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Lowball Link
Stirs Gotham
Price Concern

By LEO SACKS

NEW YORK—The reported mar-
riage of two of the most prominent
record and tape lowballers here has
metropolitan area retailers concerned
about increased pricing pressure.

While principals of the 12-store
Crazy Eddie web decline to discuss
the company’s rumored takeover of
the Disc-O-Mat chain (Billboard,
Nov. 5), evidence of the deal is
mounting at store level.

Crazy Eddie's sister company,
Benel Distributors, has already be-
gun servicing Disc-O-Mat'’s six stores
with merchandise from its warehouse
in the Bronx, and Disc-O-Mat em-
ployees have been asked to take poly-
graph tests by the Crazy Eddie brass,
according to a source close to the
company. A new pricing policy was
implemented at Disc-O-Mat last
week, he says, noting that the web’s
existing units will continue to operate
independently under the present
name. (Continued on page 68)

AT BILLBOARD MEET
Jackson Cops Five
Music Vid Awards

PASADENA, Calif —Michael
Jackson was the big winner at Bill-
board’s Video Music Awards cere-
mony, held here Saturday (19). Jack-
son bagged five awards for his video
clip “*Beat It,”" including best video of
the year and best performance by a
male artist. The awards are shared by
director Bob Giraldi.

Other multiple winners were Billy
Joel, whose “Pressure” won most ef-
fective use of symbolism and best
special effects, and whose “Allen-
town' won most socially conscious.
Herbie Hancock’s *Rockit” was
awarded most innovative video and
best art direction.

As director, Russell Mulcahy took
home awards in three different cate-
gories: best special effects for *“Pres-
sure,” most socially conscious for
“Allentown,” and best overall long-
form video for “Duran Duran.”

The complete list of awards is as
follows: best overall video clip, best
performance by a male, best use of
video to enhance artist’s image, best
use of video to enhance song and best

choreography: *‘Beat It,” Michael
Jackson. Producer/director, Bob
Giraldi; executive producer, Antony
Payne; choreographer, Michael Pe-
ters; Epic Records. -

Best overall long-form video:
“Duran Duran.” Producer: EMI
Music Video Productions; director:
Russell Mulcahy; Thorn EMI Home
Video. Best performance by a group:

(Continued on page 60)

Warner-PolyGram
Merger Plan Clears
Major U.K. Hurdle

By MIKE HENNESSEY & PETER JONES

LONDON—The British govern-
ment’s Secretary of State for Trade &
Industry has cleared the proposed
merger of the Warner Communica-
tions and PolyGram record opera-
tions in the U.K.

While this has to be seen as a green
light for the controversial merger to
go ahead in this country, the govern-

Shelf Prices Continue To Rise

By JOHN SIPPEL

LOS ANGELES—Shelf pricing on the part of U.S. retail record/tape/acces-
sories chains inches ever upward, with $5.98 list albums averaging out at $5.76,

while $8.98s average $8.39.

Chains defend the escalating retail pricing, pointing out that they cannot ab-
sorb continual price hikes and more restrictive sales policies enforced by

manufacturers.

A total of 18 chains were canvassed in this latest Billboard quarterly survey,
representing a universe of 549 retail outlets. Of these, 15 chains now carry Com-
pact Discs at a total of 218 outlets, representing 41% of those chains’ stores.

Music Plus, Harmony Hut and Harmony House carry CDs in every location.
As for pricing, Music Plus, Peaches Entertainment, the Record Shop and
Franklin Music are tiering CD tallies because of variance in wholesale pricing.

(Continued on page 59)

ment statement holds open the possi-
bility that further objections by out-
side parties might still be entertained.

The ruling, issued by Secretary
Norman Tebbit Thursday (17) under
the heading “Clearance of Merger
Proposals,” reads as follows:

“The Secretary of State for Trade
& Industry has decided on informa-
tion at present before him, and in ac-
cordance with the recommendation
of the Director General of Fair Trad-
ing, not to refer the proposed acquisi-
tion by Warner Communications
Inc. of 50% shareholding in the Po-
lyGram Group to the Monopolies &
Merger Commission under the provi-
sions of the Fair Trading Act of
1973."

The ruling was hailed by spokes-
men for both PolyGram and WCI. In
a joint statement, they said:

“The action of the Secretary of
State for Trade & Industry in the
United Kingdom in clearing the joint

(Continued on page 62)

e THE HOLIDAY SALES PICTURE looks bright for record/tape chains.
Chain executives surveyed on the eve of the Thanksgiving Day weekend, the
traditional kickoff for the Christmas selling season, expressed more optimism
than they have in years. Video dealers, on the other hand, are more cautious in
their holiday forecasts, despite predictions that Paramount's *“Raiders Of The
Lost Ark™ could prove the biggest $39.95 videocassette yet. Both stories appear
on page 3.

® ONE-STOPS, officially invited by PolyGram to jump on the Compact Disc
bandwagon, are taking divergent stands. While some are eagerly getting in-
volved in CD, others believe that to do so now would not be profitable. Retail-
ing, page 20.

® RADIO CENSORSHIP is the thorny issue being raised by Hustler maga-
zine publisher Larry Flynt, who is telling radio station owners that they have no
right to censor the off-color remarks he’s been making on talk shows. The rea-
son: Flynt is running for President, and he is invoking the Fairness Doctrine and
equal opportunity provisions. Radio, page 12.

®* HOME COMPUTER DEALERS are angry over Jan. 1 price hikes recent-
ly announced by Coleco and Atari. It's believed that both companies will hold
back on filling hardware orders so as to get the maximum benefit from their new
price structures next year. Page 3.

® COPYRIGHT WAS THE SUBJECT of two meetings held recently in
Nashville. Nearly 100 registrants attended the midyear meeting of the Copy-
right Society of the U.S.A. Nov. 4. A week later, the Copyright Awareness semi-
nar drew approximately 70 people. Coverage of both events is on page 4.
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The word 1s out—It's a “MATTER OF TIME” for NORA. WRKR (Racine,
Wis.)/PD- Pat Martin says, "She has the hottest. most refreshing new voice

in the last seven years.” NEW YORK MUSIC (Alpha Distributing).
(Advertisement)

B.J. THOMAS knows about “THE GREAT AMERICAN
DREAM?®. Few entertainers in history have had as many # 1 hits, on
as many different radio formats. as five-time Grammy winner B. J. Thom-
as. Now he’s following his 1983 country breakthrough album, “New
Looks™, and 1ts two number 1 hits, with the appropriately titled new al-
bum, including the new single “TWO CAR GARAGE”. Produced
by P. Drake on Col./Cleve. Int'l records and cassettes. (F&?g'p 1

THE MAN HAS “ATTITUDE”..
THE NEW ALBUM FROM STEVIE WOODS

Announcing the first single,“AIN'T THAT PECULIAR” 759515

|
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On Cotillion Records and Cassettes c
A Division of Atlantic Recording Corporation e

Produced by Jack White & Robbie Buchanan
Executive Producer: Jack White

Management: Susan Joseph/Grand Trine Management

© 1983 Arlontic Recording Corp @A Worner Communications Co. |
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QUINCY GETS CUTESY~—Producer and Qwest label head Quincy Jones,
right, plays telephone with Michael McDonald, center, and James Ingram.
The message is that the next single from ingram’s Qwest debut album “It's
Your Night' will be the Ingram/McDonald collaboration “Yah Mo B There.”

Chains Bullish On Holiday Sales;
Strong Product, Economy Cited

By EARL PAIGE

LOS ANGELES—Strong new al-
bum releases, effective manufacturer
sales programs and a more upbeat
economy augur bullish holiday sales,
according to a survey of top record/
tape chains.

On the eve of the Thanksgiving
Day weekend, the traditional kickoff
for the Christmas selling season,
chain executives generally resist hard
estimates of possible sales levels. But
firms contacted see records and tapes
rebuilding their focal role in store in-
ventory mix, with little likelihood
that non-music products will stand
out dramatically, as video games
have in recent years.

Price Hikes Irk Computer Dealers

Atari, Coleco Plans Raise Fear Of Hardware Shortage

By FAYE ZUCKERMAN

LOS ANGELES—Home comput-
er dealers are evincing anger over an-
nouncements by Atari and Coleco
that they will be raising the prices of
their home computer systems Jan. 1.
It’s believed that both companies will
hold back on filling hardware orders
so as to get the maximum benefit
from their new price structures next
year.

Atari plans to fill only 60% of the
orders it already had in hand on Nov.
8 for its newly launched 600XL and
800XL computers, notes Bruce En-
tin, company spokesman. Coleco of-
ficials were unavailable for comment.

Computer hardware retailers al-
ready report a pinched supply of
products. Says the buyer for the 83
Pacific Stereo stores, “This Christ-
mas, I am dealing with a manufactur-
er that is getting out of the business, a
hardware maker that raises its prices
and has yet to deliver ordered prod-
uct, and a computer firm that has run
out of disk drives to sell.”

Los Angeles-based Federated
Group and the 13 Crazy Eddie elec-
tronics stores in New York also criti-
cize the price changes. One retailer
says he was insulted that he had to
read about the increases in the news-
paper, noting that he felt the manu-
facturers should have contacted him
themselves.

The Federated Group has not yet

received its shipments of Atari
600XL and 800XL computers. A
computer salesman at one of the
firm’s West Los Angeles stores says
he is concerned that the company’s
order will not be filled until after
Christmas.

The diminishing supply of com-
puters comes as a result of severe
price slashing, and because of conser-
vative buying patterns on the part of
retailers who feared a lethal hard-
ware shakeout among the computer
makers in the fourth quarter this
year. Retailers interviewed for this
article, however, report that low
prices are fueling a noticeable surge

in demand for computer products.

Texas Instruments, which recently
announced it was bowing out of the
home computer market, and Com-
modore are finding a rapidly growing
demand for their machines. It is ex-
pected that products from both these
companies will be in short supply
throughout the holiday season.

It is believed that the new Coleco
and Atari price structures and TI’s
closeout sale have brought about
some panic buying. Retailers now
fear that they will run out of hard-
ware inventory before the Christmas
selling season officially begins on the

(Continued on page 70)

2,000 TITLES AVAILABLE

Ancillary products will still figure
in chain marketing plans, however.
Chains contacted report programs
for prerecorded video product, Com-
pact Discs, personal stereo cassette
players and boutique accessories
among the key areas.

Wary of overbuying, however,
many echo the strategy of Budget
Tapes & Records’ Evan Lasky, who
says his 88-unit chain of owned and
franchised stores bought in conserva-
tively. Lasky is confident he can re-
stock if needed, noting, “We built in
the latitude to go back and increase
purchases,” should Thanksgiving
weekend sales provide the bullish
starting note expected.

Among the more optimistic chain
executives is Jack Eugster of the 450-
unit Musicland (including Discount
Records and Sam Goody), who sees
the business thrust coming from mu-
sic. “It will be records and tapes, no
question about it, and tapes will
dominate.”

Several chain executives seem al-
most embarrassed by their bullish-
ness. Among them is Mary Ann Le-
vitt of the 23-unit Minneapolis-based
Record Shop chain, which opened
two stores last week, who notes,
“Our October compared to last year
was up 20%.”

Typifying the too-good-to-believe
mood is Carl Rosenbaum of 10-unit
Flip Side, Chicago, who says the firm
is tracking day-to-day comparisons
with a year ago. “We're holding 20%
increases. We're comparing what we
feel will happen to bad times,” he

Big Singles Boost German Mart

By WOLFGANG SPAHR

HAMBURG—Booming sales for
maxi-singles are providing a much-
needed boost for the West German
record market. More than 2,000 ti-
tles, selling at about $4.50 each, are
now available, with top releases sell-
ing over 100,000 copies.

“They are going like hot cakes,”
says Helga Meyer, chief buyer for
Cologne’s  Saturn outlet, which
claims to be Europe’s largest record
store. “The trend is getting stronger

and stronger.” At Dortmund’s Life
shop, Uwe Luck agrees: “Our maxis
and singles are both showing the
same sales figures. We have even had
to help ourselves out with imports,
because the industry is too slow with
maxi deliveries.”

Recent top-sellers include Gary
Byrd’s “The Crown” on Bellaphon
(an estimated 50,000 copies), David
Bowie’s “Let’s Dance” on EMI Elec-
trola (70,000) and Virgin band Men
Without Hats’ ‘The Safety Dance”
(90,000). One of the most successful

Changes Made In Record Reviews

Billboard’s recorded product re-
views appear in revised form starting
with this issue. New and revised cate-
gories for both the Album Reviews,

appearing on page 58, and the Singles -

Reviews, on page 63, have been
adopted to broaden the magazine's
coverage of each week’s new releases.

Overall, these revisions are de-
signed to prove a more timely and
comprehensive overview of impor-
tant new product. The diversity of
active radio formats and retail inven-
tory segmentation, coupled with the
brisk flow of new titles, have prompt-
ed these adjustments.

Under the new plan, the Billboard
Album Reviews page—formerly ti-
tled Top Album Picks—debuts a re-
vised approach to Pick and Recom-
mended reviews. More compact
listings in each area will allow a larg-
er number of new albums and EPs to
receive coverage.

For Recommended listings, addi-
tional special album categories are
also being instituted, aimed at target-
ing releases more efficiently for deal-
er and programmer readers. In addi-

tion to existing Pop, Black, Country,
Gospel, Latin and Classical listings,
Billboard will introduce new separate
headings for Reggae and Movies/
Theater titles previously reviewed
under other pop categories.

The Jazz category for both Pick
and Recommended albums is retitled
Jazz/Fusion to better reflect the
spectrum of styles represented in this
product sector.

Finally, the revised album listings
will eliminate a separate category for
EP (or “mini album”) product. In re-
sponse to market acceptance for this
configuration, EP product will be ex-
amined under the appropriate gener-
ic pick or recommended category,
carrying identification of its “mini”
format in the listing itself.

Billboard’s Singles Reviews page
(formerly Top Single Picks) mean-
while expands in response to requests
for a more complete weekly inven-
tory of new releases. In addition to
the section’s continued coverage of
each week’s Pick and Recommended
singles reviews, the page will now in-
clude listings for all other releases re-

ceived by the magazine’s singles re-
views department in New York,
headed by singles reviews editor
Nancy Erlich. Single product not
earning a Pick or Recommended list-
ing will thus appear under its respec-
tive category among those titles also
received during the week covered.

Both .album and singles reviews
pages also introduce a new Pick cate-
gory, New & Noteworthy, which re-
places the respective First Time
Around segments. That designation,
limited solely to first releases from a
new act, has been broadened to allow
coverage of developing acts with pre-
vious releases where the product re-
viewed is deemed worthy of special
attention.

The predictive strategies behind
both review sections’ Pick and Rec-
ommended selections remain unaf-
fected by these revisions, and are ex-
plained on those pages. Singles
reviews are based in New York under
Erlich, while album reviews are coor-
dinated by album review editor Sam
Sutherland in Los Angeles and Ro-
man Kozak in New York.

www.americanradiohistorv.com

has come from French singer Patrick
Hernandez, whose “Born To Be
Alive” maxi is now over 120,000
units, according to Teldec product
manager Mathias Damm.

Specific musical styles also find a
steady market on the maxi-single.
EMI’s international repertoire chief
Jochen Kraus cites heavy metal: ev-
ery Iron Maiden maxi to date, he
says, has sold better than 20,000
copies.

Kraus adds: “So far as we are con-
cerned, the maxi is here to stay, and
is fast establishing its own market.
We could really do with a special hit
parade for maxi-singles, in fact.”
Younger record buyers see them as
an alternative to full-price albums, he
believes, and high quality sound is a
key factor. EMI met this demand
with a Direct Metal Mastered version
of Diana Ross’s “Pieces Of Ice” and
had such response that a second
DMM maxi of previously unreleased
tracks by Duran Duran was also pre-
pared, and reportedly sold over
30,000 copies in a matter of weeks.

A different approach to the same
challenge comes from Intercord,
which has developed the Super
Sound Single Cassette, a maxi-single
on chrome dioxide tape combining
quality reproduction with low cost.
Product manager Peter Treml sees
danceability as one of the essential el-
ements in successful maxis. ‘“Discos
are becoming popular once more,” he
says, “‘and people like to buy maxis of
the songs they hear tnere.”

This view is shared by many indus-
try executives, including Ariola inter-
national repertoire manager Dirk
Strothmann and Metronome’s Wolf-
gang Johannsen, also international
repertoire manager, whose company
has promoted a “Maxi Dancer” se-

(Continued on page 59)

notes, alluding to the industry’s re-
cession years. “But up is up.”

At 50-unit Record World, New
York, Roy Imber of Elroy Enter-
prises is more cautious than most.
“Maybe the optimism comes when
they’re (other chain executives) talk-
ing for publication,” he says. Imber
cautions against year-to-year com-
parisons, noting that calendar days
and conditions vary. “Last year, our
business was good right up until De-
cember, then we hassled through,”
he says, adding that the first six
months of 1983 “were excellent, but
September and October were up only
a hair.”

In sharp contrast to Imber, Jerry
Adams of 16-unit Harmony House,

(Continued on page 59)

Video Retailers
Cross Fingers,
Hope For Best

LOS ANGELES—Despite predic-
tions that Paramount Home Video’s
forthcoming “Raiders Of The Lost
Ark” could prove the biggest $39.95
videocassette yet, video dealers are
otherwise more cautious than their
record/tape counterparts in forecast-
ing holiday sales prospects.

“We're all kind of crossing our fin-
gers that the pre-orders from custom-
ers on ‘Raiders’ means they’re going
to come back into the store and really
buy it,” says John Pough of Video-
cassettes Unlimited in Santa Ana,
Calif. Other dealers canvassed in a
national survey echo Pouch’s con-

(Continued on page 59)

In This lssue

BLACK
CANADA
CLASSIFIED MART.
COMMENTARY
COUNTRY
GOSPEL
INTERNATIONAL
JA2Z

PRO EQUIPMENT & SERVICES........... 33
RADIO 12
RETAILING 20
TALENT & VENUES............covcrnenene 42
VIDEO 28

FEATURES
Chartbeat.
Executive Turntable
Industry Events

Inside Track
Lifelines
Most Added Records
Nashville Scene
Now Playing
Stock Market Quotations

The Rhythm & The Blues .52
Rock 'n’ RoHing........cee.c.. .. 44
Video Music Programming.................. 27
Vox Jox 12
Yesterhits 17
CHARTS

Hot 100

Hot LPs & Tapes
Black Singles, LPs....
Computer Software..
Country Singles, LPs
Radio Singles Action....
Rock Albums/Top Tracks
Aduit Contemporary Singles
Bubbling Under.................

Hits of The World.............

Videocassette Rentals, Sales.........
Dance/Disco Top 80........cccrvererrrveruenens
Jazz LPs
Videodisk
Spiritual

REVIEWS
Album Reviews
Singles Reviews....

ayvoa1ig ‘€861 ‘92 ¥IGWIAON



www.americanradiohistory.com

NOVEMBER 2€, 1983, BILLBOARD

News

Hot Topic In Nashville: Copyright

Video, Blanket Licensing Among Concerns At Meets

By EDWARD MORRIS

NASHVILLE—Registrants at the
Copyright Awareness seminar here
Nov. 11-12 heard the editor of the
Entertainment Law Reporter predict
that—if affirmed on appeal—the
Buffalo Broadcasting case will have a
chastening effect on ASCAP and
BMI operations. Even a victory for
the performance rights societies, he
added, will not mean a return to ear-
lier practices.

Lionel S. Sobel, journal editor and
associate professor of law at Loyola
Law School, Los Angeles, argued
that if the courts ultimately uphold
the lower decision that blanket li-
censing of local tv stations is in re-
straint of trade, then networks may
refuse to renew their blanket licens-
ing agreements. Instead, he said, they
may follow the lead of CBS-TV and
charge supplying program producers
with the responsibility of securing
performance and synchronization li-
censes simultaneously.

If ASCAP and BMI win against
Buffalo Broadcasting on appeal, he
conjectured, the rights societies will
continue to issue blanket licenses for
local and syndicated programming,
but CBS and the other networks will
likely use their option of securing di-
rect licenses from publishers and
writers as leverage to hold down
blanket licensing costs. ’

CBS has been in the legal forefront
in the objections to blanket licensing.
But Sobel said that ABC and NBC
are studying the decisions involved to
formulate their own reactions.

Sobel also said that if Buffalo

Broadcasting prevails in the courts,
then networks and local stations will
both find their licensing costs escalat-
ing as publishers are forced to adjust
their licensing fees to cover increased
monitoring and negotiation costs. He
added that local stations think that
producers will *“‘eat” these increases
themselves, but that they are almost
certain to pass them on.

Edward Ray, chairman of the
Copyright Royalty Tribunal, an-
nounced that the tribunal is attempt-
ing to disburse more of its collected
royalties this year than has been the
custom in years past. He estimated
that about 90% of the royalties col-
lected for the 1982 period will soon
be distributed.

Ray further explained that the tri-
bunal is hampered in its functions by
a small budget and the lack of profes-
sional assistants on its staff—includ-
ing lawyers. “Our budget is less than
$700,000 a year,” he reported,
“which is lunch money for most
commissions in Washington.” He
also deplored the agency's lack of
subpoena power, a consequence of
which is that testimony crucial to the
collection and dispersal of funds can-
not be required.

Ray told the registrants, most of
whom were associated with the li-
censing of music, “You should start
looking more aggressively toward
Section 111 (which deals with royal-
ties collected for cable television), be-
cause there are lots of bucks there.”

The amassing of cable television
monies for distribution through the

(Continued on page 68)

BEST MONTH SINCE '79

NASHVILLE — Music video
rights, infringement and what is
viewed as the endangered state of me-
chanicals internationally were the
chief topics at the midyear meeting of
the Copyright Society of the U.S.A.
here Nov. 4. The meet drew nearly
100 registrants.

Citing the accelerated usage of mu-
sic videos on network, local and cable
television and in clubs, attorney Alan
H. Bomser said this medium is still
viewed primarily as a marketing tool
for records instead of as something
that makes money in its own right.
He noted, however, that the increas-
ing commercial potential of music
videos makes matters of definition,
exploitation, cost responsibility and
creative control crucial in contract
negotiations between artists and
labels.

“Record companies are resisting,
especially for new artists, a meaning-

(Continued on page 68)

For The Record

LOS ANGELES—The suit filed in
Superior Court here by the Bank of
Beverly Hills, seeking payment of a
$50,000 promissory note, signed by
personal manager Jeff Wald (Bill-
board Nov. 12), was dismissed with
prejudice Oct. 20, 1983.

The court dossier disclosed that
Management III's Jerry Weintraub
had guaranteed Wald’s loan from the
bank.

Singer Helen Reddy, Wald’s ex-
spouse, was not a signatory to the
note and was also dismissed from the
case entirely.

Sales ‘Fever’ Back At PolyGram

By ROMAN KOZAK

NEW YORK-—Early indications
are that November won’t be quite as
good, but October turned out to be
the best month for PolyGram since
the heyday of *‘Saturday Night Fe-
ver” and “Grease,” says Guenter
Hensler, president of the company.
Moreover, it was all done with less
staff and fewer artists.

“There is now about 35% less staff
than four years ago, and I would esti-

Study Shows
Teenagers Still
Big Buyers

NEW YORK-—Teenagers are
still music lovers who buy lots of
records and tapes, says a study by
Teenage Research Unlimited of
Lake Forest, Il

According to a survey of 1,500
teens from around the country,
20% listen to records and tapes
between five and 10 hours a week,
and 13.4% between 11 and 20
hours. Less than 10% spent no
time at all listening to prerecord-
ed music. Teen boys are more ac-
tive record buyers, with 47% of
the boys buying music, compared
to 43% of the girls.

In the survey the teens were di-
vided into four “typologies”: the
socially driven, the versatile par-
ticipants, the passive introverts
and the sports-oriented. The sur-
vey says that the male versatile
participants are the group which
spends the most time listening to
music, suggesting that music mar-
keting strategies should be geared
toward this group.

mate that we then had about 250
acts, and now we have about 80,”
says Hensler, who would not give out
sales figures for the month.

“In terms of sales in 1978 and in
*79 overall for the year we were much
higher than we are now because of
‘Saturday Night Fever’ and ‘Grease.’
Then we went down in 1980, and
now we are on the up again in 1982
and 1983. And October '83 was a
month that we have to go back to
1979 to find a similar month,” says
Hensler, citing overall sales of five
million units for the third Def Lep-
pard album and over four million for
“Flashdance.” He also mentions al-
bums by John Cougar Mellencamp,
Kiss, Rainbow, Big Country, Donna
Summer and the Gap Band.

“Our current success is a combina-
tion of positive factors—a rebuilding
process that started in the early '80s
in developing the artists that we
have. When I came here two years
ago, 1 formulated a specific policy
that we were going to concentrate on
the artists that we have on the roster,
and that we would go into
soundtracks.

“We have gone through several
transitions since 1980,” he continues.
“We had four companies before, go-
ing through one distribution system,
and now we just have one company
in which everything is combined.
Things are now more divided into
music types. We have rock, country,
pop/soundtrack, urban contempo-
rary and classical. The label is not
that important.”

Hensler says that he now pretty
much decides whether an act will be
on Polydor, Mercury or Casablanca,
with the prime consideration being
overseas distribution, as there are

still the Polydor and Phonogram
channels abroad.

*“It depends on who we feel is more
appropriate to handle that product
and the degree of commitment by our
overseas people to a specific artist,”
he says, adding that some sound-
tracks, but no new artists, are put on
RSO Records, while Casablanca has
inherited the artists from 20th Centu-
ry-Fox.

“The ‘Flashdance’ soundtrack we
put on Casablanca without any spe-
cial reason. It was just to keep the la-
bel active. It could have been on Po-
lydor just as well,” he says.

Hensler says that there is currently
a rebuilding of the urban contempo-
rary (formerly black) division, with
Harold Childs taking over. He also
says the addition of Frank Jones last
April in country is revitalizing that
department.

“Classical is an area that is very
stable. It was the best October for
PolyGram Classics ever,” he says.

Hensler credits the advent of video
for helping to turn around the busi-
ness, though he notes that video is
also very expensive. “I am sure that
any of the major artists that we
broke, including Def Leppard, John
Cougar and the Scorpions—none of
them would have happened without
video. Obviously, breaking artists is
very expensive, because video doesn’t
save you any money on the promo-
tion side or advertising. So it is really
an additional cost.

“But it did turn out to be very im-
portant for our company where we
really didn’t have any superstars at
our command. It really helped us in
turning the company around and
moving forward. It was between that
and the soundtracks,” he says.
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RIGHTS ACTIVISTS—Pictured at the Music Publishing Consultant’s Copy-
right Awareness seminar in Nashville, from left, are Entertainment Law Re-
porter editor Lionel Sobel; the U.S. Copyright Office’s Curt Smith and
George Lanier; MPC president Richard Perna; AGAC/The Songwriters
Guild president George David Weiss; Copyright Royalty Tribunal chairman

Edward Ray; and copyright attorney Malcolm Mimms.

__Executive Turntable_

Columbia House division in New York. He was vice president of finance. In
addition, Carol Tumminello has been upped to manager of branch funds for
CBS Records marketing services, also in New York. She was a staff accountant

ing. He was a sales rep for MCA in Detroit.

Music Publishers Assn. and its licensing service, the Harry Fox Agency, in New
York. She was assistant to the Assn.’s chairman. .. Bill Draffen has been
named professional creative director for Marvelwood Music Corp. in Nashville.
He is a studio musician.

Art Gusow, Northeast; Michael Wheeler, Southeast; Richard Ingebrand, North
Central; Jeffrey Wade, South Central; and Bruce Braun, Western. Gusow was a
Showtime regional executive. Wheeler and Braun were regional directors for
WASEC. Ingebrand and Wade were Showtime regional directors.

promotion for Universal’s theatrical motion picture group in Los Angeles. He
was with Front Line Management . . . Richard Berger has been appointed to the
corporate management committee of Walt Disney Productions in Burbank,
Calif. He is president of Walt Disney Pictures . . . Nancy Clark has been elected
to Viacom International’s board of directors in New York. She is president of
Wexler, Reynolds, Harrison & Schule Inc., a Washington-based public affairs
consulting firm . . . Alan Bregman has been appointed vice president, national
entertainment director of Caesars World Productions in Century City, Calif. he
was vice president of the Nederlander Organization.

Record Companies
Richard Wolter has been promoted to president of the CBS Records Group’s

-

\
Fitzgerald

Wolter Kooper Maitiand

... Al Kooper has been named West Coast a&r director for PolyGram Records
in Los Angeles. A 25-year veteran of the music industry, he was most recently
working as an independent producer ... Warner Bros. Records has appointed
three promotion vice presidents, based in Burbank, Calif. They are Mark Mait-
land, former vice president, national singles sales manager, and George Gerrity,
former national album promotion director, both for the label, and Rich Fitzger-
ald, who joins Warner Bros. from Geffen Records, where he was national pro-
motion director.

In New York, Peter Baron has been upped to video services manager for

Arista Records. He was in the international department ... A&M Records,
Hollywood, has made three appointments. Iris Dillon has been appointed direc-
tor of dance club promotion. She was working for label chairman Jerry Moss. Z.
Zimmermann has been promoted to home video manager. She was special pro-
jects coordinator. And Diana Kaylan Baron has been hired as West Coast pub-
licity coordinator. She was advertising director at Warner Bros . .. Nillie Ad
ams has been appointed director of national promotion for East Street Records

Los Angeles. She was a consultant for several independent labels.

Marketing
Bill Beger has been appointed Nashville branch manager for MCA Distribut-

Publishing

Diane Crafford assumes the duties of director of personnel for the National

Video/Pro Equipment

Showtime/The Movie Channel has appointed five regional vice presidents:

Jim Cahill assumes the newly created post of director of video production and
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success.

In 1983, a new entry into the growing classical music market
was opened up with the first Classical Midem - The Interna-
tional Market of Classical Music and Video.

The 1984 Midem promises even greater participation and
the opportunity for you to make the contacts which spell
increasing success for your music enterprise.

The people you need to meet.

The number of people who enjoy classical music is growing
every day. To help you satisfy the demands of this burgeon-
ing market, the Classical Music Midem facilitates your nego-
tiations with music publishers and record manufacturers, as
well as producers of television and video music programs.

The concerts you will want to hear.
Four classical music concerts will be given daily, enabling
you to discover today’s talents - and the stars of tomorrow.

The public information that will promote your
business.

Journalists from the international press and trade publica-
tions will be at Midem 84 to act as invaluable spokesmen for
you vis-a-vis all those who love classical music.

Come to the 1984 Classical Music Midem - an international
music meeting place unlike any other - and orchestrate the
contacts which mean musical success.

For details on scheduled events, concerts, meeting facilities, publi-
cations and reservation of your office-stand at the Midem 84,
simply return the Coupon below. Today.

copexen

Midem Classique

INTERNATIONAL MARKET OF CLASSICAL MUSIC AND VIDEO
Palais des Festivals, Cannes - France - 23-27 Janvier 1984.

>

Please send me without any obligation, information for “Participant”. BBDC
Name: Position:
Company:
Main activity of this Company:
Address:

Tél.:

Please return this coupon to:

Commissariat Général: 179, Avenue Victor-Hugo 75116 Paris (France} - Tél.: (33} (1) 505.14.03 - Télex 630.547 MIDORG
U.S. representative Harvey Seslowsky — Perard Associates (Syosset Office) 100 Lafayette Drive, Syosset, N.Y. 11791 - Tél.: (516) 364.3686 — Télex 6852011
UK. representative Jack Kessler - International Exhibition Organisation Ltd 9 Stafford Street, London W1X 3PE - Tél.: (01) 499.23.17 - Télex 25230

MIDEM
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News

‘TELEVISION PARTS’ SPECIAL

Nesmith Brings Video To NBC

By SAM SUTHERLAND

LOS ANGELES—Network tele-
vision will borrow from home video
via Michael Nesmith’s forthcoming
NBC special, based on his pioneering
home video hit, “Michael Nesmith in
Elephant Parts.” And while Nesmith
says that program’s network ‘‘se-
quel,” “*Michael Nesmith in Televi-
sion Parts,” will place primary em-
phasis on comedy, the veteran
producer and performer will make
music video a vital element in the
hour-long special and series pilot.

Nesmith, who credits NBC pro-
gramming chief Brandon Tartikoff
with suggesting the spinoff, is team-
ing with personal manager and pro-
ducer Ken Kragen to produce “Tele-
vision Parts,” now underway
through Nesmith’s newly creatéd
United Artworks Inc., set up as the
production firm for the special.

Popular Music
Board Elected

NEW YORK—The National
Academy of Popular Music has elect-
ed 25 board members.

Elected to two-year terms at the
Academy, the parent organization of
the Songwriters Hall of Fame, are:
Bob Austin, George Barrie, Walter
Bisop, Oscar Brand, Sammy Cahn,
Ervin Drake, Leonard Feist, Jules
Goldberg, Harvey Granat, Micki
Grant, John Hammond, Burt Korall,
Jim Lowe, Bruce Lundvall, Gerald
Marks, Norman Odlum, Buddy Rob-
bins, Russ Sanjek, William L. Simon,
Anna Sosenko, Robert Sour, Walter
Wager, Bobby Weinstein, George
David Weiss and Margaret Whiting.

The Hall of Fame, which has been
forced to move from quarters at One
Times Square here within the next
month, says it will announce new
quarters before Dec. 1, according to
Sammy Cahn, president. Meanwhile,
nine new members of the Hall will be
inducted at an annual dinner and
awards show gala set for April 15 at
the Waldorf-Astoria Hotel.

“There’ll be quite a lot music in
the show,” stresses Nesmith, adding
that ‘Elephant Parts” itself was sub-
stantially enhanced by its musical
segments, now acknowledged as ear-
ly landmarks in music video. “That’s
what’s going to happen with ‘Televi-
sion Parts,” ” explains the songwriter,
singer, comic actor and media entre-
preneur. “There may be four musical
numbers instead of five, as there were
in ‘Elephant Parts,” but then we're
working with 75% of the actual air
time we had on that project.”

Although he indicates he’ll be us-
ing other musical performers for
those spots, Nesmith is quick to dis-
tinguish his own musical needs from
the conventional airing of existing
clips. “We're not using clips,” says
Nesmith, who’s openly critical of
most current promotional video
pieces. “In bringing music to net-
work, I want to bring the whole dy-
namic forward.

“You've got to go back to my ori-
gins,” he continues. “I was a pioneer
in this area. Without sounding too
arrogant, I created MTV when I did
‘Pop Clips.” Now I'm not in that
business anymore—that’s done.”

What Nesmith will do, he says, is
explore three alternatives to conven-
tional clip usage. He may partner
with either artist managers or record
labels to produce segments as a joint

venture, to air exclusively on the spe-
cial before then being utilized by the
act for other placement. Or he may
elect to act as sole producer for clips.
His final option would be to license
an existing clip, but he suggests this
approach will be reserved only “if it
fits with the format of the show.”
Nesmith says a preliminary budget
for music segments has been ear-
marked from the estimated $750,000
overall production budget, but de-
murs at specifying the sum. “NBC
has a 13-week option on this if the
special is successful,” he says. “l
have no idea if that will happen, but
if it does, then all of these figures will
change.” Although Nesmith was
among the first to embrace the poten-
tial for multi-media crossovers be-

tween cable and home video soft-
ware, he says he has no formal plans
to bicycle the new show into other
media.

As for the probable musical focus
of the show, Nesmith takes another
sidelong shot at MTV, saying selec-
tion of artists and songs won’t be
based ‘‘on what color a performer
happens to be, or what style is most
popular—it could be the Tempta-
tions, or it could be Glenn Miller if
he were alive.”

He also notes that the comedic
style of the show will be closer to the
“non-threatening” if “in the zone”
demeanor of “Elephant Parts” than
the “‘mean-spirited” norm he per-
ceives in most modern comedy.

A BLACKHEART GETS A LIFT—Joan Jett gets some support from WBLS

New York PD Frankie Crocker while visiting the station, where the extend-
ed version of the Blackhearts’ single “Everyday People” is also getting
: support.

Heartland Beat |

MME’s Thomas Forges Nashville Tie

By MOIRA McCORMICK'

Chuck Thomas, who as president
of Chicago’s Music Events Inc. is
prime mover of the annual heartland
industry conclave, the Midwest Mu-
sic Exchange, keeps his hand in many
areas of the music business. A song-
writer and producer, Thomas has just
announced his alliance with Chris-
tian music publishers Meadowgreen
Music Co., a division of Nashville’s
Tree International. His new publish-
ing concerns Heart Of The Matter
Music (ASCAP) and Song Du Jour
(BMI) will solicit Midwest songwrit-
ing talent under Meadowgreen’s pro-
motional aegis.

Thomas says that while Meadow-
green’s emphasis has been primarily
Christian music, pop songwriters
would not be turned away from the
new Chicago-based publishers. No
contracts have been inked as yet, but
Thomas is confident of an imminent
signing.

“*Since we started combing the area
for good songwriters,” he relates,

Chartbeat

Quiet Riot: ‘Noize’ At Number One

By PAUL GREIN

Quiet Riot this week becomes the
first heavy metal act to reach No. 1
with its debut album. It does the trick
as *“‘Metal Health” (Pasha/Epic) as-
sumes the top spot in its 32nd chart
week.

“Metal Health” is the fourth debut

album to top Billboard’s pop album
chart in the past 20 months—a peri-
od that has seen just 11 No. 1 albums.
It follows the Go-Go’s’ **‘Beauty And
The Beat,” Asia’s “Asia” and Men
At Work’s “Business As Usual.”
Quiet Riot is the first heavy metal
act to reach No.l since AC/DC
scored nearly two years ago with

1n

NEW YORK—More than
60,000 owners of the high-end
Delco-GM/Bose car stereo sys-
tem will be offered a series of pre-
recorded cassettes through a mail
order entity called The Private
Performances Collection.

Bose Corp., the audio products
manufacturer, has established the
division, which in January will of-
fer the first four in a series of 12
tapes per year in each of four dis-
tinct series of music. The sound
categories are light classical, easy
listening, soft rock and country.

According to veteran music in-
dustry mail order executive Abe

Tapes For Bose Car Systeni

Wiesel, who has been named
managing director of the division,
the tapes, at $13 each, are being
duplicated in real-time by Resolu-
tions of Burlington, Vt. Wiesel,
who has worked in the mail order
divisions of Columbia House and,
more recently, PolyGram, has set
up offices at 225 W. 34th St. in
New York.

The Delco-GM/Bose car ste-
reo system is currently available
as a factory-installed option on
the 1983 Cadillac Seville and El-
dorado, Buick Riviera, Oldsmo-
bile Toronado and Chevrolet Cor-
vette. IRV LICHTMAN

o

“For Those About To Rock (We Sa-

“lute You).” Def Leppard climbed as

high as number two this past May
with “Pyromania.” But while neither
of those acts has yet secured a top 10
single, Quiet Riot is comfortably en-
sconced in the top five with “Cum
On Feel The Noize.”

*x Kk %

More Thrills: Michael Jackson’s
“P.Y.T.” (Epic) jumps into the top
10 this week, becoming the sixth top
10 single from “Thriller.” No other
pop album has produced more than
four top 10 hits.

Counting his smash duet with Paul
McCartney, “Say Say Say,” Jackson
has amassed seven top 10 hits since
the beginning of the year. That’s the
most any act has tallied in one calen-
dar year since 1964, when the Beatles
racked up 11.

One reason the Beatles had so
many top 10 hits that year is that
their records were released on so
many competing labels: Those 11 top
10 hits were issued on Capitol, Tollie,
Vee Jay and Swan. But all of Jack-
son’s hits have been distributed by
CBS.

(Continued on page 68)
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“we’ve been encouraged by the re-
sponse. There are very talented peo-
ple here that have never had an outlet
before, which is what we hope to
provide.”

Thomas forged his acquaintance
with Tree at the inaugural Midwest
Music Exchange in 1982, when he
struck up a friendship with Meadow-
green Music general manager Randy
Cox. “We were talking about the
dearth of outlets for songwriters in
the Midwest, and he suggested that
we combine our efforts to do some-
thing about it,”” he recalls.

Thomas is to serve as talent scout
for undiscovered writers and materi-
al. Compositions selected are to be
demoed at Tree’s studio in Nashville.
The material will then be shipped to
major artists by Meadowgreen and
Tree.

Thomas calls the formation of
Heart Of The Matter and Song Du
Jour “‘a tremendous boon to the Mid-
west, Publishing is one of the main
resources, if not the primary one, for
regenerating money into a region’s
(musical) economy.”

The Chicago-Nashville alliance, he
adds, “also indicates a great deal of
faith on Tree’s end. They're saying,
‘There’s something going on in the
Midwest and we want to get in on the
ground floor’.”

* Kk K

It started nearly a decade ago as a
single sheet of 8%2- by l4-inch sheet
of paper, typed on both sides and
headlined in magic marker. Now, the
Illinois Entertainer monthly music
paper boasts a readership of over
250,000 in the Chicago area and

neighboring states, is boosting its cir-
culation from 75,000 to 90,000 by the
end of the year, features four-color
covers and saddle-stitch binding, and
has consistently shot down attempts
at competition by short-lived peri-

- odicals.

The Entertainer celebrated its
ninth anniversary Monday (14) in a
2,000-strong bash at Chicago’s Bis-
marck Hotel, where founder/pub-
lisher Ken Voss waxed nostalgic on
the meteoric rise of his pet out-of-col-
lege project. “It blossomed into
something more than I ever imag-
ined,” he admitted, noting correctly,
“We found a niche in the market-
place and filled it. Also, we’ve been
constantly there—people can depend
on us.”

The Entertainer’s projected expan-
sion will be made possible by newly
instated paid circulation in down-
state Illinois, to be overseen by Capi-
tal Distributing Co. of Derby, Conn.
A new zone editorial section is to be
edited by Bill Knight, publisher of
the lately defunct Prairie Sun. The
expanded distribution will cover
Rockford, Peoria, Champaign-Ur-
bana, the Quad Cities, Carbondale,
Bloomington-Normal, and parts of
Western Iowa.

The Entertainer will carry a news-
stand price of $1.50, but will remain
free within a 50-mile radius of Chica-
go, as it has since inception.

Voss says the paper’s charter mem-
bership in the BAM network helped
increase advertising revenues over a
6% margin, with billing exceeding
$500,000 for the first time. Through

{Continued on page 68)

IN ‘MY SWEET LORD’ CASE

George Harrison Ruling Upheld

NEW YORK—A three-judge U. S.
Appeals Court panel here has af-
firmed the imposition of a “construc-
tive trust” on Bright Tunes Music,
which held the copyright to the
George Harrison hit, “My Sweet
Lord,” in the case of Abkco Music
versus the singer, his publishing com-
panies, BMI and Hansen
Publications.

The Nov. 3 decision upholds a
lower court ruling which concluded
that Harrison’s former manager,
Abkco president Allen Klein, *‘co-
vertly furnished” information in a
manner “inconsistent with the duty
of a former fiduciary” when he pur-
chased Bright Tunes during the peri-
od of litigation against Harrison for

violating the copyright of “He’s So
Fine.” The panel agreed with the dis-
trict court’s ruling that a “construc-
tive trust” on the “fruits” of Abkco’s
acquisition of Bright Tunes was a
proper means of remedy.

The judges, however, remanded
the case to the district court to deter-
mine what portion of the $587,000
paid by Abkco to Bright Tunes is at-
tributable to the foreign rights in-
volved in the April 3, 1980 settle-
ment.The panel said that the sum
“should be subtracted from the
$587,000 to determine the amount
the Harrison interests must pay to ac-
quire only the rights not affected” by
the April 3 settlement.

LEO SACKS
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Performances.

"Ien new songs from the film.
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NENA & FRIENDS—CBS Germany recording artist Nena, center, poses

with an array of platinum and gold albums she received for her self-titied

debut album. Surrounding the artist at the West Berlin presentation are

CBS Records Group president Walter Yetnikoff, right, and CBS Germany

managing director Jorgen Larsen, left. Standing from left are Nena’s man-

ager Jim Rakete; the label's director, Jochen Leuschner; and members of
her band.

Private Radio Welcomed
By Swiss Label Executives

By PIERRE HAESLER

BERNE—The introduction of pri-
vate radio broadcasting in Switzer-
land, as of the end of October, has al-
ready changed the face of the media
here. Record industry executives wel-
come the new promotional opportu-
nities opened up but say they do not
expect any immediate or dramatic in-
crease in sales.

Seven private stations out of the 36
approved by the Swiss government
for a five-year trial period began
broadcasting at the deadline. In the-
ory, each is supposed to have a local
character and a range of around 20
kilometers and carry no more than
15 minutes of commercials a day.

Radio 24, Radio Z and Radio
Zurisee are covering the Zurich area,
Radio Basilisk and Radio Raurach
the Basle region. Radio ExtraBE is
located in Berne, and Radio Sunshine
is in Zug. Also starting operations on
the same day was the new third chan-
nel of government-owned station Ra-
dio DRS. Most of these stations are
concentrating on 24-hour pop music
formats plus news flashes, with pre-
sentation modeled on the British or
West German lines.

Dr. Joachim Rordorf of the Swiss
national IFPI branch describes the

new developments as “interesting.”
But he adds: “*We don’t necessarily
expect sales increases as a result of
the introduction of private broadcast-
ing. Some of our members feel that
the effect will actually be to encour-
age home taping. But the local radio
stations and ourselves have conclud-
ed agreements of royalties and rights,
so at least local artists may find it
easier to get their material played on
the air.”

Record companies here have not
yet decided how extensively they
should use the stations’ commercial
air time, which is sold at between
$275 and $415 for a 30-second spot.
Since the stations themselves are for-
bidden to operate as profit-making
organizations, separate marketing
agencies handle advertising sales. Af-
ter the first week on the air, most sta-
tions were reporting between 60%
and 95% of their daily allocation
sold.

Complaints are already starting
about the 15-minutes-a-day limita-
tion, however, and it’s feared that af-
ter a period of initial enthusiasm
Swiss business may cool to the new
medium by early next year.

Even so, Peter Frei, PolyGram

(Continued on page 57)
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PUBLISHERS, LABELS IN PLEA

German Piracy Crackdown Urged

By WOLFGANG SPAHR

HAMBURG—German record
companies and publishers are calling
for a more rigorous sentence for of-
fenses against the copyright law.
Both the German IFPI group and the
national music publishers’ associa-
tion (DMV) have condemned the
lack of adequate sanctions against pi-
racy in German federal law.

Albrecht Schneider, legal adviser
of the German music publishers’
group, is urging the German govern-
ment to bring official prosecutions
against people breaching the copy-
right laws. And the legal adviser of
IFPI here, Bernd Boekhoff, claims

Toshiba Plans
- VHS Recorders

At British Plant

LONDON—Japanese electronics
firm Toshiba will start manufactur-
ing VHS-format video recorders in
the U.K. next April. Initial produc-
tion at the company’s Plymouth,
Devon plant will be 10,000 machines
monthly, to be sold in the U.K. at
first but in other European territories
too by 1985.

Coming on the heels of the Philips-
/Grundig move towards VHS pro-
duction (separate story, page 28), and
from a company formerly committed
to the Beta system, the announce-
ment is further evidence that the
three-format struggle for European
sales may be resolving itself in favor
of VHS. Both Beta and V2000 have
lost ground in recent months, while
the latest estimates suggest VHS now
has a market share approaching
85%.

However, Toshiba insists that
while its decision was taken “‘in re-
sponse to demand for the VHS sys-
temn,” it remains committed to Beta
for markets outside Europe, and will
continue to supply the European
market with imported Beta ma-
chines. The possibility of assembling
VCR kits at the Plymouth color tv
factory has been under consideration
for some 18 months, the firm adds.

Study Details Impact Of Copying

IFPI Finds ‘immense Damage’ To European Industry

LONDON—The most compre-
hensive study yet undertaken on pri-
vate copying of phonograms and vi-
deograms has been produced by
Gillian Davies, associate director
general and chief legal adviser of
IFPL.

Undertaken at the special request
of the Commission of the European
Economic Community, the 265-page
study looks at the impact of private
copying on the audio/video record-
ing industries and on rights owners in
the 10 Common Market countries.
Using a mass of statistical informa-
tion furnished by a variety of national
and international surveys, the report
contends that the recording industry
is under a massive threat from piracy
and home copying.

The study reveals that sales of
blank tapes in the Common Market
countries (excluding Ireland and
Luxembourg) totalled 312.6 million
units in 1981. Prerecorded tape sales
in the same year were 124.5 million.

Davies argues that the boom in the
blank tape industry provides relative-
ly few jobs in the EEC and does not
benefit the community’s balance of

trade because the vast majority of
blank tapes are imported. “It is
clear,” she says, “that the sales of
blank tapes in no way benefit the
economy of the European communi-
ty, but they do cause immense dam-
age to the prerecorded music indus-
try as a whole.”

Noting the decline in sales of re-
cords and prerecorded tapes in the
EEC countries since 1978, Davies
says: “This is, of course, partly due to
the general economic recession, but
there is no doubt that private copying
has had a particularly damaging im-
pact on an industry which until then
had been dynamic and prosperous.
From 1971 up to 1978, there was an
average annual increase of 18% in
the turnover of producers of phono-
grams. But between 1978 and 1981,
EEC turnover from records and pre-
recorded tapes declined by an aver-
age of 4.8% per year.”

In the video industry, the home
taping problem is even more acute,
the report says. Unlike their col-
leagues in the record industry, pro-
ducers of videograms have had to
deal with the home taping problem

from the outset, with the result that
sales of prerecorded videocassettes in
the EEC are relatively low. EEC
sales of blank videocassettes, on the
other hand, have jumped from 10

million in 1979 to 45 million in 1982
and are projected to reach 115 mil-
lion by 1985.

Says Davies: “The video industry
has had to cope with private copying
and piracy since its inception, and it
is therefore much more difficult to
assess the impact of private copying
on employment in the video industry.
However, it is believed that without
piracy and private copying, the num-
ber of jobs in the U.K., for example
(currently estimated at 20,000),
could be doubled.”

The report calls for a royalty on
blank tape and hardware to compen-
sate rights owners and argues that it
is justified because it would “reflect
the fact that manufacturers of both
hardware and recording tape are de-
pendent on the availability of prere-
corded music to make their products
useful.”

(Continued on page 57)
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that in Germany over the last two
years there were more than 1,200 de-
mands to have the statutory penalty
against piracy imposed.

It’s estimated that music and video
pirates will probably rob the legiti-
mate industries in Germany of some
$72 million this year. But convicted
pirates have only had to pay fines of
between $80 and $7,200. Boekhoff

says that the authorities cannot take
strong punitive action because the
criminal law does not provide for ad-
equate penalties.

There’s a booming business in Ger-
many for bootleg recordings. And,
says Schneider, publishers and song-
writers continue to be under threat

{Continued on page 57)

Stiffer Piracy Penalties
Proposed In South Africa

By JOHN MILLER

JOHANNESBURG—Offenders con-
victed of piracy of videos, films, re-
cords or books in South Africa will
face a maximum of five years in jail
and/or fines of $10,000 if recently
proposed amendments to the copy-
right laws are finally approved next
year by Parliament.

Even first offenders would be in for
a punitive hammering. Three years’
jail, along with fines of $5,000, plus
permanent bans on future selling or
acquisition of the product involved,
is the proposed sentence.

Under existing South African
copyright law, first offenders are lia-
ble under the criminal code to just six
months in jail and fines of $500. The
maximum penalty is a year in prison
or a $1,000 fine.

Distributors of audio/video soft-
ware and books have long despaired
at the way guilty pleas here have en-
sured pirates of getting away with
small “‘admission fines” without even
facing court proceedings. With this
weak spot in law, the industry has
been turning to often costly civil ac-
tion to counter offenders. The gov-
ernment antipiracy committee here is
convinced the proposed new penal-
ties would help eradicate piracy and
help the retail trade.

The setting up of an organized
trade group, with its own security di-
vision, has already cut piracy dra-
matically from a peak of around 65%

of the total market to an estimated
half of that figure. Additionally, the
entry of the major international com-
panies into the national video mar-
ketplace has ensured a satisfactory
flow of bona fide product, cutting de-
mand for pirate material.

Says Harry Coetzee. copyright reg-
istrar: “The idea of prohibiting a con-
victed person from selling, hiring or
distributing video product in future
isn’t a new concept. It already exists
for copyright violation in terms of
other municipal trading licenses.”

Spain Targets
Video Piracy

MADRID—The Spanish govern-
ment has passed a new law forbid-
ding the sale, rental or public diffu-
sion of unlicensed videograms and
prohibiting bars, coffee shops and
pubs from showing any videos unless
they first comply with the rules and
taxes that apply to cinemas
nationwide.

The law was enacted in an attempt
to reduce video piracy in Spain,
where industry losses estimated up to
$700 million annually have been pro-
jected. Movie theatres have been the
principal victims of uncontrolled ex-
hibitions of videos, with many fea-
ture films being seen in hundreds of
Spanish bars before they’ve been re-
leased for theatrical showing.

ELVIS PRESLEY’S

PRICELESS

LAST
RING

14K Yellow gold special design diamond and Black Star
Sapphire ring, center diamond approx. 1.00 Ct., 4 dia-
monds approx. 60/100 Cts. each, 40 Full Cut Melee ap-
prox. .06/100 Cts. each. Star Sapphires approx. 10x8mm
each. This ring was designed by the King himself and
worn on his final concert tour. Provenance and documen-
tation available. To be sold at public auction December
18, 1983. For further information contact the auctioneers.

Bob, Chuck & Rich Roan, Inc.
Licensed & Bonded Auctioneers
Box 118 R.D.#3 Cogan Station, Pa. 17728
Phone 717-494-0170
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Commentary

A Studied Look At Retaliling

By PACO UNDERHILL

Two of the prime assets of the record industry are the caliber
of the young retail employees making the human link between
the consumer and the product, and the physical space that retail
occupies.

The challenge to the industry coming
out of the slump is how to make the best
use of these assets.

Some guidelines can come from actual
studies in retail settings. Among a num-
ber of such studies my company has con-
ducted over the past year was one in co-
operation with CBS Records in which,
for the first time, a modified time-lapse
research camera was used as part of a
system to analyze traffic patterns. Part
of the research process involved an ex-
tensive series of interviews with manag-
ers and sales personnel, used to supple-
ment the information gathered from the
time-lapse record and our demographic
analysis.

The retail music business generally at-
tracts the pick of the litter in sales help.
They are idealistic, bright and attractive.
They wish to work not only to make
money, but also because they love music.
There is a strong perception that they
are involved in an honorable process,
that of selling a cultural comodity they
believe in. Working in a music store po-
sitions them at an important focal point of music culture. It pro-
vides status that puts them ahead of their peers who may push
burgers at McDonald’s or bag groceries.

Given the screening process employed by most record chains,
the kids who make it are motivated; they want to learn and do

Underhill: “Barriers are meant to be got-
ten around, not looked at.”

film clip shows 15 to 25 tapes disappearing into a shopping bag
from another shopping mall. “Foreign” shopping bags are clues
that should be spotted and not ignored. After the clip was shown
to the store’s staff, a number of large-scale boosters were caught
based on this clue.

While electronic security systems and
routine checking of bags help, the prime
defense against shoplifting, or any other
crime, remains aware and alert people.

Another security/management prob-
lem recorded involved the design of
cashier stations and the manner in which
managers interfaced with them. All the
elements used by cashiers should be in
front of them, and cashiers should be po-
sitioned so that their eyes are oriented as
much as possible toward the store en-
trance. And when managers talk to cash-
iers, they should do so in a manner that
does not divert their attention from the
entrance.

I am often surprised at the extent to
which store layouts and the use of graph-
ics are based on intuition rather than
knowledge. In the boom years, all that
may have been necessary for healthy
profits were product and location.

The physical process of selling music
may never become an exact science, but
there are some basic parameters that
should be observed. Store layouts, for instance, should be based
on peak volume periods. Studies confirm that physical and visual
access to high-selling racks or bins are almost invariably blocked
by lines at the cash register during maximum traffic density.
Sometimes, however, this can be turned into an asset, if the wait-

‘Decision-making should involve the young brains and
senstivity of staff who actually deal with the public’

their jobs well. Training them in the basics of salesmanship and
the fundamentals of retailing can result in potentially large
returns.

Research suggests several areas to be covered. First is an un-
derstanding of how-to gain the confidence of the consumer. This
is of particular importance in the music business, where one is
selling a physical and visual representation of an audio product.

Consumer familiarity is often rooted in the lyric or melody
rather than in the artist or the name of the song. The consumer
may know what he wants, but doesn’t know how to ask for it.
More often than not, if given a clue, the perceptive clerk can pro-
duce the product.

Better service generates confidence, and part of the process
stems from language. It is important that the clerk has an under-
standing of body language, what makes him approachable and
how, through his posture, he can get the consumer to trust him.

Step two is team salesmanship. This goes beyond mere section
headings like Jazz or Classical and involves directed dialog be-
tween employees so that each person on the selling floor knows
where specialized expertise can be found.

Shoplifting is an unfortunate retail reality. I was surprised to
find how few employees knew which were the most vulnerable
areas in a store and how few had a working knowledge of shop-
lifting techniques.

This was visually demonstrated when one of my cameras in
the back of a store caught a professional “‘booster’’ at work. The

ing customer’s attention is directed to new product that’s expect-
ed rather than to what is already in the store.

Promotional and informational graphics should be oriented to
where consumers are looking as they move through the store.
Modern signage technique has proven the greater effectiveness of
signs that can be read on the move, as compared to those that
must be read from a stationary position.

Another factor. Research footage demonstrates that the deep-
er a consumer moves into a music store, the more his eyes are
rooted down into the bins.

Endcaps and waterfalls should not be obstacles to smooth cir-
culation. Barriers are meant to be gotten around, not looked at.

Decision-making affecting retail outlets should involve the
young brains and sensitivity of staff who actually deal with the
public. Their understanding can contribute notably to fixing the
parameters within which the creative talents of a design team
can be focused.

With some footwork, listening and looking, there isn’t a store
manager in the country who can’t increase sales. For the smart,
lean and imaginative, the *80s promise an exciting and profitable
decade.

Paco Underhill is president of Environmental Analysis, a research
and consulting firm based in New York.

Letters To The Editor

that you state that Mr. Stanley and Showcase Pro-

In Defense Of MTV

| have just finished the article “MTV Row Flares
Again At BMA Conference” (Billboard, Nov. 19),
and | agree with Larkin Arnold and Nile Rodgers
that too much heat is being put on MTV
programming.

Being involved in retail, | see those who buy
music on a daily basis and who, no doubt, are the
target audience for MTV and similar shows. In the
last few years |'ve seen the crossover of black and
white music become greater—white customers
buying Rick James, the Gap Band and Midnight
Star, among others, and black customers reaching
out to Culture Club, Hall & Oates, David Bowie,
etc. This came about not only through radio pro-
gramming, but from shows like MTV and “Soul
Train,” and even from such unlikely piaces as local
skating rinks.

To try to force a programming issue on MTV is
unfair. Should a black-format radio station play
Quiet Riot because they have white listeners?

Should a country station play Rick James because
of black listeners?

My suggestion is that the anti-MTV group begin .

by securing artist contracts that set aside a certain

dollar amount for the production and promotion of

black videos. Let’s not force programming. It could
become an eyesore.

Michael Lewis

Dreamboat Annie's Records

Macon, GA.

For The Record

| am writing in regard to an article which ap-
peared in Bitlboard, Oct. 15, headed “Something
Funny Going On: Comics Invade Rock Clubs.”

This office represents Jimmie Walker and Jay
Leno, who were mentioned in the article. Jerry
Staniey has not represented either of these artists
for more than one year. Any inferred association
with Mr. Stanley or his company could be quite
detrimental to their careers. | therefore request

ductions have no involvement whatsoever in the
careers of Jimmie Walker and Jay Leno.

Jerrold H. Kushnick

Kushnick & Spitzer

Los Angeles

A Soulful Plea

Ken Kragen's commentary, as well as a letter
from Samuel La Cour in the Oct. 15 edition,
prompted me to write to you. When we first began
our Billboard subscription your charts for black
music were more appropriately titled “soul.” My
customers still ask for soul records, not black
records.

At our Fallbrook store, which enjoys a heavy
Hispanic patronage, we post the charts without
the headings under our own cards, reading “Soul
LPs" and “Soul Singles.”

Ron Reinagel, president
Vista Records & Tapes
Vista, Calif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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WWT1’s Streisand Radio
Special On 3001 Stations

LOS ANGELES - Featuring the first national radio interview
with superstar Barbra Streisand in more than five years, Westwood
One presented a special two-hour Streisand profile which aired on
more than 300 U.S. radio stations during the week beginning
November 14.

The special, entitled “The Legend of Barbra Streisand” and
sponsored by the Cadillac Motor Car Division, documented all
aspects of Streisand’s career — from live concerts to recording,
from the New York stage to the soundstages of Hollywood.

One of the focal points of the Streisand profile was her
MGM/UA film “Yentl,” which enjoyed its world premiere last
week, as well as the accompanying Columbia Records soundtrack
album.

The Barbra Streisand interview was conducted for Westwood
One by Mary Turner, internationally-known radio personality and
host of Westwood One’s “Off The Record” series. “The Legend of
Barbra Streisand” special was produced by Westwood One’s Bert
Kleiman, whose previous credits include the original “History Of
Rock 'n’ Roll,” “Star Trak” and, most recently, the phenomenally
successful “US Festival "83” special.

; W
GUITAR LEGENDS (from left) Jimmy Page, Eric
Clapton and Jeff Beck are pictured trading licks during
‘“Layla” at the Royal Albert Hall benefit for muitiple scle-
rosis research and MS victim Ronnie Lane. This marked
the first time the three former Yardbirds had played on
the same stage together. Westwood One will make the
historic concert available to radio stations worldwide
early next year.

WWI1 to Air the Royal Albert
Hall Benefit for Ronnie Lane

LOS ANGELES - Westwood One has secured exclusive world-
wide radio broadcast rights to the historic September 20 concert
at London’s Royal Albert Hall, where many of the Rock Era’s
most influential artists gathered to perform a spectacular benefit
on behalf of multiple sclerosis research in general and fellow British
rocker and MS victim Ronnie Lane in particular.

The concert featured performances by one of the most impres-
sive lineups of British rock talent ever assembled on one stage.
Performing in varying combinations throughout the evening were
guitarists Jeff Beck and Eric Clapton (both ex-Yardbirds), per-
cussionist Ray Cooper (Elton John’s band), drummer Kenney Jones
(along with Ronnie Lane, an original member of Small Faces;
now with The Who), vocalist Andy Fairweather Low (well-known
Welsh blues-rock belter), guitarist Jimmy Page (also ex-Yardbirds
and founder of Led Zeppelin), keyboardist Chris Stainton (ex-
Grease Band with Joe Cocker, ex-Spooky Tooth; now with Eric
Clapton), drummer Charlie Watts (Rolling Stones), keyboardist/
vocalist Stevie Winwood (ex-Spencer Davis Group, Traffic co-
founder; now famed solo artist) and bassist Bill Wyman (Rolling
Stones), plus members of Beck’s and Winwood’s respective touring
bands. Comprising the basic rhythm section. through most of the
evening were Clapton, Jones, Wyman and Watts.

The concert, which Westwood One will make available to radio
stations worldwide early next year,was recorded by producer Glyn
Johns, famed for his work with The Who and The Rolling Stones.

Prompted by Pete Townshend, who recorded the well-received
Rough Mix album-with Lane in 1977, Glyn Johns and Eric Clap-
ton were largely responsible for organizing the benefit and assembling
the performers. According to British press reports, the Royal
Albert Hall show drew an SRO audience of more than 6,000 and
will ultimately add more than $100,000 to the battle against MS
in Britain. "

In a concert marked by many firsts in British rock history,
one of the greatest highlights was the finale featuring call-and-
response soloing by Beck, Clapton and Page on Clapton’s “Layla”
and Don Williams’ “Tulsa Time.” The three former Yardbirds
had never performed together on the same stage. And, displaying
a great deal of personal courage, Ronnie Lane joined his mates
onstage for a couple of songs as well.

Westwood One Specials
Dominate Labor Day Weekend
Bruskin Ratings

LOS ANGELES - The finale of Westwood One’s summer-long,
Coca-Cola sponsored “Superstar Concert” series, an exclusive
concert with the rock ’n’ roll group Journey that aired on more
than 400 U.S. radio stations during the recent Labor Day week-
end, delivered an outstanding 36.9 share of adults aged 18-24,
according to Bruskin/Omnitel research.

And shortly after rhar information was made public, Bruskin
released research that showed Westwood One’s 12-hour US Festi-
val special, which also aired during the Labor Day weekend,
delivered a phenomenal 42.8 share in the same demographic category.

The record-breaking share for Journey’s “Superstar Concert”
was a new high for Westwood One. The company’s previous high
was a 30-plus share for the two-part special “The Who: Off The
Record with Mary Turner” last year. (For purposes of comparison,
the 1982 NBC Source concert featuring Elton John was ballyhooed
by NBC as receiving the highest 18-24 share in the network’s
history — a 15.9.)

. But the Bruskin numbers for the US Festival special imme-
diately set a new high for Westwood One.

And when added together, the shares for the Journey and US
Festival specials indicate Westwood One’s dominance over national
radio programming during the Labor Day weekend, the final
weekend of summer "83.

“When we received Journey’s numbers, we were ecstatic,”
comments Norm Pattiz, Westwood One president. “We weren’t
aware of a higher 18-24 Bruskin by anyone. So one can imagine our
reaction a day later when Bruskin research showed that the US
Festival special had delivered a 42,6/ Those two rock events, coming
on the same weekend, delivered what must be the biggest one-two
weekend punch in‘rock radio history, and was a fitting way to
climax a superstar summer for Westwood One’s affiliates and
advertisers.”

W W1 Sets Blistering Pace
for ’84 Concert Exclusives

LOS ANGELES - With an expanded lineup for its top-rated
“Superstar Concert” series and major adult contemporary and
CHR artists slated for its “Pop Concert” series in 1984, Westwood
One is rapidly moving to build on this year’s success in concert
and special event programming.

Altogether, Westwood One will present more than 200 newly-
recorded concert performances next year.

The rock-oriented “Superstar Concert” series, which presented
10 shows this year, will feature 26 in *84. The series has already
lined up exclusive performances by Journey, Asia, Fleetwood Mac,
Stevie Nicks, The Pretenders, Loverboy and John Cougar Mel-
lencamp. The “Pop Concert” series has firmed deals with Michael
McDonald, Christopher Cross and Christine McVie, who’ll be
touring to support her upcoming solo LP. And, you can expect
other major signings to be announced as they happen.

Additionally, Westwood One will continue to document historic,
one-of-a-kind musical events, as the company has done so far
this year with programs such as the “US Festival '83” special
(which will be rebroadcast in spring '84). Coming up to kick off
Westwood One’s 1984 special event calendar will be the Royal
Albert Hall benefit for Ronnie Lane and multiple sclerosis research
(see story elsewhere this issue) and the special concert by the Hagar,
Schon, Aaronson & Shrieve Band (details to be announced short-
ly).

FOR INFORMATION AND EXCLUSIVITY CALL YOUR WESTWOOD ONE REPRESENTATIVE AT (213)204-5000

(Advertisement)
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W W1 International Created,
Olson appointed Director

LOS ANGELES — Westwood One has established an international
division, Westwood One International, and Suzanne Olson has
been appointed the division’s managing director.

In her newly-created post, Olson is responsible for represen:
tation and sale of Westwood One-produced radio concerts, specials
and features in markets outside the United States. She will deal
with international clients directly as well as act as liaison between
Westwood One and Armed Forces Radio, Voice Of America and
the BBC, which carry several Westwood One-produced programs.
Additionally, Olson will act as liaison between the company and
many of the international representatives Westwood One has been
working with to date.

Olson most recently was director of international marketing
and administration for Elektra/Asylum Records. She had joined
the company in 1978 as a sales assistant. Originally from Los
Angeles, Olson majored in music at California State University at
Northridge.

“Historically, international sales and marketing of Westwood
One programs has been a relatively small part of our business,”
says Westwood One President Norm Pattiz, “and we’ve generally
handled requests from international programmers as we've received
them. But now we’re receiving many international inquiries about
our programs, so it’s time not only to establish an international
division to service their needs, but to aggressively seck out other
possible international outlets for Westwood One shows.

“And Suzanne’s background, especially her tenure with Elektra/
Asylum International, makes her uniquely qualified to helm the
initial efforts of Westwood One International.”

WW1 NABS L.A. BUNNY OF THE YEAR —
At the recent NAB programming meet in San Francisco,
Westwood One President Norm Pattiz (right) is pictured
at the company’s special cocktail reception with special
guests representing popular radio programs produced
and distributed by the company. Bunny Paula (left), Los
Angeles Bunny of the Year, and her partner Bunny
Karen (center right) were on hand to answer questions
about “The Playboy Advisor” show, while country
superstar Mickey Gilley (center left) spoke with guests
about the “Live From Gilley's” concert series.

SATCOM 1-R added to WW1
ASIA Delivery Network

LOS ANGELES — Westwood One’s broadcast of Asia’s December

- 6 “Asian Invasion” concert from the Budokan in Tokyo will now

also be transmitted via NBC'’s digital facilities on the SATCOM
1-R communications satellite.

This will augment the already-scheduled delivery of the pro-
gram on the WESTAR IV satellite using NPR and PBS-DATE
facilities and on WESTAR III video subcarriers.

With the SATCOM 1-R connection, the program will be
available to all NBC, ABC, RKO and CBS affiliates who have
the appropriate downlink equipment.
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Larry Flynt Battles Broadcasters

Says Presidential Bid Exempts Him From Censorship

By BILL HOLLAND

WASHINGTON—Hustler maga-
zine publisher Larry Flynt, on his
way to his Presidential bid to test the
nation’s obscenity laws by airing
commercials featuring hardcore sex
acts, is already turning radio listen-
ers’ ears red with his blue remarks
and is telling radio station owners
who try to bleep him that as a Presi-
dential candidate, no broadcaster has
the right to censor his remarks.

Flynt, who was arrested at the Su-
preme Court last week for shouting
obscenities at the Justices, has also
been fairly detailed in his remarks on
various radio talk shows around the
country, often connected with who’s
who and what’s occuring in the so-
called Vicki Morgan videotapes,
which he maintains he has in his
possession.

Within the last month, Flynt has
appeared or called in to a number of
radio stations, and some of them
have had to decide whether to bleep
Flynt’s more graphic comments.

Sumpter, Gray
Are Promoted At

Malkan Group

NEW YORK—The implementa-
tion of ‘“stronger, tighter playlists”
and the “further development of our
air talent” are the major changes Jim
Sumpter is addressing in his new role
as corporate vice president of pro-
gramming for the Malkan Group.

Sumpter, who joined Malkan’s
KEYS/KZFM Corpus Christi in Oc-
tober after 20 months as program di-
rector of KFMK Houston, was pro-
moted with Alan Gray, who becomes
vice president of sales and marketing
for Malkan. Gray is general manager
of WYMJ Dayton.

Sumpter says he is satisfied with
the formats currently in place at the
Dayton outlet and WKSY Ft.
Wayne, both of which are adult con-
temporary-oriented, as well as the
oldies sound of KEYS and the top 40
thrust of KZFM.

“Obviously, the chainwide perfor-
mance could be better, and position-
ing is a major priority for me,” he
says. “I think our listeners have a
good idea of what they can expect
from us, and I'd like to fine-tune that
perception even more.”

KABC Los Angeles, WLW Cincin-
nati and WLUP Chicago have all had
to deal with whether to censor.

The argument Flynt and his law-
yers have made is that he is a quali-
fied Presidential candidate and, un-
der the Fairness Doctrine and equal
opportunity provisions, exempt from
censorship in his ads and comments
on shows other that news programs.

The FCC’s political broadcasting
branch is aware of the Flynt episodes,
and is saying, at this point, that Flynt
is “probably not, formally anyway, a
qualified Presidential candidate,” ac-
cording to a staffer who spoke on a
background basis.

To be considered.thus, a potential
candidate must make a formal an-
nouncement, which Flynt has done,
but must also become qualified in 10
states for a place on the ballot and
show a “substantial showing” in
those States by giving speeches and
handing out literature throughout a
state. The last two criteria have not
yet been met by Flynt, according to
those following the situation.

In addition to the section in the
Communications Act dealing with
political candidates’ rights, however,
there is also a section that gives
broadcasters the right and duty not
to air obscene or vulgar material. Ob-
servers are saying that if Flynt does
become a legitimate candidate, these
two opposing rules will cause the
FCC some concern, and the issue
might have to be resolved on Capitol
Hill, or, as Flynt would want it, in
the courts.

At KABC, Flynt’s taped remarks
during an interview on host Ray
Briem’s show were later edited. “We
cut it out,” says Howard Abraham, a
lawyer with ABC. “We later got a
letter from Flynt’s attorney saying
we shouldn’t have done that because
he’s a Presidential candidate, but we
replied that he’s not a qulaified can-
didate in the state of California and
we weren’t bound by any such rule.”
Tapes of the unedited show have cir-
culated throughout the industry.

Things didn’t go as well at WLUP.
Station manager Jim DeCastro, who
was out of town at the time of Flynt’s
live call-in, says that host Jonathon
Brandmeier, when threatened by
Flynt about censorship, let Flynt’s
intimations about prominent politi-
cians engaging in sex acts on the
Vicki Morgan tapes go out over the
air. Names were mentioned. “'I'd like
to drop it, the owners would like to

Fox Named PD at KPKE;
Gears For Top 40 Fight

NEW YORK—It’s still too early
for Tim Fox to assess the Denver
market as the new program director
of Doubleday’s KPKE there. But the
outgoing WZOK Rockford program-
mer and air personality does promise
to make the station more ‘‘promo-
tion-oriented” in his fight to overtake
the city’s top 40 leaders. N

“KIMN and KOAQ may be neck-
and-neck, and there’s no reason why
we can’t move to the top,” says Fox,
who’ll address his programming
strategies when he makes *‘the casual
drive to Denver” following his last
day as WZOK's midday jock Dec. 3.
In the interim he’ll assist operations
manager Tom Graye in the search for
a successor. Fox says that while there
are no candidates yet, “the new PD
gets my airshift, too.”

Fox, noting that he’s “really excit-
ed about the change” after 18 months
in Rockford, will be assisted by for-
mer KPKE program director Mark

Bolke, who oversaw the station’s
switch to a hit-oriented format earlier
this year.

“We’re in pretty good shape, and
I’m the guy to keep the forward mo-
mentum going,” he says. “KIMN is a
top 40 legend, and KOAQ just went
through an ownership change, so the
story there is still evolving.” He was
in Denver to introduce himself to the
KPKE staff last week, but his listen
to the radio was *“too brief to form an
initial impression, which, generally,
is never the rule anyway.”

Fox, who has worked for WKRQ,
WKRC, WYYS and WSKS in Cin-
cinnati, says that Doubleday pro-
grammer Bobby Hattrik will contin-
ue to consult the property. “Bobby
gets busy sometimes with his other
stations, so Doubleday wants strong
PDs in each market. But his input is
always helpful, and his relationship
with KPKE will be the same as it’s
been.” LEO SACKS

drop it,” De Castro says. “It’s a big
PR stunt.” He added that the station
had aired an official apology for air-
ing the comments.

Flynt was bleeped at WLW, and
not only has the station received a
wire from Flynt, but a complaint has
been lodged at the FCC. One of
WLW’s officials pointed out that the
interview occured way before the
date for Presidential announcement
in any event, assuming that Flynt
would have met the other criteria.

At issue with the broadcasters are
the equal opportunity provisions of
the Communications Act, and not
the Fairness Doctrine. An FCC law-
yer says, “We have to presume that
the rule guidelines on censorship did
not include okaying obscenity. That’s
what it’s going to come down to,
that’s what the thinking here is.”

LUCKY DOGS—Passport group Three Dog Night visits WMMS Cleveland

tor the station’s 15th anniversary celebration prior to performing a station-

sponsored concert at the Cleveland Air Show. Shown from left are the la-

bel’s national promotion director Peter Napoliello; the group’s Chuck Ne-

gron; station PD John Gorman; Three Dog Night’s Danny Hutton; music

director Kid Leo; and group member Cory Wells. Crouching down is Len
Evanott of Piks Distributors.

Vox Jox

Bartley To Focus On ‘Solid Gold’

By ROLLYE BORNSTEIN

After five years on the WFYR
Chicago midday show, Dick Bartley
packs his bags and heads for New
York, becoming further entrenched
in the world of syndication. Bartley
programmed the RKO station for a
year and a half until February, 1982,
when he resigned to concentrate on
his airshift and the network experi-
ment, “Solid Gold Saturday Night.”
Since then, the live satellite-delivered
weekly oldies offering has grown to
encompass nearly 200 radio stations.
A second feature, “Solid Gold Scrap-
book,” first produced as a mini-se-
ries, has now been cleared on over
120 stations as a weekly two-hour
oldies based countdown program, de-
buting in February. That, coupled
with the announcement that Bartley
would also host the live in-concert se-
ries for RKO next year, leaves
WFYR with a midday opening and
Bartley looking for a place to locate
his family and company, DB Produc-
tions, which produces both *“‘Satur-
day Night” (which will continue to
be a live interactive program emanat-
ing, as of January, from RKO’s New
York studios at 1440 Broadway) and
**Scrapbook.”

* * *

As WLUP Chicago gears up for
John Landecker’s return to the

Windy City Dec. 19, the word is he °

may have some distinguished compa-
ny. Rumor has it the station is talk-
ing with former mayor Jane Byrne,
and hopes to have her as a regular,
doing political commentary. Also
suspected as a candidate for the all-
star staff is Jimmy Piersall, the for-
mer WMAQ sportscaster. Word is
he’ll play a part in Landecker’s looni-
ness and also host a Sunday night
talk show. Meanwhile, former
WLUP afternoon driver turned off-
air music director Sky Daniels has
apparently left the station, with fel-
low airstaffer Bill Evans tapped as
MD.

WVON is going back to where it
came from. The Chicago outlet, orig-
inally at 1450, wound up at 1390
through a frequency swap a number
of years ago. Now that Gannett has
dropped the old *“Voice Of The Ne-
gro” call letters in favor of WGCI-
AM, WXOL, which runs a blues and
gospel approach at 1450, has applied
to regain the calls.

* % %
Now that Blair has taken over its

www.americanradiohistorv.com

$50 million purchase of WIBC/
WNAP Indianapolis, and KVIL-
AM-FM Dallas, Jim Hilliard has of-
ficially been named president of
Blair's Owned Radio Stations divi-
sion. Hilliard, who started out on the
air as Jimmy Darren, listing such no-
table call letters as Philly’s WFIL
and KNEW (when it was in Spo-
kane) before rising to his former post
as executive VP of Fairbanks Broad-
casting, has relocated to Dallas. Reid
Shaw, who had been handling Blair’s
radio and tv properties, stays in New
York and concentrates on television.

Moving up the CBS ladder are
three St. Louis employees, as KHTR
station manager Tim Dorsey segues
into that post at KMOX. (Virginia
Daws, who had been station manager
at the AM powerhouse, retired last
summer). Moving into the KHTR
station manager slot is KMOX GSM
Bob Fulstone, and replacing Bob as
KMOX general/national sales man-
ager is KHTR sales manager Thomas
Calahan.

* K X

Former Bonneville head John Pat-
ton has decided on a name for his
consultancy, and a phone number.
You can reach John (and Marge) at
Patton Broadcast Management,

Simpson Blasts
WKYS Over
Contract Talks

WASHINGTON—Donnie Simp-
son, the prize-winning program di-
rector at WKY'S here whose pioneer-
ing efforts in the urban contemporary
format brought the station to No. 1
in town, is not satisfied with contract
talks at the NBC-owned station and
has called them “‘insulting.”

Simpson’s contract with the sta-
tion runs out Dec. 31. The PD also
doubles as morning drive personality
(he is second only to WMAL'’s Hard-
en & Weaver in the latest Arbitrons),
and, in his negotiations, has been us-
ing the big salaries of the WMAL
team, Q-107’s Elliott & Woodside,
WASH’s Bill Tanner and DC-101’s
Greaseman to determine his morn-
ing-man salary area. That could
mean anywhere from $500,000 to a
cool $1 million. And on the other
side of town, WHUR night host Mel-
vin Lindsay, whose top-rated “Quiet
Storm” program soothes D.C. night-
ly, is working despite a contract that
expired Oct. 31.

headquartered in Tenafly, N.J. at
(201) 569-1703.

After a decade in Norfolk, Bill
Weller leaves his president/GM post
at WCMS-AM-FM to join WKZL
Winston-Salem. He replaces Rick
Fromme at the Nationwide station.
Replacing Bill in Norfolk is station
director Marjorie Crump...We
don’t know about John Langen, but
Mike West (West of “Langen
& ... "—formerly and briefly at
L.A.’s KMET) is back at work and
back where he came from, Seattle’s
KISW, handling news for the new
morning team of Arnold & Larsen.

If you’ve ever wondered what big-
time national music coordinators and
KRTH L.A. programmers like Bob
Hamilton do with their money—in
Bob’s case, they buy radio stations.
We don’t know for sure, but we bet
back in 1969, when Hamilton was
jocking at WCRO in Johnstown, Pa.,
he muttered under his breath after
another long day, “One day I'll own
this place.” Well, now he does, or
will, once the sale goes through.
Hamilton, who’s paying a little over
$200,000 for the class IV outlet at
1230, will continue in his capacities
with RKO.

Speaking of ownership, former
KDKB Phoenix owner Eric Hauen-
stein and Robert Herpe, a former
NRBA chairman and owner of sta-
tions in New Haven and Leesburg,
Fla., have joined to purchase
KNNN, a Spanish-formatted class C
FM in Phoenix, for $4 million.

* X %

Jeff Pollack’s SA-FM in Adelaide
(that’s in Australia) is now the No. 1
FM on the continent, according to
the latest McNair Anderson ratings
... Walter Berry Jr. goes from sales
manager to GSM at Birmingham’s
WAPI-AM-FM . .. WSLQ Roanoke
goes from AOR to AC . .. And Ston-
ey Richards goes from radio to tv.
The former KHTZ Los Angeles air
personality has nabbed a part on *'St.
Elsewhere,” playing an intern. Next
stop, movies, as Richards has a role
in Dudley Moore’s latest movie. He’s
playing a mugger (must be
typecasting).

Now that KOGO San Diego is all-
news,-they find out what it’s like to
talk non-stop. Consequently, Lisa
Fisher is requesting any and all re-
corded PSAs be sent to the station
ASAP.

(Continued on page 17)
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_ Washington Roundup_|

By BILL HOLLAND

In the dereg battle still raging in
the House, it’s all Tauke and no ac-
tion—and it doesn’t look as if the
Tauke-Tauzin bill will get to the full
House for consideration before Con-
gress adjourns this month, although
officials at the National Assn. of
Broadcasters (NAB) still have their
fingers crossed. Two hundred and
twenty-one members have signed on
as co-sponsors, but if Congress goes
home, it’s back to square one.

* Kk %

Jan. 29-Feb. 1 are the dates for the
41st annual Convention & Expo of
the National Religious Broadcasters
(NRB), to be held here at the Shera-
ton Washington Hotel. President
Reagan, who spoke to the convention
multitude last year, has been invited
by the NRB to drop by again.

* Kk %

Watt’s happening? That’s the
question the NAB is asking the FCC
to answer in its request on a Commis-
sion rule making proceeding to regu-
late a newly developed light bulb that
they say poses a “significant problem
of interference to AM radio.”

The new bulb, which evidently
tears up broadcasts in the 10 kHz to
80 MHz range, operates by radio fre-
quencies. In its filing, the NAB notes
that “the RF industry has little in-
centive, if any, to adopt voluntary
standards” to reduce harmful
interference.

* K *

Pacifica FM station WPFW here,
which mixes jazz and information
that draws attacks from the New
Right like bees to honey, celebrated
its license renewal by the FCC with a
fund-raising (and jazz) celebration
Nov. 13 at Charlie’s, the fancy
Georgetown club.

The FCC okayed the renewal de-
spite a challenge by the American
Legal Foundation, which had object-
ed to the on-air views of what the
Foundation said was an announcer.
WPFW countered that the views
were those of a caller. The FCC ruled
that the Foundation did not satisfy
the “substantial procedure” burden
in the case, but said the station must
maintain its programming public file,
and submit past lists, as well as new
ones, to the Commission.

U.K. Marks 10 Years Of
Commercial Broadcasting

By PETER KRASILOVSKY

NEW YORK—The 10th anniver-
sary of commercial radio in the U.K.
finds the industry “out of diapers but
still in short trousers,” according to
Graham Dene, the morning man for
London’s Capital Radio. iy

Dene, who was in New York last
week to wrap up negotiations with
London Wavelength for a second sea-
son of his internationally syndicated
program, “Rock Over London,” be-
lieves that British radio is unlikely to
expand its services or improve its
quality until the state’s attitude to-
wards commercial broadcasting
changes. Except for London, he
notes, there is only one commercial
station in each market to supplement
the four national government-run
BBC services.

Regulations implemented by the
state’s Independent Broadcasters
Authority (IBA) adversely affect
competition, programming and pro-
motion, Dene claims. Because the
IBA forces severe dayparting by re-
stricting to nine hours the amount of
“needletime” commercial music can
be played, “people are not radio-ori-
ented,” he says.

Commercial stations are further
discouraged from playing by the roy-
alty rate (roughly $74) that must be
paid out for every spin. Stations must
also work within a weekly limit of ap-
proximately $375 for promotional
cash giveaways. The BBC services

are not affected by IBA regulations.

“Lack of competition is radio’s
worst enemy,” says Dene, noting that
his show draws an estimated 2.2 mil-
lion listeners each morning, accord-
ing to the Lower Broadcast Net-
work’s bi-annual survey. Dene
observes that “programmers don’t
get worked up over the latest book, as
they do in the U.S.”” With no compe-
tition, surveys have little effect, and
Dene suggests that the complacency
that comes with being ratings-proof
deters innovative programming and
quality. In fact, Dene asserts that the
arrival of Capital in 1973 was “the
best thing that ever happened to the
BBC.”

“Rock Over London,” although

tailor-made for the international
market, is done “in the British way,”

Dene explains. The hour-long pro-
gram, geared towards the 12-30 age
group, is designed to showcase new
British imports, with generous doses
of information, gossip and artist in-
terviews wrapped around the music.

Like Dene’s “Breakfast Show,”
which attempts to cater to all tastes,
*“Rock Over London™ is mainstream
in its programming thrust. Over 130
markets in the U.S. and Australasia
air the show, which plugs softer Brit-
ish sounds than listeners to such
modern rock outlets as KROQ Los
Angeles and WLIR Hempstead,
N.Y,, are used to.

and Heart.

young people of alternatives.”

g‘gct.“

~ KSHE Riled By Rotten Review

ST. LOUIS—Blood boiled within the confines of AOR pioneer KSHE
here, following an excoriating review by a local writer for the soon-to-fold
Globe-Democrat of the 16th annual birthday concert headlined by Kansas

Globe staffer Kenn Thomas used the occasion to level a full torpedo as-
sault on the KSHE playlist and raison d’etre, calling the station *“one of the
most restrictive, unimaginative heavy metal stations ever to rob St. Louis’

Thomas went on to decry the rocker’s ignorance of rock’n’roll’s real histo-
ry, diversity and richness. KSHE PD Jack Silver felt this was taking the tra-
ditional adversary relationship between print and electronic media beyond
reasonable limits, and was pleased to hear about on-air support received
from Mike Watermann, PD at crosstown AC leader KSD-FM.

Watermann, on his midday shift, made note of the review and its devastat-
ing criticism. He didn’t use the station’s name, but he did mention the col-
umn’s location and the nature of the event. Silver termed this gesture *‘a class

S .

NEW TITLES FOR SHAKER, AURICHIO

Arbitron Changes: Two Move Up

By LEO SACKS

NEW YORK—Ted Shaker pre-
dicts that his switch from president
to chairman and chief executive offi-
cer of Arbitron will be a lot easier
than the transition he made to selling
cosmetics for his father’s business af-
ter a stint as a Marine pilot in the
Second World War.

Shaker’s appointment at the re-
search firm is concurrent with the
promotion of Rick Aurichio to presi-
dent and chief operating officer from
executive vice president. Arbitron’s
research, operations and production
divisions, which have been directed
by Shaker, will report to Aurichio ef-
fective Dec. 1.

Pro-
Motions

STATION: WLIR Long Island
(AOR)

CONTACT: Julie Price
CONCEPT: 1It’s the little things that
count

EXECUTION: In order to pull this
off, you’ve got to be creative, because
it’s certainly not the prize that counts
here. While many stations in the New
York area are offering big bucks,
WLIR realized it did not have the
budget to compete in that arena.
Consequently the station instituted
an hourly give away of 92.7 cents
each hour, with enthusiastic listeners
phoning in ecstatic about the prize.
Some “intend to put their winnings
toward new cars, unaffordable vaca-
tions and dream houses.” But that’s
not all. All under-a-dollar winners
“will be entered into the grand prize
drawing.” The ‘“‘grand prize” was
given out last week, and one lucky
soul took home a check for $9.27 and
92.7 records.

* K %

STATION: WTAR Norfolk (AC)
CONTACT: Cindy Butler
CONCEPT: Public
promotion
EXECUTION: While some stations
do traffic reports, WTAR takes it a
bit further, rescuing stranded motor-
ists during rush hour. In conjunction
with Parkway Pontiac Volvo, the sta-
tion will cruise the Tidewater area in
an Isuzu truck looking to help mo-
torists in distress. Additionally, driv-
ers needing help can summon the sta-
tions help by calling “The Road
Ranger” on CB channel 9. While it
may not sound like much of a prize,
it’s a sure bet that everyone *“res-
cued” by the station remembers and
repeats the experience.

* K K

STATION: WMJI Cleveland (AC)
CONTACT: John Bowler, promo-
tion director
CONCEPT: “The Dating Game”
EXECUTION: Station personalities
are often on hand spinning records in
clubs. Whether as a remote broadcast
or separate event, all too often the au-
dience is left staring at the jock, who
has little or no personal contact with
those in attendance. To keep the
crowd’s interest while WMIJI jock
Chris Elliott spins records, fellow
jock Dave “Mossman” Moss MCs
“The Dating Game.” Just like on tv,
players are picked from the live audi-
ence, with prizes awarded to the win-
ning couples. Interaction like this has
brought great attention (hence great
spot schedules) to in-person appear-
ances, which often fall flat without
similar planning.

ROLLYE BORNSTEIN
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service

The realignment, according to
Shaker, prepares the company for his
retirement in 1987. “The restructur-
ing puts everything into place,” says
Shaker, who gives his age as “63 and
three-quarters.” There have been
some ‘‘great researchers in history,”
he adds, “A.C. Neilsen Sr. and Jim
Seiler among them, and Rick, as the
best living example, belongs in that
group.”

Seiler founded Arbitron in 1949
when it was known as the American
Research Bureau. The name was
changed at Shaker’s insistence about
10 years ago.

*“A black 'man from Chicago stood
up at an NAB convention and asked
whether I knew what a turn-off the
name was,” the chairman recalls.
“He said, ‘Our people, Hispanics,
and other minorities would probably
participate in your research if you
didn’t conjure images of Big Brother
watching’.”

Shaker says that the firm “did
some research, of course,” and deter-

mined that the American Research
Bureau monicker was indeed a deter-
rent. “*Arbitron sounded pretty mod-
ern,” he says, noting that parent
company Control Data Corp. was
launching the Ticketron service at
about the same time. *“Then we add-
ed ‘Ratings’ to our name, and that
really made our purpose clear.

“If nothing else, the change as-
suaged a lot of fears at our produc-
tion plant in Bellsville, Md.,” he
adds. ““We were getting bomb threats
once or twice a year because people
thought we were connected with the
government.”

Shaker, a former group vice presi-
dent for ABC and director of CBS
Television Network program sales,
remembers, “Radio service was a
stepchild, and Pulse was the com-
manding leader” when he joined Ar-
bitron in 1971. “But we've made ra-
dio research as good or better than
television research since then, and
that step up in credibility has given
me a lot of satisfaction.”

' Most Added Records|

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

Title, Artist, Label

1 “Running With The Night,” Lionel

3 of Billboard’s # of Billboard’s

stations stations
adding record now reporting
this week record

Richie, Motown 63 65
" 2 “Read ’Em And Weep,” Barry

Manilow, Arista 47 114
3 “That’s All,” Genesis, Atlantic 45 51
4 “I Still Can’t Get Over Loving You,”

Ray Parker Jr., Arista 42 87
5§ “Talking In Your Sleep,” Romantics,

Epic 40 103

1 “I'll Let You Slide,” Luther

Vandross, Epic 45 57
2 “Words And Music,” Tavares, RCA 27 30
3 “I’'m On Your Side,” Angela Bofill,

Arista 25 39
4 “I Still Can’t Get Over Loving You,”

Ray Parker Jr., Arista 22 72
5 “If Only You Knew,” Patti LaBelle,

Philadelphia International 19 52

1 “That’s The Way Love Goes,” Merle

Haggard, Epic 47 92
2 “Why Lady Why,” Gary Morris,

Warner Bros. 45 48
3 “Drivin’ Wheel,” Emmylou Harris,

Warner Bros. 38 73
4 “Drinkin’ My Way Back Home,”

Gene Watson, MCA 38 38
S “Does He Ever Mention My Name,”

Rick & Janis Carnes, Warner Bros. 32 45

“Read ’Em And Weep,” Barry

1

Manilow, Arista 22 55
2 “Take A Chance,” Olivia Newton-

John, MCA 20 28
3 “I Just Can’t Walk Away,” Four

Tops, Motown 7 37
4 “I Still Can’t Get Over Loving You,”

Ray Parker Jr., Arista 7 17
S “The Sound Of Goodbye,” Crystal

Gayle, Warner Bros. 6 40

13
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Bilboard. Singles Radio Action

mined by station personnel.

ooKEY ADD-ONS—the two key records added at the stations fisted as deter-

®ADD-ONS—AIl records added at the stations listed as determined by station

Pacific Southwest Region

mmmm® TOP ADD ONS mmmm

IRENE CARA-Why Me (Geffen)
LIONEL RICHIE-Running With The Night (Motown)
BARRY MANILOW-Read 'Em Weep gﬂnsta
38 SPECIAL-If I'd Been The One (A&M)

KDZA-AM—Pueblo
{Rip Avila-M.D.)
© BIG COUNTRY-In A Big Country
© DURAN DURAN-Union Of The Snake
© THE POLICE-Synchronicity I
© KOOL AND THE GANG-joanna
© RUFUS AND CHAKA KHAN-Ain't Nobody
© JEFFREY 0SBORNE-Stay With Me Tonighl
© OLIVIA NEWTON-JOHN-Twist Of Fate
& RAY PARKER, JR.-1 Still Can't Get Over Loving You
© SPANDAU BALLET-Gold
@ JENNIFER HOLLIDAY-I Am Love
© THE MOODY BLUES-Blue World
@ ROBERT PLANT-In The Mood
® JOE JACKSOMN-Memphis
© REAL LIFE-Send Me An Angel

KFI-AM—Los Angeles
(Steve LaBeau-M.D.)
oo RUFUS AND CHAKA KHAN-Ain't Nobody
oo CULTURE CLUB—Karma Chameleon
© LIONEL RICHIE-Running With The Night
© THE FOUR TOPS-I Just Can't Walk Away
© JOHN TRAVOLTA & OLIVIA NEWTON-JOHN-Take A

Chance
© ELTON JOHN-I Guess That's Why They Call It The
Blues

KGGI-FM (99-1-FM)—Riverside
(Kraig Hubbs—M.D.}

© RODNEY DANGERFIELD—Rappin’ Rodney

© CULTURE CLUB-Church Of The Poison Mind

© MADONNA-Holiday

© LIONEL RICHIE-Running With The Night

KHYT-AM-Tucson
(Sherman Cohen—M.D.)

© DURAN DURAN-Union Of The Snake

© THE POLICE-Synchronicity 1!

@ SHANNON-Let The Music Play

© STRAY CATS-| Won't Stand tn Your Way

© THE MOODY BLUES—Blue World

© EDDIE MONEY-Big Crash

o SPANDAU BALLET-Gold

© GENESIS-That's All

® THE FIXX-Sign Of fire

KIIS-FM-Los Angeles
(Michael Schaefer—M.D.)
© THE ROMANTICS-Talking In Your Sleep
© JEFFREY 0SBORNE-Stay With Me Tonight
« STRAY CATS-| Won't Stand In Your Way
© ELTON JOHM-I Guess That's Why They Call Il The
B

lues
© 38 SPECIALIf I'd Been The One
© LIONEL RICHIE-Running With The Night

KIMN-AM-Denver
[Gloria Avila-Perez—M.D.}
oo BARRY MANILOW-Read 'Em And Weep
®e LIONEL RICHIE-Running With The Night
* GENESIS-That's All
« DURAN DURAN-Union Of The Snake
© YES—Owner Of A Lonely Heart
© DAYID BOWIE—odemn Love
© THE ROLLING STONES-Undercover Of The Night
o PAUL SIMON-Allergies
® THE POLICE-Syachronicity 1!

© BARRY MANILOW-Read 'Em And Weep

© KOOL AND THE GANG-Joanna

© RAY PARKER, JR.-I Still Can't Get Over Loving You
@ YES-Owner Of A Lonely Heart

© DEBARGE-Time Will Reveal

KOPA-FM-Scottsdale
(Art Morales-M.D.)
oo JACKSON BROWNE-Tender fs The Night
o PETER SCHILLING-Major Tom (Coming Home}
© BARRY MANILOW-Read ‘Em And Weep
© ELTON JOHN-I Guess That's Why They Call It The

Blues
o YES—Owner Of A Lonely Heart
© BARBRA STREISAND-The Way He Makes Me Feel

KRQQ-FM-Tucson
(Zapolian/Norris-M.D.)

oo BARRY MANILOW—Read 'Em And Weep

oo LIONEL RICHIE-Running With The Night

© THE FIXX-Sign Of Fire

© THE POINTER SISTERS-| Need You

© MADONNA-Holiday

o DURAN DURAN-Union Of The Snake

o HEART-Allies

© YES—Owner Ot A Lonely Heart

© RAINBOW-Street Of Dreams

© [RENE CARA-Why Me

© DIONNE WARWICK AND LUTHER VANDROSS-How

Many Times Can We Say Goodbye

KRSP-AM—Sait Lake City
Barry Moi-M.0.)

oo PAUL STMON-Allergies

oo 38 SPECIAL-It I'd Been The One

© RAY PARKER, JR.-I Still Can't Get Over Loving You

© LIONEL RICHIE-Running With The Nigh!

o THE ROMANTICSTalking In Your Sleep

© RUFUS AND CHAKA KHAN-Ain't Nobody

© BIG COUNTRY—In A Big Country

o THE POLICE-Synchronicity 11

© BARRY MANILOW—Read 'Em And Weep

KRTH-FM—Los Angeles
{David Grossman—M.D.|
@ YES-Owner Of A Lonely Heart
@ NAKED EYES-When The Lights Go Qut
© THE ROMANTICS-Talking In Your Sleep
© LIONEL RICHtE-Running With The Night
© MADONNA-Holiday
© DEBARGE-Time Will Reveal
© BARRY MANILOW-Read 'Em And Weep
© JOHN COUGAR MELLENCAMP-Crumbiin' Down

KSDO-FM—San Diego
(Mike Preston—M.D.)
© RUFUS AND CHAKA KHAN-Am't Nobedy
© CULTURE CLUB-Karma Chameleon
« RICK SPRINGFIELD-Souls
@ ELTON JOHN-| Guess That's Why They Call It The

Blues
© THE ROLLING STONES-Undercover OF The Night
© LIONEL RICHIE-Running With The Night
© KOOL AND THE GANG-Joanna
© JEFFREY O0SBORNE-Stay With Me Tonight
© THE ROMANTICS-Taiking In Your Sleep
© 38 SPECIAL-If I'd Been The One
© PAUL SIMON-Allergies
© BONNIE TYLER-Take Me Back

KSLY-AM—San Luis Obispo
{Tom Waish-M.D.}
@ ELTON JOHN- Guess That's Why They Call It The

Blues
© KOOL AND THE GANG-Joanna
« STRAY CATS-| Won't Stand In Your Way
© DEBARGE-Time Will Reveal
© PAUL SIMON-Allergies
« TALKING HEADS-This Must Be The Place
© EDDIE MONEY-Big Crash
© ROBERT PLANT-In The Mood
© THE COMMODORES-Only You
© THE ALAN PARSONS PROJECT-You Don't Believe
© REAL LIFE-Send Me An Angel

KIST-AM—Santa Barbara
(Dick Witliams—M.D.}
« TALKING HEADS-This Must Be The Place
© LIONEL RICHIE-Running With The Night
« SPANDAU BALLET-God
© RAY PARKER, JR.-I Still Can't Get Over Loving You
© ROBERT PLANT-In The Mood
© EDDIE MONEY-Big Crash
= THE MOODY BLUES-Blue World

KZZP-FM—-Phoenix
|Steve Gozzard-M.D.)
®e KiM CARNES-Invisible Hands
oo YES-Owner Of A Lonely Heart
© 38 SPECIAL-If I'd Been The Dne
© DURAN DURAN-tmon Of The Snake
® OLIVIA NEWTON-JOHN-Twist Of Fate
« |RENE CARA-Why Me
® BIG COUNTRY-In A Big Country

Based on station playlists through Tuesday (11/15/83)

TOP ADD ONS -NATIONAL

IRENE CARA-Why Me (Geffen)

LIONEL RICHIE-Running With The Night (Motown)
BARRY MANILOW-Read ' Em And Weep (Arista)
38 SPECIAL-If I'd Been The One (A&M)

KFRC-AM—San Francisco
{Jerry Cagle-M.D.)

oo THE POLICE-Synchronrcity Il

@o LIONEL RICHIE-Running With The Night

© MARY JANE GIRLS-Boys

© SHANNON-Let The Music Play

KGHO-FM—Hoquaim
(Steve Larson—M.D.}
© THE ROLLING STONES-Undercover Of The Night
© PAUL SIMON-Allergees
« RUFUS AND CHAKA KHAN-Ain't Nobody
© GENESIS-That's All
© MELISSA MANCHESTER-No One Can Love You More
Than Me
© LIONEL RICHIE-Running With The Night
© THE FIXX-Sign Of fire
© MADONNA-Holiday
o ALDO NOVA-Always Be Mine
© NATIVE-Take A Chance On Love

KHOP-FM—Modesto
[David Allyn Kraham-M.D.)
@ ROBERT PLANT-In The Mood
@e BARRY MANILOW-Read 'Em And Weep
© MATTHEW WILDER-Break My Stride
© THE MOODY BLUES-Blue World
« SPANDAU BALLET-Gold
© KOOL AND THE GANG-Joanna
© PAUL SIMON-Allergies
« DEBARGE-Time Will Reveal
© THE ROMANTICS-Talking In Your Sleep

KIDD-AM—Monterey

{Rick Boyd-M. D.)
© DURAN DURAN-Union Of The Snake
© RAY PARKER, JR.-I Still Can't Gel Over Loving You
@ KOOL AND THE GANG-Joanna
© THE ROLLING STONES-Undercover Of The Night
© PETER SCHILLING—Majos Tom (Coming Home)
© EDDIE AND THE CRUISERS—On The Dark Side
© ROBERT PLANT-In The Mood
© LIONEL RICHIE-Running With The Night
© JENNTFER HOLLIDAY-I Am Love
© NAKED EYES-When The Lights Go Out
© BARRY MANILOW-Read 'Em And Weep

KJRB-AM—Spokane

(Brian Gregary-M.D.)
© LIONEL RICHIE-Running With The Night
© BARRY MANILOW-Read 'Em And Weep

KMJK-FM—Portland
{Steve Naganuma—M.D.|
© 38 SPECIAL-it I'd Been The One
© NAKED EYES-When The Lights Go Out
© DEBARGE-Time Will Reveal
© SPANDAU BALLET-Gold
© MADONNA-Holiday
® TALKING HEADS-This Mus! Be The Place
© BARRY MANILOW-Read 'Em And Weep
« RAY PARKER, JR.-I Still Can't Get Over Loving You
© LIONEL RICHIE-Running With The Night
© BONNIE TYLER-Take Me Back

KNBQ-FM—Tacoma
{Boau Roberts-M.D.)
® OLIVIA NEWTON-JOHN-Twist Of Fate
© NAKED EYES-When The Lights Go Out
© THE ROLLING STONES-Undercover Of The Night
© PAUL SIMON-Allergies
@ LIONEL RICHIE-Runmng With The Night
® GENESIS-That's All
« DEBARGE-Time Will Reveal
© THE ALAN PARSONS PROJECT-You Don't Believe
© RDBERT PLANT-In The Mood
© RUFUS AND CHAKA KHAN-An't Nobody

KOZE-FM—Lewiston
{Jay McCal-M.D.)
@ PETER SCHILLING-Major Tom (Coming Home)
© THE ROLLING STONES-Undercover Of The Night
© RUFUS AND CHAKA KHAN-Ain't Nobody
« ROBERT PLANT-In The Mood
« GENESIS-That's All
® LIONEL RICHIE-Running With The Night
« SPANDAU BALLET-Gold
© THE ROMANTICSTalking In Your Sleep

KKHR-FM—Los Angeles
(Dave Hall-M.D.)
oo MATTHEW WILDER-Break My Stride
oo CYND| LAUPER-Girls Just Wanna Have Fun
« SHANNON-Lel The Music Play
© RAINBOW-Street Of Dreams
© JEFFREY O0SBORNE-Stay With Me Tonight
© THE ROMANTICS-Talking In Your Sleep

KKXX-FM—Bakersfield
|Dave Kamper-M.D.)
« LIONEL RICHIE—Runaing With The Night
« BARRY MANILOW-Read 'Em And Weep
© THE ALAN PARSONS PROJECT-You Don't Believe
© RUFUS AND CHAKA KHAN-An't Nobody
© THE ROLLING STONES—Undercover Of The Night
® YES—Owner Of A Lonely Heart
© HEART-Alkes

KLRZ-FM—Provo
{Michelle Ryan-M.D.)
o MANHATTAN TRANSFER-Spice Of Life
@ THE ALAN PARSONS PROJECT-You Don't Believe
© GENESIS-That's All

KLUC-FM-Las Vegas
(Dave Antheny-M.D.)
oo GENESIS-That's All
oo RAINBOW-Street Of Dreams
« EARTH, WIND & FIRE-Magnetic
© RAY PARKER, JR.-1 Still Can't Get Over Loving You
© REAL LtFE-Send Me An Angel
« DURAN DURAN-Union Of The Snake
© BARRY MANILOW—Read 'Em And Weep
© THE ALAN PARSONS PROJECT-You Don't Believe
© KOOL AND THE GANG-Joanna
® YES-Owner Of A Lonely Heart

KOAQ-FM—Denver
{Atlan Sledge—M.D.)
oo MADONNA-Holiday
oo EARTH, WIND & FIRE-Magnetic
© JEFFREY OSBORNE-Stay With Me Tonight
© DEBONAN ALLEN-Baby | Lied
© LINDA RONSTADT-what's New

XTRA-AM-San Diego
{Steve Sande-M.D..)
oo GENESIS-That's All
oo JEFFREY 0SBORNE-Stay With Me Tonighl
o DEBORAH ALLEN-Baby | Lied
© BARRY MANILOW—Read 'Em And Weep
© EARTH, WIND & FIRE-Magnetic
© 38 SPECIAL-If I'd Been The One
« BARBRA STREISAND-The Way He Makes Me Feel
« RUFUS AND CHAKA KHAN-Ain't Nobody
© MADONNA-Holiday

Pacific Northwest Region

mmm® TOP ADD ONS mummm

1RENE CARA-Why Me (Geffen) .

BARRY MANILOW-Read 'Em And Weep (Arista)
LIONEL RICHIE-Running With The Night (Motown)
RAY PARKER JR.-} Still Can't Get Over You

(Arista)

KBBK-FM—Boise
{Tom Evans—M.D.)
«e RAY PARKER, JR.-I Stifl Can'l Get Over Loving You
oo DON DELDER-Bad Girls
© SPANDAU BALLET-Gold
o LINDA RONSTABT-What's New
* KISS-Lick It Up
© RAINBOW-Street Of Dreams
® OLIVIA NEWTON-JORN-Twist Of Fate
© THE ROLLING STONES-Undercover Of The Night

KCNR-FM—Portiand
{Richard Harker—M.D.)
oo PAUL SIMON-Aliergies
oo BARRY MANILOW-Read 'Em And Weep

KSKD-FM—Salem
{Len Mitchell-M.D.)
ea TALKING HEADS-This Must Be The Place
®s RAY PARKER, JR.! Still Can't Get Over Loving You
® 38 SPECIAL-If {'d Been The One
« SPANDAU BALLET-Gold
« THE MOODY BLUES-Blue World
© THE ALAN PARSONS PROJECT-You Don't Believe
© MATTHEW WILDER-Break My Sinde
© ROBERT PLANT-In The Mood

KTRS-FM—Casper

(Jamie Sears)
© RUFUS AND CHAKA KHAN-Ain't Nobody
® SPANDAU BALLET—Gold
© BARRY MANILOW-Read 'Em And Weep
« MADONNA-Holiday

KUBE-FM-Seattle
{Tom Hutyler-M.D.)
oo KiM CARNES—Invisible Hands
«o RUFUS AND CHAKA KHAN-AIn't Nobody
@ PAUL SIMON-Allergies
® YES—Owner Of A Lonely Heart
© BARRY MANILOW-Read 'Em And Weep

KWOD-FM—Sacramento

(Mr. E4-M.D.)
« THE ROLLING STONES—Undercover Of The Night
© DURAN DURAN-Union Of The Snake
© BIG COUNTRY-In A Big Country
® STRAY CATS— Won't Stand In Your Way
« ELTON JOHN-! Guess That's Why They Call It The

Biues
® 38 SPECIAL-If 1'd Been The One
@ RAY PARKER, JR.-I Still Can't Get Over Loving You
© GENES!S-That's All

KWSS-FM—Gilroy
{Chris Knight-M.D.}
® YES—Owner Of A Lonely Heart
@ THE ROLLING STONES-Undercover Of The Night
© {RENE CARA-Why Me
® OLIVIA NEWYON-JOHN-Twist Of Fate
@ ELTON JOHN-| Guess That's Why They Call it The

Blues
© PAUL SIMON-Allergies
© 38 SPECIAL-If I'd Been The One

KYNO-FM—Fresno
{Jeft Davis-M.D.)
© MIDNIGHT STAR-Wet My Whistle
© NAKED EYES-When The Lights Go Qut
@ PETER SCHILLING-Major Tom (Coming Home)
® THE POLICE-Synchronicity I

WKQX-FM—Chicago

(CHUCK MORGAN-P.D.|
@o KOOL AND THE GANG-Joanna
®e THE POLICE-Synchronicity 11
© CULTURE CLUB-Church Of The Poison Mind
© OLIvIA NEWTON-JOHN-Twist Of Fate
© MANHATTAN TRANSFER-Spice Of Life
© MATTHEW WILDER-Break My Stride
© GENESIS-That's All
© DURAN DURAN-Union Of The Snake
© YES—Owner Of A Lonely Heart
« BARRY MANILOW-Read 'Em And Weep
© LIONEL RICHIE-Runnmg With The Night

WKRQ-FM—Cincinnati
{Tony Galluzzo-M.D.)
oo YES-Owner Of A Lonely Heart
oo JACKSON BROWNE-Tender Is The Night
© JUMP IN THE SADDLE-The Curty Shuffie

KYYA-FM-Billings
{Charlie Fox-M.D.)
®e ASIA-The Smile Has Left Your Eyes
oo LIONEL RICHIE-Running With The Night
o KOOL AND THE GANG-Joanna
© DEBORAH ALLEN-Baby | Lied

North Central Region
mmm® TOP ADD ONS mmmmm

BARRY MANILOW-Read 'Em And Weep (Arista)
STRAY CATS-| Won't Stand In Your Way (EMI)
JRENE CARA-Why Me (Geffen)

38 SPECIAL-If I'd Been The One (A&M)

WABX-FM—Detroit
(Paul Christy-M.D.}
®e JACKSON BROWNE-Tender Is The Night
oo JOE JACKSON-Memphis
o DEBARGE-Time Will Reveal
© BARRY MANILOW—Read 'Em And Weep
@ RAY PARKER, JR.—I Still Can't Get Over Laving You
© LIONEL RICHIE-Running With The Night
© KOOL AND THE GANG-Joanna
© GENESIS-That's All
© REFLEX-Politics Of Dancing
© SHANNON-Let The Music Play

WBWB-FM—Bloomington
{Randy Lioyd-M.D.)

oo THE ROMANTICSTalking In Your Sleep

oo TALKING HEADS-This Must Be The Place

© DEBARGE-Time Will Reveal

© GENESIS-That's All

© THE FIXX-The Sign Of Fire

© THE MOODY BLUES-Blue World

@ PETER SCHILLING-Major Tom (Coming Home)

© 38 SPECIAL-If I'd Been The One

© SPANDAU BALLET-Gold

© RAY PARKER, JR.-I Still Can’t Get Over Loving You

© EDDIE MONEY-Big Crash

« MADONNA-Holiday

WCIL-FM—Carbondale
{Tony Waitekus-P.D.)
oo RAY PARKER, JR.-| Still Can't Get Qver Loving You
oo PAUL SIMOK—Allergies
© [RENE CARA-Why Me
© RUFUS AND CHAKA KHAN-An't Nobody
© MATTHEW WILDER-Break My Stride
© GARY JONES AND JOE STANLEY-Shot Down By Your

Love
© YES—Owner Of A Lonely Heart
© THE ROLLING STONES-Undercover Of The Night

WDMT-FM—Cleveland

{Dean Dean-#.D.)

« STEPHANIE MiLLS-How Come U Don't Call Me
Anymore

© RAY PARKER, JR.-1 Still Can't Get Over Loving You

« RICK JAMES-U Bring The Freak Out

« GEORGE CLINTON-Nubian Nut

© GRAND MASTER FLASH AND MELLEMEL-White
Lines (Don't Don't Do It)

® DAZZ BAND-Joy Stick

© KOOL AND THE GANG-Joanna

© THE LATEST-Starting Over

« SHANNON-Let The Music Play

© EARTH, WIND & FIRE-Magnetic

« 0’BRYAN-Train's A Comin’

© ANGELA BOFILL-I'm On Your Side

« DAYID SANBORN-Neither One Of Us

WDRQ-FM-Detroit
{Brian White-M.D.}
ea ZAPP-Heartbreaker
®a ASHFORD AND SIMPSON-It's Much Deeper
© STANLEY CLARKE/GEORGE DUKE-Heroes
© THE COMMODORES-Only You
© THE GAP BAND-Jam The Motha®
© LUTHER YANDROSS-I'li Let You Slide

WGCI-FM—Chicago
{Gram Armstrong-P.D.})
© WALTER JACKSON-Unchained Melody
© TWILIGHT 22-€lectric Kingdom
« DREAM BOY-Don't Go
© TYRONE DAVIS—| Found Myself When | Lost You
« ASHFORD AND SIMPSON-I'm Not That Tough
« 0'BRYAN-Train's A Comin’
© PATTI LABELLE-If Only You Knew

WGCL-FM—Cleveland
(Tom Jeffries-M.D.)
oo 38 SPECIAL-If I'd Been The One
oo GENESIS-That's All
© EDDIE AND THE CRUISERS—-On The Dark Side
« THE ROLLING STONES-Undercover Of The Night
o STRAY CATS- Won't Stand In Your Way
© MATTHEW WILDER-Break My Stride
» THE ROMANTIGS—Talking tn Your Sleep
o BARRY MANILDW-Read 'Em And Weep
« NAKED EYES-When The Lights Go Out
« KOOL AND THE GANG-Joanna
© SPANDAU BALLET-Gold
© NIGHT RANGER—(You Can Stifl) Rock In America
© THE POINTER SISTERS-I Need You

WHYT-FM-Detroit

{Lee Malcolm—M.D.}
oo 38 SPECIAL-If I'd Been The One
oo BARRY MANILOW-Read 'Em And Weep
© MADONNA-Holiday
® STRAY CATS-! Won't Stand In Your Way
© LIONEL RICHIE-Running With The Night
® YES-Owner Of A Lonely Heart
@ BIG COUNTRY-In A Big Country

www americanradiohistorv.com

WLS-AM (AM/FM)—Chicago
(Dave Denver-M.D.)

© THE ROLLING STONES-Undercover Of The Night

© DARYL HALL AND JOWN OATES-Say It Isn't So

© MIGUEL BROWN-So Many Men,So Littie Time

© YES—Owner Of A Lonely Heart

© JACKSON BROWNE-Tender Is The Night

© MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

© SHANNON-Let The Music Play

WSPT-FM—Stevens Point
(Dianne Tracy—M.D.) :
e RAY PARKER, JR.-I Still Can't Get Over Loving You
oo REFLEX-Politics Of Dancing
© MATTHEW WILDER-Break My Stride
© SPANDAU BALLET-Gold
© IRENE CARA-Why Me
© OLIVIA NEWTON-JOHN-Twist Of Fate
© SURVIVOR-Caught In The Game
© PETER SCHILLING-Major Tom (Coming Home)

WXGT-FM—Columbus
(Teri Nutter-M.D.)
@e PETER SCHILLING-Major Tom (Coming Home)
oo THE ROMANTICS-Talking In Your Sleep
© THE POLICE-Synchronicity Il
© YES—Owner Of A Lonely Heart

WZEE-FM—Madison
(Matt Hudson—M.D.)
© ASIA-The Smile Has Left Your Eyes
© STRAY CATS-I Won't Stand In Your Way
o RAY PARKER, JR.-I Still Can't Get Over Loving You
© JACKSON BROWNE-Tender Is The Night
© THE MOODY BLUES-Blue World
« EDDIE MONEY-Big Crash
© NENA-99 LuftBalloons

WZOK-FM-Rockford
{Tim Fox-M.D.)
e 38 SPECIAL-f I'd Been The Dne
®e BIG COUNTRY-In A Big Country
® AS1A-The Smile Has Left Your Eyes
@ PETER SCHILLING-Major Tom (Coming Home) o

WZZR-FM—Grand Rapids
(Don Schueller)
oo BARBRA STREISAND-The Way He Makes Me Feel
oo JEFFREY 0SBORNE-Stay With Me Tonight
© BARRY MANILOW-Read 'Em And Weep
® RAY PARKER, JR.—I Still Can'l Get Over Loving You
© BONNIE TYLER-Take Me Back
© THE MOODY BLUES-Blue World
© ROBERT PLANT-In The Mood
« SPANDAU BALLET-Goid

Southwest Region
mmmm® TOP ADD ONS mmmm

IRENE CARA-Why Me (Geffen)

BARRY MANILOW-Read 'Em And Weep (Arista)

38 SPECIAL-If I'd Been The One (A&M)

LIONEL RICHIE-Running With The Night
(Motown)

KAFM-FM-Dallas
{Pete Thompson-M.D.)
®e LIONEL RICHIE-Running With The Night
@o BARRY MANILOW-Read 'Em And Weep
« 38 SPECIAL-If 'd Been The One
© MADONNA-Holday
© NAKED EYES-When The Lights Go Out
« THE ROLLING STONES-Undercover Of The Night
® KiM CARNES-invisible Hands

KAMZ-FM-EI Paso
{Georgia Saylor-M.D.]
®o LIONEL RICHIE-Running With The Night
@ ELTON JOHN-| Guess That's Why They Call I The
Blues
© MIDNIGHT STAR-Wet My Whistle
© SHANNON-Let The Music Play
© JEFFREY 0SBORNE-Stay With Me Tonight
® REAL LIFE-Send Me An Angel
© ALABAMA-Lady Down On Love
« |RENE CARA-Why Me

KBFM-FM—McAllen-Brownsville
(Bab Mitchel-M.D.} °

e MATTHEW WILDER-Break My Slride

oo RAY PARKER, JR.-| Still Can't Get Over Loving You

® STRAY CATS-I Won't Stand tn Your Way

« RUFUS AND CHAKA KHAN-Ain't Nobody

© BARRY MANILOW-Read 'Em And Weep

© DEBARGE-Time Will Reveal

KHFI-FM—Austin
(Ed Volkman-M.D.)
oo RUFUS AND CHAKA KHAN-Ain't Nobody
e {CEHOUSE-Hey Little Girl
© 38 SPECIAL-If I'd Been The One
© MADONNA-Holday
« KOOL AND THE GANG-loanna

KISR-FM—Fort Smith

(Rick Hayes-M.D.)
®o LIONEL RICHIE-Running With The Night
@e THE FIXX-Sign Of Fire
© ROBERT PLANT-In The Mood
© SPANDAU BALLET-Gold
© NAKED EYES-When The Lights Go Qut
© RUFUS AND CHAKA KHAN-Ain't Nobody
@ CULTURE GLUB—Church Of The Poison Mind
© THE ROMANTICSTalking in Your Sleep
© HEART-Allies

KITE-FM—Corpus Christi
{4.0. Gonzales—M.D.}

oo KOOL AND THE GANG- Joanna

oo LIONEL RICHIE-Running With The Night

* SPANDAU BALLET—Gold

© THE COMMODORES—Only You

KKBQ-FM—Houston
{Pat Hamilton-M.D.}
oo BARRY MANILOW-Read 'Em And Weep
oo SAGA-The Flyer
© MATTHEW WILDER-Break My Stride
© BARBRA STREISAND-The Way He Makes Me Feel
© DIONNE WARWICK AND LUTHER YANDROSS—How
Many Times Can We Say Goodbye
@ PAUL YOUNG-Wherever | Lay My Hat

KKYK-FM-Little Rock
{Mark McCaine—M.D.)

@o ASIA-The Smile Has Left Your Eyes

oo RICK SPRINGFIELD-Souls

KROK-FM—Shreveport
(Peter Stewart-M.D.)
oo DURAN DURAN-Union Of The Snake
oo SPANDAU BALLET-Gold
© REFLEX-Politics Of Dancing
© REAL LIFE-Send Me An Angel
© CRYSTAL GAYLE-The Sound Of Goodbye
® RAY PARKER, JR.-I Still Can't Get Over Loving You
® THE POLICE-Synchronicity 11
© OLIVIA NEWYON-JOHN-Twist Of Fate
© JEFFREY OSBORNE-Stay With Me Tonight
© THE POINTER SISTERS Need You
© PAUL SIMON-Allergies
© CLIFF RICHARDNever Say Die
© BARRY MANILOW-Read 'Em And Weep

KSET-FM-EI Paso
{Cat Simon—M.D.)

®o RAINBOW-Street Df Dreams

oo ELO-Stranger

@ SPANDAU BALLET-Goid

© SAGA-The Flyer

® KiSS—Lick It Up

© GENESIS-That's All

KTFM-FM—San Antonio

{Joe Nasty—M.D.}
oo LIONEL RICHIE-Running With The Night
oo FRANK STALLONE & CYNTHIA RHODES—I'm Never
Gonna Give You Up
© SHANNON-Let The Music Play
® THE FIXX-Sign Of Fire
© THE ALAN PARSONS PROJECT-You Don't Believe
© MIDNIGHT STAR-Wet My Whistle
© 38 SPECIAL-If I'd Been The One
© ROBERT PLANT-In The Mood
© BARRY MANILOW-Read 'Em And Weep
o STRAY CATS-I Won't Stand In Your Way
© RUFUS AND CHAKA KHAN-A't Nobody
© NAKED EYES-When The Lights Go Qut
« MADONNA-Holiday

KTSA-AM—San Antonio
(Joe Nasty M.D.)
@ LINDA RONSTADT-What's New
oo BARBRA STREISAND-The Way He Makes Me Feel
© CRYSTAL GAYLE-The Sound Of Goodbye
© BARRY MANILOW—Read 'Em And Weep
o DEBARGE-Time Will Reveal

WABB-FM—Mobile
(Paul Fuller-M.D.}
@ RUFYS AND CHAKA KHAN-Ain't Nobody
eo RAY PARKER, JR.I Still Can't Get Over Loving You
© THE ROMANTICS-Talking In Your Sleep
« WHAM U.K.-Young Guns
© OLIVIA NEWTON-%OHN—Twist Df Fate
© YES-Owner Of A Lonely Heart
© THE ROLLING STONES-Undercover Of The Night

WEZB-FM-New Orleans
{Nick Bazoo-M.D.}
oo STRAY CATS-| Won't Stand In Your Way
®o LIONEL RICHIE-Running With The Night
© JEFFREY OSBORNE-Stay With Me Tonight
® HUEY LEWIS AND THE NEWS-Heart And Soul
© {RENE CARA-Why Me
© THE ROLLING STONES-Undercover Of The Night
© JACKSON BROWNE-Tender Is The Night

WFMF-FM—Baton Rouge
|Johnny *A"-M.D.}

« DURAN DURAN-Union Of The Snake

® QUIET RIOT-Cum Dn Feel The Noize

© BARRY MANILOW-Read 'Em And Weep

WHHY-FM—Montgomery
(Mark St. John—M.D.)
oo DEBORAH ALLEN-Baby | Lied
eo GENES!S-That's All
« LIONEL RICHIE-Running With The Night
« THE ROMANTICS-Talking In Your Sleep
© NAKED EYES-When The Lights Go Out
© RAY PARKER, JR.—I Still Can't Get Over Loving You
« BARBRA STREISAND-The Way He Makes Me Feel
© THE ROLLING STONES—Undercover Of The Night
® YES—Owner Of A Lonely Heart

WKXX-FM—Birmingham
(Kevin McCarthy-M.D.)

© PAUL SIMON-Allergies

© MATTHEW WILDERBreak My Stride

© LIONEL RICHIE-Running With The Night

« MADONNA-Holiday

© THE ROMANTICS—Talking In Your Sleep

(Continued on opposite page)

KILE-AM—Galveston
{Scott Taylor-M.D.)
oo BARRY MANILOW-Read 'Em And Weep
«e THE ROMANTICS-Talking In Your Sleep
« ROBERT PLANT-In The Mood
© MADONNA-Holiday
© EDDIE MONEY-Big Crash
@ BARBRA STREISAND-The Way He Makes Me Feel
@ ELTON JOHN-I Guess That's Why They Call It The

Blues
© LINDA RONSTADT-What's New

€ Copynght 1983 Bilboard Publica-
tions. Inc No part of this publication
may be reproduced. stored in a retnieval
system. or transmitted. In any form or by
any means, electronic. mechanical
photocopying. recording. or otherwise
without the prior wnitten permisston of
the pubhisher



www.americanradiohistory.com

Billboard . Sing

® Continued from opposite page

WQEN-FM—Gadsden
{Leo Davis-M.D.)
oo PAUL SIMON-Allergies
oo LIONEL RICHIE-Running With The Night
© YES-Owner Of A Lonely Heart
© BiG COUNTRY-In A Big Country
o PETER SCHILLING-Major Tom (Commg Home)
© 38 SPECIAL-II I'd Been The D
© THE MO0DY BLUES-Blue Vlorld
© GENESIS-That's All
o MADONNA-Holiday
© DEBARGE-Time Will Reveal

WQID-FM-Biloxi
{Kurt Cliatt-M.D.}
oo RAY PARKER, JR.-i Still Can't Get Over Loving You
oo SPANDAU BALLET-Gold
© BARRY MANILOW-Read 'Em And Weep
® REAL LIFE-Send Me An Angel
© RUFUS AND CHAXA KHAN-Ain't Nobody
* DEBARGE-Time Will Reveal
© THE ROMANTICS-Talking In Your Sleep

WTYX-AM-Jackson

{Wayne Scott-M.D.)
© THE ROLLING STONES-Undercover Of The Night
© DARYL HALL AND JOHN OATES-Say It Isn't So
© JEFFREY 0SBORNE-Stay With Me Tonight
® PAUL SIMON-Allergies
© ELTON JOHN-t Guess That's Why They Call It The

Blues
© 38 SPECIAL-It 1'd Been The One
* DEBARGE-Time Will Reveat
© SPANDAU BALLET-Gold
© KOOL AND THE GANG-joanna
© RAY PARKER, JR.-I Still Can't Get Over Loving You
© PETER SCHILLING-Major Tom (Coming Home)
© DURAN DURAN-Union Of The Snake
© THE ROMANTICS-Talking In Your Sleep

WWKX-FM—-Nashville
{Brian Sargeni-M.D.}
®e LIONEL RICHIE-Running With The Night
@e THE FIXX-Sign Of Fire
© GENESIS-That's All
© THE ROMANTICS-Talking In Your Sleep
© DURAN DURAN-Union O1 The Snake
© THE COMMODORES-Only You

Midwest Region
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LIONEL RICHIE-Running With The Night
(Motown)

IRENE CARA-Why Me (Geffen)

BARRY MANILOW-Read 'Em And Weep (Arista)

ROMANTICS-Talking In Your Sleep (Nemperor)

KAY|-FM-Tulsa

(Phil Williams-M.D.}
« RUFUS AND CHAKA KHAN-Ain't Nobody
© MATTHEW WILDER-Break My Stnde
© BARRY MANILOW-Read ‘Em And Weep
© NAKED EYES-When The Lights Go Out

KBEQ-FM—Kansas City
(Pat McKay-M.D.)

® LIONEL RICHIE-Running With The Night

© THE HUMAN LEAGUE-Mirror Man

* MATTHEW WILDER-Break My Stnde

KDVV-FM-Topeka
(Tony Stewart-P.D.)
ee KOOL AND THE GANG-Joanna
oo GENESIS-That's All
® TALKING HEADS-This Must Be The Place
© RUFUS AND CHAKA KHAN-Ain't Nobody
© MATTHEW WILDER-Break My Stride
© PETER SCHILLING-Major Tom (Coming Home)
© DURAN DURAN-Umion Of The Snake

KEYN-FM-Wichita
{Dan Pearman-M.D.)
@e BARRY MANILOW-Read 'Em And Weep
oe ROBERT PLANT-In The Mood
© THE ROLLING STONES-Undercover Of The Night
© DURAN DURAN-Union Ot The Snake
® PETER SCHILLING-Major Tom (Coming Home)
© NAKED EYES-When The Lights Go Qut

KFMW-FM—-Waterloo
(Kipper MaGee-M.D.)
® DURAN DURAN-Umion Of The Srake
© RUFUS AND CHAKA KHAN-AI't Nobody
© OLIVIA NEWTON-JOHN-Twisl Of Fate
© YES-Owner Of A Lonely Heart
® 38 SPECIAL-1I I'd Been The One
® DONNA SUMMER-She Works Hard For The Money
© SPANDAU BALLET-Gold
® THE ROMANTICS-Talking In Your Sieep
© BARRY MANILOW-Read 'Em And Weep
© ROBERT PLANT-In The Mood
o THE PASADENA ROOF ORCHESTRA-Looney Tunes
o RAY PARKER, JR.- Still Can't Get Over Loving You

KFMZ-FM—Columbia
(Jim Wiliams-M.D.)
© [RENE CARA-Why Me
@ OLIVIA NEWTON-JOHN-Twist Of Fate
® SAGA-The Flyer
© THE ALAN PARSONS PROJECT-You Don't Believe
® GENESIS-That's All
® EDDIE MONEY-Big Crash
® THE ROMANTICS-Talking In Your Sieep

KFYR-AM—Bismarck
{Sid Hardt-M.D.)
® JACKSON BROWNE-Tender Is The Night =
® AS|A-The Smile Has Left Your Eyes
© THE HUMAN LEAGUE-Mirror Man
© BARRY MANILOW-Read 'Em And Weep
® LIONEL RICHIE-Running With The Night
® MATTHEW WILDER-Break My Stnde
© GENESIS-That's All

KI1K-FM—Davenport

(Jim 0'Hara-M.D.)
© BARRY MANILOW-Read 'Em And Weep
« DURAN DURAN-Union Of The Snake
© THE POLICE-Synchranicity 11
® OLIVIA NEWTON-JOHN-Twist Ol Fate
® YES—Owner Of A Lonely Heart
* MATTHEW WILDER-Break My Stride
© THE POINTER SISTERS-! Need You
© RAY PARKER, JR.-I Still Can't Get Over Loving You
© DEBORAH ALLEN-Baby | Lied
© THE MOODY BLUES-Blue World
© SPANDAU BALLET-Gold

KJYO-FM-Oklahoma City
{Dan Witson-M.D.)
® SPANDAU BALLET-Gold
o THE ALAN PARSONS PROJECT-You Don't Believe
o REFLEX-Politics Of Dancing
© BONNIE TYLER-Take Me Back
o LIONEL RICHIE-Rumning With The Night
© GENESIS-That's All
© NIGHT RANGER—(You Can Still) Rock In America

o EARTH, WIND & FIRE-Magnetic
© RAY PARKER, JR.~I Still Can't Gel Over Loving You

WERZ-AM—Exeter
(Scott Mackay-M.D.)
*e PAUL RODGERS—Cut Loose
@@ TALKING HEADS-This Must Be The Place
© SAGA-The Fyer
© GENESIS-That's All
© REFLEX—Politics Of Dancing
© KANSAS-Everybody's My Friend
© SIMON TOWNSEND-I'm The Answer
® CRYSTAL GAYLE-The Sound Of Goodbye
® THE FIXX-The Sign Ol Fire
© MINOR DETAIL-Hol On

WFEA-AM (13 FEA)-Manchester
(Rick Ryder-M.D.)

© THE CARPENTERS-Make Believe It's Your First Time

© MATTHEW WILDER-Break My Stride

© CULTURE CLUB~Church Of The Poison Mind

o IRENE CARA-Why Me

® CRYSTAL GAYLE-The Sound Of Goodbye

© REAL LIFE-Send Me An Angel

KKLS-FM—Rapid City
[Randy Sherwyn—P.D.}
o THE ROMANTICS-Talking In Your Sleep
oo PAUL SIMON-Allergies
© ROBERT PLANT-in The Mood
© THE ROLLING STONES-Undercover Of The Night
© [RENE CARA-Why Me
® RAY PARKER, JR.-I Stili Can't Get Qver Loving You

KKRC-FM-Sioux Falls
(Adam North-M.D.)
® ELTON JOHN-I Guess That's Why They Call I The
Blues
® THE POLICE-Synchronicity Il
© 38 SPECIAL-If I'd Been The One
© KOOL AND THE GANG-Joanna
© MATTHEW WILDER-Break My Stride
© RAY PARKER, JR.-1 Still Can't Get Over Loving You
® THE ROMANTICS-Talking In Your Sleep

KKXL-AM—Grand Forks
{Don Nerdine-M.D.)
© OLIVIA NEWTON-JOHN-Twis! Of Fate
® ELTON JOHN-| Guess That's Why They Call It The
Blues
© RAY PARKER, JR.-I Still Can't Get Over Loving You
© MATTHEW WILDER-Break My Stride
© NAKED EYES-When The Lights Go Qul

KMGK-FM—Des Moines
{Jim Roberts—P.D.)
oo BARRY MANILOW-Read 'Em And Weep
oo LIONEL RICHIE-Runmng With The Night
© MATTHEW WILDER-Break My Stride
o RUFUS AND CHAKA KHAN-Ain't Nobody
© THE ROLLING STONES-Undercover Of The Night
© 38 SPECIAL-If I'd Been The One

KQKQ-FM-Omaha
(Jay Taylor-M.D.)
oo LIONEL RICHIE-Running With The Night
oo THE ROMANTICS-Talking In Your Sleep
® PETER SCHILLING-Major Tom (Coming Home)
© BARRY MANILOW-Read 'Em And Weep

KQWB-AM-Fargo
{Craig Roberts-M.D.)

© BIG COUNTRY-In A Big Country

® IRENE CARA-Why Me

KRAV-FM-Tulsa

{Gary Reynolds-M.D.)
eo DEBORAH ALLEN-Baby ! Lied
@o OLIViA NEWTON-JOHN-Twist Of Fate
© BARRY MANILOW-Read 'Em And Weep
o JOURNEY-Send Her My Love
* THE COMMODORES—Only You

KRNA-FM-lowa City
(Bart Goynsher-P.D.)
*e ROBERT PLANT-In The Mood
oo MATTHEW WILDER-Break My Stride
© YES—Owner 01 A Lonely Heart
® HEART-Allies
© STRAY CATS-| Won't Stand In Your Way
© GENESIS-That's All

WFLY-FM-Albany
{Jack Lawrence—M.D.)
oo SPANDAU BALLET-Gold
oo RAINBOW-Street Of Dreams
© THE FIXX-The Sign Of Fire
® LIONEL RICHIE-Running With The Night
® THE POLICE-Synchronicity
© YES—Owner Of A Lonely Heart
© BARRY MANILOW-Read ‘Em And Weep

WGFM-FM—Schenectady
{Tom Parker-M.D.)

® THE ROMANTICS-Talking In Your Sleep

o BARRY MANILOW-Read 'Em And Weep

o LIONEL RICHIE-Running With The Night

® SPANDAU BALLET—Gold

WGUY-FM—Bangor
(Bill Pasha-M.D.)
®o TALKING HEADS-This Must Be The Place
@e KISS-Lick It Up
© GLADYS KNIGHT AND THE PIPS-Hero
© THE FIXX-The Sign Of Fire
® NATIVE-Take A Chance On Love
® RICK SPRINGFIELD-Souls
© ELTON JOHN-I Guess That's Why They Call It The
Blues
® THE POLICE-Synchronicity !l
© INDUSTRY-State Of The Nation
© DEBARGE-Time Will Reveal
© JOBOXERS-Just Got Lucky

WHFM-FM—Rochester
(Marc Cronin—M.D.)

®o AS|A-The Smile Has Left Your Eyes

oo THE POINTER SISTERS-I Need You

© MATTHEW WILDER-Break My Stride

© THE ROMANTICS-Talking In Your Sleep

© DEBARGE-Time Will Reveal

© RAINBOW-Street Of Dreams

WIGY-FM-Bath
[Scott Robbins-M.D.}
oo ELO-Stranger
@ KISS-Lick It Up
© THE MOODY BLUES-BIue World
® THE FIXX-The Sign Of Fire
© GENESIS-That's All
© THE ALAN PARSONS PROJECT-You Don't Believe
® TALKING HEADS-This Must Be The Place

WJBQ-FM—Portland
{Bill 0*Neil-M.D.}
e BONNIE TYLER-Take Me Back
@o LIONEL RICHIE-Running With The Night
® GENESIS-That's All
© EDDIE MONEY-Big Crash
© TALKING HEADS-This Must Be The Place
© THE MOODY BLUES-Blue Waorld
® REFLEX-Politics Of Dancing
© YES—Owner Of A Lonely Heart
® 38 SPECIAL-If I'd Been The One
® ASIA-The Smile Has Left Your Eyes
© THE POLICE-Synchromicity Il
© DIONNE WARWICK AND LUTHER YANDROSS-How
Many Times Can We Say Goodbye

WEBC-AM-Duluth
(Dick Johnson-M.D.}
oo PETER SCHILLING-Major Tom (Coming Home)
@e 33 SPECIAL-If I'd Been The One
© BARRY MANILOW-Read 'Em And Weep
© LIONEL RICHIE-Running With The Night
o THE POLICE-Synchromcity 11
® PAUL SIMON-Allergies

WLOL-FM—-Minneapolis
{Gregg Swedberg-M.D.)

®o LIONEL RICHIE-Running With The Night

® NAKED EYES-When The Lights Go Out

© CLIFF RICHARD-Never Say Die

Northeast Region
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LIONEL RICHIE-Running With The Night
{Motown)

BARRY MANILOW-Read 'Em And Weep (Arista)

ROMANTICS-Talking In Your Steep (Nemperor)

GENESIS-That's All (Atlantic)

WBEN-FM-Buffalo

{Roger Christian-M.D.)
= BARRY MANILOW-Read 'Em And Weep
®o LIONEL RICHIE-Running With The Night
® YES—Owner Of A Lonely Heart
® THE HUMAN LEAGUE-Mirror Man
© THE DOORS-Gloria
o STRAY CATS-I Won't Stand In Your Way
® DEBARGE-Time Will Reveal
© ROBERT PLANT-In The Mood
® 38 SPECIAL-If I'd Been The One
= SPANDAU BALLET-Gold
o RAY PARKER, JR.-I Stiil Can't Gel Over Loving You
® THE ROMANTICS-Talking In Your Sleep

WKBW-AM-Buffalo

(John Summers-M.D.)
® BIG COUNTRY-In A Big Counlry
® DURAN DURAN-Union Of The Snake
@ OLIVIA NEWTON-JOHN-Twist Of Fate
© PAUL SIMON-Allergies
© MATTHEW WILDER-Break My Stride
© BARRY MANILOW-Read 'Em And Weep
® KOOL AND THE GANG-Joanna

WKCI-FM—New Haven
(Stef Rybak-M.D.)

e YES-Owner O A Lonely Heart

e THE ROMANTICS-Talking In Your Sleep

® MADDNNA-Hoiiday

® GENESIS-That's All

® BARRY MANILOW-Read 'Em And Weep

WNYS-FM—Buffalo

{Kelly McCann-M.D.)
® THE ROLLING STONES-Undercover Of The Night
® RICK SPRINGFIELD-Souls
. SLTDN JOHN-| Guess That's Why They Cafl It The
lues
® OLIVIA NEWTON-JOHN-Twist Of Fate
® GENESIS-That's All
® LIONEL RICHIE-Running With The Night
© DEBARGE-Time Will Reveal
® THE DOORS-Gloria
® THE POINTER SISTERS-| Need You
® ROBERT PLANT-In The Mood
® THE FOUR TOPS—i Just Can't Walk Away
® RAY PARKER, JR.-1 Still Can't Get Over Loving You

WPRO-FM—Providence
{Tom Cuddy-M.D.)
®e 38 SPECIAL-If I'd Been The One
oo THE FOUR TOPS-1 Just Can't Walk Away
® BONNIE TYLER-Take Me Back
® LIONEL RICHIE-Runming With The Night
© MADONNA-Holiday
® ELTON JOHN-I Guess That's Why They Call It The

Blues
® THE ROLLING STONES-Undercover Of The Night

KHTR-FM-St. Louis
{Ed Scarborough-P.D.}
oo KISS-Lick It Up
oo BARRY MANILOW-Read ‘Em And Weep
© THE RDMANTICS-Talking In Your Steep
o KANSAS—Everybody's My Friend
@ RUFUS AND CHAKA KHAN-An't Nobody
© 3B SPECIAL-If I'd Been The One
® KOOL AND THE GANG-joanna
® KIM CARNES—invisible Hands
© ELTON JOHN-!| Guess That's Why They Call It The
Blues

WCAU-FM—Philadelphia
{Glen Kalina—M.D.)

ee LIONEL RICHIE-Running With The Night

®o GENESIS-That's All

© YES—Owner Of A Lonely Heart

© DARYL HALL AND JOHN OATES-Say It Isn't So

® RICK SPRINGFIELD-Souis

© BIG COUNTRY-In A Big Country

® THE ROMANTICS-Talking in Your Sleep

@ KIM CARNES-Invisible Hands

© INDUSTRY-Slate Of The Nation

® REAL LIFE-Send Me An Angel

WPXY-FM—Rochester

(Tom Mitchell)
® RUFUS AND CHAKA KHAN-Ain't Nobody
® PAUL SIMON-Allergies
© BARRY MANILOW-Read 'Em And Weep
® KOOL AND THE GANG-Joanna
® THE ROMANTICS-Talking In Your Sleep
o RAY PARKER, JR.-1 Still Can't Get Over Loving You
© MADONNA-Hohday
® LIONEL RICHIE-Running With The Night
® THE FIXX-Sign Of Fire
© BONNIE TYLER-Take Me Back

WRCK-FM-Utica Rome
{Jim Rietz-M.D.)
@ GENESIS-That's All
e THE FIXX-The Sign 01 Fire
© THE DOORS-Gloria
© NIGHT RANGER-(You Can Still) Rock In America
* DON DELDER-Bad Girls
© TALKING HEADS-This Must Be The Place
© WAS [NOT WAS|-Knocked Down
© EDDIE MONEY-Big Crash
© ROBERT PLANT-In The Mood
© JOE JACKSON-Memphis
© THE ALAN PARSONS PROJECT-You Oon't Believe

WSPK-FM (K-104)-Poughkeepsie
(Cheis Leide-M.D.)

© THE ROMANTICS-Talking In Your Sleep

© OLIVIA NEWTON-JOHN-Twist Of Fate

© JENNIFER HOLLIDAY-| Am Love

© MELISSA MANCHESTER-No One Can Love You More
Than Me

© THE ROLLING STONES-Undercover Of The Night

© DEBARGE-Time Wil Reveal

© JOE JACKSON-Memphis

© MADONNA—Holiday

© BARBRA STREISAND-The Way He Makes Me Feel

© EDDIE AND THE CRUISERS—On The Dark Side

© SPANDAU BALLET—Gold

WTSN-AM-Dover
{Jim Sebastian-M.D.)
oo KOOL AND THE GANG-Joanna
oo JOURNEY-Send Her My Love
© GENESIS-That's Al
@ YES—Owner Of A Lonely Heart
® PETER SCHILLING-Major Tom (Coming Home)
© BARRY MANILOW-Read 'Em And Weep
© DURAN DURAN-Union Of The Snake
© IRENE CARA-Why Me
© NAKED EYES-When The Lights Go Qut

WXKS-FM—Boston
(Geni Donaghey-M.D.)
© YES-Owner Of A Lonely Heart
® ELTON JOHN-I Guess That's Why They Call it The
Blues
@ LINDA RONSTADT-What's New
® CON FUNK SHUN-Baby I'm Hooked
© EARTH, WIND & FIRE-Magnetic

Mid-Atlantic Region
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IRENE CARA-Why Me (Geffen)

LIONEL RICHIE-Running With The Night
(Motown)

BARRY MANILOW-Read "Em And Weep (Arista)

RAY PARKER JR.-| Still Can't Get Over Loving
You (Arista)

WBLI-FM—Long Island
(Bill Terry-P.D.)
®e LIONEL RICHIE-Running With The Night
@ KOOL AND THE GANG-Joanna
© MADONNA-Holiday
« DURAN DURAN-Union Of The Snake
® RICK SPRINGFIELD-Souls

WBLS-FM—New York
(Frankie Crocker-M.D.)
oo GARY'S GANG-Making Music
®o LIME-Angel Eyes
© MONYAKA-Reggaematic Funk
© TEDDY PENDERGRASS-Heaven Only Knows
« D TRAIN-Something's On Your Mind

WBSB-FM-Baltimore

{Jan Jetferies-M.D.}
oo LIONEL RICHIE-Running With The Night
oo BARRY MANILOW-Read 'Em And Weep
® THE FIXX-The Sign Df Fire
* JEFFREY OSBORNE-Stay With Me Tomght
© PAT BENATAR-Love Is A Battlefield
© THE COMMODORES—-Only You
© KOOL AND THE GANG-Joanna

WBZZ-FM-Pittsburgh
{Steve Kingston-M.D.)
@o HUEY LEWIS AND THE NEWS—Heart And Soul
®e PETER SCHILLING-Major Tom (Coming Home)
® KIM CARNES-Invisible Hands
o JOURNEY-Ask The Lonely
© BARRY MANILOW-Read 'Em And Weep
© B.E.TAYLOR-Vitammn L
© YES—Qwner Of A Lonely Heart

WFBG-AM-Altoona
{Tony Booth-M.D.)
®o LIONEL RICHIE-Running With The Night
© THE ROMANTICS-Talking In Your Steep
® ROBERT PLANT-In The Mood
© BARRY MANILOW-Read 'Em And Weep
© DEBARGE-Time Will Reveal
@ GENESIS-That's All
® THE FIXX-The Sign Of Fire
© TALKING HEADS-This Must Be The Place
® EDDIE MONEY-Big Crash
® DEBORAH ALLEN-Baby | Lied
* HERB ALPERT-Red Hot

WHTX-FM-Pittsburgh
{Keith Abrams-M.D.)
oo PETER SCHILLING-Major Tom (Coming Home)
® JOHN COUGAR MELLENCAMP—Crumbiin’ Down
® YES—Qwner Of A Lonely Heart
® OLIVIA NEWTON-JOHN-Twist Of Fate
® THE ROLLING STONES-Undercover Of The Night
® ELTON JOHN-I Guess That's Why They Call It The
Blues
® KLIQUE-Stop Doggin' Me Around
o THE POLICE-Synchronicity 11
® BARBRA STREISAND-The Way He Makes Me Feel
© THE ROMANTICS-Talking in Your Sleep
© DURAN DURAN-Union Of The Snake
© BARRY MANILOW-Read 'Em And Weep
© DEBORAH ALLEN-Baby | Lied
® LINDA RONSTADT-What's New
® RAY PARKER, JR.-I Still Can't Gel Over Loving You
© PAUL SIMON-Allergies
@ RICK SPRINGFIELD-Souls

WHTZ-FM-Secaucus
(Michael Ettis-M.D.}
oo THE ROLLING STONES-Undercover Of The Night
e NEW EDITION-Jealous Girl
® MATTHEW WILDER-Break My Stride
® CULTURE CLUB~Church Df The Poison Mind
® KOOL AND THE GANG-Joanna
= DARYL HALL AND JOHN OATES-Say It Isn't So

WKEE-FM—Huntington
(Gary Miller-M.D.)
oo JENNIFER HOLLIDAY-1 Am Love
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oo SPANDAU BALLETGold

© MADONNA-Holiday

© ROBERT PLANT—In The Mood

© REAL LIFE-Send Me An Angel

© NAKED EYES-When The Lights Go Out

© THE POINTER SISTERS-| Need You

© STRAY CATS-I Won't Stand In Your Way

® PAUL SIMON-Allergies

© RAY PARKER, JR.-! Still Can't Get Over Loving You

WKHI-FM—0Ocean City
{Jack Gillen-M.D.)
oo JENNIFER HOLLIDAY-I Am Love
oo RAY PARKER, JR.-I Still Can't Get Over Loving You
© GENESIS-That's All
« BONNIE TYLER-Take Me Back
© REAL LIFE-Send Me An Angel
© YES-Owner Of A Lonely Heart
© DURAN DURAN-Union Of The Snake
o PAUL SIMON-Allergies
© NAKED EYES-When The Lights Go Out
© BARBRA STREISAND-The Way He Makes Me Feel

WKRZ-FM-Wilkes-Barre
{Jim Rising-M.D.)

oo THE DOORS-Gloria

oo SIMON TOWNSEND-I'm The Answer

® GENESIS-That's All

© JOE JACKSON-Memphis

* MADONNA-Holiday

© RAINBOW-Street Of Dreams

© LINDA RONSTADT-What's New

© BARRY MAKILOW-Read 'Em And Weep

WMAR-FM-Baltimore
(Jim Payne-M.D.}
© KIM CARNES-Invisible Hands
© THE ROMANTICS-Talking In Your Sleep
© EURYTHMICS-Love Is A Stranger
« EARTH, WIND & FIRE-Magnetic
© RAY PARKER, JR.-I Still Can't Get Over Loving You
© NAKED EYES-When The Lights Go Out
© BARBRA STREISAND-The Way He Makes Me Feel
© BARRY MANILOW-Read 'Em And Weep
@ SPANDAU BALLET-Gold
© SHANNON-Let The Music Play
© REAL LIFE-Send Me An Angel
® RiCK JAMES-U Bring The Freak Oul

WOMP-FM-Bellaire
(Dwayne Bonds—P.D.)
«e THE DOORS—Gloria
o B.E.TAYLOR-Vitamin L
© THE ROLLING STONES-Undercover Ol The Night
© DEBORAH ALLEN-Baby | Lied
© EDDIE AND THE CRUISERS-On The Dark Side
© BARRY MANILOW-Read 'Em And Weep
© ROBERT PLANT-In The Mood
© MADONNA-Holiday
« DEBARGE-Time Will Reveal
© PAUL RODGERS—Cut Loase

WPST-FM-Trenton
(Tom Taylor-M.D.)
®e LIONEL RICHIE-Runming With The Night
oo DEBORAH ALLEN-Baby | Lied
© THE DOORS—Gloria
o GENESIS-That's Al
o MADONNA-Holiday
© BARBRA STREISAND-The Way He Makes Me Feel
© KOOL AND THE GANG-joanna
© BARRY MANILOW-Read 'Em And Weep
© RAY PARKER, JR.—I Shil Can't Get Over Loving You
® THE ROMANTICS-Talking In Your Sleep

WQXA-FM-York
{Dan Steele-M.D.)
®e RAY PARKER, JR.-I Still Can't Get Over Loving You
oo SPANDAU BALLET-Gold
© ROBERT PLANT-In The Mood
© ELTON JOHN-I Guess That's Why They Call It The
Blues
® KOOL AND THE GANG-Joanna
© CULTURE CLUB-Church Of The Poison Mind
© BARRY MANILOW-Read ‘Em And Weep

WRQX-FM—Washington
{Mary Tatem—M.D.)
®o OLIVIA NEWTON-JOHN-Twist Of Fate
®e DURAN DURAN-Union Of The Snake
© DEBARGE-Time Wil Reveal
© MATTHEW WILDER-Break My Stride
« SHEENA EASTON-Telefone (Long Distance Love Aftar)
© RUFUS AND CHAKA KHAN-Ain't Nobody
® ELTON JOHN-I Guess That's Why They CaII It The
Blues

WUSL-FM—Philadelphia
(Fred Buggs-M.D.)
oo LIONEL RICHIE-Running With The Night
®o JAMES INGRAM AND MICHAEL McDDNALD -Yah
Mo B There
® MIDNIGHT STAR-Wet My Whistle
® MARY JANE GIRLS-Boys
© PAT BENATAR-Love Is A Battlefield
o EARTH, WIND & FIRE-Magnetic
= ELBOW BONES AND THE RACKETEERS-A Night In
New York
© THE FOUR TOPS-1 just Can't Walk Away
o RAY PARKER, JR.-I Still Can't Get Over Loving You

WVAF-FM—Charleston
(Jay Jarvis-M.D.)
o KIM CARNES-Invisible Hands
oo JOURNEY-Send Her My Love
® LINDA RONSTADT-What's New
= HUEY LEWIS AND THE NEWS-Heart And Soul
© OLIVIA NEWTON-JOHN-Twist Of Fate
© MEN WITHOUT HATS-The Safety Dance

WYCR-FM—York
{J.J. Randoiph-M.D.)
© 3B SPECIAL-1f I'd Been The One
® STRAY CATS-| Won't Stand In Your Way
® THE MOODY BLUES—Blue World
® MELISSA MANCHESTER-No One Can Love You More
Than Me
® PAUL SIMON-Atlergies
® BARRY MANILOW-Read 'Em And Weep
® GENESIS-That's All
© SPANDAU BALLET-Gold
® ROBERT PLANT-In The Mood
= RAY PARKER, JR.-I Shil Can't Get Over Loving You
© JENNIFER HOLLIDAY-1 Am Love
© REAL LIFE-Send Me An Angel

WZYQ-FM—Frederick
{Kemosabi Joe—M.D.)
e THE ROMANTLCS-Talking In Your Sleep
o= BARRY MANILOW-Read ‘Em And Weep
® ROBERT PLANT-In The Mood
® NIGHT RANGER—(You Can Still) Rock In America
® LIONEL RICHIE-Runming With The Night
® DEBARGE-Time Will Reveal
® THE HUMAN LEAGUE-Mirror Man
© THE ROLLING STONES-Undercover Of The Night

Southeast Region

mmmmm® TOP ADD ONS suwmm

LIONEL RICHIE-Running With The Night
(Motown)

IRENE CARA-Why Me (Geffen)

ROMANTICS-Talking In Your Steep (Nemperor)

RAY PARKER JR.-| Still Can't Get Over Loving
You (Arista)

WAEV-FM-Savannah
(4.0, North-M.D.)
oo GENESIS-That's All
@e LIONEL RICHIE-Running With The Might
© JOURNEY-Send Her My Love
o THE MOODY BLUES-Blue World
© 38 SPECIAL-f I'd Been The One
© BARRY MANILOW-Read 'Em And Weep
® ASIA-The Smile Has Left Your Eyes
© SPANDAU BALLETGold

WANS-FM-Anderson/Greenville
(Red Metts—4.D.)

oo LIONEL RICHIE-Running With The Might

oo GENESIS-That's All

© JEFFREY OSBORNE-Stay With Me Tonight

© THE ROMANTICS-Talking In Your Sleep

o RAY PARKER, JR. Still Can't Get Over Loving You

© ROBERT PLANT-In The Mood

© NIGHT RANGER-(You Can Still) Rock In America

© PETER SCHILLING-Major Tom (Coming Home)

o YES—Owner Of A Lonely Heart

© MATTHEW WILDER-Break My Stride

® PAUL SIMON-Allergies

© NAKED EYES-When The Lights Go Qut

WBBQ-FM-Augusta
(Bruce Stevens-M.D.)
oo RAY PARKER, JR.| Still Can't Get Over Loving You
oo THE ROMANTICS-Talking In Your Sleep
© KOOL AND THE GANG-icanna
© MADONNA-Holiday
© THE ROLLING STONES-Undercover Of The Night
© BARBRA STREISAND-The Way He Makes Me Feel
® ELTON JOHN-! Guess That's Why They Cail it The

Blues o
© LIONEL RICHIE-Running With The Night

WBCY-FM—Charlotte
{Bob Kaghan-M.D.)
oo LIONEL RICHIE-Running With The Night
oo SPANDAU BALLET-Gold
© DEBARGE-Time Will Reveal
© BIG COUNTRY-In A Big Country
© THE POLICE-Synchromcity It
© ELTON JOHM- Guess That's Why They Call It The

Blues
© KIM CARNES-Invisible Hands

WCKS-FM—Cocoa Beach
{Mike Lowe-M.D.|

© BARRY MANILOW-Read 'Em And Weep

© THE FOUR TOPS—{ jusl Can't Walk Away

WDCG-FM—Durham
{Randy Kabrich-M.D.}
®e RICK SPRINGFIELD-Souls
e THE POLICE-Synchromaity Il
© DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye
© OLIVIA NEWTON-JOHN-Twist Of Fate
© THE ROLLING STONES-Undercover Of The Night
© YES—Owner Of A Lonely Heart
© MATTHEW WILDER-Break My Stride
@ BARRY MANILOW-Read ‘Em And Weep
© SPANDAU BALLET-Gold

WFLB-AM-Fayetteville
{Larry Canon-M.D.)

oo |RENE CARA-Why Me

oo SPANDAU BALLET-Gold

© GENESIS-That's Al

« REFLEX-Politics Of Dancing

© TALKING HEADS-This Must Be The Place

© PAUL SIMON-Allergies

© BARRY MANILOW-Read ‘Em And Weep

o GEORGE BENSON-in Your Eyes

© JERNIFER WARNES/CHRIS THOMPSON-AIl The

Right Moves
© SIMON TOWNSEND-I'm The Answer

WFOX-FM-Gainesville
{Alan DuPriest-M.D.)
© THE ROLLING STONES-Undercover Of The Might
® LIONEL RICHIE-Runming With The Night
® THE FOUR TOPS—I Just Can’l Walk Away
® 3B SPECIAL-If I'd Been The One

WHYI-FM-Miami
{Frank Amadeo-M.D.}
o= THE POLICE-Synchromicity |1
=o HUEY LEWIS AND THE NEWS-Heart And Soul
© FIREFALL-Runaway Love
o LIONEL RICHIE-Running With The Night
® THE ROMANTICS-Talking In Your Sleep
© RUFUS AND CHAKA KHAN-An't Nobody
® KISS-Lick it Up
® MIDNIGHT STAR-wWet My Whistle
« RAY PARKER, JR.-I Still Can't Get Over Loving You
o FRANK STALLONE & CYNTHIA RHODES-I'm Never
Gonna Give You Up

WINZ-FM-Miami
{Mark Shands-M.D.)
oo LIONEL RICHIE-Running With The Night
oo DARYL HALL AND JOHN OATES-Say It isn't So
© THE ROMANTICS-Talking In Your Sleep
® OLIVIA NEWTON-JOHN-Twist Of Fate
= BARBRA STREISAND-The Way He Makes Me Feel
® FREEZE-Pop Goes My Love
© HUEY LEWIS AND THE NEWS-Heart And Soul

WISE-AM—Asheville
(John Stevens-M.D.)
oo MADONNA-Holiday
oo DEBORAH ALLEN-Baby | Lied
© KIM CARNES-Invisible Hands
© DEBARGE-Time Will Reveal
® BARRY MANILOW-Read 'Em And Weep
© BARBRA STREISAND-The way He Makes Me Feel
© ROBERT PLANT-In The Mood
© RAY PARKER, JR.—I Still Can't Get Over Loving You
® REAL LIFE-Send Me An Angel
® EARTH, WIND & FIRE-Magnetic
© THE ROMANTICS-Talking In Your Sleep
© THE ALAN PARSONS PROJECT-You Don't Beheve

WKZQ-FM-Myrtle Beach
{Bob Chase-M.D.)
oo FIREFALL-Runaway Love
oo LINDA RONSTADT-What's New
© THE ROLLING STONES-Undercover Of The Night
© ELO-Stranger
© DURAN DURAN-Umon Of The Snake

(Continued on next page)
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Based on station playlists through Tuesday (11/15/83)

° j jou © CON FUNK SHUMN-Baby I'm Hooked o THE POLICE-Synchronicity I © HUEY LEWIS ANO THE NEWS-Heart And Soul (Jokn Peace-.D.) o MATTHEW WILDER-Break My Stride
L I 05 2533 © THE ROLLING sn::tumcmr Of The Night . uu:‘:r IIgT-léug'l‘Oﬂ n_Fee! i~ I . alg GOUNTRY-i A Big (I)ountry . ‘2"';‘ MONEY-Big Crash
S-Owner - i © OLIVIA NEWTON-JOHN-Twist Of Fate © BARBRA STREISAND-The Way He Makes Me Feel ® RICK JELD-Souls © GENESIS-That's All

:;ﬁm ngﬁ"oﬁumﬂﬁ% 0f Fate WL S T o THE lﬂlAlTlGS-Talkmt In Your Sleep © BARRY MANILOW-Read ‘Em And Weep © DURAN OURAN-Union Of The Snake © LIONEL RICHIE-Running With The Night

o CHEAP TRICK- Can't Take It (Scett Summers M.0.) © YES-Owner Of A Lonely H © KOOL AND THE GANG-Joanna o THE ROLLING STONES-Undercover Of The Night o THE ROLLING STONES-Undercoves Of The Night

o PETER SCHILLING-Major Tom (Coming Home)

® STRAY CATS-| Won't Slmd In Your Way

© RAY PARKER, JR.-! Still Can't Get Over Loving You

® YES-Owner Of A Lonely Heart

© KOOL AND THE GANG-Joanna

© ALDO NOYA-Always Be Mine © JACKSON BROWNE-Tender Is The Night . :
—Time Wi nder 15 . NAKED EYES-When The Lights Go Out o JENNIFER HOLLIDAY-S Am Love o JENNIFER HOLLIDAY-! Am Love © OLIVIA NEWTON-JOHN-Twist Of Fate
 JOMOXERS e ot Loty & RAY PARKER, JR.— Stil Car't Gt Over Loving You ¢ pAUL SIMON-Alergies o GRYSTAL GAYLE-The Sound Of Goodbye o SPANDAU BALLET-Gou © 38 SPECIAL{ I Been The One
< REAL LIFE_Serd Me An Angel © ROBERT PLANT-In The Mood © ALDO NOVA-Always Be Mine © ROBERT PLANT-In The Mood © THE POLICE-Synchronicity I © EODIE ANO THE CRUISERS-On The Dark Side
o KANSASEveryoody's My Friend © THE ROMAKTICS -Taking In four Sleep o JENNIFER HOLLIDAY-| Am Love © THE ROLLING STONES-Undercover Of The Hight o THE ROMANTICS-Talking In Your Skeep
© OEBORAH ALLEW Saby | Led © RUFUS ANO GHAKA KHAR-Ai't Hobody o SPANOAU BALLET—Gold © ASIA-The Srile Has Left Your Eyes WIZAT-FM—=Savannah
o ROBERT PLANT-1n Thy Hood © LIONEL RICHIE-Running With The Night © EARTH, WIND & FIRE-Magnetic WSSX-FM—Charlest (Randy 0.
o BONNIE TYLER-Take e Back © BARRY MANILOW-Read Em And Weep WRVQ-FM—Richmond o arieston o KOOL AND THE GANG-lonna
o SHANNON-Le! The Musc Plzy WNVZ-FM-Norfolk © ROBERT PLANT-In The Mood (Bill Martia-4.0.) o LIONEL RICHIERumning With The Night
(Steve Kel-4.0.) LI oo 38 SPEDALCI T ben The One = THE ALAN PARSONS PROJECT-Yos Dort Bl * THE ROMANTES Tk n Yox Ses
ing Wi i © THE FIXX-The Sign Of Fire . oo ~You ieve
WNFY-FM—Daytona Beach L L © TALKING HEADS Ths Must Be The Pace oo PETER SCHILLING-Majo Tom (Coring Home) » PETER SCHILLINGHajor Tom (Coming Hame) Ol s A )
(Brian Oouglas-¥.0.} © BARRY MANILOW-Read 'Em And Weep - © BARRY MANILOW-Read 'Em And Weep © 38 SPECIAL-If I'd Been The Gne o GENESIS-That's Al
* DEBORAN ALLEN-Saby | L + SPANDAU BALLEY.G0k A WRBQ-FM-Tampa © KOOL AND THE GANG-Jcanna o RICK SPRINGFIELO-Souls :
SLAELMIEDGE ) o THE ROLLING STONES—Undercover Of The Night (Ms. Diana Thomas-W.0.} - e T R Ov WZGC-FM—Atlanta
 ARRY MANILOW- s A Ne EavEs Ouner| O AlLunehliead oo IRENE CARA-Why Me WSEZ-FM—Winston-Salem o ANy ATE) Wor't Stan fn Your Way o Young. .0,
« NAKED EYES-When The Lights Go Out © PAUL SIMON-Aergies oo BARRY MANILOW—Read 'Em And Weep (Steve Finsegas-M.0.) oo gltn Yomg 0.
o THE FIXX-Sign Of Fire DAL AILLAE . I T © OLIVIA NEWTON-JOHN-Twist Of Fate o0 RIGK SPRINGFIELD-Souis oo LIONEL RICHIE-Runring With The Night
o GENESIS-That's Al . o ASIA-The Smile Has Left Your Eyes WXLK-FM—Roanoke o RAY PARKER, JR.| Still Can't Get Over Loving You
o EDDIE MONEY-Big Crash WOKI-FM—Knoxville WRQK-FM—Greensboro {00n 0" Shea-M.0.) o MADONNA-Hoiday
© SAGA-The Fiyer (Gary Adkins-M.D.) {Wes Jones-4.0.) WSFL-FM—New Bern o RUFUS AND CHAKA KHAN-Ain't Nobody « THE ROMANTICS.Taking In Your Seep

AVAILABLE NOW! The 1983/84
edition of three of Billboard’s
most popular and widely used
directories:

Bi\\board

ﬁfﬁli

1983/84 International Buyer’s Guide

A special 25th Anniversary Edition—bigger and better than ever. Filled with
the most comprehensive listings by category and geographical area;
thousands of names, addresses and telephone numbers for:

@ Record companies e One Stops ® Industry Services

@ Music publishers e Rack Jobbers & Organizations

@ Wholesalers @ Importers e Equipment Manufacturers
® Distributors @ Exporters @ Suppliers

AND NEW THIS YEAR. —manufacturers, wholesalers, hardware, software
and accessories for, Compact Disc, Video Disc, Video Cassettes,
Video Games

A complete International Gwde to the Music and Home Entertainment
Industries.

Our Silver Anniversary Edition price is $35.00.

NOVEMBER 26, 1983, BILLBOARD

International Recording
Studio and Equipment
Directory

The professional's guide to
recording and mastering studios,
professional recording equipment
manufacturers, blank loaded and
bulk tape products—in the U.S.
and around the world.

Price $20.00

1983/84 Audio/Video/

Tape Source Book
Billboard's complete guide to
thousands of products, services,
company listings, including:

Pro equipment, blank tape, bulk
tape, video cassette components,
pre- and post-production
facilities, tape and record services,
assembly and packaging
equipment, materials, supplies
and much, much more. ..

Price $20.00

COMING IN MARCH 1984 —THE COUNTRY MUSIC SOURCE BOOK

Get your directory copies now by returning the coupon below today!

r---------------------------------------------------------------q

: Mail to: Billboard, 1515 Broadway, New York, N.Y. 10036 :
g Please send me: 5 ____My check enclosed Name 1
copi /84 International Buyer" 1
: Gu?(lj(ees 83584 Intermat yers ___Please charge my .
1 Price $35.00 [ American Express Address, 1
I __ copies 83/84 International Recording Card Number ]
1 Studio and Equipment Directory Price [ y1SA City. State Zip J
1 Price $20.00 Card Exprres v :
] . o
1 —Bipe'g%gym STERBESERS DL EsEeE MasterCard Bank # Signaturp :
: Price $20.00 Please add $3.00 for postage and handling for the Buyer's Guide, $2.00 each for IRESD, AVT. 1
L---------------------------------------------------------------J

wWwWWw.americanradiohistorv.com


www.americanradiohistory.com

io

YesterHits.

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

. Photograph, Ringo Starr, Apple

. Keep On Truckin’, Eddie Kendricks,
Tamla

. Top Of The World, Carpeniers, A&M

. Space Race, Billy Preston, A&M

. Heatbeat-It's A Lovebeat, DeFranco
Family, 20th Century

. Midnight Train To Georgia, Gladys Knight
& the Pips, Buddah

. Just You 'N’ Me, Chicago, Columbia

. Paper Roses, Marie Osmond, MGM

L Go&t‘Ibye Yellow Brick Road, Elton John,
M
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. The Love | Lost (Part 1), Harold Melvin &
the Blue Notes, Philadelphia International

POP SINGLES-20 Years Ago
1. Pm Leaving It Up to You, Dale & Grace,

Montel-Michelle
. Washington Square, Vilage Stompers,

Epic
b Deep Purple, Nino Tempo & April Stevens,
b Sugar Shack, Jimmy Gilmer & the Fireballs,

3 Its All Right, Impressions, ABC-
Paramount

. She’s A Fool, Lesley Gore, Mercury
Everybody, Tommy Roe, ABC-Paramount
. Bossa Nova Baby, Elvis Presley, RCA

. Dominique, Singing Nun, Philips

. Maria Elena, Los Indios Tabajaros, RCA
Victor

Swee~N o P (1% N

—

TOP LPs-10 Years Ago
1. Goodbye Yellow Brick Road, Eiton John,
MCA

. Quadrophenia, The Who, MCA

. Ringo, Ringo Starr, Apple

. Goats Head Soup, Rolling Stones, Rolling
Stones

. You Don’t Mess Around With Jim, Jim
Croce, ABC

. Jonathan Livingston Seagull, Neil
Diamond, Columbia

. Brothers & Sisters, Allman Brothers Band,
Capricorn

. Life & Times, Jim Croce, ABC

. The Joker, Steve Miller Band, Capitol

. Los Cochinos, Cheech & Chong, Ode

~J (-4 o &N
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TOP LPs—20 Years Ago

. In The Wind, Peter, Paul & Mary, Warner
Bros.

. The Second Barbra Streisand Album,

Columbia

. Elvis’ Golden Records, Vol. 3, RCA

Victor

. Trini Lopez At PJ's, Reprise

. Ingredients In A Recipe For Soul, Ray

Charles, ABC-Paramount

. Peter, Paul & Mary, Warner Bros.

Surfer Girl, Beach Boys, Capitol

. The Singing Nun, Philips

. Moving, Peter, Paul & Mary, Reprise

. Painted, Tainted Rose, Al Martino,
Capitol

—
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COUNTRY SINGLES-10 Years Ago
1 '{hg Most Beautiful Girl, Chariie Rich,
pic

. Paper Roses, Marie Osmond, MGM

. Little Girl Gone, Donna Fargo, Dot

. Country Sunshine, Dottie West, RCA

. Sing About Love, Lynn Anderson,
Columbia

. Sawmill, Mel Tillis, MGM

. We’re Gonna Hold On, George Jones &
Tammy Wynette, Epic

. Amazing Love, Charley Pride, RCA

. Sometimes A Memory Ain't Enough,
Jerry Lee Lewis, Mercury

. If You Can't Feel It, Freddie Hart, Capitol

@ 0o - o NawWwnN
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SOUL SINGLES-10 Years Ago

1. The Love | Lost (Part 1), Harold Melvin &
the Blue Notes, Philadelphia International

. Space Race, Billy Preston, A&M

. Cheaper To Keep Her, Johnnie Taylor,
Stax

. Midnight Train To Georgia, Gladys Knight
& the Pips, Buddah

. You're A Special Part Of Me, Diana Ross
& Marvin Gaye, Motown

. Check It Out, Tavares, Capitol

. Having A Party, Ovations, MGM

. Get It Together, Jackson 5, Motown

. If You're Ready Come Go With Me,
Staple Singers, Stax

. Rockin’ Roll Babv. Stvlistics. Atco
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Vox Jox

® Continued from page 12

Moving up at Group W’s 1010
WINS New York are Frank Scior-
tino and Scott Herman. Sciortino,
the former news director, slips up
into the executive editor position
(Westinghouse’s all-news version of a
program director), filling the vacancy
created when Joe Gillespie returned
to San Diego. Herman, who had been
assistant news director, now drops
“assistant” and fills Sciortino's for-
mer post.

= ok

From the “It’s radio’s loss” de-
partment: Jim Corboy, former WLS
and WMET Chicago promotion di-
rector, leaves his account exec posi-
tion at Doubleday’s WMET to defect
to, of all things, advertising. The
move does not fully elevate Corboy
to adulthood. Among his clients will
be at least one maior radio account

Back at his former haunt, John
McCrae gives up his WMET music
director chores to concentrate on his
afternoon shift, with former WAVA
Washington PD John Larson coming
in as midday jock and assistant PD/
research. That puts Rich Meyer off
the air and into pinstriped suits as
full-time PD, while morning man
Bruce Wheeler keeps his assistant
PD business cards but adds */music
director” to them.

he e Ok,

WKLS Atlanta promotion ace Bill
Wise moves to Gulf's Indianapolis
outlet, WFBQ (and it’s now all-oldies
AM, WNDE) as assistant PD. In this
newly created position, he’ll assist
PD Alan Edwards at the Burkhart/
Abrams-consulted AOR. Prior to a
year with ’KLS, Wise was PD of a
couple of Jacksonville country out-

Dutch Pirates Hanging In
With U.S. Urban Sound

By LEO SACKS

AMSTERDAM—The import
buyer from the influential Boudisque
record emporium here sat in the con-
trol room of the pirate station known
as Decibel Radio on a brilliant au-
tumn afternoon and joked about the
relevance of the Lew Kirton single,
“Hang On In There,” to the trend-
setting broadcaster.

“I’d say it's apropos,” observed
Michiel Kleiss, leafing through a
stack of dance-oriented releases pur-

chased from the store, which distrib- -

utes import disks throughout the Be-
nelux countries, as air personality
Rene de Leeuw prepared for the six-
year-old station’s Sunday countdown
show, “Decibel Dance Report.”

Kleiss, a medical school graduate
who, at 24, is more interested in pur-
suing a career as a record executive,
oversees import acquisitions for Bou-
disque, where 12-inch dance music
sales are up 40% this year on the
strength of his Decibel advertising.

“They really make a difference,”
he says of the 500-watt station, whose
professional sound is modeled after
New York’s urban outlets. “Most of
the pirates in Amsterdam use their
transmitters to say hello to their
mothers, but these guys are seriously
committed to broadcasting the best
in new dance product.”

Decibel—pronounced “Daisy
Bell” by the Dutch-speaking jocks—
attracts “‘several hundred thousand”
listeners, aged 13-24, here and in
neighboring Haarlem, Utrecht and
Zaandam with the countdown show,
according to Kleiss, who prepares the
weekly three-hour program from
store sales, club play and Decibel lis-
tener requests.

The station, which broadcasts on
the European frequency of 96.2 from
an 80-foot antenna six hours each
weekday evening and 24 hours on the
weekend, is viewed by Kleiss as an

important alternative to the more
“conservative” programming on the
pop-oriented Hilversum 3, one of
four channels regulated by the state.
The site of a former plumbing supply
store (*‘Occasionally we’ll get a call
to fix a broken toilet,” says program-
mer Ruud Huisman) on a side street
in the heart of the city, the split-level
station evokes the intimacy of a col-
lege outlet, with its stray animals,
second-hand furniture, communal re-
frigerator and coffee machine. But
there’s nothing amateurish about the
staff, who either go to school or work
during the day but spend their nights
at the station, where teenagers phone
in their homework problems during
the music breaks.

The police, notes programmer
Daniel Dekker, have confiscated
their transmitters, turntables and rec-
ord libraries 11 times since 1976, and
the staff “never knows” when they’ll
be raided next. Yet, “The door is al-
ways open,” he says. “We don’t bite
our fingers anymore, which nobody
understands. We do this for fun, and
the music.” Commercial revenues
from such sponsors as an ice cream
parlor, bars and discos, an optician
and an electronics shop are reinvest-
ed in new equipment, which is kept in
hiding. Huisman remembers that the
last time authorities arrived to seize
their equipment, “It was the spring,
and they joined us first for tea.”

Now the staff is plotting a holiday
present for its listeners: a “Decibel
Christmas,” broadcast on a 2,000-
watt short wave transmitter from a
bunker “somewhere in the Nether-
lands” with the antenna camouflaged
in the trees. Recalling last year’s
broadcast from a similar site, de
Leeuw says the show elicited a phone
call from a listener in Canada. “It’s
our present to the world,” he says.

PASSING OUT THE PASTA—AIr personalities from WTIC-FM Hartford,
Conn., from left, Gary Craig, John Elliot and Danny Lyons, distribute stick-
ers to listeners at the Franklin Ave. Italian Festival there before awarding
$100 bills and italian meals to neonle wearino the stickere.
wWwWWw.americanradiohistorv.com

lets, WQIK and WVOIJ.

Joining Cap Cities’ WHYT in De-
troit is WPOE Greenfield, Mass. PD
Kid Cassidy. Kid, who now handles
6-10 p.m. on the “Hot Hits” station,
also lists Indy’s WZPL and Chica-
go's WEFM on his all-hits-all-the-
time resume...Joining the Buz-
zard’s “Jeff Kinzbach & Friends”
morning show on WMMS Cleveland
is TV 8 sports anchor Casey Cole-
man, who can now be heard weekday
mornings at 7:05.

* * %

Congrats to J. Michael Hender-
son, who moves up from GSM to
VP/GM of Minneapoliss KGLD/
KQRS. .. Phil Mueller is on the
move courtesy of Bonneville, which
transfers him from its Washington
news bureau to Kansas City’s KMBZ
as news/program director. Bill
Morse, who had been acting PD,
moves up into the supervisor/broad-
cast operations post.

Barry Grant moves upward and
off the air as full-time operations
manager for Mrs. Harvey Glascock’s
WSTU/WHLG Stuart, Fla. Filling
his former afternoon shift on WSTU
is WSWN Belle Glade, Fla. PD Lee
McGuire. Midday man Steve Haas
also vacates the airwaves, becoming
full-time production director, with
former 7-to-midnight jock Chris Mi--
chaels seeing that Florida sunshine
from 10 a.m. to 3 p.m. on the AC
AM outlet. On the easy listening FM
side, John Lee hops on board from
Westinghouse’s KOAX Dallas as
program director.

* K %

Dennis Feely, former director of
technical facilities and Talkradio,
ABC, has bought a radio station with
Joe Sherikjian, ABC Radio Enter-
prises’ former director of acquisitions
and administration. The dynamic
duo now own and operate WFMV, a
class C FM in Blairstown, N.J.
(That’s about 40 miles east of Allen-
town, and to hear Feely describe the
market, “There are two people in the
metro and over a million in the TSA,
counting Philadelphia. Regardless of
what Feely counts, Arbitron doesn’t
count any of it, as Blairstown is un-
rated.) Sherikjian serves as GM and
Feely as VP/operations while moon-
lighting on retainer to Allied Broad-

cast Equipment (a major equipment
supplier located in, believe it or not,
Richmond, Ind.). The airstaff in-
cludes MD John Petro mornings,
Joe Mongiardo 10 a.m. to 4 p.m., PD
T.J. 4 to 6, Patti Martene nights, Pe-
ter James overnights and Mary Da-
vis news director.

* K Kk

A flat denial from KDKA Pitts-
burgh GM “The Real Dan Friel” re-
garding persistent rumors that the
Group W station would be going all
news/talk after the first of the year.
“That’s not even something we have
considered,” Friel says.

Los Angeles’ KKHR has a new
weekender. KXFM San Bernardino
PD and morning personality Craig
Powers drives 60 miles to be on the
Hit Radio outlet . . . Leaving radio is
John Dunaway, longtime MD at
Panama City’s WPAP. PD Kevin
O’Neal will assume his duties for
now.

So what’s Jim Herron doing now
that he’s left Washington’s WXTR?
He’s formed his own consulting busi-
ness, Herron & Associates, Program
Advisor/Consultants. Herron, who
can be reached in Oakton, Va. at

- (703) 691-1212, also has an AOR
background. Prior to joining all-old-
ies Xtra, he served as VP/program-
ming for Jeff Pollack and pro-
grammed Washington’s WAVA.

* X K

Joining WIP Philadelphia as host
of the weekend portion of *“WIPeople
Talk” is WWDB’s Steve Martorano

. Mercedes Sandoval reverses her
title. She moves from New York’s
WKHK, where she was “director,
promotion and advertising,” to
WMCA across town, where she’s
now “promotion and advertising di-
rector” ... Eric Bogdan joins Ft.
Worth’s KJIM, which has taken over
Al Ham’s “Music Of Your Life” for-
mat. He had been with KBOP Pleas-
anton, Tex.

Congrats to Lynn Waggoner,
KEBC Oklahoma City PD, who has
just been elected president of FICAP
(the Federation of International
Country Air Personalities) . . . Look-
ing for a multi-purpose radio guy?
Jim Crouse is looking for a multi-
purpose gig. You can reach him at
(717) 622-8912.

- Position Wanted
- Position

Available
- Services

BILLBOARD RADIO JOB MART

ADDHESS ALL ADS: JEFF SERRETTE

llllbnwl Job Marl. 1515 Brosdwa 8! New York
NY, 10036. Phome. (212] 764-7388 (locaily| o
IGML 223-7524 (Out ol State]. Use any major
credil card when calling in your advertisement

- $30 00 per inch

PAYMENT MUST ACCOMPANY ORDER |——

INSIDE COUNTRY

Designed With The Country DJ In
Mind Current artist bios Monthly
Calendar. Country Trivia We do the
research! You sound informed' For

more information write
Inside Country
6000 Fulton Ave., Suite 12
Van Nuys, CA 91401

CHRISTMAS MUSIC
10 Reels—152 Cuts
Mono or Stereo with 25 Hz Tones
We ship C.0.D.

THE MUSIC DIRECTOR
Box 103
Indian Orchard, MA 01151
(413) 783-4626

[}

| |

|| iNamere——=2 | = o, il L :
WE ACCEPT | : Address = |
ALL MAJOR : City State Zip i
CREDIT CARDS ] |

| Telephone i - |

e DEATH THREATS HAUNT
MARVIN GAYE
e SQUIER CAN'T GO ON WITH-
OouT SOuUP
e REGGIE JACKSON SINGS
WITH BEACH BOYS
This is just a taste of the hot news you will get
in the WEEKLY WIRE" report. Give your
listeners news they'll remember YOU for.
Optional air quality interview material
avaitable. 13 weeks $36.00/26 weeks
$70.00/52 weeks-$135.00.
WEEKLY WIRE"

ENTERTAINMENT NEWS SERVICE
1268 W. Shannon St.
Chandler, A2 85224

(602) 899-0377
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NOVEMBER 26, 1983, BILLBOARD

Billboard 5

Survey For Week Ending 11/26/83

Rock Albums & Top Tracks

€ Copynight 1983, Billboard Publications, inc. No part of this publication may be reproduced.
stored in a retrieval system. or transmitted. in any form or by any means, electronic, mechanical
photocopying. recording, or otherwise. without the prior written permission of the publisher

Rock Albums

ARTIST—Title, Label

Top Tracks

ARTIST—Title, Label

1 THE ROLLING STONES-Undercover, il YES-Owner Of A Lonely Heart, Atco
Rolling Stones 1
| ) ) | !
2842 |6 GENESIS-Genesis, Atlantic il < THE ROLLING STONES-Undercover Of
| 31| 7| JOHN COUGAR MELLENCAMP-Uh-Huh, \ The Night, Rolling Stones
Riva/Mercury 3| 5| 7| JOHN COUGAR MELLENCAMP-Crumblin’
4 | 3 /10| HUEY LEWIS AND THE NEWS-Sports, Down, Riva/Mercury
Chrysalis 4 | 3| 8| HUEY LEWIS AND THE NEWS-Heart And
5|5 | 4| YES-90125 Atco Soul, Chrysalis
6 13 3 38 SPECIAL-Tour De FOI‘CG, A&M 5 ? - J%HN (,;VIOUGAR MELLENCAMP—Pink Houses,
7 | 11| 5 | EDDIE MONEY-Where's The Party?, Columbia | ¢ | o | o 38';/&:’;“_"‘; e o BT
g 180 12 ;':GE ggmr':gf:h;"C:'O":Sti;]:e;s:’c’l?r’y 7| 6| 12| BIG COUNTRY-In A Big Country, Mercury
10] 7 12 RAINBOW—Bent Out Of Shape, Mercury 8| 1 9 PAT BENATAR—Lovg Is A Battlefield, Chry§a||s
11133 3 BILLY IDOL-Don’t Stop, Chrysalis 9]11] 4 DURAN DURAN-Union Of The Snake, Capitol
12| 6 | 10 | PAT BENATAR-Live From Earth, Chrysalis 10| 29| 4 | GENESIS-That's All, Atlantic
13| 14 | 4 | BLUE OYSTER CULT-The Revolution By | 11| 13|10 | RAINBOW-Street Of Dreams, Polydor
Night, Columbia 12/ 10| 5 GENESIS-Just A Job To Do, Atiantic
14| 15| 4 | DURAN DURAN-Seven And The Ragged Tiger, | 13| 17| 8 ALDO NOVA-Monkey On Your Back, Portrait
2yl _ 141 20| 2 | THE ROLLING STONES-Too Tough, Rolling
15| 24 | 4 | PAUL RODGERS-Cut Loose, Atlantic Stones
16| 9 | 12 | THE MOTELS-Little Robbers, Capitol 15| 12| 11| QUIET RIOT-Cum On Feel The Noize, Pasha
17 | 19 | 12 PETER SCHILLING-Error In The System, 16| 14| 6 HUEY LEWIS AND THE NEWS—! Want A New
Elektra Drug, Chrysalis
18 | 28| 4 NIGHT RANGER-Midnight Madness, MCA 17| 21| 10| PETER SCHILLING-Major Tom (Coming
19 | 12 | 23 |  THE POLICE-Synchronicity, A&M | Home), Elektra
20 (26| 4 STREETS-1st, Atlantic 18| 18| 5 JACKSON BROWNE-Tender Is The Night,
21|17 9 | ALDO NOVA-Subject, Portrait Al
22| 18| 30 | QUIET RIOT-Vetal Health, Pasha 19| 24| 2 Tgtzms]ae(;umc STONES=She Was Hot, Rolling
e @ | L L TOP-Binimator, Worner Gres. 20| 22| 8| GENESIS-it's Gonna Get Better, Atiantic l
el B ) ViSEL o T ficiry 21| 8 | 7| THE ROMANTICS-Talking In Your Sleep, ,
25| 21| 7 SAGA-Heads Or Tales, Epic Nemperor
26| 27| 5 | THE DOORS-Alive, She Cried, Elektra 22| 35| 4| THE DOORS—Gloria, Elektra
27| 16| 8 SURVIVOR-Caught In The Game, Scotti Bros. 23130 2 DARYL HALL AND JOHN OATES-Say It Isn't
28| 25| 4 | DARYL HALL AND JOHN OATES-Rock 'N Soul So, RCA
Part 1, RCA 24| 15| 20|  THE POLICE-Synchronicity II, A&M
fifcn) 2 ) THe RO Fﬁ’;’:g&”;;g&‘fﬂs‘g“e BestOf | »5| 25| 6 | SURVIVOR-Caught In The Game, Scotti Bros.
30| 31| 5| CULTURE CLUBColour By Numbers, | 26 28] 5 PIS\UL MCcCARTNEY AND MICHAEL JACKSON-
Virgin/Epic ay Say Say, Columbia
31|36 3 BOB DYLAN—Infidels, Columbia 27| 41 3 | CULT!JRE CLUB-Church Of The Poison Mind,
32| 20 | 12| MICHAEL STANLEY BAND-You Can't Fight (heinrie ‘
| Fashion, EMI-America 28 BILLY IDOL-Rebel Yell, Chrysalis
33 SOUNDTRACK-Two Of A Kind, MCA 29 SAGA-The Flier, Portrait/Epic
34| 30 | 19 ROBERT PLANT-The Principle Of Moments, 30 STREETS—If Love Should Go, Atlantic
| EsPeranza/Atlantic 31 EDDIE MONEY—Big Crash, Columbia
35|39| 6 PAUL McCARTNEY—Pipes Of Peace, Columbia 32 THE MOODY BLUES—Blue World, Threshold
36| 23| 20 JACKSON BROWNE-Lawyers In Love, Asylum 33 DEF LEPPARDFoolin’, Mercury
37| 32| 13| THE MOODY BLUES-The Present, Threshold 24 T T e T O |
38| 37| 6 | MOTLEY CRUE-Shout At The Devil, Elektra = T Ari'sta
39 | U-2-Under A Blood Red Sky, Island ) ‘ 't
40|35 16 ‘ ASIA-Alpha, Geffen 36 AXE,—| Think You'll Remember Tonight Atco
41| 34| 16| HEART-Passionworks, Epic ‘ Bl e g U
42 DON FELDER-Airborne, Elektra .
43 40| 6| TOMMY TUTONE-National Emotion, Columbia | o> ], s L
44| 43| 3 | WAS (NOT WAS)-Born To Laugh at ' - LTSS, (120 R
Tornadoes, Geffen 40 GENESIS-Mama, Atlantic
45 | 47 l 2 | KROKUS-Headhunter, Arista 41 TAXXI-Maybe Someday, Fantasy
46| 42| 11 ' DOKKEN-Breaking The Chains, Elektra 42 NIGHT RANGER—(You Can Still) Rock In
47| 46| 7 | SIMON TOWNSHEND-Sweet Sound, Polydor - P:rll;fr;?c(a)'[)gaEf;;glCut e Mo
48 | 44 | 17 KANSAS-Drastic Measures, CBS ) J
49| 41| 44 DEF LEPPARD—Pyromania, Mercury 44 THE FIXX-One Thing Leads To Another, MCA
| 50! 50| 2 | BRIAN MAY AND FRIENDS-Starfleet Project, | 45 THE POLICE-King Of Pain, A&M '
|| Capitol ‘ 46 ROBER: PLANT-Other Arms,
EsPeranza/Atlantic
Top Adds 47 STEVIE NICKS—If Anyone Falls, Modern
48 M,:rcn»;/r\IEaL STANLEY BAND-My Town, EM|-
) [ 49 ‘ THE MOTELS-Little Robbers, Capitol
2 | 38 SPECIAL-Tour De Force, A&M 50 ASIA-The Smile Has Left Your Eyes, Geffen
3 U-2-Under A Blood Red Sky, Island 51 l GENESIS-Iilegal Alien, Atlantic
a SOUNDTRACK-Two Of A Kind, MCA 52 | 52 ‘ 19 | TIS\iLrlélNG HEADS-Burning Down The House,
| 5 BILLY 1DOL-Don't Stop, Chrysalis 53| 53| 18 ROBERT PLANT-Big Log, EsPeranza/Atlantic
l | R 54| 54 | 16 HEART-How Can | Refuse, Epic
6 ALCATRAZ-General Hospital, Rocshire (12 Inch) 55| 60 | 14 DIO-Rainbow In The Dark, Warner Bros.
7 | THE ALAN PARSONS PROJECT-The Best Of The 56| 47| 14| THE ANIMALS-The Night, |R.S.
# B T 57| 58| 13| THE MOODY BLUES-Sitting At The Wheel,
8 l HEADPINS—Line Of Fire, A&M Threshold
) | 58| 59| 11 HELIX-Heavy Metal Love, Capitol
RRR) PEUDIE MR E bers’s The [Eaty, Cal ke 59| 32| 30| DAVID BOWIE-Modern Love, EMI-America
10 | GIRLSCHOOL-Play Dirty Mercury (12 Inch) 60 | 38| 7 | DOKKEN-Breaking The Chains, Elektra

A compilation of Rock Radio Airplay as indicated by the nation’s leading Album oriented and Top Track stations.
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"~ New On TheCharts_

INDUSTRY

Industry’s Capitol debut “‘State Of The Nation,” 87 on the Hot 100, is the
first charting product from this five-year-old band. Throughout their career, the
Long Island quartet has had a 16-track studio at their disposal, owned by lead
guitarist Brian Unger.

“We constantly strive for sonic perfection and the utilization of different in-
struments,” says Unger. That philosophy is all over the single, which fits well
into today’s techno-pop scene.

The rest of the group is 18-year-old lead vocalist Jon Carin, percussionist
Mercury Caronia and bassist Rudy Perrone. They all were impressed by Rhett
Davies’ production work with Talking Heads and Roxy Music and recruited
him to produce their self-titled EP from which the single is taken.

Commenting on their name, group originator Caronia says, *“We like to em-
phasize the new, the modern and the romantic in our music. The electronics just
underscore the vital melodies inherent in our songs. Industry is the catalyst be-
tween man and his needs and desires.”

The group is currently back in their studio finishing its upcoming LP.

* *x *x

For more information, contact Rick Aliberte, 241 Central Park West, #54,
New York, N.Y. 10024, (212) 580-1440.

N

AL McCALL SHANNON

Al McCall's Profile debut “If You Today's Cinderella story is that of
Ever Knew,” which moves up the Shannon Greene, whose transforma-
Black Singles chart to 80, marks the tion from bookkeeper to star parallels
22-year-old New Jersey native’s re- the ascension of her Mirage debut
entry into the record business. Influ- *“Let The Music Play,” which jumps
enced by Sam Cooke and the Plat- to 34 in its fourth week on the Black
ters, McCall began singing at age five Singles chart.
and grew up as the vocal front man in “I always knew it was possible,”
a group of older musicians. Indepen- says the 26-year-old New Yorker.
dent  producer/arranger Jimmy Byt I didn’t know if I wanted to do
Wisner caught this group at a talent it so soon.” Well, it’s done, and Shan-
show and made a short-lived child non gives every impression of being
protege of McCall with the single ready for instant success.

“I'm Dreaming Of A Black Christ-
mas,” which the singer recorded for
Wisner's Wizdom label at age 11.
With no followup to that record,
McCall finished high school and re-
corded a few radio commercials, but
lost touch with Wisner. Nine years
later, McCall looked up Wisner, who
happened to be looking for a voice for
“If You Ever Knew,” which was

A bookkeeper by day, Shannon
moonlighted as a session singer for
various jazz ensembles. ‘I was never
a backup singer,” she says proudly.
She attributes her professionalism to
years of formal voice and. dance
training.

Her confident attitude is evidenced
by both the brooding translation she
written by Larry Brown and Irwin gives to the dan(;e tune and her future
Levine, the duo famous for penning plans. With a video in the can and a

“Tie A Yellow Ribbon Round The tour in the making, Shannon’s prima-
Old Oak Tree.” ry concern is establishing herself as a

singer. And after that? I have more
to offer as a songwriter and produc-
er,” she answers.

Profile was impressed with the
demo tape and signed McCall, giving
him a home for his talent.

* Kk * Kk
For more information, contact Pro- For more information; contact
file Records, 250 W. 57th St., New Quentin Hicks, 126 W. 22nd St., New
York, N.Y., 10107; (212) 582-3553. York, N.Y. 10019; (212) 691-2707.
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The BBC expects to get people
dancing in the streets of 69 countries
when it releases the “Motown 25th
Anniversary Radio Special” in Janu-
ary. That’s how many places the
BBC Transcription Service expects to
syndicate the. 10-hour program,
which features a comprehensive in-
terview with Motown chairman Ber-
ry Gordy. Produced by the BBC’s
Stuart Grundy, the show will be dis-
tributed in the U.S. by London Wave-
length and available on a barter basis.

Because the program is still in pro-
duction, Andrea Miller of London
Wavelength says that she’s unsure
how the 10 hours will be broken
down. “There are a lot of choices,”
she explains. “We can divide the con-
tent by year or by group, in two five-
hour blocks, five two-hour blocks or
10 one-hour segments.” Whatever
form the special takes, Miller is cer-
tain that it will have more depth than
NBC’s Motown telecast and could
potentially rank as “‘the greatest mu-
sic special ever.”

* * K

The United Stations has picked up
“Rick Dees’ Weekly Top 40” show
for national distribution. The count-
down is produced by Dees Creations
Inc., which recently named Jane

Fourth Annual

Sales Conference
Planned By RAB

DALLAS—Using the theme
“Quest For Excellence,” the Radio
Advertising Bureau is finalizing
plans for its fourth annual Managing
Sales conference, to be held at the
Amfac Hotel here January 28-31.

Gannett Broadcasting Group pres-
ident Joseph L. Dorton, chairman of
this year’s meet, says the conference,
which is the only national meeting
devoted exclusively to radio sales
management, will stress motivational
speakers, including John Naisbitt,
author of the bestseller ‘“Mega-
trends,” and Dr. Norman Vincent
Peale, author of over 30 books, in-
cluding *“The Power Of Positive
Thinking.”

The core of the three-day agenda
will center on the one topic of interest
to all attendees: selling radio. Ac-
cording to RAB president William L.
Stakelin, 1984 will be ‘““‘a tremendous
year for radio. We will make manag-
ers even more positive about the dy-
namic medium we are selling.”
Among the workshops already
scheduled is one at which major re-
tailers will tell stations what they’re

“doing right and what they’re doing
wrong.

Featured Programming

Fondle communications director and
John Revolta fitness coordinator,
and is available from United on a
barter basis.

* X *

Westwood One reports that over
250 stations have signed to carry
Asia’s “Asian Invasion” concert
Dec. 6 at the Budokan in To-
kyo ... The sounds of the ’60s have
been collected by veteran newsmen
Walter Cronkite and Fred Friendly
and released by CBS Masterworks on
a new disk, “The Way It Was,” nar-
rated by Cronkite. .. Johnny Car-
son’s second annual salute to the
masters of comedy associated with
the NBC Radio and Television Net-
works for the past half-century is re-
peated for NBC Radio affiliates the
weekend of Nov. 24... Mutual,
which last week gained 14 new affili-
ates in 11 states, carried a fascinating
report by Pauline Greiger on “Vinyl
Floor Care” during her Nov. 19 seg-
ment of “On The Home-
front” ... You can bet we’ll be lis-
tening to ABC Rock Radio’s Bill
Fantini Nov. 21-23 when his “Life-
lines” show examines the “myth of
neatness” with Stephanie Winston,
author of “The Organized Execu-
tive,” who discusses the four-part
system she recommends in dealing
with paperwork.

* X *

Drake-Chenault’s new Radio Spe-
cial Features Division is headed by
Carol Lee Holt, the former ABC/
Watermark general sales manager

. Paul Zullo has been named vice
president of operations, a new post,
at DIR Broadcasting . . . Narwood
Productions has upped Marta Wa-
cyk to operations manager. The com-
pany’s station relations department
has also hired Paul Goldstein, after
six years at KOGO San Diego.

* X *

And Now A Word From Your Lo-
cal Station: WABC New York,
which was set to simulcast Ted Kop-
pel’s “Viewpoint” with guests Robert
MacNamara, Henry Kissinger, Elie
Wiesel and Carl Sagan for an unin-
terrupted hour after the ABC telecast
of “The Day After,” Sunday (20),
opens the phone lines Monday for lis-
tener reaction to the show during the
“Brian Wilson & Company” morn-
ing program. The station follows the
Wilson show with nine hours of solid
programming devoted to discussion
on the effects of nuclear war with Dr.
Edward Teller, the hydrogen bomb
inventor, as well as ““Day After” pro-
ducer Robert Papazian and director
Nicholas Meyer. LEO SACKS

SUPER STAND-IN—Louise Mandrell is surrounded by WCAO-AM Baltimore
air personalities Debbie Conner and Johnny Dark during a benefit concert
for the Westminster Fire Department in Maryland. Mandrell stepped in for -
Tammy Wynette, who was hospitalized four days before the engagement.

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Nov. 21, Motels, Inner-View, Inner-View
Network, one hour.

Nov. 21, John Cougar Mellencamp, Rock-
line, Global Satellite Network, 90 minutes.

Nov. 21-25, U2, Inside Track, DIR Broad-
casting Network, 90 minutes.

Nov. 21-27, Jerry Reed, Country Closeup,
Narwood Productions, one hour.

Nov. 21-27, Tony Martin, Music Makers,
Narwood Productions, one hour.

Nov. 21-27, Was (Not Was), Ira Robbins
of Trouser Press, Geoff Travis, Scott Piering
of Rough Trade Records, Newsweek-FM,
Thirsty Ear Productions, 30 minutes.

Nov. 25-27, Human League, Hot Rocks,
United Stations, four hours.

Nov. 25-27, Georgia Gibbs, Great Sounds,
United Stations, four hours.

Nov. 25-27, Stevie Wonder, Rock, Roll &
Remember, United Stations, four hours.

Nov. 25-27, Con Hunley, Solid Gold Coun-
try, United Stations, three hours.

Nov. 25-27, Mel Tillis, Weekly Country
Music Countdown, United Stations, three
hours.

Nov. 25-27, Zebra, Golden Earring, The
Source, NBC, 90 minutes.

Nov. 25-27, Zacherle, Screaming Jay Haw-
kins, Don & Deanna On Bleecker Street,
Continuum Network, one hour.

Nov. 25-27, AC/DC, Off The Record Spe-
cial, Westwood One, one hour.

Nov. 25-27, Pointer Sisters, part one, Spe-
cial Edition, Westwood One, one hour.

Nov. 25-27, Critics, Rock Chronicles,
Westwood One, one hour.

Nov. 25-27, David Brenner, Dr. Demento,
Westwood One, two hours.

Nov. 25-27, Aldo Nova, Eddie Money, Rock
Album Countdown, Westwood One, two
hours.

Nov. 25-27, Inxs, Billy Idol, In Concert,
Westwood One, 90 minutes.

Nov. 25-27, Juice Newton, Star Trak Pro-
file, Westwood One, one hour.

Nov. 26, David Frizzell, Shelly West, Silver
Eagle, ABC Entertainment Network, 90
minutes.

Nov. 26, Ringo’s Yellow Submarine, ABC
FM Network, one hour.

Nov. 26-27, Sonny Bono, Soundtrack Of
The 60s, ABC Watermark, three hours.

Nov. 27, Culture Club, BBC Rock Hour,
London Wavelength, one hour.

Nov. 27, X, OMNI/Penthouse College
Rock Concert, London Wavelength, one hour.

Nov. 27, Rock Stars As Producers, Rolling
Stone’s Continuous History Of Rock And
Roll, ABC Rock Radio Network, one hour.

Nov. 27, Animals, Mitch Ryder, King Bis-
cuit, ABC Rock Radio Network, one hour.

Nov. 28, Ray Manzarek, Guest D.J., Roll-
ing Stone Productions, one hour.

Nov. 28, Kansas, Inner-View, Inner-View
Network, one hour.

Nov. 28, Blue Oyster Cult, Rockline, Global
Satellite Network, 90 minutes.

Nov. 28-Dec. 4, Waylon Jennings, Country
Closeup, Narwood Productions, one hour.

Nov. 28-Dec. 4, Frankie Carle, Music Mak-
ers, Narwood Productions, one hour.

Nov. 28-Dec. 4, Howard DeVoto, Timothy
White, author of “Catch A Fire,” Newsweek-
FM, Thirsty Ear Productions, 30 minutes.

—"KiD"—
SAnu CLAuS

Watch for the new
“Holly-day” record (PR-2255)
& “stocking stuffer” book!
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These are best selling middle-of-the-road singles compiled from

radio station air play listed in rank or‘der.

TITLE, Artist, Labet & Number (Dist. Label) (Publisher, Licensee}

ALL NIGHT LONG |Il|l ru-..Hr

UPTOWN GiRL

Bitly Joel, Columbia 38-04149 (Joel Songs, BMI)

THE WAY HE MAKES ME FEEL

Barbra Streisand, Columbia 38-04177 (Ennes/Emanuel/Threesome, ASCAP)
HOW MANY TIMES CAN WE SAY GOODBYE

Dionne Warwick And Luther Vandross, Arista 1-9073 (Goldrian, ASCAP)
SAY SAY SAY

Paul McCartney And Michael Jackson, Columbia 38-04168 (MPL
Communications/Mijac, ASCAP)

ISLANDS IN THE STREAM

Kenny Rogers Duet With Dolly Parton, RCA 13615 (Gibb
Brothers/Unichappell, BMB

WHAT'S NEW

Linda Ronstadt, Asylum 7-69780 (Elektra) (Marke/Warner
Brothers/Lumenck Reaganesque/Trim-Co, ASCAP)

ONLY YOU A

Commodores, Motown 1694 (0ld Fashion,ASCAP)

TONIGHT | CELEBRATE MY LOVE .

Peabo Bryson/Roberta Flack, Capitol 5242 (Almo/Prince Street/Screen
Gems EMI,ASCAP/BMI)

BREAK MY STRIDE .

Matthew Wilder, Private | (Epic) 4-04113 (Streetwise/Big Ears/No Ears, BMI)
SPICE OF LIFE

Manhattan Transfer, Atlantic 7-89786
(Rodsongs/DJA/Samusic/Almo,ASCAP)

BABY | LIED .

Deborah Allen, RCA 13600 (Posey/Unichappell/Van Hoy, BMI)

SAY IT ISN'T SO )

Daryl Hall & John Qates, RCA 13564 (Hot-Cha/Unichappell, BMI)
READ 'EM AND WEEP

Barry Manilow, Ansta AS1-9101 (Edward B. Marks/Neverland/Peg, BMI)
TIME WILL REVEAL

DeBarge, Gordy 1705 (Motown) (Jobete, ASCAP)

MAKE BELIEVE IT'S YOUR FIRST TIME

Carpenters, A&M 2586 (Music City, ASCAP)

{ GUESS THAT'S WHY THEY CALL IT THE BLUES

Elton John, Geffen 7-29460 (Warner Bros.) (Intersong, ASCAP)
SUDDENLY LAST SUMMER

The Motels, Capitol 5271 (Clean Sheets, BMI)

LADY DOWN ON LOVE

Alabama, RCA 13590 (Maypop/Buzzherb, BMB)

A LITTLE GOOD NEWS )

Anne Murray, Capitot 5264 (Chappell/Bibo, ASCAP)

TRUE

Spandau Ballet, Chrysalis 4-42720 (Reformation, ASCAP)

THE SOUND OF GOODBYE

Crystal Gayle, Warner Bros. 7-29452 (Parquet/Lawyers Daughter, BMI)
| NEED YOU

Pointer Sisters, Planet 13639 (RCA) (Porchester/Dale
Kawashlma/Orca/Day To Day, ASCAP/Neches River, BMI)
TROUBLE IN PARADISE

Jarreau, Warner Bros. 7-29501 (Mighty Mathieson/Garden
Rake/Slapshot,BMI)

TENDER IS THE NIGHT .
Jackson Browne, Asylum 7-69791 (Elektra) (Olas/Kortchmar/Night
Kitchen, ASCAP)

| JUST CAN'T WALK AWAY . .

Four Tops, Motown 1706 (MCA) (Good Life/Beau Di-0-Do, ASCAP)
NEVER SAY DIE

Cliff Richard, EMI- Amenca 8180 (Sookloozy/Chappell, BMI/ASCAP)
NEVER SAY NEVER AGAI

Lani Hall, A&M 2596 (Tahafllm ASCAP)

ALL THE RIGHT MOVES

Jennifer Warnes/Chris Thompson Casablanca 814603 (Polygram) (Warner-
Tamerlane/Sprockett/WB/Rewind, BMI, ASCAP)

TAKE A CHANCE

Olivia Newton-John And John Travolta, MCA 52284 (Foster
Frees/Rehtakul/Zargon,BMI/ASCAP)

SEND HER MY LOVE

Journey, Columbia 38-04151 (Twist And Shout/Weed High
Nightmare/Colgems-EMI, ASCAP)

MAKING LOVE OUT OF NOTHING AT ALL

Air Supply, Arista 1-9056 (Lost Boys, BMI)

ALLERGIES .

Paul Simon, Warner Bros. 7-29453 (Paul Simon, BMI)

JOANNA

Kool And The Gang, De-Lite 829 (Delightful, BMI)

ONE PARTICULAR HARBOUR

Jimmy Buffett, MCA 52298 (Coral Reefer, BMI)

LADY, LADY LADY

Joe "Bean” Esposito, Casablanca 814430 (Polygram)
(Intersong/Famous/GMPC, ASCAP)

DON'T COUNT THE RAINY DAYS )

Michael Murphey, Liberty 1505 (Tree/Ensign/United Artists/Ides Of
March,BMI/ASCAP)

{ STILL CAN'T GET OVER LOVING YOU

Ray Parker, Jr., Arista 1-9116 (Raydiola, ASCAP)

GOLD

Spandau Ballet, Chrysalis 42740 (Reformation, ASCAP)

DON'T PLAY ANOTHER LOVE SONG

Smokey Robinson, Motown 1700 (Chardax, BMI)

TOTAL ECLIPSE OF THE HEART

Bonnie Tyler, Columbia 38-03906 (E.B. Marks/Lost Boys, BMI)
TELEFONE (LONG DISTANCE LOVE AFFAIR)

Sheena Easton, EMI-America 8172 (Mighty Mathieson/Slapshot,BMI)
NO ONE CAN LOVE YOU MORE THAN ME

Melissa Manchester, Arista 1-9087 (Chappell, ASCAP)

HOW AM | SUPPOSED TO LIVE WITHOUT YOU

Laura Branigan, Atlantic 7-89805 (April/is Hot, ASCAP/Blackwood, BMI)
LADY LOVE ME

George Benson, Warner Bros. 7-29533 (Hudmar, ASCAP/Newton
House/Careers, BMI)

P.Y.T. SPRETTY YOUNG THING)

Michael Jackson, Eplc 34-04165 (Eiseman/Hen-Al/Kings Road/Yellow
Brick Road, ASCAP)

TELL HER ABOUT IT

Billy Joel, Columbia 38-04012 (Joel Songs, BMI)

PROMISES PROMISES

Naked Eyes, EMI-America 8170 (Rondor/Almo, ASCAP)

BABY, WHAT ABOUT YOU

Crf’stal Gayle, Warner Bros. 7-29582

(El ektra/Asylum/Mopage/Cotllllon/Moon & Stars, BMI)

ONCE BEFORE | GO .
Peter Allen, Arista 1-9082 (Wooinough/Jemava/Warner-Tamerlane/Milk
And Cookies, BMI)

O Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording

Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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One-Stops Take Different Views
On Profitability Of Compact Disc

By JOHN SIPPEL

LOS ANGELES—U S. one-stops,
officially invited by PolyGram to join
the Compact Disc surge (Billboard,
Nov. 12), have been taking divergent
paths on the innovation, a check of
representative firms indicates.

“We are waiting on CD,” states
Michael J. Spector of MJS, Miami.
“There is no question it will eventual-
ly make it—today there are pitfalls.
There is no price guarantee on your
CD inventory from any supplier. In
the next 12 months, the price is sure
to drop, and I will not take another
hit

“It’s not viable for a whoesaler,”
Spector continues, ‘“‘when our main
customer is the dealer in the small
town. CD market penetration today
is the big dealer in the large city or
the retailer in the major mall. Chatins
today count on their regional one-
stops for overnight replenishment on
hot product. CD is not going to be on
the instant list until another year or

more, so we lose that business right

ow.” Dick Daily of Dart, Minne-
apolis, was the only other one-stop-
per surveyed who is shunning CD
now but admitting its future
potential.

Murray Berman of C&M, Hyatts-
ville, MD., and Billy Emerson Jr. of
Big State, Dallas, agree that it’s diffi-
cult to sell CD to their customers,
when manufacturers today sell the
mini-disks to all customers at the
same price. “It’s hard for me to sell
Hillcrest Hi Fi profitably at $12.50
when he can buy at the same price
from four suppliers,” Emerson says.

Berman has been selling about 20
dealers for the last 90 days. He finds
his shopowners move the digital
disks when they are near a hardware
specialist who is moving playback
units. He says he continually mails
CD fliers to his accounts and will
soon add a universe of hardware spe-
ciality shops to his mailing lists. He
finds CD reorders sporadic, as do
most of his counterparts. Berman

IF BUS STRIKE CONTINUES

finds that 80%
classical.

Evan Lasky of Danjay Music,
Denver/Seattle, has been in CD for
three months and notes movement
that is *‘amazing” in some of his fran-
chisees’ stores. General manager
George Hill says he has 20 steady ac-
counts, primarily in smaller towns in
the Rockies and the Northwest.
“Most of our customers are working
actively with an adjacent hardware
dealer. They often have worked out a
cross-merchandising deal for a ma-
chine in their own store with that
specialty store owner. We also have
obtained Sony units for demonstra-
tion for our dealers who wished
them.” He finds his CD sale ratio is
70% pop and 30% classical.

One-stop store customers will
probably do a better job of initiating
CD in their area than will other
stores, says Sam Ginsberg of City I-
Stop here. ““Our customers own and

of his sales are

(Continued on page 23)

One-Stops Eye Rough Weekend

By EARL PAIGE

LOS ANGELES—One-stops are
bracing for shipping headaches over
the Thanksgiving weekend, when
UPS will make no deliveries for four
days, while the Greyhound strike
creates havoc in terms of alternatives.

Most critically affected are small
stores that typically order COD and
expect Saturday deliveries, says Steve
Libman of Nova Distributing, Nor-
cross, Ga. “‘Continental Trailways is
backed up, so we expect problems,
especially in our two-day markets,”
says Libman, describing long-dis-
tance shipment situations.

A poll of one-stops shows that the
South and South Central U.S. regions

are generally the most dependent on
bus fill-in shipments in the face of
UPS policy of not delivering Satur-
day or Sunday. Even without the
Greyhound strike, one-stops from
Gonzales, La. to Kalamazoo are gen-
erally edgy about trusting bus
shipments.

For the most part, one-stops are
alert to the UPS hiatus, although
some had not factored in the Grey-
hound strike when surveyed. “We're
going to double-check our shipping
plans,” says Joe Voynow of Bib Dis-
tributing, Charlotte.

Says Libman, “We forgot about
UPS over Thanksgiving three years
ago, and now we pull the alarm on
even the freakiest holiday”—some of

TOUR PROGRAMS

BUTTONS

WHAT SELLS
BESIDE(S)
RECORDS?

POSTERS

BUMPER STICKERS
Many record stores are finding long profits in rock-n-roll
accessories from C.P. Rock! Posters, tour programs, buttons,
patches, etc. Everything in our huge selection Is fully licensed
and absolutely guaranteed to sell!

California Posters
6601 Elvas Avenue
Sacramento, California 95819

DECALS

PAINTER HATS

Call toll free 1-800-852-3087
In California 1-800-852-8871

Write for a free complete catalog.
Wholesate and retail requests welcome!

which, he adds, “turn out to be re-
gional holidays.”

Although there are alternatives to
Greyhound and Trailways, the two
major bus carriers serving America’s
small markets, Libman and others
note that carriers such as Purolator,
Pony Express and Federal Express
do not deal in CODs. “The strike
wipes out 80%-90% of weekend
COD business,” Libman says.

In Milwaukee, Jerry Friebert of
Radio Doctors offers the typical re-
sponse in saying the firm emphasized
in mailers and on the phone that
dealers should order early because of
the four-day UPS hiatus. Echoing
Friebert, Vinyl Vendor’s Valerie El-
liott at Kalamazoo says, “Tuesday
(22) 1s our last shipping day of the
week. We've basically found we just
can’t rely on the bus lines, which we
use only in emergencies.”

“We're continuing to have good
luck with Continental Trailways,”
says Michael Dorrin of Uptown Mu-
sic, St. Louis, responding to the gen-
eral effects of the Greyhound strike.
But we're concerned if it continues.”

At Gonzales Music in Gonzales,
La, Roy Shaw says Fniday ship-
ments are important because a com-
petitive one-stop in the region will
not use the buses. “We pick up extra
bus business, but we’ve found we
have to disguise our shipments. The
number of lost shipments is absurd.”
Gonzales says Shaw has some two-
day accounts in Central Texas.

On the subject of bus shipping,
Libman agrees with Shaw. “We nev-
er address a shipment to a record
store, only an individual, and we ship
in all kinds of cartons, even toilet tis-
sue cartons, never record cartons.”

Echoing numerous one-stops re-
garding the critical Thanksgiving hi-
atus, Andy Tenzer at Brown Bros. in
suburban Buena Park here says, “We
alerted our-dealers early about this.
Thanksgiving weekend is always a
headache.” Like many other one-
stops, Brown seldom relies on buses.

Contradicting the concern shown
by other one-stops, especially in the
South, J.P. Bennett of Cental South,
Nashville, says the firm has not been
affected by the Greyhound strike or
concerned about the Thanksgiving
UPS hiatus. ““There are plenty of al-
ternative carriers,” he says.

www.americanradiohistorv.com

Allsop Inc. introduces the Orbitrac Record Care Service Center, which can
be hung on the wall or stand on a counter. The Service Center package
comes with the following audio care products: the Orbitracs, solution re-
fills, pad and mister replacement kits, stylus cleaner kits and a hand-held
or electric demo unit and brochures.

REUSABLE BLANK
CARTRAIDGE FOR

Commodore 64
8K

Romex has begun test marketing its reusable blank cartridges for five vi-
deogame home computer formats, the Atari VCS, Atari 400/800/1200,

RSUSABLE BLANK
CaRTRIDGE FOR

Jexas Instruments
9% aa

8K

~ NewProducts

REUSABLE BLANK
CARTRIDGE FOR

Commodore Vic20"
18K

Commodore 64 and ViC-20 and Texas Instruments’ 99/4A.

A pair of Pioneer’s Adlib speakers cansist of six individual cabinets allow-
ing multiple formations. The speaker modules are lightweight, interlocka-
ble and deliver an accurate sound over a frequency range from 50 Hz to

20,000 Hz. The pair retails for $320 and comes in silver and black.

The first family

of profit

supplies it all “better”!
Grecoran

46-23 Crane S1. L.LC.N.Y 11101
(212) 392-6442

Ultra
Magneties
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New Video Trend: Schlock Cassette Brokerage Firms

By EARL PAIGE

LOS ANGELES—Firms broker-
ing used prerecorded videocassettes
represent one of the fastest growing
trends in video retailing, according to
one brokerage executive, who pre-
dicts that ““20 or 30" such firms will
show up at trade shows next year.

Only a few months ago, many
dealers in used video product operat-
ed out of their car trunks—a method
reminiscent of the early days of the
schlock record business. But a num-
ber of brokers now find they are
forced to open warehouses.

According to national spot checks,
many video specialty dealers regard
the used brokers negatively. One
dealer who asked not to be identified
says, “They’re parasites. There’s a
whole rash of these kinds of compa-
nies all over the country.”

At newly opened Video Trade in
suburban Reseda here, national sales

manager Cheryl Benton regards the
negative image of such firms as un-
fair. “We got into the business be-
cause we recognized a need for a
stock balancing program not totally
or adequately served by distribu-
tors,” she says.

Although used video brokerage
firms flourish in the East, California
seems to be a particular hotbed for
the business, according to Carol Vo-
gel, representative at 18-month-old
First Video Exchange in suburban
Gardena. “We did actually start out
of our car trunks,” says Vogel.

Not all used video firms operate
the same, with few acting as brokers,
claims Benton, who was formerly
with Embassy and Video Station.
“Many just exchange movie for mov-
ie. We purchase whole inventories for
the most part,” she says.

Video Trade is owned by Gail Ca-
liedo and managed by veteran distri-

bution executive James Golff, who
was most recently with Sound Video
Unlimited. The firm recently ac-
quired Video Brokers here, a pioneer
in the field.

Benton, who predicts there will be
“20 or 30 firms in this (movie ex-
changg) business at the Winter Con-
sumer Electronics Show,” acknowl-
edges that even dealers who are not
negative have questions about her op-
eration. “Some will ask, what if they
find they want to sell a movie they

- have purchased from us? I say, then

buy a new copy. Our primary pur-
pose is to offer fill-in rental inven-
tory,”

whereas the average new price from
distributors is $45.

Benton lists three factors for the
flourishing business in used movies.
The first is that despite the publicity
of $39.95 list movies, “most are still
at $59.95 or around $45 average deal-

she says, adding that Video.
Trade’s average price runs $31,

er cost.” Secondly, she says, “There
are still a lot of video stores going out
of business. What do they do with
their inventories?”” Thirdly, she says,
just as many video stores are open-
ing, and many record/tape chains are
moving into video rental. “They put
in 400-500 top line titles and'come to
us for library fill-in, buying 100-200
used pieces to have that width when
they open their doors.”

Vogel of First Video Exchange
claims the firm was one of the initial
entries in the business. It now em-
ploys 10 persons in a 2,000 square
foot warehouse. First Video is owned
by Jeffrey and Gary Leyton, formerly
in the auto parts business. Vogel was
with a retail store in Costa Mesa
here.

First Video Exchange bases prices
on the popularity of movies, grading
them A, B, C, etc. A 50-piece order
runs $8 per movie, a 100-piece order
$6, inasmuch as quantity also dic-

tates prices. Vogel says the typical
transaction is. between 20 and 50
pieces. “We have the dealer’s order
pulled and waiting when the trade
items arrive in our warehouse. We
spot check for quality. Then we ship
UPS-COD,” she says.

Vogel says she is not that aware of
negative reaction from dealers to-
ward exchange firms. “We receive
lots of orders from the regular dis-
tributors on items too old to locate,”
she says.

Video Trade prices movies accord-
ing to distributor price lists. “We
watch the Commtron, SVU and Ma-
jor Video lists and price according-
ly,” Benton says. The firm has had
inquiries from other countries, but
Benton says that so far Video Trade
has demurred.

Like First Video Exchange, Video
Trade deals mostly in cash. “There
are a few open accounts, but then it’s
on a money-up-front basis,” she says.

Bi“bOQfd ® Survey For Week Ending 11/26/83
Top25
ideo G
Video Games.
5 | £ | 5| Compied om reta ot by he il SEE
2 é g research department 2 u'; E é’
= E = :Ill:anEfacturer, Catalog Number =/=|8|=
Q-BERT-Parker Brothers 5360
22|15 | POLE POSITION-Atari CX 2694 ol o
3 | 3 |39 MS. PAC-MAN-Atari CX 2675 °
4 |11 /63| FROGGER-Parker Brothers 5300 o o °
5 | 4 | 21| BURGER TIME-Intellivision 4549 v ° ®
6 | 9 | 25| ENDURO-Activision AX-026 °
7{5]|9 MR. DO!-Coleco 2622 L °
8 (13| 35| CENTIPEDE-Atari CX 2676 K
9 (10|13 | DECATHLON-Activision AZ 030 °
10| 7 | 19| JUNGLE HUNT-Atari C-2688 |
1124 | 3 POPEYE-Parker Brothers 5370 o oo
12 6 | 19| ROBOT TANK-Activision AX-028 ® ||
13| 8 | 61| PITFALL-Activision AX-108 ® .
14|12 13| KANGAROO-Atari CX 2689 7 o e § L
15|14 | 45| RIVER RAID-Activision AX-018 o °
16 /22| 3 DIG DUG-Atari CX 2677 °
17|16 | 21| MINER 2049ER-Tigervision 7008 °
18|18 | 7 BATTLE ZONE-Atari 2681 i ° n
19 19| 7 DEATH STAR BATTLE-Parker Bros. 5060 °
20/15| 5 TIME PILOT—Coleco 2679 ° °
21|21 29| KEYSTONE KAPERS—Activision AX 025 °
22 17| 5 SPACE DUNGEONS—Atari CX 5232 °
23 | CEEN)  JOUST-Atari CX2691 o @
24 | 23| 37 | DONKEY KONG JR.—Coleco 2601 ° °
25| 20| 37 | 7AXXON—Coleco 2435 ° K
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This listing of new LP/Tape releases is de-
signed to enable retailers and radio program-
mers to be up-to-the minute on available new
product. The following configuration abbrevia-
tions are used: LP—aibum; EP—extended
play; CD—Compact Disc; CA—cassette; 8T—
8-Track. Muitipie records and/or tapes in a
set appear within parentheses following the
manufacturer number.

r POPULAR ARTISTS

ALAN PARSONS PROJECT
Best Of
LP Arista ALB-8193
THE BIG SKY MUDFLAPS
Sensible Shoes
LP Flying Fish FF 293
BILLY & MYLA
School Of Hard Knocks
LP Columbia/Entertain 5C 38971 .....no list
BLASSIE. FRED
| Bite The Songs
LP Rhino RNLP 813
BLUE OYSTER CULT

The Revolution By Night
LP Colull'nbia FC 38947 ......cceeee no list

...$8.98

ADAMS, TERRY
Made In Japan
LP Pretzei PR1001

{ lor Separations B

NP

‘:‘.

Printing

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP.

2201 Lockheed Way,
Carson City. Nev 89701

2832 Spring Grove Avenue
Cincinnati, Ohio 45225
(513)681-8400
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DISTREUTONS OF AUDIO » VIDED « TAFE'S « ACCESSORES

CATALOG

300 PAGE AUDIO/VIDEO/
COMPUTER, ELECTRONICS CATALOG

. BIG APPLE . WE OFFER OUR
ENTERTAINMENT, CUSTOMERS THE
a leading distributor of home FOLLOWING SERVICES:
entertainment products, serving +Daily Specials *Product Infor-
dealers from coast to coast. mation by Phone ¢Export Divi-
sion *One Stop Distribution
*Monthly Newsletter on Our
Specials

. OVER TEN MILLION ~
DOLLARS IN INVEN-

TORY AT ALL TIMES.
We sell Major Brands only:— [JJj LARGE SELECTION AND

ePanasonic *¢JVC eAtari EXTRA PROFITS. Take a
*Toshiba eJensen °Sony bite of the Apple and call
*Sanyo *Timex <Epson (1-800) 221-3191

«Clarion ¢Audio Technica

ePioneer *Activision *RCA *M.
Network *Mattel »Colecovision
eCommodore *Teac. 4

SEND TODAY FOR YOUR FREE 300 PAGE
BIG APPLE CATALOG OR CALL TOLL-FREE

1-800-221-3191

IN NEW YORK CALL: (212) 233-0747 -

NAME

TITLE

COMPANY

TELEPHONE

ADDRESS

crrYy

STATE falg

BIG APPLE

ENTERTAINMENT
15 PARK ROW,
NEW YORK CITY
NEW YORK, 10038

DEPT. BB

New LP/TapeReleases

BRENNER, DAVID
Excuse Me, Are You Reading That

Paper

LP MCA MCA-5457..

CA MCA-5457
FELDER. DON

Airborne

LP Asylum 9 60295-1
GEFILTE JOE & THE FISH

Hanukah Rocks

EP Rhino KRNEP 650........ccccooveemnrruennnns $6.98
GOODMAN, DICKIE

Dickie Goodman’s Greatest Hit:

LP Rhino RNLP 811 ..... $8.98
THE GREG AUSTIN BAND

The Greg Austin Band
LP Xeres CH 1-10008 (Philo}

LATIMORE, BENNY
I'll Do Anythin& For You
LP MCA Malaco MAL 7414
CA MAL 7414

NAZARETH
Sound Elixir
LP MCA MCA-5458.........cc.cccooerrnnnns $8.98
CA MCA-5458

OTHER MUSIC

Incidents Out Of Context
LP Flying Fish FF 302

PARKER, RAY JR.
Woman Out Of Control
LP Arista AL8 8087
RODGERS. PAUL
Cut Loose
LP Atlantic 80121
THEE MIDNIGHTERS
Best Of Thee Midnighters
LP Rhino RNLP 063
CA RNLP 603
VELVETEEN
After Hours
LP Attantic 80119

VARIOUS ARTISTS
The Best Of The Ohio Express and
Other Bubblegum Smashes
LP Rhino RNLP 059 ..........ccccooonnrveeen..... $8.98

VARIOUS ARTISTS
The Best Of The 1910 Fruitgum

Company and Other Bubblegum
Smashes
LP Rhino 060..........ocooueirccirrncrinenenas $8.98

VARIQUS ARTISTS

The Early Years Of Phil Spector
LP Rhino RNLP 203 .............c.cccurenes $8.98

VARIQUS ARTISTS

The East Side Sound 1956-1965
LP Rhino RNLP 106 .... ..$8.98
CA RNLP 106

VARIOUS ARTISTS
Hits From Heaven
LP Rhino RNMA 676..........ccovcrvcnnnnns $6.98

VARIOUS ARTISTS
Jukebox Saturday Night
LP RCA CPL 14851

VARIOUS ARTISTS
Los Angelinos
LP Rhino RNLP 062 ...
CA RNLP 062

VARIOUS ARTISTS
The Rhino Brothers Present The
World's Worst Records
LP Rhino RNLP 809 ........ccccceinicnnnne $8.98

WARINER, STEVE
Midnight Fire
LP RCA AHL 4859

Print On
_ Print __

This column offers dealers a sam-
pling of major new folio releases.

Columbia Pictures Publications
has acquired print rights to the
April/Blackwood catalog of CBS,
with the deal to start with Billy Joel’s
“An Innocent Man” and Loverboy’s
“Keep It Up” matching folios. Co-
lumbia earlier this year acquired the
Big 3 Music print rights from CBS,
following the latter’s almost $70 mil-
lion buy of United Artists Music/Big
3. A new personality folio from Co-
lumbia is “The Melissa Manchester
Songbook™ ($9.95), while other new-
comers include “The Top 100 Pop Of
1983 (8$19.95), “The Top 100 Coun-
try-Of 1983 ($14.95) and I Love
Rock & Roll Music” ($7.95). From
Big 3: “100 Of The Greatest Hits
From Broadway Television And The
Movies” ($12.95). Check Columbia’s
“Monthly Discount Music Buyers
Guide” for extensive discount offers.

Cherry Lane has marketed “Great
Pop Book” ($14.95), a 384-page folio
with more than 80 titles, along with
“Judas Priest-The Early Years”
($8.95) and “Billy Squier” ($9.95),
both part of Cherry Lane’s “Play It
Like It Is” series of guitar
transcriptions.

MCA Music, distributed by Bel-
win-Mills, has marketed the Moody
Blues’ “The Present” ($7.95) match-
ing folio.

www.americanradiohistorv.com

....$8.98
....58.98

XDAVIS

Dancing In The Dark
LP Crosstown Records CX00 1

1 JAZZ

BIG NICK NICHOLAS
Big And Warm
LP India Navigation IN106 1
HUNTER. ALBERTA

Look For The Silver Lining
LP Columbia FC 38970 ........cccovueeeeneee no list

LAWS, HUBERT
Make It Last
LP Columbia FC 38850

SIDRAN., BEN

Bop City

LP Antilles AN 1012 (Island)
VINES, RUSS AND THE CONTEMPO-
RARY MUSIC ENSEMBLE

Gemini

LP CMS 1001 ..t $7.98

COUNTRY

BANNON, R.C.
See Louise Mandrell

THE COUNTRY GENTLEMEN

Good As Gold
LP Sugar Hill SH 3734

DALTON, LUCY J.

Greatest Hits
LP Columbia FC 38883

GILLEY, MICKEY

You've Reallx Got A Hold On Me
LP Epic FE 39000......cccccoommmrrmmrrrrrrrenennn. no list

HAGGARD, MERLE
The Epic Collection
LP Epic FE39159

no list

MANDRELL, LOUISE & R.C. BANNON
The Best Of Louise Mandrell & R.C.
Bannon

LP RCA CPL 14855

RICE, TONY
Church Street Blues
LP Sugar Hill 3732
THE SELDOM SCENE
At The Scene
LP Sugar Hilt SH3736
SUPER GRIT COWBOY BAND

Showin’ Our Class
LP Hoodswanp 3052

GOSPEL

THE BILL GAITHER TRIO
Fully Alive
LP Word 7-010891763-8

BROOKLYN ALLSTARS

| Am The Way
LP Atlanta international A.l.R. 1006487.98
CA ALR. 10064..........cnrrmnrnrnnns $7.98

THE CORINTHIAN TEMPLE C.0.
G.I.C. CHOIR

Lon Wag

LP Savoy SL 14703

CA SL 14703

THE EVEREADY'S
Revived
LP Mailaco MAL 4385
CA MAL 4385 .....

THE GEORGIA MASS CHOIR
Yes, He Can
LP Savoy SGL 7082
CA SGL 7082

HARMONIZING FOUR
These Are The Times
LP Atianta international A.LLR. 10065$7.98
CA A.LR. 10065 $7.98

(Continued on page 54)

QL Label To Give Away
Compact Disc Player

QL Records is giving away a compact disc player to celebrate the release of their first compact
disc, Einstein’s Riceboys “Civil Rice.” To win the CD player, watch the Billboard classified sec-

tion for questions concerning “Civil Rice.”

Billboard printed in its Nov. 5 issue, a half page ad that was originally scheduled to have run
along with the first question in the Oct. 1 issue explaining the promotion.

The rules for winning the compact disc player are simple. Every other week, a question con-
cerning the "“Civil Rice” LP will appear on the classified page in Billboard. All answers can be
found on the back cover of the record. The first person to answer all five questions correctly is

the winner.

The first question is: What city de Einstein’s Ricsboys come from?
The second question: Whe mastersd the recerd and where?
The next three questions will appear every other week on the classified page. Good luck!

DIVIDER CARDS

ALL SIZES AVAILABLE

]5‘ and up
Why PayMore?

Direct from Manufacturer
Call or Write

Sam Lempert

(212) 782-2322
109 So. 5th Street. Brooklyn. N.Y. 11211

AL-LEN CUTTING CO.
Special Volume Rates

We Buy Used and
Obsolete Cards

(3§ ﬂ’
O S Fer 1.op %09
o %"r
$¢ 7 7 €a
e,,_ y,

Other Designs Available

bowers WSSIEWR ]

5331 N. Tacoma Indianapolls. indiana 46220
{317) 251-3818 or [317) 2534321
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THREE-UNIT RAINBOW INTO AUDIO

North Carolina Chain Diversifies

By EARL PAIGE

LOS ANGELES—Like a lot of
small record/tape chains that steadi-
ly expanded during the late ’70s,
Rainbow Records in Morehead City,
N.C. adjusted to the recession and is
now expanding once more.

With three units connected by an
interstate highway, Rainbow is on
the verge of opening its fourth store,
and plans are set for a fifth unit in
early 1984, says James Anderson,
district manager.

Anderson, who acknowledges that

there are chains everywhere under
the name *“Rainbow” and that he is
constantly asked ‘“which one we're
affiliated with,” says that one of the
major adjustments the chain made
was moving into consumer audio. In
fact, the fifth unit in Beaufort, direct-
ly across from the headquarters city,
will be devoted exclusively to audio
hardware, marking a new format for
the chain.

Rainbow opened in 1977 in a 1,000
square foot location (it's since in-
creased to 3,350). A second store of

SALES JUMP $7.5 MILLION

Profits Up At Waxie Maxie’s

By BILL HOLLAND

WASHINGTON—Waxie Max-
ie’s, the area-wide record/tape chain
here that began operation in 1937 as
a small, downtown rhythm-and-blues
shop, has posted record profits and
sales in the financial year ending July
31 in its 19 shops, and is expecting a
stronger upswing this fall and winter.

Waxie’s president, Mark Silver-
man, says that profits were up 10.4%
over last year, and sales jumped
15.3%, to more than $7.5 million.
Early fall sales, according to Silver-
man, were ‘‘sensational.” He credits
the strong showing to ‘“‘an improved
economy, exceptionally good record
releases” and tv music videos.

Equally significant is the move by

Waxie’s to concentrate more heavily
on suburban stores, offering a full
line of rock and pop merchandise,
and more classical product. Histori-
cally known in the industry for its
strong black music offerings, Waxie’s
paradoxically closed its last remain-
ing downtown store, on South Capi-
tol Street, last August, citing the
dwindling dollar in low-income black
areas.

Two new Waxie Maxie locations
were opened during the fiscal year—
in the Skyline Mall in Falls Church,
Va., and in the Lakeforest Mall in
Gaithersburg, Md.—and the chain is
“actively seeking locations for 1984
opening,” according to Silverman.
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about the same size was added a year
later in Havelock, a short distance in-
land, and a 1,500 square foot unit
was opened in New Bern later that
same year. Both the second and third
stores are in strip centers, as will be
the fourth and fifth. The original is in
a shopping center.

As the record business slump deep-
ened, the chain moved still further in-
land into Kinston but found it had to
pull back. Not surprisingly, the store
about to open is in Kinston. “We
were there before, so we know it will
work this time,” says Anderson,
whose wife Shirley is the record/tape
buyer.

With new store expansion stymied,
Rainbow in 1979 moved into con-
sumer audio products in all three
units. Today audio, including car ste-
reo, amounts to 70% of total volume,
Anderson estimates. All units do car
stereo installation.

During the period of adjustment,
Rainbow changed ownership as well.
The chain is now owned by Martin
M. Postma Enterprises and employs
20, plus electronic service techni-
cians. All units are open 11 hours
daily.

Rainbow, despite its emphasis on
audio, is still very much in music,
notes Anderson. He says the chain
buys direct ‘“except for fill-ins.” He
estimates that record and tape inven-
tory comprises 2,000 titles: “What
we did over a two-year period was to
trim out a lot of dead stock. Now
we’re carrying the hits and select cat-

"alog.” With new, custom-built prere-
(Continued on page 54)

One-Stop Views
On CD Vary

® Continued from page 20

operate their own stores. They will be
more personally involved in educat-
ing their good customers to CD than
would a clerk. I think we have from
15 to 25 customers in CD, primarily
in Southern California.” Ginsberg
says his title ratio by repertoire is
70/30 in favor of pop. “I could sell
500 of Michael Jackson’s ‘Thriller’ if
I could get it in stock,” he says.

Richman Bros. of Pennsauken,
N.J. started buying CD from import-
ers four months ago. At the time they
were able to get stock from U.S. man-
ufacturers for the stores which they
operate. Like Hill, Jerry Richman
sees a need for good floor fixturing
for the new configuration. He finds
his sales split evenly between classical
and pop.

Bill Perrault of Artec, Shelburne,
Vt. and Boston, finds the same reper-
toire ratio. He says Marty Gold, who
owns Artec, is moving more from a
one-time even split between hard-
ware and software on recorded prod-
uct to a greater emphasis on
software.

Nova Distributing of Atlanta is
getting its feet wet. Steve Libman is
putting out a mailing list for 200 CD
titles. He has 100 which he is stock-
ing regularly and 100 which he will
special-order only to prevent himself
from overstocking. “We are going in
very cautiously. We did have some
good luck. We got in the first prepack

" of 175 titles. We called an account

the same day who took 85 units in his
first order,” Libman says.
Sound/Video Unlimited of Chica-
go has sold an entire prepack to a sin-
gle store quite often as a starting in-
ventory, general manager Stan
Meyers says. “We are careful where
we sell it. We have 30 to 40 custom-

ers handling it. I can’t put a handle
nn nur calee ratin >
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Eddie Murphy’s Disease
Can Be CGured!

Poor Eddie Murphy. He has one of the most debilitating
diseases a creative mind can have—and chances are he
doesn’t even know it. Yet, Eddie Murphy is such an
eloquent spokesperson for the disease, we've decided to
name it after him. Here’s a direct quote from his new
album, Eddie Murphy: Comedian:

“I'm afraid of gay people. Petrified. | have nightmares
about gay people.”

Yes, Eddie Murphy, like millions of his friends, suffers
from homophobia: an irrational and uncontrollable fear
of homosexuality. Too many people were confusing
homophobia with other diseases, like hemophilia, so from
now on let’s just call it Eddie Murphy’s Disease.

On his Columbia album (as well as his HBO special and
his Paramount video tape and disk), Mr. Murphy justifies
a six-minute verbal attack on “faggots” (he uses the
word five times in less than two minutes) as follows:

Ladies be hangin out with gay people. You know what's
real scary about that? That new AIDS s—. AIDS is
scary cuz it kills mother f———. Kills people! It
petrifies me cuz girls be hangin out with them! And one
night they could be in the club havin fun with their gay
friend and give ‘em a little kiss and go home with their
AIDS on their lips! Get home with their husband and
like five years later, the doctor says, “Mr. Johnson, you
have AIDS.”

All scientific evidence indicates that you cannot contract
AIDS through casual contact with AIDS victims. Unfortu-
nately, casual contact with Eddie Murphy has been linked
to the spread of Eddie Murphy’s Disease.

Would you like to help keep Eddie Murphy’s Disease
contained within The Moral Majority? You can. Here are
some suggestions:

1. Write letters. Let Columbia, HBO, Paramount, music
and video publications, record stores, video stores, and
maybe even Eddie Murphy himself know that you find a
straight comedian doing ‘faggot’ jokes as unacceptable
as a white comedian doing ‘nigger’ jokes.

2. If you buy the album, tape or video disk and find it
offensive, take it back. This is not a publicity stunt
designed to sell records. We're not anxious for anyone to
get rich(er) on bigotry.

3. Tell your friends. You don’t have to be black to help
stamp out racism. You don’t have to be gay to help
eliminate Eddie Murphy’s Disease.

For further information, or for your free sticker, “Eddie
Murphy’s Disease can be cured!” please send a self-
addressed, stamped envelope to:

The Eddie Murphy's Disease Foundation
Box 691585
Los Angeles, California
90069

A creative mind is a
terrible thing to waste.
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Music Plays On

In Noteworthy
New Programs

By FAYE ZUCKERMAN

Low-end software that transforms
a personal computer into a musical
instrument continues to enter the
marketplace at a rapidly increasing
rate. Though music programs are
hardly near saturation, some 12
packages have entered the software
arena since last summer.

Last week two more were intro-
duced: “MusiCalc” by Waveform
Corp. of Berkley, Calif., and “Elec-
tric Duet” by Inseft, based in Port-
land, Ore. “MusiCalc” turns a Cem-
modore 64 computer into a three-voice
synthesizer. It allows users to play
along with preprogrammed melodies,
or create songs.

As for “Electric Duet,” it is a rare
low-end, easy-to-use software pack-
age that musically stretches the Ap-
ple computer to its limit. Without re-
quiring the purchase of additional
add-on equipment, this program pro-
vides two simultaneous instrumental
voices and up to four different
timbres.

The “jukebox’ pertion of the pro-
gram provides a number of classical
music arrangements which the user
can add to, edit, transpose or simpli-
fy. In the “piano” part of the soft-
ware, a mock piano keyboard ap-
pears. It can be used for composing
or playing.

A music editor is provided as well,
allowing for the creation of a selec-
tion. All music can be stored on flop-
py disk and in the computer’s
memory.

* h K

Taking a market by storm: Nearly
one year ago, most Americans vicari-
ously experienced computers via sci-
ence fiction. Today, four out of five
adults can name more than one
brand of microcomputer, and 6% of
the total number of American house-
holds own this modern-day electron-
ic wizardry, reveals a study by R.H.
Bruskin Associates, a New Jersey-
based company.

After some 2,000 interviews with
American adult males and females,
the survey found that about 10% of
the American citizenry plan to buy a
computer in 1984. Men tend to be
more knowledgeable about micro-
computers than women, the study
finds.

And who are these computer own-
ers? Apparently, ownership abounds
among white collar, Northeastern
families with children between the
ages of six and 18, and where income
excedes $30,000 a year.

* X %

Introducing: The 1984 edition of
*The Book Of Apple Software” is be-
ing released by publisher Arrays Inc.
at a suggested retail price of $19.95.

“I Am The C-64" teaches Commo-
dore 64 owners programming and
computer terminology. The program,
published by Creative Software, Sun-
nyvale, Calif., comes on disk and is
priced at $29.95.

Also from this Silicon Valley com-
pany is a computer simulation of the
famed grammar school game, “Spit-
ball.” Game play centers on sneak at-
tacks by players whose objectives are
to hit opponents with barrages of
spitballs. It is for the Commodore 64
computer on cartridge and costs
$34.95.

Top-selling “Lode Runner,” by
Broderbund, based in San Raphael,
Calif., has been released for Commo-

(Continued on page 26)
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MAXELL ADVANCES
STATE OF THE ART
TECHNOLOGY TOA

HIGHER STATE.

MAXELL INTRODUCES THREE NEW PREMIUM PRODUCTS.

Over the years, Maxell has been the leader in the
audio/video/computer software business. And the
advanced tape technology used to create our three
new products will keep us on top for years to come.

For the new XL-S Recording Tape, we developed a
superfine Epitaxial formulation. This greatly
ircreases its dynamic range, making the XL-S the
1deal tape for all high performance recording needs
and perfect for digital audio disc recording.

We also developed a totally new Epitaxial formula-

o S teoT wdielE O
maXE“@(  varial Lo Tx 12

tion for HGX Gold Videotape. Its superfine particles
deliver brighter chroma levels and higher audio
sensitivity. And the binding process, using molecular
fusion, gives our new VHS and Beta video cassettes
unmatched durability.

For the new Gold Standard Floppy Disks, which
exceed the industry standards in error-free perfor-
mance and durability, we have developed an improved
jacket. It is heat-resistant to 140° to withstand drive
heat without thermal expansion and without risk of
mistracking. This further extends disk life.

But product advances alone won't sell new products..
So Maxell backs you up with one of the best
marketing programs in the industry. And that gives

you profits few can match.
maxell
IT'SWORTH I'T.

© 1983 Maxell Corporotion of Americo, 60 Oxtord Drive,
Moonachie, N.J. 07074
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Software Chart ‘Lode Runner’ Game Stays On Top

LOS ANGELES—Broderbund’s
“Lode Runner,” which tops Bill-

board computer software chart for
the second week, is the only title re-
leased in 1983 to make it to the top.

Introduced this summer, the game
features fast action and colorful
graphics. Authored by Doug Smith,
it sells for $39.95.

“Lode Runner" is probably one of
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the fastest moving climbing games to
date. The game’s main character, a
space-age commando, jumps, hops,
climbs and drills inside a labyrinth of
gold mines faster than any other

“starring” character in a climbing
game currently available.

Formed in February, 1980, San
Raphael, Calif.-based Broderbund is
one of the oldest third party software
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vendors. It is a family-run company
headed by Doug Carlston. His broth-
er Gary is vice president of product
development, and his sister Cathy is
director of marketing.

Another summer 1983 release,
“Exodus: Ultima III,”” which comes
on the Billboard chart at number 20
this week, uses musical accompani-
ment scored by Ken Arnold. It also
contains elaborate four-color graph-
ics to take players through a fantasy
role-playing game set in the Middle
Ages. Game play centers on four
player-invented characters whose
quest entails fighting off winged crea-
tures, “‘orks™ and an array of evil hu-
man-like characters.

Published by Origins Systems Inc.,
based in Houston, Exodus: Ultima
III" is part of a continuing series
authored by 22-year-old Richard
Garriott, whose nom de plume is
Lord British. Garriott started writing
software at age 17.

In 1979, at 18, he published his
first software package, “Ultimate I,”
through a Davis, Calif. company.
Since then he has developed ‘“Ultima
I1,” published by Sierra On-Line, and
started a software publishing house,
Origin Systems, with his older broth-
er Robert Garriott, 27.

With Ultima III's entry onto the
chart, all of the titles in the Ultima
series have at one time been on the
best-seller lists. The latest version of
the game, Garriott reports, took
nearly one year to write. It sells for

about $54 at retail.
Though the entertainment soft-

ware industry continually finds all-
text adventures topping best-seller
lists, Garriott suggests that his vivid
graphics and real-life sound effects to
dramatize a fantasy contribute to the
games’ rapidly growing popularity.
“Exodus: Ultima III” requires the
use of a musical enhancement device
called a *“*Mockingboard” to bring
out the melodies and stereo-like
sounds.

COMPUTER
SOFTWARE/

VIDEO GAMES

CONFERENCE
March 7-9, 1984
Westin St. Francis
San Francisco, California

Now

_Playing

® Continued from page 24

dore 64 and Atari computers, avail-
able on disk only. The company
promises that cartridge versions will
be out in time for Christmas. The
suggested retail on the disk versions
is $34.95.

Broderbund has also launched a
cartridge version of its undersea ac-
tion game “Seafox” for the Commo-
dore Vic-20 computer at a suggested
retail price of $34.95. Also, look for
“*Serpentine,” a maze game with 20
varying configurations, to be made
available for IBM PCs.

Trade show mania: The Interface
Group, which already sponsors three
shows, has announced two more
Computer Dealer Expos. The first is
slated for this spring in Asia, and the
second will be a summer show in Los
Angeles. Look for five Comdex
shows on 1984's calendar.
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Video
| Music Programming_ |

MTV Adds & Rotation

As of 11/16/83

This report does not include those videos in recurrent or oldie rotation. For further information, contact
Buzz Brindle, director of music/programming, MTV (212) 944-5399.

NEW VIDEOS ADDED:
AC/DC, “Flick Of The Switch,” Atlantic
Adam Ant, “Step,” Epic
Alcatraz, “Island In The Sun,” Rocshire
Big Country, “Fields Of Fire,” Mercury
Rodney Dangerfield, ‘“‘Rappin’ Rodney,” RCA
Ronnie Dio, “Holy Diver,” Warner Bros.
Grand Prix, “Shout,” Chrysalis
Heart, “‘Allies,” Epic
Elton John, “That’s Why They Call 1t The Blues,” Geffen
Phil Judd, “Dreamin’ Away,” MCA
Love Tractor, “Spin Your Partner,” DB
Manfred Mann, “Demolition Man,” Arista
Naked Eyes, “When The Lights Go Out,” EMI America
New Order, “Confusion,” Streetwise
Paul Rodgers, “Cut Loose,” Atlantic
Tom Waits, *“In The Neighborhood,” Island
Wildlife, “Somewhere In The Night,” Atco

HEAVY ROTATION (maximum 4 plays a day):
Asia, “The Smile Has Left Your Eyes,” Geffen
Pat Benatar, “Love Is A Battlefield,”” Chrysalis
Big Country, “In A Big Country,” Mercury
Culture Club, “*Church Of The Poison Mind,” Virgin/Epic
Culture Club, “Karma Chameleon,” Virgin/Epic
David Bowie, “Modern Love,”” EMI America
Duran Duran, “Union Of The Snake,” Capitol
Genesis, “Mama,” Atlantic
Herbie Hancock, “Rockit,” Columbia
Billy Idol, “Dancing With Myself,” Chrysalis
Billy Joel, “Uptown Girl,”” Columbia
Journey, “Send Her My Love,” Columbia
Huey Lewis, ‘‘Heart And Soul,” Chrysalis
Paul McCartney & Michael Jackson, ““Say Say Say,” Columbia
John Cougar Mellencamp, “Crumblin’ Down,” Riva/PolyGram
Motels, “Suddenly Last Summer,” Capitol
Stevie Nicks, “If Anyone Falls,” Modern
Aldo Nova, “Monkey On Your Back,” Epic
Police, “‘Synchronicity II,” A&M
Quiet Riot, “Cum On Feel The Noize,”” Pasha/CBS
Rainbow, “‘Street Dream,” Polydor
Lionel Richie, “All Night Long,” Motown
Rolling Stones, “Under Cover Of The Night,” Rolling Stones
Peter Schilling, ‘‘Major Tom,” Elektra
Spandau Ballet, “True,” Chrysalis
Stray Cats, ‘I Won't Stand In Your Way,” EMI America
Talking Heads, *“Burning Down The House,” Sire
.38 Special, “If I'd Been The One,” A&M

MEDIUM ROTATION (maximum 3 plays a day):

Breaks, “‘She Wants You,” RCA

Jackson Browne, “Tender Is The Night,” Asylum

Dokken, “Breaking The Chains,” Elektra

Doers, “Love Me Two Times,” Elektra

Bob Dylan, ‘“‘Sweetheart Like You,” Columbia

Eurythmics, “Love Is A Stranger,” RCA

Industry, “State Of The Nation,” Capitol

JoBoxers, “Just Got Lucky,” RCA

Paul Kantner, ““Planet Earth,” RCA

Kiss, “Lick It Up,” Mercury

Cyndi Lauper, “Girls Just Want To Have Fun,” Portrait

Midnight Oil, “Power And The Passion.” Columbia

Eddie Money, “The Big Crash,” Columbia

Night Ranger, “Rock In America,” Camel/MCA

Queensryche, “Queen Of The Reich,” EMI America

Romantics, “Talking In Your Sleep,” Nemperor/CBS

Saga, “The Flyer,” Portrait

Bob Seger, “Old Time Rock "N’ Roll,” Capitol

Carly Simon, “You Know What To Do,” Warner Bros.

Michael Stanley, “My Town,” EMI America

Donna Summer, “Unconditional Love,”” Mercury
‘Survivor, “Caught In The Game,” Scotti Bros./CBS

The Alarm, “The Stand,” IRS

Was (Not Was), “Knocked Down, Made Small,” Geffen
. Neil Young, “Cry, Cry, Cry,” Geffen

LIGHT ROTATION (maximum 2 plays a day):
The Beat, ‘“‘Dance, Dance,” Jem
T-Bone Burnett, “The Weapon,” Warner Bros.
Kim Carnes, “Invisible Hand,” EMI America
Clarence Clemons, “Woman’s Got The Power,” Columbia
Echo & the Bunnymen, *“Never Stop,” Sire -
Cee Farrow, “Should I Love You,” Rocshire
Fastway, “We Become One,” Columbia
Peter Godwin, “‘Baby’s In The Mountain,” Polydor
Michael Gregory, ““Can’t Carry You,” Island
Nick Heyward, “Whistle Down The Wind,” Arista
Horizontal Brian, “‘She Was Only Practicing,” Gold Mountain
Hunters And Collectors, “Talking To A Stranger,” Oz/A&M
Icehouse, “Hey Little Girl,” Chrysalis
Kansas, “Everybody’s My Friend,” CBS Associated
Krisma, “Nothing To Do With The Dog,” Atlantic
Lords Of The New Church, “Dance With Me,” IRS
Brian May, ‘‘Star Fleet,” Capitol
Men Without Hats, ““I Like,”” Backstreet
Moody Blues, “Blue World,”” Threshold
Motley Crue, “Looks That Kill,” Elektra
Nena, “99 Luft Balloons,” Epic

(Continued on page 54)

Joel Whitburn’'s
TOP POP 1955-1982

zyec $50.00

I Top Pop 1955-1982
(] Pop Annual 1955.1982

] Bonus #3 — Pop Annual 1955-1977

No. of
Coples Price Total

NOW!

Ofifor ands
Janunry 31, 1984 ,lf‘l

copiesx$50= ______
copies x $50 =

O Bonus #4 — Top Pop 1955-1978
01 Bonus #5 — 1978-1982 Pop Suppiements

Joel Whitburn’s

POP ANNUAL 1955-1982
BEE S $50.00

Buy either of Joel Whitburn’s
latest Record Research releases

. . .and we’ll give you your choice of these Holiday Bonuses!

BONUS #1

Bubbling Under the Hot 100
1959-1981

The only reference book of its kind,
listing over 4,000 of the “hits that
might have been." A $30.00 value.

BONUS #2

Top Easy Listening Records
1961-1974

A comprehenslve, artist-by-artist
listing of America’s most pro-
grammed music. A $25.00 value.

BONUS #3

Pop Annual 1955-1977

One of our all-time biggest seilers.
Here's a chance to replace your
well-thumbed copy. A $50.00 vaiue.

BONUS #4

Top Pop 1955-1978

This best-seiling edition features
our previous format, with each
artist's hits listed in rank order of
popularity. A $50.00 value.

BONUS #5

1978-1982 Pop Supplements
The pick of Pop in five concise,
yearly updates to both Tof Pop
1955-1978 and Pop Annua
1955-1977. A $50.00 value.

Order one or both of these Record Research books. . .

And pick your free holiday bonus(es)! (Check one bonus box per copy of Top Pop or Pop Annual ordered.)

01 Bonus #1 — Bubbling Under the Hot 100 1959-1981
01 Bonus #2—Top Easy Listening Records 1961-1974

Limited time otfer! Orders must be postmarked no later than Midnight,
January 31, 1984, to qualify for this special holiday bonus offer.

Complete your coliection with these books and supplements.

No. of
Copies Price Total

x$26=

|
|
I O Top Pop Records O Top Country Book &
| 1940-1&5 ............ x$26= All 10 Supplements
1 [m] .?ubbl|r|u‘l(.;gdogr“sg‘s S0 {Save $25).............
he Hot 1 ... x$30 =
— Rhyth
| O 1982 Top Pop Sup- Ys10m D Reboras 10401870 ... x 328
| D TopLPsteds-iarz.. ... x330= Top Rhythm & Blues
. Supplements. ......... — — x$10=
] Top LP'S Supplements. . _____ x $10= O 1972:73 0 1976 O 1979 O 1982
01973 01976 O 1979 O 1962 0 1974 O 1977 O 1960
| O 1974 0 1977 O 1980 0 1975 O 1978 C 1961
G 19875 O 1978 O 1981 {'78-'82 Supplements cover both Singles and LP's
I O Top LP's Book & All 10 charts}
I Supplements (Save $30). . x$100= O Top R&B Book & All 10
O Top Country & Supplements (Save $25). .
| Westem Records D Top Easy Listenin,
1949-1971.. ... ....... x$28= Records 1961-1974. . ...
I Top Country Top Easy Listening
Supplements.......... x$10= Supplements. ......... x$10=
| 0 1972-73 O 1976 0 1979 O 1982 01975 O 1978 O 1981
i 1974 D 1977 O 1980 01976 G 1979 O 1982
11975 O 1978 0 1961 01977 3 1960
| {°78-'82 Supplementa cover both singles & LP's charts)
1 Name
| Address
I City

L State_—_—— ————————

No. of
Copies Price Total

O Top Easy Listening Book

*x$100=

& All 8 Supplements

(Save $25)............. 8=
O Complete Record

Research Set.......... x $440 =

(All 8 books plus 38 supplements —

SAVE $200)

Note: All books sand supplements sre softcover, except for

our deluxe Yop Pop and Pop Annual.
Postage and handling.................... $3.00
{Overseas and Canadian custOmers, pisase see

special ratea under “Terms & Conditions™)

% $100=

Mail to: y ' =

Total: —
Enclosed is my check or money order for:

Terms & Conditions
Check or money order for full
amount must accompany
order. Overseas orders add
$3.00 per book and $1.00 per
suppiement. All Canadian
orders add 25% to total
unless paid in U.S. dollars.

Record Research Inc.
P.O. Box 200

Menomonee Falls, Wi 53051 I
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T e
f 1 -) i FLASHDANCE Jdenfilar VCR Capaclty
: i |
2 | 2 | 4 | BLUE THUNDER RCA Video Disc 13052 Roy Scheider 1983 | R CED 29.98 TOKYO—To cope with the
— ; I { rapidly increasing demand for
Universal City Studio Anthony Perkins ideo hard Hitachi Ltd. will
3 | 7 | 6 | PSYCHOli @ L 1983 (R CED | 34.98 video hardware, Hitachi Ltd. w1
L | | MCA Home Video 45-4000 Vera Miles increase its VCR production ca-
4 | 5 | 8 | PORKYS & CBS-Fox Video 1149-20 EoTTHERIY 1981 R CED | 39.98 pacity by 25% to 250,000 units a
Kiki Hunter month by next spring. Hitachi
I I | plans to automate its Tokai fac-
5 3 4 GANDHI RCA Video Disc 13051 Ben Kingsley 1982 PG | CED 39.98 tory and begin additional produc-
I = tion at its Haramachi plant.
6 11 | 2 | POLTERGEIST MGM/UA Home Video MD 100165 20 Beth Williams 1gee [pcl[|=ED) (1252 Several of the 21 assembly lines
Craig T. Nelson Laser 34.95 0
- _ | at Tokai have already been 90%
Universal City Studios Tom Atkins automated, and there is now a
. 7 19 5 HALLOWEEN Il MCA Home Video 16031 Stacy Nelkin 1983 R CED 34.98 two.shift schedule in use to in-
| . . . Chuck Norris No crease production. But even when
8 |[CIESTl LONE WOLF McQUADE Vestron 5019 B isar 1983 PG CED |t | the automation rate through the
o . T I whole plant is at 70%, there will
O  [EXIEZNp THE SECRET OF NIMH MGM/UA Home Video MD-100211  Animated el L(:ED gggg be a shortage of skilled workers,
- | fl=li|=aser il = and employees are being shifted
Universal City Studios Dan Aykroyd | over from three other Hitachi
10 18 | 5 | DR.DETROIT  (ITA) MCA Home Video 454001 Howard Hesseman 1983 |R | CED | 29.98 plants to meet production needs.
Warner Bros. Pictures Tom Selleck |
g il g HCEIRCADTEICHINT Warner Home Video DC 11309 Bess Armstrong 1983 (PG | CED 30:08
Paramount Pictures Nick Nolte ' | ' '
e E JeLhS: RCA Video Disc 13612 Eddie Murphy 1983 | R | CED 2
13 [EETEmR | ALICE IN WONDERLAND (ITA) Walt Disney Home Video 36 Animated 1951 fi@ [CED )| 249
Laser 24.98
[ Warner Bros. Pictures . i I [
14 9 8 ROAD WARRIOR o Warner Home Video 11181 Mel Gibson 1982 R CED 29.98
, Playboy Inc. . . T
15 |17 8 PLAYBOY'S PLAYMATE REVIEW CBS-Fox Video 6255-20 Various . 1983 .NR CED 29.98
Thormn/EMI
16 8 8 FIRST BLOOD o (ITA) RCA Video Disc 12143 Sylvester Stallone 1982 | R CED 29.98
"4a in | .  THEMANWITH Warner Bros. Inc Steve Martin A
17 % 3 TwoBRAINS Warner Home Video DC-11319  Kathieen Turner 3587|| AR| CEDIS gis. 85
. ANOFFICER AND A ‘Paramount Richard Gere '
18 14 B GENTLEMAN A (TA) RCA Video Disc 03607 Debra Winger e (SO ([ CE Y
Warner Bros. Pictures = , .
19 6 8 FIREFOX Warner Home Video DC11219 Clint Eastwood 1982 |PG  CED 39.98
20 | 12 | 5 MONTY PYTHON'S THE Universal City Studios Graham Chapman 1983 |PG  CED 29.08

Video

VHS Gaining Ground In Europe

Philips, Grundig Link With Matsushita For Production

By JIM SAMPSON

MUNICH—The European video
market appears to be headed towards
one home system: VHS. Earlier this
month, both backers of the V2000
system, Philips and Grundig, an-
nounced agreement with Matsushita
for European production of VHS ma-
chines. Meanwhile, initial test reports
of the VHS-C system camera/re-
corder show it to be *“‘clearly superi-
or” to the competing Betamovie
model.

Grundig reportedly started discus-
sions with Matsushita after merger
talks with Thomson-Brandt fell
through earlier this year and the
French firm subsequently strength-
ened its video relationship with Mat-
sushita, rejecting Philips/Grundig
overtures to join the V2000 camp.
Grundig asserts it will develop its
own VHS recorders rather than as-
semble JVC or Panasonic models,
and that the VHS units are exclusive-
ly for export outside the European
community.

Philips already markets Pana-
sonic-type VHS machines in North
America and Australia, using such
names as Magnavox. Under its new
production contract, the Dutch giant

should start European VHS produc-
tion next summer, with annual ca-
pacity of 300,000 recorders. Philips,
too, insists that all its European VHS
output is headed for non-European
countries where V2000 is not
marketed.

Both Philips and Grundig contin-
ue to support V2000, which they
claim has a market share of 20% in
Europe and more than 25% in West
Germany. Philips in particular is
urging tighter restrictions on Japa-
nese video imports in order to protect
the V2000 system, and with it Euro-
pean jobs.

Etienne Davignon, European Eco-
nomic Community vice president,
flies to Tokyo this month for talks
with trade minister Sosuke Uno on
voluntary export limitations. This
year, the Japanese restricted Europe-
an video exports to 4.55 million
units. For 1984, Philips proposes a
limit of three million video recorders,
based on projected European de-
mand of 5.3 million units.

Even if the Japanese accept the
three million limit, Matsushita’s cor-
porate alliances assure VHS of con-
tinued dominance through produc-
tion in the U.K. (Thorn EMI),

France (Thomson-Brandt) and West
Germany (Hitachi, Blaupunkt and
Thorn EMI/Telefunken/JVC).

European Beta production is cur-
rently limited to a Sanyo plant in the
U.K. However, Sanyo is also a VHS
licensee through its Fisher brand. A
spokesman at Sanyo’s European
headquarters in Switzerland con-
firms that although the firm has no
European VHS production plans “at
the moment,” it is considering expan-
sion of its European manufacturing
and could re-tool the U.K. plant for
VHS.

The only area where VHS has
shown marketplace vulnerability is in
portable camera/recorders, due to
the size of its cassette. Sony and
Sanyo have started limited European
marketing of their Betamovie, while
Philips plans to introduce an 8mm
camera/recorder next spring.

Initial consumer test reports in
Germany suggest that both models
could meet their match in Matsushi-
ta’s new VHS-C camera/recorder,
which should be launched here next
summer. Called Videomovie, the
VHS-C unit is one-third lighter than

(Continued on page 30)
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El LOS ANGELES—October video awards from the Recording Industry
E] Assn. Of America (RIAA) went to CBS/Fox Video, which racked seven

gold and four platinum awards; MCA Home Video, with four gold awards;
& Warner Home Video, which netted three gold and one platinum; and Ves-

&1 tron Video, with one gold award.

Three,” “The French Lieutenant’s Woman,” “Breaking Away,” “Taps,”
“Porky's” and “The Verdict.” Platinum awards went to “Playboy Volume
I, “The Verdict,” “Porky’s” and **On Golden Pond.”

“Psycho,” “Halloween III: Season Of The Witch™ and *“Psycho II”” won
gold awards for MCA Home Video.

Warner Home Video’s “High Road To China” was certified platinum.
Gold awards went to the company’s *“The World According To Garp,” “The
Outsiders,” and “Night Shift.” And Vestron Video’s “Mad Max” went gold.

For the first 10 months of 1983, the RIAA has given a total of 133 awards.

Only 37 awards were given in 1982.

{f  CBS/Fox Video's gold winners include “Raise The Titanic,” “‘Saturn E

,-csssswr:GOLD, PLATINUM AWARDS seocoossasny

. Heavy Metal For CBS/Fox |

' Fast Forward___ |

VCRs Keep Getting Smaller

By KEN WINSLOW

The pressure to cut the size of the
VCR is getting very intense. The race
is between Japanese and European
industrial giants, with everyone out
for himself, continental pride not-
withstanding. The stakes are major
shares of a developing international
mass market.

In a real sense, the way to get to
the super-large VCR mass market is
by making a super-small VCR trans-
port.

Several years ago, during VCR’s
initial table-top era, forecasters pre-
dicted annual VCR sales would pla-
teau at 1.5 to two million. But this
year they will be well over four mil-
lion, with some real prospects to be
well over five million in 1984,

Hitachi Upping

MEANING OF LIFE

MCA Home Video 45-16031

Eric idle

L Recording Industry Of Amenca seal for sates and or rentals of 25.000 units plus ($1,000.000 after returns) (Seal indicated by dot). A Recording Industry Of
America seal for sales of 50,000 units plus ($2,000,000 after returns) (Seal indicated by tnangle). (TA) International Tape Disc Assn. seal for net sales and/or rentals
of at least $1,000,000 at wholesale. (Seal indicated by ITA seal).
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BOY OH BOY—Culture Club’s Boy George was recently the subject of yet

The drop from an over-40-pound
AC-powered table-top to an under-
10-pound battery-powered shoulder-
carry portable has helped to open
new markets. This ability to pick up
the VCR and go has stimulated many
new home video camera designs and
is heavily cutting into the photo-
graphic equipment market.

This reduction in transport size,
along with the development of wire-
less controllers, front loading and
dramatically improved audio in the
form of this year’s Beta Hi Fi and
next year’s VHS Hi Fi, has helped to
encourage the component integration
of VCRs into existing television view-
ing and audio listening home enter-
tainment systems.

But while VCR miniaturization is
now thrusting itself into the product
component stage of consumer elec-
tronics, sales of five to six million an-
nually, the really large mass market
of eight to 10 million VCR transports
or better a year, and with it dramati-
cally increased prospects of video
software sales, still lies out of reach.
Further reducing the dimensions of
the VCR transport opens the door to
its functional integration with other
products in much the same way that
has happened with AM/FM radio
and calculators.

The VCR industry faces a real
temptation to switch to a new for-
mat—such as 8mm video, specifical-
ly designed to accomplish VCR size
reduction. But to many this repre-
sents throwing today's more than
eight million half-inch home VCR
owners (more than 40 million world-
wide) out with the bath water.

(Continued on page 54)

another interview. This one was conducted by Lisa Robinson, left, for Ra-
dio 1990 and aired recently on National Video. He is flanked by co-produc-
ers Cynthia Friedland, left, and Stuart Shapiro.
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V'd Billboard T qo
British Survey Indicates ICQSSG& op
- - L]
OppOSItlon I O ‘ en sorShlp tCop right 1983, 'Blllboard F’ubllcatlc:‘r'\:d inc. No' part ofbthls Publu:atlon| m?y be repr%ducedl.
stored in a retrieval system, or transmi in any form or by any means, electronic, mechanical, -
photocopying, recording, or otherwise, without t¥le prior wnttanypermlsscon of the publnshef Survey For Week Ending 11/26/83
By NICK ROBERTSHAW \ ;
LONDON—In an effort to head this report. Despite the recent media SALES
off what it fears will be “draconian” hysteria, the public obviously finds o — - — o .
legislation curtailing the public’s that most cassettes provide them and ; ) ‘
right to view what it chooses, the their families with reputable enter- % | These are best selling videocassettes compiled from
British Videogram Assn. (BVA) has tainment. It’s also clear that a large .1 & 8 retail sales, including releases in both Beta and VHS (
published a survey by market re- percentage of the public is opposed to ] § s | formats. | « o -
search firm Gallup indicating that ce?sorship. , . ‘ i ‘ ; £ Copyright Owner, - g g g 3
62% of video users are opposed to Whlle we're all in favor of con- | | ZE s = ‘ TITLE Distributor, Catalog Number  Principal Performers ‘ s&l&| &8 <
censorship of all but the worst sex trolling the small number, less than
and horror titles, and that only 8% half of 1%, of excessively violent and 10 | FLASHDANCE Paramount Pictures oroiBrBoals
have ever been ‘“‘offended” by a pre- obscene videos, we believe this find- Paramount Home Video 1454
recorded videocassette. ing mirrors our concern that the in- | KVC-RCA I | VHS
— . 5 2 g ] 8 0 J Fonda 1982 |NR 59.95
The report coincides with publica- tended legislation should not be so 2| 2| 81| JANEFONDA'S WORKOUT AUTA) ¢4 video Corporation 042 aneron ’ Beta |
tion of the Video Recordings Bill, draconian as to unduly curtail the [ RCA/Columbia Pictures "~ Roy Scheider ‘ VHS | 0o0e
which provides for a statutory cen- rights of individuals to view whatever 3| 5| 3| BLUETHUNDER Home Video 10026 Malcoim McDowell | 1983 J Rl Beta | 9%
sorship body and $15,000 fines for reputable videos they wish in the pri- RCA/Columbia Piclures _ f t VIS
those who supply unclassified videos. vacy of their own homes.” 4| 4 6| GANDHI Home Video 10237 Ben Kingsley 1982 |PG | oy | 7995
SPOnsored by Tory M_ember of Pa_r- Before the British ‘Board of Fxlm s I 3| 2| <8 nouRs aramount Pictures Nick Nolte o83 i T .
liament Graham Bright, the bill Censors takes on a video censorship ‘ Paramount Home Video 1139 Eddie Murphy | Beta :
could become law by next summer, role, the BVA says, it should_ be re- 6| 6| 5| psvcHolie Universal City Studios Anthony Perkins - ‘ VHS i 2o
though it might take until the end of named, expanded, made publicly ac- \ MCA Distributing Corp. 80008 Vera Miles | R | Be :
: il L
At BN gelsin the baeklog lof some t'fo“"table e S.°m°.m‘:fhl."?ry setup 7 | 5| 41| ANOFFICER AND A Paramount Pictures Richard Gere ros2 | R | VHS | 3995
6,000 video titles currently on the or appeals against its decisions. | GENTLEMAN A (ITA) Paramount Home Video 1467 Debra Winger } Beta | 29.95
market. 1 = — =
g ; ' . . SPACEHUNTER: ADVENTURES RCA/Columbia Pictures Peter Strauss I VHS |
BVA chief executive Norman Ab- Leading mesh Firm 8| 10 21 |NTHE FORBIDDEN ZONE Home Video 10512 Molly Ringwald 1963 |PG | gotg | 7995 |
bott describes the bill as “well-inten- — t — —iw—i-w—
tioned, but a bit of a dog’s breakfast, ' C 1 9 THE DARK CRYSTAL Thorn/EMI 1966 Jen, Kira 1982 | PG oo | 7995 |
and shot through with anomalies.” PaCtS Wlth BS Fox ' : -y % — s 1
The BVA is concerned, he says, that HELSINKI—Finnish ~ video | |10| 9 2| LIVEANDLETDIE CBS Fox Video 4633 Janb Seymow 1975 70| e | %)
in its attempt to control the few genu- heavyweight Rautakirja has signed a [ vHs | '
ine “video nasties,” the bill will also distribution deal for Finland for 175 11| 11| 8 POLICE AROUND THE WORLD I. R. S. Video 001 The Police 1982 [NR | go= | 33.95
inhibit the availability of what it re- movies from CBS-Fox Video. The f f— — = — L Jr ——
gards as reputable titles. And it notes agreement was made with Scandina- 12 ‘ 8 19 | DURAN DURAN Thorn/EMI TVD 1646 Duran Duran 1963 | NR | g?gj 49.95
that among the videos cited by of- vian licensee Polar-Bonnier Video. t - " Tom Selleck T VhS | '
i i g Warner Bros. Pictures Tom Sellecl
fended viewers in the. Galll‘l‘p survey The product will be marketed here 13| 25| 23 | HIGHROAD TO CHINA A Warner Home Video 11309 Bess Armsirong 1983 [ PG | go | 39.98
were the music titles *‘Quadra- under the trademark Showtime- + — - 5 1 Tl 2
henia™ “ ” i MONTY PYTHON'S THE Universal City Studios John Cleese VH! o
e s PIDIE DIt gntlieg - Wiies, , (14 13 4| YEANING OF LIFE MCA Distributing Corp. 71016 Michael Palin 1983 | R 1 Beta | 999000
U.S. movie “An American Werewolf Rautakirja also has exclusive deals —_— == — — 3 T rgn
In London. to distribute Thorn EMI, RCA-Co- 15| 12| 4 | LONE WOLF McQUADE Vestron V-6008 gg‘jﬁjk([:‘aorﬁgzme 1983 | PG gg‘g ‘ ws"“ng | @
Says Abbot: “We're extremely en- lumbia, ActiVision, Memorex and | ; ’ - ! ! %
couraged by the attitudes indicated in Suomen Filmi || I 9 Universal City Studios DanAykroyd i ‘ VHS
2 g teolhsuuden_. — —! I_1 2 [ G| Bl Al o (i) MCA Distributing Corp. 80001 Donna Dixon | 1983 | R | g | 6995 | 2}’,
| ——t- | — = — - R E e — il S i S— -
Dan Monahan VHS =2
|
| |47 | 30| 16 | PORKY'S A CBS-Fox Video 1149 Wyatt Knight | 12| R Bota | 7998 IRG
L e - - h 1/ —
| 18 ﬁ | BLACK STALLION RETURNS CBS-Fox Video 4712 Gl GLRD 1983 PG| VHS | sees | o
‘ ‘ g g Teri Garr Beta | VY | m
— — — — e — - ! — 1 =
THE MAN FROM SNOWY Kirk Douglas VHS r
@ l SWART 19 18| 7| [HEM CBS-Fox Video 1233 Tom Bursngion 1982 | PG | gh> | 59.98 | z
° | :__ o | E—— i Embassy Home S g R T s B3
M U VI DEO | | 20 | 22 ‘ 39 | BLADE RUNNER A (ITA) Entertainment 1380 Harrison Ford 1982 ‘ R Beta | 39.95 g
e — | T 1 ‘ -
SIC 21| 29| 3| TRON Walt Disney Home Video 122 Jeft Bridges 1982 PG| 3t | 39.95
# 1 ic P ina Facility f T C hom/EMI 6 ‘Robert Duvall f VHS
Your Music Programming Facility for 22| 20| 8 | TENDER MERCIES Thorn/EMI 1640 Betty Buckiey 1983 | PG | go> | 7995
™ S — T — ———— - ——— i =1 e
Tape and Film | 23| 15 3| oumso Walt Disney Home Video 24 Animated 1947 | G ‘é:g 39.95
S| — S— ———— e S — — E - L =y
| STAR TREK II—THE WRATH Paramount Pictures William Shatner | VHS
24 - 2 %% OFKHAN (ITA) A Paramount Home Video 1180 Leonard Nimoy 1982 PG| poy | 3995
b ; — — - - - {
¢ The Charlie Daniels Band  ® The Outlaws 25| 32| | THEYEAROFLIVING MGM/UA Home Video 800243 Y CINETeny 1983 | PG | YHS | 7995
R & U R | DANGEROUSLY Sigourney Weaver Beta
e Todd Rundgren topia * Renaissance = I i
P <. Kiokte 26 | 28| 2 | MAX DUGAN RETURNS CBS-Fox Video 1236 LIl e 1983 | PG | 315 | 5998 |
—_— - — _ —— — - - — S S T e
. | STRAWBERRY SHORTCAKE’S Family Home Entertainment : VHS
OGR AN\S' 27 | 31 2| BOUSEWARMING SURPRISE MGM-UA Home Video F348 A 1983 | NR | g | 2995
e = = - — — 1| BN
PR . . VHS
® Inside Rock (Lee Abrams & Denny somach) '28 26 7 | GIRL GROUPS MGM/UA Home Video 600194 Various 1 1983 | NR Beta 59.95
e USA Hot Spots [ } . Warner Brothers Pictures " Steve Martin " VHS
5 p.m. Usz Cable Network — Mon.-Fri. 29 | ik ‘ THE MAN WITH TWO BRAINS Warner Home Video 11319 Kathieen Turner 1983 | 1R Beta 69:32
I == — e e
° Warner Brothers Pictures Burt Reynolds VHS |
TpﬁouelﬁsPIgcaILS?::?gr '84) | 30 ‘ B | : T STROKER ACE Warner Home Video 11322 Jim Nabors 1983 | PG Beta 6355 |
T T T - T |
H H | Warner Brothers Pictures . VHS
75 major markets in 1983 131 16 | 12 | THE OUTSIDERS ® Watner Home Videg 11318 Matt Dillon 1983 | PG | oo | 6995
5 —— — - ~ L —
S. Production & Post Production : Paul Newman [ vhs
C\_\P 32 40| 20 | THE VERDICT A CBS-Fox Video 1188 James Mason 1982 R Beta 79.98
|
| | —— - T 1 T Y
Sparks (Atlantic) |33 | 24| 16 | PLAYBOY VIDEO VOLUME 3 CBS-Fox Video 6203 Various 1983 NR | 3HS | 50.98
’ S — — — ] S e T -
38 SP.eCIal (A&M) . 34 | 38 4 | JANE FONDA’S WORKOUT KVC-RCA, Karl Jane Fonda 1983 | NR VHS i 5995 |
Shooting Star (Epic) | FORP.B.&R. Video Corporation 046 Beta | >
. —— . - — R — !
;or; Br:lt:her A;ls(sn(gzl)ygram) 35| 34 31 AIRPLANE Il THE SEQUEL « P mount Home video 1489 ifiieﬁaHgiﬁsy 1982/ PG| §ES | 205
obe azzar . L
f T ! T : [ [ ]
. BT H Paramount Pictures Robert Hays | VHS
Deniece Williams (Columbia} |36 | 36| 27 | AIRPLANE! A (ITA) e o s ulie Hageny 1980 PG | g | 29.95
{ — - | S + —
RCA/Columbia Pictures Richard Pryor \ VHS |
MUSIC VIDEO TO FIT YOUR BUDGET 37 17 | % ‘ THE TOY  Home Video 15038 Jackie Gleason 1962) PG| pgepg | 7995
: ; 3 1 - ————— i :
* 8 camera mobile unit * 5,000 3q. ft. sound stage 38 27 20 PLAYBOY'S PLAYMATE REVIEW CBS/Fox Video 6255 Various 1983| NR| JHS | sose
e Dubner computer animation » Two 1” edit bays ; ] N (Y I, e
* Digital video effects . 39| 33| 21| MADMAX o(ITA) Vestron Video 4030 Mel Gibson ‘ 1979| R g:g {‘I‘S"nn
e Audio Layback & Multitrack Recording l _ - . |, Boal ISue
Paramount Pictures John Travoita VHS
] : '41 & }_ GAREASE ° “TA)_ Paramount Home Video 1108 Qlivia Newton-John ‘ 1977] BG I Beta i 2285 |
For a demo tape or information call Marcus Peterzell N . - T — —=
(212) 288-0525 or (215) 626-6500.
L Recording Industry Of America seal for sales and/or rentals of 25,000 units plus ($1,000,000 after returns) (Seal indicated by dot). A kecording Industry Of
America-seal for sales of 50,000 units plus (32,000, 000 after returns) (Seal indicated by tnangle) (ITA) International Tape/Disc Assn. seal for net sales and/or rentals
of at least $1,000,000 at wholesale. (Seal indicated by ITA seal).
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Videocassette Top 40

© qu;(?'nght 1983, Billboard Publications, inc. No part of this publication may be reproduced,
stor

Video

Stones’ Clip Too ‘Nasty’
For Television In Britain

in a retrieval system, or transmitted, in anl‘ form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior wnten permission of the publisher. Survey For Week Ending 11/26/83
=
.| B
5|3
8| %| 8
a2 . T8 = B
2|z Copyright Owner, 53 = E
E| S| | TLE Distributor, Catalog Number Principal Performers s&l=| &
1 ) DA Paramount Picture or Boa 983 | R
ard O O e aeo 4 4 = eta
2 3 3 | BLUE THUNDER RCA/Columbia Pictures Roy Scheider 1983 | R VHS
Home Video 10026 Malcolm McDowell Beta
RCA/Columbia Pictures g VHS
3 2| 6| GANDHI Home Video 10237 Ben Kingsley 1982 PG| g 2
Paramount Pictures Nick Noite VHS
4| 5| 22| 48HOURS Paramount Home Video 1139 Eddie Murphy 1983 IR | goia
Universal City Studios Anthony Perkins VHS
5| 4| 4| PSYCHON. MCA Distributing Corp. 80008 Vera Miles 1983 R | gerg
6 7 4 THE MAN WITH TWO Warner Bros. Pictures Steve Martin 1983 | R VHS
BRAINS Warner Home Video 11319 Kathleen Turner Beta
Warner Bros. Pictures Burt Reynolds VHS
7 8 4 | STROKER ACE Warner Home Video 11322 Jim Nabors k) {[He Beta
o Universal City Studios Dan Aykroyd VHS
81 8| 9| DR.DETROIT » (iTA) MCA Distributing Corp. 80001 Donna Dixon 1983 |R | Bota
SOMETHING WICKED THIS . A Jason Robards VHS
9 11 5 WAY COMES Walt Disney Home Video 166 Diane Ladd 1983 PG Beta
I o Sean Penn VHS
10 | 14| 11 | BAD BOYS Thorn/EMI 1633 Reni Santoni 1983 | R Beta
THE YEAR OF LIVING 2 Mel Gibson VHS
11| 17 74 DANGEROUSLY MGM/UA Home Video 800243 Sigourney Weaver 1983 PG Beta
F f . T Dan Monahan VHS o
a 12 9| 16 | PORKY'S A CBS-Fox Video 1149 Wyatt Knight 1982 | R Beta
z — — —_——— — -
b4 Robert Duvall VHS
g 13 | 12 7 | TENDER MERCIES o Thorn/EMI 1640 Betty Buckley 1983 PG Beta
- ) Kirk Douglas VHS
g 14 | 10| 10 | THE MAN FROM SNOWY RIVER CBS-Fox Video 1233 Tom Buriington 1982 PG Beta
55 ] - Chuck Norris VHS
0 18 | 16 3 | LONE WOLF McQUADE Vestron V-6008 DavidlCaradine 1983 PG Beta
o
= Warner Brothers Pictures f VHS
& 16 | 19| 12 | THE OUTSIDERS Warner Home Video 11309 Matt Dillon 1983 PG Beta
g 17 | 18| 4| MONTYPYTHON'S THE " Universal City Studios ~ John Cleese 1983 | R | VHS
& MEANING OF LIFE MCA Distributing Corp. 71016 Michael Palin Beta
[aa]
A Jason Robards Jr. VHS
E 18 | 22 2 | MAX DUGAN RETURNS CBS-Fox Video 1236 Marsha Mason 1983 PG Beta
5 S PR
= |19 | 29 | 24 | SOPHIE’S CHOICE (ITA) CBS-Fox Video 9076 Meryl Streep 1982 |R ‘ég‘g
= - L
) Paul Bartel | VHS
20 | 13 6 | EATING RAOUL CBS-Fox Video 1291 Mary Woronov 1982 |NR Beta
" Paul Newman VHS
21 20 | 20 { THE VERDICT CBS-Fox Video 1188 TEErs VEm 1982 | R | Beta
22 | 18| 2| SPACEHUNTER: ADVENTURES  RCA/Columbia Pictures Peter Strauss 1983 IPG| VHS
IN THE FORBIDDEN ZONE Home Video 10512 Molly Ringwald | Beta
Warner Bros.?ic_tures Tom Selleck VHS
23 | 27| 22 | HIGH ROAD TO CHINA A Warner Home Video 11309 Bess Armstrong |1983 PG Beta
. Kale Nelligan VHS
24 | 24 6 | WITHOUT A TRACE CBS-Fox Video 1235 Judd Hirseh 1983 PG Beta
25 | 23| 6| THEENTITY CBS-Fox Video 1234 Barbara Hershey 1982 | R ‘égg
5
RCA/Columbia Pictures Perry Lang ' VHS
26 | 21| 7 | SPRING BREAK Home Video 10513 David Knell 1983 | R | Beta
THE BLACK o == Kelly Reno | | vhs
27 | 25| 6| STALLION RETURNS CBS-Fox Video 4712 Teri Garr 1983 PG| geota
. . _ﬁoger Moore VHS
28 DI  LIVE AND LET DIE CBS-Fox Video 4633 S Sy mout 1975 PG| go>
—HC—A/Cqumbia Pictures Robert DeNiro VHS
29 | 37 | 10 | THE KING OF COMEDY Home Video 1233 Jerry Lewis 1982 PG Beta
30 | 26| 40 | AN OFFICER AND A Paramount Pictures Richard Gere 1982 | R | VHS
GENTLEMAN (ITA) Paramount Home Video 1467 Debra Winger Beta
. Trevor Howard VHS
31 28 6 | WINDWALKER CBS-Fox Video 6345 Nick Ramus 1980 |PG Beta
, "KVC-RCA T T lians | VHS
32 | 30 | 30 | JANE FONDA’S WORKOUT Karl Video Corporation 042 Jane Fonda 1982 |NR Beta
33 | 31| 29 | FIRST BLOOD (ITA) Thom/EMI 1573 Sylvester Stallone 1982 HW s
I — = = e [ = e s
RCA/Columbia Pictures Richard Pryor | VHS
34 |33 25 | THE TOY (ITA) Home Video 15038 Jackie Gleason 1982 PG Beta
o I RS o I ¥ i
Warner Bros. Pictures . VHS
35 | 38| 40 | ROAD WARRIOR e Warner Home Video 11181 Mel Gibson 1982 [ R Beta
36 | 36| 15| THE BEASTMASTER MGM/UA Home Video 80026 Tanya Roberts 1982 | R | M
37 EIEEE) | THE DARK CRYSTAL THORN/EMI 1966 Jen, Kira 1982 |PG| ¥HS
E)eborah Foreman ol Is VHS
38 | 34 8 | VALLEY GIRL Vestron V-5016 Nicholas Cage 1983 | R Beta
39 | 40| 10| MADMAX Vestron Video V-4030 Mel Gibson l1979 | R | gHS
| | | 1
f = - 1 T
| Crown International Pictures Caren Kaye | g | VHS
40 | 32| 9| MYTUTOR MCA Home Video 80022 Matt Lattanzi Jmaa | i | Beta J

o Recording Industry Of America seal for sales and or rentals of 25,000 units plus ($1,000,000 after returns) (Seal indipated by dot). A Recording industry Of
America seal for sales of 50,000 units plus ($2,000,000 after returns) (Seal indicated by triangle). (ITA) International Tape/Disc Assn. seal for net sales and/or rentals
of at least $1,000,000 at wholesale. (Seal indicated by ITA seal).

WwWWWw.americanradiohistorv.com

LONDON—A Rolling Stones vid-
eo showing Mick Jagger being mur-
dered by terrorists has been banned
from British television because it is
deemed ‘‘too violent.”

BBC-TV’s chart show “Top Of
The Pops” has refused to screen the
promo clip, made for the Stones’ new
chart single “Under Cover Of The
Night.” Channel Four’s generally
more adventurous “The Tube” aired
it only after cuts imposed by the In-
dependent Broadcasting Authority.

Interviewed for “The Tube,” Jag-
ger said Britain was the only country
in the world so far to ban the video.
“There’s no kind of gratuitous vio-
lence in it at all,” he insisted. “The
film is about political repression. It’s
been called a ‘video nasty,” but if
you’ve ever seen one of those you’ll
know that it is not.”

Julien Temple, who directed the
$37,500 video in Paris and Mexico
City, says: “I don't know what all the
fuss is about. The average kid in
America has, by the time he gets to
21, seen 65,000 killings on television.
This isn’t a video nasty; it is a com-
ment on video nasties.”

The ban comes as Parliament con-
tinues debate on the new Video Re-
cordings Bill, designed to outlaw vid-
€0 nasties, a move some fear will lead

to a monolithic censorship body con-
trolling all forms of visual media.
The British Videogram Assn. (BVA)
has issued a nine-point call for safe-
guards, including exemption for pre-
view tapes and medical training vid-
€os, the establishment of a properly
constituted appeals tribunal, and uni-
formity of classification between the-
atrical movies and their home video
versions.

Announcing  these  proposed
changes, BVA vice president Iain
Muspratt said the parliamentary bill
as formulated reveals “‘an unaware-
ness of the sophistications, nuances
and complexities of a new and com-
plex industry.” Definitions in the bill
as drafted would be outdated by tech-
nological change, allowing its provi-
sions to be circumvented, he said.

However, parliamentary discus-
sion currently focuses on whether the
scope of the bill should be widened to
embrace not only video nasties but
also hardcore porn videos. Govern-
ment official David Mellor has al-
ready pledged that the Margaret
Thatcher administration would not
oppose such a move.

After its second reading in the
House of Commons, the bill now
moves to its committee stage. It
could become law here by early next
summer.

IFPI Steps Up Push For
Better Clip Remuneration

LONDON—The use of video mu-
sic clips by broadcast stations for a
nominal fee or, in some cases, for
free, represents an ‘‘unacceptable
precedent,” says IFPI Video here in a
new policy statement.

*The argument that the broadcast-
ing of these clips is a promotional ex-
ercise for the sale of records is not
convincing. Video clips provide tele-
vision and cable stations with high
quality music programs which they’d
otherwise have to produce very ex-
pensively,” the statement reads.

IFPI Video develops the theme:
*Far from being a complement to au-
dio releases, video clips have devel-
oped into an entertainment form in
their own right and producers need
to receive adequate remuneration for
their use.

“And it should be remembered
that the stations generally program
the videos of records that are already
hits. Exposure on television gives the
consumer the opportunity to record
off-air and can therefore reduce the
potential for sales.”

ALL IN THE FAMILY—Dean Martin
and his son Ricci are the featured
entertainers at a party hosted by
Warner Bros. Records in Los An-
geles to celebrate Martin’s first
video, “Since | Met You Baby.” As
producer and director of the vid-
eo, Ricci joined Dad for several
press interviews.

IFPI Video plans to step up its
campaign of pressing for “adequate
remuneration” for the broadcasting
of video clips. “We look for enough,
at least, to pay the administrative
costs,” the statement goes on. “The
matter is becoming increasingly ur-
gent. With the spread of cable and
DBS, the use of free video clips sets a
damaging precedent, one that may be
harmful to the industry.”

As an example, IFPI Video is
pointing out that the U.S. music ca-
ble channel, MTYV, after two years of
operation, reaches 18 million homes
and broadcasts little else but video
clips. In the U.K., a number of simi-
lar music channels are being set up.

VHS Gains Ground

@ Continued from page 28

Betamovie, which is similarly priced
(around $1,300) but lacks Videomo-
vie’s built-in playback capability.

With an adapter, the tiny VHS-C
cassette is playable with any standard
VHS machine. This is a significant
advantage over 8mm video, which re-
portedly cannot equal VHS-C’s pic-
ture quality.

ame.
naddfess)

Lee Myles Assoc., Tnc.
160 East 56th Street, Dept.V
NYC, NY. 10022 Tel: 75&32U/

Suppiying the graphic needs of the muzic industry sisce 1952,
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® A love story: The moral of Mi-
chael Sembello’s new three-minute
video is “love transforms and power
corrupts.” Directed by Irv Goodnoff
and produced by Alexis Omelt-
chenko, “Automatic Man™ is actual-
ly a three-minute. three-act play,
scripted by Evan Shofron and Ed
Munter.

® Hollywood Sequel: A portion of
the soundtrack from Francis Ford
Coppola’s “Rumble Fish” will yield a
new music clip produced by Patricia
Friedman and directed by Howie
Deutch. Stewart Copeland of the Po-
lice scored and performed the song,
“Don’'t Box Me In.”" Stan Ridgeway,
formerly of Wall Ot Voodoo, did the
vocals.

® All in the family: In Rebin
Brians® new video. “Greenville Ave-
nue,” he buys a bouquet from a flow-
er girl who 1s none other than his
real-life wife. The video was pro-
duced and directed by Tim Pugleise
in Dallas, where the song has been
played on KMGC, KIKX, KLIF
and KROZ.

® The many faces of Bowie: Thorn

New
Video

Releases |

This listing of video releases is designed to
enable wholesalers and retailers to be up-to
date on available new product, Formats in
cluded are Beta, VHS (Video Home System),
CED (Capacitance Electronic Disk), and LV
(LaserVision). Where applicable, the suggested
list price of each title is given; otherwise, “No
List” or “‘Rental” is indicated. All information
has been supplied by the manufacturers or dis-
tributors of the product.

APARAJITO
Beta & VHS Hollywood Home
Theatre.

ARSENAL
Beta & VHS Hollywood Home
Theatre. $44.95

BILLY THE KID VERSUS DRACULA
Beta & VHS Video Yesteryear
1486 $49.95

BOUDU SAVED FROM DROWNING
Beta & VHS Hollywood Home
Theatre

THE CHEF
Beta & VHS Video
Yesteryear

THE CINEMA DIRECTOR
Beta & VHS Video
Yesteryear

COLLEGE
Buster Keaton,
Anne Cornwall
Beta & VHS Hollywood Home
Theatre. . .

CONDEMNED TO LIVE
Ralph Morgan, Maxine Doyle

Beta & VHS Hollywood Home
Theatre. $34.95

DAGORA, THE SPACE MONSTER
Beta & VHS Video Yesteryear

$44.95

$44.95

..$39.95

$39.95

Florence Turner,

..$44.95

...... 1 $49.95
DAY OF FREEDOM—OUR FIGHTING
FORCES
Beta & VHS Video Yesteryear..... $29.95
DELINQUENT DAUGHTERS
June Carlson, Fifi Dorsay
Beta & VHS Video Yestervear
..$49.95
THE DENTAL NURSES
Beta & VHS Video Yesteryear
145 . . g . $49.95
THE EAGLE

Rudolph Valentino, Vilma Banky
Beta & VHS Hollywood Home
Theatre

THE EXTERMINATING ANGEL
Beta & VHS Hollywood Home
Theatre....

FORD STARTIME

Audie Murphy. Thelma Ritter
Beta & VHS Video Yesteryear

$44.95

$44.98

170 R ..$39.95
THE GHOST OF YOTSUYA

Beta & VHS Hollywood Home

Theatre. . - $69.95
GIRL FROM A UN.T.LLE.

Beta & VHS Video Yesteryear

147 $39.95
HARVEST

Beta & VHS Hollywood Home

Theatre $64.95

HOLT OF THE SECRET SERVICE
Beta & VHS Video Yesteryear
1756 $99.95
I'M ON MY WAY
Beta & VHS Video Yesteryear . $39.95
THE KRAFT TELEVISION THEATRE
Beta & VHS Video Yesteryear
913 $39.95

(Coniinued on puge 54)

EMI has acquired the rights to mar-
ket a video of David Bowie’s last con-
cert in his persona of Ziggy Stardust.
Bowie, who commissioned the film in
1973, personally remixed the Dolby
stereo soundtrack recently released
by RCA. Produced and directed by
D.A. Pennebaker, the video includes
concert footage, backstage glimpses

and imterviews with Bowie. Thorn
holds distribution rights in all territo-
ries but the U.S., Canada and Japan.

® From video (0 screen: Dne of the
first video clips to be converted 10
35mm film will appear in movie the-
atres screening “Dead Zone,” “Rum-
ble Fish™ and “Under Fire.”” The clip
features the group Kansas perform-

TuRSSG THE YOICI OF

Music Monitor )

ing “Fight Fire With Fire,” which
has been aired nationally on televi-
sion since August. Dominic Orlando
directed the video, which was pro-
duced by Leslic Libman.

® Images of war: Peter Israelson,
known for his direction on .38 Spe-
cial's "If I'd Been The One,” filmed
Capitol Records’ Industry aboard the

“HEIDI'S SONG" LORNE GREENE, SAMMY DAVIS JR. & MARGERY GRAY
SAMMY CAMN & BURTON LANE JOSEPH BARBERA, JAMESON BREWER & ROBERT TAYLOR
HOYTS.CURTIN JOHANNA SPYRI JGSEPH BARBERA & WILLIAM HANNA ROBERT TAYLOR

U.S.S. Intrepid. With a cast of more
than 100. the four-minute music vid-
€0 reveals a strorg anti-war message
via Industry’s song. “State Of The
Nation.” The video is scripted to
show camera cuts from a macabre
march to members of the group
schenting inside the ships’ famed
high-technology wur room.

NOW AVAILABLE ON VIDEOCASSETTE

ONLY THROUGH

FULL LENGTH
ANIMATED
MOTION PICTURE

WORLDVISION
HOME VIDEO INC

ATAFT COMPANY

€ 1983 woriveson Friemrres inc 660 Madeon Avenue Mew YO Ny 10021
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Gospel

Latinos Leave Word Records,
Bid To Expand Hispanic Audience

NASHVILLE—Active as a gospel
recording and touring group since
1966, the Latinos now plan to enlarge
the Hispanic market they know best.
Toward this end, the act has dropped
its short-lived affiliation with Word
Records and is shopping for a more
Latin-oriented label.

Harold Velasquez, leader of the
Latinos, says the six-man ensemble
secured its release from Word after it
concluded that the label was not yet
ready to promote Christian music to
a Spanish-speaking audience. The
lone Word offering was *It Must Be
Love,” an album that—except for
“one and a half songs™—was in En-
glish. Word's attempt to penetrate
the Hispanic market, a spokesman
says, was aborted after the company
discovered no substantial avenues for
distribution.

The Latinos’ next attempt to gauge
the potential Latin market will be
conducted via a single the group in-
tends to ship to both black and Span-

Billboard®
Best Selling

ish-speaking radio. Greg Nelson of
Lorenze Creative Services in Nash-
ville will work on this project as exec-
utive producer. Lorenz is also being
negotiated with as a potential music
publisher for the group, Velasquez
says.

Currently, the group books 200 to
225 dates a year, most of them
through Alhance Artists of Jenks,
Okla. Once a year, generally, the La-
tinos tour Spanish-speaking coun-
tries. In the U.S., Velasquez says, the
Southwest is “‘really strong for us.”
California, Texas and New York
have the biggest concentration of La-
tinos audiences—in that order, ac-
cording to Velasquez. Chicago is also
developing into a significant concert
area for the group, he adds.

The Latinos, working as a solo act,
play both ticketed and freewill offer-
ing shows. In Texas and California,
Velasquez estimates, half to three-
fourths of the concerts are offering-
based.

Survey For Week Ending 11/26/83
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ROUGH SIDE OF
THE MOUNTAIN WEEKS

Rey, F.C. Barnwes and “10”
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Slgter Brown, Allanta
International AIR
10055

[ JESUS, | LOVE CALLING
[ YOUR NAME
Shirley Caesar, Myrrh MSB
6721

FEEL THE SPIRIT

The Williams Brothers
Myrrh MSB 6745

I'LL RISE AGAIN

Al Green, Myrth MSB 6747
WE SING PRAISES
Sandra Crouch Light
LS-5825

DETERMINED

Tramaine Hawkins, Light
LS521

PEACE BE STILL
Vanessa Bell Armstrong,
Onyx R3831

YOU BROUGHT THE
SUNSHINE

The Clark Sisters Sound Of
Gospel SOG 132

LEAD ME

Jackson Southernaires
Malaco MAL 4383

WHEN IT RAINS, IT
POURS

Rev F.C. Barnes and Sister
Brown Atlanta Int'l 10041
| FEEL LIKE GOING ON
Keith Pringle, Hope Song
2001

LONG TIME COMING
The Winans Light 5826
HEAR MY VOICE

The Rance Allen Group,
Myreh MSB 6736
FINALLY

Andre Crouch, Light LS 5781
YOU ARE MY MIRACLE
Myrna Summers Savoy SL
14616

THE RICHARD
SMALLWOOD SINGERS
The Richard Smallwood
Singers, Onyx/Benson R3803

THE FANTASTIC
VIOLINAIRES
The Violinaires, Malaco 4382

TOUCH OF CLASS
| sackson Southernarres
Malaco MAL 4375

EDWIN HAWKIN'S
MUSIC AND ART
SEMINAR MASS CHOIR
Lection 810 639-1

5(111]8

10| 5 50

11 8 40

12 15 5
13 10|17

15 19 5

16 13 |54

17 16| 33|
18 17 88

.19 18 | 9

a
ia 5
R |
22 E | Tte
T = | Artist, Label & Number
= {.HANGED
_onald Watkins with the
iiospel Music Educators
ieminar Mass Chorr
GosPearl PL16006
21|23 | 5 | WORDS CAN'T EXPRESS

Nicholas Message 1002

22 m THIS TOO WILL PASS
James Cleveland And The

Charles Fold Choir, Savoy

7072

WHEN WE ALL GET TO

HEAVEN

The Redd Bud Chotr Atlanta

International 10058

24 m JESUS IS USING ME
Julia Mae Price Wilhams

GosPear! 16015

HE GAVE US ALL HE

HAD

The Sunset Jubilaires

Atlanta International 10067

(0D OLD DAYS

fommy Ellison Atlanta Int')

10063

FRAYER AND FAITH

4eith Pringle and The

'entecostal Community

hoir Savoy 14719

28 | 20|12 SO MUCH TO BE
GREATFUL FOR

Calvin Bridges, Birthnight

Rec BRS 4038

LORD, YOU KEEP ON

PROVING YOURSELF TO

ME

Flonida Mass Chorr, Savoy

SGL 7078

MAMA

Dixie Hummingbirds, Atlanta

Int'l 10061

UNCLOUDY DAY

Myrna Summers, Savoy

14594

IT'S GONNA RAIN

Rev. Milton Brunson, Myrrh

MSB 6696

THE JOY OF THE LORD

IS MY STRENGTH

Douglas Milier, The True

Way Choir (€.0.G.1.C.)

GosPear} 16008

SOON | WILL BE DONE

WITH THE TROUBLES

OF THE WORLD

James Cleveland and the |

N1 Mass Chotr of the |

Gospel Music Workshop,

Savoy SL 14709 |

THE GOSPEL MUSIC |

WORKSHOP OF

AMERICA MASS CHOIR

HOUSTON,TX

Savoy SG 7081

252519
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Comprising the Latinos are Velas-
quez, his brother Ron, Richard Ava-
los, Rudy Ortiz, Manny Gonzales
and Brian Lucas. The troupe, which
includes a sound man, travels by bus.

While singles do not normally play
a large part in gospel sales, Velasquez
maintains that his group's upcoming
45 will take the temperature of both
the Hispanic and black market. Both
kinds of radio stations will be asked
to air the new product. Lucas, who
was reared in Spain, is the only black
in the group, as well as its main

songwriter.
The Latinos rely on their manage-
ment company, Sunbelt, also of

Jenks, and local promoters to decide
which media and language to use to
promote their various concerts.
“*Most of our concerts in the States,
though,” Velasquez says, “involve
more  English  material  than
Spanish.”

Acknowledging that the evangeli-
cal Portestant Latinos routinely play
to Catholic audiences, Velasquez
contends that “*we haven't had any
resistance at all. We don’t get into
doctrine—just our commitment to
Christ.™

The great common denominator
for Hispanics of all faiths, Velasquez
argues, is their need for music. “"We'll
go into areas where we don’t get such
large love offerings,” he says, ‘but
they'll clean us out in records. It’s
not unusual to sell $800 to $1,000
worth of records to a crowd of 400.
In an Anglo concert, we'll sell $200
to $300 to a crowd of 400.™

Velasquez estimates that the Word
album has sold 35,000 units, through
both concert and store sales. He adds
that total album sales since 1966
probably amount to 250,000. “All
the Spanish albums we've done.™ he
adds, **have been custom albums.”
Before going to Word, the Latinos
were on Lamb & Lion. Of the albums

sold. Velasquez says that 150,000
were in Spanish.
Sunbelt has assembled research

that shows that the Hispanic market
in the U.S. numbers 15 million peo-
ple whose 1980 gross income was
more than $51 billion. The five mar-
kets with the highest concentration
of Hispanics, according to the re-
search, are McAllen/Brownsville,
Tex., El Paso, Corpus Christi, San
Antonio, and Miami/Dade County.

Zondervan $$ Up

NASHVILLE—Music and record
sales for the Zondervan Corp. of
Grand Rapids. Mich. increased 3%
for the first nine months of 1983 and
14% for the third quarter over simi-
lar periods last year.

Net income for the religious pub-
lisher for the first nine months of this
year was $2,163,000, an increase of
47% over last year's earnings. Sales
of $59,157.000 were up 13% over the
same period of 1982. These figures
represent both book and music sales.

Word Sets New
Exercise Album

NASHVILLE—Word Records
will release the second edition of its
“Firm Believer™ exercise album next
month. “Firm Believer 11" also by
Judy Moser and Bobbie Wolgemuth.
is being issued with an illustrated in-
struction book and contains more de-
manding exercises than those in the
first album.

Musical selections in the upcoming
album are by the Mighty Clouds Of
Joy, Al Green, Shirley Caesar, Dion,
Gordon Jensen and the Imperials.

www americanradiohistorvy com

Pro Equipment

Detroit’s Disc Studio
Investing In Future

By ROSE CLAYTON

DETROIT—The Disc Ltd., for-
merly GM Recording Studio, reports
that a steady increase in its business
in 1983, plus the resurgence project-
ed for 1984, has encouraged it to in-
vest $100,000 in an electronic music
package and a computer.

Greg Reilly, who co-owns the East
Detroit facility with Bob Dennis,
says it has been able to withstand the
financial crunch because of solid fi-
nancial support from people with
confidence in the two men’s expertise
and flexibility.

When the studio was purchased
nine years ago. its reputation was
based in the Michigan rock'n’roll
sound. “We changed to the black for-
mat because that’s where the money
was' (for the clientele the facility was
able to attract), says Reilly. “Right
now, we are running 60% r&b, 20%
pop and the rest in other projects.”

The black format has been success-
ful due to such hits as Roger Trout-
man's "I Heard It Through The
Grapevine™ and George Clinton's
“Atomic Dog." Gold records by
Troutman and Bootsy Collins helped
to establish the studio’s reputation in
this field.

The “other projects’™ Reilly refers
to include post-production work.
“We are proud of the fact that we are
in video post-production and have es-
tablished ourselves with people doing

video music.” says Reilly. **Also, De-
troit is often regarded as the Holly-
wood of industrial film, and we are
continually building momentum in
that area.”

The Recording Institute of De-
troit, which Reilly says is the only li-
censed trade school in Michigan that
teaches recording, is based in the stu-
dio. Reilly and Dennis co-founded
the school, and Dennis acts as its ad-
ministrator. “*We have three classes a
week,” Reilly reports, “and have
helped to place hundreds of students
in jobs in the industry over the past
nine years.”

Reilly says he is ‘“extremely
pleased™ with the versatility of the
20- by 60-foot studio. which was re-
designed according to his and Den-
nis’ specifications by acoustic engi-
neer David Clark.

“Our approach has been to adjust
from an engineering standpoint rath-
er than from the room,” Reilly com-
ments. “It's a matter of adapting the
room to what you are looking for.”

The Disc Ltd. is equipped with an
API console 32 in/24 out, Ampex
24-track and two-track recorders,
three separate custom-designed mon-
itor systems, and extensive outboard
gear. which will be supplemented by
the anticipated electronic  music
package.

StudioTrack |

By ERIN MORRIS

LOS ANGELES

At Soundcastle Recording Studios, the
Jacksons are currently producing their next LP
for Epic, with Bill Bottrell engineenng. Paul
Ericksen and Mitch Gibson are assisting

... Jeffery QOsborne 1S producing A&M's
Joyce Kennedy with engineer Tommy Vicari
and second Gibson . . . Warner Bros. artist
Michael Sembello 1s mixing his next altum,
with Phil Ramone producing and Yicari eng-
neerng . . . Quincy Jones 1s producing a
track by Patti Austin for Warner Bros. Track
1s for the upcoming Olivia Newton-John/
John Travolta movie, " Two Of AKind." Vican
1s behind the board...Ansta’s Melissa
Manchester is mixing a single with producer
Arif Mardin. Jeremy Smith is at the console,
with David Marquette assisting . . . Atlantic
Starr mixing therr latest LP on A&M with pro-
ducers James Carmichael and Cal Harris. F.
Byron Clark 1s behind the board . . . Reggie
Andrews 1s producing Motown's Dazz Band,
with Clark engineering and Paul Ericksen as-
sisting . . . A&M’s Gary Taylor 15 producing
his debut LP. with Bottrell engineering
... Weather Report is working on therr next
album for Columbia with producer Joe
Zawinul and engineer Bernie Fromm.

Lee Curreiri cutting self-produced tracks
at the Village Recorder with co-producer/en-
gineer Larry Rebhun. Doug Williams and
Robin Laine are seconding the project.

At Skip Saylor Recording, producer Herb
Pedersen 1s cutting tracks with Tom Wopat.
Jon Gass is at the board, with Tom McCauley
assisting . . . Bill Thomas 1s mixing a new LP
for artist Rock Steenrod, with assistance from
McCauley . . . Jazz group Clockwork 1s cut-
ting its upcoming album. Skipper Wise and
Ed Cohen are producing the LP, with Gass be-
hind the board.

Producer Greg Knowles s cutting debut LP
tracks on Hollie Vest for Helion at Digital
Sound Recording. Van Webster 15 at the
controls.

Maslering at Precision Lacquer includes
projects by the Pointer Sisters, U2 and
Sons Of Heroes. Mastering was done by Ste-
phen Marcussen.

NASHVILLE

Al Sound Emporium Studios, Patty
Parker 15 producing sessions by Comstock
acts Billie J. Helmkay and the O’Roark
Brothers. Jim Williamson is engineering the
projects . . . Greg Kraft 1s cutting tracks with
producer Walter Davison, with Willlamson
behind the board . . . Earl Spielman 15 pro-
ducing Ausirahian singer Melinda Fox, with
Gary Laney engineering.

Producer Ken Harding mixing Word tracks
by artist Shirley Ceasar at Woodland Sound
Studios. Ken Criblez 1s engineering . . . Ron

(Continued on page 54)

CASSETTE-PARTS
STANDARD-SPECIAL

DOUBLED FLANGED ROLLERS
KEYHOLE HUBS

LEADER TAPE WINDOWS
SHIELDS SPRING PADS
STAKING ROD PINS

GRAPHITE COATED LINERS
CASSETTE SHELLS
SONIC - SCREW
RECORD TABS
CASSETTE TAPE
8 TRACK LUBE TAPE

DONNAK
INDUSTRIES

P.C. Box 422
Ridgefield, N.J. 07657
(201 945-6820
Telex: 133396
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The Biggest, Best-Read, Most Widely Circulated Issue of the year

Billboard's

1984 TALENT ALMANAC
Year-End Awards Issue

The best and brightest in music

and home entertainment, the industry’s
- most exciting, comprehensive and

‘respected year-end overview.

Year-End ChértSI No.1 Awards

—a special tabulation of chart performance during 1983 that
statistically ranks the top of the industry in music and home entertainment:

* artists + albums « videocassettes

+ labeis + singles + video games

sproducers * concerts « soundtracks
i * publishers

Year-End Overview

—covering the entire spectrum of 1983 music and home entertainment, with
full year-end reports on Rock, Country, Black. Jazz. Latin, Dance Disco,
Classical and Movie music, Talent, New Artists. Video Computer Software,
CD and International News. plus special features on Music Television and
the New Music Explosion.

Year-End Listings

— providing a useful talent directory of top artists and managers, as well as
separate video listings, video program suppliers and video music
producers/production facilities.

Year-Round Exposure

—to influential subscribers worldwide who will use Billboard's year-end

issue as areference throughout 1984. Billboard's 1984 TALENT ALMANAC

Year-End Awards issue is perfectly timed to:

Congratulate .... your artists and award-winners on successful records
and concerts.

Promote .......... your company's image, artists and staff.

Greet ............... your clients, contacts, prospects and friends at home and
abroad with a convenient, prestigious message in
Billboard.

Thank .............. important people who helped shape your firm's success.

Issue Date: December 24 i
Ad Deadline: December 2 | December 19

Far full details call Ron Carpenter in New York at (212) 764-7353,
ar contact any Billboard Sales Office around the world.

Year-End Awards Issue ¢ Iop Artists & Recordings

1984 TALEN] £

‘ The International Newsweekly of Music and Home Entertainment
New York City: 212-764-7356: Beverly Hills, California: 213-859-5316; Nashvillle, Tennessee: 615-748-8145; Toronto, Canada: 416- 365-0724;
y London, England: (01) 439-9411; Paris, France: 1-738-4321; Hamburg, West Germany: (040) 631-4299; Milan, Italy: 28-29-158;
4

Madrid, Spain: 232-8000, 231-8319; , Japan: (0¢ - ; stralia: 436-2033.
1515 Broadway, New York. N.Y. 10036 adrid, Spain 231-8319; Tokyo an (3) 498-4641; Sydney, Australia: 436-2033
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brings you to GES
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Billboard

...and beyond

If you are a marketer of consumer electronics
software or hardware (games, computers,
tapes, accessories), there are times when to

sell effectively, it seems you have to be every-

where at once. Especially at the Winter Con-
sumer Electronics Show in Las Vegas, where
tens of thousands of potential customers will
gather under four roofs. You need to reach
them, even if you don’t go to the show.

The power of Billboard can take you

there and everywhere. Because in addition to
its regular weekly, worldwide circulation,
Billboard will be distributed to convention
attendees. Your ad in our expanded editorial
section covering CES in the January 14 issue
willbe seen allover CES...evenif youcan'tbe.

Billboard.. .the trade publication that takes your
message to CES and beyond: to all the important

buyers and influentials. .

.retailers, wholesalers, rack

jobbers, manufacturers, reps and other potential
customers.

Issue Date: January 14

Las Vegas
Convention Center/Annex ‘
Hilton Hotel « Riviera Hotel
January 7-10

New York City: 212-764-7356; Beverly Hills, California: 213-859-5316; Nashville, Tennessee: 615-748-8145;
Toronto, Canada: 416-365-0724: London, England: (01) 439-9411; Paris, France: 1-738-4321;

Hamburg, West Germany: (040) 631-4299; Milan, Italy: 28-29-158; Madrid, Spain: 232-8000, 231-8319;
Tokyo, Japan: (03) 498-4641; Sydney, Australia: 436-2033.

Ad Deadline: December 23

For advertising details, call Ron Willman in New York at
(212) 764-7350, Diane Daou in Los Angeles at (213) 859-5312,
or contact any Billboard Sales Office around the world.

e The International Newsweekly of
I r Music and Home Entertainment

1515 Broadway, New York, N.Y. 10036
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Jazz

‘PLEASED PEOPLE ARE LISTENING’

Winter Not Cold To New Sounds

By SAM SUTHERLAND

LOS ANGELES—Other bebop
veterans tend to sniff the air critically
at the mention of *70s and '80s hybrid
idioms fusing jazz with folk, classical
and ethnic strains, but not Paul Win-
ter. The erstwhile bebop reed stylist
proves understandably more sympa-
thetic to the young legacy of such
chamber jazz equations—after all,
Winter’'s own Consort concerts and
albums presaged these contemplative
subgenres more than a decade ago.

“I'm just pleased people are listen-
ing more,” Winter says. “The more
they listen to instrumental music in
general, the better it is for all of us.”

Winter, who visited here recently
while in town for a concert at Pasade-
na's Ambassador Auditorium, can
comment on sales fortunes with a
businessman’s knowledge, since he’s
acted as his own label president since
forming his own Living Music label

in the late "70s. In that role, Winter
now admits that such maverick suc-
cesses as Windham Hill, whose art-
ists may have been influenced by
him, are in turn encouraging.

“I grew up in an era when instru-
mental music was still revered,” re-
calls the saxophonist. "It was the tail
end of the big band era, and that,
along with growing up listening to
Bach in church settings, gave me that
perspective. Then, in 1954 when I
was 15, everything shifted radically.”
The upheaval in pop styles wrought
by rock’n'roll and r&b, he says, rele-
gated pure instrumental music to the
“background.™

Winter himself remained true to
his jazz muse, recording bop-inflect-
ed matenal throughout a career that
culminated in a long relationship
with Columbia. But his own musical
travels were exposing him to the in-
fluences that would lead to the Paul
Winter Consort, formed in 1967.

Billboard
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While visiting Brazil, he first heard
acoustic guitar used in a fashion that
would later be pivotal to the Consort:
“This was music that was very pow-
erful, very masculine, and yet not
loud at all.”

To that instrumental voice, Win-
ter’s blueprint added an empbhasis on
woodwind and brass arrangements
steeped in another earlier force, the
ambitious jazz orchestrations of Gil
Evans. Terming Evans’ three land-
mark album collaborations with
Miles Davis “"the most profound aes-
thetic influence in my early years,”
Winter approached Evans to arrange
for the first Consort.

Evans, then in semi-retirement, de-
clined. But he did offer Winter his
own ideas about nurturing the new
project, which took shape via a deal
with A&M.

Between that launch and the early
*70s, when the Consort’s recording of
Ralph Towner’s “‘lcarus” would
bring a sleeper hit (today, Winter
claims, CBS still sells about 10,000
copies of that album yearly), Winter
saw the Consort expand its lineup
and the array of esoteric percussion
and string instruments used to flavor
its pieces. He also served as unwitting
midwife to another iniportant ensem-
ble, Oregon, by tapping its four fu-
ture niembers for the Consort.

"By 1974, we needed two trailer
trucks just to carry the PA,” he re-
calls with a chuckle, adding that the
central importance of classical guitar
made elaborate sound reinforcement
for his expanding lineup a necessity.
The breadth of percussive sounds
used, especially concert tympani, fur-
ther complicated matters.

Since then, Winter has scaled
down the Consort’s size while con-
tinuing to experiment with its musi-
cal palette, along with testing varied
recording sites and recording an envi-
ronmentally-themed album, “Com-
mon Ground,” incorporating the
voices of endangered species of ani-
mals. The Consort itself has con-
densed to a trio for Winter’s most re-
cent album, **Sun Singer.”

“For too long, I bought the line,
*Well, you can’'t do this kind of mu-
sic,” ™" he admits. I kept doing it, of
course, but [ dropped out of the re-
cord business.” Recently, however,
Winter says he's rethinking his Liv-
ing Music operation, which he ac-
knowledges has proven both frustrat-
ing and enlightening.

*It's been a dream of mine to have
my own company, to record what [
want. But until now, [ didn’'t have the
entrepreneurial thrust I'm now de-
veloping; [ gave all of that energy to
the music alone,” he explains.

His claim of a new business focus
is backed by plans to recruit a full-
time executive to oversee the compa-
ny, along with the goal of relocating
from Litchfield, Conn., to the San
Francisco area. With Winter already
licensing most of his past Consort al-
bums and actively engaged in efforts
to buy back those masters, he envi-
sions a larger operation than in the
past.

Nashville Fans Get
Their Own ‘Hotline’

NASHVILLE — The Nashville
Music Assn. has set up a “jazz hot-
line™ to keep fans abreast of all cur-
rent local jazz activity. The informa-
tion is presented as a recorded
message. The phone number is (615)
242-4310.

WWW.americanradiohistorv.com

JAWBONING "BOUT JAZZ—MCA act Spryo Gyra hams it up backstage af-

ter a performance at the Beverly Theatre in Beverly Hills, Calif., where they
played a number of cuts from their latest album, “City Kids.” In the front
row, from left, are group members Tom Schuman, David Samuels, Kim
Stone, Eli Konikoff, Jay Beckenstein and Gerardo Velez. In the middle row
from left are Spyro Gyra’s Chet Catalio and label executives Harold Sul-
man, Larry Solters and Louil Silas. Pictured from left in the back row are
the group’s manager Phil Brennan and MCA executives Thom Trumbo,
Steve Meyer and John Schoenberger.

MJQ Tops Bill At Sixth
Cork International Festival

By MIKE HENNESSEY

CORK. Ireland—An immaculate
set by the highly durable Modern
Jazz Quartet was one of the major
highlights of the sixth Cork Interna-
tional Jazz Festival, staged here over
the Irish fall holiday, Oct. 28-31.

The MJQ was playing the final
concert of a successful European tour
that had taken them to Stuttgart,
Madrid, Hamburg, Berlin and Paris.
The group’s well-balanced program
of classics like ““Milano™ and newer
pieces such as “That Slavic Smile”
won it a standing ovation from the
packed audience in the Cork Opera
House. Outstanding in a set of fine
instrumental finesse was a solo per-
formance by vibraphonist Milt Jack-
son of “Nature Boy,” which com-
bined brilliant  technique  with
matching improvisional creativity.

The festival, sponsored for the sec-
ond year by the Guinness comparny,
was estimated to have augmented
Cork’s population of 170,000 by a
further 25,000. According to orga-
nizers Jim Mountjoy and Pearse Har-
vey, it was by far the most successful
and best attended to date.

Afternoon, evening and late-night
concerts at the Opera House over the
four days featured Astrud Gilberto
and her group (which flew in espe-
cially from New York for the date),
tenor saxophonist Johnny Griffin
(deputizing for the indisposed Dexter
Gordon), Buck Clayton & the
Count’s Men (including Harry Edi-

son, Joe Newman, Earle Warren,
Curtis Fuller, Buddy Tate and Fred-
die Green), the Ronnie Scott Quintet,
Buddy de Franco and Terry Gibbs,
the Peter Appleyard Quintet, Bob
Wilber & the Bechet Legacy, the
Morrissey-Mullen Group and the
Louis Stewart/Per Husby Quintet.

Berklee Press Publications pub-
lishes jazz instructional and perfor-
mance materials developed by faculty
members of the Berklee College of
Music in Boston. Included are a vari-
ety of instrumental training methods,
arrangements for jazz ensembles of
all sizes, and professional handbooks.

Berklee Press,
Schirmer Pact

NEW YORK—G. Schirmer ex-
pands its print music ties to Berklee
Press Publications via a new pact
covering all international territories
except Japan.

Schirmer previously maintained a
five-year affiliation as sales agent for
the Berklee catalog in the U.S., the
U.K. and Central and South Ameri-
ca. Under the new contract, reached
between Schirmer vice president Neil
Baudhuin and Lee Berk, vice presi-
dent of the Berklee Press, Schirmer
will continue utilizing some of Berk-
lee’s current sales agents in certain
foreign territories.

PERFORMANCE REQUIRED

Master’s Program At NTS

DENTON, Tex.—The North Tex-
as State Univ. School of Music, the
first school in the U.S. to offer an ac-
credited Bachelor of Music degree in
jazz, has added a jazz program lead-
ing to a Master of Music degree.

NTSU introduced its original
bachelor program in 1947. The delay
in creating a master's degree in jazz
studies 1s attributed by Dr. Marceau
Myers, dean of the School of Music,
to the time required for the develop-
ment of a qualified faculty, sufficient
performing ensembles and physical
facilities, including rehearsal halls, a
jazz library, equipment and support-
ing staff.

Areas of study include such related
fields as composition, conducting,

music education, musicology, opera,
performance and theory, as well as
advanced jazz studies. Prior to grad-
uation, students are required to per-
form publicly, or have their written
works performed. Student composi-
tions and arrangements are submit-
ted to campus performing groups,
which include nine lab bands, a jazz
vocal group, two electronic music
groups, and about 30 other small
ensembles.

Neil Slater is coordinator of jazz
studies and director of the One
O’Clock Lab Band. Faculty members
are Dan Haerle, Rich Matteson, Jack
Petersen, Jim Riggs, Paris Ruther-
ford and Leon Breeden.


www.americanradiohistory.com

Ut 'UOKSIALDY £861 @ O PUR PNGB0Y 'SIDBS JO SYIOWIPDI] BID , BPOdIY OIPIA PUD ,SBUDD-B(B] , BPOIY OIPIA , SBUDD-B(B] S109S LIMm SN JO} 0S|y U} LIDJY O SHIDWSPDI BID , WAISAS JRINAWOD) 08PIA PUO , 00T . DIV , WBISAS 13INAWOT) OBPIA ,, 0097 #HOIY BYI Yiim Bsn 104

Z7

S840

£££8€-70 pajeroossy S99
aInseay dnselq

SYSNW

9 419

868

vim

('s01g Jaulepm) [98€2-1 S
BULOPBI
YNNOQYW

$80

(91d3) 6668¢ Y4 Veniod
Saje] 10 SpesH
vovs

S840

ve(8¢ 349 Ad3
poo|4 sexaj

NVHONYA AVY 3IAILS

S8

0818¢ D4 egwnio)
Aydinyy aipp3
AHJYNW 31003

86'8

YW

LyY5 YOW
iNogiey Jenaijied auQ
11344n8 AWWIC

S840

8/6.€ JYv eiqunio)
[Bns() Sy ssauisng
AYOM 1Y NIW

86'8

vim

(onuepy) 7168 ezuesedsy
UAA3] Jy SBINJaIg
INVd 143908

S8

000bY Ad Siieshiy)
doig 3,uoqQ
1041 A9

868

vim

988€Z-1 'soig lauiepm
uely 3ig ojjsH
NOWIS A4

S1.d1)

868

dvd

10€21-1S (oyded
SM8N pooy sy v
AVHYNIN INNY

86'6

10d

weiBAjod) 1-692€18 0SY
Ay BuIfelg
AIVYLANNOS

8611

Yoy

¢989-71dJ VoY

ms%i

UoNOIN ayL-Jsnpues A337
3IM0g QIAYQ

868

YW

LvES YOW YOW
¢ 'IOA SHH 15318319 S BIAIIQ
NHOMNOLM3N YIANO

868

dvJ

1221 1S |0)ide)
puIly J0 32914
NIGIVIA NOHI

868

vy

616v-9-dS WBY
BjiUY Y 87 SInD
SWYQY NYA4g

86'G

dv0

90061-d1Q ea8wy-1A3
aYoAusuasn

JHIAYSNIIN

6¢ 419

S840

86£8€ 34y 2d3/uiZHA
1aA8|) 8g 0 duIssIy
aninauniIng

9l

118

6l

43

ve

Al

0c

09

S¢

974

b

/A4

G6

96

.6

72

66

9ct

v6

6.

/8

¥9

86

06

L1

74

L6

/Q

€0l

2ot

104

oot

66

6

96

56

b6

26

16

06

68

2341

81 d19

268

oW

8006€ YOW
no i AL
IN0INN

868

10d

weidhlod) 206Z-114L PIoysaly]
Juasald ayl

$3N19 AQOOW 3H1

S8d

€988¢ 04 Blqunjoy
Ayed auj s318Um
AINOW 3iaa3

86'8

oW

954G YOW
Ssaupely 1uBIupI
¥I9NVY LHIIN

86'8

vou

698%-174v ¥y
Aaupoy ,utddey

Q1314439NY0 AINQOY

06 d1g

$80

5006€-04 BIqUIn{o)
ueIpaWo)
AHJYNW 31003

86'8

dvd

00T/1-LS eousWY-|IN3
uoIYSe4 Y314 J,ue) NOA
aNYE ATINYLS TIVHOIN

86'8

vou

099%-114Y Y0¥
Z0 U| 8UIAI
@13149NI4dS ¥IIy

$80

(21d3) 6268¢-749 's01g 11003
SI9SINIY BY] puy BIPp3
MIVY1ANNOS

$80

L688€ 4 elqunjog
49019 8y young
07731509 SIAT3

€€ d19

86'8

oW

TN £009 UMOJON
alyaIy jauor]
AHIIY FINONT

01 419

8611

LELY

6/9€Z-1 'so.g Jalsepm
Koneg ay] 1y ,uidwoyg-aary
NYHY YAYHD GNY SNInY

e di8

86'8

10d

(weukiod) 1-692218 Aindssiy

K3UOR BY] 104 PIBH SYIOM 8YS

4IWWNS YNNOQ

0¢ 419

268

vou

p0I8-87y eisly
akgpooy

eS oM ue) salll| Auel mop

MIIMIYM INNOID

$8d

(2d3) 12£8€-44 yeiod
BAON 0P|y 193[gng
YAON 00TV

268

Yim

R46£2-1 'Soig Jaulep
uiedy ulog

HLygay¥S ¥ov1d

6d18

268

10d

(weidflog)

p00E-1-11 doualiadx3 jey0]
Juniweg-A pueg dey
aNvg dvd

$80

(01d3) 088¢ 799 J0saduwa
jeay u|
SIILNYINOY JHL

4

Ol

LE

9l

89

el

0c

4

0L

89

88

€8

S8

221"

69

99

VA%

14

€9

GG

6y

69

95

874

LS

09

[=2] [=]
© ~

(34
w

29

19

09

65

LS

9§

SS

1£]

868

vim

(00)y) 02106 Sauoyg 3ullioy
13A02J3pUN

S3INOLS ONITI0Y

$80

£0p1b-ADE StiesAiy)
ani|

137v8 NVANYdS

9414

868

vim

('s01g Jauiepm) p10v SHO Uayey
|nog AW 934
AVAITIOH Y34INNIT

9¢ 41

866

dvd

26T16-A1 Auagn)
S}HH 1S8)ealY) Ajusm|
SYI904 ANNIH

868

LEL

(091) 1-48006 u3pow
HeaH plipm 8yl
SHOIN 3IAILS

868

104

(weidhjod) 1-6Zv18 Aindia
dn yioon
SSIN

v1 d14

868

dvd

82¢1-1S (oyde)

9A07 0] uiog

¥OV14

¥143904/N0SAYE 09v3d

868

Vim

(onuepy) 10106 e2ueled s3
SJUBWON 0 djdioulld dy|
INYd 143904

S840

6188€-00 elquinjo)
Sj3puu|
NY1AQ 909

868

dvd

£60/1 1S dLaLIY-JA3
aoueq $297
31M08 Qinva

S840

Z1p1h A Sheshy)
) spodg
SMAN JHL ® SIM3T AINH

868

vim

69209 B1fa13
PaLL] yg ‘any
S4004 3HL

vl 419

868

LELY

('soig Jausepm) £88€7-1 3115
sonSue] u| uiyeads

SAY3IH ONIXTVL JHL |

868

dvd

88221-1S toydey |

$18qqoy 3N
STILOW IHL

868

10d

(weidkjod) 1-0/8218 Ainassly
Buissouy ay)

AJLINNOJ D19

$80

6716€-00 elquinjoy
30834 JO sadid
AINLYYIIN Nvd

¥6 414

868

YOW

(YOW) TWZ909 umojop
YD 8ig ayy
¥IVYL1ANNOS

86 419

86'6

104

(wesdklod) 126v118 eaue|qese)
aouepyse|4

AIVILANNOS

YO

ATHC YAl

6}

ac

gl

8l

e

914

ol

Le

e

£e

08

9c

ve

G¢

8l

¥

1974

6¢

8¢

e

ac

61

12°]

0c

9l

ve

€€

o€

62

8c

g

w
N

®

- [2¢d
N N

-3
-

WWW.americanradiohistorv.com


www.americanradiohistory.com

42

NOVEMBER 26, 1983, BILLBOARD

PROMOTER PROFILE

Talent & Venues

The Showcase Club Is The Thing For Boston’s Law

By ROMAN KOZAK

BOSTON—Don Law is the major
promoter here, producing a series of
shows every summer on the Boston
Commons, and bringing headliners
into local arenas and stadiums. But
that’s not what he particularly wants
to talk about; his pride and joy are
the five area showcase clubs he owns
and operates.

“1 think that it’s a critical first ob-
ligation to be there discovering and
developing new artists within show-
case rooms and small clubs, and it’s
surprising to me that more promoters
around the country are not doing the
same thing," says Law.

Law’s five clubs are the 1,500-ca-
pacity video ballroom, Metro; the
500-capacity Paradise, opened in
1977; Stitches, a small comedy room
in the front of the Paradise; Spit, a
new wave room next door to Metro;
and the new 700-capacity Metro-
Worcester, located 45 minutes away
from Boston near the Worcester Cen-
trum, where Law now does most of
his arena dates.

“Our orientation, starting out in
the late "60s in 1967-68 with the Bos-
ton Tea Party, was that this was an
era when the rooms were the critical
link for an act coming out of obscuri-
ty into some kind of popularity.
These rooms were the focal point of
so much of what was coming togeth-
er, and I think that when that all
wound up and the Tea Party closed,
the Electric Factory in Philadelphia
closed, and the Fillmore closed in
New York, there was a real vacuum
for a long time. And it was our feel-
ing that the whole thing should be
started again,” says Law, who was a
principal of the Tea Party at the time,
and who has recently begun using the
Tea Party name again in advertising
his current events.

“In the middle '60s we were very
much at the mercy of the radio sta-
tions, and the remarkable thing that
happened, that really transformed
the music business, 1 think was the
explosion in the late "60s and early
’70s of the major rooms having acts
literally explode, sometimes in the
course of a weekend. They could
come in as virtual unknowns on
Thursday night, doing 115 people,
and then wind up selling out Friday
and Saturday nights just on word of
mouth,” remembers Law.

**At the same time, FM was com-
ing into its own, and both of these
things happening at the same time
made our business come alive. I don’t
know if we're back to that same place

as radio stations are now so tightly
formatted. Now in the talent business
you may be in the position to play an
act where the album may not be do-
ing so well. But by playing that act
live, and putting them into a room
that’s hot, which on its own can bring
out people, then you can definitely
have a major impact in terms of that
act breaking,” he says.

“That, as 1 see it, is the same kind
of commitment we had to make in
the late '60s. And that I also see as a
critical function for the talent buyer
of the future. Has he been there in the
early stages to really initiate that act
into the marketplace, and has the
room worked on its own to really
bring out people by maintaining rela-
tionships with the radio stations and
newspapers, so that these outlets will
go out and see the act? They may add
a record because of it. None of us can
sit back and wait for a record to hap-
pen, because it’s not going to happen
that fast any more.”

Though there are other music
rooms in town, notably the Channel
and the Rat, Law takes credit for
breaking a number of acts in the mar-
ketplace, noting that at one time the
Police and Joe Jackson played the
Paradise, and Men At Work once
headlined the Metro. Moreover, by
having clubs of various sizes, he says,
he is able to have the right venue for
an act as it grows in popularity.
Booking and advertising for all the
five clubs is done through Law’s cen-
tral office.

“I think the clubs and the small
showcases are where the business is,”
says Law. “You cannot will a club to
make it happen. There are plenty of
examples in all markets where some-
body tried to run a club and hasn't
succeeded, sometimes at enormous fi-
nancial loss. But you can only keep a
club going because the public likes it
and wants to go there. The room can-
not just be from the bar owner’s point
of view, just to sell booze, with a
stage in the corner where you can
bring a band in.

“That’s the tail wagging the dog, if
the guy just wants to sell booze and
an act is just a necessary evil. Our ori-
entation has always been the other
way around. The act and the show-
case comes first, and if selling booze
keeps the place open, that's great, but
it’s the act and the quality of the
sound and lights that come first .

“That is not traditionally what has
happened with clubs. But our idea is
that if an act comes here and the first
time does 500 or 600 people, then
1,000-1,500 people and then 3,000
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and more, then they are happening.
We did that with the B-52's and the
Talking Heads. They were doing
$30,000 grosses here while still being
opening acts in other places."

Part of the key to doing this, says
Law, is working with the local radio
stations, doing joint promotions and
live concerts.

“The good radio stations have that
mentality and want to discover and
work with new acts,” he says. “It’s
very easy to pick up the phone, and
say ‘1 want the Who or AC/DC, but
nobody really wants a call from a ra-
dio station saying they want to help
and promote AC/DC. You want
them to call for new acts, so that
hopefully they will get an association
with more meaningful acts.”

There are five major colleges and
universities in the Boston area, which
provide an unusually large audience
pool for new and breaking acts. Law
has done concerts at the schools
alone and in association with the stu-
dent governments as well as getting

the students to come out to his ven-
ues. In addition to Boston, Law does
shows in  Worcester, Springfield,
Providence, Tanglewood, and some
in New York State.

“Two years ago we started with
Channel 4 television and the city of
Boston to do a series of concerts in
the park, called Concerts In The
Common,™ he says. "“That has turned
out very well. In the beginning of the
first year the city engaged a sponsor,
a cigarette company, and began ad-
vertising before anybody knew about
that, so we had some problems, but
the series later turned out to be enor-
mously successful.”

For the series, Law handles book-
ing, staging, production and security,
and out of 20 concerts, with 10,000
reserved seats per show, 90% have
sold out, he says. “It’s a little like a
summer festival site with trees inside
the site,” he says. “We are a little bit
limited as to the kind of acts we can
put in. We have to keep it at the soft-

(Continued on page 44)
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San Diego Club Makes Comeback

Bacchanal Brings Back Rock Acts For The Third Time

By THOMAS K. ARNOLD

SAN DIEGO—The owners of the
Bacchanal are undoubtedly hoping
the third time will prove lucky.
Twice before, the popular local night-
spot was the top rock’n’roll showcase
club for national and local acts alike.
And twice before, the eight-year-old
club—which is still one of the city's
largest, accommodating 550—was
toppled from that position, chiefly
through the fickleness of local night-
life, and converted into first a disco-
theque and then, this latest time
around, a topless go-go bar.

But now, brothers John and Robin
Marien are hoping to make a go at it
one more time. Last month, they
again began featuring live talent, and
whiie the club is no longer open seven
nights a week the way it was during
its most recent “glory” period of
1980-82, it appears to be again on the
road to recovery.

“What haven't we done?” says
John Marien, laughing. *“*As far as
national acts, I think we fill a void in
town. Humphrey’s (an outdoor club
where nearly 30 jazz, folk and soft
rock acts played over the summer) is
going out for the winter, and the only
other club that national acts play at
in town is the Rodeo up in La Jolla.

“A promoter can come in here and
not have to worry about paying for
sound, lights, union labor, and all of
the other expenses in doing a concert.

bands make their living with.

“Commercial local bands are still
out of it,” Marien says. “I've been
around town, and they're not doing
as well as they did a year ago. We
want to stay away from local acts,
unless they play original music.”

Marien bought the Bacchanal in
December, 1979, when it was still a
disco. In a series of weekly “Disco
Sucks™ parties with live rock bands
like Bratz and the Blitz Brothers, he
steered its format back toward live
rock'n'roll.

He worked out a booking arrange-
ment with promoter Tony Kamp-
mann, formerly with the Catamaran
Hotel here, to bring national acts to
his club. And from early 1980 until
last year, the club prospered through
the combined drawing power of
strong local bands and a heavy sched-
ule of national talent that included
such diverse acts as lggy Pop, Dave
Edmunds, Ray Charles, Steppenwolf,
Missing Persons, Joe Cocker, Gary
Puckett, and Johnny Thunder & the
Heartbreakers. But by the end of last
year, attendance began to fall off, and
Marien placed the club on the
market.

“We were building most of our
schedule around local talent. and
that’s about the time that local bands
over town,” Marien recalls, adding

that from 1980 to 1982, attendance at
the Bacchanal declined by at least a
third.”

“When the disco and ‘Urban Cow-
boy’ crazes ended, all the clubs that
had changed over to those trends
went back to live rock’n'roll,” he
says. “*And pretty soon we went from
five rock places to 15.

“Around the same time, the econo-
my took a down turn, plus the same
bands kept playing the same clubs
and people started to get tired of
them. And that hurt a lot of people.”

In January, Marien says, he finally
sold the club to Bottoms Up Inc., a
San Diego firm that promptly turned
it into a go-go bar featuring both
male and female topless dancers. But
when Bottoms Up was denied a li-
quor license by the state Alcoholic
Beverage Control board, Marien
stepped in the picture again and
bought the club back last July.

Since then, he says, he’s spent
about $10,000 on various improve-
ments designed to make the club even
better suited for live music, including
an upgraded sound and light system,
a new 600 square foot dance floor,
and a resurfaced stage.

Brother Robin Marien, as manag-
er, is in charge of day-to-day opera-

(Continued on page 43)

Custom Quality

CIOESY PATTD PRINTS
in QUANTITY

And a lot of promoters ['ve talked
with would rather see two sold-out
shows here than a half-empty one at
some larger theater, simply because
of the extra expenses there.”

Indeed, this time Marien is staking
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MICK FLEETWOOD’S ZOO
The Bottom Line, New York
Tickets: $10

It's funny that Stevie Nicks can sell out Ra-
dio City Music Hall while her once and future
cohort Mick Fleetwood draws only a sparse
crowd at the Bottom Line. ft must be Mick’s re-
ceding hairline, because he and the Zoc's 90-
minute performance Nov. 9 showed that he
hasn't lost anything musically.

Talent In Action

sappiness, the 75-minute set was so well-re-
ceived that Richman was brought back for
three encores. The show as an exercise in ab-
surdity and affection, and really quite difficult to
explain in 400 words. With Jonathan Richman,
what you get is Jonathan Richman—great gal-
loping gobbets of spirit and sincerity. And you
take it or you leave it, and that's it.

ETHLIE ANN VARE

JULUKA

|
_ |

debut, including an electrified version of *'She
Wants You," their first single, currently in rota-
tion on MTV. Tom Ward's light, supple key-
boards faid the groundwork for the Breaks'
softest tune, “Green Eyes.

As the band's newest tune, *'Surrender All,
fell into the hard-edged pop framework of their
earlier material, it appeared the Breaks could
use a break in the form of new creative input.
Still, it was a great show that surely added a
few hundred to the young band’s growing fan

Survey For Week Ending 11/26/83

The following are among the top concert grosses nationwide reported through the survey week. Included are
act(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of

sellouts and dates(s).

Mick Fleetwood’s Zoo is guitarists Billy Bur- The Palace, Los Angeles club. KIM FREEMAN Among the top grosses reported through Nov. 15.
nette and Steve Ross, and bass player George Tickets: $10 e GENESIS—$647,193, 54,318, $14 & $13, Jam Productions, Rose-
Hawkins. While Fleetwood led an unrelenting , THE BONGOS mont Horizon, Chicago, three sellouts, Nov. 11-13.
attack from behind his fortress of drums, the The SOU"‘I A"'galn)ﬁa”% Julukg, (Wh'Cf; THE REVERBS e POLICE, KISSING THE PINK—$197,613, é4.638, $13.50, Ruffigo-
i i means "sweat” in Zulu) has been getting mos . Vaughn Prods., Birmingham (Ala.) Jefferson Coliseum, sellout, Nov. 8.
i ;“:f;’h‘;lﬂﬁg‘gjgjgg;fg‘vj:l”hehg;d'h”f of s airplay on new music stations. Don't et Tuts, Chicago o LIONEL RICHIE, POINTER SISTERS—$187,211, 13,067 (18,553 ca-
that fool you; the Warner Bros. act is much Tickets: 36 pacity), $14.85, $13.75 & $12.65, Feyline Presents, McNichols Arena,

ting riffs. While the early Mac song “Rattle-
snake Shake" was easily the funnest rocker of
the night, an extended version of *"World Turn-
ing"" saw each singer swapping lines, provid-
ing a diverse and delightful showcase of the
group’s collective talent.

Two numbers from the group’s RCA debut
album “I'm Not Me" entitled ““Angel Come
Home™ and “Tear It Up™ stood out, the first
with its gentle harmonies and the second with a
rough-hewn dance appeal that closed the set
on a frenzied note. KIM FREEMAN

JONATHAN RICHMAN &
THE MODERN LOVERS

The Country Club, Los Angeles
Admission.: $6.50

Jonathan Richman is an anomaly in the
world of rock'n’roll, a lyricist who looks at the
world with wide-eyed naivete and captures the
heart of even the most jaded audience. With
his songs about mosquitoes and ice cream
cones and his decidedly off-kilter voice, the
fact that he can woo a crowd is a tribute to his
personal magnetism and the innate desire for
warmth and affection in those watching him.

Even with guitars, stand-up bass, drums, sax
and two backing singers, the Modern Lovers
were so “tiet on Nov. 11 that the crowd at the
Country C.. \\was forced to pay attention to
what was going on. And what was going on
was a performer so un-self-consciously in love
with performing that he would do anything from
tell fourth-grade jokes to shyly wiggle his hips
in an effort to get a reaction. Some people in
the seats nervously wondered what the helt
was going on, but the vast majority were Rich-
man fans who embraced the outgoing singer
wholeheartedly.

Richman'’s material was drawn from his new
Sire album and a few earlier ones, but used
nothing as far back as his John Cale-era songs
like *'Road Runner” (even though there were
requests). He sang “That Summer Feeling,

closer to Miriam Makeba than Lene Lovich. Its
folk-rock sound, with subtle rhythms and me-
lodic fiute lines, is palatable, accessible, and
extremely entertaining.

From all the news coverage about the bi-ra-
cial group's inability to play publicly in its
homeland, and the brouhaha over their almost
being banned by the British musicians’ union
from playing in England, you'd think the show
might be angry, political and outraged. In fact,
the 70-minute performance at the Palace on
Nov. 4 was colorful, exciting and friendly. Also
highly visual: Juluka intersperses the high-
stepping dances of the Zulu tribes within its
music.

The core of the ensemble are band co-
founders Johnny Clegg and Sipho Mchunu,
one white and one black. Their dueling acous-
tic guitars provide a complex melodic base for
the rest: Derek DeBeer (drums), Gary Van Zyl
(bass), Scorpion Madondo (flute/sax) and Cyr-
it Mcutwane {keyboards). Joining the sextet is
the electric Dudu Zulu, who dances but plays
no instrument.

Some of the songs are in English and some
are in Zulu; Clegg, a former professor, adds
comments about the music and culture of
South Africa between songs. “Kwela Man,”
"“Gijimbeke,” “Two Humans On The Run,”
“Simple Things" and “Umbaganga Music”
had the crowd swaying in time, clapping
rhythm, and applauding furiously. The sold-out
house radiated empathy with the performers.

To close the show, Juluka did its singie,
“Scatterlings,” as an extended jam, highlight-
ed by frenetic dancing from Clegg, Mchunu
and Zulu. DeBeer whapped out a double-kick
drum solo so energetic he seemed possessed
by the spirit of John Bonham; Madondo's deli-
cate flute twirled above the sound and fury like
a hummingbird. The crowd (mostly white, as it
happens) was flioored.

ETHLIE ANN VARE

Hot on the heels of their first major-label re-
lease, the Bongos proved that the big time
hasn't robbed them of any of their appealing
eccentricities in their sold-out Oct. 29 Chicago
appearance.

The Hoboken pop quartet's previous vinyl
outings on the Fetish and PVC labels had
helped garner them a healthy following in the
Windy City, but it wasn't until the release of
RCA's "Numbers With Wings” that they'd
come close 1o filling up a 600-seat venue here.
The sweatbox atmosphere at Tuts was turned
up a few degrees by the Bongos' typically hy-
perkinetic performance, yet no one seemed to
mind as the foursome tore through a 30-minute
set of their intriguing, enigmatic pop
miniatures.

Vocalist/guitarist Richard Barone and lead
guitarist James Mastro provided the visual cen-
ter of the Bongos' performance. Barone’s off-
kitter-preppy appearance set off Mastro's sinu-
ous-seductive-rocker fook, with the battery of
bassist Rob Norris and drummer Frank Gian-
nini serving as backbone.

Covering their best-known tunes from the
PVC album “Drums Along The Hudson,” the
Bongos displayed their various facets, from
jangly pop (**The Bulrushes") to rock’n'roll hai-
ku (“Shifting Sands”). New material from
‘Numbers With Wings" went down well, but
obviously needs some time to be assimitated
by the Bongos' growing followers.

Opening the show were the Reverbs, a
promising new local act in their debut.appear-
ance. The group’s skewed compositional
sense combines elements of R.E.M., the
Dream Syndicate and other purveyors of mod-
ern pop without coming off as blatantly deriva-
ive. MOIRA McCORMICK

San Diego Club

Makes Comeback

Denver, Nov. 13.

LIONEL RICHIE, POINTER SISTERS—$166,417, 13,930, $13.50 &
$11.50, Jam Prods., Bob DeVaney Sports Center, Lincoln, Neb., sellout,
Nov. 12.

AC/DC, FASTWAY—$162,181, 13,325, $12.50 & $10.50, Contem-
porary Prods., Arena, St. Louis, sellout, Nov. 2.

LIONEL RICHIE, POINTER SISTERS—$149,313, 10,532, $15 & $12,
Contemporary Prods., Kiel Arena, St. Louis, sellout, Nov. 11.
LOVERBOY, JOAN JETT & THE BLACKHEARTS—$145,212, 11,617
(15,887), $12.50, Beach Club Concerts, Greensboro (N.C.) Coliseum,
Nov. 11.

QUIET RIOT, NAZARETH—$140,824, 15,608, $10 & $9, Sunshine
Promotions, Market Square Arena, Indianapolis, sellout, Nov. 13.
AC/DC, FASTWAY—$139,558, 11,086, $13.50 & $12.50, Contem-
porary Presentations, Civic Auditorium, Omaha, Neb., sellout, Nov. 8.
BLACK SABBATH, QUIET RIOT—$165,136, (Canadian) ($131,283
U.S. dollars), 12,597, $13.50 & $12.50, Concert Productions Interna-
tional, Maple Leaf Garden, Toronto, sellout, Oct. 25.

LOVERBOY, JOAN JETT & THE BLACKHEARTS—$127,538, 10,453
(12,352), $12.50, Beaver Prods., Carolina Coliseum, Columbia, S.C.,
Nov. 5.

AC/DC, FASTWAY—$122,389, 10,516 (11,872), $12 & %11, Sun-
shine Promotions, Rupp Arena, Lexington, Ky., Nov. 12.

BLACK SABBATH, QUIET RIOT—$121,077, 10,711, $11.50 &
$9.50, Cross Country Concerts, New Haven (Conn.) Coliseum, sellout,
Nov. 8.

STEVIE NICKS, JOE WALSH—$117,382, 8,695 (8,992), $13.50,
Pace Concerts/Contemporary Presentations, Tulsa (Okla.) Convention
Center, Nov. 12.

STEVIE NICKS, JOE WALSH—$108,705, 9,210, $12.50 & $10.50,
Mid-South Concerts, Barton Coliseum, Little Rock, Ark., sellout, Nov. 13.
BLACK SABBATH, QUIET RIOT—$99,091, 9,291 (10,200), $11.50 &
$10.50, John Scher Presents, Rochester (N.Y.) War Memorial, Nov. 9.
RICK JAMES, MARY JANE GIRLS—$96,092, 8,351 (12,122), $12 &
$10, in-house, Frank Erwin Center (Univ. of Texas), Austin, Nov. 4.
MOODY BLUES, STEVIE RAY VAUGHAN—$94,627, 8,816 (9,663),
$13 & $11, Concerts West, Reunion Arena, Dallas, Nov. 4.

THE GAP BAND, ZAPP W/ROGER, MIDNIGHT STAR—$90,225, 7,218
(8,600), $12.50, Silverstar Productions, Bayfront Center, St. Peters-
burg, Fla., Nov. 5.

LOVERBOY, JOAN JETT & THE BLACKHEARTS—$87,637, 7,011
(9,000), $12.50, Beach Club Concerts, Augusta (Ga.) Richmond County
Civic Center, Nov. 10.

HEART, KANSAS—$76,831, 6,328, $12.50 & $8.50, Contemporary
Prods., Hammond Center, Springfield, Mo., sellout, Nov. 9.

HEART, KANSAS—$73,507, 5,445 (7,000), $13.50, Beach Club Con-
certs, Memorial Auditorium, Greenville, S.C., Nov. 13.

HEART, KANSAS—$69,260, 6,975 (10,500), $10.95 & $9.95, Con-
temporary Prods., Kiel Auditorium, St. Louis, Nov. 8.

i A, g THE BREAKS . ) « MOODY BLUES, STEVIE RAY VAUGHAN—$67,095, 6,462 (12,673),
an anthem to innocence; “Not Yet Three,” a The Ritz, New York ® Continued from opposite page $11 & $9, in-house/Concerts West, Frank Erwin Center (Univ. of Texas)
paean 1o childhood; "Give Paris One More Tickets $8 tions. Cousin Don Baete, a former Austin, Nov. 6.

Chance," an ode to hopefulness. This is all a
far cry from your basic Motley Crue.

The band—Michael Guardabascia, Carla
Brownlee, Greg Keranen and singers Ellie Mar-
shall and Jamie Hawkins—provided sterling if
befuddied backing. Even they could never be
sure what Richman would do next. But sponta-
neity is a nice counterpoint fo stale, overchore-
ographed “'professionalism.

Despite its unpredictability and—at times—

The Breaks seemed to have some secret go-
ing as they walked smugly onstage to a rela-
tively small Ritz crowd Nov. 6. The secret soon
revealed itself in the form of lead singer Su-
sanne Jerome Taylor, who simply oozes confi-
dence, and rightfully so. She displayed a vocal
range and unaffected stage presence that re-
minds one of the best in both Linda Ronstadt
and Martha Davis.

The quintet, however, is very much a single

club disk jockey from Chicago, is in
charge of bookings, and also spins re-
cords at a twice-weekly new wave
disco night called Reptile House.
John Marien is keeping his fingers
crossed, hoping for the best. “It’s go-
ing to be tough,” he says. “All I can
say is we're going to give it our all
and see what happens. No doubt
about it, though—we lost any reputa-
tion we had, and people just don’t

HEART, KANSAS—$61,068, 5,402 (8,500), $12, Contemporary Pre-
sentations, Univ. of Tenn.-Chattanooga Arena, Nov. 12.

JIMMY BUFFETT AND THE CORAL REEFER BAND—$5,003 (6,177),
$12.50 & $11.50, in-house/Pace Concerts, Frank Erwin Center (Univ.
of Texas), Austin, Nov. 5.

RAINBOW, ALDO NOVA—$56,390, 6,614 (12,500), $9 & $8, Electric
Factory Concerts, Spectrum, Philadelphia, Nov. 1.

NAZARETH, QUIET RIOT—$50,6 25 Canadian ($40,246 U.S. dollars),
4,050 (5,000), $12.50, Concert Productions International, Donald K.
Donald/Don Jones, London (Ont.) Garden, Oct. 26.

NAZARETH, MARINER—$18,762, 1,501 (1,700), $12.50, Brass Ring
Prods., Royal Oak (Mich.) Theater, Nov. 12.

r 1 entity, with Taylor's husband, Pat, flexing a know what were all about e BIG COUNTRY, ELVIS BROTHERS—$23,077 Canadian ($18,346 U.S.
Unsurpassed in Quality muscular but refined lead guilar and bass play- anymore.” dollars), 1,821, $13.50 & $12.50, Perryscope Prods., Commodore
er Rob Caudill offering an anchoring bottom Ballroom, Vancouver, two sellouts, Nov. 8.
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line. Both doubled with backing harmonies on
several cuts from the group's seif-titled RCA

reunion arena

19,200 SEATS

The Bacchanal was constructed in
1975 by local businessmen Robert
Speth and Robert Bell. Local pro-
moter Tom Brannon, who had pro-
duced a series of outdoor concerts in
east San Diego County, was hired as
the new club's booker, and in the
three months that followed the Bac-
chanal’s November opening a wide
variety of national acts played there,
including the Funky Kings, Hedge &
Donna, and Spanky & Our Gang.

Brannon left in the spring of 1976,
and for the next year Speth and Bell
ran the club themselves, continuing
Brannon’s national booking policies
and augmenting them with local
bands. But with the start of the disco
craze a year later, live music all over
the country began to lose much of its

RAMSEY LEWIS—$18,009, 975 (1,800), $19 & $17, Last Front Tear
Events, Captain Cook Discovery Ballroom, Anchorage, Alaska, Nov. 13.
THE BAND—$17,400, 1,450, $12, Feyline Presents, Rainbow Music
Hall, Denver, sellout, Nov. 10.

CHEAP TRICK, PERFECT STRANGER—$16,291, 1,450, $12 & $11,
Feyline Presents, Rainbow Music Hall, Denver, sellout, Nov. 9.

o STEVIE WONDER, WONDERLOVE—$1,113,475, 46,992, $25, $22.50
& $20, in-house, Radio City Music Hall, New York, eight sellouts, Oct. 18-
23.

eZ Z TOP, JOAN JETT & THE BLACKHEARTS—$640,076, 49,222,
813.75. Pace Concerts/Feyline Presents, Summit, Houston, three sellouts,

ct. 7-9.

e POLICE, THE FIXX—$418,990, 33,174, $15 & $12.50, Brass Ring Pro-
ductions/SRO Productions, Omni, Atlanta, two sellouts, Nov. 2-3.

THE ROMANTICS, PASSAGE—$10,531, 1,450, $8, $7 & $6, Feyline
Presents, Rainbow Music Hall, Denver, sellout, Nov. 7.

ZEBRA, RAIL—$9,702, 1,403 (1,450), $7 & $6, Feyline Presents,
Rainbow Music Hall, Denver, Nov. 8.

TWISTED SISTER, QUEENSRYCHE—$8,912 Canadian ($7,085 U.S.
dollars), 963 (1,400), $10 & $11, The Concert Hall, Toronto, Nov. 4.
TWISTED SISTER—$2,200, 550, $4, John Scher Presents, The Penny
Arcade, Rochester, N.Y., sellout, Nov. 11.
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appeal, and faced with faltering at-
tendance figures, Speth and Bell sold
out to Bob Smith (now the owner of a
club in El Paso), who converted it
into a disco.

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. Publi- 1
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report,
please call Melinda Newman in Nashville at 615/748-8132; Ancil Davis in New York at
212/764-7314; or Linda Deckard in Los Angeles at 213/859-5338.

777 Sports St. * Dallas, TX 75207
(214) 658-7070

(212) 382-0233
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‘Country Boy’ Sets Sights
On World Problems In LP

By KIM FREEMAN

NEW YORK—With 10 gold and
four platinum LPs, two movies and
several tv specials, one might expect
John Denver to take to the Aspen hills
on a permanent basis. But America’s
country boy has grown into a worldly
man with space-high aspirations.

He has launched a campaign to be
the first layman aboard the space
shuttle. As an acrobatic pilot, owner
of an antique biplane and long-time
supporter of NASA, Denver has vol-
unteered as the “best qualified to
communicate the space experience to
the broadest audience.”

While his head may be in the
clouds and beyond, his heart is very
much earthbound. His latest RCA
LP “It’s About Time,” released in
mid-October, is the melodic version
of Denver’s philosophy, epitomized
in the reggae tune “World Game.” It
features Rita Marley and the Wail-
ers, who were not “jazzed” about the
project, Denver recalls, until he ex-
plained his motives and played the
song.

“Reggae has spiritual and political
roots,” says Denver, “and that’s
what the song is all about.” The

match was arranged by producer ~

Barney Wyckoff and resulted in what
Denver says could become a “‘world
anthem.” The song is based on Buck-
minster Fuller’s “world game” in

which the playing cards of dwindling

resources, nuclear disarmament and
hunger are dealt with on a universal
scale. Denver is currently working on
a commercial version of the game.

The world anthem idea may have
sprouted from Denver’s recent per-
formance of the National Anthem at
the baseball World Series. “I made a
deal with the Baltimore Orioles last
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April. If you guys make it, I'll be
there,” he says. He delayed a trip to
Europe to sing the anthem and, of
course, the team’s seventh inning
stretch song, “Thank God I'm A
Country Boy.™

The only cloud in Denver’s sky is
his inability to crack the top 40 radio
market. While the LP’s first single
“Wild Montana Skies’” has done well
on country and AC charts, Denver
would *‘give anything” to break into
top 40. “It would do so much for my
work with the Hunger Project, the
World Game and NASA.”

Financially secure, recently di-
vorced and pushing 40, Denver’s cru-
sade is winding down for the moment
after completing a tv movie entitled
“The Cowboy & the Lady,” an over-
seas tour, a 15-city American tour
and a final press push. As all this has
kept him away from home for a year,
Denver’s voice softens as he envisions
“going home, putting soft music on
and reading a.book for one, two, or
even three nights in a row. Far out!”

Denver hopes to do more films but
vows to keep recording ‘“‘as long as
the songs keep coming. Peace is a
conscious choice and music is the
universal language.” Come spring he
will take the two notions on another
American tour, featuring just the
man, his guitar and his message.

Photo by Chuck Puiin

IRVING DATE—Howard DeVoto
performs at the reopened Irving
Plaza in New York.

Talent & Venues

 Act-ivities

Roger Daltrey, lead singer of the
Who, has signed an exclusive world-
wide deal with WEA International.
His debut LP, “Parting Should Be
Painless,” produced by Mike
Thorne, will have a simultaneous
global release in January. In the U.S,,
it will be available on Atlantic Records.

Jocko Marcellino of Sha Na Na
has been named honorary celebrity
chairman of the Leukemia Society of
Greater Los Angeles. .. “Celebra-
tion” by Kool & the Gang will be
used in advertising Orange Crush on
tv. Last year, as ‘“Chevrolation,” the
tune sold Chevies. The song is also
the theme of the Oakland A’s, is
played at the end of Baltimore Ori-
oles games whenever the team wins
at home, and was played during the
1984 Super Bowl to celebrate the re-
lease of the hostages from Iran.

Planet Patrol will do its new video
at the Fun House discotheque in
New York ... The Limelight, locat-
ed in a refurbished Anglican church,
is emerging as one of the top night-
spots in New York, after opening
Nov. 12. It is owned by Peter Gatien
of the Limelight in Georgia. . . . Dar-
ius & the Magnets have moved from
San Diego to Hollywood ... Not
many acts go that far, but the Fixx
recently played Anchorage, Alaska.

What happened to the Plasmatics?
The band is on hold while singer
Wendy O. Williams has recorded a
solo album, produced by Gene Sim-
mons of Kiss, says manager Rod
Swenson, who does not preclude the
possibility of the Plasmatics record-
ing or touring together again . . . Da-
vid Bowie guitarist Carlos Alomar
appears in the “Violate The Video™
single by Epic duo Innocence in Dan-
ger. The tune is also being recorded
in Spanish.

Quarterflash has recorded an
HBO special, to be broadcast next
year . . . Frank Marino currently on
U.S. tour...Gregg Allman on a
coast-to-coast tour, playing on the
West Coast for the first time since
1981.

Signings: Linda Thompson to
Warner Bros. worldwide ... Dan
Seals to the Shorty Lavender Talent
Agency for bookings . .. Lou Rawls
to the Brokaw Co. for management.

_ Rock'n'Rolling

Donovan’s Back With
New Album, New Plans

By ROMAN KOZAK

Whatever happened to Donovan?
“Here I am, with a new album. It’s
only my 21st record, and it’s called
‘Lady Of The Stars,”” he says. “I
made it over the past three years with
Jerry Wexler and a few other chaps,
some English guests including David
Mason, but mostly American side-
men, and it’s very punchy uptempo
Donovan.

*“Next year some-
thing is coming to a
head which I have
been doing some
years now,” he con-
tinues, the perfect
interview. “I have
been trying to get
into the idea of writ-
ing theatrical shows with themes that
I'm interested in. And one that I am
writing with my wife now is ‘Lives Of
The Wives,” which is a musical about
three women behind three rock guys.

“One in particular is me, and one
is Linda, my wife who was also with
Brian Jones all those many years ago.
We have a boy now, 19, who is
Brian’s boy, and we were just investi-
gating the whole event, the music,
and particularly the personal life. It’s
funny and it’s tragic, but it’s funny
and it’s turned me on in the last five
years. Now these things have come to
a head, as last summer the National
Theatre Workshop said it would give
up its time for free to try out a rock
musical, but one centered on
women."”

Donovan says he’s also been busy
out on the road, touring Europe and
Australia, playing numerous folk fes-
tivals, “which is a misnomer since it’s
full of rock music and electric coun-
try music,” he says, adding that
mostly he now plays solo.

“The fans come out to hear the old
songs, of course, but what has be-
come the really exciting thing is that
the young people have become inter-
ested in the musical history of the last

Club’s The Thing For Boston’s Law

® Continued from page 42

er, more MOR level, but it turned out
very well.”

Altogether, estimates Law, he’s
done about 300 concerts within the
last year in all of his various venues.
Sometimes Law does video simul-
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casts from one of his venues into an-
other; for instance, when Adam Ant
played the Metro the show was si-
mulcast into Spit, which served no al-
cohol and allowed for a younger au-
dience to see that act. Law is also
currently doing heavy metal nights at
the Paradise, where there are two
shows a night: an earlier no-booze
show for the kids, and a normal late
show for the elders.

As the situation exists now, Law
says it is doubtful if anyone could
sustain a 3,000-capacity rock theatre
anywhere on a regular basis. There
are just not enough acts that could
fill such venues week in and week
out. The solution is the club show-
case situation, he says, having period-
ic no-booze shows for younger audi-
ences, but at the same time having
the club attractive enough that it is a
draw on its own, no matter who is
playing.

*We run the Orpheum here, which
is like the Palladium of Boston,
though maybe a bit more upscale,
and that’s where an act can move up
from the Metro. But its hard to get to
that stage. At 3,000 seats that act is
already a major concert attraction,
but getting them to that point is the
hard part. After that, it’s easier,” he
says.

For more upscale shows Law uses

WwWWwWWwW.americanradiohistorv.com

the Boston Opera House, where he
recently did six shows by Stevie

Wonder and four by Bette Midler.
For his major arena shows, Law

works mainly at the Worcester Cen-
trum. He does few shows at the old
Boston Garden these days.

“It’s not an easy situation, and it’s
an ongoing story,” says Law. “In the
last year it’s been the Worcester Cen-
trum. They came into the market-

place very much aiming toward Bos-
ton, since for many people in the
suburbs, with the highways, it is as
easy for them to get to the Centrum

as the Garden.

“It was a new building, and last
year was their year. And it could be
said, too, that they may have offered

better deals. The biggest single prob-
lem at the Garden is the costs, which
are extraordinary. I don’t know if
they'll get better in time, and there
are still questions unresolved as to
how much renovation the old Boston
Garden will do.

“If people view it as a new building
and they can increase capacity, it will
undoubtedly have a significant effect.
Also, the labor and management situ-
ation may change. So I wouldn’t be
surprised if there aren't live dates
there pretty soon,” he says.

20 years. Perhaps it is because of the
vacuum that was created in the '70s.
But I see it as a positive force that
young people are interested in the
roots of the music,” he says.

Donovan’s new LP is on Alle-
giance Records. It was originally set
for Atlantic, but that deal fell
through, says Donovan. The LP in-
cludes new versions of “Season Of
The  Witch” and  “Sunshine
Superman.”

“People asked me why I did my
old songs, and am I trying to do a
better version? But you can’t make a
better version, and I wouldn’t even
compare them to the old ones,” he
says. “These are just other versions,
and I enjoyed singing them. In fact, I
sing them in concert all the time.”

Donovan says personal and busi-
ness problems forced him to give up
the music business during most of the
*70s, but it allowed him to “grow up”
and start a family.

“When you are 18 and you start in
this business, that is when you are 18
and you have things to learn and re-
assess. It took seven years for me to
work things out, and as I was work-
ing things out I realized that I was a
family man and a lot of things came
out of the family arrangement. And
that supported me tremendously,” he
says.

Donovan says that during his lay-
off he wrote new material. He also
learned the ways of the music busi-
ness, “which scares the living day-
lights out of me.

“It’s something for an artist to re-
alize that you own this business, and
that the dream that you had of the
music is what made you famous. But
being successful at being famous is
very difficult. And I had to suss that
out. Now I don’t feel that I have to
stop. I'll always just keep singing,
and the new excitement of expanding
into theatre and video continues,” he
says.

Donovan says that he “pretty
much” manages himself, and that de-
spite his earlier business problems he
came out all right. “The saving grace
was publishing,” he says. “I did the
right thing about publishing all these
years ago, and that sustained me
through all the problems. And the
catalog continues. That was the sav-
ing grace.”

* KX Kk

“It’s classic high-tech pop-rock,”
is the way Enid Levine describes the
music on her new LP, “American
Love,” on the Entertainment Co./
Columbia label.

An outgoing lower-key Bette
Midler type of singer, the classically
trained Levine hit the streets after
graduating from New York Univ,,
performing where she could. “I even
sang in the window of a Queens Hero
Hut store wearing a tuxedo and ad-
vertising a hollowed-out plastic de-
vice that resembled a loaf of french
bread,”” she remembers.

Eventually she came to the atten-
tion of the Entertainment Co.’s
Charles Koppelman, who had her
write two songs for the film ‘““The
Pursuit Of D.B. Cooper,” and three
songs for the “Fame” tv show, before
recording her debut LP.

“I always wanted to be something
wild when the punk thing came out,”
she says. “You know, like Ava Cado
& the Brusselsprouts. But it would
never have worked. I just have to be
myself.”
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New Agency Specializes In That Old-Time Rock’n’Roll

NEW YORK—Talent Consui- New York, N.Y. 10019, (212) 582-
tants International Ltd. (TCI), a rew 9661.

among them James Brown, Martha
Reeves, Chubby Checker, Leslie

Talent & Venues

Gore, David Clayton Thomas, Ben
E. King and Sam & Dave. Some
more contemporary acts on the agen-
cy's 55-act roster include Gloria
Gaynor, the Weather Girls and Leon
Russell.

The firm is at 200 W. 57th St,

booking agency, has opened in New
York. It is headed by Margo Lewis
and John Regna, in association with
Don Goodman.

The agency specializes in overseas
and national concert and club tours

New LP & Tape
Releases, p.22

for '50s and 60s rock’n’roll acts,

Survey For Week Ending 11/26/83
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Dance Trax

By BRIAN CHIN

Albums: The Pointer Sisters’ *‘Breakout” (Planet) is the all-out dance album
that the group’s loyal—nay, rabid—club cult has been waiting for. Heavily elec-
tronic, with a large dose of drum machine click tracks, it touches all the bases in
dance music: Giorgio-style Euro-pop in *“Jump,” beat-box in ‘“Automatic,”
rock/techno-pop in “Baby Come And Get It,” and *‘Dance Electric,” and high-
tech gospel in “Neutron Dance.” Our all-around fave: “Telegraph,” a *50s melo-
dy to an '80s beat.

Freeez’ “1.0.U.” album (Streetwise) is a very subtle combination of U.K.
jazz-funk and U.S. street music. It works best in the first context: *“Freeezin’ ” is
a rough-cut version of Shakatak’s instrumental approach, taken to the street;

“Love’s Gonna Get You” echoes the slow sleaze of Imagination. In a more con-
ventional new-r&b style: “Watch Me,” and the fat-beat “We Got The Juice.”
* * *

Singles: George Kranz’ “Din Daa Daa” has been playing on Vogue import for
some time; just released on New York-based Personal, it’s already a big buzz re-
cord, based on its wildly delivered scat-singing and doo-wopping. A well-paced
six-minute remix guarantees a wide club base, while the seven-inch versions are
supplied on the flip. **Din Daa Daa” will undoubtably become one of the big
crossover records this year.

Luther Vandross’ zippy “I'll Let You Slide” (Epic 12-inch) is his most direct
hit at the dance floor as a solo artist; he’s raunchy, playful and, as ever, a great
storyteller . . . Daryl Hall & John Oates’ “Say It Isn’t So”” (RCA 12-inch) gets a
fine remix treatment from John “Jellybean” Benitez: extremely radical for this
act, there are some daring dubbed vocals and a very Police drumbeat.

Remakes: Domenic Troiano has produced a terrific remake of his own under-
ground hit “We All Need Love,” under the name Ebony, a studio tag for a vocal
group starring Wayne St. John (of 1977’s “‘Something’s Up”); the backup vocals
are lusher, and the beat is brought up to date. Reaching back somewhat further,
Debbie Jacobs-Rock (of 1979’s “Don’t You Want My Love”) has returned to
active recording with a pop-sounding remake of Renee Harris’ *“Doctor Music”
on Personal 12-inch. Rusty Garner produced; Paul Sabu arranged. Remixed:
“Love Sensation,” the 1980 smash by Loleatta Holloway, much altered sonical-
ly, though not restructured, by Shep Pettibone. The instrumental is sub-
lime . . . We hope there’s a remix planned eventually for *“Too Much Blood,” a
smoking, appallingly funny cut from the Rolling Stones’ new album.

* Kk K

Upcoming releases: Imagination’s new album on Elektra; a mini-LP by Mal-
colm McLaren, “D’Ya Like Scratchin’,” on Island, obviously inspired by the
influential sleeper hit “Buffalo Gals.” Also: a new Prince track, “Irresistible
Bitch,” which carries a strong James Brown influence filtered through electron-
ics, will be the B-side of a commercial 12-inch pressing of “‘Let’s Pretend We're
Married”’; a 12-inch is scheduled of Jennifer Holliday’s invigorating ‘“Just Let
Me Wait”; and a reissue of Booker T. & the M.G.s’ “Melting Pot” album has
been released on Stax, through Fantasy. Fantasy is also reissuing Two Tons o’
Fun’s “I Got The Feeling” in a Patrick Cowley remix, backed with Slick’s
“Space Bass.”

Matt Monro’s Return Draws Raves

LOS ANGELES—British singer Monro taped an appearance on
Matt Monro enjoyed five chart-bust- Merv Griffin’s syndicated television
ing singles 20 years ago in the U.S., show in October. In November, RCA
but he was admittedly nervously con- will release an LP, “Un Toque De
cerned when he came out of retire- Distincion,” on which he sings in
ment a couple of weeks ago to play Spanish. An EMI UK. artist for 23

the main showroom of the Sands Ho- years, Monro’s most .recent B
tel in Las Vegas masters will be issued in the U.S. by

, Capitol, an album tentatively titled
“Would 1 be remembered?” he

. “*Matt Monro’s Love Songs.”
asked himself. “I had my doubts.”

“It’s funny,” Monro declares. “I
The verdict is in, and Monro’s left the U.S. in 1971 because I got
worries have ended. His work as

homesick for England. But for a cou-
headliner in the Sands’ opulent,

ple of years now, living in England, I
flashy ““A Time To Remember” ex- got homesick for America. Playing
travaganza is drawing excellent re-

recent concerts in Los Angeles and
views. Patrons remember his hits San Francisco, and working again in
“Born Free,” “A Portrait Of My

Las Vegas, I feel I am back where I
Love,” “Walk Away,” *My Kind of belong. Things are falling into place,
Girl” and others popular in the Ken-

and I am grateful.”
nedy years. DAVE DEXTER JR.

™ U W(e)eks - W(e)eks
Weok | Week | Chart | TITLE(S), Artist, Label Week | Week | Chart | TITLE(S), Artist, Label
| | |
B e bk e (#0)| 57 | 3 RISE UP-Parachute Club-RCA (12 Inch)
£ (12 Inch) EMDS 6540 | A0
ICTREIET Uyt 41 | 28 [ 10 | I'M NOT YOUR STEPPING STONE-Modern
Rocketry—Megatone (12 Inch) MT 110
(2) SAY SAY SAY—Paul McCartney And Michael 65| 2 | WHERE IS MY MAN?-Eartha Kitt-Streetwise
Jackson—Columbia (12 Inch) 44-04169 (12 Inch) 2217
(3)| 9 | 4 | TALKING IN YOUR SLEEP-The Romantics- CXEET|  EVERYTHING COUNTS-Depeche Mode-Sire
Epic (12 Inch) AS 1767 u (12 Inch) 20165-0A
(4)| 4 | 7 | BABY'S IN THE MOUNTAIN-Peter Godwin- 44 | 44| 7 | AND I AM TELLING YOU I'M NOT GOING-
Polydor (12 Inch) Koffie-Pan Disc (12 Inch) RRD 2214
(5)| 8 | 4 | ROCKET T0 YOUR HEART/MANDATORY THE PARTY STARTS WHEN I'M WITH YOU-
LOVE-Lisa—Moby Dick (EP Cuts) BTG 1031 Rue Caldwell-Critique (12 tnch) CRI 1203
(8)] 7 | 5| ALLNIGHT LONG (ALL NIGHT)-Lionel | UNDERCOVER OF THE NIGHT-The Rolling
Richie-Motown (12 Inch) 4514 MG Stones—Rolling Stones (12 Inch) DMD 685
7 | 5 | 5 | ELECTRIC KINGDOM-Twilight 22-Vanguard 59 | 2 | PRESSURE SWAY-Machinations—A&M (12
(12 tnch) SPV 68 Inch) SP-12077
18{ 3 | COLOUR BY NUMBERS-Culture Club- 48 | 26 | 11| MAKING MUSICGary's Gang—Radar (12
Virgin/Epic (LP-all cuts) QE 39107 Inch) RDR 12005
9 3|7 | AM WHAT | AM-Gloria Gaynor-Silver Blue | 55 | 3 WITHOUT YOU— Ly 12 Inch
(12 Inch) $B.220 II |THoL Chaz Janke-A&M (12 Inch)
10 | 10 | 5 | TELEFONE (LONG DISTANCE LOVE AFFAIR)- 4 : u _
Sheena Easton—EMI-America (12 Inch) 7814 e Th;%ﬁhﬁﬁﬁﬂgm} ARSe<1l7R302cker
(11)| 17| 4 | POP GOES MY LOVE/SCRATCH GOES MY ’ )
DUB—Freeez Streetwise (12 Inch) ()| com UNISON--Junior—Casablanca (12 inch)
SWRL 2215
(12)| 13| & | WHITE LINES (DONT DO M)-Grandmaster | 52 | 53 © | TQUE DE FRANCE-Kraftwerkcimport (12
A LA it~ Tl (02 ) 53 | 41| 7 | FIX IT-Teena Marie-Epic (12 Inch) 49-04125
13 | 6 | 10 | LOVE TEMPO-Quando Quando—Factory (12 54 | 54 14 B‘I’Ec‘{])w%gg‘“"‘ Streak-tasy Street (12
Inch) OSFY 5 .
21| 5 | AUTOMATIC MAN-Michael Sembello-Warner |(35)| 58 | 4 | HEY LITTLE GIRL-Icehouse-Chrysalis (12
! Inch) 4v9 42731
ER e S 56 | 34 | 15 | MAJOR TOM (COMING HOME)—Pet
19| 4 | WET MY WHISTLE-Midnight Star-Solar (7 A
€D) | Inight Star-Solar ( | Shilling—Elektra (12 Inch) 0-66995
nch) 69790 (12 Inch*) ,
16 | 16| 7 | LOVE HOW YOU FEEL-Sharon Redd-Prelude  |(37) } WANNA BE WITH YOU-Armenta-Savior
(12 Inch) PRL D667 Faire (12 Inch) SF 201 PP
(17)| 25 | 4 | HAPPINESS IS JUST AROUND THE BEND- 70| 2 | GIRL IN THE 80'S/BLUE EYED
Cuba Gooding—Streetwise (12 Inch) TECH/STANDING IN THE SHADOWS-
SWRL 2214 France Joli-Epic (LP Cuts) BFE 38829
23| 5 | 1S IT LOVE-Gang Of Four—Warner Bros.(LP 62| 2 | FLL NEVER, NEVER GIVE UP—Pattie Labelle-
Cut) 1-23936 (12 Inch*) Philadelphia Int'l (12 Inch) 42904176
19 [ 11| 9 | LOVE IS A STRANGER—Eurythmics-RCA (12 NEED SOMEBODY NEW-Jamaica Girls—
I Inch) PW 13629 Sleeping Bag (12 Inch) SLX-005
20 | 14| 8 | SHOW ME THE WAY-Skyy-Salsoul (12 Inch) | 61 | 50 | 10 | CRISIS-Rhetta Hughes—Aria (12 Inch)
SG 408 | AR 1210
21 | 22) 6 JUST BECAUSE YOU'LL BE MINE-Instant 62 | 56 | 10 IN A BIG COUNTRY-Big Country—Mercury
Funk-Salsoul (12 fnch) SG 410 | (LP Cut) 8128701 (12 Inch*)
(22)| 27| 6 | 99 LUFTBALLONS-Nena—Epic (12 Inch) LET ME WAIT/SHINE THE LIGHT/SWEET
49-04109 ) ) DELIGHT-Jennifer Holliday—Geffen (LP
23 | 12| 8 | ANGEL EYES-Lime—Prism (12 Inch Remix) Cuts) GHS 40144
PDS 475 TROMMELTANZ (DIN DAA DAA)-George
48 | 2 | WHY ME-Irene Cara-Geffen (12 Inch) Kranz-Personal (12 Inch) P 49804
0-20156 65 | 47 | 13 | CONFUSION-New Order—Streetwise (12 inch)
(25)| 39| 3 LU|CKY TONIGHT-Sarah Dash-Megatone (12 SWRL 2213
nch) MT-112 66 | 49 | 12 | ONE DAY-APB-
.ea 3 || 3 B-gngggNona Hendryx-RCA (12 Inch) ﬁ Import (12 Inch)
5 44 » 2
(67) BAD TIMES (I CAN'T STAND IT)Captain
(27)[ 51| 3 | A NIGHT IN NEW YORK-Elbow Bones And Rapp_Beck(en (12 Inch) SATTZ)003AD
The Racketeers-EMI-America (12 Inch) 68 | 32 | 11 | IT'S ALRIGHT-NV-Sire (12 Inch) 20133
28 | 15| 13 | PILOT ERROR-Stephanie MillsCasablanca GO 30812 RS EEGNG, ITIONEHE ST llingieadaasie
(12 Inch) 8141681 (LP-all cuts) SR1-23883
29 | 20| 7 | SPICE OF LIFE-Manhattan Transfer-Atlantic | 70 | 71| 2 | PARTY ANIMAL-James Ingram-Quest (12
(7 Inch) (12 Inch*) 7-89786 et
30 [ 30| 4 | LOVE GAME-Pure Energy—Prism (12 Inch) vl |48 15| CESiTEEy I3 LIRS OfF (L AU
PDS 480 Heaven 17-Arista (12 Inch) AD 19074
31 | 31| 14| ON A JOURNEY/DANCE SISTER/LOVE KILLS 72 | 40 | 10 | ALL SHOOK UP-Orbit-Quality (12 Inch)
PAIN-New York Citi Peech Boys—Island (LP QUS 047
Cuts) 90094-1 73 | 42 | 13 | TAKE A CHANCE ON ME-Waterfront Home—
32 | 24| 9 | ONE THING LEADS TO ANOTHER-The Fixx— Bobcat (12 Inch) AS 1722
MCA (7 tnch) 42264 (12 Inch®) 74 |67 | 7 | TELL HER ABOUT IT-Billy Joel-Columbia (12
33 (33| 5 ROCKIN’ RADIO-Tom Browne-Arista (12 Inch Remix) 44-04138
Inch) 75 | 45 | 16 AIN'T NOBODY-Rufus featuring Chaka Khan—
63| 2 | I'VE BEEN ROBBED-Three Million—Coillion warner Bros. (7 Inch) 7-29555 (12 Inch*)
(12 Inch) 0-96979 76 | 61 | 10 | HUMAN TOUCH-Rick Springfield-RCA (12
35 | 35| 5 | LA CAGE AUX FOLLES-Le Jete-Megatone (12 tnch) PD 13617
Inchy MT 119 77 | 60 | 12 | FOR YOUR LOVE/BEAT MY DRUM/RADIO
52| 3 | | NEED YOU-The Pointer Sisters—Planet (12 ACTION—-Claudja BarryPersonal 59801
Inch) PD-13632 78 | 66 | 11 | THE BOYS COME TO TOWN-Earlene
(37)| 46| 4 | DESTINY-Gwen Jonae-C&M Records (12 Bentley—Megatone (12 Inch) MT 115
| [ Inch) CML 911 o 79 | 73 | 7 | BREAK DANCIN’ (ELECTRIC BOOGIE)-West
38|51 vgr;;?tr ;géllA(Lle ':'O":II)GEL—CSUIGIS Hairston- Street Mob-Sugarhill (12 Inch) SH 460
y Pear nch) P.P. 80 | 77 | 8 | YOU GOTTA BELIEVE-Love Bug Starksi—
39 | 20 | 14 | HOLIDAY/LUCKY STAR-Madonna-Sire (LP | Fever (1? Inch) TFR 003 B
Cuts) 23867
Compiied by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs. * non-commercial 12-inch
O Bullets are awarded to those products demonstrating the greatest gains in audience response this week.

www.americanradiohistorv.com

We have a complete selection of ail U.S. re-
leases and all import disco records. We also
export to foreign countries.

DISCO/DANCE 12''—

U.S. & Imports
(WHOLESALE FOR STORES)

Tonght—Steve Harvey

Rock Me Baby—Fascination
You—Boy Tronic

Plug 1t In—Strange Love
Sexiness—Travel Sex

Fun, Fun. {Italo remix}—Happy Station
Don't Leave Me This Way (remix)—Sfip
Sing, Sing, Sing—Broads

Proud Mary—Chi Chi Lias
Masterpiece # 1 & 2 (medieys)

Feel Better—Special Touch

Walking Alone—Quincy

Hot Dance {medley)

My Blues Is You—Neon

Get UP Ready—X-Ray Connection
Tomght—Margie May

Dancin—Joy Michael

Vision In The Mirror—Control D
Boogie Walk—Suzanne Stevens
Primitrve Desire—East Bound Express
Japanese War Games—Koto

Call Me—Stevie B.

Walking In the Neon—Pete Richards

USA + Canada - England - Germany
Italy « France - Holtand

Some of our brand new releases are:
U.S. & Canadian 12"

Do You Like It—Sweet Heat

You Can Dance—Motion

Dance With Me—Linda Singer
So Much Love—Sweet Heat
Gotta Keep On Dancin-——Motion
Al-Naafiysh—Hashim

Tour De France—10 Speed

No Seilout-—Malcoim X

Give It Up (remx}—K.C.

Get Tough—C.D. 3

B-Boys Beware—Two Sisters
Master Of Love—Pnivate Class
U.S.A Is The Best—T. Sk Valley
Din Daa Daa—George Kranz
Sylvester (new LP)

Patrick Cowley {(new LP)
Message On The Radio—Trans X

Jungle Swing—B Beat Girls

Nothing Ever Changes—Cosmic
Touch

One Monkey—Jesse Rogers

Take A Little Chance—Eve

Tonights The Night—Take 3

Don't Beat Around The Bush—Kathy
Buck

Turn It Up—Beat Freax

European 12"

Voices In The Night—Martinelii
The Party Groove—The Walkers
Where Are You Now—Cerrone
Lets Break—Master Genius
White Horse—Laid Back

Are You A Lovemaker—Shezaray Get It On—Spence 1 ’
Bobby O Medley Don't Give Up—Dolly Dots mpod LP’s
Stranded—Elaine Charles Rockin Robbin—Danny Jaymes Bobby O Suzanne Stevens

! Cry For You—Bobby O
Night Heros Medley
Zebra Nights—Simba

> 75 4

Dressing Up—Street Angels
Sllent Treatment—Kelly Marie
No Controis—Oie Ole

Vera Trans X
Hi Fashion Dance Music—Vol. 11
Sound Effects Motion {2nd LP)

IMPORT O DISC RECORDS

855e CONKLIN ST. FARMINGDALE, NY 11735
(516) 694-4545 TELEX 4758158 IMPT DISC.

45
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bilboad Hot Country Singles.

TITLE—Artist (Producer)
| Wiriter, Publisher, Licensee, Label & Number (Dist Label)

HOLDING HER & LOVING YOU—Ear WEEKS
Thomas Coniey {N. Larkin, E.T. Conley)
W. Aldridge, T. Brasfield; R:ck Hall, ASCAP RCA 13596

TENNESSEE WHISKEY—George Jones (B. Sherrill)
D. Dilton, L. Hargrove; Hall-Clement/Algee, BMI; Epic 34-04082

A LITTLE GOOD NEWS—anne Murray (J.E. Norman)
Black, Bourke, Rocco, Chappell/Bibo, ASCAP; Capitol 5264

BABY | LIED—Deborah Allen (C. Calello)

D. Allen, R. Bourke, R. Van Hoy, Posey/Unichappell/Van Hoy, BMI; RCA
13600

TELL ME A LIE—Janie Fricke (B. Montgomery)

B. Wyrick, M. Buckins; R Hall, ASCAP Fame, BMI; Columbia 38-04091
HEARTACHE TONIGHT—Conway Twitty (C. Twitty, J. Bowen)

D. Henley, G. Frey, B. Seger, J.D. Souther; Cass County /Red
Cloud/Gear Ice Age, ASCAP; Warner Bros. 7-29505

BLACK SHEEP—John Anderson (J. Anderson, L. Bradley)

D. Darst, R. Altman; Al Gallico/Algee /John Anderson, BMI; Warner Bros
7-29497

YOUR LOVE SHINES THROUGH-Mickey Gilley (J.E. Norman)
W. Holyfield, G. Nicholson; United Artists/Ides Of March/Cross Keys
(Tree), ASCAP, Epic 34-04018

DON'T COUNT THE RAINY DAY S—Michael Martin Murphy

| (J.E. Norman)

J. Careaga, W. Holyfield: Tree/Ensign/United Artists, Ides Of March,
BMI/ASCAP; Liberty 1505

HOUSTON (MEANS I'M ONE DAY CLOSER TO YOU)-
Larry Gatlin & The Gatlin Brothers Band (J. Crutchfield, L. Gatlin)

L. Gatiin; Larry Gatlin, BMI; Columbia 38-04105

ONE OF A KIND PAIR OF FOOLS—Barbara Mandrell (Tom
Collins)

R.C. Bannon, J. Bettis; Warner-Tamerlane/Three Ships /John Bettis,
BMI/ASCAP, MCA 52258

DIXIE DREAMING—atlanta (M. Bogdan, L. McBride)

J.F_ Gilbert; Texas Tunes, BMI; MDJ 4832

YOU LOOK SO GOOD IN LOVE—George Strait (R Baker)

R. Bourke, G. Ballard, K. Chater, Chappell/MCA /Vogue (Welk Music
Group), ASCAP/BMI; MCA 52279

ISLANDS IN THE STREAM-—Kenny Rogers With Dolly Parton
(B. Gibb, K. Richardson, A. Galuten)

B. Gibb, R. Gibb, M. Gibb; Gibb Brothers, Unichappell, Admin.
RCA 13615

QUEEN OF MY HEART—Hank Williams, Jr. (J Bowen, H
Williams, Jr.)

H. Williams, Jr ; Bocephus, BMI; Warner/Curb 7-29500

SLOWBURN-T.G. Sheppard (J E Norman)

T. Rocco, C. Black; Bibo(Welk Group) Chappell, ASCAP; Warner,/Curb
7-29469

TAKE IT TO THE LIMIT—willie Nelson With Waylon Jennings (C.
Moman)

R. Meisner, D. Henley, G. Frey; Cass County/Red Cloud/Nebraska,
ASCAP; Columbia 38-0413)

DANCE LITTLE JEAN—Nitty Gritty Dirt Band (N. Putnam)
1. Ibbotson; Unami, ASCAP; Liberty 1507

| WONDER WHERE WE'D BE TONIGHT~vern Gosdin (8.
\'\;‘.eélosgdm, J. Sales; Hookit, BMI; Compteat CP-115 (Polygram)
EV'RY HEART SHOULD HAVE ONE—Charley Pride (N.
gllgm)re, B. Gallimore; Royathaven, BMI/Dejamus, ASCAP; RCA 52291

THE MAN IN THE MIRROR—Jim Glaser (D. Toile)

T. Arata; Grandison/Hacienda, ASCAP; Noble Vision 103
0ZARK MOUNTAIN JUBILIEE—The 0ak Ridge Boys (R.
Chancey)

R. Murrah, S Anders; Blackwood /Magic Castle, BMI; MCA 52288
IN MY EYES—John Contee (B. Logan)

B. Wyrick; Intersong-USA, ASCAP; MCA 52282
SOMEBODY'S GONNA LOVE YOU—Lee Greenwood (J.
Crutchfield)

D. Cook, R. Van Hoy, Cross Keys/Unichappell/Van Hoy, ASCAP/BMI;
MCA 52257

MY BABY DON'T SLOW DANCE—Johnny Lee (). Bowen)
B. Lamb, P. Wood, Elektra/Asylum, BMI; Warner Bros. 7-29486

OUTSIDE LOOKIN' §{N—Bandana (S. Cornelius, M. Daniel,
Bandana)
L. Wilson, J. Fox; Stan Cornelius/Hoosier, ASCAP; Warner Bros. 7-29524

I_ﬁ)U MADE A WANTED MAN OF ME—Ronnie McDowell (B.
e
J.ICrr:z)ssan; Tree, BM1; Epic 34-04167

THE SOUND OF GOODBYE—crystal Gayle (). Bowen)
H. Prestwood Parquet/Lawyers Daughter BMt Warner Bros. 7-29452

KISS ME DARLING—Stephanie Winsiow (R. Ruff)
S. Winslow; Checkmate, BMI; MCA/Curb 1060
THE CONVERSATION--waylon Jenmings with Hank Wiliiams, Jr
(J Bowen)
H. Wiltiams, Jr., W. Jennings, R. Albright; Bocephus/Richway, BMI; RCA
| 13631
STRONG WEAKNESS—The Bellamy Brothers (J. Brown, D
Bellamy, H. Bellamy)
D. Beiflamy; Bellamy Brothers/Famous, ASCAP; Warner/Curb 7-29514
| YOU'RE A HARD DOG(TO KEEP UNDER THE

| PORCH)—Gail Davies (G. Davies)
H. Howard, S. Clark; Tree, BM1/April, ASCAP; Warner Bros. 7-29472

BMI;
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l TITLE—Artist (Producer)

|

writer. Publisher, Licensee, Label & Number (Dist Label

-+
MOVIN' TRAIN—The Kendalls (B. Mevis) J
T. Rocco, C. Black; Bibo (Welk Music)/Chappel!, ASCAP; Mercury
814-195-7
WOUNDED HEARTS—Mark Gray (B. Montgomery, S. Buckingham)
S. Harrington, M. Gray, Warner-Tamerlane/Daticabo, BMI 'WB /Sante Fe,
ASCAP; Columbia 38-04137
DOUBLE SHOT (OF MY BABY’S LOVE)—Joe Stampley. ().
Stampley, Lobo).
C. Better, D. Smith, Windsong /Lyresong, BMI, Epic 34.04173
SHOW HER—Ronnie Milsap (R. Mitsap, T. Collins)
M Reid; Lodge Hall, ASCAP; RCA 13668

LOVING YOU HURTS—Gus Hardin (R Hall)
A Aldridge, C. Richardson; Muscle Shoals Sound, BMI; RCA 13597

STREET TALK—Kathy Mattea (R. Peoples, B. Hill)

R Whiteway, L Domann; Criterion/Space Case, ASCAP; Mercury
814-375-7

SENTIMENTAL OL’ YOU—Charly McClain (Chucko 1)

P. McManus, B. Dipiero; Combine, BMI/Music City, ASCAP; Epic
34-04172

RUNAWAY HEART—Louise Mandreil (E. Kilroy)

S. Pippin, M. Spriggs, Warner-Tamerlane,/Writers House, BMI; RCA
13649

AFTER ALL—Ed Bruce (T. West)
E. Bruce, P. Bruce; Gingham, ASCAP; MCA 52295

LONESOME 7-7203—Darreil Clanton (C. Howard)

J. Tubb; Cedarwood, BMi; Audiograph 45-474

ANOTHER MOTEL MEMORY—Shelly west (S. Garrett, S. Dorff)
C. Black, T. Rocco; Chappell/intersong, ASCAP; Viva 7-29461 (WEA)

A MILLION LIGHT BEERS AGO-David Frizzell (S. Garrett, S.
Dorff)

D. Blackweli; Peso/Wallet, BMI; Viva 7-29498

I CALL IT LOVE—Mel McDaniel (M. McDanief)

B. McDitl; Hall-Ciement (Welk Group), BMI; Capitol 5298

BRAVE HEART—Thom Schuyler (D. Mailoy)

T. Schuyler; Deb Dave, Briarpatch, BMI; Capitol 5281

YOU’'RE GONNA LOSE HER LIKE THAT—Moe Bandy (R
Baker)

P. Forman, W. Forman; Bee Natural, SESAC/Baray. BMI; Coiumbia
38-04204 I
LADY DOWN ON LOVE—Atabama (H. Shedd, Alabama)

R. Owen; Maypop /Buzzherb, BMI; RCA 13590

THE AIR THAT | BREATHE—Rex Ailen, Jr. (Boxer Productions)
A. Hammond, M. Hazeiwoad; April, ASCAP; Moon Shine 3017

YOU'VE GOT A LOVER—Ricky Skaggs (R. Skaggs)
S. Russeli; Shake Russell/Bug, BMI; Epic 34-04044

LONELY BUT ONLY FOR YOU-Sissy Spacek (R. Crowell)

R. Bourke, C. Black, K.T. Oslin; Chappell, ASCAP /Tri-Chappell, SESAC;
Atlantic America 7-99847

THAT'S THE WAY LOVE GOES—merle Haggard (M. Haggard,
R. Bak

S, Dé Sehr;fer, L. Frizzell; Acuff-Rose, BMI; Epic 34-04226

SHE MEANT FOREVER WHEN SHE SAID GOODBYE-
Mel Tillis (H. Shedd)

B. Cannon Sabai ASCAP MCA 52285

YOU WERE A GOOD FRIEND—Kenny Rogers (.L. Butier. K.

R

K?gcez:rsrzes. D. Eltingson; Almo/Appian/Quixotic, ASCAP. Liberty 1511
MISS UNDERSTANDING—David wills (B. Mevis)

B. Short, D. Wills, B Mevis, B. Gallimore; G.I.D /Dejamus, ASCAP /Royal
Haven, BMI; RCA 13653

BACK ON HER MIND AGAIN—Johnny Rodriguez (R. Albright)
J. Rodriguez; Rodriguez, BMI; Epic 34-04206

\SNHEN THE NEW WEARS OFF OUR LOVE-The whites (R.
kaggs)

P. anrgit; Black Sheep, BMI; Warner/Curb 7-29513

DRIVIN' WHEEL—Emmylou Harris (B. Ahern)
T. B. Burnett, B. Swan; Black Tent/Bug, BMI, Warner Bros. 7-29443

THE WIND BENEATH MY WlNGS—Gary Morris (J. Bowen)
L. Henley, J. Silbar; Warner House of Music, BMI/WB Gold, ASCAP; |
Warner Bros. 7-29532

YOU PUT THE BEAT {N MY HEART—tddie Rabbitt (D.
Malloy)

D. Pfrimmer, R Giles; Malven/Cottonpatch/Dajamus, ASCAP; Warner
Bros. 7-29512

MIDNIGHT FIRE—Steve Wariner (M. Wilson, T. Brown)

L. Anderson, D. Gibson; Oid Friends/Silverline, BMI; RCA 13588

I'M A SLAVE—Jerry Reed (R. Hall) |
J. Reed; Guitar Man, BMI; RCA 13663

THIS IS JUST THE FIRST DAY—Razzy Bailey (R. Bailey)

R Bailey, H. Cochran, R. Porter Sandy-Port. ASCAP/TREE, BMI; RCA

13630

YOU REALLY GO FOR THE HEART-Dan Seals (K. Lehning)

C Black, J. Gillespie, T. Rocco; Somebody's/Bibo/Chappell, SESAC

ASCAP; Liberty 1512 [

THE BOY GETS AROUND-Syivia (T. Collins)

R. Fleming, D. Morgan; Tom Collins, BMI; RCA 13589 |
UNDER LOVED & OVER LONELY—Katy Moffatt (J |
Crutchfield)

M. D. Barnes, K Westberry; ATV Bud ‘N’ Beth, BMI/ASCAP; Permian
82002

|
HEART ON THE LINE (OPERATOR,0PERATOR)—Larry |
willoughby; (R Crowell) l

i

L. Willoughby, J. Willoughby; Goldline/Granite, ASCAP; Atlantic America
7-99826
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TITLE—Artist (Producer?
Writer, Publisher, Licensee. Label & Number (Dist. Label

DON'T LEAVE ME LONELY LOVING YOU—-Randy Bariow
F. Kelly
S R. Dogley, F. Kelly, Frebar BMI Gazelle 001 (NSD)

FAMOUS LAST WORDS OF A FOOL-Dean Dillon (B. Mevis)
D Dilion, R. Huston; Tree/Forrest Hills, BMI; RCA 13628

WHY LADY WHY—Gary Morris (B. Montgomery)

G. Morris, E. Setser; WB/Gary Morris, ASCAP /Warner-Tamerlane, BMI;
Warner Bros. 7-29450

IT'S ANOTHER SILENT NIGHT—Lane Brody (C. Moman)

K. Bell, T. Skinner; Hall-Clement, BMI; Liberty 1509

DOES HE EVER MENTION MY NAME—Rich & Janis Carnes
(C. Hardy)

R. Carnes, ). Carnes, C. Hardy; Refuge, ASCAP /Elektra-Asylum, BM!;
Warner Bros. 7-29448

DRINKIN’ MY WAY BACK HOME—Gene watson & His
Farewell Party Band (G. Watson, R. Reeder)

D. Scaife, R Scaife, P. Thomas. Vogue/Partner (Welk Group). BMI;
MCA 52309

ONLY THE NAMES HAVE BEEN CHANGED-Penny
DeHaven (M. Sherrilf)

K. Robbins; Kent Robbins, BMI; Main Street 93015

WINDIN' DOWN—Lacy J. Datton (B. Sherrill)

L.J. Dalton, M. Sherrill, F. Koller; Algee/Old Friends, BMI; Columbia
38-04133

GUILTY—The Statler Brothers (J. Kennedy)
H. Reid, D. Reid; American Cowboy, BMI; Mercury 812-988-7

WALKING WITH MY MEMORIES—Loretta Lynn (0. Bradiey)
F. Koller, M. Pace, Coal Miners/King Coal, BMI/ASCAP; MCA 52289

TWO CAR GARAGE—B. J. Thomas (P. Drake)

1. D. Martin, G. Harrison; Music Corp. of America, Dick James, BMI;
Cleveland International 38-04237 (CBS)

IF YOUR HEART'S A ROLLING STONE—Heten Cornelius (B.
Mewis)

B. Shore, D. Wilis, B. Mewis; G.1.D., ASCAP/ Royalhaven, BMI;
Ameri-Can 11-1011

HOW DO YOU TELL SOMEONE YOU LOVE—Rod Rishard
(). Gibson, J. Payne)

3. Payne, J. Swanson; Hitkit, BMI/Sun Belt, ASCAP; Soundwaves
4717 (NSD)

IT'S ALL IN THE GAME—Merle Haggard (M. Haggard)

C. G. Dawes, C. Sigman; L. Spier, Major Songs. ASCAP; MCA 52276
THE LADY IN MY LIFE—Tony Joe White (R. Reynolds)

T 1. Whie; Tennessee Swamp Fox, ASCAP; Columbia 38-04134
PARADISE TONIGHT—Charly McClain & Mickey Gilley (Chucko
Productions)

M. Wright, B. Kenner. Unart,'Land Of Music,/Blue Texas, BMi; Epic
34-04007

NOBODY BUT YOU-Don williams () Jarrard, J D. Martin)

D. Williams, G. Fundis: Alabama Band,/Music Corp. of America (MCA),
ASCAP, BMI; MCA 52245

DON'T TAKE MUCH—Peter Isaacson (S. Tutt)

J. Murray; Scott Tutt, BMi; Union Station 1004

EVERY BREATH YOU TAKE-Mason Dixon (D. Schafer, R.
Dixon)

The Sting; Magnetic, BMI; Texas 5502

HOW COULD | LOVE HER SO MUCH-Johnny Rodriguez (R.
Albright)

H. Moffatt, Boquillas Canyon ‘Atlantic, BMI; Epic 34.03972
ANYBODY ELSE’S HEART BUT MINE—Terri Gibbs (R. Hall)
W. Aldridge; Rick Hall, ASCAP; MCA 52252

THE DEVIL IS A WOMAN--David Rogers (H. L Shields)

B Borchers, H. Goff; Unichappell, BMI; Mr. Music 018 (Future Sound)
WHY DO WE WANT WHAT WE KNOW WE CAN'T
HAVE—Reba McEntire (D. King, D Woodward)

J. Kennedy, Kings X/Reba McEntire/Muttimedia (Multimedia Group),
ASCAP; Mercury 812632-7

HIGH COST OF LEAVING—Exile (B. Killen)

J.P. Pennington, S. LeMaire,M. Gray; Chinnichap, BMI, Epic 34-04041
NEW LOOKS FROM AN OLD LOVER-B.). Thomas (P.
Drake)

G. Thomas, Lathan, R. Lane; Honey Man/Tree, BMI/Petewood, ASCAP;
Cleveland International 38-03985 (C3S)

SCARLETT FEVER—Kenny Rogers (M. Dekle)

K. Rogers; Welbeck, ASCAP; Liberty 1503

BEFORE WE KNEW 1T—Jan Gray (R Childs)

L. Anderson, F Koller; Old Friends. BMI; Jamex 45-011

DON'T YOU KNOW HOW MUCH | LOVE YOU—Ronnie
Mitsap (R. Milsap, T. Collins)

D.E. Williams, M. Stewart; Kelso Herston, R. Milsap, T. Collins. BMI;
RCA PB-13564

IF 1T WAS EASY—Ed Bruce (T. West)
L. Kingston, H. Sanders; Window, BMI; MCA 52251

GIVE IT BACK—Brenda Libby (W. Carson)

C. Chalmers, S. Chaimers, B. Barnett, L. Palas; Mamouth Springs, BMI;
Comstock 1726

WHAT AM | GONNA DO-Merle Haggard (R. Baker, M.
Haggard)

M. Haggard; Shade Tree, BMI; Epic 34-04006

BACKSTREET BALLET—Savannah (S. Limbo, S. Maclellan)
J. Wilkis, G. Willis, S. Limbo Lowery/Hotly-Bee BMI Mercury 814-360-7

STRANGER AT MY DOOR-Juice Newton (R. Landis)
K. Chater, R. Bourke, C. Black: Chappell, ASCAP/Unichappell, BMI;
Capitol 5265

Bullets are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). @ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording Industry
Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).

B/W

A GREAT COUNTRY SOUND ON GREAT RECORDS

“PICK ME UP ON YOUR WAY DOWN”

#GR-116-NSD

“HOW BIG OF A FOOL CAN | BE”

A Modern Country Swing By

CLARK WELLS

Distributed by: NSD

Exclusively on:

GREAT RECORDS

Nationwide Sound Dist.
1204 Elmwood Avenue Nashville, TN 37212
(615) 385-

2704

Produced by:
Buddy Spicher
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Country

Road Bands Get Into Studio Act

Opinion Divided As Lines Blur With Session Players

By EDWARD MORRIS

NASHVILLE—AIlthough opinion is
sharply divided on the worth of the
practice, more Nashville artists are
recording in the studio with their
own bands instead of relying on ses-
sion players.

Among the acts now using all or
part of their backup groups are Gene
Watson, Ricky Skaggs, Merle Hag-
gard, Johnny Rodriguez, Mel
McDaniel, Leon Everette, Waylon
Jennings, Jerry Reed and John An-
derson. Many others incorporate one
or two musicians from their road
bands into studio sessions.

Critics of this practice say that us-
ing road players takes longer in the
studio, costs more money and results
in a less-than-sterling sound. Sup-
porters contend that with proper re-
hearsal, stage musicians can impart a
“live” sound to the recording as well
as a feel of continuity and vigor.

The fact that such respected studio
players as Larrie Londin, Charles
Cochran, Kenny Buttrey, Tony
Brown, Jerry Carrigan and Grady
Martin have agreed to do road en-
gagements means that there is more
of a blurring between studio session
players and road musicians these
days.

Says longtime studio drummer

Buddy Harman, *‘I used to do 700
sessions a year. Now I'm traveling
weekends with Jerry Lee Lewis.”
Harman also serves as business agent
for American Federation of Musi-
cians Local 257. “We've gotten so
flooded with players and studios that
it’s cut down on the work,” he
explains.

However, Harman isn’t ready to
acknowledge an increase in the num-
ber of artists recording with their
own bands. Neither is Jim William-
son, head of Sound Emporium Stu-
dios, though he concedes that when
artists do choose to use their own
bands, the studios generally benefit.

“It consumes a lot more time,”
Williamson says. “‘In some cases, re-
cording with road bands is a detri-
ment to creativity. They spend more
time learning what not to do than
what they ought to do.”

Marshall Morgan, who produces
and engineers at Audio Media, con-
tends that there’s a plus side to cut-
ting with road bands. I use them
whenever I can and where it’s appro-
priate,” he says. “‘It works best on
uptempo things. When you get down
to ballads that need a little more sub-
tle approach, then session pickers
may be better.” Morgan has pro-
duced Gary Morris, McGuffey Lane

HIGH RATIO OF PROMOTERS

Chappell Plugs Into Hit

NASHVILLE—With a songwrit-
ing staff of only seven, the Nashville
branch of Chappell/Intersong Music
has lately been carving out an 11% to
13% share of the Hot Country Sin-
gles chart. Contributing to this suc-
cess is the high ratio between song-
pluggers—there  are  four—and
writers.

Chappell’s activity recently earned
it an ASCAP award as country music
publisher of the year, the company's
fourth such prize in the last six years.
Additionally, Charlie Black and
Rory Bourke, two of the publisher’s
top writers, were declared joint recip-
ients of ASCAP’s country music
writer of the year honor for 1983.

The other Chappell writers are
Layng Martine, Rafe VanHoy, Jan
Crutchfield, Barbara Wyrick and
Dan Tyler. Divisional vice president
and general manager Henry Hurt,
general professional manager Celia
Hill, Pat Rolfe and Jody Williams all
function as songpluggers. VanHoy
and Crutchfield each has his own
publishing company within Chap-
pell, set up on a 50/50 split.

Unlike many other Nashville pub-
lishers, Chappell is not trying to de-
velop writer/performers as recording
conduits for its songs. “I think a

W-W-WELL M-M-MEL Tillis per-
forms on the recent MCA show at
the Opry House.

built-in situation like that is really
great,” Hurt says, *‘but there are oth-
er ways to go, such as your writers
acting as producers.” He notes that
Charlie Black and Tommy Rocco (a
writer for the Welk Music Group and
frequent co-writer with Black and
Bourke) now have a deal to produce
Zella Lehr for Compleat Records.

Except for Crutchfield, all Chap-
pell writers produce their own de-
mos. Demo budgets are prearranged
through Hurt, who estimates that the
average session will yield three to
four songs at a cost of $1,500 to
$2,000. “We try to do demos so
they’re pitchable not only here, but
also in New York and Los Angeles,”
Hurt says. Copies of all demos are
sent to nine different Chappell
offices.

Chappell writers frequently work
with writers signed to other publish-
ers, a situation, Celia Hill says, that
causes an excess of paperwork, as
well as “‘getting wires crossed when
you're pitching.” Still, the split writ-
ing is paying off nowadays via such
hits as *“A Little Good News,”
**Somebody’s Gonna Love You” (Lee
Greenwood’s first No. 1), “‘Baby 1
Lied,” “Movin’ Train,” “Slowburn”
and “You Look So Good In Love.”
Other Chappell copyrights still on
the chart include “In My Eyes,”
“Another Motel Memory,” “You
Really Go For The Heart” and “The
Devil Is A Woman.”

Chappell’s writing roster was not
always so trim, recalls Hurt, who has
been with the company for 13 years.
At one time, following the purchase
of the vast Hill & Range catalog in
1975, the staff expanded to about 20
writers. “That was too many,” Hurt
says, “‘and we found that 10% of the
writers were getting 90% of the cuts.
We want to keep it so that the ratio
between writers and pluggers doesn’t
get out of balance.”

Hill & Range broadened Chap-
pell’s country base. The acquisition
of Interworld, in 1981, has provided,
according to Hurt, ““a strong *50s ba-
sis that is still applicable.”

The chore that seemingly causes

and the Nitty Gritty Dirt Band.

He says he doesn’t see his studio
gaining much from road band book-
ings. “These bands know the songs
inside out,” he maintains, ‘so the
cost is about the same for the studio.”

Producer Larry Rogers says he is
more comfortable using studio musi-
cians for purely creative reasons.
*Country music has always been cre-
ated on the spot,” he argues. “Under
these circumstances, I prefer some-
one who does it every day to someone
who does it only occasionally.” Rog-
ers says he doesn’t see much of an up-
surge in bands recording.

Capitol artist Mel McDaniel, one
of Rogers’ former clients, now pro-
duces himself and works with his
own band in recording sessions. “The
main reason is that I work with them
every day,” he insists. “You can
hardly take (studio superstars) Reg-
gie Young or Grady Martin on the
road. You can use the best pickers
there are when you’re cutting—but
you’ve got to get (your sound) to
where you don’t disappoint those
people on the road.”

McDaniel says he has not had to
increase his recording budget to cov-
er extra studio time: “We do all our
rehearsing before we go into the
studio.”

Writers

Hvrt the most distress is hiring rec-
ord promoters to work Chappell’s in-
creasing number of copyrights.
“Lately, that’s been 80% of my job,”
he says. He explains that record com-
panies routinely ask Chappell to help
pay the promoters when one of its
copyrights is involved.

“Their going rate is from $1,500 to
$2,000 for the life of the record,” he
adds, noting that Chappell’s share of
the bill becomes proportionately ex-
pensive with its chart success.

Hurt’s concern, he insists, is not
simply financial. “What good is it to
spend money on an established art-
ist,” he asks, “when you should be
using it to help the new artist?”

EDWARD MORRIS

ALABAMA MILL—Alabama’s Randy Owen nd producer Harold She&d

T e L
P T qaaiti

ponder a musical fine point in the control room of Shedd’s Music Mill Stu-

dio in Nashville while recording the group’s next album. Looking on are the

band’s vice president of publicity Greg Fowler and, at right, Teddy Gentry,
bassist for Alabama.

LEAVING PRIDE POST

Mevis To Tie With WB Music

NASHVILLE—BIlake Mevis,
president of the Pride Music Group,
is leaving that post this month to
form a new joint venture with
Warner Bros. Music. Warner Bros.
will administer Mevis’ two publish-
ing companies, Make Believus Music
(ASCAP) and Believus Or Not
(BMI), while Mevis will continue to
produce such acts as Vern Gosdin,
David Wills, the Kendalls and Moe
Bandy under his own Southwind
Productions.

**Adding Blake allows us more
production opportunities and outlets
for our staff writers,” says Warner
Bros.” Nashville vice president Tim
Wipperman. “It will give us the cre-
ative entities of publishing and pro-
duction under one roof, which has
become  increasingly  important
today.”

As a songwriter, Mevis has scored
No. 1 records by George Strait
(“Fool Hearted Memory,” “If
You're Thinking You Want A
Stranger”) and Charley Pride
(“*Night Games”). As a producer, he
joins other Warner Bros.-affiliated
producers Bob Montgomery, Steve
Buckingham and Michael Clark.

Wipperman says he plans to use
the company’s expanded in-house
production situation to develop more

singer/songwriters with recording
potential. Among the artist/writers
now with WB Music are Mark Gray
and David Allan Coe (Columbia);
Karen Brooks and Gary Morris
(Warner Bros. Records); Troy Seals
(RCA); Van Stephenson (signed to
MCA with producer Richard Lan-
dis); R.C. Bannon and Wood
Newton.

‘Hee Haw’ Star
Junior Samples Dies

NASHVILLE—Alvin Junior
Samples, one of the least likely and
least articulate comedians in the his-
tory of country music, died Nov. 13
at his home in Cumming, Ga., of a
heart attack. Samples, 56, rose to na-
tional prominence on the television
series ‘‘Hee Haw.”

With the series continuously since
1969, Samples convincingly por-
trayed various kinds of bumbling and
befuddled good ol' boys, including
the bib-overalled used-car salesman
and one of the “*‘Culhanes Of Corn-
field County.” He got his biggest
laughs from his chronic inability to
read cue cards correctly and his
good-humored acceptance of this
defect.

Nashville Scene

Nelson To Host Grady Martin Tribute

By KI1P KIRBY

The Nashville Music Assn.’s trib-
ute to veteran musician Grady Mar-
tin is shaping up nicely, with ticket
orders now beginning to come in.
The tribute is the first such Master
Award  ceremony
held by the NMA.

Because of Mar-
tin’s popularity and
influence in the
Nashville recording
scene, invitations
have been mailed
out to all members
of the musician’s union, AFTRA/
SAG and the NMA. Grady’s tribute
is set for the evening of Dec. 1 at the
new Presidential Ballroom of the
Opryland Hotel, which holds 1,500
guests.

The NMA isn’t telling what sur-
prises it's got up its sleeve, but it
should be quite a night for Grady.
Willie Nelson is hosting the event,
and if Merle Haggard’s schedule can
be arranged to avoid a Las Vegas
booking conflict on the same date,

www.americanradiohistorv.com

he’ll also be on hand to toast the man
who’s helped make so much country
music through the years.

* Kk K

A funny story about former Righ-
teous Brother Bill Medley, who was
in town two weeks ago to promote
his new RCA country single, “Till
Your Memory’s Gone”: Cynthia
Spencer, who coordinates publicity
for the label, took Medley out to a
couple of local clubs one evening dur-
ing his stay. One of the clubs they vis-
ited happened to be a new ’50s night-
spot called Chevy’s. As soon as they
walked into Chevy’s, Medley was
recognized by fans and asked for
autographs. They stayed for a while,
and then as they were getting ready
to leave, Spencer suggested to Med-
ley that they should give the dance
floor a try.

“Okay,” said Medley affably,
“how about the next song?” So they
got up and headed onto the dance
floor right as the sounds of *‘Just
Once In My Life” by the Righteous

Brothers floated out over the speak-
ers! Spencer swears she had nothing
to do with the coincidence, and yes,
they did dance to the record, a top
ten smash for the duo in 1965. Was it
strange dancing to his own song?
“Yeah, a little,” says Medley
sheepishly.

* ok Kk

Question of the Week: What well-
known rising country star (and his
band) partied so hard at the Marriott
one night recently that the hapless
guest in the next room started bang-
ing on the wall? We aren’t going to
tell you the artist’s identity—but we
will tell you that the **hapless guest in
the next room” was actor Sylvester
Stallone, trying to sleep before going
onto the set of **Rhinestone” the next
morning to resume filming with Dol-
ly Parton.

The racket from the adjoining
room finally made Stallone so furious
(it was, after all, the middle of the
night) that he jumped out of bed and

(Continued on opposite page)
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Court May Make Teena Marie Record For Mot

By STEVE IVORY

LOS ANGELES—Teena Marie
has, she hopes, started a new phase in
her recording career with the release
of her first album in two years, “Rob-
bery,” on Epic. But the 27-year-old
singer/producer’s relationship with
Motown, which began with her Rick
James-produced “Wild And Peace-
ful” album in 1979, may not be over
yet, pending a judgment in Los Ange-
les Superior Court next May.

Marie's tangled legal history dates
back to August, 1982, when Motown
filed suit against her alleging she re-
fused to deliver the last album of her
seven-year Motown contract. Marie
countered with her own suit which,
according to her attorney Don Engel
of Engel & Engel, claimed the label
signed her to the contract at the age
of 19 in 1979 without Marie's being
represented by a lawyer.

Motown charges that Marie didn't
honor a verbal agreement she made
with Motown president Jay Lasker
that if “It Must Be Magic,” Marie's
last Motown album, went gold, she
would re-sign with the company un-
der the initial contract terms. Epic,
with whom Marie signed in Aprii,
1982, is the target of another suit
filed by Weemnie Martin, who charges
the company with interfering with a
management contract with Marie she
says is still valid.

“Teena doesn’t have a manager at
the moment,” says Engel. “Motown
claims Teena is a quarter of a million
dollars in debt to them, but there
were never any sizable advances from
the company, and even at the height
of her career with the company,
when ‘It Must Be Magic’ sold over
700,000 copies, Teena was getting
$200 a week from them. She was
broke when she came to me.”

If Motown wins the suit, Marie
could be forced to give the label a
new album and $500,000 in damages.
If the court decides in Marie’s favor,
Motown could be made to relinquish
all reported profits from her
recordings.

Larkin Arnold, CBS senior vice
president, who signed Marie, says he
had ‘‘always been interested in her
because of her multi-faceted abilities.
As a capable producer, writer and

Melba Mc_)ore |
On The Tube

NEW YORK—Capitol record-
ing artist Melba Moore has signed
with CBS-TV and Columbia Pic-
tures to star in a situation comedy
called “Making Good.”” An hour-
long pilot will be aired in Febru-
ary or March.

According to Moore, who has
starred on Broadway and in a
television variety series, the ‘“'se-
ries will take advantage of my co-
medic abilities.”” Moore first came
to wide public attention in the
Broadway production of *‘Purlie”
in the early '70s. A television ver-
sion of “‘Purlie,” first broadcast
on Showtime last spring, has been
purchased for airing on PBS next

e

Moore’s new Capitol album,
“Never Say Never,” features the

Lover Satisfied.”

e S

INTERNATIONAL
MUSIC INDUSTRY

CONFERENCE
May 13-17, 1984
Killarney, Ireland

A |

March. I

bulleted black single “Keepin' My ‘

Pl

performer, she's a triple threat.”” Ar-
nold has already put those talents
into motion, as Marie is currently
producing a self-contained band, ten-
tatively called Renegade, for Epic.

Negotiations are also underway for
Marie to produce the next album by
labelmate Natalie Cole.

In the meantime, Marie looks for-
ward to a national headline tour of

Black |

5,000-seat halls in early 1984, just af-
ter the release of the Renegade al-
bum. *“I'd like to have Renegade
open my dates, so I could give them
the exposure that | got during my

o>

own

first tours with Rick James,” she
says. "'l love performing, and it's
been too long. I can’t wait to get out
there and let the fans know that
Teena Marie never went anywhere.”

W\

4

No Skullduggery, No Flim Flam, B
No Compromise, No Sell Out.

Music Written & Produced by Keith LeBlanc

November 15, 1983

“This recording documents Malcolm’s voice at a time and space in history
some nineteen or more years ago. It's meaning is just as relevant today
as it was then. His belief is that people must constantly monitor behavior,
refine goals, and direct their objectives to insure that the right to lite and
work is a reality. Ultimately, our goals should be peace and brotherhood.
Afterall, the universe belongs to all it's inhabitants.”

Dr. B. Shabazz
Widow of Malcolm X

ONLY on Tommy Boy Records
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The Mountaintop,” delivered just Short Stuff: Vince Montana’s ef- |5 S
Songs with a social message usual- days before his murder in Memphis. fort to revive the “Philly Sound” § ! 8 § § H
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“Dr. King's Desired Eulogy,” and tion of listeners. Side,” with a new album, “Teaser,” ' s fpreen MM 51 I51] 4 -F|'CH3E90°5 5
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Police, B.J. Nelson and Charmaine Bernard Edwards of Chic to produce Serrdinal Commumca_mon SCTV‘CCS’ 22 |23 |20 | DONNA 61 |42 I 7 | MANHATTAN
Lattimore with Duran Duran, and three songs featuring Cobb, Williams 1917 BN 52 ad St hianelphiaFa: §.E“$',2’,'£RH33 For The gm's\'fn%uis,
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LEAVE IT TO KASHIF—Many celebrities turned out for a party in Los Ange- ployed the DeWitt Agency and later Let Me Be Yours, All The Great Hits,
les held by Arista artists Kashif to call attention to a national adoption Saul Richfield Associates to handle SRt STZ0 Ll UL L
awareness drive. The singer/producer, himself an orphan, has cut radio publicity for the group. The column
and television spots to make the public aware of the thousands of parent- contained the statement, ‘““The Man- ) il e, it o s st il a e ie ks sclbs, el ikt (P e oRsl]
less children seeking adoption. Pictured from left are Tony Dow (Wally of hatta‘r}s never had a publicist of their @ Recording Industry Assn. of Am%,ica seal for sales ofg 500,000 units (sealgindicated by dot). A Recordiné
own. Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle).

“Leave It to Beaver”), Shirley Jones of the Jones Girls, and Kashif.
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SCHOOLS &
INSTRUCTIONS
SPEECH IMI;ROVEMENT
FOREIGN DIALECTS

Foreign and regional accent elimination for ac-
tors and business professionals Acquire any
foreign dialect for professtonal roles Individ-
ual programs for articulation. stuttering and
voice problems

BILLBOARD’S 1984
TALENT ALMANAC
YEAR END
AWARDS ISSUE

Billboard Classified Advertising

"’”
AUDIO & VIDED
CASSETTE
LDNE BOXES

Baautiful

Marketplace

A must for advertising your ad
000 buying

VHS & BETA BCIIES
M STOCK-IMSTANT SHIFMENT
Low Prices—Free Samples
PAK-WIK CORPORATION
128 Tivoll 51., Albany, NY 12207
518 465-45568 Collect

HELP WANTED

message to over 2

To orc_ler an ad...check the type of ad you want... prospects.

[J Regular classified (ads without borders). $1.55 per word, per
insertion. Minimum ad order, $31.00

[J Display classified (all ads with borders): $64.00 per column perinch,
per insertion; 4 insertions $58.00 per; 12 insertions $55.00 per; 26
insertions $52.00 per; 52 insertions $42.00 per. Price discounts are
based on insertions in consecutive issues.

[1 Reverse ad (display ads only): add charge of $6.50 per insertion.

[ Box Number c/o Billboard: add service charge of $6.00.

SAM CHWAT, MS, CCC-SP
N.Y.S -LICENSED SPEECH PATHOLOGIST
THE NEW YORK COMMUNICATION CENTER

(212) 242-8435

This Issue will be cut before the
holidays to insure maximum
EXPOSUre

The Music Business Institute

A CAREER PROGRAM IN MUSIC: course
includes recording, studio, concert and video
production; artist representation and man-
agement retailing and wholesaling; record
promation and marketing; copyright and music
industry law; songwriters and music publishing;
and more. Employment assistance. Accredited.
Financiol aid available. Write for free brochure
and career guide. MBI, Suite 4008, 2970
Peachtree Rd., N.W., Atlanta, GA. 30305.
{404) 231-3303.

WANTED TO BUY

WE WANT TO license all sorts of FUNK &
RAP recordings for sampler LP’s and disco pro-

Issue Date:
December 24th

Ad Deadline:
December 13th

(800) 223-7524
N.Y.5 RESIDENTS

(212) 764-7388
Ask for Jet! Serrette

GOVERNMENT JOBS $16,559-$50,553/year.
Now Hiring. Your Area. Call 1-805-687-6000
Ext. R-1304

Check the heading you want...

[] Help Wanted [] Position Wanted [] For Sale [] Wanted to Buy
[J Used Equipment for Sale [J Golden Oldies [J Comedy Material
[] Distributing Services [] Video Hardware [] Video Software

[J Business Opportunity [] Schools and Instruction

RADIO JOBS!

10 000+adio )obs a year tor men and women are listed
in the Amencan Radio Job Market weekly paper Up
to 300 openings every week' Disk Jocxeys News-
people and Program Dwectors Engineers. Sales
people Small medium and major marxets all tor-
mats Many jobs require ittle ot no expenence' One
week computer st $6 00 Special Bonus six con-
seculive weeks only $14 95—you save $21

AMERICAN RADIO JOB MARKET
6215 Don Gaspar, Dept. 2
Las Vegas, Nevada 89108

HAPPY BIRTHDAY

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Your Name grams in Germany. Please submit available msa-

terial and terms to: Peter Froehlich /EAMS/ Happy Birthday Robinson. You're too busy, I

Postfach 1525/D-8360 Deggendorf West-Germa- R . . !
Company. ny /Phone 0991-22071 / Telex 69780 e
Address FOR SALE
City. State Zip
Telephone FREE OVER 150 T.V. DISTRIBUTOR

CLASSI-  TITLES WHOLESALE ONLY
- . . n 2.000
Please fill in the information t_)elow if you_ V.liSh to FIED :'I-;u; 8 mgranu cuw:nmmmuocx We are s.pecialists'on: 12" records,
charge the cost of your classified advertising. ADS G'ﬁ': WM'EE g:;; frae giart catsiog. ta)Lacr;ks:grtiJ;os. -b.@we\ggﬁoéégsghg:er?:s
[J American Express [] Diners Club ] Visa [ ] Master Charge HOT gt, lﬂ
14) 343 " STRATFORD DIST. INC.

Bank # Credit card #

86 Denton Ave.
Garden City Park, NY 11040
212-343-6920, 516-877-1430
800-645-6558, Telex 6852201

LINE!

Expiration date

CASSETTES

Cut-outs and imports at a budget
price — we specialize in cassettes
and 8-track tapes call or write
for free list and prices.

J S J DISTRIBUTORS

6620 W. Belmont, Chicago. IL 60634
(312) 286-4444

Your signature

CALL
NOW
(It’s free!)
TO
PLACE
YOUR
AD!

Need to get your ad in fast? Call Jeff Serrette...
In NY State phone 212/764-7388... Outside N.Y.

State phone toll free §(0(/223-7524.
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REAL ESTATE

" CASSETTES
UNLIMITED

KATE BUSH
PUBLICATIONS!!

A newsletter has been compiled by
Kate's fans in North America. Discover
more about this talented British singer/
song-writer and her music by sending
$1.50 for the first issue.
Break-Through
Box 160
Hartney, Manitoba
ROMOXO, Canada

CINCINNATI
BILLBOARD BLDG.

64,000 sq. ft. for sale or lease. Heavy power, off street park-
ing, 30,000 ft. of well planned & beautiful offices. On bus
stop. Below market rental or sale. Iimmediately available
ideal for distributors, volume mail users, publishers, as-
sembly, printers etc. For details calil:

S— 3
m Ferd Clemen
b, /2

513-721-4200
BUTTONS RECORDING STUDIO
FOR SALE
anasaas buttens, buttons, BUTTONS! asana

Ordera $500r $100 Butten Master sampler pak to see all the
RECORDING STUDIO

newes! of our 80.000 designs' We're the world's largest
dist of licensed and novelty pins witn over 100 new
designs weeklyl We 1ake full returns and even take retumns
One of Nashville's best! Used
by many C & W top recording
stars. Up to 28 tracks also

(212/764-T388
in MY, State)

GOLDEN OLDIES

One of the world's lar anc most de-
pendable wholesale distributors of music
casselies.

EXCALIBUR PHAETON

» 1978 thru 1983 models ¢
Low mileage e Mint cond
| buy and sei daily.
Please call for curent inventory and prices.

JOHN BREWER
(314) 471-6950 (nights)
Sikeston, MO 63801

WHILE OTHER PEOPLE are raising their
prices. we are slashing ours. Major label LP's as
low as 50¢. Your choice of the most extensive

DISCOUNT OLDIES
8Y PHONE

MAIL-ORDERS ALSO ACCEPTED
215-649-7565

SAME DAY SERVICE

SPECIAL DISCOUNTS TO RADIO STATIONS
SEND FOR CATALOG-OVER 10,000 OLDIES

DISCOUNT OLDIES
BOX 77-B, NARBERTH, PA. 19072

listings available. Send $5.00 for catalogs. Scor-
pic Music. Box 391-BC. Bensalem. PA 19020,
USA.

Hey D.J.’S
"The Bride Cuts The Cake" available on 45
rpm. $2.75 plus 90¢ postage
Write: Bowen Records
Box 344
Scituate, Mass. 02066

BUDGET CASSETTES!
Willie Nelson, Fats Domino, Bob Wills, Justin
Witson, David Houston and many instrumen-
tals including “'Cotton-Eyed Joe."
Call or write for free catalog:
Jenell Holland
MERIT RECORDS/DELTA RECORDS
P.0O. Box 25326

45 RPM RECORDS
THOUSANDS IN STOCK

’

the: 56 & qnd BOE Nashville, TN 37202
HECDHDS UN MITED

of other button companies Stutl you go! stuck with' Ityou're
paying more than 40¢ per bution you re getting ripped effil
Kids that can t swing 8 98 lor an ip can atford a buck for a
button' Ask tor our 83 catalog NOWII

« Batten Master. P O Box 129 Bridgeport PA 19405

(615) 242-0951

PIANO FOR SALE: Yamaha G2J, 3 yrs. old, 5ft.
7in. Grand Piano, polished white, immaculate
cond. $7,500.00 (516} 271-8691.

TAEA Belair Ad.. Balim
(30%} BE2-2

Mg 21236

sl ) L Gl 0 § P radio stations available INCENSE CLOISONNE
card—don  waste your Ime throughout the United States. e A onr lorey 35,76 o CUSTOM PINS
Other type businesses Cash/Check o: FIRED ENAMEL
available throughout mid-
Temesgee COMEDY MATERIAL SCENT-SATIONAL Jewelry Wholesale
Box 39867A For Your Tour, Band or Business
NOT COMEDY: CURRENT ist bios. dail H R :
PROBUS calendar. much more for week?;‘::os!l&’sril::);\; C|NCINNAT|' onpas Lowest Price & Finest Qual'ty n
(61 5) 865-281 1 letterhead for free issue: Galaxy, Box 20093-A. the US
5 Long Beach, CA 90801. Ca" or WI’ite
FREE SAMPLE OF radio’s most popular humor GOSPEL! GOSPEL' GOSPEL Pl'icf:rsf\reeeet sample &

service! Write on station letterhead: O'Liners,
1237 Armacost. #6-B, Los Angeles. CA 90025.

DEEJAY SPECIALS! MONTHLY gagletter! In-
dividualized Service! We have it all. FREE in-
formation package. PETER PATTER. P.O. Box
402-B. Pinedale. CA 93650

Savoy catalog on 8 track at cut out prices.
Other black gospel LP's and casseties also
available. Send for catalog to:

SALISBURY DISTRIBUTING CO,, INC.

24100
CA S0t

CLEAR SKIES

25106 Burnaby St., Spring, TX
LI y pring 77373

s.«.é.ry. MO 21801 (713) 350-2786
{301) 548-1500 . %

DANCE FLOOR

* Kk ok A Kk ok k& %

THE MUSIC SERVICES
MODULAR LIGHTED DANCE FLOOR

Distrbutors welcome — frouble free —
low cost — controilers available

Call or write:
MUSIC SERVICE  »
327 S. Miller Rd., Akron. OH 44313
(216) 867-1575

X ¥ XXX XY¥NEA

POSTERS

Largest Selection of
Rock Posters
ZAP ENTERPRISES

1251-3 Irolo St.
Los Angeles, Calit 90006
(213) 732-3781
DEALERS ONLY

FUN-MASTER
PROFESSIONAL COMEDY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN"
* 12 Availabie isswes $50—Plus $S5 postage
“HOW T MASTER THE CEREMONIES 515 pius 53 posiage
ANNIVERSAMY ISSUE [ANl ditterenl] 540 plus $3 peslage
35 "FUN-MASTER' Gag Files lall ditteret!
$100 plus $10 posiage
BILLY GLASON

200 W. S4th St., N.Y.C. 10019 (212) 265.1316
“"NO FREEBIES I'M PROFESSIONAL!"

PICTURE DISCS
CASSETTES & LP'S
Overruns, Reissues, you name it. we have it!
Our catalog lists 1,000's of titles at affordable
and profitable prices.
TRY US YOU'LL LIKE US!
Call or write for our free catalog. Dealers only.
ABA Record Distributors, Inc.
1467 Pinewood St.
Rahway, N.J. 07065
201-574-0900

IMPORTS » CUT-OUTS e ACCESSORIES

ON SALE NEW POLICE LP & CASSETTE $4.9
wwuw NEW LOCATION wwsr
31 Brookvale Ave.
West Babyton, N.Y. 11704
For Free Catalog Call (516) 587-7722
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<t TAPES

WHY PAY MORE ?

casselte asirk blanks. am tape

1-45 cass 65 Btrk 89
46-60 cass 74 8trk 97
61-80 cass 80 Btrk 106
81-90 cass 90 Bk 115

CASSETTE & B8TRK DUPLICATORS, CUSTOM
DUPLICATION. SHRINK WRAP & LABEL ADD 45¢

TRACKMASTER inc
1310 South Dixie Hwy. West
Pompano Beach Fla.33060
Tel: (305) 943-2334

" PROFESSIONAL BLANK TAPE

Custom Cut 8 Track and Cassettes 90 dit-
ferent lengths in one minute increments
Prices start at 85
+8-T & cass Duplicators - Low cost Shrink
Wrappers - Tape Players & Recorders - Re-
cording Supphes

CALL TOLL FREE 1 (800) 237-2252
I Flondd call collect (81 4 OB 4440

BAZZY ELECTRONICS CORP.
3018 Avenue “C™ Hoimes Beach. Florida 33510
Master Cart & Visa Welt nte

BLANK AUDIO & VIDEO
CASSETTE—8-TRACK

Direct trom manutacturer—below whole-
sale—any length cassettes—4 difterent
qualities to choose from—Ampex & Agfa
bulk and reel master tape from ' to 2’
Cassete duphcation avalabte Cali tor
brochure

ANDOL AUDIO PRODUCTS. INC.
4212 14th Ave., Brooklyn, N.Y. 11216
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

CASSETTE & 8 TRACK
BLANK TAPES
All lengths 2 min. thru 96 min. Best
Prices and Best Quality. Cail or write
for price iist. Samples sent upon
request.
LOREN WHOLESALE, INC.
4950 W. 13th Lane
Hialeah, Florida 33012
Tel: (305) 558-3221

SONGWRITERS

We bring your songs to hife inexpensively with
top session players trom THE DOOBIE BROS
BOZ SCAGGS THE JACKSONS GEORGE

BENSON etc Call wrte for free sampte lape

MOONLIGHT DEMOS

213 893-0257 or 665-7464 - 5313 Bakman Ave
Box 124 - No Hollywood CA 91601

POEMS YL FOR SONGS |

* 70 BE SET TO MUSIC *

@ Your Songs or Poems may

4 EARN MONEY FOR YOU
M E E n E D Send Paems or Songs for

FREE E_JXAM!NAT!ON
Columbine Records

6753 Hollywood Bivd.
Studio W, Hollywood, Ca. 90028

BLANK CASSETTE TAPES

C-60 as low as 50¢
C-90 as low as 67¢
Master. music and duphcation
grades Cassette duplication. custom
lengths C-1 through C-120 {abeis
Norelco type boxes. storage racks
and more Why spend more than you

have to?

Call or write tor catalog.
IMAGE MAGNETICS

91 Rt 23 South. Rwerdate. NJ 07457
[201) 835-1498

CASSETTE TAPE
SECURITY DEVICES

OESIGNED FOR RETAIL OUTLETS
EASY TO USE IN EXPENSIVE
RE USE ABLE & DISPOSABLE

5 SELECTIVE MODELS

—FOR SAMPLES AND PRICES—

CONTACT

C& D SPECIAL PRODUCTS
309 SEQUOYA DRIVE
HOPKINSVILLE kY 42240

502/885-8088

CASSETTE DUPLICATION
in real time or at high speed in Stereo/Mono.
Custom loaded Bass and Maxell tape avail-
able in normal, high and CHROME. Fast turn-
around. BEST RATES in the U.S. or we will
refund 25% on any order.
BENNETT CORP.

(805) 245-0111

TALENT

FINISHED MASTERS DANCE orientated new
music available for release. Seek interested la-
bels or distributors. IMOAN PRODUCTIONS
3903 Fernwood. Los Angeles, CA 90027 (213)
661-9589

CHART RECORD

SERVICES

THE FASTEST. MOST DEPENDABLE
SERVICE IN THE WORLD

Attn INTERNATIONAL RADIO STATIONS DiSCOTHEQUES
and PRIVATE COLLECTORS
Subscride 1o our AUTOMATIC AIRMANL SERVICE lor 355
LPs ang Cassettes 'rom all the charts

Special Orders Welcome

AIRDISC USA

P.O. Box 835. Amityville. N.Y. 11701

SONGWRITER SEEKS AGENT to promote
copyrighted NOW material. Betty Gomory, 40-
05 48th St.. Sunnyside. NY 11104

DISTRIBUTING SERVICES

GEMINNE STYLL HEADPHOMES. CARTRIDGES
We o B al bast 1 belaw)
pricing tHe trade HURE. KUDID
TECHMCA  MCNENINE. DATOFOM  ADC  STANTEN
GRASD. SEMWMESER

(800) 223-0111
(212} 435-5100

MAGNETROMNIX INDUSTRIES
1648 48th 51., Brookiyn, HY 11204
Telan. 426445 INTEL (ITT)

RECORDING TAPE & ACCESSORIES
24-HOUR FREIGHT PAID SERVICE
Best Seiecthon—Best Service—Best Fill

MAXELL - TDK - DISCWASHER - SONY
- MEMORE X - FUJI - ASTROCADE - SHURE
- AMARAY : SCOTCH - SAVOY - RECOTON
- EVEREADY - AUDIO TECHNICA - DYNA.
SOUND - BASF - DURACELL - SOUND
GUARD - TRACS - ALLSOP - many many
more’ SEND FOR FREE CATALOG

A.l. ROSENTHAL ASSOCIATES
Dept & 1035 tows Dr  Warmnsier PA 18974 [215] 441 8900

DEALERS DmLy
TOLL FREE ORDERING- (800) 523-2472

THE CONCERT CONNECTION'
OFFICIALLY LICENSED TOUR

T-SHIRTS, JERSEYS & MUSCLES

Multi-colored screened 2 sided domestic %ab
ments of Jackson, Springfield, Asia, AC/
Prince, Detf Leppard, Men at Work, Loverboy,
Iron Maiden, Judas Priest, Kinks, Duran Duran,
Rush, Triumph and many more.

ROCK REPS, CHICAGO, ILL.
© 1-312-376-8575

APPAREL

BRANCO DESIGNS, INC.

Finest printable sportswear Qualty designs
our prionty Custom design concession shirts
Wear the best'

Contact:

BRANCO DESIGNS, INC.

404 Josiane Court
Altamonte Springs, Fl. 32701
305-339-4888

EQUIPMENT FOR SALE

NEUMANN MASTERING SYSTEM

Including tape machine, SX68 Head
VG66 Amplitier Rack, Level Sets HF
Limiters. Elliptical Equalizer and Variable
pitch and depth. $38.500.00 Dolby M16
track noise reduction $8.500.00.

Call: JIM
(513) 681-8402

ANNOUNCEMENTS

CONTESTANTS NEEDED

T.v. battle of the bands and singers.
Prizes totaling $50,000. in retail value.
13 episodes currently in production. No
entry fees. Audio cassettes required.

714-624-6405

INQUIRE ON STATION
LETTERHEAD

RECORD SOURCE

INTERNATIONAL
1515 Broadway
New York, NY 10036

ATTENTION—COUNTRY DEEJAYS. Play
the beautiful, heart warming song, “Lilacs, Daf-
fodils, Violets and Snow™, written by the late
Karl Davis, author of “Kentucky™. Fanny Wal-
lin—artist. your support sincerely appreciated.
Distributed by Celestial Light Records, Rt. 4,
Box 164, Mt. Vernon, KY 40456.

RUN YOUR CLASSIFIED ad in Americas #1
Consumer Music Magazine, ABC audited, $1.25
per word. Display $100.00 per column inch. Ma-
Jjor credit cards accepted. Call Cindy: Musician
Magazine, (617) 281-3110.

® Continued from page 22

KOURY, KINDRA
Come What May
LP Olympic Records

THE MIGHTY CLOUDS OF JOY
Sing And Shout
LP Myrrh SPCN 7-01 676706-1

PETRA
Not Of This World
LP Star Song SPCN 7-102-05086-0

PILLAR, MICHELLE

Reign On Me
LP Sparrow SPR 1077

POPE, SISTER LUCILLE AND THE
PEARLY GATES
Great Reunion
LP Atlanta International A.LLR. 10067$7.98
CA A.LR. 10067... $7.98

REV. ISAAC DOUGLAS & THE WIL-
MINGTON-CHESTER MASS CHOIR
They Shall Be Mine

LP Savoy SL 14665

CA SL 14665

ROBINSON, ROSCOE
High On Jesus
LP Savoy SL 14733
CA SL 14733

TOLZER BOYS CHOIR
Now Let Us Sing Halleluja
Schmidt-Gaden

LP Proarte PAL 1057
CA PAC 1057

THE TRUTHETTES

Take It To The Lord in Prayer
LP Malaco MAL 438
CA MAL 4386 ..
BT Mal 4386

VARIOUS ARTISTS
My Lord What A Mornin’
LP Arch 5-1796

THE VAR SON COMMUNITY CHOIR
He Has Brought Us All The Way

LP Savoy SL 14696
CA SL 14696

CLASSICAL

ANTIQUA, CAPELLA & KONRAD
RUHLAND

O Joyful Day

LP Proarte Pal 1075

CA PAC 1075

New LP/TapeReleases

BEETHOVEN, LUDWIG VAN
Piano Concerto #5
Youri Egoroy, Philharmonic Orch.,
Sawallisch
LP Angel DS 37958

BEETHOVEN, LUDWIG VAN
Symphony #9: Choral Fantasy
Price, Horne, Vickers, Salinin, Ax,
N.Y. Philharmonic
LP RCA ARC2-4734

BRITTEN, BENJAMIN

A Ceremony Of Carols
LP Proarte PAD 160
CA PCD 160

GUTTER, LUDWID & THE DRESDEN
BRASS CONSORT

Christmas Brass Music

LP Proarte PAD 122

CA PCD 122

_New Video Releases

® Continued from page 31

LETTERS FROM MY WINDMILL
Beta & VHS Hollywood Home
Theatre.

LIFE OF OHARV
Beta & VHS Video Yesteryear
976 $69.95

THE LODGER
Beta & VHS Hollywood Home
Theatre

THE MARTHA RAYE SHOW
Beta & VHS Video Yesteryear
203 $39.95

MESA OF LOST WOMEN
Beta & VHS Hollywood Home

$64.95

$34.95

Theatre $34.95
MOVIE STRUCK
Beta & VHS Video Yesteryear.... $49.95

THE NAZIS STRIKE

Beta & VHS Hollywood Theatre.. $34.95
THE NBC COMEDY HOUR

Beta & VHS Video Yesteryear

213 $39.95
NUMBER SEVENTEEN

ggtr & VHS Video Yesteryear

$49.95

THE PASSION OF JOAN ARC
Beta & VHS Hollywood Home

Theatre $44.95
PATHER PANCHALI

Beta & VHS Hollywood Home

Theatre $44.95

REPORT FROM THE ALEUTIANS
Beta & VHS Hollywood Home

Theatre. $44.95
STARS OF JAZZ
Beta & VHS Video Yesteryear
$39.95

® Continued from page 33

Chancey producing James & Michael Youn-
ger for MCA, with Les Ladd at the controls
and Tim Farmer seconding . . . Marty York
in with producer Bill Walker, with David Mc-
Kinley behind the board . . . Chris LeDeaux
is mixing and overdubbing tracks for an up-
coming project with engineer McKinley . . . In
the mastering department at Woodland, Den-
ny Purcell is finishing Sylvia’s next single for
RCA.

Engineer Randy Kling is mastering a mini-
LP by RCA artist David Wills at Disc Master-
ing. Blake Mevis is producing the project.

Tom Teeley is currently at Bullet Studios
mixing his debut album for A&M, with producer
Neil Kernon. Original tracks were out in New
York using LeMobile.

NEW YORK

Producer Arthur Baker remixing material
from Stevie Nicks’ Modern album at Unique
Recording Studio. Baker is also producing
tracks for Epic act Face To Face, with Chris
Lord Algae behind the board and Roey Sha-
mir seconding ... McCoy Tyner laying
tracks for a new album, with Peter Robbins at
the controls and Steve Pecorella assisting

. Ballistic Kisses mixing tracks with pro-
ducer lvan Ivan and engineer Jay Burnett.

 StudioTrack__ |

ELSEWHERE

At Syncro Sound Studios in Boston, Ball
& Pivot completing tracks with engineer Wal-
ter Trubitt and assistant Roger Merritt . . .
Roomful Of Blues at work on their next LP
with engineer Turbitt and assistant Gary
Wright . . . Turbitt producing and engineer-
ing tracks with the Skatterbrains. . . George
Thorogood & the Destroyers are in to cut
single tracks for EMI America with producer
Dave Edmunds and engineer Carey Taylor.
Thom Moore is seconding . . . Jeff Lorber
recording tracks for his forthcoming Arista LP,
with Maurice Starr producing. Tom Carr
and Moore are behind the board . . . John
Boylan producing Til Tuesday, with Turbitt
engineering and Patrick Maccia assisting.

PolyGram act Rubber Rodeo beginning to
cut album tracks at Bearsville Studios in
Bearsville, N.Y. Hugh Jones is producing
and engineering the tracks.

Singer/songwriter Ken Welch is completing
tracks for debut self-produced project at Stu-
dio A in Dearborn Heights, Mich. Eric Mor-
geson is engineering.

Editor’s note: All material for the
Studio Track column should be di-
rected to Erin Morris in Billboard’s
Nashville office.

® Continued from page 27

9 Ways To Win, “Close To You,” Atlantic

Real Life, “Send Me An Angel,"” MCA

Reflex, “The Politics Of Dancing," Capitol
Stan Ridgeway & Stewart Copeland, “Don’t Box Me In,"”

Video
____ Music Programming

Universal

Rubinoos, “If I Had You Back,”* Warner Bros.

Michael Sembello, ** Automatic Man,”
Rick Springfield, *'Souls,”” RCA

Warner Bros.

Richard Thompson, “Wrong Heartbeat,” Hannibal
Toronto, *When Can I See You,” Solid Gold
Simon Townshend, *'I'm The Answer,” 21/PolyGram

Trio, “Boom Boom,” Mercury
Tubes, ““Monkey Time,” Capitol

Twisted Sister, “You Can’t Stop Rock ‘N’ Roll,” Atlantic
Bonnie Tyler, “Faster Than The Speed Of Night,” Columbia

UB40, “Red Red Wine,” A&M

Edgar Winter, “Frankenstein 1984, Body Rock/Tommy Boy

X, “More Fun In The New World,” Elektra

Y&T, “Meanstreak,” A&M

Paul Young, “Wherever I Lay My Hat,” Columbia

www.americanradiohistorv.com

" fairly healthy $8.41.

THE STILWELL ROAD
Ronald Reagan
Beta & VHS Video Yesteryear
114 $39.95

THE THIEF OF BAGDAD
Beta & VHS Holiywood Home
Theatre

TONIGHT FOR SURE
Beta & VHS Video Yesteryear..... $49.95

TRAITORS OF THE BLUE CASTLE
Beta & VHS Hollywood Home
Theatre $59.95
THE TRUE GLORY
Peter Ustinov, Frank Harvey

Beta & VHS Hollywood Home
Theatre.........cccocencrcinceseceee $44.95

TWO GUN GUSSIE
Beta & VHS Video Yesteryear..... $39.95

WASHINGTON SQUARE
Ray Boiger
?;t; & VHS Video Yesteryear

~ Fast
Forward

® Continued from page 28

$44.95

$39.95

It is for this reason that deter-
mined attempts are being made to get
to the next stage of VCR size reduc-
tion within today’s existing half-inch
Beta and VHS formats so that com-
patibility with existing machines and
prerecorded programming can be
maintained. The two main half-inch
transport elements being worked on
to reduce today’s overall VCR size

are the cassette plastic case contain-

ing the tape supply and takeup hubs,
and the video head drum.

At this point we have a good can-
didate for the incorporation of a
VCR transport as a built-in color tv
set element (now selling at over 11
million a year), videodisk players and
a host of other home entertainment
technologies.

* K* K

Ken Winslow is publisher of the Vi-
deoplay Report, a newsletter analyz-
ing developments in video hardware
and software. He is based in Washing-
ton, D.C.

North Carolina
Chain Diversifies
® Continued from page 23

corded cassette fixtures, under lock
but “‘very accessible,” tape sales now
account for 60% of his prerecorded
sales.

Although located in the heartland
of Record Bar, Rainbow is in smaller
communities and thus doesn’t com-
pete directly with large retail chains,
Anderson notes. Thus, shelf price is a
Singles are
$1.50, with just the top 100 stocked.

Of course, the emphasis in audio
means the chain is not that depen-
dent on records and tapes. ‘“We are
into just about everything in stereo
and even telephone accessories and
computers,” says Anderson, adding
that Rainbow has “just been dab-
bling” in television with a few VCRs.

Mentioning still another facet of
Rainbow’s philosophy, Anderson
says the chain advertises heavily,
principally on rock-formatted radio.
“Spots are very reasonable here in
some cases $3,” he says.

As might be expected, Rainbow
Records is high on Compact Discs.
The store stocks Sony players, and
Anderson says the new product cate-
gory is starting to catch on.

2.
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E'RE THE \NINNERS/

°' . .
O 4 :

The finale of the 14th annual
World Popular Song Festival
took place in Tokyo's
Budokan Hall on Oct. 30 whan
distinguished musical artists
from all over the world
gathered to perform before

a capacity audience.

The musical tyhoon remains.
It will blow you away!

,‘ Grand Prix
Newtcn Family {Hungary)
Adém Végvari and Eva Csepregi
Y

Grand Prix Outs-anding Song Award Outstanding Song Award Most Outstanding Performance Awarﬂ Outstanding Somj Award
Makow (Japan) Crystal (Mexico) Nicole (West Germany) Outstanding Song Award Bessy (Greece)
Homero (Peru)

»
ey

Qutstanding Song Award Kawakami Award . Kawakami Award
| POOH (italy) Small Talk (United Kingdom) Franne Golde (U.S.A.)

FESTIVAL COMMITTEE ‘83 . ,
(@) YAMAHA MUSIC FOUNDATION &25.2 Somonesi o e S oo
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BRITAIN

(Courtesy of Music & Video Week)

This Last
Week Week
1 1
2 3
3 A
4 52
5 9
] 5
1/ 10
8 %
9 8
10 36
1" 21
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13 6
14 16
15 1"
16 20
17  NEW
18 12
19 30
20 15
21 32
22 18
23 27
24 NEW
25 17
26 14
27 13
28 NEW
29 35
30 26
31 NEW
32 NEW
33 19
34 23
35 29
36 NEW
37 NEW
38 25
39 24
40 22
1 2
2 1
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4 12
5 10
6 5
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9 7
10 4
1 22
12 NEW
13 8
14 6
15 9
16 13
17 14
18 NEW
19 15
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21 20
22 21
23 23
24 1€
25 24
26 27
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As of 11/19/83
SINGLES

UPTOWN GIRL, Billy Joel, CBS

SAY SAY SAY, Paul
McCartney/Michael Jackson,
Parlophone

CRY JUST A LITTLE BIT,
Shakin’ Stevens, Epic

ALL NIGHT LONG, Uonel Richie,
Motown

THE SUN AND THE RAIN,
Madness, Stiff

PUSS 'N' BOOTS, Adam Ant,
cBs

THE LOVE CATS, Cure, Fiction

SAFETY DANCE, Men without
Hats, Statik

KARMA CHAMELEON, Culture
Club, Virgin

NEVER NEVER, Assembly, Mute

UNDERCOVER OF THE NIGHT,
Rofling Stones, Rotling Stones

A SOLID BOND IN YOUR
HEART, Styie Counc)), Potydor

UNION OF THE SNAKE, Duran
Duran, EMI

UNCONDITIONAL LOVE, Donna
Summer, Mercury

PLEASE DON'T MAKE ME CRY,
UB40, DEP International

ONLY FOR LOVE, Limaht, EMI

LOVE OF THE COMMON
PEOPLE, Paul Young, CBS

HEY YOU, The Rocksteady
Crew, Charisma

LOVE WILL TEAR US APART,
Joy Division, Factory

A MESS OF BLUES, Status Quo,
Vertigo

CALLING YOUR NAME, Marilyn,
Mercury

THAT WAS THEN BUT THIS IS
NOW, ABC, Neutron

RIGHT BY YOUR SIDE,
Eurythmics, RCA

THRILLER, Michael Jackson,
Epic

SYNCHRONICITY i, Police, A&M

NEW SONG, Howard Jones,
WEA

THEY DON'T KNOW, Tracey
Uliman, Stitt

THAT'S ALL, Genesis, Charisma

OBLIVIOUS, Aztec Camera, WEA

007, Musical Youth, MCA

HOLD ME NOW, Thompson
Twins, Arista

THIS CHARMING MAN, Smiths,
Rough Trade

IN YOUR EYES, George Benson,
Warner Bros.

SUPERMAN, Biack Lace, Flair

REILLY, Olympic Orchestra, Red
Bus

LET'S STAY TDGETHER, Tina
Turner, Capitol

OWNER OF A LONELY HEART,
Yes, Atco

BLUE MONDAY, New Order,
Factory

KISS THE BRIDE, Elton John,
Rocket

KISSING WITH CONFIDENCE,
Will Powers, tsland

ALBUMS

COLOUR BY NUMBERS, Culture
Club, Virgin

CAN'T SLOW DOWN, Lionet
Richie, Motown

UNDERCOVER, Rolling Stones,
Roling Stones

AN INNOCENT MAN, Biily Joel,
ces

THRILLER, Michael Jackson,
Epic

LABOUR OF LOVE, UB40, Dep
International

NO PARLEZ, Paul Young, CBS
THE TWO OF US, Various, K-
tel

GENESIS, Charisma

PIPES OF PEACE, Paul
McCartney, Parlophone

STAGES, Elaine Paige, K-tel

CHART HITS ’83 VOL.1/2,
Various, K-tel

VOICE OF THE HEART,
Carpenters, A&M

SNAP, Jam, Polydor

INFIDELS, Bob Dylan, CBS

TOO LOW FOR ZERO, Eiton
John, Rocket

FANTASTIC, Wham, Inner Vision

HIT SQUAD-HITS OF 83,
Various, Ronco

IMAGINATIONS, Various, CBS

STRIP, Adam Ant, CBS

LET'S DANCE, David Bowie, EMI
America

IN YOUR EYES, George Benson,
Warner Bros.

THE ATLANTIC YEARS 1973-
1980, Roxy Music, E.G.

ROCK AND SOUL, Daryi Hall &
John Oates, RCA

SILVER, Clitf Richard, EMI

THE CROSSING, Big Country,
Mercury

HAVE YOU EVER BEEN IN
LOVE, Leo Sayer, Chrysalls

28
29

30

31

32

33

35

36

37

39

40

29

NEW

30

40
28

17

NEW

19

NEW

25

NEW

18

34

SYNCHRONICITY, Police, A&M

THE ESSENTIAL JEAN-MICHEL
JARRE, Polystar

CHAS 'N’ DAVE'S KNEES UP,
Rockney

TRUE, Spandau Ballet, Chrysalis

THE MUSIC OF RICHARD
CLAYDERMAN,
Decca/Delphine

ZIGGY LIVE, David Bowie, RCA

ROOTS REGGAE 'N' REGGAE
ROCK, Various, Telstar

NORTH OF A MIRACLE, Nick
Heyward, Arista

GREATEST HITS, Marvin Gaye,
Telstar

SCANDALOUS, Imagination, Red
Bus

FADE TO GREY, Visage, Polydor

MONUMENT THE SOUNDTRACK,
Ultravox, Chrysalis

HEARTS AND BONES, Paul
Simon, Warner Bros.

CANADA

(Courtesy of The Record)
As of 11/27/83

SINGLES

This Last
Week Week

1

2

3

1"

12

13

14

15

12

13

14

1

ISLANDS IN THE STREAM,
Rogers & Parton, RCA

3 ALL NIGHT LONG (ALL NIGHT),

Lionel Richie, Motown/Quality

4 MAKING LOVE OUT OF

NOTHING AT ALL, Air Supply,
PolyGram

5 UPTOWN GIRL, Billy Joel, CBS
2 TRUE, Spandau Ballet,

Chrysalis/MCA

6 IN A BIG COUNTRY, Big

Country, Vertigo/PolyGram

13 TONIGHT | CELEBRATE MY

LOVE, Bryson & Flack, Capitol

7 SAY, SAY, SAY, McCartney ‘&

Jackson, Columbia/CBS

10 SWEET DREAMS, Eurythmics,

RCA

8 MODERN LOVE, David Bowie,

Liberty/Capitol
ONE THING LEADS TO
ANOTHER, Fixx, MCA

14 TELEFONE, Sheena Easton,

Capitol

15 CRUMBLIN' DOWN, John

Cougar Meliencamp, Riva/
PolyGram

NEW MAJOR TOM (COMING HOME),

Peter Schilling, WEA

12 BURNING DOWN THE HOUSE,

Talking Heads, Sire/WEA

16 BIG LOG, Robert Plant, Atiantic/

WEA

19 CHURCH OF THE POISON MIND,

Cuiture Club, Virgin/PolyGram

20 TOTAL ECLIPSE OF THE

HEART, Bonnie Tyler, CBS

NEW MANIAC, Michael Sembelio,

Casablanca/PolyGram

NEW UNION OF THE SNAKE, Duran

Duran, Capitol

ALBUMS
SYNCHRONICITY, Police, A&M
CAN'T SLOW DOWN, Lionei
Richie, Motown/Quality

THRILLER, Michael Jackson,
Epic/CBS

LET'S DANCE, David Bowie,
Liberty/Capitot

THE CROSSING, Big Country,
Vertigo/PolyGram

GENESIS, Genesis, Attantic/
WEA

PYROMANIA, Det Leppard,
PolyGram

11 EYES THAT SEE IN THE DARK,

Kenny Rogers, RCA
FLASHDANCE, Soundtrack,
Casablanca/PolyGram
COLOUR BY NUMBERS, Culture
Club, Virgin/PolyGram

14 UH-HUH, John Cougar

Mellencamp, Riva/PolyGram

13 GREATEST HITS, Air Supply,

Big Time/PolyGram

16 TRUE, Spandau Ballet,

Chrysalis/MCA

10 FASTER THAN THE SPEED OF

NIGHT, Bonnie Tyler, CBS

18 ROCK 'N' SOUL, Hall & Oates,

RCA

17 AN INNOCENT MAN, Billy Joet,

cBS

NEW UNDER COVER, Rolling Stones,

Rolling Stone/WEA

15 SWEET DREAMS, Eurythmics,

RCA

12 THE PRINCIPLE OF MOMENTS,

Robert Plant, WEA

19 METAL HEALTH, Quiet Riot,

Epic/CBS

WEST GERMANY

{Courtesy Der Musikmarkt)
As of 11/21/83

SINGLES

This Last
Week Week

1

1 COME BACK AND STAY, Paul
Youna. CBS

2

3

~ o

10
"

12

13
14

16
17

18

19

20

10

1"
12

14
15

16

17
18

19

20

2

3

NEW
13

17

12

NEW

NEW

1"
15

19
13

14

10
NEW

17

18

| LIKE CHOPIN, Gazebo,
Baby/EMI-Electrola

KARMA CHAMELEON, Culture
Club, Virgin

SHADOW ON THE WALL, Mike
Oldfield, Virgin

MAMA, Genesis,
Vertigo/Phonogram

ROCKIT, Herble Hancock, CBS

ALL NIGHT LONG, Lionel Richie,
Motown

25 YEARS, Catch, Metronome

SUNSHINE REGGAE, Lald Back,
Metronome

ONLY FOR LOVE, Limahi, EMI

FLASHDANCE, Irene Cara,
Casablanca/Phonogram

YOU, Boytronic,
Mercury/Phonogram

RED RED WINE, UB 40, Virgin

DOLCE VITA, Ryan Parls,
Carrere/DGG

MANIAC, Michaet Sembelio,
Casablanca/Phonogram

BIG APPLE, Kajagoogoo, EMI

GIVE ME YOUR LOVE, Frank
Duval, Teldec

HERZ IST TRUMPF, Trio,
Mercury/Phonogram

FAR FROM OVER, Frank
Statlone, RSO/DGG

SAY SAY SAY, Paul McCartney
& Michael Jackson,
Parlophone/EM!

ALBUMS

GENESIS, Vertigo/Phonogram

FLASHDANCE, Soundtrack,
Casablanca/Phonogram

NO PARLEZ, Paul Young, CBS

CRISES, Mike Oldtleld, Virgin

HEADS OR TALES, Saga,
Polydor/DGG

COLOUR BY NUMBERS, Culture
Club, Virgin

TABALUGA, Peter Maffay,
Metronome

STAYING ALIVE, Soundtrack,
RSO/DGG

TOO LOW FOR ZERO, Elton
John, Rocket/Phonogram

AUS BOEHMEN KOMMT DIE
MUSIK, Peter Alexander, Ariola

GAZEBO, Baby/EMI

CONSTRUCTION TIME AGAIN,
Depeche Mode,
Mute/Intercord

GEFUEHLE SIND FREI, Roland
Kaiser, Hansa/Ariola

LIEDER DER MEERE, Heino, EM!

TRUE, Spandau Ballet,
Chrysaiis/Ariola

IF | COULD FLY AWAY, Frank
Duval, Teldec

I LOVE ABBA, Abba, Polystar

CAN'T SLOW DOWN, Lionel
Richie, Motown/Bellaphon

BYE BYE, Trio,
Mercury/Phonogram

SYNCHRONICITY, Police,
A&M/CBS

AUSTRALIA
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urtesy Kent Music Report)
As of 11/21/83

SINGLES

KARMA CHAMELEON, Cuiture
Ciub, Virgin

RECKLESS, Australian Crawl,
EMI

RED RED WINE, UB40, DEP
Internationai

GIVE IT UP, KC & Sunshine
Bana, Epic

UNION OF THE SNAKE, Duran
Duran, EMI

MODERN LOVE, David Bowie,
EMI America

ISLANDS IN THE STREAM,
Kenny Rogers & Dolly Parton,
RCA

SAY SAY SAY, Paul McCartney,
Michael Jackson, Parlophone

UPTOWN GIRL, Billy Joel CBS

BOP GIRL, Pat Wilson, WEA

TONIGHT | CELEBRATE MY
LOVE, Peabo Bryson &
Roberta Flack, Capitol

GOLD, Spandau Ballet, Chrysalis

AUSTRALIANA, Austen
Tayshus, Regular

HOLD ME TIGHT, Cold Chisel,
WEA

SAFETY DANCE, Men without
Hats, Big Time

RAIN, Dragon, Mercury

PUTTIN’ ON THE RITZ, Taco,
RCA

| HEAR MOTION, Models,
Mushroom

McRAWHIDE, Chaps, Stiff

CRYSTAL, Elion John, Rocket

ALBUMS
COLOUR BY NUMBERS, Culture
Ciub, Virgin
LET’S DANCE, David Bowie, EMi
America

NEW UNDERCOVER, Rolling Stones,

Rolling Stones
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TOO LOW FOR ZERO, Eiton
John, Rocket

AN INNOCENT MAN, Billy Joel,
CBS

EYES THAT SEE IN THE DARK,
Kenny Rogers, RCA

TRUE, Spandau Ballet, Chrysalls

JUST ONE..., Renee & Renato,
RCA

PIPES OF PEACE, Paul
McCartney, Partophone

INFIDELS, Bob Dyian, CBS

THE BREAKERS '83, Various,
Polystar

GREATEST HITS, Air Supply,
Big Time

WHAT'S NEW, Linda Ronstadt,
Asylum

THRILLER, Michael Jackson,
Epic

PLEASURE OF YOUR
COMPANY, Modeis, Mushroom

SYNCHRONICITY, Police, A&M

BUSINESS AS USUAL, Men At
Work, CBS

FLASHDANCE, Original
Soundtrack, Casabianca

UNFORGETTABLE, Nat King
Cote, Capitol

KiSSING TO BE CLEVER,
Culture Ctub, Virgin

JAPAN

(Courtesy Music Labo)
As of 11/21/83
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HITOMI WA DIAMOND, Seiko
Matsuda, CBS-Sony/Sun

ROYAL STRAIGHT FLASH,
Masahiko Kondo,
RVC/Johnny's

GLASS NO RINGO, Seiko
Matsuda, CBS-Sony/Sun

ADESUGATA NAMIDA MUSUME,
Kyoko Koizumi/Burning

ANOKO, Miyuki Nakajima,
Canyon/Yamaha

GOOD-BYE SEISHUN, Tsuyoshi
Nagabuchi, Toshiba-EM}

LOVE IS OVER, Ouyan Fifi,
Polydor/Burning-JVK

SASAME YUKI, Hiroshi itsuki,
Tokuma/RFMP TV Asahi
Sound 1

CAT'S EYE, Anri, For Life/NTV

PUSANKOU E KAERE, Jiro
Atsumi, CBS-Sony/Nihon

CHOUHATSU MUGENDAI,
Shibugakitai, CBS-
Sony/Johnny’s

SONNA HIROSHINI
DAMASARETE, Mizue Takada,
Teichiku, PMP/Amuse

KINKU, Akina Nakamori,
Warner-Ploneer/NTV

NANIWA KOISHIGURE, Harumi
Miyako & Chiaki Oka

TOKYO SHUFFLE, Southern All
Stars, Victor/Amuse

YUME SHIBAI, Tomio Umezawa,
King/Kitty

FLASHDANCE, irene Cara,
Polystar/intersong-Nichion

KARMA CHAMELEON, Culture
Ctub, Victor/Nichion-Aprit

KODOMOTACHIO SEMENAIDE,
Masato ibu, CBS-Sony/Nichion

KIMETEYARU KONYA, Keniji
Sawada, Polydor/Watanabe

ALBUMS

NEMURENAI JIDAI, Chiharu
Matsuyama, News

YES-YES-YES, Oft Course,
Toshiba-EMI

SEIKO PLAZA, Seiko Matsuda,
CBS-Sony

AN INNOCENT MAN, Billy Joel,
CBS-Sony

FLASHDANCE, Soundtrack,
Polystar

SOUL VACATION, Ratsstar,
Epic-Sony

BODIES AND SOULS, Manhattan
Transtfer, Warner-Pioneer

FRIDAY TROUBLE, Singo
Kazami, For Life

HALF SHADOW, Nacko Kawai,
Nippon Columbia

JOUNETSU, Takuro Yoshida,
For Life

CAN'T SLOW DOWN, Lionel
Richie, Victor

ROMANTIC VIEW, Tatsuhiko
Yamanoto, Toshiba-EMi

BEST KEPT SECRET, Sheena
Easton, Toshiba-EMI

J.L, Junichi Inagaki, Toshiba-EMI

GREATEST HITS, Air Supply,
Nippon Phonogram

SIGNIFIE, Taeko Ohnuki, RVC

HATSUKOI, Kozo Murashita,
CBS-Sony

MAGIC, Marine, CBS/Sony

LET'S DANCE, David Bowie,
Toshiba-EMi

CAN | SING?, Masayoshi
Takanaka, Kitty

NETHERLANDS

(Courtesy Stichting Nederlandse Top 40)
As of 11/19/83

SINGLES
This Last
Week Week

1 1 ALL NIGHT LONG, Lionel Richie,
Motown

2 3 HEY YOU ROCK STEADY
CREW, Virgin

3 4 SUZANNE, V.OF. de Kunst, CBS

4 6 COME BACK AND STAY, Paul
Young, CBS

5 5 | LIKE CHOPIN, Gazebo, Baby

6 2 SUNSHINE REGGAE, Laldback,
CNR

7 7 JOKE STOP MET KOKEN, Leids
Sleutelgaten, Telstar

8 NEW UNDERCOVER OF THE NIGHT,
Roiling Stones, EMI

9 NEW MANHATTAN, G'Race, Ya Ya

10 NEW BIG APPLE, Kajagoogoo, EM

ALBUMS

1 3 CAN'T SLOW DOWN, Lionel
Richie, VIP

2 A COLOUR BY NUMBERS, Culture
Club, Virgin

3 2 DESIRE, BZN, Mercury

4 4  TRUE, Spandau Baliet, Chrysalis

5 5 LABOUR OF LOVE, UB 40,
Virgin

6 6 GENESIS, Vertigo

7 NEW KINDEREN VOOR KINDEREN
DL.4, Turning Point

8 8 THRILLER, Michael Jackson,
Epic

9 7 THE PRINCIPLE OF MOMENTS,
Robert Plant, WEA

10 9 ROMAN, Rob de Nijs, EMI

ITALY

(Courtesy Germano Ruscitto)
As of 11/14/83

ALBUMS

This Last

Week Week
1 1 FLASH DANCE, irene Cara,

PolyGram

2 2 TROPICO NORD, Pooh, CGD-MM

3 4 E ARRIVATO UN BASTIMENTO,
Edoardo Bennato, Ricordi

4 3  MOONLIGHT SHADOW, Mike
Oldfield, Virgin

5 5 GENESIS, PolyGram

6 6 BOLLICINE, Vasco Rossi,
Caroselio/Ricordi

7 10 JAZZ, Loredana Berte, CBS

8 9 GAZEBO, Baby

9 11 STUDIO 54, No.6, Various,
COM/CGD-MM

10 19 CALYPSO, Ron, RCA

1 7 MIXAGE, Various, Baby/CGD-
MM

12 8 SYNCHRONICITY, Police, CBS

13 18 BANDIERA GIALLA, Ivan
Catanio, CGD-MM

14 12 CIRCO MASSIMO, Antonelto
Venditti, Ricordi

15 NEW STAYING ALIVE, Various,
PolyGram

16 14 FALSI ALLARM), Alice, EMI

17 NEW ATMOSFERA, Adriano
Celentano, Clan/CGD-MM

18 17 1 GRANDI SUCCESSI DI ELVIS
PRESLEY, Siglaquattro/RCA

19 20 ) GRANDI SUCCESSI, Riccardo
Cocciante, RCA

20 16 TRE, Teresa De Sio, PolyGram

Gene Norman
Makes Splash
In Polish Market

WARSAW—Gene Normard of
Hollywood-based GNP Crescendo
Records has moved into the Polish
market and scored a massive hit with
“Dance Little Bird” by Bob Kames
& the Happy Organ.

More than 100,000 copies of the
single have reportedly been sold na-
tionwide, and Polish youngsters are
dancing to the associated ‘“ducks”
craze. Norman visited Poland a few
weeks back to negotiate with state-
owned record company Polskie Na-
grania for a second pressing of a fur-
ther 100,000 units, while Bob Kames,
himself of Polish origin, flew to War-
saw to give concerts for invited guests
and to attend talks with Polskie Na-
grania executives.

A number of new transactions be-
tween Crescendo and the Polish com-
pany are now being set.
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South African Video Firm
Expands Into Computers

By JOHN MILLER

JOHANNESBURG — Highgold,
South Africa’s largest and oldest in-
dependent video distributor, has
moved into the home computer mar-
ket with the launch of Soft Cell Com-
puters through this territory. The
firm has already tied up most of the
country’s retail outlets.

Formed in 1977, Highgold now re-
leases over 200 video titles a year,
making it South Africa’s largest
across-the-board distributor. Most of
the 40 or so major independent dis-
tributors release between 40 and 70
software programs a year. Dennis
Bieber, Highgold managing director,
says the large number of fly-by-night
operators acquiring product at any
price has forced acquisition costs up
to unrealistic levels.

With around 250,000 VCRs cur-
rently in use here, and with that
number expected to grow by 100,000
machines next year, Bieber would
like to see the number of distributors
halved and the number of retail out-
lets cut from 2,000 to something near
1,000. This would not affect the in-
dustry’s professional operations, he
says, and in an attempt to eliminate
some of the latecomers, Highgold has
slashed the price of its own video-
cassettes from $75 to $40.

The company, which recently ac-
quired South African distribution
rights to the Shelley Duvall “Faerie
Tale Theatre” and the CBS “Wayne
& Schuster” series, is about to spend
a reported $120,000 on a pre-Christ-
mas advertising campaign coinciding
with the release of 30 Hanna-Bar-
bera, Terrytoons, Filmation and

Worldvision cartoons.

Bierber says the importance his
company attaches to this promotion
can be judged by the fact that the
promotional spend exceeds those by
20th  Century-Fox and Warner
Brothers for their “Star Wars” and
*“*Superman’ launches here.

Crackdown On
German Piracy

® Continued from page 9

from massive photocopying of music
manuscripts for use in schools and
churches. He emphasizes the urgent
need for a blank tape royalty, noting
that more than 100 million blank
tapes were sold in West Germany in
1982. In 1981, the BASF company
alone achieved a tape turnover of
$152 million, most of it accounted for
by blank tape sales.

Sales of video hardware in 1982
were some $1.15 billion, according to
Schneider. He estimates the figure for
sales of prerecorded and blank cas-
settes at roughly $380 million, with
blank tape taking the lion’s share.
*One should not forget that the blank
tapes are used over and over again,”
he adds.

The publishers and record compa-
nies insist that German law is simply
inadequate to deal with the growing
incidence of copyright offenses and
that reform is urgently needed. They
say that failure of the government to
take urgent action against copyright
offenders will result in cultural im-
poverishment.

Private Radio Welcomed
By Swiss Label Executives

® Continued from page 9

marketing chief, is not alone in wel-
coming a new promotional option.
“Up to now,” he says, “Swiss music
trends more or less reflected develop-
ments in Britain, Germany and the
U.S. Although I don’t believe that
private radio alone will mean that
Switzerland develops its own inde-
pendent taste in music, I do think
that the record industry will be in a

Study Details
Copying Impact

® Continued from page 9

It also notes that “‘the advent of
digital technology and particularly
the Compact Disc, will greatly in-
crease the dangers to the recording
industry of both piracy and private
copying. The Compact Disc, digital
tape and digital broadcasting will all
provide a perfect master for copying
for commercial purposes or in the
home.”

In a recommendation for a draft
directive for the EEC in respect of
private copying, the study postulates
a royalty of about one penny (rough-
ly 1.5 cents) per minute of playing
time for audiocassettes and of three
pence (approximately 4.5 cents) per
minute for videocassettes. The direc-
tive expresses these rates in terms of a
national Economic Community Unit
(ECU), equivalent to about 90 cents.

The study contains a wide range of
statistical tables and charts and a
breakdown of the international con-
ventions which have been ratified by
the EEC nations. It also quotes the
“startling foresight” of an unnamed
scholar who, in 1927, predicted that
*“private copying could be the death
of copyright.”

better position to promote the kind of
product that is not necessarily popu-
lar in those other markets.

“Home taping will continue to be
widespread, but I don’t expect the ef-
fects to be any more severe than in
the past,” Frei continues. “We've not
increased our marketing budgets be-
cause of private radio’s arrival here,
but we have re-allocated certain con-
tributions. We’ll be giving selected
free records to the stations, but as
there are expected to be 36 of them
competing with each other, we won’t
be in a position to hand out free
copies of all new releases to all
stations.

“Nor can we provide them with
stocks of old titles free of charge.
This selectivity has already resulted
in disputes with some private sta-
tions, but in this country our sales
volumes are too small to permit a
more generous promo policy.”

CBS managing director Norman
Block shares Frei's cautious opti-
mism. Private radio, he says, is “cer-
tainly an interesting new medium for
promoting records.”

But which of the 36 stations so far
listed, some of them unlikely even to
make it to the air, will finally survive
remains to be seen. The government’s
Channel 3 has a clear edge in that it
doesn’t have to be financed from pri-
vate funds and has started operations
with a fully professional staff.

Thiele’s Firm Cuts
New License Deals

AMSTERDAM—Bob  Thiele’s
Teresa Gramophone Co., with its Dr.

" Jazz and Signature labels, has con-

cluded license deals with RCA Bene-
lux and RCA France and with King
Records in Japan.

Gov’t Cable Music Plan Blasted

Record Producers Take Issue With CRTC Decision

By KIRK LAPOINTE

OTTAWA—The impending intro-
duction of a Canadian equivalent to
MTYV has been plagued by regulatory
problems that are threatening to
come to a boil before licensing appli-
cation hearings open Jan. 24.

The Canadian Independent Record
Production Assn. has written the Ca-
nadian Radio-Television & Telecom-
munications Commission to express
its dissatisfaction with a recent deci-
sion keeping music and other special-
ty service channels off basic cable
converter service.

CIRPA maintains it is unlikely
any pay-type service will succeed,
particularly in view of the rocky de-
but of general pay-tv earlier this year
in Canada. The national cultural ser-
vice, C-Channel, has already col-
lapsed. The other national service,
First Choice, is $6.6 million in debt
after only nine months on the air and
has asked the CRTC to quickly ap-
prove a transfer of ownership so it
can survive.

At presstime, the commission was
still considering the proposed
change, which would see a film pro-
duction firm, Astral Belleveue Pathe,
take about a 40% share in the pay li-
censee. That move, many believe, de-
fies CRTC regulations banning pay
firms from entering the production
field directly. Astral’s owners have
proposed a series of measures to pre-
vent direct vertical integration.

Although the commission did not
release details last week, it is believed
that at least one of the original seven
applicants has dropped from the
competition for the music channel as
a result of the decision forcing appli-
cants to seek discretionary services
only (Billboard, Nov. 8). )

CIRPA suggests that if a music
video station fails, viewer demands
would result in the importing of
MTYV from the U.S. Since that station
would not be subject to Canadian
content or other regulatory guide-
lines for programming, the Canadian
music industry would greatly suffer.

CIRPA says the introduction of
the music channel could be the most
significant event in Canadian music
industry since Canadian content reg-
ulations for radio were introduced in
1970. Few at the commission doubt
that, but the belief of the federal reg-
ulator is that the channels would es-
sentially be given a license to print
money if they were universally
available.

Instead, the commission has pro-
posed that it will license Canadian
stations and allow some foreign ser-
vices into the country. The CRTC
will choose the menu from which ca-
ble firms will be able to exhibit, and it
is the intent to allow only one service
in each area onto cable.

Cable firms will not be forced to
show the discretionary services and
will be allowed one foreign service on

APAC, PRO SETTLE WITH PROMOTERS

the discretionary tier for each exist-
ing pay Canadian service or new spe-
cialty service.

Among those firms still believed to
be in the running are The Music
Channel, a venture led by Montreal
concert promoter Donald Tarlton;
Canadian Music Television of Mon-
treal, a joint CHUM-CITY-TV ven-
ture; and an unnamed firm run by
Quebec businessman Jean Paquin.
Formal applications are scheduled to
be printed in the federal govern-
ment’s Canada Gazette sometime in
December. :

In a related move, owners of mas-
ter antenna television systems in
Canada have been barred from show-
ing customers MTYV in a far-reaching
CRTC ruling. A policy on so-called
MATY released Nov. 10 prevents the
exhibition of any satellite-delivered
services currently unavailable to Ca-
nadian cable firms.

Meanwhile, initial response has
been positive to the debut of *First
Choice Rocks,” a 15-part series fea-
turing live performances and inter-
views with David Bowie, the Police,
Supertramp and Stray Cats, among
others. The series is produced by
Concert Productions International
and directed by veteran CBC hand
Jack McAndrew. Each month, two
music presentations will debut. Offi-
cials at First Choice predict the pro-
gram alone will account for hundreds
of new subscribers monthly.

Truce In Concert Rights Battle

TORONTO—A truce has been
reached in the simmering dispute be-
tween performing rights organiza-
tions and some of the country’s key
concert promoters.

Details of the agreement between
the two sides were not available or
being discussed at presstime, but an
arrangement has been worked out by
the Composers, Authors & Publish-
ers Assn. of Canada and the Perform-
ing Rights Organization of Canada
with, among others, Concert Produc-
tions International of Toronto, Per-
ryscope Productions of Vancouver
and Donald K. Donald Productions
of Montreal. The O’Keefe Centre in
Toronto was also involved in the
agreement.

Promoters were incensed earlier
this year when the federal Copyright
Appeal Board allowed whopping in-
creases to concert tariffs of nearly
600% . The tariff increased to 1% per
performing rights society from the
old level of .175% of gross revenue.

Donald Tarlton, president of Don-
ald K. Donald Productions, said the
measure dealt a “final crippling
blow” to the industry and threatened
to move out of the concert business as
a result. CPI, DKD, Perryscope and
O’Keefe had launched an appeal in
court, and the case would likely have
been heard in a few months.

But Jan Matejcek, managing direc-
tor of PRO Canada, says the Oct. 31
deal has averted any such court pro-
ceeding. PRO had earlier offered a
phased-in increase to promoters who
could prove they would be hard-
pressed to pay. Similarly, PRO had
offered to waive the first six months
of increases for 1983 because the
Copyright Appeal Board tribunal de-
cision was handed down after the
Jan. 1 imposition date.

Matejcek will not specify how the
deal pleases the promoters, but says
the waiver and phased-in arrange-
ment “paved the way” for the new
deal.
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PRO and CAPAC are now apply-
ing for other performing rights in-
creases with the federal tribunal.
Among them are doubling of fees by
PRO for the CBC.

Overall private broadcaster fees
are not likely to increase this year.
PRO and CAPAC are asking that to-

tal combined fees be maintained at
2.4% of gross revenues for television
and 3.2% of gross for radio. Both
CAPAC and PRO have asked for
nominal increases of about 5% where
flat fees are in effect.

No rulings have yet been made on
the 1984 fees.

Cable Computer Package
Adds Hardware, Software

OTTAWA—An ambitious cable
computing package has been
launched here, offering an all-in-one
hardware and software system to
consumers for $29.90 monthly. Plans
already are underway to launch the
system in Vancouver and in the U.S.
through a cable firm in Norfolk, Va.

The Nabu Manufacturing Corp.,
having spent nearly $30 million on
the project in development during
the last three years, is offering sub-
scribers of Ottawa Cablevision Ltd.
an 80K microcomputer, a cable
adaptor, games controller and pack-
age of 35 software applications for
the monthly fee.

The Nabu Network is considered
to be a world-first, due to the fact
that the software is loaded at the ca-
ble head-end but is delivered to the
home cable adaptor. The self-con-
tained system differs in that respect
from other all-inclusive cable com-
puting systems.

Nabu chairman John Kelly says
word-processing  and  business
spreadsheet applications are due to
be added on a second tier soon, and
that Nabu will also offer a disk drive
and printer through cable firms to
complement the system within
weeks.

Initial reaction to the system has
been favorable. Nabu is aiming for
5% penetration of Ottawa Cablevi-
sion’s 90,000 subscribers, but the ca-
ble firm is expecting more than 6,000

of its customers to buy or rent the
system.

The 80K computer can be pur-
chased for $695, with software then
costing $9.95 monthly.

Software includes Wizard of Id
and B.C cartoon character trivia
(Nabu owns the North American ca-
ble rights to the character software),
“LOGO,” about 15 games (some of
which will be changed monthly),
news and other information, stock
market summaries, and tourist and
restaurant information. The comput-
er keyboard is standard-sized and
quick-acting because the software
link is not remote, as is the case with
other videotex systems.

Kelly estimates the Nabu Network
will be adopted by dozens of other ca-
ble firms in the next year, and he
hopes soon to make it compatible
with other micros.

INTERNATIONAL
MUSIC INDUSTRY

CONFERENCE
May 13-17, 1984
Killarney, Ireland
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U2—Under A Blood Red Sky, Istand 90127. Producer.
Jimmy lovine (EP). At eight songs, this is more “maxi”
than mini thanks to clean live recording sound and the
band’s riveting, impassioned style. Included are concert
renditions of the Irish quartet’s best-known songs, in-
cluding “Gloria,” “I Will Follow,” “New Year's Day” and
“Sunday Bloody Sunday.”

ééf *ﬁ W%
Black

ANGELA BOFILL—Teaser, Arista AL 8-8198. Produc-
er: Narada Michael Walden. Producer Walden surrounds
Bofill's sensuous vocals with high-tech gloss on the up-
tempo numbers and sumptuous sweetening on the bal-

lads. A number of pop crossover possibilities, including a
duet with Johnny Mathis.

&

-

= o=
New & Noteworthy

BRICE HENDERSON—-Brice Henderson, Union Sta-
tion STQ 101. Producer: Scott Tutt. Despite the budget
look of this LP, it's recorded on Quiex vinyl and contains
some very nice country cuts, effectively produced and
cleanly arranged. The debut album for this indie label.

WAYSTED—Vices, Chrysalis BFV 41438 (CBS). Pro-
ducer: Mick Glossop. Former UFO bassist/songwriter
Pete Way has put together a hot and nasty hard rock
band that sounds like a definite contender on the Def
Leppard/Quiet Riot sweepstakes. This is mainstream
rock on the cutting edge.

LET'S ACTIVE—Afoot, I.R.S. SP70505. (A&M). Pro-
ducer: Mitch Easter (EP). A three-person band from
North Carolina, Let's Active does spare but bright pop
rock songs with a sense of humor and panache. But
there is also a sneaky sophistication within the grooves
of this six-song EP.

Billooard’s

Recommended LPs
pop

ROXY MUSIC—The Atlantic Years 1973-1980, Atco
90122. Producers: Various. Seductive compilation of the
art/rock band’s best, if slanted mostly to their late '70s
output.

ECHO & THE BUNNYMEN, Sire 23987 (Warner Bros.).
Producers: Bill Drummond, David Balfe, Hugh Jones

[alll

SPOTLIGHT~-Predicted to hit top 10 on Billboard’s Top LPs & Tape chart or to earn platinum certifica-
tion. POP/BLACK/COUNTRY/JAZZ-FUSION/GOSPEL/JAZZ CLASSICAL—Picks in these respective
categories predicted to hit the top hatf of the chart in the format listed. RECOMMENDED—Other releases
predicted to chart in the respective format; also, other albums of superior quality. All albums commercially
available in the U.S. are eligible for review. Reviews are coordinated by Sam Sutheriand at Billboard, 9107
Wilshire Bivd., Beverly Hills, Calif. 90210 (telephone: 213-273-7040) and Roman Kozak at Billboard, 1515
Broadway, New York, N.Y. 10036 (telephone: 212-764-7346).

0ZZY 0SBOURNE—Bark At The Moon, CBS As-
sociated QZ 38987. Producers: Ozzy Osbourne, Bob
I Daisley, Max Norman. Good old-fashioned headbang-

ing music has enabled veteran Osbourne to parlay
the heavy metal revival into a personal career peak,
and this third studio album should add momentum.
It's slashing, melodramatic hard rock in which his
now familiar mix of low-budget horror imagery and
teen rebellion is propelled by a reliable mix of pum-
meling bass, crashing cymbals and saw-tooted gui-
tar. Add cover art that's simple but striking—our
hero as werewolf—and this is a likely shoe-in at re-

tail and traditional AOR radio.

EARTH WIND & FIRE—Electric Universe, Colum-
bia QC 38980. Producer: Maurice White. “The music
of a new breed,” sings Maurice White on “Electric
Nation,” the best of the uptempo electric boogie
songs on the group’s latest, a commercial but criti-
cally lacklustre effort. Indeed, the album, as the
charting single “Magnetic” suggests, reflects a pre-
ponderance of synthesizer programming texturally
influenced by “Maniac.” “Could It Be Right” evokes
the group’s trademark vocal magic, although “Moon-
walk” and “Touch” are the midtempo tunes with the
strongest melodic identities.

(EP). New wave, folk and psychedelia merge in this five-
cut “mini" of old and new cuts.

MALCOLM McLAREN—D’Ya Like Scratchin’, Island
90214. Producer: Trevor Horn (EP). McLaren continues
his fantasy as ghetto scratch artist, aided by the World
Famous Supreme Team.

NOVEMBER GROUP—Persistent Memories, Brain Eater
Records BRAIN-1. Producers: A. Kirby, A. Prim (EP).
Second outing for Northeastern techno-pop band boasts
crisp execution, female vocalist and opaque point of
view. Contact: (516)432-6160.

TONI BASIL, Chrysalis FV 41449. Producer: Richie Zito.
Another crop of visually-themed synth-pop dance tunes
not far from “Mickey’s” choppy, cheerleading beat.

THE GROCERIES, RD3 Records, No catalog number (Top
Flight). Producer: Not listed. Quintet with four Princeton
grads serves pop on wry in tongue-in-cheek originals.
Contact: (212)807-7822.

THE FIRST THINGS—A Nation Of Employees, Hysterical
HA-EP001. Producer: Steve Jones (EP). Surf-styled rock
with likable playing, weak vocals. Contact: (217)356-
6851.

MAGNUM—Hot Nights, Allentown International Record-
ing Artists AIRA 101. Producers: Jerry Hludzik, Bill Kelly
(EP). Mainstream pop/rock band shows flashes of prom-
ise on four tracks. Contact: (215)258-2308.

NICOLE GRAHAM—Can’t You Take It Standing Up? Uni-
corn UNI 9507. Producers: Daphna Edwards, Art Munson
(EP). California poet, painter and actress offers quirky
art/pop on this five-track mini-album.

PHIL SPECTOR—The Early Productions 1958-1961, Rhi-
no RNDF 203. Producer: Phil Spector. Pre-Philies sides
by Curtis Lee, the Paris Sisters, Gene Pitney, the Teddy
Bears and others in compilation aimed squarely at collec-
tors and Spector fans.

Reviews

black

THE FEARLESS FOUR—Problems Of The World, Elektra
66984. Producers: Kurtis Blow, M2 (EP). Hardcore rap-
pers make the major label move without losing touch
with the street; four cuts, one an instrumental.

JOE ERICKSEN, Formula Records FA11988). Producer:
Jack Robinson, Dave Perry (EP). Although Ericksen’s
claim to fame is having written songs for such artists as
the 0'Jays and Phyliss Hyman, his vocals on this EP sug-
ge;@ tlhat his skill as a balladeer may be a more lucrative
vehicle.

country

JOE STAMPLEY—Memory Lane, Epic FE 38964. Produc-
ers: Ray Baker, Joe Stampley, Lobo. Oldies but goodies
done Stampley style.

VARIOUS ARTISTS—AIl-American Cowboy, Kat Family
FZ 38126. Producers: Various. Little heard cuts by Merle
Haggard, Witlie Nelson, Moe Bandy, Jeannie Seely and
David Allan Coe.

jazz

RAMSEY LEWIS TRIO—Reunion, Columbia FC-39258.
Producers: Paul Serrano, Ramsey Lewis, Tom Tom “84.”
Lewis returns to his commercial roots with Red Holt and
Eldee Young; old-fashioned funk. o

DAVID GRISMAN/ANDY STATMAN—Mandolin Abstrac-
tions, Rounder 0178. Producer: David Grisman. Two mas-
ters of free-form string music create an aptly-titled array
of offbeat mandolin duets.

WAYNE JOHNSON TRI0O—Grasshopper, ITI Records JL
005 (Allegiance). Producers: Wayne Johnson Trio, Ray
McGinnis. Guitarist Johnson’s breezy fusion finds second
outing favorably reminiscent of Pat Metheny, and ripe for
that audience.

ADAM MAKOWICZ—The Name Is Makowicz, Sheffield
Lab 21. Producers: Doug Sax, Lincoln Mayorga. Phil
Woods and other top jazzmen join the Polish piano virtu-
o0so; mostly originals, recorded direct-to-disk. Contact:
P.0. Box 5332, Santa Barbara, Calif. 93108.

MARCIO MONTARROYOS—Carioca, Columbia FC-38952.
Producers: Marcio Montarroyos, Eckart Rahn. Pure-toned
trumpet playing, authentic Brazilian rhythms, marginally
interesting mood music.

SADAO WATANABE—Fill Up The Night, Elektra/Musi-
cian 60297. Producer: Ralph MacDonald. New York stu-
dio stalwarts back saxophonist Watanabe in a smooth,
unsurprising selection of metlow-funk originats.

MARK 0’'CONNOR—False Dawn, Rounder 0165. Produc-
er: Mark 0'Connor. One-man string fantasias in which
the fiddler, guitarist, mandolinist and percussionist
weaves rich ensemble settings through overdubs.

BLUE WISP BIG BAND—The Smooth One, Mopro M-
103. Producer: Keith A. Myers. Thoroughly professionat
renditions of both familiar and original big band material.
Contact: (513) 281-4954.

Five Songwriters Aboard ‘Marilyn’

NEW YORK—When the long-
awaited Broadway musical on the life
of Marilyn Monroe opens later this
month, it will feature one of the larg-
est numbers of composers and lyri-
cists ever assembled for a Broadway
show.

“Marilyn, An American Fable,”
which has been gestating for about
three years, will feature the diverse
talents of Jeanne Napoli, Doug
Frank, Gary Portnoy, Beth Law-
rence and Norman Thalheimer. The
quartet of writers/composers brings
an amalgam of musical forms rang-
ing from pop and rock to jazz and
blues to the musical extravaganza,
which is being underwritten at a cost
of more than $3 million.

Napoli is an eight-time winner of
the American Song Festival and a
frequent winner of ASCAP’s Most
Promising Writer award. Her songs

have been recorded by such diverse
entertainers as Air Supply and Pla-
cido Domingo. She has also written
the title song for the 1981 Broadway
show *“Knockout,” and her songs
have appeared on the soundtrack of
the MGM movie *“He Knows You're
Alone.”

Frank, who works in tandem with
Napoli on many projects, has had his
songs recorded by the Spinners, the
Manhattans, Angela Bofill, Cissy
Houston, Dionne Warwick and
Lenny Welch.

Portnoy’s © “Where Everybody
Knows Your Name,” which he
penned with Judy Hart Angelo, is the
theme song of the NBC-TV series
*“Cheers” and was nominated for an
Emmy. His songs have been recorded
by such performers as Dolly Parton,
Mac Davis, Engelbert Humperdinck
and Roberto Carlos and used in the

* tv series “‘Fame.” He is also the lyri-
cist/composer of the off-Broadway
musical “Preppies.”

Lawrence’s music has been a chart
rider, her most recent success being
“Number One.” Her music is also
featured on the soundtracks of such
movies as ‘“‘Honky Tonk Freeway,”
Walt Disney’s “Trench Coat,” and
“The Return of Captain Invincible.”

Thalheimer’s music has been fea-
tured in the Emmy-winning tv show
“Jerico Mile” and the movies “The
Prophecy” and “The Return of Cap-
tain Invincible.”

*‘Marilyn” started life in Australia
as a rock opera, with Napoli and
Frank as the original writers and
composers. With the added musical
styles of Portnoy, Lawrence and
Thalheimer, the music now spans a
broad spectrum of musical styles.

RADCLIFFE JOE

www.americanradiohistorv.com

BOY'’'S BEST FRIEND—Members of RCA teen recording act Menudo pose
after writing graffiti on the label's legendary canine Nipper. Group mem-
bers are, from left, Roy, Ricky, Ray, Charlie and Johnny.
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Retail Chain Pricing Chart

Record Chain $5.98 List $6.98 List $8.98 List Stores In Stores CD 45
Location Special Shelf Special  Shelf Special  Shelf Chain Selling CD Price Singles
Record World $4.49 $5.98 $4.99 $6.98 $6.49 $8.98 53 41 $19.98 $1.69
Roslyn, L.I., N.Y. $1.99
Peaches $3.97 $5.65 $4.97 $6.65 $5.97 $8.65 13 6 $18.00 $1.89
Hialeah, Fla. $21.00
Harmony Hut $5.98 $5.98 $5.98 $5.98 $6.99 $8.98 24 24 $19.95 $1.99
Lanham, Md. $7.99
Believe In Music $3.99 $5.98 $4.99 $6.98 $5.99 $8.39 7 2 $19.98 $1.89
Kalamazoo, Mich. - 3 for $5
Record Shop $4.99 $5.99 $5.99 $6.99 $6.49 $7.99 23 3 $18.98 $1.99
Edina, Minn. $8.79 $19.98

$8.99 $20.98
5-Star (Peaches) $3.98 $4.96 $4.98 $5.96 $5.97 $7.49 9 5 $19.94 $1.69
Oak Park, IlL $6.98 $7.96 $1.99
Western Mdsrs. $4.99 $5.98 $4.99 $6.98 $5.99 $7.99 105 25 $19.95 $1.89
Amarillo $8.49
DJ’s Sound City $3.99 $5.99 $4.44 $6.49 $6.44 " $7.99 13 1 N/A $1.79
Seattle $8.29 .
Rolling Stone $3.99 $5.55 $4.98 $5.98 $5.98 $7.98 4 $1.69
Phoenix $6.98 $1.89
Rainbow $3.99 $5.99 $4.99 $6.99 $5.99 $7.99 18 6 $18.99 $1.59
San Francisco $4.99 $8.86 $1.69
Record Theatre $4.98 $4.98 $5.98 $5.98 $5.95 $7.98 16 6 $18.95 $1.59
Buffalo $1.89
Lyric Records $4.29 $5.99 $5.98 $5.98 $5.49 $7.98 5 $1.66
Indianapolis $5.98
Camelot $4.99 $5.99 $5.99 $6.49 $6.99 $8.89 148 24 $18.99 $1.85
N. Canton, O. $7.99 3 for $5
Franklin Music $4.99 $5.98 $6.98 $6.98 $6.99 $8.69 9 6 $17.99 $1.69
Atlanta 3 for $14 $7.99 $8.79 $18.99 $1.89

$19.99

Harmony House $3.99 $5.94 $4.99 $6.94 $6.94 $8.94 16 16 $20.94 $1.99
Detroit
Home Folk $4.99 $5.98 $4.99 $5.98 . $6.48 $7.98 6 $1.65
Augusta, Ga,
National Record Mart $4.99 $5.79 $5.99 $6.79 $5.99 $7.99 80 24 $19.95 $1.79
Pittsburgh $6.99 $8.69 $1.99
Music Plus $4.99 $4.99 $5.99 $5.99 $5.99 $7.99 29 29 $18.99 $1.79
Los Angeles $6.99 $19.99 $1.99

Chains Bullish On Holiday Sales Prospects

® Continued from page 3

Detroit, says the economy suggests
“the best Christmas we’ve seen in five
years.” He adds, “We’ve seen it turn
around the last six months. They
should have a monument built for
Michael Jackson. We're selling cars
again, and it’s translating into rec-
ords and tapes.”

The overall optimism comes
through as chain executives discuss
the recession’s lesson of conservative
buying. “We're crossing our fingers
because we did buy conservatively
overall,” says Ann Lieff of 16-unit
Spec’s, Coral Gables. Mentioning
such programs as MCA’s six-month
catalog deferred billing, she adds,
“Some of the programs were darn
good.” .

However, Lieff notes that debate
over deferred billing programs erupt-
ed at the National Assn. of Record-
ing Merchandisers (NARM) retail
session in October. **We are not cen-
tral. All our stores buy independent-
ly,” she says, adding that buyers have
to be “‘re-educated. We've drilled into
them to be careful, but we can’t find
out at Christmastime they missed
buying enough.”

Among those chains less far flung
geographically, Imber notes, “We've
laid in good quantities, but we’re able
to be on the phone daily. We can re-
main open to buy.”

Several chains emphasize that new
business strategies necessitated by the
lean years are now paying off. “We’re
doing a lot of new things and doing
things  differently,” Rosenbaum
states. For the first time, Flip Side is
pricing according to cost. *“We used
to price it all the same and eat the dif-
ference. We stopped that. We are
$7.99 on everything except WEA,
RCA and independents, where we're
$8.49.”

Emphasis on new marketing strat-

egies carries over to non-music items,
too. Thirty-unit Record Factory, San
Francisco, is busily fine-tuning
stores, says Bob Tolifson. He men-
tions T-shirts: “We now have the ac-
cessories buyer handling this instead
of through advertising, we’ve cut
down from 15 to 10 SKUs and we are
using two or three vendors.”

Record Factory, a pioneer in non-
music goods that committed early to
computer software, nevertheless
views the Christmas season this year
as strongly music-oriented. Like oth-
er chains, though it is looking at non-
music merchandise carefully just in
case.

Among those seeing accessories as
a factor buttressing music is Music-

land’s Eugster. “Portable electronics
is looking exceptionally strong,” he
says, adding that videodisk sales are
“improving fairly fast.”

As for Musicland’s newest entry,
computer software Eugster backs off
somewhat: “Texas Instruments and
IBM tossed a lot of turmoil into that
marketplace. We'll just have to see. It
could all work out very positively, as
many are predicting.”

Levitt at Record Shop and Rosen-
baum in Chicago are both high on
Sanyo personal cassette players,
which are being carried by the two
chains for the first time. “We're
cramming everything in. We’re hang-
ing Sanyos from the ceilings,” says
Levitt, who adds that wall hangings

at $15 and T-shirts continue to be
strong entries.

Rosenbaum also mentions video
rental, another area many chains are
moving into. Flip Side’s new Down-
ers Grove unit has just added video.
Spec’s will also soon open a unit em-
phasizing video and high-tech
electronics.

The non-music merchandise cate-
gory rating the least hope is video
cartridge games. “It’s not going to be
like last Christmas,” Eugster says.
*“Video games will not be that explo-
sive.” Adams agrees, saying that
Harmony House will closely analyze
how video games do and determine
whether to continue with them after
Christmas.

Shelf Prices
Continue To Rise,
Chains Report

® Continued from page |

In the $5.98 list midrange product,
five chains charge $5.99, while six
charge $5.98.

All chains that two-tier their sin-
gles pricing are charging the extra sti-
pend of about 20 cents for oldies.

The average price for charted 45s
in the chains is $1.79, within 20 cents
of full list. The average price for
those charging a different price for
oldies than for current singles is
$1.91.

Discussion with chain executives
as to the number of current albums
for which they are running specials
compared to six months ago and a
year ago indicated the average num-
ber of specials per chain has re-
mained flat for the 12-month period.
Most volunteered when asked about
specials that their current advertising
allowances from the branch-distrib-
uted labels showed a continuing dim-
inution of these marketing-support
funds.

Big Singles Hot
In German Mart

® Continued from page 3
ries using standardized artwork.

‘*‘Maxi Dancer pointed the custom-
er firmly in the direction of hit pa-
rade dance music, tried and proved,”
says Johannsen, adding: “The maxi-
single has now separated itself com-
pletely from the standard seven-inch
disk market.” At Deutsche Grammo-
phon, international repertoire head
Chris Georgi comments: “People
won’t accept an LP so easily nowa-
days just because it has one hit on it.
That’s why maxis are enjoying this
boom. The hit is better value for
money, and it’s also suitable as a
gift.”

Currently, over 90% of maxis re-
leased here are international produc-
tions, many of American origin, but
Hansa product manager Robert
Winkler suggests that there are also
opportunities for locally-produced
maxis to make an impact in interna-
tional markets.

Gerd Gebhard, WEA's marketing
manager, sums up the new maxi
boom: “Sound quality is definitely a
criterion, and the fact that maxis are
often longer or differently mixed ver-
sions of the standard single is also an
added incentive to buy.”

Video Retailers Offer Cautious Predictions

® Continued from page 3

cern, citing burgeoning competition
from record/tape outlets now carry-
ing video as well as mass merchandis-
ers in such far-flung areas as super-
market retailing.

Compounding retailer wariness is
the growing fear that recent dealer
lobbying against video rental legisla-
tion may have conflicted with chains’
holiday market planning, a possibili-
ty mentioned by several dealer-direc-
tors within the Video Software Deal-
ers Assn. (VSDA).

“No more meetings until after
Christmas. I've got a store to run,”
says Pough, who drove to Las Vegas
for a Nov. 8 dealer rally. He notes
that several dealers there reported
business “very flat lately” and
claimed fierce competition among
dealers.

In stark contrast to record/tape
chains, which have not seen a big
Christmas season since the boom
years of the late *70s, video specialty
stores, most of them no more than

four years old, are levelling off in
sales volume.

The same general trend is seen in
the growth of video franchisers. In
fact, explosive growth is what finally
caught up with Video Station, says
director Gilbert Padilla of the local-
ly-based 500 unit chain, which in-
cludes the wholesale wing Coast
Distributing.

“The studios are shipping their
Christmas merchandising programs,
and the purchases we're seeing
through Coast amplify an extraordi-
nary outlook, we feel, ” Padilla says.
Coast services 2,400 accounts outside
the 500-store dealer network that
may or may not buy from Coast.

Numerous independent video store
owners report optimistic Christmas
expectations but add that they are
holding off on new stores. “We
opened two in 1982 and the same this
year, with our fifth opening Nov.
19,” says Jack Messer of Video Store,
Cincinnati.
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Messer says he has been tracking
sales lately and sees increases as high
as 50%. But he cautions against ex-
pressing business activity in terms of
sales vs. rental. ““If you’re talking
transactions, we're 80% rental,” he
says, but the 20% sales portion can
represent respectable volume.

“If I'm up 5%-10% this Christ-
mas, I’ll be happy,” says Michael Sal-
omon of four-unit Camera Video
Showplace, Freehold, N.J. Diversifi-
cation, which video specialty stores
generally steer clear of, hurt
Salomon.

He adds that he is trimming inven-
tory: *“I sold off 800 old movies to
one dealer the other day.” Salomon,
however, plans to open more stores
in 1984.

Art Rose of Video Station, Tampa,
urges newer dealers and record/tape
chains just entering the product cate-
gory to understand the historical per-
spective. He says that October is such
a sluggish month that the upturn in

November may trigger false hopes.
“Remember, our Christmas lasts all
through January because of the
VCRs people receive as gifts,” says
Ross, noting that New Year’s Eve is
usually the busiest day for video spe-
cialty stores.

VCR sales for this Christmas loom
especially large, says distributor Bob
Skidmore of Media Concepts, St. Pe-
tersburg. He cites a “letter of apolo-
gy” from Mitsubishi for being back
ordered as much as nine months on
Model 304, a popular machine some
dealers are pricing as low as $495.

The general sales plateau seen else-
where is evident in the Pacific North-
west. Video West, a combine of 16
Puget Sound stores, has added just
two in 1983, says Ed Empey of Lake
Stevens Video. Teaming for TV
Guide advertisements, the group will
run two ads this month to spur busi-
ness. “I'm right opposite Where-
house, renting at $1. We have stores
here selling lifetime memberships at
$10,” says Empey. EARL PAIGE
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Billboard
Black Chart

Research
Packages

The definitive lists of the top singles and al-
bums, year by year, covering the entire history
of the Black (R&B) charts.

Based on the authoritative statistical research
of the music industry’s foremost trade pub-
lication.

TITLES AVAILABLE:

Number One Black Singles, 1948 through
1982. ($50.00)

Number One Black Albums, 1965 through
1982. ($25.00) :

Listings include Billboard issue date, title,

artist and label of the number one record of

each week.

Top Ten Black Singles, 1948 through 1982.
($50.00)

Top Ten Black Albums, 1965 through
1982. ($25.00)

Listings include title, artist and label of every

record that reached number 10 or higher on the

Billboard Black Singles or Black LPs chart.

Titles are listed alphabetically within each

year. #1 records are indicated.

Top Black Singles Of The Year, 1946
through 1982. ($50.00)

Top Black Albums Of The Year, 1966
through 1982. ($25.00)

The annual charts of the top records of the year
in rank order, as published in Billboard’s
year-end special issues. Listings include title,
artist and label for each entry.

Individual yearly lists may also be purchased
separately; see coupon below ($5.00 per list.)

Billboard Chart Research
Attn: Barbara DeMaria
1515 Broadway
New York, NY 10036

Please send me the following Billboard Chart
Research Packages:

E-1 O Number One Black Singles @ $50.00
E-2 O Top Ten Black Singles @ $50.00
E-3 O Top Black Singles Of The Year
@ $50.00
F-1 O Number One Black Albums @ $25.00
F-2 O Top Ten Black Albums @ $25.00
F-3 O Top Black Albums Of The Year
@ $25.00
O Individual yearly listsfrom
(please list book code number) for______
___ (please list year(s) desired.)

Check or money order is enclosed in the
amount of:

(Sorry, no C.0.D. or billing.)

Name:

Company:

Address:

City, State, Zip:

Overseas air mail rates available upon request.

News

100 AT COPYRIGHT SOCIETY EVENT

Meet Studies Music Video Rights

® Continued from page 4

ful definition,” Bomser charged.
Where definitions have been estab-
lished, he added, they tend to be rath-
er loose and skewed in favor of the la-
bels. He cited, for instance, the
Warner Bros. definition: “A ‘video’
means a film, videotape or other de-
vice utilized for the reproduction of a
combination of an artist’s audio per-
formance and a visual rendition of
artist’s performance or other visual
accompaniment.”

Definitions should include some
time limitations, he said, as well as
distinctions between film and video
and among the various ways the art-
ist might be portrayed, such as full
concert footage, full-length feature
film or cameo appearance.

Also largely unsettled is the ques-
tion of who has the right to make mu-
sic videos, although record compa-
nies generally maintain they do,
Bomser said. The average cost of a
video, he adds, is between $15,000
and $30,000. A negotiable point in an
artist’s contract, he speculated,
would be the right of an artist to
make a video if the label elects not to.

Another gray area, according to
Bomser, is whether labels should
have the right to license for broadcast
and lease music videos. Perhaps, he
suggested, labels should reserve only
the right to sell copies and let the art-
ist do the other exploitation.

Bomser, who is a partner in the
New York law firm of Weiss, Mei-
bach & Bomser, drew frequently
from an article he had co-authored
(with Fred E. Goldring) for the Sept.
30 issue of the New York Law Jour-
nal: ‘*“Attorneys Are Confronted
With New Legal Issues As Video
Music’s Popularity Explodes.”

W. Michael Milom, of the Nash-
ville firm of Barksdale, Whalley, Gil-
bert, Frank & Milom, said that art-
ist/label contracts that are five years
old and older contain the phrase
“sight/sound recordings,” which is
“causing problems.” Most artists are
still less concerned about creative
control over videos, Milom, ob-
served, “because they haven’t been
burned yet.”

Milom cited six areas of control
that an artist shquld be concerned
with in negotiating video rights: se-
lection of material, concept (the gen-
eral theme or idea), storyboard (key
scene by scene) approval, selection of
production personnel, budget ap-
proval and right of final cut. Most re-
cord companies will agree to give the
artist consultation rights, Milom
said. As concert videos go out of fa-
vor, he added, the right of the artist

Jackson Cops

® Continued from page 1
“Gimme All Your Lovin’,” ZZ Top.
Producers: Chris Anthony & Gary
Buonanno/Dancing Buffalo Produc-
tions; director: Tim Newman;
Warner Bros. Records.

Best performance by a female: An-
nie Lennox (Eurythmics), “Love Is A
Stranger.” Producers: Jon Roseman
& David Stewart; director: Mike Bra-
dy; RCA Records. Most innovative
video and best art direction:
“Rockit,”” Herbie Hancock. Produc-
ers: Lexi Godfrey & John Gayden/
Medialab Productions; directors: Ke-
vin Godley & Lol Creme; art direc-
tor: Roger Deacon; robot creator:
Jim Whiting; Columbia Records.

Best lighting: “Every Breath You
Take,” the Police. Producers: Fiona
Fitzherbert & Lexi Godfrey/Media-
lab Productions; directors: Kevin
Godley & Lol Creme; director of
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to help shape the concept becomes in-
creasingly important.

Whether the label or the artist ulti-
mately selects the production person-
nel, Milom maintained, the video
producer should be given some con-
trol over the audio portion, particu-
larly if it needs to be remixed or oth-
erwise modified.

The right of final cut, he admitted,
is one few artists will be able to se-
cure for themselves. He said that he
had been able to get record compa-
nies to specify minimum video bud-
gets of $20,000 to $25,000 for certain
projects.

Both lawyers agreed that it is im-
portant for artists and copyright
holders to consider the ancillary
rights of video, noting, for example,
that Vestron will be marketing a vid-
eo on the making of the *“Thiller”
video.

Whether the exhibition of a music
video should be considered a grand
right or a small right covered under
blanket licensing is yet another area
to be legally decided, Bomser noted.
Other than custom, performing
rights societies probably have no
right to license these videos, he add-
ed, admitting that right may depend
on the nature of the particular video.
**Some are clearly stories in and of
themselves,” he said.

“I always think it’s a good idea,”
Bomser continued, “to have record
companies agree that if they receive
income for which there are no royal-
ty provisions artists should get 50%
of the income.”

Bomser said that some labels are
trying to charge half the cost of the
video against the artist’s record roy-
alties. Such charges should not be
cross-collateralized, he continued, ar-
guing that profits that come directly
from video should be split 50/50 be-

tween artist and label.

The varioius performers’ unions
are slowly coming to terms with mu-
sic videos, Bomser said. The Ameri-
can Federation of Musicians, he not-
ed has signed an agreement with the
record companies on the commercial
uses of video that covers session play-
ers involved, but not the royalty re-
ceiving artists. The American Feder-
ation of Television & Radio Artists is
in the discussion phase with the la-
bels.

In the session on copyright in-
fringement, Robert Osterberg, of
Abeles, Clark & Osterberg, New
York, played tapes of eight songs and
the supposedly infringing versions.
Osterberg, who successfully defended
the Bee Gees on infringement
charges against “How Deep Is Your
Love,” explained the concerns in al-
leging infringement and told how the
cases cited had been judged.

Ralph Peer II of Peer-Southern de-
livered the 21st annual Jean Geir-
inger Memorial Lecture to close the
conference. His speech was on “The
Mechanical Right: A Pragmatic
Perspective.”

On a global scale, Peer said, the
factors affecting mechanical income
are home taping, record rental, rates
and imports. He observed that “there
exists little sympathy among authori-
ties” to protect or extend mechanical
rights.

Leonard Feist, president of the Na-
tional Music Publishers Assn., was
twice honored during the meet. At
the ASCAP luncheon for registrants,
the Nashville Songwriters Assn. In-
ternational gave Feist its special rec-
ognition award; at the BMI dinner
following the conference, he was
cited by the Copyright Society for be-
ing a “copyright stalwart.”

Buffalo Case Evaluated At
C’right Awareness Seminar

® Continued from page 4
tribunal was confirmed by George
Lanier, public affairs specialist in the
licensing division of the Copyright
Office. Lanier revealed that in 1982,
cable tv royalties were collected
amounting to $40,066,244, and that
through the first half of this year the
royalties add up to $22,117,750.
“Compliance is very low” on juke-
box licensing, Lanier said, “but there
is nothing we can do about it.” He re-
vealed that 108,223 boxes were li-
censed in 1983, even though it was
estimated in 1978 that there were

Five Vid Awards

photography: Daniel Pearl; A&M
Records.

Best editing: *“‘Maniac,” Michael
Sembello. Executive producer: Para-
mount Marketing Group; producers:
Don Simpson & Jerry Bruckheimer;
director: Adrian Lyne; editors: Bob
Lederman, Bud Smith & Walter
Mulconery; PolyGram Records.

Best use of computer graphics/ani-
mation (a tie): “Atomic Dog,”
George Clinton. Producer: Coco
Conn/Homer & Associates; director:
Peter Conn; special effects: Homer &
Associates; computer graphics ani-
mators: John Leach & Overton
Lloyd; Capitol Records. “New Fron-
tier,” Donald Fagen. Producer:
Andy Morahan/Cucumber Studios;
directors: Annabell Jenkel & Rocky
Morton; animation and computer

graphics: Cucumber Studios; Warner

Bros. Records.

350,000 to 500,000 boxes in opera-
tion in the U.S. “I have seen only one
valid certificate on a machine in five
years,” he added.

Lanier, who spoke on.compulsory
licensing in cable tv, phonograph re-
cords, jukeboxes and non-commer-
cial broadcasting, said that records
activity takes up 1% or less of his di-
vision’s time. Since 1978, he added,
only 59 compulsory licenses for re-
cords have been registered with his
office, and only 22 have been
accepted.

In a luncheon address to the ap-
proximately 70 registrants, George
David Weiss, president of AGAC/
The Songwriters Guild, urged pub-
lishers and writers to work together
against those who would erode the
value of their copyrights. Responding
to assertions that his was a songwrit-
ers’ organization, Weiss asserted,
“It’s a sin for songwriters and pub-
lishers not to be together.”” He said
that AGAC consistently works with
the National Music Publishers Assn.
to protect copyright.

Weiss railed against the “selective
confiscation™ of royalties that allows
fraternal organizations engaged in
fund-raising to use copyrighted mu-
sic without payment. And singling
out Nebraska Sen. Edward Zorinsky,
who sponsored that protective legis-
lation, as a particular enemy of intel-
lectual property rights, Weiss re-

. minded the audience that Zorinsky

was now proposing a single one-time
license on jukeboxes, instead of the
escalating annual licenses that are
now provided for by law.
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Photo News

QUINN QUIPS—Anthony Quinn, left, star of the new Broadway musical “Zorba,” greets guests at par-

ty hosted by RCA for record dealers at Sardi’s in New York. Pictured from left are Quinn; Ben Karol of

King Karol Records; RCA’s Eastern regional sales director Bab Rifici; and Mrs. Jerry Saks, whose

husband is associated with Alpha Distributors. Seated are Marchesa de Medici Almirante, a friend of
the Quinns, and Daniele Quinn.

OLD MEETS NEW—Glenn Shorrock, right, former Little River Band lead

singer, matches grins and gold records with his successor in the band, John

Farnham, after the LRB appeared at the Universal Amphitheatre in Los An-

geles. The gold disks are for the Little River Band’s “Greatest Hits” on Capi-
tol, which features tracks by both singers.

METAL MEETS METAL—Pasha group Quiet Riot spends a relatively quiet moment with platinum plaques

from their debut album “Metal Health.” Seated from left are Riot manager Warren Entner and group mem-

ber Kevin Dubrow; Don Dempsey, senior vice president and general manager of Epic/Portrait/CBS Asso-

ciated Labels; CBS Records Group president Walter Yetnikoff; and Quiet Riot’s Frankie Banali and Carlos

Cavozo. Standing from left are the group’s Rudy Sarzo; CBS Associated Labels vice president and general
manager Tony Martell, and Ron McCarrell, E/P/A’s marketing vice president.

PLANT SPROUTS GOLD—Rcbert Plant poses with gold awards for his album “The

Principles Of Moments” after a sold-out show at the Forum in Los Angeles. Standing

from left are Plant’s tour director Tany Smith; Atlantic’s excutive vice president anc

general manager Dave Glew; band members Jezz Woodroffe and Paul Martinez; label

president Doug Nlorris; group member Robbie Blunt, and label senior vice presiden

of international operations Phil Carscn. Kneeling in front are drummer Phil Collins anc
Plant.

COPYRIGHT CRONIES—During BMI's dinner at the Copyright Society of the U.S.A.'s meeting in Nashville,

participants discuss a lecture presented by Ralph Peer of the Peer-Southern Organization. Shawn from left

‘s are attorney Mike Milom, BMI vice president Frances Freston, Peer, National Music Publishers Assn. executive
R A director Leonard Feist, U.S. Copyright Society president Alan Hartnick and attorney Richard Frank.

THREE CHEERS—For Evelyn “Champagne” King, who is pietured here putting the fin-
ishing touches on her sixth RCA album, “Face To Face.” Lending a hand are producer
Leon Sylvers, right, and his brother Foster.

THE SESAC SPIRIT—SESAC
vice president Jim Black,
center, presents a gold re-
cord to SESAC writer Shir-
ley Watson and Ben Speer
of Ben Speer Music for the
tune “Little One,” which was

featured on the Oak Ridge )
Boys' gold MCA Christmas NEW TO NASHVILLE—The Copyright Society of the U.S.A. recently held

album. The tune was written a meeting in Nashville for the fitst time. Pictured in ASCAP’s building,
by Watson and published by from left, are ASCAP’s Southern regional director, Connie Bradley; the
Copyright Society’s Alan Latman and assistant director Kate McKay;
ASCAP’s general counsel, Bernand Korman, and music attorney Richard

Frank.
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_ Market Quotations

As of closing, Nov. 15, 1983

g™ ow NAME PE Qo High Low Close Change
1% Vs  Altec Corporation — 28 ] ] ] unch.
69% 48% ABC 10 722 56% 56 563 - %
48% 30% American Can 4 451 48% 47%2 47% — 5%
17% 8% Armatron int’| 10 43 12% 12 12 -1
81% 55 CBS 1" 1150 70% 69% 69% ]
65 16% Coleco 6 1924 21% 203% 20% - %
9% 6% Craig Corporation — 12 7% 7V 7% + Y
843 47V Disney, Walt 17 2248 50% 49% SO — Y
6% 3% Electrosound Group —_ 84 5% 5% 5% + Y
30% 16  Gulf + Western — 409 27% 26% 27 - ¥
35% 18  Handleman 15 158 34% 33% 33% + %
12% 6 K-Tel —_ 20 8 % ra.) — %
77% 47% Matsushita Electronics 17 76 73% T72% 72% - %
167 5% Mattel —_ 989 6% 6 6% - %
42% 32vs MCA 9 1176 38 36% 3I7h +1%
90% 72% 3M 15 1143 86 85 85% —1%
150 82 Motorola 26 1924 143% 139% 1403 — Y
79% 47 No. American Phillips 12 19 78 77% 78 unch.
15% 2% Orrox Corporation — 68 3% 3% 3% - %
26 18 Pioneer Electronics = 8 23% 23% - 23% unch.
35% 13% RCA 18 2258 34% 34 34w — %
16% 12% Sony 33 937 14% 14% 14v — W
34% 25% Storer Broadcasting — 416 31% 303% 30% -1
6% 2% Superscope —_ 61 4% 4% 4% + ¥
57 38 Taft Broadcasting 13 69 483 48% 48% + %
35% 19% Warner Communications = 1893 21% 21% 21 - Y
14% 8% Wherehouse Entertain. 14 199 13% 123 13% +
OVER THE Sales Bid Ask OVER THE Sales Bid Ask
COUNTER COUNTER
ABKCO — Y2 1% Josephson Int’t 21 12% 12%
Certron Corp. 102 3% 3% Recoton 6 8% 9
Data Packaging 12 6% 6% Schwartz Bros. —_ 2% 3%
Koss Corp. 101 4% 4%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas J. Vollmer, Associate Vice President, Los Angeles re-
gion, Dean Witter Reynoids, Inc., 4001 West Alameda. Suite 100, Toluca Lake, Burbank, California 91505,
(213) 841-3761, member of the New York Stock Exchange, Inc.

Births

Girl, Ellery Gronbeck, to Barbara
Gronbeck and Mark Allen, Nov. 11
in San Francisco. Parents are with
Pilot Video there.

* ok Kk

Boy, James Michael, to Karen and
Glenn Devery, Nov. 15 in Seattle. He
is a sales rep for CBS Records there.

* K K

Girl, Mary Addison, adopted by
Elisabeth and Bill Stagg, Oct. 31 in
Durham, N.C. She is Record Bar
publicity manager there.

L R SN

Boy, Christopher Evan, to Geri
and Hal Yoergler, Oct. 30 in Los An-
geles. He is an independent producer
and music publisher. She is a former
April/Blackwood and Screen Gems
employee.

* K K
Boy, Dylan Lee, to Kim and Mike
Morgan, Nov. 6 in Greenville, N.C.
He is a district supervisor for the
Record Bar chain there.
L R SN
Boy, Paul, to Mila and Peter Kry-
tium, Nov. 14 in Toronto. He is gen-
eral manager of Boots Records and
Pose Distributors there.

Marriages

Lifelines

Dave Cook to Betsy Heady, Nov.
5 in Durham, N.C. He is direct sales

manager for Straight Line Market, a
division of Record Bar there. She is a
Record Bar buyer.

* K K

Jeff Glandt to Vicki Halter, Nov.
5 in Cheyenne, Wyo. He is manager
of Record Bar’s Frontier Mall store
there.
* K K
Jodie Hoffart to Bill Levey, Oct. 7
aboard the Queen Mary in Long
Beach, Calif. She is manager of the
Music Plus store in Pasadena. He is
an engineer-producer for Westwood
One in Los Angeles.
* KA K

Anna Verzola to Keith McMahon,
Oct. 8 in Los Angeles. She owns Vil-
lage Music & Video in Westlake Vil-
lage, Calif., and is the daughter of
Lou Verzola, an industry veteran
who now operates Nature’s Harmo-
ny, a rackjobbing firm in Woodland
Hills, Calif.

Deaths

Alvin Junior Samples, 56, of a
heart attack Nov. 13 in Cumming,
Ga. He had been a featured perform-
er on television’s “Hee Haw” since
1969. (Separate story, page 48.)

* A K

Jeannie Olmack, 27, of leukemia
Nov. 11 in Detroit. She was a nine-
year employee of Music Peddlars, a
one-stop there, and is survived by her
husband, Don.
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Warner-PolyGram Plan
Clears Major U.K. Hurdle

® Continued from page 1

venture of the Warner Communica-
tions and PolyGram record activities
in the United Kingdom is an ex-
tremely gratifying development in
confirming our view that the merger
of the two companies’ interests does
not raise any anti-competitive
concerns.

“In making this decision, the Sec-
retary of State for Trade & Industry,
in essence, decided that the merger of
the two companies’ record activities
did not raise any issues that even
warranted investigation by the Unit-
ed Kingdom Monopolies
Commission.

“We believe this prompt clearance
by the United Kingdom authorities,
the first jurisdiction to pass on the
merger, will lead to similar favorable
results elsewhere and a speedy con-
clusion of the deal.”

This apparent blessing for the
merger plan as originally proposed
obviously clears one of the main hur-
dles to its implementation and has
the additional moral force of paving
the way in the country in which the
headquarters of the joint company is
scheduled to be located.

West Germany, as previously not-
ed (Billboard, Nov. 19), is seen as be-
ing the main stumbling block to the
merger in terms of acceptance of
such a major corporate link, partly
because of the stricter views which
prevail there over this kind of amal-
gamation, and partly because such a
move in that country would give the
two companies a market share of
something like 30%. But the implicit

encouragement from the British gov-
ernment body could provide a possi-
ble alternative strategy.

This is that if the German Cartel
Office sees it as an insoluble problem,
bearing in mind the 25% market
share that is normally top level ac-
ceptance level for such a proposed
conglomerate, then the two compa-
nies might abandon the idea of full
consummation within West Germa-
ny. And there is strong speculation in
Germany now that this would hap-
pen,*with PolyGram and WEA con-
solidating trading results so that,
while the two companies run totally
independent operations, the trading
results are fed into the same corpo-
rate coffer.

A week or so ago, the betting in
Germany was swinging against the
merger going through in that territo-
ry. Now there’s a growing body of in-
dustry belief that, come what may in
terms of Cartel Office deliberations,
it will go through in one form or the
other.

The music publishers’ association
in Germany, according to president
Hans Sikorski, is making strong rep-
resentations that the proposed merg-
er would be damaging to the pros-
pects and status of German authors
and composers.

Sikorski, who is also on the board
of copyright society GEMA, says:
“I'm convinced that Warner and Po-
lyGram will find some way of achiev-
ing their desired marriage. I can un-
derstand their will and ambition to
merge. But I see it also as a very great
danger to all European authors and
composers.”

Megaramm Productions, formed
by Richard Gourley and Lucien
Johns. First project is “Megawards,”
a video music awards show. P.O. Box
10283, Atlanta, Ga. 30319; (404)
433-4337.

* Kk K

SG Records, formed by Lee Skin-
ner and George Gray. First release is
“I Do Believe In Love” by Glenn
Gray & Cecily Walls. 5420 Santa
Maria Terrace, San Diego, Calif.
92114; (619) 266-0652.

* K K

Doc Holiday Productions, Doc
Records and Doc Publishing, formed
by Doc Holiday. First releases are
Eddie King’s “I Can't Help It” and
Doc Holiday’s “Unknown Singer.”
1621 Northeast 63rd St. Fort Lau-
derdale, Fla. 33334; (305) 771-4834.

BubblingUnderThe

__HOT100

101-A LITTLE GOOD NEWS, Anne Murray,
Capitol 5264

102-U BRING THE FREAK OUT, Rick
James, Gordy 1703 (Motown)

103-TOUCH A FOUR LEAF CLOVER, At-
lantic Starr, A&M 2580

104-RAPPIN' RODNEY, Rodney Danger-
field, RCA 13656

105-MAKE BELIEVE IT'S YOUR FIRST
TIME, The Carpenters, A&M 2585

106-STRANGER, ELO, Jet 254-04208 (Epic)

107-CUT LOOSE, Paul Rodgers, Atlantic 7-
89749

108-IF LOVE SHOULD GO, Streets, Atlantic
7-89760

109-RUNAWAY LOVE, Firefall, Atlantic 7-
89755

110-WHITE LINES (DON'T DO IT), Grand
Master Flash & Melle Mel, Sugar Hill
465
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New Companies

* Kk K

Lazer Promotions, formed by
A.A. Gravatt, specializing in foreign
and domestic promotion. 7330 Syca-
more Ave., Philadelphia, Pa. 19126;
(215) 635-6921.

* K K

Talent Consultants International
Ltd., formed by Margo Lewis and
John Regna, specializing in national
and overseas concert and club book-
ing for *50s and *60s rock’n’roll acts.
200 W. 57th St., New York, N.Y.
10019; (212) 582-9661.

* ok Kk

King Music Services, a promotion,
marketing and distribution consult-
ing firm formed by Maury King.
First client is Mondo Vita, whose
first album, “Fins de Paris,” has been
released on Deaf Cat Records. 5101
W. 98th St., Seattle, Wash. 98136;
(206) 932-5605.

BubblingUnderThe

. _ToplPs__

201-THE TEMPTATIONS, Back to Basics,
Gordy 6085 GL (Motown)

202-DEBORAH ALLEN, Cheat the Night,
RCA MHL 1-8514

203-WILLIE NELSON, My Own Way, RCA
AHL 1-4819

204-DON FELDER, Airborne, Elektra 60295

205-THE JAM, Snap, Polydor 8155371
(PolyGram)

206-SAMMY HAGAR, Live, Capitol ST12299

207-SOUNDTRACK, Ali the Right Moves,
Casablanca 8144491 (PolyGram)

208-THE FOUR TOPS, Back Where | Be-
long, Motown 6066 ML

209-SIMON TOWNSHEND, Sweet Sound,
21 Records 815 708-1V-1 (Polydor)

210-AXE, Nemesis, Atco 90099

Industry
Events

Nov. 21-23, Videotex Europe 83
international conference and exhibi-
tion, The RAI, Amsterdam.

Nov. 28-Dec. 2, fifth annual
COMDEX/FALL, Las Vegas Con-
vention Center.

Dec. 6-8, Institute for Graphic
Communication VIDEOTEX & TE-
LETEXT conference, Andover Inn,
Andover, Mass.

Dec. 11-12, National Cable Televi-
sion Assn. programming conference,
Biltmore Hotel, Los Angeles.

Dec. 13-15, Western Cable Show
and Convention, Anaheim Conven-
tion Center, Anaheim, Calif.

Dec. 14-20, China’s second annual
Manufacturing/Processing/Tech-
nology and Economics Cooperation
Exposition and Conference, Beijing
(Peking).

Jan. 7-10, 12th Winter Consumer
Electronics Show, Las Vegas Con-
vention Center, Hilton Hotel Pavil-
ion and Grand Ballroom, Hotel Rivi-
era, Sahara Hotel.

Jan. 18-20, Texas Cable Show, San
Antonio Convention Center, San
Antonio.

Jan. 23-27, Midem ’84, first inter- 7

national radio program market, Pa-
lais Des Festivals, Cannes, France.

Jan. 24-27, Box Office Manage-
ment International fifth  anniversary
conference, Biltmore Hotel, Los
Angeles.

Jan. 30-Feb. 1, National Religious
Broadcasters Media Expo °84, Shera-
ton Hotel, Washington, D.C.

Feb. 4-8, Music Fair, Frankfurt,
Germany.

Feb. 8-10, Imstitute for Graphic
Communication Optical & Videodisc
Systems conference, Pier 66, Ft. Lau-
derdale, Fla.

Feb. 10-14, NATPE International
annual conference, Moscone Center,
San Francisco.

Feb. 21-23, Softcon, Northeast
Expositions international confer-
ence/trade fair, Superdome, New
Orleans.

Feb. 21-24, Information Technol-
ogy & Office Automation exhibition
and conference, Barbican Centre,
London.

Feb. 25-29, NACA National con-
vention and National Arts & Lec-
tures conference, Opryland Hotel,
Nashville.

Feb. 27-March 2, International
Electrical Exhibition, National Exhi-
bition Centre, Birmingham, England.

Feb. 28-Mar. 2, Amusement
Trades Exhibition International,
Grand Hall Olympia, London. .

March 7-9, Billboard’s Computer
Software/Video Games conference,
Westin  St. Francis Hotel, San
Francisco.

March 20, 24th annual Interna-
tional Broadcasting Awards, Century
Plaza Hotel, Los Angeles.

March 28-30, Frost & Sullivan’s
sixth annual Computer Graphics con-
ference, Doral Hotel On-The-Ocean,
Miami Beach.

May 1-3, All Electronics/ECIF
show, Barbican Centre, London.

May 1-3, Electronic Production
Efficiency show, National Exhibition
Centre, Birmingham, England.

May 13-17, Billboard’s Interna-
tional Music Industry Conference,
Hotel Europe & Dunloe Castle Ho-
tel, Killarney, Ireland.

May 15-18, Communications
Equipment & Systems Exhibition,
National Exhibition Centre, Bir-
mingham, England.

May 21-23, Production East con-
ference and exhibition, New York
Hilton.
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ARTIST
Titie
Label, No. (Dist. Label)

UIET RIOT
etal Hea

ha BFZ 3844

LIONEL RICHIE
Can't Slow Down
Motown 6059 ML

MICHAEL JACKSON
Thrilier
Epic QF 38112

e

Dist. Co.

Suggested
List

8.98

Biack LP.
Country LP
Chart

CBS

THE POLICE
Synchronicity
A&M $SP3735

RCA

8.98

BILLY JOEL
An Innocent Man
Columbia QC 38837

CBS

KENNY ROGERS
Eyes That See In The Dark
RCA AFL1-4697

RCA

> > > >

8.98

CLp 1

LINDA RONSTADT
What's New
Asylum 60260 (Elektra)

8.98

AIR SUPPLY
Greatest Hits
Arista AL 8-8024

RCA

8.98

CULTURE CLUB
Colour By Numbers

| Vigin/Epic QF 39107

CBS

GENESIS
Genesis
Atiantic 80116

WEA

8.98

Mercury 8103081 (Polygram)

DEF LEPPARD
Pyromania

BONNIE TYLER
Fas}]etr Than The Speed Of

g
| Columbia BFC 38710

grol

ces

8.98

PAT BENATAR
Live From Earth
Chrysalis Fv41444

CBS

11 T0P
Eliminator
warner Bros. 1-23774

WEA

8.98

DARYL HALL & JOHN OATES
Rock ‘N’ Roll Soul, Part 1
RCACPLL4858

RCA

JOHN COUGAR MELLENCAMP
Uh-Huh
Riva RVL 7504 (Polygram)

POL

8.98

THE FiXX
Reach The Beach
MCA 5419

MCA

8.98

SOUNDTRACK
Flashdance
Casablanca 8114921 (Polygram)

POL

9.98

BLP 58

SOUNDTRACK
The Big Chill
Motown 6062ML (MCA)

MCA

8.98

BLP 54

PAUL McCARTNEY
Pipes Of Peace
Columbia QC-39149

BIG COUNTRY
The Crossing
Mercury 81287_0 l_folygram)

CBS

POL

8.98

THE MOTELS
Little Robbers
Capitol ST-12288

CAP

898

| Elektra 60269
pOrIs|
| Chrysalis FV 41412

EMI-America ST 17093 o

THE TALKING HEADS
Speaking In Tongues
| Sire 1-23883 (Warner Bros.

WEA

8.98

BLP 74

THE DOORS
Alive, She Cried

WEA

8.98

HUEY LEWIS & THE NEWS
Sports

CBS

DAVID BOWIE
Let's Dance

BOB DYLAN
Infidels
Columbia QC-38819

cap

8.98

cBS

Es Paranza 90101 (Atlantic) o

ROBERT PLANT
The Principle Of Moments

PEABO BRYSON/ROBERTA
FLACK

Born To Love

| _Capitol ST-12284

WEA

8.98

CAP

8.98

BLP 14

KISS
Lick It Up

POL

8.98

| Mercury 814297-1 (Polygram)

STEVIE NICKS
The Wild Heart

_ Modern 90084-1 (Atco)

WEA

8.98

KENNY ROGERS
Twenly Greatest Hits
Liberty LV-51152

CAP

9.98

CLP 36

JENNIFER HOLLIDAY
Feel My Sou!
Geffen GHS 4014 (Warner Bros.)

WEA

8.98

BLP 6

SPANDAU BALLET
True
Chrysalis BGV-11403

CBS

ROLLING STONES
Undercover
Rolling Stones 90120 (Atcoj

WEA

898

LPs & TAPE

5 Suggested € Suggested
o3 x S List o w | 5 List
g (g Prices 8 &) s Prices
= = o ARTIST LP, Black LP/ = = 2 ARTIST LP, Black LP.
2 |G| 3| Tite RIAA | Casseltes, | comty(P | 2 | & | 3| Tite RIAA | Cassettes, | Country LP
- L) = Label, No. (Dist. Label) Dist. Co.  {Symbols| 8 Track Chart - S| = Label, No. (Dist. Labe) Dist. Co.  [Symbols| 8 Track Chart
3 2 OVERBOY A 71 72 | 14| THE S.0.S. BAND
A | kee ity On The Rise
P ia Q0 BLP 9
Columbia QC38703 CBS = Tabu F2 38697 (Epic) CBS BLP
37 | 32 | 14 | RICK JAMES ( :: )| 76 | 3 RICHARD PRYOR
Cold Blooded Here & Now
Gordy 6043 GL (Motown) MCA 8.98 BLP 2 Warner Bros. 1-23981 _WEA 8.98 BLP 26
38 | 40 | 18 | MIDNIGHT STAR @ 73 | 74| 37| v2 ]
No Parking On The Dance Floor War
Solar 60241 (Elektra) _ WEA 898 BLP 3 Island 90067 (Atco WEA 8.98
39 | 37| 11 | SHEENA EASTON 74 | 68| 11| HEART
Best Kept Secret Passionworks
EMI-America ST-17101 CAP 8.98 I Epic QE-38800 CBS
40 |42 | 12| STRAY CATS Ll (75) 81| 7 JOBOXERS
Eant N’ Rave With The Stray ’l;g‘:AFaL?% 8tﬁters - e
ats : R )
EMI-America SO-17102 CAP_ 898 ! 89| 3 JAMES INGRAM
41 341 9 RAINBOW It's Your Night
Bent Qut Of Shape Q-West 1-23970 (Warner Bros. WEA 8.98 BLP 21
Mercury 815305-1M1 (Polygram) POL 8.98 77 | 65| 13 | HERBIE HANCOCK
42 | 43| 41| JOURNEY A Future Shock
Frontiers | - Columbia FC 38814 CBS BLP 19
Columbia QC 38504 CBS
b— 84| 2 THE CARPENTERS
43 | 31| 54 | PRINCE A voice Of The Heart
1999 AZM SP-4954 RCA 8.98
| Warner Bros. 1-23720 WEA 10.98 BLP 28 79 | 53| 14| Asia A
44 | 35| 17 | MEN WITHOUT HATS | Aipha
Rhythm Of Youth Geffen GHS 4008 (Warmer Bros.) WEA 898
Backstreet BSR 39002 (MCA) MCA 8.98 80 | 62 | 30 | MEN AT wORK A
45 | 39| 17 | JEFFREY OSBORNE Cargo
Stay With Me Tonight Columbia QC 38660 CBS
A&M SP 4940 RCA | 8.98 BLP 4 81 | 611 7 | JOHN DENVER
46 | 46| 7 MOTLEY CRUE It's About Time
Shout At The Devil o | _RCA AFL1-4683 RCA 8.98
Elektra 60289 WEA .
.‘:D m BARBARA STREISAND
47 | 48| 36 | ALABAMA A Yentl
The Closer You Get Columbia JS 39152 CBS
RCA AHL1-4663 RCA 8.98 CLP 2 83 | 57| 8 | MANHATTAN TRANSFER
48 | 50 | 27 | EURYTHMICS o Bodies And Souls
Sweet Dreams Are Made Of | Atlantic 80104 WEA | 898 BLP 61
is
E 84 | 78| 23| DIO
RCA AFL1-4681 RCA 8.98 Holy Diver
49 | 44| 15| JACKSON BROWNE ® Warner Bros. 1-23836 WEA | 8%
wyers In Love
( 85 [ 86| 8 PETER SCHILLING
Asylum 60268 (Elektra) WEA 898 o Error In The System . N
146| 2 | PAUL SIMON Eleklra 60265 WEA | !
e &?_."ﬂ?_?gaz WEA 898 86 | 82| 24 ﬁ]zegfrzﬁgysou ®
51 | 52 | 6 | DEBARGE warner Bros. 1-23744 WEA 8.98 BLP 35
In A Special Way ———
112( 2 THE ALAN PARSONS PROJECT
Gordy 6061GL (Mofown)_ MCA 8.98 BLP 8 The Best Of The Afan Parsons
52 | 38 | 12| AC/DC Project
Flick Of The Switch Arista AL8-8193 RCA 9.98
Atartc 80160 - 858 88 | 67 | 47 | CULTURE cLuB A
~§(53)| 60| 6 | THE ROmANTICS Kissing To Be Clever
n Heat ) | virgin/Epic ARE 38398 B CBS BLP 39
Nemperor B6Z 3880 (Epic) CBS 89 | 91! 11 UEENSRYCHE
54 | 51| 12| GAPBAND ueensryche
Gap Band V-Jammin’ EMI-America DLP-19006 CaP 5.98
Total E e ——— — —F 4
| [Pliguamy e TELI00 oL 898 | ses | 90 l 75| 41| BRYAN ADAMS A
55 | 41| 6 | BLACK SABBATH Frif e RCa 898
orn Again e
Warner Bros. 1-23978 WEA 8.98 g1 | 771 25 })RON n?;\&[_)ng &*
iece of Min
56 138 7 | QLDO Vs Nova Capitol ST 12274 o 898
Portrait FR-38721 (Epic) CBS 5 92 | 90| 60 &UV',A ggwtmtud?”yl / A
57 | 59| 5 | DIONNE WARWICK I L LIS G
gow kI)Vlany Times Can We Say L MCA MCA 5347 _MCA | B 1 _8'?8_ I 5
oodbye @
98| 3 DAVID BOWIE
Arista AL8 8104 ReA 5 898 BLP 20 . %’gFV Stardust-The Motion
58 | 49 | 20 | DONNA SUMMER 1Ctul
She Works Hard For The Money RCA CPL2-4862 RCA 11.98
Mercury 812265-1 (Polygram) POL 8.98 BLP 22 94 | 64| 20| SOUNDTRACK === A ==
59 55 | 13 | RUFUS ANO CHAKA KHAN Staying Alive
Live-Stompin’ At The Savoy RSO 813269-1 (Polygram) POL 9.98
Warner Bros. 1-23679 ) 11.98 BLP 10 o5 | 87| 7 ANNE MURRAY - =
60 | 63 | 58 | LIONEL RICHIE A A Little Good News
Lionel Richie " B Capitoi ST-12301 CAP 8.98 CLP 15
Motown 6007 ML MEA : 96 | 79| 8 | CARLY SIMON
61 45 | 16 | ELVIS COSTELLO Hello Big Man
Punch The Clock Warner Bros. 1-2388¢ WEA 8.98
Columbia FC 38897 CBS e e —
62 | 47| 7 | souNDTRACK ST 9% 7 apel
Eddie And The Cruisers 8?ry"staﬁstge 44000 CBS
Scotti Bros. BFZ-38929 (Epic) cBS ’ B e Te®
63 | 66 | 31 | RICK SPRINGFIELD A W :
Living In Oz E!ﬁﬁ?gﬁfaﬁtslg'm?nnc) WEA 8
_RCA AFLI-4660 : __Rea 8.98 —= A oL T- e
69 | 10 | MICHAEL STANLEY BAND 9T Hnes B el
'ou Can't Fight Fashion :
| EMl-America LA T o 398 Columbia ARC37978  CBS R
100 | 73| 8 | JIMMY BUFFETT
15y 2 Ef,’g:}%im,”m’”' One Particular Harbour
Columbia FC-39005 s | | BLP 50 MCA 5447 %) 898 |
85| 3 | RODNEY DANGERFIELD 101 | 97 | 32| EDDIE MURPHY
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Rcmru 4869 4 RCA 898 Columbia FC 38180 cBS
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MCA 5456 MCA 898 Epic BFE 38734 CBS
‘::’ 88| 4 EDDIE MONEY 03|95 6 SAGA
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Columbia FC 38862 CBS Portrait FR 38999 (Epic CBS
69 | 58 | 12| THE MOODY BLUES 111| 13 | MADONNA
The Present Madonna
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70 70| 8 KLI UE 105 | 104} 16 | KANSAS
Try It OQut Drastic Measure
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O Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers). @ Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). A Recording Industry Assn. of America seal

for sales of 1,000,000 units (seal indicated by triangle).
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Crazy Eddie, Disc-O-Mat Seen Joining Forces

® Continued from page |

“Disc-O-Mat has gone wacko,”
read the copy of multi-product ad-
vertisement in the Nov. 17 edition of
the Daily News, which featured new
releases by Paul McCartney, Bob
Dylan, Pat Benatar, Quiet Riot and
Teddy Pendergrass for $4.99, as well
as new offerings from Lionel Richie,
Donna Summer, Barry Manilow,
Melissa Manchester, Alan Parsons
Project and the Rolling Stones for
$5.99. The copy was reminiscent of
the famous Crazy Eddie line, “His
prices are insane.”

Meanwhile, the seven-store Wiz

Nashville Christian
Songwriters Meet

NASHVILLE—The Nashville
Christian Songwriters organization
will meet Nov. 29 at Maude’s Court-
yard here. Guest speaker will be Mi-
chael Card, co-writer of the Dove
Award-winning song ““El Shaddai.”

Additional information is available
from Jim Thompson at (615) 758-
9596.

[ he best

by

CAPITOL 12310
$5.15 - 8.98 list

chain flexed its lowballing muscle in
the same issue with an assortment of
new releases similarly priced at
$4.99. Included in the full-page ad
were new titles by Culture Club,
Earth, Wind & Fire, Hall & Oates,
Angela Bofill, Ray Parker Jr., the

Pointer Sisters and the.S.0.S. Band.

The Disc-O-Mat source, who
asked for anonymity, says that the
chain’s store managers now take or-
ders from Crazy Eddie principals Ed-
die Anton and Burt Goldstein, and
that Disc-O-Mat owners Elliot Ma-
vorah, Ed Beda and Allan Bailey
*“‘aren’t communicating with us any-
more.” Efforts to reach those execu-

tives were unsuccessful.
The source says that Anton hopes

to restore Disc-O-Mat’s image in the
city as “the place to buy records
again.” He says that catalog mer-
chandise at the chain has been low
for months, but that the Crazy Eddie
brass intends to rectify the situation.
The first price change at the chain
saw the shelf price on new releases
dip to $5.99 from $6.29, although
$8.98 list catalog goods were hiked to
$6.99 from $6.29.

KENNY ROGERS &~
TWENTY GREATEST HITS

INCLUDING THE GAMBLER LADY,
YOU'l R! A GOOD FRIEND. WE'VE GOT TONIGHT

The Disc-O-Mat warehouse on
43rd St. and 11th Ave. here is now
being used to process defectives and
overstocks, the source says, “and I'm
guessing that eventually they'll let it
go.” Disc-O-Mat store managers
used to order stock directly from rec-
ord company salesmen, but the
source says that Benel’s outlet in the
Bronx has supplanted that practice.

*“They (Eddie and Burt) told us to
change our attitudes, to pick up our
morale,” he adds. Disc-O-Mat em-
ployees have reportedly been prom-
ised a health plan and raises.

New Rhino Label

SANTA MONICA, Calif—Rhi-
no Records has announced the birth
of Zyanya Records, a label dedicated
to a historical perspective on Latino
rock’n'roll and emerging artists.
Zyanya's first releases are a tribute to
Latino legends Ritchie Valens, Can-
nibal & the Headhunters and the Pre-
miers entitled “The Eastside Sound
1956-1965". a showcase of unsigned
bands titled “Los Angelinos”; and
“The Best Of Thee Midnighters.”

® Continued from page 6

Between his four top 10 hits from
“Off The Wall,” his six from “Thrill-
er” and “Say Say Say,” Jackson has
reached the top 10 with his last 11
consecutive singles. That total is
topped by only three acts in the rock
era: Elvis Presley with 30 successive
top 10 hits, the Beatles with 24 and
Pat Boone with 14.

On top of all this singles success,
this is the 40th consecutive week that
Jackson’s “Thriller” has finished in
the top three on the pop album chart.
The album first cracked the top three
in February, alongside the Stray
Cats’ “Built For Speed” and Daryl
Hall & John Oates’ *“H,0.” It has re-
mained there ever since, outlasting
all of its challenger—Journey, Styx,
Def Leppard, Men At Work, “Flash-
dance” and the Police—to now do
battle with Quiet Riot and Lionel
Richie.

Only one album in recent times has
had a longer run in the top three.
Fleetwood Mac’s ““‘Rumours” held in
the top three for 44 consecutive
weeks from March, 1977 to January,
1978.

¢ secrel o W record business & o secret wo more !

We ve sot the hits. . .

Give the gift
of music.

>~  THE MOTELS
Ql.itﬂe Robbers

CAPITOL 2 88
$ 5.15 ~- 8.98 list

SH EENA EASTON
KEPT SECRE

INCLUDING TELEFDNE {LONG OISTANCE LDVE lFFlIR f
LIKE THE FRIGHT, DEV!L IN A FAST CAR

RANT ‘N’ RA
mcwmm; csnz S) SEXY
| WON'T STAND IN YOUR WAY, T00 mP torm oo

" 504? éf /l‘ob&f
*/1/%@ yeo%

STRAY CATS &

THE STRAY CATS

* Free Jaédmfa@w

*907% +f/// on m&@w
* Same c/ay J/%O/Wy

/Dwm/at Sernce, /amwm/ attention and /awfe@@/@«a/ advece.

PRICES GOOD THRU 11-30-83. ALL PRICES SAME FOR LP'SAND CASSETTES. $ 100 MINIMUM. FOB KALAMAZQO,

MICHAEL STANLEY BAND
YOU CAN’T FIGHT FASHION &

INCLUOING. MY TOWN, HOW CAN YOU CALL THIS LOVE,
JUST GIVE ME TONIGHT, SOMEONE LIKE YOU

EMI 17100
$ 4,99 -8,98list

>~ PEABO BRYSON/
ROBERTA FLACK
Bom To Love

CAPITOL 12284
$ 4.99 - 8.98list

ASHFORD & SIMPSON
Gt High-Rise

% 4
CAPITOL 12282
$ 515~ 8.98 list

VINYL VENDOLS

IN WISCONSON, N.ILLINOIS,

VINYL VENDORS, INC.
7870 SPRINKLE ROAD = KALAMAZOO MICH,48002
PHONE (616) 323-0131

INMICH.TOLL FREE 1-800-632-0870

INDIANA, OHIO AND W. NEW YORK

DIAL TOLL FREE 1-800-446-0006
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~ Chartbeat

Finally, we should note that the
Epic group of labels has an impres-
sive three albums in the top 10 this
week, with “Metal Health” and
“Thriller” joined by Culture Club’s
“Colour By Numbers” (Virgin/
Epic), which jumps to number nine.
It’s the first top 10 album for Culture
Club, whose platinum debut album,

“Kissing To Be Clever,” peaked at
14.
* * %
Jellybean Update: What do
McCartney & Jackson’s *“Say Say

Say,” Pat Benatar’s “Love Is A Bat-
tlefield” and Daryl Hall & John
QOates’ “Say It Isn't So” have in com-
mon? They’re all top 10 hits, sure.
But they also were all remixed for 12-
inch by the very busy John “Jelly-
bean” Benitez, who did the 12-inch
remixes on no fewer than 10 of this
week’s Hot 100 singles.

Benitez also produced one of those
hits, Madonna’s ‘“Holiday” (Sire),
which moves up to number 55 in its
fifth chart week. Brian Chin, Bill-
board’s dance columnist extraordin-
aire, points out that this is the only
record produced by a current club
DJ to hit Billboard’s Hot 100. Beni-
tez spins at the Fun House in
Manhattan.

Fast Facts: Olivia Newton-John
this week becomes the latest artist to
scale the pop and adult contempo-
rary charts with different sides of the
same single. Newton-John’s duet
with John Travolta, “Take A
Chance,” debuts on the AC chart at
number 30, as her solo outing “Twist
Of Fate” sprints to number 21 on the
pop chart. Both songs are from the
just-issued “Two Of A Kind”
soundtrack.

Mike Chapman co-wrote two
(count ’em) songs in the top 10 this
week, both for acts on Chrysalis. Pat
Benatar’s “Love Is A Battlefield”
climbs to number six, while Huey
Lewis & the News’ “Heart And
Soul” jumps to number eight. it’s the
second top 10 single for both acts.

Infact, this is the highest-charting
single Benatar has ever had, surpass-
ing “Hit Me With Your Best Shot,”
which peaked at number nine in De-
cember, 1980. But it still may not be
enough to put Benatar’s album “Live
From Earth’ in the top 10: The al-
bum loses its bullet this week at num-
ber 13. If it peaks there, it would be
the lowest-charting of Benatar’s five
albums to date.

Heartland
_Beat

® Continued from page 6

the BAM network, based in San
Francisco, national advertisers are
offered a package of 500,000 readers
via music/entertainment publica-
tions including the Entertainer, Cali-
fornia’'s BAM, Good Times from
New York, Seattle’s Rocket, Buddy
from Texas, New Orleans’ Wave-
length and New England’s Sweet
Potato.

Voss assures that the Entertainer
will maintain its commitment to local
music (naught but Hlinois talent has
ever graced an Entertainer cover)
and continue to expand its coverage
to other areas of entertainment and
general interest.

And as to why the Illinois Enter-
tainer is the only game in town as far
as music publications, Voss says the
trick is perseverance.

Heartland Beat welcomes news re-
leases, announcements and sugges-
tions. Send details to this column c/o
Billboard, 150 N. Wacker Drive, Chi-
cago, Ill. 60606.

p |


www.americanradiohistory.com

ay¥vog1118 ‘€861 ‘92 HIAWIAON

I I s & MPE - Compiled from national retail stres
A and one-stops by the Music Popu- <
€ Copyright 1983. Billboard Publications, Inc. No part ol this publication may = tarity Chart Dept. of Bitiboard. Suggested = Sung_Ztsted
be reproduced. stored in a retrieval system, or transmitted, in any form of by any o boe, © LV'St x x| o J
means, electronic. mechanical, photocopying, recording. or otherwise, without ; ;’ s Prices b o s Prices
the prior written permission of the publisher = bl ] ARTIST LP, Black LP = = » ARTIST LP, Black LP
S 2| 8| e RIAA | Cassettes, | counry e | 2 | & | 8| Tie RIAA | Cassettes, | Country LP
5 Suggested = | = | F | Label, No. (Dist. Label) Dist. Co [Synbols| 8 Track Char! E | 2| = | Label, No. (Dist. Label) Dist. Co.  [Symbols| 8 Track Chart
S List
AR Prices 135 | 136| 29 | MARY JANE GIRLS ENCERNEOrT
= | = o armst B | g Mary Jane Girls ol Teaser
2 G| 8| T RIAA | Cassettes, | Country P | Gordy 6040GL (Motown) _ MASS FER T Ree 8l BLE LG  AistaALB8I98 RCA 898 |
- =l = Label, No. (Dist. Label) Dist. Co.  |Symbhols| 8 Track Chart 136 | 129| 49 | BILLY iDOL 169 | 169 5 TOM WAITS
g’:lly IldolFv ww s Swordfish Trombone - 808
rysalis | island 90095 (Atco) W .
106 | 105| 24 | THE HUMAN LEAGUE — SR e R B
Fascination 1::: RAY PARKER, JR. .‘ﬂ:) STANLEY CLARKE/GEORGE
A&M 1-2501 RCA 5.98 m Woman Out Of Controt DUKE ' .
107 | 92| 19| Taco Ansta ALS-8083 RCA .98 The FCEIarke/Duke Project Il oBs
Y T @& | 1 Epic FE 38934
After Eight 138 | 145| 42 | THE POLICE -
RCA AFI!%—ABIB RCA 898 Outlandous D"Amour 171 | 188| 73 | BARBRA STREISAND A
140) 2 | KIM CARNES - ABN 3P 753 HCA 4838 8 %‘?J&%T’f?c 31678 cBs
Cafe Racers 154| 2 | EMMYLOU HARRIS 1 —
EMI-America SO-17106 CAP 898 White Shoes 172 | 178) 26 \zlé\ '201‘] ﬁ.{‘s'?,'?;szs Years
= — Warner Bros. 1-23961 WEA | 8.98 CLP 44 c 998
109 | 106/ 79 jANEFFOEJQAW oot Record A S e (RS s T | Motown 6308 ML2 L MCA_| ® 98 |
ane rondas workout Recor
_ Columbia CX2-38054 [ The Songstress 173 | 187 495 Bk £5e O The Moon
10| 93| 8| X | Bovenlj Glen BS 10002 SINDS S (S 260 o 6 TEh?  Haest SWAS 1163 (Capta) AP | | 898 |
More Fun In The New World 142 1143| 7 | DOKKEN 174 | 175 4 | CLARENCE CLEMONS
Eiektra 60283 WEA 8.98 Breaking The Chains Rescue
[T — - Elektra 60298-1 WEA 8.98 Columbia BFC.38933 CBS
B R A It OOl BLEOWSTRCUT i 175 | 168| 81| THEPOLICE o
ea unter
Arista AL 8005 RCA 898 gh‘e R:V?gtzcgg 7By Night s Regatta De Blanc w 898
r - — olumbia 4 A&M SP-4792 A I
112 [ 110] 90 | DEF LEPPARD ® — - ASM SR — +—
High & Dry 144 | 120 11 ASHFORD & SIMPSON 176 (177} 3 CRYSTAL GAYLE
Mercury SRM-1-4021 (Polygram) POL 8.98 Highrise Cage The Songbird
Capitol ST-12282 CAP 8.98 BLP 24 Warner Bros 1-23958 WEA | | 898 | CLP38
113 | 100| 33 | NAKED EYES m T 1 1 57 LLIE NELSON A =
Naked Eyes 144 | 142 5 PMICHAEL _FtRANKS 177 |1 89 mayls Or By Mind
EMI-A ST 17089 CAP 8.98 assionfrul |
WILL:':"':ZLSON Warner Bros 123962 WEA | s | Coumbia FC 37951 cBs | CLP 66
Without A Song 146 | 150|107 | LOVERBOY A R I .
Columbia FC 39110 CBS CLP 52 Get Lucky EMi-America ST-17061 CAP 898
115 | 118! 85 | THE POLICE A Cofumbia FC 37638 ces | | I il :
Ghost n The Machine 181| 2 | BRIAN MAY & FRIENDS T ez U200 e
A&M SP-3730 RCA 8.98 Starfleet Project A&M SP6-4380 RCA 6.98
T Capitol ST-15014 CcAP 598 — B
116 | 121] 41 | DURAN DURAN @ P 1} 180 | 174| 7 | GARY MORRIS
Duran Duran 148 127 12 | JUICE NEWTON Why Lady Why
| Capitol ST-12158 AP 8.98 chrt_y Lémkgz9 ¢ e _ Warner Bros. 1-23738 o WEA | 898 e 7
117 [101] 10 | SOUNDTRACK —-apil0 STIEE AP | 1 88 L | 181|183 9| eomie ragBITT
Mike's Murder-Joe Jackson 149 |166| 2 ATLANTIC STARR Greatest Hits-Vol.ll
| A&M SP-4931 RCA 898 - Yours Forever _ Warner Bros. 1-23925 WEA 898 -
17 Giel 1347 zape A&M SP-4948 RCA | 888 BLPI2 | 1oo | 170] 49 | THE Fixx
Zapp Il 150 | 109 | 28 | GLADYS KNIGHT AND THE Shuttered Room
| Warner Bros. 1-23875 WEA 898 | BLP17 FIFS @ MCASM5 MCA_ 4 898 -
1sions
118 1103} 27 Bl | _Coiumbia FC 38205 ces | [ | Bl 183 | 158 129 }g‘,fy;?a“nﬁf,ndm
‘ Columbra BFC 38662 cBs 151|135 55 | HANK WILLIAMS JR _ASMSPI RCA 8.98
= eates! S
119 |114| 57 E;Z\SYL HALL & JOHN OATES A __El:akt[a'Curb'IGOl% WEA | | 8% | CLP24 184 189} 2 gr}:a‘ti%%:r%
RCA AFL1-4383 RCA 898 152 144 33 | JARREAU ® [ | Windham Hil w1029 (A&M) __RCA 9.98
———— e ————— 1 Jarreau 185 | 149| 6 | ROMAN HOLLIDAY
120 |115] 10 E;ilgggé\k CAET”e warner Bros. 1-23801 WEA 8.98 BLP 70 Cookin' On The Roof ) -
ux Folles e Jwe/Ansta 8-810 RCA I
RCA HBCL 4824 RCA 9.98 153 [128| 6 | SURVIVOR | wedia 8810l ® —
Caught In The Game 186 | 192| 35 JUUO |GLES|AS
121 122 | 11 | STEPHANIE MILLS Scotti Bros. QZ 38791 (Epic) CBS
Merciless T Co!umb«a FC38640 CBS |
Casablanca 811364-1 (Polygram)  POL 898 BLP 15 | 154 (123 17 %rl;iAlL_AN‘I‘AR R —
e LoO|
122 (108|120 STEVIE NICKS A m Robbery
Bella Donna . . ] . Solar 60239 (Eiektra WEA | . 898 BLP 23 . | EpicPt Jsss cBs | BLP 27
Modern Records MR 38139 (Atco)  WEA 6.98 155 (133 12 | Y&T 188 | 182] 5 AL DI MEOLA
123 [102| 90 | ALABAMA A Iean Strean Scenario
Mountain Music | A&M SP-6-4360 _ReA 638 Columbia FC 38944 cBS
RCA AFLI-4229 RCA 8.98 CLP35 | 156 |[125| 25 R‘Et Kg;ﬂ((}s - 189 | 194 25| ELTON JOHN
. S
[L24ZH150i 78 Bil(J)RAN DURAH A _ﬁﬂgt: AL 8_5’0"18“ - RCA 898 (Eg!?er%%mSFdotr)Oée(rxamer Bros.) WEA 898
Capitol ST-12211 CAP 898 157 [ 147 |140| ALABAMA A PAUL RODGERS
o 7 Feels So Right m Cut Loose
@ m BM&Z&NBORN | RCA AHLI-3930 RCA 898 CLP 41 Atiantic 80121 wea | 8.98 |
| Warner Bros. 123905 WEA 898 | BLP43 | 158 [151| 8 | BOB JAMES 191 | 185| 58 | IRON MAIDEN K J
— o Foxie The Number Of The Beast
126 (17|12 EH‘IUP BtAlLEY Columbia FC 38801 CBS BLP 64 Capitol ST 12202 CAP 8.98
ontinuation F = = -
Columbia FC 38725 CBS BLP32 | 159 [131| 36 | DEF LEPPARD 192 | 186| 21 UARTERFLASH
P On Through The Night ake Another Picture
(127)[132| 3 GEORGE WINSTON Mercuy SUw-13i08 (iygram) _ POL 898 Geffen GHS 4011 (Warner Bros)  WEA 898
ecember
Widhan Hl WHA025 86) fcA | | 8% | | 160 138 9 | COMMODORES 193 | 1521 18 | Ay N
128 [107 | 42 | MERLE HAGGARD WILLIE Motown 6054ML (MCA MCA 898 BLP 55 ‘ Ansta ALE8019 RCA 898 | BLP2S
HELA08 ® 194 [ 161 74 | STRAY CATS A
Poncho & Lefty 161 171 (161 KENNY ROGERS A L g Built For Speed
Epic FE 37958 cBs GPe S o | e EMF-America ST-17070 cap 898
162 | 2 | HANK WILLIAMS, JR. ey : 195 | 153| 20 | JOAN JETT AND THE
Man Of Steel 162 | 165 | 37 | SHEENA EASTON BLACKHEARTS ®
Warner/Curb 1-23924 WEA 898 Ehﬁna EastSoTn1 " e Album
== Mi-America ST- ] /
137 | 2 | THE OAK RIDGE BOYS merca ST 106+ i | BlciteaUMCASI -, MR (L8 &
Deliver 163 (170 |124 | MICHEAL JACKSON A 196 | 159| 34 | LAURA BRANIGAN
MCA 5455 MCA 8.98 CLP-37 Off The Wall Branigan 2 W e
o0 lhealh o D MichAED sevlEELlD | Epic FE 35745 ___cBS [ | Atiantic 80052 EA I |
Bossa Nova Hotel 164 |167 | 4 | RANDY CRAWFORD 197 [ 148| 15| NEILYOUNG
Warner Bros. 1-23920 WEA 8.98 BLP 74 Nightline - i Evﬁrybggg dsofli;)c(lxg i wea ot
.. [ etten rner Bros. .
132 (119 13 | NEW EDITION Wormer Bos 12096 WA ' s 1 JOHP 0 -
Candy Girl 165 |156 | 11 | AGNETHA FALTSKOG e T :
Strestwise SWRL 3301 IND 898 BLP 31 Wrap Your Arms Around Me All The Peoplealérg Talkin " 898 cLP 14
@ THE POINTER SISTERS Polydor 8132421 (Polygram)  POL 898 Warner Bros. 1-2331 W -
m Break Out 166 |155 | 14 | JEAN-LUC PONTY 199 | 160| 16 gft;fig gYRA
Planet BXL1-4705 (RCA) RCA 8.98 BLP 45 Individual Choice
| ROy o gl 8 I MCA 5431 MCA 8.98
Atiantic 80098 WEA 8.98 —
134 [134 | 7 | WAS (NOT WAS
200 | 173| 6 | MARVIN GAYE
Born To Laugh At Tornadoes 167 (139|121 | JOURNEY A Every Great Hit Of Marvin Gaye
Geffen/ZE GHS 2016 (Warner Bros) WEA 898 Escape Motown 6058 ML (MCA) MCA 8.98
Columbia TC 37408 CBS L)

Joan Jett And The Blackhearts
JoBoxers .

Carly Simon.
Paul Siman .

Juice Newton ...
Olivia Newton-Joh

TOPLPs & TAPE

A-Z (LISTED BY ARTISTS) Billy Joel .5 Stevie Nicks ... 3112
AC/DC 52 Ehon John 189 Night Range 67
Bryan Adams no Journey 167 0Oak Ridge Boy 30
AIF’YBS“W'Y Dokk Kansas 105 Jeffrey Oshorne. 45
AIADAMA 47,123, 157 : - Mok 1% Ray Parker, Jr £ Flashdance .
Aldo Nov Quran|Difyads Kiss 30 Alan Parsons P 87 La Cage Aux
John A:daerson 198 BoblDylan = Kiigues Pink Floyd... 73 Mike's Murder
h Si - Sheena Easton .. Gladys ngm & The Plp Robert Plant .28, 98 Staying Aliv
::ia‘?m £ Impson = Eurythmics........ Krokus Pointer Sisters 133 Spandau eaun
Atlantic Starr :;;Sn&t’:\? Faltskog tl::ey’;:wns And The News. PoCe wem 4,115, 138, 173, 175 glck p
Aztec Camer; Mado""‘; Jean-Luc Ponty ... pyro Gyra........... .
Philip Bailey g Prince Michael Stanley Band
Anita Baker Manhattan Transfe Richard Pryor .. Stray Cats.. ... 40. 194
Aty Aretha Franklin . 193 Teena Marie ... 187 Quarterfiash Barbra Streisan 171, 82
at Benatar . Michael Frank Mary Jane Girls 135 Queensryche Donna Summer ... 58

Gaf: rcg:uﬁfr';w" Gap Band. Brian May & Friends. 147 Quiet Riot .. 153
Biack Sabbath Marvin Gaye . Paul McCartoey EM. 107
Crystal Gayle 176 John Cougar Mel - Eddie Rabbit! 23
Blue Oyster Cult .. Genesis 10 Men At Work Rainbow 12
S"EFJ‘BB‘"_'" Merle Haggard/Willie Nelson 128 Men Without Lionel Richi 179
L:V:a o Daryl Hall & John Oates Midnight Star... = Paul Rodger. s
Jarkson Browne Herbie Hancock Stephanie Mills 121 Kenny Roger: 172
Emmylou Harris . 139 F Stevie Ray Vaugho 102
Peabo Bryson/Roberta flacl Roliing Ston 2y Vaug o
Jimmy Butfett. Heart . b -89 Roman Nolhday Tom Waits ... N
Jennifer Holliday Gary Morris. 180 Dionne Warwick 7
Human League ... Motels ... = Linda Ronstadt Was (Not Was) .

Hank Williams, J
George Winston.

Motley Crue.
Eddie Murphy ..
Michael Martin Murphy

Billy Ido! ........
Julio Iglesias.
James lngram ..

Rufus And Chaka Khan
Saga....
David Sanborn.

Stanley Clare/George Duke

tron Maiden ... Anne Murray P hilli
élv’:; C(ésrtaell'z:"d Michael Jackson Naked Eye: Mﬁg.;;‘é.:‘f;un 131
Ca" y uwb Bob James Willie Nels Shadowfax
UHUrepiunE ¢ Rick James....... New Edition. Shalamar....

Rodney Dangertieid Ak Jarreau

Every care for the accuracy of suggested list prices has been taken. Billboard does not assume responsibility for errors or omissions.
* RECORDING INDUSTRY ASSOCIATION OF AMERICA seal for sales of 500,000 units. A RECORDING INDUSTRY: ASSOCIATION OF AMERICA seal for sales of 1,000,000 units.
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News

DOGGIN’ AROUND—MCA act Klique does a private encore for friends af-
ter performing at the Beverly Theatre in Los Angeles. Pictured from left
are MCA’s black product promotion director Eimer Hill and senior vice
president Jerry Sharell; Klique’s Isaac Suthers; the label’s executive vice
president of promotion and marketing Richard Palmese; group member
Debbie Hunter; MCA Records Group executive vice president Myrdn Roth;
Klique’s Howard Huntsberry; and the group’s executive producer, George
Murphy.

Computer Dealers Hit
Atari, Coleco Hikes

® Continued from page 3
day after Thanksgiving.

A sales manager at a San Francis-
co Pacific Stereo store reports having
only a few of the discontinued Atari
1200XL computers to sell. He also
notes that Commodore has been slow
to ship its popular model, the 64
computer.

Another retailer observing in-
creased demand for computers is
John Chase, president of the 90-store
Child World chain, based in Avon,
Mass. In addition to selling Commo-
dore, Atari and TI computers, his
company merchandises Coleco com-
puter products. Those, too, are in

_short supply.

Child World will be rolling out the
Coleco Adam home computer system
during 1983’s fourth quarter. “We
have several Adams in our ware-
house,” Chase says.

Crazy Eddie has already sold a
number of Adams, it reports. Neither
retail chain has noted an unusually
high defective rate among its inven-
tory of the system, which was
shipped 60 days behind schedule be-
cause of technical problems.

In the meantime, Texas Instru-
ments’ discontinued 99/4A is selling
for $49. An assistant manager at a
Pacific Stereo store adds, “Those
computers are just flying out the

door. Customers are extremely price-
conscious—and frankly, at that price
it is worth it.”

Orders for the 99/4A and its ac-
cessories and peripherals have never
been better, says a spokesman for
Texas Instruments, which bailed out
of the home computer arena in early
November. “The orders keep rolling
in,” he says.

As for Atari’s shipping slowdown,
a salesman at the 57th St. Crazy Ed-
die store suggests that in the long run
it will hurt Atari. He notes that the
company will miss out on the Christ-
mas selling season, which is shaping
up as a healthy one for the computer
industry.

According to Atari’s Entin, Atari
needs to make the price adjustments
if it is to remain a strong and healthy
company. “The industry’s suicidal
pricing wars have already taken a toll
on one company. We decided to
change our cost structure so we can
be more versatile and turn out quality
products,” he says.

Finally, there is speculation that
the 1984 launch of IBM’s home com-
puter system, PCjr, is also affecting
sales. Notes one store manager, *I
suppose there are some people who
are waiting for the machine to come
out. But we have not received any
calls for it

COUNTERCLAIM IS FILED

Arista Responds To Aretha Suit

NEW YORK—Arista Records is
denying Aretha Franklin’s breach of
contract suit (Billboard, Oct. 29), by
which the singer is attempting to get
out of her contract with the record
label. Arista is further demanding
that Franklin pay back advances and
loans nearing $500,000.

“There is no basis whatsoever for
the claims made by Miss Franklin,”
says Arista in a statement. “We be-
lieve her lawsuit was brought because
of outside financial pressures Aretha
is currently facing. We are hopeful
that there will be an amicable recon-
ciliation of this matter in the near fu-
ture and that she can very soon re-
turn to recording gold albums for
Arista.”

In its answer and counterclaim,
Arista denies it contracted producer
Luther Vandross for Franklin’s third
and fourth albums “for substantial
cash advances and royalties” without
her consent, which were allegedly

charged to her recording budget.
Arista says that it has made ad-
vances and disbursements to Frank-
lin “in excess of $1 million,” and that
between 1980 and the end of 1982 it
also loaned her $325,000, ‘‘repayable
upon demand.” Arista is now de-
manding this money and its interest.
It also says in its counterclaim that
Franklin agreed to record a live con-
cert album “on or about September,
1983,” and that it paid an advance of
$100,000 for that album. Arista says
that concert never happened, and it
now wants back the $100,000 plus
another $100,000 it says is its loss of
revenue and profit from that album.
ROMAN KOZAK

For The Record

In a recent story on stereo simul-
casting (Billboard, Nov. 5), Global
Satellite Network was mistakenly
identified as Global Productions.

Packing Positive: After hearing and seeing the compel-
ling presentation by Jim Moran, Pickwick Distribution
prexy, at the NARM rack conference (Billboard, Nov.
12), word from WEA is that they are taking an incisive
look at their own 6-by-12 package, which will probably
put them into the 4-by-12 camp . . . The Sony Video 45
HQ will be advertising two 800 numbers to better serve
the consumer and the trade soon. The trade number is
1-(800)874-4164; the consumer number is 1-(800)221-
9980, in regard to the 20-plus $15.95-$19.95 units which
ship from Kansas City.

Conway Twitty got Tax Court approval for taking de-
ductions on the repayment of loans made by folk in the
country business to help him start his ill-fated Twitty Bur-
gers chain, which shut in 1971. The IRS fought the de-
duction, claiming his prime reason for paying the $96,492
back to people including Merle Haggard and Sonny
James was a moral obligation . . . The general merchan-
dise retail chains ran heavily discounted current hit album

_ ads last week in Southern California. Sears ran three of

four pages of ROP color tabloid on 15 current hits from a
variety of labels at $5.97, along with four other hot units
at $6.97. The third page was midline leaders at $4.97 and
classical cassettes at $3.97, along with children’s albums
at $4.47 and $3.47. Target ran 14 top hits at $5.99 and
two at $6.99.

Video distribs are assisting VSDA/HRRC in organiz-
ing First Sale gatherings. East Texas Periodicals and
Commtron Corp. got involved in a first Beaumont, Tex.
palaver Nov. 15 that drew 25 store proprietors. Evolving
from organization group meetings are subsequent dealer
huddles. After a Nov. 8 Las Vegas metting, 10 regional
store owners met again five days later with a trio of store
owners taking charge: Andy Barussi of Video Tyme, Dale
Clark of Captain Video and Mark Luster of Video Zone.
HRRC’s Risa Solomon reports a Cincinnati retail confab
Dec. 9, with Tulsa following in mid-December . . . Stuart
Schwartz denies the rumor that Waxie Maxie’s and/or
Elroy Enterprises are negotiating to acquire the Harmony
Hut chain. David Blaine also calls it *just a rumor,” as
does Roy Imber.

Precedential? Early last week, CBS sought Manhattan
Federal District Court approval of a policy which would
permit the broadcaster to refuse 30-second product adver-
tising spots containing separate and unintegrated por-
tions. The web said the complaint was forced when Al-
berto-Culver threatened anti-trust action against it, NBC
and ABC unless each changes policy. CBS argued such
ads do not conform to federal provisions against over-
commercialization . . . Radio and tv stations and print

AS VIDGAME SALES PLUMMET

InsideTrack

publications based in L.A. would be taxed $1.25 for each
$1,000 in gross receipts in a business tax for media tenta-
tively approved by the City Council last week.

Cory Emerson, eight-year-old son of Billy Emerson Jr.,
boss of Big State Distributing, Dallas, went hunting with
his dad for the first time last week in a primitive area near
Ozona, Tex. In six hours, the youngster bagged two wild
boars and a nine-point buck with his trusty Remington
Mohawk 243 ... Harry Finfer called Track to correct
our statement we found him running pizza parlors in the
Pennsylvania Dutch country. He says he is very much in
the music industry, actively participating in Spiral Mu-
sic,a Gotham publisher. And while we are on Philly old-
timers, one-time promo man Larry Cohen, most recently
with UA Records, has an L.A. marketing company now-
selling four-pound whiskey cakes. Try them (hic), you’ll
like ’em. And we just found out Dick Fitzsimmons, the
erstwhile Arista regional rep, has been with Allegiance
Records in that post for some time, working out of
Atlanta.

Art and John Shulman of the four Laury’s stores in
Chicagoland sold their 10,000th CD last week. They car-
ry over 500 titles . . . Nancy Wilson debuts in the movie
“The Big Score,” in which she plays a nightclub owner/
housewife and sings “I’ll Be A Song.”

Billboard photog Chuck Pulin lost his digs when the
Manhattan building where he lived was destroyed in a
five-alarm fire. His equipment and files are intact. He can
be reached at (212) 777-6537 . . . RCA Records may well
be the first label with an in-house Compact Disc newslet-
ter. In the debut fall, 1983, edition, prexy Bob Summer
terms CD “the most exciting technological development
in recorded music since the introduction of the LP.” Jim
Murphy edits it . . . Sammy Cahn made a presentation to
Mrs. Richard Rodgers Monday (14) at a Reader’s Digest
soiree for its release of “With A Song In My Heart,” a
Rodgers collection. He mentioned how rewarding it must
be to hear so much of her late husband’s music still being
played. “But not for other songwriters!”” shouted compos-
er Burton Lane . . . Jazz label legend Norman Granz goes
back four decades when he begins an itinerary in which he
will visit select indie distribs on .the possibility of Pablo
returning to whence JATP began. If Granz goes to indies,
it will mean the cream of jazz labels are backing indepen-
dent distribution, with JAM, Muse, Pausa, Concord Jazz
and the Fantasy family of labels, among others, already in
the fold . . . Expect to see Larry Larson & Associates co-
ordinating the 1984 tour by the Jacksons.

Edited by JOHN SIPPEL

Activision Lays Off 90 Staffers

LOS ANGELES—One of the old-
est and strongest of the third party
video game vendors, Activision, has
laid off some 90 employees, a spokes-
woman for the company says. None
of the company’s designers were let
go.

In a prepared statement, company
president James H. Levy notes that
Activision will continue to release
product for home computers as well
as video game machines. Activision
had previously announced products
for the still healthy low-end home
computer market.

Thoughout the year, the company
had been blaming its plummeting
sales on “sluggish” ordering by re-
tailers. Its six-month net sales are
$39.5 million, which is a loss of $3.9
million. A year ago, net sales soared
to $62.7 million, and the company’s
income reached $8.8 million.

Formed in 1979, Activision was
the first major third party publisher
of video game software. By 1980, it
had launched four games for the
Atari Video Computer System, then
newly announced. The company em-
ployed 13 people in a 1,700 square
foot headquaters.

In 1981, Activision rolled out four
titles and reported sales of $6.2 mil-
lion. During that year and through
1982, video game market seemingly
doubled monthly. By the end of 1982,
revenues rose to $65.9 million and
net income increased by about $12.9
million.

Activision’s top-selling “Chopper
Command” and “Pitfall"” became
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the “darlings” of the video game in-
dustry. The company moved to
Mountain View and opened a distri-
bution headquarters in Milpitas,
Calif. that measures about 92,000
square feet. It employed nearly 400
persons.

But by the first quarter of 1983,
the video game fad had worn thin.
Retailers found their shelves over-
flowing with non-saleable video
games. Many of the companies that

had jumped on the video game band-
wagon were refusing to take returns
or had declared bankruptcy.

Orders for the games dropped, and
companies like Activision found their
sales figures plummetting. Most of
the other video game makers, includ-
ing Imagic, Parker Bros., Fox Video
Games, Mattel, CBS Electronics and
Milton Bradley-owned GCE, have
also announced major cutbacks and/
or equity losses this year.

BRITISH OLDIES LABEL

Charly Lowering U.S. Prices

LOS ANGELES—Charly Rec-
ords, which has an oldies catalog of
some 400 titles, is seeking to domesti-
cate its line in terms of price and
availability, according to Michael
Bayler, Charly’s U.S. manager.

The company has dropped the list
price to $8.98 on its main Charly cat-
alog and $9.98 on its Affinity jazz
line. And it has begun distributing its
own product on the West Coast, out
of a Los Angeles warehouse that’s
part of Charly’s first full-fledged of-
fice in the U.S.

“Although our albums have been
available in the U.S. for six or seven
years, it’s been at an average list price
of $10.98. As a result, we were
known as a very expensive import
line. We want to bring our pricing
into line with domestic American
product,” Bayler says.

Charly, which was founded in

London in 1975, already distributes
its own line in France and England.
Charly’s main distributor on the
West Coast was City Hall; it contin-
ues to be distributed through Round-
er on the East Coast.

Charly’s main business is making
available old product that has either
been deleted or is difficult to obtain,
but Bayler says the company is also
venturing into new artist signings. Its
first new act to make an appreciable
impact is the Bollock Brothers, a new
wave act whose “Horror Movies”
garnered heavy play on KROQ-FM
earlier this year.

Charly’s next release, set for early
next year, will feature reissues from
the King catalog and early Blue Note
jazz titles. Charly’s best-selling art-
ists, according to Bayler, are the
Yardbirds, Jerry Lee Lewis and Carl
Perkins. PAUL GREIN
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Maurice White—vocals, drums. Verdine White—bass. Philip Bailey—vocals. Larry Dunn—piano, synthesizer.

Roland Bautista-guitar. Fred White-drums, percussion. Andrew Woolfolk-tenor saxophone. Ralph Johnson-percussion.

Including the breakthrough single, ‘“‘Magnetic.”” On Columbia Records and Cassettes.

Procuced by Maurice White for Kalimba Productions. E xctusive Representation: Cavalto-Rutfalo-Fargnoli Management. ‘Columbia.” = e wacemrarks 0l CBS Inc. 1983 CBS Inc
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EVERY MOTHER'S NIGHTMARE.
OTLEY CRUE'S NEW ALBUM,
“SHOUT AT THE DEVIL..

ON ELEKTRA RECORDS AND CASSETTES

PRODUCED BY TOM WERMAN
MANAGEMENT BY DOC McGHEE AND DOUG THALER FOR McGHEE ENTERPRISES, INC.

AND KEEP ON THE LOOKOUT FOR THE NEW VIDEO FOR THE SINGLE, ‘"LOOKS THAT KILL,’’ TO BE DIRECTED BY MARCELO EPSTEIN

On Tour:
November 11—San Bernadino, CA ¢ 12—Fresno, CA/13—S.:1 Diego, CA / 15-17—Santa Monica, CA / 13—San Francisco, CA / 20—Sacramento, CA / 22—Portland, OR / 23—Seattle, WA » 25—Salt Lake City, UT / 26—Denver, CO /
28—Norman, 0K / 29—Tulsa, OK / December 1—San Antonio, TX / 2—Houston, TX / 3—Dallas, TX / 4—Corpus Christi, TX / 5—Austin, TX / 7—Laredo, TX / 8—McAlien, TX/ 9—San Angelo TX / 11—0dessa, TX / 12—Lubbock,
TX /13—El Paso, TX / 15—Albuquerque, N.M. / %6—Phaenix, AZ / 17—Irvine, CA / January 12-13—Binghampton, NY / 15-16—Philadelphia, PA / 17—Worcester, MASS / 19—Syracuse, NY / 21—Baoston, MASS / 22—New York
\Y/ 24—New Haven, CT/ 25—Nassau, NY / 27—Rochester, NY / 28—Buffalo, NY / 30—Cleveland, OH ¥ 31—Pittsburgh, PA / February 1—Largo, MD / 2—Charleston, WV / 4—East Ruther‘ord, NJ / 5—Norfolk, VA / 7—Lexington,
<Y / 8—Indianapolis, IN / 10—St. Louis, MO / 11—Kansas City, MO / 12—Norman, OK / 13—Tulsa, OK / ~5—San Antonio, TX / 16—Dallas, TX / 18—Houston, TX / 19—New Orieans, LA / 20—Mabile, AL / 22—Lakeland, FL / 23—
Jacksonville, FL / 24—Miami, FL / 26—Birmingham, AL/ 27—Atlanta, GA / March 1—Memphis, TN / 3-4—Chicago, Il / 8—Madison, W!/ 9—Minneapolis, MN / 10—Lincoln, NB / 12—Derves ‘CO / 13—Albuquerque, NM / 14—
Tuscon, AZ /16—Las Vegas, NV / 18—Salt Lake City, UT/ 19—Boise, ID / 20—Spokane, WA / 22—Seatlle, WA / 23—Vancouver, B.C. / 24—Portland,-OR / 27—Reno, NV / 28—San Francisco, SA /29—Fresno, CA / 31—San Diego
‘:&H’\ l|l I—I:;IUUIIi)\, HZ

g BOQKING AGENT: ATI/WILLIAM ELSON
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