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STEADY RISE SEEN

Manufacturers Face
Pressing Price Hikes

NEW YORK-Record manufac-
turers are likely to be confronted
with a scries of pressing plant price
increases. One reason for this pre-
dicted rise is that demands for plas-
tic products are escalating in a grow-
ing economy.

“I see continuing price pressures
to the end of this year and the begin-
ning of 1984,” assesses David Grant,
president of PRC, a major presser.
Grant, basing his views partly on re-
cent articles in plastic industry trade
journals, says that key suppliers
Keysor and Tenneco, among others,
are channeling more plastic prod-
ucts to the burgeoning automobile
and housing industries.

Following a record hike of six

ents last April by vinyl compound
Suppliers (Billboard, April 6), press-
ers are bracing for at least a two-
and-a-half-cent increase this month
(Billboard, July 9). Some of the

blame is being cast on the chlorine
vinyl compound, which suppliers say
is costing them more. While Keysor
has announced a two-and-a-half-
cent per pound increase for vinyl
compound, effective July 1, its chief
competitor, Tennceco, has yet to act.
Some pressers say they’ve been told
by Keysor sales representatives that
the firm’s increase is on hold.
Spokesmen for Keysor and Tenneco
were not available for comment.

In addition to Keysor, two other
suppliers, Borden's and Air Prod-
ucts, have instituted two-and-a-half-
cent increases. Air Products is said to
be catching up with increases insti-
tuted by others in April.

Pressers generally report good
business. Morris Ballen of Philadel-
phia’s Diskmakers claims, “It’s not
busy, it's jammed,” attributing his

(Continued on puge 60)

Distribs Eye
Contractual
Label Ties

By LEO SACKS

NEW YORK-—Formal con-
tractual relationships tying inde-
pendent labels to their distribu-
tors for a specific time period
could become the cornerstone of
their future business dealings.
That opinion is offered by three
key domestic distributors that
handled Motown Records as they
face the brighter prospect of the
Total Experience label’s entry
into the indie fold.

Lonnie Simmons, president of
the label, whose major act is the
platinum-selling Gap Band,
could not be reached for com-
ment in Los Angeles, but Billy
Emerson, who manages Big State

(Continwed on page 60)

e RECORD/TAPE CHAINS are claborating on proven summer promo-

NARM ‘Gift’ Plan
Survival Is At Stake
In Los Angeles Test

By IRV LICHTMAN

NEW YORK—-The power of the
National Assn. of Recording Mer-
chandisers (NARM) “Gift Of Mu-
sic” campaign to increase business
directly receives a crucial “do-or-
die” test in the Lcs Angeles market
beginning Sept. 12 and running un-
til several weeks tefore Christmas.

The program, ir.volving an outlay
of at least $700,000, will determine
whether the three-year-old “Gift Of
Music” concept will continue be-
yond the Los Angrles campaign, ad-
mits Joe Cohen, executive vice presi-
dent of NARM and one of the chief
architects of the push. States Cohen,
“If the Los Angeles test doesn’t gen-
erate more sales, we’ll be the first
ones to tell the industry. The pa-
tience level of the industry leaves
something to be desired. 1 under-

stand this. It’s their money.”

While NARM had earlier indi-
cated that a hike from the present la-
bel contribution for each album
shipped—from a half-cent to a full
penny—would be required to fully
realize a Los Angeles market pro-
gram, Cohen suggests this tack has
been abandoned in view of the “bur-
den of proving to labels that the
‘Gift Of Music’ can make something
happen at cash registers.”

In line with a “sell” strategy, a new
ad agency, New York-based Dross-
man, Yustein & Clowes, has been se-
lected to oversee the Los Angeles
“Gift Of Music” campaign and any
future ones. The switch from Bos-
ton-based Humphrey Browning
MacDougall, Cohen says, was made

(Continued on page 60)

STACY LATTISAW's fifth album “16” is her most sophisticated and out
standing record to date. She handles the uptempo pop/R&B tunes and
moving ballads, such as her hit single “MIRACLES,” with equal aplomb.
For Stacy, 16 is very sweet indeed. Produced by Narada Michael Walden.
On Cotillion Records and Cassettes. (Advertisement)

tions this year. Additionally, they are often focusing on non-music merchan-
dise, in part because of a shortage of co-op ad dollars from record companies.
Page 3.

e NEW YORK RADIO'S newest station, WHTZ-FM, is gearing up for the
introduction of its *hit radio” format to the market. The potential musical
scope of the Malrite outlet was more clearly defined last week with the ap-
pointment of former WK'TU PD Michael Ellis to its staff. Radio, page 12.

o COMPUTER SOFTWARE represents a merchandising challenge for
many, accentuated by the number of formats available. This topic is explored
in Now Playing, a new Billboard column designed to provide software news
and reviews, and to monitor product and marketing trends in this area. It
debuts in Retailing, page 24.

e THE INDEPENDENT LABEL COALITION was formally launched
last week, with organizer Tom Silverman of Tommy Boy Records reporting
that at least 25 labels have pledged their initial $500 yearly cues. Page 3.

o CBS RECORDS’ PARALLEL IMPORT suit against New York retailer
Jimmy's Music World gained ground last week when a federal judge grunted a
temporary injunction barring Jimmy’s from importing and selling copies of’
Michael Jackson’s “Thriller.” Page 3.

o FORMAT CHANGES are at issue in Washington, D.C., where fans of
big band music are petitioning the FCC to block the sale of radio station
WEAM to some former owners of “free form” rock outlet WHFS-FM, which
itself was recently sold and is about to change formats. Page 4.
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Sometimes searching for just the right WORDS to say 1s next to impossible.
When you're at a loss for WORDS let F.R. David pick up where you leave off.
WORDS, the debut Carrere America album (CALP 1001) from F.R. David,
featuring the international smash single WORDS (CA 101) now one of the
most added records in America. WORDS, when you care enough to say the
very best. On Carrere America. Marketed by PolyGram. (Advertisement)

(Advertisement)

o

O From Curved A to Roxy Music to UK., EDDIE JOBSON has helped shepe some of
the finest moments of British rock. With his new band, ZINC, the violin/kevboard whiz

unleashes music as heady as anything he's done before. EDDIE JOBSON and ZINC. THE GREE!
Features “Turn It Over” Produced by Eddie Jobson. ON CAPITOL RECORDS & CASSETTES.
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i{ LOS ANGELES—The nation’s

major record/tape chains are elabo-
rating on proven summer promo-
tions this year. Further, they are of-
ten focusing on non-music merchan-
dise to lure consumers inside stores.

Typically, chainwide promotions
are designed in tandem with special-
ized programs for a select number of
units, or with a special event. Several
chains also indicate that their July
events and programs provide insight
for August-September ‘“back to
school” promos.

Timing is considered a critical fac-
tor. For example, the 21-unit Record
Shop, Edina, Minn., is scheduling its
“Sounds Of Summer” the first week
in August. Says the chain’s Mary
Ann Levitt, “We didn’t want to go

head to head with what other stores

Chains Seeking Summer $$
With Special Promotions

are doing, and traffic begins to in-
crease in early August in our malls.”
The chain will go with a select list of
LPs and cassettes at $6.49, a proven
concept in previous summers but
with a later rollout date this year.
Chain executives say the rising
cost of records and tapes is leading
to fewer and fewer lowball dis-
counts. “I’'m looking at my costs at
$5.14, 85.18 on hit LPs and seeing
that $3 off list is becoming totally
impractical,” says Ben Bartel, head
of the 1ll-unit Big Daddy’s The
Home Entertainment Store, Chi-
cago. Bartel is going with an adver-

By EARL PAIGE

tised price of $5.88 on really hot ti-
tles, “but when you come into the
store there’s a $6.74 and then a $7.98
shelf, so there are three price levels.”

For July, Big Daddy’s is empha-
sizing personal stereo. “We like
items under $100 list like Kenwood’s
ultra-thin AM/FM with popcorn
carphones at $49. We’re doing
Sanyo’s AM/FM with cassette at
$49,” says Bartel.

“One more special is our dump
bins of cassettes at $3.99. We've got
thousands of titles. We just let cus-

tomers come in and paw through
them.” Bartel has been going heavily
into print and radio during July.
Ira Heilicher of 15-unit Great
American Music/Wax Museum,
Minneapolis, also mentions that this
summer’s special prices may mirror
new pricing trends, calling the days
of $3 off list price “a bygone era.”
Heilicher suggests that escalating
prices, combined with the contin-
ually lagging availability of co-op ad
funds, will “whiplash” dealers.
Thus, he piggybacks on ads with
mall and street merchant associ-
ations in the chain’s current “Hotter

Than July Indoor Sidewalk Sale.”
Select $8.98-list titles are specialed at
$5.99, but Heilicher emphasizes
“our music-minded merchandise,”
including pins, T-shirts and novel-
ties, at 10%-20% off. “We go two
weeks on and two weeks off,” he
says. “There’s just not that much co-
op around.”

The severe shortage of co-op ad-
vertising money from the labels
finds the 30-unit Record Factory in
San Francisco switching this sum-
mer to the promotion of computer
software. “Our co-op used to be 80%
from the labels, and now it's 80%
from computer software,” says mar-
keting vice president Bob Tolifson.

Among the dramatic marketing
changes the chain has made this
summer i$ the deletion of radio ad-

(Continued on page 62)
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ORRALL GOES VISUAL—RCA’s newly signed Robert Ellls Orrall goes over

the storyboards for his upcoming video, “Tell Me If it Hurts.”” Orrall was for-

meriy on the British independent label Whi-Fi, manufactured and distributed

by RCA, which released his minl-LP “Speciail Pain.” Discussing the video
with Orrail are RCA’s Jack Maher, left, and Don Ellis, right.

Video Division Is Formed
By Billboard Publications

NEW YORK —Billboard Publica-
tions Inc., parent corporation of Bill-
board magazine, has formed a video
programming division to exploit
tast-developing opportunities in this
field. Its first production is a 13-part
series of one-hour music shows,
“Billboard Presents: Friends In
Concert,” featuring well-known art-
ists from the *50s and ’60s.

Also planned is a weekly half-
hour tv show focusing on the latest
in music, video and home entertain-
ment software and hardware, and a
video art instruction series for public
television (and international outlets)
which utilizes art instruction mate-
rals from Watson-Guptill books
and American Artist magazine.

Director of the new video pro-
gramming division is Sam Holds-
worth, one of the founders of Musi-
cian magazine, which was acquired
two years ago by Billboard Publica-
tions. “We’ll be operating across a
wide range of programming activ-
ity,” he says, “producing educa-
tional as well as entertainment fea-
tures and series for pay-cable
television, syndication or other
video applications domestically and
internationally.” Holdsworth as-
sumes his new duties in addition to
co-publisher responsibilities at Mu-
sician.

“Friends In Concert” is designed
to feature artists whose musical ap-
peal spans several decades, and who
continue to perform and record to-
day. First in the series showcases the
Mamas & the Papas and the Associ-
ation; second features the Turtles

and Gary Puckett. The shows com-
prise 30 minutes of concert footage
from each group, performing vin-
tage hits and new repertoire, to-
gether with candid conversational
and historical material based on re-
search and interviews by Musician
and Billboard magazines.

The series is a joint production be-

(Continued on page 62)

Software Sales Forums Readied

30 Manufacturers Committed To Softsel Seminars

By FAYE ZUCKERMAN

LOS ANGELES—-Two-day fo-
rums in four major U.S. cities focus-
ing on how to sell software to the
general public will start here Aug.
14. The forums, being called “Sof-
teach,” are geared for computer soft-
ware retailers. Some 30 software
manufacturers have made commit-
ments to the seminars.

Softsel, based in Inglewood,
Calif., is sponsoring the seminars,
which, it says, are free to active Soft-
sel dealers. All forums will start on

-Sundays and Mondays, “as those are

typically slow retail days,” says Rob-
ert Leff, the company’s president.
Other forums are scheduled for Aug.
21-22 in New York, Sept. 11-12 in
Chicago and Sept. 25-26 in Dallas.

The participating vendors, includ-
ing Sierra On-Line, Perfect Soft-
ware, Ashton-Tate, Spinnaker, Mi-
croLab and Continental Software,
will share all costs for the two-day
seminars. A spokesman for Softsel
estimates the total cost at “hundreds
of thousands of dollars,” as elabo-
rate audio/visual aids are expected
to be used.

Many of the participating soft-
ware makers have taken a wait-and-
see attitude as the date for the first
seminar nears. Although they are
willing to incur the cost, several are
unsure of the longterm benefits.
Many of the larger manufacturers
say one hour is not enough to repre-
sent their products fully.

25 MEMBERS PLEDGE DUES

Indie Label Coalition

By ROMAN KOZAK

NEW YORK-—At least 25 inde-
pendent labels have pledged their
initial $500 yearly dues to join the
Independent Label Coalition,
formed during the recent New Mu-
sic Seminar here (Billboard, July
16), says organizer Tom Silverman,
president of Tommy Boy Records.

According to Silverman, an or-
ganizational committee meeting was
held Monday (11) and attended by
representatives from Roulette, Pre-
lude, Sleeping Bag, Tommy Boy,
Beckett, Sutra, Tioch, Ace Of Hearts,
Acme, DETT and GRP Records, at
which it was decided to incorporate
the group as a non-profit trade or-
ganization.

Silverman says the first order of
business for the new group, beyond
attracting additional members, is to
form subcommittees to deal with or-
ganization, liaison with distributors,

and liaison with the rest of the trade.
He says a questionnaire is being pre-
pared to be sent to labels in order to
further determine priorities and ac-
tion.

“We are also considering doing a
newsletter,” he says. “Basically, the
whole thing is to maximize commu-
nications. Our goal is to increase the
independent label market both col-
lectively and individually by
strengthening the whole indie struc-
ture. But we don’t want to get into
promotion or marketing. We are not
going to be setting limits of 20% re-
turns or setting prices.”

Silverman says that, though most
of the labels that have joined so far
are based in the Northeast, he envi-
sions his as a national organization
that will include country, folk and
MOR labels. “We are also going to
go for the NAIRD scene,” he adds.

“NARM is an organization for the

www americanradiohistorvy com

On cost, Stan Goldberg, president
of MicroLab, which has 75 software
titles ranging from games to office
applications, observes: “If the semi-
nars turn out to be an efficient way
for us to reach the marketplace, the
cost is reasonable. At this point, it is
hard to determine the benefits and
costs.”

Each day of the seminars will of-
fer six one-hour classes for retailers,
who will choose which maker’s semi-
nars to attend. The dealers will be
pre-enrolled to keep class sizes fewer
than 20.

With the large number of software
titles entering the marketplace

Jimmy’'s Barred
From Importing
Any CBS Albums

. By IS HOROWITZ

NEW YORK-—-A federal judge
here has granted a preliminary in-
junction prohibiting Jimmy’s Music
World and its principal owner, Da-
vid Sutton, from importing and sell-
ing copies of Michael Jackson’s
“Thriller” album, or any other al-
bums which would violate CBS
copyrights.

The action by Judge David N.

(Continued on page 64)

Launched

rackjobbers and NAIRD is an or-
ganization for the retailers, but right
now nobody speaks for the indie la-
bels, not NARM or NAIRD or the
RIAA,” says Silverman, when asked
why a separate trade organization
for indie labels is needed. He esti-
mates that membership of the ILC
represents over 90% of current indie
label business.

He says initial members of the
ILC are Tommy Boy, Roulette, Pre-
lude, Tioch, Beckett, Mango/An-
tilles, Sutra, Sunny View, Sound Of
New York, Quality, Are & Bee,
Wave, West End, Streetwise, Sugar
Hill, Ace Of Hearts, Montage,
Sleeping Bag, Acme, Radar, Easy
Street, Prism, DETT, Aria, Emer-
gency, Applause, Spring and GRP.

Silverman says a special tele-
phone number, (212) 348-4876, has
been set up for dealing with a ques-
tions about the new organization.

weekly, a Western regional sales
manager for Continental Software, a
Los Angeles company that makes
home management programs, says
he believes that such seminars are
needed: “There is so much out there.
There is no way to stay on top of in-
dustry developments, and educate
people about buying these prod-
ucts.” During Continental’s one-
hour show, company representatives
will hand out literature, offer a 15-
minute question and answer period

and cover the basics on sales, mer-

chandising and pricing.
“The software industry is in its in-

fant stages. There is no real forum

(Continued on page 62)
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D.C. Big Band Fans Petition FCC

Seek To Block WEAM Sale To ‘Free Form’ Group

By BILL HOLLAND

WASHINGTON—An already
complicated series of radio station
purchase and format change ma-
neuvers here became even more
complicated last week when an ad
hoc listeners’ group, fans of big band
music, filed a last-minute petition
with the FCC to prevent the sale of
Washington-area station WEAM,
which has a big band format, to
some former owners of WHFS-FM,
one of the country’s last “free form”
format stations, which itself has
been sold and went off the air
Thursday (15) after 15 years of pro-
gressive rock programming.

The listeners’ group hopes to biock
the WEAM sale because the WHFS
buyers, Cardinal Broadcasting As-
sociates, plan to turn it into an im-
proved AM version of the longtime
FM maverick rocker. WHFS was
bought by the giant Outlet Co. last
January for $2.1 million. Further
complicating matters was the pur-
chase of Outlet by Rockefeller Cen-
ters Inc. last May for $322 million.
Plans are almost finalized to turn
WHFS into an all-news station.

Undaunted, and saddled with its
own angry listeners’ group demand-
ing a return of the “unique format”
to the airwaves, some of the stock-
holders of WHFS signed a deal last

Records Group Is Key
To Strong CBS Quarter

NEW YORK-—-Buoyed by an
“outstanding quarterly perform-
ance” by the CBS Records Group,
CBS Inc. reports that second quarter
1983 income from continuing oper-
ations rose 21% and net income rose
36% compared to the same period
last year.

At the Records Group, revenues
were up for the second quarter to
$280.3 million from $257 million,
while income for the quarter rose
dramatically to $28.2 million from
$3.4 million last year. For the six
months ended June 30, revenues for
the CBS Records Group rose to
$576.9 million from $553.1 million.
Income for the Group nearly tripled
to $67.6 million from $23 million.

Total revenues for.CBS Inc. for
the second quarter were $1.064 bil-

lion, up from last year’s $996.4 mil-
lion. For the six months ending June
30, revenues were $2.103 billion, up
from last year’s $1.9758 billion. Net
income for the second quarter for
CBS Inc. was $58.7 million or $1.98
per share, up from last year’s $43.2
million or $1.55 a share. For the six
months, it was $43.2 million or $2.58
a share, up from last year’s $58.9 mil-
lion or $2.11 a share.

“The CBS Records Group turned
in an outstanding quarterly per-
formance marked by its highest sec-
ond quarter profits ever,” says CBS.
“Revenues for the CBS Records
Group increased by 9% from the
prior year. Domestic sales were
strong but were tempered by a slight
decline in international sales. Profits
for the Group were up sharply, with
all the divisions contributing.”

TRADE SHUTDOWN THREATENED

May with the owners of WEAM,
Thoms Broadcasting, to buy the sta-
tion for $1 million. The new owners,
with the approval of the FCC, plan
to change WEAM’s call letters to
WHFS, and continue the eclectic
new music format, eventually in AM
stereo. The WHFS listeners have
withdrawn their own FCC petition.

Concurrently, some other WHFS
stockholders purchased WNAV-
AM and WLOM-FM in Annapolis
for $2.8 million. All of the sales are
subject to FCC approval and are
conditional to the Commission’s re-
view process.

Now the WEAM listeners’ group,
in its FCC petition, is alleging that
the current big band format is
unique, and that the Commission
should consider a review because
the station’s listeners were neither
told nor consulted about the sale.

It is also challenging the sale on
the grounds that several other poten-
tial buyers were excluded from bar-
gaining, and a lawyer for the group
also claims that yet another buyer,
who is said to have offered more for
the station than the WHFS stock-
holders, was overlooked. Two of the
potential buyers have stated that
they did not intend to change the
format.

The lawyer also wants the Com-
mission to look into the sale as an ex-
ample of a trend within the industry
toward “the wholesale trafficking in
broadcast licenses.” In 1981, the Su-
preme Court affirmed an FCC deci-
sion to leave format change deci-
sions to the marketplace. The
petition recognizes the affirmation,
yet calls the FCC’s attention to the
fact that the ruling “does not bar the

(Continued on page 60)

Musicians Walk Out In Mexico

MEXICO CITY—A musicians’
strike threatening the shutdown of
the entire record/tape industry here
has started. According to key
sources, there is no settlement in
sight.

SUTM, the union representing all
musicians who play in’ studios and
on live dates within the Federal Dis-
trict, is seeking affirmation of four
major points with the major com-
panies of AMPROFON, the top
record industry association in the
nation for more than 20 years.

The stumbling blocks in the nego-
tiations, which have now broken off,
are demands by SUTM for: an in-
crease of 30% on regular studio dates
(AMPROFON is offering 10%); an-
other 18% nationwide emergency
hike to compensate for the soaring
inflation (at an estimated 100% an-
nually); discontinuance of back-
ground tracks by artists on tv and
personal appearance dates; giving
the composers’ society (SACM) full
authority in the clearance of song us-
age.

SUTM leader Venus Rey insists
that there will be no further discus-
sions to settle any of the issues.
“When they (AMPROFON) call it
will be to sign the papers. Right now,
we are not open to any further nego-
tiations on their part,” he stresses.

Jose Bustillos, CBS attornev and
one of two key negotiators for AM-
PROFON (Musart’'s Eduardo L.
Baptista is the other), is a little more
optimistic. He looks for a break-
through before the end of the
month. 5

“I doubt if we will be able to come
to terms soon,” says Rey, “since we

have gone over and over the issues
for the last several months.” Rey
claims that the red and black flags
(Mexico’s symbol of a lockout) have
already been placed in front of
some 18 to 20 major studios. “This
does not mean their offices and
pressing plants, but this could come
shortly should an end to the strike
not be reached prior to the end of the
month,” he says.

The SUTM leader will also be
seeking a spread of the lockouts to
PROFOMEX (the smaller, inde-

without authorization.

PARALLEL IMPORT CRACKDOWN x5

- CBS Sniffs For lllicit CDs

NEW YORK —CBS Records is asking field staffers to be on the look-
out for Compact Discs brought into this country and put out for sale

Jerry Shulman, director of market development in charge of CD ac-
tivity for CBS, says that information is being sent out to the field to en-
able staffers to identify unauthorized recordings. They are expected to
report back instances of sale without permission.

Although the label has issued only 12 CD titles here to date, allocated
to a limited number of dealers, it has extended to the new digital prod-
uct the same parallel import restrictions it is seeking to enforce on stand-
ard merchandise. In common with other labels, CBS has taken the posi-
tion that such imports constitute infringement under the Copyright Act.

All CBS CDs are currently being pressed in Japan by CBS/Sony, but
they are coded to indicate the market of exploitation. The disks carry
different prefix and serial numbers depending on whether they are }
aimed at the Japanese market, the U.S., or elsewhere in the world.

Company practice is to warn offending merchandisers to cease and
desist from importing and distributing titles on which CBS Records
holds the U.S. copyright. Failure to comply has led to charges of wiliful
copyright infringement. A recent example is the suit filed against Jim-
mys Music World in New York Federal Court (separate story, page 3).

pendent association, which repre-
sents 25 to 30 other companies) and
other non-aligned studios. This
could be a crippling blow to the mu-
sic industry here. There are more
than a dozen other studios recording
music in the city.

AMPROFON would prefer to
continue the talks by offering fur-
ther counter-proposals. However,
according to Rey, “The situation for
everybody is generally just too tense
economically, and we must stand

(Continued on page 64)
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ARRESTING PERFORMANCE—Ted Nugent accepts an honorary badge from

the New York Veteran Police Assn. for his continued anti-drug and anti-drunk

driving efforts. Making the presentation for the Assn. are, from left, Irving

Fisher, president; Gerard LaBlanc, youth coordinator, and Donaid LaBlanc,
vice president.

__Execul:ive Turntable

Jones Wolmark

Shulman
Record Companies

CBS Special Products in New York has named Al Shulman senior vice presi-
dent and general manager. He has been vice president since 1964 and joined
CBS Records in 1942. ... RCA Records in New York has made three appoint-
ments. Peter Jones has been named director of branch marketing for national
accounts. He was vice president of marketing for Alfa Records and is a former
PolyGram Distribution vice president. Alan Wolmark, formerly associate di-
rector of national album promotion for Atlantic Records, is the new director of
national album promotion. The label has also appointed Lou Tatulli director
of associated labels and national sales administration. He has been manager of
sales administration since 1978. The executives are based in New York.

=
VR
. S

.Osbornel

Jodka

Heimanson Tayrien

CBS Records’ Gotham Advertising division has appointed Sue Heimanson
director of advertising services in New York. She has been associate director of
media and tour support for CBS Records since 1978. ... EMI America/Lib-
erty Records has named Tod Jodka and Norm Osbome local promotion man-
agers in the Boston and San Francisco markets, respectively. Jodka had held a
similar post in Boston for Elektra/Asylum Records since 1980. Osborne has
worked for the Elektra and ABC labels. . . . A&M Records in Los Angeles has
promoted Jill Tayrien to associate director of West Coast publicity from tour
publicist. She joined the label in 1981. . ., Emerald International Records in
Philadelphia has named Tony Tucker vice president of operations. He was of-
fice manager. . .. CBS Records International has named Philip Raifaizen re-
gional vice president of operations for its Latin American Operations and
Ralph Mirando director of industrial engineering. The company’s CBS Elec-
tronics division has also appointed James Hayes vice president. He was CRI’s
vice president of planning and communication. They are based in New York.

Publishing

CBS Songs International has appointed Tim Bowen vice president and
general manager in New York. He was vice president of business affairs for
CBS Records International. ... The Word Record & Mu-
sic Group has named Debra Rhodes assistant director of mar-
keting for its print music division

Video Pro/Equipment

MTYV has upped John Sykes to vice president of production
and promotion. He was director of programming and as-
"+, sumes responsibility for all visual and editorial elements of
%. the cable music channel’s programming. Les Garland, vice

president of programming, remains responsible for music
scheduling and acquisition.

Bowen
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Produced by Eddy Grant at Bive Wave Studios, St. Philip, Barbades.
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“Portrant," aszazs ae rademarks of CBS inc. © 1383 CBS inc.

ddy Grant is exploding all over
6 the radio and nothing can stop
him.

His smash single, “Electric Avenue,” is
Top-5 and climbing. He’s crossing over at
AOR (with the “Killer On The Rampage" title
cut)! He’s happening at R&B, and dance
radio and clubs love him!

Wait’ll radio gets a hold of his new
single, “I Don't Wanna Dance. It's #1 all
over the world, and the way Eddy’s
moving, America is not far behind!

Meanwhile, check out Eddy Grant’s
video for “Electric Avenue,” a most-
requested video at MTV™ and dance clubs
nationwide.

And stock up now on Eddy Grant mer-
chandising aids including a 2 x 3 poster,
cover flats and a special Eddy Grant tour
postet

Because it's gonna be a long cool
summer—with Eddy Grant! —

Eddy Grant's “Killer On The Rampage”
featuring the smash, “Electric Av%gs:’
and the new single, “1 Don’t Wanna Dance”

Own Pocteait Recocds
and Cassettes

SEE EDDY KILL 'EM
ON TOUR THIS SUMMER:

7/25FT. LAUDEROALE, FL
7/26—TAMPA. FL
7/21~0RLANDO. L
7/28—ATLANTA. GA
7/30—GREENSBORD, NC
7/31-VIRGINIA BEACH, VA
8/1—WASHINGTON, OC
8/2—BALTIMORE. MO
8/3—PHILADELPHIA. PA
8/4—BOSTON. MA
8/6—NEW HAVEN, CT
8/7—POUGHKEEPSIE. NY
8/8—HAMPTON BEACH, NY
8/9—NEW YORK CITY, NY
8/10—NEW YORK CITY, NY
8/11— NEW YORK CITY. NY
8/13—TORONTO, ON
8/14—PITTSBURGH. PA

8/15—CLEVELAND, OH
8/16—CINCINNATI, OH
8/17—DETROIT, Wi
8/18—CHICAGO. It
8/19—CHICAGO. IL
8/21—-MILWAUKEE, Wi
8/22—MINNEAPOLIS, MN
8/23—NEW ORLEANS. LA
8/25—HOUSTON, TX
8/26—AUSTIN. TX
8/27—DALLAS. TX
8/28—OENVER. CO
8/30—SAN DIEGO. CA
8/31—L0S ANGELES, CA
9/2—SAN FRANCISCO. CA
9/3—SEATTLE, WA
9/4—PORTLAND. OR
9/5—-VANCOUVER, CN

Look out for the new Eddy Grant video,

“l Don’t Wanna Dance.”

AVAILABLE NOW!

7
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Baker Stresses Pre-Production
E/A Exec Sees Fresh Angle To Artist Development

By PAUL GREIN

LOS ANGELES—Elektra/Asy-
lum is looking to new acts and young
bands in the wake of Roy Thomas
Baker’s confirmation as senior vice
president of a&r. In fact, the label
has inaugurated an artist develop-
ment program to work with new un-
signed bands, with the hope of
grooming them into future label
signings.

“We're helping them to direct -

their songwriting and arrange the
songs,” Baker says. “And when it
gets to a certain stage, I'll take them
into the studio and oversee the
demo. If the demo turns out, then
we’ll sign them. That to me is a much
better way than just walking around
from club to club in the hope that
something’s going on.

New Report:
CDs Are Not
Indestructible

AMSTERDAM-—The indestruct-
ibility of the Compact Disc is a
myth, according to research by the
Dutch Consumers’ Assn. that has
made front page headlines here.
CDs may be less vulnerable than
conventional records, but dust and
scratches can still affect their repro-
duction and even in extreme cases
make them unplayable, the con-
sumer group’s report says.

The report says that dust or grease
on the CD surface can throw the sys-
tem’s laser beam “off the track.” It
also finds that Compact Discs can be
easily scratched. “These scratches
could mean an impairment of the
sound reproduction,” claims the as-
sociation, “and if the scratches are
major, it can happen that no repro-
duction at all is possible.”

The group agrees that CD sound
quality is superior to that available
from LPs or cassettes and recom-
mends that owners handle their
disks with care and keep them clean
in order to preserve this superiority.

Responding to the Dutch Con-
sumers’ Assn.’s claims, a spokesman
for PolyGram confirms that Com-
pact Discs have to be handled as
carefully as normal records, adding
that a polishing cloth is being sup-
plied to remove dust or other con-
taminants from the surface, and that
fingerprints are best removed with
water.

“A lot of labels had artist develop-
ment departments in the ’70s, but
that was after the fact. After the
record was out, they’d give the act
money to go on the road. My idea is
pre-production artist development.
It might take a year or so of working
with these kids to get them ready.”

Besides having a younger roster
than before, Baker says Elektra/
Asylum has a younger a&r staff. “It’s
mostly 20- to 22-year-olds. That’s
what you need. You don’t want old
farts going out looking for someone
to sound like the next Foreigner, be-
cause Foreigner is very good at
sounding like Foreigner.”

Baker rose to fame as the producer
of albums by such acts as the Cars
and Queen (both on Elektra), plus
Journey, Cheap Trick, Foreigner
and Devo. But he says his new job
will preclude his continuing with
production work. “I'll do a bit of co-
producing and a lot of executive
producing, but I don’t have time for
full-time producing.

“Producing defeats the object. It
would end up like at Warner Bros.,
where all the a&r guys spend more
time in the studio than they doin the
office. They’ve got all those talented
people in the a&r department and
you can never get them together in
one room because they’re all in the
studio producing. I'm sure they’re all
good a&r men, and they've certainly
all proved themselves to be good
producers. It’s just that when you try
to do both, you haven’t got time to
do either.”

Baker’s position as head of a&r is
unique in that both of the label’s top
two executives have strong a&r
backgrounds. “Bob Krasnow has
spent his whole career being an a&r
guy,” Baker says, *“and Bruce
Lundvall for all intents and pur-

. poses is a groupie. He just loves mu-

sicians.”

Both Krasnow and Lundvall
“have the authority to’sign anyone
they like,” according to Baker.
About black music in particular,
Baker acknowledges, “I don’t know
much about it, but Krasnow is on
top of that. I can rely on him to know
what’s good and bad.”

Baker’s first signing to Elektra is a
British band, the World, whose first
album is being produced by Gordon
Fordyce, a longtime Baker associate.

“The second job I had was finding
a producer for the Cars, which was
the strangest thing—trying to find a
producer to replace me.” Baker
came up with Mutt Lange, who has

THREE SINGLES INVOLVED

Chains In Consumer Survey

NEW YORK-Tower Records,

Musicland, the Record Bar, Elroy

Enterprises, Sam Goody and Lico-
rice Pizza are among the chains tak-
ing part in a national music survey
designed to target consumer groups
for specific releases.

T&T Productions, a research or-
ganization with offices in Edina,
Minn. and Northport, N.Y ., recently
launched the test in New York, Los
Angeles, Atlanta, Minneapolis and
Dallas, focusing on new singles by
Louise Tucker (“Midnight Blue,”
Arista), Chris Mancini (“City Girl,”
Atlantic) and Taco (“Puttin’ On The
Ritz,” RCA).

The company distributed 2,500
surveys to the chains inviting con-
sumers to participate in exchange

for a $2 discount toward the pur-
chase of future product at that loca-
tion. The coupons are redeemed by
T&T.

The survey, which elicits
demographic and psychographic
data, as well as response to each
record, is an attempt to identify con-
sumer segments who are prime sales
prospects for the disk, according to
T&T principals Tim Kochuba and
Mike Schallet.

The cost of the survey is $3,000
per record, and results are expected
later this month. “We're trying to
show the labels how to get more sales
volume out of each record while us-
ing fewer marketing resources,”
Schallet states.

handled recent albums by For-
eigner, AC/DC and Def Leppard.

Baker says his job offer originated
when he called on Krasnow in Feb-
ruary. “I wanted a meeting to make
sure he was still pro the artists I was
working with on the label. I men-
tioned to him that I would like to get
involved with a record company,
and he asked me if I would like to
head up the a&r department.”

The situation was complicated by
the fact that Elektra already had an
a&r head, Tom Werman, who had
moved over from CBS just weeks be-
fore. “He was senior vice president
of a&r, national, and 1 was senior
vice president of a&r, worldwide,”
explains Baker, rather ingenuously.
“Tom thought the whole thing was a
bit too unwieldy for him, and he left.
But now he’s producing Motley
Crue for us.”

MOVING MONSTER STYLE—Rocshire Records president Gary Davis greets

Butch Patrick and his band Eddie & the Monsters, who arrived in Patrick’s

hearse. The band’s video “Whatever Happened To Eddie” Is currently running

on MV3 and MTV, with a single of the same title due August 1. Pictured from

left are Monster Reek Havoc, MV3’s Dave Maples, Patrick, Brent Black and

Steve Patrick of the Monsters and Gary Davis. Patrick formerly played Eddie
Munster on tv’s “The Munsters.”

Chartbeat

America Turns Into A Police State

The Police this week becomes
A&M’s first act to simultaneously
occupy the No. 1 spot on Billboard’s
pop albums and singles charts. The
trio achieves this monopoly as “Syn-
chronicity” displaces Michael Jack-
son’s “Thriller” from the No. | al-
bum berth and “Every Breath You
Take” holds at No. | on the Hot 100
for the third straight week.

Carole King topped both charts si-
multaneously in June, 1971 with the
album “Tapestry” and single “It’s
Too Late,” but she was technically
signed to Lou Adler’s Ode Records,
marketed and distributed by A&M.

And two A&M kingpins managed
to top both charts, but not at the
same time. Herb Alpert & the Ti-
juana Brass’ “Beat Of The Brass” hit
No. 1 in July, 1968, two weeks after
Alpert’s single “This Guy’s In Love
With You” ended its four-week stay

at No. 1. And the Carpenters’ “The
Singles: 1969-"73” reached No. 1 in
January, 1974, a month after “Top
Of The World” relinquished the No.
1 singles spot.

The Police are the seventh act on
A&M proper to hit No. 1 on Bill-
board’s pop album chart. Inter-
estingly, four of these seven acts
have come from Britain. Besides the
Police there’s Cat Stevens, who
topped the chart in November, 1972
with “Catch Bull At Four”; Peter
Frampton, who reached No. | in
April, 1976 with “Frampton Comes
Alive!,” and Supertramp, which
scored in May, 1979 with “Breakfast
In America.” (A&M’s first all-star
British signing, Joe Cocker, peaked
at number two in October, 1970 with
“Mad Dogs & Englishmen.”)

A&M’s three American acts to
have topped the pop chart are Herb

Alpert & the TJB (which scored five
times between 65 and ’68), the Car-
penters and Styx—not to mention
Carole King on Ode and the Go-Go’s
on IRS.

This week’s coup caps a steady
climb to the top for the Police. The
group first hit the U.S. chart in
March, 1979 with “Qutlandos
d’Amour,” which peaked at 23. The
followup, “Reggatta de Blanc,” ap-
peared eight months later and
climbed to 25.

The trio’s third album, “Zenyatta
Mondatta,” hit the chart in October,
1980 and cracked the top 10 that De-
cember. It remained in the top 10 for
21 weeks, peaking at number five.
“Ghost In The Machine” followed
in October, 1981, and rode the top 10
for 24 weeks. It peaked at two.

The Police are the third new rock

(Continued on page 62)

UP TO 15 MILLION HOUSEHOLDS REACHED

‘Gold’ Has Solid Foothold On TV

By SAM SUTHERLAND

LOS ANGELES—Cable music
suppliers and services may be riding
a palpable media vogue, but con-
temporary music for broadcast tv is
already tapping a much vaster au-
dience.

That’s the bullish rejoinder of-
fered by Paramount Television’s
senior vice president of program-
ming John Goldhammer to the ris-
ing tide of interest in rock and pop
video for pay, cable and other nar-
rowcast services. Goldhammer’s in-
terest is unabashedly a vested one:
as he’s quick to point out, Para-
mount’s syndicated “Solid Gold”
series predated MTV’s startup, and
has since established a foothold rep-
resenting from 10.5 million to 15

. million households weekly.

Goldhammer himself adds that
selecting such benchmarks for au-
dience attention is itself a central is-
sue in gauging the impact of differ-
ent music video shows. And on that
point, he gives MTV itself high
marks: “I think they’ve done a mar-
velous job. It’s a case of the em-
peror’s new clothes—they keep using
the viewing ‘universe’ as the issue.”

That approach, in which the max-
imum number of potential viewers is
routinely the figure touted by cable

wWWww.americanradiohistorv.com

programmers rather than the more
modest estimated viewing audiences
traditionally sought by broadcasters,
would yield a universe of 186 mil-
lion for “Solid Gold” itself, were
Paramount to follow the same path.
Goldhammer compares the figure to
MTV’s estimates of 20 million view-
ers in its potential audience uni-
verse. Add in viewers in 54 foreign
territories, adds Goldhammer, and
i's clear that music via syndication
and network tv airings can deliver a
far vaster audience.

For “Solid Gold,” which began as
an Operation Prime Time special in
1979, the gestation was deceptively
straightforward, he indicates. “The
original concept was that there was
no show on television in this area. So
we asked what was the best ap-
proach.”

The answer itself was a familiar
one: the chart countdown slant that
had paid off in radio and on early tv
broadcasts for “Your Hit Parade.”
For the OPT special, a year-end ar-
ray of the top 40 recordings was cho-
sen, a format since used in sub-
sequent seasonal specials produced
in addition to the weekly top 10 for-
mat.

“Nothing’s new,” comments
Goldhammer. “The show’s execu-
tive produced by the same man who

produced ‘Your Hit Parade.” But, in
brute testimony to how the music it-
self has changed, you don’t succeed
today by having other people sing-
ing all the songs.”

Accordingly, “Solid Gold” has at-
tempted to use the actual recording
artists when possible, while allowing
its singing co-hosts, Rex Smith and
Marilyn McCoo, to perform selec-
tions as well. The other twist added
to solve the problem of artist avail-
ability is the use of dance medleys in
which key hits are excerpted from
the recordings.

Goldhammer says that “Solid
Gold” won’t adjust its format to shift
more toward the use of label-sup-
plied video clips: “That’s a form that
has its place. But its place is not on
‘Solid Gold.””

With 214 domestic markets and
an estimated 98% penetration of
U.S. television households, Gold-
hammer’s only current complaint is
that Paramount’s marketing and
merchandising effort will need
strengthening to underscore the

“show’s reach. “When an upstart like

MTV can come along and get so
much recognition, it’s obvious we
aren’t selling ourselves enough,” he
concludes. “We really never have
gone after that in ways we should.
But we will now.”
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Nelson Castellano/American
Concerts/Sailaway Productions

“Thanks for a successful concert
tour at the Sanger theatre in New
Orleans, May 7th & the Bay Front
Arena St. Petersburg, May
10th.”

Sunrise Theatre, Sunrise, FL

“Twelve great shows, six great
days, two great cities. Thank you
Wayne.”

William L. Garrison/

WG Entertrises

“To one of the hardest working
men in show business, we thank
you for a super evening.”

Chip Wilson/Stage Gems

“Thank you for 5 sold out shows
in Seattle, Washington.”

Billy Bob Barnett/

Billy Bob’s, Texas

“Thanks Wayne for giving the
folks at Billy Bob's a super show.
You'll always have a big Texas
welcome here.”

Jack Roberts Productions
“Thanks for sharing a very

special talent with us. You

were great!”

TOUR ¢ USA

Joe Miller/JAM Productions,
San Antonio, TX

“The best act to come along -
the best man I've worked with.
Joe Miller.”

Buddy Swords/
Southern Concerts,
Memphis, TN

“You can only spell superstar one
way — Wayne Newton.”

WE SALUTE YOUR 1983 TOUR!

THANK YOU, WAYNE!

It works in Vegas, it works everywhere,Wayne. You proved it.

EJH ..

Edward J. Haddad

President

Richard W. Halem Stan Tipton Joey Paige

General Manager Tour Administrator Advertising Director ?
9200 Sunset Blivd., Suite 1215, Los Angeles, CA 90069 (213) 273-2473 Fuymg EAGLE, INc.

www americanradiohistorv com

Circle Star Theatre, San Carlos, CA/
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SAYONARA—CBS artist Julio igleslas leaves Japan, where he recently per-

formed a serles of concerts and received a platinum award for his “‘De Nina A

Mujer’’ LP. At the presentation are, from left, Sony’s honorary chairman Mr.

tbuka and his wife; Jullo iglesias, Mrs. Morita and Sony’s chairman, Mr. Mo-

rita; Dr. igleslas, and Shugo Matsuo, executive managing director for
Epic/Sony,

New Charisma Label Aims
To Give New Acts A Shot

LONDON—Charisma Records’
new subsidiary, Utility, is being pro-
moted as “a label for the new age of
austerity.”

Pete Jenner, Charisma a&r chief,
offers an explanation of the philoso-
phy behind this offbeat sales line:
“Today’s record business has got to
come to terms with the colossal scale
of unemployment, especially for
young people who are normally the
active record buyers but who now
are short of cash.”

He adds: “The reaction to this
sorry state of affairs has, within the
record industry itself, been to bruta-
lize and decimate releases and sales
by non-chart artists. Now we have a
situation where the only thing an
a&r department seems able to say to
a new artist is, ‘Let’s make a single.’
And that in turn reduces all new art-
ists to trying desperately to join in
the lottery to get themselves heard
on BBC Radio One. Some win,
many more lose out.

“But surely we all know that his-
torically, singles success does not
equate with longterm musical valid-
ity and lasting commercial success.
So, at Charisma, we’re determined
to fight this trend as hard as we can.
We want hit singles, just like anyone

else, but that’s not the only criterion
for deciding to work with an artist.
Our philosophy at Utility is that it is
the idea, the song, the personality.
the talent that matters, not the tech-
nology, the hype or the styling.”

First release planned for the new
label is a seven-track album by new
artist Billy Bragg, which will retail at
roughly $4.50.

Survey Finds
German Buyers
Getting Younger

HAMBURG—A slew of statistics
compiled in a recent PolyGram sur-
vey here may make record com-
panies re-examine the demogra-
phics of the German disk market.
The survey finds that 40% of pur-
chasers are now youngsters with no
income of their own and typical sin-
gles buyers are in the 10-12 age
group.

Teenagers use their parents’
pocket money to buy the latest re-
leases, the survey finds, with the
bulk of LP sales going to fans aged

(Continued on page 52)

News/ International

TOBE INTRODUCED IN PARLIAMENT

New U.K. Copyright Bill Readied

LONDON-—Measures against un-
licensed reprography, home taping
and uncompensated use of copy-
right works on cable television are
all built into a Private Member’s Bill
to be introduced in the new British
Parliament, probably first in the
House of Lords.

The bill was initiated by the Brit-
ish Copyright Council, a body com-
posed of a wide range of organiza-
tions representing copyright
interests. It provides for a levy on
blank audio and videocassettes, a
blanket license on photocopying of
copyrighted material, and the pay-
ment of supplementary fees to copy-
right owners when works which
they've licensed to broadcasting or-
ganizations are relayed to additional
audiences by cable companies.

Denis de Freitas, BCC chairman,
says he feels there’s a “good chance”
the bill will be passed in the House
of Lords. But he adds: “What hap-
pens thereafter when it goes to the
House of Commons is open to spec-
ulation.”

He continues: “Certainly on the
evidence of the government’s 1981

Green Paper on Copyright Law Re-
form, the prospects don’t seem very
encouraging. But we hope some
parts of the bill will receive govern-
ment support, and we anticipate it
will stimulate enough public discus-
sion to show the government there is
a real and pressing need for serious
reform of Britain’s copyright law.”

De Freitas says the BCC view on
cable television is that U.K. copy-
right law is in breach of the Berne
Convention by virtue of its provision
that, when a copyright owner has
given permission for his work to be
broadcast by a radio or television
company, he no longer has any
rights covering cable transmission of
the same broadcast and therefore
can expect no additional fees for the
additional commercial use of his
work.

He stresses that urgent action is
needed to combat piracy and calls it
an unfavorable reflection on the
British government that “the only
action taken so far to deal with pi-
racy on a legislative plane has been
by Private Members’ Bills. It’s true
they got the support of the govern-
ment, but I regard it as most unfitt-

ONLY ONE COPY PRESSED

ing that such important measures
should have to await an initiative
from the private sector in the ab-
sence of any move from the govern-
ment itself.”

The copyright council chairman
agrees that copyright owners are fac-
ing increasingly daunting problems,
but he’s not pessimistic about their
chances of maintaining adequate
protection in the face of tech-
nological advance. .

“But.” he says, “I'd like to see
copyright owners thinking more in
terms of harnessing modern tech-
nology in defense of their interests.
One of the big problems of modern
technology is that it makes possible
the use of copyrighted works on such
an astronomical scale that it presents
owners with an enormous monitor-
ing problem. It’s a problem so large
as to make some people regard it as
insoluble.

“Nevertheless, it’s my belief that
the very technology which has
brought about such massive use of
copyright material ought to be ca-
pable of being used to monitor that
use. I don’t believe enough thought
has been given to this possibility.”

Jarre Album Sold For $8,960

PARIS—The only existing copy of
the new album by Jean-Michel
Jarre, “Music For Supermarkets,”
was sold at auction in Paris on July 6
for 69,000 francs (roughly $8,960).
The buyer, Hanri Gerard. 55. who
deals in real estate, says he bought
the album as a collector’s item and
an investment which he believes will
appreciate in value.

Francis Dreyfus, the head of
Jarre’s record company, says: “l am
more than happy with the price the
record fetched. I hope that the pur-
chaser may put it up for auction
again in a few months, and that it
will then sell for an even higher fig-
ure.” Dreyfus says that of the 69,000
francs. about half will go to meet ex-
penses and taxes and the rest will be
donated to UNICEF.

The auction was broadcast live by

Radio Luxembourg. Immediately
after the sale. disk jockey Max May-
nier played the album for the first
and only time on the air, with a
break between sides for the news.
The exclusivity of the $8.960 al-
bum was somewhat dissipated by
the fact that a large number of
France’s 2,000 FM stations are
thought to have taped the Radio
Luxembourg performance, and by
the fact that an estimated 400.000
people listened to the program.
Dreyfus says more than 800
people attended the auction, in the
Hotel Drouot, and bidding was
brisk, starting from the normal retail
album price of $7. “After the event,
we had at least 50 phone calls from
stations asking our permission for
them to play the album on the air af-
ter they had taped it from Radio

Luxembourg. We told them they
were free to do what they liked.” he
says. Dreyfus concedes that it was a
bizarre situation for a record to have
so much airplay and yet be unavai-
lable to the public, other than on a
home-taped cassette.

Commenting on the auction, Rudi
Gassner. president of Polydor Inter-
national. which is the licensee for
Jarre’s product throughout most of
the world, says: “We support the
idea with enthusiasm and agrec with
Jean-Michel Jarre’s philosophy in
protesting that the medium is be-
coming more important than the
message™ (Billboard, July 2).

However. Gassner added. he re-
grets the decision to have the record
played in full on Radio
Luxembourg. “At Polydor Inter-

(Continued on puge 53)

Decision Handed Down In Aussie Radio Royalty Row

By GLENN A. BAKER

SYDNEY-The long-awaited,
much-delayed decision of the Aus-
tralian Copyright Tribunal hearing
into record industry claims for retro-
active broadcast royalty payments
from Sydney-based commercial sta-
tion 2MMM seems to have been ac-
cepted well by both camps.

The landmark ruling, which di-
rects 2MMM to pay 0.45% of its an-
nual gross earnings to the Phonogra-
phic Performance Company of
Australia (PPCA), retroactive to Oc-
tober, 1980, binds the station to a
provision in the Copyright Act
which requires AM broadcasters to
pay out 1% of their earnings.

The royalty dispute broke out
(Billboard, Nov. 27, 1982) when FM
and AM stations in Sydney and
Melbourne refused to play certain
records from major labels. The la-
bels’ sharp rejoinder was to oppose
the license renewal of six AM sta-
tions.

At the heart of it all was the 1%
performance royalty payable on
“protected” records, i.e., those made
in Australia and in any of 32 coun-
tries in which similar broadcast roy-

alty arrangements exist, including
the UK., Germany and Japan, with
the U.S. among the exceptions. In
fact, this provision, as a result of
united action on the part of the
broadcasters on two occasions since
the 1950s, has never been enforced
by the record industry.

In 1970, after a crippling four-
month national airplay ban on all
British and most Australian records
(“protected” product), the Austral-
ian Record Industry Assn. (ARIA)
conceded defeat and accepted an
amount of free advertising time in
lieu of a broadcast royalty. But when
commercial FM radiostarted here in
August, 1980, ARIA, determined
not to lose another source of reve-
nue, approached the tribunal to
have 2MMM bound to the existing
provision as a test case.

The station, citing airplay time de-
voted to broadcast of non-protected
recordings, self-generated concert
recordings, sports broadcasts and so
on, challenged the move. It has now
succeeded in reducing the obligation
by more than half.

The tribunal hearing started late
last year. It has examined reams of
evidence, which it has taken time to

assess. The judgment was reached
May 17, followed by a lengthy delay
while a written version was prepared
and released.

No public comment is being made
by either side, but it may be fairly
deduced that 2MMM is relieved to
have so reduced its undeniable “le-
gal” obligation, while ARIA is de-
lighted to have established a “pay-
for-play” precedent. It clears the air
for similar actions against the six
other commercial FM broadcasters
in Australia, as well as public broad-
casters.

The majority of the latter have al-
ready indicated they will pay the 1%
rather than engage in expensive and
complex legal actions. Whether the
other commercial stations will ac-
cept the formula used to determine
the 2MMM case has yet to be seen.
But the possibility of forcing AM
broadcasters to abide by the existing
royalty ruling, or at least a portion
thereof, appears to be the light at the
end of a long, long tunnel for the
record industry. Such a victory
would generate millions of Austral-
ian pounds for an industry battered
by home taping, recession and the
increased popularity of other leisure
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time products.

The battle has already been no-
tably bloody, centering on events
surrounding the convening of the
Tribunal hearing last Oct. 13. Syd-
ney and Melbourne FM and AM
broadcasters, in a show of strength.
applied airplay bans to newly re-
leased PolyGram product, and to
new WEA releases in November.
The plan was to ban each of the ma-
jors for a month in turn. But the
broadcasters received a rude shock
when ARIA suddenly contested the
license renewals of six Sydney AM
stations.

On Dec. 11. 10 days before the re-
newal decisions were handed down,
all on-air bans were lifted. Some sec-
tors of the record industry crowed
that the broadcasters were scared of
not gaining renewals (which didn’t
happen). Others pointed out that,
with the Broadcasting Tribunal
making noises about abolishing the
local content quota, the stations
didn’t want to prejudice a cherished
objective.

Des Foster, head of the Feder-
ation of Australian Radio Broad-
casters (FARB), rejects both
theories. “The bans simply had

served their purpose,” he insists.
“The purpose was to demonstrate to
the record companies that they were
incorrect in their asssertion that the
bans were not legal because of the
Trade Practices Act and that our
bargaining position is not as strong
asin 1970. We did it to prove a point,
that it can be done without legal
problems.”

He adds: “The ban highlighted
the problems facing performers. We
hope they appreciated the difficult
position they place themselves in
when they give up broadcasting
copyright of their songs.”

This subliminal appeal to artists
was a common factor through the
dispute. It's been suggested that
WEA was chosen for banning be-
cause of the large number of heavy-
weight Australian artists who could
be counted on to bring pressure on
Paul Turner, WEA managing direc-
tor. One unofficial FM slogan,
heard a lot since the Tribunal hear-
ing, is: “We have to pay Men At
Work, but the United States
doesn’t.”

During the hearing, Foster re-
(Continued on page 52}

advog1ug ‘€861 ‘€ ATNr


www.americanradiohistory.com

JULY 23, 1983, BILLBOARD

Blllboard

Founded 1894
The International Newsweekly Of Music & Home Entertainment
©Copyright 1983 by Billboard Publications, Inc.

Oﬁics New York—1515 Broadway, N.Y. 10036 (telephone 212 764-7300; telex
710 581-6279; cable Billboy NY); Los Angeles—9107 Wilshire Blvd., Beverly Hills,
Calif. 90210 (telephone 213 273-7040; telex 66-4969; cable Blllboy LA); Nash-
ville—14 Music Circle E., Tenn. 37203 (telephone 615 748- 8100); Washington,
D.C.—733 15th St. N.W,, D.C. 20005 (telephone 202 783-3282); Cincinnati—2160
Patterson St., Ohio 45214 (telephone 513 381-6450); London—7 Carnaby St., W1V
1PG (telephone 01 439-9411); Tokyo—Utsunomiya Bldg., 19-16 ngumae 6
Chome, Shibuya-ku, Tokyo 150 (telephone 03 498-4641).

Group Publisher: Jerry Hobbs (N.Y.)

Editor: Adam White (N.Y.)

Deputy Editor: Irv Lichtman (N.Y.)

Executive Editor: Is Horowitz (N.Y.)

Executive Editorial Director: Lee Zhito (L.A)

Associate Publisher/Director of Research: Marty Feely (N.Y.)
Director of Charts/Associate Publisher: Thomas Noonan (L.A.)

Bureau Chiefs: Sam Sutherland (L.A.) Kip Kirby (Nashville);
Bill Holland (Washington)

Music Publishing/lrv Lichtman (N.Y.)
Pro Equipment & Services/
Radcliffe Joe (N.Y.)
Retailing/Earl Paige (L.A.)
Radio/Rollye Bornstein (L.A.)
Rock/Roman Kozak (N.Y.)
Record Reviews:
Singles/Nancy Erlich (N.Y.)
Albums/Sam Sutherland (LA.)
Talent & Venues/Roman Kozak (N.Y.)

Editors:
Black Music/Nelson George(N.Y.)
Classical/ls Horowitz (N.Y.)
Country/Kip Kirby (Nashville)
Commentary/Is Horowitz (N.Y.)
Computer Software & Video Games/
Faye Zuckerman (L.A.)
Gospel/Edward Morris (Nashville)
Jazz/Sam Sutherland (L.A.)
Latin/Enrique Fernandez (N.Y.)
Marketing/John Sippel (L.A.) Video/Laura Foti (N.Y.)
Music Research/Paul Grein (L.A.) Assistant Editor/Leo Sacks (N.Y.)

Senior Editor/Production: Howard Levitt (N.Y.)
Copy Editor: Peter Keepnews (N.Y.)

Contributing Editors: Moira McCormick (Chicago) Brian Chin (N.Y.)

Special issues: Ed Ochs, Editor (L.A.); Robyn Wells, Assistant Editor (N.Y.); Bob
Hudoba, Directory Services Manager (Cincinnati); Rand Ruggeberg, Assistant Direc-
tory Manager (Cincinnati).

International Editorial Director: Mike Hennessey (London)
International Editor: Peter Jones (London)

Int! Correspondents: Austria—Manfred Schreiber, 1180 Wien, XVIIl, Kreuzgasse 27. 0222 48-28-
82; Australia—Glenn Baker, P.0. Box 261, Baulkham Hills, 2153 New South Wales; Belgium—
Juul Anthoni 27A Oude Godstraat, 3100 Heist op den Berg. 015 241953; Canada— Kirk
LaPointe, 420 Gloucester St., Apt. 107, Ottawa, Ontario K1R 7T7. 613 992-4516; Czechosio-
vakia—Dr. Lubomir Dourzka, 14 Zeleny Prub, 147 00 Praha 4 Branik. 26-16-08; Denmark—Knud
Orsted, 22 Tjoernevej, DK-3070 Snekkersten. 02-22-26-72; Finland—Kari Helopaltio, SF-01860
Perttula. 27-18-36; France—Philip Hill, 24 rue de Roi de Sicile, 75004 Paris, Tel: 2780393;
Greece—John Carr, Kaisarias 26-28, Athens 610; Holland—Willem Hoos, Bilderdijhlaan 28, Hil-
versum. 035-43137; Hong Kong—Hans Ebert, TNS, 17/F, Wah Kwong Bldg., 48-62 Hennessey
Rd., Tel: (5) 276021; Hungary—Paul Gyongy, Orloutca 3/b, 1026 Budapest 11. Tel: 167-456;
Ireland—Ken Stewart, 56 Rathgar Road, Dublin 6, Ireland. 97-14-72; israel—Benny Dudkevitch,
P.0. Box 7750, 92 428 Jerusalem; Haly—Vittorio Castelli, Via Ramazzotti 20, 21047 Saronna
(Milan). 02-960 1274; Japan—Shig Fujita, Utsunomiya Bldg., 19-16 Jingumae 6-Chome, Shi-
buya-ku, Tokyo 150. 03 498 4641. Kenya—Ron Andrews, P.0. Box 41152, Nairobi. 24725. Ma-
laysia—Sunny Liow, 27 ss 12/3-A, Subang Jaya, Selangor, Malaysia. New Zealand—AnnLouise
Martin, 239 Hurstmere Road, Takapuna, Auckiand 9. 496-062; Philippines—Ces Rodriguez, 11
Tomas Benitez, Quezon City 3008. Poland—Roman Waschko, Magiera 9m 37, 01-873 Warszawa.
34-36-04; Portugal—Fernando Tenente, R Sta Helena 122 R/c, Oporto; Romania—Octavian Ur-
sulescu, Str. Radu de la La Afumati nr, 57-B Sector 2, Bucharest 0.P. 9. 13-46-10. 16-20-80;
Singapore—Anita Evans, 164 Mount Pleasant Rd., 1129. 2560551; South Africa—Suzanne Bren-
ner, 9 Dover St., Westdene 2092, Johannesburg; South Koret—Byung~Hoo Suh, Joong-Ang
Weely, 58-9 Sosomun-Dong, Seoul. 28-8219; Spain—Ed Owen, Planta 6-3D, Espronceda 32, Ma-
drid 3. 442-9446. Sweden—Leif Schulman, Brantingsgatan 49, 4 tr. 115 35 Stockholm. 08-629-
873; Switzerland—Pierre Haesler, Hasenweld 8, CH-4600 Oiten, 062-215909; U.S.S.R.—Vadim
D. Yurchenkov, 6 Apreiskaya Str., Block 2, Apt. 16, 195268 Leningrad, K-268. 225-35-88; West
Germany—Wolfgang Spahr (Chief Correspondent), 236 Bad Segeberg, An der Trave 67 b, Post-
fach 1150. 04551-81428, Jim Sampson (News Editor), Liebherrstr. 19, 8000 Munchen 22. 089-
227746. Yugosiavia—Mitja Volcic, Dragomer, Rozna 6, 61 351, Brezovica, Ljubljana. 23-522.

Director of Marketing & Sales: Miles T. Killoch (N.Y.).
Director of Marketing Communications: Charles R. Buckwalter, Jr. (N.Y.).

Director of Sales, Video/Sound Business: Ron Willman (N.Y.), Director of Sales,
International Buyer's Guide: Ron Carpenter (N.Y.); Home Entertainment Manager:
Diane Daou (L.A.); Marketing Services Manager: John F. Halloran (N.Y.); Produc-
tion Manager: John Waliace (N.Y.); Production Coordinators: Ron Frank, Tom Quiti-
gan (Cincinnati); Promotion Assistant: Nanette Varian (N.Y.); Production/Sales
Coordinators: Lucy Bellamy (L.A.), Debra Miliburn (Nashville); Sales Coordinator:
Robin Solomon (N.Y.).

Account Executives: New York—Norm Berkowitz, Don Frost (212-764-7356); Les
Angeles—Christine Matuchek (213-859-5316); Nashville—John McCartney, South-
ern Manager (615-748-8145); Classified Advertising Manager—Jeff Serrette (N.Y.)
(212-764-7388).

International Sales: Australia—Geoff Waller & Assoc., 64 Victoria St., North Sydney
2060, Sydney 4362033, Telex 790-70794; Canada: Frank Daller, 632 Adefaide
Street West, Toronto MGJIAS, 416-365-0724; France: Ann-Marie Hounsfield, 6 rue
Ancelle, 92525 Neuilly/Seine, Cedex 1-738-4321; Italy: Germano Ruscitto, Pizzale
Loreto 9, Mitan, 28-29-158; Japan: Hugh Nishikawa, Utsunomiya Bldg., 19-16 Jing-
umae, 6-Chome, Shibuya-ku, Tokyo 150 03-498-4641 Telex: 781-25735; Mexico
and Latin America; call New York office, (212) 764-7356; New Zealand: Mike
Bailey, F.). Assaciates, P.0. Box 1367, Wellington, 723745; Spain: Rafael Revert,
General Manager, c/o Radio Madrid 232-8000, 231-8319; United Kingdom: Patrick
Campbell, European Advertising Sales Manager, 7 Carnaby St., London WIVIPG
439-9411 Telex: 851-262100; West Germany: Hans-Moritz v. Frankenberg, Muller
& Von Frankenberg, Uberseering 25, 2000 Hamburg 60, 040/631 4299-631 37 71;
Belglum Denmark, Finland, Greece, Holland, Luxemborg, Norway, Portugal, So. Af-
rica, Sweden: contact, Patrick Campbell London office; Austria, Switzerland: con-
tact West German office.

Commentary

The Indie-Major Connection

By BRUCE KIRKLAND

The country’s preoccupation with a soft economy is stale
news for record company personnel, who have been living with
it for the past few years. It appears that the executive art of the
’80s will focus on methods of generating and sustaining growth
in a lagging economy.

Record labels have by and large addressed themselves only
to the process of retrenchment—major
restructuring, tightened budgets, staff
layoffs, pruning rosters, eliminating
costly deals and, generally, removing
the fat. These moves have been ration-
alized as redressing the extravagances
of a previous boom era.

Far be it from me to say they’re
wrong. However, it does seem that
many of the labels which are, in turn,
part of even larger entertainment cor-
porations have had more of an eye on
their next quarter’s performance
against competing divisions than on im-
plementing courageous designs for
growth.

The results, from my observation,
leave labels as empty shells, with staff
morale low and product development
dependent largely on catalog artists.

The majors occupy the middle
ground, when viewing the industry as a
whole. In addressing the question of
growth, I suggest we look to the bottom
and the top of the industry structure,
namely the independent labels strug-
gling beneath the majors and, in turn,
the leisure conglomerates sitting above.

The recording business is cyclical. We've seen several waves
since the "50s, each arising initially from a subculture, develop-
ing through the process of underground or regional marketing
and ultimately stagnating after mass marketing and exploita-
tion. On each occasion, the growth stemmed from a mushroom-
ing of indie labels which have subsequently pacted with the
majors.

This would suggest that the major labels are late in discov-
ering new trends, but have the marketing prowess to finally
capitalize on them.

Kirkland:

‘“What label head has not
dreamed of recreating the computer saies
print-outs of yesteryear?

By offering effective distribution to indies, the majors would
open up a whole new source of product at no huge investment
on their parts. The indie can generally sign the artist at lower
cost, can tailor the marketing to a specialized audience and af-
ford the act a priority status the major can’t match. Once the
spade work is done, the major can utilize its distribution muscle
to convert the groundwork into real
numbers.

The converse is the major jumping in
from day one with huge advances, a
massive overhead to justify, putting the
new artist up against its priority acts
and thereby effectively sinking the proj-
ect because it can’t generate the ton-
nage.

Put plainly and simply, the majors
should be supporting the indie labels
and not plundering their rosters. Press-
ing and distribution deals, with provi-
sion for conversion to licensing arrange-
ments at a certain level, are the perfect
vehicles for indies.

The word to the majors is this: Don’t
look only at your artist successes. Look
also at your failures and ask, why?,
when there’s another industry out there
needing your support and looking to
support you.

Another source of potential growth
for records lies in the echelon above the
individual labels, that of the entertain-
ment corporation.

What label head has not dreamed of
recreating the computer sales print-outs
of yesteryear? It has been argued that such figures are no longer
attainable due to the fragmentation of the consumer leisure
dollar.

However, why is it not possible to strike a corporate deal?
The starmakers of past years didn’t have a fraction of the arse-
nal at the disposal of today’s leisure conglomerate. It should be
possible to take an artist and develop a corporate marketing
plan that blankets the entire spectrum of the leisure industry.

The basis of this strategy is the sophistication of the contem-
porary consumer. Isn’t it conceivable that he can respond to the

‘Put plainly and simply, the majors should be supporting
the independent labels and not plundering their rosters’

It appears we may be on the threshold of another cycle.
There are many credible and highly sophisticated independent
labels supported by a network of import-oriented distributors,
specialty retail accounts and other marketing vehicles—a sub-
industry of its own.

Those majors who are flush with the success of a Human
League, Soft Cell or Duran Duran should bear in mind that the
sub-industry was promoting this product often a full year be-
fore the domestic release. It poses the question: Might there not
be more of this product within the sub-industry, and what can
be done about it?

The key is distribution. It is the biggest problem facing indie
labels, along with the associated financial ramifications. It’s not
enough for the majors to cherry-pick indie rosters. This does
not provide them with the means of developing future product.

video game, which in turn supports the record release and
comic book, with all supported in turn by concept video on
MTV? It seems absurd that these weapons, reinforced by the
cumulative effect of cross-marketing, are not utilized in today’s
market.

The onus is on the individual record labels to force the hand
of their corporate superiors and, perhaps, thereby reverse the
erosion of their status in corporate hierarchies. Record sales
would surely increase as a result of planned corporate strategy.

Ask yourself: Could E.T. have had long hair, played key-
boards, and come from Cincinnati? Possibly.

Bruce Kirkland, former head of Stiff Records in the U.S., now
heads Second Vision Lid., an indie marketing and video promo-
tion firm in New York.

Letters To The Editor

Divisional Controller: Don 0’Dell (Cincinnati); Circulation Manager: Donna De Witt
(N.Y.); Conference Coordinator: Kris Sofley (LA.); Managing Director/Inter-
national Operations: Mike Hennessey (London); License & Permissions Manager:
Georgina Ellen Challis (N.Y.).

BILLBOARD PUBLICATIONS, INC.
Chairman And President: W. D. Littleford. Executive Vice Presidents: Gerald S.
Hobbs, Jules Perel, Patrick Keleher. Vice Presidents: William H. Evans Jr., Treas-

urer; Lee Zhito, Billboard Op-
SUBSCRIBER SERVICE

erations; John B. Babcock,
Product Development; Mary C. Billboard, P.0. Box 1413
Riverton, N.J. 08077

McGoldrick, Personnel; Ann
(609) 786-1669

nest Lorch. Corporate Man-
agers: Marie R. Gombert, Cor-
porate Production; Robert
Lewis, General Manager of
Publishers Graphics.

Haire, Circulation; Michael
£ < avp

Feirstein, Legal. Secretary: Er-
Voi. 95 No. 30

Importing Trouble

If a retailer follows the advice given in Commentary
last week (July 16) he might find himself involved in
expensive legal proceedings.

We believe that Mr. Jacobson's article contains seri-
ous misstatements of the law and presents grossly
inaccurate conclusions. We believe that the article
misrepresents the copyright statute: Mr. Jacobson pur-
ports to describe the statute but he actually omits key
words from it, distorting its meaning entirely.

it would be inappropriate for us to engage in detaited
public debate on Mr. Jacobson’s contentions because
they involve litigation in which Mr. Jacobson is partici-
pating as counsel against an RIAA member company.
We are concerned, however, about the possibility that
business people in the record industry may be misled
into relying upon advice which could expose them to
substantial legal liabitity.

if any dealer contemplates acting on the basis of
the article we urge that he obtain advice from his own
attorney first, as was recommended in the Billboard
disclaimer which ran with the article.

Ernest S. Meyers
General Counsel, RIAA
New York

British Superiority

This is in response to recent letters from William
Simpson and Oystein Skjaeveland (June 11). If |
hadn't read that one of them is 19 and the other is
from Norway, | would have assumed they're both mu-
sic directors at major AOR stations in the U.S. That's
how narrow-sighted they are.

How can you be a serious listener to music and put
down current British music, Mr. Simpson? If you think
American acts like REQ Speedwagon, Bob Seger and
Bitly Joel make serious music, you're crazy. The only
thing that is serious about their music is their pursuit
of the dollar.

And Mr. Skjaeveland, if you think the future in mu-
sic is somewhere in America, don't hold your breath.
Ever since the Beatles, the British have been music’s
biggest influence. British groups like Duran Duran, the
Clash, ABC, Madness, Biancmange, etc. will be oblit-
erated by pale (and very commercial) American imita-
tions who will be quickly embraced by AOR radio.

Sorry fellas, but British rock is musically and lyr-
ically superior to anything this country can offer. What
I'd really like to know is how the American music es-
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tablishment ever found out what was going on in Brit-
ain. | thought they were content to five in the '70s.

Tom Remes
St. Louis

An Eventful Tradition

Regarding John E. Moffat's denunciation of “big
event” songs (Letters, July 9): Songs in celebration of
big events, popular pastimes and famous people have
been part of our culture since the Middle Ages. ““Casey
Jones,” based on a 1900 train wreck, is still sung to-
day, and many country aficionados will recall the stir-
ring “event songs” written by the late Carson Robison.
} still get many requests for Ray Stevens’ “The Streak”
on my radio show.

True, most of today’s event songs are not of such
high quality, but who is to say that a great one won't
be written tomorrow? There must be greater threats to
“the profession of legitimate songwriting” than the
possibility that a hit song might be inspired by today's
headlines.

Dr. Demento
(Barry Hansen)
Culver City, Calif.
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July 21 - Central Paik, N.Y.C.
August 5 - Hartford, Conn.
August 6 - Providence, R.l.
August 7 - Portland, Maine

August 11 - Kalamazoo, Mich.

August 12 - Saginaw, Mich.
Amgust 13 - Detroit, Mich.
Angust 16 - Montreal, Canada
Amgust 17 - Toronto, Canada
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August 18 - Ottawa, Canada September 15 - Heuston, Texas
August 19 - Canandaigua, N.Y. September 16 - San Antonio, Texas
August 20 - Binghamton, N.Y. September 17 - Nerman, Oklahoma
August 21 - Saratoga, N.Y. September 21-24 - Los Angeles, Ta.
August 24-27 - Atlantic City September 30 - Irvine, Ca.
September 9 - New Orleans, La.  October 1 - San Diego, Ca.
September 10 - Austin, Texas October 2 - Tempe, Arizona
September 11 - Dallas, Texas October 3 - Tucson, Arizona
September 14 - Baton Rcuge, La. October 5 - Salt Lake City, Utah

October 6 - Denver, Colorado
October 8 - Denver, Colorado

October 13 -
October 15 -
October 16 -
October 17 -
October 18 -
- Oakland, Ca.

October 20

Edmonton, Canada
Vancouver, Canada
Seattle, Washington
Portland, Oregon
Boise, Idaho

November 16-19 - Atlantic City
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WHTZ Readies Assault On N.Y.

New Malrite ‘Hit’ Outlet Hires WKTU’s Michael Ellis

By LEO SACKS

NEW YORK —The potential mu-
sical scope of WHTZ-FM Sea-
caucus, N.J., whose “hit radio” for-
mat debuts in the New York market
early next month, was more clearly
defined last week with the addition
of Michael Ellis to the Malrite sta-
tion’s staff (Billboard, July 16). The
former music director for urban-for-
mated WKTU here assumes double
duties as assistant program and mu-
sic director and has begun research-
ing “‘the history of New York radio
since 1980,” according to PD Scott
Shannon.

The station (currently WVNIJ) will
have a mass appeal orientation, or
what Shannon calls “a fusion sound,
one that you can dance to. We're
taking the position that we're here to
create, not compete.” Awaiting the
completion of the outlet’s new fifth
floor studios and offices in Sea-
caucus, the programmer has been
evaluating various New York sta-
tions and has concluded that “every-
body sounds so serious. We're going
to be fun, and that should make us
different. 1 want to customize a
product for New York that will re-
flect the spirit and feel of the old
WABC, before they lost touch with
the street. That was their downfall,
and I loved that station.”

Shannon, who programmed
WRBQ Tampa for two years, has
brought the top 40 outlet’s evening
personality, Sean ‘“Hollywood”
Hamilton, with him to "THTZ. Shan-
non hopes to name the rest of his
jocks by next week, noting that he’s
importing most of his air talent be-
cause he wants “fresh new person-
alities.” He declines to comment on
reports that he has approached
WNBC’s Don Imus and former
WABC mainstay Dan Ingram about
possible air shifts.

On the executive management
front, the new general manager is
Dean Thacker, who held a similar
position for WMMS Cleveland,
while Gary Fisher, a WABC
alumnus, has joined as sales man-
ager. The production director is J.R.
Nelson, who worked with Imus as a
creative producer at Malrite’s WHK
Cleveland. Shannon is coordinating
the overall design of the station with
Jim Wood, Malrite’s national radio
program director, and John Chaffee,
the chain’s vice president of radio
and television programming.

Shannon won’t say who he per-
ceives his closest competitor in the
market to be. However, in discussing
WPLJ’s incorporation of more hit
material into its format (Billboard,
July 16), he notes, “l never heard of
an AOR station playing Sergio Men-

WWSH, Under PD Rich,
To Go ‘Adult Top 40’

PHILADELPHIA—With the an-
nouncement that veteran program-
mer Bobby Rich would move within
the Cox chain from his post as assist-
ant PD at KFI Los Angeles to be-
come the PD of WWSH here comes
word that the soft hits outlet will be
moving toward “adult top 40” under
the direction of Rich and Cox con-
sultant Mary Catherine Sneed.

“Philadelphia is a real competi-
tive market,” says Rich, “but there’s
an obvious opening for this kind of
format. Four stations are doing a
softer sound, there’s very good AOR,
very good urban, but there’s nobody
doing an adult approach to top 40.”

Rich replaces Jack Acuff, who left
last month. He arrives next Monday
(25). “I'll be on the air,” he says, “al-

though 1 don’t know what shift as
yet. I'm hoping to add another jock
as well. Right now the air staff is
doing five- and six-hour shifts.

“I didn’t want to leave KFL In
fact, it’s really funny how this all
came about, because Bill Phippen
(WWSH GM, who arrived earlier
this year from the chain’s WSB At-
lanta) had already pretty much de-
cided on someone else. It was just a
courtesy call, but when he started
talking it was one of those rare times
when you find someone who totally
agrees with your philosophy.”

KOST/KFI PD Jhani Kaye is
currently looking for “someone who
can act as an assistant PD at KFI
and can also do swing and produc-
tion.”

VP OF PROGRAMMING, OPERATIONS

des. Who are they trying to fool?
They changed their format over-
night, and [ believe it was a mis-
take.”

Asked how 'HTZ will differ from
Mike Joesph’s “Hot Hits” format,
Shannon gets cute. “Mike Joseph,”
he says, “won’t be involved, nor will
any other music consultant. I respect
Mike’s track record, but I don’t think
‘Hot Hits’ has lasting power. We'll
play black music and oldies and
daypart, similar to the way 'ABC
used to work.” Does he have a prob-
lem with the techno-synth sound?

(Continued on page 15)

THE GREAT DEBATE—Arbitron’s Rip Ridgeway, right, squares off against

Dave Gingold, center, of the Birch Report during a panel exploring the meth-

odologies of the two research companies at the first annual Jeff Pollack Com-
munications programming seminar in Denver. Pollack is at left.

Vox Jox

Corboy Out, Martinez In At WMET

By ROLLYE BORNSTEIN

WMET Chicago’s Jim Corboy is
going to stop spending Doubleday’s
money and start earning it, as the
former promotion director (five
years at'MET and two at WLS) set-
tles down to business as an account
executive. Settling down is a term
Corboy shall soon learn well; the
young rock 'n’ roller is about to
marry an opera singer.

Replacing him as promotion di-
rector is Laura Martinez, who most
recently worked as a marketing rep
for American Express. Her prior ra-
dio experience includes sales at Bos-
ton’s WEEI and Chicago’s WKQX.
Meanwhile, WMET has a new 6 to
10 p.m. personality. He’s Jerry
Evans, who comes from the chain’s
Minneapolis property. Speaking of
Doubleday, they will definitely be
going top 40 in Denver, and they
will be doing it soon.

Back in Chicago, over at WLS,
The Slim One has resigned. For the
last year or so, Slim has been doing
overnights on the FM, but she’s
heading back to the Pacific North-
west, and looking to permanently
relocate anywhere that’s looking for
a hot rock jock, which she is, so call
her at (312) 348-3384.

So, who’s Randy Michaels’ re-
placement at WKRC? None other
than Ted McAllister, a Taft veteran
of almost five years, who is upped
from PD to operations/program

Taft’s Michael Moves To WLW

CINCINNATI-The announce-
ment that Randy Michaels had re-
signed his position as PD of Taft’s
WKRC here, as well as his post as
in-house programming consultant
for the chain’s 11 stations, to join
WLW here as vice president of pro-
gramming and operations has led
many industry observers to wonder
why.

“Tt was really very simple.” says
WLW/WSKS VP/GM Dave Mar-
tin, who assumed that post two
weeks ago when Charlie Murdock’s
Seven Hills Communications offi-
cially acquired the properties from
Mariner. “We really wanted Randy
and Bob Lawrence (WYNF GM,
who becomes vice president of sales
and marketing at WLW/WSKS),
and we looked at what it would take
to bring them here.

They’re both bright, young, ag-
gressive people, and the only thing
that could have lured them away is
what we gave them: an equity posi-
tion in our company. They're in on
the ground floor here. We've got an

aggressive group of investors, and
Randy and Bob will have the oppor-
tunity to prosper with them. It’s the
one thing a publicly traded com-
pany like Taft couldn’t offer them,
and I know how hard Taft fought to
keep them.”

Prior to assuming his chainwide
and WKRC responsibilities, Mi-
chaels was PD of Taft's WDAF
Kansas City, where he worked with
Martin, who was then GM of the
country facility. Michaels started his
career with Taft in Cincinnati at
WKRQ.

Lawrence, also a Taft employee
for several years, started as an ac-
count executive at WKRC/WKRQ
and moved to Tampa as sales man-
ager of WYNF three years ago. He
was later named station manager
and, most recently, VP/GM. He re-
places Bernie Kvale, who resigned
after several years with WLW.

“Bob took WYNF from nothing
to a very successful FM rocker, en-
joying record profits,” says Martin.
“And Randy (who fills a program-

ming vacancy created a few months
ago when Bill Stedman resigned as
WLW PD to program WHK Cleve-
land) is one of the brightest pro-
gramming minds in the U.S. He’s got
a tremendous depth of knowledge in
all formats, both AM and FM.”

As for those formats, WSKS will
currently remain AOR under the di-
rector of PD Mike McConnell while
Michaels concentrates on WLW,
which will continue with its AC for-
mat.

“WLW had fallen on hard times,”
admits Martin. “The outlook when [
arrived was grim. But that attitude
turned around almost instantly with
the announcement of Randy and
Bob. It was if the staff was saying,
‘Hey, these guys are for real. We're
here to do a job.” And we really think
we can do it.

“We're not looking to make any
wholesale changes on the AM. We
want to work with the personalities
we've got at this point. We think that
what we're doing can be done a
whole lot better.”

wwWwW americanradiohistorv com

manager at the Cincinnati AC out-
let. Prior to ’KRC, McAllister was at
Yes 95, and at WSAI from 1969 to
1978. Ted, by the way, is looking to
fill his former post with a PD or an
assistant PD who can do music, run
a computer, do some fill-in on the
air, and handle production. If
your’re into it, call Sally Swauger at
(513) 381-5500. Leaving 'KRC to
join Randy at 'LW, by the way, are
MD Dan Allen and airborne traffic
reporter John Phillips.

In addition to an assistant PD at
KFI, Jhani Kaye is still searching for
a production director. If you're inter-
ested in either gig, give him a call at
(213) 385-0101. The station, inciden-
tally, just signed Dr. Ruth West-
heimer. The New York psychologist
will appear live via satellite Sunday
nights at 9:30.

L S 4

Wood Broadcasting has bought a
companion for WSPD Toledo. It’s
Susquehanna’s WLQR-FM there,
and word is when takeover occurs
this fall, current WSPD manage-
ment, including president Thomas
M. Girocco and VP/GM James P.
White, will operate both facilities.

Along with its new format, WFAA
Dallas gets some new calls. KRQX
has been applied for. . .. Speaking of
switches, XHIS Tijuana stops
speaking Spanish and starts spin-
ning “soft AOR” in August.

Another nice programming-to-
management move: J.B. Stone, PD
of Stevie Wonder’s KJLH, is upped
to VP/GM at the Los Angeles urban
outlet. He replaces Don Mizell, who
recently resigned. ... Also moving
up is Russ Wood, who goes from sta-
tion manager at Bonneville’s easy
listening KMBR Kansas City to VP/
GM of KMBR and its AC AM,
KMBZ. He replaces Walt Lechman,
who resigned for medical reasons.

* K K

WIJID Chicago finally has an-
other PD. Who was the last one, you
ask? Art Wander, who left several
months ago to become operations
manager of Dayton’s WONE/
WTUE. (In addition to the Group
One properties, he also consults
Century’s WAIT in Chicago.) So
who is the New PD at "JJD? None
other than Steve Sands, the PD of
WAIT. Steve is familiar with "JJD’s
“Music Of Your Life” format, as
WAIT was similarly positioned, and
prior to that he programmed
WOKY Milwaukee, which was also
an Al Ham station.

Did someone mention "'OKY? Jim
Gaskins has resigned his post as PD
of that station, which has just been
acquired by Sundance. While Gas-

kins looks to return to the San Fran-
cisco area, Sundance president Mike
Jorgenson has promoted Steve Ste-
vens to program director of the AM
station, which keeps the format but
switches syndicators, dropping Al
Ham in favor of Taft’s Prime Time.

Across town at WBCS/WMKE,
Pat Martin has resigned his PD posi-
tion, with no plans announced. Ac-
cording to VP/GM John Dunn, a
successor has not been named, and
consultant John Lund will be in on
that decision. But one position that
has been filled is that of station man-
ager at WMKE. Michael Raymond,
the former GM of Houston’s KRLY,
fills that role at the AM country out-
let.

L S 4

Who’s programming WIOD
Miami these days? Marc Kuhn is the
man in charge. Kuhn, who most
recently was with Philly’s talk outlet
WWDB and had been at WMAL in
D.C. for almost a decade, takes over
the PD post vacated by Mike Elliot
last month.

Lots of movement in the New
York area since word of Malrite’s ar-
rival gotaround. But of all the recent
changes, this one seems totally unre-
lated: Jay Clark has resigned as op-
erations director of WABC Talk-
radio. No word on his plans, but the
word from ABC is that he won’t be
replaced. Meanwhile, WNEW-FM
is looking for a PD. Richard Neer
currently holds the post, but he
wants to concentrate solely on his
morning show.

Congratulations to Bob Mitchell’s
KCKC San Bernardino, which
scored some nice Arbitron victories
this sweep. The AM country outlet
jumped up to a 4.0, 12 plus, making
it number three overall and looking
even better 18 plus. Who's one and
two? KDUO beautiful musicata 6.0
and rocker KGGI at a 4.1.

(Continued on page 19)

X7

MUSIC TELEVISION

This 24-hour video music chan-
nel’s playlist appears weekly in
Billboard, with details of heavy,
medium and light rotations, adds
and weekend specials. Page 26.
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Airing on over 300 great radio stations throughout the United States.

MWESTWOOD ONE

The nation’s number one producer of nationally sponsored Radio Programs, Comcerts & Specials.

Los Angeles: 9540 Washingion Bivd., Culver City, CA 90230 « (213) 2G4-5000
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Spring Arbitron Result p
pring Arbitron Results (O-
Following are 12 plus, average quarter hour, metro survey area figures, Monday-Sunday 6 a.m. to midnight. °®
station Jormat SJall 82 spring 83 station Jormat Jall 82 spring 83 o Ions
CHARLOTTE WMIL country 3.7 4.7
WSOC-FM country 129 14.6 WMYX AC 4.6 4.3 STATION: WQDR Raleigh (AOR)
WBT AC 129 1.6 xf})};j ﬁgR 451? ::2; dC‘ONtTACT: Susan Wolf, promotion
WBCY contemporar 10.2 10.9 : 3. irector "
ST Copan PorY 8 05 x;((),vF ;ré,an ; _;1 ;g CONCEPT: “One Gas Tank Geta-
WRO! AOR 8.5 8.4 3 : e A
WEZS AC 10.9 8.0 WLZZ oldies 1.6 2.0 l:XECUT~lON: As ‘many listeners
WZXI soft rock 31 176 WRKR contemporary 2.3 2.0 cannlol afford the time l(’) take ’ad-
WQCC gospel 28 52 WAWA urban 2.4 1.8 vantage of lf)nger trips (apd many
WLVV AC 39 33 WFMR AC 1.2 1.8 stations can’t afford to give them
WGIV urban 34 32 WRJIN AC 1.2 1.2 away), WQDR has creatively pack-
g ’ o d a relatively small prize and
WSOC nostalgia 3.6 2.5 age : Y P
WAYS news/talk 10 16 MINNEAPOLIS come up with a contest in great de-
WCCO AC 20.5 20.6 mand. 'ln the “One Gas Tank Geta-
CINCINNATI WLOL contemporary 9.7 11.0 way,” listeners send in postcards and
WKRQ contemporary 8.1 88 KSTP-FM AC 12.4 103 are eligible for a drawing held on the
WEBN AOR 9.5 8.8 WAYL beautiful 4.6 7.4 air Wednesday at 5 p.m. To bAe eli-
WWEZ beautiful 7.8 8.8 KEEY country 48 6.5 gible in subsequent drawings, listen-
WLW AC 5.8 75 KDWB-FM AOR 49 58 ers must re-submit postcards each
WUBE country 7.4 75 KQRS AOR 57 5.4 week.
WCKY news 7.2 6.6 wWDGY country 55 4.7 Prize packages include a tank of
WLLT AC 4.1 6.2 KSTP 1alk 4.1 3.8 gas, free hotel accommodations to
WRRM AC 7.1 6.2 WCCO-FM AC 38 3.2 one of three North Carolina vaca-
WKRC AC 8.6 5.6 KDWB AC 1.6 1.8 tion spots, and tickets to local attrac-
WMLX nostalgia 43 38 tions there. Response is great be-
WBLZ urban 5.1 37 NASHVILLE cause most listeners can utilize the
WSAI-FM country 32 3.0 WKDF AOR 12.8 12.9 prize without disturbing their rou-
WSKS AOR 2.1 2.7 WWKX contemporary 9.0 95 tine, and it's large enough to be at-
WCIN urban 3.6 23 WSM-FM ) 4.1 8.2 tractive yet small enough and done
WSAI country 1.5 2.1 WZEZ beautiful 10.2 7.9 often enough that the average par-
WLYK beautiful 8 1.4 WSIX-FM country 10.0 7.4 ticipant believes he’s got a chance.
WYHY AC 49 6.4
COLUMBUS WMAK urban 3.0 5.4 STATION: WGAR Cleveland (AC)
1 12.6
W_LVQ AOR . 2.6 . WILAC news/talk 6.8 5.3 CONTACT: Dolores Doran, promo-
WBrNS-FM beautiful 6.9 10.4 WSM country 59 5.0 tions director
WVKO urban 1.0 Zol WLAC-FM AC 28 4.6 CONCEPT: creative fundraising
WTV‘N AC 1.2 9.0 WVOL urban 6.1 4.6 EXECUTION: Collecting money
WNCL contemporary 6.1 8.9 WSIX country 2.9 3.2 for a charity. while great for public
WXGT EUET I G 8.2 WJKZ countr 1.3 2.2 affairs. rarely makes for interestin
SNY AC 83 7.0 y b c
WSNY : : WGNS AC 6 1.5 romotions. WGAR, in conjunction
3 AC 5.8 5.1 . . :
agl::z . i :1'} WKDA AOR 1.0 1.5 with the East Scals Society of greater
Gl : o3 WAMB nostalgia 1.5 1.4 Cleveland, came up with an idea to
wWCOL nostalgia 3.3 ol WNKZ country 2.1 1.2 make it more lively. Last May, a mile
WMNI country 6.5 3.2 WKOS AC 13 9 of double-stick masking tape was
WHOK o] ol 3.0 laid down at a local shopping mall.
WBBY s 2.0 2.5 NORFOLK Listeners and organizations were
WRFD AC 13 1.2 WFOG beautiful 10.6 10.9 challenged to ml Al'hal rpile Yvilh
DENVER WCMS-FM country 10.6 10.6 quarters. The visibility of the idea
KOSI beautiful 8.9 9.4 WNOR-FM AOR 7.9 8.6 and the low cost created support
KBPI AOR 6.4 6.7 WLTY AC 74 7.2 from even the most cynical. Jock ap-
KOA talk 6.0 6.0 WOWI urban 6.7 7.0 pearances and live entertainment
KYGO country 5.7 6.0 WMYK AOR 5.7 5.5 further enhanced the project, which
KAZY AOR 5.3 5.6 WNVZ contempory 4.4 53 netted Easter Seals thousands of
KOAQ contemporary 6.1 54 WRAP urban 3.7 43 el il Vs ME [Emeioss)
KIMN contemporary 4.9 53 WWDE AC 4.0 43 bl oeyelues & (e e of
KEZW nostalgia 42 5.0 WTAR AC 5.4 3.8 radio’s power in attracting dollars.
KPPL AC 5.3 4.6 WPCE ospel 34 34 . . .
KLZ country 4.4 43 WGH icp 3.8 3.0 STATION: WRIF Detroit (AOR)
KLIR AC 5.3 43 WNIS news/talk 2.8 2.8 EF)N'TA(T: Julie Finkel, promotion
KHO AC 4.0 4.3 WGH-FM lassical 1.8 24 ]
KVOI\)A-/FM classical 33 4.1 e CONCEPT: Jello-O jump
KBCO AdR 3:7 37 SAN ANTONIO EXECUTION: Fundraising is even
KPKE AOR 35 3.1 KOXT beautiful 63 10.2 casner when thqse whp do(r}mt_e have a
KRZN oldies 1.7 23 KXZL AOR 23 8.2 C- \'fmcc 2?[_& major prize. lleg par-
KNUS news/talk 1.9 1.8 WOAI news/talk 52 7.3 setpants Just that (and va‘:d:ng‘f
. 2 1 KA country 73 72 WRIF sold tickets which gave their
KDEN news L5 L6 KTSA contemporary 6.4 6.3 e el ] & :
KTCL AOR 15 1.3 KKYX — 6.0 6.2 listeners the marvelous opportunity
KDKO urban 15 1.2 KTEM zgﬁ:]e;?porary 73 61 of diving into 700 gallons of green
' , : : Jell-O. The object of the leap was to
MEMPHIS ﬁlLS[Sq Q?R lgi :g retrieve a numbered golf ball buried
WZXR AOR 7.1 11.6 KC6R Soanish 8.0 g in the mold. The number corre-
WHRK urban 9.9 10.5 KBUC-FM ‘panls ‘;'( :"4 sponded 1o a prize list from contrib-
WMC-FM contemporary 9.5 104 KITY i} country 5'; 4‘0 uting merchants, including a grand
WRVR 7.5 8.8 KONC @nle)mporfux 40 N prize of a new car. Included in the
WEZI beautiful 8.3 8.5 KAPF) gog'lnmpordr) e ‘22 festivities. which benefitted Muscu-
WDIA urban 9.0 7.7 KSI R ur ‘dnl 12 2‘2 lar Dystrophy. were appearances by
wMC country 8.0 7.6 ‘ gospe : : local bands and station person-
KRNB urban 11.0 73 (2 alities.
WILOK urban 6.5 5.6 KANSAS CITY ROLLYE BORNSTEIN
WREC nostalgia 56 5.4 WDAF country 11.4 10.9
WLVS beautiful 35 3.1 KDEQ contemporary 9.9 8.6
KWAM religion 13 27 KCMO news/talk 5.6 8.6 WIIN/WFPG sold
WHBQ news/talk 20 2.2 ﬁ:-;l]? ?oflntr 2; Z(l]
WKDJ urban 3.1 1.8 y : . ATLANTIC CITY, N.J.—WIIN/
KWS AOR 6.6 6.0 WFPG has been sold by Eastern
MILWAUKEE KPRS urban 49 5.7 Broadcasting Co. of Washington,
WTMJ AC 8.4 12.6 KCEZ beautiful 5.1 5.5 D.C.. 1o Allan Roberts, a Massa-
WEZW beautiful 8.7 8.4 KUDL AC 4.4 5.3 chusetts station owner. Pending
WKTI contemporary 47 6.5 KMBR beautiful 6.0 4.9 FCC approval, the agreement calls
WOKY nostalgia 6.7 6.4 KMBZ AC 4.6 4.9 for a sales figure of nearly $2.5 mil-
WQFM AOR 5.5 6.3 KJLA nostalgia 43 4.5 lion. The AM station, a Class IV at
WISN AC 8.6 4.8 WHB AC 4.4 41 1450 began broadcasting in 1940 as
WBCS country 4.2 G KKCI-FM AOR ol 38 WFPG (changing to WIIN in 1978
WLUM urban 5.9 4.7 KZZC contemporary 2.1 29 with the coming of casino gambling
*Indicates previous rating period was winter '83 here).
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STATION TIES FORMAT WITH CHAIN

Ambitious Promotion At WIFI

By MAURIE ORODENKER

PHILADELPHIA—One of the
most ambitious promotions staged
to date in this area ties in a radio sta-
tion’s total format with a retailer.
Shulman Record Co., a record/
tape/audio equipment distributor
based in suburban Cinnaminson,
N.J., has tied in with the “Rock Of
The ’80s” program format intro-
duced recently by WIFI-FM to pro-
mote the total programming at its
stores.

Shulman general manager Man-
ny Drucker says that this is the first
time an FM station in a major mar-
ket has joined with national compet-
ing record labels and a major retailer
in this way. Shulman Records is the
parent company of the record and
electronics retail outlets of the Lis-
tening Booth, Beaky’s, and Wall To
Wall Sound & Video Stores. The
WIFI promotion takes in 30 stores in
the station’s immediate area, which
covers Eastern Pennsylvania, South-
ern New Jersey and Delaware.

“We are most enthused with ev-
eryone’s cooperation and interest,”
says Drucker. “We all want to sell
records.” All the major labels are
participating in the cooperative pro-
motion.

Drucker, who is credited with
creating this promotional concept, is
isolating all the newest releases from
all the record labels into a new “I1-92
Rock Of The 80s” new music sec-
tion at 30 of its stores. Coordinators
of the plan are Susan Hough, Shul-
man Records advertising director,
and Dennis Dougherty, WIFI sta-
tion representative. Shulman Rec-
ords and the promotion directors
from all the major labels are coordi-
nating with WIFI to highly profile
the “new music” artists that the sta-
tion is exclusively highlighting. The
special “I-92” section takes up an
entire wall at each of the stores.

WIFI had been a top 40 station
until switching to the “Rock Of The
’80s” format, consulted by KROQ
Pasadena’s new music guru, Rick
Carrol. Roy Laurence programs the

'Most Added Records.

The week’s five most added singles at
Billboard’s reporting stations in each of four formats.

# of Billboard’s

# of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
~ HOT®
e 7 ; {153 Eiltl'm'ﬁ} ol

1 “Human Nature,” MJchael Jackson,

Epic 65
2 “Promises Promises,” Naked Eyes,

EMI America 79
3 “The Safety Dance,” Men Without

.Hats, Backstreet 65
4 “Human Touch,” Rick Springfield,

RCA 27 91
5 “I’ll Tumble 4 Ya,” Culture Club,

Virgin/Epic 25 110

“Cold Blooded Rick James, Gordy

2 “Highris= ” Ashford & Simpson,

Capitol 18 28
3 “Betcha Gonna Need My Lovin’,”

LaToya Jackson, Epic 13 13
4 “Choosy Lover,” Isley Brothers, T-

Neck 11 52
5 “All Night Long,” Mary Jane Girls,

Gordy 11 23

{BHNTEY

e o H-H Seations)
1 “Don’t You Know How Much I Love

You,” Ronnie Milsap, RCA 63 68
2 “What Am I Gonna Do,” Merle

Haggard, Epic 44 73
3 “Paradise Tonight,” Charly McClain

& Mickey Gilley, Epic 41 77
4 “Baby, What About You,” Crystal

Gayle, Wamer Bros. 37 105
5 “Too Hot To Sleep,” Louise Mandrell,

RCA 28 59

,__.__.;r ? ..........
: Ha G msuuom _________ ST

1 “How Am l Supposed To Live Without

You,” Laura Branigan, Atlantic 21 47

“Human Nature,” Michael Jackson,

Epic 18 21

“Garden Party,” Herb Alpert, A&M 15 17

“Blame It On Love,” Smokey

Robinson & Barbara Mitchell, Tamla 12 61

“Words,” F.R. David, Carrere 12 4?2

FM facility, which is providing all
the stores involved with “I-92” ban-
ners and “Rock Of The "80s” stickers
for all the LP stand-up cards and
glass fronts. The radio station is also
supplying surveys of the top 30 sin-
gles and top albums on a weekly
basis for all the stores.

On a daily basis in all segments,
WIFT's jocks remind listeners that
they can find the music they hear
played on the station at special sec-
tions at all Listening Booth, Beaky’s
and Wall To Wall stores. Addition-
ally, the record labels are supporting
the campaign with advertising, con-
tests, and various merchandising ef-
forts at the stores.

“The radio and recording indus-
tries need to work hand in hand, and
this is one of the best examples of
such cooperation,” says Arthur G.
Camiolo, vice president and general
manager of WIFIL. “Not only are the
individual record companies in-
volved in this promotion getting
their needs, but we are all helping
each other to increase the ‘Rock Of
The ’80s-awareness with the listen-
ing audience. And the key to the en-
tire promotion is that it is helping the
stores increase record sales.”

CMA Names DJ
Award Finalists

NASHVILLE—The Country Mu-
sic Assn. (CMA) has selected five fi-
nalists in its small, medium and
large market DJ of the Year cate-
gories. The nominations are made
through ballots sent to all CMA
members in the audio/video com-
munications and disk jockey mem-
bership divisions.

In the major market group, final-
ists are Charlie Chase, WSM Nash-
ville, Charlie Cook, KLAC Los An-
geles, Jim London, WPKX Wash-
ington, Al Risen, WSM Nashville,
and Rusty Walker, WZZK Birming-
ham, Ala.

Finalists in the medium market
category are Jerry Adams, KPDI
Wichita, David Anderson, KOKE
Austin, Bill Berg, WWVA Wheeling,
W. Va, Rhubarb Jones, WLWI
Montgomery, Ala., and Larry Scott,
KWKH Shreveport, La.

Finalists in the small market divi-
sion are Bill Coleman, KPNC Ponca
City, Okla., Dandelion, WRKZ Her-
shey, Pa., Stan Davis, WVAM Al-
toona, Pa., Pat Julian, WMRL Port-
land, Tenn., and Raymond “Cousin
Ray” Woolfenden, WPWC Dum-
fries, Va.

Winners will be chosen by a panel
of anonymous judges from the
broadcasting field who review air
checks from each finalist.

WHTZ Readies
Assault On N.Y.

® Continued from page 12
“If it sells,” Shannon says, “I have
no problem with nothing.”

The addition of Ellis, he adds, is
significant in that “we wanted some-
oneinvolved in the New York music
scene, not a DJ doing music.” Ac-
cording to WKTU program director
Carlos De Jesus, Ellis is “more re-
search than ears and suits them more
than he did us.” Still, hiring Ellis was
“a very intelligent decision,”
view, not only because he’s “a
knowledgeable and experienced re-
searcher” but also because “he can
give them insight into how weird we
really are at 'KTU.” Frankie Blue
has replaced Ellis at the Infinity out-
let.

in his
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__Washington Roundup__

By BILL HOLLAND

Talk about FM broadcasters tak-
ing advantage of subcarrier service
(SCAs), now that the FCC has au-
thorized usage, now includes pos-
sible interest in quadraphonic
broadcasting. NAB President Ed-
ward O. Fritts says he’s “hopeful”
FM broadcasters will “take a look at
the quadraphonic option” now. The
question now is whether broad-
casters feel that quad, thanks to FCC
dawdling, has become a good idea
that the times have passed by. How-
ever, if AM stereo takes off, quad
could become a possible defense
weapon for FM stations.

* * K

The list of co-sponsors for the
House version of the Broadcast
Deregulation Bill continues to grow.
H.R. 2382, introduced last March by
Tom Tauke (R-lowa) and Billy Tau-
zin (D-La.), now has 153 co-spon-
sors. It needs 218. The bill, one of
several pending at subcommittee

level, would elimiate comparative
renewal and codify FCC radio dere-
gulation to tv. NAB backs the meas-
ure, although it’s being held up by
subcommittee suggestions for quan-
tification of public service program-
ming, aimed at replacing spectrum
fee tradeout for broadcast deregula-
tion.
* *x %

In FCC news, Larry Harris, chief
of the Mess Media Bureau, is leaving
the Commission arter two years to
become president of Metromedia
Inc.’s Metromedia Telecom-
munications division. Harris played
a key role in Chairman Mark Fow-
ler’s efforts to create an unregulated,
competitive marketplace environ-
ment in broadcasting.

In addition, with Commissioners
Joseph Fogarty and Steven Sharp
having finished their terms June 30,
the FCC now has five members in-
stead of seven. According to Con-
gressional action, it will stay at five.

On Monday, July 18, 1983
ELEKTRA/ASYLUM/
NONESUCH RECORDS

will be at 1ts new address:

9229 Sunset Boulevard,
Los Angeles, California 90069

Direct hines are. area code 21:3/:

Candi Bachman

Rov Thomas Baker

Ornetta Barber
Dave Cline

Mary Ellen Goodwm

Rayv Gmemer
Keith Holzman
Steve Hull
Betty Jungheim
il Kaufinan

Sandy McKinnev

Mona Moore
Beth Naranjo
Mel Posner
Sue Satriano
Dave Urso
Marlyn Yeager
Tom Zutaut

205-7409
“205-7420
205-7429
205-7427
205-7414
205-7433
205-7405
205-7418
205-7415
205-74H)7
205-7443
205-7435
205-7424
205-7412
205-7425
205-7431
205-74+41
205-7422
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Playlist Prime Movers *

THE POLICE-Every Breath You Take (A&M)
MICHAEL SEMBELLO-Maniac (Casablanca)
MADNESS—Qur House (Geffen)

Playlist Top Add Ons e

Based on station playlists through Tuesday (7/12/83)

TOP ADD ONS -NATIONAL

NAKED EYES—Promises Promises (Emi/America)
RICK SPRINGFIELD-Human Touch (RCA)
JACKSON BROWNE-Lawyers in Love (Asylum)

MICHAEL JACKSON-~Human Nature (Epic)
JEFFREY OSBOURNE-Don't You Get So Mad About it (A&M)
BONNIE TYLER-Total Eclipse Of The Heart (Columbia)

personnel.

mined by station personnel.

*PRIME MOVERS—those records registering good upward movement on the
station’s playlist as determined by station personnel.

*AKEY PRIME MOVERS—the two records registering the greatest proportionate
upward movement on the station’s playlist as determined by station personnel.
®ADD-ONS—AH records added at the stations listed as determined by station

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

BREAKOUTS—Billboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national tevels.

Pacific Southwest Region

mmm* PRIME MOVERS wmm

THE POLICE-Every Breath You Take (A&M)
THE KINKS-Come Dancing (Arista)
EURYTHMICS-Sweet Dreams (RCA)

e ® TOP ADD ONS mmmmm

JOURNEY-After the Fall {Columbia)
JACKSON BROWNE-Lawyers In Love (Asylum)
NAKED EYES-Promises Promises (EMI/America)

s BREAKOUTS s

MICHAEL JACKSON-Human Nature (Epic)

JEFFREY OSBOURNE-Don't You Get So Mad
About It (A&M)

PAUL ANKA-Hold Me 'Til The Morning Comes
(Columbia)

KCPX-FM-Salt Lake City
(Gary Waldron--M.0.)

s % THE POLICE-Every Breath You Take 1-1

% EDDY GRANT-Electric Avenve 7-2

% MICHAEL JACKSON-Wanna Be Startin’ Something 8-3

* STEVIE NICKS-Stand Back 9-5

4 EURYTHMICS-Sweet Dreams 10-7

© MICHAEL SEMBELLO-Maniac

© BRYAN ADAMS—Cuts Like A Knife

© MEN AT WORK-It's A Mistake

© THE TUBES-Tip Of My Tongue

© BERLIN-The Metro

© JACKSON BROWNE—Lawyers In Love

® ELO—Rock "N Roll Is King

o F R DAVI0-Words

© U2-Two Hearts Beat As One

© ROBERT PALMER-You Are in My System

o LITTLE RIVER BAND-You're Driving Me Crazy

© STACY LATTISAW-Miracles

© STARS ON 45-Starr Sisters

@ AR SUPPLY-Making Love Out Of Nothing At Alf

KDZA-FM-Pueblo
(Rip Avila--M.D.)
*ok ::cHAEL JACKSON-Wanna Be Startin’ Something

J% DEBARGE-AIl This Love 9-§

% MAONESS—Our House 8.7

* ROD STEWART-Baby Jane 11-8 .
% DURAN DURAN-s There Something | Should Know

149
oo MICHAEL JACKSON-Human Nalure
oo NAKED EYES-Promises Promises
© TACO-Puttin' On the Ritz
© CULTURE CLUB-I'l Tumble 4 Ya
© AMERICA-The Border
© JOAN JETT AND THE BLACKHEARTS—Fake Friends
© PAUL ANKA-Hold Me 'Til The Mornin' Comes
© JEFFREY OSBORME-Don't You Get So Mad About It
o F R DAVI0-Words

KFMB-FM (B100)-San Diego
{Glenn McCartney--M.D.}

% LOVISE TUCKER-Midnight Blue 9-4

4 LEE GREENWO0D-.0.U. 11-7

% PAUL ANKA-Hold Me 'Til The Mornin’ Comes 16-11

* RITA COOLIDGE-A! Time High 24-16

* PEABO BIYSOH/IOBEITA LACK-Tonight |
Celebrate My Love 22-19

© MICHAEL JACKSON-Human Nature

© TACO-Puttin' On The Ritz

© AMERICA-The Border

© LIONEL RICHIE-My Love

© MEN AT WORK-It's A Mistake

© SMOKEY ROBINSON AND BARBARA MITCHELL-
Blame It On Love

© LAURA BRANIGAN-How Am | Supposed To Live

Without You
© JEFFREY OSBORNE-Don't You Get So Mad About It

KGGI-FM (99-1-FM)-Riverside
(Kraig Hubbs--M.D.)

Je % THE POLICE-Every Breath You Take 1-1

% MADNESS—Our House 3-2

% DONNA SUMMER-She Works Hard For The Money -

1112-10
% DAVID BOWIEChina Girl 18-13
% MICHAEL SEMBELLOManiac 19-14
oo EURYTHMICS-Sweet Dreams
oo MICHAEL JACKSON-Human Nature
* A FLOCK OF SEAGULLS-Wishing
© DOLLY PARTON-Potential New Boyfriend
© THE HUMAN LEAGUE—(Keep Feeling) Fascmation
© SHALAMAR-Dead Giveaway

KIIS-FM-Los Angeles
(Michael Schaeter--M.D.)
i DONNA SUMMER-She Works Hard For The Money

52
Y& KAJAGOOGOO-Too Shy 43
% MICHAEL JACKSON-Wanna Be Startin’ Somethin' 6-5
* Dglll DURAN-Is There Something | Should Know
9

* EURYTHMICS-Sweet Dreams 19-11
oo LOVERBOY-Hot Girls in Love

oo MICHAEL JACKSON-Human Nature
© JACKSON BROWNE-Lawyers In Love
© THE FIXX-Saved By Zero

© ELO-Rock "N’ Roll Is King

© JOURNEY-After The Fall

© SHALAMAR-Dead Giveaway

© RICK SPRINGFIELD-Human Touch

KIMN-AM-Denver

{Gloriz Avila-Perez--M.0.)
Y THE POLICE—Every Breath You Take 1-1
%k EDDY GRANT-Electric Avenue 3-2
* SERGIO MENDES-Never Gonna Let You Go 6-¢
* THE KINKS-Come Dancing 7-5
% STEVIE NICKS-Stand Back 13-7
*o PAUL ANKA-Hold Me Til The Mornia’ Comes
oo JACKSON BROWNE-Lawyers In Love
© JOURNEY-After The Fall
© NAKED EYES-Promises Promises
© JOAN JETT AND THE BLACKHEARTS-Fake Friends
© MICHAEL JACKSON-Human Nature

KIQQ-FM-Los Angeles
{Robert Moarhead--M.D.}
© QUIET RIOT-Come On Fee! The Noise
© AL JARREAU-Boogie Down
© DIANA ROSS—Pieces Of ice
© RICK SPRINGFIELD-Human Touch
© BERLIN-Masquerade
© JOURNEY-After The Fall
* KAJAGOOGO0-Hang On Now
© THE TUBES-Tip Of My Tongue
© PAUL ANKA-Hold Me Til The Mornin' Comes
© TEARS FOR FEARS—Change
© ANY TROUBLE-Touch And Go
© MICHAEL JACKSON-Human Nature
© RICK JAMES—Cold Blooded
© THE TALKING HEADS-Burning Down The House

KLUC-FM-Las Vegas
(Randy Lundquist--M.D.)
Y% THE POLICE-Every Breath You Take 1-1
Jed ROD STEWART-Baby Jane 3-2
* MICHAEL SEMBELLO-Maniac 9-5
* LOVERBOY-Hot Girls In Love 3-6
* QUARTERFLASH-Tske Me To Heart 179
oo RITA COOLIBGE-AL Time High
oo LAURA BRANIGAN-How Am | Supposed To Live
Without You
© JOURNEY-After The Fall
© JACKSON BROWNE—Lawers In Love
© CHARLIE-It's Inevitable
© DIANA ROSS—Pieces Of fce

KOAQ-FM—-Denver

(Allan Sledge--M.D.|
oo DAVID BOWIE-China Gir
oo JACKSON BROWNE—Lawyers In Love
« ROMAN HOLLIDAY-Stand By
© MEN WITHOUT HATS-The Safety Dance
© TACO-Puttin’ On The Ritz

KRQQ-FM-Tucson
{Zapelian/Norris--M.0.)

s % THE POLICE-Every Breath You Take 1-1

%% STEVIE NICKS-Stand Back 4-3

* THE KINKS-Corme Dancing 54

% ELTON JOHN-I'm Still Standing 9-5

* EURYTHMICS-Sweet Dreams 17-9

oo MICHAEL JACKSON-Human Nature

oo DIONNE WARWICK-A!l The Love In The World

© ROD STEWART-Baby Jane

© AMERICA-The Border

© JOURNEY-After The Fal

© DIANA ROSS—Pieces Of Ice

KRTH-FM-Los Angeles
(David Grossman--M.D.)

Yk THE POLICE-Every Breath You Take -1

ook ngﬂ SUMMER-She Works Hard For The Money
IS

* EURYTHMICS-Sweet Dreams 9-3

% THE KINKS-Come Dancing 6-5

* MICHAEL SENBELLO—Mamac 124!

oo NAKED EYES-Promises Pr

oo JEFFREY OSBORNE—Donl Vou Gel So Mad About It
© JOURNEY-After The Fire

© DIANA ROSS—Pieces Of lce

© MICHAEL JACKSON-Human Nature

© CHARLIE-It's Inevitable

KZZP-FM-Phoenix
(Randy Stewart--P.D.)
Y THE KINKS—Come Dancing 10-6
Y% STEVIE NICKS-Stand Back 13-9
* PRINCE-1999 15-12
* DUI;H DURAN-Is There Something | Shouid Know

17-1
J A FLOCK OF SEAGULLS-Wishing 28-25
o DAVE EDMUNDS-Slipping Away
oo CULTURE CLUB-{'ll Tumbie 4 Ya

XTRA-AM-San Diego
{Jim Richards--M.0.)
Y% THE POLICE—Every Breath You Take 2-1
% DURAN DURAN-Is There Something | Should Know

53
% DEF LEPPARD—Rock Of Ages &5
* MICHAEL SEMBELLOManiac 97
* EURYTHMICS-Sweet Dreams 12-11
oo JACKSON BROWNE-Lawyers in Love
oo MICHAEL JACKSON-Human Nature

© MTUME-Juicy Fruit
© JOURNEY.- The Fall
© RICK SPRINGFIELD-Human Touch

Pacific Northwest Region
wmmkx PRIME MOVERS wmm

THE POLICE-Every Breath You Take (A&M)
MICHAEL SEMBELLO-Maniac (Casablanca)
MADNESS-Our House (Geffen)

mmme® TOP ADD ONS mmmmm

JOURNEY-After The Fall (Columbia)
CULTURE CLUB-I'll Tumble 4 Ya (Virgin/Epic)
JACKSON BROWNE-Lawyers In Love {Asylum)

s BREAKOUTS mwwams

MICHAEL JACKSON-Human Nature (Epic)
NAKED EYES-Promises Promises (EMI/America)

KBBK-FM-Boise
(Tom Evans-M.D.}
%% MICHAEL SEMBELLD-Maniac 128
sk LOVERBOY-Hot Girls in Love 1712
* MEN WITHOUT HATS-The Safely Dance 21-16
* ELO—Rock ‘N’ Roil |s Ki# 419
* MEN AT WORK-It's A Mistake 28-23
®o LAURA BRANIGAN-How Am | Suppose To Live
Withou! You
oo NAKED EYES-Promises Promises
© CULTURE CLUB—')l Tumble 4 Ya
© JOAN JETT AND THE BLACKHEARTS-Fake Friends
© JOURNEY-After The Fali
© NEW EOITION-Candy Girl
© SHALAMAR-Dead Giveaway

KCBN-AM-Reno
{Jim 0'Neil-¥.0.)
Yo THE POLICE—Every Breath You Take 1-1
%% DEF LEPPARD—Rock Of Ages 4-2
J LOVERBOY-Hot Girls In Love 1
% MEN WITHOUT HATS-The Safety Dance 23-14
* TACO-Puttin' On The Ritz 24-16
oo NAKED EYES-Promises Promises
oe 2.7, TOP-Sharp Dressed Man
© BONNIE TYLER-Total Eslrpse Of The Heart
© MODERN ROMANCE-High Lif
© F R DAVIO-Words
© JOURNEY-After The Fall
© HAYSE FANTAYZEE-Shiney Shiney
© MECO—Ewok Celebration

KCNR-FM—Portland
{Richard Harker-M.D.)
% IRENE CARA-Flashdance...What A Feeling 1-1
s THE POLICE-Every Breath You Take 6-2
* THE KINKS—Come Dancing 8-6
“ ROD STEWART-Baby Jane 9-7
% MADNESS-Our House 11-9
oo BRYAN ADAMS—Cuts Like A Knife
oo LAURA BRANIGAN-How Am | Supposed To Live

Without You
© THE HUMAN LEAGUE—(Keep Feeling) Fascination
© CULTURE CLUB-I'l Tumble 4 Ya
© TOTO-Waiting For Your Love
© PAUL ANKA-Hold Me Till The Mornin' Comes

KFRC-AM-San Francisco
{Kate Ingram—M.D.)

%% THE POLICE-Every Breath You Take 1-1

%% MADNESS—Our House 22

* MICHAEL SEMBELLO—Maniac 12-3

* BRYAN ADAMS—Cuts Like A Knife 9-6

% GULTURE CLUB-!'ll Tumble 4 Ya 25.14

oo MICHAEL JACKSON-Human Nature

oo THE FIXX-Saved By Zero

© JACKSON BROWNKE—Lawyers In Love

© RED ROCKERS—China

© CAMEO-Can't Help Falling In Love

© MEN WITHOUT HATS-The Safety Dance

© JOURNEY-After The Fali

© JEFFREY OSBORNE-Don't You Get So Mad About It

© ROD STEWART-Baby Jane

© GEORGE BENSON-Lady Love Me

© THE HOLLIES-Stop In The Name Of Love

© WHAM-Bad Boys

© THE MANHATTANS—Crazy

KJRB-AM—Spokane
{Brian Gregory-M.D.)
i ﬂUAﬂTERFuSH—Take Me To Heart 19-14
%% EURYTHMICS-Sweet Oreams 25-18
% MEN AT WORK-It's A Mistake 26-19
% TACO-Puttin’ On The Ritz 28-20
* JOURNEY-After The Fall 35-27
© CULTURE CLUB-1'll Tumble 4 Ya
© JACKSON BROWNE-Lawyers In Love
© MICHAEL JACKSON-—Human Nature

KNBQ-FM-Tacoma
{Sean Lynch-M.0.)
Yk DONNA SUMMER-She Works Hard For The Money
© QUIET RIOT-Come On Feel The Noise
sk BRYAN ADAMS—Cuts Like A Knife 22-16
% MICHAEL SEMBELLO-Maniac 25-19
* ELO-Rock N’ Roll Is King 24-20
* MEN AT WORK-It's A Mistake 36-26
© JACKSON BROWNE-Lawyers In Love
© JOURNEY-After The Fali
© LOUISE TUCKER-Midnight Blue
© SHALAMAR-Dead Giveaway
© ROMAN HOLLIDAY-Stand By
© NAKED EYES—Promises Promises
© MICHAEL JACKSON-Human Nature
o F R DAVID-Words
© QUIET RIOT-Come On Feet The Noise
© LITTLE RIVER BAND-You're Driving Me Out Of My
Mind

KRLC-AM-Lewiston
{Jack Armstrong-M.D.)
%% JAMES INGRAM VIITH PATTI AUSTIN-How Do
You Keep The Music Playing 5-1
s THE POLICE-Every Breath You Take 35-4
* LEE GREENWOOD-1.0.U, 10-3
J Paul Aska-Hold Me Till The Mornin' Comes 18-8
% THE HOLLIES-Stop In The Name Of Love 20-10
oo MEN AT WORK-It's A Mistake
oo DOOBIE BROS-You Belong To Me

© TACO-Puttin’ On The Ritz

© F R DAVID-Words

© GEORGE FISCHOFF-Summer Love

© LAURA BRANIGAN-How Am | Supposed To Live
Without You

© HERB ALPERT-Garden Party

© JOSE FELICIANO—Let's Find Each Other Tonight

© CRYSTAL GAYLE-Baby, What About You

KSFM-FM-Sacramento
(Mark Preston-M.D.)
s THE POLICE-Every Breath You Take 23-
%% DEBARGE-AIl This Love 7-6
¥ LITTLE RIVER BAND-We Two 12-11
* GEORGE BENSON-Inside Love (So Personal) 17-12
% THE HOLLIES-Stop |n The Name Of Love 20-19
© EDDY GRANT-Electric Avenue
© MICHAEL JACKSON-Beat It
® MICHAEL JACKSON-Wanna Be Startin’ Something
© MICHAEL SEMBELLO—Maniac
o NEW EDITION-Candy Girl
© MEN AT WORK—It's A Mistake
© DAVID BOWIE-China Girl
© SHALAMAR-Dead Giveaway
© MICHAEL JACKSON-Human Nature

KTAC-AM-Tacoma
{Rob Sherweod-M.D.}
Jx DEBARGE-ANl This Love 3.1
Hk .IAMES INGRAM WITH PATTI AUSTIN-How Do
0u Keep The Music Playing 6-5
* THE POLICE-Every Breath You Take 10-6
* CHAMPAIGN-Try Again 137
% PAUL ANKA-Hold Me 'Tilt The Mornin' Comes 9-8
oo LAURA BIANIGAHW Am | Supposed To Live

Without Yo
U SMOKEY HOBINSON AND BARBARA MITCHELL-
Blame It On Love

KUBE-FM-Seattle
{Tom Hutyier-M.D.)
% MADNESS—Our House 12.7
% DURAN DURANIs There Sometting | Should Know

16-9
% TACO-Puttin’ On The Ritz 2i-12
% ROD STEWART-Baby Jane 19-13
* MINISTRY-Revenge 15-10
oo DAVID BOWIE-China Girl
oo MICHAEL JACKSON-Human Nature
© MICHAEL SEMBELLO-Maniac
© MEN AT WORK-It's A Mistake
© BRYAN ADAMS—Cuts Like A Knife
@ ELO-Rock.'N' Roll Is Kin
© THE HOLLIES-Stop In The Name Of Love
© JACKSON BROWNE—Lawyers I Love
© CULTURE CLUB-I'll Tumble 4 Ya
© AMERICA-The Border

KYYA-FM-Billings
{Charlie Fox-M.D.)
% DONNA SUMMER-She Works Hard For The Money

15-10
% EURYTHMICS-Sweet Dreams 17-11
* QUARTERFLASH-Take Me To Heart 25-17
* MICHAEL SEMBELLO-Manisc 26-19
* MEN AT WORK-It's A Mistake 2820
oo JOURNEY-After The Fire
oo DIANA ROSS—Pieces Of Ice
© THE FIXX-Saved By Zero
© DAVE EDMUNDS-Slipping Away
© CULTURE CLUB-Ii Tumble 4 YA
© CROSBY, STILLS AND NASH-War Games

KYYX-FM—Seattle
{Elvin lchiyama-M.0.)
%% THE POLICE-Every Breath You Take 1-1
*k mzmAu DURAN-is There Something | Shoutd Know

5.
* THE B-52'S-Legal Tender 4-3
% ORCHESTRAL MANOEUVRES IN THE DARK-Radio

Waves
“ THE FIXX-Saved By Zero 8-5
oo RED ROCKERS-Good As Gold
oo ESPIONAGE-Sound Of Bmking‘
© MITCH RYDER-When You Were Mine
© THE LORDS OF THE NEW CHURCH-Let's Live For

Today
© MODERN ROMANCE-High Life
o WHAM-Bad Boys
© TIM SCOTT-Swear
© GARY MYRICK-Message Is You
© KISS THE PINK-Love Last Forever

North Central Region
mmm % PRIME MOVERS wm
THE POLICE-Every Breath You Take (A&M)
MICHAEL SEMBELLO-Maniac (Casabianca)
PRINCE-1999 (Warner Brothers)

mmme TOP ADD ONS mmmm

RICK SPRINGFIELD-Human Touch (RCA)

JACKSON BROWNE-Lawyers In Love (Asylum)

MARTIN BRILEY-The Salt In My Tears
(Mercury)

s BREAKOUTS s

MICHAEL JACKSON-Human Nature (Epic)
T L e e i o M e

WCIL-FM-Carbondale
{Tony Waitekus-P.0.)
s THE POLICE-Every Breath You Take 2-1
Y MECO-Ewok Celebration 9-3
* MICHAEL SEMBELLO-Maniac 14-3
* SERGIO MENDES-Never Gonna Let You Go 22-13
% MARTIN BRILEY-The Salt In My Tears 29-14
oo GLADYS KNIGHT AND THE PIPS-Save The
Qvertime For Me
oo JACKSON BROWNE-Lawyers In Love
© ROD STEWART-Baby Jane
© ELO-Rock ‘N Roll Is Kin
© MEN AT WORK-It's A Mistake

www.americanradiohistorv.com

© RICK SPRINGFIELD-Human Touch

© TONY CAREY-West Coast Summer Nights
© JOURNEY-After The Fall

© TACO-Puttin’ On The Ritz

© THE HOLLIES-Stop In The Name Of Love

WGCL-FM—Cieveland
{Tom Jetferies—M.D.)
%% MADNESS—Our House 64
ok :IscHAEL JACKSON-Wanna Be Startin' Something

* PRINCE-1993 116

% EURYTHMICS-Sweet Dreams 21-7

% MEN AT WORK-It's A Mistake 24-9

oo RICK SPRINGFIELD-Human Touch

oo JACKSON BROWNE-Lawyers In Love

© JOURNEY-After The Fall

© THE FIXX-Saved By Zero

© MARTIN BRILEY-The Salt In My Tears

© THE HUMAN LEAGUE—(Keep Feeling)Fascination
© BANANARAMA-Shy Boy

© SHALAMAR-Desd Giveaway

© NAKED EYES—Promises Promises

© JOAN JETT AND THE BLACKHEARTS-Fake Friends
© 2EBRA-Who's Behind The Door

© PETER TOSH-Jjohnny B. Goode

WHYT-FM-Detroit
{Lee Malceim—M.D.)
%% THE POLICE-Every Breath You Take 1-1
S MICHAEL SEMBELLO-Mamac 116
% EURYTHMICS-Sweet Dreams 15-11
* TACO-Puttin’ On The Ritz 33-15
* MEN WITHOUT HATS-The Safety Dance 38-26
oo MICHAEL JACKSON—Human Nature
oo DIANA ROSS—Piaces Of ice
© THE HOLLIES-Stop In The Name Of Love
© MEN AT WORK-It's A Mistake
© CROSBY, STILLS AND NASH-War Games
© QUARTERFLASH-Tzke Me To Heart
© JOURNEY-After The Fall
© RICK SPRINGFIELD-Human Touch
© RITA COOLIDGE-AN Time High
© JOAN JETT AND THE BLACKHEARTS-Fake Friends

MEN WITHOUT HATS-The Safety Dance
(Backstreet/MCA)

s BREAKOUTS mewams
MICHAEL JACKSON-Human Nature (Epic)
TR e R

KAFM-FM-Dallas
{Pete Thompson-M.D.)
%% THE POLICE—Every Breath You Take 1.1
* % DEF LEPPARD—Rock Of Ages 2-2
% A FLOCK OF SEAGULLS-Wishing 4-3
% THE FIXX-Saved By Zero 16-8
% ELO—Rock "N’ Roll Is King 21-14
*o MICHAEL JACKSON-Human Nature
oo MEN WITHOUT HATS-The Safety Dance
© RICK SPRINGFIELD-Human Touch
© SHALAMAR-Dead Giveaway
© TACO-Puttin’ On The Ritz
© JACKSON BROWNE—Lawyers In Love
© CULTURE CLUB—'l Tumble 4 Ya

KBFM-FM—McAllen-Brownsville
{Bob Mitcher-a.0.}

Jedc THE POLICE-Every Breath You Take 3-1

sk THE KINKS-Come Dancing 2-2

% MICHAEL JACKSON-Wanna Be Startin’ Something 4-3

* STEVIE NICKS-Stand Back 10-5

% DURAN DURAN-Is There Somethng I Should Know

16-
o BONMIE TYLER-Total Ectipse Of The Heart

oo THE TUBES-Tip Of My Tongue

© JOAN JETT AND THE BLACKHEARTS-Fake Friends

KHFI-FM-Austin
(Ed Valkman-M,D.)
© JOURNEY-After The Fall
© JACKSON BROWNE-Lawyers In Love
© RICK SPRINGFIELD-Human Touch

WKJJ-FM-Louisville
(Jim Golden—M.D.)
%% ALABAMA-The Closer You Get 8-6
sk CHAMPAIGN-Try Again 11-7
* JAMES INGRAM WITH PATTI AUSTIN-How Do You
Keep The Music Playwg 12-10
% THE POLICE-Every Breath You Take 19-13
% KAJAGOOGO0-Too Shy 20-17
© PAUL ANKA-Hoid Me Til The Mornin' Comes
© ELTON JOHM-I'm Still Standing
© LEE GREENWO0O0-1.0.U.
© NAKED EYES-Always Something There To Remind Me

WKRQ-FM-Cincinnati
{Tony Galfluzze-M.D.)
%% THE POLICE-Every Breath You Take 81
Jok STYXX-Don't Let ft End 3-2
* JOURNEY—Faithfuily 4-4
* MICHAEL SEMBELLO-Maniac 23-20
@ THE POLICE—King Of Pain

WOMP-FM-Bellaire
{Owayne Bonds-P.D.)
% MICHAEL JACKSON-Wanna Be Startin’ Something

31
*k ?glll SUMMER-She Works Hard For The Money

* STEVIE NICKS-Stand Back 10-6

% PRINCE-1999 17-10

% JACKSON BROWNE-Lawyers In Love 33-26

oo TONY CAREY-West Coast Summer Night

®o MICHAEL JACKSON-Human Nature

© MARTIN BRILEY-The Salt In My Tears

© NAKED EYES—Promises Promises

© JEFFREY OSBORNE-Don't You Get So Mad About It
© MECO-Ewok Celebration

® RICK SPRINGFIELD-Human Touch

WXGT-FM-Columbus
(Teri Nutter-M.D.)
%% PRINCE-1999 15-8
% DEF LEPPARO-Rock Of Ages 14-9
% EURYTHMICS-Sweet Dreams 21-16
J* SERGIO MENDES—Never Gonna Let You Go 23-17
* MICHAEL SEMBELLO-Maniac 25-20
oo JOURNEY-AIl Time High
oo CROSBY, STILLS AND NASH-War Games
© QUARTERFLASH-Take Me To Heart
© MEN AT WORK-It's A Mistake
© MARTIN BRILEY-The Sait In My Tears

WZPL-FM—-indianapolis
{Jay Stevens—M.D.)
Y% THE POLICE-Every Breath You Take 3-2
ek MICHAEL JACKSON-Wanna Be Startin' Something

9-5
* THE KINKS—Come Dancing 10-7
% PRINCE-1999 25-15
* QUARTERFLASH-Take Me To Heart 24-21
© JACKSON BROWNE-Lawyers In Love
© AMERICA-The Border
© MARTIN BRILEY-The Sait In My Tears
© CROSBY, STILLS, AND NASH-War Games
@ ELO—Rock 'n Roll is King
© DAYID BOWIEChina Girl
@ CULTURE CLUB-Il Tumble 4 Ya
© 2.2.TOP-Sharp Oressed Man
© THE TUBES-Tip Of My Tongue
© THE TALKING HEADS—Burning Down The House
© GEORGE BENSON-Lady Love Me
© R.E.M.—Radio Free Europe

Southwest Region

mmm % PRIME MOVERS wmmm

THE POLICE-Every Breath You Take (A&M)
STEVIE NICKS-Stand Back (Modern)
THE FiXX-Saved By Zero (MCA)

mmmm® TOP ADD ONS mmmm

JACKSON BROWNE-Lawyers In Love (Asylum)
RICK SPRINGFIELD-Human Touch (RCA)

KILE-AM—Galveston
(Scott Taylor-M.D.)
%% THE POLICE-Every Breath You Take 1-1
%% EDDY GRANT-Electric Avenve 9-5
J STEVIE NICKS-Stand Back 13-8
* DEF LEPPARD—Rock Of Ages 21-12
* MICHAEL SEMBELLO-Maniac 23-16
oo SHALAMAR-Dead Giveaway
oo MICHAEL JACKSON-Human Nature
© JOURNEY-After The Falt
© RICK SPRINGFIELD-Human Touch
© SMOKEY ROBINSON AND BARBARA MITCHELL-
Blame It On Love
© JOAN JETT AND THE BLACKHEARTSFake Friends
© MITCH RYDER—When You Were Mine
© JEFFREY 0SBORNE-Don't You Get So Mad About It
© TONY CAREY-West Coast Summer Nights
© GEORGE BENSON-Lady Love Me

KKBQ-AM—-Houston
{Patty Hamilton—#.0.)
Jc% MICHAEL SEMBELLO-Maniac 20-9
% LOVERBOY-Hot Girls In Love 25-12
* ;l(m;ll SUMMER-She Works Hard For The Money
6-1
 TACO-Puttin’ On The Ritz 27-22
oo LOUISE TUCKER-Midright Blue
oo ARCHANGEL-Tragedy
© EURYTHMICS-Sweet Dreams
© BRYAN ADAMS-Cuts Like A Knife
© DAVID BOWIE-China Gir
© MEN AT WORK-t's A Mistake
300G MIGHT—IF's A Jungle Out There

KOFM-FM—Oklahoma
(Dave Duguesne-M.D.}
& CHAMPAIGN-Try Again 8-6
s THE POLICE-Every Breath You Take 157
% PAUL ANKA-Hold Me ‘Til The Momin' Comes 16-8
* JOURNEY—Faithfully 11-9
% DEBARGE-AN This Love 22-17
oo RITA COOLIDGE-A! Time High
oo AMERICA-The Border
© LITTLE RIVER BANO-We Two

KROK-FM-Shreveport
(Gary Benneti-M.D.}
%% THE POLICE-Every Breath You Take 1-1
% SERGIO MENDES-Never Gonna Let You Go 7-4
* DEBARGE-AIl This Love 74
 STEVIE NICKS-Stand Back 14-10
% THE KINKS-Come Dancing 18-11
oo LOVERBOY~Hot Girls In Love 18-11
oo TOTO-Waiting For Your Love
© CROSBY, STILLS AND NASH-War Games
o PEABO BRYSON/ROBERTA FLACK-Tonight |

Celebrate My Love
© JEFFREY OSBORNE—Don't You Get So Mad About It
© CULTURE CLUB—{'ll Tumble 4 Ya
© CHARLIEIt's Inevitable
o DAVE EDMUNDS-Slipping Away
© GEORGE BENSON-Lady Love Me

KZFM-FM-Corpus Christi
{John Steele-M.D.)

% MEN AT WORK-It's A Mistake 20-15

& JOURNEY-After The Fall 22-16

% QUARTERFLASH-Take Me To Heart 26-20

4 THE FIXX-Saved By Zero 28-22

© JOAN JETT AND THE BLACKHEARTS—Fake Friends

© JACKSON BROWNE-Lawyers In Love

© DAVE EDMUNDS-Slipping Away

© [NXS—Don't Change

© TOTO-Waiting For Your Love

© MEN WITHOUT HATS-The Safety Dance

(Continued on page 17)
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Playlist Prime Movers
Ploglist Top AddOns @

® Continued from page 16

Midwest Region
mmm* PRIME MOVERS mmmm

THE POLICE-Every Breath You Take (A&M)

MICHAEL JACKSON-Wanna Be Startin’
Somethin' (Epic)

BILLY IDOL-White Wedding (Chrysafis)

mmmm® TOP ADD ONS mm

NAKED EYES-Promises Promises (EMI/America)
EURYTHMICS-Sweet Dreams (RCA)
RICK SPRINGFIELD-Human Touch (RCA)

mmmmam BREAKOUTS nasames
MICHAEL JACKSON-Human Nature (Epic)

KBEQ-FM—-Kansas City
{Todd Chase-M.D.)
%k PRINCE-1999 2-1
%% THE POLICE-Every Breath You Take 10-4
% BILLY IDOL-White Wedding 18-17
@ ELO-Rock ‘N’ Roll Is King 19-18
* BRYAN ADAMS—Cuts Like A Knife 21-20
oo LAURA BRANIGAN-How Am | Supposed To Live
Without You
oo SHALAMAR-Dead Giveaway
© NAKED EYES-Promises Promies
@ THE TUBES-Tip Of My Tongue
© JOAN JETT AND THE BLACKHEARTS-Fake Friends
© DAVE EDMUNDS-Slipping Away

KDWB-AM-Minneapolis
(Lorrin Palagi-P.0.)

%% THE KINKS—Come Dancing 10-5

*k MIgHAEL JACKSON-Wanna Be Startin' Somethin’
11

* TONY CAREY-West Coast Summer Nights 19-15
% ELO—Rock ‘N’ Roll Is King 22-17

% STEVIE NICKS-Stand Back 26-20

oo EURYTHMICS—Sweet Dreams

oo THE HUMAN LEAGUE—(Keep Feeling) Fascination

KFYR-AM-Bismarck
{Dan Brannan-M.D.)
%% MADNESS-Our House 6-2
%% PRINCE-1999 7-4
* ROD STEWART-Baby Jane 8-5
% STEVIE NICKS-Stand Back 12-9
* EURYTHMICS-Sweet Dreams 17-13
oo RITA COOLIDGE-AIl Time High
oo NAKED EYES-Promises Promises
© DAVID BOWIE-Stand Back
@ JOAN JETT AND THE BLACKHEARTS-FAKE
FRIENDS
@ ELD-Rock * N ' Roll Is King
© MICHAEL JACKSON-Wanna Be Startin’ Something

KHTR-FM-St. Louis

{Ed Scarboraugh—P.D.)
s LOVERBOY-Hot Girls In Love 15-1
s ELO-Rock ‘N’ Roll Is King 25-18
% STEVIE NICKS-Stand Back 14-11
* DAVE EDMUNDS-Slipping Away 24-21
% ROD STEWART-Baby Jane 29-24
oo MARTIN BRILEY-The Salt In My Tears
oo MEN WITHOUT HATS-The Safety Dance
© THE HOLLIES-Stop in The Name Of Love
© DAVID BOWIE-China Girl
@ SHALAMAR-Dead Giveaway
© RICK SPRINGFIELD-Human Touch

KIOA-AM—Des Moines
(Mike Judge-M.D.)
%% DEBARGE-All This Love 2-1
Yok CHAMPAIGN-Try Again 7.2
% THE POLICE-Every Breath You Take 8-3
% THE HOLLIES-Stop In The Name Of Love 12-8
% AMERICA-The Border 21-18
oo MICHAEL JACKSON-Human Nature
o PETER ALLEM-Just Another Make Out Song
© TACO-Puttin’ On The Ritz
© JENNIFER WARNES-Nights Are Forever
© DARIN CRAIG-One Mind,Twe Hearts
© HERB ALPERT-Garden Party
@ CULTURE CLUB-'ll Tumble 4 Ya

KMGK-FM—Des Moines
{Michael Stone—M.D.)
Yk DURAN DURAN-Is There Something | Should Know

13-8
sk A FLOCK OF SEAGULLS-Wishing 14-11
* DDNZNA SUMMER-She Works Hard For The Money
151

% MARTIN BRILEY-The Saft In My Tears 20-17

% EURYTHMICS-Sweet Dreams 12-9

@ NAKED EYES-Promises Promises

@ MEN WITHOUT HATS-The Safety Dance 1

© SHALAMAR-Dead Giveaway

© JOURNEY-After The Fall

© JOAN JETT AND THE BLACKHEARTS-Fake Friends
@ RICK SPRINGFIELD—Human Touch

KQKQ-FM—-Omaha
{Jay Taylor-M.D.)
%% THE POLICE-Every Breath You Take 1-1
& MADNESS-Our House 4-2
% DEF LEPPARD—Rock Of Ages 5-3
% STEVIE NICKS-Stand Back 134
* ?&J;ﬂl DURAN-Is There Something | Should Know

© MICHAEL JACKSON-Human Nature
® TACO-Puttin' On The Ritz

® THE FIXX-Saved By Zero

@ NAKED EYES-Promises Promies

@ RICK SPRINGFIELD-Human Touch
© MTUME-Juicy Fruit

KRNA-FM-lowa City
{Bart Goynshor—P.D.)

sk PRINCE-1999 1-1

Yk THE POLIGE-Every Breath You Take 2-2

* KAJAGOOGOO-Too Shy 6-4

* EURYTHMICS-Sweet Dreams 9-6

% MADNESS-Our House 10-7

oo DEF LEPPARD-Rock Of Ages

oo MICHAEL JACKSON-Human Nature

© DAVE EDMUNDS-Slipping Away

© MARTIN BRILEY-The Sat In My Tears

© AMERICA-The Border

© JACKSON BROWNE-Lawyers In Love

KSTP-FM (KS-95)-St. Paul

{Chuck Napp-M.D.)
% STYX-Don't Let it End 3-2
Yk CHAMPAIGN-Try Again 9-5
% THE POLICE-Every Breath You Take 12-8
* DEBARGE-Af This Love 15-11
% THE KINKS-Come Dancing 18-14

oo THE HOLLIES-Stop In The Name Of Love
@ PAUL ANKA-Hold Me 'Til The Mornin’ Comes

WKAU-AM-FM-Appleton
{Rich Allen-M.D.)

J MADNESS—Our House 2-1

Y% THE POLICE—Every Breath You Take 4-2

% THE FiXX-Saved By Zero 16-11

% MEN AT WORK-it's A Mistake 25-16

* TACO-Puttin’ On The Ritz 32-26

o SHALAMAR-Dead Giveaway

oo BERLIN-The Metro

@ RICK SPRINGFIELD-Human Toich

© CULTURE CLUB-I'l Tumble 4 Ya

© AMER{CA-The Border

© CHARLIE-it's Inevitable

© LAURA BRANIGAN-How Am | Supposed To Live

Without You
@ MECO-Ewok Celebration

WKTI-FM—Milwaukee
{John Grant-M.D.)
Yok THE POLICE-Every Breath You Take 1-1
%% PRINCE-1999 3-2
% LOVERBOY-Hot Girls In Love 129
% MADNESS-Our House 18-10
* MICHAEL JACKSON-Wanna Be Startin’ Something

2313
© RICK SPRINGFIELD—Human Touch
@ NAKED EYES-Promises Promises
© DONNA SUMMER- She Works Hard For The Money
© THE HUMAN LEAGUE—(Keep Feeling) Fascination
© DEF LEPPARD-Rock Of Ages

WKZW-FM-Peoria
[Mark Malosey-M.D.)
sk THE POLICE-Every Breath You Take 21
Jr ELTON JOHN-i'm Still Standing 4-2
* LOVERBOY- Hot Girls In Love 54
* CHRIS DE BURGH-Don't Pay The Ferryman 76
% DONNA SUMMER-She Works Hard For The Money

13-
@o GULTURE CLUB-'l Tumble 4 Ya
oo EURYTHMICS-Sweet Dreams
@ RICK SPRINGFIELD-Human Touch
@ NAKED EYES—Promises Promises
© JAON JETT AND THE BLACKHEARTS-Fake Friends
© CROSBY,STILLS AND NASH-War Games
© MEN WITHOUT HATS-The Safety Dance
© ZEBRA-Who's Behind The Door

WLS-AM-Chicago
{Dave Denver-M.0.}
%% SERGIO MENDES—Never Gonna Let You Go 64
Yk KAJAGOOGOO-Too Shy 128
% BILLY 1DOL-White Wedding 19-10
% DAVID EDMUNOS-Slipping Away 34-25
% MICHAEL JACKSSN-Wanna Be Startin' Somethin’
5-19

3
oo EURYTHMICS-Sweet Dreams
* JOURNEY-After The Fall
@ MICHAEL SEMBELLO-Manisc

WLS-FM~Chicago
{Dave Denver-M.D.)
& KAJAGOOGOO-Two Shy 12-8
s BILLY 100L-White Wedding 19-10
% DAVE EDMUNDS-Slipping Away 34-25
oo MICHAEL JACKSON-Wanna Be Startin’ Somethin’
© MICHAEL SEMBELLO-Maniac
© QUARTERFLASH-Take Me To Heart

WRKR-FM—Racine
{Steve Warren—P.D,}
%% EDDY GRANT-Electric Avenue 5-1
Yok THE POLICE-Every Breath You Take 10-4
% SERGI0 MENDES—Never Gonna Let You Go 9-7
% THE KINKS-Come Dancing 12-10
% ELTON JOHN-I'm Stili Standing 13-11
oo DURAN DURAMN-is There Something 1 Should Know
@e 0X0-Dance All Night
© BONNIE TYLER-Total Eclipse O The Heart
© MEN WITHOUT HATS-The Safety Dance
@ MEN AT WORK-It's A Mistake
© JACKSON BROWNE-Lawyers In Love

WSPT-FM-Stevens Point
{Dianne Tracy-M.D.)
%% THE POLICE-Every Breath You Take 5-1
%% PRINCE-1999 7-2
% CHRIS DE BURGH-Don't Pay The Ferryman 8-4
% MICHAEL JACKSON-Wanna Be Startin’ Somethin’ 9-6
% DURAN OURAN-Is There Something | Should Know

10-7
oo JOURNEY-After The Fall
oo DONNA SUMMER-She Works Hard For The Money
@ MICHAEL SEMBELLO-Maniac
© MEN AT WORK-It's A Mistake
© DAVID BOWIEChina Girl
© THE HOLLIES-Stop in The Name Of Love
© ELO-Rock ‘N’ Roll Is King
© DEBARGE-AIl This Love
© RICKIE LEE JONES-Under The Boardwalk
@ NAKED EYES-Promises Promises
@ MEN WITHOUT HATS-The Closer You Get

WZOK-FM—Rockford
{Tim Fox-M.D.)
Jek MADNESS-Our House 3-1
Yk SERGIO MENDES—Never Gonna Let You Go 8-4
% THE KINKS—Come Dancing 7-3
* STEVIE NICKS-Stand Back 11-§
% ROD STEWART-Baby Jane 12-6
© DAVE EDMUNDS-Siipping Away
© JACKSON BROWNE-Lawyers In Love

(

© HAYSE FANTAYZEE-Shiney Shiney
o F R DAVID-Words
o LAURA BRANIGAN-How Am | Suppose To Live Without

You
© MICHAEL JACKSON-Human Nature
© NAKED EYES-Promises Promises
© LITTLE RIVER BAND-Your Driving Me Crazy

WBLI-FM-Long Island
{Bill Terry-P.D.)
s % THE POLICE—Every Breath You Take 1-1
sk EDDY GRANT-Electric Avenue 3-2
% MICHAEL JACKSON-Wanna Be Startin’ Something 9-7
* THE KINKS-Come Dancing 10-8
* MADNESS-Our House 12-
oo DAVID BOWIE-China Girl
oo AMER{CA-The Border
© LOVERBOY-Hot Girls In Love
© THE HUMAN LEAGUE—(Keep Feeling)Fascination
© MEN AT WORK-It's A Mistake
© ELO-Rock N’ Roll Is King
© TACO-Puttin' On The Ritz
© JOURNEY-After The Fall
© MEN WITHOUT HATS-The Safety Dance

@e TACD-Puttin’ On The Ritz

oo RICK JAMES-Lady Love Me

© JOURNEY-After The Fall

@ CULTURE CLUB-!'l Tumble 4 Ya
© SHALAMAR-Dead Giveaway

@ RICK SPRINGFIELD-Human Touch
® TOTO-Waiting For Your Love

© JEFFREY 0SBORNE-Don't You Get So Mad About H
® B.E.M.-Radio Free Europe

© HAYSE FANTAYZEE-Shiney Shinsy
@ GEORGE BENSOM-Lady, Love Me

WNBC-AM-New York City
{Babette Stirland-M.D.}
%% THE POLICE—Every Breath You Take 1-1
ok KAJAGO0GOO-Too Shy 5-4
* nzlzﬂAEL JACKSON-Wanna Be Startin' Somethin’
1

% MICHAEL SEMBELLO-Maniac 18-11

% EURYTHMICS-Sweet Dreams 17-14

oo DURAN DURAN-Is There Something | Should Know
oo TONY CAREY-West Coast Summer Nights

© RICK SPRINGFIELD-Human Touch

WFEA-AM (13 FEA)-Manchester
{Rick Ryder—M.D.}

© QUARTERFLASH-Take Me To Heart

© MEN AT WORK-It's A Mistake

© THE FiXX-Saved By Zero

© EURYTHMICS-Sweet Dreams

@ TAGO-Puttin’ On The Ritz

© ELO-Rock N’ Roll Is King

@ MICHAEL JACKSOM-Human Nature

© RICKIE LEE JONES—Under The Boardwalk

© REBECCA HALL-Who Said Girls Can't Rock ‘N Roll

© DOOBIE BROTHERS-You Belong To Me

WFLY-FM-Albany
{Jack Lawrence-M.D.)
Y THE POLICE-Every Breath You Take 2-1
sk ELTON JOHN-I'm Still Standing 8-4
* THE KINKS-Come Dancing 12-§
% ROD STEWART-Baby Jane 15-7
 PRINCE-19%9 11-8
oo MICHAEL JACKSON-Human Nature
oo JEFFREY OSBORNE-Don't You Get So Sad
o LAURA BRANIGAN-How Am | Suppose To Live Without

You
@ DAVE EDMUNDS-Slipping Away
© CULTURE CLUBl Tumble 4 Ya
© JACKSON BROWNE-Lawyers In Love
© JOURNEY-Atter The Fall
© RITA COOLIDGE-AN Time High
© CROSBY,STILLS AND NASH-War Games
© RICK JAMES—Cold Biooded

WHEB-FM—Portsmouth
(Rick Dean-M.D.)

sk EDDY GRANT-Electric Avenue 1-1

%% THE POLICE-Every Breath You Take 3-2

* THE KINKS-Come Dancing 7-5

% STEVIE NICKS-Stand Back 11-7

* KAJAGOOGOO-Too Shy 14-10

®o NAKED EYES-Promises Promises

®e TACD-Puttin' On The Ritz

© MEN AT WORK-It's A Mistake

© JACKSON BROWNE-Lawyers In Love

© AMERICA-The Border

WHFM-FM—Rochester
{Mars Cronin-M.D.)

WPHD-FM-Buffalo
{Harv Moore—P.D.}
Y% THE POLICE-Every Breath Ycu Take 1-1
sk LOVERBOY-Hot Girls In Love 2-2
* DEF LEPPARD-Rock Of Ages 43
% THE FIXX-Saved By Zero /-5
% DAVID BOWIE-China Girl 14-8
oo 2.7, TOP-Sharp Dressed Man
oo QUIET RIOT-Come On Feel The Noise
© MEN WITHOUT HATS-The Safey Dance
© U2-Two Hearts Beat As One
© THE TUBES-Tip Of My Tongue
© BONNIE TYLER-Total Eclipse Of The Heart
@ THE TALKING HEADS-Burning Down The House
. "I"HEMI,I:;TLE RIVER BAND-You're Driving Me Out Of
y Mi

WPRO-FM-Providence
{Tom Cuddy-M.D.)

s % MADNESS-Our House 6-3

*% THE KINKS—Come Dancing 8-4

% PRINCE-1999 9-5

% MICHAEL SEMBELLO-Maniac 16-9

% STEVIE NICKS-Stand Back 18-10

© MICHAEL JACKSON-Human Nature

© DIANA ROSS—Pieces Of lce

@ RICK SPRINGFIELD-Human Toach

© THE TUBES-Tip Of My Tongue

© ROMAN HOLLIDAY-Stand By

© WEIRD AL YANKOVITZ-I Love Rocky Road

WPST-FM-Trenton
{Tom Taylor-M.D.}
Yk MICHAEL JACKSON-Wanna Be Startin’ Somethin’

52
ek EURYTHMICS-Sweet Dreams 13-8
* DURAN DURAN-is There Something | Shoukd Know

1311
* MICHAEL SEMBELLO-Maniac 20-15
% BONNIE TYLER-Total Eclipse Of The Heart 40-30
oo MICHAEL JACKSON-Human Kature
oo NAKED EYES-Promises Promises
© JOAN JETT AND THE BLACKHEARTS—Fake Friends
@ RICK SPRINGFIELD-Human Touch
© THE TUBES-Tip Of My Tongue
@ GEORGE BENSON-Lady Love Me

L3

%% MICHAEL JACKSON-Wanna Be Startin’ Somethi
10-5

s THE POLICE-Every Breath You Take 1-1
s DURAN DURAN-Is There Something | Should Know
7

8
%% STEVIE NICKS-Stand Back 2-2
* DEF LEPPARD-Rock Of Ages 17-9
* MICHAEL SEMBELLO-Maniac 9-3
* EURYTHMICS-Sweet Dreams 20-15
% THE HUMAN LEAGUE-—{Keep Feeling)Fascination 17-

13
% DONNA SUMMER-She Works Hard For The Money
3217

* DAYID BOWIEChina Girl 27-21

@o GULTURE CLUB-'ll Tumble 4 Ya

oo JACKSON BROWNE-Lawyers In Love
1.2, TOP-Sharp Dressed Man

oo THE MANHATTANS-Crazy

@ QUARTERFLASH-Take Me To Heart

© MICHAEL JACKSOM-Human Nature

© JACKSON BROWNE-Lawyers In Love
© AMERICA-The Border

© DIANA ROSS-Pieces Of Ice

WIFI-FM (1-92)-Philadelphia
{Lee Paris-M.D.}

oo MICHAEL SEMBELLOManiac

© DONNA SUMMER-She Works Hard For The Money

© ROD STEWART-Baby Jane

® STEVIE NICKS-Stand Back

@ DAVID BOWIE-China Girl

© CULTURE CLUB-I'll Tumble 4 Ya

© MEN AT WORK-It's A Mistake

© JOAN JETT AND THE BLACKHEARTS—Fake Friends

® TACO-Puttin’ On The Ritz

© GRAND MASTER AND FLASH FURIOUS FIVE-New
York, New York

® FREEZE-1.0.1.

® NAKED EYES—Promises, Promises

© MECO-Ewok Celebration

© THE TUBES-Tip Of My Tongue

« HERBIE HANCOCK-Rock It

© INDEEP-Buffalo Bill

Northeast Region
mmm % PRIME MOVERS =mmm

THE POLICE-Every Breath You Take (AGM)
STEVIE NICKS-Stand Back (Modern)
MICHAEL SEMBELLO-Maniac (Casablanca)

mmmes® TOP ADD ONS mmm

RICK SPRINGFIELD-Human Touch (RCA)

TACD-Puttin’ On The Ritz (RCA)

JOAN JETT AND THE BLACKHEARTS-Fake
Friends (Blackheart/MCA)

mmmam BREAKOUTS s

MICHAEL JACKSON-Human Nature (Epic)
THE TUBES-Tip Of My Tongue (Capitol)
ROMAN HOLLIDAY-Stand By (Jive/Arista)

WACZ-AM-Bangor
{Michael 0’Hara-M.D.)
oo DAVE EOMUNDS-Slipping Away
oo THE HUMAN LEAGUE—(Keep Feeling)Fascination
© MECO—£wok Celebration

WIGY-FM-Bath
{Scott Robbins-M.D.)
Y& THE POLICE-Every Breath You Take 1-1
% STEVIE NICKS-Stand Back 11-7
4 BRYAN ADAMS—Cuts Like A Knife 16-12
* THE FIXX-Saved By Zero 19-14
* DEF LEPPARD-Rock Of Ages 24-17
oo MICHAEL JACKSON-Human Nature
oo DONNIE IRIS-Do You Compute
© JOAN JETT AND THE BLACKHEARTS-Fake Friends
© NAKED EYES-Promises Promises
© THE TUBES-Tip Of My Tongue
® 2,1, TOP-Sharp Dressed Man
© THE PLIMSOULS-A Million Miles Away
® SLINGSHOT-Do It Again

WKCI-FM (KC-101)-New Haven
{Stef Rybak-M.D.}

Y% PRINCE-1999 4-3

Jcd MADNESS-Our House 6-5

% STEVIE NICKS-Stand Back 8-6

% DONNA SUMMER-She Works Hard For The Money 9-7

% ROD STEWART-Baby Jane 12-8

oo DAVID BOWIEChina Girl

oo MICHAEL JACKSON-Human Nature

© CULTURE CLUB-I'!l Tumble 4 Ya

WKFM-FM—Syracuse
{John Carucci~P.D.)
%% THE POLICE-Every Breath You Take 1-1
%% STEVIE NICKS-Stand Back 6-3
Yok LOVERBOY--Hot Girls In Love 139
s THE HOLLIES-Stop In The Name Of Love 18-14
* JACKSON BROWNE-Lawyers In Love 35-2¢

WRCK-FM-Utica Rome
{Jim Rietz-M.D.}

% DEF LEPPARD-Rock Of Ages 2-1

%% DURAN DURAN-Is There Sovething | Should Know
64

* STEVIE NICKS-Stand Back 9-

* BRYAN ADAMS—Cuts Like A Knife 10-8
 MICHAEL SEMBELLO-Maniac 20-12

oo THE TALKING HEADS-Burning Down The House
oo JIM CAPALD}-Living On The Edge

© JOURNEY-After The Fall

@ JOAN JETT AND THE BLACKHEARTS-Fake Friends
© DAVE EDMUNDS-Slipping Away

© ARCHANGEL-Tragedy

WROR-FM-Boston
{Gary Berkowitz-M.D.}
J% IRENE CARA-Flashdance...What A Feeling 1-1
% THE POLICE-Every Breath You Take 4-2
% DEBARGE-AIl This Love 6-3
* MICHAEL JACKSON-Wanna Ee Startin’ Somethin’

107

* MICHAEL SEMBELLO-Maniac 20-14

oo JEFFREY 0SBORNE~Don't Yau Get So Made About It

oo SMOKEY ROBINSON AND BARBARA MITGHELL-
Blame It On Love

@ TAGO-Puttin’ On the Ritz

© MECO-Ewok Celebration

© SHALAMAR-Dead Giveaway

® ELO-Rock ‘N’ Rol Is King

© MTUME-Juicy Fruit

© MEN WITHOUT HATS-The Salety Dance

© ROBERT PALMER-You Are in My System

© MICHAEL JACKSON-Human hature

© ROMAN HOLLIDAY-Stand By

© THE TUBES-Tip Of My Tongue

WTSN-AM-Dover
{Jim Sebastian-M.0.}
Y% THE POLICE-Every Breath You Take 1-1
sk EDDY GRANT-Electric Averue 2-2
 STEVIE NICKS-Stand Back 8-4
* MADNESS-Our House 11-§
% THE KINKS-Come Dancing 9-3
®e RICK SPRINGFIELD—Human Touch
oo DAVE EDMUNDS-Slipping Away
© TACO-Puttin' On The Ritz
© MARTIN BRILEY-The Salt In My Tears
@ JACKSON BROWNE-Lawyers In Love
@ DIANA ROSS-Piecas Of Ice
© LAURA BRANIGAN-How Am | Supposed To Live
Without You
® THE B-52'S-Legal Tender
@ NAKED EYES-Promises Promises
© DOOBIE BROTHERS-You Belcng To Me

WXKS-FM—Boston
{Jeni Donaghey-M.D.)
sk THE POLICE-Every Breath You Take 1-1
%% THE KINKS-Come Dancmg 14 6
% STEVIE NICKS-Stand Back 22
% MEN WITHOUT HATS-The Salety Dance 24-16
% TACO-Puttin’ On The Ritz 32-22
oo ROMAN HOLLIDAY-Stand By
e PEABO BRYSON/ROBERTA FLACK-Tonight |
Celetrate My Love
© MARTIN BRILEY-The Salt In My Tears
© JOAN JETT AND THE BLACKHEARTS-Fake Friends
© CHARLIE-I's Inevitable
o SHALAMAR—Dead Giveaway
© RICK SPRINGFIELD—Human Touch
© SISTER SLEDGE-B.Y.0.B.
© THE MANHATTANSCrazy
© MIONIGHT STAR-Freak-A Zoii
® RICK JAMES—Cold Blooded
© DIANA ROSS-Pieces Of Ice

www.americanradiohistorv.com

Mid-Atlantic Region
mmm % PRIME MOVERS =mmm

MICHAEL SEMBELLD-Maniac (Casablanca)
MADNESS-Our House (Geffen)
THE POLICE-Every Breath You Take (A&M)

mmmmm® TOP ADD ONS mmm

NAKED EYES-Promises Promises (EMI/America)
JACKSON BROWNE-Lawyers In Love (Asylum)
SHALAMAR-Dead Giveaway (Solar)

e BREAKOUTS memam

MICHAEL JACKSON-Human Nature (Epic)
ST e W T o B

WAEB-AM-Allentown
{Jefferson Ward-M.D.)
ek CHAMPAIGN-Try Again 8-3
% LITTLE RIVER BAND-We Two 13-07
% THE POLICE-Every Breath You Take 154
% MEN AT WORK-It's A Mistake 20-15
% RITA COOLIDGE-A! Time High 22-17
oo ENGELBERT HUMPERDINCK-'Til You And Your
Lover Are Lovers Again
oo DARIN CRAIG-One Mind, Two Hearts
@ JIM CAPALDI-That's Love’
© SMOKEY ROBINSON AND BARBARA MITCHELL-
Blame It On Love
© ELO-Rock N’ Roll Is King

WBSB-FM-Baltimore
{Jan Jefferies—M.D.)
Je SERGIO MENDES—Never Gonna Let You Go 8-4
& MADNESS-Our House 7-§
* PRINCE-1999 9-6
% GLADYS KNIGHT AND THE PIPS-Save The Overtime
For Me 16-11
% MICHAEL SEMBELLD-Maniac 17-13
oo MICHAEL JACKSOM-Human Nature
@ CHARLIE-It's Inevitable
© TACO-Puttin’ On The Ritz
@ EURYTHMICS-Sweet Dreams
© AMERICA-The Border
© JEFFREY O0SBORNE-Don't You Get So Mad About It

WBZZ-FM-Pittsburgh
{Chuck Tyler-M.D.)
%% THE POLICE-Every Breath You Take 4-2
Yook PRINCE-1999 54
% MICHAEL SEMBELLO-Maniac 8-5
% MADNESS—Our House 10-8
* MIG(I)MEL JACKSON-P.Y.T. (Pretty Young Thing)
151

@o RICK SPRINGFIELD-Human Touch
eo SHALAMAR-Dead Giveaway

© RITA COOLEDGE-AIl Time High

@ MECO-Ewok Celebration

© CULTURE CLUB-I'll Tumble 4 Ya

WCCK-FM-Erie
{J.J. Sanford-M.D.)
%% BERLIN-The Metro 9-6
% DEF LEPPARD-Rock Of Ages 13-9
% AMERICA-The Border 21-15
% QUARTERFLASH-Take Me To Heart 24-16
% BONNIE TYLER-Total Eclipse Of The Heart 37-2!
oo JEFFREY 0SBORNE-Den't You Get So Mad About It
oo JACKSON BROWNE-Lawyers In Love
@ RICK SPRINGFIELD-Human Touch
© BLACKFDOT-Teenage Idol
© JOE WALSH-Space Age Whiz Kids
© RICKIE LEE JONES-Under The Boardwalk
© CHARLIE-I's Inevitable
© JOAN JETT AND THE BLACKHEARTS-Fake Friends
© RED ROCKERS—China
© DONNA SUMMER-She Works Hard For The Money
© 2.1.TDP-Sharp Dressed Man
@ JIM CAPALDI-Living On The Edge
© MICHAEL JACKSON-Human Nature
© HAYSE FANTAYZEE-Shiney Shiney
* LOVERBOY-Strike Zone

WHTX-FM-Pittsburgh
{Keith Abrams—M.D.)
s THE POLICE—Every Breath You Take 1-1
%k MADNESS-Our House 8-6
% MICHAEL JACKSON-Wanna Be Startin’ Somethin’

137
* MICHAEL SEMBELLO-Maniac 20-09
% CHAMPAIGN-Try Again 19-11
oo DEF LEPPARD-Rock Of Ages
oo MTUME-Juicy Fruit
© MEN AT WORK-It's A Mistake
@ CULTURE CLUBl Tumble 4 Ya
© THE TEMPTATIONS AND THE FOUR TOPS-Motown

25 Medley
. JAGKSON BROWNE-Lawyers In Love

WHYW-FM—Pittsburgh
{Jay Cresswell-M.D.)

s |RENE CARA-Fiashdance What A Feeling 1-1

sk CHAMPAIGN-Try Again 2.2

* JAMES INGRAM WITH PATTI AUSTIN-How Do You
Keep The Music Playing 11-8

% RITA CODLIDGE-AN Time High 16-13

% TACO-Puttia’ On The Ritz 17-14

® LAURA BRANIGAN-How Am | Supposed To Live
Without You

© MEN AT WORK-It's A Mistake

@ CULTURE CLUB-1'll Tumble 4 Ya

o LEE GREENWOOD-.0.U.

WKRZ-FM-Wilkes-Barre
{Jim Rising-P.D,)
Yo THE POLICE-Every Breath You Take 3-1
sk PRINCE-1999 6-3
* EURYTHMICS-Sweet Dreams 18-10
% MICHAEL SEMBELLO-Maniac 20-11
% ROD STEWART-Baby Jane 23-14
oo REBECCA HALL-Who Said Girls's Can't Rock ‘N’ Roll
oo LAURA BRANIGAN-How Am | Supposed To Live
Without You
© MEN AT WORK-It's A Mistake
© ELO-Rock 'N' Roll Is King
© JACKSON BROWNME-Lawyers In Love
@ RICK SPRINGFIELD-Human Touch
© JOURNEY-After The Fall
© DONNIE IRIS-Do You Compute
© MEN WITHOUY HATS-The Safety Dance
* SHALAMAR-Dead Giveaway
© CHARLIE-It's Inevitable
© DIANA ROSS-Pieces Of Ice
« NAKED EYES-Promises Promises
© JOAN JETT AND THE BLACKHEARTS-Fake Friends

WNVZ-FM—Norfolk
{Steve Kelly-M.D.)

ok DZURAN OURAN-Is There Something | Should Know
129

sk EURYTHMICS-Sweet Dreams 16-13
% MICHAEL SEMBELLO-Maniac 20-15

* LOVERBOY-Hot Girls In Love 22-18

% A FLOCK OF SEAGULLS-Wishing 25-19
* NEW EDITION-Candy Gid

@ RICK SPRINGFIELD-Human Touch

© SNUFF-Bad Bad Billy

© JACKSON BROWNE-Lawyers In Love

© MEN WITHOUT HATS-The Safety Dance
© RITA COOLIDGE-ANl Time High

© SHALAMAR-Dead Giveaway

© NAKED EYES-Promises Promises

WQXA-FM-York
{Dan Steele-M.D.}
s THE POLICE-Every Breath You Take 9-2
%% THE KINKS—Come Dancing 13-5
% STEVIE NICKS-Stand Back 176
+ PRINCE-1999 20-11
% DIANA ROSS—Pieces Of lce 26-19
oo JACKSON BROWNE-Lawyers In Love
oo LAYURA BRANIGAN-How Am | Suppesed To Live

Without You
© MICHAEL SEMBELLO-Maniac
© MEN AT WORK-It's A Mistake
© DURAN DURAN-Is There Something | Should Know
© RITA COOLIDGE-AN Time High
© ELO-Rock ‘N Rolf Is King
© THE HUMAN LEAGUE—(Keep Feeling)Fascination
© CULTURE GLUB'll Tumble 4 Ya
© DAYID BOWIE-China Girl
@ NAKED EYES-Promises Promises
© RICK SPRINGFIELD-Human Touch

WRQX-FM-Washington
{Mary Tatem-M.D.)

& DONNA SUMMER-She Works Hard For The Money
187

%% QUARTERFLASH-Take Me To Heart 15-10
* MADNESS-Our House 17-13

% MEN AT WORK-It's A Mistake 20-14

% MICHAEL SEMBELLO-Maniac 25-19

oo NAKED EYES-Promises Promises

oo DAVE EDMUNDS-Slipping Away

@ ELD-Rock ‘N Rolt Is King

© THE MANHATTANS-Crazy

© SHALAMAR-Dead Giveaway

@ TACO-Puttin’ On The Ritz

WXIL-FM—Parkersburgh
{Paul Demille—M.D.)

%k THE POLICE-Every Breath You Take 2-1

%% PRINCE-1999 3-2

* DEF LEPPARD—Rock Of Ages 13-4

% JAMES INGRAM WITH PATTI AUSTIN-How Do You
Keep The Music Playing 18-13

% THE GREG KtHN BAND—Love Never Fails 21-14

oo HAYSE FANTAYZEE-Shiney Shiney

oo JACKSON BROWNE—Lawyers In Love

© DIANA ROSS-Pieces Of Ice

© BLACKF00T-Teenage idol

© DONNA SUMMER-She Works Hard For The Money

© NICHAEL SEMBELLO-Manisc

© ENGELBERT HUMPERDINCK-'Til You And Your Love
Are Lovers Again

@ MICHAEL JACKSON-Human Nature

© LOVERBOY-Strike Zone

© JEFFREY OSBORNE-Don't You Get So Mad About It

WXLK-FM-Roancke
{David Lee Michaels-M.D.}
sk DAVID BOWIE-China Girl 3-4
%% STEVIE NICKS-Stand Back 11-6
* MADNESS—Our House 13-10
% MICHAEL SEMBELLO-Maniac 14-11
% JACKSON BROWNE-Lawyers In Love 19-15
oo RITA COOLIDGE-A! Time High
oo DAVE EDMUNDS-Slipping Away
* SNUFF-Bad Bad Billy
© BRYAN ADAMS-Cuts Like A Knife
© JOAN JETT AND THE BLACKHEARTS-Fake Friends
© THE HUMAN LEAGUE-(Keep Feeling) Fascination 1
@ NAKED EYES-Promises Promises
© DIANA ROSS-Pieces Of Ice
© MICHAEL JACKSON-Human Nature
° THE LITTLE RIVER BAND-You're Driving Me Out Of

. GULTUHE CLUB-I'H Tumble 4 Ya

WYCR-FM-York
{J.J. Randoiph-M.D.)
%k THE POLICE-Every Breath You Take 3-1
%% MICHAEL JACKSON-Wanna Be Startin’ Something

53
* STEVIE NICKS-Stand Back 8-5
* PRINCE-1999 117
% LOYERBOY-Hot Girls In Love 15-9
oo MICHAEL JACKSON-Human Nature
®o JOAN JETT AND THE BLACKHEARTS-Fake Friends
© JACKSON BROWNE-Lawyers In Love
© DAVE EDMURDS-Slipping Away
© CULTURE CLUB-I'll Tumbie 4 Ya
© MARTIN BRILEY-The Salt In My Tears
© JOURNEY-After The Fall
© AMERICA-The Border
© NAKED EYES-Promises Promises
® SHOR PATROL-Loverboy
@ RITA COOLIDGE-A!l Time High

WZYQ-FM—Frederick
{Kemosabl Joe—M.D.)
Y% THE POLICE-Every Breath You Take 1-1
s LOVERBOY--Hot Girls In Love 10-3
% DURAN DURAN—Is There Something | Should Know

6-3
% STEVIE NICKS-Stand Back 14-8
* DEF LEPPARD-Rock Of Ages 14-8
oo MICHAEL JACKSOM-Human Nature
@o GEORGE BENSON-Lady Love Me
® JACKSON BROWNE-Lawyers in Love
@ 7.2, TOP-Sharp Dressed Man
© RICK SPRINGFIELD-Human Toich
@ NAKED EYES-Promises Promises
® QUIET RIOT-Come On Feel The Noise
. cONNIE MILSAP-Don't You Know How Much | Love
o

Southeast Region

mmm% PRIME MOVERS mmmm

THE POLICE-Every Breath You Take (AGM)

MICHAEL SEMBELLO-Maniac (Casabtanca)

DONNA SUMMER-She Works Hard For The
Money (Mercury)

mmmmm® TOP ADD ONS

NAKED EYES-Promises Promises (EMI/America)
JOURNEY-After The Fall (Columbia)
RICK SPRINGFIELD-Human Touch (RCA)

mmmmm BREAKOUTS wemm—m—m

MICHAEL JACKSON-Human Nature (Epic)

BONNIE TYLER-Total Eclipse Of The Heart
(Columbia)

JEFFREY OSBORNE-Don't You Get So Mad
About 1t (AGM)

T S L L e R e
(Continued on page 18)
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Based on station playlists through Tuesday (7/12/83)

Playlist Prime Movers
Plogist Top Add Ons @

® Continued from page 17

WAEV-FM-Savannah
{J.0. North--M.D.}
4% THE POLICE-Every Breath You Take 6-1
* % MADNESS—Our House 7-4
* ROD STEWART-Baby Jane 12-8
% THE HOLLIES-Stop In The Name Of Love 18-14
* TACD-Puttin' On The Ritz 29-25
o¢ RICK SPRINGFIELD-Human Touch
oo GEORGE BENSON-Lady Love Me
© MEN AT WORKt's A Mistake
© DAVID BOWIE~China Girl
© AMERICA-The Border
© MARTIN BRILEY-The Salt In My Tears
© JACKSON BROWNE—Lawyers in Love
© THE HUMAN LEAGUE-(Keep Feeling) Fascination
@ ELO-Rock ‘N’ Roll Is King
© DIANA ROSS-Pieces Of Ice
© MICHAEL JACKSON-Human Nature

WANS-FM-Anderson/Greenville
{RodMetts--M.D.)
%% THE POLICE-Every Breath You Take 3-1
4% DURAN DURAN-Is There Something i Should Know
1

13-1
* Dl)ll3lll SUMMER-She Works Hard For The Money
17-1

% MICHAEL SEMBELLO-Maniac 19-15
* ‘zrggzuumu LEAGUE-(Keep Feeling) Fascination

oo JEFFREY 0SBORNE-Don't You Get So Mad About It

o NAKED EYES-Promises Promises

© MTUME-Juicy Fruit

© DIANA ROSS-Pieces Of Ice

© AMERICA-The Border

© JACKSON BROWNE-Lawyers In Love

© MARTIN BRILEY-The Salt In My Tears

© JOURNEY-After The Fall

© LAURA BRANIGAN-How Am | Supposed To Live
Without You

© THE TUBES-Tip Of My Tongue

© DONNIS IRiS-Do You Compute

WAXY-FM-Ft. Lauderdale
{Rick Shaw--M.D.)
4% THE POLICE-Every Breath You Take 4-1
%% MICHAEL JACKSON-Human Nature 15-10
% THE KINKS-Come Dancing 17-12
% RITA COOLIDGE-AN Time High 20-15
* MICHAEL SEMBELLO-Maniac 19-17
oo DONNA SUMMER-She Works Hard For The Money

WBBQ-FM-Augusta
{Bruce Stevens--M.D.}
& MTUME-Juicy Fruit 10-4
%% MICHAEL SEMBELLO-Maniac 18-13
% EURYTHMICS-Sweet Dreams 19-14
* DEF LEPPARD-Rock Of Ages 23-18
* ;‘{IE HUMAN LEAGUE-(Keep Feeling) Fascination 27-

oo MICHAEL JACKSON-Human Nature

oo JOAN JETT AND THE BLACKHEARTS-Fake Friends
© JOURNEY-After The Fall

© RICK SPRINGFIELD—-Human Touch

© MECO-Ewok Celebration

© NAKED EYES—Promises Promises

© GEDRGE BENSON-Lady, Love Me

© MEN WITHOUT HATS-The Safety Dance

© RITA COOLIDGE-AI Time High

WBCY-FM—Charlotte
{Beb Kaghan--M.D.)
%% THE PDLICE-Every Breath You Take 1-1
%% PRINCE-1999 2-2
* TACO-Puttin’ On The Ritz 157
* STEVIE NICKS-Stand Back 11-10
% MICHAEL SEMBELLO-Maniac 1941
oe MICHAEL JACKSON-Human Nature
oo AMERICA-The Border
© DAVID BOWIE~China Girl
* JOURNEY-After The Fall
© DIANA ROSS—Pieces Of Ice
© LAURA BRANIGAN-How Am | Suppose To Live Without

You
© SHALAMAR-Dead Giveaway

WBGM-FM-Tallahassee
{Jack Norris--M.0.)

*% MIZGHAEI. JACKSON-Wanna Be Startin’ Somethin’
5-

%% ROD STEWART-Baby Jane 11-8

* STEVIE NICKS-Stand Back 14-10

* DURAN DURAN-Is There Something | Should Know
19-11

* MICHAEL SEMBELLO-Maniac 20-15

®o MICHAEL JACKSON-Human Nature

®o NAKED EYES-Promises Promises

© BONNIE TYLER-Total Eclipse Of The Heart

© TACO-Puttin’ On The Ritz

© MARTIN BRILEY-The Sait In My Tears

. LAURA BRANIGAN-How Am | Suppose To Live Without

. JOUHHEY—Mer The Fall

© ZEBRA-Who's Behind The Door

© UTTLE RIVER BAND-You're Driving Me Out Of My
Mind

WBJW-FM—Orfando
{Tery Long--M.D.)
%% MICHAEL JACKSON-Wanna Be Startin' Somethin'

13
% STEVIE NICKS-Stand Back 14-7
* PRINCE-1999 13-10
* ?591"1" DURAN-Is There Something | Should Know
+* AMERICA-The Border 27-24
oo QUARTERFLASH-Take Me To Heart
oo THE HUMAN LEAGUE—(Keep Feeling) Fascination
© LOVERBOY—Hot Girls In Love
© MICHAEL SEMBELLO-Maniac
© BILLY 1D0L-White Wedding
© JACKSON BROWNE-Lawyers In Love
@ MEN AT WORK-It's A Mistake

WCGQ-FM—Columbus
{Bob Raleigh--M.D.)

%% EURYTHMICS-Sweet Dreams 3-2

%% EDDY GRANTElectric Avenue 4-3

% STEVIE NICKS-Stand Back 159

* BONNIE TYLER-Total Eclipse Of The Heart 17-12

* ?guun SUMMER-She Works Hard For The Money
19

oo CHARLIE-It's Inevitable

@o JOAN JETT AND THE BLACKHEARTS-Fake Friends

© TACO-Puttin’ On The Ritz

© JACKSON BROWNE-Lawyers In Love

© MARTIN BRILEY-The Sait In My Tears

© NAKED EYES—Promises Promises

© LAURA BRANIGAN-How Am | Supposed To Live

Without You
© GEORGE BENSON-Lady Love Me

WCSC-AM—Charleston
{Ghris Baey--M.D.)
% STEVIE NICKS-Stand Back 10-2
sk MEN AT WORK-t's A Mistake 21-9
* MEN WITHOUT HATS-The Safety Dance 20-13
* MICHAEL SEMBELLO-Maniac 27-16
* TACO-Puttin' On The Ritz 3321
oo MECO—Ewok Celetxation
o :un:u:lr,rl HUMPERDINCK-Td You And Your Lover
3in

* JOURNEY-After The Fall

© MARTIN BRILEY-The Salt In My Tears
© HAYSE FANTAYZEE-Shiney Shiney

@ STARSON 45-Starr Sisters

© KISSING THE PINK-Maybe This Day

WEZB-FM—-New Orleans
{Jerry Lousteau--M.D.}

%% EDDY GRANT-Electric Avenue 4-1

%% DEF LEPPARD-Rock Of Ages 64

% EURYTHMICS-Sweet Dreams 15-9

% MECO-Ewok Celebration 24-12

* TACO-Puttin' On The Ritz 29-19

oo ELO-Rock 'N' Roll Is King

o¢ DONNA SUMMER-She Works Hard For The Money

© MTUME-Juicy Fruit o

© QUARTERFLASH-Take Me To Heart

© RITA COOLIDGE-AIl Time High

© RICK SPRINGFIELD-Human Touch

© THE KINKS—Come Dancing

© ZEBRA-Who's Behind The Door

WFLB-AM-Fayetteville
{Larry Canon--M.D.)
% THE HOLLIES-Stop In The Name of Love 13-9
J% MADNESS—Our House 16-10
% THE HUMAN LEAGUE-(Keep Feeling) Fascination
19-16

% ELO—Rock 'N Roll is King 23-20

% DAVID BOWIE-China Girl 26-23

oo THE TUBES-Tip Of My Tongue

oo "I;HEMLIITLE RIVER BAND-You're Driving Me Out Of
ly Min

© JOAN JETT AND THE BLACKHEARTS-Fake Friends

© RICK SPRINGFIELD-Human Touch

© SHALAMAR-Dead Giveaway

© HAYSE FANTAYZEE-Shiney Shiney

® 2.2, TOP-Sharp Dressed Man

© MTUME-Juicy Fruit

© RICK JAMES—Cold Blooded

WFMF-FM-Baton Rouge
{Johnny “A”--M.D.)

%% EDDY GRANT-Electric Avenue 1-1

% THE POLICE-Every Breath You Take 3-3

* ROD STEWART-Baby Jane 8-4

* MEN AT WORK-It's A Mistake 27-21

* JACKSON BROWNE—Lawyers In Love 30-25

oo EURYTHMICS-Sweet Dreams

oo MADNESS-Our House

© JOURNEY-After The Fall

© TACO-Puttin’ On The Ritz

WHHY-FM-Montgomery
(Mark St.Joha--M.D.)
%% THE POLICE-Every Breath You Take 2-1
*k 703"“ SUMMER-She Works Hard For The Money

* QUARTERFLASH-Take Me To Heart 14-7
* ELO-Rock 'N' Roll Is King 19-11

* DEF LEPPARD—Rock Of Ages 16-13

®o MICHAEL JACKSON-Human Nature

®e MARTIN BRILEY-The Sait In My Tears
© STEVIE NICKS-Stand Back

© JACKSON BROWNE—Lawyers In Love

© CULTURE CLUB-I'fl Tumbie 4 Ya

© RITA COOLIDGE-AIl Time High

© TACO-Puttin’ On The Ritz

© ENGELBERT HUMPERDINCK-Til .You And Your Love
Are Lovers Again

WHYI-FM-Miami
(Robert W, Walker--M.D.)
4% THE POLICE-Every Breath You Take 1-1
*k ?glﬂll SUMMER-She Works Hard For The Money

* SHALAMAR-Dead Giveaway 10-7

% EURYTHMICS-Sweet Dreams 16-12

* ?UHSMI DURAN-Is There Something | Should Know
11

o PEABO BRYSON/ROBERTA FLACK-Tonighl |
Celebrate My Love

oo THE BEE GEE’S-Someone Belonging To Someone’s

© CULTURE CLUB-I'll Tumble 4 Ya

© MEN WITHOUT HATS-The Safety Dance

© RICK SPRINGFIELD-Human Touch

© NICK LOWE-Wish You Were Here

© NAKED EYES-Promises Promises

WISE-AM-Asheville
{John Stevens--M.D.)
% BILLY 1DOL-White Wedding 10-3
4k THE POLICE-Every Breath You Take 11-4
* DEF LEPPARD—Rock Of Ages 125

* gIcNAEL JACKSON-Wanna Be Startin’ Somethin’ 17-

oo NAKED EVES-Promises Promises

oo AIR SUPPLY-Making Love Out Of Nothing
© RITA COOLIDGE-AIl Time High

© JACKSON BROWNE-Lawyers In Love

® HAYSE FANTAYZEE-Shiney Shiney

® THE TUBES-Tip Of My Tongue

® DONNIE IRIS-Do You Compute

© KiSSING THE PINK-Maybe This Day

WIVY-FM-Jacksonville
{Dave Scott--M.D.}
%% THE POLICE-Every Breath You Take 3-1
4k TACO-Puttin’ On The Ritz 14-2
% LOUISE TUCKER-Midnight Blue 9-4
# LAURA BRANIGAN-How Am | Supposed To Live
Without You 17-14
* MICHAEL JACKSON-Human Nature 20-16
oo DARIN CRAIG-One Mind, Two Hearts
oo JENNIFER WARNES-Nights Are Forever

WJDQ-FM-Meridian
{Chuck McCarthey--P.D.)
%% THE POLICE-Every Breath You Take 3-1
J% MADNESS-Our House 6-3
% ROD STEWART-Baby Jane 7-4
+* PRINCE-1999 14-7
+* QUARTERFLASH-Take Me To Heart 13-8
®e TACO-Puttin’ On The Ritz
oo RICK SPRINGFIELD-Human Touch
© BRYAN ADAMS—Cuts Like A Knife
© MICHAEL SEMBELLO-Maniac
© STEVIE NICKS-Stand Back
© CULTURE CLUB-1'll Tumble 4 Ya
© JACKSON BROWNE—Lawyers In Love
© MTUME-Juicy Fruit
© LITTLE HIVER BAND-You're Driving Me Out Of My
Mind

WJDX-AM-Jackson
(Bill Crews--M.D.)
%% THE POLICE-Every Breath You Take 2-1

%% THE KINKS—Come Dancing 5-2

% STARBUCK-The Fuli Cleveland 10-5

+ LEE GREENW0OD-1.0.U. 18-10

% ELO-Rock 'N' Roll Is King 20-15

oo F R DAVID-Words

oo MEN WITHOUT HATS-The Safety Dance

© RICK SPRINGFIELD-Human Touch

® NAKED EYES-Promises Promises

© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

WKRG-FM-Mobile
{Scott Griffith--P.D.}

%% MICHAEL JACKSON-Wanna Be Startin' Somethin’
21

%% THE POLICE-Every Breath You Take 3-2
* PRINCE-1999 53

+* DEF LEPPARD-Rock Of Ages 15-13

% LOVERBOY-Hot Girls In Love 19-14

oe RICK SPRINGFIELD-Human Touch

o NAKED EYES-Promises Promises

WKXX-FM--Birmingham
(Steve Davis--M.D.)

% PRINCE-1999 139

*%k {Jugnu DURAN-Is There Something | Should Know
4

% MADNESS—Our House 10-5
* DOIIZHA SUMMER-She Works Hard For The Money
16-1.

% MICHAEL SEMBELLO-Maniac 20-15

oe LAURA BRANIGAN—How Am | Supposed To Live
Without You

®o PAUL ANKA-Hold Me 'Til The Mornin' Comes

© THE FIXX-Saved By Zero

© DAVID BOWIE—China Girl

© JOURNEY-After The Fall

© AMERICA-The Border

® CROSBY, STILLS AND NASH-War Games

© NAKED EYES-Promises Promises

© MICHAEL JACKSON-Human Nature

WQEN-FM—Gadsden
{Leo Davis--M.D.)
%% BRYAN ADAMS-Cuts Like A Knife 11-7
% DONNA SUMMER-She Works Hard For The Money

14-8
% DURAN DURAN-Is There Something | Should Know
16-9

% TOTO-Waiting For Your Love 26-21

% JOE WALSH-Space Age Whiz Kids 27-22

o MICHAEL JACKSON-Human Nature

oo JEFFREY DSBORNE-Dont You Get So Mad

© BONNIE TYLER-Total Eclipse Of The Heart

© JOAN JETT AND THE BLACKHEARTS—Fake Friends

© NAKED EYES-Promises Promises

© PAUL ANKA-Hold Me 'Til The Mornin' Comes

© GULTURE CLUB-I'll Tumble 4 Ya

© THE LITTLE RIVER BAND-You're Driving Me Out Of
My Mind

WQUE-FM-New Orleans
{ChrisBryan--M.D.}
%% STEVIE NICKS-Stand Back 8-3
%% DIANA ROSS-Pieces Of Ice 9-4
* MEN AT WORK-It's Inevitable 18-11
+ SMOKEY ROBINSON AND BARBARA MITCHELL-
Blame 1t On Love25-19

% QUARTERFLASH-Take Me To Heart 26-20
o¢ EURYTHMICS-Sweet Dreams

oo RITA COOLIDGE-A!l Time High

© JACKSON BROWNE-Lawyers In Love

© AMERICA-The Border

© MADNESS—Our House

ee CULTURE CLUB-I'll Tumble 4 Ya
ee NAKED EYES—Promises Promises
® 2.1.TOP-Sharp Dressed Man

WRBQ-FM-Tampa
{PatMcKay--M.D.}
** KAJAGO0GOO-Too Shy 13-6
% TACO-Puttin’ On The Ritz 23-7
* STEVIE NiCKS-Stand Back 148
* ?IO;IHA SUMMER-She Works Hard For The Money

% MEN AT WORK-It's A Mistake 28-20

®o BONNIE TYLER-Total Eclipse Of The Heart

oo CULTURE CLUB-'ll Tumble 4 Ya

© LAURA BRANIGAN-How Am | Supposed To Live
Without You

WSEZ-FM—Winston-Salem
(Steve Finnegan--M.D,)

4% EDDY GRANT-Electric Avenue 1-1

%% THE POLICE-Every Breath You Take 2-2

* THE KINKS—Come Dancing 11-7

* MICHAEL SEMBELLO-Maniac 14-12

% CULTURE CLUB-I"l Tumble 4 Ya 32-25

@ JACKSON BROWNE-Lawyers In Love

®o JOURNEY-After The Fall

® RICK SPRINGFIELD-Human Touch

® JOAN JETT AND BLACKHEARTS-Fake Friends

® NAKED EYES-Promises Promises

© THE TUBES-Tip Of My Tongue

© BONNIE TYLER-Total Eclipse Of The Heart

© ZEBRA-Who's Behind The Door

© JEFFREY 0SBORNE—Don't You Get So Mad About 1t

© TOTO-Waiting For Your Love

® STARS ON 45-Starr Sisters

WSGF-FM-Savannah
{J.P. Hunter--M.D.}
% R0D STEWART-Baby Jane 12-6
%% STEVIE NICKS-Stand Back 13-8
# THE HUMAN LEAGUE-(Keep Feeling) Fascination

18-10
* DONZIIA SUMMER-She Works Hard For The Money
16-1

% MEN WITHOUT HATS-The Salety Dance

© MARTIN BRILEY-The Salt in My Tears

© AMERICA-The Border

© THE S, 0. S. BAND-Just Be Good To Me

© DAVID BOWIE~China Girl

© HAYSE FANTAY2EE-Shiney Shiney

© BONNIE TYLER-Total Eclipse Of The Heart

* JEFFREY OSBORNE-Don't You Get So Mad About it

© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

© JOAN JETT AND THE BLACKHEARTS—Fake Friends

WSKZ-FM-Chattanooga
{Eric Page--M.D.)
% QUARTERFLASH-Take Me To Heart 16-11
% MICHAEL SEMBELLO-Maniac 18-12
% THE POLICE-Every Breath You Take 1-1
* PRINCE-1999 3-2
% DURAN DURAN-Is There Something | Should Know
95

WTIX-AM-New Orleans
{Gary Franklin--M.D.)
4% THE POLICE-Every Breath You Take 1-1
4% ROD STEWART-Baby Jane 14-10
* MICHAEL SEMBELLO-Maniac 16-11
% DAVID BOWIE~China Girl 17-12
% MEN AT WORK-it's A Mistake 21-15
oo MEN WITHOUT HATS-The Safety Dance
®o JOURNEY-After The Fall
© CULTURE CLUB-I'll Tumble 4 Ya
© SHALAMAR-Dead Giveaway
© JEFFREY nSBORHE-Don‘t Get So Mad About It
® RICK SPRINGFIELD-Human Touch
@ MECO-Ewok Celebration
© LAURA BRANIGAN-How Am | Supposed To Live
Without You
@ NAKED EYES-Promises Promises
© GEORGE BENSON-Lady Love Me

WWKX-FM-Nashville -
{John Anthony--M.D.)

%% THE POLICE-Every Breath You Take 1-1

*k ;AIZGNAEI. JACKSON-Wanna Be Startin' Somethin'

* MICHAEL SEMBELLO-Maniac 10-5

% EURYTHMICS-Sweet Dreams 17.9

* MEN AT WORK-It's A Mistake 22-13

®e JOAN JETT AND THE BLACKNEARTS-Fake Friends
oo NAKED EYES-Promises Promises

® CULTURE CLUB-I'll Tumble 4 Ya

® RICK SPRINGFIELD—Human Touch

© BONNIE TYLER-Total Eclipse Of The Heart

WYKS-FM—Gainsville
{Lou Rodriguez--M,D.)
%% THE POUCE-Every Breath You Take 1-1
%% STEVIE NICKS-Stand Back 3-2
% MARTIN BRILEY-~The Salt In My Tears 9-7
* ELO-Rock ‘N’ Roll Is King 14-9
* DEF LEPPARD-Rock Of Ages 15.10
®e THE TUBES-Tip Of My Tongue
®o ROBERT PLANT-In The Mood
© JOAN JETT AND THE BLACKHEARTS-Fake Friends
© ELTON JOHN-I'm Still Standing
© DONNIE IRIS-Do You Compute
© 7.2 TOP-Sharp Dressed Man
© NAKED EYES-Promises Promises

WZGC-FM-Atlanta
{JoehnYoung--M.D,)
% PRINCE-1999 3.2
*k ;AISGHAEL JACKSDN-Wanna Be Startin' Somethin'

% DONNA SUMMER-She Works Hard For The Money 9-6
* MTUME-Juicy Fruit 12-7

* MICHAEL SEMBELLO-Maniac 11-9

oo NAKED EYES-Promises Promises

®o THE HUMAN LEAGUE-(Keep Feeling) Fascination

© MARTIN BRILEY-The Salt In My Tears

© CULTURE CLUB—') Tumble 4 Ya

© JACKSON BROWNE-Lawyers In Love

© MICHAEL JACKSON-Human Nature

© MEN WITHOUT HATS-The Safety Dance

Interestin New

at Singer in Stanford.

Harry P. Hancock

“By purchasing Savings Bonds
through the company’s Payroll
Savings Plan, | can save wnhout ever
actually seeing the money.”

Leola Elliott

“I buy Savings Bonds for my daughter.
This is one way | can help her with her

financial future.”

Ernest E. Felago

U.S. Savings Bonds is growing daily

“The Payroll Savings Planis a
convenient way for me to save for my
retirement and also take advantage of

the tax savings option.”
NEW

irector of Sales MAKE IT f‘“
Department of the Treasury 2,

S? Savings Bonds Division SMART TO 'E %.
Washington, D.C. 20226
Yes, please send me Free information about the Payroll %'.s
Savings Plan. StOC
Name in Nnerlca,
Position
Company
Address A Public Service of
City State Zip This Publication

www.americanradiohistorv.com
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YesterHits | Watermark’s Rounds Tells How He Made It

N -

N W W

10.

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK.

POP SINGLES-10 Years Ago

. Bad, Bad Leroy Brown, Jim Croce, ABC
. Will It Go Round In Circles, Billy

Preston, A&M

. Yesterday Once More, Carpenters, A&M
. Shambala, Three Dog Night, Dunhill

. Kodachrome, Paul Simon, Columbia

. Give Me Love, George Harrison, Apple
. Smoke On The Water, Deep Purple,

Warner Bros.

. Boogie Woogie Bugle Boy, Bette Midler,

Atlantic

. Playground In My Mind, Clint Holmes,
ic

Natural High, Bloodstone, London

-, N e

W 00~ MW

POP SINGLES-20 Years Ago

. Surf City, Jan & Dean, Liberty

. Easier Said Than Done, Essex, Roulette
. So Much In Love, Tymes, Parkway

. Tie Me Kangaroo Down, Sport, Rolf

Harris, Epic

. Memphis, Lonnie Mack, Fraternity

. Fingertips, Little Stevie Wonder, Tamla
. Wipe Out, Surfaris, Dot

. Sukiyaki, Kyu Sakamoto, Capitol

. (You're The) Devil In Disguise, Elvis

Presley, RCA

. Pride And Joy, Marvin Gaye, Tamla

By JOEY REYNOLDS

Born and raised of preppy Fair-
field County, Conn. stock, nurtured
under the tutoring of Ron Jacobs in
the seedbed of the golden years of
top 40 radio, Watermark president
Tom Rounds turned failure at a
medical career into the leadership of
one of the most influential syndica-
tion companies in the world.

In his youth, playing radio in
front of the record player or manag-
ing his college station at Amherst,
Tom (or T.R., as he is almost univer-
sally known) really wanted to get
into television. “I didn’t consider ra-
dio was dignified enough,” he says.
“I thought television was more chal-
lenging and intellectual, while radio
was fun, and I never thought I could
spend my life just having fun.”

Born in Stamford, and raised un-
der the influence of WMGM and
WNEW from New York, Rounds
was introduced to full-time radio by
an uncle who, through his friend-
ship with Elroy McCaw, then owner
of WINS New York, landed him a
summer job there. Rounds recalls

Tom Rounds

WINS during his first summer as
old-line block programming, but
when he came back the following
summer, the New York giant had
undergone a total transformation
under program director Mel Leeds.

Rounds found himself in the
midst of what he terms “full blast
circus radio, screaming ‘Bulletin-
bulletin’ every five minutes, and
Alan Freed hiding out doing his
show from his home in Westchester

because somebody was always after
him for one kind of ripoff or other.”
Staffers like Jack Lacey, Stan Z.
Burns and Paul Sherman had been
redirected to the new sound, and so
was Rounds, who produced the
morning variety show, “Contact,”
hosted by Bill Stern.

Rounds’ exit cue at WINS came
when owner McCaw, a vehement
crusader against organized labor, re-
fused to settle union demands and
the staff went out on strike, leaving
T.R. as on-the-air news director pro
tem. After months of crossing picket
lines under threat, he became in-
creasingly upset. And when, in 1959,
his mentor, WINS general manager
H.G. Fearnhead, offered to bring
him with him to the radio station he
had just bought in Hawaii, Rounds
was packed and on the plane within
24 hours.

At KPOI in Hawaii, surrounded
by talents like Ron Jacobs and Tom
Moffitt, Rounds put the lessons he’d
learned to work. He set up donkey
derbies and other wild promotions,
stayed awake for eight days straight
in a wake-a-thon, and eventually

virtually controlled the rock concert
industry in Hawaii, in partnership
with Jacobs and Moffitt. Still,
Hawaii seemed “too easy” for
Rounds, who says he “made a reso-
lution each year to return to the real
world, feeling my career was stag-
nating.” But it took nearly a decade
to pull himself loose from the trop-
ics.

It was the rock concert concept
that actually brought Watermark
into existence. After Hawaii,
Rounds continued to nurture his in-
terest in live rock music. As program
director of KFRC San Francisco, he
organized what became the first out-
door rock festival, the Fantasy Faire,
in the San Francisco hills, studded
with such star acts as the Doors, Jef-
ferson Airplane, the Fifth Dimen-
sion and Janis Joplin. “When the
producers of the Monterey Pop Fes-
tival started to put that together,
they requested these folks come
down there and work on that one.
They moved there and then became
sort of a centerpiece at Woodstock
two years later,” says Rounds.

(Continued on page 21)

10.

Top LPs—10 Years Ago

. Living In The Material World, George

Harrison, Apple

. Now & Then, Carpenters, A&M
. The Dark Side Of The Moon, Pink

Floyd, Harvest

. There Goes Rhymin' Simon, Paul Simon,

Columbia

. Red Rose Speedway, Paul McCartney &

Wings, Apple

. Fantasy, Carole King, Ode
. The Captain & Me, Doobie Brothers,

Warner Bros.

. Houses Of The Holy, Led Zeppelin,

Atlantic

. Diamond Girl, Seals & Crofts, Warner

Bros.

Machine Head, Deep Purple, Warner
Bros.

W00 W I

10.

TOP LPs—20 Years Ago

. Days Of Wine And Roses, Andy Williams,

Columbia

. Moving, Peter, Paul & Mary, Warner

Bros.

. The James Brown Show, King

. Surfin’ U.S.A.,, Beach Boys, Capitol

. West Side Story, Soundtrack, Columbia
. Lawrence Of Arabia, Soundtrack, Colpix
. Peter, Paul & Mary, Warner Bros.

. | Love You Because, Al Martino, Capitol
. | Left My Heart In San Francisco, Tony

Bennett, Columbia
The Barbra Streisand Album, Columbia

COUNTRY SINGLES-10 Years Ago

L

2.

Love Is The Foundation, Loretta Lynn,
MCA

Don't Fight The Feelings Of Love,
Charley Pride, RCA

. You Were Always There, Donna Fargo,
Dot

. Lord, Mr. Ford, Jerry Reed, RCA
. Why Me, Kris Kristofferson, Monument
. Top Of The World, Lynn Anderson,

Columbia

. Touch The Morning, Don Gibson, Hickory
. You Give Me You, Bobby G.

Rice, Metromedia Country

. Trip To Heaven, Freddy Hart, Capitol
. She’s All Woman, David Houston, Epic

SOUL SINGLES—-10 Years Ago

. | Believe In You, Johnnie Taylor, Stax

2. Doing It To Death, J.B.'s People, 621

. There's No Me Without You,

Manhattans, Columbia

. Time To Get Down, 0'Jays, Philadelphia

International

. Are You Man Enough, Four Tops,

Dunhill

. Where Peaceful Waters Flow, Gladys

Knight & the Pips, Buddah

. Misdemeanor, Foster Sylvers, MGM
. Nobody Wants You When You're Down

And Out, Bobby Womack, United Artists

. Angel, Aretha Franklin, Atlantic
. You're Gettin' A Little Too Smart,

Detroit Emeralds, Westbound

® Continued from page 12

Where’s Dick Biondi? Well, the
longterm answer is still at North
Myrtle Beach’s WNMB. But last
week he was back in Chicago, doing
morning on B96 (WBBM-FM), fill-
ing in for Tomm Rivers, who’s on va-
cation. Last Thursday night (14), the
station held a “welcome back
Biondi” party for him at Juke Box
Saturday Night, with listeners in-
vited to see the legendary jock live in
action spinning the hits.

Across town at Myrtle Beach’s
WKZQ, the Freakin’ Deacon is at it
again. The 9 p.m. to 1 a.m. jock who
broadcasts live from the Pavillion
has released yet another record. (His
last classic, you’ll remember, was
“Sister Terrestrial.”) This dance
novelty number is called “Man
Enough For Two,” and it’s pro-
duced by Boomer Castleman (of
“Judy Mae” fame) on BNA. Wanta
copy? Call the Deac at (803) 448-
4739.

* X *

Linda Fink leaves San Francisco’s
KGO-FM (which she joined when it
was still KSFX) to become promo-
tion and marketing director at the
Bay Area’s “Hot Hits” outlet, KITS.
... As the changes continue at
“Stereo 570 AM,” WFAA Dallas,
Jay Hoker, VP/GM of sister station
KZEW, assumes additional respon-
sibility as VP/GM of WFAA as well.
WFAA has long been involved in
the unique. For years, it shared a
split frequency with WBAP, and
these days it’s broadcasting Amer-
ica’s most unusual blend of oldies.

John Irwin Beach moves up at
United Broadcasting. The former
public relations director becomes
national PD for the chain, replacing
John Moen, who’s now program-
ming EZ’s WYOR Miami. ...
Across town, DC 101 is holding the
first annual Greaseman and Adam
Smasher anniversary party, with free
admission for DC101 listeners at the
Wax Museum, a local rock club.
Adam will be on stage singing, and
Grease will be holding the first an-
nual Greaseman character costume
contest (and if you’ve ever heard any
of his characters, you know portray-
ing them takes great courage).

* * *

The next time you look for Jon
Coleman’s research firm in Dallas,
you won’t have to remember that its

name is Audience Analysts. He’s
spared us all some trouble and
changed it to Coleman Research.
Everything else remains the same.

Century’s Lynn Christian will
probably be chalking up all sorts of
airline mileage on his advantage
club card. While he’ll continue to be
based in Chicago, he’ll be spending
two consecutive weeks each month
in Los Angeles in charge of Century
National Productions (the arm of
the company that’s producing tv pi-
lots, game shows, that sort of stuff).
In any event, the rumor mills are
churning out all sorts of stuff about
his possible increased involvement
with the boys across the hall at
KMGG.

Listeners to Los Angeles’ KPRZ
will get a surprise the week of Aug. 8
as Ted Knight of “Mary Tyler Moore
Show” fame fills in for Dick Wit-
tinghill on afternoon drive. Mean-
while, on the FM side at KIIS, Rick
Dees co-hosted “PM Magazine™ last
week.

*x X X

A bunch of apologies to Daniel
Hayden and his staff at WHCN
Hartford. We inadvertently left his
nice Arbitron gain out of the recent
listing, so make note: AOR-format-
ted '"HCN went from a 5.4 to a 5.8.

Nashville’s John Deering does one
of the faster turnaround shifts in ra-
dio. As John D. Reed, he’s the Sun-
day 6 to 10 a.m. jock at urban-for-
matted WMAK-FM. He’s also the
Sunday 10 a.m. to 2 p.m. jock at
beautiful music WZEZ as John
Deering, which gives him slightly
under 30 seconds to change names
and jobs, and we are talking differ-
ent buildings a few miles apart. In
fact, the closest thing about the two
stations is their dial position: "ZEZ is
at 92.9 and "MAK-FM is at 92.1.
During the week, John works for the
veterans outreach program, consults
oldies stations, and does production
work. In his spare time he restores
antique cars and installs mobile
stereo systems.

Bob Weber moves from after-
noons to mornings at Joliet, Ill’s
WLLI-FM 96.7 and picks up the
title of promotions director along the
way. Filling his afternoon drive
shoes is Bill Haines.

Anne Leighton, formerly with
Briarcliff Manor's WRNW (which is
now WZFM), joins WARY Val-

www americanradiohistorv com

Vox Jox

halla, N.Y. As that’s a college sta-
tion to news/talk WXYZ Detroit’s
she’s hung up on eating, she’d like a
paying gig in the New York area.
You can reach herat (914) 428-1130.

Glenn Haege is the newest addi-
tion to newstalk WXYZ Detroit’s
weekend lineup. The hardware pro-
fessional will host Saturday after-
noon’s “Ask The Handyman” pro-
gram.

WASY Portland, Me. GM Rich-
ard A. DeFabio leaves that post to
become sales manager at Haverill,
Mass.” WLYT 92.5, a class B AC fa-
cility.

* Kk *

The management changes at
Great Trails WCII/WKIJJ are com-
plete, and here’s how it looks. Tom
Perryman from WKY Oklahoma
City is the new GM for both facil-
ities, and Ed Hardy, formerly of
KLZ Denver, has been named sta-

tion manager of WCII. Acting GM
Walt Broadhurst goes back to his
post as sales manager of 'KJJ.

Rick Gillette is back at Sacra-
mento’s KSFM. Gillette, who did
music at the AC outlet before work-
ing at San Diego’s 91X and San
Jose’s KWSS, is now the PD, replac-
ing Billy Manders, who’s defected to
tv.

A couple of sales were negotiated
last week. Legendary Albany rocker
turned country outlet WPTR and its
FM, WFLY, have been sold by Rust
to Chrismol. Chrismol, you ask?
That’s a Poughkeepsie company
(WECK and WPDH there) owned
by Robert Dyson. Meanwhile,
Franks Broadcastings WHIJI/
WHIY Providence have been sold to
a company formed by TA Associates
and Bob Fish (yes, the same one
who’s GM of WRKO Boston).

(Continued on page 57)

BILLBOARD RADIO JOB MART

+ Position Wanted

ADDRESS ALL ADS: JEFF SERRETTE
Billboard Job Mart, 1515 Imlm ‘llw York.

C iti Y 10036. Pheas: 7647388 (lcally) or
P(;:l';' i(l):ble m“l ifﬁ’fﬁ. l?:::: Inmy.:;l :Hv‘:nl.s:ym:"u

+ Services

. $30.00 per inch :—-l PAYMENT MUST ACCOMPANY ORDER i——.
} Name

WE ACCEPT e

ALL MAJOR : City State 2p

CREDIT CARDS : Telephone
i

SERVICES

COUNTRY MUSIC LIBRARIES

Buy—Lease—Barter (any station)

Your choice oldies plus current service.
Priced below ree! tape syndication.

Bill Taylor
213-791-4836
1425 E. Orange Grove
Pasadena, CA 91104

RADIO JOB PLACEMENT

DJ’s news-prog

I you are ready to move up, NBTC can help
National, the nation's leading radio place-
ment service, places personnel in all size
markets from coast to coast. For confidential
details, including registration form, enclose
one dollar postage and handling to:

NATIONAL BROADCAST TALENT
COORDINATORS
Dept. L P.O. Box 20551

INSIDE COUNTRY

Designed With The Country DJ In

Mind. Current artist bios, Monthiy
Calendar, Country Trivia. We do tha
research! You sound informed! For
more information write.

Inside Country
6000 Fulton Ave., Suite 12
Van Nuys, CA 91401

Birmingh AL 35216 205-822-9144

JOB MART CLASSIFIED
ADVERTISING
DOESN'T COST,

IT PAYS.
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Rock Albums

Survey For Week Ending 7/23/83

Top Tracks

Radio
" New On TheCharts |

This weekly feature is designed 1o spoilight new artists
on Billboard’s pop. country and black nusic charts.

MEN WITHOUT HATS

Ivan Doroschuk, the principal singer and songwriter for the Backstreet
group Men Without Hats, has some very definite ideas about music. “We
make songs, not sounds,” says the author of the group’s new single, “The
Safety Dance,” which climbs to a starred 42 on the Hot 100 chart. “We’re not
interested in searching out synthesizers for hidden squeaks and squawks. We
put a lot of emphasis on melody and use our synthesizers as a means to an
end.”

The tune, which has found a comfortable niche on bc¢th urban and AOR sta-
tions, is taken from their debut album, “Rhythm Of Youth,” which was pro-
duced by Marc Durand.

The group, which also includes keyboardist Alan McCarthy and Ivan’s
brothers, guitarist/violinist Stefan and keyboardist Colin, evinces an elec-
tronic folk orientation on the disk. But Ivan is quick to point out that “folk
music doesn’t necessarily mean somebody with a harmonica, a guitar and a
checkered shirt. It’s just somebody singing of their generation, trying to say
something about the people and the time around them. For the Men, this re-
lates to states of mind and ways of thinking.”

For more information, contact Lynn Kellermann, MCA Records, 10 East 53rd

\ A ARTIST-Title, Label ARTIST—Title, Label
| THE POLICE-Synchronicity, A&M }\gﬁn POLICE—Every Breath You Take,
2 2 THE FIXX—Reach THe Beach, MCA
3| 4| 5 | LOVERBOY—Keep It Up, Columbia 2| 5| 8| THE FIXX—One Thing Leads To Another, MCA
4 3 5 | STEVIE NICKS—The Wild Heart, Modern 3 2 8 | STEVIE NICKS—Stand Back, Modern
5 5 | 18 | DAVID BOWIE-Let's Dance, EMI/America 4 3 7 | LOVERBOY—Hot Girls In Love, Columbia
6 | 6 |26 | DEF LEPPARD—Pyromania, Mercury S| 6| 11| DURAN DURAN-Is There Something | Should
7 7 | 13 | ZEBRA-Zebra, Atlantic Know?, Capitol
8 |20 2 | JACKSON BROWNE—Lawyers In Love, Asylum (45) 6 8 9 | DAVID BOWIE—China Girl, EMI-America
9 8 8 | THE KINKS-State Of Confusion, Arista (45) 7 4 | 14 | DEF LEPPARD—Rock Of Ages, Mercury
10| Cor) b ASBLUEEEEE 8 | EXXCZE) | TALKING HEADS—Burning Down The House, Sire
11| 9|16 | 2z TOP—Eliminator, Warner Bros. 31491 3| QUARTERFLASH-Take Me To Heart, Geffen
12 | 14 | 7 | CROSBY, STILLS & NASH—Allies, Atlantic 10 | 18 | 9| THE FIXX—Saved By Zero, MCA
13 |12 3 | JOE WALSH-You Bought It—You Name It, Full 11 7 9 | DAVE EDMUNDS-Slipping Away, Columbia
A 12 | 11| 9| ZEBRA-Who's Behind The Door, Atlantic
14 | 17 5 | TALKING HEADS-Speak:ng In Tongues, Sire T 2 | STEVIE NICKSEnchanted. Modern
15 | 10 [ 12 | DURAN DURAN-Is There Something | Should '
Know?, Capitol (12 inch) 14 9 6 | IRON MAIDEN-The Flight Of Icarus, Capitol
16 | 13 | 20 | U2-War, Island 15| 16 | 3 | THE POLICE-King Of Pain, A&M
17 | 16 3 | QUARTERFLASH-Take Another Picture, Geffen 16 | 10 | 10 | DEF LEPPARD-Too Late For Love, Mercury
81 28 131 okl 'ETY AND THE BLAEKHEARAS “Album, 17| 38 DEF LEPPARD—Foolin, Mercury
19 | 11 | 12 | DAVE EDMUNDS—Information, Columbia 18 | 28 | 2| THE POLICE-Synchronicity Il, A&M
20 | 21 | 13 | MEN AT WORK-Cargo, Columbia 19| 23 | 12 | DAVID BOWIE—Modern Love, EMI-America
21 [ 15 8 | IRON MAIDEN-Piece Of Mind, Capitol 20| 12 7 | U2-Two Hearts Beat As Gne, Island
22 | 22 | 25 | BRYAN ADAMS-Cuts Like A Knife, A&M 21| 22| 3| THE POLICE-Wrapped Around Your Finger, A&M
2]} 5 5t FsH | REGNNIETIS St e 810, MG 22 | EZXCZED | ROBERT PLANT-Other Arms, Atlantic
24 | 23 | 11 | FASTWAY-Fastway, Columbia 23| 28| 11 | MADNESS—Our House, Geffen
25 | 26 7 | THE EURYTHMICS—Sweet Dreams (Are Made Of
This), RCA 24 | 31 3 | JOAN JETT AND THE BLACKHEARTS—Fake Friends,
26| 30 |10 | REM.-Murmur, IRS. LG
27 | 41 | 2 | ELO-Rock 'N' Roll Is King, Jet 25 | CIXZp | ROBERT PLANT-Big Log, Atantic
28 | 24 | 21 | INXS=Shabooh, Shoobah. Atco 26 | 13 | 3| LZ TOP-Sharp Dressed Man, Warner Bros.
29 | 29 |12 | QUIET RIOT—Metal Health, Pasha 27 | 32| 3| JACKSON BROWNE—Lawyers in Love, Asylum
30 1 32 3 | GARY MYRICK-Language, Epic 28 | 33 { 3| ELO—Rock ‘N’ Roll Is King, Jet
31 | 19 | 12 | A FLOCK OF SEAGULLS-Listen, Jive/Arista 29 [ 25 2 | IAN HUNTER-AIl The Good Ones Are Taken,
32 | 38 | 3 | CHARLIE-Charlie, Mirage Columbia
33 | 38 | 3 | SHOOTING STAR-Burning, Virgin/Epic 30| 27| 2| U2-Surrender, Island
34 | 33 8 | ELTON JOHN-Too Low For Zero, Geffen 31 m JOE WALSH-I Can Play That Rock 'N’ Roll, Full
35 | 40 | 15 | KROKUS—Headhunter, Arista MoonMarnerBios
3 | 31 | 7 | MARSHALL CRENSHAW—Field Day, Warner Bros. 3214 | 17 mﬁ)iléléXTHMICS-Sweet Dreams (Are Made Of
37 {35 | 16 mkcm BRILEY-Or.e Night With A Stranger, 3| 20 3| DONNIE IRIS=Do You Compute, MCA
38 | 36 | 14 | RICK SPRINGFIELD-Living In Oz, RCA 341 34 | 2| LOVERBOY-Strike Zone. Columbia
39 | 28 | 9 | BLACKFOOT-Siogo, Atco 35 m STEVIE NICKS—I Will Run To You, Modern
40 | 50 2 mTr(CZziryRYDER—Never Kick A Sleeping Dog, Riva/ 36 | 39 | 24 | DEF LEPPARD—Photograph, Mercury
41 | COXCEEp | STEVIE RAY VAUGHANTexas Flood, Epic 37311828 1|54 [RN2zSundayiBloody Suncaystandis
42 | 49 3 | PETER GABRIELPlays Live, Geffen 38 | 35 | 13 | EDDY GRANT—Electric Avenue, Portrait
43 | 85 5 | MINISTRY=With Sympathy, Arista | 391 36 | 13 | MARTIN BRILEY—Salt In My Tears, Mercury
44 | 42 | 8 | URIAH HEEP-Head First, Mercury 40 | 44 | 12 | TEARS FOR FEARS-Change, Mercury
45 | 37 | 13 | RED ROCKERS—China, Columbia (EP) 41 | 14 | 11 | A FLOCK OF SEAGULLS—Wishing, Jive/Arista
46 m;?ﬁ &TU:ESTER—AII The Good Ones Are Taken, 42 | 55 | 8 | KROKUS—Screaming In The Night, Arista
47 m PRISM—Beat Street, Capitol 43 | 15 7 | FASTWAY-Say What You Will, Columbia
48 m DIO—Holy Diver, Warner Bros. 44 | 51 7 | MEN AT WORK—It's A Mistake, Columbia
49 | 47 | 2 | ARCANGEL-Arcangel, Portrait 45 | 19 | 5 | CROSBY, STILLS & NASH—War Games, Atlantic
50 | 44 | 12 | JIM CAPALDI-Fierce Heart, Atlantic 46 | 21 | 3 | JOE WALSH-Space Age Whiz Kids, Full Moon
47 | 17 | 10 | THE KINKS—Come Dancing, Arista
Top Adds 4 | 30 | 7| MARSHALL CRENSHAW—Whenever Youre On My
Mind, Warner Bros.
1 | ROBERT PLANTThe Principle Of Moments, Atiantic O | L L s G
5% | 37 7 | INXS=Don't Change, Atco
2 | THE DOOBIE BROTHERS—Farewell Tour, Warner Bros. 511 47 3 | THE KINKSState Of Confusion, Arista
3 | PRISM—Beat Street, Capitol 52 | 29 2 | ZEBRA—Tell Me What You Want, Atlantic
4 | SPYS—Behind Enemy Lines, EMI-America 53 | 53 | 24 | BRYAN ADAMS—Cuts Like A Knife, ABM
. 54 [ 54 | 25 | JOURNEY-Separate Ways, Columbia
5 | KISSING THE PINK—Naked, Atlantic )
55 | 40 | 19 | INXS—The One Thing, Atco
6 | ELO-Secret Messages, Jet 5 | 41 | 17 | PINK FLOYD=Not Now John, Columbia
7 | DFX 2—Emotion, MCA 57 | 45 9 | RED ROCKERS—China, Columbia
8 | 1AN HUNTER—AI The Good Ones Are Taken, Columbia 58 |4 310' | JOA ARMATRADING—Drap tire: Pifot, AGM
9 | MARTIN BRILEYOne Night With A Stranger, Mercury 59 | 43 | 15 | ZZ TOP—Got Me Under Pressure War'ner Bros.
60 | 50 | 13 | MEN AT WORK—Dr. Heckyll And Mr. Jive,
10 | STEVIE RAY VAUGHAN—Texas Flood, Portrait/Epic Columbia
A compilation of Rock Radio Rirplay as indicated by the nations leading Album oriented and Top Track stations.
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St., New York, N.Y. 10022, (212) 888-9700.

GARY TAYLOR

Gary Taylor, known as G.T,, lays
it on the line for his woman with his
A&M debut single, “On The Line.”
At starred 41 in its fourth week on
the Black Singles chart, it sports a
strong bass and a little street-ori-
ented synthesizer and bodes well for
G.T’s future.

Taylor began his carrer in 1976,
writing the score for the musical
comedy “Cheese.” Since then, his
songs have not gone unnoticed.
Marlena Shaw has picked up Tay-
lor’s “Without You In My Life,” and
“On The Line” is the title track of
Michael Wycoff’s recent RCA LP.

Taylor produced the single with
his partner and bassist, Craig Rag-
land. Although “On The Line’s” lyr-
ics don’t allude to it, he attributes
much of his success to God.

Taylor’s debut LP with A&M,
“G.T.” slated for September release,
reveals the scope of his talent with
the hard-edged funk of “Back It
Up.” the mellowness of “Special™
and his own version of “Without
You In My Life.”

For more information, contact
Jack Nelson, 2645 North Vermont,
Los Angeles, Calif. 90027, (213) 663-
5902.

CARRIE SLYE

Carrie Slye’s entry on the country
chart this week with “Ease The Fe-
ver” at starred 33 also marks the de-
but of producer Al Cuniff and inde-
pendent label Friday Records.

Cuniff found Slye for the new la-
bel after spending several days at
Opryland scouting performers in the
theme park’s various shows. Carrie
is from Grants. N.M,, although her
family later moved to Arkansas,
where she gained experience touring
in a vocal trio.

While still in college in Arka-
delphia, Slye dzcided on impulse to
audition for the 1982 Opryland sea-
son, driving three hours to reach the
audition. Although she arrived
barely 10 minutes before the road
auditions closed, she was immedi-
ately chosen for the cast of “Country
Music USA” and is now in her sec-
ond year with the show. She made
her first appearance on the Grand
Ole Opry in June and has just com-
pleted a seven-state radio promotion
tour for “Ease The Fever,” written
by noted Naskville composer Bob
Morrison.

For more information, contact Al
Cuniff, Friday Records. P.O. Box
121394, Nashville, Tenn. 37212;

(615) 298-4529.
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“Turntable Magic,” a three-hour
presentation of dance music pre-
pared by some of the country’s lead-
ing mixers, including Shep Petti-
bone, Sugar Daddy and The Night
Stalker, is the debut offering from
Talk Of The Town Communications,
a Brooklyn-based syndicator. Avail-
able on a cash or barter basis, the
show will be taped at major domes-
tic dance halls and feature inter-

Featured Programming

Merriweather Post Pavillion in
Washington, D.C. Hosted by Ty
Ford of WIYY Baltimore and Dave
Thiompson of WRQX Washington,
the concert by the group that’s paved
the way for the “Australian inva-
sion” of the U.S. will run approxi-
mately 90 minutes.

* K K

Seven stations in the top 10 mar-

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates
indicate local stations have option of
broadcast time and dates.

July 18, Mitch Ryder, Guest D.J., Rolling
Stone Productions, one hour.

July 18, Journey, part one, Inner-View, Inner-
View Network, one hour.

July 18-24, Merle Haggard, Country Closeup,
Narwood Productions, one hour.

Survey For Week Ending 7/23/83

These are best selling middie-of-the-road singles compiled from
radio station air play listed in rank order.

TITLE, Artist, Labet & Number (Dist. Label) (Publisher, Licensee)

ALL THIS LOVE
Drebarge, Gordy LBEO (Motawn) [lobite, RSCAP)

Network, one hour.

July 29-Aug. 2, Sheena Easton, Rockweek,
Continuum Radio Network, one hour.

July 30, Jay & the Americans, Solid Gold Sat-
urday Night, RKO Radioshow, five hours live.

www.americanradiohistorv.com

at Charlevilie, Beverly Hills, CA
(213) 274-5658
Telephones at Each Dining Booth
I EE RS REREEEEEEEEEREEEEEEREE R RN

Y Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
@ Recording industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording industry
Assn, of America seal for sales of 2,000,000 units (seal indicated by triangle).

views with lea@ngg dance music art- ket§ have sigan o,n 13 broadcast The July 18-24, Jo Stafford, Paul Weston, Music 21 2] 15|  NEVER GONNA LET YOU 60
ists. Contact Lindzay Allen Johnson  United Stations’ “Hot Summer Mak Producti Sergio Mendes, AGM 2540 (ATV/Mann & Weil, BMI)
L X - akers, Narwood Productions, one hour.
at (212) 453-9229. Rock” series, which kicks off the ) ﬁ 10 9 HOLD ME TIL THE MORNIN' COMES
L July 22-24, Tubes, Home Summer Rock, Paul Anka. Columbia 38-03897 (S ko/Foster F BMI
* * % weekend of July 22 with the Tubes. United Stations, one hour. * 6l 12 L(a)uu L o Fll: L )
o . -+ Caballero Spanish Media now July 22-24, Joe Walsh, The Source, NBC, two Lee Greenwood, MCA 52199 (Vogue/Welk/Chriswald/Hopi/MCA, BMI/ASCAP)
The “Going Solo” segment of reps WAMA Tampa. . . . Blair Radio hours. * 8| 6 EVERY BREATH YOU TAKE
Rolling Stone Magazine’s Contin- has added Beth Ann Herring to its July 22-24, Genesis, Off The Record Special, The Police, A&M 2542 (Magnetic/Reggatta/lllegal, BMI)
uous History Of Rock And Roll, air-  salesstaffin Dallas. .. .Concept Pro-  Westwood One, two hours. | 7| s Al Columbia 3803563 (Walkin, BMI)
ing later this month, features music ductions in Sacramento has ap- July 22-24, Gladys Knight & the Pips, part 71 4| 13 rusoﬂ)n%lé! ... WHAT A FEELING
and interviews with Peter Gabriel,  pointed Richard Lee Western region ~ one, Special Edition, Westwood One, one hour. Irene Cara, Casablanca 811440-7 (Polygram) (Chappell/Famous/GMPC/Alcar,
Billy Idol, Ric Ocasek, Stevie Nicks sales manager and Warren Miller to July 22-24, Rock Covers, Rock Chronicles, x il AI:J%PI;O 58 REEPTE AU b
and Eric Clapton. Steve Winwood, oversee management for the Eastern Westwood One, one hour. E E MUSI
Pete Townshend and Robert Plant sector of the country. . . . The second July 22-24, A Flock Ot Seagulls, Men At Work, B3| s JA:.aneTSIIIAnEK:EHWM e B
are also profiled on the show. annual Broadcasters Promotion :0‘3" Album Countdown, Westwood One, one n Rita Coolidge, A&M 2551 (Blackwood, BMI)
Assn. Industry Achievement Award our. LT ZH R STORIN THEIRAME (OF, LOVE
* K K A . T
' goes 1o ageless Dick Clark. (Dldn’l co::leynZaJezs:i;lro;mg::I :I::n:::w' Sparks, in T : . I':e‘]tis’)l::;sv'[A'lan'lc 7-89819 (Stone Agate, BMI)
ABC Rock Radio Network has we spot a pimple on his chin during ul '22 24 Be . r- . Jim Capaldi, Atlantic 7-89849 (Warner Bros., ASCAP)
L . : ! .. m . y 22-24, Bellamy Brothers, Live From Gil-
lined'up a live show starring Men At last week’s edition of “American ley's, Westwood Orie, onelhour 21283 "(‘-l '"R'-'“ et %3 (A e e O1IN eiaRon et e TesCAr)
" , 3 g enny Rogers, Liberty arner House usic, old,
Work for broadcast July 28 from the Bandstand? ) LEO SACKS JU'Y 22_24. Sister Siedge, Kiddo, Budweiser 13 9 1 THE CLOSER YOU GET
Concert Hour, Westwood One, one hour. 1& = 5 iA_l;:alr;noa, RCA 13524 (Irving/Down 'N Dixie/Chinnichap, Careers, BMI)
July 22-24, Steve Goodman, Dr. Demento, BORDER ) .
Tom Rounds Of waterm ark Westwood One, two hours. &l :‘T;:IC& T(:a:itl;)é 5236 (April/Russell Ballard/Poison Oak, ASCAP)
® Continued from page 19 series with Jacobs, and the birth of a July 22-24, Donna Summer, Manhattans, The Louise Tucker, Arista 1-9022 (Chartel, Arista, BM1)
Rounds founded Watermark  weekly countdown radio show, fea- c"'i“}dg';“z-:v:fl‘_”oo‘:)of“f- °“edh°"_"~ 0T 2| gUlk‘f ';og!' lo"\s,m T
g . . . . . uly 22-24, Police, Def Leppard, Fixx, e mokey nson Wi arbara Mitchell, Tamla otown, ardax,
along with Ron Jacobs and three  turing local California radio voice "4/ b HEm & PR fr| 19| 10 | L YoU AND YOUR LOVER ARE LOVERS AGAIN
other partners as an umbrella com-  talent and former KRLA person- July 22-24, Kenny Loggins, Dick Clark's Rock Engelbert Humperdinck, Epic 34-03817 (Warner House Of Music/Pullman/
pany covering commercial voice- ality Casey Kasem. Rounds recalls, o W% (50 TS0 JOB81ES JEC Saris o Warner-Tamerlane/ Daticabo, BMI)
overs, record production and rock “Casey was visiting Ron Jacobs at hgurs A LCD, LTSS SR, S ‘ﬁ' 20} it %hoeniir?k:"ﬂ!s?a 1054 (Davray, PRS) o
concert promotion. It was the latter ~ Watermark while the idea of ‘Amer- July 22-24, Nelson Riddle, Great Sounds 9 16 | 7| AL THE LoVE IN THE WORLD c
that really launched Watermark ac- ican Top 40’ was being discussed, United Station';s four hours ! ' 'ﬁ' Dionne Warwick, Arista 1-9032 (Gibb Brothers, BMI, admin. Unichappell, BMI) :
. : ot e Rt thing in g okt 31 | 2| HOW AM I SUPPOSED TO LIVE WITHOUT YOU
cidentally into syndication when  and the idea ignited something 1  July 22-24, Gary Maris, Weekly Country Mu- Laura Branigan, Atlantic 7-89805 (April/ls Hot, ASCAP/Blackwood, BMI) I
Rounds, inspired .by the success of him. ) sic Countdown, United Stations, three hours. nl|lxzl 9 WE TWO -
the rock festival in San Francisco, In 1968, Rounds realized he was July 22-25, Drifters, Association, Don & Little River Band, Capitol 5231 (Screen Gems-EMI, BMI) o
organized a similar pop festival in dealing with a business that had Deanna On Bleecker Street, Continuum Net- - AR PUTnu'CONBI;l;E RITZ ]
Miami with his close friend Bill grown outof the “fun arena” thatall work, one hour. Pl 0| s Lagokbg A 13574 (UFA) -
Lawrence at the end of 1968. The his previous endpavors had occu- July 22-25, Eric Burdon, Rockweek, Contin- F.R. David, Carrere 101 (PolyGram) (ASCAP) r
Miami Pop Festival was franchised pied. As he put !1, “I had to go to uum Radio Network, one hour. ﬁ 7 6 SUMMER LOVE/PIANO POWER ] -
to top rock stations around the coun- school. I broughtin a consultant and July 23, Ringo's Yellow Submarine, ABC-FM sl 3 (,;'f's"ﬁe,:l'g:z'[ L LR 2 D T L) 8
try by Rounds. “Every city that had we’ learned business.” When the Rock Radio Network, one hour. ﬁ Men At Work, Columbia 38-03959 (April, ASCAP) >
a rock station brought you the company and “American Top 40” July 23, Lee Greenwood, Vern Gosdin, Silver % (14|15 TIME D o g
Miami Pop Festival: WQAM, were acquired by ABC Radio last Eagle, ABC Entertainment Network, 90 minutes. o C“':.‘:;elg'['";vrv[';%“/Ep'c 3403796 (Virgin/Chappell ASCAP)
WQXI, WTIX, WLS, CKLW,  year, Rounds says, he felt it was in July 23, Ric Ocasek, Beriin, Supergroups In Sye. AGM 2503 (Stygian Songs, ASCAP)
WABC and so forth,” he recalls. order to provide a production facil- Concert, ABC Rock Radio, two hours. 28 [ 2|15 WMYLOVE
When Drake Chenault, which ity for the network, which was then J'l:tlvR?;(S ::c;ie :‘ilso;!, Solid Gr;!d Saturday oa¥ 1ReN [ oL M ot Gloskman ASLAE)
Rounds says had originally agreed ~ buying all its product from outside S e 33"2153”' P Neil Diamond, Columbia 38-03801 (Stonebridge/New Hidden Valley, ASCAP/
to fund the festival, pulled out,  suppliers, and to provide a vital link West:m y 'One"‘two hou’s' [AEELET d Carole Bayer Sager, BMI)
q . i 8 ity th h ) rs. 33 4 TAKE ME TO HEART
Bounds scurried for ﬁnanCl.a 1 ba(;k (oiepadio community throug 0.0 July 23-24, David Clayton-Thomas, Al Koaper, Quarterflash, Geffen 7-29603 (Warner Bros.) (Narrow Dude/Bonnie Bee/Good/
ing and ended up co-venturing with  more than 500 stations airing the o o The 60s, Watermark, three hours W8, ASCAP)
a California strawberry farmer, Tom show. “Moreover,” says Rounds, July 23-24, Jane Powell. Musical. Watermark 31 (2% |1 NO TIME FOR TALK
Driscoll, who continued to fund Wa- “we knew the future success of ‘A.T. ' ' ' ' Christopher Cross, Warner Bros. 7-29662 (Pop ‘N’ Roll, ASCAP)
o bl AR three hours. 2 (329 OUR LOVE IS ON THE FAULTLINE
termark until its recent acquisition  40”lay in going barter and network- July 24, Phil Collins, King Biscuit Flower Crystal Gayle, Warner Bros. 7-29710 (Rondar PTY LTD/Irving, BMI)
by ABC Radio. ing the show. . Hour, ABC Rock Radio Network, one hour. ﬁ m NIGHTS ARE FOREVER )
The following summer the rock Asked if he regrets having sold the July 25-29, David Bowie Exclusive, Inside Jennifer Warnes, Warner Bros. 7-29593 (Warner-Tamerlane, BMI/John Bettis,
concert bonanza burst at Wood- company, Rounds replies, “No. Re- Track, DIR Broadcasting Network, 90 minutes. ﬁ’ ﬁ ﬁf;’?.ou“m SKIES
stock, and Watermark moved over grets mean living the past, and 1 July 25-31, Lacy J. Datton, Country Cioseup, | John Denver & Emmylou Harris, RCA 13562 (Cherry Mountain, ASCAP)
into two other directions: produc- don’t want to do that. I think that’sa Narwood Productions, one hour. 1 HUMAN NATURE )
tion of the “Cruisin’ ” radio album fool’s game.” July 25-31, Jonah Jones, Music Makers, Nar- # x:{hmll;;ks% 2;;3;'04026 (Porcara/John Bettis/WB, ASCAP)
wood Productions, one hour. Deran Craig, Curb 403982 (Not Listed)
July 29-31, A Flock Of Seagulis, Hot Summer | f oy [ %0 | 2 TONGHT | CELEBRATE WY LOVE A
; ; /Robert i /Pri -
kA AN A A A A kA A A AN A A A Ak A Ak h ko h b kA Rock, United Stations, one hpur. E'e‘a| AS&?’O/nBG‘I))e a Flack, Capitol (Almo/Prince Street/Screen Gems:
* July 29-31, Modern English, The Cali, The 'l‘h’ ROCK "N’ ROLL IS KING
* THE SHINING LIGHT OF THE NIGHT Source, NBC, 90 minutes. m ELO, Jet 8-03964 (Epic) (April, ASCAP)
x GRE AT FOOD * July 29-31, Sammy Hagar, Quarterflash, Off ﬁ m WAITING FOR YOUR LOVE
* * The Record Special, Westwood One, two hours. I Toto, Columbia 38-03981 (E. Balastin’/Hudmar, ASCAP)
* ' * July 29.31, Gladys Knight & the Pips, part | | ¥y ICEXEENR | Garoew parry
o OPEN 24 HOURS > S e P Herb Alpert, AGM 2562 (Carbert, BMI)
. two, Special Edition, Westwood One, one hour. a |z s I'M STILL STANDING
* S * July 29-31, The Songwriters, Rock Chroni- Elton John, Geffen 7-29639 (intersong, ASCAP)
* LARR Y P ARKE R * cles, Westwood One, one hour. 2 | n | YOU CAN'T RUN FROM LOVE )
* mf ” ’ »* July 29-31, Lover Boy, ZZ Top, Rock Album il %l'e FRoa:b'nt(;u ﬁa(;n;YBros. 7-29712 (Debdave/Briarpatch, BM!)
* ﬂ ‘3 % | Countdown, Westwood One, one hour. Linda Ronstadt, Asylum 7-69838 (Elektra) (White Oak Sangs, ASCAP)
* DINER * July 29-31, Songs About Beer, Dr. Demento, M laln FAITHFULLY 4
* » July 29-31, Steve Arrington, Midnight Star, W 1 )
* »* The Countdown, Westwood One, one hour. s % |6 g;:;:lﬁes, EMihenrica’ 8158 Uintetsont Music, ascap)
x * July 29-31, Leon Everette, Weekly Country Men At Work, Columbia 38-03795 (April, ASCAP)
*x » Music Countdown, United Stations, three hours. 4 |5 |n PONCHO & LEFTY ) ; . )
* * July 29-31, Jack Jones, Great Sounds, United rslltl:uAeP;{elson & Merle Haggard, Epic 34-03482 (United Actists/Columbine,
Stations, four hours.
« »* b . , 4 138 |20 MORNIN'
o * July 29-31, Everly Brothers, Dick Clark’s Rock Al Jarrgau, Wamer Bros. 7-29720 (Aljarreau/Garden Rake/Foster Frees, BMI)
* Rolt And Remember, United Stations, four 8 137 |6 THE WOMAN N YOU
* > hours. A 6 The Bee Gees, RSO 813173-7 (PolyGram) (Gibb Brothers/Unichappell, BM!)
* - FAMILY MAN
e = . * July 29-Aug. 1, Tiny Tim, Lovin® Spoonful, Daryl Hall & John Oates, RCA 13507 (Virgin/Chappell/Jasef Weinberger, PRS/
x 206 S. Beverly Dr. * Don & Deanna On Bleecker Street, Continuum TBP/April, ASCAP)
+x »*
« »*
* »*
* *
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31-YEAR-OLD WEBSTER RECORDS

Retailing

St. Louis Store Specializes

LOS ANGELES-—-Many inde-
pendent record/tape stores survive
and even flourish by establishing a
specialty niche, then developing ad-
ditional specialties as a means of
growth. That strategy underlies the
history of 31-year-old Webster Rec-
ords in suburban St. Louis.

As founder Roy Gleason explains
it, the key is having one or two major
specialty categories and then work-
ing on backup specialties. Often, the
marketing principles dictated by one
specialty area apply to another.

For example, square dance rec-
ords represented 30% of Webster’s
volume, beginning in the ’50s, be-
fore gradually fading out in the
middle ’60s. But Gleason says many
of the ploys involved in selling them
are now applied to Webster’s current
specialties: educational records and
aerobic exercise repertoire. The store
currently carries some 35 exercise Ui-
tles.

Gleason, who says he “officially
retired three years ago,” doesn’t
want Webster Records labeled a
“mom and pop” operation: “It’s
mom these days. My wife Dorothy is
the manager, and she has the very
capable help of Pam Kyser, assistant
manager. We have three part-time
college students, all studying classi-
cal music. I come in and pay the bills
and handle light bookkeeping.”

In its 31 years, Webster Music has
moved only once, 25 years ago, and
then just a mile and a half. Of that
move, Gleason says, “We still had
about 2,000 square feet of sales
space, gaining 600. But we got a full
basement. That was important.”

Webster’s top specialty category
today is classical music. Second is
big band music, and third is other
types of easy-listening music of the
"30s, "40s and *50s. The Gleasons are
proud of the store’s strengths in the
latter two areas, noting that they an-
ticipated the popularity of such ra-
dio formats as “Music Of Your

Life.” Another specialty is jazz.
“Wesaw as long as eight years ago
we couldn’tstay in the rock music rat
race,” Roy Gleason explains. “We
see very few customers under 35.”
With a core of loyal classical custom-
ers, the store has built on the other
specialty groups. Hours are 9 a.m.-
(Continued on page 26)

RECORD FACTORY IN S.F.

One Chain Expands
Through Relocation

By EARL PAIGE

LOS ANGELES—Record/tape
chains that are approaching geo-
graphic saturation in a market can
still expand through the relocation
of existing stores. A dramatic ex-
ample of that alternative is the case
of several key Record Factory out-
lets in San Francisco which recently
relocated—with volume in some
cases doubling or even tripling as a
result.

In detailing the strategy of the 30-
unit chain, based in Brisbain, Calif.,
marketing vice president Bob Tolif-
son says, “To some extent we were
forced into this because we just have
no place to go in this market to ex-
pand. But we also see this as shoring
up our foundation stores, as a way to
prepare for the growth of the next
few years.”

A key to relocation expansion,

‘( lor Separations B

2832 Sang Grove Avenue
Cincinnati, Ohio 45225
{513)681-8400

KENNY ROGERS |

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP.

2201 Lockheed Way,
Carson City, Nev 83701
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Call for F

Tolifson points out, is constant vigil-
ance in real estate. He notes that
Record Factory is helped in that
area by the fact that the chain’s
property manager, Gerry Murphy, is
also an attorney, and “Our presi-
dent, Sterling Lanier, is also out con-
stantly scouting locations.”

Record Factory has made three
recent moves—involving stores on
Market St, Irving St. and Colma-
and is currently negotiating two
more. As Tolifson explains the de-
tails surrounding each move, it is
apparent that setbacks and compro-
mises are part of the relocation
game.

The chain opened a store on the
corner of Market and Church in
1971, which it ended up movingto a
mid-block site. “We passed on a cor-
ner site that Pacific Stereo just
grabbed up at $3 a foot because ev-
erything wasn’t just what we
wanted,” Tolifson says. “As it is,
even in mid-block with parking al-
most non-existent, we're surrounded
by interesting boutiques.”

The move of the store on Irving
and Eighth came about when
Record Factory anticipated that a
corner bar would close. “We were in
there before they put up a for-sale
sign. Even though the bar never
really did anything, it’s a great cor-
ner, right off Golden Gate Park,
with teeming pedestrian traffic.
We've already shot our volume up
30%.” The only negative, Tolifson
says, 1s that the building is “bowling
alley shaped”—but this problem was
solved with higher fixturing and
signing.

While the first move resulted in a
gain of 1,000 square feet, and the
second move involved no increase in
size, the third one doubled selling
space. “With the Colma store,”
Tolifson says, “we went to manage-
ment and got a spot three doors
down. Now we have 6,500 square
feet. We'll up our inventory 25%.
The store was always in our top five,
but we wanted the expansion to keep
pace with the shopping center.”

Relocation, Tolifson notes, offers
the chance to upgrade appearances.
“In 1971, it was wood veneers and
plants hanging all around. Now we
can bring these relocated stores into
line with our new ones. We have
grass cloth on the walls. We have
display panels. We use them, too; we
aren’t just wallpapering with prod-
uct.”

Tolifson estimates that downtime
for a move is normally no more than
three days. He suggests exploiting
the moves by accumulating co-op ad
funds, though he says advertising al-
lowances have been “dismal” lately.
“You roll out a budget, direct your
co-op to tags on the new stores, and
have a chainwide celebration for
each new unit.”
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 NewProducts

New femily continuity look of Swire Magnetics Is seen here In an array blank
cassettes packages.

Savoy's Model 741 home storage cassette file holds 36 boxed cassettes in a
trio of removable drawers. List: $24.95.

Fuji hes a new line of %-inch videocassettes for braadcast, industrial and
other commerciat users.

New hand-held mike system from Nady Systems, Oakland, features wireless
design without the detraction of dangling antenna wires.

S e

$10¢
YT cenal 1Y

Leading Edge has introduced a line of storage units for video games and com-
puter software on Hoppies. The video game holder can store up 1o 20 units
while the floppy container can hold more than 50.
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This li;ling of new LP/Tape releases is designed
to enable retailers and radio programmers to be
up-to-the minute on available new product. The
following configuration abbreviations are uud
LP—album; EP ded play: CA

8T—8 k cartridge. Itiple records and/or
tapes in a set appear within parentheses follow-
ing the manufacturer number.

POPULAR ARTISTS

APB
Nightcaller
LP MCA MCA-39003.
CA MCA C-39003

AEROSMITH
Aerosmith
LP Columbia PC 32005 (CBS ..
CA PCT 32005
Get Your Wings
LP Columbia PC 32847 (CBS)....
CAPCT 32847
Greatest Hits
LP Columbia PC 36865 (CBS) ...
CA PCT 36865
Night In The Ruts

LP Columbia PC 36050 (CBS}). ..No List

CA PCT 36050 ..No List
Rock In A Hard Place

LP Columbia PC 38061 (CBS) .... ..No List

CAPCT 38061 ..No List
Rocks

Lp Columbla PC 34165 (CBS) No List

CAPCT 34 No List
Toys In The Amc

LP Columbia PC 33479 (CBS) . ..No List

CAPCT 33479 ..No List

ASTAIRE, FRED, with ORCH. & CHORUS
DIRECTED BY PETE KING
Fred Astaire Sings
LPMCAMCA-1552..
CAMCAC-1552

BASIE, COUNT, see Kay Starr

BIGRIC
Big Ric
LP Rock "N’ Roll BFZ 38864 (CBS) ...
CABZT 38864

BOOMTOWN RATS
Mondo Bongo
LP Columbia PC 37062 (CBS)....
CA PCT 37062

BREWER, TERESA

The Best Of Teresa Brewer
LP MCA MCA-1545
CAMCAC-1545....

BROWN, LES, & VIC SCHOEN BANDS

Stereophonic Suite For Two Bands
LPMCAMCA-1548
CAMCAC-1548....

BYRD, GARY, & THE GB EXPERIENCE

The Crown
LP Motown/Wondirection 450 7WG

CHEAP TRICK

Dream Police
LPEpic PE35773(CBS)..coccoines . No List
CAPET 35773 oo No List

CITY OF GLASS
City Of Glass
EP Allegiance SA10
COSTELLO, ELVIS
Punch The Clock
LP Columbia FC 38897 (CBS}) ...
CAFCT 38897
Taking Liberties
LP Columbia PC 36839 (CBS)
CAPCT 36839
DFX2
Emotion
LP MCA MCA-36000
CAMCAC-36000

DALE, DICK
The Tiger's Loose
LP Balboa

DENNIS, MATT
Matt Dennis Plays & Sings Matt Dennis
LPMCAMCA-1547 ... s4

CA MCAC-1547
EARTH, WIND & FIRE
IAm
LP Columbia PC 35730 (CBS)....
CAPCT 35730
FIGURES ON A BEACH
Swimming
EP Metro-America 1002........................ $5.98
FISHER, EDDIE
The Best Of Eddie Fisher

LP MCA MCA-1549
CAMCAC-1549

FLOYD, FAST, & THE FAMOUS
FIREBIRDS
Devil’'s Daughter
LP King Pin KPOO1
FOGELBERG, DAN
Greatest Hits
LP Epic half-speed mastered HE 48308
(CBS) ..No List
FORREST, HELEN, & DICK HAYMES
Long Ago & Far Away
LP MCAMCA-1546
CAMCAC-1546
FRIZZELL, DAVID
On My Own Again
LP Viva 238681 (Warner Bros.)
GAME THEORY
Pointed Accounts Of People You Know
EPRational.......ccocevvvvieeieeiiier e $6.98
GLADIATORS
1983 U.S. Tour
EP Nighthawk NH 12/45-1003 ............. $5.98
HAYMES, DICK, see Helen Forrest

HEART
Bebe Le Strange
LP Epic PE 36371 (CBS)
CAPET 36371
HERBECK'’S, RAY, ORCH.
Live & Romantic

...No List
...No List

-..No List
...No List

$4.98
$4.98

...$4.98
...$4.98

LP Glendale GL6025
HIROSHIMA
Third Generation
LP Epic FE 38708 (CBS) ........................ No List
CAFET 38708 ... . N liet

I-LEVEL
l-Level
LP Epic/ Virgin BFE 38793 (CBS,
CABET 38793
ITALS
Itals
EP Nighthawk NH 45/ 12-1002

JACKSON, MICHAEL
Thriller
LP Epic picture disk 8E8 38867 (CBS) ... No List

JOEL, BILLY
An Innocent Man
LP Columbia QC 38837 (CBS)
CAQCT 38837
KALLEN, KITTY
Little Things Mean A Lot
LPMCAMCA-1544 ..
CAMCAC-1544

KANSAS
Drastic Measures

LP Kirshner QZ 38733 (CBS
CAQZT 38733

KING. PETE, see Fred Astaire

KOOL & THE GANG
Twice As Kool—The Hits
LP Phonogram PROLP 2 (2) (PSI) .......... $15.96
CAPROMC 2
LTD
For You
LP Montage MA105

LEE, JOHNNY
Hey Bartender
LP Full Moon /Warner Bros 238891
LOWE. NICK
Labour Of Lust
LP Columbia PC 36087 (C8S).
CAPCT 36087
MARTIN. DEAN
The Nashville Sessions
LP Warner Bros. 238701
MEN WITHOUT HATS
Rhythm Of Youth
LP Backstreet BSR-39002 (MCA)..
CA BSRC-39002
MERCER, JOHNNY
Jeepers Creepers
LP Glendale GLS9005
MILLER, SHAKUHACHI ’"BAMBOO"’
Moonlight Serenade
LP EMi-Toshiba Japan digital TP-80149 $12.98
MR. INDIAN & TIME
Morning Star

...No List
...No List

...No List
...No List

....$4.98
...$4.98

...No List
...No List

...$6.98

.$6.98

LP Eagle Chanter Music EC-491. ...$7.98

CAEC-493 ...$7.98
MOLLY HATCHET
Take No Prisoners

LP Epic PE 37480 (CBS) No List

CAPET 37480

MONEY, EDDIE
Playing For Keeps

No List

LP Columbia PC 36514 (CBS) ................ No List
CAPCT36514 ... ... ... No List
MONTAND, YVES
In English

LP Phonogram France 6313 489 (PSl)..... $B.98

MOONEY, JOHN
Telephone King
LP Blind Pig BP-1383

NUGENT, TED
Scream Dream

LP Epic PE 36404 (CBS)
CA PET 36404

State Of Shock
LP Epic PE 36000 (C85) ...No List
CAPET36000 ... .......cooooe..., ...No List
ONE WAY
Shine On Me
LP MCA MCA-5428 $8.98
CA MCAC-5428 ..$8.98
PENDERGRASS, TEDDY
TP
LP Philadelphia Int'IPZ 36745 (CBS) ... No List

CAPZT 36745 ... ... oo No List

PERRY, JOE. PROJECT
I've Got The Rock 'N’ Rolls Again
LP Columbia PC 37364 (CBS) ....... .

CAPCT37364 . .. ... . .. ‘No List
REDDINGS
Back To Basics
LP Believe In A Dream FZ 38690 (CBS). ..No List
CAFZT 38690 ... coocevee e s No List
SCAGGS, BOZ
Middle Man
LP Columbia PC 36106 (CBS) ...... ...... .No List
CAPCT36106 ..........c. o i, No List
SCHOEN, VIC, see Les Brown
SIMON & GARFUNKEL
Sounds Of Silence
LP ColumibaPC 9269 (CBS)........... ..... No List
CAPCTO0066........ ...................... No List

SPANOS, DANNY
Passion In The Dark
LP Epic BSE 38805 (CBS)..........
CABS5T38805.............cccoennn.

SPARKLETONES
Black Slacks
LP MCAMCA-1553
CAMCAC-1553

STARR, KAY, & COUNT BASIE
Encounter
LPMCAMCA-1550
CAMCAC-1550

SUMMERS, BILL, & SUMMERS HEAT
London Style
LP MCA MCA-5432
CAMCAC-5432

SWEET PEOPLE
A Wonderful Day
LP Polydor Germany 2311 112 (PS1).....$10.98
CA3100619.........cccoveeeiie . $10.98
TV BABIES
Apt. 621 '
EP Rockin® Horse RH2004
UBATIONS

Urban Dance Party
CA Metro-America 7001........................ $5.98

VARIOUS ARTISTS
A Little Bit Of Light Relief
LP Polydor UK ROCK 2 (PSI)..
CA Rock C2
Midnight Magic

} B Paliimmhic DS 20654 1ADOY

...$8.98
..$8.98

$6.98
...$6.98

CAPCT 38821 ...No List
Posh Hits, Vol. 1

LP Posh Boy PBS 8138
Rodney On The ROQ, Vol. 11

LP Posh Boy 140

WATERS, MUDDY
I'm Ready
LP Biue Sky PZ 34928 (CBS)
CAPZT 34928
Muddy ‘'Mississippi’’
LP Blue Sky PZ35712 (CBS)

No List
No List
Waters (Live)

.No List

CAPZT 35712 ...No List
WHAM!
Fantastic
LP Columbia BFC 38911 (CBS) ...No List

CA8CT 39811 . NoList

BERNE, TIM, SEXTET
The Ancestors
LP Soul Note SN 1061 (PS1)................... $9.98

BICKERT,ED, 5
At Toronto’s Bourbon Street
LP & CA Concord Jazz CJ-216................ $8.98

BOLLING, CLAUDE

The Original Bolling Blues
LP Mercury 812 569-1 (PolyGram) ......... $9.98
CAB812569-4 ..o, $9.98

BREWER, TERESA, & EARL FATHA
HINES

We Love You Fats
LP Doctor Jazz FW 38810 (CBS)
CAFWT 38810

CYRILLE, ANDREW
The Navigator
LP Soul Note SN 1062 (PSI)................... $9.98
DUKE, GEORGE
A Brazilian Love Affair

LP Epic PE 36483 (C8S)..
CAPET 36483

FLANAGAN, TOMMY, see Kim Parker

FORMAN, MITCHEL
Only A Memory

LP Soul Note SN 1070 PPSI)............cc.... $9.98
GIUFFRE, JIMMY, 4
Dragonfly
LP Soul Note SN 1058 (PS1)................... $9.98

GRAPPELLI, STEPHANE

Stephane Grappelli Live At Carnegie
Hall

LP Doctor Jazz FW 38727 (CBS)... ...No List

CAFWT 38727 ...No List
GRAPPELLI, STEPHANE, & MARTIAL
SOLAL

Happy Reunion

LPOWIO21(PSI).......co i oL $9.98
HINES, EARL 'FATHA"’

Earl Meets Sweets & Jaws
LP Phonogram Holland 9198 205
(PSI) oo eeeeeee e e s e $9.98

{Also See Teresa Brewer)

HORVITZ, WAYNE, BUTCH MORRIS, &
WILLIAM PARKER
Some Order Long Understood

LP Black Saint BSROOS9 (PSI) ........... .. $9.98
JAZZMANIAN DEVIL
Thanks For The Goodbyes
LP Fable F666 .................c.ocoooviees e, $6.66

KATZ, FREED, GROUP, see Ken Nordine

KITAMURA, EIJI

Seven Stars

LP & CAConcord JazzCJ-217...... ... .. ..$8.98
KONITZ, LEE. & MICHEL PETRUCCIANI
Toot Sweet

LPOWIO28 (PSI)... oocoos v oo,
LA4

Executive Suite

LP & CA ConcordJazz CJ-215 ....... .. ... $8.98
LACY, STEVE, see Roswell Rudd

MANNE, SHELLY
Shelly Manne & His Friends
LP Doctor Jazz FW 38728 (CBS) ........... No List
CAFWT 38728 ... . ..No List

MOONDOC, JEMEEL, SEXTET
Konstanze’s Delight

LP SoulNote SN 1041 (PS)... . . .... . .89 98
MORRIS, BUTCH. see Wayne Horvitz
NORDINE, KEN, & THE FRED KATZ
GROUP

Word Jazz

LPMCAMCA-1551. ... .. ... .. $4 98

CAMCAC-1551 ... ... ... ..$4.98
PARKER, KIM, &TOMMY FLANAGAN
Good Girl

LP Soul Note SN 1063 (PSI). ........... ... $9.98
PARKER, WILLIAM, see Wayne Horvitz
PETRUCCIANI, MICHEL, see Lee Konitz

RIVERS’, SAM, WINDS OF
MANHATTAN
Colours
LP Black Saint BSR 0064 (PSH#) ....... ....... $9.98
RUDD, ROSWELL, & STEVE LACY
Regeneration

...$9.98

LP Soul Note SN 1054 (PSIy.. ... ........... $9.98
RUSSELL, GEORGE
The Essence Of

LP SoulNote SN 1044 /45 (2) (PS).... .$19.96

SHOEMAKE, CHARLIE, SEXTET
Cross Roads
LP Discovery DS878
SOLAL, MARTIAL, see Stephane Grappelli
VAUGHAN. SARAH, see Teddy Wilson
WILSON, TEDDY, with SARAH
VAUGHAN

Time After Time
LP Musicraft MVS2001

GOSPEL

CASH, JOHNNY
Gospel Singer

LP Priority JU 38503 (CBS) ................... No List

CA NIT 38E03

www americanradiohistorv com

New LP/Tope Releases

THEATRE/FILMS/TV

TWILIGHT ZONE—THE MOVIE
Soundtrack
LP Warner Bros. 23887-1

CLASSICAL
BACH, JOHANN SEBASTIAN
Art Of The Fugue
Gould
LP CBS Masterworks MP 38785 ............ No List
CAMPT 38785 ..., No List

Brandenburg Concertos, Vol. |
Marlboro Festival Orch., Casals

LP CBS Masterworks MP 38755 .....
CAMPT 38755...................

Brandenburg Concertos, Vol. Il
Marlboro Festival Orch., Casals
L>CBS Masterworks MP 38756 ............ No List

CA MPT 38756
Concerto For Harpsi

Mmor

C P.E. Bach: Concerto For Harpsichord
in D Minor
Leonhardt Ensemble, Leonhardt

Italian Concerto; PartitaNo. 1; F
Suites Nos. 3 & 6; English Suites Nos. 2
& 3, Etc.

Gould
LP C85 Masterworks MP 38749 .
CAMPT 38749

Two & Three-Part Inventions

Gould
LP CBS Masterworks MP 38768 .
CAMPT 38768

BEETHOVEN, LUDWIG VAN
Ah, Perfido!; Cantata On Death Of
Joseph Il

....No List
..No List

Crespin, Arroyo, Diaz, Cam. Singers. New
York Philh., Schippers, Kaplan

LP CBS Masterworks MP 38783 .

CAMPT 38783
Diabelli Variations
Serkin

LP CBS Masterworks MP 38780 .

CA MPT 38780
Overtures
Cleveland Orch., Szell

LP CBS Masterworks MP 38758 .

CAMPT 38758
Piano Sonatas No. 23 In F Minor (Op
57) (Appassionata), No. 21 in C Major
(Op. 53) (Waldstein), No. 14 In C Sharp
Minor (Op. 27, No. 2) (Moonlight)
Gulda

LP London Treasury STS 15584

(PolyGram) .........

CASTS515584 .
Quartet In E-Flat Major For Piano &
Strings, Op. 16; Quintet In C Major, Op.
29

Horszowski, Trampler, Budapest Quartet
LP CBS Masterworks MP 38748 ............ No List
CAMPT 38748 ... No List

Sonata No. 21 In C, Op. 53 (Waldstein);

Sonata No. 30 InE, Op. 109

Sherman
LP Pro-Arte PAD 116 (Intersound)........... No List
CAPCD116 i

Symphony No. 3 (Eroica)

Academy of St. Martin-in-the-Fields,

Marriner
LP Philips digital 6514 314 (PolyGram) .$12.98
CA7337314 ... $12.98

Symphony No. 6

Y Chamber Symph. of New York, Schwarz
LP Delos DMS 3017

Violin/Piano Sonatas No. 9 (Kreutzer) &

No. 5 (Spring)

Schneiderhan, Seeman
LP DG Privilege 2535 321 (PolyGram)..... $6.98
CA 3335327 i $6.98

(Continued on page 36)
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DESTRBLTORS OF ALDID « IDED = TAPES « ALCESSORIES

DIRECT SERVICE TO YOU!! ONLY A TOLL FREE

CALL AWAY. 1-800-221-319

OVER TEN MILLION DOLLARS IN INVENTORY AT ALL TIMES. E
WE SELL MAJOR BRANDS ONLY! g

«RARASONC «JVEC «ATART ¢ TOSHIBA «ENSEN wSONY «SANTD « TIVEX sEFSON
*CLARION w80 TECHIWEA « POWWEER »RCA  » ACTRTSION . « M-NETIVORK
IMATTEL =COLECOVISION »HITACH! =COMIMOIDORE o TEAC . &
WE OFFER OUR CUSTOMERS THE FOLLOWING SERVICES
sDAILY SPECIALS «PRODUCT INFORMATION BY PHONE =EXPORT DIVISION
*ONE-STOP DISTRIBUTION «MONTHLY NEWSLETTER ON OUR SPECIALS

SO IF YOU'RE LOOKING FOR A LARGE SELECTION AND EXTRA PROFITS...
TAKE A BITE OF APPLE AND CALL (1-800-221-3191)

SCOTCH HIGHLANDER
€-90 3-8ag
LOSEQUT $1 993 bag

VIDEOQ TAPE

MAXELL /BASF/

SCOTCH/MEMOREX 188
SONY L. e ea '"B.99
SONY L-750 . .. . €a '7.99
FUI LS00, .. .. . €a %6 B9
SONY High Grade L-750 ea '8.89

A

i

< 4 i\, 3 w' :m‘. m.

V. . .special New Price #119.00
mmvnmumww

BASE, SCOTCH &
E.E‘Hm PORPECES. %

m-m -mvum ]

AUDIO TECHNICA ATS5003 ... 189
AUDIO TECHNICA ATG05 $16.49
AUDIO TECHNICA
DUST BUG, ,SPECIAL *3.99
AUDIO TECHNICA SONIC BROOM . $5.89
AUDIO TECHNICA
CLEANER ..%199
LAST FACTORY
PRESERVATION KIT $12.99
LAST FACTORY
CARE KIT $12.49
WATTS STYLUS CLEANER .. 99
FAMOUS BRAND DELUXE
w/ '8.39
AUDIO TECHNICA AT607 . $1.99

ALLSOP VHS/BETA CLEANER . . .$13.99
WE CAREY A COMPLETE LINE OF

ORIGINAL T ¥Li FOR EVERY
WAIOR MANDFACTURSR. <

Dealer Name
Address

MAIL iIN COUPON FOR FREE 240 PACE CATALOCUE — PLUS WE
WiLL PUT YOU ON OUR MONTHLY MAIUNG UST

aitv
Phone

Resale Number

BONUS!! ReceIVE FREE GIFT with YOUR FIRST ORDER!!

State_______ 7D

| LMnan e JwRLe ON0O+ JAT+ BOOEIM+ SLNSNNKLSN

15 PARK ROW, NEW YORK CITY, N.Y. 10038

CALL TOLL FREE 14B00}221-3191 IN NEW YORK: (212) 233-0747
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Retailing

Now Playing

Standardization Help On The Way?

By FAYE ZUCKERMAN

Debuting here, this column is de-
signed to provide news and reviews of
new products in computer software
and video games, tell of old titles
being converted to other machines,
and generally to monitor product and
marketing trends. It will appear every
other week, in tandem with the Video
Games chart on this page.

For anyone planning to merchan-
dise personal computer software to-
day, deciding which products to
carry has become quite a merchan-
dising quandary, considering the
number of formats and the fact that
titles are not transferable to other
machines. Beyond the problem of
transportability, most retailers are
dealing with customers who use the
terms “video game” and “computer
software” interchangeably. Often
such customers end up buying a title
that will not work on their computer
system.

Although merchandising com-
puter games has become hair-rais-
ing, help might be on the way. Four-
teen Japanese manufacturers and
American-based Spectravideo com-
puter systems have banded together
to use a language called Micro-
software Super Extended Basic
(MSX).

This means that computer soft-

ware will be compatible with all
those systems that use the standard
language. This standardization
agreement might possibly open the
American market to Japanese-made
hardware. It is lack of computer pro-
grams that has kept Japanese manu-
facturers out of the U.S. Among the
companies that will support the new
standard are Canon, Fujitsu, Hi-
tachi, NEC, Pioneer, Sony, Toshiba
& Yamaha and Cybernet.

Additionally, 12 of the more ex-
pensive business computer makers
have joined together to support Intel
Corp.’s new microprocessor data-
base in an attempt to bring stand-
ardization to that market. Intel ex-
pects to publish the specifications
for this processor this year.

In the meantime, however, vary-
ing formats abound. For awhile, re-
tailers and customers will have to
continue to sort through this corn-
ucopia of formats and lack of com-
patible titles. In respect to forthcom-
f products, here are some new
titles that software manufacturers
report are being shipped or are
about to be shipped this week:

United Microware Industries,
(UMI) has announced “Grand Mas-
ter,” a chess program authored by
Fritz Schafer. The program is de-
signed for beginners as well as the
experienced chess player. The oppo-

DIVIDER CARDS

ALL SIZES AVAILABLE

15‘ and up
Why PayMore?

Direct from Manufacturer
Call or Write

Sam Lempert
(212) 782-2322

109 So. 5th Street, Brooklyn. N.Y. 11211
AL-LEN CUTTING CO.
Special Volume Rates

We Buy Used and
Obsolete Cards

nent can be the machine or the ma-
chine can play the instructor.

“Moon Shuttle,” a remake of the
arcade game by Nichibutsu, is now
available on diskette for the Atari
400/800 computer from Datasoft,
Chatsworth, Calif. The game entails
piloting a shuttle craft through outer
space.

Dan Kitchen has released his first

game from Activision. Called
“Crackpots,” the game, Atari 2600
compatible, retails for $31.95 and
will be available in early August.
“Crackpots” is themed around
Potsy, a rooftop gardener, who must
deal with hordes of bugs scaling his
wall to get at his garden. The object
of the game is to maneuver Potsy to
the appropriate petunia pots to
smash the bugs.

Additionally, Datamost, Chats-
worth, Calif,, has started to ship
“Nightraiders” for the Atari com-
puters on floppy disks. In this game,
the player manipulates a jet fighter
that is warding off aliens who are in-
habiting a city. An interesting aspect
to this game is the elaborate graph-
ics.

Also, coming this fall, look for a
number of religion-related video
games. Sparrow Distribution, in
conjunction with HomeComputer
Software of Sunnyvale, Calif., will
be coming out with a game for the
Atari 2600 based on its album “The
Music Machine.” The game, the
company reports, is designed for
Christians. It will retail for $34.95.

And HomeComputer Software
Inc., which pioneered the first Fam-
ily Bible Fun games for use with
Atari and Apple Computers, will be
making software for the Timex/Sin-
clair and Commodore home com-
puters. Though no titles have been
announced, it expects to produce
some 100 titles this year.

HomeComputer Software says it
is modeling its company after book
publishing houses. It wants to oper-
ate much like a Doubleday or a
McGraw-Hill, seeking manuscripts
from software authors and paying
royalties and advances.

The VCS inventory disaster of last
winter is still hanging over the in-
dustry, judging from the statements
and strategies of video game car-
tridge manufacturers: “cutout”

___Game Monitor

Prices Of Cartridges
Still Heading Downward

By TIM BASKERVILLE

STOPS

ATT: MANUFACTURERS,

DISTRIBUTORS & RETAILERS

Increase sales ~ decrease

shopliﬁin% and packaging

costs with Clearview Spaghetti

Boxes ... the NEW secure way.

to display cassette tapes.

O Maximum security.

O Maximum visibility.

[0 Box comes assembled.

[0 Cassettes and artwork can
be easily inserted.

[0 No sealing machine
needed.
0 Sizes: 3x12", 4%x12", 6x12"

for compact disc.
Wirite or call CAL KRUPA for info-

CLEARVIEW SPAGCRETTI BOX™

STARTS SALES.
STEALS.

CUSTOM THERMOFORM INC.

2249 49th Avenue North ¢ Minneapolis, MN 55430 6 2/522-6551

_ NewProducts

k3

B %

BASF lines up some of the new packaging for its improved formulations atter
extensive market research probing both consumer and trade reactions. The
repackaging resuits in a tamily look. Several products have been renamed as

To
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Survey For Week Ending 7/23/83

V| eo Gomes

games by Atari, Activision and M-
Network, along with those of
defunct Data Age and U.S. Games,
have now begun to reach the streets
at prices as low as $6.99.

The effect of such low prices on
consumers is considerable: it has al-
ready caused Fox Games to slash the
price of its “M*A*S*H” video game
in half, from $29.95 10 $14.95. The
reason given by Fox: the abundant
closeout merchandise has made cus-
tomers even more price-sensitive
than usual.

Fox put the best face possible on
the price cut, saying that the move
would stimulate sell-through in
preparation for the holiday season—
but one distributor notes that even at
its release, the price of “M*A*S*H”
was not particularly stable in his
area.

No price protection has been of-
fered by the company, Fox’s Al Pep-
per says, because inventories are
low: “We have not loaded up our
customers,” he maintains. Even with
T-shirt and contest inducements,
which remain in effect, “we make
money” even at half the price, Pep-
per insists.

* k %
Video game exhibitions and com-
(Continued on page 26)
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;ﬁ E E research department. % E % ‘g
i:'_g E i I:m.y[rightOwner/Manufacturer,Catalog Numbe: 5 Er.- § E
| 2| ENDURO—Activision AX |
2| 1|17 | CENTIPEDE—Atari CX 2676 o|e
3| 3 [21| MS. PAC-MAN—Atari CX 2675 . _le =
_ 4] 6 |11 | KEYSTONE KAPERS—Activision AX-025 g i
515 |4 FROGGER—Parker Bros. 5300 eje| |e
6| 4 |43 | PITFALL-Activision AX-108 . .
11|27 RIVER RAID-Activision AX-018 ° °
8919 ZAXXON—Coleco 2435 ° ®
9| 8|19 DONKEY KONG JR.—Coleco 2601 °
10 (11 [45 | DONKEY KONG—Coleco 2451 o| |eo]e
11 (10 [21 | PHOENX—Atari CXx2673 e
12 |14 |45 | PACMAN-AtariCX2646  |e]e
13|13 ]9 GBRF- Coleco 2449 o
14 |15 [15 | SEAQUEST-Activision AX-022  |e
15|17 | 3 GALAXIAN—Atari CX 2684 oo
16 [23 | 3| BURGER TIME-Intellivision 4549 .
17 j12 |9 ! _ DOLPHIN— Activision AX-024 . |
18 JEXEEI)  RoBOT TANK—Activision AX.028 .
19 [19 | 3 | MINER 2049-Ticervision 7008 ° g
20 |25 | 5| LOOPING—Coleco 2603 bed ]
21 |KEEEEID  SpACE FURY—Coteco 2415 o
22 | 24 125 DRAGONFIRE-Imagic IA 3611 ° °
23 (21 |5 PEPPER H—Coleco 2605 )|
24 |18 |1 OINK—Activision AX 023 | pe
25 m JUNGLE HUNT-Atari-C-2688 °
l ] oDenotes cartridge availability for play on hardware configuration,
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Vast herds of Intellivision owners have been spotted moving
towards any store stocking Happy Trails™ by Activision® And no
wonder. Happy Trails, designed by Carol Shaw, brings out the full
potential of the Intellivision system, combining intense strategic
challenge, lightning-fast action, beautiful graphics and a
hilarious Wild West personality.

Activision research shows that Intellivision owners use
their hardware as much as the owners of any other video
game system, and they’re hungry for quality software —
and places to buy it. The nation’s 2.5 million Intellivision
owners will buy millions of game cartridges this year.
And more great Activision for Intellivision games are
on the way in the coming months. So make sure you
round up your share of the gold—stock up on Happy

Trails today. ACT’ SION@

Intellivision® is a trademark of Mattel, Inc. Also for use with the Sears Tele-Games® Super Video Arcade™ Tele-Games® and Super Video

Arcade™ are trademarks of Sears, Roebuck and Co.
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Video

Music Programming____|

As of 7/13/83

MTV Adds & Rotation

This report does not inctude those videos in recurrent or oldie rotations. For further
information, contact Buzz Brindle, director of music/programming.
MTV (212) 944-5399.

NEW VIDEOS ADDED:
Any Trouble, “Touch And Go,” EMI America
Asia, “Don’t Cry,” Geffen
Backseat Sally, “Prove It,” Atlantic
DFX 2, “Emotion,” MCA
Divinyls, “Only Lonely,” Chrysalis
Dave Edmunds, “Information,” Columbia
Eddy Grant, “I Don’t Wanna Dance,” Portrait
Madness, “It Must Be Love,” Geffen
Bob Marley, “Buffalo Soldier,” Island
Plimsouls, “A Million Miles Away,” Geffen
UB 40, “I've Got Mine,” A&M
Waitresses, “Go Make The Weather,” Polydor
Joe Walsh, “I Can Play That Rock And Roll,” Warner Bros.
“Weird Al” Yankovic, “I Love Rocky Road,” Scotti Bros./CBS
HEAVY ROTATION (34 plays a day):
David Bowie, “China Girl,” EMI America
Duran Duran, “Is There Something I Should Know,” Capitol
Dave Edmunds, “Slipping Away,” Columbia
Elton John, “I'm Still Standing,” Geffen
Fixx, “Saved By Zero,” Atlantic
Kinks, “Come Dancing,” Arista
Loverboy, “Hot Girls In Love,” Columbia
Men At Work, “It’s A Mistake,” Columbia
Police, “Every Breath You Take,” A&M
Rod Stewart, “Baby Jane,” Warner Bros.
Zebra, “Who’s Behind The Door,” Atlantic
ZZ Top, “Gimme All Your Lovin’,” Warner Bros.

MEDIUM ROTATION (2-3 plays a day):
A Flock Of Seagulls, “Wishing,” Jive
Bryan Adams, “This Time,” A&M
Blackfoot, “Teenage Idol,” Atco
Buming Sensations, “Belly Of The Whale,” Capitol
Charlie, “It’s Inevitable,” Mirage
Marshall Crenshaw, “Whenever You’re On My Mind,” Warner Bros.
Eurythmics, “Sweet Dreams,” RCA
Fastway, “Say What You Will,” Columbia
Fun Boy Three, “Our Lips Are Sealed,” Chrysalis
Human League, “Fascination,” A&M
1an Hunter, “All The Good Ones,” Columbia
Inxs, “Don’t Change,” Atco
Donnie Iris, “Do You Compute,” MCA
Iron Maiden, “Flight Of Icarus,” Capitol
Joan Jett, “Fake Friends,” MCA
Journey, “After The Fall,” Columbia
Marillion, “He Knows You,” Capitol
Men Without Hats, “Safety Dance,” MCA
Quarterflash, “Take Me To Heart,” Geffen
Roman Holliday, “Stand By,” Jive
Michael Sembello, “Maniac,” Casablanca
Tears For Fears, “Change,” Mercury
Bonnie Tyler, “Total Eclipse Of The Heart,” Columbia
U2, “Two Hearts Beat As One,” Island
Stevie Ray Vanghn, “Love Struck Baby,” Epic

LIGHT ROTATION (1-2 plays a day):
Arc Angel, “Tragedy,” Portrait
Bananarama, “Shy Boy,” London
Tony Banks, “This Is Love,” Atlantic
Lindsey Buckingham, “Holiday Road,” Warner Bros.
Culture Club, “I'll Tumble 4 Ya,” Epic
Curves, “Friday On My Mind,” Allegiance
Chris DeBurgh, “Ship To Shore,” A&M
The Difference, “PMT (She’s Avoiding You),” Enigma
EBN/OZN, “AEIOU,” Elektra
ELO, “Rock’N’Roll Is King,” Jet
Haysi Fantayzee, “Shiny Shiny,” RCA
Lita Ford, “Out For Blood,” Mercury
Robert Hazard, “Change Reaction,” RCA
Heaven 17, “Live So Fast,” Arista
Hollies, “Stop In The Name Of Love,” Atlantic
Johnny Koonce, “Don’t Make Me Wait,” A&M DS
Krokus, “Eat The Rich,” Arista
Mental As Anything, “If You Leave Me,” Oz
Naked Eyes, “Promises, Promises,” EMI America
New Order, “Blue Monday,” Factory
Robert Palmer, “You Are In My System,” Island
Polecats, “Make A Circuit With Me,” Mercury
Red Rockers, “Good As Gold,” Columbia
Mitch Ryder, “When You Were Mine,” Riva
Shooting Star, “Straight Ahead,” Virgin
Slickee Boys, “When We Got To The Beach,” Line
Spandau Ballet, “True,” Chrysalis
Rick Springfield, “Human Touch,” RCA
Frankie Stallone, “Far From Over,” RSO
Donna Summer, “She Works Hard For The Money,” Mercury
Telephone, “Ca,” Virgin
Uriah Heep, “Stay On Top,” Mercury
Alan Vega, “Wipeout Beat,” Elektra

WEEKEND EVENTS:

Saturday Concert: Madness, July 23
I inor Natac: TRQ’ The (Cuttinag Fdoes Inlv 24

Retailing

Software Packaging Growing Up

Computer Firms Stress Information, Identity, Security

NEW YORK-The increasing
penetration of computer software
into mass market outlets has brought
about an abrupt end to the plastic
bags and photocopied instructions
that passed for packaging in the in-
dustry’s infancy. The considerations
in package design and graphics are
many for the numerous young com-
panies that hope to penetrate the
mass market and create an aware-
ness among both retailers and con-
sumers for their product.

The packages on display at Sum-
mer CES made abundantly clear the
care taken so that packages provide
information, corporate identity and
security for the product. The indus-
try has already established as its
standard the ‘“‘matchbox’ that
housed tens of millions of VCS
cartridges, which conveniently fits
the cartridges, cassettes or disks car-
rying computer software.

According to Bruce Cummings of
software distribution giant Softsel,
the bulk of the software handled by
that company is now packaged in
the matchbox. Some of the smaller
one- and two-person independents
are still packaging in plastic bags,
Cummings says, but if they want to
reach mass merchandisers, “they
have to get out of Baggies. Even in
software specialty shops, the fix-
turing is getting to where they need
the standard package, t00.”

The familiarity of that package is

Specialties At
St. Louis Store

® Continued from page 22

5:30 p.m. every day except Friday,
when the store remains open until
7:30. He characterizes his customers
as “a lot of doctors, lawyers, profes-
sional people.”

The Gleasons maintain the store’s
image with a carefully planned ad-
vertising program. “We switch
around on the easy listening sta-
tions. They have a built-in limited
audience. If we didn’t change, we’d
be reaching the same people who've
heard Webster 1,000 times. We want
new listeners all the time.”

To promote its big band re-
pertoire, however, Webster stays on
WEW-AM 365 days a year. “That’s
all they play, and we don’t want
people to ever forget us.” KUFO-
AM-FM, the area’s two major classi-
cal stations, don’t accept advertising.
“We make contributions and have
tags that refer to portions sponsored
by Webster Records.”

Webster’s pricing philosophy
places all $8.98s at $7.89. “We run
regular 10%-off sales. In St. Louis,
the stores seem to have four prices. |
have never figured out how the hell
they determine prices.” Overall, cas-
settes are running at 35% “and grow-
ing all the time.”

While Roy Gleason won’t reveal
the store’s volume, he indicates it is
‘healthy. “We buy 90% direct,” he
says, noting that the major distribu-
tors are among the 40 suppliers the
store uses. “Our big bands and *30s-
’60s repertoire are purchased about
70% from small pressers.”

The independent store has to be
constantly alert to all advantages,
Gleason says. One that he mentions
is singles; the nearest store that car-
ries them is 25 minutes away. “We
still carry the top 40 at $1.69,” he
says, “with a heavy concentration
toward black music. We have 5,000

blacks in Webster Groves.”
FARI DAICK

www americanradiohistorv com

important, according to Broderbund
Software advertising director Cathy
Carlston, because VCS cartridge
and computer software distribution
channels are beginning to merge:
“We’re keeping that (VCS) dealer in
mind because that’s the shelf space
where our software will land in six to
eight months.”

Broderbund converted its folder-
type packages to the matchbox de-
sign and is considering other modi-
fications based on retail research.
Among the options: die-cutting a
flip-up hanger tab into the box flap
so it can be hung on a pegboard, or,
alternatively, supplying plastic
hanger pieces with each piece of
product.

Carlston says she believes most re-
tailers stack product on shelves
rather than hanging it, but the flex-

Game
" Monitor_

® Continued from page 24

petitions scheduled for the fall and
winter season are expected to draw
tens of thousands of participants lo-
cally. Among them:

® The “World Video Game
Olympics & Expo,” sponsored by
Entertainment Marketing Inter-
national of Malibu, Calif., hopes to
host 15,000 to 20,000 people at its
kick-off event, scheduled for Sept.
29-Oct. 2 in the Los Angeles Sports
Arena. For an entry fee of $5, vis-
itors may compete in a “decathlon”
for a college scholarship grand prize.
Entertainment Marketing’s Tim
Stinson says the Expo’s road show
will include 20 cities this year, and
40 in the 1984 season.

® In November, the “Electronic
Fun Expo,” sponsored by the maga-
zines “Electronic Fun With Com-
puters & Games and Video Review,
will display all categories of home
electronics and will also sponsor a
competition for high school video
game designers whose software
games will be judged by an expert
panel and awarded with a computer
for the school.

® Atari, in its tie-in with the 1984
Olympic Games—which will begin
showing up this quarter in pack-
aging and advertising—will be spon-
soring a “VideOlympics” as well as
possibly devising a game cartridge to
go along with the tie-in.

There had already been an Atari
“Video Olympics” cartridge of
years-old vintage in the VCS cata-
log—it is one of the titles currently
seen in cutout bins described above.
Activision debuted a “Decathlon”
cartridge at CES, modeled after the
computer-format hit by Microsoft.

ibility to hang it is still necessary.
The design of the hanging tab must
not interfere with the shrink wrap-
ping of the package, Carlston says;
glueing the tops as a means of pre-
venting pilferage is not nearly as de-
sirable, because a box torn in order
to demo the program cannot be re-
sealed.

Datasoft, according to marketing
director Scott Llewellyn, supplies a
stick-on hanging tag with each box
so that the shrink wrap does not
need to be poked through to attach
the tag, which would itself begin
damaging the wrapping. The com-
pany had formerly used a candy-
box-type two-piece package because
of its strength and appearance, but
converted to the matchbox because
warehousing space for the pack-
aging itself dictated the flatter box.

The other developing aspect of
packaging is the standardization,
within a company’s own line, of
package graphics and copy. Both
Datasoft and Broderbund are devel-
oping standardized art formats for
their packages. Datasoft showed 15
packages at CES, 12 of them in a
low-priced line called Gentry Soft-
ware, and three of them redesigns,
including “Za»xon.” On them, posi-
tioning of the company logo, front
panel illustration and striping deco-
ration is in a standard format. __

Broderbund and Datasoft are also
developing graphic formats that will
help differentiate their game, per-
sonal productivity and educational
product. In addition, Broderbund
has begun listing, ‘with color coded
type, the hardware addressed by
each program—a red code for Apple,
for example, on the package front,
back and spine, so that retailers and

(Continued on page 60)
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Video

Photo by Chuck Pulin
FRIDAY NIGHT PREVIEW—Programming detalls for the new NBC show “Fri-
day Night Videos”’ were given at a press conference in New York attended by,
from left, coordinating producer John McGhan; James Young, Styx guitarist;
David Benjamin, producer; and executive producer Dick Ebersol.

Clips To Flourish On Fridays

Two New Programs Reflect Development Of Genre

By LAURA FOTI

NEW YORK-Two new video
clip-based television shows debuting
this month exemplify the growth
and development of the promo-
tional video clip genre. Both are late-
night programs airing on Fridays.
The NBC network launches its “Fri-
day Night Videos” July 29. New

* York channel WABC-TV, an ABC

station, bowed “New York Hot
Tracks,” an urban contemporary
music program, Friday (15).

The opening NBC show will fea-

Fast Forward

Turntable, Computer Join Forces

By KEN WINSLOW

Feed a computer a stream of au-
dio information from any compat-
ible source and you can get it to do
almost anything. In a market filled
with record players, with inexpen-
sive home video game players and
computers making rapid inroads, it
was only a matter of time until some-
one, someway, put them together.

That someone is EMI Records in
the UK. That someway is “Cam-
ouflage,” a music/computer pop
single by Chris Sievey & the Freshies
(Billboard, June 11).

It’s a case of creatively combining
old and new technology to appeal to
today's high-tech-oriented record
buying market—provided, of course,
that someone starts producing the

George Atkinson.

$219.95 list.

, VID STATION, UNIVERSAL PACT

‘Napoleon’ Deal Called A First

LOS ANGELES—Video Station’s new deal with Universal for exclu-
sive manufacture and sale of the four-hour silent film classic “Napo-
leon” marks an industry first, according to Video Station president

Atkinson says the deal, announced last week, represents the first time
a major studio has placed a film with an independent manufacturer
linked with a video store. Video Station operates a wholesale company
and has an affiliated network of more than 500 stores.

“We have certain numbers to reach™ in terms of a sales goal, Atkinson
says. He intends to promote the 1927 French film, directed by the late
Abel Gance, through libraries and mail order. An ad is also planned for ?
the September issue of American Film magazine. The package will re-
tail at under $200 in two videocassettes, using the same deluxe box de-
sign Video Station employs for its other classic, “War And Peace,” a
four-cassette package which Atkinson says has sold 2,000 units at

music/computer records that bring
it all together.

The A side of Sievey’s single
“Camouflage” plays through any
audio turntable, amplifier and
speaker system as a conventional
record. But flip the single over for
play by exactly the same turntable
and pickup arm and make the
proper connection to a popular
home computer and you both hear
“Camouflage” and see a tv screen
display of computer-generated lyr-
ics. The computer side additionally
contains two separate data-only
track versions of a video game called
“Flying Train” created by Sievey.

Don’t be misled by the novelty as-
pect of this three for the price of one
release (a four-minute pop music
performance; the pop music com-

TIPS

ENTERS JAPAN SOFTWARE MART

Warner-Pioneer Releases Out

TOKYO—Warner Pioneer has fi-
nally made its long-delayed entry
into the Japanese video software
marketplace with the release of five
titles, including Rod Stewart’s “Live
At The L.A. Forum” and “Paul Si-
mon In Concert.”

The other three titles are Eikichi
Yazawa’s “Miles And Miles,” Mash-
ashi Sada’s “Karuizawa ’82” and
“The Summer Festival: Osaka
Castle Live,” by Chage & Asuka. All
five shipped on July 10.

The Stewart and Simon video-
cassettes retail here at $61.50, the
Yazawa and Sada titles at $41 and
the Chage & Asuka at $50. Koji
Kobayashi, head of the Warner-Pio-
neer video software division, says
the Yazawa tape has an initial press-
ing of 5,000 copies, biggest of the
batch. Coming in mid-August are

the Simon & Garfunkel “Concert In
Central Park™ videocassette and
Jane Fonda’s “Workout.”

Says Kobayashi: “We're sticking
with music video now, but movies
will come later. We're not getting
into the instructional how-to mar-
ketplace.” '

Warner-Pioneer has put together
a |5-minute videotape promoting
the first five releases and sent out
250 copies to dealers, in both VHS
and Beta formats. Kobayashi says
the company hopes to sell 30,000
copies of the first five titles, includ-
ing 10,000 of the Yazawa title, in six
months.

T-shirts are being given to the first
500 customers to fill out a question-
naire about their video buying
habits.

bined with computer-generated text,
and a computer video game). It is
the song combined with computer-
generated information that gets our
attention.

Input information for a computer
is in effect a stream of digital pulses
traditionally delivered by some
manner of transmission or hard
copy from cartridges, C-60 and mi-
crocassettes, floppy magnetic disks
or, more recently, videotapes and
videodisks.

Sieveys “Camouflage” reminds
us that 33/45 r.p.m. records have
been around for a long, long time as
a low-cost medium that can do the
job just as well as more costly and
more esoteric media. A record player
is a lot cheaper and easier to use for
computer input than a floppy disk
drive.

Sievey created “Camouflage™ for
use on a low end Sinclair 1K home
computer sold in the U K. as the ZX-
81 at roughly $62. Because of its low
price and relative simplicity, the ZX-
81 has proven quite popular with the
same youth market which is also
buying records—a natural marketing
fit if there ever was one. A higher
priced Sinclair U.K. ZX-Spectrum
at $155 has 16K of memory for pur-
chasers who want to get more seri-
ous.

Over a million of these Sinclairs

{Continued on page 32)

‘MUSIC’S

NEW YORK-If you think put-
ting together a television program
on living musicians is difficult, try
producing a show on deceased art-
ists. Chris Balton, who, with partner
Catherine Brabec, owns a company
called CB?, did just that, and found
the road paved with pitfalls.

“When The Music’s Over,” which
has aired on Home Box Office in the
past month, profiles 11 artists, all
now deceased, who contributed to
pop music in America: Elvis Presley,
John Lennon, Janis Joplin, Jimi
Hendrix, Buddy Holly, Jim Morri-
son, Bill Haley, Otis Redding, Cass
Elliot, Jim Croce and Sam Cooke.
Also included in the show are inter-
view segments with James Brown,
Barry Gibb and others.

Putting the show together was a
treasure hunt of sorts, as Balton and
Brabec researched old television
shows and newsreel footage. “Prices
tripled for rights between the time
we began researching and the time
we actually signed contracts,” Bal-
ton says. He claims a minute’s worth
of footage from Presley’s 1968 tele-
vision special actually quintupled in
price, from $5,000 to $25,000, caus-
ing the production team to change

www americanradiohistorv com
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ture a “Video Vote” segment pitting
Michael Jackson’s “Beat It” against
David Bowie’s “Let’s Dance.” View-
ers will be given 900 phone numbers
to call, to vote for their favorite of
the two. In addition, Elton John’s
“That’'s Why They Call It The
Blues” (reportedly Russell Mul-
cahy’s last video project, since the di-
rector now plans to devote his time
to film) and Styx’s “Haven't We
Been Here Before” will have their
world premieres.

Assistance in preparing this story
provided by Leo Sacks.

Rick Springfield will be profiled
in a “Private Reels” segment, while
former Doors.keyboardist Ray Man-
zarek is featured in “Where Are
They Now?” The Beatles are spot-
lighted in the “Hall Of Fame.” And
videos will be shown by lan Hunter,
Duran Duran, Stevie Nicks, Mad-
ness, Eddy Grant and others. The
program will be simulcast in major
markets via the Source network,
with more local radio stations to be
added later in the series’ run.

According to executive producer
Dick Ebersol, “We have no quotas
for black or white performers. The
criteria are: is the video exciting?
And is it conceptual?” Three out of
the 12 video clips currently sched-
uled are by black artists.

In contrast, ABC’s “New York
Hot Tracks™ is comprised almost ex-
clusively of black acts. The opening
program featured Donna Summer,
Michael Jackson, New Edition, Will
Powers, the Pointer Sisters, Gladys
Knight & the Pips. Rick James, Cul-
ture Club, the Weather Girls and
Malcolm McLaren. Upcoming are
clips from Freeze, Michael Sem-
bello, Mtume, the Bee Gees, Marvin
Gaye, Stevie Wonder, Human
League, Soul Sonic Force, Man Par-
rish and Taco.

“There’s so much good stuff being
done that’s not shown on MTV,”
says Kevin Wendle. the show’s pro-
ducer. Carlos De Jesus, host and
programming consultant, is also a
disk jockey and program director at
New York’s WKTU-FM. He de-
scribes “Hot Tracks” as “’KTU on
television,” and adds that, while he

its mind about using seven minutes
from that program.

CB? compiled a 38-hour library of
footage for the one-hour show, using
half-inch videotape. “Originally
there were no interviews,” Balton
notes. “We thought the show would
be music only. But there was a
shakeup at HBO and the documen-
tary department (instead of variety)
picked up the show. They wrote a
script, which ended up going
through nine rewrites.”

HBO’s documentary department
believed the show should be struc-
tured like the movie “Reds,” with
“witnesses.” In addition, a running
commentary, narrated by Scott
Muni of WNEW-FM, was added—
also HBO’s suggestion.

Among the problems encountered
during production: Balton had
wanted to include a segment on
Duane Allman of the Aliman Broth-
ers, but could only uncover two con-
certs, including some film that had
never even been developed. “We
ended up with sound from an after-
noon concert and images from an
evening concert the same day. It was
like a nightmare to sync, and when

is limited in the videos he can play
because most are financed by major
labels, he is hopeful that independ-
ent acts he frequently plays on the
radio will consider making clips.

“It’s definitely another direction
from MTV,” De Jesus says. “It’s
much fairer, more of a street feel,
based on what’s happening in New
York. You'll be seeing a spectrum of
clips regardless of color.”

ABC has committed to four
shows, butit’s believed the series will
be extended—and possibly aired in
cities other than New York. Simul-
casting is also in the offing.

Brooke Bailey, program director

(Continued on page 60)

Paramount
Strikes RIAA
Gold, Platinum

NEW YORK —~The video divi-
sion of the Recording Industry
Assn. of America (RIAA) certi-
fied 47 gold and eight platinum
video awards last month, roughly
half of which went to Paramount
Home Video, which recently
joined the organization as a re-
porting company.

Gold awards were earned by
Paramount’s “Airplane!,” “Air-
plane IL” “Friday The 13th,”
“Grease,” “Ordinary People,”
“The Jazz Singer” and 17 others,
and by CBS/Fox's “Casa-
blanca,” “West Side Story,”
“Sophie’s Choice,” “Playboy
Vol. II” and 11 others. Warner
Home Video received six gold
awards, MGM/UA Home Video
two and Thorn-EMI Home
Video one (“First Blood™).

Platinum awards went to Para-
mount for “Airplane!,” “An Of-
ficer And A Gentleman,” “Star
Trek: The Motion Picture™ and
“Star Trek II: The Wrath Of
Khan.” MGM/UA received a
platinum award for “Clash Of
The Titans” and CBS/Fox re-
ceived awards for *““All That
Jazz,” “Patton™ and “The Sound
Of Music.”

Producers Of HBO Special
Faced Range Of Problems

we finally did it was too late, and we
couldn’t get the rights to the sound.”

Balton continues, “There are so
many problems with rights. Yoko
Ono had said she’d sign a release on
approval of the program, which she
had for three weeks without re-
sponding. Finally, she said we
couldn’t use any of the footage she
had rights to, because she’s working
on her own three-hour special for
Carson Productions. So we had to
recut the show all Sunday night and
into Monday morning for Tuesday
night airing.”

Four extra days were spent editing
after HBO saw the completed pro-
gram and suggested numerous
changes. “The documentary and va-
riety departments were feuding at
the time, and you can really see that
in the show,” Balton says. A Jim
Morrison segment that originally
ran three minutes was cut to 45 sec-
onds, he notes.

“I’d never thought it was creative
to be a director and take someone
else’s footage and recut it. But in
many ways it's more demanding
than shooting a show from scratch,”
says Bolton. LAURA FOTI
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~ New On The Charts

THE VERDICT

CBS/Fox Video—9
The case looks good for Paul Newman's portrayal of a washed-up lawyer on
a comeback challenging the judicial system of the Catholic church. Newman
defends the sister of a malpractice victim left in a permanent coma. A quick
settlement is offered, but Newman seizes the chance to expose the huge Catho-

lic hospital and salvage his career.

The plot has a lot of surprises, a little romance and a great cast. Jack Warden
is Newman’s frumpy cohort, Charlotte Rampling the seductive traitor and
James Mason the imposing church attorney.

This feature is designed 1o spoilight titles making their debut on Billboard’s

Videocusseite Top 40.

Director Adam Friedman
Shoots For ‘Story Line’

By LAURA FOTI

NEW YORK—-Adam Friedman is
one of the youngest old-timers
around. The 26-year-old video di-
rector shot four songs for Hall &
Oates’ “X-Static” album while still
in college, directed three for the
Rolling Stones’ “Emotional Rescue”
just before he graduated, and has
gone on to work with a number of
other artists, as well as on non-music
projects.

Friedman believes, as he putsit, in
“putting a cogent story line behind
the visual imagery.” Yet sometimes,
he says, that “story line” is as simple
as achieving a certain look. The
“Emotional Rescue” videos, for ex-
ample, were shot using a thermo-
graphic (heat-sensitive) camera de-
signed by Friedman himself. Liquid
nitrogen is poured into the camera to
sense the areas of most heatin what’s
being filmed.

“The problem with most videos is
that they try to tell a linear story,
which is not possible in the short
time allotted. You can tell a tangen-
tial story, though, which allows the
viewer to take the images, put them
back together in his own mind and
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come up with a bigger story.” He
foresees video’s future less as a pro-
motional tool, more as an integrated
art form.

“There’s a parody situation hap-
pening now, and it will remain that
way until video becomes a well-de-
fined medium where directors and
artists can have certain goals and
know how to attain them. In a way
that’s already happened with the
English directors. People working in
video have to remember that, just as
a writer doesn’t use the same devices
in a novel as in a short story, a video
must rely on imagery to tell a non-
linear tale.

“Dance movement, for example,
hasn’t really been used effectively in
video, except by Michael Jackson.
Most videos are completely cold,
emotionless, like a bad movie where
the actors are unaware of the people
around them. Video is not a silent
movie, although that’s how it's been
approached.”

Friedman is currently involved in
three video projects: “Far From The
Beaten Paths” with Jean-Luc Ponty
for Atlantic, “Nothing To Do With
A Dog” with Krisma, also for Atlan-
tic, and “Lies” with Runner for
Sutra Records.

Adam Friedman
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These are best selling videocassettes compiled from
retail sales, including releases in hoth Beta and VHS
formats.

TITLE
Copyright Owner, Distributor, Catalog Number

WEEKS

48 HOURS "2‘”

Paramount Pictures, Paramount Home Video
1139

JANE FONDA'S WORKOUT A (ITA)
KVC-RCA, Karl Video Corporation 042

AN OFFICER AND A GENTLEMAN A
Paramount Pictures, Paramount Home Video 1467

HIGH ROAD TO CHINA
Warner Brothers Pictures, Warner Home Video 11309

AIRPLANE 1i: THE SEQUEL @
Paramount Pictures, Paramount Home Video 1489

FRANCES
Thorn/EMI 1621

ALICE IN WONDERLAND
Walt Disney Home Video 36

LORDS OF DISCIPLINE
Paramount Pictures, Paramount Home Video 1433

THE VERDICT
CBS-Fox Video 1188

MAD MAX
Vestron V-4030

BLADE RUNNER A
Embassy Home Entertainment 1380

BEST FRIENDS
Warner Brothers Pictures, Warner Home Video 11265

FIRST BLOOD @
Thorn/EM1 1573

AIRPLANE! A
Paramount Pictures, Paramount Home Video 1305

SOPHIE'S CHOICE
CBS-Fox Video 9076

THE TOY
RCA/Columbia Pictures, Home Video 10538

GREASE @
Paramount Pictures, Paramount Home Video 1108

STAR TREK |I-THE WRATH OF KHAN (ITA) A
Paramount Pictures, Paramount Home Video 1180

PLAYBOY'S PLAYMATE REVIEW
CBS-Fox Video 6255

WINNIE THE POOH
Walt Disney Home Video 025

CLASS OF "84
Vestron V-5022

DURAN DURAN
Thorn/EMI TVD 1646

SAVANNAH SMILES
Embassy Home Entertainment 2058

PLAYBOY VIDEO VOLUME 2
CBS-Fax Video 6202

MY FAVORITE YEAR
MGM/UA Home Video 800188

SATURDAY NIGHT FEVER
Paramount Pictures, Paramount Home Video. 1307 A,
1113A

LOVESICK
Warner Brothers Pictures, Warner Home Video 20011

THAT CHAMPIONSHIP SEASON
Cannon Fiims, Inc., MGM/UA Home Video 800221

STAR WARS
CBS-Fex Video 1130

THIS ISLAND EARTH
Universa! City Studios, Inc. MCA Distributing Corp. 55076

STRAWBERRY SHORTCAKE IN BIG “PPLE CITY
Family Home Entertainment, MGM/UA Home Video 338

STAR TREK: THE MOTION PICTURE A
Paramount Pictures, Paramount Home Video 8858

POLTERGEIST A (ITA)
MGM/UA Home Video 800165

JASON AND THE ARGONAUTS
RCA/Columbia Pictures Home Video 10346

ROAD WARRIOR @
Warner Brothers Pictures, Warner Home Video 11181

LET'S SPEND THE NIGHT TOGETHER
Embassy Home Entertainment 1231

JACK! SORENSON'S AEROBIC DANCING
MCA Distributing Corp. 55090

| THE JURY
CBS Fox Video 1186

ROCKY 11l @ (ITA)
CBS-Fox Video 4708

THE COMPLEAT BEATLES @
MGM/UA Home Video 700155
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These are most popular videacassette rentals, in both
Beta and VHS formats, compiled from a survey of re-
tailers and wholesalers.

TITLE

Copyright Owner, Distributor, Catalog Number

EXS
AT #1
2

48 HOURS
Paramount Pictures. Paramount Home Video
1139

SOPHIE'S CHOICE
CBS-Fox Video 9076

FIRST BLOOD
Thorn/EMI 1573

HIGH ROAD TO CHINA
Warner Brothers Pictures, Warner Home Video 11309

THE TOY
RCA/Columbia Pictures, Home Video 10538

THE VERDICT
CBS-Fox Video 1188

FRANCES
Thorn/EMI 1621

MY FAVORITE YEAR
MGM/UA Home Video 800188

MAD MAX
Vestron V-4030

LORDS OF DISCIPLINE
Paramount Pictures, Paramount Home Video 1433

BEST FRIENDS
Warner Brothers_Pictures, Warner Home Video 11265

THE STING It
Universal City Studios Inc., MCA Distributing Corp. 71015

AN OFFICER AND A GENTLEMAN
Paramount Pictures, Paramount Home Video 1467

AIRPLANE 1I-THE SEQUEL
Paramount Pictures, Paramount Home Video 1489

ROAD WARRIOR @
Warner Brothers Pictures, Warne~ Home Video 11181

KISS ME GOODBYE
CBS-Fox Video 1217

I, THE JURY
CBS-Fox Video 1186

LOVESICK
Warner Brothers Pictures, Warner Home Video 20011

TIMERIDER
Pacific. Arts, Video Records; MCA Distributing Corp. 528

THAT CHAMPIONSHIP SEASON
Cannon Films, Inc., MGM/UA Home Video 800221

JANE FONDA'S WORKOUT
Karl Video Corporation 042

STILL OF THE NIGHT
CBS-Fox Video 4711

BLADE RUNNER A
Embassy Home Entertainment 1330

CREEPSHOW
Laurel Show Inc./Warner Brothers Pictures, Warner Home
Video 11306

SAVANNAH SMILES
Embassy Home Entertainment 2058

VIDEODROME
Universal City Studios Inc., MCA Distributing Corp. 71013

NIGHT SHIFT
The Ladd Co., Warner Home Videa 20006

THE BOAT (DAS BOOT)
RCA/Columbia Pictures Home Video 10149

PSYCHO
Universal City Studios Inc., MCA Distributing Corp. 55001

ROCKY H! @ (ITA)
CBS-Fox Video 4708

PLAYBOY'S PLAYMATE REVIEW
CBS-Fox Video 6355

POLTERGEIST A
MGM/UA Home Video 800165

CLASS OF '84
Vestron V-5022

MONSIGNOR
CBS-Fox Video 1108

NATIONAL LAMPOON'S CLASS REUNION
Vestron V-5021

STAR WARS
CBS-Fox Video 1130

THE SECRET OF NIMH
MGM/UA Home Video 800211

FAST TIMES AT RIDGEMONT HIGH
Universal City Studios Inc., MCA Dist. Corp. 77015

THUNDERBALL
CBS-Fox Video 4611

PLAYBOY VIDEO VOLUME 2
CBS-Fox Video 6202

@ Recording Industry Of America seal for sales of 25,000 units plus ($1,000,000 after returns) (Seal indicated by dot). A Recorqing Industry Of America seal for sales of 50,000
units plus ($2,000,000 after returns) (Seal indicated by triangle). (ITA) International Tape/Disc Assn. seal for net sales and/or rentals of at least $1 000,000 at wholesate. (Seal
indicated by ITA seal).
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The World Sourcebook of the Music and Home Entertsinment Industries

Special Silver Anniversary Edition

The special Silver Anniversary edition of the
Billboard International Buyer’s Guide will be
the biggest, best read, most widely circulated
Guide ever. It will present every conceivable
product and service sold to the industry, in an
easy-to-use format, with thousands of listings
by category and by geographical area. They
are all there: record companies, music
publishers, wholesalers, distributors,
one-stops, rackjobbers, importers/exporters,
industry services and organizations, equip-
ment manufacturers and suppliers.

New Categories
New categories this year will include manufac-
turers, wholesalers, hardware, software and
accessories in the areas of:

* Compact Disc  + Video Cassettes

* Video Disc * Video Games

Contact Ron Carpenter, Advertis-
ing Director, New York, at (212)
764-7353, or contact any Billboard
Sales Office around the world.

Billboard .0

The International Newsweekly of Music and Home Entertainment
1515 Broadway, New York, N.Y 10036

New York City: 212-764-7356; Beverly Hills, California: 213-859-5316;
Nashville, Tennessee: 615-748-8145; Toronto, Canada: 416-365-0724;
London, England: (01) 439-9411; Paris, France: 1-738-4321;
Hamburg, West Germany: (040) 631-4299; Milan, Italy: 28-29-158;
Madrid, Spain: 232-8000, 231-8319; Tokyo, Japan: (03) 498-4641;
Sydney, Australia: 436-2033.

».':‘-';,‘ -

——
——
——————
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\

Worldwide Distribution

The 1983-84 Billboard International Buyer’s Guide
will be distributed to all categories in the Guide,
in addition to bonus distribution at industry
conventions such as MIDEM. It will reach key
executives, owners, and buying decision-makers
in over 100 countries who constantly refer to it,
plan with it and travel with it.

No Increase in Advertising Rates
Although this year’s Buyer’s Guide will be bigger
and more widely circulated, there is no increase
over last year’s advertising rates.

NEW —Boldface Listing FREE

Also new this year, advertisers will receive a
boldface, all caps listing plus a “see advertise-
ment” cross-reference, FREE. .. tohelp readers
quickly zero-in on your advertisement.

A SINGLE AD THAT CARRIES WEIGHT ALL
YEAR, ALL AROUND THE WORLD...

Take advantage of it—more exposure for less
money with the Billboard 1983-84 International
Buyer’s Guide!

AD DEADLINE: AUGUST 12, 1983 rublished September 30, 1983

{ Billboard 1515 Broadway, New York, N'Y 10036

(0 Yes! Reserve my ad. I understand that I will
receive a free boldface, all caps listing with my order.

Ad size

(0 New ad is on the way. [J Repeat my ad from last year’s Buyer’s Guide.

{J Please contact me to discuss our plans.

Name

Company Name

City State Zip

} DPhana( )
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ANOTHER BLOCKBUSTER
VIDEOCASSETTE FROM

’ Sean Penn. Life has pushed

k ' HOR" EM him into a corner and he's coming

® out fighting.

THORN EMI Video, the people who brought you “First Blood " and
‘Frances,” are pleased to bring you another blockbuster videocassette,
“Bad Boys. In its first three months, “Bad Boys "earned over $15 million,
soaring to the top of Variety's 50 Top-Grossing-Films list. Now, "Bad

Boys" can socar to the top of your top selling list of videocassettes, too. THORN EMI

Order “Bad Boys" videocassette from THORN EMI Video. Then get

good and ready for lots of business.
For more information and the distributor nearest you, call toll-free: V I D E O
(800) 648-7650.
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_ Fast Forward

® Continued from page 27
are reported in use, with sales of
some 40,000 a month.

Sievey so far seems to have only
brought music and computer-gener-
ated video together in the very sim-
plest of ways. He has been asked by
EMI Records to devise new game
tracks to be put on the computer side
of some 12 more music/computer
releases by other artists.

We're in no position to second-
guess EMI’s marketing strategy. But
there is a lot that can be done by just
concentrating on providing creative
computer graphics mixed in to ac-
company and enhance a pop music
performance as either a super- or a
sub-audible synchronized computer
data track for video display that
would not interfere in any way with
the audio-only playback enjoyment
of the vocal and instrumental per-
formances.

Without a computer connection,
both sides of the record can be pur-
chased for enjoyment as audio-only
performances in their own right.
With a computer connection and us-
ing, for example, a large screen color
tv projection, a creative visual artist
employing a full arsenal of com-
puter-generated colors and effects
could easily turn the music into a
psychedelic experience. Sinclair’s
1K memory ZX-81 is a start. The
16K ZX-Spectrum is better.

We have used the term “video”
because the-computer’s output is dis-
played on a regular tv set. But we're
talking here about a video that is
generated by a stream of digital
pulses and not as the end result of a
film or videotape production of the
kind produced for MTV and similar
uses by the labels.

The former represents a very nar-
row bandwidth data stream for
which there is plenty of “room” on
today’s 33/45 records. The latter
represents a broad-band signal for
which there’s no room on today’s
33/45 record technology and which
must use videotape or videodisk at a

~ Music
Monitor

e Video Drift: “Drifting” by
Sheila Walsh & Cliff Richard was
captured on video by Keith Macmil-
lan of KEEFCO in London, for
DJM Records. Cliff Richard co-pro-
duced the audio.

e Video Violin: Kat Thomas has
completed a self-produced video,
“Video Violin,” with Videolife in
New York. The classically trained
violinist combines rock and classical
music with video game special ef-
fects.

e Who, What?: The USA Cable
Network launches a “Test Your
Who IQ” contest next Monday (25),
with winners to be announced on
“Radio 1990” in August. Questions
will air on that program, as well as
on “USA Hot Spots” and “Night
Flight” July 25-30. Prizes include
Who tour jackets and videocassettes.

® Third Dimension: Nazareth
and Franke & the Knockouts appear
in the Bob Yde Productions tele-
vision special “Video Concert One,”
taped in 3D video. Yde, the show’s
executive producer and co-director,
based in Honolulu, explains that the
show will be distributed by his com-
pany’s marketing organization,
based in Atlanta.

® Screen Dreams: Martin Briley’s
“Put Your Hands To The Screen”
was produced by Simon Fields and
directed by Don Letts for Limelight.
Additional projects by the company
have been for Carlene Carter and
Toto.

much higher retail cost.

EMI UK. has been able to sell its
first music/computer pop video
single at a list price of about $2.20
for use on a “computer video
player” costing one-quarter or less
the price of a VCR.

Some kind of an interface is re-

quired to convert the digital data re=
ceived from the record for use by the
computer. In the case of the T-S
1000, this capability is built in and is
accessible by an audio jack.

As yet, we know of no specific
plans to produce and market music/
computer records in the U.S. for use

with the T-S 1000 or any other com-
puter. But it seems like a natural,
and we should expect to see it here
before too long.

The opportunities to bring to-
gether the worlds of records and
computers, still generally separate,
are endless. The real bottom line is

the opportunity to keep up with to-
day’s record buyers who are march-
ing into the video age—with or with-
out us.

(Ken Winslow is publisher of the
Videoplay Report, a newsletter
analyzing developments in video
hardware and software.)
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THE BILLBOARD BOOK OF

1955 TO PRESENT

by Joel Whitburn

Here it is! The definitive listing of all records making the
Top 40 of the Hot 100 Charts in Americal Based on the
world renowned Billboard Charts, it organizes and cata-
logs the 7000 + songs that have made the Top 40 great
since 1955.

In a matter of seconds you can look up any recording
artist or song title you can think of and find out e all the
Top 40 hits of an artist’s career « the date of any song’s
debut on the Top 40 » the length of its stay on the charts
« the highest position it achieved e the label and record
number of every song e various versions of the same
song to make the charts—everything you could possibly
want or need to know! Contains over 300 rare and excit-
ing photos!

The book is more than a collection of lists—it’s filled
with exclusive and factual trivia about artists and their
songs that even the most devoted fans might not know.

Don‘t wait to send for your copy of this essential guide
to pop music!

You’li have a great time testing your memory, stump-
ing your friends, and reminiscing about the songs and
stars you grew up with. Elvis Presley, Buddy Holly,

The Beatles, Led Zeppelin, The Clash, and everyone in
between are all here in this incredible history of
America’s—and your own—musical passions.

512 pages. 7 x 9's. 302 B&W illus. 8230-7511-7. $14.95
{paper) Newly Released

Just $89.00 for each prepack {10 books each)
saves you $60.00 off the regular retail pricel

You also get a free point-of-purchase display
poster with your order. Be ready for blg cus-
tomer demand] Order now and savel

By, .\
toe.d
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.
{ .
s
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with introduction
by CASEY KASEM

Watson-Guptlll Publicatlons
PO. Box 2014
Lakewood, NJ 08701

Retailer Prepacks {must be prepaid)

Please send me _______ prepacks at $89.00
each ($14.95 x 10 less 40%) plus a free point-
of-purchase display poster. #075125

Signature S -

Name

Address . - o—

City ___State __Zip

Note: All orders subject to credit approval.
w030 0031
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SIXTEEN DUET—Producer Narada Michael Wailden, center, takes artists

Kathy Sledge, left, and Stacy Lattisaw through their paces in preparation for

his production of a duet by the two singers for Lattisaw’s Cotillion LP *“Six-

teen.” The title of the tune, recorded at Room 10 Recording in Washington,
D.C., is “What’s So Hot About Bad Boys.”

Systems Shown At
Midwest Exchange

By MOIRA McCORMICK

CHICAGO—Registrants at the
1983 Midwest Music Exchange, held
here June 24-26 at the Bismarck Ho-
tel, were able to glimpse the latest in
pro equipment from a variety of
manufacturers normally unavail-
able for public viewing.

Courtesy of AVC Systems, a pro-
fessional audio systems house with
branches in Minneapolis and Chi-
cago, 14 of the firm’s more than 120-
plus represented lines exhibited
their newest equipment throughout
the three-day music industry sym-
posium.

AVC, which also sponsored the
industry banquet June 26 which fea-
tured guest speaker Clive Davis, in-
vested heavily in this year’s MMX in
order to increase its visibility in the
Midwest market, according to presi-
dent Doug Ordon. The eight-year-
old company, founded in Min-
neapolis by Ordon and partner Jon
Bormann, expanded to Chicago in
1981,

“Through the MMX, we wanted
to let people know what we're
about,” says Ordon. “It’s a chance to
get a lot of people together and con-
centrate on making the music busi-
ness happen in the Midwest. Major
studio owners and regular guitar
pickers are rubbing shoulders and
conversing one on one. We're trying
to bring the new technical develop-
ments to them so they’ll be aware of
the leading edge.”

New equipment showcased by
AVC at the Exchange included
DBX’s Soft Touch synchronizer
controller and 700 Digital Processor,
Lexicon’s $4,800 digital reverb
Model 200, Harrison’s MR4 console
and tv consoles, AKG’s tube micro-
phone, Beyer’s headphones, JBL’s
computerized design package with
IBM personal computer interface,
and Otari’s medium-priced
recorder. ’

In addition, Mic Mix was showing
its new processing equipment for

spring reverbs, Ramsa’s latest con-
sole was on display, Soundcraft’s
new 1600 and 200 consoles were
shown, Studio Technologies’
recently developed smalil plate was
exhibited, 3M Scotch showed its
tape line Tascam displayed its 8516
XLR interface, and UREI unveiled
its new process equipment.

Ordon says he feels AVC added a
new dimznsion to the Midwest Mu-
sic Exchange this year with its tech-
nical embhasis. “We were not trying
to distract from the academic and
creative aspects of the MMX,” he
says. “We view the systems and
equipment approach as a creative
complem.ent.”

Baldwin Introduces
Computerized Piano

CINCINNATI-The Baldwin Pi-
ano & Drgan Co. has developed a
computzrized piano that the firm
says allows anyone to produce pro-
fessional piano music at the touch of
a button. The unit, designated Pi-
anoPro, was introduced at the recent
NAMM. show.

The unit looks and sounds like a
traditional piano, and has the keys
of a piano, but is computer-con-
trolled .nternally. According to Ken
Edgingion, product development
manager for the Baldwin Piano Co.,
the unit is designed for use by busy
adults who do not have the time for
piano lJessons or for hours or prac-
tice.

The unit costs about the same as a
conventional piano. According to
Edgington, some of the digital and
analog computer technology used in
modern organs has also been
adapted for use in this system. Pi-
anoPrc will become commercially
available this fall and winter at
Baldwin dealers across the country.

Pro Equipment & Services.

Bay Area Studios On Upswing

Video Playing Key Role In Turnaround; Digital On Hold

This is the first of a two-part series
on the state of the recording studio
business in the San Francisco areu.
The conclusion will appear in next
week’s issue.

By JACK McDONOUGH

SAN FRANCISCO — Recording
studios in the San Francisco Bay
Area are finally experiencing a turn-
around from the economic hard
times of six to 12 months ago.

Indications are that the rise in the
popularity of video is playing a sig-
nificant role in aiding this upswing.
Many studio operators have already
installed video gear or are planning
to do so before the end of the year.

On the other hand, there is a con-
tinuing hold on digital, until sam-
pling rates are improved. This atti-
tude prevails in spite of general
acknowledgement that the con-
sumer end of digital will take off
strongly within the year.

Nonetheless, the overall picture is
colored by a number of local vari-
ables. Most notable are the contin-
uing importance and influence of
traditionally hyperactive small la-
bels and independent project devel-
oper, the continuing emergence of
San Francisco as a general media
and advertising center, and its pre-
dominance in the computer field.

Steve Hart, operator of the 16-
track Corasound in San Rafael, says,
“The Bay Area is becoming increas-
ingly big in media of all sorts. Film
and video people will create enough
work to trickle down to many of the
studios.”

One of the better indications of
the emerging mix of making records
and doing ad and video work is the
fact that of 42 Clio awards given this
year for national television spots, six
were copped by a San Francisco ad
agency—despite the fact that only
2% of all national tv ads originate
here. While much of the production
work for these ads was done in Los
Angeles, studios such as Coast, King
& Krause and Remal can thrive on
ad work alone. Others, such as Rus-
sian Hill Recording in the city and
Tres Virgos in San Rafael, can gen-
erate large amounts of ad work to
supplement album and singles
recording. Says Bob Shotland of
Russian Hill, “We’ve done national
spots for McDonald’s, IBM, Levis
and Chevrolet, to name a few.” In
addition, Russian Hill has, over the
past eigth months, hosted work on
about six major feature film and
television movie projects since creat-
ing a new room for film-to-tape
transfer, dialog and video post-pro-
duction.

Music Annex in Palo Alto, in the
heart of Silicon Valley, is completing
work on a 3,000 square foot video
sound stage while at the same time
scoring with industrial media proj-
ects from local high-tech firms. Da-
vid Porter of the Annex notes that
his studio has recently worked on
audio/visual presentation projects
for such corporations a$ National
Semiconductor, Apple, Osborne and
Rolm.

Augmenting this boost from the
media community is a pickup in in-
dependent label and demo work. Pat
Gleeson of Different Fur, a studio
that was hard hit by the decimation
of “all the middle rank artists that
were our bread and butter,” says
that things are looking up again.

“A lot of people are being signed
to provisional deals and are coming
in for demos,” says Gleeson. “The
management companies in particu-
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lar are starting to spend, and the
smaller labels are gearing up again.
Our bookings have increased from
about 50 hours a week to 85 or 90. A
good example would be Eric Jacob-
sen—a veteran who works with
strong local acts—who’s been here
working with the Silvertones.”

Jacobsen has also been working
with writer/guitarist Richi Ray at
Corasound, where operator Hart re-
ports an observation similar to Glee-
son’s. “Six months ago,” notes Hart,
“there was very little investment
capital for projects. Since no one was
coming up with the backing, the acts
are starting to find their own money
instead of just waiting.” Jerry Jacob
of Tres Virgos concurs: “There’s a
lot of recording being done. Not
necessarily records being made, but
a lot of recording.”

Hart says his worst period was six
months ago, when “we had a hor-
rible three-month run, but it’s since
picked up.” Porter indicates a simi-
lar experience. “We turned the cor-
ner in March,” he says, “and April,
May and June have been good. July
looks shaky, but we're seeing book-
ings already for the fall.”

David Rubinson of the Automatt
says, “We went through a few bad
months. Six to eight months ago it
was real slow, and people were also
paying their bills a little slower, but
right now we’re doing fine.” He at-
tributes his turnaround to “some
wonderfully loyal clients” like San-
tana, Frankie Beverly, Narada Mi-
chael Walden (a Rubinson managee
who has produced such artists as
Angela Bofill and Phyllis Hyman at
the Automatt), Jefferson Starship
and labels like 415, Redwood and
Solar.

Rubinson says the Automatt is
updating to become a totally Tri-
dent/Studer complex. “We are
doing extensive redecorating, and
are also much closer to bringing in
video post-production and convert-

ing one room totally to that. We
have the only really sound stage-
sized studio in the city, and we can
interface it with video capability.
However, we won't compete with
video production houses. There are
already plenty of good people in San
Francisco who can do that.”

The Plant in Sausalito—known as
the Record Plant until this spring,
when its final ties to the Los Angeles
Record Plant were terminated—is
also, according to new manager Paul
Broucek, on the way to becoming an
all Trident/Studer complex.

The Plant has also been under-

33

going “retooling in order to better -

bring the studio to the contemporary
market,” says Broucek. A ceiling in
studio A has been raised, and slats
have been installed to make the
room tunable. Studio B may also get
a ceiling-lift, and Studio C, the
smallest room, has been completely
redone (with a Neotek III console
and 3M M79 24-track recorder) to
accommodate Lizard Rock Produc-
tions, a partnership between Tim
Goodman and ex-Doobie Brothers
John McFee and Keith Knudsen.

The Plant has also made an ar-
rangement with veteran engineer/
producer Jim Gaines whereby
Gaines is designated chief engineer
and will bring most of his work to
the Plant. He recently finished asso-
ciate producer’s work on upcoming
packages by Huey Lewis & the News
and Pablo Cruise. Jefferson Starship
producer Ron Nevison is now fin-
1shing a Grace Slick solo LP at the
Plant, and both Dan Fogelberg and
Ted Nugent are due in during the
summer.

Broucek says the general health of
the Plant’s business “is better than in
some years. | could not put another
project in here for the next few
months.” He says that the Plant is in-
volved in a video post-production
venture, but that there are no plans
now for digital.

INTERNATIONAL SALES
VICE PRESIDENT

Number two position at
leading firm selling disc
and tape production
equipment worldwide.
Must have knowledge
of international sales,
shipments and trade
shows, some familiarity
with use of computer
and good letter-writing
ability. Some travel.
Send resume with sal-
ary requirements to

Milton B. Gelfand, president

400 Madison Ave., NY 10017

advodaniig ‘€861 ‘€c AN
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By ERIN MORRIS

In New York City at A&R Studios, Glenn Ken-
ney producing Nite Fall for Record Breakers in-
ternational. James Nichols is engineering the
project.

Paul Colfins & the Beat at the Ranch cutting
an EP, with Jon Mathias engineering. The band
is producing the project for release on Jem Rec
ords. . .. Huw Gower producing the Decos’ up-
coming EP, with Jerry Thichava behind the
board. . . . Dzone in with producer Nicky Moroch
finishing a four-song EP for Duo Productions.
Wayne Waneski is engineering. Robbie Norris as-
sisted on all three projects.

At Evergreen Recording, Ellen Shipley cutting
overdubs for her next release on Capitol. Morrie
Brown is producing, with Rob Stevens and Steve
Goldman engineering.

Essence Ml laying tracks at Electric Lady
Studios, with Richard Basoff producing and Ed
Garcia engineering. John Shivers is seconding
for the project. . .. lrene Cara finishing tracks
for her upcoming Backstreet LP, with Giorgio
Moroder producing and Mike Frondelli engineer-
ing. Bruce Buchalter is assisting. . . . Jay Stoval
cutting a 12-inch single with producer August
Darnell for Ze. Mike Frondelli is engineering,
with Michael Abbott assisting. ... Unknown
Stranger cutting tracks with John Luonge pro-
ducing for Street Stuff. Frondelli is at the board.
... Larry Levan mixing Gwen Guthrie’s 12-inch
single for Island. Eddie Garcia is behind the con-
sole, with Buchaiter assisting.

In Gladwyne, Pa., at Kajem Studios, four sin-
gles being cut for Canadian label Musicworks.
The artists include the Littie Dabs, Russell Dab-
ney, Gypsy Lane and Shirley Jackson. Russell
Dabney and Larry Davis are producing the proj-
ects, with Mitch Goldfarb engineering. ...
Tracks are being cut for the George Hackett
Band and Jonathan Neal. Both projects are pro-
duced and engineered by Goldfarb. . . . John Ed-

die & the Front Street Runners cutting EP
tracks, with Eddie producing and Goldfarb at the
controls. ... Several projects are being engi-
neered by Joe Alexander, including the Vinnie
Gallagher Band, produced by Gallagher, Dashing
Young Men, produced by the band, and Sacred
Heart, produced by the band.

In Phoenix, Md. at Sheffield Recording Ltd.,
Doug Miller cutting gospel LP tracks for Gos-
pearl, with John Harley producing and Bill Muel-
ler engineering. . . . Zimmerman & Marvin work-
ing on an inspirational album, with Dan Marvin
arranging, Tim Zimmerman producing and Meul-
ler engineering. .. . the Softenes cutting with
producer Melvin Miles and engineer Victor Gior-
dano. ... Private Lives cutting album tracks
with John Palumbo producing and Giordano at
the board.

Atlantic act Slave cutting at Sth Floor Record-
ing Studio in Cincinnati. Jimmy Douglass is pro-
ducing the effort, with Gary Platt engineering.
Bob Craig and Jerry Studenka are assisting. . . .
Platt mixing Adrian Belew's next album release
for Island, with Kathi Jo Williams assisting. . ..
Bootsy Collins cutting LP tracks with engineer
Robin Jenney.

At Hilltop Recording Studio in Madison,
Tenn., Pat Boone cutting tracks for a new album
release with Billy Linneman producing and Ke-
vin McManus engineering. John Nicholson is as-
sisting.

Recent activity at Bee Jay Studios in Orlando,
Fla. includes Axe laying tracks for Atco with Al
Naili producing and Andy De Ganahl engineer-
ing, and guitarist Alexis Angel producing tracks
for an album with engineer Dana Cornock.

In Los Angeles at Weddington Studios, David
Diggs producing Bob Bailey for Light/Triangle
Records, Billy Taylor and Christopher Banninger
are engineering.

At The Record Plant Studios, Dexys Midnight
Runners cutting with producer Pat Griffith.
Ricky Delena is engineering, with Bill Freesh as-

Studio Track

With your apex printer
you'l print label copy
right on your cassette.

Print up to 5,000 units per hour.

Save time, money, trouble, space.

Eliminate inventory problems, costly label overruns.
Save 3¢ or more per cassette.

AUDIOMATIC CORPORATION @

400 Madison Avenue
New York, New York 10017
Telephone: (212) 308-6888

Telex: 12-6419

sisting. The tracks were cut live at Perkins Pal-
ace. . .. Joe Walsh also cutting live tracks at Per-
kins Palace, with Griffith producing and Freesh
engineering. Eddie Delena is assisting on that
project. . .. Rick Holton and Ed Freeman pro-
ducing Natalie Nugent, with Jim Scott engineer-
ing and David Bianco seconding.

In San Diego at New World Recording Studio,
Four Eyes cutting debut MCA album with pro-
ducer Dane Conover and engineer Earle
Manxey.

Grover Washington Jr. producing his new
album for Elektra/Asylum with Peter Humphreys
engineering and Barry Craig seconding. .. . Ni-
cole Grant working with producer Patti LaBelle.
Stoppe is engineering, with Wisner assisting. . . .
The D'Jays producing their next release with
Tarsia at the board and Mike Tarsia assisting.

Editor’s note: All material for the
Studio Track column should be di-
rected 1o Erin Morris in Billboard’s
Nashville office.

Digital Discussed
At SPARS Meet

NEW YORK-—-Members of the
Society of Professional Audio
Recording Studios (SPARS) attend-
ing a regional meeting at Sound-
works studio here June 29 were
treated to a look at digital tech-
nology past and present. Anthony
Agnello, vice president of Eventide
Clockworks, gave a thumbnail his-
tory of digital and discussed his
company’s new Digital Processor SP
2016.

In “Digital Processing For The
'80s,” Agnello, who designed the
unit, explained the theory behind its
operation: “We wanted something
the user could get used to quickly,
and it was hard to decide what was
the best format because of all the
different uses possible.”

The unit offers three continuous
modes for signal processing, includ-
ing a program mode from which
special effects can be selected. Up to
64 different effects are possible, and
they can be given names, rather than
just numbers, by the user.

Agnello explained, “The first digi-
tal products appeared 10 years ago;
the field actually began in 1971 with
the development of the IC. The IC
could be used for short-term audio
memory, and the digital delay line
was developed. From there came
signal processing devices and digital
reverbs.

“The best way to represent infor-
mation is by taking a signal and
quantizing it—converting it into
numbers. Once that’s done, it’s diffi-
cult to poliute that number, unless
there’s a catastrophe failure.” That
theory is the basis for digital record-
ing, and Agnello gave specific exam-
ples of the advantages of the latest
recording techniques. LAURA FOTI
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GOLDEN REEL—Paul Chandler of Ampex, left, presents his firm’s Golden

Reel Award to Michael Ewasko, chief engineer, Ken Tracht, assistant engi-

neer, and Eddie Korvin, president of Blue Rock Studio, New York. The trio
was cited for their work on Joe Jackson’s A&M album ‘“Night & Day.”

Firm Offering Insurance
Geared To Studios’ Needs

NEW YORK-—-A comprehensive
insurance package, tailored specifi-
cally to the needs of audio and video
recording studio operators, has been
developed by A. Matarasso & Co., a
New York insurance underwriting
firm headed by Henri van Dam.

According to van Dam, the cov-
erage his firm offers goes beyond the
protection offered by conventional
insurance policies that offer finan-
cial insulation against property
damage caused by fire, flood and
theft. “Our package includes provi-
sions which cover the loss of re-
corded tapes which may be lost, sto-
len or destroyed,” he says. Other
features of the policy include:

® Coverage for equipment that is
insured on a replacement basis.

® Business interruption insurance
especially designed to cover net
profit, continuing expenses, and sal-

FROM VALLEY PEOPLE

New Multi-Function

NASHVILLE—Valley People Inc.
has developed a new multi-function
signal processor that succeeds the
firm’s 410/420 series Dyna-Mite
and Dyna-Mic systems.

According to Norman Baker,
president of Valley People, the new
model 430 unit consists of two chan-
nels of the Dyna-Mite signal proc-
essor. He says that each channel is
individually capable of performing
limiting, expanding, noise-gating,
keying, FM limiting, de-essing and
voice-over. Both channels can be
coupled for stereo operation.

Valley People has included its
Linear Integration Detector into
each Dyna-Mite channel of the new
processor. According to Baker, this

Tt
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Standard EIA
19” Rack Mount

NUMARK EQUALIZER—Numark has developed his preamp/mixer with six-

band equalizer for the professional market. The unit, model DM1650RM, has

two stereo phono and four line inputs, two of which are switchable to micro-

phone inputs. Also incorporated into the system are EQ defeat, 14dB talkover,

low cut filters on microphone inputs, and easy access headphone input with
separate volume control.

www americanradiohietorv com

aries which would have been earned
had there been no interruption in
business activity.

® Bailee coverage for recorded
material.

On coverage for equipment in-
sured on a replacement basis, van
Dam explains that if the equipment
is not worth replacing because it has
been rendered outmoded by modern
technology, then coverage can be
written to pay for upgraded equip-
ment.

He also explains that recording
studios require additional protection
against loss of income which occurs
when the facility becomes un-
tenable. It is for this reason that his
firm devised the business inter-
ruption coverage.

Van Dam says he feels that his
new program fits the needs of the
professional recording industry.

Signal Processor

has resulted in flatter VU meter
readings in the limiting mode than
has been achieved by devices using
Peak or RMS detecting functions.

Baker continues, “As a limiter, the
unit also offers threshold/output
coupling to maintain a predeter-
mined output level, regardless of the
amount of limiting. An Anticipatory
Release Computer ensures short re-
lease times without excess pumping
and modulation distortion.”

Also available is a model 431,
which features a combination of
Dyna-Mite and Dyna-Mic channels,
and a model 432, featuring two
channels of Dyna-Mic. According to
Baker, the Dyna-Mic employs modi-
fied Trans-Amp transformerless
pre-amplifier technology.

He adds, “Each of the Dyna-Mic’s
two independent preamplifier sec-
tions will accept a variety of input
sources, including microphones,
musical instruments, semi-pro out-
puts and line levels. Mixing controls
and front panel switches allow com-
plete routing freedom.” The single
output of each Dyna-Mic is said to
provide optimum level interfacing to
feed line level gear, musical instru-
ment amplifiers and audio sections
of video equipment and semi-pro
gear.

All models may be ordered with
optional front panel jack which al-
lows the user ready access to the in-
puts, external inputs, outputs, patch
points, and control/meter functions,
by means of a patch cord at the rear
of the panel.
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DERY): $1.55 per word—Minimum ad order $31.00

[] DISPLAY CLASSIFIED Ad (ALL ADS WITH BORDERS OR
REVERSE LAYOUTS): $64.00 per inch, 4 insertions $58.00
per, 12insertions, $55 00 per, 26 insertions $52.00 per, 52 in-
sertions, $42.00 per. Price discounts based on consecutive issue fre-

[] FANCY BORDER. $5 50 PER INSERTION (DISPLAY ADS
[] REVERSE CHARGE" $6.50 per insertion. (DISPLAY ADS

[] BOX NUMBER c/o Billboard, $6.00 service charge.
[] FOREIGN ADS NOW SAME PRICE AS U.S.

PAYMENT MUST ACCOMPANY ORDER
AGENCY DISCOUNTS NDT APPLICABLE ON CLASSIFIED ADS

MARKETPLAGE

Check Type of Ad You Want

[] REGULAR CLASSIFIED (ALL ADS WITHOUT THE BOR-

Check Heading You Want

ADDRESS ALL ADS: Billboard Classified.
1515 Broadway. New York. N.Y. 10036
Phone: Jetf Serrette 212/764-7388—In New York
[800] 223-71524 Toll Free—out of State
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FOR SALE

THE SURFARIS
LIVE

Recorded in 1981, this album features
all the classic Surf tunes, including
*"Wipe Out’’ and the original rare version
of “’Surfer Joe'* - *6.98 List Price
Distributed By
GREENWORLD DISTRIBUTION
Specialists in American Independents
and Imported Records From 30
Countries. Write or Call for Our
Extensive Free Catalogue.
Greenworld Distribution
20445 Gramercy Place, Box 2896
Torrance, CA 90509
(213) 533-8075 [CA, AK, HI]

(800) 421-2095 [Toll Free}

[ HOME VIDED
[] SONGWRITERS
[ JUBS AVAILABLE
[ HELP WANTED

[J COLLEGES

[] REHEARSAL SPACE
[] ANNDUNCEMENTS
[] MANY OTHERS

[] BUSINESS
OPPORTUNITIES

[ REAL ESTATE

[] FOR SALE

[] GOLDEN OLDIES

[] MISCELLANEOUS

[J OISTRIBUTING SERVICES

[] ELECTRONIC GAMES

Credit Card Number,
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FOR SALE OR LEASE

CASSETTES

Cut-outs and imports at a budget
price —we specialize in cassettes
and 8-track tapes. cali or write
for free list and prices.

J S J DISTRIBUTORS

6620 W. Belmont, Chicago, IL 60634
(312) 286-4444

- *  PROFITS DOWN?

COMPLETE LACQUER
CUTTING FACILITY

Naumann Lathe, Neve Console. Decca
cutting rack amplifier with F C L. Studer
playback and record uruts. Tannoy moni-
tors with Quad amplifier, Dolby noise re-
duction units  Also, Scully 8-track. 1'* R&P
unit For full details call

(514) 384-6667

Trousaritsof fites onassoriad Albunns
oA reeka jand. Cassates avniiatied at
f SBUDGET prices Gall lor wirkte bod o
s giant catalog

RECORD-WIDE IETRIBUTORS. ING ‘

1755 Chase Dr.

{ Fanton {SL Lensis) MO, S30246
o L 43 AT, 4
) % 1 % J

WE BUY & SELL LP'S & CASSETTES
IMPORTS - CUT-OUTS - ACCESSORIES
ON SALE JAZZ 8-TRACKS ONLY 10¢ EA

430 Falmouth Road
North Babylon, N.Y. 11704
For Free Catalog Call (516) 587-7722

I [Oners 7

DISTRIBUTOR

WHOLESALER/EXPORTER
VIOED GAMES. ACCESSORIES. AUDIO

PRODUCTS. 12" & 7" RECORDS. ALBUMS.
TAPES, COMPUTER SOFTWARE & JOY
STICKS.

STRATFORD DIST. INC.
815 SECOND AVENUE
NEW HYDE PARK. NY 11040
NY—212-343-6920, 516-352-4200
800-645-6558 Telex 6852201

INVENTORY
SELL-OUT

Hi-Speed Duplicating Equipt.—Cassetie,
Open Reel, 8-trk.—Sidewinders—%"" & 1"
BLM's, Labeling Equipt.. Heat Tunnels,
"L" Sealers. Splicers, Loaders, Winders,
Head Assemblies, Offset Presses, Label
Printers, AV Equipt., etc., etc., etc.
Ampex, Telex, Infonics, Grandy, New Jersey
Machine (Pony). Avery, Jagenberg (Col-
letta), King, Electro-Sound, Besseler,
Ampak, Audico, LaBelle, Optisonics, TEAC,
Marantz, Concertone, Crown, Akai, Roberts,
etc., etc., etc.

Prices & Details
(312) 664-3997

MAJOR NEW YORK

24 track recording facility for sale,
lease or long term rental.

Write to:
BOX 7514
BILLBOARD. 1515 BROADWAY. NY NY 10036

EQUIPMENT FOR SALE

NEUMANN MASTERING SYSTEM

Including tape machine, SX68 Head
VG66 Amplifier Rack, Level Sets HF
Limiters, Elliptical Equalizer and Variable
pitch and depth. $38,500.00 Dolby M16
track noise reduction $8,500.00.

Cali: JIM
(513) 681-8402

POSTERS

POSTERS

Largest Selection of
Rock Posters

ZAP ENTERPRISES

1251-3 Irolo St.. Los Angeles. Cahf 90006
(213) 732-3781
DEALERS ONLY

MERCHANDISE
FOR SALE

EXPANSION
SALE

Complete equipt. for 4-trk. studio
Complete equipt. for 8-trk. studio
Complete equipt. for 16-trk. studio

Ampex, MCI, 3M, Studer, Urei,

Crown, JBL, TEAC Tascam,
MXR, White, Altec, Steinway,
Kimball, Hammond, etc., etc.,
etc.

Prices & Details
(312) 664-3997

Professional Audio
Recording

TAPE

Reels * Cassettes
Ampex ¢ 3M
Ask for our recording supply

ke

Polyline 229
carp.

312/208-5300

1233 Rand Rd. * glg Plaines, IL 60018
24 Pl -

For Sale

NEVE 8058
RECORDING CONSOLE

In mint condition. 28 x 16 x 28 with direct
assignment on each module. 8 sends, 8
stereo return, 4 limiter compressors, phase
meter, descreet electronics, new tech
manual, spares kit, available immediately.
CALL TOM SEMMES 615-292-8130

* EXPORT EXPERTS *
Efficiency . . . our specialty!
Now Wave, Reck. Disce. Pop, Country

Jazz, Rapgee, RED

. hapg
FROMPT SERVICE TO ALL COUNTRIES
RECORDS, TAPES, AUDIO. VIDED
G000 PRICES — GOOD FILL

Maxi Music

150 Massau Sireet, {Sulte 1438)
New York, N.¥. 10038
Phone (212) 962-4930
X TELEX 239063 Maxi W
Domeslic iInquiries Welcome

WHILE OTHER PEOPLE are raising their
prices, we are slashing ours, Major label LI”s as
low as 50¢. Your choice of the most extensive list-
ings available. Send $5.00 for catalogs. Scorpio
Music. Box 391-BC. Bensalem, PA 19020, USA.

28x24 Automated recording console
Sound workshop 1600-High resolution
meters, built in frequency analyzer, super
group. transformerless mic imputs.

MUSIC MARKET
PRODUCTIONS, INC.
4130 Aurora St.
Coral Gables, FL 33146
(305) 442-4116

BUTTONS

asssnnw buttons, buttons, BUTTONS! seannans
Ordera $500r $100 Button Mastar sampler pak fosee all the
newest of our 60.000 designs' We re the world s largest
dist of lcensed and novelly pins with over 100 new
designs weeklyl We take full celurns and even lake returns
of other buttoncompanies’ stutf you gol stuck with' If you're
paying more than 40¢ per button you re getting ripped offl)
Kids that can’t swing 8 98 for an ip can aftord a buck for a
bulten' Ask for our 83 catalog NOW!!

Butien Mastar. PO Box 129 Bridgeport, PA 19405
1-|800) 523-1197-{natlomal) If you don! have a phone
1-]215) 277-1966-{PA) directory listing or business

cdrd—don t waste your ime
L s s i s ananpaanpagl

FTTFTETY

LENEERRERENRRRRRNNES

Button addicts need their habitual fix, We
supply uncut humor and potent originality
stralght from the source. Don't deal junk! We

push buttons! T-SHIRTS alsal Frea illustrat-
ed order form and samples!

EPHEMERA, Inc.
.0, Box 723

(415) 552-4199
San Francisco, CA 34101

REAL ESTATI

For Sale: 1220 seat music hall. One of the nicest in
the Ozark’s. Built in light and sound system.
Lobby duplication. inside of old barn. Two built
in apartments. Phone: (417) 442-7875.

www americanradiohistorvy com

POSITION
IS EVERYTHING
IN LIFE!!

Position your classified ad
in Billboarc week in week
out. Measure the effec-
tiveness after 6 to 8 weeks,
You will see for yourself
that it pays to advertise a
series of ads rather than
just once. Don't deny Bill-
board's audience a chance
to respond to your ad
message. Act today, don't
delay! ONLY THROUGH
CONSISTENT REPETI-
TION WILL INTEREST IN
YOUR AD MESSAGE
GROW STEADILY.

CASSETTE TAPE

SECURITY DEVICES

OESIGNED FIR RETAIL OUTLETS
EASY-TO-USE ' IN-EXPENSIVE
RE-USEAB_E & DISPOSABLE

5 SELECTIVE MODELS

—FOR SAMPLES AND PRICES—
CONTACT

C& D SPECIAL PRODUCTS
309 SEQUOYA DRIVE
HOPKINSVILLE. KY 42240

502885-8088

CASSETTE & 8 TRACK
BLANK TAPES

All lengths 2 min. thru 96 min. Best
Prices and Best Quality. Call or write
for price list. Samples sent upon
request.

LOREN WHOLESALE, INC.
4951 W. 13th Lane
Hialesh, Florida 33012
Tel: (305) 558-3221

PROFESSIONAL BLANK TAPE

Custom Cut 8 Track and Cassettes 90 dif-
ferent lengths in one minute increments.
Pnces start at 85.

- 8-T & cass Duplicators - Low cost Shnnk
Wrappers - Tape Players & Recorders - Re-
cording Supplies

CALL TOLL FREE 1 (800) 237-2252

In Flonda «call collect (813) 778-4442

BAZZY ELECTRONICS CORP.
3018 Avenue "C” Holmes Beach, Florida 33510
Master Card & Visa Welcome

CHART RECORD
SERVICES
lrus FASTEST, MDST DEPENDABLE
SERVICE [N THE WORLD

Atin: INTERNATION4L RADIG STATIONS. DISCOTHEQUES
and PRIVATE COLLECTORS
Subscribe to our AUTOMATIC AIRMAIL SERVICE for 45's.
LP’s. and Cassetles from all the charts

Special Orders Welcome

AIRDISC USA

P.0. Box 835, Amityville, N.Y. 11701

DANCE FLOOR

L O 4h 4b 20 20 2B 4B g o

THE MUSIG SERVIGES
MOOULAR LIGHTED DANCE FLOOR

Distributors welcome — trouble free —
low cost — controllers available

Call or write: *

MUSIC SERVICE %

327 S, Milier Rd., Akron, OH 44313
(216) 867-1575

X¥ A XX XXX A

VOICE SPECIALIST

MAN OF MANY
VOICES NEEDED

Creative person to write and produce
radio commercials. $25,000 per year and
up Send demo tape/resume to

P.O. Box 45686

Tulsa, OK 74147

Offices in Hollywood, FL and Tulsa. OK

* d Kk K Kk Kk

BOXES FOR s
AUDIO & VIDEO

BOXES FOR
STEREO 8 & CASSETTES

12" Pithar Prool Hesghts & Torm 1t Baautiful
Stock designs & custom printing,

1IN STOCK=—INSTANT SHIPMENT
Low Prices—Free Samples

PAK-WIK. CORPORATION
128 Tivoli SL. Alamy, WY 12207
(518) 485-4556 Collect

VHS & BETA BOXES
MUSICIANS
ATTENTION!

EXPERIENCED
BASSIST

Immediately available for origi-
nal Rock act. Able to relocate in-
nally. Call for portfolio,

ious inquiries only

(513) 399-6708
Ask for Bob

PRODUCERS—ARTISTS—STUDIOS
REAL-TIME

CHROME DUPLICATION

ON AGFA FROM ANY MASTER

Superb quality—fast—cheap.
(802) 862-8881

BLANK AUDIO & VIDEO
CASSETTE—8-TRACK
Direct from manutacturer—below whole-
sale—any length cassettes—4 different
quablies to choose trom—Ampex & Agfa

bulk and reel master tape from "4’ to 2"
Cassette duplication available Call tor
brochure

ANDOL AUDIO PRODUCTS. INC
4212 14th Ave., Brooklyn. N.Y. 11216
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

WHY PAY MORE ?
cassette sgltrk blanks, 3m tape

1-45 any amount cass..61strk .84
46-60 any amount - 69 - .92
61-80 any amount - .75 101
81-90 any amount - .85 " 1.10

CASSETTE &8 8TRK DUPLICATORS, CUSTOM
DUPLICATION, SHRINK WRAP 8 LABEL ADD25C

TRACKMASTER inC
1310 South Dixie Hwy. West
Pompano Beach Fla.33060
Tel: (305) 943-2334

COMEDY MATERIAL

ONE-LINERS NOTEBOOK 1S HERE!
Over 1,000 comedy nes compiled and up-

dated from the pages of the popular "The
Radio Personalty”’ Poltics. sex. TV,
sports. it's all there! Topical. witty. irreverent!
It you believe you owe your listeners the
best. jon the fun now Just make your
check or money order for $15 00 payable to
KEN MAYS, p.O. BOX 1374
Maitland, FL 32751 and
ask for ONE-LINERS NOTEBOOK ____|

FUN-MASTER
PROFESSIONAL COMEOY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN"

12 Available kssves $50—Plus S5 postage
HOW TO MASTER THE CEREMONIES §15 plus §3 postage
ANNIVERSARY ISSUE [All ditfereat] S30 plus §3 postage
35 FUN MASTER Gao Fies lanl differenil
§10p plus $10 postage

BILLY GLASON
200 W 54th St, NY.C 10019 (212) 265-1316
NO FREEBIES I'M PROFESSIONAL"

NOT COMEDY: CURRENT artist bios. daily
calendar, much more for weekly pros! Write on
letterhead for free issue: Galaxy, Box 20093-A.
Long Beach, CA 90801,

FREE SAMPLE OF radio’s most popular humor
service! Write on station letterhead: (F'Liners.
1237 Armacost, #6-B, Los Angeles, CA 90025,
DEEJAY SPECIALS! MONTHLY gagletter!
Individualized Serivee! We have it all. FREE in-
formation package. PETER PATTER, P.0O. Box
402-R, Pinedale, CA 93650.

FESTIVAL &
NIGHTCLUB CIRCUIT

Available for colleges and night
clubs. Jump Jackson And His Blues
Band, The Ink Spots. Single Pianists,
Duos, Trios and other acts. Contact
Rhythm And Blues Attractions, 8959
So. Oglesby Chicago, Ill. 60617—
Phone: 312-375-4276.

(Continued on page 36)
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< HELP WANTED

JULY 23, 1983, BILLBOARD

Retail Opportunities
throughout Louisiana and Texas

YOUVE GOT GOOD
RETAIL EXPERIENCE.

MUSICLAND’S GOT GROWTH
OPPORTUNITIES TO MOVE YOU
INTO MANAGEMENT.

If you know the record industry, you know The Musicland Group—
the nation’s leader in music retailing. And if you have a solid retail
background, we're ready to put you on a fast-track into management.
Joinus for a career with a highly successful team of dedicated music
retailing professionals.

You'll be trained to take on responsibilities in the full range of retail
store operations, including: sales, inventory control, personnel, adver-
tising, and office administration.

To qualify you must have at least 2 years general experience in a
retail organization, with an emphasis on sales. A broad knowledge
of the record industry and versatile interpersonal communication ef-
fectiveness are essential.

Competitive salary and full benefits (including relocation assistance)
are offered. Local interviews will be scheduled. For immediate con-
sideration, send your resume or letter of qualification to: Dept. #001
for Louisiana opportunities or Dept. #002 for Texas, THE
MUSICLAND GROUP, Regional Office, 2432 West Peoria, Suite

1011, Phoenix, AZ 80529.
An Equal Opportunity Empioyer M/F/H.

— T
Musicland

_NewlP/Tape Releoses

® Connnued from page 23

BERG, ALBAN
Lulu Suite; Schoenberg: Theme &
Variations; Webern: Im Sommerwind
Philadelphia Orch., Ormandy
LP CBS Masterworks MP 38760
CAMPT 38760

BERIO. LUCIANO
Sinfonia; Bartok: Music For Strings,
Percussion & Celesta
Swingle Singers, New York Philh., Berio
Bernstein

LP CBS Masterworks MP 38779
CAMPT 38779

BERLIOZ. HECTOR
Lelio

Soloists, London Symph Orch & Chorus
Fioulez
LP CBS Masterworks MP 38767
CAMPT 38767

BOTTESINI. GIOVANNI

Messa De Requiem

Hatashi. Gallmetzer Jankovic Montane
El Hage, Milan RTV Urbini
LP Fort-Cetra LMA 3015 (PSI)

BRAHMS. JOHANNES
Quintet In F Minor For Piano & Strings

Serkin, Budapest Quartet

No List
No List

No List
No List

No List
No List

$10.98

LP CBS Masterworks MP 38769 No List
CAMPT 38769 No List
BRUCH MAX

Violin Concerto; Lalo: Symphonie

P

=== Group

GROW WITH US!
We need good people

EXPERIENCED PD WNOE FM TM
FORMAT — COUNTRY SEND TAPE &
RESUME

ERIC  ANDERSON—GM
529 BIENVILLE ST. NEW DRLEANS,
LA. 70130 EOE M/F

+ RETURNS SPECIALIST
+ EXPORT SALES

» OUTSIDE SALES

» TELEPHONE SALES

- WAREHOUSE

Contact: JOHN DILELLO
STRATFORD DISTRIBUTORS, INC.
815 SECOND AVE.

NEW HYDE PARK, N.Y. 11040
(212) 343-6920 (516) 352-4200

AUDIO VIDEO TAPE
TECHNICAL Wiz

Experienced in labeling and manufacturing
of audio & video tapes We are a large dis-
tribution house. Salary + bonus + com-
mission

CALL BRIAN [212) 688-6726

MISCELLANEQUS

SILK SCREEN PRINTING
LOW PRICES « FAST DELIVERY
DUGAN ENTERPRISES
T-SHIRTS, JACKETS, BAGS, ETC.
11842 Vose St.

No. Hollywood, CA. 91605
ASK FOR VIC
1-(213)-764-1318

WANTED: TALENT BOOKING Agents. RE-
SUMES TO: Chicage Fame Cultural Center, 220
S. State Street-Rm. 1612, Chicago, Illinois 60604.

ATTENTION
Managers, agents. entertainers, etc.
Luxury motor home gets you to the gig
on time in comfort. Female Chauffer
and delightful hostess at your service.
Catered food and drinks—24 hrs.

(213) 904-1315

EARN $400 TO $800 A WEEK WITH OUR
PROVEN ENVELOPE PROGRAM FROM

HOME, NO EXPERIENCE NECESSARY? NO
OBLIGATION? FREE DETAILS. SEND
STAMPED ENVELOPE TO: METZLER 4749
N. ALBANY, CHICAGO, IL. 60625.

ATTENTION: MUSIC INDUSTRY—Showcase
your talent on major N.Y.C. FM radio station.
hr. exclusive air time available. Information call:
212-892-7371.

VIDEO MARKETPLACE for
MANUFACTURERS, DISTRIBUTORS,
ONE-STOPS etc.

$40.00 per column inch

Pay for three (3) ads—GET 1 FREE!

(MO X-BATED PRODUCTS MAY BE
ADVERTISED IN THIS SECTION)

0 00000000000 OCOOS OGSO ONDS
@ MUSIC.VIDEO'S PRODUCED @ cALL TVLI WHEN ®
From $1500 PY

@ Creatvely produced wideos that will [ ]
deveiop your stage performance Into a YOU NEED V|DE0

‘ distinctively onginal TV image Be a part ‘ We use our 20 year experience to give ‘
of the future. call Trey (404) 923-2098 you great videos on time and in budget.

° CLUB Il ° (212) 2456119 (516) 957-4393 °

°® PRODUCTIONS @ °

000000000 00COCOOOGOSOSONS

DISTRIBUTING SERVICES

RECORDING TAPE & ACCESSORIES
24-HOUR FREIGHT PAID SERVICE

Best Selection—Best Service—Best Filt

MAXELL - TDK - DISCWASHER - SONY
- MEMOREX - FUJI - ASTROCADE - SHURE
- AMARAY - SCOTCH - SAVOY - RECOTON
- EVEREADY - AUDIO TECHNICA - DYNA-
SOUND - BASF - DURACELL - SOUND
GUARD - TRACS - ALLSOP - many, many
more! SEND FOR FREE CATALOG
A.l. ROSENTHAL ASSOCIATES
Depl A. 1035 Lows Dr. Warminster. PA 18974  {215) 441-8900

DEALERS DNLY
TOLL FREE ORDERING: (800) 523-2472

GENUME 3TYLI, HEADPHONES, CARTRIDEES
Wa disiribute at besi fa [or below)
pricing i
TEREMICE,  PRCKERAG,
[RADQ, SENNHEISER.

SHERE.  AUDI
DT STANTON

o the frade
ORTOFON.

(B00) 223-0111
(212} 4255100

MAGHETROMNIX INDUSTRIES
1688 46th 51, Brooklyn, NY 11204
Telex: 420445 INTEL (ITT)

GOLDEN OLDIES

* % Kk ok k ok kK
* DISCOUNT OLDIES *
SEND $1.00 FOR CATALOG

OVER 10,000 OLDIES *
SPECIAL DISCOUNT TO RADIO STATIONS
DISCOUNT OLDIES

BOX 77-B
NARBERTH, PA 19072

x (215) 649-7565 *
XXXNXXX NN

45 RPM RECORDS
THOUSANDS IN STOCK
Missic of the 50 0's and BO's

RECORDS UNLIMITED

TEG8 Belalr Rd., Baltimore, Md 21236
{301) Ba2 .:b!

*k Kk Kk k ko kk

* YOUR OLDIES CONNECTION *
LOWEST PRICES - FASTEST SERVICE
* Quantity discounts, 1000's of *
hard to get titles.
X SEND $1.00 *
FOR GIANT CATALOG

GOLD VAULT
x Box 202—Oshtemo, M 49077

»*
(616) 349-9413 *
XXX KK X RK

SONGWRITERS ™.

We bring your songs to life inexpensively with
top session players from THE DOOBIE BROS
BOZ SCAGGS THE JACKSONS GEORGE

BENSON etc Call write tor free sample tape

MOONLIGHT

213 893-0257 o1 665-7464 - 5313 Bakman Ave
Box 124 - No Holiywood CA 91601

MUSICIANS / SONGWRITERS

Your music professionally copied and arranged
Lead sheets Transcriptions/Arrangements
Prices you can afford

JAZZ guul TRANSCRIPTIONS NOW AVAILABLE

Affan: fok Music

#4-F
phone 312/787-5666

14 E. Waiton St
Chicago, IL 60611

www americanradiohistorv com

Espagnole

Francescatti, Mitropoulos, New York
Philh., Schippers

LP CBS Masterworks MP 38761 .
CAMPT 38761

CHOPIN, FREDERIC
Waltzes
Kocsis
LP Phulips dlgllal 6514280 (PolyGram) S 12 98
CA7337280 ... ... 12.98

COPLAND, AARON
Short Symph.; lves: Third Symph.
St. Paul Chamber Orch., Davies

LP Pro-Arte PAD 149 (lntersound)
CAPCD 149.

DEBUSSY. CLAUDE
La Mer; Nocturnes
Cleveland Orch., Maazel
LP London Treasury STS 15585
(PolyGram) ...
CASTS5 15585 .

DUKAS, PAUL
The Sorcerer’s Apprentice; Debussy:
Prelude a }'Apres-midi d'un Faune;
Ravel: Rapsodie Espagnole; Bizet: Jeux
d’Enfants; Chabrier: Fete Polonaise:
Honegger: Pacific 231
L' Orchestre de la Suisse Romande,
Ansermet
LP London Treasury STS 15591
{PolyGram) .. .. ..
CASTS515591
DVORAK. ANTONIN
Stavonic Dances, Op. 46 & 72
Cleveland Orch., Szell
LP C8S Masterworks MP 38753 . .
CAMPT 38753 .. . R
Trio In F Minor, Op 65 Stravmsky
Suite Italienne; Gliere: Duo For Violin &
Cello, Etc.
Heifetz, Piatigorsky, Pennario

No List
No List

No List
No List

.$398
. 8398

$3 98
..8398

. No List
No List

ANNOUNCEMENTS

PARAMOUNT
RECORDING
STUDIOS
ANNOUNCES

Tapes stored more
than 1 year will be
disposed of if not
picked up within 30
days of this notice.

CALL!
DON SCHLEGEL
213 461-3717

“CIVIL RICE”

QL Records I1s pleased to announce the release
of EINSTEIN'S RICEBOYS Direct-to-Digital
album “CIVIL RICE™ (QL 1002) In our test
marketing of leading college radio stations
CIVIL RICE™ went straight into top 10 on
most This 11 song audiofile album will retail
for $4 99 Imported Japanese pressings will
retall at $8 99 Also available on chrome and
metal cassette, and Compact Disc Distribu
fion by IMPORTANT RECORDS, New York The
QL stands for Quality Get used to it

RECORDS

CORAL GABLES, FL / (30%) 446-2477

—_—
T ——

gmﬁﬂ\fﬁ@

1l IBRART
4 13 "[‘ n.j' 1_1{'!1

INQUIRE ON STATION
LETTERHEAD:

RECORD SOURCE

INTERNATIONAL
1515 Broadway

New York, NY 10036

LP CBS Masterworks MP 38781 No List
CAMPT 38781 . No List
FALLA, MANUEL DE
The Three Cornered Hat
Dutoit, Montreal Symph.
LP London digital LDR 71060
{PolyGram). .$12 98
CALDR571050 $12 98

GABRIELI, GIOVANNI
Canzoni; Sonate
Philadelphia, Cleveland. Chicago Brass
Ensembles

LP CBS Masterworks MP 38759 . .
CAMPT 38759 .

GIULIANI, MAURO
Guitar Concerto In A, Op. 30;
Introduction, Theme With Variations &
Polonaise
Romero, Academy of St. Martin-in-the-
Fields, Marriner
LP Phihps 6514 296 (PonGvam)
CA 7337296

GLUCK, CHRISTOPH WILLOBALD
Orfeo Ed Euridice
Hoffman, Cornwell, Bergius, Cologne
Philh. Orch., Panzer
LP Metronome digital 0180 088 (3)

(PSI) .

GRIEG, EDVARD
Piano Concertos; Schumann: Piano
Concertos
Fleisher, Cleveland Orch., Szell

No List
. NoList

$10 98
$10 98

$32 94

LP CBS Masterworks MP 38757 . .No List
CAMPT 38757 ... ... . No List
Sonata In E Minor, Op. 7; Bizet:
Nocturne; Var. Chromatiques
Gould
LP CBS Masterworks MP 38784 . ..No List
CAMPT38784.. ...... . .......... .. No List

HANDEL. GEORGE FRIDERIC

The Choice Of Hercules

Auger, New Bach Collegium Musicum,
Pommer

LP Pro-Arte PAD 150 (Imersound) . No List
CAPCD150. ... No List
HANSON, HOWARD
Symphonies Nos. 1 {(Nordic) & 3
Eastman Rochester Orch., Hanson
CA Mercury Golden Imports MRI 75112
(PolyGram). . .. . .. ... $6.98

HINDEMITH. PAUL
Das Marienleben
Janowitz, Gage

LP Jecklin DISCO 574/75(2) (PS1}....... $19 96
Symphony In E-Flat Major; Symph.
Metamorphosis
New York Philh., Bernstein

LP CBS Masterworks MP 38754 . ...

CAMPT 38754 . _..

(Continued on page 55)

. .No List
....................... No List

To get your company’s new album
and tape releases listed, either send
release sheets or else type the infor-
mation in the above format on your
letterhead. Send to Bob Hudoba, Bill-
board, 2160 Patterson St., Cincin-
nati, Ohio 45214.

LEGAL SERVICES

MUSIC LAWYER
Representing artists, publishers, managers,
producers and distributors. US and inter-
national negotiations. Contracts, copyright
law, litigation, joint ventures, business@nd
tax counseling.

HERMAN M. LEIBOWITZ
56 West 45th Street, New York N.Y. 10036

(212) 764-1018

EMPLOYMENT
OPPORTUNITIES

RADIO JOBS!

10,000 radio fobs a year for men and women are listed
in the American Radio Job Market weekly paper Up
to 300 openings every week! Disk Jockeys. News-
people and Program Directors. Engmneers, Sales
people Small. medium and major markets. all for-
mats Many jobs require ittle or no expernence! One
week computer st $6 00 Specral Bonus, six con-
secutive weeks only $14 95—you save $2t

AMERICAN RADIO JOB MARKET

6215 Don Gaspar, Dept. 2
Las Vegas, Nevada 89108

IN TORS WANTED

CONCERTS

Promoters looking for shrewd
investors for super-star R&B con-
cert at Madison Square Garden
at N.Y.C. Please call:

(212) 410-6127
Monday-Friday 12 to 7 p.m.

DELUXE 1500 CAPACITY VENUE—
PREFER GOSPEL CONCERTS. ETC.
INGLEWOOD, CA.

(213) 419-9072
Ask for Mr. Wright/Mr. Corby

RUN YOUR CLASSIFIED ad in America’s #1
Consumer Music Magazine. ABC audited, $1.25
per word. Display $100.00 per column inch. Major
credit cards accepted. Call Cindy: Musican Maga-
zine, (617) 281-3110.

DEADLINES
FOR
FUTURE ISSUES

JULY 30th ISSUE—JULY 18th
AUG. 6th ISSUE—JULY 25th

AUG. 13th ISSUE—AUG. 1st
AUG. 20th ISSUE—AUG. 8th
AUG. 27th ISSUE—AUG, 15th
SEPT. 3rd ISSUE—AUG. 22nd
SEPT. 10th ISSUE—AUG. 26th


www.americanradiohistory.com

Black

AT NEW MUSIC SEMINAR PANEL

PDs Rap About ‘Rhythm Radio’

NEW YORK—The “rhythm ra-
dio™ panel at the recent New Music
Seminar was a hodgepodge of opin-
ions, views and observations that,
while lacking a central theme, gave
an overview of the attitudes shaping
programming at stations falling un-

der the ever widening banner of

“black, urban, new music and
rhythm radio.”

For example, the question “What
is new music?.” raised by moderator
Jerry Boulding, program director of
WCHB Detroit. elicited a variety of
responses. Barry Richards of New
Orleans’ WAIL at his station said
that it meant “everything from neck-
bone pork chop music to the slicker
urban sounds. In New Orleans they
like things like Midnight Star’s
‘Freakazoid.” much of the music
Tommy Boy Records releases, gang-
ster rock such as Run-DMC’s ‘It's
Like That," and ballads.”

Sonny Joe White, program direc-
tor of Boston’s WXKS, said a good
example of the new music he has
played recently at his station is Kaja-
googoo’s “Too Shy.” the “homoge-
nized sound” of which pleased his
audience. White said he felt he had
to “play it pretty safe in Boston.” but
he added that Bananarama, another
new music group, has “created a lot
of excitement” among his listeners
with its mix of black and new wave
sounds.

{n answer to the same question,
Larry Jones. program director of
Memphis® WHRK, said simply.
“New music is anything new that
works for my audience.” Jones cited
many “so-called New York records™
as new music that did well in his
“neckbone music market.”

Barry Mayo, program director of
New York’s WRKS, said the new

music handle didn’t really matter in
his programming mix, since “I'm
looking for a sound and it doesn’t
matter what color the performer is or
their musical philosophy. I go with
heavier sounding r&b records no
matter who cut them.” When asked
why. after some resistance, he had
made rap records an important part
of his programming mix, Mayo said,
“I wanted to get ratings.”
Describing his station as “a black
radio station, not urban contempo-
rary,” Joe Tamburro. program di-
rector of Philadelphia’s WDAS-FM,
used the question about new music
to predict the future of black/urban
programming. “It is evolving into a

new kind of top 40.” he said. “Radio
in general will turn back to the old
way, back to high energy music with
more hype and more contests. The
music today recalls the era before
everybody got mellow in the 1970s,
and radio formats will respond to
that change.”

Tamburro added that he felt it
was important for radio “‘to be open
10 new acts. We can’t wait for Stevie
Wonder to put out a new album or
for Earth, Wind & Fire to make the
music they're capable of again. We
have to be ready to play ‘L.O.U." by
Freeze or New Edition’s ‘Candy
Girl." They may not make another
hit, but for now their music is hot.”

Summer Festival Returns
To Robin Hood Dell East

PHILADELPHIA — Despite
budget cuts and the temporary
transfer of $200.000 that would have
shut down the entire season if not re-
turned in time, the Summer Festvial
of Stars has been returned to the al
fresco Robin Hood Dell East in
Fairmount Park by the city’s De-
partment of Recreation. Offering an
eight-week concert schedule geared
toward the black community, with
top singers and musicians in the
spotlight, the 1983 season opened
July 6 with Angela Bofill and Arthur
Prysock as the first of 23 events.

Robin Hood Dell East seats
10,000 under the stars on benches
and surrounding lawns. The Festival
of Stars will run through Aug. 24,
with performances at 8 p.m. Head-
liners include Bobby “Blue™ Bland.
Albert King and Esther Satterfield
(July i1); Chaka Khan and Donald

Byrd (July 18); Peabo Bryson and
Better Days (July 20): the Duke EI-
lington Orchestra directed by Mer-
cer Ellington with Phyllis Hyman
(July 27); Melba Moore and David
Simmons (Aug. 1): Jerry Butler and
War (Aug. 10); and Roy Ayers, Jean
Carn and Lonnie Smith (Aug. 15).

In addition to the concerts of pop-
ular music. blues and jazz, there will
be three nights of gospel concerts;
Opera Ebony’s **A Salute To Broad-
way™: and a performance by the
black-oriented Philadelphia Dance
Company. Several nights have been
set aside for various ethnic festivals,
including African-American (July
22) and Caribbean (Aug. 12). Con-
certs will be rescheduled to the next
night in the event of rain. Tickets for
general admission to the lawn areas
are $1; reserved bench seats are $2,
$3 and $5: front-line box seats are
$10.

The Rhythm & The Blues

New Chapter In The Motown Story

By NELSON GEORGE

In this, its 25th anniversary year,
Motown Records has taken up a con-
siderable amount of space in this
column, and rightfully so. Motown
holds a unique place in American
cultural history. A look back at old
copies of Billboard’s charts, or a
perusal of the number of Motown
songs being re-recorded today,
shows that Motown is, indeed, part
of the fabric of pop .
music. But there is
another aspect of i
the Motown story, &
called to mind by
the company’s shift
from independent
distribution 1o
MCA.

As much as Motown meant suc-
cess in dollars and cents, it has also
had a mythic life that has made it a
symbol of achievement and power.
This writer has rarely interviewed a
major figure in black business, not
just the record business, who has not
been seduced by the dream of build-
ing a company with the impact in its
field Motown has had in its. In the
record business, the Motown myth
hovers, like a friendly ghost—or, for
some, a nightmare that encourages
and challenges black music entre-
preneurs from Dick Griffey and
Lonnie Simmons to Tom Silverman
and Arthur Baker. The desire to
emulate, match, or even surpass
Berry Gordy’s company is strong.

But some of the sport has been
taken out of chasing the myth by
Motown deal with MCA. That is not
to say it wasn't good business for
Motown’s deal with MCA. That is not
can enhance the company’s cash
flow and make Motown a viable
force in film and television produc-
tion, we say (if you'll pardon the
anachronism) right on! But a central
part of the myth was that Motown
was built without “the man™—that s,
the major labels. That is admittedly
a simplistic view of things and not
totally correct. Myths, however,
have a life of their own, and the im-
age of Berry Gordy and his employ-
ces battling the majors on even
terms, at least during the 1960s and
carly 1970s, is romantic and inspir-
ing in an era when corporations
seem to own virtually everything.

Motown’s deal with MCA not
only dispels that myth but effec-
tively ends an era in the record busi-
ness. Motown was the last large la-
bel started in the 1950s to go through
independent distribution. At the
same time, this move opens the
doors for smaller indie labels, many
started in the image of Motown, to
build stronger ties with distributors
who are looking for alternatives.
Last week’s meeting of the Inde-
pendent Label Coalition in New
York (Billboard, July 16) is a hope-
ful sign that there are still plenty of
folks out there ready. willing and
able to chase the same dreams that
created Motown.

*x K* K

Short Stuff: If the first single from
his upcoming “Cold Blooded™ al-
bum is any indication. Rick James is
going to have another hot summer.
The single, which is also the title cut,
has a fresh sound for slick Rick, with
a looser rhythm and more sophis-
ticated vocal arrangement than
we’ve heard from him. Where the
“Throwin’ Down” album pretty

(Continued on page 39)

Three Days Of
Reggae Set For
N.Y. Nightclub

NEW YORK—“Breakdown Ba-
bylon Breakdown,” a three-day cele-
bration of reggae music and Jamai-
can culture, is being held in New
York July 22-24 at the Plexus night-
club. Sponsored by the International
Center for Urban Resources and
Black Nile productions, “Break-
down Babylon Breakdown™ will fea-
ture Alligator Records artists Mu-
tabaruka and Kwame, as well as
several local bands. In addition.
there will be films shown about
Halie Selassie and blacks in Britain,
and dances based on reggae
rhythms. For more information con-
tact the International Center for Ur-
ban Resources, 516 West 25th St..
New York. N.Y. 10001; (212) 255-
1963.

www americanradiohistorvy com
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 Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales fo 500,000 units (seal indicated by dot), A Recording Indus-

ARTIST
Title, Label & Number
(Dist. Label)

MICHAEL JACKSON A

Thriller, Epic QE 38112 CBS
MTUME

Juicy Frudt, Epic FE 38588 CBS
GLADYS KNIGHT & THE
PIPS

Visions Columbia FC

38205 CBS
MAZE

We Are One, Capitol ST

12262 CAP
GEORGE BENSON

In Your Eyes, Warner Bros

1-23744 WEA
WHISPERS

Love For Love Solar 60216
(Elektra) WEA

SOUNDTRACK
Fashdance Casablanca
811492-1 M-1 (Polygram)

JARREAU @
Jarreau, Warner Bros
23801-1

DENIECE WILLIAMS
I'm So Proud, Columbia FC
2

KASHIF

Kashif Ansta AL 9620
MARY JANE GIRLS
Mary Jane Girls, Gordy
6040GL (Motown)

EDDY GRANT

Killer On The Rampage
Portrait/Ice B6R 38554
(Epic)

LAKESIDE
Untouchables, Solar 60204
1 (Elektra)

DE BARGE

All This Love, Gordy
6012GL (Motown)
PRINCE A

1999 Warner Bros 23720
]

POL
WEA

CBS

RCA

CBS
WEA
IND

WEA
JONZUN CREW

Lost In Space, Tommy Boy
TBLP 1001

LIONEL RICHIE A

Lionel Richie. Motown
5007ML

IND

IND

ANGELA BOFILL

Too Tough, Ansta AL 9616
PHYLLIS HYMAN
Goddess Of Love Anista
AL8 8021

DAVID BOWIE

Let's Dance EMI-America
$Q-17093

THE O'JAYS

When Will | See You Again
P.LR. FZ 38518 (Epic)
CHAMPAIGN

Modern Heart Columbia FC
38284

SERGIO MENDES
Sersg;o Mendes, A&M SP
49,

MIDNIGHT STAR

No Parking On The Dance
Floor Solar 60241-1
{Elektra)

CHI-LITES
Bottoms Up. Larc LR-8103
(MCA)

DONNA SUMMER
She Works Hard For The
Money, Mercury 812265-1
(PolyGram)

O’BRYAN

You And |, Capitol ST
12256

GEORGE CLINTON
Computer Games, Capitol
ST-12241

11, HILL
The Rhythm & The Blues
Malaco 7411

FATBACK
Is This The Future?, Spring
SP-1-6738 (Polygram)

STARPOINT

It's So Deltcious
Boardwalk NB 33266-1

BOB MARLEY & THE
WAILERS

Confrontation Island
90085 1 (Atco)

JANET JACKSON
Janet Jackson, A&M SP
4907

CULTURE CLUB

Kissing To Be Clever,
Virgin/Epic ARE 38398

DENISE LASALLE
A Lady In The Street,
Mataco 7412

NONA HENDRYX
Nana RCA AFL1-4565

RCA

RCA

CAP

CBS

CBS

RCA

WEA

MCA

POL

CAP

CAP

IND

POL

IND

WEA

RCA

[&:N

IND

RCA

ARTIST
Title, Label & Number
(Dist. Label)
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B.B. KING
Blues 'N Jazz, MCA 5413

MCA

STEVE ARRINGTON'S HALL

OF FAME
Steve Armingtor's Hall Ot
Fame: 1 Atlantic 80049

CAMEO
Style, Atlanta Artists
811072-1 M-1 (Polygram)

BRASS CONSTRUCTION
(l‘Azarzlzgrsatlons, Capitol ST

VARIOUS ARTISTS
25 #1 Hits From 25
Years, Motown 5308ML2

D TRAIN
Music. Prelude PRL 14109

SISTER SLEDGE

Bet Cha Say That To All
The Girls. Cotillion 90069 1
(Atco)

THOMAS DOLBY
The Golden Age Of
Wireless, Capitol ST-12271

EARL KLUGH
Low Ride, Capitol ST-12253

INDEEP

Last Night A D.J. Saved
My Life, S.0.N.Y. 1201
(Becket)

CON FUNK SHUN
To The Max, Mercury SRM
1-4067 (Polygram)

PETER TOSH
Mama Africa EMi-America
$0-17095

FINIS HENDERSON
Finis, Motown 6036ML

WEA

POL

CAP

IND

IND

WEA

CAP

IND

POL

CAP

IND

EARTH, WIND & FIRE @

Powerlight, Columbia TC
38367

OLIVER CHEATHAM
Saturday Night, MCA 5410

LEON HAYWOOD
It's Me Again, Casablanca
810304-1M1 (PolyGram)

1.2. HILL
Down Home Malaco MAL
7406

ANITA BAKER
The Songstress, Beverly
Glen BG 10002

MICHAEL HENDERSON
Fickle, Buddah BDS 6004
(Arista)

MARVIN GAYE A
Midnight Love, Columbia
FC 38197

THE BAR-KAYS
P:opositions, Mercury SRM
1-4065 (Polygram)

THE SYSTEM
Sweat, Mirage 90062 1
{Atlantic)

WAR

Life Is So Strange. RCA
AFL1-4598

LUTHER VANDROSS A
Forever, For Always. For
Love, Epic FE 38235

LITTLE MILTON
Age Ain't Nothin' But A
Number MCA 5414

DIANA ROSS

Anthology. Motown
6046ML2

DARYL HALL & JOHN

OATES A
H20. RCA AFL1-4412

CBS

MCA

POL

IND

IND

RCA

CBS

POL

WEA

RCA

CBS

MCA

IND

RCA

GROVER WASHINGTON JR.

The Best Is Yet To Come
Elektra 60215

VARIOUS ARTISTS
25 Years Of Grammy

Greats Motown 5309ML

BOB JAMES
The Gente, Columbia FC
38678

BOBBY BLAND
Tell Mr, Bland MCA 5425

JOE SAMPLE
The Hunter MCA 5397

PATT] AUSTIN
In My Life, CT1 9009

THE TEMPTATIONS
Surface Thrills, Gordy
6032GL {Motown)

COMMODORES
Anthology, Motown
6044ML2

DAZZ BAND
On The One. Motown
IML

TYRONE (TYSTICK)
BRUNSON

Sticky Stuation, Believe In
A Dream FZ 38140 (Epic)

FONZI THORNTON
The Leader RCA AFLI
4433

try Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle).

WEA

INO

CBS

MCA

MCA

IND

IND

IND

CBS

RCA
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Rate Hikes For Demos Blasted

Nashville Publishers, Studios Say Union Move Has Hurt

By KIP KIRBY

NASHVILLE—National demo
rate increases effected late last year
by the American Federation of Mu-
sicians may be having a particularly
adverse impact on this publishing/
recording center. Hardest hit appear
to be independent publishers, some
of whom admit they are not cutting
back on sessions or looking for ways
to cut corners on their demo budg-
ets.

The December, 1982 union hike
tacked an additional $8.28 per hour
charge onto the demo rate for play-
ers, while the leader’s fee rose to
$164.67. There is a two-hour min-
imum imposed by the union for the
demo call; since Nashville operates
on a three-hour, four-session per
day system in most studios, the aver-
age per player cost per demo session
now runs $84.84, double that for
leader’s fee. Single-musician over-
dub sessions also command leader-
fee rates.

Johnny DeGeorge, president of
AFM Local 257 in Nashville, says he
hasn’t checked on his local’'s demo
sessions this year, although last year
the volume of demo sessions was up
noticeably. “We're not like a retail
business; our figures won’t show us
how to increase our business.” he

says. “If the union cuts its scale to-
morrow, that's still no guarantee our
people will have enough work.”

DeGeorge adds. “We haven't no-
ticed any difference (in the number
of demo sessions on the books).
You've always got some of our own
musicians who will work below
scale. If a company elects to offer
them below-scale prices. there are
always some people who will accept.
But I don’t think the scale is out of
reason.”

There are those who disagree,
however. One of the most outspoken
is Don Gant, who runs Old Friends
Music. “I think three increases by
the union in three years is ridicu-
lous,” Gant says. “We're a small
business; we can’t afford to compete
with conglomerates if we’re being
priced out every step of the way.”
Gant says he’s doing fewer demos
and a lot more “writers’ tapes,” ei-
ther with piano/guitar tracks or on
porta-studio equipment.

At Tree International, Nashville's
largest independent publisher, the
number of studio musicians booked
for demos has been cut from five to
four, according to vice president
Donna Hilley. Comments Hilley:
“Coupled with the BMI and ASCAP
advance freeze, the demo scale in-
crease is making it very hard on pub-

IS

ing.

Thingﬁool?ﬁood F;ML;cal

By EDWARD MORRIS

NASHVILLE-The boom in country music and the advent of the
Nashville Network have helped keep Local 257 of the American Feder-
ation of Musicians here healthy—even as it endures reverses and criti-
cisms (separate story, this page).

Local president Johnny DeGeorge reports that income from master
sessions 1s up $105.000 for the first six months of 1983 over the same
period last year. Membership is growing. too. At the beginning of 1983,
itstood at 3,348, a figure that makes the Nashville local the eighth larg-
est one in the U.S. DeGeorge says that jingle sessions are also increas-

The problems. according to DeGeorge. are routine ones: discourag-
ing members from working below scale on the sly. encouraging them to
pay their dues on time and collecting overdue payments. Additionally.
z he notes, the fact that Tennessee is a “right to work™ state prevents the
union from having any clout with nightclub management. To ensure

¥

it

(Continued on page 47)
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NMA Meeting July 27
To Elect New Officers

NASHVILLE—Winners of the re-
cent Nashville Music Assn. board
election will attend their first meet-
ing on July 27 at BMI here. At the
meeting, a new NMA chairperson
and president will be chosen to head
the organization. replacing outgoing
chairperson Jimmy Bowen of
Warner Bros. Records and president
Roger Sovine of Tree International.

The following are newly elected
NMA board members: Ted Hacker,
Creative Artists Management Ltd..
in the artists manager/agent cate-
gory; Thomas Cain, Combine Mu-
sic, artist/musician; John D. Loud-
ermilk, composer; Anne Hahn,
MTSU Film Dept.. film/video; Bob
Millard. the Nashville Banner,
media; Blake Mevis, Pride Music
Group, producer/engineer; Charlie
Fach, Compleat Entertainment,
record company; Dianne Petty,
SESAC, affiliated; Eric Ericson of
Eric Ericson Advertising and Jimmy
King of Martha White Foods. ad-
vertising/marketing; Judy Harris,
CBS Songs. publisher: Don Butler.
Gospel Music Assn. and Charlene

Harb. Tennessee State Univ. and
Scarratt College, musical arts/edu-
cation. Frances Preston of BMI and
Randy Talmadge of Elektra/Asy-
lum Music will serve on the board in
the at-large division.

The new members will serve with
current NMA board officers now
serving two-year terms. These in-
clude Phil Graham of BMI, affil-
iated; Robert John Jones, Terrace
Music Group. artist manager/agent;
Keith Stegall, CBS Songs. artist/
musician; Bobby Jones. composer:
Joanne Gardner. film/video: Kip
Kirby, Billboard. media: Johnny
Rosen, Fanta Professional Services,
producer/engineer; Karen Scott
Conrad, Blendingwell/Sister John
Music, publisher; Joe Polidor. Poly-
Gram Records, record company:
and David Conrad. Almo/Irving
Music, in the at-large division.

Among the business under con-
sideration at the July 27 board meet-
ing will be preparatory plans for the
second annual Entertainment Expo,
to be held at Municipal Auditorium
in November.

lishers. It's getting to the point of
being ridiculous.”

Even publishing operations
backed by corporate budgets say
they are feeling the crunch from the
union’s most recent increase.
Warner Bros. Music vice president
Tim Wipperman sees “less experi-
mentation and creativity in the stu-
dio,” along with a general reduction
in the number of songs being
demoed.

“We're caught, basically, between
a rock and a hard place,” Wip-
perman says. “To be competitive in
today’s pop and country market,
you've got to spend the money on
your demos—but we can’t keep
spending the money we used to
when costs continue going up.”

Wipperman's  counter-strategies,
like those of many other publishers,
include tighter advance screening of
material prior to a scheduled demo
sessions, and negotiations with stu-
dios for reduced or block-booking
rates.

In some cases, writers who are
proficient on various instruments
are now doing their own over-
dubbing rather than paying session
musicians. Some have bought addi-
tional equipment to record demos at
home, often relying on small synthe-
sizers rather than studio players for
track-sweetening. And these days,
many publishers charge back half of
their demo costs to their writers to
help defray expenses.

Studios in Nashville admit they
have noticed a decline in the volume
of demo sessions they're booking.
One studio executive who believes
that the AFM’s rate increase could
eventually backfire on its members
is Jim Williamson, president of the
Nashville mainstay Sound Empo-
rium. Williamson suggests that the
increased costs will keep new players
in the cold, as producers look to the
familiar names as a way of holding
expenses down. He says he ex-
pressed heated opposition to Nash-
ville Local 257 in December; now,
he states, the effects of the increase
are turning up.

“Most of our business comes from
master sessions,” he says, “but I've
seen a definite loss in the number of
people coming in to record just be-
cause they feel good about some
songs and want to put them on tape.
I don’t think it made sense for the
union to put through so many in-
creases in the midst of the worst
years this industry’s ever had. In the
long run, I'm afraid it’s going to cost
a lot of musicians work.”

STRAIT MAN—Singer George Strait

sings his latest country release, “A

Fire | Can’t Put Out,” during a taping
of “Hee Haw” in Nashville.

www americanradiohistorvy com

PANCHO AND LEFTY—Willie Nelson joins Merle Haggard onstage at the

Fourth of July picnic celebration in Atlanta for a rousing duet of “Reasons To

Quit,” from their duet LP, ‘““Pancho And Lefty.” The Epic album has just been
certified gold.

Barbara Mandrell Plans
Benefit Show For NSAI

NASHVILLE—Barbara Mandrell
is using the occasion of her first
Home Box Office special to tie in a
benefit honoring the Nashville
Songwriters  Assn. International.
The first evening of Mandrell’s
scheduled two-night concert taping
Aug. 4-5 at the Tennessee Perform-
ing Arts Center will be sponsored by
BMI as an invitation-only benefit,
with tickets tagged at $50.

The 90-minute HBO production
spotlights the live stage show, en-
titled “The Lady Is A Champ.”
which Mandrell is headlining this
month at the MGM Grand in Las
Vegas. It will feature the performer
with a cast of dancers, guests and
musicians. Appearing on the special
with Mandrell will be Bobby Jones
& New Life. the Young Blades of
Bluegrass and her own band, the
Do-Rites. The back-to-back con-
certs at TPAC will be Mandrell’s
first Nashville appearances since
1980.

The benefit was unveiled at a
press conference held in BMI's

Nashville offices at which Mandrell,
vice president Frances Preston and
NSAI executive director Maggie
Cavender emphasized the industry’s
long-standing debt to songwriters.

BMI has mailed out 6,000 invita-
tions to industry members for the
performance Aug. 4 at TPAC's
2.400-seat Andrew Jackson Hall.
The $50 admission will entitle pa-
trons to a champagne reception after
the taping. Tickets for the following
evening’s show, priced to the general
public at $12.50 and $15. sold out
immediately after going on sale
through promoter Lon Varnell.

Cavender says the proceeds from
the benefit will be used for the Nash-
ville Songwriters Assn.’'s ongoing
series of educational weekend work-
shops in various cities across the
country, and to establish scholar-
ships for deserving writers enrolled
in contemporary music programs. In
March, ASCAP raised approxi-
mately $12.000 for the NSAI from a
benefit at Billy Bob’s in Fort Worth
featuring Charley Pride.

Eight Nations Represented
At Awards Gala In Texas

FORT WORTH-—Five nights of
entertainment will highlight the
First International Country & West-
ern Awards Gala, to be held here at
Rodeo Park in the Stockyards dis-
trict July 17-21. The festival will
bring together winners of an eight-
nation fan-voted competition spot-
lighting country talent.

Sunday nightleads off with Cana-
dian acts Carroll Baker. Family
Brown and Len Henry, followed by
Truckstop and Tom Astor from Ger-
many. Guest appearances will fea-
ture Bobby Bare, Eddy Raven and
Connie Francis.

Monday’s entertainment will in-
clude Johnny Chester, Jewel Blanch
and Bullamakanka from Australia,
and Holland’s Ruud Hermans,
Joanie de Boer and Tulsa. Guest ap-
pearances will include a perform-
ance by Tom Jones.

On Tuesday night. Stu Stevens,
Tammy Cline and Colorado will
highlight the lineup from Great Brit-
ain, followed by Big Tom, Susan
McCann and Two's Company from
Ireland. Boxcar Willie and the Bell-
amy Brothers will perform special
sets.

Brendan Dugan, Patsy Riggir and

the Gray Bartlett Band headline
New Zealand's segment of the festi-
val on Wednesday night. along with
Scandinavian acts Bjoro Haaland,
Kikki Danielsson and Mats Rad-
berg & Rankarna. Guest appear-
ances will include Gary Morris and
Karen Brooks.

On Thursday, the Academy of
Country Music will host pioneers of
country & western music and the
ACM’s top new male vocalist of the

- year, Michael Murphey.

Various American country artists
will serve as hosts for every night,
and the Warner Bros. comedy team
of Pinkard & Bowden will open the
shows. Tickets for the concerts—
which will offer general admission
seating—are priced at $4. or $15 for
the five-show package. Special rates
for hotel accommodations are avail-
able by calling the International
Country & Western Assn. offices at
(817) 625-6101.

For The Record

Ricky Skaggs has had five No. |
country hits, not four as stated in
Chart Fax (Billboard. July 9).
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sitoord Hot Country Singles:

TITLE—Artist (Producer)
Wiites. Publisher. Licensee, Label & Number (Dist. Laby,)

PANCHO & LEFTY—witiie Nelson &

Merle Haggard (C. Moman, W. Nelson, M. Haggard)
T. Van Zandt; United Amst/tolumbme, ASCAP; Epic 34-
03842

WEEKS
AT lcl

| ALWAYS GET LUCKY WITH You- —George Jones (B. Sherrill)
T. Whitson, F. Powers, G. Church, M. Haggard; Shade Tree, BMI; Epic 34
03883

YOUR LOVE'S ON THE LINE—Eart Thomas Tonley (N. Larkin)
ET. Conley, R. Scruggs; Blue Moon/April, ASCAP/Full Arnici, BMI; RCA 13525
HE'S A HEARTACHE (LOOKING FOR

A PLACE T0 HAPPEN)—1anie Fricke (B. Montgomery)
J. Silbar, L. Henley; Bobby Goldsboro, ASCAP/House Of Gold, BMi; Columbia
38-03899

| LOVE HER MIND—The Beilamy Brothers (D.&H. Bellamy)
D. Bellamy; Bellamy Brothers/Famous, ASCAP; Warner/Curb 7-29645

LOST IN THE FEELING—conway Twitty (C. Twitty, J. Bowen)
L Anderson; Oid Friends, BMI; Warner Bros. 7-29636

THE CLOSER YOU GET—aiabama (H. Shedd, Alabama)
1.P. Pennington, M. Gray; Irving/Down 'N Dixie/Chinnichap, BMI; RCA 13524

LOVE SONG—The Dak Ridge Boys (R. Chancey)
S. Runkle; Youngun, BMI; MCA-52224
| WONDER WHO'S HOLDING MY

BABY TONIGHT—Tne whites (R. Skaggs)
D. Clark, V. Clark, ). Haiterman; Laurel Mountain, BN, Hall Clement, BM!
(c/0 Welk Music GP), Ricky Skaggs, BMI; Warner/Curb 7-29659%

LEAVE THEM BOYS ALONE-

Hank Williams Jr. (). Bowen, H. Williams Jr.)

D. Dillon, H. Williams Jr., G. Stewart; Tree/Forest Hills/Tanya Tucker, BMI;
Warner/Curb 7-29633

YOU'RE GONNA RUIN MY

BAD REPUTATION —Ronnie McDowell (B. Killen)

). Crossan; Tree, BMI; Epic 34-03946

SNAPSHOT—SyIvia {T. Collins)

R. Fleming, D.W. Morgan; Tom Collins, BMI; RCA 13501
ATLANTA BURNED AGAIN LAST

NIGHT —Atlanta (A.M. Bogdan, L. McBride)

). Stevens, ). Dotson, D. Rowe; Chardax, BMI; MDJ 4831

A FIRE | CAN'T PUT OUT—george Strait (B. Mevis)

D. Staedtler, Music City, ASCAP; MCA 52225

WHERE ARE YOU SPENDING YOUR

NIGHTS THESE DAYS—David Frizzell (. Garrett, S. Dorff)

M. Brown, S. Dorff, D. Thorn, S. Garrett; Peso/Wailet, BMI; Viva 7-29617

HEY BARTENDER—Johnny Lee (). Bowen)
F. Dixon; EI Camino, BMI; Full Moon 7-29605 (WER)

HIGHWAY 40 BLUES —Ricky Skaggs (R. Skaggs)
L. Cordie; Amanda-Lin, ASCAP, Jack & Bill, ASCAP (c/0 Welk GP); Epic 34-
03812

WAY DOWN DEEP—vern Gosdin (B. Mevis)
M.D. Barnes, M.T. Barnes; ATV/Hookit, BMI; Compleat-108 (Polygram)
GOOD OLE BOYS/SHE'S READY FOR SOMEONE TO LOVE

HER—Jerry Reed (R. Halt)

J.L. Wallace, T. Skinner, K. Bell/T. Rocco, J. Gillespie, C. Black; Hall-Clement,
BMI/Bibo/Chappell, ASCAP/Somebody's (Welk Music Group), SESAC; RCA
13527

PRECIOUS LOVE—The Kendalls (B. Ahern)

B. Walls; Visa, ASCAP; Mercury 812-3007 (Polygram)

THE LOVE SHE FOUND

IN ME—Gary Morris (B. Montgomery, M. Morgan, P. Worley)

D. Linde, B. Morrison; Southern Nights, ASCAP; Warner Bros. 7-29683

OVER YOU —Lane Brody (T. Bresh, L. Brody)

A. Roberts, B. Hart; Colgems-EMI/Fathers, ASCAP/BMI; Liberty 1498
DREAM BABY (HOW LONG MUST {

DREAM)—Lacy J. Dalton (B. Sherrill)

C. Watker; Combine, BMI, Columbia 38-03926

OH BABY MINE (| GET SO LONELY)—StaNer Brothers (J. Kennedy)
P. Ballard; Edwin H. Morris, ASCAP; Mercury 811-488-7 (PolyGram)

IN TIMES LIKE THESE—Barbara Mandrell (T. Coltins)
R. Fleming, D. Morgan; T. Collins, BMI; MCA 52206

GOIN' DOWN HILL—1ohn Anderson (F. jones, J. Anderson)
).D. Anderson, X. Lincoln; John Anderson, BMI; Warner Bros. 7-29585.

NIGHT GAMES—charley Pride (N. Wilson)
N. Wilson, B. Mevis; Royalhaven, BMI/G.1.D., ASCAP; RCA 13542

WHY DO | HAVE TO CHOOSE—willie Nelson (C. Moman)
W. Nelson; Willie Neison, BMI; Columbia 38-03965

THE JOGGER—Bobby Bare (B. Bare)
S. Silverstein; Evil Eye, BMI; Columbia 38-0380%

I'M ONLY IN IT FOR THE LOVE—Iohn Contee (B. Logan)
D. Allen, K. Brooks, R. Yan Hoy; Posey/Golden Bridge/Unichappell/Van Hoy,
BMI/ASCAP; MCA 52231

IF | DIDN‘T LOVE YOU—Gus Hardin (R. Hall)
R. Van Hoy, D. Allen; Unichappell/Van Hoy, D. Allen; Unichappell/Van Hoy/
Posey, BMI; RCA-13552

SHOT FULL OF LOVE —nitty Gritty Dirt Band (R. Landis)

B. McDill; Hall-Clement, Welk Music Group, BMI; Liberty 149%
FLIGHT 309 TO TENNESSEE—Shelly West (S. Garrett, S. Dorfl)
R. Scott; Peso/Mighty, BMI; Viva 7-29597

POOR SIDE OF TOWN~joe Stampley (R. Baker)
). Rivers, L. Adler; EMP, BMI; Epic 34-03966

TITLE—Anist (Producer)
Woiter Publicher Licensee. Labe! & Number (Dist. Label)

Survey For Week Ending 7/23/83

TITLE—-Artist (Producer)

Writer. Publisher. Licensee. Label & Nymber (Dist Label)
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IT AIN'T REAL (IF 1T

AIN'T YOU)—Mark Gray (B. Montgomery, S. Buckingham)
M. Gray F. Setser; Irving/Down N’ Dixie/Face The Music/Warner-Tamerlane,
BMI; Columbia 38-03893

1.0.U.—Lee Greenwood (). Crutchfield)
K. Chater, A Roberts; Vogue (Welk Music Group)/Chriswald/Hopi Sound/MCA/
BMI/ASCAP; MCA 5219%

WALK ON—Karen Brooks (B. Ahern)
K. Brooks; Warner-Tamerlane/Babbling Brooks, BMI; Warner Bros. 7-29644

BREAKIN' DOWN—Waonn Jennings (W. Jennings)

J. Rainey; Glentan, BMI; RCA 13543

LET'S GET OVER THEM

TOGETHER—Moe Bandy (Featuring Becky Hobbs) (R. Baker)

C. Craig, K. Stegall; Screen Gems-EMI/Blackwood, BMI; Columbia 38-03970

YOU'RE NOT LEAVIN' HERE TONIGHT—Ed Bruce (T. West)
K. Chater, T. Rocco, C. Black; Bibo, ASCAP/Vogue (Welk Music Group), BMI/
Chappell, ASCAP; MCA 52210

TULSA BALLROOM—Dottie West (S. Garrett, S. Dort)
D. Blackwell, ). Durrill; Peso/Wallet, BMI; Liberty 1500

THE EYES OF A STRANGER—Davi¢ wills (B. Mevis)
S. Davis; Dick James, BMI; RCA 13541

LOVE 1S ON A ROLL—0bon williams (D. Williams, G. Fundis)
R. Cook, J. Prine; Roger Cook, BMI/Big Ears/Bruised Oranges, ASCAP; MCA
52205

NEW LOOKS FROM AN OLD LOVER—B.). Thomas (P. Drake)
G. Thomas, R. Lane; Honey Man/Tree, BMI/Petewood, ASCAP; Cleveland
International 38-03985 (CBS)

BABY WHAT ABOUT YOU—CrystaI Gayle (). Bowen)

J. Leo, W. Waldman, Elektra/Asylum/Mopage Cotillion/Moon & Stars, BMI;
Warner Bros. 7-29582

SO SAD (TO WATCH GOOD LOVE

GO BAD)—Emmylou Harris (B. Ahern)

D. Everly; Acufi-Rose, BMI; Warner Bros. 7-29583

ALL MY L|FE—Kenny Rogers (D. Foster, K. Rogers)

V. Stephenson, D. Robbins, J. Silbar, Warner House of Music/WB Gold, BMI/
ASCAP; Liberty 1495

HOW COULD I LOVE HER

SO MUCH —Johnny Rodriguez (R. Albright)

H. Moffatt; Boquillas Canyon/Atlantic, BMI; Epic 34-03972

EVERYBODY'S DREAM GIRL—Dan Seals (K. Lehning)
D. Robbins, V. Stephenson, D. Seals; Warner House of Music/WB Gold/Pink
Pig, ASCAP/BMI; Liberty 1436

PARADISE TONIGHT—
Charly McClain & Mickey Gilley (Chucko Productions)
M. Wright, B. Kenner; Unart/Land of Music/Blue Texas, BMI; Epic 34-04007

HOMEGROWN TOMATOES— Guy Clark (R. Crowell)

6. Clark; GSC/April, ASCAP; Warner Bros. 7-29595

WILD MONTANA

SKIES—John Denver & Emmylou Harris (). Denver, B. Wyckoif)
). Denver; Cherry Mountain, ASCAP; RCA 13562

NO FAIR FALLIN' IN LOVE—Jan Gray (R. Childs)
1.S. Sherrill; Sweet Baby, BMI; Jamex 45-010

IT'LL BE ME—Tom Jones (G. Mills, S. Popovich)
). Clement;, Knox, BMI; Mercury 812-631-7

WHAT AM | GONNA DO—merie Haggard (R. Baker, M. Haggard)
M. Haggard; Shade Tree, BMI; Epic 34-04006

POTENTIAL NEW BOYFRIEND—nDolly Parton (G. Perry)

S. Kipner, ).L. Parker; April/Stephen A. Kipner, ASCAP/ATY, BMI; RCA 13514
ARE YOU LONESOME

TONIGHT —John Schneider & Jill Michaels (T. Scotti)

R. Turk, L. Handman; Bourne/Cromweil; Scotti Brothers 4-03945 (CBS)

MY FIRST COUNTRY SONG—Dean Martin (). Bowen)

C. Twitty; Twitty Bird, BMI; Warner Bros. 7-29584

WE'RE STRANGERS

AGAIN—Merle Haggard & Leona Williams (M. Haggard & L. Williams)
L Williams, M. Haggard; Shade Tree, BMI; Mercury-812-2147 (Polygram)
DON'T YOU KNOW HOW MUCH

| LOVE YOU —Ronnie Milsap (D. Malloy

D.E. Williams, M. Stewart; Kelso Herston, BMI KCA PB-13564

DON'T YOUR MEM'RY EVER SLEEP

AT NIGHT—steve Wariner (T. Collins)

S. Dean, R. Hatch; Tom Collins, BMI; RCA 13515

TOO HOT TO SLEEP—Lousie Mandrell (E. Kilroy)
R.C. Bannon, ). Bettis; Warner-Tamerlane/Three Ships/John Bettis, ASCAP; RCA
13567

UNWED FATHERS-— —Tammy Wynette (G. Richey)
B. Braddock, J. Prine; Tree, BMI/Bruised 0range/B|g Ears, ASCAP; Epic 34-

WHAT | LEARNED FROM LOVING YOU=Lynn Anderson (M. Clark)
R. Smith, J. Hooker; WB/Russell Smith, ASCAP; Permian 82001

YOU GOTTA GET TO MY HEART (BEFORE YOU LAY A HAND
ON ME)— Paulette Carlson (N. Wilson, T. Brown)

B. Ariedge, ). McBee; United Artists, ASCAP; RCA 13546

INSIDE STORY —Ronnie Rogers (T. West)
R. Rogers; Sister John, BMI; Epic 34-03953

I'M IN LOVE ALL OVER AGAIN—cCindy Hurt (JB. Barnhill)
L. Martine, Jr.; Ray Stevens, BMI; Churchill 94013 (MCA)
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FOOL FOR YOUR LOVE—Mickey Giliey (LE. Norman)
D. Singleton; Jensing/Black Sheep, BMI; Epic 34-03783
TILL YOU AND YOUR LOVER ARE

LOVERS AGMN—Engelbm Humperdinck (E. Stevens)

1. Buckingham, M. Gray; Warner House/Pullman/Wasner-Tamerlane/Daticabo,
BMI; Epic 34.03817

WHY YOU BEEN GONE SO LONG—1erry Lee Lewis (R. Chancey)
M. Newbury; Acufi-Rose, BMI; MCA 52233

A PLACE I'VE NEVER

BEE_N—The Marshall Tucker Band (M. Tucker Band}

T. Caldwell; Marshall Tucker, BMI; Warner Brothers 7-2961%

A TASTE OF THE WIND —James & Michaei Yaunger (R. Chancey)
J. Williams, A.M. Williams; Our Chiid's, BMI; MCA-52222

LADY OF THE EIGHTIES —Jeannie Pruett (H&D Bellamy, W. Haynes)
D. Bellamy; Beliamy Brothers/Famous, ASCAP; Audiograph 45-467

BABY I'M YOURS-Tanya Tucker (D. Malloy)
VA. McCoy; Blackwood, BMI; Arista AS1-9046-SB

LOVE DON'T KNOW A LADY (FROM A HONKY TONK GIRL)—
Billy Parker & Friends (J. Gibson)

M. Lane; Hitkit/Merlane, BMI; Soundwaves 4708 (NSD)

SON OF THE SOUTH/20TH

CENTURY FOX—Bill Anderson (B. Anderson, M. lohnson)

B. Anderson/B. Anderson, ). Abbott; Stallior:.‘Lowery,.BMI; Southern Tracks
1021

A LITTLE AT A TIME—Thom Schuyler (D. Malloy)
T. Schuyler, L. Byron; Debdave/Briarpatch, BMI; Capitol 523%

DON'T SEND ME NO ANGELS—Wayne Kemp (D. Walls, W. Kemp)
W. Kemp; Tree, BMI; Door Knob 83.200

KISS ME JUST ONE MORE T|ME—Fond Brown (E. Foster)
F. Brown; Drew Mark/Concluded, BMI; Magnum 1002

CHEAP THRILLS —David Allan Coe (B. Sherrill)

B. McDill; Hall-Clement/Welk, BMI; Columbia 38-03997

SOMETIMES | GET LUCKY

AND FORGET-Gene watson (R. Reeder, G. Watson)

E. Rowell, B. House; Blue Creek/Booth & Watson/On the House, BMI, MCA
52243

AFTER THE GREAT

DEPRESSION —Razzy Bailey (R. Bailey)

R. Bailey, H. Cochran, R. Porter; Sandy-Port, ASCAP/Tree, BMI; RCA 13512

EASE THE FEVER—carrie Siye (A. Cunniff)
B. Morrison, B. Zerface, ). Zerface; Southern Nights, ASCAP/Combine, BMI;
Friday FR-042683-A

STRANGER IN MY HOUSE —Ronnie Milsap (R. Milsap, T. Coliins)
M. Reid; Lodge Hall, ASCAP; RCA 13470

I'VE COME BACK (TO SAY | LOVE YOU

ONE MORE TIME)—Cristy Lane (). Stroud)

C. Howard; Jefirey’s Rainbow, BMI; Liberty P-B-1501

EASY ON THE EYE—Larry Gatlin
& The Gatlin Brothers Band (). Crutchfield, L. Gatlin)
L. Gatlin; Larry Gatlin, BMI; Columbia 38-03885

JUST GIVE ME ONE MORE NIGHT—cole Young (). Horris, F. Green)
D. Goodman, C. Young, F. Green: Johany Morris/Guyasuta-Ensign, BMI/Tinker-
Toil, ASCAP; Evergreen EV 1008

DOWNRIGHT BROKE MY HEART—Bubba Talbert (W. Mitchell)
B. Talbert; Ranger, ASCAP; Ranger RN-702-NSD

ONCE IN A BLUE MOON —Hank Thompsan (). Barnhill)
M. Rossi; Songmaker, ASCAP; Churchill CR 9-4026

STARS ON THE WATER— —Tommy St. John (N. Wilson)
R. Crowell; Coolwell/Granite, ASCAP; RCA PB-13561

WHAT IF | SAID | LOVE YOU—marty Robbins (B. Montgomery)
C. Black, T. Rocco; Chappell/Intersong, ASCAP; Columbia 38-03927

YOU CAN'T RUN FROM LOVE—Eddie Rabbit {D. Malloy),
E.g;tla;bin, D. Malioy, E. Stevens; Deb Dave/Briarpatch, BMI; Warner Bros. 7-
2

SHE'S READY FOR SOMEONE TO

LOVE HER—Tne Osmond Brothers ().E. Norman)

T. Rocco, J. Gillespie, C. Black; Bibo/Somebody's/Welk Music Group/ASCAP/
SESAC/Chappeli, ASCAP; Warner/Curb 7-29594

LYIN', CHEATIN', WOMAN CHASIN', HONKY TONKIN,
WHISKEY DRINKIN' YOU —Loretta Lynn (R. Chancey)

P. McManus, G. Dobbins; Music City, ASCAP; MCA-5221%

FROZE IN HER LINE OF FIRE—Peter Isaacson (S. Tutt)

K. Delaney, E. Butler, T. Lindsay; Scott Tutt, BMI/Mother Tongue, ASCAP;
Union Station ST 1002A

IN THE MIDDLE OF THE

NIGHT— Mel Tillis (H. Shedd)

B. Corbin; Sabal, ASCAP; MCA 52182

THE RIDE—Dpavid Atan Coe (B. Sherrill)
JB. Detterline, Jr, G. Gentry; Algee/Newwriters, BMI; Columbia 38-03778%

YES— Billy Swan (L. Rogers)
D. Robertson, B. Swan; Music City, ASCAP/ Sherman Oaks, BMI; Epic 34-
03%17

YOU'RE OUT DOING WHAT I'M HERE DOING WITHOUT-
Gene Watson With The Farewell Party Band (R. Reeder, G. Watson)

B. Roberts, A. Frizzell, Desert Rose/Ski Siope, BMI; MCA 52191

A NICKEL'S WORTH OF

HEAVEN —Brian Collins (AV. Mittlestadt, B. Collins)
B. Collins, R. Doss; White Mountain/Beef Baron, BMI; Primero 40183

* Bullets are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). @ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording Industry Assn.
of America seal for sales of 2,000,000 units (seal indicated by triangle).
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VICTORIA SHAW

with her first hit single

“FOREVER ON MY MIND"

';

BOX 23308 NASHVI
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B/W “PIANO BAR’ #5006
Arranged By:
DENNIS McCARTHY
CYNTHIA SNYDER, PR
(213) 851-6402

MPB RECORDS

5535 Balboa Bivd.
Encino, CA. 91316
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Country

By KIP KIRBY

Michael Murphey found out what a boost his
recent No. 1 hit, “What’s Forever For,” has given
his career recently when he made a guest ap
pearance on the “Tonight Show" with Johnny
Carson. Murphey was supposed to sing two
numbers on the program, but as often happens,
a longer-winded guest cut into the time allot-
ment, so Michael merely sang “What's Forever
For" instead. However, he flooded the lyrics with
emotion—enough emotion to send the studio
audience into sustained
applause at the finish of
the song. Even Carson
looked taken aback at the
reaction, and immediately
invited Murphey back on
the show for a repeat per-
formance.

Then, as Michael pre-
pared to leave the television studio, he found
the exit blocked by an enthusiastic crowd of
around 50 female fans, requiring a half hour of
autograph signing and picture posing for the
blond singer. A long way, indeed, since “Ge-
ronimo’s Cadillac,” we'd say.

* kK

Okay, okay. So we don't get EVERYTHING into
print. Some things we overlook. (Some of them
are by choice.) However, in the interest of keep-
ing Scene's readers informed, updated and in
the swim, we now present a bit of trivia which
didn’t make our fourth of July wrap-up last
week.

Fund-Raising
Album Offered
Via Direct Mail

NASHVILLE -The Assn. for Re-
tarded Citizens of Tennessce has re-
lcased a fund-raising album of
country music. “Star Spangled
Country,” that will be marketed by
direct mail.

The 20-cut LP has songs by Willie
Nelson, Dolly Parton, Kenny Price,
Joe Stampley, Dottie West, Ronnie
Milsap, Mel Tillis, Carl Perkins, B.J.
Thomuas, the Nashville Super-
pickers. Johnny Cash. Loretta Lynn,
Johnny Paycheck, Moce Bandy,
Anita Kerr, Waylon Jennings. Ar-
chie Campbell. Hank Thompson,
Porter Wagoncr and Roy Clark.

Every artist, musician and record
label connected with the project has
donated all royalties to the ARC, ac-
cording to session musician Henry
Strzelacki. who coordinated the
project.

The album will be sold nation-
wide by mail for $12.50 each, plus $1
for mailing. Orders for an inguiries
about the album may be sent to
SPARC Records Inc., P.O. Box
150004, Nashville, Tenn. 37215.

i ins this week (Prime Movers).
4 Bullets are awarded to those products demonstrating the grgatesl saAles.ganns i
@ Rezording Industry Assn. of America seal for sales of 500,000 units (seal |pd|§a(ed by dot). A Recording Indus-
i try Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle).
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Nashville Scene

It involves the Statler Brothers and their an
nual “Happy Birthday America” celebration.
Seems this year there was a Chamber of Com-
merce-sponsored celebrity auction. And there
were some, uh, unusual items raffled off to the
highest bidder. Some items surpnise even us.
Among them: a lock of actress Loni Anderson’s
hair, which raised $20.60. (Pardon us for men-
tioning that no doubt a lock of consort Burt
Reynolds' hair would have fetched far more, if
he had enough hair to spare for an auction.)
Also, an autographed tongue depressor donated
by Jamie Farr of “M*A*S*H" fame, which
brought in $51.05. Then there was an initialed
silver belt buckle from Barbara Mandrell, and
that went for $112. Louise Mandrell's blue se
quined stage costume earned $101.05. Hank
Snow's bow tie (yes, we are completely serious),
raised $25. And, not to be outdone, the Statlers
donated an autographed acoustic guitar used in
the recording of the group's “Today™ LP; it sold
for $1,117.05.

Who, you are asking, would buy these as-
sorted celebrity offerings? Well, we can vouch
for the “M*A*S*H" tongue depressor/Louise
Mandrell sequined stage costume/Statler
Brothers guitar: they all went to a Mr. Gary Hand
from Linwood, N.J. And Mr. Hand didn't stop
with being the high bidder, either; he added a
nickel onto each item he won in honor of his son
Doug's fifth birthday July 4.

* x ok

Tom Jones could easily be country music's
youngest grandfather at 43, due to the recent
birth of grandson Alexander. But he isn't letting
the new responsibilities of grandfatherhood de-
ter him from his customary round of touring. In
September, Jones begins his first UK. concert
tour in 10 years. It opens in Wales, his birth-
place, and ends with four sold-out shows at Lon-
don’s Royal Albert Hall.

Paulette Carison, who is the latest artist to be
featured in RCA's “Rising Star” mini-LP series,

was recently the guest of honor at a celebration
party hosted by longtime friend Gail Davies.
Paulette sang with Gail for two years on the road
and in the studio, and Davies has been a
staunch supporter of her friend's talent. Among
those at the party were Duane Allen and Joe
Bonsall of the Oak Ridge Boys, fitting since Pau-
lette comes to RCA courtesy of the Oaks' Rock-
land Roadhouse Productions and also writes for
the Oaks’ Silverline/Goldline Music.

Gien Campbell looked down into the au-
dience not long ago and spotted Steve Wariner
sitting among the crowd at a show in Cleveland.
He invited Wariner onstage to sing a solo num-
ber before joining in on a duet version of
“Rhinestone Cowboy.” Which just goes to show
we suppose, that it pays to know the words to
other entertainers’ hits when you drop in to see
their concerts!

* Kk

We've heard of young fans, and we've heard
of fan devotion, but this beats all: a press re-
lease relates that, at a recent Hank Williams Jr.
concert out in Rapid City, S.D., a dedicated fan
gave birth to a baby right in the middle of
Hank's show and didn't go to the hospital until
the concert was over. Reportedly, mother and
baby were doing fine. We didn't find out
whether it was a girl or boy; but if the baby was
a boy, we have a pretty good idea of what his
mother named him.

Lots of new talent signings going on in Nash-
ville. They include rockabilly proponent Steve
Earle to Epic, Kathy Mattea to Mercury/Poly-
Gram, Deborah Allen to RCA, and Steve Clark,
also to Mercury/PolyGram.

Conway Twitty dropped by a Gail Davies
recording session at Ronnie Milsap’s Groundstar
Studio not long ago, where Gail's been hard at
work on her fall album release.

And to end on an upbeat note, we're told
Hank Jr. sidekick Merle Kilgore has decided to
abandon his golf game once and for all—seems
his guitar kept getting in the way of his swing.

KING’S COURT—Don King, second from right, the first songwriter/artist to

be signed to the newly-formed Multimedia Music Group, is toasted at an

ASCAP reception in Nashville. From left are Clitf Williamson, general man-

ager of the new music division, Tandy Rice, Top Billing, and Reg Dunlap, ex-
ecutive vice president, Multimedia Program Productions.

CO-PUBLISHING AGREEMENT

Multimedia, Don King In Pact

NASHVILLE Multimedia  Pro-
gram Productions has signed tormer
Epic Records artist Don King to a
co-publishing agreement and will be
acting in his behalf to tfind a new la-
bel. King will be affiliated with Mul-
timedia Music Group.

Multimedia Inc.. the publishing
firm’s parent company, owns five
television stations, 12 radio stations.
more than 90 cable tranchises and
29 newspapers, including Music
City News. It has long been promi-
nent in Nashville in the production
of country music series and specials.

King, in addition to his chart suc-
cesses with Epic and Con Brio Rec-
ords, has co-written several hits.
among them Janie Fricke’s “You
Don’t Know Love.” He 1s also co-
writer, with Dave Woodward. of the
new Reba McEntire single, “Why
Do We Want (What We Know We

Can’t Have).” Mulumedia Music
will work King’s Don King Music
(BMI) and King's X Music
(ASCAP) catalogs.

Formed in January, Multimedia
Music Group is headed by ClLiff Wil-
liamson, formerly a producer for
Chart Records and, more recently,
creative director for Tree Publish-
ing. Williamson says his company
may develop music videos on King
as a part of its scarch for a label, and
King notes that Multimedia’s tele-
vision programming connections
may bring him the kind of wide ex-
posure as a performer he has not so
far had. )

King’s last of two albums for Epic
was “Whirlwind,” out of which
came the chart singles *1 Still Miss
Someone,” “The Closer You Get”
and “Running On Love.”

EDWARD MORRIS
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FITNESS SPOTLIGHT—Louise Mandrell shows off her admirable form while

guesting on “The Richard Simmons Show” to engage In some exercise and

album promotion. The two are shown here on the phone with Loulse’s sister
irlene in L.A.

Things Are Looking Good
For Nashville AFM Local

® Continued from page 42

that sessions are reported and prop-
erly paid for, the union has stepped
up its monitoring of recording stu-
dios.

Creating a sense of common pur-
pose within the union is the most dif-
ficult problem, DeGeorge admits.
“I’ve come to the point of believing
you can only do that on a one-to-one
basis,” he says. The bulletin board at
the local’s headquarters displays the
names of hundreds of members,
some of them among the top session
players and top acts in Nashville,
who still owe dues for this year.

Session players in Nashville fare
better than their counterparts in Los
Angeles and New York, DeGeorge
argues, because so few country acts
are self-contained and thus able to
provide the instrumental music for
their own recordings. There has
been a slight increase, though, in the
number of country performers who
use their regular road bands for ses-
sions, he acknowledges.

DeGeorge says the approaching
sale of the Grand Ole Opry and its
allied properties to Gaylord Broad-
casting should not affect the union’s
contract with the Opry, Opryland
theme park, the Nashville Network
and WSM radio. Noting that the
union has long worked with “Hee
Haw,” another Gaylord enterprise,
DeGeorge says, “We’re no strangers
to the new owners—and we like
that.”

Recent industry bankrupicies, in-
cluding that of Monument Records,
have hurt the local some, says De-
George. But he adds that he is even
more concerned by provisions in the
bankruptcy laws that ultimately al-
low records to be produced and sold
without providing that the original
sessions be paid for.

Compleat, Distrib
Meet For Lunch

NASHVILLE—Compleat Rec-
ords recently held a luncheon pro-
motion at Central South Music Sales
here for 125 of the distribution firm’s
employees, along with 21 of the
company’s Sound Shop record store
managers located in the Southeast.

The event was designed to show-
case the PolyGram-distributed la-
bel's Vern Gosdin LP, “If You're
Gonna Do Me Wrong (Do It
Right),” and Gosdin’s single, “Way
Down Deep.” The luncheon was at-
tended by Gosdin, Central South
president Randy Davidson, Poly-
Gram senior vice president Frank
Jones and PolyGram national coun-
try promotion manager Frank Jones
and PolyGram national country
promotion manager Frank Leffel.
During the event, 10 Central South
employees won a cassette tape of
Gosdin’s album through a drawing.
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Gospel

Bobby Jones Expands His Base

Ties With Mandrell Helping Singer Find New Audience

By EDWARD MORRIS

NASHVILLE—Professional ac-
claim and recognition are coming so
rapidly to Bobby Jones of late that
he is looking at ways of expanding
his well-established gospel music
base. In this regard, the Myrrh Rec-
ords artist is being helped considera-
bly by his association with Barbara
Mandrell.

When Mandrell did engagements
in Las Vegas and Lake Tahoe last
year, she featured Jones and his
group, New Life. Jones and com-
pany also appeared with Mandrell
on the May NBC-TV special cele-
brating Bob Hope’s 80th birthday.
Later this month, Jones and New
Life will again accompany Mandrell
on a week-long engagement at the
MGM Grand in Las Vegas. And
Mandrell duets with Jones on “I'm
So Glad To Be Standing Here To-
day,” a cut from his new album,
“Come Together.”

In spite of his exposure as a per-
former, Jones has been a full-time
academic for the past several years,
doing most of his concert téuring in
the summer. He holds a Ph.D. in
multicultural education and is an as-
sistant professor at Tennessee State
Univ. in the department of reading
education.

New Life is currently a 10-mem-
ber vocal and instrumental group of
Jones’ own creation. As it figures in
his career development, he says,
“New Life is whatever concept 1
want it to be—depending on where
our musical presentations go.”

While Jones in no way shuns his
identification with gospel, he
stresses that his only standard is that
his music remain “positive.” Within
that framework, he says, he is willing
to experiment:

“l don’t intend to have any aims
toward singing soul—whatever that
kind of music is described as—or
rock music, but I do intend to main-
stream the music we sing. That’s just
good business. 1 think people who
want to be evangelists should be
evangelists in the true sense—which
means you sing for free and you do
everything as a donation.”

Jones contends that he has the ar-
tistic latitude with his present label,
adivision of Word, to grow. “Within
the confines of Word, 1 think we
could continue to carry our message
the way we doit. 1 would not be hesi-
tant to move to another situation
that would enhance our musical ex-
posure—via country or any other la-
bel situation that would put the mu-
sicin that main marketplace. You've
got to go for the numbers, and you
can’t get the numbers in strictly gos-
pel. Look at the business charts.
Four percent? You can’t reach them
like that.”

Country music holds both a fasci-
nation and a career prospect for
Jones. “I love the association with
the country market,” he says. He has
already done some concert work
with the Charlie Daniels Band and
would like to do some projects with
Loretta Lynn and Tammy Wynette.

Crouch’s Sister
Cuts First Album

NASHVILLE — Sandra Crouch,
who has performed with her brother
Andrae for the past 12 years, has re-
corded her first album. It will be re-
leased on Light Records in July.

Made up entirely of her own ma-
terial, the album was recorded live,
with a 70-piece orchestra, at the
Chnist Memorial Church, Pacoima,
Calif.
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JOINING JONES—Barbara Mandreli glves a vocal assust to Myrrh Records’
Bobby Jones during the recording of his current album, “Come Together.”
Jones and his group, New Life, have been featured with Mandrell on network
speclals and in her Las Vegas shows.
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AGE TO AGE
Amy Grant. Myrrh
MSB 6697

MORE THAN WONDERFUL
Sandi Patti, Benson R3818

MORE POWER TO YA
Petra, Word SSR 0045

| ONLY WANT TO SEE

YOU THERE
Keith Green, Sparrow SPR 1066

THE MICHAEL SMITH

PROJECT
Michael Smith, Reunion RRA 0002

EXERCISE FOR LIFE
Stosr‘;nie Omartian, Sparrow SPR
10

LIVE EXPERIENCE
Leon Patillo, Myrth MSB 6728

SONGS FOR THE

SHEPHERD
Keith Green, Pretty Good Records
PGR 002

CUTTING EDGE
The Sweet Comfort Band, Lexicor
LS 5807

KIDS PRAISE Il
The Maranatha Kids, Maranatha
MM092A

SONGS OF WORSHIP
John Michael Talbot, Birdwing BWR
1040

LEGACY
Benny Hester, Myrrh MSB 6704

WHITEHEART
Whiteheart, Myrrh MSB 6735

LOVE OVERFLOWING
Sandi Patti, Impact R3742

PASSING THE FAITH

ALONG
New Gaither Yocal Band, Dayspring

AGELESS MEDLEY
Amy Grant, Myrrh

FOREVER
Cynthia Clawson, Priority BiU
38633

EQUATOR
Randy Stonehill, Myrth MSB 6742

MAINSTREAM
Michael and Stormie Omartian.
Sparrow SPR 1060

PEACE IN THE VALLEY
B.J. Thomas, Myrth MSB 6710
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STAND BY THE POWER
The Imperials, Word DST 4100

A SONG IN THE NIGHT
Silverwind, Sparrow SPR 1058

I'LL NEVER STOP LOVING
You
Leon Patillo, Word MSB 6711

LIFT UP THE LORD
Sandi Patti, Impact R 3799

SPIRIT WINGS
Joni Eareckson, Word WSB 8878

AEROBIC CELEBRATION
Various Artists, Benson NP 33133

STEP OUT OF THE NIGHT
Andrus, Blackwood, and Co.,
Greentree R3942

LIGHT ETERNAL
kmn5 Michael Talbot, Birdwing BWR
203

AMAZING GRACE
B.J. Thomas. Myrth MSB 6675

MICHELLE PILLAR
Michelle Pillar, Sparrow SPR 1059

SO YOU WANNA GO BACK

T0 EGYPT
Keith Green, Pretty Good Records
PGR-1

FIRM BELIEVER
Various Artists, Word DST 4105

COME AND SING PRAISES
Praise Six, Maranatha MM 0095

AMY GRANT IN CONCERY,

VOLUME Il
Amy Grant, Myrrh MSB 6677

THE VERY BEST OF THE
IMPERIALS

The Imperials,
Qay Spring DST-4025

LET THE WHOLE WORLD
KNOW

Farrell and Farrell, New Pax NP
33133

STUBBORN LOVE
Kathy Troccolli, Reunion RRA 0001

HE SET MY LIFE TO

MusIC
Barbara Mandrell, Sparrow MCR
5023

JONI'S SONG
Joni Eareckson, Word WSB 8856

BULLFROGS &
BUTTERFLIES

Candte, Birdwing BWR 2004
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Barry Manilow In
Major Sponsor Deal

By PAUL GREIN

LOS ANGELES-Barry Manilow
has signed a commercial sponsor-
ship deal with San Antonio-based
Fox-Stanley Photo Products and
Mamiya Cameras which is believed
to set new records for length of term
(more than one year, plus options)
and cash outlay (a reported $2 mil-
lion) for sponsor tie-ins with musical
performers.

The deal was negotiated by Dan-
iel Socolof, president of St. Louis-
based Contemporary Marketing,
which also set deals between Kenny
Rogers and Jovan, the Who and
Schlitz, ZZ Top and Schlitz and
Men At Work and Fosters Lager.

Fox Photo and Mamiya will be
exclusive sponsors for Manilow’s
U.S. concerts, beginning with an en-
gagement at the Starlight Theatre in
Kansas City Wednesday (20). The
two companies will support each
date with ticket giveaways, local ra-
dio contests and other retail sales
promotions.

Manilow has composed a new
theme song for Fox Photo that will
be used in the company’s future ad
campaigns. In return, the more than
1,200 Fox Photo stores around the

New LP/Tape
Releases,
see page 23,

Unsurpassed in Quality

GLOSSY | ...

EACH IN
1000 LOTS

per 1000

5240

per 3000

2030~ 30"x40"
525.00 540

U.S. will promote Manilow through
point-of-purchase displays and of-
fers of premium products including
picture disks and giant posters.

Fox and Mamiya have also
mapped a “loaner” program for fans
to rent Mamiya cameras during
Manilow’s concerts, with the option
to buy. Booths will be installed in
each venue at which fans can also
obtain special coupons to send film
for development by Fox Photo. Ad-
ditionally, the companies plan a
Jjoint effort with Arista Records to
promote future Manilow releases in
retail record stores.

Socolof says that the longterm na-
ture of this deal is unique. “Most of
the sponsorship deals that have been
negotiated so far have been for a
single tour or a one-year term, or
some combination of those two. Per-
formers usually want to get in and
get out of a deal, and corporate
sponsors are often concerned that an
act who’s hot today won’t be tomor-
row.

“But Barry wanted to have a
multi-year relationship with a spon-

sor. And in terms of corporate opin-

ion, Barry is established as a super-
star entertainer who’s likely to
remain in that league for many years
to come.”

Socolof calls the agreement “the
largest cash deal” in sponsorship
history and adds that promotions for
the tour and for Manilow’s albums
are on top of that. He teamed in
negotiating the deal with Garry C.
Kief of Hastings/Clayton/Tucker of
Los Angeles.

Talent & Venues

PROMOTER PROFILE = x

By JACK McDONOUGH

SAN FRANCISCO—Veteran
promoter Bill Graham has been
doing some moving recently, both
around town here and in estab-

¢ S
§ lishing a presence as far afield as

Honolulu, Las Vegas, Boise and
Salt Lake City.

In San Francisco, he has relo-
¢ cated the city’s most solidly en-
trenched and successful rock club,
Bill Graham’s Old Waldorf, to the
Columbus Avenue North Beach
site most recently occupied by the
Boarding House. Graham’s new
club is called Wolfgang’s and uses
the same logo as the disks put out
via his production arrangement
with Columbia Records. Principal
artist released via Wolfgang/Co-
lumbia is Eddie Money.

Meanwhile, Bill Graham
Presents continues to expand its
Western base of operations with
shows in Las Vegas, Honolulu,

# Boise and Salt Lake City.

In Hawaii, BGP has already

21 done several shows at the Blithe-

dale Center, which chief booker
Danny Scher says “is becoming a
regular facility.” In Las Vegas, the
firm has presented a handful of
acts, including Stevie Nicks and
the Grateful Dead, at the Aladdin
and the Convention Center. The
¢ Idaho venue is the new 12,000-ca-
pacity Boise Pavilion, where
Kenny Loggins has played July 8

New Club, New Cities Keep Graham Moving

and the Dead are scheduled for
September. The Dead will also be
the subject of the initial move in
Salt Lake. The company also does
an occasional show in Los Angeles
and remains aggressive in places
like Sacramento, San Jose and
Monterey.

“Fewer groups are touring,”
says Graham, “and the days of au-
tomatic record company support
are gone. So you expand your base
or lay people off. And we’ve been
together too long for us to lay
people off. They deserve to be
here.

“All we’'re doing is taking our
long relationships with certain acts
and saying, ‘If there are new terri-
tories you’ve not gone into before,
or if there’s somewhere you're dis-
satisfied, we’d like a shot.” We're

Bill Graham

aggressive in getting word out that
we're willing to expand, but we
don’t want to take work from other
promoters. If there’s a promoter
who’s good and knows his area
well, like Jim McNeil in Salt Lake
we’'ll work with him. But since the

Dead have not been there before,
their management looks to us to sit
down with the local people.”

BGP is again doing a Miller
Beer-sponsored summer series at
the Greek Theatre in Berkeley.
The 13-show schedule kicked off
July 8 with A Flock Of Seagulls.
Shows are being sold individually,
rather than on the subscription-
series basis that was tried for the
first time last season. However,
concertgoers can still buy reserved
seats and priority parking, which
were introduced as part of last
year’s package. Scher says there
was no need for subscription this
year “because every show is a great
show. You do subscription when
you expect the stronger shows to
carry the weaker.”

Within San Francisco, the com-
pany also continues to use the
1,200-capacity Kabuki Theatre in
Japantown as a regular new music
venue, hosting two or three shows
there per month, with an equal
number of shows by more estab-
lished stars at the 2,200-seat War-
field. And it will again offer a
handful of superstars at 55,000-

(Continued on page 504)

reunion arena

19,200 SEATS

777 Sports St. « Dallas, TX 75207
(214) 658-7070

t1neey;

Phone (203) 375-7034

TAKE A TIP!

Better go to
Bob Graves
for be_tter

~.5aveé money'

or write for
our new
Price List

COLOR:

BLK. & WHT.

POST CARDS:
COPY NEGS.:
Plus Postage & Handling

100 5"'x7”
100 8'x10”
100 5"'x7”
100 8'x10”
100 B&W
Color *10

80° ea.
99¢ ea.
23Y%°¢ ea.

Bt~ Craver

PHOTO
PRINTERS, Inc. &

40BG HATHAWAY DR. STRATFORD, CT. 06497

__Rock’n’Rolling

Butch Stone’s Devilish
‘Battle Against A Law

By ROMAN KOZAK

Until the group finally collapsed
in 1978—out of sheer boredom, he
says—Butch Stone was the longtime
manager of Black Oak Arkansas.
Now he manages the Swiss heavy
metal band Krokus.

But Stone, who bought himself a
valley in Arkansas from the money
he made with Black Oak, is also
somewhat of a political force in his
home state. And
when the search for
the  devil in
rock’n’roll came in
the form of pros-
pective legislation
last year against the
supposed evils of
“backward mask-
ing,” Stone jumped right into the
fray. He remembers:

“In Arkansas, where we spent $14
million in the courts debating
whether the Bible’s version of crea-
tion was true or not, there was a reli-
gious fanatic who actually got the
legislature to unanimously pass a
bill that would have, in effect, cen-
sored all of rock’n’roll.

“What the bill said was that rec-
ords had to be reviewed by a board,
played backwards, and if any mes-
sage came out that was evil or Sa-
tanic, that record would be taken out
of the stores and destroyed. (Gover-
nor) Bill Clinton and I are good
friends, and he explained the situ-
ation to me, and he gave me three
days to get him enough information
to turn the thing around.

“Now you have to bear in mind
that in Arkansas the legislature has
never reversed itself on a unanimous

www americanradiohistorv com

decision. So we went to work on it,
and basically the argument went like
this: the only other country in the
world where rock’n’roll is censored
is Iran.

“(Banning it) is absolutely anti-
everything that’s basic to the Ameri-
can way of life. Plus, who’s going to
police it. Who's going to pay for it?
It was a joke.

“And then something absolutely
great happened. We started listening
to speeches and records by all the
right wing religious leaders. And we
found a show, called ‘PTL Club,’
where the host, Jim Baker, intro-
duced a song. We played it back-
wards and found the word ‘Satan’
three times, crystal clear. So we sub-
mitted a tape of that.

“Plus, this preacher used Black
Oak Arkansas as one of his exam-
ples, and what he did was, he used a
graphic equalizer to distort the
sound of a word, and take the W out
of the word ‘Watash,” which is an old
Indian word meaning Great Spirit.
He made it sound like ‘Natas,” which
is ‘Satan’ spelled backwards, and he
put that on his little cassette that he
was selling to the people at $4 a pop.

“So we played the Black Oak
record first forwards, where you
could here it was ‘Watash,” and then
we played the preacher’s record
backwards and showed how he dis-
torted it. And then we played the
Jim Baker thing. And the rest of the
argument went like this: that
rock’n’roll is certainly not evil, be-
cause rock’n’roll never produced
anything like Adolf Hitler, like the

(Continued on page 504)
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Photo by Chuck Pulin

PALMER TOUR—Robert Paimer

kicks off his first U.S. tour in three

years with three dates at the Ritz in
New York.

Film To Look
At New Music
In Los Angeles

LOS ANGELES—The colorful
fringes of the local new music scene
take center stage in a new film by
producer Alan Sacks.

The film, entitled “du Beat-e-0,”
stars Ray Sharkey (“The Idol-
maker”) as a new wave filmmaker
who is creating a video of Joan Jett.
Along with performance. footage of
Jett, concerts by Johanna Went, Tex
& the Horseheads, Tupelo Chain
Sex and Peter Noone will be fea-
tured. Derf Scratch of Fear and
Chuck E. Weiss play dramatic roles.

“One theme I discovered when
watching rock videos,” says Sacks,
whose credits include tv’s “Welcome
Back Kotter” and “Chico & the
Man,” “is that every video is full of
video. Guys are always looking at
themselves on television screens.”
From this came his video-within-a-
movie concept.

ETHLIE ANN VARE
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New Owner, Policy For Jersey’s Stone Ballroom Dane Trox

NEWARK, N.J.—The Stone Ball- While the Stone Ballroom has fea- but in late August, will feature
room, the largest rock club in the tured such rock artists as Bruce “good-time” dance music rather
southern part of the state, has been Springsteen, Pat Benatar, Robert thgan rock. By BRIAN CHIN
sold by William Stevenson to Davis Palmer and David Bromberg, the Stevenson, who owned the club New York producer Arthur Baker reinvents the perfect beat-box beat this
G. Sezna, a golfer who has won sev- new owner plans to drop the rock for 12 years, will stay on in charge of week with collaborator John Robie’s battery of keyboards in two key releases:
eral national titles and owns Klon- policy. Sezna plans an interior face- promotion and publicity. Ray Di- on Tommy Boy 12-inch, Planet Patrol’s “Cheap Thrills,” and on Streetwise
dike Kate’s restaurant here as well as lift and a new entertainment policy. Ciemente, who has been manager of 12-inch. New Order’s “éonfusion.” “Cheap Thrills” has ,much of the sensual
serving as manager of the Columbus along with an elaborate video sys- the club for nine years, will also stay dcep-so,ul appeal of the Peech Boys’ records: it sounds as if Imagination or the
Inn in nearby Wilmington, Del. tem. The new format, making its de- on, as will most of the 55 employees. O’Jays got onto a hip-hop record and liked it. “Confusion” (mixed by John
Benitez) takes New Order’s wave/disco further into contemporary black music
® and comes up with another highly unusual fusion, with equally strong new
&Ilbomd » Survey For Week Ending 7/23/83 wave and street identity. Will national black radio go for it? We hope so.

*x kK

e Other singles: Hilary’s “kinetic,” a regional dance-rock staple for the last
Once I co several months, has been picked up and remixed for national distribution on
™ Backstreet; with its sharper mix, it has clear crossover potential. . . . Ashford &

Simpson’s “High-Rise” (Capitol 12-inch) is another clean, carefully crafted

production number: of particular interest is the much-reworked instrumental,

€ Copyright 1983, Billboard Publications, Inc. No part of this publication ma i ibai

) 983, & y be reproduced,

stored in a retrieval system. or transmitted, in any form or by any means. electronic. mechanical, mixed by Morale,s & Munl.lbal. o O 5 . o
photocopying, recording, or otherwise, without the prior written permission of the publisher Thomas Dolby’s production credit on Adele Bertei’s Build Me A Bridge

(Geffen 12-inch) will, understandably, be its initial selling point; the song 1t-

Weehs
Wk |comt . TITLE(S), Artist, Label TITLE(S), Artist, Label si;lf ans lzgneigv?coafl lz:Are tl{aAs.tef ,u(lj,ie?s%gc:nrégbpog-squl.l. .l.ll}?olby‘s ?\;]n prclzdmo
-inch, “Get Ou y Mix,” distributed by Capitol at the recent New Mu-
1.0.U.—Freeez—Streetwise (12 Inch) :‘}EE,"SI EVERY BREATH YOU TAKE—The Police—A&M sic Seminar, is a real gift to DJs: one side is a deep electro-funk rhythm track
SWR2210 2 (7 Inch) 2542 (12 Inch*) with sound effects from “She Blinded Me With Science” and “Europa”; the
] i ] 42 | 28 | 7 | USE ME, LOSE ME (LOSE ME, USE ME)—Paul other is eight minutes of sound effects only.
ﬁ 3]s STM(EleT:rh/)Nz%?g?YS DIARY—Yaz—Sire/Warner gWRPLSOZ"zgg““eC“O“'S"eetw'se (12 inch) The import by Clubhouse—a cover medley of Michael Jackson’s “Billie
. . Jean” with Steely Dan’s “Do It Again,” produced in ltaly—has been picked up
6 5 | SHE WORKS HARD FOR THE MONEY—Donna 43 | 43 4 | LOVE ME TONIGHT-Attitude—RFC/Atlantic : - iddi
ﬁ Summer—Mercury (7 inch) 8123707 (12 inch*) (12 Inch) 0-86998 and releasgd by Atlantic, following what we are told was a four-v’/,ay bxddx_ng
ﬁ 5 | 7 | SOMANY MEN, SO LITTLE TIME—Miguel Brown - 44| 44 | 4| FREAK-A-ZOID-Midnight Star—Solar (12 Inch) war. That import _has alrea_dy spawned a couple of other “answer” records: a
TSR (12 inch) TSR 828 9-67919 tight, sharp American version produced by the Was (Not Was) team, tagged
5| 2|10 | (KEEP FEELING) FASCINATION—The Human ﬁ 73 | 2 | GETIT RIGHT—Aretha Franklin—Arista (12 Inch) Slingshof‘apd_ alread! char‘t‘ing this wsek, on Quality; a.nd a mgdleylzed treat-
League—A&M (7 Inch) A&M 2547 AL [P . AD 19043 _ ment of “Billie Jean” and “Jeopardy” on import by Pink Project.
6§ | 4| 9| BUNDVISION-Blancmange—Island (12 Inch) 0 "('{PBEUST‘; ﬁ%’g‘g’z%%_'lsgfzp‘l’:]"c‘h;?"a'dwa“‘ x x %
0-99886 ie Ni Other remakes: Otis Liggett’s “Every Breath You Take” (Emergency 12-
fr|w|s MARACE e isfr':fekl?nﬁffsablanca aincry | T| 6| 2 S‘“",‘_’ggggg‘;fge,“n'gh'i;°“5‘M"""'“ ) inch) is quite a good electronic renderi;);; of the Police hit, with a Wonder-ish
! - _ 48 | 41 | 31 | THRILLER-Michael Jackson—Epic (LP-all cuts) vocal; the dub is titled, appropriately, “Every Beat You Hear.” ... Sylvester’s
2 (e SAFEiIZhDANCE Men Without Hats—Backstreet (12 QE38112 “Band Of Gold” (Megatone 12-inch)is a long-awaited release which had been
ﬁ 9 | 10 | WHAMMY/LEGAL TENDER/SONGS FOR THE FUTURE | 49 | 43 | 16 CAN?;'Y MA(';‘/BOVS/ALL NIGHT LONG—Mary Jane promised since 1981; with substantial, weli-considered rewriting on the song
GENERATION—The B52's—Warner Bros. (LP CUTS) irls—Gordy (LP Cuts) 60506L itself, it’s much more than a retread. o
w!l 7] s Y0U238519IN MY SYSTEM—Robert Pal Island 2 L BABH#;%%?(ftzen]acr;:)wamer Bros. (7 Inch) Both initial releases on the New York-based Personal label are '60s remakes:
AR —Robert Palmer—Islan ) ; ) : g »” : » —
(LP Cut) 90065.1 (12 tnch) ﬁ 63 | 2| 1 DONT WANT TO TALK ABOUT IT—Pamela Slaudja Barry's revival of the Yardbirds ”For Your Love an‘d Ronnie Jones’
ﬁ 13 | 6 | MASCHINE BRENNTE/ON THE RUN (Auf Der Stantey—Komander (12 Inch) What Becomes Of The Broken Hearted.” The latter, mixed (and, we assume, p,
Flucht)—Falco—A&M (12 Inch) 12603 ﬁ 72 | 2| WHAT'S SHE GOT—Liquid Gold—Critique (12 Inch) !argely played) _by John Rob’xe, could b? acutthat drags the Saint crowd, l_uck- .f
ﬁ 16 | 5 | SWEET DREAMS—Eurythmics—RCA (12 inch) CR1 1001 ing and screaming, into the 805: Barry’s sound is harder am_i more electrified 2
- PD 13502 33 | 35 | 18 | BLUE MONDAY/THE BEACH—New Order—Factory than last year’s “1 Will Foliow Him.” “Beat My Drum,” the flip, is a co-produc- &
e 13 | 14 | 9 | LET NO MAN PUT ASUNDER—First Choice—Salsoul (12 inch) FACTUS 10 _ tion with Andy Hernandez, which takes some listening to. Both debut releases -
. (12 Inch) ﬁ 64 | 2 | BACKSTREET ROMANCE-Loverde—Moby Dick on Cleveland’s BMO label (an arm of the Belkin-Maduri Organization) are &
ﬁ 1515 POTE?ZTI;LchN)EF!‘WB?JSZR;END_Dony Parton—RCA 55 | 55 | 3 LErélEI\llgch) UP—David Joseph—Mango (12 Inch) also remakes: “Band Of Gold” (again) by Swankk, and a new version of 5
15 [ 12 | 12 | FLASHDANCE ... WHAT A FEELING—Irene Cara- NLPS 7806 _ by, T B 140 HECET Lt o
| | Casablanca (LP cut) 8114921 (12 inch*-remix) | 56 | 36 | 12 | OUR HOUSE—Madness—Geffen (12 inch) ;
E 16 | 17 | 9 | INSIDE LOVE (SO PERSONAL)—George Benson- GEF-0-29667 o
Warner Bros. (7 Inch) 7-29649 (12 Inch*) 57 | 50 7 | CAVERN-Liquid Liquid—99 records (12 inch & LP)
| 21 | 4 | FACE TO FACE, HEART TO HEART—The Twins— 99-11€P
Quality (12 Inch) QUS 041 58 | 58 6 | JAM HOT—Johnny Dynell And The New York 88—
ﬁ 26 | 4 | SPEAKING IN TONGUES-Talking HeadsSire Acme Music (12 Inch) AMC 8310
(LP—all cuts) SR1-23883 59 | 61 3 | INFATUATION-Upfront—Silver Cloud
19 | 19 | 7 | HEOBAH-Fonda Raye—Posse (12 Inch) 4
3 (12 inch) POS 1207 60 | 62 3 | JIMMY JIMMY (Re-Mix)—Ric Ocasek—Geffen
: 20 | 11 | 9| SAY YOU DO-Janet Jackson—A&M (12 Inch) R P WHE(N7 lrbchs) g-AZL('l(IM 512 Ingh“)d
SP 12059 BOY —Indeep—Sound Of New York
21 | 18 | 9 | THESE MEMORIES—0 Romeo—Bob Cat (12 Inch) (12 Inch)
BOB 26 ﬁ = | 0o la A(li?lN( lleLluz i[&SSMOEDLEY—SIingshot -
22 | 22 | 10 | MEMORY-Menage—Profile uality (12 Inch 44
: ﬁ (12 Inch) PRQ-7022 63 | 60 | 19 KEEPS(fN tff"”(')mt P)d%g;(;gIGHT—The Whispers—
f 25 | 4 | LOVE SO DEEP—Toney Lee—Radar (12 (Inch) olar uts
#r RDR 12004 7y | = PICKEME up (CQ'I‘ZWIE g?)E-ME[;%ctgic#md.
31 4 | 1 LOVE YOU-Yello—Elektra mergency nc 5
ﬁ (12 Inch) 0-67917 65 | 45 7 | WHO NEEDS ENEMIES, WITH FRIENDS LIKE YOU-
27 3 | KEEP GIVING ME LOVE-D Train— 12 Inch Montana Sextet—Philly Sound Works (12 inch g
I;’RL[)I 660 AT (0 () 66 | 59 | 16 | PHYSICAL Annucnou/al)j'“m(; UP-Ma(donna—) KILLER RESTS—Jerry Lee Lewls stretches out In his dressing room following
26 | 20 | 8 | RIDING THE TIGER—Phyllis Hyman—Arista (12 Inch) allisst o L g{ﬁ%a?:rrc%rost (12 inch) 550-C29715 an appearance at the Rtz Theatre in Elizabeth, N.J.
AD 19041 | —Leon Haywood—Casablanca
56 2 | OUT IN THE NIGHT-Serge Ponsar—Warner Bros. (12 Inch) 8121641 ; 5
w (12 Inch) WB0-20122 68 | 65 | 13 | SAVE THE OVERTIME FOR ME—Gladys Knight And DISCO/DANCE 12'' — NI
28 | 29 7 | STAY V;ITH ME—India—West £nd _Theh P;DS—Columbia (7 inch) 38-3761 (12 U.s. & |mports also export to foreign countries.
(12 inch) 221512 inch* FOR STORES Bom To Be Alive—Disco Connection
rin| ROCKITHetbe Hancock-—Columbi o mFQ WSTBE 00D 10 WE~The $05. BandTobu (12  (WAEUES L Fap STORER, i
(12 Inch) nc 3 . » Holland of e : 059: :‘inueenSI o
30 | 30 | 6| LOVE NEVER FAILS—The Greg Kihn Band— ¥Y | e | 0EAD GIVERWAY-Shalamar—Solar (12 Inch) 0. R brance L oe ebaceon
Berserkley (12 Inch) 0-67913 66999 Some of our brand new releases are: No Tengo Tiempo—Azuly Negro
31 | 23 | 17 | LET'S DANCE-David Bowie—EMI/America (12 inch) | 71 | 70 | 12 | TOO SHY—Kajagoogoo—EMI-America U.S. & Canadian 12" Souvenirs (remix)--Voyage Binroled yh nk Brolecty
7805 (12 inch) 9910 O Love So Deep—Toney Lee el R
o] —Rick James ove ToDance— ue ight—Nite Force
322 [ 32| 7| THEHAUNTED HOUSE OF ROCK—Whodini_Jive; | 2T | ICSKEEH | PUTTIN' ON THE RITZ-Taco—RCA (12 Inch) KD Gins Night Out—Ladies Choice o e o mrar o European  DiscoWoODy—Kiss Mich
Arista (12 inch) JD 19026 1001 ) |'m Alive— American F ade (U.S. remix) Connection Zt;n;itshlsrgni;::ﬁ‘ial;itg::;:;}/nd
3335 onzuzrunzs IN SUCCESS—Will Powers—Island 73154114 HEA{NYOtUEU: ((IMZEILT rT)o\:l:IEDSOX‘Zq)S_SShmey Lites- e Hungry—Marine Dos U0 emied ey e Me/Somebody's-viola Wals
(1 inCh) 0-99687 est tn nc Ul Te.Dolg) COEERENETEED So Many Men. So Littie Time—Miquel Boogie Nights—L a Fleur
34 | 34 | 6| TEMPTATION/WE LIVE SO FAST—Heaven 17—-Arista | 74 | 66 | 15 | SHOT IN THE NIGHT—Paul Parker—Megatone Eve:/ysrea(h e Take—0fs My Fm" ’ T s e e
(12 Inch) AD 19030 (12 inch) LP all cuts Savgr:hgo\feﬂeu:‘?;(i'adys Knight & ﬁ:'z:;li"é:h Bee Stop, Don't Do This To Me—Phylis
ﬁ 38 3 l'LL TUMBLE 4 YA—CU"UTQ C|Ub—EDIC (12 InCh) 75 75 5 THEME FROM DR DETROIT-Devo—Backstreet You C:n'lliset(e’p Breaking My Heart— May';:‘:’:?sTime—NormaLewm
49.03913 (LP Cut) (12 inch*) arana . 1on
Y| 42| 4| 1S THERE SOMETHING | SHOULD KNOW (MONSTER | 76 | 68 | 12 | JUICY FRUIT—Mtume—Epic Maniac—Michsel Sembellorem) - SUropean Import LP's
. R First, Last, For Everything—End Games Transdance—Night Moves (N.Y. remix)
- = (12 inch) 49-03834 Nancy Martinez
MIX) Duran Duran Capltol (12 Inch) 8551 Milk From The Coconut—Total Coelo Love Line—Shawne Jackson (comp. by Vogue Mix Your Own Stars
37 | 37 4 | LOW DOWN DIRTY RHYTHM—Sarah Dash—Megatone | 77 | 69 | 10 | COOL AS ICE/TWICE AS NICE—52nd Street- Hold Your Horses, Baby—Nancy Martin ashif) Voyagel& Il Studio57
(12 Inch) Factory/A&M (12 Inch) SP 12058 The Key—Wut Ticket R el ' EheScraichlicax(dbietl )
38 | 39 | 8| ALLLINED UP-Shriekback—Warner Bros. (12 Inch) | 78 | 78 | 14 | COOL PLACES—Sparks—Atlantic PG e ey e e e oy (remb)
WB0-29654 (1Z Inch) 0-89863 1::d A(;a—l L;‘:efgunm Robotnick ~Off The Record"
39 | 24 | 13 | WALKIN' THE LINE—Brass Construction—Capitol 79 | 52 | 12 | MINEFIELD-I Level—Epic Don't Let It Go—Ray Vista From Here T Eternity—Hananas by Doug Shannon
(12 inch) (12 inch) 49-03856 High Noon—Two Sisters SL‘LE"(::"I“L‘T;&’:S:';':‘; o a complete DJ's
40 | 40 | 5 | TURN THE MUSIC ON—Orlando Johnson and 80 | 48 | 8 | AM/FM—Natasha—Emergency O he oue RODINSO  Searchin' (10minute megamix)—Hazel cﬁ,“;ﬂf’;":,:“s
Trance—Easystreet (12 inch) £2§ 7501 (12 Inch) 6536 y Forbidden Lov —J;zs a el
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Talent & Venues

WILLIE NELSON
WAYLON JENNINGS
HANK WILLIAMS JR.

MERLE HAGGARD
LINDA RONSTADT
STRAY CATS
DAVID ALLAN COE

Atlanta International Raceway,
Hampton, Ga.
Tickets: $20

As festival-oriented outdoor marathons go,
this Willie Nelson Fourth of July Picnic was both
an interesting cuftural happening and a musical
event of the highest order. The 12-hour produc-
tion managed to overcome excessive heat and
humidity to come off virtually without a hitch.
Veteran Atlanta concert promoter Alex Cooley,
along with associates Sims Hinds and Peter Con-
lon, who worked several weeks to set matters
up, did a stellar job. In climatically oppressive
conditions, efficiency was always present and
crowd restlessness, frequently a handmaiden of
concert production inefficiency, was not to be
seen.

David Allan Coe led off the extravaganza
promptly at noon. His forceful, cutting voice and
extraordinarily capable band managed to pro-
duce dynamics that took his music to the far
reaches of the concert locale, a famous auto rac-
ing track over a mile in diameter. All of Coe's
chestnuts found their way onto the 12-tune set,
including his most recent hit, “The Ride.’

Although the rockabilly-oriented Stray Cats
are a personal favorite of Willie Nelson’s, some
skeptics were heard to comment before the date
that they hoped the trio wouldn't get booed.
Some felt that, with the Stray Cats being a bit
removed ethnomusically and appearance-wise
from most of the other artists, rowdies would
seize the time to boo. Not so; the Cats, who
added the familiar Buddy Holly classic “'Oh Boy”
to their mostly original 11-song performance,
were enthusiastically cheered.

Despite her current chart slump, Linda Ron-
stadt showed that she's lost none of her appeal.
Her appointment with the crowd of 31,000
showcased her classics, including “Tumbling
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~ Tdlent In Action

Dice,” "Blue Bayou,” and “Heat Wave,” among
many others. Each song provided a laboratory
for her strong, wide-ranging voice.

The following act, Merle Haggard, was, inar-
guably, the most prolific songwriter on the bill.
His extraordinary catalog of tunes, which would
probably have taken the entire festival's 12
hours of allotted time to perform, were en-
ticingly sampled at the Picnic—as were his vir-
tuoso-filled Strangers. For many in the assem-
blage, Haggard's set marked a time for both
partying and thoughtful contemplations of mis-
sives from one of today's most emotive and real-
istic lyricists.

In terms of energy and spontaneous combus-
tion, Hank Williams Jr. and the 'Bama Band were
the highlights of the Picnic. Like a great jazz or
soul singer, Hank never delivers a song exactly
the same way twice. It was a vintage, 18-song
Hank Jr. set, as Bocephus mixed in crowd-pleas-
ing Southern chauvinism tunes like "Dixie On
My Mind" and "If Heaven Ain't A Lot Like Dixie"
with three compelling, mid-show acoustic num-
bers.

Waylon Jennings’ charisma worked all during
his 17-number segment, but his voice did not.
On numbers early in the set, such as J.). Cale's
hypnotic “Clyde” and the drastically-reworked
Little Richard timepiece “Lucille,” Jennings’
booming timbre served well. He was also in form
during three duets with Willie Nelson, but on
“Are You Sure Hank Did 1t This Way,” Waylon
had to fight to get it out. After similar throat
wars on “Luckenbach” and “Ain't Livin' Long
Like This,” Jennings stepped away for just a few
seconds, and when he returned, the voice was
back for the rest of the set.

Predictably, Willie Nelson closed the day,
which by then had turned into night. No moon
ahead—just a new moon and a few faint stars,
and nothing lit but the stage as Willie preached
to the flock. Nothing shockingly innovative
about this highly professional, standard per-
formance; every song the audience wanted, plus
a couple more, was provided. Hard to say what
went over best—the rowdy stuff, the gently lop-
ing ballads or the gospel tunes that Willie and
band have been doing for years. As evidenced by
their frequent idolatrous roars, the customers
were satisfied with everything. RUSSELL SHAW

SOUTHSIDE JOHNNY &
THE ASBURY JUKES
The Pier, New York
Tickets: 310

Southside Johnny was a man in transition at
this time last year. His career had nosedived at
Mercury, where the Jukes floundered in their at-
tempt to self-produce following the release of
their finest LP, “Hearts Of Stone,” which Miami
Steve Van Zandt produced for Epic. They man-
aged to retain their potency as a live attraction
on the East Coast, but a flat live album, coupled
with the emergence of Van Zandt's own band,
the Disciples Of Soul, seemed to deal a serious
blow to the Jukes' commercial longevity.

The Jukes demonstrated that their commer-
cial fortunes have changed dramatically, how-
ever, on a balmy night at the Pier, July 11. On
the eve of the release of their new Mirage al-
bum, “Trash It Up,” Southside's husky blues
shout, modeled after Wynonie Harris and Otis
Redding, was in fine form, while the band

sounded more like modern-day dance hall hip-
sters than r&b revivalists. In Nile Rodgers, the
Jukes have found a producer to help them
bridge the gap, resulting in a sound that, while
sticking to rock basics, should fit comfortably on
most urban stations.

Familiar tunes like “Talk To Me,” “Love On
The Wrong Side Of Town" and “Trapped Again”
kept the rambunctious crowd bouncing during
the 80-minute set, the fourth stop on a pro-
jected world tour. But the blend of the old and
new was especially effective on the Jukes’ rendi-
tion of the title track, which found Lyon singing
about Fredrick’s of Hollywood, and a gorgeous
ballad called “Bed Time,” which, sung with 14
Karat Soul, the versatile a capella quintet from
East Orange, NJ., could give the Jukes their first
top 10 hit. LEQ SACKS

FUN BOY THREE
The Palace. Los Angeles
Tickets: $12.50

These former members of the Specials, one of
England's first and most missed ska bands, have
enough clout on their own to sell out two shows
at Hollywood's Palace—even on July 9, a week
before the group's new Chrysalis album, pro-
duced by David Byrne, was due to hit the
streets. Still, the Fun Boy's dub version of "Our
Lips Are Sealed” (which would seem a silly thing
to record, except that FB3's vocalist Terry Hall
did co-write the song with Jane Wiedlin of the
Go-Go's) has been getting a ton of airplay on
the local music stations.

When the Fun Boy Three took the stage, it
was more like the Fun Boy Ten up there playing.
The band included trombone, cello, three key-
boards and two percussionists. Six of the 10,
though, were female, which makes a group no-
menclature using “boy” unlikely. The band
members were dressed like Dickensian orphans,
and the set decor had all the charm of a
junkyard.

They went right into both sides of their first
singles: “Faith, Hope & Charity” and "The Lu-
natics Have Taken Over The Asylum” (an affec-
tionate tribute to Margaret Thatcher and Ronald
Reagan, they say). The Fun Boy's material has
the sprightliness and variety of a Gregorian
chant. Vocalist Hall stands stock still, his hands
clutching his shirt-front, all eye contact lost
thanks to dark glasses. Lynvall Golding is a most
effective percussionist and “toaster,” but much
of his impact is fost in the self-induigent noo-
dling of the other musicians.

The crowd was happy, through, and was more
than effusive when the band went into "“Lips Are
Sealed” with neither a metaphorical “this is our
hit" fanfare nor the literal tympani fanfare that
makes the record.

The group chose some interesting songs to
cover: a dub version of “Summertime” was
dense and complex, but Hall kind of ruined if
when he announced in a radio interview that
day that this was the first time the “Porgy And
Bess” tune had been given rock treatment. Poor
Janis Joplin, to be forgotten so soon.

The slim 60-minute set ended with the
Doors’ “The End,” a song that translated so
readily into Fun Boy style that one wonders
whether Jim Morrison was this far ahead of his
time—or if the FB3 are simply backwards.

ETHLIE ANN VARE

Survey For Week Ending 7/23/83

The following are among the top concert grosses nationwide reported through the survey week. included are
act(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of
sellouts and dates(s).
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® JOURNEY, BRYAN ADAMS—$689,681, 55,655, $13.85 & $11.85, Stone
City Attractions Reunion Arena, Dallas, three seilouts, highest gross, at-
tendance and number of sellouts, July 8-10.

® BOB SEGER & THE SILVER BULLET BAND, SHERIFF—$402,753, 27,000,
$16 & $12, Nederlander Org., Kingswood Music Theatre, Toronto, Can., two
sellouts, June 30, July 1.

¢ LOVERBOY, JOAN JETT & THE BLACKHEARTS, THE FIXX, RED ROCKER—
$238,978, 15,661 (20,000), $17 & 15, Rock 'N Chair Prods./Offshore
Prods., Ratcliffe Stadium, Fresno, Calif., July 9.

o BETTE MIDLER—$216,522, 9,200 (10,800), $25 & $20, DiCesare-Engler
Prods./Electric Factory Concerts, Stanley Theater, Pittsburgh, three shows,
July 5-7.

® JOURNEY, BRYAN ADAMS—$209,275, 17,319, $13 & $11, in-house, Frank
Erwin Center, Austin, Texas, sellout, July 5.

® GEORGE CLINTON & THE P-FUNK ALL-STARS, LAKESIDE, CON FUNK
SHUN, BAR-KAYS, MTUME—-$202,850, 14,003, $15, Michael A.
Rosenberg/Time Prods., Long Beach (Calif.) Arena, sellout, July 8.

® MARVIN GAYE, ASHFORD & SIMPSON—$196,310, 11,708 (18,875),
$17.50, $14 & $12.50, Electric Factory Concerts, Spectrum, Philadelphia,
July 9.

® STEVIE NICKS, JOE WALSH—$189,341, 14,682, $13.20 & $12, East Con-
certs/Steve Starr/Compton Terrace, Spectrum, Philadelphia, sellout, June
27.

® NEIL YOUNG—$15,560, 13,481, $12 & $10.50, Schon Prods., Met Center,
Minneapolis, sellout, July 7.

e ZZTOP, ZEBRA—$155,175, 12,672 (13,000), $12.50, Beaver Prods., Met
Center, K inneapolis, July 8.

® STEVIE NICKS, JOE WALSH—$151,758, 12,383, $12.50& $11.50, Frank J.
Russo/Compton Terrace Concerts, Centrum, Worcester, Mass., sellout,
July 6.

® |[RON MAIDEN, SAXON, FASTWAY—$146,119, 13,444, $11.75 & $10.75,
Avalon Attractions, Long Beach (Calif.) Convention Center, sellout, July 9.

® AIR SUPPLY, MARK SCHIFF—$129,559, 9,588, $14.75 & $13.75, in-house,
Front Row, Cleveland, three sellouts, June 28-30.

e ALABAMA-—$128,750, 10,500, $12.50, Keith Fowler Prods., Mississippi
Coliseum, Jackson, sellout, July 4.

® NEIL YOUNG—$126,338, 10,275 (11,000), $12.50, Contemporary Prods./
New West, Kemper Arena, Kansas City, Mo., July 2.

® ALABAMA, GARY MORRIS—$125,635, 8,882, $14.85 & $13.75, Feyline
Presents, Red Rocks, Denver, sellout, July 9.

® GEORGE CLINTON & THE P-FUNK ALL-STARS, LAKESIDE, CON FUNK
SHUN, BAR-KAYS, MTUME—$117,840, 7,856 (11,400), $15, Michael A.
Rosenburg Presents/Time Prods., Cow Palace, San Francisco, July 9.

o ALABAMA, GARY MORRIS—$103,472, 8,913 (10,000), $12 & $10, Feyline
Presents, Rushmore Plaza Civic Center, Rapid City, S.D., July 7.

® A FLOCK OF SEAGULLS, BERLIN, THE FIXX—$100,966, 8,500, $13 &
$11.50, Bill Graham Presents, Greek Theatre, Berkeley, Calif., seliout, July
8

® MITZI GAYNOR—$100,226, 5,533 (8,864), $19.50 & $14, Northwest Enter-
tainment Consultants, Fifth Ave. Theater, Seattle, four shows, July 6-9.

® MOLLY HATCHET, BLACKFOOT—$79,420, 7,220 (9,594), $11, Brass Ring
Prods., Omni, Atlanta, July 8.

® A FLOCK OF SEAGULLS, THE FIXX—$77,461, 6,759, $15 & $9.50, Avalon
Attractions, Irvine Meadows Amphitheater, Laguna, Calif., sellout, July 10.

® FRANKIE VALLI & THE FOUR SEASONS, JOHNNY RIVERS —$74,655, 6,956
(7,513), $12 & $10, Brass Ring Prods., Meadow Brook Music Theater, Roch-
ester, Minn., July 11.

o |[RON MAIDEN, SAXON, FASTWAY—$62,141, 5,337 (8,882), $11.75 &
$10.75, Avalon Attractions/Marc Berman Concerts, San Diego Sports
Arena, July 8.

® RICK SPRINGFIELD, SPARKS—$60,502, 4,939 (6,000), $12.25, Brass Ring
Prods., Wings Stadium, Kalamazoo, Mich., July 10.

® RICK SPRINGFIELD, SPARKS—$60,424, 5,874 (7,703), $11 & $10, Sun-
shine Promotions, Mesker Music Theater, Evansville, Ind., July 8.

® MAZE, PHYLLIS HYMAN—$59,062, 5,300, $12.50 & $10.50, New Regime/
Thurman Thome, State Fair Arena, Birmingham, Ala., two shows, one sell-
out, July 9.

e DEF LEPPARD, KROKUS, GARY MOORE—$57,905, 6,007 (6,500), $10.50 &
$9.50, Stardate Prods., Lakeview Arena, Marquette, Mich., July 11.

e JON! MITCHELL—$55,880, 4,299 (4,600), $14 & $%$12, Contemporary
Prods., Fox Theater, St. Louis, Mo., July 2.

® A FLOCK OF SEAGULLS, BERLIN, THE FIXX—$51,003, 4,276 (4,625),
$13.50, $12.50, $$11.50 & $10.50, Rock 'N Chair Prods., Santa Barbara
(Calif,) County Bowl, July 9.

® JONIMITCHELL—$49,909, 4,200 (8,500), $12.50 & $10.50, Contemporary
Prods./New West, Starlight Theater, Kansas City, Mo., June 30.

® |[RON MAIDEN, SAXON, FASTWAY—$43,596, 4,313 (5,000), $10.75 &
$9.75, Avalon Attractions, Orange Pavilion, San Bernardino, Calif., July 7.

® PAT METHENY, KENNY RANKIN—$42,706, $3,243 (13,139), $14, $12.50,
$10 & $7.50, Electric Factory Concerts, Mann Music Center, Philadelphia,
July 7.

® MELISSA MANCHESTER, ROBERT WUHL—$41,628, 3,669 (8,500), $12.50
& $11.50, Contemporary Prods./New West, Starlight Theater, Kansas City,
Mo., July 2.

® RICK NELSON & THE STONE CANYON BAND, STREET PAMAMAS—
$33,015, 11,426, $10 & $5, Gem Prods., Hi-Corbett Field, Tucson, Ariz.,
sellout, July 4.

® STRAY CATS, DAVE EDMUNDS—$30,775, 2,500, $12.50, Contemporary
Prods., Col Ballroom, Davenport, lowa, June 24.

o [RON MAIDEN, SAXON, FASTWAY—$30,144, 2,985 (7,200), $10.75 &
$9.75, Avalon Attractions, Fresno (Calif.) Convention Center, July 5.

o BERLIN—$28,820, 2,535 (2,724), $12.50 & $11, Steve Rennie Presents,
Rainbow Square, Riverside, Calif., June 30.

e Y & T, STEELERS—$28,018, 3,200, $12 & $10.50, Bill Graham Presents,
San Jose (Calif.) Civic Center, sellout, July 9.

Copyrighted and compiled by Amusement Business, a Biliboard Publications, Inc. Publi-
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report,
please call Melinda Newman in Nashville at 615/748-8132; Ancil Davis in New York at
212/764-7314; or Linda Deckard in Los Angeles at 213/859-5338.
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Where Skyways
Are Highways

t's 1972, and a gaunt young man nzmed Alice Cooper is
scoting big with an international hit caked **School’s Out.”

The world demands to kaow more ¢f him, and—courtesy
of record company biographies and prass junkets—we learn
abaut a band from Detroi: holding court in a Connecticut
cotiage.

Mention of Motor City, where Alice was born, is like a tail
wir d in the race for stardcm. But no ane talks about Phoe-
nix, where Alice was raised and wher= his parents still live.
And Alice himself is once more a Phoenix resident. Alice and
his guitar player Dick Wagner are co-groducing an album by
a local band, Gentlemen After Dark. I* is Alice's first produc-
tian project with another band, and the work is being done
at Vintage, Pantheon and Chaton studios.

Phoenix and its satellitas have be=n home for some big
nemes. To mention some, Glen Camgbell and Judas Priest’s
Rob Halford live here; Waylon Jennirgs apprenticed here at

By ANDREW MEANS

a now derelict club; Marty Robbins grew up nearby; and
Stevie Nicks is a frequent visitor.

But not since the days when Duane Eddy recorded hits at
a studio here has the state basked in much reflected glory. A
growing music business commmunity seeks to change that,
spurred by the daily achievements of Arizona's neighbor,
California.

Like an eage~, but still unsure, waliflower, Phoenix steals a
glance at h g elder sister, Los Angeles. Could we play those
games too?

An hour's flight from the West Coast, this Valley of the
Sun communizy is dazzled by its tocation.

Its music business flirts with thoughts of a spillover from
Los Angeles; its performers struggle about whether to try for

the big time in L.A. or wait for the big time to come here.

For some bands the decision was made long ago. The ori-
gins of the San Francisco-based Tubes are in Phoenix, but,
according to lead singer Fee Waybill, desert heat and the
lack of a strong music business made their late-'60s deci-
sion to move west inevitable.

Fourteen years on, Phoenix’s highly-rated Jetzons have
struggled with much the same dilemma. Co-founder and
bass guitarist Damon Doiron left the group recently, partly
in disagreement over the other three members’ feeling that
wider recognition would only come by moving out of town.
The band plans to continue with a new bassist.

The vast desert sprawl that incorporates Phoenix, Scotts-
dale, Tempe and Mesa—to say nothing of smaller communi-
ties—is populated largely by newcomers and negotiated only
by car.

(Continued on page A-3)
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Arizona’s Largest Nightclub
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Where Skyways Are Highways

GROWING MUSIC BUSINESS COMMUNITY

FLIRTS WITH L.A. SPILLOVER

® Continued from page A-1

As such, it has yet to establish its own musical ambiance.
in some ways, it reflects Southern Californian lifestyles. Over.
all though, there is no strorg Phoenix—or, for that matter,
Tucson--pop music tradition or identity. The desert has yet to
yield an equivalent of Midwestern heartland rock, New York
street energy, London punk, or Pacific surf music. It is a re-
ceptacle for a bit of everything.

Perhaps this factor makesiit likely that Phoenix will make its
mark more through business than artistic assets.

Certainly the area is beginning to flex some muscles.
Twenty-four-track studios include Pantheon, Chaton, Audio
Video (where Duane Eddy's hits were made), the newly
opened Vintage (where Mick Fleetwood and the Crusaders
have recently worked), and Tucson’s Westwood.

Quality pressings, using Quiex 1 and !l vinyls, are produced
by Wakefield Manufacturing Inc. in Phoenix. Clients include
the jazz tabel ECM, Warner Bros., Rounder and Flying Fish.

A few small labels have been formed in Phoenix. A major
publisher and label for Catholic music, North American Lit-
urgy Resources, moved here from Cincinnati in 1975, and
now has about 100 artists and composers signed. Arecent ad-
dition is the Sun Valley label, which has a promising commod-
ity in local r&b singer Pamela Nivens.

In terms of promotional outlets and concert facilities, Phoe-
nix is well served—despite the recent news that one major fa-
cility, Compton Terrace, may have a limited future.

The 16,000 capacity Compton Terrace, which is leaed by a
company chaired by Stevi2 Nicks’ father, Jess, and stocked
with shows by Denver-based promoter Barry Fey, has just
been bought by a local power company and may be the site of
an office block. Jess Nicks has vowed to soldier on, even if he
has to find a new outdoor site.

Also in the major league are the Veterans Memorial Coli-
seum in Tempe, Arizona State Univ.’s Activity Center and Sun
Devil Stadium (used for major events such as a recent Os-
mond family July 4 special), the Univ. of Arizona’'s auditorium
in Tucson, and Northern Arizona Univ.'s Dome in Flagstaff.

Small & facilities, in the two to three thousand range, in-
clude the outdoor Mesa Amphitheater, Phoenix's Celebrity
Theater, ASU’s Gammage Center, the Phoenix Symphony
Hall, Scottsdale Center for the Arts (just a littie smaller), and
the Sundome in the nearby retirement community of Sun
City. Tucson has several iacilities, from large to mid-range, at
its community center.

Clubs for live music include rock/country meccas Graham
Central Station and Mr. Lucky's on Phoenix's westside,
Tempe's Devilhouse (new wave), and Tucson's Nino's (rock)
and the Outlaw (country).

Major promoters include Phoenix's Feylin e and Evening
Star Productions, the latier of which works in partnership with
Chicago's JAM Productions Limited.

As with live shows, Phoenix has an across-the-board selec-
tion of radio stations—FM rock on KDKB, KUPD, and the more
off-beat KSTM; easy listeningon KMEO and KQYT; country on
KNIX and KEZC; KQ monopolizing r&b; and jazz on the NPR
station KMCR.

Video is also making inroads, with *'Wavelength,’ a Friday
night showcase for national and local bands, on ABC affiliate
KTVK, and a new low-power station Channel 61.

in Tucson, KDKB's sister station KWFM heads the rock out-
put while KCUB on AMjtakes care of country-western.

The bottom line, of cgurse, is local talent. If Arizona lacks a
persuasive promotionz] image for its musicians, it nonethe-
less has some high grifde performers.

Apart from the afoementioned Jetzons, Phoenix has a
good- prospect in Surdical Steel, a heavy metal quintet be-
friended and sponsorgd by Rob Halford.

After numerous att§mpts to find happiness on the West
Coast, bluesy singer/g}iitarist Hans Olson is once more build-
ing a yellow brick roag from home base Phoenix.

Other popular rock draws include Phoenix’s Schoolboys
and Tucson's Street Fjama, Los Lasers, the Next, and Chris
Burroughs and the Nitionals.

Country, although ifsuffered like everywhere else from the
wane in Urban Cowbfly mania, still has a loyal following. In
this genre, there are falented and ambitious songwriters like
Phoenix's Paul T. Moifis and Two Week Notice, touring veter-
ans like Tucson's Chifick Wagon and the Wheels, established
favorites such as Mr. fucky’s residents J. David Sloan and the
Rogues, and highly rfted teenage singers such as Phoenix’s
Denise Conley and Tgcson’s Leanne McCabe.

Andrew Means is anFntertainment writer for the Arizona Re-
public based in Phoehix.

2 ARION

With so many resorts and winter visitors, there is also
strong support for jazz. At the peak of exclusiveness are the
by-invitation-only annual jazz parties put on by Paradise Val-
ley (Phoenix) resident Don Miller.

Anyone though can see regular club sets by national and lo-
cal jazz perfarmers at Chuy’s in Tempe and the Boojum Tree
in Phoenix. Notable local singers include the Reed sisters,
Francine and Margo, and Alice Tatum. Another celebrated fix-
ture is Tucson’s notable bassist Brian Bromberg.

On an organizational level, jazz has benefitted from local
booster groups such as Jazz In Az and the Tucson Jazz
Society, and also in having such fine musicians as Grant Wolf
(Mesa Community College) and Chuck Marohnic (Arizona

State Univ.) involved in academic institutions. Marohnic, a re-
corded pianist and composer himself, recently led an ASU
band to victory in Playboy's collegiate jazz finals in Hermosa
Bay, Calif.

In the classical field, Phoenix Symphony Orchestra reflects
the city’s struggle for national recognition. Currently listed as
a metropolitan operation by the American Symphony Orches-
tra League, the Phoenix orchestra, under conductor Theo Al-
cantara, hopes to qualify in the next three years for the
league’s top-rated major division. Rillboard

Cover photo of sunset over Phoenix by Steve Weiss, Candid Landscapes.
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. Stevie Nicks is a frequent visitor to Phoenix. Her father, Jess Nicks,

. Corey Wells of Three Dog Night headed a Phoenix group called the
. Glen Campbell lives in Phoenix and records at Pantheon where he
. Guitarist Duane Eddy recorded many hits in Phoenix.

. Linda Ronstadt left Tucson in 1964 and headed to Los Angeles to

. The Tubes started out a dozen years ago in Phoenix as the Beans.
. Tanya Tucker was born in San Simon, Arizona, moving to Phoenix in

. Rickie Lee Jones passed through Phoenix during her sophomore

. Alice Cooper was raised in Phoenix and formed the Spyders while

stocks Compton Terrace with shows by Denver-based promoter
Barry Fey.

Corey Wells Blues Band in the "60s.
also finds time to help local songwriters and musicians with works
in progress.

make a living as a singer with the Stone Poneys.

1967, and appeared on local TV in the '60s.
year in high school.

attending Cortez High. Cooper's parents still live there.
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> Becoming A Music Lover’s Playground

VENUES AND PROMOTERS LIGHT UP
ARIZONA'S LIVE ENTERTAINMENT SCENE

By LAURA DENI

\\

A Billboard Spotlight

JULY 23, 1983 BILLBOARD

he agency's attitude is to get everything from the fa-
cility and promoter. it doesn't make any difference
whether anyone loses money, as long as their acts
get their money,” charges Jess Nicks, father of rock
star, Stevie Nicks, and major stockholder of
Tempe’s Compton Terrace.

“We lost $100,000 on Linda Ronstadt. She had high limo
and catering costs. Christ, she did 3,000 people,” exclaims
Nicks. ‘I wouldn’t touch her again with a 100-foot pole. Her
tour stiffed 12 shows. Every promoter lost his ass. She's ICS
which takes the attitude, ‘You guys should have known she
couldn’t sell 16,000 tickets.’

“Feyline is our exclusive promoter,”’ says Nicks. The origi-
nal contract was three years. That expired June 1. The new
one-year contract has three options of one year each. Con-
tacted in Denver, Barry Fey explains there's an option on the
property. He feels it will take a year for sale completion.

““We do alt shows with Feyline 50-50,'" adds Nicks. “We're a
50% promoter as well as a facility.” Stevie has invested a
chunk of change into Compton and appears annually. Nicks
shows no contract favortism in booking his daughter, then
switches hats promoting Stevie elsewhere on tour.

Compton Terrace is a profitable toy for Nicks. He's the
former president and board chairman of the 39th largest cor-
poration in the world, Armour and Co. He retired in 1975. Af-
ter undergoing heart surgery Nicks did benefits. “We did Ari-
zona's largest, selling 65,000 tickets in Tucson. We made
$400,000 for the heart association.” Nicks thought that was
*kind of fun.”” He formed a company and discovered ‘‘the fa-
cility owners made the money.”

“This is a plaything, but we want to make money,"” he
stresses. “It's not worth it doing a show selling 6,000-12,000
tickets. We'd rather do 20 shows selling 16,000 than 40
shows at 5,000 tickets. People think of Phoenix as a cowboy
town. Phoenix has few manure kickers. We do AC/DC, the Po-
lice. They sell out. We play the Commodores and Lionel Richie.
It's crossover pop/r&b. A Kenny Rogers, at his peak, did
8,000-9,000, that's all.

Nicks attempts to understand the music he books. *“When
you're 58, you're not much into heavy metal.”” He attends all
concerts and spends *“30 minutes listening to the music.
When we first started we couldn’t understand a word they’d
sing . . . not a word. I've developed an ear for the music.”

**You get lots of enthusiasts, but few professionals . That's
why the profit margin is absurd,”” declares David Lon. He's the
theatrical producer who gave John Savage and Robert Ulrich
their first jobs. He put Caesar and Coca together on stage, for
the first time, since **Show of Shows.’* He's part of a theatrical
group, NOW Entertainment, Inc., that purchased the Celeb-
rity Theater in Phoenix.

“Phoenix is like L.A. You have every hustler in the country. |
get 10 calls a day from promoters. The minute ! ask for a cash-
ier's check | don’t hear from them any more.”

Not Just Oid Folks

*People think Phoenix is old people. it's not. You have two
affluent areas, Scottsdale and Paradise Valley. Those resi-
dents are over 50, play tennis and go to dinner. The other
older audience is Sun City. That's retired Midwest tool and
dye makers. The Sundome does shows for them. Why shoutd |
bus them in for Liberace?

“The median age for the rest of Phoenix is 31. Think where
that audience was 10 years ago when concerts were at their
peak? There's a rock audience here all the time."

Celebrity has failed to make money on two concerts, Debbie
Reynolds and Bobby Vinton. *If you gave me Perry Como, Di-
nah Shore and Andy Williams today | wouldn’t do the show,”
Lon asserts, because it's May and 110 in the shade. “There
isn’'t any audience for them except January-March when you
have the snowbirds.

“Country does well. Every r&b concert sells out. Most shows
are $12.50-315," he continues. “*Our top ticket was $20 for
Anne Murray. Everyone said we couldn’t get $20 in Phoenix.
We sold out in three days. Tom Jones sold out four shows at
$18. He did one show Friday, two on Saturday and one on
Sunday. The last to sell out was 10:30 p.m. Saturday. We
barely sold it out. That tells you something about Phoenix.
Drive at night. The streets are empty.

“We can do things other theaters in the round can’t do.
That’s our strength. There are 2,700 seats which convert to a
1,100-seat theater. Walls convert that to a 600 or 1,500-seat
proscenium stage, or a 1,100 or 2,700-seat arena.

“Our competition is Gammage and Symphony Hall. They
have a $15 top. We have a $10 bottom. We have more people
closer to the stage. We have 1,100 within 12 rows . For them,
the 1,100th person is in the first balcony.”

Laura Deni is a freelance writer based in Las Vegas.
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Lon admits that Celebrity has *‘a scandalous past.” i was
also “a pig pen when we bought it."" $15 million has been
sunk into renovating.

““This is an easy town if you want to do kid shows. Evening
Star does well with everything. This is a theater that one night
may have Pete Funk & the All Stars and the next, Johnny
Mathis. That's a different audience. The theater appearance
has to appeal to the Mathic crowd, not just the All Stars It’s
expensive to keep up. Most of the people who have moved
here are from Midwestern industrial cities, which means a
television audience. There isn't enough audience to make one
concept work. You need a wide variety of entertainment.

““You have people that use talent as a hook. Places like Faw-
hide will pay talent anything, because they're in the steak
business,” he says referring to Arizona's famous 1880’s west-
ern town complex.

The Pavilion at Rawhide has a concert stage with seating for
7,000. Eric L. Tucker is managing director for the facility
which has played Mickey Gilley, Johnny Lee and Three Dog
Night. Food service can handle 6,000 with an additional 22
wet bars and souvenir wagons.

“The state fair throws outlandish money out to talent,”

versal's
anters in
Phoenix.
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continues Lon. If they offer Anne Murray $5,000 more than
anybody else, let's face it, they’'d get Anne Murray. But they're
offering $15,000 more.’

*‘We do become the promoters of the State Fair,” concedes
Gary Montgomery, assistant executive director of the Arizona
Veterans Memorial Coliseum in Phoenix. **We spent a half mil-
lion on talent. We bring in 15 acts; Anne Murray, Smokey Rob-
inson, Melisa Manchester. We bring in acts that will draw
people who will spend money on the midway. We have one of
two independent midways in the country. They spend $3 to
come into the fair and see someone like Wayne Newton for
free. That's not bad.”

The facility is state owned. Thus "“we can't by law lose
money or take a risk. If we co-promote and lose money, we
don‘t get fired, we go to jail. The Phoenix Suns have booking
date priority. We do 25-30 rock shows a year. Last April we
sold 15,000 Bob Seger $13.50 tickets for one show. That’s the
fastest sellout in our history.”

The city-owned Mesa Community Center, designed by
Frank Lloyd Wright, has Jack Cummins at the helm. “We sell
space and service,” says Cummins who has an Executive
Teddy Bear on his desk. “We've had the Pretenders and the
Tubes,” he says. The Tubes got their start in Phoenix a dozen
years ago as the Beans. They've remained in close contact
with Phoenix friends and are an Arizona sellout. ““MOR acts
are coming back,” predicts Cummins. *Chick Corea was a
seliout. (Continued on page A-8)
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Audio/vid20 sweetening session at Tucsop's Wa.t-
wood Recording. Helming are, from left, engineers Bill
Cashman and Poger King.
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PANTHEON STUDIOS

The World Class Studios in the Desert

* 2 gold award winning studios
* national multi-media production service
* minutes from five star resorts

6325 North Invergordon Road ® Paradise Valley, Arizona 85253
602/948-5883
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@%8, The 24 frack CAT (Chaton @ Modular Design

@ Audio Truck) combines fop- @ Overall dimensions: 25’ x 11" x 8
(without sacrifice of comfort or
technical capabilityl)

line equipment, engineer-
ing know-how (for “Impossible”
situations). modular design and the @ Independent engineers welcome!
unique ability to reach virtually ® Excellent references and project
any location history
There is virtually no other ® Absolutely competitive
unin('?uis like he'ry rates (and sensitivity to
budget requirements)

® Complete fim/video
interfoce capabilities
(via SMPTE code)

® Video sweetening For information or
capabilities estimates call or write:

Chalen

RECORDINGS
5625 East Nouni Valley Drive /Scottsdale, Arizona 85253
{602) 991-2802

Rise Of The Desert Sound

RECORD INDUSTRY BUILDS MUSIC
OASIS CLOSE TO THE STARS

Recording studios, a pressing plant, a major publisher, local
labels on the charts, and area artists becoming superstars—
Arizona is one of the few states touching all aspects of the
recording industry.

There are four major recording studios plus 30 garage
varieties.

Pantheon, a 24-track studio, is where Glen Campbell rec-
ords. *‘He wants our 16-track studio,” reports owner Dennis
Alexander. “We put a couch and a lamp in there. He lies on his
back, feet up, and sings. He gets his salsa and chips. His
whole band comes in. They're squeezed in and couldn’t be
happier. The reason Glen loves this place is because it’s not
an L.A. studio.”

“When you record in Phoenix you don't have the hassle,”
says Campbell, reclining on a sofa at Pantheon and sipping a
soft drink. “‘I'm doing the soundtrack for a movie here. It's for
John Berry. We'll do the rhythm track and voice. He'll sweeten
it with the London Philharmonic.

“I cut 'em 16-track on purpose. How many tracks do you
need?” heasks. “I haven't had an equipment break down yet.
That doesn’t happen as much as in L.A.

“The new recording studio, Vintage, is a good one. He
(owner Billy Moss) brought in his own engineer. | like this one.
I can lie down and sing. Here you're in a little studio and no-
body’s bugging you. | went to Nashville. It was the same as
L.A. Here you can kick back. Studio time is cheaper, too."”

The studio described as having a **lucky board”’ and an en-
gineer with ‘‘ears’ is the new kid on the block, Vintage. Owner
is Billy Moss who got lucky with Denver real estate. He talked
David Brown into trading the L.A. smog for the Phoenix heat.

Brown, the engineer on “Enough Is Enough’ by Barbra
Streisand/Donna Summer and the Supertramp *‘Breakfast
In America” album spent four years as a Los Angeles Village
Recording engineer. Brown, a victim of L.A. burnout, relo-
cated in Phoenix. “‘InL.A. | had a two-year-old | never saw,’" he
explains. “It's healthier here and you have a better family
life.”

Artists would follow Brown into a Toledo phonebooth. Mick
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Fleetwood, Brown’s friend, appeared. *‘He originally came to
mix and was so impressed they did tracks,” reports Moss. In
the first three months of operation Fleetwood contracted the
studio, on a weekly basis, for six weeks, at $5,000 per week or
$70 an hour.

“David Brown, who is an independent producer, is associ-
ated with Vintage,” clarifies Marie Ravenscroft, owner of
Chaton Recording, located just outside Scottsdale. “Our engi-
neers are independents. They work here. David Brown has
come here,”” she says of their 24-track studio, plus their 24-
track mobile recording facility, known as CAT. “I'm talking
with people about a project that would have David as the engi-
neer. People like our studio for a lot of reasons. We're the only
one that has a Steinway 7-foot grand piano. The other studios.
are not competition. | figure, if they’re busy, we're busy. |
think the studios cooperate with each other.’

Tucson’s Westwood Recording is another 24-track oper-
ation. “Ours is the only automated mobile studio in the state
that is doing any amount of film and video sweetening,” says
part owner Bill Cashman. “We started out in '75 as a 4-track
and have grown from there. The new studio we're building will
be the only state of the art studio specifically geared towards
advertising production.’”’

Audio Video Recorders of Phoenix is owned by Floyd and
Mary Ramsey. It's where Waylon Jennings and Wayne New-
ton, with his brother, cut their first records. Duane Eddy’s
'50s and '60s hits were from Ramsey. Over the years, the firm
has segued from chart material to church music.

Religious music is the dominate dollar in Arizona's record-
ing music bank account.

Epoch is the largest recorder and publisher of Catholic mu-
sic in America. *“We produce the basic tracks in our own stu-
dio,"” advises Ray Bruno, president of Epoch Universal Publi-
cations Inc. That umbrella covers North American Liturgy
Resources, Living Song Records, Epoch Music Corp. and
Epoch Designs. "“Our conference room is an 8-track studio.
We go to Vintage for everything else. They're the only ones
with state of the art equipment. They have David Brown, one

~ Youcanhear the dfierence
N aV\Vakelied pressng..and cassette

Listen to a Wakefield pressing. You'll

hear what three decades of dedication to
quality can create—from a flawless master
to a pressing that faithfully preserves all

of the artist's creative magic.

At Wakefield, we put our reputation on
the line with every record we produce.
That means using only pure ‘liquid dye'
vinyl and conducting numerous audio
and visual inspections before, during and
after pressing

It's the quality today's record buyers
demand

In a marketplace where the customer is
increasingly critical, a Wakefield quality
pressing is a sound investmentin a
profitable and successful release.

M A N U F

G b Ko B

A recognized Leader in Quality. Customized Service from Tape to Record or Cassette: Mastering (Analog or Digital), Processing, Labels, Inserts and Album Jackets.

1745 West Linden Street, Phoenix, Arizona 85007 (602) 252-5644

www americanradiohistorvy com

and now...

We've introduced high-quality cassettes
with the same kind of superb tone and
clarity that make our pressings so popular.
We think you’'ll like our competitive rates
for a quality cassette. Give us a call.

Western Regional Manager:
Ray Delansky

123 West Dunton Avenue
Orange. California 92665
(714) 974-7101
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of the best engineers in the country. The studio is small, so it
doesn't work well for larger groups, choirs.

“I'm looking to see if we can go in with Vintage,” admits
Bruno. ““I'd like to build a studio on our lot. We could give
them a tremendous amount of volume. Then they'd have a
good location to do whatever else they wanted. In the last six
months we've produced nine albums.”

The financial aspects of transporting a choir to L.A. for a
three-week recording session “‘is like producing Toto, only
we're not going to sell a million product,”” Bruno stresses. ““We
have to do this inexpensively. By using our own studio we can
record day and night, mixing at Vintage and adding extra in-
struments. Because of Vintage there are some good musi
cians here. If there is enough business Vintage will keep them.
If there’s not, the musicians won't stay around.”’

Epoch moved from Ohio to Phoenix because their pressing
plant, Wakefield, was Phoenix based.

Wakefield, a family-owned business, has seen the market-
place *“change substantially since 1978, reports Richard
Wakefield, board chairman. “independent labels have a diffi-
cult time surviving. The educational market isn’t what it used
to be. School work used to be large part of our company.
Those were 200 orders. You can't economically come out on a
200 order. That part of the industry is dying.

“We don’t do a major label’s main label,” he elaborates.
“For Capitol we do Angel, the classical line. For Warners, it's
ECM, their jazz label. We do the 10,000 promo runs of an art-
ist that they really want to do something with. We press them
on ultra vinyl. We take care with them. It's fun to press people
we like to take home and. listen to."”

Consumer demands have forced Wakefield to expand. An
audiocassette plant has opened in Pasadena, Calif. All dupli-
cation is 16 times the original speed. **We were forced to take
into consideration the percentage of LP sales as compared to
cassettes is declining,” Wakefield acknowledges. “That's a
major adjustment.”

As far as local Arizona labels, Wakefield feels there is ‘“‘noth-
ing more than one timers trying to get a hit out of something
they wrote.””

“Local labels are local acts as opposed to local labels,”
agrees Leonard Singer, owner of Associated Record Distribu-
tors. “We're interested in distributing fabels not acts. Sun Val-
ley Records is different. They have set their sights on distribu-
tion per se, rather than just releasing a product.”

In addition to a one stop Singer owns Hollywood, a chain of
five record stores and a chain of four full-line Circle stores
located in Flagstaff, Tucson, Scottsdale and Phoenix.

“Too many stores think of themselves as a&r people; that's
a hit, that isn't a hit,”” he complains. “ That's why we do so
well. We're a full line; jazz, environmental, big bands. We are

disproportionate, but our whole attitude of what we're doing
is disproportionate to a typical mom and pop store.” _

Sun Valley Records is an independent r&b label with a lot
going for it. Money, for instance. “God has provided the funds
for this,” says Vic Perrotti. *‘Everytime we needed money it
came in.”” Answer to that prayer is Tommy Cassella, who bank
rolls the venture. He sunk $37,000 making one single. Al-
though he hasn't recouped his investment the vibes are good.
Pamela Nivens' record charted on Billboard's black music
chart.

Perrotti, vice president, promotion, of Sun Valley, ran the
West Coast office for Polydor. His background and connec-
tions means he knows how to work a record.” A lot of record
companies {'ve been involved with throw 8 to 10 releases out
and see which one hits. | don’t agree with that philosophy. |
work 150 stations.” His efforts indicate that if any local label
means Arizona equals chart action, Sun Valley is rising.

If any loca! unknown stands a chance of getting a prefix re-
moved, sax man Cliff Sarde may win by betting on himself. He
wrote, produced, published and recorded himself on his own
label. Sarde has a wife who works. Together they promoted
him. Sarde’'s “Before The Jupiter Effect’” earned a recom-
mended on Billboard’s pop picks.

Getting radio play can be depressing. Tucson-based Fred
Johnson was a contract bass player for 16 years. He is asome-
times promoter who is head of Pro Media, Unlimited, a video,
sound. reinforcement and jazz label group. Air play is tough
but not impossible. “The radio is corporate rock, but there is
some latitude. KLPX has a show produced by John Rosen
called Virgin Vinyl, Sundays from 7-9 p.m. He plays only music
by. unknowns."”

Working to get new product airplay is Kurt Gonzales. He
runs a Mesa-based Southwestern DJ/Record Pool. “It's an or-
ganization of 50 DJs in Denver, New Mexico and all of Arizona.
There are 300 record pools across the country. This is theonly
one in Arizona. | receive promotional product that | send out
to them and get their feedback,”" he explains.

“| report back to the record companies on a weekly basis.
We have four Billboard reporters in the record pool. | let the
record companies know where they are reporting that record
is to Billboard."

Gonzales' pool was started seven years ago with 10 discos
and grew. He feels his service saves record companies time,
money and personnel. LAURA DENI

Billbogrd

ARIZONA STATE
UNIVERSITY
PUBLIC EVENTS

e Gammage Center
For The Performing Arts

¢ University Activity Center
e Sun Devil Stadium

e Kerr Cultural Center

More than 100 professional events are presented
each year by ASU Public Events. The variety
of facilities and experienced staff are among the
finest in the country.

Seating capacities - Gammage Center, 3,029; University |
Activity Center, 14,300; Sun Devil Stadium, . 70,300,
Kerr Cultural Center, 325.

For information call or write:
Director of Administration, ASU Public Events
Arizona State University
Tempe, AZ 85287 (602) 965-5062

Epoch Universal
Publications,
Incorporated

P HHLE

o North American Liturgy Resources
* LivingSong Records and Tapes

¢ Epoch Designs

¢ Epoch Music Corporation

Serving North
America’s worshiping
communities with
recordings, music
publications and
resources.

Specializing in complete
recording project design

For large scale LP/Cassette pro-
duction or just demo submissions
to record labels/publishers. Serv-
ices include: recording studio,
leadsheets, arranging, music en-
graving, LP pressing package de-
sign, printing and much more.

Call us for an appointment to
discuss your recording project.
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» Audio Cassette
Mastering

e Stereo Duplication
 Printing/Package Design

Hi-outputilow Noise AGFA Tape in
5-screw Premium Cassettes dupli-
cated with OTARI 161 bin loop
equipment,

A division of Wintersun, Inc.
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Soundtech Recording Studios
Soundtech Records and Tapes
Soundtech Sound Pubiishing (BMI)
Soundtech Management
Soundtech Media Productions
Soundtech Consultants

JUo

Ul sasudia

“Thanks, Pam,
for recording at Soundtech.”

Lenora “Sarge” Waldon, Pres.
Soundtech Studios
2750 West Osborn Road
Phoenix, AZ 85017
602-257-0444

Special Thanks to:

Chaz Simmons — Sun Valley Records
Vic Perrofti — Rainbow Records

Mike Tittle — American Photography
Cliff Spiegel — Whittier Music Co.

We are all proud to be associated with
Pamela Nivens (Hof) New Single!

Entertainers Priced Out Of Market

CLUB DJs DISTRIBUTE BEAT
AS RECORDS REPLACE TALENT

Ninety-five percent of all Arizona clubs prefer records spun
by DJs. Live entertainers have priced themselves out of the
market. Clubs still booking are selective.

“We're a lot more particular about acts,” stresses Jimmy
Cooper, manager of Graham Central Station. “There is an old
Texas saying that a fat boy in a wash tub could draw. When we
opened two years ago that was the concept. Now we're a lot
more particular.

“The disco concept is the integral part. Live entertainment
is secondary. In music projection we were straight country.
Now we're 84% top-40 rock and 15% country. That's been a
maijor revolution for the last six months.”

Scott Price was brought in to build Graham Central. Accom-
plishing the remodeling he opened his own facility, Pony Ex-
press. “Bands for the most part aren't profitable,” relates
Price. ‘“We've had John Stewart and the Beach Boys. The
groups have priced themselves out of the market.”

A DJ spins the disks on a **30-minute roller coaster with two
slow songs together. It's late '60s and '70s, upbeat, rock
standards, crossover country, new music, but no punk or
funk,” says Price.

Bobby McGee's USA Inc. is a chain of 15 conglomerate res-
taurants located in Arizona, California, Colorado, Hawaii and
Texas. Headquarters is Phoenix. Robert F. Sikora, a high
schoo! dropout started and still controls the operation. He
opened Mr. Lucky's in 1966 and ‘‘used to” book acts like
Charley Pride and Glen Campbell. “They priced themselves
out of the market,” said the 44-year-old corporate head.
‘Now we have a house band that plays country.”

Entertainment at all Bobby McGee's means vinyl. “‘Ninty-
nine percent of all Bobby McGee's have a DJ who came
through management ranks,' says Sikora.

“There's a set format consisting of three types of music; big
band, MOR, oldies, light rock,”” continues Royce A. Ring, vice
president of operational services. *‘As the night grows older
the tempo increases.”

Arizona is 3% black. Tommy's Copa, owned and operated
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by Tommy Cassella is virtually the only club of any substance
that caters to blacks.

“I've had Vegas acts, white acts, black acts. I’'ve paid up to
$20,000 a week for an act. He had an act in Vegas imperso-
nating Elvis. | got taken,”” admits Cassella who is white.

"“This is a DJ town. Ninety-nine percent of the Phoenix
clubs are DJ. I'm an r&b club. | really enjoy the music. 1 tried
rock, but | can't tolerate the 19 and 20-year-old rockers. They
destroy your club. They don't care about other people. Our
clientele is predominately black. They respect the fact that
somebody has finely done something for them.”” LAURA DEN}
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Francine and Mar
Reed are two of g
Arizona’s favorite jaz
Singers, touring
festivals in the
Southwest. Photo by
Steve Weiss.

 Arizona,
amea singin
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cowboy in Phoeniy |
clubs, [

There was a promoter named Dan,
From Chicago to Phoenix he ran.
He formed Evening Star,

Booked some bands in a bar,

And started his great master plan.

He started his shows real small,
Searched high and low for a hall.
Kept his feet on the ground,
Hung around and he found,

He could bring good music to all.

Dan met Kitty at a show,
They got married 5 vears ago.
His publicist she became,
and added to their fame,

As Evening Star continued to grow.

From Arizona to New Mexico,
No Venues too hard for a show.
-With Kitty his wife,

Evening Star as their life, |
‘Arizona’s No. 1 promoter is Dan Zelisko!

www americanradiohistorv com
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WITH A LITTLE HELP FROM YOUR FRIENDS AT JAM

“So you got that going for you—which is nice”’
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4831 N. 11th Street, Suite D
Phoenix, Arizona 85014
(602) 241-0667

*TRIDENT CONSOLE*STUDER
24trk*AMPEX 1"2trk*OVER 25
TUBE and RIBBON MICS*MANY
OLD and RARE INSTRUMENTS*

-These ARTISTS, PRODUCERS
and ENGINEERS have used the
studio in the last 5 months:

*MICK FLEETWOOD
*RICHARD DASHUT
*CHRISTINE McVIE
*BILLY BURNETT
*GEORGE HAWKINS
*STEVE ROSS

*LINDSAY| BUCKINGHAM
*GLEN CAMPBELL
*THE CRUSADERS
*TERRY BECKER
*WILTON|FELDER

*DAN CONSIGLIO

*LUCIEN |DIESS

*PETER McIAN

*PAUL RAY

*DEAR ENEMY

*ALICE COOPER

#DICK WAGNER

*DAVID BROWN

*SEAL

*GENTLEMEN AFTER DARK

*TOM KE%;YDZIA

ENTERTAINMENT SCENE

e Continued from page A-4

“There are a lot of upstart promoters. Once you quote
price, you never hear from them again. Evening Star is good.
Barry Fey is one of the best. He's doing the B-52's here.”

Big Money Schools

Arizona State Univ. in Tempe, although a non-profit organi-
zation, co-promotes, can risk money as promoters, and rents
out. The lady with the graduate degree in business who nego-
tiates all contracts is Miriam Boegel. “‘On a co-promote, house
expenses are first money. We establish a percentage split. We
have options of offering the 75,000 seat stadium, the 14,300
arena and 3,029 seat Gammage. Top ticket is $15 with an oc-
casional $17.50."

A week before Neil Diamond’s engagement he hadn't sold
out. ““We are not a rapid sellout,” she assures. *We see rapid
sales on the first day. Promoters have to work to see that ex-
citement generated.

“MOR is selling well. I've never experienced anything like
Diamond, not even the Stones, which we did one and a half
years ago.

““We protect ourselves by working hard on promoticn. The
lack of ticket sales is when we'll see cancellations. That means
we choose acts carefully. With pop and rock last year we ran
80% across-the-board occupancy and 90% capacity in Gam-
mage. Broadway is our strongest seller.

“Last year we had 185 dates. Because we run a high volume
we're getting selective. We're evaluating marginal shows. We
won't get into a bidding war. It's not good business to vary
much from your first offer. We aren’t bidding for talent as for
other cost factors. We have to woo the promoter. Variety in
our program is important. What sells one month may not sell
the next.”

Deborah McConnell, assistant general manager for the
Sundome in Sun City, books for the over-45 crowd. It's a facil-
ity owned, operated and subsidized by the Del E. Webb Devel-
opment Co. Because of the subsidy they “‘work on a break-
even philosophy. We pay acts the same any other venue in the
country pays. Some are a straight fee. Wayne Newton gets a
guarantee plus a percentage of the gross. We run 120 shows

(Continued on page A-10)
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Concert & Film

Promotion ® Production e Investments
Clubs e Auditoriums e Arenas
Stadium Festivals ® Fund Raisers
throughout.the U.S.

“Concerts Can Be Affordable”
Call us (602) 749-9400

Our Special Thanks To:

Waylon Jennings ¢ Wayne Newton
Bonnie Raitt * Emmy Lou Harris
Charlie Daniels * Merle Haggard

Bob Hope e Foreigner ¢ Mickey Gilley
Saddle City Band ¢ Bryan Adams
Don Williams ¢ The Gap Band ¢ The Who
Lacy J. Dalton e Glen Campbell
Earl Thomas Conley ¢ Rick Nelson
Bellamy Brothers e Hank Williams, Jr.
Hank Thompson e Conway Twitty . . .

For A Great Year!
Glenn and Joey Mantin
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PRESIDENT : LEONARD M. SINGER .

SALES : GUS FIGUEROA

602-278
B 3803 N.36th Ave. Phoenix, Arizona 85019

ONE OF AMERICA'S
INDEPENDENT DISTRIBUTORS

SERVING THE SOUTHWEST WITH THESE INDEPENDENT LABELS:

AERO . ALLEGIANCE . ALLIGATOR . ANTILLES . BECKET . BEVERLY GLEN . BOARDWALK . CARTHAGE . CHESS . CHESHIRE . CLEAN CUTS
CONCORD JAZZ . CONTEMPO VIBRATO . CONTEMPORARY . DELMARK . DEVAKI . EMERALD INTERNATIONAL . FANTASY . GALAXY .
GLEN CANYON . GREENSLEEVES . GRP . HANNIBAL . HEARTBEAT . HIGHRISE . HOUSTON CONNECTION . JAM POWER . JAMEX . LAKESIDE .
LIFESONG . LOST LAKE ARTS . MALACO . MANGO . MEGATONE . MILESTONE . MONTAGE . MUTT & JEFF . MUSE . O RECORDS . ODE .
OUR GANG . PALO ALTO . PASSPORT . PENTHOUSE . PHILO . PHILLY WORLD . POSSE . PRELUDE . PRESTIGE . PROFILE . ROULETTE .
ROUNDER . SHANACHIE . SOUND3 OF NEW YORK . SOUTHERN CROSS . SPRING . STAX . STREETWISE . SUGARHILL . SUNRISE
SUNNYVEW . SUTRA . SWZET MOUNTAN. TAKOMA(ALLEGIANCE) . TIOCH . TOMMY BOY . VANGUARD .

VARESE SARABANDE . VINTAGE . WINDHAM HILL .

KEEPING UP WITH THE WORLD'S FASTEST GROWING CUSTOMER:

MARKETING : SANDY GENTRY

PROMOTION : RON SNYDER
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CHARTS

4 NUMBER ONE

IN PHOENIX

BEST PRICES
BEST SELECTION
BEST SERVICE
T-SHIRTS
POSTERS
ACCESSORIES
BUTTONS
CONCERT TICKETS
CARDS

_Records & Tapes

2515 N. CENTRAL AVENUE
PHOENIX, ARIZONA 85004
602 » 2546334

4137 W. THUNDERBIRD AD.
DEER VALLEY CENTER
PHOENIX, ARIZONA 85023
602 ¢ 843-0961

PEOPLE WHO KNOW MUSIC
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ENTERTAINMENT SCENE

® Continued from page A-9

per year. Primarily we've gone after acts. Lately agents come
to us.”
Promoter Complaints

“Any dummy can promote a concert, only the best can pro-
duce,” charges Dan Zelisko, a partner with his wife Kitty in
Evening Star. ““I've always wondered why a radio station
wants their call letters next to a show when they won’t play the
group’s music. 1t's stupid. What ticks me off are people who
pay money for radio consultants. They say, ‘Our research indi-
cates . . ." Well, screw your research. Ten years ago, in AM ra-
dio, they'd play the Temptations next to Jefferson Airplane.
Now they don't. It's totally segregated. People are prejudiced
in the media. The control of programming has rubbed off on
everyone else. Quality is something that hasn't caught up in
the media. It's who can be the fastest to be on it. ‘We were the
first ones in town to play this record. Now, for the five
thousandth time today, here it is again,’” says Zelisko, his
voice imitating that of a DJ.

‘*Every day we spin these tunes live. They can take my free
advice, whether { bring in the group or not,"" he offers.

“At least 50% of our business is rock. You can make as
much money off other music. There are simply more rock
groups that can draw. {’'m doing Frankie Valli, which is a semi-
departure. You can’t count on MOR stations to sell tickets.
Buster Bonoff is a fish in his own pond. He’s great. | don't
know how he does it.

“{'ve never gone over $17.50. | know Liza Minnelli got
$25.00, but she didn't sell out. Of course Lena Horne was
across town the same night. Real smart moves there,’" he says
sarcastically. ‘“‘Lena Horne was booked months in advance.
Buster still brought in Liza. It's like the clash of the titans.”

Buster Bonoff, venerable Arizona promoter, summers in
Rhode Island. In a telephone interview from R.1. Bonoff coun-
ters, ‘‘Liza Minnelli had no problem selling out.”” Bonoff books
Vegas-type acts. “'Tom Jones, Johnny Mathis, Liberace at top
at $16.50. | think Arizona is basically a rock state, because
rock is always touring, going through Arizona to California.”

He fears musical directions are changing. ‘““There are no
new artists coming up. Who are the new Tony Bennetts, Tom
Jones, a Johnny Mathis? | don't see any."”

Tucson Based
Tucson based promoter Glenn E. Martin has been produc-

£ MRIONK

Ronnje Scott,
Percussionist with
the reggae bang
D'iﬂwood'
entgrtains crowd
during Festival 13
held at the '
Scottsdale Center
for the Arts, Photo
by Steve Weiss

ing shows since 1972, forming Gem Productions in 1977.
“For large shows we have the McNeil Center at the Univ. of
Arizona in Tucson, which holds 14,500. I've done Foreigner
there at $12.50. We grossed $136,000, the top grossing Tuc-
son show in 1982. This year 60-70% of our shows are country.

““The smaller areas have been hurt. The bigger acts won't
come in. They demand large prices. You're not able to pay

MuUsIiIC ...

NEW RELEASES

HERITAGE - SOUND - RECORDING - IS TRIBUTORS

2990 East Northern, Phoenix, Az. 85028— 20 Mus

THE WORLDS HERITAGE

*THESE AL BUMS HAVE
e ALL BEEN RATED BYA
* MAJOR NEWS WRITER
* AS BEING EXCELLENT
o IN FIDELITY & PACKAGE

+ALL ARE AVAILABLEIN
*LP & CASSETTE

» FOR INFORMATION
S CONTACT:

*HSRD
e 2990 EAST NORTHERN
« SUITE D101

* PHOENIX, AZ. 85028

T (602) 971-0979

s LEON ROSS

owner

®
K
o REVIN WFr{g,rketing
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them without labei support. We handle that by buying five-six
cities. If we buy Dallas and Phoenix, they'll have to include El
Paso, Albuquerque and Lubbock to route them in.

“There's only one country nightclub in Tucson, Jon Miller's
Outlaw Nightclub. We've done 23 shows there the last two
years. It's a 700-seater with a $10 ticket price. We do two
shows, soit’s a $17,000 gross. | take the door and Miller takes
the bar. Emmylou Harris sold out in 10 days.

“Rock sells twice as many tickets, but they take twice as
much money,"” says Martin. *‘| can invest $25,000.and make
25,000 with a major rock act. It takes a $200,000 gross to do
that. | can risk $15,000 and make $25,000 with a $100,000
gross on a country act. Instead of an 85-15 split, as is For-
eigner, we do 70-30.

Yuma And Flagstaff

“‘We book from California to Texas. Stadium shows are in
California. For a secondary act it’s worthwhiie to tour Tucson,
Albuquerque and El Paso. The acts need exposure. The date
and prices are right.

*Yuma is a town agents want more than promoters, to pick
up dates going to and from California. You have to-route two-
three cities. Large bands are impossible. Yuma doesn't have
the facilities. They can seat 5,000 at the Convention Center.
Because of no record company tour support, smaller bands

need to tour six-seven days a week and really need Yuma. We
had the Bellamy Brothers there May 22. They sold out one
show and three-fourths of another. It's hard to bring in any-
thing more than a $10,000 act.

“Flagstaff is a hard town to work. The Sky Dome is a beau-
tiful facility. It's outsized and it outclasses all others for the
area. They've got 25,000-50,000 to draw from. That makes
it hard,” says Martin.

Karen Schrameck is the manager of the Sky Dome Iccated
at Northern Arizona Univ. in Flagstaff. Cancellations are a
problem *‘due to poor ticket sales,” for the 15,000 perma-
nent-seat facility. Schrameck blames the promoters for not
knowing the territory. “They hear 15,000 seats and have high
expectations. They see poor ticket sales and get discouraged.
Kenny Rogers played here. He didn't sell out. He wasn't look-
ing for a sellout. It was a stop over on the way to his Las Vegas
engagement.

“‘Promoters should research the area. Flagstaff is a stop-
Billboard
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over market of convenience.”
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PRO ONE STOP
ALl ) B

901 S. Hohokam Dr.,

Tempe, AZ 85281

(602) 894-9849

PABLO,FRANCISCO,DUTCH,LINDA,

MARK,CARTER & JIM

CALL TOLL FREE

FOR BEST FILL, LOW PRICE, AND FASTEST PERSONALIZED SERVICE

1-800-847-1274

(AZ ONLY) 1-800-528-6634

ONE DAY DELIVERY ANYWHERE IN AZ, TWO DAYS TO NM, UT, CO, NEV, & CA by U.P.S.

|

|

Personal Management ® Bookings

Promotions ® Advertisement

CAPRICORN

ENTERPRISES

A Production Company With You In

Mind

(Roster To Be Posted In Coming Issue)
Contact: Jane Bridgeforth or
Angelia Ayres
(602) 275-0184 or write:
P.O. Box 24701 - Tempe, AZ 85282

I

*Since Jimi Hendrix — 1967

The Who — 1976

Simon & Garfunkel — 1968

Willie Nelson — 1977

Crosby, Stills, Nash & Young — 1969

REO Speedwagon — 1978

Led Zeppelin — 1970

Grateful Dead — 1979

The Who — 1971

The Who — 1980

Jethro Tull — 1972

The Rolling Stones — 1981

Led Zeppelin — 1973

The Who — 1982

Crosby, Stills, Nash & Young — 1974

Diana Ross — 1983

 Willie Nelson — 1975

www americanradiohistorvy com
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E ntertammg
Arizona

Since

1967.

Feyline’s Production —

Sun Devil Stadium
chosen by the Rolling Stones

“Let’s Spend the
Night Together”

December 13, 1981
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A Billboard Spotlight

JULY 23, 1983 BILLBOARD

WHAT'S “NEW”
IN PHOENIX

DeseRT " 5Sun Propuctions

CONCERTS

New Talent—Financing
& Development

SUMMER CONCERT SERIES
AT CELEBRITY THEATRE:

July 11—Bellamy Brothers/

Michael Murphey
15—Frizzell & West

20—Kris Kristofferson,

August 4—Judy Collins &
Kenny Rankin

23—Ray Price &
Lynn Anderson

October 1—Air Supply
November 11—Jerry Reed

4455 East Camelback Road,
Suite 215A,
Phoenix, AZ 85018
(602) 840-5205

Video Horizons

STARSHIP LANDS
AT US FESTIVAL

‘In the wake of MTV, the large-screen, multi-media system
is beginning to be expected of bands. Without that, it's tiny
people on a big stage, no matter what the sets or lights,”” says
Jim Dilettoso, the catalyst behind Starship Enterprises. it's a
Phoenix-based merger of four companies; Starship, Calliope,
Soundsphere and Gopher Baroque.

Starship produced the US Festival special effects. **(Ste-
phen) Wozniak wanted a collective called Apple Graphics," re-
lates Dilettoso. “We produced the graphics, put them on video
tape, put that on a plane. In anticipation of the festival aura
we elected not to go. We made the large logo US with two
hands holding it, turning into rainbow colors.”” The project in
volved 40 images. "It wasn’t a major job. We spent three days
working,” he says.

Calliope offers custom visual environments for concert and
theater productions. *it's five screen, muiti-media, live video,
computer animation, slides, lasers, all super-imposed. It trav-
els economically,’’ stresses Calliope’'s Doug McGruter, who in-
vented and built the equipment. ““It's like a mood synthetizer
for lights and images. Specia! effects played like a musical in-
strument.”

Gopher Baroque is the audio touring division. They did 15
Crystal Gayle dates last year, the Andy Williams tour. “One
third to one half of our gross sales is in black touring shows,"’
relates Dilettoso. “New York agent Norby Walters and Boston
promoter Al Heyman are the two principal promoters. The
black shows are sophisticated. Markets are planned better.
They don't oversell. They go into 5,000-8,000 seat halls and
do well. Black acts pay and pay well."”

The group developed and patented the Fiberglass Sounds-
phere. Using a sphere and a critically shaped reflecter, the
combination translates the usual 120 degree coverage angle
of a cone speaker into a 180 degree by 360 degree pattern.
The concentric waves from a Soundsphere result in intelli-
gable sound to the entire audience. LAURA DENI

[Billboard]

CREDITS: Special Issues Editor, Ed Ochs; Assistant Special Issues
Editor, Robyn Wells; Spotlight produced for Billboard by Bill Moran;
Cover photo of Phoenix sunset by Steve Weiss, Candid Land-
scapes; Photo assistance, Peter Kanze; Cover design & layout,
Kim Bucknam.

THEATRE
Where Every Seat Puts You

Up Close To Your Favorite Stars

Phoenix’s Most Intimate Theatre

—converts from a 600 seat to
1500 seat proscenium

to an 1100 seat to 2700 seat arena
with revolving stage

Open Year round

David Lonn,
Managing Director
Karen Alton,
Public Relations

440 North 32nd Street—Phoenix, AZ 85008
(602) 267-0977

An Enterprise of N O VV Entertainment, Inc

www americanradiohistorv com

PHOENIX
ARIZONA

VETERANS’
MEMORIAL
COLISEUM

Centrally located in metropolitan Phoenix,
The Arizona Veterans’ Memorial Coliseumn
draws its crowds from the most vibrant, fastest
growing community in the nation.

And we definitely pack them in.

Crowds come repeatedly, expecting the finest
entertainment after seeing such high voltage
performers as Rush, AC-DC, Joumey, Bob
Seger, Daryl Hall & John QOats, Rod Stewart,

J. Giles Concert and many more.

We pack them in for spectacular ice shows,
circuses, conventions, horse shows, special
events and interest group presentations of all
description.

We've definitely got the place.

For a concert set-up with chairs on the floor,
the Coliseumn seats 16,000, for Festival seating,
17,000. Arena dimensions are 155’ x 245,
with 85’ x 200’ inside the hockey dasher wall.
The electrical system offers 208 volts, three
phase power with a 600 AMP rating on both
the south and north sides.

A strikingly attractive Valley landmark, the
Coliseurn is a uniquely designed building.

At ground level, the building measures

400’ x 400'. There is a total gross exhibit space
of 89,175 square feet under its roof, which is a
circular hyperbolic parabaloid measuring 380’
in diameter. Columns supporting the roof vary
in height from 65" to 100".

Of course, if you have any questions about
capability or prices for what you have in mind,
call (602) 252-6771 and ask for booking.

_ - . We ,. - ._ S
Definitely
Have
What You're
Looking
For!—

HOME OF THE
ZONA § E
e® = XFAIRX4 ®o.

P.O. Box 6715 — 1826 W. McDowell
Phoenix, AZ 85005
(602) 252-6771 - Booking
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SEE US FOR ALL YOUR
TRANSPORTATION NEEDS

® BUSINESS ® PROMS
® WEDDINGS @ AIRPORT SERVICE
® TOURS e A NIGHT ON

THE TOWN

) AFFORDABLE
| LUXURY

ADD A LITTLE AFFORDABLE LUXURY
TO YOUR LIFESTYLE. COACH N FOUR
LIMOUSINES, INC. WILL PROVIDE YOU
WITH EFFICIENT, EXPERIENCED AND
COURTEOUS UNIFORMED CHAUFFER-
ED SERVICE.

WE FEATURE TOP OF THE LINE:

# MOTOR HOMES & LINCOLN LIMO
¢ PASSENGER CARS ® CADILLAC LIMO
® AIRPLANES

wbiodg preoqig v

3414 S. 48th ST., SUITE 1 ® PHOENIX, AZ 85040 (602) 968-2334
— — - —
Billboard Magazine can be purchased
weekly from the following outlets
in the State of Arizona:
Walden & Dalton bookstores Lutes Scottsdale
Metro Center Mall.............. Phoenix Pharmacy .................. Scottsdale
Christown Mall .................. Phoenix Books Etc. ..........ccceveeernenenens Tempe
Park Central Mall............... Phoenix Shakespeare/
Paradise Valley Beethoven ................. Scottsdale
Mall ................... Paradise Valley ABCDEF Bookstore ............. Phoenix
Fiesta Valley Mall.................... Mesa Book Tree..........ccoeenuece. Phoenix
N o w
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Most Headliners
Are Confirmed
For ChicagoFest

CHICAGO—Most of the main
stage headliners for this year’s Chi-
cagoFest have been set, according
to Jill Myers, assistant director of
marketing for Fest producers Festi-
vals Inc.

They include hometown favorites
Chicago on Aug. 14, Jerry Lee Lewis
and Charlie Daniels Aug. 12, the
Beach Boys Aug. 13, the original
Hollies with Graham Nash Aug. 18,
Alabama Aug. 20, and the “Motown
25-Year Anniversary Show,” set for
opening day, Aug. 10, which is to in-
clude the Four Tops, the Tempta-
tions, and ‘‘two still-to-be-an-
nounced groups from the ’60s and
’70,” according to Myers.

ChicagoFest 1983, which was al-
most scrapped this year under new
mayor Harold Washington, suffered
another minor setback last week
when it was forced to take a three-
day break due to the projected vol-
ume of traffic for the National
Hardware Show to be held at nearby
McCormick Place Aug. 15-17. The
Fest is scheduled to run Aug. 10-14
and 18-22.

Advance tickets for the event are
$6. available from July 22 to Aug.
10. Gate admission is $8.

Myers says other acts scheduled to
appear at ChicagoFest’s rock, blues,
country, jazz and nostalgia stages in-
clude Dizzy Gillespie, Koko Taylor,
Son Seals, Angela Bofill, Lonnie
Brooks, Tito Puente, Gary Puckett,
the Association, Corky Siegel, Steve
Goodman, Bonnie Koloc, Willie
Dixon, Tompall & the Glaser Broth-
ers, David Clayton-Thomas, Mighty
Joe Young, Big Twist & the Mellow
Fellows, Larry Carlton, and Buddy
Guy & Junior Wells.

A major scheduling change this
year from past Fests, says Myers, is
that headliners of all stages will play
two shows per day, early and late.
“People weren’t making a day of it
before because they came for the
headliners, and you could only see
one at a time,” she notes.

Talent & \_(gn_

g

Photo by Chuck Pulin

BLOOD PACT—Ross The Boss, lead guitarist of Manowar, draws blood from

his arm to have the ink for signing a record deal with the newly formed Mega-

Force Records. Pictured from left are band members Eric Adams, Joey
de Maio, Ross The Boss and Scott Columbus.

Betty Carter will be the first artist
to appear in the Summerpier series
of free jazz concerts at New York’s
historic waterfront, sponsored by
Mobil, when she does a free concert
next Friday (29). Other artists set to
appear during the jazz series, held
on Pier 16 in conjunction with the
South Street Seaport Museum, in-
clude Jimmy Heath, Slide Hampton,
Joanne Brackeen, David Amram,
Ted Curson and the Harlem Blues &
Jazz Band.

If the voices singing the praises of
CBS-TV’s upcoming fall season
sound familiar, it is because they be-
long to Richie Havens and Phoebe
Snow. Murray Weinstock of Love
Notes Music wrote the jingles. ...
The Police-Joan Jett-REM show at
Shea Stadium, set for Aug. 18, sold
out in five hours. According to Tick-

_etron, the 60,000 available tickets

sold at a rate of 250 a minute.
“The Early Days,” a documentary
about the Beatles produced by Eng-
land’s Granada Television, is being
shown at the Museum of Broad-
casting in New York through Sept.
17. ... To get herself ready to sing

Act-ivities

the French national anthem during
a Bastille Day date at the Red Parrot
in New York, Sarah Dash jetted to
the south of France for some lessons
in French from veteran French rock
star Johnny Hallyday, Dash’s publi-
cist tells us.

“Our name doesn’t have anything
to do with Communism or the color
of our necks. It’s just a device, some-
thing that will attract attention like a
red light or a red alert,” explains
Darren Hill of Red Rockers. The
band was formerly known as the
Ratfinks. . . . Patrick Simmons, ex of
the Doobie Bros., did a solo tour of
Japan, his first.

Signings: The Divinyls to Back To
Back Management for West Coast
representation. ... Carawba Rec-
ords artist Jerry Warren to Carousel
Artist Management. . . . The Snap to
Dolphin Records. ... Jerry Vale to
Sterling/Winters for management.
... Blowfly to Oops Records. ...
Frank Dycus to Acclaim Records.
... The Nations to Windchime Rec-
ords in Kingston, Ontario. . .. Mary
Ann Kennedy, Pam Rose and Pat
Bunch to Irving Music.

New Club, New Cities Keep Graham Moving

® Continued from page 48

capacity Oakland Stadium. Journey
headlines the first Day On The
Green July 30, with the Police set
for September.

Graham says he also expects “a
considerable expansion in the man-
agement area over the next three to
four months.” The Graham man-
agement roster, which once num-
bered five acts, is now down to two,
Santana and Eddie Money. How-
ever, Graham says, he is now work-
ing on “a handshake basis—we have
an agreement to agree” with four
new acts (one from Europe) and is
financing demo work for them. And
while he says that he will be *“closely
involved with visual product for
Carlos (Santana) and Eddie,” there
are at present no plans to establish a
video department within the com-
pany.

Graham’s principal reason for
moving from the Waldorf—where he
had the advantages of immediate
freeway access, plenty of on-site
parking and an easy load-in, but the
disadvantages of a claustrophob-
ically low ceiling and a room shape
which allowed no stage sight lines
from the entrance area—was to gain
a venue “that was originally built as
a club. It has full kitchen and restau-
rant facilities. It has better dressing

rooms. The balcony is an additional
plus. We looked at it and made the
decision that we could put half the
amount of money into this that we’d
have had to put into the Waldorf
and come out with a better place, the
style of place I've wanted all along.”

Graham estimates that the work at
Wolfgang's—raising the stage, new
carpeting, permanent sound booth,
new light system, new Meyers Sound
Lab system and “total paint job”—
will cost about $300,000. He had es-
timated that the work he wanted to
do at the Waldorf—which was long
delayed because of his overseeing of
the Rolling Stones’ tours during the
past two years—would have cost
$600,000. This would have included
raising the ceiling, knocking out the
back wall and soundproofing.

Capacity at Wolfgang’s will be
600, as it was at the Waldorf. The fa-
cility includes a large separate bar
and lounge area at the corner of the
building (where the principal food
service will be) and a low-ceilinged
downstairs room that can accom-
modate between 400 and 500. Gra-
ham says a decision on the best use
of the downstairs area will wait until
the main room is fully under way,
but that “if we can solve the acousti-
cal problems, it could lend itself well

to an open floor and a dance club.”
The Wolfgang’s restaurant will be
serviced by Stuffed Bagel of San
Francisco.

The ambience of the new room,
says Graham, “will allow us to be
more diversified in our bookings be-
cause it’s truly a room built for en-
tertainment. We hope to appeal to
an older age bracket on some
shows.” Already booked (on a
schedule which also includes T-
Bone Burnett, Mickey Thomas,
Nicolette Larsen, Patrick Simmons,
Romeo Void, Red Rockers, Larry
Carlton, Ronnie Montrose and J.J.
Cale) are local cabaret star Val Dia-
mond and the Lionel Hampton Big
Band, two acts which most likely
would not have played the Waldorf.

Chief personnel at the club re-
mains, with Queenie Taylor and Sue
Finn dealing mainly with booking
and David Mairi with operations.

The new Wolfgang’s is at an his-
toric local entertainment site which
has housed any number of club ven-
tures over the years. David Allen
had moved his Boarding House
there three years ago after losing the
original Bush Street Boarding
House to an office/condo develop-
ment, but was not able to make a go
of it.
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Panel At New Music Meet
Takes A Look At Booking

NEW YORK-“What I hope to
discuss is whether there is a new mu-
sic business, or is it just business as
usual?” asked moderator Martin
Kirkup of A&M Records, opening
the talent & booking panel at the re-
cent New Music Seminar, one of the
more lively and informative Semi-
nar events.

The panel included John Huie of
Frontier Booking international, Seth
Hurwitz of IMP/930 Club, Jerry
Brandt of the Ritz, Ruth Polsky of
Blind Dates/Danceteria, Wayne
Forte of International Talent
Group, Rob Light of ICM, Rob Ka-
hane of Regency Artists, Rob Hallet
of Derek Block and Ken Friedman
of the Bill Graham Organization.

Though the rise in new music was
given credit for an improved ticket
situation, there were also warnings
at the panel that it may be dan-
gerous to lock acts into a “new mu-
sic” category. It was also suggested
that with the influx of a great many
one-hit acts, it may be counter-
productive to push artists too fast
into ambitious tours.

“I feel that the whole term ‘new
music’ is overused,” said ICM’s
Light. “The same kid that likes
Loverboy can also like Duran Du-
ran, and we should not lock our-
selves into a ‘new music’ category.
Nothing should be so locked that
you can’t get out of it.” Brandt
added that he wasn’t sure what new
music was. and that as far as he was
concerned, the Rolling Stones were
new music.

" FBI's Huie noted that the battle
for the acceptance of new music
“has not yet been totally won. Even
though we have increased attend-
ances, we have to keep our feet on
the ground, and we have to make use
of the good packages.”

“As agents, record companies and
managers, are we trying to bring in
acts too early?” asked Regency’s Ka-
hane. “It’s very important that we all
get together on this, because all the
little acts are killing each other.”

Another question that arose was
whether new music acts, which
started out playing new clubs or for
new promoters, have the respon-
sibility of playing at these same mu-
sic venues when they return after be-
coming more successful—or should
they now go with the established
promoters?

“It always comes down to who
does the best job,” said Kahane. “A
promoter who buys new wave al-
bums is not necessarily a better pro-
moter for that act.”

The agents also noted that a man-
ager has a lot to say about what sort
of venues he wants his act to play in.
“If a band wants to play in a cowboy
bar, that’s where they’ll play,” said
Huie.

“A promoter is a promoter,
whether he sells a band or a circus,”
said Forte. “What we want is for the
people to have a good time. And so
we deal with the best promoters.”

A subject that found no disagree-
ment among the panelists was the
importance of video, in particular
MTYV, in introducing new music acts
to a younger audience. A number of
the promoters and agents noted that
they were getting a younger au-
dience, which they had to cater to ei-
ther with shows at auditoriums
rather than clubs or with special no-
aichohol club dates.

The most heated exchange had
nothing to do with new music at all,
but rather with the question of
whether promoters should share in
merchandising sales. The split is cur-
rently between the venders, the halls
and the acts, and the promoter gets

nothing. It was suggested from the
panel that promoters might have
their own split with the halls.

However, Huie’s comment that
promoters get concession money
“under the table” from the halls
sparked an angry exchange with Bill
Graham, who was in the audience.
“Some of us are clean, like it or not,”
he said.

Rock'n’
_Rolling

® Continued from page 48

Inquisition, and it never produced
anything like Jim Jones.

“At the end of the day, when we
submitted all the information, the
governor called certain people in the
House and Senate into his office,
and three days later they voted
again, and they unanimously re-
versed themselves, and in so doing
they stood up and said their names
backwards. When asked about it
later, the leader of the House said
that they did it that way because it
took three days for the subliminal
message to reach them that the bill
was a waste of time,” says Stone.

Why, Stone is asked, does he think
these things still go on? “I've thought
about it a long time. What is it
about rock’n’roll that so many
people in the state and the church
fear? And my personal opinion is
that when you look at rock’n’roll his-
torically, no other art form on the
face of the earth ever brought to-
gether a black man, a rich man, a
Jew, a Christian, and all under one
roof,” he says.

“Before rock’n’roll you had
people who went to country or to
black music, and they did not mix. |
am convinced the more I learn about
politics that there are a group of
people in this country that fear any-
thing that brings us together, be-
cause they hold the power over us by
fear, and they want us to hate each
other because we have different
color skin, and maybe we don’t go to
the same church.”

* * X

UB40 finally have their debut al-
bum, *1980-1983,” released on
A&M Records in the U.S., but back
home in Britain this eight-man
multi-racial reggae band has been
together for five years and has had
five albums. Not bad for a band
named after the U.K. unemploy-
ment card that started out as a street
gang and learned to play their in-
struments only after they decided to
get into music. Today, they are all
board members of their own record
company, DEP International.

“Hopefully DEP will become a
very respectable record label, like
Stax or something like that,” says
singer Ali Campbell. “We will sign
people as soon as our funds allow it.
We've built our own studio in Bir-
mingham, a 24-track studio. And we
have a photographic studio, and
we're hoping to build a 48-track stu-
dio. We have practice rooms. And
it’s starting to work now. People aré
starting to use it. We had Jackie Me-
ter in there. He wrote ‘Pass The
Dutchie.””

Campbell says that if the band is
not touring, it takes care of its busi-
ness as a record company. The eight
members of the band have a lot of
meetings, he adds. Though they
have a business manager, he says,
they mostly manage themselves.
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BOWLED OVER—The Hollywood Arts Councli’s plans for a summer benefit

concert to aid the Musician’s Relief Fund of Local 47 draws principals to the

Hollywood Bowl. The Aug. 28 show, co-sponsored with Maxell, is part of a

summer festival program. Plctured from left are Motown’s Fulier Gordy, on

the festival advisory committee; Earl Palmer, secretary/treasurer of Local 47;

Harry “Sweets” Edison, one of the scheduled performers, and festival direc-
tor Oscar Arslanian.

12 STORYVILLE ALBUMS

Sonet Plans ‘Masters’ Series

COPENHAGEN — Sonet is
plannng a major international pro-
motion campaign for its Storyville
label, spearheaded by a prestigious
12-album series tentatively ttled
“Masters Of Jazz.”

The 30-year-old Danish jazz label
has an active catalog of around 200
albums. It is distributed in the U.S.
by the Moss Music Group.

Each of the albums in the new
series will feature a major artist from
the swing/mainstream idiom. Slated
for inclusion are Louis Armstrong,
Count Basie, Sidney Bechet, Benny
Carter, Roy Eldridge, Duke Elling-
ton, Benny Goodman, Lionel
Hampton, Coleman Hawkins, Earl
Hines, Johnny Hodges, Art Tatum,
Jack Teagarden, Ben Webster
Teddy Wilson and Lester Young.

Sonet has commissioned German
artist Johannes Vennekamp to
creale special artwork for the series.
He will make several drawings of

each of the jazz masters, and one of
each will be selected for use on the
Jjackets. Sonet will also produce a ca-
lendar featuring the same 12 por-
traits. The remaining drawings will
be assembled in an exhibition which
will be staged around the world to
coincide with the release of the
series.

In addition to the single album re-
leases, Sonet will issue 100 num-
bered boxed sets of the 12 albums,
with each album containing a mo-
notype portrait of the featured artist.
The first 12 sets in this series will also
contain a signed set of 12 color etch-
ings of the artists.

Says Karl Emil Knudsen, head of
Sonet Denmark: “With the amount
of money we’re investing in this
project, it is obvious that the music
selected ntust be of a high caliber.
Our plan is to find masters which are
either previously unissued or have
had only limited distribution.”

Japan Gearing For Full
Summer Festival Season

TOKYO—The recent trend of
packing Japan’s jazz festivals into
the vacation months of July and Au-
gust continues this year. with no
fewer than 11 major events slated for
the period.

First of two featuring American
artists is the Live Under The Sky '83
festival, set for July 29-31 at the Yo-
miuriland Open East Theatre, with
Weather Report playing on the first
day, the Crusaders on the second,
and Chick Corea and Sonny Rollins
on the last. A few days later, the
Budweiser Newport Jazz Festival
opens at the ski resort of Madarao,
running Aug. 3-7. McCoy Tyner,
Freddie Hubbard, Maynard Fergu-

New Polish Album
Dedicated To Pope

WARSAW-The recent visit of
the Pope to Poland, his birthplace,
has been commemorated in a jazz
sense by an album titled “The
Mother Who Knows Us,” dedicated
to the Pontiff by Stanislaw Sojka,
Eastern Europe’s top blues and gos-
pel singer.

The album, which features lead-
ing Polish jazz instrumentalists, is
sponsored by the International Jazz
Federation on the Helicon label and
produced in cooperation with the
Polish Jazz Society.

son, Al Foster and Eddie Gomez are
among those performing.

Saxophonist Phil Woods will ap-
pear at the all-night 15th Nemu
Jazz-In, first of the summer events,
which takes place July 23-24 at the
open-air stadium of Nemu-no-Sato,
near Nagoya. On July 24, the second
Yamanashi Jazz Festival in Kiyo-
sato will feature Tatsuya Taka-
hashi’s Tokyo Union Orchestra,
Katsumi Watanabe & Keizo Inoue,
Shigeharu Mukai with Ryojiro
Furusawa’s Band, and singers Mari
Nakamoto and Eri Ono.

Two further one-day events take
place July 30: the 16th Lake Biwa
Valley Jazz Festival, with veterans
George Kawaguchi, Hidehiko Mat-
sumoto and Jiro Inagaki among the
stars, and the Lake Kussharo Festi-
val in the northern island of Hok-
kaido, where Terumasa Hino and
Yosuke Yamashita will be among
the headliners.

August sees the seventh All-Night
Jazz Festival Hiroshima (6-7), with a
lineup including the Timeless All-
Stars. the Masaru Imada Trio.
Nobuo Hara's Sharps & Flats, and
singers Kei Marimura and Anli Su-
gano, and Tokyo’s Summer Focus In
‘83 event (7), as well as "83 Summer
Jazz In Okinawa (13), the 15th Sum-
mer Jazz Festival in Tokyo’s Hibiya
Park (28) and the third Yokohama
Honmuku Jazz Festival (28).

Crusaders Face New Challenges

Veteran Band, Now A Duo, Keeps Touring, Recording

By SAM SUTHERLAND

LOS ANGELES—Their touring
and recording schedule is as active
as ever, and their separate produc-
tion company and record label re-
main viable as well. Yet the surviv-
ing two members of the Crusaders,
Joe Sample and Wilton Felder, ad-
mit that the veteran ensemble’s
gradual reduction to a duo makes
sustaining that career pitch more
challenging than ever.

Most recent personnei change tor
the Houston-bred ensemble was the
departure of drummer Nesbert
“Stix” Hooper in January. Both
Sample and Felder have already re-
leased solo works since then, a new
Crusaders album is soon to arrive,
and the band’s summer festival pres-
ence will be high. But both members
admit there's wear and tear.

“Things that I never thought
would happen, happen,” Sample
says candidly. “But the band hasn’t
broken up—it just keeps losing mem-
bers. I still don’t understand why.”

Ensembile shifts are commonplace
in any genre, but Sample and
Hooper say replacing departing
Crusaders i1s becoming tougher, not
casier, despite the lustre of the
band’s success. “The older we get,
the more we're finding that there’s a
widening gap between us and other
players who can understand what
we're trying to do,” says Sample.

Felder agrees, saying the duo has
found the prevalence of fusion
styles—ironically a swing the Crusa-
ders themselves prefigured in the
late *60s and early "70s—particularly
affects the band’s rhythm section
work. Describing the emphasis as
one combining “Southern soulful-
ness and Latin rhythms—every-
thing’s disguised in that sense, so it
takes someone with special under-
standing,” he complains that too
many candidates “have a tendency
to play funk instead of handling the
constant, subtle shifts we want in
there.”

As a resuit, the pair needed ex-
haustive auditions and rehearsals
before settling on a summer lineup
that relies on guest musicians to fill
out the ensemble. In addition to
Sample’s keyboards and Felder’s
reeds and bass, the lineup will in-
ctude guitarists Cornell Dupree and
Barry Finnerty, bassist John Pati-
tucci, drummer Roger Bethelmy and
percussionist Hector Andrade.

Even while recovering from the

Spanish Fest
Sets Headliners

MADRID—The Spanish organ-
izers of the 18th San Sebastian Jazz
Festival, set to start Monday (18),
have announced that the event will
be headlined by Archie Shepp, Jan
Garbarek, Herbie Hancock with
VSOP il, Chick Corea and Freddie
Hubbard.

Traditional features of the event
will be the international amateur
groups contest, with finalists from
Spain, Switzerland, Poland and
Czechoslovakia competing, and the
local Basque country amateur
groups contest. Also planned are a
series of workshops, jam sessions,
film shows, lectures and street per-
formances. There’ll be an exhibition
of audio and video equipment and
jazz instruments as well.

Venue is the Palacio Municipal de
Deportes. Ticket prices, thanks to
the high level of official support for
the event, are likely to be lower than
In previous years.
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transition within their performing
ranks, however, the Crusaders are
meanwhile being forced to re-eval-
uate their boutique record label,
Crusaders Records, originally set up
via an MCA distribution pact as an
audiophile line. Manager George
Grief admits that the label has been
relatively inactive since its burst of
digital and half-speed mastered re-
leases, despite favorable critical re-
actions to the recordings. The label
will be reworked to handle conven-
tional recordings now, “because the
audiophile market is dead now that
CD is on the way,” says Grief.
Until the new home digital format
does establish a strong consumer
beachhead, however, Sample frets
over what he sees as a continuing
failure to sustain product quality
control. “It is a pitiful state,” he
muses. “We're putting up a lot of
money to get a better sound and a

superior product, and once it gets to
a pressing plant, all that effort is still
wasted.”

For now, however, both the gen-
eral thrust of the label and any new
signings for album projects, as well
as outside oroductions for the duo’s
Crusaders Producticns arm, will
await completion of the summer
touring schedule and delivery of the
album. Evzn with that hiatus, both
Sample and Felder have non-Crusa-
ders projects as performers. Sample
1s planning an all-star keyboard en-
semble with Ramsey Lewis, while
Felder will team with Arnett Cobb
and possibly Ronnie Laws in a
“Texas Tenors” project combining
several saxophonists.

Both stress that those diversions
are being carefully planned as “more
than just jam sessions,” evincing
the duo’s interest in flexing their
purer jazz blues roots.
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BUT LABEL CHIEF SEES UPTURN AHEAD

Italy’s CGD Posts Sales Drop

VITTORIO CASTELLI

MILAN—Sales figures for CGD
Dischi here, record branch of the
CGD/Messaggerie Musicali group,
for the first four months of 1983 are
20% down on last year’s perform-

ance. Those figures are in line with -

generally disappointing results
throughout the industry (Billboard,
June 25), But general manager
Sandro Delor sees cause for opti-
mism despite the slump.

Total sales in the period were
worth $7.53 million compared to
$9.33 million for the same period
last year. Delor cites the damaging
effect of the Italian government’s
16% “consumption tax,” slapped on
recorded music earlier this year, as a
key factor, claiming that it created
confusion in the marketplace and
led some retailers to implement in-
discriminate price rises.

But he points out that the new tax
is only one of several causes of the
Italian record industry’s present dif-
ficulties. These cannot be put down
to the general worldwide sales
slump, he says, because the Italian
market never experienced the same
dramatic growth achieved elsewhere
during the industry’s boom years.
“Italy is a country that never devel-
oped its full potential,” he argues.

Nor does he see the new media as
a major threat, despite the competi-
tion for leisure spending they repre-
sent. Video game sales have slowed
since the dramatically successful
Christmas period, he says, and
videocassette potential is limited by
the wide range of programming of-
fered by Italy’s many private tv sta-
tions.

But the country’s complex and
confusing radio and tv broadcasting
scene is a real problem to the record
industry, Delor says, and a tougher
attitude is overdue. “There are too
many radio stations,” he says, “and a
lot of them don’t pay any royalties
either to AFI (the local IFPI branch)
or to SIAE (Italian Authors’ & Pub-
lishers® Society) for all the use they
make of recorded music.

“As far as CGD is concerned, we
are now much more selective about
the radio stations we collaborate
with on promotion, and the same
goes for television. If you look at the
summer schedules you see at least 20
major music shows, representing
about 40-50 hours of broadcasting.
After all that giving it away for noth-
ing, it is hardly surprising that re-
corded music becomes a less and less
desirable product.

“Another aspect of that problem,”
he goes on, “is that up until now we
have always supported such shows
by providing our artists for free, pay-
ing the transport and accom-
modation because of the promo-
tional value attached. But I feel that

promotional value is now out-
weighed by the costs; what we need
to do is to get something back,

whether in the form of expenses or
whatever, from the organizers of
these shows.”

CGD Dischi’s own performance
has been badly affected by delays in
the release schedule. “For a number
of reasons,” says Delor, “some of our

most important releases had to be
postponed to the fall, and as they in-
cluded product from sure-fire sellers
like Umberto Tozzi, Alan Parsons,
Ornella Vanoni and Village People,
the effect is obvious.” The com-
pany’s top-selling distributed label,
Baby Records, has also encountered
similar problems, to the detriment of
sales in the first part of this year.

But now Delor is looking forward
to the company’s first CD releases,
which are expected before Christ-
mas. Titles will follow a “Best Of”
format, with Adriano Celentano,
Pooh, Alan Parsons and Ornella
Vanoni among the first artists to be
showcased.

JAPANESE GOVERNMENT REPORTS

Stereo Component Exports Up

TOKYO-—Exports of Japanese
stereo components such as ampli-
fiers, tuners and record players total-
ed 11.260 million units in the Janu-
ary-May period this year, an upturn
of 11% from the same five months of
1982, according to customs clear-
ance statistics from the Japanese
government’s finance ministry.

This compares with the 29% drop
in such exports during the whole of
1982 against 1981. Since the begin-
ning of this year, exports have been
increasing: the February total was
up 14% from last year, with March
up 23.8%, April up 11.4% and May
up 13%.

Main reason for the recovery of
export trade is adjustment of surplus
stockpiles on the U.S. and European
markets as of the end of 1982. The
US. and European territories ac-

count for 70% of Japan’s exports in
this field.

With those stockpile adjustments
having been carried out, and with
general economic improvements in
the U.S. and major European coun-
tries, the major Japanese audio man-
ufacturers, including JVC, Pioneer
and Sansui, have increased output
of stereo components for export.
Hence, the industry is anticipating
even bigger upturns from June until
the end of the year.

During the first five months of this
year, speakers totaled 1.85 million
units (down 5.2%), but amplifiers to-
taled 1.12 million units (up 19.2%),
tape decks 4.8 million (up 18%),
tuners 650,000 (up 14.1%), receivers
670,000 (up 13.4%) and record play-
ers 2.170 million (up 9.3%).

German Buyers Getting Younger

® Continued from page 9

12-20 and practically no one over
the age of 40 being seen in record
shops, though some 90 tv-advertised
albums were released last year.

Among the developments re-
vealed by the survey is a declining
interest in record buying among girls
and young women, who are now
emancipated enough to buy a car or
take holidays alone but show little
inclination to purchase recorded
music. They still enjoy attending
pop concerts, according to the sur-
vey, but the live music experience is
apparently enough for them.

A parallel statement by Hans
Henning Wittgen, director of the

German Music Publishers’ Assn.,
suggests that buying patterns will
undergo further change in the fu-
ture, with the balance tipping back
towards older buyers. Wittgen
points out that the proportion of 10-
to 24-year-olds in the West German
population will decline over the next
two decades, with a corresponding
increase in the 24-60 age group.

Production policies will therefore
need to take account of a declining
number of potential pop purchasers,
he notes, while among middle-aged
and elderly people there will be a de-
mand for the kind of music product
that is currently found mainly in the
record companies’ catalogs.

Decision In Aussie Royalty Row
FM Station Is Ordered To Pay 0.45% To PPCA

® Continued from page 9

vealed that PolyGram was selected
as the first target for bans because “it
was seen to be weak and might be
prepared to negotiate individually
with the FM stations and/or FARB
to arrive at a settlement with the ap-
plicants outside the proceedings.”

An interesting sidelight is the deli-
cate position of Albert Productions,
the major independent distributed
by EMI here. The company owns
high-rated pop AM station 2UW;
had the airplay ban gone on to in-
clude EMI, Ted Albert would have
been in the position of banning his
own records.

The Tribunal, sitting for a total six
weeks, comprised three federal

judges. They considered a wide -

range of subjects, including growth

of home taping, the Trade Practices
Act (in relation to the airplay ban),
payments by broadcasters in other
countries and so on.

But in its “determination of
amount payable,” the Tribunal con-
fined itself to the single criterion:
“In our opinion, the amount pay-
able by 2MMM to the owners of
copyright in sound recordings in re-
spect of the period from Oct, 1, 1980,
to June 30, 1983, is best expressed as
a percentage of gross earnings at-
tributable to the use of protected
recordings.”

Just how much the 0.45% will earn
for the record industry will never be
revealed. And 2MMM’s financial
details were handled with an ex-
traordinary level of secrecy.

But with the tribunal unable to di-

rect 2MMM to pay the 0.45% be-
yond June 30, the battle basically re-
verts to square one. Station
managing director Rod Muir has
written to each record company ask-
ing them to set out their demands for
the future. Neither he nor the record
companies will predict the future
course of events.

However, there are avenues to ex-
plore. 2MMM may elect to pay the
full 1% as stipulated in the act, which
is unlikely. It may seek to continue
paying at the 0.45% rate. Or it may
start another protracted dispute over
the whole business.

At this point, ARIA has an unspe-
cified retroactive payment from a
single station, and it has a precedent.
But that’s all it has. The battle
clearly is still young.
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Canada

New Trial Is Ordered In
Toronto Vid Piracy Case

By KIRK LaPOINTE

TORONTO-The Ontario Court
of Appeal has turned aside the ac-
quittal of a Toronto electronics firm
owner on fraud charges for dupli-
cating videocassettes and ordered a
new trial. The case could be of major
importance for the Canadian
recording and film industries.

The court’s decision to re-try the
case, following an acquittal by a

Bowie Leads
CRIA’s June
Certifications

TORONTO-David Bowie’s rap-
idly-selling “Let’s Dance” album
and single led the way in certifica-
tions in June by the Canadian
Recording Industry Assn. (CRIA).
The album was certified gold, plati-
num and double platinum in the
month, while the single went both
gold and platinum.

Apart from the new Bowie disk,
there were no other double platinum
certifications. Platinum CRIA
awards for 100,000 sales went to
Journey for “Frontiers,” Red Rider
for “Neruda” (the only domestic art-
ist to receive CRIA certification in
June), Def Leppard for “Pyro-
mania” and a various artists compi-
lation from K-tel entitled “Hit Ex-
plosion.”

The Bowie, Journey and K-tel re-
leases were among the gold certifica-
tions, which also included Billy
Idol's  self-titled LP, Rick
Springfield’s “Living In Oz” and a
Melissa Manchester greatest hits al-
bum.

The “Let’'s Dance™ 45 was the only
platinum single in June. The gold
status bestowed on it by CRIA was
shared by Men At Work’s “Overkill”
and Thomas Dolby’s “She Blinded
Me With Science.” The Dolby re-
lease earlier spurred sales of his
mini-album, making it the first such
disk to be certified gold in North
America.

lower court, probably means that a
new avenue has been opened for
record and film companies to launch
action against suspected illegal du-
plicators. Up to now, charges of in-
fringement could only be made un-
der the 1924 Copyright Act, which
provided penalties of only $10 per il-
legally-duplicated unit, up to a max-
imum fine of $200.

But film and recording companies
recently persuaded police to prose-
cute counterfeiting and piracy cases
under the Criminal Code. The fraud
charges by the companies essentially
claim that piraters or counterfeiters
have deprived the companies of rev-
enues from their properties.

This different approach to the
problems of piracy and counter-
feiting was seen by companies as an
interim solution as federal author-
ities prepare revisions to the Copy-
right Act. Those revisions are ex-
pected to be introduced into the
House of Commons later this year,
but may not be passed before the
next general election. (Any change
in government would likely send
copyright lawyers back to the draw-
ing board, because the Progressive
Conservative party supports a dif-
ferent solution to the problems of
copyright protection than does the
governing Liberal party.)

Police action virtually ceased
when Harry Blackwood, who owns
Electronics Sights & Sound Ltd. of
Toronto, was acquitted by York
County Court. But following the
urging of the Ontario attorney gen-
eral’s office, the appeal court has
unanimously agreed to hear the case

again.
Brian Robertson, president of the
Canadian Recording Industry

Assn., calls the move a “landmark
decision.” Blackwood had been
charged with fraud in connection
with alleged duplication of hun-
dreds of videotapes, but Robertson
says a conviction on the charge
could be applied to the recording in-
dustry to stop record and tape dupli-
cators.

WEA Moves To Upgrade
Quality Of Its Cassettes

TORONTO-WEA Music of
Canada has formally unveiled ma-
jorimprovements in its line of prere-
corded cassettes, including tape with
better dynamic range, heightened
quality control and independent
monitoring of its two contracted pro-
duction facilities.

The “super cassettes” will bear a
special logo, more extensive liner
notes and/or back cover artwork.
The increased standards will be ap-
plied to all WEA cassette product,
but prices will not be boosted.

The WEA move follows a recent
launch by PolyGram Canada of its
QCI10 series of more than 150 titles
and last year’s efforts by Capitol
Records/EMI of Canada to improve
its tape quality. In addition, A&M
Records of Canada released the new
album by the Police, “Synchro-
nicity,” on chromium dioxide tape.
But the WEA launch is seen as the
most important initiative by a Cana-
dian label to respond to the growing
cassette market and to continuing
complaints from consumers that

- tape quality does not meet their de-

mands.

Plant facilities at Cinram and
Quality Records of Canada, the two
WEA tape manufacturers, will be
upgraded, cassette test tones will be
added to facilitate plant and in-

house electronic monitoring of lev-
els, frequency and phase coherence,
and electronic testing equipment
will augment WEA’s in-house qual-
ity control capabilities. In addition,
WEA has hired an independent
electronic engineering firm to moni-
tor plant production at Cinram and
Quality. Increased use of digital
mother tapes should also improve
quality, the company says.

The QC10 series introduced at the
beginning of the year by PolyGram
has drawn praise from retailers, who
say they notice a decline in con-
sumer complaints on those titles.
The series features better mastering,
higher quality tape, improved cas-
sette housing and increased scrutiny
of mother tapes.

PolyGram’s new cassettes carry
the same common base price of
$6.59. WEA does not disclose its
base price publicly.

WEA executive vice president
Ross Reynolds says the new “super
cassettes” are an attempt to “ac-
knowledge the rapidly increasing
importance of cassettes in the mar-
ketplace” and the greater use of top-
of-the-line playing equipment. Sta-
tistics Canada says cassette produc-
tion has increased significantly over
the last year.
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BRITAIN

(Courtesy of Music & Video Week)

Ag of 7/16/83

SINGLES
This Last
Week Week
1 1 BABY JANE, Rod Stewart, Warner
Bros.
2 3 WHEREVER | LAY MY HAT, Paul
Young, CBS
3 5 1O.U, Freeze, RCA
4 4 MOONLIGHT SHADOW, Mike
Oldfleld, Virgin
5 2  FLASHDANCE ..WHAT A
FEELING, rene Cara,
Casablanca
6 7 COME LIVE WITH ME, Heaven
17, B.E.F.
7 6 WAR BABY, Tom Robinson, Panic
8 15 IT'S OVER, Funk Masters,
Masterfunk
9 29 WHO'S THAT GIRL?, Eurythmics,
RCA
10 19 DOUBLE DUTCH, Malcoim
MclLaren, Charisma
1" 8 DEAD GIVEAWAY, Shalamar,
Solar
12 12 THE TROOPER, iron Maiden, EMI
13 14 ROCK 'N’ ROLL IS KING, Electric
Light Orchestra, Jet
14 11 TAKE THAT SITUATION, Nick
Heyward, Arista
15 10 | GUESS THAT'S WHY THEY
CALL IT THE BLUES, Elton
John, Rocket
16 24 ALL NIGHT LONG, Mary Jane
Girls, Motown
17 34 THE WALK, Cure, Fiction
18 20 FORBIDDEN COLOURS, David
Sylvian & Riuichi Sakamoto,
Virgin
19 26 TANTALISE, Jimmy The Hoover,
Inner Vision
20 9 EVERY BREATH YOU TAKE,
Police, A&M
21 36 CRUEL SUMMER, Bananarama,
London
22 13 WHEN WE WERE YOUNG, Bucks
Fizz, RCA
23 32 DONT TRY TO STOP IT, Roman
Holliday, Jive
24 16 BAD BOYS, Wham, Inner Vision
25 18 WAITING FOR A TRAIN, Flash &
Pan, Easy Beat
26 23 CONFUSION, Truth, Beggars
Banquet
27 17 CHINA GIRL, David Bowie, EMI
America
28 21 WANNA BE STARTIN'
SOMETHIN’, Michael Jackson,
Epic
29 30 SHE WORKS HARD FOR THE
MONEY, Donna Summer,
Mercury
30 NEW NEVER STOP, Echo & Bunnymen,
Korova
31 22 DREAM TO SLEEP, H20, RCA
32 40 EVERY DAY | WRITE THE BOOK,
Elvis Costello, F-Beat
33 37 ITS A MISTAKE, Men At Work,
Eplc
34 NEW TELL ME WHY, Musical Youth,
MCA
35 28 NOBODY'S DIARY, Yazoo, Mute
36 NEW THE FIRST PICTURE OF YOU,
Lotus Eaters, Sylvan
37 25 LADY LOVE ME, George Benson,
Warner Bros.
38 NEW GET DOWN SATURDAY NIGHT,
Oliver Cheatham, MCA
39 NEW AFTER A FASHION, Midge Ure &
Mick Karn, Chrysalis
40 27 DARK IS THE NIGHT, Shakatak,
Polydor
ALBUMS
1 1 FANTASTIC, Wham!, Innervision
2 NEW YOU AND ME BOTH, Yazoo, Mute
3 2 SYNCHRONICITY, Police, A&M
4 3 THRILLER, Michael Jackson, Epic
5 8 JULIO, Julio Iglesias, CBS
6 4 LET'S DANCE, David Bowie, EMI
America
7 7 CRISES, Mike Oldfield, Virgin
8 5 BODY WISHES, Rod Stewart,
Warner Bros.
9 11 FLASHDANCE, Originail
Soundtrack, Casablanca
10 6 SECRET MESSAGES, ELO, Jet
1" 9 IN YOUR EYES, George Benson,
Warner Bros.
12 10 THE LUXURY GAP, Heaven 17,
B.E.F.
13 13  TOO LOW FOR ZERO, Elton
John, Rocket
14 25 PIECE OF MIND, Iron Maiden,
EMI
15 14 TRUE, Spandau Ballet,
Reformation
16 12 LOVERS ONLY, Varlous, Ronco
17 15 TWICE AS KOOL, Kool & Gang,
De-Lite
18 18 DUCK ROCK, Malcolm Mclaren,
Charisma
19 30 SWEET DREAMS, Eurythmics,
RCA
20 26 CARGO, Men At Work, Eplc
21 19  WAR, U2, Island
22 NEW DRESSED FOR THE OCCASION,
Clitf Richard & LPO, EMI
23 28 FASTER THAN THE SPEED OF
NIGHT, Bonnie Tyler, CBS
24 21 OIL ON CANVAS, Japan, Virgin
25 22 PRIVATE COLLECTION, Jon &
Vangelis, Polydor
26 23 THE HURTING, Tears For Fears,
Mercury
27 29 RIO, Duran Duran, EMI
28 NEW SHE WORKS HARD FOR THE
MONEY, Donna Summer,
Mercury
29 20 IN THE GROOVE, Various, Telstar
30 17 STREET SOUNDS-Edition 4,
Various, Streetsounds
31 16 CHART STARS, Various, K-tel

32 40 HUNKY DORY, David Bowie, RCA
International

33 32 WHAT IS BEAT?, Beat, Go Feet

34 27 CONFRONTATION, Bob Marley &
Wallers, Island

35 NEW SONGS, Kids From Fame, RCA

36 35 WHITE FEATHER, Kajagoogoo,
EMI

37 NEW THE RISE AND FALL OF ZIGGY
STARDUST, David Bowle, RCA
International

38 34 THE WILD HEART, Stevie Nicks,
WEA International

39 31 DIONNE WARWICK-THE
COLLECTION, Arista

40 24 BITE, Altered Images, Epic

WEST GERMANY

(Courtesy Der Musikmarkt)
As of 7/18/83

SINGLES
This  Last
Week Week
1 4 BABY JANE, Rod Stewart, Warner
Bros., WEA
2 1 JULIET, Robin Gibb, Polydor/
DGG
3 2 BLUE MONDAY, New Order,
Rough Trade
4 3 MOONLIGHT SHADOW, Mike
Oldfield, Virgin/Ariola
5 5 AFRICA VOODOO MASTER, Rose
Laurens, WEA
6 6 CHINA GIRL, David Bowie, EM)
7 10 COMMENT CA VA, Shorts, EMI
8 16 CODO, Tauchen-Prokopetz, WEA
9 12 FLASHDANCE..WHAT A

FEELING, Irene Cara,
Casablanca/Phonogram

10 8 EVERY BREATH YOU TAKE,
Police, CBS
1" 7 DIE WUESTE LEBT, Peter
Schilling, WEA
12 14 BAD BOYS, Wham!, Epic/CBS
13 9 SWEET DREAMS ARE MADE OF
THIS, Eurythmics, RCA
14 13 BREAKAWAY, Tracey Uilman,
Stitf/Teldec
15 11 BEAT IT, Michael Jackson, Epic/
CBS
16 17  TRUE, Spandau Ballet, Chrysalis/
Ariola
17 25 ROCK 'N’ ROLL IS KING, Eiectric
Light Orchestra, Jet/CBS
18 20 TEMPTATION, Heaven 17, Virgin/
Arlola
19 18 LET'S DANCE, David Bowie, EMI
20 23 THE HEAT IS ON, Agnetha
Faeltskog, Polydor/DGG
21 15 KLEINE TASCHENLAMPE
BRENN, Markus, CBS
22 NEW CANDY GIRL, New Edition,
Metronome
23 27 WHAT KINDA BOY YOU'RE
LOOKIN' FOR (GIRL), Hot
Chocolate, Rak/EMI
24 19 WHY CAN THE BODIES FLY,
Warning, Vertigo/Phonogram
25 NEW PALE SHELTER, Tears For Fears,
Mercury/Phonogram
26 21 LEUTCHTURM, Nena, CBS
27 22 JULIE, Daniel, Ariola
28 NEW LIVING ON VIDEO, Transacts,
Polydor/DGG
29 28 NOBODY'S DIARY, Yazoo, Mute/
Intercord
30 29 JEOPARDY, Greg Kihn Band,
Beserkley/WEA
ALBUMS
1 1 THRILLER, Michael Jackson,
Epic/CBS
2 2 CRISES, Mike Oldfield, Virgin/
Ariola
3 6 BODY WISHES, Rod Stewart,
Warner Bros.
4 4 SYNCHRONICITY, Police, A&M/
CBS
5 3 LET'S DANCE, David Bowie, EMI
6 5 NENA, CBS
7 7 RING OF CHANGES, Barclay
James Harvest, Polydor/DGG
8 8 HOW OLD ARE YOU?, Robin
. Glbb, Polydor/DGG
9 NEW SECRET MESSAGES, ELO, Jet/
CBS
10 9 TRUE, Spandau Ballet, Chrysalis/
Ariola
" 11 SWEET DREAMS ARE MADE OF
THIS, Eurythmics, RCA
12 13 PIECE OF MIND, Iron Maiden,
EMI
13 14 WHITE FEATHERS, Kajagoogoo,
EMI
14 15 THE GETAWAY, Chris De Burgh,
A&M/CBS
15 17 CARGO, Men At Work, CBS
16 12 THE LUXURY GAP, Heaven 17,
Virgin/Ariola
17 NEW WRAP YOUR ARMS AROUND
ME, Agnetha Faeltskog,
Polydor/DGG
18 20 THE FINAL CUT, Pink Floyd,
Harvest/EMI
19 10 SPEAKING IN TONGUES, Talkin
Heads, WEA
20 NEW HEISSE ZEITEN, Geler Sturzflug,
Ariola
JAPAN
(Courtesy Music Labo)
As of 7/18/83
SINGLES
This Last
Week Week
1 1 TANTEI MONOGATARI, Hiroko

Yakushimaru, Toshiba-EMI/
Variety

2 2 TOKIO KAKERU SHOUJO,
Tomoyo Harada, Canyon/
Varlety

3 3 NATSUMOYOU, Yoshie
Kashlwabara, Nippon
Phonoegram/Dream Music

4 4 TWILIGHT, Akina Nakamori,
Warner-Pioneer/NTV-Ken On
5 5 HATSUKOI, Kozo Murashita,
CBS-Sony/Aprll
6 7 KANASHII IROYANE, Masakl
Ueda, CBS-Sony/Kitty
7 6 ESCALATION, Naoko Kawai,
Nippon Columbia/Geiei
8 NEW AOlI NATSUNO EPILOGUE,
Chieme Hori, Canyon/Top
9 11 NAGISA NO LION, You Hayami,
Taurus/Sun-JCM
10 9 BOKU WARACCHAIMASU,
Shingo Kazami, For Life/
Undecided
1" 10  YAGIRINO WATASHI, Takashi
Hosokawa, Nippon Columbla/
Columbia-Burning
12 12 KOIWA SUMMER FEELING,
Hidemi ishikawa, RVC/Geiei
13 8 MEGUMINO HITO, Rats & Star,
Epic-Sony/PMP-Uncle F
14 NEW FLASHDANCE WHAT A FEELING,
irene Cara, Polystar/Intersong-
Nichion
15 13 TENGOKUNO KiSS, Seiko
Matsuda, CBS-Sony/Sun
16 18  NANIWA KOISHIGURE, Harumi
Miyako & Chiaki Oka, Nippon
Columbia/Columbia-Sun
17 19  MISTY, Eikichi Yazawa, Warner-
Pioneer/Undecided
18 15 MAKKANA ONNANOKO, Kyoko
Koizuml, Victor/Burning-NTV
19 NEW KOIFUBUKI, Eisaku Ohkawa,
Nippon Columbia/JCM
20 14 SUTEKINI CINDERELLA
COMPLEX, Hiromi Go, C8S-
Sony/Burning
ALBUMS
1 NEW KIRE), Southern Al Stars, Victor
2 1 MELODIES, TATSURO Yamashita,
Moon
3 3 PREMERIA NO DENSETSU,
Soundtrack, CBS/Sony
4 NEW BREEZING, Kyoko Koizumi,
Victor
5 5 NATSU ZOKKON, Shibugakitai,
CBS/Sony
6 2 UTOPIA, Selko Matsuda, CBS-
Sony
7 4 MARTINI HOUR, Tatsuhiko
Yamamoto, Toshiba-EMI
8 17 FLASHDANCE, Soundtrack,
Polystar
9 10 THRILLER, Michael Jackson,
Epic-Sony
10 NEW OK, RC Succession, London
1" 6 AFTER MIDNIGHT, Masaki Ueda,
CBS-Sony
12 8 WHITE FEATHERS, Kajagoogoo,
Toshiba-EMI|
13 11 21 SEKI, Chage & Asuka,
Warner-Ploneer
14 7 KAZENO SASAYAKI, Chiemi Horl,
Canyon
15 20 KISSING TO BE CLEVER, Culture
Club, Victor
16 NEW VACANCY, George Yanagi,
Warner-Pioneer
17 16 MORNING SHOWER, Masatoshi
Nakamura, Nippon Columbia
18 NEW TOKIO KAKERU SHOUJO,
Soundtrack, Tomoyo Harada
19 12 HEAVY GAUGE, Tsuyoshl
Nagabuchi, Toshiba-EM|
20 9 MACROSS VOL. 3, Soundtrack,

Victor

AUSTRALIA

(Courtesy Kent Music Report)
As of 7/18/83

SINGLES
This Last
Week Week
1 1 FLASHDANCE, WHAT A

FEELING, Irene Cara,
Casablanca

2 2 TOTAL ECLIPSE OF THE HEART,
Bonnie Tyler, CBS
3 3 EVERY BREATH YOU TAKE,
Police, A&M
4 4 I'M STILL STANDING, Elton John,
Rocket
5 6 CHURCH OF THE POISON
MINDS, Cuiture Club, Virgin
6 9 SEND ME AN ANGEL, Real Life,
Wheatley
7 5 BEAT IT, Michael Jackson, Epic
8 10 FRACTION TOO MUCH
FRICTION, Tim Flnn,
Mushroom
9 7 SWEET DREAMS, Eurythmics,
RCA
10 8 LITTLE RED CORVETTE, Prince,
Warner Bros.
1 11 SAVE YOUR LOVE, Renee &
Renato, RCA
12 NEW ELECTRIC AVENUE, Eddy Grant,
Ice
13 13 BABY JANE, Rod Stewart, Warner
Bros.
14 15 BLUE MONDAY, New Order,
Factory
15 16 CHINA GIRL, David Bowle, EMI
America
16 NEW BAD BOYS, Wham!, Epic
17 NEW ORCHARD ROAD, Leo Sayer,
Chrysalis
18 12 ALWAYS SOMETHING THERE TO
REMIND ME, Naked Eyes, EMI
19 14 | WAS ONLY 19, Redgum, Eplc
20 17 SOLITAIRE, Laura Branigan,
Atlantic
ALBUMS
1 1 SYNCHRONICITY, Police, A&M
2 2 THRILLER, Michael Jackson, Epic
3 3 TOO LOW FOR ZERO, Eiton

John, Rocket
www americanradiohistorv com

4 7 FLASHDANCE, Original
Soundtrack, Casablanca
5 5 FASTER THAN THE SPEED OF
NIGHT, Bonnte Tyler, CBS
6 4 THE NUMBER ONES, Beatles,
Parlophone
7 6 SWEET DREAMS, Eurythmics,
RCA
8 8 THE WILD HEART, Stevie Nicks,
WEA
9 9 THIS IS MY SONG, Harry
Secombe, J&B
10 12 ESCAPADE X, Tim Finn,
Mushroom
1" 13 LET'S DANCE, David Bowie, EMI
America
12 11 THE KEY, Joan Armatrading,
AEM
13 10 CAUGHT IN THE ACT, Redgum,
Epic
14 17 IN YOUR EYES, George Benson,
Warner Bros.
15 NEW CONFRONTATION, Bob Marley &
Wallers, Island
16 16 MUSIC FROM LOCAL HEROS,
Mark Knopfler, Vertigo
17 18 10,9,8,7,6,5,4,3,2,1, Midnight Oil,
CBS
18 20 BODY WISHES, Rod Stewart,
Warner Bros.
19 NEW GREATEST HITS VOL. 1 & 2,
Village People, J&B
20 14 1983 THE HOT ONES, Various,

Festlval

ITALY

(Courtesy Germano Ruscitto)
As of 7/13/83
ALBUMS
This Last
Week Week
1

-

1983, Luclo Dalla, RCA

2 2 MILANO-MADRID, Miguel Bose,
CBS

3 3 GUCCINIL, Francesco Guccinl,
EMI

4 NEW SYNCHRONICITY, Police, CBS

5 5 BOLLICINE, Vasco Rossi,
Carosello

6 4 THRILLER, Michael Jackson, CBS

7 NEW KERMES, Varlous, WEA

8 11 FESTIVAL BAR, Various,

PolyGram
30 X 70, Various, COM/CGD-MM
THE FINAL CUT, Pink Floyd, EMI

1" 14  YOUR MOVE, America, EM|

12 NEW TRE, Teresa de Sio, PolyGram

13 8 COMMON GROUNDS, Ritchie
Evans, EMI

14 16 BANDIERA GIALLA, Ivan Catanlo,
CGD-MM

15 17 AZZURRO MARE, Varlous, CGD-
MM

16 NEW DISCO SAMBA, Los loao, Baby/
CGD-MM

17 NEW AEROBIC DANCE, Lara St. Paul,
Lasaga

NETHERLANDS

(Courtesy Stichting Nederiandse Top 40)
As of 7/16/83

SINGLES
This  Last
Week Week
1 1 THE STARSISTERS, Stars On 45,
CNR
2 5 MOONLIGHT SHADOW, Mike
Oldfield, Virgia
3 7 WANNA BE STARTIN’
SOMETHIN’, Michael Jackson,
ic
4 2 MANUEL GOODBYE, Audrey
Landers, Arlola
5 4 ROCK 'N’ ROLL IS KING, ELO,
Jet
6 3 CHINA GIRL, David Bowie, EM)
7 NEW 'T KAN VRIEZEN 'T KAN
DOOIEN, Robert Paul, CNR
8 8 HEIDI, NORMAAL, WEA
9 10 CAN'T GET USED TO LOSING

YOU, Beat, Chrysalis
I’'M STILL STANDING, Eiton John,
Phonogram

10 NEW

ALBUMS
THRILLER, Michael Jackson, Epic
SYNCHRONICITY, Police, A&M
LET’S DANCE, David Bowle, EM)
CRISES, Mike Oldfleld, Virgin
BODY WISHES, Rod Stewart,
Warner Bros.
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6 4 STIELUM DANSEN, Toontje
Lager, S

7 NEW TONIGHT 20.00 HOURS, Star
Sisters, CNR

8 NEW SECRET MESSAGES, ELO, Jet

9 6 WRAP YOUR ARMS AROUND
ME, Agnetha Faltskog, Polydor

10 8 TRUE, Spandau Ballet, Chrysalis

Dutch Retailers Challenge
Legality Of Video Raids

AMSTERDAM — Videotapes,
VCRs and other equipment worth
$400.000 have been confiscated
from video stores in three Dutch
cities following raids carried out by
the new Video Security Foundation
and members of the police here. But
a lawyer acting for Dutch video re-
tailers has attacked the Foundation’s
activities as “inexpert and unaccep-
table.” a charge that could have seri-
ous consequences for the country’s
antipiracy drive.

A total of 15,000 allegedly coun-
terfeit videocassettes was seized in
the latest raids at Den Bosch, Zal-
tbommel and Rosmalen, and a fur-
ther 8,000 tapes said to be pirated
were seized in a related raid on a
video wholesale company. Quality
of the software was described by a
Video Security spokesman as “very
poor.”

Den Bosch is said to be one of the
main centers of Dutch video piracy,
with around 30 video stores, some of
them little more than roadside
shacks and most of them said to be
wholly devoted to illegal trading.
Counterfeits reportedly rent there
for around $2. under half the usual
fee.

A few days after the raid. lawyer
P. Signer, adviser to the Dutch Assn.
of Video Retailers, criticized the ac-
tivities of the Video Security Foun-
dation, whose employees have rights
to raid and arrest in line with those
of the police and which has been re-
sponsible for the scizure of up to
70,000 tapes in the six months since
it was formed.

Defending retailers from Zaan-
dam, Signer said there was consider-
able doubt whether all the confis-
cated videotapes were in fact illegal.
To demonstrate the difficulty of dis-

tinguishing legitimate and counter-
feit software, he showed a number of
videocassettes to two employees of
copyright organization BUMA/
STEMRA during the retailers™ trial.
Neither expert was able to say which
tapes were bona fide.

The case attracted wide attention
among video retailers nationally,
and judicial experts believe it may
establish a precedent. Should the
outcome show that Video Security
employees acted incorrectly, then
the way may be open for a counter-
suit by the dealers that could well af-
fect the Foundation’s future antipi-
racy activities.

Jarre LP Sold
For $8,960

® Continued from page 9

national,” he says, “we have been,
and remain, strictly opposed to pi-
racy of music in any way. But, be-
cause of a cooperation agreement
between French RTL (Radio
Luxembourg) and Jean-Michel
Jarre, the situation was beyond our
control. Fortunately, the auction
was broadcast only in France, where
Polydor does not represent the art-
ist.”

Jarre's recordings are distributed
in France by CBS. That label’s presi-
dent, Alain Levy, says: I don’t
think music should be destroyed
soon after it has been made, and this
whole thing leaves me totally puz-
zled.”

The lacquer of the unique atbum
was destroyed at the auction in the
presence of a notary public.
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THE MANHATTANS—Forever By Your Side, Columbia FC
38600. Produced by John Anderson & Steve Williams, Leo
Graham & Morrie Brown. The Manhattans are lighting up the
charts again with “Crazy,” dressing up their harmonic hooks
in elegant arrangements that have distinguished this act
from the beginning. “Start All Over Again” and “Forever By
Your Side” are the kind of positive soul songs that work their
way up the charts and into radioland with surprising strength.

Multi-producer effect varies approach to keep long-running
group in top groove.

NEW EDITION—Candy Girl, Streetwise SWRL 3301, Pro-
duced by Maurice Starr. Ralph Tresvant's yearning kiddie
falsetto on “Candy Girl" recalls a young Michael Jackson, and
his performance on the ballad “'ls This The End?,” the group's
new single, affirms the J5 connection in a way that should win
over most programmers again. But these winsome wonders
from Boston's Roxbury section also rap and sing to the very
hippiest arrangements and latest technological effects (cour-
tesy of Arthur Baker and Michael Jonzun) on “Popcorn Love,”
which beckons as the next single, and the wonderful ballad
“Jealous Girl.”

SKYY—Skyylight, Salsoul SA 8562. Produced by Randy
Muller. The high-flying aggregation known as Skyy keeps
reaching for new heights while keeping their audience’s feet
firmly on the ground. The recent “Bad Boy" single kicks off
the action, and ““Show Me The Way” keeps the action hot, as
producer/arranger/songwriter Muller makes another dance-
able impression on the charts. Skyy's Solomon Roberts Jr.
chips in “Hey Girl,” and the stylish group soars again into hit
orbit. Another sleekly crafted effort by hitmaker Muller.

STACY LATTISAW—Sixteen, Cotillion 90106. Produced by
Narada Michael Walden. Based on the fast start of “Mir-
acles,” Stacy Lattisaw looks like she's sitting pretty for a
classy chart comeback with promise renewed. Producer/
songwriter/arranger/artist Walden casts the pert pint of dy-
namite in a variety of song roles that capture a singer in full
growth. Lattisaw's duet with Kathy Sledge on “What's So Hot
‘Bout Bad Boys” plus “16" catch artist and producer in per-
fect synch with the chart tops.

S
FirstTimeAﬁ‘d

MEN WITHOUT HATS—Rhythm Of Youth, Backstreet BSR-
39002. Produced by Marc Durand. “The Safety Dance” was a
dance hit at first listening, and though not a Men At Work still
evokes the freshness presently rewarded by another outburst
of new music on the charts. With “The Safety Dance” climb-
ing the pop charts, expect plenty of action on “Antarctica”
and “The Great Ones Remember.” With hats or without, these
Men will keep techno-pop alive and dancing this summer.

i-TEN—Taking A Cold Look, Epic BFE 38602. Produced by
Keith Olsen & Steve Lakather. Principals of this new band are
Billy Steinberg and Tom Kelly, who between them have writ-
ten songs for Pat Benatar, REQ Speedwagon, Linda Ronstadt,
and Rick Springfield (Steinberg wrote “How Do | Make You?).
With such credentials and with Fleetwood Mac's producer
and members of Toto helping out, the musical direction of i-
TEN can be easily discerned. And, of course, the level of pro-
fessionalism here cannot be surpassed. But is this a good al-
bum? AC programmers would say, yes.

TWISTED SISTER—You Can't Stop Rock 'N’ Roll, Atlantic
80074. Produced by Stuart Epps. Here's one quintet ob-
viously unfazed by the vogue in synthesizers, as their hair-
dresser and jacket art can attest. The attack is hardy if famil-
iar, stressing raunchy power chords, thundering drums and
throat-wrenching vocals (by Dee Snider, with appropriately
hoarse backing from the other four), and the topics, too, are
heavy metal staples. Even the liner siogans—"Play It Loud,
Mutha" being the most memorable—will seem old hat to old
rockers, but the new generation of metallurgists behind Def
Leppard, Judas Priest, Motorhead et al. won't mind.

PAM TILLIS—Above And Beyond The Doll Of Cutey, Warner
Bros. 28371. Produced by Jolly Hills & Dixie Gamble-Bowen.
Anyone missing out on the debut of this Nashville newcomer
merely because of the LP's unfortunate cloying title—or be-
cause she's the daughter of singer Mel Tillis—will miss out on
a fine collection of New Music rock. Tillis is a laser-sharp vo-
calist who can scorch a lyric with firecracker accuracy; she's
also a writer of no small merit. Cuts like “"Make It Feel Bet-
ter,” “Never Be The Same” and "It Ain't Easy"” give Tillis a
head start on Nashville's new wave of pop talent.

THE CRACKERS—Guaranteed, Edison Records ER-1001.
Produced by The Crackers. Where were these guys in the
1960s? While the fidelity is modern, brimming with acoustic
guitars, pretty vocals and harmonies, their Beau Brummels
sensibility is a shocking evocation of another time and place
(inspirational verse: “So you gotta decide/Between your par-
ents and me”). Is it possible to go forward in reverse? P.0.B.
7, Albugquerque, N.M. 87103.

GLORIOUS STRANGERS—Fun City Records GS-1. Produced
by Wharton Tiers. Wharton Tiers, who has produced the Y
Pants and Sonic Youth, and who has been a member of the
Theoretical Girls, A Band, and the Social Climbers, is a vet-
eran of the New York new music scene. Here he gets together

———————Spellight
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ROBERT PLANT—The Principle Of Moments, Atiantic
90101. Produced by Rebert Piant. On his second solo al
bum Robert Plant has a choice to make: Does he keep
the old Led Zeppelin flame alive, or does he strike out on
his own? It's verily a question of Principte. And on “The
Principle Of Moments,” he takes a middle course by put
ting Zep on one side, and striking his own course—not too
far away, but separate—on the other. As a result he might
not quite achieve the unique brittle majesty of Led Zep,
but at the same time, he builds on his own foundations
with vocals that are among the most fully realized and
distinctive in all of rock. It's a more personal LP than his
first, and at this point that may be just the right direc
tion;

J

with lead vocalist Carol Tiers, keyboardist Jan Ewing and
bassist Jean Seton Shaw for a new band that eschews preten-
tion in favor of the snappy pop song. Here and there you hear
nods toward social and artistic import, but fortunately these
temptations are usually held in check.

THE CLIQUE', Graphic Records GR1014. Produced by Dave
McQuisty, Spike & Don Schmidt. This four man band plays
the college bar circuit in the Kansas, Missouri, Okiahoma, Ar-
kansas and lllinois area. Mostly they play original Midwest
style rock’n'roll, with enough blues and boogie to keep the
juices flowing. Their own songs reveal a talent for a lyrical or
melodic hook or a change in point of view. The material varies
from the upbeat to the ballad and the execution is better
than what you'd expect from a bar band. Contact: (913) 262-
3555.

LORDS OF THE NEW CHURCH-Live For Today, L.R.S.
SP70409 (AR&M). Produced by Todd Rundgren. Title tune of
this three song-EP is the mid '60s Grass Roots classic redone
in the Lords’ own slinky but menacing style. The two songs on
the second side are originals, dealing with nightmares and
illicit desires. The latter won't get played on radio.

ROMAN HOLLIDAY, Jive/Arista JLMS-8086. Produced by
Peter Collins. Joe Jackson isn't the only new music English-
man interested in American jumpin’ jive. The seven men in
this group seem also enchanted with be bop, swing and the
early boogaloo. It's a heartfelt tribute, and on the seven songs
here they keep it energetic and fairly in keeping with the
spirit of the originals.

TRUE WEST, Bring Out Your Dead Records, BOYD 1001.
Produced by Russ Tolman & Steve Wynn. Coming from Sacra-
mento is True West, one of the new West Coast groups cur-
rently reviving mid-'60s psychedelia. For those who heard it
the first time around, the riffs and arrangements sound a bit
familiar, but it's being rediscovered all over again by a new
generation.

LIQUID LIQUID—0ptimo, 99 Records 99-11 EP. Produced
by Ed Bahiman, Percussion is the name of the game for Liquid
Liquid, and beyond a bass guitar, basically that’s all there is
here. That and occasional vocals. Which makes it great for the
dance floors, because they are not all just banging away.
There are interlocking rhythms and polyrhythms with various
melodies emerging. And it has a tribal appeal.

FATS DEACON—Buzzarhead, Ames Griffin Records, DA-
83100. Produced by Wayne Vican. Fats Deacon, or Derrick
Jones, as his mother calls him, is one of New York's harder
working “prisoner’s of rock-and-roll,” and he should be proud
of this four-song EP, which features terrific guitar playing
from MC5 legend Wayne Kramer. If the Cougar-Ryder combo
intrigues you, check this out. 55 East 86th St., New York, N.Y.
10028; (212) 860-9150.

DICK COULSON & LETTER O, Polydor/21 Records, 811
821. Produced by Red O'Brien & Ben Grosse. Crisp, commer-
cial rock straddling new rock and more traditional AOR is
plied by this quartet, assembled around vocalist Coulson,
who also suppties the songs. “Rock The Nation™ flexes an old
but potent format, celebrating radio’s role in keeping rock in
high gear, and as such should be the favorite among the five
tracks.

Billboard's

Recommended LPs

pop

PETE SHELLEY—XL-1, Genetic/Arista AL6-8017. Produced by
Martin Rushent & Pete Shelley. The “Telephone Operator”
single and video have already been generating some interest
for this new LP, the second for Shelley, former member of the
Buzzcocks. The music is synth-pop, but somehow Shelley
seems to be able to coax more energy and passion from his

machines than do his compatriots in the genre. The songs are
fairly lightweight pop, but the production gives them an im-
pressive depth of sound.

BONNIE TYLER—Faster Than The Speed Of Night, Columbia
BFC 38710. Produced by Jim Steinman. With former Meat
Loaf partner Jim Steinman “directing” this as well as produc-
ing, and with Roy Bitten, Rick Derringer, and Larry Fast,
among others, helping out on the instruments, this LP could
hardly be expected to be an MOR followup to “It's A Heart-
ache.” And it isn't. It's a rocker, with Tyler's big hoarse vocals
matched to Steinman’s bigger than life musical ideas. This
has been a big hit in Europe.

ATOMIC ROOSTER—Headiine News, PVC Records 8918.
(JEM). Produced by Tom Newman. Yes, Atomic Rooster is
back, reformed by original member vocalist/keyboardist/
bassist Vincent Crane and drummer Paul Hammond, who re-
placed Carl Palmer in the original Atomic Rooster in the early
"10s. The original Atomic Rooster was hard, loud and heavy,
but this version appears to put a greater premium on musi-
cianship and the song, and the result is a rather tasty blues
rock LP. Helping out on lead guitar on several songs is Pink
Floyd's Dave Gilmour.

VARIOUS ARTISTS—First Annual Beach Music Awards 1982.
Beach Music Records BMR-L-1001. Produced by John Adams
& Steve Clark. Held last November at Myrtle Beach, S.C., the
first annual Beach Music Awards featured the music of such
artists as the Catalinas, the Tans, J.D. Cash & the Leaders,
Poor Souls, Maurice Williams, the Plaids, Billy Scott & Georgia
Prophets, the Clovers, Harry Deal & the Galaxies, Clifford
Curry, the Drifters, Al Williams & Goldrush, Ambers and
James Brown. The music here is a unigue combination of soul
and surf, captured on a double LP.

PYLON—Chomp, DB Records DB65. Produced by Chris
Stoney & Gene Holder. Pylon is one of the new bands from
Georgia, and on its second LP it comes up with a collection of
10 danceable and somewhat nervous and kinetic tunes. Van-
essa Briscoe's deadpan vocals are in front of a jittery rhythm
section pulling against half submerged melodies. And when
the passion builds on the vocals, the tension throughout
grows. This is not raucous music, but it certainly is not for the
faint of heart.

LOVE TRACTOR—Around The Bend, DB Records DB67. Pro-
duced by Alfredo Villar & Love Tractor. “No fonger merely of
strictly instrumental, Love Tractor, the four-piece group from
Athens, Ga., steps forward on “Around the Bend’ with vocals,
not to mention, actual singing,” reads the press release. Love
Tractor plays minimal neo-psychedelic music, but the pre-
mium is always on musicianship not on recycled riffs from the
'60s. Which puts it a step up and a step ahead.

BING CROSBY & LOUIS ARMSTRONG—Havin' Fun, Sounds
Rare SR5009. Produced by Wayne Knight. An inordinately at-
tractive LP, taken from 1949-50 radio broadcasts. Bing and
Louie are immensely entertaining throughout a dozen cuts,
with two versions each of “Lazy Bones” and "“On Blueberry
Hill.” Jack Teagarden and Joe Venuti also are heard in a
happy, informal bash which accurately reflects the album’s
title. Lengthy annotation is by Dave Dixon.

ORIGINAL CAST—Goodbye Dear, I'll Be Back In A Year, Glen-
dale GLS6026. Produced by Roger Rittner. The music, 20
tracks in all, emanates from a Los Angeles musical with a
large cast of unknown but enthusiastic and generally talented
youngsters singing songs of World War 11, many of them wryly
humourous lyrically. Fred Dean and Nancy Eddington rate
kudos for their selection and direction of the now-obscure
songs, some of which enjoyed popularity in the early 1940s.
Album could be a sleeper, sales-wise. It's well recorded and
the liner notes are excellent.

CARLENE CARTER-C’est C Bon, Epic BFE 38663. Produced
by Roger Bechirian. Carter’s first for Epic finds her moving
into techno-pop waters while retaining her savvy, wry slant on
affairs of the heart in her writing. Producer Bechirian’s low-
keyed electronics do eclipse the artist’s Southern persona at
times, but overall it’s a sultry, balanced set that has an astute
commercial .

BiLL LAMB—Riff Rockin', Warner Bros. 23881-1. Produced by
Dixie Gamble-Bowen, Bill Lamb. Lamb specializes in a spare,
spirited sound that recalls such '50s rockers as Buddy Holly.
Thus it's fitting that Lamb covers Holly's hit “‘Rave On™" here,
along with Smokey Robinson's classic ballad “You've Really
Got A Hold On Me."” The songs here are performed with en-
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ergy and conviction.

MICHAEL BREWER—Beauty Lies, Full Moon/Warner Bros.
23815-1. Produced by Dan Fogelberg. Brewer's first solo al-
bum after 20 years in the business is targeted at the AC/pop
crossover market which has been successfully mined by such
acts as Christopher Cross and Dan Fogelberg, who produced
this set. The album mixes peppy rhythm numbers and soft
pretty ballads. Most are originals though there are also songs
by Fogelberg, Dave Loggins and Mike Hanna of the Dirt Band.

BIG DADDY, Rhino RNLP 852. Produced by Bob Wayne. Early
rock meets '70s and "80s repertoire head on in this comedy
project reminiscent of, but superior to, Godfrey Daniel a dec-
ade ago. Deft pairings of style and content—as in an Everly
Brothers ballad reading for “Super Freak” —should appeal to
AOR and mainstream pop programmers with a sense of hu-
mor.

BAUHAUS —Burning From The inside, A&M SP-4953. Pro-
duced by Bauhaus. Followup for this British new rock en-
sembie blunts often mysterious but inviting arrangements
with its heavy-handed seriousness, resulting in several mo-
ments indistinguishable from psychedelia's more self-cen-
tered days. They muse over Artaud and the loss of innocence,
but are at their best when plying simpler pop ideas, as on
“Slice of Life.”

VARIOUS ARTISTS—Born To Add: The Great Rock & Rol} From
Sesame Street, CTW/Sesame Street CTW 22104. Produced
by Christopher Cerf. Parents may smile even more than their
toddlers at these good-natured parodies of Springsteen, the
Beatles, the Stones et al, each aimed at illustrating a particu-
lar educational theme. Cover art's a natural for instore dis-
play.

RAY CAMPi AND HIS ROCKABILLY REBELS—Hollywood Cats,
Rollin' Rock/Engima E1000. Produced by Ronny Weiser.
Rockabilly king Campi demonstrates how it's done, how it was
done, and how it will be done, if Campi and producer have
anything to say about it. “Rock Of The 80's” could be a theme
for L.A. radio star station KROQ-s “Rock Of The '80s" format,
but if not, Campi at least convinces that Hollywood cats can
rock with the best.

THE STINGERS—The Stingers, Pleiades PR 61583. Produced
by Kenny Kerner & Steven Kramer. Stingers are straight
ahead pop rockabilly with a clarity of vision that make “Al-
ready Said Too Much,” “The Way | Do" and “Tell Me Baby”
accessible to radio audiences. Three of the four Stingers
share lead vocals, and when they pour on the rock, they flash
a Plimsouls-type energy updraft.

black

JUNIOR—ftnside Lookin’ Qut, Mercury 812 325. Produced by
Bob Carter. This LP breaks experimental ground for the
singer of last year's pop hits, “Mama Used To Say" and “Too
Late.” The first single, “Communication Breakdown,” with its
tropical dance beat, departs from the sound that made those
songs so successful. But Junior's gliding falsetto on the cuts
that close either side are winners: the ballad “Baby | Want
You Back,” with its tender urban/AC gloss, and “Tell Me," a
certified dance-to-pop hit.

country

GUY CLARK—Better Days, Warner Bros. 23880. Produced by
Rodney Crowell. Although this Texas-born writer has never
cultivated mass appeal audiences, he remains an original
with a distinctive style and viewpoint. The production union
with Crowell gives a lift to the tracks, although Clark stays
clearly in focus with a collection of his own songs. Who else
would pen a 2:55 ode to “Homegrown Tomatoes,” after all, or
an even longer paean to a “Randall Knife'?

jazz

LOUIS ARMSTRONG—The Greatest, Pausa PR9018. Reissue
produced by Earl Horwitz. Cuiled from the voluminous CBS
vaults, this 14-track LP offers the late Satchmo’ when he was
still a formidable trumpeter. His choice of songs, moreover, is
excellent with gems tike “‘When The Red, Red Robin,” “Caba-
ret” and “'Keepin' Out Of Mischief Now” among the goodies.
There's already an abundance of Armstrong available, but his
entry ranks with his best.

RED NORVO—Norvo, Pausa PR9015. Reissue produced by
Pete Welding. One of the month's most fascinating LPs, with
one track offering a vocal duet by Benny Goodman and Stan
Kenton. Originally issued by Capitol in the late "40s, this col-
lection features Norvo's woodpile artistry and memorable
solos by Goodman, Charlie Shavers, Benny Carter and Jimmy
Rowles. “Under A Blanket Of Blue” with a different lineup

(Continued on puge 56)

SPOTLIGHT—Predicted to hit the top 10 on Billboard's Top
LPs & Tape chart or earn platinum certification. PICKS—Pre-
dicted to hit the top half of the chart in the format listed. REC-
OMMENDED—Predicted to hit the second half of the chart in the
format listed; also, other albums of superior quality.

Al albums commercially available in the U.S. are eligible for
review. Reviews are coordinated by Sam Sutherland at Billboard,
9107 Wilshire Blvd., Beverly Hills, Calif. 90210 (telephone: 213-
273 7040) and Roman Kozak at Billboard, 1515 Broadway, New
York, N.Y. 10036 (telephone: 212-764 7346).
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YAMAMOTO, TSUYOSHI
Zephyr
LPConcord Jazz CJ-218. .. ... .. .. ..$8.98

CLASSICAL ‘

HAYDN, FRANZ JOSEPH
Paris Symphonies No. 83, “The Hen"' &
No. 86
Berlin Philh., Karajan
LP DG digital 2532 039 (PolyGram) ...... $12.98
CAchrome 3302039
Symphony No. 103 In E Flat Major
(Drum Roll); Symph. No. 4 In D Major
(London)
Vienna Philh. Orch., Karajan
LP London Treasury STS 15586
{PolyGram) .
CASTS5 15586 ... . ....$3.98

IVES, CHARLES
Symphony No. 3; The Unanswered
Questions; Decoration Day, Etc.
New York Phith., Bernstein
LP CBS Masterworks MP 38777 .. ......... No List

CAMPT 38777 ... No List

JOPLIN, SCOTT
Music Of
Biggs
LP CBS Masterowrks MP 38782 ..
CAMPT 38782

KHACHATURIAN, ARAM
Gayne; Masquerade; Spartacus (Suites)
London Symph. Orch., Black
LP London Treasury STS 156588

(PolyGram) ......cooovvs + s $3 98
CAYSITES SRIL5 5 8 $3.98
KLAMI, UUNO

Violin Concerto; Sea Pictures
Talvi, Kouvola City Orch., Bister
LP Finlandia FA334 (PSI) ... ....... ..$10.98

KODALY, ZOLTAN
Hary Janos Suite; Galanta, Marosszek
Dances
Philadelphia Orch., Ormandy
LP CBS Masterworks MP 38762 ..
CAMPT 38762

KUULA, TOIVO
Songs For Male Voice Choir
Hynninen, Helsinki Univ. Choir, Hyokki
LP Finlandia FA203(2)(PSD......... ...... $15.96

LISZT, FRANZ
Piano Concertos Nos. 1 & 2; Totentanz
Rosen, Entremont, Watts, Philadelphia
Orch., London Symph., Pritchard,
Ormandy, Leinsdorf
LP CBS Masterworks MP 38778 . ... Nolist
CAMPT38778 ... i e No List
Les Preludes, Mazeppa; Wagner: Die
Meistersinger Von Nurberg (Prelude);
Tchaikovsky: Marche Slave
Vienna Philh. Orch., Los Angeles Philh_,
Mehta
LP London Treasury STS 15589
(PolyGram) ............. oot v .$3 98
CASTS515589 ... i, .$3.98

MARTIN, FRANK

6 Monologs From Jederman; 3
Minnelieder; Chants De Noel

Martin, Rehfuss, Ameling

LP Jecklin DISCO 563 (PSI) . ... ... ... ..$9.98

MENDELSSOHN, FELIX
Octet In E-Flat Major, Op. 20; Trio No. 1
In D Minor, Op. 49
Music From Marlboro, Horszowski,
Schneider, Casals
LP CBS Masterworks MP 38763 ... ....NoList
CAMPT3B763 ..o v e e s No List
Sacred Vocal Works
Ensemble Voca! Michel Piquemal,
Piquemal
LP Ades 14039 (PS1) ..................... ... $10 98

MOZART, WOLFGANG AMADEUS
Complete Concert Arias
Popp, Gruberova, Mathis, Sukis. Schwarz,
Ariaza, Moser, Ahnsjo, Berry, Lloyd,
Salzburg Mozarteum Orch ., Hager
LPDG 2740281 (5)(PSl) . ..... ... . .$39.90
Haffner Serenade No. 7, K. 250
Berlin Philh., Kubelik
LP DG annlege 2535139 (PonGram) ..... $6.98
CA3335139.... .. $6.98
Piano Concertos Nos. 14& 17
Serkin, Columbia Symph., Schneider
LP CBS Masterworks MP 38771 ... ....... No List
CAMPT 38771 . ..No List
Piano Concerto No. 22 In E Flat Ma]or
(K. 482); Piano Concerto No. 19InF
Major (K. 459)
de Larrocha, Vienna Symph. Orch., Segal
LP London digital LDR 71066

(PolyGram).. ... .. .. . %12.98
CALDR571066....... .. .. $12.98
Piano Concertos No. 21 & 24
Lhevinne, Gould, Juilliard Orch., CBS
Symph., Morel, Susskind

LP CBS Masterworks MP 387562 .. . No List
CAMPT 38752 .. .. .Nolist
Quartets Nos. 11n G Minor & 2 In E-Flat
Major
Horszowski, Members Of Budapest
Quartet
LP CBS Masterworks MP 38775 .. ...... .No List
CAMPT 38775 .. .... ...NoList

QuintetIn A Malor For Clarinet &

Strings; Concerto In A Major For

Clarinet & Orch.

Wright, Schneider, Cohen, Rhodes,

Parnas, Marcellus, Cleveland Orch., Szell
LP CBS Masterworks MP 38786 .. ... .No List
CAMPT 38786 . oo

Sinfonia Concertante In E Flat Major For

Winds & Orch.; Quintet In E-Flat Major

For Piano & Winds

Soloists, Casadesus, Philadelphia Orch.,

Ormandy
LP CBS Masterworks MP 38764 ... .. .NoList
CAMPT 38764 . ... ... ... .No List
Symphony No. 40 Eine Kleine
Nachtmusik
Markboro Festival Orch., Casals
LP CBS Masterworks MP 38747 ._.......... No List
CAMPT 38747 ..o No List

New LP/ Tape Releases

MUSSORGSKY, MODEST
Pictures At An Exhibition; A Night On
Bald Mountain
Minneapolis & London Symph. Orchs.,
Dorati
CA Mercury Golden Imports MR1 75025
(PolyGram) ... ..... .. .$6.98

PROKOFIEV, SERGE

Peter & The Wolf; Britten: The Young
Person’s Guide To The Orch.

Connery, Royal Philh. Orch., Dorati
LP London Treasury STS 155692

(PolyGram) ..........cccos vovviiiies e $3.98

CASTS515592 ... ... ... ... ... . $3.98
Romeo & Juliet 1Excerpts)

New York Philh., Mitropoulos

LP CBS Masterworks MP38772. ... .Nolist
CAMPT 38772 .ot e No List
PUCCINI, GIACOMO
La Rondine

Gasdia, Scarabelli, Cupido, Milan RTV
Orch. & Chorus, Gelmetti
LP Fonit-Cetra LMA 3014 (2) (PSI)... ... $19.96

RACHMANINOV, SERGE
Symphony No. 3 In A Minor (Op. 44);
Youth Symph. (1891)
Ashkenazy, Concertgebouw Orch.
LP London digital LDR 71031
{PolyGram) .
CALDR5 71031 ..., $12.98

RAVEL, MAURICE
Bolero; Daphnis Et Chloe, Suite No. 2;
La Valse: Menuet Antique
New York Philh., Boulez
LP CBS Masterworks MP 38751 ..... ... .. No List
CAMPT 38751 ..o e No List
Quartet In F Major; Debussy: Quartet In
G Minor
Budapest Quartet
LP CBS Masterworks MP 38774 . ... No List
CAMPT 38774 ........ ...l .No List

ROSSINI, GIOACCHINO

William Tell, Barber Of Seville &
Thieving Magpie Overtures; Suppe:
Light Cavalry, Poet & Peasant & Pique

Dame Overtures
LP DG Special 2535 629 (PolyGram) ...... $6.98

CA3335629.......... ... . ... $6 98
SCHUBERT, FRANZ
Impromptus, Op. 142
Serkin
LP CBS Masterworks MP 38766 .. ... ... No List
CAMPT3B766 ...t e e No List
“Trout’’ Quintet In A Major For Piano &
Strings
Horszowski, Levine, Members Of Budapest
Quartet
LP CBS Masterworks MP 38776 ........ ... No List
CAMPT 38776 I ... . ... NoList

Die Wmterelsse
Risaliti {Liszt arrangement)
LP Ricordi OCL16249 (PS))............ ..... .$6.98

SHOSTAKQVICH, DMITRI
Symphony No. 1 In F Major; Cello
Concerto In E-Flat Major
Rostropovich, New York Philh.,
Philadelphia Orch., Bernstein, Ormandy
LP CBS Masterworks MP 38750 ........... No List
CAMPT3B750 ..o e e No List

SIBELIUS, JEAN
Violin Concertos; Walton: Violin
Concertos
Francescatti, New York Philh.,
Philadelphia Orch., Bernstein, Ormandy
LP CBS Masterworks MP 38770 ........ . .No List
CAMPT38770...... ... .o L No List

STRAVINSKY, IGOR
The Rite Of Spring
London Philh. Orch., Leinsdorf
LP London Treasury STS 15590
{PolyGram) ..
CASTSS15590
Le Sacre Du anemps
Columbia Symph. Orch., Stravmsky
LP CBS Masterworks MP 38765 ....No List
CAMPT 38765 . ... .. No List

TELEMANN, GEORG PHILIPP

Viola Concerto In G Major; Concerto InF
Major For 3 Violins; Trumpet Concerto
In D Major; Overture In C Major
Academy of St. Martin-in-the-Fields,
Marriner

LP London Treasury STS 15587

(PolyGram) ..
CA STS5 1 5587

VARESE, EDGAR
lonisation; Octandre, Etc.
Columbia Symph., Craft

....$3.98
.. $3.98

LP CBS Masterworks MP 38773 . .....No List
CAMPT 38773 ........ ... ... ... ...NolList
VIVALDI, ANTONIO
Concertos

Festival Strings Lucerne, Scherbaum,
Linde, Behrend
LP DG Special 2535 630 {PolyGram) .$6.98
CA3335630.... ... ... $6 98

WAGNER, RICHARD
The Ring (Excerpts)

Bayreuth Festival, Boulez
LP Phlllpsdlgltal 6527115 (PolyGram) . $698
CA7311115 .. ... $6.98

CLASSICAL
COLLECTIONS

ANDRE, MAURICE, & ADOLF

SCHERBAUM

Virtuoso Trumpet Festival
LP DG Special 2535 622 (PolyGram).... . $6 98
CA3335622........ . ... ... $6 98

BERLIN PHILH. CHAMBER ENSEMBLES
Haydn: Birthday Divertimento, Quartet
Op. 20/4; Boccherini: Minuet (From
String Quintet Op. 13/5); Mendelissohn:
Canzonetta (From String Quartet Op.

12)

LP DG digital 2532081 {PolyGram) ... .$12.98

CAchrome 3302081 .$12.98
EASTMAN ROCHESTER POPS, see
Frederigk Fennell

EASTMAN WIND ENSEMBLE, see
Frederick Fennell

FENNELL, FREDRICK, & THE EASTMAN
ROCHESTER POPS
Grainger: "'Country Gardens’' & Other
Favorites
CA Mercury Golden Impons MR1 75102
{PolyGram}. .. .. . ...$6.98

FENNELL, FREDERICK, & THE
EASTMAN WIND ENSEMBLE
Music Of Gershwin
CA Mercury Golden Imports MRI 75127
(PolyGram) ... v o e $6.98

Music Of Grainger, Rogers, Milhaud,
Strauss
CA Mercury Golden Imports MR1 75093
(PolyGram) .. .......o. oLl .$6.98
Ruffles & Flourishes
CA Mercury Golden imports MR1 75034
{PolyGram) ..... ..o $6.98
Wagner For Band
CA Mercury Golden Imports MRI 75096
(PolyGram) ... ... ... .$6.98

GEDDA, NICOLAI
Sings Great Opera Composers In Song
LP Bluebell BELL 134 (PSH........... ..... $10.98
HURFORD, PETER
The Organ At Sydney Opera House
LP Argo digital ZRDL 1016 (PolyGram) ..$12.98
CAKZRDC1016 ... ..o $12.98
JYVASKYLA CITY ORCH., HAATANEN
Finnish Orchestral Music
LP Finlandia FA 906 (PS) .. ... ... ...$10.98
KARAJAN, HERBERTVON, & BERLIN
PHILH.
"Radetzky March’’ & 15 Other Austrian

& Prussian March Favorites
LP DG Special 2535 647 (PolyGram)..... .$6.98

CA3335647 ....ccoiiis $6.98
LIPATTI, DINU

Plays Bach & Chopin

LP Jecklin DISCO 541 {(PSI) .........cooeeen $9.98

MUNROW, DAVID, see Don Smithers

OSIPOVFOLKORCH.
Balalaika Favorites
CA Mercury Golden Imports MRI 75 106
{POlyGram) .....ovviei i $6.98

PETITE BANDE, LA
Bach: Concerti For Viotin, BWV 1041 &
1042; Concerto For 2 Violins, BWV
1043, w/Kuijken
LP Pro-Arte PAD 124

{Intersound) ................ ... .-No List
CAPCD 124
Bach: Orchestral Suites, BWV 1066-69,
w/Kuijken
LP Pro-Arte 2PAD 205 (2) {Intersound) ....No List
CA2PCD 205 ... e No List

Bach: Sonatas For Violin & Harpsichord,
Nos. 1-6, BWV 1014-1019w/
Deutscher Schallplatten Preis, Kuijken,
Leonhardt

LP Harmonia Mundi H 99820

(Intersound) ..............oo. No List

Corelli: 4 Concerti Grossi, Op. 6, Nos. 1-
4; w/Deutscher Schallplatten Preis

LP Harmonia Mundi H 99613

{Intersound) ... . Noblst
Corelli: 4 Concerti Grossi, Op. 6, Nos. 9-
12

LP Harmonia MundiH 99803
{Intersound) ... ... .. No List

Handel: Partenope, w/Laki, Jacobs,
Hill, Mohnari, Skinner, Varcoe, Kuijken
LP Pro-Arte 4PAL 4000 (4)

{Intersound) .. .. . ..NoList
Lully: Le Bougeols Genhlhomme w/
Nimsgern, Yakar, Friesenhausen,
Jungmann, Jacobs, Soloists & Members
Of The Tolzer Boys Choir, Leonhardt

LP Harmonia Mundi H 99724

(Intersound) ...... ... ... No List
Rameau: Orchestra Suite From
“’Hippolyte Et Aricie”’

LP Harmonia Mundi H 99837

{Intersound) .. ...l .No List
Rameau: Pygmalion (Acte De Ballet) w/
Chor De Chapelle Royale Paris,

Leonhardt
LP Pro-Arte PAL 1082 {Intersound) ......... No List
CAPAC1082. ....cooooeees i e s ..... .NoList
Vivaldi: The Four Seasons, w/Kuijken
LP Pro-Arte PAL 1024 (lntersound) ....... No List
CAPAC1024........... ... ... ... ... Nolist
ROMERO, PEPE
Flamenco!
CA Mercury Golden Imports MRI 75092
{PolyGram}) . - ..$6.98

SCHER BAUM, ADOLF, see Maurice
Andre

SMITHERS, DON, & DAVID MUNROW
Courtly Masquing Ayres
LP London Treasury STS 15593
(PolyGram)..... ....... ... $3.98
CASTSS15593 C et ..83 98

{(NEW) SOUSA BAND
Forever {The Sousa Legacy Volume 1)
LP Bainbridge BT 6250 .
CABTC6250 .....ooee v ot s e $8 98

VARIOUS ARTISTS
Invitation To The Dance
LP DG Special 2535 603 (PolyGram). $6.98
CA 3335603 .. ....... $6.98
Souvenirs (The World s Most Beautiful
Piano Waltzes)
LP DG Special 2535 650 (PolyGram). . . .$6.98
CA3335650.. .. ... ... $6.98

VERA, ANA-MARIA

Piano Recital
LP Philips digital 6514 342 (PS1l) . ... .. .$9.98

YEPES, NARCISO

The Baroque Guitar
LP DG Privilege 2535 227 (PonGram) $6 98
CA 3335227 ............ . $6.98

ZABALETA, NICANOR
The Baroque Har

p
LP DG Privilege 2535 228 (PolyGram) ...$6.98
CA3335228. ... ...ooccciiiiin .$6.98

To get your company’'s new album
and tape releases listed, either send
release sheets or else type the infor-
mation in the above format on your
fetterhead. Send to Bob Hudoba, Bill-
board, 2160 Patterson St., Cincin-
nati, Ohio 45214.

www americanradiohistorv com

WHY YOU
SHOULD
MAKE A
CORPORATE
CONTRIBU-
TIONTO
THEAD
COUNCIL

The Advertising Council is the biggest
advertiser in the world. Last year, with
the cooperation of all media, the Coun-
cil placed almost six hundred million
dollars of public service advertising.
Yet its total operating expense budget
was only $1,147,000 which makes its
advertising programs one of America’s
greatest bargains . . . for every $1 cash
outlay the Council is generating over
$600 of advertising.

U.S. business and associated groups
contributed the dollars the Ad Council
needs to create and manage this
remarkable program. Advertisers, ad-
vertising agencies, and the media
contributed the space and time.

Your company can play a role. If you
believe in supporting public service
efforts to help meet the challenges
which face our nation today, then your
company can do as many hundreds of
others—Iarge and small—have done.
You can make a tax-deductible con-
tribution to the Advertising Council.

At the very least you can, quite easily,
find out more about how the Council
works and what it does. Simply write to:
Robert P. Keim, President, The Adver-
tising Council, Inc., 825 Third Avenue,
New York, New York 10022.

A @ § A Public Service of This Magazine
C&nﬂ & The Advertising Council.
The cost of preparation of this advertisement
was paid for by the American Business Press,
the association of specialized business publi-
cations. This space was donated by this
magazine.
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Billboard’s.

Survey For Week Ending 7/23/83

BILLY JOEL—Tell Her About It (3:35); producer: Phil Ra-
mone; writer: B. Joel, publisher: Joel Songs, BMI; Columbia
38-04012. Word's been getting around that Joel's forthcom-
ing LP, “An Innocent Man,” will be full of return-to-roots, no-
frills rock and roll. Sure enough, this preview single is pure
upbeat fun without a thought in its head beyond good times
and romance.

MICHAEL JACKSON—Human Nature (4:05); producer:
Quincy Jones; writers: S. Porcaro, ). Bettis; publishers: Por-
cara/John Bettis, ASCAP; Epic 34-04026. The platinum
“Thriller” album hasn't exhausted its supply of extraordinary
singles; this fifth extract is a Porcaro/Bettis tune of delicate,
gossamer beauty, Quincy Jones' production and Jackson's
sensitive reading give the song an entrancing sparkle.

LITTLE RIVER BAND—You're Driving Me Qut Of My Mind
(3:46); producers: Little River Band, Ernie Rose; writers: B.
Birtles, G. Goble; publisher: Screen Gems-EMI, BMI; Capitol
B-5256. The second single from “The Net” is a real departure
for a group known almost exclusively for its mellow, tranquil
sound; this time LRB serves up some high-powered AOR-style
rock, propelled by aggressive horns and near-funk bass.

TUBES—Tip Of My Tongue (3:35); producer: David Foster;
writers: Tubes, Snyder, White; publishers: Decomposition/
Boone's/V-2/Saggifire, BMI/ASCAP; Capito! B-5258. With its
strong dance/urban flavor, this single is a change of pace af-
ter the solemn top 10 rocker “She’s A Beauty.” The group's
treatment of hot, horn-laden r&b is just unpretentious
enough to be convincing.

recommended

SCANDAL—Win Some, Lose Some (3:47); producers: Rick
Chertoff, Vini Poncia; writers: B. Adams, J. Vallance, E. Kagna,
P. Dean; publishers: Irving/Adams Bros./Calypso Toonz,
BMI; Columbia 38-03987.

HAYSI FANTAYZEE—Shiny Shiny (3:42); producers: Clive
Langer, Alan Winstanley; writers: Caplin, Garner, Healy; pub-
lishers: Carbert/Rare Blue, ASCAP; RCA PB-13534.

SLINGSHOT—Do It Again Medley With Billie Jean (4:25); pro-
ducer: David VanDePitte; writers: W. Becker, D. Fagen, M.
Jackson; publishers: MCA/Red Giant, ASCAP/Mijac/Warner-
Tamerlane, BMI; Quality QUS 7044 (7-inch version of previ-
ously released 12-inch).

CLUB HOUSE—Do It Again Medley With Billie Jean (4:08);
producers: S. Scalera, M. Interlandi, C. La Bionda; publish-
ers: MCA/Red Giant, ASCAP/Mijac, BMI; Atlantic 7-89795
(12-inch version also available, Atlantic DMD 659).

CARLENE CARTER—Meant It For A Minute (2:54); producer:
Roger Bechirian; writers: C. Carter, J. Eller; publishers: Rare
Blue/Carlooney/Plangent Visions, ASCAP; Epic 34-03952.

BACKSEAT SALLY~Prove It (4:12); producer: Todd D. Scha-
fer; writers: Sally Kay, Casey Filiaci; publisher: Backseat
Sally, ASCAP; Atlantic 7-89801.

LEE KOSMIN—What's It To You (3:16); producers: Sandy
Roberton, Phil Thornalley; writers: Kosmin, Gruner; pub-
lisher: Pun, ASCAP; Duke 7-99849.

BLACKFOOT—Teenage Idol (3:31); producer: Al Nalli; writers:
Medlocke, Spires; publisher: Bobnal, BMI; Atco 7-99851.

HELEN SCHNEIDER W/THE KICK—Weekend (4:45); produc-
ers: Helen Schneider, Shelly Yakus; writers: Rao, Schneider;
publishers: Green Mirage/Linny, BMI/Green Star/Cricket
Hill, ASCAP; Mirage 7-99853.

TIM SCOTT—Swear (3:50); producer: Richard Gottehrer;
writer: Tim Scott; publishers; WB/Bleu Disque/Jiru, ASCAP;
Sire 7-29554.

DAVID ANDERSEN-—History Is Made At Night (3:46); pro-
ducer: Ron Nevison; writers: Wayne Perkins, Richard Wolf;
publishers: Bibo/Little Lasso/Hook and Line/Red Chamber,
ASCAP; Arista AS1-9038.

GLADYS KNIGHT & THE PIPS—You're Number One (in My
Book) (3:48); producers: Wilmer Raglin, William Zimmerman;
writers: W. Raglin, W. Zimmerman, D. Meyers, L. Sylvers llI;
publishers: Richer/Chappell, ASCAP/Mr. Dapper/Unichap-
pell, BMI; Columbia 38-04033. The group is back on top
thanks to the energetic “Save The Overtime For Me,” but it
takes a big, emotional ballad to show off Knight's full range
and power. This followup single recalls the classic “If | Were
Your Woman,” a sound that needs no updating.

MAZE featuring FRANKIE BEVERLY—Never Let You Down
(3:59); producer: Frankie Beverly; writer: Frankie Beverly,
publisher: Amazement, BMI; Capitol B-5255. Beverly carries
this soothing ballad virtually on his own: he wrote and pro-
duced it, and his is the only voice heard. This second release
from “We Are One” follows the top five biack chart hit “Love
Is The Key.”

Top Single

GEORGE CLINTON—Man'’s Best Friend (7:06); producers:
George Clinton, Gary Shider; writers: Clinton, Shider, Shider,
Gambrell; publisher: Bridgeport, BMI; Capitol 8556. As the
titles implies, this 12-inch single is the proper followup to
“Atomic Dog,” the last release. “Get Dressed,” having been a
brief digression off the true path of electronic weirdness. This
one recaps the sound and humor that kept “Dog™ at the top
of the chart for a month.

RUFUS AND CHAKA KHAN-Ain't Nobody (4:05); pro-
ducer: Russ Titelman; writer: Hawk Wolinski; publisher: Over-
due, ASCAP; Warner Bros. 7-29555. The singer and the group
are reunited in this preview of a new LP, “Live Stompin At
The Savoy,” and the combination is as dynamic as ever. gen-
erating excitement from the taut interplay of a tight rhythm
track and Kahn's intense delivery.

LA TOYA JACKSON—Bet'cha Gonna Need My Lovin' (3:37);
producer: Amir Bayyan; writers: A. Bayyan, K. Barretto, C.
Huggins; publishers: Amirful/Lindee, ASCAP; Larc LR-81025.
This Jackson hasn't been heard from in some time, but the
family's prominence in the current music scene can'- help
calling added attention to her return. The glossy r&b produc-
tion features her pretty, youthful voice supported by a crack
team of musicians.

recommended

KASHIF—Help Yourself To My Love (3:53); producers: Kashif,
Morrie Brown; writer: Paul Lawrence Jones I, publisher:
Burnin’ Bush, ASCAP; Arista AS1-9063.

RENE & ANGELA—Keep Runnin’ (3:37); producers: Bobby
Watson, Rene Moore, Angela Winbush; writers: Rene & An-
gela; publisher: A La Mode, ASCAP; Capitol B-5249.

MARGIE JOSEPH—Come And Make Love With Me (4:16); pro-
ducers: Tom Jones, I!l, David Weatherspoon, Jr.; writers: Tom
Jones, IIl, David Weatherspoon, Jr.; publisher: Muscle Shoals
Sound, BMI; HCRC HC7-31900.

BRENDA RUSSELL—Two Eyes (3:25); producer: Tommy Li-
puma; writer: Brenda Russell; publishers: WB/Rutland Foad,
ASCAP; Warner Bros. 7-29557.

GLASS—Bedrok (3:50); producers: John Williams, Harvey
Lynch; writer: John Williams; publishers: Latex/Crystal,
ASCAP; HCRC HC7-31800.

DON WILLIAMS—Nobody But You (2:39); producers: Don
Williams, Garth Fundis; writers: John Jarrard, J. D. Martin;
publishers: Alabama Band/MCA, ASCAP/BMI; MCA 52245.
Williams is a specialist at delineating the exquisite singularity
of true love, as he does again in this soft, whispery ballad that
exalts sensations over sense.

REBA McENTIRE—Why Do We Want (What We Know We
Can't Have) (2:37); producer: Jerry Kennedy; writers: D.
King, D. Woodward; publishers: King's X/Reba McEntire,
ASCAP; Mercury 812-632-7. The grass-is-always-greener
theory gets a sassy setting and a punchy production with a
singer who belts as well as she whispers.

MEL McDANIEL—Hot Time In Old Town Tonight (2:32);
producer: Larry Rogers; writer: Herb McCullough; publishers:
Bibo/Partnership, BMI; Capitol B-5259. This series of south-
ern vignettes is in the same vein as McDaniel's earlier tit,
“Louisiana Saturday Night.” Framing the sketches of an idyl-
fic rural existence are some fine Cajun harmonica licks.

TOM T. HALL—Everything From Jesus To Jack Daniels
fi2:56); producer: Chet Atkins; writer: Tom T. Hall; pua-
lisher: Hallnote, BMI; Mercury 812 835-7. Three cheers!
The Tom T. Hall of old is back, this time turning his merciless
eye and corrosive wit on America's hunger for cure-all abso-
lutes. The product is solid country, but the sentiments will
not excite square-dancing.

recommended

MARLOW TACKETT—I Spent The Night in The Heart Of Texas
(3:10); producer: Harold Shedd; writers: Blake Mevis, David
Wills, Don Pfrimmer; publishers: Jack & Bill, ASCAP; RCA PE-
13579.

KIX BROOKS—Baby, When Your Heart Breaks Down (2:49);
producer: Don Gant; writer: Kix Brooks; publisher: Golden
Bridge, ASCAP; Avion 103.

WAYNE MASSEY—Say You'll Stay (3:03); producers: Jim Do-
well, Mike Daniels; writers: Kent Blazy, Jim Dowell, Tim
Dubois; publishers: WB Gold/Hoosier/New Albany, ASCAP/
BMI; MCA 52246.

SONNY JAMES—A Free Roamin’ Mind (2:27); producers: Her-
ston, James; writers: C. Smith, S. James; publisher: Marson,
BMI; Dimension 1045.

DELIA BELL—Coyote Song (2:35); producer: Emmylou Harris;
writer: Ray Park; publisher: Visa, ASCAP; Warner Bros. 7-
29550.

RAY PRICE—I Love Your Eyes (3:08); producer: Snuff Garrett;
writers: A. 0'Day, M. Oldroyd; publishers: Senor/Cibie,
ASCAP; Viva 7-29543.

ROY CLARK—Southern Nights (3:16); producer: Roy Clark;
writer: A. Toussaint; publishers: Marsaint/Warner-Tamer-
lane, BMI; Churchill 94025.

RANDY RODDY—Someone Cares For You (2:48); producers:
McCullough, Spinks; writer: Randy Roddy; publisher: Wind-
song, BMI; Frontier 10001.

TABBY CRABB—Among Grandma's Souvenirs (3:09); pro-
ducer: Jeff Raymond; writers: Jeff Raymond, Tabby Crabb;
publishers: Guyasuta/Ensign, BMI/Boo/Famous, ASCAP;
Lobo XI (Nashville, Tenn. (615) 320-5622).

WICKLINE—True Love's Getting Pretty Hard To Find (2:40);
producers: Rich & Bob Wickline, Scott Gavin; writer: Bob
Wickline; publisher: Cascade Mtn, ASCAP; Cascade 3030.
(Torrance, Calif. (213) 536-5476).

=0 Adult @
Contemporary

AIR SUPPLY—Making Love Out Of Nothing At All (4:29);
producer: Jim Steinman; writer: Jim Steinman; publisher:
Lost Boys, BMI; Arista AS19056. Here's an unlikely combina-
tion: the feather-light pop approach of Australia’s ace balla-
deers applied to one of Jim Steinman's weighty theatrical
epics. Amazingly, both personalities emerge intact in this re-
lease from the duo's “Greatest Hits" LP.

HERB ALPERT—Garden Party (3:51); producer: Herb Al-
pert; writer: Eythor Gunnarsson; publisher: Carbert, BMI;
A&M AM-2562. Alpert’s debonair trumpet sound is the focus
of this jazzy Latin instrumental from his forthcoming album
"“Blow Your Horn.” Rustling voices and party sounds weave in
and out of the mix for a casual, festive feel.

CHRISTOPHER CROSS—Think Of Laura (3:22); producer:
Michael Omartian; writer: Christopher Cross; publisher: An-
other Page, ASCAP; Warner Bros. 7-29658. This sad, dreamy
song shows Cross at his most wistful and pensive. His melodic
gift offsets the dark mourning of the lyrics in this third single
from “Another Page.”

recommended

AMY HOLLAND~I Hang On Your Every Word (3:52); producer:
Michael McDonald; writers: A. Holland, M. McDonald; pub-
lishers: Dutch Girl/Genevieve, ASCAP; Capitol B-5253.

PRIVATE SCHOOL SOUNDTRACK—Just One Touch (4:04);
producers: Bill Wray, Steve Goldstein; writers: Bill Wray,
Steve Goldstein; publishers: Mel-Dav/Chinnichap/D.A. Ven-
ture, ASCAP; MCA 52244.

%' DiscolDance %

ARETHA FRANKLIN—Get It Right (6:22); producer: Luther
Vandross; writers: Luther Vandross, Marcus Miller; publish-
ers: Uncle Ronnie's/April Blackwood/Thriller Miller, ASCAP;
Arista AD1-9043. 12-inch version of previously reviewed 7-
inch (Billboard, July 2, 1983).

ASHFORD & SIMPSON-High-Rise (6:06); producers:
Nickolas Ashford, Valerie Simpson; writers: N. Ashford, V.
Simpson; publisher: Nick-0-Val, ASCAP; Capitol 8558. 12-
inch version of previously reviewed 7-inch (Billboard, July 9,
1983).

DAVID GRANT—Stop And Go (7:19); producer: Steve Le-
vine; writers: D. Grant, D. Bramble; publishers: Solid/D.J.A.;
Chrysalis 4V 42692. Once part of the British group Linx, this
funkster now releases a solo 12-inch single that's already
earned some U.S. club play as an import. Soulful vocals and
hard-driving synthesizer and guitar work blend for a powerful
sound reminiscent of the System and Junior.

ADELE BERTEI—Build Me A Bridge (6:23); producer:
Thomas Dolby; writers: Bertei, Woods, Jones; publishers:
Toasted Susie/Zubadah, BMI; Geffen 0-20128. Bertei, for-
merly lead singer with the punk group the Contortions, re-
corded this 12-inch single in England with Thomas Dolby pro-
ducing and playing most of the instruments. He provides the
sophisticated precision, she the earthy momentum in her ex-
citable, r&b-influenced vocal.

recommended

MALCOLM McLAREN—Double Dutch (3:20); producer: Trevor
Horn; writers: McLaren, Horn; publisher: Copyright Control;
Island 7-99864.

MAURICE MASSIAH-50/50 Love (5:07); producer: not
listed; writer: Kathleen Dyson-Oliver; publishers: Moose E!-
bow/Tchukon/Quality, PROCAN; Quality QUS 042 (12-inch
single).

MECO—Ewok Celebration (6:57); producers: Meco Mon-
ardo, Lance Quinn, Tony Bongiovi; writers: John Williams,
Ben Burtt, Joseph Williams; publisher: not listed; Arista AD1
9053 (12-inch version of previously released 7-inch).

OTIS LIGGETT—Every Breath You Take (5:58); producers:
Mark Liggett, Tosha; writer: Sting; publishers: Reggatta/lile-
gal, BMI; Emergency EMDS 6538 (12-inch single).

wwWwW americanradiohistorv com

TRACY WEBER—One Step At A Time (5:57); producers: Eric
Mathew, Gary Turnier; writers: Nicky Brady, Richard Bassoff;
publishers: Mark Alexander/Record Breakers, BMI/ASCAP;
Quality QUS 043 (12-inch single).

PROJECT FUTURE—Ray-Gun-Omics (6:40); producers: Rahni
P. Harris, Jr., David Spradley; writers: Spradley, Harris, Jr.,
Sandridge, Sandridge, Currier; publishers: Yeldarps/My
Boys/Johusa/Colgems-EMI/Abra Ka Debra/Screen Gems-
EMI/Lifo, ASCAP/BMI; Capitol 8555 (12-inch single).

SPICE—You're So Nice (Latin Spice) (8:00); producers: Gregg
Carmichael, Mitch Brathwaite; writers: M. Brathwaite, R.

Marks, C. Cordova; publisher: Larry Spier, ASCAP; Jive JD1
9040 (12-inch version of previously released 7-inch).

PICKS—Predicted to hit the top 30 on the chart in the format
listed. RECOMMENDED —Other releases predicted to reach the
chart in the format listed; also, other singles of superior quality.

All singles commercially available in the U.S. are eligible for
review. Reviews are coordinated by Nancy Erlich at Billboard,
1315 Broadway, New York, N.Y. 10036 (telephone: 212764
7311).

Billboard’s

Recommended LPs

@ Continued from page 54

jazz

offers Eddie Miller, Bobby Sherwood and Dave Barbour. Still
another group features Dexter Gordon and Barney Kessel. A
truly fascinating collection with first rate notes by Welding.

HELEN HUMES—Swingin' With Humes, Contemporary 7598.
Produced by Lester Koenig. The one-time Count Basie vocal
luminary taped these 12 delightful tracks in 1961 with Joe
Gordon, Teddy Edwards, Wynton Kelly, Al Viola, Frank Butler
and Leroy Vinnegar. The results were outstanding then and
outstanding in 1983. Her tunes are all evergreens, with
“Home,” “My Blue Heaven" and “Pennies From Heaven”
outstanding. She and producer Koenig are deceased, yet their
contributions to jazz are not forgotten. A recommended LP.

ED BICKERT—At Toronto’s Bourbon Street, Concord Jazz
CJ216. Produced by Carl E. Jefferson. Effectively backed by
Scott Hamilton, Warren Vache, Steve Wallace and Jake
Hanna, the talented Canadian guitarist performs eight pleas-
ing tracks with “Change Partners,” “Goodnight My Love" and
“The Walker" merging as stickouts. Recorded live in Toronto,
it's an unspectacular but immensely entertaining LP which
showcases Bickert's skills splendidly.

SHORTY ROGERS—Pausa PR 9016. Reissue produced by Pete
Welding. There’s a surprising mixture of musicians on the 14
titles featuring Rogers’ trumpet in 1950-51. Five cuts are
with Stan Kenton's big band. Three offer June Christy vocals.
The others are by the leader’s well-remembered Giants and
drummer Shelly Manne and saxist Art Pepper are heard on
several tunes. Originally taped for Capitol, Pausa's move to
reactivate Rogers’ best playing of 30 years ago is commend-
able, as are Welding's exhaustive, informative notes.

SEVEN STARS—Concord Jazz €)217. Produced by Eiji Kita-
mura & Yoichiro Kikuchi. Teddy Wilson pops up on piano
along with Bob Maize, Ed Duran, Jake Hanna, singer Ernstine
Anderson, co-producer Kitamura (clarinet) and the late Cal
Tiader for an eight-tune recital of old, old evergreens. Kita-
mura is most prominently featured, but Anderson's singing is
the standout. Annotation might have enhanced the LP's sala-
bility.

L. A. 4—Executive Suite, Concord Jazz CJ215. Produced by
Carl E. Jefferson. Laurindo Almeida, Jeff Hamilton, Bud Shank
and Ray Brown are represented here with their eighth LP, and
it includes seven cuts. “My Funny Valentine,” “Amazonia”
and “Blues Wellington" are outstanding chamber music per-
formances with Almeida and Shank (alto & flute) carrying the
solo load effectively. Pleasing but unspectacular jazz.

gospel

VARIQUS ARTISTS—Down Home Praise, Maranatha! Music
MM104A. Produced by Al Perkins. This latest in a series of
country music praise songs is a simply recorded, but enjoy-
able, album with basic country acoustic instrumentation. It
features Perkins on dobro, Chris Hillman on mandolin (and
vocals) and Bernie Leadon on banjo. Beat cuts include “Any
Day Now,”” “Church In The Wildwood,” “Green Pastures” and
“Dancing With The Angels.”

VARIOUS ARTISTS—The Very Best, Word WSB8909. Various
producers. This is the top 10 gospel songs of 1982 as chosen
by the members of the Gospel Music Assn. It is a winning
collection, with “How Majestic Is Your Name” and “We Shall
Behold Him,” both sung by the GMA's female vocalist of the
year, Sandi Patti; the Hemphills’ “He’s Still Working On Me";
and Amy Grant's “El Shaddai” among the selections.
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 Photo News

MIRAGE GOES WORLDWIDE—Polydor International signs an agreement to distribute all future

recordings on the Mirage label outside the U.S. and Canada. The first release via this pact is the

System’s debut LP, ““Sweat,” to be follcwed by an LP Trom the British band Charlie. Pictured

signirg the deal in Hamburg are, from left, Polydor’s Peter Kaundinya, Mirage’s Jerry Green-
berg and Rudolph Gassner, president of Polydor.

RISE AND SHINE—Paul Simon and Art Garfunkel talk with ‘““Good Morning America’s” David
Hartman about their lives, careers and reunion tour, the duo’s first natioral trek in 13 years.

DANCING ON THE
ROOFTOPS — Celebrat-
ing her signing with New
York’s Profile Records
is Vickie Sue Robinson,
voice behind the 1980
single “Turn The Beat
Around.” Her debut Pro-
file release, “To Sir With
Love,” was recently re-
leased. On the Profile
roof with Robinson are
her producer, Warren
Schatz, left, and Cory
Robbins, president of
Profile.

THE PLATINUM PLUS—PolyGram Records presents platinum records to MTV for their support
of Def Leppard’'s Mercury/PolyGram LP, ‘“‘Pyromania.” Picturec from left at the Mew York lunch-
eon are MTV’s Les Garland, PolyGram president Guenter Hensler, and PolyGram’s Len Epand.

PLAYBOY PLAYMATES—BIll Cosby
and Ronnie Laws fool around back-
stage at the recent Playboy Jazz
Festival. Laws later got down to
business with his brother, Hubert,
receiving two standing ovations
from the Hcllywood Bowd crowd.
Cosby finished his pudding and sat
in for a rare performance on percus-
sion.

MANY [AOUTHS, ONE VOICE —Barry Manilow was recentiy named national chairman for United Way’s
Youth & Voluntarism. Manilow donated his song *One Vcice' to the organization. Singing with Manilow
are the Boys Club of Hollywood and the United ‘Way chair.

ISRV ZARI,

A GO-GO GETS GOING—Jane Wiedlin of the Go-Ge’s donates $5,000 to the
Women Strike For Peace organization. The money was awarded to Wiedlir
for winning the women’s division of Rock-N-Run’s one-mile celebrity race.
The event, sponsored by KangaRoos Athlatic Shoes, was held May 8 and

THE DOCTOR IS IN—Quincy Jones recently received an honorary doctorate from Harvard, where he is speaking as
part of their Learning From Performers program. Moderator Jerold Kayden directs a retrospective of Jones’ music
and a question and answer period. BB 8 . AR e A e WAEIA e o =
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News

FORMAT CHANGE CONTROVERSY

D.C. Big Band Fans Petition FCC

® Continued from page 4

Commission, in a case such as this,
from examining the consequences
.. of the proposed assignment of li-
cense.

The petition asks the FCC to
swerve from its recent unbending
course of a “hands-off™ policy con-
cerning format changes: “Only in an
Orwellian sense can the replacement
of the area’s only serious big band
sound with yet another rock station

be Jusuﬁcd in the name of diver-
sity.”

It also suggests some sort of collu-
sion between the WEAM owners
and the WHFS buyers, saying the
Commission must have an evi-
dentiary hearing to look at “‘the rea-
sons that the present licensee of
WEAM chose this particular trans-
feree and foreclosed offers to buy
from other groups who would have
maintained the existing format.”

According to Commission rules,
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Cardinal Broadcasting has two
weeks to reply to the petition, and
the listeners’ committee has 30 days
to reply. The FCC has 30 days to
comment on the petition—whether
to set a hearing date or to dismiss the
petition. There are also appeal proc-
€SS€s.

WHFS program director David
Einstein, who is also co-owner of
Cardinal Broadcasting, says that
even if the petition is rejected, and
the FCC approves the sale and the
change in call letters. “it looks like
we won't get back on the air until
fall.”

An FCC spokesperson says that
the Commission has refused to hear
any format change petitions since
the 1981 Supreme Court ruling.

Pressing Price
Increases Seen

® Continued from page |

surge in business to the fact that
more new releases are “holding up
better” and to the continuing success
of 12-inch dance singles.

Howard Massler of Bestway says
he’s not particularly affected by the
vinyl compound increases, since his
company switched to audiophile
pressings at about 90 cents per
record several months ago, and he
doesn’t anticipate immediate price
hikes for this higher grade. Regular
pressings hover between 55 and 59
cents each.

Pressers can make about three-
and-a-half’ album pressings per
pound of vinyl.

IRV LICHTMAN

IDOL CHIT-CHAT—Chrysalis’ Billy Idol talks with MTV VJ Martha Quinn
about the cassette version of Idol’'s mini-LP, “Don’t Stop.” Their talk will be
featured on the cassette.

‘Gift Of Music’ Survival
At Stake In Los Angeles

® Continued from page |

in order to bring in"an agency with a
“greater understanding of music.”

In addition to the Los Angeles
test, the “Gift Of Music™ campaign
is going national via a concurrent
music cable drive, mostly through
MTYV, utilizing 10- and 30-second
spots. Both in Los Angeles and via
cable, the theme will be “The Gift
That Really Moves People—The
Gift Of Music.” designed to create
the impression that there are a num-
ber of ways music can move people,
both emotionally and physically.

In Los Angeles, traditional tv and
cable outlets will be running “Gift
Of Music™ ads, while the Los An-
geles Times, L.A. Weekly and other
music-oriented weeklies will cover
the print phase. Retailers, of course,
will play key roles in their own ad

TOTAL EXPERIENCE GOING INDIE

schedules and via NARM-supplied
in-store materials.

“We hope 1o show sales gains, es-
pecially in the September-October
period. That's the key period for us,”
notes Cohen, addressing himself to a
“so what?” attitude by tradesters
who might feel that a test at this time
of year might have more to do with
Christmas buying than with the
merits of the campaign itself.

In Los Angeles last week, key re-
tailers representing such chains as
Tower, Licorice Pizza, Musicland
and Show Industries met with “Gift
Of Music™ officials and ad agency
personnel to get a preview of the Los
Angeles campaign. The Los Angeles
Times will host a reception some-
time between Labor Day and the
launch of the drive, at which key ele-
ments of the campaign will be
shown to the trade.

Distributors Eye Label Contracts

® Continued from page 1
Distributors in Dallas, says that he
has received “a verbal commitment”
from the company that it will ship a
new Switch album through the indie
web sometime next month.

The Big State official goes on to
say that he has inked and returned a
contract prepared, but unsigned, by
the label. He would not disclose the
terms of the pact but says he feels
strongly that “contracts are the basis
for future partnerships.”

Warren Hildebrand, president of
All South Distributing Corp. in New
Orleans. confirms that he has re-
ceived and is considering the con-
tract presented to him by Total Ex-
perience. MS president John
Salstone in Chicago also says that
he’s “talking” to the company,

Friday Night
Vidclip Shows

® Continued from page 27

for the series, explains that the idea
for the program grew out of watch-
ing MTV and wondering about the
viability of a “funk” channel. “Then
when [ saw the Motown special,
which included pieces of some
videos, | realized there were black
video clips that were not being seen.
There’s such an energy, enthusiasm
and sense of show business produc-
tion in many of the black clips.”

Rick Sklar of ABC Radio is serv-
ing as a consultant on the series.

wwWwW americanradiohistorv com

which has been distributed domes-
tically by PolyGram.

Alpha Distributing principal
Nicholas Apostoleris declines to dis-
cuss the proposed Total Experience
pact, although he acknowledges that
“contracts are a pertinent issue to the
indies.” Hildebrand, in contrast,
says he would not insist on a written
agreement as a basis for handling
new lines. “I don’t know how impor-
tant they are,” he says. “They all
have escape and cancellation
clauses, which make them for
naught.”

Salstone of MS, who says his com-
pany will not shutter its new ware-
house in Atlanta and sales office in
Miami despite the recent loss of Mo-
town to the MCA branch system, as-
serts that he has “insisted” on formal
contracts since 1982. He says he feels
their length should be negotiated
and adds that he would welcome
back to the indie ranks a smaller
branch-distributed label “at any
time.”

The incorporation of Total Expe-
rience into the indie fold would
make the label the leading inde-
pendent line. according to Emerson,
who says that every indie should ex-
pect “a better shake™ now that Mo-
town has left its ranks. “They won't
make up the volume we lost with
Motown, but if their track record
means anything, they will be a very
formidable entity.” Hildebrand
notes that he was “surprised at the
numbers Total Experience pre-
sented to him. Six gold albums is
pretty impressive.”

Emerson, who advocates contracts
that last at least two years, says he
believes they should detail a label’s
projected pricing structure, dating
terms and contingency plans should
the pact terminate prematurely. In
turn, he says, the label would have
access to the distributor’s fiscal rec-
ords and marketing and promotion
staffs.

“It has to be a two-way street,” he
continues. “They can expect timely
payment on their invoices. But 1|
want protection that I'll be there
when the new artist I help to break
hits instead of watching a branch
steal the act from us.”

Apostoleris is bullish on the future
of independent distribution, noting
that the bulk of his business is in the
rack service he provides for the 95-
unit Caldor Department Store chain
on the East Coast. “Defections run
in cycles,” he says. “lt will always be
that way.”

Emerson, whose field force of 70
employees covers 1,000 accounts in
Texas, Oklahoma, Colorado and
New Mexico, says that the current
fiscal state of the remaining indies is
such that they could very well “re-
main open indefinitely.” Schwartz
Bros., the Lanham, Md.-based dis-
tributor, is the only publicly-held in-
die company, he notes. “The rest are
family-owned, like ours, and don’t
have stockholders to answer t0,” he
says, adding that the web’s entrepre-
neurs are “independently wealthy”
and have the resources to weather
the next 12-18 months.
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® Continued from page 6

act to achieve the ultimate chart dis-
tinction of a simuitaneous No. |
single and album. The Knack did the
trick, in August, 1979 with “My Sha-
rona” and “Get The Knack”; Men
At Work scored this past January
with “Down Under” and “Business
As Usual.”
* K K

Good, Bettis, Best: Lyricist John
Bettis is bulleting up three different
charts this week with three different
songs, written with three different
collaborators and performed by
three different artists.

Michael Jackson’s “Human Na-
ture” (Epic), which Bettis co-wrote
with Steve Porcaro, is the top new
entry on the Hot 100 at number 48;
Jennifer Warnes’ “Nights Are For-
ever” (Warner Bros.), which he
wrote with Jerry Goldsmith, is the

Chartbeat

top new single on the adult contem-
porary chart at number 33; and
Louise Mandrell’s “Too Hot To
Sleep” (RCA), on which he teamed
with R.C. Bannon, is the fastest
moving item on the country chart,
jumping 24 notches to number 62.

It’s the second time this year that
Bettis has achieved multi-chart pen-
etration. In February, he was listed
on the pop, country and AC charts
with Juice Newton’s “Heart Of The
Night” and on the pop, black and
AC charts with Donna Summer’s
“The Woman In Me.”

The Warnes record, “Nights Are
Forever,” is featured in the Steven
Spielberg film “Twilight Zone.” The
song marks a breakthrough for both
of its writers: it’s the first film theme
for Bettis and the first pop record for
veteran film scorer Jerry Goldsmith.

PAUL GREIN

LARC Maps Expansion;
Adding Acts, New Label

LOS ANGELES—New roster
growth through deals with estab-
lished black artists, the launch of a
subsidiary label for rock and pop

".acts, and an expanded home office
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staff here are elements of the blue-
print for the young LARC (Los An-
geles Recording Co.) combine, ac-
cording to Stan Layton.

Layton, recently named to the
presidency of the label by owner Joe
Isgro (Billboard, May 21), confirms
that the MCA-distributed label has
new pacts with LaToya Jackson and
the Dells. Jackson is already record-
ing her first single for the label, and
Layton hints that “several other
signings in the works” will seek to
buttress LARC’s building array of
acts with previous recording careers,
notably the Chi-Lites, whose top 10
entry on Billboard’s Black Singles
chart, “Bottoms Up,” is the label’s
biggest hit to date.

Formed last October, LARC has
thus far been structured as a skeletal
staff operation. In addition to Lay-
ton, who joined in February as the
label’s marketing chief, key staffers
are a&r director Stuart Love; Marty

Dave Mason Sued

LOS ANGELES—Attorney Barry
K. Rothman claims in a Superior
Court action here that Dave Mason,
Mystic Inc., and Mariposa De Oro
owe him $109,182.13 in legal fees.
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Wakser, director of publishing and
international product management,
and Norsen Heitsche, product con-
trol chief.

Thus far, Layton agrees, LARC’s
image has been consciously slanted
toward black music, but the pro-
posed second label, Private Eye, is
already in preparation. He reports
that its first signing, Matthew
Wilder, is ready to record, and a logo
prototype is being worked on. Other
acts signed to the company include
Shawn Christopher, Lanier & Co,,
Mellaa and R. J’s Latest Arrival.

BPI Forms New
Video Division

® Continued from page 3

" tween Billboard’s video program-

ming division, Hansen & Gervasoni
Productions of Hollywood, and
Skaggs Telecommunication Service
(STS) of Salt Lake City. Telepictures
Corp. will be handling the inter-
national home video and syndica-
tion rights, while Hansen & Gerva-
soni will market the domestic home
video, pay-cable and commercial
syndication rights.

“Friends In Concert” is shot live
before an audience at the STS
soundstage in Salt Lake City, part of
the firm’s 32,000 square foot video
and sound facility. Director is Ed
Hansen, known for award-winning
work in television, including such
variety shows as “Nashville On The
Road,” “All-Star Anything Goes”
and “Backstage With The Stars.”
Producers of the concert series are
Rick Thiriot and Bob Gervasoni,
working with a 36-person crew;
stage set is custom desgined by H.
Stafford Smith & Associates.

Billboard’s video programming
division, Sam Holdsworth con-
cludes, “will produce and market
programs from concepts, materials
and ideas originating in the parent
company’s several magazine and
book publishing operations, span-
ning music, home entertainment,
art, photography and design.” In ad-
dition to Billboard and Musician,
these include Interiors in the design
field, Amphoto books and Photo-
weekly in photography, and Amuse-
ment Business in the outdoor events
industry.

Development of Billboard’s video
programming division has been un-
derway for 18 months.

Software Sales
Forums Readied

e Continued from page 3

for manufacturers to show their
wares. The CES might become that
forum,” says MicroLab’s Chicago-
based Goldberg. For now, he says
his three-year-old company is will-
ing to try new methods.

Datamost, an entertainment soft-
ware company, decided not to par-
ticipate in the seminars. Explains its
director of marketing, Dean Marion,
“Not that we don’t think such semi-
nars are valid, but the Softsel pro-
gram is more for those companies
that make home office or business
management kinds of programs.”

It is believed that the basic charge
for the Softsel seminars is $12,000,
not including air fare to the four
cities. “The cost is not that much of
an issue,” Marion says. Companies
frequently spend more than
$100,000 to exhibit at CES.

For non-Softsel customers, it will
cost $50 a day. Such customers will
be admitted as space permits. Active
Softsel retailers can send two people
free, but then must pay $25 a day for
each additional person.

Although it is too early to tell how
many retailers will attend, the com-
pany estimates a turnout of more
than 500 in each city. It originally
expected to get about 400 retailers.
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Chains Ready Summer Promos

® Continued from page 3

vertising. “We’re going on a straight-
ahead cost per thousand, and that
means print and television,” Tolif-
son says. “In fact, we’ve completely
revamped our advertising philoso-
phy. We're adopting a total annual
approach with a grid with each
month plugged in. The way it was,
the label co-op was so erratic that we
ended up finding our ads in the Sun-
day pink section reaching two or
three full pages, then for two Sun-
days nothing. It was crazy.”

This summer, Record Factory is
promoting itself as the outlet “that
sells more Atari software than any
other Bay Area store,” Tolifson says.
“We’re getting completely away
from last summer’s themes built
around birthdays, the Fourth of
July, the Grammy and ‘Gift Of Mu-
sic’—it becomes ‘me too.” What’s
more tiresome than ‘Christmas in
July?”

Amarillo-based Western Mer-
chandising’s 103-unit retail arm will
launch a chainwide program next
Monday (25}, running through Aug.
15, involving the cross-merchandis-
ing of a non-music item that Bruce
Shortz, vice president of advertising,
won’t reveal. The chain just con-
cluded its most successful tent sale
on close-out items at one Amarillo

BubblingUnderThe

__HOT100__

101-BURNING DOWN THE HOUSE, Talking
Heads, Sire 7-29565 (Warner Bros.)

102—A MILLION MILES AWAY, Plimsouls, Gef-
fen 7-29600 (Warner Bros.)

103—ALL THE LOVE IN THE WORLD, Dionne
Warwick, Arista 1-9032

104—TWO HEARTS BEAT AS ONE, U2, Island 7-

- 99861 (Atec)

1051 LOVE YOU, Yello, Elektra 7-69824

‘106—-NIGHTS ARE FOREVER, Jennifer Warnes,
Warner 8ros 7-29593

107—HOLIDAY ROAD, Lindsey Buckingham,
Warner Bros. 7-29570

108—SCATTERLINGS OF AFRICA,
Warner 8ros. 7-29599

109-LOVERBOY, Shor Patrol, Arista 1-3024

110—FALLING IN LOVE, Gary Moore, Mirage 7-
99875 (Atco)

Juluka,

www.americanradiohistorv.com

unit, pricing LPs, prerecorded cas-
settes and blank tape by the pound.
WM also went with CBS’ “See Red”
cassette promotion.

The 42-unit Record Town chain,
based in Albany, N.Y., is going with
the CBS “See Red” prerecorded cas-
sette push chainwide but varying the
price depending on the market, says
Dottie Hamilton. Average discounts
run $5.99 on $8.98s and $3.99 on
$5.98s. The chain, which recently
added two units (one a Record
Town and the other its fourth Tape
World), is promoting with flyers and
heavy print, radio and MTV spot
buys (the latter only in Albany and
New Jersey). In-store displays con-
tribute to the cassette push.

One of the more ambitious tape
promotions underway is found at
78-unit Budget Tapes & Records,
Denver, where ad director Jeff Klem
says the theme is “Tapes Are Our
Middle Name.” The campaign is a
refinement of an earlier “See Red”
program, which Klem says boosted
cassette sales enormously. The pro-
motion started July 7 and ends this
Sunday (24). Cassettes are $6.99 on
$8.98 list.

Like other chains polled, Budget
is adding extra promotions. A sale

BubblingUnderThe

. _ToplPs_

201-BURNING SENSATIONS, Burning Sensa-
tions, Capitol DLP 15009

202—GARY MYRICK, Language, Epic BFE 38637

203—LARRY GRAHAM, Victory, Warner Bros. 1-
23878

204—SHOOTING STAR, Burning, Virgin/Epic
BFE 38683

205—THE ALARM, The Alarm, |.R.S. SP 7-0504
(A&M)

206—CONWAY TWITTY, Lost In The Feeling,
Warner 8ros. 1-23869

207—FUN BOYS THREE, Waiting, Chrysalis B6V
41417

208—LOUISE TUCKER, Midnight Blue, Arista AL
8-8088

209—THE LORDS OF THE NEW CHURCH, The
Lords Of The New Church, I.R.S. SP 70409
(A&M)

210—SOUNDTRACK, Twilight Zone~The Movie,
Warner 8ros. 1-23887

on the Odyssey classical line offering
three albums for $10.99 (based on a
236-piece prepack for 20 selected
stores) is one. The product is dump-
binned. Budget is also, in conjunc-
tion with Coca-Cola and KAZY-
FM, promoting “Summer At Red
Rock” with a button drawing.

An “Accessory Explosion” was so
successful for 149-unit Record Bar
last summer that the chain is elabo-
rating on it now, says national pro-
motion manager Glen Gatlin. Ths
theme is “The . .. Sale,” which, says
Gatlin, means everything except
prerecorded product. The numerous
items under the chain’s “lifestyle”
category, including sunglasses, jew-
elry, blank tape, video games, tape
and record care items, are being dis-
counted from 10%-20% off list—
“some even more,” he says.

What makes this campaign differ-
ent, Gatlin says, is its scope and its
use of “more items, more displays.
We have banners, posters, price
stickers and tent cards—the latter
four- by five-inch folded pieces on
which individual store managers can
fill out prices and items to promote.”
Six prize trips for two to Jamaica for
managers and cash spiffs for store
salespeople are also part of the huge
push.

The chain is also readying an Au-
gust soundtrack sale on 10 chart ti-
tles and will expand on its annual
surfing event Sept. 16-18 at Wrights-
ville Beach, N.C., geared principally
for its Wilmington, N.C. outlet.

Among the more active chains is
149-unit Camelot Enterprises, which
held three simultaneous promotions
during July and has two set for Au-
gust. A soundtrack sale, with LPs $2
off list, cross-merchandised with
movie theatres, and a cassette sale on
classical music with lists $1.99-$7.89
are set to roll immediately, says the
chain’s Geoff Mayfield.

Top July promotion was on GPX
personal stereo, offering a $24 cas-
sette player free with purchase of
any 10 prerecorded cassettes at $5.99
up. A three-piece Coleco player sale
at $50 off total list and WEA cas-
settes at even dollar price points
were the other two specials in July.
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News

Senate Seen Moving
On Home Taping Bill

By BILL HOLLAND

WASHINGTON—On the heels of
the Supreme Court’s postponement
of a decision on the legality of home
videotaping (Billboard, July 16),
there appears to be a movement in
the U.S. Senate towards beginning
hearings on the Home Recording
Act of 1983, S. 31, introduced by
Sen. Charles Mathias (R-Md.) last
January.

Mathias “has sought the opinions
of other senators,” an aide says,
“and there appears to be a growing
consensus to deal with this matter.”

.Although the aide admits that “it’s

not a complete consensus of every
senator yet,” he adds that “things
look good.” No hearings have yet
been scheduled, the aide says, and
scheduling won’t begin until after
the August recess.

Mathias’ bill, like that of Rep.
Don Edwards (D-Calif.), on the
House side, not only exempts home
videotaping from copyright in-
fringement, but audio taping as well,
and proposes a royalty to compen-
sate video and audio copyright own-
ers. House sponsors are finding the
going slower, but hearings which
will include home taping legislation
are scheduled at subcommittee level
for this Wednesday and Thursday
(20-21).

Also committed to legislative
movement is Sen. Dennis DeCon-
cini (D-Ariz.), who has sponsored a
home videotaping bill favored by
the electronics industry because it
has no royalty provisions for copy-

right owners that would take the
form of a fee on blank tape and
hardware. “We're totally committed
to moving ahead, and not waiting
around,” says DeConcini press sec-
retary Bob Maynes. “We’ve already
wasted a year and a half waiting for
the court, and consumers need pro-
tection as soon as possible.”

CBS Injunction
Against Jimmy’s

® Continued from page 3
Edelstein Wednesday (13) followed
a hearing in the suit filed July 8
charging the retailer with copyright
infringement (Billboard, July 16). It
was the first instance of a suit
brought against a dealer by CBS in
its effort to prevent unauthorized
parallel imports from being mar-
keted in this country.

The injunction is expected to re-

.main in force until resolution of the

case, which is scheduled to resume in
the U.S. District Court Monday (18).
At last Wednesday’s hearing, Judge
Edelstein chided Sutton for appear-
ing without attorney and advised
him to be represented properly at fu-
ture court appearances.

In addition to seeking a perma-
nent injunction, the CBS suit asks
for statutory damages of $50,000 per
willful infringement of copyright,
and legal costs. The Jackson albums
were allegedly imported without au-
thorization from Canada.

Bomp’s Deal With E/A
Has An Unusual Structure

By PAUL GREIN

LOS ANGELES—Bomp Records’
new label/production deal with
Elektra/Asylum is a unique two-
step agreement whereby Bomp lays
the groundwork for an act’s debut
release and E/A then markets the
second album.

Musicians In
Mexico Strike

® Continued from page ¢
firm with our demands this time.”

Juan Estrada, an attorney who
works with Bustillos, says he feels
both sides will come together soon.
He also dismisses the possibility of a
total shutdown of personnel offices
and manufacturing plants. “There
are too many other individual
unions involved, and it could be-
come complicated by getting all par-
ties together for such a drastic
move,” he predicts.

Of the 16 AMPROFON members,
two—Melody and Cisne, both under
the corporate umbrella of the video
giant Televisa—asked for and re-
ceived a one-week extension, as of
July 7, for settling or coming back

“into the fold with the others.

The one issue on which AMPRO-
FON is standing firm involves the
power offered to SACM for ap-
proval or disapproval of recording
music. AMPROFON contends it
will curtail the speed and efficiency
with which product is turned out.

The publishers (EMMAC) are in-
volved in another dispute with
SACM. In this one, SACM is trying
to wrest the collection of mechanical
royalties from the more than 25 solid
publishers in the country.

The deal calls for a minimum of
two acts, which label founder and
president Greg Shaw says will most
likely be a new band, the Signals,
and Bruce Joyner, formerly lead
singer of the Unknowns, and his new
band, the Plantations. “Both will ei-
ther be released independently
through our P&D deal with Green-
world or we’ll press them ourselves
and sell through the usual Jem-
Greenworld channels,” says Shaw.
“And once we have a pattern of
growth, we’ll go to E/A and say,
‘Here’s what we’ve done; now we’d
like an album budget for the next re-
lease.” So it won’t be until the sum-
mer and fall of 84 that product will
start appearing through E/A.”

Shaw adds that the Bomp name is
restricted to records that are released
through E/A. As a result, he has
launched a new label, Invasion Rec-
ords, for the initial marketing of acts
he hopes to later take to E/A. Shaw
expects to issue the Invasion albums
by Joyner and the Signals by Octo-
ber.

“In the absence of something
that’s an obvious radio hit, I believe
the best way to establish an act is by
spending the time to build up a
grassroots following,” says Shaw,
who adds that there could be excep-
tions to the two-step release pattern.
“Some acts might come to us who
are readier than these two, and E/A
would probably say, ‘Never mind
the development stuff; let’s run with
this.” ”

Bomp Records, a nine year-old la-
bel based in Glendale, Calif., was
briefly distributed by PolyGram in
1982.

RCA Records has reached agreement with Nippon/Co-
lumbia (Denon) for pressing Compact Discs in Japan to
be distributed in the U.S. Some RCA product is already
being pressed in Germany by Philips for European sales.
RCA’s domestic launch is not expected until some time
in the final quarter of the year.

No Pay, No Play: Speculation over when labels would
begin to routinely charge for music video clips should be
piqued in the weeks ahead given the current impasse be-
tween ABC-TV’s local “New York Hot Tracks” show and
Warner Bros. Records. When the show debuted Friday
(15), no Warner programming was forthcoming, appar-
ently as a result of a new $250 fee being demanded for
each clip. The show’s producer, Kevin Wendle, explains
he won'’t pay, while Carlos De Jesus, its host and music
consultant, is downplaying the loss of such hot stars as
Prince by saying, ‘He’s all over MTV anyway.” A
Warner Bros. spokesman flatly denied comment.

San Juan Showdown: Track hears that top executives
from Wamer Communications, WEA and Atlantic con-
verged on Puerto Rico last week to meet with the man-
agement behind Menudo, the Latin teen phenomenon.
The courtship is focusing on not only recording and
film/tv rights, but is reportedly tied to the likely mer-
chandising bonanza a worldwide deal could bring.
Warner’s Licensing Corp. of America arm is doubtless a
factor here, while Menudo’s clout in South and Central
America would be a major breakthrough there for WEA
International. :

Presto/Chango: Sal Licata is reportedly being wooed
to enter a new, top level slot at Arista. . . . And Bruce Bird
is angling to reactivate his Badlands label, distributed
through CBS prior to Bird’s move to Boardwalk, via a new
deal with —you guessed it—MCA.

Star Power: adding extra tracks to cassette versions of
albums has been a worthy merchandising twist, but in
the case of Joan Jett’s first album through her new
MCA/Blackheart pact, the ploy has posed problems.
Jett’s new “Album” package has been augmented in cas-
sette with a cover of the Rolling Stones’ “Star Star,” al-
ready famous for its risque (and unprintable) chorus, but
when executives at Handleman heard the song, they re-
portedly refused to carry the tape. Now MCA is rushing
to deliver an alternate version of the cassette, sans con-
troversial track, to satisfy Handleman and other rack
customers. That edition will carry a new catalog number
so accounts can choose for themselves.

Digital In-Store: A Compact Disc system has been
placed on fuil-time demo duty at King Karol’s 42nd St.
store in Manhattan, already one of the few area retailers

InsideTrack

to inventory sizeable quantities of the new laser-read
configuration. Karol installed a Denon player, amplifier
and speakers at the rear of the site Thursday (14) in a
section where cassettes and CDs are stocked. CD titles
are being aired throughout the day, with window signs
enticing passersby to hear the new technology in action.
The launch was also plugged via the chain’s sponsored
program on WQXR. Owner Ben Karol notes he’s taking
orders for the Denon CD player, although he can’t
promise delivery before 60 days.

Urban Cowboy: WBOS Boston has changed formats
for the sixth time in five years, scrapping the pioneering
“new urban” format pioneered by program director and
air personality Maxanne Sartori and switching to coun-
try. Station owner Herbert Hoffman, who made his for-
tune in bellbottoms with his Landlubber International
jeans venture in the *60s, has imported country consult-
ant Bob Cohen and program director Dean Kelly from
WDLW Waltham, Mass.

Envelope, Please: Viewers will have a chance to vote
for their favorite music video clips with both broadcast
and cable programs. NBC’s new “Friday Night Video”
has already confirmed that such polling will take place,
and now MTYV is offering its own showdown via “The
MTYV Friday Night Video Fight,” which bowed Friday
(15). The channel’s production and promotion vice pres-
ident, John Sykes, likens it to a wrestling match, with a
new challenger to face the previous week’s winner in
each installment. Concept is an offshoot of “The MTV
Basement Tapes,” in which viewers vote on clips by un-
signed bands. First “Fights” contenders were Duran Du-
ran and Def Leppard. Sykes says the votes will be “inter-
esting,” but downplays using them as primary research
in setting rotation for the service.

Furthermore: Elliott Blaine, happily running his Mu-
sic People one-stop in San Francisco, has started a label
through his To Be Continued Music. First release from
TBC is a single by Front Row in both seven- and 12-inch
versions. Plug side, “My Love, My Song,” is augmented
by two additional tracks on the larger format, and both
versions were produced by Blaine’s son, Jason. Elliot,
once part of the Jubilee family with late brother Jerry,
Ben (now retired in Baltimore) and Jerry’s son, Steve
(now out of the business), says he’s seeking a national
distributor for the label. .. . Longtime Blasters associate
Art Fein has resigned as the band’s manager, with former
business manager Alex Oakley taking over in Fein’s old
slot. Fein, who continues to champion rockabilly, was
recently featured on the NBC “Overnight News,” when
its July 9 show reviewed revived interest in the genre.

Edited by SAM SUTHERLAND

BUT PARTNERS STILL IN CHARGE

Reno/Metz Music Combine Sold

By SAM SUTHERLAND

LOS ANGELES—Entrepreneurs  tertainment.

national to reflect the shift into en-

Both are now owned by Suisse Inter-
national, with Silvers sitting on the

Bob Reno and Steve Metz have sold -

their Reno/Metz Music combine in
an acquisiiton deal providing them
with controlling interest in Suisse In-
ternational Entertainment Corp.,
the revamped conglomerate created
through the Reno/Metz purchase.
According to Reno, the decision to
sell off the combine to ECOM In-
dustries, the publicly held procursor
to Suisse International, hinged on a
realignment of its board of directors
awarding the two longtime partners
and their associates the controlling
posts in the new combine. Through
the deal, Reno and Metz are now
major equity shareholders in
ECOM, since renamed Suisse Inter-

Stock is still being traded under
the ECOM name, but will shortly be
sold through Suisse. Stock moved
from four to 50 cents per share in
late June, when terms of the pro-
posed deal were disclosed by proxy
to shareholders.

The Suisse board is now com-
posed of Metz, chairman; Reno,
president and chief operating offi-
cer; Howard Silvers, vice president;
Melvin Present, secretary, and Lau-
ren Reno, treasurer.

The Suisse-Reno/Metz transac-
tion also includes consolidation of
the latter’s interests in Howard Sil-
vers’ Marrakesh dance label and
Quicksilver midline reissue venture.

board.

Reno says Suisse International
will extend beyond the music pub-
lishing and record production fields
already central to Reno/Metz, with
plans for tv and film production. A
maiden film project is said to be in
pre-production. Although the two
partners say they’ll continue groom-
ing tv and film performers for
recording careers, as they’ve done
with such artists as Scott Baio and
John Travolta, the new entity won’t
be tied exclusively to RCA, as was
the case with Reno/Metz.

It's expected that the new Suisse
combine will be moved to larger of-
fices here shortly.

Activision Sued Over ‘Seaquest’ Name

By MOIRA McCORMICK

CHICAGO—A Chicago-based
treasure-hunting firm specializing in
the salvaging of sunken galleons has
filed suit against Activision.
Seaquest International Inc. is seek-
ing $15 million in punitive damages
from the California-based video
game company for allegedly infring-
ing on its service mark rights by con-
tinuing to market Activision’s game
cartridge “Seaquest.”

Damages aside, the suit would en-
join Activision from using the
“Seaquest” name, and requests

www americanradiohistorv com

other monetary compensation in-
cluding profits gained from Activi-
sion’s use of that name.

According to the complaint, filed
in the U.S. District Court for North
Illinois, Activision was aware of the
existence of the treasure-hunting
firm (largely from the publicity it
garnered in its 1979 salvage of the
17th century Spanish galleon Con-
cepcion), but it refused to change
the name of the game as demanded
by Seaquest International and it
therefore “unjustly enriched” itself.

Floyd A. Mandell, an attorney
from the Chicago firm Katten, Mu-

chin, Zavis, Pearl & Galler repre-
senting Seaquest International, says,
“We feel we have a reasonable case,
and we hope the court will agree
with us. (The client) was never given
an opportunity to make a business
judgment whether or not they
wanted to license the name.”

Activision’s director of corporate
communications, Michael Ayers,
says, “There is no basis for the law-
suit. We are in two totally different
business.” He adds that attorneys for
both companies will probably meet
within the next two weeks to discuss
the case.
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What You Liiked About Rock & Roll?
Neil Young Does.

rybody’s Rockin’
w From Neil Young and the Shocking Pinks

Cuts Of High-Energy Rock & Roll Tour Dates
e O riginal Tunes Like “Cry, Cry., Cry,”

I ! Juiy 1 Wichita, KS Aug. 21 Charlotte, NC
. "Payola Blues” And “Wonderin’” July 2 Kansas City, MO Aug. 23 Greensboro. NC
- Y July 4 (0] h NE A 24 Nashville, TN
: - re s : uly maha, ug. shville, TP
Classics Like Be“y Lou’s Got A New July 7 Minneapolis, MN Aug. 26 Charleston, WV
Pair Of Shoes” And "Mystery Train” July 9 East Troy, WI Aug. 27 Hampton. VA
July 10 Peoria, IL Aug. 29-30 Philadelphia, PA
, - R July 12 Memphis, TN Sept. 1 East Rutherford, NJ
July 13 Tulsa, OK Sept. 4 Saratoga Springs, NY
EverybOdy S ROCkln Juty 15 Dallas, TX Sept. 6 Cleveland, OH
GHS/M5G 1013 July 16 Houston, TX Sept. 7 Pittsburgh, PA
Ly 4 - ; July 18 San Antonio, TX Sept. 9 Largo. MD
GEFFEN It S Nell Young' July 20 Las Cruces, NM Sept. 12-13 Detroit, MI
. July 21 Tempe, AZ Sept. 15 Chicago, IL
RECORDS In The Pink. July 23-24 Irvine, CA Sep(. 16  Evansville, IL
July 26 Sacramenio, CA Sept. 18 Dayton, OH
Produced by July 29 Seattle, WA Sept. 19 F(. Wayne, IN
114 M N i v July 30 Vancouver. B.C. Sept. 22 Carbondale, IL
Elliot Mazer & Neil Young Aup. 17 Baton Rouge. LA Scht 24 i s
Direction: Elliot Roberts Aug. 18 Biloxi, MS Sept. 26 Madison, WI
On Geffen Records & High Quality XDR Aug. 20 Clemson, SC

Casscittes. The 6 x 12 cassette package features
liner notes and special graphics at no
additional cost.
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