, etc. . . who wants the Ulti-
mate Creative Private Environment!
Only 9 minutes from NYC/GW
Bridge, in exclusive country-like Al-
pine, N.J. Brokers/Agents wel-
come. $1.5-1.95 million.

(201) ROR-8453

RECORDING
SOUND/VIDEO/FILM
COMPLEX

5000 sq. ft., upgraded to 48 track,
international clientele - 10 years
gold and platinum track record,
multi-million dollar potential,
$800,000. included current inhouse
contracts/productions.

Contact:
Mr. Rader
Miami FL (305) 923 2775

GOLDENOLDIES _

WANTED
DEFECTIVE AUDIO/
MUSIC CASSETTES

HIGHEST PRICE PAID
CALL:
1 (800) 847 5008

Ask for Dave

BILLBOARD APRIL 30, 1988
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TALENT

HEAVY METAL BAND seeks well-connected man-
agement or producer. Self released P and LP. Ac-
cessible but very powerful material. Eric Sager, PO
Box 241, Groton, MA 01450. (603) 878 3169.

RECORDING CONTRACTS ARE now available.
Send $5.00 for label sample (12" record) and info.
Transcript Letter Service provided by Modeo Record
Corp. P.O. Box 362, Cherry Hill, NJ 08003.

SHOWCASE IN NASHVILLE
Fanfare Week — June 6-12

On stage at the Quality Inn Hall
of Fame in the heart of music
row. For showcase reservations
phone:

Showcase Productions
(615) 259 4447

NOVELTIES/
MERCHANDISE

POSTERS e POSTERS e POSTERS
BUY DIRECT FROM MANUFACTURER
LARGEST SELECTION IN THE USA
ROCK 'N' ROLL o PIN UPS o SPORTS »

CARS o FLOCKED « DOOR SIZE, MANY MORE:
FULL COLOR CATALOG AVAILABLE
CALL TOLL FREE 1-800-221-6730
(in N.Y. 718-441-5500)

ENTERPRISES. INC

132-05 ATLANTIC AVENUE

RICHMOND HILL.N Y 11418
DEALERS ONLY

NOVELTIES/
MERCHANDISE

L6 82E S SRS NS S
DON'T LOOK ANY FURTHER
Rockposters & Patches
Incense Reggae
Your Florida One Stop
for Rock & Roll accessories
We export
ZMACHARS
8181 N.W. 91st Terrace Bay %6
Miami FL 33166 (305) 888 2238

LA S SRS S S 88 S

* % b % %
* % b % %

PACKAGE PRINTING DIRECT!

GO BODKS & TRAYS
.45 EACH minimum reQ

JACKETS - DISCO & COLOR

.45 EACH r

Eﬁ.SSETTE GOLE
03 EACH 2500 Mirmaum
POSTERS - UULHUH

.1510.40 EAC
REVSTONE PAINTE

mi§00-372-210

FREE

ROCK T-SHIRTS
* OVER 100 STYLES
* TOP ROCK ARTISTS
* LICENSED DESIGNS
* FREE CATALOG
NICEMAN MERCHANDISING

1-800-328-7226
DEALERS ONLY

Now you con creote:
the mood, the im- | (
oge, the fontosy d

thot you wont! Dec-
orating your room is
eosy ond inexpen-

sive with Album Art.

Just slide your fo-
vorite album cover
in the cleor plastic
frome ond you hove
o finished peice of
ort reody to disploy.

ONLY $5.99 EACH (MINIMUM ORDER 3 FRAMES)

(INCLUDES SHIPPING /HANDLING IN U.S.)
[OUTSIDE U.S. ADD $1.00/FRAME]

PLEASE CALL/WRITE FOR DEALER PRICING INFO.

MUSIC UNLIMITED
763 TAFT DRIVE, SUITE G
ARLINGTON, TX 76011
(817) 261-3520

Aok kkhhhhkkdkk kK
SCORPIO POSTERS

Large Selection of Rock Star, Per-
sonalities, Movies, TV, Sports,
Cars Door Size, Girls, Flocked and
More.

Blacklight Fixtures—Party Lights

We May Not Be The Biggest, But
The Best, And The Best Keep Get-
ting Better. All Orders Shipped
Within 48 Hours.

Call for Free Color Catalog
In N.Y. (718) 499 2001-Outside N.Y.
(800) 221 6328
Dealers Only

KAk A A A A A hhhh

222222222232 S DD
222222222222 2SS DD

POSTERS

ZAP ENTERPRISES
1901 South Alameda St.
#104 Los Angeles, Calif. 90058

(213) 744-1622
DEALERS ONLY

CASSETTE DUPLICATION

RECORD PRESSING
FULFILLMENT
MASTERING

EXCEPTIONALLY
FINE QUALITY
AND SERVICE

LABORATORIES

Estabushed 1945

375 Ely Avenue Norwalk. CT 06854
FAX 203-866-2755  203-853-3641

skmmakers

DQES IT ALL
% X ¥
i’- L é‘“y?
0 U/Z [ e o C/{;’ -
2o .j::q.# T
<ba ¢
RECORD JACKET CASSETTE

PRESSING DESIGN & DUPLICATION

PRINTING:
ALL NOW
CALL NOW 1 _800-468-9353

153 W. 461h Sireel » NY, NY 10036
in NYC » 212-302-4140

REAL ESTATE/FOR
SALE/LEASE

NYC TOWNHOUSE
CONDOMINIUM

Fully renov 3500 sq. ft. home w/5
BRs, 6 bths, Jacuzzi, skylite, grdn &
roof decks + every other ammenity
imaginable. No Fee. Legal resid’l/
comm’l use. For lease with option
to purchase.

Call owner
Ms. Gold or Mr. Richter

(212) 460-8080

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-
fied.

Call our Hotline at (800) 223-7524.
and tell Jeff you want to see some
Action!

BUSINESS
OPPORTUNITIES
e e e s o e e

BMI WRITER WOULD like writer contract for unique
Rock & Roll revival blockbuster with major record/
publishing company. Company must have world-
wide distributor. Possible 5 million plus net potential.
Send postage/paid self-addressed envelope for
copy of song. 1534 Ruthertord Ave., Pittsburgh PA
15216.

SERVICES/SUPPLIES/
EQUIPMENT

FROM THE USA—DAILY CARGO

Berklay Ar-JFK & LAX Airports serves the mu-
sic industry with low rates—Rush Arr Cargo to
all cities—insurance—banking—documenta-
tion. Contact: B. Klainberg. Pres.

BERKLAY AIR SERVICES CORP.

POB 665, JFK. NY 11430 0865 USA
FAX (718) 917 6434, PH (71B) 656 6066. Tix 425 628

Ak A A KKK Ak ok ko
* *
* DISCO & STAGE *
* LIGHTING/AUDIO *
*

Mirror Balls, Pin Spots, Rain Lights, *
Chasers, Portable DJ Gear, Ciub
Lighting, etc.

WHOLESALE PRICING AVAILABLE *

Farralane Enterprises, Inc. *
166 Central Ave. *
Farmingdale, N.Y. 11735 :

Kk (516)752-9824 nwh %

A% %

!
FOR THE
\ WIDEST
| SELECTION
0F RECORDING
| TAPE AND
‘ ACCESSORIES...

Call Toll Free 23 2472

ALLSOP « AMARAY
AUDIO TECHNICA

BASF » CASE LOGIC
COASTAR

OISCWASHER
DURACELL
DYNASOUND
EVEREADY |
GEM\NI GEN[VA

KDSS LRBTEC
MAXEll MEMDREX
| (m PA 1:800-468+2533) % e
Ask lor tree catalog ang monthly specials SCUTCN {3M)
Amerncas Leading Oistubutor ol » SIMA SONY

Recording Tape and Accessories ‘ sug FORMS

| (((4/,905[/)77#1[

ASUMES "

1035 Louls Orive. warminater PA 10074

SOFTWARE

AKES IT EASY!

PUTER SYSTEMS
% VIDEO INDUSTRY

(
ysLM

c
THE LEADER IN
F£OR THE RECORD A

THE #1

* Single and muitr-store refail

systems CHOICE OF
* One stop/wholesale/distribu-
ton packages
* Over 10 years of industry RETAILERS
expenence

* Database inciuded
* State-of-the-art barcode

* inventory Controf

apphcations * Point Of Sale
* Custom systems and consuft- * Video Rental

ing services * Accounting
* Portable Scanning * Returmns

For more information on how we can help yous wholesale
of refail operation call or wite

YOUNG SYSTEMS LIMITED

6753 Jones Mul Court Surte B, Norcross GA 30092
404/449-0338

VIDEO

SELL US MOVIES

BETA/VHS—TOP DOLLAR PAID—WE
HAVE 1,000's OF MOVIES FOR SALE!

VIDEO SHUTTLE, INC.
445 8th Ave. N.W.
St. Paul, MN 55112
(612) 639 0622 1(800) 666 1121

Aggressive video retailer seeking
used tapes for new store openings.
Can purchase and process up to
10,000 per month over the next
year. Independent retailer and bro-
ker inquiries welcome. VHS with
boxes only. For more information
contact:

United Texas Entertainment
(915) 367-7865 or (915) 368-4904

Attention: Carlos Reyes

ANNOUNCEMENTS
e e

THE ROCK GROUP “VOYAGER™

with it’s lead singer Brian Baxter,
has recently recorded and released
their latest single called “You're
The Only One,” to help children of
child abuse here in the U.S.A.

MISCELLANEOUS
S T R A

JOCK VICTIMS! SHOT, STABBED, RAPED,
ROBBED — AT WORK? | NEED MATERIAL. TELL
THE REGRET LINE — "GABRIEL" (817) 534-7812.
COLLECT.

FIXTURES

FACTORY DIRECT

COMPACT DISC
&
VIDEO CASSETTE
DISPLAY FIXTURES
FREE CATALOG
FREE STORE PLANNING MANUAL
1-800-433-3543
213-623-4316 (IN CA.)
ASK FOR JOHN

TAPES

INCREASE PROFITS
BY REDUCING THEFT!

RETAIL LOSSES ARE
INCREASING ALL OVER
THE NATION

PROTECT YOUR RETAIL
OUTLETS WITH LOW COST
EASY TO USE CASSETTE
TAPE SECURITY PRODUCTS
—EITHER REUSEABLE
OR DISPOSABLE

FAST SHIPMENT FROM
INVENTORY WITH 7 SELECTIVE
MODELS FROM WHICH TO
CHOOSE!

CALL OR WRITE TODAY FOR
SAMPLES & SPECIAL PRICES!

C & D SPECIAL PRODUCTS
300 SEQUOYA DRIVE
HOPKINSVILLE, KY 42240

1-800-922-6287
502/883-8088

PROFESSIONAL RECORDING SUPPLIES
BLANK AUDIO & VIDEO CASSETTES
Looking for the best at the lowest prices? WE

CAN HELP!

e Custormized Blank Audio & Video Cassettes
* Norelco, Ampex & Soft Poly Boxes

® Cassette Labels e Ampex Mastering Tape
» Screw Type C-O's e AGFA, BASF, Magnet
Ic Media & TESLA Bulk Audio Cassette Tape
Our 23 years of expenence 1n the recording in-
dustry speaks for itself. Give us an opporturnity
to speak to you. Don't Detay—Call Today For
More Information

LAND~ L Avoio probucts inc.
4212 14th Ave , Brooklyn, NY 11219

Coll Toll Free B0O-221-6578 NY Res. (718) 435-7322
We accept VISA/MC

TOLL
FREE
CLASSI-
FIED
ADS

{212/764-7388
in MY State)

We have DIGITAL AUDIO TAPE
DEC portable DA T.'s and
TAPE We also buy and sell

SONY P.CM. unils!
THE AUDIO GALLERY
{213) B29 3429

SCHOOLS &
INSTRUCTIONS

MUSIC/VIDEO BUSINESS

Get started on a career in the music/video business.
Five locations - Atlanta, Dallas, Denver, Ft. Lauder-
dale or Seattle. Learn fascinating behind-the-
scenes techniques, ptay a key roll backstage or at
the controls. Top pro training in studio/concert/vid-
eo production, arlist representation/management,
retail/wholesale, promotion/marketing, copyright
law. publishing, much more. Employment assis-
tance. Financial aid available. For information: At-
lanta, 800-554-3346; Dallas, B00-441-1577; Denver,
800-525-6556; Ft. Lauderdale, in Florida 800-821-
9145, outside Florida 800-327-7603; Seattle, in
Washington 800-352-1110, outside washington
800-345-0987; or write MB, Dept. 23, 3376 Peach-
tree Road . N.E., Atlanta, GA 30326. Specify city.
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Introducing the First
Weekly History of Billboard’s

SPECIAL
ADVANCE

Order Now &
Save $5.00

Sale Ends June 15, 1988

ADVANCE § s 500

SALE

FEATURING

* Original “Hot 100”
chart format

* Original “Hot 100"
chart bullets

+ Titles at peak positions
shown in boldface type

~ Each week’s “Highest
Debut” on the entire
“Hot 100"

~ Each week’s “Biggest
Mover" on the entire
“Hot 100"

Softcover Edition

ADVANCE § 4 soo

willbe s60.00 SALE Will be $50.00

Hardcover Edition

CELEBRATE 30 YEARS OF AMERICA’S PREMIER POP MUSIC CHART

In honor of the 30th anniversary of Billboard’s ““Hot 100," Record
Research proudly introduces the book you've been asking for —
Billboard’s Top 10 Charts, the first complete listing of the Top 10
from every “Hot 100" ever published.

Beginning with the very first "Hot 100" chart on August 4, 1958 and
ending with the “Hot 100" on April 9, 1988, Top 10 Charts is a
comprehensive, week-by-week, chart-by-chart history of the Top 10
— where the action is in pop music. It's the first, fast and easy
fingertip guide to the hottest weekly hits of the past thirty years.

ARRANGED IN THE ORIGINAL ‘“HOT 100”
CHART FORMAT

Each week's Top 10 chart duplicates the original chart format as it
appeared on Billboard's **Hot 100, showing each record’s current
and previous weeks' chart positions, total weeks charted, artist, and
label and record number. (See the sample page on the inside of this
mailer for exact format.)

Billboard's original chart bullets highlight those records making
substantial chart gains for the week, while records at their peak

positions in the Top 10 are shown in boldface type.

The highest debuting and biggest moving records on the entire
“Hot 100" are listed for each week, and a comprehensive recap at
the end of the book lists the top ‘‘Highest Debuts’” and "'Biggest
Movers" for each year, for each decade and for all-time,

SAVE NOW ON THIS INVALUABLE
REFERENCE VOLUME

Available only from Record Research, Top 10 Charts is a unique
and endlessly useful reference resource for programmers, disc
jockeys, collectors, nostalgia buffs and anyone else who's interested
in the Top 10 of five, ten, twenty, even thirty years ago. Its easy-to-use
format and accurate, comprehensive listings make it a must for every
music bookshelf.

And right now, for a limited time only, you can reserve your
copy of Top 10 Charts for the special advance sale price of just
$55.00 for the hardcover edition or $45.00 for the softcover
edition — a full $5.00 savings on the book’s regular prices.

www americanradiohistorv com



www.americanradiohistory.com

Introducing Music & Video Yearbook 1987, our annual update on all of the singles, albums and videocassettes that
debuted on Billboard's major charts in '87.

Here, in 13 comprehensive sections, you'll find complete data and statistics on over 1,760 singles, over 860 albums and
nearly 200 videocassettzs, all taken directly from Billboard's 11 hottest charts.

This is the first year we're featuring a special section on videocassettes, compiled from Billboard's “Top
Videocassettes Rentals” and "'Top Videocassettes Sales” charts. And, for the first time ever, we're also including a
complete listing of all of the records to hit #1 on eight other Billboard charts.

By ordering now, before publication, this compact, detailed, handy guide to the year in music can be yours
for just $27.00 — a 10% savings on the Yearbook’s regular price of !30.00.

TIME CAPSULE ]yﬁhg
Music & Video Yearbook 1987 begins with a special "'Time Capsule” — a brief look back at ‘B 3
ol ®

the year's important evets in sports, films, television, the news and other areas.

BILLBOARD’S SINGLES CHARTS

e Hot 100 Singles ® Hot Country Singles ® Hot Black Singles
® Hot Adult Contemporary e Album Rock Tracks

BILLBOARD’S ALBUM & COMPACT DISK CHARTS
e Top Pop Albums ® Top Compact Disks e Top Country Albums ® Top Black Albums

Arranged by artist, these vine individual chart sections list the following data and statistics for every single and album

that debuted on these Biliboard charts in 1987:

® The highest position each record reached

® The exact date each record first appeared on the charts

® The total number of weeks each record stayed on the charts

® The original label and ~umber of each record

e Plus biographical facts an most new artists, informative notes about many charted records, the total weeks a record
held the #1 or #2 position, RIAA Platinum/Gold Record certifications and much more

® “Album Rock Tracis" section includes the title of the album from which each track was taken

® Each section includes a chronological listing of all #1 Records

® Each Singles section also includes a listing of the year's Top 20 Artists

POP ANNUAL SECTION
A comprehensive ranking of every single that peaked on the **Hot 100" throughout the year, with all itles ranked in
numerical order according to chart performance.
COMPLETE SONG TITLE SECTION

An all-inclusive, alphabetically arranged listing of every song title to appear in the four Singles Sections and the Album
Rock Tracks Section.

BILLBOARD'S VIDEOCASSETTES CHARTS

An alphabetically arranged, combined listing of every videocassette that debuted on Billboard's "Top Videocassettes
Rentals' and "‘Top Videocassettes Sales” charts in 1987, with the following data and statistics:

® The highest position each videocassette reached ® The principal stars or performers
The exact date each videocassette first appeared @ The Elm's subject category ‘Comedy, Horror, etc.)
on the charts o A brief description of the film's content or plot
The N‘:;ial n:mber of weeks each videocassette ® T:e film’'s dfir(l:cf?i- and produlcel: I el
stayed on the charts ® The year of the film's original theatrical release
The total number of weeks a videocassette held @ The official MPAA rating (G, PG, PG-13, R, X) ADVA"CE
the #1 or #2 position ® The total minutes (The length of each film) SALE
An indication of which chart(s)each videocassette ~ ® The video manufacturer and catalog number

appeared on
#1 HITS SECTION S 00
A listing of all of the records that reached the #1 position on the following 1987 charts: Will be $30.00

Hot Dance Music: @ Club lay @ 12-inch Singles Sales

Tap Jazz: ® Top Traditional Jazz Albums @ Top Contemporary Jazz Albums Sale Ends June 15, 1988
Top Classical: ® Top Traditional Classical Albums @ Top Classical Crossover Albums

Top Gospel: ® Top Inspirational Albums @ Top Spiritual Albums

Size: 6" x 9%4". Softcover. Over 230 pages. SPECIAL ADVANCE SALE — ORDER NOW & SAVE 10%

=
RESERVE YOUR “HOT 10” HIT-STORY TODAY & SAVE.
O

Billboard's Top 10 Charts Hardcover* (Will be $60.00) — v . . ADVANCE SALE $55.00
Billboard's Top 10 Charts Softcover* (Will be $50.00) ADVANCE SALE $45.00
Music & Video Yearbook 1987 (Will be $30.00) ADVANCE SALE $27.00

*Anticipated publication date: June, 1988. Orders must be postmarked nolater than June 15, 1988 to qualify for advance sale prices.

THE RECORD RESEARCH COLLECTION — MUSIC'S MOST RESPECTED REFERENCE LIBRARY

Billboard's Top 3000+ 1955-1987 $30.00 0O Bubbling Under The Hot 100 1959-1981

JUST RELEASED! A comprehensive ranking of each of the 3,093 records that peaked Taken from 23 years of Billboard's “'Bubbling Under” Pop singles charts, this

in the Top 10 of Billboard's Pop Singles charts, with significant chart data. Shows fascinating volume lists over 4,000 near-hits by superstars, one-shot efforts by

which Top 10 records are currently ovailoble and can be purchased directly from unknown artists, ond big regional records, with significant chart data.

Record Research. Softcover. 180 pages. Softcover. 240 pages.

Top Pop Singles 1955-1986 Hardcover . Music Yearbook 1986

Top Pop Singles 1955-1986 Softcover . . . Music Yearbook 1985 . .

The latest version of our all-time bestseller — the only complete, arti - Music Yearbook 1984 . .

listing of nearly 18,000 Billboard “"Hot 100" singles, with significant chart data. Music Yearbook 1983 . .

756 pages. Each Yearbook is a complete listing of the singles and albums thot debuted on

Pop Singles Annual 1955-1986 Hardcover § Billboard's major charts throughout the year, with significant chart data. Softcover.

Pop Singles Annual 1955-1986 Softcover . . . Au e . Complete Set SAVE $100!

Completely updated, this one-of-a-kind book is , year-by The complete Record Research Collection, including Music & Video Yearbook

ranking of the nearly 18,000 singles to hit Billboard's Pop charts, with signi 1987, Top 3000+ 1955-1987, Top Pop Albums 1955-1985, Bubbling Under The

chart data. 684 pages. Hot 100 1959-1981, all four Music Yearbooks, and the hardcover editions of Top

Pop Memories 1890-1954 Hardcover . 10 Charts 1958-1988, Top Pop Singles 1955-1986, Pop Singles Annual

Pop Memories 1890-1954 Softcover f 1955-1986 ond Pop Memories 1890-1954 (Reg. $500.00) Just $400.00
The first documented history of American popular music, taken from a voriety of

music chorts. Packed with data and information about the recordings and artists of Sub-Total  $
Pop's early years. 660 pages. . . 1

Top Pop Albums 1955-1985 h Credit Card Processing Fee — $2.00

An accurate, detailed listing of the over 14,000 LPs to eve ' Shipping & Handling

Albums charts, with significant chart data. Arranged by ortist for quick, easy {All Canodian and foreign orders must be paid in U.S. dollars.)

reference. Softcover. 516 pages.
Total Payment $

Payment Method O I'd like more information before ordering. Please send me a free brochure.

ol R R h 3
O Check O Money Order O MasterCard O VISA o feCuRecpre e e Hion o
MasterCard or hag
VISANumber __ o e = = e s e Address .
(Please print clearly) The W fhori
. A Yorid's Leading Aul it
City.. State __ Zip_ O Recorded Enteviainment

Signature I P — ——  — Mil to: Record Research Inc., Dept. M4, P.O. Box 200, Menomonee Falls, W1 53051
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30 Years of Top 10 Charts

Chart date - —_—
Current week's chart position

Previous week's chart position &
Weeks on the “Hot 100" ——— b

\
Record at its peak posjtion is shown
in boldface type E

Billboard’s original chart bullets de-
note the hottest movers of the week ™\
— records showing a significant in-
crease in sales and airplay points

Original label and record number

Highest Debut — Record debuting at ™\
the highest position on the “*Hot 100" \
for the week, with debut position

and artist name

Biggest Mover — Record advancing
the most positions on the “Hot 100 ™
for the week, with previous week's
chart position, current week's chart
position and artist name

COMPLETE TITLE SECTION

A comprehensive, olphobeticolly ar-
ranged listing of every title to appeor on
the Top 10 charts, with the exact date
each title reached its peok position in
the Top 10, and the ortist name.

PLUS

The Top 5 Highest Debuts Of Each Year

The Top 10 Highest Debuts Of Each
Decade

The Top 20 Highest Debuts Of All-Time

The Top 5 Biggest Movers Of Each
Year

The Top 10 Biggest Movers Of Eoch
Decade

The Top 20 Biggest Movers Of All-Time

Size: 6" x %",
Full-color softcover or hardcover.
Neorly 600 pages.

’60

rw|ow|wk| Billboard e JULY 4, 1960 e HOT 100
@®| 1| 9| Everybody’s Somebody’s Fool ........... Connie Francis ... MGM 12899
@] 3| 6| Alley-00p...............oooooiiiiiii Hollywood Argyles . .. Lute 5905
@] 6] 6] PMSOITY ... Brenda Lee ... Decca 31093
@| 5! 7| Because They’re Young . ..... Duane Eddy & The Rebels ... Jamie 1156
® 2)12| Cathy’s Clown ............................... The Everly Brothers ... Warner 5151
@®|17| 5| That’s All You GottaDo............................ Brenda Lee . .. Decca 31093
@| 4|12| Burning Bridges ......................................... Jack Scott ... Top Rank 2041
®|11| 7| My Home Town ... ... ... ... ... Paul Anka ... ABC-Paramount 10106
© 15| 7| Mule Skinner Blues.......... AN 1 DT N The Fendermen ... Soma 1137
7| 7| A Rockin’ Good Way......................... Dinah Washington & Brook Benton

... Mercury 71629

% HIGHEST DEBUT % POS 59
Itsy Bitsy Teenie Weenie Yellow Polkadot

% BIGGEST MOVER % 711to 33

| Josephine...........cccveveinininine. Bill Black's Combo

BiKiNi e ot snedmeg sl w7l Brian Hyland |
TW|LW WKl Bl"bOOI’d a JULY 11, 1960 e HOT 100
Ul 2| 7| Alley-Oop..................... Hollywood Argyles ... Lute 5905
ANl 7 PMSOITY .. Brenda Lee ... Decca 31093
®| ™o | Everybody’s Somebody’s Fool .......... .......Connie Francis ... MGM 12899
@| 4| 8| Because They’re Young ... .. .. Duane Eddy & The Rebels ... Jamie 1156
® | 9| 8| Mule SkinnerBlues ... ... ... ... The Fendermen ... Soma 1137
©®11! 6, Only Thelonely...................................... Roy Orbison ... Monument 421
@| 6| 6| That's All You GottaDo............................... Brenda Lee ... Decca 31093
®| 8| 8| MyHome Town .............................. Paul Anka ... ABC-Paramount 10106
@10 8| A Rockin’ Good Way.......................... Dinah Washington & Brook Benton
[ i - _ .. Mercury 71629
@!20] 7/ When Will | Be Loved...................... The Everly Brothers ... Cadence 1380
* HIGHEST DEBUT % POS 79 * BIGGEST MOVER % 79 to 34

Vll Be There .......cooeveiveniiaininannennn. Bobby Darin_L Mission Bell ...........c..ccoevvvvnnnnn... Donnie Brooks
rw|uw wi| Billboard O JULY 18,1960  Q HOT 100
@I 2]] 8] P SO . it simiombiniisiieniind s it et Brenda Lee ... Decca 31093
@] 1| 8] Alley-00p............oooiiiiiiiiii Hollywood Argyles .. . Lute 5905
@) 3|11| Everybody’s Somebody’s Fool .............. .. Connie Francis ... MGM 12899
@ 6| 7,0nlyThe Lonely....................................... Roy Orbison ... Monument 421
®| 4| 9| Because They’re Young.............. Duane Eddy & The Rebels ... Jamie 1156
®| 7| 7| That’s All You GottaDo ... Brenda Lee . .. Decca 31093
@| 5| 9| Mule Skinner Blues................................... The Fendermen ... Soma 1137
10| 8| When Willl Be Loved ................... The Everly Brothers ... Cadence 1380
@[12| 6| Tell Laura | Love Her ............................... Ray Peterson ... RCA 7745
@ 20| 3! Itsy Bitsy Teenie Weenie Yellow Polkadot Bikini........... .. Brian Hyland
l | ... Leader 805

* HIGHEST DEBUT % POS 44
I1t's Now Or Never..............cccoouen.... Elvis Presley

% BIGGEST MOVER % 94 to 61

In My Little Corner Of The World ..... Anita Bryant

In One Handy Volume!

P.O. Box 200
Menomonee Falls,
Wisconsin 53051

e H

The World's Leading Authority
On Recorded Entertainment

Sample page from Billboard’s Top 10 Charts. {Shown actual size)

SPECIAL ADVANCE SALE

Order Either Or Both Of These Upcoming
Releases Now & Save As Much As $8.00!
ORDER TODAY! Sale Ends June 15, 1988
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Smlth Pinckney Jog Fonda In Sales
Workout Vids Build Chart Muscles

BY CHRIS McGOWAN

LOS ANGELES While Jane Fonda
continues to be the Babe Ruth of ex-
ercise videos, with a catalog of hit
titles that retailers claim just “fly
out the door,” there are two other
female fitness gurus whose tapes
also rarely collect dust on video
store or mass merchant shelves.

Kathy Smith and Callan Pinckney
are currently Fonda’s two most se-
rious contenders in the exercise vid-
eo arena and have racked up some
staggering exercise tape sales
themselves.

Smith took the seventh, 14th, and
36th slots on the 1987 Billboard vid-
eocassette sales chart with her
three JCI titles. She had also moved
a reported 500,000-plus copies of
those tapes and another 150,000-
plus units of her Fox Hills “Win-
ning Workout” video by January.

With “Callanetics,” Pinckney was
the first exercise instructor to
knock Fonda out of the No. 1 posi-
tion on the charts, achieving this at
different times in late 1987 and ear-
ly '88. Her MCA video captured the
No. 5 spot on the 87 sales chart for
all videos, and the label claims that
“Callanetics” has sold more than
400,000 units.

Both Smith and Pinckney are full-
time fitness experts who had best-

with “Kathy Smith’s Ultimate Vid-
eo Workout,” released on JCI in No-
vember 1984. At that point Smith
was already the author of the best-
selling book “Ultimate Workout,”
the spokesperson for the Presi-
dent’s Sports Fitness Awards, and
the host of the USA Cable Network
program “Alive And Well.”

Her first tape was a huge success
because of its excellent production,
thorough instruction, and careful
attention to detail. Vogue magazine
praised the tape as “without a doubt
the best, most comprehensive exer-
cise video available.”

JCI followed with “Kathy Smith'’s
Body Basics” in November 1985.
The tape was one of the first to em-
phasize low-impact aerobics and
was picked by Shape magazine in
1986 as ‘“the best all-around fitness
video of the year.” The two tapes
took the 19th and 22nd spots on the
Billboard videocassette sales chart
for 1986.

In November of that year came
“Kathy Smith’s Toneup,” which fea-
tured low-impact routines and the
utilization of rubber bands for resis-
tance. In the spring of 1987 Smith
signed with Fox Hills Video, which
bowed “Winning Workout” in No-
vember. As of late January, her
chart success had continued unabat-
ed: Smith held four of the top 14

comers to fitness. Mark Gilula, vice
president of marketing for Fox
Hills, has high hopes for the tape.

“We brought it out at $19.95 and
we don’t know if anyone of her stat-
ure had come out at that price point
before that. And we’re backing it up
with six-pack counter-tops and a
strong consumer-based campaign
with ads in health and consumer
magazines. And it will be backed up
by Kathy’s usual TV and radio ap-
pearances. She does the whole gam-
ut of publicity tours.”

Future plans for Smith include
tapes on motivation, nutrition, and
flexing. “The Rand Corp. has fore-
cast that in the year 2013, Ameri-
cans will have an average life span
of 92 years. And as people get older,
flexibility becomes a bigger con-
cern. In the next five or 10 years in
the exercise field, in relation to this,
I think we’ll see more stretching
and flexing videos,” says Smith.

(Continued on page 51)
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Reed The Video. Lou Reed, second from left, meets with some of the guests
on hand at the Ritz in New York to celebrate the release of “‘Lou Reed: Coney

Island Baby, Live In New Jersey.” The 60-minute video includes 12 songs

performed by Reed at the Capitol Theater in New Jersey and is available from
Vestron MusicVision for a list price of $19.98. Pictured, from left, are Holly St.
Lifer, director of Performance Video, the company that produced the concert
video; Reed; Jon Peisinger, president of Vestron Video; John Scher, concert

promoter and president of Performance Video; and Sylvia Reed, Lou’s wife.

(Photo: Chuck Pulin)
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§e]lmg fl'tness bopks before enter- places on the Bllllboard health-and- z Compiled from a national sample of retail store sales reports.
ing the video medium. Both pushed fitness chart, while Fonda had sev- < | g13 -
their tapes onto the charts with tele-  en of the top 20 spots. 'g <13 -3 Z¢
vision, radio, and in-store appear- Then on Jan. 28 came “Kathy e | £ |y | TITLE Copyright Owner, Principal ;3 g 2o
ances. Smith’s Starting Out,” a 60-minute Ela] 2 Manufacturer, Catalog Number Performers 22| 2 | a5
Of the two, Smith struck first $19.95 program designed for new- * % NO.1 » &
1139 cv T Peter Gabriel 1988 | SF | 19.98
WD£0 PE”P[ E 2 | 1 | 21| STING: THE VIDEOS PART 1 e e 03 Sting 1987 | SF | 1298
3 7 19 WHITESNAKE: THE TRILOGY 4 Geffen Home Video 381 38 Whitesnake 1987 | SF | 1495
Video People is a new feature of Billboard’s home video section. The Elektra Records
weekly column will spotlight personnel changes and promotions an- | % | * | 5 | THECUREIN ORANGE Elektra Entertainment 40107-3 fhelcure 1967 | €285
nounced by prerecorded-video suppliers, distributors, duplicators, and Elekt
| i 1 ra Records .
hardware manufacturers. Announcements should be sent to Video Peo- | 2 | 5 | 17| $19-98 HOMEVID CLIFFEMALLIA ¢ 0 o i ment 40106-3 Metallica lsg7 | C 1998
ple, Billboard, 1515 Broadway, New York, N.Y. 10036. ] Atlantic Records Inc.
6 18 3 FLICK: THE VIDEO KICK Atlantic Video 501193 INXS 1988 | SF | 16.98
HBO Video promotes three executives to newly created positions: Eric CBS Video Music Enterpri
" . : : S LI " usic prises .
Kessler becomes senior vice president; Henry McGee is named senior vice 7 | 8 | 23| AEROSMITH'S VIDEO SCRAPBOOK @  ¢pc b, . sic Video 5229 e 1987 | 0 1958
president of programming; and Tracy Dolgin is upped to vice president of Polygram Records Inc. )
marketing, new releases and sell-through. Previously, Kessler was vice 02| 2 || B EEIEINE A Polygram Video 440-041521-3 Bon Jovi 1967 | LF | 158
president, new releases; McKee served as vice president, home video, for 9|6 |21| sorare U — STy | |lms
the video supplier’s parent company, HBO Inc.; and Dolgin was vice presi- )
dent, marketing, sell-through feature films, new product programming. In Sire Records
L. . .o . 2 9 5 THE PRETENDERS “THE SINGLES” f . The Pretend. 1988 | LF | 19.98
addition, Katherine Bergin is named marketing manager for HBO Video. 10 Warner Reprise Video 38140 ¢ rretenders
LightYear Ent. .
. . 10 5 STEVIE: LIVE AT RED ROCKS - St Nicks 1987 c 19.95
MCA Home Entertainment names Anthony Zummo III director of legal . Sony Video Software RO650 e
affairs. He previously served as resident counsel for the 12 Elektra Records .
. N . 11 {31 ONE NIGHT OF RAPTURE @ . Anita Baker 1987 c 2495
Screen Actors Guild. Roger Mill becomes director, new Elektra Entertainment 40105-3 '
markets, for MCA Home Video. He was regional video di- | 13 | peentRY | HEART “IF LOOKS COULD KILL” MPI Home Video 1525 Heart 1987 | SF | 1435
rector for the Dallas office of MCA Distributor Corp.
: 14 | REENTRY | U2 LIVE AT RED ROCKS Island Records Inc. u2 1984 | C | 1995
Terren Dunlap, one of the founders of Go-Video, be- LSiCVision[6.20613
comes CEO of the company. Eric Schedeler is promoted | 15 | 14 | 31 | SRACELAND: THE AFRICAN Warner Reprise Video 38136 Paul Simon 1987 | ¢ | 2998
from chief financial officer to president of the company.
A&M Records Inc.
. 16| 17 | 31 CONTROL-THE VIDEOS, PART Il ® N Janet Jackson 1987 | SF | 1298
DUNLAP Lisa Pinson is named Western sales manager, Nelson A AN
Entertainment. Most recently, she was Western sales 17| 20 | 63 | BON JOVI-BREAKOUT & Polygram MusicVideo-U.S. Bon Jovi 1985 | sF | 1495
manager for the Charter Entertainment line ... Lisa Poe is promoted to Sony Video Software 95W50030
manager of sales administration for Media Home Entertainment. She was , Elvis '56/LightYear Ent. i
most gecent]y a sales analyst for the company 8123 | fvisws Media Home Entertainment M470 s Prestey ol I
Warner Bros. Inc B
19 | NEW)> | STORY TELLING GIANTS A Talking Heads 1988 | LF | 2498
Jack Talley is appointed national sales manager for Celebrity Home Enter- Warner Music Video 38137
. GO - : Elektra/Asylum Records
tainment. He was a district manager for Media Home Entertainment. 20 | 13 | 67 | MOTLEY CRUE UNCENSORED 4 i e A e Motley Crue 1986 | LF | 1998

Palisades Entertainment names Linda Patterson Western sales manager
and Andrea Polotowsky manager of creative services. Patterson was a
sales representative for the distributor Metro Video. Polotowsky has
worked for Media Home Entertainment and PolyGram.

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150.000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) @ International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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. . . = j opyright Owner, rincipa o £ o
A biweekly column focusing on  freeze frame and strobe play. Mike g 2| g Mamufacturer. Catalog Number i C . $s| 5 |38
products, trends, and develop- Fidler, the company’s vice presi-
ments in the hardware industry. dent of marketing for home elec- * % NO.1 »»
tronics, says the dual player will 1| 3| 6 | START UP WITH JANE FONDA tg:;:g:ﬁg:‘eyjfgeﬁ"gn Jane Fonda 1988 | NR 11995
BY MARK HARRINGTON be available this summer for about ——
$1,700. He notes that Pioneer also 2 | 1 | 28| LADYANDTHE TRAMP Walt Disney Home Video 582 Animated 195 | G | 2095
A offers VCRs but doesn’t view the '
N INDUSTRY HUNGRY for two products as competitive. He 3| 2|67 | CALLANETICSA @ ﬁ%’ilﬁﬁﬁ“\ﬁﬁg%ﬁ?& Callan Pinckney 198 | NR | 2495
profits beyond the VCR appears says they perform separate func- - . :
more willing than ever to accept the ~ tions with separate appeal withina | 4 | ¢ | & T N o IMPACT R BRI Jane Fonda 198 | NR | 3995
laserdisk as one of several possible home entertainment system. . :
courses. At the same time, Pioneer’s soft- 5 | 5 | 130 JANE FONDA'S NEW WORKOUT A t°'!’“a'/“gmye,a' Ent. Jane Fonda 1985 | NR | 39.95
q o a8 Q orimar Home Video 069
e —— Though still ware division, LaserDisc Corp. of . -
“ﬂ“"wnu[ leery of the America, says sales of 8-and 12- | § | 6 | 33 | ANAMERICANTAIL & Amblin Entertainment Animated 198 | 6 |2095
laserdisk be- inch disks reached record highs
cause of its past during the first quarter, and new 7 | 10 | 19 | PINKFLOYD THE WALL MGM/UA Home Video 400268 Bob Geldof 1982 | R | 1995
WATBH failures, several releases continue at a brisk pace. - - r—
leading consum- David Baesler, vice president of | 8 | 7 | 28 | STARTREKIV-THEVOYAGEHOME ~ paramountBewres - i Nia,:,';eyr 198 | PG | 29.95
er electronics sales for the division, says March
suppliers recently added the prod- sales alone were “‘close to double 9 | 11 | 78 | SLEEPING BEAUTY & Wwalt Disney Home Video 476 Animated 1959 | G [29.95
uct to their lines. the biggest month we’ve had.” He PE— T
Most notable among them are says there are some 2,400 movie ti- | 10 | 8 | 14 | DIRTY DANCING e T S Jonnifer Groy 1987 | PG-13 | 89.98
Sony and Matsushita. At a recent tles on laserdisk now, and adds, Paramoumt Pretures
press conference in New York, “If it's vyort’},lwhile, it’s probably 11 | 12 | 111 | BEVERLY HILLS COP Paramount Home Video 1134 Eddie Murphy 1985 | R | 1995
Sony showed its first laserdisk on laserdisk. oT video Inc
player, a $950 unit capable of play- He explains the perceived 12 | 18 | 97 KATHY SMITH'S BODY BASICS A IO Video 8111 Kathy Smith 1985 [ NR | 2995
ing disks from 3 to 12 inches (in- growth as part of a new realization ;
. Q . . KATHY SMITH'S STARTING S .
cluding 5-inch CD videos). The by consumers. ‘‘Five years ago 13125 | 1| workouT Fox Hills Video FH1027 Kathy Smith 1987 | NR [ 19.95
player is available now. S — '
Matsushita also recently showed ‘If t.tl . 14| 9 5 BEVERLY HILLS COP Il Paramount Home Video 1860 Eddie Murphy 1987 | R | 8995
a unit in Japan, and it may be a atuuelis ' Julie Andrews
matter of months before a unit is worthWhlle it,s 15| 14 | 143 | THESOUND OF MUSIC A ¢ CBS-Fox Video 1051 Christopher Plummer 1965 | G | 2998
available in the U.S. Mike Aguilar, ’ ' ' Tulie Andrews
vice president and general manag- on Iaserdisk, 16 | 26 | 98 | MARY POPPINS @ o Walt Disney Home Video 23 Dick Van Dyke 1964 | G | 2995
er of the company’s Technics divi- 17 | 20 | 149 | JANEFONDA'S EASY GOING Lorimar/LightYear Ent. Jane Fond 1984 | AR | 395
sion, says his company continues WORKOUT A @ Lorimar Home Video 058 onda :
to study the market and will intro- consumers bought a VCR—we lost 17‘ - R ] ] )
duce a player when demand war- that battle,” he says. “Now 18 PINOCCHIO Walt Disney Home Video 239 Animated 1940 | G | 29.95
rants. His stance, while not a blos-  they’re looking for the next gener- 19| 22 | 58| ToPGUN Paramount Pictures Tom Cruise 086 | pe | 2595
som of optimism, is a far cry from ation. CDV helped educate the con- L Paramount Home Video 1629 Kelly McGiltis :
statements he made during the sumer. CDs have helped, too.” Elektra Records
ceremonious introduction of CDV Average prices of software, be- | 20| 31 | 5 | THECUREIN ORANGE Elektra Entertainment 40107-3 UBES || W3 | ek
last year, when he expressed tween $29 and $39, have remained Paramount Pictures Marlon Brando
“ . ! R I
doubts about hardware and soft- stable. “‘Pricing hasn’t kept people AV O UGB A G Paramount Home Video 8049 Al Pacino 1972 299
b e
ware pricing. . . from getting into it,” he says. 22 | REENTRY | DORF ON GOLF & J2 Communications J2-0009 Tim Conway 1987 | NR | 2095
Pioneer, meanwhile, continues Shin Takagi, president of Sony’s
to stress laserdisk as the core of consumer video division, says the Cannon Films Inc
. . : et § s NEW DEATH WISH 4: THE CRACKDOWN A - Charles B 1987 | R [8995
its consumer electronics offerings, appeal of laserdisk is durability of 2 > Media Home Entertainment M94 1 aries Bronson
while instilling consumer confi- software and the consumer’s new 24 | RenTRy | INDIANA JONES AND THE TEMPLE  Paramount Pictures Harrison Ford 1088 | pe | 1005
dence with generations of new quality orientation. Sony also ap- OF DOOM Paramount Home Video 1643 Kate Capshaw
players. The company recently pears to see in laserdisk an obvi- 95 | 13 | 2 | THEPRINCESS BRIDE Twentieth Century Fox Cary Ewes 1987 | pe | s90s
showed three new laserdisk units, ous extension of the CD player 3 Nelson Home Entertainment 7709 Robin Wright
including a new high-end dual- business, which it dominates. It 26 | Re-EnTRY | PLAYBOY 1988 PLAYMATE VIDEO | oo tiore video 524 R A 87 | wr | 2a05
laserdisk player, an industry first. stresses the new player’s audio CALENDAR
The player only accommodates 8  features, like a 100-decibel signal- 97 | 28 | 57 | THEWIZARDOFOZa & T R s R Judy Garland 039 | o |2005
and 12-inch disks, however. Anoth- to-noise ratio, dual digital-to-ana- Ray Bolger
er unit features digital circuitry log converters, and four times | 98 | 33 | 76 | SCARFACE a Universal City Studios Al Pacino 83 | R | 2495
that allows special effects, such as  oversampling. MehomelvideolS00d
_Retailers also seem more enthu- | 59 | 19 | 103 | ALICE IN WONDERLAND 4 o Walt Disney Home Video 36 Animated 1951 | 6 2995
siastic than in the past to merchan-
dise the product. A survey by au- | 39 | 32 | 40 | HERE'S MICKEY! Walt Disney Home Video 526 Animated 1987 | NR | 1495
Fon THE REGOHD dio supplier Onkyo USA revealed
optimism for a CDV laserdisk | 3] | NEWp| FLOWERS IN THEATTIC WO dIE ateitainment I aennant 1987 | P6-13 | 89.95
The Hardware Watch column in | player in the area of 80%. ‘“The e ICERIE IT00 Eouiselhietchen
the April 16 issue reported on | support was overwhelming,” says |32 | 27 | 29 | KAEHYSMITH'S WINNING Fox Hills Video FH1012 Kathy Smith 1987 | NR | 2095
an agreement between JVC and Mark Friedman, senior vice presi- —
Macrovision, a company that dent of sales and marketing. And |33 |30 | 6 ?HE%‘ES#&&‘%‘&:‘;ES;‘K’:NMSP'ON5‘ E‘cffﬁ.'.'.’?i.‘éf? Various Artists 1988 | NR | 19.95
markets a system designed to yet, Onkyo, like other medium-
prevent unauthorized duplica- | sized companies, isn’t fully con- | 34 | NEWp| BUGS BUNNY SUPERSTAR MGM/UA Home Video M201323 Animated 1988 | NR | 19.95
tion of prerecorded videos. The vinced. Friedman says the slow- '
story wrongfully indicated that | ness of CDV software to hit the |35 | NEWp| HEIDI ;ﬁiﬂgﬁ‘:&?&‘;’{g‘é’% Shirley Temple 1937 | NR | 1998
Macrovision chairman Vic Far- market, as well as CDV’s relative ' : : ”
row acknowledges that the sys- | absence at the January Consumer |36 | 15 | 2 | INNERSPACE A e 1754 “DAZ':T"I':S:;'T 1987 | PG | 8995
tem distorts the quality of pre- Electronics Show, “spoke volumes B
recorded cassettes. Rather, | to us.” And so, despite dealer re- |37 | 24 | 10 | ELVIS'S6 3;‘;8 Ho/m'gE‘nf:r;aEir’“r‘;‘em Ma7o Elvis Presley 1987 | NR | 1995
Farrow acknowledges that Ma- quests, Onkyo remains in a hold- = :
crovision has received numer- | ing pattern. 38 | 35 | 124 Q%TRHK‘B%'%'.'IH SERILAEUREY - e Kathy Smith 198 | NR | 2995
ous complaints linking the sys- But support from the industry’s Paramount Pictures —
. . . . mou
tem to picture-quality degrada- leading suppliers could change all 39 | 36 | 131 | RAIDERS OF THE LOST ARK Paramonnt Home Video 1376 Karen Allen 1981 | PG | 19.95
tion. The company has that, Polygram Records Inc _
repeatedly asserted that the “Certainly Matsushita an’(,i Sony |40 | 23 | 23 | BONJOVI-SLIPPERY WHENWET A /0 video 440-041521-3 Bon Jovi 1987 | NR [ 19.92
complamts are unfounded and al.‘e 2o gommlt{{lents, says @ Recording Industry Assn. of America gold certification for theatrical fitms, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
that the 5y5tem has no effect on Fidler of Pioneer. And we wel- million for nontheatrical made-for-home-video product; 25,000 cr $1 million for music video product). A RIAA piatinum certification for theatrical films, sales of
the quality of an original video- come the competition with open 150.(_)90 units or sug_gested list price‘income 9f_$6 million (60,000 0r $2.4 million_ !or nonthea*rical mad?-fqr-home-video Product: 50,900 units or Aa'vaI\.Je of
2] $2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
cassette. arms. a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at feast 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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Surfer’s Turf. Corky Carroll, five-time U.S. surfing champion, hosts “The
Legends Of Malibu,” a video documentary that probes the mystique surrounding
Malibu Beach in California. The 45-minute program includes rare footage of the
real-life woman upon whom the film and television character Gidget was based
and explores some of the music inspired by the surfing craze. The tape is slated
for release May 15 from Frontline Video for a list price of $24.95. For ordering

information, call 619-481-5566.

French Antipiracy Group Gracks Down
Assn. Fears Vid Pirates May Adopt New Methods

PARIS Authorities here say vid-
eo piracy has emerged as a major
source of concern, with illegal
copies of tapes accounting for
about 10% of overall business.

An organization established to
combat video bootlegging says it has
seized some 30,000 pirated vid-
eocassettes and has helped prose-
cute 130 cases involving 160 defen-
dants since its formation in late 1985.

Officials from the organization,
the Assn. Against Audio-Visual Pi-
racy, warn that the problem could
get worse as pirates adopt new
methods and invade new areas of
the media. Pirate redistribution of
satellite broadcasts and illegal dis-
tribution of pirate decoders for the
scrambled signals of Canal Plus
are cited as examples.

The antipiracy association was
established here with the help of
the Motion Picture Assn. of Ameri-

NEW YORK Video Kwik of Dal-
las, Pa., is the latest contender in
the automatic-video-machine
business, offering a ‘“‘totally
robotic” freestanding dispenser
of videocassettes.

Going five deep on the top 10,
Video Kwik prices cassette rent-
als from $1 to $3, with slots for
264 tapes. Video Kwik has so far
placed five such ‘“video centers”
in the Wilkes-Barre/Scranton,
Pa. area.

Pa. Firm Markets Multiformat Dispenser

Video Kwik Offers New Vending Option

A Video Kwik advantange is its
multiple vending options, accord-
ing to Ed Stanks, the company
president. He says the machine
can accommodate any products
fitting the standard videocassette
configuration.

“If a retailer wanted to sell
[audio]cassettes, he could sell
[them],” he says. “We'd just have
to get a different type of box and
align the machine. Whatever you
can put in that box can be sold.”

The machine has a purchase
price of $18,000, with discounts
for multiple purchases. The de-
sign takes up 9!/, square feet of
floor space.

Returns, often a problem with
video dispensers, are protected
by bar coding that identifies the
tape renter, Stanks claims.

More information on Video
Kwik is available by calling 1-800-
554-4863 or 1-800-554-4864.

BRUCE HARING

ca and the French National Cine-
matographic Center and has
worked closely with the French do-
mestic film and television indus-
tries. During the past year the
group has scored some notable
successes. In July it smashed a pi-
racy ring based at a cinema in An-
gers, where new movies were cop-
ied for later sale in France, Bel-
gium, Holland, Switzerland, and
Francophone Africa.

French law calls for a one-year
window between theatrical and
video release, and this lengthy
window is believed to actually
have helped pirates, since it pro-
vides ample opportunity to circu-
late illegal copies. The Angers
ring, for example, is believed to
have earned over half a million dol-
lars from its activities. Some 20
VCRs and 5,000 pirated cassettes
were seized in the raid, and eight
people were arrested. Under the
so-called Lang Law, they face sen-
tences of up to two years in jail
and $2,000 fines.

More recently, over 1,000 illegal
videocassettes were confiscated

from a video club operating three
stores in the Seine-et-Marne re-
gion. According to the antipiracy
group, proprietor Pascal Castillo
ordered 50 movies a month from
distributors and made about 1,000
copies to supply his shops.

Over several years, the group
says, Castillo copied more than 500
movies and sold the videocassettes
for a minimum of $35, earning
close to $200,000.

While video piracy appears to be
on the rise here, authorities say
audio piracy appears to have gone
into recession, falling from 5% of
the market to less than 1% over the
past five years.

Despite this drop, there are
fears that audio pirates have
found a new market in bootleg re-
cordings of overseas and domestic
concerts. Some 700 such cassettes
were seized in October at a Paris
record convention, and there were
several similar cases in 1987. The
pirates target their wares at rec-
ord collectors here, who are ready
to pay up to $300 for rare or other-
wise unobtainable recordings.

newsline...

SMITH, PINGKNEY VIDS CHALLENGE FONDA

(Continued from page 49)

Is she eager to be No. 1 in sales
among video fitness gurus? “I'm
content where I am, just putting out
good product. Actually, Jane Fon-
da’s name and reputation have real-
ly increased people’s awareness of
different types of exercise. It’s been
good for my videos, too.”

Callan Pinckney, whose MCA
tape ‘“‘Callanetics’ first pushed
Fonda out of the No. 1 position on
the health and fitness charts in Oc-
tober 1987, says accomplishing this
came as no surprise to her.

“It was about time someone did
it. Of course I was happy. But I ex-
pected it because I knew what the
consumer wanted and because of
what Callanetics is. You get fast re-
sults and no injuries and can feel
the difference after just the first
hour.”

Based on her best-selling book of
the same name, Pinckney’s “Callan-
etics” was bowed by MCA in No-
vember 1986. The tape is decidedly
“low impact”’ and features deep
muscle exercises consisting of gen-
tle, precise movements that Pinck-
ney developed in the early "70s and
that derive partly from the con-
trolled and disciplined moves of bal-
let. The combination of stretching
and deep contractions in Callanetics
is purported to quickly tighten the
stomach, rear, and other body parts.

Pinckney, who was born in Ore-
gon in 1939 and currently resides in
New York, spent 12 years teaching
her fitness method to exercise stu-
dents. In November 1984, William
Morrow & Co. published her book.
Pinckney then waged a relentless
one-woman promotion campaign
that eventually pushed “Callan-
etics” onto the best-seller lists.

Pinckney feels that the book and
the video helped usher in the “low-
impact” era. “One reason it came in
was because I raised such a hoot in
my book about [the dangers of] jog-
ging and aerobic dancing. After
that, all those articles came out.”

Her video found its early success
in such bookstores as Walden
Books. ‘““They knew about the
book’s success, so they grabbed for
the video. Then the other companies
got on the bandwagon.”

This year, Pinckney will continue
her heavy TV, radio, and in-store
promotion campaign for her book
and video. The book has surpassed 1
million copies in total sales (600,000
in hardcover), she claims. Pinckney
receives some 200 calls and 225 let-
ters daily. Later, probably in 1989,
she plans to release an advanced
version of “Callanetics.”

Japan’s VGR Output Up

TOKYO Japanese production of
videocassette recorders hit 2.22 mil-
lion units in February, up 0.9% over
production in February 1987. Ship-
ments totaled 2.15 million units, up
8.3% over the figure for February
of last year.

VCR exports totaled 1.74 million
units, up 0.9% over the February
1987 figure and 30.7% over the Jan-
uary 1988 total of 1.33 million units.

That slender 0.9% upturn was the
first increase in 16 months. Of the
exports, 893,000 went to the U.S.

(down 10.9%), 166,000 to the Europe-
an Economic Community countries
(down 28.5%), and 685,000 to all oth-
er areas (up 38.5%).

Japanese production of color tele-
vision sets totaled 1.06 million units
in February, down 11.5% from Feb-
ruary 1987 production. The figures
show that stockpiles of VCRs here
were down 15.2% to 1.08 million
when compared with the figure for
February 1987, and stockpiles of
color TV sets were down 27.2% to
860,000 units.

OH CANADA I: A group of Canadian video retailers has agreed to merge
with the Video Software Dealers Assn., thus forming VSDA’s first
chapter outside the U.S. The group, formally the Manitoba Video Re-
tailers Assn., is described by VSDA as the only active video association
in Canada. It agreed to the merger at its April meeting.

OH GANADA II: HBO Video has named Cinema Plus as its exclusive repre-
sentative in Canada. The Montreal-based company had been distribut-
ing French-language versions of HBO Video product for over a year
and will now handle all HBO product in Canada.

RCA COLUMBIA says it will award more than 5,000 prizes in an effort to
push “Leonard Part 6,” a comedy starring Bill Cosby. Each copy of the
video will inciude an insert specially coded with a symbol indicating the
prize, if any, won. The symbol can only be seen by using a Superspy
Decoder Chip, which will be included in each point-of-purchase kit sent
to dealers. Prizes are a trip for two to San Francisco, 100 binoculars,
200 video game systems, and 5,000 Kodak cameras. The contest runs
from Tuesday (26) to Aug. 30. The video has a list price of $89.95. The
street date is July 8.

J2 COMMUNICATIONS is hoping consumers will “give mom the gift of
laughter” this Mother’s Day. The company is planning an ambitious
marketing campaign for its two Carol Burnett videos. Television, ra-
dio, and newspaper ads are planned in 100 markets, while p-o-p materi-
al will be placed in some 7,500 video stores, the company says. The vid-
eos, originally released by the company in October, contain Burnett’s
hand-picked selections from her long-running comedy/variety show.
Both videos have a list price of $29.95.

MGM/UA HOME YIDED is gearing up for a summer sell-through push that
will focus on six James Bond films and six films launched in a promo
effort dubbed Summer Thunder. The Bond flicks, each priced at $19.95,
star Sean Connery as agent 007 and include a short animated Pink
Pather feature before each film. The Bond titles are “Dr. No,” “From
Russia With Love,” “Goldfinger,” “Thunderball,” “You Only Live
Twice,” and “Diamonds Are Forever.” The titles are being marketed
by MGM/UA for the first time; rights to the films reverted to
MGM/UA after an agreement that gave the rights to CBS/Fox Home
Video. The titles being marketed in the Summer Thunder promotion
are each priced at $29.95. They are “Who’ll Stop The Rain,” “The Dogs
Of War,” “Rollerball,”*“White Lighting,” “The Great Train Robbery,”
and “Still Of The Night."

VCR SALES continue to drop. Shipments to dealers in March were off by
2.8% compared with March 1987, according to the Electronics Industry
Assn. The trade group says that sales during the first three months of
the year were off by 12.2%. AL STEWART
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Graphic Presentation. During his address at the recent International Tape/
Disc Assn. seminar in Arizona, the Record Group’s Stan Cornyn holds up a
compact disk of the new Talking Heads album, “Naked"—the first CD to be
pressed in the new compact disk graphics format.

Brit Acts Record On The Gontinent

European Studios Offer Tax Advantages

BY CHRIS WHITE

LONDON While independent re-
cording studios continue to sprout in
the UK., more and more top British
rock and pop acts are heading abroad
to facilities in continental Europe.

For some of these acts, the move
away from the UK. allows them to
escape the “pressures”’ of working at
home. In other cases, the European
studios make better financial sense,
both from tax perspectives and in
terms of currency exchange rates.

According to Frankie Enfield,
Duran Duran’s tour manager, the
band chose to work on its new album
at the Davout Studios in Paris, most-
ly because of the privacy.

“They’ve worked on several proj-
ects there and keep going back be-
cause, quite simply, they like the at-

mosphere and environment,” says
Enfield. “They can get away from
the business pressures that tend to
surround them if they are working in
either London or New York.”

But there are other, more practical
reasons for Duran Duran to record in
France. “It makes more sense finan-
cially,” Enfield says. “New York is
becoming more expensive. It's not
just the actual studio costs but the
general cost of living, like eating out
and staying in hotels. Recording in
Europe is becoming a more attractive
proposition for many bands.”

David Walker of Handle Artists,
who manages Barclay James Har-
vest, the UK. band with massive Eu-
ropean record sales, endorses En-
field’s point about Europe-based stu-
dios allowing British acts to escape
from unwanted pressures.

AUDIO TRAGK

NEW YORK

PAUL SIMPSON REMIXED
tracks for Boy George at Quad.
Jim Lyon ran the controls on the
Virgin project. Also, 'Til Tuesday
worked on overdubs with bassist
Marcus Miller on “How Can You
Give Up?” for Elektra. Rhet Davis
produced with Robbie Norris at
the controls.

Robert Irving 111, keyboardist,
composer, arranger, producer, and
musical director for Miles Davis
for the past five years, was in at
Atlantic Studios recording his new
album for PolyGram/Verve/Fore-
cast. With Irving in the studio
were drummer Buddy Miles, gui-
tarist John Scofield, and bassist
Daryll Jones.

Millie Scott was in at Planet to

put finishing touches on her al-
bum, tentatively titled ““I Can
Make It Good 4 You.” Bruce Na-
zarian produced.

Mark Moralles of the Fatboys
worked on tracks at Digitel with
Bill Biddle for the next Fatboys al-
bum (expected this summer).
Ricky Byrd, lead guitarist for
Joan Jett & the Blackhearts,
tracked new material for Jett's
new album with Gary Rottger.
Byrd holds writer credits on sever-
al of the tunes.

At Axis Studios, Francois Ke-
vorkian mixed Afrika Bambatta’s
single ‘““Sho Nuff Funky’ for
EMI/UK. Alan Gregori ran the
board, assisted by Bill Esses and
Alan Friedman. Eric Calvi worked
on Aztec Camera’s ‘“Somewhere In
My Heart.” Fred Maher handled

percussion overdubs with Fried-
man providing additional program-
ming and assisting.

Producer Barry Eastmond
mixed Najee’s latest tracking ef-
forts. Michael Allaire engineered
the tracks for EMI Records. And,
Dennis D. Young, former lead
singer of Styx, tracked a solo pro-
ject. Michael Brauer engineered
the tunes for MCA Records.

T La Rock was in producing
Quincy Jones IIT’s latest material.
Ivan “Doc” Rodriguez engineered
with Rick Zeno and Rebekah Fos-
ter assisting.

James Brown tracked material
for a new album at Bayside. Full
Force produced. The first single is
“I’'m Real” on Scotti Bros.—dis-
tributed by CBS. Full Force, An-
dre DeBourg, and John Fig were

SOUND
INVESTMENT

A weekly column spotlighting
equipment-related news in the au-
dio and video production, postpro-
duction, and duplication indus-
tries.

SHEFFIELD AUDIO-VIDEO
Productions has beefed up the au-
dio portion of its business consid-
erably with two major acquisi-
tions, a Neve 5104 sectional con-
sole (one of only two such consoles
in existence) and the WaveFrame
Audioframe digital audio worksta-
tion. According to a spokesman for
the facility, the Neve ‘“‘snap-to-
gether” sectional board was pur-
chased to improve Sheffield’s re-
mote-recording capabilities while
also serving double duty in the stu-
dio.

“Qur primary interest was doing
remote audio for classical and jazz
recordings using digital recorders,
but the way the console is built, we
can also use it in house, where we
also have an SSL.”

Sheffield says it plans to use the
AudioFrame initially for music
scoring but hopes to eventually

move into disk-based studio work
and audio-for-video applications.

BRIEFS: Los Angeles-based Mu-
sic Grinder has installed a new 48-
input Neve 8108 recording board
equipped with the GML moving
fader automation system. Other
acquisitions include a new Even-
tide H3000 Super Harmonizer and
a T.C. Electronics 2290 sampler de-
lay unit.

Also out West, L.A.’s Secret
Sound has acquired the new SSL
G-series computer for its console
and has taken delivery of a new
Studer A820 2-track tape machine.

Staying on the same coast, Rec-
ord Plant has just completed a
$500,000 upgrading, which includ-
ed the installation of a new Neve
V-60 console with GML automa-
tion, upgrading of the facility’s
SSL 56-input board to now include
the G-series computer, and com-
pleting the relocation of the Stage
L scoring operation to the Para-
mount Pictures movie lot.

IIBL PROFESSIONAL says busi-

ness was hot at the recent Nation-
al Assn. of Broadcasters conven-
tion in Las Vegas. Products the
firm says received the most atten-
tion were the Control 5 monitor,
the latest addition to the line of
small Control speakers for near-
field monitoring, sound reinforce-
ment, and other applications; the
JBL/UREI 7110 limiter/compres-
sor; and the 6210/6211 power am-
plifiers, intended primarily for mo-
bile broadcast applications. For in-
formation on these products,
contact 818-893-8411.

uTARI ELECTRIC CORP. also
had some hot product on display at
NAB. The company made the first
public showing of its new digitally
controlled, pinch-rollerless MTR-
100A 24-track analog tape record-
er. The machine features fully
automated alignment of all record
and playback parameters and also
includes a tilt-down front panel
with an alphanumeric key pad
as well as a backlit LCD display
for use in entering audio pa-

(Continued on next page)

at the board. Also, Lisa Lisa &
Cult Jam recorded the single
“Spanish Fly” with Full Force pro-
ducing and DeBourg at the board.
Salt-N-Pepa completed tracks for
their new album. Hurby Luv Bug
produced with DeBourg at the con-
sole.

Defunkt was in at Chung King
working on final mixes for its al-
bum. Jay Henry was at the board.
Also, Finesse & Synquis completed
their debut album with Henry at
the board. Seiji assisted.

LOS ANGELES

FIVE EASY PIECES WERE AT
Encore to mix their debut album
with band member Hawk Wolinski
co-producing with producer/engin-
eer Eric “E.T.” Thorngren. Also,
Richard Marx remixed a 12-inch
dance mix of “Remember Manhat-
ten”” with engineer John Potoker
and producer David Cole. Angela
Bofill mixed her most recent Capi-
tol album with Barney Perkins at
the board. Vincent Brantley pro-
duced, and Milton Chan assisted.

Producer/songwriter Raymond
Jones and songwriter Sammi Mc-
Kinney dropped by Pacifique to
put down vocal tracks with De-
sarai Coleman for the tune ““Come
To Me.” Hil Swimmer engineered
the project.

The Commodores worked on
tracks for their upcoming Poly-
Gram album at Ameraycan. Steve
Harvey and Walter “Clyde” Or-
ange co-produced two of the cuts,
“Grip”’ and “Bump The La La”
(both penned by Orange). Jeff Lor-
enzen engineered.

At Amigo Studio, Warner Bros.
producer/artist Roger was in to
work on tracks for Shirley Mur-
dock. Roger also mixed the 12-inch
version of his new single, “Thrill-
seekers.” Terry Dunovan and
Conley Abrams engineered.

NASHVILLE

STEVE GREEN WAS at the
Sound Emporium working on
overdubs for his album project on

(Continued on next page)

“There are advantages and disad-
vantages to using studios on the Con-
tinent, but the former outweigh the
latter.

“Certainly bands can get away
from the distractions and pressures.
But on the other hand they have to be
very disciplined if they have booked
into a European residential studio
for, say, an eight-week period.
They've got to be sure they’ll have a
finished album at the end. There’s no
question of letting it run on into sev-
eral months,”

Walker says the last BJH album,
recorded at various U.K. studio loca-
tions, including Chipping Norton,
Manchester, and London, took some
nine months to complete. The two
previous albums, “Ring Of Changes”
and “Victims Of Circumstance,” re-
corded at the PolyGram studios in
Halversum, the Netherlands, and
also in West Germany, were both
completed within several weeks.

“You've also got to consider the sit-
uation where a lot of groups wait un-
til they’re actually in the studios be-
fore they start writing the songs,”
says Walker. “If you're booked into a
residential studio for a matter of
weeks there isn’t time for that. BJH
used to write [its] songs while in the
studios, but [the band] soon changed
that attitude when recording in Eu-
rope.”

Walker points out that European
recording studios are currently more
cost-effective than their U.K. coun-
terparts, an opinion echoed by James
Todd, European head of manage-
ment company CRS, which works
with Prince, Ray Parker, World Par-
ty, and Love Train.

“To be honest, the biggest advan-
tage for a lot of big-name artists and
bands working in European studios is
the tax situation, particularly if the
studio happens to be in Switzerland,”
says Todd. “But there are also aes-
thetic reasons for musicians wanting
to record on the Continent—they sim-
ply might find it inspiring recording
an album in a city like Paris.”

According to Todd, there are excel-
lent recording facilities in both West
Germany—particularly Hansa in
Berlin—and Holland.

In his previous role as an a&r exec-
utive with London-based Magnet
Records, Todd was closely involved
with the career of Chris Rea. “We did
three albums at Mountain Studios in
Montreux [Switzerland]. With an art-

(Continued on next page)
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2-Year-0ld Chicago Diskmakers Carves Its Niche

BY MOIRA McCORMICK

CHICAGO Approaching its second
birthday, the Chicago office of rec-
ord, cassette, and compact disk
manufacturer Diskmakers has
achieved its originally stated goal:
to establish a steady client base
among Chicago-area independent
labels and artists.

The 40-year-old firm, which has
headquarters and a plant in Phila-
delphia and also operates sales of-
fices in New York and Puerto Rico,
opened its Chicago office in August
1986. According to regional sales
manager Barbara Anderson, select
print ads, sales calls, and especially
word of mouth have induced clients
to try Diskmakers’ retail-ready
packages, available in all configura-
tions.

“QOur customers can supply us
with a master tape and end up with

STUDIOS IN EUROPE

‘Continued from preceding page)

st like that, it makes financial sense
<o record somewhere like Switzer-
:and, but the mechanical problems
have to be weighed up carefully,” he
says. “If it’s a self-contained, big-
name band like Big Country, then it
i5 a good proposition, particularly for
tax reasons. But if you have a solo
ertist who is using session musicians,
then it might not be so attractive.

“After all, if you are in London and
you want somebody to play a particu-
lar solo, he’s probably only just down
tae road. But if you're in a European
studio, it’s going to cost a lot of mon-
ey to fly someone out for just a cou-
ple of recording sessions.”

This 1is the second in an ongoing
series on the European recording
market.

a retail-ready product,” she says.
“That includes LPs with custom-
printed jackets and labels, cassettes
with insert cards, and CDs with
printed materials and packaging.”
According to Anderson, Disk-
makers started as solely a pressing
plant and began providing other
services, such as the printing of la-
bels and jackets, ‘“so the customer
wouldn’t have to go elsewhere to
get them. We now have a full in-
house art department, which does
record jackets, posters, logos, insert
cards, and CD artwork.”
Diskmakers manufactures a good
deal of colored-vinyl and specialty
product for major labels on a nation-
al basis, including the recent Mi-
chael Jackson picture disk for Epic,
says Anderson. The firm also han-

dles pressing for such larger East
Coast independents as the ZYX and
Next Plateau labels.

Most of the company’s Chicago-
area work is for local bands and
small independent labels. Disk-
makers has also begun targeting
clients in Wisconsin, Michigan, Min-
nesota, and Ohio and is setting up a
toll-free number for that purpose.
“Even if bands can’t come in them-
selves, they can send us their mas-
ters, label copy, and camera-ready
artwork, and they’ll receive shrink-
wrapped product ready to be placed
in the store,” says Anderson.

Last year, Diskmakers began
mastering its own disks under the
supervision of newly hired master-
ing engineer Dave Moyssaidis, for-
merly of Frankford-Wayne Master-

ing Labs.

“For an order of 5,000 12-inch rec-
ords [singles or EPs] with custom-
printed jackets, from mastering to
shrink-wrapping the cost is $1.16
each,” says Anderson. “A 12-inch
record in a stock die-cut jacket is
even less expensive—89 cents each
for 5,000.”

Most local bands order between
1,000 and 5,000 pieces with custom
printing, and many order posters,
Anderson says. “We’ll even insert
bios or lyric sheets they supply be-
fore shrink-wrapping,” she notes.

Local labels that have availed
themselves of Diskmakers’ services
include DJ International, Bright
Star, Dance Mania, Playhouse, Sun-
set, AKA, Mitchbal, and Triple T, all
of which are dance labels, and prom-

inent alternative indie Wax Trax!
Records.

Chicago-area artists who count
themselves as Diskmakers’ clients
include Shawn Christopher, Decoy
Paris, Terminal White, Dave Glynn,
Security, the Lifeboys, and Safari.

While the strong independent
dance market in Chicago makes for
higher vinyl disk orders here than in
other cities, Anderson says local cli-
ents are turning more and more to
cassettes—often putting out a cas-
sette along with an LP.

Local clients are looking more at
CDs than at LPs due to the shrink-
ing price differential, says Ander-
son. She says Diskmakers’ custom-
ers can purchase a combination
package of 500 CDs and 1,000 cas-
settes for $3,595.

AUDIO TRACK

(Continued from preceding page)

Sparrow Records. Greg Nelson
produced the tracks; Bob Clark en-
gineered. Baillie & the Boys
worked on tracks with producer
Michael Bonagura. Gary Laney
was at the board. And Roy Clark
cut new material with producer
Scotty Turner. Laney handled the
controls.

In at Soundshop Recording Stu-
dios were a number of projects:
George Jones and Shelby Lynn
were tracking for CBS with pro-
ducer Billy Sherrill and engineer
Pat McMakin; also Reba McEntire
was in tracking spots for the Unit-
ed Givers Fund with Buddy Killen
producing.

OTHER CITIES
AT REFLECTION SOUND, Char-

lotte, N.C., producer Jamie Hoo-
ver completed mixes on Robert

Crenshaw (brother of Warner
Bros. artist Marshall Crenshaw).
Mark Williams engineered.

At Studio 4, Tommy Conwell &
the Young Rumblers recorded
their first album for CBS. Rick
Chertoff produced, John Agnello
and Phil Nicolo engineered, and
Andy Kravitz assisted.

Suzanne Somers was in at Jor-
Dan, Wheaton, Ill., to put down
tracks with producer Artie Butler.
Mal Davis was at the board.
EIEIO cut tracks with producer/
engineer Phil Bananno for Fron-
tier Records. And, Surviver
tracked new album material with
engineer Bananno.

Donnelyn recorded her first sin-
gle, “Don’t Know What To Do,” at
Shannafubble Studios, Stamford,
Conn. Donald Benjamin, a former
Colgems-EMI songwriter, pro-
duced the tune.

Soundscape, Roswell, Ga., saw a
visit from Sky Records artist Max
Able, who was in to cut his debut
album, “Culture By Force.” Pro-
ducer/engineer Rick Brown
shared the control panel with Edd
Miller. Abbe Myers assisted on the
project, scheduled for release this
month.

At Criteria Recording in Miami,
producer Larry Blackmon worked
on overdubs on a tune for the up-
coming Chaka Khan album. Mike
Couzzi engineered; Teresa Ver-
planck assisted. Also, Latin artist
Willy Chirino mixed tracks on the
SSL 6000. Chirino produced; Steve
Roistien assisted. Eric Schilling
ran the board; he was assisted by
Carlos Nieto.

Recent activity at Starlight
Sound, Richmond, Calif., included
tracking sessions by Shea Roxi.
Jim Gaines produced and Bill

REACH THE LARGEST U.S. & INTERNATIONAL lRCULATlON EVER!

Thompson engineered. 2-Tuff-E-
Nuff Productions tracked new ma-
terial for Midnight Star with pro-
ducers Thomas McElroy and Den-
zil Foster (of Club Nouveau fame).
Ken Kessie sat at the board. Heavy
Metal band Hexx put down their
debut album with engineer John
Marshal.

At Ardent, Memphis, Tenn., Mi-
chael Anderson cut tracks for his
debut album on A&M. Terry Man-
ning produced and engineered.
Also, the Rock City Angels contin-
ued work on their debut project for
Geffen. Jim Dickinson produced.
Joe Hardy ran the board. Keith
Richards (Rolling Stones) was in
with Joey Spampinato (bassist
with NRBQ) and Steve Jordan
(drummer with the Paul Shaffer
Band) to work on overdubs for his
Virgin Records album. Don Smith
guided the controls with assis-
tance from Tom Laune.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, 49 Music
Square W., 5th Fl., Nashville,
Tenn. 37203.

SOUND INVESTMENT

(Continued from preceding page)

rameters. The MTR-100A is avail-
able this spring and is targeted to
retail at less than $60,000.

GOOD READING: New from
Schirmer/Macmillan Books is the
Dictionary Of Music Production
And Engineering Terms by Wayne
Wadhams, a professor in the mu-
sic production and engineering de-
partment at the Berklee College of
Music in Massachussetts.

This is an extremely useful and
well-organized volume containing
definitions of more than 2,500
terms used in the trade as well as
explanations of American Federa-
tion of Musicians and American
Federation of Television and Radio
Actors contracts. Also featured
are descriptions of general busi-
ness and accounting terms. Con-
tact Schirmer at 866 Third Ave.,
New York, N.Y. 10022.

Edited by STEVEN DUPLER
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Wolfman Jack Howls For Hits On TNN Rock Show

BY GERRY WOOD

NASHVILLE Wolfman Jack
hosting a rock’n’roll television
show on The Nashville Network?
It makes sense to TNN officials
who have seen business boom for
the oldies-rock packages hawked
over the country cable channel.
And it makes sense to the Wolf-
man, the most notorious rock’n’
roll DJ still howling.

Wolfman taped 26 episodes of

the new show, “Rock’N’Roll Pal-
ace,” in less than two weeks at Lit-
tle Darlin’s Rock’n’Roll Palace in
Kissimmee, Fla. Telecast Satur-
days at 7:30 p.m. EST (with two re-
peats), the show features such
’50s-'60s greats as Del Shannon,
the Shirelles, the Diamonds, Fred-
die Cannon, Martha Reeves, the
Platters, the Coasters, Jack Scott,
and Buddy Knox.

“The roots of rock’n’roll came
from country music,” explains Da-

Ad Campaign Seeks More Subscribers

U.K. Bows 6 Gable Channels

LONDON In a major effort to boost
the growth of cable television here,
Britain’s Cable Authority is advertis-
ing six new cable franchises covering
a total of 1.5 million homes. Cable de-
velopment has been disappointing so
far in the U.K., with only some
250,000 U K. cable subseribers now in
place.

The Cable Authority move repre-
sents the first time so many fran-
chises have been advertised simulta-
neously, and applicants for a further
tour are expected to be sought in the
coming months.

Cable Authority director general
Jon Davey says the acceleration re-
flects increased interest from inves-
tors. Says Davey: “We expect all
these new franchises to have begun
operations by the time satellite
broadcasting starts in late 1989.”

In theory, the new franchises will
bring the total of U.K. homes covered
by cable to 4.4 million, or over 20% of
households.

But despite continuing optimism
on the part of the Cable Authority
and new cable-based services like
MTV Europe, which went online

about a year ago, cable has had a
long and uphill struggle in the U.K.
Only 11 of the 23 broadband fran-
chises awarded thus far are actually
switched on, while none has yet com-
pleted construction of its system.

The overall cost of implementing
the six new franchises could be in the
region of $800 million.

“[The franchises] will be in a posi-
tion to demonstrate that a cable con-
nection is the ideal cost-effective and
trouble-free way to receive satellite
TV and much more besides,” Davey
says.

The six franchises, all in the Lon-
don and South of England regions,
are expected to attract interest from
major U.S. cable operators and finan-
cial institutions.

United Cable has said it is interest-
ed in becoming involved in the
Thames Estuary North, Thames Es-
tuary South, Thames Valley and
Avon/Bristol areas, while City Cen-
tre Cable, in which Prudential Bache
is a partner, may apply for the North
West London and Greater London
East franchises. The six range in size
from 145,000 to 300,000 homes.

VIDEO TRACK

NEW YORK

PRODUCTION SERVICES on the
most recent Robbie Robertson video
(“Somewhere Down The Crazy Riv-
er”’) were handled by Riviera Films
here. Martin Scorsese directed, and
Bob Jason handled the New York
production for Limelight Films and
producer Amanda Temple. Stage
shots were filmed at Silvercup Stu-
dios in Queens.

S.A. (Steve, to his pals) Baron re-
cently wrapped two clips to follow up
his success with Taylor Dayne’s
“Tell It To My Heart.” The first was
for Atlantic act Sweet Sensation’s
debut video, “Take It While It’s Hot,”
filmed at the Apollo Theater Studio.
The second was for Relativity guitar-
ist Joe Satriani’s single “Snatch Boo-
gie.” Lenny Grodin produced both
clips. The pair are now working on a
Debbie Gibson home video project.

NASHVYILLE

TAMMY WYNETTE'S CLIP for
“Beneath A Painted Sky” was direct-
ed by Jim May and produced by
Mary Matthews. The clip, shot on lo-
cation here, features Epic artist
Wynette playing with her grandchild.

The video supports the country art-
ist’s “Higher Ground” album.

OTHER CITIES

I.ONDON-BASED M-Ocean Pic-
tures Ltd. has been busy with a num-
ber of clip productions. Among them:
Echo & the Bunnymen’s “People
Are Strange,” directed by Michael
Geoghegan. The track, produced by
ex-Door Ray Manzarek, is taken
from the soundtrack to ‘““The Lost
Boys.” Also from Geoghegan are two
other clips: one for Simply Red’s “1
Won’t Feel Bad,” which was shot on
location in Rio de Janeiro, the other
was for indie act Wedding Present’s
“Nobody’s Twisting Your Arm.”
Club Nouveau’s clip for “Cold,
Cold World,” the first single from the
Warner Bros./King Jay album “Lis-
ten To The Message,” was produced
by Peter Nydrle and Alan Wachs for
Peter Nydrle Productions. Nydrle di-
rected and shot the black-and-white
video in the slums of Dallas, Texas.

Production companies and post-
production facilities are welcome to
submit information on current
projects. Please send material to
Debbie Richard, Video Track, Bill-
board, 9107 Wilshire Blvd., Beverly
Hills, Calif 90210.

vid Hall, TNN vice president/gen-
eral manager. Adds the Wolfman:
“You listen to the style of today’s
country music—it’s almost like
early '60s rock’n’roll. Hank Wil-
liams Jr. is an excellent example—
and he's fantastic.”

Born Bob Smith in Brooklyn,
N.Y., Wolfman Jack believes the
best music came from the 1960-64
era. ‘““That is our American heri-
tage, our American music,” he
says. ‘It came from country, came
from the blues, came from all dif-
ferent types of people—a mixture
of everything, and it was called
rock’n'roll.”

Soured by the end of his last ma-
jor TV venture—hosting NBC’s
“The Midnight Special”’ for nearly
nine years—Wolfman says he was
reluctant to move back into video
from the radio field.

He quit “The Midnight Special”
in 1982 because he felt ““it got too

plastic, [with] lip-synching and do-
ing things just for ratings. When [
quit, the show got cancelled, and
the producer never talked to me
again.”

But the legendary jock applauds
TNN executives, noting, “They’ve
allowed me to do much more than
NBC did without having to have
meetings about it. NBC kept the
cuffs on me all the time.”

Though Wolfman appeared in
the Joe Walsh video of “The Radio
Song,” he has no fondness for vid-
eoclips, and particularly MTV:
“I've hated MTV since it came on
the air,”’” he says. “‘It's really
loused up the music terribly. All
they do is look for ways to make
the records fit the images they
have on the screen.”

Wolfman also isn’t wild about
the state of pop radio. “‘So help me
God, they’'ve researched so much
that they're confused,” he says.

“The only ones who know what di-
rection they’re going in are coun-
try and r&b [stations].”

Though Wolfman’s visage is fa-
miliar on TV, it’s his voice that
gained him fame. That nocturnal
wail came from some of those
famed ‘‘border radio” stations that
boomed 250,000 watts of AM from
Mexico to every state in the U.S.
and blanketed North America.

Wolfman’s early influences
were such greats as Alan Freed
and the black-sounding whites of
WLAC, Nashville: John R., Hoss
Allen, Gene Nobles, and Big Hugh
Baby. His wolf howl and coffee-
grinder voice garnered a huge U.S.
audience, and he broke as many
new acts on radio as Dick Clark did
on TV.

Wolfman left XERF near Del
Rio, Texas, in 1965 to join XERB
on the West Coast. He later

(Continued on nert page)
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by Steven Dupler

SOULFUL VIRGIN: Black Entertainment Televi-
sion went overseas a couple of weeks ago to film four
days’ worth of “Video Soul” programs (April 4-7) in
London. The shows’ spotlights on the city and its music
allotted prominent space to the Virgin empire, from its
recording artists to its retail outlets.

Highlights of the shows included recording-studio
footage of Boy George working with producer Bobby
Z. and shots of sessions by the U.K. band Hindsight,
which is currently touring the U.S.

New Virgin artist Gary Taylor was also spotlighted,
cruising down the Thames with another new Virginite—
singer Lavine Hudson.

“Video Soul” also stopped by Virgin'’s Manor Stu-
dios to interview the label’s duo, Millions Like Us, and
toured the streets of the Brixton slums with Well Red.

Finally, a stop was made at the Virgin megastore re-
tail outlet, where Virgin founder Richard Branson and
superstar Peter Gabriel were interviewed.

RUMOR MILL: A juicy one buzzing around recently
had it that MTV Networks might be considering some
drastic measures to beef up the ratings of its 24-hour-
per-day adult channel, VH-1—even to the point of con-
verting the channel into a sort of all-day “Entertainment
Tonight”-type news-and-lifestyle show.

Not so, says a highly placed MTVN official, claiming
that the channel’s ratings are up over those of the same
period last year. (VH-1 has been hovering at about 0.3 in
the A.C. Nielsen ratings, although the MTVN executive
says the service has lately been showing closer to 0.4.)

The executive also emphatically denies any plans for
dramatically altering VH-1’s content. “Part of our job is
to constantly evaluate the performance of all our chan-
nels,” he says. “We're doing that all the time with MTV,
VH-1, and Nickelodeon. Periodically, there may be pro-
gramming additions and new ideas for segments, but I
can tell you VH-1 absolutely will remain a music-based
service.”

EXPANSIONIST POLICYi Miami-based automated
music video channel Video Jukebox Network Inc. has
entered into a six-month option agreement with Jeffco
Broadcasting to buy another low-power TV station,
this time in Des Moines, lowa. The station is KO4NL,
Channel 4. VIN says it expects to be broadcasting there
within two months. VIJN currently operates ‘“totally

computerized, Fobotic-enhanced, fully automated, inter-
active” TV stations on seven cable systems and one low-
power TV station (W10AX in Jacksonville, Fla.)

The music video selections are programmed (and paid
for) by the viewer via the local phone company’s 976-
Dial-It service. In Des Moines, prices will be $2 per video
single and $5 to request three clips on a single phone
call. VIN can be reached at 305-573-6122.

GUEST LIST: This week's guest playlist features ex-
cerpts from the Soul Beat Entertainment Television
Network rotations. The syndicated service is seen on |
both broadcast and cable TV at different times in sever-
al national markets. In Detroit, the show is aired from 1-
2 a.m. nightly on UHF station WGPR-TV, Channel 62;
in Napa and Sonoma counties, Calif., it can be seen as
part of the “Town & Country” mixed-format music vid-
eo network on KTCS-TV, cable Channel 6; and in Qak-
land, it can be seen 24 hours a day on KSBT-TV, cable
Channel 19.

According to music director Trina LaBat, “Soul
Beat” claims approximately 2.5 million viewers on both
cable and broadcast TV. She notes that the show regu-
larly works with labels on small-scale promotions, the
most recent being T-shirt and soundtrack album give-
aways for the feature film “Action Jackson.”

The most recent playlist “Soul Beat” passed along
(for March 15-31) was dominated by MCA acts. Light ro-
tations indicate less than six plays daily (that’s light?);
medium rotation is 6-8 plays per day; and heavy clips re-
ceive 815 plays per day.

Light: Will & the Kill, “Heart Of Steel”; Blue Mer-
cedes, “I Want To Be Your Property.”

Medium: OMD, “Dreaming”’; Blvd., “Never Give
Up”; Tiffany, “I Saw Him Standing There.”

Heavy: Bus Boys, “Never Giving Up”; Heavy D. &
the Boyz, “Don’t You Know.”

Despite the fact that this list is several weeks old, it is
evident that “Soul Beat’s” programmers showed consid-
erable prescience, particularly in going heavy with the
Bus Boys and Heavy D. clips, as both tracks have done
well chartwise in the interim.

Labels can contact “Soul Beat” at 415-549-3212 or 415
261-1919.

NICK NOTES: Interested in knowing which artists the
millions of 17-year-old-and-under kids watching the
Nickelodeon cable network think are the hottest things
going? The channel's recent Kid’'s Choice awards, tele-
cast as an hourlong special April 18, has the answers:
Jon Bon Jovi was the choice for best male vocalist, Ma-
donna took that award in the female category, and Los
Lobos’ “La Bamba” won their little hearts as best song.
Among the musical performers on the awards special
were Bon Jovi, the Fat Boys, and Los Lobos. Debbie
Gibson co-hosted with actors Tony Danza, Dan
Schneider, and Brian Robbins.
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Dayne Party USA. Arista star Taylor Dayne pays a call to “‘Dance Party USA”
during her recent appearance in Philadelphia. The singer is shown with show
host Andy Gury, right, and producer Michael Nise, left. The teen dance program
airs on the USA cable network Mondays through Fridays from 5 to 6 p.m.
Eastern and Pacific time as well as the first three Saturdays of every month from
noon to 1 p.m.

Bilboord. ™ CLIP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

Continuous programming
1775 Broadway, New York, NY 10019

G. Estefan/MSM. Anything For You
George Michael, One More Try

Billy Ocean, Get Qutta My Oreams . . .
Bruce Springsteen, One Step Up

HEAVY

ADDS

The Alarm, Rescue Me

Jon Anderson, Hold On To Love

Tracy Chapman, Fast Car

Joanna Dean, Kiss This

Dokken, Heaven Sent

Debbie Gibson, Foolish Beat

Hall & Oates, Everything Your Heart Desires
Bruce Hornsby And The Range, Valley Road
House Of Shock, Middle Of Nowhere
Martini Ranch, Reach

John Cougar Mellencamp, Rooty Toot Toot
Robert Tepper, The Unforgiven

Rick Astley, Together Forever
Cher, We All Sleep Alone
Whitney Houston, Where Do Broken Hearts Go
Michael Jackson, Man In The Mirror

Johnny Hates Jazz, Shattered Oreams

Brenda Russell, Piano In The Dark

Jermaine Stewart, Say It Again

Debbie Gibson, Out Of The Blue

INXS, Devil Inside

Icehouse, Electric Blue

Debbie Gibson, Only In My Dreams
Jermaine Stewart, Say it Again
Jermaine Stewart, Jody

Jermaine Stewart, We Don’t Have To . ..
Pepsi & Shirlie, Heartache

Pepsi & Shirlie, All Right Now

Rick Springfield, Rock Of Life

Rick Springfield, Dance The World Away
Rick Springfield, Living In Paradise

James Taylor, Never Ofe Young
Toto, Pamela

MEDIUM

SNEAK PREVIEW

NEW
VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title, al-
bum (where applicable), label, pro-
ducer/production house, and di-
rector. Please send information to
Billboard, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

AC/DC

That's The Way | Want To Rock’N’Roll
Blow Up Your Video/Atlantic

MGMM/MGMM

David Mallet

B.B. GOOD

Kissin' And A Huggin'
Took The Weekend Ott/Headline
Frank Gouid/Headline Productions
Norman Yonemoto

FIREHOSE
Hear Me
I1'n*/SST

Mary Reynolds
Tom Mignone

STEVE FISK

No 2nd Chance
448 Deathless Days/SST
Steve Fisk

Guy Gillette

DEBBIE GIBSON
Foolish Beat

Out Of The Blue/Atlantic
Julian Ludlow/4-D Productions
Nick Willing

BRIAN GREENWAY
In The Danger Zone
Serious Business/Atlantic

Derek Semel/Total Eclipse
Ron Berti

MICHAEL JACKSON
Dirty Diana

Bad/E pic

Janie McCann

Joe Pytka

KISS

Turn On The Night

Crazy Nights/Mercury

Bill Brigode/Cream Cheese Productions
Marty Caliner

LIVING COLOUR

Middle Man

Vivid/E pic

Victoria Hamburg/Pressure Pictures
Robert Longo

YNGWIE J. MALMSTEEN;S RISING FORCE
Heaven Tonight

Odyssey/Polydor

Fiona O'Mahoney/MGMM

Nick Morris

JOHN COUGAR MELLENCAMP
Rooty Toot Toot

The Lonesome Jubilee/Mercury

Priscilla French, Jackie Sharp/Punch & Judy/VIVID
Jonathan Dark

NU SHOOz
Should | Say Yes
Told U So/Atlantic

Iain Brown/Midnight Films
Richard Lowenstein

ROBERT PLANT

Tall Cool One

Now And Zen/Esperanza/Atiantic

Fiz Oliver/Aubrey Powell Productions
Peter Christopherson

PREFAB SPROUT

The Golden Calf

From Langley Park To Memphis/Epic
Roger Hunt/VIVID Productions

Tony Vanden Ende

DARDEN SMITH

Day After Tomorrow

Darden Smith/Epic

Joanne Gardner, Rosanne Cash/Acme Pictures
Bitl Pope

Belinda Carlisle, Circle In The Sand
Def Leppard, Pour Some Sugar On Me
Pink Floyd, Dogs Of War

Robert Plant, Tali Cool One

Poison, Nothin' But A Good Time
David Lee Roth, Stand Up

Sting, Englishman In New York

10,000 Maniacs, Like The Weather

Merry Clayton, Yes

The Deele, Two Occasions

Donald Fagen, Century’s End

Bryan Ferry, Kiss And Tell

Art Garfunkel, So Much in Love

Nanci Griffith, | Knew Love

0.M.D., Oreaming

Robbie Robertson, Somewhere Down The Crazy River
Scarlett & Black, You Don't Know

Al B. Sure, Nite And Day

Smokey Robinson, Love Don't Give No Reason

BLACK ENTERTAINMENT TELEVISION

14 hours daily
4217 Wheeler Ave,, Alexandria, VA 22304

ADDS

HEAVY

Aerosmith, Angel

Paul Carrack, One Good Reason
Natalie Cole, Pink Cadillac

Whitney Houston, Where Do Broken Hearts Go
icehouse, Electric Blue

INXS, Devil Inside

Michael Jackson, Dirty Diana

Johnny Hates Jazz, Shattered Oreams
Kingdom Come, Get It On

George Michael, One More Try

Billy Ocean, Get Outta My Oreams . ..
Pet Shop Boys, Always On My Mind
Bruce Springsteen, One Step Up
Henry Lee Summer, | Wish | Had A Girl
Tiffany, | Saw Him Standing There
Toto, Pamela

Jody Watiey, Some Kind Of Lover
White Lion, Wait

Whitesnake, Give Me All Your Love

€)
TNN

THE NASHVILLE NETWORK

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214

Herbie Hancock, Vive Alive

Living Colour, Middle Man

Jimmy Cliff, Love Me Love Me Live

G. Estefan/MSM, Anything For You

Club Nouveau, 1t's A Cold Cold World

Run D.M.C., Run's House

Eric Ciapton, After Midnight

Joyce Sims, Love Makes A Woman

Barry Manilow/Phyllis Hyman, Balck And Blue
Michael Cooper, Dinner For Two

HEAVY

CURRENT

ACTIVE

10,000 Maniacs, Like The Weather
Cher, We All Sleep Alone

Tayior Dayne, Prove Your Love

Bryan Ferry, Kiss And Tell

Guns N’ Roses, Welcome To The Jungle
0.M.D., Oreaming

Times Two, Strange But True

BUZZ BIN

The Church, Under The Milky Way
Robyn Hitchcock, Ballocon Man
Midnight Oil, Beds Are Burning
Morrissey, Suedehead

Sparky, What's In It For Me

Highway 101, Cry Cry Cry

The O'Kanes, One True Love

Alabama w/K.T. Oslin, Face To Face

K.T. Osiin, I'll Always Come Back

Ronnie Milsap With Mike Reid, Old Folks
Rodney Crowell/Rosanne Cash, It's Such A Small
World

Tom Wopat, A Little Bit Closer

Los Lobos, One Time One Night

New Grass Revival, Can't Stop Now

Patty Lovelace, If My Heart Had Windows
Marty Haggard, Trains Make Me Lonesome
Harris/Parton/Ronstadt, Those Memories Of You
Gary Chapman, Everyday Man

Ricky Van Sheiton, Life Turned Her That Way
Becky Hobbs, Jones On The Jukebox

Hank Williams, Jr., Young Country

Vince Gill, Everybody's Sweetheart

Randy Travis, Forever And Ever Amen

Holly Dunn, Strangers Again

E.U,, Da Butt

Whitney Houston, Where Do Broken Hearts Go

Al B. Sure, Nite And Day

Miki Howard & Geraid LeVert, That's What Love Is
Billy Ocean, Get Outta My Dreams . ..

Natalie Cole, Pink Cadillac

Gladys Knight & The Pips, Lovin’ On Next To Nothin'
Suave, My Girl

LeVert, Sweet Sensation

Jermaine Stewart, Say It Again

Michael Jackson, Dirty Diana

George Michael, One More Try

MEDIUM

Fuli Force, All In My Mind

Gavin Christopher, You Are Who You Love
Mico Wave, Instant Replay

Brenda Russeli, Piano In The Dark

Kool Moe Dee, Wild Wild West
Pebbies, Mercedes Boy

The Fit, Just Havin' Fun

Junior, Yes (If You Want Me)

Angela Winbush, C'est Toi (It's You)
Hindsight, Stand Up

Kashif, Love Me All Over

Keith Sweat, Something Ain't Just Right

MEDIUM

Balaam And The Angel, | Love The Things ...
Big Pig, Breakaway

Cheap Trick, The Flame

Eric Clapton, After Midnight

Deacon Blue, Dignity

Donald Fagen, Century's End

Lita Ford, Kiss Me Deadly

Glass Tiger, I'm Still Searching

Jenny Morris, Body And Soul

Dan Reed Netwaork, Ritual

James Reyme, Fall Of Rome

Smithereens, Only A Memory

Dweezil Zappa, My Guitar Wants To Kill Your Mama

E\\ﬁ@i%\ "[IF
ANSN
14 hours weekly
6430 Sunset Bivd., Hollywood, CA 90028

Aoa
A e

7 hours daily
1000 Louisiana Ave., Houston, TX 77002

ADDS

ADDS

James Reyme, Fall Of Rome

Michael Jackson, Dirty Diana

Bilue Mercedes, See Want Must Have
Pebbies, Mercedes Boy

BREAKQUTS

AC/DC, That's The Way | Wanna Rock And Roll
The Adventures, Broken Land

Banarama, Love In The First Degree

Blvd, Never Give Up

The Del-Lords, Judas Kiss

Depeche Mode, Behind The Wheel

fron Maiden, Can | Play With Madness

Judas Priest, Johnny B. Goode

Kings Of The Sun, Serpentine

Kiss, Turn On The Night

Ziggy Mariey/Melody Makers, Tomorrow People
Pebbles, Girlfriend

Robbie Robertson, Somewhere Down The Crazy River
Rocky Hill, | Won't Be Your Fool

Squeeze, Footprints

Treat Her Right, | Think She Likes Me

Will & Kill, Heart Of Steel

tinctual

Depeche M(;de, Behind The Wheel

HEAVY

WOLFMAN JACK HOSTS TNN

(Continued from preceding page)

worked for KDAY-AM Los Angeles
and WNBC-AM New York.

The radio syndication market has
proved lucrative for the Wolfman.
“Graffiti Gold” (named after his ap-
pearance as himself in the movie hit
“American Graffiti”’) and other old-
ies shows are broadcast on more
than 200 U.S. and Canadian sta-
tions.

Last year he went back to the fu-
ture, signing with border radio sta-
tion 69 XTRA Gold, deluging San
Diego and the California coast from

ROCK’N’'ROLL SHOW

Mexico.

Besides the syndication projects
and the new TNN show, Wolfman
Jack is completing negotiations for
three major TV specials featuring
more contemporary acts. And he
still hopes to live his dream of pro-
gramming a station Wolfman Jack
style with a blend of black and coun-
try music: “I’m going to talk one of
these radio stations into letting me
take it over, and I'm going to do it.
That’s where it is—get back to
American people doing rock’n’roll.”

VHi

VIDEQ HITS ONE™

Continuous programming
1775 Broadway, New York, NY 10019

Taylor Dayne, Prove Your Love
Whitney Houston, Where Do Broken Hearts Go
Billy Ocean, Get Outta My Dreams . . .
INXS, Devil Inside

White Lion, Wait

icehouse, Electric Blue

Terence Trent D’Arby, Wishing Well
Toto, Pamela

Bruce Springsteen, One Step Up

Pet Shop Boys, Always On My Mind
Natalie Cole, Pink Cadillac

G. Estefan/MSM, Anything For You
Michael Jackson, Man In The Mirror
Aerosmith, Angel

Pebbies, Girlfriend

Tiffany, | Saw Him Standing There
Johnny Hates Jazz, Shattered Oreams

Whiite Lion, Tell Me

Michael Jackson, Dirty Diana

Angeia Winbush, C'est Toi (It's You)
Tracey Spencer, Symptoms Of True Love
Pebbies, Mercedes Boy

Breathe, Hands To Heaven

Herbie Hancock, Vive Alive

Climie Fisher, Love Changes Everything
Ziggy Marley & The Melody Makers, Tomorrow
People

Kingdom Come, Get It On

Art Garfunkel, So Much In Love

Sweet Sensations, Take It While Its Hot
Jenny Morris, Body And Soul

James Reyme, Fall Of Rome

POWER

ADDS

Richard Marx, Hold On To The Night
Devon Square, Walking On Ice
Billy Vera And The Beaters, Between Like And Love

000

Five 1/2-hour shows weekly
1009 Laurel Oak, Voorhees, NJ 08043

Whitney Houston, Where Do Broken Hearts Go
Terence Trent D'Arby, Wishing Well
Taylor Dayne, Prove Your Love

Billy Ocean, Get Outta My Oreams . . .
INXS, Devil Inside

Johnny Hates Jazz, Shattered Oreams
G. Estefan/MSM, Anything For You
Jody Watley, Some Kind Of Lover
icehouse, Electric Blue

Natalie Cole, Pink Cadillac

Henry Lee Summer, | Wish | Had A Girl
Toto, Pamela

Pebbles, Girlfriend

HEAVY

CURRENT

NOUVEAUX

Louise Goffin, Bridge Of Sighs

POWER

Natalie Cole, Pink Cadillac

Rick Astley, Never Gonna Give You Up

Suave, My Girl

Rick Astley, Together Forever

Bryan Ferry, Kiss And Tell

Robbie Robertson, Somewhere Down The Crazy River
The Contours, Do You Love Me

Debbie Gibson, Foolish Beat

G. Estefan/MSM, Anything For You

Bryan Ferry, Kiss And Tell

0.M.D., Oreaming

Paul Carrack, One Good Reason
Bruce Springsteen, One Step Up
Dan Reed Network, Ritual
George Michael, One More Try
White Lion, Wait

The Deele, Two Occasions
Jermaine Stewart, Say It Again
Pet Shop Boys, Aiways On My Mind
Times Two, Strange But True
Brenda Russell, Piano In The Dark
Merry Clayton, Yes

Tiffany, | Saw Him Standing There
Morris Day, Fishnet
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By PETER JONES ing to risk being rained upon.”
He notes other changes. “A high percentage of
the money now goes to the artist, who now controls
the promoter, to an extent, rather than the other
way round. If artists can write good songs and per-
form them well, they’re in with a good chance of
tour success. The synthesizer age seems to be re-
ceding. People now want to see artists who are ex-
citing and can play instruments.”
Harvey Goldsmith, of Allied Entertainments, is
concerned about the current supply of available tal-
ent for touring and he’s also by no means convinced
the synthesizers are going away. “We're in an era of
techno-pop and record companies aren’t develop-
ing enough acts who can make good records and
also make an impact live. It used to be that bands
went on the road and then sold records. Now rec-
ords come first. When some of the bands go on the
road they're not up to it. Sometimes the record pro-
ducer is the superstar.”
Goldsmith says there is a shortage of middle
range acts who can draw audiences, but number
one attractions remain supremely potent. “The old-
established acts around for 20 years or more are
getting bigger: people like Pink Floyd, Tina Turner,
the Stones, David Bowie and Paul Simon. For the
right act, audiences are as good as ever, but too few
new ones are coming through. There’s no fashion,
style or trend.”
In Germany, a tour leader is Mama Concerts
which, says top man Marcel Avram, has played
enormously successful shows with Tina Turner and
Chris de Burgh in the past year, plus collaborating
to present Europe, the Eurythmics, Lionel Richie,
Liza Minnelli and others.
He says, “On the other hand some artists, includ-
ing David Bowie and Duran Duran, came into Ger-
many and didn't match the box-office expectations
of their promoters. It’s still like the oid days. The
promoter has to have the right musical ‘feel’ in or-
der to build a realistic deal with the artist. it ali has
to fall into place: the promoter’s knowledge of his
home market, the right ticket price and the
right promotions. Then you can win.”
Mama this year is touring Michael Jack-
son, Pink Floyd, Whitney Houston,
George Michael, and Fleetwood Mac.
Says Avram, “But Tina Turner's ‘Break
Every Rule’ tour broke all the records.
You can't define our business in terms of
musical style. it's a matter of quality. The
artists who work on a long-term career
are the ones who sell seats and records.”
Avram pinpoints the two important
forms of sponsors: media (radio, TV,
newspapers) and product (brand
names). in many cases, he says, the pro-
moter does not have an influence on the
deals of the product sponsors because they
often link with the artist management and
set deals on a worldwide basis. “Then it is
down to the professionalism of the sponsors
and how much they coordinate their activi-
ties with the promoter in order to provide
the most effective back-up for the art-
(Continued on page O-4)

Putting shows on the rcad in the U.K. and
through continental Europe is still a high-profit
business, but it is also a high-risk exercise. There
remains a lack of venues to house the superstar
tours, but the situation is improving. However, the
ever-increasing demands of many of the big names,
who want more money and more perks, create an-
other problem for the promoters.

So narrow margins, unpredictable weather for
outdoor venues, and the dreaded withholding tax
ramifications, courtesy of the British govern-
ment, make tour promotion a hazardous busi-
ness. Promoters find disaster lurking in the
wings if they miscalculate or play a wrong
hunch.

The U.K. is still the big magnet for top stars.
Says Barry Marshall, head of Marshali Arts, who
has worked with Tina Turner, Lionel Richie and
other top names: “The demands on promoters
these days are heavy, and it's a colossal workload
looking after all aspects of a tour here. But treat the
stars well, and they’ll respond in like fashion.”

He says it is vital to get the timing right for tours.
April to mid-July and late September to mid-Decem-
ber are favorite periods, and timing is partly dictat-
ed by the pattern of record album releases which
the artists want to exploit.

Marshall points out the shortage of large venues,

High Profits on the
European Tour Trek,

Say Promoters, But
High Risks, Too

the consequent need to play open-air locations—
and the risks from the weather. But he applauds the
improvements at some leading locations for the
benefit of both artists and paying customers.

“At Wembley Arena, they’ve upgraded the dress-
ing-rooms, are renewing the seating and have in-
stalled a grid for rigging equipment. There’s better
sound now and better public catering. The SEC in
Glasgow has been criticized, but it's improved a lot
over the last six months.”

Marshall rates the National Exhibition Center in
Birmingham as the best venue in the country, main-
ly because it was purpose-built and with no conver-
sion probtems. From a music and atmosphere point
of view he rates the Hammersmith Odeon, but
with only 3,500 seats, an average ticket
price of the equivalent of $5.40, or $9
for a top act, and 20% of the take eat-
en up by Value Added Tax and PRS per-
formance fees alone, the need for larger
vanues is obvious, he says.

Barry Dickins c¢f International Talent
Booking says that tickets prices are now ris-
ing. He reckons a good AOR act can carry a
ticket price of some $27, with the average for
rock acts is around $18-$12.

“The cost of putting on shows in the U.K. is
higher, generally speaking, than in the U.S. in
terms of venue rental, but ticket prices are also
higher here, so it evens out.”

Dickins notes there are more open-air shows than
before, and that star names in the pop and rock
world work them with great success. But he doesn’t
rate the outdoor venues as a feasible bet for MOR
acts “because audiences for that music aren’t will-

Michael Jackson's “Bad” extravaganza promises to
be the biggest pop event in Europe this summer.

A
Billboard

SPOTLIGHT

Pink Floyd picks up in '88 where it left off in '87—at the &
top of the box office—with further U.S. dates >efce il
returning to Europe. (Bottom photo by Chuck Pulir)
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Marcel Avram 8 B
Promenadeplatz 1

8000 Miinchen 2 i
Tel.: 089/23 1919-0 ‘
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Telefax: 089/23191919

WAS EVEN BIGGER

MICHAEL JACKSON
2.6.88 Wien
19. 6.88 Berlin
1.7.’88 Hamburg
3.7.’88 Koln
8.7.’88 Miinchen
10.7.’88 Hockenheim-Ring
21.8.’88 Wiirzburg
2.9.’88 Hannover
4.9.’88 Gelsenkirchen
and
in coordination with
Barry Clayman BCC London
ltaly, France, Switzerland,
Spain, Belgium, Netherlands,
Sweden, Ireland
FLEETWOOD MAC
6.6.’88 Miinchen
9.6.'88 Berlin
11. 6.’88 Dortmund
12. 6.788 Offenburg
GEORGE MICHAEL
29.4.’88 Hamburg
30.4.’88 Hamburg
2.5.788 Berlin
4.5.’88 Dortmund
6.5.’88 Frankfurt
7.5.’88 S‘uﬁqc:ri
8.5.’88 Miinchen
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HAHA LACERTS

Marcel Avram
Promenadeplatz 11
8000 Minchen 2
Tel.: 089/231919-0
- TIx.: 529785 mamu d
Telefax: 089/23191919

PINK FLOYD
16. 6.’88 Berlin
18. 6.88 Mannheim
25.6.’88 Hannover
27.6.’88 Dortmund
28.6.’88 Dortmund
29. 8.’88 Dortmund
1.7.88 Wien
3.7.’88 Miinchen

WHITNEY HOUSTON

20. 5.’88 Frankfurt
21.5.’88 Frankfurt
1.6.’88 Berlin
4.6.’88 Dortmund
23. 6.’88 Miinchen
24.6.’88 Minchen

AC/DC

18. 3.’88 Hamburg
28.3.’88 Berlin
29.3.788 Oldenburg
30.3.’88 Frankfurt
31.3.’88 Essen
2.4.°88 Koln
3.4.’88 Hannover
4. 4.’88 Karlsruhe
8.4.’88 Wiirzburg
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Sponsorship Now
Pan-European Success;
Merchandising Also
Growth Industry

By JOHN TOBLER

Sponsorship and merchandising remain major
growth areas in the European tour industry,
even if new controversies are hitting both sectors.
There’'s big money available for acts which learn
how to maximize their tour “extras,” while in spon-
sorship the question remains: does the artist sell
the product—or does the product sometimes sell
the artist short?

In one specific part of the U.K. music industry,
sponsorship has become very much a talking point
in recent months. The three-day Easter weekend
Country Music Festival, staged at London's Wem-
bley Arena early in April, has been sponsored with
great success for several years by Silk Cut ciga-
rettes.

But this year’'s event, the 20th in the series and
still one of the biggest country showcases in the
world, went on without the tobacco firm’'s injection
of cash. And the problem was not that Silk Cut de-
cided to pull out but that BBC Television, which
films many of the artists appearing on the Wembley
roster for a series of programs, now refuses to ac-
cept a sponsor whose advertising involves smoking.

The tobacco industry in the U.K. has suffered
from a governmentally imposed ban on tobacco ad-
vertising in several media areas, but particularly on
television. The value-for-sponsorship return for Silk
Cut was surely that not only did they advertise their
product but also had it exposed, via posters and in
program billing, on the otherwise commercial-free
BBC.

Mervyn Conn, who promotes the country festival,
was not given a final ultimatum about the unaccept-
ability of Silk Cut until late last year, at which point
he endeavored to acquire a fresh sponsor from a
field which would be acceptable to the BBC. But de-
spite strenuous efforts by several Conn representa-
tives, it proved impossible to find the type of spon-
sor prepared for the substantial investment
required, despite the built-in TV exposure which
comes as part of the package.

And Paul Warden, managing director of British
sponsorship specialists Flying Music, confirms that
finding a sponsor is often far less straightforward
than it might seem. One key problem is that the
type of company interested in sponsoring such an
event may well have committed its advertising bud-
get in other directions many months before an
event actually occurs.

He says, “Additionally, a lot of companies have
become apprehensive about committing them-
selves to individual artists, though Pepsi Cola has
worked with Michael Jackson for quite a while. But
in other cases, a large sum of money has to be com-
mitted ahead of an event, which always leaves the
possibility of the artist concerned losing popularity
or for some other reason just not being as great an
attraction as when the deal was struck. Pop peaks
are sometimes very short. If the artist slides, an en-
tire marketing campaign tied specifically to him or
her could be a total financial disaster.”

To get around this problem, Flying Music became
involved in a sponsorship agreement with Harp la-
ger, resulting in a series of concerts spanning a
number of different acts appearing under the ban-
ner “HarpBeat” for the period of a year. Qualifica-
tion for inclusion in this campaign was that each
artist involved had to appeal to the target market—
though another problem is that some artists don’t
want, for a wide variety of reasons, to be associated

with certain product ranges.

Says Warden, “Sometimes it works out extremely
well. The group Five Star have worked tours spon-
sored by Crunchig, the candy bar people, and by
toothpaste firm UltraBrite, but where major multi-
national companies are concerned there are other
ways of putting their name around.

“For example, we've organized party night pro-
motions at clubs, which are music-related, and
which have been sponsored by Hitachi and by Pret-
ty Polly, the stocking manufacturers. But in Britain,

Reggae rocker Eddy Grant is one of the few
Western artists who's toured extensively in
Eastern Europe, including Hungary, Poland, and
Yugolavia.

o - v

THE
UN
EUROPE

if a suitable event can be found, it's comparatively
easy for tobacco and alcohol manufacturers to be
found to sponsor something, especially as they're
so restricted in other ways, like television and news-
papers.”

Jane Bowen-Bravery, of Breakmarketing, a com-
pany which specializes in marketing to targeted
youth sectors, was also involved in the HarpBeat
campaign and also arranged for the group Queen to
tour under the Harp banner. A more recent attempt
to contract David Bowie for a “HarpBeat” spon-
sored tour was unsuccessful at the last moment,

(Continued on page O-12)

Long Arm of the
New UK. Tax Law

By MIKE HENNESSEY

The full implications of the British government’s
decision to apply tax laws relating to foreign en-
tertainers with much more vigor than in the past are
still a long way from being understood. In fact, as
the accountants specializing in the entertainment
field have recently warned, the Inland Revenue au-
thorities have it in their power to make the applica-
tion of withholding tax excruciatingly retrospective.

When the new regime came into effect in May last
year, it was widely supposed that the tax authorities
would content themselves with collecting the tax
from 1987 onwards and conveniently forget about
the unpaid tax of previous years. But it is the policy
of the tax inspectors to use tax currently due as a
trigger to investigate past obligations.

The fact is that foreign entertainers and sports-
men visiting the U.K have always been liable to pay
income tax on earnings resulting from live events.
There are cases where bilateral double taxation
treaties can reduce the tax liability—for example,
the U.K./U.S. agreement exempts performance
earnings from tax as long as gross income plus ex-
penses do not exceed $15,000 in any tax year.

In the past, the Inland Revenue encountered nu-
merous difficulties in collecting the tax. The tax of-
fice set up in London to deal with foreign entertain-
ers was not really staffed or equipped to cope
realistically with the task.

But spurred on by the prediction of the British
Chancellor of the Exchequer that, if properly ap-
plied, the withholding tax measure could boost the
tax yield from non-resident performers from $35
million to more than $180 million in a full year, the
Inland Revenue has now set up a Foreign Entertain-
ers Unit which is part of its investigative division
and is staffed mainly by inspectors from the Special
Offices—offices which in the past have specialized
in investigating the affairs of non-resident enter-
tainers.

This, according to some entertainment accoun-
tants, gives the tax authorities’ quest for missing
revenue something of a predatory character.

However, by providing for deduction of tax at
source, the Inland Revenue has put the onus on the
performer to appeal against any tax assessment—
and is in the very strong position of being able to
refuse an appeal on the grounds that there has
been substantial tax evasion in the past on the part
of the artist concerned.

Exactly how far back the tax authorities will be
prepared to go in their attempts to retrieve unpaid
taxes is the subject of much speculation. Philip Da-
vis, a senior tax partner with the Arthur Young En-
tertainment Group, has pointed out that if an artist
made a film 30 years in the U.K., and the film is sold
to a television station, producing a fee for the artist,
he could well be liable to withholding tax on that fee.

There is also the question of how wide-ranging in
scope will be the application of the new regime. It is
a fact, for example, that the Inland Revenue regards
royalties on records as a sales commission payment
and therefore subject to tax. But, for the moment,
the tax authorities are not pressing this point. They
are looking for tax, however, from any payment con-
nected with a U.K. performance and this could in-
clude performance fees, television rights and mer-
chandising income.

Accountants representing the entertainment pro-
fession argue that no withholding tax should be lev-
ied on merchandising income because it does not
arise from a performance but is simply a right. They
also argue that fees for appearances on chat shows
should not be regarded as performance payments
and should not, therefore, be liable to withholding

(Continued on page O-9)
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A Billboard Spotlight

Artists Say European
Tour Facilities Match
Those In U.S. And UK.

COntinentaI Europe now has touring facilities to
match the best to be found in both the U.S. and
U.K., according to those at the sharp end of rock and
pop tours: the acts themselves.

And when it comes to “keeping the customers sat-
isfied,” European rock promoters often leave their
British and American counterparts some way behind,
it seems.

EMI Records New Model Army, one of the most
successful of newer acts in recent months, prides it-
self on being essentially a live band and the group has
toured successfully in the U.K., Japan and the U.S.
(where they have played two substantial gig circuits).

There are few European countries where they
haven't played; France, Belgium, Holland, Germany,
Austria, Switzerland, Spain, Sweden, Norway and Fin-
land are some of the territories they've toured exten-
sively. In May they go off for debut live dates behind
the Iron Curtain, opening with a tour of Poland.

Frontman Justin Sullivan says, ‘| think the main
difference between touring in Europe and back home
in the U.K. is that the European promoters go so
much out of their way to be courteous and polite.
They want to be seen to be doing the right things.
There's a widely prevalent attitude that what comes
out of the U.K. is ‘“‘real”’ rock and pop music, so
they're eager to do everything they can to make a
band’s tour run smoothly and without mishaps.”

Sullivan feels that hotels and general hospitality
tend to be better in the various European regions, too.
“The hotels are definitely cleaner and more comfort-
able. Of course, facilities can vary from country to
country, but generally they're of a very good stan-
dard. Dressing rooms, too, tend to be good, though
you still find ones with plenty of thought-provoking
graffiti.

“Audiences themselves vary from territory to terri-
tory, and quite often in the same country can vary
from region to region. For example, we've found that
in southern Germany, in the Munich area, audiences
can react very coolly, whereas if you go north to Ham-
burg, they're much more demonstrative in the way
they react.

“The cool approach doesn’'t mean to say they don't
like you. They're cool, too, on the south coast of
Spain. It's more a case of them feeling they are some-
how expected to be cool. It's rather like the difference
between London audiences and those in the U.K.
provinces.”

The New Model Army man adds, ‘Rock promoters
in most European territories seem somehow to be
more mature and self-confident. There isn't that near-
gangster image that you can't help noticing with some
of the small-time promoters back home in Britain. The
Europeans really want to do the best for you.

“Unfortunately, there does seem to be a small ele-
ment of rock acts who go into continental Europe with
the attitude of “Well, who won the war, then?'’ rather
like football hooligans. But they soon get themselves a
bad reputation.”

Joolz, a young rock singer who represented EMI
U.K. in the Wroclaw Song Festival in Poland last year,
is similarly full of praise for the professionalism of the
promoters in that Eastern bloc country. “To be hon-
est, | had a very bad impression of Poland before |
went there. But I'd been reading and watching too
much propaganda. | was convinced there would be no
toilet rolls and | even took my own soap. | couldn't
have been more wrong.

“Wraclow, as a typical Polish center, is rather like
Manchester in the north of England. | found both the
people | worked with and the people themselves rath-
er sophisticated when it came to music, and they were
certainly aware of what was happening musically.

ON
EUROPE

“They have a big home-grown music scene in Po-
land. Punk is out and hippies are in, but they're very
interested in music from outside their own country.
The facilities and hospitality provided by the promot-
ers while | was there couldn’t have been bettered.”

Eddy Grant, a successful artist for 20 years and
with a string of international hits, first toured Europe
back in the 1960s as a member of the Equals, the
multi-racial group. Now a solo artist, and still regularly
in the European charts, he's one of the few Western
rock stars to have toured extensively in the Eastern
European countries, most notably Hungary, Poland
and Yugoslavia.

“Naturally, touring facilities generally in Europe
have improved a great deal in the last few years and
compare very favorably now with the U.K. and U.S. In
fact, the changes have been quite radical, though ev-
ery country in Europe I've toured has had its share of
poor venues as well as excellent ones.

“Back in the late 1960s and 1970s, a lot of the
sound and lighting equipment on the continent was
poor, and it was difficult finding any that was of an
equivalent high standard to that back in the U.K. West
Germany was always the exception, though.”

Says Grant, “| think promoters in Europe are more
artist-orientated than they are in the U.K. Anything
that you want, within reason, and they’ll provide it.
They really are astonishingly keen to cooperate.”

Grant finds that technical equipment in the Eastern
European territories is “very good indeed. I'm not
sure where they get it from, but they have their own
big-name pop and rock artists who also have to be ca-
tered to. Most tours are promoted through the state
by a network of promoters and agents and they are
really keen to look after the artist’s interests.

“I'd say to any rock act whose records are popular
there, get over and tour Eastern Europe. It's all very
well worth a visit.”

Steve Hackett, as a member of Genesis in the
1970s and as a solo performer since, has vivid mem-
ories of touring in Europe. “Back around 1971, we
used to catch the ferry over to Ostend, getting no
sleep at all, then we'd play whatever gig had been ar-
ranged. Then it would be straight back on the ferry
again, arriving home three days after we'd set off and
wondering why we didn't feel so fresh.

“It was a case of paying our dues. We were hardly in
a position early on to turn down gigs, so if someone
offered us a date on the continent we'd do our utmost
to make it. Obviously, as Genesis grew in popularity,
the venues became more sophisticated and the sound
and lighting equipment improved accordingly.

“We've all had good and some bad experiences in
most European countries, but what really matters is
not so much the venue itself but the audience. It's all
down to the level of energy that they give you, and if
it's high then everything is well worthwhile.”

Hackett says, “But technology throughout all Euro-
pean territories has become more sophisticated over
the years. Facilities generally have improved at least
as fast in Europe as in the U.S. or UK.”

'EUROPEAN TOUR TREK

(Continued from page O-1)
ist.”

In France, concert-going has been a major leisure
activity for decades. Major acts still draw huge audi-
ences. Madonna, at the Parc de Sceau last August,
played to 130,000 fans, breaking all national rec-
ords. At least 80,000 people were there four hours
before the show was due to start, according to Jean-
Claude Camus and Pascal Bernardin of Zero Produc-
tions. It was the biggest live event ever staged in
France, with 250 franc tickets selling for 2,000
francs.

The visit of Michael Jackson is set to be the big-
gest pop event this year, and he will mainly play foot-
ball stadiums. In the same drawing-power league are
Pink Floyd and George Michael. Sponsorship is now
big in France, and the touring business is geared to
that kind of support.

To link with the upsurge in France of tours and
concerts, the old National Union of Song & Variety
has become the more up-to-date Syndicat National
des Producteurs de Spectacle. Says Jules Frutos of
SOS Productions, “We need to be protected by a
strong professional organization, otherwise we’ll dis-
appear in the face of heavy foreign competition.” His
company was, last year, involved in presenting Peter
Gabriel, Genesis, the Cure and others, and this
year's stars include the Pretenders, Simple Minds
and the Eurythmics.”

He says, "It's enormous work, involving the invest-
ment of enormous sums, and the slightest error in
judgment can be disastrous for my company. This is
a business where 45% of revenue goes in taxes of
various kinds.”

Olivier Carrie, of Corida, organized more than 30
concerts last year, and many were sold out, including
those of Eric Clapton, Los Lobos and Simply Red,
while this year's promotions involve Leonard Cohen,
Ry Cooder and Los Lobos again.

Says Carrie, ‘| have no survival problems. I'm
asked to present acts more often that | solicit artists
but | have apprehensions about the next few years
when various EEC barriers will be broken down. I'm
just not sure that our industry is properly prepared
to meet new fiscal conditions such as Value Added
Tax, while it is certain the authorities are not doing
much to help promote live shows.”

In France, Scorpio’s Alain Lahana says the way to
success is to work with one artist “in whom one be-
lieves,” in his case Alpha Blondy, rather than spread
the work across a number of acts. He's convinced Al-
pha Blondy will be as big as was Bob Marley, and is
promoting him in France, the Antilles and in the U.S.

Daniel Mertin, of the PCV Gaillard Agency, new to
the business, says major promoters like Pascal Ber-
nardin of Zero Production, promoting artists like Mi-
chael Jackson and Prince, have different perspec-
tives to the new agents starting out. He feels a lot
has been done to help the record industry, but in-
sists that little is done to help the concert promoter,
even though concerts promote record sales. But he
welcomes the input of some funding from the gov-
ernment culture ministry to create new show venues.

The concert industry is growing fast, too, in Italy,
with the public apparently tiring of television. David
Zard, head of Zard Initiative, nevertheless welcomes
the support his promotions get from radio and televi-
sion, notably from Video Music (ltaly’s version of
MTV).

But Zard deplores the lack of major arenas in Italy,
especially as the availability of sports stadia is rarely
certain.

Zard has promoted Madonna, Bob Dylan and Da-
vid Bowie in Italy and this year brings in Michael
Jackson and Pink Floyd. Advance ticket sales have
long been a problem area in Italy, but the Zard group
now has a deal with Banca Nazionale del Lavoro,
which sells tickets nationwide—though it is a rather

(Continued on page O-10)
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“THEY ROCKED IN THE UK” “IT WAS HEAVEN IN SWITZERLAND"

October 14 The City Hali, Newcastle December 3 Hallenstadion, Lurich
October 16 The B.I.C.C. Bournemouth December 4 Hollenstadion, Lurich
October 17 The Cornwall Coliseum,  St. Austell December 5 Halles Des Fetes, Lousanne
October 19 The Wembley Arena, London

October 20 The Wembley Arena, London Good News Productions

October 22 The Wembley Arena, London

October 23 The Wembley Arena, London

October 24 The N.E.C. Birmingham
October 25 The N.E.C. Birminghom “THEY LET HIM KNOW IN BELGIUM"

October 28 The S.E.C.C Glosgow

October 29 The S.E.C.C. Glosgow
October 31 The Queens Hall, Leeds
December 14 The Brighton Centre, Brighton

December 15 The G-Mex Centre, Manchester Louis de Vries/ Masshetd Avts Lot

Marshetl Avts Lt
“HE WAS LIKE A NATIVE SON IN FRANCE"

"THEY ROLLED IN GERMANY*

December 9 The Forest Nationale, Brussels

December 8 Le Zenith, Paris

Novembes 4 Festhalle, Frankfurt
November 5 Schleyerhalle, Stuttgort
November 7 Corl Diem Halle, Wurtzburg
November8  Alsterdorfer Sporthalle, Hamburg
November 1T - Sportshalle, Cologne
November 23 Westfallenhalle, Dortmund “THEY WERE VICTIMS OF LOVE IN HOLLAND"
November 24  Eberthalle, Ludwigshafen

November 25  Olympiohalle, Munich

November 26 Stadthalle, Freibourg November 3 The Ahoy, Rofterdam
December 11 Weserhalle, Oldenberg
December 12 Weserhalle, Oldenberg

CW.P.S Marshetl Asts Ltel.

Mojo Concerts

Marek Leiberberg Concert Agency/

BRYAN SAID THAT “THE KIDS WANNA ROCK" Moma Concrts Morcel Avrom
AND BOY DID THEY ROCK

“THEY CUT LIKE A KNIFE IN SCANDINAVIA®

THANKS BRYAN November 14 Isstadion, Helsinki

November 16 Valbyhallen, Copenhagen

FO R A SE N SATI 0 NAL TOU R November 17 . Valbyhallen, Copenhagen

November 13 Drammenshallen, Oslo

and special thanks to November 20 Isstadion, Stockholm

November 21  Scandinavium, Gothenberg

BRUCE ALLEN : EMA. Tlstar
and his Management Team
Doug Grover Marc Robbins Sandy Bathgate “THEY WERE RECKLESS IN AUSTRIA'
Randy Berswick Kim Blake
November 28 Olympiahalle, Innsbruck

To the Band g O
KEITH SCOTT, MICKEY CURRY, DAVE TAYLOR '
JOHN HANNAH

And to
Ke“h Bl'ﬂd'ey ﬂnd hiS PI’OdU(ﬁOﬂ creW December 17 Raysfield Leis. Centre,  Belfast Agemy represemmion:

December 18 The National Stadium,  Dublia Corl Leigh'on'P‘)pe Bonaire Agency
December 19 The Notional Stadium,  Dublin 1 Hurley Street London, WIN 1DA

FROM ALL YOUR FRIENDS IN EUROPE... Tel. 01-631 1737

Tamsin Promotions Telex 291971 BONAIR G Fox: 01-323 1113

Vienna Concents/ Masshetd Avts Ltel,

“THEIR HEARTS WERE ON FIRE IN IRELAND"
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‘CONCERT PROMOTERS

AUSTRIA — PSK 7189.395
BELGIUM - FLEMISH — VAMAANTA KREDIT 068 068 487 178
BELGIUM — FRENCH — CGER 001 052 052 (094
DENMARK — POST ACCOUNT NO. 700 4 001
FINLAND — BOFCIBANGGTI 1205-43/5
FRANCE — LA SOURCE 200 410 101 230 160 16U 033 03
GERMANY, FEDERAL REPUBLIC — POSTCHIRO KOLN BLZ 370100 50 NO. 224 046-502
ICELAND — UTVEGSBANKI ISLANDS HF 380 ()01
IRELAND — BANK OF IRELAND 1-170 567 72 SORT CODE 900 789
ITALY — POSTGIRO 223 400 04
LUXEMBOURG - CCP 33 33
NETHERLANDS — POSTBANK 454 000
NORWAY — POSTBANK 5002530
SPAIN + CASA DE MADRID 235 970
SWEDEN — POSTGIRO 800 888 0
SWITZERLAND — KANTONAL BANK BERN 30/3417
TURKEY — AMNESTY INTERNATIONAL ACC. NO. 3 LONDON MIDLAND BANK 010 653
00 SORT CODE 400 217
UNITED KINGDOM — NATIONAL WESTMINSTER BANK 069 280 05 SORT CODE 56/00/30

AMNESTY INTERNATIONAL
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U.K. TAX LAW

(Continued from page O-3)

tax.

Foreign artists visiting Britain, the specialist ac-
countants say, are well advised to apply for a reduc-
tion in the withholding tax due on the gross earn-
ings so that proper allowance can be made for
subsistence expenses, commission to agents, man-
agement fees, U.K. travel costs and international air
faces to the U.K. But as indicated earlier the Inland
Revenue can refuse any reduction on the grounds
that tax is owing from previous U.K. appearances.

Says Philip Davis, who spent 12 years as a dis-
trict inspector working for the Inland Revenue: *“The
tax authorities have only to refuse to agree a re-
duced rate of withholding tax for a forthcoming tour
and the boot is neatly transferred to the other
foot—instead of the Revenue chasing the perform-
er for tax, he or she has to get money back from the
taxman.”

Davis warns that, in contrast to their predeces-
sors in the old foreign entertainers tax office, the in-
spectors of the new unit have a number of qualities
which makes investigation by them a distressing ex-
perience for the subject.

“They are experienced investigators and know all
the tricks of their trade,” he says. “They have al-
ready spent several years working in the entertain-
ment field and know how the business works. They
are superb gatherers of information and they have
formal powers which enable them to approach
banks, agents, impresarios etc. They also make use
of the exchange of information provisions in the
double taxation treaties,
particularly with the U.S.

“What is frequently
overlooked is the vol-
ume of publicly avail-
able information to’
which they have access.
For instance, they have
back copies of trade pa-
pers and magazines and
will have in their posses-
sion lists of previous
tours and appearances
made by the perform-
er.”

Artists under investigation who have avoided pay-
ing tax on their U.K. performance in the past will
find themselves liable not only for the back taxes
due but also for payment of interest and penalties.

But according to Davis, the outlook is not altogeth-
er bleak. “One feature which keeps life with the Spe-
cial Office from being a totally negative experience,”
he says, “is that, generally, the inspectors are willing
to use their considerable discretion to arrive at a
practical solution if this will avoid spending a dispro-
portionate amount of time on the case. There can
thus be a refreshing air of commerciality to the nego-
tiations—but only if the Inspector has confidence in
the agent representing the performer.”

Giving hints for foreign artists touring in the U.K.,
tax expert Simon Flamank of Sloane & Co. recom-
mends them to submit a professionally prepared,
estimated profit and loss statement, which must be
sent to the Foreign Entertainers Unit of the Inland
Revenue at least 30 days before the first engage-
ment.

He says that among costs likely to be disallowed
by the tax authorities are legal and accounting fees
incurred in the artist's home country, the cost of
new stage clothes and round-sum estimates for re-
pairs and renewals.

Flamank says that the new withholding tax regu-
lations make accountability during a tour more im-
portant than ever. The FEU is likely to agree tax de-
ductions based on the budget, but the unit may
want to see final tour accounts.

There are numerous pitfalls for which the touring

(Continued on page O-12)
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Auditing - Accounts preparation - Book-keeping - Management advice
Helping to raise finance for business and home purchase - Tax Services
Advice on investments, insurance and pensions
Advice to assist ailing companies, and insolvency matters
International financial planning services - Tour co-ordination services
Tour Accounting in the United Kingdom & Europe including
negotiating with the Inland Revenue for a reduced rate of withholding tax.

Financial planning is a complex subject
and should be constantly re-assessed in

relation to changes in legislation and
status

112 a & b Westbourne Grove London W2 5RU England
Tel London 01-221 3292 New York 212 995 0700
Telex 263942 SLOANE G. Fax 01-229 4810

OO OO
CI0I0) CIC]
e
Sloane oo 0o

& Co.

|

Take a

weight

off your mind.

There they are. The latest thing in
musical talent. Off their beat and unable
to function. Puzzled by money
disappearing as fast as it's made.
Haunted by visions of VAT and Income
Tax.

Stopped in their tracks by problems
that are as far removed from performing
pop music as a chintz sofa.

And all quite unnecessarily.

To avoid talent being weighed down
with miseries like this, simply hand over
the problem to Comins & Co.
Chartered accountants, business
counsellors and, since music industry
specialists Goodman Myers Smith

became the core of our entertainment

consultancy, top financial advisors to the
entertainment business.

Finding, nurturing and managing
Talent is enough of a problem. Who
needs to be dealing with tour costs,
instruments, interest, business accounts,
royalties, VAT and the whole minefield
of tax as well?

At Comins & Co. we arrange tax
matters so that they don’t disarrange
performers - or performances. We set up
a-complete financial management and
business counselling programme.
Performers can concentrate on
performing. Management can manage
knowing that everything to do with
money is safely in experienced hands.

You might find that an exploratory
consultation starts to shift some of the
weight. And it costs you nothing.

Just call Roy C. Smith or Jon Askew on
01-353 5961.

Comins (&, Co

Chartered Accountants & Business Counsellors
22 St. Andrew Street,
London WC4A 3AN
Telephone: 01-353 5691 oo
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A Biliboard Spotlight

EUROPEAN TOUR TREK

(Continued from page 0-4)

slow operation.

Italy is a tough territory for promoters in a finan-
cial sense. SIAE, the lItalian society of authors and
publishers, which collects state taxes on public per-
formances, asks for royalty money up front, and that
can mean a payment of $200,000 on 40,000 tick-
ets sold.

But Zard is angered at the way “anyone can set up
as a concert promoter.” He takes the job seriously,
he says, ensuring dressing-rooms, parking spaces,
bars, local transport, are all looked after. He employs
40 people all year round to make things work. “Then
| have to face competition in booking acts from orga-
nizations of two or three people who cut corners and
reduce prices.

“l improve venues and they cash in. This industry
really could do with stricter regulation.”

Thomas Johansson, of EMA, represents more than
75% of all international acts touring Scandinavia
this year, though some concerts of the Swedish-
based promoter are joint ventures with local agents
in Denmark, Norway and Finland: among them DKB,
Kurt Torbjornsen and IT Concerts (Denmark), Gun-
nar Eide (Norway) and Rock On (Finland).

And for the first year he has set up an arrange-
ment with the Icehall in Helsinki, which will at last
host major acts in Finland on a regular basis.

He says the basic problem in Scandinavia has
been finding good indoor locations. But added to the
main venues next year will be the Globe in Stock-
holm, with a capacity of 12,000 and “a promoter’s
dream,” according to Johansson. His own company
will promote some 300 concerts this year, involving
around 100 foreign acts, up 10% on last year.

He says, ‘A problem here is that we've reached
the point where we are competing with our own con-
certs. The Scandinavian market is very limited. Mi-

chael Jackson, appearing in Gothenburg this sum-
mer, will perform for 100,000 people in two shows.
That's rather more than 1% of the Swedish popula-
tion. And ticket prices, now around $25, can't be
pushed down much further.”

Open-air concerts in Scandinavia are more and
more important. Top events include Roskilde (which
pulled 50,000 customers last year), the Isle of Calf
Festival near Oslo (18,000), and Finland’s Abo Fes-
tival (18,000).

The EMA corporate success, says Johansson, is
due to building confidence with both artists and au-
diences. ‘We're respected by foreign artist manage-
ments. But foreigners are puzzled by the lack of
commercial radio and television in Scandinavia, Fin-
land excepted.”

But visiting the region this year are Michael Jack-
son, Whitney Houston, George Michael, Fleetwood
Mac, Judas Priest, Sting, Bryan Adams. And, points
out Johansson, there are local acts (Imperiet, Lolita
Pop, Nomads and others) who are building on-tour
reputations.

The Benelux concert business has been in a boom
period, thanks to a low rate of exchange against the
U.S. dollar. Mojo Concerts, leading agents for pop
and rock in the region, had a “spectacular” 1987,
according to Leon Ramakers, one of the firm's man-
aging directors. It was the most profitable year since
the firm was founded 20 years ago, with 130 con-
certs (mainly U.S. and U.K. acts), attracting around
800,000 people. Mojo’s related company Double
You put on 275 concerts for the club circuit, draw-
ing 120,000.

Many top Americans have visited Benelux because
of the exchange rate situation, but leading Belgian
promoter Herman Schueremans adds, “I've also
heard that it is because for many American acts the
U.S. concert market has become rather saturated.”

In any event, the biggest draws in Holland last year
turned out to be an Englishman, an Irish band and an

ON
THE
ROADR
IN
EUROPE

American girl: David
Bowie, U2 and Madonna.
But also highly success-
ful was a long list includ-
ing Prince, Tina Turner,
Spandau Ballet, Lionel
Richie, Peter Gabriel and
SO on.

Mojo was involved in
the open air Pink Pop
Festival, headlined by
Lou Reed. And Ra-
makers is convinced
1988 will be another bo-
nanza year, with acts already filling halls this year in-
cluding ltalian artist Paolo Conte, Heart, Toto, Joe
Cocker and Supertramp.On the festival side, his firm
is promoting Pink Pop again, plus a reggae event in
Delft in June and a heavy metal thrash in Tilburg in
September.

Ramakers confirms the widely held European view
that merchandising is a key and profitable ingredient
of heavy rock promotions these days. But in the Be-
nelux territories, sponsorship is a low-key element of
the business. It's a repetition of the old story: Mar-
keting men think along different lines to pop and
rock people.

Unfortunately Holland, in recent years, has earned
a bad name for the production and distribution of
bootleg albums. But Mojo and others concerned are
fighting the bootleggers, even to the extent of using
metal detectors to check if illegal recording equip-
ment is being smuggled into venues. Heavy metal
band Marillion is one of the most bootlegged of all
major acts.

Belgium's Herman Schueremans says 1987 was
his best year, having started promoting in 1975, or-
ganizing 220 concerts, selling out with David Bowie,
Peter Gabriel, the Pretenders, U2, Prince, Level 42,

(Continued on page O-13)

> FREE & VIRGIN AGENCY -

LEE AARON /ANTHRAX

ASWAD /BAD Co.
THE BANGLES
GATO BARBIERI

BARCLAY JAMES HARYEST

RAY BARRETTO

EDOARDO BENNATO  THE FABULOUS THUNDERBIRDS

BLACK UHURU
RUBEN BLADES

BLUE OYSTER CULT

DENNIS BROWN
JAMES BROWN
JACK BRUCE
ROY BUCHANAN
BURNING SPEAR

CARMEL /ROGER CHAPMAN  MARILLION /JOHN MAYALL

STANLEY CLARKE
JIMMY CLIFF
JOE COCKER

METALLICA /MEZZOFORTE
MOTORHEAD
NATIONAL FOLKLORE-

LLOYD COLE + THE COMMOTIONS ENSEMBLE FROM CUBA

THE COMMODORES
EXCITER

NAZARETH /OYER KILL
CARL PERKINS/PIL
IGGY POP /SAXON
FERGAL SHARKEY

SLAYER/SLEEPY LA BEEF
SLY + ROBBIE
MERCEDES 505A
STATUS QUO/ STEEL PULSE
THE STRANGLERS

MIKIS THEODORAKIS
STAN RIDGYYAY
SUZANME VEGA

NINA HAGEN
URIAH HEEP /INXS
IRAKERE / KANSAS
WANDA JACKSON

NILS LOFGREN

MAGNUM /MANOWAR
ZIGGY MARLEY
+ THE MELODY MAKERS

THE WAILERS
WALL OF ¥Y00DOO
JOHNNY GUITAR WATSON
JOHNNY WINTER
THIRD WORLD
‘I’E LLﬂwHA" and many more

che AreMmoTer [ H

out IN THE GREEN

The biggest 3} day Open-&ir in Switzerfand

REGGAE SUNSPLASH FESTIVAL

I Switzeriand

andl many more special srents,

Phone. OI /463 6955 or 56, Telex. 8I3345 free ch
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A Blliboard Spotlight

SPONSORSHIP SUCCESS

(Continued from page 0-3)

when Bowie decided he did not wish to be involved.
Bowen-Bravery says she’s looking for an act of simi-
lar stature for this year.

“Many pop artists seem to feel that being associ-
ated with beer is acceptable, but not hard liquor, so
we find that we tend to look for sponsors in the
fields of clothes, make-up, hi fi equipment and so
on. We also deal with sponsorship for syndicated ra-
dio programs and we did a show for three years
with 7 Up, until it was taken over by Pepsi.

“Sponsorship rules for radio and television have
greatly relaxed in recent times, so things are easier
in those areas. In fact, we're opening up an office in
Los Angeles soon.”

Yet problems can arise in unsuspected ways.
Jane Bowen-Bravery has had problems finding a
sponsor for a forthcoming George Michael tour. “In
this case, the problem is that some people say he's
now too big for their product, while you still get
some marketing executives who think his appeal,
even now, is still in the Wham! teeny-bop market. |
know that that's just not true—but marketing peo-
ple are often a little bit out of touch.”

Sponsorship is building fast in most major conti-
nental European territories. It became very big in
France last year, with competition among sponsors
suddenly very intense. NRJ, the private radio sta-
tion is among the most prominent sponsors,having
been involved with Madonna, U2 and Prince. Led by
NRJ, all stations started re-focussing on the 14-25
age group by means of sponsoring shows.

Michael Jackson's show later this year at the Parc
des Princes in Paris will be the key test operation
for show sponsoring. The superstar is sponsored by

RTL for the north of France and Radio Monte Carlo
for the south. Says RTL's Michele Bisoni, “‘Sponsor-
ing Jackson’'s visit is expensive but it meets the
needs of our listeners. It's better to concentrate on
a megastar than to spend money on second-rate tal-
ents which require a great deal of work for little re-
turn.”

NRJ’s sponsorship budget in 1987 was 40 mil-
lion francs (just over $7 million), and is up 10%
this year. And Europe No. 1, another leading sta-
tion, has a similar size budget. This year Europe
No.1 sponsored the whole of the Printemps de
Bourges event (April 1-10), which incorporated
more than 100 shows and artists including Barry
White and Frank Zappa.

Sponsoring is relatively new in France and really
started in December, 1986, with a Julie Pietri con-
cert at the Paris Olympia with three sponsors (RTL,
M6 and Dauphine) and it pushed her into the big
time.

Jean-Paul Commin, of WEA France: “A concert
like Madonna'’s last year gave us a tremendous me-
dia plus without any effort on our part. She was
written about, spoken about, broadcast and tele-
vised a long time before and after the concert,
which really helped us consolidate her record
sales.”

In France, co-sponsorship is very much the order
of the day. Says Dominique MacLine, head of Radio
Monte Carlo’s promotion department, ‘‘Concert
posters these days often like like advertising mosa-
ics. For example, Sinead O'Connor, who was at La
Cigale in March this year had posters which fea-
tures the logos of Skyrock [radio], Chrysalis [record
company], Scorpio Productions [organizer] and
Best [the magazinel.”

She cites, too, the Supertramp tour, with the
poster featuring RTL (radio), TV 7 Jours (maga-

Publishing and Management Co.

V.le Abruzzi, 75 - 20131 Milano (Italy)
Tel. 02/278674 - 279955 — Fax 278674 - 279955
Telex 335661 PILMEA |

-

THE EUROPEAN MERCHANDISING CO. :
SDESIGHN AMD PRODUCTION @ TOUR SUPPLY ®ADVICE, SERVICE AND SUPPORT ®ELUEOPEAN RETAIL DISTRIBUTION
ACME TOTAL MERCHANDISING LTD 122 WARDOUR STREET SOHO LONDOMN WIVILA ENGLAND
Tal; (441 439 2472 Tix:; 1TIHETSHIRT G Fas: {4411 4340133
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zine), Zero Production
(promoter) and A&M
and PolyGram (record
label). Johnny Clegg's
tour from April to June
had Europe No. 1, M6,
SOS (organizer) and
FNAC (ticket sales).

Sponsorship is new to
France, but well estab-
lished in other European
territories, notably Be-
nelux and West Germa-
ny. In Holland, for exam-
ple, Japanese electronics company JVC is
sponsoring for the fourth year in succession the
North Sea Jazz Festival (July 8-10) in The Hague.
JVC also sponsors annual jazz festivals in London,
Nice, New York and Newport.

Through Europe, tour merchandising has been a
lucrative business for acts of all kinds for some
years now, though certain aspects of it may be tak-
en for granted by new artists unfamiliar with the
original concept.

For years, the way it worked was to sell the right
to an act’s name/likeness/logo to a company which
would then manufacture a range of clothing (T-
shirts, sweat shirts, caps, scarves and so on), plus
printed products (posters, programs, magazines),
for sale in the foyer of the concert venue.

For the right to do this, the merchandiser would
pay the act an advance against royalties and, at the
end of the tour, would account to the act. This clear-
ly would lead to profit or loss for the merchandiser,
depending on the size of the advance, the percent-
age paid to the artist and the quantities manufac-
tured by the merchandiser. As a result, the mer-
chandiser generally tried to include in the deal the
right to supply the merchandise by mail order or
through normal retail outlets at the end of the tour.

Peter Collins, of Acme Total Merchandising, a com-
pany in the business for a decade, says, “We call our-
selves ‘total’ because we advise, service and support
our clients. We have an in-house art studio and we can
print garments in up to eight colors. We arrange with
suppliers to produce posters and advise clients how
many of each line should be made. The relative popu-
larity of the act is the key. But we also dispose of any
excess at the end of the tour, because we did advise
on the quantities to be produced.”

Miscalculations can lead to problems. “Once we
heard from Marc Almond'’s office on a Friday night
that he had a gig at the London Palladium the fol-
lowing Sunday. We provided the necessary T-shirts
and whatever. That was possible because we had
contacts with the right T-shirt printer, one who
didn’t lose interest just because the original print
job was finished.

“And we don't insist on our employees doing the
selling at a gig. We'll provide a skilled merchandiser
to oversee things if necessary, but if the artist
wants to use his own people, that's all right by us.”

Acme is by no means the only merchandiser op-
erating on the European circuits. Winterland, the
San Francisco-based company (named after the
famed venue), has a London office, and other sub-
stantial concerns in the field include Maobile, On
Tour Merchandise, Fusion and Bravado (whose cli-
ents include Depeche Mode, Meat Loaf, Joe Cocker,
Art Garfunkel, Marillion, Robert Plant and T'Pau).

U.K. TAX LAW

(Continued from page 0-9)

artist should be on the look-out. For example, al-
though the expense of paying a backing band will in
the main be allowed, the individual musicians will
themselves be subject to taxation if they them-
selves are residents overseas. In order to overcome
this problem the U.K. promoter should individually
contract each of the musicians in the backing band.
This could invariably bring each musician below the
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e L L 1,000 pounds de minimus

@N rule and result in a nil tax
liability.

As from April 6 this year,

T%E U.K. withholding tax was

reduced from 27 % to

@@A@ 25%, and tax paid in the

U.K. can be offset against

BN tax payments made in the

artist’s home country, pro-

E@@@@E vided there is a double tax-
ation agreement in force,

T as between the U.K. and

u.s.
EUROPEAN TOUR TREK
(Continued from page O-10)
Eric Clapton, and Kool & the Gang. And in the early
months of 1988 he sold out with Depeche Mode, In-
dochine, Serge Gainsbourg, and Def Leppard.

He handles the double festival of Tor- ,
hout/Wechter in July, which has three times fea- STARTING 88 WITH TOURS BY
tured U2 and which he says is Europe’s biggest an- O O .
nual open-air pop/rock event. But he adds, “It's DaV|d SYIVlan March -_ ]une ® RUSh Aprll -— May
disappointing to find that some top acts don't even
know Belgiurn is on the map of Europe.” Lloyd Cole & the Commotions April - june

Two jazz promoters stand out in the Benelux terri- St t . P k Fl d
tories and this specialist sector of the touring indus- _
try has its own rewards and problems. Paul Acket ini- a us QUO May IU|Y In Oy lune AugUSt
tiated and still organizes the North Sea Jazz Festival,
which has its 13th edition in The Hague (July 8-10). Run DMC September
The program, featuring 1,000 musicians playing in
120 different groupings and incorporating 250 con-
certs in 12 halls. EUROPEAN REPRESENTATION

The dollar/guilder exchange rate has been in Ack-
et's favor this year, but he's disappointed, he says,
that more and more top jazzmen are asking “ridicu- ACT HONEYMOON SUITE  STAN RIDGWAY &
lously high salaries,” some demanding 20% more ALPHA BLONDY IMMACULATE FOOLS CHAPTER ELEVEN
now than in 1987, "I can’t afford to give way to ex-
treme financial demands.” AMAZULU GREGORY ISAACS RUN DMC

He says the problem:arose because the organizers ASLAN JOAN JETT & THE RUSH
of international jazz festivals in countries like Spain, BAD COMPANY BLACKHEARTS SALT ‘N’ PEPA
et ending reusicians 10 think they can pick up BEASTIE BOYS AL OINEDI CHARLIE SEXTON
similarv pay-packets elsewhere. He feels the Dutch BIG DISH MICK KARN SHACK
government should provide more backing, because BLOW MONKEYS KING SUNNY ADE THE SLY & ROBBIE TAXI
o CONEO T o BLUEOYSTERCULT  KISSINGTHEPINK  GANG

r n . ’

Acket sees sponsorship (JVC notably) as a vital BROKEN ENGLISH THELA'S SOUP DRAGONS
part of his festival promotion, but he likes to keep ERIC BURDON LATIN QUARTER CHUCK STANLEY
merchandising low-key “because | don’t want to turn BURNING SPEAR ALVIN LEE STATUS QUO
the event into a circus.” He adds that lack of record
company -interest in taking advertising space in the CACTUS WORLD LISA LISA & CULT JAM STUMP
brochure shows “they're not really interested in NEWS LITTLE ANGELS DAVID SYLVIAN
jazz." ROGER CHAPMAN & LLCOOL) 10,000 MANIACS

Most jazz concerts in the Benelux region are orga- THE SHORTLIST JOHNNY LOGAN TASHAN
nized by Dutchman Wim Wigt, whose company is
based in Wageningen‘ He also runs indie iazz label THE CHRISTIANS FREDDIE MCGREGOR TEN YEARS AFTER
Timeless Records. He claims 30%-40% of the Euro- LLOYD COLE & THE MAGNUM THE THE
pean ez concer busines, and 7% of the action COMMOTIONS  VANMORRISON ~ THIRD WORLD
pie, Stan G;atz, Chet Baker, Art Blakey, Horace Silver, COOKIE CREW MOTORHEAD TIL TUESDAY
Tito Puente, and Archie Shepp. DEAD OR ALIVE PETER MURPHY TNT

Where possible he produces albums of these DEREK B NAZARETH TRANSVISION VAMP
American acts for his label.

Wigt is disappointed at the way that European jazz DEVO THE NYI'O,NS TRIUMPH
promoters focus.too closely on the big names, giving DR & THE MEDICS SINEAD O'CONNOR TROUBLE FUNK
less opportunity Jor n:(aw talent. BlE.It he agrees that DURUTTI COLUMN ORAN JUICE JONES ULTRAVOX
jazz, like pop and rock, can be a European money-
spinner as long as the promoter operates with a mix ERIC B & RAKIM PINK FLOYD BUNNY WAILER
of business acumen and adventurous booking. FAITH NO MORE THE POGUES WHODINI
e v D - THE FLYING PICKETS MAXI PRIEST WIRE

Pl B Wl 7 e 7 MBS I FULL FORCE PUBLIC ENEMY WISHBONE ASH
(U.K.), Wolfgang Spahr (West Germany), Vittorio
Castelli (Italy), Johan Langer (Sweden), and Willem GIRLSCHOOL PUBLIC IMAGELTD ZODIAC MINDWARP
Hoos (Holland/Belgium). HAWKWIND & THELOVE REACTION

Contact

CREDITS: International Editor, Peter Jones, Editori- NEIL WARNOCK e PAUL BOSWELL e DAVID BETTFRIDGE o DEREK KEMP
al by Billboard writers and correspondents in Eu- The Agency Group of Companies Limited, 370 City Road, Islington, London ECTV 2QA
rope; Design, Stephen Stewart. Telephone: 01-278 3331 Telex: 23892 AGENCY G Fax:837 4672 E Mail AGENCY-UKDGS 1975
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Telephone: 01-439 8041 Telex: 25115 TALENT
E-Mail: ITB-UK (DGS1175) Fax: 01-434 2577
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Assent

Aerosmith

All About Eve
America

Aztec Camera
Ballaam And The Angel
The Bambi Slam i
The Bathers

Belouis Some

The Bhundu Boys

The Bolshoi

Billy Bragg

Blue Ox Babes

Bob Dylan

Bon Jovi

The Brilliant Corners
The Cars

Tracy Chapman

Cher

Christopher Cross
Cinderella

The Cult

Danny Wilson

Def Leppard

Diana Ross

Dio

Dokken

Dolly Parton

Errol Brown

Fire Next Time
Fleetwood Mac

FM

Foreigner

Frank Chickens

The Georgia Satellites
The Hank Wangford Band
Happy Mondays
Heart

Helloween

Hugh Masekela

The Icicle Works
James Taylor

Jason And The Scorchers
Jermaine Stewart
John Mayall’s Bluesbreakers
Judas Priest

Kansas

Killing Joke

Kingdom Come

The Kinks

Kiss

The Leather Nun

Loop

Love & Rockets

‘Lyle Lovett

Richard Marx

The Mighty Lemon Drops
Miriam Makeba

The Mission

Joni Mitchell

Motor Cycle Boy

Neil Young
Nightranger

No Man’s Land

The Nomads

0Ozzy Osbourne
Pointer Sisters

Pop Will Eat Itself
Queensryche

15171

Raymonde )
Red Lorry Yellow Lorry
REO Speedwagon
Rex 115

Joan Rivers

Robert Plant

Rose Of Avalanche
Saxon

Slade

Something Happens!
38 Spetial

Rick Springfield

St r

The Stupids

The Three Johns
They Might Be Giants
Thirteen Moons
’(I‘Joll)n(l;etty And The Heartbreakers

Warlock

Wayne Hernandez
The Wedding Present
Westworld

The Wild Flowers
Wire Train
Whitesnake

The Wonder Stuff
Xymox

Y&T

Yes

Yngwie Malmsteen
2.2.Top

ROD MACSWEEN - BARRY DICKINS

MARTIN HORNE ‘- DAVE STACEY - PAUL ADAM
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Labels Bemoan Surge; Copyright Law Blamed
Parallel Imports Plague Singapore

BY CHRISTIE LEO

SINGAPORE Parallel imports are
becoming a serious threat to major
labels here, accounting for more
than a quarter of the 150,000 units
of English-language product sold
each month. Singapore’s new copy-
right law, which was expected to en-
courage market expansion, has no
provisions that curb parallel im-
ports.

Dealers here import international
titles in bulk from majors based in
Thailand and the Philippines, where
cassettes typically wholesale for §1-
$2 less than the Singapore rate of
$4.60. Plus, many dealers say they
can obtain new releases more quick-
ly by ordering from abroad.

Says one retailer: “This is a busi-

INTERNATIONAL EDITOR

PETER JONES, Billboard, 71 Beak St., London
WIR 3LF. 01-439 9411.

INTERNATIONAL CORRESPONDENTS

Austratia—GLENN A. BAKER, P.0. Box 261,
Baulkham Hills, 2153 New South Wales.

Austria—MANFRED SCHREIBER, 1180 Wien,
XVH, Kreuzgasse 27. 0222 48-2882.

Belgium—MARC MAES, Kapelstraat 41, 2040
Antwerpen. 03-5688082,

Canada—KIRK LaPOINTE, 83 Hamilton Ave. N.,
Ottawa, Ontario KIY 1BB. 613-238-4142.

Czechoslovakia—PETER BELOHLAVEK, Biskup-
cova 15, 1300 Praha 3.

Denmark—KNUD ORSTED, 22 Tjoernevej, DK.
3070 Snekkersten. 02-22-26-72.

Finland—KAR} HELOPALTIO, SF-01860 Perttula
27-18-36.

France—MICHAEL ZWERIN, 11 rue Jean Mace,
75011 Paris. 01-4356 6277.

—PHILIPPE CROCQ, 4 bis rue Mizon, 75015
Paris. 01-4327 6309.

Greece—JOHN CARR, Kaisarias 26-28, Athens
610.

Holland—WILLEM HOOS, Bilderdijklaan 28, Hil-
versum. 035-43137.

Hong Kong—HANS EBERT, TNS 17/F1, Citicorp
Centre, 18 Whitfield Rd., Causeway Bay. 05
787618.

Hungary—PAUL GYONGY, Orloutca 3/b, 1026
Budapest 11. Tel: 167-456.

India—JERRY D’SOUZA, c/o F.M. Pinto, 136
Lady Jamshedji Rd., Mahim, Bombay 400 016.

Ireland—KEN STEWART, 56 Rathgar Rd, Dublin
6. 97-14-72.

Israel—BENNY DUDKEVITCH, P.0. Box 7750,
92 428 Jerusalem.

Italy—VITTORIO CASTELLY, Via Vigoni 7, 20122
Mitan. 02-545 5126.

Jamaica—MAUREEN SHERIDAN, 43F Turtie
Beach Towers, Ocho Rios.

Japan—SHiG FUJITA, Utsunomiya Bldg., 19-16
lJingumae 6-Chome, Shibuya-ku, Tokyo 150.
03-4984641.

Malaysia—CHRISTIE LEQ, No. 1, Jalan 7/18,
46050 Petaling Jaya, Selangor.

Philippines-—CES RODRIGUEZ, 18 Anonas, Pro-
ject 2, Quezon City 3001.

Poland—ROMAN WASCHKO, Magiera 9m 37,
01-873 Warszawa. 34-36-04.

Portugal—FERNANDO TENENTE, R Sta Helena
122 R/c, Oporto.

Romania——0CTAVIAN URSULESCU, Str. Radu
de la La Afumatti nr, 57-B, Sector 2, Bucharest
0.P.9. 13-46-10. 16.20-80.

South Africa—JOHN MILLER, 305 Buckingham
Court, Leyds St., Joubet Park, Johannesburg,
2000.

Spain—FERNANDO SALAVERRI, Piz Emilion Ji-
menez Millas, 2D, 28008, Madrid. 24242 93.
Sweden—MAGNUS JANSON, Markeares Gatan

10, 11353 Stockholm.

Switzerland—PIERRE HAESLER, Hasenweld 8,
CH-4600 Olten. 062-215909.

U.S.S.R—VADIM YURCHENKOV, 6 Aprelskaya
Str., Block 2, Apt. 16, 195268 Leningrad, K-
268. 225-35-88. R

West Germany—WOLFGANG SPAHR, Postbox
1150, Keltingstrasse 18, 2360 Bad Segeberg.
04551.81428.

Yugoslavia—MITJA VOLCIC, Dragomer, Rozna

6, 61351, Brezovica, Ljubljana 23-522.

ness of not being able to tap sales
while the artist is hot. We do sup-
port the local majors, but there have
been many instances when they
have held back releasing top-priori-
ty product for reasons we cannot
understand.”

Consumers apparently take a
similar view. One says: “I don't
know how record companies plan
their schedules here, but it seems
that they are usually a month late,
unless it’s a superstar act.”

Although international sales
overall are increasing, major-label
sales here have been adversely af-
fected. Pacific Music product execu-
tive Gary See admits sales have
been hurt badly by paraliel imports.
“Low pricing has affected the in-
dustry at large,” he notes. “Con-
sumers may save a couple of dollars
by buying Thai-produced cassettes,
but they should take into account
the lower tape quality.”

PolyGram marketing director
Davie Lee takes a more critical

view, saying: “Sales figures are not
the only issue here. By patronizing
parallel importers, consumers are
literally killing off a growth indus-
try. Poor sales mean we cannot
fully commit ourselves to building
up a strong music industry, and in
the end that will affect the consum-
er as well.”

The local branch of IFPI, the
global label trade group, acknowl-
edges that Singapore’s copyright
legislation does nothing to outlaw
the practice, despite the damage
caused to the local record industry.
Parallel importing is nothing new
here, but retailers who once concen-
trated on esoteric repertoire from
hard-to-find labels now import any-
thing they believe will sell.

“Paralle] imports from the U.S.
and Europe for specialist customers
used to cost a lot,” says one leading
retailer, “but nowadays, because
the Thai-made tapes are cheap, we
can pass on savings to our custom-

”

ers.

Belgian Rights Need Reform
SABAM Chief Cites Media Users

BY MARC MAES

BRUSSELS Jan Corbet, head of
Belgian authors’ rights association
SABAM, has urged a radical re-
think of traditional methods to ac-
count for the rapidly changing me-
dia environment.

Speaking to a meeting of Belgian
music publishers here, Corbet said
new solutions are needed to the
problems of rights-society relation-
ships with users, official bodies, and
rights owners as fresh avenues of
exploitation are opened up.

In the category of new users are
private radio stations, whose large
numbers make old-fashioned proce-
dures too expensive to implement
and which cannot be treated in the
same way as national broadcasters.
Other new users include cable and
satellite television operators, which
must find new partners, such as the
Assn. of Audio-Visual Producers
with which to work out questions of
administration.

Satellite broadcasting’s pan-na-
tional reach poses its own difficul-
ties because many governments are
unaware of legislation in neighbor-
ing countries. An International Fed-
eration of Authors & Composers
study group is currently looking at
the issue.

Government authorities are find-
ing authors’ rights an increasingly
important factor in overall cultural
policy, Corbet went on. Closer coop-
eration is needed, and although
such monopolies as the rights soci-
eties are often criticized, they are
the only ways of keeping efficiency
and handling costs at acceptable
levels. Greater involvement by gov-
ernment officials is perhaps a solu-
tion to the problem.

So far as rights owners are con-
cerned, new reproduction tech-
niques and communications technol-
ogies have given rise to several cat-
egories in which collective

administration of authors’ rights is
required.

The wide range of ‘“nonorgan-
ized” authors, particularly in the
film and broadcast media, poses
complex problems of jurisdiction.
At present, many negotiate individ-
ual contracts, but both authors and
the producers who employ them are
now tending to establish specialist
associations, and closer collabora-
tion between the two parties is
needed.

In conclusion, Corbet said, au-
thors’ rights must be regarded as
sacred. In defending such rights,
the authors’ societies are in fact de-
fending freedom of expression in
situations where any uncontrolled
intervention could easily lead to cen-
sorship.

Virgin Classics
Dehuts With
Unusual Roster

BY NICK ROBERTSHAW

LONDON Virgin’s long-awaited
move into the classical music mar-
ket took place here April 15 with
the launch of the first 10 titles
from the fuli-price Virgin Classics
label. The product also goes on
sale in mainland Europe during
April, with U.S. and Japanese
launches planned for late May or
early June.

The initial catalog clearly dem-
onstrates Virgin’s innovative and
broad-ranging approach, with a
marked absence of popular ever-
greens and an emphasis on young
international talent.

Titles include the first recording
of Schubert’s “Ninth Symphony”

(Continued on next page)

BY MIKE HENNESSEY

LONDON The role of sound re-
cordings in the dissemination of cul-
ture and in providing universal ac-
cess to the world’s musical heritage
is cited in a declaration to the Euro-
pean Commission as a major reason
why the value-added tax on sound
carriers in the European Economic
Community should be applied at the
same reduced rate as it is on books
and other cultural items.

The declaration comes in a docu-
ment jointly prepared by BIEM, the
international mechanical rights bu-
reau; FIM, the International Feder-
ation of Musicians; FIA, the Inter-
national Federation of Actors; and
IFPI, the International Federation
of Phonogram & Videogram Pro-
ducers. The declaration is ad-
dressed specifically to the EEC’s
economic and social committee.

The Commission of the European
Communities and the European
Parliament are currently studying
a proposal for the harmonization of
VAT rates throughout the EEC.
The draft proposal recommends
that sound recordings be taxed at
the standard VAT rate, which cur-
rently ranges in the 10 Common
Market countries from 147%-20%.

The organizations representing

Groups Urge Low VAT Rate
For Sound Carriers In EEG

authors, composers, performers,
and record producers is urging that
the reduced rate of 4%-9% be ap-
plied.

The declaration says “sound re-
cordings are to music what books
are to literature: copies of works of
culture,” and it contests the com-
mission’s proposal that the only cul-
tural goods to which the reduced
rate should apply are books, news-
papers, and other periodicals.

“Clearly, this discriminates
against recorded music in material
form and represents a considerabie
barrier to the circulation of cuitural
goods,” says the joint statement.

The declaration recalls the recom-
mendation adopted by the UNES-
CO Intergovernmental Conference
on Cultural Policies in Europe held
in Helsinki, Finland, in 1972. The
conference called on European
member states “to ensure that new
technological means of disseminat-
ing culture are adequately covered
and to recognize especially that
sound recordings are cultural mate-
rials and should be treated as
such.”

The statement concludes with a
call for the EEC’s economic and so-
cial committee to apply the reduced
VAT rate to sound carriers as soon
as possible.

help in azimuth

CORRUGATED LINER: TWO DIFFERENT ELASTIC
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WAVE FLEXIBILITIES

Inner wave: low flexibility

- simultaneous centering of both empty hub
and full reel as to the cassette middle axis
- reel total mass supported by the hub /
7/,

maximum reduction of friction torque

Outer wave: high flexibility
- loop by loop parallel
tape alignment
maximum reduction of
telescopic effects (crests)
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friction torque

- possible to omit graphite coating
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Hits Get Toronto FM In Trouhle

3 Stations Exceed Their Top 40 Quota

BY KIRK LaPOINTE

HULL, Quebec Three Toronto FM
stations were called before the
federal broadcast regulator April
13 to discuss that uniquely Canadi-
an approach to radio rules—the
broadcasting of too many hit
songs.

The Canadian Radio-television
and Telecommunications Commis-
sion hearing was particularly
tough on CKFM-FM, which has
been accused by rival broadcaster
CHUM-FM of exceeding its so-
called hit-to-nonhit ratio. The vice
chairman of the CRTC, Monique
Coupal, suggested that CKFM’s
breach of regulations is “almost a
case of suspension or revocation of

license.”

No one expects that to happen,
and CKFM general manager Gary
Slaight promised to quickly get the
station’s playlisting and broad-
casting in order. It can only play
49% hits, but a CRTC check of its
program logs revealed 67% of its
songs were top 40 hits.

CHUM-FM and CHFI-FM were
also called to the hearing to ex-
plain why they hadn’t complied
with their own hit-content quotas.
However, it was CKFM that took
the toughest criticism.

CHFI said a “human error” was
responsible for its playing too
many hits, while CHUM ques-
tioned the commission about its
definition of a hit. CHUM’s Duff

Roman and others urged the
CRTC to release more information
about what it considers to be a hit.

The squabble, involving three
stations largely after the same
soft rock listeners, is something
that could happen only in Canada.
Radio regulation here is still con-
siderable, particularly for FM li-
censees. The commission has been
trying to keep the FM program-
mers distinet from their AM coun-
terparts. The aim is to keep FM as
some sort of rejuvenating medium,
while AM plays the proved hits.
But FM broadeasters have com-
plained that their ever-growing au-
diences are being shortchanged.

A decision on the radio cases is
expected within weeks.

2 Key Figures Exit FACTOR; Financial Support Jeopardized

Resignations Rock Record/Vid Foundation

OTTAWA Two key figures at the
industry-sponsored foundation for
record and video production have
resigned their posts amid continued
reports of internal strife at the or-
ganization.

Mel Shaw, who was named execu-
tive director of the Foundation to
Assist Canadian Talent on Record
during a period of turmoil last year,
has decided to leave the foundation
when his one-year contract expires
Saturday (30). And Gary Slaight, a
key Canadian radio executive, has
resigned from the foundation’s
board of directors and has threat-
ened to withdraw his company’s fi-
nancial support for the foundation’s
fund.

Shaw could not be reached for
comment, but reports quoted him as
saying that he intends to complete
work on a musical on which he had
been working before joining
FACTOR.

While a search proceeds for a sue-
cessor, a potentially bigger problem
looms with the sudden resignation
of Slaight, president of Standard
Broadcasting’s radio division, who
complained that the organization
isn’t open to new ideas. He is openly
contemplating withdrawing Stan-

dard’s annual contribution to FAC-
TOR—$340,000—and launching his
own fund.

FACTOR has been a linchpin of
Canadian record-production finane-
ing since its inception six years ago.
Two years ago, the federal govern-
ment required members of the in-
dustry to increase their support of
the fund, and FACTOR now serves
as the principal financier of Canadi-
an music through loans and grants.

In recent months, there has been
much internal debate at FACTOR
over how much long-term financing
it should provide for artists and

whether FACTOR board members
should be eligible to receive fund-
ing.

In March, the foundation an-
nounced several changes in its fi-
nancing regulations in an attempt
to allow more artists to receive
funds. Even so, critics charge that
the fund spends too much money
and time on nearly established art-
ists and not enough on up-and-com-
ing talent in need of a big break.

Shaw will continue to work with
the foundation after his contract ex-
pires, serving as a consultant for
special projects. KIRK LaPOINTE

MAPLE
BRIEFS

HOCK HEADQUARTERS, the
publishing firm formed by veteran
managers Bruce Allen, Lou Blair,
and CIiff Jones of Vancouver, Brit-
ish Columbia, has emerged with its
first two chart successes, Blvd. and
Diamond In The Rough, signed to
MCA and Virgin, respectively. Ex-
pect much more news from the firm
and its parent company, Penta, in

coming weeks.

MCA RECORDS Canada Ltd., af-
ter slashing its compact disk prices
last year by 20%, increased prices
on a handful of front-line product
March 21. New releases by U2, Billy
Idol, Belinda Carlisle, Elton John,
and Tiffany now bear a $24.98 sug-
gested list price, compared with a
$19.98 list price for other top MCA
titles. MCA’s competitors have yet
to adopt a less-than-$20 tag.
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Aussie Singer Mark Holden
Sheds His Teen-Idol Image

BY GLENN A. BAKER

SYDNEY When Mark Holden left
Australia nine years ago to live in
Los Angeles, his biggest problem
was his popularity, or at least the
remnants of it. During 1976-77, he’d
enjoyed four smash hit singles, a
platinum album, roles in television
soap operas and three feature films,
and an astonishing level of teenage
adoration.

All of that served to obscure his
initial aim in entering the music
business: to write songs.

More than a decade after his ini-
tial success, Holden, now 33, looks
set to follow in the footsteps of such
major Australian hit writers as Ter-
ry Britten, Steve

Holden travels regularly to New
York, Chicago, London, and else-
where to pursue his eraft and is cur-
rently back in Australia writing
with such local notables as Mondo
Rock’s Eric McCusker (who was re-
sponsible for the Rick Springfield
hit “State Of The Heart”), Sharon
O’Neill, and Alan Mansfield of Dra-
gon/Hunter.

Says Holden: “I made my first al-
bum in Australia, ‘Dawn In Dark-
ness,’ in 1975 because I wanted to
have the songs I'd been writing
since I was a kid. But nobody
seemed all that interested in hear-
ing them. They just wanted me to
smile at little girls and sing every-
body else’s songs.

“Being a pop

Kipner, and Alan
Tarney.

At present he
can claim both
sides of the

‘Being a pop star
killed my writing’

star was fun, but
it killed my writ-
ing, and it took a
long time to get
back into it again.

Temptations’ hit
“Look What You
Started,” having previously written
their “Lady Soul,” which went to
No. 4 on the black charts; the flip of
Belinda Carlisle’s “I Get Weak’’;
and a rising charter by Scarlett &
Black, ‘“Miracle Or Mirage” on Vir-
gin.

The roster of artists who have cut
Holden compositions includes the
Manhattans; Real Life; Bob Weleh;
Richard Carpenter; the Kids From
Fame; the Stylistics; Chequered
Past; Tommy Tutone; Ray, Good-
man & Brown; John Schneider;
Lion; General Gane; Angela Clem-
mons; Connie Causey; and Austra-
lian acts Anne Kirkpatrick and Nor-
mie Rowe.

Signed to Arista Music by Billy
Meshel, Holden is in his fifth year
with the company.

Primarily a collaborative writer,
Holden shares credits with Bob
Crewe, Charlotte Caffey, Jeff Pes-
cetto, Fred Zarr, Rich Feldman,
John Cesario, former Sex Pistol
Steve Jones, and former Manfred
Mann vocalist Chris Thompson,
among others.

Though living in Burbank, Calif.,

It wasn’t until my
fourth album,
which I did for Mercury in 1983 af-
ter all the fuss was over, that I was
able to start shaking off the image I
had, at least in Australia.

“Now I suppose it would be a
good idea to do another Mark Hold-
en album, and I've even put away a
few songs, but my main interest is
to get better and better as a com-
mercial hit writer and keep good
songs flowing out to whoever will
record them. I'm really coming to
grips with melody, and I guess my
own performing career can go on
hold.”

Apart from writing, Holden is
making his mark as a producer,
with Arista U.K. engaging him to
produce the acts Stex and Helena
Springs in London.

One other recent assignment was
particularly warming for the young
writer. Twelve years ago, Holden’s
first major hit as a teen idol was a
version of Eric Carmen’s “Never
Gonna Fall In Love Again.” Now he
feels he’s come full circle—recently
Holden received a call asking if he
would write some songs for Car-
men. i

VIRGIN CLASSICS LAUNCHES FIRST TITLES

(Continued from preceding page)

using instruments of the period, a
program of Tudor viola musie, and
a set of avant-garde songs written
for the late Cathy Berberian.

Featured musicians include Paul
Tortelier, Sir Michael Tippett, An-
drew Liton, and Stephen Hough.
The titles are available on direct-
metal-mastered vinyl albums,
chrome tape, and compact disk.
The Domus chamber group’s read-
ing of two Brahms piano quartets
is being claimed by the company as
the longest CD in the world, with a
running time of about 76 minutes.
Pressings are by Sonopress in
West Germany.

All product is full price, but Vir-
gin says midprice and budget se-
ries are likely to follow late this
year or early in 1989. Initial promo-
tion in the U.K. includes trade and
national press advertising, prod-
uct posters, and other point-of-sale

material. Further releases are
planned at two-month intervals,
bringing the catalog to about 40 ti-
tles by year’s end. A further 50 ti-
tles per year are expected.

Heading the label is Simon Fos-
ter, who joined Virgin in January
1987 after being head-hunted from
EMI by Virgin chairman Richard
Branson himself. General manager
Kathy Copisarow is also a former
EMI staffer.

Says Foster: “I was very happy at
EMI, but any record man’s dream is.
to be able to work directly at the
highest level in the marketplace,
and here I was being given the op-
portunity to start a major interna-
tional classical label from scratch.
Virgin Classies is not a prestige ex-
ercise. We intend to build a catalog
rather than instant hits, but we are
also aiming to bring the label into
profit within a fixed period.”
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This | Last
Week | Week
1 1

3
3 25
4 5
5 11
6 9
7 14
8 13
9 2
10 | 31
11 8
12 4
13 | 15
14 [ NEW
15 | 35
16 | 12
17 | 22
18 7
19 | 29
20 6
21 | 34
22 10
23 | 20
24 | 39
25 | NEW
26 | 28
27 | 16
28 | 26
29 | 23
30 | 40
31 19
32 17
33 | NEW
34 | 18
35 | NEW
36 | NEW
37 | 21
38 [ NEW
39 | NEW
40 | 27
1 | NEW
2 1
2 3
4 5
5 3
6 4
7 6
8 9
9 7
10 | 16
11 8
12 | 23
13 | 22
14 | 11
15 | 36
16 | 15
17 | 34
18 | 10
19 | 13
20 | 14
21 12
22 | 20
23 | 21
24 | 17
25 | 37
26 | 31
27 | 24
28 | 40
29 | 28
30 | 38
31| 29
32| 18
33 | 19
34 | 25
35 | 30
36 | NEW
37 | 32
38 | NEW
39 | 33
40 | 35

SINGLES

HEART PET SHOP BOYS PARLOPHONE

LOVES CHANGES (EVERYTHING) CLIMIE FISHER Emi

THEME FROM S'XPRESS S'XPRESS RHYTHM KING/MUTE

EVERYWHERE FLEETWOOD MAC WARNER BROS.

PINK CADILLAC NATALIE COLE MANHATTAN

WHO'S LEAVING WHO HAZELL DEAN emi

| WANT YOU BACK BANANARAMA LONDON

GIRLFRIEND PEBBLES mca

DROP THE BOY BROS cBs

I WANT YOU BACK '88 MICHAEL JACKSON/JACKSON 5 MOTOWN

PROVE YOUR LOVE TAYLOR DAYNE ARISTA

COULD'VE BEEN TIFFANY mcCa

JUST A MIRAGE JELLYBEAN FEATURING ADELE BERTEI CHRYSALIS

ONE MORE TRY GEORGE MICHAEL EPIC

MARY'S PRAYER DANNY WILSON VIRGIN

DREAMING GLEN GOLDSMITH REPRODUCTION/RCA

GET LUCKY JERMAINE STEWART SIREN

I'M NOT SCARED EIGHTH WONDER cBS

LET'S ALL CHANT MICK & PAT PwL

CROSS MY BROKEN HEART SINITTA FANFARE

A LOVE SUPREME WILL DOWNING FOURTH & BROADWAY/ISLAND

DON'T TURN AROUND ASWAD MANGO/ISLAND

ARMAGEDDON IT (THE ATOMIC MIX) DEF LEPPARD BLUDGEON RIF

SHE'S LIKE THE WIND PATRICK SWAYZE FEATURING WENDY FRASER
RCA

THE PAYBACK MIX PART ONE JAMES BROWN URBAN/POLYDOR

PIANO IN THE DARK BRENDA RUSSELL BREAKOUT/A&M

ONLY IN MY DREAMS DEBBIE GIBSON ATLANTIC

I NEED A MAN EURYTHMICS RCA

SEX TALK (LIVE) T'PAU SIREN

EVERY ANGEL ALL ABOUT EVE EDEN/PHONOGRAM

TEMPTATION WET WET WET PRECIOUS/PHONOGRAM

STAY ON THESE ROADS A-HA WARNER BROS.

1 GAVE IT UP (WHEN | FELL IN LOVE) LUTHER VANDROSS EpiC

CAN | PLAY WITH MADNESS |IRON MAIDEN emi

PERFECT FAIRGROUND ATTRACTION Rca

BEYOND THE PALE THE MISSION MERCURY/PHONOGRAM

1 SHOULD BE SO LUCKY KYLIE MINOGUE PwL

WHEN WILL YOU MAKE MY TELEPONE RING DEACON BLUE cBs

IT TAKES TWO ROB BASE & DJE-Z ROCK CITYBEAT/BEGGARS BANQUET

THAT'S THE WAY | WANNA ROCK 'N ROLL AC/DC ATLANTIC

ALBUMS

IRON MAIDEN SEVENTH SON OF A SEVENTH SON  EmI

VARIOUS NOW THAT'S WHAT I CALLMUSIC 11  EMI/VIRGIN

BROS PUSH css

FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS.

ORC\”EE;I';RAL MANOEUVRES IN THE DARK THE BEST OF OMD

WET WET WET POPPED IN SOULED OUT  PRECIOUS/PHONOGRAM
ORIGINAL SOUNDTRACK DIRTY DANCING (OST) RCa
VARIOUS HIP HOP AND RAPPING IN THE HOUSE sTyLus

PET SHOP BOYS ACTUALLY PARLOPONE

T'PAU BRIDGE OF SPIES SIREN/VIRGIN

TEREI%CE TRENT D'ARBY INTRODUCING THE HARDLINE ACCORDING
CcBS

TALKING HEADS NAKED emi

BELINDA CARLISLE HEAVEN ON EARTH VIRGIN
WHITNEY HOUSTON WHITNEY ARISTA

THE CHRISTIANS THE CHRISTIANS ISLAND

TIFFANY TIFFANY McCa

CLIMIE FISHER EVERYTHING Emi

JOHNNY HATES JAZZ TURN BACK THE CLOCK VIRGIN
THE PRIMITIVES LOVELY RcCa

ASWAD DISTANT THUNDER MaNGO

TINA TURNER LIVE INEUROPE capPITOL

ALEXANDER O'NEAL HEARSAY TABU

RICK ASTLEY WHENEVER YOU NEED SOMEBODY RCa
THE WHO WHO'S BETTER, WHO'S BEST POLYDOR
GEORGE MICHAEL FAITH EPIC

MICHAEL JACKSON BAD EPIC

TAYLOR DAYNE TELL IT TO MY HEART ARISTA

WILL DOWNING WILL DOWNING FOURTH & BROADWAY
LUTHER VANDROSS GIVE ME THE REASON EPIC

PREFAB SPROUT FROM LANGLEY PARK TO MEMPHIS
KITCHENWARE /CBS

HEART HEART capiTOL

MAGNUM WINGS OF HEAVEN POLYDOR

MORRISSEY VIVA HATE HIS MASTER'S VOICE

BILLY OCEAN TEAR DOWN THESE WALLS Jive

THE CLASH THE STORY OF THE CLASH VOLUME 1 cBS
JELLYBEAN JUST VISITING THIS PLANET CHRYSALIS
STING ... NOTHING LIKE THE SUN a&m

CHER CHER GEFFEN

VARIOUS UNFORGETTABLE Emi

INXS KICK MERCURY/PHONOGRAM

N

SINGLES

GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN JIVE/BMG
NEVER GONNA GIVE YOU UP RICK ASTLEY ARISTA/BMG

PUMP UP THE VOLUME M/A/R/R/S VERTIGO/POLYGRAM

WISHING WELL TERENCE TRENT D'ARBY COLUMBIA/CBS

| SAW HIM STANDING THERE TIFFANY mca/MCa

SHE'S LIKE THE WIND PATRICK SWAYZE ARISTA/BMG

PUSH IT SALT-N-PEPA LONDON/POLYGRAM

MAN IN THE MIRROR MICHAEL JACKSON EPIC/CBS

ENDLESS SUMMER NIGHTS RICHARD MARX EMI-MANHATTAN/CAPITOL
FATHER FIGURE GEORGE MICHAEL cOLUMBIA/CBS

| GET WEAK BELINDA CARLISLE mca/mca

CHECK IT OUT JOHN COUGAR MELLENCAMP MERCURY/POLYGRAM
I'M STILL SEARCHING GLASS TIGER CAPITOL/CAPITOL

SITTIN' ON THE DOCK OF THE BAY MICHAEL BOLTON COLUMBIA/CBS
DEVIL INSIDE INXS ATLANTIC/WEA

JUST LIKE PARADISE DAVID LEE ROTH WARNER BROS./WEA

HANDS UP SWAY VIRGIN/A&M

HYSTERIA DEF LEPPARD MERCURY/BLUDGEON RIFFOLA/POLYGRAM
ALWAYS ON MY MIND PET SHOP BOYS EMI-MANHATTAN/CAPITOL
WHAT A WONDERFUL WORLD LOUIS ARMSTRONG  A&M/A&M
ALBUMS

VARIOUS ARTISTS DIRTY DANCING SOUNDTRACK RCA/BMG

INXS KICK ATLANTIC/WEA

RICK ASTLEY WHENEVER YOU NEED SOMEONE  ARISTA/BMG

TERRENCE TRENT D'ARBY INTRODUCING THE HARDLINE
ACCORDING TO COLUMBIA/CBS

JOHN COUGAR MELLENCAMP THE LONESOME JUBILEE MERCURY/
POLYGRAM

MIDNIGHT OIL DIESEL AND DUST COLUMBIA/CBS

GEORGE MICHAEL FAITH COLUMBIA/CBS

MICHAEL JACKSON BAD EPIC/CBS

ROBERT PLANT NOW AND ZEN ESPARANZA/WEA

VARIAO&l:AS ARTISTS GOOD MORNING VIETNAM SOUNDTRACK  a&m/

BILLY OCEAN TEAR DOWN THESE WALLS JIVE/BMG

TIFFANY  MCA/MCA

TALKING HEADS NAKED SIRE/WEA

AC/DC BLOW UP YOUR VIDEQ ATLANTIC/WEA

VARIOUS ARTISTS MORE DIRTY DANCING RCA/BMG

ROBBIE ROBERTSON ROBB!E ROBERTSON GEFFEN/WEA

SINEAD O'CONNOR THE LION & THE COBRA CHRYSALIS/MCA

DEF LEPPARD HYSTERIA VERTIGO/POLYGRAM

DAVID LEE ROTH SKYSCRAPER WARNER BROS./WEA

ORCPESTRAL MANOEUVRES IN THE DARK BEST OF OMD  VIRGIN/

|
ém PAN-EUROPEAN CHARTS /23/ss

N\ UREE
HOT 100 SINGLES
1 SHOULD BE SO LUCKY KYLE MINOGUE PwL
TELLIT TO MY HEART TAYLOR DAYNE aRISTA
HEART PET SHOP BOYS PARLOPHONE
NOTHING'S GONNA CHANGE MY LOVE FOR YOU GLENN MEDEIROS
MERCURY
DROP THE BOY BROS cBs
ETOILE DES NEIGES SIMON ET LES MODANAIS ARIOLA
WONDERFUL LIFE BLACK a&m
LOVE CHANGES (EVERYTHING) CLIMIE FISHER EMI
GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN JIVE
OKAY O.K. WESTSIDE/SPV
WHEN WILL | BE FAMOUS? BROS cBs
COULD'VE BEEN TIFFANY mca
STAY ON THESE ROADS A-HA WARNER BROS.
QUAND JE T'AIME DEMIS ROUSOS FLARENASCH/WEA
TOGETHER FOREVER RICK ASTLEY RCa
CROSS MY BROKEN HEART SINITTA FANFARE
EVERYWHERE FLEETWOOD MAC WARNER BROS.
BEAT DIS BOMB THE BASS RHYTHM KING/MUTE
LA QUEUE LEULEU BEZU "LACLASSE™ CARRERE
COME INTO MY LIFE JOYCE SIMS SLEEPING BAG/LONDON
HOT 100 ALBUMS
SOUNDTRACK DIRTY DANCING RCa

TERENCE TRENT D’ARBY INTRODUCING THE HARDLINE
ACCORDING TO cBS

RICK ASTLEY WHENEVER YOU NEED SOMEBODY RCA

TINA TURNER TINA LIVE IN EUROPE cAPiTOL

SOUNDTRACK MORE DIRTY DANCING RCA

ORC\”SEILRAL MANOEUVRES IN THE DARK THE BEST OF OMD

BROS PUSH css

STING ...NOTHING LIKE THE SUN a&m

TALKING HEADS NAKED emi

TOTO THE SEVENTH ONE cBS

HERBERT GROENEMEYER OE Emi

JOHNNY HALLYDAY JOHNNY A BERCY 87 PHILIPS/PHONOGRAM
MICHAEL JACKSON BAD ePIC

WET WET WET POPPED IN SOULED QUT PRECIOUS/PHONOGRAM
JOHNNY HATES JAZZ TURN BACK THE CLOCK VIRGIN

BILLY OCEAN TEAR DOWN THESE WALLS JIve

GEORGE MICHAEL FAITH EpiC

JOHNNY CLEGG & SAVUKA THIRD WORLD CHILD Emi
FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS.
BLACK WONDERFUL LIFE a&M

WEST GERMANY  (Courtesy Der Musikmarkt) As of 4/18/88

RALIA (Courtesy Australian Music Report) As of 4/25/88
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SINGLES

1 SHOULD BE SO LUCKY KYLIE MINOGUE PwL

OKAY O.K. WESTSIDE

TELL IT TO MY HEART TAYLOR DAYNE ARISTA

WHEN WILL | BE FAMOUS BROS cBs

COME INTO MY LIFE JOYCE SIMS LONDON

GET QUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN JIvE

BEAT DIS BOMB THE BASS 8CMm

TOGETHER FOREVER RICK ASTLEY RCA

WAS SOLL DAS? HERBERT GROTOENEMEYER EmI

SHIP OF FOOLS ERASURE MUTE

BIS WIR UNS WIEDERSEHEN MUENCHENER FREIHEIT cBS

STAY ON THESE ROADS A-HA WARNER BROS

HOUSE ARREST KRUSH MERCURY/PHONOGRAM

INEED YOU B.VS.M.P. BCMRUSH

SHE'S LIKE THE WIND PATRICK SWAYZE RCa

SIGN YOUR NAME TERENCE TRENT D'ARBY cBS

HEART PET SHOP BOYS PARLOPHONE

ELLA ELLE L'A FRANCE GALL WeA

MY LOVE IS A TANGO GUILLERMO MARCHENA TELDEC

BLUEPRINT RAINBIRDS MERCURY/PHONOGRAM

ALBUMS

HERBERT GROENEMEYER OE tmt

SOUNDTRACK MORE DIRTY DANCING RcCa

SOUNDTRACK DIRTY DANCING RCA/ARIOLA

TINA TURNER TINA LIVE INEUROPE capiTOL

MUENCHENER FREIHEIT FANTASIE cBS

PETER MAFFAY LANGE SCHATTEN TELDEC

TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE
ACCORDING TO cBs

RAINBIRDS RAINBIRDS MERCURY/PHONOGRAM

RICK ASTLEY WHENEVER YOU NEED SOMEBODY RcA

ERSTE ALLGEMEINE VERUNSICHERUNG LIEBE, TOD & TEUFEL EmI

ORC\':E&LRAL MANOEUVRES IN THE DARK THE BEST OF OMD

MICHAEL JACKSON BAD EpiC

TALKING HEADS NAKED Emi

JOYCE SIMMS COME INTO MY LIFE LONDON
TAYLOR DAYNE TELL IT TO MY HEART ARISTA
STING ... NOTHING LIKE THE SUN a&m

BILLY OCEAN TEAR DOWN THESE WALLS JiIve
UDO JUERGENS DAS BLAUE ALBUM aRiOLA
CAMOUFLAGE VOICES AND IMAGES METRONOME
TOTO THE SEVENTH ONE c8s
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SINGLES

GET OUT OF MY DREAMS, GET INTO MY CAR BILLY OCEAN
LIBERATION

1 SHOULD BE SO LUCKY KYLIE MINOGUE MUSHROOM

STUTTER RAP MORRIS MINOR & THE MAJORS VIRGIN

SIGN YOUR NAME TERENCE TRENT D'ARBY cCBS

LOVE IN THE FIRST DEGREE BANANARAMA LIBERATION

SHE'S LIKE THE WIND PATRICK SWAYZE VICTOR

REVIT UP JERRY HARRISON: CASUAL GODS POLYGRAM

WHENEVER YOU NEED SOMEBODY RICK ASTLEY RCA

HAZY SHADE OF WINTER THE BANGLES LIBERATION

(I'VE HAD) THE TIME OF MY LIFE BILL MEDLEY & JENNIFER
WARNES RCa

HUNGRY EYES ERIC CARMEN RCa

DON'T TELL ME THE TIME MARTHA DAVIS caPITOL

GROOVE EUROGLIDERS cBS

BOYS WILL BE BOYS CHOIRBOYS MUSHROOM

| FOUND SOMEONE CHER GEFFEN

WHEN WILL | BE FAMOUS? BROS css

SOME PEOPLE CLIFF RICHARD emi

HEAVEN IS A PLACE ON EARTH BELINDA CARLISLE VIRGIN

BREAKAWAY BIG PIG WHITE LABEL

NEVER GONNA GIVE YOU UP RICK ASTLEY RCa

ALBUMS

VARIOUS HIT PIX'88 FESTIVAL

RICK ASTLEY WHENEVER YOU NEED SOMEBODY RCa

TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE
ACCORDING TO cBs

SOUNDTRACK DIRTY DANCING RCa

VARIOUS PUMPITUP'88 cBS

CHOIRBOYS BIG BAD NOISE MUSHROOM

JOHN COUGAR MELLENCAMP LONESOME JUBILEE MERCURY
TALKING HEADS NAKED EMI

GEORGE MICHAEL FAITH EPIC

ICEHOUSE MAN OF COLOURS REGULAR

THE CHURCH STARFISH MUSHROOM

JIMMY BARNES FREIGHT TRAIN HEART MUSHROOM
ROBERT PLANT NOW AND ZEN ESPARANZA

THE ANGELS LIVELINE MUSHROOM

CLIFF RICHARD ALWAYS GUARANTEED E&mi

GEORGE HARRISON CLOUD NINE DARK HORSE
NOISEWORKS NOISEWORKS cBS

JOHN WILLIAMSON THE BOOMERANG CAFE FESTIVAL
PINK FLOYD A MOMENTARY LAPSE OF REASON cBs
BILLY OCEAN TEAR DOWN THESE WALLS LIBERATIONS

Courtesy Music Labo) As of 4/18/88

ITALY (Courtesy Germano Ruscitto) As of 4/7/88
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SINGLES

PARADISE GINGA HIKARU GENJI PONY/CANYON/JOHNNYS

FUTARI SHONENTAI| WARNER/PIONEER/YAMAHA/FUJI/PACIFIC/JOHNNYS
MADE IN JAPAN MASAHIKO KONDO CBS/SONY/JOHNNYS

KANPAI TSUYOSHI NAGABUCHI TOSHIBA/EMI/ YUl ONGAKU/YAMAHA
ITSUKA DOKOKADE KEISUKE KUWATA VICTOR/AMUSE

YOU WERE MINE TOSHINOBU KUBOTA CBS/SONY/KITTY M
TENKOSEI MIKIFUJITANI WARNER/PIONEER/MARQ/TV ASAHI/OSCAR

ONE NIGHT GIGOLO CHECKERS
PONY/CANYON/NICHION/YAMAHA/THREE STARS

AMBITIOUS HOUND DOG MOTHER & CHILDREN/NTV M/GRANDMOTHER
BEYOND THE TIME TM NETWORK EPIC/SONY/NICHION/ JK
ALBUMS

NEW | CARLOS TOSHIKI & OMEGA TRIBE DOWN TOWN MYSTERY vap
NEW | ANZENCHITAI TSUKININURETA FUTARI KITTY
NEW

KYOKO KOIZUMI BEAT POP VvICTOR

YOKO MINAMINO NANNO SINGLES cBS/SONY
TSUYOSHI NAGABUCHI NEVER CHANGE TOSHIBA/EMI
SHOGO HAMADA FATHER'S SON CBS/SONY

BARBEE BOYS BLACK LIST EPIC/SONY

RED WARRIORS KING'S coLumBIA

YUKI SAITO PANT PONY/CANYON

HIROKO YAKUSHIMARU SINCERELY YOURS TOSHIBA/EMI

W ORONOGEWN =
OO NDDOWN~

ALBUMS

RENZO ARBORE DISCAO MERAVIGLIAO FONIT CETRA

LUCA BARBAROSSA NON TUTTIGLI UOMINI cBs

LUCA CARBONI LUCA CARBONI RcCa

RICK ASTLEY WHENEVER YOU NEED SOMEBODY Rca

EROS RAMAZZOTT!I INCERTt MOMENTI o©OD

PAUL McCARTNEY ALL THE BEST Em

RICCARDO COCCIANTE LA GRANDE AVVENTURA VIRGIN/EMI
MINA OGGI TI AMO DI PIU" PDU

TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE
ACCORDING TO cBs

JOE COCKER UNCHAIN MY HEART EMt
TALKING HEADS NAKED Emi

MASSIMO RANIERI PERDERE L'AMORE wea
STING ...NOTHING LIKE THE SUN POLYGRAM
MICHAEL JACKSON BAD css

GIANNA NANNINI MASCHIE ALTRI RICORD}
SOUNDTRACK SECRET OF THE SAHARA RCa
INXS KICK POLYGRAM

EAGLES THE LEGEND OF EAGLES wea
ANNA OXA PENSAMIPERTE css
SOUNDTRACK DIRTY DANCING RCA
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LBUM REVIEWS

GLASS TIGER

Diamond Sun

PRODUCER: Jim Vallance

EMI-Manhattan 48684

Glass Tiger certainly has a knack for
turning out chart-toppers. Catchy
“I'm Still Searching” is finding its
way quickly up the Hot 100, and
deserving ‘“Diamond Sun” and “Far
Away From Home” should have a
shot, too. Vallance, who helped turn
Tiger’s debut gold and Bryan Adams’
records platinum-plus, co-pens some
cuts as well as producing.

CHEAP TRICK

Lap Of Luxury

PRODUCER: Richie Zito

Epic OE 40922

After a long hitless streak,
Midwestern hard-pop band brings it
all back home; original lineup is
reconstituted with bassist Tom
Petersson’s return. Power ballad “The
Flame” is lighting up at radio and
retail; crunchers like “Let Go” and
“No Mercy” will also scorch at album
rock. This is the quartet’s punchiest
effort since its mid-"70s heyday.

TIMBUK 3

Eden Alley

PRODUCER: Dennis Herring

LRS. 42124

Austin, Texas-based duo that scored
surprise hit with “The Future’s So
Bright (I Gotta Wear Shades)”
returns with a bluesier second
sampling. With help from boombox
“Pee-Wee,” Pat MacDonald and
Barbara K. deliver more smart, witty
songs; first single, “Easy,” is a nice
spotlight for K.'s compelling voice,
while “Rev. Jack And His Roamin’
Cadillac Church” couldn’t be timelier.

X

Live At The Whisky A Go-Go On The Fabulous
Sunset Strip

PRODUCER: Alvin Clark

Elektra 60788

Stellar two-record set captures the
intensity of L.A. quartet’s emotional
December stand at the historic
Hollywood club. Band punches
through a heated selection of old
favorites and recent material;
included are two previously
unrecorded songs and a personal
rewrite of Woody Guthrie’s “So
Long.” Package will thrill fans and
perhaps enlist new recruits.

KROKUS
Heart Attack

PRODUCER: Chris Von Rohr, Fernando Von Arb
MCA 42087

Krokus' MCA debut, band’s first
record in two years, proves more than
worth the wait. Fire and brimstone in
every cut, particularly “Shoot Down
The Night.” One of the best heavy
metal records of the year.

THE CROSS

Shove It

PRODUCER: Roger Taylor, David Richards

Virgin 90857

Debut from Queen drummer’s latest
side project evokes pleasant memories
of uncomplicated days when
rock’n’roll meant Deep Purple and
Bad Company. Nothing here is long
on melody, but vocals, playing, and
production pack requisite punch. Best
song title of the year: “Love Lies
Bleeding (She Was A Wicked, Wily
Waitress).” Try that track, “Shove
It,” or “Heaven For Everyone.”

THOMAS DOLBY

Aliens Ate My Buick
PRODUCERS: Thomas Dolby, Bill Bottrell
EMI-Manhattan E1-48075

Dolby’s first album in some time is as
nutty as its title indicates; the eclectic

keyboardist veers stylistically from
bebop to hip-hop in a twinkling. Set
includes a contribution from George
Clinton and cameos by Robin Leach
and Ed Asner. Dolby’s bright humor
and complex musicality are winning.

PREFAB SPROUT

From Langley Park To Memphis

PRODUCERS: Thomas Dolby. Jon Kelly, Paddy
McAloon, Andy Richards

Epic BFE 44208

Intelligent U.K. band should boost its
stateside following with this adept
third effort. Cool, simply stated
playing propels McAloon’s wry, smart
songs; “The King Of Rock’N’Roll”
and stinging “Cars And Girls” (which
takes Springsteen to task) are good
bets for alternative airplay. Pete
Townshend guests on ‘“Hey
Manhattan.”

WALK THIS WAY

PRODUCERS: Walk This Way

Mercury 422 834 398

A collaboration between an ex-a&r
exec and a recording engineer doesn’t
sound too promising, but these two,
each with solid backgrounds as
musicians, dispel all doubts on fine
debut. “In My Room” should delight
AC listeners; “Straight Girl” and
“Save It For A Rainy Day” have
broad appeal. Production is intricate
and outstanding.

BILLY BRAGG

Help Save The Youth Of America

PRODUCER: Kenny Jones

Elektra 60787

Recorded “live and dubious’ in
London, Moscow, and Washington,
D.C,, six-track EP is a fine showcase
for Bragg’s politically committed
neofolk. A cappella “Chile Your
Waters Run Red Through Soweto” is
simply stunning. Jacket contains
voter-registration info.

ORIGINAL MOTION PICTURE SOUNDTRACK
The Blue Iguana

PRODUCERS: G. Mark Roswell, Steven Soles, Tony
Meilandt

Polydor 422 835 592

Premier presentation of PolyGram
Movies is accompanied by an eclectic
soundtrack that travels the distance
from Zodiac Mindwarp to Fela. First
single, a rerelease of James Brown’s
“(Get Up I Feel Like Being A) Sex
Machine,” could cateh on in these
days of Brown worship.

MICHELLE SHOCKED

The Texas Campfire Tapes

PRODUCER: None listed

Mercury 834 581

Texas folkie’s debut, previously
available on import, is a cleaned-up
recording originally made on a
Walkman—her simple tunes are
complemented by crickets and trucks.
Folk fanatics should devour the
poignant “The Secret To A Long Life
(Is Knowing When It's Time To Go),”
the bluesy “Fogtown,” and her
engaging Brit-hit, “5 A.M. In
Amsterdam.”

ELISABETH WELCH

The Irving Berlin Songbook

PRODUCER: John Yap

Verve 835 491.2

The recording industry won’t do much
better than getting the wonderful
Welch to celebrate the 100th birthday
of Berlin (May 11). She probably sang
many of the 14 selections when they
were new; hearing her sing them in
the ’80s is no less a joy.

ORIGINAL CAST RECORDING

The Gospel At Colonus

PRODUCER: Bob Telson

Elektra Nonesuch 79191

Telson and Lee Breuer's astonishing
gospel retelling of “Oedipus At
Colonus,” now on Broadway, gets a
second cast recording (first appeared
on Warners). The recording, produced
for PBS production, features dynamic
performances from Clarence Fountain
& the Five Blind Boys of Alabama,
the Soul Stirrers, and other greats; '88
Oscar nominee Morgan Freeman is

NEW AND
NOTEWORTHY

ERIC CLAPTON

Crossroads

PRODUCER: Bill Levenson

Polydor 835 261

Exemplary six-LP or four-cassette or
-CD retrospective charts the
guitarist’s 25-year career, from early
triumphs with the Yardbirds, Cream,
and Derek & the Dominos to his less
compelling but best-selling solo hits.
Compiler Levenson has unearthed
some superb rarities for the set, and
Anthony DeCurtis contributes
intelligent annotation. Classy package
and bounty of unheard material will
attract Slowhand’s legion of fans.

LIVING COLOR

Vivid

PRODUCERS: Ed Stasium, Mick Jagger

Epic BFE 44099

Rock-'em-sock-"em debut from black
quartet fronted by stupendous
guitarist Vernon Reid will dazzle
lovers of top-notch axe work. Band
burns through a set of impassioned
tunes, punched across by Reid’s
sizzling playing and Corey Glover’s
full-throated singing. Unique sound,
which straddles funk and frenzied
hard rock, should generate same
chatter that greeted Hendrix two
decades ago. A killer.

JOANNA DEAN

Misbehavin’

PRODUCER: R. Eli Ball

Polydor 422 835 272

Powerhouse rock’'n’roll from a
newcomer with a voice equal to the
task. Material hits hard, from the
cocky “Kiss This” to the anthemic
“Ready For Saturday Night.” In a
year when there were too few female
rockers for a separate Grammy
category, this should fill the void
nicely. An important, much-needed
release.

TONY! TONI! TONE!

Who?

PRODUCERS: Denzil Foster, Thomas McEIroy
Wing/PolyGram 422 835 549

If this vocal trio sounds like Club
Nouveau, that’s because CN’s
creative core of Foster & McElroy has
switched its winning vibe to this
Oakland, Calif., band. “Little Walter”
has can’t-miss aura, while “Love
Struck” and “Born Not To Know”’
capture the pulse of clever, sleek
underground soul and are sure to
cross over. Striking debut.

heard briefly.

KIMIKO ITOH

For Lovers Only

PRODUCER: Kiyoshi Itoh

Columbia 44203

Japanese singer has a jazz
background, and album features such
legit players as Eddie Gomez and
Michael Brecker. But this is not a jazz
album. Repertoire is mostly pop
songs; too-sweet strings dominate all
charts and steer project toward a
slow, easy-listening feel.

BLACK

TEDDY PENDERGRASS

Joy

PRODUCERS: Various

Asylum 60775

One of the sexiest voices around is
back with his most consistently
pleasing albums in some time.
Productions from Miles Jaye, Nick
Martinelli, and the Calloway Brothers
capture the silken, soulful essence of
Pendergrass’ early work. Title track
shows signs of being a major smash

at radio, and nearly every cut is a
winner; don’t miss “This Is The Last
Time,” “Good To You,” and “Can We
Be Lovers.”

NIA PEEPLES

Nothin' But Trouble

PRODUCERS: Various

Mercury 422 834 303

“Fame” and “Top Of The Pops”
starlet debuts with enticing collection
of dance tunes and ballads crooned.
First single, “Trouble,” is off to a fast
start; for slower moments, try “Star
Crossed Lovers.” Look for this to
reap big rewards at retail.

GARY TAYLOR

Compassion

PRODUCER: Gary Taylor

Virgin 90902

Songwriter recently penned “Just
Gets Better With Time” for the
Whispers, and with this album he
proves his words true; remarkably,
these compositions improve upon that
fine track’s appeal. For the most part,
“mellow” is the watchword here, from
the already-charting title track to the
last cut, “I'll Always Be.”

THE REDDINGS

PRODUCERS: Robert Brookins, the Reddings, Billy
Osborne, Zane Giles

Polydor 835 292

Funk trio combines the heavy beat of
George Clinton with the musical
gymnastics of EW&F, underpinned by
consistently wicked bass work.
“Jealous Heart” and “Come Back To
Me” have finely crafted, airy
harmonies, but club DJs should
welcome the monster grooves of “Call
The Law” and “Serious.”

WHITE BOYS

... 0On A Mission

PRODUCER: Van Gibbs, Eddison Electrik

Tin Pan Apple/PolyGram 422 835 588

White Boys play that funky music on
debut album, which follows club hit
“(This Is) Hardcore Is It Not.”
“Continuation” connects with a bona
fide street feel, while “We Live To
Rock” reverberates with heavy metal
thunder at the other end of the
spectrum.

MAGIC LADY

PRODUCER: Michael Stokes

Motown 6252ML

True to the Detroit pop/soul assembly
line that produced Motown’s first hits,
producer Stokes, wife Linda, and
Jackie Bell hit stride on “Betcha Can’t
Lose (With My Love)” and “Love
Overdrive.” No clear star here to lead
the way, but grooves boast strong
propulsion.

COUNTRY
e

LARRY GATLIN & THE GATLIN BROTHERS

Alive And Well . . . Livin’ In The Land Of Dreams
PRODUCER: Chip Young

Columbia FC 40905

The Gatlins sing prettier than any
group in country music, but the lyrics
here are strictly fast-food offerings:
sensually pleasing at first but with
only a faint aftertaste. Steady sales
are assured, however.

that legend than any other tribute.

JAZZ
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MICHAEL URBANIAK

Cinemode

PRODUCER: Michael Urbaniak

Rykodisc 10037

A one-man tour de force by the
veteran violinist. This fusion CD,
which clocks in at more than 60
minutes, doesn’t break new ground
for Urbaniak—but with the advent of
the Wave, he has a larger radio field
to play in than he did 10 years ago.

PAULO MOURA

Gaifera Etc & Tal

PRODUCER: Paulo Moura

Braziloid/Celluloid BR 4005

Brazilian sax/clarinet virtuoso Moura
mixes gafiera samba and modern jazz
in deftest, most lyrical cross-cultural
blend since Wayne Shorter’s “Native
Dancer.” Strong support is offered by
standout Brazilian sidemen.

CLASSICAL

G o | R
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ADAMS: NIXON IN CHINA

Sylvan, Maddalena, Duykers, Page, Orchestra of
St. Luke’s, de Waart

Nonesuch 9-79177

Released almost simultaneously with
a national PBS performance, and with
highly publicized live runs in Houston
and Brooklyn, N.Y., and productions
in other cities yet to come, commercial
potential of this absorbing package
cannot be denied. Hyperbole aside,
however, work stands tall on its own,
a minimalist tour de force blending a
variety of idioms.

BEETHOVEN: PIANO SONATA, OP. 106;
ANDANTE FAVORI

Barry Douglas, Piano

RCA 7720-RC

For his first Beethoven recording,
Douglas tackles perhaps the most
demanding of the entire canon, and it
is a tribute to his technical prowess
that he carries it off so well. This is a
strong performance, musically direct
and communicative. The gentle
“Andante Favori”’ shows him in a
more reflective mood.

BEETHOVEN: SONATA NO. 9 FOR VIOLIN &
PIANO; ETC.

Joseph Szigeti, Bela Bartok

Vanguard VCD-72025

Properly billed as “historic,” this CD
documents a live concert at the
Library of Congress in 1940. It has
been prized by a couple of generations
of collectors and will be welcomed in
this good transfer to CD. Program
also includes the Bartok Rhapsody
No. 1 and Second Sonata for Violin
and Piano and the Debussy Sonata.

SPOTLIGHT: Predicted to hit top 10 on Bill-
board's Top Pop Albums chart or to earn plati-
num certification.

NEW & NOTEWORTHY: Highlights new and
developing acts worthy of attention and other
rel of special interest.

[

ROBIN & LINDA WILLIAMS

All Broken Hearts Are The Same

PRODUCER: T. Michael Coleman

Sugar Hill SH-1022

Vocal harmonies strike an emotional
chord somewhere between the sound
of the Whites and Wilma Lee & Stony
Cooper. Every song is memorable, but
“Rolling And Rambling (The Death
Of Hank Williams)” says more about

PICKS: Releases predicted to hit the top half
of the chart in the format listed.

RECOMMENDED: Other reteases predicted
to chart in the respective format; also, other al-
bums of superior quality.

All albums commercially available in the
U.S. are eligible. Send review copies to Jean
Rosenbluth, Billboard, 1515 Broadway, New
York, N.Y. 10036, and Chris Morris, Billboard,
9107 Wilshire Blvd., Beverly Hills, Calif.
90210. Send country and gospel albums to
Ed Morris, Billboard, 49 Music Square W.,
Nashville, Tenn. 37203,
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HOT 100
SINGLES SPOTLIGHT

A weekly look behind the Hot 100 with Michael Ellis.

WHlTNEY HOUSTON HOLDS at No. ! without a bullet, as gains in
radio airplay points for “Where Do Broken Hearts Go’’ (Arista) are off-
set by a small loss in sales points. “Devil Inside” by INXS (Atlantic),
registering steep declines, is no longer challenging for the top, but
“Wishing Well” by Terence Trent D’Arby (Columbia) may hit No. 1
next week, especially if “Broken Hearts” falters. “Angel” by Aero-
smith (Geffen) and “Anything For You” by Gloria Estefan & Miami
Sound Machine (Epic) are still far behind the top two in points but
should be contenders for No. 1 in two weeks.

THE AREA OF the chart from the mid-40s to the mid-50s is unusually
competitive this week; as a result, several records take small moves de-
spite strong upward point growth. “Nightime” by Pretty Poison (Vir-
gin) and “When We Kiss” by Bardeux (Synthicide) move up only two
places each despite 12 radio adds for the former and 16 for the latter.
“Nightime” shows strength at BJ-105 Orlando, Fla. (23-18), WTLQ
Scranton, Pa. (26-19), and Power 96 Miami (8-6). “Kiss” is already top 20
at 13 reporting stations, including KS-104 Denver (29-20), KEZB El
Paso, Texas (22-14), Power 99 Atlanta (9-5), and KATD San Jose, Calif.
(15-6). “Foolish Beat” by Debbie Gibson (Atlantic) is the most added
record already on the chart, with 53 adds, but it takes a moderate nine-
place jump to No. 48 because of the jam. “Beat” moves 15-8 at B-97
New Orleans and is No. 3 at KAMZ El Paso, Texas.

BEORGE MICHAEL’S “ONE MORE TRY” (Columbia) is the 17th
combined Power Pick/Sales & Airplay, jumping from No. 31 to No. 22.
Only 10 stations on the pop panel are not yet playing the record. Of the
first 16 combined picks—starting with Madonna’s ‘“‘Papa Don’t
Preach”—only “Devil Inside” by INXS missed hitting No. 1, peaking
last week at No. 2. The most recent double winner, “Always On My
Mind” by the Pet Shop Boys (EMI-Manhattan), is bulleted at No. 11.

OUICK CUTS: The eight new entries are led by singles from Bruce
Hornsby & the Range (RCA), added by over half the radio panel, and
Prince (Paisley Park). Entering the Hot 100 for the first time are the
Adventures, a band from Northern Ireland, with “Broken Land” (Elek-
tra)...“I Wish I Had A Girl” by Henry Lee Summer (CBS Associated)
loses its bullet as radio point gains slow, but it moves up to No. 20 based
on another strong sales gain. It is No. 1 at WMMS Cleveland, KHOP
Modesto, Calif., WMEE Fort Wayne, Ind., and WZPL in Summer’s
hometown of Indianapolis . .. “I Saw Him Standing There” by Tiffany
(MCA) continues to show tremendous sales strength, almost dethron-
ing Houston as No. 1 in sales. The record’s radio points are collapsing,
however; it drops to No. 25 on the airplay side, an unprecedented differ-
ence in sales vs. airplay. Overall it slips two places on the chart to No. 9.

FOR WEEK ENDING APRIL 30, 1988

id
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HOT 100 SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL
ADDS ADDS ADDS DDS ON
20 REPORTERS 52 REPORTERS 163 REPORTERS 235 REPORTERS

THE VALLEY ROAD
BRUCE HORNSBY & RANGE rca 9 26 90 125 125
ALPHABET ST.
PRINCE PAISLEY PARK 8 24 66 98 99
FOOLISH BEAT
DEBBIE GIBSON ATLANTIC 6 9 38 53 131
HEART OF MINE
BOZ SCAGGS coLumsia 4 11 35 50 50
NOTHIN' BUT A GOOD TIME
POISON enigma 3 8 37 48 98
TOGETHER FOREVER
RICK ASTLEY rca 1 10 34 45 188
WE ALL SLEEP ALONE
CHER GEeFrEN 3 8 32 43 163
MAKE IT REAL
THE JETS mca 3 5 24 32 112
POUR SOME SUGAR ON ME
DEF LEPPARD meRrcuRY 1 4 23 28 59
MOST OF ALL
JODY WATLEY mca 2 4 21 27 28

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

EMMIS SELLS WYNY NEW YORK TO WESTWOOD ONE

(Continued from page 1)

parent General Electric Co. Emmis
already had WQHT “Hot 103" in the
New York market and therefore
had to relinquish one FM.

The arrangement appears to be
an optimal solution for Emmis,
Westwood One, and the two for-
mats—which will remain intact.
Emmis reportedly wanted $50 mil-
lion for WYNY—but also wanted
the 97.1 frequency to wedge
WQHT’s crossover format between
leading top 40s WHTZ (100.3) and
WWPR (95.5).

Upon completion of the transac-
tion, New York will have WQHT as
“Hot 97" and Westwood One’s
WYNY as “Country 103.5.” The ex-
pected date for the frequency
switch i1s early August.

Pattiz says, “We like country on
WYNY, and have no plans to
change the format.” Westwood One
will probably affiliate its recently
acquired NBC Radio Network to
WYNY when the purchase is com-

- pleted. The company concedes that

“NBC needs the most help.”

With WYNY as the sole country
format in the market, Westwood
One has no fears that the frequency
change will affect listenership. The
station logged its highest ratings, a
3.0 in 12-plus overall, in the just-re-
leased winter 1988 Arbitrons (see
story, page 1). The country format
has moved call letters—and
bands—a number of times in recent

Name

| want to help. Enclosed is my tax-
Please send me information aboutp
of myself and my family.

years, and the audience has always
moved with it.

Westwood One has announced
that it's looking to buy an AM and
FM station in the top three markets,
New York, Los Angeles, and Chica-
go. “We're looking right now,” says
attiz, “but we're looking for rea-
sonable opportunities. We’'re not
like other group owners that are
heavily leveraged—that translates
to very heavy debt service.

“We’re not going to buy stations
that are so expensive that the only
way to make money on them is to
hold on for seven years and then
turn around and sell them.” Pattiz
says heavy debt service has made it
ditticult for Emmis to sell one of its
two New York AMs: WFAN and
WNBC. “Right now, the price is too
high for us,” says Pattiz.

Bill Battison, Westwood One
president and chief financial officer,
says, “From a financial point of
view, owning stations is the next
logical step because it allows us to
consolidate expenses. The company
has always believed in vertical inte-
gration—we rely very little on out-
side suppliers. Owning stations al-
lows us to focus our compensation
on our own stations. We spend so
much money on compensation now,
it makes more sense to buy the
clock rather than rent it. The pur-
chase will pay for itself in a short
time.”

Westwood One, the nation’s larg-
est producer and distributor of syn-
dicated radio programs, floated 2.5
million shares of common stock in
March for the express purpose of
purchasing radio stations. The com-
pany acquired NBC Radio Net-
works in July for $50 million. That
deal made Westwood One the sec-
ond-largest radio network behind
Capital Cities’ ABC Radio Network.

Pattiz founded the company in
1977 as a program syndicator, and
until WW1 acquired the Mutual
Network at the end of 1985, the bulk
of the company’s revenue came
from its uniquely large catalog of
syndicated programming. Pattiz
says that since the purchase of
NBC, traditional network program-
ming has come to account for about
two-thirds of WW1’s revenue.

The WYNY purchase has fueled
rumors that Westwood One will sell
its broadcast industry trade paper,
Radio & Records. Although radio in-
dustry trade publication ownership/
station ownership is not unprece-
dented, critics contend that
Westwood One’s ownership of radio
stations in addition to its three net-
works and massive syndication cat-
alog creates a conflict of interest
for its journalistic division. Concern-
ing these rumors, Pattiz says sim-
ply, “We have no intention of sell-
ing R&R.”

Address

State

City

r-

é\"/é National Society to Prevent Blindness
//"\\ Box 2020, Madison Square Station, New York, N.Y. 10159 I
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When you lose your vision, you lose the clouds.
You lose the sunsets. The seashells. The

Yet with your h
can be prevented;

moonlight and snowflakes.
This year, 50,000 Americans will lose
alfthat and more. Forever.
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» _diseases. And safety programs to eliminate
§'save alfthe things people lose
lose their eyesight.
Help us save the clouds.
Give to Prevent Blindness.
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LIFELINES

BIRTHS
Girl, Alexandria Grace, to Christian
and Elizabeth Schweiger, March 16
in Alexandria, Va. He is division
manager at Action Graphics. She is
a reggae producer.

Boy, Eric Ryan, to Dennis and Vy
Hetzendorfer, March 17 in Miami.
He is a recording engineer/pro-
ducer there.

Girl, Kyrsten Leigh, to Toby and
Sharon Wright, March 18 in Tar-
zana, Calif. He is chief engineer at
One On One Recording, North Hol-
lywood, Calif.

Twins, a boy, Dustin Taylor, and a
girl, Heather Danielle, to Derek and
Julie Alpert, March 21 in Tarzana,
Calif. He is the director of music de-
velopment for motion pictures and
television at Almo/Irving/Rondor
Musiec.

Girl, Alyssa Tamar, to Henry and
Sheryl Mandell, March 25 in Culver
City, Calif. He is vice president of fi-
nance for Heron Communications
Inc.

Girl, Shannon, to Jim and Sam
Hines, March 27 in St. Simons Is-
land, Ga. He owns Island Music and
Video Wherehouse there.

Girl, Bronwen Ann, to Fred and
Laura Desena, March 27 in Brook-
lyn, N.Y. He is a project coordinator
for Sicurella-Smythe Associates.

Boy, Austin Chase, to Timothy Lee
Humphrey and Sherri Lee Hart-
soe, March 28 in Nashville. He is a
partner in the Miracle Music Group.
She is a songwriter and a partner in
MMG.

Girl, Katie Scarlet, to Jerry and Ja-
net Grove Irvin, March 31 in St.
Louis Park, Minn. He is manager of
purchasing for The Musicland
Group there. She is involved in the
performing arts.

Girl, Megan Davis, to Robert and
Julie Long, March 31 in Columbia,
S.C. They are the owners of the
Compact Disc Warehouse franchise
there.

MARRIAGES
Charles “CB” Brent to Linda Lief,
March 19 in Malibu, Calif. He is a
film and theater producer, former
Songwriter magazine publisher,
and co-founder of the Music Indus-
try Network. She is president and

co-founder of Channel Light Pro-
ductions.

Robin Irvine to Lisa Stucchi, April
7 in New York. He is tour manager
for Cyndi Lauper.

DEATHS

Marc Paul Simon, 42, of complica-
tions from AIDS, March 18 in Santa
Monica, Calif. Simon was a pioneer
in the field of disco and dance mu-
sic. His first company, Provocative
Promotions, promoted disco music
on the national and international
levels. He later had his own record
label, Casablanca Records. He is
survived by his parents, a brother,
and a sister-in-law.

Send information to Lifelines,
Billboard, P.O. Box 24970, Nash-
ville, Tenn. 37202.

«©

Cleo Trio. Jazz veteran Cleo Laine meets with RCA executives after her
Carnegie Hall concert, which featured material from her “Cleo Sings Sondheim”
RCA Victor album. Pictured, from left, are Michael Dornemann, co-chairman,
Bertelsmann Music Group; Michael Emmerson, president, BMG Classics; and

Laine.

NEW
COMPANIES

Two One Nine Records Inc., a
dance/rap label, formed by Paul
Morrison, Thomas Cooper, and
Marcus Cooper. Its first release is
“Think About” and “It’s Live” by
Lox. 3983 Carpenter Ave., Bronx,
N.Y. 10466; 212-969-0589.

Glodow & Coats Publicity Ser-
vices, formed by John Glodow and
Michael Coats. Company will pro-
vide publicity and media relations
services for national and regional
tours, albums, clubs and venues,
theaters, home video, local bands,
recording facilities, corporate ac-
counts, and festivals. 4034 20th St.,
San Francisco, Calif. 94114; 415-
864-2333.

Electric Transfer, formed by Jo-
seph Donini. Company will transfer
film to tape. Its clients include Coca-
Cola, Shoney's, Domino’s Pizza, Or-
kin, Procter & Gamble, and ABC
Sports. 1900 Piedmont Road, Atlan-
ta, Ga. 30324; 404-881-6644.

L.A.W. Productions Inc., formed
by Tony Wilkes and Michael La
Val. Company will produce artists,
recordings, promo videos, videos,
film, and theater. 18 Schofield St.,
Newark, N.J. 07106, 201-372-6898

Jim Warren Entertainment,
formed by Jim Warren. Company
will produce shows featuring day-
time, prime-time, and other stars

for radio station promotions, fairs,
malls, and amusement parks. Suite
1002, 7080 Hollywood Blvd., Holly-
wood, Calif. 90028; 213-466-5111.

Ron Huntsman Entertainment
Marketting Inc., formed by Ron
Huntsman. A marketing-services
firm for the music and leisure in-
dustries. P.O. Box 292224, Nash-
ville, Tenn. 37229-2224; 615-449-
5521.

Honey-Pie Records, formed by
Emma Richey and Andy Friend.
Label’s first release is the 7-inch
single “Pumpin” by Drusilla & the
Blind Date Band. 10624 Louise
Ave., Granada Hills, Calif. 91344;
818-360-7317.

Whet Records, a dance label,
formed by Steve Feldman and Jer-
ry King. First release is a dance
version of “Phantom Of The Op-
era’” by Majestique. 120 W. 23rd
St., New York, N.Y. 10011; 212-
255-2222.

Sky Records, an independent rec-
ord label, formed by Rebecca Wil-
liams. Company is actively seeking
new artists. 1000 Chantilly Drive,
Alpharetta, Ga. 30201; 404-751-
37717.

Penthouse Artist Development,
formed by Terence T. Gibson, Bob-
by Brown, and Laverne Nevus.

PATTI, HARRIS WIN DOVES

(Continued from page 6)

Other Dove winners: First Call,
group of the year; BeBe & CeCe
Winans, Horizon award; Mylon Le-
Fevre & Broken Heart’s “Crack The
Sky,” best gospel rock album;
Wayne Watson’s “Watercolor Po-
nies,” best contemporary album;
and the Cathedrals’ “Symphony Of
Praise,” best Southern gospel al-
bum.

Also taking awards were Steve &
Annie Chapman’s “An Evening To-
gether,” best country/gospel al-
bum; the Winans’ “Decisions,” best

contemporary black album; Aretha
Franklin’s “One Lord, One Faith,
One Baptism,’” best traditional
black album; Phil Keaggy’s “The
Wind & The Wheat,” best instru-
mental album; Michael Card’s “The
Final Word,”” best worship and
praise album; Claire Cloninger,
Gary Rhodes, & Bob Drogstad’s “A
Son! A Saviour!” best musical al-
bum; the Agapeland Singers & Can-
dle’s “Bullfrogs & Butterflies Part
I11,” best children’s music album.
Producers honored with Doves

for the winning albums were Joe
Hardy, Paul Mills, Greg Nelson,
Lari Goss, Ron Griffin, Barry Han-
kerson, Tom Coomes, Norbert Put-
nam, and Tony Salerno.

The best-record-packaging award
went to John Summers and Erik
Neuhaus for ‘“Peaceful Medita-
tion”’; the shortform-video prize was
given for Amy Grant's “Stay For
Awhile”’; and the longform-video
honor went to Michael W. Smith's
“The Big Picture Tour Video.”

Company will represent record
producers, songwriters, and enter-
tainers, among others. 762 FDR,
New York, N.Y. 10150; 212-242-
3636.

Inspirational Digest, formed by
Shelton Ray to bring gospel and in-
spirational music to the forefront.
762 FDR, New York, N.Y. 10150;
212-242-3636.

Multi Media Concepts, formed by
Storm Eastmond and Robert
Celestine. Company will secure in-
ternational and domestic record
deals for managers and artists.
762 FDR, New York, N.Y. 10150;
212-242-3636.

Deta Data Bulletins, formed by
Gladys Mejias and Hal Wesley.
Company handles creative word
processing. 762 FDR, New York,
N.Y. 10150; 212-242-3636.

Twain Twang Records Ltd.,
formed by Martin Santiago and
Rony Scott-Lofton. Company will
concentrate on dance and pop-ori-
ented material. Suite 4018, 1120
Ave. of the Americas, New York,
N.Y. 10036; 212-642-8199.

Shane Black Associates, formed
by Wenda Williamson. Company
specializes in producing and pro-
moting the work of songwriters.
Concentration is on pop rock/
dance, r&b, ballads, and country.
4239 Sansom St., Philadelphia, Pa.
19104; 215-438-0248.

M.T.Y. Music Productions Inc.,
formed by Thomas W. Heid, Mi-
chael Dadap, and Yeoug-Cheng
Ma. Company will offer services in
all areas of the music, audio, video,
and visual industries. First release
is Dadap’s solo guitar album. P.O.
Box 3216, Ridgewood Station,
Flushing, N.Y. 11385; 718-381-
8798.

Send information to New Com-
panies, Billboard, P.O. Box
24970, Nashville, Tenn. 37202.

CALENDAR

A weekly listing of trade shows,
conventions, award shows, semi-
nars, and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

APRIL

April 25, An Evening With Clive Davis, Dickson
Hall, Univ. of California at Los Angeles, Los Ange-
les. 213-463-7178.

April 25, Songwriter's Guild Of America General
Membership Meeting And Aggie Awards Presen-
tation, Hyatt Regency Hotel, Nashville. 615-329-
1782.

April 26, TNN Viewers’ Choice Awards, Grand
Ole Opry House, Nashville. Jerry Bailey, 615-889-
6840.

April 26, Tribute 88—The 8th Annual West
Coast Music Awards, Commodore Ballroom, Van-
couver, British Columbia. Michael Godin, 604-874-
3035.

April 27-30, Impact Super Summit Conference
Il, Harrah's, Atlantic City, N.J. 215-825-4082.

April 30, NARAS Los Angeles Chapter Spring
Bowling Fling, Sport Center Bowl, Studio City. Ka-
ren Johnson, 213-850-0353.

MAY

May 6, American Bar Assn. Forum On The En-
tertainment And Sports Industry, Beverly Hills
Hotel, Beverly Hills, Calif. 312-988-5666.

May 6-8, Music City Tennis Invitational, Mary-
land Farms Racquet and Country Club, Brent-
wood, Tenn. Patsy Bradley, 615-259-3625.

May 11-15, International Music & Media Con-
ference, Palais de Congrés, Montreux, Switzer-
land. Peggy Dold, 212-536-5089.

May 11-15, National Assn. of Independent Rec-
ord Distributors and Manufacturers, Monteleone
Hotel, New Orleans. Holly Cass, 609-665-6636.

May 13, American Bar Assn. Forum On The En-
tertainment And Sports Industry, Hotel Parker
Meridien, New York. 312-988-5666.

May 14, Young Black Programmers Coalition
Award Of Excellence And Scholarship Banquet,
Plaza Of The Americas Hotel, Dallas. Lynne Haze,
214-263-9911.

May 14, Songwriters Guild Of America Suc-
cessful Songwriting Minicourse, Massachusetts
College Of Art, Boston. Peter Knickles, 617-782-
2036.

May 19-21, The Sixth Annual 7.J. Martell Foun-
dation For Leukemia, Cancer, & AIDS Research
Rock, Bowl, Golf, And Softball Charity Weekend,
Los Angeles. Jon Scott, 818-883-7625.

TRADE BILL FACES VETO

(Continued from page 5)

lose through piracy abroad. In addi-
tion, if improvements in protection
are not forthcoming, the president
may retaliate by suspending, with-
drawing, or terminating trade
agreements with the country in-
volved.

The legislation would also allow
the U.S. trade representative to
“self-initiate” negotiations each
year—a major change in the current
law that requires ripped-off U.S. in-
dustries to petition for relief and
show proof of injury, a long and ex-
pensive process.

Primary supporters of the intel-
lectual-property provisions are the
RIAA, the Motion Picture Assn. of
America, and the Assn. of American
Publishers.

Co-sponsors of the bill include
Sens. Albert Gore, D-Tenn., Alan
Cranston, D-Calif., Frank Lauten-
berg, D-N.J., George Mitchell, D-
Maine, John Heinz, R-Pa., and Mal-
com Wallop, R-Wyo.
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FOR WEEK ENDING APRIL 30, 1988

Bilboord HOT 100. SALES & AIRPLAY..
A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart.
SALES 85 AIRPLAY F:
28 | %5 | Timee ARTIST 52| |28 (28 | nimee ARTIST 53
EEN 2% g | <% 22
1 1 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 1 1 2 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 1
2 3 | SAW HIM STANDING THERE TIFFANY 9 2 4 WISHING WELL TERENCE TRENT D'ARBY 2
3 5 WISHING WELL TERENCE TRENT D'ARBY 2 3 3 DEVIL INSIDE INXS 4
4 6 ANGEL AEROSMITH 3 4 1 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 6
5 8 PINK CADILLAC NATALIE COLE 7 5 7 ANYTHING FOR YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE 5
6 2 DEVIL INSIDE INXS 4 6 5 ANGEL AEROSMITH 3
7 10 ANYTHING FOR YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE 5 7 6 GIRLFRIEND PEBBLES 10
8 9 PROVE YOUR LOVE TAYLOR DAYNE 8 8 13 PINK CADILLAC NATALIE COLE 7
9 4 GIRLFRIEND PEBBLES 10 9 11 PROVE YOUR LOVE TAYLOR DAYNE 8
10 13 ALWAYS ON MY MIND PET SHOP BOYS 11 10 15 SHATTERED DREAMS JOHNNY HATES JAZZ 15
11 11 ONE STEP UP BRUCE SPRINGSTEEN 14 11 16 | DON'T WANT TO LIVE WITHOUT YOU FOREIGNER 16
12 7 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 6 12 14 ELECTRIC BLUE ICEHOUSE 12
13 14 ELECTRIC BLUE ICEHOUSE 12 13 17 NAUGHTY GIRLS (NEED LOVE T0O) SAMANTHA FOX 13
14 17 NAUGHTY GIRLS (NEED LOVE T00) SAMANTHA FOX 13 14 19 TWO OCCASIONS THE DEELE 18
15 22 SHATTERED DREAMS JOHNNY HATES JAZZ 15 15 18 ALWAYS ON MY MIND PET SHOP BOYS 11
16 23 WAIT WHITE LION 17 16 24 ONE MORE TRY GEORGE MICHAEL 22
17 24 | WISH | HAD A GIRL HENRY LEE SUMMER 20 17 22 WAIT WHITE LION 17
18 12 MAN IN THE MIRROR MICHAEL JACKSON 19 18 8 MAN IN THE MIRROR MICHAEL JACKSON 19
19 30 | DON'T WANT TO LIVE WITHOUT YOU FOREIGNER 16 19 20 ONE STEP UP BRUCE SPRINGSTEEN 14
20 31 PIANO IN THE DARK BRENDA RUSSELL/JOE ESPOSITO 21 20 23 PAMELA TOTO 23
21 26 TWO OCCASIONS THE DEELE 18 21 27 PIANO IN THE DARK BRENDA RUSSELL/JOE ESPOSITO 21
22 15 FISHNET MORRIS DAY 32 22 10 ROCKET 2 U THE JETS 24
23 29 PAMELA TOTO 23 23 9 SOME KIND OF LOVER JODY WATLEY 25
24 27 KISS AND TELL BRYAN FERRY 31 24 26 | WISH | HAD A GIRL HENRY LEE SUMMER 20
25 18 ROCKET 2 U THE JETS 24 25 12 | SAW HIM STANDING THERE TIFFANY 9
26 19 YOU DON'T KNOW SCARLETT & BLACK 37 26 31 EVERYTHING YOUR HEART DESIRES DARYL HALL JOHN OATES 27
27 35 MY GIRL SUAVE 30 27 29 DREAMING ORCHESTRAL MANOEUVRES IN THE DARK 26
28 16 SOME KIND OF LOVER JODY WATLEY 25 28 30 SAY IT AGAIN JERMAINE STEWART 28
29 20 OUT OF THE BLUE DEBBIE GIBSON 33 29 21 ENDLESS SUMMER NIGHTS RICHARD MARX 29
30 — ONE MORE TRY GEORGE MICHAEL 22 30 39 TOGETHER FOREVER RICK ASTLEY 36
31 36 DREAMING ORCHESTRAL MANOEUVRES IN THE DARK 26 31 34 STRANGE BUT TRUE TIMES TWO 34
32 39 SAY IT AGAIN JERMAINE STEWART 28 32 35 ONE GOOD REASON PAUL CARRACK 35
33 37 RITUAL DAN REED NETWORK 39 33 38 MY GIRL SUAVE 30
34 25 | WANT HER KEITH SWEAT 38 34 25 OUT OF THE BLUE DEBBIE GIBSON 33
35 — EVERYTHING YOUR HEART DESIRES DARYL HALL JOHN OATES 27 35 — WE ALL SLEEP ALONE CHER 40
36 28 ENDLESS SUMMER NIGHTS RICHARD MARX 29 36 — MAKE IT REAL THE JETS 46
37 21 CHECK IT OUT JOHN COUGAR MELLENCAMP 42 37 — FOOLISH BEAT DEBBIE GIBSON 48
38 40 STRANGE BUT TRUE TIMES TWO 34 38 — CIRCLE IN THE SAND BELINDA CARLISLE 43
39 = | STILL BELIEVE BRENDA K. STARR 41 39 - I'M STILL SEARCHING GLASS TIGER 44
40 - LOVE IN THE FIRST DEGREE BANANARAMA 49 40 — NIGHTIME PRETTY POISON 45

©Copyright 1988, Billboard Publications, inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BY LABEL

LABEL NO. OF TITLES
ON CHART
COLUMBIA (9) 10
Def Jam (1)
MCA (9) 10
LR.S. (1)
RCA (7) 9
Jive (2)
WARNER BROS. (6) 9
Paisley Park (1)
Qwest (1)
Sire (1)
ATLANTIC (7) 8
EsParanza (1)
A&M 7
ARISTA (5) 6
Jive (1)
EMI-MANHATTAN 6
POLYGRAM 6
Mercury (4)
London (1)
Polydor (1)
E.PA. 4
Epic (3)
CBS Associated (1)
ATCO (1) 3
Critique (1)
Ruthless (1)
GEFFEN 3
VIRGIN 3
4TH & B'WAY 2
CAPITOL (1) 2
Enigma (1)
CHRYSALIS 2
ELEKTRA (1) 2
Vintertainment (1)
REPRISE
ENIGMA 1
Synthicide (1)
LMR 1
MACOLA 1
Kru'-Cut (1)
NEXT PLATEAU 1
SOLAR 1
SUTRA 1
Fever (1)

HOT 100 SINGLES

A ranking of distributing labels
by the number of titles they have
on the Hot 100 chart.

HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

62 ALPHABET ST.
(Controversy, ASCAP)
11 ALWAYS ON MY MIND
(Screen Gems-EMI, BMI/Sebamine, BMI1) WBM
3 ANGEL
(Aero Dynamics, BMI/Desmobile, ASCAP/SBK April,
ASCAP) HL/WBM
5 ANYTHING FOR YOU
(Foreign Imported, BM1) CPP
98 ARE YOU SURE
(Hidden Pun, BMI/Charisma, ASCAP) WBM
57 BEDS ARE BURNING
(Spoint, APRA/Warner-Tamerlane, BM{) WBM
BLUE MONDAY 1988
(Bemusic, PRS/WB, ASCAP)
BREAKAWAY
(Colgems-EMI, ASCAP/Teenie Bopper, ASCAP) WBM
97 BROKEN LAND
(Chrysalis, ASCAP/Rare Blue, ASCAP)
99 CENTURY'S END (FROM "BRIGHT LIGHTS, BIG
CITY")
(U/A, ASCAP/Freejunket, ASCAP/SBK April, ASCAP)
42 CHECK IT OUT
(Riva, ASCAP) WBM
43 CIRCLE IN THE SAND
(Future Furniture, ASCAP/Shipwreck, BMI) CPP/WBM
54 DA'BUTT (FROM THE “SCHOOL DAZE”
SOUNDTRACK)
(MCA, ASCAP/Sunset Burgundy, ASCAP/Toosie,
ASCAP) MCA/HL
4 DEVIL INSIDE
(MCA, ASCAP) MCA/HL
85 DREAMIN' OF LOVE
(Saja, BMI/Mya-T, BMI)
26 DREAMING
(Virgin, ASCAP) CPP
12 ELECTRIC BLUE
(SBK April, ASCAP/10/10, BMI) HL
29 ENDLESS SUMMER NIGHTS
(Chi-Boy, ASCAP) CLM
ENGLISHMAN IN NEW YORK
(Magnetic, BMI/Regatta, BMI/lllegal, BMI/Atlantic,
BMI) HL
2] EVERYTHING YOUR HEART DESIRES
(Hot-Cha, BMI/Careers, BMI} CPP
74 FATHER FIGURE
(Chappell, ASCAP/Morrison Leahy, ASCAP) HL
32 FISHNET
(Ya D Sir, ASCAP/WB, ASCAP/Flyte Tyme, ASCAP)
WBM

59

51

81

77

€5

78

41

93

31

67

91

THE FLAME

(Lorimar, BMI/Hidden Pun, BMI) WBM

FOOLISH BEAT

{Creative Bloc, ASCAP/Deborah Ann's, ASCAP)

GET IT ON

{Blue Vision, BMI) WBM

GET OUTTA MY DREAMS, GET INTO MY CAR
(Zomba, ASCAP) HL

GIRLFRIEND

(Kermy, BMI/Hip Trip, BMI) CPP

GOING BACK TO CALI (FROM “LESS THAN ZERO™)
(Def Jam, ASCAP)

HANDS TO HEAVEN

(Virgin, ASCAP) CPP

HEART OF MINE

{SBK Blackwood, BMI/Sin-Drome, BMI/Texas City,
BMI/WB, ASCAP/Walpergus, ASCAP)

HYSTERIA

{Bludgeon Riffola, ASCAP/Zomba, ASCAP) HL

| DON'T WANT TO LIVE WITHOUT YOU

(Michael Jones, ASCAP) HL

| FOUND SOMEONE

(SBK April, ASCAP/Is Hot, ASCAP/But For, ASCAP)
HL

| GET WEAK

(Not Listed) WBM

| SAW HIM STANDING THERE

(Gil, BMI) WBM

| STILL BELIEVE

(Anta, ASCAP/Rare Blue, ASCAP/Cotgems-EMI,
ASCAP) WBM/CLM

| WANT HER

(Vintertainment, ASCAP/Keith Sweat, ASCAP/Donril,
ASCAP/WB, ASCAP/E/A, ASCAP/Zomba, ASCAP)

| WASN'T THE ONE (WHO SAID GOODBYE)

(Music Corp. Of America, BMI/Zigmanian, BMI)

| WISH | HAD A GIRL

(Leesum, BMI) CLM

I'M STILL SEARCHING

(Colgems-EMI, ASCAP/Tiger Shards, CAPAC) WBM
JUST LIKE PARADISE

(Diamond Dave, ASCAP/Tuggle Tunes, ASCAP) WBM
KISS AND TELL (FROM “BRIGHT LIGHTS, BIG CITY")
(Virgin Songs, BMI) CPP

KISS ME DEADLY

{(Makiki, ASCAP/Twin Towers, ASCAP/Arista, ASCAP)
CLM/WBM

LIKE A CHILD

(Maz Appeal, ASCAP/SBK April, ASCAP/Noe! Pagan,
ASCAP/Ackee, ASCAP) HL/WBM

LOVE CHANGES EVERYTHING

{Autotunes, BMI/Screen Gems-EMI, BMI/Dee,
ASCAP/Colgems-EMI, ASCAP)
49 LOVE IN THE FIRST DEGREE
(In A Bunch, PRS/WB, ASCAP/Terrace, ASCAP)
CPP/WBM
90 LOVE STRUCK
(Shockadelica, ASCAP/Almo, ASCAP) CPP
46 MAKE IT REAL
(Meow Baby, ASCAP/Rick Kelly, BMi/Demene,
ASCAP)
19 MAN IN THE MIRROR
(Yellowbnck Road, ASCAP/MCA, ASCAP/Aerostation
Corporation, ASCAP) WBM/MCA/HL
92 MOST OF ALL
(Johnny Yuma, BMI/Warner-Tamerlane, BM|/Bertus,
BMI)
30 MY GIRL
(Jobete, ASCAP) CPP
13 NAUGHTY GIRLS (NEED LOVE T00)
(Forceful, BMI/Willesden, BMI)
NEVER DIE YOUNG
(Country Road, BMI) WBM
NEVER GONNA GIVE YOU UP
(Terrace, ASCAP) CPP
45 NIGHTIME
(Genetic, ASCAP) HL
55 NITE AND DAY
(SBK April, ASCAP/Across 110th Street, ASCAP/AI

B. Sure! International, ASCAP/Key West International,

ASCAP)
63 NOTHIN' BUT A GOOD TIME
(Sweet Cyanide, BMI/Willesden, BMI) HL
35 ONE GOOD REASON
(Plangent Visions, ASCAP/Virgin, ASCAP) CPP
22 ONE MORE TRY
(Chappell, ASCAP/Morrison Leahy, ASCAP) HL
14 ONE STEP UP
(Bruce Springsteen, ASCAP) CPP
33 OUT OF THE BLUE
(Creative Bloc, ASCAP/Deborah Ann's, ASCAP) HL
23 PAMELA
(Hudmar, ASCAP/Jog Wimball, BM1) WBM
21 PIANO IN THE DARK
(Rutland Road, ASCAP/WB, ASCAP/Colgems-EMI,
ASCAP/Dwarf-village, ASCAP) WBM
7 PINK CADILLAC
(Bruce Springsteen, ASCAP) CPP
75 POUR SOME SUGAR ON ME
(Bludgeon Riffola, ASCAP/Zomba, ASCAP) HL
100 PRESENCE OF LOVE
(Iliegal, BMI)

47

76

39

79

24

28

61

25

69

71

70

72

36

86

PROMISE ME

(Amber Pass, ASCAP/Andy Panda, ASCAP/Disco
Fever, ASCAP/Fools Prayer, BMI/Salski, BMI/Latin
Rascals, BMI)

PROVE YOUR LOVE

{November Nights, ASCAP/Chappell, ASCAP/Jobete,
ASCAP) CPP/HL

PUMP UP THE VOLUME

(MNS, PRS/WB, ASCAP) WBM

PUSH IT

(Next Plateau, ASCAP/Turnout Bros, ASCAP)
RITUAL

(Mind & Body, ASCAP/PolyGram, ASCAP) WBM
ROCK OF LIFE

(Super Ron, BMI) CLM

ROCKET 2V

(Groupre, BMI)

SAVIN' MYSELF

(Southern, ASCAP) CPP

SAY IT AGAIN

(SBK Blackwood, BMI/Henrey Suemay, BMI) HL
SHATTERED DREAMS

(Copyright Control)

SHE'S LIKE THE WIND

(Troph, BML/Strawberry Fork, BMI) HL
SHOULD | SAY YES?

(Poolside, BMI)

(SITTIN’ ON} THE DOCK OF THE BAY

(Irving, BMI) CPP

SOME KIND OF LOVER

(Uitrawave, ASCAP/SBK April, ASCAP/Rightsong,
BMI) HL

STAND UP

(Diamond Dave, ASCAP/Tuggle Tunes, ASCAP) WBM
STRANGE BUT TRUE

(Maximum Media, ASCAP/Warner-Tamerlane,
BMI/Sizzhng Blue, BMI) WBM

SUPERSONIC

(Beblica, ASCAP)

TAKE IT WHILE IT'S HOT

(Shaman Drum, BMI)

TALL COOL ONE

(Talktime, ASCAP/Virgin, ASCAP) CPP
TOGETHER FOREVER

(Terrace, ASCAP) CPP

TURN OFF THE LIGHTS

{Lon-Hop, BMI)

TWO OCCASIONS

(Hp Trip, BMI/Hip Chic, BMI/Mister Johnson's Jams,
BMI/Peer-Southern, ASCAP/Tammy, BM1) CPP
UNDER THE MILKY WAY

82

52

37

(Funzalo, BMI/Bug, BMI/MCA, ASCAP) MCA/HL
UNDERNEATH THE RADAR

{Colgems-EMI, ASCAP) WBM

THE VALLEY ROAD

{2appo, ASCAP/Basically Gasp, ASCAP)

WAIT

(Vavoom, ASCAP) WBM

WE ALL SLEEP ALONE

(SBK April, ASCAP/Desmabile, ASCAP/Bon Jovi,
ASCAP/PolyGram, ASCAP) HL/WBM

WHAT A WONDERFUL WORLD

{Herald Square, BMI/Range Road, ASCAP/Quartet,
ASCAP) HL

WHEN WE KISS

(French Lick, BMI/Bug, BMI)

WHERE DO BROKEN HEARTS GO

(Scaramanga, ASCAP/Rare Blue, ASCAP/Baby Love,
ASCAP) CPP/CLM

WILD, WILD WEST

(Willesden, BMI)

WISHING WELL

(Virgin Songs, BMI/Young Terence, BMI/Rare Blue,
ASCAP) CPP

YES (FROM THE MOTION PICTURE "DIRTY
DANCING”)

(Hands Down, ASCAP)

YOU DON'T KNOW

(Virgin, ASCAP/Bittern, BMI) CPP

are listed for piano/vocal sheet music copies

a

ABP
ALM
B-M
B-3
BP
CHA
CLm
CPi

SHEET MUSIC AGENTS

nd may not represent mixed folio rights.

April Blackwood CPP Columbia Pictures
Atmo HAN Hansen

Belwin Mills HL Hal Leonard

Big Three IMM lvan Mogull
Bradley MCA MCA

Chappell PSP Peer Southern
Cherry Lane PLY Plymouth

Cimino WBM  Warner Bros.
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EWSMAKERS

Just One Hitch. A&M artist Robyn Hitchcock and his band sneak a brew at
Athens, Ga.'s Uptown Club with R.E.M. guitarist Peter Buck, who has joined
them on their recent tour. Shown, from le‘t, are Buck, Andy Metcalfe, Hitchcock,
and Morris Windsor.

Burnette Ink. Eilly Burnette signs a worldwide co-publishing and administration
agreement with the Chrysalis Music Group. Shown, from left, are Carla
Berkewitz, professional manager; Burnette; Russell Ziecker, professional
manager; and Tom Sturges, creative director.

)

Tight With Albright. Atlantic Labei For Lasser. Max Lasser signs an exclusive contract with CBS Records.
chairman Ahmet M. Ertegun, right, Standing, from left, are Irwin Katz, vice president, a&r, CBS Masterwcrks;
meets with Gerald Albright, whose Laraine Perri, director, product management, CBS Masterworks; and Tom
“Just Between Us” album is a top 1¢ Meyers, Lasser's U.S. manager. Seated. from left, are Joseph F. Dash, senior
jazz hit. vice president and general manager, CBS Masterworks, and Lasser.

I AL

iy
£y

3

DAT Debate. At a recent panel in New York hosted by the music and
performing arts units of B’nai B'rith, digital audiotape was debated by Gary
Shapiro, left, Electronic Industry Assn. staff vice president, government and
legal affairs, anc Joel Schoenfeld, right, executive vice president and general
counsel, Recording Industry Assn. of America. Shown with the industryites are
Brad Simon, second left, B’nai B'rith, and attorney Ed Cramer, second right.

Heading Headfirst. Dave Pell, center, is named chief of Headfirst Records, an Doobies Dedication. The Doobie Brothers anc Capitol Records brass toast the band’s signing to tne label. Fictured, from
all-digital jazz label launched by K-Tel. Pictured congratulating him, from left, are  left, are Tom Johnston, Doobie Brothers; Bruce Cohnr, manager; Tom Whalley, vice president, a&r, Capitc!; David Berman,

Al Bergame, senior vice president and general manager, K-Tel Records, and president, Capitol; Doobie Brothers John Hartman and Patrick Simmons; Joe Smith, president, CEO, Capitol Industries-EM!
Mickay Etferbein, execuiive vice president, K-Tel Internationai. Inc.; and Doobie Brothers Michael Hossack, Bobby LaKind, and Tiran Porter.
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Going Public: Its Rewards & Drawhacks

BY RON BERGER

This is another in a continuing se-
ries of guest columns on financial
and legal topics. This week'’s colum-
nist, Ron Berger, is president and
Sfounder of National Video Inc., the
500-plus-store retail chain based in
Portland, Ore.
The franchise op-
eration pioneer-
ed pay-per-trans-
action, a method
of providing vid-
eo product to re-
tailers at a lower
wup-front cost in return for suppli-
ers’ participation in the rental rev-
enue stream. Recently, National
Video announced receipt of an offer
to purchase its franchise division.
Directors say the offer will get “seri-
ous consideration.”

In 1986, 5-year-old National Video
needed money again. Rapid growth
demands virtually continuous trans-
fusions of capital, and we had used
several private financings to turn a
$1,000 initial investment into a chain
of more than 500 operating stores in
48 states.

The private placements inevitably
carried some dilution of equity, but
we were generally satisfied with the

process and the result.

However, 1986 would prove to be a
different story. A shake-out was oc-
curring throughout the industry, and
some of our largest competitors—in-
cluding Video Station, Video Connec-
tion, Video Biz, and Adventureland—
were either gone or in precarious
shape. Popingo Video, which we con-
sidered our No. 1 competitor, was ne-
gotiating a sale to us.

Our own survival, we reckoned,
hinged on two strategic develop-
ments: the move toward superstores
and the future of our fledgling PPT
program. These were both cash-in-
tensive propositions. PPT, for one,
was new and untested and required
an investment of at least several mil-
lion dollars just to get it to the point
where we could determine whether it
would be a viable business.

It was obvious to us that the state
of the industry made further private
financings nearly impossible. Fortu-
nately, at the same time we were ap-
proached by investment bankers in-
terested in taking us public. Our sto-
ry, we were told, was “exciting”: a
fast-growing company in an explo-
sive new industry with an idea (PPT)
that might catch on. We jumped at
the opportunity, selling a million
shares to the public and raising a net
of about $3.8 million in November

BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS
COURTESY OF
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas
New York, N.Y. 10019, (212) 713-2000
Sale/ Open Close
Company 1000's 4/12 4/18 Change
NEW YORK STOCK EXCHANGE

CBSING. « vt vv e it it ienoennnnnns 543 1607, 154 -6%
Cannon Group .« . . .t vt i i 60.4 47, 4 %
Capital Cities Communications . ......... 2398 356Y, 340 -16Y,
CocaCola . ... veeeeerennnnnnnnns 5544 39Y, 37%, -1%,
WaltDisney . .....coeuiienecenoanas 3440.2 57 55%, -1%,
Eastman Kodak ............c.0000.. 6961 42Y, 40Y, -17%,
Guif &Western . ........cc00venenn 746.1 79Y, 77 -2Y,
Handleman . .. ..ot iiennnenennann 255.7 30Y, 28/, -2Y%
L N 1 T 2384.9 45Y, 45%, +%,
MGM/UA ..o it ii ettt i it e 814 14 14Y, +Y,
Musicland ... ... ... e 142.7 34 34Y, +Y,
OrionPictures Corp. .+ . . . ... .o ouv.. 660.9 17 167, Y
Primerica . ... ..ccut vt i ii e 1750.1 27Y, 25Y, -2
Sony Corp. « v v v e it 889.5 437, 43, Y

[BI¥ ccoocoooo00000cbonooaooo00oa: 12.9 72%, 73, +1Y,
Vestroninc. ... ......... ... 190.4 5% 5% e
Warner CommunicationsInc. . . ......... 1855.6 31% 32y, +Y,
Westinghouse . . ... ....... 0000 2676.3 547%, 51%, -3Y%,

AMERICAN STOCK EXCHANGE
COMMEFON « v o v v v v v oo n st nnnan 7. 2%, 2%, A
Electrosound Group Inc. v v v v oo o v v v 7.2 6 5%, =Y
Lorimar/Telepictures . . .............. 42995 14Y, 12%, -1Y,
New World Pictures . . . ....oveueeenns 103.3 2Y, 2%, =
Price Communications . .............. 153.9 8Y, 8Y, Y
Prism Entertainment . . . ............. 56.2 aY, 3%, Y
Turner Broadcasting System . ..........
Unitel Video . . v oo it v vt e iieennnnns 6.9 9%, 87, Y,
Wherehouse Entertainment . ...........
April 18
Company Open Close Change
OVER THE COUNTER
CrazyEddie « o o v v oot ottt e it onnoeenonanonss 1Y, 1%, +Y,
Dick Clark Productions . ... ... ..o, 47, 4, Y
Infinity Broadcasting . .. ....cooviieiennneenenn 21%, 22 +Y,
JosephsonInC. . . oo v v ittt i it e 12, 12y, ..
LINBroadcasting . . .. cvveveienenennnnnnenans 57% 567% Y
Malrite Communications Group . . . . v v v v v et v v e e v 7Y% 7Y%
Recoton Corp. . o v vttt ittt ittt it e s et nnnsan 3y, 3Y, +Y,
Reeves Communications . . v . v v vt v v v oo v non s 5%, 5¥, =Y
Satellite Music Network, Inc. . . . ....... .. oL 3% 3% ..
Scripps Howard Broadcasting . . .. ............0... 76 7% L
Shorewood Packaging . . ........c.coiiiiinnnn.n 15 14, Y
Sound WarehouSe .+ « + o v v v vttt st e e oo e e 11%, 11y, ..
SPECSMUSIC .« « o v v vttt i i e e 6, 6Y, =
Stars TOGOVideo .« oo v v v vt i i it s it Ya A +Y
Trans World MUSIC « « v« v o o v v it o e o o s e e e e m e e e e 21%, 2%, ..
TASarPictlures .« . oo v v e o e e
Wall ToWall Sound And Video . . . . ... .......0c0u0u 3Y, 3, ..
WestwoodOne . ............iiiiinnnennns 2 22 L.
Open Close
Company 4/11 4/18 Change
LONDON STOCK EXCHANGE (In Pence)

ChrySals o vt v it ittt e et e it et 123 123 ..
PICKWICK « o v i vt ittt i it e i e e 203 201 -2
ReallyUseful Group . . ... ... it i i o 565 558 -7
ThornEMI . . .. i e e 618 607 -11
V730 600000000000000000000G0000C000 0000 G 119 115 -4

1986. Although the process was time-
consuming and fraught with danger,
it provided the cash we needed on
terms that seemed very favorable at
that time. Had we, in retrospect, not
completed the offering when we did,
PPT would not have gotten off the
ground and we likely would have
been forced to sell the company.

Nevertheless, despite these and
other benefits—a higher industry
profile, easily available credit, and
more respect from my mother—I
would much rather be running a pri-
vate firm today.

As a public company, we now have
a large new constituency to which we
are responsible; we are sometimes
forced to take a misguided approach
to running the firm based on quarter-
to-quarter comparisons; and we’ve
been saddled with a market valuation
that only occasionally, and purely co-
incidentally, approximates our actual
worth. For much of the past 18
months, our stock has been trading
at a price below book value.

In our recently concluded third
quarter, we were forced to temporar-
ily curtail some of our promotional
activities as a result of a larger-than-

anticipated loss in the second quar-
ter. As a private company, we never
would have adopted that kind of
short-term management strategy.

In addition, the public domain has
meant the expenditure of much time
and money to comply with Securities
and Exchange Commission require-
ments and has fostered increased
conservatism on the part of our man-
agers and directors, who face the
ever-present threat of frivolous, but
nonetheless costly, litigation.

Finally, the public market has ren-
dered us less competitive by virtue of
our having to disclose material facts
about the business that provide pres-
ent and would-be competitors with a
better feel for our operation than we
would want even our own employees
to have.

Don’t get me wrong. I'm in no way
bitter. Based on what we knew in late
1986, we made the right decision.
Even with hindsight, it was the prop-
er move. But if I'm fortunate enough
to get another -entrepreneurial oppor-
tunity in my next lifetime, invest-
ment bankers touting public offer-
ings need not apply.

Chrysalis Profits Fall 60%

Lack Of U.S. Releases Blamed

LONDON A lack of new stateside
releases was largely to blame for the
60% fall in the Chrysalis Group’s pre-
tax profits during the second half of
1987, according to chairman Chris
Wright.

The company’s U.S. record busi-
ness posted a $925,000 loss (taking
the pound sterling as $1.85), and prof-
its from the U.K. record company
were reduced, the company adds.

The group’s grosses dropped from
$127 million to $97.2 million over the
six-month period, and pretax profits
dipped from $9.3 million to $3.7 mil-
lion.

Wright predicts that overall profits
for the fiscal year ending in June will
be “marginally ahead” of the previ-
ous year’s figure of $11.5 million.

Chrysalis’ record, music-publish-
ing, and entertainment division post-
ed profits of $2.74 million, down from
$7.1 million. Gross earnings were
$67.9 million, down from $83.1 mil-
lion. The property division took a

small loss of $83,000, compared with
profits of $1.72 million last year, and
grossed $518,000, down from $15.2
million a year ago. The juke-
box/amusement-machine division
also saw a drop in profits, from $1.54
million to $1.11 million. The facilities
division boosted profits from $240,000
to $684,000, however.

After an initial drop, Chrysalis
shares recovered on the London
Stock Exchange and are currently
trading at about $2.31. A low-key
statement by Wright in January is
thought to have prepared the market,
although the investment community
has yet to come to terms with the un-
predictable variations in music-indus-
try earnings, analysts say.

The argument that release sched-
ules cannot be controlled by labels so
as to even out earnings is still treated
with skepticism by financial analysts
here, who are more accustomed to
steady-cycle businesses.

NICK ROBERTSHAW

Record, Music Pub Unit Post Banner Income

WGI Profits Rise In First Quarter

NEW YORK Warner Communica-
tions Inc., the diversified entertain-
ment company, has reported net in-
come of $89.1 million, or 56 cents a
share, for the first quarter ended
March 31. This compares with net in-
come of $65.6 million, or 41 cents a
share, in last year’s first quarter.
Revenues for the three months
were $960.8 million, up from $788.3
million in the prior year’s period.
Recorded music and music publish-
ing posted record quarterly operat-
ing income of $70.5 million, a 50%
hike over the 1987 figure (Billboard,
April 23). Division revenues were
$447.9 million, an increase over the
$326.6 million of a year earlier.

Worldwide compact disk sales
were up about 70% in units, and do-
mestic cassette sales were up more
than 30%, the company says. Million-
selling releases by INXS, Debbie Gib-
son, David Lee Roth, George Harri-
son, and Foreigner were cited as rea-
sons for the record performance.

The Filmed Entertainment unit,
which includes Warner Home Video,
posted a 17% gain in operating in-
come, from $47.1 million to $55.3 mil-
lion. The company attributes the in-
crease to dramatic growth in interna-
tional theatrical distribution as well
as strong domestic and international
home video sales, pay television, and
television syndication revenues.

Y
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NEW YORK The stock market
has been a bit rocky of late, but
the Billboard home entertainment
stock portfolio just keeps rolling
along. At the close of business
April 15, Billboard’s imaginary
$10,000 investment was worth
$12,805, an increase of 28% in
three months (or 112% on an an-
nualized basis excluding sales
commissions). )

This week we make another
move—selling our 60 shares of
Circuit City Stores at $29 a share,
or $1,740. We bought Circuit City
at $20 on the long-term recom-
mendation of Kidder Peabody’s
Beth Semmel, who maintains her
neutral short-term rating on the
stock but is less excited about its
immediate prospects after a $9
run up in the past 12 weeks.

With those proceeds, we buy 20
more shares of Warner Communi-
cations Inc. at $32.50 each (bring-
ing our WCI total to 80 shares)
and 60 shares of Lieberman En-
terprises at $§17.25 a share.

Warners recently reported
strong first-quarter results, and
analysts such as Smith Barney’s
Mara Balsbaugh believe that the
breakdown in merger talks with
Lorimar (Billboard, April 23) al-
lows investors to focus on WCI's
solid fundamentals. She esti-
mates 1988 earnings of $2.60 per
share.

Lieberman is a recommenda-
tion of analyst Keith Benjamin
of Silberberg, Rosenthal, who es-
timates $2-per-share earnings
this year and $3.50 next year. He
has a near-term price target of
$20 and a $35 long-term target.

The latest moves leave us with
another $55 in the money mar-
ket. (We have a total of $156 in
the bank.) MARK MEHLER

Boxscore:
Initial investment: $10,000
Current value (April 15): $12,805

New Merger Bid
For Josephson

NEW YORK Josephson Interna-
tional Inc. says it has received a re-
vised merger proposal from LingPei
Ine., the company formed by chair-
man and chief executive Marvin
Josephson to take Josephson Interna-
tional private. The latest bid calls for
shareholders of common stock to re-
ceive $14.50 per share in cash.

An earlier offer, for $11.50 in cash
plus $2 principal amount of 15% sub-
ordinated debentures, was rejected
by Josephson International directors
in March (Billboard, March 26).

The new proposal has been submit-
ted for consideration by a special
committee of directors.
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AGB PEOPLEMETER SYSTEM HAS PROS, CONS

(Continued from page 1)

major new releases, to perform
marketing studies, and to persuade
national advertisers to buy spots on
certain A titles.

“We believe the availability of au-
dience information for prerecorded
tapes will accelerate the growing in-
terest on the part of companies to
advertise in home videos,” com-
ments Michael J. Poehner, president
and CEO of AGB. “It could be the
turning point in making videocas-
settes an accepted advertising medi-
um.”

Advertising agencies represent-
ing almost 45% of all TV network
billings subscribe to AGB’s televi-
sion ratings service, and Poehner
says they are interested in measure-
ments of VCR time shifting and
viewership of prerecorded tapes.

But Debbie Reichig, AGB’s direc-
tor of cable and new technology
sales, adds that the primary interest
in the home video service “hasn’t
come from advertisers, but from
movie producers and studios.” She
claims AGB has signed some deals
with major home video suppliers,
“but for their own promotional rea-
sons, they have asked us not to re-
lease their names.”

Not all of the top suppliers, how-
ever, are impressed by AGB’s
claims for the ratings system.
“From what I've read, they have
problems using the peoplemeter for
network TV,” notes Bud O’Shea, ex-
ecutive VP of MGM/UA Home Vid-
eo. “I’'m a little leery of it [home vid-
eo ratings]. I don’t think you can
just say: ‘OK, this is what happens

WINTER ’88 ARBITRONS

(Continued from page 1)

with a combo share of 6.8, but won
the cume war over Power 106, 1.8
to 1.49 million.

New York’s Z-100 continued to
top the market with a 6.2 share.
Power 95 lost 0.6 of a point, down
to a 4.1, but was pushed down even
further in the rankings by the
strong showing from Emmis’
crossover WQHT “Hot 103”’; easy
listening WPAT; and urban
WBLS. Hot 103 shot up an impres-
sive 0.9 of a point, and WBLS add-
ed 0.5—giving each a 4.6 share.

The book had good news for
Gotham’s country fans, as WYNY
continued its upward march to a
3.0 share.

Classic rock was far from fad-
ing, with WXRK “K-Rock’ emerg-
ing neck and neck with 20-year al-
bum rock granddaddy WNEW-FM,
which also climbed. Each posted a
3.5 share, although K-Rock’s num-
bers clearly benefitted from How-
ard Stern’s morning popularity.

In Los Angeles, where KPWR
and KIIS finished first and second,
KABC displayed adult preference
with a strong third-place showing,
as did KOST, winter 1988’s real
success story: The mainstream AC
leaped 0.8 points to create a huge
gap between the city’s top-four
outlets and the rest of L.A.’s 25-54-
targeted album rock and AC sta-
tions.

KOST placed second in the cov-
eted 25-54 demo, coming a mere 0.1
of a point behind KIIS (first over-
all, 25-54). KOST placed second
among men 25-54, showing sur-
prising dominance with a woman-
heavy format.

KJOI dipped, not unusual for an
easy-listening winter book, as did

when you ship 200,000 units of a
comedy,’ and come up with the num-
ber of impressions made by the ad.”

Besides the fact that this ap-
proach won’t necessarily sell a na-
tional advertiser on an upcoming ti-
tle, O’Shea points to MGM/UA’s de-
sire to find advertisers who want to
work with his company on joint pro-
motional campaigns.

“I know if we decide to put an ad
on [the video release of] ‘Moon-
struck,” we are not looking for
someone to just give us a check—
we're interested in an involvement
that goes beyond the ad. Pepsi’s in-
volvement with ‘Top Gun’ is a good
example. It was a lot more than just
placing an ad on the video.”

In terms of mechanics, AGB’s
home video ratings service is an
add-on to its peoplemeter system
for measuring TV audiences. Under
this system, members of participat-
ing households enter their personal
number on a special handset when
they begin watching their TV or
VCR and press it again when they
stop watching. Viewing is measured
by a peoplemeter monitor on top of
the TV set, and the results are
transmitted overnight by another
black box to the AGB central com-
puter in Columbia, Md.

(Currently CBS-TV, MTV Net-
works, and half a dozen syndicators
subscribe to AGB’s service in the
U.S. In contrast, all three major TV
networks plus the Fox web sub-
scribe to Nielsen’s system.)

AGB has also measured VCR us-
age since September, using a small

KOST direct competitor KBIG.
Classic rocker KL.SX dropped sig-
nificantly; KNX-FM’s endurance
garnered a 0.6 rise in ratings;
while Sam Bellamy’s KMPC-FM
remained virtually unnoticed,
dropping from 0.7 to 0.5.

Heavy contesting remains the
market’s trademark, as L.A.’s ra-
dio contenders wade through a
market flooded with signals, vying
for the coveted 25-54 demo.

KJLH won the small-signal ur-
ban battle using the same morning
money contest as direct competitor
KACE. KOST has a morning mon-
ey giveaway, too, but the prize
purse is worth $1,000 every morn-
ing, while the urbans give away
$100.

KIIS continues with its $1,000
daily cash payoff, as does Power
106 with its morning birthday calls
(see Vox Jox, page 14).

Album rock stations are a little
less blatant, concentrating on com-
munity activites and listener in-
volvement. At KLOS, classic car
giveaways didn’t do much for the
station’s 12-plus rating, but its 25-
54 male target never looked better.
The giveaways, along with KLOS’
beefed-up recurrent categories,
helped push KLSX into its 12-plus
dive,

KTWYV, despite intense commu-
nity catering, including 6,000
Wave-logoed trash cans along 31
miles of Southern California coast-
line, remained stable.

For complete ratings for New
York, Los Angeles, and Chicago,
see page 15.

device attached to the back of the
VCR. The unit monitors recording
and playback, differentiating be-
tween the viewing of home-recorded
tapes and the playing of prerecord-
ed material. (Nielsen monitors only
recording.)

In order to distinguish among
various prerecorded titles, the AGB
Home Video Ratings Service will re-
quire participating suppliers to in-
clude an identification code on each
release. When the program is
played in the home, this “ID"’ will be
encoded and the AGB peoplemeter
system will report who in the house-
hold is watching that video.

The measuring device also shows
the extent of fast-forwarding
through commercials, enabling
AGB to survey audience response to
any ad on a home videocassette.

With roughly 10,000 video titles
on the market, it would clearly be
impossible to measure viewership
of each one with any degree of pre-
cision. Even after AGB increases
the size of its household panel from
2,000 to 5,000 families—which it
plans to do by the end of this year—
there would be a large degree of un-
certainty about the size of the audi-
ence for a B title. With only three
people watching a given B title, for
instance, the “margin of error” for
projecting that sample to all U.S.
households would be 75%, Poehner
admits.

“We're not talking about B titles

here,” he explains. “We're only talk-
ing about very robust titles ... But
even if it's just A titles, we think
there’s a business here.”

Drawing on a recent survey by a
video newsletter, Reichig notes that
in its first two months of release,
the average A title is seen by about
5.5 million households. Compared
with all other available program-
ming, she says, that would translate
into a 6 rating among TV house-
holds, about the same as for a daily
soap-opera airing. Using a panel of
5,000 households, the rating could
be projected nationally with a statis-
tical margin of error of less than
half a percentage point, she says.

AGB would furnish a client with a
“cumulative rating” on a given tape
for any period up to a year, Poehner
adds. “There’s a marketing oppor-
tunity there that no one knows
about because we haven’t got the
data,” he contends.

“We will provide extensive age/
sex demographics and household
characteristics, such as presence of
children and education of the head
of the household, along with audi-
ence breakdowns based on region
and county size,” he notes. “This in-
formation will make it possible to
pinpoint the target audience for spe-
cific types of home videos.”

Regarding advertising cam-
paigns, Reichig argues, “The infor-
mation we provide could really help
[suppliers] fine-tune those [adver-

tising] schedules.” For example, she
says, data on who is watching
“Dirty Dancing” cassettes could in-
dicate not only the viewers’' demo-
graphics, but which TV programs
they watch. (Of course, this infor-
mation would be useful only if the
advertising campaign follows a ti-
tle’s release.)

Louise Alaimo, vice president of
advertising and publicity for Nelson
Entertainment, likes this feature of
the AGB service. ““As we get more
involved in consumer advertising,”
she says, “the numbers [from the
peoplemeter] would be of value. We
have to determine where to spend
our advertising dollars, and that’s
where demographic information
would be of use to us.”

Overall, she feels, “the informa-
tion from the peoplemeter would be
of great value. There is real need to
track rental turns for a given title.
There are several companies track-
ing video and many of them do a
good job, but you need to quantify
the research. That’s what a people-
meter would provide. The other
[tracking services] make calls to ask
what people rented.”

MGM/UA’s O’Shea, however,
cautions, “Since this is the first time
someone is trying to do this, I think
it will be a while before it’s accept-
ed.”

Assistance in preparing this story
was provided by Al Stewart.

Raids’ Booty: 16,735 Cassettes, 166 VCRs, & 46 Suspects
W. Germans Deal Vid Pirates Major Blow

BY WOLFGANG SPAHR

HAMBURG The West German
Federation Against Copyright
Theft (GVU) has struck a major
blow against video piracy here with
a series of raids and seizures in
more than 30 towns. Some 16,735
counterfeit videocassettes and 166
VCRs were confiscated, and 46 sus-
pects were arrested.

The swoop, carried out by GVU
investigators in cooperation with
the police and public prosecutor,
took in a total of 63 apartments and
shops, including some in which du-
plication factories were uncovered,
authorities says. The GVU esti-
mates the piracy ring was responsi-
ble for illegally marketing more
than 200 movies and causing more
than $15 million worth of damage to
the legitimate industry here.

Video piracy is believed to cost the
West German video industry up to
$180 million annually. Attempts to
curb it have been made more diffi-
cult by the increasing sophistication
of the pirate organizations, which
use regionally scattered main dis-
tributors and a network of subdistri-
butors capable of distributing illegal
product speedily across the country.

Police believe some pirates can
copy and distribute feature films
within 24 hours of the time they re-
ceive the originals. Delivery often
involves the use of false names and
addresses and payments made
through contacts and go-betweens.

Authorities say cassettes and du-
plication facilities are housed with
friends to protect against raids.
They say pirates know one another
by only their first names or not at
all. If one distributor is raided, po-
lice say, the others are notified im-

mediately—in time to destroy the
evidence and to bring a temporary
halt to their activities.

In some cases newly released
movies are copied directly during
theatrical screenings. Foreign pro-
ductions are imported and resyn-
chronized with German soundtracks
in drive-in cinemas.

In the last year, the GVU has ini-

tiated more than 400 criminal pro-
ceedings for video piracy. Almost as
many were successfully concluded,
with fines and imprisonment for
those convicted. A further 1,200 pro-
ceedings are still pending. GVU of-
ficers completed 224 investigations
in 1987 and carried out 298 raids,
seizing almost 53,000 counterfeit
videocassettes.

BY KIRK LaPOINTE

OTTAWA Authorities here have
seized the largest cache of pirated
videos in Canadian history, result-
ing in the imposition of a fine of
$20,000, the largest fine ever hand-
ed to a Canadian retailer for piracy.

Police had charged Edward and
Wanda Guca, owners of Movie Art
Decor in Toronto, with fraud in con-
nection with the seizure. Edward
Guca pleaded guilty; charges
against Wanda Guca were eventu-
ally dropped.

Judge Bruce Young of the Pro-
vincial Court imposed the fine and
also sentenced Guca to three years
probation. The judge ruled that if
Guca is unable to pay the fine, he
must serve six months in jail.

Commenting on the penalty, Mil-
lard Roth, president of the Canadi-
an Motion Picture Distributors
Assn., says, “This fine may suggest
a trend toward more serious penal-
ties for the video pirates. I hope the
pirates see this fine as a signal.”

In the seizure, which took place in

Top Vid Haul In GCanada

July, Toronto police confiscated
1,348 videos. Titles included MCA’s
“Legal Eagles” and “The Pirates of
Penzance,” Walt Disney’s “The Col-
or Of Money,” and Warner’s “Little
Shop Of Horrors” and “Heartbreak
Ridge.”

Noting the stiff fine, Norman
Ouimet, head of the association’s
film/video security office, says,
“We are showing the video pirates
we intend to push for these higher
penalties.”

Copyright registration now be-
fore Parliament would dramatically
increase penalties for infringement.

Max Gordon of the office’'s On-
tario division says the conviction
and fine conclude an investigation
that took three months last year.

The association estimates that pi-
racy costs the home video industry
in Canada $15 million annually. In
1987, at the initiation of the security
office, police conducted some 110
searches at video stores for pirated
works. The Guca case was among
them.
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On Tap: 40-Plus Acts Plus Tributes

JVYG Jazz Fest Sked Set

BY BRUCE HARING

NEW YORK Performances by
more than 40 artists and tributes to
Buddy Rich, Billie Holiday, Ma-
chito, Duke Ellington, Charles Min-
gus, Gil Evans, and Louis Arm-
strong are on tap at the 1988 JVC
Jazz Festival, scheduled for June
24-July 3 in New York and New Jer-
sey.

The jazz festival, promoted by
George Wein, is in its 35th year.
JVC is the latest in a line of compa-
nies that have sponsored the event.

Carnegie Hall in New York will
host several festival highlights, in-
cluding “For The Love of Louis,” a
June 24 benefit for the Louis Arm-
strong House & Archives at
Queens College, N.Y., featuring
two dozen musicians. The Rich trib-
ute and performances by Ella Fitz-
gerald, Sarah Vaughan, Mel Torme,
and Dizzy Gillespie are also slated
for Carnegie.

Other JVC Jazz Festival perfor-
mances are scheduled at Manhat-
tan’s Avery Fisher Hall, Town Hall,
Weill Hall, and the Kaufman Con-
cert Hall at the 92nd Street Y, a
new venue for the festival. Also
slated are a June 26 jazz picnic in
Stanhope, N.J., hosted by the New
Jersey Jazz Society; a July 2 con-
cert cruise around Manhattan fea-
turing the Bobby (Blue) Bland Or-
chestra; a June 24 special program

at the Stamford (Conn.) Performing
Arts Center; July 2-3 performances
at the Saratoga (N.Y.) Performing
Arts Center; and the second year of
Newport Jazz at the Finger Lakes
Performing Arts Center in Canan-
daigua, N.Y., scheduled for July 2-
3

The opening night of the festival
will be highlighted by the Carnegie
Hall Armstrong benefit, featuring
Lionel Hampton, Wynton Marsalis,
Gillespie, Ruby Braff, Clark Terry,
Jimmy Owens, Jon Faddis, Roy El-
dridge, Milt Hinton, and Jimmy
Heath, with Dick Hyman as music
director.

The Rich celebration is slated for
July 1 at Carnegie Hall, with the
Buddy Rich Big Band, Stan Getz,
Torme, Nancy Wilson, and Joe Wil-
liams.

Miles Davis stirs the brew with
his contemporary band at a June 25
Avery Fisher concert with Gerald
Albright; Fitzgerald plays Carnegie
Hall the same night; and a piano
spectacular dedicated to Dick Well-
stood will be held by the New Jer-
sey Jazz Society June 26 at Water-
loo Village in Stanhope.

The festival will open June 24
with a solo piano concert by Hilton
Ruiz.

For more information on the fes-
tival, call 212-787-2020. Or write Box
1169, JVC Jazz Festival, Ansonia
Station, New York, N.Y. 10023.

IMPORTANT ASSERTS CHART PRESENGE

(Continued from page 6)

Glenn Fidell as label director of Rel-
ativity and Combat. Fidell, who had
been running the U.K. operation Pa-
cific Records, also recognizes his
mission as boosting Relativity’s pro-
file. “When Barry and I first start-
ed talking, Combat was the real
money earner,” he says. “The ‘Les
Misérables’ cast album [which
peaked at No. 106 in May] was real-
ly a breakthrough for Relativity; it
gave the company a great deal of
confidence and got the name of the
label around. That confidence was
elaborated on and reinforced by the
Brandos,” whose “Honor Among
Thieves” album hit No. 108 in Octo-
ber.

The Brandos are currently negoti-
ating a way out of their contract
with Relativity in order to sign with
Geffen, but Fidell is not disillu-
sioned. “Their leaving has really
been mitigated by the success of
Satriani,” he says.

Adds Kobrin: “The key is to de-
velop artists and keep them. We
have the legal ability to keep the
Brandos here, but there has to be a
mutual closeness to make some-
thing work. Anyway, with Satriani
we’ve shown that there isn’t only so
far you can go here.”

The staff at Relativity and Com-
bat realize, however, that their sta-
tus as independents means they
must work harder to keep up. “We
have to be more competitive than
the majors,” says Anne Adams, the
labels’ production manager. Rela-
tivity recently released what it says
is the first screen-print picture disk
compact disk manufactured in the
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U.S,, for the Dancing Hoods’ ‘““Hal-
lelujah Anyway,” and frequently re-
lies on innovative packaging to set
its product apart.

Kobrin is beefing up his distribu-
tion operations as well as his labels.
In November, Important moved into
new, 40,000-square-foot quarters,
eight times the size of its old space.

“We started out as an importer,
but we saw the writing on the wall,”
says Important’s vice president of
marketing, Howard Gabriel, refer-
ring to the increasingly restrictive
court decisions regulating the sale
of imported recordings. “When we
got out of imports and into distribu-
tion, we trained retailers to get into
American rock'n’roll. We definitely
see ourselves as a rock'n’roll com-

pany.”

As a distributor, Important has
scored chart hits with Metallica’s
“Kill ’"Em All” (which has since been
reissued by Elektra) and with King
Diamond’s “Abigail” on Roadracer
Records. After the success of “Abi-
gail,” Roadracer was picked up for
distribution by MCA. Important’s
other charting album this year was
Exodus’ “Pleasures Of The Flesh”
on Combat.

“We service both mom-and-pops
and chains,”” says Gabriel. “With
each new consistent selling pat-
tern—>50,000, 100,000—we react a
little quicker. At the end of the day,
the most important people are the
retailers: They made the company
grow by leaps and bounds. As long
as we've got the retailers behind us,
we can sell anything.”

CANADIAN SENATE SEEKS DEAL ON COPYRIGHT BILL

(Continued from page 6)

mechanical rate, which would set
the stage for negotiations leading
to a much higher rate. The Senate
does not object to the music busi-
ness provisions; instead, it has
raised concerns about the wording
on institutional use of copyright
works and the definitions affect-
ing collectives.

A leading Liberal senator,
Royce Frith, says he is attempting
to persuade his fellow party mem-
bers in the Liberal-dominated Sen-
ate to work out an agreement with
the Conservative-dominated Com-
mons. Such a move, he says, would
ensure the bill’s survival and
would be a big step toward re-
dressing what most acknowledge
to be the deplorable conditions un-
der which works are copyrighted
in Canada.

At the moment, Canada has the
weakest penalties for infringe-
ment of any developed nation. The

maximum fine is $200. The bill
would set a $1 million limit on the
fine and allow jail sentences. The
2-cent-a-song rule is also out of
step with provisions in other coun-
tries.

Songwriter/singer Dan Hill,
who is among those who came to
Ottawa recently to protest the
Senate’s actions, says he and other
composers are hard-pressed to
make a living on the compulsory
mechanical revenues. In other
countries, he says, the revenues
can pay the bills.

Communications Minister Flora
MacDonald was not available for
comment, but her officials are
hinting that a deal to slightly alter
wording in the bill could be in place
within days. Such a deal would not
substantially amend the legisla-
tion but would allow MacDonald to
simply approve the changed word-
ing, they say.

RCA TO PROMOTE, MARKET A&M COUNTRY ACT

(Continued from page 6)

music publishing office.

Both A&M and RCA are distrib-
uted by BMG Distribution.

According to Joe Galante, RCA’s
senior vice president and general
manager, ‘“We loved the [Wagon-
eers] record, and it wasn’t in con-
flict with anyone we had on our ros-
ter.” Galante describes the Wagon-
eers as playing “country music with
a certain young attitude.” While the
act is not as hard edged in its musi-
cal approach as such neotradition-
alists as Randy Travis and Ricky
Van Shelton are in theirs, its uses of
harmony and instrumentation are
solidly within the country main-
stream.

Galante says he does not know if

the financial terms have been
worked out yet between the two la-
bels for RCA’s services. He does not
see the Wagoneers project as the
shape of things to come between
RCA and other labels: “This fits
A&M’s a&r strategy and ours. That
doesn’t normally happen between
two companies.”

The Wagoneers’ first album,
“Stout And High,” produced by
Emory Gordy Jr., will be out in late
summer, Galante reports. The first
single, ‘I Wanna Know Her
Again,” will be released in June.
The group has appeared on ‘“Austin
City Limits,” and negotiations are
under way for a performance at Fan
Fair here in June.

NASHVILLE The Amusement
And Music Operators Assn. will
hold its annual board of directors
meeting at the Opryland Hotel
here May 11-13. About 50 mem-
bers are scheduled to attend the
event, which will include a recep-
tion to celebrate the 100th anniver-
sary of the jukebox and meetings
with local record company offi-
cials.

AMOA To Meet In May

According to the organization’s
statistics, AMOA members supply
110,000 of the nation’s 225,000
jukeboxes. Of the 46 million sin-
gles sold to jukebox operators in
1986, the stats say, more than 28
million went to AMOA members.

The invitation-only reception,
which will be held at the Vander-
bilt Plaza Hotel, will feature a dis-
play of early jukeboxes.
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The Beatles

193
182.129

Big Pig 95
Black 'N Blue
Michael Bolton 50

Bon Jovi

Boogie Down Productions
136
164

Boogie Bo:
John Bran

110

yS
nen

140

The California Raisins
Belinda Carlisle 28

Paul Carrack 92
174

Rosanne Cash

184

118

102

Tracy Chapman 122 Fates Warning 155
Cher 39 Bryan Ferry 63 INXS 5
The Christians 198 Fifth Angel 152 Icehouse 47
The Church 66 Fleetwood Mac 103 iron Maiden 77
Joe Cocker 154 Fiesh For Lulu 127 A
Natalie Cole 42 Lita Ford 40 i e on
Michael Cooper 137 Foreigner 41 P;iﬁce ;1 o res
The Cover Girls 73 Samantha Fox 153 The Jets 49
The Cure 101 Frehley's Comet 190 Elton John 168
Terence Trent D'Arby 6 Kenny G. 99 Johnny Hates Jazz 100
da'Krash 199 Art Garfunkel 134 Jesse Johnson 85
Morris Day 55 Debbie Gibson 10 .
Taylor Dayne 38 The Godfathers 91 ;::gg%",‘ TC:'“SE '21 .
The Deele 54 Grandmaster Flash & The Furious ng; € sun
Det Leppard 11 Five 189 g'l‘s:j lezrﬁ ht & The Pi 76
Depeche Mode 117 Great White 52,173 e P D
Dokken 83 Guns & Roses 9 00 ee
drivin’ n" cryin’ 148 George Harrison 51 tt\g;;sJ 5888
Earth, Wind & Fire 98 Jerry Harrison: Casual Gods 78 S'ta'c Latti 185
Eric B. & Rakim 158 Heart 131 e And
Gloria Estefan & Miami Sound Howard Hewett 111 Lre)ae zngo kets 166
Machine 20 Robyn Hitchcock And The ve & Rockets

. . Lyle Lovett 147
Eurythmics 161 Egyptians 115 Lynyrd Skynyrd 68
Expose 75 Whitney Houston 23, 194 yny! ynyr
The Fat Boys 177 Miki Howard 150 Madonna 191

Hurricane 196

Yngwie J. Maimsteen's Rising

Force 93

Barry Manilow

Mantronix
Teena Marie 65

108

Biz Markie 90

Ziggy Marley & The Melody

Makers 89

Richard Marx 22
109

Bobby McFerrin
Megadeth 81
John Cougar Mellencamp 26

Men Without Hats
George Michael 2
Midnight Oil 35
The Mission U K.
Joni Mitchell 45

Morrissey 48
New Order 97

Nu Shooz

128

187

163

186

Sinead O'Connor 36

Alexander O’'Neal
Billy Ocean

19

138

Orchestral Manoeuvres In The

Dark 60

ORIGINAL CAST

Into The Woods 188 The Smithereens 61
Original London Cast 56 So 130
K.T. Oslin 69 SOUNDTRACKS
Pebbles 24 Blnghl Lights. Big City 67
Pet Shop Boys 57 Oirty Danapg l‘
Pink Floyd 62 Good Morning. Vietnam 14

Hairspray 121
La Bamba 144
Less Than Zero 149
Lost Boys 124

Robert Plant 8
The Pogues 105
Poison 142

Pretty Pcison 132 More Dirty Dancing 3
REM. 141 School Daze 82

Dan Reed Network 96 She's Having A Baby 170
Dianne Reeves 181 Rick Springfield 70

Robbie Robertson 106 Bruce Springsteen 25
Smokey Robinson 200 Stacey Q 145

Roger 178 Jermaine Stewart 113
Linda Ronstadt 87 Sting 31

David Lee Roth 17 George Strait 135

Brenda Russell 74 Suave 119

Henry Lee Summer 59
Keith Sweat 15
Swing Out Sister 79

Salt-N-Pepa 34
Joe Satriani 29
Scarlett & Black 107

Carly Simon 120 Talking Heads 21
Paul Simon 151 James Taylor 30
Sisters Ot Mercy 125 Tony Terry 172

George Thorogood 44
Tiffany 7

Times Two 169

Toto 64

Randy Travis 46. 165
Treat Her Right 162
Tina Turner 86

Uz 33
Underworld 146

Ricky Van Shelton 94
VARIOUS ARTISTS
Windham Hill Sampler ‘88 157

Warlock 104

Jody Watley 32

Kirk Whalum 156
White Lion 160. 16
Whitesnake 37
Danny Wilde 176
Will & The Kil 133
Hank Williams, Jr. 143
Angela Winbush 171
Steve Winwood 175
Stevie Wonder 72
Betty Wright 195

BILLBOARD APRIL 30, 1988

www americanradiohistorv com

73


www.americanradiohistory.com

ey S

&

G

~ BLUEBERRY

GOSSIP

(AM1204)

FROM THE ALBUM
BLUEBERRY (=231

PRODUCED BY JESSE JOHNSON FOR
J.W.J. PRODUCTIONS
EXECUTIVE PRODUCER: JOHN McCLAIN

RECORD!
C 1988 A&M RECORDS, INC. ALL RIGHTS RESERVED

]

|\
TRACK

Edited by Irv Lichtman

ON THE MOVE: Jerry Greenberg is resigning his post
as president of Atco Records effective June 1. News of
Greenberg’s departure from the Atlantic family broke
April 19 amid a flurry of rumors that he will be assum-
ing a high-ranking position with CBS Records on the
West Coast. As the word on Greenberg’s decision to
leave Atco came down—he has been label chief there
since February—scuttlebutt was rife that CBS is gear-
ing up to launch a third major label in—where else?—
Los Angeles. Track is betting that this will be Green-
berg’s new berth.

OFFICIAL & UNOFFICIAL: CBS Records officially
announced the departure of Al Teller as president of
CBS Records last week, while unofficially Tommy Mot-
tola is, Track is told, already on the job, having spent
some time in the CBS dining room doing business while
Teller was still on the job. No, the chef didn’t give away
any secrets. Still no word on Teller’s next move. Talk of
him joining MCA persists, but insiders say a rumored
link-up with the Walt Disney Group is a definite no-go.
Meanwhile, a number of sources say Teller has been
spotted over at Warner Communications Inc. head-
quarters in New York. Teller, however, says he went up
to the Atlantic Records offices merely to participate in a
meeting of the Rock and Roll Hall of Fame nominating
committee.

SHARP DECISION? Why not bypass the paranoia
about consumer-model digital audiotape decks being im-
ported into the U.S. by releasing a consumer deck in the
loose guise of a nice, “safe” professional model? That is
what Sharp Electronics apparently has done with its
new DX-100 DAT recorder, now available in the U.S.
through Sharp’s professional dealer network. The so-
called professional model curiously lacks such basic pro
features as balanced audio inputs and outputs, although
its $2,700 price tag will keep it out of range for all but
the most dedicated (and flush) consumers.

BMI & PACS: BMI says it is not constrained from hav-
ing a political action committee because it is owned by
broadcasters, as was suggested in last week’s Track
item about a proposed ASCAP PAC. BMI chief Frances
Preston, however, regards other forms of political con-
tributions to be more effective. “Our writers and pub-
lishers have been so responsive and so generous each
time we've asked them to help on songwriters’ issues
that we have never felt a need for a PAC,” she tells
Track. “In addition, a direct contribution to a member of
Congress gives the donor a point of personal contact
that no pool or PAC money can confer.”

PRINT DEAL?: Boston Ventures and Morgan Stan-
ley, the financial investment companies, are the likely
new owners of Columbia Pictures Publications, the
music-print major whose parent, Columbia Pictures
Music, was recently sold to Britain’s Filmtrax. The
price for CPP hovers around $25 million. BV was a
heavy investor in Chappell Music until last fall, when it
was sold to Warners.

THE REAL STARS? In an upbeat appraisal of Capi-
tol-EMI Industries’ comeback attempt in the June edi-
tion of Playboy, company chief Joe Smith talks of an
industry constant—top label execs: “The fascination is
that in the top 10 a year from now will be three names
we never heard of today. And we’ll wonder whatever
happened to some of the names in the top 20. What's
constant is the executives. Ahmet Ertegun is a star. Da-
vid Geffen is a star. Walter Yetnikoff’s a star. Stars
burn out, but Red Auerbach’s still there in Boston; he’s
got a new group of guys, but his talents were never sub-
ject to the vagaries of the public. He doesn’t make the
money those guys make, but as they say, it's steady
work.” But, Smith adds sadly, his generation has failed
to effectively recruit the next generation of leaders, ei-
ther because of the emergence of drugs in the work cul-
ture or because the younger generation has a different
work ethic.

BIG SCORES: Telarc Records will be producing a se-

ries of film-score recordings in association with the Rob-
ert Redford-headed Sundance Institute. The first re-
cordings feature music from “It’s A Wonderful Life” by
Dimitri Tiomkin, “A Christmas Carol” by Richard Ad-
dinsell, and “Miracle On 34th Street” by Cyril Mock-
ridge. Sessions are scheduled to take place July 34, with
David Newman, music director for Sundance, conduct-
ing the Royal Philharmonic Orchestra. Redford him-
self will write the liner notes. Telarc has also formed an
in-house public relations division under Marie Giaimo.

I.OTS IN SEOUL: Pete Bennett is the talent coordina-
tor and television negotiator for world TV rights for
“United We Stand,” a star-filled 1988 Olympics concert
to be taped May 8 at Seoul’s Olympic Stadium in South
Korea for airing in September. Sponsored by Korean
Broadcasting and the Korean Olympic Committee, the
event will feature Bob Hope, Julio Iglesias, Jermaine
Jackson, Miriam Makeba, Miami Sound Machine,
Sylvie Vartan, and Johnny Yune ... The Society of
Singers will benefit from singer Fran Warren’s opening
May 4 at New York’s Zanzibar & Grill. She also appears
May 6, 7, 13, and 14.

A MOTION for preliminary injunctive relief sought by
San Jose Box Office in its suit against promoter Bill
Graham’s companies and ticket service BASS/Ticket-
master has been denied in California Superior Court in
Santa Clara County. San Jose Box Office filed a wide-
ranging antitrust and restraint-of-trade suit against
Graham and BASS/Ticketmaster Dec. 30 (Billboard,
Feb. 13). In a related development, BASS and Bill Gra-
ham Presents have filed independent counterclaims
against San Jose Box and owner Joan Gordon, alleging
“claims arising out of unauthorized prepulling and
marking up of tickets and other matters” . .. Billboard’s
Ron Willman is scheduled to be a guest lecturer Mon-
day (25) at the State Univ. of New York at Oneonta.
Willman will speak at two classes in advertising and pro-
motion in the music and video industries.

GOING TO THE STUDIO: Laura Branigan was set to
cut a song from the new Eddie Murphy film “Coming
To America” in Los Angeles April 22. Arif Mardin was
to handle producing chores for the future Atco release.
Over at sister label Atlantic, currently hot with Debbie
Gibson, INXS, and Robert Plant, Gibson, Ratt, Gene-
sis, Stevie Nicks, U2, and Roberta Flack are working
on new sessions ... Demand is so great for seats at
Clive Davis’ guest-speech engagement for the National
Academy of Songwriters Monday (25) that the location
has been switched from L.A.’s At My Place, which holds
200, to the larger Dickson Hall at the Univ. of California
at Los Angeles.

AT PRESS TIME, Track heard that the Enigma/Jem
deal, in which the rapidly growing Enigma Entertain-
ment Corp. of El Segundo, Calif., signed a letter of in-
tent in January to purchase the South Plainfield, N.J .-
based distributor and its affiliated labels, is off. Spokes-
men for Jem and Enigma wouldn’t comment ... Mel
Ilberman, executive vice president of PolyGram Re-
cords, is rumored to be going to CBS Records in a busi-
ness affairs capacity.

JINGLE SINGLES: The April 29 issue of Back Stage
magazine documents a unique survey of advertising jin-
gles. In the survey, advertising agency producers and
creative executives were asked to list their favorite com-
mercial tracks. Among the pop artists named in the top
20: Genesis and Eric Clapton for their Michelob spots;
Jake Holmes for Lipton tea; Bobby McFerrin and Ivan
Neville for their Levi’s 501 Blues tracks; Dobie Grey for
Clorox; Michael Jackson for Pepsi; Vangelis for Gallo;
and Whitney Houston for Diet Coke.

MARLBORO’S COUNTRY MUSIC TOUR is off and
running with shows in Little Rock, Ark., and Memphis,
Tenn. Trotting out its parade of stars at a Nashville
press conference April 19, Marlboro officials announced
that the New York Madison Square Garden show May
21 is already a sellout. The country garden party stars
Alabama, George Strait, the Judds, and Randy Travis.
Other U.S. dates feature three performers drawn from
the pool of Marlboro acts that also includes Merle Hag-
gard, K.T. Oslin, the O’Kanes, Restless Heart, Kathy
Mattea, and Ricky Van Shelton. Though Marlboro
leaders refuse to put a dollar figure on the 1988 tour
that concludes Oct. 23 in Chicago, music industry insid-
ers believe the total talent/production/advertising costs
could approach the $3 million mark.
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Pilz Chief Says GD Gapacity Exceeds Demand

BY MIKE HENNESSEY

KRANZBERG, West Germany

There is a 25% excess of com-
pact-disk-production capacity
worldwide over demand, according
te Reiner E. Pilz, head of the Pilz
CD production company, whose
plant here was officially opened
April 15.

In an address outlining the com-
pany’s future strategy for surviv-
al and prosperity in a highly com-
petitive market to more than 800
guests at the opening ceremony,
Pilz said that the world’s 73 CD
plants could produce 500 million
CDs annually to meet a current de-
mand of between 350 million and
450 million.

He said there would be an ex-
cess of capacity until the fall of
this year, but by the end of 1988
demand could increase to a level of
600 million annually, assuming
that sales of CD players worldwide
this year double the 1987 figure of
6.5 million.

By the early '90s, Pilz said,
world demand for compact disks
could reach 1.4 billion units.

Dealing with the cost of CD, Pilz
said that prices had been forced
down unrealistically as a produc-
tion bottleneck had been replaced
by a capacity surplus. The price
policy, he said, had largely been
dictated by the big combines—
among them Sony, Bertelsmann,
Philips, and Warners—as a politi-

cal strategy rather than a realistic
economic one.

‘““Factory prices for CDs have
dropped in a year from 7 marks
[$4.11, based on an exchange rate
of 1.70 deutsche marks to the U.S.
dollar] to 2.50 marks [$1.47], and
plants using the older production
methods cannot be profitable any-
more,” Pilz said.

“We have one of the most up-to-
date production facilities in the
world, with fully automated quali-
ty control and a steadily declining
rejection rate.” According to plant
technicians, the rejection rate is
expected to fall from 15% to 10%
by the end of this year.

Pilz predicted that ex-factory
prices for CDs would stabilize by

the end of 1988 at between 2 marks
($1.17) and 3 marks ($1.76).

Depending on volume or orders,
Pilz is currently offering CDs at
between 2.70 marks ($1.58) and
3.18 marks ($1.87).

The factory, situated 25 miles
north of Munich and built four
years ago to produce aluminum
and glass components for the con-
struction industry, last year diver-
sified into CD production using the
Philips/Sony blueprint and pro-
duced its first CDs in July. Pilz
technicians have since developed
some of their own methodology, in-
cluding highly sophisticated com-
puterized quality control.

Although CD production cur-
rently forms the smaller element

GT1 WINS SUIT VS. WARNER OVER BENSON SINGING

(Continued from page 4)

During the trial a number of
prominent music industry figures,
including Warner Bros. Records
chairman Mo Ostin, Capitol Records
president and former Warners chief
of legal affairs David Berman, and
(in a video deposition) Elektra chair-
man of the board and former
Warners a&r representative Bob
Krasnow, testified about the fre-
quently acrimonious dispute be-
tween CTI and Warners over Ben-
son’s services.

In the final summation on April
12-13, CTI attorney Don Engel held
that Krasnow had used “a million-
dollar offer” and the promise of a
movie contract as lures to sign Ben-
son in August 1975, even though

Krasnow knew that Benson was un-
der contract to CTI at that time.

Engel told the jury that after
Krasnow unsuccessfully attempted
to sign a Warners distribution deal
with CTI, he told Taylor, “OK, I'll
pick off the artists one by one.”

Shortly after Benson’s signing to
Warners, CTI entered into negotia-
tions with Warners and Benson, and
on Sept. 8, 1975, the three principals
signed an agreement. The document
said that Benson would record 1!/,
albums for CTI before Jan. 1, 1976,
and two additional albums for CTI
in 1976-77.

“There was no promise of any val-
ue made to Creed Taylor by Warner
Bros.,” the jury was told by Engel,

UNI RECORDS IS REBORN

(Continued from page 4)

keting; former PolyGram executive
Marty Diamond, director, artist de-
velopment; ex-Atlantic Records
promo man Mark Gorlick, national
promotion director, based in Los
Angeles; former Arista promotion
executive Jeff Backer, national pro-
motion director, based in New York;
and former Warner Bros. staffer
Cindy Gray, manager, publicity.
Responding to rumors that MCA
may be courting recently departed
CBS Records president Al Teller for
a position either within Uni or MCA
itself, Simone says: “I don’t think
Uni is yet big enough to require an
Al Teller. Should that happen, of

SCHULMAN UPPED

(Continued from page 4)

involving various section heads. The
system is designed to give label divi-
sion heads more autonomy while
providing for more awareness of
projects being undertaken by com-
mittee members. “I believe this sys-
tem allows each section more lati-
tude to do what they can do,” says
Schulman.

Looking at the industry as a
whole, Schulman sees labels work-
ing more closely with retail chains
as their needs become more difficult
to address in a period of rapid store
growth. On the subject of prolifera-
tion of configurations, Schulman
says, “Everything really flows from
the consumer. The retailer has to
take whatever the consumer can ac-
cept.”

who maintained that Benson, who
released the platinum album “Bree-
zin’ ” on Warners in 1976, failed to
deliver any of the promised record-
ings to CTI.

Engel also indicated that the loss
of Benson may have hastened CTI’s
bankruptey filing in December 1978.

Benson was originally named in
CTI’s civil action, but a 1982 motion
to dismiss the action was granted
due to CTI's “failure to diligently
prosecute.” However, a similar mo-
tion by Warners was denied in 1985.

Warners attorney Howard King
maintained in the label’s defense
that Benson had “put the word out
that he was interested in the estab-
lishment of a relationship with a

course, I don’t think I would have
any problem working with him, but
the provisions of my contract do not
specify my reporting to Al Teller.”

According to Simone, MCA has
made a “total commitment” to Uni’s
reactivation. “This is not going to be
a boutique label,” he says. “The
acts we've signed and the people
we've hired have cost real money,
and we and MCA are going all out
to make Uni a real player.”

The fate of Uni's debut release
will go a long way toward determin-
ing whether or how soon Simone’s
goal will become reality. Promotion
chief Kaiser says he is intent on
achieving a “most-added” single
when “Wishing I Was Lucky” hits
radio, and he outlines some key ele-
ments of his strategy: “We’ll be
basing the brunt of the campaign on
top 40 and adult contemporary sta-
tions, but I'm also looking at [the
strategies used by] bands like John-
ny Hates Jazz, which are getting se-
rious album rock play. We'll target
those stations as well with a 12-inch
release of the single.”

Kaiser says the club market will
be hit also, with a 12-inch dance re-
mix.

Kaiser’s background as vice pres-
ident of programming for MTV has
given him a strong sense of the
power of the videoclip, and he notes
that director Andy Moynahan
(George Michael, Scritti Politti,
Bananarama) has almost completed
a video for Wet Wet Wet, which will
be serviced in early May to the 100
most influential top 40 radio sta-
tions in the U.S.

Releases set to follow on the
heels of Wet Wet Wet are albums
by Eric B. & Rakim, Strong City
acts Busy B. and Don Barron, and
Transvision.

For the time being, Uni will main-
tain a small staff based in MCA’s
New York offices. The label also
will use MCA’s formidable sales and
distribution operation as well as the
label’s extensive field promotion
staff.

“We're looking at Uni at this
point as a lean, mean machine,”
says Simone. “We didn’t want to
open a shop with 200 employees and
no customers.”

new record label” and that Benson
“was claiming to be free” when he
was approached by Warners.

“It was impossible for Warner
Bros. to know that CTI had a valid,
binding, and enforceable contract
with Mr. Benson,” King said.

King also stated that the three-
party settlement was made in “an
overall spirit ... of compromise”
and that it was “designed to prevent
the flooding of the market with
Benson product.”

He added, ‘““The fact is that
Warner Bros. did not agree to deliv-
er Benson records to CT1.”

The jury’s finding in favor of CTI
sets the damages phase of the trial
in motion; attorney Engel told Bill-
board that acceptance of the allega-
tion of inducement opens the door to
punitive awards.

CTI is seeking $5 million-$12 mil-
lion in real damages, doubled with
interest (7% annually over a 10-year
period).

“To me, you can’t predict dam-
ages,” Engel said. “Frankly, with a
case like this, after 12 years I'm de-
lighted to have the victory. It was a
tough, hard-fought contest.”

Creed Taylor said that he views
the verdict as a vindication.

“I can see no roadblocks from
here on,” Taylor added. “I know it’s
going to open up things for relief
for people from other small record
companies.”

A Warner Bros. spokesman said
no formal statement on the verdict
would be issued at this time.

of the total Pilz business, the plan
is to develop optical disk produc-
tion so that it becomes the major
revenue source. Pilz is gearing up
to produce CD-ROM and CD Vid-
eo. It expects to produce the first
CD videodisk within a month.

Built with the backing of the
Dresdner Bank, the Bavarian Ver-
einsbank, and the technology pro-
gram of the Bavarian government,
the Pilz CD plant also plans to
market the technology it has de-
veloped worldwide. “We have al-
ready had inquiries from a number
of different countries who want to
buy our technology to build CD
plants,” Pilz said.

The Kransberg plant, which em-
ploys 60 people, is working to its
full capacity of 1 million CDs a
month on a three-shift, seven-day-
a-week work roster. It will eventu-
ally have a capacity of 48 million
disks a year.

In addition to custom pressing
for clients in Hong Kong (Naxos),
the U.S. (Ryko), Germany (Poly-
band), and Denmark, Pilz has also
developed its own product lines,
pop and classical, which not only
produce additional income but also
help the plant sustain full produec-
tion. This repertoire currently ac-
counts for about 20% of the plant’s
output.

The guest of honor at the open-
ing ceremony was Bavarian Secre-
tary of State Friedreich Zimmer-
man, who noted that sales of com-
pact disks in West Germany had
increased from 3 million in 1984 to
25 million in 1987.

siskmakers possia .

Let us make Cassette, Record, and Compact Disc manufacturing easy for you.

® {,ga L?’s, CD’s, and
¥’ Cassettes in Convenient,

Money-Saving Packages.

Packages Include all necessary steps. This means
all COLOR SEPARATIONS, all PRINTING, as well as all
MANUFACTURING. You get the finished product, and
nothing less!

New

CALL TODAY FOR YOUR COMPLETE

PRICE KIT, OR AN IMMEDIATE
PHONE QUOTE:

IN PA [215) B27-2277

York * Philadelphia e Chicago

1-800-468-9353

DISKMAKERS INC.
153 W. 46TH ST., NY, NY 10036
(212) 302-4140
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MAJOR LABELS SHARPEN FOCUS ON ALTERNATIVE MARKETING

(Continued from page 1)

pendent retailers, and new-music-ori-
ented press.

While the formal organization and
staff strength of alternative divisions
varies from label to label, the intent
remains the same everywhere: to
break artists whose music might en-
counter initial resistance from con-
servative radio programmers.

The growing importance of such
marketing methods is reflected in the
current chart success of such major-
label acts as Sinead O’Connor, Mor-
rissey, 10,000 Maniacs, the Church,
the Cure, New Order, the Pogues,
Big Pig, Flesh For Lulu, and Sisters
Of Mercy—acts that fall between the
cracks of established album rock ra-
dio formats.

Some of the label executives re-
sponsible for marketing alternative
acts note that by generating alterna-
tive airplay and sales action for these
acts, their companies can induce com-
mercial radio stations to add their
records in certain cases.

For example, notes Diarmuid
Quinn, director of product manage-

‘Album rock is
pretty rigid, but
| don’t think
it's dead. It may
be hesitating
a little bit’

ment for Epic/Portrait/CBS Associ-
ated labels, Mason Ruffner didn’t
have a touring or radio base when
Epic released his debut album. But
with good press and after initial retail
sales, album rock stations picked up
his “Gypsy Blood.” Similarly, RCA
marketing vice president Michael
Omansky observes that on the latest
Love & Rockets album, alternative
marketing methods ‘‘got us to
180,000 units even before we got air-
play.”

Sometimes, commercial airplay
isn’t required to break alternative
acts. Larry Braverman, director of
new music marketing for Elektra,
notes that partly due to retail tie-ins
with concert tours, Faster Pussycat
is “selling 5,000 records every 10
days, although it has never received
airplay on more than 12 album rock
stations.”

“We're constantly looking for new
avenues to expose our artists—espe-
cially new ones—since radio is in this
conservative state of mind,” adds
Braverman.

While college radio has served as
the focus for most alternative mar-
keting efforts, labels are also ac-
knowledging the importance of what
one executive calls “barometer” re-
tailers.

Several major labels have set up
operations directed at retail: A&M’s
special-projects department has eight
college interns who work more than
400 mom-and-pop retail outlets;
Warner Bros. has three regional al-
ternative-marketing reps charged
with maintaining contact with inde-
pendent stores in their areas; WEA
has a national team of “in-house mar-
keting reps” who specifically service
specialized retailers; and Arista has
marketing reps who work with col-
lege stations and campus-area retail
outlets.

“When you have alternative bands
who are going to start with an appeal

to stores that are serviced by one-
stops and other alternative distribu-
tion, it is not realistic to expect that
salesmen are going to service those
accounts,” says Adam Somers, vice
president/director of creative ser-
vices and operations at Warner Bros.

In the absence of active touring by
new bands, ‘“‘these ‘trend stores’
serve almost as our radio stations,”
says Karen Glauber, national direc-
tor of special projects at A&M.

Elektra’s Braverman cites the suc-
cess of 10,000 Maniacs’ “In Our
Tribe,” which has climbed to No. 53
on Billboard’s Top Pop Albums chart,
as an example of a retail promotion
that paid off. While the New York
band’s album hasn’t scored much
conventional airplay, Braverman
says, “We had tremendous response
from in-store play.”

Stirring up grass-roots retail action
is also a priority for Arista Records,
which recently added seven market-
ing reps to work in major college
markets.

“We hired these people not only to
work with college radio, but to play a
key role in the whole music communi-
ty,” says Arista director of creative
marketing Barry Levine, who cites
joint radio and retail listening ses-
sions as a significant factor in the
success of the Church’s “Starfish,”
currently No. 66 on the Top Pop Al-
bums chart.

John Warner, associate director of
marketing for E/P/A, notes that the
CBS system gives product managers
a lot of autonomy to control the mar-
keting mix for each act in tandem
with CBS college promotion reps who
service product from both E/P/A
and Columbia.

In cases where there are “heavy
pockets of college play but not album
rock play” on new artists, he says,
the CBS branch distribution system
may funnel money into local co-op ad-
vertising.

Capitol, which previously serviced
alternative outlets through CEMA
distribution via a college intern pro-
gram, formalized its alternative mar-
keting department earlier this month
with the appointment of Cathy Lin-
coln, formerly of the Warners cre-
ative services department, as director
of alternative marketing.

Capitol vice president of marketing
Ron McCarrell says of the new de-
partment, “We’re not going to put all
our eggs in the radio basket. We’ll
promote them in other ways, through
retail, touring, press, etc., and sell
them without [commercial] airplay.”

Lincoln emphasizes the importance
of retail in the marketing picture:
“Retail is your most important fac-
tor. Even if college radio isn’t playing
it, you can get a certain amount of
support going.”

Lincoln points out that beyond col-
lege-oriented acts, Capitol will be
working ‘““a broader perspective of
artists,” like speed metal band Rigor
Mortis and funk/rap act Mantronix,
through the alternative division.

MCA is also bolstering its commit-
ment to the alternative side: Nan
Fisher, national alternative/college
director, notes that the label has
hired an alternative marketing coor-
dinator with specific retail responsi-
bilities.

Fisher, who works 25-30 album
rock outlets and 30 college stations, is
among the minority of alternative
marketers who are slow to indict al-
bum rock for its resistance to new tal-
ent.

“[Album rock] is pretty rigid, but I

don't think it’s unattainable,” she
says. “I don’t think it's dead—it may
be hesitating a little bit.”

But Fisher adds that other forms
of artist visibility are important and
that touring is “essential.” She cites
last fall's Four Play tour, a package
of four new artists (including MCA’s
Will & the Kill) sponsored by
Westwood One and the Coors brew-
ery, as an important experiment.

In contrast to the prevailing situa-
tion a few years ago, when tour sup-
port was often traded in for video

production funds, some labels are
now spending money to keep selected
new acts on the road. McCarrell, not-
ing that Capitol is now investing
more in tour support than it did in the
past, comments, “We have created
videos on many of these [alternative]
artists, but I don’t consider that to be
our first priority. I regard touring as
more important than videos.”

RCA’s Omansky points out, “Many
of the [alternative] groups have got-
ten financial backing from RCA.
Usually it's recoupable against royal-

Vusic Industry Scorecard,
1985-87

Manufacturers’ Unit Shipments

1985 1986 1987 % chg
'86-87
Disk-Singles 120.7 93.9 82.0 -13%
LPs/EPs 167.0 125.2 107.0 -15%
CDs 22.6 53.0 102.1 +93%
Cassettes 339.1 3445 410.0 +19%
Cassette-Singles - 5.1 N/A
Totals 653.0 618.3 706.8 +14.3%

Manufacturers’ Dollar Value (millions)

1985 1986 1987 % chg
'86-87
Disk-Singles 281.0 228.1 203.3 -11%
LPs/EPs 1280.5 983.0 793.1 -19%
CDs 389.5 930.1 15936 +71.3%
Cassettes 24115 2499.5 2959.7 +18.4%
Cassette-Singles - 14.3 N/A
Totals 4387.8 4651.1 5567.5 +19.7%

Source: RIAA Market Research Commitee

ties.” Since most albums don’t make
enough money to pay back the label,
however, he adds, “To me, [tour sup-
port] is a marketing expense. You
want to get the act exposed, and this
is one way to do it.”

Label executives generally feel
that while MTV is still the prime vid-
€o outlet, the chances of a nonmain-
stream baby act’s clip being placed in
MTV rotation are small. Local video
shows and clip play in video clubs are
seen as filling part but not all of the
vacuum.

LABELS SET RECORD

(Continued from page 1)

As expected—and indicated by
figures for the first six months of
1987 (Billboard, Nov. 7)—compact
disks shone brightly last year.
Units shipped rose 93% over 1986
to a total of 102.1 million, about
14% of all configurations sent to
the marketplace. With a dollar val-
ue of $1.59 billion—a 71.3% in-
crease over 1986—CDs accounted
for 20% of the industry’s total dol-
lar volume.

Cassettes continued to dominate
the prerecorded marketplace, al-
though the LP/EP picture showed
some strength by virtue of losing
out less than it had the previous
year. Cassette units were up 19%
to 410 million and up 18.4% in dol-
lar volume to $2.95 billion.

Units for LP/EP shipments
were close to CDs in volume at 107
million, a decline of 15%. Dollar
value of LP/EPs slipped below
that of CDs for the first time, de-
clining 19% to $793.1 million.

The vinyl single continued its de-
cline but at a lesser rate, losing
13% in units shipped, at 82 million,
and 11% in dollar volume, at $228.3
million.

The cassette single, which
shipped less than 1 million units in
the first half of its debut year in
1987, ended up with 5.7 million
units and a dollar value of $14.3
million.

To Jay Berman, president of the
RIAA, the gains in units shipped,
bringing the industry back to the
levels reached a decade ago, re-
flect “the depth the companies ex-
hibited in terms of rosters and mu-
sic genres. The large number of
quality releases was extremely
helpful. We were not relying on
one blockbuster to boost sales—
everyone was selling.”

‘HANDS-ON’ ROLE FOR ARISTA’S IENNER

(Continued from page 4)

with rock acts, both new and old.

“We were very thrilled with the
success of the Grateful Dead,” says
Ienner. “It was the first time they
ever had a platinum album and a top
10 single. We're also extremely
pleased with the development of the
Church. We are now triple the sales
of their biggest album in America
ever and are hopefully on our way
to a gold-plus album.”

Ienner says he is excited about
the label’s upcoming rock releases
from newly signed acts Stealin’
Horses and Dream So Real. Coming
in July is the long-awaited Patti
Smith album—her first in nine
years.

“We are expanding the rock area
nicely, and we obviously have the

other areas well under control,”
says Ienner. “Our batting average
says it all: We’ve had more No. 1
records than any other label in the
last 3!/, years.”

Of Ienner’s promotion, label chief
Davis says, “Donny has consistent-
ly proven himself to be that rare
breed of leader who, by example
and direction, inspires excellence,

who settles for nothing less than op-
timum performance from himself
and those he supervises ... Donny
has been a crucial factor in Arista’s
triumphs for the last half-decade,
and he has more than earned the re-
spect of the entire industry, the loy-
alty of those who work for him, and
the expanded responsibility that
comes with this appointment.”

Looking For Inside Track?
Please Tum To Page 74
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