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CDs Are A Growth Business LEVY ON AUDIO HARDWARE ONLY?

For In-Store Thieves, Too

BY GEOFF MAYFIELD

NEW YORK The compact disk is
becoming the darling of profession-
al and amateur thieves.

At least two major chains and
several regional webs repart that
the configuration is an attractive
target.

Arnie Bernstein, senior vice presi-
dent of operations for the 512-store
Musicland Group, says, “The sale of
CD hardware has, unfortunately,
been leading the software. Whenev-
er you have that incidence, the de-
sire for theft of that software in-
creases. We have experienced some
7heft rings that are going after CDs
more so than records and tapes.”

He attributes the increased rate
of theft not only to the configura-

MTV’s Garland:
Vidclip Future
Remains Bright

BY STEVEN DUPLER

MONTREUX Terming music video
an “art form still in its infancy, but
with an almost unlimited future,”
Les Garland, MTV senior vice presi-
dent for programming, kicked off
the International Music & Media
Conference here (7-10) on an upbeat
note.

The MTV pro-
gramming chief
credited videoclips
with helping spur
a “half-billion-dol-
lar increase in rec-
ord sales over the
past three years.” (See separate in-
terview with Garland, page 83. For

(Continued on page 83)

IM&MG:

REPORT FROM
MONTREUX

tion’s higher cost, but also to tight
supply. “When you’ve got a demand
product that people can fence for
more than a record or tape—they
can get as much as $6 or $8 apiece
for CDs—the value of the product

(Continued on page 89)

Managers

This story prepared by Steve Gett
and Fred Goodman.

NEW YORK Two months after
broad major label suspension of
their services, independent promot-
ers are dealing with artist manag-
ers more than ever before. Cut-rate
prices—as much as 50% less than la-
bels were paying—are being of-

T Ol T Gron Th s

TOO OLD TO GROW UP NOW features Pake's impressive
vocals backed by an exciting, new rockabilly beat. The 1st
single, EVERY NIGHT, was a T-20 hit. Current single, SAVIN MY
LOVE FOR YOU is the “'ghost of Buddy Holly” says Chet Flippo.
“Achingly pure. Appealing sound and fresh sensibility.” On RCA

Records & Cassettes AEL1/AEK1-5809.

Senate Bill May Drop Tape Royalty Plan

BY BILL HOLLAND

WASHINGTON In a dramatic con-
cession to consumer electronics in-
dustry opponents of the audio-only
home taping bill, the Senate Copy-
right Subcommittee may drop the

provision to place a royalty fee on
blank tape when it takes the bill to
markup Wednesday (21). This could
chop the anticipated $200 million an-
nual royalty pool by more than half.

Sources say that with the hotly
contested provision deleted, the sev-

Turn To Indie Promotion

fered by many indies to new ac-
counts.

While top 40 promoters have been
hit the hardest, other indies cover-
ing black, album, and dance mar-
kets have also been aggressively so-
liciting work, hoping to increase
their share of activity at a time
when pop promoters could be vul-
nerable.

ADVERTISEMENTS

“There’s no question that the cost
of hiring indies is much less than it
was when every major label was hir-
ing them,” says Danny Goldberg,
whose Gold Spaceship management
company guides the careers of Be-
linda Carlisle, Dennis DeYoung,
Andy Taylor, and Michael Des-
Barres. Goldberg declines to dis-

(Continued on page 86)

hCUE Saut SPUTNIK
o M)

MTV ..

Get ready for the fifth generation of rock’n’roll. Sigue Sigue
Sputnik’s principal interests are video nasties, affluence,

rockets, home computers and excitement.
12" (V56021) is a sales breakout . . .
now. Sigue Sigue Sputnik—don’t miss it—get it . . .

“Love Missile F1-11"
now. Outrageous video on
now.

On Manhattan Records—a division of Capitol Records.

en-month-old bill, S. 1739, intro-
duced by subcommittee chairman
Charles McC. Mathias (R-Md.), may
find the necessary votes to send it
to the full Judiciary Committee,
with only the hardware royalty fea-
ture intact.

The original wording of the bill
contained provision for a penny-a-
minute rovalty fee on blank tape
used to copy music, and for a fee of
5% of wholesale price on tape re-
corders normally used for music re-
prcduction.

Stan Gortikov, president of the
Recording Industry Assn. of Ameri-
ca (RIAA). says that “certainly, in
principle, we're opposed to the aboli-
tion of the provision on blank tape,”
and admits that if the subcommittee

(Continued on page 86)

All-Night Pop
TV Programming
Coming To U.K.

BY NICK ROBERTSHAW

LONDON Britain begins its first
all-night television experiment with
pop music next month on the York-
shire Television network, which
serves some six million viewers.
For a three-month trial period be-
ginning June 9, the commercial sta-
tion will screen programs from the
Pan-European satellite service Mu-
sic Box during normal broadcast TV
(Continued on page 86)

PLUS PROFITS IN

FOOUS INSIDE

Peter Gabriel

So. Featuring "Sledgehammer.” Produced by Daniel Lanois and Peter Gabriel. On Geffen Records, Cassettes and Compact Discs. ©'1986 The David Geffen Company
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Panasonic

i Giltin

Hi-Fi Audico HD

Normal Audio 00

WHEN ITCOMES TO
HIGH-QUALITY DUPLICATION,
AMERICAS TOP DUPLICATORS
COME TO PANASONIC.

Professional video. Professional right for your duplicating operation.  of the recording mod=.

audio. For years Panasonic has It's programmable for a variety When you want more than high-

stood for both. That's why, when of remote control configurations. quality duplication, the AG-6810

high-quality Hi-Fi VHS duplication Including paraliel, serial and record  provides the same gr=at specs as

is critical, America’s top duplicators remote control. And you can program  the AG-6810S. With added features

come to Panasonic. functions for your specific needs. like high-speed search, auto-rewind,
Panasonic has designed the The Panasonice AG-6810S even  and auto-stop.

AG-6810S exclusively for profes- has auto-eject. This exclusive The Panasonic AG-6810S.

sional duplicators. And that means  feature will automatically eject a You'll use it for the same reasons

reliability and a versatile unit just  cassette to signal a disruption America’s top duplicators do.

For more information, call your nearest Panasonic regional office: Northeast: (201) 348-7620. Southeast: (404) 925-6835.
Midwest: (312) 981-4826. Southwest: (214) 257-0763. West: (714) 895-7200. Northwest: (206) 251-52089.

Panasonic
Industrial Company
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NEWS »The Senate Copyright Subcommittee may drop a con-
troversial provision in the audio-only home taping bill. »The com-
pact disk is becoming a target of thieves. »Artist managers are
turning to independent promoters. »Britain begins all-night televi-
sion broadcasts of music programming. »MTV’s Les Garland hails
video’s “‘almost uniimited future.” »3/Home video manufacturers
should emphasize post-release advertising, say retailers and dis-
tributors. »4/Reagan supports a bill that would curb trade benefits
to countries not actively combating piracy. »6/Many candidates
enter the VSDA election, compounding confusion about election
procedures.

4 Executive Turntable 40 Classical
12,71 Newsmakers 43 Dance Trax
38 Gospel 76 Album & Singles Reviews
38 Jazz 90 Inside Track
40 Latin

COMMENTARY »Guest Column: Profiting from special-inter-
est video. »Letters.

RADIO »WZLX and WAAF are challenging WBCN Boston’s
dominance. »QOut of the Box. »Newsline. »15/Vox Jox. »16/Fea-
tured Programming. »17/Yesterhits. »19/Promotions.

TALENT »Steve Hackett and Steve Howe have a new band,
GTR. »On the Beat. »26/Talent in Action. »Boxscore.

BLACK »George Clinton releases a new album. »The Rhythm
& the Blues.

COUNTRY »=RCA’s Gail Davies gives up a solo career for Wild
Choir. »Nashville Scene.

RETAILING =Record Bar is optimistic despite cutbacks. »On
Target. »45/Grass Route. »46/New Releases.

P-1 VIVA PUERTO RICO SPOTLIGHT

VIDEO RETAILING »The VSDA forms a San Diego chapter.
»51/Video Plus.
FOCUS ON PLUS PROFITS IN RECORD
MERCHANDISING

CLASSIFIED ACTIONMART

VIDEO MUSIC »An IM&MC panel examines broader-based
programming for video music channels. »Video Track. »58/New
Video Clips. »MTV Programming.

HOME VIDEO »A study shows that special-interest videocas-
settes are gaining in market share. »Newsline. »65/Fast Forward.

INTERNATIONAL »The U.K. Tape Manufacturers Group is
mounting a campaign against government plans for an audio soft-
ware levy.

CANADA »The federal government announces an aid package
for the recording industry. »Maple Briefs.

PRO AUDIO/VIDEO »A new low-cost German video indexing
system is introduced. »Sound Investment. »Audio Track.

FINANCIAL =Video-store expansion is leveling off. »Newsline.
»Financially Speaking.

UPDATE »Newsline. »Lifelines. »New Companies. »Calendar.

CHARTS »6/Chartbeat: Patti LaBelle’s new album enters the
Top Pop Albums chart at No. 14.

Top Albums Hot Singies
15 Rock Tracks 16 Adult Contemporary
29 Black 22 Power Playlists
34 Country 28 Black Singles Action
38 Jazz 30 Black
40 Classical 32 Country Singles Action
47 Compact Discs 36 Country
70 Hits of the World 42 Dance/Disco
84 Top Pop 70 Hits of the World

78 Hot 100

Top Video/Computer 4, . 450 gingles Action

45 Computer Software

50 Kid Video

53 Videocassette Rentals
61 Music Videocassettes
62 Videocassette Sales
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Post-Release Video Support Sought
Dealers, Distribs Ask For New Approach

BY TONY SEIDEMAN

NEW YORK Home video manu-
facturers should alter their market-
ing tactics so that more emphasis is
placed on post-release advertising,
according to many retailers and dis-
tributors. They also call for adver-
tising in national media.

Such policies will be ineffective
and wasteful, manufacturers re-
spond, claiming they’ve already cre-
ated highly efficient systems for
promoting and marketing product.

The debate centers on three key
issues: where advertising dollars
are spent, when they should be
spent, and who should be the target
of the ads.

Nicholas Santrizos, head of Thorn
EMI/HBO Video, says his compa-
ny’s marketing system works best
when promoting titles prior to
release.

“We have a very strong opinion
that consumer advertising can be
focused around the video store it-
self,” Santrizos says. His studies

show that 80% of VCR homes rent
regularly; because of this, he says,
Thorn EMI/HBO “‘unabashedly”
focuses its marketing efforts on the
video store, mainly via point-of-pur-
chase materials.

This attitude causes real prob-
lems for video stores, says Frank

‘Manufacturers act
as if the dealer
is the consumer’

Barnako, owner of the Video Place
chain and a former Video Software
Dealers Assn. president. One of the
biggest difficulties, he says, is that
customers have no way of finding
out about titles before they walk
into the stores. This, he claims, real-
ly hurts non-hit A- and B-level films.

Manufacturers should advertise
after a program hits the market, not
before, Barnako says. ‘“‘Pre-release
advertising just increases the fre-

quency with which a customer
comes in and doesn’t get what he
came in for.”

Barnako says he wants manufac-
turers to invest more money in pro-
moting titles after release on the lo-
cal and national level. Many other
retailers appear to agree.

“It is eriminal what they're do-
ing,” says the head of one major
chain. “They’re acting as if the deal-
er is the consumer. I understand the
attitude, but that’s a bad mistake.”

Retailers say more co-op funds
are needed. More important, they
say, are coordinated national media
campaigns to create increased
awareness of home video as a medi-
um and to help boost store traffic.

The lone manufacturer speaking
in favor of heavy post-release pro-
motion is Bill Gallagher, president
of MGM Home Video. “Before you
promote the product you've got to
be in a position to deliver,” he says.

“The video companies are leaving
programming sitting on the shelf

(Continued on page 86)

Awards For Most-Performed Songs

BMI Honors Daryl Hall, David Foster

BY IRV LICHTMAN

NEW YORK Led by Daryl Hall’s
“Everytime You Go Away” as song
of the year and David Foster as
songwriter of the year, 87 writers
and 63 publishers of 63 songs were
honored at a BMI awards dinner
here last Tuesday (13).

The day after the awards for
most-performed BMI-cleared songs
were handed out, the achievements
of Hall and Foster were given a spe-
cial sendoff when the famed Times
Square electronic billboard flashed
both winners’ names continuously
from 8 a.m. to 11 p.m.

The Hall song, recorded by Paul
Young (Columbia) and published by
Hot Cha Music and Unichappell Mu-
sic, was the most-performed BMI
song on radio and TV last year. Fos-
ter received a special citation in hon-
or of his five most-performed
awards, the most garnered by any
writer this year.

Other multiple winners included
Hall, Keith Diamond, and the mem-
bers of Kool & the Gang, with three
awards each. Two citations went to
Roland Orzabal and Ian Stanley of
Tears for Fears, as well as to Bryan
Adams, Jay Graydon, Michael Jack-
son, Billy Joel, Dean Pitchford,
Frankie Sullivan, and Jim Vallance.

The publisher associated with the
most awards is Warner-Tamerlane/
Foster Frees with nine. Four cita-
tions were awarded to Music Corp.
of America and Unichappell Music.
Three were earned by Delightful
Musie, Hot Cha Music, Keith Dia-
mond Musie, Screen Gems-EMI Mu-
sic, and Willesden Music. Winners
of two awards were Garden Rake
Music, Joelsongs, Mijac, Nymph
Music, Rightsong Musie, and Rude
Music.

BMI honored six songs that had
previously won awards. Honored
for the third time was ‘‘Sea Of
Love” by Philip Batiste and George
Khoury, published by Fort Knox
Music, Tek Publishing and Trio Mu-
sic, with previous awards in 1959

and 1984.

Receiving awards for the second
time were “All I Need’ by David
Pack, published by Art Street Music
(1984); “California Girls” by Brian
Wilson, published by Irving Music
(1965); “Out Of Touch” by Daryl
Hall and John Oates, published by
Hot Cha Music {1984); “There Goes
My Baby”’ by Benjamin Nelson,

Lover Patterson, George Treadwell,
Jerry Lieber, and Mike Stoller, pub-
lished by Jot Corp. and Unichappell
Music (1959); and “You Send Me” by
Sam Cooke, published by ABKCO
Music (1957).

The awards dinner at the Plaza
Hotel was given a visual touch, with
videoclips shown as the citations of

(Continued on page 88)

BY LINDA MOLESKI

NEW YORK Dates for Amnes-
ty International’s six-city concert
series, to be headlined by Sting
and U2, were announced here
May 14 by the organization’s ex-
ecutive director, John Healey,
and producer Bill Graham.

Dubbed ‘“A Conspiracy Of
Hope,” the all-star tour starts
June 4 in San Francisco and con-
cludes June 15 at New Jersey’s
Giants Stadium. The finale will
be co-produced by John Scher.

Event organizers say they ex-
pect to raise $3 million-$5 million
through ticket sales and mer-
chandising, with net proceeds go-
ing to Amnesty International.
But Healey says the primary pur-
pose of the event is to raise pub-
lic awareness of the 25-year-old
human-rights movement.

Slated to join U2 and Sting are
Bryan Adams, Joan Baez, Peter
Gabriel, the Neville Brothers,
and Lou Reed. Miles Davis, Jack-
son Browne, Ruben Blades, and
Third World will perform at the
final show, along with special
guests Carlos Santana, Pete
Townshend, and Nigerian activ-
ist and musician Fela Kuti.
Browne is also scheduled to play

~ June Dates Set For
Amnesty Intl Tour Senies

the San Francisco and Los Ange-
les dates.

All artists are donating their
services, according to Graham.

MTV and Westwood One will
offer live simulcasts featuring
eight hours of the finale. MTV
will also support the series by an-
nouncing “800” numbers for tick-
et and merchandise information
for each show.

Westwood One’s mobile stu-
dios will provide a series of “Am-
nesty International Tour Re-
ports” taken from the first five
shows, to be made available to ra-
dio stations across the country.
The radio network will also pro-
duce a series of public-service an-
nouncements detailing Amnesty
International’s work.

The finale will also be syndicat-
ed for broadcast television by
Viacom.

Tickets for the shows will be
available through mail order in
each city, with the deadline Fri-
day (23) at midnight. The price is
$36—including a $1 service
charge—with a limit of four tick-
ets per order. Seating will be re-
served at all venues, with limited
general-admission space on the
floor.

(Continued on page 83)
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Boost For Proposed Antipiracy Bill

Reagan Talks Tough On Trade

BY BILL HOLLAND

WASHINGTON President Reagan
is willing to deny all trade benefits
to countries now enjoying nonduty
privileges if they do not show evi-
dence they are working to stop pira-
cy and counterfeiting.

The surprise communication to a
group of senators involved in trade
issues comes as a boost to legisla-
tion just introduced by Sen. Pete
Wilson (D-Calif.) aimed at prevent-
ing piracy and counterfeiting of
U.S. intellectual properties.

The bill—the Intellectual Proper-
ty Protection & Market Access Act
of 1986, S. 2435—would strengthen
the recently extended GSP bill,
which provides economic trade
benefits to developing countries, as
well as other laws affecting inter-
national trade.

Wilson, in remarks Monday (12)
introducing S. 2435, said that the
cost of piracy to U.S. industries this
year could run as high as $20 billion.

“American records, tapes, com-
puter software, drugs, movies, and
many other items that carry a copy-
right, patent, or trademark are ille-
gally duplicated, often with the ac-
quiescence and encouragement of
governments,” Wilson said. He add-
ed that some countries also place
“unreasonable non-tariff barriers”
on those items, in forms ranging
from royalty ceilings to straight
quotas.

Wilson’s bill would penalize coun-
tries that do not adequately protect
U.S. intellectual property rights, and
would force violating countries to en-
ter into negotiations to resolve prob-
lems. If the problems aren’t solved
after two years, the President would
then take retaliatory action.

The penalties could include sus-
pended or curtailed trade agree-
ments, the imposition of a duty on
articles imported from those coun-
tries, and the imposition of quotas
or suspended GSP benefits.

Under S. 2435, the President
would be required to impose penal-
ties “that have an economic impact
substantially equivalent to the lost
revenues of U.S. companies caused
by lack of intellectual property
protection.”

The overseas market for bogus

records and tapes alone is estimated
at more than $1 billion annually,
with Singapore—among the worst
offenders—said to be responsible
for $220 million.

The administration’s new tough
policy and Wilson’s proposal follow
a warning to South Korea last De-
cember that the U.S. would call for
a withdrawal of special trade bene-
fits unless that country took steps
against piracy. South Korean piracy
is said to cost U.S. book publishers
some $70 million annually, and to

cost the recording, motion picture,
and computer software industries
some $40 million each.

South Korea is one of the top
three beneficiaries of the GSP pro-
gram of special trade benefits. The
new GSP bill, signed by President
Reagan last October, includes
amendments providing penalties for
offending countries. Wilson’s bill
would extend the penalties.

S. 2435 will become part of the
omnibus trade bill now before the
Congress.

LOS ANGELES As expected,
MCA Records has created a new
classical product division, adding
theatrical music in the process.

Focal to the new division is vet-
eran RCA executive Tom Shepard,
who joins MCA as vice president in
charge of the new arm (see Execu-
tive Turntable, this page). Specu-
lation that the former Red Seal ex-
ecutive would move to MCA had
been widespread over the past
month.

Even before those rumors sur-
faced, however, top MCA execu-
tives had acknowledged an inter-
est in adding classical repertoire.
Myron Roth, executive vice presi-

LOS ANGELES MCA Records
International has shifted its head-
quarters from MCA’s corporate
base here to London, a move un-
derscored by a realignment of the
division’s top executives.

MCA Records International
president Lou Cook adds the title
of chairman of MCA Records Ltd.
(U.K.), concurrent with the ap-
pointment of David Ambrose as
managing director of the British
subsidiary. Also affected is Stuart
Watson, promoted to vice presi-
dent of MCA Records Internation-
al (see Executive Turntable, this

page).

MCA Classical Arm Set

From L.A. To London

MCA Intemnational Moves H(

dent, first signaled such a goal
last fall, and more recently un-
veiled a stepped-up commitment to
vintage soundtrack product, in-
cluding movie musicals, that
somewhat parallels the theatrical
music thrust of Shepard’s new
project.

Although MCA inherited some
classical catalog product through
its late-’70s acquisition of ABC
Records, the new classical and the-
atrical division is expected to fo-
cus on new acquisitions. Shepard
will direct the division from
MCA’s New York offices.

In announcing the relocation
and the accompanying appoint-
ments, Irving Azoff, president of
the MCA Records & Music Group,
cited the goal of strengthening the
international arm’s overseas pres-
ence.

“Lou Cook has been temporarily
headquartered in London since the
beginning of the year, and we’ve
already seen increased revenues,”
noted Azoff, adding that the tim-
ing of the move is ‘“appropriate
with WEA International’s in-
creased presence there.”

Music Sales Gorp. Boosts Glassical
G. Schirmer Purchase Will Help

BY IRV LICHTMAN

NEW YORK Declaring there is no
“mystery in classical music,” the
new owner of G. Schirmer Inc. says
it intends to keep the classical flame
burning brightly.

G. Schirmer, the 125-year-old
American music publisher, was re-
cently sold by Macmillan to Music
Sales Corp. for a reported $7 million
(Billboard, May 17).

Music Sales is a wide-ranging, 50-
year-old music publisher based in
the U.K.—with music retail outlets
there. It has also acquired a G.
Schirmer subsidiary company, As-
sociated Music Publishers, and two
related U.K companies.

In a statement announcing com-
pletion of the buyout, Macmillan
chairman Ned Evans said the dives-

titure is consistent with that compa-
ny’s program of concentrating on
its main interests of book publish-
ing, instruction, and information
services. Macmillan acquired the
company in the late ’60s.

According to Robert Wise, U.K.-
based managing director of Music
Sales, the acquisition “balances our
activities perfectly. [By uniting] an
enormous classical catalog with
Campbell Connelly’s wide contem-
porary catalog ... classical music
can be handled in the same way as
pop. It’s just left there for people to
find.” The old-line U.K.-originated
Campbell Connelly company was ac-
quired by Music Sales in late 1984.

“[Classical] can be promoted and
exploited in an aggressive way us-
ing all of our special talents, partic-
ularly print. We already have estab-

lished relationships with major
record companies, advertising agen-
cies, and film and TV producers.”

Wise, noting a ‘‘particularly
bouyant period generally, and espe-
cially as a result of the advent of the
compact disk,” says new writers
will be encouraged by the establish-
ment of G. Schirmer music festivals
and scholarships.

In its long history, Schirmer, pub-
lisher of nearly half of the Pulitzer
Prize-winning compositions in mu-
sic to date, has been associated with
establishing the careers of such
American composers as Victor Her-
bert, Sigmund Romberg, and
Rudolp Frim], in addition to publish-
ing such contemporary composers
as Gian-Carlo Menotti, Samuel Bar-
ber, Morton Gould, Duke Ellington,

(Continued on page 88)

Record Breakers. Members of Alabama are presented with platinum disks for
their “‘Alabama Greatest Hits” album. The group is the first country act to
receive eight consecutive platinum awards. Shown from left are RCA Nashville
director of merchandising Randy Goodman, group member Jeff Cook, RCA
Nashville director of marketing Dave Wheeler, group member Teddy Gentry,
RCA Nashville director of national country promotion Jack Weston, and group
members Randy Owen and Mark Herndon.

[xecutive Turntable

RECORD COMPANIES. MCA Records International moves its headquarters to
London and names Lou Cook chairman of the board of MCA Records U.K.
He will continue as president of MCA Records International. Also, David
Ambrose is appointed managing director, MCA Records U.K., and Stuart
Watson is promoted to vice president, MCA Records International. Am-
brose was director of a&r for EMI Records; Watson was senior internation-
al director.

Lou Maglia is appointed president of Island Records in New York. He
was executive vice president of Elektra Records.

COOK AMBROSE MAGLIA

COOPER

WEA International promotes Ken Cooper to executive vice president,
based in London. He was senior vice president/treasurer.

Tom Shepard is appointed vice president of MCA Records’ newly formed
classical and theatrical division in New York. He was vice president of
RCA’s Red Seal division.

Ken Buttice is elevated to executive vice president of Allied Artists Rec-
ords in Los Angeles. He was vice president of promotion.

A&M Records appoints Alan Oken executive director of artist develop-
ment in Hollywood. He was director of that area.

it

i
MINGER

SHEPARD REUBEN

OKEN

Phil Straight is named director of international for Warner Bros. Rec-
ords in Burbank. He was WEA U.K.’s director of international a&r.

Columbia Records in Los Angeles appoints Darry! Minger associate di-
rector of publicity for the West Coast. He had been a publicity consultant
for the label.

Russ Hornbeck is appointed manager of a&r for PolyGram Special Proj-
ects in New York. He was a classical buyer for Elroy Enterprises.

PolyGram Records names Jack Isquith national manager of rock radio in
New York. He was national director of college radio promotion for an inde-
pendent promotion firm.

Bill Stephney joins Def Jam Records as director of national promotion
and marketing in New York. He was previously with the CMJ New Music
Report and radio station WLIR.

Steve Sussmann is appointed publicist for RCA/Ariola in New York. He
was a freelance writer.

Mike Millius is named president of the newly formed Rock Dream Rec-
ords in New York. He had been creative director at MCA Music. Sheila
Strom also joins the label, as director of promotions. She was with Strat-
ford Distributors.

DISTRIBUTION/RETAILING. Richman Bros. Records in Pennsauken, N.J., ap-

points Mark Small chief financial officer and administrator.
Paul Owen is promoted to director of operations at Source Video Distri-
(Continued on page 82)
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BAGHMAN-TURNER

- OVERDRIVEDMD

“BTO Live! Live! Live!”’

(MCA-5760)
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VSDA Election: Confusion Persists
Nine Independents In Battle For Board

BY EARL PAIGE

LOS ANGELES The Video Soft-
ware Dealers Assn. (VSDA) has
more candidates than ever vying for
its five board slots—compounding
existing confusion about election
procedures.

VSDA insiders say at least nine
independents are actively seeking
office in the group’s first election
using a pre-convention mail ballot.
The independents are competing
with five official nominees. Last
year, there were 10 nominees.

“I get a lot of calls. There’s a lot
of confusion,” says VSDA director

Rudy Neely, head of the trade
group’s nominating committee.

The VSDA board recently passed
its first resolution on elections, pro-
viding guidelines for political activi-
ties such as nominee signature
gathering (company stationery re-
quired), VSDA meeting addresses
(10-minute limit), and mailings (lim-
ited to one).

But confusion persists on several
matters. One dispute involves ad-
dresses at chapter meetings, many
of which are headed by candidates.
Some in the group say that indepen-
dent candidates must be accredited
by the organization before address-

Backer Backs Jazz Push
As Head Of New RGA Lahel

BY SAM SUTHERLAND

LOS ANGELES In building RCA’s
newest label division, veteran pro-
ducer and a&r executive Steve
Backer finds himself unravelling
jazz, fusion, and new age styles in
transition.

Backer was formally appointed
head of the long-rumored but still
unnamed new RCA subsidiary sev-
eral weeks ago, ending weeks of
speculation following his resigna-
tion from Windham Hill Records,
where he had served as a vice presi-
dent and East Coast manager for
five years.

Although new age will be among
the styles explored, Backer gives
equal if not greater weight to
RCA'’s reentry into jazz.

“We'll have a three-pronged at-

tack, including new jazz and fusion
recordings, new age recordings, and
a revitalization of older catalog,” he
says. “Over the course of the first
year, you'll be looking at 30 to 35
releases.”

The boundaries separating the
three sectors are blurred in Back-
er's view, due in part to the lack of a
single dominant musical trend. Of
the shifting balance between fusion
and purer, mainstream jazz styles,
he notes, “There is no single move-
ment dominating the music as there
was in past decades, save perhaps
for a return of traditionalism in
much of the playing.

“This is a period of retrenchment,
so it makes sense for us to present a
cross-section.” He also frankly cites
the need to buttress more experi-

(Continued on page 89)

New Applications On The Agenda

Petrone Takes AIM At GD

LOS ANGELES With audio com-
pact disks now established in the con-
sumer marketplace, Emiel Petrone, a
veteran of the CD introduction wars,
is shifting his sights to CD’'s new
world of multimedia applications.

Petrone thus finds himself wearing
two corporate caps, continuing as Po-
lyGram’s U.S. vice president for CD
marketing even as he assumes new
stripes as marketing and public rela-
tions vice president for American In-
teractive Media (AIM), the joint Poly-
Gram/Philips software venture (Bill-
board, May 10).

“Just from the standpoint of where
compact disk audio is going, it's now
another configuration,” says Pe-
trone. “The major labels now have all
their ducks lined up.”

He concedés, however, that manu-
facturing capacity remains a factor,
compelling majors to set release pri-
orities until CD replication can catch
up with demand.

While his experience in the North
American launch of CD will help
shape marketing at AIM, Petrone
echoes the forecast of colleague Stan
Cornyn in sketching a mosaic of dif-

NAIRD attendees
smile for the
camera, page 71

ferent markets and distribution chan-
nels likely to emerge as CD-Interac-
tive (CD-I), CD-Video (CD-V), and
CD-Omni formats are established.

Like Cornyn, whose Record Group
software venture will be marketed
through AIM, Petrone envisions
joint-venture affiliations with estab-
lished firms in such fields as electron-
ic gaming, computing, and publishing
as a key factor in setting a multi-
tiered distribution scheme. “But we
see record stores becoming home en-
tertainment centers, and well posi-
tioned to benefit from these prod-
ucts,” he adds.

Even though he’s still working
from PolyGram’s Los Angeles of-
fices, and continues to shepherd that
company’s CD marketing, Petrone
says AIM is already staffed. The
company’s chairman, Gordon Stul-
berg, and president, Dr. Bernie Lus-
kin, have filled key administration
and program development posts, in
anticipation of a 1987 market entry.

Petrone also notes plans for sister
software ventures in Europe and Ja-
pan. “In Europe, it will likely be Eu-
ropean Interactive Media, while the
Asian company will likely be called
Pacific Interactive Media.”

SAM SUTHERLAND

ing chapter meetings as nominees.
Neely, however, says it would be
impractical to ask candidates to
wait for accreditation. Pointing out
that the deadline for accreditation is
May 29, he notes, “Now’s the time
independent candidates have to
work the meetings. Some chapters
only meet every other month.”
Accreditation must await receipt
of nominating letters by VSDA sec-
retary and director Jim George of
San Francisco Home Video. The
process is a slow one, says George,
because he has to send the nominat-
ing letters for verification to the
VSDA staff in Cherry Hill, N.J.
Despite the board’s new guide-
lines, some directors think more
clarification on campaigning will be
necessary at next month’s board
(Continued on page 82)

Unforgettable Deal. Members of the rock group U2 meet with Chappell

International Music executives to sign a longterm international subpublishing
agreement worldwide (excluding the U.K.). The group's most recent release,
“Unforgettable Fire,"” is on Island Records. Gathered in Dublin, Ireland, are,
seated from left, band members The Edge (Dave Evans), Bono (Paul Hewson),
Larry Mullen, and Adam Clayton. Standing are group attorney Owen Epstein,
Chappell & Co. president Freddy Bienstock, group manager Paul McGuiness,
and group financial advisor Ossie Kilkenny.

by Paul Grein

PATTI LABELLE'’s “Winner In
You’’ debuts at No. 14 on this
week’s Top Pop Albums chart, as
its first single, “On My Own,”
leaps from No. 11 to No. 3 on the
Hot 100. “On My Own,” a duet
with Michael McDonald, is the
first single to enter the top 10 as
high as No. 3 since Olivia Newton-
John's ‘““Physical’” nearly five
years ago.

But the big news this week is the
spectacular chart entry of La-
Belle’s album. It’s one of the three
highest debuts of the year. Van
Halen’s “5150"" bowed at No. 13;
Prince & the Revolution’s “Pa-
rade” also opened at No. 14. The
difference, of course, is that
“5150” was Van Halen’s followup
to six consecutive platinum al-
bums, and “Parade’ came on the
heels of back-to-back No. 1 albums.
By contrast, LaBelle’s last studio
album, “I'm In Love Again,”
peaked at No. 40.

In fact, the No. 14 debut of
“Winner In You” just may be the
highest ever for an album that
wasn’t the followup to a blockbust-
er or the latest by a hot act riding a
long string of hits.

“On My Own,” which holds at
No. 1 on the black and 12-inch sales
charts, is now a strong candidate
to hit No. 1 on the Hot 100. But its
sales are still running far ahead of
its airplay. The song is No. 2 on
this week’s sales top 30, but is only
No. 10 in airplay.

ADULT CONTEMPORARY radio
is more in line with pop radio than
at any time in recent memory. In
fact, the same three records, in the
same order, are at the top of this
week’s pop and AC charts. Whit-
ney Houston's “Greatest Love Of
All” is No. 1 on both charts, Ma-
donna’s “Live To Tell” is No. 2,
and the LaBelle/McDonald duet
“On Our Own" is No. 3.

CHAR

The close alignment between the
pop and AC charts will probably
come as a surprise to those who
figure AC is still playing Helen
Reddy and the Captain & Ten-
nille. But it will be old news for
you insiders who are aware that
such mainstream pop-rockers as

LaBelle’s new LP
debuts at No. 14

Bruce Springsteen, Starship, and
Heart have all notched No. 1 AC
hits since the beginning of the
year.

WHITNEY HOUSTON’s smash
debut album holds at No. 1 on the
Top Pop Albums chart for a ninth
week, matching the 1971 run of
Janis Joplin’s ‘“Pearl.” Only one
album by a female artist in the last
20 years has had a longer run at
No. 1: Carole King's “Tapestry,”
with 15 weeks.

Incidentally, we erred last week
in our lead item on Houston. What
we meant to say was that Houston
is the first female solo artist to
reach No. 1 with three vonsecutive
chart hits. She tops Donna Sum-
mer, Connie Francis, Brenda Lee,
Roberta Flack, Cher, and Olivia
Newton-John, all of whom hit No.
1 with two straight singles.

Andrew Craner of New York
was the first to bring the slip to
our attention. Craner signed off by
noting, “In case you print my let-
ter, I would like to wish Whitney
the best of luck with her career.
My friends and I think that she’s
DYNAMITE!!"”

FAST FACTS: The molten-hot
team of Jimmy Jam & Terry Lew-
is was responsible for writing and
producing six (count ‘em) singles
on this week’s Hot 100. They have

the old and new hits by Janet
Jackson at No. 6 and No. 53, Patti
Austin at No. 59, the S.0.S. Band
at No. 71, Force M.D.’s at No. 73,
and Cherrelle with Alexander
O’Neal at No. 74.

All six of those records were re-
corded at Jam & Lewis’ Flyte
Tyme Productions in Minneapolis.
Three other singles on the current
Hot 100 were also cut in Minneapo-
lis: Prince’s “Kiss” and ‘“Moun-
tains’’ and the Jets’ ““Crush On
You.” This is a record for the city,
according to Jon Bream, pop music
critic for the Minneapolis Star &
Tribune.

Genesis’ new single, “Invisible
Touch,” is shipping to radio at the
same time that two members of
that trio are enjoying top 10 hits of
their own. Phil Collins’ “Take Me
Home” holds at No. 7 for the third
straight week, and Mike (Ruther-
ford) & the Mechanics’ “All I
Need Is A Miracle” jumps to No.
10. It’s the first time two members
of an ongoing group have been list-
ed in the top 10 simultaneously
since December 1981, when two
members of Fleetwood Mac made
the grade. Stevie Nicks was repre-
sented with “Leather And Lace”’;
Lindsay Buckingham had ‘“Trou-
ble.”

WE GET LETTERS: We have two
additions to our recent list of
groups with female drummers to
land top 10 pop singles. Stephen H.
Maxwell of Princeton, N.J., who
supplied the original item, notes
that he overlooked Eden of ABC.
And Fred Washko of Hazleton,
Pa., reminds us of Bernadette
Cooper of Klymaxx.

And Mark Monette of Saratoga
Springs, N.Y., notes that Heart’s
“These Dreams’’ and the Cars’
“Drive” have something unusual
in common. Both are the biggest
hits those groups have ever had,
and both feature lead vocals by a
member of the group who had nev-
er before been spotlighted on a sin-
gle release. “These Dreams” was
sung by Nancy Wilson, whereas
sister Ann sang lead on Heart’s
other chart hits; “Drive” was sung
by Cars bassist Ben Orr, in place
of regular lead singer Ric Ocasek.
Give us other examples of this phe-
nomenon, and we’ll give you a plug
in a future column.
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SOUL SONGS IS BACK—DEF JAM’'S GOT

gangster of lust. Writer of
hit songs for Kurtis Blow.
And the shargest street

balladeer around.

Now Def Jam follows their
first gold album (L.L. Cool J's
“RADIO") with “Juie”

the debut album from

Oran “Juice’’ Jones.

From the opening strains
of thefirst 7” and 12,”

38 05870 44 05374
You Can’t Hide From
Love,” to the cool of
Smokey Robinson’s ""Here
I Go Again,” you’'ll know—

DEF JAM'S GOT JUICE!

Produced by-Vincent £ Bell & Russell Simmans. ‘Colurtia,

TE SINGH
ON DEF JAM/COE

® we trademarks of CBS Inc. © 1386 C8S Inc.
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e LOOK OF wlGGEss

ven before his phenomenal Top 10 triumphs with
Power Station, Robert Palmer was a solo powerhouse
with a sensational track recard. So it's no wonder
that Riptide, his current solo LP, is a smash with critics
and fans alike.
Ncw, see his latest display of soul/rocksfunk finesse
brought to life with the kind of stunning visual magic he's
ncted for.
RIPTIDE. The new concept video colseczion from Robert
Pa mer. Watch it become your next sell-through success.

> ) |
Suggested
Retail Price a

- —'%fhices reay vary in Canada.

past 4

O UOVUSTENAN

. Beta VHS ORDER NOW-CALL YOUR DISTRIBUTOR TODAY!

| i i
STEREO STEREC : ¥
RS v = ©natwork & Dedign 1966 RCA/Columbia Pictures Home Yiceo. Al nghts reserved. RCA/Columbia Pictures Home Video, 2901 W. Alameda Ave., Burbank, CA'31505 POP Hotfine 1-800-RCA/CPHV.
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BY THOMAS DeMAEYER

The production of special-interest
programming for the home video
market is a field whose time has
come.

There are now more than 300
companies involved in such video
publishing, and we predict the num-
ber will grow significantly over the
next few years. These companies in-
clude industry giants like Random
House, Esquire, and Simon &
Schuster. But there are also a large
number of one- or two-person out-
fits that may be short on resources,
but long on enthusiasm, ideas and
desire.

Successful special-interest videos
run the gamut from exercise tapes
to wine-tasting guides, and from
cultural productions to programs
about cattle roping. The possibilities
are limited only by a producer’s
imagination—and his awareness of
the marketplace.

Many video publishers are mak-
ing money. Sometimes lots of mon-
ey. The classic “Jane Fonda’'s Work-
out,” for instance, has sold hun-
dreds of thousands of copies. While
few special-interest tapes will reach
this level, it is often possible to
achieve profitability through the
sale of as few as 3,000 or 4,000
copies.

But success in the video publish-
ing industry, even when a video-
cassette is of the highest quality, is
critically dependent on well-planned
marketing campaigns.

Before getting into specifics, it
may be helpful to look at some of
the reasons why the video publish-
ing field has become a viable busi-
ness, after several false starts.

A prime factor is the sheer size of
the home video market. About 30%
of all-'U.S. households now have at
least one VCR. This provides a base
of some 27 million homes, a number
sufficient to support special-inter-
est programming.

Their Time Has Come

PROFITING FROM SPECIAL-INTEREST VIDEO

Another key element is the matu-
rity of the market. When VCRs
were first introduced, X-rated prod-
uct was the category most in de-
mand. And when the novelty of that
genre wore off, theatricals became
the big sellers. Even today, Holly-
wood motion pictures constitute the
major source of video sales and

stations carry videos today. The
opening up of new retailing outlets
has contributed greatly to the
growth of video publishing.

For example, someone who wants
to produce a tape on improving a
golf swing may not find his local
video dealer interested in carrying
it. Pro shops, on the other hand,

-
i
»ﬁ

‘Possibilities limited
only by imagination
and awareness of
the marketplace’

Thomas DeMaeyer is senior vice president of
* VCA/Technicolor, a video duplicating firm

based in New York.

rentals.

But now, increasing numbers of
VCR owners are discovering they
can use VCRs for more than just an
evening’s entertainment. They are
finding them useful for educational,
enrichment, and informational pur-
poses. And they seem to want this
type of programming.

To satisfy this demand, there has
been a shift in the way such video
programs are made available to con-
sumers. The traditional two-step
process—from distributor to retail-
er—has not proven effective for
special-interest product. The video
retailing business remains driven
by hits, and retailers can’t afford to
carry a wide array of special-inter-
est tapes.

However, video specialty stores
are no longer the only place where
consumers can find videocassettes.
Supermarkets, book shops, wine
stores, bowling alleys, and even gas

may be very interested. And there
are also real opportunities for di-
rect-mail sales by advertising in
golfing magazines.

The size and maturity of the VCR
market, and the availability of new
retail oulets, have contributed to
making video publishing a viable
business. But success in the market-
place is far from guaranteed.

If there’s one classic mistake that
a new producer makes, it's failing to
assess with reasonable accuracy the
potential market for his program.
It’s too easy to believe the world
will share his enthusiasm.

“There are millions of golfers out
there,”” he is apt to tell himself.
“Surely they’ll all want to buy my
program.”

So the producer comes to the
videocassette duplicator and says,
“Give me an initial run of 75,000 cas-
settes.”” Only too often it turns out
that the producer, blinded by his en-

thusiasm, has overstated his poten-
tial sales. He hasn't researched his
market properly.

Market research doesn’t neces-
sarily mean that a research firm has
to be hired. But at least it should in-
volve some time in a local library
and talks with pertinent trade asso-
ciations and potential retailers be-
fore a sales projection is developed.

With a little bit of effort, some
numbers can be arrived at. If the
tape is for advanced golfers, one
may find out that only about one
million of the six million golfers in
the U.S. can be considered ad-
vanced. If 30% of the population
owns VCRs, advanced golfers may
be expected to own 300,000. Perhaps
one in 20 will want to buy the pro-
gram. This brings a reasonable
sales projection down to 15,000
units.

In this hypothetical case, an ini-
tial order of 5,000 should more than
suffice.

However, there are still other fac-
tors that must be examined before
committing to production. Key
questions revolve around the com-
petitive environment. How many
other similar tapes are already on
the market? How well are they sell-
ing? Is there room for another?

Once the proper data is assem-
bled and analyzed, realistic budgets
can be developed to encompass pro-
duction, duplication, advertising,
and promotion. The conclusion may
be that the project can never recoup
a $250,000 production outlay. But
$80,000 may well be a realistic fig-
ure.

Unfortunately, there are all too
many examples of programs that
are visual treats, superbly written
and produced, but will never sell
enough to break even, let alone
make a profit.

The time spent in analysis before
any production money is spent can
be of tremendous help in determin-
ing success as a video publisher.

COUNTRY CROSSOVER

I think it's a shame that country-pop
songs are ignored by top 40 radio
programmers these days.

Is country music so unattractive
to their listeners that they won’t
give Dan Seals a chance? And it's
hard to understand why great coun-
try-pop songs by Alabama, Gary
Morris, and Ronnie Milsap became
country hits but failed even to hit
the Hot 100. Their songs should
have the same right to top 40 as
black crossovers by Janet Jackson,
the Force M.D.’s, or Atlantic Starr.

Jochen Metzger
Mainz, West Germany

THE MANILOW MYTH
Thanks for printing the results of
the Barry Manilow survey (On Tar-
get, April 26). Those of us who are
Manilow fans are aware of the audi-
ence makeup and wince when we
are all too often portrayed as mid-
dle-aged housewives with limited in-
telligence.

I hope these survey results will
prompt more people to attend
Barry’s concerts. Anyone who has

Letters to

not seen him in several years will be
pleasantly surprised. There’s much
more to his shows than just roman-
tic ballads.
Sheron Y. Tippens
Fort Worth, Texas

GROWING PAINS

When will the record industry wake
up? What do they think the price
hikes of compact disks will accom-
plish? If anything, a less-than-en-
thusiastic future is in store for the
CD digital audio system if retail
prices continue to rise.

If record companies want the CD
to become the prerecorded medium
of the future, why are they making
the cost of the software beyond the
budget of the mass market consum-
er? They must depend on this con-
sumer to begin purchasing the prod-
uct now.

Unfortunately, as prices increase
rather than decline, mass market
consumer hesitation will also in-
crease. In fact, many consumers are
already resisting initial hardware
investment due to the high cost of
subsequent software purchases.

the Editor

If the industry expects CD sales
to continue to gain, a decrease in
their list price is in order.

Sammy Caine & Peter Marzulli
Fantasy Productions
Flushing, N.Y.

LATIN MUSIC VIDEOS

I have a message for Carlos Barba,
president of WNUJ-TV/NetSpan
(Notas, May 3).

There are probably hundreds of
people in the record industry who
disagree with his claim that “video-
clips are killing the [Latin] record
industry.” What does he think a
good many people prefer—a tight
three- to five-minute clip with fine
sound and picture, or a long-form
TV special with fake applause, so-so
lip-synching to a record, and no
hook?

A clip doesn’t always have to be
“someone else’s interpretation” of
what a group or artist feels. If Todd
Rundgren and his band Utopia have
been able to create their own music
videos without a great deal of out-
side help, why shouldn’t Latin acts
have a similar say?

Philip David Morgan
Saint James, N.Y.

SONGWRITER MALPRACTICE

You have been reporting on prob-
lems in Nashville for some time
now. Recent news tells us that a lot
of songwriters are being laid off in
Music City.

One reason may be that those
guys in Nashville have turned the
honorable art of country songwrit-
ing into a phony stream of drivel
that people just won't buy.

It’s a shame when anybody gets
laid off. But some of these guys
should be thankful they can’t be
sued for songwriter malpractice.

Walter Williams
Long Beach, Calif.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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WBCN Competitors Rock The Album Boat

WZLX, WAAF Challenge Boston’s Longtime Leader

BY DENIS McNAMARA

NEW YORK Boston’s album rock
radio war is heating up, with two in-
surgents taking aim at the tradi-
tional market leader.

WBCN, the city’s legendary pro-
gressive outlet, remains the most-
listened-to music station in town.
But classic hits station WZLX and
Worcester-based mainstream al-
bum rocker WAAF are chipping
away at WBCN’s dominance with
different methods.

WZLX changed its call letters
from WKKT last October and be-
came the market’s first classic hits
outlet. The format has become in-
creasingly popular in a number of
U.S. markets over the last year
(Billboard, April 5).

In the winter Arbitron ratings for
the Boston market, WZLX jumped
to a 5.0 12-plus share from a 3.1 in
the fall, and to a 6.9 in men 18-plus
from a 3.9 in the fall. The station
ranked second to WBCN in men 25
34.

WAAF, located 50 miles west of
Boston, jumped from a 2.4 to a 3.3
12-plus in the winter ARB book. The
station ranked first among men 18-
24; WBCN was second.

WAAF ranked fifth among teens
in Boston with a 10.2 share; WBCN
finished sixth with a 9.8. WBCN led
music stations in the market in men
18-plus with an 8.7, but WAAF's 4.8
was impressive.

According to WAAF program di-
rector Cynde Slater, the Katz
Broadcasting facility “made a com-
mitment to go after the Boston mar-
ket two years ago.” Slater inherited
the WAAF game plan when she be-
came program director last June.

She says the only competitor the

station targets is WBCN. “WBCN
is an outstanding station, but we
provide our own uniqueness in the
market. We are mainstream, they
are progressive. We play hits that
are rock’n’roll, while they go three
or four cuts deep on an album.”

WZLX program director Bill
Smith also says his station’s Arbi-
tron gains have been achieved at
WBCN’s expense. “We're delighted
with the results,” he says. “Our
first conclusion was that we took
listeners from WBCN. Our research
shows it’s true. We have so many
people now calling the station who
admit they switched from 'BCN.”

At WAAF, promotions are aimed
directly at the WBCN listener. A re-
cent television commercial included
the following dialog: “ 'BCN’s a
great station; I just want to rock.
Enough talk!” Later in the spot, a
WBCN bumper sticker is covered
over by a WAAF sticker.

The station even had people
march outside WBCN's recent

Aerosmith birthday concert with
sandwich boards that read: “WAAF
wishes WBCN a happy birthday.”

Industry observers say WBCN
has reacted to the growing competi-
tion by adding a harder rock edge to
its sound.

Replies WBCN program director
Oedipus: “I never disclose my game
plan. We're making the necessary
adjustments to maintain our market
dominance. We don’t react, we act.
We’re constantly active, and we’re
going to maintain.”

Oedipus admits he is “concerned”
about WAAF’s rise. But he adds,
“It’s only one book, and I look at ev-
eryone in it as a competitor.”

Of his Worcester competitor, he
says, ‘“They’re like an itch that
won’t go away. They don’t take any
ad dollars away from us. They can
make all kinds of claims, but I can’t
pick up their signal in Boston.

“They are the Worcester station.
As far as I'm concerned, we do not

(Continued on page 14)

New FCG Rule Spurs
AM/FM Gombo Simulcasts

BY PAT MARTIN

MILWAUKEE With the recent
change in FCC regulations, more
AM/FM combination stations are
taking advantage of rules permit-
ting full 24-hour simuleasts.

Those involved in or observing
the trend of programming duplica-
tion have a variety of projections on
the impact full-time simulcasting
will have on operating costs and the

..newsline...

JOSEPHSON INTERNATIONAL will sell its six properties to a group headed
by Josephson Communications president Ed Christian for $39.9 million.
The transaction, pending FCC approval, will be financed by the Boston
Ventures investment firm. The Josephson group includes WNOR-AM-
FM Norfolk, Va., WVKO/WSNY Columbus, Ohio, WKLH-FM Mil-
waukee, and WZKC-FM Rochester, N.Y.

- MIDWEST COMMUNICATIONS appoints Clayton Kaufman senior vice presi-
dent/radio. Kaufman is’a 34-year veteran of Midwest flagship outlet
WCCO Minneapolis. There, Steven Goldstein is named vice president/
general manager. Formerly a senior VP at Carmichael-Lynch Inc.,
Goldstein has worked on WCCQ’s TV marketing and advertising ac-
counts for the past nine years.

HARRIS COMMUNICATIONS brings Chris Gable on board as vice president/
programming. The appointment represents an expansion for the Phila-
delphia-based consultancy, run by “adult rock” proponent George Har-
ris. Gable’s 15 years of experience include his most recent post,
WWLI/WEAN Providence, R.I., station manager.

future of the AM band.

Brian Stone, chief operating offi-
cer of Pyramid Broadcasting, says
his company has used the rule to its
advantage at its Rochester and Buf-
falo, N.Y., properties. Its Pitts-
burgh, Philadelphia, and Boston ra-
dio combos remain independently
programmed.

“We made the move based on the
technical facility of the stations in-
volved,” Stone says. ‘“To survive in
the marketplace, they must be able
to stand on their own. In Boston, it's
a different situation [with WXKS-
AM-FM]. The FM is a top 40 and the
AM has a “Music Of Your Life” for-
mat. They’'re both pulling their
weight.”

Stone says the duplicating sta-
tions aren’t saving much money.
“Those stations were partially si-
mulecast to begin with. We're not
talking about heavy dollar expendi-
tures, high salaries, or employee
benefits. We didn’t do it in strict
terms of cost or expenses.”

WBCS-AM-FM Milwaukee pro- -

gram director Don Cristi offers a
different rationale. “Our decision to
go the simulcast route was strictly
from the bottom line,” he says.
“We're trying to cut the loss as
much as possible. [ would love to try
a separate format, but it’s just not
possible.” The AM ecountry outlet
switched to a full-time simulcast
April 14.

Cristi says WBCS lost one full-
time and three part-time personnel
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Dirty Hailf Dozen. Rolling Stones guitarist Keith Richards poses with WNEW-
FM New York staffers and the winner of the rock outlet’s “‘Dirty Work"* contest,
in which one listener won his own axe to grind from Richards’ collection.
Standing, from left, are WNEW music director Mark Chernoff, CBS Records’
Linda Kirishjian, Richards, winner Sean Corley, and WNEW'’s director of
advertising and promotion Rose Polidoro and assistant promotion manager
Aileen Krikoryan.

Programmers reveal why they have jumped on
particular new releases.

TOP 40

Making waves at WAVA Washington is Janet Jackson ‘“Nasty”
(A&M). Her last single, “What Have You Done For Me Lately,” was a
smash, but WAVA program director Mark St. John says this single
could easily stand on its own. ‘“As the title suggests,” he says, “this
isn’'t a namby-pamby record. It's taking her in a different direction.”

BLACK/URBAN

The Timex Social Club’s “Rumors” (Jay) gets another heavyweight
plug, this week from XHRM San Diego, where music director Lee
McCollum says the record drew enough requests and sales movement
to jump from No. 17 to No. 1 on last week’s playlist. “It’s overwhelm-
ing the market from clubs to high schools,” he says. Another heavily
requested independent track is Stolyn Kiss’ “S.0.S. I'm Falling”
(Emergency). And “Pee Wee’s Dance” by Joesky Love (Vintertain-
ment/Elektra) is living up to expectations in San Diego.

ALBUM ROCK

“You have to be deaf, dumb, and blind not to hear the Sluggers’ ‘Over
The Fence’ (Arista),” says WDHA Dover, N.J., PD Mike Boyle. His
simple description of the Nashville band is “refreshing, straight-ahead
rock'n’roll.” In the “rock meets funk’ category, Boyle raves about the
Suburbs. He's playing the lead track “Number 9” (A&M), but says
“America Sings The Blues” would have been his single pick. Boyle
calls Belinda Carlisle’s “Mad About You” (IRS) “the Go-Go's grown
up.” And from tougher rock ranks, the PD calls attention to “Off My
Mind” (Reprise) by Eric Johnson, a member of the Stevie Ray
Vaughan great guitar camp who is already doing well in his native
Southwest.

COUNTRY

KWJJ Portland program director Larry Coates lost no time in adding

Va. :

SANDUSKY RADIO appoints Tim Davidson general manager of KLSY-AM-
FM Bellevue, Wash. He was VP/GM at KING-AM Seattle.

BOB CHRISTY is named operations manager of WLTE-FM Minneapolis.
He was VP/GM and a part owner of KBND/KLRR Bend, Ore.

THOMAS KENNEDY is promoted from general sales manager to GM at
Summit Communications outlet KXXY-AM-FM Oklahoma City. Before
joining the combo a year ago, Kennedy was GSM at WRNL Richmond,

members in merging the two sta-
tions. “Although it’s a good busi-
ness decision for us,” Cristi contin-

(Continued on page 13)

Who is financing
station buys?
See Financially
Speaking, p. 75

Merle Haggard’s “You've Got A Friend In California” (Epic). “It’s
your typical sad song,” says Coates, “but it’s a real fresh approach for
Merle”’—an attribute he applies to everything from the vocals to the
upbeat arrangement. Another quick add at KWJJ is David Allan Coe’s
“A Country Boy Who Rolled The Rock Away” (Columbia), “a strong
lyric record, with excellent production that just knocks me out.” Going
with a more established hit, Coates points to strong response on Steve
Earle’s “Hillbilly Highway” (MCA). “I think this has done better than
anyone expected it to,” he says, urging programmers nervous about
the “hillbilly” reference to take a second pass at the rough-hewn rocka-
billy track. KIM FREEMAN
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A MASTERFUL
NEW ALBUM

______FROM
GRAMMY AWARD-WINNER

DAVID FOSTER

INCLUDING

“THE BEST OF ME”

A SPECIAL DUET WITH OLIVIA NEWTON-JOHN

E (MAN IN MOTION])
wa: a #1 smash hit

ON ATLANTIC RECORDS, CASSETTES 3 COMPACT DISCS

© 1986 Atlantic Recording Corp.@ A Worner Communications Co.
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Joy Of Buying. Legacy Broadcasting executives watch the ink dry on final
coniracts for the company’s $43 million purchase of KJOI Los Angeles, The

Kissing The Wax. RCA act Wax draws some radia friends to the Hollywood Wax Museum for a bash celebrating the deal marked a record price for a stand-alone sale until KROGC Los Angeles was
group’s debut album, “Magnetic Heaven.” Standing from left are KIIS-FM Los Angeles music director Gerie Sandbloom, sold to Infinity Broadcasting for more than $45 million. Shown from left are
RCA’s Steve Leavitt, Wax's Edward Robinson and Andrew Gold, KIIS assistant MD David Kort, and RCA’s Greg Pfifer. Legacy co-chairman Carl Hirsch, KJOI executive VP John Lynch, Legacy VP
Seated are KlIS's assistant PD Mike Schaefer and RCA’s Jeffrey Naumann. Phyliis Hirsch, media broker Hugh Ben La Rue, and Legacy co-chairman Robert

_ - F.X. Silterman.

Stars And Sisters. Staffers from WWQQ Wilmington, N.C., enjoy a visit from
country’s favorite siblings, the Forester Sisters, who were in town for a concert
promoted by the station. Standing from left are WWQQ’s PD/morning man “Dr.
Dale” Vaught, afternoon man Mark McKay, ana midday talent Joanie Dee.

—s 3 & e T TS . % &
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Radio On The Road. Staffers from NBC/The Source affiliate WLVQ Columbus, Ohic, enjoy a trip to New York for a
remote morning broadcast from NBC'’s studios there. Seated from left are WLVQ's morning man Daddy Wags,
newswoman J.J. Jeffries PD/morning partner Pat Still, and Source correspondent Bob Madigan.

Hitting All The Bases. WSKS-FM Cincinnati staffers get ready to take some
listeners out to the ball game during the album rock outlet’s “Opening Day Off
With Pay Off”” promotion. Standing from left are *'96 Rock’ air talents Brian
Rhoces, PD Marty Bender, and Steve Kramer, with twa winning listeners.

 i—

Heavy And Hep. WBCN Boston VP/
GM Tony Berardini, right, accepts the ABC Adwvisors. Programmers from ABC Radio Network affiiate stations meat in
keys to the city of Worcester from New York to swap opinions on ABC'’s current and future output. Standing from
Congressional aide Walter Shea. The left are WBLS New York PD B.K. Kirkland, WLIB New York editorial director Carl
ceremony took place when WBCN re- Ferguson, WJMI Jackson, Mich., PD Carl Haynes, WLIB/WBLS GM Charles

The Gag Gag. KYTD Santa Barbara morning men Jay Fowler, left, and Dave named the Centrum the “BCN-Trum” Warfield, and KDAY Los Angeles PD Jack Patterson. Seated are KRNB
Hefferman, right, watch helplessly as the syndicated comedy team of Stevens & and treated 13,000 listeners to a free Memphis PD Rick Wagner, WUSL Philadelphia news anchor Loraine Ballard
Grdnic take control of the station’s early program. concert by local heroes Aerosmith. Morrill, and WMBX Chicago PD Marco Spoon.
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RULE SPURS SIMULCASTS

(Continued from page 10)

ues, “I think that this—a nation-
wide trend—will further the demise
of AM radio.”

Several stations in the Minneapo-
lis/St. Paul market are full-time si-
mulcast operations. KQRS has been
a 24-hour simulcast operation since
1969, says the album rock combo’s
operations manager, Dave Hamil-
ton. “Except for a brief period in
1982 during which the station went
to an oldies format, we've always
been simulcast,” Hamilton explains.
“We have been able to simulcast all
of this time because we're actually
licensed to Golden Valley, and it had
a population of under 25,000 per-
sons, permitting us full-time dupli-
cation under the old rules. We now
treat our AM like a daytime-only
station because it has such a poor
nighttime signal.”

KJJO Minneapolis went to a full-
time simulcast operation last week.
The station’s general manager,
Mike Wagner, says, “I think it’s the
combination of a low-powered 1000-
watt station and an 11-county metro
that’s forced us to simuleast. OQur
market runs from the Wisconsin/
Minnesota border almost all the
way to St. Cloud. Of the three 50kw
AMs in the market, only WCCO has
higher than a three share. We be-
lieve that this move will actually
help the quality of our AM product.

“Everything is better—the per-
sonalities, the music, the contests,”
says Wagner. “Before, 90% of our
attention was given to the FM sta-
tion. Now we can concentrate 100%
on both. There were no layoffs.
Eventually, this will bring better-
quality programming to AM radio.”
Wagner refers to KJJO’s format as
“The Beatles To The Boss,” span-
ning everything from the fab four
to Bruce Springsteen.

Syndication companies say the
changes have had little effect on
their operations. Neil Sargent, of
Dallas-based TM Communications,
says, ‘I can’t trace any loss to the
new ruling. If anything, it’s helped
us. Stations that had a successful
FM have now placed their simulcast
programming on their AM.”

John Tyler, president of Satellite
Music Network, says it is a trade-
off. “I can think of only two cases

where stations have left the net- |

work because of the new rule. But
then, I can think of several small
markets where the FM that was us-
ing our service placed the program-
ming on AM as well.”

Some radio brokers believe they
can benefit from the new FCC dupli-
cation allowances. Charles Giddens,
a VP at Washington-based Chap-
man and Associates, says, ‘“Mainly
because of inventory, more FM peo-
ple are looking at AMs. Over the
past two years we've made a couple
of deals that made sense for both
sides by putting together combos
from two stand-alone stations.”

Fred Polner, a Pittshurgh-based
attorney with the firm Rothman,
Gordon, Foreman, and Groudine
who specializes in FCC matters,
says, “l see more simulcasting in
the bigger markets. This is especial-
ly true with morning, afternoon,
and evening shifts where the FM
has personalities. This new ruling
means it makes a lot of sense for
stations to broaden their demo-

(Continued on next page)
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Tina’s Town Appearance. Tina
Turner pays a between-albums visit to
supporters at WDKX Rochester, N.Y.
She's pictured here with WDKX air
personality Renie Hale, right, and
Linda Cufari, director of the city's
Jewish Community Fitness Center.

RULE SPURS SIMULCASTS

(Continued from preceding page)

graphics and improve their market-
ing strategies. This could be a boon
to those faltering AMs.”

Not all stations are immediately
using the full provisions of the new
ruling. Jay Cook, VP/GM of KKBQ-
AM-FM Houston, says the Gannett
combo is simuleasting in drive
times. ““It’s highly likely that we
will go to a full simulcast opera-
tion,” he says. “But we're exploring
all other alternatives before we
make the full commitment.”

There are other stations in major
markets, who asked not to be identi-
fied, that have plans to go to full si-
mulcast operations shortly.

Pat Martin is a Milwaukee-based
talent, programming, and mar-
keting consultant and is author of
the book ‘“The Major Market Meth-
od.”

ALBUM ROCK WAR

(Continued from page 10)

compete. When they become domi-
nant and take ad dollars, then
they'll become a factor.”

According to Slater, however,
50% of WAAF’s advertising reve-
nue comes from the Boston metro
area. “If advertising is the bottom
line,” she says, “we are a Boston ra-
dio station.”

She admits that the outlet’s sig-
nal is its biggest handicap. The sta-
tion cannot be heard in many parts
of downtown Boston.

WAAF has a dual-city legal ID,
given once an hour, that identifies
the outlet as “WAAF Worcester/-
Boston.” Other than that, Slater
says, the call letters are only men-
tioned in association with Boston.

Slater’s most important program-
ming device is a 40-minute nonstop
music set every hour of every day.
She achieves this by never program-
ming more than eight commercial
spots in a given hour. She says she
can accomplish this because the sta-
tion has “‘a sales department with
integrity.”

Slater says WAAF can continue
to grow in the Boston ratings as
long as it provides “the music that
people like the most and dislike the
least.”
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by Kim Freeman

JIO¥

WZGO Philadelphia will soon be
known as WTRK. The top 40 for-
mat will remain intact, says VP/
GM Don Kidwell, but a marketing
campaign that will present the out-
let in a new way is in the works.
Consultant Mike Joseph is work-
ing closely with the station, which
has been out a PD since Steve Da-
vis left for WARM Atlanta.
Another situation to watch is the
one at WBLS New York, where
music director May James depart-
ed last week. It looks like former
WRKS MD Fred Buggs will be
taking her slot. Some sources say
the legendary Frankie Crocker
will return to the Inner City urban
outlet. Of that rumor, WBLS PD
B.K. Kirkland says, “I'm not free
to comment on that at this point.”

A BIG CHUNK of radio history
comes to life at CKLW-FM Detroit
(formerly CKEZ), where the “Big
Eight” format was reinstated last
week. Developed by Bill Drake (as
in Drake-Chenault), the format ran
on CKLW-AM when it ranked,
along with WLS Chicago and
WABC New York, as one of the
three most-listened-to stations in
North America.

That was back in the late '60s,
and CKLW-FM PD/morning man
Dave Shafer says he is aiming pri-
marily at the 35-49 demo that grew
up on the Motown-based format. It
appears the return of “Big Eight”
may draw that demo’s children,
too. “‘Already, after just a week,”
says Shafer, “we can tell that the
younger demos are here.”

Few, if any, jock changes are ex-
pected, says Shafer, although he
says he’s been chatting with a few
original format jocks. The “Big
Eight,”’ by the way, refers to
CKLW's dial position.

KTCZ MINNEAPOLIS moves
Brian Turner into its morning
show and slides former part-timer
Steve Oliver into Turner’s old
night shift on the broad-based
rocker . .. In other album rock
news, Mark Devine leaves his
MD/morning man slot at WRKI
Brookfield, Conn., for a post at
WZZO Allentown, Pa. WRKI PD
Buzz Knight is anxious to land a
new morning man/team with
“sharp production skills and topi-
cality.”

WMC-AM MEMPHIS moves Jim
Tabor into the MD slot, leaving
Ron Jones a bit more time to con-
centrate on his operations manag-
er duties for the country outlet . ..
WMZQ-AM Washington appoints
Katy Daley program director. Da-
ley’s been with the Viacom outlet
for eight years and will continue
her midday and “oldies for lunch”
duties.

Other swings in the major-mar-
ket country league include the
forthcoming arrival of Drew
Hayes in WMAQ Chicago’s mid-
day slot. He comes direct from
WTVN Columbus, Ohio, where he
hosted an evening talk show.

WYNY NEW YORK rumors put
to rest: “I’ve disappointed every-
body so far by not making 50 mil-
lion radical changes,” jokes the
NBC outlet’s new VP/GM, John
Irwin. “We’ve heard it’s going to
be everything from all-gospel to
new wave rock.”

The real story, says Irwin, is a
shift toward “mainstream AC,”
which he describes as adding a top
40 flair to the AC realm. For
WYNY, that’ll mean between 15
and 20 currents, with two-thirds of
the playlist drawn from hits from
1978 to the present, and the rest
from the '60s to '78. “We play fa-
vorites” is now WYNY'’s tagline, a
slogan Irwin finds flexible enough
to cover the music, artists, and per-
sonalities.

One key Irwin is counting on is
more music in the mornings. In

WZGO changes
its calls to WTRK

minimizing the chatter, Mike
Wade is doing the early show sans
Paul Harris. “There’s a lot of fun-
ny people in the market. I've in-
formed the air staff that the music
is the star,” the VP/GM says. As
for future jock changes, Irwin
says, ‘“Yeah, we're listening to
some tapes. But I'm not hell-bent
on replacing people.”

At NBC's New York AM outlet,
WNBC, “more music” memos are
being met with typical frivolity by
afternoon man Joey Reynolds.
Last week, Reynolds crammed five
songs on the air simultaneously,
offering a broader selection than
his predecessor, Howard Stern,
did on WXRK a few days previous
... WNEW-AM star William B.
Williams expects to be back on the
air in a couple of weeks after a
long absence due to “fever of un-
known origin.”

Happy honeymoon to WCOS Co-
lumbia, S.C., country colleagues
David Adair and Jenne Hill, who
tied the knot recently . . . And, hap-
py diaper duty to KTTS Spring-
field, Mass., assistant PD Rob
Hough, who may or may not let his
baby, Tyler Dale, grow up to be a
cowboy.

ADULT CONTEMPORARY
mainstay WIBC Indianapolis ups
Mary June Rose to PD. She’s been
acting out that role since Andy
Bickel went west in February to
program KLZZ-AM-FM San Die-
go ... Soft rock outlet WMYS
New Bedford, Mass., brings Brad
Pierce on board as afternoon man.

New England-based broadcast
adviser Clark Smidt takes on
some Southern tasks with consult-
ing work for WPIX New York.

A happy hard rock anniversary
to WVVX-FM Highland Park (Chi-
cago), which is feting the birthday
of “Real Precious Metal.” The
show has grown to a nightly pro-
gramming block in its first year on

the air. One of the few heavy metal
airtime avenues in the Windy City,
the program is hosted by WVVX’s
Scott Loftus, Glen “The Phone
Man” Freedman, and weekender
Paul Kaiser.

Supporting more left-field music
is KZEW Dallas’ “The Rock’n’roll
Alternative,” which marked its
ninth anniversary last week. The
Sunday night program’s initiator,
George Gimarc, continues his cru-
sade as host, and last week threw
an on-air party featuring Dallas/
Ft. Worth faves the Trees, Horton
Heet, Shallow Reign, and others.

MR. LEONARD should soon be
making more live appearances on
WHTZ (Z-100) New York because
the character’s alter ego, Johnny
Rio, has packed his bag of bits for
a permanent slot on the Gotham Z-
Morning Zoo. That’s a relocation
from Gannett’s KKBQ-AM-FM
... EZ Communications top 40 out-
let WEZB New Orleans ups Sonny
Crockett to production director, a
post he’d held for WKJJ Louisville
before joining B-97. Taking over
Crockett’s midday duties is J.D.
Stewart, who joins from KRXY-
FM Denver.

In Los Angeles, KIIS reportedly
enticed KKRZ Portland morning
personality Lorna Dee to interrupt
a Southern California vacation to
audition for the sidekick spot on
Rick Dees’ morning show. The
working vacation paid off, and Dee
will soon be installed in that gig.

PROMOTION MAN in the fast
lane last week was Arista’s Jay
Ziskrout, who was seen spending
a Saturday at WDHA Dover, N.J.'s
annual open-house party. In addi-
tion to talking it up with “Rock of
New Jersey” VP/GM Bob Linder
and PD Mike Boyle, Ziskrout got a
special reward in hearing WDHA

blast current Arista singles by |

Krokus and the Sluggers while en
route back to the Big Apple.

RADIO CONTINUES to put el-
bow grease into the Hands Across
America project. Last week, we
caught a promo on WCBS-FM,
during which PDs and personal-
ities from most of Gotham’s top
outlets urged listeners to join them
in the May 25 human chain.

BOOKS TO COOK BY: A lotof ra-
dio-related literature has crossed
our desk recently. On the entry lev-
el is “The Radio Station” by radio
educator and author Michael C.
Keith and former WAPP New
York programmer/current WNIC
Detroit personality Joseph
Krause. The book covers every-
thing from basic Fifth Estate
tenets to sample spot scheduling
forms. It’s available from Focal
Press in Stoneham, Mass.

Those seeking vacation reading
might want to check out “San
Francisco Rock,” a product of Bay
Area Billboard contributor Jack
McDonough. The roots of the fer-
tile music market are traced back
to the “Summer of Love,” with the
late, great Tom “Big Daddy” Don-
ahue profiled for his role in the un-
derground radio scene. The book is
available from San Francisco’s
Chronicle Books.
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ALBUM ROCK ™ACKs

Compiled from national album-oriented
radio airpiay reports.

&
S /& / ARTIST TITLE
N /SR LABEL
1 g | BOBSEGER & THE SILVER BULLET BAND LIKE A ROCK
CAPITOL
SLEDGEHAMMER
2 | 6| 11| 4 | PETERGABRIEL
3| 3| 4| s | THEROLLING STONES ONE HIT TO THE BODY
ROLLING STONES
4| 2| 3| s | THEMOODYBLUES YOUR WILDEST DREAMS
POLYGRAM
5 | 5 | 8 | 4 | 38SPECIAL LIKE NO OTHER NIGHT
N A&M
; NOTHIN' AT ALL
6 | 7] 7|5 | EeAET
719 l121 5 ]G WHEN THE HEART RULES THE MIND
ARISTA
8| 4| 2| 7 | JOURNEY BE GOOD TO YOURSELF
. COLUMBIA
CAN'THELP IT
9 | 13| 2| 3 | JQURNEY GIRL
. DREAMS
10 |35 | 19| 8 | NANMESN
T RIGHT AND WRONG
11§ 12.| 15 | 7 | OFJACKSON
o oA |[ oy BEST OF BOTH WORLDS
12 |6 | 6 [ 8 | VAMMAEN
g WINNING UGLY
13 [ | w [ 7 | HHEAGHNGSTONES
ALL THE THINGS SHE SAID
14 10 9 10 ASSI.MPLE MINDS LL
. g X LISTEN LIKE THIEVES
5w o[ s | WS
. MELLENCAMP  RAIN ON THE SCARECROW
16 18 26 24 gl(V’AHN COUGAR C P
' SECRET SEPERATION
17 | st | — | 2 | THEFIXX
" 3 STICK AROUND
18 8 | 1 | 10| JULIANLENNON
. N, POWELL TOUCH AND GO
19 NEW’ » EOMLVED’(‘)RSO LAKE & POW
NO ONE IS TO BLAME
20| 21| 2| 5 | HOWARDJONES :
21 | 34 | — |, 2 | STING & JEFFBECK I'VE BEEN DOWN SO LONG
LR.S.
OUT OF MIND, OUT OF SIGHT
2| 2| % |5 | MODES 0
NO PROMISES
|3 | — | 2 | GRHASE
HYPERACTIVE
28 | 23 | 35 | 4 | ROBERTPALMER
N’ TONIGHT
25| 25 | 32| 5 | STARSHIP TOMORROW DOESN'T MATTER TO
N OVE WALKS IN
% [ % | w6 | uanuas :
Y RAISED ON RADIO
AEIERREES
WHY CAN'T THIS BE LOVE
78 | |6 [ 0| AN
ROUGH BOY
29| 19| 18|19 | ZET0eos
UITE BAD ATTITUDE
0| 0[] 3| HoNEmMooNS
LDEN EARRING UIET EYES
31 3% | — 2 g?zzcoaos Q
1 MUST BE DREAMING
32| 32| 4| 3 | SWRIA
33 | 45 | — | 2 | JACKSON BROWNE IN THE SHAPE OF A HEART
ASYLUM
WOKE UP WITH WOOD
u| News | ZI.
TIGHTROPE
35 | 3 | 3 I 3 | BOB SEGER & THE SILVER BULLET BAND
WRAP IT UP
36 NEW)D THE FABULOUS THUNDERBIRDS
NO MONEY DOWN
37 43 — 2 !R.gu REED [0}
) IS IT LOVE
38 | 20| 20| 10 | MRMISTER
" STARS
39 | 39 | 42| 3 | HEARNAID
N FEEL IT AGAIN
w0 [ o [ v | w ] oNexmoonsure
IELD ALL THE LOVE
| NEwp | LETE ]
IN DANGER ZONE
42| NEWp | KENRYLOGGINS
THUNDERBIRD! TUFF ENUFF
8|y [ [ w] BEEmOUs :
BEGINNERS
4 | u | 14 | o | DAVIDBOWIE ABSOLUTE
IE JUNGLE BOY
45 | NEWp | JOHNEDD .
BAND OF THE HAND
46 | 28 | 28 | 6 | BOBDYLAN
| BELIEVE
a7 | w0 | 27 | 13 | THECALL STILL BEL
W THE CHILDREN GO
48 | 42 | 34 | 6 | IHEHOOTERS HERE DO L
AS PRIEST OCKED IN
49 | a1 | 23 | 9 | ZUDASPRIES b
N
50 | 45 | 41 | 9 | JACKSONBROWNE LIVES IN THE BALANCE
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Featured Programming

DIR BROADCASTING continues
its expansion plans, with the back-
ing of new owner Lorimar-Telepic-
tures, by picking up marketing and
distribution rights to the year-old
“On The Radio” program. The one-
hour show, targeted at top 40 out-
lets, is currently airing on 309 sta-
tions, says Jeff Leve, president of
the show’s Los Angeles-based pro-
ducer, NSBA.

With the help of associate produc-
er Susan Lazarus, Leve has de-
signed “On The Radio” as an intro
or outro piece for countdown pro-
grams. The weekly feature is high-
lighted by star profiles, a “people’s
choice” segment, a top five count-
down, and hit tips. KIIS-FM Los
Angeles afternoon man “Big Ron”
O’Brian hosts the show, which is
carried by the likes of KIIS, WBZZ
Pittsburgh, WZGC Atlanta, and
WYTZ (formerly WLS-FM)
Chicago.

Of the deal with DIR, Leve says,
“I gain the opportunity to have
stronger relationships with both ad-
vertisers and stations. DIR gains a
new outlet to receive quality, suc-
cess-oriented programming. It’s a
perfect marriage.” Further down
the road, the marriage is expected
to bear new programming fruit
from Leve and NSBA, who will con-
tinue to produce ‘“On The Radio.”

On the move within DIR is the in-
creasingly busy Lauren Karasyk,
who takes on another title as direc-
tor of talent acquisition for all DIR
productions. That includes the book-
ings for the album rock shows “The
King Biscuit Flower Hour” and
“Super Biscuits,” and the country
show “The American Eagle.” She
continues as producer of “King Bis-
cuit” and “The American Eagle.”

SATELLITE MUSIC NETWORK
has recruited a strong lineup for its
new “Pure Gold” 24-hour oldies for-
mat (Billboard, May 10). The ser-
vice’s operations manager, Gary
Hamilton, is handling mornings.
Doing early mornings is former
KAFM Dallas talent Jim Thomas,
with former KOPA Phoenix person-
ality Chaz Kelly chairing middays.
Voiceover star Doc Morgan, a vet-
eran of WLS-FM Chicago, KZEW
Dallas, and KILT Houston, follows
in the afternoons. Shotgun Mark
Rivers from WWCL Pittsburgh
takes the night shift, and Randy
Davis—who has been working on
SMN'’s “Rock’n’Hits” for a year—
has the graveyard shift.

THE SUBJECT OF this month’s
American Comedy Network “Who
Are You Kidding Award” is former
White House aide and current pow-
er PR man Michael Deaver. The
theme song for this series of bits is,
of course, “Leave It To Deaver.”
It's accompanied by an appropriate
parody detailing Deaver’s “influ-
ence peddling’’ activities along
Pennsylvania Avenue.

The United Stations Program-
ming Network lines up WCBS-FM
New York personality Bill Brown
to host “The Dionne Warwick Sto-
ry,” a three-hour special slated for
Memorial Day weekend.

KIM FREEMAN

¥

Justice Exposed. Former Stray Cat Brian Setzer finds a welcome mat at
WDTX Detroit, where program director Jim Harper, left, and air talent Jackie
Kallen check out a copy of his new album, “The Knife Feels Like Justice.”

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have the option of broadcast
time and dates.

May 23, Judas Priest, Live From
St. Louis, DIR Broadcasting, one
hour.

May 23-25, Supremes, Dick
Clark’s Rock, Roll & Remember,
United Stations, four hours.

May 23-25, Billy Eckstine, The
Great Sounds, United Stations,
four hours.

May 23-25, Culture Club, Count-
down America with Dick Clark,
United Stations, four hours.

May 23-25, Spyro Gyra, The Jazz
Show with David Sanborn, NBC
Radio Entertainment, two hours.

May 23-25, Pet Shop Boys, Rick
Dees’ Weekly Top 40, United Sta-
tions, four hours.

May 23-25, Don Williams, Week-
ly Country Music Countdown, Unit-
ed Stations, three hours.

May 23-25, Stevie Nicks, Ka-
trina & the Waves, Rock Chroni-
cles, Westwood One, one hour.

May 23-25, Various Artists,
Summer of 86, NBC Radio Enter-
tainment, four hours.

May 23-25, Jackson Browne,
Hot Rocks, United Stations, 90
minutes.

May 23-26, Rush, Profile 86,
NBC Radio Entertainment, 90 min-
utes.

May 23-26, Various Artists,
Rock & Roll Never Forgets: The
Greatest Bands, Westwood One,
six hours.

May 23-29, Judas Priest, Metal-
shop, MJI Broadcasting, one hour.

May 24, Fats Domino, Solid
Gold Saturday Night, United Sta-
tions, five hours.

May 24-25, Julian Lennon, On
The Radio, NSBA, one hour.

May 24-25, Supremes, Strawber-
ry Alarm Clock, Reelin’ In The
Years, Global Satellite Network,
three hours.

May 24-26, Byrds, Gary Owens

Supertracks, Creative Radio Net-
work, four hours.

May 25, ELP, Peter Gabriel,
John Cougar Mellencamp, Power-
cuts, Global Satellite Network/
ABC, two hours.

May 25-June 1, Rolling Stones,
King Biscuit Flower Hour, DIR
Broadcasting, one hour.

May 25-June 1, David Lange,
Musical Starstreams, Musical Star-
streams, two hours.

May 26, Mr. Mister, Rockline,
Global Satellite Network/ABC, 90
minutes.

May 26, Various Artists, New
Faces Of Country Music/Ricky
Skaggs Special, Mutual, three
hours.

May 26-June 1, Michael Martin
Murphey, Dan Seals, Nicolette
Larson, Country Closeup, Nar-
wood Productions, one hour.

May 30-June 1, Beach Boys,
Dick Clark’s Rock, Roll & Remem-

(Continued on page 23)
FOR WEEK ENDING MAY 24, 1986

Billboard”

ADULT CONTEMPORARY
MOST ADDED

A weekly national compilation of the most
added records on the radio stations currently
reporting to the Top Adult Contemporary
Singles chart.

NEW TOTAL
88 REPORTERS ADDS ON
D.FOSTER/O.NEWTON-JOHN 15 15
THE BEST OF ME atiantic

BOB SEGER 12 12
LIKE A ROCK capitoL

THE DREAM ACADEMY 10 49
THE LOVE PARADE reprise

DAVID PACK 10 40

THAT GIRL IS GONE warner

BROS.

JAMES TAYLOR 10 46
THAT'S WHY I'M HERE coLumia

FOR WEEK ENDING MAY 24, 1986
=
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CONTEMPORARY

Compiled from a national sample of radio playlists.

ARTIST

r"//s
WQ\
¢ Lg
As >

5 weeks at No. One
& WHITNEY HOUSTON

6 LIVE TO TELL SIRE 7-28717/WARNER BROS.

& MADONNA

7 ON MY OWN  mca 52770
@ PATTI LABELLE & MICHAEL MCDONALD

HOLDING BACK THE YEARS

ELEKTRA 7-69564
@ SIMPLY RED

THERE'LL BE SAD SONGS (TO MAKE YOU CRY)
JIVE/ARISTA 1.9465/ARISTA

9 TAKE ME HOME

¢ BILLY OCEAN

ATLANTIC 7-89472
¢ PHIL COLLINS
9 NEVER AS GOOD AS THE FIRST TIME PORTRAIT 37.05846/EPIC

SADE

BAD BOY epiC 34.05805

¢ MIAMI SOUND MACHINE

POLYDOR 883096-7/POLYGRAM
¢ THE MOODY BLUES

1nl18]s YOUR WILDEST DREAMS

4 A DIFFERENT CORNER coLumsia 38.05888

Bz ¢ GEORGE MICHAEL
SOMETHING ABOUT YOU  PoOLYDOR 883362-1/POLYGRAM

& LEVEL 42

14177

ALL | NEED IS A MIRACLE  ATLANTIC 789450

88|88 =~ -68]|6]|6|6/6

el & MIKE & THE MECHANICS
13 | 8| 5| 10| CALL ME asmesis
¢ DENNIS DE YOUNG
20123] 5 | NOONEIS TO BLAME etexTRa 7-69549
& HOWARD JONES
@ 18|19 § | MOVE AWAY  VRGIN/EPIC 34.05847
¢ CULTURE CLUB
23] 341 3 | HEADED FOR THE FUTURE coLumeia 3805889
NEIL DIAMOND
17 | 10| 8 | 11| SO FAR AWAY  waRNER BROS. 7-28789
¢ DIRE STRAITS
18 | 151141 10| MANIC MONDAY coLumsia 38.05757
& BANGLES
19 | 1912 | 13| OVERJOYED r1amLa 1832/mOTOWN
¢ STEVIE WONDER
24130 | 4 | THE LOVE PARADE REPRISE 7-28750/WARNER BROS.
& THE DREAM ACADEMY
21 {16 11| 14| VENDER LOVE WARNER BROS./TOMMY BOY 7-28818/WARNER BROS.
¢ FORCE M.D.'S
@ 25| 26| 4 | 'F YOUR HEART ISN'T IN IT  aam 2822
© ATLANTIC STARR
@ 28| —| 2 | THAT'S WHY I'M HERE columsia 3305884
JAMES TAYLOR
24 | 12] 9] 12| " THINKIT'S LOVE arista 19444
¢ JERMAINE JACKSON
25 [21)16]12 WHISPER IN THE DARK  ariSTA 1-9460
DIONNE WARWICK
33140 | 3 | THAT GIRL IS GONE  warNER BROS. 7-28892
DAVID PACK
27 | 22115 (17| THESE DREAMS capiroL 5541
¢ HEART

28 |29 31| 5 | WEST END GIRLS em-ameRiCa 8307
@ PET SHOP BOYS
29 27122 7 IF YOU LEAVE Aam 2811
€ ORCHESTRAL MANOEUVRES IN THE DARK
30 126121117 SECRET LOVERS a&m 2788
& ATLANTIC STARR
31 |31]33] 4 THE HEART IS SO WILLING mca 52814

STEPHEN BISHOP

38— 2 | AFINEMESS wmoTown 1837
THE TEMPTATIONS

3025118 NIKITA  GEFFEN 7-28873/WARNER BROS

@
33
34 [35]37
1))

¢ ELTON JOHN

3 MOVE CLOSER  ATLANTIC 7-89424

¢ MARILYN MARTIN

WHO'S LEAVING WHO camiToL 5576

NEW)D
ANNE MURRAY

NOW AND FOREVER (YOU & ME) capiTOL 5547

36 (322717

@D Newh

€& ANNE MURRAY

HAPPY, HAPPY BIRTHDAY BABY Rrca 14286
: RONNIE MILSAP

A&M 2812

4 | WHAT HAVE YOU DONE FOR ME LATELY
¢ JANET JACKSON

38 [39]39

39 |34 28)121 THE MUSIC OF GOODBYE (LOVE THEME FROM OUT OF AFRICA)
MCA 52784 & MELISSA MANCHESTER AND AL JARREAU
40 | 37032119 SARA  GRUNT 14253/RCA

& STARSHIP

O Products with the greatest airplay this week. ® Video clip availability. ® Recording Industry Assn. Of
America (RIAA) seal for sales of 500,000 units. A RIAA seal for sales of one million units.

16

www americanradiohistorv com

BILLBOARD MAY 24, 1986


www.americanradiohistory.com

 YesterHits, adio

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Siily Love Songs, Wings, capitoL
. Love Hangover, Diana Ross,
MOTOWN

. Fooled Around And Fell in Love,
Elvin Bishop, CAPRICORN

. Boogie Fever, Sylvers, capitoL

. Get Up And Boogie, Siiver
Convention, MIDLAN INTERNATIONAL

. Welcome Back, John Sebastian,
WARNER/REPRISE

. Happy Days (From the Paramount

TV Series), Pratt & McLain, warNER/
REPRISE

. Misty Blue, Dorothy Moore, maLaco

. Shannon, Henry Gross, LIFESONG

. Tryin’ To Get The Feeling Again,
Barry Manilow, arisTa

POP SINGLES—20 Years Ago

. Monday, Monday, Mamas & the
Papas, DUNHILL

. Rainy Day Women # 12 & 35, Bob
Dylan, coLumsia

. Good Lovin', Young Rascals,
ATLANTIC

. When A Man Loves A Woman,
Percy Sledge, aTLanTiC

. A Groovy Kind Of Love,
Mindbenders, FonTana

. Kicks, Paul Revere & the Raiders,
COLUMBIA

. How Does That Grab You Darlin’,
Nancy Sinatra, REPRISE

. Message To Michael, Dionne
Warwick, sCEPTER

. Sloop John B, Beach Boys, caritoL

. Love Is Like An ltching In My
Heart, Supremes, moTown

TOP ALBUMS—10 Years Ago
. Black And Blue, Rolling Stones,
ATLANTIC

. Winﬁ)s At The Speed Of Sound,
CAPITOL

. Frampton Comes Alive, Peter
Frampton, aam

. Presence, Led Zeppelin, SwaN SONG
| Want You, Marvin Gaye, TamLa

. Their Greatest Hits, Eagles, asyLum
. Fleetwood Mac, warner Bros.

. Takin' It To The Streets, Doobie
Brothers, waRNER BROS.

. Here And There, Elton John, mca

. Diana Ross, MOTOWN

TOP ALBUMS—20 Years Ago

1. If You Can Believe Your Eyes And
Ears, Mamas & the Papas DUNHILL

. What Now My Love, Herb Alpert &
the Tijuana Brass, aam

. Big Hits (High Tide And Green
Grass), Rolling Stones, LONDON

. Going Places, Herb Alpert & the
Tijuana Brass, aam

. Color Me Barbra, Barbra
Streisand, coLumeia

. The Sound Of Music, Soundtrack,
RCA VICTOR

. Soul And Inspiration, Righteous
Brothers, VERVE

. Whipped Cream & Other Delights,
L—ls‘ewr'b Alpert & the Tijuana Brass,

N Ugese W N

owmw

(=

WITH KRIS ERIK STEVENS
AND KERI TOMBAZIAN

CWYW 8 N O 0 b~ W N

—

CW NOURE W N =

—

W N O B W N

9. | Hear A Symphony, Supremes,
MOTOWN
10. The Best Of The Animals, mam
COUNTRY SINGLES—10 Years Ago

L e ot come. || KKHR(EM)  WBSS
2. 8nehPiece At A Time, Johnny LOS ANGELES MIAMI
ash, coLumeia
3. !;rl‘llggtkg\‘rérs You, Crystal Gayle, WBBM-FM KHTR(FM)
4. What Goes On When The Sun CHICAGO ST. LOUIS
Goes Down, Ronnie Miisap, rca = .
5. What I've Got In Mind, Billie Jo WCAU-FM WYDD(FM)
6. igﬁ?;;;ggg:;:}*:ﬁo,d onto, PHILADELPHIA  PITTSBURGH
7. Dont Pull Your Love/Then You WDTX(FM) WAYE(FM)
Can Tell Me Goodbye, Glen DETROIT TAMPA
Campbell, cAPITOL R "
. s oy Sy e WHTT(M)  KOAQUFY
9. L-Icukrt/For The Heart, Elvis Presley, BOSTON DENVER

10. That's What Made Me Love You,
B(i:ll Anderson & Mary Lou Turner,
MCA

SOUL SINGLES—10 Years Ago

. Kiss And Say Goodbye, Manhattan,
COLUMBIA

WLTZ(FM) KODL-FM
WASHINGTON, DC PHOENIX

| Want You, Marvin Gaye, TamLA

_ Young Hearts Run Free, Candi ENTERTAINMENT: COAST-TO-COAST* is a it from coast to coast.

Staton, waRNER BROS. it why.
ERIIL Get a copy of our cassette and find out why.

Johnson, aam . Call or write Jamie Curtis in New York,
> RO L, KOS Tt 51 West 52 Street, New York, NY 10019 (212) 975-7316 or
> L [T, CIEGE (e, Steve Epstein in Los Angeles, 6121 Sunset Boulevard,

- Get Up And Boogie, Silver Los Angeles, CA 90028 (213) 460-3000. CBS

Convention, MIDLAND
. Movin’, Brass Construction, uniTep
TS

ARTIS * Q@ ‘]
. Born To Get Down (Born To Mess PRODUCED BY KEIS STEVENS ENTERPRISES y y
é\:h?émd), Muscle Shoals Horns, [

. Sophisticated Lady (She's A
Different Lady) , Natalie Cole,
CAPITOL

O 0 N O N s W =

THE PROGRAMMING SERVICE
WITH THE CBS DIFFERENCE:

[
(=]
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Shaping Up. WRQX (Q-107)
Washington personnel man a street
booth with fitness celebrity Richard
Simmons, who hit the streets with the
top 40 outlet to promote his book
“Exercising For The Physically
Challenged.”” Doing some on-air
warm-ups are, from left, Q-107 news
director Dave Page, morning talent
Scott Woodside, Simmons, and
morning cohort Jim Eliiott.

- Promotions

EPIC VACATIONS

WHTZ New York (top 40)

Contact: Ken Lane

Going bevond the usual album and
ticket giveaways, Epic Records has
lined up a unique promotion with
WHTZ (Z-100) surrounding Culture
Club’s “Move Away” single.

The label’s Terry Coen has ar-
ranged for one set of Z-100 hsteners
to move away indeed, with a free
summer rental on a house in the
Hamptons—a hot cool-off spot for
East Coasters. It's a “call in and win”
registration, which Z-100 started pro-
moting last week. Between now and
Memorial Day, listeners will win Cul-
ture Club albums to qualify for the
summer house. The grand prize in-
cludes %2000 to cover house mainte-
nance and party costs from Memorial
Day to Labor Day.

According to WHTZ promotion di-
rector Ken Lane, the Epic offer is an
“unusually creative one,” made feasi-
ble and timely by the fact that “Move
Away” was already doing well on the
Z-100 plavlist. For his part, Coen got
a cameo role as a zookeeper in a re-
cent Z-100 morning bit.

KLU(‘ 1LAS VEGAS continues to be
a local newsmaker with some clever
and inexpensive promotions. It start-
ed with a “Rock Me Amadeus” par-
ody called “Rock Me Jerry Lewis,”
which was passed on from Nation-
wide sister station KZZP Phoenix.
According to KLUC program direc-
tor Jerry Dean, Lewis lives in Las
Vegas and was quick to cash inon his
newfound fame as a rock star. The
comedian appeared on KLUC's
“Breakfast Flakes” show.

They could only get Burt Reynolds
to do a phone-in appearance, but the
amount of press KLUC garnered for
doing just that was worth its weight
in gold, Dean reports. The actor was
in Vegas filming a movie, and KLUC
stirred up the eity with a listener and
billboard campaign to entice Reyn-
olds to become flake for a day.

Speaking of cheap promotions,
WLIR Long Island may be topping
them all with the great “92.7-Cent
Giveaway.” It may not be a sum to
retire on, but WLIR morning mer
“Larry the Duck” Dunn and Barry
Ravioli are promoting it with your
typical lottery-style hype.

Brought fo you by
BUDWEISER «U.S5. ARMY -
HAWAIIAN PUNCH

PRODUCED BY

DIR BROADCASTING

A
LORIMAR-Telepictures
Company
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A SERIOUS CASE OF

What more is there to add?
Quintuple platinum.The #1 album
(again)! The #1 CD! A third #1
single ("Greatest Love Of All")! The
cover story in People magazine
calls her "America’s Top New Star.”
We couldn't have put it better
ourselves.

74* debutfor the first album by
GTR. “When The Heart Rules
The Mind” is already ruling
AOR and top 40, and when this
band fronted by master
guitarists Steve Howe and Steve
Hackett hits the road, watch
GIR blow out.
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The follow-up to the
double-platinum
Suddenly enters the BB
chart at 48*, and the
single “There'll Be Sad
Songs (To Make You
Cry)” is fast becoming
another Billy Ocean
smash. It's getting very
hot in the Love Zone. <

THE

Jumps from 102* to 60°.
Th= summer officially begins this
week, when Krokus takes the
classic “School’s Out’ to a new
generation. Change Of Address
looks 'ike the biggestyet from this
consistently gold band.

Rap’s biggest album sellers
Their last album, Escape, is at
931,000 copies, and now Bzck

Ir Black is outpacing its

p-edecessor, with sounds t-at
are heating up the street,
including the single and 12" it
“Funky Bect."<>
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Billboard-

FOR WEEK ENDING
MAY 24, 1986

POWER PLAYLISTS

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with weekly
cume audience of over 1 million.
GOLD—Stations with weekly cume
audience of over 500,000 up to a million.

Kenna
The
Wild Blue, Fire With Fire

Janet Jackson, Nasty

38 Special, Like No Dther Night

The Rolling Stones, One Hit (To The B
Van Halen, Dreams

Loggins, Danger Zone
olling Stones, Harlem Shuffle

Prince & The Revolution, Kiss

(MR <

Gavin Christopher, One Step Closer To

Prince, Mountains
Peter Gabriel, Sledgehammer
Kenny Loggins, Danger Zone

Bob Seger, Like A Rock

KIIS

FM 1027
AM 1150

Los Angeles

New York P.D.: Larry Berger
1 2 Patti LaBelle & Michael McDonald, On
2 3 Pet Shop Boys, West End Girls
3 1 Whitney Houston, Greatest Love Of All
4 5 Jaoet Jackson, What Have You Done For
5 7 Madonna, Live To Tell
6 6 Prince & The Revoiution, Kiss
7 11 The Outfield, Your Love
8 12 Miami Sound Machine, Bad Boy
9 4 Robert Paimer, Addicted To Love
10 10 Orchestral Manoeuvres In The Dark, If
11 8 Van Halen, Why Can't This Be Love
12 16 The Jets, Crush On You
13 14 Mike & The Mechanics, All | Need Is A
14 13 Nu Shooz, | Can't wait
15 19 Stephanie Mills, | Have Learned To Re
16 17  Level 42, Something About You
17 18 Val Young, )f You Should Ever Be Lone
18 9 Phil Collins, Take Me Home
19 21 George Michael, A Diflerent Corner
20 Culture Club, Move Away
21 23 The S.0.S. Band, The Finest
22 25 Rainy Davis, Sweetheart
A23  —  Heart, Nothin' At Al
24 24 Voices Of America, Hands Across Ameri
A25 —  Simply Red, Holding Back The Years
26 26 Mr. Mister, Is It Love
New York P.D.: Scott Shannon
1 1 Patti LaBelle & Michael McDonaid, On
2 2 Whitney Houston, Greatest Love Of Al
3 3 Pet Shop Boys, West End Girls
4 6 Madonna, Live To Tell
5 5 Janet Jackson, What Have You Done For
6 4 Prince & The Revolution, Kiss
77 Robert Palmer, Addicted To Love
8 14 The Jets, Crush On You
9 12 Orchestral Manoeuvres In The Dark, If
10 10  Phil Collins, Take Me Home
11 15 Miami Sound Machine, Bad Boy
12 13 The Dutfield, Your Love
1316 Mike & The Mechanics, All | Need Is A
14 17 Level 42, Something About You
15 9 Van Halen Why Can't This Be Love
16 8 Falco, Rock Me Amadeus
17 19 Culture Club, Move Away
18 11  Nu Shooz, | Can't Wait
19 18 Cherrelle With Alexander D'Neal, Satu
20 24 George Michael, A Different Corner
21 26 Heart, Nothin' At All
A22  —  Stephanie Mills, | Have Learned To Re
23 20 Bangles, Maric Monday
24 21 New Edition, A Little Bit Of Love (Is
25 22 The Rolling Stones, Harlem Shuffle
A26  —  Rainy Davis, Sweetheart
27 EX 11 Top, Rough Boy
28 23 Atlantic Starr, Secret Lovers
29 25 Colonel Abrams, I'm Not Going To Let
30 28 Whitney Houston, How Will | Know
Chicago P.D.: John Gehron
1 3 Whitney Houston, Greatest Love Of Aff
2 5 Patli LaBelle & Michael McDonald, On
3 1 Pet Shop Boys, West End Girls
4 4 Madonna, Live To Tell
5 2 Robert Palmer, Addicted To Love
6 8 The Outhield, Your Love
7 7 Janet Jackson, What Have You Oone For
A8 — Nu Shooz, | Can't Wait
9 11 Orchestral Manoceuvres I The Dark, If
11 15 Howard Jones, No One Is To Blame
1212 Phi Collins, Take Me Home
13 14 Mike & The Mechanics, All | Need [s A
14 22 Billy Ocean, There'll Be Sad Songs (T
16 24  Level 42, Something About You
20 31 The Moody Blues, Your Wiidest Dreams
21 21 Journey, Be Good To Yourself
22 30 Heart, Nothin' At All
24 18 Bangles, Manic Monday
26 17 The Rolling Stones, Harlem Shuffle
21 28 Mr. Mister, Is It Love
28 34 Simple Minds, Al The Things She Said
29 40 Wax, Right Between The Eyes
30 19 Bob Seger & The Silver Buliet Band, A
31 35 Starship, Tomorrow Doesn't Matter Ton
32 EX  John Cougar Mellencamp, Rain On The S
33 39 Modeis, Out Of Mind Qut Of Sight
k’ ] The Dream Academy, The Love Parade
35 26 INXS, What You Need
36 41 38 Special, Like No Other Night
37 EX  Joe Jackson, Right And Wrong
A38 —  Jackson Browne, in The Shape Of A Hea
A39  — Bob Seger, Like A Rock
A40  —  The Fabulous Thunderbirds, Tuff Enuft
EX EX Graham Nash, Innocent Eyes
Chicago P.D.: Buddy Scott
1 2 Pet Shop Boys, West End Girls
2 3 Whitney Houston, Greatest Love Of All
3 1 Robert Palmer, Addicted To Love
4 6 Patti LaBelle & Michael McDonald, On
5 5 Madonna, Live To Tell
6 7 The Dutfield, Your Love
7 4 Janet Jackson, What Have You Done For
8 10 Orchestral Manoeuvres In The Dark, If
9 13 Nu Shooz, | Can't Wait
10 12 Miami Sound Machine, Bad Boy
11~ 8 Phil Collins, Take Me Home
12 15 Mike & The Mechanics, All | Need Is A
13 Van Halen, Why Can't This Be Love
14 14 Starship, Tomorrow Doesn't Matter Ton
15 Mr. Mister, Is It Love
16 16  Culture Club, Move Away
17 27 The Jets, Crush On You
18 21  Level 42, Something About You
19 25 Simple Minds, All The Things She Said
20 24 Heart, Nothin At All
21 22 John Cougar Mellencamp, Rain On The S
22 23 Tears For Fears, Mothers Talk
23 26 Models, Out Of Mind Out Of Sight
24 31 El DeBarge, Who's Johnny (“Short Circ
25 29 George Michael, A Different Corner
26 39 Boys Don't Cry, | Wanna Be A Cowbg
27 28 Billy Ocean, There'll Be Sad Songs (1"
28 30 falco, Vienna Callingn
29 33 Prince, Anotherloverholenyohead
30 36 Bangles, If She Knew What She Wants
31 17 Journey, Be Good To Yourself

P.D.: Gerry DeFrancesco

Whitney Houston, Greatest Love Of At
Madonna, Live To Teft

Pet Shop Boys, West End Girls

Patti LaBelle & Michael McDonald, On
Robert Palmer, Addicted To Love
Miami Sound Machine, Bad BO{

Van Halen, Why Can't This Be Love

Nu Shooz, | Can't wWait

Simply Red, Hotding Back The Years
George Michael, A Different Corner
The Jets, Crush On You

Janet Jackson, Nasty

Phil Collins, Take Me Home
Psychedelic Furs, Pretty (n Pink

Sade, Never As Good As The First Time
Cutture Club, Move Away

Janet Jackson, What Have You Done For
Bronski Beat, Hit That Perfect Beat
Drchestral Manoeuvres In The Dark, If
Billy Ocean, There'll Be Sad Songs (T
Simple Minds, All The Things She Said
Mike & The Mechanics, All | Need Is A
Mr. Mister, Is It Love

Howard Jones, No One Is To Blame
Falco, Vienna Calling

TKA, One Way Love

Journey, Be Good To Yourself

The Blow Monkeys, Digging Your Scene
Level 42, Something About You

Heart, Nothin" At All

Bo{ts Don't Cr]y, 1 Wanna Be A Cowboy
Patti Austin, The Heat Of Heat

El DeBarge, Who's Johnny (“Short Circ
The Dream Academy, The Love Parade
Peter Gabriel Sledgehammer

Bangles, If She Knew What She Wants

P.D.: Bob Travis

Whitney Houston, Greatest Love Of All
Madonna, Live To Tell

Pet Shop Boys, West End Girls
Orchestral Manoeuvres in The Dark, f
Level 42, Something About You

Patti LaBelle & Michael McDonald, On
Phil Collins, Take Me Home

Mike & The Mechanics, All | Need Is A
Mr. Mister, Is It Love

Robert Palmer, Addicted To Love
Culture Club, Move Away

Journey, Be Good To Yoursell

11 Top, Rough Boy

Howard Jones, No One Is To Blame
Starship, Tomorrow Doesa't Matter Ton
The Jets, Crush On You

Heart, Nothin” At All

The Blow Monlf{ys, Digging Your Scene
Simply Red, Holding Back The Years
Tears For Fears, Mothers Talk

Van Halen, Why Can't This Be Love
Billy Ocean, There'll Be Sad Songs (T
George Michael, A Different Corner

The Outfield, Your Love

Wax, lgfht Between The Eyes
Psychedelic Furs, Pretty In Pink

The Del Fuegos, | Stili Want You

Boys Don’t Cry, | Wanna Be A Cowboy
Simple Minds, Ali The Things She Said
John Cougar “ellencamp, ain On The S
Falco, Vienna Callin

Sade, Never As Good As The Furst Time
The Dream Academy, The Love Parade
The Hooters, Where Do The Children Go
El DeBarge, Who's Johnny ("'Short Circ
Peter Gabriel, Sledgehammer

38 Special, Like No Other Night

The Moody Blues, Your Wildest Dreams
GTR, When The Heart Rules The Mind
Models, Out Of Mind Out Of Sight
Giuffria, | Must Be Dnaarmngr

The Fabulous Thunderbirds, Tuff Enuff
The Rolling Stones, One Hit (To The B
The $.0.S. Band, The Finest

Kenny Loggins, Danger Zone

Bob Seger, Like A Rock

Psychedelic Furs, Pretty In Pink
Mr._ Mister, Is It Love
Phil Collins, Take Me Home

EX GTR, When The Heart Rules The Mind
EX Giuffra, t Must Be Dreaming

Culture Club, Move Away

11 Top, Rough Bo:

Tears For Fears, Mothers Talk

Janet Jackson, What Have You Done For
Journey, Be Good To Yourself

Miami Sound Machine, Bad Boy

Level 42, Something About You

Falco, Vienna Callln%

The Jets, Crush On You

Sade, Never As Good As The First Time
B.E. 'faylor Group, Karen

Billy Qcean, There'll Be Sad Songs (T
E DeBarge, Who's Johnny ("Short Circ
The Outfield, Your Love

John Cou%ar Mellencamp, Rain On The S
Heart, Nothin' At All

Patti Austin, The Heat Df Heat

Janet Jackson, Nasty

The Hooters, Where Do The Chidren Go
Belinda Carlisle, Mad About You

Prince, Mountains

Stevie Nicks, Has Anyone Ever Written
Bangles, If She Knew What She Wants

Mgar

108FM

P.D.: Sunny Joe White

Whitney Houston, Greatest Love Of All
Madonna, Live To Tell

Culture Club, Move Away

Phil Collins, Take Me Home

Mike & The Mechanics, Al [ Need s A
Patti LaBelle & Michael McDonald, On
Diana Ross, Chain Reaction

The Jets, Crush On You

Level 42, Something About You
Orchestral Manoeuvres In The Dark, If
Heart, Nothin’ At All

12 Top, Rouw Boy

Simply Red, Holding Back The Years
Boys Don't Cry, | Wanna Be A Cowboy
Mr. Mister, [s it Love

The Hooters, Where Do The Children Go
Wax, Right Between The Eyes

Journey, Be Good To Yourselt

Billy Ocean, There'll Be Sad Songs (T
Tears For Fears, Mothers Talk
Psychedelic Furs, Pretty In Pink

The Fabulous Thunderbirds, Tuft Enuff
The Call, | Still Believe

Simple Minds, Ali The Things She Said
Mental As Anything, Live It U,

Starship, Tomorrow Doesn't Matter Ton
Robert Tepper, Don't Waik Away
Bourgeois aﬁ, Mutual Surrender (Wha
Patti Austin, The Heat Of Heat

George Michael, A Different Corner

Washington

P.D.: Randy Lane

Phil Collins, Take Me Home

Janet Jackson, What Have You Done For
Nu Shooz, | Can't Wait

Whitney Houston, Greatest Love Of All
The Outfield, Your Love

Madonna, Live To Teil

Van Halen, Why Can’t This Be Love
Miami Sound Machine, Bad Boy

Mike & The Mechanics, All 1 Need Is A
Orchestral Manoeuvres In The Dark, If
The Hooters, Where Do The Childrer Go
Howard Jones, No One |s To Blame
Mr. Mister, Is It Love

The Jets, Crush On You

Tears For Fears, Mothers Talk

Billy Ocean, There'll Be Sad Songs (T
Diana Ross, Chain Reaction

Culture Cluh, Move Away

Level 42, Snmethms About You

George Michael, A Different Corner
Patti LaBelle & Michael McDonald, On
Heart, Nothin’ At All

Falco, Vienna Calling

Journey, Be Good To Yourself

Sade, Never As Good As The First Time
21 Top, Rou%Nh Boy

El DeBarge, Who's Johnny (**Short Circ

mm

P.D.: Mark St. John

Janet Jackson, What Have You Done For
Van Halen, Why Can't This Be Love
Whitney Houston, Greatest Love Of All
Orchestral Manoeuvres In The Dark, If
Madonna, Live To Tell

Phil Collins, Take Me Home

Patti LaBelle & Michael McDonald, On
Level 42, Something About You

Howard Jones, No Une Is To Blame
The Jets, Crush On You

Pet Shop Boys, West End Girls

Mr. Mister Is [t Love

The Outfield, Your Love

11 Top, Rou“ Boy

Mike & The Mechanics, All | Need [s A
Nu Shooz, | Can't Wait

Simply Red, Holding Back The Years
The Hooters, Where Do The Children Go
Journey, Be Good To Yourself

P.D.: Robert Walker

Whitney Houston, Greatest Love Df All
Pet Shop Boys, West End Girls
Madonna, Live To Tell

The Outfield, Your Love

Patti LaBelle & Michael McDonaid, On
Orchestral Manoeuvres In The Dark, If
Janet Jackson, What Have You Done For
Robert Palmer, Addicted To Love

Nu Shooz, | Can't wait

George Michael, A Ditferent Corner
Journey, Be Good To Yourseif

El DeBarge, Who's Johnny ("Short Circ
Mr. Mister, Is It Love

The Jets, Crush On You

Mike & The Mechanics, All | Need [s A
Level 42, Something About You

Billy Ocean, There'll Be Sad Songs (T
Heart, Nothin' At All

Miami Sound Machine, Bad Bo
Howard Jones, No One Is To Blame
Starpoint, Restiess

Starship, Tomarrow Doesn’t Matter Ton
Atlantic Starr, If Your Heart tsn't |
TKA, One Way Love

Tears For Fears, Mothers Taik

Van Halen, Why Can't This Be Love
Prince & fhe evolution, Kiss

11 Top, Rough Boy

Bangles, Manic Monday

Falco, Vienna Callin

Sade, Never As Gooﬁ As The First Time
Gavin Christorher. One Step Closer To
Prince, Mountains

Models, Out Of Mind Out Of Sight
Atlantic Starr, Secret Lovers

Belinda Carlisle, Mad About You

Van Haien, Dreams

Nicole, Don't You Want My Love

38 Special, Like No Other Night

E.G. Daily, Say It, Say It

John Cougar Mellencamp, Rain On The S
Stevie Nicks, Has Anyone Ever Written

Tears for Fears, Mothers Talk

El DeBarge, Who's Johnny ("Short Circ
Culture Club, Move Away

Billy Ocean, There'll Be Sad Sengs (T
Heart, Nothin' At All

George Michael, A Difterent Corner
Diana Ross, Chain Reaction

Faleo, Vienna Calling

Robert Palmer, Addicted To Love
Psychedelic Furs, Pretty In Pink

GTR, When The Heart Rules The Mind
Janet Jackson, Nasty

Jeffery Osbourn, You Should Be Mine
Bob Seger, Like A Rock

Belinda Carisle, Mad About You

John Cougar Mellencamp, Rain On The S
The Dream Academy, The Love Parade

0BT aLNn—

Maj Tai, Female Intuition

The Blow Monkeys, Dl%gmg Your Scene
£G. Darly Say I, Say

The S.0.5. Band, The Finest

Models, Out Of Mind Out Of Sight

Kim Carnes, Divided Hearts

Gavin Christopher, One Step Closer To
Jermaine Stewart, We Don't Have To Ta
Jeftery Osbourn, You Should Be Mine
Prince, Mountains

Howard Jones, No One (s To Blame
The Moody Blues, Your Wildest Dreams
Tina Marie, Lips to Find You

Giuffria, | Must Be Dreaming

Stevie Nicks, Has Anyone Ever Written
El DeBarge, Who's Johony ("Short Circ
Janet Jackson, Nasty

Peter Gabriel, Sledgehammer

The Rolliniostones, One Hit (To The B
Magarine &0, Don Quichotte

GTR, When The Heart Rules The Mind
Suzanne Vega, Left Of Center
Animotion, | Want You

The Dream Academy, The Love Parade
Falco, Vienna Calling

/7

Philadelphia

96TICFM

P.D.: Gary Wall

Whitney Houston, Greatest Love Of All
Nu Shooz, | Can't Wait

Patti LaBelle & Michael McDonald, On
Madonna, Live To Tell

Pet Shop Boys, West End Girls

The Jets, Crush On You

The Outfield, Your Love

George Michael, A Different Corner
Miami Sound Machine, Bad Boy

Van Halen, Why Can't This Be Love
Robert Palmer, Addicted To Love

Phil Collins, Take Me Home

11 Top, Rough Boy

Heart, Nothin" At Al

Orchestral Manoeuvres In The Dark, If
Janet Jackson, What Have You Done For
Mike & The Mechanics, All | Need (s A
Billy Ocean, There't Be Sad Songs (T
Falco, Vienna Callin%1

The Rolling Stones, Harlem Shuffle
Simply Red, Holding Back The Years
Culture Cluh, Move Away

Journey, Be Good To Yourself

Howard Jones, No One Is To Blame
Simple Minds, All The Things She Said
€l DeBarge, Who's Johnny ?"Shovr Circ
Janet Jackson, Nasty

Cherrelle With Alexander O'Neal, Saty
The $.0.S. Band, The Finest

Bangles, If She Knew What She Wants

P.D.: Scott Walker

Drchestral Manoeuvres In The Dark, If
Whitne{ Houston, Greatest Love Of All
Phil Collins, Take Me Home

Mike & The Mechanics, All | Need Is A
Patti LaBelle & Michael McDonald, On
The Outfield, Your Love

Miami Sound Machine, Bad Boy
Madonna, Live To Tell

Level 42, Somethms About You

George Michael, A Different Corner
Janet Jackson, What Have You Done For
Mr. Mister, Is It Love

Van Halen, Why Can't This Be Love
Simple Minds, All The Things She Said
The Hooters, Where Do The Children Go
The Jets, Crush On You

Pet Shop B%ys, West End Girls

Boys Don't Cry, | Wanna Be A Cowboy
Culture Ciub, Move Away

Starship, Tomorrow Doesn’t Matter Ton
Journey, Be Good To Yourself

Giuffria, | Must Be Dreaming

12 Top, Rough Boy

38 Special, Like No Other Nigh!

Tears For Fears, Mothers Tall

Nu Shooz, | Can't Wait

El DeBarge, Who's Johnny (“Short Circ
Heart, Nothin" At All

Vanity, Under The Influence

John Cougar Mellencamp, Rain Ot The S
Howard Jones, No One Is To Blame
Billy Ocean, There'll Be Sad Songs (T
Simply Red, Holding Back The Years
The Dream Academy, The Love Parade
The Moody Blues, Your Wildest Dreams
Stevie Nicks, Has Anyone Ever Written
Falco, Vienna Calling

[N RRElvivivivi v h S PR b =]

Q \

P.D.: John Young

Patti LaBelle & Michael McDonald, On
Whitney Houston, Greatest Love Of All
Nu Shooz, ! Can't Wait

Madonna, Live To Tell

Orchestral Manoeuvres In The Dark, i
Pet Shop Boys, West End Girls

The Jets, Crush On You

Level 42, Something About You

Miami Sound Machine, Bad Boy
George Michael, A Different Corner
The Qutfield, Your Love

Mike & The Mechanics, All | Need (s A
Robert Palmer, Addicted To Love

Billy Ocean, There'll Be Sad Songs (T
Phil Collins, Take Me Home

Mr. Mister, (s [t Love

Starship, Tomorrow Doesn't Matter Ton
Journey, Be Good To Yourself

Van Halen, Why Can't This Be Love
Culture Club, Move Away

Heart, Nothin" At Al

Falco, Vienna Callin

Howard jones, No One is To Blame
Simply Red, Hotding Back The Years
El DeBarge, Who's Johnny (“Short Circ
Simple Minds, All The Things She Said
Boys Don't Cry, | Wanna Be A Cowboy
38 Special, Like No Other Night

The Dream Academy, The Love Parade
Bangles, If She Knew What She Wants
GTR, When The Heart Rules The Mind
The Moody Blues, Your Wildest Dreams
Bob Seger, Like A Rock

The Rolling Stones, One Hit (To The B
Kim Carnes, Divided Hearts

Models, Out Of Mind Out Of Sight
Jeffery Osbourn, You Should Be Mine
The Blow Monkeys, Digging Your Scene

Pittsburgh

T ST PR

FM
P.D.: Nick Bazoo

Whitney Houston, Greatest Love Of All
Patti LaBelle & Michael McDonald, On
Madonna, Live To Telt

Pet Sho& Boys, West End Girls

George ichae‘, A Different Corner

Nu Shooz. | Can't Wait

Mike & The Mechanics, All | Need s A
Van Halen, Why Can't This Be Love

Q-105

0.M.: Mason Dixon

The Qutfield, Your Love

Pet Shop Boys, West End Girls

Whitney Houston, Greatest Love Of All
Phil Coliins, Take Me Home

Madonna, Live To Tell

Van Halen, Why Can't This Be Love
Patti LaBelie & Michael McDonald, On
Mike & The Mechanics, All | Need Is A
Mr. Mister, Is It Love

Janet Jackson, What Have You Done For
Nu Shooz, | Can’t Wait

Howard Jones, No One is To Blame
Billy Ocean, There'll Be Sad Songs (T
Orchestral Manoeuvres In The Dark, If
George Michael, A Ditferent Corner
Level 42, Something About You
Robert Palmer, Addicted To Love
Journey, Be Good To Yourselt

Culture Club, Move Away

Heart, Nothin® At All

Falco, Rock Me Amadeus

The Jets, Crush On You

Falco, Vienna Calling

Boys Don't Cry, | Wanna Be A Cowboy
Simply Red, Holding Back The Years
Loverboy, Lead A Doubie Life

INXS, Listen Like Thieves

Kenny Loggins, Danger Zone

Van Halen, Dreams

The $.0.S. Band, The Finest
Magazine 60, Don Quichotte

P.D.: Jan Jeffries

Whitney Houston, Greatest Love Of All
Patti LaBelle & Michael McDonald, On
Pet Shop Boys, West End Girls
Madonna, Live To Tel!

Robert Palmer, Addicted To Love

The Outfield, Your Love

Janet Jackson, What Have You Done For
Nu Shooz, | Can't Wait

0rcheslra‘ Manoeuvres In The Dark, If
Prince & The Revolution, Kiss

Howard Jones, No One Is To Blame
Phil Collins, Take Me Home

Mike & The Mechanics, All | Need ts A
Billy Ocean, There'll Be Sad Songs (T
Falco, Rock Me Amadeus

Level 42, Something About You

Van Halen, Why Can't This Be Love

Sly Fox, Let's Go All The Way

The Jets, Crush On You

Journey, Be Good To Yourself

The M Blues, Your Wildest Dreams
Heart, Nothin' At All

Miami Sound Machine, Bad Boy
Bangles, Manic Monday

Tears For Fears, Mothers Talk

Culture Club, Move Away

Mr. Mister, Is it Love

Simple Minds, All The Things She Said
Wax, Right Between The Eyes
Starship, Tomorrow Doesnt Matter Ton
Ei DeBarge, Who's Johnny ("Short Circ
Models, Qut Of Mind Out Of Sight

The Hooters, Where Do The Children Go
The Dream Academy, The Love Parade
John Cougar Mellencamp, Rain On The S
Prince, Mountains

38 Special, Like No Other Night

INXS, What You Need

SimpIB Red, Holdww Back The Years
Boys Don't Cry, | Wanna Be A Cowboy

EX EX
EX EX
EX EX
EX EX
EX EX
EX EX
EX EX
EX EX

The Dream Academy, The Love Parade
Cats Can Fly, Fhppin' to the A Side
Bourgeois Tagg, Mutual Surrender (Wha
B.E. Taylor Group, Karen

Loverboy, Lead A Double Life
Animotion, | Want You

Jean Bauvior, Feel The Heat

Mai Tai, Female Intuition

Detroit P.D.: Gary Berkowitz
1 1 Patti LaBelle & Michael McDonald, On
2 2 Robert Palmer, Addicted To Love
3 4 Madonna, Live To Tell
4 3 Pet Shop Boys, West End Girls
5 5 Whitney Houston, Greatest Love Of All
§ 6 Van Halen, Why Can't This Be Love
7 7 The Roiling Stones, Harlem Shuftie
8 8 Bob Segev & The Silver Buliet Band, A
9 11 The Outfield, Your Love
10 16  Nu Shooz, | Can't Wait
11 9 Prince & The Revolution, Kiss
1213 Phil Collins, Take Me Home
13 10 Janet Jackson, What Have You Done For
14 17 Miami Sound Machine, Bad Boy
15 18  The Jets, Crush On You
16 12 Sty Fox, Let's Go All The way
17 21 Simply Red, Holding Back The Years
18 19 Culture Club, Move Away
19 15 {NXS, What You Need

A20 25 George Michael, A Different Corner
2l 22 Mr Mister, Is It Love
22 23 Billy Ocean, There'll Be Sad Songs (T
23 21 Howard Jones, No One Is To Blame
24 30 Mike & The Mechanics, Al | Need (s A
25 26 Sade, Never As Good As The First Time
26 29 Journey, Be Good To Yourself
27 28 Starship, Tomorrow Doesn't Matter Ton
28 20 Jermaine Jackson, | Think it's Love
29 32 Patti Austin, The Heat Of Heat
30 31 Tears For Fears, Mothers Taik
31 3 Falco, Vienna Callin
32 33 Heart, Nothin' At Al
33 24 Orchestral Manoeuvres (n The Dark, if
34 EX  Level 42, Something About You
35 EX Stephanie Mills, | Have Learned To Re
A — El DeBarge, Who's Johnn{ **Short Circ
A — New Edition, With You All The Way
A — The Dream Academy, The Love Parade
EX EX The $.0.S. Band, The Finest
EX EX The Fabulous Thunderbirds, Tuff Enuff

Cleveland P.D.: Phil LoCascio
1 2 Whitney Houston, Greatest Love Of Ail
2 3 Pet Shop Btws, west End Girls
3 5 Van Halen, Why Can't This Be Love
4 1 The Outfield. Your Love
5 7 Orchestral Manoeuvres In The Dark, |f
6 8 Madonna, Live To Tell
7 4 Phil Collins, Take Me Home
8 11 Janet jackson, What Have You Done For
9 6 The Rolling Stones, Harlem Shuftie
10 12 Level 42, Something About You
11 14  Mr. Mister, is It Love
12 13 Mike & The Mechanics, All | Need (s A
13 10 Robert Palmer, Addicted To Love
14 16 Journey, Be Good To Yourself
15 17 Nu Shooz, | Can't Wait
16 Miami Sound Machine, Bad Boy
17 18 Tears For Fears, Mothers Talk
18 20 22 Top, Rough Boy
19 19 Julian Lennon, Stick Around
20 23 Patti LaBelle & Michael McDonald, On
21 24 Culture Club, Move Away
22 26 Starship, Tomorrow Doesn't Matter Ton
23 28 Howard Jones, No One (s To Blame
24 Billy Ocean, There'll Be Sad Songs (T
25 30 Heart, Nothin' At All
26 21 Sy Fox, Let's Go All The Way
27 15 Pnnce & The Revolution, Kiss

A28 — George Michael, A Different Corner
A29  —  Simple Minds, All The Things She Said
A30  — Boys Don't Cry, | Wanna Be A Cowboy

XXIBDpDDD BB
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Behgnda Carlisle, Mad About You

mns

J00:Y Gav

P.D.: John Gorman

Orchestral Manoeuvres In The Dark, If
Phil Collins, Take Me Home

Madonna, Live To Tell

Whitney Houston, Greatest Love Of All
Journey, Be Good To Yourself

Van Halen, Why Can't This Be Love
Bo{s Don't Cry, | Wanna Be A Cowboy
Pet Shop Boys, West End Girls

Mike & The Mechanics, All | Need |s A

John Cougar Mellencamp, Rain On The $

The Fabulous Thunderbirds, Tuff Enutf
Mr. Mister, Is It Love

Starship, Tomoriow Doesn't Matter Ton
Tears For Fears, Mothers Taik

Platinum Blonde, Somebody Somewhere
Miami Sound Machine, Bad Boy

Janet Jackson, Whalt| Have You Done For

Heart, Nothin* At A

Giuffnia, | Must Be Dreaming

The Hooters, Where Do The Chitdren Go
Julian Lennon, Stick Around

Nu Shooz, ( Can't Wait

The Moodg Blues, Your Wildest Dreams
Jermaine Stewart, We Don't Have To Ta
Simple Minds, All The Things She Said
Howard Jones, No One s To Blame

38 Special, Like No Other Night
George Michael, A Different Corner
Falco, Vienna Calling

Psychedelic Furs, Pretty In Pink

Bi1 Ocean, There'll Be Sad Songs (T
INXS, Listen Like Thieves

The Rolling Stones, One Hit (To The B
Bangles, If She Knew What She Wants
Culture Club, Move Away

Peter Gabriel, Sledgehammer

Simply Red, Holdmﬁ Back The Years
Bob Seger, Like A Rock

GTR, When The Heart Rules The Mind
Models, Out Of Mind Out Of Sight

The Fixx, Secret Separation

Belinda Carlisle, Mad About You

Kenny Loﬁgins, Danger Zone

The Art DI

Wild Blue, Fire With Fire

Van Halen, Dreams

John Eddie, Jungle Boy

Blue Oyster Cuif, Dancing in The Ruin
The Far Corporation, Fire and Water

Noise Featuring Duane Eddy,

Detroit

PRI N WD 0B UL

15

14

16

19

21

26

17

4

24

35
2125
2 n
23 10
24 27
25 8
2% 31
22 3
2 33
29 3
3
i1
32 3
3 EX
u
3B 39
36 EX
371
8 EX
39 20
40 13
A =
A —
). —
A —
A =
EX EX
EX EX

35

P.D.: Steve Weed

Patti LaBelle & Michael McDonald, On
Whitney Houston, Greatest Love Of All
Van Halen, Why Can't This Be Love
Madonna, Live To Tell

Cutture Club, Move Away

Nu Shooz, 1 Can't Wait

Pet Shop Boys, West End Giris

Sade, Never As Good As The First Time
The Jets, Crush On You

Robert Palmer, Addicted To Love
Simply Red, Holding Back The Years
Miami Sound Machine, Bad Boy

Mr. Mister, Is It Love

Billy Ocean, These'ti Be Sad Songs (T
Patti Austin, The Heat Of Heat

GeovEe Michael, A Different Corner
Phit Lollins, Take Me Home

Bob Seger & The Silver Bullet Band, A
Mike & The Mechanics, All | Need 1s A
Stephanie Mills, | Have Learned To Re
Tears For Fears, Mothers Talk
Starship, Tomorrow Doesn't Matter Ton
Orchestral Manoeuvres In The Dark, If
Journey, Be Good To Yourself

Vanity, Under The Influence

Howard Jones, No One s To Blame
Wax, Right Between The Eyes

Falco, Vienna Calling

Level 42, Something About You

The Rolling Stones, Harlem Shuffle
Heart, Nothin' At All

John Couiav Mellencamp, Ramn On The S
Janet Jackson, Nasty

Bangles, Manic Monday

The *abulous Thunderbirds, Tutf Enuff
The $.0.S. Band, The Finest

The Outfield, Your Love

El DeBarge, Who's Johnny (“'Short Circ
INXS, What You Need

Prince & The Revolution, Kiss

Prince, Mountains

Bob Seger, Like A Rock

Magazine 60, Don Quichotte

Simple Minds, All The Things She Said
Rene & Angela, You Don't Have To Cry
Psychedelic Furs, Pretty tn Pink

The Blow Monkeys, Digging Your Scene

22
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, A Ditferent Corner

19 22 Mr. Mister, Is It Love 22 26 Billy Ocean, There’l Be Sad Songs (T
20 20 Simple Minds All The Thmfs She Said 23 5 Van Halen, Whr Can't This Be Love
21 24 Simply Red, Holding Back The Years 24 30 George Michae! !
22 23 Billy Ocean, There'll Be Sad Songs (T 25 32 The 3.0.S. Band, The Finest
23 13 Robert Palmer, Addicted To Love 26 8  Orchestral Manoeuvres In The Dark, If
24 26 Heart Nothin' At Alf 27 EX  Peter Gabriel, Siedgehammer
25 28 El DeBarge, Who's Johnny ("Short Circ 28 28 Mr. Mister, Is it Love
% 2 i S5 i o e

i i ° 2 e Fabulous Thu irds, Tuff Enuff 2 Heart, Nothin’

Minneapolis P.D.. Tac Hammer | 70§ 1re <05 Band. The Finest Los Angeles P.D.. Ed Scarborough | 30 31 Ly Trg Mechanics, AN | Need Is A
1 2 Whitney Houston, Greatest Love OF All 29 30 John Cougar Mellencamp, Rain On The S 1 4 Patti LaBelie & Michael McDonald, On 32 7 Pet Shop Boys, West End Girls
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Deregulation Helps Radio Syndication Make Gains In Europe

BY JIM McCULLAUGH

MONTREUX The progress made
by American and U.K. syndicators
in Europe was the central theme of
an International Music & Media
Conference session here titled
“Syndication Supermarket.”

It was noted that syndication is
still in its infancy there, but most

IM&MG agreed that for-
L]

eign territories
REPORT FROM have bgcome more
receptive to U.S.

MONTREUX product. In ad-
dition, European syndicators were
said to be discovering a “two way
street,”” as potential outlets for
their product in the U.S. have begun
to open up.

Major reasons for the progress in-
clude the easing of public radio/
government control postures in cer-
tain territories, attitude changes on
the part of the European radio mar-
ket, and an increasing realization of
how lucrative syndication and com-
merciality can be for local European
stations.

“Syndication Supermarket” pan-
elists included Suzanne Olsen-
Kahane, director, Westwood One
International; Simon Cole, chief ex-
ecutive, Picadilly Productions UK.;
Suzanne Barron, vice president of
sales for Radio Express, U.S.; and
Steven Saltzman, president, Rock
Over London, U.K. Moderating was
Billboard publisher Sam
Holdsworth.

Two years ago, Olsen-Kahane
said, Westwood One became con-
vinced it could extend its business
outside the U.S. to such territories

as Europe, Japan, Canada, and New
Zealand, and began to aggressively
market itself abroad. Restrictions
such as those in the U.K. have been
difficult, but that market is opening
up, as are Belgium and Holland, she
said.

“There’s been a big change at
British radio stations in the last two
years,” said Cole, who added that
commercial radio is becoming more
of a reality there. “In the UK, syn-
dication was not allowed, sponsor-
ship was not allowed, and barter
deals were impossible.” Now, some
degree of syndication is possible in
the U.K,, he said.

Along with other panelists, Cole
cited a strong pride, a “we can do it
better” attitude among English ra-
dio executives, which he said was
changing.

Saltzman said that “pride” had
taken on a new meaning for radio
outlets who are discovering that
syndicated fare can offer the pride
of innovative programming com-
bined with the ability to fire up their
local advertising staffs and adver-
tisers about spots on the program.

Cole added, “We're beginning to
understand syndication and the gen-
uine opportunities it can provide.
Radio needs to learn the television-
syndication lesson.”

Barron indicated that Radio
Express is not only upping its pro-
gram offerings but is also looking
aggressively at foreign territories.
The company’s big gun is ABC Wa-
termark’s “Casey Kasem’s Ameri-
can Top 40,” which is now heard by
some 45 million listeners on over
1,000 stations around the world.

Like Olsen-Kahane, Barron said
that her company works closely
with affiliates, a relationship that
includes suggesting possible spon-
sors, aiding in promotion and mer-
chandising, and schedule advising.
One example of this was its telling a
Panama station it was not a good
idea to air a promo for Kasem’s
show every 15 minutes, all day long.

Barron also spoke of ‘““Anglo-
American domination,” which is a
sensitive issue on all sides, accord-
ing to panelists. In some countries,
such as the U.K. and Canada, listen-
ers and programmers don’t want to
hear an American voice. This is par-
ticularly true in Canada where bor-
der cities are bombarded by U.S.
signals. “They want to preserve
their own culture, which is under-
standable,” she said.

On the other hand, both Barron

and Olsen-Kahane agreed that a
Bruce Sprirgsteen concert or inter-
view can generate advertising reve-
nue for stations. Both noted that in
most instances tapes can be custom-
ized so that stations can add their
own voice.

Neither Olsen-Kahane nor
Barron would quote prices because
fees vary from market to market.
They said, however, that they are
more than willing to be flexible in
finding a situation that is profitable
for all sides.

One Scandanavian delegate ques-
tioned the technical specifications
and sound quality of certain pro-
grams, citing “scratchy’” Bob Dylan
and Springsteen interviews he had
acquired. Not every artist inter-
view, said panelists, can be done in
the studio with professional reel-to-
reel equipment.

“You will always run into unusu-
al circumstar.ces because that’s the
nature of artists,”” said Olsen-
Kahane. The Dylan and Springsteen
interviews were done in hotel rooms
or in the back of limousines, with
the best porzable equipment avail-
able. Both Olsen-Kahane and Bar-
ron said they are open to feedback
from affiliates on sound quality,
production, and other areas.

Saltzman said he recently inter-
viewed Duane Eddy in a hotel lobby
on short notice. Unusual circum-
stances can actually be a plus, he
said, because they add a certain
“ambience’ -0 the interview.

On a final note about the U.K.
market, Cole predicted that British
radic would continue to be deregu-
lated and that it will soon resemble
the U.S. radio industry.

FEATURED PROGRAMMING

(Continued from page 16)

ber, United Stations, four hours.

May 30-June 1, Steve Allen, The
Great Sounds, United Stations,
four hours.

May 30-June 1, Julian Lennon,
Countdown America with Dick
Clark, United Stations, four hours.

May 30-June 1, Howard Jones,
Rick Dees’ Weekly Top 40, United
Stations, four hours.

May 30-June 1, Eddie Rabbitt,
Weekly Country Music Countdown,
United Stations, three hours.

May 30-June 1, Thompson
Twins, Hot Rocks, United Stations,
90 minutes.

May 30-June 5, Tanya Tucker,
Country Today, MJI Broadcasting,
one hour.

May 30-June 5, Hear’'n’Aid Spe-
cial, Metalshop, MJI Broadcasting,
one hour.

May 31, Monkees, Solid Gold
Saturday Night, United Stations,
five hours.

May 31-June 1, Simple Minds,
On The Radio, NSBA, one hour.

June 1-7, Erik Berglund, Musi-
cal Starstreams, Musical Star-
streams, two hours.

June 2-9, Nitty Gritty Dirt
Band/20th Anniversary Salute,

Country Closeup, Narwood Produc-
tions, one hour.

June 6-12, John Schneider,
Country Today, MJI Broadcasting,
one hour.

June 6-12, Dio, Metalshop, MJI
Broadcasting, one hour.

June 7-8, Rolling Stones, On The
Radio, NSBA, one hour.

June 13-19, Lee Greenwood,
Country Today, MJ1 Broadcasting,
one hour.

June 13-13, UFO, Metalshop, MJI
Broadcasting, one hour.
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Steve Hackett & Steve Howe Of GTR
Guitar Heroes Enter The Synthesizer Age

BY SAM SUTHERLAND

LOS ANGELES How can '70s
guitar heroes compete with this
decade’s synthesizer onslaught?
Veterans Steve Hackett and Steve
Howe of GTR have answered that
question by coupling their signa-
ture styles with a synthesizer ar-
mory.

That approach has been unveiled
in the eponymous debut album by
GTR, the duo’s new quinet, re-
leased earlier this month by Aris-
ta. Inevitable comparisons to
Howe's last band, Asia, and its bal-
ance of guitar and keyboards, be-
lie GTR’s reliance on guitars, bass,
and drums. The expansive orches-
trations and effects normally asso-
ciated with electronic keyboards
are in fact triggered by the two
leaders through their various gui-
tars.

“We wanted something that was
comparatively subtle, but would
use the guitar as a springboard for
ideas that we would normally dele-
gate to synthesizers,”’ says Hack-
ett, the former Genesis guitarist
who had fronted his own band pri-
or to linking with Howe.

Howe says he had ‘““dabbled a
bit” with various guitar synthesiz-
ers, but wasn't willing to feature
them prominently in his studio and
stage work until recently. “Roland

really got them going, where you
could go out and buy one and sim-
ply plug it in, as opposed to strug-
gling with the flimsy prototypes
that were first available,” he says.

For GTR, both guitarists now
rely on the Synclavier and the Ro-
land; they also use PPG, Prophet,
Memory Moog, and other synths.
They’ve also used the Fairlight
CMI. :

At the same time, Howe admits
the swing toward synthesizers car-
ries the risk of obscuring their
original strengths as guitarists.
“We didn’t want it to be just anoth-
er synth band,”’ he notes. “The
synthesizer can annihilate the gui-
tar's sound.” .

Finding fresh vehicles for their
respective instrumental styles is
central to the new band’s blue-
print. But “the two Steves,” as
manager Brian Lane has dubbed
them, both say that they found an
initial common ground in writing.

Lane, who has managed Howe
since his days with Yes, was re-
sponsible for getting the two musi-
cians to join forces. Howe had sev-
ered his ties with Asia and was al-
ready assembling songs, while
Hackett was unwinding from solo
projects.

Casting new partners proved
less difficult than expected, they
note. Over a two-month period,
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they found vocalist Max Bacon,
bassist Phil Spalding, and drum-
mer Jonathan Mover. Six months
of rehearsal followed before the
band entered London’s Townhouse
studio to start recording digitally
with producer Geoff Downes.

To support its debut release,
GTR plans to play headlining dates
this summer at midsize theaters in
more than 30 North American cit-
ies. The group’s first stop will be
June 20 at Baltimore’s Lyric The-
ater, with the present itinerary
wrapping on Aug. 1 in Orlando,
Fla.

Breaking Hearts. Capitol Records vice president of sales Joe Mansfield
introduces Heart's Nancy, center, and Ann Wilson before presenting them with
triple-platinum disks for their self-titled Capitol debut album at a reception at the
New York video club Private Eyes.

by Steve Gett

NEW YORK Mick Jagger and
David Bowie are on the verge of
closing a deal to star together in a
major motion picture. An insider
says the project—described as “a
sort of musical comedy”’—is a re-
sult of their Live Aid fund raiser,
“Dancing In The Street.”

A Bowie spokesperson would
neither confirm nor deny the ru-
mor, but said that the two British
superstars have discussed the pos-
sibility of collaborating on a movie
for some time. We're laying down
odds that the cameras will eventu-
ally roll.

GET YOUR SOCKS OFF! Don
Johnson’s debut album, for Epic,
is coming along just fine, says
Danny Goldberg, who manages
the “Miami Vice" star’s singing ca-
reer. The record should be out be-
fore the pop cops’ series enters its
new season in the fall.

Produced by former top L.A.
session guitarist Chas Sandford,
Johnson’s album will include guest
appearances by Stevie Ray
Vaughan, Bonnie Raitt, Dickey
Betts, and many more.

Says Goldberg: “People raise
their eyebrows when I tell them
Don Johnson’s making an album,
but when they hear it, their jaws
are going to drop.”

The sockless wonder is record-
ing in Miami and will be cutting
new Bob Seger and Tom Petty
compositions. Rumors that John-
son’s television partner, Philip Mi-
chael Thomas, has been banned
from the studio because he was un-
able to check his ego at the door
are denied.

SHORT TAKES 1. Sacramento’s
Bourgeois Tagg has been support-
ing its Island debut by opening for
Robert Palmer. Two NYC dates
supporting Madness have also
been scheduled . . . B.B. King kicks
off a two-week engagement at San
Francisco’s Fairmont Hotel Tues-
day (20) ... Columbia is putting a
big push on John Eddie’s impres-
sive Bill Drescher-produced album
... Duran Duran’s Andy Taylor

collaborated with former Sex Pis-
tols guitarist Steve Jones on three
songs for Atlantic’s ‘““American
Anthem” movie soundtrack. Tay-
lor has landed an MCA deal for his
upcoming Roy Thomas Baker-pro-
duced solo record and makes a
cameo appearance in Belinda Car-
lisle’s “Mad About You” videlip . ..
a-ha’s second album is due in Sep-

ONTHE BEAT

Artist news, touring,
signings, venues . .. for
those who need to know
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tember. The Norweigan trio plays
its first U.S. concert Aug. 16 in Se-
attle, Wash., and will continue
touring through the end of Octo-
ber ... Roy Orbison is recording
his first album in six years and has
co-written material with J.D.
Souther and ELO’s Jeff Lynne.

WHAT'S IN A NAME? Greg
Lake and Keith Emerson were
able to keep the name ELP by re-
placing Carl Palmer with the in-
credible Brit drummer Cozy Pow-
ell, who had previously played
with guitar heroes like Jeff Beck
and Ritchie Blackmore.

“When we started recording last
year, I told them that if they'd
wanted somebody whose name
started with a ‘P,” there were a lot
of other drummers who might
have fit in better,” said Powell dur-
ing an exclusive transatlantic chat.
“I can think of guys like Jeff Por-
caro, Simon Phillips, or Neil
Peart. But they obviously wanted
another ‘C.P." "

ELP’s new PolyGram release is
guaranteed to command strong al-
bum radio play. The group shot a
video for the single “Touch And
Go,” and a North American tour
starts Aug. 15.

CRYSTAL BALL CORNER: It
could be the hottest recording proj-
ect of the year—Canadian rocker
Bryan Adams is tipped to cut his
next album with Mutt Lange and
Bob Clearmountain in the studio

Jagger And Bowie To Hit Silver Screen?
Rocking Is Johnson’s New Miami Vice

... Sister Sledge is destined for a
Hot 100 return with a song called
““The Power Of Persuasion,’”’
tracked earlier this month with the
System’s Mic “Star” Murphy and
David Frank at the knobs. The
System has just inked a new man-
agement deal with AMI's Steven
Machat . . . Jerry Greenberg, prez
of the new UA label, will hit the
target with his “Karate Kid 11"
soundtrack album next month.
Cuts include a Paul Rodgers’ re-
work of “‘Rock Around The Clock"’;
a version of the Penguins’ classic,
“Earth Angel,” by New Edition;
and a new tune by former Chicago
vocalist Pete Cetera.

STRANGERS on the charts: The
British singles chart has long been
strange, but never more so than in
recent months. Watching Bill-
board’s Hits Of The World chart,
the following new entries have
been spotted: Marvin Gaye’s ““I
Heard It Through The Grapevine,”
“Rock Lobster” by the B-52’s, and
Frank Sinatra’s rendition of
“New York, New York.” Inciden-
tally, Frankie’s U.K. label has just
released a followup called “Strang-
ers In The Night”"—and the Brits
accuse the Yanks of being weird!

SHORT TAKES II: Last time it
was Lou Reed and Grace Jones—
the new Honda bike commercials
will feature Miles Davis, Sandra
Bernhard, and Chicago Bears’
quarterback "im McMahon ...
Neil Diamoad is on tour support-
ing his 13th Columbia release,
“Headed For The Future.” CBS-
TV presents a ‘‘Neil Dia-
mond...Hello Again’’ special on
Sunday (25) ... Les Paul was
forced to cancel recent NYC dates
when he was admitted to St.
Luke’s Hospital—here's hoping
the legend will be back in action
soon ... Translator is playing its
first U.S. concerts in more than
two years to promote its fourth
415/Columbia album, “Evening Of
The Harvest.” Remember Sandie
Shaw? The '60s British singing
sensation has recorded a version of
Lloyd Cole & the Commotions’
“Are You Ready To Be Heartbro-
ken?” for U.K. release.
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OVER 400,000 fans have already seen TED NUGENT in concert this year...

RECENT CONCERTS

3/7—CAPITOL CENTER, WASHINGTON D.C. - 3/8—THE
SPECTRUM, PHILADELPHIA, PA - 3/9—THE CAPITOL
THEATRE, WILLIAMSPORT, PA- 3/11—CENTRUM,
WORCESTER, MA - 3/12—MIDHUDSON CIVIC CENTER,
POUGHKEEPSIE, NY - 3/13—THE PALACE, ALBANY,
NY- 3/14—CIVIC CENTER, SALISBURY, MD - 3/15—
COLISEUM, NEW HAVEN, CT. - 3/16—CIVIC CENTER,

SPRINGFIELD, IL-3/18—CIVIC CENTER, PROVIDENCE,

RI-3/19—WAR MEMORIAL, SYRACUSE, NY - 3/20—
PITTSBURGH CIVIC CENTER, PITTSBURGH, PA - 3/22—
SCOPE, NORFOLK, VA - 3/23—RICHMOND COLISEUM,
RICHMOND, VA - 3/25—0MN]I, ATLANTA, GA - 3/28—

SPORTATORIUM, MIAMI, FL+ 3/29—LEE CIVIC CENTER,

FT. MYERS, FL- 3/30—VETERAN'S MEMORIAL
COLISEUM, JACKSONVILLE, FL-4/1—MEMORIAL
AUDITORIUM, NASHVILLE, TN - 4/2—C VIC COLISEUM,
KNOXVILLE, TN - 4/4—COLISEUM, CHARLOTTE, NC -
4/5—FREEDOM HALL, JOHNSON CITY, TN - 4/8—
MADISON SQUARE GARDEN, NEW YORK, NY - 4/10—
HERSHEYPARK ARENA, HERSHEY, PA- 4/11—

SHEA'S BUFFALO THEATER, BUFFALO, NY - 4/12—
MEADOWLAND'S ARENA, E. RUTHERFORD, NJ -
4/13—-STABLER ARENA, ALLENTOWN, PA - 4/15—
CIVIC CENTER ARENA, GLENNS FALLS, NY - 4/16—
CUMBERLAND COUNTY CIVIC CENTER, PORTLAND,
ME - 4/19—SOUTHERN STAR AMPITHEATER,
HOUSTON, TX - 4/20—TARRANT COUNTY ARENA,

FT. WORTH, TX - 4/23—CORPUS COLISEUM, CORPUS
CHRISTI, TX - 4/24—SAN ANTONIO AUDITORIUM,

SAN ANTON!O, TX - 4/25—COLISEUM, AUSTIN, TX -
5/1—BROOME COUNTY COLISEUM, BINGHAMPTON,
NY- 5/2—CIVIC CENTER, ERIE, PA-5/3—COBO HALL,
DETROIT, M| - 5/4—WAR MEMORIAL, ROCHESTER, NY -
5/6—SPORTS ARENA, TOLEDO, OH - 5/7—LANSING
CIVIC CENTER, LANSING, MI - 5/8—HORIZON,
CHICAGO, IL - 5/9—MET CENTER, MINNEAPOLIS,
MN-5/11—CIVIC CENTER, PEORIA, IL- 5/12—

FIVE SEASONS ARENA, CEDAR RAPICS, IA-5/14—
CIVIC CENTER, OMAHA, NE - 5/15—CIVIC CENTER,
DANVILLE, IL+ 5/16--OHI0 CENTER, COLUMBUS,

OH - 5/17—MARKET SQUARE, INDIANAPOLIS, IN -
5/18—MORRIS CIVIC AUDITORIUM, SOUTH BEND, IN -

and that's only the beginning!

Ted Nugent's latest single is LITTLE RED BOOK,
the follow-up t2 his hit LITTLE MISS DANGEROUS.

Management: Douglas Banker/Madhous2 Management Fﬁ%‘:
Agent: Dennis Arfa (212) 757-3850

ON ATLANTIC RECORDS & CASSETTES
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UPCOMING CONCERTS

5/19—WING'S STAD'UM, KALAMAZOO, MI - 5/20—
WENDLER ARENA, SAGINAW, MI - 5/23—RICHFIELD
COLISEUM, CLEVELAND, OH - 5/24—RIVERBEND
MUSIC CENTER, CINCINNATI, OH - 5/26—FAIR
GROUNDS, DES MO NES, IA-5/27—KIEL
AUDITORIUM, ST. LOUIS, MO - 6/1 —MESKER
AUDITORIUM, EVANSVILLE, il - 6/4—CIVIC CENTER,
CHARLESTON, WV - 6/5—CIVIC CENTER, ROANOKE, VA -
6/8—COLISEUM, COLUMBLA, SC - 6/10—JEFFERSON
CIVIC CENTER, BIRMINGHAN, AL - 6/11—VON BRAUN
CIVIC CENTER, HUNTSVILLE, AL - 6/13—MISSISSIPPI
COAST COLISEUM, BILOXI, MS - 6/21 —MID-SOUTH
CIVIC CENTER, MEMPHIS, TN - 7/9—CAPITOL CENTER,
WASHINGTON D.C. + 7/10—HAMPTON RHODES
COLISEUM, HAMPTON, VA - 7/13—CIVIC CENTER,
AUGUSTA, GA- 7/15—CONVENTION CENTER,
NIAGARA, NY - 7/16—TORONTO, CANADA - 7/18—
SPECTRUM, PHILADELPHIA, PA-7/19—COLISEUM,
NASSAU, NY - 7/21—WAR MEMORIAL ARENA,
JOHNSTON, PA - 7/22—CIVIC CENTER, WHEELING,
WV - 7/24—CAYUGE FAIRGROUNDS, WEEDSPORT, NY -
7/25—0RANGE FAIRGROUNDS, MILLTOWN, NY -
7/27—TERRA ARENA, DAYTCN, OH - 7/30—THE FAIR,
IONIA, Mi - 7/31—CASTLE FARMS, CHARLEVOIX, MI -
8/2—BROWN ARENA, GREEN BAY, Wi - 8/3—CENTER
ARENA, LaCROSS, WI - 8/5—HAMMONDS CENTER
ARENA, SPRINGFIELD, IL - €/6—KANSAS COLISEUM,
WICHITA, KS - 8/8—SANDSTONE, KANSAS CITY, OK -
8/9—CONVENTION CENTER, TULSA, OK - 8/11—
McNICHOLS AREMA, DENVER, CO - 8/13—SALT
PALACE, SALT LAKE CITY, UT -

MORE DATES
TO BE ANNOUNCED

[ED NUGENT
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Talent in Action

Robert Paimer struts his stuff during a
recent show at the Palace Theater in
New Haven, Conn., where he
performed material from his latest
Island release, “‘Riptide."”. (Photo:
David Piastik)

ROBERT PALMER
Palace Theater, New Haven, Conn.
Tickets: $15.50

HOBERT PALMER displayed his
musical versatility during an April 17
concert here before some 1,500 col-
lege-age fans—many of whom the
veteran vocalist probably attracted
during his brief tenure with the Pow-
er Station last year.

Backed by a formidable eight-
member entourage, Palmer opened
his 90-minute set with the dynamic
“Discipline Of Love.” The rest of the
show ran the gamut from the mellow
sounds of “Riptide,” the title track of
his latest album, to his recent No. 1
Hot 100 single, “Addicted To Love.”

Equally proficient in a variety of
musical formats, Palmer favored the
inclusion of funky, r&b-based tunes
like “Turn You On,” together with
sweet calypso ballads such as
“Pride” and “Woke Up Laughin’.”

Unfortunately, Palmer looked like
he belonged on the pages of a Euro-
pean fashion magazine rather than a
concert stage. Stiff in his delivery, he
engaged in a minimal amount of in-
teraction with the audience. Occa-
sionally the crowd grew restless with
his noncommercial selections and be-
gan shouting “rock’n’roll'”

Despite his new following’s antici-
pation of more Power Station covers,
“Some Like It Hot” was the only ref-
erence to that band’s material.

Palmer received a standing ovation
at the end of the show, proving his
growing acceptance as a solo artist.

LINDA MOLESKI

A FLOCK OF SEAGULLS
MODERN ENGLISH
The Ritz, New York
Tickets: $17.50, $15

BRITISH SYNTH-POPPERS A
Flock of Seagulls and Modern En-

glish each dented the top 10 three to
four years ago—the former with “I
Ran” and the latter with “I Melt With
You.” Both groups have had only mi-
nor chart suceess since. One-hit won-
ders they may be, but that didn’t stop
a respectable-sized crowd of faithful
followers from cheering them on at
their April 30 concert here.

While headliners A Flock of Sea-
gulls sported the better haircuts—an
all-important attribute for British
musicians—the opening act delivered
the more impressive live set.

Modern English was strong instru-
mentally, kept it tight in the rhythm
section, and managed some pleasing
atmospherics. Material from its cur-
rent Sire album, “Stop Start,” indicat-
ed that the quintet may be branching
out from predictable synthesizer
tunes and sporting a harder edge.

A Flock of Seagulls, on the other
hand, turned in an utterly bland per-
formance. The band’s playing
seemed mechanical and uninspired,
its songs generally inane, and its de-
livery devoid of any originality.

Their newer numbers—such as
“Cry Like A Baby” and “Say So
Much”—only made “I Ran” and an-
other older song, “The More You
Live, The More You Love,” stand out
even more as the only truly worth-
while music A Flock of Seagulls has
produced. JEFF TAMARKIN

THE CHERRY BOMBZ
CBGB’s, New York
Tickets: $10

THE CHERRY BOMBZ have creat-
ed a buzz on the New York scene in
recent months, attracting a good deal
of media and industry attention.
Pulled together from Hanoi Rocks
(guitarists Andy McCoy and Nasty
Suicide), the Clash (drummer Terry
Chimes), and the Lords Of The New
Church (bassist Dave Tregunna), the
group fulfills expectations of a tight,
crunching hard rock’n’roll guitar
band. Work is needed, however, in
the material and lead-vocal depart-
ments.

Former Toto Coelo singer Anita
Chellamah holds her own with the
boys; she has the looks, style, and
personality to match the flamboy-
ance of Suicide and McCoy. She sings
with the requisite energy, but her de-
livery and songs (co-written with Me-
Coy) have too much “boy toy” in
them to impress strongly.

The best of a short but savage
April 25 set came last with the Cher-
ry Bombz's cover of Loverboy’s “Hot
Girls In Love”—also the title track of
their new PVC EP—and a rendition
of Creedence Clearwater Revival's
“Around The Bend.”  JimM BESSMAN

= BOXSCORE
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Amusement
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
VAN HALEN Joe Louis Arena May 9-11 $828,877 50,235 Brass Ring Prods.
BACHMAN-TURNER OVERDRIVE Detroit, Mich. $16.50 three sefiouts
NEIL DIAMOND The Spectrum April 22 & 24 $608,552 36,633 Electric Factory Concerts
Philadelphia, Pa. $17.50/315 two sefiouts
NEW EDITIDN The Spectrum April 26 $387,378 26,700 Pace Concerts
FORCE M.D."S Philadelphia, Pa. $15/$13.50 32,200 Al Haymon Presents
CHERRELLE
STEVIE NiCKS The Spectrum May 6 $275,054 17,220 Stephen Starr/The Concert Co.
OPUS Philadelphia, Pa. $16.50/$14.50 sellout
NEW EDITIDN Joe Louis Arena April 20 $271,468 19,736 Pace Concerts
FORCE M.D.'S Detroit, Mich. $15/813 sellout Al Haymon Presents
CHERRELLE
DZZY OSBOURNE Nassau Veterans Memorial April 28 $266,805 17,139 Larry Vaughn Presents
METALLICA Coliseum $16/$14.50 sefiout Ron Delsener Enterprises
Uniondale, N.Y.
GRATEFUL DEAD Cal Expo Amphitheatre May 3-4 $256,495 16,031 Bill Graham Presents
Sacramento, Calif. $16 24,400
ALABAMA Oakland-Alameda County May 1 $248,675 14210 Keith Fowler Promotions/Bill Graham
CHARLIE DANIELS BAND Coliseum Arena $17.50 15,000 Presents
Oakland, Calif.
ALABAMA Cal Expo Amphitheatre May 2 $237,392 12832 Keith Fowler Promotions/Bill Graham
CHARLIE DANIELS BAND Sacramento, Calif. $18.50 sellout Presents
AEROSMITH Met Center May 9 $231,802 16,305 Jam Prods.
TED NUGENT Bloomington, Minn. $14.50/$13.50 17761
HEART The Summit May 2 $218,463 14 564 Pace Concerts
HONEYMOON SUITE Houston, Texas $15.75/814.75 17 500
ALABAMA Salinas Municipal Stadium May 3 $216,983 1219 Keith Fowler Promations
CHARLIE DANIELS BAND Salinas, Calif. $17.50 sellaut
ALABAMA Pacific Amphitheatre May 4 $199,390 12955 Nederiander Organization
CHARLIE DANIELS BAND Costa Mesa, Calif. $18/315/811 18764
STEVIE NICKS Providence Civic Center May 3 $187,550 12,29 frank J. Russo
oPUS Providence, R.I. $15.50/$14.50 sellout
AEROSMITH Rosemont Horizon May 8 $185,659 11978 Jam Prods
TED NUGENT Rosemont, III. $15.50 18.100
STEVIE NICKS Baltimore Civic Center May 7 $181,536 12029 Cellar Door Prods
OPUS Baltimore, Md. $15.50 13845
HEART Providence Civic Center May 9 $178,899 12,783 frank J. Russo
HONEYMOON SUITE Providence, R.I. $14.50/513.50 seflout
NEW EDITION Baltimore Civic Center April 25 $166,978 13,389 Pace Concerts
FORCE M.D.'S Baltimore, Md. $12.50 selfout
CHERRELLE
JOHN COUGAR MELLENCAMP McNichols Arena April 30 $162,023 9,552 feyline Presents
Denver, Calo. $17.05/$15.95/314.85 12 500
JUDAS PRIEST Compton Terrace May 8 $160,610 11,263 Evening Star Prods
RAVEN Phoenix, Asiz. $15.50/$15/$13.50 13.289
ZZ TOP Stokley Athletic Center May § $155,99% 10,687 Mud-South Concerts
JIMMY BARNES Knoxvitle, Tenn. $15/$12.50 sellout
Univ. of Tennessee
VAN HALEN Nashville Municipal Auditorium April 20 $146,850 9,790 Mid-South Corfcerts
BACHMAN-TURNER OVERDRIVE Nashville, Tenn. $15 sellout
ALABAMA Casper Events Center May 10 $146,537 9454 Keith Fowler Promotions
CHARLIE DANIELS BAND Casper, Wyo. $15.50 10.500
ALABAMA Yeflowstone Exhibition-Metra May 9 $143,158 9,236 Keith fowler Prometions
CHARLIE DANIELS BAND Billings, Mont. $15.50 10 694
JUDAS PRIEST Denver Coliseum May 4 $136,814 8,610 feyline Presents
RAVEN Denver, Colo. $15.95/814.85/813.75 12.500
NEW EDITION UTC Arena-Roundhouse April 17 $129,660 11786 Pace Concerts
FORCE M.D.'S Chattancoga, Tenn. $12/%9 sellout Alvin few
CHERRELLE Univ. of Tennessee, Chattanooga
KENNY ROGERS Hampton Coliseum May 1 $127,096 8023 North American Tours
LARRY GATLIN & THE GATLIN Hampton, Va. $16.50/%13.50 11203
BROS. BAND
SAWYER BROWN
JUDAS PRIEST Tingley Coliseum May 2 $118,033 8,256 Evening Star Prods
RAVEN Albuquerque, N.M. $15/314 10656
0ZZY OSBOURNE Lakefront Arena May 6 $117,920 7584 Contemporary Presentations
METALLICA New Orleans, La. $16 seflout
Univ. of New Orleans
THE FIRM Met Center May 5 $114,966 8,082 Rose Prods
MASON RUFFNER Bloomington, Minn. $15/$13.50 10.000
HANK WILLIAMS JR. & THE BAMA  Pittsburgh Civic Arena May 1 $114,762 8520 DiCesare-Engler Prods
BAND Pittsburgh, Pa. $1375 seflout |
JOHN ANDERSON t
HEART Barton Coliseum May § $110,754 7911 Mid-South Concerts |
JUBILEE DIVES Little Rock, Ark. $14 10000 i
0ZZY OSBOURNE Mid-South Coliseun May 4 $103,670 7405 Mid-South Concerts |
METALLICA Memphis, Tenn. $14 10 000 L
AEROSMITH Peoria Civic Center May 11 $90,031 6,209 Jam Prods |
TED NUGENT Peoria, lII. $14.50 9173
THE FIRM Centennial Hall May 3 $83,777 5,405 Brass Ring Prods
MASON RUFFNER Toledo, Ohio $15.50 9,662
Univ. ol Toledo
WILLIE NELSON Greenville Memorial Auditorium May 4 $72,.870 4442 in-house
DAVID ALLEN COE Greenville, S.C. $17.50 5,000
ROBIN WILLIAMS Stabler Arena May 9 $66,774 1,300 Electric Factory Concerts
THE BOBS Bethlehem, Pa. $15.50 £ 500
Lehigh Univ.

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Louise Zepp in Nashville at (615) 748-8129; Ancil Davis in New York at (212) 764-7314; Linda Deckard in Los Angeles at

(213) 859-5338; or Melinda Newman in Chicago at (312) 236-2085.
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Westwood One’s Wild Side. Lou Reed meets with Westwood One co-host
Carol Miller before doing an interview for the radio network’s “‘Line One™
program. Reed discussed his new RCA album, “Mistrial,” and his ptans for an

upcoming tour.

Holly Knight’s Band Sees Light Of Day

Group, Device, Will Take Most Of Songwriter’s Time

BY STEVE GETT

NEW YORK Pat Benatar, Tina
Turner, Heart, and Scandal are
among the many artists who have
enjoyed hits written by Holly
Knight in recent years. But now,
the Los Angeles-based composer is
eager for chart success with her
own band, Device, whose debut al-
bum, “22B3,” has just been released
by Chrysalis.

Two years ago, label chairman
Terry Ellis and executive vice presi-
dent Jeff Aldrich offered Knight a
seven-album deal purely on the mer-
its of her songwriting ability. “I
hadn’t showcased or done any of the
things that musicians unfortunately
have to do to get a record deal,” she
says.

Furthermore, Knight says, she
had the freedom to work as a solo
artist or to form a group. “‘Chrysalis
gave me the option,” she says. “But
I actually let them know I was inter-

Hope To Blow Away The Competition
Uptown Homs Release ‘Solo’ EP

BY JiM BESSMAN

NEW YORK The Gotham-based
Uptown Horns are the industry’s
most versatile and in-demand horn
section. Last year, they were fea-
tured on James Brown's comeback
hit, “Living In America,” and on al-
bums by Pat Benatar and Twisted
Sister.

In recent months the quartet has
completed more session work for
Brown and for artists like Debbie
Harry, Billy Idol, David Sanborn,
Rodney Crowell, and boxer Hector
“Macho” Comacho. The Horns have
also been playing regular Manhattan
club gigs with David Johansen’s alter
ego, Buster Poindexter, at the Bot-
tom Line, as well as appearing at the
Limelight’s “Downtown Dukes And
Divas” multiartist revues.

Now, the Uptown Horns are set to
cap their most productive year ever
with the release of their debut “solo”
disk. A six-song EP, titled “Tasteful-
ly Deviant” and culled from 15 unre-
leased tricks—except for the import
dance-club hit, “Sex With My Ex”"—
cut for EMI U.K. in 1983, is coming
out next month on the group’s Road-
side label. Important Records will
handle North American distribution.

“When we started seven years
ago, people said we were fools, that
horns were a historical relic no longer
valid except in disco,” says trumpeter
Hollywood Paul Litteral.

“Our whole thing is about break-
ing new ground for horns,” adds alto
and baritone saxophonist Crispin
Cioe, who handles the reeds with ten-
orman Arno Hecht. Cioe says that
the group’s goal is “to increase the
role of horns in pop musie to the point
that they are as common and accept-
ed as electric guitars, but without
competing.”

Litteral and trombonist Bob Funk
are classically trained, but Cioce says
it’s the Horns’ rockier bent and im-
provising ability that have allowed
them to “fit in just about every-
where. We all read musie, but in the

tradition of horn sections, we mostly
use head arrangements live and in
the studio.”

Recalling their first session date—
for Iggy Pop’s 1981 “Party’”” album—
during which the Horns “spontane-
ously” orchestrated and arranged
Pop’s riffs, Cioe says, “Stylistically,
we combine our rock’n'roll attitude
with the strictly r&b attitude of most
other sections, which is why we
haven’t shied away from rock artists
who haven’t used horns.”

Formed in late 1979, the Uptown
Horns made their initial mark host-
ing weekly jam sessions at the down-

town Manhattan club Tramps, at-
tracting top rock and r&b artists.
Since being tapped by the members
of the J. Geils Band to accompany
them on the 1982 “Showtime” live-al-
bum tour, the Horns have been hired
by scores of artists.

The group says that it will continue
to function as an onstage and studio
session team. But Litteral notes that,
if “Tastefully Deviant” establishes
the Uptown Horns as a successful re-
cording act, it may be necessary to
seek stronger business representa-
tion because the unit is self-managed
and books its own gigs.

ested in putting a band together.”

Negotiations with the label were
handled by producer/songwriter
Mike Chapman, who originally
signed Knight to his now-defunct
Dreamland label during the late
"70s, when she was a member of Spi-
der. Following the demise of that
outfit, Chapman and Knight main-
tained a close working relation-
ship—their first songwriting col-
laboration was Tina Turner’s hit sin-
gle “Better Be Good To Me.”

“It ended up taking about eight
months to finalize the deal with
Chrysalis,” says Knight. “I'd al-
ready started looking for a singer,
and I hadn’t found one when every-
thing was signed. But it wasn'’t like
Chrysalis turned around and said,
‘Well, we're not going to sign you
until you find one.” They were still
confident about my songwriting,
and 1 think they had faith in Mike
because of his track record with
their acts, like Blondie and Pat
Benatar.”

From the outset, Knight wanted a
male vocalist for Device. “I've been
typecast as the writer for women in
rock,” she says. “That wasn’'t any-
thing I did on purpose—it just hap-
pened that way. But I wanted a
more tough, masculine kind of vibe
to this band. I sing, so I figured 1
could handle any female vocals we
would need.”

Although Knight connected with
Device guitarist Gene Bloch “‘the
first night I went out to the local
[L.A.] clubs looking for people,” her
quest for a vocalist took two years
and necessitated trips to New York
and London before she finally found
Paul Engemann last summer.

“It got very frustrating,” says
Knight. “It was like I'd got a record
deal, but was I ever going to go in
and make an album? And, even

though we came up with a lot of ma-
terial before we found Paul, we saw
the danger in laying down tracks
because we didn't know if what we
did would be m the right key for the
vocalist we ended up working
with.”

After Engemann joined Device,
““22B3’' was recorded at L.A.’s
Cherokee Studios, with Chapman
producing. Tne band has since shot
a video in London and is now re-
hearsing for live dates. Drummer
Mark Nelson and keyboardist Pat
Regan have been hired to boost the
onstage sound. However, Knight,
who also plays keyboards, says that
Device will essentially function as a
trio, bringing in extra musicians
only when necessary.

While devoting a good deal of her
time and energy to Device, Knight
does not anticipate that the group
will prevent her from writing for
others.

“There might be a slight cutback,
but not much,” she says. “I think
people would be disappointed if I
didn’t write. Obviously, Device is a
priority, and if it takes off and we
go on the road for any length of
time, it might be harder.

“But I'll take a tape recorder with
me in case I get inspired. To me,
songwritirg’s all down to inspira-
tion, and there’s no telling when
you're going to get an idea. Besides,
I'm sure I'll write things that won’t
be suitable for Device.”

One of Knight’s most recent com-
positions is Rod Stewart’s new
Warner Bros. single, “Love Touch.”
She also reveals that “Nancy Wil-
son from Heart and I are going to
collaborate on a single and a video
this year. We’'ve got the title and
we'll probably get it done in the
summer, when she’s off the road—
as long as I don't get too busy.”
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NASHVILLE Singer Andrae
Crouch has been named spokes-
man for Kentucky Fried Chicken’s
National Gospel Music Series of
concerts and regional church mu-
sic contests.

The first concert in the series
was held April 27 in Louisville. A
second is slated for Chicago on
July 26, as part of the Thomas A.
Dorsey Festival, co-sponsored by
the city.

Andrae Crouch Is Spokesman

Gospel Goncert Series Set

which Crouch will also appear as
guest artist—are set for July 13 at
the John F. Kennedy Center for
the Performing Arts, Washington,
D.C.; Sept. 21 at the Ford Auditori-
um, Detroit; Oct. 12 at the Acade-
my of Arts, Philadelphia; and Nov.
2 at the Fox Theatre, Atlanta.

Additional details on Kentucky
Fried Chicken’s gospel music ac-
tivities are available at (202) 842-
4170.

Dr. Funkenstein Heads Multiple Operations
Clinton Expands ‘Ring Around Record Companies’

BY NELSON GEORGE

NEW YORK What is George Clin-
ton getting at with the title of his
new Capitol album, “R&B Skele-
tons In The Closet”? “It’s a tribute
record,” says the man generally re-
garded as one of the most influen-
tial bandleaders/musical conceptu-
alists of the last decade. With char-
acteristic humor he adds, “It’s a
tribute to all the people who cross

Regional contest finals—at

over and can't get black.
“You have these black artists

by Nelson George

AS DETAILED ELSEWHERE on this page, George
Clinton has a new album on Captol, “R&B Skeletons In
The Closet.” Like all of Clinton’s work, even when it
isn’t commercial, it's fun—or at least interesting—on
some level.

Just as much fun as the music on “Skeletons” is the
album’s art. The covers of Clinton’s various productions
have always been adventures in subliminal seduction,
even before the commercial breakthrough of the P-Funk
Mob in the mid-"70s. Even when the music of Clinton and
company (Funkadelic, Parliament, Bootsy, ete., etc.,

As usual, George Clinton
has a lot of topics covered

ete.) went way over the edge into cosmic funk surreal-
ism, the album covers always brought the meaning of
Clinton’s latest concept home.

On “Skeletons,” Pedro Bell, under the direction of
George “I Want A Grammy For My Mammy” Clinton,
has come up with some “Neegrow” graphics that are as
provocative as they are funny. Scattered across both
sides of the cover, they underline Clinton’s feelings
about crossover and other concepts. The front cover fea-
tures a “Volunteer Rating System,” which allows the lis-
tener to check off all the unsavory elements “Skeletons”
contains.

Among these elements are illicit drug use, excessive
violence, improper grammar and/ or slang, communist
agitator lyrical overtones, welfare fraud, voodoo cul-
tism, bambezi fertility rites, and suspicious and un-
known social impact. Surely this is the checklist the Con-
gressional wives are using even as we read.

On the back cover, Clinton presents “Captain Cross-
over” and his list of “What To Drop To Go Pop.” Since
this is a family newspaper, we’ll only quote a few of
Clinton’s extremely practical suggestions. One is “Don’t
wear ‘dreads,” cornrows, ‘naturals,’ or any garment that
looks Third World (‘This is America, buddy’).” Another
is “Do smile and appear grateful a lot when you get on
teevee. It’s besides-the-point that airbody’s [sic] getting
rich offa you and there’s still no money to buy your
mama a house, like you promised (‘Hey these things
take time, be patient! Your check’s in the mail .. .).”

Our favorite bit of advice is “Forget where you came
from because airbody knows that anybody who lives in
the projects more than two years is never going to make
it. You probably ripped off your friends to help your ca-
reer anyway. If your conscience bothers you, make a
tax-deductible contribution to a ghetto you DIDN'T live
in (‘C’'mon, gimme a break on that “being poor” stuff,
willya?’)!”

This is the tamer stuff, but it still packs a punch.
When you match these sentiments with Bell’s graphics,
you have one potent comic book of a cover.

RHYTHMGBLUES

SHORT STUFF: Rick James is reportedly back on the
hard stuff—the hard funk, that is. His new Motown al-
bum, “The Flag,” is a return to the punk-funk style of
his earlier albums. The flag James sings about is what
he calls “the freak flag”—a red, green, and black item
sure to be merchandised at some point this summer. The
single’s title is certainly vintage slick Rick: “Sweet And
Sexy Thing” ... Look for Total Experience Records
president Lonnie Simmons to get active as a producer
once again. During the period of his label's rise, Sim-
mons played an important role as both producer and
writer ... After a period of great change at Solar Rec-
ords (which may not be over yet), look for Dick Grif-
fey's label again to be a major factor on the black chart
with a variety of artists ... Jeffrey Osborne’s new
A&M single, produced by Richard Perry, is “You
Should Be Mine (The Woo Woo Song).” The flip side is
“Who Would Have Guessed,” a duet with Portia Grif-
fin... David “Hawk” Wolinski handles production on
“Slow Down,” the third single from Evelyn “Cham-
pagne” King’s RCA album “A Long Time Coming (A
Change Is Gonna Come)” . .. Check out The Real Rox-
anne with Hitman Howie Tee on “Let’s Go Go” b/w
“Howie’s Teed Off” on Select Records, produced by
Full Force ... Arista has just released an Angela
Bofill “Best Of” collection that includes the classies
“I Try,” “This Time We'll Be Sweeter,” and “Angel Of
The Night,” along with nine other selections from her
five albums.

Skyy’s “From The Left Side” has a good single,
“Givin’ It (To You),” and the album itself is even better.
The ballad “Song Song,” “Big Fun,” “Love Illogical,”
and the cute pop of “Rock It” make this Randy Muller/
Solomon Roberts production the band’s best in several
years. It's also Skyy’s Capitol debut ... Jean Carne’s
“Closer Than Close” on Omni Records is a superb piece
of music. Written by Philly-based songwriter Terry
Price and vocalist Brandi Wells, and produced by Gro-
ver Washington Jr., it's a strong, sympathetic platform
for Carne’s supple, jazzy phrasing. It could be the break-
through record this fine vocalist deserves. Carne just
went back into the studio with producer Dexter Wan-
sell to add a new track to her album in tribute to the late
songwriter Linda Creed: Creed’s classic “Make Up To
Break Up” ... The Commodores have just signed with
PolyGram Records. They expect to make their debut on
the label this fall ... The $.0.S. Band’s management
appears to be in transition; no one is saying what’s up
... Cameo’s bassist Michael Burnett was recently in-
jured in a motorcycle accident, but has recovered
enough to join the band for recording sessions in New
York ... Atlantic has signed Levert, a fine vocal trio
featuring Gerald and Sean Levert, sons of Eddie Le-
vert of the O’Jays. Their debut album for the label is
being released this month ... The Fat Boys have al-
ways made entertaining videos, but their best yet may
be Zbigniew Rybezynski’s treatment of their cover of
James Brown’s “Sex Machine.”

who get a pop smash and then keep
copying that formula. Then they
find out white stations don’t want
them as regular guests because
they're black, and black stations
don’t want them because they’re too
into sounding white.”

The latter is a charge never di-
rected at Clinton, either as musical
mastermind of the “P-Funk Mob”
(Funkadelic, Parliament, Bootsy's
Rubber Band, and sundry others),
or in a solo career so far highlighted
by his 1984 black No. I single,
“Atomic Dog.”” (Coincidentally,
“Atomic Dog” is the answer to the
trivia question: What song replaced
“Beat It” as the No. 1 black single?)

Clinton says: “When we came up
with the idea, everybody thought
we were talking about Lionel Ri-
chie. He was the first name that
came to mind. But he crosses over
because it comes naturally. Had to
exempt him from the list. We're
talking about when you get in that
dilemma between what you were
doing and what you wanted to do.”

Ex-Miss America Vanessa Wil-
liams is a surprise guest vocalist on
two songs, “Hey Good Lookin’"’
and the funny first single, “Do
Fries Go with That Shake?” Clinton
says he knew the dethroned pag-
eant winner had a good voice. “I in-
vited her down to the studio to see if
she could funk, and she could,” he
says. They worked together so well
that Clinton decided to produce an
album for her. As part of his ef-
forts, Clinton requested and re-
ceived two finished 24-track record-
ings from Prince, “Euphoric High-
way” and “Eternity,” which Clinton
says are melodically reminiscent of
material from the Warner Bros. art-
ist’s last two albums.

“I talked with her and her manag-
er, Ramon Herve, about it,” says
Clinton. “My feeling was that we
should gear it to kids 18 and under,
instead of to people 27 years and
older. They are less likely to be
judgmental and influenced by what
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is written. Besides, Vanessa's only
22. She doesn’t need to be doing mu-
sic that’ll make her sound old. She
can sing. We can put a style to it
and give her a platform.”

Along with the Williams project,
Clinton has been back at an activity
he calls ‘“‘ring around the record
company’’—his phrase for deal-
making, and Clinton is a master at
it. At one point a few years ago,
Clinton-associated acts were signed
to Warner Bros., Casablanca, Aris-
ta, and Atlantic. Among his current
deals Clinton has moved Jimmy G &
the Tackheads from Capitol to
MCA, has signed a reconstituted
Funkadelic (featuring ex-Slave and
Aurra member Steve Washington),
and is seeking a deal for Otis Day &
the Nights.

Day is the name actor DeWayne
Jessie used when playing a frat-
house entertainer in the film “Ani-
mal House.” Over the last year, Jes-
sie and a backing band have suc-
cessfully revived the Day & the

(Continued on page 43)

Canada Group
Sets Awards

NEW YORK The Black Music
Assn. of Canada (BMAC) holds
its second Award of Merit lun-
cheon Friday (23) at Toronto’s
Royal York Hotel. The theme is
“Blacklights 2: The Future: A
Collaboration With Radio And
Video,” and the keynote address
will be given by an executive
from MuchMusic, Canada’s mu-
sic video network.

Seven contemporary achieve-
ment awards, three Hall of Fame
awards, and two special awards
will be presented. For more in-
formation, contact BMAC at
(416) 463-8880.

Billboard

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

NEW TOTAL
90 REPORTERS ADDS ON
JEFFERY OSBORNE YOU SHOULD BE MINE  a&m 52 52
RICK JAMES SWEET AND SEXY THING moTowN 37 &4
JEAN CORNE CLOSER THAN CLOSE omni 30 35
RUN-D.M.C. MY ADIDAS PRrOFILE 23 44
MTUME BREATHLESS epPc 18 &3

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail-
ers and one-stops reporting to Billboard. The full panel of reporters 1s published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036

RETAIL BREAKOUTS NUMBER
134 REPORTERS REPORTING
52ND STREET TELL ME (HOW IT FEELS) mca 20
MIDNIGHT STAR HEADLINES souar 19
YARBROUGH & PEOPLES | WOULDN'T LIE  TOTAL EXPERIENCE 17
ARETHA FRANKLIN AIN'T NOBODY EVER LOVED YOU  arisTA 13
PAUL LAURENCE STRUNG OUT capitoL 12

publisher.
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Bilboord Hot Black Singles SALES & AIRPLAY

A ranking of the top 30 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

x
S/& SALES <z
S/E >
/3 /e ARTIST |28
1 | 1 | oNmyowN PATTI LABELLE & MICHAEL MCDONALD | 1
2 | 2 | 1HAVE LEARNED TO RESPECT . .. STEPHANIE MILLS | 5
3 | 6 | GREATEST LOVE OF ALL WHITNEY HOUSTON | 3
a | 3 | THE FINEST THE S.0.5. BAND | 2
5 | 10 | IF YOUR HEART ISN'T IN IT ATLANTIC STARR | 4
6 | CAN'T WAIT NU SHOOZ | 7
7 | 4| xiss PRINCE & THE REVOLUTION | 10
8 | 18 | NasTY JANET JACKSON | 6
9 | 8 | UNDER THE INFLUENCE VANITY | 12
10 | 13 | NEVER AS GOOD AS THE FIRST TIME SADE | 11
11 | 16 | DO FRIES GO WITH THAT SHAKE GEORGE CLINTON | 13
12 | 14 | DOIT TO ME GOOD (TONIGHT) MICHAEL HENDERSON | 22
13 | 21 | oH, LouIsE JUNIOR | 14
14 | 19 | DO YOU STILL LOVE ME? MELI'SA MORGAN | 9
15 | 7 | LOVE IS JUST A TOUCH AWAY FREDDIE JACKSON | 26
16 | 15 | THE HEAT OF HEAT PATTI AUSTIN | 19
17 | 2 | stay THE CONTROLLERS | 15
18 | 11 | CRUSH ON You THE JETS | 24
19 | 28 | LOVE TAKE OVER FIVE STAR | 16
20 | 25 | WHAT'S MISSING ALEXANDER O'NEAL | 8
21 | 9 | PARTY FREAK CAS$HFLOW | 30
72 | 29 | THERE'LL BE SAD SONGS (TO MAKE YOU CRY)  BILLY OCEAN | 17
23 | 23 | WATCH YOUR STEP ANITA BAKER | 23
24 | — | FIRESTARTER TEASE | 20
%5 | — | YOU DON'T HAVE TO CRY RENE & ANGELA | 18
26 | 12 | 'M NOT GONNA LET ... COLONEL ABRAMS | 38
21 | 17 | Rock ME AMADEUS FALCO | 41
2 | 20 | ResTLESS STARPOINT | 39
29 | — | WHO'S JOHNNY ("SHORT CIRCUIT- THEME) EL DEBARGE | 25
30 | — | JUST ANOTHER LOVER JOHNNY KEMP | 21

@©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced. stored in any retrieval system. or transmitted. in any form or by any means.

recording, or otherwise. without the prior written permission of the publisher.

x
F/& AIRPLAY <3
$/& 0%
YA 29
1 1 ON MY OWN PATTI LABELLE & MICHAEL MCDONALD 1
2 2 THE FINEST THE S.0.S. BAND 2
3 6 NASTY JANET JACKSON 6
4 5 IF YOUR HEART ISN'T INIT ATLANTIC STARR 4
5 3 GREATEST LOVE OF ALL WHITNEY HOUSTON 3
6 7 WHAT'S MISSING ALEXANDER O'NEAL 8
7 4 | HAVE LEARNED TO RESPECT . .. STEPHANIE MILLS 5
8 17 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) BiLLY OCEAN 17
9 12 DO YOU STILL LOVE ME? MELI'SA MORGAN 9
10 11 YOU DON'T HAVE TO CRY RENE & ANGELA 18
11 10 LOVE TAKE OVER FIVE STAR 16
12 13 STAY THE CONTROLLERS 15
13 24 HEADLINES MIDNIGHT STAR 27
14 18 FIRESTARTER TEASE 20
15 16 OH, LOUISE JUNIOR 14
16 19 JUST ANOTHER LOVER JOHNNY KEMP 21
17 21 DO FRIES GO WITH THAT SHAKE GEORGE CLINTON 13
18 25 WHO'S JOHNNY (" SHORT CIRCUIT" THEME) EL DEBARGE 25
19 26 STATE OF THE HEART PHILIP BAILEY 29
20 22 | GET OFF ON YOU THE ROSE BROTHERS 28
21 30 | WOULDN'T LIE YARBROUGH & PEOPLES 31
22 9 THE HEAT OF HEAT PATTI AUSTIN 19
23 28 TELL ME (HOW IT FEELS) 52ND STREET 32
24 27 THE CHARACTER MORRIS DAY 34
25 8 NEVER AS GOOD AS THE FIRST TIME SADE 11
26 — HERE | GO AGAIN FORCE M.D.'S 36
27 — SEX MACHINE THE FAT BOYS 33
28 15 | CAN'T WAIT NU SHOOZ 7
29 14 UNDER THE INFLUENCE VANITY 12
30 20 WATCH YOUR STEP ANITA BAKER 23

electronic. mechanical. photocopying.
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100 MPH

(Controversy, ASCAP)

AIN'T NOBODY EVER LOVED YOU
(Gratitude Sky, ASCAP/Polo Grounds, BMI)
ARTIFICIAL HEART

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
BABY LOVE

(Black Lion, ASCAP/Regina Richards, ASCAP/Deutsch-
Berardi, ASCAP/Agpril, ASCAP/Maz Appeal, ASCAP)
BAD BOY

(Foreign Imported, BMI)

BEST FRIENDS

(Temp Co., BMI)

BREATHLESS

(Mtume, ASCAP}

BYE BYE

(Irvin Lee, BMI)

THE CHARACTER

(Ya D Sir, ASCAP/WB, ASCAP)

CLOSER THAN CLOSE

(Sloopus, BMI)

CRUSH ON YOU

(Almo, ASCAP/Crimsco, ASCAP/lrving, BMI) CPP/ALM
DIAL MY NUMBER

(April, ASCAP/Science Lab, ASCAP)

DO FRIES GO WITH THAT SHAKE
(Warner-Tamerlane, BMI/X-O-Skeletal, BM1)
DO IT TO ME GOOD (TONIGHT)
(Shannonlatisse, BMI/American League, BMI)
DO YOU STILL LOVE ME?

(Fuss, ASCAP)

DON'T WASTE MY TIME

(Oval, ASCAP)

EXPERIENCE

(Happy Stepchild, BM1)

FEMALE INTUITION

(Intersong, ASCAP/Solid Smash, ASCAP)

A FINE MESS

(Golden Torch, ASCAP/Gold Horizon, BMI/Tuneworks,
BMI)

THE FINEST

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
FIRESTARTER

(Future Shock, ASCAP/WB, ASCAP)

FUNKY BEAT

(Zomba, ASCAP)

GIVIN' AT (TO YOU)

{One To One, ASCAP)

GOING IN CIRCLES

(Por Pete, BMI)

GREATEST LOVE OF ALL

19

n

72

(Goiden Torch, ASCAP/Gold Horizon, BMI) CPP
HEADLINES

{Hip Trip, BMI/Midstar, BMI)

THE HEAT OF HEAT

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)

HERE { GO AGAIN

(T-Boy, ASCAP/Fly Gisl, ASCAP/Force M.D., ASCAP)
HIGH HORSE

{Warner-Tamerlane, BMI/Song-A-Tron, BMI)

HOLD 1T, NOW HITIT

(Def Jam, ASCAP)

| CAN'T WAIT

(Poolside, BMI)

| DON'T WANT TO WAKE UP (FEELIN' GUILTY)
(Azrock, BM1/Swelka, BMI)

1 GET OFF ON YOU

(Muscle Shoals, BMI/Jalew, BMI)

| HAVE LEARNED TO RESPECT THE POWER OF LOVE
(Careers, BMI/Moore & Moare, BMI) CPP

| THINK IT'S LOVE

(Black Stallion, ASCAP/Jobete, ASCAP/See This House,

ASCAP/Blackbuli, ASCAP) CPP

| WOULON'T LIE

(Temp Co., BMI)

IF YOUR HEART ISN'T IN IT

(Aimo, ASCAP/Redhead, ASCAP/Joe's, ASCAP/Stuart,
ASCAP) CPP/ALM

ILL BE ALL YOU EVER NEED

(Music Specialists, BMI)

I'LL BE YOUR FRIEND

(Zomba, ASCAP)

I'M NOT GONNA LET (YOU GET THE BEST OF ME)}
(MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP)
ITCHIN' FOR A TWITCHIN'

(Troutman's, BMI/Saja, BMI)

IT'S YOU

(Stene Diamond, BMI/Reel Vain, BMI/Jobete,
ASCAP/Conceiten, ASCAP/RK.S., ASCAP) CPP
THE JAMMIN' NATIONAL ANTHEM

(Konglather, BMI/Cheyenne, ASCAP/Motor, ASCAP)
JUST ANOTHER LOVER

{(Music Corp. Of America, BMI/New Music Group,
BMI/Kashif, BMI)

KISS

{Controversy, ASCAP)

LET'S GET STARTED

(Bill-Lee, ASCAP/Bush Burnin’, BMI)

LET'S GO ALL THE WAY

(Lifo, BMI)

A LITTLE BIT OF LOVE (IS ALL IT TAKES)

(House Of Champions, ASCAP)

—
=1

—

79

75

92

35

62

41

2

LOVE 4/2
(Ted-On, BMI/J.Carr, BMI)
LOVE IS JUST A TOUCH AWAY
(Bush Burnin’, BMI/Zomba, ASCAP)
LOVE TAKE OVER
(Company, MCPS/Eaton, MCPS)
LOVES ON FIRE
(West Kenya, ASCAP)
MY ADIDAS
(Protoons, ASCAP/Rush Groove, ASCAP)
NASTY
(Flyte Tyme, ASCAP)
NEVER AS GOOD AS THE FIRST TIME
(Silver Angel, ASCAP) CPP
NO MORE
(Troutman's, BM1/Saja, BMI)
NOBOOY BUT YOU
(Tricky-Trac, BMI)
(NOTHING SERIOUS) JUST BUGGIN'
(ADRA, BM!I/Guinea Farm, BMI)
OH, LOUISE
(Junior, prs/Emi, prs/MCA, ASCAP)
ON MY OWN
(New Hidden Valley, ASCAP/Carole Bayer Sager, BMI)
ONE LOVE AGO
(ldnyc-Derf, BMI/Pure Delite, BM!/Membership,
ASCAP)
ONE STEP CLOSER TO YOU
(Music Corp. Of America, BMI/Bayjun Beat,
BMI/Rashida, BMI/MCA, ASCAP)
ONE WAY LOVE
(T-Boy, ASCAP)
OVERJOYED
{Jobete, ASCAP/Blackbul!, ASCAP) CPP
PARTY FREAK
(Al Seeing Eye, ASCAP)
PEE WEE'S DANCE
(Vintertainment, ASCAP)
PRISONER OF LOVE
(Beezer, ASCAP/Eatmon, ASCAP)
PROGRAMMED FOR LOVE
(Mtume, ASCAP)
RECONSIDER
(Wyteria, BMI/Music Minded, BM1)
RESTLESS
(Philesto, BMI/Keith Diamond, BM|/Willesden,
BMI/Harrindur, BMI) CPP
ROCK ME AMADEUS
{Colgems-EMI, ASCAP) CPP
ROCK THE BELLS
(Def Jam, ASCAP)

91

1K)

57

15

61

47

67

SATURDAY LOVE

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)

SAY IT, SAY IT

(Baby Tanzi, BMI/House Of Fun, BMI/Black Lion,
ASCAP)

SEX MACHINE

(Dynatone, BMI/Unichappell, BMI)

SLEEPLESS NIGHTS

(Almo, ASCAP/Redhead, ASCAP/Largo, ASCAP)
STATE OF THE HEART

(April, ASCAP/Science Lab, ASCAP) CPP/ABP
STAY

(Zomba, ASCAP/Tyvela, BM!)

STRUNG OUT

(Bush Buenin’, BMI)

STYLE

(Northridge, ASCAP/Ansta, ASCAP) CPP
SWEET AND SEXY THING

(Stone City, ASCAP/National League, ASCAP)
SWEETHEART

(Warner's Thunder, ASCAP/WD, ASCAP/Real Deal,

SESAC/Frederick, SESAC)
TAKE A PIECE OF ME
(Sloopus, BMI)

84 TELL ME

32

7

12

(Jimi Mac, BMI)

TELL ME (HOW IT FEELS)

(Ackee, ASCAP)

THERE'LL BE SAD SONGS (TO MAKE YOU CRY)
(Zomba, ASCAP)

UNDER THE INFLUENCE

(MCA, ASCAP/WB, ASCAP/Ertolejay Musique,
ASCAP/Music Corp. Of America, BMI/it's A Gonna
Rain, BMI)

VELOCITY

(Father Thunder, BMI)}

VICIOUS RUMORS

(JKing IV, BMI)

WATCH YOUR STEP

(Baker's Tune, BMI)

WE DON'T HAVE TO TAKE OUR CLOTHES OFF
(Bellboy, BMI/Chappell, ASCAP)

WEST END GIRLS

(Cage, ASCAP)

WHAT HAVE YOU DONE FOR ME LATELY
(Flyte Tyme, ASCAP)

WHAT YOU GONNA DO ABOUT T

{Rare Blue, ASCAP)

WHAT'S MISSING

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
WHO’S JOHNNY (“SHORT CIRCUIT” THEME)

BLACK SINGLES

BY LABEL

A ranking of distributing labels
by their number of titles
on the Hot Black Singles chart.

LABEL NO. OF TITLES

ON CHART

EPIC (3) 9
Tabu (4)
CBS Associated (1)
Portrait (1)
CAPITOL (7) 8
Manhattan (1)
MCA 8
ARISTA (4) 7
Jive (3)
ELEKTRA (4) 7
Asylum (1)
Solar (1)
Vintertaiment (1)

MOTOWN (2) 7
Gordy (2)
Tamia (2)
Motown/Kallista (1)

A&M 6

ATLANTIC (4) 6
Omni (2)

COLUMBIA (4) 6
Def Jam/Columbia (2)

RCA (3) 6
Total Experience (3)

WARNER BROS. (2) 6
Paisley Park (2)
Qwest (1)
Warner Bros./Tommy Boy (1)

POLYGRAM 4
Mercury (2)
Atlanta Artists (1)
London (1)

EMI-AMERICA 2

ISLAND
4th & B'Way (1)
4th & B'Way/Checkpoint (1)

CHRYSALIS
CRITIQUE
FANTASY
HEAT
JAMPACKED
JAY

KMA

MALACO
Muscle Shoals Sound (1)

PROFILE
SRA/ICHIBAN
Wilbe (1)
SELECT
SLEEPING BAG
SUNNYVIEW
SUPERTRONICS
SUTRA
TOMMY BOY

e e e et b

-

L N

(Petwolt, ASCAP /Chappell, ASCAP/Kikiko,
BMI/Unichappell, BMI)

WITH YOU ALL THE WAY

(George Tobin, BMI)

(YOU ARE MY) ALL AND ALL

(Beach House, ASCAP/Smokin’ Amigos,
ASCAP/Tawanne Lamont, ASCAP)

YOU DON'T HAVE TO CRY

(A La Mode, ASCAP/WB, ASCAP)

YOU SHOULD BE MINE (THE WOO WOO SONG)
(Nonpareil, ASCAP/Broozertoones, BM1)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures
ALM Almo HAN Hansen

B8-M Belwin Mills HL Hal Leonard

B8-3 Big Three IMM Ivan Mogull

BP Bradiey MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth

CPI Cimino WBM Warner Bros.
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Breaking With Buddy. Tree international owner Buddy Killen, left, talks with
WSM-AM'’s Al Wyntor about the “Big Break” talent contest being co-sponsored
by the station and Nashville's Stockyard restaurant, which Killen also owns. The
contest will be broadcast live from the Stockyard for 13 weeks.

BY EDWARD MORRIS

NASHVILLE Exit Gail Davies,
soloist. Enter the band Wild Choir,
with Gail Davies as lead vocalist.
After almost two years at RCA
and with only one slow-selling al-
bum to show for it, Gail Davies has
convinced the label to let her fade
out as an individual act and emerge
as part of a band. Although the re-
sultant music doesn’t disguise
Davies’ passionate vocals, it does
have a hard-driving rock sound that
is at odds with the folk/country one

she solidified during her five years

by Gerry Wood

THIS IS NOT A COUNTRY COLUMN. This is not a
country column. This is not a country column. At
least, ¢this week, this is not a country column. Because
I'm talking about Chet Atkins—and that guitar artist
has gone far beyond country.

Atkins, whose instrument was instrumental in the
formation of the Nashville Sound as we know it, has
released another noncountry album—his second in a
row. Actually, his new Columbia album, “Street
Dreams,” might be called HollyNash or NashWood.
It’s a hybrid of the best the West Coast and Nashville
have to offer. That includes L.A. jazz/fusion players
Harvey Mason, Ronnie Foster, Carlos Rios,

Atkins has always
been a catalyst

Abraham Laboriel, and Paulino DeCosta fused with
Nashville talents David Hungate, Mark O’Conner,
and Paul Yandell. Earl Klugh’s ex-keyboard player
Darryl Dybka co-produced the album and wrote six of
its songs.

CBS recently showcased Atkins and the new album
at the Palace in Hollywood. The fete drew Columbia
black-music marketing managers, jazz/urban-format
radio reps from 15 cities, major pop and jazz accounts,
and such CBS executives as George Butler, vice presi-
dent of jazz a&r, Columbia; Ruben Rodriguez, vice
president of black-music marketing; Bob Wilcox,
West Coast vice president of marketing; Rick Black-
burn, senior vice president/general manager, CBS
Nashville; and Roy Wunsch, vice president of market-
ing, CBS Nashville.

Atkins was joined onstage by many of the players
from the album, as well as such talents as Nashvillian-
turned-Connecticut-Yankee Randy Goodrum, Larry
Carlton, and Sarah Vaughan, as sassy as ever with a
sizzling version of “I've Got It Bad And That Ain’t
Good.” The laid-back Atkins quipped to the audience
prior to Vaughan's appearance, “I finally got to work
with her. We rehearsed in the bathroom for two min-
utes.” But that’s not how it sounded.

Atkins has always been a catalyst, bringing great,
and divergent, talents together. In his RCA days in
Nashville he signed and/or produced such acts as
Willie Nelson, Dolly Parton, Waylon Jennings,
Elvis Presley, the Everly Brothers, and Jerry Reed,
while recording more than 70 albums—some of them
with such distinguished friends as Les Paul and
Arthur Fiedler & the Boston Pops.

The quiet, hunched-over guitarist/producer/execu-
tive has dropped all executive duties in his switch to
CBS. He's concentrating on what he does best: play-
ing the guitar.

With Michael McDonald sitting entranced in the
first row at his Palace performance, Atkins demon-

SHVILLE SC

strated why he’s the greatest, dipping into his new al-
bum and some past ones for his material. One of the
highlights was his sensuous performance of Don
McLean’s “Vincent.” Before a predominantly black
audience, Atkins showed he’s a consummate artist
who transcends all boundaries of music—country,
pop, soul, and jazz.

Once again the country boy proved that he’s the
best in the country.

NEWSNOTES: Warner Bros. artist Randy Travis,
who was recently voted top new male vocalist by the
Academy of Country Music, has been given an honor-
ary life membership in the Appalachian Jubilee
Country Music Entertainers Assn. Travis is sched-
uled to play the Jubilee in Chambersburg, Pa., May 26.

Promoter Mervyn Conn presented Columbia’s
Johnny Cash with the Hubert Long Award following
Cash’s performance at the Silk Cut Festival in
Wembley, England. The award goes to those who
have contributed to the promotion of country music
worldwide. '

Some of Nashville’s top music figures are lobbying
to get the new 1-440 route around the city named the
“Minnie Pearl Parkway,” to show the industry’s af-
fection for the Grand Ole Opry comedienne and Coun-
try Music Hall of Famer.

The Nitty Gritty Dirt Band will eelebrate its 20th
anniversary with a concert at the Red Rocks
Amphitheatre in Denver, June 10. Guesting on the
show will be John Denver, Michael Martin Murphey,
Rosanne Cash, Doc Watson, John Prine, Jerry Jeff
Walker, Rodney Crowell, Vince Gill, Nicolette
Larson, Sharon White, and Marty Stuart.

More than 50 students have received full or partial
scholarships through funds established by MCA com-
edian and storyteller Jerry Clower—at Mississippi
State, the Univ. of Mississippi, Southwest Mississippi
Junior College, and The Citadel—according to
Clower’s manager and booking agent Tandy Rice.

In promoting his debut RCA album, “Wings,"”
Michael Johnson has performed solo shows to radio,
retail, and press audiences in Atlanta, Durham, Nash-
ville, Tampa Bay, Houston, Amarillo, Dallas, and San
Antonio.

Epic's Tammy Wynette will appear on the CBS-TV
special, “The Wildest West Show Of The Stars,” on
May 27 at 9 p.m., Eastern Time. Atlantic/ America art-
ist Glen Campbell appears with Wynette.

SIGNINGS: Perry LaPointe to Door Knob Records
... Sue Thompson to Playback Records ... The
Blazer Brothers to World Class Talent for booking
... Family Brown, Freddie Hart, and the Carlton’s
to Tessier-Marsh Talent for U.S. booking. That agen-
cy’s new address is 505 Canton Pass, Madison, Tenn.
37115.

at Warner Bros.

The album, “Wild Choir,” will be
released commercially in early
June. “Next Time,” which ships this
week, is the band’s debut single.
Only the DJ copies will carry the
designation, “Wild Choir, featuring

‘First country band
with a female lead’

Gail Davies.” Otherwise, the promo-
tional focus is entirely on the band.

Davies co-produced the project
with Pete Pendras, who also plays
electric guitar in the group. The oth-
er members are Denny Bixby, bass
and vocal harmonies; Larry Chaney,
electric guitar and vocals; and Bob
Mummert, drums and percussion.

While Davies has the reputation
of being a meticulous and hard-to-
please producer, she and Pendras
completed the album in 10 days.
“I’ve never had that happen be-
fore,” she marvels.

Singer Gail Davies Joins A ‘Wild Choir’
Rock-Oriented Sound For New RCA Group

According to Pendras, the main
concern in the studio was to get a
live feel. This is hard to do, he says,
using the standard Nashville prac-
tice of listening to demos and rely-
ing on studio musicians to interpret
them. “Everyone in the band sings
on the record, and there’s writing
within the band. So it's not a solo
artist with backup musicians. It's
interactive.”

Davies wrote or co-wrote six of
the cuts. Also contributing material
were Pendras, John Hiatt, Wendy
Waldman, Pam Rose, Mary Ann
Kennedy, Pat Bunch, Fred Kohler,
and Marshall Chapman.

RCA chief Joe Galante says the
label will launch a teaser campaign
to draw attention to the new act.
“We’ve been out on the road for the
last several months,”” he adds,
“playing songs to our distributors.”
Wild Choir will begin shooting its
first video, on “Safe In The Arms
Of Love,” next week.

Galante says the video will serve

(Continued on page 34)

U.K. Promoter Galms Acts
On European-Tour Safety

BY EDWARD MORRIS

NASHVILLE Country acts are saf-
er performing in Europe than playing
Texas bars, says British country mu-
sic promoter Jeffrey Kruger. Kruger
was scheduled to speak at a luncheon
here Friday (16), specifically to tell
artists that their fears of encounter-
ing terrorism in Europe are ground-
less.

“The panic is in the mind of the be-
liever,” Kruger said in a telephone in-
terview from London. “I am coming
to Nashville to reassure the artists [
have contracted for June and August
and to tell them that, in the words of
the American ambassador here, if
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they give in to this inflated spectre of
terrorism, they will have surrendered
a fundamental right of free people.”
Kruger said that no artists have
yet canceled their contracts with him,

‘Press has built up
unnecessary fear’

but that George Strait, Dottie West,
Tammy Wynette, and Don Williams
have all voiced reservations. He said
that he has encouraged these artists
to talk to Glen Campbell, who recent-
ly completed a two-week tour for

(Continued on page 34)
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HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

129 REPORTERS
THE JUDDS ROCKIN' WITH THE RHYTHM OF THE RAIN

THE STATLER BROTHERS COUNT ON ME  MERCURY 40 58
WAYLON JENNINGS WILL THE WOLF SURVIVE mca 34 6%
T.G. SHEPPARD STRONG HEART coiumsia 33 78
GEORGE STRAIT NOBODY IN HIS RIGHT MIND mca 32 97

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail-
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is availabie by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway. New York, N.Y. 10036

RETAIL BREAKOUTS NUMBER
46 REPORTERS REPORTING
SOUTHERN PACIFIC RENO BOUND  waRNER BROS 16
EDBRUCE NIGHTS rca 14
LEE GREENWOOD HEARTS AREN'T MADE TO BREAK . mca 13
KATHY MATTEA LOVE AT THE FIVE AND DIME  MERCURY 10
C.MCCLAIN/W.MASSEY WHEN IT'S DOWN TO ME AND YOU  epic 10

NEW TOTAL
ADDS ON

RCA/CURB 67 68

publisher.
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(Continued from page 32)

Kruger, and to Bobby Bare and Billie
Jo Spears, who are still in Europe.

“I have never known such unneces-
sary panic as has apparently been
built up in the American press,” Kru-
ger said. “It is such a distortion of the
truth.” He quoted a letter from
American ambassador Charles Da-
vis, who called London “among the
safest of the big cities in the world.”

Kruger said that Williams is sched-
uled to perform in Norway, Holland,
and Germany, and the other artists
are contracted for the Peterborough
Music Festival, to be held in central
England.

The Warner Bros. act Southern Pa-
cific canceled the remainder of its
State Department-sponsored tour of

FOR WEEK ENDING MAY 24, 1986

Billboard.

Turkey, Poland, Yugoslavia, and
Spain following the U.S. bombing of
Libya. And last week, the Bellamy
Brothers announced that they were
pulling out of their European tour,
scheduled for October and Novem-
ber, “due to the recent increase of
terrorist attacks.”

Earlier this year, Ricky Skaggs
canceled plans for appearances in Is-
rael, citing political unrest in the re-
gion.

Representatives of the Country
Music Assn. in Nashville and London
say they haven’t had any inquiries
from artists about the safety of Eu-
ropean appearances.

Back To The Board. Rick Blackburn,
senior vice president/generatl
manager of CBS Records Nashville,
shares a tune with producer Billy
Sherrill, right, who has signed an
exclusive, longterm production
agreement with the company.

Compiled from a national sample of retail store

and one-stop sales reports.
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GAIL DAVIES & WILD CHOIR

(Continued from page 32)

in place of a regular showcase for
the band. “We had a decision to
make. We could either showcase ini-
tially [to a few people in Nashville
or Dallas], or we could do the video.
It really shows the band—it’s not
conceptual. It’ll work great just in
terms of showcasing their
performance.”

In addition to its country push,
RCA will work “Wild Choir” in oth-
er markets, according to Galante.
“We've already met with our col-
lege department on it,” he reports.

Galante says he doesn’t think the
rock sound of the album will bother
programmers since the distinction
between rock and country is becom-
ing increasingly arbitrary. ‘“The

©Copyright 1986, Billboard Publications, Inc
No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form or
by any means, electronic, mechanical, photocopying.
recording, or otherwise, without the prior written
permission of the publisher.

Allman Brothers and Lynyrd
Skynyrd are oldies on country radio
now,” he says, “and rock 'n’ roll is
Van Halen.”

Davies says she has assembled
enough material for the band’s
stage show without dipping into her
soloist’s repertoire. “‘Right now,”
she says, “I think that would be
damaging.”

Over and above her excitement
about the sound of the band, Davies
says she is proud of the ground
she’s breaking: “There’s never been
a band in the history of country mu-
sic with a female lead. That’s really
pathetic.”

TITLE ARTIST TITLE
! LABEL & NUMBER/DISTRIBUTING LABEL (SUG LIST PRICE)*

@ 3 4 12 REBA MCENTIRE mca 5691 (8.98) 1 week at No. One WHOEVER'S IN NEW ENGLAND 57 61 8 JUDY RODMAN mTM™ 71050 (8.98) Juby
2|2 1 | 13 | ALABAMA A RCA AHL1.7170 (8.98) (CD) GREATEST HITS 4 | 35 61 | GEORGE STRAIT @ wmca 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
@ 5 7 5 | WILLIE NELSON coLumsia Fc-a0327 THE PROMISELAND 4 | 46 | 50 | 44 wm gg;%g’ggmo PARTNERS, BROTHERS AND FRIENDS
4 1 3 52 HANK WILLIAMS, JR. @ wARNER/CURB 25267/WARNER BROS. (8.98) FIVE-O 42 50 60 | 110 | ALABAMA A2 RCA AHL1-4939 (8.98) (CD) ROLL ON
5 4 5 | 27 | THE JUDDS @ Rca/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM @ 54 | 54 | 44 | THE BELLAMY BROTHERS MCA/CURB 5586/MCA (8.98) HOWARD & DAVID
@ 7 8 7 | WAYLON JENNINGS wmca 5688 (8.98) WILL THE WOLF SURVIVE 44 | 36 | 36 | 32 | WILLIE NELSON coLumaia FC 39390 HALF NELSON
@ 10 14 7 RONNIE MILSAP Rca aHL1-7194 (8.98) (CD) LOST IN THE FIFTIES TONIGHT 45 37 30 12 DON WILLIAMS caAPITOL 5T-12440 (8.98) NEW MOVES
12 | 16 | 6 | DWIGHT YOAKAM RePRISE 25372/WARNER 8R0S. (8.98)  GUITARS, CADILLACS, ETC., ETC. % | 40 | 37 | 38 | MARIEOSMOND =~ e THERE'S NO STOPPING YOUR HEART
9 9 9 11 JOHN CONLEE columBia FC-40257 HARMONY 47 58 51 54 LEE GREENWOOD @ mca 5582 (8.98) (CD) GREATEST HITS
1 12 9 MERLE HAGGARD epic 40286 A FRIEND IN CALIFORNIA 48 47 38 32 RAY STEVENS MmcA 5635 (8.98) I HAVE RETURNED
@ 14 18 3 THE OAK RIDGE BOYS mca 5714 (8.98) SEASONS 49 49 70 | 218 | WILLIE NELSON A3 coLumsia FC 37951 (CD) ALWAYS ON MY MIND
12 13 11 11 EMMYLOU HARRIS wARNER BROS. 25352 (8.98) THIRTEEN 50 56 65 3 STEVE EARLE mca 5713 (8.98) GUITAR TOWN
13 6 2 13 ANNE MURRAY capiToL SJ 12466 (8.98) SOMETHING TO TALK ABOUT 51 52 |.64 44 REBA MCENTIRE mca 5516 (8.98) MY KIND OF COUNTRY
14 8 10 30 EARL THOMAS CONLEY RCa AHL1-7032 (8.98) (CD) GREATEST HITS 52 44 44 40 GENE WATSON €piC FE-40076 MEMORIES TO BURN
15 15 15 K7} GEORGE STRAIT @ mca s605 (8.98) SOMETHING SPECIAL 83 60 58 | 244 | WILLIE NELSON A2 couMBIA KC 237542 (CD) GREATEST HITS
16 16 6 16 JOHN SCHNEIDER mca 5668 (8.98) A MEMORY LIKE YOU 54 43 34 23 STEVE WARINER mca 5672 (8.98) LIFE'S HIGHWAY
17 | 17 | 17 | 34 | DAN SEALS EM-AMERICA ST-17166 (8.98) WON'T BE BLUE ANYMORE S5 | 53 | 57 | 420 | WILLIE NELSON A3 coLuMBIA FC 35305 (CD) STARDUST
18 | 19 | 20 | 47 | ROSANNE CASH columaia FC 39463 RHYTHM AND ROMANCE 5 | 51 | 49 | 94 | EARL THOMAS CONLEY RCA AHL14713 (8.98) DON'T MAKE IT EASY ON ME
31 | 59 | 3 | EDDIE RABBITT rca aHL1-7041 (8.98) RABBITT TRAX (D)} 68 | 55| 31 | REBA MCENTIRE mca ssss (.98 HAVE | GOT A DEAL FOR YOU
20 18 13 32 SAWYER BROWN CAPITOL/CURB ST-12438/CAPITOL (8.98) SHAKIN' 58 45 45 22 THE BELLAMY BROTHERS MCA/CURB 1462 (8.98) GREATEST HITS
@ 28 | 31 | 32 | LEE GREENWOOD Mca 5622 (8.98) STREAMLINE 59 | 65 | 67 | 166 | ALABAMA A2 RCA AHL 1-4663 (8.98) (CD) THE CLOSER YOU GET
22 | 23 | 23 | 11 | EVERLY BROTHERS MERCURY 826 142-1/POLYGRAM (8.98) BORN YESTERDAY 60 | 63 | 66 | 219 | ALABAMA A3 RCA AHL1-3229 (8.98) (CD) MOUNTAIN MUSIC
23| 25258 THE STATLER BROTHERS MERCURY 824-420.1/POLYGRAM (8.98) PARDNERS IN RHYME 61 41 41 30 JANIE FRICKE COLUMBIA FC 40165 THE VERY BEST OF JANIE
20| 2| 21 | 27 | RICKY SKAGGS epc Fe-20103 LIVE IN LONDON 62 | 64 | 69 | 2 aguggr&gg)m SWEET DREAMS-THE LIFE AND TIMES OF PATSY CLINE
%5 27 26 27 HANK WILLIAMS, JR. wARNER/CURB 25328/WARNER BROS. (8.98) GREATEST HITS-VOLUME Il 63 55 47 29 KENNY ROGERS @ Rca AJL1.7023 (8.98) (CD) THE HEART OF THE MATTER
2 | 26 | 24 | 36 | EXILE epic FE40000 HANG ON TO YOUR HEART 64 | 59 | 62 | 106 | THE STATLER BROTHERS MERCURY 818-652-1/POLYGRAM (8.98) (CD) ATLANTA BLUE
@ 33 | 27 | 79 | THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME 65 | 62 | 46 | 33 | BARBARA MANDRELL mca 5619 (8.98) GET TO THE HEART
28 | 30 | 29 | 66 | ALABAMA A RCA AHL1-5339 (8.98) (CD) 40 HOUR WEEK 66 | 73 | 73 | 99 | THE STATLER BROTHERS MERCURY 812 184.1/POLYGRAM (8.98) TODAY
S R R e S IOLEE RO HIGHWAYMAN 67 | 67 | — | 2 | KEITH WHITLEY Rca cruizoss s98) LA. TO MIAMI
30 | 24 | 8 | 37 | GEORGE JONES eric re 39598 WHO'S GONNA FILL THEIR SHOES 68 | 72 | 68 | 25 | MMMY BUFFETTSONGS YOU KNOW BY HEART-JIMMY BUFFETT'S GREATEST HIT (S)
3 pa] 33 9 CHARLY MCCLAIN/WAYNE MASSEY epc 40249 WHEN LOVE IS RIGHT 69 69 53 10 MICHAEL MARTIN MURPHEY wARNER BROS. 25369 (8.98) TONITE WE RIDE
32 | 32 R | M RONNIE MILSAP @ RCA AHL1.5425 (8.98) (CD) GREATEST HITS VOL. 2 70 | 61 56 5 RAY PRICE STEP ONE SOR-9 (8.98) PORTRAIT OF A SINGER
33 [ 21 | 19 | 26 | JUICE NEWTON Rrca 5493 (8.98) (CD) OLD FLAME 71 | 66 | 48 | 24 | LARRY GATLIN AND THE GATLIN BROTHERS coLumsia FC 40195 SMILE
k] 39 4 8 TANYA TUCKER CAPITOL ST-12474 (8.98) GIRLS LIKE ME 72 0 72 3 MICKEY GILLEY €ePiC FE-40115 | FEEL GOOD (ABOUT LOVIN' YOU)
35 | 34 | 39 | 36 | THE FORESTER SISTERS wARNER BROS. 25314 (8.98) THE FORESTER SISTERS 73 | 71| 63 | 25 | CHARLY MCCLAIN e Fe a0186 BIGGEST HITS
36 | 38 | 43 | 41 | GARY MORRIS wARNER BROS. 25279 (8.98) ANYTHING GOES 74 1 75 | 75 | 13 | TOM JONES MERCURY 826 140-1/POLYGRAM (8.98) TENDER LOVING CARE
37 | 42 | 42 | 26 | THE CHARLIE DANIELS BAND epc 39878 ME & THE BOYS 75 | 74 | 1 | 23 | ORIGINAL BROADWAY CAST BiG RIVER-THE ADVENTURES OF HUCKLEBERRY FINN

38 | 43 | 52 | 11 | MARK GRAY coLumia FC-40126 THAT FEELING INSIDE O Albums with the greatest sales gains this week. (CD) Compact Disc available. ® Recording Industry Assn. Of America (RIAA)

certification for sales of 500,000 units. A RIAA certification for sales of one million units, with each additional million indicated by a

numeral following the symbol. *CBS Records does not issue a suggested list price for its product.
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TWO GIANT STAGES — CONTINUOUS ENTERTAINMENT
SPECIAL SKYDIVING PERFORMANCES BY
GOLDEN KNIGHTS AND COCA-COLA SiIX PACK
GIANT FIREWORKS DISPLAY FOLLOWING SHOW
e Tickets are $17.50 General Admission ® Show Time 12 Noon e
¢ Tickets Available at Gate Day of Show e
Order by Mail: June Jam Tickets, Dept. JJ, Alatama Fan Club, Box 529, Ft. Payne, Ala. 35967

{No alcoholic beverages or glass containers permitted. Bring your lanr chairs and coolers!)

Don’t miss the biggest and best JAM ever!
A Keith Fowler Promotion
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| _<le 5,& Corgpiled ftrom aI national‘samzle c:jf_ retlail Is_tct)re - <| e SE
28 Bl | 5g| ¢ LE and one-stop sales reports and radio playlists. ARTIST e 55 0| 92| Tme ARTIST
=2 | 332 | wX | 5| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2 | 32| ~x | 23| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
@ 2 3 14 TOMB OF THE UNKNOWN LOVE 1 week at No. One KENNY ROGERS 51 56 59 5 THIS TIME IT'S YOU LISA CHILDRESS
G.MARTIN (M.SMOTHERMAN) A14298 B.FISHER (B.REED) AMI 1941
@ 4 5 14 | WHOEVER'S IN NEW ENGLAND © REBA MCENTIRE @ 64 STRONG HEART T.G. SHEPPARD
J BOWEN.R MCENTIRE (K FRANCESCHI, Q. POWERS) MCA 52767 — 2 RHALL (T.ROCCO. C.BLACK. AROBERTS) COLUMBIA 38-05905
NE LOVE AT A TIME
3 3 4 15 ?CRUTCRFYELD (lnl:vns. P.OVERSTREET) TANYCAAF;[TLCJ)(L:§5E3§ ) * % # HOT SHOT DEBUT * & %
(®)| 5 | 6 | 12 | HAPPY.HAPPY BIRTHDAY BABY RONNIE MILSAP GD|  NEWD RAGcR svghngﬁﬂgwm OF THE RAIN RCA/CUN 14 362 R
R.MILSAP.T.COLLINS.R.GALBRAITH (M.SYLVIA. G.LOPEZ) RCA 14286 - -
<:: ) BOARDWALK AN EL BILLY JOE ROYAL
] 6 7 15 E&%RE?L%.THOENER (R.CASH) %gLsu‘v\ngNEB%égj 61 66 4 N.LARKIN (J.CAFFERTY) ATLANTIC/AMERICA 7-995‘;5
_ = 66 | — | 2 | WILL THE WOLF SURVIVE WAYLON JENNINGS
6 7 10 | 13 molc'ﬂﬁﬁvsvbﬂ% TQEc’fyssoﬁme#Rs NITTY Gﬂg&g %&T}%%DO @ J.BOWEN.W.JENNINGS (D.HIDALGO. L.PEREZ) MCA 52830
, ANYTHING GOES RY MORRIS
@ 8 1 11 %llafagwsnt'_nls%wzvxﬁz{mcu. RMURRAR) STEVE V'&éﬂ’;%z 62 | — | 2 JIM ED NORMAN (G MORRIS, £.SETSER) WAR&Q BROS. 728713
MAMA'S N 7 21 | 15 | WORKING WITHOUT A NET WAYLON JENNINGS
11 13 11 J_Lﬁmu&'Tgx&’zs&sm{ﬂgs&ﬁx&sﬂ) THE F%ﬁ%&l%&g'?}gﬁg 5 38 S | JBOWENW.JENNINGS (D.COOK, GNICHOLSON, J.JARVIS) 452776
NKY TONK MAN 5|3 HILLBILLY HIGHWAY STEVE EARLE
@ 12| u|u rt.‘;gmﬁKRsoL?H’.‘H o e ceprey DWIGHT YOAKAM 38 5 |3 10 | £'GORDY.JR.TBROWN (5.EARLE. LHINSON) MCA 52785
A COUNTRY BOY (WHO ROLLED THE ROCK AWAY DAVID ALLAN COE
10 10 12 14 E‘.&:’éﬁ%&eswm JHINSON) @ g&ug A%?_'E‘SLEE 63 69 3 B.SHERRILL (B.CANNON, (J DARRELL. D.DILLON) ) Acown‘n\m ée-ossm
COUNT ON ME THE STATLER BROTHERS
@ 13 15 10 RRLEA%[E);'IS'I(LIxEIG’SE%’LFEISEN) EDDIE '3&855'3 80 | — 2 J KENNEDY (D.REID) MERculv 884 7218-7/P0LYGRAM
EVEN COWGIRLS GET THE BLUES JOHNNY CASH AND WAYLON JENNINGS
@ 14 | 18 9 val,YE'LNSgN'('g L’gEEgROM'SELAND . gg{hLM'g A%&)%?:m n| - 2 C.MOMAN (RCROWELL) ASHA COLUMBIA 38-05&%6
AIN' v _ OLD VIOLIN JOHNNY PAYCHECK
131 2 1 ggw{nwvsvﬁﬁuaé‘jﬂwr WALLER. ARAZAF. HBROOKS) WARNER/CURL 3 35 S AL ol 2 2| SCORNELIUS.JPAYCHECK (1 PAYCHECK) MERCURYIS 89172027/ /ROCYCRAM
LOVE WILL GET YOU THROUGH TIMES WITH NO MONEY IRLS NEXT
18 | 22 8 E&Eﬁn'{g&?&?ﬁgﬁb‘nERs (1SNOT GOLD) EMI_?,@&?E&E? 83 | 47 | 31 | T | TiEst siORBER, TDUBOIS, JSILBAR) ¢ MTM 72059/391903
TILILOV MIAMI, MY AMY KEITH WHITLEY
@ 16 | 20 | 0| TRAIONED YOU (VSTEPHENSON, J.SILBAR. D.ROBBINS) RESTLESS HE Aoy S | 44 | 33 | 16 | smevis(oDiLLON. HcooHRaN. RRORTER RCA 14285
EAD MY L§ { HAD A BEAUTIFUL TIME MERLE HAGGARD
20 p 24 )9 Eworz?e'vw(m BLAPI§I’E LGOTTLIER) CAPITOL R S50 85 | M0 1 7T | 18 | mHAGGARDRAEVNOLDS (MHAGGARD) ERICI32.05782
TOUCH ME
@ 2125110 ?mmfg%",ﬂ‘,!g““ GOOD-BYE THE CHARLIE DA%E&?BQBNQ 89 | — | 2 B.BECKETT (LWILSON. G HARRISON. D.ROBBINS) WARNER BF[(BOAS%DZAB,;‘ZAl
CROSS MY HEART RAY
2812 8 QhRDfQ-{QMELSEN) SuiCE I\;EXVKI%'\; AR 3 a.wmsz%wooo. B.CLIFFORD) c'\’réR'Es(szssAlo
ROLLIN' NOWHERE MICHAEL MARTIN HEY
% | 28 8 S}({EE,'}(SLPE‘“’,E,ER JPPENNINGTON) EPIC 3 AE,)éIBLG% NEW)D J.ENORMAN (M.MURPHEY) A WARNER 8%8358694
25 1 20 | § | HEARTS AREN'T MADE TO BREAK (THEY'RE MADE TO LOVE) LEE GREENWOOD 69 | 59 | 46 | 100 | THAT'S ONETO GROW ON DOBIE GRAY
J.CRUTCHFIELD (R.MURRAH. S.0EAN) MCA 52807 H.SHEDD (J.FULLER) CAPITOL 5562
21 17 19 13 BORN YESTERDAY & EVERLY BROTHERS 70 | 48 34 10 YOU CAN'T KEEP A GOOD MEMORY DOWN JOHN ANDERSON
D.EDMUNDS (D.EVERLY) MERCURY 884-428-7/POLYGRAM J. ANDERSON, J.E.NORMAN (R.MURRAH, M. MURRAH, B.BURCH) WARNER BROS, 7-28748
Y | DON'T WANT TO KNOW YOUR NAME
UNTIL aETon Tk HOT MOVER/SALES & # & Ay T3 scon”euus (MSMOTHERMAN) MERCURY 884-621;!’;/EP(\§¥56‘>1YA§
D v 2| e | WL APLRPUN | [ | 77 [ s | 5 | runeums ouror messons Tosun o
__-—__ . .P. .D. . APITOL 5573
WHEN IT'S DOWN TO ME AND MASSEY
@ 2% 30 9 SNEED BROTHERS (D.MORGAN, S.DAVIS) you CHARLY MCCLAIN/WAY,\E‘EC 34A—05842 73 18 __ 2 KATIE TAKE ME DANCIN’ LEWIS STOREY
NIGHTS ED BRUCE N.PUTNAM (L.STOREY) EPIC 34.05890
29 1364 7 £ BRUCE.BMEVIS (BHILL. THILLER) RCA 14305 176|831 2 ;g%if (EYVE%AR"HV) ANTHONY ARMSTRONG Jg:ll%%
@| % | 3 | & | RENOBOUND SOUTHERN PACIFIC ' - '
J.E.NORMAN SOUTHERN PACIFIC.B.HARTMAN (J MCFEE, A PESSIS) WARNER BROS. 7-28722 75 60 |50 | 18 SHE AND El3 o06c & ALABAMA
| SHEDD.AL D.LOGGINS;
%] 9 | 1 | 15| GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) © THE JUDDS L ’ it
BMAHER (J.O'HARA) RCA/CURB 14290/RCA NEW) WHO'S LEAVING WHO ANNE MURRAY
LOVE AT THE FIVE AND DIME KATHY MATTEA JWHITE (J.WHITE, M.SPIRO) CAPITOL 5576
@ 31 | 33 | 7 | ZRevROLDS (NGRIFFITH) MERCURY 884 573-7/POLYGRAM @ 8 | — 1 2 IWWE‘S)TTPPD(L)JN'#ANY A0S )
8| 15| 17 | 10| JULET © THE OAK RIDGE BOYS e e
OO MCA 52801 78 67 1 4 }El];EMNSECDR(())g?NT I\EAALg'YAK D.RUCKER (T.MALCHAK LIRSS RUCEKOEORZ
2 | 2| 2| 9 | WHENYOUGETTO THE HEART =BARBARA MANDRELL (WITH THE OAK RIDGE BOYS) S T ’ A
T.COLLINS (N.WILSON, T.BROWN, W.HOLYFIELD) NEW} DANGER LIST 1(E IVE ME SOMEONE | CAN LOVE) LEON EVERETTE
ON THE OTHER HAND RANDY TRAVIS M.DANIEL.L.EVERETTE (J.MELLENCAMP, LCRANE) ORLANDO 112
@ 35 1 45 | 17 | K EHNING.KSTEGALL (POVERSTREET, D.SCHLITZ) WARNER BROS. 7-28962 80 | 53 | 35 | 18 | Now I\N[(;SFOREVERC vgu D& ME) © ANNE MURRAY
@ u M 5 | WISH THAT | COULD HURT THAT WAY AGAIN T GRAHAM BROWN D.FOSTER (FOSTER, VALLAN OODRUM) CAPITOL 5547
B.LOGAN (VANHOY, PUTMAN. COOK) CAPITOL 5571 g1 | 73 | 52 | 19 | WEVEGOT A GOOD FIRE GOIN’ DON WILLIAMS
BACK WHEN LOVE WAS ENOUGH MARK GRAY D.WILLIAMS.G.FUNDIS (D.LOGGINS) CAPITOL 5526
GD| 1 | | 7 | SACKEIN NGNS N COLUMBIA 38-05857 NEWD I'VE GOT A NEW HEARTACHE RICKY SKAGGS
@)| % |« | s | HEYDOLLBABY SWEETHEARTS OF THE RODEO i T e EPIC 34-05896
3 S.BUCKINGHAM.H.DEVITO (T.TURNER) COLUMBIA 38.05824 NEWD LOVE WON'T WAIT THE WHITES
@ ~ 3 SOMEBODY WANTS ME OUT OF THE WAY GEORGE JONES L.BUTLER.J BOWEN (L PALAS, W.ROBINSON. M SANDERS) MCA/CURB 52825/MCA
BSHERRILL (AL OWENS. DKNUTSON) EPIC 3405862 g | 8 | — | 2 | JUSTOUT RIDING AROUND BARBARA FAIRCHILD
TIE OUR LOVE (IN A DOUBLE KNOT) DOLLY PARTON JALLEN REYNOLDS.D.WILLIAMS (T.GOODMAN, D LEHMAN) CAPITOL 5582
@ 41 49 4 D.MALLOY (J.SILBAR. J.REID} RCA 14297 85 75 53 22 1982 RANDY TRAVIS
* * * HOT MOVER/AIRPLAY * * * K.LEHNING (J.BLACKMON, C.VIPPERMAN) WARNER BROS 7-28828
ALL TIED UP RONNIE MCDOWELL 86 82 65 19 YOU'RE SOMETHING SPECIAL TO ME GEORGE STRAIT
43 48 4 B.KILLEN (R.MCDOWELL, BKILLEN, J.MEADOR) MCA/CURB 52816/MCA LEOWENG STRATJD ANTHONY) MCA 52764
e TOLOVE WITH CAJUN MOON @ RICKY SKAGGS
@D| @ | &7 | 5 | GOTTATEARNTO LOVEWITHOUT YOU MICHAEL JOHNSON 87 | 84 | 55§ 20 | CAJUNMOON o AMISKAGGS
HEARTACHE THE SIZE OF TEXAS THE VEGA BROTHERS
49 63 3 ngc}\fvg«[) ;ﬂﬁd—&g};&mggggs&%Eo TONIGHT JOHN SC’;{;‘AE;?BEZ’? 88 68 54 6 J BOWEN.C.HARDY (RC.VEGA. R.J.VEGA} MCA 52777
COME IN PLANET EARTH (ARE YOU LISTENIN') KAREN TAYLOR-GOOD
39119 8 17 gagztggwgﬁagﬁoaams_ RFLEMING) coijtl}wwal& §8RAE7KBE | @] & 9 JESRARKSI(ESMITECKERT, MACDONA(LD) MESAIZ0NIENSD)
TOBACCO ROAD ROY CLARK
46 51 5 S&?&%’%NES) iy AN%%%%&Q‘X’E ?9%%% 90 7 56 7 B.SILLSEP.R.DILLARD (J D LOUDERMILK) SILVER DOLLAR 70001
v CARMEN GENE WATSON
52 | 68 3 ngcﬁﬁégs (MMILLER. R SCRUGGS) C SAWY%!:‘F‘[?&OS\;VBI\; 91 | 89 | 77 | B | GwarsonL800TH (5 SPURGIN) EPIC 3405817
BABY WANT THE OSMONDS
4 (37 (4| 9 5 ,\LA'C;RI,@'(‘CEB’L’,QE’%O%‘C’CE ANYIIME Eve’;‘((;)sgm lLoEz% 92 9 | 8 | 11 T,CHOATE.D.WILSgN (JGILLESPIE. S WEBB) EMI AMERICA CURB 8313 EMI-AMERICA
HEART DON'T FALL NOW @ SAWYER BROWN
54 | — 2 JNB%ES}%”S!’:A#'(E gf&,ﬁT MIND WOULD HAVE LEFT HER GEORG%&TSQ!‘I; 93 | 81 | B4 17| g scezuc:,rcs ® LABOU{\I\TV. FOSTER. SWILLEY) CAPITOL/CURB 5548 CAPITOL
OON © EARL THOMAS CONLEY NOTHING BUT YOUR LOVE MATTERS  LARRY GATLIN AND THE GATLIN BROTHERS
4 | 2| 16| 17 guggwl.ytéoﬁkgﬁgmsr|€LD. R BYRNE) A RCA 14282 W9 |8 cvomncoatn COLUMBIA 3805764
YOU'LL NEVER KNOW HOW.MUC DED YOU TODAY CONWAY TWITTY
50 58 4 IE};Q{J é{ﬂnggﬁ?MLﬁgé’}%.’g%‘v{EﬁgA'N EW'X'R"{"Z,}SR%SHﬁgBE 9% 88 70 13 C.TWITTY.D.HENRY.R TREAT (J.C VINSON. pur’}'nluquwEJ BENTON) WARNER BROS 7 28772
SWEETER AND SWEETER THE STATLER BROTHERS
51 | & 6 T&HF&QX%&&%‘!&%&R&H%%’,ﬂgggg) EM{?,%;,YX??QE 96 | 93 | 791 20 | TiEnnDY (DREID HRED) MERCURY 884317 7 POLYGRAM
d 'S A MEMORY LIKE YOU (DOING IN A LOVE LIKE THIS JOHN SCHNEIDER
57 | 67 3 3%!,'&,”MYC%%¥E FOR YOU RARE Mggﬂ‘;'ﬁ% 97 | 91 | & | ﬁ’gv‘v\g;&scunsmm (© QUILLEN.!JARR& ) MCA 52723
P ED TO THIS JOHNNY LEE & LANE BRODY
43 28 9 16 f Eg,&g{f JRTJ"!;%;EENE(,SIB'ELL AMY) Linl2 BEL#@”CT)F%%?LF;FM%SA 98 83 62 8 !!(B:E(())EEEIT)(?BEUEKLILSGHPM. BMILLER) FULL MOON WARNER BROS 7 28747 WARNER BROS
d 1 THINK I'M IN LOVE KEITH STEGALL
55 61 5 Z?O%M%SSLS,E LOOKIN' FOR ME MERCURY 884 GQ?J,%,LPY()LS‘,\év;ﬁu %9 94 80 13 K LE’:‘NING.S BUCKINGHAM (K STEGALL. C CRAIG) EPIC 34 05815
JM 100% CHANCE OF RAIN & GARY MORRIS
@ 58 | 60 5 gvoELL'EIgTJ«SESO:; M%‘BI?LU QLlEJEE)RQUE MCA/NOBLE VISION 5%%%/8&3 100 | 95 | 88 | 20 | NORMAN (CBLACK, AROBERTS) WARNER BROS 7-28823

0

Products with the greatest airplay and sales gains this week. @ Video clip availability.  Recording Industry Assn. Of America (RIAA) seal for sales of one million units. A& RIAA seal for sales of two million units.
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ot Country Singies

A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title's compaosite position on the main Hot Country Singles chart.

x &
5/ SALES 5| Js/8 AIRPLAY ¥
L/S Qo e/ & Sa
L /5 /e ARTIST |58 VAN 58
I I
1 | 2 | TOMB OF THE UNKNOWN LOVE KENNY ROGERS | 1 1 | 2 | TOMB OF THE UNKNOWN LOVE KENNY ROGERS | 1
2 | 4 | WHOEVER'S IN NEW ENGLAND REBA MCENTIRE | 2 2 | 5 | WHOEVER'S IN NEW ENGLAND REBA MCENTIRE | 2
3 | 3 | ONELOVE AT A TIME TANYA TUCKER | 3 3 | 3 | HAPPY, HAPPY BIRTHDAY BABY RONNIE MILSAP | 4
4 | 5 | HAPPY, HAPPY BIRTHDAY BABY RONNIE MILSAP | 4 4 | 4 | ONELOVE AT A TIME TANYA TUCKER | 3
5 | 6 | HOLD ON ROSANNE CASH | 5 5 | 6 | HOLD ON ROSANNE CASH | 5
6 | 8 | LIFE'S HIGHWAY STEVE WARINER | 7 6§ | 7 | PARTNERS, BROTHERS & FRIENDS  NITTY GRITTY DIRT BAND | 6
7 | 7 | PARTNERS, BROTHERS & FRIENDS  NITTY GRITTY DIRT BAND | 6 7 | 8 | LFE's HIGHWAY STEVE WARINER | 7
8 | 10 | HONKY TONK MAN DWIGHT YOAKAM | 8 8 | 9 | MAMA'S NEVER SEEN THOSE EYES  THE FORESTER SISTERS | 8
9 | 12 | MAMA'S NEVER SEEN THOSE EYES  THE FORESTER SISTERS | 8 9 | 12 | HONKY TONK MAN DWIGHT YOAKAM | 9
10 | 9 | HARMONY JOHN CONLEE | 10 10 | 13 | REPETITIVE REGRET EDDIE RABBITT | 11
11 | 11 | REPETITIVE REGRET EDDIE RABBITT | 11 11 | 14 | LIVING IN THE PROMISELAND WILLIE NELSON | 12
12 | 15 | LIVING IN THE PROMISELAND WILLIE NELSON | 12 12 | 17 | EVERYTHING THAT GLITTERS (IS NOT GOLD) DAN SEALS | 14
13| 17| TLiLovep you' RESTLESS HEART | 15 13 | 16 | TIL1LOVED YOU RESTLESS HEART | 15
14 | 13 | BORN YESTERDAY EVERLY BROTHERS | 21 14 | 1 | AINT MISBEHAVIN' HANK WILLIAMS, JR. | 13
15 | 18 | EVERYTHING THAT GLITTERS (IS NOT GOLD) DAN SEALS | 14 15 | 19 | READ MY LIPS MARIE OSMOND | 16
16 | 13 | DRINKING MY BABY GOOD-BYE  THE CHARLIE DANIELS BAND | 17 16 | 22 | OLD FLAME JUICE NEWTON | 18
17 | 1 | AINT MISBEHAVIN' HANK WILLIAMS, JR. | 13 17 | 21 | DRINKING MY BABY GOOD-BYE  THE CHARLIE DANIELS BAND | 17
18 | 23 | OLD FLAME JUICE NEWTON | 18 18 | 24 | HEARTS AREN'T MADE TO BREAK LEE GREENWOOD | 20
19 | 28 | READ MY LIPS MARIE OSMOND | 16 19 | 25 | SUPER LOVE EXILE | 19
20 | 16 | GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) THE JUDDS | 26 20 | 11 | HARMONY JOHN CONLEE | 10
21 | — | SUPER LOVE EXILE | 19 21 | 2 | WHEN IT'S DOWN TO ME AND YOU C.MCCLAIN/W.MASSEY | 23
22 | 29 | UNTIL 1 MET YOU JUDY RODMAN | 22 22 | 27 | UNTIL I MET YOU JUDY RODMAN | 22
23 | 14 | JULIET THE OAK RIDGE BOYS | 28 23 | 28 | NIGHTS ED BRUCE | 24
28 | 22 | ONCE IN A BLUE MOON EARL THOMAS CONLEY | 44 24 | 30 | RENO BOUND SOUTHERN PACIFIC | 25
25 | 20 | EASY TO PLEASE JANIE FRICKE | 39 25 | — | LOVE AT THE FIVE AND DIME KATHY MATTEA | 27
2 | 21 | WHEN YOU GET TO THE HEART BARBARA MANDRELL | 29 2 | 18 | BORN YESTERDAY EVERLY BROTHERS | 21
27 | 24 | LOVE WILL GET YOU THROUGH . . . GIRLS NEXT DOOR | 63 27 | 15 | JuLIET THE OAK RIDGE BOYS | 28
28 | — | HEARTS AREN'T MADE TO BREAK LEE GREENWOOD | 20 28 | 10 | GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) THE JUDDS | 26
29 | — | WHEN IT'S DOWN TO ME AND YOU C.MCCLAIN/W.MASSEY | 23 29 | 20 | WHEN YOU GET TO THE HEART BARBARA MANDRELL | 29
30 | — | NIGHTS ED BRUCE | 24 30 | — | ONTHE OTHER HAND RANDY TRAVIS | 30

©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced. stored in any retrieval system, or transmitted. in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES

BY LABEL

LABEL NO. OF TITLES
ON CHART
MCA (13) 17

WARNER BROS. (12)

RCA (12)
CAPITOL (9)
COLUMBIA

EPIC
POLYGRAM 7

EMI-AMERICA (2) 3

ATLANTIC/AMERICA
AMI

Al

ALPINE
CYPRESS
EVERGREEN
MT™M

NSD

ORLANDO
SILVER DOLLAR

A ranking of distributing labels
by their number of titles
on the Hot Country Singles chart.

MCA/Curb (3)
MCA/Noble Vision (1)

Full Moon/Warner Bros. (1)
Reprise (1)
Warner/Curb (1)

14
RCA/Curb (2)

13
Capitol/Curb (2)
MTM (2)

10
10

Mercury (7)

EMI-America/Curb (1) *

R

bt bt s s s s s N

Mesa (1)

-

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

100 100% CHANCE OF RAIN 37 GOTTA LEARN TO LOVE WITHOUT YOU 50 THE LIGHTS OF ALBUQUERQUE 68 ROLLIN' NOWHERE LIKE THIS)
{Chappell, ASCAP/Chriswald, ASCAP/Hopi, (Irving, BMI/Tonka, ASCAP) (Cross Keys, ASCAP/Hall-Clement, BMI/Mapletill (Timberwolf, BM1) (Dejamus, ASCAP/Quillsong, ASCAP/Alabama Band,
ASCAP/MCA, ASCAP) 26 GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) Music, BMI) 72 RUNNING OUT OF REASONS TO RUN ASCAF)
85 1982 (Cross Keys, ASCAP) 12 LIVING IN THE PROMISELAND (MCA, ASCAP/Maypop, BM!) 23 WHEN IT'S DOWN TO ME AND YOU
(Southern Grand Alliance, ASCAP/Grand Coalition, BMI) 4 HAPPY, HAPPY BIRTHDAY BABY (Mighty Nice, ASCAP/¥ictrolla, ASCAP/Skunk DeVille, 47 SAVIN' MY LOVE FOR YOU (Little Shop Of Morgansongs, BMI/Tapadero, BMI) CPP
13 AIN'T MISBEHAVIN' (Arc, BMI) BMI) (Warner-Tamerlane, BMI/Flying Dutchman, BMI) 23 WHEN YOU GET TO THE HEART
(Intersong, ASCAP/Mills & Mills, BMI) CPP 10 HARMONY 27 LOVE AT THE FIVE AND DIME 41 SHAKIN' (April. ASCAP/Ides Ol March, ASCAP/Silverline, BM1)
36 ALL TIED UP (Silverfine, BMi/Goldline, ASCAP) (Wing And Wheel, BMi/Bug, BMI) (Zoo Crew, ASCAP/Labor Of Love, BMI) CPP/ABP
(Tree, BMI/Strawberry Lane, BMI) 93 HEART DON'T FALL NOW 63 LOVE WILL GET YOU THROUGH TIMES WITH NO 75 SHEAND | 2 WHOEVER'S IN NEW ENGLAND
56 ANYTHING GOES (Screen Gems-EMI, BMI/Ben Hall, ASCAP) MONEY (MCA, ASCAP/Patchworks, ASCAP) (Silvertine, BMI/W.B.M., SESAC)
(WB, ASCAP/Gary Morris, ASCAP/Warner-Tamerlane, HEARTACHE THE SIZE OF TEXAS (WB, ASCAP/Bob Montgomery, ASCAP) 34 SOMEBOOY WANTS ME OUT OF THE WAY 76  WHO'S LEAVING WHO
BMI) (Precedent, BMI) 83 LOVE WON'T WAIT (Cavesson, ASCAP/Hall-Clement, BMI/Frizzell, BMI) (Youngster, GEMA/Edition Sunnse/BMI)
92 BABY WANTS HEARTS AREN'T MADE TO BREAK (THEY'RE MADE TO (Alabama Band, ASCAP/Mid-Summer, ASCAP) CPP 55  WILL THE WOLF SURVIVE
(Somebody’s, SESAC) LOVE) 8 MAMA'S NEVER SEEN THOSE EYES 52 STRONG HEART {Dawvince, BMI/No K.0., BMI)
32 BACK WHEN LOVE WAS ENOUGH (Tom Collins, BMI) CPP (Hall-Clement, BMI) (Chappell, ASCAP/MCA, ASCAP/Chnswald, 57 WORKING WITHOUT A NET
(WB, ASCAP/Two Sons, ASCAP/Lodge Hall, ASCAP) HEY DOLL BABY 64 MIAMI, MY AMY ASCAP/Hopi Sound, ASCAP/Bibo, ASCAP) Tree, BMI/Cross Keys, ASCAP)
CPP (Rightsong, BMI) (Tree, BMI/Larry Butler, BMI/South Wing, ASCAP) 19 SUPER LOVE 70 YOU CAN'T KEEP A GOOD MEMORY DOWN
54 BOARDWALK ANGEL HILLBILLY HIGHWAY 24 NIGHTS (Tree, BMI/Pacific Island, BMI) CPP/ABP (Tom Collins, BMI/Ensign, BM1) CPP
(John Catferty, BMI/Warner-Tamerlane, BMI/Aurora (Goldline, ASCAP) (Requested, ASCAP/Queen’s Crown, ASCAP) 96 SWEETER AND SWEETER 49  YOU MUST BE LOOKIN' FOR ME
Film Partners, BM1) 5 HOLD ON . NOBODY IN HIS RIGHT MIND WOULD HAVE LEFT HER (Statler Brothers, BMI) (Sherman Oaks, BMI)
21 BORN YESTERDAY (Chelcait, BMI/Atlantic, BMI) (Hall-Clement, BMI) 63 THAT'S ONE TO GROW ON 95 YOWLL NEVER KNOW HOW MUCH | NEEDED YOU
(Tropicbird, BMI) 9 HONKY TONK MAN NOTHING BUT YOUR LOVE MATTERS (Blackwood, BMI/Wingtip, BMI) CPP/ABP TODAY
87 CAJUN MOON (Cedarwood, BMI) (Larry Gatlin, BMI) 51 THIS TIME IT'S YOU (Brother Bill's, ASCAP/Music Grinder, ASCAP/Lowery,
(Hall-Clement, BMI/Ricky Skaggs, BMI/Welk Music, 98 | COULD GET USED TO THIS 80 NOW AND FOREVER (YOU & ME) (Bent-Cent, BMi/Kelbrew, BMI) BMI) CPP
BMI) (Warner-Tamerlane, BMI/Duck Songs, BMI/Blue (Air Bear, BMI/\rving, BMI/Calypso Toonz, 74 THOSE EYES 86 YOU'RE SOMETHING SPECIAL TO ME
91 CARMEN Cheese, BMI) BMI/California Phase, ASCAP) CPP/ALM (Bankable, ASCAP) (Jack & Bill, ASCAP/Cowdaddies, ASCAP/Reba
(Hall-Clement, BMI/Booth & Watson, BM!) 71 | DON'T WANT TO KNOW YOUR NAME 18 OLD FLAME 35 TIE OUR LOVE (IN A DOUBLE KNOT) McEntire, ASCAP)
89 COME IN PLANET EARTH (ARE YOU LISTENIN') (Seventh Son, ASCAP/Koppetman Family, (Englishtown, BMI) (Cross Keys, ASCAP/Reidem, ASCAP) 33 YOU'RE THE LAST THING | NEEDED TONIGHT
(Bil-Kar, ASCAP/Giraffe Tracks, SESAC/Out Of The ASCAP/Bandier Family, ASCAP/If Eyes, ASCAP/Garbo, 62 OLD VIOLIN 15 TIL | LOVED YOU (Jack & Bill, ASCAP)
Heart, ASCAP/Uncle Artie, ASCAP) ASCAP/R.L.August, ASCAP) (Dwight Manners, BMI) (Warner-Tamerlane, BMI/Writers House, BMI/WB,
60 COUNT ON ME 65 | HAD A BEAUTIFUL TIME ON THE OTHER HAND ASCAP/Bob Montgomery, ASCAP)
(Statler Brothers, BMI) (Inorbit, BM1) (Writers Group, BMi/Scarlet Moon, BMI/MCA, 90 TOBACCO ROAD
59 A COUNTRY BOY (WHO ROLLED THE ROCK AWAY) 99 | THINK I'M IN LOVE ASCAP/0Don Schiitz, ASCAP) (Cedarwood, BMI)
(Sabal, ASCAP/Sawgrass, BMI/Blackwood, BMI/Larry (Blackwood, BMI/Screen Gems-EMI, BMI) CPP/ABP 44 ONCE IN A BLUE MOON 45 TODAY | STARTED LOVING YOU AGAIN
Butler, BMI) 31 | WISH THAT | COULD HURT THAT WAY AGAIN (Rick Hali, ASCAP) (Tree, BMI)
40 COWPOKE (Tree, BMI/Cross Keys, ASCAP) 3 ONE LOVE AT A TIME 1 TOMB OF THE UNKNOWN LOVE
(Stanley, ASCAP) 42 I'LL TAKE YOUR LOVE ANYTIME (WEB 1V, BMI/Wniters Group, BMI/Scarlet Moon, BMI) (Seventh Son, ASCAP/if Eyes, ASCAP/Garbo,
67 CROSS MY HEART (Chappell, ASCAP/Bibo, ASCAP) cPp ASCAP/Koppetman Family, ASCAP/Bandier Family,
(Music City, ASCAP) 82 I'VE GOT A NEW HEARTACHE 6 PARTNERS, BROTHERS & FRIENDS ASCAP/R.L.August, ASCAP) ~ SHEET MUSIC AGENTS
79 DANGER LIST (GIVE ME SOMEONE | CAN LOVE) (Cedarwood, BMI/Wayne Walker, BMI) (Unami, ASCAP/Le-Bone-Aire, ASCAP) 66 TOUCH ME are listed for piano/vocal sheet music copies
(Riva, ASCAP) JULIET 16 READ MY LIPS (Nashion, BMI/Dejamus, ASCAP/Stan Cornelius, and may not represent mixed folio rights.
17 DRINKING MY BABY GOOD-BYE (Lyndelane, BMI/Siren Songs, BMI) (MCA, ASCAP) ASCAP/WB, ASCAP) ABP April Blackwood CPP Columbia Pictures
(Hat Band, BMI) JUST OUT RIDING AROUND 25 RENO BOUND 46 TRUE LOVE (NEVER DID RUN SMOOTH) ALM  Almo HAN Hansen
39 EASY TO PLEASE (Prime Time, ASCAP/Snowfox, SESAC) (Long Tooth, BMI/Endless Frogs, ASCAP/Bughouse, (MCA, ASCAP/Don Schiitz, ASCAP/Maypop, BMI) PPN
(Irving, BMI/Englewood, BMI) CPP/ALM 73 KATIE TAKE ME DANCIN ASCAP) 77 TWO TOO MANY 8-M Bglwm Mills HL Hal Leonard
61 EVEN COWGIRLS GET THE BLUES (Love 7, ASCAP/Campesino, ASCAP) 11 REPETITIVE REGRET (Lawyers Daughter, BM!) B-3 Big Three IMM Ivan Mogull
(Visa, ASCAP) 78 LET ME DOWN EASY (Blackwood, BMI/Land Of Music, BMI/Englishtown, 22 UNTIL I METYOU BP Bradley MCA MCA
14 EVERYTHING THAT GLITTERS (IS NOT GOLD) (Life Of The Record, ASCAP/Malchak, ASCAP) BMI) CPP/ABP (King Coal, ASCAP) CHA Chappell PSP Peer Southern
(Pink Pig, BMi/Hall-Clement, BMI) 7 LIFE'S HIGHWAY 53 ROCKIN’ WITH THE RHYTHM OF THE RAIN 81 WE'VE GOT A GOOD FIRE GOIN' CLM Cherry Lane PLY Plymouth
48 FEELIN' THE FEELIN' (Aprit, ASCAP/Lion Hearted, ASCAP/Blackwood, BMI) (MCA, ASCAP/Don Schiitz, ASCAP /Welbeck, (MCA, ASCAP/Patchworks, ASCAP) CPI Cimino WBM Warner Bros.
(Bellamy Bros., ASCAP) CPP/ABP ASCAP/Blue Quill, ASCAP) 97 WHAT'S A MEMORY LIKE YOU (DOING IN A LOVE
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TOP j Azz ALBUMS.

Compiled from a nati ple of retail store
and one-stop sales reports.

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL

TITLE

GEORGE HOWARD  1BA TB 210/PALO ALTO 1 week at No. One

ENOTES

by Peter Keepnews

I.IFE AS A CABARET: A hot topic of discussion in
New York’s jazz community these days is the city’s
curious cabaret law. Under the terms of the law,

nies musicians’ right to employment, but also tends to
restrict the public’s right to hear certain types of mu-
sic.” To put it another way, the law—whatever the

O Albums with the greatest sales gains during last two weeks. (CD) Compact Disc available. ® Recording
Industry Assn. Of America (RIAA) certification for sales of 500,000 units. 4 RIAA certification for sales of
one million units.

D)) LOVE WILL FOLLOW which took effect in 1961 but has been enforced only original motivation behind its passage—tends to pe-
2 | 1 |63 STANLEY JORDAN 6LUE NOTE BT 85101/CAPITOL (CD) sporadically since then, restaurants or clubs withouta  nalize jazz musicians and jazz fans.
MAGIC TOUCH cabaret license can have live music only if it's per- And, as Messinger has noted, the argument that the
@ 12| 7 | LARRY CARLTON wmca seso formed by a maximum of three musicians playing law helps keep the noise level down at unlicensed
ALONE/BUT NEVER ALONE stringed and/or keyboard instruments. A 1971 amend-  clubs in residential neighborhoods doesn’t hold up
@ 4 | 21| PAUL WINTER  LVING MUSIC LMR 6 (CD) CANYON ment allows an unlicensed establishment to feature a
vocalist—but with only one accompanist. A~
(5)| 7 | 11| JOHN SCOFIELD  GRaMaVISION 18-8508-1/POLYGRAM STILL WARM In recent weeks—fzr reasons &at aren’t entirely MUS|C|ans IObby to Change
! clear, but may have something to do with a desire to ’
6 | 3 |33| WYNTON MARSALIS columsia Fc 40009 (cD) clean up a civic image tarnishgd by a burgeoning cor- New York S cabaret Iaw
BLACK CODES (FROM THE UNDERGROUND) ruption scandal—the city has begun cracking down on
7 | 6 | 21| SADE &2 PoRTRAT FR a0263/EPC (cD) clubs that violate the licensing law. A number of es- when one considers that electric guitars, basses, and
' PROMISE tablishments—including two of New York's leading keyboards are all permitted in such venues.
13| 5 | DAVID BENOIT  SPINDLETOP STP-104/ROUNDER jazz rooms, the West End Cafe and the Angry Messinger’s amendment, which is expected to come
THIS SIDE UP Squire—have been cited for featuring groups with  before the council soon, is not universally hailed with-
9 | 9 |43 | THE MANHATTAN TRANSFER atLanTiC 82166 more than three musicians and/or with saxophones, in the jazz community. There are those who say that it
VOCALESE drums, and other “cabaret-only” instruments. While doesn’t go far enough—that there’s no reason any
10 | 10| 21| DAVID GRISMAN  zEBRa/ACOUSTIC ZEA 6153/MCA they go through the process of applying for a cabaret  club that has music should be limited to only three mu-
ACOUSTICITY license—which involves, among other things, install- sicians at a time. But for now, it’s the best hope the
® 15| 5 | SKYWALK zeBRa/MCA 268 5715/MCA ing costly new sprinkler and metering systems—the city’s musicians, listeners, and club owners have of in-
THE BOHEMIANS clubs have cut back to duos and trios. jecting a little sanity into a confusing scene.
12 | 5 | 49| DAVE GRUSIN & LEE RITENOUR GRP 1015 (CD) Leading the fight for a change in the law are Ruth
HARLEQUIN Messinger, a member of the City Council, and Sohn FESTIVAL UPDATE: Philadelphia’s Mellon Jazz
13 | 11| 19| YOHN BLAKE Gramavisio 18-8501-1/POLYGRAM Glasel, president of the New York musicians’ union. Festival, set for June 14-22, will be dedicated to the
TWINKLING OF AN EYE Messinger has proposed an amendment to the cabaret memory of native son Philly Joe Jones, who died last
14 | 3 | 19| VARIOUS ARTISTS Grp a-1023 (cD) law that would put no restrictions on the kind of in- year. A highlight of the festival will be “Philly Jams
GRP LIVE IN SESSION struments permitted in unlicensed clubs, although it  For Philly Joe,” at which homegrown players (includ-
15 | 16| 13| PERR! zEBRa/MCA 5684/MCA would still restrict such establishments to hiring three  ing Jimmy and Percy Heath, Randy Brecker, Red
CELEBRATE musicians at a time. And Glasel is spearheading a lob- Rodney, Ray Bryant, and Al Gray) will pay their mu-
16 | 14| 51 | MICHAEL FRANKS waRNER BROS. 25272 bying campaign for the amendment. sical respects to the great drummer. The festival, pro-
SKIN DIVE Glasel points out that the law, as it now stands, “un-  duced by George Wein with the backing of the Mellon
@ 23| 3 | THE CHICK COREA ELEKTRIC BAND GrP 1026 fairly discriminates against musicians playing wind Bank, will also include the usual stellar attractions—
THE CHICK COREA ELEKTRIC BAND and percussion instruments,” and that it “not only de- Miles Davis, Lionel Hampton, etc.
18 |18/ 7 CABO FRIO  zeBRa/MCA 5685/MCA
RIGHT ON THE MONEY
19 (17|27 HIROSHIMA  €eriC BFE 39938
ANOTHER PLACE e
20 |19 25 DIANE SCHUUR  GrP A-1022 (CD) - %l
SCHUUR THING
@ 40| 3 | NANCY WILSON coLumgia Fc 40330
KEEP YOU SATISFIED \
22 | 22| 69 DAVID SANBORN  wARNER BROS. 25150-1 u : :1\‘\'(
STRAIGHT TO THE HEART by Bob Darden :
23 | 20| 57 GEORGE HOWARD TBA TB 205/PALO ALTO o 3 :
DANCING IN THE SUN -
28 | 2|5 HARVIE SWARTZ  GRAMAVISION 18-8503-1/POLYGRAM ‘g“ ‘
URBAN EARTH )
25 | 21| 11| VARIOUS ARTISTS  wiNDHAM HILL WH-1048/A&M (CD) TERI DeSARIO may well be the most in-demand lyr- DeSario’s husband Bill Purse handles most of the
WINDHAM HILL RECORDS SAMPLER'86 icist in contemporary Christian music. Her intro- composing, arranging, and producing chores on her al-
32| 3 | MILTON NASCIMENTO  POLYOOR 827638-1 spective, challenging lyrics can speak volumes in a  bums, in addition to playing keyboards. DeSario her-
ENCONTROS E DESPEDIDOS (MEETINGS AND FAREWELLS) three-minute song. self is well known as a writer for her work with Sheila
@ 31| 3 | KITARO  GRAMAVISION 18-7016-1/POLYGRAM But her gifts as a lyricist sometimes threaten to Walsh and Billy Crockett.
_ MY BEST overshadow her other abilities. She’s a talented per- “I've written three or four songs for Sheila,” she
28 | 29| 63| SADE & PORTRAIT 8FR 39581/EPIC (€D) former and an unbeatable communicator as well. says. “One thing just emerged, a kind of Euro-techno-
DIAMOND LIFE DeSario’s latest release is “Voices In The Wind”—  pop thing, and I wanted her to hear it. As for Billy, I
@ NEW D LYLE MAYS  GEFFEN GHS 24097/WARNER BROS. but Billboard readers may remember her from “Yes, love his regular lyricist, Kenny Wood, but occasional-
LYLE MAYS . ly we get together.”
SPYRO GYRA  MCA 5606 (CD) H Cp The “Just What You're Looking For”’ tour with
30 274 ALTERNATING CURRENTS Yes, Terl Desarlo IS ready Watson and Marks is one of the few times DeSario has
DAMON RENTIE  Tea Te 212/PALD ALTO taken her music on the road. “I'm in some conflict
@D 3 DESIGNATED HITTER to spread the word her way L e o e end Tknow T should tour
32 | 26| 65| ANDREAS VOLLENWEIDER  CBS MASTERWORKS FM 39963 (CD) more, but [ don't.
WHITE WINDS I'm Ready,” her duet with K.C. of the Sunshine “I guess I'm a floater. I'd rather read and savor a
@ 39| 3 | PAT METHENY/ORNETTE COLEMAN  GEFFEN GHS 24096/WARNER BROS. Band, as well as other secular hits. At the moment, good book than anything. Remember, I've been sing-
SONG X she’s on tour with Dayspring labelmates Wayne Wat-  ing professionally for the past 18 years.
34 | 35| gp | GEORGE WINSTON @  WINOHAM HILL C 1012/A&M (CD) son and Kenny Marks. “I do feel a responsibility to produce, and I love per-
AUTUMN “I like to write above myself,” she says. “That way  forming, I really do. But I think eventually I'll just be-
@ NEWD| VAN LINS  prips 822672:1/POLYGRAM I learn something as well. Lately, I've been thinkinga  come more of a writer.
JUNTOS (TOGETHER) lot about mystical theology—the English and German “I went through the whole success thing with ‘Yes,
NEW)| JONATHAN BUTLER e Jis-8408/aRiSTA mystics, the idea of self-confrontational wholeness.”  I'm Ready’ and the others. I didn’t like how being suc-
INTRODUCING JONATHAN BUTLER If DeSario doesn’t sound like the typical evangelical cessful makes people look at you differently.”
37 | 25 |187| GEORGE WINSTON &  wiNDHAM HILL C-1025/A8M (CD) contemporary Christian artist, it's because she isn’t. Her goal, she says, ‘““is not to be somebody, but to do
DECEMBER She’s one of the few Catholics in the industry (Dion  something. I'm fairly satisfied having a somewhat se-
38 | 28| 13| MUSIC FROM BILL COSBY SHOW/GROVER WASHINGTON,JR. and Tom Franzak are among the others). Not surpris-  lect audience, even if that means I won’t get to record
COLUMBIA FC 40270 A HOUSE FULL OF LOVE ingly, she doesn’t write like most contemporary Chris- someday. If I'm truly an artist, then that’s what I'll
NEW D JEAN-MICHEL JARRE POLYDOR/DREYFUS 829125-1/POLYGRAM tian artists, either. pursue all my life regardless.”
) RENDEZ-VOUS “I sang in jazz and Renaissance groups in college— The current tour, she says, “has been wonderfully
40 |33 11| OTB. BLUENOTE BT 85118/CARITOL that’s what I majored in,” she says. “I grew up on moving. To have three radically different people up
OUT OF THE BLUE Joni Mitchell; I wasn’t interested in popular music there put on a really honest show that’s also entertain-

until much later.”

ing is beautiful. I'm proud to be a part of it.”
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TOP CL ASSICAL ALBUMS.

Compiled from a national sample of retail store sales reports.

ARTIST

by Is Horowitz

NEW HORIZONS FOR NEW WORLD: With the re-
lease this month of the opera house version of “Can-
dide,” New World Records has set in motion a cam-
paign it hopes will substantially extend its marketing
reach. Already, says the label’s Arthur Moorhead,
the two-record Leonard Bernstein score has won bin
space in such chains as Camelot and Musicland, out-
lets that rarely showed much enthusiasm for the often
esoteric contemporary music that is New World’s usu-
al fare.

For New World, the “Candide” set also represents a
number of other firsts. It is the company’s first album
to appear on compact disk and cassette as well as LP.
And it is the first to receive heavy (in New World
terms) radio distribution. Twice the 40 or so stations
normally serviced by the label will receive promotional
copies, says Moorhead.

In-store play is being promoted, and there’s a “Can-
dide” poster available for retailer display. An extra
promotional shot is expected with the live telecast of
the work from Lincoln Center on PBS in the fall.

With this album and an Ellen Taaffe Zwilich pack-
age due out before the end of the month, new packag-
ing art is expected to give the label a more distinct re-
tail presence. The Zwilich package includes the Sym-
phony No. 1 that won a Pulitzer Prize for the composer
in 1983.

Elizabeth Ostrow, New World vice president and
a&r chief, says that there are 10 other albums already
recorded and being processed for later release to flesh
out further the label’s catalog of approximately 140 ti-
tles. Included among the new entries are works by
George Rochberg, Elliott Carter, George Perle, Rog-

er Sessions, and Milton Babbitt. Among the orches-
tras used are the New York Philharmonic under Zu-
bin Mehta, the Pittsburgh led by Lorin Maazel, and
the Cincinnati directed by Michael Gielen.

Ostrow produces all New World recordings, using
free-lance engineering assistance, notably Jack Ren-
ner of Telarc and John Newton of Soundmirror.

New World hopes to
land new customers

Twelve new titles are added annually.

The company will be raising its list price in Septem-
ber by $1 across the board, to $10.98, says Moorhead.
The new list is already represented in the “Candide”
and Zwilich sets.

GRACE NOTES: Thomas Frost, just back from Mos-
cow, where he supervised the Deutsche Grammophon
sound crew taping the highly touted Vladimir Horo-
witz concert, leaves shortly for Vienna to produce a
live recital album by Judith Blegen. She’s performing
a song cycle by Gordon Getty . .. International Book
& Record Distributors has added Finlandia Records
to its exclusive import list. As might be expected,
there’s a lot of Sibelius on the CDs they’re producing.
Riccardo Muti has received an honorary doctorate
of music from Mount Holyoke College. He already
prizes honorary degrees from Warwick Univ. in En-
gland and Westminster College in Princeton, N.J.

1 2 | 14 | HOROWITZ: THE LAST ROMANTIC 06 419.045 CD) 1 week at No. One
VLADIMIR HOROWITZ
2 1118 SONGS FROM LIQUID DAYS  cass FM-39564 (CD)
PHILIP GLASS
3 13138 SWING, SWING, SWING  pHiLIPS 412626 (CD)
BOSTON POPS (WILLIAMS)
3 4 |10 PLEASURES OF THEIR COMPANY  ANGEL DS-37351 (CD)
KATHLEEN BATTLE, CHRISTOPHER PARKENING
5 6|8 TOMASI/JOLIVET: TRUMPET CONCERTOS  cBs IM-42096
WYNTON MARSALIS
6 5 | 32| BLUE SKIES  LONDON 414-666 (CD)
KIRI TE KANAWA (RIDDLE)
7 7 56 BERNSTEIN: WEST SIDE STORY DG 415-253 (CD)
TE KANAWA, CARRERAS (BERNSTEIN)
8 8 |80 AMADEUS SOUNDTRACK  rFaNTASY WAM-1791 (CD)
@ NEVILLE MARRINER
9 |92 BEETHOVEN: SYMPHONIES 1 & 2  L'0ISEAU LYRE 414-338 (CD)
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
10 {14 s COPLAND: BILLY THE KID/ RODEO  ANGEL DS-37357 (CD)
SAINT LOUIS SYMPHONY (SLATKIN)
11 |10 48 GERSHWIN: RHAPSODY IN BLUE  cgs iM-39699 (CD)
LOS ANGELES PHILHARMONIC (THOMAS)
12 13| 12 BACHBUSTERS  t£LARC 10123 (CD)
DON DORSEY
13 |11 64 WEBBER: REQUIEM  aNGEL DFO-38218 (CD)
DOMINGO, BRIGHTMAN (MAAZEL)
14 |12 24 PASSIONE  LONOON 417117 (CD)
LUCIANO PAVAROTTI
15 18] 8 BEETHOVEN: PIANO CONCERTO 3 & 4  cBs M-39814 (CD)
MURRAY PERAHIA
16 |17 ] 10 MOZART: CLARINET & OBOE CONCERTO  L'OISEAU LYRE 414-339 (CD)
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
17 | 16| 20| VIVALDI: THE FOUR SEASONS  ANGEL Ds-38123 (CD)
ITZHAK PERLMAN
18 NEW} PRESENTING APRILE MILLO  ANGEL DS-37356 (CD)
APRILE MILLO
19 |19 10 STRAUSS: DON QUIXOTE  css im-39863 (CD)
YO-YO MA, BOSTON SYMPHONY (OZAWA)
20 | 20| 26 BRAHMS: SONATAS FOR CELLO AND PIANO  Rrca aRC1.7022
YO-YO MA, EMANUEL AX
21 NEW» RACHMANINOV: PIANO CONCERTOS 2 & 4  LONDON 414-475 (CD)
VLADIMIR ASHKENAZY
22 | 22 | 146 HAYDN/HUMMEL/L MOZART: TRUMPET CONCS. cBgs IM-37846 (CD)
WYNTON MARSALIS, NATIONAL PHILHARMONIC ORCH. (LEPPARD)
23 | 23|38 MORE MUSIC FROM AMADEUS  FanNTASY WAM-1205 (CD)
NEVILLE MARRINER
24 (36| 4 ECHOES OF LONDON  c8s fm-42119
JOHN WILLIAMS
25 | 25| g | SCRIABIN: SYMPHONY NO. 1  aNGEL Ds 38260 (CD)
PHILADELPHIA ORCHESTRA (MUT!)
26 | 26| 12 ROSSINI: IL VIAGGIO A REIMS DG 415.498 (cD)
RAIMONDI, RAMEY, RICCIARELLI (ABBADO)
27 | 27 |33 PACHELBEL:CANON/FASCH:TRUMPET CONCERTO  Rca FRL1.5468
® PAILLARD CHAMBER ORCHESTRA
28 | 28| 48 MUSIC OF WOLFGANG AMADEUS MOZART  ANGEL SBR-3980
VARIOUS ARTISTS
29 [15] 16 SPIRITUALS  PHILIPS 412631 (CD)
SIMON ESTES
30 | 30| 4 | HANDEL: ROMAN VESPERS  Rrca arC2.7182
BLEGEN, VALENTE (KORN)
31 |32 6 VIVALDI: THE FOUR SEASONS  cBs M-42095
CANADIAN BRASS
32 |23 THE DESERT MUSIC  NONESUCH 79101 (CD)
STEVE REICH
33 {294 SAVE YOUR NIGHTS FOR ME  cBS FM-39866 (CD)
PLACIDO DOMINGO
34 | 318 THE BEST OF WOLFGANG AMADEUS MOZART  PHILIPS 412-244 (CD)
NEVILLE MARRINER
35 [21] 4 GLASS: SATYAGRAHA 8BS 13M-39672
PHILIP GLASS
36 NEW’ A BACH FESTIVAL FOR BRASS & ORGAN  ANGEL DFO-37353 (CD)
THE EMPIRE BRASS
BEETHOVEN: SYMPHONY NO. 9  7eLARC 10120 (CD)
3 NEW> CLEVELAND ORCHESTRA (DOHNANYI)
MISHIMA SOUNDTRACK  NONESUCH 79113 (CD)
38 13434 PHILIP GLASS
39 |37 14 RESPIGHI: THE PINES OF ROME  ANGEL Ds-38219 (CD)
PHILADELPHIA ORCHESTRA (MUTI)
80 | 39 |52 BOLLING: SUITE FOR FLUTE AND JAZZ PIANO  css M-33233 (CD)
@ JEAN-PIERRE RAMPAL, CLAUDE BOLLING

(CD) Compact Disc available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. & RIAA certification for sales of one million units.

01AS

by Enrique
Fernandez

FOLLOWING IN THE WAKE of the tango-mania
unleashed by the smash Broadway hit “Tango Argen-
tino,” now on tour throughout the U.S, the genre's
most important contemporary artist, Astor Piazzola,
will bring his music to New York this weekend (23-25).
Piazzola’s appearances at Joseph Papp’s Public The-
atre will be his first New York engagements in more

Astor Piazzola brings his
‘new tango’ to New York

than a decade.

A virtuoso of the bandonedn (the traditional tango
accordion), Piazzola is credited with renewing the Ar-
gentine tango by fusing it with folk, jazz, and classical
music in what has been called tango nuevo. His so-
phisticated new tango—which was heard in “Tango
Argentino” as well as in the new Argentine film “Tan-
gos: El Exilio de Gardel”—is more than accompani-
ment for dancing. Like jazz, the tango nuevo is music
for listening, and it enjoys a following among music
connoisseurs throughout the world.

Piazzola studied composition in his native Argenti-
na and also in the U.S. and in France, where he was a
student of Nadia Boulanger. He has written film
scores, operas, and music for television. And he has
collaborated with a number of major figures in film,
classical music, and jazz.

His latest American release is ‘“Astor Piazzola
Live,” on American Clave Records. He is currently at
work on a new album for that label.

For his New York concerts, Piazzola will perform
with the New Tango Quintet, which includes Piazzola
on bandoneon, Pablo Ziegler on piano, Horacio Mal-

vicinio on guitar, Fernando Soarez Paz on violin, and
Hector Console on bass.

ANOTHER ARGENTINE MUSICIAN is being hon-
ored in New York, though the occasion is not a happy
one. Latin jazz pianist Jorge Dalto, who is suffering
from lymphona, is the object of a benefit that will help
pay for his chemotherapy. The Monday (19) benefit, at
the club S.0.B.’s, includes performances by George
Benson, Ray Barretto, Herbie Mann, Jerry Gonza-
lez and his Fort Apache Band, and others.

Dalto is considered one of the finest keyboardists on
New York’s hot Latin jazz scene. His work can be
heard on a number of jazz and salsa albums, and his
live performances have been memorable affairs. Un-
fortunately, his illness kept him from performing at
an all-star Latin piano concert last month that fea-
tured Eddie and Charlie Palmieri, Michel Camilo,
Hilton Ruiz, and Papo Lucca.

Dalto had been at work on an album for the Con-
cord label when illness struck. All his fans, including
this correspondent, wish him a quick recovery and ex-
pect to see him back soon where he belongs: at the
keyboards.

A CONCERT BY EMI artists Rocio Jurado and
Dyango is slated for the Universal Amphitheatre in
Los Angeles on June 1 ... “Oye Mi Gente,” a second
release by the California group R.0.A.R., is being re-
leased in Mexico and other Latin territories by CBS.
R.0.A.R. is headed by Santana alumnus Raul Rekow
and includes noted percussionists Orestes Vilato and
Armando Peraza, who have also worked with San-
tana ... The West Coast seems to be a fertile market
for upbeat dance music, judging from recent success-
ful gigs by Hansel y Raul and Oscar d’Leon.
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~
J CLUB PLAY 12 INCH SINGLES SALES
s/&/€/L
_éo _#’ o 5‘ Compiled from a national sample of dance club playlists. Compiled from a national sample of retail store sales reports.
o/ 65/ o/ TME ARTIST TITLE ARTIST
RS 2} > &
/{z\ \Y N & LABEL & NUMBER, DISTRIBUTING LABEL LABEL & NUMBER/DISTRIBUTING LABEL
WHAT | LIKE T 6D ON MY OWN T
(D] 2] 6| 7 | WHATILKE = 1 week at No. One ANTHONY AND THECAMP | ((1D| 1 | 2 | 7 | ONMYC 2 woeks ot No. One ® PATTI LABELLE & MICHAEL MCDONALD
KISS (REMIX)/LOVE OR MONEY
2 | 1| 3| 8 | SAYIT, SAY IT aemspa217s ® EG. DALY 2| 2| 1 | 10| KISS(REMIX)/LOVE OR MOK ® PRINCE & THE REVOLUTION

(3| 1| 9| 7 | ALLPLAYED OUT oancesn os g0z LIFE. (3| 5 | 6 | 9 | BADBOY (REMIX) epc a0 05338 © MIAMI SOUND MACHINE
4 | 6 | 7 | 15 | SOMETHING ABOUT YOU (REMIX) pOLYDOR 883 957-1/POLYGRAM & LEVEL 42 8 | 4 | 4 [ 11 | WEST END GIRLS (REMIX) Em AMERICA v-15206 & PET SHOP BOYS

(5)] 10| 17 | 5 | MOVE AWAY (REMIX)/SEXUALITY viRGin/EPIC 45.05360/EPIC ecutture cus | |(B)| 6 | 7 | 7 | THE FINEST taey azo0s36asepc THE $.0.S. BAND
6 4 5 9 HARLEM SHUFFLE (REMIX) ROLUING STONES 44-05365/coLumeia @ THE ROLLING STONES 6 3 3 16 | CAN'T WAIT ATLANTIC 0-86828 & NU SHOOZ

(| 9 | 12| 6 | 1LOVE MY RADIO (MIDNIGHT RADIO) emeRGENCY EmDS 6561 TAFFY (3| 13 | 15 | 6 | WHAT I LIKE wasner 8ros 020440 ANTHONY AND THE CAMP
8 8 8 7 ONE WAY LOVE TommY BOY TB 866 TKA n|nw 4 LIVE TO TELL SiRE 0-20461/WARNER BROS. ¢ MADONNA
9 5 1 11 WEST END GIRLS (REMIX) emi-aMERICA v-19206 & PET SHOP BOYS 9 8 10 15 (YOU ARE MY) ALL AND ALL siEEPING BAG SLX-17 JOYCE SIMS
10 12 14 7 BAD BOY (REMIX) eric 49.05338 & MIAMI SOUND MACHINE 10 10 11 6 MOVE AWAY (REMIX)/SEXUALITY virGIN/EPIC 45.05360/EPIC & CULTURE CLUB

AD| 14 | 28 | 4 | SHADOWS OF YOUR LOVE 0.1 INTERNATIONAL DJ 777 JM. SILK AD| 15 | 21 | 4 | JUMP BACK (SET ME FREE) SLEPING BAG SLx-19 DHAR BRAXTON
12| 3 | 2 [ 10 | LIVING FOR THE CITY meGATONE MT-138 SYLVESTER | |(Q2)| 16 | 19 | 7 | SAYIT, SAY IT aamsei2175 ¢ E.G. DAILY

(3| 20 | m | 3 | PETERGUNN ® THE ART OF NOISE FEATURING DUANE EDDY 131 9 | 8 ! 9 | WHENEVER YOU NEED SOMEBODY MERCURY 884 572.1/POLYGRAM O'CHi BROWN

16 | 26 | 5 | THE FINEST Tasu az0.05364/EPcC THE $.0.S. BAND 14 | 14 | 14| 13| SWEETHEART superrroncs RY 013 RAINY DAVIS

5! 15 | 3 | 7 | SHELL SHOCK aamsp.12174 NEW ORDER 15| 12 | 9 | 15 | PLL BE ALL YOU EVER NEED jaMpaCKED JPI-20001/MUSIC SPECIALISTS TRINERE

23 | — | 2 | BABYLOVE atiantic 086813 REGINA 21 | 36 | 4 | THE HEAT OF HEAT QWEST 0-20462/WARNER BROS PATTI AUSTIN
17 | 13 | 18 | 8 | PRISONER OF LOVE ath & Bwa BWAY-421/iSLAND MILORED scOTT | || 17 | 23 | 4 | NASTY (REMIX) aemsp.i2178 JANET JACKSON

21 | 45 | 3 | JUMP BACK (SET ME FREE) SiEEPING BAG SLX-19 DHAR BRAXTON 25 | 2 | 5 | NEVER AS GOOD AS THE FIRST TIME PORTRAIT 4r9.05375/EPIC SADE

19 | 24 | 5 | CONTROL (LP CUTS) aamsp5106 JANET JACKSON 19| 7 | 5| 8 | HARLEM SHUFFLE (REMIX) RoLLNG STONES 44.05365/couvBia & THE ROLLING STONES

@0)| 55 | 3 | 4 | DIGGING YOUR SCENE (REMIX) rca pw.14327 # THE BLOW MONKEYS (20] 24 | 41 | 3 | PETERGUNN # THE ART OF NOISE FEATURING DUANE EDDY

JANE, GET ME OFF THIS CRAZY THING!/THE JETSONS
20 | 18 | 21 | 10 | HEY BOY suerTronCs RY 011 TAMMY LUCAS @D| 3 | 39 | 3 | JANE GET ME OFF VARIOUS ARTISTS

@)| 25 | 46 | 3 | TELL ME (HOW IT FEELS) mca 23623 52ND STREET @)| 1 | 33| 4 | SOMETHING ABOUT YOU (REMIX) poLvDOR 883 957.1/POLYGRAM & LEVEL 42

@) 30 | — | 2 | RUNNING rommy sov 18 877 INFORMATION SOCIETY @3)| NeEwWp ALONE WITHOUT YOU (REMIX) eprc 4905366 ® KING

32 | 43 | 3 | ON THE MOVE sie 0-20a44/WaRNER BROS. THE JAMAICA GIRLS 24 | 22 | 16 | 22 | ROCK ME AMADEUS/VIENNA CALLING asm 5712170 ® FALCO

@] 31 | — | 2 | NASTY (REMIX) aemsp12178 JANET JACKSON 25| % | 31 | 4 | 1LOVE MY RADIO (MIDNIGHT RADIO) EMERGENCY EMDS 6561 TAFFY

SECRETS (I WON'T TELL)/WE ARE THE BOYS .

EERPEIINE SECRETS (1 WONT TELL) UNTIL DECEMBER %6 | 18 | 13 | 14 | I'M NOT GONNA LET (REMIX) mca 23612 COLONEL ABRAMS

@D| 41 | — | 2 | THE HEAT OF HEAT owesT 0-20462/WaRNER 8R0S, PATTI AUSTIN 27 | 28 | 22 | 14 | HIT THAT PERFECT BEAT mca 23605 & BRONSKI BEAT

48 | 39 | 4 | SLAP YOU BACK Jump STREET JS 1002 EXCEPTION NEW)D BABY LOVE atLanTIC 0-86813 REGINA

(@) 38 | — | 2 | ALONE WITHOUT YOU (REMIX) tpc 4505366 ® KING 29 (19| 2 | 9 | CRUSHON YOU wca 23613 ® THE JETS

@0)| & | — | 2 | STARLIGHT oce Tor 1005 LAUREN GREY 30 | 20 | 18 | 10 | UNDER THE INFLUENCE (REMIX) MoTOWN a558MG & VANITY
31 | 28 | 30 | 6 | SECLUSION rse tsrsa3 SHAWN BENSON 31 {33 {32 | 5 | IFYOULEAVE asmsp12176 & ORCHESTRAL MANOEUVRES IN THE DARK

(32| a1 | 41 | 3 | MYSTERY OF LOVE 0 mrernationaL o) 852 FINGERS, INC. (32)|  REENTRY FUNKY BEAT (REMIX)/WHODINI MEGAMIX JvE 11 9462/ARISTA © WHODINI

@ 40 | & 3 LOVE TAKE OVER (REMIX) rca Pw.14324 @ FIVE STAR 3 (3] 3 6 ONE WAY LOVE ToMmy BOY T8 866 TKA

(BD| 35 | 35 [ 4 | ALLINEED IS A MIRACLE arLantic pROMO ® MIKE & THE MECHANICS 34 | 27 | 24 | 16 | IF YOU SHOULD EVER BE LONELY (REMIX) GORDY 4557GG/MOTONN VAL YOUNG

@5)| 39 | 50 | 3 | MY LATIN LOVER sunnvview sun a3 Q-PID FEATURING NIKKI Q 35 | 29 | 12 | 14 | WHAT HAVE YOU DONE FOR ME LATELY aem sp.12167 © JANET JACKSON

46 | — | 2 | I'MYOUR MAN (REMIX) rca 1o-14330 BARRY MANILOW 36 | 38 | 38 | 5 | ALL PLAYED OUT oancesing os-802 LIFE.

@D| 31 | 31 | 3 | ADDICTED TO LOVE isiano promo/aTiANTC # ROBERT PALMER 37 | 37 | 28 | 16 | SATURDAY LOVE (REMIX) ® CHERRELLE WITH ALEXANDER O'NEAL

49 | 38 | 5 | ONE YEAR LATE oreHan OR 003 THE VOICE 38 | 32 | 27| 8 | ROCK THE BELLS ot Jam 44.05349/COLUMBIA L.L. cooL J
39 | 38 | 31 | 5 | DONT WASTE MY TIME (REMIX) CHRYSALIS 4v9.42983 PAUL HARDCASTLE 39 | 40 | 47 | 20 | DON QUICHOTTE B 8:54/T5R MAGAZINE 60

RE-ENTRY WHAT'S MISSING (REMIX) Ta8U 429.05361/EPIC ALEXANDER O'NEAL NEWD DANCE WITH ME (MPORT (WEA.UK)/IMPORT (WEA. UK) ALPHAVILLE

ONE STEP CLOSER TO YOU (REMIX )

NEWD | ONESTEP CLOSER TO YOU (REMIX) GAVIN CHRISTOPHER [¥) 2 | STARLIGHT oice 1or 1005 LAUREN GREY
21 l 4 I 11 WHENEVER YOU NEED SOMEBODY MERCURY 884 572-1/POLYGRAM ¢ O'CHI BROWN 2 | — 2 JACK YOUR BODY UNDERGROUND UN-101 STEVE 'SILK" HURLEY

@3)| NeEwWp 100 MPH pAISLEY PARK PROMO/WARNER BROS MAZARATI (@3)| 49 | 43 | 5 | SHADOWS OF YOUR LOVE 0.1 INTERNATIONAL DJ 777 JM. SILK

AIN'T NOBODY EVER LOVED YOU (REMIX uJ LOVE'S GONNA GET YOU .

NEWD | AINT NOBOD (REMIX) ARETHA FRANKLIN “ R L VB ICORNAYGE MODERN-NIQUE FEATURING LARRY WOO
45 17 I 13 1 9 RESTLESS ELEKTRA 0-66860 & STARPOINT 45 35 35 5 WHAT’'S MISSING (REMIX) 1aBU 429-05361/EPIC ALEXANDER O'NEAL

NEW)D VANITY KILLS (REMIX) MERCURY 884 714.1/POLYGRAM ® ABC SORRN= NI &N} THE DREAM TEAM IS IN THE HOUSE! L.A. DREAM TEAM

NEW) | LOVE'S GONNA CET You MODERN-NIQUE FEATURING LARRY WOO 47 | — | 2 | LOVE MISSILE F1-11 maNHATTAN V56021 /CAPITOL  SIGUE SIGUE SPUTNIK

ARE YOU WID iT :

NEWD SBVEIUG o PRIVATE POSSESSION FEATURING HUNTER HAYES 48 | 34 | 29 | 9 | LOVE'S ON FIRE ariantc 086825 ALEEM FEATURING LEROY BURGESS
49 | 22| 22 | 10 | MIND GAMES SounD paK PL5112 QUEST NEW)D MY ADIDAS PROFILE PRO7102 RUN-DM.C.
50 | 44 25 14 (YOU ARE MY) ALL AND ALL SLEEPING BAG SLX17 JOYCE SIMS @ NEW) EXPERIENCE SUNNYVIEW SUN 438 CONNIE
17 1. LOVE MISSILE F1-11 SIGUE SIGUE SPUTNIK MANHATTAN 7))

4 2. JANE, GET ME OFF THIS CRAZY THING!/THE JETSONS VARIOUS ARTISTS e - 1. OH L’AMOUR (REMIX) ERASURE sie
) I0US RUMORS TIMEX SOCIAL CLUB

8 Tites with future | 3. STRANGE LANGUAGE DEBORA IYALL CoLumia 8 Titles with future R

chart potential, 4. |F YOU LEAVE ORCHESTRAL MANOEUVRES IN THE DARK a&m Y chart potential, N
x oo et 4. VIENNA CALLING (REMIX) FALCO Asm

based on club play | 5. WINNER IN YOU (LP CUTS) PATTI LABELLE mca ased on sales
& | his week. S T R TS T ) UG ﬁ ) (i s 5. VANITY KILLS (REMIX) ABC MeRCURY
"] : 6. HOW CAN THE LABOURING MAN ... MARTINI RANCH sire
o 7. THE DREAM TEAM IS IN THE HOUSE! L.A. DREAM TEAM wca o 7. SLEDGEMAMMER (REMIX) PETER GABRIEL cerren
) 8. EXPERIENCE CONNIE sunnvview ) :

9. SLEDGEHAMMER (REMIX) PETER GABRIEL Gerren

( ) ) Titles with the greatest sales or club play increase this week. ® Video clip availability. ® Recording Industry Assn. Of America (RIAA) certification
for sales of one million units. A RIAA certification for sales of two million units. Records under Club Play are 12 inch unless otherwise indicated
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Hush Puppies. Willie Collins and Freddie Jackson, two singers who record for
Capitol and are managed by Hush Productions, trade fashion tips at a party
celebrating Collins’ debut album, “Let’s Get Started.”

CLINTON'S NEW PROJECTS

(Continued from page 28)

Nights concept for concerts, per-
forming the same material as in the
film (e.g., “Shout”). Clinton wants
to record this repertoire, plus other
songs from the early '60s, using the
Fairlight computer to create what
he calls “new wops.”

This summer Clinton will be
heard with Thomas Dolby, doing
the title song for George Lucas’ big-

budget film adaptation of the
“Howard The Duck” comic book.
He hopes to hit the road in June
with “The Mob,” a new version of P-
Funk’s famous rambling perfor-
mances, which will feature, instead
of a descending spaceship, ‘‘a space
limousine.”

All of Clipton’s business dealings
handled by Jeff Franklin of ATI.

DISCO & DANGE 12"

U.S.A. & IMPORTS
(WHOLESALE FOR STORES)
IF5ATC ANAD ARENGLAND=GEAMANT
TALYsFAANCESHOLLAND

US & CANADIAN 127

007 (US Rmx}—Bondetts

Light (US Rmx}—Peppermint
First Hand Exp.—V-Project

Lover Tonight—K. Cole

Love Memories—Ty Benskin
Your Love—Inner Life

Can't Live (mx)—Susy Q

Say You Love Me (Rmx)—Lime
Homosexuality (rmx}—Mod. Rock.
One For The Money—Sleeque
It's Your Night—HomeBoys
What's The Deal—C. Williams
Time To Jack—Chip E.

Love Cant Turn—Farley Funk
Trax | Lost—Home Master Boyz
Funky Heartbeat—P Meyers
Right On Target (86)—P. Cowley
what The Party Needs—Pt. Mc's
Forever Thes—The Terminator

Destiny—D.SM

People Of Nations—S, Christopher
Never Give Up—White Knights
Light—Patricia Costa

Your Love—Jamie Principle
Hanson & Davis—EP

LifeLine Dancing—P. Brooks
Main Thing—Shot

Don‘t Wanna Wait—Lew Kirton
Match Made Up In Heaven—lill
Ali Men Are Beasts—Man 2 Man
Dance Your Love Away—M Prince
All Played Qut—L.L.F.E.

EUROPEAN 12"S

Fly To Me (rmx)}—Aleph
Refiex Action—L. Thomas

Love Pains—L. Johnson
If The Love Fits—L. Lewis
Get Up—High Society Girls

> 4. UNIQUE REGORD DIST.

BES (E) CONKLIN ST, FARMMGDALE, NY 11735
[516) 694-4545

We have a complete selection of all U.S.
releases and all import disco records.
We also export lo foreign countries.

Send for our free flyer isting all itles we
stock, U.S. & Imports. We specialize n U S.
small label product, call us for best service
and mformation

Run To Me—Tracy Spencer

Flash In Night—P. Passion
Master Mix #2 (MEXICO)

Be Alive Now—Celia Swan

Out Of Darkest—B. Penn.
E.S.P.—Hazel Dean

When You Say Hello—Doub. Date
Fire Of Love—Gentle Touch
Jump In My Car—Secret Stars
The Chase—Escape

DISCO CLASSICS

La Bamba—A, Rodriquez

Aint No Mountain—InnerLife
Feels Like Im in Love—K. Marie
All DIVINE 12°

All LIME 12" + Lps

Mix Your Own (Lps)

+ Over 500 Other Classics

475 A5 IMPT DeSC
TELEX

A8S 2533 EXP NEC

by Brian Chin

lT WAS a week for nice surprises,
recordwise: Every one of the rec-
ords here bears some listening at
both radio and club level.

Two records are attracting nice
buzz right out of the box—along
with Willie Colon’s “Set Fire To
Me,” which, considering the way it’s
flying out of the stores, we should
have raved about some more last
week.

Blue Moderne’s ‘“Through The
Night” (Roll, through Sunnyview),
a relaxed, gently rocking electronic
track with a hint of calypso, takes
hold first with the beat and then
with the hook. Ish Ledesma, who
recently debuted on Geffen, pro-
duced ... Sleeque’s “One For The
Money” (Easy Street) is certainly
one of the most skiliful productions
around, with numerous fun things
going on at once: ivories being tick-
led in the top, sweet classic disco-
diva vocals in the middle, and crazy
socking bass drum on the bottom.
Paul Simpson mixed, with great
transitions that don’t break up the
’70s atmosphere. Note the intense,
‘D’ Train-like dub.

Suella Colbert’s “Going Home”
(Prologue, through Savoy/Prelude)
may be the biggest surprise of all,
combining a ‘“Set It Off”-style loud,
intense (but jazzy) beat and a full-
choir gospel vocal approach in a
straightforward message song ...
The Real Roxanne with Howie
Tee’s “Let's Go-Go” (Select) is the
most entertainingly eclectic rap
around: With more quick allusions
than can be enumerated here, it's a
fast and funny collage ... Hanson
& Davis’ “I'll Take You On”’ (Fresh,
through Sleeping Bag) is their most
mainstream dance cut yet, with a
filled-out arrangement and Lisa-
Lisa beat; sounds like a similar teen-
crowd pleaser. Larry Levan mixed;
on the flip is “Hungry For Your
Love,” a more Shannon-like se-
quencer number ... Ca$hflow’s
“Mine All Mine” (Atlanta Artists),
originally discovered in the U.K. as
an album cut this spring, has been
remixed by Mark Berry into what
sounds like a solid urban winner . ..
Janice Christie’s “Hungry For
Your Love’ (Supertronics), not to
be confused with the Hanson & Da-

vis song, has the street-soul sound.
This heavy-beat style seems to be in
vogue this season, as part of a gen-
eral uptempo trend.

Mtume’s “Breathless” (Epic) is in
hic accustomed slow groove, with
an absolutely wanton lead vocal by
Tawatha Agee. It’s clearly updated
in its harder beats, especially in
Dave Dachinger’s “A&G” mix ...
Every so often, something just tick-
les us: Billie’s revival of “Ain’t No-

Raves for a
solid lineup
of nhew releases

body’s Business If I Do” (Fleet-
wood) is pretty outrageous, with a
slightly out-of-control voice that
puts one in mind of the Sylvia Strip-
lin or Taana Gardner hits. Tim
Regisford and Boyd Jarvis pro-
duced this and Fleetwood’s other
current single, by Level 3.

BRIEFLY: Falco’s “Vienna Call-
ing”’ (A&M) is totally transformed
in a new 12-inch release, with a wit-
ty re-recorded prologue that finally
goes into the song, also with many
new vocals, in the last third: good
strategy, considering the song was
already the flip of the “Amadeus”
12-inch ... Fine Young Cannibals’
“Suspicious Minds” has been re-
mixed yet again for U.S. release by
John Luongo, who brings out the
prominent Jimmy Somerville vo-
cals even more ... Bananarama
also turns in a diverting remake
with “Venus” (London), the Shock-
ing Blue song produced Dead Or
Alive-style by Steck/Aitken/Wa-
terman ... Pete Shelley, a big
name in the dance-rock and hip-hop
pantheon (for different cuts), is
back with the uptempo “On Your
Own” (Mercury), sounding very up,
and up-to-date ... Evelyn “Cham-
pagne” King’s ““Slow Down”’
(RCA), remixed by Mark Berry,
now has a big-room boom and a lot
of good high-end detail; it’s much
better than one suspected from the
album ... Teena Marie has been
more clever lyrically in the past

than on “Lips To Find You” (Epie),
but she’s now a bona fide crossover
star and should make some dent
with this one.

GRACE NOTES: We are saddened
again to note the passing of an es-
teemed colleague. Mike Wilkinson,
founder of Importe/12 Records and
Disconet, the influential first DJ
subscription music service, died of
an AIDS-related iliness on May 9.

Disconet was launched late in
1977 and was recognized instantly
as an important idea; it’s said that a
group of DJs sent Wilkinson a box
of dead fish to show exactly how
they felt about the possibility that
pre-programmed music might push
them from the market. Of course,
Disconet (and Hot Tracks, and
RazorMaid, and Disco Mix Club) did
nothing of the sort, providing in-
stead a testing ground for new rec-
ords and production talent (such as
Sharon Brown’s “I Specialize In
Love” and early works by John
Robie, Man Parrish, and John
Benitez).

In addition, on occasion, mixes of
popular records done for Disconet
had their own hit lives—among
them the yearly Disconet hit med-
leys; Abba’s “Lay All Your Love On
Me”; the first two Double Dee and
Steinski mixes; a 1981 medley mix
by Midwesterner Johnny George
much heard on New Y 4o that
spring; Timmy Thom ‘Why
Can’t We Live Together” (overlaid
with T-Connection’s ““At Mid-
night’’); and, most especially, a
Supremes hits medley that wound
up copied by Motown itself, edit for
edit.

THIS WEEK IN DANCE: 1984 ...
Shannon’s ‘“‘Give Me Tonight” is
not only the oldest record in the top
half of the Billboard Dance/Disco
top 80; it’s also the oldest record by
far on the Rockpool club chart, com-
piled from an ostensibly dance-rock
reportership. Counting ‘‘Let The
Music Play,” it has charted on the
latter list for 28 weeks. The way had
already been paved, obviously, by
the across-the-board success of Mi-
chael Jackson’s “Thriller” album.
But the success of a new ‘“‘urban”
artist through the rock clubs is an
encouraging symbol that they

B E TH E B EST would not only play certain kinds of
M w M s black records, but had the potential,
--(1ere Wee.. % o [resent AND BEST PAID DJ IN TOWN eventually, o break them.
The Leading European Dance & Disco Label THE ULTIMATE SERVICE TO DJ'S -
Now provides crucial music data previously so hard to get: F
o Z g )V( ¢ What key all new songs are in, modulations — For fast action, use
% N D\ wome ¢ What key your classic oldies are in
cc B’ m \J h ori122 e Accurate BPM, phrasing diagramed g M
B hmpon . - i
BERNHARD MIKULSKI AW 115, WEEKLY INFO ON ALL CHARTED 12° RELEASES! | the Billboard
DISTRIBUTION LIMITED 5 59 /% * Also record reviews, hot mix suggestions z Classified.
Anport Industrial Office Park = e Also FREE JUP'JE _SERVICE: Includes this r— Call Jeff Serette toll
145th Ave. and Hook Creek Bivd. Valley Stream. New York 11581 year’s Top 40 hits, imports keyed e
Telefax: 516-568-1125  TEI 516-568-3777  Manager: Guinter Blum e Music theory, charts showing which keys — free at (800) 223-
overlay harmonically - 7524 (NY residents
*We have the “Hard To Find” records from artists like: . JUST $20/MONTH DIRECT WEEKLY SERVICE ™ dlal 764_7388)
Max Him - Miko Mission - Grant Miller - Linda Joe Rizzo(Ex-Flirts) : ",'-‘ '
Arabesque (Sandra, Jasmin, Michaela), and a lot of others - HARMONIC KEYS
. please ask for free catalogues .. RADIO STATIONS .. Flease ask for free promotion copies . . . DANCE MUS'C SERV'CE g
CONTACT STUART SOROKA 305-294-4491
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Chain Retrenches, Seeks New Openings

Record Bar: Battered But Still Bearish

BY FRED GOODMAN

NEW YORK Record Bar chairman
Barrie Bergman’s turnaround sce-
nario for his recently stripped-
down, Southern-based retail chain
makes the region’s most famous
optimist, Scarlett O'Hara, look like
a piker.

In precarious financial straits for
more than a year, Record Bar has
looked more like a company on the
run than one on the make. The chain
was recently forced to shed several
of its ancillary operations as well as
72 stores, shrinking back into the
Southeast where it enjoys its stron-
gest sales.

But if suppliers and industry ob-
servers expect the operation’s close
brush with insolvency to dampen
Bergman’s hearty appetite for ag-
gressive growth strategies, they're
in for a surprise: The company ap-
pears bloodied but unbowed in its
longterm growth plans.

“We want to grow as soon as we
can get our hands on some cash,”
says Bergman. ‘“We’re looking
around for funds now in order to
get into freestanding combination
video and music stores.”

The previously mall-oriented
chain’s plan runs counter to indus-
trywide sentiment that video retail-
ing is fast approaching the satura-
tion point. Bergman says that by of-
fering combination stores, Record

Bar will be able to outperform the
mom-and-pop video shops he says
now dominate the region’s video
business.

The new strategy is an outgrowth
of Record Bar’s brief ownership of
the California-based Licorice Pizza
chain. Although that venture
proved one of several ill-timed ex-
pansions for Bergman, he says it
gave Record Bar a chance to crib
Licorice Pizza’s successful ap-
proach to offering video and record
product in freestanding locations.

Bergman also says Record Bar
made a ‘“‘considerable amount of
money’’ on the resale of Licorice
Pizza. Although he has never di-
vulged its purchase price, the 34-
store chain was recently sold, along
with 26 western Record Bar outlets,
to Musicland for $13 million. The
sale came approximately six months
after Record Bar sold 12 other
stores in St. Louis and Chicago to
Musicland.

Record Bar’s restructuring has
also included putting its video dis-
tributing company, Mid-America, on
the block. Although Bergman
would not comment, a deal to sell
Mid-America to New York’s Win
Distributing is rumored to be
imminent.

Mid-America is portrayed as one
of the contributors to Record Bar’s
recent problems. Bergman, who
terms video distributing “the tough-

est business I've ever been in,” says
the operation drained $4 million
from the company’s overall cash
flow and compounded a dramatic
shortfall in store receipts that be-
gan in January 1985, as well as
problems experienced in the Sep-
tember start-up of a new warehouse
in Durham, N.C.

“We spent up to our budget with-
out sales,” Bergman says of the
problems that accompanied the
company’s performance dip. “And
then we tried to keep our cash flow
up by cutting inventory. That
proved very stupid.”

The chain’s warehouse debuted in
September and immediately experi-
enced problems with the computer
that handles its inventory and store
orders. As a result, sales were off
25% in September and 35% in Octo-
ber. ““We’ve finally brought the
warehouse around to running well,”
says Bergman.

Built to accommodate the expand-

(Continued on next page)

Johnson's Wax. Texas guitarist Eric Johnson, left, plugs his debut Reprise
release, "'Tones,” during an autograph session at Waterloo Records in Austin.
The promotional stop preceded Johnson’s national tour. (Photo: M.B.

Greenwood)
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dealers from coast-to-coast.

. LARGEST INVENTORY OF ANY DISTRIBUTOR:
We stock BETA as well as VHS. Immediate delivery on ail

products
Large selection and extra profits.

. BIG APPLE ENTERTAINMENT: A leading
distributor of home entertainment products serving

. WE OFFER OUR CUSTOMERS THE FOLLOWING
SERVICES: *Daily Specials *Product Information by Phone
*One-Stop Distribution *Monthly Newsletter on Our Specials
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15 PARK ROW, NEW YORK CITY, NEW YORK, 10038

by Mike Shalett

ROY ORBISON says that when
he was first asked by Brian Ep-
stein to tour England with that
new group, he asked, “What’s a
Beatle?”

Orbison was not alone. Many
people, especially parents in the
'60s and '70s, were perplexed or
even shocked by some of the
names of contemporary groups
that followed the Beatles: the
Byrds; Buffalo Springfield; the
Monkees; Led Zeppelin; T Rex; Jef-
ferson Airplane; Blood, Sweat &
Tears; Creedence Clearwater Re-
vival; ete.

Those names seem tame in com-
parison to those of some of today’s
groups: Violent Femmes, Dead
Kennedys, Echo & the Bunnymen,
Tears for Fears, Orchestral Ma-
noeuvres In The Dark, the Church.
For the most part, these are acts
that would be called “new wave.”
Although that phrase may seem
dated in the context of contempo-
rary music, many folks in today’s
musical spectrum see themselves
as “new wavers.”

New wavers are predominantly
college age—the largest percent-
age is between 18 and 21 years of
age. In a survey of the audience at
a Violent Femmes concert, we
found nearly half the crowd to be
in that age bracket. No one in our
poll was above the age of 24.

At Echo & the Bunnymen shows
that we surveyed, we saw a slight-
ly broader age group. However,
the ages of the audiences are, for
the most part, similar.

MTV is a 50/50 proposition with
these fans—half watch, half don't.
And the response to MTV is much
more positive than it is to other vid-
eo programs. Less than 25% of the
audiences for both acts said they
watched video programs other
than MTV. We did not ask them

YA

about their video preferences in
clubs.

Word of mouth becomes a very
important marketing tool in reach-
ing these fans. Unless a commer-
cial progressive album radio sta-
tion is available—which is rare—
these fans must count on noncom-
mercial radio, consumer maga-
zines, alternative newspapers, and
friends’ recommendations to learn
about these groups’ appearances

A loyal audience
takes a ride on
the ‘new wave’

and releases. The younger the fan,
the more likely that he or she will
be introduced by a peer as opposed
to an ad.

And once enlightened, these
fans become very aware of detail.
They come not only to see the
headliner, but to see an opening
act as well. In surveying the Echo
& the Bunnymen show—which
was opened in most cases by the
Church, an Australian new wave
band—54% said they came to see
the Bunnymen, while 40% said they
came to see both acts. Five percent
said they had come specifically to
see the Church.

These are very active concert
fans. They attend quite a few
shows in a year. On average, more
than 75% of the folks we intercept-
ed at these shows said they attend-
ed between four and six shows a
year. Half the sample said they at-
tended more than seven a year. In
comparison to other audiences that
we’ve intercepted, that figure is
higher than for fans of other types
of music, including heavy metal.

Brand loyalty is very evident

here. Three-quarters of the audi-
ence said they owned product by
the act they were seeing, while
more than 40% said they owned
current product. It should be noted
that at the time of these surveys,
only the Violent Femmes had a rec-
ord on Billboard’s Top Pop Albums
chart, and it did not occupy a very
high position.

It’s incredible to see the loyalty
that new wave music breeds—and
to realize that, for the most part, it
is relegated to secondary citizen-
ship on commercial radio in this
country. Though the individual
sales for a particular act’s album
might indicate that it has limited
commercial potential, one has only
to look at the sales of former cult
bands—among them Tears for
Fears, the Thompson Twins, U2,
Duran Duran and the Talking
Heads—to realize that there is a
fine line between new wave and
commercial explosion.

“On Target” is a bi-weekly fea-
ture to help readers understand
more about consumer buying
habits and trends. The column is
based on retail research conduct-
ed by the Street Pulse Group, a
Connecticut-based music indus-
try marketing consultancy of
which Mike Shalett is president.
For its primary retail survey
technique, Street Pulse distrib-
utes packets containing question-
naires and product to 50 retail
stores around the country. A
packet is handed out randomly
to a consumer immediately after
he or she has paid for a purchase,
and a $2 coupon, good for the con-
sumer’s next purchase at the
store, is the motivation for com-
pleting the questionnaire.
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BY LINDA MOLESKI

A weekly column focusing on the
activities of independent labels
and distributors.

AS NEW AGE MUSIC grows in
size and scope, independent labels
continue to play a major role in the
lucrative genre. The latest imprint
to jump on the bandwagon is Mu-
Psych Records of Bensalem, Pa.
The label’s first two releases, Fred
Wackenhut’s “Orianna Twilight”
and Rocco Notte & Richard Bush's
“Elysian Fields,” are said to be re-
ceiving considerable college and
public radio airplay.

Mu-Psych’s Ray Monahan says
that in addition to having entertain-
ment value, the label’s projects
must be “suitable for use as back-
ground music on subliminal and

hypnotic tapes for relaxation, moti-
vation, pain relief, and appetite con-
trol.” Each release, he adds, is test-
ed with practicing therapists for
professional and patient reaction.

Mu-Psych is a subsidiary of
Futurehealth Inc., a manufacturer
of psychological self-help tapes. The
label is distributed nationally by
Narada. For more information, con-
tact 1-800-3-FUTURE.

While on the subject of new age,
CD-only imprint Rykodisc has just
released the first series of “environ-
mental” recordings from its new at-
mosphere collection. The series, “A
Day On Cape Cod,” features four
releases: “Early Cape Morning,”
“Babbling Brook,” “Sunset Surf,”
and “Summer Rain.”

CONGRATULATIONS TO the
members of the Red Clay Ram-

blers, whose latest Sugar Hill re-
lease, “A Lie Of The Mind,” is up
for a Drama Desk award. The al-
bum, the original cast recording of
Sam Shepard’s play, was nominat-
ed in the category of sound design/
music in a play. The trophies are
handed out by the Drama Desk
Assn. of New York critics, editors,
and reporters. Winners will be an-
nounced May 29 at a ceremony at
New York’s Plaza Hotel.

SEEDS & SPROUTS: James Cot-
ton’s newest release, ‘“‘Live From
Chicago—Mr. Superharp Himself,”
is out on Alligator Records. The
project features the veteran har-
monica player leading an eight-
piece band in a live setting. Also
forthcoming from the label is a new
album by veteran guitarist Roy Bu-
chanan, featuring guest vocalist

Delbert McClinton.

What Records has changed its
name to Iloki Records. The label
can be reached at P.O. Box 49593,
Los Angeles, Calif. 90049.

etailing

RECORD BAR RETRENCHES

(Continued from preceding page)

ed chain that included Licorice Pizza
and the western Record Bar outlets,
the warehouse will now have to be
justified by doing more business.
This adds further impetus to Berg-
man’s desire to get back into a
growth mode.

Several of Bergman's other pet
projects were also sacrificed as the
chain sought to consolidate and sat-
isfy its creditors. Among them were
Dolphin Records, the chain’s in-
house label, and Napoleon’s Gro-
cery, a proposed chain of gourmet
food stores targeted at malls.

“I still think it was a good idea,”
Bergman says of Napoleon’s Gro-
cery, which only managed to open
two North Carolina outlets, which
have since been sold. “The Char-
lotte store did over $800,000 in sales
in its first year and was working
from a sales point. We just didn’t
have the luxury to develop it.”

More difficult was Record Bar’s
decision to cut approximately 30 po-
sitions at its home office, including

BUSTER

*

-

BI®ULET 08 # BEGFTEARNE

The action is simulated —
The excitement is reall!
From your distributor, or
call us direct:

301 / 667-1131

those of president and CEO Ron
Cruickshank and longtime senior
vice president of marketing Ralph
King. Bergman, who is said to have
opposed the departure of Cruick-

shank but willingly accepted King’s
resignation, describes both breaks

FOR WEEK ENDING MAY 24, 1986

as “very difficult.” But he adds that
he sees no major difficulties in the
company’s day-to-day operations as
a result of the senior executive re-
alignment.
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The Cars—1st

Pink Floyd—Dark Side

Pink Floyd—Ani
Genesis—Trick
Genesis—Duke

Elton John—G.H. |l

U-2—War

Journey—Radio
Phil Collins—No Jacket
Phil Collins—Face Value

we

CD Specials

GET
YOUR

10.99 each

Phil Collins—Hello
Rush—Windows
mals
Steely Dan—Gaucho
Elvis Costello—King
Dire Straits—1st

Dire Straits—Brothers

Sale ends May 28th

reserve the right to limit quantities

ONLY CD ONE STOP

B Sends you a weekly computer printout of
1000’s of CDs actually in stock.
B Offers you the best catalog fill anywhere on all
labels at low discount prices.
B Guarantees you get new CD releases on time.

B Allows you

to pre-book new CD releases in

advance at special pre-book prices.

CALL NOW FOR MORE

NY. area
(212) 517-3737
(212) 517-3738

INFORMATION!

Ct.
(203) 544-8391

Toll Free
(800) 826-0079

CAUGHT
PANTS

Talking Heads—Creatures

Freddie Jackson—Rock Me
Rolling Stones—Dirty Work
Linda Ronstadt—G.H. |i

etailing

Kansas City’s Autographs

BY JIM BESSMAN

NEW YORK Autographs Records
& Tapes in Kansas City claims sue-
cess with an extensive spring promo-
tion supporting its recently launched
free-rental music video club.

The jukebox-shaped corner store in
Hallmark’s Crown Center Shops mall
features a back wall plastered with
music stars’ autographs (Billboard,
March 15). According to owner Con-
nie Vitale, the club, launched in
March following a heavy advertising
campaign in the Kansas City Star
and the area’s major high school pa-
pers, is growing steadily. She claims
more than 150 members. For a $25
annual fee, members get free check-
out of any of the store’s approximate-
ly 140 music video titles, one at a

(Continued on next page)

Store Sings Music Video Club’s Praises

At Autographs Records and Tapes in Kansas City, Mo., proprietor Connie Vitale,
center, and staffer Jennifer Greiver, left, help customer Kathe Kaul select a title
from the store’s music-video club’s selection.

ALBUMS

The following configuration ab-
breviations are used: LP—album,
EP—extended play;, CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses following
the manufacturer numober.

POP/ROCK

DeBARGE, EL

LP Gordy/Matown 6181GL/MCA/$9 98
CA 6181GC/$9 98

DOUBLE

Blue

LP A&M SP 5133/RCA/$8 98
CACS5133/38 98

ROWAN, JEFF

Waiting Game

LP Blue Chip ML 1001,/$8.98

U.K. SUBS
Left For Dead—Alive In Holland '86
CA Roir A-142/NA

VARIOUS ARTISTS
Pittsburgh Soundtracks
LP Zapple Entertainment/itzy Records NR-16371/no list

SOUNDTRACK
THE RED CLAY RAMBLERS
The Music of Sam Shepard's “A Lie Of
The Mind"

LP Sugar Hdl SH-8501/$8 98
CA SH-C-8501/$8 98

GOSPEL
BLUEGRASS CARDINALS
The Shining Path
LP Sugar Hill SH-3751/$8 98
CA SH.C-3751/$8 98
THE GARRETT-ROBERTS GOSPEL TRIO
Don't Lose Your Faith In God
LP Morning Star DP-86060/ 04/$7 95

NEW AGE
ACKERMAN, WILLIAM
Conferring With The Moon Pieces For
Guitar
LP Windham Hill WH 1050/RCA/$9 98
CAWT 1050/$9.98
DALGLISH, MALCOLM
Jogging The Memory

LP windham Hill WH 1046/RCA/$9 98
CAWT 1046/$9 98

COMPACT DISK
COREA, CHICK
Early Days
€D Denon C38-7969/n0 list
HAMPTON, LIONEL
Hamp's Blues
€D Denon C38-7973/no hist
KONITZ, LEE
Chicago ‘N’ All That Jazz
€D Denon C38-7971/no hst

ew Releases

McRAE, CARMEN
Velvet Soul
€D Denon C38-7970/no list

RICH, BUDDY
Tuff Dude
CD Denon C38-7972/no hst

RAVEL

Piéces Pour 2 Pianos

Ruth Laredo, Jacques Rouvier
CD Denon C37-7907/no list

SCHELLENBERGER, HANSJORG

La Primadonna—Coloratura Of The Oboe
Rolf Koenen

€D Denon C37-7908/no hist

SCHUBERT

Symphony No. 1 and No. 2

Otmar Suitner, Staatskapelle Berlin

CD Denon C37-7905/no fist

SCHUBERT

Schwanengesang (Swan Song)
Hermann Prey, Philippe Bianconi
€D Denon C37-7906/no list

VARIOUS ARTISTS

Motown's Biggest Pop Hits—Aill #1 On
Billboard's Charts

€D Motown 6174MD/MCA/no list

VARIOUS ARTISTS

20 Hard-To-Find Motown Classics Volume
|

€D Motown 6183MD/MCA/no lrst
VARIOUS ARTISTS

20 Hard-To-Find Motown Classics Volume
1]

€D Motown 6184MD/MCA/no hst

To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to Linda
Moleski, Billboard, 1515 Broadway, New
York, N.Y. 10036.

HOME VIDEO

Symbols for formats are o= Beta,
v=VHS, ¢~CED and «=LV.
Where applicable, the suggested
list price of each title is given;
otherwise, “No List” or “Rental”
s indicated.

FILMS

CHALLENGE OF THE GOBOTS: THE
GOBOTRON SAGA

Animated

& ¥ Vestron Video 4434/$69.95

DAY OF THE DEAD

Lori Cardille, Terry Alexander, Joseph
Pilato

& ¥ Media Home Entertainment
M839/379.95

DESPERATE LIVES

Diana Scarwid, Helen Hunt, William
Windom

A ¥ USA Home Video 214-907/IVE/$49.95 o

THE ESCAPE ARTIST
Griffin O'Neal, Raul Julia, Teri Garr
& ¥ yestron Video 5134/%$79.95

JOYRIDE

Desi Arnaz Jr., Robert Carradine, Melanie
Griffith

& ¥ Vestron Video 4407/369.95

TO LIVE AND DIE IN L.A.

William Petersen, Willem DaFoe, John
Pankow

& ¥ Vestron Video 5123/$79.95

A MARRIED MAN

Anthony Hopkins, Ciaran Madden, Lise
Hilboldt

& ¥ USA Home Video 216-906/I1VE/$69.95

PAY OR DIE

Johnny Wilson, Dick Adair, Ted Deelman
A& ¥ Sybil Danning’s Adventure Video 212-
914/IVE/$29.9

PLAY IT AGAIN CHARLIE BROWN
Animated

& ¥ Snoopy’s Home Video Library
M333/Media Home Entertainment/$14.95

QUEEN OF THE ROAD
Joanne Samuel, Amanda Muggleton
& ¥ Vestron Video 4425/%$69.95

THE SAINT: VOLUME TWO

Roger Moore, Donald Sutherland, Jean
Marsh

A& ¥ Sybil Danning’s Adventure Video 213
913/K/E/$39.9

SAVAGE DAWN

George Kennedy, Karen Black, Richard
Lynch

& ¥ Media Home Entertainment
M833/$59.95

SERGEANT MATLOVICH VS, THE U.S. AIR
FORCE

Brad Dourif, Frank Converse, William
Daniels

& ¥ USA Home Video 215-905/IVE/$59.95

SUNSET STRIP

Tom Elpin, Cheri Cameron Newell, John
Mayall

A& ¥ Vestron Video 4431/$69.95

TORPEDO ATTACK

Sidney Kazan, John Ferris, Emily Harper
& ¥ Sybil Danning's Adventure Video 213-
912/IVE/$39.9

WOMEN I[N CELL BLOCK 7
Anita Strinberg, Eva Czemeys, Olga Bisera

AV Sﬁ/bil Danning's Adventure Video 213-
912/IVE/$29.9

To get your company's new video releases
listed, send the following information—
title, performers, distributor/manufac-
turer, format(s). catalog number(s) for
each format, and the suggested list price
(it none, indicate “‘no list” or “rental’)—to
Linda Moleski, Billboard, 1515 Broadway.,
New York, N.Y. 10036.
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STORE SINGS MUSIC VIDEO CLUB’S PRAISES

(Continued from preceding page)

time, for up to two days. There's a
late-return charge of $2.50 a day.

The club’s initial push, which took
up the bulk of the store’s March/-
April promotional budget, also in-
cluded time buys on local TV, radio,
and MTV, as well as a pair of direct-
mail campaigns—one to 2,000 pa-
trons, the other in cooperation with
the mall’s hairstyling salon. Now
Autographs has adopted a wait-and-
see stance regarding future spend-
ing.

“Everything was tailored to get
the word out with full media cover-
age,” says Vitale. “The club was a

FOR WEEK ENDING MAY 24, 1986

break-even proposition, where we
would sell the older titles to make
way for new ones. Now we want to
see how we've done before we spend
more bucks, to see if we understand
the timeliness of the process—when
to sell and when to keep titles on the
shelves.”

Club members can take out addi-
tional tapes for $2.50 each per day,
the same price nonmembers pay for
rentals. Vitale says that members
leave with more than one title most
of the time because “they get so in-
volved with titles and find it hard to
choose.”

Thus, notes Vitale, the club—
which she describes as ‘‘mostly
youth-oriented, with some cross-
over’'—seems to have met its original
goal of educating consumers about
music videocassettes. “We came up
with the idea [for the club] when we
realized that people didn’t under-
stand that music videos are more
than just three-minute clips, that
they’re an hour and a half long and
also include interviews and concerts,”
she says. “We figured that once they
became aware that they are full-
length films and not just one song,
they’d want to rent them for an eve-

Compiled from a nationat sample ;1 retail sales reports.
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ning.”

She has since seen that the most
popular music video artists are the
ones who perform in town. “After
Tina Turner, we rented the hell out of
her concert video. Same with Madon-
na,” Vitale says.

Musie videos priced $29.95 or lower
are merchandised separately from
the more expensive titles, in two
showease cabinets at the front of the
cash wrap island. Only music video-
cassettes are stocked because lease
restrictions prevent Autographs
from competing with the relatively
small mall's sole video store tenant.
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1 1

RUCE o ARTIST
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1 1 52 AMADEUS SOUNDTRACK  FANTASY WAM 1791 27 weeks at No. One
1 1 36 WHITNEY HOUSTON ARISTA ARCD 8212 5 weeks at No. One WHITNEY HOUSTON NEVILLE MARRINER
2 2 2 2 16 BACHBUSTERS  TELARC 80123
3 2 51 DIRE STRAITS WARNER BROS. 2 25264 BROTHERS IN ARMS DON DORSEY
3 3 3 3 7 SWING, SWING, SWING  PHILIPS 412626
2 3 7 THE ROLLING STONES COLUMBIA Ck 40250 DIRTY WORK BOSTON POPS (WILLIAMS)
4 q q 2 ST SR 4 4 5 52 TIME WARP  TELARC 80106
ADE PORTRAIT RK 40263/EPIC | CINCINNATI POPS (KUNZEL)
5 5 5 52 PHIL COLLINS NO JACKET REQUIRED 5 5 4 52 TCHAIKOVSKY: 1812 OVERTURE  TELARC 8G041
ATLANTIC 2-81240 CINCINNATI POPS (KUNZEL)
6 8 14 g HOROWITZ: THE LAST ROMANTIC  0G 419945
6 | 7 | 8 | 19 | THE CARS iexira 9-60464-2 GREATEST HITS VLADIMIR HOROWITZ
7 6 6 52 BERNSTEIN: WEST SIDE STORY  0G 415-253
7 6 6 16 HEART caPITOL 46157 HEART TE KANAWA. CARRERAS (BERNSTEIN)
SONGS FROM LIQUID DAYS -
8 | 9| 7 | 22| BARBRA STREISAND cotumsia cxa00s2 THE BROADWAY ALBUM 8 |12 18] 4 GS FROM LIQ 08S Mr-39564
PHILIP GLASS
9 g 8 52 STAR TRACKS  TELARC 80094
9 11 9 3l JOHN COUGAR MELLENCAMP RivA 824.865-2/POLYGRAM SCARECROW CINCINNATI POPS (KUNZEL)
10 10 12 17 ORCHESTRAL SPECTACULARS  TELARC 80115
10 8 12 52 PINK FLOYD HARVEST CD 46001, CAPITOL DARK SIDE OF THE MOON CINCINNATI POPS (KUNZEL
_ 1 7 7 30 BLUE SKIES LONDON 414 666
11 10 | 10 | 20 | MR. MISTER rca pco 1-7180 WELCOME TO THE REAL WORLD KIRI TE KANAWA (RIDDLE)
. 12 11 9 52 TELARC SAMPLER #1  TELARC 80101
12| 12 | 13 | 25 | ZZ TOP warner BROS 2-25342 AFTERBURNER TGOS (GRS
) 13 13 1 52 BEETHOVEN: SYMPHONY NO. 9 DG a10-987
13 16 15 8 ROBERT PALMER ISLAND 2.9047 1 /ATLANTIC RIPTIDE BERLIN PHILHARMONIC (KARAJAN)
. 14 14 10 4l GERSHWIN: RHAPSODY IN BLUE  cBs Mx-39699
14 NEW ) JOURNEY COLUMBIA CK 39936 RAISED ON RADIO "0S ANGELES PHILHARMONIC (THOMAS)
THE BEST OF WOLFGANG AMADEUS MOZART  pPHiLIPS 412-244
1 THE O 15| 16| 15| 5
5|15 17] 6 UTFIELD COLUMBIA Cx40027 PLAY DEEP RV (IACETRER
6 ! 16 15 13 52 WEBBER: REQUIEM  anGEL CDC-47146
1 13 18 10 INXS ATLANTIC 281277 LISTEN LIKE THIEVES DOMINGO. BRIGHTMAN (MAAZEL)
17 17 16 52 TELARC SAMPLER #2  TELARC 80102
17 14 11 6 BANGLES coLumBIA CKa0039 DIFFERENT LIGHT VARIOUS ARTISTS
1 2 _ 2 MIKE & THE MEC ) 18 19 22 5 WILLIAM TELL AND OTHER FAVORITE OVERTURES  TELARC 80116
8 & HANICS avLanTic 2-81287 MIKE & THE MECHANICS CINCINNAT} POPS (KUNZEL)
19 7 16 9 CREEDE ) 19 18 17 10 BEETHOVEN: SYMPHONIES 1 & 2 +'0155AU LYREF 414-338
3 NCE CLEARWATER REVIVAL FANTASY FCD 623-CCR2 CHRONICLES ACADEMY OF ANCIENT MUSIC (HOGWOOD)
20 21 2 4 TALKING HEADS ! L CREATURES 20 2 % 3 BEETHOVEN: SYMPHONY NO. 9  TeLARC 80120
G SIRE 2-25305/WARNER BROS ITTLE CLEVELAND ORCHESTRA (DOHNANYI)
21| 18| 14 | 5 | BRUCE SPRINGSTEEN coLumsia cx 38653 BORN IN THE USA. 21 | 20 | 19 | 18 | PASSIONE ionoonai717
LUCIANO PAVAROTTI
2 RE-ENTRY FLIM & THE BB'S owp 454 BIG NOTE o7 | || & || G | BEWUTEESLAAGRE O 66 eadeetn
BERLIN PHILHARMONIC (KARAJAN)
23 NEW ) VARIOUS ARTISTS WINDHAM HILL CO 1048/A&M WINDHAM HILL SAMPLER '86 23| 24 | 24 | 5o | COPLAND: APPALACHIAN SPRING  TeLasc 80078
ATLANTA SYMPHONY
24 NEWD JOE JACKSON A&M CO 6021 BIG WORLD 24 | 23 | 21 | 23 | BARTOK: MIRACULOUS MANDARIN  LONDON 411 894
DETROIT SYMPHONY (DORATI)
25| 25 | — | 3 | TALKING HEADS ske 2.25186/warner ros STOP MAKING SENSE 7 || B @ | @ || BTl G Gl
PAILLARD CHAMBER ORCHESTRA
26 | 29 | 21 | 15 | PETE TOWNSHEND tanTic 2504736 WHITE CITY A NOVEL 26 e Izl ISR EMCREIMES I SRR CMEAMADECS A AR e
NEVILLE MARRINER
27 | 211 — | 2 | PHILIP GLASS c8S MASTERWORKS CK 39564/COLUMBIA SONGS FROM LIQUID DAYS 27 NEW ) TOMASI/JOLIVET: TRUMPET CONCERTOS  ces mk-42036
WYNTON MARSALIS
28 NEW)D JEAN-MICHEL JARRE POLYDOR/DREYFUS 829125 2/POLYGRAM RENDE Z-VOUS 28 | 28 | 27 | 52 | HAYDN/HUMMEL/L MOZART: TRUMPET CONCS.  cas k37846
WYNTON MARSALIS, NATIONAL PHILHARMONIC ORCH. (LEPPARD)
29 RE-ENTRY STARSHIP A PCD 1 5488 KNEE DEEP IN HOOPLA 29 | 29 | 30 | 52 | MOZART: REQUIEM = voscauivre 411712
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
30| 30 | — | 2 | JANET JACKSON asmco 5106 CONTROL 30 | 30 | 29 | 42 | STRAUSSFEST reiarc 80098
CINCINNAT! POPS (KUNZEL)
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Eugster Explams

This story prepared by Earl Paige
and Jim McCullaugh.

LOS ANGELES Is the Musicland
Group becoming too big? This ques-
tion was the focus of an exclusive
interview with Musicland president
Jack Eugster. (Part two will appear
in next week’s Billboard.)

The Musicland chain recently an-
nounced a proposal to acquire 24
Record Bar stores as well as Lico-
rice Pizza, the 34-unit Record Bar
subsidiary chain (Billboard, May 3).
With that package, Musicland—al-
ready the country’s largest music
chain—would have 512 stores in 47
states.

But Eugster clearly believes that
the chain hasn’t become too large,
citing the effectiveness of Music-
land’s Retail Inventory Manage-
ment (RIM) computer system.

“I don’t buy the reputation, that
we can get too big,” says Eugster.
“You either have a one-store chain
and the proprietor knows every-
thing, or you have awfully small
chains with awfully good managers,
or you invest in computers that give
you the ability to try to be good ev-
erywhere all at once. The only thing
the computer won’t tell you is what
you could have sold of the thing you
didn’t order at all.

“Our computer will tell us how
many days we were out of stock on
any item during the week . . . almost
anything like that. We’re not per-
fect. There’s going to be a local rec-
ord store that is more in tune with
the local scene, but we're going to
be pretty good. So if our systems
are good, why would there be a limit
to how big we can become?”

Musicland’s chief says the RIM
system makes it easier to surmise
the individual inventory needs of
each particular store. “This is a
business that requires immediacy,

Musicland president Jack Eugster (front) and his senior staff recently added 60
stores to their fold, but express confidence that being a large chain will in no
way hinder Musicland’s effectiveness. Standing from left are Gary Ross, senior
vice president of marketing and merchandising; Arnie Bernstein, vice president
of operations; and Keith Benson, senior vice president and chief financial

officer.

requires local tailoring, store by
store. People say ‘by city’ or ‘by re-
gion’—that’s baloney. It’s store by
store.

“Sure, the Hooters will break in
Philadelphia, but I can tell you some
stores in Philadelphia they wouldn't
break in, yet some r&b product
would. I can show you there’s a lot
of difference between the Universi-
ty Town Center in La Jolla and Chu-
la Vista a couple of miles from Ti-
juana, and yet they’re both called
San Diego.

“And that’s where we always
look to outside people to help us,
[like] the Tex-Mex vendors on the
Mexican border in Texas. We keep
in tune with polka music in North
Dakota, beach music in South Caro-
lina, as best we can.”

Eugster says RIM’s tracking of
the recent Van Halen album *“5150”

illustrates his point that the large
chain can still monitor the needs of
its individual stores.

“The whole country blew the Van
Halen release. We blew it. Anybody
who doesn’t want to admit that is
not especially truthful, yet the day
after the release our systems told
us exactly where we didn’t have
enough and told us where we were
in deep need of product. We placed
orders immediately Tuesday morn-
ing—I don’t know if we can react
any faster than that.

“l was at a major discount store,
which I will leave unnamed, to see
how they had done approximately
10 days after release. I couldn’t find
it. They had not received it.”

Although the Licorice Pizza/Rec-
ord Bar purchase brings an addi-
tional 60 stores into Musicland’s
fold, Eugster says he’s confident

the acquisition won’t overtax his
Minneapolis warehouse.

“Remember, Licorice has its own
Glendale [Calif.] distribution center,
so the taxing of Minneapolis would
come from the 26 Record Bars. We
still have the capability for more
stores out of Minneapolis—we
wouldn’t have two years ago. Now
we do because we’ve been able to
manage our returns better.

“Our RIM system keeps us from
buying the wrong stuff—keeps
more [titles] in stock at our distribu-
tion center with less inventory, so
we are just using less space and our
pickers are picking faster. It's a real
tribute to the people in our organi-
zation.”

Eugster sees a limitation to his
company’s growth in the lack of via-
ble mall sites. “There are only so
many malls, and I think that limit is
in the 600-800 store level.”

However, with the acquisition of
the Licorice Pizza chain—only two
of its 34 stores are in malls—the
concept of a freestanding store now
plays a bigger role in Musicland
Group’s plans. The chain already
has experience with nonmall situa-
tions through its 25 Discount Rec-
ords stores and 60 Sam Goody

Keys To Successful Expansion

stores, most of which are free-
standers

Eugster has cited the 165-store
Wherehouse chain and the 80-unit
Sound Warehouse chain as exam-
ples of “freestanding audio/video
combo stores.” He says he’s been
considering that concept for his own
operation.

“l made a statement in Septem-
ber that we were interested in the
audio/video freestanding combo
store. We were looking for an acqui-
sition, but we're also looking in
terms of developing them our-
selves. At that time I thought we
were going to open from scratch be-
cause | had been frustrated in my
efforts to buy somebody at the
right terms and circumstances.
Clearly, that changed,” says Eug-
ster.

Eugster freezes momentarily
when asked if Musicland has ambi-
tions to follow rival Tower Records
by opening stores outside the U.S.

“It’s the word ‘ambition’ that
causes me to pause. If you ask me
am | working on anything right
now, or planning to in the very near
future, the answer is no. If some-
thing came our way right now that
was attractive, we'd consider it.”

On Line Video Is Doing Fine

Chain Has Expansion Plans

BY EARL PAIGE

LOS ANGELES Three-unit On
Line Video, in Imperial Valley near
the California/Mexico border, is a
video specialty retail chain in meta-
morphosis.

After three years in business, On
Line’s management is seriously con-
sidering adding prerecorded music

CASE LOGIC
SETS THE PACE?

Case Logic is setting the standard in contemporary
cassette and CD carrying cases that offer
hard-case protection in soft-sided style. And

while there are bound to
be imitators, only one
is the innovator.

See our complete line at the
Consumer Electronics Show,

Booth 1068

CASE LOGIC

P.O. Box 4187. Boulder. Colorado 80306
For more information: 800-447-4848

NEW: CD15 and CD30
Hot New Compact Disc
Cases—Holds 15 or 30 CDs

to its inventory and opening three
more stores.

Operations manager Rob Taylor,
like many video specialists, says ex-
pansion in video alone is no longer
as promising as it once was. “We're
very aggressive. We're not afraid.
Now that our growth has a direc-
tion, we're lining up our eggs,” he
says.

There have already been forays
into areas other than video software
for the firm, owned by father-and-
son team Leon and Mark Lesicka.
Taylor says hardware has been a
profitable inventory: “We do about
75%-100% of our total volume in it.
We handle just two brands—Qua-
sar and Hitachi—the full line in
VCRs and monitors.”

On Line’s expansion will extend
beyond compact disks, the configu-
ration favored by most video spe-
cialty stores. But On Line doesn't
want to tip its hand. Working in fa-
vor of the chain's diversification is
the fact that its stores are comfort-
ably out of range from the three
main L.A. “combo” chains—Music
Plus, Licorice Pizza, and goliath
Wherehouse.

Taylor says On Line’s three
stores—located within a 12-mile ra-
dius of each other in Brawley, El
Centro, and Calexico, Calif.—get
more competition from record/tape,
convenience, and grocery stores
than from independent video spe-
cialists. “There are three indies in
El Centro, and one each in our other
towns.”

Since opening in September 1983
with 200 movies in 800 square feet,
On Line has pretty much had the
Valley to itself. Inventory has been
beefed up steadily to its present
3,000 titles per store. Although On

(Continued on page 52)

48

www americanradiohistorv com

BILLBOARD MAY 24, 1986



www.americanradiohistory.com

THE SHINING STAR OF
THE CARIBBEAN



www.americanradiohistory.com

Puerto Rico!

WwWWW. americanradiohistorv.com



www.americanradiohistory.com

 Yolandita Monge. ..

Personal I\JIanagement, Lynn Santiago ® Box 77686 ® San Juan ® Puerto Rico ® 00922 ® Tel. 809 ® 720-8254 ® Telex ® 2728 PROLAT



www.americanradiohistory.com

A Billboard Spotlight

A WARM WELCOME TO ENTERTAINMENT-LOVING PUERTO RICO

Star Tradition In Music, Film, TV and Theatre Casts Spotlight
On Tropical Island Gateway To And From The Americas

by JAVIER SANTIAGO

f we named them, you would recognize them.
Beyond the concepts called Menudo and
Jose Feliciano, there's a group of Puerto Ri-
cans that has climbed its way up into the
American show biz scene.

For years, Broadway has exposed the quali-
ty that flows from Chita Rivera's work. After
being nominated seven times, Rivera finally
won a Tony Award in 1984 for her perfor-
mance in the musical “The Rink,” in which she
co-starred with Liza Minelli.

This year, the Academy Award nomination
for Best Picture, “The Kiss Of The Spider
Woman,"” explores the talent of another Puer-
to Rican named Raul Julia. Julia has taken
part in successful Broadway shows such as
the musical ““Nine”” and Shaw's *“Arms Of The
Man.” He also played in movies such as“The
Eyes Of Laura Mars" and recently “Compro-
mising Positions.”

This year, perennially popular Salsa
group EI Gran Combo, is
celebrating its 25th anniversary.

ibility with Tina Turner on Pepsi commercials.
Adopted Puerto Ricans, recording and TV
stars, Charytin and Iris Chacon, have hooked
up on the same telenovela, “Escandalo,” de-
buting this month in Puerto Rico as well as in-
ternationally in top Latin markets.

Veterans and newcomers alike are becom-
ing Island breakouts, such as Danny Rivera,
Maggy—who is sponsored by Goya fruit

Sophy and Danny
Rivera perform at
Roberto Ciemente
Coliseum. (Photo:
Jose Ismael
Fernandez)

Many Puerto Ricans have climbed to the top of the
American show business ladder.

The charming Rita Moreno is probably
“top™” on this list. This one-woman show holds
the Guinness Book world record for being the
only performer in the world who has won the
four top awards of the entertainment industry:
an Oscar for supporting actress in “West Side
Story” (1961); a Grammy for “The Electric
Company Album" (197 2); a Tony for Best Ac-
tress as Googie Gomez in Broadway's “The
Ritz"” (1975); and finally two Emmys for her
performance in “The Muppets Special” and
“The Rockford Files”” (1977 and 1978 re-
spectively).

America theater audiences have also seen
actress Jossie De Guzman's performance as
Maria in 1980's""West Side Story" revival.

Puerto Rican actor Jose Ferrer and actress

Up in the air
with Menudo.

Lucecita

Bacardi Fair.

Wilkins at the

Charytin Goyco's TV show airs weekly in 10 countries.

ININZA

PUERTD RIGOI

Puerto Rican music stars poised for
international recognition include
Yolandita Monge, Ednita Nazario,
and Wilkins, while veterans and

newcomers alike are becoming

Island breakouts, such as
Danny Rivera, Maggy, Lunna,
“Cheo” Feliciano, Lucecita,

Lunna with Jose Fe-
liciano at the Fine
Arts Center. (Photo:
Jose Fernandez)

Priscilla Lopez complete this lineup; the latter
for her 1975 Tony nomination in the origi-
nal “A Chorus Line,” and 1980 Tony for “A
Day In Hollywood, A Night In The Ukraine.”

Chucho Avellanet, and Sophy.

drinks—Lunna, ‘“Cheo” Feliciano, Lucecita,
Chucho Avellanet, and Sophy, to name a few.

Ferrer was the first Puerto Rican who re-
ceived an Academy Award, on that occasion
for his performance as Cyrano de Bergerac in
1952.

Puerto Ricans have also worked their way
into national television. Eric Estrada starred
on “Chips,” the late Freddie Prinze (half-Hun-
garian, half-Puerto Rican) starred on “‘Chico
and the Man,” and Henry Darrow was on *‘The
High Chaparral.” Recently, Saundra Santiago
became a regular in the renowned series* Mi-
ami Vice.” And reporter Geraldo Rivera has
moved from ABC to the Independent News
Channel.

Puerto Rican music stars poised for interna-
tional recognition include: Yolandita Monge,
receiving wider exposure via the worldwide
reach of CBS International Records; Ednita
Nazario, who possesses the vocal agility to
sing in four languages (including English) and
who earlier this year signed with Mexico’s Dis-
cos Melody; and Wilkins, currently gaining vis-

Javier Santiago is a staff writer covering
entertainment at El Nuevo Dia in Puerto Rico.

Monge

Yolandita

Legendary jazz/salsa figures Tito Puente and
Eddie Palmieri, both former Grammy winners,
are consistently held in high esteem by their
peers and the public beyond Puerto Rico’s
shores. The same can be said for flutist Dave
Valentin, trumpeter Luis “‘Perico” Ortiz, and
the perennially popular salsa group—celebrat-
ing its 25th anniversary—E| Gran Combo.

In the U.S. music field, Puerto Rico's contri-
bution to American rock and jazz are percus-
sionist Lenny Castro (of Toto), Billy Joel's
Mark Rivera, Gerardo Velez and Richie Mo-
rales of Spyro Gyra, and finally Rafael de Je-
sus, who played on Duran Duran’s last two
LPs.
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Discos CBS International y su familia
de artistas saludan a Puerto Rico

ALEXANDER LOS ALEGRES DE TERAN CANELITA MEDINA
ANGELES NEGROS LOS BABY’S MARISELA

ANGELICA MARIA LOS BETOS MASSIEL

CHARRO BAND LOS BONDADOSOS JULY MATEO

BEATRIZ ADRIANA LOS BUKIS MIAMI SOUND MACHINE
MARCELLA BELLA LOS DIABLOS MARCELO MOLINA
MIGUEL BOSE LOS DINNERS MAZZ

BRAULIO LOS FREDDY’S MOCEDADES

BRAVO LOS GATOS NEGROS YOLANDITA MONGE
MIRLA CASTELLANGS LOS GEMELOS ARTURO MONTES
ROBERTO CARLOS LOS GRECOS & TERNURA

VIKKI CARR LOS HUMILDES BOBBY NARANJO

RAY CONNIFF CARLOS OLIVIER
ALBERTO CORTEZ ORCHESTRA VERSALLES
COSTA BRAVA BERTIN OSBORNE
WILLY CHIRINO JUAN PARDO

LEO DAN JOSE LUIS PERALES

D. DIAZ-C. MENDOZA MIRTHA PEREZ

DJAVAN PIMPINELA

DUETO AMERICA JOE POSADA-QUINTO SOL
DULCE ROBERTO PULIDO
EMILIO JOSE & LOS CLASICOS
SERGIO FACHELLI RAPHAEL

LEONARDO FAVIO GERARDO REYES
PEDRITO FERNANDEZ MIGUEL RIOS

VICENTE FERNANDEZ SONIA RIVAS

LUISA MARIA GUELL JOSE LUIS RODRIGUEZ

NACHA GUEVARA
ENRIQUE GUZMAN DANIELA ROMO

, PALOMA SAN BASILIO
RAMIRO HERRERA AR
JULIO IGLESIAS LOS LUCERITOS XAVIER SANTOS
IVAN DE MICHOACAN
PECOS KANVAS LOS MUECAS sl e s
LA BANDA LOS PASTELES VERDES
LA MAFIA LOS POTROS EL SUPER SHOW
AMANDA MIGUEL LOS SEPULTEROS DE LOS VASQUEZ
LAS JILGUERILLAS LOS TIGRES DEL NORTE  BABU SILVETTI
LAS PALOMAS LOS TROQUEROS TEXAS THUNDER
OLGA LARA LOS TUKAS MANOELLA TORRES
DAVID LEE GARZA LOS YONICS RIGO TOVAR
LISSETTE VALENTINA LEYVA MARI TRINI
LITTLE JOE & LA FAMILIA DAVID MAREZ ALBERTO VASQUEZ
LOLITA MANANTIAL ARTURO VASQUEZ

SONIA LOPEZ ARMANDO MANZANERO JOHNNY VENTURA

Discos CBS International  Discos CBS International Discos CBS International  Discos CBS International DISCOS CBS

CBS Records International ~ CBS Records International CBS Records International  CBS Records International INTERNATIONAL

A Division of CBS Inc. A Division of CBS Inc. A Division of CBS Inc. A Division of CBS inc. DE PUERTO RICO

2190 N.W. 89th Place 6323 Sovereign Drive- Suite 162 49 E. 52nd Street 1646 So. Vermont Avenue CBS Records International
Miami, Florida 33172 San Antonio, Texas 78229 New York, N.Y. 10022 Los Angeles, California 90006 A Division of CBS Inc.

Telex No. 808139 (512) 342-9536 (212) 840-3582 (213) 732-8265 1001 Ponce De Leon

Int. Telex 264067 Santurce, Puerto Rico 00907

(305) St "CBS! 4 arelrademarks of CBS Inc © 1986 CBS Inc (809) 725-6276-725-6279
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VISITING SUPERSTARS HAIL MAINLY FROM CBS, RCA

Performer-Owned Production And
Record Companies Emerge To Bring
Home The Best Of Local Talent

At a time when the economy in Latin America is

struggling for survival, the Commonwealth of
Puerto Rico, with the U.S. dollar as its currency, is
becoming the most important Latin market in the
international show business scene.

Last year, close to 200 concerts ranging from

' Boy George to Camilo Sesto were offered to Puerto
Ricans. This year will probably amount to the same.

The bilingual skills of its people, their easy access
to new video and audio technology, as well as the
high concentration of middle class professionals in
their demographics make the Island a “tropical par-
adise” to Latin and Anglo performers.

Last year, CBS and RCA (and their subsidiaries)
had around 150 artists visiting the Island, either on
promotion or performing.

“Puerts Rico represents 30% of U.S. domestic
sales, and with its well established media outlets, in-
fluences sales in New York and Miami,” explains Bill
Marin, marketing director for A&M Discos. “The Is-

Chicago held four
sell-outs at the
Roberto Clemente
Coliseum. {Photo:
Moises Font)

Cheo Feliciano in
concert.

VIIN/A

PUERID [RICOR

Marvin Santiago

Dave
Valentin, a
top jazz
attraction. g

'In Puerto Rico, being good is not enough, you need to
De the Dest. International figures not only compete
among themselves, but also with well established

and financed local stars.”

Jose “Cheo”

land is 100% Spanish-speaking, which allows for
more effective ways to reach our audience.”

“San Juan has a very active night life. There are
lots of concerts, nightclubs and theaters which pro-
vide lots of exposure and paid work to artists,”
adds Rick Correoso, national promotion manager
for RCA’s Latin division. ““Also, local TV pays. It ab-
sorbs part of our promotional costs because they
are very competitive. They need big names to get
big ratings.”

“Puerto Ricans are happy people who love music.
They are open to new musical tendencies and
styles,” says Sergio Rozenblat, director of creative
operations for CBS's Latin division. “Yolandita
Monge, a top Puerto Rican singer on our label, is
right now the top seller on the island.”

Latin artists such as Jose Luis Rodriguez, Rapha-
el, Camilo Sesto, Alberto Cortez, Celia Cruz, Pim-

Milly, Jocelyn &
Los Vecinos

Feliciano

Hanse! & Raul

pinela and Jose Jose were among the top selling
names, while jazz and pop musicians Richard Clay-
derman, Paco de Lucia, Earl Klugh, Spiro Gyra and
Dave Valentin held concerts at Centro de Bellas
Artes.

Rock music also had a profitable year. The young
filled the Roberto Clemente Coliseum and the Hi-
ram Bithorn Stadium to see Toto, Huey Lewis & the
News, Culture Club, REO Speedwagon, Rick Spring-
field, and Foreigner. Highlights among these were

(Continued on page P-32)

A STORY OF TWO FAMILIES ... ON ONE STREET

Record Distributors: They Not Only
Sell Records But Expand The Reach Of
Latin Culture Through Music

by NOEL CRUZ & LUIS VEGA

Parada 15 in Santurce, the Madison Avenue of Lat-
in music in the Caribbean, has been the center of
record distribution in Puerto Rico for the last 30
years. Here careers are made and destroyed by the
whim of popular tastes.

Even though there are no official annual record
sales figures, industry insiders claim it to be more
than $50 million per year. Puerto Rico represents
about 30% of U.S. Latin sales.

In Puerto Rico, record distribution is a family
business. The most important distributors are Dis-
tribuidora Nacional de Discos and Distribuidora
Aponte; the two basically handle all the music com-
ing in to and going out from the Island. The two dis-
tributors are located at opposing ends of Parada
15.

Distribuidoras supply big department stores,
smaller record shops and the famous guagueros
(guagua means bus), who are salesmen who go all
over the island reselling records to tiny stores in
out-of-the-way little towns.

Noel Cruz 1s contributing editor for VEA in Puerto Rico
Luis Vega is a freelance writer based in Los Angeles

Distribuidora Nacional de Discos was the first at
Parada 15 and operates from a big warehouse that
supplies the Caribbean, Latin America, the U.S., Af-
rica and, lately, Japan.

“We have all kinds of music from Mexico to
Spain, Italy, Argentina and Brazil—music you can’t
find any other place,” explains Nery Gonzalez, the
founder’s daughter and administrator.

Meanwhile, on the other end, Distribuidora
Aponte also boasts a large clientele. Pablo Aponte,
the owner, has witnessed Latin music expand from
Latin America to the U.S. and, recently, Japan.

(Continued on page P-36)

‘We have all kinds of music from Mexico to Spain,
ltaly, Argentina and Brazil—musiC you can't find

any other place.’

Owner Nery Gonzales, left,
and the staff of Distribuidora
Nacional de Discos.
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AN ISLAND OF MANY VENUES

A Performer’s Paradise Rapidly
Gains Reputation As International
Talent Showcase

P uerto Rico has become the center and perform-
ing capital of Latin America. It's ideal geograph-
ical position has made it the gateway for all Latin
America and European performers who come to
America,” explains Carmen Junco, Centro de Belias
Artes’ general manager. ‘‘Most of our southern
friends look toward Puerto Rico as a culmination of
their artistic careers.”

Centro de Bellas Artes, with its three state-of-the-
art halls that easily adapt to the particular type of

San Juan, Puerto Rico's capital, is where most of
the action takes place. At Centro de Bellas Artes,
the Caribe Hilton Hotel, San Juan Hotel, Condado
Piaza, Centro de Convenciones, Hiram Bithorn Sta-
dium and San Juan Quality Royale, Puerto Ricans
come to see their favorite Latin and Anglo stars.

Still there are other important venues throughout
the Island. On the west coast in Mayaguez, one of
the most populated areas, one can find Teatro Ya-
guez near their famous ‘‘plaza” and Palacio de Re-

Puerto Rico, though one of the smallest Caribbean
iIslands, has more venues than any of its neighbors.
There isn't one weekend Puerto Ricans don't have

a show they can go see.

performance being given, is the most prestigious
venue in Puerto Rico.

*“Qur ‘Antonio Paoli Hall' has a 1,900-seat capac-
ity and has well served many performances ranging
from a Broadway production of ‘A Chorus Line’ to
the performances of Alexander Godunov, Rudolf
Nureyev and Placido Domingo, as well as singers
like Dionne Warwick, Sergio Mendez, Chuck Man-
gione and many Latin superstars.”

Puerto Rico, though one of the smallest Caribbe-
an islands, has more venues than any of its neigh-
bors. There isn't one weekend Puerto Ricans don’t
have a show they can go see.

Hiram Bithorn
Stad., San Juan.

Fr. Ift: Steve Sy-
besma, Sunshine
Promotions; Jose
Dueno, Great
Ent.; Paul Stanley.

Centro de Bellas Artes, San
Juan. Lft., g.m. Carmen Junco.

Fr. Ift.: Gov. Hernandez Colon,
promoter Larry Stein, Gov.’s
son Juan Eugenio, Huey Lewis.

Rick Springfield at Hiram Bith-
orn Stadium. (Photo: Gustavo
Trucco)

creacion y Deportes de Mayaguez with a 6,000-
seat capacity. To the south, in Ponce, is Teatro La
Perla which is not too popular because of its prox-
imity to San Juan, and in Bayamon is Braulio Cas-
tillo.

Taking into consideration the type of music to be
performed, promoters select their concert location.

Lissette’s video, directed
by Glen Monroig. (Photo:
Jose Fernandez)

El Gran Combo
e T \ﬁ'

Jose Jose

Ednita Nazario with Menudo at
Bellas Artes. [Photo: Tim Garrity)

— —1

A
PUERATO RICOE

Rock concerts usually take place in big stadiums
like the Roberto Clemente Coliseum with its
12,000-seat capacity. Jose Feliciano and Menudo

are the only locat artists who fill the stadium.
“Rock promoters select big stadiums because
young Puerto Ricans prefer rock'n'roll and support
it in big numbers. For example, Chicago gave two
concerts at the Clemente Coliseum and still some
people couldn’t get tickets,” explains Otto Oppen-
heimer, host of “Imagen & Sonido,” Puerto Rico's
top national video show. “Concert tickets seil for
$15.00. Prices would be too expensive at smaller
(Continued on page P-27)

GOLDEN ERA OF THE "GOLDEN BOYS

Young Generation of Promoters
Know Their Music, Local Market—
And Global Picture

P uerto Rico has become a major center of activi-
ty for the Latin entertainment world. Everything
from ballet to saisa, from rock to classic Casals is
attracting big audiences and “mucho dinero.”

This entertainment renaissance has taken place
as a result of many factors which include a recep-
tive audience, the strength of the American doliar,
easy access through major American carriers, good
hotels and excellent venues.

All this activity stimulated the proliferation of
specialized companies in the fields of artist repre-
sentation, management, public relations and con-
cert promotions. Nearly all top promoters are

young, in their 20s and early 30s, and male. These
Puerto Rican “‘golden boys,” as they are called, owe
their success to their clear knowledge of the local
market.

The most prominent promotion companies in
Puerto Rico are: Angelo Medina and Associates,
Larry Stein’'s Rocktropic, PM Talent Agency Inc., Jo-
santonio’s Famma/Nucleo Promotions Inc., Artistic
Performers Inc., Sunshine/Great Enterprises and
Rafa Muniz' Promotores Latinos.

Stein works only rock music. He has been respon-
sible for bringing to the Island REO Speedwagon,
Chicago, Air Supply, Toto, Huey Lewis & the News,

(Continued on page P-22)

‘Puerto Ricans have, for a long time, thought of the
Island as their only working base—Dbut not anymore.
We are part of the American economy and should start
to benefit from the relationship. New York is the first
logical step; Los Angeles is the last frontier. Only
people with a clear vision will be able to succeed in a
market that becomes more competitive daily.”

P-8
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Larry Stein and Rocktropic Inc. Would Like to Thank These Artists

for Believing in Puerto Rico and for Believing in Us.

CHICAGO
REO SPEEDWAGON
TOTO
HUEY LEWIS AND THE NEWS
KOOL AND THE GANG
RICK SPRINGFIELD
CULTURE CLUB
AMERICA
LOVERBOY
BILLY IDOL
JEAN-LUC PONTY
FOREIGNER
NIGHT RANGER

MEN AT WORK
AIR SUPPLY

HEART
THE MOTELS
SURVIVOR
DIONNE WARWICK
JOAN JETT AND THE BLACKHEARTS
SANTANA

mvmmw("

PO. B 373
Hartsdale, New York 10530
(o1 4) 997 8484
100 Cristo Street
Old San Juan, PR. 00902
(809) 723-9 OZO ext. 222

The concert connection in Puerto Rico and the Caribbean
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NEW YORK AND THE NEWYORICANS

Willie Colon has
recorded, pro-
duced and soid
more Saisa LPs
than any other art-
Ist in the genre.

THE VIEW FROM INSIDE THE MECCA OF SALSA

Willie Colon: ‘Only The Best Survive’

by WILLIE COLON

D espite rumors to the contrary, | am happy to
report that salsa is alive and well and has been
seen summering in some very classy places in
Europe.

The New York music scene is very different from
the rest of the U.S. or Latin America—competition
is fierce, and only the best survive. New York is con-
sidered salsa’s ‘““Mecca,” primarily because it is
where the term was born, but also because of the
“Niuyorican” musicians who brought other musical
influences to the music.

Today the combinations are endless. The Cuban
roots of the music are still very obvious, but you
might hear a Spanish Flamenco lament, a Brazilian
batucada, a Colombian cumbia, a Puerto Rican

It's really not such a stretch for salsa to cross over,
as It's already halfway there.’

aguinaildo, a Dominican merengue, a Panamanian
tamborera (with a jazz arrangement played on
rock'n’roll instrumentation), as well as a Cuban gua-
guanco all in the same song—much to the chagrin
of a few diehards who, like Othello, love salsa ‘‘not
wisely but too well.”” They believe that music should

EXPERIMENTING MUSICIANS EXPAND LATIN JAZZ MARKET

The Salsa Solution: How A Music Can
Fall Out Of Fashion—And Back In Again

by CARLOS AGUDELO

nce upon a time New York was called “The

Salsa Capital of the World.” Now that distinc-
tion, uncontrovertible a few years ago, is starting to
sound a bit off the mark, enough to rise some eye-
brows and ask the unavoidable questions: What's
happening to the music? Why the confusion and
sense of disarray? Who left the void and who's go-
ing to fill it?

Perhaps New York should be called “The Latin
Pop, Salsa & Merengue Capital of the World" to ac-
comodate musical cousins that have been around
New York for quite a while but recently grew up to
take a sizeable and noisy share of the market.

Or perhaps salsa (Afro-Caribbean music) is not
fashionable anymore. But if that's the case, then
who's responsible for its fall from fashion? For
those who see the ring from their own corner, salsa

at this time. Some will put their chips into mer-
engue, more trendy now, although this trendiness is
suffocating in its own prolific outburst; some will

look toward standard pop-soap opera puff.
Still others will put their chips into elusive cross-
(Continued on page P-37)

Celia Cruz
and Tito
Puente at
Winston
Salsa Festi-
val at Hi-
ram Bithorn
Stadium.

‘Those who support the music—the Latin population
of New York, Miami, Puerto Rico, Latin America,
and the world, including Japan—will always carry it
In their hearts and legs, because it cannot die; it can
only be forgotten by the unconcerned. That's why
salsa can only be preserved and reborn,
again and again, over and over, everyday.’

is not a good business anymore. The point is: you
must be very careful to avoid releasing a salsa flop

Carlos Agudelo 1s Latin chart analyst with the Billboard
Chart Dept. and a freelance writer in New York.

Luis “Perico” Ortiz

be frozen in time. Too many salseros are intimidat-
ed by this doctrine and resign themselves to being
“defenders of the folklore."” Besides, they fear that
experimentation may lead to failure. Salsa labels
got comfortable with the formula and discouraged

‘One must let go of the past.
Let’'s move on with our music.’

further evolution which could have led to salsa tak-
ing the same route as Big Band and Doowop—that
is to become only nostalgia.

Salsa is the Latino's rock’n'roll. You will under-
stand its impact when you hear it on the jukebox in
a seaport cantina, a mountaintop friquitin, or on ev-
ery radio in el barrio, or attend a concert with
20,000 people singing the lyrics to the latest hit (at
some places I've played, the audience arrived in
dugout canoes), or dance among the crystal chan-
deliers and Valentino gowns at the Inaugural Ball in
Washington.

With all due respect to a few noble souls who go
to the Village Gate or hang out on the L.A. circuit
and then write their articles, it is impossible to know
what salsa is about through such brief encounters.
It's a shame that too many times these superficial
opinions are accepted as gospel.

Salsa has become the ““awkward adolescent,”
and some act as if it will never grow up. Others rec-
ognize its potential as an asset to the musical com-
munity. The youth market is familiar with salsa and
has adapted its rhythyms to the new electronic
street and dance musics. It's really not such a
stretch for salsa to crossover, as it's already half-
way there. Dizzy Gillespie knew this a long time ago.
Prince and Sheila E. know it now. Paul Simon, Chaz
Jankel, Stevie Wonder, Yes, Billy Joel, Carlos San-
tana, the Montreux and North Sea Jazz Festivals
know it, and, oh yes, the Miami Sound Machine
knows it.

One of salsa’s problems is in the business sector.
The independents who pioneered the market are er-
ratic, undercapitalized, and lacking in vision. They
don’t follow up—they don't prepare—they don’t
promote. They have done everything in their power
to keep the music from changing since the boom in
the late ‘60s. The market is not a static thing, it's
alive and always changing, and you've got to hustle
to stay with it.

The majors have problems too. They don’t under-
stand the market. They'd like to push their foreign
balladeers over into the U.S. market, when it is com-
mon knowledge, ironically, that most salsa artists
are U.S. born, and Spanish is their second language!

(Continued on page P-34)

Willie Colon has been a top musical attraction for 15
years and is one of the most prolific producers recording
artists 1N Salsa music, producing and collaborating on
over 35 LPs with Salsa greats ke Hector Lavoe, Cela
Cruz, Mon Rivera, as well as non-Spanish speaking Salsa
artists like Sophy and Soledad Bravo.

C |
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\, On Private Ranch
Records and Tapes
I | Produced by: Pijuan

GOVA.

The #1 producer of hispanic

foods, mopical fruit juices and — . .
necrars, isprhe proucjj sponsor of U.S.A. and some other teritories still available

Maggy's 1986 Latin American for license-Records, TV Show, Merchandising, Videos.

Tour and her successful weekl
x A Contact Pijuan Productions - Management and Direction - José "Pijuan” Pifnero
372 Lamar 5t. Suite C, Hato Rey, San Juan, Puerto Rico 00918

Tel. (809) 754-7161 - Telex ITT SJU 345-0001

TV show in Puerto Rico.
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Jose Feliciano

has been re-
cording in
Spanish and
English for 25
years. ¥
p i

SETTING TRENDS RATHER THAN FOLLOWING PATTERNS

Jose Feliciano: ‘Latin Pop Is Making
Its Own Statement’

by JOSE FELICIANO

in the Latin music scene at that time.

Then “‘Light My Fire" lit the way for my first En-
glish pop hits. This strengthened my feelings that
music from the heart can find its way through the
radio channels.

While pop music will always have new sounds re-
sulting from the ever-changing technology in instru-
ments and recording, | feel that there will always be
room for beautiful ballads and love songs. Also, mu-
sic has been and always will be connected with
dance. | have always enjoyed and will continue to

‘We all have to face the fact that Latin music
is still not In the mainstrearm of popular music in this
country. However, more and more, Latin music
awareness IS coming about’

s an artist invoived in pop music for the past

25 years, both in Spanish and English, | have
had the opportunity to participate, observe and en-
joy the various trends and directions taken by popu-
far music.

My first Latin hits came about when | was 19
years old. At that time, the Spanish Bolero had been
around for many years. | found that by interpreting
these Boleros, with perhaps jazzed up endings or
innovative intros, | was abie to spark great interest

enjoy making music that gives good feelings. Latin
pop music, now more than ever, is making its own
statement. In other words, we are now setting
trends rather than following ali the old musical pat-
terns.

We all have to face the fact that Latin music is still
not in the mainstream of popular music in this

Jose Feliciano 1s an international recording artist on RCA
Records.

country. However, more and more, Latin music
awareness is coming about. Acts like the Miami
Sound Machine and Tiara are bridging the gap be-
tween musical cultures, as are tracks like “Rhythm
Of The Night”' by DeBarge and ““All Night Long” by
Lionel Richie. Both are pop hits with a definite Latin
feel.

A great collaborative energy also seems to be
happening in today’s music scene. With artists
sharing talents in writing, performing, producing
and recording, we are seeing new and creative mu-
sical results. Co-producing and co-writing on my
past two Latin pop albums with a talented young
artist, Rudy, has been a very happy and creative ex-
perience for me. | am also pleased to see this lead
to new opportunities for Rudy, who will be writing
and producing projects for Jose Jose, Julio Iglesias
and others.

| believe Puerto Rico has influenced my music be-
cause my first awareness and appreciation came
through its Latin roots. Aithough { am now playing
everything from classical to rock’n’roll, there is still
the music of the Isiand running through my veins,
(Continued on page P-34)
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TINNA

-~ En solo meses
ha vendido sobre

20,000

copra& en
Puerto Rico.

PERSONAL MANAGERi: ANGELO MEDINA can sox 8319. Santurce, Puerto Rico 009]0Te/:_ﬁ(8g)9)724-327/.
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Siempre

“PRESENTE”

Para Puerto Rico
david maldonado management ® (212) 247-6888 ® 1674 broadway ® new york ci

YOU KNOW THAT A GOOD REPUTATION IS HARD
TO ACHIEVE ... AND VERY

WE KNOW THAT, T00.

MAGO’S

RESTAURANT

In Old San Juan. Maintaning the classic
d tradition with exquisite dishes for the
most demanding connoissuer.

257 Calle Tance—Reservations
accepted at 724-3820—724-3865
Valet parking at night.

RECORDING STUDIOS
Constantly \X/orking
At Full Capacity

/A\Iberto Carrion is a young Puerto Rican com-
poser, who after a successful venture in show busi-
ness, decided to get into advertising, writing jingles
for radio and television.

Like the market, Carrion’s work possibilities have
expanded. As a result, Carrion built his own record-
ing studio, Alfa Recordings, which is rapidly becom-
ing one of the most sought after studios on the Is-
fand. Just last year, they reported a 50% increase
in production.

‘At the beginning, | thought the studio would ba-
sically be for my personal use. But right now we are
receiving so many requests from local talent that at
times | have to go to other studios to do my work,"”
says Carrion, while mixing Lucecita’'s new LP.

“Everybody from Menudo to Danny Rivera is us-
ing our facilities. In view of such demand we are
planning to expand and buy more equipment to sat-
isfy the needs of the market.”

Still, Alfa—which updated its facilities with a 24-
track Studer last year—is only the newest entry in
the competitive local recording industry. There are
13 others constantly working at full capacity.

Ochoa Recordings is probably the oldest. ‘“‘Pas-
sion, Grace And Fire,” the popular Al Di Meola song
on his 1982 LP “Electric Rendevous’ was recorded
at the studio.

“Our facilities are not only used by local musi-
cians and singers, but we are also discovering a new
market as more people come from other Caribbean
islands. Now we also produce calypso and reggae as
well as jingles for TV and radio commercials,” ex-
plains Ochoa’s chief engineer, Hilton Colon.

Adds Jack Sherdel, Ochoa’s engineering partner,
“We're still one of the smallest, yet one of the most
sophisticated.” He cites $85 per hour as the aver-
age rental rate for his and other studios. Ochoa is
typical of the advanced equipment used by the oth-
ers—notably Alfa, Telesound and Crescendo—i.e.
Ampex 1200 24-track, outboards such as Ursa
Major, Lexicon and Yamaha, and audio kinetic syn-
thesizers, among a lengthy list of heavy investment.

Media giant WAPA-TV has jumped on the band-
wagon by opening its own recording studio, Tele-
sound, and its own record label, Telerecord.

It was at Telesound that Puerto Rican disk jockey
Pablo Flores mixed the 12-inch single “Dr. Beat”
for Miami Sound Machine, and more recently for
their successful “Conga.”

“Telerecord has produced albums for Rafy Escu-
dero, Charytin, and more recently Lunna and El
Gran Combo,"” adds Elsa Fernandez Miralles, WA-
PA’s public relations director.

Telesound projects an increase in their produc-
tion this year although with new entries in the mar-
ket, competition between the studios is starting to
become fierce.

“Besides albums, we also record about 15 to 20
commercial jingles per day,” says Colon. “With that
kind of demand, there’s no time left to worry about
competition.”

JAVIER SANTIAGO
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Alberto Carrion
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Spanish-Language
Vidcassettes In Rapid Rise

by LUIS GAURDIOLA & LUIS VEGA

The market for Spanish-language videocas-
settes is growing at the same voracious rate as the
Latino share of the U.S. population. With more dis-
posable income, huge population growth and more
free time, the '80s is quickly becoming the decade
of Latin mass consumption.

It wasn’t until 1983 that videocassette distribu-
tion got started in Puerto Rico. The local business is
controlled by three young companies: Metro Video
Distributors, Video City and Studio Enterprises.
American, as well as Spanish-language product, is
included in all their rosters.

Recently, a new company, Veprim Video, ap-
peared on the market. With dubbing, subtitle and
manufacturing capabilities, this new element could
transform Puerto Rico from consumer to producer
and distributor of videocassettes for the rest of Lat-
in America.

Movie attendance has dropped 8% since last
year, and not even lower ticket prices have been
able to stop the erosion, according to Pete Moreno
of Wometco. Wometco, with 22 movie houses, is
the biggest film exhibitor on the island.

The video boom is taking place in Puerto Rico
right now. Video stores and clubs are appearing in
every community. Two reasons explain this boom:
firstly, the high cost, for many families, of going out;
and secondly, the limited movie choices and tardi-
ness of American movies reaching the Island.

The local video business is rapidly expanding in
various directions, including the manufacturing and
dubbing of foreign films and the production and

distribution of original programming in videocas-
sette form.

“As VCR penetration increases so does the need
for new programming. I'm producing videocas-
settes that people still want to buy instead of just
renting,” says Rafo Muniz, promoter and TV pro-
ducer. “In this business you have to be inventive.
My first project is called ‘Bosque Encantado’ (En-
chanted Forest), a children’s fable based aon a popu-
lar local play. I'm responsible for the video and the
record.”

Meanwhile, Veprim's first project consists of 14
titles which are produced by Ocean Shores Video in
Hong Kong and are now available in Spanish for the
Latin market. Veprim is represented by Jose Ga-
larza, Malcolm Vendrel and Ramon Perez.

“Ocean Shore made all their resources available
to us—from dubbing facilities to marketing ad-
vice,” says Perez. “0OS specializes in martial arts
movies. We project to introduce 5,000 copies of
each title. Most are already sold to local stores.”

The beginning of Ocean Shore's catalog distribu-
tion took place in California when Veprim represen-
tatives started conversations with Mathew Tie, OS
general manager. Veprim is trying to position itself
as one of the most important videocassette distrib-
utors in Latin America, as well as in Latin communi-
ties in the U.S. and Europe.

“We have already talked to Warner Home Video
and CBS-Fox to represent their product dubbed in
Spanish,” adds Perez. “'Original Spanish-language
and American movies dubbed in Spanish are the
way to go in the Latin market.”

“l see a bright future for the Spanish-language
videocassette business. We have begun to release
Paramount Studio films dubbed in Spanish and are
creating innovative concepts to market our exten-
sive catalog,” says David Quintero Jr., Video Visa's
general manager. Video Visa is a subsidiary of Mexi-
co’s Televisa. ‘““For example, soap operas will be se-

rialized and marketed like anthologies of romance
novels—similar to Harlequin novels.”

The only element that appears to,hold back a
more rapid expansion of Spanish-language video-
cassettes is the resistance from some major Ameri-
can video outlets to distribute Spanish-language
product. ““There still is some skepticism about the
profitability of Spanish-language videocassettes.
The same thing happened a few years back with
Latin records. Then Julio Iglesias and Menudo
helped change their minds,” continues Quintero.
“It's a matter of educating the marketplace in the
U.S. about our product.”

In Puerto Rico, everybody agrees that subtitles
and dubbing will increase their global sales and
product variety. “'If mcvies come out with subtitles,
that will improve sales in the drama and comedy
categories,” explains Derek Rogers, Metro Video
Distributors’ operations manager. MVD is Puerto
Rico's biggest distributor. The president of Studio
Enterprises, Mike Roman, believes that “in Puerto
Rico it would be excellent if 90 % of all foreign films
were available with subtitles.”

Puerto Ricans prefer action adventure and come-
dy videocassettes. The market seems almost closed
to film classics like “Gone With The Wind'" and "Af-
rican Queen,” but with more local companies incor-
porating dubbing and subtitle capabilities, many
feel this will be the area for growth in coming years.

Luis Guardiola 1s a staff writer at El Reportero in Puerto
Rico where he writes a weekly column on the home
video market.

Luis Vega 1s a freelance wwnter in Los Angeles.
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FILM & VIDEO
Taking Off To
\X/orld-Clﬁs Recognition

When Glen Monroig speaks, the Puerto Rican
music industry listens.

For the last two years, this multi-talented Puerto
Rican has been directly involved in the production
of music videos for local and international Latin fig-
ures who are making Puerto Rico the Latin Ameri-
can Capital of music video production.

“Puerto Rico is ready to launch itself as an inter-
national video production center. Although the vid-
eo market itself is locally not large enough, | believe
we can develop the most important video industry
in Latin America for Spanish-speaking singers,”
says Monroig, who is also one of the Island’s top
performers.

Although everybody considers Monroig one of
the best local talents, another local, Edgardo *‘Po-
cho” Peregz, is also working all year round producing
music videos. For example, recently CBS asked
Monroig to come up with a concept for their singer
Braulio’s song “En la Carcel de tu Piel,” but it was
Perez who finally directed the production. Perez di-
rected both the censored and the uncensored ver-
sions.

“We were looking for a location where we could
find a wide variety of scenery not too far from each
other. Puerto Rico, with its 100 x 35 miles, was the
ideal place,” says Braulio, the CBS Spanish singer
whose controversial video has made him more pop-
ular. “*“We could use their tropical forests as well as
beautiful beaches.”

“In Puerto Rico, you can still make a good prod-
uct with a relatively low budget. The key is to use

imagination,” adds Fernando Castroman, freelance
director responsible for Wilkins’ award-winning vid-
eo, “Corazon Agitado.” “But with a budget like the
one granted to Don Henley's ‘“‘Boys Of Summer" we
could certainly work wonders.”

While the music video industry starts to take off,

A&
\.'5\ LY N
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»

Yolandita Monge

Puerto Rico’s top local star, Iris Chacon (frequent
guest on the David Letterman show), is getting into
the business with her own production company, Zoe
Films.

“We just bought a mobile unit for filming music
videos, TV specials, live broadcasts and sports
events,” explains Chacon.

It turns out Chacon owns the seven mobile units
available on the Island.

But Puerto Ricans are not resting on their suc-
cess. Their local movie industry, mostly composed
of people who work in the advertising and TV indus-
tries, is producing their most expensive film ever,
“La Gran Fiesta.” Puerto Ricans want to compete
with the Brazilians and Spaniards for a share of the
lucrative foreign film market in the U.S.

“The original budget was $750,000, but it ap-
pears ‘La Gran Fiesta’ is going to cost a little more,”
says Roberto Gandara, the film’s director. *“On
screen it's going to look as if we spent at least five
times as much. | guarantee you that.”

During the past years, the local movie industry
has won the International Film and Television Award
for the documentary, A Step Away,” narrated by
Orson Welles, as well as other awards for Jacobo
Morales’ film, “Dios Los Cria.”” Morales is now work-
ing on his new project, “Nicolar y Los Demas.” Men-
udo’s entry, “Una Aventura Llamada Menudo,” dis-
tributed by Embassy Latino, was one of the year's
top grossing movies, so a new Menudo movie, in
Spanish, is in the works. JAVIER SANTIAGO
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PROMOTERS

(Continued from page P-8)

Rick Springfield, Culture Club, Kool & the Gang, Bil-
ly Idol, Joan Jett, Foreigner, Lover Boy, America,
and Jean-Luc Ponty, most of whom were sponsored
by Coca-Cola.

Stein also produced “'Verano Electrico” (Electric
Summer) which 30,000 people attended and saw
Men At Work, the Motels and Survivor. His other
credits include producing the Schaeffer Music Fes-
tival each year.

“Before | started producing rock concerts in
Puerto Rico, there was a lack of knowledge about us
within the American music industry. Nobody even
knew about the close ties between Puerto Rico and
the U.S. The majority thought Puerto Rico was a for-
eign country,” explains Stein. ““That image has
changed slowly. Today more groups feel comfort-
able with the idea of performing here.”

Medina focuses his attention on popular Latin
performers like Jose Feliciano, Camilo Sesto, Ra-
phael, Rocio Jurado, Angela Carrasco, and Guil-
lermo Davila. His operation base is Puerto Rico, but
his work has extended to New York, Los Angeles
and Texas. Medina is recognized as the person who
successfully reintroduced Feliciano to his native
land.

“Puerto Ricans have, for a long time, thought of
the Island as their only working base—but not any
more. We are part of the American economy and
should start to benefit from the relationship,” adds
Medina. “New York is the first logical step; Los An-
geles is the last frontier. Only people with a clear
vision will be able to succeed in a market that be-
comes more competitive daily.”

With offices in Miami, Venezuela and Puerto Rico,
PM Talent Agency Inc. produces a variety of con-
certs. Their roster includes: Paloma San Basilio,

Gato Barbieri, Danny Rivera, Angelica Maria, Sergio
y Estibaliz, Mocedades, Sarita Montiel and Marco
Antonio Muniz. Pedro Michelena and Norma Pujals
run the operations.

“Ours is a very unpredictable business. One day
we have big success, the next day disaster. it's al-
ways a gamble,” comments Pujals. ‘“‘Once we
scheduled a concert in Mayaguez, and the day be-
fore, a very respected figure in Puerto Rican music,
Mon Rivera, died. The funeral was in Mayaguez on
the day of the concert. The town was in mourning.
Nobody came to the show.”

Even though Spanish pop and rock are the main
staples of the Puerto Rican musical diet, cultural
shows are also thriving. Puerto Rican yuppies ro-
mance with Yolandita, dance with Sting and relax
with Casals.

Famma/Nucleo Productions meets the need for
cultural shows presenting El Bailet Nacional de
Cubawith Alica Alonso, Ensamble Ballet of Pirin,
Bulgaria, the stars of the Soviet Ballet, the Black
Theater of Prague and others. In the popular genre
are talents like Roberto Carlos, Jose Luis Rodri-
guez, Sandro, Wilkins, Lolita and some of the best
solo musicians in the world like Paco de Lucia, Al De
Meola and Arito Moreira.

Artistic Performers Inc. has not produced as
many concerts as the majors, but all their shows
have been successful. The owner, Lynn Santiago,
represents Yolandita Monge, Lissette and Vicki Carr
and has produced shows for Gato Barbieri and the
Miami Sound Machine. Santiago says she wants to
represent only a few artists in order to give them
individual attention.

“l enjoy working with female singers. As a wom-
an, I'm aware of makeup and costumes in addition
to lighting and production costs,” adds Santiago.
“This attention to detail works well in my relation-
ships with Yolandita, Lissette and Vicki. It's an inte-
gral part of our success.”

Sunshine/Great Enterprises also promotes rock
and heavy metal in Puerto Rico. Since its inception,
the company has presented Kiss, Ratt, Bomjovi,
John Waite, Cheap Trick, Earl Klugh, and Rokerta
Flack. Rafael Dueno, their representative on the is-

(Continued on page P-31)

Ednita Nazario (Photo: (Jary \X/tlllam<)

| ]

INATNZAN

PUERITO RICOL

|

\!

1

\

captivated.

halls: "“Antonio Paoli"
“Carlos Marichal”

Don’t wait any longer.

A

A
A

y< 4 is the point of convergence

The Puerto Rican Fine Arts Center is the major point of convergence
in Latin America for renown performers throughout the world.
\ Through our five years of existence we have developed an impressive track record. Woridwide,
outstanding performers from all Continents have been part of our lzading edge.
4 Cultural maestros such as Pidcido Domingo, Rudolf Nureyev, Paco de Lucia,
\ Joan Manue! Serrat, Atahualpa Yupanqui, Alexander Godunov, Charles Aznavour, James Galway,

The Guarney Quartet, Renata Scotto, Dionne Warwick, Lucesita Benitez, José Feliciano,
Raphael Martos, among others have found in Puerto Rico an audience eager to be

The Pueno Rican Fine Arts Center has modern and state-of-the-art facilities. Three performing
- Festival Hall, 'René Marqués” - Drama Hall,

- Experimental Hall. Also, the Center

has computerized ticketing but with a warm friendly touch.

CENTRO DE

BELLAS ARTES

DE PUERTO RICO

Come live the Arts in Puerto Rico, its an experience.

Box 41287, Minillas Station, Santurce, P.R. 00940 ¢ Tel. (809) 724-4747

www.americanradiohistorv.com

MAY 241986


www.americanradiohistory.com

TSI

‘. % .ilkins fue
escogido
para

grabar un nuevo
comercial con
Tina Turner. El
cantante mascu-
lino que acaparo
todos los pre-
mios de la
musica popular
en Puerto Rico:
Cantante del
afio, Video del
ano, Concierto
del afio, Com-
positor del afo.

www americanradiohistorv com


www.americanradiohistory.com

A Billboard Spotlight

oy SN
Pimpinela

INAINZAN

ADVERTISERS AS PRODUCERS

Sponsored Concerts: Major
Brands Compete For Showstop-
pers In Battle Of Top Promos

Nearly 200 concerts were held on the Caribbe-
an island of Puerto Rico during 1985. With such
stiff competition, advertisers came to play a very
significant role.

Though there are no figures on the amount of
money spent last year on concert promotion, Victor
Vazquez of the advertising department at El Nuevo

ing. We have received such wonderful results from
these agreements that we have been forced to turn
down offers, since our quota for the months ahead
is covered.”

Jose Colon, salesperson for Badillo Compton Ad-
vertising, the company in charge of the Schaefer
Beer account, worked in the development of the
Schaefer Music Festival with producer Larry Stein.
Colon says, “We have produced concerts including
top attractions like Toto, REOQO Speedwagon, For-
eigner, America, Kool & the Gang, Billy Idol, Joan
Jett, Dionne Warwick, Chicago, and musician Jean
Luc-Ponty.”

Recently, Larry Stein joined forces with Coca-
Cola creating the successful concert Verano Elec-
trico (Electric Summer), presenting Survivor, the
Motels and Men At Work. Close to 3,000 young-
sters took advantage of Coke's $5 discount offer
when presenting five lids from the soft drink. The
concert attracted 30,000 people to the Hiram Bith-
orn Stadium for two shows.

Budweiser Beer has also entered the pop and
rock concert arena by promoting Jose Feliciano and
the Canadian group, Saga.

The Winston cigarette name is being advertised
differently. “Cigarettes can no longer advertise on
TV or radio, so we decided to visit different towns
with our show Puerto Rican Winston Night,” says
Tono Muniz, executive producer of Productions and
Marketing Inc. *“Our program for this year ends on
Dec. 14, after 48 concerts. And our strategy is to
bring to local performers such as Lucecita Benitez,
Yolandita Monge, and folkloric singers offering a
big fiesta for the people.”

Winston has also ventured into the salsa arena,
offering free concerts at the Bithorn Stadium annu-
ally. Last year, their eighth festival attracted
55,000 people to see Celia Cruz, Tito Puente, Is-
mael Miranda, and Louis Ramirez.

Bacardi Distillery’s concept is also different in
some ways. ‘“We are interested in arts and crafts
and have designed the Bacardi Fair, where we in-
clude free concerts with pop stars such as Danny
Rivera and Wilkins,”” says Adelina Silver, public rela-
tions executive for Bacardi in Puerto Rico. “In the
last fair, 100,000 people visited our facilities. We
also sponsored Wilkins in some 13 concerts in dif-
ferent towns on the Isiand.”

The local advertising market is using the testimo-
nial approach with local performers advertising
their products. Last year, while Julio Iglesias
formed part of the Coca-Cola campaign in the U.S,,
Danny Rivera was recruited locally to reinforce the
image of the soft drink. “The Pepsi Chailenge,”
which uses Menudo in their advertising, has just re-
leased its new commercial putting together Puerto
Rican pop rock singer Wilkins and Grammy-winner
Tina Turner. JAVIER SANTIAGO
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“En Vivo™ TV hosts Roland Hilda and- Martha Garcia at
KSCI-TV in Santa Monica, where the syndicated one-

hour daily show is produced. It airs in top Latin markets.

TV & AD AGENCIES

Galaxy Of Stations
Target Hot Market

What can you say when you live on an island
with a 3.5 million population where there are seven
commercial TV stations, two non-commercial local
stations, and 24 pay cable channels?

You might simply say: “Gosh! There's a lot to see
down there.” But if another local channel edges up
to all the competition, you might end up going TV
crazy.

And that's the way it is in Puerto Rico.

TV stations are struggling to get the highest rat-
ings, and ad agencies are keeping their eyes on the
competition in order to put their budgets on the
right targets.

Last year, $165.5 million was invested in Puerto

ntro de

t‘
- e ‘““‘( n-Jua

o 2D ,\\‘\( ‘:‘\‘ \n\d Ou-

Avtes. 28
‘()8\

v, ‘
(3 luhhh\\‘(“‘ o

b C
\\0 w 'y
o Clenmt q: 3.
¢ty Nov. )

Bellas
- May o

sC0 Rober-
TCONT 00 Capat”

(8]
v orc-.\w of puert
‘ 1]

1§
rl Am“‘" . Out. |-ch \
8 ‘{( ‘.| c‘-u\‘ e h‘ d ton H()lt‘ .
“ O. ‘ht \ “,|\,(-. ( Ar‘\)(' H\\
Clu p (s
) snu“

h an v‘u“n

ALEJANDRO SANCHEZ

foto:
RAFAEL FARRIQUE

Rico's TV advertising. According to Publish Records
Service, those numbers represent an increase of
$42 million over the $123.5 million that was in-
vested in 1984.

The cost of the local stations was confirmed re-
cently by sales figures. In April of 1983, WKAQ-TV
(Channel 2) was sold to the John Blair Co. for $55
million. A year later, the Western Broadcasting Co.
sold WAPA-TV (Channel 4), plus five of their sta-
tions in the U.S., for $1 16 million. Recently, Chan-
nel 7, the only Puerto Rican-owned station, solid
80% of its actions to Malrite Communications
Group Inc.

S0 1986 seems to be a turning point for the com-
petition.

For a long time, WKAQ-TV and WAPA-TV have
had the biggest share of viewers. However, changes
are in sight since the reopening of Channel 11. At
the same time, pay TV is expanding its bulk with
more channels for its 103,000 subscribers (last
March'’s estimate).

“Puerto Rico’'s TV market has become more com-
plex. So, we are becoming extremely conservative in
our predictions,” says Hilary Hattler, sales supervi-
sor for Channel 11. “We will be taping our own
news program, as well as an afternoon variety show.
The rest of the broadcast will be covered by Span-
ish-dubbed programs coming from the States, Lori-
mar/Telepictures Productions, and soap operas
from Venezuela,” adds Hattler, whose station be-
gan transmissions three weeks ago. “An important
factor is that we have the best signal on the Island,
reaching 90% of our territory.”

In the meantime, the local leader, WKAQ-TV
(Channel 2), is playing it cool. “We welcome the
competition,”” says Antonio Gonzalez Caballero,
Channel 2's programming vice president. ‘Channel
11's reopening and Channel 7’s sale might change
the overall share of audiences, so we have to watch
carefully. This is a business, and we won’t do any-
thing that would represent a loss for our company.”

With one-third of its weekly programming being
produced on the Island, WKAQ-TV will be adding to
that figure when they start shooting additional pro-
ductions in the next few months, an action which
will give them more products to export to the Latin
American maraet, where soap operas are one of the
hottest items.

“We have sold many of our productions to His-
panic stations. Lately, the Italian and Brazilian mar-
kets became interested in our products,” says Mar-
garita Milan, programming director for Channel 2.

The sale of any local program has high benefits.
Dominican singer Charytin Goyco, whose career de-
veloped in Puerto Rico, recently released an LP on
RCA Records, a move that was facilitated by her TV
exposure in Latin America. Goyco's “Charytin” is
one of the 20 variety shows produced locally.

“Our show is broadcast through every station
covered by the Spanish International Network (SIN)
in the States,” says Goyco. “With our show, we are
reaching 10 countries in Latin America weekly.
Plans for the near future are promising, since com-
mercial TV is developing in Spain, from where we
have received offers,” says Goyco, whose show has
been transmitted by WAPA-TV (Channel 4) for nine
consecutive years.

(Continued on opposite page)

TV star Chucho Avellanet, Danny Rlvera and Davilito.
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Stations such as Channels 2, 4, 11 and 13 are
announcing an increase in their share of locally-pro-
duced shows, but some independent producers are
demanding more facilities, besides commercial TV
stations, to produce their own.

Manuel Morales Jr., president of West Indies Ad-
vertising, apparently has the answer. “When we
were thinking of building our new facilities, we de-
cided that we wanted to have our own recording
studio for commercials. As local production and
competition increased, we decided on a larger-scale
idea. What originally was a small studio facility for
our purposes, iS now becoming an important alter-
native to outside producers.”

With its 601 x 40 foot area, the West Indies stu-
dio facilities have already been described as the
largest outside the commercial TV area. Located in
the greater San Juan area, it boasts a height three
times that of Channel |12, as well as offices, a confer-
ence room, dressing rooms, storage areas, a control
room and mobile unit facilities.

West Indies is investing close to $1.5 million on
its studio venture. Morales states that, ‘“Local inde-
pendent producers, such as Elin Ortiz, Camille Car-
rion, Iris Chacon and Junno Faria are interested in
using our facilities. We only have to wait until next
fall to have it ready for use. By then, we will have
another studio available, where satellite transmis-
sions can originate.”

Channel 13, under the helm of Carmina Miller,
leans more towards English-language program-
ming, but through their affiliate tieup with Channel
18 in Los Angeles, has succeeded with Spanish-idi-
om shows. “En Vivo,” co-hosted by Frenchman-
turned-Latino Roland Hilda and Martha Garcia. The
pair recently taped 10 shows in Puerto Rico for
transmission later this year.  JAVIER SANTIAGO

Lunna

TALENT SHOWCASE

(Continued from page P-8)

venues.”

Spanish-language ballad singers prefer Centro de
Bellas Artes or the exclusive Club Caribe at the Ca-
ribe Hilton Hotel.

“Artists are able to work in different venues, big
and small. But the Hilton has a long tradition of
showcasing the best national talent on a regular ba-
sis. It’s the only nightclub to do so consistently,” ex-
plains Lucecita, who performs at Club Caribe every
year.

“Club Caribe was one of the first prestigious loca-
tions to open its doors to national talent. Through-
out the years, it has maintained its reputation as
one of the top venues in Puerto Rico,” adds Chary-
tin. “Eleven years ago | presented my first show
there, and | still get shivers on opening night.”

Greetings to

UERTO RICO

’
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