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NMS Eyes Big Tumout, But Adult Vid Firms: Business As Usual

Aims For Personal Touch

BY LINDA MOLESKI

NEW YORK The seventh annual
New Music Seminar, which kicks
off here Sunday (13) at the Marriott
Marquis Hotel, is going back to its
roots with a “small is beautiful”

Pet Shop Boys:
How Opportunity
** Came Knocking

BY STEVE GETT

This special report is the first in a
continuing series examining the
game plans employed in breaking
new acts in 1986.

NEW YORK It took the better
part of two years before Pet Shop
~_Boys finally hit No. 1 on Billboard’s

0 K

BREAKING NEW ARTISTS

Hot 100 Singles chart with “West
End Girls.”

Along the way, the U.K. band
hired new management before part-
ing company with an independent
label to join EM!’s international ros-
ter.

A priority push by EMI America,
boosted by strong initial support
from MTV and various progressive
radio stations, and swift acceptance
at top 40 stations took “West End
Girls” to the top of the U.S. charts
in May.

(Continued on page 86)

theme, says seminar organizer and
co-founder Tom Silverman.

“Many started complaining that
the seminar was getting so big that
it was overlooking the small,” says
Silverman. “We're trying to bring
back that one-on-one feeling.” To-
ward that end, Silverman says, sev-
eral panels, workshops, and con-
claves with fewer panelists have
been added to allow for more inter-
action.

Preregistration topped the 2,500
mark, exceeding last year’s figure.
Organizers say the meet, which has
traditionally done a strong walk-up
business, is expected to draw close
to 5,500 attendees—including some
100 exhibitors.

Some of the major issues sur-
rounding the four-day event include

(Continued on page 87)

As an independent, GREAT WHITE has already proven itself a
big seller at retail. Now, with CAPITOL picking up distribution of
the band’s new album, SHOT IN THE DARK, look for GREAT
WHITE to explode. Championed by such rock radic leaders as
KMET and KLOS in L.A., FACE THE DAY, GREAT WHITE'S
current AOR smash, is just the beginning of the hot, hard rock in

Meese Report ‘Just A Lot Of Smoke’

BY TONY SEIDEMAN

NEW YORK The Attorney Gener-
al’s Commission on Pornography re-
port will have little immediate im-
pact on the adult video industry, say
manufacturers and distributors,
who see steady growth in spite of
increasing political and legal pres-
sures.

The 2,000-page report, released
Wednesday (9), takes aim at sexual-
ly explicit material, including video-
tapes. It urges private action and
the establishment of “citizen watch
groups.”

The study, commissioned by At-
torney General Edwin Meese, also
faulted local and federal prosecu-
tors for not doing enough to penal-
ize pornographers and suggested a
major coordinated enforcement

ADVERTISEMENTS

push.

“The Mease Commission has just
stated whatever they feel. The laws
still have to be passed. They’re just
making recommendations about
what they think should happen,”
says Russ Hampshire, president of
adult-product manufacturer VCA.

“Right now I don't see a great im-
pact other than just a lot of smoke,”
says Bruce Walker, general manag-
er of adult-product distributorship
Excalibur Videa. “I'd say the Meese
Commission is more a symptom than
a cause of what’s happening every-
where,”” says Walker. He says the
heightened scope of anti-pornogra-
phy activity is being generated more
by the increased availability of X-rat-
ed product than by changes in the po-
litical environment.

“It’s just that adult videc is going

- -3 2

FC 40393

store on their album. SHIPPING THIS WEEK. ON CAPITOL.

LACY J. CALTON is serving up a piping ho" antiem from her
new aibun, “HIGHWAY DINER.” “WDRKING CLASS MAN,”
written by Jonathan Cain of Journey, is a naw American music
classic for everyone who believes in 30d and Bvis, coun ry
music anc rock and roll. On Columbia Records and Casssttes.

to be everywhere,” he says. “When
a guy from the Baptist Church goes
in, he gets [upset], and he’s seeing
more and more of it every day,”
says Walker of adult material.
Although growth rates are not
(Continued on page 81)

Video Dealers:
Pom Dehate Wil
Be Local Issue

_ BYEARLPAIGE

LOS ANGELES Despite the na-
tional attention generated by the
Attorney General’s Commission on
Pornography, home video dealers
expect the controversy to remain a
localized issue.

While divided over the gravity of
the issue for their individual opera-
tions, retailers surveyed agree that
the pressure against X-rated prod-
uct is already a familiar obstacle.
The public concern over sensitive
program content remains most evi-
dent at the state and local levels, al-
thaugh the potential for federal
scrutiny can be seen in the report by
Attorney General Edwin Meese’s
11-member commission.

Universally, retailers say they
are careful how they position X-rat-
ed product. The degree of sensitiv-
ity often is based on what is going
on locally.

“Video stores are on their own,”
says Larry House, of Video Cross-
ings in suburban Minneapolis. He
says organized protective efforts by
dealers are not always promising
“because it’s a matter of communi-
ty standards.”

House says churches in his area

(Continued on page 81)

1986 A&EM RECORDS. INC. ALL RIGHTS RESERVED.

RECORDS

M FEATURING THE

PRODUCED BY PAUL HA

%

8 I 1SPRI
i 7

TRIA # 8

www.americanradiohistorv.com

ADVERTISEMENT



www.americanradiohistory.com

< E = -
AJL1-5847

THE NEW ALBUM FEATURING

“WHEN TOMORROW COMES”

AND THE HIT SINGLE
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FIRST WEEK—AOR BREAKER, R&R
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! EVENGE TOUR 1986

July 25 Portland, OR Coliseum Aug. 23 Toronto, CAN Kingswood
July 26 Seattle, WA Coliseum Aug. 24 Clarkston, MI Pineknob
July 28&30 Vancouver, B.C.  B.C.Place Bug. 26 Holmdel, NJ Garden St. Art
Aug.1&2  Berkeley, CA Greek Theatre Aug. 27 Saratoga, NY Performing Art
Bug.4&5  Los Angeles, CA  Greek Theatre Aug. 29 Manstield, MA Great Woods
Aug. 9 Costa Mesa, CA  Pacific Amph. Aug. 30 Long Island, NY Jones Beach
Aug. 11 Phoenix, AZ Compton Terr. Aug. 31 {Rain Date) Jones Beach
.13 Salt Lake City, UT  Park West Sept. 2 Cuyahoga Falls, OH Blossom Music
.14 Denver, CO Red Rocks Sept. 3 Columbia, MD Merriweather
. 16 Houston, TX S. Star Amph. Sept. § Philadelphia, PA Mann Music
1 Dallas, TX Reunion Star Sept. New York City The Pier
.20 E. Troy, W1 Alpine Valley Sept. 10 {Rain Date) The Pier
.21 Hoftman Es, IL Poplar Creek .
RGA -

Records and Cassettes
Produced by David A. Stewart Tmk(s) @ Registered * Marca(s) Registrada(s; RCA Corporation © 1986 RCA/Ariola International
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NEWS »Adult video firms see business as usual despite the at-
torney general’s report. »Video dealers say porn will remain a local
issue. »The New Music Seminar looks for a big turnout. »Success
did not come easily for the Pet Shop Boys. »3/Indie labels are
climbing the Top Country Singles chart. »4/Nicholas Santrizos is
made chief of a new video firm. »6/EMI America is releasing cata-
log material.

4 Executive Turntable 40 Jazz
12,72 Newsmakers 40 Gospel
36 Latin 74 Album & Singles Reviews
36 Classical 88 Inside Track

39 Dance Trax

COMMENTARY »Royalty vs. buyout in licensing songs for vi-
deocassette use. »Letters.

RADIO »WMRQ Boston changes to a “soft AOR” format. »Out
of the Box. »Newsline. »15/Vox Jox. »16/Featured Programming.
»17/Yesterhits.

TALENT »Dave Edmunds produces success with “Tuff Enuff.”
»On the Beat. »22/Talent in Action. »Boxscore.

BLACK »Fats Domino embarks on a two-month tour. »The
Rhythm & the Blues.

COUNTRY »Country acts use lots of billboards at Fan Fair.
»Nashville Scene.

VIDEO RETAILING »Free in-store magazines help customers
track clips. »42/Video Plus.

SPOTLIGHT ON NEW TALENT
THE WORLD OF DANCE MUSIC

RETAILING »Retailers are boosting cassette singles. »45/0n
Target. »47/New Releases. »48/Grass Route. »49/Newsline.

HOME VIDEO »Congress Video is licensing 14 Embassy titles.
»Newsline. »52/Fast Forward.

VIDEO MUSIC »The MTV Awards semi-finalists are an-
nounced. »New Videoclips. »62/Video Track. »MTV Program-
ming.

PRO AUDIO/VIDEO = A digital sampling system for the Apple
lle is due. »Audio Track. »65/Sound Investment.

CLASSIFIED ACTIONMART

INTERNATIONAL =The BPI is charging that the Tape Manu-
facturers’ Group’s ads are misleading.

CANADA »Whitney Houston may surpass Cyndi Lauper in al-
bum sales. »Maple Briefs.

FINANCIAL »Well-known in the entertainment industry, Melvin
Van Peebles has written a book on Wall Street. »Newsline.

UPDATE »Newsline. »Lifelines. »New Companies. »Calendar.

CHARTS »6/Chartbeat: Genesis' “Invisible Touch” hits No. 1
on the Hot 100 chart.
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Indie Labels Glimb Gountry Ghart
MTM, At No. 1, Leads Smaller Outfits

BY ANDREW ROBLIN

NASHVILLE For the first time in
almost two years, an independently
owned boutique label has captured
the No. 1 spot on Billboard’s Hot
Country Singles chart. In addition,
13 other singles on small and inde-
pendent labels appear on this
week'’s country singles chart.

Judy Rodman’s ‘““Until I Met
You” on Capitol-distributed MTM
hits No. 1 this week. It is the first
single on an independently owned
label to claim the top spot on the
chart since Jim Glaser’s “You're
Gettin’ To Me Again’” on Noble-
vision climbed to No. 1 for the week
of Sept. 8, 1984.

Spokesmen for several of the
charting independent labels cite
more consistent chart methodology
and increased indie label access to
independent promotion as factors in
their renewed chart strength.

“It’s easier for indies to chart
now,” says Mike Borchetta, an inde-

pendent promoter working Rod-
man’s No. 1 record and Little David
Wilkins’ No. 79 record, which is on
the Jere label. He says that the ma-
jor labels’ decision to cut back on in-
dependent promotion has given a
boost to the indie labels.

“If I had all the RCA and Colum-
bia records, they’d be on my case to
make sure their records came out on
the charts ahead of the indepen-
dents’,” says Borchetta. “Instead of
calling stations for RCA, now I'm
calling stations for independent la-
bels.”

Along with Rodman’s No. 1, MTM
has singles at No. 29, No. 60, and
No. 62 on this week’s country sin-
gles chart. Executives at MTM de-
clined to comment for this story.

Gene Kennedy, president of Door
Knob Records, which has consis-
tently charted records over the past
decade, agrees that it's now easier
to chart country singles. “It seems
to take fewer points to come on the
chart now,” says Kennedy. Door

Knob’s current single, Perry La-
Pointe’s ‘“New Shade Of Blue,”
peaked last week at No. 64.

Kennedy says, however, that in-
dies continue to face closed doors at
mest chart-reporting stations. “Too
many of the stations have playlists
of only 30-35 records,” he says. “It
wan’t get any easier for the indies
until we get reporting stations with
50-song playlists.”

Reporting stations hesitate to
gamble with new acts, Kennedy
says. “They figure if they just wait
one week before they add the rec-
ord, it'll lose its bullet and they
wan’t have to play it.”

Kennedy says LaPointe’s single
has performed best in North Caroli-
na, Ohio, and Texas. He claims good
sales figures for the single, but he
will not divulge them. LaPointe’s
first album on Door Knob ships in
six weeks.

Tommy Overstreet's ‘“Next To
You’’ on Silver Dollar Records holds

(Continued on page 81)

Celebrity Bash. Patti LaBelle and Lou Rawls gather with friends to dispiay the plaque:; they received during the recent
Music and Performing Arts Unit of B’nai B'rith’s 22nd annual dinner dance in New York. LaBelle was honorad with the
organization’s creative achievement award; Rawls picked up its humanitarian award. Pictured with the artists are, front row
left, Valerie Simpson and Roberta Flack. In back are unit president Joe Cohen, Nick Ashford, Michael McDonald, and unit
executive vice president and dinner chairman Norby Walters.

Many Residents Fled Town, Customers Were Mostly Tourists

N.Y.G. Stores Report Mixed Holiday Sales

BY GEOFF MAYFIELD

NEW YORK While the Statue of
Liberty’s 100th birthday party pro-
vided an obvious boom for this city’s
economy, the weekend drew mixed
reviews from Gotham music deal-
ers.

Two surprises punctuate New
York’s weekend overview. Staffers
at the Wiz, with 14 area stores, were
pleasantly surprised by what gener-
al manager Barry Bordin called
“phenomenal business” during the
holiday mayhem, while Tower Rec-
ords’ two stores experienced a dra-
matic drop compared to last year's
July 4th numbers.

Debbie Morgan, general manager

for record departments at J&R Mu-
sic World, located in the thick of
downtown activities, says the
store’s business was up for the
week overall, thanks in large part to
tourist trade. But on Saturday (5),
the only day it was open during the
long weekend, J&R'’s business was
down compared to typical Satur-
days.

The New York Convention and
Visitors Bureau estimates that
more than 6 million people attended
Liberty Weekend activities, sched-
uled throughout the Metro area
July 3-6.

According to Jack MacBean, the
bureau’s vice president, Friday’s
celebration pulled ‘“‘the biggest

crowd New York has ever seen.”
MacBean reports a 98% occupancy
rate at area hotels.

Randi Swindel, East Coast re-
gional manager for Tower and man-
ager of the chain’s downtown store
here, says many New Yorkers fled
the city to avoid the weekend hub-
bub. She cites that as one of the rea-
sons why Tower’s business was off
last year’s pace.

“The general thing I heard [from
New York residents] was, ‘I'm get-
ting as far away from the city as [
can,”” says Swindel. As for the in-
flux of tourists, she says, “It didn’t
help. Our downtown store’s busi-
ness was down that Friday [4] by

(Continued on page 86)
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Vista Has ‘Ambitious’ Release Schedule
Santrizos Chief 0f New Video Firm

*BY TONY SEIDEMAN

NEW YORK Nicholas Santrizos,
former president of Thorn EMI/
Home Box Office Video, has been
named president and chairman of
Vista Home Video, a new subsidiary
of the Vista Organization Ltd., a
New York-based film production
firm.

Two former Thorn EMI/HBO
vice presidents are joining Santrizos
at Vista: Jay Press, who will be vice
president of marketing and sales,
and Cathy McAdam, who will be
vice president of promotion and
merchandising.

Vista’s first videocassette re-
leases will probably come in Octo-
ber, with three more titles shipping
by the end of 1986 and a movie a
month shipping in 1987. The compa-
ny will also release nontheatrical
product, Santrizos says. “We're go-

Rudy Vallee,

LOS ANGELES Rudy Vallee, the
crooner who extended a successful
music career during the ’30s into
subsequent film and stage tri-
umphs in later decades, died here
July 3.

Vallee, 84, was arguably the
first teen idol for America’s music
fans, achieving heartthrob stature
among young female fans as early
as 1930 via his NBC radio series.
That prominence predated Bing
Crosby’s emergence as a crooner
by several years. Frank Sinatra,
who emerged in the early '40s, and
Elvis Presley, whose national
breakout came in 1956, were thus
successors to Vallee’s crown.

During a career that spanned
more than five decades, the Maine
native went on to movies, televi-
sion, and theater, but his greatest
influence was easily his vocal

ing to be looking for a diversified
catalog as we did at Thorn EML.”

Santrizos’ move was a quick one.
His final day at Thorn EMI/HBO
was July 4. “It meets a lot of things
that I feel can be very productive in
the home video field,” he says of his
reasons for joining up with Vista.

The Vista Organization has just
launched a successful public offer-
ing that reportedly has raised more
than $60 million. Among the films
the parent company has released
are “Fright Night” and “The Falcon
And The Snowman.” Titles under
production include “Night Flyers,”
“Remote Control,” and “The Glass
Menagerie,” which stars Paul New-
man.

Santrizos says Vista has a “pret-
ty ambitious” production schedule,
with “a couple of dozen” films slat-
ed for the next 24 months.

Besides releasing its own prod-

'30s Grooner,

style. Cultivating the appearance
of a collegian (he attended the
Univ. of Maine and later Yale),
Vallee used a small megaphone to
project his modest voice on such
signature songs as ‘“My Time Is
Your Time,” “The Vagabond Lov-
er,” and ‘“The Whiffenpoof Song.”

Born Hubert Pryor Vallee on
July 28, 1901, the future teen idol
started his musical career in his
teens, learning piano, clarinet,
drums, and saxophone. He used
both his new first name and his sax
style on the recordings of Rudy
Wiedoeft. By 1920, Vallee was per-
forming in a Portland, Maine, or-
chestra, and throughout college he
worked with dance bands to earn
expenses.

He also suspended his studies at
Yale in 1924 to move to London,
where he pursued a full-time musi-

NEW YORK EMI America and
Boston-based Rounder Records
have formed a new association for
the joint signing and marketing of
acts on a worldwide basis. The ar-
rangement is an expansion of an
earlier collaboration that brought
longtime Rounder artist George
Thorogood to EMI for distribution
and marketing.

The pact is designed to facilitate
the development of new artists
with major commercial potential.
First artists signed under the deal
are True Believers, whose debut
album has just shipped. The sign-
ing of the Neville Brothers—
whose most recent release was on
the Rounder-distributed Black
Top label—is expected to be an-
nounced shortly.

Rounder’s new releases and its
existing catalog of more than 600
albums will continue to be distrib-
uted independently. The deal does
not affect Rounder Distribution, a
separate distributing company
that handles more than 200 inde-
pendent labels.

Rounder And EMI Ink Deal

Will Jointly Market New Acts

Commenting on the expanded
association, Jim Mazza, president
of EMI America Records, says,
“The EMI America/Rounder Rec-
ords relationship has matured pos-
itively over many years of suc-
cessful collaboration centered on
the career growth of George Thor-
ogood. This next step of growth is
simply an extension and an expan-
sion of our current successful and
progressive working relationship.
We welcome the executive and
creative talent that Rounder
brings to the world of EMI Mu-
sic.”

Adds Rounder co-founder and
president Marion Leighton:
“We've been discussing ways of
working with EMI for at least a
year now, but we wanted to first
feel it could be done with absolute-
ly no betrayal of our solid network
of independent distributors. But
simultaneously, we’re looking for-
ward to having the flexibility to
develop selected acts via branch
distribution channels.”

FRED GOODMAN

uct, Vista Home Video will be “go-
ing after effective and promotable
titles from independent producers,”
Santrizos says. He doesn’t fear a ti-
tle glut will hurt Vista's chances.

“I'm confident of the fact that
there appears to be a place in the
market for effective marketing and
effective titles that can be exploited
to this marketplace,” he says. Most
other entertainment marketplaces
are overpopulated anyway, says
Santrizos. There are “probably too
many books, too many records, too
many everythings.”

Despite Vista having just started
its home video division, the compa-
ny will not be hiring a large number
of new employees, Santrizos says,
noting that Thorn EMI/HBO was
always “thinly staffed” during his
tenure.

The Vista Organization Ltd. was
formed in 1984.

Dead At 84

cal career with the Hotel Savoy
band. He returned to the universi-
ty toreceive his degree, but he per-
formed throughout that period. By
the late '20s, his singing as well as
the familiar megaphone were part
of his act.

Following stints with Vincent
Lopez and Ben Bernie, Vallee
formed his own eight-piece ensem-
ble, eventually dubbed the Con-
necticut Yankees in an allusion to
his New Haven college days. In
1928, Vallee and the band began
performing over WABC.

By 1930, he was a major draw,
and in 1932 his series, ‘““The
Fleischmann Hour,” became rad-
i0o’s first variety series. By 1939,
when that program left the air,
Vallee had appeared in the first of
what would be many films, but his
luster as a crooner was already
fading.

Vallee himself did not fade, how-
ever. In the early '40s, he emerged
as a creditable light comedian in
such screen comedies as ‘“The
Palm Beach Story’” and ‘“Happy
Go Lucky.”

He continued making films
throughout the '50s, when he also
made the move to acting roles on
stage. Then, in 1961, he began
what would prove a major come-
back with his pivotal role in the
Frank Loesser musical “How To
Succeed In Business Without Real-
ly Trying’’ on Broadway. He re-
peated that role six years later for
the film version of the hit show.

Vallee would continue making
public appearances well into the
"70s, although his film and TV
work dried up.

Vallee, who died in his North
Hollywood, Calif., home, reported-
ly of a heart attack, underwent
surgery for throat cancer in March
and subsequently suffered a
stroke. Although married four
times, he leaves no children.

Sweet Sweetback’s
Wall Street song:
Melvin Van Peebles
plays his options
...see page 73

Cruising EMI’s Strip. EMI America executives join Rounder Records principals
for a joy ride in Los Angeles to celebrate their new association. Under the
agreement, Rounder’s commercially oriented acts will be distributed through
EMI (see story, this page). In the front seat are, from left, Colin Stewart, EM|
America vice president of marketing, and Rounder’s Ken Irwin and Marian
Leighton. in back are Frenchy Gauthier, EMI America’s vice president of
creative services; Mark Berger, vice president of business affairs; Dave Palacio,
vice president of administration; Neil Portnow, vice president of a&r; and
Rounder attorney Gerry Margolis. Standing is EMI America president Jim Mazza.

E:xecutive "Turntable

RECORD COMPANIES. CBS Records International in New York promotes To-
mas Munoz to the newly created post of vice president of a&r development.
He was president and managing director of CBS Records Brazil. Munoz will
be succeeded by Hans Beugger, who was vice president of administration,
Brazil.

Jorge Pino is appointed director of U.S. Latin Music for RCA/Ariola Rec-
ords in Miami, Fla. He was director of the RCA label for RCA/ Ariola Spain.

Norman Epstein is promoted to vice president of administration for
MCA Records in Universal City, Calif. He was director of that area.

-

_:,

BEUGGER

EPSTEIN

MUNOZ

PINO

James Phillips Little II is named country promotion manager, South-
west region, for CBS Records Nashville. He was upped from Oklahoma
sales representative and will be based in Dallas.

Enigma Records in Los Angeles makes the following appointments: Lau-
ra Annick as director of international relations; Bart Devaney, manager of
video promotion; and Laura Hughes, manager of retail promotion. Annick
was head of LA International, an artist-management firm. Devaney was
previously program director at KXLU. Hughes was an intern with the la-
bel.

Supertronics Records in New York names Patrick Spencer vice presi-

E T e

\u‘\\;

HALPER

RPN, - T

LITTLE

ANNICK

SPENCER

dent and general manager as well as national promotion director. He was
head of his own independent promotion and marketing company.

DISTRIBUTION/RETAILING. Joe Pastorelli becomes WEA's Seattle music sales
representative. He was upped from national video coordinator in Burbank,
Calif.

Blockbuster Management, a subsidiary of Blockbuster Entertainment in
Dallas, appoints Michael Varcoe director of real estate. He will be respon-
sible for setting up the Blockbuster Video stores in the Dallas/Fort Worth
area.

HOME VIDEO. Pacific Home Video in Los Angeles appoints Wendy Brickman
telemarketing manager. She was director of sales and marketing for Wal-
ker/Kramer & Associates.

PUBLISHING. Pat Halper joins MCA Music Publishing’s Nashville office as
manager of creative services. She was with Silverline/Goldline Music as

professional manager.
Dick Cooper is named professional manager for Muscle Shoals Sound
(Continued on page 80)
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EMI To Release Gatalog Material
Includes Jan & Dean, Ike & Tina Turner

BY SAM SUTHERLAND

LOS ANGELES EMI America
Records is delving into its Imperial,
Liberty, Alladin, Sue, and Minit cat-
alogs for a new series of retrospec-
tive albums that will highlight older
rock, r&b, folk, and pop recordings.

The launch for the line of single-
disk sets will revive the Legendary
Masters concept and name first in-
troduced by Imperial in 1968 when
that label was owned by Liberty.
That series was continued by Unit-
ed Artists Records following its ac-
quisition of Imperial and Liberty in
1971, offering two-disk reissues and
anthologies under that name.

The new Legendary Masters al-
bums will focus on single-disk com-
pilations devoted to specific styles
associated with each of the catalog
labels. Thus, the first release of five
sets, set to ship the last week of
July, will spotlight Aladdin, Imperi-
al, Sue, Minit, and Liberty via vin-

tage tracks from each company's
best-known acts.

Featured artists include Eddie
Cochran, the Ventures, Jan & Dean,
Bobby Vee, Louis Jordan, Amos
Milburn, Shirley & Lee, Ernie K-
Doe, Aaron Neville, Irma Thomas,
Fats Domino, Roy Brown, Joe
Turner, Inez Foxx, and Ike & Tina
Turner. Albums have been digitally
remastered from the original tapes.

According to John Guarnieri,
EMI America’s a&r manager for
talent acquisition, the decision to re-
activate the concept was prompted
by several factors. He cites ongoing
success for catalog reissue projects
through EMI in the U.K. as well as
recent successes for sampler al-
bums via jazz, fusion, and new age
labels here as supporting the move.

“I’d been here about a year and
realized we had a lot of good things
in the catalog that hadn’t been avail-
able,” says Guarnieri, who coordi-
nates the line. “It’s a lot of work, a

Initial Release Of 12 Albums
Moss Bows New Age Music

NEW YORK Moss Music Group
has established a new age music di-
vision here, with an initial release of
12 albums due out in August.

Debuting in the inaugural release
will be a new Moss label, Life Style,
with seven titles. The remaining
five come from Golden Voyage, a
line exclusively distributed by
Moss. Niko Joel Anducich has been
named a&r chief of the division.

Ira Moss, group president, says
he hopes to reach many of the buy-
ers that have re-entered the market-
place through an interest in jazz and
environmental music, although
some of the projects will make use
of classical elements, as well. Clas-
sics have been the traditional thrust
of Moss Music.

The label has engaged Rick
Bleiweiss, head of Great Music Ma-
chine, as consultant to help promote
the new age labels. Stimulating ra-
dio play will be his first priority,

says Bleiweiss, a former PolyGram
executive.

Life Style will record its own ma-
terial as well as license albums from
independent sources, mostly Euro-
pean. Anducich cites two in-house
projects in the initial release that he
expects the label to concentrate on.
One, “Latitude,” features duets by
guitarists Ben Veerdery and Craig
Peyton; the other, “Starting To Re-
member,”’ features avant-garde
computer/synthesizer performer
Mic Holwin.

Among licensed albums that
probe the kinship of jazz and new
age, Andudich points to “Pleasure-
land,” a package featuring the Ger-
man act Thilo von Westernhagen &
Band.

Product will be released in all
three configurations. List price for
LPs and cassettes is $8.98. Compact
disks will be available in the fall,
says Moss.

Major Labels File For
Dismissal Of Isgro’s Suit

LOS ANGELES Led by RCA Rec-
ords and Arista Records, major la-
bel defendants in the multimillion-
dollar antitrust action filed here by
independent promoter Joe Isgro are
seeking dismissal of the suit, claim-
ing the complaint offers inadequate
grounds for litigation.

Also moving for dismissal is the
Recording Industry Assn. of Ameri-
ca (RIAA), named as a principal de-
fendant in the suit, filed by Isgro’s
attorneys April 30 in U.S. District
Court here.

RCA and Arista filed a motion on
June 30 asking Judge Consuelo B.
Marshall to dismiss Isgro’s suit, ar-
guing that the 11-page complaint
provides no factual basis for its alle-
gations of federal and state anti-
trust violations.

A&M Records, Capitol Records,
Chrysalis Records, and MCA Rec-
ords have filed “joinder” motions

attached to the other dismissal re-
quests.

Despite its prominence in the suit,
the RIAA contends that the organi-
zation is not specifically cited in Is-
gro’s complaint and, as a trade asso-
ciation, has not conducted business
directly with Isgro or other indie
promoters.

According to Joel Schoenfeld,
RIAA counsel, “One of the points
we made in our joinder is that all of
the allegations in the complaint are
made against record companies, not
against us as a trade association.

“Everything has to do with using,
and now not using, the services of
Isgro and his companies. We never
used those services in the first
place.”

Meanwhile, PolyGram and the
WEA label group, including Warner
Bros., Elektra/Asylum, Atlantic,

(Continued on page 86)

lot of research, and very time-con-
suming from an a&r standpoint,
since I wasn’t hired as an archivist.
But this material represents the ba-
sis for modern rock’n’roll and pop
as much as the catalogs of an Atlan-
tic or a Stax.”

Guarnieri also believes the line

will help broaden EMI America’s
own image, which has been domi-
nated by its contemporary pop,
rock, and r&b roster. As for the tar-
get audience, he hopes younger
rock fans interested in the music’s
roots will be first to respond.

LPs and cassettes will feature 14

tracks each and carry a list price of
$8.98. Guarnieri says compact disks
will be added as capacity permits.
Plans call for quarterly releases of
five compilations, but the label also
plans single artist anthologies from
those vaults, which would be sched-
uled as ready.

Back On The Scene. CBS Records U.K. executives toast members of Spandau
Ballet on their recent signing of a worldwide recording contract with the label.
The group’s first album under the new agreement is scheduled to be released
later this year. Standing with the group members, from second left, are attorney
Brian Carr; director of business affairs Richard Rowe; senior director of a&r Muff
Winwood; and managing director Paul Russell. Seated in front is group manager

Steve Dagger.

CHAR

by Paul Grein

GENESIS’ “Invisible Touch”
jumps to No. 1 on this week’s Hot
100, while Peter Gabriel’s ‘“‘Sledge-
hammer” surges to No. 2. It’s the
first time that hits by a group and
a former member of that group
have held down the top two posi-
tions on the Hot 100. This almost
happened in April 1970, when the
Beatles’ “Let It Be” was No. 1 and
John Lennon’s “Instant Karma”
was No. 3.

“Invisible Touch” jumps to No. 1
more than two years after Genesis
drummer Phil Collins first topped
the chart with “Against All Odds.”
This marks the first time that a
musician has first hit No. 1 as a
solo artist and later with the group
in which he rose to prominence.

It usually works the other way
around, as Yannis Petridis of Ath-
ens reminds us. To cite the most re-
cent case, Patti LaBelle and Mi-
chael McDonald hit No. 1 on their
own years after they first topped
the chart with LaBelle and the
Doobie Brothers, respectively.

Other groups to hit No. 1 before
solo artists who came from those
groups include the Four Seasons,
the Beatles, the Supremes, the
Temptations, Sonny & Cher, Si-
mon & Garfunkel, the Lovin’
Spoonful, the Jackson Five, the
Osmonds, and the Commodores.

PAT'I‘I LABELLE’S “Winner In
You" jumps to No. 1 on this week's
Top Pop Albums chart, becoming
the third consecutive No. 1 album
by a black female artist. It follows
“Whitney Houston” and Janet
Jackson’s “Control.”

This is the first time in album
chart history that three black art-
ists—or three female artists—
have hit No. 1 in succession.

“Winner In You” is LaBelle's
first album for MCA following a

long stint on Philadelphia Interna-
tional. It's the first time that an
artist’s debut release for a label
has topped the chart since “Heart”
scored last December. Three other
label debut albums have reached
No. 1 in the past 10 years: George
Benson’s ‘“‘Breezin’,” John Len-
non & Yoko Ono’s ‘“Double Fan-
tasy,” and John Fogerty’s “Cen-
terfield.”

Finally, “Winner In You” is

Genesis, Gabriel
top Hot 100

MCA’s third No. 1 album in just
over a year. It follows the sound-
tracks to ‘“Beverly Hills Cop” and
“Miami Vice.”

THE MOODY BLUES’ “Your
Wildest Dreams’ holds at No. 9 on
this week’s Hot 100, 21 years and
three months after the group first
cracked the top 10 with “Go Now.”
Only one group—the Rolling
Stones—has had a longer span of
top 10 singles. But not by much.
The Stones first hit the top 10 in
November 1964 with “Time Is On
My Side”” and did it most recently
in May with “Harlem Shuffle.”
That's a span of 21 years and six
months.

The Moodys are posted at No. 9
on the Top Pop Albums chart with
“The Other Side Of Life.”” The
group landed its first top 10 album
in September 1970 with “A Ques-
tion Of Balance.” That span of 15
years and 10 months between top
10 albums is topped by only two
groups: the Stones (21 years and
five months) and Jefferson Air-
plane/Starship (18 years and 10
months).

FAST FACTS: Lionel Richie’s
“Dancing On The Ceiling” bows at
No. 40 on this week’s Hot 100. It's
the first single to debut in the top
40 since Richie’s “Say You, Say
Me,” which also entered at No. 40
last November.

Timex Social Club’s “Rumors”
on Jay Records this week becomes
the first independently distributed
single to top the Hot Black Singles
chart since New Edition’s “Candy
Girl” on Streetwise in April 1983.
“Rumors” is also No. 1 on the Hot
Dance/Disco Club Play and 12-inch
Singles Sales charts. On the Hot
100, it jumps to No. 28.

And last week, when Simply
Red’s “Holding Back The Years”
topped the Hot 100, producer Stew-
art Levine returned to the top spot
18 years after he notched his first
No. 1 with Hugh Masekela’s
“Grazing In The Grass.” Only two
producers have had longer spans
of No. 1 hits: Quincy Jones (21
years and 11 months) and George
Martin (20 years).

WE GET LETTERS: Leroy Mid-
dleton Jr. of St. Petersburg, Fla.,
notes that Janet Jackson and El
DeBarge are the first ex-in-laws to
have simultaneous top 10 pop sin-
gles. Jackson was once married to
DeBarge’s brother, James.

Felix Zurmuhle of Weiningen/
Zurich, Switzerland, notes that two
singles by Swiss acts are listed on
the Hot 100 this week for the first
time in history. Double’s “The
Captain Of Her Heart” jumps to
No. 61, while Krokus’ remake of
Alice Cooper’s ‘“School’s Out”
drops to No. 97. Zurmuhle adds
that the Double record—which is
already in the top 10 on the Hot
Adult Contemporary chart—is the
highest-charting pop hit by a Swiss
act to date.

And Mike and Dave Weisberger
of New York note: “In the June 28
column, Rob Hoerburger listed
three groups that have produced
three (or more) top 10 acts: the
Beatles, Fleetwood Mac, and Gen-
esis. Buffalo Springfield also
meets this criterion. Stephen Stills
hit the top 10 with Crosby, Stills &
Nash, Neil Young scored as a solo
artist, and Jim Messina had a top
10 hit with Loggins & Messina.”
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The moon has music for those who listen.

ANDREAS VOLLENWEIDER
DOWN TO THE MOON

“DOWN TO THE MOON" TOUR 1986-

8/14 Merriweather Post Pavilion,
Washington, DC

8/15 Mann Music Center, Philadelphia

8/16 Finger Lakes, Rochester

8/17 O’Keefe Center, Toronto

8/19 Radio City, New York City.

8/20 Great Woods, Boston

8/22 MNational Arts Center, Ottawa

8/23 Grand Theatre, Quebec City

St. Denis Theatre, Montreal

- Performing Arts Center, Louisville

Music Hall, Cincinnati
State Theatre, Cleveland

‘Pine Knob, Detroit

Poplar Creek, Chicago

Northrup Auditorium, Minneapolis
Oriental Theatre, Milwaukee
Music Hall, Kansas City
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“*Down To The Moon. %y 255
The new album.

A new atmosphere of music
from Andreas Vollenweider.
Featuring the single,

’”

““ight Fire Dance. 3E-06155
The journey continues,

on CBS Records,

| chrome Cassettes and

Compact Discs.

9/6 Red Rocks, Denver
9/22 The Orpheum, Yancouver
9/23 Opera House, Seattle
9/27 Greek Theatre, Berkeley
9/29 Greek Theatre, Los Angeles
9/30 Greek Theatre, Los Angeles

Additional dates to be announced.

CBS' is a trademark of CBS Inc. © 1986 CBS'Inc.
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BY AL BRACKMAN

Motion picture producers intro-
duced the concept of “buyout for
the world” (one-time payment) for
rights to songs used in videocas-
settes because they contended that
the manufacture, distribution, and
ultimate sales were in an “experi-
mental stage” that required large,
speculative investments with no as-
surance of a profit.

On their part, copyright owners
have always shown a willingness to
reduce their entitlements during ex-
perimental stages in order to en-
courage the growth and develop-
ment of new markets for their
songs.

A recent Billboard story (June
14), however, appears to signal the
end of the experimental stage as far
as videocassettes are concerned.

We read that there are 4,500
home video dealers in West Germa-
ny alone. In 1985, retail sales there
totaled $240 million, equivalent to
75% of the German film market
take. And that year there were 108
million prerecorded videocassette
rentals in the market.

If we add to the prosperous activi-
ties in Germany sales and rentals of
videocassettes in the rest of the
world, it becomes evident that the
experimental stage is successfully
evolving into a multibillion-dollar in-
dustry.

With this in mind, it would seem
especially appropriate that both vid-
eocassette producers and copyright
owners of music re-evaluate past
guidelines when negotiating copy-
right fees for song usage.

It’s hard to believe that producers
of videocassettes would deny music
publishers and their writers an equi-
table share of the revenues derived
from increasing global market ac-
tivity. It is just as hard to believe
that copyright owners would refuse
to negotiate viable licenses that are
fair to all.

In most territories outside the
U.S., mechanical licensing societies

Royalty vs. Buyout

LICENSING SONGS FOR VIDEOCASSETTE USE

treat videocassettes much like LPs,
audiocassettes and compact disks.
Like them, they are products pro-
duced or imported in multiple quan-
tities for retail sale to consumers.
Most often videocassettes are sold
through retail shops that handle re-
corded music.

Mechanical licensing agencies in
these territories have determined
that their publisher and writer mem-
bers are entitled to royalties negotiat-
ed with the producer or importer.
While the royalty rate may be differ-
ent from the schedule for music re-

participate in the continuing sale of
budget reissues, greatest-hits col-
lections, or compilations designed
for sale through television and/or
direct mail?

If he guesses wrong on videocas-
sette, the copyright owner may be
denying himself the benefit of roy-
alty payments in future years. In-
come from this source could eventu-
ally exceed the sums he now se-
cures from phonograph recordings.
By taking the wrong route he could
erode the value of his catalog.

If videocassette producers are

‘It’'s hard to believe
that producers would
deny copyright owners
a reasonable share’

Al Brackman 1s vice president of The
Richmond Organization, a music publishing
group based in New York.

cordings, the payment is neverthe-
less based on the principle of a royal-
ty fee rather than a buyout. The
royalty principle prevails.

The copyright owner today must
determine whether there is any in-
centive for him and his writers to
sign a one-time buyout for the
world. He must decide whether he
wishes to share in any potential
profits (through a royalty) or go the
buyout route if he believes that vid-
eocassette sales will be minimal or
insignificant.

The copyright owner might use-
fully reflect on what would have
been the outcome if he had opted for
buyout during the experimental
stages in the development of audio
recordings. What would be the val-
ue of his catalog today if he did not

concerned that payment of a royalty
fee would endanger their growth
potential, they need only look to the
record company experience for re-
assurance. They will find that
where less than the statutory rate
was sought under certain circum-
stances, it was usually granted by
copyright owners.

A similar relationship between
videocassette producers and copy-
right owners could work to the ben-
efit of both parties.

Even where a copyright owner
might prefer to negotiate a one-time
buyout deal, he may be unable to do
so under terms of his agreements
with his songwriters. The U.S. mu-
sic publisher may also find that his
contract with subpublishers abroad
conveys to them the “sole and exclu-

sive right” to license mechanical us-
ages in their territory.

While the prevalence of videocas-
sette rental exploitation might seem
to argue for a buyout, it should be
remembered that there is often a
large initial sale to stores and other
outlets that rent rather than sell.
Since there are so many outlets,
sales to them may be large indeed,
even if the film in the cassette is not
a boxoffice success.

This is another factor in the equa-
tion that must be calculated, both
by the copyright owner of the music
and the producer of the film. The
latter might find that the amount he
would have to pay for a buyout
could exceed the payments called
for in a royalty deal.

If we look back at the ‘“‘experi-
mental stage” of sound movies in
the '30s, we find that the original
motion picture synchronization li-
cense provided for the use of a song
in a film made for theatrical exhibi-
tion in theaters. Sometimes such li-
censes gave the producer the right
to use the song in its film context in
any device then known or created in
the future.

Synchronization licenses issued
ta motion picture producers in the
’3Ds and "40s must now be reviewed,
because many of these films are
now being released on videocassette
far the first time. They are being re-
produced in multiple copies for re-
tail sale or rental. Copyright owners
feel the release on video of such old-
ies entitles them to negotiate a new
license.

Music publishers and videocas-
sette producers must determine
hew they should negotiate in order
ta protect their own interests, but
also provide both parties with a fair
share of the action.

It would a welcome development if
such negotiations can be entered into
in the same spirit as they have in ter-
ritories outside the U.S. where licens-
ing societies and videocassette pro-
ducers or importers have worked out
equitable arrangements.

SYMPATHY HERE

I get a kick from reading the com-
plaints of the video dealers who
think they’re getting ripped off by
the studios’ practice of releasing
major films to pay-per-view TV at
the same time as home video.

If you dealers want to see a rip-
off, go talk to a local movie-theater
manager. He has to pay a huge
guarantee up-front, plus a film-rent-
al fee of at least 70% of ticket sales.
You dealers buy the tape, pay for it
once, and rent it forever.

A small-town theater like ours
suffers even more. We have to wait
three to six months to even play the
major movies. Then we sit back and
watch our profits go down the drain
because our customers stay home
knowing the videocassette will
come out in a few weeks.

You video dealers should count
your blessings.

Mike Blakesley, Co-owner
Roxy Theatre
Forsyth, Mont.

Letters to the Editor

REPREHENSIBLE BEHAVIOR

I have long been a frequent buyer
of imports, and it is my considered
opinion that the behavior of the rec-
ord labels seeking to keep them
from this market is absurd. This is
so because they are at least indirect-
ly responsible for the popularity of
imports by their frequent failure to
present recordings in formats
equally attractive to their foreign
counterparts.

In England—and perhaps else-
where in Europe—the 1983 “Gene-
sis” album features custom label
artwork, while the domestic edition
carries only the standard green and
red Atlantic label. Most people
aren’t likely to care, but those of us
who are devoted fans and collectors
of Genesis cannot possibly be satis-
fied with the American release.

All three of the studio albums by
Marillion have gatefold sleeves on
the British versions, with inner
spreads that feature lyrics and
artwork. In each case, Capitol Rec-

ords has marketed the U.S. versions
of these albums in single-pocket
sleeves.

My point is that in these cases as
well as in many others, the Ameri-
can copyright owner has released a
product which is in some way inferi-
or to overseas counterparts. U.S.
record companies are behaving in a
reprehensible manner by trying to
deny to those to whom it matters
the opportunity to purchase superi-
or imported recordings.

Mark J. Moerman
San Jose, Calif.

DANGE AID
I once read somewhere that ideas
are put into our heads by the Lord,
and that we should act upon them.
Well, an idea came to me while I
was watching MTV’s coverage of
“Sports Aid,” and I challenge the
dance music industry to get in-
volved and join me in an easy way to
raise money for those in need.

We have thousands of locations in

discos and dance clubs around the
world that will cooperate, if we only
set a date and provide them with a
box to put money into. Let them all
lift glasses in a toast to help others
in the world and donate the price of
the drink to the cause. If it is pro-
moted, the public will respond.
Rollow Mickle
Osaka, Japan

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Quality Is Key For GBS In Boston

Format Shift May Up Summer Ratings

BY KIM FREEMAN

NEW YORK The “Q"” in Boston’s
new set of calls, WMRQ, stands for
“quality rock.” That’s the answer to
an ongoing riddle surrounding the
status of CBS’s top 40 station
WHTT Boston, which rolled out the
new calls and format Monday (7).

WHTT has run a top 40 format
for the last four years. But the sta-
tion’s 12-plus Arbitron share
dropped from a 5.5 winter '85 book
to a 2.8 in winter '86. The ratings de-
cline sparked speculation on
WHTT’s status, and the mystery
got hotter when CBS-FM Group PD
Bob VanDerheyden left that post in
March to take on WHTT’s VP/GM
duties. The Boston rumor mill spun
faster when Barbara Temple was
brought on board from her assis-
tant PD gig at oldies-formatted
WCBS-FM New York. She is now
program director

According to VanDerheyden, the
core songs and artists for WMRQ's
quality-rock roster were selected
through extensive field and call-out
research in the market. Some of the
artists include Jackson Browne, Boz
Scaggs, Crosby, Stills & Nash, the
Alan Parsons Project, Loggins &
Messina, and Rickie Lee Jones. Van-
Derheyden describes the music line-
up as ‘‘nonirritating, melodic rock.”

VanDerheyden says WMRQ
could be described as a “soft AOR,”
but stresses that the “soft does not

mean tempo.” The station’s presen-
tation, he says, “will be decidedly
bright and uptempo.”

In addition to those catalog art-
ists, VanDerheyden says the
WMRQ mix will incorporate new
artists as well as album tracks from
familiar acts. “We will actually lis-
ten to the music, which is terribly
unique,” he quips.

Aimed at a core audience of males
and females aged 20 to 40, WMRQ's
presentation will “be characterized
by a high regard for the music, a
lack of gimmickry, and respect for
our audience,” he says.

Much of that includes the incorpo-
ration of information feeds in the
morning and afternoon shifts.
WMRQ is promoting itself initially
via print advertising. A billboard
campaign is slated for the fall. On-
air contests and promotions will not
be part of WMRQ’s ‘“‘uncluttered”
approach, VanDerheyden says.

According to program director
Temple, WMRQ’s air staff has been
assembled from newcomers and
WHTT survivors. (The 9 p.m. to 1
a.m. shift hasn’t been filled yet.)
With the format change, morning
man Dave Otto resigned after just a
few months there. Taking his place
is Tom McKay, a former music and
news director at KNX Los Angeles.

Following McKay in middays is
WHTT’s Johnny Dark, with Rick
Hunter in from WCBS-FM New
York to handle afternoons. WHTT

MD Chris Knight stays on board in
that post, and assumes the evening
slot. And Patty Harrison stays on
board in overnights.

Debuting its new format just in
time for the summer Arbitron
sweep, WMRQ has some stiff com-
petition. On the album rock front,
there’s local legend WBCN. While
the spring results may change the
picture, Infinity’s WBCN continues
to lead the market. But it has
slipped in shares from a 9.4 last
summer to a 6.8 in the winter '86
overall Arbitron results.

Some observers attribute
WBCN'’s slippage to the arrival of
First Media's classic rocker, WZLX
(formerly WKKT). The outlet
jumped from a 3.1 to a 5.0 share in
the fall 85-winter ‘86 Arbitrons.
VanDerheyden would not say what
WMRQ’s current-to-classics mix
would be, so it’s hard to tell whether
WMRQ and WZLX will be direct
competitors. WAAF Worcester,
meanwhile, is thriving on a steady
diet of progressive and harder
rock’n’roll with a 3.3 winter share.

In the top 40 arena, Pyramid’s
WXKS, with its mix of pop and ur-
ban records and 6.4 share in the win-
ter book, is being called the mar-
ket’s only true top 40. With a 2.6
winter share, WZOU is reportedly
leaning on a heavier rock mix.

National Record Strength, Format Trends Are Featured

Index Debuts: A Quarterly Monitor

NEW YORK National Music In-
dex Inc., of Wichita, is aiming to
ease the task of assessing records’
national strength and national for-
mat trends. It offers programmers
a new tool based on airplay moni-
tors of format-leading stations in
13 markets.

Available for top 40, adult con-
temporary, and country outlets,
the first edition of the Index ships
later this month. It will be issued
quarterly, based on six-day moni-
toring periods during the middle of
each Arbitron sweep.

According to National Music In-

dex president Steve Allen Brooks,
the service is being marketed to
PDs and MDs as a guide to which
records are getting what treat-
ment from format leaders.

From the airplay monitors, the
Index provides subscribers with
playlist lengths, record rotations,
and a complete list of the oldies
each tracked station is airing. The
music information is accompanied
by format details on each moni-
tored outlet, including positioning
statements, promotions, special
features, and ‘‘any quirks that
might make that station success-

..newsline...

MICHAEL OSTERHOUT takes on additional responsibilities as executive vice
president of Edens Broadcasting. Osterhout continues as VP/GM at
Edens’ WRBQ-AM-FM Tampa. Edens also owns KOY-AM-FM Phoenix
and WRVA/WRVQ Richmond.

LONNIE BRONEK returns to Malrite’s WMMS Cleveland as general man-
ager. He arrives from the local sales manager post at Malrite’s WHTZ
New York; he had been at WMMS before that. Gronek replaces Bill
Smith, whose status at the outlet is pending.

BILL STOEFFHAAS is appointed general manager of Capitol Broadcast-
ing’s WMJJ Birmingham, Ala. He replaces Ray Quinn, who resigned
recently after six years with the company. Stoeffhaas arrives from
WMJK/WQUE New Orleans, where he was GM for three years.

ful,” says Brooks.

Each title appearing in the indi-
vidual station monitors is cross-
referenced on another list, which
tracks the song’s airplay frequen-
cy on all 13 outlets. According to
Brooks, the Index is a good refer-
ence for programming recurrents
and oldies.

Obviously, currents tracked dur-
ing the monitoring period will no
longer be currents when the re-
ports are issued. However, Brooks
says, the tracking on currents is
useful to subscribers for watching
format trends in playlist lengths,
the number of records in power ro-
tation, and rotation frequencies.

Top 40 stations monitored by
skimmers in the Index’s Spring '86
debut include WZGC Atlanta,
WXKS Boston, WBBM-FM Chica-
go, KEGL Dallas, KRXY Denver,
WCZY Detroit, KKBQ Houston,
KHTR St. Louis, KIIS Los Ange-
les, WHTZ New York, WCAU Phil-
adelphia, KMEL San Francisco,
and WRQX Washington.

Leading Arbitron ranks in each

(Continued on page 14)

Retailers are
optimistic
about cassette
singles. See
the Retailing section,
page 45

<8,
FF<

Programmers reveal why they have jumped on [
particular new releases.

POP

WHTZ New York music director Frankie Blue says Lisa Lisa & Cult
Jam’s “All Cried Out” (Columbia) is one of the biggest response rec-
ords this year. After three weeks on air, the song is No. 1 on phones,
with calls flowing in from all demos, Blue says. On the sales side, the
Timex Social Club’s “Rumors” (Jay) is leading the pack, followed by
Regina’s “Baby Love” (Atlantic). Of the latter track, Blue says, “She
sounds just like Madonna, which shouldn’t be a problem.” Speaking of
Madonna, Blue says “True Blue” album cut “Jimmy Jimmy” (Sire) is
“drawing huge phones.” Another thorough album listening turned up
Wham!’s “Where Did Your Heart Go” (Columbia). “This is just a real-
ly good record that sounds like a faster ‘Careless Whisper,”” Blue
notes. Meanwhile, the MD says “our audience told us to play” New
Edition’s “Earth Angel,” from the “Karate Kid” soundtrack on United
Artists/CBS. Requests for the remake were most likely generated by
New Edition’s recent Gotham concert appearance and the song’s brief
use in the film, Blue says. Finally, as “Rumors” runs its course, Blue
calls attention to “Look At All Those Roaches” (Jay), a parody by
Bobby, Jimmy & the Critters of the indie hit. “If you’re playing ‘Ru-
mors,’ this is a funny novelty,” says Blue, who reports good listener
reaction to the record after its test debut on the Z-Morning Zoo last
week.

BLACK/URBAN

At WRKS New York, PD Tony Gray is quick to praise Deniece Wil-
liams’ “Wiser And Weaker” (Columbia). “This is a great song with
really good vocals and an excellent dance track,” Gray says of Wil-
liams’ return to the scene. The PD calls Skipworth & Turner’s “Can’t
Give Her Up” (Warner Bros.) a great followup to the act’s dance hit of
last year, “Thinking About Your Love.” “This is in the same vein,”
Gray says, “upbeat, dance.” And James Ingram’s “Always” (Qwest/
Warner Bros.) is one of Gray’s priority picks. Meanwhile, Gwen Guth-
rie’s “Ain’t Nothin’ Goin’ On But The Rent” (Polydor/PolyGram) has
jumped into power rotation after three weeks of Kiss play.

ALBUM ROCK

“You never know what Neil Young is going to come out with,” says
WNEW-FM New York PD Charlie Kendall of Young’s spanking-new
track, “Touch The Night” (Geffen). “It could have been banjo or what-
ever,” he continues. “But this time he came out rocking, and it’s very
enjoyable. We went on it right out of the box.” David Lee Roth gets
more applause, with Kendall raving about his entire “Eat 'Em And
Smile” (Warner Bros.) album. Track-wise, Kendall sees “Tobacco
Road” “way out front,” with “That’s Life” and “I’'m Easy” being
more long-lifers. From Big Audio Dynamite, Kendall says the just-re-
leased “E=MC?2” (Columbia) is “the song we wanted to play in the
first place. It's very melodic, with great riffs.” Kendall says he “can’t
get enough” of Alvin Lee’s “Detroit Diesel’(21/Atco). From younger
talent, Kendall says Bruce Hornsby’s “Every Little Kiss” (RCA)
“shows a lot of potential. I like the style of the song.” Another promis-
ing contender on Kendall’s list is Bricklin, with “Even When You’re
Done With Me” (A&M). “I’ve known these guys since I was in Philly
[at WMMRY], and they and their music have really matured.”

COUNTRY

Crystal Gayle’s “Cry” (Warner Bros.) gets a rave review from WHN
New York music director Pam Green. “I've never heard her sound bet- |
ter,” says Green. “This really showcases her vocals, and it's an excel- |
lent remake.” Rosanne Cash’s “Second To No One” (Columbia) is a |
ballad that looks likely to do very well, says Green. That song proved
itself during WHN’s weekly “Make It Or Break It” feature, as did Tan-
ya Tucker’s “Just Another Love’ (Capitol) a few weeks earlier. Mean-
while, Dwight Yoakam’s “Guitars And Cadillacs” (Warner Bros.) is,
in Green’s estimation, a great followup to his last hit, “Honky Tonk
Man.” KIM FREEMAN
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The Westwood One Radio Networks aré proud to present a very special
edition of In Concert, featuring the hottest product out of Australia since the
winged-keel, Ic&house. We caught their May 21 performance at The Tivoli, I
Sydney, Australia, and now your listeners can catch them on your station

during the week of July 21.

lcehouse’s set includes theircurrent hit “No Promises,” along with several
other songs off their newest album, Measure For Measure. Also included in
the set are songs frofn previous albums iffcluding their hit “|cehouse.”

To make sure your station has lcehouse in Concert for the week of July 21,
contact your Westwood One Station Relations Representative NOW at (213)
204-5000 or Telex 4006015 WWONE.

NI
\jig WESTWOOD ONE RADIO NETWORKS
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K-Rockin’ The Ramones. WXRK New York’s Vin Scelsa, center. and Marc
Coppola. right. attempt to get a straight scoop from Ramones leader Joey
Ramone during a lunchtime remate broadcast from Gotham's Lone Star Cate.
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Excellent Positioning. Poor ol' KIIS Los Angeles morning man Rick Dees finds himselt surrounced by a bevy of beauties
while broadcasting a week’s worih of shows from Mazatlan, Mexico. Dees was joined south of the border by 300 KIIS

listeners.

Big Time Radic. WAVA Washington unveils what it is calling the “world’s
largest radio” at the fifth annual Alexandria Red Cross Waterfront River Festival.
The event drew more than 100,000 people to the banks of the Potomac River.

KVET Food Fest. KVET Austin personnel inspect the remains of the statior’s
annual Cajun Fest, where numerous seafood platters went on sale for $1.13. to
correspond with the country outlet’s dial position. Pickin® the bones, from leff,
are KVET personality David Meith, operations director Mike Carta, and afternoon
driver Bob Pickett.

Kermit Meets The Duck. WLIR Long Isiand assistant PD Larry ““The Duck’
Dunn snares an interview with Muppets creator Jim Henson, who dropped by
the rocker tc promote his new film, “‘Labyrinth.”” Standing, from left, are
Henson's daughter and avid WLIR fan, Heather, Dunn: Kermit, Henson; and
WLIR air tzlent Barry Ravioli.

Fortune 500. WSNE-FM Providence executives are greeted by ABC
Entertainment Network personnel as the 500th affiliate in the wet:. Shown, from
left, are WSNE general manager 3ill Campbell; network director Diane Jennings;
Marty Beck, CEO ot WSNE owner Beckross Communications: ABC VP/group
director of adult networks Stu Krane: and Beckross oresident Jim Champlin.

On Top Of Things. The WBLM Portland, Maine. crew relaxes with ZZ Top’s Billy Gibbons following the band’s concert in
the area. Standing, from left, are WBLM music director Robbin Mathieu, promotion director Captain lvy, Gibbeons, and
program director Jose Diaz.
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You and your listeners are gonna get what'’s comin’ to
ya the evening of Tuesday, July 22, when the
Westwood One Radio Networks present Robert
Palmer live in concert from the San Diego State
University Amphitheatre. Riding the crest of his
breakthrough album Riptide, Palmer will be perform-
ing a generous sampling of hits spanning his career,
from Sneakin’ Sally Through The Alley through The

. Power Station to his first Number One solo smash

& “Addicted To Love” and the current single “Hyper-

;i active!” Robert Palmer Live In San Diego — double

> fun for 4ll from Westwood One. To get it on — your
“’a station, that is — contact your Westwood One Station

Sales Representative now at (213) 204-5000 or Telex
4996015 WWONE.
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Album Rock
Chart Changes

NEW YORK Several improve-
ments are being made in the Al-
bum Rock Tracks chart, effec-
tive with this issue and next
week’s issue.

Two of the top tracks will be
highlighted each week, begin-
ning immediately (see chart on
next page). The Flashmaker is
the highest-debuting track of the
week. The Power Track is the
track already on the chart that
shows the largest increase in air-
play over the previous week.

Effective with next week’s
chart, the tracks showing the
greatest increases in airplay
over the previous week will be
awarded bullets. Until now, no
bullets were awarded on the Al-
bum Rock Tracks chart.

The changes are part of Bill-
board’s ongoing effort to include
more useful information in all of
its charts for radio program-
mers, retailers, record manufac-
turers, and other interested
readers.

INDEX DEBUTS

(Continued from page 10)

format determine which stations
will be monitored, and the pool will
change with Arbitron results.
Each Index will include 10 stations
in the top 10 markets. The remain-
ing three stations will be pulled
from variously ranked (11th-30th)
markets according to the interest
and needs of subscribers, he says.

Brooks, a 12-year programming
veteran, began marketing the In-
dex a month ago. He says the top
40 Index is off to a good start, with
20 subscribers.

Annual subscription rates for
the quarterly top 40 report are
$2,200 for stations in the top 50
markets; $1,800 for markets 50 to
100; and $1,400 for markets below
that. Brooks says prices for out-
lets in unranked markets will be
worked out individually. All sub-
scriptions are format and market
exclusive for the year, with initial
clients getting the first right of re-
fusal at renewal time.

Brooks is offering charter-mem-
ber price breaks to those subscrib-
ing before Aug. 1.

Stations monitored in the first
AC report include WSB Atlanta,
WROR Boston, WCLR Chicago,
KVIL Dallas, KMJI Denver,
WNIC Detroit, KFMK Houston,
KUDL Kansas City, KOST Los
Angeles, WLTW New York,
WMGK Philadelphia, KIOI San
Francisco, and WLTT Washington.

Country outlets monitored in the
spring report include WHN New
York, KZLA Los Angeles, WUSN
Chicago, KSAN San Francisco,
WXTU Philadelphia, WWWW De-
troit, WBOS Boston, KIKK Hous-
ton, WMZQ Washington, KPLX

~aine Dallas, WKHX Atlanta, WIL-FM
Y ca’ 0 stations Ga"‘f‘“\gg St. Louis, and KYGO Denver.
Ame“ . e than 250 S0 ions @ DIR BROADCASTING KN PREEMAN
Brought to you by Tojon the ntact Stat 2) 371-68 ; A
BUDWEISER, THE ARMY, giscut, sting LORIMAR-Telepictures
GREYHOUND BUS Company
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GENE HARRIS is promoted to
program director at urban leader
XHRM San Diego, a post made va-
cant by Duff Lindsay’s move to
WHQT Miami. Harris is a four-
year XHRM veteran, moving up
from the production director post.
Lee McCallum remains as music
director.

Former WHTT Boston morning
man Dave Otto says he’s already
gotten several offers and will an-
nounce new plans very soon. Otto
had only been at WHTT for about
three months and opted to depart
when the CBS outlet became
“quality rock” WMRQ (see story,
page 10). He moved to Beantown
from the morning post at KSDO-
FM San Diego.

CHANGING JOBS on a faster ro-
tation was Bill Gardner, who left
the PD/morning man post at
WLTF-FM Cleveland after less
than a week on the job. Most re-
cently, Gardner had held the same
double-duty post at KIOI San
Francisco before Smokey Rivers
arrived. Anyway, WRMR/WLTF
operations manager Dave Popo-
vich says Gardner’s departure will
push plans to open his own Radio
Consulting Services Inc. back a bit.
Popovich will stay at the MOR/AC
combo through August, and in the
meantime he is looking for a pro-
gram director and a morning talent
for WLTF.

A BUNCH OF WMMS Cleveland
staffers returned home from their
award-winning run at the Bobby
Poe seminar (Billboard, July 12) to
find more good news on their
desks. To start with, music direc-
tor Kid Leo is upped to director of
music and creative services. And
longtime “‘buzzard” Denny Sand-
ers is promoted to assistant pro-
gram director; he holds on to the
evening shift.

Three-year-plus WMMS-er Gina
Torillo gets the nod as promotion
coordinator. She was the promo-
tion assistant. Bonne Burke
comes on as publicity coordinator,
with five years experience in that
area.

Meanwhile, WMMS operations
director John Gorman is seeking a
PD/personality for KWK St. Lou-
is, the top 40 outlet he consults
through his Gorman Media. He
needs a replacement for Garry
Mitchell.

“I'm looking for someone who is
innovative and creative,” says Gor-
man. ‘‘Someone who could also
handle afternoon drive—a person-
ality and communicator.” Gorman
adds that top 40 experience is key,
and album rock and/or adult con-
temporary familiarity will make
applicants especially attractive.

Scott Kramer leaves his PD post

at top 40 outlet WWTC Minneapo-
lis for the 9-noon shift at KKFR
Phoenix. Many of you might know
Kramer better for his work at
KDWB Minneapolis, where he
worked until a year ago.

SCO'l'l‘ JENKINS arrives as af-
ternoon man at KPKE Denver.
He joins the top 40 from the same
shift at neighboring KIMN . ..
Also in the mile-high city, Gary
Parks is getting comfortable as
the new PD at Century’s WCZE,
a Format 41 outlet. Parks arrives
from the same position at WBNS-
AM-FM Columbus, Ohio ... And,
at country station KAZY Denver,

Gene Harris takes
over PD post at
XHRM San Diego

Zak Phillips takes over the pro-
gramming reins. It’s a promotion
from the acting PD gig for Phil-
lips, who replaces Chuck Brown-
ing. Browning can now be found
at WIOQ Philadelphia.

FORMER TENNESSEE gover-
nor Ray Blanton gets out of pris-
on and on the air. On air, that is,
at talk outlet WLAC-AM Nash-
ville, where he will offer five-min-
ute daily commentaries to be
called ‘“The Other Side Of The Is-
sue.” Blanton was released from
prison recently after serving 22
months for mail fraud, extortion,
and conspiracy.

Says WLAC general manager
David Manning: ‘““We at 1510
WLAC-AM, believing in the right
of every individual, are willing to
help Gov. Blanton become a con-
tributing member of society once
again.”

Blanton declined to say what
the station will pay him for his
services. ‘‘They told me it was
confidential. I don’t know wheth-
er that was because they were
embarrassed or whether I should
feel embarrassed.”

WXRK New York celebrates its
first birthday as an album rocker
Sunday (13) ... Who says moth-
ers and rock’'n’roll don’t mix? It
ain’t WNEW-FM New York,
which recently awarded the sev-
enth of eight Porsche 944s in its
Key Music Marathon promotion
to a 51-year-old mother of two.
The winner, Madeline Lotze, says
she’s been listening to WNEW
for 15 of its 18 years as a rocker.
Speaking of 15 years, WNEW
‘“Weekend Warrior”’ Dennis El-
sas celebrated his 15th year with
the station Friday (11).
Normally, space limitations

prevent us from discussing hap-
penings at news outlets. But Sat-
urday (5), we had the pleasure of
catching WINS New York’s Paul
Parker in action while delivering
live reports on the Great Blimp
Race, part of the July 4 festivi-
ties. We shared passage with him
on the Daily News New York har-
bor cruise and enjoyed watching
him interview most of our ship-
mates.

VANESSA BARRYER is promot-
ed to program director at urban
outlet KZEY Tyler, Texas. She
continues as music director and
moves to the midday shift. She re-
places Ken Williams, who now as-
sumes Barryer’s old afternoon
shift.

Barry Kaye is promoted to PD
at hit outlet KHFI Austin, where
he continues as afternoon man

. At country-formatted KKTC
Brownfield, Texas, several per-
sonnel changes have come down
the pike. First, Josie Mata arrives
from Canyon, Texas, to handle
the night shift. PD/OM Jack
Denver has assumed the after-
noon shift, allowing Bud Andrews
to slip back into middays. And
MD/assistant PD Robin Jenkins
moves from nights to mornings.

More Texas toasts go to Eli
Molano, who arrives at KITY-FM
San Antonio as morning maniac.
He ships in from KRGV Rio Gran-
de Valley, where he came to bill
himself as ‘‘the only living brain
donor.” Other news at KITY in-
cludes the recruit of Carolyn Ba-
con to assistant promotion and
program director.

The last big-state update con-
cerns the resignation of KBAT
Midland/Odessa PD/morning
man Mark Lapidus. He set up
KBAT’s current top 40/album
rock hybrid and is now looking
for a new programming chal-
lenge. He can be reached at (915)
689-7907.

Chrysalis national singles di-
rector Charlie D’Atri continues to
patrol this column for absolute
accuracy in all things pertaining
to the logo. As such, we offer the
belated report that Chrysalis’ De-
vice and bandleader Holly Knight
were suite-side during the recent
Bobby Poe Pop Music Seminar in
Atlanta.

PETE HARMON returns to
KNX-FM Los Angeles as midday
man, a shift he’d chaired for the
outlet in 1983. In the interim, Har-
mon worked on air at neighboring
KRTH . .. Up the coast in San
Jose, Rich Amooi arrives at hit
outlet KWSS as a weekender. He
left the evening shift at KRFD
Marysville, Calif., where he was
known as The Moo-Man.

Way up the coast in Seattle,
Mike Colvin has left his night
shift at KZOK after nine years
with the album rocker. He is will-
ing and ready to relocate and can
be reached at (206) 747-2135.

Adam Stubbs is upped to assis-
tant PD at AC outlet WQPO Har-
risburg, Va. He’s been the sta-
tion’s MD for a year and will as-
sist PD Brian Charette . . . Top 40
station KKRD Wichita ups after-
noon driver Lyman Jones to as-
sistant PD.
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3 € BODY
s |9 ] o] | BERGNGSTONE ONE T 0 e
NYTHING SHE DOES
[ 50 |4 | 42| & | SENENS A s

O Products with the greatest airplay gains this week.
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Featured Programming

THE PROGRESS OF new age

born” will be following the musi- = . . . -
show “Musical Starstreams” is cian on his current tour. The July 27 x Compited from national sample of radio playlists.
keeping pace with the growing pop-  edition of the weekly, two-hour pro- = |x131(35
ularity of the genre in general. The gram will be recorded in Paris and ¢ 121518
two-hour weekly show, produced in  will feature French jazz greats. And 2 Z; 22| nimE ARTIST
Mill Valley, Calif., is airing on 25 an early August edition will be re- Sl Lo | Z | LABEL & NUMBER/DISTRIBUTING LABEL
commercial outlets domestically corded at the Montreux Jazz Festi- &% NO.1 » %
and has just picked up its first for- val in Switzerland. @ 3| 4 || GLORY OF LOVE (LOVE THEME/THE KARATE KID PART Il)
eign affiliate with PBTS Bangkok, Cody notes that the international FULLMOON W L yeek at N S PEL I
Thailand. “Musical Starstreams” is  angle also gives foreign affiliates 2 [ 111 ]13] YOUR WILDEST DREAMS POLYDOR 883096-7/POLYGRAM
represented outside the U.S. by extra motivation to participate. “It’s @ THE MOODY BLUES
Tom Rounds’ Radio Express in Los  like knitting everybody together,” 3 | 2|2]|13| NOONEIS TOBLAME ELexTRA 7-69549
Angeles. Travelers can also catch  he says. @ HOWARD JONES
Starstreams on Continental Air- Other news from NBC includes 4 | 4| 3| 14| THERELL BE SAD SONGS (TO MAKE YOU CRY)
lines’ in-flight audio service. three “best of”’ volumes of “Live JIVE/ARISTA 1-9465/ARISTA @ BILLY OCEAN
According to the show’s creator, From Walt Disney World,” the (5) LMl | 7 | "NVISIBLE TOUCH  aTianTic 7:89407
producer and host Frank Forest, net’s monthly country show. Next SICENESTS
the show staged its first contest last  weekend (18-20), the Judds and Ex- @ 9 | 16| 7 | YOU SHOULD BE MINE (THE WOO WOO SONG) asm 2814
month with a 50-album giveaway. ile will be spotlighted, with Gary RSB ORI
The albums were supplied by Jem/ Morris and Sawyer Brown on the i /‘ @ 8 14| 6 MODERN WOMAN (FROM “RUTHLESS PEOPLE") EriC 3406118
Passport Records, which received audio stage Aug. 22-24, and the Bel- Mayo Makes Fire, WRKS New York BILLY JOEL
400 posteard entries after the broad- lamy Brothers and the Forester Sis- - 4 : 8 | 6|12 8| THEBESTOF ME atanTic 7:89420
. vice president/general manager Barry # DAVID FOSTER AND OLIVIA NEWTON-JOHN
cast, Forest reports. Affiliates can ters on Sept. 19-21. 3
: Mayo poses with Manhattan borough LOVE TOUCH (THEME FROM “LEGAL EAGLES”
expect more promotions and con- president David Dinkins during a @ 16|21 | 6 ( )
tests on the show in coming weeks. B ARNETT-ROBBINS ENTER- benefit roast in Mayo's honor. The WARNER GROS 7.20868 - —ORUASETIIL
Radio Express also crops up in  PRISES of Encino, Calif., is prepar- = " “ 00 F many of 19| 20| ¢ | THE CAPTAIN OF HER HEART  asm 2838 OUBLE
conjunction with NBC Radio Enter- ing to expand its programming rep- 2 2 .
a 2 . o . . 5 2 2 Mayo's Colleagues in the radio WORDS GET IN THE WAY C 34-0
tainment, which aired its first ertoire, reports executive vice presi- business and raised money for the aD| |2l s EPIC 34-06120 A SO DR
“Worldwide Album Party” Tues- dent Lance Robbins. As such, the Black Music Assn
day (8). The international edition of producer/syndicator will be looking : 12, MEQANES 17 | HOLDING BACK THE YEARS  LexTRA 7-69564
the monthly show featured ques- for new staffers to handle clear- ¢ SIMPLY RED
tions from correspondents, pro- ances and sales. The company can 135|515 ONMYOWN® wcasz770
grammers, and critics in Moscow, be reached at (818) 788-2331. July 19, Donovan, Solid Gold : : ) AN ARSI (& BRI KOS
Tokyo, Sydney, Toronto, and Dubai CBS Radioradio’s “Rock Con- Saturday Night, United Stations, 14 |10 8 [ 10| THAT'S WHY I'M HERE  coLumsia 38.05834
of the United Arab Emirates. nections” graduates from a sum- five hours. JAMES TAYLOR
The show, which featured Gene- mer series to a 52-week schedule. July 19-20, John Sebastian, A5)|284%8] & | " THE SHAPE OF A HEART  asvium 7'695‘3':L3’Xg:(80N TG
sis, was produced by New York- Clearances for the hour-long album Ringo Starr, Reelin’ In The Years,
based Torus Communications and rock show are in the 150 neighbor-  Global Satellite Network, three 16 {12] 6 | 14| LIVETO TELL sRe 7:26717/WARNER BROS. o MADONNA
aired internationally through hood, says a CBS spokesperson. Of hours. SR
NBC’s link with Radio Express. course, Goodphone Communica- July 19-20, Sade, On The Radio, 17 |15] 11| 12| 'F YOURHEART ISN'T INIT  asm 2522 o ATLANTIC STARR
NBC Radio Entertainment’s di- tions chief Mike Harrison will con- NSBA, one hour. —r RGeS T
rector of programming Frank Cody  tinue as host. KIM FREEMAN July 19-20, The Tokens, Gary 18 18] 18| g | WHO'S JOHNNY (“SH IRCUIT ) Go';mslf‘;é“g:;g"s
says the international input is part Owens Supertracks, Creative Radio
of the network’s priority to incorpo- Network, three hours. EARERE 14| N SWEETSEREEDOMITHEMEIEROM RUNN"‘.Gde';EE)MC"&’;;Z?S
rate exotic locales in its shows, a July 20, Bob Seger, Big Coun- HEADEDIEORTITIEILUTURE
trend that is all the rage atlocal ra-  Below is a weekly calendar of up-  ‘~y, Powercuts, Global Satellite 2013|101 COLUMBIA 3805889 © NEIL DIAMOND
dio. “Besides being fun to listen to,”  coming network and syndicated etwork, two hours. N I EERENT CORNEN oo ootons
says Cody, the foreign origins give  music specials. Shows with multi- July 20, Peter Frampton, King 21 (14]7 |12 MalA 38 Y =
affiliates “something easily promot-  ple dates indicate that local sta- Biscuit Flower Hour, DIR Broad- TINE AROCK c.moros
able. You can say all week, ‘Hey, tions have option of broadcast casting, one hour. 2 2)124|8 © BOB SEGER & THE SILVER BULLET BAND
we’re going to take you to Mon- time and dates. July 20, David Sanborn, The
) R . ALL | NEED IS A MIRACLE  ATLANTIC 7-89450
treux next week’. Jazz Show With David Sanborn, 2312013/ 14 © MIKE & THE MECHANICS
Along the same lines, NBC’s July 18, Ringo Starr, Scott NBC Radio Entertainment, two IF SHE KNEW WHAT SHE WANTS _ CoLumaia 38.05856
“The Jazz Show With David San- Muni’s Ticket To Ride, DIR Broad-  hours. 27|26 © BANGLES
casting, one hour. (Continued on page 19)
’ . PAPA d ! .
July 18, The Judds, Exile, Live @ 31l39] 3 DON'T PREACH  SIRE 7-28660/WARNER BROS. o MADONNA
From Walt Disney World, NBC Ra-
h . : TAKEN IN :
Are you “hungry” dio Entertainment, one hour. FOR WEEK ENDING JULY 19, 1986 8| —|2 ATLANTIC 7:83404 MIKE & THE MECHANICS
. c July 18-20, Emegson, Lake %nd 2 (@D)| 32| 37| 3 | TAKE MY BREATH AWAY (LOVE THEME FROM “TOP GUN")
fOf a SIZZ/Ing Pow'.ell, Legen.ds f Rock, NB : COLUMBIA 38-05303 4 BERLIN
Radio Entertainment, two hours. | GREATEST LOVE OF ALL  arisTa 19466
summer sound ??? July 18-20, Lionel Richie, Count- " © WHITNEY HOUSTON
. down America, United St.ati()ns, ADUI.T CONTEM PORARY ANYTHING FOR LOVE
Whet your appetlte Wl—1 2 WARNER BROS. 7-28655
[ four hours. MOST ADDED GORDON LIGHTFOOT
on this new A/C release July 18-20, Juice Newton, Coun- SOMETHING ABOUT YOU  POLYDOR 583362-1/POLYGRAM
try Today MJ1 Broadcasting one A weekly national compilation of the most 30 |125125)15 '
h ’ ’ added records on the radio stations currently @ LEVEL 42
onr . , reporting 1o the Top Adult Contemporary (3D)|NEWD| 1| DANCING ON THE CEILING _worown 183
July 18-20, A Tribute To Jlmmy Singles chart. LIONEL RICHIE
Dorsey, The Great Sounds, United THIS IS THE TIME  azm 2839
Stations, four hours. R OIS :DE[\;JS T%TNAL EDIEIETE DENNIS DE YOUNG
July 18-?0, Wham!- Featurmg. LIONEL RICHIE 83 4 @D|w|—| 2 HIGHER LOVE  ISLAND 7-99545/WARNER BROS.
George Michael, Hot Rocks, Unit- DANCING ON THE CEILING & STEVE WINWOOD
ed Stations, 90 minutes. MOTOWN 34 | 24]17] 11| THAT GIRL IS GONE  WARNER BROS. 7-28892
July 18-20, John Conlee, The MIKE & THE MECHANICS 14 39 DAVID PACK
Weekly Country Music Countdown, TAKEN [N atianTic @ 36|38 3 IS IT A CRIME PORTRAIT 37-06121/EPIC
United Stations, three hours. G.LORING/C ANDERSON 1 2% SADE
July 18-20, The Hollies, Dick FRIENDS AND LOVERS NEWD| | | FRIENDS AND LOVERS ~CaRRERE 4-06122/EP(C
“HU NGRY” Clark’s Rock Roll And Remember, | ¥R GLORIA LORING & CARL ANDERSON
United Stations, four hours. GRAHAM NASH 10 10 37 28| 27| 12| THE LOVE PARADE  REPRISE 7-28750/WARNER BROS.
e J . July 18-20, El DeBarge, Rick SAD EYES anuantic © THE DREAM ACADEMY
y Jack Richardson h .
A/C Market—U.S. AND CANADA Dees’ Weekly Top 40, United Sta- L O e - 38 |29|26| 3 | ONEWISH epc3aosers
~ promoted by tions, four hours. o Fi"é;ELUNMNG’g&RE[’;") ® HIROSHIMA
Denise Mott—Anya Wilson July 18-24, Lionel Richie, Mi- MCA 39 [30]30| g | THE PRIDE IS BACK rca 14384
PAYLODE RECORDS chael Sembello, Jane Weidlin, KENNY ROGERS WITH NICKIE RYDER
A Div. of Comstock Records, Ltd. etc., Spirit Of Summer, CBS Ra- a0 | 35|31 17| TAKE ME HOME atuantic 789472
P.O. Box 3247, Shawnee, KS. 66203 dioradio, one hour. ® PHIL COLLINS
- (91 3') 631 '6066 ' July 18.24’ COZy Ppwell, Metal- O Products with the greatest airplay gains this week. @ Video clip availability. ® Recording Industry
Shopv MJI BroadcaStmgv one hour. Assn. Of America (RIAA) seal for sales of 500,000 units. A RIAA seal for sales of one million units.

HOT
ADULT

photocopying, recording, or otherwise, without the prior written
permission of the publisher.
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YesterHits,

Hits From Billboard 10 and

20 Years Ago This Week

POP SINGLES—10 Years Ago

. Kiss And Say Goodbye,
Manhattans, coLumsia

. Afternoon Delight, Starland Vocal
Band, winosong

. I'll Be Good To You, Brothers
Johnson, aem

- Moonlight Feels Right, Starbuck,
PRIVATE STOCK

0 %'ggse Is Alive, Gary Wright, warNeEr
. Get Closer, Seals & Crofts, warneER
BROS.

. Got To Get You Into My Life,
Beatles, capitou

. Don't Go Breaking My Heart, Eiton
John & Kiki Dee, rocket

. Rock And Roll Music, Beach Boys,
BROTHER/REPRISE

. Let Her In, John Travolta, mibLanp
INTERNATIONAL

POP SINGLES—20 Years Ago

. Hanky Panky, Tommy James & the
Shondells, RouLETTE

. Wild Thing, Troggs, atco

. Red Rubber Ball, Cyrcle, coLumpia

. You Don’t Have To Say You Love
Me, Dusty Springfieid, PHiLLiPs

. Paperback Writer, Beatles, capitoL

. Strangers In The Night, Frank
Sinatra, RePRISE

. AlonP%Comes Mary, Association,
VALIA|

. Littte Girl, Syndicate Of Sound, BeLL

. Lil' Red Riding Hood, Sam The
Sham & the Pharoahs, mgm

. Hungry, Paul Revere & The
Raiders, coLumsia

TOP ALBUMS—10 Years Ago

. Frampton Comes Alive, Peter
Frampton, Aam

. Winﬁ)s At The Speed Of Sound,
CAPITOL

. Breezin’, George Benson, warner
BROS.

. Chicago X, coLumsia
. Fleetwood Mac, wARNER BROS.
. Spitfire, Jefferson Starship, GRuNt

. Beautiful Noise, Neil Diamond,
COLUMBIA

. Rock’n’Rolt Music, Beatles, capitoL

. Fly Like An Eagle, Steve Miller
Band, capitoL

. Rocks, Aerosmith, coLumsia

TOP ALBUMS—20 Yesars Ago

. What Now My Love, Herb Alpert &
the Tijuana Brass, aam

. Strangers In The Night, Frank

Sinatra, REPRISE

. Whipped Cream & Other Delights,

Herb Alpert’s Tijuana Brass, aam

. I You Can Believe Your Eyes And

Ears, Mamas & the Papas bunHiLL

. Lou Rawls Live!, capitoL

. Dr. Zhivago, Soundtrack, mem

Going Places, Herb Alpert & the

Tijuana Brass, aam

. giv?ggderfulness, Bill Cosby, warner

. The Sound Of Music, Soundtrack,
RCA VICTOR

. Midnight Ride, Paul Revere & The
Raiders, coLumaia

COUNTRY SINGLES—10 Years Ago

. Teddy Bear, Red Sovino, starpay

. Golden Ring, George Jones &
Tammy Wynette, epic

. Say it Again, Don Williams, asc/pot

. The Letter, Loretta Lynn & Conway
Twitty, mca

. The Door Is Always Open, Dave &
Sugar, rRca

. When Something Is Wrong With
My Baby, Sonny James, coLumsia

. ggra Con Dios, Freddy Fender, asc,

. Is Forever Longer Than Always,
Porter Wagoner & Dolly Parton, rca

. One Of These Days, Emmylou
Harris, REPRISE

. Rocky Mountain Music/Do You
Ri&ht Tonight, Eddie Rabbitt,
ELEKTRA

SOUL SINGLES—10 Years Ago

. You'll Never Find Another Love

Like Mine, Lou Rawls, priLaDELPHIA
INTERNATIONAL

. Something He Can Feel, Aretha
Franklin, aTLanTiC

. Heaven Must Be Missing An Angel
(Part 1), Tavares, capiToL

. This Masqsuerade, George Benson,
WARNER BRO!

. Somebody's Gettin’ It, Johnnie
Taylor, coLumsia
. Can't Stop Groovin' Now, Wanna

Do It Some More, B.T. Express
COLUMBIA

. Sophisticated Lady (She's A
Different Lady), Natalie Cole,
CAPITOL

. Get Up Offa That Thing, James
Brown, Polydor

. Everything’s Coming Up Love,
David Ruffin, moTown

Who'd She Coo, Ohio Players,
MERCURY

adio

CAN YOU GET THE HITS?

More and more international hits are created in
Europe. Whether it is A-Ha (Norway) or Falco
(Austria); Blow Monkeys (UK) or Mai Tai (Holland);
Double (Switzerland) or Jennifer Rush (Germany);
Simply Red (UK) or Modern Talking (Germany);
Opus (Austria) or Sandra (Germany), European

acts hit the world!

Every week almost 30% of the hits on Billboard’s

Hot 100 originate from one of the 18 European
markets. A&R experts and Music Publishers, Ra-
dio and Television programmers, Managers and
Producers all have a need to follow the European
music trends. They find their new upcoming hits
every week in Music & Media, the leading Pan-
European newsweekly for the broadcasting and
Home Entertainment Industries

EUROPEAN ACTS HIT THE WORLD

YES

YOU CAN!

MUSIC & MEDIA (formerly Eurotipsheet)
gets you the hits at the earliest stage.
Every week Music & Media tips the new
upcoming hits from the 18 European
markets, gives the latest Pan-European
music and videonews, playlists and hot
adds from the 400 leading programme
directors and deejays, the official Euro-
pean Hot 100 charts, the most aired
videoclips, New Talent and much more.

SUBSCRIBE NOW!

{or ask for your free sample).

MUSIC & MEDIA
PQO. Box 50558

Subscription Rates (1 year = 50 issues)

Holland Dfl. 320-
1007 DB AMSTERDAM Germany DM. 310-
The Netherlands England ’L:J’i(‘i ggg-'

rance -
Tel. 31-20-628483 Rest of Europe Uss 130,
Telex 12938 USA/Canada US$ 155.
E-mail DGS1112 Other markets Us$ 185
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Billboard-

FOR WEEK ENDING
JULY 19, 1986

POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with weekly
cume audience of over 1 million.

GOLD—Stations with weekly cume
audience of over 500,000 up to 1 million.

19 25 The Monkees, That Was Then, This Is N 36 36 John Cafferty & The Beaver Brown Band,
/ 20 22 Berlin, Take My Breath Away (Love The 37 39 Robert Palmer, Hyperactive
21 2 The Blow Monl eys, Digging Your Scene P 38 EX Device, Hangmg n A Heart Attack
2 2 Taylor, Take It Easy i d 39 EX John Cougar Mellencamp, Rumbleseat
23 % Mh cDonald, Sweet Freedom ‘_\ - l: EX Ee:yumCoup, l;dorn and Ra'ldsed On Rock n
— U mics, issiona an
108 F M u 28 Hoody Blues, Your Wildest Dreams - A — Heart If Looks Could Kill
25 29 Miami Sound Mulune. Words Get In The A — Suvs‘np Before I Ga
Boston P.D.: Sunny Joe White | New York P.D.: Larry Berger 2R TnelEdge a’a;‘lga"e" Miami P.D.: Sonny Fox PR i g uiSTould B Minel(S .
1 4 Janet Jackson, Nasty 1 3 Janet Jackson, Nasty 2 EX :namuma, Venus 2 Genesis, Invisible Touch A — Mary Jane Girls, J,q Like A Man Detroit P.D.: Steve Weed
25 Peter Gabriel, Sledgehammer 2 wu:d Holding Back The Years 2N EX Osborne, You Should Be Mine ( 5  Kenny Loggins, Danger Zone A — Timex Social Clisb, Rumors 3 Genesis, Invmb‘e Touch
3 7 Genesis, Invisible Touch 3 2 B-lzl n, There Be Sad Songs 30 EX nymm Man Size Love (From “Running 37 Janet Jackson, Na 'y EX EX Michael McDonald, Sweet Freedom [ um chkson}
4 9 Jermaine Stewart, We Donl Have To Ta 41 A — hie, Dancing On The Ceiling 9 Peter Gabriel, Sledgeha Them 2 ere’ II Be Sad Songs
S 6 The Blow Monkeys_ Di Your Scene § 5 F.I DeBarge, Wnos Johnny ( “Short Cut A — Stm Winwood, Higher Love 1 EI DeBarge, Who's Jolumy ( "Short Circ EX EX ueen A Kind Of Magic [| 5.,‘,. w..o s Johnny (“Short é',c
6 11 Rod Stewart, Love Touc heme From " 6 6 ledgehammer A — Gloria Loring Anderson, Fi 8 f-‘a Mad About You EX EX Wilde, Isn't It Enough 5 Bob Seger uﬁet
7 10 eﬁe] Osborne, You Should Be Mine ( 7 9 um Paoa Don't Preach A — Pet Shop Bm Opportunities (Lel s M 11 Jemume Sle\un We Donl Have To Ta EX EX a.n, Hivan, Never Again Without Y 6 Peter g.w Sled ehammer
8§ 14 Bl% Modem Woman (From "Ruthl 8§ 8 Genws. Invisibte Touch 12 Peter Cetera, Glory Of Love (Theme Fr EX EX Nu Shooz, Point Of No Return 7 New Editien, With You All The Wa
9 18 Papa Don't Preach 9 12 Lisa And Cult Jam All Cried Out 13 Madonna, Papa Oonl Preacn EX EX r,h;; T ., Oon't Forget Me (When I’ The Fabulows Thunderbirds, Tuff Enuff
10 13 Giuffria Musl Be Dreaming 10 15 ﬁmu Soual Club, Rumors 10 21 David Lee Roth, Y. EX EX Johnny, Walk Away Renee 10 The Blow Monkzys Digging Your Scene
11 17 Van Halen, D 11 11 Howard Jones, No' One Is To Blame 11 3 Simply Red, Holding Batk The Years ' 10 17 Bily Jos), Modern Woman %r,om “Ruthi
12 19 Belinda Camsle Mad About You 12 7 The Jetskash n You 12 20 Timex Social Club, iumors 1 The Jets, Crush On You
13 16  The Fixx, Sec:el Separati 13 13 1 16  Miami Sound mdune Words Get In The 1 19 l(enny Danger Zone
4 15 Bob sm Bullet Band, L 1 l(mny Loume‘ Danger Zone 14 23 Rod Stewart, Love Touch (Theme From " 3 2 "mﬂg You Should Be Mine (
15 22 Regina aby L 15 10 Micl A Oifferent Corner 1 [] Bmy Ocean, ‘There'll Be Sad Songs a 4 ] Mwanl jm o One Is To Blame
16 20 Gavin Christi ophef One Slep Closer To 16 24 Pelev Cetera, Glory Of Love (Theme Fr - 16 10 oodg B|ues Your Wildest Dreams 5 2 Mgr Cetera, Glory Of Love (Theme Fr
17 2 Roben Paimer, Hyperactive 17 18 Rod Stewart, Love Touch (Theme From * A o . 17 28 Whaml ¢ Edge Of Heaven 6 1 42, Something About You
18 2 Miami Sound Machine, Words Get In The 18 19 The lues, Your Wildest Dreams | Washington P.D.. Mark St. John 18 25 Whitney Houston, All At Once Wﬂ‘ M Rk Earisle, Mad About You
19 24 JobnCa & The Beaver Brown Band, 19 16 Whitney Haastan, Greatest Love Of All 1 Janet Jackson, Nasty 19 19 Andy Taylor, Take It Easy - F - 30 Madonna, Papa Oon't Preach
20 27 Peter Cetera, Glory Of Love (Theme Fr 20 20 Pet Shop 'ﬁw ||unmes (Let's M 6 Genesis, Invisible Touch A20 — Lione! Richie, Dancing On The Ceiling P } 13 Si m olding Back The Years
21 25 Meil Diamond, Headed For The Future 21 14 Madonna, Live To fell 7 Peter Gabrie, Sledgehammes 21 6 Howard Jones, No One Is To Blame Chicago P.D.: John Gehron 0 23 Neil . Headed For The Future
22 23 GTR, When The Heart Rules The Mind 2 25 Beinda , Mad About You 5 El DeBarge, Who's Johnny ( Short Circ 2 2 Pet S'W Boys, 0 pormmt-es (Let's M 12 S!mply Red, Ho|dmg Back The Years 16 Bangles, If She Knew What She Wants
3 29 , A Kind Of Magic 3 7 ‘B-mmma Venus 9 Kenny Loggins, Danger Zon 23 36 Steve Winwood, J’ igher Love 2 4 Peter Gabriel, Sledgeh 22 35 Wham!, The Edge Of Heaven
2 30 lloo? Blues, Your Wildest Dreams A2 — TheF Thunderbirds, Tuff Enuff 8 amy"{;mn Trerdl be Sad Songs (T 2039 Bananarama, Venus 4 1 Patti LaBelle & Michael ucomu On 3 15 Don't Cry, | Wanna Be A Cowbo;
%5 3l , Suzanne A25 — Billy joel, Modern Woman §From "Ruthl 2 The Jets, Crush On You 25 14 Pati LaBelle & Michael McDonald, On 5§ Peler Cetera, Glory Of Love (Theme Fr 4 28 GTR, When The Heart Rules The Min
26 32 John Eddie, Jungle Bo A2 — New Edition, With You All The Way 8 11 Boys Don't Cry, | Wanna Be A Cowboy 2% 26 GIR, When The Heart Rules The Mind 6 5 Ganesas, Invisible Touch 25 21 Rene You Donl Have To Cry
27 33 Andy Taylor, Take Il aSy 271 28 Dhar Bmton Jump Back (Set Me Free) 9 13 Peler Cetera 'zilory 0Of Love (Theme Fr 271 18 The Jets, Crush On You 7 13 Papa Don’t Preach %6 14 Nu sw 1Can
2 U Icehwse N° Promi A28 —  Lionel Richie, Dancing On The Ceiling 10 18 Berdin, Take My Breath Away (Love The 28 EX 5"‘"‘. Take My Breath Away (Love The 9 9 l(enn ogglns Danger Zone 7 29 The Art Of Noise Fulunng Duane Eddy,
2 3% st g 0" & Heart Attack 11 12 GTR, When The Heart Rules The Mind 29 23 Billy Jodl, Modern Woman (From “Ruthl 0 10 &un There'll Be Sad Songs (T 28 18 Madonna lee o Tel
30 EX Wha'n' The dge Of Heaven 12 14 Belinda Carfisle, Mad About You 30 31 Regina, Baby Love B 17 n Stewart, Love Touch (Theme From " P um.u McDonald, Sweet Freedom
31 EX Barry Manilow, I'm Your Man 13 16 The Blow Monkeys_ Digging Your Scene 31 32 The Blow Monk: D-‘zxmx Your Scene 14 12 The Fabulous Thunderbirds, Tuff Enuff
32 EX Steve Wi , Higher Love n 17 Rod Stewart, Love ouch (Theme From “ 32 21 Nu Shooz, | Can 15 14 Madonna, Live To Tell 0 R oben P:Imef Hyperactive
33 EX  Culture Club, Gusto Blusto I 15 2 Outfield, All The Love In The Wor 33 40 John Eddie, Jungle Boy 17 22 The Fixx, Secret Separation 31 B Opportunities (Let's M
3 EX Jean Beauvoir, Feel The Heat / 6 19 Jermame Stewart, We Oonl Have To Ta 3 17 Madonna, Live To Tell 18 20 GTR, When The Heart Rules The Mind R 2 mke [} a{lsechamcs All | Need Is A
35 EX David Lee Roth, Yankee Rose 17 28 Madonna, Papa Oon't Preach 35 EX  Chaka Khan, Love O'A Lifetime 19 19 Billy Joel, Modern Woman (From "Ruthl 33 36 The Moody Blues, Your Wildest Dreams
A —  Heart If Looks Could Kill WHTZ F/m? 18 20 Jeffrey Osbome, You Should Be Mine ( 3% 37 Queen, A Kind Of Mag 20 29 Steve Winwood, Higher Love 320 Jermaine bewart We Don' Have 1o Ta
: - a::; ﬁ"r;h'&fn:"v;« la #(OEhl::xAGa-:'g On 19 EX Timex Social Club, Rumors Ag; 38 a"v l%a:eu'gmg a-::-xlhnt Radi 21 18 Howard Jones, No One Is To Blame 35 37 The Outfield, All The LoveFIn The Wor
— i . — n
A New Edition, With You All e Way | New York P.D: Scott Shannon | % % s.mp«y"?.a%32""3:5‘&'?:&32?5"' % T e Somelhng Ao You B B Tew c‘"mm"'eguf"&'.‘u'ae'&"meam 3 [ B Tl LTS
A — Joan Armatrading, Kind Words 2 Jmel Jackson, Nasty 22 30 The Fabulous Thunderbirds, Tuff Enulf 4 EX  Love And Money, Candy Bar Express 5 Levec omething About You 38 EX Andy Taylor, Take It Eas
EX EX Yarbrough & , | Wouldn't Lie 3 Ocean, There " Be Sad Sonfds g 2 23 New Ednum, With You All the Way EX EX Jean Beauvoir, Feel The Heat % 3 Mlthaei McDonald, Sweet Freedom 39 EX Gavin Chnslophef One gtep Closer To
EX EX Fine VW"IC‘ Suspicious Mind 1 Pn i La 24 25 Billy Joel, Modern Woman (From “'Ruthl EX EX  Mary Jane Girls, Walk Like A Man hem 40 EX Queen, A Kind Of Magic
EX EX Dennis De Young, This Is The Time 4 El DeBa' e, Who S Joh""v ( "Short Circ 25 2 Van Halen, Dreams EX EX Gavin Christopher, One Step Closer To a7 u &el Shop Boys, Opponunmes (Let's M A — Lionel Richie, Dancing On The Ceiling
EX EX The Beach Boys, Rock’N'Roll To The Re 5 5 ledgehammer 26 27 Gavin Christopher, One Step Closer To EX EX Van Halen, Dreams 29 26 The Blow Monkeys, Digging Vouv Scene A — Chaka Khan, Love Of A Lifetime
X EX Jemume Jackson, Do You Remember 6 7 Sﬁmptg Holdm Back The Years 27 29 John Cous o&e‘mmp umbleseat EX EX The Outfield, All The Love In The Wor 31 25 Whitney Houston, reﬁg;( Love Of A — Gloria Lonn( & Carl Anderson, Friend
EX  EX Bm Tyler, Loving You Is A Dirty ) ; g m Int‘;;s'bk oven zzg g glhm’vnnvmode Edgemo'nr iove ﬁ ;‘7, T!ﬂ"‘ "'smin s.:e Love (From” R"""mg : — #.5'23.3 all.)eyl L°é§ To Bed
EX EX mcw fain Of Her Heart 9 13 Madonna, Papa Don't Preach 30 EX KO;:'veuu Man Size ov'e (erom “Running 37 3% uee":'A i’mfi"& EX EX Steve w|nwoo3 Higher Love
EX EX Glass ﬁw. Don’l Forget Me sWhen r 10 14 Timex Social Club, Rumors A — Gloria Loring & Carl Anderson, Friend B 3% %‘e Outfield, All The ove In The Wor EX EX David Lee Roth, Yankee Rose
EX EX Siouxsie and the Ba , Cities in 11 17 Lisa Lisa And Cult Jam, All Cried Out A — Lionel Richie, Dancing On The Ceilin 40 41 John Cougar Me!lenump Rumbleseat EX EX Bananarama, Venus
g g ﬁf,/..b,f.,:',.':f 'cm Who { 12 m’) "8:“.,,',‘.’" ’ﬂe&ﬂest Love Of All : — The u{gnk«asls an as raen Jv:" ?N :1 39 Jeffrey o No th o'ul"‘i Be Mine (
u — n L] e
EX EX Michaet Mcnomld Sweet Freedom 1 12 Gw[e Michael, A Different Corner EX EX ﬂ.‘::.. s,"w,m &,:m:;gev'vo,;s(gﬁ |','. The Mi 2 Jmsm'.‘u |'1keA"M0 Hrad' h:ieari
s‘_fhem 15 21 Kenny Loggins, Danger Zone EX EX  Mary Jane Girls, Walk'Like A Man A — Lionel Richie, Dancing On The Ceiling
X X Tomar Sochl O Rumors b B m""":n’“c"w%'fy OfLove (Theme Fr | EX EX Woke & Toe Mechar Lhicaes P.D. Jan Jeffries | ¢} T Nay Jumecite Walk Lie 5 Ma
ect n al al ke an
12 20 Rod Stewart, Love Touch (Theme From ™ HUILIETRL T I 2 Simply Red, Holding Back The Years e
19 11 Madonna, Live To Tell 4 Peter Gabriel, Sledgehammer
TIC-F B By vom Moses Waman (Foomum Ao ko AL ol chana,
n Woman (From “Rutl atti LaBelle icl ¢l n . .
96 ’c' M g EZ; :ehmm cg:l;ﬂgemoti NAeba‘;re'nY E:ter l‘.elleu (I;)Ilor of 'I;ove (Theme Fr Chicago P.D.: Buddy Scott
af ut You nesis, Invisible Toucl ol 1 imply Red, Holding Back The Years
A28 —  Pet Shop Boys, Opportunities (Let’s M 12 Madonna, Papa Don’t Preach ﬁ'n 3 Jm’t”lukson
A;Ss = ,"" Fmsmfhr't' e Dv:ﬂs,‘ T':m Enuff m lets Crush On You LLEL 2 Peter Gabriel, s;.d ehamme:
D ermaine Stewart, We ave To Ta Loggins, Oanger Zone 1 Pelu Cotera, Glory Of Love (Theme Fr
Hartford P.D.: Gary wall A2] — Lionel Richie, Dancmg On The Ceiling . 10 10 BI‘M%C!I" There'll Be Sad Songs (T . . . 5 5 m 'l:rv‘;yble ouch (T
11 Janet Jackson, Nasty 28 16 Rainy Davis, Sweetheart Atlanta P.D.: John Young 11 1 ,erm,.,‘. Stewart, We Don't Have To Ta | Detroit P.D.: Gary Berkowitz 5 8 Danger Zone
2 2 Peter Gabriel, Sledgehammer A28 — Bananarama, Venus 2 n nea.r wm s Johnny ( "Short Circ I El DeBarge, Who's Johnny ("Short Circ Simply Red, Holding Back The Years 4 i'. gush o» 'ou
3 3 Genesis, Invisible ouch 30 18 Andy Tmov Take 1t Easy 3 {,. 1 16 Rod Slenn Love Touth eme From ™ 4 m m;' Crush On ou 6 p.m Lal Michael McDonald, On
4 6 Ken Loum&hoan EX EX mond, Headed For The Future 5 Jmel Jukson Nas y o1 s T rds, Tuff Enuft Janet 11 Jermaine Slnm We Don't Have To Ta
5 4 D%am who's Jxoﬁnnaé Shoﬂ Clrc 4 Kenny Loggins, Danger Zone 15 1 "m"‘ Live TO Tel| F.I DeBarge Wnos ?ohnn *Short Circ 10 12 n't Preach
6 5 Omn There Il Be 3 1 am,"!)cun There' || Be Sad Songs (T 16 20 The Fix, Secret Separation 5 New Edition, With You Aﬂ' 1(he Way 110 Ocean, Fhere Il Be Sad Songs (T
17 1 Band, 7 Genesis, Invisible Touch 1719 GTR, When The Heart Rules The Mind 6 Genesis, Invisible Touch 12 14 Stewart, Love Touch (Theme From "
8§ 8 Mev Cel-n, Glory 0' Love (Theme Fr 12 GTR, When The Heart Rules The Mind 18 18  Billy Joel, Modern oman (From “Ruthl 7 Peter Gabriel, Sledgehammer 1 9 £| DeBarge, Who's Johnny ("Short Circ
9 10 “Wlﬂi JM No One Is To Blame 11 Jermaine Stewart, We Don't Have To Ta 19 27 Steve Winwood, "'5 8 Billy Ocean, There'll Be Sad Songs (T 14 17 Bananarama, Venus
10 12 lues, Your Wildest Dreams 15 Peter Cetera, Glory Of Love Theme Fr 20 17 Howard Jones, No One Is T° Blame 9 Howard Jones, No One Is To Blame 15 24 The Fabulous Thunderbirds, Tuff Enuff
nm 9 mvl{ Noldm Back The Years 106 m rm Thundubo uff Enuft 21 37 Bananarama, Venu 10 16 Kenny Loggins, Oanger Zone 16 16 The Blow Monkeys, Digging Your Scene
2 u Stewart, Love Touch (Theme From " ﬂ”’ ”’ 1 14 , Digging Your Scene 2 Belinda Carlisle, Mad About You 11 21 Madonna, Papa Dont Preach 17 15 Pnnoe Anotherloverl a
1315 agu Take It Easy 2 8 s. m Mo ing Back The Years 23 23 The Moody Bives, Your Wildest Dreams 12 22 Peter Celeu Glory Ol Love heme Fr 18 21 Pet Shop Boys, Ope;munmes (Let's M
W 7 riisle, Mad boul You Philadelphia P.D.: Scott Walk 13 19 Papa Don't Preach i) Level 42, Something About You 13 1 Le\vel Something Al 61 19 2 BlIOy Joel, Modern Woman (From "Ruthl
15 2 lm Winwood, Higher Lovi p -0.0 5Co r [TRT Blues, Your Wildest Dreams 2 Pet Shop 301! 00&0"""'"05 (let's M u onk Olggmg Your Scene 2 2 Iymaxx, Man Size Love (From “Running
16 24 Jermaine Si!'lﬂ. e Donl Have To Ta 1 Peter Gabriel, Sledgehammer 15 18 Rod Slnm Love Touch (Theme From " % 2 "lc'ﬂel Sweet  Freedom 15 1 ers Wanna Be A Cowbo, 21 25 Andy Taylor, Take It Easy
17 25 Madonna, Papa Don't Preac 3 Genesis, Invisible Touch 16 17 The Fixx, Secret Sepavaloon (T 1 lchae( A Different Corner 2 32 Whami, The Edge Of Heaven
1818 Vln Halen, Dreams 4 K , Danger Zone 17 21 Steve Winwood, Higher Lov 7 15 M SMI | Can't Wait 17 1 Nu S z, | Can't Wait 23 35 Timex | Club, Rumors
1 2 ﬁovs. Opportunities (Let's M 5 The Blues, Your Wildest Dveams 18 2 m Shop Boys, Opporlunmes (Let's M 28 20 The Blow Monkeys, D-xx";s Your Scene 18 19 Nell Diamond, Headed For The Future 20 23 Bob Seger & The Sitver Bullet Band, L
2 2 Bmuod Modern Woman (From “Ruthl 8 Rod Stewart, Love Touch (Theme From " 19 2 ho&sboﬂ\g You Should Be Mine ( 29 3% l(Oymnx Man Size Love (From "Runming 19 30 Belinda Cardisle, Mad About You s mcm McDonald, Sweet Freedom
21 M Bananarama, Venus 6 2 B#‘Om" There'll Be Sad Som“ 2 23 Bdly ful Modern Woman (From " Ruthl 0 33 Suzanne 20 24 GTR, When The Heart Rules The Mind
2 7 Mum Sound Machine, Words Get In The 7 9 GTR, When The Heart Rules The Mind 21 25 Gavin Christopher, One Step Closer To 331 Queen A Kind Of Magic 21 28 Jermaine Stewart, We Don't Have To Ta % 2 :um Res!
B % Osborne, You Should Be Mine 10 The Fix, Secret Separation 22 24 Regina, Baby Love 2 x Outfield, All The Love In The Wor 22 23 Pet Shop Boys, Opportunities (Let's M 27 0 Gavin nnnw One Step Closer To
N m , Baby Love 12 Janet Jukson asf 23 % Kind Of Magic ] '"n-n' The Edge Of Heaven 23 25 Van Halen, Dreams B U ina, Baby Love
% 28 The All The Love In The Wor 10 13 Peter Cetera ve (Theme Fr 24 21 Roberi Pllmer Hyperactive ¥ N Osborne, You Should Be Mine ( 2 33 ) Osbome, You Should Be Mine ( 2 EX Bemnds n{sle Mad About You
2% 33 Wham!, The Edge Of Heaven 11 6 E DeBarge, Whos Johnny (' Short Circ 25 30 Mike & The Mechanics, Taken In I 3 Jofm Jlr Mellenca anbleml 25 32 Rod Stewart, Love Touch (Theme From ” 30 31 The Fixx, Secrel Separation
21 31 Device, Hanging On A Heart Attack 2 n Bemr,- s, Mad About You 2% 23 Andy Taylor, Take It Easy 3% EX John Waite, (f Anybody Had A Heart % 7 mmu Modern Woman (From “Ruthl 31 3 Gsborne, You Should Be Mine (
2 30 J , Suzanne 1315 Roheﬂ Palmer, Hyperactive 21 28 Journey, Suzanne 37 KX Monkees, That Was Tnen This Is N 27 2 Suzanne 32 18 Van Halen, Oreams
Ay — mm Dancing On The Ceiling u 16 S"“R 50“& Opgeriunities (Let's M 28 31 Kiymaxx, Man Size Love (From "Running 38 EX r{ Jane Girls, Walk Like A Man 2 3l Wha"m The Edge Of Heaven 13 13 Don't Cry, | Wanna Be A Cowboy
30 32 Kiymaxx, Man Size Love (From “Running 1 7 Scmmed oldmg Back The Years 29 EX Device, uangmg On A Heart Attack 39 EX a Khan, Love Of A Lifetime 29 A Andy nm Take #t Eas 34 37 The Monkees, That Was Then, This Is N
A31 — Berhin, Take My Breath Away (Love The 16 27 30 32 John Cougar Mellencamp, Rumbleseat A4 — Lionel Richie, Dancing On The Ceilin 30 35 Gavin Christopher, One gtep Closer To 35 38 Nu Shooz, Point Of No Return
A2 — Patti Laehe 3 h People 1719 Davd mm Yan Rn 31 B Mm Take My Breath Away (Love The A — Gavm Christopher, One Step Closer To 31 EX Steve Winwood, Higher Love 36 39 Chaka Khan, Love Of A Lifetime
A3 — m:znel McDonald, Sweet Freedom }g g Gavin Cnﬂ'::'oﬂl:"fu?ﬂe Step Closer To 2 U Th McDonald, Sweet Freedom : = :ela'“"hke Mod?a’::c'sh ‘T‘::eyn(ll-:‘fe The g g ;'Mh:el Socn':l 3::1:‘ kIumgrs 1 G g lg thry Jane Girls, Wa|k I.:ke A Man
Banana em - ic| [ l, T m al ractive
AU — G Tiger, Dont Forget Me (When ¢ 20 21 Van Halen, Dreams 33 35 Bananarama, Venus A Sheena Easton, So Far So Good e wee B R Pk Y hera
EX EX  Whitney Houston, All 21 JMW Suzanne N 34 EX Wham!, The Edge Of Heaven 34 EX  David Lee Roth, Vankee Rose 40 EX  The Outfiekd, All The Love In The Wor
2 B 5"! , Modern Woman (From "Ruthl 3B EX Junrume Jackson, Do You Remember 35 EX Regma Baby Lo A —  Lionel Richie, Oancing On The Ceiling
g g mke hD-umg Your Scene A I.nmel Richie, 0 o Th CQI : = P ne Li::“m‘e' g:ngmg On The Cetling : — Wgﬂn Once In A Lifetime
Andy —_ ancing On e |mg —  Patti eople —  Patti
A23 —  Lione! Richie Danung 0" the Ceiling A —  Mary Jane Girls, Walf A — Miami Sound Machine, Words Get In The EX EX Berlin, Take My Brﬂn Away (Love The
2% 29 Sohn Eddie, Jungle Bo A — Glass ﬁgk , Oon't Fovge( Me (When I A — Mary Jane Girls, Walk Like A Man EX EX Barry Manilow, I'm Your Man
g gfl' ]‘0"'“"* Stewart, weSE:Sh‘i g:v;l |Tn°eT(a A — onkees, That Was Then, This Is N ”@@ ﬂ ﬁ@ EX EX Bananarama, Venus
g 33‘32 1E'he Beach lmys Rock'?: Roll To n.de g: o 2l
merson, Powell, T An . J ¢
) . $1 R Wham, The Edge Of Hemven P.D. John Gorman
Washington P.D.: Randy Lane 32 40 Timex , Ru 1 2 Peter Gabriel, Sledgehammer — | .
1 3 Genests lnvus:Ne Touch 33 3% St , Before 1 Go 2 1 Genesis, Inv:snble ouch
2 ! U 37 Steve Winwood, Higher Love 3 4 Madonna, Papa Don't Preach -
3 6 &”m: Tme lI Be sad Songs (T 3% 38 Jemnme Jackson, Do You Remember [T ; 1{ Kenny Loggms Danger Zone i
4 7 Holding Back The Years Journey, Suzanne = ; . .
5 P l‘.elen Glory Of Love (Theme Fr 3% EX Ghs Tiger, Don’t Forget Me (When |’ i 5 6 3 Jermaine Stewart, We Don't Have To Ta e o Minneapolis P.D.: Tac Hammer
HE L:::l' Q, Somemm Aot You 7 e All The Love In The Wor | Tampa 0.M.: Mason Dixon 13 Bilyoe Modern Woman (From "Ruthl | Cleveland P.D.. Phil LoCascio 2 Genesis, tovisible Touch
7 Howard J om;) ne Is To Blame 38 EX  Barry Manilow, I'm Your Man 1 2 Simply Red, Holding Back The Years 8§ 10 Taylor, Take It Easy 1 1 Billy Ocean, There’ll Be Sad Songs (T 1 The Suburbs, Life Is Like
8 El DeBarge, Who's Johnny (“Shert Circ A9 — Dwﬂ Hanging OnA Heart At\ack 2 4 Genests, Invisible Touch 9 16 mm Jackson, Nas! 2 2 Simply Red, Holding Back The Years 6 Billy Joel, Modern Woman (From " Ruthi
9 16 Peter , Sledgehammer MO —  Mike & The Mechanics, Taken In 3 1 Billy Ocean, There'll Be Sad Songs (T 0 19 Wham!, The Edge Of Heaven 3 4 Genesis, Invisible Touch 7 Rod Stewart, Love Touch (Theme From
10 12 The Outfield, Al The Love In The Wor A — Michael McDonald, Sweet Freedom 4 5 Kenny Loggins, Oanger Zone 1 23 Bananarama, Venus 4 5 Peter Gabriel, Sledgehammer 8  Peter Cetera, Glory Of Love (Theme Fr
1 1 Jmet Jackson, Nas ghem S 3 Howard Jones. No One Is To Blame 2 13 Van Halen, Dreams 5 & [ DeBarge, Who's Johnny (“Short Circ 4 Limited Warranty, v.ctor Line
12 1 SMB?S tunities (Let's M A — Wiami Sound Machine, Words Get In The 6 7 Janet Jackson 3 15 Pet Shop Boys, Opportunities (Let's M 6 9 Janet Jackson, Nasty 9 The Blow Monk i gm Your Scene
13 14 The goody ||l.m' our Wlldess DvFeams A — Mary Jane Girls, Walk Like A Man 7 8 E DeBarg‘,dWho s fohnny ("Short Circ 1; }’ ;;:e; Celeu dl sv of Love (Theme Fr ; 1% l':wardLJmes NI;; One IZs To Blame }% ;eezn;aam Stewal %{‘Wn or; M(a're‘]oMTa
"Iﬂ rom enn N langer Zone unities (Let's
}5 }57' '&?au'.... Pa %‘J‘:“S'r‘eﬂ"'"" g “s, Prﬁﬁus Crush Onlz\eiofx""“ef 16 5 S"nv‘y Red Holdmx Back The Years 9 7 Pamyus & Mic McDonald, On 13 Pem’g:br:r‘ Sledpehammer
16 19 Bertin, Take rday Breath Away (Love The . 10 11 Rod Stewart, Love Touch (Theme From " 72 Outfield, All The Love In The Wor 10 17 Peler Cetera, Glory Of Love (Theme Fr 15 Gavin Chnstopher. ne Slep Closer To
1 Heart, Nothin® At All N 11 15 Jermaine Stewart, We Don't Have To Ta 186 Rod Stewart, Love Touch (Theme From " 1 oody Blues, Your Wildest Dreams 18  Madonna, Papa Don't Preach
13 Patti LaBelle & Michaet McDonald, On | 12 16 Peter Cetera, Glory Of Love (Theme Fr 9 20 GTR, When The Heart Rules The Mind 2 1 The Fabukmsﬂl inderbirds, Tuff Enuff 3 The Moody Blues, Your Wildest Dreams
19 27 Belinda Carlisle, Mad About You 13 9 NuShooz, | Can't Wait 20 30 The Monkees, That Was Then, This Is N 13 8 Heart Nothin' A! AII 21 Nynuu an Size Love (From "Running
20 21 8o & The Sitver Bullet Band, L W 13 The Blues, Your Wildest Dreams 122 Michael Stanley Band, When All is Sai 14 16 Van Halen, Dre 2 nda Carliste, Mad About You
21 23 Jermaine Stewart, We Don't Have To Ta S 15 25 Gloria Loring & Carl Anderson, Friend 22 14 Bangles, If She Knew What She Wants 15 23 Rod Stewat, Love Touch (Theme From " 2 oun\ey Suzanne
2 0 n-mcea.me , Mountains M 16 12 Heart, Nothin' At All ’ 3 26 Belinda Carlisle, Mad About Vou 16 13 38 Special, Like No Other Night 17 Bangles, If She Knew What She Wants
B KX Love Pittsburgh P.D." Nick 17 24 The Monkees, That Was Then, This s N A 24 il Ul lEuegos fy SlliWantRY 17 21 Billy Joel, Modern Woman (From “Ruthl 24 Janet Jackson, Nasty
A% odert Woman (From “Ruth ntsburg -D.t Nick Bazoo 18 21 Bob Seger & The Sitver Bullel Band, L 25 28 The Beach cktRoll To The Re BB e doel dtowar, We bon Have 10 Ta 5 Kenny Loggins, Danger Zone
25 28 John Cougar M , Rumbieseat 11 Genesis, Invisible Touch 19 20 Billy Joel Modern Woman (From “Ruthl 2% 32 The Blow Monke ing Your Scene 19 22 The Biow Monkeys, Digging Your Scene 20 11 38 Special, Like No her mgm
2% 3 A Hunto ngh And Low 2 4 Peter Gabriel, Sledgehammer 2 2 New Edition, With You All The Way 27 33 Steve Winwood, x ove 2 12 The ms Crush G You 21 Steve Winwood, Higher Love
21 29 Wham! ‘{ Of Heaven 3 3 Howard Jones, No Dne Is To Blame 21 23 Pet Shop Bo)s, Oppodunmes (Let's M 28 40 Dawvid Lee Roth, Yankee Rose P Bafy s, Opportunities (Let's M 22 2% ) & The Beaver Brown Band,
28 EX  Steve W-mod anhev Love 45 Red, Holding Back The Years 2 % secmaa Carlisle, Mad About You 29 34 Nation of One, Devil or Angel 2 a cm When The Heart Rules The Mind 28 Wham!, The Edge Of Heaven
23 EX  The Blow Monkeys, Digging Your Scene 5 9 Stewart, Love Touch (Theme From 23 14 Patti LaBelle & Michael McDonald, On 30 38 Gavin Christopher, One Step Closer To 23 18 Level 42, Something About You 4 25 Van Halen, Dreams
0 EX TheFMrsmﬂu&ds Tutf Eny 6 2 um Jackson, Nasty 20 27 Mike & The Mechanics, Taken In 31 31 Emerson, Lake & Powell, Touch And Go 24 30 Madonna, Papa Don't Preach 25 23 The Fixx, Secret Separation
A — Timex Secial Cub, Rumors_ 1 1 nda Carfisle, Mad About You 25 17 Boys Don't Cry, | Wanna Be A Cowboy A32 —  Lionel Richie, Dancing on the Cellmz 25 28 Belinda Carfisle, Mad About You 2% 14 Simply Red, Holding Back The Years
A — Lionel Richie, Dancin On The Ceilin 8 6 F.I Deaarge Who's Johnny (“Short Circ 26 28 Andy Taylor, '\’ake It Easy 33 EX One to One, Angel in y Pocket 2% 31 Wham!, The Edge Of Heaven 21 31 The Outfield, All The Love In The Wor
A — Gloria Loring & Carl Rnderson Fri 9 11 Kenny Loggins, Danger Zone A21 —  Lionel Richie, Dancing On The Ceiling 3 35 Jean Beauvoir, Feel The Heat 27 19 Prince & The Revolution, Mountains
A — Mike & The Mechanics, Taken In 10 17 Peter Cetera, Glory Of Love (Theme Fr 28 EX Bananarama, Venus 35 37 John Eddie, Jungle Boy 28 32 The Fixx, Secret Separation
A — Kiymaxx, Man Size Love (From “Running 11 16 Jermaine Stewart, We Don't Have To Ta 29 EX Steve Winwood, nghev Love 29 20 Madonna, Live To Tell
12 15 Madonna, Papa Don( Preach A — Regina, Baby Lov 30 15 Nu Shooz, | Can't Wait
li lg The J&tsu CvuTs'l: On 0 B Sad Songs (T A — Device, S:‘: in| On A Heart Attack s; — Jsun w»gvmod Higher Love
1 n, There'll Be Sa ngs EX EX Timex 0rs —  Jous uzanne
15 12 aﬁo«m Live To Tel EX EX Miami Sound Muhm Words Get In The A3} —  Andy Taylor, Take It
}? lzz GBLR’ Jo:f"MTo’\;ee Hearl RUIO?FToh'e“ M'l"'d‘m EX EX Michael McDonald, Sweet Freedom A34 —  Lionel Richie, Dancmg On The Ceiling
rn Woman (Frf ul
18 24 Timex Social Club, Rumors EX EX &avin Christopher, One Step Closer To
18 BILLBOARD JULY 19, 1986

WwWWwWWw.americanradiohistorv.com



www.americanradiohistory.com

adio

28 33 Double, The Captain Of Her Heart 10 15 Belmda Carlisle, Mad About You A — Lionel Richie, Dancing On The Ceiling
29 16 Bob Seger & Silver Buliet Band, L 11 16 Pet Shop Opxortumlles (Let's M A — Chaka Khan, Love Of A Lifetime
30 35 Michael McDonald, Sweel Freedom 127 Boys Don't anna Be A Cowboy A — Andy T:nof Take It Eas
Them 13 8 Gcmsn, Invisible Touch A — Sparks, Music Vou Can Dance To
A3l — GTR, When The Heart Rules The Mind n 9 ‘ge ean, There'll Be Sad Songs A — David Lee Roth, Yankee Rose
A2 — Llonel Richie, Dancing On The Ceiling 15 10 Bai e, wnos Johnny ('Short Circ EX EX Mike & The uechamcs Taken In
Al —  Mike & The Mechanics, Taken In 16 28 Gloru L Carl Anderson, Friend EX EX Kiymaxx, Man Size Love (From "Running '
34 23 Prince & he Revolution, Mountains 17 29 Belin, Take My Breath Away (Love The EX EX Simply ﬁed Money (Too Tight To Menti
A5 — Glass T'(:r, Don't Forgei Me (When I' 18 18 Andy Taylor, Take It Easy L]
A% — Monl Thal Was Then, This Is N 19 1 Jmet Jackson, Nasty
A — Regina, Bahy 20 Art Of Noise qunng Duane Eddy,
A — Device, Hanging On A Heart Attack 21 A uun A Kind Of Magic
g g b uoody Bl‘u;es Your Wildest Dreams . . m tm '
manauma, enus
POWER u 5 uonks'xs Di o Vom Scene internaticnal
WER: B PR e - YOou Real
% ‘_|] 26 19 Whitney Houston, Grealest Love Ol All
) ‘d SRR s Dican . San Francisco P.D.: Steve Rivers Ri m at mr Fi
79 EX jefhey Gsborne, You Should Be Mine ¢ 1 Peter Gabriel, Sledgehammer
KRBE - FM A.'MA) — #eavrn' Thse Ed esgl Hetaven g amex Solcnal cg:'b‘( un:ors
- i —_ XX, Secre! paration nests, |nvisible Touc|
Houston P.D:Paul Christy | g B Glh, When Tne Heart Rules The Ming 1 Belinda Carlisle, Mad About Y .
! 1 Timex Social Club, Rumors EX EX  The Fabulous Thunderbirds, Tuff Enuff 5 12 Peter Getera, Glory Of Love (Théme Fr 1986 International Buyer’s Guide
I; xihﬁ'ymﬁ'ms'r'}ﬂﬁ;!?'?&i’ EX EX Jean Beauvoir, Feel The Heat g Jerma.u scmnv WesEonkl’ Havel To T(a
3 Osborne, You Should Be Mine
8 Genesis, Invisible Touch H & S'L? 5 %,po,mm"es ?_ﬂ AR Bigger and better than ever. Filed with the most compref(\,ednsave I|st|nngs by
9 Peter Cetera, Glory Of Love (Theme Fr 9 1 3,,1.,. ake eath Away (Love The category and geographical area; thousands of names, addresses a
3 Jermaine Stenrt We Don't Have To Ta‘ 10 Blow Monkeys, Digging Your Scene telephone numbers for*
11 Rod Stewart, Love Touch (Theme From ” n 1 mdm'm Star, Headlines
2 Honrd Jom':‘eﬂo ne Is o Blame - ™M 027 12 15 Stacey Q, Two Of Hearts ® Record companies @ Rack Jobbers @ Record Promotion
16 Mad A Kﬂb M 13 18 Madonna, Papa Don't Preach Services
! 13 Soh Ocean Thelr)% Il ta; Sathongs a AM 1150 110 Janet Jackson, Nasty ® Music publishers e Imponters Y
nns, Papa Don't Preac 15 19 Kenny Loggins, Danger Zon © Equipment Manufacturers
125 ‘IM' Jackson, Nasty Los Angel P.D- Mike Schaef 16 1 Depec"y ”‘ ode, A Qgesnon of Lust ® Wholesalers ® Exporters a
1310 Slm ued Holdin Back The Years 0s Angeles Mike Schaefer 17 23 Bananarama, Venus ® Distribulors o Industry Serices ® Suppliers
oz aylor, Take [t Easy I 1 Timex Social Club. Rumors 18 2 mchael McDonald, Sweet Freedom & Organzatons
15 15 Blw Monke D-ssms Your Scene 2 3 Behnda Ca isle, Mad About You (The ® One Stops
16 7 The Jets, Crush On You 3 1 # Q, Two Of Hearts 19 20 Limited Warranty V|clovy Line
{! }; %'};‘;’Ymm m’.:.a".'."?r'}’émr’”;&'ﬁu ; g JPeter Gal e Slretd ehaﬁnmer o1 %? %? JT:: F-[gra:e]:rel > valwn PLUS —manutaclurers, wholesalers, hardware, software and accessories
ermaine Stewa ‘e Don’t Have To Ta n un;
19 28 Steve Winwood, Higher Love § 13 Madonna, Papa Don't Preach % % mﬂm, The b dg A 0' (— for, Compact Disc, Video and Audio Disc, ‘{ndeo Cagsenes. Video Games
g fg aobms.;.(,e‘e&vms ,l:::‘ "Byu|(ls(s I%‘r?ddl:"c ; ; g.,(,s Don :; Cry, (I) Wa,.'na ?e A Eo{, 'X g_} g 1 uwgyhsm Your Wildest Dreams Statistics and Charts on consumer purchasing trends.
2 17 Madonna Live To Tel s 19 ,,:mmm:'@enﬂp‘" uniiesiets A B Regina Baby n';°",f, . A complete International Guide to the Mus.c and Home Entertainment
B 23 Van ""9"§ Dreams 10 10 Trans-X, Living On Video 2% 33 Chaka Khan, Love f A Lifetime Industries
A 25 The '-;u,r ecret Separation 11 12 Kenny Loggins, Dat?ev Zone 21 31 Double, The Captain Of Her Heart
g % mmm:‘eli'gae ot Hgvﬂ — {g |3 El D'e";u e,‘v‘l&o'sT oh:ny {"Short Circ Ag ; Pv'iynce. A"P:m"s ve[holen oneadR The price is $50.00
lencal Bﬂm nvisible Touc| 'maxx, Man Size Love {(From “Runnin| ]
2 EX Regina, Baby Love 18 22 Whitney Houston, All At Once %9 6 DeBarge Wia's oy ('Shor e SUPPLY IS LIMITED SO ORDER TODAY!
2B A 1 Can't Wait 15 26 Wham!, The Edge Of Heaven 31 EX  Mary Jane Girls, Walk Like A Man
A2y — lme'm'e'Daﬂm on the Ceiling 16 6 Billy Ocean, TherellBeSadSongs(T A32 — Si Maoney (Too Tight To Menti e BB X r r r r re rr i 8 i rt 3 777 7 8 ¥y ]
30 EX  Device, "3"K'V Heart Attack 17 31 Regina, Baby Love Al — Richie, Dancing on the Ceiling . . i
A — Bananarama, Venus 18 7 The Blow Monkeys, Digging Your Scene 34 35 Rod Stewart, Love Touch (Theme From * Toll Fres l Mail to: Billboard, Circulation Department, 1515 Broadway. New York, N.Y. 10036 l
A — Michael McDonald, Sweet Freedom g ﬁ mgzleg II!)'venaimTh Foest A35 —  Miami Sound Machine, Words Get in The 800-223-7524
EX EX &m, When The Heart Rules The Mind 21 23 ) m’m vo"e Sl:'md Be Mine ( (In New York l Please reserve ) I
& & gmn.hlnn;;eﬂ p&racllve g {g g‘.m Jukson,Tasty State: [ copies 1986 International Buyers Guide—Price $50 00 l
EX EX Gavin '?ﬁrislopw, One Step Closer To 20 17 Prince & rﬂ%ﬁm‘" Mountains 212 764-7579) ] My check enclosed (U'S Currency Only)
25 30 Peter Cetera, Glory Of Love (Theme Fr Or Name___ l
26 29 Rod Stewart, Love Touch (Theme From ~ | ____Please charge my
DU s c o OA E i
i , Higher Love oupon mencan bExpress
29 EX  Berin, Take My Broath Away (Love The pon Address
30 EX Mﬁ‘:hnl McDonald, Sweet Freedom l l
Card Number
oea s 31 Fixx, Secret Separation Ci
- £ 5 iy P o ” -
N lern Woman (From "Ruf
Houston P.D: John Lander | 3 5% S "°°é§ Blues, Your Wildest Dreams | 70 ]
% ‘% ?,,",',’""‘ Palv%ggg ;h;r'mi: 35 32 Levet 42, Something About You Carg Expires State
i ;{ ]" s“.]néi I%an er Zone l {0 MasterCard l
imex Social Club, Rumors
S 12 Peter Cetera, Glory Of Love (Theme Fr Sgnature
§ & Howard Jones, No One Is To Blame i MasieCard Bank # A520 l
7 4 SlmquedHoldm BackTIleVeavs L N x X ¥ 3 f 1 3 2 ;2 B BN N JF N F B B B F R B N |
8 5 Jermaine Stewart, We Don't Have To Ta
9 14 Rod Stewart, Love Touch (Theme From *

¥

3

Life At The Top. WWDM-FM Columbia, S.C., program director Tony Dean,
right, and news director Brenda Jones sample the high life while broadcasting a
week's worth of morning shows from atop a local billboard.

FEATURED PROGRAMMING

(Continued from page 16)

July 21, Eurythmics, Rockline,
The Global Network, 90 minutes.

July 21-27, Van Morrison, Rock
Over London, Radio International,
one hour.

July 21-27, Reba McEntire, Ex-
ile, Country Closeup, Narwood
Productions, one hour.

July 21-27, Sting, Rock Today,
MJI Broadcasting, one hour.

July 24, Steve Winwood, Live
Album Party, NBC Radio Enter-
tainment, one hour.

July 25-27, Rod Stewart, Rick
Dees’ Weekly Top 40, United Sta-
tions, four hours.

July 25-27, .38 Special, Hot

Rocks, United Stations, 90 minutes.

July 25-27, Tony Bennett, The
Great Sounds, United Stations,
four hours.

July 25-27, Gladys Knight & the
Pips, Dick Clark’s Rock Roll And
Remember, United Stations, four
hours.

July 25-27, Eddie Rabbitt, Coun-
try Today, MJI Broadcasting, one
hour.

July 25-27, Crystal Gayle, The
Weekly Country Music Countdown,
United Stations, three hours.

July 25-27, Dire Straits, Profile
'86, NBC Radio Entertainment, 90
minutes.

i Smaller-Market PDs Gonvene On Poe Panel

Community Visibility Dominates Discussion

BY KIM FREEMAN

ATLANTA “The way to stay on top
is to stay on the streets,” said
WKHI Ocean City, Md.’s J.J. Me-
Kay during a panel featuring small-
and medium-market program direc-
tors at the recent Bobby Poe Pop
Music Seminar here (Billboard, July
12).

Visibility and involvement in the
market were the main topics dis-
cussed, but speakers covered a wide
spectrum of issues germane to pro-
grammers in all markets, no matter
what their size.

Picking up on the community-in-
volvement theme, McKay noted
that his stations keep track of clos-
ing times at Ocean City’s night
spots and send station representa-
tives out to stock late-nighters with
WKHI paraphernalia.

Much of the discussion was devot-
ed to effective programming tech-
niques that are feasible for stations
with limited resources and staffs.

“We look to get the ‘one-up’ on
everybody,” said KDON Salinas,
Calif.’s Kirk Cliatt, adding that the
station prefers to give away movie
tickets all the time rather than spon-
sor one premiere periodically.

Cliatt also emphasized the impor-
tance of getting listener participa-
tion. He explained how the station
had drawn a lot of attention by tak-
ing audience polls on whether two
girls should be allowed to attend
their school prom together.

Cliatt said KDON is heavily sup-
portive of local bands and joked that

although some big name acts might
pass KDON by, the area’s more off-
beat bands are always willing to
make easily promotable, “‘exclu-
sive” visits.

Bob Ralleigh of WHHY-AM-FM
Montgomery, Ala., stressed the im-
portance of gearing dayparts to-
ward listening habits. At his sta-
tion, he said, that recently involved
giving away an office stereo system
during middays on the assumption
that listeners were tuned in at work.

On the subject of show prepara-
tion, WXLK Roanoke, Va.’s Russ
Brown suggested heavy use of lis-
teners. “They can be very funny,”
he said. “And they can usually get
away with more than you ean on
air.” Cliatt asked whether too many
call-in bits could turn off adult lis-
teners of the morning show.

“You have to go after the avail-
able audience,” continued Brown.
“There is no hard, fast rule that
says everybody [who calls in) goes
on air. One key is to keep a variety
of ages [on the phones].”

Cliatt illustrated the need to
count on listeners by recalling a re-
cent morning bit on the aphrodisia-
cal effect of asparagus. “It’s amaz-
ing what people will do at 7 a.m.,”
Cliatt said.

In an earlier panel, an attendee
said that major-market program-
mers seem to make themselves
more accessible to promotion people
than medium- and small-market
PDs. Most speakers denied the
statement, but said that because
they are responsible for so many

things, it is impossible for them to
be available for every record call,
especially when there are several
calls for the same record.

Atco’s Mark Nathan asked about
record ID policies. Bob Lewis of
WRVQ Richmond said, “You have
to ID any new record, because ev-
ery time you play one you are mak-
ing your station unfamiliar for
three to five minutes.” Lewis said
WRVQ uses special jingles to high-
light new songs.

KDON'’s Cliatt said back-sell IDs
are more important than front-sells
because that is when a listener’s cu-
riosity is at its peak.

Hitmakers’ Barry Fiedel asked
panelists how they felt about the in-
creasing value being placed on their
madium. “I see a lot of people get-
ting into the business who have no
business being in it because they
don’t care about it,” said WKHI’s
MzKay.

Some programmers said they
den’t think they are being properly
rewarded for their contributions to
the increasing dollar value of their
stations. Most, however, noted that
getting proper compensation is each
individual’s responsibility.

“You have to set up incentives for
ycurself,”” said Tom Taylor of
WPST Trenton. When looking for a
new post, Jerry Lousteau of KZZB
Beaumont, Texas, said that “you
should have a ratings incentive built
into your contracts. But, make sure
you are very familiar with the mar-
ket you're going to before you set
that up.”
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Dave Edmunds Produces Success With ‘Tuff Enuff’

BY STEVE GETT

NEW YORK Dave Edmunds is en-
joying one of the busiest and most
successful phases of his illustrious
career.

The veteran Welsh musician’s
production of the Fabulous Thun-
derbirds’ album “Tuff Enuff” has
helped the Texas rockers enjoy
huge chart success. British pop star
Shakin’ Stevens and boogie band
Status Quo have also scored recent
hits on the U.K. charts with Ed-
munds-produced releases.

‘If the songs are
good, | love being
in the studio’

Future plans for the former
Rockpile guitarist include produc-
tion work with Jeff Beck, Canadian
Juno Award-winners K.D. Lang &
the Reclines, and, possibly, Glenn
Frey.

In between production projects,
Edmunds is in London recording a
new solo album for Columbia, which
he anticipates will emerge early
next year.

“Making an album every year can
sometimes get tedious,” says Ed-
munds. “] missed out last year,
which was nice because | felt I need-
ed to do it. The last two albums I
made were a bit conveyor belt, al-
though I had a lot of fun working
with [ELO’s] Jeff Lynne on the last
one.

“Most of the time, though, it was
a question of meeting deadlines for
tours and things like that. This time
I want to go into the studio when
I've got some songs I'm really excit-
ed about.”

Producing other acts has allowed
Edmunds greater artistic freedom
with his own music. “The produc-
tion work I've been doing has kept
me busy, so now I can afford to do
my stuff the way I want to,” he
says. “It’s a lot more fun, and I find
I can get a lot more done in terms of
coming up with ideas and experi-
menting.”

Asked if he has a preference for
producing other acts or recording
his own songs, Edmunds says, “At
the moment, I'm just having a great
time doing a bit of both. I think I'm
basically a studio creature, be it
with whomever. If the songs are
good, I love being in the studio,
whether it's for myself or someone
else.”

Of his work with the Fabulous
Thunderbirds, whom he first en-
countered when they opened for
Rockpile on a U.K. tour, Edmunds
says, “I'm very proud of that. We
did the album a year ago, and the lit-
tle record company they were with
ran into trouble. They couldn’t pay
the studio bills, the hotels, me, or
anything.

“We managed to finish the al-
bum, but then—of course—the stu-
dio wouldn’t let the tapes go until
they got the money. The T-Birds
just worked, gigging anywhere so
they could buy the tapes themselves
and get the deal. The work paid

‘We’re Rock Musicians With Pedigrees’

Boys Don’t Gry Want More

BY JIM BESSMAN

NEW YORK After hitting the up-
per reaches of the Hot 100 Singles
chart with “I Wanna Be A Cow-
boy,” the British group Boys Don't
Cry is hoping for similar success
with its self-titled debut album on
Profile.

The band members are con-
cerned, however, that the somewhat
surprising success of their fresh-
sounding, techno-western comic
fantasy will lead people to assume
that Boys Don’t Cry is little more
than a one-off novelty act.

“Basically we're rock musicians
with very good pedigrees, and it's
important that we do not get type-
cast because of ‘Cowboy,”” says
keyboardist Brian Chatton. “‘It rep-
resents only one-ninth of the album.
The other songs are just as impor-
tant, and we have to get that
across.”

The followup single, “Cities On
Fire,”” should help establish the
band on a more “mainstream rock
level,” says lead singer Nick Rich-
ards.

“When we formed we didn't want
to come out with 10 tracks that
sounded the same, like most
bands,” says Richards, who is also
co-owner of London’s Maison
Rouge recording studio, where Lev-
el 42, the Psychedelic Furs, and Em-
erson, Lake & Powell have cut their

latest releases.

In his pre-Boys Don’t Cry days,
Richards was signed to RCA’s U.K.
division as a solo artist. He was also
involved in studio work for the likes
of Sad Cafe, Roy Wood, and Judy
Tzuke.

In 1984, Richards teamed with fel-
low RCA solo artist Chatton, who
had previously worked with Meat
Loaf, Mike Oldfield, Jon Anderson,
and Phil Collins.

After enjoying a minor hit in
France with the single “Turn Over
(I Like It Better That Way),” Rich-
ards and Chatton decided to seek a
“band image rather than just a pop
approach.”

The duo enlisted drummer Jeff
Seopardi, formerly with Sad Cafe
and Chris Rea, guitarist Nico Rams-
den, who also plays for Camel, and
bassist Mark Smith. Richards says
all of the members have solo song-
publishing deals and write and re-
cord for other artists as well as
Boys Don’t Cry.

The name Boys Don’t Cry was
specifically chosen to make it hard
to categorize the band, says Rich-
ards. The group records for Rich-
ards’ Legacy Records in England
but came to the attention of Profile
when the Gotham-based indepen-
dent label's a&r chief, Gary Pini,
heard an import copy of “I Wanna
Be A Cowboy’ at a New York club.

(Continued on page 24)

off—they ended up with their big-
gest album ever.”

Though he is not rushing to com-
plete his next solo album, Edmunds
says he does not like to risk losing
spontaneity at the expense of striv-
ing for perfection.

“I'm obviously concerned with
the end result of what I'm doing,
but I do like spontaneity—other-
wise [ get bored quickly,” he says.
“On the other hand, | got into some
pretty bad habits in the studio when

I was working with Rockpile. That
was just a fun band, not a serious
career move.

“Nick [Lowe] had some very
strange ideas about producing rec-
ords that sort of rubbed off on me. 1
do care about records, so I tend to
try a little harder these days. But I
still like spontaneity, so I try to
keep the balance.”

Edmunds says he has not seen
former Rockpile bandmate Lowe
for a long time, hinting that their

parting was not exactly painless. It
was following the breakup of Rock-
pile in 1981 that Edmunds hired top
New Jersey-based concert promoter
John Scher as his manager.

““My accountant and I inter-
viewed a lot of different people,”
says Edmunds. “John Scher was by
far the one I was most impressed
with, and I've never regretted it
since.”

Though Scher is actively involved

(Continued on page 24)

Van Halen

by Steve Gett

NEW YORK Elton John may
have been clowning around when
he donned a Ronald McDonald
outfit for his cameo appearance at
Wham!’s London farewell concert,
but his upcoming North American
tour is serious business.

The British superstar has set a
new house record at Detroit’s Pine
Knob Amphitheater, where he
kicks off the tour Aug. 15, selling
32,000 tickets within the first 24
hours of boxoffice activity.

Though a full itinerary has yet
to be announced, Los Angeles-
based tour producer Connie Pap-
pas Hillman says John will be
playing a minimum of 40 dates in
the U.S. and Canada, mostly at ma-
jor market outdoor venues and
large indoor arenas.

“Elton will probably be on the
road here until the second week of
October,” says Hillman. “He can’t
continue much longer because he
starts an Australian tour on Octo-
ber 25, for which he’s actually tak-
ing out a complete symphony or-
chestra.”

Accompanying John on the U.S.
dates will be an eight-piece band
that includes his longtime guitar-
ist, Davey Johnstone, and keys-
man Fred Mandel. There will also
be a horn section.

Meanwhile, John is in Holland
finishing a new album for Geffen,
tentatively titled “Leather Jack-
ets,” which is set for early Septem-
ber release. The song ‘“Heartache
Around The World” will probably
be issued as a single to coincide
with the start of the tour.

As soon as the album is complet-
ed, John returns to London, where
he plans to attend Prince An-
drew’s July 23 wedding.

DAVID LEE’'S WRONG: “We
have not, we are not, and we would
not consider taking cheap shots at
David Lee Roth by ‘dragging’ cus-
tomized anti-Dave banners from
gig to gig and displaying them to
the fans.

“We don’t own an orange mark-
er, and besides, all of us forgot
how to write years ago!”

That’s the official response from
the Van Halen camp following Mr.
Roth’s accusations that his former
bandmates have been ‘“dragging
around a sign [in orange marker]

Sales Take Off For Rocket Man Tour:
Denies Doing Dirty Deeds

from city to city that says, ‘Screw
Dave Lee Roth"’’ on their sellout
U.S. tour (Billboard, July 5).

Eddie and the boys add, “With-
out making a whole issue out of
this, our consciences are clean—we
don't play dirty. 1986 has been a
great year for Van Halen, and we
couldn’t be happier. Dave’s just re-
leased his album, and we wish him
all the best.”

For the record, sales of Van Ha-
len’s #5150 album have topped the
2.5 million mark. The group has
just kicked off the second leg of its
U.S. tour, selling out three shows
in Los Angeles.

ON THE BEAT

Artist news, touring,
signings, venues. . . for
those who need to know

TRy . SR e N U e e e 7 |

SHORT TAKES 1: The Band (fea-
turing Rick Danko, Levon Helm,
Garth Hudson, and Jim Weider),
Jesse Colin Young, Holly Near,
Cheryl Wheeler, and Urban
Blight are among the acts sched-
uled to perform July 26 at the Vine-
yard Peace Concert ‘86 at Martha's
Vineyard, Mass. ... Following his
recent MTV guest VJ appearance
with New York Yankees veterans
Billy Martin and Bobby Murcer,
Joe Piscopo appears this weekend
(18-20) at the Sands Hotel in Atlan-
tic City ... Gregg Allman has
signed with Epic and is set to re-
cord an album with Rodney Mills
producing ... Graham Nash is
promoting his Atlantic solo re-
lease, “Innocent Eyes,”” on the
road as special guest of Joan Ar-
matrading through Aug. 26.

FEEL THE HEAT: Though the
big-band/swing-style interlude
(featuring a 15-piece all-female or-
chestra) midway through his re-
cent concert at New York’s Radio
City Music Hall bordered on tedi-
um, Robert Palmer turned on the
heat during the second half of the
set.

Outstanding renditions of
“Some Like It Hot,” “Johnny &
Mary,” and the System’s “You Are
In My System’ saw Palmer per-
forming with relentless energy.
That he felt compelled to keep his

Italian designer suit on throughout
the show was a mystery, though.

I.ISTEN UP: The sound is tough-
er, but the voice is unmistakable—
the end result? A surefire hit.
That's the verdict on Daryl Hall’s
new single; “Dream Time,” which
ships this week. RCA has serviced
radio with a compact disk version
of the song.

A sneak preview of the new Bon
Jovi album, “Slippery When Wet,”
is positive indication that the group
will establish itself as one of the
major hard rock forces. Key radio
cuts should be “You Give Love A
Bad Name” and “‘Livin’ On A Pray-

3

er.

SHORT TAKES II: “Great! Now
she can support the old lady.”
That’s what Starship’s Grace
Slick had to say about daughter
China Kantner appearing as a
guest VJ on MTV through the end
of July ... Following the “musical
differences” departure of drum-
mer A.J. Pero, Twisted Sister is
off the road and ready to start
thinking about a new studio album.
A number of heavyweight produc-
ers are reportedly interested in
working with the Long Island
rockers ... Reliable sources say
David Bowie is gearing up for a
major tour in ’87 ... New signings
for Atlantic include the all-female
trio Boomerang and the Ohio-
based band Levert . . . German gui-
tarist Michael Schenker has re-
corded some dynamic new material
with vocalist Robin McAuley.
Watch out for the self-titled “Mad
Axeman’ to return with a ven-
geance ... REE.M.’s new LR.S. al-
bum is a must—check it out. pron-
to!

START THE PRESSES: The Bill-
board International Talent & Tour-
ing Directory is back by popular
demand. The 1986-87 edition will be
published in August and contains a
complete soup-to-nuts listing of
artists, management companies,
agents, promoters, labels, and all
major worldwide venues.

For information on late ad list-
ings and how to order a copy,
please call John Babcock Jr. at
(212) 764-7748.
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AMNESTY
INTERNATIONAL

wishes to extend its sincere thanks
and appreciation to the entire 7%+

b ©
music industry and in particular @E@g
the following people who were :\:»

inadvertently left off the M
broadcast credits of 3

“A CONSPIRACY OF HOPE”

June 15, 1986 Giants Stadium , nosoxsmer

CHRIS COOKE, Security Director BILL FERTIK, Executive Producer-Television Production
PAULA ESPOSITO, Assistant Box Office Manager Public Service Announcements
PHIL GUILIANO, Production Manager BILL FERTIK & COMPANY
ELAINE HEARN, Assistant to John Scher BILL FERTIK, Writer/Director
STEPHAN JULIUSBURGER, Hospitality Director DEBBIE HORVATH, Producer
DAVID MARSDEN, Event Coordinator BILL HEWES, Executive Producer
JOHN MERZ, Production Manager ROBERT DALRYMPLE, Executive Producer/Talent Coordinator
JOE POLACK, Controller JODY NUSSBAUM, Assistant Talent Coordinator
FRANK STEDTLER, Production Manager JERRY MARGOLIS, NY Production Manager
KEN VIOLA, Security Director JIM REILLY, Director of Photography
DANIEL ZAUSNER, Box Office Manager BRIAN WILLIAMS, Editor
and the entire JOhn Scher/ NERI TANNENBAUM, Production Coordinator

Monarch Entertainment Bureau Staff EDIE INGOLD, Production Coordinator
747 Associates, Inc. Advertising/Promotions JAN SCOTT, LA Production Manager

. ROGER LUNN, London Director

JODY YOUNG, President

NANCY HOLLAND, Promotions Coordinator B ST et
Ren Grevatt Associates, Inc. public Relations pTECHNlCOLOR NY & JOEY VIOLANTE
Special Thanks To E Z WAY LIMO

THE N.J. SPORTS AND EXPOSITION AUTHORITY RACHEL CHANOFF

AND ITS STAFF LISA DiIFRANZA

LORIS SMITH, General Manager
MICHAEL ROWE, Assistant General Manager
JIM MINISH, Stadium Operations Director

The Conspiracy of Hope continues ...
Join Amnesty International today by calling

1-800-253-1100

wWWwWw.americanradiohistorv.com
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» Talent in Action

Rockin’ Ronnie Ronnie James Dio
leads his group, Dio, through a
performance at New York’s Madison
Square Garden.

DI0
Madison Square Garden,
New York
Tickets: $17.50, $15.50

PROPERTY DAMAGE HAS be-
come a major concern at heavy metal
concerts, particularly at venues in the
Northeast. Recognizing the problem,
Dio front man Ronnie James Dio at-
tempted to take a stand on the issue
at this June 20 concert.

Before going on-stage, the singer
delivered a plea over the PA system,
asking fans not to cause trouble.
That Dio made an effort to deal with
rowdy crowd behavior was encourag-
ing; he even threatened to turn on the
houselights during the show.

Words were not enough, though.
Despite repeated requests through-
out the concert that the audience
show restraint, Dio could not prevent
an estimated $55,000 worth of dam-
age, caused primarily by flying seat
cushions and fireworks.

On the musical front, Dio and his
band—drummer Vinnie Appice, bass-
ist Jimmy Bain, keysman Claude
Schnell and new guitarist Craig Gol-
die—punched out an equally explo-
sive set that boasted tunes from last
year’s album, “Sacred Heart,” as
well as staples like “Last In Line”
and “Rock’n’Roll Children.”

The main attraction of Dio’s show,
however, was an awesome stage set,
which turned the evening into a me-
dievel fantasy world. It featured an
18-foot-high, fire-breathing dragon, a
castle with a drawbridge, mechanical
knights in armor, a large crystal ball
with video projections, and a barrage
of laser beams and smoke.

It was a shame that fans were not
satisfied with Dio’s strong musical
and visual presentation. Tearing up
seats and generally causing havoc at
venues is not the way to show appre-
ciation. LINDA MOLESKI

JACKSON BROWNE
Brendon Byrne Arena, N.J.
Tickets: $16.50

WATCHING AN ENTIRE arena
full of people rise instantly during
catalog gems like “For Everyman”
and “Late For The Sky” was a mov-
ing testimony to Jackson Browne’s
impact on his audience.

Equally interesting was watching
the same crowd at this June 21 con-
cert sit disturbingly still during
much of his newer repertoire. The
fans clearly preferred Browne's
politics-of-the-heart songs to his
just-plain political tunes. Admira-
bly, Browne ignored the discrepan-
cies in crowd reaction and delivered
songs from each of the many chap-
ters in his career with equal convic-
tion.

The veteran’s voice remains one
of the most evocative in the busi-
ness, and the force of his lyrics,
both old and new, made for many
powerful punches.

A multipanel screen behind
Browne’s band provided effective
visuals throughout the show. High-
light slides in this approach ranged
from the “house in the shade of a
freeway” from “The Pretender” to
hundreds of Third World faces dur-
ing “Soldier Of Plenty.”

Overall, the two-and-a-half-hour
show had a relaxed, California feel
to it, but things escalated to a fren-
zy during a five-song encore.
Browne’s ultimate show-closer,
“Stay,” with goofy chorus contribu-
tions from three of his roadies, was
the trump card.

According to other reports about
his current tour, the encore is a re-
peat for Browne and crew, but they
pulled it off with a thrilling sense of
spontaneity. KIM FREEMAN

LET'S ACTIVE
The Palace, Hollywood
Tickets: $12.50

MITCH EASTER WANTS his
group, Let’s Active, to sound big—
really big—and his desire was ful-
filled in this June 13 concert. Eas-
ter’s latest supporting cast (guitar-
ist/keyboard player Angie Carlson,
bassist Dennis Ambrose, and drum-
mer Eric Marshall, all new since the
last tour, in spring of 1985) proved
more than up to the task of match-
ing the powerful sound Easter
achieved on the recent “Big Plans
For Everybody” album, which was
essentially a solo effort.

Even the most winsome of Eas-
ter’s clever, hook-laden songs, such
as “Every Word Means No,” bene-
fited from this lineup’s heavy metal

(Continued on next page)
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TOP CONCERT
GROSSES

Amusement
Grags Attendance

ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
THE GRATEFUL DEAD RFK Stadium July 6-7 $2,132,700 108,235 Cellar Door Prods.
BOB DYLAN Washington, D.C. $20 130,000 John Scher Presents
TOM PETTY & THE sellout
HEARTBREAKERS
BOB DYLAN Rich Stadium July 4 $1,277,000 63,850 John Scher Presents
THE GRATEFUL DEAD Buffalo, N.Y. $20 75,000 Festival East Concerts
TOM PETTY & THE
HEARTBREAKERS
VAN HALEN The Forum July2,3,and5  $823,059 50,016 Avalon Attractions
BACHMAN-TURNER OVERDRIVE Inglewood, Calif. $17.50/§16 sellout
FARMAID Il Manor Downs July 4 $810,000 40,500 in-house

Austin, Texas $20 sellout
THE GRATEFUL DEAD Rubber Bowl July 2 $690,180 35,292 Belkin Prods./John Scher Presents
BOB DYLAN Akron, Ohio $20 38,000
TOM PETTY & THE
HEARTBREAKERS
VAN HALEN San Diego Sports Arena June 28-29 $355,260 23825 Avalon Attractions
BACHMAN-TURNER OVERDRIVE San Diego, Calil. $15.50 30,000
BOB DYLAN Alpine Valley Music Theatre June 27 $288,152 23,18 in-house
TOM PETTY & THE East Troy, Wis. $20/$17.50/$11 20,000
HEARTBREAKERS sellout
RUN-D.M.C. Joe Louis Arena July § $258,989 17,542 G Street Express
WHODINI Detroit, Mich. $15.50/$12.50 sellout Stageright Prods.
LLCOOLJ Taurus Prods.
BEASTIE BOYS
GLADYS KNIGHT & THE PIPS Fox Theater June 17-22 $232,035 14,437 Fox Associates
LOUIE ANDERSON St. Louis, Mo. $18.50/36.50 31320
JULIO IGLESIAS PNE Coliseum June 26 $229,884 12,768 Perryscope Prods.
ROSEANNA BARR Vancouver, B.C. ($287,356 Canadian) sellout

Canada $23.50/$22.50
JUDAS PRIEST Reunion Arena June 27 $221,210 14,121 Stone City Attractions
DOKKEN Dallas, Texas $15.95 19,000
BENSON & HEDGES ELECTRIC Reunion Arena June 29 $219,852 13,636 Varnell Enterprises
NIGHTS TOUR: Dallas, Texas $17.50 sellout
THE POINTER SISTERS
MAURICE HINES
PATTI LABELLE
AL JARREAU
BOB DYLAN Riverbend Amphitheater June 30 $208,038 15,649 Nederlander Organization

- TOM PETTY & THE Cincinnati, Ohio $16.50/$11.50 16,000 Monarch Entertainment Bureau/John

HEARTBREAKERS Scher Presents
THE GRATEFUL DEAD
EDDIE MURPHY Met Center June 29 $198,870 13,507 Jam Prods.
THE WEATHER GIRLS Bloomington, Minn. $15 seflout
STEVIE WONDER ASU Activity Center June 30 $188,552 10,192 Evening Star Prods.

Arizona State Univ. $18.50 14,170

Tempe, Ariz.
BENSON & HEDGES ELECTRIC The Summit June 27. $161,245 10,856 Benson & Hedges
NIGHTS TOUR: Houston, Texas $17.50 sellout
THE POINTER SISTERS
MAURICE HINES
PATTI LABELLE
AL JARREAU
THE PAT HUNT BAND
RUN-D.M.C. Pavilion July 6 $141,345 9,643 Jam Prods.
WHODINI Chicago, III. $15 9,800 G Street Express
LL COOLJ Stageright Prods.
BEASTIE BOYS
0ZZY 0SBOURNE Cal Expo Amphitheater July S $140,728 8529 Bill Graham Presents
BLUE OYSTER CULY Sacramento, Calif. $16.50 12,000
RUN-DM.C. Milwaukee Exposition & July 2 $137,3% 10,102 Jam Prods.
WHODINI Convention Center & Arena $14 10,800 G Street Express
LL COOLJ Milwaukee, Wis. Stageright Prods.
BEASTIE BOYS
DEPECHE MODE Greek Theater July 5 $131,750 Bill Graham Presents
BOOK OF LOVE Berkeiey, Calif. $15.50 sellout

Univ. of California-Berkeley
RUN-D.M.C. Riverfront Coliseum July 3 $117,833 8,762 G Street Express
WHODINI Cincinnati, Ohio $13.50 13,000 Stageright Prods.
LL COOLJ
BEASTIE BOYS
DEPECHE MODE Shoreline Amphitheater July 6 $101,003 6,664 8ill Graham Presents
BOOK OF LOVE Mountain View, Calif. $16.50/§14.50 10,000
GALLAGHER Irvine Meadows Amphitheater June 28 $83,760 7410 Avalon Attractions
RED HOT CHILI PEPPERS Laguna Hills, Calif. $17.50/$15.50/$12.50 15,000
FISHBONE
RUN-D.M.C. Louisville Gardens July 4 $82,900 6,800 G Street Express
WHODINI Louisville, Ky. $12.50/$11.50 sellout Stageright Prods.
LL COOL J
BEASTIE BOYS
STARSHIP Riverfront Amphitheater July 1 $76,972 7,064 Lyng & Manis Entertainment
THE OUTFIELD Hannibal, Mo. $12.50/§10 7,500
ANTONIO CARLOS JOBIM Paul Masson Vineyards June 19-22 $75,000 4,000 in-house

Saratoga, Calif. $18.75 sellout
THE MONKEES Mud Island Amphitheater July 1 $70,896 5,064 Mid-South Concerts
GARY PUCKETT & THE UNION Memphis, Tenn. $14 sellout
GAP
HERMAN'S HERMITS
THE GRASS ROOTS
RICKY SKAGGS Lanierland Music Park June 28 $69,211 6,736 in-house
JERRY CLOWER Cumming, Ga. $10.50 8332
SARAH VAUGHAN Paul Masson Vineyards June 26-29 $61,250 3,500 in-house

Saratoga, Calif. $17.50 4,000
THE MONKEES Frank C. Erwin Jr. Special Events  June 26 $59,793 5,006 in-house
THE GRASS ROOTS Center $13/812 6,182
HERMAN'S HERMITS Univ. of Texas at Austin
GARY PUCKETT & THE UNION Austin, Texas .
GAP
THE RITZ 6 TH ANNIVERSARY The Ritz June 25 $57.310 3,148 Monarch Entertainment Bureau/John
PARTY: New York, N.Y. $20/$18.50 sellout Scher Presents
CHUCK BERRY & RON WOOD
ENGLEBERT HUMPERDINCK Syria Mosque June 27 $54,589 2912 DeCesare-Engler Presents
JOHNNY DARK Pittsburgh, Pa. $18.75/817.75 3,500

at (312) 236-2085.

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Louise Zepp in Nashville at (615) 748-8129; Linda Deckard in Los Angeles at (21 3) 859-5338,; or Melinda Newman in Chicago
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TALENT IN ACTION

(Continued from preceding page)

crunch. Especially noteworthy was
Marshall’s booming drum work and
Easter’s inventive guitar playing.

Missing was the cover of Led Zep-
pelin’s “Dancing Days,” reportedly
featured in some shows on this tour,
though the encore of Deep Purple’s
“Hush” nearly made up for it.

On the down side, the 1,300-capac-
ity room, which was about three-
quarters full on this evening,
seemed less than an ideal setting.
Some acts, especially such physical-
ly subdued ones as Let’s Active, be-
come distanced from the crowd in
the open-floored Palace.

Ironically, the best venue for this
big-sounding band would probably
have been a smaller club.

STEVE HOCHMAN

JANIS IAN
Beverly Theatre, Los Angeles
Tickets: $14.75

cHILD PRODIGY Janis Ian re-
turned to performing June 14 after
a five-year absence, impressing a
three-quarters-full house with her
power, range, and unassuming but
confident demeanor.

The singer/songwriter, having
surprised the industry once before
with a chart resurrection, is now
signed to a publishing deal with
MCA, and strong new material
could lead to yet another comeback.

Backed by the accomplished trio
of David Huff (drums), Chad Wat-
son (bass), and David Arkenstone
(keyboards, guitar, flute), Ian per-
formed her songs on electric and
acoustic guitar, as well as piano.

The upper-demo audience poured
affection on the singer, yelling en-
couragement as if to an old friend.
At first, lan segued from song to
song with no patter but soon real-
ized that the fans wanted to hear
her talk as much as they wanted to
hear her sing. The autobiographical
tune “Childhood Hero” did much to
cement a personal rapport.

According to Ian, she had taken
these years away from the boards
to concentrate, with collaborator
Rhonda Kye Fleming, on writing
“commercial”’ songs. Smiling, Ian
acknowledged failure in that goal
by singing “Uncle Wonderful,” a
killer piece about incest and child
abuse that ““you’ll never see on
MTV,” as she put it. The ecrowd was
overwhelmed.

Ian presented her best middle-pe-
riod work—‘‘a bunch of really de-
pressing songs,” she called them—
like “At Seventeen,” “Jesse,” and
“In The Winter,” but she declined to
perform the high-school hit “Soci-
ety’s Child.”

Instead, she closed the 90-minute
set (and received her third standing
ovation) with the optimistic love
song “Some People’s Lives.” It was
an upbeat indication that this artist
has more to look forward to than
she has to look back upon.

ETHLIE ANN VARE

THE POINTER SISTERS
EL DEBARGE
Saratoga Performing Arts Center
saratoga Springs, N.Y.
Tickets: $15, $10

THE POINTER SISTERS, fresh
and frisky on the third date of their
(Continued on page 39)
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JVC Jazz Fest’s Conservative Lineup Was A Financial Success

BY PETER KEEPNEWS

NEW YORK Inits first year under
JVC’s aegis, the New York jazz festi-
val, held June 20-29 at a variety of
venues, was a modest financial suc-
cess and a qualified artistic one.

JVC will return next year as spon-
sor, says festival producer George
Wein. He adds that the scope of the
event will be expanded, taking into
account aesthetic as well as financial
considerations.

The Japanese company’s stake in
the 1986 event was “not nearly what
Kool's was’ during the cigarette
firm’s five-year stint as sponsor, says
Wein. But, he adds, “I think they un-
derstand the festival now, and I think
they’ll give us more support.”

Wein acknowledges that the talent
lineup for this year’s festival was ex-
tremely conservative, with the em-
phasis on established names and his-
torically oriented tribute concerts,
which resulted in a noticeable short-
age of younger and less-well-known
musicians and of musical styles out-
side of the commercial jazz main-
stream.

Attributing that situation primari-
ly to economic constraints, Wein
says, “I'm going to devote more time
to younger artists and to the New
York jazz community next year. It's
important for us not to lose our credi-
bility as a jazz festival.”

Wein adds that he plans to use
Town Hall, where he presented four
concerts at this year’s festival, as a

ROCKAMERIC A
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showcase for such acts.

Wein also says he hopes to present
more pop-oriented concerts next
year, noting the success of concerts
this year starring singers Anita Bak-
er and Natalie Cole. The latter, a trib-
ute to Cole’s father, Nat “King” Cole,
also featured George Benson,

“I have to be concerned with filling
the big halls,” he explains. ‘“Pop mu-
sic has always been a part of the fes-
tival.”

Financially, Wein says, the JVC
Jazz Festival was “successful beyond
my hopes,” turning more of a profit
than he had anticipated.

Avery Fisher Hall concerts by Ella
Fitzgerald, Sarah Vaughan/
Billy Eckstine, Mel Tormé¢/George
Shearing, and Anita Baker/George
Howard were complete sellouts. Two-
concert stands at Avery Fisher by
Miles Davis/Spyro Gyra and Natalie
Cole/George Benson drew sellout
crowds to the early shows.

Other concerts at Avery Fisher,
Town Hall, the Beacon Theatre, and
other venues did “average business,”
says Wein. The only real boxoffice

disappointment was the Avery Fisher
concert teaming B.B. King and An-
drae Crouch, which drew only half a
house.

The two-day, all-star Jazz Kaleido-
scope at the outdoor Saratoga Per-
forming Arts Center in Saratoga
Springs, N.Y., was “tremendously
successful,” Wein says, drawing a ca-
pacity crowd of close to 30,000 people
on the festival’s closing weekend.

“If it wasn’t for Saratoga, [the fes-
tival] would have ended up losing
money,” says Wein.

Musically, the festival offered its
share of pleasures but very few sur-
prises. Among the highlights were:

® The New York debut of the Gane-
lin Trio, said to be the Soviet Union’s
leading jazz ensemble. An aggres-
sively avant-garde group, the trio of-
fered an hour of intense free-form
impravisation at Town Hall on June
21, provoking a dramatically divided
audience response.

o Herbie Hancock’s June 22 Avery
Fisher Hall performance. The veter-
an pianist played a fiery set of
straight-ahead post-bop jazz with a

quartet in which saxophonist Bran-
ford Marsalis was featured.

e An excellent program of jazz
films, put together by archivist David
Chertok, June 23 at the 92nd St. Y.

o A few minutes of duets by Sarah
Vaughan and Billy Eckstine. The two
veteran vocalists shared the bill at
Avery Fisher Hall on June 24 and
concluded the evening by joining
forces on three numbers.

e A rare appearance by Brazilian
singer/songwriter Milton Nasci-
mento, who electrified the Beacon
Theatre audience on June 26 and 27.
His show was enlivened by the pres-
ence of guitarist Pat Metheny.

o Town Hall concerts paying trib-
ute to the veteran trumpeter Wild
Bill Davison (the 80-year-old Davison
was among the performers); pioneer
pianist/composer Jelly Roll Morton;
and Duke Ellington saxophonists
Ben Webster, Johnny Hodges, and
Harry Carney.

All told, however, it was an un-
imaginative festival, with few of the
special concerts that have given the
event its unique character in the past.

DAVE EDMUNDS

(Continued from page 20)

in putting on concerts, Edmunds
says, “We have a very strong rela-
tionship, and there’s certainly no
conflict of responsibility with the
work he does promoting concerts.”

Since he has been managed by
Scher, Edmunds has found himself
working on a variety of projects
aside from producing and recording
albums. After putting together the
soundtrack album for “Porky’s Re-
venge” last year, Edmunds coordi-
nated a Carl Perkins special for Cin-
emax that featured a rare appear-
ance by George Harrison.

Because of his impressive track
record, which also includes work
with the now-defunct Stray Cats,
Edmunds is constantly receiving of-

BOYS DON'T GRY

(Continued from page 20)

“Gary was so enthusiastic that
we figured if somebody wants
something that bad, they’ll work
it,” says Richards. “We didn’t think
anything would happen, but they
did an incredible job.”

Profile has made no secret of the
fact that its success with “I Wanna
Be A Cowboy”” owes much to the in-
dependent record promoters it em-
ployed when the major labels’ sus-
pension and cutbacks of them re-
sulted in drastic price cuts
(Billboard, April 26).

The spaghetti-western-style video
for the single came out in the U.S.
after the song hit and helped only in
“explaining” the record and band
here, says Richards. He notes, how-
ever, that the videoclip has since
been useful in breaking the record
internationally.

Boys Don’t Cry embarks on a
two-month North American tour to
promote its album at the end of
July.

“We want to prove we’re a real
working band, not just a one-off
with a novelty record and quick suc-
cess—we’re certainly not that at
all,” says Richards.

fers to produce artists, says Scher.
“Dave is very selective, though,”
he says. “You can’t just get him to
do something for the money or be-
cause it’s a big artist.”
Though he will not be touring un-

til after his album ships, Edmunds
reunites with the Fabulous Thun-
derbirds for a one-time New Music
Seminar gig Monday (14) at New
York’s Felt Forum.

Watch for

BILLBOARD
SPOTLIGHTS

July and August

KID-VID
WORLD OF

CASSETTES

VSDA

BILLBOARD COVERS IT ALL!
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The Smithereens
Put All The
Pieces Together

BY JEAN ROSENBLUTH

NEW YORK Persistence has final-
ly paid off for the Smithereens. Af-
ter years of playing small East
Coast club dates, the New Jersey-
based pop-rock band is primed for
the big time with the release of its
debut album, “Especially For You.”

“We had been turned down by all
the majors countless times,” says
lead singer/guitarist Pat DiNizio.
“So 1 mailed a tape with just my
phone number—no letter—to Enig-
ma, one of the big independents.”

In less than a week, DiNizio re-
ceived a phone call from Scott Van-
derbilt, then director of business af-
fairs for Enigma. A longtime fan of
the Smithereens, Vanderbilt had
given play to the group's 1983 inde-
pendently released EP, ‘Beauty
And Sadness,” when he was a col-
lege D.J. The eritically acelaimed
record sold only a few thousand
copies in the U.S. but was the No. 1
selling import in parts of Europe.

In a sense, the group—which also
includes drummer Dennis Diken,
bassist Mike Mesaros, and guitarist
Jim Babjak—has landed the major
label deal it sought. Capito!l distrib-
utes Enigma product, and under an
arrangement worked out between
the two labels, ““Especially For
You” may eventually be released on
the Enigma/Capitol imprint.

The album, which features a duet
with Suzanne Vega and keyboard
playing by Marshall Crenshaw, was
produced by Don Dixon.

“We sort of chose each other,”
says DeNizio of Dixon. “I’'m kind of
living in a shell; I wasn’t really fa-
miliar with the work Don had done
[for R.E.M. and other pop acts]. But
he heard our tape and wanted to
work with us, and we hit it oft.”

“Blood And Roses,” 1 promo-only
single, is a top add at many album
rock stations. The song was fea-
tured on the soundtrack to the mov-
ie “Dangerously Close,” which was
a boxoflice dud. But, says DeNizio,
“I don’t think the failure of the mov-
le has affected us at all. In faet,
were it not for the film, we would
never have made the ‘Blood And
Roses’ video.” Cannon Films, the
producer of “Dangerously Close,’
financed the elip.

The video, which intercuts live
performance shots of the band with
movie footage, was in rotation on
MTV for several weeks; it has just
been replaced by a4 version without
the “Dangerously Close” clips.

“We're very happy with the vid-
eo,” says DiNizio. “It captures the
mood of the song, and it’s not a sex-
ploitation thing that has girls dane-
g around half naked.”

The Smithereens are set to em-
bark on their first nationwide tour,
booked by the Premier agency. Ten-
tative plans call for the group to
open some arena-size shows.

DiNizio says the Smithercens
won't go to pieces should their hot
streak end. “l don't want to be any-
body’s idea of a next big thing. You
really have to believe in what you're
doing to keep at it for seven years
with virtually no success.”

-
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Rappin’ For Youth. Kurtis Blow, former first lady Betty Ford, and Thomas
Seessel, president of the National Council on Alcoholism, met to announce that
the Harlem-born rapper has been named national spokesman for a multimedia
public service advertising campaign to combat teenage alcoholism.

BY JEFF HANNUSCH

NEW ORLEANS After his 23 gold
records and nearly 40 years in the
business, few would object if Fats
Domino took things a little easier
these days. Though Domino admits,
“I don’t like to work as hard as |
used to,” the 58-year-old New Or-
leans legend has embarked on an
ambitious two-month tour of North
America and a one-hour HBO ““Cine-
max Sessions” special.

For the tour, Domino will be ac-
companied by an 11-piece orchestra
under the direction of his old men-
tor, legendary New Orleans produc-
er Dave Bartholomew. The band

also features local r&b heavy-

by Nelson George

HELLO, FELLOW AMERICANS. In this period of
intense patriotism, it is the duty of us all to uphold our
traditions. In that spirit, welcome to this summer’s
Rhythm & the Blues “yeah” and ‘“‘nay” awards. When
duty calls, we respond.

“Yeah” to Anita Baker. “Rapture” was already the
best vocal album by a black pop singer since Luther
Vandross’ “The Night I Fell In Love” when Baker
stopped by New York’s Avery Fisher Hall three
weeks ago. On that warm evening, the diminutive
Elektra artist delivered one of the best live vocal per-
formances in memory. This writer clearly wasn’t

tone required. Nor did he have the experience to elicit
consistent performances from his actors, including
himself. In essence, this film needed less plot and
more Prince as stage performer. One hopes that the
pride of Minneapolis won't give up on filmmaking or
acting after the critical barrage “‘Cherry Moon” is de-
servedly receiving. It does mean that the hometown
boy needs to woodshed, choose a script that allows
him more performance space, and let someone else di-
rect. After all, even after “Cherry Moon,” Prince is
still batting .500 at the movies.

SHORT STUFF: Patti

alone in feeling that way.
There were standing ova-
tions after her fourth
song, “Mystery,” and
her seventh, “You Better

In the spirit of July 4th,
our ‘yeah’ and ‘nay’ awards

LaBelle’s “Oh People”
clip was directed by rock
video heavyweights Kev-
in Godley and Lol

Watch Your Step.”” In
fact, the nearly SRO crowd could easily have stood up
for “You Bring Me Joy”” and the other 10 songs of her
joyous set. Baker has the remarkable ability to utilize
jazz and gospel/soul phrasing within the context of a
single song without affectation. The impact is great,
without the sloppy grandstanding that sometimes
passes for emotion on concert stages. The singer that
came to mind while listening to Baker was Dinah
Washington. Not because they sound similar, but be-
cause that wondrous vocalist was also able to tap into
jazz and gospel with ease.

“Yeah” to Mtume. In interviews, this producer/art-
ist has always been an iconoclast, blasting away at sa-
cred cows and hypocrisy with humorous precision.
Now that same insight is on his recently released al-
bum, “Theater Of The Mind.” “New Face Deli” makes
pointed fun of black stars who get nose jobs to cross
over, while the “rap-a-song” ‘“Deep Freeze” says the
“truth’s on strike” in the land of liberty and that be-
hind the patriotic speeches, a lot of America is in pain.
Mtume’s trademark sensuality is apparent on “Body
and Soul” and the brilliantly arranged remake of
Bootsy Collins’ early "70s ballad “I’d Rather Be With
You,” both sung with sexy grace by Tawatha Agee.

“Yeah” to the New York Times and critic Stephen
Holden for picking up on the term “retronuevo,” used
in these pages a few weeks back to describe black art-
ists creating exciting new music with an eye on tradi-
tion. Next stop for “retronuevo”? Maybe Webster’s
next edition.

“Nay” to Prince for “Under The Cherry Moon.”
The man’s admirable. He takes chances, and he usual-
ly wins. This time he loses. Prince just doesn’t have
the technical skill to pull off the kind of campy, light

Creme. That is a reflec-
tion of how committed MCA is to keeping this vocalist
at the top of the pop charts. The single was produced
by Richard Perry . . . Is it a straight dance record or is
it a rap record? No, it's two records in one. Oran
“Juice” Jones’ “The Rain” is a dance record with a
rap, but not the kind of rap you'd expect from a Def
Jam release. Another Def Jam record well worth a lis-
ten is “The Word” from the Junkyard Band, a go-go
band composed of adolescents using garbage cans and
other urban debris for percussion ... Columbia has
new product from two female vocalists, Rebbie Jack-
son’s “Reaction” and Deniece Williams’ “Weaker
And Wiser.”

Patrick Spencer, ex of RCA and his own indie pro-
motion company, has joined Supertronics Records as
vice president and general manager . . . Freddie Jack-
son has a new album coming in early September . ..
Aretha Franklin, who recently canceled a series of
concerts at New York’s Radio City Music Hall with no
explanation, will appear in a Showtime special July 18
at 10 p.m. The “Queen of Soul” has limited all concert
dates to shows within driving distance of Detroit. She
is currently cutting the Rolling Stones’ “Jumpin’ Jack
Flash” with Keith Richards producing for the film of
the same name, which stars Whoopi Goldberg . . . Bil-
ly Ocean’s “Love Zone” album on Arista/Jive has
gone platinum . . . “Melba’s Love Songs,” a syndicated
television program hosted by Melba Moore, has been
renewed for 52 weeks. The show, currently airing in
80 markets, is produced by M&M Productions. Moore
is also preparing a one-hour music special, “Melba &
Friends,” for syndication. Freddie Jackson and Kim
Carnes are the guests.

weights Lee Allen, Irving Charles,
Herb Hardesty, and Smokey John-
son. The tour started July 3 at Yan-
kee Stadium as part of a post-game
program which also featured Jerry
Lee Lewis and a fireworks display.
Domino now travels to Canada and
then back to America for a total of
60 concerts.

His upcoming HBO special, “Fats
Domino and Friends,” will debut
July 25. Appearing with him are
Ray Charles and Jerry Lee Lewis.
The show was taped in June at New
Orleans’ Storyville Jazz Hall and
was produced by Bob Vernon, Da-
vid McBurnett, and Rick Lazes. Be-
sides playing an abbreviated pro-
gram of his greatest hits, Fats has a
jam session with the three pianists.
“We strictly had fun,” laughs Domi-
no. “I’ve known Ray since 1953,
when he played around New Or-
leans at the Dew Drop. I go pretty
far back with Jerry Lee too. We
used to play shows for Dick Clark in
the '50s. I joked with both of them
before we went on-stage. | said,
‘You guys can do whatever you
want and play as hard as you can,
but this is my show and you’re not
supposed to show me up too badly.

“When [ was 9 years old, [ used to
deliver ice for an old man. When
people asked him where [ was, he'd
say, ‘Just find out who has a piano
on Fats’ route and that’s right
where you’ll find him." I hate to ad-
mit it, but now some days I don’t
even touch a piano.”

Many people have been wonder-
ing when Domino is going to once
again enter a recording studio and
come out with a new album. Last
year’s duet with Doug Kershaw
produced an enjoyable cover single
of “My Toot Toot,”but other than
the collections of past glories, and
the semi-legitimate, predictable live
albums that have been released, it’s
been nearly a full decade since
Domino has recorded a full album’s
worth of material.

FOR WEEK ENDING JULY 19, 1986

Fats Rocks Back On Tour And HBO

Ray And Jerry Lee To Sit In On Special

“I’ve got an album recorded
that’s ready to go now,” he says. “I
wrote some new material that’s on
it and reworked some of my old
tunes. I’ve got a song on there
called ‘I Got New Orleans On My
Mind, that really has the feeling of
my old hits. I don’t just want to sign
a contract with the first company
that comes along, because I'm try-
ing to be a lot more careful about
my business.

“In the past a lot of my old mas-
ters got sold and ended up on record
companies ['ve never heard of. They
change the cover, sell thousands of
records, and I never see a penny
from them. I've lost millions of dol-
lars that way and I don’t want it to
happen again.”

Zoomin’ You. Aretha Franklin
sparkles—iiterally—during her
upcoming Showtime special, airing
Friday (18).
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LIONEL RICHIE DANCING ON THE CEILING moTtown 43 43
BILLY OCEAN LOVE ZONE ive 35 66
ME'LISA MORGAN FOOL'S PARADISE capiTOL 24 47
JUICE RAIN  DeFiam 22 26
PRINCE ANOTHERLOVERHOLENYOHEAD PaisLEY PARK 21 26
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Bilboard Hot Black Singles SALES & AIRPLAY.
| -Ho ck Singles f
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.

x x
SALES AIRPLAY <z
2% | 55 AR S £a
Iy |1y TITLE ARTIST oo Iy |2y TITLE ARTIST 29
1 3 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) BILLY OCEAN 4 1 1 VICIOUS RUMORS TIMEX SOCIAL CLUB 1
2 1 WHO'S JOHNNY ("SHORT CIRCUIT" THEME) EL DEBARGE 3 2 2 YOU SHOULD BE MINE (THE WOO WOO SONG) JEFFREY OSBORNE 2
3 5 VICIOUS RUMORS TIMEX SOCIAL CLUB 1 3 4 SWEET AND SEXY THING RICK JAMES 8
4 9 YOU SHOULD BE MINE (THE WOO WOO SONG) JEFFREY OSBORNE 2 4 5 CLOSER THAN CLOSE JEAN CARNE [
5 4 MY ADIDAS RUN-D.M.C. 5 5 12 SWEET LOVE ANITA BAKER 16
6 6 NASTY JANET JACKSON 10 6 10 GIVIN' IT (TO YOU) SKYY 11
7 11 WITH YOU ALL THE WAY NEW EDITION 7 7 6 BREATHLESS MTUME 9
8 2 YOU DON'T HAVE TO CRY RENE & ANGELA 14 8 14 DO YOU GET ENOUGH LOVE SHIRLEY JONES 12
9 7 HEADLINES MIDNIGHT STAR 13 9 7 WITH YOU ALL THE WAY NEW EDITION 7
10 14 CLOSER THAN CLOSE JEAN CARNE 6 10 16 MINE ALL MINE CASHFLOW 18
11 15 BREATHLESS MTUME 9 11 8 MY ADIDAS RUN-D.M.C. 5
12 | 16 | SWEET AND SEXY THING RICK JAMES 8 12 | 21 | GIVE ME THE REASON LUTHER VANDROSS | 21
13 10 | WOULDN'T LIE YARBROUGH & PEOPLES 20 13 18 BURNIN' LOVE CON FUNK SHUN 17
14 21 DO YOU GET ENOUGH LOVE SHIRLEY JONES 12 14 3 WHO'S JOHNNY ("SHORT CIRCUIT” THEME) EL DEBARGE 3
15 18 GIVIN' IT (TO YOU) SKYY 11 15 13 100 MPH MAZARATI 19
16 17 MOUNTAINS PRINCE & THE REVOLUTION 15 16 19 LOVE THE ONE I'M WITH (A LOTTA LOVE) MELBA MOORE & KASHIF 26
17 20 SWEETHEART RAINY DAVIS 24 17 23 RISING DESIRE STEPHANIE MILLS 23
18 8 TELL ME (HOW IT FEELS) 52ND STREET 25 18 20 ARTIFICIAL HEART CHERRELLE 22
19 12 ON MY OWN PATT! LABELLE & MICHAEL MCDONALD 28 19 27 LAND OF LA-LA STEVIE WONDER 31
20 13 FUNKY BEAT WHODINI 34 20 11 HEADLINES MIDNIGHT STAR 13
21 25 HOLDING BACK THE YEARS SIMPLY RED 32 21 9 MOUNTAINS PRINCE & THE REVOLUTION 15
2 31 SWEET LOVE ANITA BAKER 16 22 25 LIPS TO FIND YOU TEENA MARIE 29
23 29 BURNIN' LOVE CON FUNK SHUN 17 23 26 SWEETHEART RAINY DAVIS 24
24 26 100 MPH MAZARATI 19 24 35 SAY LA LA PIECES OF A DREAM 36
25 30 ARTIFICIAL HEART CHERRELLE 22 25 22 BABY LOVE REGINA 30
26 19 PEE WEE'S DANCE JOESKI LOVE 33 26 38 AIN'T NOTHIN’ GOIN’ ON BUT THE RENT GWEN GUTHRIE 35
27 28 ONE STEP CLOSER TO YOU GAVIN CHRISTOPHER 27 27 33 HOMEBOY STEVE ARRINGTON 38
28 38 RISING DESIRE STEPHANIE MILLS 23 28 34 TEMPORARY LOVE THING FULL FORCE 37
29 39 MINE ALL MINE CASHFLOW 18 29 15 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) BILLY OCEAN 4
30 40 LIPS TO FIND YOU TEENA MARIE 29 30 — OH, PEOPLE PATTI LABELLE 44
31 22 DO YOU STILL LOVE ME? MELI'SA MORGAN 11 31 28 ONE STEP CLOSER TO YOU GAVIN CHRISTOPHER 21
32 — GIVE ME THE REASON LUTHER VANDROSS 21 32 32 DO YOU REMEMBER ME? JERMAINE JACKSON 40
33 34 BABY LOVE REGINA 30 33 — ALL CRIED OUT LISA LISA & CULT JAM & FULL FORCE 43
34 24 FIRESTARTER TEASE 45 34 29 NASTY JANET JACKSON 10
35 36 JUST ANOTHER LOVER JOHNNY KEMP 85 35 40 BANG ZOOM/HOWIE'S TEED OFF REAL ROXANNE WITH HOWIE TEE 39
36 23 DIAL MY NUMBER PAULI CARMAN 42 36 — LOVE ZONE BILLY OCEAN 47
37 — LOVE THE ONE I'M WITH (A LOTTA LOVE) MELBA MOORE & KASHIF 26 37 39 CARME ROCKWELL 48
38 32 THE FINEST THE S.0.S. BAND 50 38 — SWEET FREEDOM MICHAEL MCDONALD 45
39 — BANG ZOOM/HOWIE'S TEED OFF REAL ROXANNE WITH HOWIE TEE 39 39 37 HOLDING BACK THE YEARS SIMPLY RED 32
40 — LAND OF LA-LA STEVIE WONDER 31 40 17 TELL ME (HOW IT FEELS) 52ND STREET 25
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78
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39
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75
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55
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TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

100 MPH

(Controversy, ASCAP)

AIN'T NOTHIN' GOIN' ON BUT THE RENT
(Dum Di Dum, ASCAP}

ALL CRIED OUT

(Willesden, BMI/My! My!, BMI/Careers,
BMI/Mokojumbi, BMI) CPP

ALL WE NEED IS TIME

(On Your Mark, ASCAP/Lunch Money, BMI)
ANOTHERLOVERHOLENYOHEAD
(Controversy, ASCAP)

ARTIFICIAL HEART

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
AUTOMATIC BRAIN

(Temp Co., BMI}

BABY LOVE

(Black Lion, ASCAP/Regina Richards, ASCAP/Deutsch-

Berardi, ASCAP/April, ASCAP/Maz Appeal, ASCAP)
CPP/ABP

BAMBAATAA'S THEME

(ATV, BMI)

BANG ZOOM (LET'S GO-GO) /HOWIE'S TEED OFF
(Mokojumbi, BMI/Willesden, BMI)
BORROWED LOVE

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
BREATHLESS

(Mtume, ASCAP)

BURNIN' LOVE

(Black Lion, ASCAP/Captain Z, ASCAP/Billy Oshorne,
ASCAP/Val-ie Joe, BMI)

BURNING UP

(Boston International, ASCAP)

BYE BYE

(Irvin Lee, BMI)

CAN'T STAND THE PAIN

(Sir Gant, BMI/Stardust Lady, BMI)

CARME

(Jobete, ASCAP) CPP

CLOSER THAN CLOSE

(Sloopus, BMI/Gold Horizon, BMI) CPP
CRUSH ON YOU

(Almo, ASCAP/Crimsco, ASCAP/Irving, BMI}
CPP/ALM

DANCING ON THE CEILING

(Brockman, ASCAP)

DIAL MY NUMBER

(April, ASCAP/Science Lab, ASCAP) CPP/ABP
DISTANT LOVER

(Jobete, ASCAP) CPP

DO YOU GET ENOUGH LOVE

41

I3

2

92

)

13

52

51

2

91

(Assorted, BMI/Henry Sumay, BMI)

DO YOU REMEMBER ME?

(See This House, ASCAP/Sudano Songs, BMI/Soft
Summer Songs, BMI/Black Stallion, ASCAP)

DO YOU STILL LOVE ME?

(Fuss, ASCAP)

FINE YOUNG TENDER

{West Kenya, ASCAP)

THE FINEST

{Flyte Tyme, ASCAP/Avant Garde, ASCAP)
FIRESTARTER

(Future Shock, ASCAP/WB, ASCAP)

FOOL'S PARADISE

{Fuss, ASCAP)

FUNKY BEAT

(Zomba, ASCAP)

GETTING AWAY WITH MURDER

(Rightsong, BMI/Sookloozy, BMI/Chappell, ASCAP)
GIRL TALK

(Lifo, BMI)

GIVE ME THE REASON

(April, ASCAP/Uncle Ronnie’s, ASCAP/Dillard, BMI)
CPP/ABP

GIVIN' IT (TO YOU)

(One To One, ASCAP)

GIVING MYSELF TO YOU

(W8, ASCAP/Overdue, ASCAP/Song Of Solomon, BMI)
GREATEST LOVE OF ALL

{(Golden Torch, ASCAP/Gold Horizon, BMI) CPP
HANGIN' OUT

(Jobete, ASCAP/Old Brompton Road, ASCAP) CPP
HEADLINES

(Hip Trip, BMI/Midstar, BMI) CPP

HERE | GO AGAIN

(T-Boy, ASCAP/Fly Girl, ASCAP/Force M.D., ASCAP)
HEY GOOD LOOKIN'

(X-0-Skeletal, BM1/Warner-Tamerlane, BMI/Our
Parents, BMI)

HOLDING BACK THE YEARS

(April, ASCAP) CPP/ABP

HOMEBOY

(Konglather, BMi/Motor, ASCAP/Cheyenne, ASCAP)
| CANT WAIT

(Poolside, BMI)

| CAN'T WAIT (TO ROCK THE MIKE)

(Poolside, BMI)

| WOULDN'T LIE

(Temp Co., BMI)

{F YOUR HEART ISN'T IN IT

(Almo, ASCAP/Redhead, ASCAP/Joe’s, ASCAP/Stuart,

§7
n

85

k)

70

47

89

2

74

¥

ASCAP) CPP/ALM

I'M HUNGRY FOR YOUR LOVE

{Chriscraft, BMI/Supertronics, BMI)

IS IT A CRIME

(Silver Angel, ASCAP/Famous, ASCAP) CPP
JUMP BACK (SET ME FREE)

{Beach House, ASCAP/Munich Madness, ASCAP)
JUST ANOTHER LOVER

(Music Corp. Of America, BMI/New Music Group,
BMI/Kashif, BMI)

LAND OF LA-LA

(Jobete, ASCAP/Black Bull, ASCAP) CPP

LET ME BE CLOSER

(Ted-On, BMI/Jennifer Leigh, BMI/De Creed,
BMI/Walpergus, ASCAP/WB, ASCAP)

LET'S GET STARTED

{Bill-Lee, ASCAP/Bush Burnin’, BMI}

LET'S GO ROCKING (TONIGHT)

{Street Sounds, ASCAP/Maurice Starr, ASCAP)
LIPS TO FIND YOU

(April, ASCAP/Midmight Magnet. ASCAP/Te'Mas
Eliope, ASCAP) CPP/ABP

LOV.E MIA

{Dazzberry Jam, ASCAP/Bedazzled, BMI}

LOVE OF A LIFETIME

{Gamson, ASCAP/WB, ASCAP/Jouissance, ASCAP)
LOVE THE ONE I'M WITH (A LOTTA LOVE)
{Music Corp. Of America, BMI/Kashif, BMI/Rare Blue,
ASCAP) CPP/CLM

LOVE ZONE

(Zomba, ASCAP)

MAN SIZE LOVE

(Rodsongs, ASCAP/April, ASCAP/MGM-UA, ASCAP)
MINE ALL MINE

(Personal, ASCAP/AIl Seeing Eye, ASCAP)
MOUNTAINS

(Controversy, ASCAP)

MY ADIDAS

{Protoons, ASCAP/Rush Groove, ASCAP)

NASTY

(Flyte Tyme, ASCAP)

OH, PEOPLE

(Broozertoones, BMI/Nonparenl, ASCAP)

ON MY OWN

(New Hidden Valley, ASCAP/Carole Bayer Sager, BMI)
ONE LOVE

(Zomba, ASCAP)

ONE STEP CLOSER TO YOU

{Music Corp. Of America, BMI/Bayjun Beat,
BMI/Rashida, BMI/MCA, ASCAP)

81

67
61

65

69

87

45

2

7

OVER AND OVER

(MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP)
PASSION FROM A WOMAN

(Gratitude Sky, ASCAP/Alexandra Kee, BM!)

PEE WEE'S DANCE

{Vintertainment, ASCAP)

POINT OF NO RETURN

(Poolside, BM)

(POP POP POP POP) GOES MY MIND

(Trycet, BMI/Ferncliff, BMI)

PRIVATE NUMBER

(Almo, ASCAP/Crimsco, ASCAP/irving, BMI)

THE RAIN

(Def Jam, ASCAP)

RING RING

(Solid Smash, ASCAP/E.) Gurren, ASCAP/Obededom,
ASCAP)

RISING DESIRE

(W8, ASCAP/Zubaidah, ASCAP)

SAY LA LA

(Screen Gems-EMI, BMI/Benard Wright,
BMI/Mchoma, BMI)

SEX MACHINE

(Dynatone, BMI/Unichappell, BMI)
SLEDGEHAMMER

(Cliofine, BMI/Hidden Pun, BMI}

THE SUN DON'T SHINE

(Miami Spice, ASCAP)

SWEET AND SEXY THING

(Stone City, ASCAP/National League, ASCAP) CPP
SWEET FREEDOM (THEME FROM RUNNING SCARED)
(Redsongs, ASCAP/April, ASCAP/MGM-UA, ASCAP)
cPp

SWEET LOVE

(Old Brompton Road, ASCAP/ Jobete, ASCAP) CPP
SWEETHEART

(Warner's Thunder, ASCAP/WD, ASCAP/Real Deal,
SESAC/Frederick, SESAC)

TELL ME (HOW IT FEELS)

(Ackee, ASCAP)

TEMPORARY LOVE THING

(Forceful, BMI/Wiliesden, BMI)

THERE'LL BE SAD SONGS (TO MAKE YOU CRY)
(Zomba, ASCAP)

TILL THE END OF TIME

(Keith Diamond, BMI/Willesden, BMI)

VICIOUS RUMORS

(4.King IV, BMI)

WHAT ABOUT ME

(Living Disc, BMI)

\x"’\\v - »\?X
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Portrait {2

WARNER BROS. (3) 10
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TOMMY BOY L T
98  WHAT [ LIKE

(Knotsew, ASCAP/No Sox, ASCAP/Lost In Music,

ASCAP)
99 WHAT YOU GONNA DO ABOUT IT
(Rare Blue, ASCAP) CPP/CLM
80 WHAT'CHA GONNA DO
(Alain, EMI/Figskubow, BMI/D.Frank, BMI)
3 WHO'S JOHNNY (“SHORT CIRCUIT" THEME)
(Petwolf, ASCAP/Chappell, ASCAP/Kikiko,
BMI/Un:chappell, BMI) CPP
34 WISER ANO WEAKER
(Black Eye, ASCAP/Manely, BMI/Mighty
Mathweson/BMI)
7 WITH YOU ALL THE WAY
(George Tobin, BMI)
14 YOU DON'T HAVE TO CRY
(A La Mode, ASCAP/WB, ASCAP)
2 YOU SHDULD BE MINE (THE wOO WOO SONG)
(Nonpareil, ASCAP/Broozertoones, BMI) CPP
59 YOU'LL ROCK
(Def tam, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures
ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard

B-3 Big Three IMM |van Mogull

BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth

CPI Cimino WBM Warner Bros.
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Signed On The Line. Toasting the signing of songwriter Steve Davis to Screen
Gems/EMI Music are, from left, Steve Singleton, professional manager; Fred
Willms, president; Charlie Feldman, vice president; Davis; and Jack Rosner,
senior vice president.

NASHVILLE This year’s Fan
Fair, which concluded June 14,
brought not only a record atten-
dance of about 22,000, but also the
season’s first surge of outdoor ad-
vertising of country music. June,
when Fan Fair is held, and October,
when a series of Country Music
Month activities take place, are the
top months for using billboards to
advertise country music stars and
product, industry officials say.

The largest country buyers in
June for Lamar Advertising, a ma-
jor outdoor-sign company here,

by Gerry Wood

AUSTIN, Texas Long before the giant stage at Man-
or Downs Race Track came down—in fact, long before
it went up—Willie Nelson was looking beyond Farm
Aid II toward the next event. “Farm Aid III would
necessarily have to be in Washington, right under the
noses of all the people there,” Nelson told Billboard.
Since the primary goal of Farm Aid is to raise aware-
ness of the farmers’ plight and the policymakers re-
side in Washington, Nelson is on target.

Farm Aid III can benefit from lessons learned dur-
ing Farm Aid II, mainly: Get that insurance in place
before announcing the venue. The changes in site—

ASHVILLE SCENE]

Country Music Foundation voted Willie Nelson its
1986 Roy Acuff Community Service Award winner . ..
Musievision has shipped more than 50,000 units of
“Alabama: Greatest Video Hits.” The company says
that the average music video title sells fewer than
10,000 copies.

In his recent (and sixth) South Pacific tour, Charley
Pride performed in 33 cities in 41 days . . . Gospel sing-
er Sandi Patti drew more than 200,000 ticket-buyers
in 85 cities during the spring edition of her “Let There
Be Praise’” tour . . . Earl Thomas Conley’s Homecom-
ing ’86 concert in Portsmouth, Ohio, doubled last

from the Univ. of Texas
football stadium to
Southpark Meadows to
Manor Downs—provided
unwanted and unneeded

Reflections on Farm Aid Il
and predictions for a sequel

year’s attendance. This
year, 3,600 fans turned
out to hear Conley and
guest star Shelly West.
MTM’s Judy Rodman

confusion and a forebod-
ing that the event might not come off. But under
scorching Texas skies and a steady breeze, it drew
more than 40,000 fans at $20 a ticket, with the pro-
ceeds going to Farm Aid.

Slightly more than $500,000 was pledged in tele-
phone donations solicited during the VH-1 telecast of
the event. That figure was far less than the $9 million
raised during the first Farm Aid concert, held last
year, leaving Nelson and Farm Aid organizers “disap-
pointed but happy.” Several reasons were cited for the
low amount, including the Statue of Liberty media
blanket and the July 4th holiday weekend, never a
prime TV-viewing period. The Nashville Network, the
cable service that carried the first Farm Aid, has
shown interest in carrying Farm Aid III. It'll be inter-
esting to see the venue and date selected for the next
effort to come to the aid of America’s beleaguered
farmers.

More than 70 acts, including some of the biggest
names in the rock and country fields, gave their time
and talent to the cause. The Beach Boys performing
before Bloody Mary time was a sight to behold, as was
Nelson harmonizing with the California group on
“Help Me Rhonda.” Nelson was on stage at 7 a.m,,
and he was there many other times during the long
day of performances, including during the closing set,
which went on until after 1 a.m.

Nelson’s energy, talent, and concern for others
were never more evident. The same was true of his
persistence and dedication in pursuing this project to
its conclusion through a treacherous path that made
the staging of Farm Aid II a constant clifthanger.

Those same qualities will ensure not only that there
will indeed be a Farm Aid III, but that it will be better
than Farm Aid II. And that’s the word from Willie
Nelson’s Promiseland.

"EWSNOTES: Amy Grant has earned her second
platinum album, this one for “Unguarded” ... The

and the Girls Next Door
will be the featured artists at the Amusement & Music
Operators Assn. exhibition and educational seminar in
Chicago on Nov. 7 ... To keep the plight of the Ameri-
can farmer in the public eye, Vern Gosdin has printed
an appeal for Farm Aid contributions on the back cov-
er of his upcoming “Greatest Hits” album.

Fame Music/Rick Hall Music has opened a Nash-
ville office at 47 Music Square E. ... Brentwood Rec-
ords And Publishing has changed its name to Brent-
wood Music Inc. ... Ken Mansfield is the newly
named president of NEO Records in Nashville ...
Refuge Music Group, which comprises Refuge Rec-
ords, Shadow Records, Fortress, and Pure Metal, has
relocated its offices to Suite 110, 944 Marcon Blvd., Al-
lentown, Pa. 18103-9509 . . . The annual Stars For Chil-
dren concert, featuring Gary Morris, Judy Rodman,
and Sawyer Brown, grossed a record-breaking
$335,000, according to the executive director of the
Texas-based charity. Funds are used to fight child
abuse.

SIGNINGS: Lacy J. Dalton to the Jim Halsey Co.
for booking ... Karen Taylor-Good to Essex Man-
agement . . . Janet Lynn Skinner to Rejoice Records
... Doug Mays to Key West Records . . . Ded Engine
to Black Dragon Records for European distribution
of the “Ded Engine” album . . . Bobby Lee Morgan to
Grace Reinbold for management . . . Bermuda Dunes
artist A.J. Masters to Alvarez Guitars for endorse-
ment of the DY156 Alvarez Yaire line ... Brentwood
Music to Ontario-based Master’s Collection for rec-
ord manufacturing and distribution in Canada ...
Doublespur to Maggie Cavender Enterprises for ca-
reer coordination and management ... Morgan Cryar
to Paul Logsdon for booking ... Body language spe-
cialist Jayne Lybrand to Top Billing for booking.

were CBS Records and the Statler
Brothers. CBS bought 10 30-sheet
boards for Willie Nelson’s “The
Promiseland’’ album, and the
Statlers took 10 for their “Four For
The Show” album.

The price for renting 10 boards,
according to Lamar account repre-
sentative Michelle Halle, is $2,850.

CBS and Statlers
‘are top buyers

Production costs for the four-color
posters on the boards raise the
package price to about $6,000, she
says.

The Oak Ridge Boys, Loretta
Lynn, Chet Atkins, and Eddie Rab-
bitt had billboards around the race-
track at the Tennessee State Fair-
grounds where the Fan Fair label
concerts are held. Unlike the Lamar

Signs Spring Up At Fan Fair

Billboards Popular During June Event

boards, which are rented for 30
days, the racetrack signs are rented
by the year. Prices on these were
not available.

According to Halle, the areas of
highest concentration for country
music billboards are on Briley Park-
way, near Opryland; 12th, 21st, and
Eighth avenues along the major
tour-bus routes; on Charlotte,
Church, and Broadway, for the
downtown traffic; and in the subur-
ban Rivergate area because of its
proximity to the Twitty City/Music
Village tourist attractions.

Halle says that Lamar’s sign-
boards are rented by BMI and
ASCAP “four or five times a year,”
generally for congratulatory pur-
poses.

Omni, the other large outdoor-
sign company in Nashville, reports
that it sold no country-music-related
signs for June. EDWARD MORRIS

NASHVILLE The 10th annual
Jamboree In The Hills, to be held
in St. Clairsville, Ohio, this week-
end (19-20), will be taped for home
video distribution. The target re-
lease date is Labor Day.
According to J. Ross Felton,
vice president, general manager,
and producer of Jamboree In The
Hills, the 75-minute video will fea-
ture selections from ‘‘virtually
all” acts booked for this year’s
event. Those scheduled to perform
at the outdoor concert are Lee
Greenwood, the Oak Ridge Boys,
Reba McEntire, Ronnie Milsap,
the Judds, Gary Morris, Nicolette
Larson, Mel Tillis, the Girls Next
Door, Ray Stevens, Sawyer
Brown, Billy “Crash” Craddock,
the Nitty Gritty Dirt Band,

$29.95 Video Will Include Judds, Tillis
Ohio Jamboree On Tape

George Jones, and the Bellamy
Brothers.

M.R.S. Enterprises of Beverly
Hills, Calif., will produce the vid-
eo, with Michael R. Shapiro acting
as executive producer and M-J
Lloyd as producer. Joshua White
of the ABC “In Concert’ series
will direct, and Johnny Rosen of
Nashville will record and remix
the 24-track audio. Bill Berner will
serve as lighting director. Seven
cameras will be used.

The video will be available for
$29.95—in VHS and Beta—from
the Jamboree U.S.A. Souvenir &
Gift Shop and can be ordered over
the phone by dialing 1-800-624-
5456. The video will not be sold at
any other retail outlets.
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RADIO MOST ADDED

NEW TOTAL
129 REPORTERS ADDS ON
ROSANNE CASH SECOND TO NO ONE  coLumsia 46 56
TANYA TUCKER JUST ANOTHER LOVE capiToL 40 83
THE OAK RIDGE BOYS YOU MADE AROCK ... wmca 36 67
E.RABBITT & JNEWTON BOTH TO EACH OTHER rca 35 7%
DWIGHT YOAKAM GUITARS, CADILLACS REeprisSE 28 918

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail-
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036

RETAIL BREAKOUTS

NUMBER
44 REPORTERS REPORTING
NITTY GRITTY DIRT BAND STAND A LITTLE RAIN  waRNER BROS 17
JOHN CONLEE GOT MY HEART SET ON YOU  coiumsia 17
CARL PERKINS BIRTH OF ROCK AND ROLL  AMERICA/SMASH 15
GIRLS NEXT DOOR SLOW BOAT TO CHINA MM 12
RONNIE MILSAP [N LOVE rca 9

@Copyrigh( 1986 by Billboard Publications, inc. No part of this publication may be repro-
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
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JUDY RODMAN
Until I Met You

-72065

BILLBOARDSI?

From the LP

F-

RECORDS

ST-71050

Distributed by Capitol

21 Music Square East
Nashville, TN 37203
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ol e 8.& Compiled from a national sample of retail store ocle S,n_:
X s i . > >
%ﬁ Z’m £9| 25| TimLe and one-stop sales reports and radio playlists. ARTIST %)5 Eﬁ §8 9% | TTLE . ARTIST
FE | 5 | g | O PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 2 A | Nk | 2O PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 * » 50 | 38| 36| g | LOVEWONTWAIT THE WHITES
@ 2 3 16 | UNTILIMET You 1 week at No. One @ JUDY RODMAN LBUTLER. J.BOWEN (L.PALAS, W.ROBINSON, M.SANDERS) MCA/CURB 52825/MCA
[LWESTI (b1 RIDOEE ) MIMI72065/CARION ®D)| 68 | — | 2 | BOTHTOEACH OTHER (FRIENDS & LOVERS) EDDIE RABBITT & JUICE NEWTON
(D! 3 | 4 | 13 | ONTHE OTHER HAND & RANDY TRAVIS REANDHS (TCRASKA R CORDON) Rea 14377
KLEHNING.K STEGALL (P.OVERSTREET, D.SCHLITZ) WARNER BROS. 7-28962 NOTHIN' VENTURED NOTHIN' GAINED SYLVIA
@ . . 15 | LOVE AT THE FIVE AND DIME KATHY MATTEA @ 60 1 73 3 8MAHER.D.POTTER (D.SCHLITZ. D.POTTER. B.MAHER) RCA 14375
AHEYNOEDS (M CRIEETTED MERCURY{S831573:7 (BOCYGRAM 53 | 42 | 27 | 18 | DRINKIN' MY BABY GOOD-BYE THE CHARLIE DANIELS BAND
(@) 6 | 8 | 13 | LWISHTHATI COULD HURT THAT WAY AGAIN T GRAHAM BROWN FBCANCOANEES) EPIC 3405835
B.LOGAN (VANHOY. PUTMAN. COOK) CAPITOL 5571 @G| 11 | — | 2 | YOUMADE A ROCK OF A ROLLING STONE THE OAK RIDGE BOYS
(| 7 | 1 | 10 | NOBODYIN HIS RIGHT MIND WOULD'VE LEFT HER GEORGE STRAIT RCHANCEY (C WATERS, % BROOKS) pcFbae T
J.BOWEN.G.STRAIT (D.DILLON) MCA 52817 55 | 59 | 70 3 BOTTLE OF TEARS GENE WATSON
@ - 0 | 12 | ATiEDUP RONNIE MCDOWELL G.WATSON.L.BOOTH (J.ALLEN. JPASQUALE. D.LAY) EPIC 34 06057
BKILLEN (R MCDOWELL. BKILLEN. JMEADOR) MCA/CURB 52816/MCA 56 | 51 | 55 6 NEXT TIME WILRDCCH(glsR
@ 0 ; ROCKIN' WITH THE RHYTHM OF THE RAIN THE JUDDS G.DAVIES,PPENDRAS (G.DAVIES. PROSE. M.A KENNEDY) - A14337
BMAHER (D.SCHLITZ, BMAHER) RCA/CURB 14362/RCA * % % HOT SHOT DEBUT * % &
YOU'RE THE | NEEDED H SECOND TO NO ONE ROSANNE CASH
I 12 | | YR T T TG oD TONIGHT e GD| NEwp | 1 | SECOND TN COLUMBIA 3806159
p BACK W MARK GRAY
@ 13 | 16 11 3@\,’?,'&1%%%%!5 FOR YOU EAKE MSE,M'QE 38 | 45 | 26 | 15 s.BucmNc»n%w.%ng(TgEAALss.%NR%g)GH COLUMBIA 38-%5857
» " | KNOW LOVE EVERLY BROTHERS
10 1 2 14 ﬁcﬁﬁgﬁz’fﬁml}xﬁg_ggg BREAK (THEY'RE MADE TO LOVE) LEE GRE%@XVQQB 69 [ 74 3 D.EDM%NDS (g.NEARY. JPHOTOGLO) MERCURY 884 694 7/POLYGRAM
RONG HEART G. TWO TOO MANY & HOLLY DUNN
® 16| 18110 EIAL?(T.EOCCO. C.BLACK, AROBERTS) CESJMSBﬂEsg-%@gg 60 13913 | 10| twestosoumn MIMEZZ0637CARITOL
HONEYCOMB GARY MORRIS
@ 18 |21 |10 }’{,'(,Lv';szgm%'g gﬂ,’},}’f“;’cﬂ_pm 2 WAYLON J%IEANélygSo B —12 G.MOREIS.%,ALBERTINE.S.SMALL (BMERRILL) WARNER BROS. 7-28654
YOQU CAN'T STOP LOVE SCHUYLER, KNOBLOCK & OVERSTREET
@ 17| 2 10 ?83&;9&%5 TN’EEC%LASTBLERZ ?59&5‘&53 5| — z JSTROUD (POVERSTREET. T.SCHUYLER) MTM 72071
ROCKIN’ IN THE PARKIN' LOT RAZZY BAILEY
*
19 | 23 | 5 | HEARIBEATINTHE DARKNESS ooNymuaus | | @ | @ | 72 | o | BOGKNINTHEPARKY
I LOVE IS THE ONLY WAY OUT WILLIAM LEE GOLDEN
@ 22 25 9 R!ﬁ&g&mﬂﬁg HEARTACHE Rm’é:lcsﬁﬁggg 64 3 57 5 B.(T).JOEJESS.R.E.BALL(RNELSON. G.NELSON. L.BOONE) MGCA 52819
R IN' NOWHERE MARTIN 65 47 35 10 EVEN COWGIRLS GET THE BLUES JOHNNY CASH AND WAYLON JENNINGS
2| 9 J.E(.)N%)LRN”\NU?.MURPHEY) MICHAEL WARNER B%szsg?s%\; CMOMANRCROWETE) COCUMENIS8 05890
.(33 FARTHER DOWN THE LINE LYLE LOVETT
DESPERADO LOVE CONWAY TWITTY 87 — 2
@ B30 7 c TV&TTY.D,HENRY.R.TREAT (M.GARVIN. S.JOHNS) WARNER BROS. 7-28692 TBRO;N EEOVETTCEOVETD) MCH/CURGIDZB1BMER
| THOUGHT PAM TILLIS
24 | 29 | § | SOMETIMES A LADY EDDY RAVEN 6 | 712,71 3 JLEOB. BE%E‘ETT‘(E ] NHcﬁ?pu;r‘qN ITHLOVE WARNER BROS. 7-28676
P.WORLEY E.RAVEN (E.RAVEN, FMYERS) RCA 14319 HE DARK S|DE OF TOWN DOBIE GRAY
95 | 31 | 8 | AFRIEND INCALIFORNIA MERLE HAGGARD 82 | — | 2 | T R Nty hen CAPITOL 5596
M HAGGARD.R.REYNOLDS (F.POWERS) EPIC 34-06097 HONKY TONK MAN o DWIGHT YOAKAM
2 | 32 | ¢ | COUNTRY STATE OF MIND HANK WILLIAMS, JR. 69 | 66 | 45 | Z1 | PANDERSON(HMAUSEY, TFRANKS, JHORTON) REPRISE 7-28793/WARNER BROS.
H.WILLIAMS, JR..B.BECKETT.J.E.NORMAN (H.WILLIAMS.JR . R.A. WADE) WARNER/CURB 7-28691/WARNER BROS. L|FE’S HIGHWAY STEVE WARINER
21 4 6 15 NIGHTS ED BRUCE 70 61 48 19 T.BROWN,J.BOWEN (R.LEIGH. R MURRAH) MCA 52786
€£.BRUCE.BMEVIS (BHILL. THILLER) RCA 14305 AR DWALNCE] BTLY 30 ROVAL
b7} 15 17 11 SHAKIN’ @ SAWYER BROWN 1 58 50 12 N.LARKIN (J CAFFERTY) ATLANTIC/AMERICA 7-99555
R.SCRUGGS (M.MILLER, R.SCRUGGS) CAPITOL/CURB 5585/CAPITOL BLUE SUEDE BLUES CON HUNLEY
23 9 9 14 SOMEBODY WANTS ME OUT OF THE WAY GEORGE JONES 2 62 % 8 K.LEHNING (JAMES. RYAN. FAGAN) CAPITOL 5586
BSHERRILL (ALOWENS DKNUTSON) _ EPIC 34-05862 SoiDEROTINGUE L CNE
oLD VIOLIN * K powgn PICK/SALES * &k JOHNNY PAYCHECK @ 8 | — 4 D.MALLOY (R.BRANNAN, A CRAWFORD. D.MALLOY) MCA/CURB 52852/MCA
INNY P,
21 | 33 | 10 | SCORNELIUS.JPAYCHECK (JPAYCHECK) e | 74|75 | 4 | NEXIT s (FULLER) VO
GOT MY HEART SET ON YOU JOHN CONLEE
DIENERRE SR COLUMBIA 38-06104 9| NEWD | 1 | WOMAN OF THE EIGHTIES e
TAND A LITTLE RAIN NITTY GRITTY DIRT BAND
31| 38 5 3 MORGAN.PWORLEY (D.SCHLITZ. D.LOWERY) GWARNER BROS. 7-28690 NEWD 1 ;yHEEgilALEl»EgHQFfLE'g Xa.mm?a.wumzy co’i@gaﬁgégé 1E732
27 14 1 16 EVERYTHING THAT GLITTERS (IS NOT GOLD) DAN SEALS 77 50 34 19 MAMA’S NEVER SEEN THOSE EYES THE FORESTER SISTERS
K.LEHNING (D.SEALS. B.MCDILL) EMI-AMERICA 8311 JUWALLACE. T.SKINNER (JL WALLACE. T.SKINNER) WARNER BROS. 7-28795
WHAT YOU DO TO ME NEW REVIVAL
LITTLE ROCK EE POWER P'CK/A'RPLAY AT REBA MCENTIRE 78| 8 | 34 3 G.FUCDIS (J.HLALL.?HKLL) Ggﬁiamm 8329
35 | 8 | 4 | JBOWEN (PMCMANUS, BOIPERD. GHOUSE) MCA 52848 % | — | 2 | LADYINDISTRESS LITTLE DAVID WILKINS
(@ 0 | 2| 5 | Sheoniig cAma ® GRS NEXT COOF SUSIE GEAUTY SHOP TOM T L
(30| NEW 1 f Ry
33 | a1 | 7 | THAT'S HOW You KNow NICOLETTE LARSON (WITH STEVE WARINER) > LT AL MR Ses oo o R
£.GORDY.JR..T.BROWN (W WALDMAN, C.BICKHARDT) MCA 5283 81 | &1 | 8 3 GUILTY EYES DARLENE AUSTIN
5 (B0 [0 [ e ATHNGCoEs Ay voRRIS
IN LOVE N S 8 | 57 | 40 | 10 | jMEDNDRMAN (GMORRIS. ESETSER) WARNER BROS. 7-28713
@ 40 i 4 3 RMILSAP,T.COLLINS.R.GALBRAITH (M.REID. B.DEES) RCA 14365 83 65 67 5 lg&ggtétisgvg l())ogE 'JI'[())A rmﬁELL) JIMTSN?lLlLlIy%
. .CANNON. D.LOWERY. J. 1
WITH YOU VINCE GILL
@ 4 46 7 E£.GORDY JR. (V.GILL) RCA 14371 NEW} 1 GOOD AND LONESOME THE LOWES
BIRTH OF ROCK AND ROLL CARL PERKINS D.CHAMBERLAIN (C.PUTMAN. B JONES. R.HELLARD) SOUNDWAVES 4775/NATIONWIDE SOUND
K 37 44 7 C.MOMAN (C.PERKINS, G.PERKINS) AMERICA/SMASH 884-760-7/POLYGRAM 85 78 51 7 \wclggoll;lq' #?J%IEH'VEGX!L%EB CANNON) COMPLE»YTEE';‘/ FSSO(L)YSG[%I\I':I|
RKING CLASS MAN LACY J. DALTON - — . —
@ 43 51 6 vvv{g_omoez (J.c;'ﬂﬁ) COLUMBIA 38-06098 86 64 68 5 yEEvrquEt'J'lv‘(\RaE R(?(l;'NBFLl.(J)ETON) PE§§0YR kﬁcﬁgwﬁ
Hi -
OLD FLAME JUICE NEWTON
% | 0] 5 1 16| RianoisRNELSEN) RCA 14295 NEW) | 1| | BIDDING AMERICA GOODBYE BRUCE HAUSER & THE SAWMILL CREEK BAND
N FEET AWAY KEITH WHITLEY
@ 3 5 ;!’.I\EIIEVISET.ESEALS. B.SHERRILL. M D.BARNES) RCA 14363 88 9 | — 2 ?&%ﬁ%h&vgﬁmm) Rl(é:’(‘cl\g&)ss&l‘é
LONELY ALON THE FORESTER SISTERS X X
48 [ 60 | 3 J.L.V”\LLACE,T.SKINPEZR(J.D.MARTIN. JJARRARD) WARNER BROS. 7.28687 89 | 70 | 49 | 18 R"E&Eg'&'y&&%gﬁ%&ﬂ) EDDIE F;@E%m
.GI) 49 58 4 ALWAYS HAVE ALWAYS WILL @ JANIE FRICKE TIL | LOVED YOU RESTLESS HEART
N.WILSON (J.MEARS) COLUMBIA 38-06144 9 | 76 | 62 | 19 | 1pUsOISSHENDRICKS (V.STEPHENSON. J SILBAR. D.ROBBINS) RCA 14292
ITARS,CADILLACS DWIGHT YOAKAM
5 | — | 2 | SUTATRE\ON reomse Dbass wintnonos | | o1 | 88 | 65 | 16 | SUPERLOVE ~ o EXILE
RE| ND SOUTHERN PACIFIC B
41 ) 20 14 JE P%QMES%JOUTHERN PACIFIC.B.HARTMAN (JMCFEE, A.PESSIS) WARNER BROS. 7-28722 92 80 66 22 nggv?&!eEwﬁ:zlengyg AE(?E(S;CLlﬁgEOWERS) © REBA MCEN;';LRGE
TIE OUR LOVE (IN A DOUBLE KNOT DOLLY PARTON
S B B s l"""'-Lo' (-SILBAR (J REID) ) RCANS 297 93 | 8 | 76 [ 23 ?C??STI(EHOFIVEELD‘}I.DﬁV}I;I. 'PA.OEVERSTREET) TANYCAAF;II'TL(J)(EgsE 3’3
READ MY LIPS MARIE OSMOND
4 28 19 7 P.WORLEY (M.BLATTE. LGOTTLIEB) CAPITOL/CURB 556 3/CAPITOL 94 n 69 5 ¥8}é ,h?oov'},}sl,'ﬁ,E(RT\,ﬁﬁ,gt‘E A&&YE EMIAMERICA. /CURBTBP;ES(/)E%!MgENR?&
GUITAR TOWN @ STEVE EARLE
2 | 59| 5 | SR O e ocomss | |95 [ 79 | s2 | 9 | DANGERLIST (GIVE ME SOMEONE | CAN LOVE) LEON EVERETTE
IVING IN THE PROMISELAND @ WILLIE NELSON MMY HARRIS
45 36 15 17 &erELSON (D.L.JONES) COLUMBIA 38-05834 96 93 90 12 EHoigg!.F!r(SEIbg?IEEv?M.ng(I;':%.YIB%gElAvgA|N EWARNERL %cJ)s. 7-23714
56 64 4 | WANNA HEAR IT FROM YOUR LIPS LOUISE MANDRELL 97 90 78 8 DOCTOR'S ORDERS MEL MCDANIEL
R.C.BANNON (E.CARMEN. D.PITCHFORD) RCA 14364 JKENNEDY (B.CHANNEL. K.KANE. R.BOURKE) CAPITOL 5587
63 | — | 2 | JUST ANOTHER LOVE TANYA TUCKER 98 | 89 | 71 | 20 | HAPPY,HAPPY BIRTHDAY BABY RONNIE MILSAP
J.CRUTCHFIELD (P.DAVIS) CAPITOL 5604 R.MILSAP.T.COLLINS.R.GALBRAITH (M.SYLVIA. GLOPEZ) RCA 14286
55 63 4 T E THE KENDALLS o9 9 81 5 ALL THE WAY RAY PRICE
T.SKINNER.J.L.WALLACE (T.CERNEY, NMONTGOMERY) MCA/CURB 52850/MCA R.PENNINGTON (J.VAN HEUSEN, S.CAHN) STEP ONE 355
RYDER WHO'S LEAVING WHO & ANNE MURRAY
49 46 4 6 ;!.LHO%ESEIB?AET’ES(EQS\!(‘TE. L.GOTTLIEB. A MONDE) NI (O LMY NICKIECA 14384 00 | 97 92 9 J,leTES(J.WHITE, M.SPIRO) CAPITOL 5576

O

Products with the greatest airplay and sales gains this week. # Video clip avaitability. ® Recording Industry Assn. Of America (RIAA) seal for sales of one million units. A RIAA seal for sales of two million units.
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.
Bilboard Hot Country Singles SALES & AIRPLAY. | countay sinotes
A ranking of the top 40 country singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Country Singles chart. BY mEL
rz E z 2 -
. SALES £8 . AIRPLAY 3 O ey o e
- ol | Gl =5 Qu | Big ARTIST 53 on the Hot Country chart.
Iy |2y TITLE ARTIST 20 Iy |2y TITLE 29
1 | 2 | ONTHE OTHER HAND RANDY TRAVIS | 2 1 | 2 [ unmiL1mEeT You JUDY RODMAN | 1 LABEL ”U-gﬁ ﬂT'-§$
2 3 UNTIL | MET YOU JUDY RODMAN 1 2 3 ON THE OTHER HAND RANDY TRAVES | 2 CHA
3 4 | WISH THAT | COULD HURT THAT WAY AGAIN T GRAHAM BROWN 4 3 5 LOVE AT THE FIVE AND DIME KATHY MATTEA 3 RCA (17} 18
4 6 LOVE AT THE FIVE AND DIME KATHY MATTEA 3 4 7 NOBODY IN HIS RIGHT MIND WOULD'VE LEFT HER GEORGE STRAIT 5 RCA/Curb (1)
5 10 | NOBODY IN HIS RIGHT MIND WOULD'VE LEFT HER GEORGE STRAIT 5 5 6 i WISH THAT | COULD HURT THAT WAY AGAIN T GRAHAM BROWN 4 ”ﬁcrfgum ) 17
6 7 ALL TIED UP RONNIE MCDOWELL 6 6 9 ROCKIN' WITH THE RHYTHM OF THE RAIN THE JUDDS | 7 wnm-fﬁ BROS. (1) : ‘*;f
7 11 | YOU'RE THE LAST THING | NEEDED TONIGHT JOHN SCHNEIDER 8 7 10 | YOU'RE THE LAST THING | NEEDED TONIGHT JOHN SCHNEIDER | 8 Reprise (2)
(] 12 | ROCKIN’ WITH THE RHYTHM OF THE RAIN THE JUDDS 7 (] 8 ALL TIED UP RONNIE MCDOWELL | 6 Warner/Curb (1)~ <>
LY 9 13 | SAVIN' MY LOVE FOR YOU PAKE MCENTIRE 9 9 14 | SAVIN' MY LOVE FOR YOU PAKE MCENTIRE 9 CAPITOL (&) ! 13
10 | 1 | HEARTS AREN'T MADE TO BREAK LEE GREENWOOD | 10 10 | 15 | STRONG HEART T.G. SHEPPARD | 11 g‘" M éﬁ: s
11 | 18 | COUNT ON ME THE STATLER BROTHERS | 13 11 1 HEARTS AREN'T MADE TO BREAK LEE GREENWOOD | 10 Cﬂtmllh'lﬁl.&. ey £2) g
12 | 17 | WILL THE WOLF SURVIVE WAYLON JENNINGS | 12 12 | 18 | WILL THE WOLF SURVIVE WAYLON JENNINGS | 12 PGL:JQHAM 5 !"*
£
L 13 [ 21 | I'VE GOT A NEW HEARTACHE RICKY SKAGGS | 15 13 | 17 | COUNT ON ME THE STATLER BROTHERS | 13 Mercury (6) i
14 | 16 | STRONG HEART T.G. SHEPPARD | 11 14 | 19 | HEARTBEAT IN THE DARKNESS DON WILLIAMS | 14 America/Smash (1) 3 §§§
15 | 27 | HEARTBEAT IN THE DARKNESS DON WILLIAMS | 14 15 | 21 | ROLLIN' NOWHERE MICHAEL MARTIN MURPHEY | 16 »  Compleat (1)
16 [ 19 | oOLD VIOLIN JOHNNY PAYCHECK | 24 16 | 22 | I'VE GOT A NEW HEARTACHE RICKY SKAGGS | 15 EPIC 7
17 | 22 | ROLLIN' NOWHERE MICHAEL MARTIN MURPHEY | 16 17 | 23 | DESPERADO LOVE CONWAY TWITTY | 17 EMI-AMERICA (2) 3
18 | 24 | SOMETIMES A LADY EDDY RAVEN | 18 18 | 24 | SOMETIMES A LADY EDDY RAVEN | 18 E”;f:"“;“’ ks 11 ;
19 | 15 | EVERYTHING THAT GLITTERS (IS NOT GOLD) DAN SEALS | 27 19 | 25 | A FRIEND IN CALIFORNIA MERLE HAGGARD | 19 E";'" TIC/AMERICA .
20 | 36 | DESPERADO LOVE CONWAY TWITTY | 17 20 | 26 | COUNTRY STATE OF MIND HANK WILLIAMS, JR. | 20 ESWHM 2
21 | 30 | A FRIEND IN CALIFORNIA MERLE HAGGARD | 19 21 4 NIGHTS EDBRUCE | 21 s i
22 5 | SOMEBODY WANTS ME OUT OF THE WAY GEORGE JONES | 23 22 | 16 | SHAKIN' SAWYER BROWN | 22 JﬂEG:E Noo 5
23 | 14 [ sHaKIN SAWYER BROWN | 22 23 | 29 | GOT MY HEART SET ON YOU JOHN CONLEE | 25 i 3
24 | 37 | COUNTRY STATE OF MIND HANK WILLIAMS, JR. | 20 24 | 31 | STAND A LITTLE RAIN NITTY GRITTY DIRT BAND | 26 AT SOUND 3
%19 NIGHTS EDBRUCE | 21 25 [ 11 | SOMEBODY WANTS ME OUT OF THE WAY GEORGE JONES | 23 Soundwaves (1)
26 | 25 | TIE OUR LOVE (IN A DOUBLE KNOT) DOLLY PARTON | 42 26 | 33 | LITTLE ROCK REBA MCENTIRE | 28 ORLANDO 1
27 | 20 | OLD FLAME JUICE NEWTON | 36 27 | 13 | GOTTA LEARN TO LOVE WITHOUT YOU MICHAEL JOHNSON | 31 SILVER DOLLAR 1
28 | 28 | LIVING IN THE PROMISELAND WILLIE NELSON | 45 28 | 30 | OLD VIOLIN JOHNNY PAYCHECK | 24 STEP ONE 1
29 | — | THE PRIDE IS BACK KENNY ROGERS WITH NICKIE RYDER | 49 29 | 34 | SLOW BOAT TO CHINA GIRLS NEXT DOOR | 29 TKM 1
30 | — | SLOW BOAT TO CHINA GIRLS NEXT DOOR | 29 30 | 32 [ THAT'S HOW YOU KNOW NICOLETTE LARSON (WITH STEVE WARINER) | 30
31 | 23 | DRINKIN' MY BABY GOOD-BYE THE CHARLIE DANIELS BAND | 53 31 | 12 | EVERYTHING THAT GLITTERS (IS NOT GOLD) DAN SEALS | 27
32 | 26 | READ MY LIPS MARIE OSMOND | 43 32 | 39 [ INLOVE RONNIE MILSAP | 32
33 | — | WOMAN OF THE EIGHTIES DONNA FARGO | 75 33 | 37 | BIRTH OF ROCK AND ROLL CARL PERKINS | 34
34 | 31 | WHOEVER'S IN NEW ENGLAND REBA MCENTIRE | 92 38 | 40 | witH you VINCE GILL | 33
35 | 38 | SUPER LOVE EXILE | 91 35 | — | WORKING CLASS MAN LACY J. DALTON | 35
3% | 40 [ ALL THE way RAY PRICE | 99 36 | — | TEN FEET Away KEITH WHITLEY | 37
' 37 | 32 | ANYTHING GOES GARY MORRIS | 82 37 | — | LONELY ALONE THE FORESTER SISTERS | 38
38 | — | DOCTOR'S ORDERS MEL MCDANIEL | 97 38 | 20 | oLD FLAME JUICE NEWTON | 36
33 | — | BIRTH OF ROCK AND ROLL CARL PERKINS | 34 39 | — | ALWAYS HAVE ALWAYS WILL JANIE FRICKE | 39
40 | — | GOT MY HEART SET ON YOU JOHN CONLEE | 25 40 | — | GUITARS,CADILLACS DWIGHT YOAKAM | 40
: ©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
v photocopying, recording, or otherwise, without the prior written permission of the publisher.
COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
TITLE 4
(Pubtisher — Licensing Org.)
Sheet Music Dist.
99 ALL THE WAY 19 A FRIEND IN CALIFORNIA 38 LONELY ALONE 7 ROCKIN' WITH THE RHYTHM OF THE RAIN ASCAP) #iL
(Maraville, ASCAP) (Inorbit, BMI) (MCA, ASCAP/Alabama Band, ASCAP) HL (MCA, ASCAP/Don Schiitz, ASCAP/Welbeck, 50 TWO TOD MANY
6 ALL TIED UP 84 GOOD AND LONESOME 3 LOVE AT THE FIVE AND DIME ASCAP/Blue Quill, ASCAP) HL (Lawyers Daughter, BMI)
(Tree, BMI/Strawberry Lane, BMI) HL (Tree, BMI/Cross Keys, ASCAP)} (Wing And Wheel, BMI/Bug, BMI) 16 ROLLIN' NOWHERE 1 UNTIL | MET YOU
39 ALWAYS HAVE ALWAYS WILL 25 GOT MY HEART SET ON YOU 64 LOVE IS THE ONLY WAY OUT (Timberwolf, BMI) (King Caal, ASCAP)
(Texican, ASCAP/Cavesson, ASCAP) (Simonton, BMI/N2D, ASCAP) (Warner-Tamerlane, BM|/Betievus Or Not, 9 SAVIN' MY LOVE FOR YOU 85 WAS [T JUST THE WINE
82 ANYTHING GOES 31 GOTTA LEARN TO LOVE WITHOUT YOU ASCAP/Cookhouse, ASCAP/Mother Tongue, ASCAP) (Warner-Tamerlane, BMI/Flying Dutchman, BMI) (Hookit, BMI/Sabal, ASCAP)
(WB, ASCAP/Gary Morris, ASCAP/Warner-Tameriane, (Irving, BMI/Tonka, ASCAP) CPP/ALM 50 LOVE WON'T WAIT 57 SECONO TO NO ONE 78 WHAT YOU DO TO ME
BMI) 81 GUILTY EYES (Alabama Band, ASCAP/Mid-Summer, ASCAP/AMR, ) (Chelcait, BMi/Atlantic, BMI) (Siren Songs, BMt)
58 BACK WHEN LOVE WAS ENOUGH (April, ASCAP/Monk Family, BMI/19th Street, BMI) ASCAP) 2 SHAKIN' 32 WHOEVER'S IN NEW ENGLANO
(WB, ASCAP/Two Sons, ASCAP/Lodge Hall, ASCAP) 44 GUITAR TOWN 77 MAMA'S NEVER SEEN THOSE EVES (Zoo Crew, ASCAP/Labor Of Love, BMI) (Sitveriine, BMI/W.B.M., SESAC) HL
cPP (Goldline, ASCAP) HL (Hali-Clement, BM1) HL 29 SLOW BOAT TO CHINA 100 WHO'S LEAVING WHO
87 BIDDING AMERICA GOODBYE (THE AUCTION) 40 GUITARS, CADILLACS NEW SHADE OF BLUE (Uncle Artie, ASCAP) (Youngster, GEMA/Edition Sunrise/BMI) CPP
(Cross Keys, ASCAP) (Coal Dust West, BMI) (Chip'N'Dale, ASCAP/Door Knob, BM1) 73 SOLDIER OF LOVE 12 WILL THE WOLF SURVIVE
34 BIRTH OF ROCK AND ROLL 98 HAPPY, HAPPY BIRTHDAY BABY 5 NEXT TIME (DebDave, BMI/Maliven, ASCAP/Cotton Patch, (Davince, BMI/No K.0., BMi/Bug, BMI)
(Godfather, BMI) (Arc, BM1) (Little Chickadee, BMI/Love Wheel, BMI) ASCAP) 3 WITH YOU
72 BLUE SUEDE BLUES 14 HEARTBEAT IN THE DARKNESS 74 NEXT TO YOU 23 SOMEBODY WANTS ME OUT OF THE WAY (Benefit, BMS)
. (Music City, ASCAP/Combine, BMI) (MCA, ASCAP/Patchwork, ASCAP) HL (Hitop, BMI/MCA, BMI) HL (Cavesson, ASCAP/Hall-Clement, BMI/Frizzel, BMf) 75 WOMAN OF THE EIGHTIES
71 BOARDWALK ANGEL 10 HEARTS AREN'T MADE TO BREAK (THEY'RE MADE 21 NIGHTS CPP/HL (Prima-donna, BMI)
(John Cafferty, BMI/Warner-Tamerlane, BMi/Aurora TO LOVE) (Requested, ASCAP/Queen’'s Crown, ASCAP) 18 SOMETIMES A LADY 35 WORKING CLASS MAN
Film Partners, BM{) (Tom Collins, BMI) CPP 5 NOBODY IN HIS RIGHT MIND WOULD'VE LEFT HER (RavenSong, ASCAP/Michael H. Goldsen, (Frisco Kid, ASCAP/Chappell, ASCAP)
51 BOTH TO EACH OTHER (FRIENDS & LOVERS) 51 HONEYCOMB (Mall-Clement, BM{) HL ASCAP/Coliins Court, ASCAP) CPP 82 YOU CAN'T STOP LOVE
(Colgems-EMI, ASCAP/WB, ASCAP) (Golden Bell, ASCAP) 52 NOTHIN' VENTURED NOTHIN' GAINEO 2 STAND A LITTLE RAIN (Lawyers Daughter, BMI/Writers Group, BMI/Scarlet
S5 BOTTLE OF TEARS 59 HONKY TONK MAN (MCA, ASCAP/Don Schiitz, ASCAP/April, (Don Schiitz, ASCAP/MCA, ASCAP/Sheddhouse, Moon, BMI/Bethlehem, BMI)
(Grand Coalition, BMI/Fur Fly, ASCAP) (Cedarwood, BMI) HL ASCAP/Wetbeck, ASCAP/Blue Quill, ASCAP/Sheep In ASCAP) HL % YOU LOOK LIKE THE ONE | LOVE
\ 13 COUNT ON ME 59 | KNOW LOVE Tow, BMI) HL 11 STRONG HEART (Unichappell, BMI/VanHoy, BMI/Music Corp. Of
(Statler Brothers, BMI) (Warner-Tamerlane, BMI/Nearysong, BMI) 36 OLD FLAME (Chappell, ASCAP/MCA, ASCAP/Chriswaid, America, BMI/Posey, BMI)
20 COUNTRY STATE OF MIND 67 | THOUGHT I'D ABOUT HAD IT WITH LOVE (Englishtown, BMI) ASCAP/Hopi Sound, ASCAP/Bibo, ASCAP) HL 54 YOU MADE A ROCK OF A ROLLING STONE
(Bocephus, BMI/Tapadero, BMI) CPP (Bama Boy, BM!/Warner-Elektra-Asylum, BMI/Uncie 24 OLD VIOUIN 91 SUPER LOVE (Tree, BMI/Cross Keys, ASCAP)
95 DANGER LIST (GIVE ME SOMEONE | CAN LOVE) Artie, ASCAP) (Dwight Manners, BMI) (Tree, BMI/Pacific Island, BM1) CPP/ABP/HL 8 YOU'RE THE LAST THING | NEEDED TONIGHT
(Riva, ASCAP) 4 | WANNA HEAR {T FROM YOUR LIPS 2 ON THE OTHER HAND 8 SUSIE'S BEAUTY SHOP (Jack & Bill, ASCAP) HL
' 68 THE DARK SIDE OF TOWN (E.C.B., BMI/Safespace, BMI/Pitchford, BMI) (Writers Group, BMi/Scarlet Moon, BMI/MCA, (Hallnote, BMI)
(WB, ASCAP/Two Sons, ASCAP/Warner-Tamerlane, 4 | WISH THAT | COULD HURT THAT WAY AGAIN ASCAP/Don Schiitz, ASCAP) CPP/HL 37 TEN FEET AWAY
BMI/Simonton, BMI) (Tree, BMI/Cross Keys, ASCAP) HL 93 ONE LOVE AT A TIME (WB, ASCAP/Two Sons, ASCAP/Algee, BMI/Blue
17 DESPERADO LOVE 32 IN LOVE (WEB |V, BMI/Writers Group, BMI/Scarlet Moon, Lake, BMI) CPP
(Tree, BMI/Lowery, BMI) CPP/HL (Lodge Hall, ASCAP/Milsap, BMI) CPP BMI) CPP 30 THAT'S HOW YOU KNOW
97 DOCTOR'S ORDERS 15 'VE GOT A NEW HEARTACHE 76 THE PAGES OF MY MIND (Screen Gems-EMI, BMI/Moon & Stars, BMI/Colgems.
(OMd Friends, BMI/Cross Keys, ASCAP/Chappel, (Cedarwood, BMI/Wayne Walker, BMI) HL (April, ASCAP/Welbeck, ASCAP) EMI, ASCAP) _, SHEET MUSIC AGENTS
ASCAP) CPP/HL 47 JUST ANOTHER LOVE 49 THE PRIDE IS BACK & THE THINGS 'VE DONE TO ME are listed for piano/vocal sheet music copies
& DREAM LOVER (WEB IV, BMI) (Kool Koala, BMI) CPP (Sabal, ASCAP/Sheddhouse, ASCAP/Micropterus, and may not represent mixed folio rights.
(Screen Gems-EMI, BMI/Hill & Range, BMI/Hudson 79 LADY IN DISTRESS 43 READ MY LIPS ASCAP/Jimmy Darrell, BMI) ; o pi
Bay, ASCAP/Alley, BMI/Trio, BMI) (David Wilkins, ASCAP) (MCA, ASCAP) HL 42 TIE OUR LOVE (IN A DOUBLE KNOT) :f,: :ID ekt : :: g"'"s'::'a Pictures
53 DRINKIN' MY BABY GOOD-BYE 70 LIFE'S HIGHWAY 41 RENO BOUND (Cross Keys, ASCAP/Reidem, ASCAP) HL by an
(Hat Band, BMI) (April, ASCAP/Lion Hearted, ASCAP/Blackwood, BMI) (Long Tooth, BMI/Endless Frogs, ASCAP/Bughouse, .90 TIL| LOVED YOU B-M Betwin Mills HL Hal Leonard
65 EVEN COWGIRLS GET THE BLUES CPP/ABP ASCAP) (Warner-Tamerlane, BMI/Writers House, BMI/WB, B-3 Big Three IMM_ ivan Mogull
(Visa, ASCAP) 28 LITTLE ROCK 89 REPETITIVE REGRET ASCAP/Bob Montgomery, ASCAP) BP Bradiey MCA MCA
27 EVERYTHING THAT GLITTERS (IS NOT GOLD) (Combine, BMI/Music City, ASCAP) (Blackwood, BMI/Land Of Music, BMI/Englishtown, 96 TODAY | STARTEO LOVING YOU AGAIN CHA Chappell PSP Peer Southern
(Pink Pig, BMi/Hall-Clement, BMI) HL 45 LIVING IN THE PROMISELAND BMI) CPP/ABP (Tree, BMI) HL h
4 . > ) CLM Cherry Lane PLY Plymout
66 FARTHER DOWN THE LINE (Mighty Nice, ASCAP/Victrolla, ASCAP/Skunk Devilie, 63 ROCKIN' IN THE PARKIN' LOT 48 700 LATE P Cimino WBM Warner Bros.

(Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP)

BMI)

(Razzy Bailey, ASCAP/Cavesson, ASCAP) CPP

(Silver Rain, ASCAP/Chappell, ASCAP/Le Mango,
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NSAI Schedules One-Day Seminar

NASHVILLE Nashville Songwrit-
er Assn. International (NSAI) will
hold its sixth annual seminar here
Saturday (19) at Belmont College.
In addition to a series of lectures
and panel discussions for songwrit-
ers, the NSAI will cap the day with
a songwriters’ showcase at Vander-
bilt Plaza.

The three morning sessions will
begin at 8 a.m., and each will be con-
ducted twice. These sessions are
“The Craft Of Lyric Writing,” con-
ducted by Sheila Davis, author of
the book with that title; “Crafting
The Music,” by songwriters Bob Di-
Piero and Thomas Cain; and “Grow-
ing In Your Career,” featuring a

FOR WEEK ENDING JULY 19, 1986

Bilboard.

panel of songwriters, including
Woody Bomar, Layng Martine, Pat-
ti Ryan, John Jarrard, and Thom
Schuyler.

From 1:30-3:45 p.m., registrants
can have their songs critiqued. This
session will be followed by a legisla-
tive update on matters affecting
songwriters.

The final panel, to be held after
dinner, will feature Nashville’s
“Young Turks,” an informal group
of song pluggers from various pub-
lishing companies. The panel will be
moderated by Lewis Anderson and
will be comprised of Doug Casmus,
Bobby Cottle, Pat Halper, Doug
Howard, Brian Robinson, and Brian

Rawlings.

Among the songwriters who will
perform at the Vanderbilt Plaza
ballroom, beginning at 8:30 p.m.,
are Otis Blackwell, Roger Murrah,
Walt Aldridge, Bruce Channel, Joe
South, Dobie Gray, Karen Staley,
Jeff Pearson, Patti Ryan, Bill Rice,
Sharon Rice, and Lewis Anderson.
WSM-FM DJ Cathy Martindale will
be MC.

Prices for the educational ses-
sions, show, and meals are $70 for
NSAI members and $100 for others.
Tickets for the show are only $10
each. Additional information is
available from the NSAI office at
(615) 321-5004.

Tie-In With United Stations Radio Special

CBS, K-Mart Stage Skaggs Contest

NASHVILLE As part of a tie-in
with the United Stations radio spe-
cial “Ricky Skaggs, The Great En-
tertainer,” which aired July 4-6,
CBS Records and K-Mart are con-
ducting The Great Ricky Skaggs
Giveaway sweepstakes.

To enter, participants must mail
their name and address and the title
of the second cut on side two of
Skaggs’ “Live In London” album to
United Stations. Entries must be
postmarked by July 21.

The top prize is a CD player and
Skaggs’ complete Epic catalog of
six albums. A Skaggs tour jacket is
second prize, and the 25 third-prize

winners will receive autographed
posters.

To boost the visibility of Skaggs
products in K-Mart, Handelman
Distributors has created specially
marked header cards, and Epic has
provided posters and flats.

Street Pulse Group
surveys the habits
of video consumers
in ‘On Target’

... see page 45
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'E_ Compiled from a national sample of retail store E
z =1 8|3 and one-stop sales reports. < =!8 |53
t HELs| 3 215|558
2| & ¥ | 9 | ARTIST TITLE 219 £ | ¢ | ARTIST TITLE
= S o~ z LABEL & NUMBER/OISTRIBUTING LABEL (SUG. LIST PRICE)* = = ~ E LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 * % 39 | 44 | 32 | 11 | STEVEEARLEmcas5713(8.98) GUITAR TOWN
@ 1 3 6 GEORGE STRAIT mca 5750¢8.98) 2 weeks at No. One #7 40 46 55 69 GEORGE STRAIT @ mCa 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
@ 4 14 4 RANDY TRAVIS WARNER BROS. 1-25435 (8.98) STORMS OF LIFE a1 40 33 44 EXILE EpiC FE40000 HANG ON TO YOUR HEART
3 3 1 14 DWIGHT YOAKAM REPRISE 25372/WARNER BROS. (8.98) GUITARS, CADILLACS, ETC,, ETC. 74 54 | 428 | WILLIE NELSON A3 coLUMBIA FC 35305 (CD) STARDUST
4 2 s 17 MERLE HAGGARD ePiC 40286 A FRIEND IN CALIFORNIA NEW)D 1 REBA MCENTIRE MERCURY 822-455-1 M-1 REBA NELL MCENTIRE
5 2 ] 35 THE JUDDS @ RCA/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 44 48 69 3 CONWAY TWITTY WARNER BROS. 1-25408 (8.98) FALLIN' FOR YOU FOR YEARS
6 6 6 11 EDDIE RABBITT rCA AHL1.7041 (8.98) RABBITT TRAX 45 47 64 21 ANNE MURRAY CapITOL SJ 12466 (8.98) SOMETHING TO TALK ABOUT
@ 11 8 20 REBA MCENTIRE mca 5691 (8 98) (CD) WHOEVER'S IN NEW ENGLAND 46 52 62 19 DON WILLIAMS capiToL 57-12440 (8.98) NEW MOVES
8 4 15 RONNIE MILSAP RrCA AHL1-7194 (8.98) (CD) LOST IN THE FIFTIES TONIGHT 47 53 45 118 ALABAMA AZ RCA AHL1-4939 (8 98) (CD) ROLL ON
9 8 10 21 ALABAMA A RCA AHLL-7170(8.98) (CD) GREATEST HITS 48 39 43 49 GARY MORRIS WARNER BROS. 25279 (8.98) ANYTHING GOES
10 10 7 15 WAYLON JENNINGS mca 5688 (8 98) (CD) WILL THE WOLF SURVIVE 49 55 63 3 GIRLS NEXT DOOR mMTMST 71053/CAPITOL (8.98) THE GIRLS NEXT DOOR
1 13 11 13 WILLIE NELSON coLumBia FC-40327 THE PROMISELAND 50 33 21 19 EMMYLOU HARRIS wARNER BROS. 25352 (8.98) THIRTEEN
12 9 9 19 JOHN CONLEE coLumIa FC-40257 HARMONY 51 59 65 62 LEE GREENWOOD @ mcA 5582 (8.98) (CD) GREATEST HITS
13 14 15 6 THE STATLER BROTHERS MERCURY 422-826 7821 M/POLYGRAM (8.98)  FOUR FOR THE SHOW 52 49 37 31 STEVE WARINER mca 5672 (8.98) LIFE'S HIGHWAY
17 19 5 JOHNNY CASH AND WAYLON JENNINGS coLumsia 40347 HEROES 53 | 58 | 59 | 114 | THE STATLER BROTHERS MERCURY 818-652-1/POLYGRAM (8.98) (CD) ATLANTA BLUE
15 12 12 42 DAN SEALS EM.AMERICA ST-17166 (8.98) WON'T BE BLUE ANYMORE 54 45 48 34 JUICE NE'WTON RCA 5493 (8.98) (CD) OLD FLAME
16 16 13 35 RICKY SKAGGS €pic Fe-40103 ~ LIVE INLONDON 55 54 40 45 GEORGE JONES EPIC FE 39598 WHO'S GONNA FILL THEIR SHOES
17§ 18 | 17 | 24 | JOHN SCHNEIDER mca 5668 (8.98) A MEMORY LIKE YOU 5 | 51 | 3¢ | 55 | ROSANNE CASH coLumiaFc 39463 RHYTHM AND ROMANCE
18_WERMl) 5 | GARLPERKINS, JERRYLEE LEWIS. ROY ORBISON, & JOHNNY CASH  cLASS OF '55 57 | 56 | 49 | 6 | JIMGLASER MCA/NGBLE VISION 5723/MCA (8.98) EVERYBODY KNOWS I'M YOURS
19 21 38 4 T GRAHAM BROWN cap7oL ST 12487 (8.98) I TELL IT LIKE IT USED TO BE 58 65 71 7 PAKE MCENTIRE RCA AFL1.5809 (8.98) TOO OLD TO GROW UP
20 22 2 16 TANYA TUCKER capiToL ST-12474 (8 98) GIRLS LIKE ME 59 43 4 7 NICOLETTE LARSON MCA 5719 (8.98) ROSE OF MY HEART
21 | 23 | 18 | 11 | THE OAK RIDGE BOYSmcCa 5714 (8.98) (CD) SEASONS 60 | 68 | 53 | 227 | ALABAMA A3RCAAHL1-4229 (8.98) (CD) MOUNTAIN MUSIC
2 25 30 6 NITTY GRITTY DIRT BAND waRNER BROS. 1-25382 (8.98) TWENTY YEARS OF DIRT 61 63 61 44 THE FORESTER SISTERS wARNER BROS, 25314 (8.98) THE FORESTER SISTERS
23 24 | 25 16 JUDY RODMAN MTM™ 71050 (8.98) Juby 62 70 70 4 RICK NELSON EPiC FE 40388 (8.98) MEMPHIS SESSIONS
2} 15 16 40 SAWYER BROWN CAPITOL/CURB ST-12438/CAPITOL (8 98) SHAKIN' 63 61 52 | 174 | ALABAMA A2 RCAAHL 1-4663(8.98) (CD) THE CLOSER YOU GET
25 20 | 20 60 HANK WILLIAMS, JR. @ WARNER/CURB 25267 /WARNER BROS. (8 98) FIVE-O 64 66 | 68 3 WILLIAM LEE GOLDEN mca 5749 (8.98) AMERICAN VAGABOND
% | 26 | 2 38 EARL THOMAS CONLEY RCA AHL1-7032 (8.98) (CD) GREATEST HITS 65 64 50 | 252 | WILLIE NELSON A2 COLUMBIA KC 237542 (CD) GREATEST HITS
@ 34 24 | 4 GEORGE STRAIT @ mca 5605 (8.98) (CD) SOMETHING SPECIAL 66 57 58 8 ROBIN LEE EVERGREENEV 1001 ROBIN LEE
28 0 | & 3 THE FORESTER SISTERS waRNERBROS. 1-25411(898)  PERFUME, RIBBONS AND PEARLS 67 50 51 17 CHARLY MCCLAIN/WAYNE MASSEY epic 40249 WHEN LOVE IS RIGHT
29 29 46 87 THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME 68 67 13 18 MICHAEL MARTIN MURPHEY waRNER BROS. 25369 (8.98) TONITE WE RIDE
30 | 27| 26 | 35 | HANK WILLIAMS, JR. WARNER/CURB 25328/WARNER BROS, (898)  GREATEST HITS-VOLUME I NEW)D 1 T.G. SHEPPARD coLUMBIA FC 40310 IT STILL RAINS IN MEMPHIS
31 28 23 40 LEE GREENWOOD mca 5622 (8.98) STREAMLINE 0| 72 ] 60 13 RAY PRICE sTeP ONE SOR-9 (8.98) PORTRAIT OF A SINGER
32 36 | 41 61 THE STATLER BROTHERS MERCURY 824-420-1/POLYGRAM (8.98) PARDNERS IN RHYME 71 RE-ENTRY THE STATLER BROTHERS MERCURY 812 184-1/POLYGRAM (8.98) TODAY
3| R 31 19 EVERLY BROTHERS MERCURY 826 142-1/POLYGRAM (8.98) BORN YESTERDAY 1 RE-ENTRY THE BELLAMY BROTHERS MCA/CURB 5586/MCA (8.98) HOWARD & DAVID
K 38 [ 39 8 BILLY JOE ROYAL ATLANTIC/AMERICA 90508 LOOKING AHEAD 13 60 66 | 226 | WILLIE NELSON A3 COLUMBIA FC 37951 (CD) ALWAYS ON MY MIND
35 | 31 | 29 | 74 | ALABAMA A roaaHLI-$339898) (CO) 40 HOUR WEEK | 7 | 7| — | 7 | THEMAINES BROTHERS BAND THE BOYS ARE BACK IN TOWN
36 37 57 5 SOUTHERN PACIFIC WARNER BROS. 125409 (8.98) KILLBILLY HILL % | 62 67 30 THE BELLAMY BROTHERS MCA/CURB 1462 (8.98) GREATEST HITS
37 | 42 | 3% | 62 RONNIE MILSAP @ Rca AHL1-5425 (8.98) (CD) GREATEST HITS VOL. 2 O Albums with the greatest sales gains this week. (CD) Compact Disc available. ® Recording Industry Assn. Of America (RIAA)
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OFFERS COMPLETE
COUNTRY MUSIC COVERAGE FOR:

® talent

' ® booking agencies
® record companies
o publishing companies
® songwriting
® promotion and marketing
® producing
j ‘ ® sound studios

® radio stations

o facilities and services

® supglies

® accessories & equipment

e PLUS AWARD SECTION

including nominations and runners-up and birthdays.
With just one ad you can reach mzjor talent

buyers_ auditoriums and arenas/fai-s and expositions;
major clubs; concert promoters . . . not to mention all

| | &
the leading country music radio stations . . . and of course,

j rack jobbers, distributors, one-stops, juke box operators. . .
even exporters and importers of records, tapes ard
video. . . and today’s active countrv music industry, organiza-
tions, and other related country music firms.

s IT’S THE BEST COUNTRY SOURCE:
|
P

PUBLICATION: SEPTEMBER ADVERTISING CLOSING: AUGUST 11

FOR AD DETAILS CONTACT: IN NASHVILLE John McCartney (615) 748-8145
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TOPCL ASSICAL ALBUMS..

E Compiled from a national sample of retail store sales reports.
= |83
w < r4
= s | ©
2 |£|g|TME ARTIST
£ | & | 2 | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 o »
1 112 HOROWITZ: THE LAST ROMANTIC DG 419.045 (CD) 10 weeks at No, One
— VLADIMIR HOROWITZ
2 2 |16 SONGS FROM LIQUID DAYS  cBs FM-39564 (CD)
PHILIP GLASS
3 4118 PLEASURES OF THEIR COMPANY  anGEL DS-37351 (CD)
KATHLEEN BATTLE, CHRISTOPHER PARKENING
4 3116 SWING, SWING, SWING  PHILIPS 412-626 (CD)
BOSTON POPS (WILLIAMS)
5 5|16 TOMASI/JOLIVET: TRUMPET CONCERTOS  cBs IM-42096 (CD)
WYNTON MARSALIS
6 | 12] 6 ROMANCES FOR SAXOPHONE  cBs M-42122 (CD)
BRANFORD MARSALIS
7 6110 PRESENTING APRILE MILLO  aNGEL DS-37356 (CD)
APRILE MILLO
8 3 !s TCHAIKOVSKY: PIANO CONCERTO NO. 1  pG a15.122 (CD)
IVO POGORELICH
9 7 |88 AMADEUS SOUNDTRACK  FANTASY WAM-1791 (CD)
@® NEVILLE MARRINER
10 [ 281 & BEAUTIFUL DREAMER  LONDON 417-242 (CD)
MARILYN HORNE
11 | 9 |12 ECHOES OF LONDON  cBs FM-a2119
JOHN WILLIAMS
12 | 14| BEGIN SWEET WORLD  RCA AML1-7124 (CD)
RICHARD STOLTZMAN
13 {1110 RACHMANINOV: PIANO CONCERTOS 2 & 4  LONDON 414-475 (CD)
VLADIMIR ASHKENAZY
14 |10 14 COPLAND: BILLY THE KID/ RODEQ  ANGEL DS-37357 (CD)
SAINT LOUIS SYMPHONY (SLATKIN)
15 |15 20 BACHBUSTERS  TELARC 10123 (CD) |,
DON DORSEY
16 161 6 BERNSTEIN: CANDIDE  NEW WORLD Nw 340/341 (CD)
NEW YORK CITY OPERA (MAUCERI)
17 | 13| a0 BLUE SKIES LONDON 414-666 (CD)
KIRI TE KANAWA (RIDDLE)
18 18] 6 BEETHOVEN: PIANO CONCERTO NO. 5  PHILIPS 416-215 (CD)
CLAUDIO ARRAU
19 |26 4 THE KRONOS QUARTET  NONESUCH 79111
THE KRONOS QUARTET
20 |17 64 BERNSTEIN: WEST SIDE STORY  bG 415-253 (CD)
TE KANAWA, CARRERAS (BERNSTEIN)
21 | 19|56 GERSHWIN: RHAPSODY IN BLUE  cBs IM-39699 (CD)
LOS ANGELES PHILHARMONIC (THOMAS)
22 20|20 BEETHOVEN: SYMPHONIES 1 & 2  L'OISEAU LYRE 414-338 (CD)
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
23 123172 WEBBER: REQUIEM  aNGEL DFO-38218 (CD)
DOMINGO, BRIGHTMAN (MAAZEL)
28 | 26112 HANDEL: ROMAN VESPERS  RCa ARC2-7182
BLEGEN, VALENTE (KORN)
25 | 25| 16 BEETHOVEN: PIANO CONCERTO 3 & 4 ¢Bs ImM-39814 (CD)
MURRAY PERAHIA
26 | 22110 A BACH FESTIVAL FOR BRASS & ORGAN  ANGEL DFO-37353 (CD)
THE EMPIRE BRASS
27 27118 MOZART: CLARINET & OBOE CONCERTO  L'O!SEAU LYRE 414-339 (CD)
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
28 |21 32 PASSIONE  LONDON 417-117 (CD)
LUCIANO PAVAROTTI
29 | 3150 SAVE YOUR NIGHTS FOR ME  cBs Fm-39866 (CD)
PLACIDO DOMINGO
30 |30!18 STRAUSS: DON QUIXOTE  cBs IM-39863 (CD)
YO-YO MA, BOSTON SYMPHONY (OZAWA)
31 | 29 |15 HAYDN/HUMMEL/L MOZART: TRUMPET CONCS. cBs IM-37846 (CD)
WYNTON MARSAL!S, NATIONAL PHILHARMONIC ORCH. (LEPPARD)
32 | 37|46 MORE MUSIC FROM AMADEUS  FANTASY WAM-1205 (CD)
NEVILLE MARRINER
33 | 33 /344 PACHELBEL:CANON/FASCH.TRUMPET CONCERTO  Rrca FRL1-5468
® PAILLARD CHAMBER ORCHESTRA
34 134]14 SCRIABIN: SYMPHONY NO. 1  ANGEL DS-38260 (CD)
PHILADELPHIA ORCHESTRA (MUTI)
35 359 THE BEST OF WOLFGANG AMADEUS MOZART  PHILIPS 412-244 (CD)
NEVILLE MARRINER
36 | 36156 MUSIC OF WOLFGANG AMADEUS MOZART  ANGEL SBR-3980
VARIQOUS ARTISTS
37 132]10 BEETHOVEN: SYMPHONY NO. 9  TeLARC 10120 (CD)
CLEVELAND ORCHESTRA (DOHNANYI)
OFFENBACH: LA BELLE HELENE  ANGEL DSB-3981
38 |REENTRY JESSYE NORMAN
39 |39]14 VIVALDI: THE FOUR SEASONS  cBsM-42095
CANADIAN BRASS
40 {4020 ROSSINI: IL VIAGGIO A REIMS DG 415-a98 (CD)
RAIMONDI, RAMEY, RICCIARELLI (ABBADO)

(CD) Compact Disc available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of one million units.

by Is Horowitz

INTERNATIONAL AWARDS: The album coupling
Emil Gilels recordings of the Beethoven Piano Sona-
tas Nos. 1 & 2, which was to be part of a complete cy-
cle of the sonatas by the late Soviet pianist for Deut-
sche Grammophon, is one of three productions that
shared top honors in the International Record Critics
Awards sponsored by High Fidelity Magazine.

The others are Teldec’s recording of Mozart’s “Ab-
duction From The Seraglio,” conducted by Nikolaus
Harnoncourt, and Harmonia Mundi’s “Xerse,” direct-
ed by René Jacobs.

Results of the 19th annual competition were an-
nounced following the opening concert last week of
the Mostly Mozart Festival in New York. Eight music
critics from as many countries, who chose the winners
from some 50 final entries, were on hand when the
winning albums were disclosed. Unlike past competi-
tions, final deliberations were held in the U.S. this
year. Ted Libbey of High Fidelity was president of
the selection jury.

At least three albums receive awards, and jurors
have in the past honored more. An effort is made to
ensure that single-disk albums are included in the fi-
nal nominations so that more modest productions may
compete with glamorous opera productions.

Announced at the same time were the two albums
that shared this year’s Koussevitsky International
Record Award. Chosen for top honors were the CBS
Masterworks album that contains the Witold Lutos-
lawski Symphony No. 3, played by the Los Angeles
Philharmonic under Esa-Pekka Salonen; and Marc
Kopytman’s “Memories,” with the Jerusalem Sym-
phony Orchestra led by Gary Bertini. Latter album is
on the Jerusalem label.

The Koussevitsky awards are reserved for first re-
cordings of works for orchestra and carry a cash prize
of $3,000. They're given jointly by High Fidelity and

EEPING SCORE

the Musicians Club of New York.

BOOKLET ECONOMIES: The PolyGram labels are
gradually adopting the all-purpose booklet for use in
multi-CD/LP/cassette sets. The booklets, sized for
compact disk, are now figuring more widely in the oth-
er configurations, held in specially molded containers
in the off-size boxes. Each booklet, of course, breaks
down tables of contents in all three formats.

Emil Gilels, the late Soviet
pianist, won top IRCA honor

The most recent album containing the multipurpose
booklet is Andras Schiff’s “Well-Tempered Clavier,”
Vol. 1, on London. Another recent one is the complete
digital set of the Beethoven symphonies by Herbert
von Karajan and the Berlin Philharmonic on DG. It
was the latter label that pioneered the concept in its
“Don Carlos” opera set some months back.

PASSING NOTES: Winner of the International Vio-
lin Competition of Indianapolis this year will have the
opportunity to play on the “Kreisler” Guarneri, one of
the most valuable instruments in the world. The violin
is in the permanent care of the Library of Congress
and will be loaned to the competition to serve as the
centerpiece of a special Fritz Kreisler exhibit.

During the run of the competition, the violin will be
played by Michaela Martin, a gold medalist in 1982.
On Sept. 21, it will also be played by the winner of this
year's quadrennial contest at the final awards ceremo-
nies. Sixty violinists from 20 countries are entered in
the competition.

0TAS

by Enrique
Fernandez

AMERICAN LABELS WITH Latin divisions are com-
monplace, but a Latin label with an Anglo division? The
Miami-based Sonotone Music Corp., a recent entry
into the U.S. Latin market from Venezuela, now has an
“American-Anglo” division for the U.S. dance market.
The new division will be headed by dance music pro-
ducer Ray Martinez, who holds the title of “Anglo
product manager.” Sonotone is headed by general man-
ager Jose Manuel Pagani and product manager Jorge

Sonotone Music is a Latin
label with an Anglo division

A. Jure.

In the past two years the label has become a major
vehicle for the promotion of Venezuelan talent. In par-
ticular, Sonotone, which is tied to a Venezuelan televi-
sion enterprise that exports shows to the U.S., has suc-
cessfully exploited the sure-fire hit potential of
telenovela (Spanish-language series) theme songs.

The U.S. licensee for PolyGram Latin product, Sono-
tone boasts that it has “transcended the status of an in-
dependent label into what could be called a major label.”
In any case, this new label has become a force to be
reckoned with in the market.

AT AN UNUSUALLY HEATED press conference in
New York, Dominican merengue star Fernandito Vil-
lalona defended his shift to a non-Dominican promoter,
Ralph Mercado, the famous salsa promoter, and an

American dance/funk producer, James Mtume. Domin-
ican journalists from New York and the Dominican Re-
public were on hand to question Villalona about his sev-
ering ties with Jose Tejeda, the New York-based Do-
minican promoter who has played a key role in the
ongoing merengue boom.

Though his answers were measured and polite, Villa-
lona seemed to express a certain bitterness about his re-
lationship with Tejeda, whose career, according to the
singer, was “in its dusk.” When asked whether his shift
to electronically oriented dance productions would mean
less work for musicians, Villalona replied that it was
time to modernize and that those who could master the
new techonologies would always have jobs.

0NE OF THE TOPICS MOST DISCUSSED at the Vil-
lalona reception was the ongoing rivalry between salsa
and merengue. New York salseros are feeling the
crunch from the Dominican music boom and, in the capi-
tal of salsa, that feels like an invasion. But salsa is alive
and well in San Francisco, where the Institute for
Salsa & Jazz Development is sponsoring a bash called
Salsa Expo ’86. The four-day affair will include films,
panels, and, of course, salsa. Lots of local salsa, because
in San Francisco the musie thrives: Benny Velarde y
Super Combo, Orquesta Sabor, Patricia Thumas y
Bahia, Salsa Caliente, Ceci Chevere & Salsa Mo-
tions, Maria Medina Serafin y Sinigual, and Fran-
cisco Aguabella & his Latin Jazz Ensemble.

The festival is sponsored by the city of Oakland and
private sponsors. Information is available at (415) 436-
8396 or 832-1944.
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% If you do business in Britain through the
E StreetSounds/Streetwave group of
labels, you'll be in the best company in
the world, with the biggest slice of the

dance music action.

&
N

Qr Amceng the many labels who currently
~ license their dance music product to us
w are Arista, A&M, CBS, Cutting, Capitol,
Chrysalis, EMI, Epic, Elite, Fever,
& Fantasy, GRP, Island, Jive, JDC, Luke
Skywalker, London, Motown, MCA,
=3 Midnight Sun, NIA, Nasty Mix, Poly-
5 gram, Profile. Pop Art, Prelude, RCA,
U Reality, Supreme, Sutra, Sleeping Bag,
Starlight, Tuff City, 10, Virgin, Vinter-
tainment, WEA and West 25. The biggest
and most successful majors. The sharpest

and hungriest independents.

They do business with us because they
know we're the best there is. The dance

music operation in closest touch with the STREETSOUNDS/STREETWAVE, 1 HAVEN GREEN,
streets. With the most aggressive and
effective marketing skills. With the mas- EALING, LONDON W5 20UV

sive distributor RCA/Ariola working for
it. The group of labels that will maximise 7
their profits in Britain and Europe. TELEX: 917016 STREET G

They come to us too hecause of the FAX: 9912524
benefits of dealing with our publishers
Pisces Music, who represent some of the
biggest publishing houses in New York,

Los Angeles and Miami. Pisces will rsi’ Rﬁ

administer your publishing in Britain

and Europe while allowing you to retain '
your own corporate publishing profile. s O U N D s |

TELEPHONE: (01) 997 9989

If you want to maximise your busi-

ness in licensing repertoire or artist 1]
development in Britain and Europe,
TALK TO STREETSOUNDS/
STREETWAVE AT THE NEW
MUSIC SEMINAR. WE'RE ON
STAND E9. OR CALL US AT THE
MARRIOTT MARQUIS HOTEL
(212) 398 1900. Ask for Morgan Khan [PISTES WUSIL]
{there’s nothing like talking to the

boss).
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558, CLUB PLAY AHEIE 12 INCH SINGLES SALES
} = . . . =z 3 O . n q
% 5 ’g ‘Q% TITLE Compiled from a national sample of dance club playlists. ARTIST % Z ’g ‘Q% TITLE Compiled from a national sample of retail store sales reports. ARTIST
L — ~N 20 LABEL & NUMBER/DISTRIBUTING LABEL — — ~N =0 LABEL & NUMBER/DISTRIBUTING LABEL
*x NO.1 v * % NO.1 v &
RUMORS/VICIOUS RUMORS RUMORS/VICIOUS RUMORS
@ 3 U JAY 001/MACOLA 1 week at No. One e XSO ST D0 @ L A 4 JAY 001/MAC! 3 weeks at No. One DEx =t BECEE
2 1 5 8 SLEDGEHAMMER (REMIX) GEFFEN 0-20456/WARNER BROS. @ PETER GABRIEL @ 3 9 5 MOUNTAINS (REMIX) PaiSLEY PARK 0-20465/WARNER BROS. ¢ PRINCE & THE REVOLUTION
3| 2| 4 | 10 NASTY(REMIX) emsr 12178 ® JANET JACKSON (3)| 5 | 7 | 9 | BABYLOVEamanTico86813 ® REGINA
(O |MEREER 7 | OHLU'AMOUR (REMIX)/WALK ON DOWNTHE LINE ERASURE | [(@)] ¢ | 8 | 8 | SLEDGEHAMMER (REMIX) GEFFEN 020456/ WARNER BROS & PETER GABRIEL
(5[ 7 | 12 | o | RRTIFICIAL HERRY (REMIX)/OH NO IT'S U AGAIN cHERRELLE | [(B)] 6 | 32 | 3 | VENUSLonoonss6056.1/poLYGRAM + BANANARAMA
@ 15 | 40 3 VENUS LONDON 886 056-1/POLYGRAM & BANANARAMA 6 2 3 12 JUMP BACK (SET ME FREE) SLEEPING BAG SLX-19 DHAR BRAXTON
(D| 10 | 20 | 5 | OPPORTUNITIES (LET'S MAKE LOTS OF MONEY) (REMIX)  PET SHOP BOYS 7 1 9 | 12| 6 | NOBODY'S BUSINESS FLEETWOOD Fw 008 BILLIE
AINT NOTHIN' GOIN' ON BUT THE RENT
G ¢ | AINT NOTHIN GOIN: ON GWEN GUTHRIE 8 | 8 | 6 | 12| NASTY (REMIX) aamse12178 & JANET JACKSON
©OH L'AMOUR (REMIX)/WALK ON DOWN THE LINE
(9)| 18 | 25 | 4 | NOPROMISES (REMIX) cHaYsauss prowo eiceHouse | ((8)| 18 | 17 | & | OHLAMOUR (REMIX) ERASURE
10| 4| 2| n E’ERTYEARLERE:‘ZM # THE ART OF NOISE FEATURING DUANE EDDY 10 | 12 ] 15| 7 | 'MYOURMAN (REMIX) rca 1014330 @ BARRY MANILOW
20a65. " ARTIFICIAL HEART (REMIX)/OH NO IT'S U AGAIN
QD[ 13 | 19 | 5 | MOUNTAINS (REMIX) paisiev pas 020465 warneroros. & PRINCE & THEREVOLUTION | |(AD)]| 3 2 JI ARIIFIAL HER CHERRELLE
. AIN'T NOTHIN’ GOIN' ON BUT THE RENT
AD| 2 | 37 | 3 | WHO'S JOHNNY (REMIX) GORDY PROMO/MOTOWN oeL0EBARGE | || 21 | 28 | 3 | AINTNOTHIN GOIN ON GWEN GUTHRIE
@ 17 21 6 SET FIRE TO ME (REMIX) a&msP-12181 WILLIE COLON 13 14 11 7 HEADLINES SOLAR 0-66851 /ELEKTRA MIDNIGHT STAR
26| 30 | 4 | ONYOUR OWN (REMIX) MERCURY 884 751.1/POLYGRAM © PETE SHELLEY B | 7 [ 5| 15| ONMYOWNwcazs60r ® PATT| LABELLE & MICHAEL MCDONALD
15 6 1 10 BABY LOVE ATLANTIC 0-86813 & REGINA 15 13 14 9 MY ADIDAS PROFILE PRO-7102 RUN-D.M.C.
QN | ¢ | ULL TAKE YOU ON/HUNGRY FOR YOUR LOVE HANSON & DAVIS 16 | 10 | 2 | 15 | THEFINEST meuazs0s36a/erc ® THE 5.0.5. BAND
17| 9 | 10 | 10 | I'MYOURMAN (REMIX) Rca 1014330 & BARRY MANILOW 17 19| 24| 6 | SETFIRE TO ME (REMIX) asmsp-12181 WILLIE COLON
23 | 31 | 4 | C'MON!C'MON! (REMIX) mca 23630 BRONSKI BEAT 18 | 15| 16 | 8 | TELL ME (HOW IT FEELS) mca 23623 52ND STREET
28 | 42| 3 | NOBODY'S BUSINESS rieetwoop w008 BILLIE 25 | 25 | 5 | TWO OF HEARTS arLantic 086797 STACEY Q
20 12 16 9 100 MPH PAISLEY PARK PROMO ‘WARNER BROS. MAZARATI 20 17 20 8 | WANNA BE A COWBOY PROFILE PRO-7084 & BOYS DON'T CRY
Q)| 2 | 3¢ | 4 | THROUGH THE NIGHT ROLL SUN 440/SUNNYVIEW BLUE MODERNE 21 " [gegmI[pm] g ["T'LL TAKEYOU ON/HUNGRY FOR YOUR LOVE HANSON & DAVIS
2] 8 | 3 | 11| JUMPBACK (SET ME FREE) SLEEPING BAG SLx 19 DHAR BRAXTON 2162 s ?Jfﬁ?{ﬁ&’ygﬁ (LET'S MAKE LOTS OF MONEY) (REMIX) @ PET SHOP BOYS
(3| 3 | 35 | 4 | MADABOUT YOU (REMIX) irs 23629/MCA © BELINDA CARLISLE 23| 2 | 19 | 6 | MADABOUT YOU (REMIX) iR 23629/mCA © BELINDA CARLISLE
36 48 3 MISS YOU cBs ASSOCIATED 429-05914/EPIC THE FLIRTS 31 31 7 PEE WEE'S DANCE €LEKTRA 0-66850 & JOESKI LOVE
(25)| NEWD | 1 | POINT OF NO RETURN (REMIX) ATLANTIC 0.86802 NU SHOOZ 2%5 | 29 | 29 | 4 | CMON!IC'MON! (REMIX) mca 23630 BRONSKI BEAT
26 16 18 8 STARGAZING VANGUARD SPV 90 ALISHA 26 20 10 14 WHAT | LIKE WARNER BROS. 0-20449 ANTHONY AND THE CAMP
27 29 33 6 INSIDE TRACK pow wow wow 407 NADEEN 21 11 4 12 LIVE TO TELL SIRE 0-20461 /WARNER BROS. & MADONNA
NEWD | | | MUSIC THAT YOU CAN DANCE TO wmCA/CURE 23640 MCA ® SPARKS 35 | 37 | 23 | (YOU ARE MY) ALL AND ALL (REMIX) SLEEPING BAG SLX.17 JOYCE SIMS
29 | 3 32 6 WINNER IN YOU (LP CUTS) McaMCAS737 PATTI LABELLE 29 28 30 5 LIPS TO FIND YOU epic 49-05376 & TEENA MARIE
30 25 23 i SUSPICIOUS MINDS (REMIX) (RS 23626/MCA @ FINE YOUNG CANNIBALS 30 27 33 21 SWEETHEART SUPERTRONICS RY 013 @ RAINY DAVIS
ONE STEP CLOSER TO YOU (REMIX
31 14 11 9 T e ( ) & GAVIN CHRISTOPHER 31 34 | — 5 DANCE WITH ME atLanTIC 0-86806 ALPHAVILLE
32 22 15 7 EXPERIENCE SUNNYVIEW SUN 438 CONNIE 32 24 13 15 SAY IT, SAY IT agmsp-12175 & E.G.DAILY
33 [ 271 27 | 7 | STRANGE LANGUAGE COLUMBIAPROMO DEBORA IYALL 33| 50 | — | 2 | YOUMAKE ME FEEL SO GOOD (REMIX) SIRE 020474 WARNER BROS BOOK OF LOVE
@ 85 — 2 I'M HUNGRY FOR YOUR LOVE SUPERTRONICS RYO14 JANICE CHRISTIE @ NEW)D 1 MISS YOU CBS ASSOCIATED 429-05914/EPIC THE FLIRTS
35| 44 | 47 | 3 | JACK YOUR BODY UNoErGROUND UN-101 STEVE 'SILK HURLEY (35)) NEWP | 1 | MUSIC THAT YOU CAN DANCE TO Mca CURB 23640/MCA ® SPARKS
42 | — | 2 | UNDERGROUND (REMIX) em:AMERICA V-19210 # DAVID BOWIE % | 37 ‘ 49 | 3 | BYE-BYE aTnaBwayBwaY-424/SLAND JANICE
37 34 36 6 | WOULDN'T LIE (REMIX) TOTAL EXPERIENCE TED1-2633/RCA YARBROUGH & PEOPLES @ RE-ENTRY CLOSER THAN CLOSE OMNI 0-96816/ATLANTIC JEAN CARNE
NEW)p 1 PAPA DON’T PREACH SIRE 0-20492 WARNER BROS ¢ MADONNA 44 | 46 3 THROUGH THE NIGHT ROLL SUN 440/SUNNYVIEW BLUE MODERNE
1
46 1 — | 2 | DANCIN IN MY SLEEP NGHT WAVE NWDS-2001 SECRET TIES 39 | 4 | 27 | 11 | PETERGUNN  THE ART OF NOISE FEATURING DUANE EDDY
NEW} 1 CANDYBAR EXPRESS (REMIX) MERCURY 884 832-1/POLYGRAM & LOVE AND MONEY 40 32 34 12 | LOVE MY RADIO (MIDNIGHT RADIO) EMERGENCf EMDS 6561 TAFFY
a1 [ 18 | 9 | 9 | AINTNOBODYEVERLOVED YOU (REMIX) ARETHA FRANKLIN 47 | — | 2 | PASSION FROM A WOMAN (REMIX) epic 4905390 KRYSTOL
NEWD | | | FOURTH RENDEZ-VOUS OREYFUS POLYDOR 885 0451 POLYGRAM JEAN-MICHEL JARRE @2 | @ | — | 2 | LOVECANTTURNAROUND FARLEY "JACKMASTER” FUNK & JESSE SAUNDERS
48 1 — | 2 | HANGING ON A HEART ATTACK (REMIX) CHRYSALIS 4v9-43007 ® DEVICE NEWD | 1| | POINT OF NORETURN (REMIX) arLantic 0-86802 NU SHOOZ
NEW)D 1 LOVE IMPERSONATOR ME TROPOLIS MET 570/EMERGENCY SONIA SOMNER “ 39 | — 6 DANCIN IN MY SLEEP NIGHTWAVE NWDS-2001 /NIGHT WAVE SECRET TIES
45 | 33 [ 14 | 11 | TELL ME (HOW IT FEELS) mca 23623 52ND STREET 45 | 38 | 38 | 3 3&53&%2&83“ TO YOU (REMIX) @ GAVIN CHRISTOPHER
NEWD | | | BAMBAATAA'S THEME 1ommy80Y 15879 AFRIKA BAMBAATAA 8 | 30 | 18 | 11 | JANE GET ME OFF THIS CRAZY THING!/THE JETSONS # VARIOUS ARTISTS
47 [ — | 2 | E=MC2 (REMIX) coLumsia 44.05909 BIG AUDIO DYNAMITE NEWD | | | UNDERGROUND (REMIX) EM AMERICA V19210  DAVID BOWIE
NEWD | | | DANCE WITH ME arantic 086806 ALPHAVILLE 8 [ % | — | 2 | CANTLIVEwrosr rssricum suzyQ
RE-ENTRY POWER'S IN YOUR MIND Jump STREET JS 1003 YANG NEWD | | | POWER'S IN YOUR MIND Jusp STREET J5 1003 YANG
50 50 ‘ 50 ‘ 3 CENTRAL LINE fLEETWOOD FW 005 LEVEL 3 L NEW)D 1 FOURTH RENDEZ-VOUS OREYFUS/POLYDOR 885 045-1/POLYGRAM JEAN-MICHEL JARRE
=
P 1. KIND WORDS (AND A REAL GOOD HEART) (REMIX) JOAN ARMATRADING a&m P 1. PAPA DON'T PREACH MADONNA sire
b= | Tites with fut 2. SWEET & SEXY THING (REMIX) RICK JAMES Goroy I [ Tites it future 2. SWEET & SEXY THING (REMIX) RICK JAMES Gorov
o | chart potentaal. 3. JUMP BACK WALLY JUMP JUNIOR & THE CRIMINAL ELEMENT crimmal S | chart otential, 3. JUMP BACK WALLY JUMP JUNIOR & THE CRIMINAL ELEMENT CRIMNAL
based on club play | 4. DO YOU REMEMBER ME? (REMIX) JERMAINE JACKSON ARis O | basedon sales 4. HOW CAN WE BE WRONG TRINERE JAMPACKED
O this week 5. BURNIN' UP (REMIX) MICHAEL JONZUN agm reported this week. 5. RISING DESIRE/I| HAVE LEARNED TO RESPECT THE POWER OF LOVE
X 6. NO MONEY DOWN (REMIX) LOU REED rea < STEPHANIE MILLS mca
g 7. YOU & ME SIMPHONIA coriLLon g 6. NURSERY RHYMES L. A. DREAM TEAM wmca
Ll 8. RAISING HELL (LP CUTS) RUN-D.M.C. prOFILE ]
(- 4 9. FEEL THE HEAT (REMIX) JEAN BEAUVOIR coLumsia [+ 4
-] 10. PEOPLE OF ALL NATIONS SHAWN CHRISTOPHER 0 J. INTERNATIONAL (]
L

( Titles with the greatest sales or club play increase this week. # Video clip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of one million units. A RIAA certification for sales of two million units. Records under Club Play are 12 inch unless

otherwise indicated
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by Brian Chin

WARMEST GREETINGS to Class
of '86 New Music Seminarians. We
hope your stay in New York is pro-
ductive and instructive. Just by way
of orientation, from our specialized
perspective: New York, admittedly,
is pretty strange at the moment.
Three formerly or potentially im-
portant clubs, Danceteria, Irving
Plaza, and The World, are now shut-
tered, and there’s still no clear sin-
gle center of style elsewhere in
clubland right now (none, that is,
that has the trendsetting power of,
for example, the early '80s Roxy/
Funhouse scene).

While we held sincere hopes in
January that New York radio might
turn around a bit, for the good of
residents as well as visitors, it turns
out to have been a false alarm. The
remnants of urban contemporary—
which, we now can see, peaked as a
New York phenomenon in 1982—
are smothered in corporate r&b.
And on a national basis, need more
be noted than the fact that in the top
50 of the Hot 100 chart last week,
only five records by black artists
were bulleting?

This, however, only means that
attendees and those interested in
clubs and club music have their
work cut out for them. Clubs are
still the only places where accidents
happen, where the DJs and club
crowds use recorded music as an in-
tensive, foreground experience.
And their constant self-creation and
re-creation keeps the clubs by defi-
nition in the vanguard of pop. More
than ever, it's important that DJs

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. 5 OO
SON
@) &
OO0
Call our Hotline at (800) 223-7524,

and tell Jeff you want to see some
Action!

and record-makers take the longer
view of where clubs fit into pop mu-
sic. Preserving the freedom of DJs
to play (and report) what they, as
creative individuals, choose, is the
most critical issue now in dance
musie.

NEW RECORDS: A new Madonna
record can’t be anything but an
event: “True Blue” (Sire), of course,
has special significance as her first
self-production, shared, on various
cuts, with Stephen Bray and Pat-
rick Leonard. “Where’s The Party”
is rather slight but an obvious pick,
down the line, as a single. Even
more compelling, on early listens:
“True Blue,” which suggests of all
things Voggue's ‘““Dancin’ The
Night Away,” and the similarly girl-
group-like “Jimmy Jimmy,” hi-tech
pop for rock dance floors. Other
possible cuts that could be strength-
ened through imaginative remixes:
‘““Love Makes The World Go
Round,” and “Open Your Heart.”
Now we’re set for the next two
years ...

SINGLES: Chaka Khan’s “Love
Of A Lifetime” (Warner Bros.) puts
her voice onto a Scritti Politti
record; wicked rhythm again pro-
pels a bright and beautiful produe-
tion by Arif Mardin, with Scritti’s
Green Gartside and David Gamson
... Skipworth & Turner’s “Can’t
Give Her Up” (Warner Bros. U.K.)
is in on import, just beating its U.S.
release. Nourishing, and solidly
grooving with a deadly hook, exact-
ly as last year’s hit had been; two
mixes are provided, one by Bruce
Forest, and a bassier version by
Bacho Mangual, who mixed the ini-
tial “Thinking About Your Love”
... Doug E. Fresh’s “All The Way
To Heaven” (Reality/Fantasy) is
snazzier and jazzier, further into
go-go, to make up for the loss of key
rapper Slick Rick from the Get
Fresh Crew. Art of Noise and Full
Force are key influences here and
on several other new raps.

NEW YORK SOUL: The Cut’s
“Kindness For Weakness” (Super-
tronics) has an atypical lead guitar
break; otherwise, it’s a midtempo

DISCO & DANCE 12”

U.5.A & IMPORTS

(WHOLESALE FOR STORES)
UEAsCANADASERGLANDSGEMMAKY
TALYFRANCESHOLLAND

We have a complete selection of all U.S.
releases and all import disco records.
We also export to foreign countries.

Sand for our free fiyer listing ail titles we
stock, U.S. & Imports. We specialize in U.S.
small label product, call us for best service
and information.

(516) 694-4545

BA5 (E) CONKLIN 5T, FARMINGDALE, NY 11715
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groove taking its cue mainly from
Colonel Abrams’ soulful, cautionary

love songs ... Debby Blackwell’s
“Once You Got Me Going” (Jump
Street) produced by Bob & Lola
Blank of the New York studio,
brings the street grit of the Aleems’
productions to a female record;
credits list Leroy Burgess, among
others. Blackwell turns in another
on-the-edge performance, a la Billie
... Subject’s “Celebrate” (Pow
Wow) is a top-notch tribal groove,
hypnotic with its drifting, 10-minute
instrumental ... Young & Co.’s
“Such A Feeling” (The Sound Of
London) sports retro-style, street-
corner vocalizing; otherwise, its
most prominent hook is the loud
click track. Larry Patterson mixed.

From the majors in that vein:
Bobbi Humphrey’s ‘““No Way"’
(Mercury) was produced by Ralph
MacDonald jazz/funk in a Patrice
Rushen-like mode, but with acoustie
instruments, and a guest shot by
Stevie Wonder ... Deniece Wil-
liams’ “Wiser And Weaker” (Co-
lumbia) borrows a lot of New York-
style mix tricks through the
Thompson/Barbeiro mix; Wil-
liams, surprisingly, even conforms
her singing somewhat to the raun-
chier feel.

Coming this week (or next): Cam-
eo’s “Word Up” (Atlanta Artists)
which has at least the pop potential
of “Let It Whip” ... Coincidentally,
the Dazz Band debuts on Geffen
with “L.0.V.E. M.1.LA.”’ which
makes reference to all of their big
hits; most interesting aspect is the
dub version, done by Chicago’s Far-
ley “Jackmaster” Keith ... Gwen
Guthrie’s Polydor album is by all
accounts a solid one, with a lovely
soul update of Bacharach/David’s
“Close To You” and a variety of
good originals ... Full Force’s
“Full Force Get Busy 1 Time” and a
new ‘D’ Train album are imminent
from Columbia.

MORE DANCE NOTES: Trend-
watchers will be interested to note
that the high-tempo nature of a lot
of Chicago and New York dance
music is bringing on a slight revival
of disco, for records that have the
right atmosphere. Steve Armani’s
“Don’t Say It’'s Over” (Nuance)
crosses the Chicago ‘‘house”
records with the funky disco of the
late-'70s Canadian productions
(which still are cranked out on the
fly in high volume, if you check the
import shops) ... Donna Garaffa’s
“lI Got You Covered” is similar dis-
co-oriented stuff, at midtempo pace
(Tremper, through FastFire), pop
and funk and dance at once, with
crossover possibilities, and a nice pi-
ano breakdown . .. Atlantic, by the
way, is still batting 1.000 with its
pop-disco signings: Stacey Q. enters
the pop chart, a spiritual successor,
you might say, to Nu Shooz and
Regina.

BeatBreaker li:
the newest tool
for hot-mix DJs
... See page 64

Winwood's Fabulous Jam. After making his first U.S. stage appearances in 11
years—jamming with the Fabulous Thunderbirds and Stevie Ray Vaughan during
their recent show at New York’s Pier 84—Stevie Winwood, center, takes time

out with Vaughan, left, and brother Jimmy Vaughan of the Thunderbirds. (Photo:
Chuck Pulin)

Talent in Action

(Continued from page 23)
summer tour, worked a predomi-
nantly white crowd of 8,800 to well-
behaved rapture on June 10.

Sparked by an expert six-piece
band, Ruth, Anita, and June ca-
vorted in well-rehearsed choreogra-
phy before a cleverly layered set,
offering a dab of country in the
sexy “Slowhand,” a smidgen of be-
bop in Ruth’s "40s medley, and their
main selling point—hi-tech dance
rock—in a spangled, glittering
“Neutron Dance” and an aerobic
“Twist My Arm.”

In the obligatory solo turns, gos-
pel lover Ruth did Andrae Crouch’s
“All The Way” with sizzle. And the
way Anita did “Salt Peanuts,” you
could have sworn Dizzy Gillespie
had given her private bebop lessons.
June was the only one to come up
short, with a perfunctory, glitzy
version of Huey Lewis’ “The Heart
Of Rock And Roll,” which she per-
formed in a gold miniskirt and
matching Tina Turner wig.

Despite some Borscht Belt touch-
es—their languorous, sexy “I'm On
Fire” was too long and unnecessari-
ly showy, and the patter seemed
contrived—the show had energy,
captivating the crowd from the “I'm
So Excited” beginning to “Jump
(For My Love).”

El DeBarge acquitted himself
well in a brief set that began tenta-
tively but ended strongly. He ap-
plied his rangy voice to such old
family hits as “All This Love” and
“Who's Holding Donna Now?”’
beautifully.

DeBarge's rendition of Sly & the
Family Stone’s “Thank You For
Talkin’ To Me Africa” was a tough,
welcome surprise, and his new “Se-
crets Of The Night”” and current hit,
“Who’s Johnny?” suggested that
with a little seasoning (and a livelier
band) he’ll do fine on his own.

CARLO WOLFF

FATS DOMINO
JERRY LEE LEWIS
RAY CHARLES
Storyville Jazz Hall, New Orleans
Admassion: By invitation

BILLED AS Fats Domino &
Friends, this June 5 concert, orga-

nized for an upecoming HBO/-
Cinemax special presentation, did
not provide any musical mile-
stones. But the concept and stylis-
tic comparisons among Domino,
Jerry Lee Lewis, and Ray Charles
were intriguing.

Domino’s piano and vocal style
have changed little over the years,
and his band—many members of
whom actually played on his origi-
nal recordings—played faithful ar-
rangements with enthusiasm and
polish.

During Domino’s opening set, he
reeled off an abbreviated program
of greatest hits that included “I'm
Ready,” “My Girl Josephine,”
“Walking To New Orleans,” and
the inevitable ‘“‘Blueberry Hill.”
He ended with his tour de force,
“When The Saints Go Marching
In.”

Looking fit and trim, Lewis all
but scorched the piano with his
rocking signature “Great Balls Of
Fire.”" Lewis’ regular band was
augmented by blues guitar legend
Roy Gaines and Rolling Stones
picker Ron Wood.

Gaines provided some slashing
guitar passages, but Wood seemed
more interested in lighting ciga-
rettes and preening for the cam-
era.

Lewis confirmed his country
roots with ‘““She Still Comes
Around (To Love What's Left Of
Me’' before pulling out all the
stops with “Whole Lot Of Shakin’
Going On.”

Although Ray Charles might not
be as dynamic a showman as either
Lewis or Domino, he is the type of
stylist who lets his music speak for
him. ‘I Got A Woman’’ had
Charles off to a good start, fol-
lowed by a splendid, emotion-
charged ““Drown In My Own
Tears.” Charles’ performance con-
cluded with a spirited ‘“‘Hit The
Road Jack,”” with the Raylettes
providing the perfect vocal foil.

For the finale, musical conduc-
tor Paul Shaffer coordinated a
staged ‘‘jam session’’ with the
three kevboard greats. The jam in-
cluded a loose version of “Ain’t
Gonna Be Your Lowdown Dog No
More.” JEFF HANNUSCH
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ENOTES

by Peter Keepnews

THE SOUND OF saxophones, trumpets, trombones,
and percussion instruments is being heard in small
jazz clubs all over New York City, following a state
Supreme Court judge’s ruling that the city has no
right to specify what instruments can and can’t be
played in such establishments.

On June 26, Justice David B. Saxe declared that the
25-year-old provision of the city’s cabaret law limiting
live “incidental music” at venues not licensed as caba-

New York is no longer
a no-drums-allowed town

rets to string and/or keyboard instruments was un-
constitutional. Local 802 of the American Federation
of Musicians had taken the city to court, claiming that
the provision was unfairly dépriving hundreds of mu-
sicians of work. Saxe struck down the limit on the
types of instruments allowed, but not the limit of
three musicians. .
Three days after Saxe’s ruling, the City Council fell
into line, unanimously passing an amendment to the
provision that eliminates all reference to specific in-
struments but maintains the three-musician limit. The
amendment had been proposed three years ago by
Councilwoman Ruth Messinger (Blue Notes, July 5).
The two most prominent venues affected by the rul-
ing are the Angry Squire and the West End Café, two
of the oldest established jazz clubs in Manhattan.
Both rooms had been violating the cabaret law with
impunity for years but were caught in a crackdown
earlier this year and forced to restrict themselves to

pianos, basses, and guitars.

Appropriately, one of the first musicians booked
into the West End following the Supreme Court and
City Council moves was vibraphonist Warren Chias-
son—who had been one of the parties in the class ac-
tion suit filed by Local 802 against the city.

FESTIVAL UPDATE: The first annual Las Vegas
Jazz Festival, set for Oct. 3-5 at the Silver Bowl, is a
festival with a difference. Unlike most such events,
the Las Vegas bash is a benefit, with the organizers
promising that 95% of all net proceeds will go to a co-
alition of missing-children and child-protection organi-
zations. No performers have been announced yet.
Original plans called for the festival to be held on Me-
morial Day weekend; a scheduling conflict with other
charity events, notably Hands Across America, is the
official reason for the postponement ... The people
who handle publicity for Lionel Hampton would like
the world to know that the legendary vibraphonist/
bandleader hasn't let fear of terrorism keep him off
the festival circuit. He went ahead with a 21-city tour
of Europe in May and is back on the Continent this
month for several major summer festivals ... The
schedule has been announced for this year’s Newport
Jazz Festival, sponsored by the ubiquitous Japanese
electronics giant JVC and produced by the equally
ubiquitous George Wein. Among the artists on the
Rhode Island bill for Aug. 23-24 are Miles Davis, Ger-
ry Mulligan, David Sanborn, Wayne Shorter, Nata-
lie Cole, and—a nice touch—avant-garde saxophonist
Bennie Wallace leading a band that includes New Or-
leans funkmeister Dr. John on piano.

EGTERN

by Bob Darden

SOME MEMBERS OF the recording industry were
taken aback when Word Records was awarded the
project that would eventually become “They Come To
America,” the official album of the Statue of Liberty/
Ellis Island Foundation Inc. Word, after all, was re-
portedly pitted against 38 major labels for the benefit
album.

But Word senior vice president Dan Johnson, who
was the one who took the initial proposals to Hamilton
Projects, the official licensing company for the Statue
of Liberty restoration fund, said Word actually had an
advantage when competing with the industry giants.

“I hear that our proposal was the only one that got
to the statue people in the end,” Johnson says. I
think one of the reasons was that neither gospel music
nor patriotic music are bound by any one musical
style. I understand that a lot of the proposals were
trying to make the statue album—and patriotism—
country or classical or r&b. We are experts in all musi-
cal styles. )

“Secondly, I think they recognized our relationship
on one side with ABC/Capital Cities and with A&M
Records on the other side.”

The end result is not a gospel album, and Sandi Pat-
ti is the only gospel artist who ended up being fea-
tured on the album. Other artists who donated their
time and talents included Leonard Bernstein and the
New York Philharmonic, Betty Buckley, Bill Champ-
lin of Chicago, Glen Campbell, Marie Osmond, the late
Kate Smith, Willie Nelson, and others.

After the proposal was accepted, Johnson says he
contacted Sheldon “Butch” Curry of 19th Street Pro-
ductions to handle the production chores.

“] thought about our own a&r people first, but
quickly realized that none of them really had the time

L

to devote to a focused effort,” Johnson says. “We'd
worked with Buteh before, and Butch had once before
on an earlier visit to Waco expressed a similar desire
for a patriotic effort. It helped that he was in Nash-
ville, but the most important reason was that he
caught the idea. Without him, the project would not
have happened.”

Johnson and Curry began by identifying certain
styles they wanted on the album, then they contacted
artists in those styles. It turned out to be a painstak-
ing process.

‘They Come To America’
has many musical styles

“It got to be fun at the end,” Johnson says. “We'd
find one or two doors closed in our faces, then some-
body’s offhand mention of somebody else’s name
would lead us to another artist where the answer
would be an instantaneous ‘Yes.””

In its earliest stages, Johnson says “They Come To
America” started out as a publishing project to draw
attention to a host of good songs written by inside
writers. In the end, though, the artists used songs
from a variety of sources.

Because “They Come To America” marks Kate
Smith’s last project, Johnson says “God Bless Ameri-
ca’”’ takes on a special poignancy. He insisted the song
be on the album, although the emphasis was on new
material.
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Free Magazines Help Gustomers Track Glips

BY CHRIS MORRIS

LOS ANGELES Free in-store pub-
lications, running the gamut from
newsprint inventory listings to slick
color periodicals, are being used by
video retailers to help information-
hungry consumers keep track of the
daunting number of new videocas-
sette releases.

Both mom-and-pop stores and
large chains have taken on the give-
away magazines, which can be cus-
tomized with the dealer’s logo, as a

‘It’'s away to
build awareness
of what’s on
the market’

sales tool.

“It’s an inexpensive way to give
something to the consumer, to build
an awareness of what’s on the mar-
ket,” says Ray Burgess, owner of
two Astro Video stores in Holyoke,
Mass., which carry Coming Attrac-
tions, an in-store monthly.

“It lets our members know what
the new releases are,” says Amy
Scaglione, product coordinator for
the 181-store, Ohio-based Camelot
Music chain, which carries the tab-

loid Take One in all 81 of its full-line
video outlets.

“We've gotten positive feedback
from customers,” says Joe Med-
wick, director of marketing for Sac-
ramento, Calif.-based Tower Video,
which carries Coming Attractions.
“It serves [customers] who want
something free to look at at home.”

Although this arena of customer
service is still a small one, the in-
store magazine pack will expand
late this summer with the near-si-
multaneous arrival of Videopreview
and Video Review’s Previews.

Coming Attractions, a slick-pa-
per, four-color monthly published
by Convenience Video Corp. of Jer-
sey City, N.J., has been in video
stores for nearly two years. The
magazine, which runs between 30
and 50 pages, claims a circulation of
425,000 copies each month in over
1,700 retail outlets.

Besides a listing of new-product
releases by genre, Coming Attrac-
tions includes a feature section with
articles by “name’”’ entertainment
writers like Judith Crist, Rex Reed,
and Liz Smith. Still, publisher Kath-
erine Connolly sees its function as
primarily an informational one.

“The focus of the magazine is to
provide a guide to the home video
marketplace,” Connolly says. “It is
based on an emphasis on listings
rather than in-depth editorial.”

BY JOHN SIPPEL

LOS ANGELES The Dublinos—
longtime retailers of records,
tapes, video, and musical instru-
ments in Temecula, Calif.—are
mixing movie cassettes and pizza
in their second D.J.’s outlet, which
opened June 15.

“We thought the marriage of
home video and pizza was a natural
when we thought about it six
months ago,” says Cheryl Dublino,
who, with husband Jim, opened the
first D.J.’s eight years ago.

The new store is a 1,000-square-
foot version of the larger original
outlet, which is located five minutes
away. Along with video and audio
software, both stores carry a limit-
ed number of Sharp, RCA, and Qua-
sar VCRs for sale and rental, along
with some personal stereo and com-
ponent systems.

The Dublinos opened the new
store with more than 1,000 home
video titles. In addition to movies,
D.J’s stocks kid video, exercise
tapes, and music video titles.

The new D.J.’s will be next door
to Scarcella’s Pizza, and each store
will have a separate front entrance
as well as an interior adjoining
French door. The two businesses
use jointly owned cars to deliver
pizza and home video movies, which
can be ordered through a common
phone number.

Temecula, which is about half-
way between Los Angeles and San
Diego, was a community of about

Couple Opens 2nd Tape Outlet

Pizza Is Hot At D.J.’s

10,000 with no full-line music out-
lets when the Dublinos opened their
first store there in 1976. Co-part-
ners were Jim's brother, Dom, and
Dom’s wife, Marie. The Dublino
brothers wanted to get off the Ve-
gas and Tahoe lounge circuit,
where they led an act called The
Fun Factory.

“It was a struggle the first two
years,” says Cheryl. “The fellows
taught music. We plowed all our
profits into putting more inventory
into the downtown store.”

The turning point came in early
1981, when the two families took a
gamble and opened a 3,000-square-
foot room in a local shopping cen-
ter. “The four of us had confidence
in video,” says Cheryl. “We knew
we would need more space. We add-
ed 40 movie titles to start. Now we
carry 6,000 units, encompassing
maybe 3,500 different titles. Today
video is T0%-75% of our gross. We
do maybe 5% of that in sales. We
went after club members. We get
$25 annual dues, which enables a
member to rent for $2 a day.”

She credits computerization with
much of their success: “Bonafide
Management Systems in Reseda,
Calif., provided our computer soft-
ware program. D.J.’s has 2,800
members. We owe our growth to
the computer.” The new store also
uses the computer system.

D.J.’s buys its audio software
from Abbey One-stop, while its vid-
eo is purchased from Metro of La
Mesa.

According to Connolly, 15% of the
monthly press run is direct-mailed
to consumers via their local video
clubs, while the remainder is distrib-
uted in-store.

Coming Attractions provides a
blank space on its cover for a store’s
custom logo and bulk mail informa-
tion.

Take One, a four-color newsprint
video guide created by Falcon Publi-
cations Inc. of Little Rock, Ark., has
grown over the course of five years
and now claims a monthly circula-
tion of 800,000 copies in 2,400 retail
outlets.

Rather than offering a compre-
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hensive listing of new releases, the
eight-page magazine concentrates
on selected major titles.

Like Coming Attractions, Take
One can accommodate a store’s
logo. Publisher Skip Kays explains
that Take One is offering even more
customized options to meet the
needs of retailers.

“We will let [the retailer] have
the entire back page and a logo on
the front cover for orders of 2,500
copies,” he says. “We will make sep-
arate press runs for anyone order-
ing over 500 copies.”

The advantage of near-total cus-
tomization is offered by Video List,

which the Entertainment Publish-
ing and Marketing Corp. of New
York says has a client base of 400
retail outlets.

The 100,000-circulation, free tab-
loid is a two-part publication: an edi-
torial section, called Video List
Monthly, is wrapped around a
store’s inventory listing. Two spot
eolors highlight the newsprint
format.

“Video List started out as a way
to make a few extra bucks as a
printer and became an obsession,”
says Simeon Haritos, company pres-
went.

(Continued on page 43)
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* % NO.1 & &

1| 2| 22| piNnoccHio® Walt Disney Home Vides 239 1940 | 2995
2 | 1 | 5| ALICEINWONDERLAND A ¢ Walt Disney Home Video 36 1951 | 29.95
3 3 14 | DUMBOA ¢ Walt Disney Home Video 24 1941 | 29.95
4 | 5| 5 | WINNIE THE POOH AND THE BLUSTERY DAY Walt Disney Home Video 63 1968 | 14.95
5| 4 | 5 | WINNIETHE POOH AND TIGGER TOO Walt Disney Home Viceo 64 1974 | 14.95
6 7| % ROBIN HOOD ¢ Walt Disney Home Viceo 228 1973 | 29.95
7 (12] 4 MICKEY KNOWS BEST Walt Disney Home Viceo 442 1986 | 14.95
8 | 11| 42 | THE CARE BEARSMOVIE A ¢ sggfggg‘gg‘gy“ 1985 | 24.95
9 | 10 | 4 | WINNIE THE POOH AND THE HONEY TREE Walt Disney Home Video 49 1965 | 14.95
10| 9 { 5 | THEIMPORTANCE OF BEING DONALD Walt Disney Home Video 443 1986 | 14.95
11 | 14 | 14 | RAINBOW BRITE AND THE STAR STEALER a::gg: 52?3;‘3?& o LGN 1985 | 79.95
12| 6 | 14 | THE SWORD IN THE STONE Walt Disney Home Video 229 1963 | 79.98
13 | 13 | 19 | HUGGA BUNCH T 1985 | 29.95
14| 8 | 14 | SESAME STREET PRESENTS: FOLLOW THAT BIRD ® Warner gg‘:j‘-e"\‘,faeo 11522 1985 | 7995
15 ‘16 17 VELVETEEN RABBIT Family Home Entertainment F1173 1985 | 14.95
16 | 18 | 18 | VIDEO-A-LONG MICKEY'S DISCOVERY SERIES Walt Disney Home Video 335 1986 | 14.95
17 | 21 | 34 | DAFFY DUCK: THE NUTTINESS CONTINUES ... ® ag::g: gg;;'gfae 0 11505 1985 | 19.98
18 | 17 | 38 | BUGS BUNNY'S WACKY ADVENTURES @ Warner B, I o 1 — 1985 | 19.98
19| 25 | 18 | VIDEO-A-LONG WINNIE THE POOH walt Disney Home Video 336 1986 | 14.95
20 | 23 8 | VIDEO-A-LONG THE DISNEY CLASSICS Walt Disney Home Video 337 1986 | 14.95
21| 15 \53 | PETE'SDRAGON A @ Walt Disney Home Video 10 1977 | 29.95
2|1 52 1 THUNDERCATS: THE GHOST WARRIOR, VOL. 5 Family Home Entertainment F2-184 1985 | 1995
23|20 6 1 MY LITTLE PONY: ESCAPE FROM CATRINA e 1986 | 1995
2 | 2 ;o' :‘Tr"sD Y&l:gN%ls!THDAY PARTY WITH RAINBOW BRITE 82233?'351\3?0 Library 1985 | 5995
25 22: 8 | BUGSBUNNY AND ELMER FUDD CARTOON FESTIVAL piied futists Telewsicn, inc. 1986 | 1995

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for non-theatrical made-for-home video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films. sales of
150.000 units or suggested list price income of $6 million (60,000 or $2.4 million for non-theatrical made-for-home video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25.000 units or $1 million at
suggested retail for non-theatrical titles. SF short-form. LF long-form. C concert. D documentary.
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The Mini-Vac, which can be powered either by battery or AC power sources,
removes dust and debris from VCRs, stereo systems, home computers, and

other sensitive electronic equipment.

BY EDWARD MORRIS

A biweekly column spotlighting
new video products and accesso-
ries. Vendors introducing such
products may send information
and promotional material to Ed-
ward Morris, Billboard, P.O. Box
24970, Nashville, Tenn. 37202.

ON OCT. 1, Memtek Products
(212/586-9092) will unveil its “Go
With The Pros” sports sweepstakes
to promote the Memorex Pro Series
Plus, Pro Hi-Fi, and Pro Cam lines
of blank videotapes. The contest
will end Jan. 31, 1987. Sweepstakes
players need only rub off three box-
es from game cards in specially-
marked, Pro-series packages to de-
termine if they have won and what
their prize is.

There are five grand prizes. Each
offers a trip to any professional
sports championship (in the U.S))
the winner chooses. Included in the
prize are roundtrip airfare for two,
hotel accommodations, and event
tickets. In addition, 100 first-prize
winners will each be given $100
cash, and 500 second-prize winners
will be given a Memorex Pro-series
videotape of their choice.

Memtek now has on the market
its Memorex Safeguard System
VHS Video Head Cleaner. The de-
vice is a wet head cleaner that uses
a woven laminated material to lock
in particles cleaned from the head
and prevent them from being rede-
posited. According to the product
literature, the cleaning material will
not shed and will reach the full half-
inch width of the videotape path, in-
cluding the audio, control track, and
erase heads. Suggested retail price:
$15.99.

Beginning this month, 3M (212/
546-2258) will be offering in selected
markets “An Amazing Era,” a 25
year video history of the New York
Mets. The hour-long tape features
team highlights, as well as introduc-
tions and guest appearances by
New York celebrities. “An Amazing
Era” is available in New York-area
retail outlets and from selected
mass merchandisers. It is also being
sold at merchandise stands at the
Mets’ home games. Extensive local
advertising and p-o-p material (in-

VIdQO Plus

cluding counter cards and window
posters) are promised to support the
release. In Beta or VHS, the tape’s
suggested retail is $19.99.

From Mini-Vac (818/244-6777)
comes a miniature vacuum cleaner
for removing dust and debris from
VCRs, stereo units, and other deli-
cate electronic mechanisms. The
Mini-Vae, which retails for $19.95,
has two interchangeable wands,
two fine-bristle brushes, and a cloth
vacuum bag. It will run on either
DC or AC power.

NEW VENDING
MACHINE DUE
FROM ILL. FIRM

BY MOIRA McCORMICK

CHICAGO A new video rental/
sales machine that features a 12-
inch color monitor for viewing
movie trailers is scheduled to hit
the market by Nov. 1.

The unit will function similarly
to an automatic banking machine
and can stock as many as 660 Beta
and VHS cassettes.

The V600 machine is the product
of Video Express Inc. (VEI), based
in Inverness, Ill. The company was
founded by William S. Janney—a
veteran of publishing, oil, and con-
sultancy businesses—and his long-
time assistant, Heidi Geisler.

Janney says he conceived of the
idea of a video vending machine
before he was aware that any were
available. After examining several
such machines, he sought profes-
sional assistance to help make his
product smaller and more efficient
than those already in existence.

Janney hired engineer Harlan
Babcock (who is now executive
vice president of the company) to
come up with a design that utilized
computerized robotics technology
and was based on Janney’s concept
of semicircular internal cartridges
for storing the cassettes. Addition-
al design contributions were made
by shop foreman Scott Carlson.

(Continued on page 49)
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~ TOP VIDEOCASSETTES RENTALS

=
3 Compiled from a national sample of retail store rental reports.
x x 5
w w
w W 4
z b o 58| w
o | %5 |4 TITLE Copyright Owner, Principal x| E
Il =% Manufacturer, Catalog Number Performers 28 B
* % NO.1 &
Amblin Entertainment Michael J. Fox
1| 1] 6 | BACKTOTHEFUTUREA MCA Dist, Corp. 80196 Christopher Lioyd 1985 | PG
2 2 6 ROCKY IV CBS-Fox Video 4735 Sylvester Stallone 1985 | PG
. Steve Guttenberg .
3 3 10 COCOON CBS-Fox Video 1476 Don Ameche 1985 | PG-13
5 Paramount Pictures Harrison Ford
4 | 4| 12| WITNESS Paramount Home Video 1736 Kelly McGilis B
RCA/Columbia Pictures Home Video 6- Glenn Close
5|51 4 JAGGED EDGE 20591 Jeff Bridges 1985 | R
SLM Inc. William L. Petersen
6 6 8 TOLIVEANDDIEINL.A & Vestron 5123 Willen DaFoe 1985 R
RCA/Columbia Pictures Home Video 6- Jane Fonda
717 9 AGNES OF GOD 20563 Anne Bancroft 1985 | PG-13
8 | 8 | 4 | REMO WILLIAMS: THE ADVENTURE Thorn/EMI/HBO Video TVA3676 hicdard 1985 | PG-13
BEGINS Joel Grey
Cannon Films Inc.
9 9 7 DEATH WISH 3 MGM/UA Home Video 800821 Charles Bronson 1985 R
10 | NEW) | ANIGHTMARE ONELM STREET 2 Media Home Entertainment M838 L 985 | R
. A. Schwarzenegger
11| 10 § 14 | COMMANDO & CBS-Fox Video 1484 Rae Dawn Chong 1985 | R
Lorimar Motion Pictures Richard Gere
1212 5 | POWER Karl Lorimar Home Video 401 Julie Christie Bgs | R
New World Pictures
13|11 5 BLACK MOON RISING & New World Video 8503 Tommy Lee Jones 1985 | R
Cannen Films Inc. q
14| 14 | 11 | INVASIONUSA A # MGM/UA Home Video 800764 Chuck Norris 1985 | R
Embassy Films Associates .
15(15] & A CHORUS LINE Embassy Home Entertainment 2183 Michael Douglas 1985 | PG-13
Island Alive Releasing William Hurt
16| 13 13 KISS OF THE SPIDER WOMAN Charter Entertainment 90001 Raul Julia LS k
f Cannon Films Inc. . .
17 | 18] 3 KING SOLOMON'S MINES FAGM/UA Home Video 800876 Richard Chamberlain 1985 | PG-13
’ ABC Motion Pictures Jack Nicholson
18 | 17 25 PRIZZI'S HONOR 4 ¢ Vestron 5106 Kathieen Turner L53s R
. Mark Hamill
191 19| 19 RETURN OF THE JEDI & CBS-Fox Video 1478 Harrison Ford 1983 | PG
RCA/Columbia Pictures Home Video 6- Kevin Kline
20| 20 | 18 | SILVERADO A ¢ 20567 Scott Glenn 1985 | PG-13
Bud Yorkin Productions Gene Hackman
21 16| 5§ TWICE IN ALIFETIME @ Vestron 5119 Ellen Burstyn 1985 | R
22 | 22 | 23 | RAMBO: FIRST BLOOD PART Il & Thorn/EMI/HBO Video TVA3002 Sylvester Stalione 1985 | R
Universal City Studios Cher
23| 28| 25| MASKA S MCA Dist. Corp. 80173 Sam Elliott LEEH) [} RE1
Warner Bros. Inc. Sean Astin
24| 25 | 15 | THE GOONIES 4 Warner Home Video 11474 Josh Brolin | EEE | R
25| 21 | 11 | SWEETDREAMS & Thorn/EMI/HBO Video TVA3666 é?;igfrif“ge 1985 | PG-13
, Warner Bros. Inc.
26| 28 | 18 PEE-WEE'S BIG ADVENTURE A Warner Home Video 11523 Pee-Wee Herman 1985 | PG
Crown International Pictures Deborah Foreman
2 % 8 MY CHAUFFEUR ® Vestron 5135 Sam J. Jones 1985 R
Empire Pictures Noah Hathaway
28|3% |3 EROLE Vestron 5121 June Lockhart L2 || (A
Warner Bros. Inc. .
29| 40| 2 REVOLUTION Warner Home Video 11532 Al Pacino 1985 | PG
. . Lori Cardille
30133} 6 DAY OF THE DEAD Media Home Entertainment M839 Terry Alexander 1985 | NR
RCA/Columbia Pictures Home Video 6- Chris Sarandon
31| 24 | 14 | FRIGHT NIGHT & 20562 Roddy McDowall 1985 | R
Paramount Pictures Emilio Estevez
32 NEW’ THAT WAS THEN ... THIS IS NOW Paramount Home Video 1954 Craig Sheffer L53s k
Slayride Inc. Lilyan Chauvin
33| 31| 7 | SILENT NIGHT, DEADLY NIGHT USA Home Video 217-919 Gilmer McCormack RN
0 RCA/Columbia Pictures Home Video 6- Rob Lowe
34| 27| 23| ST.ELMO'SFIREA® e D T 1985 | R
Paramount Pictures ;
35| 3¢ | 36 | BEVERLY HILLS COP Paramount Home Video 1134 Eddie Murphy 1985 | R
36| 37 10 AMERICAN FLYERS ® Warner Bros. Inc. Kevin Costner 1985 | PG-13
Warner Home Video 11520 Rae Dawn Chong
. . Meredith Salenger
37137 THE JOURNEY OF NATTY GANN Walt Disney Home Video 400 John Cusack 1985 | PG
38| 38 | 15 | YEAROF THE DRAGON A MGM/UA Home Video 800713 e RIS 1985 | R
Paramount Pictures Gary Busey
33| 29 | 13| SILVERBULLET Paramount Home Video 1827 Everett McGil RS U
Universal City Studios Anthony Michael Hall
0|35 ;2 WEIRD SCIENCE 4 ¢ MCA Dist. Corp. 80200 Kelly LeBrock 1985 [ PG-13

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30.000 or $1.2
million for non-theatrical made-for-home video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60.000 or $2.4 million for non-theatrical made-for-home video product; 50.000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) @ International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for non-theatrical titles. SF short-form. LF long-form. C concert. D documentary.
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MAGAZINES TRACK GLIPS

(continued from page 41)

—

|

The publication grew out of Hari- |

tos’ web press business, which
printed a number of custom video
store catalogs. When catalog clients
requested a way of incorporating
feature articles into their publica-

tions, the idea for Video List Month-

ly was born.

“It's the most inexpensive way to
communicate on a mass level,”” Har-
itos says. “There is also the oppor-
tunity of vast tailoring, and we can
update things very quickly.

Although Haritos’ customers
were initially mom-and-pop retail-
ers, he now services chains, U.S.
Vending also distributes Video List
at its video-vending-machine sites.

The two new arrivals in the in-
store magazine trade will both be
four-color glossy magazines.

Hudson Publishing’s Videopre-
view (the magazine's logo is typo-
graphically distinet from Comm-
tron’s in-house publication of the
same name) will debut Aug. 1 witha
52-page issue.

Each issue will include descrip-
tions of over 100 video programs, a
celebrity cover story, a genre fea-
ture, and an interview with a pro-
ducer, director, or star of a made-
for-video program. Hollywood Re-
porter entertainment columnist
Robert Osborne will be among the
contributors.

According to Videopreview editor
Wolf Schneider, circulation for the
premiere issue will be 1 million.

“We are looking for the large re-
tail chains committed to sell-
through,” Schneider says.

According to Videopreview pub-
lisher Bill Slapin, Applause Video,
Crazy Eddie’s, and Video Shack are
among the retail chains already
committed to the magazine.

Slapin says that the Los Angeles-
based magazine’s retail clients will
support it by buying four pages of
ad space each month.

“We’ve chosen not to logo the
magazine on the front,” Slapin says.
“I think it cheapens the product.
The ad pages give [the retailer] a
presence in his marketplace.”

Slapin says that a retailer carry-
ing the magazine must commit to
distribution of 10,000 copies a
month.

Although Videopreview will be
free to the consumer in most loca-
tions, it will bear a $1.95 recom-
mended cover price. “It will be mer-
chandised by the retailer the way he
sees fit,”” Slapin says.

Video Review’s Previews debuts
in September from Viare Publish-
ing, the New York firm that also
publishes the newsstand magazine
Video Review.

According to publisher Jeffrey
Zink, the 32-page monthly will in-
clude capsule listings of 80 to 100
films, celebrity profiles, a quiz and
puzzle page, and top 10 video picks
by “Entertainment Tonight” movie
critic Leonard Maltin.

Street Pulse Group
surveys the habits
of video consumers
in ‘On Target’

... See page 45
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THEY'RE BACK AND THEY'RE MAD!

An army of the undead.

Time couldn’t stop them.
Death couldn’t stop them.

REVENGE NEVER DIES...

Sterring

MAXWELL CAULFIELD

(Grease ll, The Colbys)

NICHELLE NICHOLS

(Star Trek)

LEVAR BURTON
(Roots)

AVAILABLE ON
VIDEOCASSETTE
AUGUST 27,1986
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Artwork and Design ——
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Blacklist Action
Instituted
By ViDA

BY FRANK LOVECE

NEW YORK What may be the first
computer blacklist of recalitrant vid-
eo consumers is being circulated in
the New York City area by a for-prof-
it organization representing more
than 350 local video stores.

The 14-month-old Video Dealers
Assn. (ViDA), based in Brooklyn,
publishes a biweekly newsletter
listing the names of nearly 5,000 cus-
tomers retailers say have swindled
them.

“We're not an association per se,”
notes ViDA co-founder Art Lieber-

‘It's up to each
store to put
names on or take
them off the list’

man. “We’re not state- or federally
chartered as a nonprofit organiza-
tion. We're a business that collects
and disseminates lists of customers
who've allegedly beaten video stores
in terms of rented tapes or not pay-
ing late charges.
The VIDA roster listed, as of late
Y d ’ June, 336 stores belonging to approx-
NS ’ R 3 imately 250 individual owners. The
4 ? o company also maintains a computer-
i,

?,

4 LY

J ;_,, KA ized database listing more than 1,600

ADRINGER FOR . of what Lieberman estimates as the

U 8 | roughly 2,000 member and nonmem-

ber video stores in New York City,

western Long Island, and lower

& Westchester County. Such chains as

Tower Video and the Wiz have not

yet signed up. Lieberman says ViDA

currently concentrates on “mom-and-
pop” stores.

The newsletter ““Tracks’ con-
tained, as of late June, 4,777 names
which Lieberman claims represent $1
million in nonpayments. Aside from
the consumer blacklist, the newslet-
ter runs local trade features and ad-
vertising, mostly from regional
wholesalers, but also from some pro-
gram-suppliers.

The ViDA consumer list, unlike
those of credit-reference compinies,
is unregulated—a point Lieberman
concedes has caused problems. “It’s
really up to each store to put names
on and also take them off. We get

| irate calls from consumers asking,

“What’s my name doing on that list?

. Hi 40 I'm all paid up,” and then we’ll call

dn G3AA3Y TV NoUIZN the store and they’ll say, ‘Oh, yeah.
2 . - & 2 % o il We forgot.” " - _

B . ' -_ In many communities, retailers

. : 3 protect themselves by requiring a

‘1 ! ~ .9 full-cost deposit for rented tapes, or a

e stage with steamy renditions ' signed credit-card slip that by cus-

5ic hits such as “Paradis The i $ ’ tomer choice is either destroyed or

» “All Revved Up With No To Go” : 4 _ kept on file against future rentals

i A when a tape is returned. According to
and many other scorch 9 h't.s' Lieberman, however, “Most of the

stores in the outer [nonManhattan]
VESTRON

= i s I boroughs don’t require deposits; they
MUSICVIDEO® B . T Q€ i _ ; they
» ASE DATE: Au v just sell memberships and essentially

SA 7
i
*

SML A8 3SIQYYHYL -

4

4
8- 303id - LHON auvqsnsva

F

~

" © 1986 icVideo R4 v ' * ’ trust you.” Banks, he asserts, tryv to

o : : y inhibit the credit-card slip practice
20. Box 4000 '- '& m : " ] mnnibi al Pl

R ' T & VHS:M s3; Beta: i since they make no money on uncom-

pleted transactions. “Generally,”

says Lieberman, “banks are refusing

(Continued on page 48)
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Will The Third World Be The Talent Pool Of The Future?

By STEVE GETT

The ongoing success of esfablished acts—
many of whom are now enjoying muiti-plati-
num sales—together wit1 a marked conservatism
in radio programming has made it harder than
ever for U.S. record companies to promote newly-
signed artists. L

Pet Shop Boys, Simply Red. Nu Shooz, the
Dream Academy, the Jats, and the Outfield head
the list of new talent that has enjoyed its first
taste of success at the tap end of the U.S. charts
thus far in 1986.

That four of these acts are U.K.-based, proves

that Britain’s music scene is shill a major treadset-
ting farce for the rest of the worid.

“The U.K. continues to be very much a breeding
ground for new artists,” says Neil Portnow EMI-
America’s vice president of akr. “On the English
music scene there is a rapid turnover in terms ¢
producing znd releasing reconds. The market has
a great appztite for new ideas.”

It was during a trip to Brita n last fall that Port-
now discovered Pet Shop Boys, though he ac-
knowledges that the act had already been signed
by EM 's U.K. division.

“I want over to London to review some of the
acts that were being developed,” says Portnow.

ap = TR W B 2}
. W D U

“At the time, there was nt: Pet Shop Boys album—
all | got 10 hear was a on2-cut demo. But it was a
project | immediately felt strongly about and |
thought it would be well-suited ta cur roster mix in
the States.”

Six months later, Pet Shoo Boys” debut single,
“West End Girls,” reachec No.1 omBillboard's Hot
100 Singles chart. The bznd's first album,
“Please,” has become one of the-year's top-sell-
ing releases.

Discussing EMI-America's gamzplan for break-
ing Pet Shop Boys in the U.S., Portnow says,
“Firstly, the fact that ‘West End G -Is’ was already

“Centinwed on page N-5)
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“ CANT WAI T
#1 CLUB PLAY CHART ok
#2 HOT BLACK SINGLES '
#3 HOT 100 POP CHART :
#3 IN 12”7 SALES

NU SHOOZ WAS A SHOE-IN WITH THEIR FIRST SMASH HIT,
“| CAN’T WAIT” (7.89146. CLOSE AT ITS HEELS IS THE FOLLOW-
UP SINGLE, “POINT OF NO RETURN? BOTH ARE FROM
THEIR NEW ALBUM, POOLSIDE ge.7. WITHOUT A DOUBT,
NU SHOOZ IS THE HOTTEST NEW GROUP OF THE YEAR!

PRODUCED BY JOHN SMITH & RICK WARITZ

ON ATLANTIC RECORDS & CASSETTES © 1986 on Recerding Cors. @ A Warne cm;c,.i,n,@.
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Labels Say New Acts Are Caugh

t Between

Rock And A Hard Place—Radio
Will Next Wave Be Old Wave With A Haivcut?

By STEVE GETT

That it has become increasingly difficult to
break new talent is no secret within the music
industry. Breaking new rock acts has become some-
thing of a nightmare.

During the first six months of this year, rock
heavyweights like Journey, Van Halen, Bob Seger,
the Rolling Stones, the Moody Blues, 38 Special,
Peter Gabriel, Ozzy Osbourne, and Judas Priest all
released albums, making it harder than ever for
new acts to surface.

Tight radio formatting is a major problem. *Radio
stations have become quite conservative in the way
they approach records,"” says Derek Shulman, vice
president of a&r for PolyGram.

“With the big releases, they seem to be playing a
lot more tracks on regular rotation, as opposed to
just one cut,"” says Shulman. “That leaves less room
for new acts to be added, so it takes a lot longer to
get them on radio.”

During the past six months, the balance of acts

African, Brazilian, Latino, Reggae
THIRD WORLD BULLETIN:

Long Fuse Burns
Shorter For
Explosive Talent

Fela Anikulapo Kuti Ruben Blades

By CHRIS McGOWAN

Nineteen eighty-six will see a number of musi-
cians from Africa, Jamaica, Brazil, and Latin

America touring the U.S. or releasing LPs here for
the first time. Some are pursuing success in a par-
ticular field—such as reggae or salsa—while others
are chasing crossover breakthroughs. Those from
countries such as Jamaica and Nigeria have a mar-
keting advantage in regard to the latter goal, in that
English or English dialect is either their first or sec-
ond native language. But certain crossover artists
from other countries will be making amends for
that: Panama’s Ruben Blades is currently cutting an
English-language LP and Brazil's Gal Costa is ru-
mored to have one in the works.
AFRICA
Fela Kuti—who has achieved widespread national
publicity in magazines such as Newsweek—is the
most colorful and charismatic international music
(Continued on page D-15)

featured on Billboard's Album Rock Tracks chart
has swung heavily toward the established names.
Though 1986 has seen chart breakthroughs for the
likes of INXS, the Fabulous Thunderbirds, and Rob-
ert Palmer, these acts can hardly be described as
newcomers to the scene.

Mike & the Mechanics, Emerson, Lake, & Powell,
and GTR look set to be among the top rock success-
es of '86 but, not to discredit their music, these
“new’ acts are essentially offshoots of bands that
made their mark in the '70s.

With seasoned performers enjoying continued
success, new rock bands have basically found
themselves having to ensure that their product has
strong commercial potential.

The difficulties in securing radio airplay has
forced many acts to incorporate urban/dance
rhythms and synthesizers into their music, while
mellowing their overall sound—often in the form of
straight ballads—to garner attention.

Particularly affected by the necessity of a “‘com-
mercial sound” are hard rock and heavy metal
bands. “Look at how so many of them have had to
soften their sound,” says one top manager. “A
group’s music becomes mellower, but they're still
not priorities at the label, and in the process they
often end up losing their hardcore following."

Touring still remains a key breaking factor for
new hard rock acts, but they must be prepared to
log at least six-to-eight months on the road to pro-
mote their product—if indeed they are fortunate
enough to land opening slots on major tours.

Hard rockers like Dokken and Metallica have en-
joyed strong album sales this year with the support
of heavy touring schedules.

Video is certainly a useful tool for new rock talent
in terms of gaining visibility. An artist like MCA's

(Continued on page D-14)

Q.I//\\\.I//\\\V//\]

\ New Talent '86 \

k\.ﬂf.\\\\.l//.\&\.l

Metallica

Black Breakouis: It’s All In The Family

“f t’u

L

Ca$hﬂow
New talent is the lifeblood of the industry.”
Heard that one before? Thought so. But, hey,

that cliche does have some validity. Young, and
sometimes not so young, rookie recording artists
add a fresh (even stoopid fresh!) burst of energy
onto the scene, exciting record buyers with their
sounds and style, and often shifting the sound of
music into unexpected directions.

Nineteen eighty-six has already produced a slew
of surprises. Who knew a white duo from the North-
west would create one of the spring’s most infec-

Mazarati

By NELSON GEORGE

Col(mel Abrams

tious grooves? But Nu Shooz's ‘| Can't Wait" on At-
lantic was just that. Or that some singer with a
name like a Jewish military man would instead be
the most successful rough voiced vocalist since
Teddy Pendergrass. But Col. Abrams's “I'm Not
Gonna Let (You Get the Best of Me)'" had folks com-
paring the MCA single to *‘Bad Luck." Or that a rap
album “reduced” to lean b-boy minimalism would
make Run-D.M.C. and Whodini look over their
shoulders? But some kid named LL Cool J on Def

Jam Records turned out inner city radios.
Family groups, long a staple of black music, ac-
(Continued on page D-17)
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Charlie Sexton

Still Creating
Success Stories

‘Overnight’

Despite recent crilicisms of the efficacy of vid-
eoclips as marketing tools, video remains an
essential promotional stratagy for new acts. In-
deed—because of tight radio formats and the cur-
rent lack of independent promolion—videoclips
may be more important than ever before for emerg-
ing talent.

Says Arma Andon, Columbia Records vice presi-
dent of product development, ““I don’t think video
has declined in importance at all in regard to new
and developing artists. It's one thing to get the rec-
ord on the radio—still the single most important as-
pect of our business—but it's also important to es-
tablish an image and get it across to the audience.”

As for the number of new artist videos being
made, Andon adds, ‘“We're obviously being more ju-
dicious in our thinking, but we're taking every rec-
ord on a case-by-case basis.” Andon cites the Hoot-
ers, the Bangles and the Outfield as three Columbia
acts that video helped recently.

Adds Ben Brooks of GBO, an independent promo-

Q.”ﬂ\.ﬂf"\\\\.ﬂl‘]

SNew Talent '86

[ N\\NT 77~ N\ ~\\

Jean Beauvoir

The Replacements

tion firm, ‘'l think videoclips are as important as
they ever were for exposing new artists. But maybe
in many cases video is good for new artists and not
as good for the well-known acts who don’t make
very good videos. It can be harmful for them.

“A lot of new artists are not able to get a shot on
radio right now because of the limits of promotion. |
think it might be wise for some of the record com-
panies to make videos for these artists and get a lot
of video broadcast play. | suppose it depends how
long the lack of independent promotion goes on,
but new groups have to have some kind of expo-
sure.”

Some say that the reported decline in fourth-
quarter MTV ratings was not significant. “My feel-
ing is that the Nielsen ratings were not reflective of
the actual viewership of MTV and they don't reflect
the impact that MTV has on sales. We know through
our research that MTV and the other video pro-
grams are still being watched by the audience that
we want to reach. A lot of kids, especially, watch
MTV and Nielsen is more concerned with an adult
audience,” says Laurel Sylvanus, Warner Bros.
manager of video promotion.

Sylvanus says that videoclip production is in fact
up 70% for Warner Bros. and affiliated labels (ex-
cluding Geffen) from the same time last year. “And
| would say that 50% to 70% of those are for new
artists or artists that are not in the Top 20 on the
Billboard charts.

“We feel video is an important factor in breaking
new artists.” Sylvanus cites Scritti Politti, Dream

(Continued on page D-17)

The Jesus &
Mary Chain

Steve Earle

Radio Seeks More
Label Promotion Of
New Artists To Close

Familiarity Gap

Awalk around radio playlist land of late in a
pair of Nu Shooz could take you up to Level

42 at the Timex Social Club, where you might find
the Pet Shop Boys training Simply Red and Falco to
play the Outfield with a Miami Sound Machine.

In other words, contemporary radio continues to
count on new blood to stay healthy, just as new art-
ists count on radio to get healthy. That tenet of the
radio and records relationship will never change,
but there would be little to write about if everybody
on both sides were getting everything they wanted
from the romance.

Guess what? . .. Radio still wants more in the way
of promotional support on new artists, and labels
still want more in the way of promotional support
from radio.

Cutbacks in the use of independent promoters
brought about the most dramatic change in the
dealings between radio and record labels. In addi-
tion to adding manpower to promotion depart-
ments, the cut backs have spurred labels to contin-
ue sharpening and broadening their own campaigns
to radio.

By most accounts, breaking a new act at radio is
no more or less difficult this year than in recent
years. “It's all in the set up,” says Chrysalis senior
director of national promotion Daniel Glass. Like
most labels, the *‘set up” at Chrysalis is a simple
phrase for marketing tactics that make radio and its
listeners familiar with artists before they hit the air-
waves.

First off, it's worth reminding readers that radio
is a business, and an increasingly high-ticket one at
that. The advertising revenues that keep a station
on the air are contingent upon the station’s ability
to draw and maintain the largest listenership possi-
ble.

As Glass explains it, “The whole premise of top
40 radio is to play the 40 ‘best of.” The 40 best rec-
ords, white, black or reggae.” As such top 40 pro-
grammers do face a risk in airing new artists.

“Being in radio, | love new music,” says WBZZ
Pittsburgh program director Nick Bazoo. “But,
looking at it from the listener’s standpoint, there
are very few people who say, ‘Gee, | hope they're
playing something I've never heard before on the
radio’.”” Bazoo compares it to television, where
“people turn it on to see their favorites. People basi-
cally don't like change.”

With that philosophy, Bazoo says he'd prefer to
“take shots breaking one or two artists a month.”
That range gives the PD plenty, perhaps too much,
product to choose from. “The number of new artists

(Continued on page D-13)
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TALENT

(Continued from page N-1)

a great international success
was a good tool. We weren't
that far behind in releasing it,
but it had gone to No.1 in En-
gland and a number of Europe-
an countries by the time we put
it out. So we started off with a
great story to tell.

“Secondly, we felt we had
something that was different,
strange, kind of quirky and out
of the norm. And | think radio
welcomed the sound because it
was so fresh. We were able to
promote Pet Shop Boys in
multi-formats. We not only
took it Top 40, but also to the
black and dance charts. So it
was pretty unique.”

Video exposure definitely
helped Pet Shop Boys, says
Portnow. ““But radio went on
‘West End Girls’ straight
away,” he adds. “So, although
the video helped to give the
group visibility, it was really a
combination of video and radio
that broke the band. You can’t
really point the finger at one
specific thing.”

Just how much effect the
major labels’ recent cutbacks
and suspension of independent
promotion has had on new tal-

ent breakthroughs is not easy
to determine.

“At the moment, there may
be a certain amount of confu-
sion and indecision at radio as
to who to listen to, and who to
take advice from,” says Port-
now. ‘‘“That happens after
there’s been a set way of work-
ing and then comes a period of
change. But that change has
not prevented the ability for an
act like Pet Shop Boys to sur-
face. They hit No.1 right in the
middle of the indie thing.”

Another British act that sur-
faced in the midst of the inde-
pendent promotion controver-
sy was Simply Red. The
Manchester-based band has
registered significant U.S.
chart impact with its debut
Elektra album, “Picture Book,”
which features the hit single,
“Holding Back The Years.”

Pamela Burton, Simply Red’s
U.S. manager, attributes the
group’s success to “‘a great de-
but album, a brilliant single and
timing, vis-a-vis Elektra’'s de-
termination in breaking rec-
ords without independents.”

Though management com-
panies have begun to take a
more active role in hiring inde-
pendent record promoters,
Burton says she has not sought
outside help because of her
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faith in Elektra. Managers who
have employed the indies say
rates have been cut drastically
in recent months.

Lower prices have also en-
abled independent record com-
panies to afford indie promo-
tion. Cory Robbins, head of the
New York-based Profile label,
says hiring indies was a key
factor behind the success of *I
Wanna Be A Cowboy" by Boys
Don't Cry, which he originally li-
censed last August from Lega-
cy Records, a small U.K. label.

“We first put it out last Octo-
ber, but it was about five
months before it took off,”
says Robbins. "*“When the major
labels stopped employing in-
dies, we were able to start us-
ing them and they were very ef-
fective. There's no way the
record could have happened
without indies.”

“l Wanna Be A Cowboy" was
one of five independent label
singles charting on Billboard's
Hot 100 during the second
week of June. “It's unbeliev-
able that indie companies can
control 5% of the pop chart,”
says Robbins, whose label has
also enjoyed continued suc-
cess with Run-D.M.C.

Most independent record
companies agree, however,
that they still face an uphill
struggle without major label
distribution. *‘It gets harder
and harder for us,” says top
New York club DJ/remix mas-
ter Freddy Bastone, who heads
the Metropolis label and is the
a&r representative for the
Gotham-based Emergency
Records.

“With a few exceptions, you
can generally go so far before
you need a major to take a rec-
ord that step further,” says
Bastone. A few years ago, in-
dependent labels had a strong
handle on the dance scene, but
more and more of the majors
got into it, which made it tough-
er.

“Then the majors picked up
on the independents’ success
with rap. So, in the end, you
find yourself constantly having
to look for something new.”

“I Can't Wait,” by Nu Shooz,
is a recent example of a major

Q.//.’.\\\J//\\\\.I/
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label dance hit. Originally avail-
able on import, Atlantic ac-
quired the record after observ-
ing a strong street/club buzz
and took it to No.3 on the Hot
100.

Widespread distribution for
the major labels does not, of
course, guarantee immediate
success with their new talent.

Breaking the Qutfield, the
Bangles, and the Hooters ne-
cessitated patience and fierce
determination on Columbia’s
part. Similarly, MCA had to en-
gage in an extensive campaign
with the Jets.

Warner Bros. enjoyed an in-
stant hit with the Dream Acad-
emy’s ‘‘Life In A Northern
Town" earlier this year, but has
had to maintain a heavy pro-
motional drive to ensure that
the British group does not be-
come a one-hit-wonder. Aside
from continuing to work the
Dream Academy, the label has
also been supporting acts like
Honeymoon Suite, Husker Du,
and Dwight Yoakam.

The fact remains, however,
that an increase of new talent
breakthroughs would be wel-

comed by our industry.

“*So many hit singles are
coming from established acts,
that there seems to be very lit-
tle space for new acts to break
in, unless they have a novelty
song, a very strong ballad, or a
real hot dance song,” says Fran
Musso, senior director West
Coast merchandising and pub-
licity for Chrysalis Records.

Aside from radio airplay, vid-
eo exposure and touring are
the essential tools in breaking
new artists, says Musso. “You
need to have visibility. But,
more often than not, video
seems to take a look at what ra-
dio is doing, so it's a kind of
Catch 22-type situation. Being
able to tour also depends on
chart action, so you really have
to try to get everything to kick
in.

Noting that Chrysalis spent
the first half of 1986 develop-
ing bands like Icehouse, the Art
Of Noise, and Wild Blue, Musso
says, ‘It might take longer to
break new acts, but | think la-
bels are still definitely open to
getting new talent across.”
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Nu Shooz

By BRIAN CHIN

How wonderful, when you think of it, that a part
of the business which considers itself unfor-
givably boring at the moment—just happens to be
leading the pack in pop music . ..

If dance music was ever set for world domination,
this is its time. The ears not only of dancers and lis-
teners, but also of producers, artists and the music
industry at large are all cocked toward that huge
speaker pumping out the boom-boom, and the suc-
cess stories mount. All of them attest to the broad
appeal of dance music as well as the power and
foresight of a club/retail/radio network that's accu-
mulated almost 15 years of hitmaking:

® Nu Shooz! In January, *I Can't Wait” was just
another import knocking around the shops, ad-
mired for its bizarre and daring sampled overdubs.
By March, it was a Hot 100 entry, destined for the
top 3.

¢ Pet Shop Boys! “West End Girls,” a cult club hit
that was locally monstrous as a radio and retail

— //\\\YI//'\\\\YI//.‘\]
N
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The World

Fat Boys

sleeper, looked like another passing oddity of mid-
size magnitude when its original version on Bobcat
ran its course. Little did we know . ..

o Falco! “‘Rock Me Amadeus” arrived in the clubs
a year before its domestic release; again, we
thought it had run its full course.

® Phyllis Nelson! Lisa Lisa & Cult Jam with Full
Force! Alisha! Rainy Davis! Joyce Sims! Magazine

Joeski Love

wiRinads ainAMIus o

Phyllis Nelson

SET FOR WORLD DOMINATION:

60! These acts delivered a combination of street
grit and across-the-board appeal in the most tena-
cious of hits—never getting high up the black or
pop charts but staying for weeks and months on
end, proving themselves in a scattered pattern, but
convincingly, with radio programmers all around
the U.S.

But recent individual hits are only the back end,
so to speak, of this self-perpetuating phenomenon.
A look down the pop charts turns up artist after art-
ist first buzzed about in the clubs: Orchestral Ma-
noeuvres in the Dark; Billy Ocean; Simply Red; Mi-
ami Sound Machine; Simple Minds; Psychedelic
Furs; S.0.S. Band; Level 42—and let us not for-
getlt—Madonna. It's a musically all-inclusive list of
younger names, and when established artists from
Springsteen to Judas Priest start commissioning
extended-mix treatments, it's clear that the idea of
clubs as a medium and launching pad not only for
records but also for production talent, for entire la-
bels, has sunk in pretty thoroughly. Every hit tells a

(Continued on page D-9)

Labels Plot Year In

Inches—12-Inch Singles

By STEPHANIE SHEPHERD

Critics predicted that the 12-inch single would
never last, that it was merely a fad that accom-
panied the disco era. Today, that fad is strong
enough to support a larger number of releases than
ever before in its history. Its success is a classic so-
ciological case study of a product which was invent-
ed to meet the demands of a specialized few, name-
ly nightclub DJs who needed a method to bypass
the awkward and tedious necessity of mixing seven-
inch singles together in order to extend a record.
Consumer demand for the long remixed versions of
a song brought the commercial 12-inch into exis-
tence. Independent labels achieved the most suc-
cess in this area because of their ability to respond
immediately and their willingness to experiment. In
1979, when the major labels glutted the market
with an abundance of mediocre product, the bot-
tom fell out of the market and many labels aban-
doned the dance market.

The 12-inch didn’t go away; it came back stron-
ger than ever, and the majors couldn’t allow this
medium for breaking new artists to go unnoticed
forever. Currently, they consider 12-inch singles a
tool to broaden the base of an established artist or
build the groundwork for pop and black crossover.
Preoccupation with this often leads to an unrealistic
demand for chart positions rather than concentrat-
ing on product fill and the creation of retail market
for the format. This is not to say they have not rec-
ognized radio’s insistence on chart reports, but
rather that they continue to believe that charting
alone will magically create hits. Following a philoso-
phy of supporting what sticks after a massive re-
lease, they are once again glutting the market, rath-
er than being selective. This has made life all but
impossible for independent labels who cannot com-
pete dollar for dollar with promotion and advertis-
ing budgets, thus becoming lost in the shuffle on
anything but the obvious hit.

A look at several specific labels provides perspec-

tive on the general cutlook toward 1 2-inch product
as well as some of the directions the companies
have plotted for the coming year.

Arista has had a spectacular year, with Aretha
Franklin's platinum album, Whitney Houston's de-
but at over 5.6 million units, Whodini’'s “Escape”
(Jive/Arista) holding the record for best selling rap
album of all time at over 900,000 units and the
current “Back In Black” gold within six weeks of re-
lease. While radio’s immediate acceptance of “‘Free-
way Of Love” created initial demand for the single,
strong remixes of “Who's Zoomin’ Who' and “An-
other Night” kept interest up and greatly aided sell-
through of the album.

Astutely, the label picked up Expose’s “Point Of
No Return’ after it broke in Miami and sold over
130,000 copies nationally. Dance department
head Dave Jurman expounds a strong commitment
to dance music: Arista supports record pools that
work with radio and retail and break new music. He
cites video, packaging, special mixes and simulta-
neous release to clubs and radio as important fac-
tors in the success of the 12-inch.

Atlantic maintains a strong presence in the 12-
inch market. “'l Can’t Wait,”" by Nu Shooz, “Dancing
In The Key Of Life"" by Steve Arrington, and Phil Col-

(Continued on page D-11)
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Whodini

LL Cool J

Club Play Helps Support New Acts
Audiences Applaud ‘Track Dates’

By DAVID PEASLEE

For many new artists, the nation’s dance clubs
continue to be recognized as the most effective
means of supporting and developing their careers.
However, in recent conversations with club opera-
tors, artists, and management throughout the coun-
try, the long proven ability of the clubs in this ca-
pacity of artist exposure and development is one
that continues to be ignored by an industry that, in
their view, often treats dance clubs and dance mu-
sic as the industry’s stepchildren.

At the same time however, it is also apparent
from talking to these individuals that in many mar-
kets, the dance music industry has never been
stronger or more advantageously positioned to pro-
mote and establish new and upcoming acts. Per-
haps one of the most beneficial developments has
been the increasing acceptance by many clubs and
audiences of the artist’s “Track Date.” Once almost
completely limited to clubs in New York and Los An-
geles, and elsewhere almost exclusively restricted
to the underground *‘gay club” network, the accep-
tance of track dates in such previously inaccessible
and now thriving club markets as Boston, Texas,
Ohio, Philadelphia, and Chicago has greatly in-
creased the potential reach of many new acts, help-
ing to expose to these markets many first-time re-
cording artists who would otherwise have found it
cost-prohibitive to appear.

In fact, the recent resurgence in popularity of
dance-oriented recordings and the success of such
new dance-oriented acts as Miami Sound Machine,
the Pet Shop Boys, Whodini or LL Cool J, as well as
such previously dance-oriented acts as Madonna,
can largely be attributed to this new market acces-
sibility. Promoter Al Murphy, who handles such
clubs as New Jersey’'s Zanzibar, Baltimore's Odells
and Washington's Clubhouse, credits club play and
artist club performances with the emergence of
several major new acts—noting that it was the audi-
ence demand created by those appearances and
the resultant sales and radio requests that helped
“break” such major dance acts as Col. Abrams,
Jocelyn Brown and Anthony Malloy. Clubhouse
owner Aundrea Scott agrees, saying that for many
new acts, club exposure is often the only means of
introducing that act in many markets since dance
clubs are often the only entertainment format will-
ing to take a chance on a new, unproven act.

In Los Angeles, DJ and club operator Mark Bow-
man of Santa Monica's Club 321 takes an even
more emphatic position, referring to club perfor-
mances as ‘‘promotion for which the artist is paid,”
saying that often a live appearance by an artist in a
club can be a more effective means of establishing

that artist’s identity with the public than even radio
play. Also holding this position is Cara Lewis at the
Norby Walters Agency who maintains that by per-
forming in clubs and establishing an identity for it-
self on the strength of its first record, an artist also
helps assure audience interest in their followup re-
leases. Lewis says that the popularity and success
of such current headliners as New Edition, Run-
D.M.C. and the rap acts, was built and established
upon their early performances on the club circuit.

Of course, in many markets, radio has also begun
to recognize the ability of club appearances in gen-
erating interest in an artist. In addition to the posi-
tive impact of commercial airtime which is often
purchased by the club to support the artist’'s ap-
pearance (which such club operators as New York
club owner Steve Juliano of Bentleys/Silver Shad-
ow) maintain is an essential part of artist promotion
in helping to connect the hit song with the often un-
known artist name, many radio stations have begun
a policy of additional promotion ranging from ticket
and record on-air giveaways to occasional live
broadcasts of featured shows.

Most successful at this type of joint promotion
are such markets as New York, where radio station
WBLS regularly broadcasts from the Red Parrot;
Washington, where WHUR and WDJY have fre-
quently aired artist interviews with locally featured
acts; and Los Angeles, where, in addition to joint
promotions between various clubs and radio sta-
tions KDAY, KJLH and Power 106, Club 321 has
maintained a highly popular Friday night live-broad-
cast series on WDAY. Even more successful is Flori-
da, which is probably the nation's most responsive
dance market. Promoter Mario Alian says that these
radio/club promotions have become so popular
that clubs such as The Banana Boat, Backstreet,

coming album with Jeanie Tracy, Tramaine and
Lynette Hawkins at Berkeley’s Starlight Studios.
(Pboto: Bob Timm/Hot Wax Music).

and the Copa, which often do joint promotions with
stations WHKT and WTHM, have begun to demand
market exclusivity on featured artists to capitalize
on this promotional effectiveness.

Yet even without radio support, club appearances
and visibility can establish new acts and generate
record sales. In Chicago, probably the nation’s least
radio-responsive market, strong club play has made
that city one of the nation’s major import 12-inch
retail markets and helped establish the *“‘Chicago
Sound” of such local labels as DJ International. In
other markets, rap recordings by artists such as
Joeski Love and Scholly D, as well as underground
dance releases by Dhar Braxton and Billie, often be-
come major retail items on the basis of club play
alone.

In fact, one of the major complaints of most club
operators concerns the lack of support they per-
ceive to exist on the part of artists, management
and labels to the network that initially supported
their careers. Citing the difficulty of obtaining re-
turn engagements from popular artists, Clubhouse
owner Scott denounces the disrespect often shown
the clubs by major labels and artists once national
airplay and recognition is achieved. In New York,
Rooftop owner Robert “Gusto’ Wells says that even
in the more *‘roots-oriented’ rap and street market,
many acts, once they have obtained even only one
or two hits recordings, often decline to return to the
very places that supported their early and less suc-
cessful efforts. Pointing to the success enjoyed by
such “in-house’ club labels as the Island-distribut-
ed Paradise Garage Records and Sal Abbatiello’s
Disco Fever, Wells asks if it isn’'t time for the clubs
to use their unique understanding of audience pref-
erences and promotional expertise to develop their
own production and management teams. His orga-
nization recently started this with such acts as Real-
ity’s the Disco Four and the MCA rap duo the Classi-
cal Two and which, given the increased acceptance
of dance product and the growing promotional clout
of the nation’s dance clubs, is a development that if
adapted by the cluks on a larger scale could well
have a major impact on the local and national music
scene.

- el ]
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Studio
Remixers:
From Club DJs
To Innovators

By BRIAN CHIN

Studio mixing, one of the first realistic career
diversifications available to a club DJ, has be-
come pervasive in the record industry. Originally an
elaborate edit and EQ process—revolutionary none-
theless when one considers such milestone records
as Gloria Gaynor's “Never Can Say Goodbye" (and
most of Tom Moulton’s mid-'70s re-creations) or
Walter Gibbons' treatment of Double Exposure’s
“Ten Percent”—''mixing"’ has developed much fur-
ther, to the point of extensive overdubs supervised
(and sometimes written and performed) by the mix
consultants, with the addition of tracks, most often
on keyboards and percussion, making up as much
as 40 % of the (re)finished record.

In a nutshell, from Shep Pettibone: * ‘Remix’ is
not even the word anymore.” But whatever the
word may be (or turn out to be) it's one that's used
more frequently as a standard step in the post-pro-
duction or marketing stage of a record'’s life.

The tools of the trade have made a huge range of
effects more easily achievable—but nowadays, the
input of studio remixers is just as much musical as
technical. And remixing becomes a springboard not
only to production (as in the cases of Jellybean Ben-
itez, Mark Kamins, Duane Bradley, Nick Martinelli,
Tim Regisford/Boyd Jarvis, Sergio Munzibai/John
Morales and Francois Kevorkian among others) but
also to songwriting.

Just a couple of the recent prime re-cuts: Nu
Shooz' disarming *‘| Can’t Wait,” with its attention-
getting Emulator melodies and sampled breaks
added by Holland's Pieter Slaghuis; and Phyllis Nel-
son's “| Like You,” greatly augmented—also with a
hookish Emulator part—by Shep Pettibone.

Development on that level has underscored the
fact that studio mixing has always been an art as
well as a science. “Music is something you feel. Mix-
ing is not just putting a stack of computers on; peo-
ple want to feel the music too,” says Steve Thomp-
son.

Thompson, who partners with Michael Barbiero,
is a fan of the AMS, a digital delay/reverb unit that
retains information; it was used to store fragments
of Aretha Franklin's vocal on the “Another Night”
remix, and sync them to other instruments playing
on the track. Conceivably, it would make it possible
to sync entire vocal performances, word by word,
onto other rhythm tracks.

Both Bruce Forest and Freddy Bastone praise the
Publison, a Japanese device described by Bastone
as having capabilities for “‘a million things, flanging,
delays, sampling.” Forest also says that something
as basic as the SSL console itself should be consid-
ered an invaluable tool because of its automated
memory, which can save inestimable amounts of
time in recovering a mix: “It knows exactly where
you were.”

Of course, certain other basics also still apply:
Bastone summarizes his technique as simply “tak-
ing a record and listening to it for a week; research-
ing before going in, rather than doing it on the
spot.” Forest adds: ““The song is, of course, the
most important thing, but my main concern is to
make a record walk, move across the room, as Phil
Ramone put it once—make it flow and bounce.”
Producer/a&r man Timmy Regisford says, “It
comes with feeling; you have to approach every rec-
ord accordingly.”

From left: Andrew Kipnes, Steve Thompson, Mi-
chael Barbiero, and Mick Jagger.

IThe Wforld.

Dance
Music

“Dynamics--—-how things pop out at you,” is Shep
Pettibone’s definition of a mix's improvements to a
track. Steve Thompson elaborates: “Certain rec-
ords have light hooks; expanding and creating
hooks in the record, and enhancing what they basi-
cally had,” is his job description.

Playing around with a producer’s or writer’s work
has been a traditionally sticky subject: engineer/
producer Mark Berry says, “| really try to keep over-
dubs to a minimum; I'm not off on some ego tan-
gent.” He finds mixing still a rather thankless task,
considering the benefit that the right remix can
have and has had on artists’ careers. Steve Thomp-
son, on the other hand, has found artists fairly re-
ceptive in discussing his proposed changes to a
track: “If you're going to change it, explain it ...
they wrote it; they'll have to live with it the rest of
their lives. Ninety percent of the time, if a mix is re-
leased, it means they liked it.”

Mixers are themselves becoming more adept mu-
sically, to the point of songwriting—Thompson for a
period of years already, Berry and Pettibone after
being encouraged by other writers in the basis of
the music they were already adding to their mixes.

Of equal note: As surely as the ease of use of stu-
dio hardware has put sophisticated processing

LTI

From left: Sergio Munzibai and Jobn Morales.

power into the hands of DJs, it has also encouraged
the coming of remix specialists not from club DJ
backgrounds but from pure engineering experi-
ence: these include, besides Berry, Michael Brauer,
John Potoker, and Rod Hui, and the whole posse at
Unique Recorders, including Tom and Chris Lord-
Alge and Steve Peck.

In a surprising division of labor, numerous edit
specialists, including cutmasters the Latin Rascals
and the Diamond Il have emerged, along with the
dozens of DJs whose credits are just beginning to
show up on independent and major label releases.

Additionally, a&r people have begun going into
the studio to remix their own labels’ outputs: most
regularly, MCA’s Louil Silas Jr. and PolyGram's
Tony Prendatt, following the precedent set by Rob-
ert Wright of RCA some years back.

D-5

WwWWW.americanradiohistorv.com

BILLBOARD JULY 19, 1986


www.americanradiohistory.com

Distributed by:

AVITEC ELECTRONICS LIMITED
80/81 Walsworth Road
Hitchin Herts SG4 9SX - ENGLAND

BELLALITE LJUSDESIGN AB
Morners Vag. 112 - 352 46 Vaxjo - SWEDEN

DISCOLAITTEET E. SILLANPAAOY
Neitsytpolku 6 - 00140 Helsinki - FINLAND

NOR BUSINESS APS
Valby - DENMARK

DISCO SOUND
Reipstagergl 13 - N5035 Bergen - NORWAY

PROF SOUND SYSTEMS
Kruisstraat 116 ~ 5502 Jh Veldhoven - HOLLAND

i._ — S =

AVITEC + SONDOCK GMBH
Subberlrather Strasse 5§57
5000 Koin 30 - GERMANY

PROFITEC
Pembaurstrasse 14 - 6020 Innsbruck - AUSTRIA

EFRA ELECTRONIC
Baselstrasse 18 - 6003 Luzern - SWITZERLAND

TELECOM - 7 Boulevard d'lvoy
1205 Genéve - SWITZERLAND

Astroraggi

PULSAR FRANCE SARL
10 Avenue du Fresne
14760 Bretteville sur Odon - FRANCE

RHOWE
4600 Wels - Salzburger Strasse 54 - AUSTRIA

V. VASSILIOU SONS CO.
20 Veranzerou Street - Athens - GREECE

Astrospider

ELECTRO PIKUA 2000 LTD
18 Rival St. - 61280 Tel Aviv - ISRAEL

DISCO WAREHOUSE - 125 West 5th Avenue
Vancouver B.C. - v5Y 1H9 CANADA

NESS IMPORTS INC.
111 South State Street - Hackensack
New Jersey 07601 -US A

HAMMOND INDUSTRIES INC.
8000 Madison Pike
Box H Madison - Alabama 35758 - U.S.A

BLACKSTONE AUDIO-VISUAL
2217 W.Braker Lane
Austin - Texas 78758 - US.A

FUTURO CERCANO S.A.
Shakespeare 149
Col. NVA Anzures - 11590 MEXICO D.F

OLAFUR LAUFDAL HF
Skipholti 35 - Reykyavik 105 - ISLAND

ALIMKO INDUSTRIAL ASSOCIATES INC.
3FLNo.43 Sec. 2
Tzu Yu Rd Taichung - TAIWAN R.O.C

GENB CO. LTD. - 701 Yuro Haitsu
Honmachi 5-52-2 Kawaramachi
541 osaka - JAPAN

RANK ELECTRONICS ASIA LTD.
804 Houston Centre

63 Modi Road Tsimshatsui East
Kowioon - HONG KONG

HAWKO TRADING CO. PTE. LTD.
605 Macpherson Road No. 01-15
Citimac Industrial Complex - SINGAPORE 0718

GETCHIEIALTD v 285 BU%OSOERZ?_?: - Wl mount Spider. 8 lamps (Galactic 2)
Hawthorn 3122 - Victoria -

DISCO SALES & HIRE S.A.
1st Floor Shakespeare House

114 Commissioner Street - Cnr Joubert Street
JOHANNESBURG - SOUTH AFRICA

Astrodisco

WEINodS pieoqia ¥

Spazial 8

P
e

Projectors and light effects
for discotheques

Via Pascoli, 1 - PEDRENGO (Bg) - Italy
Telefono 035/663965
Telex 301589 BG EXPfor CLAY PAKY
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A Billboard Spotlight

INTERNATIONAL
INTERPLAY IN
THE DANCE
MUSIC BOOM

By BRIAN CHIN

rhe face of international pop music is changing.
And it's the sound of the American street
iat's helping to create it. In one of the sadder iro-
.es surrounding pop music, there is a growing list
£ American performers and producers whose work
1s receiving a wider hearing abroad than in America.

Just in the last six months, Col. Abrams, Whistie,
Mantronix, Joyce Sims, Dhar Braxton, the Concept,
Full Force, Aurra, and Cherrelle were among a host
of Americans whose records showed up higher on
pop charts in Britain and elsewhere in Europe than
on the corresponding U.S. chart.

Despite the obvious distressing implications at-
tached to that fact, it's become one that shouldn’t
be ignored by anyone making dance music. Interest
in American dance music is running high over-
seas—and it may well be that in the inevitable next
wave of British and European pop to hit the States,
it's these artists who'll be called major influences,
just as the more hardcore makers of rock’n’roll
were given more credit by the British invaders of
the '60s than the “popular,” toned-down teen idol
vocalists who were wiped off the charts at the time.
(Example: Simply Red’s first single was a cover of

Right:

Joyce Sims

Far right:
Lovebug Starski

Mantronix

an urban contemporary hit mid-charted in 1982 by
the Valentine Brothers, ‘“‘Money's Too Tight (To
Mention).”)

For U.S. clubs, it means that they are more than
ever, the proving ground not only for America but
also for the world. For U.S. labels of any size, there
are opportunities to be had in the international li-
censing of product that are more accessible now
than ever before, for the producer or entrepreneur
willing to do the legwork and research involved.

Even records that haven't surfaced substantially
on the U.S. black chart—Thomas & Taylor's *‘You
Can't Blame Love;” Russ Brown's “Gotta Find A
Way;" the Concept’s ““Mr. DJ;" and such obscurities
as Frankie Kelly’s “Ain’t That The Truth” and Lon-
nie Hill's year-old “Galveston Bay’'—seem to have
an even chance at the sales-based British pop
charts.

Col. Abrams notes that his experience with the
pop audiences of Britain, Ireland and Germany
(where the single “Trapped” went top 10) will be
evident in his new work. “I've learned that people
are people. The next album will take a lot of inspira-
tion from how I've appreciated them appreciating

The World
of

Dance
Music

me—not as a ‘black’ or ‘dance’ artist but just as a
major artist.”

Even the British “soul”” market—as the devotees
of disco/dance music there would have it—is “‘more
open to new things,"” than the comparable Ameri-
can environment, in the assessment of producer
Mantronik, who says that “Ladies” and Bassline”
(performed with M.C. Tee as Mantronix) were ‘‘not
huge in America.” In the UK., they were No. 1 and
No. 3, respectively, in the 12-inch sales charts
based on stores specializing in disco.

Of course, the reverse flow—international prod-
uct into the U.S.—continues on a weekly basis, as
DJs make weekly spot checks of import shops to
sample the latest European releases, and in the pro-
cess, lay groundwork for pop and black hits of the
months to come.

As a footnote, another American creation, the
12-inch single and the idea of serial remix releases
was leveraged far more actively in the international
market, especially in Britain, where strategically-
timed remixes were released to force re-orders by
stores, re-purchase by consumers, thereby main-
taining chart position. The most creative of these
came out of PWL Productions, whose Stock/Ait-
ken/Waterman studio team re-released a series of
records by Princess and O'Chi Brown in essentially
reproduced form, borrowing the rhythms from oth-
er current club hits: “Chief Inspector,” “Alice, |
Want You Just For Me!” and “Set It Off."”

Otherwise, the remixes that appeared in the U.K.
market often bore the names of American consul-
tants: M&M; Shep Pettibone; Timmy Regisford;
Mark Berry, Nick Martinelli. (British DJs themselves
specialized instead in ‘‘mega-mixes,” edit-medleys
also used as B-side marketing tools.) But, like many
of the artists arriving on the U.K. charts, studio mix-
ers too were often of greater public note abroad
than here.

Whistle

D-7

BILLBOARD JULY 19, 1966

www americanradiohistorv com



www.americanradiohistory.com

Manutactured ang Marketed by

PolyGram Records

wWwWw . americanradiohistorv.com


www.americanradiohistory.com

TOP DANCE ARTISTS
12-INCH SALES

The following is a recap chart of the top dance
artists in terms of 12-inch singles sales during
the eligibility period of Aug. 25, 1985 to June
21, 1986.
1. MIAMI SOUND MACHINE (2) Epic
2. PRINCE & THE REVOLUTION
(5) Paisley Park
3. COLONEL ABRAMS (3) MCA
4. PHYLLIS NELSON (1) Carrere
5. STEVIE WONDER (2) Tamla
6. MADONNA (3) Sire
7. ARETHA FRANKLIN (3) Arista
8. NU SHOOZ (1) Atlantic
. JANET JACKSON (2) A&M
.DOUG E. FRESH &
THE GET FRESH CREW (1) Reality
. ALISHA (2) Vanguard
VAL YOUNG (2) Gordy
RENE & ANGELA (2) Mercury
READY FOR THE WORLD (2) MCA
LISA LISA & CULT JAM
WITH FULL FORCE (2) Columbia
JOCELYN BROWN (1) Warner Bros.
CHERRELLE WITH ALEXANDER O'NEAL

ICHAEL MCDONALD (1) MCA
ENNIFER HOLLIDAY (2) Geffen

PRINCESS (2) Next Plateau
ABC (2) Mercury
(1) Import (Neutron, U.K.)
. JOYCE SIMS (1) Sleeping Bag
28. FIVE STAR (2) RCA
29. GRACE JCNES (1) Manhattan Island
30. PATTI AUSTIN (2) Qwest
31. THE S.0.S. BAND (1) Tabu
32. JAMES BROWN (1) Scotti Bros.
33. WHITNEY HOUSTON (1) Arista
34. DEBBIE HARRY (1) Geffen
35. TEARS FOR FEARS (2) Mercury
36. THE FLIRTS (2) CBS Associated
37. A-HA (1) Warner Bros.

(1) Import (Warner Bros.)
38. MORRIS DAY (1) Warner Bros.
39. DEAD OR ALIVE (2) Epic

40. KRYSTAL DAVIS (1) Urban Rock

Lisa Lisa & Cult Jam

Janet Jackson

DOMINATION

(Continued from page D-2)

story.

In the dance field, ‘'new talent” can mean anyone
from artists and producers to the DJs who've be-
come mix consultants and producers, or even
small-label entrepreneurs. It also refers, by implica-
tion, to continuing stylistic development of produc-
tion and mixing specifically for clubs—which goes
hand in hand with technological advancements and
the learning curves of producers and studios.

Out of all these variables comes the pop charm of
“I Can't Wait"; the fierce dance power of “Jump
Back (Set Me Free)'"" and ‘‘Shadows Of Your Love"’;
the astonishing new levels of artistry arising in rap;
the increasing profile of British btack music; the re-
newed activity of independent tabels since early
1986; the periodic renewal of all the permutations
of dance music, from high-energy disco to Philly-
beat; the inevitable dabblings of almost every kind
of pop artist in dance music.

Disco, as we knew it through the eyes of mass
media, seemed to be a culture, whose symbols in-
cluded, uh, white linen suits and razor blade neck-
laces. Perhaps dance music could still be described
as a lifestyle, but for those most involved with the
creation, marketing and selling of it, that lifestyle is
one of increasing professionalism and business per-
spective.

Music is boring? Radio is tired? DJs aren’t break-
ing enough new records? Yes and no: these are the
perennial complaints of a part of the industry that
demands high excitement every weekend, where ev-
ery second of a four-to-ten-hour night has to prove
itself in dance floor traffic. In the part of the music
industry where ears—the ears of the public and of
DJs—count most of all, the standard of entertain-
ment demanded by everyone involved will always be
high: that's a guarantee that clubs will always be a
source of acid-tested, proven music, ready to break
in the pop marketplace.

TOP DANCE ARTISTS
CLUB PILAY

The following is a recap chart of the top dance
artists receiving club play during the eligibility
period of Aug. 25, 1985 to June 21, 1986.
1. COLONEL ABRAMS (3) MCA
2. ARETHA FRANKLIN (4) Arista
3. ABC (3) Mercury
(1) Import (Neutron, U.K.)
4. READY FOR THE WORLD (2) MCA
'5.STEVIE WONDER (2) Tamla
. TOTAL CONTRAST (3) London
. VAL YOUNG (2) Gordy
. JANET JACKSON (3) A&M
. FRINCE & THE REVOLUTION
(3) Paisley Park
10. THE FLIRTS (2) CBS Associated
11. ALISHA (2) Vanguard
12. SIMPLY RED (2) Elektra
13. J.M. SILK (2) D.J. International
14. DIANA ROSS (2) RCA
15. JENNIFER HOLLIDAY (2) Geffen
16. EVELYN “CHAMPAGNE” KING (2) RCA
17. FIVE STAR (3) RCA
18. JOCELYN BROWN (1) Warner Bros.
19. GRACE JONES (1) Manhattan Island
20. TRAMAINE (2) A&M
21. PET SHOP BOYS (2) EMI-America
22. THE POINTER SISTERS (2) RCA
23. NU SHOOZ (1) Atlantic
24.SHEILA E. (1) Paisley Park
25. ANTHONY & THE CAMP
(1) Warner Bros.
26. PHYLLIS NELSON (1) Carrere
27. MIAM]I SOUND MACHINE (2) Epic
28. THE JETS (2) MCA
29. BLANCMANGE (1) Sire
30.LEVEL 42 (1) Polydor
31. O'CHI BROWN (1) Mercury
32.E.G. DAILY (1) A&M
33. WHITNEY HOUSTON (2) Arista
34. BRONSKI BEAT (2) MCA
35. L.ILF.E. (1) Dance-Sing
36. EL DEBARGE WITH DEBARGE (1) Gordy
37.SYLVESTER (1) Megatone
38. LISA LISA & CULT JAM
WITH FULL FORCE (1) Columbia
39.FALCO (1) A&M
40. STARPOINT (2) Elektra

WOON®
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OUR MCTT0 “F YOU'RE AGAINST HYFE, WHAT ARE YOU FOR"
BROUGHT TO YOU BY WARNER BROS. RECORDS

HOW 70 BE A GOD-LIKE
MILLIONAIRE ROCK STAR

YET STILL REMAIN IN TOUCH
WITH YOUR SENSITIVE ROOTS

MONTH'S MUSICAL QUESTION:

. %ouMBCHANGE YOUR HAIRGUT 771 g kS A
MTHINEARG NG YOUR POLICS -

$is'y ; ' .'r : :

ultant’s Confessiibn:

ORMER: . 44! %07, S > REALLY'DON'T KNOW WHAT
ENDANGERED SUICIDAL FOLK SINGERSS % HELL M TALKING ABOUT",

< B

SEM'N AR SPEC' AI. HOW TO THROW AWAY ALL THE BUSINESS CARDS (i)

YOU ACCUMULATE WITHOUT FEELING GUILTY W

GE=FEN, PAIS_EY PARK, QWEST, SIRE, SLASH
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LABELS

(Continued from page D-2)

lins' “*Sussudio” are examples
of their commitment to dance
product. Larry Yasgar says
that expansion in all genres will
continue, noting that simulta-
neous shipment of domestic
and import releases is planned
so that sales won't be lost due
to poor timing.

MCA'’s track record speaks
for itself: their contributions
this year have included “Axel
F.”/"“New Attitude” by Harold
Faitermeyer & Patti LaBelle,
“Trapped” and "“I'm Not Gonna
Let” by Col. Abrams, "“Crush
On You' by the Jets, “Oh Shei-
la’’ and ‘“‘Digital Display’ by
Ready for the World, “On My
Own'' by Patti LaBelle & Mi-
chael McDonald, and "Cool It
Now'" and "A Little Bit Of Love”
by New Edition.

At RCA, Steve Stoff says that

the label may be signing more
“one-offs” and taking a good
look at international product
available for licensing. The la-
bel already holds good market
share with successes such as
Five Star’s ‘‘All Fall Down,”
“Dare Me" by the Pointer Sis-
ters, “All Of Me For All Of You”
by 9.9 and “We Built This City”
by Starship.

Sell-through is the most im-
portant factor at A&M, accord-
ing to Ray Smith. The past year
has been one of the best ever
for the label, averaging over
50,000 units on all 12-inch re-
leases. Smith’s orientation is
toward the street, and making
records happening there first.
Top sellers include “Fall Down”
by Tramaine, “Don’t You (For-
get About Me),” by Simple
Minds, “Rock Me Amadeus’ by
Falco, “What Have You Done
For Me Lately” by Janet Jack-
son, and ‘‘Silver Shadow” by
Atlantic Starr.

Lisa Lisa & Cult Jam with Full
Force's ‘“Can You Feel The
Beat"’ was a turning point for
the dance department at Co-
lumbia. The acquisition of Def
Jam also afforded the label the
opportunity to get into the
street and hiphop areas. Ac-
cording to Gail Bruesewitz, the
label is developing acts in the
urban, dance-rock and Hi-NRG
areas.

Tango ¢ Lindy (Swing)

*Not Available on Cassette
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LEAAN TO DANCE = VIDEOS m RECOADS m CASSETTES

SWING & SWAY THE BETTY WHITE WAY
with one of the most complete selections
of learn to dance courses in America.

Increase your sales by carrying the complete line of
Betty White Dance Courses.

VHS VIDEO CASSETTES — RETAIL PRICE $29.95
ALL VIDEO CASSETTES RUN APPROXIMATELY 60 MINUTES

Learn to: Fox Trot » Waltz « Cha Cha Cha * Rhumba «
« New Releases Scheduled Shortly

RECORDS & CRSSETTES —RETAIL PRICE $8.98

Learn to: Fox Trot » Waltz » Cha Cha Cha « Rhumba «
Mambo * Tango « Charleston « Polka « Lindy (Swing) «
Merengue & Samba * Square Dance « Party Dances ¢
Pachanga* « Hustle* « Latin Hustle* » Peabody * Disco*

for More Information Contact:

CONVERSA-PHONE INSTITUTE, INC.
One Comac Loop. Ronkonkoma, NY 11779 (516)-467-0600

Conversa-Phone is the exclusive distributor of all Betty White dance products.

Craig Kostich at Warner
Bros. says the most complete
and integrated dance depart-
ment in the business. WB’s ur-
ban contemporary department
serves as a farm area for new
talent, utilizing every possible
alternative method to break
new acts while interfacing with
the corporate structure for
support. Not only does WB
have the largest in-house staff
of any major; they also have a
high level of interdepartmental
cooperation with the black mu-
sic and album radio staffs,
press and video departments
and sales staff. Among the di-
verse artists handled in the
past year: Jocelyn Brown, Jen-
nifer Holliday, Anthony and the
Camp, Prince, A-Ha, Morris
Day, Chaka Khan, Madonna, ZZ
Top, Scritti Politti, and De-
peche Mode.

Capitol, EMI-America and
Manhattan have made a mutu-
al decision to appoint Rusty
Garner as the head of their
newly formed dance depart-
ment. He will report to the vice
presidents of promotion at all
three labels and also be in-
volved with a&r, production
and mixes.

According to Danny Glass,
Chrysalis will be taking a more
aggressive stance in the dance
area in the coming year. Signifi-
cant dance records in the past
year included '"19"” by Paul
Hardcastle, ‘‘Legs” and “Peter
Gunn' by Art Of Noise, and the
No. 1 pop hit “The Power Of
Love,” by Huey Lewis & the
News.

“Thinking About Your Love”
by Skipworth & Turner, “'Pad-
lock’ by Gwen Guthrie and
“Loveride” by Vikki Love were
1985 standouts for 4th and
Broadway, which will continue
as the r&b/dance arm of the Is-
land organization. Bobby Ghos-
sen says that the label’s focus
will be developing album art-
ists such as Mildred Scott. Acts
with immediate pop crossover
potential will be released
through Island, while Antilles
will serve as the outlet for more
left-field artists.

Indie leader Tommy Boy has

Pet Shop Boys

Fine Young Cannibals

structured an innovative deal
with Warner Bros. wherein the
major has first option on all al-
bums, from which an act the
likes of the Force MD’s can
benefit from promotion and
marketing. Tommy Boy retains
the right to release 12-inch
product through independent
distribution. This gave the label
access to the Latin/urban mar-
ket with pop crossover TKA’s
““One Way Love.” President
Monica Lynch plans to seek
more progressive new sounds,
targeting a young audience
who are still the most active
record buyers.

Profile maintains a consis-
tent flow of releases with a
growing list of pressing/distri-
bution deals (including Sea
Bright, Blue Chip and Shat-
tered), and has its first top 20
pop hit, the 300,000-selling "l
Wanna Be A Cowboy" by Boys
Don't Cry. At the same time,
Run-D.M.C.'s “My Adidas” 12-
inch has sold over 250,000
units, with the “Raising Hell”
album shipping gold. Robbins
intends to continue in the
street-rap direction, as well as
expanding into hard core and
other forms of underground
rock.

for tour .rformation call (305) 947-3944

Congratulations
Information Society
on @ successful east coast four
and your hit song
“Running”

From all of us af
First Class Productions,

nc.

»

JpropucTions

D.J.s and Wholesalers
contact us if you

are interested In

hot OZ 12" ers.

EXPORTERS. .. we are interested in hearing from you.

Tho dance music Apeﬂ'af:lﬁté.

AUSTRALIA

DANGE MUSIC
IMPORT/EXPORT
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A Billboard Spotlight

RADIO

(Continued from page N-4)

out there has doubled or tri-
pled in the last year,” he says.
“I don't think it's fair to the art-
ists or to radio.” Bazoo's big-
gest gripe is that labels are is-
suing more records than they
can realistically work, an ap-
proach he describes as ‘“throw-
ing them at the wall to see
which one will stick.”

Last year, Bazoo was encour-
aged by Arista’s multi-media
campaign behind Whitney
Houston. Bazoo saw it as a sign

that labels might be looking to-
ward more long-term strate-
gies on artist development. Ba-
zoo says his hopes were not
fulfilled, and today sees a limit-
ed amount of long-term com-
mitment to artists.

The risk to listenership in
leaning on product by unprov-
en acts is a very real consider-
ation to any programmer. But,
KZZP Phoenix PD Guy Zapo-
leon sees a peer pressure prob-
lem keeping some program-
mers from being more
adventurous with music by new
acts.

“I think the whole industry

Maximize your South Florida SALES!

Contact Steve McCormick
for Advertising Rates and information.

(305) 445-5411

WHQT 105 FM—2377 Alhambra Circle, Miami, Florida 33134

needs to go into a re-education
process,” he says. At radio,
that applies to music add poli-
cys. “l have a funny feeling,”
says Zapoleon, “that (program-
mers) either don't do the right
kind of research, or don't give
it enough credence.”

Zapoleon cites a “‘real lack of
confidence’ with programmers
who put more faith in national
charts than in local research.
“Big programmers want to look
like heavies,”” an image not
achieved by ‘“‘adding these off
the wall records,” says Zapo-
leon.

Like other top 40 stations,
KZZP's adds are heavily based
on sales and request figures.
According to Zapoleon, there
are too many programmers
who wait for a new record to
crop up in those research
guides. Zapoleon says a mini-
mum of four listens to each
new release is the first and
most important deciding factor
behind a KZZP add. Herein lies
the difference between a sta-
tion that “plays the hits” and
one that “makes the hits.”

Chrysalis’ roster of new art-
ists includes Device, Icehouse
and Art Of Noise, a trio that fits
pretty nicely into the pop/rock
genre. Glass says the Caroli-
nas, Seattle/Portland and the
New England have proved es-
pecially receptive markets to
this genre. In approaching any
market, however, the promo-
tion executive returns to the
set-up philosophy.

“It's more important than
ever to go to top 40 with a real-
ly significant base,” Glass says.
“People want validations.” A
Chrysalis campaign to achieve
“major familiarity in the mar-
ketplace,” includes ‘‘clubs,
press, word of mouth, listening
parties, in-store appearances,”
Glass explains. “It's extensive
pre-sell.”

All those elements are just
what programmers are asking
for as support behind a new
artist. At the bigger labels,
however, the amount of that
support depends upon the art-
ists' position on in-house prior-
ity schedules.

“A lot of it comes down to
breaking an act versus break-
ing a record,” says Atco's na-
tional singles director Mark Na-
than. *‘| don't have anything
bad te say about the way radio
is programming. It's as open as
it has been in the last 10
years.”

In the developing artist cate-
gory, Atco is currently working
Limited Warranty, a pop/rock
band with a building radio base
in the midwest. Nathan says
he's convinced the band will
break, whether that happens
on their first single, “Victory
Line,” or their third.

“There is reason for me to

believe that if a record is a hit,
it's going to come home,” Na-
than says. “Very few get lost.”

One of Limited Warranty's
biggest early supporters was
Dave Anthony, program direc-
tor at KDWB Minneapolis. An-
thony is quite positive about
the flow of new artists of late,
and says that long range sup-
port on these acts has been
‘‘very satisfactory’ for the
most part.

Once a programmer decides
to get behind a new act, there
are several tactics available to
get listeners on the band wag-
on.

At KDWB, Anthony says,
“The theory is to tweak their
attention with liners that will
help sell the record.” The abili-
ty to promote new records is a
big asset to overall program-
ming, says WBZZ's Bazoo.

“That's why we limit the
amount of (new acts) we do
play,” Bazoo explains. ‘“We
want to make a big deal about
it.”” Those content of those
liners again gets down to the
amount of promotional sup-
port supplied by labels. KKBQ
Houston PD John Lander says,
“[ didn’t even know who Level
42 was after I'd had them on
my playlist for two weeks."”

In addition to bio material,
Lander calls for more promo
visits. ‘A station can feel more
intimate about an artist they've
shaken hands with,”” he says.
“That's just a fact of nature.”
Lander also calls for a ““more
acute awarness of the market-
place” to labels working new
talent.”It's your basic sales
philosophy: finding out what
our needs are.”
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ROCK

(Continued from page N-3)
Charlie Sexton has benefitted
from widespread exposure on
MTV and other video shows.

Most artists, managers, and
label executives agree that the
real power for new talent break-
throughs lies with radio.

“You can have a great video,
but if radio doesn’t kick in, then
it’'s not going to help you that
much,” says one record compa-
ny staffer, who complains that
MTV has veered away from its
original focus on “being the first
to pick up on what's new and ex-
citing. Take a look at how many
times a day they now play Whit-
ney Houston videos.”

MTV and the video shows do,
however, provide an invaluable
service for bringing new talent
to the public's attention. An ex-
tremely positive video outlet is
MTV’s two-hour Sunday night
show, “120 Minutes,” which is
geared toward new artists.

And with the music press in
the U.S. playing a far less impor-
tant role in breaking artists than
it does in England, MTV must be
praised for its ongoing news ser-
vice, which provides artist pro-
files, tour news, and information
regarding record releases.

But none of this has much
bearing on the depressing state
of U.S. rock radio. It has become
harder and harder to hear fresh
and exciting music.

Radio stations are clearly
much happier to either play the
safe established acts, or rely on
golden oldies from bands like
Pink Floyd, the Doors, and Led
Zeppelin. And how many times
can anyone hear “Stairway To
Heaven” over the airwaves?

But, in fairness, radio pro-
grammers aren't entirely to
blame since Madison Avenue ad
agencies continue to focus their
revenues toward the 25-plus
baby boom demographic in
America. This forces program-
mers to go with the tried and
trusted, rather than take
chances,

College radio and stations like
the Long Isltand-based WLIR and

KROQ in Los Angeles do offer |

new, alternative sounds, and
more of these outlets would cer-
tainty be welcomed. It will also
be interesting to determine the
effect of a new Dallas-based sat-
ellite radio network, which is
currently being set up and plans
a hard rock-only format.

But, in the meantime, what
does the future hold for new
rock talent? Those prepared to
compromise by adhering to the
formula of three-and-a-half min-
ute songs, with singalong hooks,
will probably have a shot. As for
the rest ... who can tell?
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We left the competition
in the dark.

Deejay's, come out of the

dark. Put away your high-

intensity lamps and flashlights and
step up to PPD’s TT2400 Professional
Tumtable.

To help keep you in the right groove, the TT2400
features a patented* Tonearm Tracking Light. This
micro-miniature headshell light provides spot illumi-
nation of the stylus’ tracking path to ensure precise, non-
stop mixes.

And for fast takeoffs of 0.7 sec., and rock-steady tum-
table performance, the platter is powered by a high-
torque brushless DC motor. A fast-action sliding pitch
control allows you to vary record speed = 8%.

A quartz defeat switch comes standard with the TT2400
as well as removable phono cables and AC cord. So you
don't have to cut wires or void warranties to get the per-
formance you want.

Add a digital speed indicator, remote starting for hands-
free operation, plus electronic braking for the ult:mate
in playing convenience and reliability.

Check out the TT2400 Professional Tumntable
from PPD at your local professional audio retailer.
It's light years ahead of the competition.

Suggested Retail: $499.95
* Faten: Pending MNo. 59-180140

General Office:

)3 Newfield Avenue
Raman Cente:. Edisan NJ 08837 (201) 225-3222
Teten. 2b7-249 Edin #2201 267-2155
West Coast Branch.
4486 Runway Street.
Simi Valley. California 83063 {805) 522-355C

Telex: 287-313 Simi
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(Continued from page N-3)

star to appear in many years.

Kuti—a 47-year-old African
superstar from Nigeria—is the
inventor of “Afrobeat,” a com-
pelling fusion of African
rhythms, jazz overtones and
James Brown funk. Singing in
an English patois, he rails
against political chicanery and
government corrupticn in his
homeiand. “*Music is the weap-
on of the future,”” Kuti has pro-
claimed. But Kuti is not only a
crusader delivering a strong
message over driving rhythms;
he is also a sybaritic mystic
with a harem of 27 wives. He is
hard to pigeonhotle—musically
or philosophically—but he is
ideal copy for tte American
media.

Long a thorn in the side of

DM1700T
Stereo Preamp Mixer with Read/Write Digital Echo

Now there’s.a paono/ mic/line mixer emgineered to meet
the needs of today's more inncvative d:sc jockeys...
Numark’s DIM1700T. It features advarced digital delay
technology to provide you with the finest in interactive

mixing control.

Utilizing high-density, 8-bit microprocessor technclogy,
the DM1700T enables you to store up = ¥: second
(480 mii'liseconds) of program material
from mic, phono.ar line

ELECTRQONICS CORP.

the Nigerian governmert, Kuti
was jailed in September,
1984, on apparently trumped-
up currency smuggling
charges. It was on the eve of
his first U.S. tour in nearly 18
years, and Capitol had just re-
leased three of his albums. Two
vears later, Kuti is out and
ready to storm America.

He appeared June 15 at the
Ampnesty International concert
at Giants Stadium and his new
lanel—Celluloid Records—
plans to release two new Kuti
singles this month. “*One of
them. ‘Mr. Follow Follow,” has
already been played by Jed the
Fish on KROQ Los Angeles,”
says Viola Galloway, Celluloid
West Coast rep.

“If he tours in the U.S. with a
band, it will be quite an event,"”
adds C.C. Smith, host of KCRW
Los Angeles’ “*The African
Beat” show. in the U.S., a coun-

try where image is often more
important thar music, Kuti—
with his cutspoken politics,
personal charisma and adven-
turous lifestyle, not to mention
highly danceatle music—may
find the mass popularity that
eluded his fellow Nigerian, King
Sunny Ade. C.C. Smith also
points to Chief Commander
Ebenezer Chey (Juju music)
and Sonny Okosun (funk/high-
life Afro-pop) as two other
breakout possibilities. Cbey
toured the U.5. in April and
May.

Toure Kunda—the nucleus
of which is three brothers from
Senegal—mixes Senegalese
music (especially Djamba Dong
inttiation music), reggae and
Caribbean rhythms in a very in-
fectious blend, and could be
another leader ¢t an African in-
vasion of dance music. They
have already had a top 20 al-

of a switch, you can play back the d:gtized source
material in conjunction with your main program, at
delay rates of 120 - 24C milliseconds. to zreate a wide
variety of special =ffec:s

Two siider controls enable you to adjust he playback

inputs. Then, at
the flick

time and level of -he digital delay program material and
reverberation effects. A built-in, six-band graphic
equalizer lets yow tailor music to meet a wide range of
program and acoustical requiremerits.

So, i you're tired of passive program mixing, then you

need the interactive control of the DM1700T. It's
packed with the digital dynamite you reed to put you
nto the thick of action.

General Otffice: 503 Newfield Ave., Raritan Centes, Edison NJ 08837
Tel: (201) 225-3222 Telex: 287-249 Edin Fax: ;201) 287-2155

West Coast Branch: 4486 Runway Street, Simi Valley, CA 93063
Tel: (805) 522-3550 Telex: 287-313 Simi ~ax:{805) £84-8416
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bum in France and in 1985
Celluloid Records brought out
their first U.S. releases: ‘‘Ama-
dou Tilo,”" ““Casamance Au
Clair De Lune' and “‘Live Paris-
Ziguinchor.”

BRAZIL

Milton Nascimento, Fafa de
Belem, Ivan Lins, Joao Bosco,
Gal Costa, and Gilberto Gil are
all cited as Brazilian musicians
to watch in 1986 by Sergio
Mielniczenko, host of ““The
Brazilian Hour,” a syndicated
radio show on 35 U.S. stations.

On Nascimento—known to
U.S. jazz fans for his work on
Wayner Shorter’'s 1975 LP
‘““Native Dancer’'—Mielnic-
zenko says, “It's not Milton’s
first time in the U.S., but it has
been many years since he was
last released here, on A&M. Po-
lyGram has just put out ‘Meet-
ings And Farewells’ and this
may really be the right time for
Milton to be released in Ameri-
ca.”

if he breaks in America, it
will be a commercial accep-
tance that is long overdue.
Nascimento can pull 80,000
to stadium shows in Brazil, is
well known in Europe, and
could be viewed as Brazil's
equivalent of Stevie Wonder—
for his remarkable melodic
sense, his mixture of romantic
and socially conscious lyrics,
and his rich fusion of diverse
rhythms and styles. In Nasci-
mento’s case, the mixture in-
cludes jazz, rock, samba, bos-
sa nova, |berian, and Andean
influences.

Nascimento’s current Poly-
dor release is already climbing
the charts (as is that of his
countryman lvan Lins’ **Jun-
tos”), and this year he is mak-
ing his first concert appear-
ance in many major U.S. cities,
including Los Angeles.

Gal Costa—who is probably
Brazil’s top female singer—is
gaining increasing airplay
(singing in Portuguese, as does
Nascimento), and may break
out on both the jazz and pop
charts if she releases an RCA
English-language LP, as is ru-
mored to be in the planning
stage.

Djavan is another Brazilian
artist who has gained increas-
ing radio play in the last year,
on stations such as KUTE Los
Angeles. “*We've had great suc-
cess in the last 12 months with
cuts by Djavan, Gal Costa, Ivan
Lins and Fafa de Belem,” says
KUTE music director Harry
Gandy.

LATINO

There are several estab-
lished Latin stars who are
readying to assault the U.S.
non-Hispanic market. Elektra's
Ruben Blades—a Panamanian
salsa star—is recording in En-
glish under the moniker “Pana-
ma Blades.” He has gained

considerable media exposure
of late with his starring role in
“Crossover Dreams’’ and his
appearance on the “Sun City"
record and video. His last al-
bum—"Escenas/Scenes’'—
was sung in Spanish and hit
No. 3 on the Billboard Salsa,
Tropical chart.

Paraguay’'s Perla, formerly
of RCA, lives in Brazil and re-
cords for Nova Copacabana.
She sings in Spanish, Portu-
guese, ltalian, and English, and
hopes soon to cut an English-
language album to introduce
her romantic ballads—spiced
with a little rock—to the U.S.
market.

New Latino stars singing in
Spanish include: Los Bukis, Lis-
sette, Yolandita Monge, Man-
oella Torres, Jose Luis Rodri-
guez, Pimpinela, and Jose Luis
Perales of Discos CBS; Hansel
Y Raul, Emmanuel, Lucia Men-
dez, Isabel Pantoja and Milly,
Jocelyn Y Los vencinos of RCA,;
Lunna of Telerecord; Ednita
Nazario of Discos Melody; Wil-
kins of Masa Records; and
Maggy of Private Ranch Rec-
ords.

REGGAE

In reggae, the crossover suc-
cess of Bob Marley may soon
be replicated by two Jamaicans
who were closely associated
with him: his son Ziggy and his
fellow bandmember (from
1963-74) Bunny Wailer.

The Melody Makers (Ziggy,
who is lead singer and major
writer, his brother Steve and
his sisters Sharon and Cedella)
earned a Grammy nomination
for their EMI-America album
“Play The Game Right.” 17-
year-old Ziggy sounds uncanni-
ly like his father and is just as
political in his lyrics.

“He’s got all of that momen-
tum of his father's organiztion
behind him,” says Roger Stef-
fens, host of The Reggae Beat,
a nationally syndicated radio
show that is heard on 35 sta-
tions. “He really wants to do it,
he’'s very serious and he's ma-
ture beyond his years.

“Bunny Wailer also wants to
finish the work that Bob left be-
hind. And his going on the road
should kick reggae back up to
that stadium level that Bob had
achieved. Bunny is capable of
filling vast halls.

“These people—Bunny and
Ziggy and the Melody Mak-
ers—can reach the audience
that Bob reached. | think
they're the ones worth watch-
ing in reggae.”

CREDITS: Special Issues Edi-
tor, Ed Ochs, Assistant Editor,
Robyn Wells; Dance Editorial
Coordinator, Brian Chin; De-
sign, Miriam King, Cover,
Douglas Brian Martin, Design &
Direction.
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JDC
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THISIS YOUR 4 JO
CHECKLIST  \o=

THE BEST HIGH ENERGY

DANCE MUSIC LABEL
IN THE US.

12”SINGLES

JDC12-4 TWO MAN SOUND
DISCO SAMBA/QUE TAL AMERICA
{EURO MIX}
IDC12-7 FEVER
STANDING IN THE SHADOWS
JDC12-8 TWO MAN SOUND
MUSIC LATINA
IDC12-9 ‘LECTRIC FUNK
SHANGHAID
JDC12-11ANN JOY
LOVE NOW HURT LATER
JDCO027 VARIOUS ARTIST
LA. PARTY MiX
JDCO029 ROFO
FLASHLIGHT
JDCO032 VARIOUS ARTISTS
THE JDC MIXER VOL. 1
JDCO034 KNIGHTS OF THE TURNTABLES
TECHNO SCRATCH
JDCO03S ROFO
MOVE IT ON
JDC0036 TAPPS
MY FORBIDDEN LOVER {REMIX}
JDCOO3B TRYANTS IN THERAPY
3 PEOPLE (NUDE BELOW THE WAIST)
JDCOO04) KNIGHTS OF THE TURNTABLES
FRESH MESS
JDCO042 PURPLE FLASH
WE CAN MAKE IT
JDCO043 SMANTHA GILLES
LET ME FEEL IT
JDCO044 THE GLASS FAMILY
THE STARS ARE OUT B/W DUB
FEATURING TAKA BOOM
IDCO04S VARIOUS ARTISTS
THE JDC MIXER VOL2
JDC0046 JESSICA WILLIAMS
QUEEN OF FOOLS B/W THEY CALL
ME THE QUEEN OF FOOLS
JDCO047 ARPEGGIO B/W FRENCH KISS
LOVE AND DESIRE 8/W PANIC
JDCO048 ROFO
| WANT YOU B/W INSTRUMENTAL
JDC0049 VENUS
ONE SHOT LOVER B/W VENUS BITES
JDCOO050 SOIF DE LA VIE
GODDESS OF LOVE
JDCOOS1 CHARITY B/W CARLOS PEREZ
SWEET CONVERSATION
LAS MANOS QUIETAS
JDC0OS2 IGOR RX-15
NUTHIN' BUT BEATS
JDCOO0S3 SUNBELT
SPINIT

JDCOOSS VARIOUS ARTISTS

THE JDC MIXER VOL. 3
IDCO056 J.D. HALL

#1 LOVER
JDCOO0S7 PEOPLE LIKE US

REINCARNATION {REMIX)
JDCOO0S8 CERRONE

TRIPPIN ON THE MOON
JDCOOS9 FERRARA

LOVE ATTACK B/W DISCONET(MIX}
JDCO060 ROSEBUD

HAVE A CIGAR B/W MONEY
JDC0061 PEOPLE LIKE US

MIDNIGHT LOVER
JDC0062 FINZY KONTINI

CHA CHA CHA
JDC0063 LATIN LOVER

CASANOVA ACTION
JDCO064 ANTONIO RODRIGUEZ B/W

DEE D. JACKSON

LA BAMBA B/W

S.0S.
JDC006S ANGIE GOLD

EAT YOU UP
JDCO066 PATRICK COWLEY

RIGHT ON TARGET
JDCO067 VARIOUS ARTISTS

THE JOC MIXER VOL. 4
JOCO068 PHAEX

TALK ABOUT
JOC0069 SANTA ESMERALDA

ANOTHER CHA CHA
JDCOO70 MICHAEL PRINCE

DANCE YOUR LOVE AWAY
JDCOO71 TELEX

MOSKOW DISKOW
JDCOO72 MIRIAM LEE

THE MEN IN MY UFE
JDCOO73 ASTAIRE

FIRE ME UP B/W ASTAIRE MEDLEY
JDCO074 COLLEEN

SOFT CAFE B/W NEW YORK REBEL
JDCOO75 J.D. HALL

CALL ME UP
JDCO076 VENUS

HOT SUN ON VIDEO
DYF 002VARIOUS ARTISTS

LA DREAM TEAM

KNIGHTS OF THE TURNTABLES

WRECKIN' CRU ECT.

LA. BEATS

THE DEFINITIVE STREET FUNK

FROM THE WEST COAST

JDC RECORDS INC.

(IN THE PORT OF LOS ANGELES)

567 W. 5TH STREET
SAN PEDRO, CA 90731 USA

VIDEO

(Continued from page N-4)
Academy, A-Ha and Honey-
moon Suite as acts that have
benefited greatly from video in
the last 12 months. ‘“‘Video
gives you a broader base of ex-
posure, to see these artists and
what they're about. It gives you
an instant recognition factor of
an artist.”

Stephanie Kobzeff, who han-
dles video promotion at Geffen
Records, agrees that videos
have not declined in signifi-
cance for new artists. Kobzeff
says that the Models were
greatly aided by their “Out Of
Sight, Out Of Mind” videoclip.

BLACK

(Continued from page N-3)
counted for many of the year's
top records. The hi-tech black
pop of the Jets (‘‘Crush On
You, ' **Curiousity’’) on MCA
and Five Star (‘‘Let Me Be The
One,"” “‘Love Take Over"), the
gospel-pop of Qwest's Winans
and the gutsy vocals of Mala-
co’'s Rose Brothers all enriched
black radio playlist. A looser
sort of family, the family of
Minneapolis funk, expanded
with the introduction of A&M
(and Jesse Johnson's) Tamara
& the Seen and Mazarati
(*'100 M.P.H."") continued to
grow. Out of Brooklyn Colum-
bia's Full Force developed their
own ‘“‘one big family" concept,
writing hits for Lisa Lisa & Cult
Jam and U.T.F.O. as well as
creating their critically ac-
claimed debut.

In the wake of Sade and
Whitney Houston's break-
throughs one shouldn’t over-
look the Top 10 hits of Capi-
tol's Meli'sa Morgan (Do Me
Baby,”” ‘‘Do You Still Love
me?’’), Motown’s Val Young
(*'Seduction’), and the dance
floor favorites of Supertronic’s
Rainy Davis (‘‘Sweetheart’)
and Jive's Precious Wilson (*I'll
Be Your Friend").

Several male singers, famil-
iar to record buyers but in a
difference context, made en-
couraging solo debuts, includ-
ing Morris Day on Warner
Bros., EI DeBarge on Motown,
songwriter-producer Paui Lau-
rence on Capitol, session key-
boardist Wally Badarou on Is-
land, and Paul Carmen, ex-of
Champagne, on Columbia. Mo-
town’s Troy Johnson, Colum-
bia's Johnny Kemp, the Larry
Blackmon produced band
Ca$hflow on PolyGram, Vinter-
tainments’ rapper Joeski Love,
and Epic's Tease all started
their careers with airplay and
sales.

This isn't ail the good new
black talent available to record
buyers, but it is a sample of
some of the faces to have
emerged recently.

“A lot of video stations were
playing it before you even
heard it on the radio. | think
video had a big part in breaking
them in the U.S.”

But strategy is important.
“You have to think about tar-
geting an audience and mar-
keting the video before you ac-
tually do it. You have to think
more about who exactly you're
going to be aiming it at, what
consumer you're going for, be-
fore you shoot the clip.”

What seems to be happening
now at many labels is that vid-
eos are being more carefully
planned, rather than discarded
as promotional tools. “While
there's been some mention of a
slowdown, | don't think it'll be
anything drastic or that new
artists will stop having videos,"
says Mitch Rowen, editor/pub-
lisher of the CVC Video Report,
a bi-weekly video programming
guide.

“if it wasn't an important
factor, you wouldn't be seeing
videos by new artists. I've yet
to see one release a record
without a video. What we will
see is probably just less videos
by each artist,”” adds Rowen.

On new or relatively new art-
ists who have been benefited
dramatically in 1985 or 1986
from videos, Rowen says, ‘“Vid-
eo helped Whitney Houston,
the Pet Shop Boys, Robert Tep-
per and—currently—Jean
Beauvoir and the Jets. And |
think Janet Jackson really in-
creased her exposure with her
two videos."

Les Garland, MTV senior vice
president of programming,
cites A-Ha, Mr. Mister, the
Hooters, the Pet Shop Boys,
GTR, INXS, Jean Beauvoir, and
the Fabulous Thunderbirds as
reaping great benefits from
video in the last 12 months. He
says that John Eddie (“Jungle
Boy'") and Crowded House are
two new hot video acts.

“l believe that doing good
videos for new talent is just as
important as doing good mu-
sic. Equally important. In the

current marketplace, | don’t
think superstar status is possi-
ble without the use of promo-
tional video. | really believe
that,” says Garland.

Garland says that MTV has
taken recent steps to showcase
new talent. 1986 saw the
launching of the MTV New
Faces promo, which runs for
30 to 60 seconds, eight times
daily, and features excerpts of
eight to 10 new bands. And,
also launched this year on MTV
was ‘120 Minutes,"” two hours
of new musical acts that airs
Sundays at midnight (New

York time). “We wanted to re- | |t

establish with our viewers that,
yes, this is the place where you
come to watch new music."”

Video may also be essential
to breaking new acts for anoth-
er reason: the expectations of
the Video Generation. “The

kids that you're breaking rec-
ords to now—a lot of them
have grown up with MTV and
are used to having it around.
So videos are something they
want and they'll continue to de-
mand,” says Mitch Rowen.

At the very least, in regard to
new artists, video has found its
own secure place in the promo-
tional spectrum and is vitally
important in 1986 as an ave-
nue of exposure for new and
unknown talent.

CHRIS McGOWAN

CLUB/LOUNGE
MANAGERS

Seeking managers for

high energy lounges.

Key locations in U.S.
Resumes to:

Dick C. Kinney
Servico Management
1601 Belvedere Rd.
West Palm Beach, FL 33406
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ATTENTION D.J’s

Disco, Rock & Oldie Books.
Over 2,500 titles in each book, indexed in
3 sections by BPM, Song Title & Artist.

What makes a disc Jockey stand out from the crowd?
Mixing Skill ® Music Awareness ® Good Timing

Join the thousands of DJ’s who subscribe to the world’s leading beats-per-minute
music programming resource. The definitive guide to dance music, past, present and
future. Find out why we are the IBM* of BIPM. Call or write for free brochure.

Establisbed 1977

Disco Beats

Box 500 ) - Ballston Spa, NY 12020

518-587-7733

‘IBM is a registered trademark of
International Business Machines.
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TURN ITON. TUNE THEM IN. TURN THEM OUT.

THE NEW LP TURN IT ON AVAILABLE NOW. INCLUDES LIMITED EDITION BONUS
12" SINGLE CONTAINING THE (86 version) OF MY FORBIDDEN LOVER %
RUNAWAY(LOVE REMIX) ALSO INCLUDED THE SINGLES HURRICANE,

DON'T PRETEND TO KNOW AND GOODBYES

| TURN IT ON AVAILABLE ON LP AND CASSETTE |

CASSETTE CONTAINS TWO BONUS EXTENDED TRACKS NOT AVAILABLE ON LP
MY FORBIDDEN LOVER AND RUNAWAY(WITH MY LOVE)

BOULEVARD RECORDS

BLLP-I / BLC-I

a7 Ko B Ut £ ptnmagt Ure CANADA e 18761 707 2107 Lo OB626700 FAX 16964297 650

FOR LICENSING INFORMATION CONTACT ROGER HEDRICK BOULEVARD RECORDS
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Retailers Boost Gassette Singles
A New Format Encores As Vinyl Fades

BY GEOFF MAYFIELD

NEW YORK Although previous
efforts to launch the cassette single
stalled, retailers say this year’s at-
tempts by labels to revive the con-
figuration are meeting with greater
consumer response.

Dealers cite several reasons for
cassette singles’ stronger showing:
@ The continuing dominance of cas-
sette sales over vinyl, along with
the increased penetration of porta-

“The time is now;
put them out with
regular cassettes
and they wiill
sell themselves’

ble and Walkman-type cassette
players.

e Compatible demographics be-
tween cassette consumers and
dance-music devotees.

e Added value—with longer pro-
grams and the inclusion of material
unavailable on other recordings.

Geffen recently released a cas-
sette single of Peter Gabriel’s
“Sledgehammer,” and Arista is so-
liciting accounts with a similar of-
fering for Whodini’s “One Love.”
CBS revived the format during the
winter with Wham!s “I'm Your
Man,” followed shortly by EMI
America’s dance-mix cassette of the
Pet Shop Boys’ “West End Girls.”

Among the leading cheerleaders
for the cassette single is Brian
McEvoy—record buyer for the 77-
store Wall To Wall Sound & Vid-
eo/Listening Booth—who has been
pushing labels to market such cas-
settes since the fourth quarter of
last year.

“The time is now,” says McEvoy.
“There couldn’t be a riper time.
With summertime and people out-
side, people want cassettes. Put the

cassette single out with your regu-
lar cassettes and they’ll sell them-
selves.”

“I think they’ll sell,”’ agrees
George Buzz, president of the seven
store Buzzard’s Nest web in Colum-
bus, Ohio. “They’re picking up the
best hits and the price is better. Ev-
ery day we get customers complain-
ing that they can’t get the 12-inch
mixes on cassette. A lot of people
who like dance music also like cas-
settes, and they’ve been taping 12-
inch singles themselves.”

Wall To Wall’'s McEvoy says that
labels have been reluctant to em-
brace this once-failed concept. '‘La-
bels are inhibited. When you men-
tion cassette singles to them, they
say that everyone’s afraid to buy
them. There’s just some education
needed. If you can’t sell a Peter Ga-
briel with a hit single and tracks
from different records, you’ve got a
problem.”

He says his stores pushed 700
pieces of the Gabriel title in less
than four weeks, and he says the
Wham! cassette single—which drew
mixed reviews from other retail-
ers—ended up doing more than
2,500 units for Wall To Wall's
chains.

Scott Taylor, 12-inch singles buy-
er for Dallas-based, 79-store Sound
Warehouse, has also had success
with recent cassette singles—par-
ticularly with Wham! and the Pet
Shop Boys—but he thinks the prod-
uct offers more potential than has
been realized thus far.

“We bought them and they did
real well as long as the records were
hot, but it seems like they died soon-
er then a record would,” says Tay-
lor of the Wham! and Pet Shop Boys
releases. “The problem is consumer
awareness. [ don’t think they know
to look for singles on cassette. I've
always thought they were a good
idea. In general, cassettes are start-
ing to take over vinyl.”

Also encouraged is Jim Thomp-
son, senior product manager for the
126-store Record Bar chain, based in

Japan Giant To Act Through Angstrom

Nagaoka Enters U.S. Market

LOS ANGELES Nagaoka, report-
edly Japan’s largest audio-cartridge
and accessories manufacturer, with
more than 80% of that market, is
making a strong bid for U.S. market
share through its recently devel-
oped arm, Angstrom Associates
USA Inc.

Founded in 1985, the exclusive im-
porter of Nagaoka product is a U.S.
subsidiary of 7-year-old Angstrom
Associates Canada.

Product offerings include audio,
tape, video, and compact disk acces-
sories, as well as phono cartridges.
In addition, Angstrom imports To-
shiba EMI compact disk software.

Company president Derek Thom-
as, a former marketing manager for
Discwasher and export sales man-
ager for Jensen, says the Lewiston,
N.Y., company is eyeing record
chains as well as consumer electron-
ics outlets. Already in place is a na-

tional web of sales-rep companies
and direct dealer marketing.

Among dealer programs offered
are a twice-yearly rebalancing poli-
cy, low-freight minimums, the abili-
ty to ‘‘cherry pick” the product
lines, and a toll-free telephone
number.

Currently, the company is offer-
ing four compact-disk-care prod-
ucts, seven audiotape- and video-
tape- care produects, four sound-im-

provement products, three
headphones, and six record-care
products.

At the recent Consumer Electron-
ics Show in Chicago, the firm intro-
duced a spring-loaded, open-storage
system, which holds 15 compact
disks, the Flex Keeper, at $14.95; a
radial compact disk-cleaning system
at $19.95; and an easy-access CD
storage case called the CD Safe-T-
Case. JIM McCULLAUGH

Durham, N.C.

“When it was first tried it wasn’t
handled real well,” says Thompson.
“The cassette market wasn’t there
yet; it was a little too early. Plus
now the labels are putting extra mu-
sic on them. They’re really treating
them more like an EP.

“Paul Hardcastle’s ‘19 Minutes
Of 19’ was the first one we tried
that did phenomenally well for us.
We’re still carrying it and we’re still
going through 30 a week; altogeth-
er we've done about 10,000. That
was the one that opened our eyes a
little bit.”

Like Wall To Wall, Thompson
says the Bar is displaying cassette
singles with cassette albums.
“We're also cross-merchandising
them with 12-inch singles. Based on

(Continued on page 47)

Christopher Runs Across Lieberman’s Racks. During a promotional tour,
Warner Bros. recording artist Christopher Cross wisits executives at the
Minneapolis headquarters of rackjobber Lieberman Enterprises. From left are
Van Vanyo, Lieberman'’s vice president of purchasing and buying; Cross; and

president David Lieberman.

o=

by Mike Shalett

lT’S BEEN A while since we've
looked at the record store custom-
er in relation to his or her video
habits.

Over the past year, many record
retailers have joined their competi-
tors in a sojourn into the video
rental and video sale arena. How is
our customer doing?

In a recent survey, conducted at
a record store that does not now
sell or rent video product, we
found that 83% of the customers
rented videos at least occasionally.
Forty percent of the sample said
they rented at least once a week.
Married customers tended to rent
slightly more often than other vid-
€0 customers.

When asked specifically about
their most recent rental, 60% said
they had rented a title that we clas-
sified as a catalog movie. We used
that terminology for any rental not
found in the Billboard Top 50 Video
Rentals chart from the same time
period as the survey. We used the
actual title of the film they had
rented for categorization pur-
poses. That leads us to believe it is
still very difficult for today’s video
customer to get hold of all the
“hot” current titles they want but
that they will still rent classic or
catalog videos.

Once again it is married consum-
ers who tend to rent more of the
catalog titles. Single folks, being
younger, tend to rent more current
titles. Frequent renters, who have
a better chance at finding new ti-
tles, probably move to catalog be-
cause they've already seen all of
the newer releases.

When asked about privileges
they received as a member of a vid-
eo club, the most popular special
was “‘rent one, get one free.” Club
members also cite the fact that
they don’t have to leave a deposit.

What are people paying for
memberships these days? For a

majority in this market it was free
or less than $10.

When we asked the people in our
sample what kind of videos they
were renting, the mix they de-
seribed was 3 to 1 current films to
catalog/classic movies, which indi-
cates that titles have a longer shelf
life than we sometimes credit them
with. Men seemed less aware of
the time a film had been out than
women. Kid video also shows up
well with many record consumers

Record retailers
are joining their
competitors in
the video arena

who are married and have children.

When we gave our presentation
on video at the 1984 National Assn.
of Recording Merchandisers con-
vention, we reported that more
than 51% of the record consumers
we had surveyed at that time said
they owned a VCR.

Today, two-thirds of our VCR
customers say they’ve owned a
machine more than a year, with
nearly 40% saying they’ve owned
one for more than two years. Look
for these techno-comfortable
record consumers to be at the lead-
ing edge of 8mm video! It is also in-
teresting to note that 20% of these
video actives already own a second
video machine.

These folks don’t buy blank tape
frequently. However, when they
buy it, they buy in bulk. Their loy-
alty is predominantly to brand.

Men tend to be more brand-con-
scious, while women tend to be
more price-conscious. The older the
active consumer is, the more likely
he/she is to be brand-conscious.

Only 28% of the sample said they

P

hzd ever bought a prerecorded vid-
ectape. That percentage was high-
er among our older and married ac-
tives.

What did they buy? An even
split on classic/catalog and current
movies was mentioned by 40% of
the folks who said they did buy.
Another 19% mentioned music vid-
eos, while 12% touted children’s
videos. There was no one in our
sample who mentioned instruction-
al videos. Ten percent mentioned
exercise videos.

The average price point for col-
lectible videos was in the vicinity of
$29.99. More than one-third of our
buvers were ‘‘collectors,” while
22% said they had bought their “fa-
vorite movie.” Twelve percent said
they bought for their children.

Among those who don’t buy vid-
eq, the reason cited most often was
that prerecorded video is too ex-
pensive. Other key reasons were
that they could rent everything
they wiunted to see and that they
could tape off cable television.

“On Target” is a biweekly feature
to help readers understand more
about consumer buying habits
and trends. The column is based
on retail research conducted by
the Street Pulse Group, a Con-
necticut-based music industry
marketing consultancy of which
Mike Shalett is president.

For its primary retail-survey
technique, Street Pulse distrib-
utes packets containing question-
naires and product to 50 retail
stores around the country. A
pecket is handed out randomly
to a consumer immediately after
he or she has paid for a purchase,
and a $2 coupon, good for the con-
sumer's next purchase at the
store, is the motivation for com-
pleting the questionnaire.
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to allow credit cards to a store with
‘video’ in its name.

A spokesperson for the nonrevoly-
ing charge-card company American
Express disputed Lieberman’s point,
while noting that the firm does not
condone using Amex slips for uncom-
pleted transactions.

“About 400 names go on every
month and about 20 names go off,”
says Lieberman. New stores signing
on, he notes, often submit 300 to 400
names compiled over years. ViDA
supplies a standardized form for
what Lieberman refers to as the
“N.G. [no-good] List.”

An “affiliated” attorney, Mitchell

Kaufman, represents about two-
thirds of ViDA’s members, says Lie-
berman. “Individual action in small-
claims court isn’t effective for the
time and trouble involved,” he adds.
“In civil court, you're allowed to
bunch up cases.” Kaufman receives a
percentage of monies recovered, says
Lieberman, and pays ViDA a referral
fee.

Aside from membership fees,
which are $150 annually for a prima-
ry store and $25 annually for addi-
tional stores, VIDA generates income
from newsletter ad revenues, from
the legal referral fees, and for option-
al store-inventory computerization at

$20 an hour. ViDA also rents its 1600-
store list. “We just did a deal with
Wise,” says Lieberman. “They want
to put chips and popcorn in all these
stores.”

Lieberman, who describes himself
as a former film reviewer, pianist,
singer, and the associate publisher of
a short-lived city magazine called
“Brooklyn,” co-founded ViDA in May
1985 with partner Santiago Toribio.
Their company employs five people.
It is not, Lieberman insists, in compe-
tition with the established organiza-
tions: the Video Software Dealers
Assn. and the American Video Assn.
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ALBUMS

The following configuration ab-
breviations are used: LP—album,
EP—extended play; CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses following
the manufacturer number.

POP/ROCK

DETENTE

Recognize No Authority

LP Metal Blade/Restless 72152 1/$8 89
CA 721524/%8 98

EFFIGIES

Ink

LP Restless 72132 1/$8.98

CA 72132 4/$8 98

FLOTSAM & JETSAM

Doomsday For The Deceiver

LP Metal Blade/Restiess 72130 1/$8 98

CA 72130 4/%8 98

JOHNNY “C"”

Soul'd Qut

EP Sugar Hill S$H-9101/%6 98

CA SH-C-9101/$6 98

JIMI LALUMIA & THE PSYCHOTIC FROGS
Greatest Hits—Live! At Max's Kansas City
CA Rather Rude 100/ Jem/no hst

ew Releases

MUMMY CALLS
Mummy Calls

LP Geffen GHS 24071 ‘WEA/$8 98
CA M5G 24071/38 98

FRANK TOVEY
Snakes And Ladders

LP Sire 1-25483/WEA'$8 98
CA 4.25483/%$8 98

COMPACT DISK

BEETHOVEN
Symphony No. 7 and No. 2
Lovro von Matacic & NHK Symphony Orchestra

CD PCM Digital CO-1002/Denon/no ist

BRAHMS

Symphony No. 1

Lovro Von Matacic & NHK Symphony Orchestra
CD PCM Digital CO-1003/Denon/no list

BRUCKNER, ANTON

Symphony No. 8 in C Minor

Lovro von Matacic & NHK Symphony Orchestra
CD PCM Digital CO-1001/Denon/no list

JERRY GARCIA, DAVID GRISMAN, PETER
ROWAN

Old And in The Way

CD Rykodisc USA RCD 10009 AAD /no hst

MATACIC, LOVRO VON
Symphonie Der Konfrontationen
Lovro Von Matacic & NHK Symphony Orchestra
CD PCM Digital CO 1004/Denon/no hst

RAVEL, KODALY
Sonata For Violin & Violoncello; Duo, Op.
7, For Violin & Violincello

Jean-Jacque Kantorow. Mari Fujiwara

CD PCM Digital CO 1005/Denon/no hst

DAVE STEWART, BARBARA GASKIN
Up From The Dark
CD Rykodisc USA RCD 10011 AAD/ADD/no hist

TCHAIKOVSKY, PROKOFIEV
Piano Concerto No. 1, Piano Concerto No.
3

Jon Kimura Parker. Andre Previn. Royal Philharmonic
Orchestra

CD Telarc Digital 80124/n0 Iist

VARIOUS ARTISTS

Denon New Releases Classical Sampler
1986-87

CD Denon GES-9105/n0 fist

VARIQUS ARTISTS

Denon Jazz Sampler, Volume 1
CD Denon GES-9107/n0 hst

STEVE WINWOOD

Back In The High Life

CD Istand 2-25448/WEA/$15 98

FULL FORCE

Full Force Get Busy 1 Time!
LP Columbia BFC 40395 /CBS/no hist
CA BCT 40395/n0 Iist

KRYSTOL

Passion From A Woman

LP Epic BFE 4036 2/CBS/no list

CA BET 40362/n0 hst

MISSION

Mission

LP Columbia BFC 40222/CBS, no hst
CA BCT 40222/n0 hst

CASSETTE SINGLES

(Continued from page 45)

what we've seen they’ll sell in both
places.”

With Whodini’s LP standing at
No. 12 on Record Bar's top sellers
list, and dance music accounting for
many of the chain’s Top 10 sellers,
Thompson says he is buying the
“One Love” cassette single ‘“‘fairly
aggressively. We'll open with five
or so per store and we're expecting
to reorder by the end of the first
week.”

As for Gabriel, he says, “It’s just
now hitting. We're getting some
stores ordering quantities that indi-
cate they’ll be carrying it 10 or 15
pieces deep.”

He says the chain also did “very
good numbers” with Wham!, in the
neighborhood of 30 to 60 units per
week. But Thompson still sees room
for growth. “There’s a lot of confu-
sion about it from a marketing and
merchandising standpoint. We're
looking at it as pretty much a cata-
log item.”

“There’re really not enough of
them around to merchandise, and
that’s too bad because they really
do have a chance,” says Lory Shaw,
a buyer for the 41-store Music Plus
chain in Los Angeles.

Shaw says the firm has carried all
four of this year’s cassette singles,
but only Wham! and Gabriel were
bought as new releases. She said
Wham!’s mix did real well because it
was unavailable on any other
recording.

The chain stocked roughly five
per store of Gabriel’s cassette sin-
gle, and Shaw says it’s moving
“about 25 a week.” By comparison,
Shelly Tucker, another Plus buyer,
says their stores are going through
about 100 units per week on the 12-
inch vinyl ‘““Slegehammer.” She
says that in light of the fact that
consumer awareness of the cassette
single is still developing, the taped
version has made a decent showing.
And based on the chain’s success
with rap music, Shaw is optimistic

about the potential for the Whodini
release.

Though earlier attempts at this
format failed to get off the
ground—including a Go-Gos’ “cas-
single” from A&M/I.R.S. and WEA
releases by Bootsy’s Rubber Band
and Devo—dealers say that the la-
bels apparently have learned from
their mistakes because this year's
efforts offer the consumer more
reason to ante up.

Both the Whodini and Gabriel cas-
sette singles contain some 30 min-
utes of music, with the same pro-

gram repeated on both sides. Who-
dini’s release, packaged in a
specially designed long box, show-
cases three different mixes of “One
Love” plus a “mega-mix” medley of
earlier hits. Gabriel's tape has two
versions of ““Sledgehammer,” along
with the previously unavailable
“Don’t Break This Rhythm” and an
’85 remix of “I Have This Touch.”
Retailers are also attracted to the
configuration’s lower price points.
With a $4.98 list, consumers can tap
into a hit-driven market for less
than the cost of a cassette album.

WORLD CLASS WRECKIN CRU
Rapped In Romance

LP Epic BFE 40324 ’CBS no hst
CA BET 40324 no Iist

COMEDY
JUSTIN WILSON
Goin’ Fishin', Not For Cajuns Only, Vol. 2

LP Great Southern GS 11015/%8 98
CAGS11015/8898

GOSPEL
DOYLE LAWSON & QUICKSILVER
Beyond The Shadows

LP Sugar Hill SH 3753/$8.98
CA SH-C-3753/%8 98

To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to Linda
Moleski, Billboard, 1515 Broadway, New
York, N.Y. 10036.

HOME VIDEO

Symbols for formats are 4= Beta,
v=VHS, ¢-CED and a=LV.
Where applicable, the suggested
list price of each title is given;
otherwise, “No List” or “Rental”
1s indicated.

FILMS

ALL THE KING'S MEN

Broderick Crawford, Mercedes
McCambridge, John Ireland

& ¥ RCA/Columbia 30588/Pioneer/ $29.95

etailing

AWAY ALL BOATS

Jeff Chandler, George Nader, Richard
Boone

& ¥ Universal/MCA Home Video/$59.95

BRAZIL

Jonathon Pryce, Robert DeNiro, Michael
Palin, Katherine Helmond

& ¥ Universal/MCA Home Video/$79.95

CRIMES OF PASSION
Kathleen Turner, Anthony Perkins
& ¥ Image i-5026/Pioneer/$34.95

THE DEVIL'S SON-IN-LAW
Rudy Ray Moore
& ¥ Active Home Video A553/$49.95

45/85
Peter Jennings, Ted Koppel
& ¥ Vestron Video 6500/$99.95

GIRLS OF THE COMEDY STORE

Pam Matteson, Shirley Hemphill, Karen
Haber

& ¥ Lightning Video 9031/$59.95

LA CAGE AUX FOLLES 3
Michel Serrault, Ugo Tognazzi
& ¥ RCA/Columbia 30645/Pioneer/$29.95

LT. ROBIN CRUSOE, U.S.N.

Dick Van Dyke, Nancy Kwan, Akim
Tamiroff

& ¥ Walt Disney Home Video/$69.95

MACARONI

Jack Lemmon, Marcello Mastroianni

& ¥ Paramount LV1937/Pioneer/$29.95
MOON PILOT

Tom Tryon, Brian Keith, Edmond O'Brien
& ¥ Walt Disney Home Video 262/$69.95

To get your company’s new video releases
listed, send the following information—ti-
tle, performers, distributor/manufacturer,
format(s). catalog number(s) for each for-
mat, and the suggested list price (if none,
indicate ““no list” or “‘rental”’)—to Linda
Molesk,. Billboard. 1515 Broadway. New
York, N.Y 10036.
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Bleecker Bob’s Offers Punk, Metal

N.Y. Rock Mecca Opens L.A. Branch

BY CHRIS MORRIS

LOS ANGELES Bleecker Bob’s, the
Greenwich Village record shop that
has been a mecca for music buffs and
collectors for nearly two decades,
now has a sister store in Los Ange-
les.

Located on trendy Melrose Ave-
nue, the L.A. Bleecker Bob’s opened
in April. Like its New York counter-
part, the 1,800-square-foot store ca-
ters to record collectors, punk rock
and new wave enthusiasts, and heavy

SHELF TALKER

HEAVY METAL

CASSETTE DIVIDERS

Pre-Printed,
Custom Printed
or Blank

: 800/648-0958
, | GOPHER PRODUCTS CORP.

2201 Lockheed Way
Carson City, NV 89701
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metal fans.

Owner Bob Plotnik, who oversees
the new establishment by splitting
his time between coasts, defines his
business as selling “trend-setting
records that make a statement.”

Plotnik, who grew up in the Boyle
Heights neighborhood in L.A. before
moving east, cites both personal and
business reasons for starting up his
second store.

“I like it out here,” he says. “I like
the climate, the old cars, the art deco
architecture. But also, the music
scene has moved back to L.A. There
are more venues and more up-and-
coming bands. The radio situation is
better out here because of diversifi-
cation.”

Plotnik also detected a void in the
L.A. retail marketplace. ‘“Nobody
was selling good rock’n’roll from the
"50s to the '80s. Most sell just what
[new-wave-oriented FM station]
KROQ plays.”

A similar hole existed in the New
York retail scene when Plotnik, then
a 17-year-old record collector, started
up the original Bleecker Bob’s in
1966.

“The music scene was happening
in New York. We had the Bitter End,
the Cafe Au Go Go,” he says. “All the
kids were hanging out in the Village,
and there were no record stores in

the Village. A big market was un-
tapped.”

Plotnik’s Los Angeles outlet is ap-
proximately the same size as the 20-
year-old Village store and is stocked
similarly.

Approximately 13,000 LPs are in
stock. Empty sleeves are kept in the
bins, with disks behind the counter to
prevent pilferage.

LPs represent 90% of the stock;
“hard to find” CDs and cassettes
make up 10%. “Most of what I sell
doesn’t come in CD,” he says.

He further breaks down his stock
as 60% import and 40% domestic.
Only 20% of his stock is new product,
with 80% catalog titles.

The stock is divided evenly be-
tween alternative rock’n’roll and
mainstream material, although Plot-
nik says, “I try to keep the main-
stream stuff collectible—like a Ma-
donna picture disk, for example.”

Heavy metal, which takes up 60%
of the space in Plotnik’s New York
store, is also well-represented in the
Melrose Avenue shop, but Plotnik
says that the hard rock audience
hasn’t discovered it yet.

“I have the largest heavy metal
section in L.A., but the heavy metal
kids don’t come down here,” he says.
“We get kids who like art music and
hardcore punk.”

0
rewE—

% & ¥

o

Tower Walks On The Wild Side. The jury favored Lou Reed (seated, right)

when the veteran RCA artist supported his “Mistrial” album with an in-store stop
at Tower Records’ downtown store in New York. More than 500 fans attended
the afternoon session. Seated with Reed is WNEW-FM announcer Ken Dashow.
Standing, from left, are Alan Grunblatt, RCA product director; Bob Rifici, regional
sales director; Kenny Altman, Tower assistant manager; and Larry Paimacci,

RCA branch marketing manager.

(Grass Route

BY LINDA MOLESKI

A weekly column focusing on the
activities of independent labels
and distributors.

THE SEVENTH ANNUAL New
Music Seminar is under way this
week (13-16) at New York's Marri-

™
=
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s |z TITLE Publisher Remarks » < = S a S = S <]
Lo Strategic Space Trading And Combat Adventure Game
1| 11 Eute Eirebird With Flight Simulator °
2 3 37 g\%;'ll":a IVQUEST OF THE Origins Systems Inc. Fantasy Role-Playing Game ® ® ® ® ®
3 2 | 21 | THEBARD'S TALE Electronic Arts Fantasy Role-Playing Game ® ®
4 9 9 PHANTASIE Il SS| Fantasy Role-Playing Game ) ®
5 6 | 37 [ SILENTSERVICE MicroProse Submarine Simulation Game ) ® ) ® ®
6 | 18 | 13 | WIZARDS CROWN SSt Action Adventure Game ) )
h 7 |10 4 | JET Sublogic Flight Simulation ® ® ®
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-
13 | RE-ENTRY | KING'S QUESTII Sierra On-Line Adventure Game ® ®
- 4
Ll 14| 15 | 15 | LITTLE COMPUTER PEOPLE Activision Fantasy Game ® ) ®
FLIGHT SIMULATOR SCENERY . Additional scenery disks for use with Flight Simulator
15 | RE-ENTRY DISKS Sublogic e} ® ® ®
16 | RE-ENTRY | FLIGHT SIMULATOR Microsoft Simulation Package ® ®
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ott Marquis Hotel. And with an ex-
pected 5,000 attendees, it’s NMS’s
largest and most promising confab
yet.

As in the past, this year's event
has plenty to offer indies, particu-
larly new or improved panels and
workshops focusing on indie con-
cerns. The seminar also provides
participants with the opportunity to
network and meet with many of the
industry’s top people.

Some of the hot topics expected to
be discussed at this year’s event in-
clude the current climate for indies
and what their survival means to
the majors, according to Tommy
Boy chief/NMS partner Tommy
Silverman. Silverman says these is-
sues and others will be addressed in
the “Indie/Major Face Off” and
“Independent Labels” panels.

The former will feature Stiff’s
Dave Robinson, Fantasy’s Phil
Jones and Profile’s Cory Robbins,
as well as spokesmen from major la-
bels. Tommy Boy’s Rick Dutka will
moderate. The latter will feature
Tee Vee Toons’ Steve Gottlieb,
Rounder’s Bill Nowlin, Celluloid’s
Jean Karakos, Sleeping Bag’s Will
Sokolov and Landmark’s Pat Mo-
naco. Billboard’s Fred Goodman
will moderate.

But sure to be this year’s most
talked about panel is ““A Million Dol-
lars Worth Of Mistakes,” in which
indie veterans Silverman, Sunny-
view’s Henry Stone, Alligator’s
Brue Iglauer, Omni’s Alan Ru-
bens, and Criminal’s Arthur Baker
will share their experiences with
those who are new to the business.

Equally important to the four-day
conference are the NMS trade show
and label showcases. Although at-
tendees don’t have to venture too
far to find the trade floor, the show-
cases will take place at various ven-
ues around the big city.

Some of the labels participating:
Celluloid with the Golden Palomi-
nos; Profile with Run-D.M.C;
Rock Hotel (Profile) with Celtie
Frost, D.O.A. and Rogue Male;
Rounder with Kristy Rose & The
Dying Breed; Relativity with
Scruffy The Cat, Dancing Hoods,
Raunch Hands, and Bleached
Black; SST with Saccharine Trust
and Leaving Trains. See you there!
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TAPE VENDING MACHINE

(Continued from page 42)

The finished V600 is 6 feet 8
inches tall, 3 feet deep, and 4 feet
wide, and it occupies 12 square
feet of floor space. It holds 660
Beta and VHS titles, and Janney
says it is “instantly convertible to
8mm’’ if and when that need
arises.

Its etched stainless-steel facade
features a moving LED display
sign, a 12-inch color preview moni-
tor, a 9-inch video monitor that dis-
plays operating instructions, and
stereo speakers that broadcast a
synthesized voice. A magnetic
credit and debit card swipe, receipt
printer, three-button selection
pad, in-and-out tape port, and $1
and $5 bill acceptor with automatic
stacker allow customers to com-
plete their transactions.

" The unit rolls on locking wheels
and is equipped with an alarm sys-
tem in case of vandalism. It is also,
according to Janney, “glitch-free.”

“An outside service organiza-
tion we employ can have a machine
back on line within a couple of
hours anywhere in the country,”
he says.

A customer of the V600 begins
his transaction by following the in-
structions on the display terminal.
He inserts a major credit card or
Video Express card into the card
swipe and chooses a title using the
three selection buttons, which
move the cursor up and down the
menu on the video screen.

After money is fed into the bill

acceptor, a three-axis robot mecha-
nism pulls the desired cassette and
dispenses it through the tape port,
along with a receipt showing the
date, time, and due date. Transac-
tion time is projected to take less
than one minute, and the entire op-
eration can be done with one
hand—a plus for package-laden
customers, according to Janney.
In addition, if the machine is out
of a particular title, it can inform

‘The VDM doesn’t
have to threaten
store owners’

the customer of the location of the
nearest V600 that does have the
desired tape.

When a tape is returned, the ma-
chine reads the coding on it so that
the robotic arm can return it to its
proper place. This prevents the
renter from replacing the prere-
corded tape with a blank. If the
renter has kept the tape longer
than the two days allowed, the ma-
chine will not accept the returned
cassette until the extra fee has
been paid. If the cassette is not re-
turned within five days, the V600
automatically bills the customer’s
credit card for the tape’s full retail
amount.

According to Janney, V600 per-
sonnel will be able to create an in-
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ventory tailored to the needs of the
market area by utilizing the ma-
chine’s data base. Janney says Vid-
eo Express computer programmer
Greg Zurick is continually develop-
ing the V600’s existing technolo-
gy, which will help VEI create tar-
geted advertising and promotional
campaigns within the V600’s re-
spective customer bases.

Janney says the V600 will retail
for $15,000, but that prospective
clients can rent, lease, or take out
the machines on consignment from
American Leasing.

He plans to market the V600 in
areas where ‘“‘there’s no available
video outlet,” such as factories,
hospitals, military bases, shopping
malls, airports, train stations, fast-
food outlets, hotels, motels, apart-
ment buildings, universities, even
movie theaters—and also in exist-
ing video stores in order to allevi-
ate service crunch on hit titles.

“The advent of the VDM [video
dispensing machine] doesn’t have
to pose a threat to video store own-
ers,” says Janney. “It can serve as
a satellite extension of the video
store, expanding, if not augment-
ing, video outlets. And it will help
make software more available. All
it will do to the video retailer is of-
fer a new method of dispensing
tapes. Every progressive store will
want one. And with the constant
occurrences of robbery in mom-
and-pop stores, the machine would
provide another form of safe-
guarding.”

Janney says the V600 will also
offer music cassette tapes for sale
only, another feature he sees as in-
creasing the profit center for the
machine owner.

Janney says the V600 can be
used as an incentive-giver in loca-
tions such as factories, military
bases, and fast-food outlets. In-
creased worker production can be
rewarded with free rentals; fast-
food outlets can give out a token
good for money toward a tape pur-
chase with cumulative food pur-
chases of a certain amount.

He says VEI plans to set up re-
gional distributors. “We’ll proba-
bly need five or less to handle the
50 states,” he figures, “but that's
up for conjecture.” The cassettes
themselves will be provided
“through a variety of sources,” ac-
cording to Janney. The main sup-
plier will most likely be VEI itself.
“We’ll supply the tapes if the peo-
ple want them,” he says, “‘either
through a company we’ll form our-
selves or one we’ll associate our-
selves with.”

A completed model of the V600
is scheduled to be assembled by
September and will be commercial-
ly available no later than Nov. 1,
according to Janney. A research
and development firm, which Jan-
ney says he cannot name because
of contractual agreements, is man-
ufacturing the machine as well as
doing field-testing, marketing, and
distribution.

“The VDM’s time has come,”
says Janney. He dispenses with
the doubts raised by a number of
observers about the viability of the
machines by saying, ‘“The market
acceptance for automated banking
machines was terrible initially.
Now they're all over the place.”

hewsline...

BUZZARD'S BASH: Buzzard’s Nest Records, with six stores in Columbus,
Ohio, and another in nearby Lancaster, used the Fourth of July weekend
to kick off its 15th-anniversary celebration. Chain president George Buzz
says a monthlong sale will offer “specials right across the board,” involv-
ing all labels, with heavy radio advertising providing much of the cam-
paign’s muscle. “Every station will be saturated,” he says.

HARMONIOUS RESULTS were achieved by Harmony House's 19 stores when
the Troy, Mich.-based chain repeated its Motor €ity Tune Up Sale in June.
The annual event coincides with the conclusion of the company’s fiscal
year. “It helps clear out our stores and our warehouse a little bit, and it
gives our customers some nice discounts,” says merchandising manager
Chuck Papke, who adds that all stores rang up healthy numbers. He says
the sale’s generous markdowns—like $2.00 off all $5.98 list titles and
$3.00 off all $8.98 titles—prompted customers to “go a lot deeper” into
their wallets and pocketbooks.

ENGLAND'S CHARLY RECORDS and its U.S. distributor Street Level Trading
celebrated a year in business together by plugging into July Fourth fes-
tivities with an in-store promotion at Tower Records stores. The reissue
label hyped its red, white, and blue rockabilly, r&b, and jazz oldies prod-
uct with a giveaway of catalogs, cassettes, promo packs, and coupon re-
demption discounts.

TONY BENNETT hit the in-store circuit again, with a July 3 stop at Music
Plus’ Ventura Blvd. outlet in Studio City, Calif. George Chronis, spokes-
man for the Los Angeles chain, says that more than 300 fans braved swel-
tering temperatures to meet the legendary crooner, thanks in part to sup-
port from radio station KJOI. But the big story for the day was the sale
of Bennett product. Congested store conditions often stymie sales at in-
store appearances, but Chronis reports the store pumped more than 200
units of the singer’s return recording. Lithographs of some Bennett
artwork were given away to customers.
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PRICE CUTS are in store for three major Media Home Entertainment ti-
tles. “Halloween,” “A Nightmare On Elm Street,” and “C.H.U.D.” are
all getting dropped to $19.95. Date for the low tag to take effect is
Aug. 6, and Media says the reduction will hold “indefinitely.” The titles
are three of Media’s biggest performers.

A NEW CHILDREN'S division is being established by Heron Communica-
tions, owner of Media Home Entertainment. “Hi-Tops’ is the division’s
name. It will be run by Wendy Moss, formerly of Family Home Enter-
tainment. Moss’ title will be vice president of sales and marketing.
Also on staff will be Nancy Steingard, who will be vice president of
programming and production. Hi-Tops program categories will include
feature films, animation, and educational and informational product.

EUROPE IS THE LATEST market targeted for software development by
Sony Corp. Sony has established Sony Video Software Europe, which
will be modeled after successful ventures in the U.S. and Japan. Sony
has become adept at picking up worldwide rights for programming,
some of which will be funneled into the European venture. Sony says
the three software companies will work closely together. In the U.S,,
Sony Video Software Co. has just released a Video 45 of the group
“Heart,” which includes the hits “What About Love,” “Never,”
“These Dreams,” and “Nothin’ At All.”” The program will run for 18
minutes and sell for $16.95.

THE DE LAURENTIIS Entertainment Group is the latest major production
company to cut a deal with Vestron Video. The two companies have
made a six-picture agreement. Titles included are “Tai Pan,” a film ver-
sion of the James Clavell best seller, “The Bedroom Window,” which
stars Steve Guttenberg, Elizabeth McGovern, and Isabel Huppert,
“Evil Dead I1,” “Rampage,” which is based on a William Friedkin nov-
el, “Training Exercises,” and “Nutty Professor II,” a sequel to the
1963 Jerry Lewis film which also stars Lewis.

EPI HAS formed a new children’s label, Children’s Video Recess. Initial
releases will be the 39 half-hour episodes of Fantasy Theatre, which
offers such tales as “Tom Thumb,” “Rip Van Winkle,” and ‘“The Tales
Of Aesop,” for a list price of $9.95. On another note, EPI is putting out
a video board game called “Sex Trap,” which contains not X-rated but
“wink-of-the-eye” material. A narrator and couple demonstrate moves

" and strategies which will help consumers respond to such instructions
as “kiss eyelids and work down to chest,” and “nibble thighs.”

CHAMPIONS OF SPORTS is the name of an eight-title, under-$10 series com-
ing out from Goodtimes Home Video Corp. Four programs are being
released initially, spotlighting Bjorn Borg, Sugar Ray Leonard, Gary
Carter, Bill Rodgers, and Alberto Salazar. Other athletes who will be
showeased include Julius Erving, Joe Montana, Wayne Gretsky, and
Willie Shoemaker.

THE NEW YORK YANKEES are coming to cassette via Rhino Video, which is
releasing “Baseball—The Yankee Way,” an educational title filmed in
1965 during spring training. Among the Yankees giving pointers are
Mickey Mantle, Roger Maris, Whitey Ford, Yogi Berra, Bobby Rich-
ardson, and Elston Howard. Rhino’s other titles for this month take a
slightly different tack. One is “Sleazemania—The Special Edition,” a
$19.95 film which features scuzzy highlights from the likes of “Flesh
Merchants,” ‘2,000 Maniacs,” and “Orgy Of The Dead.” ‘“Mondo El-
vis,” a program which looks at the cults and cultish behavior centered
on Elvis Presley, is another title.

OTHER RHINO programs include “Weird Cartoons,” a collection of de-
mented animation, “Destination Nicaragua,” an educational film nar-
rated by Tyne Daly, and ‘‘Saturday Night Serials,” a collection of old-
time serials.

OVER $600,000 is being spent by Karl/Lorimar Home Video in its latest
ad campaign for “Jane Fonda’s New Workout.” Print is the selected
medium, with ads on display in People, Us, Self, Glamour, Shape,
American Health, and Working Woman. Karl/Lorimar says the reason
for the campaign is a desire to strengthen the position of the “New
Workout” in the pantheon of Fonda titles and to help pull the program
through retail video outlets.

YIRGINIA WADE goes on video via Vision Media. The company has just
finished its first title, “Tennis: Workout To Win, with Virginia Wade.”
Production on the title will be done by Joe Gonforti’s J.C. Productions,
whose main experience has been in television commercials.

RACK JOBBER Entertainment Rentals has been purchased by The Video
Department, a new company headed by two people closely associated
with Entertainment Rentals: Ian McFall, who was president, and Mat-
thew X. Garvey, who was a major shareholder. TONY SEIDEMAN

X3 video

Children’s, Exercise Product Involved

Congress Licenses Emhassy Titles

BY TONY SEIDEMAN

NEW YORK Mass-merchandise dis-
tribution expert Congress Video has
licensed 14 children’s and exercise
videos from Embassy Home Enter-
tainment.

The deal is the second of its type;
earlier this year, Kartes Video Com-
munications licensed more than 25 ti-
tles from Paramount Home Video
and MCA Home Video.

The difference between the deals is
that almost all of the Kartes titles
were feature films, and the Congress
programs are nontheatrical.

Congress made the deal for a num-
ber of reasons, says head Tim Fry.
Chief among them were the quality
of the Embassy product and the de-
sire for a higher profile among indie
mass-market-oriented manufactur-
ers, he says.

According to Embassy president of
sales Rand Bliemiester, “We did the
deal because Congress has a demon-
strated track record selling product

FOR WEEK ENDING JULY 19, 1986

to the mass merchants.” Says Blie-
miester: “It’s a very competitive busi-
ness, and we believe that we need to
exploit all potential avenues of distri-
bution to all valid retail channels.”

While Embassy has marketed the
programs at prices in the $24.95-
$39.95 range, Congress will be selling
them at two price points: $14.95 and
$19.95. Congress will put the pro-
grams on sale July 30.

The children’s titles involved in the
deal are, in the $14.95 category, “Al-
ice Through The Looking Glass,”
with a running time of 72 minutes
and starring Ricardo Montalban and
Nanette Fabray, and ‘“The Littlest
Angel,” 77 minutes, with Tony Ran-
dall and Connie Stevens.

In the $9.95 price category, Con-
gress will be marketing three vol-
umes of fairy tales and several other
pieces of product. The first fairy tale
volume contains “Cinderella,” “Mag-
ic Pony,” “The Frosty Giant,” “The
Curious Tiger,” and “The Beauty
And The Beast.” The second includes

“Snow White,” “The Emperor’s New
Clothes,” “The Twelfth Month,”
“The Happy Prince,” and “The Three
Wishes.” The third contains “Little
Red Riding Hood,” “The Golden
Goose,” “The Wild Swans,” “Lake Of
The Rainbows,” and “The King’s
Ears.” All run for about 55 minutes.

The other children’s titles are
“Here Comes The Grump,” 60 min-
utes; “Christmas Racoons,” 30 min-
utes; “Tukiki And His Search For A
Merry Christmas,” 30 minutes; and
two 30-minute episodes of the animat-
ed show “The New Three Stooges.”

The exercise tapes will both be
marketed at $9.95. One is a weight-
lifting program titled “Pump It,” and
the other is titled ‘“Texercise” and
stars Irlene Mandrell.

Fry says Congress chose its pro-
gram categories because “the two
greatest-selling parts of the sell-
through market are children’s and
exercise video.” He claims his compa-
ny’s ‘“Total Body Workout’ has
moved 150,000 units.
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Home Vision Has Titles In Art, Music, Dance, Literature

Firm Targets Retail In Pitching Fine Arts

BY MOIRA McCORMICK

CHICAGO A fine arts home video
manufacturer here provides sell-
through incentives for specialty re-
tailers by selling product directly to
them, passing along a 30% to 35%
margin.

Home Vision, sister company of
the major nontheatrical film distrib-
utor Films Inc., was founded last
fall and recently made its first test
mailing, according to president Gale
Livengood. The company is ready-
ing its first catalog, due in August,
which will include 120-150 titles
dealing in art, music, dance, and lit-
erature. Most are priced at $39.95,
with two-cassette packages priced
at $59.95.

According to Livengood, Home
Vision is working on a three-
pronged marketing campaign. The
first prong is direct mail, which is
already in operation out of a Boston
office. “We've just done a test mail-
ing on our ‘Story Of The Symphony’
series,” says Livengood. The series
consists of six 90-minute cassettes
featuring Andre Previn and the
Royal Philharmonie.

Home Vision is also marketing to
schools, libraries, colleges, and uni-
versities. “We have public perform-
ing rights on our product line,” says
Livengood, “and these institutions
can purchase the rights to show it,
as long as they don’t charge admis-
sion.”

But Home Vision’s primary mar-
keting thrust is toward retail. Li-
vengood has engaged the consult-
ing services of Brad Burnside, pro-
prietor of two-unit Video Adventure
in Evanston (and a nominee for the
board of the Video Software Deal-
ers Assoc.) to put together a suc-
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cessful retail plan. “Our intention is
to establish retail outlets in major
markets, to develop a quality inno-
vative program for retailers inter-
ested in upscale marketing and sell
through,” says Livengood.

“Most dealers are interested in
selling ‘Rambo,” so we want to help
them pinpoint their upscale clien-
tele, developing sell-through via ex-
tra points and point-of-purchase ma-
terial.”

Video Adventure’s Burnside has
had a great deal of success market-
ing fine arts product to his own cus-
tomers. Over a year ago, he did a
market survey in conjunction with
the Kellogg School of Management
which determined that 33% of his
customers would spend money on
arts cassettes. He created a sepa-
rate fine arts display section, and
within six to eight months, he says,
“Those revenues went from 3% to
12%.”

In assisting Home Vision with its
retail plan, Burnside says he wants
to help independent video retailers
avoid the impending shakeout.
Burnside says he and Home Vision
are offering their sell-through pro-
gram for fine arts “for the dealer
who’s asking, ‘What can I do to dif-
ferentiate myself from Joe’s Video,
how can I protect myself from a
shakeout, generate profit, and at-
tract new customers?’ ”’

Among the elements of the pro-
gram are the direct-selling policy,
100% return privileges, and retailer
“education” via brochures and oth-
er materials. “The catalog is struc-
tured so that it is informative to re-
tailers who don’t know much about
the subject, without being insulting
to people who do know every opera
ever written. We are also working

Underground Animation. Russ Jarros, left, and Jerry Reynolds, creators of the
animated video characters the Mirthworms, are about to dig into two of their
creations, Crystal Crawler and Bert Worm. Jarros and Reynolds also produce
the Mirthworm programs. The second Mirthworm film, *‘A Mirthworm
Masquerade,” will be released by Family Home Entertainment in September.

on showing the retailers how to con-
tact their local arts community for
co-promotion ideas,” says Burnside.

Home Vision’s product line com-
prises a wide spectrum of program-
ming on the arts. “Fifty percent of
our collection is contemporary,”
notes Livengood.

Home Vision is a licensee of Na-
tional Video Corp. (NVC), RM Arts
(a German company which produces
programming for the BBC), and
Women in Arts, among other pro-
duction firms. NVC’s operas and
choral works, which are also avail-
able through Thorn/EMI, are being
released with subtitles and libretto
by Home Vision.

“We’ve just received a package of
22 new programs from NVC, with
19 operas and three ballets, which
we are releasing gradually,” says
Livengood.

Home Vision’s next release pack-
age includes four operas: “Andrea
Chenier,” “Carmen,” “Don Carlo,”
and “Eugene Onegin.” Also includ-
ed is “American Ballet Theatre in
San Francisco.”

Other ballet product includes pro-
grams from the Royal Danish Bal-
let and New York City Ballet, with
30 dance titles expected by August
Also in Home Vision’s collection is a
series of six programs focusing on
artist Georgia O’Keeffe, Mary Cas-
satt, Louise Nevelson, Andrew Wy-
eth, Jack Levine, and Paul Cadmus.

Literary titles include documenta-
ries on leading authors, all of which
were produced by RM Arts.

NEW YORK Paramount Home

Video has scheduled its second
| promotinn of the summer season,
| putting 26 titles on sale in a cam-
| paign called The Real Adventure
{Is At Home.

! Summer Savmgs was the title of
the company’s earlier promotion.
It took place in early June and was
targeted more at retailers and dis-
tributors than at consumers.
Wholesale prices were cut for a
short period

Paramount decided the time had
come for Adventure because, says
vice president of sales Eric Doc-
torow, “One of the keys to main-
taining an ongoing sell-through
market is making sure there is an
ongoing flow of quality product at
low sell-through prices. We felt
this was a good time of year to in-
troduce a number of new titles
and repromote a number of cata-
log [programs].”

That the promotion will take
placé during the summer-dol-
drums period won 't be a problem,
he says.

¢#Seven titles in thg new promo-
tion have never been released be-
fore. The rest will be repriced for
the promotion. Order date for Ad-
venture is Aug. 6; ship date is
Kug. 20, Program prices will
range from $19 95 to $24.95.

The newly released titles in the
promotion are. “Bad Company,”

Paramount Sets 2nd
Summer Promotion

" Days Of The Condor,” and ‘“True

< paigns with their retailers to cre-

& ghY 8

“Badge 373,” “Framed,” “Funeral
In Berlin,” “The Molly Maguires,”
“Murphy’s War,” and “Nevada
Smith.”” All will be priced at
$24.95.

Catalog titles that will be re-
priced to $24.95 are: “Black Sun-
day,” “Escape From Alcatraz,”
“Gallipoli,” “The Hunter,” “Hus-
tle,” ““The Longest Yard,” “Mara-
thon Man,” “Serpico,” ‘“Three

Grit.”

Coming out at $19.95 are “Dono-
van's Reef,” “Downhill Racer,”
“El Dorado,” “King Of The Gyp-
sies,’”” ‘““The Parallax View,”
“Shane,” ‘“The Shootist,” ‘“To
Catch A Thief,” and “The White
Dawn.” |

Support of the promotion will in-
clude standard-issue point-of-pur-
chase materials, including three
posters, and advertisements in
trade and video buff books as well
as specially targeted co-op funds.

Much of the burden of reaching
consumers will rest at the retailer

.and distributor level, Doctorow
says: “‘For sell-through promo-
tions, creating pull-through con-
_sumer advertising is important to
‘establish sales momentum, and we
» look to our distributors to develop
local sell-through advertising cam-

ate this kind of pull-through mo-

‘mentum,” he says? TONY SEIDEMAN
% S

Fast Forward

BY FRANK LOVECE

A biweekly survey of technical de-
velopments in the hardware and
software sides of the home video
industry.

IMAGINE: A LASER-READ disk
medium that offers digital audio,
still and moving pictures, graphics-
and data-storage capacity, and com-
patibility with computer hardware
systems. In the future? No, here to-
day. It’s called the laser videodisk.
And in yet another case of reinvent-
ing the wheel, scientists and engi-
neers are trying to stuff the same
capabilities onto the videodisk’s
popular little brother—the compact
audiodisk.

The plans go by various acro-
nyms, usually but not always with
hyphens after the CD part. One of
the first to be discussed by engi-
neers was CD-ROM, a CD contain-
ing computer “read-only memory”
(ROM). The idea was to create a
computer-storage medium more du-
rable and capacious than the com-
mon, everyday floppy disk and
much cheaper than the industrial-
level hard disk. CD-ROMs, still in
development, are designed to store
a massive 540 megabytes—540 mil-
lion bytes—of digital data. Sanyo
says it has already begun taking or-
ders for CD-ROMs, and JVC is hot
on its heels.

The next to be discussed were CD

media devoted to graphics and to
car navigational systems working in
conjunction with satellites. More re-
cently, CD-V—for CDs with digital
audio and up to 10 minutes of mov-
ing video—has been bandied about.
PolyGram Records is spearheading
CD-V program development; the
ubiquitous idea of video jukeboxes
is spurring it along. Yet most of the
brainpower these days is going to
still another cutting-edge applica-
tion, this one devised jointly by the
electronics/communications giants
Sony and PolyGram-parent Philips:
CD-L.

The “I"" refers to “‘interactive,”
which in this case is a catch-all term
for audio and massive amounts of
computer data on a single CD. It
also implies compatibility with com-
puters in a way that could theoreti-
cally turn your CD player into the
household brain and relegate your
personal computer to signal-rout-
ing.

Ironically, much of this sounds
like the past repeating itself: Many
models of laser videodisk (LV) play-
ers have come equipped with com-
puter-output jacks for the last cou-
ple of years. Moreover, whatever
capabilities the CD offers, the LV at
least matches and often surpasses.
Laser videodisks with both video
and accompanying digital audio
have been around for over a year,
and the new Pioneer CD-LV player
at $900 suggested retail lists for the

same price as many of the first CD-
only players.

CD has, however, two advantages
that give impetus to CD-I research:
At 4.75-inch diameter, CDs are
smaller than 8- or 12-inch video-
disks; while LVs certainly might be
down-sized, that likely means rede-
signing hardware. Yet looming
larger in CD’s favor is an advantage
that has nothing to do with technol-
ogy: With a worldwide CD-player
population in the millions, CD hard-
ware is far more plentiful than LV.
The Electronic Industries Associa-
tion figure for 1985 CD sales to U.S.
dealers alone is 966,000. This is far
more than the estimated total in-
stalled base of LV and CD-LV play-
ers here.

The entrenchment of CD hard-
ware is doubly significant since, ac-
cording to CD manufacturers, many
of the CD players already in the
home are CD-I ready and can readi-
ly be adapted to accept CD-Is. If
true, this means CD-I research was
already far along virtually from the
beginning of CD itself.

It was only months ago, however,
that Philips and PolyGram set up a
CD-I programming venture called
American Interactive Media (AIM).
AIM’s aim is to echo the successful
1983 launch of CD itself, which
came to market with both barrels—
hardware and software—blazing.
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Garolco Buy-In
Brings Changes
To NGB Group

NEW YORK NCB Entertainment
Group has just felt the impact of
Carolco’s purchase of a $25 million
share of the company, with an esti-
mated 50 people let go.

“There have been substantial
cuts,” says Peter Hoffman, presi-
dent of Caroleo Pictures Inc. De-
scribing the trims as ‘“‘streamlin-
ing,” he says, “Most of it will come
back once we build the revenue
base.”

The chops were necessary be-
cause NCB chief Noel Bloom’s
“overhead was too high for the rev-
enue he had,” Hoffman says.

The home video industry is in for
some major changes, says Hoff-
man. The business is “going to see
maturation,” especially at the retail
level, with increased distribution
through mass merchandisers, rack-
jobbers, and convenience stores.

Although these shifts may pro-
duce short-term turmoil, Hoffman
says, “Home delivery of filmed en-
tertainment is going to be the domi-
nant after-market for theatrical
films for the foreseeable future.”

So as Caroleo “expands our pro-
duction area into distribution, we
feel home video is the biggest area”
in terms of longterm opportunities.

Caroleco/NCB will not engage in
the prerelease rights buys that have
characterized the purchasing habits
of so many indies, Hoffman says.
“We're not interested in buying
long lists of unproduced titles for 5
or 6 million [dollars] a clip,” he says.
Finding product is not the problem.
“The question is what do we have to
pay.”

Caroleo has produced such hits as
“First Blood,” and “Rambo: First
Blood Part 11,” but Hoffman aec-
knowledges the total number of re-
leases the company puts out is
small. “We're going to be actively
aquiring product, no question about
it.” He looks for a total of 24 to 48
features a year.

Aquisition is one of the most diffi-
cult parts of the home video busi-
ness, because it represents a compa-
ny’s biggest capital expenditure,
Hoffman says. Adding to the inten-
sity is the increasing sophistication
of product owners. “Now they un-
derstand the business, so it's a ra-
tional world where you have to take
some risks.”

As for home video manufactur-
ers, “There’s no question it's a big
period of consolidation,” Hoffman
says. “Without very substantial
backing, I don’t see how a company
can survive.” Made-for-home-video
movies don’t work, Hoffman claims.
“You have to have theatrical pro-
ducers and theatrical product, and
that’s what works in home video."”

Hoffman would not say what per-
centage of NCB Entertainment his
company bought with its $25 million.
Some details of the deal won't be set-
tled until the end of the month, he
says. Hoffman says the top execu-
tives in the firm will be staying. He
also says he looks foward to working
with NCB Entertainment head
Bloom, whom he describes as a “pio-
neer.” TONY SEIDEMAN

A comedy that really cooks.

Here'’s a sexy comedy that serves up lots of meat, hot buns, and bone-
tickling fun. With a special treat: Randi Brooks, of “Last Precinct” fame,
bares all as a professor’s kinky wife with insatiable appetites.

Your customers will eat this one up. From the makers of M
“Hot Dog v The MOVie:, which tOppe the video rental ChartS MEDIA HOME ENTERTAINMENT, INC

4 Heron Communications Company

for 10 weeks last year. Now they're ready for a second course, ™ Hwatiin
hot off the grill. Get your ordersin by July 31.  Awailable on videocassette
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BEST SELLERIS A
'VIDEO THRILLER!

Robsrt Ludlum will keep your store booked!

THORN EMI/HBO VIDEQ is pleased to announce the videocassetie release of
the spy thriker movie, “The Holcroft Covenant.” Based on Robert Ludium’s best-
seller novel, and starring Michael Caine, it's a must-have!

“Great siar, good old-fashioned spy thriller: MICHAEL CAINE in THE
HOLCROFT COVENANT.” L.A. Weekly
“..mad, sleek, glitter...” L.A. Times

Michael Caine, as Noel Holcroft, inherits a $4 billion covenant from his father,
once Hitler's financial wizard. Ironically, the money must be spent aiding Holocaust
victims. But, in his search for the co-inhenitors, Noel is stalked by death and deception
and soon discovers the true purpose of the covenant. Is it good will or gaod-bye?

Thrills and spills. Psychological masterminding. Order lots and lots of “The
Holcroft Covenant” on videocassette. Uncover your greatest profits!

To be included on the P.O.P. mailing list call: 800-648-7650.

ncenazszszz ANOTHER D
THORN EMI/HBO
~HIT VIDEOCASSETTE. L2155,

EDIE and ELY LANDAU present © THORN EMI/HBO VIDEO 1986

ICHAEL CAINE-ANTHONY ANDREWS -VICTORIA TENNANT

ina JOHN FRANKENHEIMER Film

»THE HOLCROFT COVENANT«

Also starring LILLI PALMER-BERNARD HEPTON-MICHAEL LONSDALE and MARIO ADORF

rector of Photography GERRY FISHER BSC. Co-Producer OTTO PLASCHKES Executive Producer MORT ABRAHAMS Music by STAN ISLAS Based on the novel by ROBERT LUDLUM
:LROD ard EDWARD ANHALT and JOHN HOPKINS Produced by EDIE and ELY LANDAU Directed by JOHN FRANKEN{EIMER
AMMAN ameri i0hi
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NN VMUMENT OF ERURN
At Lincoln High, the first
thing you learn is to stay alive.

Gang warfare, and hard drugs are required courses at Lincoln High. That’s what Adam
Baldwin (“Ordinary People” and “My Bodyguard”) and beautiful Deborah
Foreman (“Valley Girl” and “Real Genius”) must learn, the hard way.

The lesson begins promptly at 3:15, and it’s real murder. Don’t miss the  ves roveewermume we.

A Heron Communications Company
Los Angeles. California

final explosive showdown. - Ayailable on videocassette

Golf Release
Makes Putting
Less ‘Mystical’

BY JIM BESSMAN

SOUTHAMPTON, N.Y. Ben Cren-
shaw was still perturbed over the
double bogey at 15, which wiped out
his eagle on the preceding hole. But
even so, he was excited about his
just-released ‘““how to’’ videocas-
sette on putting. Crenshaw dis-
cussed the video in the press tent
following completion of his third
round at the U.S. Open here.

The video, “Ben Crenshaw: The
Art Of Putting,” is the first to be re-
leased by HPG Home Video, which
is the new video arm of the Holden

‘It’s really
just rolling
a ball toward
an object’

Production Group, a Dallas televi-
sion production company specializ-
ing in sports programming for cable
and broadcast TV. The 40-minute
program sells for $49.95 and is ini-
tially available by mail order only.

Crenshaw said that while there
are a number of golf instructionals
already on the market, none has fo-
cused specifically on putting, “the
most mystical part of the game.”
He said his goal in writing the script
and in demonstrating the material
was to keep the program light, en-
tertaining, and, especially, not bor-
ing.

“I reduced my own camera ap-
pearances to keep it moving and
kept it at no more than 40 minutes
so no one would go to sleep,” said
Crenshaw, noting that the cassette
was divided into brief ‘“chapters”
broken up further by analyses of
putting by golf legends through in-
serts of archival footage. Addition-
ally, the tape includes a lengthy ex-
cerpt of a old putting lesson film by
Bobby Jones, Crenshaw’s acknowl-
edged golf hero, as well as applica-
ble quotes from Jones’ writings on
the subject.

“Mr. Jones’ writing was so great
and made so much natural sense,”
continued Crenshaw. “He kept ev-
erything simple, and that’s the rea-
son why I say that putting is an art,
not a science. If you reduce it to sci-
entific terms, it gets mechanical and
contorted and you freeze up, when
it's really just rolling a ball toward
an object.”

Crenshaw is therefore flexible in
his teaching approach, offering nu-
merous techniques for viewers to
adopt as they see fit. “I'm not a per-
son to preach, and the last thing I
want to do is tell people what they
should do.” he said, noting that the
program ends with a funny string
of outtakes showing him muffing
his putts as well as lines. “I've defi-
nitely had my lapses, and I'm glad
we put some of them in.”

The tape, however, begins with
CBS-TV supplied clips of some of
his most famous putts—those
which won him the Masters champi-

(Continued on page 58)
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“When I Grow Up..."”

Playing “grown-up”. One of the joys of childhood. children won't even play “grown-up” again.
Dressing in “grown-up” clothes, walking in “grown- At St. Jude Children’s Research Hospital, were
up” shoes, and mocking “grown-up” words. fighting to put an end to this senseless loss, and

But everyday, children are stricken with the most weTe working toward a day when no innocent
dreaded of all “grown-up” diseases—cancer. And “grown-up” will lose her life to cancer.
their games are ended. To find out how you can help in this desperate

To too many of these children, play- “% 4 ST.JUDE CHILDREN'S struggle, write to St. Jude, 505

ing “grown-up” will never be anymore « RESEARCH HOSPITAL North Parkway, Memphis, TN 38105,
then that—playing. Many of these .. Danny Thomas, Founder or call 1-800-238-9100.
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Sharp Release. Gary Khamar, left, senior vice president of RCA/Columbia
Pictures Home Video, chats with actor Jeff Bridges during a party celebrating
the release of the movie “Jagged Edge” on videocassette.

Gold & Platinum Awards Exceed 1985
June Gertifications Up

NEW YORK Recording Industry
Assn. Of America gold and plati-
num certifications for June exceed-
ed or equaled those of the year be-
fore for the first time in 1986, with
eight gold and six platinum awards
granted. Last June eight titles were
certified gold and four platinum by
the RIAA.

Year-to-date numbers for 1986
continue to come in considerably
weaker than '85. So far this year 54
gold and 33 platinum certifications
have been granted; by this time last
year, 72 gold and 45 platinum certi-
fications had been handed out.

The numbers in the non theatrical
category are even weaker. June saw
only one non theatrical award
granted, a platinum to MCA Home
Video’s “Miami Vice.” Last year,
June saw five golds and one plati-
num certification awarded. Year-to-
date for 1986, nine titles have been
certified gold and eight platinum.
By the end of June 1985, 81 titles

had been certified gold and 31 plati-
num.

Six of the eight titles that won
gold also won platinum. Vestron
Video dominated the gold category,
taking home four, and tied with
MGM/UA Home Video in the plati-
num arena at two each.

The Vestron platinum winners
were ‘“Once Bitten,” and “To Live
And Die In L.A.” MGM/UA’s plati-
num winners were ‘“‘Year Of The
Dragon,” and ‘“Invasion U.S.A."”
Other platinum winners were New
World Video’s “Black Moon Ris-
ing,” and MCA Home Video's “Back
To The Future.”

Gold certifications were granted
to “My Chauffeur,” “Twice In A
Lifetime,” “To Live And Die In
L.A.,” and “Once Bitten,” from Ves-
tron; “Invasion U.S.A.,” and “Year
Of The Dragon,” from MGM/UA;
“Black Moon Rising,” from New
World Video; and “Back To The Fu-
ture” from MCA Home Video.

Billboard.

©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.

TOP VIDEOCASSETTES SALES

HPG GOLF RELEASE

(Continued from page 56)

onship in 1984. Crenshaw added
that the tape’s production loca-
tion—Tucson National Golf Club—
is also the site of his 1971 NCAA tri-
umph.

According to Crenshaw, the Tuc-
son course kicked in production ex-
penses in return for promotional
consideration. Filming took place in
November and December, with
HPG president Mickey Holden pro-
ducing.

In Dallas, HPG’s director of mar-
keting Kathy McDonald said the
tape will be sold first through a di-
rect-mail promotion advertised on
the ESPN and CNN cable networks.
She added that HPG has a mail-or-
der brochure campaign underway.

Following its focus on the mail-or-
der market, HPG plans to have the
Crenshaw title available at retail by
Christmas at traditional video out-
lets as well as golf pro shops, sports
equipment stores, and upscale de-

partment stores. Promotional cover
posters are being printed and addi-
tional p-o-p material is being de-
signed.

McDonald said that a public rela-
tions campaign will include a satel-
lite-delivered video press release
and that Crenshaw will be available
for interviews and appearances in
support of his product. She adds
that HPG hopes to release three
more titles by the end of the year
and that two will similarly feature
noted sports figures. However one
of the projected releases for the
year will be a Mexican cooking in-
structional.

HPG, which anticipates sales of
“Ben Crenshaw: The Art Of Put-
ting” to total 25,000-40,000 units
within two years, plans to release
five new titles each year after com-
pleting its initial release schedule.

Crenshaw finished the U.S. Open
tied for fourth.

E Compiled from a national sample of retail store sales reports.

x NSNS

Y|z 38|

[0 I~ 1 TITLE Copyright Owner, Principal =3 | E 4
El=s12 Manufacturer, Catalog Number Performers 22| B E

* & NO.1 » %

1 | 1 | 37 | JANEFONDA'SNEW WORKOUTA  (YCRCA! et 08B Jane Fonda 1985 | NR | 3995
2 | 3 | 51| THESOUNDOFMUSICA CBS-Fox Video 1051 é‘::jfsg“;’,:jf’glumm o | 1965 | G | 299
3] 2| 6| BACKTOTHEFUTUREA ® Q’gg“gif{_“g;fg_"g“g{‘; 6 E";Cr:‘;gu{:r"i‘loy o | 1985 | po 7985
4| 5| 2| CASABLANCA CBS-Fox Video 4514 :j“é’:gg':ryg i‘;gna" 1942 | NR | 2998
5 4 L] ALICE IN WONDERLAND A ¢ Walt Disney Home Video 36 Animated 1951 | G | 2995
6 6 6 ROCKY iV CBS-Fox Video 4735 Sylvester Stalione 1985 | PG | 79.98
7 | 7 |218| JANE FONDA'S WORKOUT A ¢ oy R Video PO 0 042 Jane Fonda 1982 | NR | 5995
8§ [12] 6 PLAYBOY VIDEO CENTERFOLD 2 Karl Lorimar Home Video 503 Teri Weigel - 1986 | NR | 9.95
9 8 50 PINOCCHIO ¢ Walt Disney Home Video 239 Animated 1940 G | 2995
10| 11} 33 :'(vl(\)TRr:(Yo%MrIIH'S ULTIMATE VIDEO jg: z:gzg |8ml:b0 Kathy Smith 1984 | NR | 2995
11 | NEW)D ?RNEISSYT’NSAQ’E?\EI&%ELM STREET 2 Media Home Entertainment M838 azl:iréaEtr‘\g:‘und 1985 [ R | 7995
12| 21 | 37 | THEWIZARDOFOZ A ® MGM/UA Home Video 600001 f;;‘;ye‘gfgg"d 199 | ¢ |25
13 9 4 JAGGED EDGE gglg/g(iolumbia Pictures Home Video 6- ?;zngr%gzes 1985 R 79.95
14 | 13 | 12 | THEKINGANDIA ® CBS-Fox Video 1004 B‘;ng:“:e'" 1956 | NR | 2998
15| 24 | 3¢ | MARYPOPPINS® o Walt Disney Home Video 23 Jue (}::Bey'fe 1964 | G | 2995
16| 18 | 3 | NoREVER R B LA MCM/UA. N TR VT A 14 | U3} 6XE
17 1585 AUTOMATIC GOLF A Video Associates VA39 Bob Mann 1983 | NR | 1495
18| 22| 85 | PRIMETIMEA @ KVCRCA Video Prod. 058 Jane Fonda 1988 | NR | 3995
19 | 17 | 38 | ROMANCING THE STONE & CBS-Fox Video 1358 Michael Douglas 1984 | PG | 2998
20| 16 | 10 | cocooN CBS-Fox Video 1476 oreve Guttenberg 1985 | PG-13 | 79.98
21|19 | 19 | RETURN OF THE JEDI A CBS-Fox Video 1478 Mark Hamill 1983 [ PG | 7998
22| 2 | 4 | WRESTLEMANIA 2 Ren s Various Artists | 198 | NR | 395
23110 | 11 | AFRICAN QUEEN & @ CBS-Fox Video 2025 ;‘:{:g’r';r'gHBe%g;ufn 1951 | NR | 2998
24 | 35 | 3 m;'STNEY HOUSTONTHE #1 VIDEO , ;-vision 6-20631 Whitney Houston 1986 | NR | 1495
25| B | 13| WITNESS R oy E:ﬁ;lsnzgc;ﬁ.rg 1985 | R | 7995
26 | 14 | 36 | BEVERLY HILLS COP E:::m::: f{lgrt:ge\lsl deo 1134 Eddie Murphy 1985 | R | 299
27| 25| 16 | WESTSIDESTORYA ® CBS-Fox Video 4519 gf’c':gred"é‘:;”fn o 191 | NR | 29.98
28 | 27 | 10 | souTHpaciFic CBS-Fox Video 7045 i Gy 1958 | NR | 2998
29 | 28 | 70 | GONEWITHTHEWIND & & MGM/UA Home Video 900284 S:j{e"nﬁz?g‘i 193 | G | 8995
30 | 29 | 25 | THE BLUES BROTHERS & ¢ &’g;egsii%gg“;d;gzo e 1980 | R | 2495
31 | REENTRY | CADDYSHACK 4 Warner Fiooea video 2005 ggg;ﬁf B:?\egerﬁeld 1980 | R h2498
3230 2 g(E)AO:)O.LEAGUES UNDER THE Walt Disney Home Video 15 JK?r'{(‘eDSo'rggz" 1954 | 6 | 2995
33/ 20! 48 | PATTONA® CBS-Fox Video 1005 E::’I'ﬁnz%eiw“ 1970 | NR | 29.98
34| 36 | 33 | THE BEST OF JOHN BELUSHI A Sroadway e 160 3 4078 John Belushi 1985 | NR | 2498
3|25 | rowes e L
36| 39 | 14 | COMMANDO A CBS-Fox Video 1484 Q;.,E%‘::n"é:;’,fge' 1985 | R {7998
37 | 38 | 119| DO IT DEBBIE'S WAY A 5&2112?&25 B{ggg“ei“ Prod. Debbie Reynolds 1983 | NR | 3995
3837 28 PLAYBOY VIDEO CENTERFOLD A Kart Lorimar Home Video 501 Sherry Arnett 1985 | NR | 995
39| 3¢ | 21 | THE MALTESE FALCON CBS-Fox Video 4530 n‘;:"ypj\‘s'fgrmga" 1941 | NR | 2098
40 | 31 | 4 | BLACK MOON RISING A N o e 03 Tommy Lee Jones | 1985 | R | 7995

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30.000 or $1.2
mitlion for non-theatrical made-for-home video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 miflion (60,000 or $2.4 million for non-theatrical made-for-home video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) @ International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at {east 25,000 units or $1 million at
suggested retail for non-theatrical titles. SF short-form. LF fong-form. C concert. D documentary.
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?ideo music

MTV Awards Semi-Finalists Are Announced

NEW YORK Semi-finalists in the
third annual MTV video music
awards have been announced by
the 24-hour music channel. The
nominations are the result of the
first phase of a three-part voting
process.

Award winners will be an-
nounced during the awards cere-
mony on September 5. This year’s
show will be telecast live from two
locations—the Paladium, here, and
the Universal Amphitheater in Los
Angeles—with satellite pickups
from additional locations world-
wide. Ten artists will perform dur-
ing the program, including Tina
Turner, Whitney Houston, and Mr.
Mister.

The semi-finalists in the general
(nontechnical) category are:

e BEST VIDEO: A-Ha, “Take
On Me"’; AUAA, “Sun City”; David
Bowie & Mick Jagger, “Dancing In
The Streets’’; Dire Straits, “Money
For Nothing”’; Godley & Creme,

“Cry”; Robert Palmer, ‘“‘Addicted
To Love’’; Prince & the Revolution,
“Kiss’’; Rolling Stones, “The Har-
lem Shuffle’’; Talking Heads,
‘““Road To Nowhere’’; ZZ Top,
“Rough Boy.”

e BEST MALE VIDEO: Bryan
Adams, “Summer Of '69"’; Phil
Collins, “Take Me Home”; Bryan
Ferry, “Slave To Love’’; John Cou-
gar Mellencamp, “ROCK In The
USA”’; John Cougar Mellencamp,
“Rain On The Scarecrow’’; Robert
Palmer, ‘“‘Addicted To Love’’;
Prince & the Revolution, “Kiss’’;
Bruce Springsteen, “Glory Days’’;
Sting, “If You Love Somebody, Set
Them Free’’; Sting, ‘“‘Russians’’.

e BEST FEMALE VIDEO: Kate
Bush, “Running Up That Hill”’;
Aretha Franklin, “Freeway Of
Love’’; Whitney Houston, ‘“How
Will I Know?”’; Whitney Houston,
“The Greatest Love Of All”’; Janet
Jackson, “What Have You Done
For Me Lately?’’; Grace Jones,

For ‘Howard The Duck’ Clip

Dolby In Director’s Ghair

BY ETHLIE ANN VARE

LOS ANGELES Multitalented art-
ist/producer Thomas Dolby is the
veteran director of four music vid-
eos—three of his own and one for
Yellow Magic Orchestra’s Yuichi
Sakomoto. Now, working on the
$180,000-budgeted clip for Lucas-
films’ “Howard The Duck,” Dolby
has a chance to stretch his directori-
al muscle.

With the new project, however,
came a host of creative challenges.
Dolby wrote several songs for Cher-
ry Bomb, the film’s fictional rock
group, fronted by actress Lea
Thompson. He also conceived fresh
expository plot material for the vid-
eo in order to make the clip serve as
a minimovie.

“A lot of people are starting to at-
tempt to use plot and dialog in vid-
eos,” Dolby says. “The drawback is
that a lot of musicians don’t really
cut it when it comes to speaking dia-
log. It’s a luxury for me that I've
got real actors from the movie to
deal with.”

The clip will be released this
month, about three to four weeks in
advance of the film's debut. The vid-
€o is a co-venture involving Lucas-
films, soundtrack label MCA, and

film distributor Universal. Lime-
light’s Simon Fields produced. The
song, “Howard The Duck,” one of a
possible four singles from the
soundtrack album, was co-written
by Dolby, George Clinton, and Allee
Willis.

“Both of them [Clinton and Wil-
lis] will be in the video,” says Dolby.
“Allee is a ticket saleslady in the
booth before the Cherry Bomb con-
cert, and George and I play two pan-
handlers who jump out and wash
the windows of the limo.”

Because of the increasing profile
of the Hanoi Rocks spinoff band
Cherry Bombz, MCA has decided
not to use the name Cherry Bomb in
connection with the “Howard The
Duck” soundtrack.

“We decided that, as far as the
record was concerned, it was better
to avoid confusion,” says Dolby. In-
stead, the album credits will read
“Dolby’s Cube, featuring Cherry
Bomb”—Dolby’s Cube being an off-
shoot project of Dolby’s that has al-
ready released a 12-inch single.

While MCA gets the use of
Dolby’s name by August, Capitol is
anxiously awaiting new product
from its 27-year-old auteur. ‘“They
[Capitol] would have liked me to

(Continued on next page)

NEW YORK Producers looking
for a faster way to scout locations
here should be aware of Locations
Inc., a computer data-base service
that. lists 2,000 locations in 20,000
separate categories.

The 6-month-old company special-
izes in finding and logging locations
for film, video, and television pro-
ductions. The result is a-data base
that can save production teams
weeks of legwork.

According to Susan Johnson, Lo-
cations Inc. president, the data base
provides details on all its listings, in-

Firm Scouts Potential Production Sites

cluding dimensions, electrical facili-
ties, and any special features. For
more specifics, color enlargements
of all listed locations are available.

Sites available in the data base
range from offices to mansions, in-
dustrial parks, pools, health spas,
and others. New locations are add-
ed on a daily basis, Johnson says,
and are selected from areas
throughout the metropolitan re-
gion.

For information on the service
and its rates, contact Locations Inc.
at (212) 481-9111 or (201) 256-1288.

“Slave To The Rhythm”’; Madonna,
“Live To Tell”’; Madonna, “Dress
You Up”’; Sade, “The Sweetest Ta-
boo’’; Tina Turner, ‘“We Don’t
Need Another Hero.”

Nominees for
Best Video
include ZZTop,
Stones, Prince

e BEST CONCEPT VIDEO:
A-Ha, “Take On Me’’; AUAA,
“Sun City”; Dire Straits, “Money
For Nothing’’; Godley & Creme,
“Cry”; Rolling Stones, “The Har-
lem Shuffle’’; Sting, “Russians’’;
Talking Heads ‘‘Road To No-
where”’; Talking Heads, ‘“And She
Was'’; ZZ Top, “Rough Boy”; ZZ
Top, “Sleeping Bag.”

e BEST GROUP VIDEO: A-Ha,

““Take On Me’’; AUAA, “Sun
City’’; Dire Straits, “Money For
Nothing’’; INXS, “What You
Need’’; Prince & the Revolution,
‘““Raspberry Beret’’; Rolling
Stones, ‘“The Harlem Shuffle”;
Talking Heads, ‘‘Road To No-
where”’; Talking Heads ‘“And She
Was’’; Tears For Fears, ‘“Shout’’;
ZZ Top, “Rough Boy.”

e BEST STAGE PERFOR-
MANCE: Bryan Adams & Tina
Turner, “‘It’s Only Love’’; Dire
Straits, ‘“Money For Nothing’’;
Dire Straits, ‘‘Walk Of Life’’;
INXS, ““Listen Like Thieves’’;
Huey Lewis & the News, “The
Power Of Love’’; Madonna, “Like
A Virgin”'; Madonna, “Dress You
Up”’; Billy Ocean, “When The Go-
ing Gets Tough, The Tough Get
Going”’; Robert Palmer, ‘“Addicted
To Love”; Pete Townshend, ‘“‘Face
The Face’’; Paul Young, “I'm
Gonna Tear Your Playhouse
Down.”

e BEST NEW ARTIST: A-Ha,
Jimmy Barnes, Dream Academy,
the Hooters, Whitney Houston,
Pet Shop Boys, Seritti Politti, Sim-
ply Red, Charlie Sexton.

¢ BEST OVERALL PERFOR-
MANCE: AUAA, “Sun City”; Da-
vid Bowie & Mick Jagger, “Danc-
ing In The Streets””; Dire Straits,
“Money For Nothing’’; Whitney
Houston, “How Will I Know?”’;
Robert Palmer, ‘‘Addicted To
Love’’; Prince & the Revolution,
“Kiss’’; Prince & the Revolution,
“Raspberry Beret”; Bruce Spring-
steen, “Glory Days”’; Sting, “If
You Love Somebody, Set Them
Free”; ZZ Top, ‘“Rough Boy.”

The nominees in the above cate-
geries were selected by more than
1,700 members of the record and
music video industries, choosing
from 717 videos which were ac-
quired and exhibited by MTV from
May 2, 1985 to May 1, 1986.

Soutful Force. Tommy Boy artists Force M.D.’s made a guest appearance on "“Soul Train" recently, where they
performed songs from the ““Chillin’ ”* album. Pictured, from left, are group members Trisoc, Mercury, Jesse D., Stevie D.,

and T.C.D.

New Videoclips

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artists, title, al-
bum (where applicable). label, pro-
ducer/production house, director.
Please send information to Bill-
board, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

AEROSMITH

Dream On

Aerosmith Classics Live/Columbia
Cream Cheese Productions

Marty Calliner

CROWDED HOUSE
World Where You Live
Crowded House/Capitol
Christina Pozzan/Musical Films
Ray Argyle

EL DEBARGE

Love Always

El DeBarge/Gordy

Jason Braunstein/The Wolte Co.
Francis Delia

DE-FILM

1 Saw Your Dream
De-Film/Portrait
Directors International
Pete Cornish

STEVE EARLE
Guitar Town

Hillbuly Highway/MCA
Curt Marvis/The Company
Peter Lippman

FULL FORCE

Temporary Love Thing

Full Force Get Busy 1 Time!/Columbia
Soffer Pantelich

Simeon Solfer

GTR

The Hunter

GTR/Ansta

Carl Wyant & Karen Bellone/Spht Screen East
Jim Yukich

KEEL

Tears Of Fire

The Final Frontier/MCA/Gold Mountain
Curt Marvis/The Company

Peter Lippman

L.A. DREAM TEAM
Kings Of The West Coast

Nursery Rhymes/MCA
Bob Hart/Spitt Screen
Fisher & Preachman

MISSING PERSONS

| Can’t Think About Dancing
Colce In Your Life/Capitol

Kris P./Zbig Vision Ltd.

Zbigmew Rybsonsk

CARL PERKINS

The Birth Of Rock And Roll
Class Of '55/America/Smash/PolyGram
Ed Gntfith

Street Pulse Group
surveys the habits
of video consumers
in ‘On Target’
... See page 45
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LOS ANGELES

PACIFIC VIDEO of Hollywood
provided electronic editing on
scenes from Prince’s new Warner
Bros. film, “Under The Cherry
Moon.” The movie stars Prince as
Christopher, a musician seeking
fame and fortune in France. Kris-
tin Scott Thomas plays the Purple
One’s love interest. It was directed
by Prince, with Bob Cavalo, Joe
Ruffalo, and Steve Fargnoli pro-
ducing. Editing was done by
Prince, Ava Gardos, and Pacific’s
Ray Bush. Pacific also performed
postproduction work on Prince’s
latest music video, “Mountains,”’
which is an excerpt from the film.

Eurythmics’ clip for “Mission-

ary Man” was lensed on the old
Charlie Chaplin soundstage at
A&M Records in L.A. It was under
the direction of Willy Smax, who
also worked on two other clips for
the group. The video blends per-
formance footage with bizarre, fu-
turistic segments. Julian Ludlow
produced for 4-D Productions. The
piece supports the group’s debut
single from its new RCA album,
“Revenge.”

Peter Lippman, whose credits
include clips for ‘“Against All
Odds” and ‘‘Ghostbusters,” just
wrapped the video for “Over And
Over’” with Colonel Abrams. A
montage of neon and animated ef-
fects, created with Editel’s Quan-
tel Paintbox, provides the back-
drop for Abrams performance se-
quences. Effects were designed by
Editel’'s Jerry Pojawa. Mike Can-
tebury edited.

MusicVision, the music video
line from RCA/Columbia Pictures
Home Video, is making strides
with “Whitney Houston: The No. 1
Video Hits” and “Alabama: Great-
est Video Hits.”” Each title has
shipped in excess of 50,000 units;
the average music video title sells
fewer than 10,000. Both are compi-
lation videos. Other titles recently
released include “Starship: Video
Hoopla’’; ““Mr. Mister: Videos
From The Real World”’; and ‘“Who-
dini: Back In Black.”

OTHER CITIES

AIR-MOBILE PRODUCTIONS
of Birmingham, Ala., recently
completed a video for ‘“Take Off
The Mask” with Split The Dark.
The clip’s story line is said to re-
volve around a time machine that
throws the group’s lead singer,
Marc Phillips, into a ‘““dream rela-
tionship” with a beautiful woman.
Steve Ashlee directed; Jeff Sears
provided art direction.

Austin, Texas-based Metropost
was responsible for editing three
30-second spots for the recent
Farm Aid II concert. The company
also did postproduction work on a
series of 60-, 30-, and 10-second
spots for The Great American
Bash, a national wrestling and mu-
sic event that kicks off this month.

Edited By LINDA MOLESKI

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Video Track, Billboard, 1515
Broadway, New York, N.Y. 10036.

Elliot Joins VH-1

NEW YORK VH-1 has signed
radio/television personality
Rona Elliot to anchor its hourly
“People News” segments. Elliot
continues her work as music cor-
respondent for NBC-TV’s “The
Today Show.”

The two-minute ‘‘People
News’ breaks will be written
and reported by Elliot, who was
once host/reporter of “The Rock
Report,” the daily feature on
NBC Radio Entertainment/The
Source Network.

Elliot will also serve as host
for a number of live events
scheduled by VH-1 for various
dates throughout the balance of
the year. Her first assignment
was the Farm Aid II telecast on
July 4.

DOLBY

(Continued from preceding page)

have done a new album months ago,
but the understanding when I origi-
nally approached EMI was that [
wanted to write, play keyboards for
other people, to produce a bit, and
get involved in film,” says Dolby.
“Solo records are something I want
to return to from time to time.”

After “Howard The Duck,”’
Dolby will move on to another film
project—scoring Ken Russell’s bio-
graphical film on the lives of En-
glish romantic poets Byron and
Shelley. Next, he hopes to direct his
own feature.

“The advantage of making my
own movie would be that I could use
the film as a springboard for an al-
bum and not have to worry about
getting it past record company ex-
ecutives or radio programmers,”’
says Dolby. “That has always an-
noyed me.”

| L
MUSIC TRLEVISION *

AS OF JULY 9, 1986

PROGRAMMING

This report does not include videos in recurrent or otdie rotation.

WEEKS ON
PLAYLIST

VIDEOS ADDED
THIS WEEK

38 SPECIAL SOMEBODY LIKE YOU A&M
ALPHAVILLE DANCE WITHME Atiantic

THE ART OF NOISE PARANOIMIA  Chrysalis

BLUE ANGELS (VAN HALEN) DREAMS Warner Bros.

BOOK OF LOVE YOU MAKE ME FEEL SO GOOD Warner Bros.
LRS.

STEWART COPELAND/ADAM ANT OUT OF BOUNDS
CROWDED HOUSE WORLD WHERE YOU LIVE  Capitol
DEL LORDS HEAVEN EM!

HOODOO GURUS DEATH DEFYING Elektra

KEEL TEARS OF FIRE MCA

LIMITED WARRANTY VICTORY LINE Atlantic

MIKE + THE MECHANICS TAKIN IN Atlantic

MOODY BLUES THE OTHER SIDE OF LIFE PolyGram
ROBERT PALMER | DIDN'T MEAN TO TURN YOU ON

QUIET RIOT THE WILD AND THE YOUNG  Epic
STABILIZERS TYRANNY Columbia

Island
PRINCE & THE REVOLUTION ANOTHER LOVERHOLENYOHEAD Warner Bros.
PRINCE & THE REVOLUTION GIRLS AND BOYS Warner Bros.

POWER
NEW
POWER
HEAVY
NEW
BREAKOUT
LIGHT
LIGHT
LIGHT
LIGHT
LIGHT
ACTIVE
POWER
POWER
POWER
BREAKOUT
ACTIVE
NEW

POWER
ROTATION

EURYTHMICS MISSIONARY MAN RCA
FABULOUS THUNDERBIRDS WRAP IT UP Epic

FALCO JEANNY A&M

JULIAN LENNON THIS IS MY DAY  Atlantic

MADONNA PAPA DON'T PREACH Warner Bros.
MICHAEL MCDONALD SWEET FREEDOM MCA

JOHN COUGAR MELLENCAMP RUMBLE SEAT PolyGram
MISSING PERSONS | CAN'T THINK ABOUT DANCIN'
OUTFIELD ALL THE LOVE IN THE WORLD Columbia
DAVID LEE ROTH YANKEE ROSE Warner Bros.
RUN-D.M.C./AEROSMITH WALK THIS WAY Profile
BOB SEGER LIKE A ROCK Capitol

JOHN WAITE IF ANYBODY HAD A HEART EMI
WHAM! THE EDGE OF HEAVEN Columbia

STEVE WINWOOD HIGHER LOVE Island

Capitol

D Wb HWWWWY S WWWWW

HEAVY
ROTATION

®BANGLES IF SHE KNEW WHAT SHE WANTS Columbia
JEAN BEAUVOIR FEEL THE HEAT Columbia
®BELINDA CARLISLE MAD ABOUT YOU RS

PETER CETERA GLORY OF LOVE Warner Bros.
*EMERSON, LAKE & POWELL TOUCH AND GO PolyGram
°PETER GABRIEL SLEDGEHAMMER Geffen

*GENESIS INVISIBLE TOUCH Atlantic

*GTR WHEN THE HEART RULES Arista

JANET JACKSON NASTY A&M

°KENNY LOGGINS DANGER ZONE Columbia

SIMPLY RED HOLDING BACK THE YEARS Elektra
*ROD STEWART LOVE TOUCH Warner Bros.

®ANDY TAYLOR TAKE IT EASY Atiantic

10

11

10

13

10
22

10

ACTIVE
ROTATION

AC/DC  WHO MADE WHO  Atlantic

BIG COUNTRY LOOK AWAY PolyGram

BLOW MONKEYS DIGGING YOUR SCENE RCA
DAVID BOWIE THE UNDERGROUND EM#

*JOHN CAFFERTY & THE BEAVER BROWN BAND VOICE OF AMERICA'S SONS  Epic

DEVICE HANGIN' ON A HEART ATTACK Chrysalis

JOHN EDDIE JUNGLE BOY Columbia

®FIXX SECRET SEPARATION MCA

DAN HARTMAN WAITING TO SEE YOU Epic
HONEYMOON SUITE WHAT DOES IT TAKE Warner Bros.
ICEHOUSE NO PROMISES Chrysalis

KIDS IN THE KITCHEN CURRENT STAND Warner Bros.
MODELS COLD FEVER Geffen

°PET SHOP BOYS OPPORTUNITIES EMI

=
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—
oW e oo

—
o W

MEDIUM
ROTATION

DOKKEN IT'S NOT LOVE Elektra

LEVEL 42 HOT WATER PolyGram

LOVE AND MONEY CANDYBAR EXPRESS PolyGram
QUEEN A KIND OF MAGIC Capitol

SIMPLE MINDS ONCE UPON A TIME A&M

JERMAINE STEWART WE DON'T HAVE TO TAKE OUR CLOTHES OFF

Arista

W o was

o

BREAKOUT
ROTATION

A-HA HUNTING HIGH AND LOW Warner Bros.
ANABELLA FEVER (HIP CLIP) RCA
BANANARAMA VENUS PolyGram

CALL EVERYWHERE | GO Elektra
CINDERELLA SHAKE ME PolyGram

ELVIS COSTELLO/JIMMY CLIFF 7-DAY WEEKEND Columbia

DEPECHE MODE A QUESTION OF LUST Warner Bros.
DENNIS DEYOUNG THIS IS THE TIME A&M

0ZZY OSBOURNE LIGHTNING STRIKES Epic

PETE SHELLEY ON YOUR OWN PolyGram

SPARKS MUSIC YOU CAN DANCE TO MCA

STYLE COUNCIL (WHEN YOU) CALL ME Geffen
DANNY WILDE ISN'T IT ENOUGH Island

Do a®

WL WWwd W W

)
-

LIGHT
ROTATION

JOAN ARMATRADING KIND WORDS A&M

BEACH BOYS ROCK'N'ROLL TO THE RESCUE Capitol
BERLIN TAKE MY BREATH AWAY Columbia

BIG AUDIO DYNAMITE E=MC? Columbia

CARTER BURWELL SCREAM OF LOVE MCA
CACTUS WORLD NEWS YEARS LATER MCA

CURE LET'S GO TO BED ELEKTRA

EUROPE THE FINAL COUNTDOWN Epic/CBS
GLASS TIGER THIN RED LINE EMI

REGINA BABY LOVE Atlantic

SIOUXSIE & THE BANSHEES CITIES IN DUST Geffen
SMITHEREENS BLOOD AND ROSES Enigma

TALK TALK GIVE IT UP EMI

BNWHOWNWWS

—
w o o

NEW

CHURCH COLUMBUS Warner Bros.
DUMPTRUCK BACK WHERE | BELONG Big Time
LET'S ACTIVE IN LITTLE WAYS IRS.

LOZ NETTO WE TOUCH Atlantic

THE WOODENTOPS IT WILL COME Upside

s b Wb W

* Denotes Sneak Preview Recurrent.

** MTV Exclusive.

For further information, contact Jeanne Yost, director of music programming,
MTV, 1133 Avenue of the Americas, New York, N.Y. 10036.
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Digital Sampling Unit For Apple Due
Bargain Basement Price Under $3,000

BY STEVEN DUPLER

LONDON One of the most inter-
esting British products due to ar-
rive in the U.S. by the fall was not
displayed at the Assn. of Profes-
sional Recording Studios exposition
here June 25-27, but it should be on
hand for the upcoming Audio Engi-
neering Society show in Los Ange-
les.

Greengate, a small computer mu-
sic research and development team,
says it is almost ready with its new
DS:4 digital sampling system for
the Apple Ile. When it hits the mar-
ket, the DS:4 will offer 16-bit resolu-
tion and a choice of either 12 or 24
seconds of sampling time at the
compact disk rate of 44.1 kHz at the
bargain basement price of less than
$3,000.

At present, buying a 16-bit sam-
pler with comparable sampling
times means a big-league price tag.
With the exception of Hybrid Arts’
16-bit system for the Atari ST com-
puter (recently unveiled at the Sum-
mer National Assn. of Music Mer-
chants expo), 16-bit sampling is only
available with top-end units such as
the Synclavier.

Greengate’s DS:4 is a two-piece

system, consisting of a plug-in card
for the Apple, and a 19-inch rack-
mount unit. Designed by John Mol-
loy and Peter Green, it’s designed to
work with any MIDI keyboard. Mol-
loy says the DS:4 was ‘‘planned
around the DX-7, as it’s the least ex-
pensive and most popular MIDI
keyboard you can get with all the

The system can be
used with any
MIDI keyboard

features we needed.”

The DS:4 is an upgrade to Green-
gate’s previous DS:3, “in that it
uses the same computer and has
much software similarity,” Molloy
says. But the new model does not
mean obsolescence for the DS:3.
“All that’s needed to upgrade to a
DS:4 is an optional high-capacity
disk for storage of the longer sound
samples.”

The DS:4’s sound quality, demon-
strated during a private showing at
the firm’s small headquarters in the
English countryside, was phenome-
nally close to the sound of the actu-

al CD used for sampling. Other fea-
tures of the system are full key-
board splitting; looping by both
aural and visual control; waveform
processing; digital synthesis by har-
monic addition; performance mode
utilities; and digital delay software.

The package also features an
eight-channel sequencer that func-
tions in both real and step-time. The
sequencer allows beat-per-minute
counts of 4 to 200, and event quanti-
zation to 96/quarter note.

One drawback to the DS:4 is its
inability to “tweak’ a sample, once
it is stored in memory. Also, soft-
ware enabling aftertouch and pitch
bend has yet to be written, although
the DS:4 is fully MIDI-compatible
with the velocity sensing function
of any MIDI keyboard.

One of the DS:4’s more striking
features, though, is its “cross-fade
looping” function, which removes
the glitches inherent in sample
loops, making them smoother and
more musical.

Green and Molloy plan a trip to
America by the end of the summer
to show the DS:4 to “interested stu-
dio owners.” The firm plans to dis-
tribute the system itself in the U.S,,
from its office in San Mateo, Calif.

Serves As Controller For Korg Sampling Unit
S&M'’s Hot-Mix Device Bows At Seminar

BY BRIAN CHIN

NEW YORK A new tool for club
and radio hot-mix DJs is being dem-
onstrated at the New Music Seminar
here this week (13-16).

French-based S&M Productions’
BeatBreaker II has two functions.
Most simply, it acts as a controller
for the popular Korg SDD 2000 sam-
pling unit. But when its programma-
bility is combined with its BPM func-
tion—the ability to conform a sample
sequence to the beat-per-minute
count of a record on the turntable—
the BeatBreaker II enables DJs play-
ing live to simulate the elaborate
rhythm break effects normally pro-
duced by studio editing.

According to Robert Levy-Proven-
cal, a French radio and club DJ and
S&M’s representative for the North
American market, the device consists
of a small main unit and a remote
control with a key pad.

CASSETTE DUPLICATION

RECORD PRESSING
MASTERING - PLATING
COLOR SEPARATIONS

PRINTING - TYPESETTING

\ S| O cUSTOM PRESSING |
2832 SPRINGROVE AVENUE
CINCINNATI, OHIO 45225

{513) 681-8400

Thfough the key pad, the DJ can

control the Korg sampler with more -

flexibility, he says. The key pad also
allows programming of sequences
and patterns based on a 1.09-second
sample—the equivalent of two beats
on a typical dance-tempo record. Se-
quences may be up to eight beats
long, and each beat may be divided
into eight parts.

In actual use, says Levy, the DJ
programs a sequence and the BPM
tempo of the record into the device.
The monaurally sampled “break” re-
places the signal from the turntable
for the duration of the sequence.
During this time, a stereo effect can
be simulated by panning left and
right.

At the conclusion of the break, the
signal from the record returns, per-
fectly in syne, as the break has been
locked into the beats per minute of
the record. The DJ may also cue back
the record to whatever re-entry point
is preferred.

The BeatBreaker II comes with 66
preprogrammed “house” sequences

and is capable of storing one person-
alized sequence while it remains on.
Original programs and samples cre-
ated by the device can be saved to
cassette and retrieved using a num-
ber code to locate each. Levy notes
that if S&M users submit “well-writ-
ten” original sequences, the company
may create new chips incorporating
them.

The Beatbreaker II does have sev-
eral limitations. Most obviously, the
unit is compatible only with the Korg
sampler at this time. Also, samples
can be trimmed only at the end, and
not on the attack. But for DJs using
the Korg unit, the device can be ex-
tremely helpful.

BeatBreaker II was created by
Christian Valezy, who represents the
company for the U.K., German,
French, and Japanese markets. Price
is expected to be $864. Orders will be
taken at the seminar for August de-
livery, according to Levy.

CHICAGO A three-day trade
show aimed at present and aspir-
ing musicians is set to take place
here at the O’Hare Expo Center in
suburban Rosemont, Oct. 24-26.
Dubbed Music World: The Chi-
cago Show, the event is being
staged by East Coast-based con-

firm Convention Designs. Doug
Werbeck, the firm’s Southeast re-

Chicago Expo Targets Consumers

Musician Trade Show Scheduled

sumer trade show management.

gional manager, says Music World
is the first music-oriented trade
show in its five-year history.
Unlike the National Assn. of
Music Merchants convention, also
held in Chicago this year, Music
World targets the consumer musi-
cian rather than the music store
owner. Convention Designs is aim-
ing for 10,000 to 12,000 attendees
(Continued on next page)

Golden Dancer. Tina Turner’s “Private Dancer” chalks up yet another industry

award, as Ampex presents the singer with a Golden Reel. The album, which has
sold over 4 million copies, was recorded, mixed, and mastered on Ampex Grand
Master 456 professional tape. Shown, from left, at London’s Mayfair Studios
during the presentation are Kate Hudson of Mayfair; engineer John Hudson;
producer Terry Britten; Turner; and Ampex Great Britain Ltd.’s Tony Shields.

Audio Track

10S ANGELES

THE 3 O’CLOCK are working at
Madhatter Studios with producer
Ian Broudie on their next I.R.S. al-
bum. Ian Taylor is at the desk.
Guitarist Yngwie Malmstein has
been in at Village Recorder in West
L.A. for the mix of his latest self-
produced project for Polydor. Ricky
Delena is the mix engineer, aided
by Jimmy Hoyson and Steve
Hirsch. Also there, Bill Drescher
has been producing and mixing
Australian act Mondo Rock for
CBS. Assisting is Charlie Brocco.
And Michael Schuman, former en-
gineer for Michael Jackson, is mix-
ing his own self-produced record-

ing.
NEW YORK

THE FINAL SESSIONS for the
world premiere album of the new
English musical “The Secret Gar-
den” took place recently at Master
Sound Astoria.

Theme music for the NBC promo-
tional campaign for the World Cup
Soccer Tournament was produced
by Associate Production Music’s
Richard Honoroff and recorded at
Unique Recording. At the console
was Michael Finlayson, assisted
by Mike Webber.

Activity at INS Recording in-
cludes the completion of Elcee’s 12-
inch single “We Have Risen,” pro-
duced by Freddie Bastone and engi-
neered by Robert Kasper. Also,
Tricky T’s new album for Sleeping
Bag was wrapped. Sam Sever pro-
duced, with Kasper engineering and
Chep Nunez editing. And Hanson
& Davis have begun to lay tracks
for a Fresh Records project. Kevin
Reynolds is engineering. .

At Systems Two in Brooklyn,
Barry Manilow’s Stiletto Produe-
tions is in cutting tracks on vocalist
Muffy Hendrix with producer Kev-
in DiSimone. Joe Marciano is at
the board. Also, the Crumbsuckers
recently completed mixing their up-

coming album for Important. Pro-
ducer was Norman Dunn, and Mi-
chael Marciano engineered.

NASHVILLE

SCRUGGS SOUND STUDIO re-
cently hosted Jason & the Scorch-
ers with veteran producer Tom
Werman and engineer Dwayne
Baron. The group was in for over-
dubs on their upcoming EMI Ameri-
ca release.

Country Music Foundation Rec-
ords has compiled a 12-song album
of never-released Hank Williams
material, due out this month. Resto-
ration mastering for “The First Re-
cordings’’ was done in-house by
Alan Stoker, and the album was
mastered by Custom Mastering
Inc.

OTHER CITIES

SHEENA EASTON RECORDED
five songs for her new album at Sig-
ma Sound, Philadelphia. Sessions
were produced by Nick Martinelli
and engineered by Michael Tarsia,
Gene Leone, and Scott Mac Minn.
Also, sessions continue there for
the new O'Jays album on Philadel-
phia International Records. Thom
Bell is producing, with Joe Tarsia,
Arthur Stoppe, and Gene Leone at
the board. Finally, Main Attraction
remixed their single, “Rainy Night”
for RCA, with David Todd produc-
ing. Joe Tarsia engineered.

Contemporary Christian artist
Scott Frazier has completed his de-
but album, “A Better Way,” for
Niromi Records at Wordway Re-
cording in Phoenix, Md. Producer/
engineer was Don Mark.

Dallas-based producer Dick Mi-
chaels, arranger Charlie Lowe, and
engineers Mick McCalin and Jon
Early are working on a project at
Studio Southwest in Dallas.

MCA artist Randy Hall has been
digitally mixing his new album at
Luxury Audio Workshep in Las

(Continued on next page)

64

www americanradiohistorv com

BILLBOARD JULY 19, 1986


www.americanradiohistory.com

ro audio/video

Sound nvestment

A biweekly column spotlighting
equipment-related news in the au-
dio and video production, post-
production and duplication in-
dustries.

EXCITED RADIO: Los Angeles
jazz station KKGO, one of only
two satellite-distributed FM sta-
tions in the U.S., recently installed
an Aphex Aural Exciter, Compel-
lor, and Dominator combination to
handle its FM processing. Accord-
ing to station general manager Sol
Levine, several other FM proces-
sors the station tried had added
density to the sound that detracted
from the ‘“‘subtleties of jazz,”
while the Aphex gear did not.

SYNCLAVIER LOOKS TO
SCHARFF: When New England
Digital needed 10 complete record-
ing/playback systems for its re-
cent seminar at Dartmouth Col-
lege (Billboard, July 12), New
York-based rental firm A/T
Scharff was there. The company
provided 10 recording consoles,
ranging from small Ramsa 8x2
mixers to a 32-input Yamaha PM-
2000; 10 Hafler, Crown, and Urei
power amps; 20 JBL, Yamaha,
ElectrVoice, and Westlake speak-
ers; a JVC CR-6650 video recorder;
and a Sony Pro Feel monitor. All in
all, $3 million worth of Synclavier
and A/T Scharff equipment went
into the three-day event.

FAST TRACK FOR AMPEX: Ac-
cording to the Redwood City,
Calif.-based manufacturer, Am-
pex’s recently introduced half-inch
professional videotape has so far
received an exceptional welcome in
the marketplace. Michael Wilke,
marketing manager for videotape
products, attributes the strong

sales start for Ampex 198 (Beta-
cam) and 199 (M-format) tape to
the fact that the formulations
were ‘‘designed specifically for
broadcast applications”” and had
been extensively field-tested for
over two years prior to their
launch.

I.ET’S GET WIRED: Giant sound
reinforcement company Maryland
Sound Industries provided the
sound contracting for Liberty
weekend and faced a number of
unique challenges in doing so.
First, audio monitors had to be
camouflaged from the TV cam-
eras. Maryland’s solution was to
hide them in an 18-story waterfall.
Next, the technical requirements
for the audio setup, which included
locations at Central Park, Liberty
State Park, and Brendan Byrne
Arena in New Jersey, meant run-
ning over 100,000 feet of cable.
The project took two months to or-
ganize and employed three project
managers, 20 technicians, and six
tractor-trailers.

"EW CONSOLE SHIPPED: Har-
rison Systems of Nashville has
shipped its first four Series 10
automated consoles. The product,
which took more than two years to
develop, was recently shown at the
Assn. of Professional Recording
Studios expo in London. The sys-
tems were purchased by Denny
Jaeger Productions in Oakland,
Calif; Mike Oldfield Music in the
U.K.; London-based Marquee Stu-
dios; and Westlake Audio in Holly-
wood, Calif. The four systems are
all equipped with Harrison’s 80
megabyte hard disk automation
system. Edited by STEVEN DUPLER

Master Digital: More Gustom Video

LOS ANGELES Custom video-mas-
tering, duplication, and production
services are being expanded at Mas-
ter Digital, the Santa Monica, Calif -
based firm which established its
original customer base in real-time
audiocassette duplication.

Custom video duplication has been
part of the company’s mix of ser-
vices for some time, but the past
year has seen substantial diversifica-
tion, tied to the company’s move to
new, larger quarters at 1749 14th St.
in an industrial section of the coastal
city.

The focal point for Master Digi-
tal’s video-service growth is a new
video-production suite. As has been
the case with its audio business, the
investment in video editing, master-
ing, and duplication has enabled the
company to branch into custom pro-
duction projects.

According to Paul Addis, the
menu also includes preproduction
packages for video music producers.
These are designed to maximize au-
dio transfers to various video for-
mats and maintain optimum flexibili-
ty in time-code considerations.

“Our biggest area of expertise is
[our ability] to provide full digital-
audio production for visuals, wheth-
er it be on film or videctape,” he
notes.

The new edit bay is built around
an Ampex computerized system, op-
erated from a custom koa-wood con-
sole. Addis says the Ampex ACE
system was selected “because it’s
software based, allowing us to modi-
fy as needed, and it’s very clean.”

A Harrison eight-track audio con-
sole, Harris DVE, Grass Valley
switcher (which can handle up to 30
different machines), and Chryon
VP2 digital paint box are also part of
the system. Monitoring includes one
Sony and three Ikegami monitors.

AUDIO TRACK

(Continued from preceding page)

Vegas. Reggie Dozier has been at
the board. Also Joan Rivers was in
Studio B doing audio tracks for pro-
motional spots. And Englebert
Humperdinck was cutting vocal
tracks in Studio A with producer
Jack White and engineer John Van
Ness.

Solo acoustic guitarist Joseph
O’Hara tracked a direct-to-two-
track project at Seagrape Record-
ing in Chicago. Engineer was Tom
Haban.

Dallas Sound Lab put together a
unique audio-visual presentation for
General Dynamics’ F-16 fighter jet.
First, the music score for “Sound
Performer” was recorded digitally
on a Sony PCM-3324 and then mixed
to F-1 for later assembly. Post-pro-
duction sound was wrapped at
DSL’s newly completed Studio C, in-
terlocking the 3324 with a Sony
PCM-10 digital two-track for all
sound effects, assembly, music
tracks, and edited narration. DSL
chief engineer Rusty Smith handled
all post duties.

All material for the Audio Track
column should be sent to Steven
Dupler, Billboard, 1515 Broad-
way, New York, N.Y. 10036.

Custom duplication stresses pre-
mium tape, another feature initiated
with Master Digital’s audiocassette
business, which transfers exclusive-
ly to TDK-SA stock cut to program
length. For video duplicating, the
firm uses high-grade TDK, Maxell,
and Konica formulations. For record
company and other clients, transfers
are available in 1-inch, 3/4-inch, VHS
Hi-Fi, and Beta Hi-Fi.

Special production assignments
have so far included the creation of
video programs for the fashion in-
dustry and dance clubs. In the latter
arena, the company has already
picked up franchise operations in-
cluding Marriott Hotels and the
Bombay Bicycle Club chain.

Master Digital has also developed
what it claims is the first video Sur-
round Soind demonstration pro-
gram, now being distributed to Ra-
dio Shack outlets for use in promot-
ing its first consumer decoder. The
demo reel uses clips from various
Paramount Home Video titles.

The newest member of the staff is
video editor Bruce Ochmanek, for-
merly with Compact Video.

The swing toward video hasn’t re-
duced the company’s audio services.
Addis says that compact disk sub-
mastering is a natural outgrowth of
the company’s early investment in
digital audio as the master medium
for its real-time cassettes.

SAM SUTHERLAND

MUSICIAN TRADE SHOW SCHEDULED

(Continued from preceding page)

for the expo, which will feature ex-
hibits, seminars, and workshops.

Werbeck says he’s looking for 80-
90 exhibitors to fill 126 booths.

There will be three major areas of
concentration, says Werbeck. They
are an introduction to the world of
music, musical technology, and mu-
sical instruments.

Scheduled seminars include
“How To Get The Most Out Of Your
Studio Time,” conducted by Murray
Allen, president of Universal Re-
cording Studios here; “Digital Sam-
pling Keyboards,” presided over by
a representative of local retailer

Gznd Music; and “The Business of
Music,” headed by entertainment
attorney Fob Acri.

The Old Town School of Folk Mu-
sic here w:ll also conduct a series of
instrumental workshops, including
sessions on blues guitar, bluegrass
banjo, and mandolin.

Werbeck says admission to Music
Werld will be $5 per day. Two- and
three-day nasses will be available at
a reduced rate. Opening day is des-
igmated as student’s day, in coopera-
tion with the Illinois Music Educa-
tors Assn., with students receiving
discountec entry. MOIRA McCORMICK

as the tape you use.

@ 1966 BASF Corporation information Syslems. Bediord, MA

BASF has

a bullet with

your name on it.

If you want to hit the top of tae charts then keep this
in mind: no matter how much talent and effort you put into
your work, you’re only going to sound as good on cassette

So reach for the best tape—-each fcr BASF Chrome.
Nothing brings out musical talent like BASF Chrome. That’s
why as many as 40% of the top 10 pop albums have cassette
releases on BASF Chrome. And why quality labels like A&M,
American Gramaphone and Windkam Hill use BASF Chrome.

Take aim at the top with BASF Chrome —you can’t miss.

Reach for a bullet. Reach for the Chrome.

BASF
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[ Count 8 words for our Box Number and address. Add $6
for handling. Only regular mail forwarded—tapes not
acceptable.

Check the heading you want . ..

[0 For Sale [ Help Wanted [ Positions Wanted [J Tapes
[J Business Opportunities [ Investors Wanted
[J Real Estate/For Sale/Lease [J Songwriters [ Talent

[ Accessories [ Golden Oldies [ Novelties/Merchandise
[J Services/Supplies/Equipment [J Wanted To Buy

[0 Comedy Material [J Computer [J Schools & Instructions
[ Video [ Miscellaneous

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Cancellations must be in writing and mailed to the

Classified Dept.

Your Name

Company

Address

City

State Zip

Telephone

Please fill in the information below if you wish to

charge the cost of your classified advertising.

Credit Card #
Bank #

O American Express [ Diners Club O Visa [ Master Charge

Exp. Date:

Your signature

15% agency commission applicable only on ads
of 2” or more running 2 consecutive weeks.
Need to get your ad in fast? Call Jeff Serrette ... In NY State
phone 212/764-7388 . . . Outside N.Y. State phone toll free

800/223-1524.
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FOR SALE

FOR SALE

FOR SALE

MISCELLANEOUS

GMC SCENIC CRUISER BUS. Completely
customized, seats 6, microwave, trash com-
pactor, washer/dryer. 4 passenger Honda
600 stows in hold. $80,000 O.B.O. Call/Write
for color brochure: Jim Burke, ¢/o I.K.E,,
1960 East Blair Ave., Santa Ana CA 92705,
(714) 261 7330.

GAE AND MORE ...
HO RECORDS INC.

FREE LANCE AGENTS
REQUIRED ALL AREAS TO
CARRY DUR EXCLUSIVE
LINES.

WITH C.¥./RESUME OR CALL

JEFFREY COLLINS FOR MORE DETAILS
ECHO HOUSE: 281 DEAN STREET SOUTH,
ENGLEWOOD, N.J. OTEI1 - TEL 201-568-
1]

= CATALOGUES AVAILABLE —

CUT OUTS & IMPORTS
LP s cassettes 8 tracks and 455 Aock
Country R & B ang Gospel Wnile tur lree
catalog Trade only
MARNEL DIST,
P.O. Box 953
Piscataway, NJ 08834

DISTRIBUTOR
WHOLESALE ONLY

We are 12 records, blank audio,
hlank video, video games, movies,
accessories, hardware, CD's. al-
bums, tapes....
Stratford Dist., Inc.
86 Denton Ave.

Garden City Park NY 11040

(71R) 343-6920, (516) R77-1430

(RO0) 645-6558, Telex 6852201

BRAZILIAN MUSIC. BEST and newest selection in
USA, also Itahan and Spanish. Ask for free catalog
Rewvival Enterprises, 2120 N.W. 21sl Street, Miamu
FL 33142. (305) 325-9272.

MTV'S ROCK & ROLL
TO GO
Along with 1.000's of other cassette and LP t-
tles Dealers only Wnite or call lor tree catalog
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

While Other People are rarsing their prices
we are <lashing ours Major Label L2's as
low as 50¢ Your choice of the most exten
sive listings available
For free catalog call (609) K90 6000
or wnte
Scorpro Music Inic
Post Office Box A
Trenton NJ OS691 0020

WHOLESALE TO STORES
WE SPECIALIZE IN 12" PRODUCT
Full ine of Gospel LP's & Cassettes
All current LP's, cassettes, CD's and 45's
Independent and major companies.
LOWEST PRICES! SAME DAY UPS!
NO CATALOG REQUEST - PLEASE CALL
SE HABLA ESPANOL
Glo Mdse. Corp.
43-02 34th Ave., LIC..NY 11101
N.Y.S Residents (718) 706-0515
Qut of NYS call toll free 1 (800) 628-3010

AMPRO FIXTURES
Several dozen used units for sale with cus-
tom wood bases. Regina 1-800-222-9332.

JE e
| k!
ur GO needs

O
The one stop for &Y

ATTENTION
RETAILERS

« Personalized Service

« Thousands of Titles in Stock
* CD Accessories

*« Competitive Pricing

* Same or Next Day Shipment
* Volume Discounts Available

1-800-255-3472

tn Connecticut Call 1-452-0203
41 Monroe Tpke Trumbull CT 06611

CASSETTE SHELL MOLDS

2 - 12 cavity sonic cover cassette

2 - 12 cavity bass cassette

1 - 12 cavity screw cover cassette

1 - 8 cavity sonic cover cassette

1 - 8 cavity bass cassette

1 - 4 cavity cassette box

1 - 32 cavity keyhole hub

1 - 84 cavity guide roller mold

Gima automatic audio cassette as-

sembly machine plus misc. compo-

nents for cassette assembly.
$375,000 for all!

Box 7668
Biliboard Magazine
1515 Broadway
New York, NY 10036

ROCK & SOUL
ELECTRONICS

4AT0 Tth Ay

Mew ¥ qY 10018

WE HAVE THE LOWEST
PRICES IN TOWN

LP's 5499

DON’T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and LP's

TARGET MUSIC DISTRIBUTORS
1674 N.W. 82nd Ave., Miami, FL 33126
(305) 591-2188

DOES “96 TEARS” AND
98.6 HAVE SPECIAL MEANING
7O YOU

“The East Coast 60's Rock & Roll Experi-
ment” featuring the “Smithereens’ and 12 oth-
er great bands cover the forgotten hits of the
60's. Send $7.49 to:

Cheap Thrills

Dept. BB
2 Oak Street
New Brunswick, NJ 08301

MAN OF MANY
VOICES NEEDED
Creative person to write and produce

radio commercials $25,000 per year
and up. Send demo tapes/resume to

TSI
5900 Dewey Street
Hollywood FL 33021
Send Attn. Mr. T.

WE EXPORT TO ALL COUNTRIES
12/ LP'S / CD'S

BEST STOCK—BEST SERVICE—
BEST INFORMATION

We specialize sn 17 Dance Records
all small and mapor labels

TRY Us!

EXPORT-0-DISC

B55(E) Conklin Street
Farmingdale. N.Y. 11735 USA
Tele # (516) 694-4545
Telex: 6852522
Telex: 4758254
Fax # (516) 694-4594

BUDGET & MIDLINE CASSETTES

Catering to fiea market vendors and inde-
pendent record stores only. No cut-outs.
$50 minimum. Write or call for free cata-
log.

The Tape Box, Inc.

2801 West Reynoids St.
Plant City, FL 33566
(813) 754 3896

NOVELTIES/
MERCHANDISE

TEXAS INTERVIEWS
AND TEXAS MUSIC
Lease or barter, thirteen 30-min. shows,
Series | in the TEXAS HERITAGE MUSIC
SERIES. Specials availables upon request.
Choose from over 75 fresh interviews.
Kathleen Hudson
208 Valley View
Kerrville, TX 78028
(512)257-2486

VIDEO

SAVE $$ BUYING used VHS tapes - Top 40 as well
as catalog titles Call for prices' 1 (800) B33-3264 or
(B0J) 292-2072

HARDLY USED VHS & BETA MOVIES

$10 and up huge selection. $27 for Dune. Ghost-
busters, Batchelor Party. Pritzi’s Honor and
more. $37 for Witness, Science Project, Jedi and
Stlverado. Call for today’s list:

(601) 374 0777 (We ship anywhere}

MISSISSIPPI MOVIE CO.
775 E. Division St. Biloxi MS 39533

WE BUY VIDEO OVERSTOCKS
AND DELETES

NO LOAD TOO BIG!!

Video Cassette Sales
(201) 778-0877

VIDEO DUPLICATION SERVICE
14,". 3/4" and 1” tapes—any length--any quan-

OBSCENE PROFITS

SUNGLASSES

| S/D Wayfarer 14.00 dz
Terminator 16.00 dz
Cords 1.00 dz

Posters/Buttons

ORION DISTRIBUTING
(216) 881-1500
| & - i

CUT OUTS & OVER STOCKS

LP’'s Tapes. 45's and imports Looking for the
unusual® We have 1t at lowest prices Ali re-
quests for st ust be wrntten on your company
letterhead Dealers Only

Performance

P.O. Box 156

New Brunswick NJ 08901
(201) 545-3004 Telex: 5106008316

POSTERS
Rock Posters
ZAP ENTERPRISES
1251-3 Irolo St.
Los Angeles, Calif. 90006
(213) 732-3781
DEALERS ONLY

tity- sleeve printing and packaging.
Blank video cassette sales of Fuji, Media, SCK,
3M, Scotch, Kodak, Panasonic. 24 hrs. service.
Contact:
Corsaro Industries
P.O. Box 254
Wilsonville OR 97070
(503) 682 2202

SELLING USED VHS MOVIES

Examples. Witness, Silverado, Goonies and
Commando $28.00 each.

Gremlins, Vision Quest and Ghostbusters
$22.00 each. Many others in limited quantities.
Call:

Matinee Movie Club

(618) 277-4661 Today!

VIDEO

EAL FOR DUPLICATION
RENTAL &
RETAIL

VHS ana BETA

Video Cassette Baxes
Cardboard Slip Boxes
and Mailer Boxes

Custom Beautiful Printing
Low Prices-Free Samples

128 Tiveli 5., A
(518} 465-4556 Collect

TAPES

= COUPON — ———— e

——Billboard=—=

LASSIFIED

ACTION MART

To order an ad ... check the type of ad you want . ..

[0 Regular classified (ads without borders): $2.35 per word, per
insertion. Minimum ad order, $47.00.

(0 Display classified (all ads with borders): $77.00 per column per
inch, per insertion; 4 insertions $71.00 per; 12 insertions $66.00
per; 26 insertions $63.00 per; 52 insertions $51.00 per. Price
discounts are based on insertions in consecutive issues.

BLANK AUDIO & VIDEO CASSETTES
21ST ANNIVERSARY
LOWEST PRICES IN TOWN
* Audio Cassettes » Video Casseites
* Mastering Tapes ¢ 8 Tracks
Don t Delay—Call Today' For More Intormation
Andol Audio Products, Inc.

4212 14th Ave,, Brooklyn, NY 11219

Call Toli Free—(800) 221-6578

N.Y. Res.

(718) 435-7322

PROFESSIONAL QUALITY
AUDIO AND VIDEO CASSETTES

Lowest Prices in nation—Audio cassettes,
video cassettes, Universal video library
cases. For more information:

Darke Cassettes
715 Peraita St
Oakland, CA 94607
(415)46501810r (415) 465 1246

CASSETTE TAPE
SECURITY DEVICES
DESIGNED FOR RETAIL OUTLETS
EASY TO USE INEXPENSIVE
REUSEABLE & DISPOSABLE

S SELECTIVE MODELS

-FOR SAMPLES AND PRICES-
CONTACT
C & D SPECIAL PRODUCTS
309 SE QUOYA DRIVE
HOPKINSVILLE KY 42240
502/885-8088

VIDEO DUPLICATION SERVICE
Blank video cassette sales of Fuji, Media,
CK, 3M, Kodak, Par ic, 1/27, 3/
4" and 1”tapes — any length - any quantity -
sleeve printing and packaging. 24 hr.

WE BUY SELL and trade VHS movies. Play-
ers also available. Call for prices:
1(800)237 1986 or (813)324 4116.

service.
Contact:
Corsaro Industries
P.O. Box 254
Wwilsonville, OR 97070
(503)687-2202
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SERVICES/SUPPLIES/ EQUIPMENT

SONGWRITERS
4 R T EE T

POSITIONS WANTED
T T S T

AUDIO AND VIDEQ AIRCHECKS!
Current Issue # 75 features KFRC/Dr. Don Rose, KMEL/Howard Hoffman, Z100/Skinny Bobby, KRBE-FM/Christy &
Carson, KBZT/Charile Tuna, CKLW-FM’s first day, Atianta's new WARM & WOXI-FM/Gary McKee, pius Las Vegas'
KLUC, Y97 & Z96. 90-min. cassette, $5.50. Special Issue # S-82 features CINCINNATI, with CHR WKRO/O Zoo, AORs
WEBN & WSKS, A/Cs WLW/Gary Burbank, WKRC, WRRM, WLLT & WWNK, pius Urban WBLZ. 90-min. cassette, $5.50.
Special Issue #S-83 teatures ST. LOUIS, with CHRs KHTR & KWK, AOR KSHE, B/U KMJM. and A/Cs KYKY, KADI,
KSD & KLTH. Cassette, $5.50. Classic Issue #C-68 features WMGM/Peter Tripp-1960, KFRC/Bobby Ocean-1975,
KCBQ/BIIl Gardner-1973, KAFY/Jerry Clitton-1971, WRKO/Joel Cash-1973, KFRC/Rick Shaw-1975 & KKDJ/Danny
Martinez-1975. Cassette, $10.50, VIDEO #6 features THE RADIO EVENT OF 1986, the KFRC 20th Anniversary Re-
union, with all-time greats Dr. Don Rose, Chuck Buell, Mark McKay, Blll Lee, Bobby Ocean, Beau Weaver, Russ Syra-
cuse & more. 2 incredible hours on VHS or BETA, $39.95.

CALIFORNIA AIRCHECK—Dept. BB—BOX 4408—SAN DIEGO, CA 92104~{619) 460-6104

SONGWRITERS!
INDUSTRY QUALITY DEMOS

Of your songs by San Franciscos best musicians.
Send SASE for full info to-

HIT-MAN PRODUCTIONS
1420 Park Ave.
Novato, CA. 94947
(415) 897-0881

Major Boston based rock band
seeks producer. Contact:
James Holzman
c/0 Ace Management
P.O, Box 252
Auburndale MA 02166

DISCO & STAGE
LIGHTING/AUDIO
Mirror Balis, Pin Spots, Rain Lights,
Chasers, Portable DJ Gear, Club
Lighting, etc.
WHOLESALE PRICING AVAILABLE

Farralane Enterprises, Inc.
166 Central Ave.
Farmingdale, N.Y. 11735

siskmakers

DOES IT ALL...

COMPLETE
PACKAGE PRICES ON

‘;I];: '.'g/j/;r
T

RE

ik
(JRCRET
PRINTIRE

CALL NOW « TOLL FREE

1-800-468-9353

in NYC e 212-302-4140

siskmakers

150 W dfin Slreet ® New York, NY 10

*h % (516)752-9824 * * &
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DANCE FLQOR LIGHTING
[QUALITY PRODUCTS PRICED LOW]|

Controllers. pinbeams. color Sticks,
mirror balls, rope hights, beacons.
novas. strobes. foggers. rotators.

and other similar products'
Let us heip you!
THE MUSIC SERVICE
327 S Miller Rg e Akron. OH 44313

LR I I A

% & & & (216) B67-1575 &« & & &

HELP WANTED
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MAILING LISTS

&
DIRECTORIES
Free information and catalog.
AMERICAN MUSIC DATABASE
P.0. Box 777
Times Square Station
New York, NY 10108-0777

FOR THE
WIDEST

SELECTION

OF RECORDING
TAPE AND
ACCESSOR

1-800-523-2472 itz

{In PA_ 1-800-468-2533)

RADIO TV JOBS—

10,000 racho jobs B year for men and women are
histed in the Amerncan Radio Job Market weekly
paper. Up to 300 openings every week’ Dish Jock-
eys. Newnpeople and Program Directors. Engi-
neers. Salespeople. Small, medum and major mar-
kets all tormats. Many jobs require inftle or no ex-
perience' One week computer list $6.00 Special
Bonus. six weeks $15.95—you save $20'

AMERICAN RADIO JOB MARKET
1553 Morth Bastern
Las Veges, Novads 09101

DISCO SOUND & LIGHTING
EQUIPMENT CATALOG
The only disco sound and lighting catalog
you'll ever nead, I1's # 1 lrom 505 Sound

and Lighting. 104's of speclal products for
nd mobile DJ's. In Alabama

. PUBLISHING
ROYALTY BOOKKEEPER/
ACCOUNTANT

Music publisher located near Rye rail-
road station is seeking an organized
royalty professional with minimum of
3 yrs. experience to prepare and rec-
oncile royalty statements. We offer a
competitive compensation and bene-
fit package for the right individual. in-
terested candidates should send
resume and salary requirements to:

General Manager
Cherry Lane Music Publishing Co.
P.O. Box 430
P rrtchester NY 10573

AACK JOBBER
LOOKING FOR REGIONAL MGA.
BASED IN SOUTHERN CA.

Experience in record and video sales necessary. Base pay, bonus,
expenses and car. Need agressive sales type with ability to man-
age. Immediate hire. Send resume.
Box #7680
Biboard Magazine
1515 Broadway
New York, NY 10036

SENIOR ELECTRONICS
TECHNICIAN

Immediate opening. 2 years elec-
tronic degree mandatory. Prefer
a minimum of 4 years hands on
experience with 1" mastering and
32.1/64.1 high speed duplication
systems. Some mechanical and
pneumitic experience preferred.
Salary commensurate with expe-
rience. Call 615-383-7881 to ar-
range for interview.

PRODUCTION CONTROL/ACCOUNT executive -
LP record manutfacturing. Manhattan. Some record
business knowledge needed. Salary to match expe-
rience. Europadisk (212) 226-4401.

TALENT

SINGERS
LET DICK MICHAELS
PRODUCTIONS

DO A SESSION FOR YOU!
WE ARE REASONABLE AND WE GET RESULTS!
National and pr { bl
DICK MICHAELS PRODUCTIONS
11311 Audelia Road Condo 283
Dallas, Tx. 75243 (214) 348-4151

BASS PLAYER
EXTRAORDINARIE

Relocating to Los Angeles in
August, seeks contacts.
Vocalist, producer, compos-
er of over 150 hits—serious
inquiries onty.

Kenny Gray
1626 1 Birwood Street
Detroit Ml 48221
(313) 342 6953

or
(213) 733 3191

WORDS SET TO MUSIC. reasonable rales. M Bal-
dwin, 207 S Wabash. # 301, Chicago iL 60604

" [ )
*$  MAKE MONEY SONGWRITING St
:Many people make a fortune from:
s songwriting and you can too! Frees
s information tells you how. Cut outj
1 this ad and mail to:
Demo Masters

1850 Union Street, #434D

San Francisco, CA 94123
s (415)381-8185 H

AMERICAN SONGWRITERS
DISTRIBUTION CENTER

A professional computerized referral
service. Library of Songwriters and
Songs. Free recording facilities for
members.
Contact: ASDC, 4000 Fourth St.
S. St. Petersburg, FL 33705
(813) 823.2847

YOUR TUNES CAN WORK FOR YOU!
Recerve your tugh quality demo for only $95 per
song Marketing Assislance available lor strong
songs
Call or Write for brochure

Easton One Productions
P O Box 30682
Bethesda, Md. 20814
(301) 493-6440 BMI affiliated.

SCHOOLS &
INSTRUCTIONS

Music Business/Video Careers!

STUDY IN ATLANTA OR FORT LAU-
DERDALE, LEARN recording studio tech-
nigues. video production and much more The
Music Business Institute prepares you for exciting
marketing. Management and technical careers
Top pro training 1N concert production. artist
representation. retail/whoiesale. promotion/
marketing. copyright laws. publishing. much
more Employment assistance. inanaial ad avail-
able Call toli-free 800-554-3346. or send for
free career guide {indicate campus choice,
phone. and year of HS graduation} to MBI,
Dept. 23, 3376 Peachtree Rd., Atlanta, GA
30326.

BUSINESS
OPPORTUNITIES

THIS IS THE FUTURE

Rock/R&B band with hits, image, tape
& determination seeks management/
business rep. If you have the connec-
tions, we have the product. Call:

(617) 489 5137 or
(617) 267 3442

NIGHTCLUB
& BAR

EXPO
Sights & Sounds

of Success. ..
. . . The Best of Europe
and the USA!

LAS VEGAS - Jan. 5-7, 1987
ATLANTA - April 13-15, 1987

For More Information:
(601) 236-5510

TOUR MANAGER
Former travel industry exec expd. in tour mgmt.
avail. immed. for up-coming road tour of estab-
lished act. Worked with several major acts and
film studios. | am professional and know the ins
and outs of this business. Serious inquiries to:

Steve Vida
4233 Spring St., Ste. 157
La Mesa CA 92041
(615) 256-8513
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GOLDEN OLDIES

Ornginal out-of-prinl albums and singles All
types of music We specialize in records from
the 50's, 60’s. and 70’s Largest selection Write
for free catalog

HAVEMEYER PARK RECORDS
PO BOXx 328
OLD GREENWICH. CT 06870

Satuisfaction guaranteed

FIXTURES

VIDEO TAPE
CASSETTE DISPLAYS
RECORD ALBUM RACKS
Single & Double Browsers

Waterfalls (TP's)
45rpm Cabinets & Cash/Wrap Counters
BRAND NEW OR USED, MINT CONDITION
ALL AT A FRACTION OF COST!
BLAND/WIGGS
The Nation's Largest Dealer

1-(800)-222-0653/In N.J. (201) 386-1578

European publishing-management firm ex-
panding to U.S. seeking new talent, compos-
ers and musicians. Send demos and pix to:
Interpool P.O. Box 1709 Venice, Ca. 90294.

NIGHTCLUB & BAR
MAGAZINE

The sights and sounds of success,
profit from best ideas of Europe
and USA. $25 year. 1-800-922-
2812.

REAL ESTATE/FOR
SALE/LEASE

9000 SUNSET BOULEVARD

e Prime music industry location
Floor to ceiling windows-impres-
sive views

24 hr. security

500 to 6000 sqg. ft. suites avail-
able

Exclusive leasing agent - Los Ange-
les Realty Services - Andrew
Raines/Lark Christensen

(213) 271-4666
(213) 274-6855

Billboard

CHART
RESEARCH
PACKAGES

The definitive lists of the
top singles and albums,
year by year, covering the
entire history of the Black
(R&B) charts.

Based on the authorita
tive statistical research of
the music industry's fore-
most trade publication,

TITLES AVAILABLE:

#1 Black Singles, 1948
through 1985. ($50.00).
#1 Black Albums, 1965
through 1985. ($25.00)
Listings include Billboard
1ssue date, title, artist and
label of the number one
record of each week

Top Ten Black Singles,
1948 through 1985.
($50.00)

Top Ten Black Albums,
1965 through 1985.
($25.00)

Listings include title, artist

and label of every record

that reached number 10

or higher on the Billboard

Black Singles or Black LPs

chart. Titles are listed

alphabetically within each
year. #1 records are indi-
cated.

Top Black Singles Of The
ear, 1946 through
1985. ($50.00)
Top Black Albums Of
he Year, 1966
through 1985.($25.00)
The annual charts of the
top records of the year in
rank order, as published
in Billboard's year-end spe-
cial issues. Listings in-
clude title, artist and label
for each entry.

Attn: Debra Todd
1515 Broadway
New York, NY 10036

Please send methe fol-
lowing Billboard Chart
Research Packages

E-1 O Kumber One Black Singles

i §5l

Top Ten Black Singles
a $50 00

Top Black Singles Of The
Year @ .00

Mumber One Black
Alhums @ $25.00

I'uip Ten Black Albums
i) EZ’.S 00

Top Black Albums Of The
Year @ $25.00
Individual vearly lists
from T
(please list book code num
ber) for _

E2 0O
E-3 O
F-1 0
F2 0O
F3 O
F3 0O

(please list year(s) desired.)
Check or money order is
enclosed in the amount of:

(Sorry., no C.0.D. or billing)

Name
Compgn,\

Address
City. State, Zip =
Overseas air mail rates available
upon request

All sales are final.
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CGD-MM Takes Emergency Measures

Italian Firm Uses Public Funds To Pay Workers

"~ BY VITTORIO CASTELLI

MILAN For the first time in the
company’s history, the music cong-
lomerate CGD-MM showed a trad-
ing loss last year, of some $1.75 mil-
lion on a total turnover of $38 mil-
lion. As a result, the future of a
large number of the 300-strong
work force is very much in the bal-
ance.

Workers’ union representatives
are in consultation with top man-
agement to find ways around the
situation. As an immediate move, it
was agreed to resort to cassas inte-
grazione (integration cash) to cover
a total of 130 workers, including 70
white-collar staffers.

Under this system, employees
will stay at home on a monthly rota-
tional basis and be paid their wages
from public funds. But other contin-
gency plans may be used while man-
agement devises a plan for com-
plete restructuring of the operation.

The bulk of the bottom-line deficit
comes from the CGD Dischi records
division, while CGD Videosuone, the
video and musical instruments sec-
tion, wound up 1985 with only a
slight profit. The MM shops and
publishing companies are separate
from CGD-MM and were in a profit
situation anyway.

According to Piero Scarlata,
CGD-MM personnel manager, the

number of workers on the cassa in-
tegrazione scheme will be reduced
soon. “But we sorely need a com-
plete rethink about corporate struc-
ture, a new definition of working
methods, and decisions on invest-
ment policy.”

That management is determined
to fight the “crisis’” was evident at
the sales meeting in Saint Vincent.
Newly appointed managing director
Giuseppe Benedette, who replaced
Franco Crepax, said the whole Ital-
ian record industry was in trouble,
which strongly affected a company
like CGD with its emphasis on do-
mestic talent product.

Figures from a market research
firm show that 1985 sales of Italian
product dipped by more than
500,000 units, v1rtua]]y all of them
LPs.

Other key executives at CGD-
MM’s meeting were Sandro Delor,
general manger; Romano Razzini,
sales manager; Johnny Porta, pro-
motion/publicity chief; Maurizio
Cannici, international manager;
Pino Silvertri, a&r chief; Andrew
Rosi, marketing division; and Mar-
go Ragni, special products depart-
ment.

Most of the upcoming big-name
releases for this year are set for
September, lending hope for im-
proved last-quarter sales. New
product from distributed labels
Baby (represented by Freddy Nag-
giar), Five Records (Vladimiro Al-
bera), and Carrere (Luigi Arduino)
was presented, along with an incen-
tive sales scheme aimed at helping
reverse last year’s surprise deficit.

Upset Laid To Presidential Election

Board Qusts Austrian Radio Chief

VIENNA Gerd Bacher’s 12-year
reign as head of Austrian Radio un-
expectedly came to an end Monday
(7), when the station’s board of
overseers rejected his nomination
for a new four-year term. Instead, it
chose sports chief Teddy Podgorski.

Significant changes in the man-
agement of the outfit, one of Eu-

LAUNCHES WORLD CLASS
'RECORDING IN BOSTON.

48 tracks wut:h computemzed SSL

“ -For more mformatlon call MISSION CONTROL 5
545 Boylston Street, Boston, MA 021 18 o
- [61 7] 262 2070 '

Solld S_tate Loglc 4ODOE console
: ' Wlth total recall

rope’s biggest broadcast opera-
tions, are expected.

Management elections at state-
chartered stations in Europe are
usually politicized, but especially so
in Austria. Herbert Steinbaur of the
People’s Party (VP), which support-
ed Bacher, charged that the Social-
ists wanted to take over the coun-
try’s radio/television monopoly “at
any price”’ following their loss to
the VP’s Kurt Waldheim in the re-
cent Austrian presidential elections.

But Socialist Party secretary Pe-
ter Schieder, who nominated Pod-
gorski, claims it was not a political
election. “A new dynamic leader-
ship was necessary,” he says.

The Austrian Radio management
is traditionally balanced according
to party affiliation. The selection of
a Socialist-backed candidate to re-
place Bacher is expected to lead to
major changes at the Vienna head-
quarters. But until the reshuffling
begins, it will be difficult to assess
Podgorski’s impact on program-
ming.

Tape Group’s Claims Are Disputed

BPI Charges Ads Misleading

BY PETER JONES

LONDON The British Phonograph-
ic Industry (BPI) has lodged an offi-
cial complaint with the Advertising
Standards Authority here about a se-
ries of full-page advertisements in
The Times newspaper by the Tape
Manufacturers’ Group (TMG).

The blank-tape companies had
banded together to criticize the gov-
ernment’s proposal to impose a 10%
levy on blank audiotape as a royalty
to copyright owners and performers
(Billboard, July 5).

In forwarding the complaint, Pat-
rick Isherwood, BPI legal adviser,
says: “We recognize the right of the
tape manufacturers to put their case
in whatever manner they see fit. But
we do object to the offensive nature
of the advertisements in question,
which in our view are calculated to
mislead the public by misrepresent-
ing the true facts.”

He claims the ads violate the Brit-
ish Code of Advertising Practice,
“particularly the provisions relating
to truthfulness.”

Isherwood further says the advice
of leading libel counsel is that many
of the tape group’s statements are
defamatory, “though the absence of
a specific plaintiff means that legal
action may not be possible.”

Isherwood cites the line in the ad-
vertisements that a blank-tape levy
would be a “gift to the greedy.” He
says: “It’s a matter of opinion as to
whether some record companies and
publishers are too wealthy. It’s a
matter of fact that only a small num-
ber of successful companies could re-
motely qualify for the description
‘rich.’

“The TMG is suggesting in force-
ful and colorful terms that there’s no
legal and moral justification for the
implementation of a levy. This is sim-
ply not true. As to the legality, if a
new act is introduced in Parliament
and passed, the measure will have
the force of law and cannot in any
sense be regarded as illegal.”

The BPI also insists the proposed
levy would in no way violate Common
Market law and refutes the tape
group’s suggestion that the rights

owners have no case.

The BPI letter of complaint says
the ‘“clear falsehoods” in the tape
group’s advertising copy include the
statement that record companies are
enjoying the highest album sales
since the days of the Beatles. “In
fact, there has been a steady decline
in LP sales since 1975, offset by
slight improvement since 1984,” the
letter says.

The BPI also says the levy would
raise some 6-7 million pounds, not the
12 million pounds projected by the
tape group’s campaign.

The BPI further accused the tape
group of using statistics out of con-
text “deliberately to mislead.”

Japan VGR, TV
Figures Up

TOKYO Production of VCRs here in
May totaled 2.73 million units, up
20.8% from the corresponding period
last year, according to new figures
from the Japanese government’s
ministry of international trade and in-
dustry. But production was down
5.6% from the record 2.83 million
units manufactured in April.

Exports in May totaled 2.33 million,
up 23.2% from the same month of
1985 but down 6.9% from this April’s
figures. Total production for the first
five months of this year was 12.48
million, up 11.5% from last year.

And May exports brought the Jan-
uary-May total to 11.01 million, up
16.1% on the same period last year.
Of the May exports, 1.63 million units
went to the U.S. (up 28.7% on 1985),
203,000 units to the European Eco-
nomic Community territories (down
20.5%), and 505,000 to other areas.

Total production of color television
sets here for the first five months of
the year came to 5.34 million units,
down 21.5% from the corresponding
period of last year. Exports for Janu-
ary-May came to just 2.05 million,
down a dramatic 40.5% from the
same period in 1985.

BY PETER JONES

Music Sales

LONDON Music Sales recently
dropped its 9.8 million pound ($14.7
million) takeover bid for Boosey &
Hawkes, the long-established mu-
sic publishing and musical instru-
ment company here. The move re-
portedly was killed by the refusal
of majority shareholder Carl Fi-
scher Inc., New York, to go along
with the proposed sale.

The original bid was 8.4 million
pounds, or some $12.75 million
(Billboard, June 7), and was later
increased in an attempt to force
the takeover through. The offer by
London-based Music Sales was
conditional on a recommendation
from the Boosey & Hawkes board.
But it also needed support from
Carl Fischer, the private music

Drops B&H Takeover Bid

publishing firm that owns 50.1% of
the shares.

Both the B&H board and Fischer
rejected the approach, but most of
Boosey’s other shareholders, rep-
resenting a further 41.7% of the
shares, wrote to Music Sales’ fi-
nancial advisers in support of
speedy discussions among the
three companies.

A main feature of the Music
Sales bid, which followed the com-
pany’s purchase in May of G.
Schirmer Inc., New York, the 125-
year-old classical publisher, was
the separation of the B&H publish-
ing and instrument divisions, with
the publishing side going to Music
Sales.

Ronald Asserson, new B&H
chairman, valued the company’s
roster of classical compositions at

$30 million. He said it is significant
that Carl Fischer Inc., “best placed
to know the company’s prospects,”
had turned down the offer. “It was
an opportunistic attempt to obtain
the company very much below its
asset value and at a time when it
was just recovering from a period
in which it gradually went down-
hill.”

Music Sales upped its bid from
215 pence a share to 250 pence in
an effort to gain speedy accep-
tance. Following the firm’s with-
drawal of the offer, the B&H
shares stood at around 190 pence
on the stock market here.

Robert Wise, American-born,
London-based head of Music Sales,
said, “Boosey & Hawkes would be
a wonderful company if properly

run.
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Bnternational

Strategic Planning. Nick Cirillo, CBS Records International’s senior vice
president of Latin American operations, and Bunny Freidus, vice president of
creative operations, discuss the tactics used in breaking Bruce Springsteen’s
“Born In The U.S.A.” album in Latin America during a recent series of marketing
meetings in New York.

Hardware, Software Makers See Danger

EEC, Industryites Study DAT

LONDON Leading figures from
the European Economic Community
and music electronics industry met
recently in Brussels, Belgium, to
discuss the impact of the introduc-
tion of digital audiotape (DAT).

The meeting was called by the
EEC Commission and followed ear-
lier discussions between officials of
the International Federation of Pho-
nogram & Videogram Producers
(IFPI) and EEC commissioners
Lord Cockfield and Karl Heinz
Narjes.

During the confab a demonstra-
tion was given of the CBS Copycode
System, a copyright protection de-
vice which may be incorporated into
digital audio equipment to prevent
unauthorized copying of music soft-
ware on digital audiotape.

Ian Thomas, IFPI director gener-

al, said at the organization’s head-
quarters here the meeting was of
“historic significance” as the first
international meeting between rep-
resentatives of the music-recording
industry and the hardware indus-
try. He said it was notable that both
software and hardware sides of the
music business were in agreement
about the seriousness of the DAT
situation.

“It was recognized that the abili-
ty of DAT to make perfect copies of
digital copyright material such as
compact disks was a major threat to
intellectual property rights,” Thom-
as said.

The EEC Commission delegation
was led by Rolf Mohler and included
officials responsible for high tech-
nology, copyright, the internal mar-
ket, and external relations.

10. 16.20-80.

1150. 04551-81428.
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Finland—KARI HELOPALTIO, SF-01860 Perttula 27-18-36.
France—MICHAEL ZWERIN, 11 rue Jean Mace, 75011 Paris. 01-4356 6277.
—PHILLIPE CROCQ, 4 bis rue Mizon, 75015 Paris. 01-4327 6309.
Greece—JOHN CARR, Kaisarias 26-28, Athens 610.
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Hong Kong—HANS EBERT, TNS 17/F1, Citicorp Centre, 18 Whitfield Rd., Causeway Bay. 05 787618.
Hungary—PAUL GYONGY, Orloutca 3/b, 1026 Budapest 11. Tel: 167-456.
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ireland—KEN STEWART, 56 Rathgar Rd, Dublin 6. 97-14-72.
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Jtaly—VITTORIO CASTELLI, Via Vigoni 7, 20122 Milan. 02-545 5126.
Jamaica—MAUREEN SHERIDAN, 43F Turtle Beach Towers, Ocho Rios.
Japan—SHIG FUNTA, Utsunomiya Bldg., 19-16 Jingumae 6-Chome, Shibuya-ku, Tokyo 150. 03-4984641.
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GEMA Files Complaint On Amendment

Rights Society Fears Unfair Loss of Royalties

BY WOLFGANG SPAHR

MUNICH Members of the West
German rights society GEMA have
lodged a formal complaint with the
Federal Constitutional Court over
provisions contained in the country’s
amended copyright legislation in
force since June 1985.

At issue is the amendment’s ex-
emption of schools, social clubs, pris-
ons, and similar functions from fee
payments “provided that, because of
their social or educational purposes,
they are only accessible to a limited
circle of people.”

GEMA chairman Erich Schulze
says organizers will put the most fa-

vorable interpretation on this clause
by not informing the society of
events they hope will qualify. And he
notes that in one legal judgment giv-
en, the city of Braunschweig was told
it had to pay royalties for music
played at 17 youth centers.

The complaint is not the first made
by GEMA. In the fall, it protested the
rule exempting premoters from reg-
istering function programs where
“the music performed is not protect-
ed or only insignificantly adapted,”
on the ground that it would interfere
seriously with its task as a collection
society.

Last July, only days after the
amended law took effect, one leading

Firms Merge TV Divisions

MUNICH Two European electron-
ics giants, Robert Bosch of Stutt-
gart, West Germany, and Dutch
Philips, have combined their inter-
national TV-studio-equipment divi-
sions to form Broadcast Television
Systems (BTS), headquartered in
Darmstadt, West Germany.

The new firm, which has been ap-
proved by the West German Cartel
Office, will dominate the Central
European TV market and play a sig-
nificant role elsewhere.

BTS will absorb the 2,000 TV spe-
cialists at Bosch and 400 Philips em-
ployees, forming a company with

anticipated woridwide sales in ex-
cess of $200 million. Bosch has a
70% stake and Philips, 30%. Bosch
was already the major supplier of
TV-studio equipment in German-
speaking territories but was facing
increased competition from Japa-
nese firms.

Involved in the merger are all stu-
dio TV operations worldwide of the
two manufacturers. Pending the ap-
proval of the Federal Trade Com-
mission, this would include the
Bosch video equipment division in
Salt Lake City, Utah, and Philips
Television Systems in New Jersey.

West German composer complained
to the Federal Constitutional Court
about a new regulation limiting the
protection afforded to translations
and adaptations.

GEMA’s current grip extends to
the levies now applied to hardware
and software in West Germany, par-
ticularly the small differential be-
tween the statutory rate for audio
software (5 cents per hour) and video-
tape (8 c2nts per hour).

“The number of copyright owners
entitled to receive royalties for a vid-
eo recording is incomparably higher
than for sound recorcings, not taken
into consideration when the rates
were fixed,” Schulze says.

The society is alse unhappy with
aspects of the international copyright
situation. It wants to see action taken
against some signatories of the
Berne Convention, such as Norway
and Sweden, where the society be-
lieves copyright is used for domestic
purposes. to the disadvantage of for-
eign rights owners. Both countries
impose & tax rather than a levy on
blank cassettes. In Austria, over 50%
of blank tape levy income is spent on
national social welfare, it says, and in
France arcund 25% of similar income
goes for cultural purposes.

Finally, in the inter=sts of more ef-
ficient worldwide copyright protec-
tion, the U.S. and the Soviet Union
should jcin the Berne Convention.

EASTERN

Inter-Pacific

FOR FURTHER INFORMATION CONTACT JANICE REED
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CANADA  (Courtesy The Record) As of 7/3/86 AUSTRALIA  (Courtesy kent Music Report) As of 7/14/86

SINGLES SINGLES
1 1 | LVETOTELL MADONNA WEA 1 | 2 | GREATEST LOVEOF ALL WHITNEY HOUSTON ARISTA/RCA
2 2 | SLEDGEHAMMER PETER GABRIEL GEFFEN/WEA 2 1 | TOUCH ME (I WANT YOUR BODY) SAMANTHA FOX
3 | 3 | ADIFFERENT CORNER GEORGE MICHAEL cgs 3l s snM"“;E/A“TBIg:T';’V"fv'V"A NEE cos
4 | 7 | ONMYOWN PATTILABELLE & MICHAEL MCDONALD McA 2 | 4 | SLEDGEHAMMER PETERGABRIEL VIRGIN/EM:
5 | 5 | HOLDING BACK THE YEARS SIMPLY RED ELEKTRA WEA 3 | g || Erernie s urem
6 | 4 | WHATHAVE YOU DONE FOR MELATELY JANET JACKSON agM 6 | 3 | ADDICTED TOLOVE ROBERTPALMER ISLAND/FESTIVAL
7 | 6 | GREATEST LOVE OF ALL WHITNEY HOUSTON ARISTA/RCA 7 | 10 | IWANNA BE ACOWBOY BOYSDON'TCRY LEGACY/FESTIVAL
8 | 12 | INVISIBLE TOUCH GENESIS ATLANTIC/WEA 8 | 13 | ALLINEEDIS A MIRACLE MIKE AND THE MECHANICS WEA
9 | 19 [ WHO'S JOHNNY (“SHORT CIRCUIT” THEME) EL DEBARGE 9 | 11 | WHO MADE WHO AC/DC ALBERT PRODUCTIONS/EMI
LIS 10 | 15 | THERE'LL BE SAD SONGS BILLY OCEAN JIVE/EMI
Loy Lo [RIMEIROWERIGEILOVERTE NNIEERIRUSH ice'S 11| 6 | WHATHAVE YOU DONE FOR ME LATELY JANET JACKSON
11 | 11 | THERE'LL BE SAD SONGS (TO MAKE YOU CRY) BILLY OCEAN ASM/FESTIVAL
JIVE/CBS 12 | 12 | ONMYOWN PATTILA BELLE AND MICHAEL MCDONALD MCA/WEA
12 | 8 | SOMETHING ABOUT YOU LEVEL 42 POLYGRAM 13 | 14 | CHAIN REACTION DIANA ROSS CAPITOL/EMI
13 [ 9 | WESTEND GIRLS PET SHOPBOYS capiTOL 14 | 7 | UVINGDOLL CLIFF RICHARD & THE YOUNG ONES wEa
14 | 14 | NOONE IS TO BLAME HOWARD JONES WEA 15 | 9 | MANIC MONDAY BANGLES UBERATION/EMI
15 | 15 | LOVE TOUCH ROD STEWART WARNER BROS./WEA 16 | NEW| ICAN'T WAIT NUSHOOZ ATLANTIC/WEA
16 | 16 | ICAN'TWAIT NUSHOOZ ATLANTIC/WEA 17 | NEW| IF YOU LEAVE OMD VIRGIN/EMI
17 | 17 | PETERGUNN THE ART OF NOISE FEATURING DUANE EDDY 18 | NEW | WHEN TOMORROW COMES EURYTHMICS RcA
CHRYSALIS/MCA 19 [ NEW | PETER GUNN ART OF NOISE & DUANE EDDY
18 | 13 | BADBOY MIAMISOUND MACHINE cBS CHINA/CHRYSALIS/FESTIVAL
19 | NEW | ALL I NEED IS A MIRACLE MIKE + THE MECHANICS ATLANTIC/WEA 20 | 19 | DOYOU WANNABE? I'M TALKING REGULAR/FESTIVAL
20 | 18 | | WANNA BE A COWBOY BOYS OON'T CRY POLYDOR/POLYGRAM ALBUMS
ALBUMS 1 1 | WHITNEY HOUSTON  ARISTA/RCA
1 1 | WHITNEY HOUSTON  ARiSTA/RCA 2 2 | JOHN COUGAR MELLENCAMP SCARECROW MERCURY/POLYGRAM
2 2 PETER GABRIEL SO GEFFEN/WEA 3 3 GENESIS INVISIBLE TOUCH VIRGIN/EMI
3 6 | GENISIS INVISIBLE TOUCH ATLANTIC/WEA 4 7 | AC/DC WHO MADE WHO ALBERT PRODUCTIONS/EMI
5 | 5 | DIRESTRAITS BROTHERS INARMS VERTIGO/POLYGRAM
4 3 ROBERT PALMER RIPTIDE I1SLAND/MCA 6 6 PETER GABRIEL SO VIRGIN/EMI
BRITAIN (Courtesy Music Week) As of 7/12/86 5 | 8 | HEART NEVER capoL 2 | 4 | BRYANFERRY/ROXY MUSIC STREETLIFE EG/POLYGRAM
This | Last 6 | 4 | PETSHOPBOYS PLEASE capmoL 8 | 11 | ORIGINAL MOTION PICTURE SOUNDTRACK PRETTY IN PINK
Week| Week| SINGLES 7 5 | VANHALEN 5150 WARNERBROS /WEA A&M/FESTIVAL
1 2 | PAPA DON'T PREACH MADONNA SIRE 8 12 | GLASS TIGER THE THINREDLINE caPITOL 9 9 | JOECOCKER LIBERATION/EMI
2 1 | THE EDGE OF HEAVEN WHAM! EPiC 9 | 13 | BILLYOCEAN LOVE ZONE JIVE/CBS 10 | 10 [ VANHALEN 5150 WARNER/WEA
: 10 | 10 | SIMPLY RED PICTURE BOOK WARNER BROS./WEA 11 [ 8 | JIMMYBARNES FOR THE WORKING CLASS MAN
3 | 4 | MY FAVOURITE WASTE OF TIME OWEN PAUL EPIC S el et e A s Eare i MUSHROOM/FESTIVAL
e I s 12 | 7 | BOBSEGER & THE SILVER BULLET BAND LIKE AROCK CAPITOL L2y INCW[RVARIOUS ALy HEIROCKICEASSICSRDIND
5 | 6 | TOO GOOD TO BE FORGOTTEN AMAZULU ISLAND 13 | 16 | HUNTERS AND COLLECTORS HUMAN FRAILTY WHITE
6 23 | LET'S GO ALL THE WAY SLY FOX CAPITOL 13 | 9 | ROLLING STONES DIRTY WORK COLUMBIA/CBS LABEL/FESTIVAL
14 | 14 | PRETTY IN PINK SOUNDTRACK  AaM 14 | 12 | EAGLES BEST OF THE EAGLES ASYLUM/WEA
7 | 5 | YCANTWAIT NUSHOOZ ATLANTIC 15 | 15 | SOUNDTRACK TOPGUN columaia/cas 15 | NEW| VARIOUS CLASSIC LOVE SONGS CONCEPT
8 9 | VENUS BANANARAMA LONDON 16 | 16 | JENNIFERRUSH CBS 16 | NEW | KEVIN BLOODY WILSON KEV'S BACK CBS
9 | 8 | NEW BEGINNING (MAMBA SEYRA) BUCKSFIZZ POLYDOR 17 | NEW| CHRIS DE BURGH INTO THE LIGHT A&M 17 | 13 | PETSHOP BOYS PLEASE PARLOPHONE/EMI
10 | 12 | DO YA DO YA (WANNA PLEASE ME) SAMANTHA FOX JIvE 18 | 17 | MOODY BLUES THE OTHER SIDE OF LIFE POLYDOR/POLYGRAM 18 | 15 | AHA HUNTING HIGH AND LOW WARNER/WEA
11 | 7 | HUNTING HIGH AND LOW A-HA WARNER 19 | 19 | DIRE STRAITS BROTHERS IN ARMS VERTIGO/POLYGRAM 19 | 19 | ROLLING STONES DIRTY WORK cBS
12 ; 18 | (BANG ZOOM) LET'S GO REAL ROXANNE/HITMAN HOWIE TEE 20 | 20 | MIKE + THE MECHANICS  WEA 20 | 17 | STEVIENICKS ROCKALITTLE PARLOPHONE/EMI
COOLTEMPO
13 | 19 | IT’S'ORRIBLE BEING IN LOVE CLAIRE AND FRIENDS B8C Courtesy Der Musikmarkt) As of 7/7/86 (Courtesy Music Labo) As of 7/14/86
14 | 26 | PARANOIMIA ART OF NOISE WITH MAX HEADROOM CHINA WEST GERMANY ¢ d JAPAN
15 | 10 | SPIRIT IN THE SKY DOCTOR AND THE MEDICS IRS/MCA SINGLES L Lnew SINGLES
16 | 17 | HEADLINES MIDNIGHT STAR SULAR 1 1 | ATLANTIS IS CALLING (SOS FOR LOVE) MODERN TALKING NEW| SAIKAI NO LABYRINTH SONOKO KAWAIC

CBS/SONY/WATANABE/ONAGU
17 | NEW | EVERY BEAT OF MY HEART ROD STEWART WARNER HANSA/ARIOLA

2 | NEW| PRUSSIAN BLUE NO SHOZO ANZENCHITAI KITTY/KITTY M
18 | 11 | CANT GETBY WITHOUT YOU REAL THING pRT 215 ;‘::gg:r':tx‘éil_;“&; Z poeroom pare 3 | NEW| SWEATTEARS ALFE CANYON/TANAEE
19 15 | HOLDING BACK THE YEARS SIMPLY RED ELEKTRA a 7 ICAN'T WAIT NUSHOOZ ATLANTIC/WEA 4 1 SHINDERARA TACHIE NO DENGON MAMIKO TAKAI
20 | 14 | FRIENDS WILL BE FRIENDS QUEEN tmi CANYON/FUJI/PACIFIC/ TANABE
5 | 3 | MIDNIGHT LADY CHRIS NORMAN HANSA/ARIOLA 5 | NEW| SKIP BEAT KUWATABAND VICTOR/AMUSE/FUJI/PACIFIC
21 16 | ADDICTED TO LOVE ROBERT PALMER ISLAND
6 5 TOUCH ME (| WANT YOUR BODY) SAMANTHA FOX JIVE/TELDEC 6 a SEASON IN THE SUN THE TUBE CBS/SONY/WHITE M
22 | NEW | SING OUR OWN SONG UBA4O DEP INTERNATIONAL 7 9 | VENUS BANANARAMA LONDON/METRONOME/PMY 7 | NEW| MERRY XMAS IN SUMMER KUWATA BAND
23 | 13 | AMITYVILLE (THE HOUSE ON THE HILL) LOVEBUG STARSKI EPIC 8 10 | SLEDGEHAMMER PETER GABRIEL VIRGIN/ARIOLA VICTOR/AMUSE/FUJI/PACIFIC
24 | 38 | HIGHER LOVE STEVE WINWOOD iSLAND 9 | 6 | BADBOY MIAMI SOUND MACHINE EPIC/CBS 8 [ 2 Ml[‘l"ﬂEMASUKA YUME TOMOMI NISHIMURA  TOSHIBA/EMI/GEIEI/MTV
B | e e o 10 B WHA A o DONE FOR ME LATELY JANET JACKSON 9 | 5 | KIMIWA 1000 1986 OMEGA TRIBE VAP/NTV M/VANMUDA M
STIFF A /DG/PMV
27 | 28 | CALLOF THEWILD MIDGE URE CHRYSALIS 11| 11 | WHYCAN'T THISBELOVE VAN HALEN WARNER/WEA LONIIRE W [ISEISHUNIIMAS AIKOIK ONDOBICES/ SONCOSNNTS
11 3 GYPSY QUEEN AKINA NAKAMORI WARNER/PIONEER/MC CABIN
28 | 27 | ICANTSTOP GARY NUMAN Numa vl || 228 || ERIDLNED GINERIHEETE G 12 7 | SAYONARA NO OCEAN KIYOTAKA SUGIYAMA vAP/NTV M/BERMUDA
29 | 37 | LEVISTUBBS TEARS BILLY BRAGG co!DIsCS LSy [V [pTHEIEDGEIORMEAVEN W AMIgERIC 13 | 6 | MOTORDRIVE REBECCA CBS'SONY/SHINKO M/NTVM
30 | 20 | BADBOY MIAMISOUND MACHINE EPiC 14 | 15 | LOVE TOUCH ROD STEWART WARNER/WEA 14 | 8 | SONGFORUSA CHECKERS CANYON/THREE STARS
31 | 25 | UNDERGROUND DAVID BOWIE EMI AMERICA 15 | 13 [ IENGINEER ANIMOTION CASABLANCA/PHONOGRAM/PMV 15 | 11 | DANCE BEAT WA YOAKEMADE YOKO OGINOME
32 | 35 | LEFT OF CENTER SUZANNE VEGA A&M 16 | 18 | INVISIBLE TOUCH GENESIS VIRGIN/ARIOLA VICTOR/ JCM/NICHION
33 | 22 | SLEDGEHAMMER PETER GABRIEL VIRGIN 17 | 14 | INNOCENT LOVE SANDRA VIRGIN/ARIOLA 16 [ 20 | NANIWA SAKAZUKI HIROSHIITSUKI TJC/Tv ASHAI M/SOUND ¢
34 39 | THE PROMISE YOU MADE COCK ROBIN c8S 18 16 | ROCK ME BABY JOHNNY NASH METRONOME/PMV 17 9 JIBu”AEEEY?‘/’F"E)%E‘E%/?LJAJIN/EEgggEDO NYANGIRASU
35 | 21 | NASTY JANET JACKSON asM ;: NIE;N koﬂ(igzgn OTESSTUNJS:ECME: %‘UgE/EPHONOGRAM 18 | NEW| CHIFO NI ORITA TENSHI MARIMIZUTANI VICTOR/SUN MUSIC
36 | NEW| TELL ME TOMORROW PRINCESS SUPREME Q H MUTE/INTERCORD 19 | 10 | BELL EPOC NI YOROSHIKU TOSHIHIKO TAHARA CANYON, JOHNNYS
37 | NEW| SMILE AUDREY HALL GERMAIN ALBUMS 20 | 12 | BANBANBAN KUWATA BAND VICTOR/AMUSE/FUJI/PACIFIC
38 | NEW] CAMOUFLAGE STAN RIDGWAY RS 1 1 MODERN TALKING READY FOR ROMANCE HANSA/ARIOLA ALBUMS
39 | 32 | ONMYOWN PATTILABELLE & MICHAEL MCDONALD mMca 2 2 GENESIS INVISIBLE TOUCH VIRGIN/ARIOLA 1 | NEW| MISATO WATANABE LOVIN' YOU EPIC/SONY
40 | NEW | THE LADY IN RED CHRIS DE BURGH A&M 3 3 PETER GABRIEL SO VIRGIN/ARIOLA 2 | NEW/| KIYOTAKA SUGIYAMA BEYOND vap
ALBUMS ’ 4 | 4 | CHRISDEBURGH INTO THE LIGHT a&M/DG/PMV 3 | 3 | THETUBE SEASON INTHE SUN CBS/SONY
1 | NEW| MADONNA TRUE BLUE sIrRe 5 5 | QUEEN A KIND OF MAGIC EmI 4 2 | SEIKO MATSUDA SUPREME CBS/SONY
2 | NEW| BIG COUNTRY THE SEER MERCURY 6 6 HERBERT GROENEMEYER SPRUENGE &m 5 1 MOMOKO KIKUCHI ADVENTURE VAP
3 [ NEW| EURYTHMICS REVENGE RCA 7 7 | JOE COCKER COCKER EMI 6 | NEW| MAWAYOSHI TAKANADA JUNGLE JANE TOSHIBA/EMI
4 1 GENESIS INVISIBLE TOUCH VIRGIN 8 10 | SIMPLY RED PICTURE BOOK ELEKTRA/WEA 7 a4 TOMOYO HARADA NEXT DOOR CBS SONY
5 2 QUEEN AKIND OF MAGIC Em 9 9 CHRIS REA ON THE BEACH MAGNET DG/PMV 8 [ NEW| MIHO NAKAYAMA SUMMER BREEZE KING
6 3 HOUSEMARTINS LONDON O HULL 4 GO! DISCS 10 8 WHITNEY HOUSTON  ARISTA/ARIOLA 9 7 TOSHIKI KADOMATSU TOUCH AND GO RvC
7 7 ROD STEWART EVERY BEAT OF MY HEAéT e R 11 14 | VANHALEN 5150 WARNER/WEA 10 6 HIROKO YAKUSHIMARU HANAZUKAN TOSHIBA/EMI
12 11 | CURE STANDING ON A BEACH—THE SINGLES 11 9 TATSURO YAMASHITA POCKET MUSIC mMOON
8 4 SIMPLY RED PICTURE BOOK ELEKTRA FICTION/ME TRONOME /PMV 12 5 C-C-B BOKEN NO SUSUME PORIDOL
9 8 DIRE STRAITS BROTHERS IN ARMS VERTIGO 13 | 12 | COCKROBIN cBS 13 | 13 | SOUNDTRACK ROCKY IV CANYON
10 | NEW| STEVE WINWOOD BACK IN THE HIGH LIFE 1SLAND 14 | 13 | ALPHAVILLE AFTERNOONS INUTOPIA WEA 14 | 15 | GENESIS INVISIBLE TOUCH VIRGIN
11 9 A-HA HUNTING HIGH AND LOW WARNER 15 | 15 | DIRE STRAITS BROTHERSIN ARMS VERTIGO/PHONOGRAM/PMV 15 8 AKIE YOSHIZAWA KANO JO NO NATSU FORLIFE
12 S | PETER GABRIEL SO VIRGIN 16 | 20 | JENNIFER RUSH MOVIN' cBS 16 | 10 | TOSHIHIKO THARA OTOKO ITAI CANYON
13 11 | SUZANNE VEGA  A&M 17 | NEW| MUENCHENER FREIHEIT VON ANFANG AN cBS 17 | NEW| YASUHIRO ABE TUNE BOX THE SUMMER 1986 TOSHIBA/EMI
14 | 6 | SMITHS THE QUEENISDEAD ROUGH TRADE 18 | 19 | AALGLATT/MBAP AHL MAENNER MUSIKANT/EMI 18 | 12 | ANRI MYSTIQUE FOR LIFE
15 | 14 | CHRIS DE BURGH INTO THE LIGHT A&M 19 | 17 | DEPECHE MODE BLACK CELEBRATION MUTE/INTERCORD 19 | 11 | USHIROYUBI SASAREGUMI FUWA FURA CANYON
16 10 | BRYAN FERRY/ROXY MUSIC STREET LIFE 20 GREAT HITS G 20 16 | CCCATCH CATCH THE CATCH HANSA/ARIOLA 20 14 | SEIKIMATSU THE END OF THE CENTURY CBS/SONY
17 13 | SHADOWS MOONLIGHT SHADOWS PROTYV ourtesy Stichting Nederlandse Top 40 N
18 | 12 | WHITNEY HOUSTON  amisTa . N ETH ERLAN Ds lg(s:of 7/1y2/86 8 ‘ p 40) ITALY (Courtesy Germano Ruscitto) As of 7/3/86
19 [ 18 | LEVEL42 WORLD MACHINE POLYDOR SINGLES ALBUMS
20 | 17 | SIMPLE MINDS ONCE UPON A TIME VIRGIN 1 4 THE EDGE OF HEAVEN WHAM EPiC 1 1 EROS RAMAZZOTTI NUOVIEROI cCas
21 | 15 | PET SHOP BOYS PLEASE PARLOPHONE 2 3 | LESSONS INLOVE LEVEL 42 POLYDOR 2 2 | LUCIOBATTISTI DON GIOVANNI RCA
22 | 20 | CURE STANDING ON A BEACH—THE SINGLES FICTION 3 | 1 | WHAT HAVE YOU DONE FOR ME LATELY JANET JACKSON A&M 3 | 3 | JOECOCKER em
23 | 16 | BILLY OCEAN LOVE ZONE JivE 4 2 ON MY OWN PATTI LABELLE AND MICHAEL MCDONALD mMca a a FABIO CONCATO SENZA AVVISARE POLYGRAM
24 | 27 | CHRISREA ON THE BEACH MAGNET || JEARAIDCNTIRREACHIGMADONNAS R 5 |NEW| GENESIS INVISIBLE TOUCH VIRGIN EMI
25 | 26 | VARIOUS DANCE HITS VOL 2 TOWERBELL S I (QUNDERGRGUNDRDAVIDIBOW EREM) 6 | 5 | PETER GABRIEL SO viRGIn/EM
26 | 21 | SAMCOOKE THE MAN AND HIS MUSIC RCA 7 | 7 | WEDONTHAVE TO TAKE OUR CLOTHES OFF JERMAINE STEWART 7 | NEW| STING BRING ON THE NIGHT  a&m/POLYGRAM
27 | 19 | STING BRING ON THE NIGHT asm 8 | NEW| VENUS BANANARAMA LONDON 8 | 10 | COCKROBIN cBs
28 | NEW| ALED JONES PIE JESU 10RECORDS 9 |NEW| HOLLYROCK SHEILAE PAISLEY PARK 9 | 8 [ LucioDALLA BUGIE Rca
29 | 23 | QUEEN QUEEN'S GREATESTHITS em 10 | 10 | TOUCH ME (I WANT YOUR BODY) SAMANTHA FOX JIvE 10 | 6 | SOUNDTRACK 9 AND 1/2 WEEKS EMi

Sl e L G L T G Y ALBUMS 11 | NEW| CLAUDIO BAGLIONI LA VITAE' ADESSO ces
31 | 28 | PHILCOLLINS NO JACKET REQUIRED VIRGIN 1 1 | PETER GABRIEL SO viramn el % | T En CORTAISY e o
32 | NEW| REAL THING BEST OF THE REAL THING PRT 2 2 | QUEEN A KIND OF MAGIC emi 13 | 17 | SANDY MARTON MODERN LOVER s
33 | 25 | GOWEST GO WEST/BANGS AND CRASHES CHRYSALIS 3 3 | COCKROBIN cBS 14 | 11 | QUEEN AKINDOF MAGIC em
34 | 22 | DIO INTERMISSION VERTIGO 4 8 GENESIS INVISIBLE TOUCH VIRGIN 15 | 15 | SOUND TRACK ROCKY IV ces
35 | NEW| WOODENTOPS GIANT ROUGH TRADE 5 4 | CHRISREA ON THE BEACH MAGNET 16 | 13 | ANGELG BRANDUARDI BRANDUARDI CANTA YEATS cs
36 | NEW| TEARS FOR FEARS SONGS FROM THE BIG CHAIR MERCURY 6 7 | VARIOUS BABY LOVE ARCADE 17 | NEW )| MIGUEL BOSE SALAMANDRA wes
37 | 37 | MADONNA LIKE A VIRGIN SIRE 7 5 | VARIOUS NOW THIS IS MUSIC VOLUME 4 Now o e
38 [ NEW| WHAM MAKE ITBIG EPIC 8 | NEW/| STING BRING ON THE NIGHT A&m ROLLING STONES DIRTY WORK cBS
39 | 36 | PRINCESS SUPREME 9 6 | WHITNEY HOUSTON  ariSTA 19 | 19 | SADE PROMISE cBs
40 | 33 | FALCO FALCO3 aam 10 | NEW| MODERN TALKING READY FOR ROMANCE HANSA 20 | 14 [ MANGO ODISSEA FONIT CETRA/RICORD!
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BPI Chief Sees New
Mood Of Optimism

BY NICK ROBERTSHAW

LONDON A new mood of confi-
dence, enthusiasm, and self-respect
is abroad in the U.K. record indus-
try, mainly because of a 14% in-
crease in sales in each of the last

. two years and the impact of high-

profile events such as Live Aid and
the British Record Industry Awards
show.

That was the encouraging mes-
sage from British Phonographic In-
dustry director general John Dea-
con in a wide-ranging review of the
past 12 months’ activities delivered
July 2 to the trade body’s annual
general meeting here.

Among the industry’s achieve-
ments, Deacon listed government
acceptance of the case for a home-
taping levy; agreements with BBC-
TV and Tyne Tees TV to pay for
broadcast use of videoclips; contin-
ued successes for the BPI’s antipi-
racy unit, assisted by extension of
the criminal law; and a threefold in-
crease in compact disk sales. He
also cited heavy inroads into the
U.S. market, where British releases
accounted for 12 of last year’s No. 1
singles and British artists picked up
nine Grammy Awards.

Not all these shining apples are
worm-free, however. The proposed
level of home-taping royalty, set at
a maximum 10% of retail price, was
by European standards “less than
generous,” Deacon said. Higher
rates existed in Austria, West Ger-
many, Finland, and Iceland and are
planned for France and Portugal.
No provision for an audio-hardware
levy was contained in the govern-
ment’s white paper, nor did it recog-
nize the need for a record-rental
right.

The latter omission threatened to
bring the spectacular growth of CD
sales to a halt, he said. With DAT’s
arrival imminent, the new carrier’s
future had to be viewed with great
concern.

Although a brilliant medium, it is
in commercial terms immensely vul-
nerable. The significant proportion
of parallel imports among last
year’s retail uptake of more than 3
million CD units demonstrated once
again how rights owners who had
done the hard work in developing
and marketing a product could have
a vital element of their profit mar-
gin eradicated by parasitic competi-
tion, Deacon said. )

The industry’s first-ever generic
advertising campaign, made possi-
ble by the new mood of optimism,
had not been a total success, Dea-
con conceded. Nice try, but the in-
dustry could do better, would be a
fair summary, he suggested. But
given the outcome—no significant
sales increase and only a 3% sponta-
neous awareness of the campaign—
and the $500,000 cost, even this ver-
dict could be seen as overgenerous.

Future generic promotion seems
likely to concentrate on reaching
the buyers the industry already has
rather than trying to regain older,
lapsed customers, and may use a
common logo to link otherwise dis-
parate, company-specific cam-
paigns, Deacon said.

Retailer support for the effort
was excellent, Deacon said, but in
other areas left something to be de-
sired. Frequent agreement over
what needed to be done was equally
frequently spoiled by differences of
opinion over who should pay for it.

“There is no joint funding of anti-
piracy activities, no offer of cash
support for advertising campaigns,
no speculative support for new re-
leases, and an unwillingness to co-
operate in basic reasarch,” he said.
“The situation really must improve
before serious damage is done to
the relationship between record
companies and retailers.”

Even the national sales charts
were compiled without retail fund-
ing, Deacon went on, though they
were valuable to all parties.”So
much so, he suggested, that the tail
was in danger of wagging the dog.

“The chart is not just a tentative
ordering form. It seems to be a cast-
iron guarantee of short-term con-
sumer demands. There is an in-
creasing tendency for retailers to
order only records in the top 40 or
top 50 and for some broadcasters to
confine records played to the best
sellers. Curbing irrational volatility
has certainly been one of the aims in
commissioning an accurate chart,
but things may have gone too far. [t
provokes safety-first ordering pat-
terns.”

Falco Wins Top
Honors In New
Austrian Awards

VIENNA Falco has won the first
Austrian Record Prize, a new award
instituted by commercial company
Profil Promotions and sponsored by
Coca-Cola. The singer received a
“Pop Amadeus’’ statuette and a
check for $6,700 during a gala cere-
mony broadcast by Austrian televi-
sion and pop radio station Oe 3.

Records released during 1985 in-
volving Austrian artists, compos-
ers, or producers were eligible for
the awards, which are modeled on
the Grammys and the German Rec-
ord Award. Coca-Cola put up prize
money totaling nearly $26,000.

Rainhard Fendrich was named
best composer, Gert Steinbacker of
the pop group STS received best-lyr-
icist honors, and Ina was voted best
newcomer, Best arranger was Peter
Wolf, and the Dolezal/Rossacher
team took the best-video award. A
special prize went to charity record
“Austria For Africa.”

The future of the new award is
uncertain. Negotiations over next
year’s sponsorship are under way.
Although [FPI group president Ste-
phan von Friedberg has given his
support to the awards, some record
industry heads are said to prefer of-
ficial IFPI-organized awards.

Profil’s Herbert Fechter says, “It
is possible this may happen, but I
have registered the trademark “Pop
Amadeus,” and I'm the only one
who can use it.”

All-Star Single
- Simulcast
For Gharity

TORONTO Attic Records re-
ports that roughly 85% of Cana-
da’s English-language radio sta-
tions played “I Am Your Child” si-
multaneously to benefit a charity.

The June 25 broadcast, which
took place at 7:15 p.m. EST, was
Attic’s way of launching the latest
collaboration by musicians for
charity—in this case the Variety
Club of Canada. The song, with
music-by Barry Manilow and lyr-
ics by Marty Panzer, features
such international performers as
Chris de Burgh, Justin Hayward
of the Moody Blues, and guitarist
Steve Howe of GTR.

A video directed by Allan Quill
and Kim Bandis was recorded in
Toronto and Europe and was
broadcast the same time that ra-
dio stations played the single on
the MuchMusic Network.

Canadian performers include
Kim Mitchell, Murray McLauch-
lan, Jane Siberry, and Ronnie
Hawkins. More than 100 partici-
pated in the project.

The single shipped to retail
June 26, and Attic reports that
many adult contemporary, top 40,
and MOR stations have added the
song to their playlists.

Manilow and Panzer waived
royalties, and Shorewood pack-
aged and CBS Records pressed
the single for free.

An international release is like-
ly. The label encountered little re-
sistance to the project despite the
large number of charity-related
recordings in the last year.

Houston May Pass Lauper
Debut Album Six-Times Platinum

TORONTO Whitney Houston's
self-titled debut recording is rapid-
ly closing in on Cyndi Lauper’s
“She’s So Unusual’” as the best-
selling album ever in Canada by a
female artist.

The Canadian Recording Indus-
try Assn. reports that Houston’s
record is past the six-times plati-
num level (600,000 sales). Given
that it eclipsed that mark in June
and that it is at the top of the
charts, Houston is poised to chalk
up enough sales to surpass
Lauper’s debut. She needs another

- 300,000.

June was a light month for certi-
fications, having only 17, including
just three multiplatinum certifica-
tions. Apart from Houston, the
Royal Philharmonic Orchestra’s
“Hooked On Classics [ was the
biggest certification. It reached
the five-times platinum level.

Sade’s “Promise” was certified
double platinum. Other platinum
albums included the “Pretty In

Pink” soundtrack, ‘“Riptide” by
Rabert Palmer, ‘“The Ultimate
Sin” by Ozzy Osbourne, and “Love
Zoae” by Billy Ocean.

*“Riptide” and “Love Zone” were
certified gold in June, as were
“The Other Side Of Life” by the
Moody Blues, “Different Light”
by the Bangles, and “Waves” by
Katrina & the Waves.

Palmer also enjoyed gold single
certification in June for “Addicted
To Love,”” while the Bangles
scored gold for ‘“Manic Monday.”
Other gold singles included
“Something About You” by Level
42, “If You Leave” by Orchestral
Manoeuvres In The Dark, and
“R.0.C.K. In The U.S.A.” by John
Cougar Mellencamp.

Billboard compiles a monthly
and year-to-date list of certifica-
tions according to distributing la-
bels. The June totals are CBS, 6;
PolyGram, 4; MCA and A&M, 3
each; RCA, 1.

"86 Montreal Jazz Festival Winds Up

MONTREAL The annual Montreal
International Jazz Festival, described
by noted jazz critic Leonard Feather
as “the best there is,” wound up earli-
er this month after 10 days during
which 250 performers and a half mil-
lion spectators mingled in formal and
informal settings.

So popular has this premiere Cana-
dian jazz fest become that promoter
and organizer Alain Simard is practi-
cally out of superlatives to describe
it.

This year’s event came under fire
for what purists say is a digression
from the original aim of the festival,
to provide a forum for jazz apprecia-

tion. Other genres of music have
crept into the proceedings, and the
festival is slowly becoming a musical
cornucopia.

“[ don’t see any reason to deny
fans what they want,” says Simard.
“Our focus is jazz, but there are oth-
er types of music that border on jazz
that we see a place for in our shows.”

Nonetheless, a who’s who of jazz
dominated the festival, from Chuck
Mangione to Wynford Marsalis to
Mel Torme. A key to the event is the
concept of street performances, often
late at night, that bring together
many of the world’s finest exponents
of jazz.

Maple Briefs

HOW DO YOU stay No. 1 in the
one-stop business? If you're Re-
cords on Wheels Entertainment,
you purchase the operations of
Rythyms-DJ & B, the up-and-comer
in the business. Rythyms-DJ & B
chief Dominique Zgarka remains as
a consultant to help transfer ac-
counts. No price tag was mentioned
in the transaction.

INSIDERS ARE speculating that
executives simply bought them-
selves a listing on the Toronto Stock
Exchange, but no matter: The Ahed
Music Corp. has been replaced by
the Ahed Corp., a hi-tech company.
Shares have gone from penny-stock
range to the $30 mark in a matter of
months.

AN INVESTIGATION by the Roy-
al Canadian Mounted Police into al-
leged wrongdoings by Andre Bu-
reau, chairman of the Canadian Ra-
dio-Television and Telecommunica-
tions Commission, has been
dropped. Police report there was no
validity to allegations that Bureau
was involved in a kickback scheme
while he was in his former job as
president of Canadian Satellite

Communications Inc.

A MAJOR VANCOUVER radio
shakeup has seen CFOX-FM pro-
gram director Don Shafer move to
CFMI-FM. Shafer leaves after a
seven-year career in which he
moved the station to the top in the
18-49 demographic. CFMI-FM has
fallen on hard times, meanwhile,
and Shafer is promising changes.

A TRIPLE BILL featuring Van
Halen, Loverboy, and Bachman-
Turner Overdrive is the principal
draw at this year’s Canadian Na-
tional Exhibition lineup in Toronto.
The fair’s grandstand lineup in-
cludes Bill Cosby, Whitney Hous-
ton, Huey Lewis & the News, Elton
John, and a bill with Simply Red, the
Psychedelic Furs, and an unnamed
third act.

KIM MITCHELL’S “Shakin’ Like
A Human Being”’ (on Alert Records
in Canada and Atlantic worldwide)
is currently the hottest domestic re-
cording, well past gold in only a cou-
ple of weeks. Mitchell kicks off a na-
tional tour at the end of July that
takes him practically to Labor Day.

A U.S. jaunt is then planned.

DALBELLO IS THE LATEST in a
string of Canadians to work with
producer Rupert Hine. She reports
good progress on her next Capitol-
EMI project, scheduled for an early
1937 release. The Toronto-based
singer-songwriter spends some time
in Britain to record.

HEISENBERG
INTERNATIONAL

RICHARD JAMES
BURGESS

Watch out for us
in Billboard
August 16
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Five Million Hearts. Following Heart's recent performance at the Los Angeles Forum, Capitol Records executives
present group members with a special plaque commemorating spectacular worldwide sales of their self-titted album.
Shown are, from left, vice president of a&r Don Grierson; senior vice president of marketing and promotion Walter Lee;
producer Ron Nevison; group member Denny Carmassi; label chief Don Zimmermann; group manager Howard Kaufman;
group members Mark Andes, Nancy Wilson, Ann Wilson, and Howard Leese; and Frontline Management’s Trudi Green.

The Fixx Is In. In Boston celebrating the release of the Fixx's new MCA album,
“Walkabout,” are, from feft, group members Adam Wood and Cy Curnin; MCA
Northeast regional promotion director Roman Marcinkiewicz; and Boston Celtic
Bilt Walton. The group is currently touring with the Moody Blues.

Unique Talent. Manhattan Records
president Bruce Lundvall, right,
welcomes new wave jazz artist James
Blood Ulmer, center, to the Blue Note
label. His debut album is scheduled to
be released this fall. Also pictured is
manager Roger Trilling.

Shaking Up Philly. PolyGram Records executives meet with members of Cinderella for a sneak preview of ““Night
Songs,” the group’s debut album, for Mercury. Pictured at the imperial Inn in Philadelphia are, from left, Chappell Music
Group president Irwin Robinson; senior vice president of a&r Dick Wingate; group members Fred Coury, Eric Brittingham,
and Tom Keifer; senior vice president of sales Shelly Rudin; senior vice president of marketing Harry Anger; director of
a&r Derek Shulman; group memper Jeff La Bar; and label president and chief executive officer Dick Asher.

BM¥'s Special Show. BMI staffers visit with members of the Smithereens

backstage following their recent performance at New York's Cat Club. The

group recently released its debut album, “Especially For You,” on Enigma |
Standing are, from left, BMI's Mark Fried and band members Jim Babjak, Pat

DiNizio, and Mike Mesaros. Seated are band member Dennis Diken and BMI's

Barbara Cane.

High Honors. ASCAP president Morton Gould, left, presents veteran songwriter
Jay Gorney with the ASCAP/Richard Rodgers Award in honor of his outstanding
contribution to the musical theater. Gorney is best known for his *30s
composition “Brother, Can You Spare A Dime"” (lyrics by E.Y. "'Yip"” Harburg).

New Distribution. Caedmon recording artist Shari Lewis, labet president Carol
Haubert, and labelmate Paula Danziger, from left, get a kick out of a press
conference held in New Orleans announcing Caedmon’s new association with
Tape Data Media. Under the pact, Caedmon wilt market a series of self-
improvement audiocassettes published by the company.

LabekMilestone. Celebrating Priority/Pri Records® first anniversary in New York
are, from left, Capitol director of special markets Jack Reynolds; Priority/Pri
president Bryan Turner; Capitol executive vice president Dennis White; and
Priority/Pii vice president Mark Cerami. The label, whose catalog of more than
20 greatest-hits albums has sold more than 1 miliion units, is distributed by
Capitol/EML.
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Van Peehles Pens Money Guide
Sweet Sweetback’s Wall Street Song

BY FRED GOODMAN

NEW YORK For those in the en-
tertainment industry given to
browsing the business shelf of their
local bookshop, the recent appear-
ance of “Bold Money” by Melvin
Van Peebles may have come as
something of a shock.

The author of the Warner Bros.
tome—a small-investor’s guide to
playing the mystery-shrouded op-
tions market—is known in the en-
tertainment industry as an unortho-
dox and highly personal auteur
whose work has included films, the-
atrical productions, and albums for
Atlantic and A&M. But for Van Pee-
bles, who remains very active in the
entertainment industry, Wall Street
is just another side of the coin.

“I’'m a manufacturer, not an art-
ist,” says Van Peebles. ““I supply a
need. The goods I feel are needed
have on occasion had humorous, po-
litical, or erotic touches, but they've
always had a commercial tint. My
bent has never been the arts side—
always the business side. My latest
venture on Wall Street is simply an-
other market that I recognize. And
recognizing it, I simply acted upon
it.”

Van Peebles’ start in the option
market came five years ago as the
result of a bet he lost with a friend.
“I'had to go to work as a trader,” he
says. ‘At the time, I didn’t even

know what Wall Street was. I hired
myself out as a clerk, and read ev-
erything about options I could.”
Passing the trader’s test, he went to
work on the floor of the exchange.
“I enjoyed it,” he says, “although I
don’t do day-to-day floor trading

‘| was always
more interested in
the business side’

anymore. It was like a little vaca-
tion.”

Although he decries the tag of a
loner, Van Peebles made his mark in
the '60s and "70s with a series of
projects outside the political and
commercial mainstream, earning a
reputation as a somewhat militant
black artist rather than as a busi-
nessman. But he doesn’t see it that
way.

“Those who know me superficial-
ly may find my Wall Street involve-
ment astounding,” he says. “But I
produced all my shows and owned
them lock, stock, and barrel. I did it
alone because no one would come in
with me. They couldn’t recognize
the commercial viability of the pro-
jects.”

Van Peebles’ belief in his own
projects was proven beyond doubt
in 1970, when he wrote, produced,

directed, and starred in the film
“Sweet Sweetback’s Baadasssss
Song.” Upon completion, he discov-
ered that he couldn’t get a distribu-
tor to handle the X-rated film, which
told the story of a black pimp who
goes on the lam after assaulting
and escaping from a pair of white
policemen who have used him to
stage a false arrest. Left to his own
devices, Van Peebles successfully
four-walled the film by renting out
movie houses himself. The low-bud-
get film became a huge success.

Although he had already estab-
lished himself as a filmmaker prior
to “Sweetback’’—he had written
and directed ‘“Watermelon Man” for
Columbia Pictures and been a
French delegate to the 1967 San
Francisco Film Festival with his
own “Story Of The Three Day Pass
(La Permission)”’—his independent
film gave him an entree into the mu-
sic business, with its original sound-
track featuring the then-unknown
Earth Wind & Fire.

“At the time, a film could get fol-
lowed-up with a soundtrack,” he re-
calls. “My theory was ‘why not let a
soundtrack or tune be your market-
ing tool?’ Of course, everyone called
me nuts. Warner Bros., which was
Earth Wind & Fire’s label at the
time, passed on the soundtrack, and
it wound up on Stax. Even before
that, when I did ‘Watermelon Man,’
a reviewer disparagingly said the
soundtrack sounded like the kind of
music you could hear on a jukebox.

..newsline...

WESTWOOD ONE INC. (NASDAQ:WONE]), the producer and distributor of
nationally-sponsored radio programs and parent company of the Mutu-
al Broadcasting System, reported record second-quarter and six-month
revenue, net income, and earnings per share. Revenue for the three-
month period ended May 31 rose 204%, to $14.3 million from $4.7 mil-
lion in 1985. Net income in the period rose 93%, to $1.7 million from
$887,000. Earnings per share increased to 24 cents from 16 cents, on an
expanded shareholder base, as average shares outstanding increased
31%,to 7.3 million from 5.6 million. Revenue for the six-month period
ended May 31 increased 215% to $25.5 million from $8.1 million in 1985.
Net income in that period rose 104%, to $2.5 million from $1.2 million.
Earnings per share increased to 35 cents from 22 cents on the in-
creased average number of shares. The assimilation of Mutual and
higher-average advertising rates on a larger inventory base were cited
by the company as primary factors in the improvement.

KING WORLD PRODUCTIONS (NASDAQ:KING), a television distribution
company, recently signed an agreement to form a new entertainment
company with independent motion picture company Hemdale. Plans in-
clude the acquisition of certain home video and television rights from
Hemdale's existing and future theatrical motion picture library, the es-
tablishment of a new home video corporation, and production and ac-
quisiton of motion pictures. Helmdale currently has a film library of
approximately 60 motion pictures including ‘“The Terminator,” “At
Close Range,” and “Return Of The Living Dead.” The new company
will have an exclusive television distribution agreement with King
World. The company is expected to be fully operational within six
months, subject to the completion of financing now under discussion
with a number of underwriters. A public offering is expected.

CAPITAL WARRANTS: Capital Cities/ABC Inc. (NYSE/CCB) recently list-
ed its warrants to purchase common stock on the Pacific Stock Ex-
change. Also, the firm’s common stock began trading on that exchange
in addition to the big board. Approximately 2.9 million warrants to pur-
chase common stock for $250 per share were issued in January in con-
junction with the merger of Capital Cities with ABC. The warrants will
expire on July 29.

Gee, no kidding.”
Although it took more than a dec-
ade and the advent of music videos eco s mun os s
for the film and music industries to
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g‘;’l's‘:ncgr""‘;"r;‘;f:::;;‘zg‘; T e T = made it clear [that] if I continued Songs, Columbia House, CBS Rec- was less rosy. Second-quarter prof-
Recoton Corporation . . . . .. .+ oo 129, 127, Y and over-extended myself, I would ords, and CBS Records Internation- its for CBS/Broadcast declined 8%;
Reeves Communications ... .................... 13 12Y, - be at the mercy of my competitors.” al—a group spokesman says each a program of staff reductions was
;’:fﬁ::m‘f;i:;x;g‘s’;;g' Tt SO el 0 Although not happy about being  division turned in an improved per- recently announced. CBS/Publish-
SOUNA WArGhOUSe - « » + « + v oo oo 29Y, 287, v, forced to create his own opportuni- formance. ing Group reported a small loss, laid
SPECS MUSIC .« .ottt 10Y, 9%, A ties, Van Peebles has proven patient Overall, CBS Inc.’s second-quar- to “softness in educational publish-
6:;?;3;:;‘:;‘;95 ~~~~~~~~~~~~~~~~~~~~~~~~~~ :g:ﬁ- :g:ﬁ- iy enough to take the long road. He es-  ter income from continuing opera- ing sales and market weakness in
Westwood One . .+ oo e 33y, 2y, tablished himself as a director in tions rose 17% and net income rose magazine advertising.”
(Continued on page 86) 55% from last year’s comparable FRED GOODMAN
BILLBOARD JULY 19, 1986 )
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eviews

ALBUMS

SPOTLIGHT Predicted to hit top 10
on Billboard’s Top Pop Albums
chart or to earn platinum
certification

NEW & NOTEWORTHY Highlights
new and developing acts worthy of
attention and other releases of
special interest

PICKS New releases predicted to
hit the top half of the chart in the
format listed

RECOMMENDED Other releases
predicted to chart in the respective
Sormat; also, other albums of
superior quality

All albums commercially available
in the U.S. are eligible for review

Send albums for review to:
Sam Sutherland, Billboard
9107 Wilshire Blvd.
Beverly Hills, Calif. 90210

or Fred Goodman, Billboard

1515 Broadway

New York, N.Y. 10036

Country albums should be sent to:
Ed Morris, Billboard

14 Music Circle East

Nashville, Tenn. 37203

POP

PICKS

THE MONKEES

Then & Now .. . The Best Of The Monkees
PRODUCERS: Various

Arista AL9-8432

Success of midline Monkees package
has spurred release of this expanded
$9.98 set, featuring three newly
recorded tracks, among them a cover
of the Paul Revere & the Raiders hit
“Kicks,” and the Mosquitos-
contributed title track. A glitzy salute
to the ultimate in pop pap.

MUSIC FROM THE MOTION PICTURE

“About Last Night . .. "

PRODUCERS: Various

EMI America SV-17210

With promising early returns for this
romantic comedy, prospects for this
compilation of pop, rock, and black
love songs are likewise upbeat. John
Waite's “If Anybody Had A Heart”
and Sheena Easton’s “So Far So
Good” lead a set that also features
John Oates, Jermaine Jackson, Bob
Seger, J.D. Souther, and others.

MIKE RUTHERFORD

Acting Very Strange

PRODUCER: Mike Rutherford

Atlantic 80015

Success of Genesis bassist
Rutherford’s Mike + the Mechanics
has led to a rerelease of this, his first
solo album. Although it stiffed first
time around, the double-barrel
momentum provided by the Mechanics
and new Genesis albums to breathe
commercial life into a solid and
unjustly overlooked project. Best:
“Maxine”” and the title track.

ALPHAVILLE

Afternoons In Utopia

PRODUCERS: Various

Atiantic 81667

German trio follows last year’s
auspicious debut with a well-rounded
collection of punch pop. Clever hooks,
strong synth use, and convincing
vocals are the band's stock in trade,
and the best results are achieved on
“Dance With Me.”

COUNTRY
e ]

LACY §. DALTON

Highway Diner

PRODUCER: wait Aidridge

Columbia FC 40393

There is a wide streak of blue collar
painted across this album as Dalton
celebrates the endurance of the
working class—both generally and
with specific word portraits. The
instrumentation is infused with
strident, assertive drum beats.

JAZZ/FUSION
L mexs

DAVE VALENTIN

Light Struck

PRODUCERS: Dave Valentin, Steven Milier

GRP GRP-A-1028

Flutist’s lissome fusion style warms
this latest set of commercial jazz
stylings, bolstered by a solid
instrumental ensemble and a guest
vocal from Angela Bofill (on “Can’t
Change My Heart”) that could find
friends at AC. Remaining tracks, with
their mix of pop, Latin, and jazz
accents, will fare well at fusion and

jazz outlets.
POP

ALVIN LEE
Detroit Diesel

PRODUCER: Alvin Lee
21/Atco 90517

The Eddie Van Halen of the
Woodstock era cranks it up again
with the same power that fueled his
seminal Ten Years After. The title
track as well as “Shot In The Dark"
should lead at radio.

QUEENSRYCHE

Rage For Order

PRODUCER: Neil Kernon

EMI America ST-17197

Well-groomed head-banging fare hits
the usual buttons with commercial
force, post-New Romantic fashion
sense. “Walk In The Shadows’ has
AOR-ready bluster.

FATHER GUIDO SARDUCC!

Breakfast In Heaven

PRODUCER: Don Novello

Warner Bros. 25472

New scoops from the Vatican gossip
columnist on a par with his past
fractured comedy outings.

JEF SCOTT

Ten Stories

PRODUCER: Bill Pfordresher

Epic BFE 40184

Hard-edged pop/rock from a new
singer, guitarist, and writer that

should click first with AOR fans.

ROUGH CUTT

Wants You

PRODUCER: Jack Douglas

Warner Bros. 25484

Metal quintet flexes such time-
honored concerns as art (*‘We Like It
Loud”), love (“Hot 'n’ Heavy”) and
patriotism (“Rock The US.A")in a
treatise for head bangers.

GUADALCANAL DIARY

Jamboree

PRODUCERS: Rodney Mills, Steve Nye

Elektra 60478

Quartet’s second album refines their
dark, thoughtful guitar rock slant;
alternative formats and more
adventurous AOR programmers will
be the best bet here.

 SPOTLIGHT

YTHMICS o

EURYTHMICS

Revenge

PRODUCER: David A Stewart

RCA AJL1-5847

Now that electronic pop is firmly
entrenched, Dave Stewart and Annie
Lennox further relax their hi-tech
instincts to shape a more orthodox
pop/rock studio style driven by
guitars and keyboards. Stewart’s
penchant for evocative production
touches survives, but in songs and
delivery, this is the duo’s most
mainstream effort: rock (“Missionary
Man”), pop (“A Little Of You™), and
ballads (‘“The Miracle Of Love”) all
point toward a crossover strategy
with mass-appeal radio the goal.

DAVID LEE ROTH

Eat "Em And Smile

PRODUCER: Ted Templeman

Warner Bros. 25470

His first full album since leaving you-
know-who shelves the loopy pop/rock
of Roth’s hit EP to ply the high-
octane hard rock he’s best known for,
right down to its power-trio hardware
and the fiery counterpart of a world-
class guitarist. Steve Vai, a Zappa
alumnus with a well-honed metal
exuberance, brings his own flashy,
confident edge to the album, but it’s
Roth’s high-spirited growl that will
clinch the deal. “Yankee Rose” is
already in bloom, while Roth’s flair
for pop glitz yields an inimitable cover
of “That’s Life.”

WHAM!

Music From The Edge Of Heaven

PRODUCER: George Michael

Columbia 40285

Final album (discounting the
inevitable hits package) by the duo of
George Michael and Andrew Ridgeley
promises to provide a strong
commercial ending to the partnership.
“I'm Your Man” and “The Edge Of
Heaven” are shoe-in hits, and the
album manages to scrape together
enough interesting material via the
inclusion of a live version of “Blue”
and the early “Last Christmas.”
Sleeper track may prove to be the
admirable cover of the haunting Was
{Not Was)-penned “Where Did Your
Heart Go?”

LOU REED

Rock And Rolt Diary 1967-1980

PRODUCERS: Uncredited

Arista AL11-8434

Intelligently chosen two-record set
runs the gamut from Velvet
Underground through “Street
Hassle,” with tracks licensed from
PolyGram and RCA to complete the
picture. Only commercial
disadvantage may be the logjam of
recent Velvet Underground reissues.

THE HEARTFIXERS

Cool On 1t

PRODUCER: Eddy Offord

Landslide LD-1010

One of Dixie’s premier blues and
boogie bar bands, led by the stinging
guitar of Tinsley Ellis, offers a power-
packed set of originals. Music for
rock’n’roll’s faithful.

BLACK

TRINERE

PRODUCER: “'Pretty Tony" Butler

Jam Packed JP-5001

Florida-based disco diva has enjoyed a
long run on the dance chart with
album’s premier cut, “I'll Be All You
Ever Need.” Rest of the package is
mined from a similar vein, making it a
good bet for the dance crowd.
Contact: (305) 756-7160.

PIECES OF A DREAM
Joyride

PRODUCER: Maurice White
Manhattan $T-53023

Trio’s sophisticated pop/soul gets
added lustre from producer White,
whose own fusion instincts mesh well
with these Pieces.

SHIRLEY JONES
Always In The Mood

PRODUCERS: Various
Philadeiphia Internati $7-53031 ( )

The silky Gamble & Huff touch is
evident on this sultry stroll through
romantic black pop; Jones proves a
strong, persuasive stylist.

COUNTRY

VARIOUS ARTISTS

Star Spangled Country

PRODUCER: Various

RCA AELF5849

A mélange of geographically titled
hits, including “America” (Waylon
Jennings), “Smoky Mountain Rain”
(Ronnie Milsap), “Tennessee
Homesick Blues” (Dolly Parton), “My
Home’s In Alabama’ (Alabama),
“Oklahoma Borderline” (Vince Gill),
“Kansas City Lights” (Steve
Wariner), “Roll On Mississippi”
(Charley Pride), and “Miami, My
Amy” (Keith Whitley).

JAZZ/FUSION

ECOMMENDED

CHICO FREEMAN

The Pied Piper

PRODUCERS: Herb Wong & Chico Freeman
Blackhawk BKH 50801

Reedman Freeman gets a real
workout, despite the presence of
second saxophonist John Purcell.
Excellent band features Kenny
Kirkland, Cecil McBee, and Elvin
Jones, and the results are among
Freeman’s finest, especially on the
memorable title cut.

JESSICA WILLIAMS

Nothin’ But The Truth

PRODUCER: Herb wong

Blackhawk BKH 51301

Outstanding Bay-area pianist has
labored in relative and undeserved
obscurity for most of her recording
career. This fine trio date is yet
another example of her superior
abilities and a real find for piano fans.

T LAVITZ

Storytime

PRODUCERS: T Lavitz, Eddy Offord

Passport Jazz PJ88012

Former Dreg’s second solo album is
high-caliber fusion with a rock accent;
“I'm Callin’ You,” with guest vocals
from Paul Barrere, Amy Holland, and
Michael McDonald, could find pop and
rock play.

STEVE COLEMAN AND FIVE ELEMENTS

On The Edge Of Tomorrow

PRODUCERS: Steve Coleman, Stefan F. Winter

JMT 860005 (PolyGram Special imports)

Alto saxophonist leads a sleek,
adventurous octet including Geri
Allen, Cassandra Wilson, and Marvin
“Smitty ” Smith through a bracing
fusion of acoustic and electronic jazz;
daring, yet accessible.

FATTBURGER

One Of A Kind

PRODUCERS: Fattburger

Golden Boy Jazz/Optimism GBJ-2001

Quintet debuts with mellow, melodic
fusion with pop and r&b
underpinnings.

CLASSICAL

16 DAYS TO GLORY (SOUNDTRACK)

Placido Domingo, Royal Philharmonic Orchestra,
Holdridge

Deutsche Grammophon 419 388
Inspirational and upbeat, the music
stands up well on its own. Track, of
course, is from the highly praised
home video documentary on the 1984
Olympics. Domingo is in full voice in
his “Hymn Of Nations" tribute to
participating countries.

BEETHOVEN: PIANO CONCERTOS, NOS. 1 & 2
Emanuel Ax, Royal Philharmonic Orchestra, Previn
RCA RCD1-7199

An auspicious launch of the concerto
cycle, beautifully played and nuanced.
Together, the two concertos run just
over 70 minutes, a compact disk
bargain for newly recorded material.
The performances are yet to be
scheduled for LP or cassette, where
they will be reprogrammed to more
manageable playing lengths.

BACH: WELL-TEMPERED CLAVIER, VOL. 1
Andras Schiff, Piano

London 414 388

Though his tempos are often slower
than those favored by others in these
seminal works, Schiff’s readings are
unusually expressive and
communicative. A far cry from the
dry, brisk “sewing machine” Bach
that too frequently turns up to burden
listeners. Schiff reinforces his
growing reputation in this repertoire
area.
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Half the peaple suffering
from unemployment
aren’t old enough to work.

You may be out of work, but your kids You don't have to be or pubkc assis-

f don't have to be out of food. You could tance. You can even have a job and still
qualrify for Food Stamps. Just eall this be eligible to get them.

: number today. We Il send a free brochure 50% of those benefiting from Food

that helps let you know if you qualify. It Stamps are children. So please call

has all the information you need We dont want anyone in the American

to apply for Food Stamps in your area. famuly to be hungry.

FOOD STAMPS

MEALTIMES DON'T HAVE TO BE TOUGH TIMES.

1-800-453-4000

The Commiittee for Food and Shelter
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Your singles ad HERE
sells Radio. .. and Retailers

Plus...1,840 rack jobhers
and distributors, and
1,400 talent buyers

and promoters.

WHERE ELSE CAN ONE AD GIVE YOU SO MUCH COVERAGE?

Billboard

contact your Billboard salesperson

LOS ANGELES
Christine Matuchek

9107 Wilshire Blvd.
Beverly Hills, CA 90210
(213) 859-5344

NASHVILLE

John McCartney

14 Music Circle E.
Nashville, TN 37203
(615) 748-8145

NEW YORK

Norm Berkowitz

Grace Whitney-Kolins
1515 Broadway

New York, NY 10036
(212) 764-7330

HOT 100
SINGLES SPOTLIGHT

A weekly look behind the Hot 100 with Michael Ellis.

THE TOP FOUR RECORDS are locked in a tight battle for suprema-
cy, as Simply Red’s “Holding Back The Years” (Elektra) drops to No. 5
after one week in the top spot. “Invisible Touch” by Genesis (Atlantic)
grabs the No. 1 position with strong gains in both sales and airplay.
Peter Gabriel's “Sledgehammer” (Geffen), at No. 2, is almost even
with his former group in sales, but Genesis has the edge by a larger
margin in airplay points. Janet Jackson’s “Nasty” (A&M) leads the
pack in sales, but her airplay points are behind the top two. Also in
strong contention for next week is the No. 4 record, “Danger Zone” by
Kenny Loggins (Columbia), which, like Jackson, is strong in sales but
needs to catch up in airplay.

MADONNA MAKES ANOTHER big leap on the chart to No. 12 this
week—after becoming the first artist to earn Power Pick honors simul-
taneously in sales and airplay last week. “Papa Don’t Preach” (Sire)
was also the highest debut of any single this year (No. 42 on June 28—
until this week. “Dancing On The Ceiling” by Lionel Richie (Motown)
storms onto the Hot 100 at No. 40, with adds at 197 of the 225 reporting
stations. Five of the stations added it in their top 15 the first week. At
WNNK Harrisburg, Pa., PD Bruce Bond jumped on the record and re-
ceived such strong phone response that he’s listed it at No. 1.

THE IMPRESSIVE TRACK RECORD of Billboard’s Power Picks con-
tinues. Since the feature was introduced last year, 92.5% of the Hot 100
Power Picks have reached the top 10. For the Power Pick/Airplay, it’s a
perfect 100%; that’s right, every single Power Pick/Airplay has hit the
top 10! This week’s airplay winner is “Venus” by English trioc Banana-
rama (London). The record is zooming up playlists from coast to coast,
including 28-19 at KZZP Phoenix, 29-19 at KC-101 New Haven, and 19-9
at KIIS Los Angeles. It also picked up another 32 adds this week, to
move from 43 to 34 nationally. Scott Walker, PD at WCAU-FM Phila-
delphia, says the record has a “summertime feel” and has the advan-
tage of being an instantly identifiable remake.

OTHER HOT SUMMER HITS: “Don’t Forget Me,” the first chart hit
for Canandian group Glass Tiger (Manhattan), has an outstanding sec-
ond week at radio with 66 adds to leap 27 places nationally to No. 59.
Steve Winwood’s “Higher Love” (Island) earns the Power Pick/Sales
title, jumping from 34 to 27. PD Gary Wall of WTIC Hartford reports
that the record took a “quantum leap” in sales this week, going top 10
in the Hartford area. Wall says “Higher Love” is also top 10 in re-
quests. “The song’s got across-the-board appeal, and Winwood has a
tremendous following in the 25-40 demo.” “Rumors” by the Timex So-
cial Club (Jay)—the new No. 1 black single—is consistently rising to
the top wherever it’s played on pop radio, with No. 1 reports from more
than a dozen stations already, including outlets in Los Angeles, San
Diego, Houston, San Antonio, Sacramento, Oklahoma City, and El
Paso, Texas.

Billboard |
HOT 100 SINGLES ACTION

RADIO MOST ADDED NEW TOTAL
225 REPORTERS ADDS  ON
LIONEL RICHIE DANCING ON THE CEILING  voTown 197 197
GLASS TIGER DON'T FORGET ME (WHEN I'M GONE)  ManHaTTAN 66 102
HEART IF LOOKS COULD KILL capiroL 36 36
BERLIN TAKE MY BREATH AWAY  coLumsia 35 115
MARY JANE GIRLS WALK LIKE A MAN  votown 33 76

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail-
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York. N.Y. 10036,

RETAIL BREAKOUTS NUMBER
200 REPORTERS REPORTING
QUEEN A KIND OF MAGIC capTOL 41
KLYMAXX MAN SIZE LOVE (FROM “RUNNING SCARED™) mca 39
JOHN COUGAR MELLENCAMP RUMBLESEAT Riva 36
DAVID LEE ROTH YANKEE ROSE  waRNER BROS 32
WHAM! THE EDGE OF HEAVEN coLumsta 26

©Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro-
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
publisher.
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FOR WEEK ENDING JULY 19, 1986

A ranking of the top 40 singles by sales and airplay respectively. with reference to each title's composite position on the main Hot 100 Singles chart.

A ranking of distributing labels
by their number of titles
on the Hot 100 chart.
LABEL NO. OF TITLES
ON CHART
WARNER BROS. (6) 13
Geffen (2)
Paisley Park (2)
Sire (2)
ksland (1)
ATLANTIC (9) 12
Atco (2)
Island (1)
CCLUMBIA (11) 12
Roliing Stones (1)
MCA (7) 8
1IR.S. (1)
ASM 7
ARISTA (6) 7
Jive (1)
ERIC (2) 6
€BS Associated (1)
Carrere (1)
Scotti Bros. (1)
Tabu (1)
PCLYGRAM 6
Polydor (3)
London (1)
Mercury (1)
Riva (1)
CAPITOL 5
ELEKTRA (3) 5
Asylum (1)
Solar (1)
RCA (3) 5
Grunt (1)
Total Experience (1)
EMI-AMERICA (2) 4
Manhattan (2)
CHRYSALIS (2) 3
China (1)
MOTOWN (2) 3
Gordy (1)
JAY 1
PROFILE
TSR 1
Baja (1)
TOMMY BOY 1

SALES gé AIRPLAY 88
28 |25 | TimLe ARTIST =% o8 |55 | tme ARTIST 5%
FE =g g2 g | =% £Q
1 2 NASTY JANET JACKSON 3 1 l INVISIBLE TOUCH GENESIS 1
2 ] HOLDING BACK THE YEARS SIMPLY RED 5 2 2 SLEDGEHAMMER PETER GABRIEL ?
3 7 DANGER ZONE KENNY LOGGINS 4 3 ] DANGER ZONE KENNY LOGGINS 4
4 6 iNVISIBLE TOUCH GENESIS 1 4 9 GLORY OF LOVE PETER CETERA 7
5 5 SLEDGEHAMMER PETER GABRIEL 2 5 6 NASTY JANET JACKSON 3
6 4 WHO’'S JOHNNY (“SHORT CIRCUIT" THEME) EL DEBARGE 6 6 3 WHO'S JOHNNY ("SHORT CIRCUIT" THEME) EL DEBARGE 6
7 3 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) BiLLY OCEAN 8 7 10 LOVE TOUCH (THEME FROM "LEGAL EAGLES") ROD STEWART 10
8 8 YOUR WILDEST DREAMS THE MOODY BLUES 9 8 5 HOLDING BACK THE YEARS SIMPLY RED 5
’ 9 12 WHEN THE HEART RULES THE MIND GTR 14 9 4 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) BILLY OCEAN 8
10 9 LIKE A ROCK BOB SEGER & THE SILVER BULLET BAND 16 10 15 PAPA DON'T PREACH MADONNA 12
11 18 GLORY OF LOVE PETER CETERA 7 11 16 WE DON'T HAVE TO TAKE OUR CLOTHES OFF  JERMAINE STEWART 17
12 15 MAD ABOUT YOU BELINDA CARLISLE 11 12 17 MODERN WOMAN (FROM "RUTHLESS PEOPLE") BILLY JOEL 15
‘ 13 14 OPPORTUNITIES (LET'S MAKE LOTS OF MONEY) PET SHOP BOYS 13 13 13 YOUR WILDEST DREAMS THE MOODY BLUES 9
14 19 MODERN WOMAN (FROM "RUTHLESS PEOPLE") BILLY JOEL 15 14 20 MAD ABOUT YOU BELINDA CARLISLE 11
15 20 LOVE TOUCH (THEME FROM "LEGAL EAGLES") ROD STEWART 10 15 19 OPPORTUNITIES (LET'S MAKE LOTS OF MONEY) PET SHOP BOYS 13
16 11 TUFF ENUFF THE FABULOUS THUNDERBIRDS 20 16 8 NO ONE IS TO BLAME HOWARD JONES 19
17 28 PAPA DON'T PREACH MADONNA 12 17 22 DIGGING YOUR SCENE THE BLOW MONKEYS 18
18 10 NO ONE IS TO BLAME HOWARD JONES 19 18 18 DREAMS VAN HALEN 22
19 21 DIGGING YOUR SCENE THE BLOW MONKEYS 18 19 23 WHEN THE HEART RULES THE MIND GTR 14
20 26 WE DON'T HAVE TO TAKE OUR CLOTHES OFF  JERMAINE STEWART 17 20 26 HIGHER LOVE STEVE WINWOOD 27
21 22 SECRET SEPARATION THE FIXX 21 21 12 TUFF ENUFF THE FABULOUS THUNDERBIRDS 20
22 17 LIKE NO OTHER NIGHT 38 SPECIAL 26 22 11 CRUSH ON YOU THE JETS 24
23 13 ON MY OWN PATT| LABELLE & MICHAEL MCDONALD 23 23 34 THE EDGE OF HEAVEN WHAM! 31
24 30 YOU SHOULD BE MINE (THE WOO WOO SONG) JEFFREY OSBORNE 25 24 35 RUMORS TIMEX SOCIAL CLUB 28
25 21 DREAMS VAN HALEN 22 25 28 SUZANNE JOURNEY 30
26 16 CRUSH ON YOU THE JETS 24 26 14 ON MY OWN PATTI LABELLE & MICHAEL MCDONALD 23
27 33 RUMORS TIMEX SOCIAL CLUB 28 27 33 YOU SHOULD BE MINE (THE WOO WOO SONG)  JEFFREY OSBORNE 25
28 36 TAKE IT EASY ANDY TAYLOR 29 28 32 ALL THE LOVE IN THE WORLD THE QUTFIELD 35
29 35 HYPERACTIVE ROBERT PALMER 33 29 36 TAKE IT EASY ANDY TAYLOR 29
30 - HIGHER LOVE STEVE WINWOOD 21 30 30 SECRET SEPARATION THE FIXX 21
31 23 MOUNTAINS PRINCE & THE REVOLUTION 37 31 21 LIKE A ROCK BOB SEGER & THE SILVER BULLET BAND 16
32 37 SWEET FREEDOM MICHAEL MCDONALD 32 32 40 VENUS BANANARAMA 34
33 = SUZANNE JOURNEY 30 33 39 SWEET FREEDOM MICHAEL MCDONALD 32
34 25 A DIFFERENT CORNER GEORGE MICHAEL 44 34 = DANCING ON THE CEILING LIONEL RICHIE 40
35 24 | WANNA BE A COWBOY BOYS DON'T CRY 41 35 38 ONE STEP CLOSER TO YOU GAVIN CHRISTOPHER 36
36 38 ONE STEP CLOSER 70 YOU GAVIN CHRISTOPHER 36 36 37 HYPERACTIVE ROBERT PALMER 33
y 37 = VENUS BANANARAMA 34 37 - WORDS GET IN THE WAY MIAMI SOUND MACHINE 42
38 - THE EDGE OF HEAVEN WHAM! 31 38 — TAKE MY BREATH AWAY (LOVE THEME FROM "TOP GUN") BERLIN 38
39 - FRIENDS AND LOVERS CARL ANDERSON & GLORIA LORING 50 39 - HANGING ON A HEART ATTACK DEVICE 46
- 40 29 IF SHE KNEW WHAT SHE WANTS BANGLES 43 40 25 LIKE NO OTHER NIGHT 38 SPECIAL 26
, € Copynight 1986. Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmutted, in any torm or by any means, electronic, mechamcal.

photocopying. recording, or otherwise, without the prior written permission of the publisher.
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TITLE
(Publisher - Licensing Org »
Sheet Music Dist

ALL | NEED IS A MIRACLE

(Michael Ruthertord. ASCAP /Pun/63 Songs,
ASCAP/Chappell. ASCAP) CHA/HL

ALL THE LOVE IN THE WORLD

{Warming Tracks, ASCAP)
ANOTHERLOVERHOLENYOHEAD
{Controversy, ASCAP)

BABY LOVE

(Black Lion, ASCAP/Regina Richards, ASCAP/Deutsch-

Berardi, ASCAP/April, ASCAP/Maz Appeal, ASCAP)
CPP/ABP

BE GOOD TO YOURSELF

(Street Talk, ASCAP/Rack DBog. ASCAP/Frisco Kid,
ASCAP) WBM

BEFORE | GO

(Unichappell, BM1/Dawid Roberts, Procan)

THE BEST OF ME

(Air Bear. BMI/Neropub, BMI/Hollysongs,
BMI/Warner-Tamerlane, BM1) CPP/WBM

THE CAPTAIN OF HER HEART

{Z-Muzik/Almo, ASCAP)

CRUSH ON YOU

(Almo, ASCAP/Crimsco. ASCAP/Irving. BMI)
CPP/ALM

DANCING ON THE CEILING

{Brockman. ASCAPY

DANGER ZONE

(Famous, ASCAP) CPP

A DIFFERENT CORNER

(Chappell, ASCAP/Morrison Leahy, ASCAP) HL
DIGGING YOUR SCENE

(Blue Network. ASCAP: CPP

DO YOU REMEMBER ME?

(See This House, ASCAP/Sudano Songs, BMI/Soft
Summer Songs, BMI/Black Stallion, BMI}

DON QUICHOTTE

{RKM, ASCAP)

DON'T FORGET ME (WHEN I'M GONE)
{Colgems-EMI, ASCAP/Tiger Shards, CAPAC/Irving,
BMI/Calypso Toonz, PROC)

DREAMS

(Yessup, ASCAP) WBM

THE EDGE OF HEAVEN

(Morrison Leahy, ASCAP/Chappeli, ASCAP) HL
FEEL THE HEAT

(Hot Boy, ASCAP)

THE FINEST

(Flyte Tyme, ASCAP/Avant Garde, ASCAP) WBM
FRIENDS AND LOVERS

{WB, ASCAP/French Surf, ASCAP/Colgems-EMI,

bl

n

41

76

8]

9

91

52

51

ASCAP) WBM

GLORY OF LOVE (THEME FROM “THE KARATE KID
PART 1I")

(Fall Line Orange, ASCAP/Air Bear, BMi/Warner-
Tamerlane, BMI) CPP/WBM

GREATEST LOVE OF ALL

{Goiden Torch, ASCAP/Gold Hornizon, BMI) CPP
HANGING ON A HEART ATTACK

(Makuki, ASCAP/Arista, ASCAP) CPP

HEADED FOR THE FUTURE

{Stonebridge, ASCAP) HL

HEADLINES

(Hip Tnp, BMi/Midstar, BMI) CPP

HIGHER LOVE

(F S Limited. PRS/Willin' David. BMI/Blue Sky Rider,
BMI)

HOLDING BACK THE YEARS

(April, ASCAP) CPP/ABP

HYPERACTIVE

(Island. BMI/Bungalow, ASCAP/Ackee, ASCAP/Les
Etolles de La Mustque, ASCAP) WBM

| CANT WAIT

(Poolside. BMI}

| WANNA BE A COWBOY

(Protoons. ASCAP/Terrace, ASCAP) CPP

| WOULDN'T LIE

(Temp, BMI)

IF ANYBODY HAD A HEART

(Famous, ASCAP}

IF LOOKS COULD KiLL

(Blackwood, BMI/Stone Diamond. BMI}

IF SHE KNEW WHAT SHE WANTS

(Funzalo, BMI/Juters, BMI) HL

IF YOU LEAVE

(Virgin, ASCAP/Famous, ASCAP/WB. ASCAP)
CPP/WBM

I'M YOUR MAN

(Townsway. BMI/Nelana, BMI/Off Backstreet,
BMI/Limited Funds, BMI/Unicity, BMI)

IN THE SHAPE OF A HEART

(Swallow Turn, ASCAP) WBM

INVISIBLE TOUCH

(Anthony Banks, ASCAP/Phil Collins, ASCAP/Mike
Rutherford, ASCAP/Hit & Run Music) WBM

IS IT LOVE

(Warner-Tamerlane, BM|/Entente, BMI/Poppy-Due,
BMI) WBM

JUNGLE BOY

(John Eddie Music)

A KIND OF MAGIC

26

45

82

69

87

37

(Queen, BMI/Beechwood BMi) WBM

LIKE A ROCK

(Gear ASCAP) WBM

LIKE NO OTHER NIGHT

(Rocknocker, ASCAP/John Bettis, ASCAP/WB,
ASCAP/Irving, BM1/Calypso Toonz, PROC)
WBM/CPP/ALM

LIVE TO TELL

(WB ASCAP/Bleu Disque. ASCAP/Webo Girl,
ASCAP/Johnny Yuma, BMI) WBM

LIVING ON VIDEO

{Larry Spier, ASCAP/New Image, CAPAC) HL
LOVE OF A LIFETIME

{Gamson Songs. ASCAP/WB. ASCAP/Jouissance,
ASCAP)

LOVE TOUCH (THEME FROM “LEGAL EAGLES")
(Makiki. ASCAP/Arista, ASCAP} CPP

MAD ABOUT YOU

(Alpine One BMI/Careers. BMI/This Is Art,
BMi/Ansta, ASCAP) CPP

MAN SIZE LOVE (FROM “RUNNING SCARED™)
(Rodsongs, ASCAP/April, ASCAP/MGM-UA,
ASCAP/AImo. ASCAP) CPP

MODERN WOMAN (FROM “RUTHLESS PEOPLE")
(Joel Songs. BMI) CPP/ABP

MONEYS$ TOO TIGHT (TO MENTION)

(Stan Flo, BMI/Otis BM1;

MOUNTAINS

(Controversy, ASCAP) WBM

NASTY

(Flyte Tyme, ASCAP) WBM

NO ONE IS TO BLAME

(Howard Jones Music, Ltd. ) WBM

NO PROMISES

(1.0., ASCAP/R.G K.. ASCAP)

NOTHIN® AT ALL

(Music Corp O America, BMI} HL/MCA

OH, PEOPLE

(Broozertoones, BMI/Nonpareil, ASCAP)

ON MY OWN

(New Hidden Valley, ASCAP/Carole Bayer Sager, BMI)
ONE HIT (TO THE BODY)

(Promopub B.V., PRS) CPP

ONE STEP CLOSER TO YOU

(Music Corp. Of America, BMI/Bayjun Beat,
BMI/Rashida, BMI/MCA, ASCAP) MCA/HL

ONE WAY LOVE

{(T-Boy, ASCAP)

OPPORTUNITIES (LET'S MAKE LOTS OF MONEY)
(Cage, ASCAP/Ten, ASCAP/Virgin, ASCAP) CPP

97

21

32

57

13

OUT OF MIND OUT OF SIGHT

(Mushroom, APRA;

PAPA DON'T PREACH

(Ellvot. ASCAP/Jacobsen, ASCAP) WBM

PETER GUNN

(Northridge, ASCAP/Arista, ASCAP) CPP
POINT OF NO RETURN

(Poolside, BMI1) WBM

ROCK'N'ROLL TO THE RESCUE

(Clarraudient, BMI/Daywin, BMI/Careers, BMI)
RUMBLESEAT

(Rva, ASCAP) WBM

RUMORS

(} King IV, BMI)

SCHOOL'S ouUT

(Bizarre, BMI/Esra, BMI}

SECRET SEPARATION

(Colgems-EMI, ASCAP/" Rats” Said The Tyrant,
ASCAP) WBM

SLEDGEHAMMER

(Cliofine, BMI/Hidden Pun BMI) WBM
SOMEBODY LIKE YOU

{Rocknocker, ASCAP/Irving, BMI/Calpyso Toonz,
PROC)

SOMETHING ABOUT YOU

(Chappell, ASCAP/Island. BM1) CHA/HL
SUZANNE

{Street Talk, ASCAP/Fnisco Kid. ASCAP/Colgems-EMI,

ASCAP) WBM

SWEET FREEDOM (THEME FROM “RUNNING
SCARED™)

{Rodsongs, ASCAP/April, ASCAP/MGM-UA,
ASCAP/Aimo, ASCAP) CPP

TAKE IT EASY

(Poetiord, ASCAP/Marilor, ASCAP) CPP

TAKE MY BREATH AWAY (LOVE THEME FROM “TOP
GUN")

(GMPC, ASCAP/Famous, ASCAP) CPP

TAKEN IN

(Michael Rutherford, ASCAP/Pun/63 Songs,
ASCAP/Arlon, ASCAP/Chappell. ASCAP) HL/WBM
THAT WAS THEN, THIS IS NOW

(Mosguitos, ASCAP)

THERE'LL BE SAD SONGS (TO MAKE YOU CRY)
(Zomba, ASCAP) HL

TOUCH AND GO

(Not Listed)

TUFF ENUFF

(Fab Bird, BMI/Bug, BMI) CPP

TWO OF HEARTS

tOn The Note, BMI/Bug, BMI/Tim Green, ASCAP/Four
Kuddies. ASCAP!

YENUS

tDayglow. ASCAP)

VICTORY LINE

tPink Bat;

78 VIENNA CALLING
(Nada, ASCAP/Almo, ASCAP/Manuskript, GEMA}
(PP/ALM

64 VOICE OF AMERICA’S SONS
tlohn Caflerty BMI) WBM

62 WALK LIKE A MAN
¢Claridge. ASCAP;

17 WE DON'T HAVE TO TAKE OUR CLOTHES OFF
Bellboy, BMI,Chappell. ASCAP)

90 WHAT DOES IT TAKE
Screen Gems EMI. BMI/Auto Tunes, BMI,

14 WHEN THE HEART RULES THE MIND
+Basedown, PRS/WB, ASCAP/Kid Glove, BMI/Steve
Hackett Ltd) WBM

6  WHO'S JOHNNY (“SHORT CIRCUIT" THEME)
Petwolf ASCAP/Chappell, ASCAP/Kikiko,
BMI/Unichappell, BMI) CPP/CHA/HL

53  WITH YOU ALL THE WAY
1George Tobin BMI)

42 WORDS GET {N THE WAY
(Foreign tmpo-ted, BMI) CPP

47 VANKEE ROSE
1Diamond Dave, ASCAP/Sy Vy. ASCAP)

75 YOU DON'T HAVE TO CRY
+A La Mode, ASCAP/WB, ASCAP) WBM

25 YOU SHOULO BE MINE (THE WOO WOO SONG)
«Nonpareil ASCAP/Broozertoones, BMI) CPP

9 YOUR WILDEST DREAMS
«WB, ASCAP/Bnght Music, PRS) WBM

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
ard may not -epresent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three {MM Ivan Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CPi Cimino WBM Warner Bros.
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True Humanitarian. Bob Hope makes a personal appearance to present CBS
Records executive Tony Martell, right, with the second annual Hope
Humanitarian Award for his outstanding contribution to children's health care.
The trophy was given during the fourth annual Children's Miracle Network
Telethon, for which Hope serves as honorary chairman of the board.

Lifelines

BIRTHS
Girl, Amanda Lee, to Stephen
Johnson and Lisa Corrao, June 12
in Plainfield, N.J. He is shipping
manager for JEM Records.

Girl, Aja, to Marshall and Leslie
Feingold, June 17 in New Jersey.
He is an associate producer of the
musical “Just Once,” recently at
The Bottom Line in New York.

Girl, Emily Meredith, to Robyn
Weiss and Frederick Cook, June 22
in Los Angeles. She is West Coast
director of a&r and promotion for
the JEM Records Group of Compa-
nies. He is accounts supervisor for
Berkatmer & Klein.

Girl, Danielle Elise, to David and
Boni Beisell, June 23 in Baltimore,
Md. He is with Musicland Group
and manager at the Sam Goody in
Columbia, Md.

Boy, Benjamin Freeman, to Rich-
ard and Darlene Pachter, June 26
in Boynton Beach, Fla. He is presi-
dent of Promotion In Motion. She is
vice president of domestic opera-
tions for the firm.

Boy, Daniel Grant, to Dorothy and
Grant Maxwell, June 28 in Kearny,
N.J. He is a recording engineer at
Synec Sound Inc. in New York.

Boy, Jesse Louis, to Ira Mayer and
Riva Bennett, June 13 in Brooklyn,
N.Y. He is president of Presenta-
tion Consultants Inc. and a music
critic for the New York Post. She is
senior sales representative for
LINK Resources, a new media con-
sulting firm.

MARRIAGES
Richard Bennett to Susan
McClean, June 22 in Granada Hills,
Calif. He is Los Angeles branch as-
sistant credit manager at Warner/
Elektra/Atlantic Corp.

DEATHS
Billy Tower “Tiny” Hughes, 45, of

a heart attack May 19 in Evansville,
Ind. He was a country air personal-
ity at WROZ there. Hughes is sur-
vived by his wife, Lori, and daugh-
ter, Jessica.

Rudy Vallee, 84, of natural causes
July 3 in Hollywood Hills, Calif. The
jazz-age singing sensation, known
for his rendition of ‘“The Wiffen-
poof Song,” went on to star in mov-
ies and on Broadway and radio. He
is credited with being the first star
crooner, leading a line that runs
from Bing Crosby to Frank Sinatra
to Elvis Presley. Vallee is survived
by his wife, Eleanor. (See separate
story, page 4.)

Dillon “Curly” Russell, 69, of em-
physema, July 3 in Queens, N.Y.
The well-known jazz bassist had a
career that spanned from the early
’40s through the mid-’60s, but he
was most strongly associated with
the bebop movement, particularly
as a member of Dizzy Gillespie’s
1945 quintet, featuring Charlie
Parker. Born in Trinidad but raised
in New York, Russell made his rep-
utation with big bands led by Don
Redman, Edgar Hayes, and Benny
Carter, and, along with Carter, be-
came one of the first black musi-
cians to work in the film orchestras
of Hollywood. Following his stint
with the Gillespie group, Russell ap-
peared with the Tadd Dameron Or-
chestra before becoming house
bassist at New York’s Royal Roost
in the early '50s. Over the years, he
appeared and recorded with numer-
ous artists, including Miles Davis,
Coleman Hawkins, Thelonious
Monk, and Sarah Vaughan. He is
survived by his wife, Joyce; a
daughter, Donna Lee Fields; a step-
son, Richard Abbruzio; a sister,
Sybil Holley; and a brother, Dr.
Harold Russell Jr.

BeatBreaker Il:
the newest tool
for hot-mix DJs
... See page 64

(Calendar

Weekly calendar of trade shows,
conventions, award shows, semi-
nars, and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

JuLy

July 20-26, National Assn. of
Broadcasters (NAB) Radio Man-
agement Seminar, Univ. of Notre
Dame, South Bend, Ind. (202) 429-
5420.

July 22, BMI Million-Air
Awards, Nashville. Howard Colson
(212) 586-2000.

July 29, National Assn. of Re-
cording Merchandisers (NARM)
Retailers Advisory Committee
Meeting, Westin O’Hare, Chicago.
(609) 424-7404,

AUGUST

Aug. 14-17, Jack The Rapper’s
Family Affair '86 Convention, At-
lanta Airport Marriott. (305) 423-
2328.

Aug. 24-28, Video Software
Dealers Assn. (VSDA) Conven-
tion, Bally’s/MGM Hotel, Las Ve-
gas. (609) 424-7117.

Aug. 29-31, 20th Anniversary
U.C. Berkeley Jazz Festival, U.C.
Berkeley, Calif. Lisa Ferguson,
D’chell Chambers, (415) 642-7477.

SEPTEMBER

Sept. 4-7, JazzTimes Magazine
Convention, Roosevelt Hotel, New
York. (301) 588-4114,

Sept. 10-13, National Assn. Of
Broadcasters/National Assn. Ra-
dio Broadcasters: Radio ’86, New
Orleans. (202) 429-5300.

Sept. 10-14, National Radio
Broadcasters Assn. (NRBA) Con-
vention, New Orleans. (202) 466-
2030.

Sept. 14-21, Eighth Annual
Georgia Music Festival, Atlanta.
Bill Lowery, (404) 656-6612.

Sept. 17-20, Contemporary Mu-
sic Conference, Union Square Hy-
att, San Francisco. (415) 543-8468.

Sept. 19-24, 1986 International
Broadcasting Convention (IBC
’86), Brighton, England. Tom
Webb, (212) 593-2258.

Sept. 28, Sponsorship In The
Entertainment And Leisure In-
dustry, Sands Hotel, Atlantic City,
N.J. Gina DiPiero, Delia Thomp-
son, (615) 748-8100.

Sept. 29-30, 1986 Rocky Moun-
tain Film & Video Expo, Regency
Hotel, Denver. Mark Frost, (303)
534-4040.

OCTOBER
Oct. 1-5, Black Music Assn.
Eighth Annual Conference, Foun-

tainbleau Hilton, Miami Beach, Fla.

(215) 545-8600.

Oct. 9-10, National Assn. Of Re-
cording Merchandisers (NARM),
Operations Conference, Los Ange-
les. (609) 424-7117.

Oct. 27-28, NARM Rackjobbers
Conference, La Posada, Scotts-
dale, Ariz. (609) 424-7117.

Oct. 29-30, NARM One-Stop
Conference, La Posada, Scotts-
dale, Ariz. (609) 424-7117.

Oct. 30-Nov. 1, NARM Indepen-
dent Distributors Conference, La
Posada, Scottsdale, Ariz. (609) 424-
7117,

6 p.m., and admission is $3.

without causing product damage.

..newsline...

ASCAP has established a new legislative committee to oversee its ongo-
ing legislative program. The committee consists of ASCAP chairman
Morton Gould and board members Hal David, Marilyn Bergman, Irwin
Robinson, and Michael Stewart. Created to strengthen the organiza-
tion’s presence in Washington, D.C., the group’s first priority is con-
tinuing opposition to current source-licensing legislation.

THE ORGANIZATION OF ENTERTAINMENT INDEPENDENTS (OET) will sponsor the
panel discussion “Payola: Fact Or Fiction?” July 31 at Nashville’s Mu-
sic Row Showcase. Panelists are Eddie Edwards, WSIX; Jay Phillips,
WSM; Paul Lovelace, Capitol; Bob Saporiti, Warner Bros.; and inde-
pendent promoters Carolyn Parks and Jack Pride. The forum begins at

NARM AND VYSDA have contracted with CBS Technology Center for the
evaluation of Electronic Article Surveillance Systems (EAS) and their
possible harm to prerecorded audiocassettes and videocassettes.
NARM/VSDA Security Device Committee chairman Low Kwiker says
the question of tape degradation was raised when the dealer group be-
gan evaluating security systems from several companies. The commit-
tee is seeking a standardized system that safeguards against theft

EAST TEXAS DISTRIBUTING, which specializes in Spanish-language video-
cassettes, will debut its fifth warehouse branch in September. The new
San Diego outlet joins existing facilities in Phoenix, Denver, New Or-
leans, and Houston. The company, which is the exclusive distributor of
Walt Disney Home Video in Spanish, also has a sales office in Dallas.

'New (Companies

Power Brokerage Artist Manage-
ment Inc., formed by Barry Year-
wood and Reginald Smith. First re-
lease is Richard Bush & Orbit on Is-
land Records. Current projects
include Clara Lewis, of the off-
Broadway play “Mama | Want To
Sing,” and Angie Blake, who has
worked with such artists as Johnny
Gill and Roberta Flack. Suite 2F, 71
Eighth Ave., New York, N.Y. 10014;
(212) 713-5453.

Music Research Systems, formed
by Dr. Perri Johnson and Dr. Mar-
vin Rosenberg. Company will gath-
er and process theoretical and em-
pirical information relating to the
psychological meaning and impact
of music. First project is “The Music
In You,” syndicated by Radioscope.
Suite 403, 7250 Franklin Ave., Holly-
wood, Calif. 90046; (213) 876-6000.

Moreland House Music Group,
formed by Bob Bean. Company will
specialize in talent management,
booking, and other entertainment
industry services. Current clients

include Michael Twitty, Nashville
Satin, Joni Twitty, and Timothy
Thomas. Suite 100, 7100 Executive
Center Drive, Brentwood, Tenn.
37027; (615) 371-9660.

Third Party, a monthly industry
newsletter/tip sheet, formed by
Randy Frisch. Third Party is distrib-
uted free to retail stores across the
country. P.O. Box 4067, San Fran-
cisco, Calif. 94101; (415) 931-0573.

Music Research Specialists, a
broadcast research firm specializ-
ing in auditorium music testing,
formed by Mare McCoy. 1510 E.
Fleming Drive, Arlington Heights,
111. 60004; (312) 392-2525.

TKO Music, TKO Records, The Di-
rect Mercantile Co., and ASAP
Shipping Co., formed by Elaine
Nash-Putnam and Jon Nash-Put-
nam. Companies provide a full line
of services for companies or individ-
uals wishing to sell through direct-
response marketing. P.O. Box
120097, Nashville, Tenn. 37212; (615)
292-9444.

EXECUTIVE TURNTABLE

(Continued from page 4)

Studio’s publishing arm in Sheffield, Ala. He was production assistant for

the company.

TRADE GROUPS. Steve Ison is appointed director of membership development
and services for the Country Music Assn. (CMA) in Nashville. He previous-

ly served as a consultant.

RELATED FIELDS. VH-1/Video Hits One in New York signs radio and television
personality Rona Elliot as its on-air “People News” anchor.

American Interactive Media (AIM), the joint venture between PolyGram
B.V. International and the Corporate Group Home Interactive Systems di-
vision of Philips International, names Larry Lowe applications design engi-
neer in Los Angeles. He joins from a broad background in the design and
development of watershed computer and interactive videodisk systems and

software.
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ADULT VID FIRMS SEE BUSINESS AS USUAL

(Continued from page 1)

what they were in the past, the busi-
ness is expanding, he claims. Walk-
er and other adult video executives
estimate that the category accounts
for anywhere from 10% to 20% of
the business done by video stores,
with most doing the higher percent-
age.

One adult video executive who
sees some retailers moving away
from adult product is Western Vi-
suals president Jerry Tanenbaum.
“I] see some stores retreating from
it. You can’t blame people for being
scared, although I don’t know what
they're scared of,” he says. Video
specialty stores are especially vul-
nerable, he says, since many have
“never had a run-in with the law.”

According to Steve Wilson, presi-
dent of the independent research
company The Fairfield Group, adult
video accounts for 9% of consumer
rentals and 3% of sales. “It’s going
down on purchases, and it’s holding
fairly level on rentals,” he says.
Economics more than politics is the
cause of the drop in sell-through,
Wilson says. “The reason for the de-
cline on purchasing is that there is
other programming available now
at prices that are reasonable.”

The adult video category is not
going to go away, Wilson says. “It
will decline in importance but will
always be a stable segment of the
market,” he says.

At national distributorship Sound
Video Unlimited, vice president
Stan Meyer says that for the video
specialty outlets he services, “I still
think it’s about 15% of their busi-

ness.” For Sound Video, though,
“it's a minor proportion,” at around
3% to 5% of the company’s total
business. Meyer also sees stability.
“It’s staying the same. It's a very
small portion of the business, and
it’s a steady business,” he says.

So far the only impact of the
Meese report has been on retailers’
nerves, Meyer says. ‘““Absolutely,
they're worried. When you’re read-
ing about all these things, you get

‘Reading these
things you get
worried, but the
public wants it’

worried, but the public wants it,” he
says. There are some areas of the
country where Sound Video does
not carry adult product, but these
are areas where adult has always
had troubles. “We’re real careful
down in Florida; we don’t carry any-
thing like that,” he says about adult
product. Speaking of the state au-
thorities, he says, ‘“They could close
you up; they could get tough.”
Many distributors in the South
shy away from video altogether,
with a number having gotten out of
the business a couple of years ago.
“We didn’t want to run the risk. We
didn’t want to play games with our
inventory confiscated,” says Fred
Phister, director of marketing for
the Nashville-based Source Video.

An increasing percentage of new
video stores are opening up without
adult product in their catalogs, says
Kirk Kirkpatrick, president of Ken-

tucky-based distributor Wax’

Works. “There’s always a demand,
but most of the newer video stores
and the more successful video
stores that are opening are family-
oriented; they try to offer free pop-
corn rather than peeks.

“In some stores it's 12% to 15% of
their income, but many of them are
not starting with it in our area
now,” he says. Fear of community
perceptions is the main reason
stores stay away from the category.
“In a lot of smaller towns they just
don’t want to get a first impression
of ‘Oh, that store’s got porn in it,””’
he says.

After they are established, a good
percentage of the retailers do begin
to carry some adult material, Kirk-
patrick says.

Many executives in the adult busi-
ness express anger at the way the
commission has carried out its sur-
vey of the adult entertainment in-
dustry. “They’re abusing their au-
thority,”” says Hampshire. “The
Meese Commission was stacked
with people who were basically anti-
adult video [and] adult material to
begin with,” he says. The commis-
sion “had one mission when they
took this job, which was to try and
go out and get these people,” he
says.

“You're talking about McCarthy-
ism in 1986. I guess you can call it
Reaganism now,” says Tanenbaum.

VID DEALERS: PORN DEBATE REMAINS LOCAL ISSUE

(Continued from page 1)

have formed an anti-pornography
coalition. He says consumer de-
mand hasn’t slowed; adult video ac-
counts for 15% to 20% of his total
rental volume.

Other dealers say adult video
business represents a diminishing
share of overall video rentals and
sales. The nation’s two largest na-
tional franchise chains—800-unit
National Video and 700-store Ad-
ventureland Video—eschew adult

‘X-rated product
is 8% of our
rental business’

product entirely.

Executives at Video Paradise,
with 60 franchised units’ primarily
in New England, typify the national
chain outlook. President Don Rog-
ers says many franchisees don’t
cerry adult titles, while those who
do see the sector accounting for
around 5% of rental volume. John
Tyndall, marketing director, says
franchisees are admonished to en-
force an age limit of 21 when rent-
ing X-rated product, maintain prod-
uct lists in a ‘“blue book,” and
“make customers ask for it.”

Some dealers say they are at the
mercy of local opinion. Southern
California retailer John Pough says,
“A given community could decide
‘Bambi’ is obscene.” Owner of Vid-
eo Cassettes Unlimited, Pough is
national president of the Video Soft-
ware Dealers Assn. (VSDA) and
heads the trade group’s First
Amendment committee.

Michael Goode at Video Etc. in

Memphis, Tenn., points out that
adult video in his market has shifted
from video stores to the adult book-
stores.

In Durham, N.C,, video chain op-
erator Gary Messenger of 11-unit
North American Video says the
community issue can be confronted
but wonders whether it is worth the
effort. Head of a dealers’ coalition
as well as a national director of
VSDA, Messenger stood his ground
in the more liberal university town
of Chapel Hill where he fought
prosecution. “Still, it’s 5% of inven-
tory and 8% of rental business in
our three stores there.”

In Phoenix, the country’s first
adult video battleground, a virtual
seige exists, according to Linda
Lauer of Arizona Videocassette. “If

you telephone a dealer here asking
if they carry adult, they’'ll likely say
no. If you go in and they know you,
then yes,” says Lauer.

Five firms, including Lauer’s,
have had product seized and await
indictment, she notes.

Lauer is known nationally for or-
ganizing a coalition now raising
funds to repeal a state law she says
“in effect, places adult video within
the child obscenity class-five cate-
gory.”

Often, dealers can overreact to
pressure over adult product, says
Fred Simmons at a Tower store in
Chico, Calif. He says the store
dumped what little adult product it
stocked after a community uproar
over an adult bookstore “that was
going out of business anyway.”

RODMAN HAS NO. 1 COUNTRY SINGLE

(Continued from page 3)

steady at No. 74 this week. Tommy
Martin, general manager of Silver
Dollar, points to Overstreet’s earli-
er chart-topping hits as key factors
in his independent label success.
Like others with the indies, Martin
urges bigger playlists for reporting
stations.

Martin says Overstreet’s single
has had its best airplay in South-
central and Midwestern states. He
says he’s had advance orders for
Overstreet’s forthcoming album.
About 5,000-10,000 units will be
shipped, he says.

The Lowes’ ““Good And Lone-
some’’ on Soundwaves is this
week’s highest-debuting indie sin-
gle; it enters the chart with a bullet
at No. 84. Joe Gibson, chairman of

Soundwaves, sees only a marginal
improvement in independent labels’
chart chances. “Things bottomed
out last year, and they’ve started to
turn around,” Gibson says. ‘“We
won'’t recover overnight, but it took
several years for things to get as
bad as they were.

“Too many reporting stations let
consultants choose their playlists,
and they won’t play indies at all,’
says Gibson.

At this time last year, the highest-
charting indie single was Vern Gos-
din’s No. 24 “Dim Lights, Thick
Smoke (And Loud, Loud Music)” on
Compleat, distributed by PolyGram.
Nine other independent singles
were then on the chart.

Jewish Fund

BY ROSE CLAYTON

MEMPHIS, Tenn. Johnny Cash,
the man in black, was saluted as
a man of peace Monday (7) with a
ceremonial dinner and roast at
the Peabody Hotel here. More
than 400 guests attended the for-
mal affair, which ended with
Cash receiving the National Jew-
ish Fund Shalom Peace Award.
Roasters included politicians,
entertainers, and close friends,
who shared their experiences
with Cash and provided insights
into a man whose image is often
referred to as “larger than life.”
Waylon Jennings served as MC,
Sam Phillips, who recorded
him on Sun Records, told Cash,
“At that time, you didn’t look a

Man In Black Is A Man Of Peace

Salutes Gash

thing like Abraham Lincoln or
dress like him.”

June Carter Cash said her hus-
band has 200 black suits and I
hate black.”

Rick Blackburn, vice presdient
and general manager of CBS/
Nashville, presented gold albums
for “Highwayman” to Cash, Jen-
nings, Kris Kristofferson, and
producer Chips Moman, who was
alsc a roaster.

Cash was given the Shalom
Award for his humanitarian
work and long-standing interest
in Israel.

“This peace award means I
must continue to talk peace,”
Cash said. “It will be a reminder
that wherever I can talk peace,
I'll talk peace.”

Progressive

LOS ANGELES Capitol Records is
banking on new progressive music
via a distribution deal with newly
formed Cinema Records, expected
to release its first albums early next
year.

The label, formed here by radio
and television producer Denny So-
mach and artist manager Larry Ma-
zer, is being geared to “fans of the
orchestral rock music of the early
"70s,” according to a Capitol state-
ment. That target is seen as “listen-
ers in their early 20s to late 30s”
who earlier championed acts like

Label Forms

Yes. Emerson, Lake & Palmer, the
Moody Blues, and Pink Floyd.

Product will be instrumental, but
the two labels distinguish Cinema’s
intended niche from such labels as
Windham Hill as electronic rather
than acoustic. Cinema also projects
major tours for its acts, touted to in-
clude “some of rock’s most respect-
ed performers.”

Although no signings have been
disclosed, Cinema has tapped album
radio consultant Lee Abrams as an
adviser to the new label.

IT'S HERE!
The all new 1986-87

INTERNATIONAL
TALENT & TOURING
DIRECTORY

The source for U.S. and international talent, booking
agencies, facilities, services and products. Used by
everyone who buys and books talent—promotes and
manages tours. Over 5,000 new and updated listings in
the US. [by city and state] and internationally (by
country]. You'll find it indispensatilel

The only reference book of its kind published anywherel

Order Your Copy Now!

Name

———————-DIRECTORYORDE:RFORM-———————1
Circulation Dept. BILLBOARD ¢+ 1515 Broadway * New York., NY 10036

Company Name

Address

City/State/Zip
Please send me

[ American Express M MasterCard

Card #

coples of the 1986/87 International Talent and
Touring Directory @ $48. (Includes postage & handling)

Enclose check or money order or charge to your credit card:

1 VISA
Expiration Date

i |

Call TOLL FREE 800-223-7524 (In New York State 212 764-7579)
L Publicauon date 1s Aug 29th. please allow 30 days for dehvery of your copy
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lelsld B e alsl?
2|5 | £| ¢ | armsT TITLE 2| % | 5| ¢ | ARTIST TITLE
= S ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 o~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 o % ™ 55 | 55 | 61 5 BOYS DON'T CRY PROFILE PRO-1219 (8.98) BOYS DON'T CRY
@ 2 2 9 PATTI LABELLE & mca 5737 (8 98) (CD) 1 week at No. One WINNER IN YOU 56 33 29 21 SOUNDTRACK ® AaMSP-5113(9.98) (CD) PRETTY IN PINK
T I 1 20 JANET JACKSON A 28M SP-5106 (8.98) (CD) CONTROL 57 46 46 14 JOE JACKSON asm 5p-6021 (9.98) (CD) BIG WORLD
@ 4 5 6 PETER GABRIEL GEFFEN GHS 24088/WARNER BROS. (8.98) (CD) SO 58 51 51 31 SADE AZ PORTRAIT FR 40263/EPIC (CD) PROMISE
@ 8 8 | SOUNDTRACK coLumBiA SC 40323 (CD) TOP GUN NEW’ 1 STEVE WINWOOD 1SLAND 25448/WARNER BROS. (8.98) BACK IN THE HIGHLIFE
@ 5 10 4 GENESIS ATLANTIC 81641 (9.98) (CD) INVISIBLE TOUCH 60 62 9 ICEHOUSE CHRYSALIS Fv 41527 (CD) MEASURE FOR MEASURE
@ 6 6 10 BILLY OCEAN A 5iVE 1L8-8409/ARISTA (8.98) (CD) LOVE ZONE 61 50 43 47 MR. MISTER A RCA AFL1-7180 (8 98) (CD) WELCOME TO THE REAL WORLD
7 3 3 69 WHITNEY HOUSTON AS ariSTA ALB-8212 (8.98) (CD) WHITNEY HOUSTON 62- 44 4 9 THE $.0.S. BAND 148U FZ 40279/EPIC (CD) SANDS OF TIME
8 7 4 14 BOB SEGER & THE SILVER BULLET BAND A CaPITOL PT 12398 (8.98) (CD) LIKE A ROCK 63 61 53 12 THE ART OF NOISE CHRYSALIS BFV41528 (CD) IN VISIBLE SILENCE
9 9 9 10 | THE MOODY BLUES @ POLYDOR 829179-1/POLYGRAM (9.98) (CD) THE OTHER SIDE OF LIFE 64 | 64 70 8 LOUDNESS ATCO 905 1 2/ATLANTIC (8.98) LIGHTNING STRIKES
10 | 10 7 15 | VAN HALEN A2 waRNER BROS. 25394 (8.98) (CD) 5150 65 | 63 | 60 | 23 | OZZY OSBOURNE A CBS ASSOCIATED FZ 40026/EPIC (CD) THE ULTIMATE SIN
@ 11 15 10 GTR ARISTA AL8-8400 (8.98) (CD) GTR 66 58 58 38 INXS @ ATLANTIC 81277 (8 98) (CD) LISTEN LIKE THIEVES
(2| 14 | 14 | 6 | RUN-DMC.rrorIE 1217 8.98) RAISING HELL 71 | 83 | 4 | JIMMY BUFFETT mcas730 (8 98) FLORIDAYS
@ 13 13 19 THE FABULOUS THUNDERBIRDS 8BS ASSOCIATED BFZ 40304/EPIC (CD) TUFF ENUFF 68 56 56 6 MIDNIGHT STAR SOLAR 60454/ELEKTRA (8.98) HEADLINES
14 12 12 14 PET SHOP BOYS @ EmI-AMERICA PW 17193 (8.98) (CD) PLEASE 9 | — 2 SOUNDTRACK UNITED ARTISTS Sw 40414 KARATE KID PART Il
15 15 11 11 JOURNEY A cOLUMBIA OC 39936 (CD) RAISED ON RADIO 70 | 70 | 82 4 DIO WARNER BROS. 25443 (6.99) INTERMISSION
16 16 17 14 SIMPLY RED ELEKTRA 60452 (8.98) PICTURE BOOK 71 59 64 33 NEW EDITION A MCa 5679 (8 98) (CD) ALL FOR LOVE
17 17 16 33 THE OUTFIELD A coLumBia BFC 40027 (CD) PLAY DEEP n 65 68 14 ANITA BAKER ELEKTRA 60444 (8.98) (CD) RAPTURE
18 19 20 10 38 SPECIAL @ A&MSP-5115 (8.98) (CD) STRENGTH IN NUMBERS 73 | 66 55 21 ALABAMA A RCA AHL1-7170 (8.98) (CD) GREATEST HITS
19 18 18 54 HEART A3 CAPITOL ST-12410 (9.98) (CO) ' HEART 92 172 3 SOUNDTRACK MCA 6169 (9.98) RUNNING SCARED
23 | 23| 9 | NEIL DIAMOND coLuveioc 40368 <o) HEADEDFORTHEFUTURE | | 75 | 62 | 45 | 12 | KROKUS aristaatea02 (898 (0 CHANGE OF ADDRESS
21 22 25 16 THE JETS mca 5667 (8.98) THE JETS 84 99 6 JERMAINE STEWART ARISTA/10 AL8-8395/ARISTA (8.98) FRANTIC ROMANTIC
22 20 19 14 PRINCE & THE REVOLUTION A PaiSLEY PARK 25395/ WARNER BROS (9.98) (CD) PARADE @ 82 69 12 THE MONKEES AR!STA ALB6-8313 (6.98) THE MONKEES' GREATEST HITS
23 2% | 2 35 ROBERT PALMER @ iSLAND 90471 /ATLANTIC (8.98) (CD) RIPTIDE 88 | 92 5 BRUCE HORNSBY & THE RANGE RCa NFL1-8058 (6.98) (CD) THE WAY IT IS
24 24 24 6 EL DEBARGE GORDY 6181 GL/MOTOWN (9.98) EL DEBARGE 9 68 63 12 JEAN-MICHEL JARRE POLYDOR/DREYFUS 829125.1/POLYGRAM (9.98) (CD) RENDEZ-VOUS
(B[ 2 | 28 | 6 | EMERSON LAKE & POWELL EMERSON, LAKE, & POWELL 80 | 80 | 8 | 3 | HEAR'N AID MERCURY 826044 1/POLYGRAM (B.98) HEAR 'N AID
28 | 31| 5 | BILCOSBY o eemsros @ag FOR THOSE OF YOU WITH OR WITHOUT CHILDREN 81 | 72 | 72 | 31 | DOKKEN ® ELexTRA 60458 (8.98) (CD) UNDER LOCK AND KEY
210 30 8 NU SHOOZ atLANTIC 81647 (8.98) POOLSIDE 90 | 108 3 JOAN ARMATRADING a&M sP-5130(8.98) (CD) SLEIGHT OF HAND
28 21 21 18 LEVEL 42 POLYDOR 827 487-1/POLYGRAM (8.98) (CD) WORLD MACHINE 83 81 71 14 DWIGHT YOAKAM REPRISE 25372/WARNER BROS. (8.98) GUITARS, CADILLACS, ETC., ETC.
@ NEW)D 1 MADONNA SIRE 2544 2/WARNER BROS. (9.98) TRUE BLUE 84 76 76 17 METALLICA ELEXTRA 60439 (8.98) (CD) MASTER OF PUPPETS
30 37 7 BELINDA CARLISLE 185 5741/MCA (8.98) (CD) BELINDA CARLISLE 85 67 65 61 THE HOOTERS A COLUMBIA BFC 39912 (CD) NERVOUS NIGHT
3l 29 27 45 JOHN COUGAR MELLENCAMP A3 Riva 824 865-1/POLYGRAM (8.98) (CD) SCARECROW 8 | 89 84 12 MODELS GEFFEN GHS 24100/WARNER BROS (8.98) OUT OF MIND OUT OF SIGHT
32 32 40 6 THE FIXX mca 5705 (8.98) WALKABOUT 87 87 90 5 CLASS OF '55 AMERICA/SMASH 830002-1/POLYGRAM (8.98) (CD) CLASS OF '55
3 31 26 15 THE ROLLING STONES A cOLUMBIA OC 40250 (CD) DIRTY WORK 88 | 78 67 9 GIUFFRIA CAMEL/MCA 5742 (8.98) SILK AND STEEL
@ 57 79 3 SOUNDTRACK epic SE 40398 (CD) RUTHLESS PEOPLE 89 13 73 42 STARSHIP A GRUNT BXL1-5488/RCA (8.98) (CD) KNEE DEEP IN THE HOOPLA
35 35 | 39 10 WHODINI @ JivE JL8-8407/ARISTA (8.98) BACK IN BLACK 90 77 77 9 THE FAT BOYS sutra sUs 1017 (8.98) BIG & BEAUTIFUL
40 | 34 | 36 | ZZTOP A®warnerBrROS 25342 (9 98) (D) AFTERBURNER 105 | 144 | 3 | TEENA MARIE ercre 40318 (D) EMERALD CITY
@ 49 57 5 THE BLOW MONKEYS RCa AFL1.5899 (8.98) ANIMAL MAGIC 92 75 66 15 JOE COCKER capITOL ST-12394 (8.98) (CD) COCKER
39 52 4 JEFFREY OSBORNE agM sp-5103 (8.98) (CD) EMOTIONAL 93 74 74 55 RENE & ANGELA MERCURY 824 607-1M-1/POLYGRAM (8.98) (CD) STREET CALLED DESIRE
39 | M 35 12 HOWARD JONES ELEKTRA 60466 (8.98) ACTION REPLAY 107 | 111 5 JOHN EDDIE coLumBIA BFC 40181 (CD) JOHN EDDIE
40 | 37 | 33 [ 35 | MIAMI SOUND MACHINE @ cric e 40131 PRIMITIVE LOVE NEWD | ! BIG COUNTRY MERCURY 826844-1/POLYGRAM (8.98) (CD) THE SEER
NEW)D 1 WHAM! coLumBIA OC 40285 (CD) MUSIC FROM THE EDGE OF HEAVEN 9% | 86 80 24 MELI'SA MORGAN CAPITOL ST-12434 (8.98) DO ME BABY
2 | 42 | 42 | 3 MIK;& 'H-IE MECHANICS @ ATLANTIC 81287 (8.98) (CD) MIKE & THE MECHANICS 99 | 103 | 3 RICK JAMES GORDY 6185 GL/MOTOWN (8.98) THE FLAG
43 | 38 | 38 | 72 | PHIL COLLINS A5 ATLANTIC 81240 (9.98) (CD) NO JACKET REQUIRED (98)| 114 | 131 | 4 | JEANBEAUVOIR COLUMBIA BFC 40403 (CD) DRUMS ALONG THE MOHAWK
44 41 36 | 25 BANGLES ® CoLUMBIA BFC 40039 (CD) DIFFERENT LIGHT 99 | 103 | 75 62 ATLANTIC STARR ® A&MSP-5019(8.98) (CD) AS THE BAND TURNS
45 45 | 49 5 AC/DC ATLANTIC 81650 (8 98) WHO MADE WHO 100 | 100 | 107 4 SOUNDTRACK sCOTTIBROS. SZ 40325/EPIC (CD) COBRA
69 | — 2 ROD STEWART WARNER BROS. 25446 (8.98) ROD STEWART 101 | 101 | 104 9 JONATHAN BUTLER JIVE JL8-8408/ARISTA (8 98) (CD) INTRODUCING JONATHAN BUTLER
_54 _0_;0_ 18 JACKSON BROWNE @ ASYLUM 60457/ELEKTRA (8 98) (CD) LIVES IN THE BAL_AN—E‘ . 102 | 91 89 13 CULTURE CLUB VvIRGIN/EPIC OF 40345 /EPIC (CD) FROM LUXURY TO HEAR‘_I’A(F
43 43 41 59 DIRE STRAITS AS wARNER BROS. 25264 (8.98) (CD) BROTHERS iN ARMS 120 | — 2 SPYRO GYRA mca 5753 (8.98) BREAKOUT
53 59 6 THE CURE ELEKTRA 60477/WARNER BROS. (8.98) STANDING ON THE BEACH 104 | 83 78 37 SIMPLE MINDS @ A&M/VIRGIN SP-5092/A&M (8.98) (CD) ONCE UPON A TIME
52 | o4 6 BOB JAMES/DAVID SANBORN waRNER BROS. 25393 (8.98) (CD) DOUBLE VISION 134 | 195 | 3 GAVIN CHRISTOPHER MANHATTAN ST-53024/CAPITOL (8 98) ONE STEP CLOSER
51 | 47 | 47 9 LOU REED RCa AFL1-7190 (8.98) (CD) MISTRIAL NEWD 1 THE SMITHS SIRE 25426/WARNER BROS. (8.98) THE QUEEN IS DEAD
52 | 3% | 32 21 FALCO @ a&M SP-5105 (8.98) (CD) FALCO 3 107 | 8 | 86 19 HONEYMOON SUITE waRNER BROS. 25293 (8.98) (CD) THE BIG PRIZE
83 | 48 | 48 | 15 | JUDAS PRIEST @ coLuMBIA OC 40158 (CD) TURBO ‘m 1o | 190 | 3 SOUNDTRACK aTLANTIC 81661 (9.98) AMERICAN ANTHEM
@ ]| - 2 PETER CETERA wARNER BROS. 25474 (8.98) SOUTUDE/SOLITAIRE 109 | 96 | 95 | 69 | TEARS FOR FEARS A? MERCURY 824 300/POLYGRAM (8.98) (CD) SONGS FROM THE BIG CHAIR

Albums with the greatest sales gains this week. (CD) Compact Disc available. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of one million units. with each additional million indicated by a numeral

following the symbol. *CBS Records does not issue a suggested list price for its product.
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RUN- L. RSN HELL

PRO-1217

“RAISING HELL”, NOW CERTIFIED PLATINUM AND WE’VE ONLY JUST SCRATCHED THE SURFACE.INTRODUC-
ING THEIR POWERHOUSE NEW SINGLE, “WALK THIS WAY”, BUSTING OUT IN ALL DIRECTIONS. WITHOUT A
DOUBT THIS IS RUN-D.M.C.'S YEAR. ON PROFILE RECORDS CASSETTES, AND COMPACT DISCS.

S L HHIE
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Norock star
IS smgmg for this child.

He’s from Eritrea. Where two
million Africans are starving to
death from the devastating
effects of famine.
Where there are no
airlifts. And where |
help doesntcome §
fromrock concerts | & o
or record albums.
But from you. =T
You see, you're the only hope
of survival for a proud, suffer-

- 1ng people. People who want to
help themselves.

And without you, the
Eritrean Relief Committee can't
deliver food, medicine, seeds
and tools to the children,
women and men of Eritrea.

So don't let an entire population
continue to be forgotten. Call us
;. immediately. Before it’s too late.
* And please help all you can.
Because you don’t have to be
a rock star to play an instru-
mental part in ending hunger.

1-800-225-5669

E SAVE
RITREA
Help us feed the children
the world has forgotten.

THE ERITREAN RELIEF COMMITTEE, A NONPROFIT ORGANIZATION, 475 RIVERSIDEDR., RM. 769, N Y , N Y 10115
© 1986 The Eritrean Relief Committee

www.americanradiohistorv.com
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FOR WEEK ENDING JULY 19, 1986

Bilboard.  TOP POP ALBUMS.. continued

oele |35 oele |3
L i §O N ARTIST TITLE Dis | R §o g ARTIST TITLE
Tx | 38| Q2| 3| LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* I | 25| Q2| £5 | LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)®
110 | 98 88 9 SIOUXSIE AND THE BANSHEES GEFFEN GHS 24092/ WARNER BROS. (8.98) TINDERBOX 156 | 149 | 149 6 JANE SIBERRY OPEN AIR OA 6-0305/A8M (6.98) THE SPECKLESS SKY
111 | 93 93 | 109 | BRUCE SPRINGSTEEN A!0COLUMBIA QC 38653 (CD) BORN IN THE US.A. 157 | 128 | 120 | 52 ORCHESTRAL MANOEUVRES IN THE DARK A&M/"IRGIN SP.5077/A&M (8.98) CRUSH
2 ; VARIOUS ARTISTS . .
12 | 97 87 40 STEVIE WONDER A? TAMLA 6134TL/MOTOWN (9 98) (CD) IN SQUARE CIRCLE 158 | 155 | 133 | 17 e D o TR (5, WINDHAM HILL RECORDS SAMPLER '86
113 | 94 | 96 | 36 | THE JUDDS @ RCA/CURB AHL1.7042/RCA (8.98) ROCKIN' WITH THE RHYTHM @ 161 | 165 | 5§ | THE CHURCH warNER BROS. 25370 (8.98) HEYDEY
114 { 102 | 91 17 STEPHANIE MILLS mca 5669 (8 98) (CD) STEPHANIE MILLS 160 | 160 | 164 5 TONY BENNETT COLUMBIA FC 40344 (CD) THE ART OF EXCELLENCE
@ 17 | 122 | 6 ROB JUNGKLAS MANHATTAN ST-53017/EMI-AMERICA (8.98) CLOSER TO THE FLAME @ NEWD | | RANDY TRAVIS wWARNER BROS 25435 (8.98) STORMS OF LIFE
116 | 115 [ 106 | 28 | L.L.COOLJ ® coLumBiaBFC 42039 (CD) RADIO 162 | 157 | 151 | 54 | STING A2 a&m3P-3750(8.98) (CD) THE DREAM OF THE BLUE “URTLES
117 | 109 | 117 | 13 | DEPECHE MODE siRe 25429/ WARNER BROS. (8.98) BLACK CELEBRATION 163 | 140 | 118 | 35 | BARBRA STREISAND A3 COLUMBIA OC 40092 (CD) THE BROADWAY ALBUM
118 | 104 | 97 | 21 | SLYFOX capiroLsT12367 8.98) LET'S GO ALL THE WAY 168 | 174 | 170 | 137 | U2 & 1sLaND50127/ATLANTIC (6.98) (€D) UNDER A BLOOD RED SKY
A19| NEWP | 1 | SOUNDTRACK emiaveRicASY 17206 9.98) LABYRINTH 165 | 163 | 163 | 5 | SAVATAGE atoanic 81634 5.98) FIGHT FOR THE ROCK
d20)] 122 | 141 | 7 | BODEANS warnereros. 25403 @.98) LOVE & HOPE & SEX & DREAMS 166 | 176 1 185 | 42 | STARFOINT ® cueximn s0aze 098 (C0) RZSTLESS
121 106 | 81 9 GEORGE CLINTON capiToL 5712481 (8.98) R&B SKELETONS IN THE CLOSET 167 | 144 | 126 | 22 FORCE M.D.'S WARNER BROS./TOMMY BOY TNLP 1010/WARNER BROS. (8.98) CHILLIN'
122 | 108 | 98 18 JERMAINE JACKSON 4RISTA AL8-8277 (8.98) (CD) PRECIOUS MOMENTS 168 | 159 | 162 | 96 TALKING HEADS A SIRE 1.25 156/ WARNER BROS. (8.98) (CO) STOP MAKING SENSE
@B)| 16 | — | 2 | DEVICE comrsauservaiszs — 169 | 135 | 142 | 148 | BOB SEGER & THE SILVER BULLET BAND CAPITOL SKBB- 11523 (8.98) LIVE BULLET
124 | 112 | 112 10 Dy\NA ROSS & THE SUPREMES MOTOWN 5381ML3 (10.98) 25TH ANNIVERSARY o | 2 | — 2 SHADOWFAX WiNOHAM HILL WH- 1051/ A&M (8.98) (CO) TOO FAR TO \WHISPER
@ NEW’ 1 QUEEN cariToL swas 12476 3 58) A ANRIORRT IS 171 | 156 | 155 | 30 THE CULT SiRe 25359/ WARNER BROS. (8.98) LOVE
1 i S, 3 /
26 [ 113 | 101 ADE A PORTRAIT BFR-39581/EPIC (CD) DIAMOND LIFE 172 | 130 | 110 | 18 BRIAN SETZER Em-AMERICA ST-17178 (5.98) THE KNIFE FEELS LIKE JUSTICE
137 | 188 3 GEORGE STRAIT mc ! #7 -
@ MCA 7508989 173 | 139 | 105 | 7 | VARIOUS ARTISTS irs 5731/McA (8 98) LIVE “OR LIFE
128 | 111 100 15 JULIAN LENNON @ At C 81640 (9 THE SECRET VALUE OF DAYDREAMING
ATLANTIC 81540 (528) (D) ¢ 174 | 178 | 176 | 131 | PHIL COLLINS A ATLANTIC 80035 (8.98) (CD) HELLO | MUST BE GOING
129 | 127 | 119 | 20 THE CALL ELEKTRA 60440 (8.98) (CD) RECONCILED
2 175 | 180 | 178 | 92 U2 A 1SLAND 90231 /ATLANTIC (8.98) (CD) THE UNFORGETTASLE FIRE
130 { 118 | 109 | 32 STEVIE NICKS A MODERN 90479/ATLANTIC (9.98) (CD) ROCK A LITTLE
176 | 154 | 129 | 61 FREDDIE JACKSON A CAPITOL ST-12404 (8.98) (CD) ROCK ME TONIGHT
131 | 119 | 94 9 PHILIP BAILEY COLUMBIA FC 40209 (CD) INSIDE OUT
A7D| NEWD | | | THEKINKS aristaaL 118432 (11.98) ©O) COME DANCING WITH THE KINKS
132 | 132 | 147 | 170 | ZZ TOP A5 wARNERBROS. 1-23774 (8.98) (CD) ELIMINATOR .
178 | 155§ 169 | 20 PIA ZADORA CBS ASSOCIATED FZ 40259/EPIC Pla & PHIL
133 | 133 | 148 | 54 MOTLEY CRUE AZ ELEKTRA 60418 (9.98) (CD) THEATRE OF PAIN
179 | 134 | 183 | 35 THE CARS A ELEKTRA 60464 (9.98) (CD) GREATEST HITS
134 | 121 | 123 | 44 FIVE STAR RCA NFL1-8052 (8.98) LUXURY OF LIFE
180 | 130 | 196 | 151 MADONNA A3 SiRE 1-23867 /WARNER BROS. (8.98) (CD) MADONNA
135 | 129 | 134 | 144 | SOUNDTRACK AZ MOTOWN 6062ML (8.98) (CD) THE BIG CHILL
181 | 192 | 179 | 22 TEDDY PENDERGRASS ASYLUM 60447 /ELEKTRA (8 98) &€D) WORKIN' IT BACK
136 | 131 | 146 | 86 MADONNA AS SIRE 25157-1/WARNER BROS. (8.98) (CD) LIKE A VIRGIN :
182 | 137 | 161 | 17 TOMMY KEENE GEFFEN GHS 24090/ WARNER BROS. (8.98) SONGS FROM THE FILM
@3D| 142 | 1% | 5 | WHITE WOLF rcaari 9555 8.98) ENDANGERED SPECIES
183 | 154 | 127 18 ELVIS COSTELLO & THE ATTRACTIONS cOLUMBIA FC 40173 (CD) KING OF AMERICA
39| 141 | 188 | 3 | MTUME epicre a0262 THEATER OF THE MIND
i 184 | 138 | 150 34 CHARLIE SEXTON 8.98) (CD, PICTURES FOR PLEASURE
139 | 145 | 138 | 633 | PINK FLOYD @ HARVEST SMAS11163/CAPITOL (9.98) (CD) DARK SIDE OF THE MOON MCA 5629 (B.98) (€O
1 194 | 141 LIONEL RICHIE AlC ! CAN'T SLOW DOWN
NEWD | 1 | HANKWILLIAMS, JR. warner BROS 25412 (8.98) MONTANA CAFE il {15 R O
(8. ND LEADING THE NAKED
4D 152 [ 185 | 4 | LARRY CARLTON wcasesoss) ALONE BUT NEVER ALONE 166 PEIRISR] 28 | VIOLENT FEMMES 5145125340/ maRneR Bros. 8.98) THE BLI
STIN
142 | 123 | 121 | 55 | TALKING HEADS A sre 25305 waRNER BROS. (8 98) (CD) LITTLE CREATURES 167 JEIECSUSIER) 12 | RONNIE MILSAP roa ahi17194 (8.98) (D) e ]
143 | 138 | 132 | 25 | CHERRELLE 1asuFz 40094/6PC €O) rorpriory | |Q8B| NEWD | 1 | CINDERELLA vercury e39976 1 ol vGenn 659 NELT 20
188 | 143 | 140 | 10 THE TEMPTATIONS MOTOWN 5385 ML2 (9.98) 26TH ANNIVERSARY 189 | 133 | 154 | 37 THE DREAM ACADEMY waRNER BROS. 25265 (8.98) (CO2 THE DREAM AZADEMY
145 | 116 | 116 6 KIM CARNES EMI-AMERICA ST-17198 (8.98) LIGHTHOUSE 19 | 152 | 137 | 18 VANITYvoTownlET67MTelo8) SKIN ON SKIN
146 | 151 | 135 | 143 | PHIL COLLINS A2 ATLANTIC SD16029 (8 98) (CO) FACE VALUE @ NEWD | 1 | CON FUNK SHUN WERCURY 826963.1/POLYGRAM (8.98) - EUEITLONE
147 | 124 | 114 | 61 | STANLEY JORDAN BLUE NOTE BT 85101/CAPITOL (8.98) (CD) MAGIC TOUCH @ NEWD 1 ISLE OF MAN Pasria BFZ 40319/EP(C (8.98) e ISLE OF MAN
148 | 148 | 158 | 5 | HOWIE MANDEL WARNER BROS. 25427 (8.98) FITS LIKE A GLOVE (9| NEWD | 1 | GLASS TIGER manATTANSTS3032/EMAVERCA B98) I e U
149 | 126 | 115 | 14 | KEELmcas727g9s) THE FINAL FRONTIER 194 | 194 } — | 2 | THEBEAT FARMERS MC/CURB 5759/MCA (8.98) VAN GO
ORIGINAL BROADWAY CAST NEW 1 DAVID FOSTER ATLANTIC 81642 (8.98) DAVID FOSTER
150 | 150 | 152 4 POLYDOR 827969 1 /BOi YGRAM (10 98) (CD) THE MYSTERY OF EDWIN DROOD @ ’ ATLANTIC 81642 (8.98
151 | 125 | 102 | 15 | KATRINA AND THE WAVES CapiToL ST-12478 (8.98) KATRINA AND THE . .. WAVES 196 | 196 | — | 2 | GOLDEN EARRING 21 RECORDS 90513/ATLANTIC (8 98) THE HOLE
@ 158 | 171 | 34 HIROSHIMA EPiC BFE 39938 (CD) ANOTHER PLACE 197 | 168 | 143 5 THE RAMONES SiRE 25433/WARNER BROS. (8.98) ANIMAL BOY
153 | 183 | 187 4 ROY BUCHANAN ALLIGATOR AL 4747 (8.98) DANCING ON THE EDGE 198 | 193 | 174 | 42 THE CURE ELEKTRA 60435 (8.98) (CD) THE HEAD ON THE DOOR
154 | 147 | 130 | 59 | BOB SEGER & THE SILVER BULLET BAND capioL S Bk-12182 (8 98) NINE TONIGHT 199 | 167 | 128 | 23 | ANNE MURRAY capiTOL ST-12466 (9.98) SOMETHING TO TALK ABOUT
155 | 146 | 136 | 16 UFO CHRYSALIS BFV 41618 MISDEMEANOR 200 | 170 | 124 | 26 FINE YOUNG CANNIBALS r 5. 5683/MCA (8.98) (CD) FINE YOUNG CANNIBALS
TOP POP ALBUMS Az (uisteD By ARTISTS)
" Special 18 Peter Cetera 54 Ei DeBarge 24 Isle Of Man 192 Madonna 136, 180, 29 Drood 150 Shadowfax 170 Talking Heads 142. 168
A NC 45 (éherre(l:lf‘ :41 105 Emerson. Lake & Powell 25 Joe Jackson 57 ?owie Mandel 148 gﬁrey Osborne 358 éane Siberry 156 Tears For Fears 1?94
avin Christopher . a M 91 2zy Osb 6 impie Minds 104 The T tati 4
o LA - The Church 159 belfebuosliiunderb UsRl SRR anetiiackson i Z e Jomn go:éfr Viellencamp 31 The Outficld 17 s;';ga; Red 16 Randy Travis 161
The. Of Noise 63 Cinderola o' B8, The Fat Boys 90 Freddie Jackson 176 RLERD B e Robert Palmer 23 Souxsieand The Banshees 110 2 164,175
Atlant. ‘tarr 99 ass Fine Young Cannibals 200 Bob James/David Sanborn 50 iamijSeundiMachineliis0 Teddy Pendergrass 181 IiGORILE Uto 155
Pt £ s ?eorcge Cllntog2 121 Five Star 134 Rick James 97 Midnight Star 68 Pet Shop Boys 14 ;ge Svths 106
il v oe Cockel i Mike & The Mechanics 42 UNDTRACKS v 10
Anita Ban 72 P Colins 146, 174, 43 iclig32 deanshichielblare 0 Stephanie Mills 114 Fuls () e Armercan Anthem 108 Vanity 190

Force MD.s 167
E_tn gg:‘fmﬂ 6 LN David Foster 195
Bill Cosby 26 GTR 11
Elvis Costelto & The Peter Gabriel 3
Attractions 183 Genesis 5
The Cult 171 Glass Tiger 193

Bangles

The Beat F.  ers 194
Jean Beauvo 98
Tony Bennett KO

Big Country

The Biow Monky s 37

Bodeans 120 Culture Club 102 Goliden Earring 196
Boys Don't Cry 55 The Cure 198, 49 Giuftria 88
Jackson Browne 47 q
Roy Buchanan 153 Depeche Mode 117 Hear ‘N Aid 80
Device 123 Heart 19
Jimmy Buttett 67 Di N
Jonathan Butler 101 Neil Diamond 20 Hiroshima 152
Do 70 Honeymoon Suite 107
The Catl 129 Dire Straits 48 The Hooters 85
Belinda Carlisle 30 Dokken 81 Bruce Hornsby & The Range 78

Larry Cariton 141
Kim Carnes 145
The Cars 179

The Dream Academy 189
John Eddie 94

Whitney Houston 7

INXS 66
lcehouse 60

The Jets 21
Howard Jones 39
Stanley Jordan 147
Journey 15

Judas Priest 53
The Judds 113
Rob Jungkias 115

Katrina And The Waves 151
Keel 149

Tommy Keene 182

The Kinks 177

Krokus 75

Patti LaBelle 1

Julan Lennon 128

Level 42 28

Loudness 64

Ronnie Mitsap
Models 86

The Monkees 77

187

The Moody Bues 9
Meli'sa Morgan 96

Motley Crue

Mr. Mister €1

Mtume

138
Anne Murray

New Edition 71
Stevie Nicks

Nu Shooz 27

Billy Ocean
Orchestral Menoeuvres In The

Dark 157

133

130

199

ORIGINAL BROADWAY CAST
The Mystery Of Edwin

Prince & The Revolution 22

The Big Chil 135 VARIOUS ARTISTS

Queen 125 Cobra 100 Live For Life 173
The Ramones 197 i:l;a(r?nmd Plalngll 69 vs\sle(ligasm Hill Records Sampler
Lou Reed 51 )

Pretty In Pink 56 Viotent Femmes 186

Rene & Angela 93 Running Scared 74

Lionel Richie 185 Wham! 41
The Rolling Stones 33 SRR &8 White Wolf 137
Diana Ross & The Supremes 124 O Whodini 35

Bruce Springsteen 11
Spyro Gyra 103
Starpoint 166
Starship 89
Jermaine Stewart 76
Rod Stewart 46
Sting 162

George Strait 127
Barbra Streisand 163

Hank Williams, Jr. 120
Steve Winwood 59
Stevie Wonder 112

Dwight Yoakam 83

ZZTop 36,132
Pia Zadora 178

Run-DMC. 12

The S.0.S. Band 62

Sade 126, 58

Savatage 165

Bob Seger & The Silver Bullet
Band 8.169, 154

Brian Setzer 172

Charlie Sexton 184

BILLBOARD JULY 19, 1986

www americanradiohistorv.com

85



www.americanradiohistory.com

PET SHOP BOYS: HOW OPPORTUNITY CAME KNOCKING

(Continued from page 1)

With sales of their debut album,
“Please,” fast approaching the plat-
inum mark and a second U.S. single,
“Opportunities (Let’s Make Lots Of
Money),” bulleted at No. 13 on this
week’s Hot 100, Pet Shop Boys are
gearing up for their first live con-
certs.

The group kicks off a five-month
world tour Sept. 29 in England. A
six-week U.S. trip is set to begin
Oct. 31—Halloween—in San Fran-
cisco. In an unusual move, the
group will eschew traditional rock
venues; all tour dates will be in le-
gitimate theaters.

“Touring is vital because the sue-
cess of Pet Shop Boys has been
somewhat meteoric,” says manager
Tom Watkins. “The band is ada-
mant that they need to pay their
dues. They're determined to be
around for a long time and know
that it’s essential to go out and
reach live audiences.”

Watkins connected with Pet Shop
Boys in 1984, when the band was
signed to Bobcat Records, a New
York-based independent label that
had released the original version of
“West End Girls.”

Though not a commercial suc-
cess, the Bobcat record was played
on a number of progressive U.S. ra-
dio stations, establishing an initial
base for Pet Shop Boys.

Watkins’ first managerial task
was to secure his clients a release
from the indie label. Negotiations
lasted for almost a year and ulti-

mately involved Pet Shop Boys hav-
ing to pay Bobcat’s owner, Bobby
Orlando, “a phenomenal amount of
money.”

By the middle of last year, Wat-
kins had landed the group a deal
with EMI. “They came up with the
most amazing offer for the band,”
says the manager.

Though unwilling to disclose the
exact amount paid by the label,
Watkins says, “It was an eight-fig-
ure deal for a normal album com-
mitment.”

Pet Shop Boys’ first release in the
U.K. through EMI’s Parlophone la-
bel was “Opportunities (Let’s Make
Lots Of Money).”

“We realized ‘West End Girls’
was a very special record, and we
wanted to pave our way in the mar-
ketplace before we put it out,” says
Watkins.

“So we released ‘Opportunities’ in
the U.K. last August, which got to
about the 80 mark—nothing fantas-
tic, though it sold around 40,000
copies, which is quite honorable for
a new band.”

A new version of “West End
Girls,” released in Britain last No-
vember, took Pet Shop Boys to the
top of the U.K. charts the following
month.

At this juncture, various EMI
America executives, including Colin
Stewart, vice president of market-
ing and sales, and Neil Portnow,
vice president of a&r, went to Lon-
don for initial meetings with Wat-

MAJOR LABELS SEEK DISMISSAL OF ISGRO SUIT

(Continued from page 6)

and Geffen, have filed answers to
the suit. Those documents, said to
challenge the plaintiff’s antitrust al-
legations, were unavailable at
presstime.

According to Lawrence Papale,
one of Isgro’s attorneys, the latest
volley in the indie/label dispute is
no surprise. “A motion to dismiss is
an attempt to throw a barricade in
front of the court house,” he says.

“It’s hardly something we didn’t
anticipate. In these big suits, it’s
one of the avenues that defendants
have open to them.”
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Papale does term the PolyGram
and Warner filings as ‘“‘significant,”
however. But he maintains that the
plaintiff will be ready to defend the
action’s claims when the defen-
dants’ motions are heard by Judge
Marshall on Aug. 11.

The only major label specifically
cited in the body of Isgro’s suit is
MCA Records, charged with breach
of contract stemming from termina-
tion of a Jan. 1, 1986, contract with
Isgro.

Isgro, via his Isgro Enterprises
and Quickeross Promotions Inc.
firms, was a prominent indie record
promoter until this February, when
a series of network NBC News re-
ports alleged Isgro has links to or-
ganized crime. Since those reports
and the wave of national media at-
tention on independent promotion in
general, Isgro’s multimillion-dollar
business reportedly has been, for all
intents and purposes, demolished.

In the suit, he seeks damages of
$25 million.

kins and the band.

“We hadn’t put out ‘Opportuni-
ties’ or ‘West End Girls’ in the U.S.
because we don’t release singles un-
til we have an album in the ecan,”
says Stewart. “The group was still
recording when I was in London,
but I was blown away by what I
heard in the studio.”

Pet Shop Boys spent the rest of
1985 completing their album with
producer Stephen Hague, while
EMI America began mapping out a

‘They’re resolved
to be around
for a long time’

ROCKAMERIC A

game plan for breaking the band in
the U.S.

With progressive stations like
KROQ and WLIR Long Island,
N.Y,, already playing import copies,
the label scheduled ‘“‘West End
Girls” for single release in Febru-
ary.
MTYV played a key role in EMI
America’s marketing and promotion
campaign for Pet Shop Boys, says
Stewart.

“We have periodic meetings with
the MTV management team,” he
says. ‘‘On this occasion, we sat
down and previewed the product we
had coming up in the next few
months. Pet Shop Boys was a major
priority for us, and they loved it.

“MTYV really got behind the proj-
ect and supported us all the way.
[Senior vice president of program-
ming] Les Garland in particular be-
came an immediate fan, and without

MTV we would have been less able
to break the record as quickly.”

Outlining MTV’s approach to-
ward Pet Shop Boys, Garland says,
“We put the ‘West End Girls’ video
on the channel the day the single
was released, which was Feb. 12.

“We bypassed certain categories
in our rotations and put it right out
of the box into medium rotation,
which is the category we use to
break things we have a gut feeling
can do well for us.”

Garland says medium rotation
generally allows for a minimum of
seven to 10 plays a week. He adds,
however, that MTV also ran various
interview and news pieces on Pet
Shop Boys.

“‘West End Girls’ only stayed in
medium rotation for a week,
though,” says Garland. “There was
such a buzz that we moved it to ac-
tive, where it stayed for about six
weeks as they were picking up radio
stations along the way. Then, in the
second week of April, we put it into
heavy rotation.”

Top 40 radio response to “West
End Girls” was tremendous, says
Stewart. “MTV had embraced the
song from the beginning, so with
them and KROQ as a base, we
launched it at CHR. We got 90 sta-
tions in the first week, which is in-
credibly unusual for a new act.”

Asked how “West End Girls” was
affected by the major labels’ cut-
backs and suspension of indepen-
dent record promotion, Stewart
says, “I don’t think it made a differ-
ence at all.

“It was in the third week of the
record that the environment
changed on an industrywide basis.

Our promotion department stepped
in and did a tremendous job closing
the record out. In the end, it was be-
ing played on 100% of the reporting
top 40 stations and reached No. 1 on
both the Billboard and R&R
charts.”

Says manager Watkins: “We
were initially concerned how we
were going to be affected by the in-
die business.

“But I think it was one of those
records in a million that just seemed
to land in the frontal lobes of every-
body’s brain. People automatically
liked it—there was nothing that had
to be done for it outside of EMI
America’s incredible in-house
staff.”

Watkins says he has not hired in-
die record promoters to work the
followup single, “Opportunities.”

“We’ve not reached out to inde-
pendents in any form whatsoever.
It’s all been done in-house at the la-
bel, and there’s been a great deal of
strategy in that because it was nev-
er our wish to alienate the record
company from the band.

“I'm a huge skeptic of record
companies generally, believe me.
But these guys convinced me way
back when that they could do the
job on this band. It took some con-
vineing, but they were adamant.

“They said they could handle ev-
erything—press, promotion, and
marketing—all the way down the
line. They went for it, took the bull
by the horns, and proved them-
selves. [EMI America president]
Jim Mazza and his team, headed up
by Colin Stewart, who’s been our
main man, did an absolutely bril-
liant job.”

N.Y.C. STORES REPORT MIXED HOLIDAY SALES

(Continued from page 3)

20% or s0, and I'd say the rest of the
weekend was down by 25% to 30%.

“It surprised us because we
stocked up heavily—and even went
over budget—in anticipation of a
real strong weekend. That is unusu-
al for us to stock up in anticipation
of big numbers and not to have the
business to support it.

‘“Nobody was shopping. They
were all down checking out the fes-
tivities. I've heard that even retail-
ers in the seaport area [a vantage
point for the tall ships parade] were
all down.”

By contrast, The Wiz’s Bordin
had anticipated a soft selling period,

VAN PEEBLES

(Continued from page 73)

Europe first because “when I went
down [to Hollywood] in '58 to get
work as a director, they offered me
a job as an elevator operator.”

Instead, he spent nine years in
Paris, where he earned his direc-
tor’s card, before returning via his
entry in the San Francisco Film Fes-
tival. “My friends chipped in and
bought me a plane ticket and I ar-
rived back in the States with $10. I
literally ate out of garbage cans.
The upshot of that is there’s noth-
ing now you can scare me with.
When I became an options trader,
guys would say they had a tough
day on the floor. And I would say
‘Tough? Nobody pointed a gun at
me!’ It’s all relative. Luckily, I had
enough arc in my bow that diversity
has more than kept me afloat.”

but instead discovered a “very posi-
tive” effect from the holiday events.

“July 4 we had a phenomenal day,
up 31% over last year. We were
very, very surprised with the num-
bers that came out of the weekend,
and Friday was our best day,” says
Bordin. But consistent with Swin-
del’s report of downtown trade,
Bordin says that Wiz stores in
Brooklyn, the Bronx, Queens, Long
Island, and New Jersey outper-
formed Manhattan stores. “Down-
town stores had average numbers,”
he reports.

Blank videotape proved to be a
strong pre-holiday performer.

“We couldn’t get enough into the
stores,” says Bordin, adding that
the Wiz included blank video as part
of its extensive print/radio cam-
paign that week. At Tower, Swindel
says, that blank videotape wasn’t
“affected as badly as records. The
Fourth was dead, but it came back.
Blank tape sales stayed pretty
strong.”

Bordin and Swindel cite heavy
taping of Liberty Weekend’s tele-
vised events as an obvious reason
for the product’s strong showing.
J&R’s Morgan also saw strong

sales on blank video, especially dur-
ing the earlier part of the week.

Like Tower’s Swindel, Morgan
says that the throngs of people who
passed by her store July 5 were not
especially interested in shopping,
but says that tourists—as evi-
denced by a higher than usual per-
centage of traveler’s checks in the
store’s registers—did help beef up
sales prior to Liberty Weekend’s
kickoff.

“It was really popping prior to
the activities. Thursday was partic-
ularly strong, and a lot of it was
tourists,” says Morgan.

‘““The whole week was really
good, but Saturday was bad. I kind
of suspected that would happen. We
do a lot of business in hard lines,
and nobody who was down here that
weekend was going to carry a TV
around.”

Morgan credits J&R’s deep cata-
log for the brisk numbers achieved
during the early part of the week.
“We did well in all divisions. The jazz
department is always a tourist at-
traction. When you have a full-line
catalog, carrying titles that aren’t in
smaller stores, you're going to pick
up that kind of business.”
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Suit: Beach Boys Made False Claims

BY CHRIS MORRIS

LOS ANGELES A private citizen,
acting with the hope that the U.S.
government will take up the case,
has filed suit in U.S. District Court
in Washington, D.C., against the
Beach Boys, charging the band
with false claims and breach of
contract stemming from its July 4

‘It would be my
hope that the
government would
continue the suit’

concerts on the Capitol Mall.

On July 3, Washington attorney
Frederick W. Schwartz Jr. filed
the action against band members
Brian Wilson, Carl Wilson, and
Mike Love; the band’s label, Broth-
er Records; and the Love Founda-
tion, which acted as signatory,
with the National Park Service, of
the Independence Day concerts.

The suit involves the Beach
Boys’ July 4 appearances in 1980,
1984, and 1985.

Schwartz contends that the
Beach Boys falsely claimed that
they would see no commercial gain
from the 1980 concert. The suit
claims that they profited from a

film of the concert shown on the
Home Box Office cable network.

The suit asks that an accounting
of profits from the 1980 show be
made and that rights to the film be
turned over to the U.S. govern-
ment.

This section of the action was
filed just under statutory deadline;
the False Claims Act, an obscure
law pressed into service for the
suit, has a statute of limitations of
six years.

The suit also charges that al-
though the Beach Boys assured
that any profits from the 1984 and
1985 concerts over and above ex-
penses would go to charity, such
donations were never made.

Finally, the suit alleges that the
band breached its contract regard-
ing the 1985 concert, in that the
National Park Service was never
paid $100,000 promised for cleanup
and policing of the Mall area.

Schwartz says the suit was filed
without any consultation with the
government. “Under the statute,
I'm not permitted to consult with
them at all,”’ he says. ““I can’t
bring a suit in their behalf.

“The government has 60 days to
take over the suit or let me pro-
ceed,” he says. “It would be my
hope that the government would
continue the suit.”

Schwartz says he hopes that any
profits from the rights to the

NMS EYES BIG TURNOUT, BUT LOOKS FOR PERSONAL TOUCH

(Continued from page 1)

both the television-music licensing
(H.R. 3521) and home-taping bills,
says NMS partner Mark Josephson,
who notes that anti-music legisla-
tion is very significant in this con-
text.

“We're also doing a lot of investi-
gation into clubs this year,” he says.
“They remain one of the sole, and
most vital, ways of getting informa-
tion out on new groups. So that’s an
area requiring more attention.”

On the issue of independent pro-
motion, Josephson says, “I'm sure it
will be much discussed, but virtual-
ly nobody wants to go on record. So
it’s not the topic of a particular pan-
el. It may come up in ‘The Other In-
dependents’ or radio panels, but
people will not go on record for the
obvious reasons.”

Keynote addresses by WEA
Records Music Division, UK chair-
man Rob Dickins and WBCN-FM
Boston general manager Tony Ber-

Beach Boys film will be used to fi-
nance future July 4 activities in
the District of Columbia.

““The Fourth of July has been
turning into a commercial event
rather than a park service event,”
he says. “It is my hope that the
park service would be able to host
a noncommercial event on the

Fourth of July.”

National Park Service spokes-
person Nancy Alley says that the
department’s attorneys are look-
ing over the suit and that no com-
ment is forthcoming at this time.

Representatives of the Beach
Boys were unavailable for com-

- ment at presstime.

Rock On The Beach. Atlantic recording artist Peter Frampton, second from
right, meets with supporters backstage after his recent appearance at New
York's Jones Beach Theater, where he opened for Stevie Nicks. He is out on
the road promoting his latest release, “‘Premonition.” Shown with Frampton are,
from left, ITG booking agent Mike Farrell; Atlantic executive vice president and
general manager Dave Glew; Frampton's wife, Barbara; and co-manager Paddy
Spinks.

ardini are expected to set the pace
for the seminar on Monday morning
(14). Dickins will discuss the chang-
ing role of media in the record busi-
ness, while Berardini will address
the complex relationship between
radio and the record industry.

The seminar is offering more
than 40 panels and workshops that
will focus on a variety of topics, in-
cluding music video, industry law,
songwriting, radio programming,
record rating, new age music, and
marketing. Debuting are nine con-
claves, which will discuss such is-
sues as insurance, club booking, col-
lege radio, and music and art in a
less formal setting.

Silverman acknowledges that the
seminar is still going through some
fine tuning and says that most of
the panels have been revamped to
boost their instructional value.

Added to the roster are three in-
ternational panels as well as a two-

part mock negotiation on publishing
and record deals. The negotiations
will boast panelists from Chrysalis,
PolyGram, WEA U.K., Warner
Bros. Music, CBS Songs, and MCA
Music. They will take place Tuesday
at 11 a.m. and 5:30 p.m. respective-
ly. Each will be followed by publish-
ing and record-deal workshops.

Also new is ‘““A Million Dollars
Worth Of Mistakes,’”” a panel in
which industry veterans will share
their more painful experiences in-
volving label start-ups.

Two of the more controversial
panels are the “Indie/Major Face
Off” on Monday (14) and “Music
And Social Change: Raising Con-
sciousness And Raising Cash” on
Wednesday (16). The former will
feature panelists from both sides of
the coin, debating the pros and cons
of their business philosophies. The
latter will focus on the industry’s
recent involvement in various social

‘New’ Hank Williams Cuts Due Soon

NASHVILLE The Country Music
Foundation will release a Hank
Williams album, “The First Re-
cordings,” later this month. The
project consists of 12 simple voice
and guitar recordings made about
1946, three years before Williams
began his string of MGM hits.

Six of the demos included in the
album are from the collection of
late producer Art Satherly; four
from Acuff-Rose, Williams’ pub-
lisher; and two from Fred Maddox,
of the Maddox Brothers and Rose.

Five of the cuts—‘‘You Broke
Your Own Heart,” “In My Dreams
You Still Belong To Me,”” “I
Watched My Dream World Crum-

ble Like Clay,” ‘“Won’t You Some-
times Think Of Me,” and “I Told A
Lie To My Heart”’—are newly dis-
covered Williams compositions.

The other songs are “Why
Should I Cry,” “Calling You,”
‘““Pan-American,”” ‘“Mother Is
Gone,” “Wealth Won’t Save Your
Soul,” “Singing Waterfall,” and
“I'm Goin’ Home.” Williams’ wife,
Audrey, and an unidentified male
singer accompany Williams on
“Calling You.”

Restoration mastering for “The
First Recordings” was done by the
foundation’s Alan Stoker, and
foundation principal researcher
Bob Pinson programmed the al-

bum and wrote the liner notes. The
photo of Williams on the cover is
from the collection of Williams’
cousin Marie Harvell.

The album will be available by
mail order only from Country Mu-
sic Foundation Records, 4 Music
Square E., Nashville, Tenn. 37203,
for $8.98 plus $2 for postage and
handling in the U.S. and $4 for for-
eign delivery.

“The First Recordings’ is the
second Country Music Foundation
Records product to be released.
“Just Me And My Guitar,” a collec-
tion of rare Hank Williams’ perfor-
mances, was released last year.

issues and the perceived threat of
benefit burnout.

Women In Music, a nonprofit in-
dustry support group, will hold its
own panel on Monday night at 7:30
in the Astor Ballroom. Dubbed “In-
dustry Acronyms and Their Funec-
tioning,” the meet will feature rep-
resentatives from NAIRD, NARM,
NAB, BMA, ASCAP, and others.

In addition to the panels, the sem-
inar boasts an expanded set of tal-
ent showcases, which will be held at
various locations around the city
and are free to all seminar regis-
trants. The seminar is also present-
ing two benefit concerts at the Felt
Forum. The first, to benefit the
Black Music Assn., will take place
Tuesday night (15). Hosted by Lu-
ther Vandross and Ashford & Simp-
son, the show will feature perfor-
mances by the Force MD’s, Junior,
Mantronix, Whistle, and Hanson &
Davis. The second, for the environ-
mental organization Greenpeace,
will take place on Wednesday night
and feature General Public, Su-
zanne Vega, Book Of Love, Let’s
Active, and special guest Phranc.

Tickets for both benefit shows
are available through the seminar,
Ticketron, Teletron, and the Madi-
son Square Garden box-office. The
price is $10 for registrants, $25 for
nonregistrants.

Approximately 100 acts are
scheduled to play showcases in the
area, including Dave Edmunds, the
Fabulous Thunderbirds, Golden
Palominos, Guadalcanal Diary,
TKA, Run-D.M.C., the Art Of
Noise, and Fine Young Cannibals.

Registration fees for the seminar
are $175 per person in advance and
$225 at the door. Further informa-
tion can be obtained by calling (212)
722-2115.
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Missionary Performance. Annie Lennox of the Eurythmics hams it up for RCA
executives backstage following the group’s surprise performance at the Roxy in
Los Angeles. The act is preparing for a tour in support of its newest album,
"“Revenge.” Pictured are, from left, RCA/Ariola International president Gregory
Fischbach; RCA Records U.S. chief Bob Buziak; RCA/Ariola president and chief
executive officer Elliot Goldman; RCA West Coast a&r vice president Paul
Atkinson; RCA U.K. managing director John Preston; the Eurythmics’ Dave
Stewart; and RCA U.S. executive vice president Rick Dobbis.

Judge Rules Group Can Keep Its Name

New Edition Wins Suit

NEW YORK A Massachusetts
judge recently granted an injunc-
tion in favor of MCA recording
group New Edition in a dispute in-
volving ownership of the group’s
name.

Streetwise Records, Boston Inter-
national Musie, and Arista Records,
who had laid claim to the group’s
name in a suit filed last year, are en-
joined from using the New Edition
mark alone or in combination with
other marks. The injunction was
agreed upon June 27, following the
granting of a preliminary injunction
by federal Judge Rya Zobel.

Under the agreement, Streetwise
retains the right to continue to sell
and package the recordings that
New Edition made for the label.

Streetwise, the group’s original
label, and Boston International Mu-
sic, the production company owned
by original New Edition producer
Maurice Starr, had claimed in a suit

that the five members of New Edi-
tion were employees hired to serve
as a public front for a “‘concept”’
that Streetwise and Boston Interna-
tional Music had developed. They
contended that the group members
were not the rightful owners of the
name. Arista had purchased a part
interest in the mark after the group
became established.

Judge Zobel rejected the original
label and producer’s argument, con-
cluding that “the quality which the
mark ‘New Edition’ identified was
first and foremost [the group mem-
bers], with their distinctive person-
alities and style as performers. The
goods, therefore, are the entertain-
ment services they provide. They
and no one else controlled the quali-
ty of those services. They own the
mark.”

Streetwise, Boston International
Musie, and Arista have until July 27
to file an appeal. FRED GOODMAN

MTV In Cable Ratings Tie

NEW YORK MTV is locked in a tie
with CNN and USA Network for
first place among basic cable ser-
vices in A.C. Nielsen’s second-quar-
ter 1986 ratings. All three systems
registered a 0.7 rating, according to
yet-unpublished data from Niel-
sen’s metered tracking facility.

The second-quarter numbers
cited are based on “cold” data, that
is, figures from Nielsen computer
reports not yet published. MTV’s
first-quarter rating—also not yet
official—is said to be 0.7.

In MTV’s case, one-tenth of a rat-

ings point indicates 28,000 homes
reached.

A spokesman for MTV says the
24-hour music channel is continuing
its co-investigation with Nielsen
into supposed sampling discrepan-
cies. MTV first challenged Nielsen's
metered sampling tactics in Decem-
ber 1985.

MTYV reached a low point in its
ratings in the fourth quarter of
1985, posting a 0.6. The channel’s
highest rating was 1.2 in the fourth
quarter of 1983.

STEVEN DUPLER

LOS ANGELES WEA is offering
cassette versions of new albums by
Madonna, Genesis, David Lee Roth,
and Steve Winwood in 4- by 12-inch
packages, marking the firm's wid-
est commitment to the format yet.
George Rossi, WEA executive
vice president of marketing, says
acceptance of the most recent 4-by-
12 test, Bill Cosby’s first Geffen al-

WEA Boosts 4x12 Cassette Package

bum, spurred the new releases.
“Wherever the 4-by-12 cassette
package has been properly stocked,
positioned, and merchandised, the
public acceptance has resulted in
dramatic and profitable increases in
product sell-through,” says Rossi.
WEA executives say the swing
from LP to cassette has bolstered
the larger tape-package format.

SOUNDTRACK SHUFFLE: Pop’s rising stock in Hol-
lywood’s movie biz was dramatized at midweek with
new appointments for three music industry vets. Gary
LeMel, the former record and publishing exec who’s
headed Columbia Pictures’ music operations with a
flock of big soundtrack spinoffs such as “Against All
0dds” and “The Big Chill,” has moved over to Warner
Bros. Inc. as president of its music wing. That vacancy
was created with the departure of Joel Sill from
Warners to a new film music venture with director
Taylor Hackford, whose three major studio features
have all spawned major soundtrack albums. Mean-
while, LeMel’s jump brings veteran producer and mu-
sic supervisor Bones Howe into Columbia’s stable, re-
placing LeMel.

lIELLO SALAD: The plot thickens for pending
charges against the Dead Kennedys and lead singer
Jello Biafra, with the American Civil Liberties Union
(ACLU) stepping into the case on behalf of Biafra and
four others charged with distribution of materials
harmful to minors (Billboard, June 14). ACLU attorney
Carol Sobel appeared as co-counsel at the scheduled
Los Angeles arraignment of the case, revolving
around the alleged obscenity of an H. R. Giger poster
included in the group’s 1985 album, ‘“Frankenchrist.”
Claiming the dispute involves vital First Amendment
issues, Sobel contends the statute invoked has been
misapplied. The ACLU’s involvement is limited to the
constitutional issues. Arraignment has been postponed
until July 30.

THE NCB Entertainment Group is already feeling
the impact of Carolco’s recent purchase of an undis-
closed share of the company, with an estimated 50
headquarters employees getting laid off. A Carolco ex-
ecutive says the cuts were necessary because NCB’s
“overhead was too high for the revenue it had.”...Com-
pact disk plant start-ups have been in the news, but
what are the plans of those already on line? Sources
say Sony’s Digital Audio Disc Corp. in Terre Haute,
Ind. has been expanding its facility at such a rate that
it has used up all the land it owns and is now dickering
to acquire an additional eight acres in the industrial
park across the road from its existing facility...Paul
McCartney’s MPL Communications, which owns the
Buddy Holly publishing catalog, last week defeated
damage claims by three brothers who alleged that Hol-
ly’s classic “That’ll Be The Day” plagiarizes a song
written by them. A U.S. District Court in Kansas ruled
that the brothers had forfeited any rights to damages
as a result of their 28-year delay in bringing suit.

GRAMMY AWARD entry forms for the 29th Annual
Grammy Awards have been mailed to 384 record labels
by the National Academy of Recording Arts & Sci-
ences (NARAS), with the number of categories for this
year’s awards reduced from last year’s 71 to 68, de-
spite the creation of new categories in New Age and
Contemporary Folk music. NARAS has also mailed
forms to 48 home video firms for music video contend-
ers. Mailings cover the first nine months of this year,
and represent the first phase in the annual awards bal-
loting and voting procedure ... Hands Across Ameri-
ca has unveiled a newly formed Domestic Task Force
to assist in distribution of proceeds generated by the
May 25 fund-raising event. The group comprises 37
members with involvement in the issues of hunger and
homelessness via various local, regional and national
organizations; together, they will help refine the pro-
cess of domestic grant funding for the $41,650,000 in
contributions and outstanding pledges claimed by
Hands Across America/USA For Africa for the pro-
ject.

TITLE BOUT: Retail vet Lou Kennedy, formerly of
Wherehouse Entertainment and Target/Jetco, ran
into a hitch on the way to unveiling his first Title Wave
store in the Twin Cities. Scheduled for an early-July
debut, he has been forced to delay the opening of the
large, hi-tech audio/video combo—described by indus-
try sources as a Minneapolis version of Wherehouse—
because a Duluth book dealer already operates under
the “Title Wave’” moniker. The book retailer is threat-
ening a law suit if Kennedy opens with that name . ..
Paul David’s 181-store Camelot Music web opened the
summer’s retail convention circuit, returning for the
third straight year to the Sawmill Creek resort in the
Sandusky, Ohio area. Appearances by the Hooters, the
Nitty Gritty Dirt Band, and the Forester Sisters were
among the events scheduled for the July 11-14 confab.

Although shorter than previous Camelot meets, this
year’s convention devoted more time to business ses-
sions.

GOLOR CODING: The American Gramaphone label
will begin adding a color code to its packaging this fall
to help customers identify the type of music contained
on each title. Director of marketing Michael Delich
says that four different colors will be used to differen-
tiate the logo’s classical, jazz, eclectic, and new age
categories. In other AG news, Delich reports that be-
bop alto devotee Richie Cole recently put in some stu-
dio time for a guest appearance on an upcoming re-
lease by multi-instrumentalist Ric Swanson ... In re-
sponse to an annual survey which showed that some
T4% of its members’ stores are already computerized,
the Video Software Dealers Assn. will stage three
seminars about computer applications at its upcoming
convention in Las Vegas. One will be for folks who
have not yet decided to go on line, called “The Comput-
erized Retailer: Is It For Me?” Also on the agenda is an
“intermediate course” designed to improve retail ap-
plications, while an “advanced” session will focus on
multistore applications . . . Spitzer Music Co., the mu-
sical instrument dealer based in the San Francisco sub-
urb of Hayward, has acquired Fresno’s 15-year-old
The Sound Shop. Former Sound Shop owner Jerry
Liles will be retained by Spitzer as operational sales
manager. The move adds several new lines to Swan-
son’s inventory. During a transition period, Sound
Shop will continue operating under its original na-
me...Record Bar last week folded its MidAmerica vid-
eo distribution company after failing to reach a final
agreement for sale with New York’s Win Records.

TEDDY PENDERGRASS is recovering well from his
recent automobile accident, according to close friends.
He is out of critical condition and has been moved to a
private room where he has even spent some time in his
wheelchair. The Elektra signee is expected to be
moved to his Philadelphia estate by week’s end. . . . In-
dustry promotion and marketing veteran Stan Mon-
teiro has a new post in Los Angeles, where he now
serves as president of Piranha Productions, the U. S.
arm of a British firm with interests in music, real es-
tate and automobiles. Monteiro will supervise state-
side dealings in all areas. . . . CBS International hosts
international marketing meetings at the Campton
Place Hotel in San Francisco July 29-August 2. Ex-
pected to attend are 40 international affiliates.

THE NATIONAL ASSOCIATION for the Advance-
ment of Colored People (NAACP) is at least a month
away from making public its recommendations regard-
ing reforms in the music industry. At the Black Radio
Exclusive conference in Los Angeles L.R. Byrd, a con-
sultant to an NAACP task force on the topic, said he
was going to recommend the civil rights organization
investigate the role of artist management in the indus-
try’s economy inequities. However, according to
NAACP staffers in its Baltimore headquarters, the
task force’s official recommendations for action will be
made in August. The task force had a closed meeting
at the recent NAACP convention to begin preparation
of the report ... Melanie Lomax, the attorney who
first urged that the NAACP pursue that strategy, is a
member of its Los Angeles chapter, not the Beverly
Hills-Hollywood arm, as reported last week.

HCA/COIumbia Pictures Home Video’s MusicVision
division has launched its first price promotion, which
includes 18 major inventory titles, as well as three new
releases due out next month. Promotion kicks off Au-
gust 13, and runs through the end of 1986. August re-
leases discounted from $29.95 to $19.95 are two Mon-
kees compilations and “U2: Live At Red Rocks—Under
A Blood Red Sky.” Library titles include longforms by
Diana Ross, Hall & Oates, Eurythmics, Pat Benatar,
and John Cougar Mellencamp...U K. vidclip contro-
versy update: Tyne Tees has split ranks with its fellow
independent TV networks by agreeing in principle to
pay for the use of videoclips in its late-night rock show,
“The Tube.” Tyne Tees joined the BBC in signing with
the British Phonographic Institute to make the pay-
ments. Negotiations on the size of payments are un-
derway. BPI reportedly is asking for 500 pounds per
clip; the BBC has countered with a far lower offer, ru-
mored at 75 pounds per use. The U.K.’s 14 other inde-
pendent networks are continuing their resistance to
the payment principle.

Edited by SAM SUTHERLAND & FRED GOODMAN
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5th ANNUAL

VSDA CONVENTION

August 24-28, 1986
Las Vegas, Nevada

VSDA 8

v

Understanding the Distributor/Retailer

Relationship

How to Detect Bad Checks

Interview For Integrity: How to Evaluate
the Honesty of a Potential Employee

Inventory Management - How Many Titles
and Copies Can You Afford

Managing Your Stress: Increasing Your
Freedom of Personal Choice

continuing the "Sellabration’: Refining
the Art of Retail Sales

The Computerized Retailer: Is It For Me?
(A beginners course)

The Computerized Retailer: considering Change:
correcting Past Mistakes

The Computerized Retailer: Upgrading to a
Multi-Store Environment

How to Buy and Creativeily Use Newspaper
Advertising

Radio Advertising: Getting Consumers to
Listen to what You want, When You Want

How to Buy Television Advertising on a
Limited Budget

Efficient Time Management

=37 SEMINARS ‘=;./§ SPONSORED EVENTS

Embassy Home Entertainment Reception

RCA/Columbia Pictures Home Video Dirner
and Presentation

MGM Home Video Breakfast and Presentation
vestron Video Luncheon and Presentation
Paramount Home Vvideo - “A Christmas Blockbuster”

Video Insider and New World video Present
The Video Blues Band Concert

Thorn EMI/HBO Video Breakfast and Prasentation
walit Disney Home Video Luncheon and Presentation

Home Viewer Publicatlons, Collseum Video and
sony Present The Second Annual Videg Dance

Party
CBS/Fox Video Sponsors the VSDA Awards Banquet

VIDEO SOFTWAFRE DEALERS ASSOCIATION

1008-F As-oria Boulevard
Cherry Hill, New Jersey 08003
208] 424-7117
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