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U.S. Counterfeiting Dips

But Bootleggers Taking Up Slack—RIAA

By IS HOROWITZ

NEW YORK-—Counterfeit sound record-
ings, in a near runaway growth pattern until
little more than a year ago when annual vol-
ume in the U.S. topped $400 million, have

il dipped a bit over the last 12 months.
But the slack has been more than picked up
i by bootleggers, ncw said to be racking in loot
at a rate of “well over” $150 million a year.
Eighteen months ago, the bootleg take was
placed at about $100 million.

These estimates come from Jules Yarnell,

antipiracy counsel for the RIAA, who notes

Vid Piracy ‘Out Of Control,
Says GEMA In Germany

By JIM SAMPSON
MUNICH—Despite dozens of convictions

over the past few months, video piracy in West
Germany is growing increasingly out of con-
trol.

According to industry investigators. inade-
quate laws and penalties plus inconsistent sup-
port from the authorities have made video pi-

that plain, old-fashioned piracy, which lifts
and repackages legitimately recorded product,
still remains a factor in the phony firmament
at a $100 million annual pace, although it’s
down dramatically from a peak of some $500
million in the mid *70s.

While counterfeiting remains the priority
target as the industry’s “most pernicious” evil,
Yarnell says increasing attention is being fo-
cused on bootlegging. Unauthorized taping
and marketing of concert performances are
figuring more prominently in the illicit prod-
uct mix, as erstwhile counterfeiters seek oppor-
tunities less prone to detection and punish-
ment.

Yarnell contends that heavy sentences
against violators. the highly publicized Goody
trial, and a more careful scrutiny by dealers of
offered bargains have combined to slow the
advance of counterfeiting.

He points particularly to heavy sentences
meted out to convicted counterfeiters in Jack-
sonville, Fla., this past spring when jail terms
of as much as 10 years were imposed. In all.
during cases stemming from the FBI’s “Oper-
ation Turntable.,” 78 convictions in federal
and state courts were handed down. punishing
illegal operatives in five states.

With law enforcement agencies concentrat-
in3 on counterfeiting, bootlegging has gained
new converts. While still a crime. it is not

(Continued on page 10)

e Y 'Y-l

an update of the '60s classic “SLEEPWALK".

racy a lucrative field for organized crime.

A lawyer for GEMA, who insists on remain-
ing anonymous following threats made against
piracy investigators, says: “Up to 70-80% (of
niracy here) is in the hands of underworld
people who make their money through prosti-

(Continued on page 56)
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Travel at the speed of light with tlutist TIM WEISBERG as he rocks oct on
his newest album for MCA Records, “TRAVELIN' LIGHT” (mca-5245). It
was produced by John Hug. Weisberg, who has changed the definiticn of
rock'n’roll with this album, is featured on the first singie from the altum,
(Advertisement)

treprencurs in the industry.

Vid Trade Group Proposed At NARM

By JIM McCULLAUGH

NEW YORK—A new video trade association—speculatively called Video
Software Specialists-—was proposed to the industry by Arthur Morowitz dur-
ing a keynote address at NARM’s first video retail convention here last week.

Morowitz, president of the six-store Manhattan Video Shack chain who also
helms A&H Distributing, has emerged as one of the most successful video en-

He views the new association as consisting of those companies who “derive
their primary income from prerecorded videotapes and disks.”
It would exclude blank tape and video hardware makers, however, because

Digital To L.A. For Films, Video?

By ALAN PENCHANSKY

CHICAGO-—Soundstream Inc. will establish a West Coast digital editing fa-
cility on the Paramount Pictures lot in Hollywood next month. This significant
move signals a joint effort by Soundstream and Paramount to explore applica-
tions of digital audio for film and vidco.

The new cditing facility—Soundstream’s third large disk computer editing
operation but its first West Coast basc—is set to open Sept. 21. The facility will
be established as part of Paramount’s new Technology Division.

CHICAGO-A record number (1.800) of ra-
dio programmers gather here this week for the
fourth annual National Assn. of Broadcasters
Radio Programming Conference, many of
them worried that technological developments
of centralized satellite-distributed program-
ming will abolish their jobs.

Much of this concern is focused on a Mon-
day workshop entitled, “The Wonderful
World Of 24-Hour Satellite Programming.”

Indeed, Kent Burkhart, whose firm
Burkhart/Abrams/Michaels/Douglas & As-
soc. is involved in a joint venture to form two
such networks. touted the plan last spring as an
opportunity for stations to save up to $150,000
a year “by eliminating the program director,
five announcers, copy director. etc.”

But Burkhart is here to tell this gathering
that his Satellite Music Network. which hopes
to initiate two music services complete with
live jocks via satellite by the end of the month,
will mean “more jobs in radio, not less.”

Burkhart will tell details of his Country
Coast To Coast and adult contemporary Star-
Stations formats, which he expects to puton 25
stations each when the sateltite uplink switch is
pulled.

He will do this in the context of a 10-year

(Continued on page 35;

(Continued on page 10)
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NAB Eyes Satellite
rogramming Impact

By DOUGLAS E. HALL
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CHILLIWACK IS BACK! During their two-year hi
an awesome debut album for Millennium Records, “Wanna Be A Star.”
For the details see Page 59.

technological projection that includes a pre-
diction of 500 to 600 stations on the system
within three years.

That projection includes Bonneville Broad-
cast Consultants, which will piggyback on the
SMN system, which uses United Video’s Chi-
cago facility. United Video is another partner
with Burkhart’s firm in the joint venture.

Bonneville expects to go on satellite with 100
stations the end of this month, too. Bonneville
will be distributing its beautiful music format,
which until now has been mailed to client sta-
tions on tape in the traditional syndication
method.

Bonneville president Marlin Taylor will also
be on the satellite panel to discuss his com-
pany’s plans.

ABC Radio’s vice president of program-
ming Rick Sklar will be on hand to moderate
the session. Sklar, whose principal assignment
these days is to get ABC's two new full-service
formats off the ground, will also discuss his
company’s plans.

Sklar takes credit for the inclusion of this
session. “It was a last minute addition. 1 went
to them (the NAB) and told them of its impor-

tance.” (Continued on page 17)
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A new album
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General News

RCA Admits
Rep In U.K.
Tried To

Fix Charts

By PETER JONES

LONDON—-RCA Records here
has accepted findings of the British
Phonographic Industry (BPI) that
one of its field promotion represen-
tatives has been involved in chart
manipulation. The label has agreed
to pay approximately $9.000 as costs
of the investigation.

According to BPI. extensive inter-
national investigation by RCA led to
agreement with BPI allegations.of
chart fixing.

Investigation teams working for
the BPI and the British Market Re-
search Bureau, which produces the
UK. charts, conducted an under-
cover operation. They were assisted
by one particular retail outlet that
contributed returns to the national
charts.

It was also discovered that an
RCA field promotion representa-
tive, Toni Vasili, attempted to in-
fluence entries for RCA product in
the chart diary of the shops.

What she’d done. according to
BPI, was offer the store free albums
and singles in return for false entries
in the sales diary. In addition, says
BPI: “The representative had on at
least one occasion put false entries
into the diary herself.”

Both actions contravene the BPI
code of conduct. which was intro-
duced at the start of this year to safe-
guard the accuracy of the charts. But
BMRB had been alerted to the false
entries in the diaries of the as-yet un-
named shop. which has been ex-
cluded from chart compilation.

Disciplinary action is to be taken
against the representative and the
payments of investigation costs has
been ordered and agreed.

Meanwhile. John Deacon. BPI
Director-General, says: “I can only
insist again that we'll not tolerate
this kind of action by individuals
that bring not only their own com-
pany into disrepute but also the

(Continued on page 8)

Motown Signs
To RCA U.K.

LONDON—After 18 years with
EMI as licensee in the U.K., Mo-
town Records has switched to RCA
in what is seen as a major surprise
decision.

Peter Prince. international vice
president of Motown Records, based
in London, says the old deal with
EMI helped establish the label as
one of the biggest independents in
the business.

But he adds: “We’re looking for-
ward to a new partnership with RCA
and we’ve certainly been impressed
with the way that company has come

Continued on page 68)

7 Labels Sign

NEW YORK-BIN, Billboard’s
new Information Network that
permits clients to access chart and
radio airplay information via on-
line computer terminals, has signed
up seven record labels for the serv-
ice. Five others indicate they will
sign.

The sales were made after a six-
week series of demonstrations at
record company headquarters in
New York, Los Angeles and Nash-
ville. “There’s been no turn down
from any company,” says BIN sales
director Sally Stanton.

il 1981 VIDEO RETAILERS

Billboard photo by Chuck Pulin

Video Lecture: Dr. Theodore Levitt, Harvard Graduate School Of Business,
ponders the facts of video life for NARM video conference attendees.

Rentals Sparking Debate;
Viable Or Self-Defeating?

By LAURA FOTI

NEW YORK — Video software
dealers agreed to disagree last week
at the NARM Video Retailers Con-
vention panel discussion entitled
“Rental and Sale: Dual Opportuni-
ties.” Views conflicted as to whether
rental should exist at all and, if so.
what form it should take and what
part manufacturers

NARM should play.
. Policies ran the
Video gamut, from sale

only (New York’s Video To Go), to
exchange program only (Video Cor-
ner, St. Petersburg, Fla.), to those
stores with rental plans and clubs
(Video Station of Los Angeles and
Chicago’s Columbia Video Sys-
tems). to the largest of them all,

Probate Court

MEMPHIS—Finding that “the
compensation received by Col.
Thomas A. Parker is excessive and
shocks the conscience of this court,”
Shelby County Probate Judge Jo-
seph Evans has instructed the execu-
tors of Elvis Presley’s estate to file
suit against Presley’s manager while
current agreements between the es-
tate and Parker are held in abe-
yance.

The ruling follows a report by the
court appointed “Guardian ad Li-
tem,” Blanchard E. Tual, who ac-
cuses Parker and RCA of “collusion.
conspiracy. fraud, misrepresenta-
tion, bad faith, and overreaching” in
their dealings with Elvis (Billboard,
Aug. 15, 1981).

In a statement to the court. Jack
Magids, attorney for Parker. said.
“Col. Parker emphatically denies all
allegations of any improprieties in
his dealings with Elvis and Vernon
Presley while they were alive and
with their coexecutors and attor-

Up For BIN

John Babcock, vice president of
product development, who has
headed up the BIN operation from
its inception. says, “Results from the
labels. who are currently tough-
minded about buying anything,
have been beyond our expectations.
We felt it would take six months to
get where we are now with the
record industry.”

Among the first clients who will
receive on-site training in the system
in September are Arista, Capitol,
EMI/America. Motown and RCA.

(Continued on page 12)

Fotomat. Fotomat has a phone res-
ervation system for its $2-a-day
rental in more than 4,000 outlets.
Three of the five panelists ob-
viously see rental as viable, but the
other two argued that rental in the
long run would be self-defeating.
Rental’s foes pointed out that many

pro-rental dealers hurt the industry -

by their shaky financial condition
and practices of repackaging and
selling as new tapes that have been
rented out.

“Many of the smaller dealers who
rent do so because they don't have
the resources to sell,” said Bob Skid-
more, president of Video Corner.
“Also, many use a rental plan—and

(Continued on page 35)

PRICING SEEN CRITICAL

Presidents’ Parley
Explores Vid Future

By LAURA FOTI

NEW YORK-—Billed as a “sum-
mit meeting” of video software
heavyweights, the NARM 1981
Video Retailers Convention “Presi-
dent’s Panel” actually was an inter-

-esting discussion regarding the in-

dustry’s future.
A wide range of topics was cov-

ered, including re-
NARM lease dates. rental
Video

programs, piracy.
pricing, the video-
disk and original programming.
Panel members were presidents Al
Bergamo of MCA Distribution, Jim
Jimirro of Walt Disney Tele-
communications, Mel Harris of
Paramount Video, Cy Leslie of CBS
Video Enterprises and Nick Drak-
lick of Nostalgia Merchant.
Original programming will play a
large part in the activities of all the
studios in attendance, as soon as the
population of video hardware own-
ers increases. Paramount Video
plans to introduce its first original
programming this fall, and others
will follow suit. CBS. for example,
has produced “Purlie.” an REO
Speedwagon concert and a show on
Edith Piaf for cable that are destined
to appear on the home video market
in the future. REO Speedwagon will
be released on disk when there is a
stereo CED player on the market.
(Cy Leslie pointed out, however,
that he would prefer those releases
be reversed.)
“It’s a matter of arithmetic,” said
Disney’s Jimirro. “When the ma-
chine population doubles, original

Orders Suit vs. Col. Parker

By ROSE CLAYTON
neys.”

In his ruling Friday (14). Judge
Evans said that pending orders from
the court, the Presley estate should
not enter into any further agree-
ments with Parker. Rather. they are
“instructed and directed to institute
litigation against Col. Parker within
45 days of this order for recovery of
such funds as shall be determined
owing to the estate by Col. Parker.”

The court also directed that no
further payments be made to Col.

Parker from the Elvis estate. Judge
Evans ordered the coexecutors to
obtain a full and complete “account-
ing and/or audit” from Chappell
Music and Factors Inc., Presley’s
publishing and merchandising com-
panies.

In the case of RCA and other
companies (Management IIl and
Hilton Hotels) which had dealings
with Elvis and Parker, the court
asked for a further study, with an-
other report due in 90 days.

Artists, Labels, B’casters
Meeting At Talent Forum

NEW YORK—The lineup of ma-
jor industry executives and artists
slated to participate in Billboard’s
International Talent Forum VII
continues to grow.

Joining panelists and speakers al-
ready announced (Billboard. Aug.
15, 1981) are: Rick Sklar of ABC
Radio; Percy Sutton, Innercity
Broadcasting; KRTH-FM’s Bob
Hamilton; Peter Kauff., D.I.R.
Broadcasting; Island Records U.S.
chief Ron Goldstein; Applause
Records co-founder Artie Mogull;
Warner Bros. recording artist Ry
Cooder and Ralph Mann, chairman
of the board of ICM.

Also, for the first time, the Talent
Forum will offer a platform for in-
terchange between the live talent,
music and broadcasting industries.
“This is one of the things that has al-
ways been missing at the different
industry conventions—a chance for
those who appear to be adversaries

www americanradiohistorvy com

to come together to discuss and pos-
sibly iron out some differences, or at
least have a better understanding of
what the other is doing,” says Dave
Sholin of the Gavin Report, chair-
man of the session “Radio’s Role In
The Music Industry: Leader Or Fol-
lower.”

(Continued on page 70)

Video Outlets
For Musicland

LOS ANGELES—The Musicland
Group. which has 105 of the
Musicland and Sam Goody retail
outlets in video software, is testing
the waters of the video speciaily
store.

Jack Eugster. president of the
largest industry retail chain in the
U.S.. confirmed that by October
there will be Vidiom stores in four

(Continued on page 12)

programming will be viable.” But
Paramount’s Harris said. “I’s not a
question of the machine population;
it's more a question of interest.”

Harris added that he “believes
strongly” in the future of original
programming, and sees audio devel-
opment as the next quantum leap for
the industry. Paramount will have
stereo cassettes this fall. because the
company sees stereo as a future ne-
cessity.

Original programming, pointed
out Harris, can be targeted to a nar-
row segment of the audience, mean-
ing that, “For the first time, you’ll be
able to carve out a niche and market
to a select group.” In the music cate-
gory, CBS will be carving niches
with its recording artists. The com-
pany is bullish on the future of video
music.

Pricing was a controversial topic.
Some panelists expressed disatisfac-
tion with Magnetic Video’s price re-

-duction on Beta tapes. CBS’s Leslie

said, *“Reducing prices does not
mean a corresponding increase in
sales,” and MCA’s Bergamo agreed.
He. in fact, felt that miniaturization
would be the single most important
factor leading to price reductions.
Most panelists see prices dropping
when the player population en-
larges. The disk was included in this
assessment.

“People who feel a decrease in
prices will encourage people who
don’t want to own things to own
them are wrong,” said Jimirro. rais-
ing the issue of rental. “If you don’t
want to collect movies. you won't, re-
gardless of what they're selling for.
We were wrong in thinking video-
cassettes were a sale business.”

The panelists gave their views on
piracy. mentioning plans to prose-

(Continued on page 10)
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Tape Boost
In Britain;
Chrome On
The Rise

By NICK ROBERTSHAW

This is the second in a series of spe-
cial reports on the European prere-
corded tape market.

LONDON — 1981 in the UK.
looks like the year of the cassette. On
the one hand. there has been an ex-
traordinary burst of activity from
the recession-hit record companies.

who belatedly seem to have recog- -

nized in the more energetic market-
ing of prerecorded tape a possible
salvation.

And on the other hand. with the
government’s Green Paper as the
focus. arguments for and against a
blank tape levy as compensation for
home copying have reached a cre-
scendo. with the British Phonogra-
phic industry lined up against the
Tape Manufacturers” Group, each
convinced of the justice of its case.
both armed to the teeth with sup-
porting statistics.

The prerecorded tape market is
particularly attractive to the record
industry at the moment. because
sales in that format offer the only
signs of hope in the BPI's quarterly
surveys. which otherwise make
gloomy reading. In the year to
March. 1979. album deliveries total-
ed 85.5 million. The following year,
they were down to 72.3 million, and
in the year to March, 1981 they
slumped still further. to 65.2 million.
But over the same three years. deliv-
eries of prerecorded tapes crept
slowly upward in the teeth of the
stump. from 22.3 million to 23.4 mil-
lion, and last year to 26 million.

Clearly. the popularity of tape
with the public is on the increase.
not just in the traditionally strong
areas of MOR and car stereo prod-
uct. but across the board. This has
happened despite high prices and
low quality. despite uncoordinated
release strategies and an almost total
absence of generic promotion for the
configuration. If prerecorded cas-
settes are given a little attention and
effort. runs the new record company
thinking. then the potential must be
enormous.

Hence the recent spate of special
offers and tape campaigns. CBS, for
instance, has been running a “Great
Cleanup™ campaign featuring 100
titles. Free head-cleaners are being
offered and the company is linked to

(Continued on page 53)

General News
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DRUMMER VIC—Vic Faraci, former working drummer and now executive vice

president at Elektra/Asylum, trades paradiddles with fellow drummer and fel-

low Italian Joe Vitale, right. Faraci and Vitale met to discuss ways the label
can drum up support for Vitale's new ‘Plantation Harbor’’ LP.

E/A Diversifies, Growing
After ‘Aberration’ In ’79

By PAUL GREIN

LOS ANGELES—Few would
have thought, two years ago. that by
1981 Elektra/Asylum would be able
to lure Bruce Lundvall away from
the presidency of CBS and secure

‘Stars’-Like Covers
Charting In Europe

By PETER JONES

LONDON —The success of “Stars
On 45" has spawned a bonanza of
similar segue covers of hits with
strong dance tempos here, with six
medley singles now charted and
more in the wings.

And the Tad is producing vari-
ations on the medley formula.

For instarce. in some cases. the
impersonators are being replaced by
the original artists splicing together
old hits in non-stop dance medley
singles. In another case, so far the
biggest U.K. chart success. the Royal
Philharmoniz: has applied disco tem-
pos to snatches of Tchaikovsky and
Mozart in “FEooked On Classics™ for
RCA Records.

More thar 20 segue medley sin-
gles are already in the marketplace
and more are planned.

In the current top 30 singles here,

(Continued on page 53)

distribution rights for up-and-com-
ing Solar Records.

“1979 was the aberration.” says
Joe Smith. E/A’s chairman. *I never

" doubted the strength of the com-

pany. There was no reason to believe
we all of a sudden became stupid
and the artists all suddenly fell out
of favor. In "80. when I could feel the
strength of this company evidencing
itself again, I decided to go for it.

“It’s coincidental that both deals
happened within a few months of
each other. but it is part of a plan
here to make this a stronger. more
diversified company.

“One of the problems I foresaw
when (David) Geffen moved on and
I came in here was if we didn't start
to expand we were going to be in se-
rious trouble. You can’t zero in on a
handful of artists. You become pris-
oner to their schedules. their whims.
their wanting to renegotiate con-
tracts. You need to spread it out.

“This year, with no studio albumsy
from the Eagles. Queen. Jackson
Browne or Joni Mitchell. we will still
have a wonderful year. It may not be
as good as last year, but that was the
best year we ever had.

“If we depended on that group of
(Continued on puge 15)

The Kendalls to Polygram/Mer-
cury for recordings. . . . Rahmlee Mi-
chael Davis, trumpeter/vocalist for
Earth, Wind & Fire. to Headfirst
Records for a solo album. “Rise Of
The Phoenix.” Also to the label is
Australian jazz-rock act Crossfire,
with “East Of Where” album. ...
The Moondogs, a trio from North
Ireland. with first album. “That’s
What Friends Are For.” produced
by Todd Rundgren, slated for Sep-
tember release. . . . Oasis, a two-man
pop band from Skokie. I, to Out Of
Key productions for a two-year
recording/production contract.

_Signings

Judy Moreing to Boardwalk Rec-
ords. The single. “All Girls Want I.”
will be followad by an album in Sep-
tember. ... lo-year-old KippiyBran-
don to MCA Records. ... Karen
Brooks and Judy Taylor to Warner
Bros. Records. ... Vocalist Stevie
Woods to Cotillion Records. A
single. “Steal The Night.” was re-
leased this week. ... Country/MOR
act Alan Franklin to Aladdin Rec-
ords. with single “*Come Home
Baby.”

Manila-born pianist Cecile Licad
to CBS Masterworks. Also to the la-
bel is violinist Cho-Liang Lin. ...
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Bandleader and saxophonist Larry
Elgart to RCA. His self-produced al-
bum. “Flight Of The Condor.” will
be released later this month. ... Don
Latarski to Inner City Records.

Fusion composer/performer Yu-
taka Yokokura re-signed to Alfa
Records, America, and its parent la-
bel, Alfa in Japan. Artist is now
recording his second U.S. release for
the company with Oscar Castro-
Neves. Los Angeles based
singer/songwriter Sheree Brown to
Capitol. ... New group. Curves, to
EMI America/Liberty, with product
to be released on Liberty. ... Juice
Newton and songwriting partner
and band member Otha Young to
Stage Right Ltd.. newly-formed
management firm in Los Angeles.
... Helen Cornelius to Elektra/Asy-
lum. ... Peter Noone (Epic) to Pa-
dell, Bradshaw & Thomas for busi-
ness management.
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_ Executive Turntable

Record Companies

Vince Pellegrino moves up from PolyGram Records™ director of national
promotion 1o its vice president of promotion. . . .Also at PolyGram. Rick Blei-
weiss is upped to vice president of marketing and product development. Rob
Singer to director of merchandising, Randy Roberts to national singles sales
director and Herb Green to national singles sales manager. Bleiweiss was vice
president of product development for Poly-
Gram Distribution; Singer was national al-
bum manager: Roberts was in the national
promotion department; and Green was na-
tional singles coordinator.

Ira Sherman has been promoted from a
member of the product management depart-
ment to director of product management,
CBS Records. . . .Phil Cussen is jumped from
manager of accounting at CBS Records to di-
rector of contract administration in the company’s royalty departmer.t. . . .Bar-
bara Shelley moves up to director of national publicity for Arista Records from
associate director. .. .Howard Rosen and David Urso have each beer. elevated
to vice president of promotion posts at Warner Bros. Records. Most recently,
Rosen was vice president and general manager of Bearsville Records, while
Ursolately served as vice president and general manager of Planet Records.

Virgil Roberts has been named executive vice president and general counsel
for the Los Angeles-based Dick Griffey group of companies. including Solar
Records. Griffey's Spectrum VII (ASCAP) and Hip Trip (BMI) publishing
arms. Griff-Co Management. Griff-Ways Films and the Dick Griffev Produc-

tions concert division. Roberts was most 3
recently partner in Manning & Roberts,
Century City law firm. ...Ben Edmonds is
upped to director of talent acquisitions and
a&r for EMI America/Liberty Records in
Los Angeles. Most recently a&r manager for
the label. he held similar posts for the com-
pany in London. joining there after heading
Arista’s London a&r effort. Edmonds is also
a former editor at Creem and Record World.
.. .Steve Hershfield is promoted to director of financial reporting and John Av-
ila moves up to the post of director of internal accounting at Capitol Records,
both in Los Angeles. Hershfield was most recently manager of internal report-
ing. and Avila was manager of accounting systems.

Lewis Newman has been named a field representative for Chrysalis Records
and will handle the San Dicgo. Phoenix and Los Angeles markets. He was ear-
lier head of west coast AOR for Capitol Records and national prom.otion di-
rector for Janus Records. .. .Bob Davis has been appointed president and
member of the board of directors for Riva Records. He was formerly wvice pres-
ident of business affairs and vice president of artist acquisition and develop-

ment at MCA Records. .. . Murray Elias has
been named vice president of U.S. oper-
ations for Joe Gibbs Records. a reggae label.
Earlier. Elias worked for Mango Records.
Record People and Record Haven.
Brenda Johnson becomes West Coast re-
" gional promotion manager of black product
for MCA Records after more than three
years in promotion at A&M Records. most
recently as West Coast regional promotion
manager. ... Chuck Thomas has been named a&r director and produczrat Chi-
cago’s Angelaco Records. Thomas is also executive producer for MasterSource
Productions, a commercial and industrial music production house there.
.. Janice Mitchell joins the Los Angeles-based Total Experience con.bine as a
promotion representative. A former radio engineer and announcer at WEAA-
FM. Baltimore, Mitchell most recently was with Gorov & Kaplan Assocs.. an
independent promotion firm.

[ J -
Pellegrino Bleiweiss

Singer

Sherman

T

R. Roberts

Cussen

Marketing

John Grandoni is elevated o vice president in charge of record and zape pur-
chasing for Buffalo Enterprises, parent firm of Cavages in Buffalo. Grandoni
also assumes the post of director of advertising for its 13-store
chain. its Alice’s One-Stop arm and all leased departments
serviced by Cavages. .. .Officers newly promoted at Alpha
Distributing include John E. Cassetta, president: Murray Vis-
coso, executive vice president for purchasing: and Mick
Campanella, executive vice president for marketing.

Publishing

Tom Sturges and Gary Mittman are named professional
managers at Arista/Interworld Music in Los Angeles. Sturges
was an administrative assistant there, while Mittman was a
trainee with Arista Records.

Shelley

Related Fields

John P. Meehan is named senior vice president of finance and controller of
Twentieth Century-Fox Film Corp. He was previously vice president and con-
troller there. .. .Denis Wratten is named vice president of international mar-
keting for IKC, joint venture consumer electronics firm in which EAD and
Kyoto Ceramics are partnered. Wratten was involved with both Infinity
speakers (as vice president of marketing) and KLH (as president). both prod-
uct lines now being handled through IKC. He will be based in London.
.. .Former RIAA investigator M.L. “Bud” Richardson is named director of the
newly formed Assn. of Latin-American Record Manufacturers (ALARM),
based in Los Angeles (see separate story).

Phillip I. Myers has been appointed public relations director for Magnetic
Video. a producer and distributor of prerecorded videotapes and disks. Myers
was formerly director of corporate communications for Twentieth Century-

(Continued on page 63)
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General News

Chartbeat

John’s Got Elvis Covered:
Nicks Zooms Into Top 10

By PAUL GREIN

LOS ANGELES—John Schnei-
der’s “It's Now Or Never” (Scotti.
Bros.) holds tight at number 14 this
week, becoming one of the three
highest-charting remakes of a song
originally popularized by Elvis Pres-
ley.

“Don’t Be Cruel,” Presley’s 1956
smash, hit number 11 four years
later for Bill Black’s Combo; “Are
You Lonesome Tonight,” a Presley
hit from ’60, made number 14 in
1974 for Donny Osmond.

“Lonesome” was a chart hit in the
'50s for Blue Barron and Jaye P.
Morgan, but it’s Presley’s No. | ver-
sion of the song that’s best remem-
bered.

The fact that so few remakes of
Presley hits have done well is prob-
ably the ultimate compliment to the
singer, who died four years ago this
past Sunday (16). His versions re-
main definitive and programmers
and the public are vaguely sus-
picious of imitations.

Only three other remakes of Pres-
ley classics have made Billboard’s
top 45 and they’re all updates of the
same song—“Love Me Tender.” The
song hit number 21 for Richard
Chamberlain in 1962, number 40 for
Percy Sledge in '67 and number 44
for Henri Rene in 56, soon after
Presley’s version made No. I.

Presley’s first pop hit, “Heart-
break Hotel,” has also inspired three
charted cover versions. Frijid Pink
took it to number 72 in *70, Stan Fre-
berg to number 79 in ’56 and Roger
Miller to number 84 in ’66.

Other charted cover versions of
No. | Presley hits include Suzi
Quatro’s “All Shook Up,” which hit
number 85 in 1974, Barbara Lynn’s
“Don’t Be Cruel,” which made 93 in
1963 and Dee Dee Warwick’s “Sus-
picious Minds,” which topped out at
80 in 1971.

It shouldn’t be surprising that nu-
merous black artists have made the
chart with remakes of Presley hits.
Ray Charles and Little Milton both
charted with “I Feel So Bad,” a top
five Preslev hit from 1961. Charles’
version peaked at 68 in 1971; Little
Milton’s made 91 in 1967.

Candi Staton hit number 48 in
1972 with a remake of Presley’s 1969
smash “In The Ghetto;” New Birth
hit 97 in 1973 with a version of “Un-
til 1t’s Time For You To Go,” which
Presley took to number 40 the previ-
ous year. {Neil Diamond charted
with the tane in 1970, but only
reached number 53.)

The biggest star to chart with a
Presley remake is Bob Dylan, who
reached number 55 in 1974 with
Presley’s 1959 hit “A Fool Such As
1>

Several asts in the easly listening
spectrum made the chart with Pres-
ley tunes, tcpped by the Lettermen,
who hit number 47 in 1970 with
“Memories,” a Presley hit from the
year before. Also in 70, both Al
Martino and Andy Williams charted
with versions of “Can’t Help Falling

(Continued on page 52)
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at RCA’s new automated and computerized Indianapolis pressing plant.

PLANT LIFE—Singer Razzy Bailey signs autographs for a crush of employes

Gospel Workshop Stresses
Growth Through Seminars

By JEAN WILLIAMS

LOS ANGELES—Stressing its
1981 theme, “Preparation For A
New Day.” the Gospel Music Work-
shop Of America says it will become
more seminar oriented to elevate the
professionalism of those involved in

Studio 54 Sets Reopening
In N.Y. Under New Owner

By RADCLIFFE JOE

NEW YORK —Studio 54, the New
York City discotheque that played a
significant rcle in helping to boost
disco’s popularity in the mid '70s,
will reopen on a full-time basis Sept.
18, 1981.

However, contrary to popular ru-
mor, the club will not be run by
Steve Rubell and Tan Schrager, the
original owners who later were

WE'RE THE COMPLETE CATALOG HOUSE.
Slashed List Prices EVERYDAY on EVERY Major Label

Record and Tape.

WE’VE ALWAYS GOT $3 T0 $7 MILLION IN
FACTORY FRESH INVENTORY.EVERY Major Brand
of Audio & Video Equipment. H 10-220 volt ].Blank Tapes,
Cartridges, Accessories AND MUCH,MUCH MORE,

WE’RE READY TO FILL YOUR ORDER NOW.
Wherever You Are in the World We've Got You Covered
with a Personal Account Supervisor & Complete Computer
Co-ordination on EVERY Order.

‘‘RATED NO.1 IN SERVICE AND RELIABILITY!"’
WE WILL SHIP C.O.D./SIGHT DRAFT/LETTER OF CREDIT/ALL PRICES F.O.B. NEW
YORK. CUSTOMER SERVICE HOTLINE... [212] 253-0747

NEW YORK,N.Y.10038
TELEX NO.126221
PHONE [212] 732-8600

jailed for skimming profits from the
multi-million dollar operation.

Confirmation of Rubell and
Schrager’s non-involvement comes
from Mark Fleischman, Studio 54's
new owner, Commissioner Law-
rence Gedda of the N.Y. State Lig-
uor Authority, and from Rubell’s
office.

In fact, Gedda discloses that a li-
cense to dispense liquor in the club
was granted to Fleischman on the
condition that Rubell and Schrager
have nothing to do with the running
of the operation. He also vows that if
itis ever ascertained that Rubell and
Schrager are in any way involved
with the business end of the revital-
ized operation, Fleischman’s license
will be promptly lifted. Such a move
could also jeopardize Fleischman’s
other operations (he is in the restau-
rant business) that also rely on lig-
uor sales to boost their profits.

The liquor license of Schrager and
Rubell was voided following their
conviction for tax evasion. Under
N.Y. State law, a person convicted of
a federal crime is automatically dis-
qualified from holding a liquor li-
cense.

In early 1980, Fleischman nego-
tiated a reported $5 million agree-
ment with the then imprisoned Ru-
bell and Schrager for ownership of

(Continued on page 47)

Motown Revives
12-Inch Singles

LOS ANGELES—Motown Rec-
ords has reactivated the 12-inch
single format via two new single re-
leases, listing them at a higher price
than was associated with that cate-
gory in its heyday.

Singles by Teena Marie and Rick
James were recently shipped to re-
tailers at a $5.98 list price. Selections
are Marie’s “Square Biz” and James’
“Super Freak.”

www.americanradiohistorv.com

gospel music, thereby drawing more
secular persons into the field while
garnering a larger slice of the eco-
nomic pie.

This message was emphasized
throughout the Workshop’s 14th an-
nual convention held at the Hilton
Hotel here Aug. 7-Friday (14).

Nearly 15,000 of the singer/musi-
cian organization’s more than
20,000 membership body partici-
pated in the 15 to 22 daily events.

While the Gospel Music Work-
shop of America, founded and pre-
sided over by the Rev. James Cleve-
land, comprises many auxiliaries
and guilds, the Gospel Announcers
Guild was clearly the convention’s
most popular. This, however, relates
only to business sessions. It ap-
peared that most were onhand to

(Continued on page 70)

-rate-but-interwoven

Top Billing
New Wing:
TV Spots
For Radio

By KIP KIRBY

NASHVILLE — Country radio
stations saddled with extended 12-
week Arbitron ratings periods and
limited advertising budgets now
have a new option for utilizing tele-
vision in their promotion.

Media Marketing Services, a
recently-inaugurated division of
Top Billing International, is special-
izing in producing creative, net-
work-quality tv commercials made
affordable for radio stations through
syndication.

Media Marketing Services is
headed by Lance E. Simpson, a
former Atlanta marketing executive
with Lever Bros. and Sylvania, who
found himself “bored with corporate
life” and increasingly intrigued by
the needs of the radio industry.

Prior to forming Media Marketing
in partnership with Top Billing pres-
ident Tandy Rice, Simpson traveled
around the country, interviewing
program directors at multi-format
stations to determine what they view
as their main problem areas. (An-
swer: longer Arbitron periods and
reduced ad budgets for station pro-
motion.)

Simpson then took the accumu-
lated information as a “pulse gauge”
for stations striving to compete in an
increasingly high-powered game of
ratings, and developed a concept
campaign designed to create excite-
ment and awareness through tv air-
ing.

The first campaign is geared spe-
cifically for country radio znd cen-
ters on the slogan, “Your Kind Of
Country.” It consists of two sepa-
spots, each
filmed in 35mm on location.

One spot, shot in Montana, shows
a cowboy riding a horse across a
lonely prairie, setting up camp, then

(Continued on page 44)
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A CROWNING ACHIEVEMENTL.
THE NEWALBUM BY THE QUEEN OF SOUL.

LOVE ALL THE HURT AWAY. .....

This generation’s greatest voice on a truly awesome album. Time after time, you sit back, shake your

head in disbelief...and then just smile, as Aretha delivers powerhouse performances of “*Hold On

P Comin’;)” “You Can’t Always Get What You Want,” "[t’s My Turn;’ the remarkabie hit duet with
George Benson on “Love All The Hurt Away,’ and six other sensational sonzs.

ARETHA. HER REIGN CONTINUES.
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Ibete: New Projects After Spurning Entertainment Co.

By PAUL GREIN
LOS ANGELES—Jobete Music is
looking to increased film, television
and stage involvements now that ne-
gotiations for its sale to the Enter-

tainment Company have fallen
through.

“We were in discussions for a
couple of years,” allows Tay Lowy,
vice president and general manager

General News

of the publishing firm, “but that’s
over and we are not going to sell.
Copyrights are too important today.

“Cash today is also important,”
Lowy notes, explaining why Mo-

MWW americanradiohisto om

town ever considered selling off its
song catalog. “There are a lot of
things you can do with cash you
can’t do with credit. If the sale had
gone through, hopefully they would

have done something else creative
with that money.”

Lowy says Motown never in-
tended to get out of publishing. “We
started new companies, Jazzy Au-
tumn and Boots Bay, so we were
staying in the publishing business.
All new copyrights which we had de-
veloped after Jan. 1, 1980 (the cut-
off date on the proposed catalog
sale) went into the new companies.
Now we’ll be merging them back
into Jobete.”

Lowy declines to say on which
points the negotiations broke down.
But he does note that Jobete “greatly
reduced” its stable of songwriters in
the past couple of years, while the
discussions with the Entertainment
Company were going on.

Jobete now has a total of 15 artist/
writers and staffwriters, down from
a high of 60 two years ago. The cur-
rent list includes Stevie Wonder,
Rick James and the Commodores,
Jobete’s only writers to have copub-
lishing deals, plus such other artist/
'writers as Teena Marie and Switch.

Lowy suggests that one reason for
the paring of the writing staff to its
most productive and prolific mem-
bers is the rise of the self-contained
act. “You don’t have as many places
to go with songs today,” he says, *“so
you have to make sure the material is
that much stronger. You can’t go af-
ter album cuts or B sides anymore.
The only thing anybody needs from
a publisher is a hit song.”

Jobete is in the midst of a cam-
paign on Holland-Dozier-Holland.
It has mailed several thousand
copies of a handsomely-packaged
three-record set dubbed “Yesterday,
Today & Forever” to producers, ad
agencies, record companies, artists
and managers. The album was pro-

(Continued on page 68)

RCA’s U.K. Rep
Tried Chart Fix

® Continued from page 3

whole industry. There’s only so
much a company can do to ensure
that it is adhering to the code, and
individual representatives have the
same responsibility.”

RCA UK. is, in fact, going
through a big sales upturn, having
doubled its share of the singles busi-
ness in a chart analysis of the second
quarter of this year. That’s due
mainly to local acts Kate Robbins
and Bucks Fizz, plus Odyssey, that
raised the label’s percentage from
6.6% to just over 12%.

This is the second substantial pay-
ment by a U.S. major toward BPl in-
vestigation costs in chart-hyping
cases inside four months.

WEA, in April, agreed to pay ap-
proximately $18,000 for the joint
BPI/BMRB bill when a freelance
promotion man was alleged to have
participated in over 700 false entries.
Three shops were suspended from
the BMRB chart panel as a result of
the cast.

The findings, said BPI at the time,
were “so conclusive that WEA com-
pletely accepted the evidence.”

This, in turn, was the second time
that WEA had been implicated in a
chart hyping scandal in a period of
nine months, the earlier one alleged
in a major television program here.

Following the second case, in
April, Charles Levison, new man-
aging director of WEA U.K,, said he
would pull out from the company’s
financial commitment to the BMRB
chart, said to be around $50,000 a
year. That decision nonetheless was
rescinded until October in a recent
statement of company policy.

|

|
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Financial

MCA Records’ Income Still Rises
Quadruples In First Half Though Revenues Actually Fall

LOS ANGELES—The continuing
financial turnaround for MCA Rec-
ords is highlighted in the second
quarter and first six months finan-
cial summary for MCA, Inc, re-
leased here last week by the Univer-
sal City, Calif, entertainment
combine.

In contrast to late "70s corporate
tallies in which its recording and
music publishing activities detracted
from overall performance, MCA’s
highest second quarter and first half
year revenues in its history, and
highest second quarter and second
highest first half year income (ex-

New Black Distributorship
Launched In Philadelphia

By JEAN WILLIAMS

LOS ANGELES—Two of Phila-
delphia’s more prominent retail
record dealers and a producer/one-
stop singles buyer have joined forces
for what is believed to be the area’s
first black-owned distributorship,
Triangle Distributors.

James Cephas, owner of the King
James retail record chain, Bruce
Webb, head of Webb’s Department
Store, Inc, and David Brown of
Norman Cooper’s One-stop opened
shop Aug. 2, with two accounts,
TSOB Records and Qit Records,
both of New York.

The firm, which will initially focus
on dance music disks, has lined up
60 dealers, discos and record pools
for servicing, says Cephas.

Triangle will service the Delaware
Valley area, including all of Phila-
delphia, parts of South New Jersey
including Atlantic City and parts of
Delaware.

Although there are a number of
record distributors in the area,
“We're not concerned with competi-
tion here because our prices are
competitive and we’re handling

Smash!
“FEEL THE
~ HEAH;!:BEAT

The Treacherous Three
Brand New Hits!
“DO IT, DO IT”

by
The Disco Four

“IT’S ROCKIN’ TIME”
b

¥
Kool Kyle
Smash Soul Single!
“LOVE IS~

by
Greg Jolly

ENJOY RECORDS

611 W, 125 5T., NYC 10027
(212) 662-2230

some small labels some distributors
don’t want to bother with.”

As for the structure of the West
Philadelphia-based  operation,
Webb handles the promotion end.
while Cephas takes over the ware-
house and accounting and Brown
does the tracking.

Cephas acknowledges many
record dealers avoid the distribution
end of the business because of what
they term “too many headaches.”
“But who is more qualified to be a
distributor than someone who has
been at the retail end? David has
been buying singles and practically
running Norman Cooper’s ware-
house, and Bruce and I have many
years in the business.

“On the other hand, the reason |
decided to do this at this time is be-
cause | saw a dire need. I recently
went to two conventions, the Black
Music Assn. in L.A. and Black Ra-
dio Exclusive in Houston. While |
was at both, a lot of people gave me
records that were on labels I had
never heard of. They had no way of
getting their product distributed.

“When I returned home, I listened
to the product and a lot of it was real
good. There was no distribution so |
didn’t know what to do with the rec-
ords. I called Bruce (Webb) and Da-

(Continued on page 63)
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cluding extraordinary income) to
date, show the MCA Records group
in a much improved light.

Although the division’s first six
months’ revenues for fiscal 81
dipped from $81.414,000 from the
same period a year ago to a current
figure of $80,962.000, income more
than quadrupled, jumping from
$2,456,000 a year ago to $11.125.000
in the past two quarters.

Second quarter figures likewise
showed a decline in total division
revenue from 340,138,000 during
that period in '80 to $38.125,000 for
the quarter just ended. while oper-
ating income nearly doubled. In-
come for the second quarter of 1981
was $4.314.000 compared with
$2.179.000 for the same period last
year.

Overall, the corporation’s reve-
nues for the six month period ended
June 30 this year were $669,450.000,
compared with $627,237.000 a year
ago. Income before extraordinary
income dipped marginally, from
$55.230,000 or $2.35 per share in
1980 to $55.091.000 or $2.31 for the
same six month period in 1981.

Net income for the first six months
was $55,091.000 or $2.31 per share in
1981, compared to net income of
$67.505.000 or $2.87 per share in-
cluding extraordinary income of
$12.275.000 or §.52 per share for the
same period a year ago.

Second quarter figures showed
corporate revenues at $329.560,000
and income before extraordinary in-
come of $30.905.000 or $1.30, as
compared to revenues for the same
quarter last year of $304,477.000
and income before extraordinary in-
come of $29.591,000 or $1.26 per
share. Net income for that quarter in
fiscal "81 was $30.905,000 or $1.30
per share, compared to $41.866.000
or $1.78 per share a year ago. Latter
figures include extraordinary in-
come in that period in 1980 account-
ing for $14,275,000 or $.52 per share.

"~ Market Quotations |

As of closing, August 13, 1981

Annual

(Sales

High Low NAME P-E 100s) High Low Close Change
1% % Altec Corporation - 12 15/16 15/16 15/16 — 1/16
36 26% ABC 6 1461 29% 29 29% - %
45% 28% American Can 9 358 36% 36% 36% - %
4% 2% Automatic Radio 3 18 4% 4 4% Unch.
61% 46% CBS 7 68 52% S51%  51% -1
45% 34% Columbia Pictures 8 18 37% 37% 37% + %
7% 4% Craig Corporation - 27 7% 7 % - %
67% 49'% Disney, Walt 13 279 53 52%  52% - %
8% 3% Electrosound Group 25 112 4% 3% 4% + %
9 5% Filmways, Inc. - 832 7% 7% 7% - %
22% 14%2  Gult + Western 4 338 18% 18% 18% + %
19% 11% Handleman 9 26 15% 15% 15% - %
15% 10% K-tel 6 4 11 10% 1 + %
82%2 39 Matsushita Electronics 16 175 80% 80 80% - 1%
59 42% MCA 9 57 49% 48%  48% + %
14% 8% Memorex - 119 12%  12%  12% Unch.
65 50% 3M 9 2105 53% 52% 52% - h
90Y2 56% Motorola 1 218 69 67% 68% + %
59% 36% North American Phillips 6 17 47 46% 47 + %
20 6% Orrox Corporation 91 107 1% 11% 11% - %
39% 23% Pioneer Electronics 21 14  36% 36 36 - %
32% 20% RCA 8 1144 21%  21%  21% - %
26% 14% Sony 15 1467 212 21 21 - %
43 28% Storer Broadcasting 20 248 33% 33% 33% Unch.
6% 3% Superscope - 42 4% 4% 4% Unch.
32% 24% TattBroadcasting 10 51 31k A 31 Unch.
26% 17%: Transamerica 7 264 23 22% 23 + %
58Y%: 33% Warner Communications 17 798 51% 50  50% + %
OVER THE Sales Bid Ask OVER THE Sales Bid Ask
COUNTER COUNTER
Abkco — 1% 2 Koss Corp. 40 13% 14%
Certron Corp. 200 1% 19/16 Kustom Elec. 5 2% 3%
Data Packaging 10 7% 8 H. Josephson 28 h 1%
First Artists Recoton - 3 3%
Prod. — 4% 4% Schwartz
Integrity Ent. 30 8% 8% Bros. 20 3% 4%z

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributes to Billboard by Douglas J. Vollmer, Associate Vice President, Los An-
geles Region, Dean Witter Reynolds, Inc.. 4001 West Alameda, Suite 100. Toluca Lake. Burbank, Cali-
fornia 91503. (213) 841-3761. member New York Stock Exchange, Inc.

VIP Records Founder Files
Chapter Vil Bankruptcy

LOS ANGELES—The founder of
the onetime VIP Records chain and
major black music one-stop operator
here, Cletus R. Anderson, and his
wife, Helen, have petitioned volun-
tarily under Chapter VII of the
Bankruptcy Act for liquidation.

They list $491.000 in debts and
$5,000 in assets, composed of wear-
ing apparel and furniture, in their
petition. Anderson did business as

20th Century Going Strong
Despite Rumor Of Demise

By SAM SUTHERLAND

LOS ANGELES—To paraphrase
one pundit’s reaction upon seeing
his own obituary, reports of 20th
Century-Fox Records’ demise are
greatly exaggerated: after weath-
ering inevitable speculation on its
fate following takeover of its parent
corporation by entrepreneur Marvin
Davis, along with a substantial per-
sonnel cutback, the RCA-distrib-
uted label is very much intact.

Strong chart singles for three acts,
a summer schedule of related live
concert activity, a fall release lineup
as busy as any in the past year and
an artist roster virtually unaffected
by those twin hurdles all underline
label president Neil Portnow’s asser-
tion that the Fox label is staying in
business.

“It was a real problem for awhile,
convincing people we weren’t going
under,” confides Portnow of that
spring fever of rumors triggered by
Davis’ acquisition of 20th Century-
Fox and amplified further by label
staff cutbacks that coincided with
the buyout, both in late May.

Nothing can allay such epitaphs
like activity on current product,
however. “What happened was that
we succeeded bringing Jim Photoglo
into the top 30 on the singles chart,
we had a record from Stephanie
(Mills), and now we’re having a
huge record in Carl Carlton’s
single.”

With seven-inch and 12-inch

WwWWwWWw.americanradiohistorv.com

single sales approaching the half
million mark by Portnow’s estimate,
the young label chief proudly re-
ports Carlton’s “She’s A Bad Mama
Jama” is posting some of distributor
RCA'’s biggest numbers, reaching a
super-starred seven on the Soul Sin-

(Continued on page 70)

Robot Music and Freewax Records
until February 1981, operations be-
gun in October 1977 according to
the court dossier.

The list of unsecured creditors in-
cludes: ASM Records, Newark,N.J,
RCA and City 1-Stop and Sound
Music, both local operations,
$30,000 each; WEA, $56,000; Cali-
fornia Music and the defunct
Record Merchandisers, $50,000
each; ABC Records, now part of
MCA, $35.000; GRT, a defunct en-
tity, $7.000; CBS. $40,000; Poly-
Gram, $10,000; Ivy Hill, $5.000;
MCA, $4.000 and Word, Inc.,
$3.000. There are no secured credit-
ors.

Obligations taxwise to federal,
state and local agencies are not
available, nor are wage and contri-
bution responsibilities in the first
document filed late in July.

The filing also notes that $30,000
in shrinkage occurred in record and
tape inventories in the last year of
operation.

ayvogTig ‘1861 ‘22 LSNDNY
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dléy reacts with good-natured alarm after his re-
cent show at the Roxy in L.A. Singer Rosemary Butler smiles nonchalantly,

g

accustomed to these outbursts.

LOS ANGELES—CBS Records
and professional disk cutters here re-
main at a standoff over the manu-
facturing giant’s CX-encoded disk
program, despite a Tuesday (11) stu-
dio demonstration designed to allay
studio owners and operators’ fears
about the new technology.

Sponsored by the Society of Pro-
fessional Audio Recording Studios
(SPARS) and held at Motown Rec-
ords’ Hitsville Studios on Romaine
St. in Hollywood, the luncheon
meeting brought top executives from
CBS Technology Center. developers
of the CX “compansion” process.
and CBS Records, now manufac-
turing CX-encoded LPs, face to face
with engineers from most of the
city’s major studios.

Also on hand were reps from ma-
jor consumer and professional hard-
ware producers including Yamaha,
Pioneer and Sony from the former
camp, and Ampex, Neve, 3M., Otari
and UREI from the latter.

After Demonstration, Disk
Cutters Still Leery Of CX

But while attendees were quietly
attentive during the hour-long pres-
entation and system demonstration
given by Lou Abbagnaro of CBS
Technology Center, subsequent
floor commentary echoed the studio
community’s earlier objections to
the new noise reduction system (Bill-
board. June 27. 1981).

Triggering most of the engineers’
more pointed questions was an
added phase of the basic compara-
tive demonstration of encoded and
unencoded disk playback, ironically
added for the SPARS meet to under-
line CBS’ willingness to help studios
better understand CX’s operation.

After demonstrating the effect of
the CX system on conventional
disks, Abbagnaro then showed the
basic professional CX unit’s effect
on a 15 i.p.s. Dolby-processed tape
copy of the digitally recorded master
to Stevie Wonder’s “Hotter Than
July” album.

(Continued on page 12)
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Ochs Archives: Trash=Treasure
Old Photos, Disks Earn Value As Props, Memorabilia

LOS ANGELES—Yesterday’s
trash has become today’s bottom
line for the Michael Ochs Archives,
a unique multiple service combine
that functions as research facility,
historical consultant and prop sup-
plier to a growing clientele of motion
picture, television and music com-
panies.

For founder and sole employe
Ochs, much of the material routinely
supplied to programmers, journal-
ists, retailers and theater owners is
anything but disposable, even if it
often winds up in waste baskets at its
original destinations: publicity
glossies, artist biographies, movie
house lobby cards, posters and dis-
plays have become among his most
valuable resources as ongoing inter-
est in rock and pop continues to
spawn dramatic and documentary
film and video projects that require
period detail.

Add Ochs’ private collection of
disks, comprising more than 40,000
LPs and 60,000 singles representing
rock, jazz, r&b. ethnic music and
more esoteric genres from the ’30s
up to the present, and the combined
array of material is arguably the
most extensive stockpile of pop
memorabilia currently available to
commercial clients.

“l don’t throw anything away,
since you never really know what
you might have,” chuckles Ochs. a
former writer and publicist whose
full-time involvement with the ar-
chives is as much an indictment of
industry indifference to systematic
documentation as it is an outgrowth
of Ochs’ own decades as a fan.

“It started when [ tried to find a
record I'd loved as a kid,” recalls
Ochs. whose Venice. Calif.. house is
literally packed to the rafiers with
his files, records, memorabilia and
such added treasures as antique
broadcast and recording gear. “That
was back in '68, and I soon realized
that I'd have to start searching hard
for anything in that vein that I
wanted.”

He started by trying to reconstruct
his own original collection of records
before first expanding to a more
broad-based archive. “While I was
at Columbia Records in 1969, I saw
the label throwing away old files,
and I realized that if they continued
there and at other labels, even com-
mon publicity shots would soon be-
come rare,” he says.

By the mid ’70s, Ochs was regu-
larly supplying magazines and book
publishers with vintage ‘50s and "60s
photos, both candid and institu-
tional, while still working as a publi-
cist for ABC Records. Naming his
collection on the spur of the moment
to supply a photo credit, he even-
tually decided to market his services
as a consultant as well as use of the
collection itself, taking the Bettman
Archives as a basic model.

To his collection of photos, posters
and other visuals, which he says is
the largest in the U.S., Ochs has
added the resources of an inter-
national listing of collectors of other
related props. As a result, in recent
years he’s found himself in demand
from film producers.

Ochs has thus provided set deco-
ration and background resegrch,
coordinated legal clearances and
overseen soundtrack development
on various period pictures with a
musical theme. Among the projects
he’s been associated with are “Ani-
mal House,” “The Rose.” “Ameri-
can Hot Wax.” and unreleased pro-
ductions such as Francis Coppola’s
“Photoplay,” and “Radioland Mur-
ders,” produced by Lucasfilm.

www.americanradiohistorv.com

By SAM SUTHERLAND

More recently, he was tapped to
act as a consultant for “Fire On The
Mountain,” developed from a leg-
end that yielded the Charlie Daniels
song of that title and being produced
by Arthur Gorson. another musicin-
dustry veteran, and completed his
first full assignment as musical di-
rector for “Liar’s Moon,” an inde-
pendent film now being shipped to
distributors.

Buttressing that portfolio is Ochs’
involvement with tv projects such as
ABC’s highly regarded “Heroes Of
Rock And Roll,” Dick Clark’s “Rock
& Roll Years,” American Inter-
national’s syndicated “Comeback”

series and the German production,
“The Little Richard Story.” His ar-
‘chive is also on retainer for Casey
Kasem’s “Top Ten” television series.

Ochs, brother and one-time man-
ager of the late Phil Ochs, now sees a
key goal as further exploration of his
connections with other collectors.
“What I'm trying to do is organize
collectors in all different phases of
show business to create a centralized
archive,” he says.

“I don’t care about owning every-
thing myself—but I’d like to be able
to know just where it is for future

"

use.

Paramount, Soundstream
Slate L.A. Digital Facility

® Continued from page |

According to Dr. Thomas Stock-
ham, head of Soundstream, work on
motion picture digital audio remains
in its experimental stages. Sound-
stream will continue to service
record industry clients from the
West Coast base. he notes.

“Basically, Soundstream will pur-
sue its ongoing recording business,”
Stockham explains. “But the fact is
we will also be engaged in research
and development into the applica-
tions of digital sound recording and
editing to motion pictures and tele-
vision.

“The picture and video industry
face a much more complicated edit-
ing task than conventionally en-
countered in recording of music for
records,” adds Stockham. “We can’t
go into it without working out spe-
cial methods of editing.”

Offices, maintenance facility.
computer center and editing suite
will be a part of the new 2.000-
square-foot center.

Soundstream claims there will be
heavy use of the center from the be-

Bootlegging

® Continued from page |
thought as serious a violation by
many and bootleg product is much
more likely to penetrate the retail
mainstream.

The RIAA’s antipiracy wing will
be devoting more time to combat-
ting bootlegging, Yarnell says. This

ginning, with a “substantial”
amount of time already booked by
one major entertainment industry
firm believed by digital audio indus-
try sources to be Walt Disney.

Soundstream hopes to lure users
of competing digital recording sys-
tems to the center. The company
claims its newly introduced ad-
vanced editing method is several
times more efficient than competing
methods.

Jim Wolvington, senior Sound-
stream editor, was named to head up
the new facility, which will be the
base for all West Coast Soundstream
activity.

Stockham admitted the center was
opening more than one month be-
hind schedule, adding that Para-
mount gave the company a “neu-
tral” base from which to operate in
L.A. in terms of record label and
recording studio affiliations.

Soundstream also negotiated with
existing L.A. studios as possible sites
for the promised facility. Sound-
stream is a subsidiary of Digital
Recording Corp.

Rises In U.S.

effort will also make itself felt in the
area of videocassettes, where the
RIAA has staked a claim and where
bootlegging is rampant. In the gen-
eral field of video piracy. Yarnell’s
forces are increasingly coordinating
their campaigns with motion picture
groups.

Presidents Talk: Policies, Likes

® Continued from page 3

cute pirates and soliciting dealer
support. “We are active in the prose-
cution of those who steal our prod-
uct,” stated Bergamo, who added
that MCA is considering a reward
plan for consumers such as that run
by the MPAA. “We have to protect
our product,” he said, “both for you
and for us.”

Another security problem in-
volves returns. “We sometimes get
duplicates of our tapes back. They’re
in our boxes, and have been re-
shrink-wrapped.” CBS/MGM also
finds attempts to exchange or return
used product, and Leslie says his
company is looking at a security pro-
gram by Polaroid that would put an
irreplaceable tab on each tape box.
If the tab has been broken, the tape
is considered used.

The other panelists said they were
considering taking similar action.
and none of them believed in re-
turns. “This industry couldn’t have
unlimited returns,” claimed Leslie.
“Retailers and consumers just have

the obligation to be cautious in their
buying and dynamic in their mer-
chandising policies.”

On advertising, the manufacturers
were somewhat divided. Harris said
the market was too small to spend
money advertising, and added that
Paramount was not planning a
widespread campaign. Nostalgia
Merchant advertises in specialty
magazines, but has no co-op pro-
gram, and neither does MCA, which
feels the $5 million it spends pro-
moting a film originally is sufficient.

Supporters of co-op were CBS/
MGM and Disney. Jimirro re-
marked that local advertising was
the most effective because of the
small hardware owner population
nationwide. “With a national cam-
paign, we’re not reaching a substan-
tial percentage of our potential cus-
tomers,” he said. “Many people
don’t go into stores or read the verti-
cal magazines. It’s just not feasible to
do national advertising, so the next
step is co-op, to bring people into the
stores.”
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She'’s written hits

for a dazzling array of superstars.
Now she's writing them

for herself.

' ‘Fasy To Love Again” Y o

The pew single Mm g ‘ an s;/pe;b per;‘o;manf;;'es by
urt Bacharach, Lee Ritenoug
From. the Boardwalk album Lee Sklar Jeff POI"CBFO; Stave
SOmetlmes late At nght | Lukather and David Foster,
' sl . Millions of fans have already
Produced by Burt Bacharach & Brooks Arthur \ - seen Carole perform “Easy Jo
Featuni Love Again” when she co-hasted
eatunng the Mike Douglas Shovy ahd y 3
the lyrics of Carole Bayer Sager. guested on The Merv Griffin @Zy@ ol
the music of Burt Bacharactl Show and Solid Gold. AR i
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Warner Amex MTV:
Debuting New Music

By ROMAN KOZAK

NEW YORK —At the recent New
Music Seminar (Billboard. July 25,
1981). Dave Robinson. the founder
of Stuft’ Records. predicted in his
keynote speech that the new Warner
Amex MTV cable system should be
a great boost for new music.

After being on the air for a couple
of weeks (Billboard. Aug. 15. 1981).
dothe folks at MTV see it that way?

“Yes. vou should
have a format. and
vou should
play known music.
but just because
vou have that. vou
should not exclude
new  music.” savs
Bob Pittman. vice
president of programming for MTV.,
“I think there should be a balance.
and our balance iy that every other
song should be familiar to the con-
sumer. But that gives vou room to
turn them on to the new music.”

VES,

“"What we are already seeing. is
people saving. "gee. I've never heard
of these people. but the musicis very
good.” And we have the jocks saying.
‘there is a new group, vou mayv have
never heard of. but wait until you
see them. when they come on later
todav.” So there is a thrust. One of
the acts we play most often is the
Pretenders. That is certainly a func-
tion of how much video they have
produced.” he adds, noting that new
music artists have been the most ac-
tive in this field.

“In the early davs of album radio
you didn’t play someone so much
out of popularity. but vou played
who was making albums. So we are
plaving the people who made a lotof
video. Thatis why the Pretenders are
all over the channel. Absolutely.
new music. 1 think a guyv like Dave
(Robinsony} with some of the people
on his label. will not make it by just
being heard. They are a visual expe-
rience, and there 1s no way vou can
pack two million people in the clubs.
But thev can be secen on video. |
think. also. that the new music is a
lot fresher. Now some of the big es-
tablished artists can change with the
times. Like the Who. Thev are right
on top of it. Video is here and guess
what. thev got great video.”

MTV. which comes in sterco via

(Advertisement)

MASTER TURNED DOWN?
DON'T GIVE UP. . .

NLDC IS YOUR ANSWER

PHILADELPHIA — NLDC (National
Label Distributing Company) is a na-
tional distribution service set up with
the key independent distributors across
the country 1o expose. market. mer-
chandise and promote your product.
If you believe enough in your product
to spend time and money on 1t and it is
passed on by the majors. that doesn’t
mean il’s a loser.

Many passed on maslers have gone on
1o be hits. NLDC will get your label out
there and afford you the opportunity to
guide your own destiny in the record
business.

Understanding the problems of the
small indie we have structured a very
fair, affordable fee to set your label
up as a nalionally distributed record

company,
For further information call Steve
Schulman at NLDC central head-

quarters 215 568-0500 or write Lo NLDC
at 1529 Walnut Sureet, 6th Floor, Phila-
delphia, Pa. 19102

apout 225 cable systems to approxi-
mately 2 million homes 24 hours a
dav primarily uses record company
promotional videos for the bulk of
its programnung. It also does weekly
concerts with such acts as REO
Speedwagon.  Journey. Squeeze,
Cheap Trick and ELO. In additon.
the network schedules a rock-ori-
ented film every Sunday night.
Some titles include “Jimmy Plavs
Berkelev.” “Tunnel Vision.” “Mr.
Rock'n'Roll”™ and “Royal Flash.™

The “$20 million™ network is of-
fered to cable operators around the
country. who can either charge extra
for it. or offer it free to subscribers.
However. the cable operators are
obliged to offer it in sterco. hooking
up the tv 1o the home stereo systen.
An extra benefit is that all other
channels will also be heard on the
usually superior home sound svs-
tem.

Pittman says that MTV spends up
to $1.000 per tape to run it through
an image transformer. color correct
it and take out any video noise.
MTV also asks for the original audio
tapes for each video clip. so as not to
have to use third generation sound
found on most video tapes. “If it is
notin sterco. we make itstereo,” says
Pittman.

“You can’t do a channel like this
on the cheap.” notes Pittman. He
savs it cost 2.5 million to give MTV
its "look.™ The VIs (video jocks)
who introduce the music. about six
times an hour. spend altogether 14
hours a day at the video studio put-
ting their shows together. There are
also music news correspondents.
Though no one is on the air live, the
shows are as fresh “live on tape.”™ as
are Tom Snyder or Johnny Carson.
says Pittman.

MTYV has about 450 tapes in its li-
brarv. most made after 1977, and
Pittman savs he will give virtually
every new tape a shot. There is a ro-
tation with the most popular tapes
played about once every four hours,
while others may be plaved once ev-
cery three days. MTV pavs for films
and concerts. but refuses Lo pay for

(Continued on page 52)
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LOVELY LIVVY—Olivia Newton-John proudly points to her star in the side-
walk in front of Mann's Chinese Theatre in Holiywood.

George Clinton Sues WB
Over Stipend, Artist Ties

LOS ANGELES—Funk producer
George Clinton seeks $50 million in
compensatory and punitive dam-
ages from Warner Bros. Records in a
local Federal District Court suit
here. The father of Parliament/
Funkadelic claims the defendant at-
tempted to undermine his relation-
ship with artists Zapp and Bootsy
Collins and has failed to pay him his
agreed-upon 350,000 monthly sti-
pend for June and July, 1981.

Clinton has provided Judge
Marian R. Pfalzer with a copy of his
April 1981 binder with the defend-
ant, which provides $50,000
monthly to Clinton for 18 months
with three 18-month options, plus
$150.000 for cach album he s to pro-
duce every four months. The
$150,000 album advance includes
recording costs. Advances are re-
coupable against a 15% of 100% of
retail rovalty. which can graduate to
16% if certain provisions are met.

Judge Pfalzer has already turned
down a Clinton request for a tempo-
rary restraining  order against
Warner Bros. Records using Clin-
ton’s name and likeness on any re-
lecase and to enjoin the defendant
from releasing a Clinton-produced
package, "The Electric Spanking Of
The War Babies™ by Funkadelic.

Clinton charges that when the la-
bel failed to pay him his monthlies.
he could not afford to do his usual
promotion and advertising program.

Cheap Trick Files Pact Suit

LOS ANGELES—Rock group
Cheap Trick seeks to void its record-
ing deal with CBS Records and asks
for $28 million in total damages in a
suit filed here in Superior Court.

Plaintiffs Rick Nielsen, Brad
Carlson and Robin Zander, mem-
bers of the group, and Cheap Trick.
Inc., charge CBS and producer Tom
Werman with breach of contract, in-
terference with prospective business
associales, improper accounting and
inducement to breach in their com-
plaint.

Meanwhile. the group has also an-
swered charges made in an action
filed by CBS in the Supreme Court
in New York (Billboard, Aug. 8,
1981), denying key allegations in
that complaint and demanding a
trial.

In their action here. the group al-
leges numerous breaches of its obli-
gations as outlined in their original
Aug. 1. 1976 contract with CBS. in-

cluding failure to accurately account
royalties and other compensation;
failure to market their product to the
group’s own optimum benefit;

wrongful payment to producer Wer-

man of monies duce the group: and
manufacturing of inferior quality
product on the group by CBS.

Arguing that CBS" actions have
materially breached its contract with
them, plaintiffs charge that their
contract with the label, originally
slated to expire after July 31, 1981,
be terminated.

Damages sought include $3 mil-
lion claimed lost as a result of the de-
fendants’ breach, $10 million
deemed as resulting from “lost op-
portunities™ via outside contract
prospects. and $15 million in puni-
tive and exemplary payments.

In their response to CBS® suit,
meanwhile, they petition transfer of
the action from Supreme Court to
U.S. District Court.

www americanradiohistorvy com

crippling the potential of the album.

The complaint states Clinton also
turned over his half interest in Rub-
ber Band Music to William “Bootsy™
Collins recently so that he could be
assured of getting exclusive product
from Zapp and Bootsy Collins. He
claims the defendant prodded Col-
lins o not provide the recordings to
Clinton.

Clinton also asks the court to force
Warner Bros. Records to return the

(Continued on page 15)

‘Right’ Rock
Propaganda
In Britain

By PETER JONES

LONDON—Extremist right wing
political groups are successfully re-
cruiting new members among young
rock fans here by using pop concerts
o push racist propaganda. accord-
ing to an independent survey just
published here.

While racist slogans and leaflets
arc much in evidence at shows by
bands like Madness and Bad Man-
ners, who firmly disclaim any politi-
cal affiliations. the right wing gangs
deliberately  disrupt performances
by openly multiracial groups like the
Specials.

These are some of the key findings
of the report “Rock On The Right.”
by the Center for Contemporary
Studies. It says that organizations
such as the National Front and the
British Movement have switched
their emphasis from football
maitches and school playgrounds to
“launch a fight for the control of the
hearts and minds of British youth on
the rock concert floor.™

This follows theorizing (Bill-
board. July 25. 1981) on whether
music acts had helped incite the

(Continued on page 53)

Labels Take BIN

® Continued from page 3

BIN is being demonstrated to ra-
dio programmers during the Na-
tional Assn. of Broadcasters Radio
Programming Conference at the
Hyatt Regency in Chicago Sunday
(16) through Wednesday (19) at
Billboard's suite and exhibit booth.

After Demonstration, Disk
Cutters Still Leery Of CX

® Continued from page 10

Larry Emerine of Precision Lac-
quer, which mastered the LP for
Motown, quickly detected what he
felt were audible changes in the pro-
gram, and CBS" asscrtions that these
would be lost on the average con-
sumer lacking a consumer decoder
were to little avail.

“You're going to have a tre-
mendous amount of resistance be-
cause the system is audible”
charged Emerine. =l can’t believe
Stevie would ever buy it with the
kind of transicnts that were on the
original digital master.”

Abbagnaro himself had acknowl-
edged prior to the demonstration
that his engineering audience would
be able to detect program changes
when listening to CX-¢ncoded mate-
rial played back without the decod-
ing circuitry designed to complete
the process started in the mastering
room, where CX disks would un-
dergo signal compression prior to
master cutting.

But although his listeners with-
held comment in the earlier portion
of the audio demonstration, Eme-
rine’s objections to the Wonder
demonstration brought assent from
the floor.

“I think it's ludicrous,” interjected
another engineer. “You’re adding
another thing in the audio chain that
can screw up. ... It seems like it’s
being crammed down our throats.”

CBS Records”Cal Roberts. senior
vice president of manufacturing and
operations for its Columbia Record
Productions manufacturing arm,
sought to deflect listeners’ fears that
CX would create new problems for
the general market where the decod-
ers are only now beginning to ap-
pear. “It's not to take the record and
simply degrade it in an unencoded

state.” said Roberts when con-
fronted with the view that con-
sumers would be getting an inferior
disk.

“We've endorsed it because we
originated it, but so has WEA and so
have all the other labels that are
adopting it.”

A listener’s admonition that
WEA's (X statement was contin-
gent on approval from individual
artists led Roberts to note that CBS
itself was using the CX encoding
only where the artist agreed. “This
isn’t a pressure situation where we're
putting people in a box and saying.
“You've gottodo this.” ™ he asserted.

An unidentified engineer sub-
sequently charged that two MCA
acts, Bernadette Peters and the Ros-
sington-Collins Band, had in fact
been pressured 1o use CX but re-
fused to do so. MCA/Whitney. the
studio facility affiliated with that
major, reportedly dismantled an ini-

(Continued on page 15)

Video Outlets
For Musicland

® Conunued from puge 3

California Bay Arca malls. Already
open is the first pilot store in Rich-
mond. with stores to follow in Con-
cord, San Jose and Hayward malls.
All locations will be approximately
3.500 square fect.

Vidiom will be managed nation-
ally by Bob Ponzetti, reporting
directly to Eugster. Stores’ product
mix will include videotape record-
ers, video disk players, big and spe-
cialty screens, computers, video
hardware accessories. blank video-
tape, prerecorded videocassettes and
video disks.
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“SHORT BACK N’

SIDES”

=1 )

No one knows how to rock quite like Ian Hunter.
A legend whose exuherant music refuses to be upstaged by anyone.

A CUT ABOVE THE RE

Ian’s new album has all the style you'd expect and the added

Groomed for success,

excitement of Mick Ronson, Mick Jones

, Ellen Foley and Todd Rundgren.
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roll restyled for right now.
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Includes the single

“I Need Your Love

It’s good old rock n

Watch for Ian Hunter on tour.

Tlhe single C1S 2542

Produeed lb_\ Mick Ronson & Mick Jones

Mavagement:

The Cleveland Entertainment Co npany
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General News

E/A No Longer Boutique Label

Label Diversifies, Growing After ‘Aberration’ In °79

® Continued from page 4

artists to make records, I'd be speak-
ing to you from a storefront on Sun-
set Blvd. with the eight people who
work for us. Jackson Browne owes us
nine more albums, but at his rate of
production, he’ll be here when our
grandchildren are involved in the
company.”

Surely Smith’s grandest coup has
been wooing Lundvall away from
CBS. “I always thought that Bruce
was superior management in an in-
dustry that’s not blessed with an
abundance of superior manage-
ment,” Smith states.

“It was difficult to interest the
president of our main competitor to
join us in a role less than the presi-
dency, but the opportunities it gave
Bruce to express himself with a small
label and spend almost all his time
dealing with talent made the differ-
ence.

“I'd been having talks with Bruce
since the end of '79. It was a miracle
that (the rumor) never got out. There
was a whisper here and there, but
nobody had any hard evidence.

“Bruce wasn’t reared in the WEA
organization, so he has an outsider’s
view. He can tell us how we're per-
ceived out there by CBS and any-
thing CBS did in terms of marketing
that could be of value to us.”

“I also want him to go to Europe
and cover us in the East. E/A has
had no presence in the UK. War-
ners has had Sire and Bob Krasnow
jumping over there, Atlantic has had
Phil Carson there, CBS has made
periodic raids, A&M and Chrysalis
have had very good people there.”

Smith says that Lundvall’s pri-
mary responsibilities are as senior
vice president of E/A; that the exec-
utive’s own, still-unnamed label
constitutes a “a very small partof his
arrangement here.

“There is funding for a label.”
Smith says, “very minimal funding,
the price of one record album in the
rock’n’roll world. Bruce can search
through the archives and pick up
some old albums and sign artists on
very minimal deals. If he signs a
Grover Washington, it’s for E/A.

“This label won’t require the ef-
forts of our promotion staff or great
amounts of advertising dollars. We
want it to pay for itself. Bruce is very
anxious that it not lose money. If it’s
successful we'll just pour the money
back in there. We're not looking to
make great profits.

“And somewhere down the line
Bruce is looking to acquire the label
and we've made provisions for that
too. It might be something that
Bruce is thinking about six or seven
years from now: rather than stay in
the mainstream record business he’d
have a label that's nice and small
and he can make a living from it.

“We would continue to have dis-
tribution rights for the label.,” Smith
states, likening it to Nonesuch,
E/A’s classical line. “It's of great
value to this company.” he says. “not
monetarily, but for what it repre-
sents. If you have a classic line or a
jazz line, it brings nothing but credit
to your company.”

Smith says now his team is in
place. “We have extraordinary
depth and consistency in manage-
ment.” he boasts. “That’'s what a
record company’s all about. Artists
come into popularity and move out;
the people who are running the com-
pany stay on. It’s not an accident
that the same companies are success-
ful almost every year.

“It’s self-serving to say we've got a
great company, but I didn’t say that
two years ago. [ say it now. We have
people who are able to do their jobs

without Daddy interfering. I feel
very confident now about going
away or pursuing a deal. I wasn’t as
confident before that our stature .at
WEA vis-a-vis the other two com-
panies was a strong one or that we
were as powerful out in the street as
we might be.”

Smith says he came close to sign-
ing distribution deals with both Mo-
town and Philadelphia Inter-
national before finally pacting with
Solar a few months ago.

“There was an intent on both sides
for us to distribute Motown,” Smith
says, “but that became difficult to
work out logistically. It was a much
more complex arrangement than the
Solar deal, involving catalogs and
returns and inventory, none of
which we faced with Solar.

“We had lost millions of dollars
trying to get into the black music
business. It was hard starting from
scratch, doing it artist by artist.”

From now on, though, Smith is
looking to individual artist acquisi-
tions rather than custom label deals.
“Solar was different.” he says. “So-
lar filled an enormous void for us
and came with four established acts:
that’s pretty hard to find.

“I don’t want to make a lot of cus-
tom deals. We're not a large enough
company to absorb it and there’s al-
ways a built-in danger of setting up
adversarial relationships—yours and
ours.”

Smith recently pared down E/A’s
distribution arrangements with
Planet and Beserkely, retaining
rights to the most profitable artists in

CX Show Fails
To Still Disk
Cutters Fears

® Continued from page 12
tial CX installation in its mastering
room.

If the mood among the SPARS
members was openly skeptical, the
session’s overtime length likely buf-
fered some of the resistance. By the
time Abbagnaro’s demonstration
had concluded and the furor began
heating up, a significant number of
attendees had left.

A note of mediating caution was
also struck by Guy Costa, director of
the Hitsville facility, who sought a
middle ground by noting, “I think
we've lost focus here. We're making
records for consumers, and if the
were willing to spend $10,000 for
tape machines, you can bet the hard-
ware manufacturers would be
happy to sell to them.

“But they aren’t. They're listening
to our records over AM and FM.”

That said, however, Costa himself
confessed he had problems with the
system’s impact on program mate-
rial prior to decoding, and its ramifi-
cations for his artist clients. “I'm not
defending the system.” said Costa.
“I can hear the changes and. person-
ally, I don’t want my own system
here going through it.”

A conclusive verdict from studio
interests likely remains in the future,
however, since one of CBS’ goals in
its presence here last week was to en-
courage individual facilities to sign
up for on-site demonstrations. At
least three studios, among them the
Record Plant and Sound City, were
already confirmed at the SPARS
session.

Other studios represented in-
cluded Chateau Recorders, A&M,
Sunset Sound, United Western,
Wally Heider Recording. Elektra
and IAM.  SAM SUTHERLAND

each case, the Pointer Sisters and
Greg Kihn.

Smith says that a major emphasis
at E/A now is on finding ways to sell
records through other than the nor-
mal channels. The company is using
Warner Communications research
and has also retained its own outside
consultants.

“We just made a deal with Con-
way Twitty.” Smith explains. “He
plays in rural areas and sells out. But
there aren’t record stores out there.
Maybe we can develop a system to
bring records to them—the old mo-
bile one-stop idea of carrying the top
50 country albums and singles.

“Qur customer base is shrinking.
When Peaches gets in trouble and
Korvettes disappears, you know you
need some other avenues to sell rec-
ords. Finding them is more of a chal-
lenge to us right now than getting
into video.

“We have a department to make
videos when they're needed, but it’s
still peripheral. We’d swap it all for
picks at the 10 top radio stations
around the country.

Does Smith still enjoy the record
business as much as he used t0? I
don’t think so,” he replies. “There
were periods when the business was
expanding 20% a year and we were
on the cutting edge sociologically.

“Now I’'m involved in reading fig-
ures and having financial meetings
and that’s not as much fun as spend-
ing a lot of time in the studio and
talking about projects.”

DROZ VISIT—Henry Droz, president of the WEA Distributing Co., visits the

Hegewisch Records store in suburban Chicago during a recent trip to the Mid-

west. Seen, from left, are: Droz; Joe Sotiros, president of Hegewisch Records;
and Rick Cohen, Chicago sales manager for WEA.

Song Immortalizes Rail Commuters

NEW YORK-The performer/
writer of a song, “The Commuter,”
has been going directly to his au-
dience to drum up interest in his
own disk performance.

Seth Greenky has been passing
out copies of the disk, on his Green

Clinton Sues

e Continued from page 12

master tapes for Funkadelic’s “War
Babies” release to him.

The contract between Clinton and
Warner Bros. also provided for a
$200,000 foan to Thang Inc. and
Rubber Band Music at the time the
pact was completed.

Key Records, to riders of the ailing
Long Island Railroad at Penn sta-
tion here. The song takes a wry look
at the travails of the commuter.

Springsteen Plans
Viet Vet Concert

NEW YORK —Bruce Springsteen,
Pat Benatar and the Charlie Daniels
Band are among the artists who plan
to perform in benefit concerts for the
Vietnam Veterans of America.

All proceeds from the Aug. 20
Springsteen concert at the Sports
Arena in Los Angeles will be used
for the VVA.

IN ASSOCIATION WITH

MUSIC

October 10,

Commonwealith Pier

COLUMBUS WEEKEND LIVE!

NEW ENGLAND'S LARGEST MUSIC

MARKET COMES

11, 12, 1981
Exhibition Hall, Boston

ALIVE . ..

TRADE AND CONSUMERS INVITED

AUDIO, VIDEO, MUSICIAN SERVICES

EXTENSIVE MEDIA COMMITMENT

TOP NAME ENTERTAINMENT

CAN YOU AFFORD NOT TO BE THERE?

PLAYER & LISTENER

FOR EXHIBITOR INFORMATION
CALL OR WRITE:

MUSIC EXPO 81

263 SUMMER STREET
BOSTON, MA 02210
617-426-2342
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Commentary

Agent & Promoter In Concert

By ALEX HODGES

Every year, we hear and read about the state of the music in-
dustry, i.e. are record prices too high, are concert tickets too
high, what’s in vogue or out, etc. This surface dialog appears to
be just that. Even with forums, there is
little true in-depth dialog. Nobody
really tries to correct the problems that
seemingly exist. From agents, to man-
agers, to promoters—everyone talks
about these problems, but nobody of-
fers any solutions.

When industry people talk about
what’s in or what’s out, they tend to re-
gionalize music (e.g. “southern rock,”
“L.A.sound,” “New York sound,” etc.).
But good music is not regional.

I have found in my business that real
talent, when it is backed by consistent
effort, has and will continue to rise to
the top. If you look back into the ’60s,
you see that even enormously successful
artists like the Rolling Stones, Jefferson
Airplane/Starship or Eric Clapton have
had their share of plateaus and valleys,
as well as peaks.

I contend that, when these peaks hap-
pen, it is sheer poppycock for record
companies to see the success in terms of
a national acceptance of a regional
form. We’ve seen that type of “signing
syndrome” at a record company level
several times. There was a time in the
mid ’70s when record companies would
sign just about any band south of the
Mason-Dixon Line that wore blue jeans
and cowboy hats. If the LP didn’tsell, they’d attribute it to wan-
ing acceptance or a regional style of music. Again, sheer poppy-
cock.

Here is what people buy: quality. They buy new and differ-
ent songs which are well-delivered and well-performed. The
public doesn’t buy mediocrity or copycats. When all is said and
done, the public is smarter than most people give them credit.

If a record company hears six songs from a new band and
sees something there, though it may not yet be fully developed,
they should put pressure on the band to write more songs. This
is not a rejection of the group. Nobody wants a band that has
only one album in them. If I were in the manager’s position, I'd
be more than willing to have the group go back and write more
songs.

RHEH AT

Alex Hodges:
there's a risk; if a person calls himself a
promoter, he'd better promote to the hilt."

‘We have to stick with
the people that we sign’

I don’t think any of us can afford to sign groups and throw
them out to see what sticks. Each project has its own time. We
have to be thick-skinned enough to stick with the people we
sign. We have to be able to stick to our convictions.

If we have good judgment and stick with our projects, we’ll
come up a winner. We must work hard and learn by our mis-
takes. We can’t run our offices by waiting for the next phone
call to dictate our lives. We must set our goals and follow
through.

Just as a songwriter can’t write his songs based on what he’s
heard on the radio, our contributions depend on whether we set
our own course, or just follow.

I think the music business has grown and matured within the
context of the word “business.” In some ways, it has become
more sophisticated, but that sophistication comes in the form of
contracts, technology, language, communication and mathe-
matical formulas. When it comes to the song and the perform-
ance, it always will be an emotional experience. What makes it
a financial success is the chemistry and mix of the emotional
experience and business expertise.

As an agent, I see promoters who buy talent, produce and
promote shows. When we actually sell an act to a promoter who
puts tickets on sale, we've made a step from dialog to the real
world.

In today’s market, a good majority of promoters cannot proj-
ect and predict as they once could. There are two basic reasons
for this. First, the marketplace itself is in a great state of flux.
This is due to a scarcity of dollars, saturation of music event al-
ternatives, and shifts in age demographics. Secondly, many
promoters are scurrying around trying to expand into new mar-
kets or new cities, and are not doing their homework in their
primary markets.

I recently talked to a promoter who lamented. “I've done so
well since 1977 that I can’t believe I'm losing money in 1981.”
As if four years of success is any great measure.

On the other hand, a number of major promoters this year

“Where there's a gain

have gone from doing 50 shows in six months to doing less than
20 in the same period. What this means is that while some pro-
moters are complaining about losses in volume, the smart ones
are cutting back on their numbers,
doing their homework, picking and
choosing, and getting back to basics.

Successful promoters are the ones
showing creativity and good packaging.
A notable example was the “Round-
Up” show in Philadelphia at J.F.K. Sta-
dium, promoted by Electric Factory
Concerts. This show headlined the
Allman Brothers Band, the Marshall
Tucker Band, Outlaws, and guested
Molly Hatchet and .38 Special.

While skeptics predicted a half-
house, Larry Magid espoused the confi-
dence that it would sell out all 90,000
tickets at $15 each. Larry was right. The
show sold out in advance, grossing
$1,350,000.

None of these bands had current hit
product and all had appeared in that
market within the last 6 to 10 months.
But Larry understood and created a
once-in-a-lifetime combination pack-
age. He created an event, and proved
that in packaging, the sum is greater
than the parts.

On the other side of the coin is the
promoter who decides to promote out-
side his primary markets, spending his
time on airplanes trying to expand into
unfamiliar and distant cities.

This promoter will get on the phone between flights and so-
licit agents for a headline attraction in some city. Once he out-
bids the local promoter and has been granted a contract to pro-
mote the headliner, he fails to follow through on packaging the
support attraction.

Suddenly he awakens, but it’s too little, too late. The result is
a cancelled or poorly attended show, a financial loss for the
promoter, tears of woe and embarrassment for everyone.

When a promoter calls an agent to look for a special guest
band for his concert, he shouldn’t just ask, “Is anybody avail-
able?” or “Who is available?” He should pursue the support
band he wants with vigor. He should create interest and de-
mand answers to his offers. Also he must be ready to pay the
bill of fare.

No longer is an unknown band with a new and unheard al-
bum a real support band. Such a band is not a ticket seller.
Also, it’s not true that a formerly unknown band will sell tickets
because of a hit single. A single, without more, isn’t enough to
add meaning to a show.

In today’s market, when it costs so much to advertise and put
on a show, it’s foolish for a promoter to sell tickets on the basis
of a headliner plus TBA. Routinely, many promoters are sim-
ply buying a formula number of radio spots and hoping that
the people will buy tickets.

To me, one of the worst lines I could possibly hear is: “I
bought my spots, so I know the fans were informed.” This pro-
moter is one who has either forgotten how to promote or was
just plain lucky in the past.

If promoters will stay on top of things, they’ll come through
with more successes than failures. Where there’s a gain there’s a
risk; if a person calls himself a promoter, he’d better promote to
the hilt.

‘In packaging, the sum is
greater than the parts’

Likewise, agents must wake up to the reality that promoters

don’thave an endless stream of revenue. It’s wrong for agents to

“sell” a promoter a losing show and not expect the promoter to
exercise his right to cancel or just plain pass.

Agents who book a band too often in the same market, or in
two markets which compete with each other, will feel the result
of oversaturation. To fight for your own band’s financial well-
being and career is proper, but over-saturation and “milking” a
band are destructive.

The results of bad tour booking will be felt by both promoter
and band, and ultimately by the agent as well.

Alex Hodges is president of Empire Agency Inc., a booking
agency based in the Atlanta area, whose clients include the
Allman Bros. Band, Atlanta Rhythm Section and the Charlie
Daniels Band.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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HAPPY INTERVIEW—WLS jock Ste

t)

k!

: {
ve Dahl jokes with Elektra/Asylum record-

ing artist Joe Walsh as Walsh stopped by the station to promote his new al-
bum “There Goes The Neighborhood.”

AND ‘TO EAT CROW’

U.S. Prepares For
Regional 9 kHz Meet

WASHINGTON-The facts were
the same but the conclusions
changed when the Federal Commu-
nications Commission voted to re-
tain 10 kHz AM channel spacing
Aug. 4 (Billboard, Aug. 15, 1981).
When the U.S. team takes this re-
versed position to Brazil for the sec-
ond session of the Region Il confer-
ence in November, “we're going to
have to eat a little crow,” expects Art
Kosatka of National Telecommuni-
cations Information Administration
(NTIA).

At the State Dept.. Gordon Huff-
kutt anticipates “more difficult
problems™ resolving international
interference issues at Region 11 with
the U.S. supporting 10 kHz spacing.
Only Canada. the U.S. and Argen-
tina are clearly for 10 kHz, Huffkutt
says. Mexico is on the fence and
most Caribbean and Latin Ameri-
can nations support a switch to 9
kHz.

“Switching to 9 kHz is the obvious
way 1o resolve interference prob-
lems,” Huffkutt says, “because it
simply gives you more channels to
work with.” But FCC Broadcast Bu-
reau Chief Dick Shiben insists that
interference problems will be com-
plicated whether it's 9 kHz or 10
kHz, particularly in the case of the
expanded Cuban inventory. Shiben
and Huffkutt both anticipate that
the AM channel spacing issue will
be one of the first items addressed on
the November Region 1l agenda.

The Panel of Experts study, which
came out of the first session of Re-
gion Il meetings in Geneva earlier
this year, did not provide the clear
analysis U.S. officials hoped for be-
cause of computer problems. The
study report was inconclusive, sug-
gesting that either 10 kHz or 9 kHz
spacing would work equally well de-
pending on other engineering tech-
niques used to increase services.

The National Assn. of Broad-
casters, which has always opposed a
switch to 9 kHz because of conver-
sion costs to broadcasters, was elated
over the FCC decision. “The only

use for 9 kHz was appeasing the Cu-
bans. That’s why the U.S. position
switched,” says NAB's Jim Popham.

FCC Commissioners Anne Jones
and Joseph Fogarty, the two dissent-
ing votes Aug. 4, believe that a
switch to 9 kHz may have had a sep-
arate value by creating more chan-
nel space for minority broadcasters,
public stations and daytimers. “In
an era in which the Commission is
ostensibly moving toward deregula-
tion,” Jones and Fogerty said in a
joint statement, “it is disquieting to
see a majority balk at the prospect of
lowering entry barriers and provid-
ing opportunities for additional
competition in broadcasting.”

Daytimers are predictably upset
with the decision to retain 10 kHz
channel spacing; however, NTIA
filed a petition with the FCC
Wednesday (12) suggesting that
daytimers’ hours be extended 30
minutes in the morning and in the
evening, and that daytimers be
allowed to apply for more powerful
signal authorizations. That proposal
holds out some hope but daytimers’
enthusiasm for the NTIA plan is
limited.

Radio Programming

NAB EXPECTS 1,800 TO ATTEND

Programmers Gather in Chicago
With 24-Hour Satellites In Mind

® Continued from page |

Sklar reasons, “Since it’s a whole
new idea, we've got to get people (ra-
dio station personnel) as comfort-
able as possible with the idea. We
call it franchising. We supply the
hamburgers. but the station’s got to
cook them.”

Dwight Case, another panel mem-
ber, who is president of Sunbelt
Broadcasting Group, which is offer-
ing a 24-hour Tristar service, will
emphasize that the service is a
“working tool for program directors.
The key is for programmers to un-
derstand how it functions and not
fight it.”

Case plans to get his system oper-
ational around Oct. 15. He says “We
are in the process of going after
people and affiliates.” E. Karl.
former national program director
for Scripps-Howard and Nation-
wide, has been hired as senior vice
president and program director.

WLIR HANGS
IN THERE

WASHINGTON — The WLIR-
FM cliff-hanger continues. The
Garden City, N.Y. AOR station re-
mains on the air despite an FCC rul-
ing that they shutdown by August 4.

The station has filed for reconsid-
eration, a process which General
Manager Elton Spitzer estimates
could take “six weeks to six months.”

The original FCC complaint, filed
over an incident which took place in
1972, alleged that licensee Stereo
Broadcasters, Inc. had made an il-
legal transfer of control through a
leasing agreement.

Spitzer said one reason for the
lengthy delay in resolution was a

competing application for the li-

cense. One of the principals in that
application, since withdrawn, was
severely injured and petitioned for
several delays.

Although Case hates to puta label
on the format (he prefers to say it is
aimed at 25-t0-34-year-olds) it is
best described as adult contempo-
rary.
Also on the panel will be Craig
Hodgson of Continental Radio of
Portsmouth, Va., which hopes to be-
gin satellite distribution Sept. 15 of
an adult contemporary format that
will include 25% contemporary
Christian music by such artists as
B.J. Thomas and Dion.

Station relations rep F. Richard

Tomorrow's Super DJs? |

CHICAGO-—The following is a
rundown on a select group of Dls,
who might be radio’s super person-
alities of tomorrow. They are the se-
lect few that have been thus far
named to air shifts on the new full-
service satellite networks.

For Satellite Music Network’s
Country Coast to Coast:

Gary Semro, 5 to 9 a.m., former
DJ at KGA-AM Spokane, KCKN-
AM-FM Kansas City, winner of
Billboard’s Country Personality of
the Year award in 1974 and 1975.

Jon Anthony, format program di-
rector and 9 a.m. to noon, former

.d. and operations manager at
WIEZ-FM Chicago, winner of Bill-
board’s Country Program Director
and Personality of the Year award in
1979.

Don Bishop, noon to 4 p.m.
former DJ at WCLR-AM Chicago,
WRQX-FM Washington.

Jim Morgan, 4 to 8 p.m., former
DJ at KCKN-AM-FM Kansas City,
KOIL-AM Omabha.

Larry Watts, 8 p.m. to midnight,
former DJ at KOSI-AM (now
KEZW) Denver, KLAK-AM Den-
ver.

Barb Wunder, midnight 10 5 a.m.,
former DI at WSUN-AM St. Peters-

AOR SuperStars Big In Medium

NEW YORK—Burkhart Abrams’
AOR SuperStars format is booming
across the country in medium size
markets, the latest flood of Arbitron
reports discloses. SuperStars has
moved into first place on stations in
Columbus, Ohio, and Atlanta and
has doubled its audience share in the
Albany-Schenectady-Troy market.

The format has also registered
substantial gains on stations in Ok-
lahoma City and Jacksonville. This
is partofa healthy AOR picture that
also includes WKDF-FM moving
into market leadership in Nashville.

These latest reports also pinpoint
some new formats and new call let-
ters with success stories from such
stations as adult contemporary

_Out Of The Box___

LAS VEGAS—ELO’s “Twilight” from the group’s new Jet album “Time” is
the top pick by Jesse Summers for his AOR KENO-FM.

In fact, it’s the only add Summers has made this week or last, but another
prime candidate is “Jealousy” by the Dirt Band from their new Liberty album.
Summers is also looking at the new MCA Sniff’n’ the Tears album and the new

Elektra Riot release.

But he’s most enthusiastic about ELO, which he says has produced “one of
their finest albums in a long time.” This is a return to the mainstream. “The
whole album is good AOR,” he adds. noting that such cuts as “Hold Tight”

will also work well on Hot 100 formats.

WMYX-FM Milwaukee, Hot 100-
formatted KZZP-FM Phoenix, jazz
formatted WYBC-FM in the New
Haven-West Haven market and
KKKQ-AM Phoenix with a wild
mix of r&b and rock.

Also covered are Arbitron results
from Indianapolis, Louisville, Provi-
dence-Warwick-Pawtucket, Salt
Lake City-Ogden and Chico, Calif.

* * *

MILWAUKEE—Adult contem-
porary WMYX-FM. with a new for-
mat (it used to be beautiful music)
and new call letters (it used to be
WNUW) has doubled its audience
from the fall and a year agotoa 3.6
share. In the fall, the station had a
1.5 and a year ago it had a 1.3.

MOR giants WISN-AM and
WTMI-AM continue to battle for
first place with WTMIJ holding a
slight edge. WTMJ has a 10.7 share,
down from 12.3 in the falland 150 a
year ago. WISN has a 10.1, down
from 11.0 in the fall and 10.3 a year
ago.

Adult contemporary WQFM-FM
has apparently not been hurt by the
gains of WMY.X. The station is up to
a 6.0 share, from 4.3 in the fall and
3.7 a year ago. Both Hot 100-format-
ted WOKY-AM and WZUU-FM

www.americanradiohistorv.com

are up. WOKY is up t0 4.0 from 3.0
in the fall and 3.4 a year ago and
WZUU is up to 5.3 from 4.8 in the
fall and 4.0 a year ago.

Country WBCS-AM is almost un-
changed with an 8.3 share, from the
8.2 it had in the fall, but this is off
from 8.7 a year ago. AOR Super-
Stars WLPX-FM has a 6.3, up from
6.0 in the fall, but down from 7.2 a
year ago.

*  x *

COLUMBUS—-The AOR Super-
Stars format is booming here as
WLVQ-FM climbs to a 15.9 share,
holding on to the number one spot
in the market. This is up from 14.0 in
the fall and 12.5 a year ago. Country
WHOK-FM is up to 4.6 from 3.7 in
the fall and 2.9 a year ago.

Adult contemporary WXGT-FM
is up to 10.8 from 9.1 in the fall and
8.2 a year ago. MOR WCOL-AM is
upto7.9from5.2in thefalland 6.8 a
year ago. Similarly formatted
WTVN-AM isdown t0 7.3 from 12.3
in the fall and 10.0 a year ago.

A surprise in the market is easy lis-
tening jazz formatted WVKO-FM,
which is up to a 3.4 from 2.2 in the
fall and 2.9 a year ago.

*  x

ATLANTA—WKLS-FM, which

Lee predicts success for this format
because “people are tired of smut
and dirt on tv and hard rock’n’roll
on the radio.” Lee does not have any
figures available on stations that
might use this service, but he adds,
“We're talking to0 a number of sta-
tions.”

In addition to the record attend-
ance, this year’s radio conference
features 76 exhibit booths, a sell-out
of available space in the Hyatt Re-
gency and up from 52 last year, and
60 suites, up from 48 in 1980.

burg, Fla., WIEZ-FM and WIID-
AM Chicago.

For Satellite Music Network’s
adult contemporary StarStations:

Bob Leonard, 5 to 9a.m., WEFM-
FM and WLS-AM Chicago.

Robert Hall, format program di-
rector and 9 a.m. to noon, former DJ
at CKGM-AM Montreal.

Paul Trembley, noon to 4 p.m.,
former DJ at WHAM-AM Rochés-
ter, WELI-AM New Haven.

Ron Britton, 4 to 8 p.m., former
DJ at WCFL-AM Chicago and
voice of Chickenman.

John Calhoun, 8 p.m. to midnight,
former DJ at WEFM-FM Chicago,
KBEQ-FM Kansas City.

Susan Reynolds, midnight to 5
p-m., former DJ and personality on
WKBN-AM-FM-TV Youngstown,
Ohio.

For Continental’s adult contem-
porary:

Tom Dooley, morning drive,
former production director at
WFIL-AM Philadelphia, DI at
KHI-AM Los Angeles.

Jon Rivers, afternoon drive, host
of own svndicated Christian Rock
Show, former DJ at KNUS-FM
Dallas.

Tom Kent, evenings, former DJ at
WLS-AM Chicago.

Markets

carrys the AOR SuperStars format
here, has shot to first place in the
market with a 10.7 share. This is up
from 6.6 in the fall and 8.8 a year
ago. Close behind is Hot 100 format-
ted WZGC-FM (Z-93) with a 10.6,
up from 104 in the fall and 10.5 a
year ago.

Plough’s former disco outlet,
WVEE-FM is making a comeback
with an urban contemporary ban-
ner. The station has a 8.9 share, up
from 8.0 in the fall, but down from
11.9 a year ago. Sister station coun-
try formatted WPLO-AM isup to a
6.5 share from 5.1 in the fall and 4.5
a year ago.

The growth of WKLS has appar-
ently hurt similarly formatted
WQXI-FM, which is down to 8.9
from 10.2 in the fall. But the station
is ahead of last year’s share of 8.2.
Black WAOK-AM is down to 2.2
from 3.7 in the fall and 3.6 a year
ago.

*  x x

INDIANAPOLIS—AOR  Super-
Stars-formatted WFBQ-FM has
jumped to a 10.3 share from 7.4 in
the fall and 6.7 a year ago. This
move eases the station past similarly
formatted WNAP, which is also up
0 10.0 from 9.9 in the falland 7.1 a

Yearago-  continued on page 25)
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Bilboard. Singles Radio Action

Playlist Prime Movers *

list Top Add Ons e

AUGUST 22, 1981, BILLBOARD

PRIME MOVERS-NATIONAL

Based on station playlists through Tuesday (8/11/81)

TOP ADD ONS -NATIONAL

ROSS & RICHIE-Endless Love (Motown)

STEVIE NICKS—Stop Draggin’ My Heart Around (Modern)
JOURNEY-Who's Crying Now (Columbia)

REO SPEEDWAGON—In Your Letter (Epic)

CHRISTOPHER CROSS —Arthur's Theme (WB)

KIM CARNES—Draw Of The Cards (EM1)

* PRIME MOVERS-The two products
registering the greatest proportion-
ate upward movement on the
station's playlist as determined by
station personnel are marked * .
e ADD ONS-The two key products
added at the radio stations hsted
as determined by station personnel
are marked ee.
BREAKOUTS-Billboard Chart Depart-
ment summary of ‘Add On and
Prime Mover information to reflect
greatest product activity at Region-
aland National levels.

Pacific Southwest Region

omsm* PRIME MOVERS uumes

ROSS & RICHIE—-Endiess Love (Motown)
RICK JAMES—Super Freak (Motown)
60 GO’S—Our Lips Are Sealed (IRS)

e ®© TOP ADD ONS mmemm

CHRISTOPHER CROSS—Arthur’s Theme (WB)
PAT BENATAR-Fure & Ice (Chrysalis)
ALABAMA-Feels So Right (RCA)

mmames BREAKOU TS mne—

ROLLING STONES—Start Me Up (Rolling Stones)
LITTLE RIVER BAND—Night Owls (Capitol)
MIKE POST—Theme From Hill Street Blues (Elektra)

KFl—Los Angeles
(Roger Collins—MD)

* % RICK JAMES—Super Freak 28-23

* % DIANA ROSS/LIONEL RICHIE—Endless
Love 11-3

% PAT BENATAR-Fire & Ice 22-18

#* ELO—Hold On Tight 21-17

* COMMODORES—Lady 18-15

oo LITTLE RIVER BAND—The Night Owls

oo MIKE POST—Theme From Hill Street Blues

KIM CARNES—Draw Of The Cards—X

ALABAMA-Feels So Right—X

FRED KNOBLOCK—Memphis—X

EDDIE RABBITT—Step By Step-D-29

ALLMAN BROTHERS BAND-Straight From

The Heart

JOURNEY—Who's Crying Now—D-25

CARL CARLTON—She’s A Bad Mama Jama

ERIC HINES—Not Fade Away—X

KRLA-Los Angeles
{Rick Stancatto—MD)

% TEENA MARIE—Sguare Biz 20-5
%% STEVIE NICKS—Stop Draggin’ My Heart
Around 23-17

% MANHATTAN TRANSFER—Boy From New
York City 20-18

* GARY WRIGHT—Really Wanna Know You 28-
26

 THE GO-GO'S—0ur Lips Are Sealed 15-13

oo HERB ALPERT—-Magic Man

®e REQ SPEEDWAGON—In Your Letter

® JOHN SCHNEIDER—It's Now Or Never—X

® RONNIE MILSAP—No Gettin' Over Me—X

o ALLMAN BROTHERS BAND-Straight From
The Heart—X

o EVELYN KING—I'm In Love—D-22

ELO—Hold On Tight-D-28

REX SMITH/RACHEL SWEET—Everlasting

Love

KIM CARNES—Draw Of The Cards—X

BALANCE—Breaking Away

QUINCY JONES-)ust Once—X

FOUR TOPS—When She Was My Girl

o GREG KIHN BAND—The Breakup Song—19

KRTH (K-EARTH)—Los Angeles
(B. Hamilton—PD)

* PABLO CRUISE-Cool Love 11-8

* PHIL COLLINS—In The Air Tonight 13-9

oo LITTLE RIVER BAND-The Night Owls

oo CHRISTOPHER CROSS—Arthur’s Theme

© QUINCY JONES-Just Once

HARRY CHAPIN—Story Of A Life—X

SHEENA EASTON—For Your Eyes Only—D-24
REO SPEEDWAGON—In Your Letter—D-28
LULU-I Could Never Miss You—D-30

KGB (13K)—San Diego
(Jeff Lucifer—MD)

* % JUICE NEWTON—Queen Of Hearts 139

*% MARTY BALIN—Hearts 17-13

* STEVIE NICKS—Stop Draggin’ My Heart
Around 22-15

* GREG KIHN BAND-—The Breakup Song 21-18

* FOREIGNER-Urgent 23-14

oo SILVER CONDOR—You Could Take My

Heart Away

oo MOODY BLUES—The Voice

© RICK JAMES—Super Freak

® STACY LATTISAW—Love On A Two Way
Street-D-24

KERN—Bakersfield
(Beau Reyes—MD)

* % DIANA ROSS/LIONEL RICHIE—Endless
Love 9-2

* % FOREIGNER—Urgent 12-6

* CARPENTERS—Touch Me When We're
Dancing 19-15

* PABLO CRUISE—Cool Love 31-26

% RONNIE MILSAP—No Gettin’ Over Me 18-9

oo ROLLING STONES—Start Me Up

oo LITTLE RIVER BAND—The Night Owls

o FOUR TOPS—When She Was My Girl

o SILVER CONDOR—You Could Take My Heart
Away—X

o SANTANA—The Sensitive Kind—X

o JEFFERSON STARSHIP—Stranger—X

® JOHN DENVER—Some Days Are Diamonds—

X

POINT BLANK—Nicole—X

FOGHAT—Live Now Pay Later—X

LULU—1 Could Never Miss You—D-33

AFTERNOON DELIGHTS—General Hospi-

Tale—0-33

o BLACKFOOT—Fly Away—X

ALABAMA-Feels So Right—X

© MICHAEL STANLEY BAND—Falling In Love
Again

© REX SMITH/RACHEL SWEET—Everlasting
Love—D-34

o KIM CARNES—Draw Of The Cards

BERNADETTE PETERS—Dedicated To The

One | Love—X

BLUE OYSTER CULT—Burnin’ For You—X

DEBBIE HARRY—Backfired—X

ANDY GIBB/VICTORIA PRINCIPAL—AIl |

Have To Do Is Dream —X

KOPA—Phoenix
(Craig Jackson—MD)

% % DIANA ROSS/LIONEL RICHIE—Endless
Love 8-1

%% RAY PARKER JR. & RAYDIO-That O1d
Song 99-13

* ROBBIE PATTON—Don't Give !t Up 20-16

% RONNIE MILSAP—No Gettin' Over Me 15-10

* ELO—Hold On Tight 26-21

oo ALAMBAMA—Feels So Right

oo CHRISTOPHER CROSS—Arthur's Theme

® LITTLE RIVER BAND—The Night Owls

® QUINCY JONES—Just Once

o SILVER CONDOR-You Could Take My Heart

Away-X
o GARY WRIGHT—Really Wanna Know You—X
® LULU-I Could Never Miss You—X

KRQQ (KRQ94)—Tucson
(Dan McCoy—MD)

%% THE GO GO'S—Our Lips Are Sealed 17-13

%% RICK JAMES—Super Freak 8-4

* JOURNEY-Who's Crying Now 22-16

* BEACH BOYS—Medley 20-15

* STEVIE NICKS—Stop Draggin' My Heart
Around 16-12

oo PAT BENATAR—Fire & Ice

oo ROLLING STONES—Start Me Up

© PABLO CRUISE—Cool Love—D-24

BALANCE—Breaking Away—X

SHEENA EASTON—For Your Eyes Only—D-22

REO SPEEDWAGON—in Your Letter—X

GARY WRIGHT—Really Wanna Know You—D-

25

o ALLMAN BROTHERS BAND—Straight From
The Heart

® MOODY BLUES—The Voice—D-29

o CHRISTOPHER CROSS—Arthur's Theme—X

KFMB-FM (B-100)—San Diego
(Glen McCartney—MD)

*% JUICE NEWTON—Queen Of Hearts 5:4
%% DIANA ROSS/LIONEL RICHIE—Endless
Love 2-1

%% ELO-Hold On Tight 17-10

*% JOURNEY—Who's Crying Now 21-12

* MOODY BLUES—The Voice 24-20

« SHEENA EASTON—For Your Eyes Only 29-24

% DIANA ROSS/LIONEL RICHIE—Endless Love
51

oo QUINCY JONES-Just Once

oo LULU-I Could Never Miss You

@ KIM CARNES—Draw Of The Cards—D-29

© CHRISTOPHER CROSS—Arthur's Theme—D-

30
KTKT—Tucson
(Ed Mlexander—MD)

* % BEACH BOYS—Medley D-23
%% DIANA ROSS/LIONEL RICHIE~Endless
Love 8-1

* RAY PARKER JR. & RAYDIO-That 01d Song
22-15

* PABLO CRUISE—Cool Love 18-13

o ELTON JOHN—Chioe—D-30

o SHEENA EASTON—For Your Eyes Only—D-29

o EDOIE RABBITT—Step By Step-D-27

o SANTANA—The Sensitive Kind—X

KENO—Las Vegas
(Bill Alexander—MD)

% RONNIE MILSAP—No Gettin' Over Me 12
9

* % DIANA ROSS/LIONEL RICHIE—Endless
Love 10-6

* COMMODORES-Lady 50-12

oo RAY PARKER JR. & RAYDIO-That OId

Song-19
oo EDDIE RABBITT—Step By Step—20

KLUC—Las Vegas
(Randy Lundquist—MD)

* % STEVIE NICKS—Stop Draggin’ My Heart
Around 25-15

% EDDIE RABBITT—Step By Step 2218

* PAT BENATAR—Fire & lce 9-6

* PABLO CRUISE-Cool Love 3-1

* JOURNEY—-Who's Crying Now 119

oo ROLLING STONES—Start Me Up

oo CHRISTOPHER CROSS—Arthur's Theme

KFXM—San Bernardino
(Jason McQueen—MD)

% JOURNEY—Who's Crying Now 23-13

 PAT BENATAR—Fire & lce 21-17

* STEVIE NICKS—Stop Draggin' My Heart
Around 14-8

* POINTER SISTERS—Slow Hand 5-1

®e ROLLING STONES—Start Me Up

oo LITTLE RIVER BAND—The Night Owls

o BRUCE BAUM—Marty Feldman Eyes—D-28

® JODY MOREING—All Girls Want It—X

o DEBBIE HARRY—Backfired—X

PABLO CRUISE—Cool Love—D-30

DIANA ROSS/LIONEL RICHIE—Endless

Love~D-15

© AFTERNOON DELIGHTS—General Hospi-

Tale-D-29

DON FELDER—Heavy Metal—X

REO SPEEDWAGON—In Your Letter—D-26

HERB ALPERT—Magic Man—X

ALLMAN BROTHERS BAND—Straight From

The Heart—X

o SQUEEZE-Tempted—X

o BEACH BOYS—Medley-X

o CHRISTOPHER CROSS—Arthur’s Theme

Pacific Northwest Region

mmm* PRIME MOVERS ummm
STEVIE NICKS—Stop Draggn’ My Heart Around
(Modern)

ROSS & RICHIE-Endless Love (Motown)
CARPENTERS—Touch Me When We're Dancing (A&M)
mmm® TOP ADD ONS mmsssm

AL JARREAU-We're In This Love Together (WB)

SHEENA EASTON—For Your Eyes Only (Liberty)
JOHN DENVER—Some Days Are Diamonds (RCA)

o BREAKOU TS unesess

QUINCY JONES—Just Once (A&M)
LITTLE RIVER BAND —Night Owls (Capitol)
ROLLING STONES—Start Me Up (Rolling Stones)

KFRC—San Francisco
(1. Peterson—PD)

% % RICK JAMES—Super Freak 15-7
% DIANA ROSS/LIONEL RICHIE—Endless
Love 10-2
% CARL CARLTON—She's A Bad Mama Jama
3326
* ELO—Hold On Tight 28-18
* EVELYN KING—I'm in Love 31-23
e STEVIE NICKS—Stop Draggin’ My Heart
Around-- 35
oo ROLLING STONES—Start Me Up—29
o DEBBIE HARRY—-Backfired—D-33
o TEENA MARIE-Square Biz—37
® SANTANA—The Sensitive Kind—X
o FRANKE & THE KNOCKOUTS—You're My
Girl—D-40

KIOY (K104)—Fresno
(Tom Saville—PD)

%% JOURNEY—Who's Crying Now 14-10

* % RONNIE MILSAP—No Gettin' Over Me 4-1

* PABLO CRUISE—-Cool Love 9-6

* BEACH BOYS—Medley 25-21

* DIANA ROSS/LIONEL RICHIE—Endless Love
1713

oo LITTLE RIVER BAND—The Night Owls—28

oo AL JARREAU —We're In This Love Together—

30

® RICK SPRINGFIELD—I've Done Everything
For You

o NIELSEN/PEARSON—The Sun Ain't Gonna
Shine Anymaore

o ELTON JOHN—Chloe—D-27

KGW-Portland
(Janis Wojniak—MD)

% POINTER SISTERS—Slow Hand 5-2
% % JUICE NEWTON~Queen Of Hearts 6-3
* JOURNEY—Who's Crying Now 15-11

% PABLO CRUISE—Cool Love 129

* DIANA ROSS/LIONEL RICHIE—Endless Love
74

oo SHEENA EASTON—For Your Eyes Only—24

KMJK-Portland
(C. Kelly—MD)

No List

KJR—Seattle
(Tracy Mitchell—MD)

* % STEVIE NICKS—Stop Draggin' My Heart
Around 21-16
% % CARPENTERS—Touch Me When We're
Dancing 11-8 )
* FOREIGNER—Urgent 13-9
* JOEY SCARBURY—Theme From Greatest
American Hero 1-1
* DIANA ROSS/LIONEL RICHIE—Endless Love
32
oo QUINCY JONES—Just Once
oo ALJARREAU—We're In This Love Together—
22
© ROLLING STONES-Start Me Up
o SHEENA EASTON—For Your Eyes Only—D-19
o LULU-1 Could Never Miss You—D 21
® REO SPEEDWAGON—In Your Letter—0-20

KYYX—Seattle
(Sean Lynch—MD)

* % DIANAROSS/LIONEL RICHIE—Endless
Love 4-2

* % JOURNEY-Who's Crying Now 15-7

* PABLO CRUISE—Cool Love 8-6

* GARY WRIGHT—Really Wanna Know You 17-
8

* ELO—Hold On Tight 19-14

oo FOUR TOPS—When She Was My Girl

oo CHRISTOPHER CROSS—Arthur's Theme

LITTLE RIVER BAND—The Night Owls

ROLLING STONES—Start Me Up

QUINCY JONES—Just Once—X

RICK SPRINGFIELD —I've Done Everything

For You

SILVER CONDOR-You Could Take My Heart

Away-D-28

MOODY BLUES—The Voice—D-25

NIELSEN/PEARSON—The Sun Ain't Gonna

Shine Anymore—X

DEBBIE HARRY—Backfired—X

BALANCE—Breaking Away—X

REO SPEEDWAGON—In Your Letter—D-26

JOHN DENVER—Some Days Are Diamonds—

X

ALLMAN BROTHERS BAND—Straight From

The Heart—X

LULU-1 Could Never Miss You—D-23

DON FELDER—Heavy Metal—X

AFTERNOON DELIGHTS—General Hospi-

Tale—X

SHEENA EASTON—For Your Eyes Only—D-27

ALABAMA-—Feels So Right—D-30

KIM CARNES—Draw OfThe Cards—X

ELTON JOHN—Chloe

KJRB—Spokane
(Brian Gregory—MD)

%% JOURNEY—Who's Crying Now 14-6

* % BEACH BOYS—Medley 19-7

* MOODY BLUES—The Voice 18-11

% TUBES—Don't Want To Wait Anymore 16-10
* ELO—Hold On Tight 20-12

oo QUINCY JONES—Just Dnce

oo LITTLE RIVER BAND—The Night Owls

® ROLLING STONES—Start Me Up

© RICK SPRINGFIELD—I've Done Everything |
Can

CHRISTOPHER CROSS—Arthur's Theme—D-
25

RAY PARKER JR. & RAYDIO—That Old Song—
D-30

SQUEEZE-Tempted—D-28

o LULU-I Could Never Miss You—D-31

KTAC—Tacoma
(Sean Carter—MD)

*% COMMODORES—Lady 8-4

% POINTER SISTERS—Slow Hand 6-3

 DIANA ROSS/LIONEL RICHIE—Endless Love
169

% STACY LATTISAW— Love On A Two Way
Street 15-12

oo DEBBIE HARRY-Backfired

oo CHRISTOPHER CROSS—Arthur's Theme

o BERNADETTE PETERS~Dedicated To The
One | Love

o SHEENA EASTON—For Your Eyes Only—X

o LULU-I Coutd Never Miss You—D-29

o REO SPEEDWAGON—In Your Letter—X

o GINO VANNELLI- Nightwaiker—X

o AL JARREAU—We're In This Love Together—
D-30

® MOODY BLUES—The Voice—X

© NIELSEN/PEARSON—The Sun Ain't Gonna
Shine Anymore—X

WwWWwWWw.americanradiohistorv.com

ROLLING STONES—Start Me Up (Rolling Stones)

LITTLE RIVER BAND—Night Owls (Capitol)
QUINCY JONES-Just Once (A&M)

o RAY PARKER JR. & RAYDIO—That 0!d Song—
D-29

KCBN—Reno
(Larry Irons—MD)

* % JOURNEY-Who's Crying Now 6-2

%% ELO-Hold On Tight 36-29

* FOREIGNER-Urgent 149

* SHEENA EASTON—For Your Eyes Only 24-17

* DIANA ROSS/LIONEL RICHIE—Endless Love
103

oo DEBBIE HARRY-Backfired

oo LITTLE RIVER BAND—The Night Owls

o BALANCE-Breaking Away

® REO SPEEDWAGON—In Your Letter—D-39

® SQUEEZE-Tempted—X

o NEILSEN/PEARSON-The Sun Ain't Gonna
Shine Anymore—X

® |ICEHOUSE—We Can Get Together—D-35

© CHRISTOPHER CROSS—Arthur's Theme

o BRUCE BAUM—Marty Feldman Eyes—D-32

KCPX—Salt Lake
(Gary Waldron—MD)

* % ALABAMA—Feels SoRight 12-7
* % SHEENA EASTON—For Your Eyes Only 23
15

* GARY WRIGHT—Really Wanna Know You 19
14

* STEVIE NICKS—Stop Draggin' My Heart
Around 25-20

* JOURNEY—Who's Crying Now 14-9

oo QUINCY JONES—)ust Once

oo LITTLE RIVER BAND—The Night Owls

© ROGER VOUDOURIS—First Love—D-39

® CHRISTOPHER CROSS—Arthur's Theme—D-

30

NIELSEN/PEARSON—The Sun Ain't Gonna

Shine Anymore—D-29

SANTANA-The Sensitive Kind~D-35

MIKE POST—Theme From Hill Street Blues

BILLY & THE BEATERS—At This Moment

VAN STEPHENSON-You've Got A Good Love

Comin'-X

EVELYN KING—I'm In Love—X

TEMPTATIONS—Aiming At Your Heart

ANDY GIBB/VICTORIA PRINCIPAL—AIl |

Have To Do Is Dream—D-34

DEBBIE HARRY—Backfired—D-38

BLUE OYSTER CULT—Burnin’ For You—D-40

REQ SPEEDWAGON-—n Your Letter

DENIECE WILLIAMS - Silly

KRSP—Sait Lake
(Lorraine Windgar—MO)
* % STEVIE NICKS—Stop Draggin’ My Heart
Around 13-8
%% ELO—Hold On Tight 12.5
% KIM CARNES—Draw Of The Cards 27-21
* PABLO CRUISE—Cool Love 1513
* MOODY BLUES—The Voice 20-12
oo ROLLING STONES—Start Me Up
® REQ SPEEDWAGON—In Your Letter—D-27
© JEFFERSON STARSHIP—Stranger—X

KIMN-Denver
(Doug Ericson—MD)
* % STEVIE NICKS—Stop Draggin’ My Heart
Around 23-15
% PAT BENATAR—Fire & Ice 19-16
% ELO—Hold On Tight 2825
* EDDIE RABBITT—Step By Step 24-19
* JOURNEY—Who's Crying Now 16-12
ee RAY PARKER JR. & RAYDIO—That Old Song
oo JOHN DENVER—Some Days Are Diamonds
ROBBIE PATTON-Don't Give It Up—-D-30
KIM CARNES—Draw Of the Cards
LULU-| Could Never Miss You—D-29
REO SPEEDWAGON—In Your Letter
MOODY BLUES-The Voice
ROLLING STONES—Start Me Up

North Central Region

msmm % PRIME MOVERS emmm
STEVIE NICKS—Stop Draggin’ My Heart Around
(Meodern)
ROSS & RICHIE—Endless Love (Motown)
BEACH BOYS—Medley (Capitol}
s ® TOP ADD ONS mmsan
REQ SPEEDWAGON—In Your Letter (Epic)

KIM CARNES~Draw Of The Cards (EMI}
RAY PARKER-That 01d Song (Arista)

s BREAK OUTS e—
ROLLING STONES—Start Me Up (Rolling Stones)
RICK SPRINGFIELD —I've Done Everything For You
(RCA)
EDDIE RABBITT—Step By Step (Elektra)
e e T T

CKLW—Detroit
(R. Trombiey—MD)

% STEVIE NICKS—Stop Draggin' My Heart
Around 13-8

% % GREG KIHN BANO—The Breakup Song 12
7

* FOREIGNER—Urgent 15-11

* ELO-Hold On Tight 26-22

* EVELYN KING—1'm In Love 20-12

oo ROLLING STONES—Start Me Up

oo BEACH BOYS—Medley—2)

o LULU-I Could Never Miss You~D-30

o STACY LATTISAW—Love On A Two Way
Street—D-29

o EDDIE RABBITT—Step By S-ep—D-25

© RAY PARKER JR. & RAYDIO-That Old Song—
D-26

® CHRISTOPHER CROSS—Arthur's Theme—X

WDRQ-Detroit
(Steve S s—MD)

%% BEACH BOYS—Medley D-16

%% FOREIGNER-Urgent D-15

* MOODY BLUES—The Voice .6-13

* GREG KIHN BAND—The Breakup Song 11-7

* MANHATTAN TRANSFER-Boy From New
York City 7-3

o FOUR TOPS—When She Was Wy Girl-21

WKJJ (KJ 100)—Louisville
(Bobby Hatfield—MD)

No List

WGCL-Cleveland
(D. Collins—MD)

%% STEVIE NICKS—Stop Draggin’ My Heart
Around 9-4
* % DIANA ROSS/LIONEL RICHIE—Endless
Love 5-3
* JOURNEY—Who's Crying Now 17-9
% MICHAEL STANLEY BAND—Fzlling In Love
Again 20-16
* REX SMITH/RACHEL SWEET—Everlasting
Love 21-17
oo KIM CARNES—Draw Of The Cards—30
oo REO SPEEDWAGON—In Your etter—29
e ELO—Hold On Tight—D-19
o ALLMAN BROTHERS BAND—Straight From
The Heart
o SILVER CONDOR-You Could Take My Heart
Away
® RICK SPRINGFIELD—1've Done Everything
For You

WKRQ (Q102) —Cincinnati
(Tony Galluzzo—MD)

%% PAT BENATAR—Fire & Ice 18-14
* % JOEY SCARBURY—Theme From Greatest
American Hero 2-1

* JOURNEY—Who's Crying Now 21-16

* FOREIGNER—Urgent 6-4

* DIANA ROSS/LIONEL RICHIE—Endless Love
17-15

®e ROLLING STONES—Start Me Up—33

ee SHEENA EASTON—For Your Eyes Only—34

® BALANCE-Breaking Away—35

WNCI-Columbus
(Steve Edwards—MD)

% ROBBIE PATTON—Don't Give 't Up 23-19

* % ALABAMA—Feels So Right 25-21

* LULU- Could Never Miss You X 28

#* SILVER CONDOR—You Could Take My Heart
Away 28-24

« FOREIGNER—Urgent 11-8

oo ROLLING STONES—Start Me Up—30

oo SHEENA EASTON—For Your Eyes Only—29

o MICHAEL STANLEY BAND—Faliing In Love
Again

o CHRISTOPHER CROSS—Arthur's Theme

WXGT (92-X)—Columbus
(Terry Nutter—MD)

% RONNIE MILSAP—No Gettin' Cver Me 19-
14
* % STEVIE NICKS—Stop Draggin’ My Heart
Around 20-15
* JUICE NEWTON—Queen Of Heartz 15-10
 PAT BENATAR—Fire & Ice 13-8
# GREG KIHN BAND—The Breakup Song 24-20
oo RAY PARKER JR. & RAYDIO-That OId
Song—25
oo EDDIE RABBITT—Step By Step—24
o GARY WRIGHT—Really Wanna Know You—D-
23
o ALLMAN BROTHERS BAND—Straight From
The Heart
@ RICK SPRINGFIELD—['ve Done Everything
For You
® ROLLING STONES—Start Me Up

(Continued on page 22)
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RADIORADIO is a new
network service designed
to fit the tone of your
sound and to amplify and
differentiate your station.
Listen in on this conversa-
tion and you'll hear about
some of the things

we're doing.

66 .1 . AL I ne —':.2
HEY;What’s that great new sound? Haje Vot 808 @iy Station
tuned mn?” St

“No, 1t was one of my regulars. ..but now it’s
1s all the new things this station has to oﬁe
RADIORADIO”

“RADIORADIO? What in the world is RADIORADIO?”

“It's all the things I've been missing. Now I don’t have to keep twisting the
dial to get ‘em. I can tune 1 and listen here all day.”

“Really? Things like what?”

“Like their news service. It's news from CBS, and that’s the best. It gives me
Just enough of what's happening all over the world. And I get it all in less
than two nunutes. It’s in a style I like too. You know, easy on the ears”

RADIORADIO DELIVERS ITS NEWS SERVICE AT TWENTY

MINUTES AFTER THE HOUR, AROUND THE CLOCK. THIS SERVICE
PRESENTS TWO MINUTES OF WORLD NEWS IN AN UP-BEAT AND
CONTEMPORARY FORMAT. OUR NEWS IS DESIGNED TO APPEAL TO
YOUNG ADULTS. IT FITS THE TEXTURE AND TONE OF YOUR
CURRENT PROGRAMMING FLOW.

“Definitely my kind of news. So what else does this RADIORADIO do for
my ears’”

“Oh, now they’ve got fantastic music specials that nobody else has. Like
concerts. I mean, they've got some of the hottest names around.

RADIORADIO’S CONCERTS ARE EXCLUSIVE PERFORMANCES,
AND THEY WILL BE AIRED THROUGHOUT THE YEAR. THESE
ARE MAJOR MUSICAL EVENTS WITH GREAT LISTENER AND

_—r— e
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A SERVICE OF CBS RADIO

S RY
.......

5-ORMAT IS DESIGNED TO
¥ OPPORTUNITIES.

o know what’s happening.’

Ay o6 ke programs that tell me more about my
favorzte recording ams i imﬁ DIORADIO has other super features,
too. They fill you i on all sorts of things and they do it all in a minute and
a half”

- RADIORADIO’S LIFESTYLE FEATURES ADDRESS THE SPECIFIC
INTERESTS OF YOUNG ADULTS. PROGRAMS ARE 90 SECONDS LONG
- AND ARE CAREFULLY DESIGNED TO SUIT YOUR STATION’S SOUND.
THEY ARE ALSO CONCISE AND TO THE POINT. ONE MORE REASON
WHY YOUR AUDIENCE WILL WANT TO TUNE-IN AND KEEP
LISTENING.

“Fantastic! No wonder the old station sounds better.’

“Mwm-hmm. That RADIORADIO really does make a difference. It's great
music and a lot move. And that's my favorite kind of radio”

RADIORADIO IS A NEW CBS RADIO SERVICE. STATIONS CARRYING
RADIORADIO CAN COUNT ON THE EXPERTISE, THE QUALITY, AND
THE CREDIBILITY OF CBS ITSELF. AND RADIORADIO’S NEWS
SERVICE IS PREPARED BY CBS NEWS, THE MOST

RESPECTED BROADCAST JOURNALISM ORGANIZATION IN THE
WORLD. RADIORADIO CAN GIVE YOUR STATION THE ADDED
DIMENSIONS IT NEEDS.

RADIORADIO IS A NEW NETWORK SERVICE DESIGNED TO

- DIFFERENTIATE RADIO STATIONS. IT IS A REAL OPPORTUNITY

TO POSITION YOUR STATION IN TODAY’S COMPETITIVE RADIO

MARKETPLACE. IT CAN MAKE ALL THE DIFFERENCE FOR YOU ”»
L
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Billboard. Sing

les Radio Action

Based on station playlists through Tuesday {(8/11/81)

Playlist Prime Movers #
Plogiist Top AddOns @

AUGUST 22, 1981, BILLBOARD

® Continued from page 18

WZ2P-Cleveland
(Bob McKay—MD)

* % OIANAROSS/LIONEL RICHIE—Endless
Love 5-2

* % PABLO CRUISE—Cool Love 139

* COMMODORES—Lady 9-3

* RONNIE MILSAP—No Gettin’ Over Me 12-8

* JUICE NEWTON—Queen Of Hearts 7-4

oo RAY PARKER IR. & RAYDIO-That OId
Song—20

® BALANCE-Breaking Away—X

o ELTON JOHN—Chlce—X

o SHEENA EASTON—For Your Eyes Only—X

® LULU-| Could Never Miss You—X

® STACY LATTISAW—Love On A Two Way

Street—X
® MOODY BLUES—The Voice-X
o BEACH BOYS—Mediey—X

WKWK —Wheeling
(Rich Collins—MD)

* % FRANKIE SMITH—Double Dutch Bus 8-4

* % JUICE NEWTON—Queen Of Hearts 6-3

* PHIL COLLINS—In The Air Tonight 16-12

* MOODY BLUES—Gemini Dream 9-8

* KENNY ROGERS—| Don't Need You 2-1

oo ROLLING STONES-Start Me Up

oo RICK SPRINGFIELD —I've Done Everything
For You

LITTLE RIVER BAND—The Night Owls

SANTANA-The Sensitive Kind

BEACH BOYS—Medley

RAY PARKER JR. & RAYDIO—That Old Song—

D-28

EDDIE RABBITT—Step By Step—D-26

GARY U.S. BONDS—Jole Blon—D-30

ELTON JOHN-Chige-0-29

BERNADETTE PETERS—Dedicated To The

One | Love

AFTERNOON DELIGHTS—General Hospi-

Tale—-D-24

ELO—Hold On Tight—D 25

Southwest Region

mmm® PRIME MOVERS mmmmm

ROSS & RICHIE—Endless Love (Motown)
COMMODORES -t ady (Motown}
JOHN DENVER—Some Days Are Diamands (RCA)

mmmm® TOP ADD ONS umm—

SHEENA EASTON—For Your Eyes Only (Liberty)
BALANCE-Breaking Away (Portrait)
DEBBIE HARRY —Backfired (Chrysalis)

s BREAKOU TS —
ROLLING STONES—Start Me Up (Rolling Stones)

AL JARREAU-We're In This Love Together (WB)
LITTLE RIVER BAND— Night Owls (Capitol)

* BEACH BOYS—Medley 14-8

* JOURNEY—Who's Crying Now 28-21

e MIKE POST—Theme From Hill Street Blues
oo ELTON JOHN-Chioe—40

® QUINCY JONES—)Just Once

® BILLY & THE BEATERS—At This Moment

KVIL-Dallas
(Chuck Rhodes:MD) o

% % RAY PARKER JR. & RAYDIO-That Old
Song 20-16

* % JOHN DENVER—Some Days Are
Diamonds 24-20

oo BALANCE—Breaking Away

oo SHEENA EASTON—For Your Eyes Only

ROBBIE PATTON—Don't Gwve It Up—D-18

LULU—1 Could Never Miss You—D-19

STACY LATTISAW—Love On A Two Way

Street—D-21

EDDIE RABBITT —Step By Step—D-15

JOURNEY—Who's Crying Now—23

FRANKE & THE KNOCKOUTS-You're My

Girl-D-25

CHRISTOPHER CROSS—Arthur's Theme—X

KEGL-FM —Ft. Worth
(VG. Mack-MD)

No List

KINT—EI Paso
(Jim Zippo—MD)

* % FOREIGNER—Urgent 2 |

* % BEACH BOYS—Medley 13-4

* STEVIE NICKS—Stop Draggin’ My Heart
Around 25-12

* ELO-Hold On Tight 15-8

* SHEENA EASTON—For Your Eyes Only 21-11

oo RICK SPRINGFIELD—1've Done Everything

For You-25
®e STACY LATTISAW—Love On A Two Way
Street—32

® ELTON JOHN-Chloe—38

® REO SPEEDWAGON—In Your Letter—35

® LARRY JOHN McNALLY—Just Like Paradise—
D-40

® RAY PARKER JR. & RAYDIO—That Oid Song—

D-28

GREG KIHN BAND—The Breakup Song—23

ROGER VOUDORIS—First Love

SURVIVOR—Summer Nights

LITTLE RIVER BAND—The Night Owls—39

MIKE POST—Hill Street Blues

RANDY PARTON—Futl Shot Of Love

KTSA—San Antonio
(1.). Rodriguez—MD)

No List

KHFI (K98)—Austin

KSRR(STAR 97)—Houston
(Rick Lambert—MD)

* % JOURNEY-Who's Crying Now 12-8

* % FOREIGNER—Urgent 11-6

* MOODY BLUES—The Voice 29 23

* SILVER CONDOR-You Could Take My Heart
Away 22-17

* BALANCE—Breaking Away 16-13

oo CHRISTOPHER CROSS—Arthur's Theme—
29

oo RICK SPRINGFIELD —I've Done Everything
For You-30

© FOGHAT-Live Now Pay Later

KFMK—Houston
(Jerry Steele—MD)

* % DENIECE WILLIAMSSilty 21-15

* % BEACH BOYS—Medley 30-24

* PABLO CRUISE—Conl Love 29-26

* JUICE NEWTON—Queen Of Hearts 17-13

* EDDIE RABBITT—Step By Step 22-18

oo RAY PARKER JR. & RAYDIO—That OId Song
® KiM CARNES—Draw Of The Cards—X

® MOODY BLUES—The Voice—X

o JOHNNY LEE—Prisoner Of Hope—X

KRLY—Houston
(Michael Jones/Blake Lawrence—MDs)

% TEENA MARIE—Square Biz 18-9

* % COMMODORES~—Lady 4-2

* LARRY GRAHAM—Just Be My Lady 20-17

* POINTER SISTERS—Slow Hand § 4

* CARL CARLTON-She's A Bad Mama Jama
1512

oo AL JARREAU-We're In This Love Together

oo DEBBIE HARRY—Backfired

® PABLO CRUISE-Cool Love—D-25

® RICK JAMES—Super Freak—D-24

o RAY PARKER JR. & RAYDIO—That Old Song—
D-22

® CAMEO—| Like It

o RONNIE LAWS—Stay Awake

® ARETHA FRANKLIN/GEORGE BENSON—Love
All The Hurt Away —X

KRBE—Houston
(D. Steele—MD)

No List
KNUS-Dallas

(Laurie Ridener—MD) -
* % JUICE NENTON—Queen Of Hearts 13-7

* % AR SUPPLY—The One That You Love 2-1
% PABLO CRUISE—Cool Love 30-23

(Ed Volkman—MD)

* % JOURNEY—Who's Crying Now 7-4

* % FOREIGNER—Urgent 10-6

* STEVIE NICKS—Stop Draggin’ My Heart
Around 13-9

* GARY WRIGHT—Really Wanna Know You 11-
8

* ELO—Hold On Tight 17-11

®e ROLLING STONES—Start Me Up

o LITTLE RIVER BAND—The Night Owls

® CHRISTOPHER CROSS—Arthur’s Theme—D-
26

& BALANCE—Breaking Away—D-27

® LULU-I Could Never Miss You—D-30

KILE—Galveston
(Scott Taylor—MD)

* % STACY LATTISAW—Love On A Two Way
Street 1-1

* % COMMODORES—Lady 6-2

* FOREIGNER—Urgent 9-5

* PABLO CRUISE—Cool Love 12-10

% DIANA ROSS/LIONEL RICHIE-Endless Love

12-7

oo DEBBIE HARRY—Backfired

ee ANDY GIBB/VICTORIA PRINCIPAL—AIl |
Have To Do Is Dream —40

KIM CARNES—Draw Of The Cards—D-37

ALABAMA-—Feels So Right—D-25

BLACKFOOT—Fly Away—X

REO SPEEDWAGON—n Your Letter—D-39

FOGHAT—Live Now Pay Later—X

RICK SPRINGFIELD—I've Done Everything

For You

® QUINCY JONES—Just Once

LITTLE RIVER BAND—The Night Owls

KBFM~—McAllen/Brownsville
(Steve Owens—MD)

* % GREG KIHN BAND—The Breakup Song 21-
10

* % EDDIE RABBITT—Step By Step 22-14

* PABLO CRUISE—Cool Love 14-7

* COMMODORES—Lady 12-3

* BEACH BOYS—Medley 23-17

oe ROLLING STONES—Start Me Up

o LITTLE RIVER BAND—The Night Owlis

® CHRISTOPHER CROSS—Arthur's Theme—D-
28

o ANDY GIBB/VICTORIA PRINCIPAL—AIl |
Have To Do s Dream

o DEBBIE HARRY—-Backfired—D-29

® KIM CARNES—Draw Of The Cards—D-27

o ALABAMA-—Feels So Right

o MIKE POST—Theme From Hill Street Blues

e FRANKIE BLUE—I'm Waiting For You—D-30

KOFM —0Oklahoma City
(Chuck Morgan—MD)

% % DIANA ROSS/LIONEL RICHIE—Endless

Love 6-1

* % COMMODORES—Lady 10-6

* RICK SPRINGFIELD—Jessie’s Grl 11-7

* PABLO CRUISE—Cool Love 19-14

* RONNIE MILSAP—No Gettin' Over Me 18-13

e MOODY BLUES-The Voice

oo REO SPEEDWAGON—In Your Letter

® REX SMITH/RACHEL SWEET—Everlasting
Love-D-29

® LULU-| Could Never Miss You—D 30

® CHRISTOPHER CROSS—Arthur's Theme

WEZB (B97)—New Orleans
(Jerry Loust MD)
* % JOURNEY—Who's Crying Now 24-15
* % DIANA ROSS/LIONEL RICHIE—Endless
Love 61
* STEVIE NICKS—Stop Draggin’ My Heart
Around 17-13
% PHIL COLLINS—In The Air Tonight 18-12
* ALAN PARSONS PROJECT—Time 22-16
oo JUICE NEWTON—Queen Of Hearts
oo ROLLING STONES—Start Me Up
ELTON JOHN—Chloe—X
KIM CARNES—Draw Of The Cards—X
REO SPEEDWAGON—In Your Letter
BEACH BOYS—Mediey—X
MOODY BLUES—The Voice
CHRISTOPHER CROSS—Arthur's Theme

WTIX—New Orleans
(Gary Franklin—MD)

* % DIANA ROSS/LIONEL RICHIE—Endless
Love 12-4

* % STEVIE NICKS—Stop Draggin' My Heart
Around 31-19

* ELO-Hold On Tight D-25

* RONNIE MILSAP—No Gettin’ Over Me 13-6

* JOURNEY—Who's Crying Now 33-28

oo ROLLING STONES—Start Me Up

oo MOODY BLUES—The Voice

ERIC HINDES—Not Fade Away

SQUEEZE-Tempted

BILL WRAY - Louisiana Rain—D 36

KIM CARNES—Draw Of The Cards—D-39

DON FELDER—Heavy Metal—D-40

LULU—I Could Never Miss You—D 32

REO SPEEDWAGON—In Your Letter

JOHN DENVER-Some Days Are Diamonds

KEEL—Shreveport
(Marty Johnson-MD)

* % EDDIE RABBITT—Step By Step 32-25
* % DIANA ROSS/LIONEL RICHIE—Endless
Love 15-5

* STEVIE NICKS—Stop Draggin’ My Heart
Around 33-26

* ELO—Hoid On Tight 35-28

* COMMODORES—Lady 14-8

oo SHEENA EASTON—For Your Eyes Only

®e POINT BLANK—Nicole

o ANDY GiBB/VICTORIA PRINCIPAL-All |

Have To Do Is Dream

KIM CARNES—Draw Of The Cards—X

REX SMITH/RACHEL SWEET—Everlasting

Love—X

ALLMAN BROTHERS BAND—Straight From

The Heart

LITTLE RIVER BAND—The Night Owls

MOODY BLUES—The Voice—X-32

RAY PARKER JR. & RAYDIO—That Old Song-

X-33

NIELSEN/PEARSON—The Sun Ain't Gonna

Shine Anymore

® MIKE POST—Theme From Hill Street Blues

WFMF—Baton Rouge
(Wayne Watkins—MD)

* % LULU-I Could Never Miss You 27-24
* % STACY LATTISAW—Love On A Two Way
Street 28-25

* PABLO CRUISE—Cool Love 12-10

* ALLMAN BROTHERS BAND—Straight From
The Heart 29-26

* EDDIE RABBITT—Step By Step 22-19

oo ROLLING STONES—Start Me Up—27

®e LITTLE RIVER BAND—The Night Qwls

o DEBBIE HARRY—Backfired—D-29

o BALANCE—Breaking Away

o ELTON JOHN—Chloe

® KIM CARNES—Draw Of The Cards—X

® REO SPEEDWAGON—In Your Letter

o RICK JAMES—Super Freak—D-28

o CHRISTOPHER CROSS—Arthur's Theme—X

Midwest Region

mmmm A PRIME MOVERS mm
ROSS & RICHIE—Endless Love (Motown)
STEVIE NICKS—Stop Draggin' My Heart Around
(Modern)
POINTER SISTERS—Slow Hand (Planet}
mmem® TOP ADD ONS m—

MOODY BLUES—The Voice (Threshotd)
RAY PARKER-That O1d Song (Arista}
ALABAMA—Feels So Right (RCA)

e BREAKOUTS m—

POINT BLANK—N cole (MCA)

LITTLE RIVER BAND—Night Owls (Capitol)

ROLLING STONES~Start Me Up (Rolling Stones)
e
WLS—Chicago

(Tim Kelly—MD)
* % PAT BENATAR—Fire & Ice 12-10

* % STEVIE NICKS—Stop Draggin' My Heart
Around 26-15

* MARTY BALIN—Hearts 23-20

* ALAN PARSONS PROJECT—Time 18-16

* MOODY BLUES—The Voice 38-28

oo POINT BLANK—Nicole

oo DIANA ROSS/LIONEL RICHIE—Endless
Love-5

® ROLLING STONES—Start Me Up

WNAP —Indianapolis
il\ad Hunt—MD) o

% % RAY PARKER JR. & RAYDIO-That Old
Song 30-25
% % DIANA ROSS/LIONEL RICHIE—Endless
Love 15-11
* STEVIE NICKS—Stop Draggin’ My Heart
Around 24-21
* RONNIE MILSAP—No Gettin’ Over Me 23.19
% PHIL COLLINS—In The Air Tonight 5-2
®e ROLLING STONES—Start Me Up—28
oo DON FELDER—Heavy Metal—29
o AFTERNOON DELIGHTS—General Hospi-
Tale—X
® POINT BLANK—Nicole—X
o JOE WALSH—A Life Of lllusion—12

WOKY—Milwaukee
(D. Cole—PD)

* % JUICE NEWTON—Queen Of Hearts 2 |

* % OIANA ROSS/LIONEL RICHIE—Endess
Love 5-2

* EDDIE RABBITT—Step By Step 15 11

* SHEENA EASTON—For Your Eyes Only 16-12

% ALAN PARSONS PROJECT—Time 6-4

oo RAY PARKER IR. & RAYDIO—-That Oid Song

oo BEACH BOYS—Medley

® MOODY BLUES—The Voice—D-20

WISM—Madison
(Symantha Jones—MD)

* % GARY WRIGHT—Really Wanna Know You

12:5

* % ELO—Hold On Tight 22-13

* ALABAMA-—Feels So Right 19-15

* STEVIE NICKS—Stop Draggin’ My Heart
Around 18-11

* FRANKE & THE KNOCKOUTS—You're My Girl
23-16

®e LULU-| Could Never Miss You—26

oe REO SPEEDWAGON-—In Your Letter—27

® ELTON JOHN—Chloe—28

o ALLMAN BROTHERS BAND—Straight From
The Heart—D-30

o SILVER CONDOR—You Could Take My Heart
Away-D-29

® CHRISTOPHER CROSS—Arthur's Theme

® LITTLE RIVER BAND—The Night Owls

WSPT—Stevens Point
(Pat Martin—MD)

* % STEVIE NICKS—Stop Draggin’ My Heart
Around 17-9
* % DIANA ROSS/LIONEL RICHIE—Endless
Love 12-2
* POINT BLANK—Nicole 27-20
* JUICE NEWTON-Queen Of Hearts 1-1
* ELO—Hold On Tight D-23
®e ROLLING STONES—Start Me Up
oo BLUE OYSTER CULT—Burnin’ For You
® BALANCE—Breaking Away—D-32
® DON FELDER—Heavy Metal—D-25
o ALLMAN BROTHERS BAND—Straight From
The Heart
o SQUEEZE-Tempted—D-31
® MOODY BLUES—The Voice—D-29
® SILVER CONDOR—You Could Take My Heart
Away

KSLQ-FM —St. Louis
(T. Stone—MD)

* % JOURNEY—-Who's Crying Now 21-16
* % MANHATTAN TRANSFER—Boy From New
York City 1712

* COMMODORES—Lady 16-14

* AIR SUPPLY—The One That You Love 1-1

* JOEY SCARBURY—Theme From Greatest
American Hero 4-4

oo MOODY BLUES—The Voice—21

®e LITTLE RIVER BAND—The Night Owls—22

KXOK-St. Louis
(Lee Douglas—MD)

% KENNY ROGERS—I Don't Need You 10-5
* % DIANA ROSS/LIONEL RICHIE—Endless
Love 17-11

* POINTER SISTERS—Slow Hand 8-3

% RONNIE MILSAP—No Gettin' Over Me 12-8

* CARPENTERS—Touch Me When We're
Dancing 9-6

oo GARY WRIGHT—Really Wanna Know You—
20

ee PABLO CRUISE—Cool Love—19

KIOA—Des Moines
(Gary Stevens—MD)

* % MANHATTAN TRANSFER—Boy From New
York City 6-4

* % DIANA ROSS/LIONEL RICHIE—Endless
Love 11-1

% RONNIE MILSAP—No Gettin’ Over Me 16-12

* PABLO CRUISE-Cool Love 20-16

oe SHEENA EASTON—For Your Eyes Only

oe ALABAMA—Feels So Right

o LULU-I| Could Never Miss You—X

o STEVIE NICKS—Stop Draggin’ My Heart

Around—D-21
o EDDIE RABBITT—Step By Step—D-29
o GINO VANNELLI-Nightwalker—D-30

WWWwW.americanradiohistorv.com

BALANCE—Breaking Away—X

KIM CARNES—Draw Of The Cards—X
CHRISTOPHER CROSS—Arthur’s Theme
FRANKE & THE KNOCKOUTS—You're My
Girl-X

® MOODY BLUES—The Voice—X

o BEACH BOYS—Medley—X

KDWB—Minneapolis
(Pam Abresch—MD)

* % CHRISTOPHER CROSS—Arthur’s Theme
2219
* % FOREIGNER—Waiting For A Girl Like You
19-15
* TUBES—Don't Want To Wait Anymore 21-18
* JIM STEINMAN—Rock'n'roll Dreams Come
Through 16-13
* MOODY BLUES—The Voice 23-20
®e JOURNEY—Who's Crying Now—22
oo ALABAMA—Feels So Right-D-23
o ALLMAN BROTHERS BAND—Straight From
The Heart—X
® REX SMITH/RACHEL SWEET—Everlasting
Love—X
® STACY LATTISAW—Love On A Two Way
Street—X

KS95-FM (KSTP)—St. Paul
(Chuck Knapp—MD)

* % EDDIE RABBITT—Step By Step 17-11
* % DIANA ROSS/LIONEL RICHIE—Endless
Love 10-3

* JUICE NEWTON—Queen Of Hearts 8-5

* MARTY BALIN—Hearts 6-4

* CARPENTERS—Touch Me When We're
Dancing 13-10

® LULU—| Could Never Miss You—D-30

® RONNIE MILSAP—No Gettin' Over Me—D-18

KEYN-FM—Wichita
(Terri Springs—MD)

* % POINTER SISTERS—Slow Hand 5 |

% % STANLEY CLARKE/GEORGE DUKE—Sweet

Baby 28-23

* PATBENATAR—Fire & Ice 15-13

* DIANA ROSS/LIONEL RICHIE—Endless Love
82

* PHIL COLLINS—1n The Air Tonight 10-8

ee MOODY BLUES—The Voice

®e LULU-I Could Never Miss You

® ALABAMA-feels So Right

WOW-0maha
(Jim Corcoran—-MD)

* % POINTER SISTERS—Slow Hand 3-1
* % DIANA ROSS/LIONEL RICHIE—Endless
Love 4-2

* PABLO CRUISE—Cool Love §-7

* COMMODORES-Lady 7-5

* BEACH BOYS—Medley 16-10

oo CHRISTOPHER CROSS—Arthur's Theme—
22

oo STACY LATTISAW—Love On A Two Way
Street—23

® KIM CARNES—Draw Of The Cards

o PAT BENATAR—Fire & Ice—X

o AFTERNOON DELIGHTS—General Hospi-

Tale—X
® REO SPEEDWAGON—In Your Letter

KWKN—Wichita
(). Brown—MD)

No List

WZUU—Milwaukee
(B. Shannon—MD)

% % POINTER SISTERS—Siow Hand 4-1
* % DIANA ROSS/LIONEL RICHIE—Endless
Love 12-8

* JUICE NEWTON—Queen Of Hearts 9-5

* RONNIE MILSAP—No Gettin' Over Me 13-11

% PHIL COLLINS—In The Air Tonight 11-9

oo STEVIE NiCKS—Stop Draggin’ My Heart
Around—28

oo MOODY BLUES—The Voice—30

® RAY PARKER JR. & RAYDIO-That Old Song—

29

o EDDIE RABBITT—Step By Step—0-27

o LULU~I Could Never Miss You—X

[ ]

L]

BLUE OYSTER CULT—Burnin’ For You—X
JOHN DENVER—Some Days Are Diamonds—
X

WHB—Kansas City
(Rick Brown—MD)

* % RONNIE MILSAP—No Gettin' Over Me 13-
9

* % CARPENTERS—Touch Me When We're
Dancing 10-8

* MARTY BALIN—Hearts 11-10

* POINTER SISTERS—Slow Hand 4-2

* JUICE NEWTON—Queen Of Hearts 6 5

oo RAY PARKER JR. & RAYDIO-That Old

Song—20
o BEACH BOYS—Medley—X
® LULU-| Could Never Miss You—X

Northeast Region

mm* PRIME MOVERS ummm

ROSS & RICHIE—Endiess Love (Motown)
POINTER SISTERS—Slow Hand (Planet)
JOURNEY -Who's Crying Now (Columbia)

mmm® TOP ADD ONS memmm
KIM CARNES —Draw Of The Cards (EM1}
REQ SPEEDWAGON—In Your Letter (Epic)
RICK JAMES—Super freak (Motown)

s BREAKOU TS e

CHRISTOPHER CROSS—Arthur’s Theme (WB)
ROLLING STONES—Start Me Up (Rolling Stones)
LITTLE RIVER BAND—Night Owls (Capitol)

WABC —New York
(Sonia Jones—MD)

* % MARTY BALIN—Hearts 5-2
* % JOEY SCARBURY—Theme From Greatest
American Hero 6-4

* STEVIE NICKS—Stop Draggin’ My Heart
Around 18-12

* OAK RIDGE BOYS—Elvira 13-11

* BEACH BOYS—Medtey 20-13

oo CHRISTOPHER CROSS—Arthur's Theme

® QUINCY JONES—)ust Once—D-36

® RAY PARKER JR. & RAYDIO—That 0fd Song—
D-39

WXLO—New York
(). Knapp—PD)

* % POINTER SISTERS—Slow Hand 15-12
% % DIANA ROSS/LIONEL RICHIE-Endless
Love 6-1

* CARL CARLTON-She's A Bad Mama Jama
25-22

* DYNASTY—Here { Am 18-14

* KC—Shine Your Light 29-24

e¢ FOUR TOPS—When She Was My Girl

oo RICK JAMES—Super Freak

® AL JARREAU—We're In This Love Together—

D-27

DEBBIE HARRY—Backfired—X

o AFTERNOON DELIGHTS—Genera! Hospi-

Tale—X

LUTHER VANDROS—Never Too Much—X

HYMEN & HENDERSON—Can't We Fall in

Love—D-29

o KID CREOLE-Going Places

DONALD BYRD—Love Has Come Around

o ROBERTA FLACK-Loving You Is Such An

Easy Thing To Do—X

AFTERBACH—It's You—X

TEENA MARIE-1t Must Be Magic—X

STACY LATTISAW-Young Girl-X

EVELYN KING—If You Want My Lovin'—X

SUEANN-Let Me Let You Rock Me-X

QUICK-Zulu-X

MANHATTANS—Just One Moment Away—X

WBLI—Long island
(Bill Terry—MD)

* % COMMODORES—Lady 11-7
* % DIANA ROSS/LIONEL RICHIE—Endless
Love 6-1

* JUICE NEWTON—Queen Of Hearts 9-8

* POINTER SISTERS—Stow Hand 4-3

* STACY LATTISAW—Love On A Two Way
Street 10-9

oo QUINCY JONES—)ust Once

®¢ CHRISTOPHER CROSS—Arthur's Theme

® MOODY BLUES—The Voice—D-30

o BEACH BOYS—Medley—D-28

ELTON JOHN—Chloe—X

KIM CARNES—Draw Of The Cards—X

SHEENA EASTON-For Your Eyes Only—D-24

LULU-| Could Never Miss You—X

WTRY—Schenectady
(Bill Cahill—MD)

* % JUICE NEWTON—Queen Of Hearts 8-6
% % DIANA ROSS/LIONEL RICHIE—Endless
Love 31

* PABLO CRUISE—Cool Love 23-21

* COMMODORES—Lady 14-10

* JOURNEY-Who's Crying Now 17-15

oo ROLLING STONES—Start Me Up

oo CHRISTOPHER CROSS—Arthur's Theme

® FRANKE & THE KNOCKOUTS—You're My
Girl=X

® MOODY BLUES—The Voice—D-30

® RAY PARKER JR. & RAYDIO-That OId Song—
X

o CHRISTOPHER CROSS—Arthur's Theme—X

o SHEENA EASTON—For Your Eyes Only—X

o AFTERNOON DELIGHTS—General Hospi-
Tale~D-17 ~

o DEBBIE HARRY—Backfired—D-29

WBEN-FM—Buffalo
(Roger Christian—MD)

* % EDDIE RABBITT—Step By Step 29-11

* % MOODY BLUES—The Voice 31-14

* ELO—Hold On Tight 12-5

* SHEENA EASTON-For Your Eyes Only 28-19

* PABLO CRUISE-Cool Love 13-7

oo KIM CARNES—Draw Of The Cards—36

oo REO SPEEDWAGON—In Your Letter—31

® ALLMAN BROTHERS BAND—Straight From
The Heart-38

o RICK SPRINGFIELD—I've Done Everything
For You—40

® ROLLING STONES—Start Me Up—37

® LITTLE RIVER BAND—The Night Owis—37

(Continued on puge 24)

¢ Copyright 1981, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.
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NAB Lists Chicago
Confab’s Exhibitors

CHICAGO-The following is a
list of music-related exhibitors at the
National Assn. of Broadcasters Ra-
dio Programming Conference:

Ampex Corporation, Radio City, Calif., manu-
facturers of audio accessories, Booth 315.
* * *
Audio & Design Recording, Inc., Bremerton,
Wash., audio processing manufacturer, Booth

121.
* k%

Billboard tnformation Network, New York, on-
line chart information, Booth 202.
* * *
Bonneville Broadcast Consultants, Tenafly,
N.J., syndicators, Booths 104, 106.
* * *
Gert Bunchez and Associates, St. Louis, syn-
dicators of various programs, Booths 313.
* * *
Chicago Progressive Research, Northbrook,
Il., audience measurement. Booth 307.
* * *
Continental Radio, Portsmouth, Va., satellite
network programming, Booth 306.
* * *
Continental Recordings, Inc., Boston, Mass.,
music library services, Booth 204.
* * *
David Green Broadcast Consultants, Lees-
burg, Va., Booths 304, 306.
. * * *

The Harris Corp., Quincy, lIl., audio manufac-
turers, Booths 109, 111, 112, 208, 210, 212.
* * *

Live Sound Inc., Hollywood, Calif., recording
services, Booth 132.
* * *
McCurdy Radio, Elk Grove Village, Pa., studio
equipment, Booths 114, 116.
* * *

MC!, Fort Lauderdale, Fla., automated pro-
gramming systems, Booths 513, 515.

On Camera: An ABC-TV cameraman takes aim at WABC-AM New York morn-

Media Service Concepts, Chicago, lIl., com-
puterized programming systems, Booths 503,

* * *

Music Directors Programming Services, In-

dian Orchard, Mass., Booth 130.
* * *

Nightingale Conant, Chicago, lll., syndicator

of various programs, Booth 300.
* * *

Noble Broadcast Consultants, San Diego,
Booth 112.

* * *

Norman Vincent Peale, New York, radio pro-
gramming, Booth 124.

* * *

Otis Conner Productions, Inc., Dallas, com-
mercial jingles, Booth 101.

* * *

Pacific Recorders and Engineering Corpora-
tion, San Diego, studio equipment, Booth 408,
410.

* * *

Peters Productions Inc., San Diego, jingles,

syndicated programs, Booth 414.
* * *

Radio Works, a California Corporation, Los
Angeles, Booth 110.

* * *

Sono-Mag Corporation, Normal, lil., studio
equipment, Booth 308.

* * *

TM Companies, Dallas, program syndicator
and jingles, booth 103, 105.

* * *

Toby Arnold & Associates, Dallas, program
syndicator, Booth 412.

* * *

U.S. Tape and Label Corp., St. Louis, promo-
tion material, Booth 107.

* * *

Thomas J. Valentino Inc., New York, music Ii-
brary services, Booth 416.

v

ing drive team Ross and Wilson as the two do their morning show in a simul-
cast segment that was carried by both WABC and the ABC-TV network on
“‘Good Morning, America.”

WABC-AM Gets TV Boost

NEW YORK-—In a bit of pro-
gramming that will no doubt help
boost WABC-AM’s new morning
team. Ross and Wilson. ABC-TV
rolled its cameras into the ABC’s
AM flagship- studios Monday (10)
for a four-minute live simulcast seg-
ment with “Good Morning Amer-
ica™ host David Hartman.

With their usual clowning, Ross
Brittain and a Brian Wilson told
Hartman how they came to WABC
in March from DJ stints in Atlanta
and Baton Rouge.

The segment was the first of a
week-long series that saw “Good
Morning America™ interviews with
morning man Jack Bogut at KDKA-
AM Piusburgh on Tuesday (11),
morning jock Carl Mayfield at
WKDS-FM Nashville on Wednes-
day (12), morning DJ Wally Phillips
at WGN-AM Chicago on Thursday

(13) and talk personalities Ken Min-
yard and Bob Arthur at KABC-AM
Los Angeles.

Wilson set the tone of the inter-
view responding to Hartman played
before becoming host of ABC’s
morning tv show.

Wilson said the primary thing he
and Ross must do is to “reassure
people that the world is still there™
and then play familiar music and
avoid abrasiveness.” He then
quipped, “We're just about to play
Andy Williams singing the love
theme from “The Chain Saw Mas-
sacre.”

After Wilson suggested that “we
have an opportunity to do more so-
phisticated humor in New York.”
Ross added that listeners “are better
informed here. They read news-
papers on the subways.”

Radio Programming

Mike Harrison

Is It Jazz Or Jazzz In The ’80s?

LOS ANGELES-Judging by the
amount and variety of responses to
my comments last week about “un-
hip jazzz for unhip listeners.” per-
haps a few more words on the sub-
ject (this time, with tongue out of
cheek) are in order.

Lets face it. Jazz has never really
been considered by broadcasters to
be the kind of music that could at-
tract big ratings. On
the contrary. jazz
has always had a
reputation for be-
ing on the esoter-
ic side. hardly the
music of the mass-
es — the kind
of music that re-
quires “work™ and knowledge to ap-
preciate. As a result, the jazz com-
munity—including  musicians,
record people, programmers, club
owners and fans has long occupied
its own niche off to the fringe of the
mainstream of pop culture and com-
mercial sensibilities (or. as I'm sure
many a purist would argue—lack of
sensibilities).

But now, time and circumstances
are creating a new environment in
which much of that is changing, al-
beit slowly. A perusal of Arbitron re-
sults from around the nation shows
that stations which play jazzz in a
variety of ways are beginning to be-
come commercially competitive and
there is growing evidence to support
the belief that jazzz is going to
emerge as one of the most popular
musical mainstays of the "80s.

(Note: the reason 1 choose to spell
jazz with the extra z—pronounced
“triple-z-jazzz"—is to emphasize the
point that among the new breed of
commercial jazz musicians and
broadcasters there is an emerging
broad-minded attitude about the
music. its expanded boundaries. and
new potential for being competi-
tively marketable. Not surprisingly.
the purist jazz community is resent-
ful and resistive of this growing
movement to “bastardize™ and “sell-
out” jazz. Hence. the 3rd z clearly
separates the philosophies and
avoids the long-standing and ob-
vious pitfalls of becoming caught up
in the “what is the definition of true
jazz” syndrome.)

The reasons for the giant increase
in jazzz's potential overlap .. .

First, there's the massive shift in
the demographic composition of the
nation. The post war babies are into
their thirties and. quite rightly, pro-
grammers are at the drawing boards
designing a number of new “adult
contemporary” format approaches
to continue to attract this massive
generation weaned on radio. records
and gold old rock'n'roll. Jazzz, no
doubt. is a contemporary adult form
(or rather, forms) of music.

During the past three years. in 18
separate Goodphone market studies
of major und medium cities across
the nation (including Los Angeles,
Seattle, San Dicgo, San Francisco.
San Jose, San Antonio. Dallas, New
York, Boston. Atlanta, Portland and
Minneapolis) a significantly large
percentage ot 18-49 men and
women answered “jazz”" among
their favorite “types of music—cer-
tainly as much as and. in many
cases. more than country and disco
and in some areas even rivaling rock.

Also. when asked who their favor-
ite musical artists are. a number of
contemporary jazz names (Pat
Metheny. Grover Washington Jr..
Spyro Gyra. Weather Report. Man-
hattan Transfer. Al DiMeola, the
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Crusaders. ectc.) were mentioned
among the biggies.

Quite obviously. as programmers
scramble to carve out niches and
positioning in what promise to be
the great adult contemporary rating
wars of the eighties, jazzz will pro-
vide a number of varied contribu-
tions to already existent genres,
namely hard and soft rock (jazzz es-
pecially picks up on soft rock radio
where folk left off). urban contem-
porary, adult contemporary and yes.
even beautiful music (that’s right,
one of the great, unexplored formats
sure o emerge in the '80s will be
beautiful music stations comprised
mostly of jazzz).

Needless to say, the spectrum of
jJazzz runs the length and breadth of
conlemporary music. Also, in favor
of jazzz is the overwhelming domi-
nance of it as a musical form on the
nation’s campus stations, always an
indicator of future trends.

The second major overlapping
reason for jazzz’s emergence into the
mainstream (not to be confused with
“mainstream jazz") is the very exist-

ence of a growing musical commu-
nity dedicated to making it.

A study of contemporary culture
consistently indicates that the trends
go where the talent lies. There’s a
growing breed of musicians in their
twenties and thirties who were raised
on rock but want to express them-
selves in more mature and abstract
musical terms. They are turning to
jazz ... butare uninhibited to break
from early-day jazz traditions, rely-
ing upon a more modern base for
their musical roots. This marks a ma-
jor turn-around from musicians of
the early rock era who were raised
on and influenced by jazz and,
hence. is creating a whole new
school of rock/soul/pop fusion mu-
sic. Quite simply. there’s no denying
the music is there. (Have you lis-
tened to the musical themes of many
major TV series and commercials
lately?)

And the third major reason for
jazzz gaining prominence is the
color issue. At a time when both the
radio and music industries find

(Continued on page 29)

LGoodphone Commentaries
Chart Deception Hurts

By MICHAEL R. LEE, Ph.D.

DENVER—Radio’s fourth estate,
with increasing frequency and ur-
gency, has admonished radio sta-
tions to report on records with a
higher regard for verite. [t seems that
a substantial minority of radio pro-
grammers and music directors have
taken to the idea of reporting “adds”
and chart positions on records that
they are not indeed playing.

Itis a deception that rankles those
who attempt to compile legitimate
charts because it impairs their own
credibility. Self-interest in this case
had led radio’s press to the correct
conclusion for the wrong reasons.
The deceptlive reports are not the
disease. but are instead a symptom.

Falsifying music reports to the
trades is nothing new for radio. It
began in the '60s when playlists
dwindled in number, and is bur-
geoning as those playlists further
contract. The phenomenon has
touched every music format with the
possible exception of classical (im-
mune, it seems, by virtue of the fact
that it is difficult to churn out new
classical material, and almost no one
is trying to do so).

The constricted playlist has more
ramifications for the music process
than the false reporting of records.
Record companies have become
“more selective™ in signing -artists
and more fervent in their desire to
see their artists succeed—financially.
Most artists and songwriters take
this as their cue to behave more re-
sponsibly—fiscally and creatively.
This. in turn, leads radio program-
mers and music directors to com-
plain that “there is no exciting new
music.” a highly questionable as-
sumption. ’

Ultimately. each component of
the cycle is made to suffer—radio.
the public, the music industry and
artists. Artists usually blame the mu-
sic industry; the music industry lays
it at radio’s feet; radio points an ac-
cusing finger at artists and record
companies while defending itself
with the shield of the public. The
public responds with increasing mu-
sical and radio apathy.

To return to the matter at hand,
one reason radio personnel lie about
playing certain records is because
they feel guilty about not airing mer-
itorious records and see this as a way

-of helping the cause without takinga

risk. As tumors go. it is unfortunate,
but benign.

However. more often than not, the
tumor is malignant, a symptom of
underlying incompetence and cor-
ruption. Though the offenders will
claim innocence by saying that they
are “helping out a friend who needs
it" or plead guilty to the lesser
charge of currying favor with a cer-
tain record company for political
reasons. both are easily identified as
shams. “Friends™ would neither ask
for nor except such “favors.” Nc¢
worthwhile record company can be
bought off by a radio station’s deceit
of the trade publications.

In this classic morality play. radio
is losing its virtue, but not to any
single source. The deceivers are in
every format—men and women, rich
and poor, black and white, successes
and failures. They range from ra-
dio’s legends to the new kid on the
block. Some are being manipulated
by record company personnel while
others in radio are the manipulators.

This behavior manifests extreme
disrespect for radio as a profession.
Bearing cvery critical similarity to
payola. such deceit serves as a vivid
reminder that radio has not come a
long way since disk jockeys and oth-
ers were handed envelopes contain-
ing cash by some record sharpies.
Mindless research and a slavish de-
votion to “randomly selected sam-
ples” analyzed by dispassionate
computers were supposed to end all
taints of scandal.

But malignant cancers are not re-
moved by computers. The disease
calls for harsher treatment. Let's
identify the patients and hope they
are not inoperable.

(Michael R. Lee. Ph.D.. is presi-
dent of Brown Bag Productions, Den-
ver.)
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Billboard. Sing

les Radio Action

Based on station playlists through Tuesday (8/11/81)

Ploylist Prime Movers
Plogist Top Add Ons @

AUGUST 22, 1981, BILLBOARD

e Continued from page 22

WKBW—Buffalo
(John Summers—MB)

* % ELC—Hold On Tight 259

* % JOURNEY—Who's Crying Now 20-5

% SHEENA EASTON—For Your Eyes Only 19-13

* MOODY BLUES-Th: Voice 13-20

% GREG KIHN BAND—The Breakup Song 12-8

oo KIM CARNES—Draw Of The Cards

oo REO SPEEDWAGON—!n Your Letter

® ALABAMA—Feels So Right

® BALANCE-Breaking Away—D-27

o CHRISTOPHER CROSS—Arthur’s Theme

@ SILVER CONDOR—You Could Take My Heart
Away—D-26WBBF

WBBF—Rochester
(D. Mason—MD)—

No List

WOLF—Syracuse
(B. Mitchell—MD)

No List

WFLY—Albany
(Buzz~MD)

* % PATBENATAR—Fire & Ice 8-4

% % POINTER SISTERS -Slow Hand 1-1

* JOURNEY~Who's Crying Now 16-8

* FOREIGNER—Urgent 11-9

* DIANA ROSS/LIONEL RICHIE—Endless Love
13:5

oo ROLLING STONES-Start Me Up—27

oo LITTLE RIVER BANT'—The Night Owls—30

® RICK SPRINGFIELD—}'ve Done Everything
For You

o CHRISTOPHER CROSS—Arthur's Theme—D-

25

SILVER CONDOR-You Could Take My Heart

Away—X

DEBBIE HARRY—Backfired—D-29

BALANCE—Breaking Away—X

BLUE OYSTER CULT—Burnin’ For You

COMMODORES—Lady—19

WVBF (F-105)—Boston
(D. Shafer—MD)

No List

WHYN—Springfield
(Andy Carey—MD)

* % ROBBIE PATTON—Don't Give It Up 14-11
* % DIANA ROSS/LIONEL RICHIE—Endless
Love 10-4
* PABLO CRUISE—Con! Love 17-13
* EDDIE RABBITT—St=2p By Step 21-15
* CARPENTERS—Touch Me When We're
Dancing 5-3
oo BERNADETTE PETERS—Dedicated To The
One | Love
oo SHEENA EASTON—For Your Eyes Only
o ELO—Hoid On Tight-D-22
GINO VANNELLI-Nizhtwaiker—D-23
CHERYL LYNN—Shake It Up Tonight—D-25
SANTANA-The Sensitive Kind—D-24
RAY PARKER JR. & RAYDIO—That Oid Song—
D-21
BEACH BOYS—Med|2y-D-20
LITTLE RIVER BAND—The Night Owls
o NIELSEN/PEARSON—The Sun Ain't Gonna
Shine Anymore
® ATLANTA RHYTHM SECTION- Alien

WFTQ (14Q)—Worcester
(Cliff Blake—MD)

* % POINTER SISTERS—Slow Hand 9-4
* % CARPENTERS—Tcuch Me When We're
Dancing 11-5

% RONNIE MILSAP—No Gettin' Over Me 128

% DIANA ROSS/LIONB. RICHIE—End]ess Love
1410

% KENNY ROGERS—I Don't Need You 3-1

oo LULU-I Could Nev2r Miss You—23

oo RAY PARKER JR. & RAYDIO—That Oid

Song—22

o ELTON JOHN—Chloe—24

o AFTERNOON DELIGHTS—General Hospi-
Tale—D-26

® BEACH BOYS—Medl2y—D-25

WPRO-AM—Providence
(Gary Berkowitz—MD)

* % POINTER SISTERS—Slow Hand 6-2

% % KENNYROGERS—] Don't Need You 4-1

% STANLEY CLARKE/CEORGE DUKE—Sweet
Baby 1410

% RONNIE MILSAP—No Gettin' Over Me 10-7

* DIANA ROSS/LIONBL RICHIE—Endless Love
83

oo LULU—1 Could Nev2r Miss You

oo SHEENA EASTON-— or Your Eyes Only

o CHRISTOPHER CROSS—Arthur's Theme

WPRO-FM (PRO-FM)—Providence
(Gary Berkowitz—MJ)
% % POINTER SISTERS—Slow Hand 7-1
* % DIANA ROSS/LIONEL RICHIE—Endless
Love 8-4
% RONNIE MILSAP—No Gettin' Over Me 10-7
* COMMODORES—Lady 9-5
% AFTERNOON DELIGHTS—General Hospi-Tale
13-10
oo CHRISTOPHER CROSS—Arthur's Theme
oo SHEENA EASTON—=or Your Eyes Only
o PABLO CRUISE—Cool Love
o ELO—Hold On Tight

o STEVIE NICKS—Stop Draggin’ My Heart
Around

o RICK JAMES—Super Freak

o JOURNEY—-Who's Crying Now

WP)B (JB-105)—Providence
{Mike Waite—MD)

* % POINTER SISTERS—Slow Hand 4-1
* % STEVIE NICKS—Stop Draggin’ My Heart
Around 19-13

* EDDIE RABBITT—Step By Step 32-35

* AFTERNOON DELIGHTS—General Hospi-Tale
26:22

* BEACH BOYS—Medley 21-17

oe ROLLING STONES—Start Me Up—33

oo DEBBIE HARRY—Backfired—34

© LITTLE RIVER BAND—The Night Owls—35

WICC—Bridgeport
(B. Mitchell—MD)

No List

WKCI—New Haven
{Danny Lyons—M Dl_

* % JOURNEY—Who's Crying Now 29-16

* % DIANA ROSS/LIONEL RICHIE—~Endless
Love 4-1

* ELO—Hold On Tight 22-18

* POINTER SISTERS—Slow Hand 5-2

* EDDIE RABBITT—Step By Step 16-12

oo ELTON JOHN-Chloe—29

oo MOODY BLUES—The Voice—27

o LULU-| Could Never Miss You—30

WTIC-FM—Hartford
B (_R. Donahue—MD)

No List

WFEA (13FEA) —Manchester
(Keith Lemire—MD)

* % CARPENTERS—Touch Me When We're
Dancing 8-5
% % DIANA ROSS/LIONEL RICHIE—Endless
Love 4-1
* BEACH BOYS—Medley 12-8
* PABLO CRUISE—-Cool Love 13-9
* COMMODORES—Lady 9-6
oo ROLLING STONES—Start Me Up
oo CHRISTOPHER CROSS—Arthur's Theme—
28
o SILVER CONDOR-You Could Take My Heart
Away
o AL JARREAU—We're In This Love Together
© NEILSEN/PEARSON—The Sun Ain't Gonna
Shine Anymore—D-30
o SANTANA—The Sensitive Kind—X
e ROBBIE DUPREE—Are You Ready For Love
o ELTON JOHN—Chloe—D-27
o PATBENATAR—Fire & Ice—X

WTSN—Dover
(Jim Sebastian—MD)

% ALABAMA—Feels So Right 16-8

* % JOURNEY—Who's Crying Now 16-12

* CARPENTERS—Touch Me When We're
Dancing 7-6

* COMMODORES—Lady 8.7

* JUICE NENTON—Queen Of Hearts 21

oo ROLLING STONES—Start Me Up

oo CHRISTOPHER CROSS—Arthur's Theme

o SANTANA—The Sensitive Kind—X

o FOUR TOPS—When She Was My Girl

o SQUEEZE-Tempted

o GEORGE HARRISON—Teardrops—D-27

o JOHN DENVER—Some Days Are Diamonds

® ELTON JOHN—Chioe—D-25

® KIM CARNES—Draw Of The Cards—X

o DEBBIE HARRY—Backfired—X

© ART GARFUNKEL—A Heart In New York—D-
26

WGUY—Bangor
(Jim Randall-MD)

* % STEVIE NICKS—Stop Draggin' My Heart
Around 17-8

% % DIANA ROSS/LIONEL RICHIE~Endless
Love 10-4

% PAT BENATAR—Fire & Ice 127

* SHEENA EASTON—For Your Eyes Only 23-17

* JOURNEY—Who's Crying Now 28-22

oo ROLLING STONES—Start Me Up

oe RICK SPRINGFIELD—I've Done Everything

For You

® LITTLE RIVER BAND—The Night Owls

o QUINCY JONES—Just Once—X

o CHRISTOPHER CROSS—Arthur's Theme

o DEBRA LAWS—Very Special—X

MOODY BLUES—The Voice~X

NIELSEN/PEARSON—The Sun Ain't Gonna

Shine Anymore—X

ALLMAN BROTHERS BAND—Straight From

The Heart—D-35

o CHERYL LYNN—Shake It Up Tonight

o THE GO GO'S—Our Lips Are Sealed

o SAD CAFE—La-Di-Da—X

L ]

L ]

REO SPEEDWAGON—In Your Letter—D-29
LULYU-I Could Never Miss You—D-24
® ALABAMA-—Feels So Right

WIGY—Bathesda
(Willie Mitchell—MD)

% % MANHATTAN TRANSFER-Boy From New

York City 21

% % PHILCOLLINS—In The Air Tonight 9-4

% DIANA ROSS/LIONEL RICHIE—Endless Love
1810

# ELO~Hold On Tight 19-11

# FOREIGNER—Urgent 16-9

oo LITTLE RIVER BAND—The Night Owls

oo CHRISTOPHER CROSS—Arthur's Theme
o STEVIE NICKS—Stop Draggin’ My Heart
Around-D-28

EDDIE RABBITT—Step By Step—X

GARY WRIGHT—Really Wanna Know You—D-
29

GARY 0.—Pay You Back With Interest—X
LULU-I Could Never Miss You—X
MOODY BLUES—Gemini Dream—X
AFTERNOON DELIGHTS—General Hospi-
Tale—X

MICHAEL STANLEY BAND—Falling In Love
Again—X

ELTON JOHN—Chloe—X

ART GARFUNKEL—A Heart In New York—X
SQUEEZE-Tempted—X

BEACH BOYS—Medley—X

SANTANA-The Sensitive Kind—X
NIELSEN/PEARSON~The Sun Ain't Gonna
Shine Anymore —X

RUSH-Tom Sawyer—X
CARPENTERS—Touch Me When We're
Dancing—X

SILVER CONDOR—You Could Take My Heart
Away-D-30

RICK SPRINGFIELD —|'ve Done Everything
For You

FOUR TOPS—~When She Was My Girl
ROLLING STONES—Start Me Up

WACZ—Bangor
(Michael 0'Hara—MD)

* % SHEENA EASTON—For Your Eyes Only 20-
10
* % DIANA ROSS/LIONEL RICHIE—Endless
Love 4-1
* FOREIGNER—Urgent 11-7
* PABLO CRUISE—Cool Love 24-20
* AFTERNOON DELIGHTS—General Hospi Tale
26-21
oo ROLLING STONES—Start Me Up
oo LITTLE RIVER BAND—The Night Owls
o RICK SPRINGFIELD—I've Done Everything
For You

Mid- Atlantic Region

mem % PRIME MOVERS musem
STEVIE NICKS—Stop Draggin’ My Heart Around
(Modern)
ROSS & RICHIE~Endless Love (Motown)
COMMODORES--Lady (Motown)
wmmmm® TOP ADD ONS wammm

KIM CARNES —Draw Of The Cards (EMI)

GREG KIHN-Breakup Song (Beserkely)
RAY PARKER-That Old Song (Anista)

e 8 REAKQOU TS mea—
ROLLING STONES-Start Me Up (Rolling Stones)

JIM PHOTOGLO—More To Love (20th Century)
FOUR TOPS—When She Was My Girl (Casablanca)

WXKX—Pittsburgh
(Clarke Ingram—MD)

% % MICHAEL STANLEY BAND—Falling in Love
Again 32-24

* % VOGGUE—Dancin' The Night Away 16-12

* JIM STEINMAN—Rock'n'roll Dreams Come
Through 27-22

* ELO—Hold On Tight 19-16

* BALANCE—Breaking Away 10-6

oo FOUR TOPS—When She Was My Girl-31

ee JOURNEY—Stone In Love

o HARRY CHAPIN—Story Of A Life

© ROLLING STONES—Start Me Up

® PURE PRAIRIE LEAGUE—You're Mine

Tonight

FOREIGNER—Urgent—D-33

ALLMAN BROTHERS BAND—Straight From

The Heart—D-34

o GARY WRIGHT—Really Wanna Know You—-D-

36

COMMODORES—Lady—D-35

FOREIGNER—Woman In Black-D-37

WFIL—Philadelphia
(Dick Fennessey—MD)

* % RONNIE MILSAP—No Gettin' Over Me 11-
7

* % STEVIE NICKS—Stop Draggin’ My Heart
Around 20-13

* PABLO CRUISE—Cool Love 19-16

* BEACH BOYS—Medley 24-20

* EDDIE RABBITT—Step By Step 28-25

oo KIM CARNES—Draw Of The Cards

oo JIM PHOTOGLO—More To Love

@ MIKE POST—Theme From Hill Street Blues

o LULU—! Could Never Miss You—D-30

e QUINCY JONES—Just Once

® MOODY BLUES—The Voice—D-28

© NIELSEN/PEARSON—The Sun Ain't Gonna

Shine Anymore

WCCK—Erie
(Bill Shannon—MD)

% % PHIL COLLINS—In The Air Tonight 2-1
* % DIANA ROSS/LIONEL RICHIE—Endless
Love 13-6

% BLUE OYSTER CULT—Burnin’ For You 30-21

* ELO—Hold On Tight 27-19

* SHEENA EASTON—For Your Eyes Only 21-16

oo DON FELDER—Heavy Metal

oo ROLLING STONES—Start Me Up

© ART GARFUNKEL—A Heart In New York—D-
36

o ROBBIE PATTON—Don't Give it Up-D-32
o LULU-I Could Never Miss You—X

® STYX—Nothing Ever Goes As Planned—X
o MOODY BLUES—The Voice—D-35

o LITTLE RIVER BAND—The Night Owls

o COMMODORES—Lucy—D-37

WFBG—Aitoona
(Tony Booth—MD)

* % FRANKE & THE KNOCKOUTS—You're My

Girl 31-24

# % FOREIGNER—Urgent 15-7

* GREG KIHN BAND-The Breakup Song 12-9

* KIM CARNES—Draw Of The Cards 29-23

# DIANA ROSS/LIONEL RICHIE—Endless Love
51

oo MIKE POST—Hill Street Blues

oo ROLLING STONES—Start Me Up—34

o ALLMAN BROTHERS BAND—Straight From
The Heart—X

® JOHN DENVER—Some Days Are Diamonds—

X

POINT BLANK-Nicole—X

REO SPEEDWAGON—In Your Letter—D-28

LULU—1 Could Never Miss You—D-33

DON FELDER~Heavy Metal—D-32

REX SMITH/RACHEL SWEET—Everlasting

Love—X

DEBBIE HARRY—Backfired—D-26

ANDY GIBB/VICTORIA PRINCIPAL-AIl !

Have To Do Is Dream—X

RICK JAMES—Super Freak—X

SQUEEZE—Tempted

MOODY BLUES—The Voice -D-27

SILVER CONDOR-You Could Take My Heart

Away—X

© RICK SPRINGFIELD—I've Done Everything

For You

LITTLE RIVER BAND—The Night Owls

WKBO—Harrisburg
_ (Betsy Carson—MD)

No List

WOQXA (Q-100)—York
(Steve Gallagher—MD)
* % STARS ON 45—Medley 29-20
* % STEVIE NICKS—Stop Draggin’ My Heart
Around 22-15
% ELO—Hold On Tight 25 17
* JOURNEY—-Who's Crying Now 28-21
* MOODY BLUES—The Voice 39-26
oo ROLLING STONES—Start Me Up
ee DEBBIE HARRY—Backfired
ELTON JOHN—Chloe—X
LULU -1 Could Never Miss You—D-28
REO SPEEDWAGON—In Your Letter—D-29
EDDIE RABBITT—Step By Step—D-25
FOUR TOPS—When She Was My Girl
LITTLE RIVER BAND—The Night Owls
RAY PARKER JR, & RAYDIO—That Oid Song—
D-27

WRQX (Q107)—Washington
(Rick Fowler—MD)
* % STEVIE NICKS—Stop Draggin' My Heart
Around 6-4
* % FOREIGNER—Urgent 4-2
* POINT BLANK—Nicole 15-8
* GREG KIHN BAND—The Breakup Song 17-7
oo ROLLING STONES—Start Me Up
oo RICK SPRINGFIELD—1've Done Everything
For You
o BALANCE—Breaking Away—D-23
o PABLO CRUISE—Cool Love
o FOGHAT—Live Now Pay Later—D-24

WPGC—Washington
(Jim Elliott—MD})

* % STEVIE NICKS—Stop Draggin' My Heart
Around 15-8

* % COMMODORES—Lady 20-15

* JUICE NEWTON—Queen Of Hearts 12-6

* MOODY BLUES—The Voice 19-12

* JOURNEY—Who's Crying Now 10-4

oo ROLLING STONES—Start Me Up

oo GREG KIHN BAND —The Breakup Song—27

AL JARREAU—We're In This Love Together—X

FOUR TOPS—When She Was My Girl-D-28

DEBBIE HARRY—Backfired—X

ALABAMA—Feels So Right—D-29

SHEENA EASTON—For Your Eyes Only—D-30

LULU—I Could Never Miss You—X

WCAO—Baltimore
(Scott Richards—MD)

* % STEVIE NICKS—Stop Draggin’ My Heart
Around 18-11

* % SQUEEZE—Tempted 14-7

* RAY PARKER JR. & RAYDIO—That Old Song
135

* JOURNEY—Who's Crying Now 21-15

* COMMODORES—Lady 10-4

oo FOREIGNER-Urgent

oo QUINCY JONES—-Just Once

ROLLING STONES-Start Me Up

MOODY BLUES—The Voice—D-30

AL JARREAU—We're In This Love Together

BALANCE—Breaking Away—D-28

KIM CARNES—Draw Of The Cards—X

JOHN DENVER—Some Days Are Diamonds—

X

o PAT BENATAR—Fire & Ice—D-29

o SHEENA EASTON—For Your Eyes Only—0-31

® CHRISTOPHER CROSS—Arthur's Theme—D-
21

wWwWw.americanradiohistorv.com

WFBR—Baltimore
(Andy Szulinski—MD)

* % JIM STEINMAN—Rock'n'roll Dreams
Come Through 9-6

# % PABLO CRUISE—Cool Love 129

* ELO—Hold On Tight 18-14

* MOODY BLUES—The Voice 22-13

* DIANA ROSS/LIONEL RICHIE-Endless Love

1-1

oo REX SMITH/RACHEL SWEET—Everlasting

Love

oo ELTON JOHN-Chloe

o TEMPTATIONS—Aiming At Your Heart

o ANDY GIBB/VICTORIA PRINCIPAL—AIl |
Have To Do Is Dream~X

o AFTERNOON DELIGHTS—General Hospi-
Tale-X

o LULU-1 Could Never Miss You—X

© CHRISTOPHER CROSS—Arthur's Theme

o FOUR TOPS—When She Was My Girl-D-30

WYRE—Annapolis
(Chuck Bradley—PD)

* % BEACH BOYS—Medley D-21
* % GARY WRIGHT—Really Wanna Know You
23-14

* ALABAMA-—Feels So Right 17-11

* STEVIE NICKS—Stop Draggin’ My Heart
Around 16-8

* EDDIE RABBITT~Step By Step 28-20

oo ROLLING STONES—Start Me Up

oo CHRISTOPHER CROSS—Arthur's Theme

o DEBBIE HARRY—Backfired

® KIM CARNES—Draw Of The Cards—D-29

o AFTERNOON DELIGHTS—General Hospi-
Tale-D-30

® LULU-I Could Never Miss You—D-28

® EVELYN KING—1'm In Love

o REO SPEEDWAGON—In Your Letter

© MOODY BLUES—The Voice—D 27

“WGH—Hampton
_ {(Bob Canada—MD)

* % LULU-| Could Never Miss You 21 16

* % PABLO CRUISE-Cool Love 17-14

* BEACH BOYS—Medley 13-10

% RONNIE MILSAP—No Gettin’ Over Me 7-5

* DIANA ROSS/LIONEL RICHIE—Endless Love
6-3

®e FOUR TOPS~When She Was My Gir!

oo LITTLE RIVER BAND—The Night Owls

® RICK SPRINGFIELD—1've Done Everything
For You

® CHRISTOPHER CROSS—Arthur's Theme—D-
21

© VAN STEPHENSON—You've Got A Good Love
Coming

© RONNIE LAWS—Stay Awake

@ KIM CARNES—Draw Of The Cards—D-22

o SHEENA EASTON—For Your Eyes Only—-D-20

WQRK—Norfolk
(R. Bates—MD)

No List

WRVQ (Q94)—Richmond
(Bill Thomas—MD)

* % PAT BENATAR—Fire & Ice 5-1

* % POINTER SISTERS—Slow Hand 11-4

* STEVIE NICKS—Stop Draggin’ My Heart
Around 18-6

* MOODY BLUES—The Voice 17-5

* JOURNEY—Who's Crying Now 22-9

oo ROLLING STONES—Start Me Up

oo SHEENA EASTON—For Your Eyes Only

© DIANA ROSS/LIONEL RICHIE—Endless Love

Endless Love-D-23

FOGHAT—Live Now Pay Later—X

POINT BLANK—Nicole—X

JIM MESSINA—Stay The Night—X

ALLMAN BROTHERS BAND—Straight From

The Heart

SQUEEZE—-Tempted—X

ICEHOUSE—We Can Get Together—X

© FRANKE & THE KNOCKOUTS—You're My

Girl-D-28

RICK SPRINGFIELD—I've Done Everything

For You—X

WAEB - Allentown
(). Ward—MD)

% SHEENA EASTON—For Your Eyes Only 23
16
* % DIANA ROSS/LIONEL RICHIE—Endless
Love 18-11
* ELO—Hold On Tight 26.22
* COMMODORES—Lady 10-5
# POINTER SISTERS—Slow Hand 2-1
oo DEBBIE HARRY—Backfired
oo RAY PARKER JR, & RAYDIO—That Old Song
o ANDY GIBB/VICTORIA PRINCIPAL-AIl |
Have To Do Is Dream
o REO SPEEDWAGON—In Your Letter—D-29
© MOODY BLUES—The Voice
o FRANKE & THE KNOCKOUTS—You're My
Girl-D-30

WIFI-FM—Bala Cynwyd
_(lil Kiley—MD)

* % STEVIE NICKS—Stop Draggin' My Heart
Around 21-12

% % DIANA ROSS/LIONEL RICHIE—Endless
Love 14-3

* PAT BENATAR—Fire & Ice 11-7

* BEACH BOYS—Medley 30-22

# POINTER SISTERS—Slow Hand 5-2

oo RAY PARKER JR. & RAYDIO—That Otd

Song-28

oo MOODY BLUES—The Voice—29

o ICEHOUSE—We Can Get Together—X

o SILVER CONDOR-You Could Take My Heart
Away—X

MICKEY GILLEY—You Don't Know Me—D-30
JODY MOREING—All Girls Want 1t

DEBBIE HARRY—Backfired

BLUE OYSTER CULT—Burnin’ For You

KIM CARNES—Draw Of The Cards
AFTERNOON DELIGHTS—General Hospi-
Tale-D-25

GINO VANNELLI-Nightwalker—D-26

WWSW (3WS-FM)—Pittsburgh
(Herb Crowe—MD)

WPEZ—Pittshurgh
(Wynn Rosenberg—MD)

oo COMMODORES—Lady
ee RAY PARKER JR. & RAYDIO—That Old Song

Southeast Region

wammm % PRIME MOVERS s

ROSS & RICHIE-£ndless Love (Motown)
FOREIGNER-Urgent (Atlantic)
JOURNEY—Who's Crying Now (Columbia)

smmmm® TOP ADD ONS smmmm

CHRISTOPHER CROSS—Arthur's Theme (WB)
BEACH BOYS--Medley (Capitol}
LULU~-1 Could Never Miss You (Alfa)
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ROLLING STONES--Start Me Up (Rolling Stones)
LITTLE RIVER BAND—Night Owls (Capitol)
QUINCY JONES—Just Once (A&M)

WQXI-AM—Atlanta
(Jeff McCartney~MD)

* % ALABAMA-—Feels So Right 12-10

* % BEACH BOYS—Medley 199

# NIELSEN/PEARSON—The Sun Ain t Gonna
Shine Anymore 29-26

* SHEENA EASTON-—For Your Eyes Cnly 5-3

# BERNADETTE PETERS—Dedicatec To The
One | Love 25-22

oo EDDIE RABBITT—Step By Step

oo CHRISTOPHER CROSS—Arthur's Theme

o DENIECE WILLIAMS—Silly—D-20

® BALANCE-Breaking Away—D-24

WOQXI-FM (97Q)—Atlanta
(Jeff McCartney—MD)

* # STEVIE NICKS—Stop Draggin’ My Heart
Around 20-15
* % SHEENA EASTON—For Your Eyes Only 14-
9
* ALABAMA—Feels So Right 10-6
* JOURNEY—-Who's Crying Now 18-22
* MOODY BLUES—The Voice 29-23
oo CHRISTOPHER CROSS—Arthur's Theme—
29
oo ROLLING STONES—Start Me Up
® FOREIGNER-Urgent—X
o ALLMAN BROTHERS BAND—Straight From
The Heart—D-28
® SQUEEZE—Tempted—D-30

WBBQ—Augusta
(Bruce Stevens—MD)

* % FOREIGNER—Urgent 9-5

* % COMMODORES—Lady 7-2

* PATBENATAR—Fire & lce 13-8

# STEVIE NICKS—Stop Draggin’ My -eart
Around 20-10

* JOURNEY—Who's Crying Now 17-9

oo KIM CARNES—Draw Of The Cards

oo ROLLING STONES—Start Me Up

o ELTON JOHN—Chloe

e ALABAMA-Feels So Right—D-27

SHEENA EASTON—For Your Eyes Only—D-29

RICK JAMES—Super Freak—D-24

SQUEEZE—Tempted

MOODY BLUES—The Voice~D-30

ICEHOUSE—We Can Get Together—X

AL JARREAU—We're In This Love Together

SILVER CONDOR—You Could Take My Heart

Away—-D-28

CHRISTOPHER CROSS—Arthur's Treme—X

QUINCY JONES-Just Once—X

LITTLE RIVER BAND—The Night Owls

DAVID GUTHRIE—Safe In The Hartor With

You

WSGA—Savannah
(Jim Lewis—MD)

* & STEVIE NICKS—Stop Draggin' My Heart
Around 13-7

* % SHEENA EASTON—For Your Eyes Only 14-
10

* ALABAMA—Feels So Right 30-24

* RICK JAMES—Super Freak 21-16

* BEACH BOYS—Medley 27-22

oo ROLLING STONES-—Start Me Up—32

(Continued on pcge 26)
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Radio Programming

Rules For Entering 1981 Competition For
Air Personalities, Program Directors, Radio
Stations And Record Promotion Executives

I. Category: Radio Station Of The
Year

a. AOR; b. Top 40/Adult Con-
temporary; c. Country; d. Black;
e. Miscellaneous.

Requirements: A written presen-
tation which uqt include a descrip-
tion of the station’s programming
and summaries of its community in-
volvement. promotional and adver-
tising activities. A tape presentation
and other related materials also may
be submitted but are not mandatory.

Awards will be presented according to market size in three categories: markets numbered one to 30, 31 to 100, and below
100 in the following formats for radio station of the year, program director of the year, and personality of the year, as well
as other awards in other categories. Anyone can enter. Just follow these instructions:

II. Category: Program Director Of
The Year

a. AOR; b. Top 40/Adult Con-
temporary; ¢. Country; d. Black;
e. Miscellaneous.

Requirements: A written presen-
tation which must include a docu-
mented ratings history of the station
under the entrant’s program direc-
torship. a description of the station’s
programming, a summary of station
activities and composite tape of the
station’s sound of no more than 30
minutes in length.

III. Category: Personality Of The
Year

a. AOR; b. Top 40/Adult Con-
temporary; c. Country; d. Black;
e. Miscellaneous.

Requirements: An aircheck of an
actual broadcast aired between Jan.
1 and Sept. 30, 1981. The aircheck
must be on cassette or reel to reel at
7% 1.p.s. with music telescoped, rep-
resenting one hour of air time. The
aircheck must be accompanied by
an official entry form, here included.

[ DEADLINE ALL ENTRIES—Nov. 1, 1981

IV. Category: Special Programming

a. Station produced; b. Syndica-
tor or network produced

Requirements: A telescoped tape
of the program together with a writ-
ten summary description and docu-
mentation of airing including sta-
tions and dates.

V. Category: Music Industry
a. Chief Executive in Charge of
Promotion; b. National Promo-
tion Person; c. Regional Promo-
tion Person; d. Local Promotion

Person; e. Independent Promo-

tion Person

Requirements: Nomination by of-
ficial nominating ballot.

VI. Category: Military Air Person-
ality Of The Year
International Air Personality Of The
Year

Requirements: Same as for U.S.
and Canadian air personalities.

Submit all entries to: Doug Hall,
Radio Programming Editor. Bill-
board. 1515 Broadway, New York,
N.Y. 10036.

RECORD PROMOTION PERSON

NOMINATING BALLOT

Annual competition for the International
Radio Programming Forum Awards

of ___ _,nominate

CHIEF EXECUTIVE

the following record promotion persons for the annual competition in
the following categories:

ENTRY FORM

AIR PERSONALITY COMPETITION

Please atfix this label to your air personality’'s air check.

PLEASE PRINT:

JUDGES:

Air Personality

Does air personality select music?

Station City

Yes. No___
Personality has been with station since___ _
mo. yI.

Format

Please rate on a scale of zero (0) to ten (10). The highest point total in each category wins.

Use ONLY one column. Leave rest blank for future judging.

REGIONAL RATING FINAL RATING
Voice
Timing
Music selection

Personality definition

Interest stimulation

Compatability with format

Ability to relate to audience

Presentation

Content

Imagination

IN CHARGE OF PROMOTION S _
Name of Person
CT)?THpahyv T C{ty
NATIONAL -
Name of Person Company City
REGIONAL
Name of Person
Company City
LOCAL
Name of Person
Company City
INDEPENDENT
Name of Person
Company city
Please send to: Attn: Nominations
Doug Hall
Biltboard

1515 Broadway
New York, N.Y. 10036

Creativity

Originality

TOTAL TOTAL

All entries, including tapes become the property of Billboard. It is the intention of Billboard to create a composite tape from
winning entries. Entry in this contest constitutes permission granted to Biliboard to reproduce tapes submitted for said composite
tapes to be distributed at cost within the industry.

ALL ENTRIES MUST BE POSTMARKED NO LATER THAN NOV. 1, 1981

AOR’s Picture Looking Healthy In Latest Arbitrons

® Continued from page 17

MOR WIBC-AM is still the mar-
ket leader with a 15.6 share, virtually
unchanged from the same share fig-
ure in the fall and 15.7 a year ago.
Country WIRE-AM is down to 8.1
from 9.3 in the fall and 8.8 a year
ago.

Adult contemporary WIKS-FM is
down to 6.2 from 8.1 in the fall and
9.0 a year ago. Hot 100-formatted
WNDE-AM is down to 3.3 from 5.0
in the fall and 5.3 a year ago.

*  x  *

LOUISVILLE — Country
WAMZ-FM holds on to its first
place position with a 10.6 share,
down from 11.7 in the fall, but up
from 8.8 a year ago. WQFM-FM,
which used to be known as WQHI, is

doing well with a new fusion rock
format. The station is up to 6.1 from
3.9 in the fall and 3.7 a year ago
when the station ran adult contem-
porary.

Adult contemporary is a widely
fought race in this market. WRKA-
FM is up to 6.8 from 3.6 in the fali
and 3.1 a year ago. WAVE-AM is up
to 8.2 from 6.8 in the fall and 7.7 a
year ago. But WAKY-AM is down
to 5.0 from 9.5 in the fall and 9.8 a
year ago and WKJJ-FM is down to
8.7 from 10.5 in the fall. WKJJ had a
7.8 a year ago.

Despite WAMZ’® staying power.
country WCII-AM, which switched
call letters from WKJJ-AM a year
ago. has gained to a 6.7 share. up
from 4.7 in the fall and 4.5 a year

ago. But WINN-AM has left the
country field and is now playing a
nostalgic MOR format. The station
has dropped to a 3.6 from 5.0 in the
fall and 5.9 a year ago. Black
WLOU-AM has a 6.3 share, up from
5.7 in the fall, but down from 9.4 a
year ago.
*  *x *

PHOENIX—~Hot 100 formatted
KZZP-FM has climbed to a 5.8
share from 3.0 in the fall and 2.3 a
year ago. The station was formerly
known as KQXE and ran an adult
contemporary format. Similarly for-
matted KOPA-FM is up to a 59
from 5.8 in the fall, but is down from
7.6 a year ago.

AOR SuperStars station KDKB-
FM is up to 6.5 from 6.2 in the fall

www americanradiohistorv.com

and 6.4 a year ago. Country KJJJ-
AM is down to 2.0 from 3.1 in the
fall and 4.1 a year ago. Country
KNIX-FM is down too, to 7.5 from
9.1 in the fall and 9.2 a year ago.
Adult contemporary KKKQ-AM
changed to something it calls “fu-
sion—soul, rhythm. rock, r&b,
funkie, mass appeal dance.” The re-
sult is a 3.0 share from a 2.1 in the
fall and a 2.3 a year ago. The station
just changed call letters to KUKQ.

MOR KLFF-AM, which used to
be KRUX, has moved up to 3.2 with
the syndicated “Music Of Your
Life.” from 1.1 in the fall and 2.5 a
year ago.

x  x

NEW HAVEN-Yale’s commer-
cial station, WYBC-FM, which runs

jazz from midnight to 6 p.m. and
disco after that under the banner
“Black Spectrum,” jumped up to a
2.2 share from 0.5 in the fall and 1.7
a year ago.

Adult contemporary WELI-AM
continues as the market leader with
an 18.4 share, down from 20.0 in the
fall and 18.5 a year ago. AOR
WPLR-FM is down to 6.1 from 9.3
in the fall and 7.8 a year ago. Hot
100 formatted WKCI-FM is down to
9.3 from 10.7 in the fall and 11.0 a
year ago. The MOR “Music Of Your
Life” format on WAVZ-AM has
fallen to a 4.8 from 8.2 in the fall. but
it's up from 4.4 a year ago. Newly
r&b formatted WNHC-AM is up to
a 5.8 from 1.8 in the fall and 2.0 a

(Continued on page 28)
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Playlist Prime Movers
Playlist Top Add Ons @

Billboard. Singles Radio Action.

Based on station playlists through Tuesday (8/11/81)

AUGUST 22, 1981, BILLBOARD

e Continued from puge 24
oo CHRISTOPHER CROSS—Arthur's Theme—

® RICK SRINGFIELD~I've Done Everything For
You
® CHRISTOPHER CROSS—Arthur’s Theme

WHBQ—Memphis
(C. Duvall-PD)

WERC~Birmingham
(M Karrh—MD)

® CHRISTOPHER CROSS—Arthur's Theme
® QUINCY JONES—)ust Once

oo LITTLE RIVER BAND—The Night Owls
© BALANCE-Breaking Away—X
o KIM CARNES—Draw Of The Cards—D-25

3l %% JOURNEY—Who's Crying Now 9.4 4% STEVIENICKS—Stop Draggin My Heart LITTLE RIVER BAND—The Night Ouis :
o QUINCY JONES—Just Once—33 TR T % DIANAROSS/LIONEL RICHIE- Endless Around 24-17 © FOURTOPS—When She Was My Girl O [ LA

(Bob Sieglar _MD) Love 6-1 *% BEACH BOYS—Medley 23-14 WHHY-Montgome O G I U L) M i
WSGF—Savannah « JUICE "mo’._quee“ Of Hearts 7-3 & ry © ALLMAN BROTHERS BAND—Stralght From

(Craig Stevens—MD)

% SILVER CONDOR-You Could Take My

Heart Away D-27

% BEACH BOYS—Medley 30-22

+ STEVIE NICKS—Stop Draggin’ My Heart
Around 20-15

+ RAY PARKER JR. & RAYDIO—That 0Id Song
1814

+ FRANKE & THE KNOCKOUTS—You're My Girl
26-20

oo QUINCY JONES—)ust Once

oo BALANCE—Breaking Away

# % SHEENA EASTON—For Your Eyes Only 13-
6

% DIANA ROSS/LIONEL RICHIE—Endless
Love 9-1

+ COMMODORES—Lady 8-4

# STACY LATTISAW—Love On A Two Way

Street 12-9

* JUICE NEWTON—Queen Of Hearts 5-2

® LULU~I Could Never Miss You—D-32

® REOQ SPEEDWAGON—In Your Lettur—D-33

o RICK JAMES—Super Freak—D-30

WANS—Anderson

% COMMODORES—Lady 11-8

+ POINTER SISTERS—Slow Hand 4-2

oo BEACH BOYS—Medley—11

oo CHRISTOPHER CROSS—Arthur's Theme
o MOODY BLUES—The Voice

e LULU-I| Could Never Miss You

® REOQ SPEEDWAGON—In Your Letter—D-13
o EDDIE RABBITT—Step By Step—X

WNOX—Knoxville
(Bill Evans—MD)

* % COMMOOORES—Lady 19-14
« « EDDIE RABBITT—Step By Step 14-10

* JOURNEY-Who's Crying Now 27-20
+ ELTON JOHN—Chloe 28-23
« EDDIE RABBITT—Step By Step 21-16
oo DAVID GUTHRIE-Safe In The Harbor With
You
e ANDY GIBB/VICTORIA PRINCIPAL—AIl |
Have To Do Is Dream
® REX SMITH/RACHEL SWEET—-Everlasting
Love—D-26
® REOQ SPEEDWAGON—In Your Letter—D-29
& MOOOY BLUES—The Voice—D-28
® CHRISTOPHER CROSS—Arthur's Theme—D-
21

(Bill Horton—MD)

% FOREIGNER-Urgent 13-10

* % JOURNEY—Who's Crying Now 18-12

+* ALABAMA-Feels So Right 11-9

+« PABLO CRUISE-Cool Love 10-7

* RONNIE MILSAP—No Gettin’ Over Me 4-3

oe ELTON JOHN-Chloe

oo QUINCY JONES—Just Once

© NEILSEN/PEARSON—The Sun Ain’'t Gonna
Shine Anymore—X

® MOODY BLUES—The Voice—D-30

® CHRISTOPHER CROSS—Arthur’s Theme—X

The Heart—X
® AL JARREAU—We're In This Love Together
® CHRISTOPHER CROSS—Arthur’s Theme—X
o PETER FRAMPTON—You Kill Me

WIGC (Z-93)—Atlanta
(Tom Prestigiacamo—MD)
% DIANA ROSS/LIONEL RICHIE—Endless
Love 6-1
% FOREIGNER-Urgent 12.7
* JOURNEY-Who's Crying Now 18-13
* JUICE NEWTON—Queen Of Hearts 9-6
+ PHIL COLLINS—In The Air Tonight 23-17

o ROBBIE PATTON—Don't Give It Up—D-30 - _
© SHEENA EASTON—For Your Eyes Only—D-28 b ) * ELTON JOHN—Chloe 23-19 WKXX (KXX-106)—Birmingham WJI(); K:v:cblr?:MD) oo JIM STEINMAN—Rock'n'roll Dreams Come
o REO SPEEDWAGON—In Your Letter—0-26 ~ ** FOREIGNER-Urgent 1.9 * JOURNEY-Who's Crying Now 26-22 (Mark Thompson—MD) Through
D L o2 s ML T ONELRIGHIECERAESs o ALIARREAY-We'en TheLove Togeher "0\ Poran i 110211 LIES M CARNES.-rw 1 Th g5
© ROLLING STONES—Start Me U . 30-26 _ . —Draw e Cards—
o ROBBIE DUPREE—Are You aeaﬂy Forlove % PABLO CRUISE-Cool Love 16-13 e ROBBIE DUPREE—Are You Ready For Love ¥ g" PARKER JR. & RAYDIO—That Oid “(’}" f::;c_'an;)"‘““ o ALABAMA—Feels So Right—D-30
* COMMODORES-Lady 21-14 oo CHRISTOPHER CROSS—Arthur's Theme ong20-15 : o GARY WRIGHT—Really Wanna Know You—X
WAYS—Charkotte * JOURNEY-Who's Crying Now 23-18 o MOODY BLUES—The Vaice—0-28 g e P No List o ALLMAN BROTHERS BAND-Straight From
(Lou Simon—MD) a 0“"'::{‘{%"?(;-0’;520';“ Lt © GINO VANNELLI—Nightwalker—D-29 IO ;JOHII“—()Iﬁloe "l The Heart—X
%% DIANA ROSS/LIONEL RICHIE— Endless :'D’é:%lt um:'v O tour Leter © KIM CARNES—Draw 0f The Cards—X T S T G ) WRBQ (Q-105)~Tampa o FRANKE & THE KNOCKOUTSYou're My
Love 5.1 —-Backfired—X © AFTERNOON DELIGHTS—General Hospi- , D=8 (Pat McKay—MD) Girl—X
) © BALANCE—Breaking Away—X Tate—X ® RICK SPRINGFIELD~I've Done Everything © MOODY BLUES—The Voice
%% AFTERNOON DELIGHTS—General Hospi- oy CARNES—Draw Of The Cards—X o i For You *x AFTERNOON DELIGHTS—General Hospr g o BOYS—Medley—X
Tale 13-7 o SHEENA EASTON_For Your Fyes Only—0.28  © L_LU ! Could Never iss You o FOUR TOPS—When She Was My Girl—X Tale 159 3 = ~Medley—
# SHEENA EASTON—For Ygur Eyes Only 27-20 o LULU=1 Could Never Miss You—D-30 WRIZ—Knoxville © CHRISTOPHER CROSS—Arthur's Theme—D- % STEVIE NICKS~Stop Draggin’ My Heart WMC-FM (FM-100)~Memphis
* MOODY BLUES—The Voice 20-14 o ALLMAN BROTHERS BAND—Straight From (Fred Story—MD) 28 Around 12:7

 BEACH BOYS—Medley 21-13
oo FRANKE & THE KNOCKOUTS—You're My

The Heart—D-27
SQUEEZE-Tempted—X

* % DIANA ROSS/LIONEL RICHIE-Endless

SILVER CONDOR—You Could Take My Heart
Away—X

* JUICE NEWTON—Queen Of Hearts 20-15
+ DENIECE WILLIAMS-Silly 14-10

(Mark Wilkams—MD)
% RONNIE MILSAP—No Gettin' Over Me 10-

Girl-29 Love 165 * JOURNEY—Wha's Crying Now 16-13 6
. & RAYDIO~That OId Song— : ICEHOUSE—We Can Get Together )
oo CHRISTOPHER CROSS—Arthur's Theme— ?JQPMKERJR e viasone :*m’;g:"‘"a:'_?;: ?o:::Ely::s lgnly . SQUEEZE-Tempted oo ROLLING STONES~Start Me Up—25 *x AL::’::IT:;F*’F?'S ?|ng?; 1161-13
30 B STOPHER CROSSI T EAST DAVID GUTHRIE—Safe In The Harbor oo LITTLE RIVER BAND—The Night Owls—26 % PAT ~Fire & lce 15-

® QUINCY JONES—Just Once—HB

ROLLING STONES—Start Me Up

+ GARY WRIGHT—Really Wanna Know You 9-8

DEBBIE HARRY—-Backfired—X

* CARPENTERS—Touch Me When We're

[ ) g H .
o LITTLE RIVER BAND~The Night Owls—HB ; * JOURNEY—Who's Crying Now 20-14 Ao WLCY—Tampa Dancing 12-8
¢ LITTLERIVER BAND-- T | g it Goma® UTTLE RNVER BAND—The Night Owls oo CHRISTOPHER CROSS-.Arthur's Theme BLUE OYSTER CULT—Burnin’ For You (M. Weber—MD) o G T el o
: un Ain ) oo DEBBIE HARRY- Backfired KIM CARNES—Draw Of The Cards—X ROBBIE PATTON=Don’t Give It Un—25
Shine Anymare—X KLAZ-FM (298)Little Rock e L MICHAEL STANLEY BAND—Falling InLove |1 o e i Ll ey
e LULU-I Could Never Miss You—X (Rhonda Kurtis—MD) Al —Draw e Lards o ® STEVIE NICKS—Stop Draggin’ My Heart

WFLB—Fayetteville
(Larry Cannon—MD)

% EDDIE RABBITT—Step By Step 159
% DIANA ROSS/LIONEL RICHIE—Endless
Love 5-2

+* SHEENA EASTON—For Your Eyes Only 20-14

 ELO—Hold On Tight 27-22

+ SILVER CONDOR—You Could Take My Heart
Away 26-21

ee LITTLE RIVER BAND—The Night Owls

oo ART GARFUNNKEL-2 Heart In New York

o TEMPTATIONS—Aiming At Your Heart

® DEBBIE HARRY—Backfired—D-34

® PABLO CRUISE-Cool Love—D-31

® MICHAEL STANLEY BAND—Falling In Love
Again—X

o DENIECE WILLIAMS—Silly

o JOHN DENVER-Some Days Are Diamonds

o ROGER VOUDOURIS—First Love

o CHRISTOPHER CROSS—Arthur's Theme—D-

* % JOURNEY-Who's Crying Now 16-8
# % DIANA ROSS/LIONEL RICHIE~Endless
Love 6-1

* PABLO CRUISE-Cool Love 14-10

+ ELO-Hold On Tight 24-19

« EDDIE RABBITT—Step By Step 25-20

oo ALLMAN BROTHERS BAND-Straight From
The Heart

ee LITTLE RIVER BAND—The Night Owls

® ALABAMA-—Feels So Right—D-40

® REQ SPEEDWAGON—In Your Letter—D-38

o JOHN DENVER—Some Days Are Diamonds

& MICKEY GILLEY—You Don't Know Me

® CHRISTOPHER CROSS—Arthur’s Theme—D-

® QUINCY JONES—Just Once—D-37
 FOUR TOPS—When She Was My Girl

WWKX (KX104)—Nashville
(John Anthony—MD)

* % JOURNEY-Who's Crying Now 13-7

® AFTERNOON DELIGHTS— General Hospi-
Tale—D-26

ELO—Hold On Tight-D-24

JOHN DENVER-Some Days Are Oiamonds
ALLMAN BROTHERS BAND—Straight From
The Heart-D-30

FOUR TOPS—When She Was My Girl
LITTLE RIVER BAND—The Night Owls
QUINCY JONES—Just Once

SILVER CONDOR—You Could Take My Heart
Away

NIELSEN/PEARSON BAND—The Sun Ain't
Gonna Shine Anymore—D-28

TG SHEPPPARD —Party Time

LEE RITENOUR-Mr. Briefcase

29

WSKZ(KZ-106)—Chattanooga
(David Carroli—MD)

FOREIGNER—Waiting For A Girl Like You-D-

*% JOURNEY—Who's Crying Now 13-7
# % FOREIGNER-Urgent 12-8

Again—X

AFTERNOON DELIGHTS—General Hospi-
Tale—D-17

DON FELDER—Heavy Metal-X

LULU-1 Could Never Miss You—X
ALLMAN BROTHERS BAND—Straight From
The Heart—X

® SAD CAFE—La-Di-Da—X

® REO SPEEDWAGON—In Your Letter—D-29

WSGN—Birmingham
(Walt Brian—MD)

% DIANA ROSS/LIONEL RICHIE—Endless
Love 5-1

% JOURNEY—Who's Crying Now 20-10

* RAY PARKER JR_& RAYDIO—That OId Song
22-17

 SHEENA EASTON—For Your Eyes Only 27-22

+ ELTON JOHN—Chioe 23-19

oo QUINCY JONES—Just Once

oo DAVID GUTHRIE~Safe In The Harbor With

WIVY (Y-103)— Jacksonville
(Dave Scott—MD)

#« STEVIE NICKS—Stop Draggin’ My Heart
Around 28-20

% SHEENA EASTON—For Your Eyes Only 30-
17

+* GARY WRIGHT—Really Wanna Know You 19-

14

+ RONNIE MILSAP—No Getting Over Me 13-7

* MOODY BLUES-The Voice 36-30

oo ALABAMA-—Feels So Right—36

oo BEACH BOYS—Medley—37

© BALANCE—Breaking Away

o AFTERNOON DELIGHTS—General Hospi-Tale

® REO SPEEDWAGON-—In Your Letter—38

WKXY-Sarasota
(Tony William—MD)

% RICK JAMES—Super Freak 26-21
* % DIANA ROSS/LIONEL RICHIE—Endless

Around-X
© MOODY BLUES—The Voice—X
® RAY PARKER JR. & RAYDIO—That 0id Song

WBYQ(92Q)—Nashville
(Scooter Davis—MD)

oo BEACH BOYS—Medley

oo MERI WILSON—Peter The Meter Reader

o PABLO CRUISE—Cool Love—D-27

® ELO—Hold On Tight-D-28

@ STEVIE NICKS—Stop Draggin’ My Heart
Around—D-29

e

WHYI (¥-100) — Miami

(Mark Shands—MD)
% DENIECE WILLIAMS-Silly 9-4
% DIANA ROSS/LIONEL RICHIE-Endless

Love 11 l

* AFTERNOON DELIGHTS—General Hospi-Tale

12-10
« FOREIGNER—Urgent 20-14

. You 31

33 %% SHEENA EASTON—For Your Eyes Only 30- % EDDIE RABBITT—Step By Step 25-17 ) Love * RICK JAMES—Super Freak 2216

o FRANKE & THE KNOCKOUTS—You're My 2 * GARY WRIGHT—Really Wanna Know You 15 * AFFERNOON DAL Sl (s * JUICE NEWTON—Queen Of Hearts 2-2 oo DEBBIE HARRY=Backfired—32
ale—

Girl-D-32
® JOEY SCARBURY—Theme From Greatest
American Hero

WISE—Asheville
(John Stevens/Ray Williams—MDs)

*% GREG KIHN BAND-The Breakup Song 14-

7 © REX SMITH/RACHEL SWEET~Everlasting Again—X Girl 26-22 — © Copyright 1981, Billboard Publi-
% DIANA ROSS/LIONEL RICHIE—Endless Love o DON FELDER—Heavy Metal % RAY PARKER JR. & RAYDIO—That Oid * & PHIL COLLINS—In The Air Tonight 16-7 cations, Inc. No part of this publi-
Love 27-10 o LULU—I Could Never Miss You—D-29 ® ROLLING STONES-Start Me Up Song 27-23 # SHEENA EASTON-For Your Eyes Only 12 cation may be reproduced, stored

 ALABAMA-—Feels So Right 10-4

# ELO-Hold On Tight 20-15

+ RONMIE MILSAP—No Gettin’ Over Me 11-6
oo ROLLING STONES—Start Me Up

oo LITTLE RIVER BAND —The Night Owls

® QUINCY JONES—Just Once

+ STEVIE NICKS—Stop Draggin’ My Heart
Around 23-14

* RONNIE MILSAP—No Gettin’ Over Me 9-3

+ PABLO CRUISE—Cool Love 20-13

oo DEBBIE HARRY—Backfired

®e ROLLING STONES—Start Me Up

o ELTON JOHN—Chloe

o ALLMAN BROTHERS BAND-Straight From
The Heart—D-30

® RICK JAMES~Super Freak—D-27

© MDODY BLUES—The Voice—D-28

 CHRISTOPHER CROSS—Arthur's Theme—X

o QUINCY JONES—Just Once—X

11
oo LULU-I Could Never Miss You—23
e SHEENA EASTON-For Your Eyes Only—24
© ALLMAN BROTHERS BAND-Straight From
The Heart—D-27
® REO SPEEDWAGON-In Your Letter—D-28
® MICHAEL STANLEY BAND—Falling In Love

® RICK SPRINGFIELD —{'ve Done Everything
For You

® CHRISTOPHER CROSS—Arthur's Theme

® SILVER CONDOR—You Could Take My Heart
Away-D-30

© SANTANA-The Sensitive Kind—X

® CHRISTOPHER CROSS—Arthur's Theme
® FOUR TOPS—When She Was My Girl-D-28

WAAY - Huntsville
(Jim Kendricks—MD)

% FRANKE & THE KNOCKOUTS—You're My

+ ELO-Hold On Tight 22-17

+ JOHN DENVER—Some Days Are Diamonds
30-25

+ EDDIE RABBITT—Step By Step 23-18

ee BLUE OYSTER CULT—Burnin’ For You

- @@ ROLLING STONES—Start Me Up

+ COMMODORES~Lady 4-3

# BALANCE—Breaking Away 25-20

oo ROLLING STONES—Start Me Up—30

e SILVER CONDOR-You Could Take My Heart
Away—X

WAXY—Ft. Lauderdale
(R. Shaw—PD)

3
# REX SMITH/RACHEL SWEET—Everlasting
Love 27-16
+ PABLO CRUISE-Cool Love 21-18
* BEACH BOYS—Medley 28-22
oe THE GO GO'S—Our Lips Are Sealed

® EVELYN KING—I'm In Love—X

© MERI WILSON—Peter The Meter Reader—X
® BEACH BOYS—Medley—D-33

© BRUCE BAUM—Marty Feldman Eyes—X

® LA —The Reaper—31

in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.

WWWW-FM ‘Runs At 100 M.P.H.’

Vox Jox

To Win Country Race In Detroit

DETROIT—Dene Hallam, pro-
gram director at WWWW-FM
Country 106 “always goes about 100
miles an hour,” he says. That was
just about fast enough to earn
WWWW a 4.4 sharein the latest Ar-
bitron report, up from an invisible
share, following a surprise format
switch to country in January, 1981.

Hallam sees his station’s upset
over WCXI-AM, an established
country station, as more significant
that just an upstart beating the com-
petition at its own game. “I think
‘adult 25 to 54’ more than ‘country’
in programming the station. We've
actually increased the country share
of the market, rather than just take
listeners away from CXI,” Hallam
claims.

By CONNIE CRUMP

*“The country share of the Detroit
market has traditionally hovered
around 5.0. Now country stations
have about an 8.4 share of the Mo-
town market. When CXI came on
the scene, itdevoured WDEE (now a
religious station). We not only beat
CXI, we expanded the market
share.”

The strategy appears to be work-
ing, since WWWW rated no. 2 overall
in Detroit among adults 25-54,
beaten only by giant WIR-AM.

Workaholism is Hallam's secret
method to rocket to the top of the
ratings. It’s not unusual for him to
work 12-hour days, and he hopes the
rest of the staff keeps up. He visits
Nashville periodically, calling on
artists, publishers, record companies

and media reps. Locally, Hallam
pays calls on retailers, scoping out
the country singles sections, talking
to customers, seeing what sells.

“Country never sold that well in
Detroit. Now it’s starting to sell. The
other country stations have been
basically MOR personality stations.
My big question is ‘Can I induce my
audience to buy? That’s what we're
here for,” Hallam says.

He claims he always has the bot-
tom line in mind when he’s pro-
gramming the station, and “it's pro-
ducing results for clients already.”
Good thing, too, since WWWW lost
almost all of its advertisers in the for-
mat switch.

Some critics cite the lack of com-

(Continued on page 27)
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NEW YORK —Clark Smidt, for-
merly director of programming and
promotion a WEEI-FM Boston, will
be heading up a new division of
Wallace & Washburn, the Boston-
based marketing firm. Smidt, vice
president of broadcast operations,
will specialize in media packaging.
He has been involved in program-
ming FM and AM plus tv for more
than 15 years, including the success-
ful start-ups of Boston stations
WCOZ-FM and WBZ-FM.

* k%

Mutual Broadcasting has pro-
moted Connie Kiernan, director of
advertising and promotion, and Ron
Werth, director of research, to vice
president. ... A “live” dramatization
of “The Shadow™ over KFJZ-FM
Ft. Worth, complete with authentic
sound effects, marked the opening
of the Texas Broadcast Museum,
which chronicles 100 years of broad-

cast-related history. The Museum
staff has plans to develop the “live
broadcast” concept into a weekly
Series.

*r  *x %

Tom Eshbaugh has been named
advertising and promotion manager
of WCFL-AM Chicago. Eshbaugh
comes to WCFL from a similar posi-
tion with KSFX-FM San Francisco.
... The Maryland Chapter of the
Fan Club Assn. has selected WPOC-
FM Baltimore’s Todd Grimsted as its
"DJ of the Year-1981.” ... KINK-
FM Portland, Ore. has appointed
mid-day jock Alan Lawson as music
director. ... Gary R. Truitt is the
new p.d. at WITY-AM Danville, 111
Truitt comes from WCSJ-AM-FM
Morris, Ill. where he was also p.d.

* * *

In Wheeling, West Va., WWVA-
AM’s All Night show will be emceed

(Continued on page 31)
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NASHVILLE SOUND—Epic artist Don Klng chats with host Julle Conyer on
*“Sound News From Nashville,"” a new syndicated country radio program. The
program consists of six three-minute segments per week featuring inter-
views, artist profiles and news reports.

New Blood, Format

By ROBYN WELLS

Radio Programming

NASHVILLE—Armed with a
smooth contemporary country
sound and steady promotions, coun-
try comer WDAK-AM Columbus,
Ga. is setting its sights on being tops
in the market.

A rocker for 21 years, WDAK
converted to country in January.
The station considers itself to be pri-
marily “contemporary country with
a traditional flavor,” says music di-
rector Chuck “Doc” Holiday.

About 54 songs spin on K-Coun-
try’s current playlist. Soon to be im-
plemented are approximately one
album cut per hour. Some 1.200 old-
ies, mostly circa *70s, are on carts. A
regular feature is ABC’s “Silver
Eagle” program. An added attrac-

WPLJ P.D.

tion is a weekly NASCAR racing
segment.

WDAK does not program much
of what Holiday considers old coun-
try crossover music. “A couple of
yearsago. a lot of the crossover songs
were from pop artists coming over to
the country playlists,” he says, citing
Linda Ronstadt as an example.
“Now, it’s the other way around.”

To build a strong country base,
WDAK brought in some new blood.
New program director is Larry
James. most recently the all-night
man at WBT-AM, Charlotte, N.C.,
and the 1978 recipient of the Coun-
try Music Assn.’s disk jockey of the
year award. New station manager is

(Continued on page 44)

Leads

As AOR Programmer

By LEO SACKS

NEW YORK —"I take my job very
“seriously.” says Larry Berger, pro-
gram director for WPLJ-FM. “I'm a
student of the media. I make no as-
sumptions about the direction or fu-
ture course music will take. I'm a fol-
lower rather than a leader in that
respect. We don’t try and educate
people about music. We wait for our
listeners to tell us what they want to
hear.”

Berger may perceive of himself as
a follower, but to his peers he’s a
leader when it comes (o program-
ming album-oriented rock. “People
seem to forget that WPLJ has been
the top-rated FM rock station in the
New York market since the spring of
1975, he says, noting that the sta-
tion’s 4.5 spring rating was its best
ever.

The executive, who points to
WABC-AM and WNBC-AM as his
most formidable competition, de-
clines to predict how the station will
fare in the next Aribitron sweep. “I
never make predictions—that’s a
gambler’s game and I'm not a gam-
bler. But I am encouraged by our 7.2
share in the July Mediatrend.”

Berger, who joined the station in
1974 after two years in a similar ca-
pacity at WRIF-FM Detroit, says
the station “keeps its head above wa-
ter” by actively researching its listen-
ers tastes. “We rely on our jocks to
interract with our listeners whenever
they make appearances, and we also
learn a lot from focus groups. You
can’t be responsive if you don’t
maintain that on-going dialogue
with your listeners. After all, three of

our six full-timers have been here
longer than me.”

He adds: “Right now, we’re in a
mode of very narrow programming,
Demographically and psychograph-
ically, you must be absolutely sure of
your audience, which is neither good
nor bad. In the past, you tried to be
all things for all people. Now you
have to be all things to a very small
group of people.”

The 40-year-old program director
describes himself as a “pretty con-
servative person, shy, a homebody. 1
don’t go for flash.” He listens to clas-
sical music at home, but he also likes
to listen to the station, where Led
Zeppelin, Pink Floyd, Bruce
Springsteen, the Who, the Stones.
the Doors and the Beatles dominate
the airwaves. “And even though we
don’t play Dolly Parton, Chic and
Olivia Newton-John, I still like these
artists.” he admits.

The station’s objective, he notes, is
to keep pace with the times. “Two
years ago, our music was radically
different in terms of the artists we
played., such as Harold Melvin»
says Berger. “Other times we’ve
played pop-rock and even mellow-
rock. So 1 wouldn’t exactly say that
hard rock is timeless.”

He doesn’t have a contract, but
Berger says that management pays
him “appropriately.” “My main
concern is to stay successful, to hold
on to what we've got. And the only
way to do that is to stay in touch. It’s
a constant challenge when you're on
top.”

WWWW-FM ‘Runs At 100 M.P.H’’
To Win Country Race In Detroit

® Continued from page 26

mercials as one reason WWWW
trampled the competition in the rat-
ings this time out. “Our commerical
load was light.” Hallam admits,
“But the music we play keeps people
listening. Some critics say country is
doing well because it's on FM. I feel
that i’s a hindrance rather than an
advantage. In the north, in New
York, Chicago. L.A., Cleveland, AM
bested FM in country. FM started to
beat AM in the South two or three
years ago.”

Subtle differences give a station
the edge over competition, Hallam’s
convinced. Updating spots. making
them sound immediate, encouraging
DJs to talk conversationally, and
convincing listeners that the station

nosasasnsasasnssassssssssssssssss P.D. 11-YEAR VETERAN o o

Sparks Ga.’s WDAK

Billboard photo by Connie Crump
Dene Hallam: Keeping the bottom
line in mind.

has a family orientation are some of
the things that give him that edge.

Hallam feels the evolution of a
new artist should be through small
and medium stations. with little or
no competition. “In a big city sta-
tion, you’ve got competition. People
would rather hear Kenny Rogers
than Joe Blow. We play the hits. We
make hits, too. Because WWWW
played it, Joe Dolce’s ‘Shaddup You
Face’ sold over 400 copies at one
Harmony House outlet. We watch
smaller markets, sales. make call
outs. Sylvia, Charly McClain, Ed-
die Raven were added because they
were doing well wherever they
played.”

Promotion. both on the air and

(Continued on page 43)

Building Small Mart Continuity

By JACK RAYMOND
Program Director of WEIM-AM Fitchburg, Mass.

The following is another series of articles by program
directors on their philosophies about running a radio sta-
lion.

FITCHBURG, Mass.—As a regional market pro-
grammer. I've got some unique problems. Not only
must 1 find new potential talent, but also mold them
into polished pros within a reasonable amount of time.

2 So many smaller market programmers fail to give

their talent proper direction and it really shows on the
air. There are proper ways of coming out of a record.
running a stop set and maintaining music balance.

This is a learned profession for the most part and
with average intelligence and voice anyone can go as
far as they desire. I require meetings with on-air talent
and it sometimes involves a critique. but not always.

I look at what areas personalities should be moving
with an ear towards improvement. Because part of my
job involves an on-air shift, the job is a little more diffi-
cult. I have to maintain a program. keep in touch with
problems on all other dayparts and at the same time
handle department head programming decisions with
our sales manager.

One of the ways the job is made easier for me is keep-
ing our seasoned people and picking up some pros with

Z* five or more years on the air. It really makes life easier

and we're able to avoid those day-to-day crisises so
common in smaller markets.

Mondays are spent ironing out programming fea-
tures for the week and usually include a mini-meeting
with the sales manager or general manager. Spon-
sor-related promotions are a by-word in our market
and the constant communication is essential to smooth
execution. We've gol some great programming promo-
tions going and have really kept some good on-air
people by providing good smaller market wages, work-
ing conditions and state-of-the-art equipment.

My philosophy regarding programming requires
personality on every shift. All of our people have their
own style within the confines of contemporary pro-
gramming. Far too many stations say personality
should end at 9 or 10 a.m. since tv and FM *“good mu-
sic” takes over in many markets.

We may lose audience at that hour. but I'm certainly
not going to give them reason to leave us because music
is nota factor anymore. We’ve got all the same libraries
available. In other words, we’re not a cue card station. 1
do allow people to do bits, take calls on the air and play
1960s music.

The key to our success is community-oriented pro-
motions and proper packaging of our personalities.
Each year three weeks prior to Christmas, our after-
noon drive personality Chuck Morgan does his show
from various shopping centers in the primary service
area anchoring our “Toys For Togetherness” cam-
paign. We collect toys for the needy in our market.

We also do a live broadcast each year from the local
military installation in our station trailer. In-house
contests are run during every music shift and most of
the time hourly. We are now giving consolation prizes

to all contestants so no one loses. Boston Red Sox car
stickers also provide us with a promotional prize for
our sports audience.

Our personalities are the second key to WEIM’s suc-
cess. We are by far the most personality-oriented radio
station in the market place. I discourage time and tem-

perature people. The concept s built around long-run-
ning personalities such as our morning man. Ray
Chalifoux, who's been with the station since 1967. All
our personalities can communicate with the audience
because no one has to read anything exactly as it ap-
pears on paper. Most of the daytime people are work-
ing with prep sheets and spend time on their own pol-
ishing what they will say.

Chalifoux is from Fitchburg and that really builds a
good image in a local community. I've built a strong
package around him, good local co-anchored news-
casts. a morning drive sports reporter with local focus,
weather reports twice an hour live from a weather cen-
ter in Worcester. We also give Ray lots of good music to
play. Incidentally, more than 90% of our music is pre-
determined through our golden library. In short. morn-
ing drive priorities are in this order: information, per-
sonality and music.

At 9 a.m. when I go on the air, the information be-
comes the number three priority and entertainment in
the form of music and comedy take the spotlight.

Comedy, used effectively, can be as entertaining as
music, which is offered up and down the AM and FM
dial in any market. I use about five bits an hour. which
I produce in-house. It comes easy since I turn out about
30 pages of bits and one liners for my humor service,
“The Funny Business.”

Middays our host Jeff Marley really focuses in on
music with up to 15 records an hour being featured
during music sweeps. Jeff came to us with major mar-
ket experience and has a real feel for adult contempo-
rary programming. He uses some humor, but certainly
a lot less in mid-morning,

Afternoon drive is the most unique programming of-
fered on WEIM. Chuck Morgan’s oldies afternoons,
with the music from the 1950s to the *70s, are targeted
for the 35 plus listener, but also have a lot of teen ap-
peal. He also has a good news support package. I've
placed the *50s oldies there because these records can-
not be heard on the AM dial these days.

Like all good adult contemporary radio, we daypart
not only our music, but our programming. Thus, at 6
p-m. weeknights we feature sports telephone talk or
programming directed at the sports fan such as Red
Sox baseball or local sporting events. Evenings are
rounded out with music and our newest personality
Sue Butler, who features almost hourly contest win-
ners.

Morgan is also our music director. He goes by the
trades, but also breaks a lot of music. Our current list
runs about 35 records. We run about 30% gold during
the week and 50% oldies every weekend. Our playlist is
large for an adult contemporary, but being in a smaller
market, the music burns out much faster. That's why
I'm always changing our gold.

Lots of people have asked why I've remained here so
long. I really like the company, stability in my life and 1
know a lot of people in the market. Eleven years in one
place in this business is a while. but the company has
been good to me.

I've got some outside business interests that keep me
busy, one of which is writing comedy. I've written gags
for some nationally known comedians and I service ra-
dio personalities around the world with my “Funny
Business” humor service.
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Billboard

Congra‘tu ates

The Winners
Of Its Annual
Radio Competition

- WCOZ Boston, Mass.
WMAD Madison, Wisc.
KFRC San Francisco, Calif.

WDIF Marion, Ohio
WHN New York

KRAK Sacramento, Calif.
KRKT Albany, Oregon
WCLV Cleveland, Ohio
WDST Woodstock, N.Y.
WKYS Washington, D.C.
WTLC Indianapolis, Ind.
WJSS Lynchburg, Va.

John Sabastian
Barry Grant
Ron Reynolds
Greg Flower
Ed Salamon

Donnie Simpson

Jay Johnson
Michael Alexander
Howard Stern

Big Mike Fiss
Gabe Baptiste
Bob Chrysler

“Greaseman’”

Mike Collins
Deano Day
Ed Russ
Don Perry
Dr. Jennifer James
Bob Scott
Chris Barry
Mutual Radio
Rob Jones
Radio Luxemboug

COME VISIT US
AT OUR SUITE
AND BOOTH #202
AND HEAR THE BEST
OF THE RADIO INDUSTRY.

)
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AOR SuperStars Big
In Medium Markets

® Continued from page 25

year ago when the station was Hot
100 formatted

* * *

ALBANY-—-AOR SuperStars-for-
matted WPYX-FM, which used to
be known as WHSH, has more than
doubled its audience in the past year
to a 10.7 share. The station had a 6.2
in the fall and a 5.2 a year ago.

This gain has apparently cut into
the audience of AOR WQBK-FM.
which has a 2.8, up from 2.4 in the
fall, but down from 4.7 a year ago.
Adult contemporary WGY-AM
continues as the market leader with
a 16.4 share, but the station is down
from fall's 16.7 and last year’s 19.6.

WWOM-FM, which has run mel-
low and disco formats in recent
years, is finding its stride with an
adult contemporary format that has
moved the station to a 4.5 share, up
from 3.9 in the fall and 3.1 a year
ago. Adult contemporary WGFM-
FM continues to decline. The station
has had four down books and now
stands at 3.6, compared to 3.8 in the
fall, 4.1 a year ago and 5.1 two years
ago.

Country WOKO-AM is up to 2.4
from L5 in the fall and 0.8 a year
ago. Hot 100 formatted WTRY-AM
is holding at 8.3, almost unchanged
from 8.4 in the fall, but up from 6.8 a

ear ago.
y g P

NASHVILLE-Thanks to the de-
parture of WKQB-FM from the
AOR field, WKDF-FM is now the
market leader with its AOR format
and an 11.9 share, up from 7.3 in the
fall and 5.2 a year ago.

WKQB is now WJYN and is run-
ning the syndicated Schulke II for-
mat, a spinoff of Schulke’s beautiful
music with an emphasis on vocals.
For all of its trouble, WJYN has a
2.0 share, down from the AOR days
of a 5.0 in the fall and a 5.8 a year
ago.

WSM-AM changed from MOR to
country and fell to 6.3 from 8.5 in the
fall and 7.8 a year ago while sister
station, WSM-FM, gained to 94
with AOR from 6.5 in the fall and
6.0 a year ago when the station was
adult contemporary.

Adult contemporary WBYQ-FM
has been renamed WMAK-FM to
work in combination with similarly
formatted WMAK-AM. The result
is the FM has a 5.1, up from 3.7 in
the fall, but below the 5.6 it had a
year ago. The AM side, changed
from disco to adult contemporary, is
up to 1.9 from 1.5 a year ago but
down from 5.0 two years ago.

Hot 100 formatted WWKX-FM is
almost unchanged from fall with an
8.2, but up from 6.0 a year ago. Black
WVOL-AM is down to 7.8 from 9.0
in the fall and 10.6 a year ago.

x  x ok

PROVIDENCE—Adult contem-
porary WHIJ-AM, which used to be
WIJAR, has rebounded to a 4.4 share
after dropping to 2.6 in the fall. A
year ago the station had a 4.7. Hot
100 formatted WPJB-FM is down to
6.1 from 7.7 in the fall and 9.4 a
year ago. Country WHIM-AM has
a 2.5, up from 2.2 in the fall, but
down to 4.4 a year ago. Progressive
WBRU-FM has leveled off at 1.6
from 1.5 it had in the fall and 2.4
it had a year ago.

* * *

OKLAHOMA CITY—-Country
KEBC-FM is the new market leader
here with a 12.8 share, up from 12.2
in the fall and 109 a year ago.
Passed by are beautiful KKNG-FM
and MOR KTOK-AM, which had
been vying in the 13 share range last

fall. These stations now have 11.5
and 11.0 shares respectively.

KZUE-FM gave up adult con-
temporary and its call letters to be-
come KJYO and run the syndicated
Schulke IT format. It also gave up al-
most half its audience in the past
year. It is down to 3.0 from 3.2 in the
fall and 5.5 a year ago.

Country KKLR-FM is up to 3.9
from 2.6 in the fall and 2.9 a year
ago. AOR SuperStars KXXY-FM
has rebounded to 8.5 from 6.2 in the
fall, but this is below the 9.0 the sta-
tion had a year ago. Adult Contem-
porary KLTE-FM is down to 5.2
from 6.0 in the fall and 6.1 a year
ago. x  x &

SALT LAKE CITY-MOR KSL-
AM is the market leader holding
with an 11.1 share, unchanged from
the fall, but up from 8.5 a year ago.
Similarly formatted KALL-AM has
rebounded to 6.8 from 4.5 in the fall.
A year ago the station had a 7.7
share. Its FM sister station with the
same format and call letters is down
t0a 2.0 from4.3inthe falland 6.1 a
year ago.

Adult contemporary combination
KCPX-AM-FM has a combined
share of 12.7, but this is lower than
the fall because the AM has slipped
to 6.4 from 8.1. A year ago the two
stations had a combined share of
14.3. Country KGRO-AM is up to
5.8 from 3.6 in the fall and 4.4 a year
ago. * x  x

JACKSONVILLE — WFYF-FM,
running an AOR SuperStars format,
has jumped toan 11.7 share from 7.0
in the fall and 5.9 a year ago. This
would have put it nipping at the
heels of WIVY-FM, but the adult
contemporary market leader has
been gaining audience too. Itis up to
a 14.3 share, which although below
fall’s 14.7, is ahead of last year’s 12.2.

Country WQIK-FM has a 122
share, down from 12.8 in the fall, but
up from 11.0 a year ago. Country
WVOJ-AM is apparently losing
some listeners to WQIK. It is down
to 4.0 from 6.9 in the fall and 6.6 a
year ago. WJIAX-FM is up to 4.6
with a Hot 100 format from 2.1 in
the fall and 3.1 a year ago.

x  x &

CHICO—Country KHSL-AM is
up to 10.8 from 8.0 a year ago, while
adult contemporary KNVR-FM
leads the market with a 13.4 share,
up from 11.2 a year ago. Adult con-
temporary WPAY-AM has fallen to
5.9 from 13.8 a year ago,

OOPS! WDST
WINNER, TOO

NEW YORK — WDST-FM
Woodstock is the winner as Station
of the Year for small markets in the
miscellaneous category in the 1980
Billboard radio competition.

The station, which has a format it
calls TAP, (Total Audience Pro-
gramming) plays rock, jazz, classics,
country, western, folk and r&b in
different dayparts.

The station has demonstrated its
community involvement by raising
$10.000 for the Rotary Club’s jaws-
of-life machine, $12,000 for the
Hudson Valley Philharmonic and
staged the first live debate in the last
New York senatorial race three
months after the station went on the
air.

The station began broadcasting
April 29, 1980. The announcement
of WDST’s winning was wrongly
omitted from a listing of other win-
ners in Billboard, Aug. 1.
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JAMES INGRAM
“Just Once”—ﬁ
The story line is familiar: Big-time
producer gets sent a demo by a pub-
lisher. Producer likes the song and
decides to cut it. Only in this case,

New On The Charts__

the producer likes the anonymous
singer on the demo 100, and invites
him to sing the song on the pro-
ducer’s next album.

That’s what happened when
Quincy Jones heard James Ingram’s
interpretation of the Barry Mann-
Cynthia Weil song “Just Once”
while Jones was preparing material
for his album “The Dude.” As a re-
sult of “Just Once,” Ingram also
sang lead on two of the other cuts on
“The Dude, and was recently signed
to Jones’ QWest label.

Production will soon begin on
Ingram’s first album for QWest, with
the release set for early 1982. A duet
with Patti Austin, “Baby Come To
Me.” will appear on Austin’s forth-
coming QWest LP.

Ingram considers himself pri-
marily a keyboard player, and has
toured both playing and singing for
Ray Charles and the Coasters.

All inquiries concerning Ingram
should be directed to QWest Rec-
ords, 7250 Beverly Blvd., Suite 207,
Los Angeles, CA (213)-934-4711.

® Continued from page 23
themselves painfully and destruc-
tively segregated along meaningless,
unnecessary color lines, jazzz ap-
pears as the ray of hope to bridge the
gap. Jazzz music is literally being
played by white and black musi-
cians for white and black listeners. (1
hope the audio arts industries wake
up quickly and take a lead from ma-
jor league baseball in the *50s, whose
situation then in this regard was not
unlike our field’s situation now.)

At present, jazzz is, by its
nebulous nature, being pro-
grammed as one of the elementsin a
variety of formats ranging from
AOR to black. from Hot 100 to adult
contemporary ... but is very diffi-
cultto program as an exclusive genre
all its own. Pressure from the purist
community makes programming
jazzz for ratings a lonely endeavor.
That's the major obstacle facing
compelitive jazzz programmers to-
day. When you use the word “jazz”
people over-react in a number of
negative ways. Yet, not to use it is to
deny the truth! The other complaint
I'm constantly hearing is that the
major record companies don’t sup-
port the jazzz scene as much as they
should (considering they have the
most to directly gain by its successful
exploitation).

Unfortunately, many record com-
panies have their jazz divisions
locked into their black departments,
thus eliminating the effort that
should be made in its promotion on
those many AOR and adult contem-
porary stations that are receptive to
it. In the meantime, at these same
companies, the album promotion
departments don't give jazz as much
effort as it deserves because their
priority is hard rock (or whatever the
AOR buzzword of the minute might
happen to be.) And whenever a jazzz
tune makes the Hol 100 singles, it
ceases being “jazz” and automati-
cally is labeled “pop.” So, jazzz is
constantly getting lost in the shuffle.

We are at the dawn of fraction-
alized cultural interests spanning a
media-induced widening main-
stream. Smart programmers and
music executives are exploring crea-
tive ways of reapportioning the
changing generic boundaries that
make up this scene in order to ex-
tract new vital marketplaces.

Just because one genre becomes

. MikeHarrison_ |

popular within this new environ-
ment doesn’t automatically mean
that all others are “dead.” We are
entering the era of concurrent main-
streams. (Disco is not dead, contrary
to popular, shallow industry opin-
ion.) Jazzz is a veritable fountain
about to be tapped. Time may prove
it to be a real gusher.

But who knows, maybe it’ll take a
John Travolta movie musical to
really kick it off.

* * *

Answers to radio awareness test: 1
received an extremely provocative
response to my recent column in
which | presented a multiple choice
“pop quiz” to the radio community.
It comes from WCHV-AM Char-
lottesville. Va.. program director.
Tom Evans and music director
Thomas H. Twine. They claim that
none of the multiple choice answers
I listed were correct and offered
what they consider to be the right
ones. from the perspective of a small
market. . ..

l) Who owns the airwaves? A:
The clients; 2) Who has the last
word in programming a station? A:
The sales manager, who has justsold
a nifty daily 15-minute book report
feature, which you are required to
run for 52 weeks; 3) Who is the chief
engineer? A: Whoever is in the stu-
dio when something breaks. because
odds are he’ll have to fix it; 4) What
does a consultant do? A: Clean
house to bring his buddies in; 5)
Why are record promoters nice to
you? A: Because they can’t pay your
music director directly and lunch
these days always costs over $25; 6)
What is obscene? A: The smallness
of your paycheck: 7) What is the
purpose of request lines? A: In sum-
mer. to report lost dogs. In winter,
for lile kids to call in and ask if
school is closed on snowy days; 8)
Why should radio programmers do
research? A: To justify the expense
of the brand-new computer system
your company has tied into, because
traffic doesn’t have any spots for it to
log: 9) Why run syndication? A: As
a training ground for new part-
timers. After all. Casey Kasem won't
say something dumb; 10) Who
should programmers program t0? A:
The general manager’s wife.

Thanks for setting me straight,
guys. | needed that!

- BILLBOARD
i INFORMATION
B NETWORK

... COULD REVOLUTIONIZE
THE INDUSTRY!

BIN is the one place
to go to get ALL the radio

information on your product?”’

— BRUCE WENDELL
Vice Pres. Promotion, CAPITOL-EMI Records

There have been a lot of revolutions in our industry . . . 78's, 45's, 33%'s
. revolutions that have changed the face of music and the pace of
programming. Now, BIN has arrived with the biggest revolution of them
alll—instantaneous electronic computer access to the nation's radio
play-by-play action!
Chances are, you've already heard about us and if you are one of the six
major record labels who have recently signed up for BIN, you know the
awesome information power that our online service will bring!

If you're in radio, you will also find all the programming answers you'll
ever need in our BIN. Beginning in September, BIN Training Teams will
move into record labels and radio stations to show subscribers how they
can make and take the most from this revolutionary fast-facts service
.Hot 100 reports are online . . . COUNTRY is online .. . SOUL/BLACK is
online . . . AOR is online . . . ADULT CONTEMPORARY is online . . .
ADVANCE CHARTS INFORMATION and RECORD SALES REPORTS are
coming!
If you want to know INSTANTLY how and what stations like yours
are programming—adding—dropping—rotating—all of the competitive
programming changes as they actually occur—your’'ve got it when you
get us!

But. .. you’ve got to see BIN to believe it!

See Us

Starting Sunday, August 16th
at the

NAB Radio

Programming Conference
The Billboard Suite

or Booth 202

or to arrange a personal
demo, call:

Sally Stanton, Sales Director of BIN at 212-764-7424
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bilkoard’ Rock Albums & Top Tracks

€ Copyright 1981, Billboard Publications, Inc. No part of this publication may be reproduced, stored in a retrieval system, or transmitted. in any form

or by any means. electromc. mechanical, photocopying. recording. or otherwise, without the prior written permission of the publisher

Rock Albums

Survey For Week Ending 8/22/81

™

Top Tracks

This | Last ";:JE'::W ARTIST—Title, Label wotx | Week :ﬁi{f ARTIST—Title, Label
1126 FOREIGNER—4, Atlantic 1] 3| 8 BLUE OYSTER GULT—Burning For You, Columbia
2 3 6 PAT BENATAR—Precious Time, Chrysalis 2 1 6 FOREIGNER—Urgent, Atlantic
3 7 4 STEVIE NICKS—Bella Donna, 4Modern Records 3 2 6 PAT BENATAR—Fire and Ice, Chrysalis
S " I:ER'V:“:?!E‘ES'Z;:)':SC‘OIB‘;’]‘SHD'S‘a”ce Voyager, Threshold 4| 4| 4| JOURNEY-Who's Crying Now, Columbia
’ 5 6 4 STEVIE NICKS/TOP PETTY—Stop Draggin’ My Heart
6 9 4 ZZ TOP—EI Loco, Warner Bros. Around. Modern Records
7 | 6 |17 | BILLY SQUIER—Don't Say No. Capitol 6 | 5|12 | THE MOODY BLUES—The Voice. Threshold
8 8 9 BLUE OYSTER GULT—Fire Of Unknown QOrigin, Columbia 71121 4 DON FELDER—Heavy Metal, Full Moon/Asylum
SAIRSRTRES ggxstﬂg;}':nca;\ ULT5 LA S =] e, 8 7, 3 ZZ TOP—Tubesnake Boogie, Warner Bros.
10 |11 |21 | THE GREG KINN BAND—Rockihnroll, Beserkley 91 9| 15| TomPETTY & THE HEARTBREAKERS—A Woman In Love.
00 e LI LS —eammiias, Rl LTt 10 | 8|17 | THE GREG KIHN BAND—The Break Up Song, Beserkley
1251338 (N2 S NELECTRIGILIGHTHORCHE STRASIIme et 11 |26 | 2 | THE ALLMAN BROTHERS—Straight From the Heart, Arista
L R I 12 | EZEZI) | ROLLING STONES—Start Me Up, Rolling Stones Records
14 114 7| BLACKFOOT—Marauder, Atco | 13 |13 | 5| FOREIGNER—Juke Box Hero, Atlantic
15 |17 4 THE MICHAEL STANLEY B{AN{D—No.rthcoast, EMI/America 111l 1s BILLY SQUIER—The Stroke, Capitol
16 |15 | 23 REO SPEEDWAGON—Hi Infldgllty, Epic 15 | 14 7 BLACKFOOT—Fly Away, Atco
175268 4 185 SICEHOUSE Slcenousentirysalis T | 16 (18 | 2 | ELECTRIC LIGHT ORCHESTRA—Hold On Tight, Jet
18 |22 | 19 JEFFERSON STARSHI?—Modern Times, RCA/Grunt 17 110 | 10 SQUEEZE—Tempted, A&M
19 |20 6 GARY WRIGHT—The{ Right Place, Warner Bros. 18 |20 | 17 BILLY SQUIER—In The Dark, Capitol
200 28 {URT Y| S 02ZVAOSBORNE SHlizzarch0fi0zz 19 |28 | 4 | THE MICHAEL STANLEY BAND—Heartland, EMI/America
el RICKIE LEE JO&ES—Plrates, WU B, 20 (16 | 4 JOURNEY—Stone In Love, Columbia
22 116 | 14 VAN HALEN—Fair Warning, Warner Bros. 21 | 27 | 10 THE A’S—A Woman's Got the Power, Arista
23 LITTLE FEAT—Hoy-Hoy, Warner Bros. 22 | 60 | 10 | POINT BLANK—Nicole, MCA
24 |25 | 23 PHIL COLLINS—Face 4Va|ue, Atlantic 23 | 29 4 FOREIGNER—Night Life, Atlantic
25 140 | 19 POINT BLANK—American Excess,{ - 24 | 23 5 PAT BENATAR—Promises In The Dark, Chrysalis
26 (13 | 15 JOE WALSH—There Goes .The Nelghborhoqd, .Asylum . 25 | 22 6 FOGHAT—Live Now Pay Later, Bearsville
27 118 | 13 THE TEIBES—The Cf)mpletlon Backward Prmmple, Capito! 26 | 40 | 17 JEFFERSON STARSHIP—Stranger. Grunt/RCA
28130\ 10 | THE R'S—A Woman's Gof The fowsr, Arista 27 |15 | 22 |  PHIL COLLINS—In The Air Tonight, Atiantic
29 |48 | 2|  DEF LEPPARD—High 'w Dry, Mercury 28 |37 | 6 | DIESEL—Sausalito Summer Night, R
30 PRETENDERS—Pretenders I, Sire gnt, hegency
3 DEBBIE HARRY—K00K00, Chrysalis 29 | 21 3 STEVIE NICKS—Edge Of S(.av.enteen, Modern Records
32 |27 4 PABLO CRUISE—Reflector, A&M 30 |19 | 12 THE MOODY BLUES—Gemini Dream, Threshold
33 |21 |12 | PETER FRAMPTON—Breaking Al The Rules, AGM 31 144 | 3 | RICKIE LEE JONES—Woody & Dutch, Warner Bros.
34 [34 | 23 RICK SPRINGFIELD—Working Class Dog. RCA 32 |ECEZI) | THE PRETENDERS—The Adultress, Sire
35 | 46 2 GARY 0'—Gary 0", Capitol 33 m | JON AND VANGELIS—Friends Of Mr. Cairo, Polydor
3 (36 8 DIESEL—Watts In A Tank, Regency 34 m DEF LEPPARD—Let It Go, Mercury
37 | 38 2 THE ALLMAN BROTHERS—Brothers of the Road, Arista 35 | 49 4 ICEHOUSE—Icehouse, Chrysalis
38 |32 | 23 STYX—Paradise Theatre, A&M 36 | 4 9 DANNY JOE BROWN—Edge Of Sundown, Epic
39 M 7 THE JOE PERRY PROJECT—I've Got The 37 m THE KINKS—Better Things, Arista
| Rock'n'Rolls Again, Columbia 38 (46 | 2 ZZ TOP—Pearl Necklace, Warner Bros.
40 m |  THE DIRT BAND—Jealousy, Liberty 39 139 2 JOURNEY—Don't Stop Believing, Columbia
41 29 ] 19 AG/DC—Dirty Deeds Done Dirt Cheap, Atlantic 40 | 56 2 THE GO-GO'S—Our Lips Are Sealed, IRS
42 TIM CURRY—Simplicity, A&M a1 32| 5 PAT BENATAR—Take It Any Way You Want It, Chrysalis
a3 |47 l zn | 38 s";g'l“El-P‘lN“‘: tEYed SOE‘“G'R Bl‘)ysv AGM 42 |34 | 6 | PAT BENATAR—Just Like Me, Chrysalis
44 135 | 3  JOE VITALE—Plantation Harbor, Asylum 43 | ECIZO) | MOODY BLUES—Meanwhile, Threshold
45 | ECICNp | AN HUNTER—Short Back ‘N’ Sides, Chrysalis 44 | gzrm) | RICKIE LEE JONES—Pirates, Warner Bros.
:g ﬁ TwHHEITI:g:II()s';:—ﬁ;clkMTEEisHlCE(I)T:rIT:Sia 45 m ;rMOéVA)PETTY & THE HEARTBREAKERS—Nightwatchman, Backstreet
48 |43 | 8 | JIM MESSINA—Messina, Warner Bros. 46 |45 | 1 PETER FRAMPTON—Breaking Al The Rules, A&M
49 | MEXp | SAD CAFE—Sad Cafe, Swan Song A 47 |30 | 5| PABLO CRUISE—Cool Love, A&M
50 | 23 l 10 JIM STEINMAN—Bad For Good, Epic/Cleveland International 48 LITTLE FEAT—Rock "N’ Roll Doctor, Warner Bros.
. 49 THE ROCKETS—I Can't Get Satisfied, Elektra
'I'o Adds 50 |50 | 3 | BLUE OYSTER GULT—Joan Crawford, Columbia
p 51 | 55 | 23 REO SPEEDWAGON—Don't Let Him Go, Epic
52 | 57 | 17 TOM PETTY & THE HEARTBREAKERS—The Waiting,
Backstreet/MCA
1 THE DIRT BAND—Jealousy, Liberty 53 | 47 5 POCO—Widowmaker. MCA
g I:E :"IL!LE"VT‘QI:‘D::(S,D;E:t;EErrsOtIT?rSsirgf The Road, Arista 54 | 35 3 THE TUBES—I Don’t Want To Wait Anymore, Capitol
4 ELECTRIC LIGHT ORCHESTRA—Time, Jet 55 | 36 3 BILLY SQUIER—Lonely Is The Night, Capitol
5 ANY TROUBLE—Wheeis In Motion, Stiff 56 | 58 4 JOE VITALE—Lady On The Rock, Elektra
6 DEBBIE HARRY—KooKoo, Chrysalis 57 |48 | 4 UNION—Main Street U.S.A., Portrait
; ISANNIFrllfI:‘TDEl.!rﬂghgrEtA;;k_gl(\)lyeSi/:‘jcetsl,or(]fhlrv;/(s;slis 58 | 53 3 DEVO—Working In A Coal Mine, Full Moon/Asytum
9 DEF LEPPARD—High & Dry, Mercury 99 |43 | 6 MICK FLEETWOOD—Rattlesnake Shake, RCA
10 WHITFORD/ST. HOLMES—Whitford/St. Holmes, Columbia 60 | 25 6 GARY WRIGHT—! Really Want To Know You, Warner Bros.

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Aug. 21-23, Ted Nugent, NBC
Source, two hours.

Aug. 21-23, Box Car Willie, Jam-
boree U.S.A., Starfleet Blair, one
hour.

Aug. 22-23, Hall & Oates, Robert
W. Morgan Special Of The Week,
Watermark, one hour.

Aug. 23, Tubes, King Biscuit
Flower Hour, ABC, FM, one hour.

Aug. 23, Ian Hunter, Mark Hamill
in interviews; Hilly Michaels in per-
formance, Robert Klein Show, Fro-
ben Enterprises, one hour.

Aug. 24, Ted Nugent, Mary
Turner Off The Record, Westwood
One, one hour.

Aug. 28-30, Stevie Nicks, NBC
Source, two hours.

Aug. 28-30, Freddie Hart, Jam-
boree U.S.A., Starfleet Blair, one
hour.

Aug. 29, Kim Carnes, Robert W.
Morgan Special Of The Week, Wa-
termark, one hour.

Aug. 29, Crystal Gayle, Silver
Eagle Encore, ABC Entertainment,
90 minutes.

Aug. 30. Blackfoot, Danny Joe
Brown, King Biscuit Flower Hour,
ABC, FM, one hour.

Aug. 30, Knack, Gary Wright in
interviews; Kenny Rankin in per-
formance, Robert Klein Show, For-
ben Enterprises, one hour.

Aug. 31, Van Halen, Mary Turner
Off The Record, Westwood One,
one hour.

Sept. 4-6, Tubes, concert, NBC
Source, 90 minutes.

Sept. 4-6. Ronnie McDowell, Jam-
boree U.S.A., Starfleet Blair, one
hour.

Sept. 5. Rossington-Collins Band,
Coca-Cola Night On The Road.
ABC FM, two hours.

Sept. 5-6. Elton John, Robert W.
Morgan Special Of The Week, Wa-
termark, one hour.

Sept. 7. Barry Manilow, Dick
Clark Presents, Mutual, three hours.

Sept. 7, Supertramp, Mary Turner
Off The Record, Westwood One,
one hour.

Sept. 11-13. Gene Watson, Jam-
boree U.S.A., Starfleet Blair, one¢
hour.

Sept. 12, Tammy Wynette, Best of
the Silver Eagle. ABC Entertain-
ment, 90 minutes.

Sept. 12-13, Bette Midler, Robert
W. Morgan Special of The Week,
Watermark, one hour.

Sept. 14, Foreigner, Mary Turner
Off The Record, Westwood One,
one hour.

® Continued from page 26

by Scott Miller, former mid-day
personality. . . . The Laugh Machine
comedy show will debut this fall for
the Progressive Radio Network. . ..
WONO-FM Syracuse has become
WRRB-FM carrying TM’s Great
American Country. It was squeezed
out of the beautiful music market by
two other stations, and is now joust-
ing with country WSEN-FM Bald-
winsville. ... WWLE-AM Corn-
wall-on-Hudson has become
WCRR-AM. The station has also
changed ownership, and is “evolv-
ing” towards an adult contemporary
format with a selection of rock old-
ies.

* * *

Thomas A. Delong is producing
and hosting a 13-week spin off of his
prize-winning “Mighty Music Box,”
for WVYOF-FM Fairfield, Conn. . ..
WLAD AM-FM Danbury is spon-
soring its second annual Drinkathon
weekend Sept. 4. Personality Vinnie
James will be drinking a shot of
scotch every 20 minutes, from 4 p.m.
until he cannot talk to his listeners.
Station announcers will be remind-
ing listeners to stay off the roads
when drinking.

* * *

Diane Cohen goes to WSGO-AM-
FM Oswego. N.Y., from WKFM-
FM Fulton and will handle the af-
ternoon shift. ... Sue Mink is the
new late night weekend jock at
KNAC-FM Long Beach. ... Don
Walton is resigning as music director
of KFDI-AM-FM Wichita, where
he has been for 17 years. He is plan-
ning to devote full time to his new
production and management com-
pany. ... WSTU-AM Stuart, Fla’s
afternoon drive DJ, Gary Miller,
suffered a broken leg and three bro-
ken ribs in a car accident. He will be
out of action for at least three
months.

*  x  k

Mark Lipsky has been appointed
to the newly created position of pro-
motion manager at WPEN-AM/
WMGK-FM  Philadelphia. He’s
been associate director of creative
services at the stations for the past
two years.

I

Alison Steele, the night bird out of
the WNEW-AM jock lineup after a
15-year perch on WNEW-AM-FM,
is exploring television options. She
has been succeeded by Ray Ofis,
who used to pull air shifts at WDJZ-
AM Bridgeport and WTFM-FM
New York ... Bruce Bradley aban-
dons WBZ-AM in Boston to do
morning drive on WYNY-FM New
York ... Gary Craig has assumed
morning hosting chores at Hart-
ford’s WTIC-FM. The 10-year
broadcast veteran moved to the
Connecticut station from WBT-AM
Charlotte . . . Phil Parr, the morning

Vox Jox

Breaking All Over!
"“"FOXY"”’
by

GEORGE FISCHOFF #7¢ Luv Ensemble

on
Heritage Records #HTG 300

For your copy, contact

HERITAGE RECORD CORP.

PO 937 Southampton, PA 18966 (215) 947-0460

personality at KIPR-FM Diboll,
Texas, has assumed the director po-
sition as well.

* * *

Tom Dawson, vice president, divi-
sion services at CBS radio, has been
appointed to the newly created post
of vice president, market develop-
ment. ... William L. Dalton has
moved to WXTR-AM-FM Alexan-
dria, Va., as president and general
manager. Paul Robinson will assume
responsibility as p.d. there ... Mark
Lipsky has been appointed promo-
tion manager for WPEN-AM
WMGK-FM Philadelphia.

' *  x *

To mark the celebration of Ba-
hamian Independent Day, Miami
station WVCG-AM broadcast the
afternoon drive-time show live from
Nassau in the Bahamas.

* * *

DeWayne Dancer is promoted
from program director to operations
manager at KNOK-AM-FM Dal-
las/Ft. Worth. Dancer will continue
to program KNOK-FM.

* * *

Rick Hansen, formerly manager
of station operations at KTAC-AM
Tacoma and marketing director at
KJR-AM Seattle has organized
Champion Broadcasting Services in
Seattle. Champion has just agreed to
purchase KMED-AM Medford,
Ore., from Northstar Broadcasting
of California. In addiition to pur-
chasing radio stations, Champion is
a program and sales consultant firm
providing management and finan-
cial advice to new or troubled radio
properties.

BubblingUnderThe

__HOT100 _|

101—0UR LIPS ARE SEALED, The Go-Go's, .R.S.
9901 (A&M)

102-TEARDROPS, George Harrison, Dark Horse
49785 (Warner Bros.)

103—JUST BE MY LADY, Larry Graham, Warner
Bros. 43774

104—LIVE NOW PAY LATER, Foghat, Bearsville

. 49792 (Warner Bros.)

105—-AIMING AT YOUR HEART, The Tempta-
tions, Gordy 7208 (Motown)

106—MEMPHIS, Fred Knoblock, Scotti Brothers
5-02434 (Epic)

107 —HEAVEN, Carl Wilson, Caribou 6-02136
(Epic)

108—WHAT HE'S GOT, The Producers, Portrait
24.02445 (Epic)

109—DANCIN' THE NIGHT AWAY, Voggue, Atlan-
tic 3847

110-MAMA LIED, Phil Gentili, Portrait 24-
02400 (Epic)

BubblingUnderThe

. _ToplLPs_ |

" 201-THE STRIKERS, The Strikers, Prelude PRL

14100

202—MILLIE JACKSON, Just A Lil’ Bit Country,
Spring SP-1-6732 (Polygram)

203—-BALANCE, Balance, Portrait NFR 37537
(Epic)

204—YELLOWJACKETS, Yellowjackets, Warner
Bros. BSK 3573

205-BOBBY BROOM, Clean Sweep, Arista/
GRP GRP-5504

206—FRANK MARINO, The Power Of Rock And
Roll, Columbia FC 37099

207—KITTYHAWK, Race For The Oasis, EMI-
America ST-17053

208—SUE ANN, Sue Ann, Warner Bros. BSK
3562

209-VARIOUS ARTISTS, Seize The Beat, Island
1L 9667 (Warner Bros.)

210—EDDIE KENDRICKS, Love Keys, Atlantic SD
19294

www.americanradiohistorv.com
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E These are best selling middie-of-the-road singles compiled from
T 3 ‘g radio station air play listed in rank order.
£ 3
2 = i . . .
- a3 = TITLE, Artist, Label & Number (Dist. Labei) (Publisher, !icensee)
&
el 2 9 TOUCH ME WHEN WE'RE DANCING
Carpenters, AGM 2344 (Welk, BMI)
el 4 1 QUEEN OF HEARTS
i Juice Newton, Capitol 4997 (Drunk Monkey, ASCAP)
sirl 5| 7 ENDLESS LOVE
X Diana Ross And Lionel Richie, Motown 1510 (PGP/Brockman/Intersong. ASCAP)
] 1| 1 | DON'T NEED YOU @
Kenny Rogers, Liberty 1415 (Capitol) (Bootchute, BMI)
| 6| 12| s Now OR NEVER
i John Schneider, Scotti Bros. 6-02105 (CBS) (Gladys. ASCAP)
=00 1 4 STEP BY STEP
ey Eddie Rabbitt, Eiektra 47174 (Briarpatch/DebDave, BMI)
* 7 8 NO GETTIN' OVER ME
Ronmie Milsap, RCA 12264 (Rick Hall, ASCAP)
| 2| 10| sownmo
Pointer Sisters, Planet 47929 (Elektra) (Warner-Tameriane, ASCAP/Flying
Dutchman/Sweet Harmony, BMI)
9 3] 14 THE ONE THAT YOU LOVE
Air Supply. Ansta 0604 (Careers/Bestall Reynolds, BMI)
10| 10| 12 TIME
The Alan Parsons Project, Ansta 0598 (Woolfsongs/Careers/Irving, BMI)
11 9| 11 HEARTS
Marty Balin, EMi-America 8084 (Mercury Shoes/Great Pyramid, BMI)
* 1“| 10 FEELS SO RIGHT
Alabama, RCA 12246 (Maypop, BMI)
1313 13 THEME FROM “GREATEST AMERICAN HERO"
| Joey Scarburry, Elektra 47147 (Not Listed)
]ﬁ' 16 9 SOME DAYS ARE DIAMONDS
% John Denver, RCA 12246 (Tree, BMI)
s | 20 H THAT OLD SONG
T Ray Parker Jr. & Raydio, Arista 0616 (Raydiola, ASCAP)
fr| 18| 7| coow owe
Pablo Cruise, A&M 2349 (Irving/Pablo Cruwise, BMI/Almo. ASCAP)
17 | 12| 13 BOY FROM NEW YORK CiTY
Manhattan Transfer, Atlantic 3816 (Trio, BM1)
18 15 13 ELVIRA
The Oak Ridge Boys. MCA 51084 (Acuff-Rose, BMI)
19|19 7 LADY YOU BRING ME UP
Commodores, Motown 1514 (Jobete/Commedores Entertainment, ASCAP)
ﬁ’ 23 4 IT'S JUST THE SUN
Don McClean, Millenmum 11809 (RCA) (Benny Bird. BMI)
21 21 6 LOVE ON A TWO WAY STREET
Stacy Lattisaw. Cotillion 46015 (Atlantic) (Gambi. BMI)
Pr| 24| 5|  FoR YOUR EYES ONLY
Sheena Easton, Liberty 1418 (United Artists, ASCAP)
¥r| | s| vou oonT xnow Me
i Mickey Gilley, Epic 14-02172 (Rightsong, BMI)
B 3 A HEART IN NEW YORK
fd Art Garfunkel, Columbia 18-02307 (rving BMI}
B =] 4| macic wan
i Herb Alpert, A&M 2356 (Almo, ASCAP/Irving, BMI)
o, ol I € 3 THE BEACH BOYS MEDLEY
Y, The Beach Boys, Capitol 5030 (Not Listed)
| = «| roxr
George Fishoff, Heritage 300 (George Fishoff/Ken-Cher, ASCAP)
Hr| 30| 4| SUMMER HERE
James Taylor, Columbia 11-02093 (Country Road. BMI)
£r| s | ¢ omoe
= Eiton John, Geffen 49788 (Warner Bros.) (Intersong. ASCAP)
- 35 2 WE'RE IN THIS LOVE TOGETHER

At Jarreau, Warner Bros. 49746 (Blackwood/Magic Castle. BMI)

ARTHUR'S THEME

Christopher Cross, Warner Bros 49787 (Irving/Wooinough/Unichappell/Begoma,
BMI/Hidden Valley, ASCAP)

REALLY WANNA KNOW YOU

Gary Wright, Warner Bros. 49769 (Almo/Canada/High Wave, ASCAP)

| COULD NEVER MISS YOU

Lulu, Alfa 7006 (Abesongs, BMI)

WHO'S CRYING NOW

Journey, Columbia 18-02241 (Weed High Nightmare. BMI)

ALL THOSE YEARS AGO

George Harrison, Dark Horse 49725 (Warner Bros.) (Ganga/B.V.. BMI)
MIRACLES

Don Wilhams, MCA 51134 (Dick James, BMI)

THE VOICE

The Moody Blues, Threshold 602 (Polygram) (WB. ASCAP)

WE DON'T HAVE TO HOLD OUT

Anne Murray, Capitol 5013 (Balmur, CAPAC)

ALL | HAVE TO DO IS DREAM

Andy Gibb And Victoria Principal, RSO 1065 (Polygram) (House Of Bryant, BMI)

2| 15 PROMISES
Barbra Streisand. Columbia 11-02065 (Stigwood/Unichappel BMI)
45 2 DON'T GIVE IT UP
Robbie Patton. Liberty 1420 (Adel, ASCAP)
| 12 MODERN GIRL
Sheena Easton, EMI-America 8080 (Pendulum/Sea Shanty/Unichappell, BM1)
43 (4 6 EVERLASTING LOVE
Rex Smith/Rachel Sweet, Columbia 18-02169 (Rising Sons, BMI)
4 36| 13 SWEET BABY
Stanley Clarke & George Duke, Epic 19-01052 (Mycenae, ASCAP)
45 [ a1 | 15 SEVEN YEAR ACHE
Rosanne Cash, Columbia 11-11426 (Hotwire/Atlantic, BMI)
46 | 26 | 14 STRONGER THAN BEFORE
Carole Bayer Sager, Boardwalk 8 02054 (Unichappell/Begonia Melodies/ Fedora,
BMI/Valley, ASCAP)
47 | &2 | 17 AMERICA
Neil Diamond, Capitol 4994 (Stonebridge, ASCAP)
8 | M4 9 HEAVEN
Carl Wilson, Caribou 6-02136 (Epic) (Murray Gage/Schilling ASCAP)
49 [ 47 ( 10 SOME CHANGES ARE FOR GOOD
Dionne Warwick, Ansta 0602 (Prince Street, ASCAP, Unichappell/Begonia
Melodies, BMI)
50 | 49| 20 WHAT ARE WE DOIN' IN LOVE
1 Dottie West, Liberty 1404 (Chappe!l/Sailmaker, ASCAP)

# Stars are awarded to those products showing greatest airplay strength. vy Superstars are awarded to those

et}

products

Assn. Of America sedl for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. of America
seal of certification for sales of 2,000,000 units. (Seal indicated by triangle.)

test upward m

t on the current week’s chart (Prime Movers). @ Recording Industry
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Sound Business

Japan’s Denon Label 10-Year Dlgltal Veteran

(Editor’s Note: The Denon division
of Japan's Nippon Columbia is play-
ing a significant role in the history of
digital recording. Alan Penchansky,
Billboard'’s classxcal editor and audio-
phile authority, was recently at the
firm's Tokyo headquarters. This is his
report.)

TOKYO — Digital recording’s
commercial history can be traced
back to 1970 in :his prosperous and
vital capital city. On Sept. 14th of
that year, American saxophonist
Steve Marcus and a group of Japa-
nese rock musicians gathered at a
session for Nipoon Columbia, Ja-
pan’s oldest record company. The
pop/jazz/rock amalgam record, is-
sued in Japan ‘he following year,

P T

and vulnerable move. and a strong
and committed individual is needed
to lead the way. Nippon Columbia’s
pioneering digital development was
spearheaded by recording engineer
Takeaki Anazawa, who remains in
charge of the Denon recording pro-
gram’s technical side.

As with other labels experi-
menting with sound quality, De-
non’s move to digital began with di-
rect-disk activity.

Explains Anazawa, “In 1969 we
made six direct-to-disk records. The
result was very good. We were very
satisfied but it was very difficult to
make classical music because it was
not possible to edit.”

The experiments convinced De-

Dlgltal Patch—T1e spacious Studlo A at Nlppon Columbia’s headquarters in

Akasaka, Tokyo, one of four new rooms opened in 1980 at a reported $5 mil-

lion cost. Digital equipment, centrally located in the building, is connected by
patch,

quietly disappeared but not before
securing a place in the history books.

With that first album cut from a
digital master tape, Nippon Colum-
bia launched a digital recording pro-
gram that formally celebrates its
10th anniversary in 1982. More than
350 Denon-label digital albums
later, the companmy is continuing its
heavy involvemeat in the new tech-
nology. This fall, Nippon Columbia
will open a disc computer editing fa-
cility for digital audio and will be
among the first Japanese companies
bringing out Compact Disc digital
audio hardware and software.

The changeover to digital is con-
ceivably the biggest technological
shift in record business history. At
Nippon Columbia. which specializes
in classical an¢ jazz recordings
rather than Western pop. the transi-
tion has come in a carefully re-
searched series of distinct improve-
ments made in audible quality. econ-
omy and simplicity of operation.

A change from tried and true
business methods can be a difficult

non engineers that severe restric-
tions existed in analog equipment
and the next year, in conjunction
with NHK broadcasting, prototype
digital recording machines took
shape.

Quadraphonic sound was the fad
during the period in which Denon’s

Audio Antique—New Denon digital

processors are approximately one

quarter the size of this early model,
now retired from active duty.

No. 201

e

Cassette Spring Pad

I( No. 410

- / { Flat Shleld
,/, 47 _.V

7 No. 470M
Cassette

Full Shield

By ALAN PENCHANSKY

first 14-bit digital system was in em-
bryo. According to Anazawa, dissat-
isfaction with quad software quality
was a signpost pointing to digital.

“It was the time of quadraphony,
but the sound was very poor. We
knew this kind of direction was not
the future.”

The proper route to four-channel
sound, Anazawa believes, is through
the DAD, and virtually all Denon
digital master tapes have been re-
corded with two extra channels of
ambient sound.

“I have never given up on quad,”
Anazawa adds. “It’s very easy to
make quad for DAD or three-chan-
nel. The important thing is more in-
formation, as much as possible.”

Original Denon digital equipment
was bulky and required two-inch
video recording machines for data
storage. Continual refinements in
the equipment have brought a new
slim-line digital processor design in
addition to use of %-inch video-
cassette data storage. Until Denon’s
new computer editing room is com-
pleted, however, tapes must be
transferred to the large open reel
video format and edited by razor
blade splicing.

Denon’s second digital album,
featuring classical avant-garde per-
cussionist Stomu Yamashta. was
taped Jan. 11, 1971. It was issued
within four months and also has
been deleted. According to Denon,
modifications to the experimental
machine prevent either of the origi-
nal digital albums to be remas-
tered—making them rare collector’s
items.

Digital recorders manufactured
by Denon first were used at sessions
in March and April of 1972—a pop
record followed by a live recording
of the Smetana String Quartet in
Tokyo. The latter is the earliest digi-
tal album still in the catalog.

Sales of digital machines are not
being promoted by Nippon Colum-
bia, says Anazawa, because of the
high cost of the equipment. Ana-
zawa also believes digital standard-
ization is premature, as he expects
improvements in information den-
sity capacity permitting greater tape
economy. Through its professional
audio division, however, Nippon
Columbia has produced a two-track
open reel digital recorder, made to
specifications put forth by NHK.
The unit was shown at the Spring
AES in LA.

One reason for the open reel de-
sign is the discomfort of many audio
engineers with video recorders, ex-
plains Anazawa.

“In my own opinion helican scan
digital recording is better than sta-
tionary head,” the engineer says.
“But sound engineers don’t like the
helican scan.™

Denon readily admits its digital
recordings have undergone a
marked change in quality since
1972; not all the early recordings are
of fidelity comparable to what has
been achieved more recently. Areas
in which strides were made include
improvement of high frequency re-
production, elimination of distor-

tal—to get good quality—is the inter-
face between the analog stage and
the digital stage.” says Anazawa.
“We have to take care of both fields,
not only digital, to get good quality.

“Most recording companies now
are only interested in the name digi-
tal. If they get the name they are
happy, but it’s not sufficient.

“We have to have good digital
equipment, the name itself is not so
important.

“Actually,” Anazawa continues.
“I have not been satisfied entirely
with digital equipment, even our
own. It’s very far from perfect and
every day I have to spend time to
close the gap.

“But I think within three or four
years we can get good recording
equipment easy,” he adds.

In speaking with Japanese record-
ing and electronics companies today
there is no need to translate the Eng-
lish terms “DAD™ and “Compact
Disc.” This new all-digital playback
technology is a development that
promises the Japanese increased in-
ternational leverage, and all levels of
the industry are keen on its arrival.
Perhaps a dozen hardware com-
panies, including Nippon Colum-
bia’s Denon high fidelity division,
are expected to show DAD players
at the big audio fair in Tokyo in Oc-
tober. Nippon Columbia also will
have samples of the first Denon
DAD records, both rock and classi-

Billboard photos by Alan Penciansky

Efficient Edits—Digital editing on large disc computer—similar to Sound-

stream—speeds work by 50%, according to Denon. Here, a computer pro-
grammer sets up the new system, expected to be ready in September.

cal, drawn from the large PCM mas-
ter library.

Only a few companies aroun: the
world are likely to develop Compact
Disc manufacture capability, says
Anazawa. At Denon's manufac-
turing plant in Kawasaki, south of
the capital, development of the man-
ufacturing process is taking place
under wraps.

“The DAD production plaat is
very, very expensive,” says Ana-
zawa. “We have to spend a lot of
money and there will be quite a few
record companies who cannot spend
that much. There will be 10, 12 or
less than 15 companies that have
DAD pressing plants in the world.”

Anazawa looks to DAD as a giant
boost for Denon, which can release a
flood of digital master recordings
from the start.

“We can use all the masters we
have made. we can easily transfer
them to DAD,” he comments. “At
the time of starting DAD we can
prepare 200 or 400 titles, even qiad-
raphony.”

The Kawasaki plant is one of three
or four DAD test manufacture sites
in Japan. “At the end of next year we
will change from a test plant to a real
plant. We have to be very careful
about this matter because we have to
see the market condition,” says Ana-
zawa.

Manufacturing conditions similar

(Continued on page 34)

Digital Developer—Recording engineer Takeaki Anazawa leads Denon’s dec-
ade-old thrust into digital audio, seeking continual improvement in equip-
ment quality.
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tion atlow signal levels, and removal
of some “graininess” from the sound
on early machines.

One critical refinement. notes
Anazawa, came when integrated cir-
cuits used in analog-to-digital and
digital-to-analog conversion, began
to be carefully measured for audio
quality. Anazawa claims more than
70% of these components, which are
purchased from U.S. manufacturers,
are rejected.

“The most important part of digi-

industry makes you first with the iatest.

SALES SUPPORT: The most complete catalogs in the business. Awide
variety of sales aids, displays and merchandisers.
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HIGH PROFIT MARGINS: Substantial dealer mark ups. High profits
from a minimum of store space.
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PEOPLE BUY
EVEN WHEN THEY

DON'T HAVE

ANY MONEY.

In a soft economy, people look harder at the things they buy:
Experience has shown that consumers are even willing to pay a htt]e more for
quality instead of spending less. For less.

Sales of blank audio cassettes are a perfect case in point. For the past
3 years, premium cassette sales grew twice as fast as the industry as a whole,
bringing in a whopping $400 million in 1980.

As you might imagine, Maxell makes up a big part of this picture, with
more than an 807% increase in sales over the last 3 years. And projected sales for

1981 indicate people will be putting even more of
their money into premium cassettes like Maxell. m BXE l l

Keep’your customers satisfied. Stock the IT’S WOR’I‘H IT

tape they can't afford not to buy. T R W el il el e
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~ Studio

Record Plant actian: Rod Stewart continues
working on materiat Jack Douglas producing
the Knack and employing Chicago’s horn section
for one track; Martin Birch producing Biack Sab-
bath for Warner Bros., Eddie Delena assisting;
John Boylan produang Seafood Mama, Paul
Grupp engineering, Phil Jamtas assisting; and
the Plant's remote wing taped Dave Mason
recently at Perkins' Palace in Pasadena.

At Wally Heider: Lindsey Buckingham work-
ing on his solo Elektra LP, Richard Dashut engi-
neering; Bill House and Jim Seiter co-producing
Rocky Burnette, Biff Dawes engineering; Gene
Paige producing Lenny Williams for MCA, Mi-
chael gamevale assisting; Derek Lawrence pro-
ducing the Machieval Band for EMI Belgium,
and Dino Fekaris producing Curtis Mayfield,
Don Schrotta engineering.

Sound Labs sees: Dixon House mixing a proj-
ect with producer M ke Flicker, Stewart White-
more assisting; Bob Gaudio producing Chris
Christian for Boardwalk, Anthony D’Amico engi-
neering, assisted b Patrick von Wiegandt;
Roger Young engineesing the Carpenters, Stew-
art Whitemore assisting; and Gary Klein produc-
ing tracks with Rita Coolidge, John Arrias engi-
neering, Chip Orland) assisting.

Karla Bonoff working on a new LP called
“Wild Heart Of The Young" at Wilder Brothers
Studios, Kenny Edwa-ds producing.

Lindsey Buckinghzm continuing work on his

Track

solo Elektra LP at Larrabee, Richard Dashut at
the console with assistance from David Brown,
Dennis Mays and Judy Clapp. Fleetwood Mac
also there working on a new Warner Bros. LP,
Ken Callait and Richard Dashut co-producing
with assistance from Carla Fredericks and Sa-
brina Buchanek.
* * *

Jimmy Biondolillo producing Bernie Shana-
han for Expo Productions at Media Sound, Man-
hattan.

Clive Hunt and Earl Chin of Roots Man Tru
Blu Production producing an album with Bobby
Keys at Dynamic Studios, Kingston, Jamaica.

Rory Gallagher cutting a new LP at Dierks
Studios, Pulheim, Germany, Jurgen Kramer en-
gineering.

Jimmy Johnson and Barry Beckett co-produc-
ing Levon Helm’s debut LP on MSS Records/
Capitol at Muscle Shoals Sound Studios,
Sheffield, Ala., Gregg Hamm at the board, Mary
Beth McLemore and Pete Greene assisting. Also
there: Beckett completing production on Bonnie
Bramlett's MSS/Capitol LP. Hamm engineering,
Greene assisting; Glenn Frey working gn over-
dubs, vocals and mixing on his co-production ef-
fort with Jerry Wexler on Lou Ann Barton, Steve
Melton engineering, Mary Beth McLemore as-
sisting; and Ron Haffkine producing Dr. Hook
for PolyGram International, Steve Meiton engi-
neering.
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San Francisco Chronicle
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The current top three records on KF’RC
“Sweet Baby” by George Duke and Stanley Clarke,
“The Breakup Song” by the Greg Kihn Band and “Who's
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Congratulations and thanks

to StanleyClarke, GeorgeDuke.‘
TheGreg Kihn Band, ”
and Journey.
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Sound Business
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Chlcago Studio Bucking Trend

CHICAGO-The tide toward
video diversification is strong in the
recording studio business, but one
Chicago company is bucking the
trend.

Two-year old Studio Supply/Chi-
cago intends to maintain its audio
specialization, believing that undi-
luted acoustical design expertise is
its best foundation for the future.

“A lot of people are branching
into video; some are even installing
alarms,” says George Zraick, Studio
Supply/Chicago president. “I figure
we'll be the only people in the coun-
try for studio design in a few years.”

Zraick’s company is affiliated
with Nashville’s Studio Supply, one
of the best-known design and instal-
lation companies. This year Zraick
expects to complete two new 24-
track studios for Chicago area
clients.

According to Zraick. many equip-
ment firms now push video to ex-
pand their sales base. However, the
decision to add video can lead to
complications.

Zraick says space requirements
are a major concern as is the neces-
sary complete redesign of lighting.
Zraick also notes that existing air
conditioning systems often aren’t
designed for the extra burden the
hot lights create.

Zraick’s first 24-track design/in-
stallation recently was completed for
Red Productions of Chicago. Re-
portedly, it is the Midwest’s first
Harrison/Studer 24-track equipped

IGNORES VIDEO ..

By ALAN PENCHANSKY

the construction and they allowed
me to do everything | wanted to do,”
Zraick says. Price tag for the facility
is about $300.000.

Zraick. who emphasizes “total in-
volvement in the client’s projects,”
not just equipment sales, says he has
turned down some work because the
client was not seeking a total solu-
tion to the design problem.

One example is the Playboy Re-
sort in Lake Geneva, Wis., which
wants a replacement public address
system for its convention center.
Zraick has recommended acoustical
treatment for the room, noting that
new equipment without redesign
will only bring a marginal improve-
ment in audio quality.

“A lot of times clients don’t listen
to us, and there's business we have to
turn down,” notes Zraick.

Sound Factory studios, for Mer-
rillvitle, Ind.’s Erect Records, is
Zraick’s second major project. The
[rby-designed 24-track facility, with
a price tag of about $500,000. is ex-
pected to open in November, ac-
cording to Zraick.

Before opening Studio Supply,
Zraick was the sales manager for
Streeterville Studios here. Zraick,
says the Chicago studio scene is in
relatively good health today, com-
pared to the proliferation of “for
sale” signs posted in Los Angeles.

However, he notes, several smaller
studios recently closed their doors.

West German Audio Firm
Plans Early '82 U.S. Bow

NEW YORK-A West German
audio firm, Schneider Rund-
funkwerke, will enter the U.S. mar-
ket early next year. Phil Welch, for-
merly U.S. Pioneer’s director of mar-
keting, will serve as president of
Schneider North America, Ltd.

Schneider presently supplies high
fidelity systems and music centers to
the European Common Market. The
same products will be brought into
this country, to “see how they shake
out” here, according to Bernard
Schneider, co-chairman of the board

of Schneider Rundfunkwerke.

Phil Welch was involved in the in-
troduction of Pioneer’s Syscom
product line and so seems a lcgical
choice to help launch a new line of
one-brand systems. “We will ap-
proach the market from a slightly
different angle than other com-
panies,” Welch explains, “in that we
will deliberately go after the family
and female demographics.”

Schneider North America w:ll be
located in central New Jersey. Staff-
ing will begin in September.

facility.

Studio and control room design
were handled by Tom Irby, head of
Nashville’s Studio Supply. A screen-
ing room with 35mm and [6mm film
and video equipment also 1s part of
the installation.

“We got a carte blanche deal on

Digital Denon

® Continued from page 32

to those found in production of large
scale integrated circuits will exist,
Anazawa says.

“Quality control is exactly the
same as in the integrated circuit
manufacturing plant,” he explains.
“We have to prepare the clean room,
very, very clean, the same conditions
as in Silicon Valley in California.”

Anazawa says plating of the metal
used in manufacture is the biggest
technical challenge. *“Pressing is
easy, the plating is difficult for
DAD; it takes a longer time.” he ex-
plains.

Two methods are being explored.
In one a photo sensitive glass plate is
etched by laser. Anazawa says laser
etching directly onto metal also is a
possibility.

He adds, “This plant is only for
audio records so it’s not possible for
there to be many plants in the world.
Just a few companies will produce
all the records.”

With all Japanese companies sup-
porting the Philips DAD system—in
contrast to the compatibility wars in
quad, video and pro digital gear—
manufacturers are excited about
market prospects. But at Denon the
successor to the Philips disk is being
thought of already.

According to Anazawa, the next
generation DAD will eliminate all
mechnical functions such as the
Philips system’s rotating turntable.

“Within less than 15 years there
will be another DAD without the
mechanical things,” says the engi-
neer. “It has to be.”

www americanradiohistorv com
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Video

EVENTUALLY SELF-DEFEATING?

Rentals Sparking Controversy

e Continued from page 3

even lape sales—as a loss leader. It
gets to the point that everything is a
loss leader. Don’t feel that you have
to give everything away.”

Skidmore operates a “Prime Time
Club™ for software exchange. After
paying a one-time $75 fee, a cus-
tomer can exchange any tape for a
$10 charge. (Disney tapes are ex-
cluded from this offer.) Club mem-
bers also receive discounts on vari-
ous items and special offers, such as
a free three-day loan of a Pioneer
videodisk player.

The most intriguing Prime Time
Club offer is the result of a deal
worked out with RCA. A letter went
out to the chain’s 1,000 members in-
forming them they could call in and
make an appointment (o receive the
RCA disk player and two disks for
five days. with no obligation to buy.
According to Skidmore, “If the cus-
tomer isn't interested in buying,
RCA pays us $10. If a sale is made,
RCA pays the salesman $25, and we
give the customer a free disk.” Skid-
more added that he was excited
about the plan, but that it was too
early to tell what kind of response it
would receive.

Discussion of the disk in general
sparked a great deal of conflicting
discussion. Skidmore and Gene
Kahn of Columbia Video were opti-
mistic about the disk’s chances for
success. but Paul Eisele, director of
marketing and programming for
Fotomat’s Video Division, said his
firm was waiting to see which format
would emerge victorious before
stocking videodisks. And Video To
Go President Jack Freedman says
disks are slow sellers.

George Atkinson, president of the
Video Station chain. was the most
outspoken against videodisks. After
he expressed his opinion, panel
moderator Gene Silverman, presi-
dent of the Michigan-based distrib-
utor Video Trend. said a few words
on behalf of the play-back only sys-
tems. “You can’t have a negative
jury before a trial,” he pointed out.

R

® Continued from page |

Morowitz believes prerecorded
video programming to be a
“unique” sector of the emerging
home video industry.

Additionally, Morowitz officially
invited NARM to handle the admin-
istration of the new association and
formally invited interested parties to
contact him. NARM’s Pat Gorlick or
Noel Gimbel, president of Sound/
Video Unlimited.

Morowitz. who does not see any
existing trade group or association
able to address itself properly to the
needs of video software specialists.
sees group activities as consisting of
the writing and distribution of a
newsletter, lobbying efforts and the
beginning of real “grass roots effort™
to fight video piracy and bootleg-
ging.”

He, maybe idealistically, also sees
a very egalitarian group where each
member is equal with one vote and
one that would not have an ineffec-
tive bureaucratic structure.

The group would be governed by
“openess, honesty and co-oper-
ation.”

Four board meetings per year
would be targeted, two in tandem
with the January and June CES con-

“The real trial is in the next year or
two. You can’t judge a product’s po-
tential in 90 days.”

Another debate centered around
the sale of used videocassettes. Foto-
mat’s Eisele stated that there is a
rental “window™ of 12 or 15 weeks.
when a new tape has been released
and interest is high. “You have to
overbuy at first to satisfy the de-
mand.” he said. Fotomat runs quar-
terly sales of rental product after de-
mand has decreased. As an example,
he pointed out that 80% of the rental
volume of “10” came within the first
three months of the film’s release.

Video Station. by comparison,
does not discount used tapes, but
prefers to keep them in inventory.
“Why get rid of them.” asked Atkin-

son, “unless you want to raise capital
to buy new releases? As the pipeline
widens, there are new people every
day who haven’t seen the tape. He
also said that rentals often work to
boost sales. Sometimes people rent a
tape to “preview” it, then decide
they want to buy. The rental charge
in that case is deducted from the
purchase price. “This doesn’t hap-
pen often, though,” he conceded.

Columbia Video takes tapes that
have been rented, puts a special
sleeve on them to distinguish them
from new product. and shrink-wraps
them. Video Corner runs a 20%-off
sale twice a year and also offers used
tapes forsale at$15,$25 and $30, de-
pending on their condition.

New Videocassette Titles
Unveiled At NARM Meet

NEW YORK-—“Tess.” “History Of The World, Vol. 1.” *Legend Of The

Lone Ranger,”

and “Clash Of The Titans” are some of the newer videocassette

movie titles software dealers can expect from major suppliers this fall.
Additionally, a videocassette of the recent wedding of England’s Prince
Charles to the Lady Diana Spencer will be marketed in the U.S. later this year.
Major suppliers revealed new titles at a special “New Products Presenta-
tions” at NARM’s video convention last week here.

A breakdown includes:
® Columbia Home Pictures:

“Tess,” “Seems Like Old Times.” “Wholly

Moses,” “Used Cars,” *“*Hot Stuff.” “And Justice For All” and “When A Stran-

ger Calls.”

® Nostalgia Merchant: “The Quiet Man,” “The Fighting Seabees,” “The

Bohemian Girl,” “Flight To Mars.”

Moon™ and “Space Control.”

“Invaders From Mars.” “Destination

e Walt Disney Home Video: “The Apple Dumpling Gang Rides Again,”
“Gus,” “Dumbo,” “Davey Crockett & The River Pirates,” “The One And Only

Original Family Band.”
ventures Of Winnie The Pooh.”

“The Absent Minded Professor™ and “The Many Ad-

e EVI: “The Royal Wedding.” “Massacre At Central High.” “The Castle
Of Fu Manchu™ and “Sinai Commandos.”

® Magnetic Video: “History Of The World, Vol. 1.” “Casablanca.”
“The Dogs Of War” and “The Great Muppet Caper.”

Of The Lone Ranger.”

“Legend

e MGM/CBS: “Clash Of The Titans,” “On The Town,” “Guys & Dolls.”
“Bells Are Ringing.” **A Day At The Races.” “Captains Courageous.” “Tarzan
The Ape Man™ “Lolita,” and “‘Live Infidelity” (REO Speedwagon Concert).

e VCI: “Kingdom Of The Spiders,”

“The Night Visitor.,” “Beckett” and

“Quacker Fortune Has a Cousin In The Bronx.”
Karl Video expects to market four new self-improvement cassettes covering
self-defense, home repair. how to stop smoking and photography.

«:FOR SOFTWARE SPECIALISTSs::

HPR'étalI Trade Group Prop“osed |

ventions, one in conjunction with
NARM’s yearly convention, and an-
other separate meet.

Morowitz also used the keynote
podium as a vehicle to reaffirm his
belief that the home video business
is more viable and profitable as a
sales—not rental—business.

Earlier, featured speaker Dr. The-
dore Levitt, Harvard Graduate
School of Business, suggested that
studies thus far on the still young
video industry clearly indicate that
consumers prefer to rent.

Even if prerecorded titles drop
from $60 to $30 next year, likely,
Levitt contended that rental would
still be preferable because of the
sale/rental price differential.

JIM McCULLAUGH

1',,:

He further suggested that the in-
dustry would be better offif a gener-
ally accepted rental plan could be
devised by motion picture studios
which would interface at retail with
a “black box™ computer-linked
gadget which would not only record
the transactions, allow the studios to
participate in rental dollars, but also
give suppliers, distributors and re-
tailers invaluable market data infor-
mation.

Retailers would be linked to dis-
tributors. he suggested, by telephone
lines.”

“That kind of electronic gadgetry
will be in your stores anyway in two
to three years. Italready exists in cer-
tain operations.”

U.K. Society Chief Lauds Stance

LONDON—Government recog-
nition that penalties for piracy are
presently “far too low.,” as under-
lined in its recent Green Paper on
copyright reform (Billboard, July 25,
1981) is welcomed with “delight” by
the Video Copyright Protection
Society Ltd. here.

Says chief executive Peter Lord:

“We welcome the proposals to in-
crease criminal penalties and to en-
able penal damages in civil actions.
“Also the proposed new criminal
offense of possessing an infringing
copy in the course of trade should
help to discourage those who make
or peddle pirated films or television
programs on videocassettes.”

www.americanradiohistorv.com

Survey For Week Ending 8/22/81

Billboard -

Videocasselte

Top 40

E These are best selling videocassettes compiled from retail sales,
g including releases ir both Beta & VHS formats,
! g
! -s TITLE
2 X I Copyright Owner, Distributor, Catalog Number
1 1| 11 | ORDINARY PEOPLE
Paramount Pictures, Paramount Home Video 8964
2| 3| 28 | AIRPLANE (iTA)
Paramount Pictures, Paramount Home Video 1305
3| 6| 5 | THE GREAT SANTINI
Warner Bros. Inc., Warner Home Video OR 22010
4 2] 23| 9705 (ITA)
20th Century-Fox Films, Magnetic Video 1099
51 9] 15 | SUPERMAN A (ITA)
D.C. Comics, Warner Home Video WB-1013
6 | 4| 11 | ELEPHANT MAN (iTA)
Paramount Pictures. Paramount Home Video 1347
7 115| 5 | AND JUSTICE FOR ALL
Columbia Pictures 10015
8 | 5| 27 | CADDYSHACK (ITA)
Warner Bros. Inc., Warner Home Video OR 2005
9 | 7| 11 | POPEYE (iTA)
Paramount Pictures Paramount Home Video 1171
10 | 13 | 4 | THE INCREDIBLE SHRINKING WOMAN
MCA 66027
11 | 11 | 6 | BLACK STALLION (ITA)
United Artists, Magnetic Video 4503
12 | 22 [ 3 | LAST TANGO IN PARIS
United Artists, Magnetic Video 4507
13 | 23 | 2 | CASABLANCA
United Artists, Magnetic Video 4514
14 | 17 | 6 | LA CAGE AUX FOLLES
United Artists, Magnetic Video 4506
15 | 14 | 17 | SOMEWHERE IN TIME
Universal City Studios Inc., MCA Distributing Corporation 66024
16 | 12 | 28 | BEING THERE
MGM/CBS Home Video 60026
17 | 29 | 2 | WEST SIDE STORY
United Artists, Magnetic Video 4519
18| 8| 9| YOUNG FRANKENSTEIN (ITA)
20th Century-Fox Films, Magnetic Video 1103
19| 16| 6 | HIGH ANXIETY
20th Century Fox, Magnetic Video 1107
20 | 10 | 25 | FAME (iTA)
MGM/CBS Home Video M70027
21 | 24 | 58 | ALIEN A (ITA)
20th Century-Fox Films, Magnetic Video 1090
22 | 32 | 23 | AASH GORDON
Universal City Studios Inc., MCA Distributing Corporation 66022
23127 4| LETITBE
United Artists, Magnetic Video 4508
24 | 31 | 11 | A CHANGE OF SEASONS
20th Century-Fox Films, Magnetic Video 1104
25| 25| 4 | MELVIN & HOWARD
MCA 66026
26 | 18 | 38 | STAR TREK (iTA)
Paramount Pictures, Paramount Home Video 8858
27| 21| 9| HOP SCOTCH
20th Century-Fox Films, Magnetic Video 4072
28 | 19| 6 | PINK PANTHER (ITA)
United Artists, Magnetic Video 4509
29 m WHEN A STRANGER CALLS
| Columbia Pictures 10560
30 M*A*S*H (ITA
m 20th Century zox, Magnetic Video 1038
31| 20 ( S| WINNIE THE POOH
Walt Disney Films 25
32| 33| 2| FRIDAY THE 13TH
Paramount Pictures 1395
33| 40 | 15 | CABARET
MGM/CBS Home Video 70035
34 |IEZXEZD | BAREFOOT CONTESSA
United Artists, Magnetic Video 4505
35| 39 9| 2001: A SPACE ODYSSEY (ITA)
CBS/MGM M 700002
36 | 34 | 5| THE FIENDISH PLOT OF DR. FU MAN CHU
Warner Bros. Inc., Warner Home Video OR 22014
37 ( 38| 9 | INSIDE MOVES
20th Century-Fox Films, Magnetic Video 9011
38 37| 4| JOHN LENNON: PORTRAIT OF A LEGEND
KvC 030
39 (36| 4| |SPIT ON YOUR GRAVE
Wizard Video 9209
40 | 35| 2 | THE QUIET MAN
Nostalgia Merchants 0303

@ Recording Industry Assn. Of America seai for sales of 25,000 units phes $1,000,000 after returns. (Seal indicated by dot.) A Recording
Industry Assn. Of America seal for sales of 50,000 units plus $2,000,000 after returns. International Tape/Disc Assn. seal for sales of
at least $1,000,000 at list price value.
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_ Classical
IN 1ST U.S. CONTEST
‘Double Basses Due Cincy Duel

CHICAGO—Jazz and classical also will include workshops and ex- The competition is named to
double bass players will have the op- hibits by double bass manufac-  honor two legendary double bass-
portunity to exhibit their talents ata  turers. ists, jazz immortal Charles Mingus
new international solo competition. Scheduled to serve as judges and  and revered classical teacher Fred-

The  Zimmermann-Mingus  clinicians are many of the world’s  erick Zimmermann.

Double Bass Competition will be cclebrated bassists, including Ray Competition and workshop regis-
held for the first time Nov. 19-22 in Brown, Red Calender, Ron Carter, trants also will attend Cincinnati
Cincinnati. The competition is a Lucas Drew, Paul Ellison, David  Symphony concerts Nov. 20 and 21
joint project of the International Freisen, Robert Gladstone, Eddie  featuring the world premiere of
Society of Bassists and the Univ. of  Gomez, Barry Green, Murray Grod-  Concerto for Double Bass and Or-
Cincinnati College-Conservatory of  ner, Milton Hinton, Michael Moore,  chestra No. 2 by Frank Proto, with
Music. Eldon Obrecht, Frank Proto, Francois Rabbath as soloist. For in-

The competition will offer a Francois Rabbath, Rufus Reid. formation: International Society of
$1,000 first prize in the jazz and clas- Roger Ruggeri, Stuart Sanket, Ber- Bassists, Univ. of Cincinnati Col-
sical categories. Top winners also tram Turetzky, Miroslav Vitous and  lege-Conservatory of Music, Cincin-
will take part in a concert with bass- David Walter. nati, Ohio 45221.

Gomez, slated to be recorded. ‘Nap0|60n’ Track LP
Scheduled By CBS

GREATS GREET—New York Mayor Ed Koch and conductor Edo de Waart ex-
change greetings before the opening New York Philharmonic 1981 Parks mermann-Mingus Competition is

According to sponsors, the Zim-

the first double bass solo contest ever
held in the U.S. The competition

Concert. De Waart conducted Barber’s “School For Scandal’”’ Overture, Ber-
lioz “‘Symphonie Fantastique’ and Tchaikovsky's ‘1812 Overture.”
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SPECIAL

FROM

DEUTSCHE GRAMMOPHON

* The special line for special record buyers! DG’s top artists on top-

quality imported discs and tapes in easy-listening compilations. Clas-

sical favorites in beautiful packaging ideal for ‘‘beautiful music”.

* Tremendous savings on the world’s top performers—KARAJAN,

RICHTER, KEMPFF-all at only $6.98 list per disc or tape!

* A SPECIAL series for a special kind of music.

'KARAJAN [
THE MAGIC £
OF THE WALTZ

LLLL FOTTY

bl "p-:"ﬁnai

JOHANN & JOSEF STRAUSS
TCHAIKOVSKY - CHOPIN

ELISE ™

THE PIANO ROMANTICS
BEETHOVEN, SCHUBERT, BRAHMS

o

KEMPFF - GILELS - DEMUS

KAKRL RICHTER || =

TOCCATA SPBCIAL
AND FUGUE
IN D MINOR

AND OTHER BACH
ORGAN MASTERPIECES

LP 2535 607 MC 3335 607

GRIEG '
PEER GYNT NPECIALR

SUITES

AND OTHER NORSE FAVORITES

LP 2535 635 MC 3335 635

LP 2535 608 MC 3335 608

| M'EIY_T —

LOVE SCENES
'FOR ORCHESTRA

B

LP 2535 637 MC 3335 637

LP 2535 611 MC 3335 611

BEETHOVEN

MOONLIGHT
SONATA

CLAIR DE LUNE - CHOPIN NOCTURNES
KEMPFF * VASARY

LP 2535 539 MC 3335 639

www.americanradiohistorv.com

CHICAGO—CBS Records will is-
sue a recording of music created for
the revival of “Napoleon,” the 1927
Abel Gance silent film.

The 4Y:-hour motion picture. long
thought to be lost, is being shown
with a live symphony orchestra in
major U.S. cities. Responsible for
the reconstruction of the film is di-
rector Francis Ford Coppola. Com-
poser Carmine Coppola, the direc-
tor’s father, penned several original
picces in addition to arranging 19th
century classical works for the re-
vival.

According to CBS, Coppola’s
original music was recorded by the
Milan Symphony Orchestra led by
the composer. The record is being

prepared by CBS’s Masterworks di-
vision, although it will be part of a
special FM prefix series for classical
albums with broad commercial po-
tential. The label says release plans
may include issuance of “Jose-
phine’s Theme.” the love melody, as
a single.

According to CBS. theatrical
showing of the picture with the re-
corded soundirack will begin in
1982.

Cities in which upcoming show-
ings are slated include Minneapolis,
Providence, RI.. New York, San
Francisco, Detroit, Boston, Miami
and Oakland. The recording was
produced by Michael Bernicker and
Carmine Coppola.

Irish Claddagh Records
John Field’s 7 Concertos

DUBLIN — Claddagh Records
here has completed what it claims is
its biggest-ever project, the record-
ing of John Field’s seven concertos
in preparation for the composer’s bi-
centennial next year.

Recorded in Maynooth, the pack-
age features pianist John O’Conor
and is produced by James Mallin-
son.

Gareth Browne, Claddagh chair-
man, says: “In fact, this is one of the
most ambitious ventures in the Irish
music business. It’s the first time all
seven concertos have been recorded
as a set, and four of them have never
been recorded before.

“We need sales of 2,000 sets to
break even, but we're now looking
into sponsorship ideas and advance
subscriptions.”

RTE television here is making a
major series of seven musical docu-
mentaries about Field's life and mu-
sic, the first including his Concerto
No. I.

Field was born in Dublin, 1782,
son of a music teacher. At 11, he
went to Bath, then London, where
he apprenticed to the noted pianist
and teacher, Clementi. He later
spent many years in Russia, where
he was known as “Russian Field.”
He died in Moscow in 1837.

What's special at Deutsche Grammophon
these days? A new $6.98 series designed to at-
tract novice classical buyers is special—it's
called Special. Six album/cassette titles set to
be issued this month are “The Magic Of The
Waltz,” “Fur Elise,” “Moonlight Sonata,” “Great
Bach Organ Works,” “Enchantment” and “Peer
Zynt Suite.” A romantic full color photograph
will grace the cover of each light classical pro-
gram, and performances—pulled from earlier is-
sues—feature top names such as Karajan, Kube-
lik, Ozawa, Karl Richter, Kempf, Gilels and
Vasary. It's DG's first shot at the introductory
buyer—-a market segment some believe to be
large and largely unexplored—and the label is
promising releases several times per year. .
Britain’s Chandos Records has proven with sev-
eral excellent digital recordings that it is a force
on the international audiophile scene. Now
Chandos offers a two-record set of Tchaikovsky
orchestral music said to be “rare and un-
known.” The digitally recorded set features 34-
year-old Australian conductor Geoffrey Simeon
leading the London Symphony in premiere
recordings of “Romeo And Juliet” in its original

~ (assicalNotes |

version and the complete “Hamlet” incidental
music. Rounding out the collection are “Festival
QOverture On The Danish National Anthem,” two
Entr'actes from “Mazeppa,” "Battle Of Poltava”
and “Cossack Dance.” Brilly Imports is promis-
ing shipment by early fall.  ALAN PENCHANSKY

NPR To Bow
Baroque Series

CHICAGO-—*“Cathedral, Court
And Countryside,” an exploration
of music from the Middle Ages
through the early Baroque, will de-
but on National Public Radio sta-
tions in October.

The [3-part series. produced by
NPR, will feature commentary by
critic and musicologist Nicholas
Kenyon. Ensembles to be heard in-
clude the Boston Camerata, the Fol-
ger Consort, the Deller Consort and
Les Menestriers.
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FORMATIVE TALK—Composer and ASCAP board member Morton Gould, left,
and Ainslee Cox, music director of the Guggenheim Concert Band, point to an
exhibit of John Philip Sousa memorabilia at New York’s Lincoln Center. Gould
lectured on *‘(Victor) Herbert and Sousa and the Formation of the American
Society of Composers, Authors and Publishers’ recently at Lincoln Center.

HITS TOP 10 ON 3 CHARTS

Lyricist John Bettis
Revels In Versatility

By ROB HOERBURGER

NEW YORK -The Pointer Sis-
ters” sinuous smash “Slow Hand”

stands almost at the opposite end of

the pop spectrum from the Carpen-
ters’ breezy “Top Of The World.”
But John Bettis. the lyricist of both,
thrives on the versatlity needed to
craft such different kinds of pop
songs.

“Slow Hand™ moves into the top
10 on the soul chart this week. mak
ing Bettis one of the few songw riters
to achieve top 10 success on the pop.
soul and country charts. Yet for
years he was known only as Richard
Carpenter’s lyricist. through a num
ber of what Beuis calls “autobio-
graphical” songs. including “Good
bye To Love™ and “Yesterday Once
More.” Bettis only began to establish
a separate identity when he worked
with Jackie DeShannon on her
“New Arrangement” LP in 1975

“Jackie has a great car for when
you're telling the truth.” Bettis says.
“She would say “John. you're lying
again.” The technical side of song-
writing always came casily 10 me.
Jackic helped give me a wone of
voice.

After his work on the DeShannon
LP a}qg the Carpenters’ “A Kind Of
HUS}N (1976). Betus left Los An
geles TOr Nashville. I went 1o Nash-
ville just as it exploded.” he says. “I
spent the first few months imitating
Kris Kristotferson and Willie Nel-
son. Then I realized the day you stop
mimicking and imitating, you begin
writing songs.” Bettis wrote several
songs with R.C. Bannon, including
“Only One Love In My Lite.” a No.
| country song for Ronnie Milsap in
1978

Through his activities in Nash-
ville. Bettis hooked up with Michael
Clark. Bettis’ collahorator on “Slow
Hand,” which marked another
change in style for him. Yet the
change was not entirely deliberate.

*“The Pointer Sisters were the fur
thest (act) from our minds,” Bettis
says. “Slow Hand’ i1s a mainstream
song with a sensual. danceable un-
derbeat, and I tried to make the lyr-
ics move with the track.”

Although the r&b success of
“Slow Hand™ may have been “acci-
dental.” as Betus calls it, he still has a
certain approach in mind when he
writes lyrics for r&b or any other
kind of music. “With r&b. there’s an
energy that’s sparce and accurate.
When we were writing ‘Slow Hand.

every time I gotclose to (being) cute,
Michael would start 10 moan and
groan.”

“With country. you have to he in
love with the music o do it well.
With rock’n’roll there's such a fine
line between good and corny. A ot
of three-syllable words don’t belong
in a 1-4-5 progression.”

Betus also approached cach of his
collaborators from a different view
point. “With Carpenter. I'm awe-
struck by his melodic sense, and 1
just try to stay dealt into the same
game.” Bettis says. “Jackie won't let
me out of her sight. She forces me to
say what | feel. With Michael. it’s a
‘blood on the table’ thing. We once
built up cnough hostility that we
didn’t talk to cach other for a
month.”

But no matter who the collabora
tor. Bettis says he finds the lyricist is
of the same specices but not the same
breed as the composer. “Itis the mu-
sic business. and many records are
made without a word on them.” Bet-
tis says. “The lyricist is a vehicle 10
allow the human voice to become an
istrument.”

Bettis savs he would like 1o “take
the fynic direction further by build-
ingasongso thatitisa videoexperi-

ence. with the added dimension of

sets and pertormers.” He says he
hopes this experience will lead him
lo writing lyrics for a Broadway
show.

But for now Bettis spends most of

his time writing pop songs of all
kinds. He expects 10 begin writing
again with Carpenter in the fall for
the Carpenters’ next LP. A song he
wrote with Clark will soon be re-
corded by Sister Sledge. and a song
written with Barry Manilow will ap-
pear on Manilow’s next LP.

Southern Writers
Administer Firm

NASHVILLE—Southern Writers
Group USA will administer newly
formed Kent Robbins Music, Inc.
created by Robbins and Buzz Ca-
son, president of Southern Writers
Group.

Robbins, writer of such country
hits as “She Just Started Liking
Cheatin® Songs,” “You're My Ja-
maica” and “I'm A Stand By My
Woman Man,” was previously a
staff writer for Pi-Gem Music in
Nashville.

Publishing

Composer Guild: National Hopes

New President Warren Seeks To Expand Membership

LOS ANGELES--The Compos-
ers & Lyricists Guild of America is
sceking to expand its membership
under 2ewly elected president Rich-
ard Warren

The guild. which represents most
of the composers and lyricists who
write tor television and film, is now
going atter more songwriters. IU's
also aiming to cxpand its member-
ship basc beyond the L.A. compos-
ing community, which according to
Warren comprises 85% to 90% of its
membership at the moment.

“I'm trying to make i1t a national
organization,” Warren explains.
“I'm having negouiations with
groups in New York, Chicago.
Nashville, Dallas and Atlanta so we
can line up an atfiliation of all the

By PAUL GREIN

organizations. It will add to the
strength of our group and give them
the visibility they need.

‘There are some jingles groups in
Chicago, record organizations in
Nashville and symphonic and classi-
cal composers groups in New York
that we muy link up with. And al-
ready we're forming liaisons with
other organizations in town, such as
Women In Film, whose goals we feel
are similar to ours.

“We're also in the process of get-
ting some sort of certitfication again.
In 1960. the guild was certified as a
labor union by the National Labor
Relations Board.

“In 1968, the guild began negotia-
tions which later turned into the liti-
gation of Bernstein ct al vs. Para-

mount and Universal. Screen
composers were (rying to regain the
copyright to all their music. For
eightycars. from 1971 10°79, this liti-
gation took precedence over every-
thing e¢lse. Now I'm hoping to put
the guild back to active work again
for its members.”

This isn't the first time the concept
of the guild has been expanded.
“The association was started in the
late *40s,” Warren says, “and was
originally called the Screen Com-
posers Assn. Only later did it open
up to lyricists who work in film. Now
we're trying lo expand that enor-
mously.”

Warren, 29, who's active in (v
series scoring and as musical direc-

(Continued on page 61)

JOHN WILLIAMS

THE BOSTON

6302.124 O 7144.124 (=3

POPS

POPS ON
BROADWAY

@

JOHN

GREATEST
HITS

WILLIAMS

BOSTON

BROADWAY’S AMERICA’S SPECTACULAR
DIGITAL
SOUND

FAVORITE
ORCHESTRA

www.americanradiohistorv.com

INTRODUCING

ONLY $6.98 for the
finest imported
pressings.
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TCHAIKOVSKY: Symphony No. 6 ““Pathetique”
Ozawa/Orchestre de Paris
6527.094 (9 7311.094 (=]

BRUCKNER: Symphonie No. 4 “Romantic”
Haitink / Concertgebouw Orchestra
6527.101(9 7311.101 =3

VERDI: Overtures
Markevitch / New Philharmonia Orchestra
6527.078 () 7311.078 (=3

TCHAIKOVSKY: Violin Concerto in D
Grumiaux/ Haitink / Concertgebouw Orchestra
6527.067 () 7311.067 (=3
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Talent

Forte’s Forte: An Agency Like A ‘Boutique’

NEW YORK —A desire to give his
artists, especially the foreign ones
who formed the bulk of his client
list, more personalized attention is
the reason Wayne Forte says he gave
up his position as head of the East
Coast music department of William
Morris to start his own booking
agency.

Last April, in partnership with
Michael Farrell, another long-time
William Morris agent, Forte formed
International Talent Group, which
now represents such artists as Gen-
esis, Peter Gabriel, King Crimson,
Angela Bofill, the Undertones, Du-
ran Duran, Joe Jackson, Adam &
The Ants, Icehouse and others.

“The needs of foreign clients are a
bit different,” says Forte. “As an

Talent Pacted
For Philly Fest

PHILADELPHIA — A potpourri
of folk music, dancing and clogging
will highlight the 20th annual Phila-
delphia Folk Festival slated for Aug.
26-30 at its suburban site at the Old
Peels Farm in Upper Salford, Pa.
The weekend events will highlight
three major evening concerts, three
afternoon concerts, workshops on
Saturday and Sunday, folk dancing,
craft demonstrations, campfire sings
and special programs for children.

The opening Friday night concert
will feature Pepe Castille and Es-
tampa Criolla. Bo Diddley, David

agent, you are not just booking
dates. You are following up on de-
tails with the managers, keeping
contact with the record companies,
you are in constant touch with the
promoters, and sometimes you also
have to do the little extra things. I got
a call the other day, and somebody
wanted me to check up on an instru-
ment rental firm in Chicago.

“So you get into a little bit more
than an average agent would do.” he
continues. “And to make a long
story short, we felt we needed to do
that. A full service agency is wonder-

L

By ROMAN KOZAK

ful, that is one that is involved in
publishing. motion pictures and
television, but it doesn’t fill the
needs of our clients. We felt we
could give them something more.”
Most of the acts on the Inter-
national Talent roster were repre-
sented by Forte and Farrell when
they were with William Morris and
the artists followed when the two
agents set up shop on their own.
Most of the acts signed to the new
agency are for a long term, although
single tour arrangements are avail-
able. Forte says that his agency is

L

Billboard photo by Chuck Pulin

SURPRISE VISIT—Peter Tosh, Iéf‘t, and his manager Herbie Miller get a sur-
prise visit from Robert F. Kennedy Jr. during Tosh’s recent performance at
the Ritz in New York.

THIRD STRAIGHT WINNER

comprehensive enough in its scope
that it relieves managers abroad of
the problem of setting up their own
offices here.

As an example of how his agency
operates, Forte cites the recent Joe
Jackson tour, where Jackson played
all new and unfamiliar '40s material,
eschewing all his hits for the dura-
tion of the tour.

“We got a call from the manager
that Joe wanted to work. | said,
‘great.’” It was like a Christmas
present. But, he was going to do
1940s music. They wanted some nice
intimate places, more cabaret-ori-
ented, not too many big places, no
theatres. And Joe had a special way
he wanted to work: three days on
and then a day or two off because of
his voice. Little things like that,
which we had to take care of.”

At the time the conversation was
going on, there was still a question of
whether there would be an album
behind the tour, or if it would come
out during or after the tour. Also
promoters and fans had to be told.

“Mike and I talked about it and
we really didn’t know what to ex-
pect. But I had faith in Jackson.
That's why I represented him. I had
a commitment to him. As agents we
have our commitments to our artists,
just as they have a commitment to
us. So we talked about it and I asked
the manager to send us a press re-
lease, send us something in writing
that I could get out. He sent us a
telex the next day.”

With that Forte hand picked the
venues, selecting some of the smaller
halls, such as the Paradise in Boston,

until the kids have read about it.

“They did it, a couple of weeks
later we set the dates and then they
advertised.” Forte continues. “Then
the momentum started growing and
there was a groundswell toward the
end of the tour.”

One problem that came up was
that the promoters did not know
how to advertise the Jackson dates
on radio. Forte says he called the
manager in London who prepared a
special tape from the album which
Forte edited into along and short ra-
dio spot. A&M then made copies
which were sent to the promoters.

Though there are only two agents
and two assistants at International
Talent Group. the agency handles
16 clients and can go up to 24 as the
maximum number. Forte says he
can handle so many and still keep
the “boutique agency” feel he
wants, because foreign acts tour the
U.S. only once every year or two,
and rarely are there more than three
or four acts on the road at the same
time.

Forte says that both because of his
interest in the music. and because of
his tempermentas a “maverick” who
backs the underdog, during his stay
at William Morris he concentrated
on new music. Subsequently many
of the acts he represents now are new
wave oriented.

Forte says it is not difficult to
book new wave acts. What is diffi-
cult, he says, is building a career for
these artists. In the U.S.. he says,
“the new wave connotation is still a
deterrent.”

-8
g/:gllsei:;eR(l;%zre;rzrsz:rgs.argalvie {)’r:n g - - where Jackson first played in the Forte has also been an early sup-
Ronk. Buck White and the Down 81 Ch,caQOFest Pro,,t U.S. The cities were also picked to porter of the rock ballroom venues.
Home Folks. and Robin and Linda find the ones where Jackson had the ‘;22 ':‘;hllil'etzn(); gvery lol:n ‘_': ‘hg US.

- i . ve- = fans who would come see him, no HS Rilz or 5avoy. the situation 1s
neine oo ESHimated At $400,000 | e e " b s rone”
: “The next thing we did was sen “It is now a matter of getting the
be Michacl Cooney. De Danann. lh? LY ALAN LN B 1 all the promoters% copy of the press real estate, and getting :ghe ego le
Persuasions. the Red Clay Ram CHICAGO—ChicagoFest, the ~ company has produced all four , PP
blers, Jim Ringer and Mary city-sponsored entertainment  ChicagoFests, receiving a flat release and a leller.anfj we followed who w:inllo get the real estate,” says
McCaslin, and Tom Rush. festival at Navy Pier, has com-  fee—believed to be $500,000—in FP with a phone c’all s‘éymg that be- Forte. _Qne of lhhe things we do as
The final concert on Sunday will pleted its third straight profitable  addition to 20% of profits. r(e)zrifj Y;em?;g;nr;:gse aLensdle(;Sl);(;L:j. ggl?rssaﬁ;gn (l)i: p(t)lr?r_l: l(l)hlell pro-
have the Battlefield Band, Jonathan year, producers report. Profits According to Pecor, corporate oo A e PS v el (et K FS kets. what igg< c%essfl ]0 Berl m:i)r-
Edwards, Bill Harrell and the Vir- are estimated at $400,000. sponsorship of festival perform- the old myusic I s &1 oG & GEY can"l'usl have abuiecé ,P .'l ut {e_uf
ginians, the Jimmy Johnson Blues The outdoor music, food and ances contributed $530.000 to thing, and ilhz.is to be romo.led that ou dJo not constI:mll Or rn&:l esv?ml
gz:g~ llihe }1)'0“§h AECJ:]CS“LS‘Z;"‘@ beer festival had a 12-day run thisyear’s}\lvorlginhg]_cap]i/lﬁ:l. Comé way.g.You have to gelplhe press re- %I)allroom.oralarge c)llu;you. ha;e 12
. Rosalie Sorre ouden ending Aug. 9. Although . anies such as Schlitz, Miller an . . ! Al
Wainwright I1I. Some of the work- adversge put%licily aroseulghis Sy(::: %lympia beer pay to have their {f:é)ergulol:):\l/le:]hzdlszz::i:]:rﬁg?jzz: CTrﬁ:ledzz'fFﬁfsgzzemf?e;gebm'
shops will deal with the sounds of the festival remains enormously ~ names used in connection with 1 don‘l);vanl a hint about any dates  the yalso w:ini to hang out.” .
Philadelphia, sea faring songs, loo- popular here. continuing to en- musical stages. y )’ S O8S
ney tunes, the accordion, folk danc- joy heavy local print and broad- ChicagoFest’s 15-day 1980
ing, tap dancing, clogging and cast media support, including di-  €dition drew 900.000, still the at- _—
square dancing. A special children’s rect participation from several tendance record. The 1981 edi-
concert on Sunday at 1l am. will radio stations and the powerful tion drew 834,000. though a one
feature Michael Cooney, Rosalie Chicago Tribune newspaper. million attendance was believed
Sorrels, Jackie Pack and Jim Albert- Criticis imed at th possible by Festivals Inc.
son. Ticket prices range from $45 for - fc1sm (;Yas ?'mg l}?” € ex According to Pecor, $800.000
the three-day weekend, including c‘essn(/je rov_vlhmess Of 1.5] yéarls went for musical talent. An addi-
camping, to $9 for the daytime ”(:wlsf :]v: lngo.re amli )('j'“fy ¢ tional $200.000 was spenton fire-
events. A new da).' and evening com- ’?r;:)r ;a":s]livzrll-co::;%lecc? grow(;r-. works. children’s entertainment,
bination ticket will take $17.50. ings and a rape also dampened comedy and other non-musical
enthusiasm, as have much-publi- atll;acuog_s. p Chice
cized charges that portable toilets F cco_r” m‘g t(;% ec’(”)r'. ) 'Cd.go'l
- were emptied directly into Lake est witi pay T OF s musica
TOP QUALITY Michigan—resulting in dramati- talent outlay to BMI for musical
1 ] BXIO cally increased pollution counts. Kesrté)l;n;?ncbg”nghls. Pecor said
s Festivals, Inc.. the private ceived 0PI RS O O z
-~ e ; :
t%\“ PRI"TS company hired to produce Chi- Profits from the festival gointo
Tiiwoc RAPhED DI HEAVY [BTasi ST ocK cagoFest. insists lhf‘? FeSpon- the city's hotel-motel tax fund,
sibility for the increased pollu-  yhich is used 1o fund events like
tion rests with private boats  ChicagoFest. Pecor says an addi- $
BLACK & WHITE 8x10's crowding around the pier. Festi- tional $500,000 will be added to
500 - $45.00 1000 - $65.00 vals Inc. also was forced to crack the fund through a State of II-
down on illegal beer sales to mi- linois grant to the festival.
C?OIBOOR_ ;g:?;ﬁ nors at this year's festival. ChifagoFesl headliners were t
’ According to Joe Pecor, Festi- Chaka Kahn, Teddy Pen- i o ’2@\%»
SEND 8x10 PHOTO - CHECK OR M.O. % vals Inc. l;’ngrgeling .:ll.ead' ;eve- dGCrgdraSS. éghn P[;mbeb/ S{,e~ve e - mgillboa:d p:oto by j:net I\:i:os%a
.3 million. Pec oodman. Chicago, Bo in-
P e vots On medotst Says expenses oo o oo/ Lonnon. Sevrn. Aretha SOFTBALL GAME—Tommy Dobeck of the Michael Stanley Band hits the deck
tal $4.9 million. Franklin/Four Tops, Air Sup- at home during an unsuccessful attempt to tag out Wendy 0. Williams of the
> PIOITURES In its first year, ChicagoFest ply, Cheap Trick, the Commo- Plasmatics at a charity softball game organized by WMMS-FM in Clevfeland.
' el = lost $400,000 but has operated dores, .38 Special/ARS/the :-':on'grta::rl:tmﬁ‘xenli{) Is :Ta;::"‘zze:: Wayl::: (s’fc:fhtehlu(;:s'e}:::!“:zdsiaa::
. FLORIDA ST. ) g or’ g ,
S Neei Ry, BT profitably since then. Pecor’s Dregs andACryslal Gayle. § ees which also in .:von th:gamr:zrg-&r Y

www americanradiohistorv.com


www.americanradiohistory.com

Talent

Billboard photo by Chuck Pulin

DISK DISPLAY —The three singer/dancers from the Tubes roll out the visual
displays to remind the audience at the Palladium in New York that the band
has a new LP, ““The Completion Backward Principal,” on Capitol Records.

Bitterness Fading,
Lynn Writes Again

By TIM WALTER

VIENNA. Va.—“I'm writing
again,” says Loretta Lynn. After
concluding a 10-year legal battle
with former managers Ted and
Doyle Wilburn, Lynn says she’ll
start recording her own material
again.

“For 10 years I've been bitter. All
that money’s been lost: 1 finally de-
cided that it wasn’t worth it,” claims
Lynn. “Now I’'m writing again and
I've written some good ones.”

She is still under a lifetime con-
tract to the Wilburn Brothers Sure-
Fire Music Co. Inc. for anything she
writes. She stopped writing in 1971
when they initiated a $5 million
breach of contract claim against her
for changing management com-
panies.

On an attorney's advice, Lynn
says she walked away from her life-
time booking agreement with the
Wilburns’ Wil-Helm Agency when
she claimed their personal problems
and other business interests had led
to the neglect of her career.

The Wilburn suit has dismissed in
the Nashville Court of Appeals after
a March 11, 1981 judgment that
Lynn’s damages exceeded those of
the Wil-Helm agency.

Lynn continues to be booked
through United Talent, the agency
she co-owns with Conway Twitty
that was established when she left
Wil-Helm. She also has a lifetime
recording contract with Decca (now

MCA). for which she has cut some
30 albums.

Lynn says she’ll be going into the
studio in mid-August, probably the
RCA facility in Nashville owned by
producer Owen Bradley.

“The last three sessions I had to
cancel,” says Lynn. “MCA says I'm
too country. But everyone’s doing
country. In fact, they're more coun-
try than I am. I don’t know just
where I'm goin’, but i’s sure not
where I've been.

“MCA wants me to change pro-
ducers but it’s not going to happen.
Me and he (Owen Bradley) will be
together °til the end, They called my
manager, David Skepner, and said
‘we've got these religious songs and
this great producer and 1 told David
‘you know what you can do with
their producer and those songs.’ |
need to do a religious LP and a
Christmas album bad. And I will . ..
with Owen.

“They’ve cut Owen. Some artists
he’s been doing 35 years and they
just walked away from him like he
was nothin’. I couldn’t do that.

“Not that we don’t fight. He fights
for me (with the studio) and he
fights with me. When I did *Hun-
dred Proof Heartache.’ I had it as
‘hunert proof heartache’ and he ar-
gued with me about that, made me
sing ‘hundred.’ but I don’t think it
has the same feel. He left the studio
when I cut ‘Blueberry Hill™ because
he didn’t want me to do it.”
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Flexibility & ‘Creative’ Booking
Behind Pace Concerts, Growth

NASHVILLE—Flexibility and
“creative” booking are key factors
behind the growth of six-year-old
Pace Concerts.

Based in Houston. the firm is
headed by Louis Messina. Recently,
Messina racked up a cumulative
gross of more than $2 million on
back-to-back arena shows. Staged at
the Astrodome, the fourth annual
Texxas World Music Festival sold
out 10 days in advance, drawing
62.000 paying customers and gross-
ing $1.07 million. The next day,
64,000 paid to see REO Speed-
wagon, Heart, Ted Nugent, Foghat
and the Rockats at the third annual
“Day Of Rock’N’Roll” at the Super-
dome in New Orleans, a Pace-pro-
moted show that grossed $981.000.

“Thank God 1980 is over.” says
Messina. “From June to October

By ROBYN WELLS

was disastrous. Then business
turned around and we made a come-
back.” In fact. he plans to double his
six-person staff soon, bringing it
back to the size it was before 1980°s
slump forced personnel cutbacks.

Giving a boost to Pace Concerts is
sister operation Pace Management.
Formed in 1965, the firm is spear-
headed by Allen Becker and Sidney
Shlenker. Several years ago, Pace
Management began delvinginto live
music/theatre venues, now holding
at least part ownership in Houston's
Tower Theatre, New Orleans’ Saeng-
er Theatre and the Agora clubs in
Dallas and Houston. In the wings is
the opening of the Majestic in San
Antonio. a 3.000-seat facility for
concerts and theatre.

Messina admits that it is a plus for
a promoter to have access to his own

Attendance Up As
Festival Diversifies

By HANFORD SEARL

JAMESTOWN, N.Y.—Contin-
uing to book new. pop talent, Chau-
tauqua Institutions 108th scason,
which also includes other forms of
music, is enjoying major attendance
increases.

Halfway through the eigiit-week
calendar, attendance at the usual-
ly classical-heavy operation has
jumped 57% for adult season gate
passes. to 1.362 from 868. reports Dr.
Robert R. Hesse, president.

“It's a delicate balance of all pro-
grams, trying to span the widest
spectrum of good taste and universal
appeal,” says Dr. Hesse. “We're
reaching the broadest possible au-
dience.”

Easy-listening to soft rock acts
have appeared during the first four
weeks, among them Cleo Laine with
James Galway, Judy Collins and
Melissa Manchester.

Chuck Mangione. Johnny Cash
and the Four Freshmen are other
scheduled pop acts while the Glenn
Miller Orchestra, Guy Lombardo’s
band and a jazz series featuring Pete
Fountain, Woody Herman and
Gerry Mulligan also will appear as
well.

About 60 miles southwest of Buf-
falo, the diverse bookings also fea-
ture other musical groups such as the
Swingle Singers, Burl Ives and the
Fred Waring Show at the 700-acre
colony.

A 30-day. 90 mile radius contract
clause still exists but is rarely en-
forced. forbidding acts to appear
nearby to avoid over-saturation,
says Hesse.

Stmilar groups are signed by pro-
moters in Buffalo for Melody Fair,
Memorial Auditorium and Shea’s
Buffalo Theatre while Artpark in
Lewiston. N.Y.. just north of Buf-
falo, also might duplicate bookings.

The Blossom Music Festival, the
home of the Cleveland Orchestra,
also features similar artists that
Chautauqua spotlights.

Without a music director since
1972 when Walter Hendle left, the
74-member Chautauqua Symphony
Orchestra is now led by Varujan Ko-
jian,signed to a three-year contract.

Cynthia Aucrbach has been
signed as the new artistic director,
guiding Chautauqua’s Opera pro-
grams now limited to four-a-year
from seven due to production,
budget and higher price costs.

“We're operating on an annual
$4.5 million budget. About 72% of
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our earned income is gate receipts.
Grants, donors and government aid
also help,” says Hesse.

Inflation and escalating costs
pushed ticket increases $1 from $6
and $8 to $7 and $9. Secason tickets
raised from $225 to $300 with dis-
counts hiked from $210 to $250.

Earned income compared to gift
income is now 70%/30%. Last year it
was 60%/40%. A 310-15 million
fund-raising, capital improvement
program is underway with $5.5 mil-
lion netted so far.

About $1.5 million alone has been
earmarked for the 6.000-capacity
amphitheatre. New sound, lighting,
staging, roofing, landscaping and
backstage improvements have been
made.

Cable television is envisioned by
Hesse for use at Chautauqua in the
near future. About 45 National Pub-
lic Radio outlets have aired sym-
phonic concerts this season. origi-
nating with WQLN-FM Erie, Pa.

“We haven’t defined which artists,
what types, whether from recitals,
pops or even masters classes and lec-
tures will be on the tv side. We're
working that out.” says Hesse.

Also in the works for this multi-
arts community, situated along the
17-mile Lake Chautauqua, is ex-
panding into 260 more acres of un-
developed land nearby.

venue. “Costs are getting prohibi-
tive. It helps if the promoter has con-
trol of his own facility. There can be
problems if you've made a huge
commitment to a facility and the
bookings and attendance aren’t
there.”

An even mix of talent and dance
music is a critical factor for the sur-
vival of clubs, Messina says. “You
have to rely on local dance talent to
support you,” he says, citing Thurs-
day through Saturday as being
prime nights for dance crowds.

The overall slowdown of the in-
dustry has been felt by Pace. “We
used to do about 200 large shows a
year. Now, we're doing 120. And 30-
35 of those are Willie Nelson dates.
A lot of shows that were playing mu-
sic halls in 1978 are now playing in
clubs or small venues.” About 300
days of the year. Pace is promoting
at least one club show.

Continues Messina. “We used to
promote about 70 shows a year in
Houston alone. Now, it’s about 45.
But an additional 25 shows that
would have been staged in a larger
facility are now being done in
clubs.”

In many cases, acts can make
more money playing clubs than tak-
ing the risk of playing to a half-
empty house in a larger venue, Mes-
sina believes. “Unless an act can
legitimately sell 6.000-plus tickets,
he should be playing clubs. It’s bet-
ter to play a smaller place than
spend $6.000 on promotion trying to
milk the market.”

To illustrate his point, Messina
cites recent Todd Rundgren sellouts
at clubs in Houston and Dallas.
Some 1.800 persons saw Rundgren
in a two-day period. “People were
turned away. It was a sellout—we
created some excitement.”

It is important for a promoter to
be “full-service.” working with di-
versified acts and venues, Massina
feels. “We've relied so much on
rock’n’roll acts to support us. But
there’s not as many rock acts touring
now. It's time to spread our wings a
little and move into MOR and coun-
try.”

Proper packaging can make or
break a promoter Messina notes.
“There’s more packaging involved,
in country music especially in Texas,
where you have to compete with
clubs like Gilley’s. To draw people,
you have to use creative booking to
put the right acts together for an
arena show.”
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TAYLORS TOGETHER—The singing Taylor clan, from left: Hugh, Livingston,

Kate, James and Alex, get together for a benefit concert at the South Street
Seaport in New York.

5 Jazz Fests Slated
For Calif. Bay Area

By JACK McDONOUGH

SAN FRANCISCO—In what
might rightly be termed an embar-
rassment of riches, Northern Cali-
fornia will enjoy five major jazz fes-
tivals between now and the end of
October.

These include events at Concord
(Aug. 14-15), Monterey (Sept. 18-
20), Russian River (Sept. 26-27),
Feather River (also Sept. 26-27) and
the first International San Francisco
Jazz Festival, to be sponsored by
KJAZ-FM Oct. 29-Nov. 1.

The Feather River festival. sched-
uled for the new Riverfront Park in
Marysville on a site where the
Feather and Yuba Rivers join. is.
like the San Francisco Festival. a
new entry in the sweepstakes.

These festivals are in addition to
the well-established Berkeley Jazz
Festival. which runs in May, and
June’s Oakland Kool Jazz/Soul Fes-
tival.

The new San Francisco festival,
which will take place at various
venues around San Francisco's
Civic Center complex and which
will also offer a film series and vari-
ous workshops. promises to have
somc eyc-opening events, although
no formal announcements regarding
schedules or talent were to be made
until an Aug. 14 press conference.
which Mayor Dianne Feinstein is
expected to attend.

Predictably. there will be some
crossover of talent, with Richie Cole.
Cal Tjader. Tania Maria and Flora
Purim & Airto scheduled to appear
at two of the four events for which
talent has already been announced.

The Friday night opener at Con-
cord has the Martha Young Trio.
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Cal Tjader Quintet, Tania Maria
and a I2-player “Monster Jam” with
Woody Herman, Al Cohn, Scott
Hamilton, Buddy Tate, Art Farmer
and others. On Saturday, Concord
will host a “Women In Jazz” pro-
gram featuring Carmen McRae,
Judy Carmichael, Emily Remler &
Mary Park and Ann Patterson’s
Maiden Voyage Big Band. The Sat-
urday evening program offers
Woody Herman & the Thundering
Herd with Al Cohn and Stan Getz:
Rosemary Clooney with the Con-
cord Jazz All-Stars; Billy Taylor
with Joe Kennedy: and the 30-piece
Keio Univ. Big Band from Tokyo.

This festival is held at Concord
Pavilion, which on the following day
will host the second annual Concord
Great American Blues Festival and
on the following weekend the 1981
Walnut Country & Bluegrass Festi-
val.

The Monterey Festival (already
sold out) will offer on Friday night
the HiLos; the Philippine Jazz All-
Stars (a band selected personally by
festival director Jimmy Lyons); Bug
Alley. a vocal group from Canada;
Rob McConnell’s Boss Brass Band.
also from Canada: and the Mon-
terey Jazz All-Stars. a 12-piece ag-
gregation that will include John
Lewis, Connie Kay. Mark Terry and
Mundell Lowe.

The Saturday atternoon blues
program at Monterey will feature
the James Cotton Band. Etta James
Band, Willie Dixon & the Chicago
Blues All-Stars. John Lee Hooker &
the Coast to Coast Band. Esther
Marrow and the Mark Naftalin
Rhythm and Blues Revue.

Saturday night at Monterey has
been designated “Carnival Night”
and will highlight Latin music, with
Flora Purim & Airto’s 10-piece Bra-
zilian band; Tito Puente & the Latin
Percussion Sextet., Cal Tjader &
Pancho Sanchez; Tania Maria,
Richie Cole & Alto Madness and
Batucaje, a samba group.

The Woodrow Wilson High
School jazz band (from Long
Beach), winners of Monterey’s high
school competition this year, will ap-
pear Sunday afternoon, along with a
combo from Mills High School in
Millbrae. They will perform with
Rodney Franklin, Mau Catingub,
Clark Terry and Ray Pizzi.

Sunday night at Monterey has a
reunion between Sarah Vaughan
and Billy Eckstine. The Akiyoshi-
Tabackin Big Band is also sched-
uled.

The Russian River Festival, now
in its fourth year at Johnson’s Beach
in Guerneville, will host Charles
Lloyd, Bob Dorough, John Handy,

(Continued on page 46)
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The Police will be playing two out-
door dates in North America this sum-
mer. On Saturday (22) the group will
play Liberty Bell Park in Phila-
delphia, where it will headline a
show with the Specials, the Go Gos
and Oingo Boingo. The next day all
these acts will travel to the Grove, near
Toronto (air controllers permitting)
for a Police Picnic which will also
feature Iggy Pop, Killing Joke, John
Otway, Nash the Slash, and the Pay-
olas. Ian Copeland, head of Frontier
Booking International, which books
all these acts, says promoters for
both shows have been those who
have helped new music in the past
through the clubs. In Toronto, Gary
Cormier comes from the Edge, while
in Philly Bill Rogers comes from
Emerald City.

Taj Mabhal to be a special guest on
a UK. tour by the Desperados, a 30-
man steel band from Trinidad. ...
David Johansen to be special guest
on 50-city Pat Benatar tour. How-
cver, opening the show for Benatar
(and stealing it said one critic) at the
Dr. Pepper Festival in New York
was Billy Squier. Squier is hosting a
“Summer Christmas Party” in New
York this week, where he will be
recording his Christmas single,
“Christmas Is The Time To Say I
Love You.”

Meat Loaf and Cher duet on the
title song of the forthcoming “Dead
Ringer” LP. ... Perception Records
is releasing a 12-inch single. “La-
ment For The Lizard King,” to mark
the 10th anniversary of Jim Morri-
son’s death. Half of the net monies is
being donated to a youth-oriented
charity. The problem is to find the
right one. Three charities have al-
ready turned down the offer, says
Perception. v

Peter Criss to do a Budweiser
commercial. Readers of the
weekly Rennbahn Express in Aus-
tria have voted Kiss as their favorite
group. Gene Simmons and Elge Carr
flew to Vienna to accept the award.
... Richard Avedon doing the cover
of the next Teddy Pendergrass LP,
due in September.

The Buddy Holly Movie Week.
partof the sixth annual Buddy Holly
Weck instigated by Paul McCartney,
gets underway Sept. 7 in London’s
Electric Cinema. Through Sept. 11.
the theatre is showing “Don’t Knock
The Rock,” “Mister Rock’n’Roll.”
“Let The Good Times Roll.”
“Shake, Rattle And Rock.” and
“The Girl Can’t Help It.” With each
film each night is the biography
“The Buddy Holly Story.”

Plasmatics’ Wendy O. Williams
has been voted **Ham Of The
Month™ by the Krakus Polish Ham
Co. She qualified by sweeping the
categories of "Camera Hog”;
“*Makes A Silk Purse Out Of A Sow’s
Ear” (for her costume of shaving
cream): “Hog Calling” (for her rep-
utation as a voice that is heard
around the world), “Pig-in-a-Poke”
(Williams is not known for being do-
cile); and **Pig-Headed.” In addition
to a five pound ham, Williams will
receive a T-shirt that says “The Meat
To Beat.” The previous month’s
winner was Leon Spinks.

Producers Michael Butler and
Robert H. Peitscher will produce
“Reggae Tribute,” a documentary
on the fourth international Reggae
Sunsplash Festival recently held
Aug. 4-8 at Montego Bay in Ja-
maica. Appearing were Black
Uhuru, Third World, Culture, Dennis
Brown and others. The entire festival
was dedicated to Bob Marley.

ROMAN KOZAK
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< | ARTIST—Promoter, Facility, Dates TT.E:(ZIQ Tp'fitee' GIoss
@ | DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Stadiums & Festivals (More Than 20,000)
1| HEART/TED NUGENT/LOVERBOY/BLUE OYSTER 28,730 $20-325 | $621,290
CULT/ROCKETS—Isle Of Man Productions, Stadium,
Edmonton, Canada, Aug. 8
2| RICK JAMES/TEENA MARIE/CAMEO/SUGAR HILL 27,000 $6.50-$11 | $228,000
GANG—Alan Haymon Presents/Turning Point, St.
Fairgrounds, Birmingham, Ala., Aug. 8
Arenas (6,000 To 20,000)
1| BRUCE SPRINGSTEEN—Cellar Door Productions, 55,926 $11-$12.50 | $671,112*
Capitol Centre, Largo, Md., Aug. 4-7 (3)
21 RICK JAMES/TEENA MARIE/CAMEO—Alan Haymon | 24,000 $8-$9 | $2€3,200*
Presents/Fred Jones, Colis., Memphis, Tenn., Aug. 6
&7(2)
3| PAT BENATAR/BILLY SQUIER-Electric Factory 22,622 $6-312.50 | $184,383*
Concerts, Mann Music Center, Philadelphia, Pa.
Aug. 5 &6 (2)
4| JACKSONS/STACY LATTISAW-Concerts West/Tiger | 15898 | $9.75-$10.75 | $166,038*
Flower & Co., Colis., Cincinnati, Oh., Aug. 8
5| TOM PETTY/JOE ELY—Don Law Co., Garden, 15,500 | $9.50-$10.50 | $158,268*
Boston, Mass., Aug. 7
6| JOHN DENVER-Concerts West/Jerry Weintraub, 13,685 | $8.50-$12.50 | $152,161
Civic Center, Hartford, Ct., Aug. 7
7} UFO/IRON MAIDEN-Avalon Attractions, Arena, 13,933 | $8.75-$10.75 | $135,557*
Long Beach, Ca., Aug. 4
8| MARSHALL TUCKER/FRANKE & THE KNOCKOUTS—- | 12440 $10-$11 | $133,000*
Ruffino & Vaughn/Ron Deisener, Colis., Uniondale,
NY, Aug. 8
9| REQ SPEEDWAGON/707-Schon Productions, Sait 12,791 $10 | $127,910*
Palace, Salt Lake City, Ut., Aug. 8
10| TOM PETTY/JOE ELY—Ron Delsener/Ruffino & 12,448 | $9.50-$10.50 | $124,000*
Vaughn, Colis., Uniondale, N.Y_, Aug. 6
11| APRIL WINE/HARLEQUIN/QUEEN CITY KIDS— 10,935 ($10.50-$11.50 | $114,578
Perryscope Concert Productions, Colis., Edmonton,
Canada, Aug. 5
12t TOM PETTY/JOE ELY—Don Law Co., Civic Center, 12,000 $8.50-$9.50 | $107,924
Providence, R.I., Aug. 8
13} JACKSONS/STACY LATTISAW—Barcol-Waylon 10,000 | $9.50-$11.50 | $107,000*
Enterprises/Nelson P. Castellano, Civic Center,
Lakeland, Fla., Aug. 5
14| GEORGE THOROGOOD/JOHNNY LONG—Feyline 8,500 $10-$11 1 $93,526*
Presents, Red Rocks, Denver, Co., Aug. 8
15| PETER, PAUL & MARY—Feyline Presents, Red Rocks, | 6,358 [$12.50-$13.50 | $87,733
Denver, Co., Aug. 9
16| AL JARREAU/LEE RITENOUR—Brass Ring 7,194 $10-$1250 | $77,935*
Productions, Meadow Brook Music Festival,
Rochester, Mich., Aug. 4
17| APRIL WINE/HARLEQUIN/QUEEN CITY KIDS— 7,150 [$10.50-311.50 | $74,089*
Perryscope Concert Productions, Corral, Calgary,
Canada, Aug. 4
18| AL JARREAU/LEE RITENOUR—Electric Factory 6,825 $6-$12.50 | $64,664
Concerts, Mann Music Center, Philadelphia, Pa.,
Aug. 5
19| McLAUGHLIN/Di MEOLA/De LUCIA-BIll Graham 6,860 $10.50-312 | $62,714
Presents, Greek Theatre, Berkeley, Ca., Aug. 8
20| FOGHAT/NEW ENGLAND—Ruffino & Vaughn, Civic 6,384 $9-89.50 | $57,267
Center, Portland, Me., Aug. 6
21| SQUEEZE/GREG KIHN—Monarch Entertainment, S. 6,938 $7.50-$8.50 | $53,885
Mtn. Music Fair, W. Orange, N.J., Aug. 5
Auditoriums (Under 6,000)
1| SHA NA NA-Di Cesare-Engler Productions, Aladdin 5,470 $10 [ $54,700
Theatre, Las Vegas, Nev., Aug. 7
2| SPLIT ENZ/WALTER ZWOL—Perryscope Concert 5206 | $9.50-$1050 | $53,591*
Productions, lubilee Aud., Edmonton, Canada, Aug.
7&8(2)
3| TOM PETTY/JOE ELY—Electric Factory Concerts, 4933 | $8.50-310.50 [ $51,049
Stabler Arena, Bethlehem, Pa., Aug. 3
4| BLACKFOOT/MOTHER'S FINEST/DANNY JOE 4,342 $7.50-38.50 | $35,431
BROWN-Sound Seventy Productions/Albert
Promotions, Muni. Aud., Columbus, Ga., Aug. 4
5| AL JARREAU-Contemporary Productions, Kiel Opera | 3,517 | $9.50-$10.50 | $35,035*
House, St. Louis, Mo., Aug. 9
6| MANHATTAN TRANSFER—Radio City Music Hall 2972 [$10.50-$12.50 | $34,286
Productions, Stanley Theatre, Pittsburgh, Pa., Aug.
7
7| MD SUPPLY/TOM CHAPIN—DiCesare-Engler 3448 $9.75( $33,649*
Productions, Stanley Theatre, Pittsburgh, Pa., Aug.
8
8| OZZY OSBOURNE/DEF LEPPARD—Frank J. Russo, 3,581 $8.50-$950 | $33,474
Music Mtn., S. Fallsburg, N.Y., Aug. 8
9! STEPHANIE MILLS—Alan Haymon Presents, Berklee | 2,400 $13.50 | $31,000%
Performance Center, Boston, Ma., Aug. 8
10| 0ZZY OSBOURNE/DEF LEPPARD—Frank ). Russo, 3,484 $8.50-$9.50 | $30,280
Civic Center, Portland, Me., Aug. 5
11| 0ZZY OSBOURNE/DEF LEPPARD—Frank ). Russo, 3,200 $7.50-38.50 | $2€,582*
Performing Arts Center, Providence, R.I., Aug. 7
12| SPLIT ENZ/WALTER ZWOL—Perryscope Concert 2519 $9-51050 | $25,910*
Productions, lubilee Aud., Calgary, Canada, Aug. 9
13| FRANKIE VALL) & THE FOUR SEASONS-Perryscope 2,213 [$10.50-$1250 | $25,849
Concert Productions, Queen Elizabeth Theatre,
Vancouver, Canada, Aug. 5
14| ROBERTA FLACK/BOBBY JONES—Sound Seventy 2,535 $8.50-310 | 322,840

Productions, Performing Arts Center; Nashville,

Tenn., Aug. 7
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JOHN DENVER

Brendan Byrne Arena

East Rutherford, N.J.
Admission: $12.50, $10.50

Despite a slowdown in his recording career,
John Denver proved Aug. 8 that he is still a
wholesome family attraction and is likely to be
for many seasons to come. The house was SRO
for the Jerry Weintraub/Concerts West presen-
tation, which started a half-hour late. The singer
launched into a beautifully low key “Boy From
The Country”, which showed off Denver's steady
baritone and incidentally, the excellent acous-
tics to be found in the new arena. it flowed right
into the next number, “Rocky Mountain High,
highlighted by Denver's yodeling, which popped
up intermittently throughout the evening.

The song arrangements by the versatile nine-
piece band were uncluttered and simple. The
band's members proved to be enthusiastic, if
corny, entertainers in their own right, It was a
shame, however, that the band formed a protec-
tive circle around Denver on the square stage,
because they became an unnecessary and dis
tracting buffer between Denver and his devo-
tees. The lighting was as unimaginative as the
staging, and sub-par for an artist of Denver's
caliber.

The show itself was a fairly adventurous one
that proved surprising as much for its exten
sions into various music styles as for its dele-
tions of many Denver standards. Love songs,
folk, bluegrass, rock and country selections were
all tackled by the band. Unfortunately, each
style became an isolated entity, killing any mo-
mentum in the set, and exposing the similarities
of Denver's self-penned ballads. The mispacing
of the 30-song set would have been a disaster if
Denver didn't have such a rich catalog. The lus-
ter of such chestnuts as “Annie’s Song,”
“Rhymes And Reasons,” “Thank God I'm A
Country Boy” and even “Take Me Home, Coun-
try Roads” was almost lost in the shuffle.

Denver gives credit where credit is due, as he
included compositions by Chuck Berry, Jesse
Winchester, John Prine and Pete Seeger. How-
ever, his covers of their songs come off as
inappropriate filler in the overlong 2%-hour
show. The band proved ill-suited to rock Berry's

Memphis,” turning it into an unpleasant,
bluesy dirge. The band naturally straddles the
middle ground between country and folk. The
expansive country selections from Denver's new
Larry Butler-produced LP, “Some Days Are Dia-
monds” did not mesh well with the rest of the
program, though the selections were adequately
rendered.

No matter how good the band got which
wasn't very, Denver was at his best accom-
panying himself on guitar. Acknowledging his
roots with the Chad Mitchell Trio, he performed
a ringing version of “The Belle Of Rameny.’
‘Home On The Range,” which Denver apparently
found out was one of three Western songs
known in China, was given a stellar, sing-a-long
performance. PETER KRASILOVSKY

GEORGE JONES
WENDEL ADKINS
Pee Wee's, Nashville
Admission: $25/couple; $15 each
Harried by personal and managerial prob-
lems for years, George Jones has made more
comebacks than a yo-yo. The present one was
launched with a farewell-to-Nashville concert
July 29, that heralded the great stylist's return
to his native Texas--there to labor under a new
management deal with Ft. Worth nightclub na-
bob Billy Bob Barnett.

The three-hour show was magnificent. Jones
wrings emotions from country lyrics with the
same convincing ease that Gielgud illuminates a
soliloguy.

Obviously elated by the packed house of
hardcore fans and industry insiders, Jones
kicked off his set with high-octane rendition of
"Ragged But Right.” Judging from the cheers,
the crowd took it to be an autobiographical sum-
mation.

Although all 22 songs Jones performed were
clamorously received, the responses were espe-
cially hearty for “If Drinkin’ Don’t Kill Me (Her
Memory Will),” “‘Her Name Is,” “Someday My
Day Will Come” and last year's prize-sweeper,
"He Stopped Loving Her Today.”

Jones paced himself—and kept the audience
hungry—by calling up guest after guest to per-
form through the show. Larry Gatlin (who intro-

duced Jones to the impatient assembly), Jan
Howard, Vern Gosdin, Jeannie Seely, Hark Coch-
ran, Vernon Oxford and Kelly Foxton were all
nudged to take their turn on the boards. In what
must have been a refreshing twist for a man who
now and again forgets words while perlorming,

Talent In Action

Jones stood in the wings and fed lines to song-
writer Cochran, who had forgotten the lyrics to
his own “Has Anybody Seen Me Lately’

The Jones Boys band gave its leader solid and
enthusiastic backing. And Lori Morgan, in her
first stint with the group as soloist and Jones’

duet partner, demonstrated her own infectiously
sultry style—even while singing Tammy Wy-
nette's usually doleful parts.

Jones capped the concert with a medley of
old hits that jolted the crowd to its feet to yell
(in vain) for even more.

Waylonesque Wendel Adkins and his band
opened for the Jones troupe and turned in a
rousing half-hour of country rock. Adkins’ treat-
ment of “In Memory Of A Memory" gave some
stiff competition to the Johnny Paycheck origi-
nal. EDWARD MORRIS

. . . announcing
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BILLBOARD’S

SPOTLIGHT ON
'GOSPEL°MUSIC

Issue date:

October 3, 1981 K o

X Advertising Deadline:
September 9, 1981

Billboard proudly announces its third annual SPOTLIGHT ON GOSPEL
MUSIC — an in-depth investigative editorial report on the growth, success,
current trends of all phases of the respected industry of marketing Gospel

Music to the world.

This SPOTLIGHT, appearing in the October 3rd issue of Billboard, will capture
and report on the impact, present and future potential of this industry and
takes this story to the over 250,000 readers of weekly Billboard in over

100 countries.

Highlighting: e accomplishments

e new and developing talent markets
expanded marketing possibilities
Gospel Music Publishing

International

Retailing

Distribution
e and more
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A unique opportunity to advertise your firm’s involvement, progress and
potential in the Gospel Music Industry.

Your advertising message in this

SPOTLIGHT ON GOSPEL MUSIC

will reach your customers and
prospects and bring in new

contacts, new business and
profits for expansion.

ACT NOW for year-round results.

To reserve your ad space,

Contact BILL MORAN — (213) 349-2171
18617 Vintage Street
Northridge, California 91324

Bonus Distribution of Billboard’s SPOTLIGHT ON
GOSPEL MUSIC at the 2nd Annual Billboard
International Gospel Music Conference
December 1 - 4, 1981

Sheraton Universal Hotel, Los Angeles, California
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For registration details about
Gospel Music conference, contact
Kris Sofley (213 - 273-7040) or
write Kris at Billboard,

9000 Sunset Blvd., L.A., Calif. 90069
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Survey For Week Ending 8/22/81

try Singles

o5 | 55 | 3% | IMLE-Adist ox | 5z | 2% | MTLE-Arist ox |z | 35 | TME-Adtist
s | 3% {5 (Writer) Label & Number (Dist Label) (Publisher. Licensee) o 3 s§ ;5 (Writer). Label & Number (Dist. Label) (Pubiisher. Licensee) £y | st 25 (Writer). Labe! & Numbes (Dist Labei) (Publisher, Licensee)
ﬁ 1 | 10 | | DON'T NEED YOU—kKenny Rogers '735{ 41 5| I'M GONNA SIT RIGHT DOWN AND WRITE ﬁ 79 2 | FEEDIN' THE FIRE—zelia Lehr
(R Christian), (Bootchute, BMI) Liberty 1415 MYSELF A LETTER—wilic Neison (B. Hobbs), Columbia 18-02431 (Algee, BMI)
2| 2 |13 | ) STILL BELIEVE IN WALTZES—Conway Twitty and Loretta L (2 it T, Pl T r .
MD. Rughes. ). Mackae, B. Momson), MCA 51114 (Southern Nights, ASCAP ol 1l s :;;"S;":&P:)"F“"HM(;:ER"V“' ISP proff oo L e R D ooy
7{:( 3| 8 ERE'S) NO GETTING OVER ME—Ronrie Wil Iohnoy Lee 3 .
((;rHBrasheld)W AL T i Hal‘l’":‘sew')ﬂﬂ (S. Whipple, G. Metcalf), Full Moon/Asylum 47138 (Elektra/Asylum. BMI) 71|75 4 LI; !I(I?sl)J, &?d':w‘[mﬁ%gg (l’\‘ﬂugdgzm?%zasmv Grit Cowboy Band
ﬁ 5§ | 11 | IT'S NOW OR NEVER—lohn Schneider 37| 23| 10| MAYBE | SHOULD'VE BEEN LISTENING—Gene watson '
‘ (W Gald. A Schroeder), Scotts Bros. 02105 (CBS) (Gladys, ASCAP) UG () (i (CELB{AZT: LD LIED Gy 72| 72 | 3 | LET ME FILL FOR YOU
i% 6 | 9 | OLDER WOMEN—Ronnie McDowell | 5} 9 ?WOQBSO?)MQ‘H'%" N ﬁ@'ﬁﬂfﬂ@f’&mﬁ?"él.wg (Chip ‘N’ Dale. ASCAP)
(. O'Hara). Epic 1902129 (Tree, BMI) - b (e EM) 3l sl & conesan eowsor
, . . 39( 32 9| SOMEBODY'S DARLING, SOMEBODY'S WIFE—pottsy —Donna Fargo
ﬁ 8| 8 (YcogaI?e(«),N[_TAr.:gg,w[pi'c‘Ed_o’;llt;;y(gg:!etgong. - (L. Young), Tanglewood 1908 (Emeryville, BMI) 7 (0. Fargo), Warner Bros. 49757 (Prima-Donna. BMI)
i 40 37| 15 UNWOUND —Ge: Strait 4177 2 HOMEBODY—silt Anderson
%\Z c (TLG'JM!H'Q C:Es’wg—(’m;av&'&% (D. Dillon. . Dycus MCA 51104 (PiGem/Pannin’ Gold. BMI) (B. Anderson). MCA 51150 (Stalion, BMI)
W10 |11 | BT WA 08 M e | ) 7| e oo o oo B i D R
b Uk g 6 ' (World Song, Coolwell, Gramte, ASCAP
i:\? 13 6 PARTY TIME—T1s. Sh 4 - 76 47 11 WH“.E_ THE FEELING'S GOOD—Rex Alten ]LV & Margo Smith
(B. Channef). Wa,ne,/cu,;pf;;sl (Tree, BMI) 42| 40 7 goLLa[:dg!)“ Ozct?m?rld;:;s(Nub-Pub, ) (R Bowting, F. Hart), Warner Bros. 49738 (ATV/Hartline, BMI)
ﬁ 12 | 10 | A TEXAS STATE OF MIND—David Frizzell & Shelly West ii( ﬁ 82 | 2 | WOMEN—wyon Aexander
(C. Gofiord. . Durrl, S Garrtt), (Paso, Walll BMI) Waroer Viva 49745 S0 3 E’&% aEEL_O:éGiJg ::5.’:10"{ 3 E‘% em:e’As[u é‘?"&'nc'f,,uré,’"s?s‘ﬁ'c'i" Gervasi 659
i? 19 7 SCRATCH MY BACK/MIDNIGHT HAULER—Razzy Bailey . Beland. G. Guilbeau), Curb/CBS 50-2243 (Atlantic, BMI)
S _Cage, W. . T DuBois), RCA 12268 i.i( . m LOUISIANA LONELY —Narvet Feit
Eﬁm"lwhiuﬂ ogr‘(];’:)gl'u,[sw)g ok WD RETah 5| 3 g‘ll'léig ;'(‘)Umrt WJORI.D S COME ﬁ | (0. Earl, S. Phelps), GMC lldzr(vseawgera:s BMI)
—lom Jones
ﬁ 15 | 8 | MIRACLES—Don wiiams (. Scat). Mercury 76115 (Unart, BMY ﬁ, IZXZZE) | VL DRINK TO THAT—sity parker
R Cook), MCA 51134 (Dick James, BM ). Meritt), SD) (Window,
(R Cook) 4 (Dick James. BMI) ﬁ 55| 4| SHOT FULL OF LOVE santy raro (AJ. Menitt), Soundwaves 4643 (NSD) (Window, BMI)
ﬁ 16 | 10 l(ijST EKEED Yaoul)J Eoukc TONtlcvﬂ_galf) '(':glalsh"salalddock (B. McDill), RCA 12271 (Hall-Clement, Welk, BMI) 80 | 81 [ 2 | PARADISE—Southern Ashe
ce, Skinner, Bell), -Clement, Welk, iol 50
ol , Q:lEaEN o:n:EARTS all-Clemen pli 46| 49 5 gyST IG)OT BACK FEO(M[ NO MAN'S LAND —wayne Kemp (). Leap), Soundwaves 4641 (NSD) (Cedarwood. BMI)
] Newt . Walls), Mercury 57053 (Tree, BMI) ﬁ i
(K. Devi,Captor 4557 (Drrs. Moy, ASHP) ﬁ BEp R (EKN?rl-Jsg'f;leyign? Jgusnssf Resses, 8D
Y| 17| 11| SOME DAYS ARE DIAMONDS—iom o T i S 0 6 2336 (Bobb ASCAP) ' '
- orber, M. Nobel, J. Silbar), b obby Gotdsboro, v
SOME DAYS ARE DIAMONDS 1o bens y 82 | 43 | 12 | WILD SIDE OF LIFE/IT WASN'T GOD WHO MADE HONKY
ﬁ 52| 5| MY BEGINNING WAS YOU—1ack Grayson TONK ANGELS —waylon & lessi
18 | 10 YOU'RE THE BEST—Kieran Kane (). Grayson, T Purvin), Koale 334 (Hinsdale, BMI; Temar, ASCAP) (A Carter, W. Warren, J.D. Miller), RCA 12245 (Unart/Peer. BMI)
(K. Kane, B. Channel), (Cross Keys, ASCAP/0Id Friend,
BMI, ASCAP) Elektra 47148 58 4 | HE'S THE FIRE-Diana 83 | 44 | 14 | | SHOULD'VE CALLED—Eeddy Raven
ﬁ}i, (C. Lester, D. Morrison), Sunbird 7564 (House Of Gold, BMI) (E. Raven), Elektra 47136 (Milenz, ASCAP)
20 4 | STEP BY STEP—eddie Rabbitt
(E. Rabbitt, E. Stevens, D. Matloy), Elektra 47174 (Briarpatch, DebDave, BM1) 61 31 1 LOVE MY TRUCK—Gien Campbell 84 | 87 2 | TOO MUCH, TOO LITTLE, TOO LATE —Mary Bailey
(). Rainey), Mirage 3845 (Glentan, BM}) (M. Bailey), E & R 8101 (Southward, BMI)
21 8 | WE DON'T HAVE TO HOLD OUT—anne Murray %}*7
(A Mason, G. Adams). Capitol 5013 (Baimar, ASCAP) 63| 3| 1 RECALL A GYPSY WOMAN—B.. Thomas ﬁ m OLD FANGLED COUNTRY SONG—Kenny b.
ﬁ 22 | 8 | TODAY ALL OVER AGAIN=Rebs mckntiv (Reynoids. B McDill). MCA 51151 (Jack. BMI) (BJ. Gibson, 1.D. Duncan), Rhinestone 1002 (NSD) (Hitkit. BMI)
(B. Harden, L J. Dillon), Mercury 57054 (Coal Miner, King Coal, BMI, ASCAP) ﬁ 64 3 TAKE ME AS | AM—Bobby Bare 86 84 3 ANTIOCH CHURCHOUSE CHOIR—s t
i (B. Bryant), Columbia 18-02414 (Acuti-Rose. BMI) (. Holt), Faueet 1592 (D. Rodick Holt SES‘A’E;"“ er
'iﬁz 24 7 | ('m Gonna) PUT YOU BACK ON THE RACK—Dpottie West : auce b LM, il
(R Goodrun, B. Maher), Liberty 1419 (Chappell, Sailmaker, 53| 42 1 15| DREAM OF ME—vern Gosdin 87 | 451 13 | DIXIE ON MY MIND— -
I Welbeck, Blue Quifl, ASCAP) (R Squires, B. Cannon, 1. Darrell), Dvation 1171 (Sabal/Sawgrass, BMI/ASCAP) . Hank Williams Jr.
* (H. Williams Jr.). ElektrasCurb 47137 (Bocephus, BMI)
iﬁg 27 6 | TAKIN IT EASY—tacy 1. Dalt A 65 3| TRYING NOT TO LOVE YOU—lonnny Rodri
(W, Sherrill, B Sherri ¢ Galton, Columbia 167963 (Algee, BM) (M. Haggard), Epic 14:02411 (Shade Tree. BMI) 88 | 48 | 9 | HONKY TONK HEARTS—Dickey Lee
(B. McDill). Mercury 57052 (Hall-Clemen! (Welk). BMI)
ﬁ 26 | 8 | LOVE AINT NEVER HURT NOBODY—Bobby Goidsboro ig\( 69 21 YOU (Make Me Wonder Why)—Deborah Atlen
(B. Goldsboro), Curb/CBS 602117 (House Of Gold, BMI) (D. Allen, D. Van Hoy), Capitol 5014 (Duchess. Posey), Tree, BMI) 89 | 50 | 12 | THEY COULD PUT ME IN JAIL—Bellamy Brothers
(B. McDill), Warner/Curb 49729 (Hall/Clement, BMI)
% 28 6 | IT DON'T HURT ME HALF AS BAD—-Ray Price ﬁ 67 3| SOMETIMES ! CRY WHEN
(. Allen, D. Lay, B. Lindsay), Dimension 1021 (Combine, BMI) I'M ALONE—Sammi Smith 90 | 85 3 (STWEET NATURAL LOVJE—Mick Lloyd & Jerri Kelly
(L. Bastian). Sound Factory 446 . Faia), Little Giant 046 (Jernmick, BMI)
Zﬁi 29 6 | HURRICANE—Leon E | i
(k. Stegal S Harrs T Schuyler), RCA 12270 (L) Gl G, ELID 91| 53 | 14 | WHISKEY CHASIN'—soe Stampiey
(Blackwood, BM; Rich Bin, ASCAP) 571 59| 6 :LS]REALLY LOVE 0TH|S T"]df—ramily Brown (B. Cannon), Epic 19-02097 (Sabal. ASCAP)
ﬁ 30 7 TEXAS COWBOY NIGHT—nMel Tilis & Nancy Sinatra ones, M. Kosser), Ovation 1174 (Blue Lake, BMI/Terrace, ASCAP) _
(M. il 3. Gannon. & Squres) Hekra 47157 (u- Tais, B savat, asr) | AT | 68 | 2 CANT HELP FALUING IN LOVE WITH YOU—sin whima e | D e Oty ()
H Peretti, L Creatore), Cleveland Int./Epic 14-02402 (Gladys, ASCAP)
26 4 12 RAINBOW STEW—Merle Haggard 93 60 5 MOB
) ILE BAY—Jjohnny Cash
(M. Haggard), MCA 51120 (Shade Tree, BMI) ﬁ m mE\CVElR B\E’Er’: |Sro dLOAIQED;cnaney Pride (C Putnam, D, Kurb;),n(’glumbna 18-02189 (Tree, BMI; Cross Keys, ASCAP)
B! 33| 6| RIGHT IN THE PALM OF YOUR HAND—wel Mcoanie (M Galreo Dusty Roacs, BMI B, ASCAP)
(B McDil). Capitol 5022 (Hail-Clement (Welk, BMY) N ﬁlE 5000 UF ' 94 [ 66 | 6 ?u 5’09’; I;W‘AN')SP’I*OtSES—ZST"' Page
—_ H Hhar eiugg). Plantaton
P | 38| 5| ILL NEED SOMEONE TO HOLD ME WHEN 1 CRY—sane Fcke o T G ) S Gt Bl (Shapiro & Bernetein ASAP)
(B. McDill, W. Holyheld), Columbia 18-02197
{Hall-Clement, Bibo. BMI, Wetk, ASCAP) 76 | 2| GRANDMA'S SONG—Gail Davies 95 | 80 | 4 | TURNING MY LOVE ON—ilimmy Payne
(G. Davies), Warner Bros. 49790 (Vogue, BMI) (B. Milsap), KIK 907 (iron Side, ASCAP)
29 31 9 [ HELLO WOMAN—Doug Kershaw
(D. Kershaw), Scotti Bros. 02137 (CBS) (Doug Kershaw, BMI) 62| 62 4 (5ng T??KR&HIEZZEU(AICE 2}; YOUI—V:ISeCnAﬁno 9 | 83 4 | | WON'T LAST A DAY WITHOUT YOU—vince And Dianne Hatfield
. Vaughn). 9 (Jack ilh, Welk, P) illiams, , S NY) 10,
Pr| 35| 5| WHEN YOU FALL IN LOVE EVERYTHING'S A WALTZ—ts bruce , ' {7 G EMTAREL) e I (L (160
(P. Bruce, E. Bruce, R Peterson), MCA 51139 (Tree, Sugarplum. BMI) 73 3 CATHY'S CLOWN—Tricia Johns 97 | 88 | 12 RICH MAN—Terri Gibb:
-(D. Everly, P. Everly). Elektra 47172 (Acufi-Rose. BMI} (E Mattsan), MCA 5”'19 s(Song Biz, BMI)
%t( 36 | 5| I'MINTO LOVIN' YOU—sBiy S(:tan ﬁ m TEACH ME TO CHEAT—The Kendal ' '
d 3 = endalls
(8 Sozm, Hr IS (MIGIE LS. L, (1 Skinner, K Bell. 11, Wallace), Mercury 57055 (Hall Clement, BMI) 98 | 89 | 12 | WIND IS BOUND TO
SHg| 38| 4| CHICKEN TRUCK/) LOVE YOU A Br! 71| 2] BIG UKE A RIVER—temesses Express e B (T e
.(rL}“F)rilfzseﬁNJDngAvJsajzme::::’s[onl P [0, (A (A. Witburn, J. Ouncan), RCA 12277 (Prime Time, ASCAP: Master Craft, BMI) 99 o ' ! '
i Warner Bis. 49772 (Peer, Al Gallco, BMI) Y | TSI | SLEEPIN WITH THE RADIO ON—crarty Mecian DI 10 | Gl U e L, S
V(| 39| 4| HONKY TONK QUEEN—Moe and & o Stampie . I (05 Diursh s D) (R, L) (Cross Keys, ASCAP/Timber. SESAC)
(R Hicks), Columbia 18-02198 (Baray, Mullet, BMI) m MEMPHIS ~Fred knoblock .
L (C. Berry), Scott:eBrosmOZodciid (CBS) (ARC. BMI) 100 91 9 I'VE BEEN A FOOL/SOME_T'MVES
34 7 14 T00 MANY OVERS-CrystaI Gayle WHEN WE ToUcH—Stephame Winslow
(M. True, T. Lindsay, S. Hogin), Columbia 11-02078 78 2 SNEAKIN' AROUND—Kin vassy (S. Winslow, D. Hill, B. Mann), Warner/Curb 49753 (Yatahey, Welbeck, ATV
(Cookhouse/Mother Tongue. ASCAP) (B. McDill), Liberty 1427 (Hall-Clement. BMI) Mann & Weill, ASCAP, BMI)

Superstars are awarded to those products showing greatest upward movement on the current week's chart (Prime Movers). 4 Stars are awarded tothose products showing greatest airplay and sales strength. ® Recording |ndustry Assn. Of
America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording industry Assn. Of America seal for sales of 2,000,000 units. indicated by triangle.)

COUNTRY SINGLES A-Z (Producers)

Antioch Churchouse Choir (Eimer Cole) .

A Poor Man's Roses (Shefby-Singleton).

A Texas State Of Mind (S. Garrett. S. Dorff) ..
Big Like A River (Norro Wilson) .

Can't Help Falling In Love With You (Pete Drake)
Cathy's Clown (Mike Post)

Dixie On My Mind (Jimmy Bowen).

Don't Wait On Me (Jerry Kennedy).

Dream 0f Me (Brien Fisher}

Enough For You (Ron Chancey)

Feedin’ The Fire (Glenn Sutton)

Good Times (Willie Nelson).

Grandma's Song (Gail Davies)

Hello Women (D. Perry, D. Kershaw)

He's The Fire (B. Hall, N. Larkin).

Hotd On (M. R. Radferd)

Homebody (Jim Foglesong)

Honky Tonk Hearts (Jerry Kennedy).

Honky Tonk Queen (Ray Baker)

Hurricane (R. Dean. L. Everette)

| Don't Need You (Lionel B. Richie Jr.).

94 | Just Need You For Tonight (Dale Morris)

10 | Love My Truck (Glen Campbell) .

65 | Love You A Thousand Ways/Chicken Truck (Norro
58 Wilson)

63 | Recall A Gypsy Woman

87 | Should've Called (Jimmy Bowen)

3 | Stilt Believe In Waltzes (R. Chancey. C. Twitty. L
53 Lynn)

81 1 Won't Last A Day Without You (Charlie McCoy).
69 If You Don't Know Me By Now (Clyde Mattocks)
38 I'tl Drink To That (Joe Gibson)

61 I'll Need Someone To Hold Me When | Cry (Jim Ed
29 Norman)

49 'm Into Loving You (Larry Rogers)

42 I'm Gonna Sit Right Down And Write Myself A Letter
74 (W. Nelson, P. Buskirk. F. Powers)

38 It Don’t Hurt Me Half As Bad (Ray Pennington) .
33 It's Now Or Never (Tony Scott. John D'Andrea)

24 It's Really Love This Time (lack Feeney)

50

32
51
83

I've Been A Fool (Ray Ruff). 100 Prisoner Of Hope (Jim Ed Norman). 36 Texas Cowboy Night (). Bowen, B. Strange).
Just Enough Love (For One Woman) (Bob Montgomery) 70 (Fm Gonna) Put You Back On The Rack (B Maher. R. The Partner Nobody Chose (R. Crowell).
Just Got Back From No Man's Land (D. Walls, D Goodrum) 20 (There's) No Getting Over Me (R. Milsap. T. Collins; .

Kemp) 46 Queen Of Hearts (Richard Lewis) 14 They Could Put Me In Jail (Michaet Lloyd)
Let Me Fill For You A Fantasy (Gene Kennedy) 72 Rainbow Stew (Merle Haggard). 26 Tight Fittin" Jeans (C. Twitty, R. Chancey)
Livin' The Good Life (Tommy West). 60 Rich Man (Ed Penney) 9 Today All Over Again (Jerry Kennedy)
Lonestar Cowboy (Stan Sitver) 73 Right In The Paim Of Your Hand (Larry Rogers) 2 Too Much, Too Little, Too Late (Tony Migliore).....
Longing For The High (Nefson Larkn, E. T. Conley) . 99 Secrets (Rick Hal) & Too Many Lovers (Allen Reynoids).
Louisiana Lonely (1. Darrell, B. Cannon) 78 Scratch My Back/Midnight Hauler (Bob Montgomevy) 1 Trying Not To Love You (Billy Sherritt)._..
Love At Ever Hurt Nobody (Larry Butier) 2 She Belongs To Everyone But Me (Michael Lloyd). 43 Turning My Love On (Bob Milsap)

’ She Took The Place Of You (Norro Wilson-Clarence Unwound (Blake Melvis)

ove]NecedtiutfSolGoolCiKeetey) P Selman). 62 We Don't Have To Hold Out (Jim Ed Novman)
Never Been So Loved (N. Wilson, . Pride) ) Shot Full Of Love (Mike Post). 45 What In The World's Come Over You (Steve Po OVICT,
Married Women (Thompson. Osborn, Young) 75 Sleepin’ With The Radio On (N. Wilson).. 66 Bifl Justis)... e
Memphis (James Stroud). 67 Sneakin' Around (Larry Rogers) 68 When You Fall In Love Everythmgs A Waltz ('lomm)
Maybe t Should've Been Listening (Russ Reeder, Gene Somebody's Darling, Somebody's Wife (B. Fischer, J B. West) .

Watson) 37 Barnhill) 38 While The Feeling's Good (Cums Allen)
Miracles (D. Williams, G. Fund’s). 12 Some Days Are Diamonds (Larry Butler). 15 Whiskey Chasin’ (Ray Baker) . :
Mabite Bay (Billy Sherrilt) . 93 Sometimes | Cry When I'm Alone (P. Baugh, B. Wild Side Of Life/It Wasn't God Who Made Honky
My Beginning Was You (B. Vaughn, J. Graysun) 48 Emmons). 56 Tonk Angeis (R. Aibright-W. Jennings)
Oid Fangled Country Song (). Gibson, J. Duncan) 85 Step By Step (David Malloy) 17 wind Is Bound To Change (Larry Steve, Rudy Gatlini ..
Older Women (Buddy Killen) 5 Sweet Natural Love (Mick Lloyd). S0 Women (B. Saporti- S_hook)

i Take Me As | Am (Rodney Crowell) ... 52 You Don't Know Me (lim Ed Norman). ...

Paratise (R. Dean-L. Everette). 8 Takin' it Easy (Bily Sherral). ... 2 You (Make Me Wonder Why) (Steve Gibson)
Party Time (Buddy Killen) $ Teach Me To Cheat {J. Gillespie). 64 You're The Best (Jimmy Bowen) =
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MARKET SHARE SOARS

Country

Epic Beginning To Cast Shadow
Of Its Own For CBS/Nashville

NASHVILLE—In the corporate
structure of CBS/Nashville. Epic
Records has sometimes been viewed
as a developing ground for new or
breaking artists, traditionally taking
a back seat to its sister fabel, Colum-
bia, with its lion's share of estab-
lished headliners. The past [2
months have scen Epic slipping out
from Columbia’s shadow. however,
into its own spotlight.

Since January, Epic’s Nashville
division has charted two No. [ sin-
gles—Charly McClain’s “Who's
Cheatin® Who™ and Mickey Gilley's

- “A Headache Tonight Or A Heart-
ache Tomorrow”—along with nine
top 10 singles and five top 10
charted LPs. The initial six months
of 1981 saw Epic’s total market share
up 350% over the same time period
last year, according to CBS/Nash-
ville’s vice president and general
manager Rick Blackburn, with its
billings up 260%.

Uniil Epic's acquisition recently
of Merle Haggard, its roster tended
to contain a high percentage of de-
veloping artists and artists such as
Mickey Gilley and George Jones,
whose statures had been built by
Epic during long-range marketing
strategies.

“With the exception now of Merle
Haggard. Epic has traditionally de-
veloped its roster from within,™ ob-
serves Blackburn. “The label wasn’t
known for going out and signing
stars.™ (By comparison, Columbia—
which already stables longtime
proven draws like Willie Nelson.
Johnny Cash and Marty Robbins—
signed both Crystal Gayle and Larry
Gathin in superstar situations.)

Harvest Jam
Slated Oct. 10

NASHVILLE—Harvest Jam. an
outdoor concert starring the Oak
Ridge Boys, the Charlie Daniels
Band. Alabama and Delbert
McClinton. will be held near Brew-
ton, Ala., Oct. 10. The event is being
sponsored by William Lee Golden.
of the Oak Ridge Boys. his Family
Affairs Concerts and the Brewton
Chamber of Commerce.

Golden announced plans for the
jam at a press conference at his
home here. Acknowledging the
speculative nature of outdoor con-
certs, particularly during a year
when so many have failed. Golden
explained, “Brewton’s my home-
town, and I'm willing to take a
gamble at it.” Shelly Davis. the
Oaks’ office manager, estimates that
it will take $100.000 to bankroll the
event. The official expectation of
crowd size is set at “over 30.000.”

According to Golden, the concert
will take place on a 640-acre tract at
the Brewton airport oft Highway 41.
The show will begin at noon and last
for “five or six hours.” Tickets are
$10.75. advance, and $12.75, at the
gate. Children under 12 will be ad-
mitted for $6.75. Parking is free.

Information and ticket sales are
available by phone at (205) 867-
6261. or by mail from Harvest Jam,
Brewton Chamber of Commerce,
P.O. Box 1230, Brewton, Ala. 36427.

“If this one is successful.” Golden
adds, “we may hold the next one at
the World Energy Conference, in
1982, at Qak Ridge, Tenn.”

By KIP KIRBY

Blackburn explains that Haggard
was added 1o the Epic side to pro-
vide balance and dimension for the
label. “Abouta year ago. we decided
we wanted to make a concentrated
effort to give Epic a higher profife in
the market.” He adds that CBS/
Nashville's a&r department is care-
ful to avoid putting similar or com-
petitive acts on the same roster: *We
don’t want clones, and we don't

want any act suffering from lack of

of proper attention.”

Columbia and Epic in Nashville
utilize a core marketing plan. with
both sharing executive, a&r. artist
development. publicity and art de-
partments. Each label does have its
own promotion staff and field force
to work individual product. and
each has its own product manage-
ment SUpervisors.

The problems of handling artist
development programs for a label
with a roster as large—24 acts—and
as diversified as Epic’s are multifold.
The situation is compounded by the
addition of three new country affil-
iates: Cleveland International. Curb
and Scotu.

Through Cleveland International,
Epic acquired Slim Whitman and
the Rovers: Curb gave the label the
Burrito Brothers and Bobby Golds-
boro: and Scotti has brought John
Schneider and Doug Kershaw into
the told.

“It's an interesting situation,” says
Mary Ann McCready. director of
artist development for CBS/Nash-
ville. "You've got several upcoming
acts such as Charly McClain. Ron-
nic McDowell and Don King in
various stages of career progress.
Then you've got Ricky Skaggs. also a
newcomer whose music is very tradi-
tional in its appeal. and Slim Whit-
man, who had a big following in Eu-
rope but little identity in terms of the
American retail market. And the
Burrito Brothers were known pri-
marily as a former rock’n’roll group
with no country radio acceptance at
the outset.”

If Epic’s extensive roster is am-
bitious, the label has managed
within the past year to accomplish a
number of major career goals for its
acts. Both McClain and McDowell's
careers have shown the positive ef-
fects of comprehensive and well
thought-out marketing campaigns,
with McClain snagging her first No.
I single this year and McDowell’s
most recent two singles both hitting
top-five status on the country charts,
his highest to date.

Slim Whitman was launched at a
large New York Epic-sponsored
press and radio party. and then sent
on a series of promotional appear-
ances that included national tv
shows such as “Tomorrow Coast-

(Continued on page 45)

Artist Development: Epic artist Charly McClain is shown rehearsing material

from her ‘‘Surround Me With Love” LP in preparation for a recent tour with
Kenny Rogers.

Owens Assembling Award Shows

NASHVILLE—Jim Owcens Enter-
prises is compiling a two-hour spe-
cial to be entitled. "A Country Gal-
axy of Stars,” which will encompass
the best of Owens’ annual “Music
City News Country Awards™ shows.

Hosted by Mel Tillis and guest
Sylvia, the show will begin syndica-
tion nationally in mid-September.
Approximately 20 top-name artists
will be featured in clips of particular
interest, performing or receiving
awards.

Among these will be Lynn Ander-
son, Janie Fricke, Larry Gatlin and
the Gatlin Brothers, Terri Gibbs.
Mickey Gilley, Loretta Lynn,
Johnny Lee, the Oak Ridge Boys,

Marty Robbins, the Statler Brothers,
Barbara Mandrell and Conway
Twitty.

Multimedia Program Productions
in Cincinnati will handle the syndi-
cation.

Trading Punches: Muhammed Ali and T.G. Sheppard exchange playful blows

at a Hollywood party sponsored by movie executive Robert Evans. The occa-

sion kicked off a national ‘‘celebrities against drug abuse’” campaign in which
Sheppard will participate.

SHEPPARD
DRUG SPOTS

NASHVILLE — T.G. Sheppard
has joined a list of celebrities who
will be participating actively in a
new anti-drug campaign called “Get
High On Yourself.”

The program consists of numer-
ous 60-second tv spots. a two-minute
spot to be shown in motion picture
houses across the country. and dif-
ferent versions of the campaign’s
theme song. “Get High On Your-
self.” sung by various artists.

Currently signed to be featured in
this anti-drug program arce such ce-
lebrities as Muhammed Ali. Cathy
Lee Crosby. John Davidson. Cheryl
Ladd. John Schneider, Cheryl Tiegs
and Paul Newman. T.G. Sheppard
is the first country artist 1o join the
campaign.

Everette
‘Hurricane’
Continues

NASHVILLE -Leon Everette's
current “Hurricane™ tour continues
its progress across the nation despite
problems caused by the air control-
lers” strike that hampered. but did
not deter, the promotion.

Since the FAA refused to aceept
filed flight plans, Everette, his man-
ager Carroll -ulmer. and RCA re-
gional promotion manager Carson
Schreiber managed visual flights to
various radio markets throughout
California.

Following this were visits to sta-
tions in Orcgon, Washington, Utah,
Arizona, New Mexico, Colorado
and Wyoming.

WWWW-FM Wins In Detroit

® Continued from page 27

through concert tic-ins, is a big cle-
ment in WWWW:s suceess. Hallam
tries to get a guest DJ appearance
any time somebody comes to town.
“Last week we had Alabama, Charly
McClain and Ronnie McDowell. |
try to get ‘em to sound like real
DJs—so if people don't like a partic-
ular artist, they’ll listen anyhow. The
guest artists talk right up to the lyvric,
play music besides their own. We try
to get a taped promo from everyone
who's coming to town. I'll go to just
about any length to get it wo. For
Razzy Bailey, we had to set up a
three-way conference call at 3:30 in
the morning. But we got it.”

On the air promotions include
ticket giveaways. contests, many tied
in to Pine Knob and Meadowbrook
concerts. “We try to think of the
whole family.” Hallam says. "We're
in the middle of *106 Days of Sum-
mer’ right now. If you win a pair of
tickets in a giveaway. the DJ will ask
if you've got kids. If you do. you
don’t have to hire a sitter ... we'll

Simulcast Of CMA Awards Set

NASHVILLE-The 1981 Country
Music Assn. Awards show will be si-
mulcast again this year over both
television and radio Oct. 12. The
program is aired live on CBS and
may be carried by authorized radio
stations wishing to participate in the
simulcast.

www americanradiohistorvy com

Lines for radio stations carrying
the CMA Awards will be arranged
in advance by CBS-TV and local af-
filiate tv stations in each market.

Stations interested in further in-
formation about the simulcast may
contact John Davis, vice president,
J. Walter Thompson Co., at (212)
867-1000.

throw 1n the extra tickets so yvou can
take them to0o0.”

“The twang's out of country. The
western’s out of country and west-
ern. There's no similarity between
Eddic Rubbittand Hank Williams—
only un evolutionay tic. WWWW
doesn’t play much music older than
the "70s. Music wasn’t that well re-
corded betore then, and stereo
makes it sound even worse.”

“We try to play what people want.
I don’t kid myself that WWWW iy
the only station our listeners tune in.
I want to get more service on the air,
increase our library, get out in the
community more. Right now, I'm

programming on totally gut feel. If

the announcers can’t execute. the
ideas are wasted. The jock is the li-
aison between listeners and the pro-
gram director. The jock’s jobis toen-
tice people to listen a little bit more
than they would left o themselves.™

“I've never worked at any station
that's adult targeted that's as busy
with requests as WWWW.™ Hallam
claims. “We went on Joe Dolce’s
new single "Ain’t No UFO Gonna
Catch My Diesel’ right out of the
box and the phone’s burning up
with requests.”

*l change the rotation weekly. and
rest a song when it comes off the
playlist. The staff here is dedicated
to going the extra yard. There are t0o
many 9 to 5 program directors (and
other people) in the world. The an-
swer to our hard work is in the rat-
ings.”
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Firm’s Tailored Promos Helping'
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Country

. Radio Stations Ultilize TV Ads

® Continued from page 6

pulling out his portable radio which
immediately begins playing the sub-
scribing station’s air check. In the
background. the mesas behind the
cowboy gradually evolve into the
skyline of the particular city where
the spot is to run.

The second spot reverses the
theme. The same cowboy is riding
his horse through downtown Salt
Lake City traffic to a fancy hotel.
where he turns over the reins to a
doorman and gets into a sporty
Porsche. As soon as he switches on
the car’s radio. the tv listener hears
the subscribing station’s air check
and I.D. And as the cowboy drives
off into the sunset, the city skyline
slowly fades into desert mesas in-
stead of buildings.

The commercials emphasize the
contemporary balance between
country and urban lifestyles. ex-
plains Simpson: “With Reagan in
office. a backlash from the urban
cowboy craze and a bunch of new
country stations flooding the mar-
ket. we're trying to give established
stations a means of reclaiming their
ground. It's a way for them to re-

mind listeners. ‘Hey. look. we’re not
new to this, we've been here with
country a long time.”’

The syndicated package encom-
passes a total graphics program as
well for allied media. Stations who
subscribe for one year receive two
individually-tailored tv spots with
their logo and air check in the com-
mercials. along with three print ads
and a full-color billboard and bus-
board. all with scenes from the tv
promos. Simpson also hopes to have
limited-edition numbered prints
made up of the colorful storyboard
artwork used for each spot: these
would be given to stations as listener

. giveaways.

Participating stations also receive
a five-minute video sales presenta-
tion compiled by Media Marketing
Services. It utilizes the same themes
from the coordinated campaign and
drives home the effectiveness of ra-
dio as a sales tool. (The presenta-
tions are also customized for each
market which purchases the pro-
gram.)

Even before he had begun actual
production. Simpson had sold the
“Your Kind Of Country™ promotion

Promos Pick Up At WDAK

® Continued from page 17

Ed Wein. who was with WDAK
originally from 1960-1966. Owned
by Allen Woodall Jr., the station is a
division of Solar Broadcasting Co.
Inc.

Situated near the army base at Ft.
Benning, Ga., WDAK draws a con-
siderable military listening au-
dience. “One of our listeners at the
base went to northern California
and brought us back a six-pack of
‘Bubble-Up,” that soft drink men-
tioned in the Merle Haggard song.
‘Rainbow Stew.” ” laughs Holiday.

An upcoming promotion tying in
with the base is a national cham-
pionship rodeo at Ft. Benning Fri-
day through Sunday (21-23).
WDAK is the official station for the
event.

An ongoing promotion for the sta-
tion is the “Pickup Club.” To date,
the station has purchased 38 pickup
trucks, manufactured in or before
1956. The trucks, painted in the sta-
tion’s red and yellow colors and em-
blazoned with the WDAK logo.
travel about town as moving bill-
boards. Eventually, the station
hopes to procure 100 trucks.

Asa second partofthe promotion,
listeners who own pickup trucks pay
a $10 fee for membership into the
club. They receive a card entitling
them to certain discounts featured in
a monthly newsletter. as well as a va-
riety of promotional items such as T-
shirts.

A new ploy used to call attention
to the station is a World War 11
spotlight, which WDAK personnel
take out at night while pursuing sta-
lion activities. “We've had people
come from 35 miles away to find out
what the light is.” says Holiday.

A unique sidelight to WDAK is its
novel setting—a house on the na-
tional register for historic monu-
ments. Also housed in the estate is an
antique radio museum, featuring
about 100 old. including some of the
earliest, models. An old Wurlitzer
jukebox that plays 78s is also on dis-

play.

Summing up WDAK’s commit-
ment o country, station manager
Wein says, “We’re turning things
upside down here. We’re aiming to
be the best country station—not only
in this market, but in the country.”

DOUBLE HEADER~—Rodney Crowell and Rosanne Cash share a quiet mo-

ment at a party hosted by Bonnie Rasmussen, director of publicity, Warner

Bros., welcoming the husband-wife team back to Nashville. The event also
was a listening party for Crowell's newest LP, due out this month.

to Plough Broadcasting in Memphis
and the Great Empire Broadcasting
chain in Wichita. “It’s not easy for
radio stations to come up with high-
grade network tv advertising that al-
lows them to compete with. say. Dr
Pepper or MacDonald’s for viewers’
attention.” he points out. “And be-
cause our spots are syndicated na-
tionally. it costs a lot less for each
station to buy the package than todo
their own.”

Currently. Simpson has placed
the country campaign in 15 markets,
including six of the top 25 survey
markets. He anticipates that by the
end of 1982, Media Marketing will
be developing coordinated tv pro-
motions for more than 150 stations.

He also anticipates that by the end
of next year, his firm will have spots
available for every kind of radio for-
mat, with separate video and graph-

ics campaigns for both spring and

fall ARBs.

Subscribing stations purchase the
packages for one year on an exclu-
sive ADI market basis. (Prices vary
according to market size.) If they
wish to re-subscribe to the same
campaign, the price automatically
drops to a residual rate of 30%.

Although Simpson initially has
spent a great deal of his time on the
road selling his concept, he has also
produced a comprehensive 7-min-
ute video demonstration package
which he mails to markets he hasn’t
visited personally. The country
demo reel features the same cowboy
from “Your Kind Of Country™ who
talks about the “red hot value” of ra-
dio and then introduces Simpson
and Rice to explain further Media
Marketing Services.

“There certainly seems to be a real
need for this personalized approach
to providing radio with affordable
network-quality tv advertising,”
speculates Simpson, adding that he
recently left Nashville one Tuesday
evening to fly to country stations in
El Paso. Reno, Las Vegas and San
Diego. “And I was back in the office
bright and early Friday morning
with two signed contracts for the
campaign.”

“In fact,” he says, “our main prob-
lem right now is coming up with
multi-format campaigns fast enough
for stations who are expressing inter-
est.”

Three Perform

On ‘Celebration’

NASHVILLE—Hank Snow, Stu
Phillips and host Ronnie Prophet
performed on a 60-minute tv special
taped in Nashville for U.S. and Ca-
nadian broadcasting in the fall.

The show. titled “A Country Mu-
sic Celebration.” will also feature
additional country artists for the
American version. The program is
projected as a salute to past and
present country legends and was
shot on different locations, includ-
ing the Ryman Auditorium and Er-
nest Tubb’s Record Shop.

Upchurch Touring
To Promote Single

NASHVILLE—De De Upchurch
is on a radio promotion tour to sup-
port her current Little Giant single,
“I’m Leavin’ Abilene Tonight.” Up-
church will visit nearly 40 stations,
as well as various distributors and
one-stops.
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BAILEY FRIENDS—Razzy Bailey is joined onstage by two friends and fellow

RCA labelmates, Sylvia and Steve Wariner, during a concert at J.W. Cowboy

in Anaheim, Calif. The occasion was a ‘‘Makin’ Friends'’ party hosted by KHJ-.

AM in support of Bailey's West Coast promotional tour behind his latest LP,
““Makin’ Friends.”

____NashvilleScene

By KIP KIRBY

Although it may not rival the legendary Shea
Stadium Beatles concert two decades ago, the
promoters for “A Day In The Country” are none-
theless expecting a very sizable turnout at the
stadium this Saturday when they present a
nine-hour marathon of country music. Larry
Hagman will appear (with or without his alter
ego, J.R. Ewing) to host the concert and intro-
duce guest acts the Oak Ridge Boys, Tanya
Tucker, Charlie Rich, the Bellamy Brothers, Con
Hunley, Mel Tillis, Tammy
Wynette and local group
Fork In The Road. . . . This
event is a Genesco Enter-
tainment venture in asso-
ciation with Music, Har-
mony & Rhythm Ltd. Area
country music fans may
feel the effects of the pric-
ing on their wallets, since to attend they must
purchase tickets tagged at $25, $20 or $15.

In the “l Won't Bother You If You Won't
Bother Me” Dept., T.G. Sheppard noticed a fa-
miliar face across the aisle from him during a
recent flight from Dallas to Chicago. Although he
recognized actor Patrick Duffy who plays Bobby
Ewing on tv's “Dallas” and wanted to tell him
how much he toves his work on the show, Shep-
pard hesitated to disturb Duffy. Then, as the
plane neared touchdown in Chicago, the stew-
ardess came over and said to 7.G., “Excuse me,
Mr. Duffy wants to know if you're who he thinks
you are.” “Who's that?” T.G. asked. “T.G. Shep-
pard, the country music singer,” the stewardess
replied. And that's when Duffy and Sheppard fi-
nally met and chatted as the plane taxied in. Ah,
what price fame. ...

Keith Stegall is sending out unusual art deco
promotional folders to let programmers know
about his newest single, “Won’t You Be My
Baby?” This single, by the way, marks his first
with co-producers Tony Brown and Charlie
Monk, and Capitol Records will be putting a
push on to steam the release along.

Barbara Fairchild hosted an evening of coun-
try music at the Tenn. Performing Arts Center
this past week to present some new talent.
Guests included songwriter Steve Gibb (“‘She
Believes In Me,” “If | Ever Had To Say Goodbye
To You''), Hilka, Cheryt Handy, Bandana, Stan
Garland and Jack Quist. Sonny Shroyer, who por-
tray's tv's “Enos,” also appeared as special
guest. The performances were video taped for
later tv usage.

Anyone interested in participating in the
Wrangler Starsearch for new country talent can
obtain additional entry information by calling
(713) 898-0812.

The advertising industry, never one to feave a
nationa! trend undiscovered, featured T.G.
Sheppard as part of its entertainment program
at the recent “Advertising Age Week” held in
Chicago. Several hundred marketing, manage-
ment and ad execs from around the U.S. and
abroad heard presentations centering on today's
obsession with “country-style” life patterns and
ways to utilize country influences through ad-
vertising.

Don Williams has been in the studio again,
but this time, it's not his own album he's pro-
ducing, it's the debut MCA LP for his own four-
piece touring group. (You've read about them in
this column under the name they use when per-
forming solo without Don—Danny Flowers & the
Bus Riders.) Flowers, like Rodney Crowell, is one
of the best of the new breed of songwriter styl-
ists now making inroads in country and rock mu-
sic.

Congratulations to Eddie Rabbitt and his wife
Janine on the birth of their first “little Rabbitt,”
a baby daughter they named Demelza Anne. The
timing is propitious, since Eddie’s newest single,
“Step By Step,” is fairly rocketing up both the
pop and country charts these days. Ne career
worries in THIS family. ...!

The Minnesota Twins baseball team gave a
set of four special uniforms to the Statler Broth-
ers, who were delighted to receive them—but
put them away in a box until the baseball strike
was settled! (No strike-breaking going on here!)

With his next album well underway at Jack's
Tracks, Liberty artist Richard Leigh found time
to open for John Prine recently at Spanky's.
Bookings like this one are keeping Spanky's
drawing the local music industry crowd these
days. . . . Riders In The Sky made its second ap-
pearance not long ago on the "John Davidson
Show,” singing a couple of numbers from the
group's latest Rounder LP, “Cowboy Jubilee.”
The Riders, who keep gaining momentum with
each new appearance, also performed at the
Milwaukee Fest and Red Rocks Amphitheatre in
Denver last month.

0Oak Ridge Boys fans (and who isn't?) can en-
joy an entire hour-long ““Soundstage"” telecast
Aug. 28 over local PBS-TV stations and devoted
solely to this group. The Oaks just keep getting
hotter, and their concerts bigger. ... Amazing
what a few “Papa-Oom-Mau-Maus" can do for a
career! ... The guys will also guest on American
Bandstand’s 30th anniversary special to be
taped Sept. 9 in L.A. (Omigosh, has it REALLY
been 30 years since Dick Clark first began mak-
ing Clearasil a household word for teenagers???)
The Qaks join other guests Connie Francis, Barry
Manilow, Kim Carnes and the Beach Boys.

Moe Bandy has been honored in an official
resolution from the Texas legistature, commend-
ing his contribution to country music and recog-
nizing him as the “king of honkytonk music.”
Bandy was born in Meridian, Miss., but moved
to San Antonio when he was six and still resides
there. Now the Texas Senate has made him offi-
cially a “favorite son.”

B.J. Thomas becomes the 60th member of
the Grand Ole Opry, making his first appearance
as a regular on Aug. 7 (also his 39th birthday).
The Opry has been doing a marvelous job in the
past few months of taking stock of its profile
and adding talented new members for fresh piz-
zazz. Not that the old-timers aren’t valuable to
the Opry, but the face of country music has un-
dergone many changes in the past couple of
years, and it's nice to know that the Opry isn't
afraid to keep up with the times.
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DOUBLE FESTIVITIES—MCA’s B.J. Thomas, right, joins Ray Stev
and Larry and Rudy Gatlin onstage for some impromptu harmonizing at the
Stockyards Restaurant in Nashville. It was Thomas' 39th birthday, and the
evening also marked the singer’s first appearance earlier as a regular mem-

ber of the Grand Ole Opry.

ens, left,

Cable Series
Ready To Bow

NASHVILLE “Nashville
Alive,” billed as the first live weekly
cable television series o be broad-
cast from here, will debut Sept. 12.
The hour-long show will be hosted
by wveteran air personality Ralph
Emery.

A jointventure between Opryland
Productions and WTBS-TV. the At-
lanta-based “‘superstation.” the
series will be beamed by satellite to
cable systems that carry WTBS.

Each segment of the variety series
will feature five country music acts.
with one serving as Emery’s co-host.
Jacky Ward will co-host the first

show. Sound Factory. a group of

Nashville studio musicians, will be
house band for the scrics.
“Nashville Alive™ has an initial
run of 20 weeks. and the tv station
has an option for six more. An esti-
mated 17 million homes 1n 49 states,
Puerto Rico and the Panama Canal
area receive the station’s broadcasts.
Elmer Alley is executive pro-
ducer; Bayron Binkley, producer/
director. Anne Boatman. co-pro-
ducer; and Alan Nelson. writer.

Chart Fax

Rerun: For the second week in a row, Kenny
Rogers’ ‘| Don't Need You" cops the top spot. It
is his sixth single as a soloist to occupy the No. 1
country position for more than one week. Rogers
kicked off 1980 with a three-week run at the top
with “Coward Of The County.”” In 1979, both
“She Believes In Me” and “You Decorated My
Life" stayed at the summit for two weeks, a
record equalted by “The Gambler” in 1978. And
starting the ball rolling in 1977 was the two-
time chart-topper, “Lucille.”

Ironically, Rogers’ most successful song to
date, "Lady,” which simultaneously topped the
country, pop and adult contemporary charts in
1980, only managed to hang on to the No. 1
country slot for one week. “Lady" reigned over
popdom for six weeks, before being dethroned
by John Lennon's “(Just Like) Starting Over.”
On the adult contemporary side, Christopher

FOR CBS/NASHVILLE

By ROBYN WELLS

Cross's “Never Be The Same" stopped “Lady's
top streak at four weeks.

Crimson Tide: On the album side, Rogers'
"“Share Your Love,” now entering its seventh
week of chart action, stalls at 2 with a lost star.
This marks his most sluggish album progress
since “Ten Years Of Gold" required 12 weeks to
hit paydirt in 1978. “Gideon” and “Greatest
Hits,” both released in 1980, only needed a
scant four weeks apiece to achieve No. I status.
“The Gambler" topped the chart for the first of
23 weeks in early 1979 after a five week climb.
And “"Kenny,” which ultimately sustained top
billing for 24 weeks, required a seven-week ges-
tation period.

What is impeding the progress of "Shere Your
Love” is Alabama's potent “Feels So Right,”
which is currently enjoying its 10th wee< at the
top. This ties with the track record set earlier in

Epic Casting Own Shadow

® Continued from page 43

To-Coast.” “Tonight Show™ and
“*Midnight Special.” As a result, says
McCready. the label has substan-
tially increased Whitman's strength
at the retail level. along with his con-
sumer cxposure.

The Burrito Brothers have re-
leased three singles and an album
since January through the Curb affi-
liation. Each single has shown in-
creasing momentum. with “Does
She Wish She Was Single Again™
cracking the top 20 and “She Be-
longs To Everyone But Me" now at
superstarred 43.

“Our game plan with the Burritos
was 1o show strong label support for
the group and to convince country
radio that they were serious about
their commitment to country mu-
sic,” McCready cxplains.

Through conjunctive efforts by
Epic and Scotti Records. tv person-
ality John Schneider’s debut single.
“It's Now Or Never.” has already
skyrocketed into the top 5 of the
country charts. And newcomer
Ricky Skaggs. whose music contains
more than a touch of bluegrass
moorings. earned out-of-the-box ra-
dio and press acceptance for his first
Epic album, “Waiting For The Sun
To Shine.”

A major component in Epic’s suc-
cess story is George Jones. who has
had his biggest year to date in terms

of record sales and radio ai-play.
Jones has been a mainstay in coun-
try music for three decades. yet until
his album. “I Am What | Am.” was
recently certified by the RIAA. he
had never won a gold album award.
This past year also saw Jones hon-
ored (along with his recording of
“He Stopped Loving Her Today™)
by every major accolade he was
nominated for.

Blackburn singles out Mickey Gil-
ley as an example of what intelligent
long-range planning can achieve for
an artist’s carcer “Here was an act
who had a string of No. I singles, yet
was selling relatively few albums
when he signed with us three years
ago. Now Gilley is nationally known
through film and tv exposure, and
his LP sales have soared.”

With the addition of Haggard 10
Epic. the label is starting to coordi-
nate a support and development ef-
fort designed to capitalize on the
singer’s cstablished appeal and
songwriting identity.

With a roster that runs the gamut
from Billy Swan to Johnny Pay-
check. from Charlie Danicls t¢ Slim
Whitman. from Charly McClain to
Tammy Wynette. Epic should have
little difficulty fulfilling Blackburn’s
goals: “We want to encompass con-
temporary country,” he says. “We
want to satisfy the many different
shades of today’s country music.”

1980 by Dolly Parton's "9 To 5 And Odd Jobs."
Aided by Ronnie Milsap’s one week turn at the
top with his “Greatest Hits"" package, RCA has
held the No. 1 spot on the country LP chart for
21 weeks so far this year, an impressive 64% of
the time.

This is an impressive increase for RCA, which
only saw the country LP summit for five years in
1980, 15 weeks in 1979 and 16 weeks in 1978.
An additional 11 weeks of top LP action in 1978
was credited to a collaboration by an RCA artist,
Waylon Jennings, and a member of the Colum
bia roster, Willie Nelson, for “Waylon & Willie,
which was released on the RCA label.

For trivia fans, here’s a list of all the RCA al
bums that have graced the top of the country
album chart since 1978:

1. “Greatest Hits—Waylon,” Waylon Jennings,
1979, 15 weeks.

2. "Waylon & Willie,” Waylon Jennings & Willie
Nelson, 1978, 11.

3. "Feels So Right,”" Alabama, 1981, 10.

4."9To5And Odd Jobs,” Dolly Parton, 1981,
10.

5. "“Heartbreaker,” Dolly Parton, 1978, nine.

6. “I've Always Been Crazy,” Waylon Jennings,
1978, seven.

7. “Music Man,” Waylon Jennings, 1980,
three.

8. "There's A Little Bit Of Hank In Me,"”
Charley Pride, 1980, two.

9. “Greatest Hits,” Ronnie Milsap, 1981, one.

Also Ran: Conway Twitty and Loretta Lynn's
‘| Still Believe tn Waltzes" halts at two. Al
though the duo has not had a No. | tune since
‘Feelins’ "' in 1975, they have racked up more
top 10 singles than any other duet over the past
decade.

In a Chart Fax two-for-the-price-of-one spe-
cial, here is the second list of the week, this
time spotlighting the duets that have scored top
10 hits since 1972

1. Conway Twitty and Loretta Lynn, MCA (10)

2. George Jones and Tammy Wynette, Epic (7)
Jim Ed Brown and Helen Cornelius RCA (7)

3. Porter Wagoner and Dolly Parton RCA (5)

4. Kenny Rogers and Dottie West, United
Artists (4)

5. Moe Bandy and Joe Stampley, Columbia (3)

6. Bill Anderson and Mary Lou Turner, MCA (2)
Waylon Jennings and Willie Nelson, RCA (2)

A number of artists have collaborated for one
top 10 single since 1972. Among these elite
pairings are Moe Bandy/Judy Bailey; Clint East
wood/Merle Haggard; Fred Knoblock/Susan An-
ton; David Frizzell/Shelly West; Willie Nelson/
Leon Russell; Deborah Allen/Jim Reeves; David
Houston/Barbara Mandrell; Kenny Rogers/Kim
Carnes; Willie Nelson/Ray Price; Waylon Jen-
nings/Jessi  Colter; Willie Nelson/Mary Kay
Place (as Loretta Haggars); Emmylou Harris/
Roy Orbison; Johnny Cash/Waylon Jennings;
Merle Haggard/Leona Williams; George Jones/
Johnny Paycheck; and Charlie Rich/Janie
Fricke.
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$|: o | TME 2|2 S TITLE
2|5 l® Artist, Label & Number 2|5 |3 Anm, Labei & Number
Ei8|= (Dist. Label) E|l3|lx (Dist. Label)
o | 1 (23| FeELs SO RIGHT @ ?r(48 | 2| coOD TIME LOVIN' MAN
Alabama, RCA AHL1 3930 Ronnie McDowell. Epic FE 37399
2| 2| 7| SHARE YOUR LOVE 41 [31 |47 | GREATEST HITS A
Kenny Rogers. Liberly 10O 1108 Anne Murray, Capitol S00 12110
313111 FANCY FREE
The Qak Ridge Boys. MCA 5209 42 142 | 2 Exﬁ:fﬁ[ﬂzf
4 4|22 julC[ Warner Bros. BSK 350
Juice Newton. Capitol ST 12136 43 |38 | a1 LOOKIN' FOR LOVE
5| 51|22 | SEVEN YEAR ACHE Johnny Lee, Asylum 6E 309
Rosanne Cash, Columbia JC 36965
| ENCORE
66|29 ROWD_V ﬁm Tammy Wynette. Epic FE 37178
Hank Williams Jr
Elektra/Curb 6E 330 45 |50 | 4| ENCORE
7 7 | a7 | AM WHAT | AM George Jones, Epic FE 37346
Engp I, (473 18 828 46 {38 |23 | SOMEWHERE OVER THE
8| 8! 8| NOW OR NEVER RAINBOW @
John Schneider, Scotti Bios. F2 Willie Nelson, Columbia FC 36883
490 (659 47 |46 |16 | ONE TO ONE
9| 9| 6| YEARS AGO Ed Bruce, MCA 5183
The Statler Brothers
Mercury SRM 16002 48 | 49 | 53 | BELIEVE IN YOU @
10 (12 ] 13 | CARRYIN' ON THE FAMILY bl LTS, () K
NAMES 49 |54 | 5| SHOULD I DO IT
David Fnizzelt & Shelly West, Tanya Tucker, MCA 5228
Warner Bros. BSK 3559 50 |51 (37 970 5 AND
11{11] 5 ESPECIALLY FOR YOU
0DD JOBS ®
Don Wilhams. MCA 5210 Doy Parton, RCA AHL1 3852
12 | 10 | 44 | GREATEST HITS A
Kenny Rogers. Liberty L00 1072 5137 8 mr\ﬁnyBCl:?hR(mumbla fC 379
13 |13 | 18 | OUT WHERE THE BRIGHT '
LIGHTS ARE GLOWING Cr [CIZZE)|  YOU DON'T KNOW ME
Ronnie Milsap, RCA AALL 3932 Mickey Gilley, Epic FE 37416
14 {16 | 6| SOME DAYS ARE 53156| § ENCORE
DIAMONDS Charly McClain. Epic FE 37347
John Denver, RCA AFLI 4055
' m MORE GOOD 'UNS
15 (18 | 13| MAKIN' FRIENDS ﬁ Jesry Clower, MCA 5125
Razzy Bailey. RCA AHL1 4021
5516329 | SOMEBODY'S KNOCKIN’'
Pr| 25 (23| LEATHER AND LACE T G, MCA 5173
Waylon Jeonings & Jessi Colter. ' - | HAVE A DREAM
RCA AAL1 3931 56 | 4
17115 | 58 HORIZON A Cristy Lane, Liberty LT 1083
Eddie Rabbitt, Elektra 6€-276 57 155( 42| BACK TO THE BARROOMS
18 | 14 7 MR T Merle Haggard. MCA 5139
Conway Twitty, MCA 5204 58 | 60 3 AS IS
19| 21| 24| WILD WEST Bobby Bare, Columbia FC 37157
Dottie West, Liberty LT 1062
| THE NIGHT THE LIGHTS
20120 13| SURROUND ME WITH ¥ WENT OUT IN GEORGIA
LOVE Soundtrack. Mirage WTG 16051
Charly McClain, Epic FE 37108 60 | 67 9 TAKE THIS JOB AND
2123 4 R‘\INEOW dSTNECa - SHOVE IT
Merle Haggard, Soundtrack, Epic SE 37177
e A ROk EREYDORTODICE 61| 61| 26 BETWEEN THIS TIME AND
WHEN YOU DREAM
Anne Murray, Capitol SO0 12144 THE NEXT
Gene watsan. MCA 5170
23122 | 45| GREATEST HITS @
Ronnie Milsap, RCA AHL1 3772 62| 57| 39| ENCORE
24| 291 29 I'M COUNTRIFIED Mickey Gitiey. Epic JE 36851
Mel McDaniel. Capitol ST 12116 63 | 65 (172 STARDUST A
45 3 TAKIN IT EASY Willie Neison, Columbia JC 35305
Lacy J. Dalton. Columbia FC 37327 64 | 53/ 48 THESE DAYS
26|19 12| DARLIN' Crystal Gayle, Columbia JC 36512
fom Jones. Mercury SRM 14010 | 65 | 69 | 93| WHISKEY BENT AND
27 | 27| 42| GREATEST HITS @ HELL BOUND
The Oak Ridge Boys. MCA 5150 Hank Wilhams Ir
28| 28| 6| URBAN CHIPMUNK LRt Gt
The Chipmunks, RCA AFL1 4027 66 | 68| 58 THAT'S ALL THAT
29(33| 8 WAITIN' FOR THE SUN MATTERS
Ricky Skaggs. Epic FE 37193 Mickey Gilley, Epic JE 36492
30| 35/ 63 RﬂLYABHA(:dMAE'z IN 67 | 47| 16 JOHN ANDERSON 2
John Anderson,
Alabama. RCA AHLI-3644 Warner Bros. BSK 3547
31| 36| 26| BLUE PEARL 68 | 58 ( 22| HEY JOE, HEY MOE
Earl Thomas Conley. Moe Bandy & Joe Stampley.
Sunbird ST 50105 Columbia FC 37003
32| 32| 4] WITH LOVE 69 75| 27 GUITAR MAN
(it (¥inf, G Elvis Presley. RCA AHLI 3197
38| 20) 18) 1 LOVE EM AL 70| 52| 51| HONEYSUCKLE ROSE A
8 Soundtrack
warner/Curb BSK 3528 Columbia S236752
34| 307121 GREATEST HITS A
Waylon Jennings. RCA AHL1 3378 nn 8 JUST LIKE ME
Terry Gregory,
35/ 40| 10| PLEASURE Handshake O 1219
Dave Rowland & Sugar, 1l 13 OUTLAWS
Elektra SE 525 72
361 26| 18 DRIFTER waylon Jenmings. RCA AFL1 1321
Sylvia. RCA AHL1 3982 73] 59| 18| WASN'T THAT A PARTY
37| 41| 16| LIVE The Rovers
Hoyt Axton. leremiah 5002 Clevetand Int./Epic JE 37107
38| 43| 93| THE BEST OF 74| 64| 47| LOVE IS FAIR
EDDIE RABBITT @ Barbara Mandrell. MCA 5136
Hekta BE 235 75( 66| 30| GREATEST HITS
391 39 2| MINSTREL MAN Larry Gatlin and the Gatlin
willie Neison, RCA AHLT 4045 _ Brothers Band, Columbia JC 36488

of 1,000,000 units. (Seal indicated by triangle.)

ayvogTTIg 1861 ‘22 LSNHNY


www.americanradiohistory.com

46

AUGUST 22, 1981, BILLBOARD

Jazz

French Pianist Solal Sees Tyner Tops 5 North California Fests
Jazz As Truly Int’l Form

PARIS—Martial Solal, French-
based top jazz pianist and composer,
closed what had been a successful
Antibes Jazz Festival, in the south of
France, with the somewhat sour
comment: “Jazz, despite its present
comeback, is obviously by no means
& music for the masses.”

Fronting his big band, Solal nev-
ertheless scored a triumph with an
audience of jazz purists at the long-
established event, once necar and
dear to the heart of local idol. the
late Sidney Bechet.

But Solal later managed a certain
amount of philosophical optimism
about his kind of music. He said jazz
would “eventually’” emerge as a
truly international music form. “The
basic idea that jazz is black and that
US. blacks alone are capable of
playing it is already exploded in the
U.S. Today black and white play to-
gether and have respect for each
ather.”

However. he agreed that wasn’t
yet the case in France. where many
people still were convinced that only
black musicians could play “real”
jazz. But he noted a few changes in
recent years.

Among the causes for optimism.
Solal said, was the way jazz clubs
have been opening up again in
France. He wasn’t predicting a full
return to the 1950s. when Paris was
the undisputed European capital of
jazz, the days when Bechet. Roy
Eldridge and Don Byas held sway,
appearing in clubs like the St. Ger-
main, the Rose Rouge. the Vieux
Colombier and the Trois Maillets.

Said Solal: “The clubs today
aren’t quite the same, but they are
growing in stature. The free jazz
forms are attracting many fine musi-
cians, t0o, and there’s a build-up in
the urge for improvisation. Pop mu-
sic is thankful for jazz, for much of it
is jazz-inspired.”  HENRY KAHN
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sioad” Jeaga LIPS

Lee Ritenour, Elektra 6E-331

APPLE JUICE
Tom Scott, Columbia FC 37419

MECCA FOR MODERNS
Manhattan Transfer,
Atlantic SD 16036

9| 7112} HUSH

John Kiemmer, Elektra SE-527

FRIDAY NIGHT IN

SAN FRANCISCO

John Mclaughiin, A! DiMeola, Paco
De Lucia, Columbia FC 37152

LIVE IN JAPAN

Dave Grusin & the GRP All Stars,
Arista/GRP GRP 5506

WORD OF MOUTH

laco Pastorius,

Warner Bros. BSK 3535

13 (16|13 LIVE
Stephanie Grapeli/David Grisman,
Warner Bros. BSK 3550

THE DUDE @

Quincy Jones, A&M SP-3721

MY ROAO OUR ROAD

Lee Oskar, Elektra 5€-526
THREE PIECE SUITE

Ramsey Lewis, Columbia FC 37153
GALAXIAN

Jetf Lorber Fusion, Arista AL 9545
PIED PIPER

Dave Valentine,

Arista/GRP GRP 5505

SECRET COMBINATION

Randy Crawford,

Warner Bros. BSK 3541
EXPRESSIONS OF LIFE

Heath Brothers,

Columbia FC 37126

THREE QUARTETS

Chick Corea,

Warner Bros. BSK 3552

RAIN FOREST

Jay Hoggard, Contemporary 14007
MOUNTAIN DANCE

Dave Grusin

Arista/GRP 5010

DIRECTIONS
Miles Davis. Cotumbia KC2-36472

LET ME BE THE ONE
Webster Lewis, Epic FE 36878

10 (11)] 12

12|14} 5

14 | 13115
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16 |10 | 10

7|15 |19
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v
20 (23|14
211171 6

2 (2415

23|19
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5|2 |13

h =4 =
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E3 - -k -
s @
g0 |me i : TITLE
@ | 5 | g | Artist, Label & Number e| 5| ¢ Artist, Label & Number
€ | 8! x| (Dist. Label) E | 9| % | (Dist. Label)
1 5| THE MAN WITH THE HORN 26|27 18| IEBOP! @
Miles Davis, Columbia FC 36790 Santana, Columbia FC 37158
2 2| 10| ASFALLS WICHITA SO FALLS 2|2 9| SOCIAL STUOIES
WICHITA FALLS Carla Biey, ECM/WI11
Pat Metheny & Lyle Mays, ECM {Warner Bros.)
110 (Warner Bros.) ?r( 33| 2| mvocanons e mom
3 31 19| VOYEUR AND THE FLAME
David Sanborn, Keith Jarrett,
Warner Bros. BSK 3546 ECM-D-1201 (Warner Bros.)
4 5| 40 gL!:eE’L‘I’?EI:;n;W " 291 321 3| YELLOW JACKETS
.,
R itn (e ;gl'l(oz*a;kets‘ Warner Bros.
5| 4| 15| THE CLARKE/DUKE PROJECT
Stanley Clarke/George Duke, Epic ﬁ 5] ¢ %E:YNB,S.:I,EFP
FE 36918 Arista/GRP GRP 5504
6 6|16 R 31) 30| 9| TIN CaN ALLEY

r m BLUE TATT00
Passport, Atlantic SD 19304
ﬁ 40| 2| FUSE ONE
Fuse One, CTI CTV 9003
34| 18| 20| 'NARD

Jack De Johnette, ECM ECM 1189
{Warner Bros.)

Bernard Wright,
Arista/GRP GRP 5011

LATE NIGHT GUITAR
Earl Klugh, Liberty LT 1079

THIS TIME
Al Jarreau, Warner Bros. BSK 3434

YOU MUST
BELIEVE IN SPRING
Bilf Evans, Warner Bros HS 3504

PAQUITO D’RIVERA
Paquito Blowin',
Columbia FC 37374

TARANTELLA
Chuck Mangione, A&M SP-6513

HIDEAWAY
David Sanborn,
Warner Bros. BSK 3379

WHAT CHA' GONNA
DO FOR ME
Chaka Khan, Warner Bros. HS 3526

CHATTAHOOCHE RED
Max Roach, Columbia FC 37176

243 6
KOLN CONCERT
Keith Jarrett, ECM ECM 1064

e o
{Warner Bros.)

44 | 4 | 43| 80/81
Pat Metheny. ECM ECM-2-1180
{Warner Bros.)

3531 35

6|3 3

37382

94| 4

40 (28| 78

1| 2} 8

45 | 45 2 MELLOW

Herbie Mann, Atlantic SD 16046
46 m DAYDREAM

Terumasa Hino, Inner City 1C 6069
47 | 8| 8 VOICES IN THE RAIN

Joe Sample, MCA MCA-5172
43 [ 49| 15 LOVE LIGHT

Yutaka, Alfa AAA 1004
49 | 47 7 MY DEAR LIFE

Sadao Watanabe,

Inner City IC 6063
50| 4 8 RE: PERSON | KNEW

Bill Evans, Fantasy F 9608
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Spain Event

SAN SEBASTIAN, Spain—A set
of dramatic intensity, including
some ferociously energetic and fast-
fingered piano work by the leader,
made the McCoy Tyner Quintet one
of the outstanding attractions of the
l6th San Sebastian Jazz Festival
held in the sports stadium here, July
15-19.

Although the opening evening of
the festival, which featured the ama-
teur Jazz group contest, was marred
by peer acoustics which produced a
disconcerting delayed echo, the big-
ger crowds attending on the remain-
ing nights proved an effective ab-
sorbent.

Chick Corea’s All Stars —with
tenorist Joe Henderson, bassist Gary
Peacock and drummer Roy Haynes

produced extremely well-wrought
pieces, sparked with charging
rhythms, Henderson’s abrasive
tenor and Corea’s commanding key-
board expertise, and the contempo-
rary small group theme was contin-
ued on the third day by smoking sets
from the Art Pepper Quartet and the
Woody Shaw Quintet.

The final day of the Festival fea-
tured the seasoned mainstream of
the Basie Alumni, with Clark Terry,
Harry Edison, Joe Newman, Benny
Powell, Frank Foster, Buddy Tate,
Marshall Royal and Jimmy With-
erspoon, and the exuberant gypsy
jazz of the German group, La Ro-
manderie.

Additional festival attractions
were jazz lectures and film shows, a
street concert and informal jam ses-
sions.

Winners of the amateur group
contest was the Michel Klotchkoff
Trio from France, with West Ger-
many’s Werner Pusch Sextet run-
ners-up. Voted best soloist was
drummer Guido Panini from Swit-
zerland’s Jean-Luc Barbier Quartet.

MIKE HENNESSEY

Temple Ups
Curriculum

PHILADELPHIA—The bachelor
of music degree at the College of
Music at Temple Univ. here has
been expanded to include a four-
year major in jazz and commercial
music. The program, which begins
this fall, will provide music students
with the kind of performing, arrang-
ing or composition skills necessary
for a career in the commercial music
field.

Courses offered in the program
include ones covering areas such as
harmony, history, improvisation,
commercial arranging, composition,
electronic media, conducting and
the business of music. A number of
professional musicians from the area
will be utilized as part-time faculty
to teach courses in their specialties.

Temple is the only college in the
local area which offers such a com-
prehensive, four-year degree pro-
gram. Dr. Helen Laird, dean of the
College of Music, said the new pro-
gram will “fill a vacuum in music
study by serving the needs of pros-
pective students as well as the pro-
fessional music community in the
area.”

Add A Grammy

LOS ANGELES — NARAS is
adding a new category to its annual
Grammy Awards: best jazz vocal
performance, duo or group. It’s the
61st Grammy category and the sixth
in the jazz field.

www americanradiohistorv.com
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the Heath Brothers and San Fran-
cisco group One Love on their Satur-
day opener. with Pharoah Sanders,
Flora Purim & Airto, Bob Dorough,
Sonny Rollins and Bay’s Best (Eddie
Henderson, Eddie Moore and Vince
Wallace) set for Sunday afternoon.
The festival, sponsored by the Rus-
sian River Creative Arts Founda-
tion. is being booked for the first
time this year by Debbie O’Brien,
who says they may also do a Friday
night show if they are able to nail
down the date with a major talent
they are now talking with. This will
also be the festivals first year offer-
ing advance tickets (one day $15.
two days $25) through BASS.

The new Feather River Festival.
under music director Bob Lucas
(who previously booked the Russian
River event) will go opening day
with Richie Cole’s Jazzerama,
Monty Alexander Trio, Cal Tjader
Sextet. Lorez Alexandria Trio, the
Mills High Quintet. Adam Mako-
wicz and Acapella Gold. Sunday’s
bill has the Shelly Manne All-Stars,
Mose Allison Trio. Herbie Mann
Quartet, Mavis Rivers, Richie Cole
Quintet, Marian McPartland Trio
and New Deal Rhythm Band. The

cight-man house band includes Ed-
die Duran, Benny Barth, Dean
Reilly and Clive Hawthorne.

Lucas says Feather River emcees
will be Jim Eason, Al Collins and
Ron Heidicke, and that Acapella
Gold will sing original introductions
for each of the groups. Tickets, at
$17 for two days, are availasle at
BASS and Ticketron (information
Box 150. Marysville, Calif. $5901)
and Lucas says the 200-acre pzrk in-
cludes RV facilities and allows over-
night camping,

Coleman Heads
N.Y. Latin Event

NEW YORK —Ornette Coleman
and Prime Time have been tapped
to headline the “Salute To New Mu-
sic” program, part of the Latin
American Jazz Festival.

The Aug. 28 evening show at the
Beacon Theatre here is being under-
written by Sergio Valente, the gar-
ment firm. The festival itself is pro-
duced by Felipe Luciano of NBC
and will be staged as a $150,000
fundraiser for the New York City
Mission Society, the oldest estab-
lished charity in the city.

Survey For Week Ending 8/22/81
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CHICAGO (Pop)

NO. CALIF. (Pop)

This TITLE-Artist, Label &
Week | Number (Distributing Label)

This TITLE-Artist, Label &
Week Number (Distributing Label)

1 |EMMANUEL

Intimamente, Arcano 3535

2 |{JULIO IGLESIAS
De nina a mujer, CBS 50317

3 |DIEGO BERDAGUER
Estoy vivo, Profono 3044

4 IVIVAEL NORTE

15 exitos nortenos, Telediscos 1501

5  |RAPHAEL
En carne viva, CBS 80305

6 |JUAN GABRIEL

15 sensacionales exitos, Telediscos 1018

7 |LIZALOPEZ
Siquieres verme llorar, Hacienda 6981
8 [JOSE)JOSE

15 grandes exitos, Telediscos 1015

9 |VICENTE FERNANDEZ
15 grandes exitos, CBS Telediscos 20422

10 [LOS SAGITARIOS

Chava romero, Olimpico 5016

11 [CAMILO SESTO

15 grandes exitos. Telediscos 1011

12 |JOSELUIS PERALES
En tiempo de otono, CBS 80302

13 |JOSEJOSE

Romantico, Pronto 1095

14 |ROBERTO CARLOS
€8S 12314

15 |ALVARO DAVILA
La culpable, Profono 3042

16  |LOSTIGRES DEL NORTE

Un dia a la vez, Fama 607

17 |JOAN SEBASTIAN
Musart 1805

18 |ROCIO JURADO

Senora, Arcano 3485

19 |ABRIL78
Vol 5, Joey 2088

20 |VICKY CARR
Y el amor, CBS 20463

21 |CONJUNTO MICHOACAN
Piguetes de Hormiga, Odeon 73171

22 |LOSJONICS
14 super exitos, Atlas 5084

23 |LAMIGRA
Con su cuarto LP, Mar Int. 125
24 [YURI

Esperanzas, Profono 3036
25 |CAMILO SESTO

Amaneciendo, Pronto 1086

1 |{JULIO IGLESIAS
De nina a mujer, CBS 50317

2 |JUAN GABRIEL

15 sensacionales exitos, Telediscos 1018

3 |VIVAEL NORTE

15 Exitos nortenos, Profono Telediscos
1501

4 | DIEGO BERDAGUER
Estoy vivo, Profono 3044

5 |RAPHAEL
En carne viva, CBS 8305
6 |EMMANUEL
intimamente, Arcano 3535
7 |RIGO TOVAR

Rigo 81, Profono 3046

8 [JUANPARDO
Mucho mas Juan, CBS 8304

9 |JOSEJOSE

15 Grandes exitos, Telediscos 1015

10 |GRUPQVENUS
Alma, Arriva 6016

11 [LOSTIGRES DEL NORTE

Un dia 2 fa vez, Fama 607

12 |BEATRIZ ADRIANA
El cofrecito, Perless 2216

13 |CAMILO SESTO

Amaneciendo, Pronto 1086

14  |[JOAN SEBASTIAN
Musart 1805

15 |CHELO

’Ya no me interesa, Musart 1801

16 |LUPITAD'ALESIO

Ya no regreso contigo, Orfeon 16047

17 |LAMIGRA
Con su cuarto LP, Mar Int. 125

18 [JOSE LUIS RODRIGUEZ
Mujer, TH 2151

19 |HERNALDO
Procuro olvidarte, Al. 3209

20 |LIZALOPEZ

Si quieres verme llorar, Hacienda 6981

21  |LOS HUMILDES

A mis amigos del norte, Fama 608

22 |ALVARO DAVILA
La culpable, Profono 3042

23 [JULIO IGLESIAS
Mi vida en canciones, CBS 50301

24 |CONJUNTO MICHOACAN
Piguetes de hormiga, Odeon 73171

25 |CARLOSY JOSE
El chubasce, TH 2099
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Disco Business

New Owner Readies Reopening Of Studio 54

® Continued from page 6

the club and the building that
houses it.

Fleischman had hoped to re-open
the club in the fall of last year but
found his plans snarled when his ap-
plication to the SLA for a liquor li-
cense was back-burnered pending
resolution of the SLA’s attempts to
lift Rubell and Schrager’s license, a

PHILADELPHIA —Discotheques
in the Philadelphia/Southern New
Jersey area are undergoing a signifi-
cant period of revitalization, thanks
to greater emphasis on marketing
concepts, and a resurgence of public
interest in disco dancing as an eco-
nomical entertainment diversion.

After surviving the period of con-
sumer negativism that threatened to
obliterate disco in the late 1970s,
disco operators in this area have
learned to market their clubs, pro-
fessionally, and have upgraded the
quality and range of music being of-
fered to patrons.

The result has been a surge in
business, even during the usually
slow summer months, when many
clubs traditionally cut back their
schedules to about three or four days
a week.

Underscoring the optimism about
the future of the discotheque busi-
ness, Len Stevens, owner of the Li-
brary in suburban Bala-Cynwyd
states, “As long as men and women
want 1o meet and dance together.
there will be a market for the disco
concept.”

An example of innovative promo-
tion was evidenced at the Scintilla-
tions discotheque, in the Sheraton-
Valley Forge Hotel in King of
Prussia, Pa., during the recent wed-
ding of Prince Charles of England to
Lady Diana. To commemorate the
event, the club staged a “White
Night.” All attendees were asked to
wear white. Also featured were an
acrobatic and light show by Dance
Connection, plus face and body
painting.

DJ’s Dance Land in the Northeast
part of town promotes a Beach Party
every Thursday, inviting beach or
casual attire and featuring an indoor
barbecue. The beach party is also
featured at the Black Banana in cen-
ter city. Oldies Night and Party
Night are standard at many clubs
while Elan, probably the top disco in
town located in the Warwick Hotel,
featured a “Sensual Fantasy Night”
with “a sensual fashion show” high-
lighted with an “aphrodisiac bar”
and “human buffet.”
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move which Rubell and Schrager
fought tooth and nail in the courts.

Although Fleischman is reluctant
o elaborate on his plans for the
“new” Studio 54, it appears that the
general operational thrust remains
unchanged from a year ago when
blueprints were first revealed.

At that time, Fleischman stated
that special emphasis would be

disco in center city, has ldunched a
“Second Empire Rock Dancing”
series and is also showing movies on
a 7-foot screen in one of its rooms.

The Library provided the setting
for dancing couples competing for
participation in the “Dance Fever”
television show in a tie-in with
WCAU-TV here. Bruce Temple
perked up Monday and Thursday
nights at his Sundance, the biggest
dance club in Wildwood, N.J, by ad-
mitting women free. The Second
Story Club, the leader among pri-
vate spots for many years. is now
specializing in “dance parties.”

Other major discos merely
changed the emphasis of their music
and became rock or “new wave”
clubs. The private East Side Club in
center city, which started as a disco,
is now an after-hours New Wave
dance club for those with a yen for
loud. fast and very danceable rock.

Emerald City in Cherry Hill. N.J.,
which opened as the largest and
most creative disco in these parts,
now operates as a rock club with live
attractions. Although the club
recently petitioned the bankruptey
court for Chapter 11 status, it is still
booking acts.

What used to be Spats in center
city reopened as Folk with a mixture
of folk and contemporary attractions
every night. The Latest Dish, once
this city’s most outrageous disco, re-
opened recently as a supper club
named Carl’s with the music for
dancing running the gamut from
Jjazz to big band sounds. Prerecorded
taped music is being offered by the
new owners of the Casablanca in
Brielle. N.J. A group headed by
John Paglia has purchased the club
from Jay LaSalle and James Chris-
tiansen, who also operate Casa-
blanca clubs at Middletown and
West Long Branch on the Jersey
side.

At nearby Wilmington, Del..
Johnny Manis, owner of the Stage
Door, which used to be the home of
the Uptown disco, is bringing in area
disk jockeys to spin big band music
on Wednedsay, Friday and Satur-
day nights. And at the Silver Cloud
in center city, there is still dancing.

placed on live concerts, choreo-
graphed dances staged by such lead-
ing choreographers as Geoffrey
Holder, and video entertainment.

Fleischman who expects that
much of Studio 54’s old celebrity
crowd will return once the operation
is again in full swing, is confident
that his ideas represent a viable di-
rection for the dance clubs of the
future.”

“Video is coming of age.” he says,
“and we hope to be able to take the
Studio 54 concept to party lovers
around the world.”

According to reports, Fleischman
has already taped a number of live
performances at the club. These will
be mixed down into one-hour con-
certs with plans for syndication
around the world.

Fleischman discloses that he is es-
pecially interested in establishing a
dialog with Japanese and German
videotape companies that he feels
are in the forefront of the emerging
video revolution.

Revivals Bow At
Electric Circus

NEW YORK-The Electric Cir-
cus discotheque here has inaugu-

rated a Saturday night program of

live rock’n’roll revival concerts.

The move, according to Deborah
Day. the Circus’ manager and pro-
gram director, is in response to a
growing demand for 1950s nostalgia
rock’n’roll.

The concerts are held in the lower
level Electric Room of the club. So
far, they have featured such per-
formers as the Elegants, Shirley Al-
ston (original lead singer of the Shi-
relles), the Impalas, the Belmonts,
Randy & the Rainbows, the Clef-
tones, the Earls, Del Vikings. the
Duprees, Bobby Grandville & the
Kings with a tribute to Elvis, Little
Anthony. the Crystals, the Teen-
agers, the Chiffons, the Crests, and
Fred Paris & the Five Satins.

According to Day, the groups are
recreating such *50s and '60s hits as
“In The Still Of The Night,” “He’s
So Fine,” “Uptown,” “Dedicated To
The One I Love,” “Where Are You
Little Star,” “Teenager In Love,”
“Tears On My Pillow.” *Under The
Boardwalk™ and “Up On The
Roof.”

There are two shows, at midnight
and 2 a.m. Between shows, 1950s
rock’n’roll records are spun by
Frank “Lucky™ Valentine.

Among entertainers that Fleisch-
man is reportedly considering for
the Studio 54 video concert program
are Roberta Flack, James Brown
and Ray Charles.

In seeking syndication for pro-
posed programs in this country,
Fleischman hopes to negotiate FM
radio simulcasts with television sta-
tions agreeing to carry the concerts.

Playing a significant role in the re-
alization of Fleischman’s video con-
certs program for Studio 54 is the ex-
istence of a 24-track recording
studio, Soundworks, in the base-
ment of the club’s building.

The studio was acquired, along
with a lé-story office building, as
part of the $3 million package
Fleischman reportedly negotiated
for Studio 54. Fleischman is said to
have out-bid such music industry
personalities as Neil Bogart of
Boardwalk Entertainment and Dick
Clark for control of the lucrative
package.

Soundworks, with connections to
its recording facilities available
within Studio 54, will be used exten-
sively in the recording of conven-
tional records and soundtracks to
proposed video programs.

Although Fleischman expresses
confidence that most of the old Stu-
dio 54 clientele will flock back to the
club when it re-opens its doors, he
has. nonetheless, been cautiously
testing the waters for consumer reac-
tton.

Over the last several weeks,
Fleischman has bee closely monitor-
ing response to a series of Saturday
night parties at the club, promoted
by an organization called Inter-
national Events & Communications.
(IE&C).

IE&C is headed by Stanley Alter-
man and Amira Benzion. Under a
short-term leasing agreement with
Fleischman, IE&C is sponsoring a
number of dance events with live
performances by the Trammps, the
T.K.O. dancers and others.

According to Benzion. the shows
have been drawing a broad cross-
section of disco-going patrons. in-
cluding an encouraging number of
Broadway entertainers from such

shows as “Chorus Line,” “Sugar
Babies,” *42nd Street” and
“Amadeus.”

Even before IE&C undertook the
promotion of its shows, Studio 54
was showing that it had not lost any
of its drawing power.

For several months prior to the
inauguration of the IE&C produc-
tions, entrepreneur Mike Stone had
been packing audiences into the

room with a series of “We Are Fam-
ily” parties featuring such entertain-
ers as Grace Jones, Taana Gardner,
Jimmy Bo Horne. Ecstasy. Passion &
Pain. Change & Mtume.

Charging $10 per person for
members, and $12 per person for
guests, Stone was able to fill the
giant hall even though the room was
still under the control of Rubell &
Schrager and no liquor could be
served.

According to Stone, his audiences
at Studio 54 included a generous
spattering of celebrities including
such famous names as Andy Warhol
and Bianca Jagger.

To make way for the new regime
at Studio 54, Stone has since shifted
his operation to the troubled Bond’s
discotheque in the Manhatan
Times Square area.

Bond’s, a multi-million dollar
club that never really caught fire
with this city’s disco audiences, most
recently featured a policy of live
rock’n’roll entertainment. Under the
direction of promoter Charles Mar-
tin, it featured such top rock'n'roll
acts as the Clash to sellout audiences
until Martin and John Addison,
Bond’s owner. parted ways more
than a month ago.

The “We Are Family™ parties at
Bond’s will be bigger than those
staged at Studio 54, according to
sources close to Stone.

Meanwhile, one of the primary
problems Fleischman must solve is
the notoriety that plagued Studio 54
under the leadership of Rubell and
Schrager.

Upmost on his mind is the club’s
public image as a source of ready
drugs for high-flying socialites. *We
know that we will be under constant
scrutiny by federal law enforcement
and other agencies, and we intend to
do everything in our power to insure
that the law is not broken.” states
Fleischman with fervor.

Added to his efforts to keep the
“new"” Studio 54 image drug-free,
Fleischman will also work towards
changing its elitist image. He prom-
ises to make the room “more acces-
sible™ to the general public. In keep-
ing with this plan, the reactivated
club will have an open admissions
policy.

“This does not mean that we will
admit every rag-tag group that
comes in off the streets.” Fleischman
cautions. “We will still screen people
at the door, but we will do it with
style. We are a hospitality oriented
group of people, and we do not in-
tend to forget that our customers are
our most important asset.”

THE
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Disco Business

NEW YORK—The Rolling Stones’ new 12-inch
33% r.p.m. record is a return to good old fash-
ioned rock 'n’ roll. Titled “Start Me Up” and
taken from their “Tattoo You" LP, the cut runs
3:32. Along with Mick Jagger's gruff vocals and
the group's riveting and twangy guitar chords, is

Disco Mix

Roseland

By BARRY LEDERER

pounding percussion and a vibrant hand clap-
ping backbeat. Produced by the Glimmer Twins
and remixed by Bob Clearmountain, the Stones
again prove their durability.

x x  x
Moby Dick records has found the right com

bination in redoing classic songs of the past
with its remake of “You're The One." It is avail-
able as a 12-inch 33% rp.m. disk and per-
formed by The Boystown Gang. West Coast dee-
jays who previewed the record found that the
original melody and powerful drive of this
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former hit by Little Sister, has been maintained.
When slowed down the tune becomes perfect for
late night dancing. The flipside is “Disco Kicks”
and is a treat with tracks that sizzle from begin-
ning to end. Bongo and percussion instrumenta-
tion provide a hot break. Deejays will no longer
have to rely only on imports for high energy as
"Disco Kicks” certainly fills the bill. The disk
was produced by Bill Motley. Moby Dick will
make available to deejays, the Canadian remix
of “Remember Me/Ain’t No Mountain High
Enough” by Denis LePaige and Joe La Greca as
well as a new instrumental remix of “Cruisin’ In
The Streets” by Trip Ringwald, Craig Morey and
Mike Lewis.
* Kk

Janni Petrera, freelance disco consultant in
Rome, reports the continued dominance of
funk/r&b music in the city's major clubs. Such
artists as France Joli, Evelyn King, Cheryl Lynn,
Denroy Morgan and Susy Q. are favorites. Ac-
cording to Petrera the major source for new
product is through Goody Music, a local well-
stocked store in Rome. Owner Claudio Donato
supplies the deejays with the newest releases in
rock and disco that include “Spellbound,”
Siouxsie and The Banshees; “Ceremony,” New
Order; “New Life/Shout,” Depeche Mode; “No
Where To Hide,” Voyage; “Stars on 45 Volume
2", "Skank,” Crashers; “Coming to Get You,” To
Kalon. Donato's own label, Fulltime Records, has
released a 12-incher titled “Lucky Day” by Jab,
as well as an album by Rainbow Team. Both
disks have been available only in Italy, and
American labels should seek distribution here.
Also available on his label is the “Fulltime Sum-
mer” LP, a compilation of current matenal by
Kano, Rainbow Team, Selection and Jimmy Ross
mixed by Rome deejay, Marco Trani.

* Kk *

Following the success of France Joli's “Gonna
Get Over You™ Prelude Records has made avail-
able a 12-inch 33% r.p.m. of this hit in Spanish.
The mix by Francois Kevorkian and Ray Reid
should delight Joli's fans as this new version
does have special appeal. Recorded in Mexico
City, the translation loses some of the punch of
the original, but there is no doubt that this disk
will find acceptance. The flipside offers the in-
strumental tracks of the tune.

* kK

Recording for the first time for Prelude, Vicki
Sue Robinson's new release is titled “Hot Sum-
mer Night."” This 5:55 minute 12-inch 45 r.p.m.
energetic rouser, has the artist singing, rapping,
chanting and moaning sexily. A driving beat pro-
vides intense disco dance material, and a fresh
sound for the artist. The B side is “Hot Version”
and is the instrumental of the A side. This re-
lease was produced and arranged by Warren
Schatz.

To Be Axed
For Offices?

NEW YORK — The Roseland
ballroom, a New York City institu-
tion for more than 60 years, may
soon be demolished to make way for
a high rise office building.

The famous dance hall on Man-
hattan’s West 52nd street, had been
in the Brecker family since its con-
struction in 1919. Following the
death of its founder, Louis Brecker,
the room was managed by Nancy
Brecker Leeds, Louis’ daughter, who
faithfully continued presenting the
best in dance music, from big bands
to disco.

However, Brecker-Leeds sold the
building earlier this year to real es-
tate developer Albert Ginsberg,
while continuing to maintain the
room’s old policy under a leasing ar-
rangement with Ginsberg.

News of the pending demolition
of the hall has resulted in an altera-
tion of plans by British theatre pro-
ducer Cameron Maclntosh, who, in
association with Andrew Lloyd
Webber, had been negotiating to
stage the hugely successful British
musical “Cats” at the Roseland.

MaclIntosh and Webber report-
edly selected the Roseland because:
“Cats” needed an “unusual” arena
with “very wide performing space,”
and because of the shortage of avail-
able theatre space in the Broadway
district for the upcoming 1981-82
season.

From all appearances, however,
Roseland may be around for a while
longer, as Ginsberg reportedly needs
access to an adjacent parking lot to
provide him with enough space for
his proposed complex. That parking
lot is owned by the powerful Shubert
Organization, and the Shuberts are
reportedly not involved in negotia-
tions with Ginsberg for the sale of
the site at this time.
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See Page 52

DISCO & DANCE REC.

MAIL ORDER SERVICE
Retail » DJ « imparts & U.S.

Tetex: 230 198 SWIFT-UR (MAIL-O)
Call or write us—Fastest service, best
stock and cheapest retail price on U.S.
and imports. Send for our FREE lists of
imports, 12’ Discs, and U.S. LP’s.

Call us about our AUTOMATIC

MAILING SUBSCRIPTION—
SERVICE—personalized to the

needs of your disco or area.

We export to DJs in all countries (retail
only).

All orders are shipped immediately U.P.S.—
We give personal attention to your needs

MAIL O DISC RECORDS
40 SOUTH MALL, PLAINVIEW, NY 11803
PHONE (516) 694-0088

NEW 12'—Rick James (Super Freak), Cerrona (Trippin oa the
Maon), Frankle Smith (Remix), Boys Town Gang (Disco
Kicks), Original Mass Disco Kicks, Commodores. Patrick Her-
nandez, Cerrons, Lyne (Magician), Capricorn, Patrick Crow-
ley, Kim Larsen, Vicky Sue Robinson, Enigma () Love Music
Mediey), Ellle Warren, Visage (Remix), Logo (Caribb. Disco
Mediey), Teena Marle, Spandau Ballet (New) Despeche
Mode, SOS Band, Fantasy, Bros. Johnson, Abba, Visage (Re-
mix), Hary Chalkitis, Viiage Peopie, Shailmar (Uptown Festl-
vat), Chaka Khan, Jacksons (Walk Right
Now), Stars on 45 Vol. 2, Uniimited Touch
(Remix), Material, Hl Gloss. Change (Stop
For Love), Nick Straker Band (Both), BBQ
Band, Shampoo, Llo, Sadane, Kumano
(New), Joy (Baby Dance), Funk Masters (Bo
Cool), Unlimited Touch (Remix). Stars on 45
Vol. 2 (New), Material, Sadane, Prince
(New), Gap Band (Yeaming), Sea Crulse
(Beach Boys Mediey), Amii Stewart, Slevie
Winwood, Sea Cruise (Beach Boys Medley),
Magnifique, Magazine (Medley), Quick
(Zulu), Vivien Reed, Nite Force, Cheryl
Lynn, Shock (Angel Face.)

IMPORT LP’s—Boys Town Gang (Canadian
Remix), Capuccino, Studio 54 Vol. 3, Carol
Jlanl, Roberta Kelly, Amanda Lear {Incog-
nlto), Freddie James, Companion, Maga-
zine (Medley), Vera, Harry Chalkils.

CICCO PRODUCTIONS

TEL: (212) 391-8040

25 W- 38th St
New York, N.Y. 10018
TELEX: 237702 CICCOUR

DANCE WITH US: NOW AVAILABLE
o 12" WORLD INVADERS—VS
127 LP’s 12" HOLLYWOOD—VS
The Thrillers Range Roberta Kelly 12" ROLLER DANCER-VS
The Troubador Navach Disco Cross 12" THEM CHANGES—BS
Lio Discoscene Goody Music Orch. 12" KEEP DOIN" THAT THING—
Matt Orchestra Danielle Devred Hits from nalyu ; VS @ . o
Passengers— Charme—Nice D {Disco Bambina; 12” MOVIN'  VIOLATION—V:
Midnight Crarme—Stop Loving The Oceans LP DANCE IN AMERICA
Kasso You Hiroshima MEDLEY
Chartes Cannon Seba—! Feel It Now S. Esmeralda 12" GIBSON BROTHERS—
Shampoo Obersix The Rah Band SHEELA
Sunfiower Jack Fergusson—Hop- PYlon 12" LOBO—CARIBBEAN DISCO
Tileface scotch Jinny Flamboyants LP CHOCOLATS—MEDLEY
C. Cecchetto Colorado 12" COMPUTER 2
Strange Affair 12 SANDRA
Fug Time Slrlmr'ner 12" CAPRICORN—POWPOW
: estival  featuring 12" VIVIEN VEE—PICK UP
iOJ grd:ers Write or Call for our gano?ﬂoog} -;VVTO 15 SKYDIVER—NEW
ull Catalogue top Me ST. ol.
L —— 3-Medley JUST RELEASED:
ol 12" PILGRIM FATHER ORCHESTRA-—
WE EXPORT SAME DAY SERVICE TOUCH ME DON'T STOP
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L OUKING FORWARD
10 THE EIGHTIES

Celebrating the renewal of our on-going relationship with CBS Records, now in its eleventh

year. Philadelphia International Records, Kenny Gamble and Leon A. Huff announce soon-
to-be-released albums by the above artists.

*Single releases, July and August 1981:

Teddy Pendergrass: "I Can't Live Without Your Love." ss o2a62 F / F TEE N YEAR S OF CHAR T B UST/ N R E COR D S
/;;37m éa:/Se{/e.' “Rm%k/ngyPneL/Qmonig and the Boogie Woogie Flu. zss 02308 Kenneth Gamble
e Stylistics: "What's Your Name?" zss 02195
'LP/ Closer Than Close” FZ 37458 Leon A. Huff

PHILADELPHIA INTERNATIONAL RECORDS ©)

Bop ‘The Sound Of Philadelphia”
Making Music History — Tenth Anniversary

Distributed by CBS Records © 1981 CBS Inc

WWWwW.americanradiohistorv.com
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~ DiscoBusiness

General News

- NewProducts |

MOOD COb TROLLEF —Litelab s ‘‘Miod Controller” is a four channel system

which newdidales six-boot tubes each with 20 miniature lamps. The system,

with a £595 price tag -an ke used with or without music input. With music

input eithe- mu sic burs: or musi: pause :an be selected. Without music input

the confrol =r zan sequence the light tubes in forward, reverse, or both direc-

tions. Tke it can be order2d with zith 2r clear or colored tubes that can be
bent into ary shape, or with clear flexible Tygon tubes.

e
COMPACT WIXER—This L nit, model DM500 from Numark of New Jersey, is
a profess ore| stereo mixer/preamplifier. It features stereo phono/line in-
puts, mic inauts, slide controls for cueing and fading, and is designed for
disco p.a., video and movie applications.

LIGHTING CONTROLLER —Discc Motion Ltd. of New York has begun market-
ing its new lizhz ng cort-ollers, the four :hannel model DML 415, left, and
the three chawneal, model DML 3&C, right. ~he units are designed to fit almost
every lighdng requi-ement from 1 sco to ir -store display, according to Ben Di
Dor ato, ot Dis=c Mztion. Forced aw cooling, exclusive dimming modules, and
simplicity >f { eld se-vice are among the features of the units. The model DML
38C can haneke up to 830 watts of power per channel, while the model DML
415 though sormally capable of handling up to 1,500 watts of power per
channel, Gan ze modified to handle loads >f up to 2,200 watts of power per
charnel.

Chartbea

® Continued from puge 6

In Love.™ Presley’s number two hit
from '62. Martino hit 51: Williams
made 88.

And. purely for the sake of com-
pleteness, we will add that Ralph De-
Marco hit number 91 in 1959 with
“Old Shep.”™ which Presley took to
number 47 three years before.

Maybe you can usc that line as an
ice-breaker at your next party.

Maybe not.

*  x *

Nicks Clicks: Foreigner notches
its first No. | album this week with
“IV” (Atlantic), but nipping at its
heels is Stevie Nicks’ *Bella Donna™
(Modern). which leaps nine notches
to number three. Nicks’ single with
Tom Petty & the Heartbreakers,
“Stop Draggin® My Heart Around.”
also leaps into the top 10 this week.,
vaulting 15 points to number six.

This already tops the number 10
peak of Petty’s previous biggest
single to date. “Don’t Do Mc Like
That.”

In just two chart weeks. Nicks
solo album has already surpassed
the peak positions of her last two
LPs with Fleetwood Mac. “Tusk™
peaked at number four in Novem-
ber 1979 " Live™ hit 14 a year later.

Foreigner’s breakthrough to No. |
comes after three near-misses. The
group’s 1977 debut album had five
weeks at number four: 1978
“Double Vision™ had eight weeks at
number three; 1979y “Head
Games™ had three weeks at number
five.

Foreigner also collects its cighth
top 15 single this week as “Urgent”
Jumps three points to number 15.

* * *

Royal Flush: We don’t know
exactly what this means. but it seems
worth pointing out: None of the al-
bums that were in the top 10 as
recently as June 20 are stll listed
there. The longest-running current
inhabitant is the Moody Blues’ LP.
which is only in its ninth week in the
top 10. Runnerup is the Rick James

® Continued from page 12

any promotional tapes of individual
songs. Consequently, ncither Poly-
Gram nor MCA supply it with any
promo tapes.

“When album rock came along in
the 1960°s there were record com-
panics such as Buddah and Kama
Sutra who did not want to partici-
pate. who did not want to get in-
volved with FM radio. We under-
stand where these labels are today,”
says Pittman. *We can’t expect every
record company to have the vision.
PolyGram doesn’t really have any
acts that we want, and as for MCA,
we have Tom Petty through his man-
ager. The doors are still open. We
will give them opportunities to get
on board. But if they don’t want to.
God bless them. If we play a hit 500
times a year, on our rate card that is
$1.5 million worth of free advertis-
ing.

“This is the big time.” says
Pittman. “It is the first time music
and television have been done on
this large a scale. It is a new form,
and our promotion should be stag-
gering. It should blow their socks
oft.”

Director of promotion at MTV is
John Sykes, who says there will be a
double promotional thrust on air
and off-air.

An example of an on-air promo-
tion that MTV is doing is a “one
night stand”™ with Journey. which
will be a contest where the winner
and three friends will win a round
trip Lear jet flight to either Los An-
geles or New York to see Journey in
coneert.

The winner and friends will be
picked up athome by limo. driven to
the ncarest airport where the MTV
L-25 Lear jet will be waiting. On the
seats will be a tour jacket, a Sony
Walkman, and an entire collection
of Journey tapes. The winners will
be served food and have access to an
air-to-ground phone through which

they will talk to the members of

Journey.

Once in L.A. or New York, they
will be limoed to dinner and then to
the concert. After the show, they will
geta chance to mecet Journey in per-
son. Following the meeting with the
band. they will be limoed back to the
airport and then flown back home
the same night.

“Is a fantasy thing for anyone
who is 12 or 4.” says Sykes. “At the
same time. we will do a low key ap-
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proach. We will send anyone a MTV
poster, for maybe postage and han-
dling. Or MTV bumper stickers. We
will be doing on-air promotions like
this to supplement the major efforts
we put on. The nice thing is that all
the promotions are nationwide.”

For off-air promotions, MTV is
looking to enlist the aid of dealers in
setting up a tv monitor in the record
stores, along with various merchan-
dising materials.

“Having the monitor on, and hav-
ing someone see a Pretenders video,
it helps when there is a Pretenders
record a few feet away. What we can
also dois tie-in to one of the concerts
we have. The record store could put
thatband’s catalog on sale that night
and host a mini-coneert.”

MTV will supply retailers with a
“survival kit” full of buttons, post-
ers, stickers, markers, guitar picks
and other such material. Sykes says
that so far Record Bar. Trans-
continent, and Licorice Pizza have
contacted him to get involved in
joint promotions.

“[Us really an exciting way to sort
of wake up in-store advertising.”
says Sykes. “Before, it was putting
up a Billy Joel poster and walking
out. Now anything goes. You can do
in-store concerts, discounts, buy an
album and get cable installed at half
price. We are telling the cable oper-
ators that they should go to record
stores. Not only will it help stores
draw traffic, but it will help cable get
more subscribers, because it is free
exposure at the record stores.™

* * *

Does CBS cable, which will debut
Oct. 12 with three million sub-
seribers, find rock’n’roll shows “not
sufficiently cultural.™ as one pro-
ducer was recently told.

“No.” says Bob Willis. vice presi-
dent of programming. I want to
present it, but not just performances.
I want to put it in another context. |
would love to fashion a show around
the art of the working class with
Bruce Springsteen and Martin Scor-
cese. With that sort of structure. you
can provide a context for the music.”

In the meanwhile, CBS Cable is
planning shows about Eileen Far-
rell, the Lincoln Center Chamber
Musie Society. “The Jack Gilford
Show.™ songwriters on Broadway.
and “Frankie & Johnny™ with
Glenn Turman and Aretha Frank-
lin.

album. now 1 its seventh wp 10
week.

Aiding this turnover is the fact
that two former No. 1 albums fell
out of the top 10 this week. REO
Speedwagon’s string of consceutive
weeks in the top 10 snapped at 28:
Kim Carnes’ at 12.

That statistic doesnt reallv do jus-
tice 1o the REO album. because so
many of its weeks were at the top of’
the chart. It was ranked first or see-
ond a total of 22 weeks.

* * *

Motown Magic: Diana Ross & Li-
onel Richie’s “Endless Love™ (Mo-
town) holds at No. | on Billboard’s
pop chart this week as it moves up to
No. [ r&b. IUs the 90th No. 1 r&b hit
for the Motown family of labels
since Billboard inaugurated its
weekly black musie chart in 1965,

Since 65, a total of 78 singles have
hit No. I on both the pop ana r&b
charts and now 30 of those smash
hits are on Motown.

Diana Ross accounts for nine of
these pop and soul toppers. with
“Endless Love™ joined by “Upside
Down.” “Love Hangover™ and
“Ain't No Mountain High Enough™
from her solo career plus five Su-
premes hits: “Someday We'll Bz To-
gether,” “Love Is Here And Now
You're Gone.” "You Keep Me
Hangin® On.” “You Can’t Hurry
Love™ and “Back In My Arms
Again.”

* * *

MOR Champs: The Carpenters’
“Touch Me When We're Dancing”
(A&M) is stalled at number 16 for
the fourth straight week on the pop
chart, but this weck elimbs to No. 1
on the adult contemporary survey.

IUs the duo’s 15th No. I AC hit,
which is almost certainly more -han
any other act in the 20-year history
of the chart. (There are some things
even Chartbeat isn’t willing te re-
search.)

The Carpenters have missed the
AC top 10 with just two A-sides in
their 12-year history: “Ticket To
Ride.” their first single, which
peaked at 19, and “Calling Occu-
pants Of Interplanetary Craft.” their
easy listening-meets-new wave pop
hit, which topped out at 18.

That's consistency.

Solid Smoke

® Continued from page 50

like Wilson Pickett if he wants to,”
says Tee. “He’s definitely contem.po-
rary but with a lot of pre-disco in-
fluence.”

The first three albums on the new
War Brides subsidiary are “Tempta-
tion™ by Holly Stanton, “Contents
Under Pressure™ by Roy Lonev &
the Phantom Movers™ and “Rising
Stars of San Francisco.” an anthol-
ogy of 11 Bay Area new wave bands
like Eye Protection, Fun Addicts
and the Pushups.

Loney had previously cut two al-
bums for Solid Smoke, which have
now been shifted over into the War
Brides catalog. Stanton, making her
debut for the label. also gets the first
War Brides single with her take of
“Just A Little,” the 1965 Beau Brum-
mels hit. Stanton performed the
song for a June airing of “Solid
Gold.”

For The Record

LOS ANGELES—It was in-
correetly stated in Executive Turn-
table (Billboard. Aug. 1. 1981) that
new MCA Music President Leads
Levy is based in New York. He is
based in Universal City, Calif.
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~ ‘Stars’ Inspires Slew Of Covers

Some With Twist: Original Acts, London Philharmonic

o Continued from puge 4

six segue 45s appear. and “Hooked
On Classies™ was held off the No. |
spot only hy the Shakin® Stevens re-
vival of “Green Door.™

“Back To The Sixties™ by a band
called Tight Fit on the Jive fabel is
number four: “Beach Boy Gold”
(Sonet) is number 11, and the Dutch
“Caribhean Disco™ (Polydor) iy
listed at 14, Tied at 27 is the Abba-
styled “Stars On 457 follow-up and
“Startrax Club Disco.” on Picksy.
which mainly features Bec Gees
sounds.

Inevitahly. where soundalikes are
concerned. there are duplications.
Forinstance. MCA has “Hot Licks.”
hy a group called the Silhoucttes.
scamlessty linking hits of the Shad-
ows. Chff Richard’s onetime backup
hand. Creole Records, too. has a
Shadows™ soundalike band. Mojo,
working over “Apache™ and
“Footapper™ and others under the
title “Dance On.”

In terms of nearness to the origi-
nal. MCA perhaps has the edge be-
cause ity segue single was recorded
by original Shadows engineer Peter
Vince, while CLff Richard's guitarist
Martin Jenner is in the band.

But thereis growing action among
original artists  repackaging  their
own hits over a powerhouse disco-
type backing. The Hollies, though
now with Polydor. reflect their EMI
hits of the "60s on “Hollie Daze™ for
their old label. 14 songs incorpo-
rated.

The Supremes “Hit Medley Parts

I And 27 was actually first out carly
last year via Motown, but is now
being heavily repromoted. Capitol
has “The Beach Boys Medley.”
while a group called Gidea Park
sounds like the originals on “Beach
Boy Gold™ on Sonct and Adrian
Baker s in the impersonation race
with “California Gold™ on Polo.

First punk scgue medley is “A
Tribute To The Punks of 19767 pro-
duced by Dave Goodman, formerly
studio mentor for the Sex Pistols,
and that s on the new Abstract la-
bel. Sam Cooke and the Four Sca-
sons are among the latest pop names
to get the soundalike treatment—by
Bandanna (Dakota Records) and
Gidea Park again (Polo), respee-
tively.

The Dutch-produced “Stars On
457 series featured the Beatles in vol-
ume one and Abba in the second
cdition. masterminded hy Jaap Egg-
crmont (Billboard. Aug. 15, 1981).

But the most off-beat so tar, ad-
vertised by RCA as “the ulumate in
disco classics™ and available in hoth
12-inch and 7-inch formats is
“Hooked On Classics™ hy the Roval
Phitharmonic Orchestra.

Amid the disco gimmickry there
are picces of Tehaikovsky's “Piano
Concerto Number One.” Mozart's
aria from “The Marriage Of Figaro™
and part of Mozart's “Svmphony
No. 40.”

According to Sidney Wicebloom.,
the orchestra’s personnel manager:
“We enjoved making the record. We
could hear the disco beat banging

away in our hcadphones as we
played and it made us bounce more
than usual.”

However, even the musicians are
surprised thatithas been such a run-
away hit. Whereas the orchestra des-
perately needs money to subsidize
its costly London concert presenta-
tions, the recording session went
ahcad onastraightstudio session fee
as opposed 1o a royalty deal, so re-
wards of a top chart item for them
are small.

The London Symphony. inaden-
tally. has total sales in excess of 2.5
million alhum units for its *Classical
Rock™ series of recordings. which
have also spawned scllout concerts
at the Royal Albert Hall here.

Now. from Holland, comes an
imitation of the original “Stars On
457 Peter Koclewijn, one of the
leading rock artists in the Nether-
lands. has put together a medley of
Rod Stewart hits under the title
“Rock Heroes,”™ and handles the im-
personation himself. He's long been
regarded as Holland's “answer™ to
Stewart.

Also in Amsterdam, local disco
singer Lobo has come out with “The
Cartbbean Disco Show.”™ which fea-
tures a medley of soundatike Harry
Belafonte old hits, such as “Island In
I'he Sun™ and "Day-O." This looks
like another international hit scgue
single. already top 20 in the UK.

Yet another version of the “Stars
On 45™ original format is a parody
by Dutch-language comedy act
Rubheren Robbie, humorously hun-
dling a medley of Dutch hit songs.

CHROME ON THE RISE...;::c0m0mmmmmmmmmrmmrnrrereses
R LR S SRS

U.K. Boosts Prerecorded Tape

e Continued from puge 4

Sonv's Walkman advertising. Poly-
Gram is responsible for the “Tape
Trail™ push and EMI for “Miles OF
Music.”

At the same time. more thought is
being given o packaging and dis-
play. Blister cards. twin packs and
box displays are increasingly used:
retailers arcinvesting in more visible
racking systems to replace the old
locked-up look of carly cassette
browsers.

Companies now vie with cach
other to find fresh ways of exploiting
tape. T'wo for the price of one otfers
arc commonplace. The most daning
and controversial variation on the
theme has come from Island. with its
One Plus One coneept one side a
complete album. one side a blank
tape. all for $8. less than the cost of a
full-price album. More than a dosen
titles arcinvolved. featuring Cat Ste-

‘ROCK ON

® Continued from page 3

fieree street violenee and rioting that
still goes on in various U K. cities.

The report cites several of the
points emphasized in that story. in-
cluding the withdrawal by Decea of
an album of “O1” music. titled
“Strength Through OL™ seen as a
reference to the Nazi slogan.
“Strength Through Jov.™

This came after media attention
on extremist right wing involvement
in rock after the Southall riots in

West London when skinheads
rampaged. brundishing racist
propaganda.

However, the report says that

vens, Bob Marley. Grace Jones,
Todd Rundgren. Steve Winwood
and other major numes.

Island’s inittative  was  roundly
condemned by the BPL which feltits
arguments for a blank tape levy were
not much helped by having a mem-
ber company practically incite con-
sumers 10 ipe away.

But Island chairman Chris Black-
well told the music press he was all
in favor of a levy at least One Plus
Onc ensured some copyright music
was sold along with the blank wpe.
he claimed. And Blackwell put into
words what the record industry. de-
spite vears of high cassetie prices. al-
ready knew: “The fact is that prere-
corded cassettes are not as good
value as record alhums: the pack-
aging is not as substantial. the art-
work necessarilv inferior.”™

There was another significant
thing about One Plus One: they

RIGHT’

right wing links with rock go back
some vears carlier. In 1979, the
Young National Front launched a
Rock Against Communism move-
ment here, in response to the Rock
Against Racism campaign of the
Anti-Nazi League.

The report savs the National
Front “commissioned™ rock groups
with violent and racist views to play
numbers hike “Kill The Reds™ and
“Master Race.” “But more disturb-
ing sull.”™ says the report, “is that
groups like the National Front are
attaching cadres of young racists to
the tollowers of better-known rock
bands with an established skinhead

appeal.”

were chrome tpes. the first UK.
range o use the formulation. Sud-
denly quality had become impor-
tant. A&M was quick to follow suit.
with the two for the price of one
chrome range “The Classics.”™ Now
practicalty evervihing the company
releases is on chrome. The rush to
chrome has become a stampede.
somewhat to the satustaction of
BASI. which has been vainly sing-
ing the praises of chrome dioxide
formulations for some years.
“Suddenly.™ says audio video di-
rector Henry Pattinson. “all the
record companies are after us on
chrome. iterally all of them. and just
since the beginning of this year.”
They are starting at the classical
end. where guality is most impor-
tant, he savs. EMI Records, for in-
stanee, has launched 16 digitally re-
corded classical tiles. ranging from
(Continued on page 56)

U.K. Report: Racists Push
Propaganda at Concerts

Itis in this context that the highly
successful chart bands Bad Manners
(current hit *Can Can™ on Magnet)
and Madness (last hit “Grey Days™
on Stiff) come into the picture.

The National Front claims. ac-
cording to the report. to have distrib-
uted hundreds of copies of its youth
newsheet “Bulldog™ at a Madness
concert. The report also describes
how Bad Manners “struggled™ 1o
give a Hammersmith Palais per-
formance confronted by a large
group of skinhcads chanting “Sicg
Heil™ non-stop.

I'he Madness response: “When
we hear propaganda is being distrib-

(Continued on page 55)
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THAT’'S AN ORDER—Frank Sinatra accepts the Order of the Leopard medal,

making him an honorary king, from Bophuthatswana president Chief Lucas

Mangope. Sinatra recently played a nine-day engagement in the country,

which was granted its independence from neighboring South Africa, after he

made sure apartheid was not practiced at the concert. Sinatra reportedly re-
ceived $2 million for the concert series.

Block Versus Nolans
Suit In U.K. Limbo

LONDON—-A High Court case
involving the Nolan Sisters, Epic
U.K. chart act that has reportedly
sold a million album units in Japan.
and top concert promoters Derck

Block and Mel Bush is in a state of

legal limbo for at least & month.

It is a contract dispute. Three of

the four Nolan Sisters are involved.,
the other too young by law to be
served, plus their father, Tommy
Nolan. an ex-singer. They're being
sued by the Derek Block Agencey for
alleged breach of a 1978 exclusive
agencey contract.

The case is also against the Mel
Bush Organization, alleged to have
conspired with the Nolans to hreak
the contract.

The Notan family has given
depositions in court, pending a fur-
ther hearing in the casc. that they
will notacceptany offers of employ-
ment from agents other than Block
without first consulting Block. And
Tommy Nolan and the Mel Bush
company have pledged not o “in-

duce or procure™ any breach of the
1978 contract.

Block's lawyer said in court that
the interim agreement is not meant
to dispose of the dispute. but merely
to hold the position until the next
hearing. The Nolans have given six
months notice to ternminate their
1978 worldwide agency agreement
with Block, and the deal expires in
mid-December.

Swedish Studios Sold

STOCKHOLM —Muarcus  QOster-
dahl, head of the Marcus Music AB
group here, has sold his Swedish
recording studios and duplication
plantto S.J. Langenfkiold. of Sound
Trade hereo though he's retaining his
recording and publishing interests in
Sweden.

But from now on, Osterdahl is
concentrating his main energies on
his UK. operation. Marcus Music
U.K.. West London, where he runs a
music complex which includes 24
and 46-track recording studios.

Baby Extends Distribution
Pact In ltaly With CGD

By VITTORIO CASTELLI

MILAN—Baby Records, one of
Italy's most successful and consist-
ent independents, has extended its
distribution pact with CG D Messag-
gerie: Musicali for another three-
vear period.

Says Franco Crepax. CGD man-
aging director: “Our relationship
has become so strong that we've re-
newed the deal one year betore the
old one was due to expire.”

Projections of the new deal are
based on Baby’s rapid development
to a current sales turnover of around
$7 million annually.

Says Freddy Naggiar. Baby man-
aging director: “The revised con-
tract. which covers Ttalv only. comes
ata time of substantal internationat
cxpansion of my company.”

Three-vear license deals have
been signed with Musikvertrich. via
Jack  Dimenstein. president, tor
Switzerland. based on a projected
500.000 annual unit sale there, and
for Benelux with Hilversum Music
chief Charly Prick.

Naggiar says that independent lo-

cal promoters, pad by Baby in Mi-
lan. will handle product in these ter-
ritories as well as in Germany and
Austria where a similar distribution
deal. but based on a projected two
milhion-unit vearly sale turnover.
has been set with EMI-Electrola.
And a label manager and a pro-
motion chief are specifically as-
signed to the Baby catalog under the
newly signed pact with CBS Spain,
vid the major’s general manager
Sticg von Bahr in Madrid.
Following its policy switch from
artist deals to catalog license deals.
Baby Records is mulling possibilities
of going for similar arrangements in
other countrics. certainly France.

Retail Vid Software

LONDON-Fovle's in London.
one ol the world's most tamous
bookshops.is to stock video software
for the first time. The deal is a coup
for independent video production/
distribution company VCIL. which
will be the store™s exclusive supplier.
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Labels Asked
To Pay For
Disk Airtime

PARIS—Should record com-
panies pay for airtime because a ra-
diostation plays music from their la-
bels?

The National Federation of Free
Radios in France has drawn up a
policy document suggesting that.
The document was intended to clar-
ify the position of the local networks
as to the way they should be fi-
nanced.

The policy paper is slightly con-
fusing, however, because no one yet
knows what the new government in-
tends to do about the free radio is-
sue. Indeed, it continues to jam some
of the “offending™ stations.

Since the socialist government
basically does not approve of com-
mercial radio here, official subsidics
are clearly unlikely. Result is that
the federation is suggesting that
record companies should pay for
airtime, a recommendation seen in
some quarters as “putting the cart
before the horse.”

The record companies maintain
that radio stations should pay royal-
ties on records they play. At present,
the only rights paid go direct to
French copyright society SACEM,
the Soctete des Auteurs, Composi-
teurs et Editeurs de Musique.

But industry organization
SNEPA, the Syndicat National de
I'Edition Phonographique & Audio-
Visuelle, has long argued that the ra-
dio networks should also pay play
fees directly to the record com-
panies.

The record companies say: “Play
our records and pay us.” The radio
stations say: "We play your records.
i's a promotional exercise, you
should pay us.”

Though the new government dis-
approves of commercial radio, it ac-
cepts free radio, at least in principle.
What is generally accepted is that, if
they are to succeed, the free radio
stations can only attract worthwile
audiences by playing the lastest pop
music. And record companies have
to accept that radio adds up to prob-
ably the best form of promotion pos-
sible in France.

Imports of special interest mate-
rial to free radio networks continue
to grow. According to Jean Bielinski
of SBA (Ste. de Biens Audio-Vis-
uelle), who is closely associated with
Radio Lille, the free radio outlet in
the city where prime minister Pierre
Mauroy is mayor, his company im-
ported 142,794 disks from the U.S.
and UK. in 1980. Thadt compares to
79,630 the previous year.

But, Bielinski says: “One problem
is that French record companies no
longer include the catalog numbers
of disks which are no longer avail-
able except as imports.”

Norway Hears
‘Baltic Punk’

OSLO—A style of music described
as a synthesis of “primeval Polish
music and Western rock™ is making
new waves on the Scandinavian
record scene via “Block To Block,”
the debut album from Norwegian
trio De Press.

Featuring Polish artist Andrej
Nebb. who escaped to the West
some years ago, the record has made
De Press the most talked-about new
wave act in Norway. It was pro-
duced by Englishman John Deckie,
known for his work with Magazine.
XTC. Simple Minds, Pink Floyd
and others.

CBS’ Oberstein, 16-Year Veteran
Of U.K. Man, Is Bullish On Future

LONDON-As currently the
longest-serving head of a U.K.
record company. Maurice Ober-

stein, American-born chairman of

the CBS operation, celebrates his
l6th year here by seeing the com-
pany capture the number one slot in
market share in both singles and al-
bums for the second quarter, accord-
ing to figures prepared by the British
Market Research Bureau for the
British Phonographic Industry.

In such circumstances, Oberstein
might be expected to be jubilant. He
is, but that bullish attitude is based
on much longer-term philosophies.
and on a very positive approach to
the U.K. record industry. despite the
pervading and persistent recession.

“The industry here has been hit
hard. perhaps harder than other Eu-
ropean markets,” he says. “and
we've got to try and retrieve the old

status and success. But as a source of

talent, I don’t think the British in-
dustry has ever been stronger.

“1 can never remember a time
when there has been such an incred-
ibly strong flow of talent and such
an eager acceptance of British talent
around the world. I mean, to have a
million-selling album in Japan with
the Nolan Sisters is something that
no one could have predicted.

“And there are British acts getting
success in America and really open-
ing up the minds of people who have
been claiming that such acts are only
right for the British market.

“It's great that we have a Chris
Neal-produced Sheena Easton
breakthrough. We've never been in
a better situation in terms of the
world’s markets than we are now.”

CBS’s success in Britain is particu-
larly gratifying as far as Oberstein is
concerned because it has been
achieved with a powerful contribu-
tion from local acts.

“In the first six months of this
vear, some 88% of our singles sales
came from non-American reper-
toire. That won't last, of course, but
nevertheless I'm very glad to know
we have such strength in our British
repertoire. If vou add to that the fact
that we've always had a much better
conversion rate, if I may call it that,
in taking American hits and bring-
ing them home in Britain than any
of our competitors. you'll see why
I'm proud of the CBS performance.”

Oberstein has made a very em-
phatic point. during his 16 years
with CBS U.K.. of maintaining a
fine balance between the develop-
mentof British talent and the exploi-
tation of established American art-
ists on the Columbia and Epic
rosters.

“I'm amazed.™ he says, “looking

back through the charts of the 1950s
and 1960s, how many American hits
failed to make it in the UK. because
British licensees were using their
British artists to cover the songs.
There wasn’t an international pres-
ence of the American companies. so
I think our arrival here made much
better use of American repertoire
than was the case before we opened
up.”
When Oberstein first arrived on
the British scene, CBS established its
foothold n the market by taking
over the small independent Oriole
company, which had “a modest art-
ist roster.” Oberstein says now that it
would have been “very simple™ to
have made CBS U.K. a straight mar-
keting company. but adds: “It’s al-
ways been CBS philosophy in its
overseas operations to develop local
talent.

“With the kind of repertoire Co-
lumbia has in the States, we could

By MIKE HENNESSEY & PETER JONES

have just taken the product and sold
the hell out of it. If the repertoire is
good, and you've got good record
people. you can always find a way of
making money without investment
and with no origination costs.

“So long as the parent company
continues to deliver, and it always
has delivered. you're only dealing
with winners. You could survive

without a domestic a&r department,
without field talent scouts and with-
out all the other costs in promoting
local acts.”

COVER SHOT—A recent CBS Rec-
ords Australia media presentation
for Jim Steinman’s ‘‘Bad For Good'’
album included a Harley-Davidson
motorcycle, a 40-ft. high video
screen, dry ice and two models, pic-
tured above, outfitted and posed to
resemble the couple on the album’s
cover. ‘‘Bad For Good"' was certified
gold in Australia a few weeks after
its release.

Irish Contest

DUBLIN-The UK., with 11
songs, heads the 17-strong list of
countries with entries qualifying for
the finals of the Castlebar Inter-
national Song Contest this vear,
Sept. 23-Oct. 3.

The only two songs qualifying
from U.S. entries arc by llze Platais
and Paul Chiten. Winning composer
receives $10.000. with $5.000 for the
runner-up, and there's an orchestral
section with a first prize of $3.000.
This is the 16th contest in the series
at the Irish holiday center. Itis spon-
sored by Berger Paints and run by
the Castlebar Chamber of Com-
merce.

Easton To Tour
U.K. In Autumn

LONDON-New star Shecna
Easton, currently enjoying success
around the world, returns to Britain
for a major tour this fall.

The dates will coincide with re-
lease of her second album. to be re-
corded in Colorado’s Caribou stu-
dio. The artist. whose single
“Morning Train™ has topped U.S.
charts, was recently in Japan to pro-
mote her debut album “Take My
Time™ and the single “Modern
Girl,” now also released in the U.S.
Another single, “For Your Eyes
Only,” came out in the UK. June 8.
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It is highly advantageous, avers
Oberstein, to have a catalog as sub-
stantial as the CBS catalog and have
nothing to do but sell that product.
“But of course, that's not the way it
works,” he says. “When they set up
the international division separate
from the domestic U.S. company,
the international side was full of
record people who just werent
happy simply to be a conduit
through which the U.S. catalog
flowed.

“They wanted hits of their own,
and that view runs right through the
CBS international operation. They
always look beyond the profit objec-
tive and seek to develop local talent.
That's true of every CBS company.
whether it is in Ireland. Finland,
Austria or anywhere else.”

What has sustained CBS here in
recent months has been the runaway
success of Adam and the Ants. prob-
ably the hottest act on the UK.
scene. But there have been major
contributions, too. from Shakin® Ste-
vens. Jeff Wayne, the ever-depend-
able Abba, plus the “Stars On 457
from Holland. And then. in addi-
tion. there are the U.S. acts like REO
Speedwagon. Barbra Streisand,
Meatloaf, Bruce Springsteen. Bob
Dylan, the Jacksons and Blue Oyster
Cult.

Oberstein rejects suggestions that
there is some disenchantment on the
part of the consumer when it comes
to the record business.

He acknowledges that there are
retail problems in Britain and that
people in the more mature age
groups have shown an increasing re-
luctance to set foot in record stores.
but he doesn’t consider this to be an
insuperable problem.

“Its true that, in America for in-
stance, records are generally more
available in places where all age
groups may go. British department
stores don’t allocate the same
amount of floor space to records and
tapes.

“But there’s nothing new about
this. 1 don’t really believe there has
been much of a change in the retail
situation over the years. Some of the
major record outlets, like W.H.
Smith, or Boots. or Woolworth, have
an atmosphere in which the more
mature customer can feel perfectly
at home and after all they account
for a very high percentage of the to-
tal business.”

Oberstein accepts. however, that
the problem of bringing the 25-40
year-olds back into the shops is a

(Continued on page 55)
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Unrest In UK.
Prompts Fest’s
Move, Cuthack

LONDON-In the end, after
countiess hours of hassling and ne-
gotiations, the Capital Radio Jazz
Festival, or at least one section of it,
did get under way.

The event, paying a potential
$600,000 in artist wages, was origi-
nally scheduled for two weekends
(July 18-19, 25-26) on Clapham
Common in south London.

But threats of violence forced the
organizers to cancel.

It would have meant a financial
loss to the commercial radio station,
plus the loss of around 40 hours of
broadcast jazz material to be made
available to independent local radio
stations up and down the country.

Finally it was agreed to stage the
program for the second weekend at
Knebworth, in Hertfordshire, where
pop festivals have been staged.

The abbreviated festival inevita-
bly suffered in attendance terms by
the hasty re-arrangement of venue,
with maybe 3,000 there for Ella Fitz-
gerald, Art Pepper and McCoy Ty-
ner topping the presentation on the
Saturday and around 8.000 for Sun-
day’s showcase featuring Chuck
Berry and Muddy Waters.

Festival producer George Wein
proclaimed the event ““a great artistic
success” and says there will be a fes-
tival of some description in 1982.

VID FIRMS,
UNIONS EYE
U.K. ACCORD

LONDON—-A major move
towards solving likely problems be-
tween videogram manufacturers
and the trade unions involved has
been taken here with the signing of a
procedural agreement by the British
Videogram Assn. and the Musicians’
Union.

At the first annual meeting of the
BVA. which has a membership of
more than 40 key U.K. video soft-
ware companies. it was said that its
first objective was “in sight,” namely
the setting up of agreements to antic-
ipate and resolve disputes involving
the unions.

The Musicians’ Union is first to
sign, with others, like the actors’
union Equity, to follow. Now. says
BVA., the next move is to obtain an
interim agreement on rates to be
paid to musicians who appear on
videograms and it's hoped this will
be readied inside six weceks.

A A i e e B L.

MCPS Mood Music
Rates Remain Same

LONDON—The new rate card
from Mechanical Copyright Protec-
tion Society (MCPS) here covering
use of mood music library works in
film, video and slide/tape produc-
tions shows no increases over last
year's rates.

According to MCPS, the basic
reason for maintaining current rates
is “the dramatic increase in license
applications received by the society,
up some 31%, caused largely by bet-
ter communication between the mu-
sic industry and audio/visual users
and by the tighter control of the use
of music as a result of logging of
recordings by studios and facility
houses.™

What's more. says the society. the
non-theatric categories have been

widened to allow transfer from me-
dium to medium, say film or slide/
tape to video. without the need of
taking out extra clearances.

Two new categories have been in-
troduced: one for pay/cable and
one for videograms for retail sale.
There is also an introduction of an
all-media clearance that permits ex-
hibition of product in all media, ex-
cluding commercial advertising. in-
cluding “media yet to be devised.”

MCPS says the maintenance of
rates and widening of categories
comes “after a year of persuading
the audio/visual industries to play
fair in their declarations of music
used in their productions and the
mood music library is reciprocating
over price and flexibility.”
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Albums Promote ‘Record Event’
Classical, MOR LPs In Dutch Market-Tapping Drive

AMSTERDAM—The Dutch mu-
sic industry is spending $800,000 on
a nationwide campaign aimed at
bringing the public back into the
record stores.

The industry is combining to or-
ganize a 10-day record event—the
Platen 10 Daagse—from Sept. 24 to
Oct. 3.

The campaign is built around 52
major record releases due in the fall
and features a special 24-page book-
let that is getting door-to-door distri-
bution to 2.5 million of Holland’s 4.3
million households.

With the cooperation of 800
record dealers, the industry will be
offering a free compilation album or
cassette featuring major artists to ev-
eryone spending a minimum of 25
guilders (about $10) in a record store
during the 10 days. The album,
“Highly Recommended,” features

Survey: UK.
Disk Retailers
Big Into Video

LONDON-—According to a new
trade survey here, UK. record re-
tailers are flocking into the bur-
geoning video market, with around
half those quizzed already selling
blank video tapes, and about 25%
selling prerecorded videocassettes.

Another 25% of dealers say they’ll
be involved in blank tape retailing
some time soon in the future, and
more than two-thirds of those say
they will handle prerecorded video
software also.

Survey researchers see the retail
trade’s initial move into blank
videocassettes as something to be ex-
pected. "Because of their compara-
tively low cost, blank tapes appeal to
even the less committed audio
record and tape retailer, the trader
who has neither the capital nor the
impetus to risk moving a large part
of his operation into video-related
products.

The survey. commissioned by the
Morgan Grampian conglomerate,
took a 5,000-plus record retailer
sample, claiming that represents al-
most the entire British record retail
outlets. There was a response rate of
nearly 45%.

The final figures are seen as par-
ticularly comforting and reassuring
to record companies with strong
video commitments who are now
selling to record outlets.

The survey also shows that 91% of
all dealers currently stocking blank
video tape are “convinced that it’s a
worthwhile proposition dnd will
continue to stock them.”

However, the number of record
retailers stocking the more expensive
prerecorded video tapes is down to
26%.

An fewer still, just 19%, are run-
ning a hire/rental service for prere-
corded tapes. But future prospects
are seemingly more convincing, with
54% of the dealers expressing firm
intentions to run a tape hire library.

Of the percentage already in the
hire business, half have more than
100 different titles in the catalog.
Says the research team: “This surely
shows that record dealers are willing
to meet the challenge of competing
with local hire clubs.”

Few record dealers are. as yet. in
the video hardware business, al-
though 16% say they have invested
in this sector.

By WILLEM HOOS
tracks by CIiff Richard, Julio
Iglesias, Richard Clayderman, Anne
Murray, Thijs Van Leer. James Last
and Roger Whittaker.

Says Nico Geusebroek. head of
the foundation that is organizing the
campaign: “Our prime target is the
over-25 age group. This is why the
repertoire on our premium album is
middle-of-the-road material. We
want to bring the over-25s back into
the record shops.”

The campaign, which has been 18
months in preparation, is the Dutch
record industry’s concerted answer
to two depressing years—1979 and
1980—that saw sales tumble by ap-
proximately 15% per year. All major
record companies are participating
with the exception of WEA and
Ariola.

The focus on the middle-aged
record buyer has been vindicated by
a recent survey. It shows that while
in 1978, 30.3% of the record indus-
try’s turnover came from people
over 40, by 1980 the figure had de-
clined 10 23.6%.

Record dealers participating in
the campaign will be given special
display material with the Platen 10
Daagse logo, including posters, leaf-
lets and streamers. As a build-up to
the 10 days, there'll be an advertis-
ing campaign in newspapers and
magazines and music concerts and
musical programs on radio and tele-
vision will be brought under the pro-
motional umbrella of the Platen 10
Daagse. As a preliminary to the 10-
day event, there will be a special
convention held in the Flint Hall,
Amersfoort, Sunday, Aug. 30, for
record companies and retailers that
will include seminars on various as-
pects of the Dutch music industry
and performances on two stages by
30 Dutch acts who have major
record releases in the fall. Dealers
are being invited to bring with them
as many of their staffers as possible
and Geusebroek hopes for an at-
tendance in excess of 2,000.

Highlight of the 10-day event, on

Dindisc Album:
Danceable Art

LONDON — A legendary
jazzman, a slew of top sessionmen,
and Britain's sexiest dance troupe all
come together on an album project
being put together here by the Vir-
gin-linked Dindisc label.

Still untitled, the album features
the vocal work of Hot Gossip, better
known for their revealing dance rou-
tines on British television, in a set
mixing original material and rock
classics. And among the accom-
panying musicians are David San-
born, Airto Moreira, Harvey Mason,
free-form avant-garde guitarist

Derek Bailey, and on piano the great

Gil Evans, now 68 years old and ap-
pearing for the first time as a side-
man.

The project was developed and
produced by Richard James Bur-
gess, a member of chart band Land-
scape and producer of fashionable
Spandau Ballet. The intention is for
Hot Gossip to choreograph and
stage a complete show based on the
album, which will eventually be
filmed on video for promotional use
and as a marketable videogram.

The dance troupe, who now have
a worldwide record deal with Din-
disc, will be touring rock venues to
showcase the new presentation and
promote the album, which Dindisc
is describing as “Art you can dance
o

Sept. 25, will be a 2!2-hour program
on AVRO tv featuring the winning
Dutch artists in a poll organized by
the foundation. The poll was run in
the one-million circulation AVRO tv
magazine and drew a response of
40.000. As well as the Dutch artists
taking part, Geusebroek hopes to be
able to include at least some of the
winning international artists. Those
unable to attend will be presented
via video clips.

In addition to the MOR premium
record, the industry is also offering a
classical album, “Baroque Plus,”
complete with a 12-page booklet ex-
plaining baroque music and an ex-
pert guide to 100 specially selected
baroque albums.

CBS’ Oberstein
Bullish About
Future in UK.

® Continued from page 54
worldwide one and he still seeks a
way to convert the MOR music
played on BBC’s Radio 2 network
into record sales.

But that apart. he is full of praise
for the music policies of the BBC in
general and totally undismayed at
the state of the U.K. record industry.

“In Britain, we have the world’s
worst recession and pretty well the
highest unemployment rate. The
fact that the record industry survives
at all, and that its decline is less se-
vere than other industries, such as
cars or steel, motion pictures or the
West End theater, is something to be
grateful for.

“But I guess pessimism is a British
disease and so we go on complain-
ing.”

Oberstein is optimistic, oo, about
the prospects for the CBS CX sys-
tem. recently unveiled in the UK.

“The nicest thing about that.™ he
says, “is that it is being offered at the
same price as the existing system.
That means the consumer is getting
value for money and that has to be
good for all of us.

"It means that the industry is at
last fighting the fires. or the plague
at the gate, and is making some
qualitative improvements to give
greater satisfaction to the consumer
for no more money.”

‘Changing Trends’ Kill
Record Sales, Promo
Company In London

LONDON—Record Sales, a sales
promotional company set up five
years ago by Richard Jakubowski,
has gone out of business here, with
the loss of 15 jobs.

Blamed for the failure are “chang-
ing market trends.” Says Jabku-
bowski: “Despite the obvious rise of
the independents, the major record
companies still account for 95% of
the chart.

“The problem is that they are ei-
ther less able or willing to afford to
employ us, and on the other side we
have been unable to cut corners or
cut costs.

“On our promotional side of the
business, we have to accept that the
chart is changing, so it is not easy for
us to offer value for money. It just
isn’t enough to chart a record. Today
it needs to make the top 30 to make
sense.”
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uted by the National Front at our
shows, it looks as though we support
them, but nothing is further from the
truth.

“These extremist groups use our
name so they exploit us and manipu-
late our fans. But what can we do?
These people are very hard and very
aggressive.”

Meanwhile, other groups. among
them the Selector, the Specials and
UB 40, are open in their condemna-
tion of racial politics of any kind.

One band, Sam 69, disbanded at
the end of 1979 mainly because
Jimmy Pursey, singer and leader,
said the members could no longer
cope with “the pressure and violence
that is there at virtually all our
shows.”

The group’s farewell perform-
ance, at the Rainbow Theatre here,
was in the end abandoned because
ofan outbreak of fighting in the hall.
Pursey later said: “We don’t want
this violence and aggression. But
there’s an element who just don’t
have any interest in what we do mu-
sically, just the violence they can get
involved in.”

Peter Bradley, an executive with
the Centre for Contemporary Stud-
ies, says: “The National Front has
given up putting on an acceplable
face to gain voter support at elec-
tions and instead look for shock-

troopers attacted by the uniform of

dress, the violence and the corporate
identity.”

s OAYS UK. STUDY

' Racist Right Rocks
. At Concert Sites

The report insists it is up to the
rock industry and the record com-
panies to “show responsibility and
restraint in stimulating fashions and
images for groups and music which
lean heavily on the symbolism of
Nazi chic.”

But the record company response
is that the smaller and most violently
extremist bands are certainly not
signed to any of the major labels.

As the report says: “Puppet
groups such as the Ventz, Column
44 and Tragic Minds, who use such
songs as ‘White Power’ and *Kill The
Reds.” are so incompetent they are
unlikely to have lasting impact.”

Even so, the flames of racist hate
are easily fanned here in edgy times
of unemployment and recession,
and this new, independent report on
links between rock and extremist
politics has opened up new areas of
national awareness.

Arcade Returns

VIENNA-Television merchan-
diser company Arcade temporarily
quit the Austrian marketplace last
vear, but is now back with two radio
campaigns and, in Musica, a new
distributor.

Featured in the comeback cam-
paigns are “lsland Of Fantasy,” an
LP featuring melodies from the
South Seas, and “Hit Rider,” a com-
pilation of hits by Bucks Fizz, Dolly
Parton, Alice and Matchbox. The
latter is also featured in a tv cam-
paign.

Promotion Trip To Japan
Boosts O’Banion LP Sales

TOKYO—John O'Banion’s nine-
day promotion tour of Japan spon-
sored by Warner-Pioneer has re-
sulted in 20.000 copics of his debut
album. “John O’Banion.™ being sold
in just two weeks. claims the label.

Warner-Pioneer decided to bring
him to Japan June 25 on the basis of
his hit single. “Love You Like I
Never Loved Before,” and found
that O’Banion was very well re-
ceived. not only by fans, but also by
television, radio and fan magazines.
The label was happily surprised
when it received requests for inter-
views, 50 in all, from music maga-
zines, magazines for young women,
general readership weeklys, movie
magazines, magazines for young
men, and daily newspapers. There
were in-store displays. and 30.000
posters were printed to be given
away at record stores.

One of the promotion events was
an autograph session at the Mitsu-
koshi Department Store on the busy
Ginza in Tokyo. and 250 young

people showed up. O'Banion even
sang for the fans. Afterwards,
Warner-Pioneer invited 50 dealers
1o a party at a coffee shop in the
disco-filled Roppongi area of Tokyo
to meet O'Banion.

Warner-Pioneer is so happy with
the results of the O’Banion promo-
tion that it is hoping he can come
back to Japan this vear for a concert
tour.

Pictures and articles about
O’Banion have already appeared in
over two dozen magazines and pa-
pers, including a three-page, color
spread in the new Pink magazine for
young women. Although O'Banion
left Japan July 3. articles and pic-
tures are continuing to appear and
will probably continue for a couple
weeks in weekly and monthly maga-
zines.

Kohji Kobayashi of Warner-Pio-
neer said that the label had spent
nearly $15,000 on the promotion
tour. SHIG FUJITA
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Chrome Tape Rising
In Britain’s Market

® Continued from page 53

“Porgy and Bess” to Vivaldi's “The
Four Seasons.” and all recorded on
BASF Chromdioxid tape. The deci-
sion 1o go ahead was made after
EMI research showed strong de-
mand for high quality cassette prod-
uct.

Even at the singles end of the mar-
ket. tape has got in on the act. Cas-
singles have been released in the last
nine months by everyone from WEA
to Stiff, ever since EMI put out the
first flip-top pack from Malcolm
MacLaren’s Bow Wow Wow.

The idea was to tap the huge po-
tential for tape sales among the
youngest sector of the market. par-
ticularly at a time when portable
cassette players are sweeping the
market. John Lennon’s “Woman,”
Stevie Wonder's *“Lately.” Lene
Lovich’s “New Toy." all appeared as
cassingle releases. They have not
revolutionized the market—record
companies reported sales increases
around 10%: BPI figures showed
88,000 delivered between January
and March, less than .5% of total sin-
gles sales. But at least they demon-
strate a new consciousness of tape on
the part of the industry, and a desire
to experiment.

Cynics would say any desire to ex-
periment is born out of desperation.
where the record industry is con-
cerned. and an undeniably desper-
ate industry lays much of the blame
for its plight on the uncontrolled
growth of home taping. Yet if home
laping is quite the scourge the BPI
believes it to be. one would expect to
find a steady and substantial growth
in the sale of blank tapes.

In fact. the figures do not bear this
out. The European Tape Industry
Assn., whose dozen or so members
include all the major manufacturers,
estimates sales of branded cassettes
at around 35 million. with perhaps
another [0 million units from grey
imports. cheap and unbranded
product. The figure was much the
same last year. If there is any growth
in 1981, it will come in the second
half of the year and will not be more
than 5% at most. In the first quarter
of the year. there was actually a
small decline in unit sales.

Nevertheless. the BPI believes
home copying costs the record in-
dustry over $400 million annually in
lost sales. and over the last two years
has campaigned energetically for
some form of compensation. either
through a software levy, a hardware
tax. or both.

Until recently. their case appeared
won. Many members of Parliament
supported their arguments; other
European countries—Austria and
West Germany—had even gone

Dropping BBC
Sales Arm Hit

LONDON-—“A major blow both
artistically and commercially to the
national interest.” That is the Music
Publishers’ Association view here
about the government plans to close
the BBC Transcription Service,
which is responsible for selling the
best British musical radio programs
round the world (Billboard, July 18,
1981).

In a letter to The Times, Peter
Dadswell, MPA secretary, writes:
“Commercially it cannot be sensible
to deprive the country of a valuable
area of foreign exchange income de-
rived from the sale of music pro-
grams. The cuts would cause a great
deal of harm to British composers
whose earnings would be reduced
by loss of performing right fees.”

ahead and introduced levies. The
government Green Paper, it was
hoped. would prove broadly favor-
able.

Then. rather late in the day, a new
lobby entered the reckoning, in the
shape of the Tape Manufacturer’s
Group. The blank tape faction had
been keeping quiet previously,
largely because tape manufacturers
with record company connections—
notably EMI and Philips—found
themselves on both sides of the
fence. an uncomfortable position,
and would not join the fight against
a BPl-inspired levy. The TMG,
therefore. is a new grouping of those
blank companies—BASF, Sony.
TDK. Maxell, Memorex. 3M—that
have no such conflict of interest.

They argue that a levy is unwieldy
and unworkable. In Austria, around
8 cents is raised per cassette, in West
Germany maybe 50 cents. The
whole blank tape market in the U.K.
is worth only $100 million. so the
maximum revenue available would
be no more than $25 million, hardly
enough to put a dent in the BPI's
claimed $400 million loss of income,
anyway.

They also point out that mere na-
tional legislation could easily be cir-
cumvented by mail order firms of-
fering levy-free tapes from France.
Holland or wherever. Nor, they say,
does the BPI have any plan to reim-
burse artists. whether tax exiles or
foreign acts. who live outside the
U.K. What the record companies
really want. they claim. is a subsidy
for themselves. They stress how im-
portant it is to catch the interest of
young people in music. even if that
means the borrowing and taping of
records. Otherwise. other forms of
entertainment will get to them first,
in a competitive leisure market.

Finally. they suggest that if they
are deprived of decent volume on
blank tape sales. the net result will
be 1o push up the price of prere-
corded cassettes. which both they
and the record companies now see as
the growth area of the future.

One alternative proposed by
BASF's Henry Pattinson is a license
on tape recording hardware. a li-
cense for possession. not for use.
backed up by legislation and run on
the lines of the present television li-
cense system. with the Post Office
possibly employed as a private agent
to administer the system.

But the government’s Green Pa-
per has now been published, and to
everyone's surprise has come out
against any kind of levy, whether on
hardware or software, citing the dif-
ficulty of raising sufficient revenue
to compensate rights holders, the
anomalies that would result. and the
ease of circumvention.

Instead. says the paper. holding
out a few grains of comfort for the
record industry, the government
looks forward to “constructive pub-
lic debate” on the subject, and will
support any workable spoiler sys-
tems that may be devised.

So the BPI has to start over again
to convince the public and the legis-
lators that creative works need pro-
tecting. In the meantime. record
companies can only hope that by
working hard to promote prere-
corded tape they can at least take the
edge off the national enthusiasm for
recording at home on blank tape.

Due to airport delays, Cana-
dian news copy was received too
late for inclusion in this week’s

Billboard. A complete Canadian
update will be provided next week
in these pages.

® Continued from page |

tution, drugs, arms smuggling and so
forth. Physical violence is used
against informers, insiders and
video dealers and their families who
refuse 10 cooperate.

“As there are different distribu-
tion rings in sharp competition with
each other, it's even gotten so far
that some people have to pay 200
Deutsch Marks, say $100, for protec-
tion just so that their shops will not
be destroyed by the other rings.”

Manfred Goeller, of the German
Film Distributors Assn. in Wiesba-
den, calls this description “an exag-
geration,” while at the same time ad-
mitting that in some particularly
critical areas such as West Berlin,
threats have been used. Goeller
agrees, however, that the piracy situ-
ation in Germany has got worse in
recent months.

The organized crime connection
apparently varies according to the
extent of risk and profit. Hamburg-
based Wolfgang Nick, a lawyer with
the International Federation of Pro-
ducers of Phonograms and Video-
grams (IFPI), concurs that the
people financing many German
video piracy operations also “direct
the whole range of criminal activi-
lies.”

And this is particularly the case
with the illegal acquisition of feature
films not otherwise available on
videocassettes.

Through threats or bribes. profes-
sional pirates get their hands on vir-
tually all popular feature films
shortly after they’re premiered in the
German version. They transfer the
35mm original to U-matic cassettes.
for duplication by others onto home
video tapes and then distribution to
video shops.

Nick considers the people doing
the mass duplication and distribu-
tion less dangerous “semi-profes-
sionals.” trying to make a living

through video piracy. Their outlets
are usually radio and television
dealers, or the new video rental
shops. Goeller estimates that 40-50%
of German video sales or rental
shops also deal in illegal wares.

The German video piracy *boom”
was launched after the 1979 Berlin
Radio/TV Fair, when many people
realized the non-availability of pop-
ular software in Germany had left a
lucrative market void. Now, with
nearly a million videorecorders in
use, West Germany is Europe’s pre-
mier video market.

But the key to software success is
pirated product. The GEMA investi-
gator tells of a Berlin shop with 800
regular customers, while a nearby
competitor has only 200. The
former, he claims, is a pirate.

Legally, video piracy is a civil vio-
lation of German copyright law.
Therefore the copyright holders, or
their representatives (GEMA, IFPL.
the Film Distributors’ Assn.), must
present state attorneys with evidence
that the law has been broken before
the authorities can stop the pirate.

A few state attorneys are involved
in the antipiracy battle, but many
wait for industry detectives to
present a finished case. Goeller says
crackdowns on two of Germany’s
biggest clandestine copying centers
have been bogged down by bureau-
cratic apathy.

Goombay Prize Promo

FRANKFURT — Goombay
Dance Band’s latest album. “Holi-
day In Paradise.” is being supported
with a competition for dealers in
which trips to a tropical island are
the prizes.

All dealers have to do is estimate
how many copies the disk. Goom-
bay Dance Band’s third album. will
sell. and send their educated guess to
CBS here.

Royalty $ For WB Music

MUNICH—Warner Brothers Mu-
sic publishing division here has had
“a very satisfying” first six months
this year, with John Lennon’s
“Double Fantasy.” the Eagles’ live
package. and U.K. acts Madness,
Tenpole Tudor and Echo and the
Bunnymen all big royalty earners.

But outstripping them all is Kim
Carnes and her chart-topping single
“Bette Davis Eyes.”

Among local successes was Ger-
man-language singer Stefan Wag-
gershausen’s album “Hello Engel,”
the gold album “Mit Pfefferminz
Bin Ich Dein Prinz” by Marius-
Mueller Westernhagen and Milva’s
LP package “Ich Habe Keine
Angst.”

At the start of 1981, the publishing
division signed Thommie Bayer,
who had a successful album launch
with “Kamikaze Bodenpersonal.”

Lennon Rules Playlists

HAMBURG—John Lennon post-
humously emerges as the most pop-
ular artist in Germany, according to
a survey of charts from German ra-
dio programs covering the first half
of 1981.

In the January-June period. he
amassed a total 230 points from po-
sitions in the different charts, with
Phil Collins coming second with
105. The group Visage is third, with
104 points from the analysis.

Next in the individual artist rat-
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and the instrumental album by Kris
Morgan sold well first in West Ger-
many then “spread™ to 13 other ter-
ritories.

Fritz Egner, of the Warner man-
agement team, says: “All the signs
point to a very successful second
half, too. We're deeply involved in
the German heavy metal boom, spe-
cially through Whitesnake, Motor-
head and Foreigner.

“But we’re still picking up big
sales with ‘Long Distance Voyager’
by the Moody Blues, with Tom
Petty’s ‘Hard Promises’ and the Joe
Walsh album ‘There Goes The
Neighborhood.' ™

New signings add extra strength.
The group Ideal from Berlin has
joined the Warner roster and new
productions are on the way from
Dave Inker and Hilary Hamilton-
Gibbs.

For 1st Half Of "81

ings are: Dschinghis Khan (90),
Queen (78), Abba (72), Udo Juer-
gens (71), Bucks Fizz (68), Joe Dolce
(65) and Jona Lewie (65).

On a label breakdown on chart
positions from the weekly “Hit Serv-
ice.” Ariola comes on top of the pile
with 1,055 title listings, followed by
EMI with 834. then Polydor 744.
Next in the ratings are WEA (583),
Teldec (544), Phonogram (437),
Metronome (360), Hansa (346) and
RCA (303).

West Germany

womensss FINES LOW, GOV'T ‘APATHETIC:

. Video Piracy: Out Of Control?

A ]

The investigators here are espe-
cially dissatisfied with the penalties
being handed down in Germany.
According to the GEMA source:
“The fines are so laughable that the
man who makes up to, say. $30,000
in three months of illegal labor can
walk out of court grinning over a
fine of perhaps $3,500. Two days
later, he's back at it again. And such
cases come up almost daily.”

A strengthening of the law to treat
pirates as thieves, with possible jail
sentences, is not expected here be-
fore 1984.

In the meantime. the industry’s
video police are running down leads
and dragging offenders into court.
The GEMA lawyer, with 100 convic-
tions in the past six months, says he
usually stops a dealer after about
three months of illegal business.

Nick believes “many of the retail
dealers will be driven out within the
next one or two years. The semi-pro-
fessionals will be much more diffi-
cult to handle. And with the real
professionals. it'll be a long
struggle.”

Adding to the problem is the in-
ternational nature of video piracy.
Although most of the country’s ille-
gal business is in the German ver-
sions of international productions,
some areas. like the Ruhr Valley, are
supplied by foreign copying centers,
such as Brussels and Amsterdam.
London. Europe’s third major video
piracy center. deals almost exclu-
sively with English language origi-
nals.

Whereas international coopera-
tion continues to work well in the
audio field. the video rights situation
is so different from country to coun-
try that coordination is difficult.

Until now, most German music
dealers have stayed out of the video
software field. But more and more
are being lured by the video offers of
WEA. PolyGram and other firms ac-
tive in both sight and sound record-
ings.

IFPI's Wolfgang Nick believes
record dealers will be less suscep-
tible to pirate offers. “These people
know what recording piracy is. Also.
they get regular visits from the
record companies. so it's more dan-
gerous for them to participate.

“The record business is relatively
clean, and we're grateful for that.
But it is in a dealer’s own interest to
report illegal competitors to us. to
GEMA or to the Film Distributors
Assn.”

SLEZAK
SENDS MUSIC
ROUND THE
WORLD
THAT MEANS
A BIG
TURNOVER
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BRITAIN

(Courtesy of Music Week)
As of 8/15/81

SINGLES
This  Last
Week Week
1 1 GREEN DOOR, Shakin' Stevens, Epic
2 - 3 HOOKED ON CLASSICS, Royal
Philharmonic Drchestra, RCA
3 2 HAPPY BIRTHDAY, Stevie Wonder,
Motown
4 10 BACK TO THE SIXTIES, Tight Fit,
Jive
5 4 CHANT NO. 1 (I Don’t Need This
Pressure On), Spandau Ballet,
Reformation
6 15 GIRLS ON FILM, Duran Duran, EMI
7 29 LOVE ACTIDN (I Believe In Love),
Human League, Virgin
8 7 WALK RIGHT NOW, Jacksons, CBS
9 19 HOLD ON TIGHT, Electric Light
Orchestra, Jet
10 8 FOR YOUR EYES ONLY, Sheena
Easton, EMI
11 20 BEACH BOY GOLD, Gidea Park,
Sonet
12 5 GHOST TOWN, Specials, 2-Tone
13 17 WATER ON GLASS, Kim Wilde, Rak
14 27 CARIBBEAN DISCO, Lobo, Polydor
15 11 NEW LIFE, Depechi Mode, Mute
16 6 CAN CAN, Bad Manners, Magnet
17 12 DANCING ON THE FLOOR, Third
World, CBS
18 16 SHOW ME, Dexy’s Midnight
Runners, Mercury
19 NEW JAPANESE BOY, Aneka, Hansa
20 13 BODY TALK, imagination, R&B
21 36 WUNDERBAR, Tenpole Tudor, Stiff
22 28 SISl JE SUIS UN ROCK STAR, Bill
Wyman, A&M
23 NEW ONE IN TEN, UB40, Graduate
24 14 LAY ALL YOUR LOVE ON ME, Abba,
Epic
25 25 TAKE IT ON THE RUN, REO
Speedwagon, Epic
26 NEW TAINTED LOVE, Soft Cell, Bizzare
27 34 STARTRAX CLUB DISCO, Various,
Picksy
28 9 STARS ON 45 (Vol. 2), Starsound,
CcBS
29 18 SAT IN YOUR LAP, Kate Bush, EMI
30 21 VISAGE, Visage, Polydor
31 NEW | LOVE MUSIC, Enigma
32 24 YOU MIGHT NEED SOMEBODY,
Randy Crawford, Warner Bros.
33 30 [I'MIN LOVE, Evelyn King, RCA
34 37 ARABIAN NIGHTS, Siouxsie &
Banshees, Polydor
35 35 SHE'S A BAD MAMA JAMA, Carl
Carlson, 20th Century
36 32 BACKFIRED, Debbie Harry, Chrysalis
37 26 NEVER SURRENDER, Saxon, Carrere
38 22 (You Don't Stop) WORDY
RAPPINGHOOD, Tom Tom Club,
Island
39 39 FIRE, J. Swallo, Island
40 NEW  RAINY NIGHT IN GEORGIA, Randy
Crawford, Warner Bros.
ALBUMS
1 27 OFFICIAL BBC ALBUM OF THE
ROYAL WEDDING, BBC
2 2 ELECTRIC LIGHT ORCHESTRA, Jet
3 1 LOVE SONGS, Clift Richard, EMI
4 6 DURAN DURAN, Duran Duran, EMI
5 3 SECRET COMBINATION, Randy
Crawford, Warner Bros.
6 9 KOOKOO, Debbie Harry, Chrysalis
7 NEW PRETENDERS I, Pretenders, Real
8 12 KIM WILDE, Kim Wilde, Rak
9 7 HIINFIDELITY, REO Speedwagon,
Epic
10 5 ROCK CLASSICS, Lso/Royal Chorale
Society, K-tel
11 14 BELLA DONNA, Stevie Nicks, WEA
12 4 STARS ON LONG PLAY, Star Sound,
CcBS
13 8 HOTTER THAN JULY, Stevie
Wonder, Motown
14 16 PRESENT ARMS, UB40, Dep Int'l
15 10 NO SLEEP 'TIL HAMMERSMITH,
Motorhead, Bronze
16 11 CATS, Various, Polydor
17 17 BAT OUT OF HELL, Meat Loaf,
Epic/Cleveland Int’l
18 21 THIS OLD HOUSE, Shakin’ Stevens,
Epic
19 13 KINGS OF THE WILD FRONTIER,
Adam & Ants, CBS
20 23 BEST OF MICHAEL JACKSON,
Motown
21 NEW BUCKS FIZZ, Bucks Fizz, RCA
22 15 BAD FOR GOOD, Jim Steinman, CBS
23 19 DISCO DAZA & DISCO NUTS,
Various, Ronco
24 30 MAKING MOVIES, Dire Straits,
Vertigo
25 18 ANTHEM, Toyah, Safari
26 31 JOURNEY TO GLORY, Spandau
Ballet, Reformation
27 25 CHARIOTS OF FIRE, Vangelis,
Polydor
28 22 JUMPIN JIVE, Joe Jackson, A&M
29 32 VIENNA, Ultravox, Chrysalis
30 28 THE RIVER, Bruce Springsteen, CBS
31 20 FACE VALUE, Phil Collins, Virgin
32 NEW JU JU, Siouxsie & Banshees,
Polydor
33 34 CHRISTOPHER CROSS, Warner
Bros.
34 NEW 20 GOLDEN GREATS, Beach Boys,
Capitol
35 33 EAST SIDE STORY, Squeeze, A&M

36 NEW LDNG DISTANCE VOYAGER, Moody
Blues, Threshold

37 NEW PIRATES, Rickie Lee Jones, Warner
Bros.

38 26 STARTRAX CLUB DISCD, Various,
Picksy

39 24 MAGNETIC FIELDS, Jean Michael

40 NEW

SINGLES
This  Last
Week Week
1 1 GEMINI DREAM, Moody Blues,
Threshold
2 3 SLOW HAND, Pointer Sisters, Planet
3 6 THEME FROM GREATEST
AMERICAN HERO, Joey Scarbury,
Elektra
4 2 THE ONE THAT YOU LOVE, Air
Supply, Big Time
5 4 HEARTS, Marty Balin, Caitol
6 8 IN THE AIR TONIGHT, Phil Collins,
Atlantic
7 7 | DON'T NEED YOU, Kenny Rogers,
Liberty
8 5 BOY FROM NEW YORK CITY,
Manhattan Transfer, Atlanti
9 12 QUEEN OF HEARTS, Juice Newton,
Capitol
10 9 JESSIE'S GIRL, Rick Springfield,
RCA
11 16 URGENT, Foreigner, Atlantic
12 14 THE STROKE, Billy Squier, Capitol
13 10 ELVIRA, Oak Ridge Boys, RCA
14 17 TIME, Alan Parsons Project, Arista
15 NEW THE BREAKUP SONG, Greg Kihn
Band, Beserkley
16 20 FIRE AND ICE, Pat Benatar,
Chrysalis
17 15 DON'T LET HIM GO, REO
Speedwagon, Epic
18 13 ALL THOSE YEARS AGO, George
Harrison, Dark Horse
19 19 ONE STEP AHEAD, Split Enz, A&M
20 18 YOU MAKE MY DREAMS, Hall &
QOates, RCA
ALBUMS
1 1 LONG DISTANCE VOYAGER, Moody
Blues, Threshold
2 3 FACE VALUE, Phil Collins, Atlantic
3 5 PRECIOUS TIME, Pat Benatar,
Chrysalis
4 2 THE ONE THAT YOU LOVE, Air
Supply, Big Time
5 4 MISTAKEN IDENTITY, Kim Carnes,
EMI America
6 7 STARS ON LONG PLAY, Stars On
Long-Play, Quality
7 8 HIGH INFIDELITY, REO
Speedwagon, Epic
8 6 DIRTY DEEDS DONE DIRT CHEAP,
AC/DC, Atlantic
9 NEW HARD PROMISES, Tom Petty &
Heartbreakers, Backstreet
10 10 BLIZZARD OF 0ZZ, Dzzy Osbourne,
CcBS
WEST GERMANY
(Courtesy Der Musikmarkt)
As of 8/17/81
SINGLES
This  Last
Week Week
1 1 BETTE DAVIS EYES, Kim Carnes,
EMI
2 4 STARS ON 45 VOL. 2, Stars On 45,
CNR
3 3 OH NO NO, Bernie Paul, Ariola
4 6 DANCE LITTLE BIRD, Electronics,
Philips
5 S FLIEG NICHT SO HOCH, MEIN
KLEINER FREUND, Nicole, Jupiter
6 2 CHEQUERED LOVE, Kim Wilde, Rak
7 7 YOU DRIVE ME CRAZY, Shakin’
Stevens, Epic
8 9 KIDS IN AMERICA, Kim Wilde, Rak
9 8 STARS ON 45, Stars On 45, CNR
10 10 LIEB MICH EIN LETZTES MAL,
Roland Kaiser, Hansa
11 13 SERA PERCHE Tl AMO, Ricchie &
Poveri, Baby
12 14 HANDS UP, Ottawan, Carrere
13 11 LORELEY, Dschinghis Khan, Jupiter
14 12 STAND AND DELIVER, Adam &
Ants, CBS
15 21 SEVEN TEARS, Goombay Dance
Band, CBS
16 24 L.A. GOODBYE, Secret Service,
Strand
17 16 MALAIKA, Boney M, Hansa
18 20 IN THE AIR TDNIGHT, Phil Collins,
Atlantic
19 17 PER ELIZA, Alice, EMI
20 15 AGADOU, Sarasota Band, Ariola
21 25 THIS OLE HOUSE, Shakin’ Stevens,
Epic
22 18 LA PROVENCE, Nana Mouskouri,
Philips
23 19 ONLY CRYING, Keith Marshall,
Polydor
24 22 MIND OF A TOY, Visage, Polydor
25 27 GEH NICHT, Hanne Haller, Ariola
26 28 GOING BACK TO MY ROOTS,
Odyssey, RCA
27 NEW HOLD ON TIGHT, Electric Light
Orchestra, Jet
28 NEW Al NO CORRIDA, Quincy Jones, CBS

Jarre, Polydor
RUMOURS, Fleetwood Mac, Warner
Bros.

CANADA

(Courtesy Canadian Broadcasting Corp.)
As of 8/15/81

29 NEW CARIBBEAN DISCO SHOW, Lobo,
Mercury
30 23 [I'VE NEVER SEEN THAT FACE
BEFDRE, Grace Jones, Island
ALBUMS
1 1 KIM WILDE, Kim Wilde, Rak
2 2 STARS ON LONG PLAY, Stars On
Long Play, CNR
3 S FACE VALUE, Phil Collins, WEA
4 3 MISTAKEN IDENTITY, Kim Carnes,
EMI
5 4 THIS OLE HOUSE, Shakin' Stevens,
ic
6 11 RED SKIES OVER PARADISE,
Fischer Z, Liberty
7 16 COMPUTERWELT, Kraftwerk, Kling
Klang
8 18 [IDEAL, Ideal, IC
9 6  STINKER, Marius Mueller-
Westernhagen, Warner Bros.
10 17 MAGNETIC FIELDS, Jean Michel
Jarre, Polydor
11 7 VISAGE, Polydor
12 9 TURN OF THE TIDE, Barclay James
Harvest, Polydor
13 14 CHRISTIANE F. WIR KINDER VOM
BAHNOF 200, David Bowie, RCA
14 15 QE2, Mike Oldfield, Virgin
15 NEW NO SLEEP'TIL HAMMERSMITH,
Motorhead, Bronze
16 12 SCHNEIDER WITH THE KICK, Helen
Schneider, WEA
17 19 KINGS OF THE WILD FRONTIER,
Adam & Ants, CBS
18 NEW ICH HAB KEINE ANGST, Milva,
Metronome
19 13 UDOPIA, Udo Linderberg, Teldec
20 NEW DOUBLE FANTASY, John Lennon,
Geffen
JAPAN
(Courtesy Music Labo)
As of 8/10/81
SINGLES
This  Last
Week Week
1 3  MAMOTTE AGETAI, Yumi
Matsutoya, Toshiba-EMI (Unmo)
2 5 MEMORY GLASS, Jun Horie, CBS/
Sony (Nichion/MC. Cabin)
3 2 SHIROI PARASOL, Seiko Matsuda,
CBS/Sony (Sun/JCM)
4 1 CITY CONNECTION, Emanuel, SMS
(Watanabe)
5 7 MOSHIMO PIANO GA HIKETANARA,
Toshiyuki Mishida, CBS/Sony
6 4 NAGAI YORU, Shiharu Matsuyama,
News Record (STV Pack/Panta)
7 8 MACHIBUSE, Hitomi Ishikawa,
Canyon (Watanabe)
8 6 SUMIRE IRO NO NAMIDA, Hiromi
Iwasaki, Victor (Watanabe/NTV)
9 10 KATTOBI ROCK 'N ROLL, Yokohama
Ginbae, King (Nichion/NTV)
10 11 BLUEJEANS MEMORY, Masahiko
Kondo, RVC (Janny's)
11 12 MICHINOKUHITORI TABI, Tabi,
Jouji Yamamoto, Canyon
(Nichion/ Kitajima)
12 9 KIMI NI KETTEI, Toshihiko Tahara,
Canyon (Janny's)
13 13 Al NO CORRIDA, Quincy Jones, Alfa
(Taiyo/Intersong)
14 14 Al SENSHI, Daisuke Inoue, King
(Sunrise/Mad Cap)
15 NEW HIGH SCHOOL LULLABY, Imokin
Trio, Four Life (Fuiji)
16 20 LONELY HEART, Creation, Toshiba-
EMI (NTV/Taiyo)
17 16 HURRICANE, Shannels, Epic/Sony
(PMP/JVK)
18 19 SEXY GIRL, Hideki Saijo, RVC
(Geiei)
19 NEW 007/FOR YOUR EYES ONLY, Sheena
Easton, Toshiba-EMi (Taiyo)
20 15 SMILE FOR ME, Naoko Kawai,
Nippon Columbia (Geiei/ TV
Asahi)
ALBUMS
1 2 STEREO TAIYO ZOKU, Southern All
Stars, Victor
2 3 A LONG VACATION, Eiichi Ohtaki,
CBS/Sony
3 1 LIVE AT WHISKEY A GO GO,
Chaneis, Epic/Sony
4 4 GREATEST HITS, Arabesque, Victor
5 7 BUCCHIGIRI3RD, %:RD, Yokohama
Ginbae, King
6 8 SUN GLOW, Yasuko Agawa, Victor
7 5 TOKI O KOETE, Chiharu Matsuyama,
New Record
8 6 UTSUROI, Masashi Sada, Free Flight
9 9 MUHON, Alice, Polystar
10 NEW YAZAWA, Eikichi Yazawa, Warner
Pioneer
11 10 THE DUDE, Quincy Jones, Alfa
12 11 BIRTHDAY, Masahiko Kondo, RVC
13 12 ORANGE EXPRESS, Sadao
Watanabe, CBS/Sony
14 14 THE ONE THAT YOU LOVE, Air
Supply, Phonogram
15 18 REFLECTIONS, Akira Terao, Toshiba-
EMI
16 NEW GARASU DOURI, Jun Horie, CBS/
Sony
17 17 MACHIBUSE, Hitomi Ishikawa,
Canyon
18 15 STARS ON LONG PLAY, Stars On,
Warner Pioneer
19 NEW

SAYONARA GINGA TETSUDO 999,
Soundtrack, Nippon Columbs
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20 13

CINDERELLA SUMMER, Yuko
Ishikawa, Radio City

HOLLAND

(Courtesy Stichting Nederlandse)

As of 8/11/81

SINGLES
This  Last
Week Week
1 1 ONE DAY IN YOUR LIFE, Michael
Jackson, Motown
2 6 DE NEDERLANDSE STERRE DIE
STRALE, Rubberen Robbie, CNR
3 2 THE CARIBBEAN DISCO SHOW,
Lobo, Mercury
4 4 MORE STARS, Stars on 45, CNR
5 8 NO ME HABLES, Juan Pardo,
Dureco Benelux
6 9 WORDY RAPPINGHOOD, Tom Tom
Club, Island
7 7 A WOMAN NEEDS LOVE, Ray Parker
& Raydio, Arista
8 3 RIO, Maywood, EMI
9 5 GOING BACK TO MY ROOTS,
Odyssey, RCA
10 NEW  HOLD ON TIGHT, Electric Light
Orchestra, RCA
ALBUMS
1 1 A VAN, Abba, Polydor
2 2 KIM WILDE, Kim Wilde, Rak
3 6 THE BEST OF MICHAEL JACKSON,
Motown
4 4 NIGHTCLUBBING, Grace Jones,
Island
5 5 LOVE ME TENDER, Various, Circle
6 3 HOW 'BOUT US, Champaign, CBS
7 7 SUMMERSENSATION, Various,
Philips
8 10 ZOEK DE ZON OP, Various, Arrival
9 8 MAGNETIC FIELDS, Jean Michel
Jarre, Polydor
10 NEW GOLDEN COLLECTION, Marty
Robbins, CBS
ITALY
(Courtesy Germano Ruscitto)
As of 8/4/81
ALBUMS
This  Last
Week Week
1 1 STRADA FACANDO, Claudio
Baglioni, CBS
2 NEW VAl MO’, Pino Daniele, EMI
3 NEW Q. DISC, Lucio Dalla, RCA
4 3 ICARO, Renato Zero, Zerolandia,
RCA
5 7 FACE VALUE, Phil Collins, Atlantic/
WEA
6 4 RONDO’ VENEZIANO, Rondo’
Veneziano, Baby/CGD-MM
7 2 MAKING MOVIES, Dire Straits,
Vertigo/PolyGram
8 6 DEUS, Adriano Celentano, Clan. DGG
9 5 NOTTE ROSA, Umberto Tozzi, CGD-
10 NEW METROPOLIS, Francesco Guccini,
EMI
11 9 CHRISTOPHER CROSS, Christopher
Cross, Warner Bros./WEA
12 10 LE MIE STRADE, Gianni Togni,
Paradiso, CGD-MM
13 8 AMANTI, Julio Iglesias, CBS
14 11 AL CENTRO DELLA MUSICA, Ron,
Spaghetti/RCA
15 NEW [TALIAN GRAFFIATI, Ivan Cattaneo,
CGD-MM
16 14 GUILTY, Barbra Streisand, CBS
17 NEW SENI E COSENI, Ivan Graziani,
Numero Uno/RCA
18 12 DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen/WEA
19 NEW LA GRANDE GROTTA, Alberto Fortis,
Philips (Polygram)
20 NEW F.S., New Trolls, Fonit Cetra
SWEDEN
(Courtesy GLF(
As of 6/30/81
SINGLES
This  Last
Week Week
1 1 HUBBA HUBBA ZOOT ZOOT,
Caramba, Trash/Polar
2 8 JAG VILL HA DIG, Freestyle, SOS
3 3 KIDS IN AMERICA, Kim Wilde, Rak
4 2 KOPPABAVISA, Bengt Pegefelt,
Masmedia/Goodwill
5 4 BETTE DAVIS EYES, Kim Carnes,
EMI America
6 6 ISADORA, Isadora Juice, RCA
7 NEW CHEQUERED LOVE, Kim Wilde, Rak
8 7 IN THE AIR TONIGHT, Phil Collins,
Atlantic
9 9 SENSUELLA ISABELLA, Tomas
Ledin, Polar
10 10 STOCKHOLM, Pugh Rogefeldt, EMI
ALBUMS
1 1 FACE VALUE, Phil Collins, Atlantic
2 6 FOER VAENTAN, Eva Dahlgren, CBS
3 2 THE RIVER, Bruce Springsteen, CBS
4 7 NIGHTCLUBBING, Grace Jones,
Island
5 3 MODERNA TIDER, Gyllene Tider,
Parlophone
6 4 EXISTENS-MAXIMUM, Hanson De
Wolfe United, Bastun
7 NEW HET, Pugh Rogerfeld, EMI
8 NEW KIM WILDE, Kim Wilde, Rak

9 NEW MISTAKEN IDENTITY, Kim Carnes,

EMI-America
10 8 LIVE, Magnus Uggla, Epic
NEW ZEALAND
(Courtesy Record Publications)
As of 8/2/81
SINGLES
This  Last
Week Week
1 1 STARS ON 45, Stars on 45,
PolyGram
2 4 CELEBRATION, Kool & Gang, De-Lite
3 5 SUKIYAKI, A Taste of Honey, Capitol
4 3 HOW 'BOUT US, Champaign, CBS
5 NEW DREAMY (I WILL RETURN), Return),
Mike Korb, CBS
6 7 ACCORDING TO MY HEART, Reels,
PolyGram
7 2 VIENNA, Utltravox, Chrysalis
8 10 SLOWHAND, Pointer Sisters, Planet
ALBUMS
1 1 STARS ON LONG PLAY, Stars On
45, PolyGram
2 4 STRAY CATS, Stray Cats, Arista
3 2 VIENNA, Ultravox, Chrysalis
4 3 MISTAKEN IDENTITY, Kim Carnes,
EMI America
5 5 ICEHOUSE, Flowers, Festival
6 NEW PIRATES, Rickie Jones, Warner
Bros.
7 8 LES MUISIQUES DE L'AMOUR,
Richard Clayderman, WEA
8 10 MAKING MOVIES, Dire Straits,
Vertigo
9 6 THE FOX, Eiton John, Rocket
10 9 REVERIES, Richard Clayderman,
WEA
ISRAEL
(Courtesy Reshet Gimmel/IBA(
As of 8/7/81
SINGLES
This Last
Week Week
1 2 WILL YOU, Hazel O'Connor, A&M
2 4 NOBODY WINS, Elton John, Rocket
3 NEW HAPPY BIRTHDAY, Stevie Wonder,
Motown
4 1 BETTE DAVIS EYES, Kim Carnes,
EMI-America
5 5 GEMINI DREAM, Moody Blues,
Threshold
6 6 HANDS UP, Ottawan, Carrere
7 3 ONE DAY IN YOUR LIFE, Michael
Jackson, Motown
8 7 ALL STOOD STILL, Ultravox,
Chrysalis
9 NEW STARS DN 45 VOL. 2, Stars on 45,
Mercury
10 NEW CAN CAN, Bad Manners, Magnet
ALBUMS
1 1 STARS ON 45, Stars on 45, Mercury
2 2 LOUD RADIO, Tislam, CBS
3 4 BEHIND MY GLASSES, Arik Einstein,
cBS
4 3  HOTTER THAN JULY, Stevie
Wonder, Motown
5 8 SHADOWS ON THE SUN, Arik Sinai,
cBS
6 5 FIFTH STEP, Shimi Tavori, CBS
7 NEW CHI MAIL, Ennio Morricone, CBS
8 6 DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen
9 7 AVNER GADDASI SINGS, Avner
Gaddasi, CBS
10 10 WINELIGHT, Grover Washington Jr.,
Elektra
BELGIUM
{Courtesy Humo)
As of 8/1/81
SINGLES
This Last
Week Week
1 3 ONLY CRYING, Keith Marshail, CNR
2 1 I'VE SEEN THAT FACE BEFORE,
Grace Jones, Island
3 6 CHEQUERED LOVE, Kim Wilde, Rak
4 2 HOW '80OUT US, Champaign, CBS
5 NEW THE CARIBBEAN DISCO SHOW,
Lobo, Mercury
6 9 T LEVEN IS ALS TONEEL, Will Tura,
Polydor
7 NEW MORE STARS ON 45, Stars on 45,
CNR
8 5 YOU DRIVE ME CRAZY, Shakin’
Stevens, Epic
9 NEW HIT 'N RUN LOVER, Carol Jiani,
Polydor
10 NEW STOP AND GO, Peter Kent, EMI
ALBUMS
1 1 NIGHTCLUBBING, Grace Jones,
Island
2 4 THE RIVER, Bruce Springsteen, C8S
3 3 HOW 'BOUT US, Champaign, CBS
4 2 DE NINA A MUJER, Julio Iglesias,
CcBS
5 NEW KIM WILDE, Kim Wilde, Rak

For Spanish-language hits in
Spanish-speaking countries, see
Billboard En Espanol.
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Survey For Weeh Ending 8/22/81

ARETHA FRANKLIN-Love All The Hurt Away, Arista
AL9552. Produced by Arif Mardin, Aretha Franklin. All the
bases are covered on Franklin's second Arista album. Not only
does the singer lend her superb voice to such outstanding
funk workouts as “Hold On I'm Comin’,” (the old Sam & Dave
hit) and “Living In The Streets” but she duets with George
Benson on the sultry title track and does a slow-burn version
of “It's My Turn."” With drummer Jeff Porcaro, guitarist Buzzy
Feiten, bassist Louis Johnson, pianist David Foster, guitarist
Steve Lukather and other notables, the sound is impeccable.

Best cuts: Those mentioned.

ART GARFUNKEL-Scissors Cut, Columbia FC37392. Pro-
duced by Roy Halee, Art Garfunkel. Garfunke! has stumbled
with his past several albums, but seems on surer footing with
his latest, which recaptures the serenity of his 1975 LP
“Breakaway.” Gallagher & Lyle's “A Heart In New York,” the
first single from the set, has the melodic grace of “Boxer" era
Simon & Garfunkel classics; Simon even guests on another
cut, Jimmy Webb's “In Cars.” Webb wrote two other cuts on
the LP, the swirling title cut and the very meliow “That's All
I've Got To Say,” theme from the film “The Lost Unicorn.”

Best cuts: Those cited plus “Up in The World,” "Bright
Eyes,” “The French Waltz.”

HARRY BELAFONTE—Loving You Is Where | Belong, Colum-
bia FC37489. Produced by John Cartwright, Bob Freedman.
Belafonte’s first album in years and his first ever for Colum-
bia is an immaculate set dominated by smooth romantic bal-
lads. There are also a couple of tively calypso-tinged tracks
which should appeal to Belafonte’s old-time fans: Hoyt Ax-
ton's “Mary Makes Magic” and Bob Dyland's “Forever
Young,” the latter song performed in a medley with the is-
land-flavored “Jabulani,” which Belafonte cowrote. With the
adult contemporary market booming and classy pop stars like
Dionne Warwick and Johnny Mathis again enjoying solid sales
success, this album should find its audience. It will need a
combination of AC, black progressive and jazz airplay to max-
imize its potential.

Best cuts: Those cited plus “Loving You Is Where | Be-
long,” “Genuine Imitation Life,” “Something To Hold Onto.”

NA\A /'i%;f

GLADYS KNIGHT & THE PIPS-Touch, Columbia FC37086.
Produced by Nickolas Ashford, Valerie Simpson, Gladys
Knight. Ashford & Simpson wrote and produced all but two of
the cuts on this veteran group’s new LP. But one of the tracks
which Gladys produced herself is the set's most dramatic and
distinctive selection: a stow, tender medley of “Free Again”
and “1 Wilt Survive.” At her best—which is very, very good
indeed—Gladys has always been as much an actress as a
singer and here she pulls out all the stops, lingering over each
note rather than racing through the song as Gloria Gaynor did
in her disco smash two years ago. The uptempo “Reach High”
has the witty off the wall sound of Quincy Jones’ best hits;
“God Is" is a gospel-rooted track with a passion that was
sometimes missing from this group’s records as it aimed at
supper club audiences and tastes.

Best cuts: Those cited plus “Baby, Baby Don't Waste My
Time,” “I Will Fight.”

SPYRO GYRA-Freetime, MCA 5238. Produced by Jay
Beckenstein, Richard Calandra. While easygoing jazz is this
group’s specialty, there are some signs of branching out.
“Elegy For Trane” is a moving instrumental tribute to John
Coltrane. Valerie Simpson is part of the background vocal
team and adds some punch. Overall, the playing—especially
that of leader and saxophonist Jay Beckenstein—is more
energetic than in the past. “Amber Dream,” “String Soup,”
and “Summer Strut” are especially memorable. This is one
group that enjoys jazz, adult contemporary and some Top 40
play.

Best cuts: Those mentioned.

Country ‘™

RONNIE MILSAP—There’s No Gettin’ Over Me, RCA
AHL14060. Produced by Ronnie Milsap, Tom Collins. Milsap's
enormous versatility and stylistic flexibility keeps him con-
stantly exploring new sounds. In this package, its success al-
ready assured by the tremendous acceptance of “(There’s)
No Gettin’ Over Me” on both pop and country charts, Milsap
has smoothed out the edges into a more unified form. There
are no out-and-out rockers nor any hard-core country ballads.
But there's plenty of easygoing, MOR-oriented numbers
cleanly centered in slick, nicely-defined arrangements. Mil-
sap, ironically enough, began as an r&b artist, then slid into
country. Now he's set his sights on pop and should have no
difficulty making his mark.

Best cuts: “(There’s) No Gettin' Over Me,” “Two Hearts
Don't Always Make A Pair,” “It Happens Every Time (| Think
0f You),” “I Live My Whole Life At Night.”

HANK WILLIAMS IR.—The Pressure Is On, Elektra/Curb
5E535. Produced by Jimmy Bowen. This is a vibrant offering
which amply showcases Williams’ wide range of talents. The

f LPs

tunes range from an Old Hank Williams' number, "I Don't
Care (If Tomorrow Never Comes),” with guest vocals by
George Jones, to “Weatherman,” a potent original selection
with strong pop potential. About half the songs are originals,
with Williams' traditional bent toward autobiographical detail
especially apparent in the title track and “All My Rowdy
Friends (Have Settied Down).” The tantalizing “Ballad Of
Hank Williams™ carries lyrics a bit too raw for airplay, but per-
fect for jukeboxes. The album is digitally-mixed and mas-
tered.
Best cuts: Those cited.

BARBARA MANDRELL-Live, MCA 5243. Produced ty Tom
Collins. Mandrell's high energy and good humor flourish in
this portmanteau presentation of greatest hits and fancy licks
recorded at Opryland, U.S.A. One might cavil at the lack of
surprises on the album—but Mandrell’s sensitive handling of
styles and tyrics makes up for the blemish. The selections—
ranging as they do from “Old Joe Clark” to “Steeping Single
In A Double Bed"—are varied enough for country music lovers
of all stripes.

Best cuts: “Unsung Heroes,” “Years'/"Love Is Fair,” I
Was Country When Country Wasn't Cool.”

SPANDAU BALLET-Chrysalis CDS2528. Produced by
Richard James Burgess. What a record! This disk is already
exploding out of Britain (where it's a top five hit) and U.S.
discos and with good reason. “Chant No. 1" and “Feel The
Chant” are overwhelming in their inventive use of dance rock
rhythms, jazz horns and a total sense of what urban nightlife
is all about. Some r&b action is already in the works and this
could be the first “new romantic” disk to take off here. The
third track is “To Cut A Long Story Short,” already released
here previously.

Best cuts: Those mentioned.

CHINA WHITE-Danger Zone, Frontier FLP1005. Produced
by Mike Patton, Thom Wilson. One of Southern California’s
leading punk bands, this EP is everything a listener could ex-
pect: fast, loud and abrasive. Hardly commercial in any sense
of the word, there is a consistent audience for this.

Best cuts: “Daddy’s Little Queen,” “Live In Your Eyes.”

MISSION OF BURMA-Songs, Calls & Marches, Ace Of
Hearts Records (Important) AMS1006. Produced by Richard
W. Harte. Mission Of Burma plays like early Clash and Gang
0f Four, full of sound and fury. The music is angry, but not
inchoate. There is an impressive completeness of execution
in the six cuts on this 12-inch EP.

Best cuts: “All World Cowboy Romance,” “Outlaw,”
“That's When | Reach For My Revolver.”

Billboard’s

Recommended LPs
pop

RITA COOLIDGE—Heartbreak Radio, A&M SP3727. Produced
by Andrew Gold. Coolidge and her new producer, Andrew
Gold, make an effective team: this is perhaps the singer's
most well-rounded LP. Coolidge is characteristically cool, sen-
sual and understated on a number of cuts here, including a
fine remake of Dusty Springfield's “Wishin’ And
Hopin',” but also tackles more dynamic rock rhythms on the
raucous “Basic Lady” and the funky title cut. If a single takes
hold, this could easily be the singer's biggest album in years.
Best cuts: Those cited.

GINO VANNELLI-The Best Of Gino Vannelli, A&M SP3729.
Produced by Herb Alpert, Gino Vannelli, Joe Vannelli, Ross
Vannelli. Vannelli recently hit the top 15 with his Arista debut
“Livin’ Inside Myself,”" so it's time for his former label to col-
lect his most memorable sides from the vaults. ‘I Just Wanna
Stop” was a bona fide AM smash, while several other cuts
here, including “People Gotta Move” and “Wheels Of Life”
got moderate airplay. Vannelli's sense of vocal intimacy and

op AlbumPicks

BOB DYLAN-Shot Of Love, Columbia TC 37496. Pro-
duced by Chuck Plotkin, Bob Dylan. His third album to
carry central Christian themes finds Dylan the writer and
arranger restoring some of the rock edges shelved in fa
vor of more explicit r&b elements last time out. And while
the underlying fervor remains much in evidence, his lyr
1cs now temper any rhetoric with sharp-eyed images that
only the most cynical skeptics will easily dismiss. Pro-
duction, sharpened up by co-producer Chuck Plotkin
(and, on the driving title tune, by '50s hitmaker Bumps
Blackwell), takes full advantage of the relaxed interplay
of his band.

Best cuts: “Shot Of Love,” "Lenny Bruce,” “Watered
Down Love,” “Trouble.”

y,

instrumental dynamics is one of the most distinctive in the
new middle-of-the-road. Best cuts: Those cited.

TYCOON—-Turn Out The Lights, Arista AL9555. Produced by
Vini Poncia. it has been two years since Tycoon broke through
the top 30 with “Such A Woman" but the band’s sound
hasn't changed. There are still the cool harmonies, handsome
melodies and professional playing which puts Tycoon in the
league with such acts as Pablo Cruise, Toto, .38 Special, At-
lanta Rhythm Section and the more commercial side of Blue
Oyster Cult. This is perfect fare for Top 40, AOR and some
adult contemporary stations. Best cuts: “This Island Earth,”
“Hang On In,” “Turn Out The Lights,” “Call The Police,” “Let
it Down,” “C'mon Over.”

DR. FEELGOOD-A Case Of The Shakes, Stiff America USE 12.
Produced by Nick Lowe. If you like mid-1960s blues-rock—
exemplified by the early Rolling Stones—then this atbum is
perfect for you. Authentic without being pristine in its ap-
proach, the British Dr. Feelgood (sans Wilko Johnson who
headed the group in the late 1970s) is all about partying.
Pitch to fans of George Thorogood or the Inmates. Best cuts:
"“Jumping From Love To Love,” "Love Hound,” “Case Of The
Shakes,” “Violent Love.”

CRACK THE SKY—Photofiamingo, Lifesong LS8133. Produced
by John Palumbo. Crack The Sky has contributed one great
song to rock history (“She’s A Dancer” from their first LP)
and they've continued to make smart uptempo rock with a
sense of humor. Here, possibly in the quest for accessibility,
the band's music is much more mainstream. The playing is
sharp, the lyrics straightforward and the singing crisp so
there should be no problem at the AQR level. Best cuts: “Pho-
toflamingo,” “The Other Guy,” “With The Morons,” “Too Nice
For That,” “Good Child Gone Wild."

SIOUXSIE & THE BANSHEES-Juju, PVC Records PVC8903.
Produced by Nigel Gray, Siouxsie & the Banshees. Since its
punk beginnings in 1977, Siouxsie & the Banshees have de-
veloped into a fine rock band, managing to combine their
original energy and rage with smooth musicat execution that
does not neglect harmony and melody. But even at its most
accessible, this group is still disquieting. Included here also
is the separate single, “Israel.” Best cuts: “Israel,” “Monito,”
“Spellbound,” “Arabian Nights."

TYGERS OF PAN TANG—Spellbound, MCA 5235. Produced by
Chris Tsangarides. With lron Maiden in the top 100, that
bodes well for new British metal and Tygers Of Pan Tang is
certainly part of the genre. Except for the pop slanted “The
Story So Far" and the ballad “Mirror,” this is uptempo driving
rock with lots of screaming guitars to satisfy the ever-growing
metal brigade. This is the quintet’s second U.S. album. The
cover art which is striking without being morbid. Best cuts:
“The Story So Far,” “Gangland,” “Hellbound,” “Mirror.”

T.5.0.L.—Dance With Me, Frontier FLP1004. Produced by
Thom Wilson. Already the subject of a cult following in Califor-
nia, these four self-described anarchists rarely slow down
their freeway speed approach to music. In the tradition of the
MCS5 and early tggy Pop, the True Sons Of Libery dish it out
hard and toud. Only on the bluesy “Silent Scream” and “Love
Story,” do they slow it down somewhat. Best cuts: Those
mentioned plus “80 Times.”

CULTURE. Joe Gibbs Music, JGMLLP6038. Produced by Errol
Thompson, Joe Gibbs. This is reggae in pure form. A reggae
rhythm is set up, and most of the instruments play it. The
melody comes almost exclusively from the lead vocalist and
the backup singers. The result is smooth and seductive, until
you start listening to the words, and then the bitterness and
rage comes through in such songs as “More Vacancy,”
“Iniquity Worker,” ““Innocent Blood," and “White Belly Rats.”
Best cuts: Those mentioned above.

soul

STAPLE SINGERS—Hold On To Your Dream, 20th Century-Fox
Records T636. Produced by the Staple Singers, John Abbey.
Few singers have a voice as striking as Mavis Staples—a
throaty growl of passion—and she is here in full force. Be it
seductively funky compositions or smoky ballads, the Staple
Singers are a versatile crew. The cover version of Gamble &
Huff's “Message In Our Music” is an intense workout. Best
cuts: “Ride It On Out,” “Message In Our Music,” “Old Flames
Can't Hold A Candle To You," “Cold And Windy Night.”
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country

DAVID ALLAN COE-Tennessee Whiskey, Columbia FC37454.
Produced by Billy Sherrill. While Coe probably lacks the ca-
pacity—and desire—to be meliow, he comes closer to it here
than in earlier albums, notably with his renditiors of such
oldies as "Dock Of The Bay"” and “Pledging My Love." As al-
ways, he demonstrates a mastery of vocal styles and a tough-
tender axis that keeps him from easy categorization. The al-
bum is a worthy effort from one of country music's most con-
sistently undervalued talents. Best cuts: Those cited, plus
“I'll Always Be A Fool For You,” “I've Given 'Bout All | Can
Take,” “Little Orphan Annie.”

DOTTIE WEST—-Once You Were Mine, RCA AHL14117. Pro-
ducer: not listed. This is a reissue of previous material West
cut, and consists mostly of her covers of well-known songs.
West's style and delivery have evolved since these numbers
were done, and the album is interesting only if for compari-
son to her newer, torchier persona. The production is basic
country with none of the contemporary touches that clearly
stamp West's recording now. Best cuts: “‘Help Me,” “Dream
Baby (How Long Must | Dream).”

jazz

SUGAR BLUE-Crossroads, Europa JP2002. Produced by
Dominique Buscail. Sugar Blue is the harmonica player “dis-
covered” by the Rolling Stones and used on the “Sore Girls”
album. This is a seven-song set of his own work and it is
equally striking. Mixing jazz and blues, Blue plays the har-
monica the way it is rarely played today in pop. In addition to
a few originals, he reworks Sonny Boy Williamson i's “Pon-
tiac” and "Another Man Done Gone” and Chester Eurnett's
“My Baby Caught The Train.” A very interesting callection.
Best cuts: “Begging The Girl To Go,” “Pontiac,” “Shed No
Tears,” ““Another Man Done Gone,”* “Dark And Hungry.”

OSCAR PETERSON—Motions & Emotions, Pausa 7102. Pro-
duced by Hans Georg Brunner-Schwer. The most prolific of all
jazzmen, on records, comes through with yet another superior
LP. The two sides hold 10 titles, all of them poputar about 10-
12 years ago. The backing orchestra, conducted by Ciaus
Ogerman, is excellent. Peterson’s powerful pianistics provide
topflight entertainments. Best cuts: “Wave,” “Yesterday,”
“Wandering."

ART VAN DAMME QUINTET—Keep Going, Pausa 7104. Pro-
duced by Hans Georg Brunner-Schwer. The world s most
gifted jazz accordionist taped a dozen standards in 1970 in
Germany with Joe Pass, Kenny Clare, Eberhard Weber and
Heribert Thusek as his backup. Now they are available, and
each tune is a gem. Whether ballad or jump tume, Van
Damme squeezes every vatue from them with a remarkable
technique and feeling. And the dependable Pass con-ributes
some guitar wizardry, as well. Best cuts: “I Saw Stars,”
“Turnabout,” I Want To Be happy.”

EDDIE “CLEANHEAD” VINSON—I Want A Littte Girl, Pablo
D2310866. Produced by Norman Granz. Another digtal LP
from Pablo, with Vinson, nearing 70, blowing up gobs of atto
and shouting in the Joe Turner tradition. Vinson programs
seven titles and is competently backed by a six-man combo.
Raw, earthy, timeless stuff, and well performed. Best cuts: “I
Want A Little Girl,” “Worried Mind.”

ROB McCONNELL & THE BOSS BRASS—-Tribute, Pausa 7106.
Produced by Rob McConnell and Phit Sheridan. Recorded in
Toronto, the Boss Brass comprises five trumpets, all doubling
flugelhorn; four trombones, two French horns and five reeds,
with a five-man rhythm section. Thus it's a powerfil en-
semble, with charts by the leader. Album includes six cuts, all
more interesting harmonically than rhythmically. For all fans
of the big bands, this is an intriguing collection, and it is re-
leased at a time when McConnell and his sidemen are touring
California. Best cuts: “Blue Daniel,” “My Bells.”

COUNT BASIE'S ORCHESTRA-High Voltage, Pausa 7105.
Produced by Sonny Lester Productions. With Buddy Morrow
on trombone and charts by Chico O’Farrill, this is an unusual
Basie entry. Made about 11 years ago, it offers 12 strong
tracks, all pop standards with solos from Joe Newman, Jerry
Dodgion, Bill Adkins, Lockjaw Davis, Eric Dixon and Morrow.
And the sparse, swinging Basie piano also is heard to good
advantage. A tasty summer surprise album. Best cuts: “Chi-
cago,” “I'm Getting Sentimental Over You,” ““Together.”

JOE PASS-JIMMY ROWLES—Checkmate, Pablo D2310865.
Produced by Norman Granz. A splendid collaboration. Pass
on guitar and Rowles at the piano purvey sterling modern
mainstream jazz throughout 10 beautifully recorded tracks, all
evergreens. This is immensely artistic music; Pass and
Rowles establish a rare rapport which all to frequently these
days is lacking. Notes are by Nat Hentoff. Best cuts: “We'll Be
Together Again,” “T'is Autumn,” “Can't We Be Friends.”

Spotlight—The most outstanding new product of the week's re eases
and that with the greatest potential for top of the chart placement;
picks—predicted for the top half of the chart in the opinion ef the
reviewer; recommended—predicted to hit the second half of the chart
in the opinion of the reviewer, or albums of superior quality. Aibums
receiving a three star rating are not listed. Review editor: Ed Harri-
son; Reviewers: Dave Dexter ir., Paul Grein, Douglas E. Hall, Kip
Kirby, Pat Neison, Roman Kozak, Irv Lichtman, Ed Morris, Richard M.
Nusser, Alan Penchansky, Sam Sutherland, Robyn Wells, Adam White,
Jean Williams.
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Chilliwack’s Millennium d=but album,

“\X¥anna Be A Star” Bxu-77s5¢, is a "ock n’ roll

fantasy: t12 dr=amerss rise to stardom or
how to avoid boredam at 2ny cost. Their first
star-char=ing single, "My ‘3irl (Gone, Gone,
Gone]” ve-nai3,will be released August 21st.
Here’s to the star in al of us!
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Send for coior catalog to

NAUGHTY BITS
Music Promolicns & Marchandising

Toromo, Qi
(F.0.8. BuHalo or Te
Tale: (4186)
Depd.

BUTTONS |
|
|

OVER 60,000 BUTTON
DESIGNS

A main reason why 27 top U S. chain stores
use only Button Master s our endless va-
ety of sayings and personality buttons
There ts no button we don’t have. in any
shape or size' As distributors. we make as
little as 5¢ a badge to nsure your getting
a different mix in every order It's crazy. but
no other button company can make those
claims and carry licensed products too' All
sizes from %' to 3" with full return policy,
terms available, and 48 hour shipping or
you don't pay' Find out why our ‘compet-
tion” can't compete We don't make up
“Fishy” names and he to our customers
from the start Our only concern s to have
NEW designs coming in from all over the
world every week and giving a hot mixture

ta YOU!
BUTTON MASTER
39 Front St., Bridgeport, PA 19405
(215) 277-1966

60,000 variety & Full Color Quality =

MORE SALES

TEE SHIRTS

LOWEST PRICES IN THE INDUSTRY
CUSTOM PRINTED OR BLANK
QUALITY WORK LOW MINIMUMS
RUSH JOBS OUR SPECIALTY FREE CATALOG

PLYMOUTH MILLS

EMPIRE STATE BLDG. SUITE. 5110

350 SthAVE N.Y.10118 (212) 5940120

FOﬁSN.E

CUSTOM CASSETTE BLANKS

CBS PROFESSIONAL DUPLICATION TAPE

LENGTHS IN 3 SEC. INCREMENTS—ANY

QUANTITY.
110 45 min 65¢ l 66 to 80 min 85¢

46 to 65 min. 72¢ 81 to 90 min 90¢

91 to 120 min. $1.45
Cassette Boxes. soft box 15¢/hard box 20¢
MINIMUM ORDER—$40 00

P&P STUDIOS, INC. PO Box 4185

(203) 327-9204 Stamford, CT 06907
HIGH SPEED CUSTOM DUPLICATION

AVAILABLE

‘f 'é*,

[ . “REAL
' TEXAS & CAJUN MUSICH

Texas Playboys,  Fiddlin' | Frenchie
Burke  Johnny Bash Plus dance in
strumantals  in “Coton-Eyed
Joe ' Alsg, Houtiern. fiamor eks: Justin
Wilson, “Beolises™ . e Gardner &
Bob Murple
?EERI:NW ™ ?5&51
&k
{TIE]QA%M

COMEDY MATERIAL

PROFESSIONAL COMEDY MATERIAL
(The Service of the Slars Since 1940)
“THE COMEDIAN"

The Original Monthly Service
12 available issues...$75 3 Sample issaes. 525
“How To Masler the Ceremenies™..$20
Anniversary Isswe_$50
35 "FUN-MASTER™ Gag Files—all ditferest..5150
BILLY GLASON
200 W. 54th St., N.Y.C. 10019

DEEJAY SPECIALS' MONTHLY GAGLET
ter' Individualized Service! We haveat all FREE
information package. PETER PATTER, PO
Box 402-B, Pinedale. CA 93650

NOT COMEDY. CURRENT ARTIST BIO'S,
daily calendar, much more for working pros! Free
wsue’ Galaxy, Box 20093-A, Long Beach, CA
90801, (213) 436-0602.

} FREE SAMPLE ISSUE OF RADIOS MOST

I popular humor service! Write on station letter-

head to: O Laners, 1448-H W. San Bruno, Fresnoe,
' Cabifornia 93711 (209) 431-1502.
I FREE SAMPLE! RADIO COMEDY MA-

tenal at its best. Write on station letterhead to
i Contemporary Comedy, 5804-A Twineing. Dallas,
TX 7h227

“PHANTASTIC PHUNNIES” .. HILARIOUS
mternational-interplanetary  audience builder!!
Month’s 500 topical witticisms and magnificent
"Bonus' . $2.001 1343 Stratford, Kent. Ohio
11240,

WANTED TO BUY

NOTICE
TO ALL CASSETTE

SALES COMPANIES
OR INDIVIDUALS

We buy from every company that advertises
here We still cannot get enough variety. We
will pay $2.50 or less for any cassette album,
new of used—Must be in top condition.
Please let us know what you have to offer

We use 30,000 cassettes per month.
PEARL MUSIC COMPANY

5075 Warner Ave.
Huntington Beach, CA. 92649

(714) 846-3369
CONTACT DOROTHY

We Buy Used Records
(212) 648-2209

DEADLINE: Closes 4:30 p.m. Monday.
12 days prior lo issue date

CUT-0UTS

8 Track and Cassettes
Our Specialty
if you are a distributor, rack job-
porter, contact J S J to-
or write for free catalog.
J 5 J DISTRIBUTORS :

G620 W. Balmonl, Chicago, 1N, G0634
{312) 2a8-4444

[ [ORNERS

Premium Cut-Out LP's and Tapes—Rock !
New Wave, Jazz, Reggae and MOR Plus
picture discs, Rock Clocks & Posters
430 Falmouth Road
North Babyion, N.Y. 11704
For Free Catalog Call (516) 587-7722

CUT-OUTS
MIDLINES
P| recoRD DisT,
| | hae7 PiMEWOOD 5T.

RABHWAY, N.J. 07065

FHOME (201} 574-0600

SELECTION—ALL LABEL3—{LP—BT—CABSETTE]
JAI1-BLUES—BOGPEL—ROCK - CAW

3 (NLY—FREE UWMIATE CATALOG UPON REQUEST

.BUSINESS
OPPORTUNITIES

your ad car-”

FOR SALE
SOUND RECORDING STUDIO

The ultimate in sound equipment LA s most
in demand by Industries biggest artists
Purchase Price less than replacement
value Call

Walter Rogers, Broker
213-986-3700

INVEST IN A REGORD
PRODUCTION COMPANY

I've got hits in my pocket ano groups
chmbing the walls. Partnerships gladly
formed Great tax advantage Wrte

STANLEY W. SCATES
300 Miles Per Hour Productions
8306 Wilshire Bivd. £234
Beverly Hills, CA. 90211

Y *SCHOOLS &
INSTRUCTIONS

24-TRACK ENGINEERING
State of the
of Sound Arts for free brochure. Hollvwood (214
467-52566.

TAUGHT IN

Arts Studios, Call the Unnersity

CLASSIFIED
ADVERTISING

DOESN’'T
COST,

IT
PAYS.

#RT

#

kA

i

"CHART RECORD™
SERVICES +:
INTERNATIONAL EADFS?A TAI(}N_S'—_

MUSIC PUBLISHERS AND DISCDTHEQUES
Subscrnibe to our AUTOMATIC AIRMAIL
SERVICE tor ali singles and Ip s from the
charts

The Fastest, Most Dependabie
Service in the World

AIRDISC SPECIAL SERVICES
Box 835. Amityvilte. NY 11701

2{eled ¥

AIR CARGO

WE LOVE YOU

anlial.
Bl Aales—Personal Altention
BERKLAY AIR BERVICES
Contact: Bernard Il'.lulnh"g Pru
B0 POE &85, JFK Alrport, M.Y, 11400
e {212 656 EDlB TLX I"SE‘!I

TAPES . -

VIDEO CASSETTES
MADE IN U.S.A.
VHS T-120’s

$11.25

ANDOL AUDIO PRODUCTS. INC.
Toll free: (800) 221-6578
NY Res: (212) 435-7322 Collect

PROFESSIONAL
- BLANK TAPE

&TDIK HdBASF

T MEMOREX

Custom Cut 8 Track and cassettes.
90 different lengths in one minute in-
crements. Prices start at .85.
- 8-T & Cass Duplicators
- Low cost Shrink Wrappers
- Tape Players & Recorders
- Recording Supplies
CALL TOLL FREE
1 (800) 237-2252
In Flonda call collect (813) 778-4442

BAZZY ELECTRONICS CORP.
3018 Avenue “C" Holmes Beach. Florida 33510
Master Card & Visa Welcome

PROTECT YOUR MERCHANDISE
CASSETTE SECURITY DEVICE

Display cassettes in your 8-track hand hole
store display safely
SIMPLE +- ECONOMICAL - REUSABLE
For tree sample & pricing contact
C & D Special Products
309 Sequoya Dr., Hopkinsviile, KY 42240
(502) 885-8088

— 8 Track & Cassette Blanks

BUDGE
HTHIMTAPES

Large Selection = Popular Artisis
Vary Competitive Prices.
Call or wrile for ires catalog.
{5) ME-E28T
Elmmiton this Ad.

1min to 45 min

46-65 min $100
66 min to 90 min $110
VHS-2-4-6 hr videotapes $11 25

Cassettes—wIlde Price Range
Protessional quallty demos our specialty.
Cassette duplication avallabie.
ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brookiyn, N.Y. 11218
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

www.americanradiohistorv.com

TAPE DUPLICATORS }

Repairea and updated including CDS— |
8100 parts by orniginal designer Custom
Electronic design and manufacturing.
Call or write

OMICRON ELECTRONICS

8236 Stephens. Warren, Mich. 48089
(313) 757-8192

POSTERS

POSTERS

Rock and Roll posters

S DEALERS ONLY

write or call for free catalog

ONE STOP POSTERS

1001 Monterey Pass Roac
Monterey Park Calf 91754
(213) 263-7361  (800) 421-6341
areas avaiiable tor Representatives

Display units

POSTERS
Largest Selection of
Rock Posters
ZAP ENTERPRISES
2833 W. Pico Bivd.
Los Angeles, Calit. 90006
(213) 732-3781

DEALERS ONLY

HOTLINE |

FOR
PLACING YOUR
CLASSIFIED AD

Just Dial

800-223-7524

Ask for JEFF SERRETTE
(IN N.Y. STATE (212) 764-7388)

Hot-line 1s for fast personal service

placing Ciassitied Ads oniy For allother L

business call the regional umce‘J
nearest you

«

Vnﬂugqﬁcsﬁgi:{;ﬁ'rg“f’ A

ATTENTION ARTISTS,
MANAGERS AND
BOOKING AGENTS

Now booking acts for the Annual
Big Fair of Puerto Rico, to be
celebrated in Puerto Rico in
November 1981.

BUDGET: US $50,000

Forward your “Press Kit"” to the
Annual Big Fair of Puerto Rico, Inc.

Address:

G.P.O. Box 631,
San Juan, Puerto Rico 00936

Attention:
MR. DANIEL E. SANTIAGO
Talent Coordinator

Phone: (809) 751-5100/751-5015

NOTICE OF INTENT TO
RELEASE!

ROCK'N MANIA RECORDS
280 Worcester Rd.
Framingham, Mass. 01701
(617) 875-5666
intends to release the original perform-

ances of the tollowing titles:
“Felicia” b/w “Bandstand Dancing”
by Bobby and His Orbits

and
“l Understand” b/w ‘A Girl Gotta Know"
by The G-Clefs
Please direct any inquiries to:
MR. THOMAS SALEM

L P 5—45's—HARD TO GET ITEMS

SHANES RECORD
FINDING SERVICE

YOU WANT IT?—I GOT IT!

Send Requests Plus 3-18¢
Stamps for Catalog
SHANE—P.O. Box 6314
San Ratael, CA. 94903
(415) 456-4631

MUSIC

SONGWRITERS NEED HHELP? CO-WRITE
50-50 basis with Will Gentry. Share $20.000
pussible rosalties. Send horcs tor Nashville Co-
Writers, Stucho 2, Box 22375, Nashville. TN 37202

COLLECTIBLES

BEATLES  CATALOG  — ORIGINALL
niemorabilia, models. dolls. mosvie wems Send
$1 Schreiber. Box 2704 (86BB). Huntington
RBeach., CA 42647,

HOW DOES A
PUBLICATION SURVIVE
ALMOST 100 YEARS
OF REPORTING

ALL THE NEWS
THAT'S FIT TO PRINT
AND MORE? . . .

a) DEDICATED READERS

b) CHARTS

c) ADVERTISERS WHO
GET RESULTS!

d) AUTHORITATIVE
EDITORIAL

e) SERVICE ORIENTATED
SALES REPS

and many more features and

benefits|

Make that move foday, place

your classifled advertise-

ment NOWN
Call:

(800) 223-?5_21—(E]ul of state)
(212) 764-T38B—(Locally)
Ask for Jell Serrette

'.I'I.'h'l'l'l r'.||||n ad, you may
it card



www.americanradiohistory.com

/MAKE MORE PROFIT . .\

%45 g

DISTRIBUTING SERVICES

[ RECOROING TAPE & ACCESSORIES —]
24 HR. FREIGHT-PAID SERVICE
targest Selection at Lowes! Cost Anywhere
MAXELL « MEMOREX » SCOTCH - TDK
¢ SONY « DURACELL « WATTS « DISC-
WASHER + SOUND GUARD + SHURE
« PICKERING « AUDIO TECHNICA » REC-
OTON « EVEREADY + VID. TAPE » SAVOY

* AMPEX *TRACS * FUJI
SEND FOR FREE CATALOG
A.l. ROSENTHAL ASSOCIATES
Dept. A. 1035 Louis Dr.. Warminster. Pa. 18974
OEALERS ONLY (215) 441-8900

with our low dealer prices, liberal return and

same day shipment on all major labei tapes

. and LPs. Top 1.000 list updated weekly.

” Write: 4
. TOBISCO d

~ 6144 Highway 290 West

\ Austin, TX 78735 J

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL) Ailso largest selection of attractive
close-out offers 33 years of specialized
service to record and tape importers
throughout the world Overseas dealers and
distributors only
ALBERT SCHULTZ, INC.
116 W. 14th St,, N.Y., NY 10011
(212) 924-1122
Cable: ALBYREP Telex: 236569

% HELP-WANTED.

WEA, Sound Warehouse

Plan ‘Platter’

[LLOS ANGELES—Consumer and
dealer contests will be key elements
buttressing the forthcoming “Platter
Of Hits™ promotion being blue-
printed by WEA Corp. and the
Sound Warchouse retail chain for 24
WLA acts.

Slated to kick off Aug. 27 and run
through Sept. 12, the campaign will
push new titles from artists includ-
ing Rickie Lec Jones. Van Halen. ZZ
Top. Eddic Rabbitt, the Pointer Sis-
ters, AC/DC. Foreigner and Stevie
Nicks. as well as the soundtrack to
“Heavy Metal.”

Sale pricing and extensive adver-
tising and merchandising are prom-
ised for the blitz, targeted for 35
Sound Warehouse locations in the
South. according to WEA Dallas re-
gional branch chief Paul Shefticeld.
who's coordinating the project.

Prizes in the dealer and consumer
contests are I8 trips for two to Ix-
tapa. Mexico. secured through a tie-

Promo Blitz

in with Texas International Airlines.
Prize packages also cover hotel ac-
commodations and a special dinner
along with airfare. With nine mar-
kets involved and the contests to be
administered via radio station ties 1in
cach. one consumer and one dealer
prize will be awarded in cach site.

The nine Sound Warchouse store
managers in those cities judged as
designing the most effective instore
promotions will be the dealer win-
ners.

Other twists include thematic
posters at Texas International ticket
counters and special “Platter Of
Hits™ aprons and chef’s toques to be
worn by Sound Warchouse em-
ploves. along with more conven-
tional instore aids such as posters,
header cards and bag stuffers custo-
mized for the campaign. WEA’s ar-
rav of other merchandising mate-
rials for the designated titles also will
be employed.

General News

HOSTING DINNER—While in Los Angeles, Atlantic’s Me.l

/

hosted a Japanese dinner for Bob Hamilton, program director for KRTH-AM,

at the Pear Garden restaurant. Standing, from left, are: the chef, Janis Siegel

of the Transfer, concert promoter Jerry Lonn, singer/choreographer Tony

Basil, and Transfer manager Brian Avnet. Seated, from left, are: Transfer's

Alan Paul and Tim Hauser, Hamilton, and Atlantic West Coast general man-
age Les Garland.

nhattan Transfer
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RETAIL MANAGEMENT
We need experienced Record Management
Personnel who are ambitious and hard work-
ing. Individuals can use their experience
to grow with us. Reply in confidence to:

Tim Sexton—(301) 459-8000
or write:
HARMONY HUT,

4901 Forbes Bivd.
Lanham, MD 20801

BEAUTIFUL, MATURE LADY—
NO EXPERIENCE REQUIRED—
PERFORM AND TRAIN WITH
FAMOUS CHIMP—CAREER
OPPORTUNITY—ROOM AND
BOARD—TRAVEL.

(516) 378-2451

REGIONAL DIRECTOR

To supervise the operations of a group of
retail stores. Must be aggressive with a
strong retail background. Excellent starting
salary & benefits. Send resume, with salary
information, to:

DOTTY HAMILTON
Record Town, P.O. Box 11580

Albany, N.Y. 12211

“'POSITIONS WANTED

BERKLEE AUDIO STUDENT/PRO MU-
sician/music  teacher/songwriter—great ears/
warped mind—needs steady Boston audio job!!!
Some experience (617) 266-2258.

g@@g@, wE e s a PSS b5 ¥ .
% MISCELLANEOUS
% PR B T
MAKE FRIENDS WORLDWIDE THROUGH
international correspondence. Details and sample

photos free! Hermes-Verlag, Box 110660/BB,
Berlin, W. Germany.

SINGLES FROM FAR EAST SEEKING
friendship, correspondence, caltural exchange,
etc. Cherry Blossoms, Dept. BC. Honokaa, HI
96727,

W g,
PROFESSIONAL SERVICES

HELP
WaNtey  TRPES

the Marketplace is
open and your best
buy is BILLBOARD

Something to sell or something

to tell, your message gets to

over 200,000 readers weekly.
Don’t Miss Another Week!!!

CALL Jeff Serrette (TOLL FREE)

‘ 800/223-7524
NOW to place your ad

Valhalla Recording Corp. formed
to specialize in the rock market.
Greg Thornwood is president with
Corky Stasiak handling production.
First product will be released on
New York-based band Syntax. Ad-
dress: 299 Madison Ave.. Suite 400,
New York. N.Y. 10017 (212) 687-
3210 or 767-9185.

*x k%

Words of Wisdom Enterprises, for
record production. publishing and
artist management, formed by In-
dianapolis radio personality Rickie
Clark with Pete Bell and producer
George Kerr. Artists include Rickie
Clark. Terry Huff and gospel per-
formers Robert Turner & the Silver
Hearts. Address: 2060 East S4th St..
Suite 11, Indianapolis. Ind. 46220
(317) 259-7795.

* *  x

FEucas Ltd., an entertainment

- ANNOUNCERS WANTED:

MAJOR TALENT SEARCH

Major broadcast group in Top 10 markets
with great, stable work environments is
looking for experienced air personalities
that are clever, entertaining or funny Fe-
males and minorities are encouraged to
apply. Send a telescoped cassette aircheck
and resume to:

TALENT SEARCH

P.O. Box 7350, San Francisco, CA 94120

e Billboard——~
TV JOB
RADIOIV -

PAYMENT MUST
ACCOMPANY THE ORDER

POSITIONS WANTED 40¢ per word
per insertion—$10 00 minimum

$20 00 per column inch per insertion
POSITIONS OPEN 70¢ per word per
insertion—%$14 00 minimum

$40 00 per column inch per insertion

BOX NUMBERS $2 00 per issue for
handiing & postage Audio or video
tapes. transcriptions, tilms or VTR's
cannot be forwarded Suggestion ar-
range for follow-up directly when
replying
Send money and advertising copy to:
Radio-TV Job Mart, Biliboard
1515 Broadway, N.Y. 10036

POSITIONS OPEN"

WMZQ in Washington, D.C. is looking for a Pro-
motion Director. Salary is negotiable. Person
should have experience in radio promotion, pref-
erably Country. Contact Gil Rozzo. General
Manager (202) 362-8330. WMZQ is an equal
opprotunity employer.

copyright and use administration
service for composers and com-
poser/publishers. launched by Dee
Lambert. Present client: Estate of
Dave Lambert. Address: P.O. Box
10204. Chicago. 111 60610 (312) 975-
2288.

* * *

TM International Records and
Famous Door Publishing Co., Inc.
founded by performer Odell
Tillman. Address: P.O. Box 16608,
Milwaukee. Wis. 53216.

* *  x

Gold Coast Records, formed by
parent company Gold Coast Enter-
tainment, with Marv Stuart as chair-
man of the board and Cecil Holmes
as president of Gold Coast Records
and board member of Gold Coast
Entertainment. First single release is
“Mighty Fine,” by TTF. Company is
signing artists. Address: 5915 N.
Lincoln Ave.. Chicago, 1. 60659
(312) 769-4676.

* *  x

Platinum Entertainment, Inc., a
new artist management firm, with
first signing being Heather who re-
cords for the Platinum Records la-
bel. Address: 6363 Sunset Blvd.,
Suite 711. Los Angeles, Calif. 90028
(213) 464-1465.

* * *

The Andrea Record Co., with the
principals being a&r/creative direc-
tor Richard Nevell, marketing direc-
tor Judy Christensen and exccutive
producer Kevin Coutts. First release
is “Shake A Leg” by the Canterbury
Folk. Address: Box 77, Henniker,
N.H. 03242 (617) 237-0936.

* * *

Terry Marshall’s Daily Insider
formed by Terry Marshall as a daily
entertainment news dispatch for ra-
dio. Address: 55 Sutter St, Suite
407. San Francisco. CA 94104 (415)
931-8930.

* * *

Bob Rogers & Associates formed
by Bob Rogers to offer a variety of
media services. His first project is to
act as agent and general consultant
o a limited number of companies
offering radio programming aids
and special services. Address: 136
Precita Ave.. San Francisco, CA
94110 (415) 641-8426.

L

The Entertainment Group, formed
by Thad Anders and Dean Cloud, to
produce Louisiana Gold, a lwo-dz}y
rock festival being held next year in

www.americanradiohistorv.com

New Companies

the southceast. Exploitations Unlim-
ited of Los Angeles will coordinate
public relations, advertising and
promotion, while Safari Productions
will consult in all aspects of video
and motion picture production. Ad-
dress: 733 N. LaBrea, Suite 205. Los
Angeles, Ca. 90038 (213) 733-9048.

* * *

Angry Young Records formed by
Rick Swan and Gary Fox, general
manager and director of promotion
respectively. First relcase is “E.P.
#1” by Luxury. Address: 3701 Car-

enter, Des Moines, lowa 50311
(515) 255-2297.
* *x  *

Gusher Productions, Inc./Gusher
Records, formed by Chuck Robin-
son and associates. First single is
“Oklahoma Cowboy™ by singer/
songwriter Earl Dec Long from a
forthcoming album. Address: 3122
Sale St., Datlas, Tex. 75219 (214)
522-8900.

* * *

The Starmakers Group Entertain-
ment Co., with DeWayne Bonner as
genceral manager. Firm specializes in
music production, music publishing
(Spiked Punch Music ASCAP) and
artist carcer direction. Address: 2502
Manhattan Beach Blvd.. Unit 26.
Gardena, Calif. 90249 (213) S516-
8633.

*x Kk *

ECI/Nutune Records, formed by
singer Gary Unger, Charly O'Neal.
singer Cathy Hawkinson and former
Four Seasons singer and producer
Tommy Deviton. First release is a
country single called “I'll Drink To
That” by Terry Bullard. Distributor
is Music Wave Distributors. Ad-
dress: P.O. Box 24634, Nashville,
Tenn. 37202 (605) 748-9921.

* ok *

Zepher Productions, begun by

Michael Stempel, former owner of

Cherrywood Rehearsal Studios.
First act signed is Nick Sloane and
the Reaganites, a Los Angeles band.
Address: 7410 Beverly Blvd., Los
Angeles, Calif. 90036 (213) 937-
0154.

* * *

Apollo Productions Inc. (API)
formed by Kenneth Morris, Jim
Law and Gary Hipps for the promo-
tion of live music ranging in size
from arenas to night clubs. The firm
also books and represents groups
Cheyenne, Grey Ridge and the
Countrymen. Address: Midland

Shopping Center. Alcoa. Tenn.
37701 (615) 984-3166.
*x k%

The Press Agency, a publicity and
press relations firm for the entertain-
ment and music industry. by
Theresa Davis. Davis is director of
public relations for the Atlanta
chapter for NARAS and an advisor
on the publicity subcommittec of the
Georgia Senate’s music industry
study committee. Address: 1081
Blackshear Dr.. Decatur, Ga. 30033
(404) 636-7463.

* * *

Darrell Thomas Music Corp., a
privately held Towa stock company
formed to manage, finance and de-
velop the career of country music
performer Darrell C. Thomas, in-
cluding Mid-Empire Records and
Mid-Empire Music Publishing
(BMI). Directors include Darrell
Thomas, Janis K. Burrell, Mary El-
len Tidball and Maurice Tidball.
Address: P.O. Box 487. Carlisle.
Towa 50047 (515) 989-3679.

* k%

Purr’-Fect Productions, for artist
management and public relations,
formed by Chicago radio person-
ality Kitty Neely. Address: 6421 S.
Greenwood, Chicago. 1. 60637,
(312) 667-5489.

Composer Guild

® Continued from page 37

tor of live acts. was elected to the
presidency last month. At the same
time, four other officers were in-
stalled: vice president Jimmy diPas-
quale. second vice president Molly
Leiken. secretary Bruce Broughton
and treasurer Elliot Kaplan.

The guild had 320 members when
Warren took over. but he says 80
new members have joined in the last
month. Warren foresees a time when
there will be four membership cate-
gorices: full, associate, emeritus and
student.

As a first step toward establishing
strong ties with other professional
organizations, Warren is organizing
a 10K and 3K race to be held Octo-
ber 11 at Balboa Park in Encino. The
run will benefit the National En-
dowment For the Arts. The event
has been endorsed by a bevy of Hol-
lywood stars, including actress Les-
lie Ann Warren, Warren’s sister.

Warren is also planning a two-day
seminar at UCLA on film music,
where the students will be able to
work with a 45-piece orchestra.

aQyvo81g "1861 ‘2z LSNONY
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Billboard Directories are what you might call Basic Tools. They are, in fact, the main
sources of vital information for the entire Music/Record/Video industry.

Billboard’s annual Directories are constantly in use, year after year, and people who
rely on them know how important they are in doing business effectively.

Iinternational Buyer’s Guide- 535.00-

published in Fall

The music/record/tape industry’s “Yellow Pages.”
Listings include name, address, phone number and
marketing information of record companies, music
publishers, distributors, accessory items and more from
around the world.

Iinternational Talent & Touring Directory-
$25.00—published in Summer

The most recognized talent and tour directory. Lists
artists, managers, booking agents, promoters, clubs
and arenas, campus faciltities, fairs, festivals, rehearsal
facilities, unions, sound and lighting companies.

Country Music Sourcebook-510.00-
published in Spring

Radio stations, performing artists, booking agents,
personal managers, record companies and more.

Year-End Awards Issue- S5 00—published end

of December

The single most comprehensive year-end chart recap
in the business. Radio stations everywhere rely on it for
their programming of year-end shows.

Iinternational Recording Studio &
Equipment Directory- 515.00—published in Fall
Supplies Billboard’s domestic and international
audience with up-to-date statistics on professional
recording equipment, recording studios, independent
record producers and a special survey on recording
studio equipment usage.

Audio/Video/Tape Directory-$10.00-
published in Spring

Equipment manufacturers and importers, videotape
libraries, pre-recorded tape, tape services & suppliers,
manufacturers & importers of accessories, and much
more, including an international section.

To order one or more Billboard Directories, send

your check or money order, payable to “Billboard,” to
Billboard Magazine, Circulation Dept., 1515 Broadway,
New York, NY 10036. Please include an additional
$2.00 per Directory ($3.00 for the Buyer’s Guide) to
cover postage and handling. Payment in full must
accompany all Directory orders.
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oo TOP LPs & TAP
Bilboard ek COUﬂtfy Singles

S
eﬂ {SoulLPs Adult

iboord LIYT OO
Bilboad Mot Soul Singles

] Classical LPs Hot CountryLPs

RECORD COLLECTORS! TRIVIA BUFFS!
NOSTALGIA FANS! RADIO PROGRAMMERS.... .
AND EVERYONE INTERESTED
IN MUSIC PAST AND PRESENT!

BILLBOARD'S RESEARCH AIDS PACKAGES, compiled from Billboard's ADULT CONTEMPORARY SINGLES

Charts, have been prepared for radio programmers, record bulffs, G-1 Number One Adult Contemporary Singles, 1961 to Present 30.00
| oldies collectors...they are essential for anyone involved in pop, country, G-2 Top Ten Adult Contemporary Singles, 1961 to Present 30.00
soul, adult contemnporary, classical, jazz, gospel—all areas of music! G-3 Adult Contemporary Singles of the Year, 1966 to Present 30.00
CLASSICAL ALBUMS
WHAT'S AVAILABLE? H-1 Number One Classical Albums, 1969 to Present %ggg
. . A H-2 Top Ten Classical Albums, 1969 to Present .
I;llIM .BER ONE RECORDS (any package listed with the number “1%): H-3 Tog Classical Albums of the Year, 1969 to Present 20.00
isting of every record that reached the Number One position on
Billboard’s charts for the period covered, week-by-week. Lists issue date, JAZZ ALBUMS 20.00
title, artist, label — in order of issue date. Il Number One Jazz Albums, 1969 to Present '
. . s 1-2 Top Ten Jazz Albums, 1969 to Present 20.00
';01? EEN I}ECORDS (any package hcsited with the number 0 I3 Top Jazz Albums of the Year, 1969 to Present 20.00
isting of every record that reached any of the Top Ten positions on
Billboa?d's charrt)g for the period covered. Records are listed in SPIRITUAL GOSPEL ALBGUMS (i?UL G?S%PEL)p 15.00
alphabetical order by title within each year. Where duplicate versions of %’1 I'Igum%er %ne C;SIP\)(I% burlngsé h 4Pt° RIS 1500
the same tune (cover records) occur, they are listed alphabetically by 2 op ‘en taospe ufm}? v tc1)97rese;)1t 1500
artist's last name. In cases where a record reached Top Ten in one year K-3  Top Gospel Albums of the Year, 1374 to Present :
and was also in the Top Ten the following or a later year, it is listed in GREATEST HITS
both years. Records marked with a “#1" indicate that the record reached ] Top 1000 Greatest Hits of All Time, 1956-1977 75.00
the Number One position in the year in which it is so marked. Lists (1978-Present Top 100 Included)
title, artist, label. L Yearend Issue—"Talent In Action” 7.00
TOP RECORDS OF THE YEAR (any package listed with the number “3"): estarfitsel Sheels fvedieiols) -
- M Bicentennial Issue—"Music/Records /200" —History Of
A listing of the best records of each year, based on a recap of the weekly The Music/Record Industry 25.00

charts for each year covered. Lists title, artist, label. (Limited Stock Available)

POP SINGLES NOTE: Individual years of the Number One, Top Ten. or Top-of-the-Year listings may
A-1 Number One Pop Singles, 1941 through Present $50.00 be purchased separately at $5.00 each. Photo-copies of individual weekly charts are
A-2 Top Ten Pop Singles, 1347 through Present 50.00 available as follows: 1 to 4 pages: $3.50 per page. 5 or more pages: $3.00 per page.
A-3  Top Pop Singles of the Year, 1946 through Present 50.00 [ " " T U U N U NN N NSRS o ——————

POP ALBUMS I .. i
B-1 Number One Pop Albums, 1947 to Present 50.00 g B(l)lébosard Ch;rt (}}esearch i
B2 Top Ten Pop Albums, August 1948 to Present 50.00 i g OA unslet (1.;' ; 0
B-3 Top Pop Albums of the Year, 1956 to Present 50.00 os Angeles, Ca 90063

COUNTRY SINGLES i Please send me the following Research Aids Packages i
C-1 Number One Country Singles, 1948 to Present so.o0 | (please list by code number): N S . 1
C2 Top Ten Country Singles, 1948 to Present sooo & - B B |
C3 Top Country Singles of the Year, 1946 to Present 50.00 § |

COUNTRY ALBUMS I Iamenclosin i -

g a check or money order in the amount of $

gé I;':;n -Il?:; 8:3;5&“?1?11;}1??;; 4 13%1;2:;? sent %ggg : (sorry there is no billing available for this service). :
D-3 Top Country Albums of the Year, 1965 to Present 25.00 i Name - o i

SOUL (RHYTHM & BLUES) SINGLES J Compan i
E-1 Number One Soul Singles, 1948 to Present 50.00 pany o= B T o - T
E-2 Top Ten Soul Singles, 1948 to Present 5000 0 Address. . S — = 1
E3 Top Soul Singles of the Year, 1946 to Present 5000 1 |

SOUL (RHYTHM & BLUES) ALBUMS | |
F-1 Number One Soul Albums, 1965 to Present 2500 ¢ty . S — ¢ — = — 1
F-2 Top Ten Soul Albums, 1965 to Present 25.00 | State - Zip |
F-3 Top Soul Albums of the Year, 1966 to Present 25.00

L-------------------------J
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€ Copyright 1981_ Billboard Publications, tnc. No part ot this pub-
lication may be reproduced, stored in a retrieval system, or trans-
mitted, in any form or by any means, electronic. mechanical,
photocopylng, recording, or otherwise, without the prior written
permission ot the publisher

Compiled from national retail
stores and one-stops by the Music
Popularity Chart Dept. of Bill
IS beard, Suggested E Suggested E Suggested
x |=1S List w | x| List x | = ': List
e e = A o :‘-‘ = P; ) ad = Prices
E (] 2| ARTIST " s | £ (2] 3| amnst | souwes | E|E[ 3| arms | soul 1P/
@ |5 || Tite ) RiAA | Cassettes. | Country LP | 2 | &5 [ S | Title ) RIS | Cassettes, | Country LP| 2 | 2| B Title _ RIAA | Cassettes, | Country LP
Z |5 | £ | Label, Number (Dist. Label) Symbols| 8Track | Chat | = | [ | Label, Number (Dist. Label) Symbois| 8Track | Chart | & | 3| =|[ Label, Number (Dist. Label) Symbols| 8Track | Chart
i:, 2| 5 | FOREIGNER ﬁ 40| 5| EVELYN KING 71| 72| 20| DEBRA LAWS
! 4 I'm In Love Very Special
] | Aliantic SD 16999 8.98 1 | ReaafL1-3s62 898 | SLP6 S Elekira 6E-300 898 |SLP25
2| 1| 5| PAT BENATAR 37| 38| 9 hOHNOSC'sINEIDER 721 75| 12 égAFTVtIER&(v i
i i o] ever or
h | (I?r[rsgalﬁsu SHL"SEG 8.98 { Scotvgv. Brs. FZ 37400 (CBS) ) CLp 8 | WirTeeugrg. HS 3549 | 898 ]SLP45
/ ij\\, 12} 2 gTIE'VIB NICKS 38| 31| 80 EERItSTOhPHECR CROSS A ﬁ 81| 3 JU\RR[; GhIA!AI'ILMg
! \ ella Donna ristopher Cross t
| 1 Modern Records MR 38139 (Atlantic) 8.98 | Wamler Br%s. BSK 3383 8.98 = _wl;im gms )ésxa:{s);‘a 8.98 | SLP 13
ﬁr 5( 3 égcuaRl;EY ﬁ 42| 6 EAfBIé.C()tOCRUISE 74 53} 14| JOE Wt\;LSHT R—
€ T
| Coimbia TC 37408 ASM SP-3726 8.98 111 Lr;ﬁ‘r':a 5595353 (E?:Lm;ng orhoo 898
5| 3|11 | MOODY BLUES ® ELO.
Long Distance Voyager jflk Time ﬁ 86 21 asNhlﬂEe(lioEd;VllllAMS
| | Threshold TRL-1-2901 (Polygram) i 8.98 ) Jet FZ 37371 (Epic) AR/ Columbia FC 37048 SLP 23
| 6] 6(7 gﬁ?{!'yggﬂfgvi 7/{? 57 5 mircnu?gsn DIMPLES FIELDS 76| 76| 5| poco
|| ey 00 108 i 898 | CLP2 Boarduah N8I 33222 8.98 | SLPS Blue And Gray 8.98
<A-| 9|17 | BILLY SQUIER ® 41| THE ALAN 0JECT L] oo i
I Don't Say No 42| . The Turn Oif’AAR?gynsdl';RCard 77| 66| 7| SOUNDTRACK
Capital ST-12146 i | 898 Aista AL 9518 8.98 Lrlﬁlgrggtlﬁl(\)n“t;ppet Caper 898
8| 4|17 | RICK JAMES A - ]
Street Songs 43 43 21 QUINCY JONES o 78| 67| 15| JIM STEINMAN
| Gordy G8:1002M1 (Motown) I 898 | SLp1 AGH SP-3721 8.98 |SLP20 Pad/cFlor |G0u°|d: conal FE 36531
A | 11{ 24 | RiCK SPRINGFIELD ® S
W Working Class Dog | CB B s 8| 5| MILES DAVIS
RCAAFLI 3697 7.98 L g S 7.98 The Man With The Horn
) ARL ; . L LA Columbia FC 36790 i SLP 24
10 | 10| 11 | AIR SUPPLY ® s3| & mick rLEETWOOD R — 1
The One That You Love ﬁ The Visitor 80| 73| 10| GEORGE HARRISON
| Arista AL 9551 ) | 8.98 R CAVAF (54080 8.98 Somewhere [n England 5,98
1 837 R_EO S_PEE_DWAGON A sol s Vjoﬁ DENVER == | Dark Horse DHK 3492 (Warner Bros.) b
EH;CI?Eh;i&ILt‘y Some Days Are Diamonds 81( 77| 14 VSVPLII ENZ
: RCA AFL1-4055 898 |CLP14 aiata
I » =1 AEM SP-4848 7.98
SAz | 17| 3| BICKE LEE JONES 7| a7| 27| 38 speciaL ® i P e
- Warner Bros. BSH 3432 8.98 Wild Eyed Southern Boys o 821 83) Z2]  ROSAMNE CASH)
] ’ Coumbia JC 36965 CLP 5
)18 ) e ey LLTTE A 48| 48| 6| THE BROTHERS JOHNSON 5 T IR
Hard Promises Winners 83| 78 12| IRON MAIDEN
) ] Backstreet BSR 5160 (MCA) 3.98 ) || memseias 898 |[SLp1l mli:aorlssnzm 798
49 | 49| 22| FRANKE & THE KNOCKOUTS 1 -
ﬁ 157 fﬁh‘éo%ﬁ‘kg?om Franke & The Knockouts 84| 85| 16| LEE RITENOUR
| B 898 | Stpa | | || MiennumBii775s (Ro) % D e 898 | sip3s
— 1= ——— - 1 lektra 6£-331 :
1 7| POINTER SISTERS 50 | 51{ 10| PAT METHENY & LYLE MAYS T
ﬁ 6 Black & White As Falls Wichita ﬁ 95| 9| GARY WRIGHT
B Planet P-18 (Elektra) 898 |SLP10 | ECM ECM-1-1190 (Warner Bros.) 8.98 The Right Place 00
16 | 7| 17 | KIM CARNES A ﬁ 54| 5| STACY LATTISAW 1 Warner Bros. BSK 3511 8.
Mistaken ldentity With You m 96| 3| RAMONES
| Ewi America S0 17052 8.98 Cotillion SD 16049 (Atlantic 898 | SLP3 Pleasant Dreams %
17 | 14| 11 | OAK RIDGE BOYS r'y ﬁ 58 4 iOE JAQKJ_SON | | | Sire SRK 3571 (Warner Bros.) 8.
u n Jive
| R, | se8 | cp3 1 5P 8.98 87| 91| 18] POINT BLANK
18 | 18] 30| STYX A ﬁ 59| 5 aucxgom 1 MCA MCA 5189 8.98
i arauade
t E:';ag;sailgheatre 8.98 . JL S0.32 107 nte 8.98 5| 8 13 mf CTgrEglsetlon Backward Princip)
ﬁ 21§ 22| ALABAMA - ﬁ 60| 3 EIOUNDJRtA‘l;K 1 | Capitol S00-12151 8.98
R eav eta
D) I O et 798 | 0Pt {0 | || Fuwakoum or9000s ek 15.98 9| 78] 14) GRACE JONES
% 27| 4| SOUNDTRACK ﬁ 62| 3 ;Hrit BM.')_Z'S | Island ILPS 9624 (Warner Bros.) 8.98 [ SLP26
a X
B re— 898 |SLP 15 | W wmass 5.98 | 82| 30| LoveRBoy -
21| 22| 24| PHIL COLLINS & 56 46| 16 %;APELHEY“C/L[})\R‘!‘(E{)GEORFE DUKE Columbia ch 36762
e e/Duke Projec 1 SN
- ,Egacn?icvsaolulgozs 8.98 focFES8 SIPI8 | 91f 93] 6 chTﬁndTSSHd And Ali
Z2 ([ 23 [ L | FMANHATIAN TRANOEER ﬁ}f [aew o D [y Rojing Stones b America S0 17055 8.98 | SLP 40
Mecca For Moderns Step By Step I s e
Atlantic SD 16036 898 I Elekira SE-532 8.98 92| 84 12 %LmFN JOHN
23| 24| 11| TEENA MARIE 58 | 32| 19| RAY PARKER JR. & RAYDIO @ he]tox
It Must Be Magic A Woman Needs Love - Seffen GHS 2002 (aroer Brs) 5.3
| Gordy G8-1004M1 (Motown) | | 898 | SLP2 Arista AL 9543 7.98 |SLP21 93| 94| 5| FOGHAT
Girls To Chat & Boys To Bounce
u15) \?:g:} HALL & JOHN OATES . ﬁ SHI Emg:gr? nggrl‘rIm”ow Bel;rsville BRK~a3578 (WaYner Bros.) !9@
i 1| ReAAQLI-3646 898 i WHMOT FW 37391 (CBS) SLP 12 HERB ALPERT
25| 19] 19| SANTANA o 60| 61| 45| KENNY ROGERS A * m Magic Man
ebog e s Greatest Hits N } ALM SP-3728 8.98 | SLP 54
- Columbia FC 37 Liberty LOO-1072
el 1 I boery OV I872 R e LITILE FEAT
26| 26( 19| OZZY OSBOURNE L 61| 65| 53| PaT BENATAR A R tioy oy
Blizzard 0f 0zz Crimes Of Passion Warner Bros. 285K 3538 15.98
| Jet J7 36812 (Epic) | 898 Chrysalis CHE 1275 8.98 1 wal T )
( BIIE AYSTER Il - 7 P : 96| 98/ 41| GROVER WASHINGTON JR. A
ﬁ 29| 7| BLUE OYSTER CULT 62 [ 52| 8| CARPENTERS Wineli
Fire Of Unknown Origin Made In America Elentra gz 305 8.98 | SLP 44
~ || Columbia FC 37389 o | ASM 5p-3723 8.98 — e 0 9T
ol o e — = i = 97| 97| 24| SHEENA EASTON
28] 20 25 R pictures - Lr| 69| 4| pavs IEYMAN \ Sheens Easton
|1 Moy SR 14013 (Polyrom) ! 8.8 | S g\ n Love Again 838 [sp1y | |1 Hmea STITO - 1%
. i o 1 4| THE GO GO'S
o K #AEgggr?'ns‘TJirngstsmP L 64 64) 32 SrTCE\(I)Ef Am[;‘i?e(zoo A & Beauty And The Beat 8.98
1 = 79‘: Grunt BZL1-3848 (RCA) — 8.98 | | Isang 1LPS 9576 (Warner Bros) % | 798 af LRS. SP-70021 (A&M) 3
30 19| AC/0C al R 99| 99| 8| SOUNDTRACK
Dirty Deeds Done Dirt Cheap J 6513713 ¥:|'r‘ x:}nﬁs ® Raiders Of The Lost Ark L
- || Atlantic 5 16033 - 898 | ] Warner Bt 1S 3540 || sss Columbia JS 37373 ) | }
) d I Rl s NEWTON 66 | 41 16 STARS ON LONG PLAY ° Pr|12| 3| % iereaeo
itol ST- tars On Long Pla
R0 STA2136 S:38C LGP 1 || Rad recorss Rnglsuuy(man@ | | 898 [SLP55 ||| Mercury SRM-1-4021 (Polygram) 1| 8%
ﬁ % 3 %IZLE?OP J 67 | 55| 53 léC/ Df & W 113} 3 E.:I}Lc(aikl:?oLJON
r r
sl W L) | i ?D%'s%clié | 888 1L | 2o centary Fon 128 Re 1| 898 [sipis
ﬁ Rockihnroll 7{\.*7 m AL JARREAU 102|105 19[ DAVID SANBORN
|- s BL 106D (Bektra) 1898 e 898 | sLp 35 L 898 | sLP72
1 arn2r Bros. o rner Bros. o
34| 34| 8| MAZE FEATURING FRANKIE - T DTN e— = — 4 e Iy I i _—— - ] — 1
BEVERLY 69| 70| 43 EHE tDOtO}I}St ® 103| 56{ 12 lTJHbE CHCIrIl’MUNKE
i eatest Hits an ipmun
1 %au;ﬁmlrgggvzggleans o 998 | SLP3 e Ehrailra SE515 — L | 898 || erurm f7m ff 898 |CLP28
ﬁ 39 12 PBMIRTY BALIN | 70| 71| 15 gIEPhHANIE MII.LS w 114 7 !(JH%EYL"LYthN
€ n |
Euau-ll{)merica 50-17054 8.98 ZOthpCentury 1-700 (RCA) $8.98 SLP 9 Columb?a rcgmu SLP 14

* Stars are awarded to those product showing greatest sales strength. ;- Superstars are awarded to those products showing greatest upward movement on the current week's chart (Prime Movers). ® Recording Industry Assn. Of America seal for sales of
500,000 units. (Seal indicated by dot.) A Recording industry Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by triangle.)
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General News

WAS (NOT WAS)-Island
ILPS9666 (Warner Bros.). Produced
by Don Was, David Was, Jack Tann.

KRAFTWERK - Computer
World, Warner Bros. HS3549. No
producer listed.

1981 has been a banner year for
funk: Rick James storming up the
charts and the airwaves; Prince
causing a media sensation; Chrysa-
lis’ entry into the r&b sphere with
the British funk of Linx; releases
from New York avant-funkers
Defunkt and James “Blood” Ulmer;
Sly Stone tours with P-Funk; James
Brown appears on “Saturday Night
Live”; and Miles Davis releases his
first album in years.

The new consciousness has
crossed the color line with Britain’s
new romantics liberally borrowing
from Chic and the Isley Bros. for
such tasty concoctions as Spandau
Ballet’s “To Cut A Long Story
Short,” Duran Duran’s “Friends Of
Mine,” Classix Nouveaux’s
“Guilty.” and Heaven 17’s “(We
Don’t Need This) Fascist Groove
Thang.”

Two of the most interesting
byproducts of the minimalist funk
style are Detroit’s Was (Not Was)
and Germany's Kraftwerk. The first
is one of the sleeper albums of the
year being at once a rambunctious
sendup and tribute to George Clin-
ton, Miles Davis, Sun Ra, beat po-
etry and disco. Not an easy blend to
pull off, but if anyone can, it is this
band. The players include P-Funk
percusstonist Larry Fratangelo, Ray
Charles/Charlie  Mingus/McCoy
Tyner trumpeter Marcus Belgrave,
MC5 guitarist Wayne Kramer,
Johnny Taylor/David Ruffin gui-
tarist Bruce Nazarian, former O’Jays
vocal arranger Harry Bowens, string
arranger (from “Shaft”) Johnny Al-
len, Bootsy/Sweat Band percussion-
ist Butch Small, Herbie Hancock/
Webster Lewis vocalist Jervonny
Collier and Michael Henderson/
Wild Cherry drummer Franklin
McCullers. The two main architects
of the sound though are the Was
Bros.—Songwriters Don and David
Was (nee Don Fagenson and David
Weiss) who sing as well.

Was (Not Was) has already seen
some disco action with its 12-inch
“Wheel Me Out/Hello Operator . ..
I Mean Dad ... I Mean Police .. . |
Can’t Even Remember Who 1 Am.”
Rightfully. this album should take
them beyond the discos.

“Out Come From The Freaks”
gets things off to a handclapping
start as this is a celebration of urban
nightlife. The listener can almost
feel the burning rubber tires, neon lit
enclaves and bustling crowds storm-
ing off the vinyl. One of the hottest
funk tracks since Parliament’s
“Flashlight™ in 1977. “Freaks™ con-
tains a hot sax solo by David Was.

No sooner has “Freaks” let up off
the accelerator than “Where Did
Your Heart Go?” takes over. If the

Closeup

title is reminiscent of a certain De-
troit group’s hit from the mid [960s.
then that is the proper jumping off
point. At once sweet and sublimely
silly, it is an r&b ballad that has the
forlorn feel of an empty boulevard
at 3 am.

“Carry Me Back To Old Mo-
rocco,” cowritten with the Knack's
Doug Fieger, is a steamy mix of
“Kismet” and “My Sharona,” fea-
turing a tribal Middle Eastern
rhythm. that bristles with the mys-
tery and passion of Old World Mar-
rakesh. Except for the spoken word
“The Sky's Ablaze™ (with bitter-
sweet horn work and urban cacoph-
ony in the background) and “Tell
Me That ’'m Dreaming”—a hot
dance track that uses part of a Presi-
dent Reagan speech as counter-
point—the rest is somewhat weaker.
Stll. this is a hot debut which should
find a hospitable home with both
Rick James and Talking Heads fans.

Halfway across the world, Euro-
peans have been experimenting with
and “fine tuning” funk for some
time. One of these is Kraftwerk who
earned black airplay with 1977’s
“Trans Europe Express.” While
there is nothing as utterly mesmeriz-
ing as that track on “Computer
World,” it is nonetheless a master-
piece of sound and rhythm.

The amazing element of Kraft-
werk —who continue to use only syn-
thesizers—is the way the quartet uti-
lizes computers and alienation to
warn of the dangers of computers
and alienation. Nowhere is this more
important than on the title track.
There are no lyrics as such, just con-
stant recitations such as “business
... numbers ... money ... people.”
By the song’s end, the words become
a part of the inhuman fabric of the
rhythm.

Unlike other artists, Kraftwerk
doesn’t urge us to throw away tech-
nology to deliver ourselves from des-
potism but to learn to use it for our
own ends. This is seen in “Pocket
Calculator” where a rather simple,
seemingly rigid instrument is used to
make music. “By pressing down a
special key/ It plays a linle melody”
say the key lyrics.

The same attitude is seen in
“Computer Love.” a soaring, me-
lodic ode to the meshing of man and
machine. The most chilling track is
“Numbers,” in which seemingly a
human is teaching a computer to
talk. Voiced over a raw, slicing beat,
the computer has a vocal that sounds
as if it were formed in the depths of
hell. This gives way to the more
placid “Computer World 2" where
man has apparently made peace
with machine.

Enough philosophizing. At heart,
both Was (Not Was) and Kraftwerk
are just great to dance to. That cer-
tainly is what funk and, in the long
run. rock is about as well.

CARY DARLING
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Air Traffic Controllers’
Strike Effects ‘Minimal’

By LAURA FOTI

NEW YORK-—-Record exporters
say they were ready for the worst,
but apparently the air traffic con-
trollers’ strike has had only minimal
effect on their business. And. com-
pared to their other problems. such
as the strong dollar. the strike is only
a minor annoyance.

A survey of New York-area ex-
porters and freight forwarders found
delays of up to a day on shipments.
but no ill effect even approaching
that caused by the strong dollar
(Billboard. Aug. 1. 1981).

“Generally. business hasn’t
slowed down that much, relative to
the slowdown already.” says Brian
Fletcher, export manager for Strat-
ford Distributing Inc. in New Hyde
Park, N.Y. “A few flights were
missed. but otherwise we're in good
shape. It’s certainly not the end of
the world.”

Even the delays that were experi-
enced seem to have been the result
of Canada’s refusal to handie flights.
which ended by mid-week. After
Thursday (13). it was expected that
operations would be back to normal.

Ronnie Lalli, traftic controller at

MIS Entertainment Co. of Long Is-
land City. explains. “Everything is
OK since Canada is back. We had
been experiencing delays of up to 12
hours, and some airlines still won’t
guarantee bookings. It's mostly a
matter of knowing which airlines to
use. But basically I would say the
strike hasn’tstopped people from or-
dering. No one’s complaining--they
still want their product.”

One company that was hard-hit
by the strike is Cardinal Export
Corp. of Long Island City, New
York. Import/export manager Ber-
nardo Golden says. “The strike has
been very bad for us. Our customers
demand immediate delivery and
need new releases as soon as they
come out in the United States. But.
due to the strike, cargo is being left
behind. It's really affecting us more
than the dollar. I'd say 90% of our
shipments have been affected.”

Other exporters are less upset by
the strike, and point out that,
“There’s always a delay when you're
dealing with overseas.” A day’s de-
lay is nothing to worry about. they
feel.

Jobete Eyes New Projects
After Spurning Takeover

® Continued from page 8

duced by Brian and Edward Hol-
land, except for three songs pro-
duced by the Hollands and Lamont
Dozier.

The “Yesterday™ side features the
team’s "60s classics, recut with an ear
toward today's market. Highlights
are Lionel Richie Jr.’s “Bernadette,”
the Originals’ “Please Mr. Postman.”
Eloise Laws’ “You Keep Me Hang-
ing On” and two cuts by High
Inergy: “I Hear A Symphony™ and
“I'm Ready For Love.”

“Today” features songs the Hol-
lands wrote from 1975 to '78, includ-
ing “I'm Gonna Let My Heart Do
The Walking.” performed on the al-
bum by High Inergy.

“Forever” includes 15 new songs
written specifically for the project.
One of these songs, “(Oh I) Need
Your Lovin',” is the first song from
the set to draw a charted cover ver-
sion. Eddie Kendricks’ Atlantic
recording slips on this week’s r&b
chart from 41 to 57.

Jobete is also experiencing much
activity on its Ashford & Simpson
catalog. In fact. there are two ver-
sions of “Ain’t No Mountain High
Enough™ in this week’s disco top 30.
Inner Life’s version on Salsoul
jumps to number 30, while a suite by
Boystown Gang on Moby Dick Rec-
ords. which also includes Ashford &
Simpson’s “Remember Me.” holds
at 17 after peaking in the top five.

Another Ashford & Simpson
record is in the works: Chris Chris-
tian on Boardwalk is recording a
medley of “Ain’t Nothing Like The
Real Thing” and “You're All I Need
To Get By.”

Motown recently re-released a
Diana Ross & the Supremes medley
in the UK. And, reports Lowy, Stars
On 45 isalso doing a Supremes med-
ley on its next LP.

Jobete is concentrating on placing
material in tv and films. “That has a
way of mushrooming.” Lowy says.
“There are many ways of obtaining
additional income. You get per-
formance income. there are sound-
tracks and singles, and eventually
the films end up on videocassettes
and disks.”

Another area of emphasis is
Broadway. Motown is in pre-pro-
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duction on *“Satchmo,” a musical
based on the life of Louis Arm-
strong. The music is by Tony Hirsch:
book and lyrics by Ron Miller. a Jo-
bete staffwriter dating back to “For
Once In My Life.”

Motown'’s only big Broadway suc-
cess to date is the 1972 musical “Pip-
pin’” (from whence popped the
Jackson Five's big hit “Corner Of
The Sky”). but it has made at least
two other stage attempts.

“Daddy Goodness,” starring Ted
Rose. Freda Payne and Clifton
Davis, “opened in Philadelphia and
closed in Washington,” according to
Lowy. and “Cherry,” a musical ver-
sion of the William Inge play “Bus
Stop” also folded before it made
Broadway. Ron Miller was involved
in both projects.

In addition to his duties as vice
president and general manager.
Lowy heads Jobete's professional
staff. which also includes Rodney
Gordy, son of Robert Gordy, Jo-
bete’s executive vice president. Also
on the staff are Dale Kawashima
and Jerri Goodon.

Lowy has been active in publish-
ing 22 years. He joined Jobete as
professional manager in 1972, left
for a couple of years to become pres-
ident and chief operating officer of
Capitol-EMI's publishing company.
and then returned to the company
and his present post in 1976.

Motown Signs
To RCA U.K.

® Continued from page 3

so much to the fore in what is a
highly competitive marketplace
here.”

RCA, in the second quarter of this
year. doubled its singles share of
success according to a chart analysis.
That pushed its 6.6% quota up to
more than 12%. mainly on the
strength of local acts Kate Robbins
and Eurovision Song Contest 1981
winning group Bucks Fizz.

The new Motown deal with RCA
starts Oct. 1.

At least one other major. apart
from EMI. was in the bidding for the
new contract.

Lifelines |

Births

Boy, Jeremy Grant, to Debbie and
Jerry Burgan, Aug. 8 in San Dimas,
Calif. Parents are members of We
Five group.

x  x %

Girl, Samantha Miriam, to Renee
and Lorne Saifer July 25 in Los An-
geles. Father is vice president of a&r
at Alfa Records.

Marriages

Ken Lopez, western regional man-
ager for JBL Pro division, to Erika
Hagberg recently in Los Angeles.

* x *

Sandra Reemer, Dutch singer, to
Ferdi Bolland, Dutch independent
record producer, Aug. 5, in Amster-

Dealths

Gladys Mercury, mother of Capi-
tol artist Eric Mercury, Aug. 2 in To-
ronto following a lengthy illness. In
lieu of flowers, the family asked that
donations be made to the Cancer
Foundation.

* ok *

Robert Lawrence, 69, author of
several books on music and ballet as
well as founder and musical director
of the Friends of French Opera,
recently in New York. Lawrence was
a frequent guest on the Saturday af-
ternoon broadcasts from the Metro-
politan Opera.

*  x  k

Sidney Lidz, 65, designer of home
entertainment equipment, July 25, in
Middletown, N.J. He held more than
one dozen patents, and designed the
first transistorized portable tape
recorder. He is survived by his
widow, Shirley, one son, one daugh-
ter and three stepchildren.

X  x K

Adolph Vogel, 88, musician and
publisher, July 28 in Merion, Pa.Ina
career that spanned half-a-century,
he was a member of ASCAP, headed
the Musical Fund Society, performed
as a cellist and operated Elkan-Vogel
Music Co., a music publisher. He is
survived by his widow, Ann, one
daughter and three sons.

P

Jim Crudgington, 57, founder-
president of Hot Line Distributing
and Record Department Merchan-
disers in Mempbhis, July 27 of cancer.
He is survived by his widow, Gloria
Jean, who will assume ownership of
the two companies.

* ok *

Thomas E. Mull, 58, known as
Tommy Edwards while a radio DJ, in
Cleveland recently. For two decades,
he operated Tommy Edwards’ Rec-
ord Heaven in Cleveland.

* k&

Kelly Gordon, 49, songwriter and
producer, of cancer Aug. 1 in Los An-
geles. He composed “That’s Life” for
Frank Sinatra and also special mate-
rial for Peggy Lee. He worked as a
producer at Capitol Records for sev-
eral years, supervising disks by Bob-
bie Gentry, the Letterman and oth-
ers. He is survived by one son,
Michael, and one daughter, Tami.

*  x &

Tom Markoski, owner of Tin Pan
Records, Hartford, Conn., one-stop,
was killed in a freak accident Aug. 10
when a cabin cruiser he was sailing
on in Long Island Sound was hit and
sunk by a barge. Markoski’s wife,
Rose, and a daughter, Tina, were lost
and presumed dead.
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HANCOCK HONOR—Mayor Jane Byrne honors Chicago's own Herbie Han-

Y

cock, proclaiming *‘Herbie Hancock Day" in the city.

Artists, Labels, B’casters
Meeting At Talent Forum

® Continued from page 3

“The problem with a number of
conventions is that you usually have
one segment of the industry talking
to itself when actually the discus-
sions should be with all involved
with the talent—and radio is vital in
that area,” he adds.

In another area, nominations for
the Talent Awards have been tabu-
lated. The 1981 awards presentation
will be held at Ron Delsener’s Savoy
Cabaret Sept. 10.

Nominees include:

® Manager of the year—John Ba-
ruck, Ray Daniels, Shep Gordon,
Ken Kragen, Derek Sutton and
Robbie Williams.

® Promoter of the year—Ron Del-
sener, Barry Fey. Don Fox, Bill Gra-
ham, Jim Rissmiller and C K. Spur-
lock.

® Booking agent of the year—lan
Copeland. Bill Elsen. Don Fischel,
Richard Halem, Jerry Heller and
Barbara Skydell.

® Nightclub Operator of the
year—Billy Bob Barnett, Ron Del-
sener, Hank LoConti, Chuck Morris,
Jim Rissmiller and Elmer Valentine.

® Facility of the year—Capitol
Center, The Forum and Nederlan-
der Organization.

® Talent buyer of the year (ho-
tels)—Tom Willer, Caesars Palace;
Russ Byloff, Harrah’s; Bernie Roth-
koff, MGM Grand and Tony Zoppi,
Riviera.

® Talent buyer of the year (fairs &
parks)—Chicagofest, Disneyland/
Disney World. Feyline. Bette Kaye

20th Century Records

® Continued from page 9
gles chart this week and entering the
Hot 100 at a starred 86.

That activity has proven particu-
larly welcome to Portnow. who’s
equally candid about the potential
threat posed by the proximity of his
staff firings to the Fox buyout,
which saw business and consumer
press focusing intently on new
owner Davis’ real estate aspirations
and priority interest in the corpora-
tion’s most venerable sector. its mo-
tion picture arm.

“Cutbacks at a time of change in
ownership could easily be misinter-
preted from the outside as a sign of
going out of business,” admits
Portnow. “But as far we're con-
cerned, we’re zooming ahead.”

Apart from Mills and Photoglo
singles which recently peaked, the
Cariton single and album (the latter
reaches a starred 101 in its third
week out) and major tour niches for
all three. Portnow is looking at a late
summer and fall plan involving a
number of acts.

Productions and Knott’'s Berry
Farm.

®Talent buyer of the year (col-
leges)—Barbard Hubbard, Richard
Reynolds (Texas A&M), John Scher
and Illinois State.

® Entertainment attorney of the
year—Jay Cooper. Alan Lenard.
John Mason, Ina Meibach. Mike
Rosenfeld and Abe Sommer.

® Greatest contribution to artist
career development by a record la-
bel—-Capitol, Chrysalis, Elektra.
EMI/Liberty, Epic and Solar.

® Rock artist of the year—Rick
James. Billy Joel. Tom Petty, REO
Speedwagon, Bruce Springsteen
and Styx.

® R&b artist of the year—Com-
modores, Rick James, Chaka Khan.
Stephanie Mills, Pointer Sisters and
Shalamar.

e Country artist of the year—Ala-
bama. Barbara Mandrell, Willie
Nelson, Dolly Parton, Eddie Rabbitt
and Kenny Rogers.

® Jazz artist of the year—Miles
Davis. Stanley Clarke/George
Duke, Spyro Gyra, Al Jarreau, Pat
Metheny and Grover Washington
Jr.

® Breakout artist of the year—
Kim Carnes, Stacy Lattisaw, Juice
Newton. Ozzy Osbourne, REO
Speedwagon and Air Supply.

For information regarding Talent
Forum registration contact Kris Sof-
ley at Billboard Magazine, 9000
Sunset Blvd., Los Angeles, Calif.,
90069. Telephone (213) 273-7040.

A new album from the Staple
Singers recently shipped. a new
Gene Chandler single is due shortly,
and fall releases call for album prod-
uct from the Chi-Lites and the Dells
and a label sampler anthology
dubbed “Ear Candy™ in September.
Following in October will be a new
Leon Haywood LP and the debut
for Rhyze, a New York-based black
act. Also due for release this year are
hit anthologies for Barry White and
Edwin Starr.

Overall, that activity enables
Portnow to project the label will fi-
nally return to fiscal profitability by
the end of the current fiscal year on
Dec. 31. That would end a protacted
period of losses that began in the late
“70s: admits Portnow. the label’s loss
of approximately $12.5 million dur-
ing 1978 was the direct cause for its
switch from independent distribu-
tion to a licensing deal with RCA.

“That was another crossroads.” he
explains. “It was a question of either
closing it up, or making a licensing
agreement. Coming back from that

Late General News
InsideTrack

Noel Gimbel’s Sound Unlimited, at presstime, ac-
quired the inventory of Father’s & Sun’s/Karma one-
stop and retail chain, Indianapolis (Billboard. Aug. 8.
1981). Gimbel would pay cash for the Indianapolis oper-
ation’s stock. In return, his Sound Unlimited Chicago
suburban warehouse would one-stop all 15 stores in the
chain, providing the already huge one-stop with prob-
ably its biggest single customer. You can’t say Gimbel
doesn’t have good foresight. On Sept. 24 he moves into
new and larger home base quarters.

Advertising Age gave its Most Creative Use Of Radio
award to McDonald & Little for its Saturday radio rock
concert series for Mello Yello, (Billboard, June 20, 1981).
... If the greeter at the opening of the Chanson du Vin
restaurant, Sherman Oaks, Calif., last week looked like
Mickey Diage, you were right. The Capitol Records’ ad
topper was lending a hand to co-owner Bruce Timson,
former chef to Bhaskar Menon, the label’s honcho. ...
For the 11th straight year, Vikki Carr shelled out scholar-
ship grants to California students of Mexican descent.
La Carr has given 115 scholarships in excess of $150,000
since she began. . .. Track happily reports vice president
and general manager John Schairer of Tower Records is
at home convalescing after several weeks in a Sacra-
mento hospital following a heart attack. After a lengthy
rest, Schairer expects to be back at his desk. ... Larry
Gatlin and his fraters and George Strait entertained the
recent Musicland Group district managers’ meetings at
Opryland, Nashville.

Once chubby Barrie Bergman and his svelte frau Ar-
lene pace a new fitness program nationwide for the
Record Bar’s more than 130 stores. Chip Stone of Life-
time Sports, Charlotte, personally supervises home of-
fice shape-up sessions at Durham and has a direct-mail
link to the stores” personnel. . . . Irvine Meadows Amphi-
theatre, the new Orange County, Calif., venue, probably
tops them all with admissions ranging from the likes of
Charlie Daniels Band, Henry Mancini and Phyllis Diller
and George Burns and the Captain and Tennille at $16
grandstand and $11 lawn, while Kenny Rogers and Crys-
tal Gayle means shelling out $23.50 for grandstand and
$16 for lawn.

Following the lead of branch distribution operations
which have consistently tightened credit terms over the
past 18 months, Pickwick distributors and independent
label outlets over the U.S. are requiring 60-day payment
to keep accounts open. ... For $125, you can hear talent
mentors like Ken Kragen, Paul Bloch, and William Mor-
ris tv’s Deborah Miller expound about entertainment

management Sept. 19 in an all-dayer at the Century
Plaza Hotel. Phone (213) 825-7031 for more informa-
tion. . .. Vice president Stan Harris of WEA prepared a
bang-up booklet for the hundreds of domestic and inter-
national staffers who moved into the new Olive Dr. Bur-
bank HQ. Iteven includes “road maps™ of the four office
floors and the muiti-floor subterranean basement for
parking.

“Absolutely untrue. There is no foundation to that re-
port. We are committed to CX and are moving ahead in
that direction.” That’s the way a CBS Records spokes-
man in New York responded last week to a report ema-
nating from Europe that CBS was adopting the Philips/
Sony digital Compact Disk (CD) technology with initial
worldwide releases due in early 1983. CD has been
adopted by CBS/Sony in Japan, as well as the Poly-
Gram group. CBS demonstrated CX to the L.A. record-
ing studio community last Tuesday (11). See separate
story, page 10.

Billy Davis and Marilyn McCoo, Deniece Williams,
Phillip Bailey and DJ Rogers scintillated at the Tuesday
(11} luncheon of the Gospel Announcers’ Guild in L.A.,
where more than 250 black gospel radio personalities
gathered during the Gospel Workshop of America an-
nual national confab. The Benson Co. picked up the tab.
Coincidental was the announcement of Rogers’ new
Hope Song label going to Benson for national distribu-
tion. ... “The Kraft Music Hall,” a onetime prime time tv
mainstay, returns to the tube via the CBS Cable.

Gemini Record Corp., a Cleveland based one-stop
owned by Ron Schafer and Harvey Korman is celebra-
ting its 10th anniversary this month. General manager,
Nancy Wallace, has been with the company for the full
10 years. ... The Big Apple goes country Aug. 22 when
Mayor Koch declares “Country Music Day In New York”
at Shea Stadium. He will be followed by the likes of the
Oak Ridge Boys, the Bellamy Brothers, Tammy Wynette
and others for nine concert hours. ... 3.000 miles the
other way. L.A. mayor Tom Bradley proclaimed Teddy
Pendergrass an honorary citizen of that city Aug. 7 after
the sexy soul singer’s five-day stand at the Greek
Theatre. . .. Sid Bernstein, best known for bringing the
Beatles to Carnegie Hall and Shea Stadium, will be re-
turning to Manhattan's New School for his “All About
The Music Business” course.

German opera and symphony conductor Karl Bohm
died in Vienna Aug. 14. Bohm, 86, had been hospitalized
since suffering a stroke in March.
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Gospel Group To Stress Seminars

® Continued from page 6
hear, learn about and compete in the
many musical events.

The Announcers Guild. co-
founded in 1970 by Al Hobbs, gen-
eral manager of Indianapolis’
WTLC-AM, held daily seminars, in-
structing in on air performances,
public speaking and techniques.
along with manufacturers’ round-
table discussions and product pres-
entations.

In addition to regular guild meet-
ings. a number of announcers (they
reject the term disk jockey) set aside
one hour each on the final two days
to exchange programming tech-
niques.

Hobbs kicked off his portion of
the convention with an overview of
the state of the gospel industry. He
noted there is greater awareness and
acceptance by non traditional gospel

Firmly In Business

point has been difficult. of course:
for one, business in general was dra-
matically offin 79 and "80. for every
company. And, number two, we
didn’t have an established roster at
that time.”

Portnow’s own move into the
president’s chair, following the de-
parture of long-time chief Russ Re-
gan and Fox corporate officer Alan
Livingston’s interim presidency, was
part of the progressive scaling down
of the company. Today. he's em-
boldened to note, ““We've stopped
the loss of money. and we're creating
a company of viable artists. We'd
been a company of ‘Star Wars’ and
Barry White, but now we can point
to a number of careers that have so-
lidifed. as well as a number of others
that are on their way.”

With the last personnel trimming
reducing its Sunset Blvd. office com-
plement from about 25 staffers to 14,
Portnow says the chief impact has
been on his own job: “It puts more
responsibility on my shoulders—
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that’s really the upshot of it. Now
I'm functioning on more of a day-to-
day basis in all areas as far as linking
up with my old friends at RCA.”

As for the roster is concerned,
Portnow claims the May crises have
had no effect. “The parameters of
our licensing agreement with RCA
are very specific. and they run from
about 12 to 18 albums a year.” he ex-
plains. “I wouldn’t have expected to
do more than that under our old
staff size, and in the new situation 1
don’t foresee doing less.”

Ideal roster size. he adds. is about
10 acts with normal fluctuations in
size. The label’s pact with Chi-
Sound has since been reduced some-
what to “more of a conventional
production deal” than the custom
label stature suggested by the initial
Fox/Chi-Sound arrangement, and
Portnow says that he and Chi-
Sound’s Carl Davis mutually cut the
roster from about six acts to the cur-
rent trio, which includes Chandler,
the Chi-Lites and the Impressions.

persons of this music. Also, there are
more avenues for exposure, such as
concert halls, and increased airplay
for gospel.

According to Hobbs and others at
the conference, this upswing in gos-
pel is brought on by the times.
“Whenever there is an economic
downturn, gospel records increase in
sales,” said Hobbs.

Conference organizers insisted
gospel can and is being set to any
musical form, including r&b, rock,
classical and pop. “because it’s ever
evolving and encompassing. which
also accounts for increased sales,”
according to Rev. Cleveland.

He pointed out that he took a
stand a few years ago when he took
r&b based tunes and coupled them
with religious lyrics. He admitted
that he didn’t know at the time how
they would be received by the gospel
community. Among the secular
tunes he has reworked are “Best
Thing That Ever Happened.” popu-
larized by Gladys Knight, and “Say
You Love Him” by D.J. Rodgers.

“I now tell the writers and artists
in the workshop that if they are in-
spired by an r&b, pop or rock tune,
go ahead and sing it.”

Techniques in both music and
broadcasting dominated the con-
vention. From the music area there
were sessions instructing in piano,
organ, voice, directing, songwriting,
how to secure copyrights. how to
protect music and others. From
broadcasting there were classes held

on public speaking. chaired by Dr.

Robert M. Simmons, with the spe-
cial techniques class was handled by
Vashti McKenzie and Al McCottry.
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THE
PRESSURE
IS ON

“Who else would nonchalantly stand
in front of 95 tons of hurtling metal
belching hot steam, sparks and
blinding coal cinders?

—~HANK WILLIAMS_JR. OF COURSE.

He can take the pressure just as
““easy as if he was kicking back by
a freshwazer lake down south ‘Bama
-way with some trout fishing, sipping
on a jug and picking out the chords
for his new album on his favorite
Gibson. He’s that good!

e new album
« HE PRESSURE IS ON sE-535
contains the new single
“All My Rowdy Friends (Have
- Settled Down)” e-47191 and is
__produced by Jimmy Bowen.
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WAITING FOR COLUMBUS ®

The garage tapes, the live tapes, the tapes that fell behind the sofa, the studio
tapes that didn’t sink into Baltimore Harbor, the radio tapes.

Nineteen songs, from demos to diamonds that got lost on the way to their once-
destined albums, along with several previously-released classics and two great new recordings.

It’s 13 years of Little Feat’s previously missing links, precisely assembled in a luxurious two- album
set which includes a 12-page brochette chock-full of Little Feat stories, pix and fax.
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