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NEW YORK—A return to hve
Alevision for variety shows looms in
saturday Night With Howard Co-
ell.” a 20-week series scheduled o
remiere over the ABC network Sat-
prday (20)

By its very nature, the program is
apected to provide both new chal-
enges and opportumities for record-

LOS ANGELES—To thwart inva-
ion by hefty discounting out-ol-
state-owned record/lape  super-
miarts, Don and Bud Daily, presi-
dent and secrelary-lreasurer, respec-

ipa) W, Daily, long-time

=T

ILOT, 2T¢ OpPeTHTi Ei.ml-

ive Remotes Spark
osell’s TV Series

By JIM MELANSON

ing artsts looking o deliver their
musical message 0o prime-time
VICWETS

Inssders are also hoping that the
excitement associated with a live air-
ing will give a shot i the arm o an
entertainment  format mereasingly
accused of being worn out and n:-ﬁu'-

fContinued on page /)

|exas Distrib Fights Retail Invasion

By JOHN SIPPEL

traffic-center retail stores in Dallas
and Houston,

Ihe hirst Cactus Records opens
about Oct. 15 in Houston. Bud Daily
says the store will have bin space tor
1 500,000 catalog LPs, in addition o
(Comtinued on page 14)

“| would like to be recognized as Ken Hensley the person as opposed to

' So saying, the Heap's well bels,
branches o Los

Ken Hensley the membar of Uniah Heep

loved writer/singes has released a solo album, Eager to Please (B3 2863),
on Warner Bros. The LP will pet added exposure through Heep's currént
{our and thewr hit album Refurn to Fantasy.

urban markets,

new  acts,

York

[Advariasmanl)

LOS ANGELES—-A nise in the
number of sports events has been
sueczing concerl promaoters oul ol
dates at arenas in a number of major

A Billboard survey reveals that
while the problem is not umiversal, it
CXISTS I|1mu_-_1hnu| the nation and has
grown far more severe recently OVCT.

Jlohn Bauer. who produces con-

Canada Maps More U.S. Offices

TORONTO-With the nghtening
by LLS. record companies in signing
several €
panies. especially independent la-
are discussing the opening ol
Angeles and New
COuality Records Lud., a whaolly-
owned Canadian record firm, is in
the vanguard of
President George Struth [ spent

this movement

Discotheque
Ops Savor
Own 1-Stop

By ANNE DUSTON

CHICAGO—The first full line
disco equipment showroom repre-
senting major manufacturers as well
as custom-designed equipment
opened here Sept. 5.

I'he O00-square-foor  Disco
Chicago Showroom was conceived
10 enable disco owners 1w do one-
stop shopping for their wmal needs,

The showroom opened with a
S 15000000 imventlory n equipment,
including two custom sound systems
in the budget and upper prin.*-hr:u'l.-
215,

A natonal network ol dealers 18
bemg sel up under the direction of
Paul ['-n_trur". pruadunul Lite Lah,
the disco division of Focus 1 ighting

(Continued on page 38)

Sports Kayoing Concerts?

By NAT FREEDLAND

CVEINY SCaS0L.

certs in the Pacific Northwest, says,
“In Seattle the siuation gels worse
Phere was one open
concert date Tor November al the
Seattle Coliseum. The Sonics take 52
o 60 dates and hockey will be com-
ing in soon. That's another 30 to 40
dittes. Fven auto shows have taken

(Continued on page 34)

BROADWAY LURE

Cast LPs Draw
Labels’ Interest

By ROBERT S50OBEL

NEW YORK - The chart success
of several cast albums. the boxolTice
boom ol the past season and.an in-
teresting array of new musicals
bound for Broadway for 1975-"76
are spurring new interest by record

companies 1o secure nghts o org-
mal cast recordings.

Although companies sull remain
cautious In obtaming cast rnights,
there appears to be a saftening of the

(Continued on page 14)

Industry Eyes 1st Campus Hi Fi Expo

By STEPHEN TRAIMAN

NEW YORK—"Let’s bring the hi
1 industry 1o the campus,” savs
Frank Vigelano Jr., consumer serv-
wces instructor al Indiana Umiv, of
Pennsvivana,

So he's pul together a Hi Fi/
Stereo Exhibition Symposium for
Wednesday, Oct. 8. at the Indiana,

Pa.. Student Union and already has
nine arca audio retnlers definiely
committed, plus contributions from

al least four ln fi manufacturers
Patterned as o mim-Consumer
Electronies Show, which he at-
tended for the first tme this past
fContinued on page 46)

By MARTIN MELHUISH

anadian coms-

lme in New York inorecent weeks
for e '-.|1|u| atory negohimtions and
miay make a full-scale move into the

LIS, with a branch operation
Joe Kim, who 15 the head of the
lce Records lubel, which already has main"
a branch i Los Angeles and Mon-
treal and has as its major artist Andy
K im. indicates that the label is u[".-;_';l
for talks with any Canadian arusts
(Continued on page 6.2)

You're On My Mind
(Wille Nelson)

top album with “Ridin’ High™ (MCA-2156)
(by Lost Gonzo Band member Bob Livingston), “Mississippi
(by lessie Winchester)
“Ridin’ High
pieces were pul down in twve different cities.
Flow/Groper Music Production, prodoced by Michagl Browshky

The mimitable and wnsurpassable JERRY JEFF WALKER has another

songs mclude “Public Do

Pick Up The Tempo
was regorded as a ramblor would, bils and

Ridin® High™ (5 & Frae

{ Bgvarfisameani §
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CROSBY & NASI-I

“WIND ON THE WATER”...

———

COMING SOON ON ABC RECORDS
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General News

Rockin’ Concerts
Win Mexican Oles

By MARY FISHER
MEXICO CITY —Rock concerts have finally made a breakthrough here. Af-
ter a couple of disastrous results in the late 1960s, Procol Harum has just made
what most critics here feel will be the start of similar contemporary group ap-

FE-U. Fances.

Perhaps not too many at first. but enough over the next couple of years 1o

make it interesting for the young
Mexicans.

One key reason for the group’s ap-
pearance here was that there wasn’t
any opposition whatsoever from
government sources, All visas and
permits came through routinely,
something nobody in this country
ever expected.

“Frankly. | don’t believe they (the
Mexican government) ever opposed
rock. except for mavbe in a few is0-
lated snuations.” says Rene Leon,
co-promoter of the event with Juan

Valencia. admimistrative director of
the Department of Fine Arns for the
state of Jalisco,

In total. there were three perform-
ances. two here and one in Jalisco’s
capital. Guadalajara. the second
largest city in the nation with a pop-
ulation approaching 2 million.

The first test came on Aug. 28 in
Guadalajara’s Municipal Audito-
rium where Procol Harum attracted
over 8,000 people—but with the low-

(Continued on page 64)

Uncle Sam’s Discos Junk
Franchises, Still Prosper

By JOHN SIPPEL

LOS ANGELES-America’s re-
ported oldest discotheque chain.
Uncle Sam’s, has dropped its fran-
chise concept (Billboard, Dec. 21,
1974) and has increased its own lo-
cations from six 1o nine nationally.
The chain 1s also into concert pro-
motions,

“We're autracting 30000 weekly.”

Nashville Studios
In Healthy State

By BOB KIRSCH

NASHVILLE The owverall
recording studio business in “Music
City™ is still healthy and growing,
according to a survey of major inde-
pendent and label-affiliated studios.
However. many feel rate increases
are in the offing as a result of rising
utility and wage cosls and the need
o add and maintain equipment in
the face of a somewhat less than
ideal economy,

Major studios here report that to-
tal dollar volume is up over the past
six months. but also point out that
the distance between profit and
overhead is a bit narrower than it
has been in the past

At the same time, however, major
studios say 1t 1s essential 1o maintain
existing equipment and purchase
new products i they are to retain
their clientele. And one result of the

( Continued on page 51)

PUERTO RICIAN PICTUR

SAN JUAN-In what was once
considered almost exclusively a
Latin record market. rock-soul disks
here have shown an extraordinary
spurt in sales over the past two years,

So much so that for the first tme
in the history of the local record
market one distributor reports his
sales of American disks will pass the
51 million mark this year,

Carlos “Toti” Julia. who recently
became general sales manager and a
partner in Upiversal Dustributors,
released the sales figures here in
carly September. “QOur actual net
sales reports show that for the last 12
months through August we sold
more than one million in rock-soul

claims Scott Savicas. promo director.
That's 10,000 more than last Decem-
ber. With discos mushrooming, Sav-
icas admits the chain of largest dane-
eries 15 more low-profile. "We don't
want to give away our seerets. The
first story in Billboard brought us all
the records.™

American Scene, the parent firm
based in Cincinnati. has four more
of the 12,000-square-foot and larger
discos coming through 1976. That's

(Continued on page 38)

WB Pacts Jazz-Soul
Acts; No New Label

By NAT FREEDLAND

LOS ANGELES-It's now offi-
cial. Warner Bros. has signed a host
of jazz and avant-garde soul names.
But it 15 not starting a separate jazz
label. says the man who made the
signings, Bob Krasnow.

New to WB are George Benson,
the Funkadelics, Rasaan Roland
Kirk, Alice Coltrane, David “Fat-
head™ Newman and Pat Martino, all
of whom had previously been on
other labels. These long-rumored
signings have been predicted in In-
side Track for several months.

Krasnow, who joined Warner af-
ter ABC purchased his Blue Thumb
label. says. “Our whole approach is
to not ghetto-ize these artisis. We
will do the same things for them that
we'd do for the Doobie Brothers,

(Continued on page 14)

Tammy Wright photo
TWO FIRSTS—Jerry Wexler and
Ronee Blakley listen at Muscle
Shoals Sound to her just completed
debut Warner Bros. LP "Welcome,"'
soon to be released. It's his first ef-
fort since departing Atlantic vice
presidency, her first since “Nash-
ville" flick.

Rules For
Warranties
Are Sought

By MILDRED HALL

WASHINGTON — Audio/hi fi
and other manufacturers and retail-
ers. plus consumer spokesmen will
begin arguing three lengthy and
complex rules proposed by the Fed-
eral Trade Commission 1o imple-
ment the new federal warranty next
week.

Hearings begin here (Sept. 15)
and continue in Chicago. Los An-
geles and San Francisco in sub-
sequent weeks. Final commission
decisions on the warranty rules are
expected 1o take many months.

The sleeper 1ssue among the pro-
posed rules for discussion may turn
out to be the staggering complexity
of the standards and record-keeping
required for any “informal dispute
settlement mechanisms™ offered un-
der a wntten warranty, in the third
rule to be considered.

Manufacturers do not have o
provide a written warranty, nor are
they required to set up procedures
for dispute settlement in a written
warranty—but i they do. both must
be in strict conformity with all the
rules.

The first rule to be threshed out
will include the fairly under-
standable requirements for those

{Continued on page 46)

By RUDY GARCIA

records for these labels and with our
projected Caribbean expansion we
should do substantially better next
vear.”

Checking other distributors of
American labels reveals that all have
shown an increase in sales in recent
months although not as dramatic as
Universal. That is probably due 10
the fact that Universal handles the
largest number of such labels on an
exclusive basis.

The relatively new phenomenon
concerning American music sales
here apparently has two major root
causes—the growth of *smart” discos
and a concurrent increase in airplay
of rock-soul disks. Both owe some

success (0 increased promotion by
distributors such as Universal.

For instance. late last fall a2 “beau-
tiful people™ disco opened in the
DaVincit Hotel in the Condado, the
smart tourist section of San Juan, In
a cute play on names they called it
Leonardo’s and it became an imme-
diate success and the “in™ place 10
go.

Swift sound and light technician
Huna Steiner set up all of the effects
in a beautifully appointed room,
took charge of the music and from
the start went heavy on Barry White,
Love Unlimited and the like. Since
then, he has helped set up two more
major discos as well as continuing to

SUBGROUP CONVENES SEPT. 11

C’right Hearings:
The Final Round?

By MILDRED HALL

WASHINGTON—Copyright revision action resumes Thursday (11) as the
House subcommittee on courts, civil liberties and the administration of justice
begins its last round of public hearings, with testimony on the louchy subject

of a mechanical royalty rate.

The real battle on this and other
1ssues will begin when public hear-
ings end, and chairman Robert W.
Kastenmeier’s seven man subcom-
mittee plunges into markup hear-
ings. Hard decisions will have 1o be
made in controversies where oppos-
ing industry segments have failed to
come 1o any compromise agree-
ments on their own.

These include the war between
broadcasters and cable TV systems
over proposed CATV rovalty fees:
the bitter standoff between educa-
tors and libranans on one side, and
music and textbook publishers on
the other over multicopving, and the
permissive fair use provision for

educators. researchers, et al. The is
sue of copyright royalty tribunal re-
view for the $8 dollar per year juke-
box royalty is another explosive onc

As always 1n uts 10-year Congres- |
sional history, the duplicate Senate
and House copyright revision hills
have run into slowdowns and delays
Particularly on the Senate side, no
one is racing the clock, since the cur-
rent bills have until the end of the
second session of this 94th Congress
(December 31, 1976) to pass.

Also, no copyrights will expire be-
fore that date, thanks to the lasi
copyright extension bill.

The House does not expect its hill
to reach a floor vote this year—bul

(Continued on papge 16)
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LOS ANGELES-The 36

songs out of some 65,000 entered
8 in this year's American Song Fes-
s tival that have been chosen for
§8 semi-final consideration will be
& disclosed by the end of Septem-
ber,

el ol Al i

'

the ASF was in serious trouble.
festival vice president and gen-
eral manager Tad Danz enthusi-
astically reports that he is arrang-
ing a national television show for
early 1976 in which topflight acts
will perform the tunes to be
hailed as winners.

i Calmly refuting rumors that

“Yes,” says Danz. “we had sev-
eral organizational changes and
we abandoned the ‘live concert’
hassle that hurt the 1974 fest in
Saratoga Springs. This year all
songs were entered in cassette
form and for several months
highly qualified experts screened
them carefully.

“Then, a month or so back. the
31 professional judges received
dubs of all the songs sull in con-
tention, Judges could play a song
once or a dozen times and thus
give full, honest consideration to
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Rock & Soul On the Upbeat;
U.S. Sales Will Hit $1 Mil

serve as Leonardo’s disk jockey.

Some smaller rooms such as El Sa-
lon in Old San Juan and the new
Jezebel in the Flamboyan Hotel de-
pend more on taped sets produced
by technicians such as Ray Martinez
who provides not just the tapes with
the proper segueing but also a seript
with each tape for the club’s spinner
o follow for live and volume effects.
The result 1s that there are now at
least 10 popular discos in the San
Juan area and while none can be
credited vet with “breaking™ a tune
the day is not far off.

More impressive sull is the

(Continued on page 42)
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all. It's an infinitely better sys-
lem.

“By Oct. 1. Danz promises, zi
“each judge’s choices will have !
been sent in to the Los Angeles
accounting firm of Ernst & Ernst ‘t
and a tabulation of the winmng
entries will have been made.”

Once the winning 13 songs are E
known 1o Danz and his festival i
committee, he can then line up 3§
artists to perform them for the
television stanza early next year,

“We want to feature name acts
doing songs that fit them. Lasi }
year at Saratoga Springs some of
the acts didn’t dig the songs as-
signed them and their perform-
ances reflected their displeasure.”

Danz frankly admits he is nota
musician, but he represents the
third generation operating the
Sterling Recreation Group that
underwrites the festival and he
figures he is more objective —less %
subject to industry pressure— E%
than were those festival officials

who preceded him in the post in
1973-74. %

Will there be a festival again
next year? E.:
{ Continued on page 64) §
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LA. Duo Will Sell
MOR Fare Via Radio

By CLAUDE HALL
LOS ANGELES—Twao enterpris-
ing ex-record men who're now in ra-
dio syndication have plans to “revo-
lutionize™ the distribution and mar-
keting of MOR music.

The traditional distributor and/or
rackjobber will be bypassed, along
with record dealer in favor of sia-
tions selling LPs.

Edwin Yelin and Thomas Fenno
operate The Good Music Co. here
and last week they launched a series
of albums for “radio airplay only™

(Continued on page 65

—EaT

Billboard is published weekly by Billboard Publications, inc., Ona Astor Plaza, 1515 Broadway, Mew York, N.Y. 10038, Bubscriplion rate: annual rate, $50; single-copy price, $1.50. Second class postags paid
&l New York, M.¥Y. and at additional malling offices. Current and back cophes of Billboard are svallabie on microfilm from KTO Microform, . Rie 100, Milwood, N.Y. 10546 or Xerox University Microfilma, 300 Norih
Zoab Road, Ann Arbor, Michigan 48106. Postmasier, pleass send form 3579 to Blilbosrd, P.D. Box 2158, Radnor, Pa. 19089, Ares Code 215, 887-2200.

www americanradiohistorv com

Il



www.americanradiohistory.com

EMI and Capitol Records
Congratulate

PILOT

on the incredible achievement
of selling in excess of

1,000,000 copies of their
debut single in the U.S.A.

The brand new single from
this fabulous group from Scotland is

JUST A SMILE ..

b/w Don't Speak Loudly

from their "Magic’' chart album, Pilot (ST-11368)

. AL

from Capitol Records UG - 2GW-4ADH
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General News

Epic Country Promotion:
‘Bonus EPs’ With Albums

NEW YORK—In an innovative
sales try, Epic Records is packaging
“bonus EPs” 1n each of four new
country music albums scheduled to
ship Monday (15).

The EPs contain cults (four in all)
from each of the LPs and are de-
5|gm:d 1o generale consumer interest
in any one, or all, of the three re-
maining albums not oniginally pur-
chased.

The albums, carrying suggested
price list of $5.98, will be from
George Jones, Tammy Wynette, Joe

Stampley and David Wills.

Jlim Charne, Epic product man-
ager, says that product shipped for
the first 60 days will contain the EPs,
Il the move proves successful, the

campaign will be carried through
the holidays.

The campaign. he continues, is
part of a push on the label's part to
increase its share in the country mu-
sic market and, at the same time, to
make country praduct “more attrac-
tive to rack operations.”

It isn't definite yet if the EPs will
be positioned between the shrink
wrap and the jacket, he says, If they
are placed inside the jacket sleeve,
though, each album will carry a
large sticker alerting potential buy-
ers to the extra disk enclosed.

The label also will be backing its
push with radio and print advertis-
ing, Radio spots will be geared to in-
dividual albums as well as to the
four collectively.

Business And The Economy

Has To Get Better,
Argues Mgr. Magid

This is yet another in a continuing
series devoted to various Jacers of the
industry und how each is facing the
state of the ecanomy.

LOS ANGELES—"Tt has 1o get
better.”

Lee Magid, personal manager of a
half~dozen acts, bluntly says busi-
ness is substantially down from a
year ago but he has survived previ-
ous recessions and asserts a turn-
around is “bound™ 1o occur by early
1976.

Magid's income, he admits rue-
fully, has taken a severe drop since
he lost Della Reese last summer alter
managing her 23 years successfully.
She was singing in the choir of the
Liberty Baptist Church in Detroit
when Magid, then a New Yorker,
heard her, signed her and placed her
on disks.

But he enjoys working with other
acts he represents, some old-timers,
some aspiring youngsters, and he
feels any one of them could break
through to become No. | attractions.

One of them is Yvonne Gray, who
doubles vocals and keyboards ("a lot
like Ramsey Lewis™). Magid also
handies Q. C. Smith, who could
gross at least $300,000 annually if he
chose to leave California and sweat
it out on the road a minimum of 40
weeks.

Big Joe Turner. not in good health
but employable: Willie Bobo, who
leads a fly Latin jazz octet from his
timbales, and the Dirty Blues Band
with Rod Piazza's nasty harmonica
and vocals, also have excellent po-

tentials in clubs and on concert
dates, Magid declares,

“The hell of it is,” Magid muses,
“the fees paid acts by clubs have
dropped a bit this past year while air
transportation, musicians’ salaries,

(Continued on pape 64)

9 Labels Seek
N.Y. Injunction

NEWARK A hearing to grant a
temporary injunction that would en-
jom U.S. Tape Inc., and its principal,
George Tucker, from making or sell-
ing unauthorized duplications of
recordings produced by nine record
companies is scheduled for Friday
(12) before superior Court Judge Ir-
win Kimmelman.

Judge Kimmelman has signed a
temporary restraining order Aug. 19
based on a complaint filed by Atlan-
tic, A&M. Capitol, London, MCA,
MGM. Polydor, RCA and United
Artists. He also ordered that the
plaintiffs be allowed to inspect the
US. Tape plant, an inspection a
RIAA source says revealed that the
company was duplicating without
authorization hundreds of titles
from plaintiffs’ catalogs.

As a defendant in previous major
antipiracy litigations in New Jersey,
U.S. Tape had permanent injunc-
tions issued against it in Jondors ver-
sus Melody. an action brought by

Music pubilsher:-. and in CBS verus
Melody.

Rackers To Hear Kintner
At S.F. NARM Conclave

NEW YORK-—-Earl W. Kintner,
NARM general counsel, will be the
featured speaker Friday (19) at the
first annual NARM rackjobbers
conference, at the Hyatt-Union
Square in San Francisco. Kintner is
a former chairman of the Federal
Trade Commnussion, and his work
with the music industry dates back
to the 1950s, when he served as

counsel for ARMADA, formerly the
distributor association.

He will speak on the present-day
implications of the wrade practices
for the record industry set up by the
Federal Trade Commission in the
late 1960s. Also scheduled for dis-
cussion by Kintner are facets of mer-
chandiser/manufacturer relation-

ships in the context of legal “do’s
and don’t’s.”

Following his address, a panel of
merchandisers and manufacturers
will discuss the subject matter raised
at the various meetings held over the
two-day period. Moderating the
panel will be Lows Kwiker, execu-
tive vice president of the Handle-
man Company.

Merchandiser representatives on
the panel will be William Hall of
J.L. Marsh Co., David Licberman of
Lieberman Enterprises and Michael
Lipton of Musical Isle of America.
Manufacturer representatives on the
panel are Jack Craigo of Columbia
Records, Joel Friedman of WEA
Corp. and Rick Frio of MCA Rec-
ords.

Handleman To
Buy Musical Isle
Tenn. Operations

LOS ANGELES-Employees of
Musical Isle and Record Sales,
Memphis, have been advised by
general manager Sid Melvin that the
Handleman Co. of Detroit, may buy
out the joint operation.

If the sale goes through, Handle-
man would take over a strong rack
base in Musical Isle, Memphis, and
its second independent label distrib-
utorship, Record Sales. They also
own Arc-Kay/Kay, Detroil. The ac-
quisition of the two Memphis firms
would establish Handleman as the
strongest potential rack force in the
mid-South, with the recently ac-
quired Seibert's, Little Rock. and a
long-time major warchouse in Al-
lanta,

It's understood that a Musical Isle
executive has informed other en-
tities, such as Roberts. St. Louis;
Eric-Mainland. Emeryville, Calif’;
and Musical Isle and Record Sales
of Colorado, Denver, that they
would remain a Transamerica rec-
ord/tape affiliate,

Mexican Jazz FMer
In Big Ratings Gain

By MARYV FISHER
MEXICO CITY -—Mexico's first

full-time jazz station, Jazz FM. put
into operation four months ago, has
started to pain substantial ratings.
The station beams I8 hours of jazz
daily.

Although jazz is nothing new (o
some folks in these parts, the station
marks an accelerated effort o help
increase the music’s popularity,

Javier Sanchez Campozano and
Julio Velarde, general manager and
sales manager, rr.:spectwel‘.' of the
Grupo Oro circuit which runs the
outlet, signed Roberto Morales to do
the programming and act as its key

disk jockey. The chemistry has
worked,
Morales. who also owns and oper-
(Continued on page 13)
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RCA Tees $4.98
Classical Series

By IS HOROWITZ

NEW YORK—RCA Records will
carry the $4.98, wide-margin. sug-
gested list concept into the classical
area next month with an initial re-
lease of 20 newly mastered and re-
packaged re-issues.

While the new line carries the
mid-price suggested list. it will be
discontinued to dealers at a spread
permitting high-volume merchan-
disers to sell the albums at $2.99.
The formula is similar to that devel-
oped in pop product originally by
Columbia Records to spur catalog
sales, and later adopted by RCA and
several other labels.

Artists featured in the new line in-
clude Fritz Remer and the Chicago
Symphony, the conductors Pierre

Monteux and Charles Munch, and
singers Eileen Farrell and Leonie
Rysanek.

A preliminary list of talent being
considered for the line had also in-
cluded such more current record
names as the violinist Itzhak Perl-
man, pianist Sviatoslav Richter,
conductor Andre Previn. Arthur
Fiedler and the Boston Pops, and
guitarist Julian Bream, At presstime,
however. it could not be established
if these artists were also among those
to be presented in the initial release.

In a promotion piece (o be mailed
to dealers. RCA describes the new
line as bidding for the patronage of
buyers “whose only previous experi-
ence is with marginal-produced

budget labels,”

__Executive Turntable

Chuck Melancon s the new district manager, West Coast, for MCA
Distributing Corp. He moves up from sales manager of the firm’s Dallas office.
.. In Nashville, Don Gant becomes a vice president of Tree International. He
was recently director of ABC Records’ Nashville operations. . . . Giving no rea-
son. Bob Jennings resigned as vice president, 4 Star Music, after 15 years with
the company. Also departing was Gene Kennedy. . . . Frank LafTel rejoins Mer-
cury Records and takes over as director of national promotion, country. in

Nashville. 4 & .4

It was Steve Keator who joined Polydor from BBD&O ad agency as assist-
ant product manager, reporting to Rick Stevens, advertising/product manage-
ment director. . . . Bob van der Leeden appointed manager of Ampex video/
audio systems lor Europe, Africa and Middle East. ... John Winters joins
Sharp consumer electronics division in new post of national accounts man-

ager. x & 4

Ms. Luey Lynch named to head radio spot placement at Jerry Powers Ad-
vertising for clients including MGM, Polydor and Seals & Crofts. ... Arthur
Schwartz set as executive assistant 1o Steve Metz of Stephen Metz Lh:l - Join-

ing Paule Wolfe Assoc., Carteret, N.J.. and John Rapoch as vice prEEIdEI'IL art-
ist relations, are Gary Hills, as a booking agent and co-manager.

W * E

Four additions to the promotion department of Island Records include
Barry Goldberg on the West Coast, Bruce Williams in Dallas, Jeff Hackett in
Dallas and Steve Evanoff, Cleveland, All report to Pat Pipolo. . . . Fred Fowler
joins the Apogee agency to work with colleges and clubs and Linda
McGalliard moves over to Tony Ricco’s Jaricco Management Co. as a tour
coordinator. ... New office manager at Wolf & Rissmiller Concerts. Beverly
Hills, 1s Beth Hoffman, formerly with CMA and IFA. ... Pat Faralla joins
Rogers & Cowan Inc. as an executive in the firm’s music division. Ms. Faralla
has worked for the Elektra, A&M and RCA labels.

L w W

With University Stereo, Inc., undergoing a change of ownership and manage-
ment in Los Angeles, Andre Pilon becomes chairman of the firm’s board. Joe
Krenek is the new president. Peter Huber, one of the founders and chief offi-
cers, 15 retiring from the business and will travel the world with Mrs, Huber.
Marty Herman has been appointed vice pr.:udent marketing. Universily is an
eight-store retail stereo chain operating in Southern California.

o * ki

Three new national sales managers have been announced by Cetec Audio in
North Hollywood, Calif. Robert Slutske takes over with consoles and audio
components, Gerald Chapman will boss Gauss high speed tape duplicating
equipment and Thomas D. Carlile heads up Cetec’s line of loudspeakers. .
Sherman Cohen has left his job as singles buyer for Nehi Distributors in Los
Angeles.

John, Rocket Label
Segue Over To EMI

By CHRIS WHITE
LONDON-Elton John and his  for EMI, John Reid (John's man-
Rocket record label moving to EMI ager) and Rocket’s Dave Croker.

was the major news emerging from The deal is for all territories of the
the EMI sales conference at the world excluding the U.S,, Canada,

Heathrow Hotel here. First releases
from the label under the new agree-
meni are scheduled for October,
with John's recordings following in
the spring of 1976, when his present
commitments to DJM finish.

Mews of the licensing agreement,
a long-term pact, was given by EMI
managing director Gerry Oord, who
negotiated the deal with Roy Feath-
erstone, Bob Mercer and Leslie Hill

Australia, South Africa and New
Zealand. First releases feature the
Nigel Olsson Solution, and the Hud-
son Brothers, followed by Kiki Dee,
Stackridge. Brian and Brenda Rus-
sell and Dawvid Johnstone. who will
be produced by Elton John. Colin
Blunstone will be available for all

territories except the UK.
Rocket is to retain its independent
(Continued on puge 58)
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Boogie down
G get the new
Spirit on
Bbelite Records
DEP-2016

Over 300,000 Spirits sold in the first three weeks and

the boogie goes on up the charts, The spirit mask shown
is available to deejays, program directors, distributors
and discos. To get yours call our free spirits —

On the east coast call Ted Eddy at (516) 364-2900,

On the west coast call Phil Willen at 213.764-5050.

Put on your mask & boogie down with Kool & The Gang.
It's a De-lite. Distributed by Pip Records, a division of
Pickwick International, Inc., Woodbury, N.Y.
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CHRISTMAS
“The Johnny Cash Family”
including:

RAY CONNIFF

AND THE RAY CONNIFF SINGERS

CHRISTMAS BELL
JINGLE BELL ROCK
RUDOLPH THE
RED-NOSED REINDEER
| SAW MOMMY
KISSING SANTACLAUS
FROSTY THE
SMOUWMAN

SOON 1T WILL BE
CHRISTMAS [y

C 30957

T iy
including: Iadisnge % - INCLUDING:
I Hﬂjn]:dufh:gﬁnfh Sitver Hells : 1' THE LITTLE
On C;‘EIET:!TH Day ﬂrp ‘:’[5114 I[?Fnr' i DRUMMER BOY
] 108 g’
Drummer Boy Hiwve Yourself TH[EFT%EEEQE
Silent Night 1 Maorry Little
The Lored’s Christmns OF CHRISTMAS
Prayer THE FIRST NOEL
Itr}ﬂhdf Rest .
G:n ”:;_'I'H.n !':
C59861° C59220 CS B692
HARLIE McCOY p ‘NN "
C | __LYNN JIM NABORS CHRISTMAS WITH TAMMY
Cfﬂ" a;.‘ﬂ' s ' ", A ]\' DLR&’OI\ . Ow GREAT THGU ART WHITE( 'H;t|5'r»1.:rl??_e-|l|'.]ﬂ£'r1h:5;ix T, HOLY NICHT
el St A\ VIAS NCLUDING, O M R i
o g;r']';ﬁn";“‘ Night 4 CHRISTMAS ABIDE WITH ME/| WALK WITH GOD ” .
|Chestnuts Roasting On An Fia | | ; M I‘iLBL] M MY Fll'.'.'lSAH"l'f A.FHAlED IS LOVE
Oh Holy Night The First Noal | INCLUDING e 5
DING-A:LING THE "-;-_..:

E sU543

INCLUDING:
I'LL BE HOME
FOR CHRISTMAS
WHITE CHRISTMAS
THREE WISE MEN
CHRISTMAS EVE
IN MY HOME TOWN
DO YOU HEAR ‘
WHAT | HEAR?

CSO531°

SIS WE CHRE WY
AW Qrchieada aad Savus
HaEppy Hobday /Do You Hear Whinl | Hesr?

Sitver Bells /We Meed a Little Chrisimas
The Litle Drummer Boy fand mone

THE CHRISTMAS SPIRIT

JOHNNY CASH

INCLUDING:
I HEARD THE RELLS ON CHRISTMAS DAY
HLUE CHRISTMAS|SILENT NIGRT
LITTLE DRUMMER BOY

THE
ANDY WILLIAMS

9377

CSE917

CHRISTMAS ALBUM
Including:
White Christmas oS
The
Christmas SBong
It's the Most
Wonderful Time -
of the Year * R
Away in a
Manger N s
Silent Night,

CS8RR7"

C 33183" /"Burl Ives Sings Little White Duck and Other Children's Favorites™: Burl lves
C 31630/ “Merry Christmas™: Jim Nabors
CS 9861 ° /“Christmas Album": Ray Price

. Monument distributed by CBS Records. 'Not available on tape.
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Joy To The World CONNIE SMITH _ WAET{ENS' Andy Williams
The Mormon Tabernacle Choir Joy To The World CHRISTMAS Christmas Present
The Philadelphia Brass Ensemble ﬂﬁ“ﬂ?ﬂ;t AL BLIM including: :
And Per CHsMON The First Noel | O Eunl-,.; Adl Ye Faithiul Earl H&mnér narrales traditional ch,r %zrr::“w&fﬁ*mm
Alexander Schreiner, Organ Christmas favorites as performed Hark! The Herald Angels Sing
i ondie, Conductor by The Holiday Singers, | Heard The Bells On Christmas
The First Noel  Inchiding: 4 |

Deck The Hall
Silenr Nighy
() Come, Al

Ye Fuitlful

by

Day

The Hepalid
L] Ijl
4 ﬂ::'i'lf: H?u_::
O Holy Nighe
And Maore
Lidli s Favoriies " _—
XM 30077 C 33553 C 33193 C 33191
ru_f’ﬂﬁ{‘r}ui :}fﬂffgu' @hristmas with Mahalia Barbra Sfrfri‘f;ﬂﬂ’
rive Vie Your Love INCLUDING. A Christmas Album
e s -V : SILVER BELLS /DO YOU HEAR WHAT | HEAR 7 . = 7y
For Christmas IT CAME UPON THE MIDNIGHT CLEAR
including: WHITE CHRISTMAS / O HOLY NIGHT
The Little Drommer Boy/My Favorite Things THE FIRST NOEL including
The Lord's Prayer|Do You Hear What | Hear? Sleep i
Have Yourself A Merry Little Christmas Hu:urun."t‘."rm‘i]
f"a ' { Sifent Night
The Lord’s Prayer
Jingle Bells!
Crounod s
Ave Mart
My Favorit
Thing?

CS9h57

CS 9923 CS9727"
H musm H[Il HHHIST[“HS Christmas with Cﬂ""iﬁ' A NEW RECORDING OF AN ALLTIME FAVORITE ALBUM
Enchanting 19th Century Music Boxes THE RAY CONNIFF SINGERS ‘The Mormon Tabernacle
From The Eméﬁggg f Rita Ford | I|!.- L‘r|:j~_-_m|.;1-!~i-|_||g J!::;E;: ]!ﬂh'-_-'“':illr_lﬂ ‘n-'l.-'u-r_:d.i.'rlu nick . Ch(}ll' S]IlgS G]I‘ISHTIEISCEIIDIS
SILENT NIGHT HOLY NIGHT Sanea Claws s Comin® To Town ) White Chiristmas m d Rli.l'.ldﬁ_l P Condie. director

AVE MARIA/ JINGLE BELLS
HARK! THE HERALD ANGELS SIRNG/0 TANNENEALIM

EJEWEF:FE"E‘.’"—'.‘IE‘;
B | | 4

I e

inchuding:

The Christmas Song . I'll Be Home For Christmas
While Christmas .~ Silver Bells .~ 0 Holy Night

CS S0

CS B498°

' XMS 6637"/*“Christmas With the Mormon Tabernacle Organ and Chimes": Schreiner

XMS 6192° /“The Holly and the Iw": Mormon Tabernacle Choir
XMS 7033" /“A Festival of Carols in Brass™: Philadelphia Brass Ensemble
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General News

Letters To
The Editor_

Dear Sir

| am a top rated professional disk jockey who
appears al various hotels, discos and many pri-
vate parties regularly in my upstate area.

I'm guite annoyed and insulted in not having
any of my correspondence and telegrams an-
swered by The Record Pool Organization in New
York City, which | would like to join,

| called Mel Cheren of Scepter Records be-
cause he never responded to my letter. | asked
him for his assistance to help me attain mem-
bership in The Record Pool. | mentioned on the
phone to Mr. Cheren that a representative of
mine can get into the city to pick up my share of
the records for new exposure al my many in-per-
son shows. Mr. Cheren told me the organization
15 only for the local New York, Long Island and
Connecticut area. As far as I'm concerned that is
definitely discrimination. I'm one of the tops in
New York State_ | asked Mr. Cheren to kindly put
me on his Scepter Disco list and | never received

any promotional product from them either.

Most record companies also show favoritism
and are discriminating against me.

The only companies giving me Service are
AYCO, PIP and United Artists-Records. | know |
increase sales in Ulister, Duchess, Sulivan and
Greene Counties with my promotion of these
records. There is no reason why | should pay for
mast of my records or have people sponsor me.

| will be glad to forward my credentials to
anyone who may be interested or who may ques-
tion my credibility,
Sincerely,
Gary Lee Schwartz
Kingston, N.Y.

Aristans Will
Meet Sept. 21

NEW YORK-—Arista Records
holds its first international meeting
since the company began one year
ago when more than 65 representa-
tives from around the world con-
verge here for three days beginning
Thursday (18). The meetings are
being tied in with the Arista Records
salutes New York Festival, sched-
uled for Sept. 21,

During the confab Clive Davis,
president. will detail the company’s
policies regarding- promotion and
marketing. In addition. he will
showcase more than 20 different art-
ists with LP product scheduled for
Fall release.

Martell Event Set

NEW YORK —In a benefit for the
T.J. Martell Memorial Fund .for
Leukemia Research, a number of
jazz and big band greats will join
Sept. 21 in a tribute to talent impre-
sario Willard Alexander at Buddy's
Place. Host Buddy Rich will be
joined by Count Basiec, Maynard
Ferguson, Benny Goodman, Woody
Herman. Stan Kenton. Mel Torme
and others.

The Martell Fund was founded
by music industry executives in the
name of the late son of Tony Mar-
tell, ABC Records vice president. At-
tendance is limited to 30 tables of 10
with cocktails. dinner and the show.

LIST PRICES

LONDON—Phonogram manag-
ing director Tony Morris has called
for the abolition of recommended
retail prices on albums and tapes,

Speaking at the company’s annual
sales conference in Cambridge. he
said he believed this to be a viable
alternative to the present demand
from retailers for bigger margins. It
was increased turnover and not in-
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BRANCIFORTE PRESIDENT

Long Island Group
Eyes Hofstra Meet

NEW YORK-The Long Island
Assn., organization formed recently
to promote Long Island as a music
center, has named Richard Branci-
forte as its president and elected five
other officers.

Michael Cono was named mem-
bership vice president; Michael Ep-
stein, conference and talent vice
president; Zim Barstein heads pub-
licity and promotion; Michael Pa-
paro, treasurer: and Len Rothberg
was selected secretary. The associ-
ation has eight charter members.

The association, in addition, set
up 4 commitlee o concentrate on
plans for a conference to be held on
the Hofstra Univ. campus, Nov, 8
and 9, in conjunction with the Hof-

stra concert bureau. Epstein will
head the conference committee,

The conference plans to hold
workshops, seminars and panel dis-
cussions on lopics relating to the mu-
sic industry. Involved thus far will
be discussions and lectures on disco-
theques, promotion for clubs, radio
business, among other subjects.

Branciforte says that a member-
ship meeting will be held Sept. 22 at
My Fathers Place, Roslyn, N.Y.
club, to be followed by a member-
ship drive party there on Sept. 29,

Association dues are $100 per year
for commercial businesses: $75 for
schools and nonprofit organiza-
tions: for individuals dues are §$15
yearly.

Creative Responsibilities
Restructured At Chappell

By IS HOROWITZ

NEW YORK —Chappell Music,
riding the crest of a growth pattern
that has seen annual revenues more
than double in the last three vears,
has restructured creative responsi-
bilities to better handle the current
heavy work load and to provide for
future expansion,

At a series of professional meet-
ings here last week the publishing
firm awarded divisional status to its
regional offices in Los Angeles and
Nashville. The new divisions will
have greater autonomy in making
creative decisions involving the ac-
guisition and exploitation of mate-
rial, says Norman Weiser, Chappell
president.

Henry Hurt, vice president of the
country music division, and Eddie
Reeves. West Coast division vice
president, also now join the Chap-
pell management committee. While
their creative authority is enlarged.
the company still retains administra-
tion responsibility at its home office
here,

In a parallel creative move, Ron
Solleveld, head of the Chappell in-
ternational department. also takes
over as professional manager of In-
tersong and Belinda Music, Poly-
gram publishing entities headquar-
tered in Hamburg, but managed in
this country by Chappell.

Weiser views these structural
moves as a natural consequence of
the company's major catalog acqui-
sitions in the last few years, and 1ts
stepped-up efforts in contemporary
music areas,

In a deal inked just last week,
Chappell, in conjunction with E.H.
Morris, acquired the Tom T. Hall
portion of Newkeys Music catalog.
A group ol near 500 titles is in-
volved.

The return last year of the Wil-
liamson catalog to the Chappell
fold, the long-term administration
pact entered into with E.H. Morris,
and the more recent purchase of the

By PETER JONES

creased margins that retailers should
aim for, he claimed.

In his view, the removal of recom-
mended retail prices would end the
*30 pence off™ type of offer and al-
low dealers to set their own margins
and so increase turnover.

The Phonogram boss emphasized
it was speed and volume of sales that
generates profit. *A 100 unit sale

bulk of the Hill & Range copy-
rights, are largely credited by Weiser
with bolstering the scope of Chap-
pell’s operation.

But he sees continuation of the
firm's moves into the contemporary
areas of pop. country and soul as
providing much of the potential for
future expansion. Weiser expects the
company to enter into additional
deals with producer/writers and art-
ists/writers over the coming months,
a pattern that has worked to
brighten Chappell’s contemporary
image while maintaining its stance
as guardian and promoter of stand-
ard properties,

Cited as examples of the develop-
ment of contemporary talent that
have paid off are deals with writer
artists Jerry Butler (Motown), Kim
Carnes (A&M), Toma Pacheco
(RCA), and Daryl Hall and Joan
Oates (RCA). In the writer/pro-
ducer category. Weiser points to suc-
cesses with Chuck Jackson and Mar-
vin Yancy, Tony Sylvest and Bert
Decoteaux, Billy Jackson, and
Sandy Linzer.

With the addition of Reeves and
Hurt, Chappell's management com-
mittee now numbers seven in addi-
tion to Weiser. Other members, all
vice presidents, are Phil Wattenberg,
(law), Dick Anderson (finance), Ira
Beal (business affairs), Philp Mah-
fouz (copynght), and Buddy Rob-
bins (creative). In an assignment of
added responsibility in the home of-
fice, Barbara Robbins has been
named office manager.

War Song Filmed

LOS ANGELES—War's “Why
Can’t We Be Friends” tune has been
made into a four-minute film that
visualizes the lyric content of the
group’s single for special television
use.

Phonogram Exec Calls For
Abolition On Disks & Tapes

will produce more cash profit at the
same overhead cost with a 25 per-
cent markup, whereas 50 unit sales
at 36' margin will produce less cash
profit.”

Morris has held what he calls his
“personal view"” about the scrapping
of recommended retail prices for
some months. It was re-awakened.

{ Continwed on page 61)
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CARAVAN.

Jromthe"Cunning Stunts"LP

‘é‘r records

Distributed by Janus Records
B776 Sunset Blvd.—Los Angeles, Cal. 90069
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OnTour

Sept. 3-7
Los Angeles

Sept. 8-10
Denver

Sept. 11
Chicago

Sept. 13

Kansas City, Mo.

Sept. 15-16
Atlanta

Sept. 18
Allentown, Pa.

Sept. 19
Philadelphia

Sept. 20
New York City

Sept. 22
Albany

Sept. 23
Syracuse

Sept. 24
Hochester

More dates to follow
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Financial

BULLISH OUTLOOK

Wall Street Focus

On Music Firms

NEW YORK —The entertainment
industry continues to show its strong
resistance to the current economic
problems, a recent study by the Wall
Street brokerage house of Blyth
Eastman Dillon & Co., Inc., con-
cludes.

Five of the six leading companies
discussed in the report include key
music industry divisions—MCA,
Pickwick International. Warner
Communications, Walt Disney Pro-
ductions and Tandy Corp. (Radio
Shack). All posted record sales and
earnings for 1974 and the study an-
ticipates peak profits from all in
their respective current fiscal years.

A section detailing the outlook for
recorded music documents the ero-
sion of late 1974 and early 1975, but
also notes that three of leading pro-
ducers—Warner, MCA and Colum-
bia—showed improvement in the
first six months of the calendar year,

“With a large number of major
recordings available, including sev-
eral soundtrack albums, 1975 indus-
try volume may approximate last

year's level (32,2 billion) in terms of
dollars with about a 5 to 6 percent
decline in unit volume (594 million
records/tapes),” the report forecasts.

“We continue to think that it is
possible for the industry to achieve 4
to 6 percent real long-term growth,
exclusive of any major technical de-
velopments such as videodisks.”

Statistics cited include the 1974
breakdown of recorded music indus-
iry product from RIAA (Billboard,
June 7) and the NARM profile of
the industry merchandisers (June 21
issue). Also noted was the recent
Billboard survey that showed ap-
proximately 20 percent of the Top
LPs & Tape chart are composed of
“catalog” material brought back by
current hit records, greatest hits and
live product and old albums moving
back to the charts.

Entertainment stocks have been
outstanding stock market perform-
ers in the first half of 1975, the report
notes, with market value of the com-
mon shares for the five music indus-

{Continued on puge 65)
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M. Josephson 13  B% 6% B%

AMPEX CORP., Redwood City,
Calif., reports that pre-tax first quar-
ter earnings from continuing oper-
ations increased 23 percent com-
pared with the same 1974 pcﬁud
Last year's first quarter operating
earnings were distorted by the inclu-
sion of nonrecurring royalties, li-
censes and a 513 million nonrecur-
ring 1BM seulement.

* * x

CRAIG CORP., Compton, Calif -
based manufacturer of hi f, car
stereo and blank tape products, an-
nounces audited final figures for the
year ended June 30 with a 25.6 per-
cent earnings increase on an 8.4 per-
cent sales gain, Sales hit $69.1 mil-
lion, up $537.700 from the prior
year, with net earnings of $3.286
million, up $565,000. Earnings per
share of $1.06 for fiscal 1975 com-
pared with 87 cents a year before.
Shipments of citizens band radios.
recently introduced by Craig, began
in July on a limited basis and have

not yet made significant contribu-
tions to overall sales.

W W b ]

Preliminary sales figures at HAN-
DLEMAN CO. Detroit-based rack-
jobber, for the first quarter ended
Aug. 2 were down about 7 percent Lo
$21.522 million from a vyear ago,
with release of the official earnings
report expected soon. The board of
directors declared the regular quar-
terly dividend of 10 cents per share
on outstanding common stock. pay-
able Oct. 6 to stockholders of record
on Sept. 19.

* * *

ROBINS INDUSTRIES CORP,,
Commack, N.Y .-based manufacturer
of record /tape care accessories, broad-
cast and sound reinforcement equip-
ment. reports a nearly 100 percent
increase in net income based on an
11 percent sales increase for the six
months ended June 30. President
Herman Post reports unaudited fig-
ures of $1.491 million in sales com-
pared with $1.326 million for the
same period a year ago. Net income
was $82.568 with 22 cents earnings
per share, compared with $41.320
and 11 cents per share for January-

June 1974,

www americanradiohistorv com

*Over-the-Counter prices shown are-"bid" (as opposed to “asked'"). Neither the bid nor
the asked prices of unlisted securities represent actual transactions. Rather, they are a
guide to the range within which these securities could have been sold or bought at the
time of compilation,
The above contribution to Billboard by Russ Gallagher of G. Tsai & Company, Inc., Los
Angeles, members of the New York Stock Exchange and all principal stock exchanges.
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General News

B’'way Cast LPs Draw Labels’ Interest

® Continued from page |
hard-look position which previously
poverned their choices.

During the past seven to 10 years,
record companies adopted a proce-
dure, generally, but depending on
the play, of awaiting critical tabula-
tions and boxoffice draw before
venturing into the cast album field.
This was due to the broad decline of
musicals with long boxoffice
strength, diminishing album sales,
and large losses incurred by the
companies from show invesiments,
among other factors.

In the early 1960s and before, a
higher proportion of cast albums
was scoring with more sales fre-
quency, for longer periods of time
and investments in the shows by the
manufacturer were paying off hand-
somely.

Now, the original cast album air is
more reminiscent of those halcyon
days, with at least five Broadway-
bound shows either being acquired
or already being firmed as cast al-
bums, it's now.

These are “Treemonisha,” Scott
Joplin opera set for Sept. 25 open-
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ing, due to be recorded by Deutsche
Grammophon; “Bubbling Brown
Sugar,” a musical review featuring
songs and dances associated with
Harlem from the 1920s to the
present, obtained by Polydor Rec-
ords (no opening date), “Pacific
Overtures,” book by John Weidman,
scare by Stephen Sondheim, due for
a Jan. 11 opening, recording rights
by RCA Records: “Me And Bessie.”
with Linda Hopkins as blues singer
Bessie Smith, which Columbia Rec-
ords has acquired, opening is Oct. &;
and “Rex,” set for an early spring
debut. Score is by Richard Rodgers
and lyrics by Sheldon Harnick. Play
features Nicol Williamson as Henry
VIII of England. RCA is said to be
near agreement on the rights.

In total, some 30 musicals are due
for the stage this coming season.
Many, of course, will not see the
light of Broadway day. However,
several which have promise or are
already set for theates and with
dates, besides those mentioned pre
viously are “Truckload,” musical
with score (18 songs) by Louis St.
Louis. Book by Hugh Wheeler: lyr-
ics by Wes Harris. Cast includes St.
Louis as truck driver. “The Leaf
People.,” an adventure with music.
presented by Joseph Papp and set
for an Oct. 9 bow (limited run).
*Boccaccio,” musical based on Gio-
vanni Boccaccio’s “The Decame-
ron.” tales on an early commune. It
opens Oct. 13. A revival of “Hello
Dolly! is due for an Oct. 25 open-
ing. starring Pearl Bailey and Billy
Danels.

s¢l for a Nov. 4 bow i1s “American
Musical,” with book by Marilyn
Clark. Cast includes Patrice Munsel,
John Raiu, Cyril Ritchard and Lil-
han Gish. “Odyssey™ is due to open
Nov. 11. Book and lyrics are by Er-
ich Segal. Music is by Mitch Leigh.
Yul Brynner stars as Odysseus. A
"My Fair Lady™ revival is sel for
March 16. 1976. and stars lan Rich-
ardson. “Pal Joey”™ will open June
17. The revival is staged by Theo-
dore Mann.

Others of note but without set
dates are, “Sixteen Hundred Penn-
sylvania Avenue,” musical celebra-
ting U.S. historical roots. Book and
lyrics are by Alan Jay Lerner: music
by Leonard Bernstein. “So Long,
1 74th Street™; music and lyrics by
Stan Daniels. Book by Jnscph Stein.
Robert Morse stars. “Aimes”
adopted by Jerome Chodorov. Score
by Jule Styne. Rosalind Russell may
be featured.

On the publishing end. Chappell
Music has the rights to "Rex.” and to
a musical slated for next season,
“Upstairs, Downstairs.” with book
by Hugh Wheeler: score and lyrics
by Burton Lane and Sheldon Har-
nick. thplel also has the rights to
“Pal Joey" and "My Fair Lady.”

Bob Bdumgnn head of Chap—
pell’s theater division. sees the
Broadway musical boom contin-
uing. He says interest remains high
in the theater, and cites musicals
such as “The Wiz.” “Chicago,” and
“A Chorus Line™ as current exam-
ples.

Meanwhile. Columbia. has re-
corded a single from fhimgu"
performed by Liza Minnelli. “My
Own Best Friend™ b/w “All That
Jazz.” Arista Records. which has the
original cast, has released a cut from
the LP. It contains “All That Jaze”
sung by Chita Rivera, b/w “Nowa-
days.” sung by Ms, Rivera and
Gwen Verdon.

Further documenting the sharp-
ened impact of Broadway musicals
15 that some motion picture com-
panies are eyeing “A Chorus Line”™
and “Chicago™ for the screen. ac-
cording to a source close to the
scene.
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Texas Distributor
Opens Giant Stores

® Continued from page |

which will be heavy inventories of
top 200 current best sellers and cut-
outs. There will be a 79-foot wall six
feet high entirely devoted to tapes,
both cassette and 8-track. The store
will be on the edge of Houston's
downtown in a high population
area.

“We are opening the two stores to
protect our own territories and our
customers, so that local distributors
and branches can sell records,”
Daily says.

His remarks appear directed
apainst operations like Peaches, the
Tom Heimann stores now in Denver
and Atlanta and soon to open in
Fort Lauderdale (Billboard. Sept.
6). Heimann has been rumored for
months opening a giant discount
store in both Houston and Dallas.
Peaches stores are serviced from a
Los Angeles warehouse. It's ru-
mored that Heimann contested with
the Dailys for both Texas locations.
Heimann has a rackjobbing ware-
house in the Houston area.

The Dallas store lease is not yet
signed. but the Dailys feel they have
just about locked up the location.
Like the Houston store. which will
be 10.000 square feel of retail area
and 4,000 warehousing, the Dallas
store will be the largest in that city,

No manager has been selected for
Dallas. primed to open in Novem-
ber. Skip Smith of Disc Records

Galleria store, Houston, will manage
the new Houston store. Mike Dun-
can will oversee the Houston store,
while Billy Emerson Jr.. son of Bill
Emerson, general manager of
Daily’s Dallas independent label

distributor. Big State, will supervise
the Dallas retail operation,

While pricing has not been final-
ized, Bud Daily anticipates such spe-
cials as $6.98 LPs at $3.99 and $7.98

tape at $5.99. Catalog will go about
S1 higher.

Daily says inventory will be ex-
tremely broad. with full lines of clas-
sical LPs and tapes. for example,
available on all labels. Deep inven-
tories of record/tape and audio ac-
cessories will also be stocked.

WB Pacts Jazz-Soul
Acts; No New Label

® Comtinned from page 4

Frank Sinatra or James Taylor.
Warner feels that special market
handling only keeps artists away
from the mass audience.”

Krasnow is (o continue signing
artists, particularly those with estab-
lished track records. “The com-
pany’s overall goal is to broaden
Wamer impact on the total global
marketplace even more. The acts we
have signed are really meaningful in
Europe and Japan, as | learned on
my recent trips there.”

Present plans call for 10 a.m. to
midnight store hours six days a
week. Both stores will provide large
adjacent parking areas.

The two retail ventures represent
an outlay of close to $2 million, it's
believed. Daily says more definite
details on store layout, appearance
and operation will be available in
about a month. Strong advertising
campaigns will precede the opening
of both stores, he adds.

H.W. Daily is the country’s oldest
continuing indie label distributor-
ship. It was founded in 1937 by the
Daily brothers’ father, Harold, who
15 now in semi-retirement. The
brothers bought out their father in
1959,

Tobias Will
Be Honored
By Industry

LOS ANGELES — Veteran
ASCAP songwriter Harry Tobias
will be feted Sept. 28 at Adat Ari El
Temple in North Hollywood in con-
junction with his BOth birthday an-
niversary.

Participating in the testimonial
will be representatives of ASCAP,
the Friars Club, the Eddie Cantor
lodge of B'nai Brith, the Academy of
Motion Picture Arts and Sciences,
the Pioneer Pacific Broadcasters,
Songwriters Hall of Fame. Ameri-
can Guild of Authors & Composers,
city councilman Joel Wachs and
NARAS.,

Musicians firmed to perform in-
clude Nick Fatool, Mannie Klein,
Murray Stein. Lou Levy and Mickey
Katz. Brother Henry Tobias will
produce the program.

Among Harry Tobias" hits are
“Sweet And Lovely.” “Miss You,”
*Sail Along Silv'ry Moon™ and “It's
A Lonesome Old Town.”

FOR SALE

ISLAND OF
PRIVATE LAND

inside National Forest in
New Mexico. Accessible
only by jeep or horse.

Best offer over $27,000.

Call 213-345-2628.

In Memorium

We are stunned by the early death of our friend,

Julian ‘Cannonball’ Adderley, an

immortal

name in jazz. Over the years, ‘Cannonball’

made several star appearances at La Bastille,
always delivering virtuoso performances and
exuding warmth and love. We love you, ‘Can-
nonball." May you rest in peace. The Owners of
La Bastille.
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Billboard No.1 Aug.23,1975
Record World No.1 Aug. 30,1975
CashBox No.1Sept.1,1975
Radio & Records No. lSepI 1,1975

Thank You
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‘General News

Live Remotes Spark Cosell TV Show

® Comtinued from page 1

titious (Billboard. April 5).

While research indicates that kids
2-11 and women over 50 are the
prime watchers of such shows, there
are addional ho that Cosell’s
broad appeal will attract a greater
share of the record buying public to
the series, making it a valuable pro-
motional vehicle for artists and la-
bels.

Notably, the series’ opener will
feature a live remote (via satellite)
from the U.K. of the Bay City Roll-
ers. The group’s first U.S. LP
(Ansta) was released last week and
there has been much speculation as

ﬁ&R Meﬁ

When you need ma-
terial you should check
us out.

We write. Arrange.
Publish. We have pipe-
lines to good, com-
mercial music you
wouldn't even dream
of. Let us help you.

Sudden Rush Music

750 Kappock Street

Bronx. M.Y. 10463

(212) 884-6014

VOCALISTS

Good M O R Tunes Are
Hard To ComeBy. If you're
looking for New Songs To
Sing, Here Are A Few:

“Can’t Turn Off the Light"

“The Best Time To Love”

“I Won't Ever Cry Again”

“Diana’s Spell”

“My Soul Is Slowly Flowing
Out”

“Alone | Cry"

Send for Free Cassette And
Lead Sheets Ta:

CHANSONS D'AMOUR
MUSIC CO. B.M.I,

DEL-JON MUSIC CO.

A.S.C.AP.

11478 TIMKEN AVE.
WARREN, MICHIGAN 48089
(313) 755-1261

to their acceptance on these shores,

Cosell. himself, sees the UK. re-
maote as falling in line with his desire
to bring a touch of “journalism™ to
the series.

“We will be going where the ac-
tion 15." he says, drawing a parallel
between his sports reporting and his
new role as variety show host,

Each show will have an open spot.
he continues, for flexibility in
presenting any “breaking™ talent on
the entertainment scene.

While live remotes will not be
used for each show. Cosell states that
they will be a key ingredient in the
overiall presentation of the series. Al-
ready planned is a remote with Co-
lumbia singer Johnny Cash. There is
also the possibility of a remote with
the Eagles. Talks between the show’s
producers and the group are cur-
rently underway.

Additional contemporary record-
ing acts firmed for appearances in-
clude Alice Cooper. Labelle and
Paul Anka, who will be one of the
featured guests on the premiere.

Joining Anka and the Bay Ciy
Rollers for that broadcast will be the
Broadway cast from the musical the
“Wiz.” Shirley Bassey and John By-
ner. Tennis star Jimmy Connors,

making his professional singing de-
but, rounds out the bill.

With live performances involved,
Cosell says that booking the series
“has not been easy.” He adds,
though, that he will be attracting
“only the best in contemporary tal-
ent.”

Bookings for the show are being
handled by Marty Leshner at Co-
sell's Jilary Enterprises here. Both
Cosell and Roone Arledpe. the series’
executive producer. have final say
on who will appear on any given
program. Producer for the series is
Rupert Hitzig.

Cosell also states that they will be
open to presenting new talent, espe-
cially those acts new to the television
screen.

While declining to give a dollar
figure, Cosell offers that the talent
budget for the series is “large.”

Cosell will also be continuing his
activities as a commentator for Mon-
day night football games, as well as
other athletic events, over ABC.

The variety series will originate
from the 600-seat Ed Sullivan The-
ater here formerly used as the home
base for the late CBS-TV variety
program which itself presented sun-
dry pop and rock performers.

RCA Takes Cleaning Co.
To Cleaners; Gets $35,000

INDIANAPOLIS — Tuchman
Cleaners. a chain of dry-cleaning
stores, has consented o pay dam-
ages of $35.000, a sum believed to be
the largest paid by a retailer found to
be selling infringing copies of copy-
righted sound recordings.

The settlement of the copyright
infringement suit, brought by RCA
Corp. in Federal District court also
included Perfect Sound, an affil-
lated company, and Sidney and
Charles Tuchman, officers, directors
and principal stockholders of both
companies,

The court also permanently en-

CBS’ Segelstein
To Speak In N.Y.

NEW YORK-Irwin Segelstein,
CBS Records 'pI'EEidEI‘lL is the first
guest speaker in an “Evening With

* series being held by the Per-
forming Arts Lodge of the B'nai
B'rith here.

Site for the Segelstein affair, w be
held Monday (), is the Central
Synagogue. Prior to his talk. there
will be a buffet dinner and general
meeting.

, WE HAVE THE BEST CUT-OUT
» & PROMOTIONAL 8-TRACK & CASSETTE

!

|

|
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I TAPE LIST IN AMERICA! Ol
M MAJOR LABELS ... MAJOR ARTISTS ﬂ:
{T # NOT BOOTLEG ¢ T
0 SEND FOR FREE CATALOG 2
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| » Shaco ﬁﬁb R |
le 507 High St..l:"-urllngtﬂn N.J. ‘08016 |
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| Address ’!
| City State Zip !
I Tel: (609) 386-3288 |
L SAVE

joined the defendants from manu-
facturing. distributing, selling, rent-
ing or otherwise offering for sale
without permission any recordings
made by RCA and 57 other record
companies which were added as
plaintiffs in the acuon.

Defendants waived all rights 1o
the recordings and other promo-
nonal material seized by FBI agents
at 27 Tuchman cleaning stores and
at Weir Cook Airport here in Febru-
ary 1974, The defendants also
agreed to the destruction of sound
recordings they still have in inven-
tory and of all machinery used in re-
production.

RCA iniuated the suit in August
1974,

SPECIAL EFFECTS
‘Black Box’ Gives
ActsMagicOnRoad

By STEPHEN TRAIMAN

NEW YORK-In a quiet tech-
nological breakthrough, special ef-
fects “live™ on the road that couldn™
even be done in a studio are now
available with a growing number of
electronic "black boxes.” And a digi-
tal audio delay line from Eventide
Clock Works is among the mosl
unique. used on tour by a growing
number of major groups.

Originally developed by engi-
neer/inventor Rich Factor and sold
to NASA, the shoebox-size unit uti-
lizes advanced digital technigues to
create an audible 1llusion of “auto-
matic double-tracking.” A single vo-
-alist can be made to sound like two
Or more singing in unison, or a small
horn. string or vocal section can be
made to sound as much as three
limes 1ls size,

Now used in many recording stu-
dios since the fourth prototype was
sold by Factor to the Record Plant
here, it began finding its way to the
stages of touring groups several
vears ago, with a major U.S. tour by
the Grateful Dead one of the first
big boosts. Since then it has become
part of the sound package for such
groups as Led Zeppelin, the Eagles,
Yes, the Carpenters. the Who, Jef-
ferson Starship and, most recently,
on the Rolling Stones American tour
by Clare Brothers. who provided the
sound system.

According to Ken Schaffer. whose
locally based Schaffer Group is a
key distributor for the unit. lan
Stewart of the Stones was impressed
enough to order one for the group’s
Mobile Studio (ina van)in the UK.,
after Mick Jagger used it to double
his voice and for other echo effects.

As Schaffer explains, in the studio
the digital delay line is used for de-
laving feeds to the echo chamber
and creates a realistic lag between
the time of the original signal and
the beginning of reverberation,
which is how the brain interprets the
size of a room.

House Subgroup Convenes

® Contined from puge 4

the Senate expects to get through
full judiciary committee action and
floor vote. possibly by late fall. on
aen. McClellan's bill 5. 22, The
House subcommitiee facing markup
of its bill would like 1o see the Senate
version as soon as possible. for ob-
VIOUS reasons,

On the Senate side. the judiciary
committee vole on its bill (already
through subcommittee markup).
will be cooler, except perhaps for the
cable TV royalty terms, which ap-
pear bound for floor fight in any
event. Unlike the House side. where,
except for chairman, members of the
subcommittee are painfully new to
the mystic maze of copyright law.
the Senate side has had the advan-
tage of members familiar with revi-
sions over the years.

The Senate judiciary committee
will decide whether to let Sen. Hugh
Scott’s record performance royalty
bill -another steaming controversy
be included in the general revisions,
So far, record performance royally
proposals in both Senate and House
have been kept in strictly separate
legislation,

Sen. Scott has not expressed o
much hope in a committee vote. But
the statutory record royalty, which
would be split between producers
and perfomers, may have a slim
chance for ultimate survival in this
to reach a floor vote this year—but

www americanradiohistorv com

or some future Congress. This is due
to the new stronger backing of labor
to offset broadcaster and jukebox at-
tacks.

Getung back to this week's House
subcommittee hearings—the me-
chanical royalty rate for recording
copy righlt_d music under compul-
sory license, once a first recording
has been made. is still as hotly con-
troversial as it was 60 years ago. But
it has been over-shadowed by the
larger war involving all copyright
owners versus users, over the new
technological uses of copyrighted
works on an unprecedented scale,
and too often without the knowledge
or consent of the copynight owner.

Congress has taken 10 years to ar-
rive al the proposed mechanical rate
cetling of three cents per tune in the
present revision bills, up from the
1909 rate of two cents. Record manu-
facturers say the three cent rate is too
high. considering the cost of albums.
Music publishers say 1t 15 out-
rageously low. But at least the revi-
sion bills grant both sides a boon by
declanng that compulsory licensing
and payment of mechanical royalty
does not permit unauthorized dupli-
cation of a recording already made
by another,

The subcommitiee has also sched-
uled a Sept. 18 heanng for miscel-
laneous items, which will include a
brief presentation on the use of reli-
gious music.

Schaffer, who demonstrates the
black box to bands “anytime, any-
where,” points out that the double-
tracking effect “doesn’t sound like a
‘special effect’ but as clean and natu-
ral as would a much larger section
singing or playing their instruments
in perfect unison.” The units run
from as little as 51,500 up to 54,100,
with varying effects available.

Several other new “boxes™ from
Eventide also are finding good ac-
ceptance with both studios and
bands, he reports. The Instant
Flanger duplicates the popular
“swooshing” effect from two tape
machines, up to 32 patch cords and a
variable oscillator. It uses a new
CCD (charge-coupled device) to
create real-ume delay for sweeping
back-and-forth sounds similar to
two tape decks slightly out of sync.
Al 8615, units already have been
sold to Yes, Media Sound, Record
Plant and Electric Lady, among
others.

Another new unit 15 the Ompi-
pressor at $600 that combines a com-
pressor, expander. noise gate and
limiter, acting as a dynamic reverser
so that any signal fed into it sounds
like it 1s going backward on tape.

Schaffer, a boyhood friend of
Factor, is a recording engineer and
publicist turned distributor, who
also keeps his hand in the business,
Affiliated with Douglas Records, he
also worked on the second volume of
Jimi Hendrix tapes for Wamner/
Reprise, due out next month as
“Midnight Lightning.”

ASCAP Cash
Goes To 1,685

NEW YORK —The awards panels
of ASCAP have voted the society's
1975-1976 cash awards of $674.800
to 1.685 of its writer members. This
brings the total funds allocated in
this program to more than
£7.750.000. All of these grants are in
addition 1o the music licensing or-
ganization’s normal distribution of
royalty income to members.

Recipients of the pop awards in-
clude Herb Alpert. Joan Baez. Erroll
Garner. Phil Ochs, Tito Puente, Boz
Scages, Eubic Blake, Dizzy Gil-
lespie. Benny Goodman, Melvin
Van Peebles, Ronnie Milsap,
Charlie McCoy, Louis Prima, Tony
Joe White and Phoebe Snow.

Writers active in the symphonic
and concert field who received the
standard award include Ned Rorem,

Eric Salzman, Carman Moore, Mar-
tin Kalmanoff, John Cage. Domi-
nick Argento and Gail Kubik.

Buddah’s Cost:
$3 Mil In Cash

NEW YORK-The Art Kass
Media Corp. will pay Viewlex Inc.
“approximately §3 million in cash or
cash equivalents” for the purchase
of Buddah Records and other affil-
iates in the Buddah Group, accord-
ing to terms agreed to in principle
between the negotiating parties.

Additonal payments to Viewlex
“based on future performance™ may
reach §1.5 million, it 18 disclosed.
Kass will bind the deal with a
$500,000 down payment which is re-
fundable if the purchase is not com-
pleted within 45 days. The transac-
tion is subject to approval by
Viewlex's banks, says Andrew G.
Galef, Viewlex president.
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They re coming from around the world to meet you

ABC DUNHILL MUSILC (U.5.A.)

ABLE RECORDS (Canada)

ACKEE MUSIC(U.8.A.)

ACOUSTIC RECORDS (L.8.AL)

ACUFF-ROSE PUBLICATIONS, INC.
(U.5.A.)

A.J..ﬂi ﬂ{HHEI NGHOLT'S UITGEVERS-MIG

. ¥. (Ha

AlR MUSIC m:numu.wu AB (Swedan)

ALFA MUSIC [ll

ALL PLATINU : ECORDS (LU.5.A)

ALLIED INTERNATIONAL RECORDS
{New Zealand)

KG ALLMEDIA (Germany)

ALLD MUSIC [(Franca

ALOUETTEP ONE (U.5.A.)

AL MRAECORDS (U.8.A.)

AMERICAN ALBUM/MERCHANTS
MUSIC (U.5.A,

AMERICAN MECHANICAL RIGHTS
ASSOCIATION (U E.A.L

AMERICAN EONG FESTIVAL (U.B.A)

AMPHOMIC MUSIC (G1. Brilain)

APEX-MARTIN RECORD SALES (U.5.A.)

ARCADE RECORDS, LTD. (GL Britain)

ARIOLA AMERICARECORDS, INC. (LLS.A.)

ARIOLA-EURODISC BENELUR B.¥.

Holland)
OWTABS, LTD. (Gt Britain)

asa MUSIK VERTRIEB (Germany)

AS.CAP[USA)

ATTIC RECORDS LTD. (Canada)

ATV RECORDS (U.5.A.)

*ATY MUSIC (U.5.A. & GI. Brilaln)

AUDIO ARTS PUBLISHING CO. (U.5.A.)

AUDIOMATIC CORP. [ULS.A.)

AUSTHALIAN DEPT. OF THE MEDIA
{Australla)

AVCO EMBASSY MUSIC (U.5.A.)

AVCO RECORDS (U.5.A.)

AVEN MUSIC (U.5.A.)

B.M.L u,a.l.h

BAGATELLE (Franca)

BAMA MUSIC I![II)J 5. A:;

BAMNG RECORDS (U.B.A.)

BARCUS-BERAY SALES I:I'JHF.{U,BAJ

EDITIONS BARCLAY [France)

BASART GROUP (Holland)

BELGIAN MUSIC PUBLISHERS"
ASSOCIATION (Beiglum)

BELSIZE MUSIC (Gl Britain)

BERKLAY AIR SERVICES CORP, [U.8.A.)

BEALINER WELTKLANG (Germany)

THE I-l'l:"fEI..IE MUSIC COMPANY

m&-u APH RECORDS INC. }u S.A)
BIZET MUSIC GROUP (

BLACK SHEEP uuult: l:l-n]
BRIAR RECORDS (U.S.A.)

LOUIS BRAILLE FOUNDATION (U.S.A.)
BROUGHAM MALL MUSIC (U.5.A.)
ROLF BUDDE MUSIKYERLAGE

LaPHON
BELLAPHOM RECORDS (Germany)
BREAKAWAY MUSBIC CO. PTY.LTD.

H.}IIUHETGH JUBIE&U.B.L]

C.AM.—-U.S.A., INC.(

CAMPIA CO.S.PA. [Italy)

CANDY STRIPE RECORDS, INC. (U.5.A.)

CBS RECORDS (U.5.A. & Inl’

CAPITOL MUSIC COMPANY (U.5.A.)

CAPITOL RECORDS (U.5.4.)

CARABINE MUSIC (France)

CARLIN MUSIC CORPORATION (Gt.
Brilain)

CASABLANCA RECORDS, INC. (U.5.A)

CASTLE MUSIC PTY. LTD. (Ausiralia)

CE;IHTHE\\L CITY RECORDING, LTD. (G1.

tain)

CERTAIN-TEED MACHINERY CORP,
(U.5.A)

CETEC AUDIO (U.5.A.)

CHALICE PRODUCTIONS (U.5.A.)

CHARLTON PUBLICATIONS (U.5.A.)

CHARLY RECORDS (France)

CHAFPEL MUSIC (U.5 A & Int'l)

CINEMA PRIZE, INC. (U.5.A.)

CLEMENTINE-LOPATO DIFFUSION
{France)

COAL MINERS MUSIC (L.5.A.)

COMPANHIA INDUSTRIAL DE'DISCOS-
CID (Brazi

CONCEPT MARKETING
INTERMATIOMAL [U.5.A.)

CONTROLLED SHEET MUSIC (U.5.A.)

CORY SOUND COMPANY (U.5.A.)

EIZEHEH‘;' MUSIC ASSOCIATION

COUNTRY MUSIC FOUNDATION
[(U.5.A.)

l:nur;umv INTERNATIOMAL RECORDS

LL.E.A

(U.B.A)
COUNTRY WIDE TAPE & RECORD DIST,
INC. (U.5.A.)
CRITERION MUSIC CORP. (U.5.A.}
CURTOM RECORD COMPANY (U.5.A.)
DAWN BREAKER MUSIC (U.5.A.)
DAMONT RECORDS & TAF'EE (U.S.A)
DE-LITE RECORDS (U.
DECIBEL GROUP OF Bl:lll AMIES

'I"\&BE!?EEEEA {France)

DEVOM DESIGM CORP. [U.5.A.)
DHARMA RECORDS [U.5.A)
DIMPLES DISCOTHEQUES (U.5.A.)
DIRECTION RECORDS [Mew Zealand)
DISQUES AZ (France
DOUBLE B. RECORDS & TAPE CORP,
{U.B.A.)
DURECO B.V. (Holland)
*DURIUM (italy é
EDIZIONI | CAROSELLO (Italy)
EDITIONS FRi.HI.‘:II DREYFUS (France
*EDITIONS INTRO. GEBR. MEISEL D
(Ger., Switz. & Austria)
EDITIONS LE MINOTAURE (France)
*EDITIOMS MUSICALES CLAUDE
PASCALE (France
ELECTRIC RECORDS/MUSIC
{Australla)
EL MAR PLASTICS, INC. (L.5.A.)
EMERALD RECORDS (Ireland)
EMI (G, Britsin & Holland)
ERARECORDS LTD. OF CALIFORNIA
(U.5.A.)
ﬂl.‘h'II;hEEHIH INTERNATIONAL SALES
U.5.A.)
ESPIEGLE-SHOTGUN RECORDS
(Franca)
EVA-TOME, EVATYPE INC. (U.5.A.)
EVEREST RECORD l'.iﬂﬂLlP#lé.:.l.]
FABRICA DE DISCOS FUEN
Colombia)
FABLERECORD CO. PTY.LTD.
Austraila)
FAMOUS MUBIC [U.8.A.)
FESTIVAL RECORDSB/MUBIC PTY. LTD
(Austrailla)
FAR OUT MUSIC (U.5.A.)
BRIAMN FINDLAY, LTD. (Gt. Britaln
FLAMINGO MUSIKFOERLAGS
{Swedan)

FOLKWAYS RECORDS (U.5.A.)

FONOVOX (Finland)

FOUR SEAS RECORD FUBLISHING CO,
{Republic of China)

AL GALLICO MUSIC CORP. (U.5.A)

GALLO AFRICALTD, (Soulh Africa)

PAUL GERSTBAUER
MUSIKINSTRUMENTEN-GROS-
SHANDEL {Ausiria)

GLOBAL MUSIC (Germany)

GNP CRESCENDO RECORDS (U.5.A.)

GOLDEN MEMORIES RECORDS INC.

(LL8AL)

SAM GOODY, INC. (U.S.A.

GRT/CHES5S-JANUS RECORDS/GRT
OF CANADA (U.5.A. & Canada)

*GRUPO EDITORIAL ARMONICA-
CLIPPERS’ Epﬁrl & Portugal)

GAUPO MVN {

HARRY FOX AGEHI'.."T

HAMBURGER BOERS Es‘rn RANT
{Sweden)}

HANS GERIG MUSIKVERLAGE

{Glfﬂ'll'l&

HANSEM HOUSE (U.8.A.)

HARNER EDITORIAL, 5.A. (Spain)

HARRISON MUSIC CORP. (U.5A.)

HES AMUSEMENT ENTERPRISE CO.
(U.5.A.)

HOMEMADE MUSIC LTD. {Gt. Britaln)

HURRICAME ENTERPRISES [U.5.4.)

HUSH PRODUCTIOMNS (Gl. Britain)

l. H.F{l r.’m

IMAGE RECORDS (Australla)

INTERCORD {Germany)

INT'L MUSIC CONSULTANTS (POLYDOR
INT'L) (Cannada)

INTERNATIONAL MUSIKVERLAGE /
HANS SIKORSK| {Gearmany)

INTERMATIONAL RECORD
DISTRIBUTING ASS0C. (U.5.A.)

INTERSOMNG (LL5.A. & Int'l)

IRVING /ALMO MUSIC (U.5.A.)

JADBER MUSIC, INC. {U.5.A)

DICK JAMES MUSIC (U.5.A. & GL Briain)

JEM RECORDS (U.5.A.)

JET RECORDS (Gt Britain)

JUPITER RECORDS (Germany)

KING COAL MUSIC, INC. (U.5.A.)

KING RECORDS (Japan)

KLAVIER RECORDS (U.5.A.)

*HLUGER INTERNATIOMAL (Balghim &
Holland)

K-TEL INTERNATIOMNAL (L.5.A.)

EDMTIONS LABRADOR (France)

HAL LEONARD PUBLISHING
CORPORATION [U.5.A.)

LES PRODUCTIONS DU TRISKEL
(France)

LEEDS MUSIC (Gl Brilaln & Australla)

LIBERTY-UNITED ARTISTS (France)

LIDD MUSIGUE {France)

LIGHT MUSIC {GA, Britain)

HERBERT A. LINSKY ASSOC, (U.5.A.)

LOMDOM RECORDS (U.S.A.)

LOU VAN REES ORGAMIZATION
(Holland)

M C A MUSIC (L B.l..é

LEE lu.nln.:ull RECORDS) (U.5.A.)

MAGMETIC YIDEQ CORP. (U.5.A.)

MARCY MUSIC (Franca

MARILLA GRAMMOFOM AB [Sweden)

MAATIN-COULTER MUSIC {GL Britaln)

IlcﬂmH.E'AEﬂHl SWIRE AIR SERVICES

MELODIE DER WELT (Germany)

MELODIYA RECORDS {U.5.5.R.)

MEIHKMNIGA IMPORT &k EXPORT
U.5.5R.)

MIDLAND RECORDS INT'L (U.5.A.)

MODERN ALBUM (U.5.A.)

MUSIC MINUS ONE (U.S.A.)

MRA. TOPP TAPE CO., INC. (U.5.A.

MT RECORDS PTY..LTD. (Australla)

MUSART RECORDS 5. A. (Maxico)

DISQUES MOTORS (France)

MOVIEPLAY 5.A. (Spain)

MUSIC 2000 (France)

MUSIKEDITION DISCOTON (Germany)

MUSIC WORLD, LTD. (New Zealand)

MARCO RECORDS & TAPES (U.5.A.

NATIONAL ASSOC. OF INDEPENDENT
RECORD DISTRIBUTORS (U.5.A.)

NATIONAL MUSIC PUBLISHERS
ASSOC. (USA)

NEW CHILD BUSIE PUBLISHING

HAWAII) (U.S.A.)
NIPPON PHONOGRAM COMPANY

(Japan)
ODYSSEY PRODUCTIONS (U.5.A.)
THE HNEW YORK TIMES MUSIC CORP,
{U.5.A)
PACIFIC MUSIC PUBLISHING CORP.
(Japan
PARMASO RECORDS [U.5.A.)
PASSPORT RECORDS (U.5.A.)
PENMY FARTHING RECORDS (GL
Britain)
FE[E.IHQEE_':JTHEHH ORGANIZATION
PHONOGRAM INT'L B.V. (Holland)
PHGEM MUSIC [U.E.A.I!
PINPIN PUBLISHING (France)
P.M.C.1 (France)
POLYGRAM PUBLISHING (France &
Germany)
PRIVATE STOCK RECORDS (L.5. J
PRODUCTIONS ET EDITIO

Pgr.m:.
USIC AB (Sweden)
PPX ENTERPRISES [U.5.A.)
PYE RECORDS, LTD. (Gt. Britain)
AADIO LUXEMBOURG (GL Britain)
RARE RECORDS (U.5.A.)
RCA RECORDS (U.5.A. & Canada)
REBEL RECORDS [LL5.A)
RECORD SHACK CORP. (LL5.A.)
RECORD INTERNATIONAL SERVICES
{France
RECORD DING AB (Sweden)
RED BUS RECORDS (GL Britain)
REGO IRISH RECORDS & TAPES
(U.8.A)
RIP/KEGA MUSIC INC. (ULS.A.)
R.LAA. (US.A,
RONDOR MUSIC, INC. (U.5.A.)
JERAY ROSS MUSIC CORP. (U.B.A.)

APM GROUP [South Alrica)
EAJHWI :ELECTR‘DHIBE CORP.[(UB.A. &
apan

SAY YES MUSIC [Germany)

SCEPTERRECORDS (U.S.A.)

G.SCHIRMER, INC.{U.5.A.

A.SCHROEDER INTERMATIONAL
(ULS.AL)

SCORPIO MUSIC DISTRIBUTORS INC.
{ULS.A)

SC.PNOWAK LAFON CARTEROMN
{France)

ﬂ-l:{:llﬁﬂﬁi?ﬁﬂﬂf CULUMBIA MUSIC
SEECO-MET RICHMOND RECORDS
U.5.A,

(u.

SEPTEMBER MUSIC (U.5.4.)

SESAC[U.5.A)

SHADYBROOK RECORDS (U.5.A)

SHAPE, SYMMETRY & SUN (U.5.A.

MEL SHAW PRODUCTIONS (C a)

SHINKEGD HUEIE&E LM;

SIEGEL-MUSIKYVER E (Germany)

SKYHILL PUBLISHING (U.5.A.

SKYLITE-SING RECORDS (U.5.A.)

S.M.C.L. PRODUCTIONS, INC. (Cansda)

SOGEDI (Belglum)

SOMET GRAAMMOFOMN, AB (Swedan)

SONG HEEEI'I'FII.TIHH SERVICES

(U.8.A,

SGHIJ-DI Franca)

SOUND ALIKE MUSIC CORP. (U.5.A.)

S0UND BIRD RECORDS (U.5.A.)

SPRINGBOARD INTERMNATIONAL
(U.S.A.)

STANDARD-COLONIAL RECORDS

qu.ﬁ,n,é
STAXRECORDS (U.5.A.)
SUNBURY /DUNBAR CANADALTD, (Canada)
STEPHEM STILLS MUSIC [U.5.A))
STINSON RECORDS (U.5.A.)
SUPERSCOPE :u.a.ﬂ
SURPLUS RECORD & TAPE
DISTRIBUTCRS (U.5.A.)
SUTTON DISTRIBUTORS-SUTTON
RECORAD CO. (U.5.A.)
SUTTOMN-MILLER,LTD. (U.5.A.)
SWEDISH BROADCASTING CORP.
{ Swardan

TAKOMA RECORDS (U. m.q

TK PRODUCTIONS INC. (U.5.A.)

THE TASH HOWARD MUSIC GROUP
(U.5.A)

TOP TAPE MUSICA (Brazi

TRANSACTION MUSIC,LTD. (U.5.A.)

TREMA/MATCH FRANCE (France)

TT\*A lnunuii'rnma MUSICALES 5.A,

na
20th CENTURY MUSIC (U.5.A.)
20th CENTURY RECORDS U.S.A.)

UFA MUSIKVERLAGE (G )
UI::}%D;;HTIETB MUSIC & RECORDS
*UNITED EUROPEAN PUBLISHERS

{Eu )
UNIVERSAL SONGS HOLLAND B.Y.
{Holland)
UNITED SOUND INC. (U.5.A.)
hr.u.P S5R
Musi
'HEFII:I-HICA uuulc Emmn& B.V.
{Holland)
VICTOR MUSIC (Japan)
VOGUES DISQUES P.LP. (France)

WALTER KANE & 50N, INC. [U.5.A.}

WATANABE MUSIC (Japan)

W.O. WARREN CO. G (Garm

WILLIAM ASHWOOD PRODUCTIOMNS
{U.5.A)

WILSON EDITIONS (G Britain)

WORLD MUSIC GROUP { Balglum)

YAMAHA MUSIC FOUNDATION (Japan)
YOUMGBLOOD RECORDS (G Britain)

AN I T N D D D N D O T N N D D D NN D N T DD DD DD N BN D T D N S
PARTICIPATING WITHOUT BOOTH (ATTENDING

We wish to participate in International Musexpo 75 and

have indicated our requirements below,

RESERVE OUR BOOTH IMMEDIATELY.
Enclosed is our check or bank draft in full payment.

[1SIZE*“A" 1oft.x 1oft.
{ |SIZE"'B” 15ft.x 10ft.
[JSIZE*C" zoft.x 1oft.
[ 1SIZE"D™ 25 ft.x 1011
|SIZE“E” joft. x 1oft.

|SIZE*F" 35 ft. x 1o0fL.
_]SIZE“G" qoft. x 1oft.

| Additional modules (sft.x10fL.)

Booth rental fees Include free registration for all members of the company, Each
booth is air conditioned and includes 8 ft. high draped backdrop, 3 ft, high draped
siderails and name sign {name of exhibilor, city, country and booth number). And,
if required, the free use of a complete sound system by SANSUI ELECTRONICS

CORP.

For Hotel Accommodation—Group Air/Hotel Package—and Other Information Contact Musexpo Housing Bureau (212) 489-9245
\-——-———_—————--———---------_-ﬂi

Mumber

ONLY ). PLEASE REGISTER ME IMMEDIATELY :

Registrition fee per individual . . 9275

Full payment must be enclosed with application.

www americanradiohistorv com

Enclosed is our check for %

Name:
$1,100 S
EE'IjﬁjG Itle: )
$2,200 Company:
$2,750 Address:
$3,300 Sity:
$4,400 tate or Country:

$550 each

International Musexpo 75 Ltd.
1350 Avenue of the Americas (MGM Bldg.)
New York, N. Y. 10019 US.A.
Telex: 234107 MUSEXPO

Tel: (212) 489-9245

Zip:

in full payment,

IVAW A b DN DN DEEE BEED BN .

/
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Billboard Sin

Ploylist Top AddOns @

9

les Radio Action

Playfist Prime Movers *  Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

NEIL SEDAKA—Bad Blood (Rocket)

JEFFERSON STARSHIP—Miracles {Grunt)
SPINNERS—Games People Play (Atlantic)

D—Discoteque Crossover

ADD ONS—The two key prod-:
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
esl proportionate upward
movement on the station’s
playlist; as determined by sta-
tion personnel,
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and Mational levels.

Pocific Southwest Regjon

® TOP ADD ONS:

JEFFERSON STRREHIP =Mirscles (Grant)
PRIUL MSKAODIA COATES—| Beliave There 8
Nothing Stronger (L &)

MEIL SEDAKA-Exd Blood (Rocket)

w PRIME MOVERS:

MORES ALBERT—Feelings (RCA)

MCEIE GODDMAN—Mr igws (Cash)

HELEN REDOY-Ain't Mo Way To Tread A Lady
(Caprtot)

BREAKQUTS:

WEIL SEDAKA=Tad Blood (Rocket)

PAUL AMKA/ODMA CONTES-| Belisve There's
Nothing Btronger (LA

JEFFERSOM STARSHIF=Mirscles (Grunt)

» JEFFERSON
{Grunt)

o FREDDY FENDER-Wasted Days &
Wasted MNights (ABC/DOT)

#* SPINNERS—Games People Play (Af-
lantic) HB-18
+ BAD COMPANY-Feel Like Makin'
Love (Swan Song) HB-19
K100 (KIQQ-FM)—Los Angeles
= PAUL ANKA/QDIA COATES ! Belizve
There's Nothing Stronger (U.A.)

STARSHIP=Miracles

® JEFFERSON  STARSHIP-Miracles
{Grunt)
* IEJHIS ALBERT—Feelings (RCA) EX-

 HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol) 23-8

o ESTHER HllLI.IFS--IHhat A Differ-
ence A Day Makes (KUDL)

« FOUR SEASONS=Who Loves You
(W.B.)

# HELEN REDDY=Ain't No Way To Treat
A Lady (Capitol) 22-14

* iﬁHH DENVER-|'m Sorry (RCA) 17-

KFXM—S5an Bernarding

= BAD COMPANY-—Feel Like Makin'
Love (Swan Song)

# NEIL SEDAKA—Bad Blood (Rocket)

* IH;DHIE ALBERT—Feelings (RCA) 21-

# ILC. & THE SUNSHINE BAND-Get
Down Tonight (TK) 7-3
RAFY—Bakersfield

& AUSTIN ROBERTS—Rocky (Private
Stock)
» MEIL SEDAKA—-Bad Blood (Rocket)
+ EARTH, WIND & FIRE—That's The Way
Of The World {Columbaa) EX-20
D*DAVID BOWIE=Fame (RCA) 7-2
KCBQ—San Diego
= BARRY MANILOW-Could It Be Magic
(Ansta)
@ PAUL ANKA/ODIA COATES—| Believe
There's Nothing Stronger (U.A.)
- ?ZIIIIIS ALBERT—Feelings (RCA) 10-

* HAMILTON, JOE FRANK & REYN-
OLDS~Fallin’ In Love (Playboy) 6-3

Based on station playlists through Thursday (9/4/75)

PRIME MOVERS -NATIONAL

DICKIE GOODMAN-M:. Jaws (Cash)
(D) DAVID BOWIE—Fame (RCA)
ORLEANS—Dance With Me (Asylum)

BREAKOUTS-NATIONAL

NEIL SEDAKA—Bad Blood (Rocket)
JEFFERSON STARSHIP—Miracies (Gruni)
SPINNERS~Games People Play (Atlantic)

KEMO—Las Vegas KNDE-Sacramento KRSP—5ait Lake City KELP-EIl Paso WCFL—Chicago
® SPINNERS—Games People Play (At ® NEIL SEDAKA—Bad Blood (Rocket) ® SPINNERS-Games People Play (At e ORLEANS—Dance With Me (Asylum) = PETE WINGFIELD—Eighteen With A
lantic) . lantic) ' o LEONRUSSELL-Lady Blue (Shelter) Bullet (Island)
& NEIL SEDAKA—Bad Blood (Rocket) * DAVID GEDDES—Run Joey Run (Big * NEIL SEDAKA—Bad Blood (Rochet) % DICKIE GOODMAN~Mr. Jaws (Cash) De “’ﬂﬂ-lt Only Takes A Minute
L ?ﬁm GOODMAN~—Mr. Jaws (Cash) Tree) £X-23 * DICKIE GOODMAN—Mr. Jaws (Cash) 2410 (Capitol)
' ; * SPINNERS—Games People Play (At 1] —Faali . %KL & THE SUNSHINE BAND-(et
s« MORRIS ALBERT - Feelings (RCA) 3727 antic) EX.26 + JOHN DENVER=I'm Sorry (RCA) 95~ | RRls ALBERT--Feclings (RCA) EX Down Tonight (TK) 11-4
KBBC—~Phoenin KROY—Sacramento KYNO—Fresno XEROK—EI Paso * SWEET-Ballroom Blitz (Capitol) 17-

De TAVARES—Il Only Takes A Minute
(Capitol)
# NEIL SEDAKA—Bad Blood (Rocket)
+ DAVID GEDDES—Run loey Run (Big
Tree) 22-10
* g?‘EET-Hallmnm Blitz (Capital) 31-
KRIZ—-Phoenix 2
# DICKIE GOODMAN—=Mr. laws (Cash)
L ]
* JAMES TAYLOR—How Sweel It Is (To
Be Loved By You) (W.B.) 14.8
# DAVID GEDDES-Run Joey Run (Big
Tree) 22-17
KQED—-Albugquerque T

o HELEN REDDY—Ain't NoWay To Treﬁ
A Lady (Capitol)

* PAUL ANKA/ODIA COATES—| Believe
There's Nothing Stronger (W.B.)

* 1|ng DENVER-I'm Sorry (RCA) 28

* ?IEIIEET-HaIImum Blitz (Capitol) 23-

KTKT—Tucson

o JIM STAFFORD-| Got Stoned & |
Missed It (MGM)

& NEIL SEDAKA-Bad Blood (Rochet)

* gtﬂﬂi GOODMAN-Mr. Jaws (Cash)

1-

# DRLEANS=Dance With Me {Asylum)

30-24

Pacific Northwest Region

® TOP ADD ONS:

WEIL SEDANA—End Hlood (Rocket)
JOHN DENVER-1'm Somy (RCA)
BARRY MANILDW=Could It Be Magic (Armsta)

* PRIME MOVERS:

DICKIE GDODMAN=Mr. Jaws (Cash)

KL & THE SUNSHINE BAND-—Get [Doen
Tonaght {TH}

DAVID BOWIE ~Fame {RCA)

BREAKOUTS:

REIL SEDRNA—Bad Blood {Rocket)
SMNNERS —Games Feopis Play (Aiantic)
MICHAEL MURPHEY-Caroling In The Pines
{3114

KFRC—San Francisce

s BARRY MANILOW—Could It Be Magic
{Arista)
» JOHN DENVER-I'm Sorry (RCA)
% SPINNERS—Games People Play (Al-
lantic) 23-18
* lllz.lﬁl:'lls IAN-At Seventeen (Columbia)
KYA—San Francisco
. IIJM'III GEDDES-Run loey Run (Big
Tee)
e NEIL SEDAKA—Bad Blood (Rochet)
* AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 17-8
# SPINNERS—Games People Play (At-
lantic) 27-18
KLIV—3an Jose

e SWEET-Balloom Blitz (Capital)

De ISLEY BROS.=Fight The Power Part 1

(T-Neck)
* IIJ.I?HIE GOODMAN—Mr. Jaws (Cash)
-1
* JIHIH'.-!IE IAN-At Seventeen (Columbia)
13.
KIOY—Stocktan, Calif )
» NEIL SEDAKA-Bad Blood (Rocket)
* BRUCE SPRINGSTEEN—Born To Run
(Columbia)

# SPINNERS—Games People Play (Al-
lantic) 18-10

+ GRAHAM CENTRAL STATION—Your
Love (WB.) 13-9

® NEIL SEDAKA—Bad Blood (Rocket)
® EAGLES—Lyin" Eyes (Asylum)
+* géﬂﬁE GOODMAN-Mr. Jaws (Cash)
* HELEN REDDY—Ain"t No Way To Treal
A Lady (Capitel) 29-14
KJR—Seattle '
o JOHNNY WAKELIN/KINSHA~Black
superman-Muhammad Al (Fye)
o |EFFERSON  STARSHIP-Miracles
{Grunt)
* ?&?IE GOODMAN-Mr. Jaws (Cash)
+ DAVID GEDDES—-Run Joey Run (Big
Trea) 19-13
KING—Seattle

& AUSTIN ROBERTS—Rocky (Private
Stock)
o FREDDY FEMDER-—Wasted Days &
Wasted Nights (ABC/DOT)
+* AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 18-4
* K.C. & THE SUNSHINE BAND-Get
Down Tonight (TK) 13-7
KJRB-Spokane —
@ BATDORF & RODNEY-You Are A Song
(Arista)
e NEIL SEDAKA—Ead Blood (Rocket)
* !Elﬁ"ﬁ IAN-At Seventeen (Columbia)
+ K.C. & THE SUNSHINE BAND-Get
Down Tonight (TK) 17-11
KTAC-Tacoma = ——
o NATALIE COLE—-This Will Be (Capital)
® NEIL SEDAKA-Bad Blood (Rocket)
* KC. & THE SUNSHINE BAND-Cet
Down Tonight (TK) 21-7
D+ DAVID BOWIE—Fame (RCA) 11-4
KGW -~ Portiand A
o MICHAEL MURPHEY-Carolina In The
Pines (Epic)
o MANHATTAN TRANSFER-Operator
(Atlantic)
+ MORRIS ALBERT—Feelings (RCAN17.7
* IIE.'I;IEEEIHS-DM{E With Me (Asylum)
KISN-Portland
® SPINNERS—Cames People Play (At
lantic)
* TONY ORLANDO & DAWN—"You're All |
Need (Elektra)
D+ DAVID BOWIE—Fame (RCA) 16-4

* AUSTIN ROBERTS—Rochy (Private
Stock) 19-13

KTLK~Denver o
® JIM STAFFORD-! Go! Stoned & |
Missed |t (MGM)
& NEIL SEDAKA—-Bad Blood (Rocket)
* DUTLAWS —=There Goes Another Love
song (Arista) 36-27
% MICHAEL MURPHEY —Carolina In The
Pines (Epic) 6-3
KKAM —Pueblo, Colo.
& JEFFERSON STARSHIP-Miracles
(Grunt)

® DUTLAWS—There Goes Another Love
aong (Arista)

# MICHAEL MURPHEY —Carolina In The
Pines (Epic) 30.24
D+ DAVID BOWIE—Fame (RCA) 13-8
KYSN—Colorado Springs
De PEOPLES CHOICE=Do It Anyway You
Wanna (TSOP)
o NEIL SEDAKA—Bad Blood (Rocket)
+ JOHN  WILLIAMS=Theme  From
“laws” (MCA) 20-12
+ HELEN REDDY—Ain't No Way To Treal
A Lady (Capital) 28.22
KCPX—Salt Lake City

» NEIL SEDAKA—Bad Blood (Rocke!)

. ITH]F DAVIS=1 5till Love You (Colum-
ia

* KC. & THE SUNSHINE BAND—Cel
Down Tonight (TK) 19-10

* rfﬂﬁs ROOTS—=Mamacita (Haven)

® SPINNERS—Games People Play (At-
lantic)
o FOUR SEASONS-Who Loves You
(W.B)
D ISLEY BROS.—Fight The Power Part 1
(T-Neck) 19-3
D+ DAVID BOWIE—Fame (RCA) 8-2

Southwest Region

® TOP ADD ONS:

MEIL SEDARA—Bad Blood {Rockel)
JEFFERSON STRRSHIP =M iraches (Grund)
MICHAEL WURPHEY-=Carclina In The Fines

{Epic}

* PRIME MOVERS:

DAVID GEDDES—Fun loey Bun {Bag Tres)
DICKIE GOODMAN—Mr. Jaws (Cash)
JOMN DENVER=|"m Soery (RCA)

BREAKOUTS:

NEIL SEDAKA—Had Bisod (Rochet)
IEFFERSON STARSHIF =Miraches (Grunf)
FOX=(Inky You Can (GT0)

KILT—~Houston Si=—==
® MICHAEL MURPHEY =Carolina In The
Pines (Epic)
¢ JEFFERSON STARSHIP =Miracles
{Grunt)

+ HAMILTON, JOE FRANK & REYN-
OLDS=Fallin' In Love (Playboy) 10-5
+* JOHN WILLIAMS—Theme  From
“laws” (MCA) 21-17
KRBE-FM—Houston
o AMERICA—Daisy Jane (W.B.)
® GARY TOMS EMPIRE-76543721
(Blow Your Whistle) (PIF}
+ HAMILTON, JOE FRANK & REYN-
OLDS—Fallin’ In Love (Playboy) 10-6
4 EARTH, WIND & FIRE—-Thal's The Way
Of The World {Columbia) 16-12
KLIF—Dallas

® !'-I:II.IEi!II]I SEASONS-Who Loves You
(W.B.
o NEIL SEDAKA—Bad Blood (Rocket)
+ DAVID GEDDES—Run Joey Run (Big
Tree) 19.7
*ﬁrﬂl DENVER-|'m Sorry (RCA) 17
KNLUS-FM —Dallas

& MICHAEL MURPHEY—Carolina In The
Pines (Epic)
& DRLEANS—Dance With Me (Asylum)
D ISLEY BROS.—Fight The Power Pari |
(T-Neck) 14-10
# BARRY MANILOW —Could It Be Magic
(Arista) 13-12
KFIZ—Ft. Worth

« NONE
[ ]
* NONE
*
KXOL-Ft. Worth

@ EAGLES~Lyin’ Ear;a {Iﬂsylum}

& NEIL SEDAKA—Bad Blood (Rocket)

# AMERICA—Daisy lane (W.E.) 20-14

* BAD COMPANY—Feel Like Makin'
Love (Swan Song) 11-B

KONO-San Antonio

® RITCHIE FAMILY-EBrazil (20th Cen-
tury)

» NEIL SEDAKA—Bad Blood (Rocket)

+* DAVID GEDDES—Run Joey Run (Big
Tree) 38-29

* HSH'I DENVER—!'m Sorry (RCA) 15-
1

wwWw americanradiohistorv com

» HELEN REDDY-Ain't No Way To Treat
A Lady (Capital)

o SPINNERS—Games People Flay (Al-
lantic)

+ BARRY MANILOW—Could It Be Magic
(Arista) 19-12

+ JIM STAFFORD-! Got Stoned & |
Missed It (MGM) 20-14

KAKC—Tulsa
® LEONRUSSELL—Lady Blue (Shelter)

L]
+ BARRY MANILOW—Could It Be Magic
(Arista) EX-25
# AUSTIN ROBERTS—-Rocky (Private
Stock) EX-26
KELI-Tulsa
« JEFFERSON
{Grunt)
@ NEIL SEDAKA—Bad Blood (Rocket)
* ARTHUR GARFUMNKEL-! Only Have
Eyes For You (Columbia) EX-24
* FOUR SEASONS-Who Loves You
(WE) 94
WKY—-0klahoma City
® AUSTIN ROBERTS—Rocky (Private
Stock)
= NEIL SEDAKA-Bad Blood (Rocket)

* DAVID GEDDES—Run Joey Run {Big
Tree) 24-11

* g{!IEFEII'E GOODMAN=Mr. Jaws (Cash)
KOMA—Oklahoma City

» NEIL SEDAKA—Bad Blood (Rocket)

& MANHATTAN TRANSFER-Operator
(Atlantic)

* JOHN DENVER—I'm Sorry (RCA) 15-8

* HELEN REDDY-Ain't NoWay To Treat
A Lady (Capitol) 24.18

WTIX—New Orieans

@ FOX-0nly You Can (GTO)

® JIGSAW-Sky High (Chelsea)

+ CARPENTERS—Solitaire (ARM}20-16

# AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 22-18

KEEL—-Shreveporl

o NATALIE COLE—This Will Be (Capitol)

o GRAHAM CENTRAL STATION-Your
Love (W.B)

+ DR. HOOK & MEDICINE SHOW-The
Millionaire (Capitol) 15-10

% OSMOND BROS.—The Proud One
(MGM) 26-21

Midwest Region

® TOP ADD ONS:

STARSHIP=Miracles

SWEET—Baliam Blitz {Capitod)
TAMARES— |1 Cimfy Takes A Minote {Capitol)
MER SEDAMA-Bad Blood {Rockst)

* PRIME MOVERS:

DICKIE GOODMAN—M:, laws (Caih)

EC. & THE SUNSHINE BARND-Gei Down
Tomight (TH)

BARRY MANILOW—Could H Be Mage (Mesta)

BREAKOUTS:

IRERL SECARA=Esd Blood (Fockei)
SWEET-Baliroom Bz (Capried)
TAVARES =01 Only Tares & Minwte {(Capsnl)

WLS—Chicago
o SWEET—Ballroom Blitz (Capitol)
@ DICKIE GOODMAN—Mr. laws (Cash)
* ﬁHEIIE IAN-At Seventeen (Columbia)
% L I TOP=Tush (London) 9.5

11
WOKY —Milwaukee
® ORLEANS—Dance With Me (Asylum)
o CARPENTERS-—-Solitaire (AEM)
* géE GOODMAN—Mr. Jaws (Cash)
* K.C. & THE SUNKSHINE BAND-(Get
Down Tonight (TK) 15-9
WIUU-FM—Milwaukee
& TONY ORLANDO & DAWN—You're All|
Need (Elektra)
@ NEIL SEDAKA—Bad Blood (Rocket)
 BARRY MANILOW—Could It Be Magic
(Arista) EX-9
* GLEN CAMPBELL-Rhinestone Cow-
boy (Capital) 5-1
WIRL-Peoria, 1.
» ABBA-Sos (Atlantic)
« FOUR SEASONS—-Who Loves You
(W.B.) i
* ﬂ!LFI.lIIE-Dan:e With Me (Asylum)
£1-1
+ JOHN DENVER—|'m Sorry (RCA) 11-5
WDGY-Minneapolis i -

De DAVID BOWIE—Fame (RCA)
® EARTH, WIND & FIRE—That's The Way
Of The World (Columbia)
* JIIZ;HH DENVER-I'm Sorry (RCA) 19-
+ AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 18.12
KDWB—Minneapolis
e SWEET-Ballroom Blitz (Capitol)
e MORRIS ALBERT-Feelings (RCA)
+ FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/DOT) 25-13
D DAVID BOWIE—Fame (RCA) 19-8
KOIL-Omaha
o HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol)
o SPINNERS—Games People Play (At-
lantic)
* DAVID GEDDES—Run Joey Run (Big
Tree) 26-16
* BARRY MANILOW—Could It Be Magic
(Arista) 19-10
KIOA-Des Moines
& Sweel—Ballroom Blitz (Capitol)
® JOHN DENVER-I'm Sorry (RCA)
# DICKIE GOODMAN—Mr. laws (Cash)
30-20
D+ DAVID BOWIE—Fame (RCA) 22-15
KKLS—Rapid City, 5.D.
o NEIL SEDAKA—Bad Blood (Rocket)
e« FOUR SEASONS=Who Loves You
(WB.)
# ALICE CODPER—Dept. Of Youth (At-
lantic) EX-25
+ JEFFERSON  STARSHIP—Miracles
(Grunt) 26-22
KQWB—Fargo, N.D.
» POINTER SISTERS—How Long (Bet-
cha’ Got AChick) (ABC/Blue Thumb)
.
% AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 18-9
 DAVID GEDDES—Run Joey Run (Big
Tree) 3-1
KXOK-SL. Louis
D= TAVARES—It Only Takes A Minule
{Capitol)
e NEIL SEDAKA—Bad Blood (Rocket)

* IIIIEHH DENVER-!'m Sorry (RCA) 22-
E Y

+ AUSTIN ROBERTS—Rochy (Private
Stock) 20-17

(Continued on page 20)
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follows up her smash single “I'M NOT LISA” with

“YOU AIN'T NEVER BEEN LOVED”

o/w “WHAT'S HAPPENED TO BLUE EYES” w087

i'm
JESS| COLTER

v:;n 4 . i

from her chart album “I'M JESSI COLTER?” st-11363)

©

Capitol 5

A Hometown Production Produced by Ken Manstield and Waylon Jennings

www americanradiohistorv com
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® Continued from page 18
FM-SL Louis
I.'Il ISLE‘! BROS.—Fight The Power Part 1
(T-Neck)
® JOHN DENVER-!'m Sorry (RCA)

* D;E:IE GOODMAN=Mr. Jaws (Cash)
16-

* ﬁﬂs IAN-At Seventeen (Columbia)
WHB—Kansas City
@ DAVID GEDDES—Run Joey Run (Big
Tree)
o I T TOP=Tush {London)
D+ DAVID BOWIE—-Fame (RCA) 12-7
* Eﬂl DENVER-I'm Sorry (RCA) 20-
KEWIl-Topeka
@ DUTLAWS—There Goes Another Love
Song (Arnista)
o MEIL SEDAKA—Bad Blood (Rocket)

* éﬂgl‘f.l! GOODMAN—Mr. Jaws (Cash)

* KC. & THE SUNSHINE BAND-—Gel
Down Tonight (TK) HB-5

Notth Central Regjon

@ TOP ADD ONS:

NEIL SEDAKA—Bad Bicod (Rocket)
JOHN DEMYER—I'm Sorry (RCA)
RITCHEE FAMBLY—Brani (20th Cenfury)

* PRIME MOVERS:

DICKIE GOODMAR—Mr. Jaws (Cash)
DANID BOWIE—Fame (RCA)
ORLEANE—Diance With Me (Asdylum]

BREAKOUTS:

WER SEDARA—Bad Blood (Rocked)
JOHN DENVER-I'm Somy (RCA)
JEFFERSON STARSHIP —Mirackes (Gruni)

CKLW—Detroit
De WE FAMILY—Brazil (20th Cen-
ry

o LEON HEYWOOD-!| Want'a Do Some-
thing Freaky (20th Century)

# GLEN CAMPBELL-Rhinestone Cow-
bay (Capitol) 29-20

# BARRY MANILOW—Could It Be Magic
(Arista) 18-12

WGRD—Grand Rapids
o JOHN DENVER-I'm Sorry (RCA)
e JOHN WILLIAMS~Theme From
“laws" (MCA)
+ gsl:_?li GOODMAN—Mr. Jaws (Cash)
# C. & THE SUNSHINE BAMD-(Get
Down Tonight (TK) 13-5
1-96 (WZTM-FM)—Grand Rapids
® JOHN DENVER-I'm Sorry (RCA)
@ NEIL SEDAKA—Bad Blood (Rocket)

* WE GOODMAN-Mr. Jaws (Cash)

# ILC. & THE SUNSHINE BAND-Get
Down Tonight (TK) 12-8

WTAC—Fint, Mich.
® RITCHIE FAMILY—Brazil (20th Cen-
tury)

e PAUL SIMON/PHOEBE SNOW-Gone
At Last (Columbia)

* W—Dﬂncﬂ With Me (Asylum)
-1
* BOBSEGER~Katmandu (Capitol) 8-4
WIXY—Cleveland

& MEIL SEDAKA-EBad Blood (Rocket)

& BRUCE SPRIMGSTEEN-Born To Run
{(Columbia)

* BARRY MANILOW-Could It Be Magic
(Arista) 13-9
tﬂlﬂ DENVER—!'m Sorry (RCA) 14-

WECL—Cleveland -
@ NEIL SEDAKA-Bad Blood (Rocket)

= HELEN REDDY—Ain't No Way To Treat
A Lady {Capitol)
* gléEIHS—Dan:E With Me (Asylum)

# PAUL SIMON/PHOEBE SNOW—Gone
At Last (Columbia) 26-17

Billboard Sing|

13- (WKTQ)—Pittsburgh
o JOHN DENVER-I'm Sorry (RCA)
» NEIL SEDAKA—Bad Blood (Rocket)
* EAE;IE GODDMAN=Mr. Jaws (Cash)
+ AMERICA—-Daisy Jane (WB.) 24.71
WKBW—Buffalo

o MORRIS ALBERT—Feelings (RCA)

® PAUL ANKA/ODIA COATES—I Believe
There's Nothing Stronger (U.A.)
+* g;tllli GOODMAN—Mr. laws (Cash)
+ GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol) 10.3
WSAI-Cincinnati o

e NEIL SEDAKA-—-Bad Blood (Rocket)
L]
D4 DAVID BOWIE—Fame (RCA) 18-10
# BARRY MANILOW—Could It Be Magic
(Arista) 12-7
WCOL-Columbus
o JEFFERSON
{Grunt)
e BUDDY MILES—Rockin® And Rallin'
On The Streets (Casablanca)

« ABBA-Sos (Atlantic) 16-7

& FOUR SERSONS-Who Loves You

(W.B.) 24-15
WAKY -Louisville

o GRAHAM CENTRAL STATION-Your
Love (WH.)

o CONWARY TWITTY=Joni (MCA)

* g&ﬁ?l! GOODMAN=Mr. Jaws (Cash)

* HGSEEEH-I'utmandu (Capitol) 14-

STARSHIP—Miracles

’HBE! ~Bowling Green, Ky.
@ LINDA HHHS'IIDT-—LME Is A Hnse
(Elektra)
® FOUR SEASONS—Who
(WB.)
D+ DAVID BOWIE—Fame (RCA) 13-6
# I I TOP-Tush (London) 21-14
WIET—Erie, Pa
o PAUL ANKA/ODIA COATES—I Believe
There's Nothing Stronger (UA.)

o AUSTIN ROBERTS—Rocky (Private
Stock)

D+ DAVID BOWIE—Fame (RCA) 20-11

* EEHEET-EaIIrmm Blitz (Capitol) EX-

WRIE—Erie, Pa. -
® LEONRUSSELL~Lady Blue (Shelter)

o JEFFERSON  STARSHIP—Miracles
{Grunt})

# AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 18-9

* FREDDY FEMDER-Wasted Days &
Wasted Nights (ABC/DOT) 11-5

Mid-Atiantic Region

® TOP ADD ONS:

Loves You

SPIRNERS - Games People Play (Atiantic)
MORSTS ALBENT—Exslings. (RCA)
MATALIE COLE-This Will Be (Capitsl)

* PRIME MOVERS:

DAAD GEDDES—Hun Joay Run (Big Tres)
DICEIE GODDMAN=Mr. lyws (Cash)
SWEET—Ballmom Bfitz (Capitol)

BREAKOUTS:

SPIMRERS - Games People Flay (Ablankic)
MORRIS ALBENT-Feelings (RCA)
AUSTIN ROBERTS=Rocky {Privabe Stock)

L=Philadelphia o

@ SPINNERS—CGames People Play (At
lantic)

& MORRIS ALBERT—Feelings (RCA)

 AUSTIN ROBERTS—Rocky (Private
Stock) HB-23

* BYRON McNAUGHTON—From The
Sharks Jaws {Jamie) 12-7

WIBG—-Philadelphia

o ABBA-Sos (Allantic)

@ MATALIE COLE-ThisWill Be (Capitol)

* SPINNERS—Games People Play (At
lantic) 23-16

* JEFFERSON
(Grunt) 29-21

STARSHIP—Miracles

es Radio Action ..

Etn:ud on station pln]rllsti through Thursday (9/4/75)

WPGC—Washington

WVEBF-FM—Framingham, Mass.

® ?PIH!;EI‘S-E&mE People Flay ( At-
anhc

& AUSTIN ROBERTS—Rocky (Private
Slock)

#* PAUL SIMON/PHOEBE SNOW-Gone
At Last (Columbia) 25-19

+ AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 22-17

WCAQ—Baltimore .

o MORRIS ALBERT-Fealings tHEA]l

® SPINNERS-Games People Play (At-
lantic)

* SWEET=Ballroom Blitz (Capitol) 14-7

+ POINTER SISTERS—~How Long (Bet-
Elﬁ Got A Chick) (ABC/Blue Thumb)

WGH—Newport News, Va.
D= TAVARES-1t Only Takes a Minute
{Capital)
. m‘;il} SEASONS—Who Loves You
% DAVID GEDDES—Run Joey Run (Big
Tree) 25-10
* g;l#ﬁ-ﬂance With Me {Asylum)
WYRE—Annapolis, Md. ———
De |SLEY BROS.—=Fight The Power Part |
(T-Neck)
@ MEIL SEDAXA—Bad Biood (Rocket)
* :;E??E GOODMAN-Mr. laws (Cash)
* ?ﬂﬂtﬂ—ﬁalirunm Blitz (Capitol) 16-
WLEE -Richmond, Va. -
De HIH;HIE FAMILY=Brazil (20th Cen-
tury
® MICHAEL MURPHEY—Carolina In The
Pines (Epic)
+ DAVID GEDDES—Run Joey Run (Big
Tree) EX-17
+* EKHI:?F&HHS—DEME With Me (Asylum)

Northeast Region

® TOP ADD ONS:

RITCHEE FAMNLY—Beazil (Z0th Century)
[ACIIE GOODBIAR-Mr. Jaws (Cash)
REWL SEDARA-8ad Blood (Rocket)

% PRIME MOVERS:

DAVID BOWRE—Fame (RCA)

GLEN CAMPRELL —Rhinesione Cowboy (Capi-
o)

TAMARES It Only Takes A Minute (Capitol)

BREAKOUTS:

NEIL SEDARA-Bad Blood (Rocket)
MTCHIE FRMILY—Bramil (20th Century)
DACIIE CODDMAR M. lows (Cash)

WABC—New York City

De tl'l'll.;I'IIE FAMILY=Brazil (20th Cen-
ury
o CARPENTERS—Solitaire (AEM)
ir lllﬁlffs IAN-AL Seventeen (Columbia)
+ GLEN CAMPBELL-Rhinestone Cow-
boy {Capitol) 13-6
WPIX-FM—New York City
@ PETE WINGFIELD-Eighteen With A
Bullet (Istand)
o BRUCE SPRINGSTEEN—-Born To Run
{Columbia)
D TAVARES-It Only Takes A Minute
(Capitol) 20-11
* HE GOODMAN-Mr. Jaws (Cash)

« DAVID GEDDES—Run loey Run (Big
Tree)

.
% GLEN CAMPBELL—Rhinestone Cow-
boy {Capitol) 12.2
# PAUL SIMON/PHOEBE SNOW-Gone
At Last (Columbia) 19-14
WRX0 - Boston

* PAUL ANKA/ODIA CORTES—! Believe
There's Nothing Stronger (UA.)
o DICKIE GOODMAN—Mr. Jaws (Cash)
D+ RITCHIE FAMILY—Brazil (20th Cen-
tury) 30-14
« FOUR SEASOMS-Who Loves You
(W.B.) 25-15
WBZ-FM—Boston
® DICKIE GOODMAN—M:. laws (Cash)
o FAITH, HOPE & CHARITY—To Each His
Own (RCA)
* Hﬂﬂllﬁ ALBERT-Feelings (RCA) 26-
1
D+ TAVARES=It Only Takes A Minute
(Capital) 24-14

o SPINNERS—Games People F'Iag,r {.tt
lantic)
De TAVARES-It Only Takes a Minute
(Capitol)
D+ ESTHER PHILLIPS—What A Differ-
ence A Day Makes (KUDU) 20-12
D+ DAVID BOWIE-Fame (RCA) 22-14
WPRO—Providence
De RITCHIE FAMILY—EBrazil (20th Cen-
tury)
& MICHAEL MURPHEY—Carolina In The
Pines (Epic)
D+ DAVID BOWIE—Fame (RCA) EX-3
+ AMBROSIA—Holdin' On To Yesterday
(20th Century) 15-9
WORC—Worcester, Mass,

o NONE

.

+ GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol) 19-12

* AUSTIN ROBERTS—Rocky (Private
Stock) 159

WDRC—Hartford e

® NEIL SEDAKA—-Bad Blood (Rocket)

» AUSTIN ROBERTS=Rocky (Private
Stock)

# EARTH, WIND & FIRE=That's The Way
0f The World (Columbia) 26-19

+ KC. & THE SUNSHINE BAND-Get
Down Tonight (TK) 7-1

WTRY—Albany
e CHICAGO—Brand New Love Affair
(Columbia)
» NEIL SEDAKA—Bad Blood (Rochet)
+ DAVID GEDDES—Run Joey Run (Big
Tree) 28-12
D DAVID BOWIE—Fame (RCA) 16-8
WPTR—Albany P

@ FFEI:!II} SEASONRS -Who I_uves 'l'uu

® liL SEDAKA-Bad Blood (Rocket)

# JOHN DENVER-I'm Sorry (RCA) 12-6

# HELEN REDDY—Ain't No Way To Treat
A Lady (Capitol) 21-16

Southeast Region
® TOP ADD ONS:

SPNNERS —-Games Feople Play (Atlsnbic)
JEFFERSON STARSHIP —Mimrncles {Grunth
MICHAEL MORPHEY—Carolma In The Fines
(Epxc)

* PRIME MOVERS:

ORLEAME—Dunce Wilh Me (Asylum)
DICEIE GOODMAN—M;. laws (Cash)
JOHN DENVER-|'m Saery (RCA}

BREAKOUTS:

SPINNERS—Games People Play (Mlanta)
MHCHAEL WURPHEY-(arolima In The Fines
{Epic)

JEFFERSON STARSHIP-Miracies (Gruel}

WOXI—Atlanta
®» SPINNERS—Games People Play (At-
lantic)
» JEFFERSON
{Grunt}
+ HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol) 25-16
# AUSTIN ROBERTS—Rocky (Private
Stock) 14-6
WFOM-Atianta

& SPINNERS—=Games People Play (Af-
lantic)

o JEFFERSON  STARSHIP=Miracles
(Grunt)
* PAUL SIMON/PHOEBE SNOW—GCone
At Last (Columbia) 27-19
 MORRIS ALBERT-eelings (ROA) 32
2.93 (WZGC-FM)—Atianta
De RITCHIE FAMILY—Brazil (20th Cen-
tury)
® SPINNERS—Games People Play (At-
lantic)
+ DICKIE GOODMAN-Mr. Jaws (Cash)
111
+ JOHN DENVER—I'm Sorry (RCA) 17.9
WBBQ—Augusta
. muﬂn} SEASONS—Who Loves You
o NEIL SEDAXA-Bad Blood (Rocket)
4 SWEET—Baflroom Blitz (Capitol) 17-8
* ABBA-SOS (Atlantic) 8.2

STARSHIP-Miracles

WWW americanradiohistorv com

'lhp AddOns @
Movers *
W3SGN—Birmingham, Ala. WHB(Q—Memphis _ _
o MICHAEL MURPHEY—Carolina In The » FOUR SEASONS-Who Loves You
Pines (Epic) (W.B.)
& EAGLES—Lyin' Eves (Asylum) .

* II||E:JHRI5 ALBERT-Feelings (RCA) 28.

 HELEN REDDY—Ain't No Way To Treat
A Lady (Capitol) 12-4

WHHY -Montgomery, Ala
o DHIO PLAYERS—5Sweet Sticky Thing
(Mercury)

o MELISSA MANCHESTER-Just Too
Many People (Arista)

# ORLEANS—Dance With Me (Asylum)
19-9

 BARON STEWART—We Been Singin'
Songs (LA 15-7

WTDB-Winston/Salem, N.C.
o NONE
L]
+ NONE
w
WSGA-Savannah, Ga.
o JEFFERSON  STARSHIP—Miracles
(Grunt)

® EAGLES—Lyin' Eves (Asylum)

 AUSTIN ROBERTS—Rocky (Private
Stock) 12-4

* m RUSSELL-Lady Blue (Shelter)

WTMA--Charleston, 5.C.

@ SPINNERS-Games People Play (Al
lantic)

-

+ DICKIE GOODMAN=Mr. Jaws (Cash)
HB-12

* AUSTIN ROBERTS—Rocky (Private
Stock) 24-21

WKIX —Raleigh, N.C. o

@ ARTHUR GARFUNKEL-| Only Have
Eyes For You (Columbia)

® NEIL SEDAKA—Bad Blood (Rocket)

+ JOHN DENVER-1'm Sorry (RCA) 18-8
D+ DAVID BOWIE=Fame (RCA) 12-5
WORD-Spartanburg, 5.C.

® WAYLON JENNINGS-Are You Sure
Hank Done It This Way (RCA)

De RITCHIE FAMILY—Brazil (20th Cen-
tury)

# LEE BATES—What Am | Gonna Say (In-
stant) EX-13

* JIM STAFFORD-| Got Stoned & |
Missed It (MGM) 12-5

WAYS—Charlotte, N.C.

@ ARTHUR ALEXANDER-Every Day |
Have To Cry Some (Buddah)

# NEIL SEDAKA-Bad Blood (Rocket)
EX-23

* ;%HI DENVER-I'm Sorry (RCA) 26-

WHOX - Knoxville
e DICKIE GOODMAN=Mr. Jaws (Cash)

o GRAHAM CENTRAL STATION-Your
Love (W.B.)

* SPINNERS -Games People Play (At-
lantic) 40-32

* PAUL SIMON/PHOEBE SNOW—Gone
At Last (Columbia) HB-33

WEOW—Chattanooga, Tenn.
@ DICKIE GDODMAN-—Mr. Jaws (Cash)

o AUSTIN ROBERTS—Rocky (Private
Stock)

* PAUL ANKA/ODIA COATES—| Believe
There's Nothing Stronger (U.A.) 25-16

* WAYLON JENNINGS—Are You Sure
Hank Done It This Way (RCA) 17-9

KAAY —Little Rock

= NONE
®

# EARTH, WIND & FIRE—The Way Of The
World (Columbia) 19-14

# JOHNNY RIVERS—Help Me Rhonda
(Epic) 14-10

# JEFFERSON  STARSHIP-Miracles
{(Grunt) 26-13

+ AMERICA—Daisy Jane (W.B.) 27-14
WMPS—Memphis
o DUTLAWS—There Goes Another Love
Song (Arista)

o MICHAEL MURPHEY—Carolina In The
Pines (Epic)

 ORLEANS—Dance With Me (Asylum)
EX-21

% JOHNNY WAKELIN/KINSHA-Black
?gpermm-lluhammad i (Pye) 22-

WMAK —Nashville
De [SLEY BROS.—Fight The Power Part 1
{T-Neck)

® SPINNERS—Games People Play (At-
lantic)

% muls-mm With Me (Asylum)

* PAUL ANKA/ODIA COATES—| Believe
There's Nothing Stronger (ULA) 19-14

WLAC —Nashville
& MICHAEL MURPHEY —Carolina In The
Pines {Epic)

o JEFFERSON  STARSHIP—Miracles
{Grunt)

D+ DAVID BOWIE-Fame (RCA) EX-11

+ HELEN REDDY-Ain't NoWay To Treat
A Lady (Capitol) 13-7

WLEY 5L Petersburg, Fla.

o MICHAEL MURPHEY—Carolima In The
Fines (Epic)

e NEIL SEDAKA—-Bad Blood (Rocket)

* ?ﬁl[ GOODMAN—Mr. laws (Cash)

* AUSTIN ROBERTS-Rocky (Private
Stock) 22-15

WOAM—Miami

« BARRY MANILOW-Could It Be Magic
(Arista)

* AUSTIN ROBERTS-Rocky (Private
Stock) 34-20

% GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol) 16-9

WFUN - Miami
® PAUL SIMON/PHOEBE SNOW-—Gone
At Last (Columbia)

o PAUL ANKA/ODIA COATES—| Believe
There's Mothing Stronger (UA.)

* mms-mm With Me (Asylum)

D+ DAVID BOWIE—Fame (RCA) 10-3
Y-100 (WHY1-Fi)—Miami/Ft. Landerdale

* LEON RUSSELL—Lady Blue (Shelter)

® MEIL SEDAKA—Bad Blood (Rocket)

* STYLISTICS —~Can't Give You Anything
But My Love (Avco) 3-1

* HAMILTON, JOE FRANK & REYN-
OLDS—Fallin’ In Love (Playboy)

WOPD —Lakeland, Fla.
o NATALIE COLE—This Will Be (Capitol)
@ BJ. THOMAS—-Help Me Make It (To
My Rockin' Chair) (ABC)
* ggli[.ll!—l}lnu With Me (Asylum)

# PEOPLES CHONCE—Do It Anyway You
Wanna (TSOP) 195
WMF]-Daytona Baach, Fla.
De ISLEY BROS.~Fight The Power Part 1.
(T-Neck)

e JOHN WILLIAMS—Thems
“laws" (MCA)

* {IEHH DENVER—I'm Sorry (RCA) HB-

* EH[:JHIE ALBERT—Feelings (RCA) HB-

From
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Lee Zhito, publisher of Billboard
Magazine, greets the broadcasters
and record industry executives to
open the Forum.

RADIO FORUM COVERAGE

Claude Hall, radio-TV editor of Bill-
board Magazine, briefs registrants
on the modus operandi prior to in-
troducing George Wilson, Forum
chairman.

SEPTEMBER 13, 1975, BILLBOARD

George Wilson, executive vice presi-
dent of Bartell Media and Forum
chairman, launches the Forum into

operation.

Cocktail party Ihe nlght earlier gave people a
chance to see old friends. From left: Independ-
ent promotion executive Ernie Farrell, NBC
Radio president Jack Thayer, Washington at-
torney Gary Smithwick, and KMPC general

manager Stan Spero.

Aug. 13-16

INTERNATIONAL RADIO

Fairmont
Hotel
San
Francisco

1975

More than 600 broadcasters from around the world at-
tended the eighth annual International Radio Program-

Kevin O’ Dnnuhuu. gnnml manager 3 . .
of 2SM in Sydney. Australia, dis. ming Forum this year. Here are pictures of some of the
cusses the total radio scene in his activities during the four-day educational seminar on radio.
country.

Guilherme de Souza, left, reads the statement of Luiz Russ Solomon, head of the Tower Jack G. Thayer, president of NBC Rad and a pn:t Fo-
Brunini, head of the Radio Globo chain of stations in Records retail chain, talks on who rum chairman, delivers the keynote radio speech.
Brazil. Assisting with the tape equipment is Marsano buys records and why.

Odayr, Rio de Janeiro radio man.

FACES IN THE FORUM CROWD

Bill Eavm nght chats nrith friends Claire Lip-
- sius of Universal Distributors in Philadelphia

Record artist Andy Williams, left, and promo- at left and WPEN program director Julian

tion executive Red Schwartz of Polydor Rec- Breen.

ords talk about the days Andy was on Cadence

Records.

Newsman J. Paul Huddleston passes out an-
other | Like You'' button . . . this time to Da-
vid Klemm of Blair Radio, New York.

At one of the luncheons, from left: Promotion
executives Pete Bennett, left, and George
Furness flank Chuck Leary of KWAV in Muntn-
rey, Calif.

www americanradiohistorv com
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PROGRAMMING FORUM

l( Answers

Station
Finances

readout on a TV monitor of how people in audience liked
airchecks of various stations. Keith James of Moffatt is

Among those sitting in the audience on the feedbac..
test were George Wilson, far left, and Lew Witz, station
manager of WCFL in Chicago beside him.

at right.

Promoting Radio
. .5 P ) :

Russ Wittberger, general manager of KCB(Q in San Diego, plays a sample of a
station promotion while Jerry Clifton, national program director of Bartell
Media, listens at left, and Pat O'Day, president of Pat 0'Day Productions in

Jeff Todder of the Wm. B. Tanner
Co., Memphis, offers his views on
radio station's bottom line.

Ed Newsome, general manager of
KSD in St. Louis and no stranger at
the annual Forum, tells his views on
station finances.

ARTIST AWARDS

Seattle, moderates at right.
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Accepting for Paul McCartney, from left: Ray Tus-
ken, Janis Lundy, and Bruce Wendell, all of Capitol
Records. Bill Wardlow of Billboard is the presenter.

Awards to 15 record acts were presented during the
luncheon session of the International Radio Pro-

gramming Forum.

Harold Childs, head of promotion
for A&M Records, accepts awards

George Grief, center, accepts for one of the winners
of the program director’s poll of favorite artists (see
Billboard, Aug. 16). At left is emcee Russ Regan,
president of 20th Century Records; at right, Bill
Wardlow, head of the Billboard Magazine chart oper-
ation.

Rick Frio, vice president of marketing for MCA Records,
carts off a load of awards for both Elton John and Olivia
Newton-John.

-
-

Flip Wilson was on hand and here
does a number from the stage dur-
ing the awards presentations.

Dick Kline of Atlantic Records ac-
cepts an award for one of his artists.

for the Carpenters and for the Cap-
tain & Tennille from Bill Wardlow,
right, of Billboard.

Larry Brezner, husband of Melissa
Manchester, accepts her award in
the new artist category.

Mike Post accepts his award for
New Instrumental Pop Artist from

Russ Regan, emcee, left. speech.

A highlight of the awards luncheon
was the presentation of Billboard's
new syndicated radio show “Hit-
bound' and here personality Steve
Lundy talks about the show.

e,

wwWw americanradiohistorv com

Andrae Crouch won an award for best soul gospel album
artist of the year and here makes his acceptance
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Record
Promotion
ESE

__Music__ Methodolog_y

&' FAIRMONT H

" Ernie Farrell, independent promotion executive and a member of the Forum
Advisory Committee, stands at podium as he moderates a session on proper
usage of music on radio. From left, panelists Lee Abrams of the consulting a #
firm of Kent Burkhart and Associates; Jim Maddox, program director of KDAY -

i An - and Bob Piava, director of WLEE in Richmond, Va. From left, on a promotion’s executive panel: Pete Wright of Chicago, Jan
Lok Angeies; an el L Basham of A&M in Los Angeles, Pete Bennett of New York, moderator

Tony Richland of Los Angeles; before Bennett sits a beer stein, given to
every registrant as a souvenir.

RADIO FORUM COVERAGE

Community

Involvement LP Programming

-
ca’

i ' Jack Hakim,
head of pro-

motion for

Playb Rec-
Dr. Don Rose, morning man at nrd:, :I“ also
KFRC in San Francisco, has a on the panel.

unique view on humor and here tells
why and how.

- /i
Jerry Boulding, program director

WCHB in Detroit, moderates a ses- . e mummwam, [ Jim Jeffreys
sion on facets of public service. e 2 . i of GRC Rec
= ¥ i " i ’ —_ ords, ltl-'lllh,
Rod McGrew, station manager of KJLH in Los Angeles, right, moderates a gives his views
panel session featuring, left, Mike Harrison, program director of KPRI in San on record pro-

Diego, and Rick Frio, vice president of marketing for MCA Records. motion.

MORE FACES IN THE CROWD

SEPTEMBER 13, 1975, BILLBOARD

Bob Berry, morning personality at
WOKY in Milwaukee, tends to use
other things than humor for his top-
rated show; here he tells about
blending interviews, news, traffic.

4 =" * b I i ‘!.
David Moorhead, head of the Forum Awards Com-
mittee, center, introduces Bill Ward, general manager
of KLAC in Los Angeles, to Mardi Neirbass, right, music
coordinator of the RKO General radio chain.

Stan Spero, general manager of
KMPC in Los Angeles, asks: "Are
you doing enough for your commu-

nity?"”

Vince Eﬁsaﬁa. it:u sl:lant m‘
record promotion for MCA Records,
and his wife.

; ¥ i
= Bill Gavin, left, editor of the Gavin
Report, and Don Neison, general
manager of WIRE in Indianapolis,

T & 5 5 L AT
Charlie Tuna, morning personality P
at KKDJ in Los Angeles and also S

[
¥
i
Ll
L i

program director of the rocker,
gives his viewpoint on the morning
show.

Gary Smithwick, an attorney and
former investigator with the Federal
Communications Commission, talks
about the role of FCC in radio and
various regulations.

T

Andy Williams at the cocktail party, hosted by tha. Forum and the Forum Advi-
sory Committee, with Goro Itoi, right, of the Nippon Broadcasting operation

in Japan.
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‘Glen Campbell’ -Féces The Real
One At Forum

:
o
:
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z
-
5

Bill Moran of Billboard Magazine introduces Glen Campbell at evening per- “Man, you're a credit to your race,” Flip Wilson tells Glen Campbell, right,
formance of the Forum; Moran, as a gag, is fond of introducing himself as  during Campbell's evening performance. Wilson was around much of the en-
“Glen Campbell." tire four-day meeting.

EXTRA FACES IN THE F

R 1 )

_— - : " & ?

Ray Anderson of United Artists Records cuts  “You did a good job,” Al Teller of United Art- I think | would have preferred a raise,” says  As you might have guessed, UA recording art-
cake while UA president Al Teller supervises ists Records tells promotion executive Ray Ray Anderson; the occasion was a private ist Bobby Goldsboro, center, got the first
from right. Anderson. party during the Forum. piece of cake.

aHvoaT1Iag 'SL6l ‘el HIBN3Ld3S

There was lots of entertain-
ment during the four-day
Forum, including a late secret-
site show by the Grateful Dead
that was recorded for broad-
cast on Metromedia's FM pro-
gressive stations. Here, a -
group of country fans listen Waylon Jennings, a leader in the

Dr. Hook, Capitol Records group, performed
on the third evening of the Forum.

to Waylon Jennings, who per- progressive country music move- =-,
formed shortly after the ment, spells out one of his countless S
cocktail reception. hits.

The Pure Prairie League, RCA
Records group, tooktimefrom
a recording session in San
Francisco to perform for the
Forum; John Boylan was pro-
ducing the group.

e

At a private party for Flip Wilson and George Carlin, from left: Chuck Blore, head of Chuck Blore Creative Services, Los
Angeles; David Moorhead, general manager of KMET, Los Angeles; Bob Bennett, general manager of WBMJ, Puerto i -
Rico, and a principle in the consulting firm of Hope, Bennett, Blackburn; Claude Hall of Billboard; Flip Wilson and a George Carlin, left, tries to compete with Flip Wilson, at
friend. The occasion was a private party. a party in their honor during the Forum,

A€ )

www americanradiohistorv com


www.americanradiohistory.com

RADIO FORUM COVERAGE

5, BILLBOARD

P

e

9

]

Bill Graham, head of Bill Graham Presents and one of
the most-respected figures in rock music, keynoted the
third day's activities with his views on the future of
rock.

Women In Radio

Hm:hulh Etnah mu:u: cunrdinatur for the Bartell Media radio chain, talks on huw women can get Ihﬂﬂ in mllu an.-d the
future. From left: Mardi Neirbass, music coordinator of the RKO General chain and panel moderator; Staab; Sis Kaplan
of WAYS and Sis Radio, Charlotte, N.C.; and Bonnie Simmons, program director of KSAN, San Francisco.

ROUNDTABLE RAP SESSIONS

Y,

MOR, country, and rock radio found a lot in common as, from
left, three men talk: Jack Lee, program director of WTMJ in
Milwaukee; Chris Collier of KIKK in Houston, and Charlie
Tuna, personality and program director of KKDJ in Los An-

™ geles.

SEPTEMBER

f L cp o "’i'
‘ g -
.Iarrjr Euu[dmg of WCHB in Detroit and Jim Maddox, program

director of KDAY in Los Angeles, third from right, sit at table
dealing with soul radio. Boulding is third from left.

WLW in Cincinnati,

Ted Aﬂ;ins, stnﬁun manager of WTAE In Pittsburgh, gestures with a hand
during a rap session on MOR music radio. Rusty Shaffer of KBOL in Boulder,
Colo., listens at right and beside him is Mike O'Shea, new program director of

. .
A Brazilian radio manngar—ﬂdarr Marsano of Radio Tupi,

right—participates in Top 40 rap session at luncheon. Bryan
Mcintyre, program director of WCOL in Columbus, talks at
left; center is Joao Alves Veras of Radio Tiradentes, also a
noted Brazilian radio man.

l:uurltrr radio had a big tumnut. Don Halm. general manager
of WIRE, Indianapolis, is at right. Bill Ward, general manager
of KLAC in Los Angeles, is second from right and left of him is
Jim Slone, KCUB, Tucson. Tom Anthony of KRZY in Albu-
querque, N.M., sits at center.

Franhfjul‘ﬁ:nat of 2UW Radio in Em:lney. Australia, :nd John

Snigg of American Airlines, rap during lunch at the table deal-

ing with syndication and specials.

WwwWw americanradiohistorv com

Frnm hrl"l discussing engineering, Bruce Earle, t:hllu*lt -n:h'u-lr
for the Sterling Recreation Organization chain; Bill Figenshu
of WMOD in Washington, and Jim Gabbert, president of KIOI
in San Francisco and president of the National Association of
FM Broadcasters.

Larry Ryan, program director uf KEEL in Shreveport, La., is part of a packed
house at the session on the working air personality. Ryan is sitting third from
right at the table and leaning over his shoulder is Guilherme de Souza, inter-
national director of Radio Globo, Brazil, and a former Voice of America an-
nouncer.
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MORE ROUNDTABLE RAP SESSIONS
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Chuck Blore, une uf the world's best radio commercials producers, instructs a

Bill Tanner, mtad at center, natiunal prngrnm dirnctur of the Heftel chain,

guides a discussion on rock music.

Jay West, owner of KIEL ’rn Eugene Dre participates from
front left in the session on progressive radio. In background
tugging his mustache is Larry Yergin, once program director
of WPLJ in New York and now programming new KFAT near
Monterey, Calif.

Russ Wittberger, gana;l‘ manager of Hﬂﬁq in San Diego, cen-
ter, and Jeff Todder of the Wm. B. Tanner Co. in Memphis,
right, guide a session on radio sales.

group of radio men on techniques.

More radio men discuss progressive radio and its impact on
music and the world; in the center is Carl Flothow, a just-grad-
uated college student who has written for Billboard, including
the recently published interview with the late Tom Donahue.

Discotheques and disco records were the topic nf conversation
at a rap session directed by Bill Wardlow, head of Billboard's
chart operations, second from left, and Dickie Kline of Atlantic
Records. Rick Williams of Shadybrook Records is second from
right.

At the intamatlnnal radio table, from left: Kevin O'Donohue,
general manager of 2SM in Sydney, Australia; George Davies,

a radio programming consultant who lives in Canada; and an-
other radio man.

Digging into a sandwich and Coke during the buffet-style rap
session—here dealing with qualitative research—is Garvin
Rutherford, general manager of 2NX in Newcastle, Australia.
At right is Dick Hyatt of WBPM in Kingston, N.Y.

George Burns, president of
‘Burns Media Consultants,
Los Angeles, moderates a
workshop on quad.

Jim Gabbert, president of
KIOIl in San Francisco, pro-
vides an update on the status
of quad broadcasting.

Gary Grnrigﬂr, program direc-
tor of WSHE in Fort Lauder-
dale, Fla., a matrix quad sta-
tion, discusses his success.

" Internal ommunication

umppurt Doug Her.

d \B
y N

NMews

George Williams, national

man ponders over news in a program director of Southern
workshop. Broadcasting, moderates on
news.

Bill Tanner, nitiunat program
director of Heftel and WKTQ
in Pittsburgh, talks on out-
side input.

Jim Long, Ph.D., makes
notes for his discussion on
transactional analysis in a
workshop.

MNat Stevens, program direc-
tor of KOY in Phoenix, mod-
erates a workshop on internal
station communications.

wwWw americanradiohistorv com

Mewsman Dave Cooke of
KFRC in San Francisco tells
about directions of small mar-
ket news.

Bill Sievert of Earth Haw:
Service talks about music in-
dustry news.

dDVYHIAOD NNHO4 Olavy
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Larry Uttal, president of Private Stock Records, tries a
glass of Inglenook Wine while chatting with Steve Wax,
one of the nation’s leading promotion executives.

= ey
Paul Drew, vice president of pro-
gramming for RKO General, talks
with comedian George Carlin, right.

Ron Saul of Motown HME at left,
with Stan Lewerke, also of Motown.

John Lund, program director of
WNBC in New York, discusses radio
with Bill Meeks, president of PAMS,
Dallas.

From left: Jay West, owner, and Stan Garrett, program di-
rector of KZEL in Eugene, Ore., and Mike Klehfner, Arista
Records.

wwWw americanradiohistorv com

Andy Williams, left, talks with Boz Scaggs during a cocktail
party while Chuck Thagard of Columbia Records looks on.

Ultimate

Radio
Stations Of . . .

_. Z
Jim Hilliard

Tapes were played and each man defended
his unique conception of a perfect station.

IN THE FORUM CROWD

Mike Lundy, who operates a music
news weekly and syndication firm in

Los Angeles, talks with Bill Pford-
resher of 20th Century Records left.

Ron Moseley, left, and Mike Von
Winterfeld, both of Polydor Rec-
ords.

Janis Lundy at left from Capitol Records and Marty Goldrod,
right, of Arista Records; Bruce Wendell of Capitol in center.
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LAST OF THE FACES IN THE CROWD i

Bob Hamiiton of Chuck Blore Creative Services in Los An- Bill Gavin, right, editor of the Bill Gavin Report, talks with, George Furness of Atlantic Records, left, with Chuck El"lﬂb
geles, raps with Edna Collison, previously head of artist rela- from left: Lucky Carle of UA Music publishers, Gene Armond of man of WTAE in Pittsburgh, center, and Lucky Carle of UA
tions for Sussex Records. United Artists Records, and, in back, Barney Fields, a rennrﬂ Music.

promotion executive.

FOVHIAOD WNHOL Ol1aVH

From left: Howard Stark of Ariola Records, Juggy Gales of Jug- Two continents of radio. From left: Kevin O'Donohue of 25M, From left: Jerry Ehirrull general manager of Elektra/Asylum

gernaut in New York; Herb McCord, general manager of Sydney, Australia; Stan Spero, general manager of KMPC, Los Records; David Moorhead, general manager of KMET, Los An-

CKLW in Detroit. Angeles; lan Renton, manager of 4R0, Queensiand, Australia; geles; Mike Klerfner, Arista Records; Howard Rosen, Private
and Frank Jeffcoat, manager of 2UW, Sydney. Stock Records; and Bill Compton, a broadcaster,

k 5 N . - . ' " | 1 .
H-ul: Eh:ﬂ head of Mainstream Records, qut tallr.: 'mth Red Billy Bass of United Artists Records, left, talks with George Alene McKinney, music director of KMPC in Los Angeles, is
Schwartz, center, of Polydor Records, and Johnny Michaels, Duncan, center, president of Metromedia Radio, and Gene Ar- flanked by comedians George Carlin, left, and Flip Wilson.

Polydor, New York. mond, UA Records. Bass was a disk jockey and program direc-
tor before joining UA.

aQdvOoaT g 'SL61 €1 H3BW3Ld3S

Sheila Chlanda of Columbia Records with Boz Scaggs, center, Jim Maddox, program director of KDAY in Los Angeles, is "'Did | really say that?"' Mardi Neirbass, music coordinator for
and a girl at the cocktail reception. flanked by other music industry people. Billy Bass of United the RKO General chain, seems to be saying as she talks with
Artists Records is second from left and Ernest Games of Chuck Harmon, right, of KXLY, Spokane.
WBMX in Chicago is second from right. At Left is Mike Frisbee
WDIA, Memphis, and at right Sonny Taylor of WWRL, New
York.

l - i 3 . i-' - o ‘“".h‘d 4 :
From hﬂ:. Paul anahm of Eﬂth Emtury Records: J.J. Jordon, At left, Bill Weaver, head of KLOK in San Jose. Howard Stark
program director of WRKO in Boston; and Ed Hynes of CBS of Ariola Records sits at center with Craig Bowers of Ariola at
Records. right.
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FORUM AWARDS CEREMONIES

A

A"‘

i i r L -
George Wilson, head of Bartell Media radio and thts year's chairman of the George Duncan, president of Metromedia Radio, ac-
International Radio Programming Forum, accepts a plaque commemorating cepts WNEW-FM’'s Grand International Station of the
appreciation from all radio men. Presenting the award, left, is David Moor- Year award for being the best station in the world. At
head, general manager of KMET in Los Angeles, and a past chairman of the left is emcee Gary Owens, afternoon personality of
Forum. KMPC in Los Angeles.

RADIO FORUM COVERAGE

Kevin O'Donohue, general manager
of 25M in Sydney, Australia, ac-
cepts an award as best broadcaster,
Pacific.

' Luiz Brunini, head of Radio Globo, Brazil, was honored Scott Burton, program director of KSD, St. Louis, is left
= e 7= as best international award, Atlantic area. Claude Hall, speechless as his award for best program director in the
Honored as best air personality in  fight radio-TV editor, Billboard Magazine, received a world—Grand International Program Director of the

the world—Grand International Air plaque for years of dedication to radio and record indus- Year—was presented.
Personality of the Year—is Bill Hey- try.

wood, morning personality at KOY,
Phoenix.

Gene Amolie, owner of KVOD in
Denver, makes his acceptance
statement for best classical station
below 1,000,000 market size.

SEPTEMBER 13, 1975, BILLBOARD

it's a tie! Both regional and national
judges voted a tie on this progres-
sive personality duo—B. Mitch

Reed, left, and Shadoe Stevens,
both of KMET, Los Angeles.

Retiring mmmand&f of the Armed Mike 0'Shea received an award to
_Fnrr.as Radio and Television Serv- go with his new job as program di-
ice, Col. Al Audick, left, accepts for rector of WLW in Cincinnati; he won
Ron Speaks, military air personality .

for programming WFTL in Fort Lau-
on Guam. derdale, Fla.

Bill Watson, left, assistant program director of KMPC in Los Angeles, accepts

the award for Best MOR Air Personality of the Year, major market, for Gary ON ] H E
Owens, also of KMPC, who was “‘engaged in other duties for the evening.” .
For once, Owens, right, was without a comeback. > F 0 R U M

Mr. and Mrs. Rod McGrew at left with Luiz Brunini, head of the Brazilian radio On dais, from left: Ernie Farrell, promotion executive; David Moorhead, awards chairman stands behind Billboard
chain of Radio Globo with five stations in Rio and others throughout Brazil. publisher Lee Zhito and wife; and Mrs. and Mr. Claude Hall, Forum director.

Wwww americanradiohistorv com
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Accepting for best national promotion executives of the year—a tie—Dickie Bonnie Simmons, program director Bill Ward, general manager of
Kline of Atlantic Records and Stan Monteiro, center, of Warner Brothers. Em- of KSAN in San Francisco, accepts KLAC, Los Angeles, accepts an
cee Gary Owens is at right; looking over Kline's shoulder is a member of the  for Best Program Director of the award for the special “'A Tribute To
Flash Cadillac. Year, Progressive, major market. Bob."

-
AR

Dick Jans.';en rn.anageruf "HﬁH Cleveland, accepts a station Jay West, nght owner of I{IEL in EugEn& Ore., accepts for The Flash Cadillac gorilla gives Tuy Richland a I:mnru:hing
award for Best MOR station along with his morning person- best progressive station, markets below 1 miltiun along with hug as Tony accepts for best independent record promotion
ality John Lannigan, right. his program director Stan Garrett. executive of the year from Gary Owens, right.

Tom Rounds, p;'gsidant of Bill Huie of the Presbyterian Charlie I"aﬂmrt WDRC, Hart-

Watermark, accepts for best Church of the U.S.A. accepts ford, was honored as best
syndication program— for best religious program. Top 40 program director,
“American Top 40." markets below a million.

Bob HEI"IT was hnnn-r:d -ar. Best Tnp#ﬂ statmn of the year, major market,

best Top 40 air personality of was KFRC, San Francisco, and accepting are : ; : :
e s, gerieral imunager Pat Noriion, left; and pio: The awards committee, from left: Paul Drew, vice president of programming

for RKO General; awards chairman L. David Moorhead, general manager of
gram director Michael Spears. KMET in Los Angeles; and George Burns, president of Burns Media Consult-
ants, Los Angeles. In any case where there might have been a conflict of in-
terest, radio-TV editor Claude Hall replaced that particular judge in the vot-

DAIS AT THE AWARDS CEREMONIES

e i = _5.-. = ] i
Kevin O'Donochue, left, general manager of 2SM in Sydney, Mr. and Mrs. Eh:ln an. vice prnﬁldant of marimhng for MCA Hr and Mrs. T-Ed Atkins, gunml manager of ’IHTAE in Pitts-
Australia, and wife Coralie with Jack G. Thayer, president of Records, were on the dais; Frio was an advisor to the Forum. burgh, with Chuck Blore, head of Chuck Blore Creative Serv-

NBC Radio. ices, Los Angeles. Both men were on the advisory committee.

— — | —— — =
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Gary Owens is at right.

Deano Day receives congratulations from Paul Drew, right, for
his award as best country music air personality of the year,

major markets.

Don Nelson, general manager of
WIRE in Indianapolis, accepts; his
station was best country music sta-
tion of the year, markets below a
million.

BART PRATER, WROV, Roanoke, accepts for best Top
40 personality of the year, markets below a million.

3

Jim Maddox was h.qmured as best
program director of the year in soul
music, major markets.

Beverly Bremmers, right, helps out
Gary Owens at the awards.

Gary Owens, emcee, also had the help of recording artist
Bobby Goldsboro, right, during the ceremonies.

Al Herskovitz of Capital Cities
Broadcasting, accepts a station of
the year, Top 40, markets below a
million, for WPRO in Providence,
which he once programmed.

Jamie Bates, air personality at KZEL
in Eugene, Ore., accepts as best air
personality in progressive for mar-
kets below one million.

MORE AWARDS

ilton.

Accepting for short syndicated features award are
Chuck Blore, left, head of the production firm of Chuck
Blore Creative Services, and the producer Bob Ham-

Accepting as best country music program director, major mar-

kets, is Lee Sherwood, program director of WMAQ, Chicago.

"'Fh .'\

Garvin Rutherford, general man-
ager of 2NX, Newcastle, Australia,
accepts an international personality
award for lan MacRea of 2SM in
Sydney where Rutherford once
worked.

Vox Jox

More votes from ltaly keep com-
ing in for Pete Bennett as national
promotion executive of the year—all
much too late to be counted, of
course, But here’s a vote from Tony
Renis in Rome. If you ever need to
promote a disk m laly, I'd talk to
Pete Beanett. . .. WMAD, a country

music station in Madison, Wis., has .

an opening for an evening person-
ality. Talk to Ted Kelly. . . . A record
deal is very close on Jimmy Rabbitt,
a Los Angeles air personality who
also sings. ... Stony Richards and
his wife came by: they're on their
way to Washington, D.C.. to join

JOKES for JOX!

A New Joke Service Created
for Radio and TV Personalities.

Hollywood's top comedy writers
bring you a professional monthly
joke-letter containing topical one
liners and stories—about 100 items
—great punch lead-ins. No one
who talks for a living should be
without this valuable material.
Only $60.00 per year. Sample issue
$5.00. Send check to:

JOKES UN-LTD.
DEPT. B
P.O. Box 69855
Hollywood, Cal. 90069

A NOTE TO DJ PERSONALITIES
IN ALL MARKETS.

Does 1t say anything 1o you that for the
ZND YEAR IN A ROW. ALL THE BILL-
BOARD COMPETITION WINNERS IN THE
OVER-MILLION POPULATION CLASS
ARE LONG TIME WEENIE USERS? IN
ALL CATEGORIES?

Ara you impressed when you hear that the
new category, Grand Infernational Air Per-
gonalify COf The Year . . . tha TOP jock of
jocks, the BEST of the bast . . . Bill Haywood
of KOY Phoanlx Arizons has been a Weenia
usar since 18717

The Electric Weania, THE Disc Jockeys
baest friend 5 yours for the same low
prica as the day we printed our first issua
in July 1870, Instead of T subscribaers,
we now are approeching S00.

It you'd like to find out whal wea're doing
right wrile to our new address for free
samples and brochure.

THE ELECTRIC WEENIE

SUITE 1, 128 OPIHIKAD WAY
HONOLULU, HAWAII 98825

By CLAUDE HALL

WEKYS, the NBC disco-format oper-
ation; he'd been at KIIS in Los An-
geles.

* * *

Dan O'Day of the air team of
O’'Day and Ronnie (Ronnie Rich-
ards) came by the other day to spend
a couple of hours shooting the bull.
Naturally, he had an aircheck with
him; this is really a fantastic show
for an MOR or country station.
Somebody should call O'Day at 408-
225-5278 and hire the team for a
morning gig. ... Ron Dennington
has joined WNUS, FM station in
Chicago, as operations director and
program director. The Globetrotter
station is using a WBLS-style format
and thus Frankie Crocker of that
New York station is doing the music.
However, Dennington says he will
be weaving in some local oldies and
he's searching for stereo oldies. The
station needs another personality,
male or female, with a laidback
style; call Dennington.

& * *

I'll be on hand during the annual
convention of the Natonal Assn, of
FM Broadcasters Sept. 17-20 in the
Mariott Hotel in New Orleans. Al
this point, I don’t know whether I'll

www americanradiohistorv com

be operating a Billboard suite there
or not. In any case, I will be regis-
tered somewhere in the Manott and
all of you guys within driving dis-
tance are invited to hunt me up and
join me in a beer. I'll be in the suite

AT ATLANTA MEET

in the 5-midnight period Sept. 17,
18, 19.
* w *
KMPS in Seattle, which just hit
the air with a country music format,
(Continued on page 57)

Kassens, Taishoff
Rate FMers’ Kudos

ATLANTA—Harold Kassens,
former assistant chief of the broad-
cast division of the Federal Com-
munications Commission. and Sol
Taishoff, founder of Broadcasting
Magazine, will be honored by the
National Assn. of FM Broadcasters
here during the annual National
Radio Broadcasters Conference and
Exposition Sept. 17-20 at the Mariott
Hotel.

Both men will receive the Golden
Radio Award and NAFMB presi-
dent James Gabbert, owner of
KIOI-FM/AM in San Francisco,
says that they represent “the kind of

dedication and commitment to radio
that has made our industry great.”

The Golden Radio Awards are
presented each year to men and
women who “typify the energy and
forward thinking we've all come to
expect from radio.”

The four-day convention features
speakers such as Louis Frey, con-
gressman from Florida, who has
been active in legislative broadcast
matters; FCC chairman Richard
Wylie, and Georgia state legislator
Julian Bond. Around 1,200 AM and
FM radio executives are expected to
attend the convention, which also
features a hardware exhibit.
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Jazz

FCC Draws WJA Radio Protest

New York’s WRVR Switch To Soul Spurs Tanner Ire

LOS ANGELES—The World
Jazz Assn. has written the seven
commissions of the Federal Com-
munications Commission, protest-
ing the change of WRVR New
York’s all-jazz format,

In his letter to chairman Richard
Wiley, Paul Tanner, WEA's execu-
tive director, notes that “millions of
jazz listeners as well as musicians
and business people who survive by
the performance of jazz are most dis-
consolate by the recent news that
WRVR is to be sold and thereby
change its jazz format.”

Tanner, in pointing out that jazz is
the “only unique American art
form,” writes that WRVR’s format
switch away from exclusive jazz will
be supplanted by a format that at
“this moment saturates the air.

Could this possibly happen o our
own art? And during a bicentennial
celebration?

Tanner says WJA “deplores this
lessening of jazz on the radio, espe-
cially from one station that is carry-
ing the weight of our art in the met-
ropolitan area which is actually the
most active in the worold for jazz.”

Tanner implores the chairman to
“use whatever considerations are
available to you to prevent such an
action.”

In another action, lra Sabin,
chairman of WJA's radio committee,
has formed a committee of people in
New York to save WRVR's jazz for-
mat. The officers of this new non-
profit body, Citizens Committee To
Save WRVR Jazz Radio, include:
Dave Bailey, executive director of

Ratings Rising At Mexican

® Continued from page 6

ates one of the more exclusive im-
ported record shops in Mexico, Dis-
cos Suite, foresees the move as a start
of “heightened interest” in such
sounds and artists. Currently the

only competition is from Radio Uni-
versidad, an AM station which has a
half-hour of daily jazz,

In the past, Radio Mil inaugu-
rated a jazz policy in 1954 for one
hour daily. Later, around 1967,
Stereo VIP-FM, tried it out for part

Monterey Fest On the Air

LOS ANGELES—-KBCA will
broadcast live the Monterey Jazz
Festival Sept. 19-21 from the Monte-
rey Fairgrounds for the second con-
secutive year.

In addition to beaming the shows
to its Southern California audience,
station will also feed the five con-
certs plus pre and post concert half-
hour interview shows to KEST in
San Francisco,

Staff disk jockeys Jim Gosa and
Bob Summers will be on mike with

other staff personalities dropping
by. Station’s production costs
amount to $5.000, according to
owner Saul Levine.

KBCA normally broadcasts in
stereo, but Levine explains the
broadcasts will be in mono due to
phone company problems in hook-
ing up stereo lines from the Fair-
grounds, Last year’s show was also
in mono.

Station will set up its broadcast
booth in the wings stage right.

LOS ANGELES~Dizzy Gillespie will play the
Hilton Las Yegas in Movember in the Vestial Vir-
gin Room=—a breakthrough for jazz.

Maongo Santamaria and his eight-piece Latin
jazz band were featured from the Village Gate in
Manhattan Monday (1) over WRVR. . . . The Paul
Masson Vineyards in Saratoga, Calif., present
four weekends of jazz starting Sept. 6.7 with the
George Shearing quintet. This is the second year
the vintner has booked jazz lor the general pub-
lic in its winery. The concerts cost 34.75, begin
at 2:30 p.m. with free wine on the bill. Cal Tja-
der and his quintet are booked Sept. 13-14; E
Chicano, Sept. 21-22 and the Dizzy Gillespie
quartet, Sept. 27-28.

lazz physically came back to Newport, R.L,
over the Labor Day weekend, with eight head-
liners playing in Fort Adams Park. They included
Herbie Mann, Buddy Rich, Dave and Darius Bru-
beck, Ahmad Jamal on Aug. 30 and Miles Davis,
Sarah Yaughan, Stan Getz and Maynard Fergu-
son on Aug. 31. Tickets ranged from $12.50 to
$6.50.

Sun Ra and his Humanitarian Arkestra played
a new room for them, New York's Bottom Line. .,

Lionel Hampton and his band found a new home
in the Bay Area at Bimbo's 365 Club recently for

UCLA Series Firm

LOS ANGELES—Freddie Hub-
bard's Quintet launches the six-con-
cert series on campus at UCLA
when classes convene later this
month, Hubbard will appear Oct. 3
followed by Buddy Rich and the Big
Band Machine Nov. 6, Louis Bell-
son: Man and Band on Nov. 25, the
Keith Jarrett Quartet Jan. 18, Oliver
Nelson and his 18-piece orchestra
April 11 and the Bill Evans Trio on
May 14.

Jazz Bealt

four days in mid-August. . . . MorninSun Produc-
tions took over San Francisco’s Curran Theater
Aug. 23 to present Herbie Mann and the Family
of Man featuring Cissy Houston and the Hi-
jackers. The next night the artists played the

Concord Pavilion,
Chuck Mangione fronted a 27-piece band for

a taping of the Mike Douglas TV show which airs
Sept. 11. ... Benny Carter closed the LA. Play-
boy Club's second annual festival of jazz. ...
Phil Woods, Thad lones, Bill Watrous, Hank
lones, Ron Carter and Connie Kay are slated for
a concert at NYU's Loeb Student Center, Oct. 1
titled "“The Return Of The Jam Sesseon.”

KAMU in Kansas City beams 36 hours of jazz
aweek. .. . Three Las Yegas players have joined
Miroslav Vitous' new band. They are Ron Feuer,
keyboards; Alex Acuna, percussion and vocalist
Cheryl Gramger. . .. San Diego’s Society for the
Freservation of Jazz books gigs at the Catama-
ran Hotel showcasing local players.

The Lighthouse in nearby Harbor fsland
recently played Cal Tjader as it gets its feet wet
with jazz. . .. Arizona State in Phoenix will have
among its courses a survey of jazz and evalution
of jazz.

Upcoming releases from Muse showcase
Kenmy Barron, Sonny Stitt, Robin Kenyatta, Da-
vid Mattews (a one-armed pianist), the Creative
Construction Co. and Carlos Garnetl. . .. Work-
g on a new LP with bassist Stanley Clarke are
guitansts Jet| Beck, Carlos Santana and John
McLaughlin. . . . Dave Brubeck will be joined on
record by Lee Konitz, Roy Haynes, Anthony
Braxton and Jack Six on his next LP.

New to the L.A. Express is vibist Vic Feldman.
... New to Xanadu s trumpeter Sam Noto
whose first LP features Barry Harris, Leroy Vin-
negar and Lenny McBrowne. . . Zool Sims cul
an LP for Pablo featuning George Gershwin
tunes. On the date: Oscar Peterson, Joe Pass,
George Mraz and Grady Tate.

Send items for Jazz Beat to Billboard, 9900
Sunset Bhvd., Los Angeles, Calif. 90069,

Jazzmobile, president; Don Fried-
ma on, Friedman Enterprses,
vi-:? p%m%él;% Fran Grte:ﬂpan,
Don Friedman Enterprises, secre-
tary, and Cobi Marita, ex-director,
Collective Black Artists Assn., treas-
urer.

Attorney Chriss Glen, who is han-
dling the WNCN return to classical
programming case, has been re-
tained by the new organization as le-
gal counsel. And on his own, Sabin
has written a letter to 3,000 persons
extolling them to rise and fight for
WRVR as a jazz broadcaster,

According to insiders, WRVR,
when it drops jazz 24 hours, would
program around six-seven hours a
day. The rest would be devoted to
other sounds, principally soul.

Jazz FMer

ol its daily schedule. They lasted
with such a part-time policy until
1970. “There has always been inter-
mittent interest in jazz in Mexico,”
says Morales, whose history in the
field dates back to the early 1950s
when he had a hand in the presenta-
tion here of Oscar Peterson, Dizzy
Gillespie, Bill Evans Trio. Dave
Brubeck and Thelonious Monk.
“With the newly referred o “jazz
crossover,’ | believe we're ready for a
more productive era,” he says.

Morales, who has been atop the
musical scene because of his Discos
Suite shops. founded five years ago,
qualifies that there "never has been
a real jazz craze here.” Nevertheless,
he estimates that through his sales—
and those of his competitors—plus
capacity attendance at jazz concerts
in the past, there is a solid nucleus of
dedicated fans,

In concentrating heavily on the
latest product played in the US.,
Morales is confident of the reaction
Jazz FM will have in the near future.

Among some of the artists now
riding the charts whom Morales
feels will hit “big” immediately with
the young generation of Mexico be-
cause of their use of electronic
sounds are; Donald Byrd, Stanley
Turrentine, Grover Washington JIr.
Hank Crawford and Ramsey Lewis,

Morales programs 12 hours of
crossover and six hours of authentic
material by pioneers of the 30s and
40s, even into the 50s.

An additional recent aid for pop-
ulanzing jazz in Mexico came with
the July announcement by Gamma
that it will bulwark the market with

product from Blue Note, the all-jazz
LLS. line.

Festival Aired
Over Cable TV

SANTA BARBARA. Calif.—-
Cable TV viewers learned the whys
and hows of putting on a jaze festi-
val one week before the aity put on
its own jazz bash over the Labor Day
weekend.

Cable 2 presented a 30-minute
show on the Monterey Festival fea-
turing Mimmy Lyons, the festival's
general manager, plus John Lewis.
Carmen McRae, Dizzy Gillespie,
Don Ellis, Earl Hines, Ray Brown,
Woody Herman. Bill Holman and
Jean Luc Ponty.

Show was onginally produced for
National Education Television and
has been used by John Lewis as a
teaching aid for his classes at Har-
vard and New York Community
College.

www americanradiohistorv com

Best Se

Billboard SPECIAL SURVEY for Week Ending 3/13/75
(Published Every Two Weeks)

Blllbﬂ?;"j Jozz LPS ®

TITLE
Artist, Label & Number (Distributing Label)

5

4l

37| 2

| 1] 28
2 21 10
3 5 3
4 3| 2
5| 20| 4
6 9| 14
! 4 | 23
8| 10| 12
9| 12 | 14
o | EEET
11 11 23
12 | 18| &
13 8| 23
14 | 11 | 38
15 | IEE)
16 | 13| 21
17 17 | 21
18 | 22 b
19 6| 19
20 | 24 B
21 | 16 | 12
2 | 12 4
23| H| W
M| ]
25 | 30 4
2% | 26 | 14
27 | 15 43
28 | 28 | 10
29 | 33 4
3o | 31 q
3 |
37 | A 4
33| 3 b
34 | 40 4
35

i

19

MISTER MAGIC
Grower Washington Jr., Kudu KU S1 (Motown)

THE CHICAGD THEME
Hubert Laws, CTI 6058 51 (Motown)

LIQUID LOVE
Freddie Hubbard, Columbia PC 33556

TWO
Bob lames, CT1 6057 S1 (Motown)

ESTHER PHILLIPS w/BECK
Kudu KU 23 S1 (Motown)

TALE SPINNIN'
Weather Report, Columbia PG 33417

EXPANSIONS _
Lonnie Liston Smith & The Cosmic Echoes, Flying Detchman BOLI-

0334 (RCA)

A TEAR TO SMILE
Roy Ayers Ubiquity, Polydor PD B046

THE BRECKER BROTHERS
Arista AL 4037

CHAIN REACTION
Crusaders. ABC/Blue Thumb BTSD 6022

NO MYSTERY
Return To Forever Featuring Chick Corea, Polydor PD 6512

PHENIX
Cannonball Adderley. Fantasy F 79004

STEPPING INTO TOMORROW
Donaid Byrd, Blue Note BN-LA368-G (United Artists)

SUN GODDESS
Ramsey Lewis, Columbia KC 33194

MELLOW MADNESS
Quincy Jones, AGM SF 4526

IN THE POCKET
Stanley Turrentine, Fantasy F 9478

CHASE THE CLOUDS AWAY
Chuck Mangione, A&M 5P 4518

SATURDAY NIGHT SPECIAL
Norman Connors, Buddah BDS 5643

DISCOTHEQUE
Herbie Mann, Atlantic S0 1670

COME GET 70 THIS
Nancy Wilson, Capitol ST 11386

BASIE JAM
Count Basie & His Orchestra, Pablo 2310.718 (RCA)

| AM MUSIC _ _
Carmen McRae, Blue Note BN-LA4EZ (United Artists)

PIECES OF DREAMS
Stanley Turrentine, Fantasy F-9465

BECK
Joe Beck, Kudu KU 21 51 (Matown)

WHY CAN'T WE BE FRIENDS?
War, United Artists UA-LA441-G

NATIVE DANCER
Wayne Shorter, Columbia PC 33418

BAD BENSON
George Benson, CT| 6045 S1 (Motown)

PHOEBE SNOW
Shelter SR 2109 (MCA)

TIMELESS
John Abercrombie, ECM 1047 (Polydor)

SOLO CONCERTS/BREMEN, LAUSANNE
Keith Jarrett, ECM3-1035/37 (Polydor)

TAKING OFF
David Sanborn, Warner Bros. BS 2873

SUNBURST _ _
Eddie Henderson, Blue Mote BN LA464 {(United Artisis)

CRISSCRAFT
Sonny Criss. Muse MR 5068

THE CASE OF THE 3 SIDED DREAM IN AUDIO COLOR
Rahssan Roland Kirk, Atlantic S50 1674

PRESSURE SENSITIVE _ _
Ronnie Laws, Blue Mote BN-LA45Z-G (Umited Artist)

CONCIERTO
Jim Hall, CTI 6060 51 (Motown)

THE AURA WILL PREVAIL
George Duke, BASF/MPS MC 25613

FIRST CUCKOO
Deodato, MCA 491

SATCH AND JOSH
Count Basie & Oscar Peterson. Pablo 2310.722 (RCA)

THE LAST CONCERT .
Modern Jazz Quartet, Atlantic 8D 2-905
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Sports Throw Block
At Music Concerts

® Continued from page |

Bauer goes on to lament, “There
are more conventions, trade shows,
revival meetings, circuses, 1ce shows
and professional sports. Concerts
don’t get priority althouph we are
the most profitable tenants for the
facihity. We even lose shows in May
and June to high school graduation.
A top set might be available to us
and we can't play it because the hall
is booked solid.”

As would be expected. the prob-
lem 15 worst for concert promoters in
cities with a lot of sports activity and
not enough arenas in the 10,000-
25,000-scat range,

In recent vears, athletics impre-
sarios have been expanding greatly
with new teams in established sports
as well as experimental leagues in
offbeat pro team sports like tennis,
lacrosse. volleyball and soccer.

Reporting to Billboard that they
had no date trouble due to sports
competition are Marjorie Sexton of
Flonda, Frank Fried of Chicago and
Ron Delsener of New York.

Yet less than 100 miles from New
York, Philadelphia promoter Larry
Mapid finds, “We really have a lot of
uncertainty with the Spectrum here
at playofT time in the winter season,
January through March is hard. es-
pecially when there's a lot of family
shows coming through.”

Magid expects a rough date
squeeze next year when Phila-
dalphia plays host to a heavy sched-
ule of bicentennial events. “1 get

ahuul 75 Spectrum dates annually
now.” he says. “But I'm sure if | had

the hall every weekend | could pro-
mote 100suceessful concerts there ev-
erv year. Rock has made the Spec-
frum  more  moncy than
Philadelphia's world championship
Fliers hockey team.”

Magid poinis out that at least 80
percent of the nation’s top 100 are-
nas are municipally owned and thus
have a civic responsibility to offer
the public varied fare.

“What vou have to do is put in
your strongest concerts weekdays
and save the weekend dates for
weaker packages.” he says.

A related Magid peeve is the pol-
icy of many facilities to charge more
rent for rock shows, “1 got a rate
sheet from the New Orleans Super-
dome saying they want 20 percent of
the gross for rock butonly 15 percent
for other concerts,” he says, “which
means 'l never produce a Super-
dome show.”

| Unsurpassed in Quality
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Steve Wolf of Wolf & Rissmiller
in Los Angeles says, “The San Diego
Sports Arena just put in 60 volley-
ball dates and hockey is coming into
the Tucson Community Center, so
we’'ll have a harder time booking
both halls.™

The lesser availability of indoor
arenas has been a factor in causing
acts to team up in packages playing
huge outdoor stadiums this summer,
Wolf feels.

Valley Forge
A Profit-Maker

PHILADELPHIA—With a win-
ning formula of contemporary, pop
and rock names, rather than a steady
stream of Broadway stage musicals,
turning their Valley Forge Music
Fair at suburban Devon into a prof-
itable operation, Lee Guber and
Shelley Gross will continue the pol-
icy into the fall and winter season,
The 2,900-seat theater-in-the-round
s now a hardtop instead of a tent for
year-round operation. The only
slage show set for the new season is a
rerun for rock musical “Grease”
Sept. 23-28.

With bookings running from one-
nighters to a full week, already set
for the new season are Andy Wil-
lhiams with Nipsy Russell, Sept. 16-
21; Lettermen, Oct. 3-5; Paul Anka,
Oct. 13-19; Benny Goodman Sextet,
Oct. 31-Nov. 1; John Davidson with
Captain and Tennille, Nov. 17-23.

Lounge Groups
Rate Showcase

ASHEVILLE, N.C.—Talent At-
tractions booking here held a show-
case for 14 of its touring lounge
groups at the local Great Smokies
Hilton Sunda (7). Larry Phillips
plans to hold hIITIIE.:ll' showcases of
his $1.000 to $2.500 a week bands
twice yearly for talent buyers.

Syracuse
Fest: Mixed
Reactions

By HOWARD LANDER

SYRACUSE, N.Y.—The Great
American Music Fair Sept. 2 at the
New York State Fairgrounds here
apparently was an artistic success
and financial flop for promoter John
Scher's Monarch Entertainment of
South Orange, N.J. And it wasn’t the
“riot™ painted by the media, either.

James Reidy, manager of the
State Fair site of the 13-hour rock
fest. says media reports of riots be-
tween several hundred rock-throw-
ing gate crashers and state and local
police were overplayed.

Featuring the Beach Boys, Doobie
Brothers, Jefferson Starship, Stanky
Brown Group, New Riders of the
Purple Sage and America, the con-
cert was held immediately after the
Aug. 26-Sept. | run of the fair, and
drew 60,000 paid fans. Reidy claims.

“We would have preferred having
the concert at a later date, but it was
not possible because of the una-
vailability of the groups at other
times.” He also says the fair was
guaranteed 550,000 from Scher.

The promoter disputed the fig-
ures, claiming paid attendance was
about 35,000, mostly at the $11 ad-
vance price, with few on-site $15 du-
cats sold due to traffic and gate-
crashing problems, for total gross of
$375,000. He had projected a
£550.000 “break-even poinl.,” but
savs the fair guarantee was $105,000,
and talent costs were $240,000, plus
other expenses that added up to a
$175.000 loss.

“We regret the injuries to police
and other people during the mi-
shap,” Reidy says, “but the situation
was not as bad as the media led
people to believe. Only damage (o
the grounds were a few breaks in the
fence. ... We have no qualms about
Scher and were pleased enough with
the results to consider holding the
event again,” he concludes,

Girl Duo Making It
With Concert Series

By JACK McDONOUGH

SAN FRANCISCO-The public
relations team of Linda Friedman
and Joy Johnston—who presently
number among their clients Les
McCann, Kenny Rankin, Barry
Manilow, Dr. John, and John Levy
Enterprises—have joined the ranks
of concert promoters in the San
Francisco Bay Area.

Their first shows were July pres-
entations of Roberta Flack in three
different Northern California
cities—Sacramento, San Jose and
Oakland. Each show sold out and
stage production in each. due largely
to the work of Chip Monck, was ex-
tremely tasteful.

Friedman-Johnston will present
Ms. Flack twice again in the Pacific
Northwest and they will present
Kenny Rankin (in a co-production
with Boarding House owner David
Allen) at Berkeley Community The-
ater Oct. 4, and a week later they will
offer a bill of Bonnie Raitt and Tom
Waits appearing at the same site,

Friedman-Johnston hope to do
between 10 and 20 carefully hand-
packaged concerts a year. “We'd
rather be known as ‘presenters’
rather than promoters,” says Fried-
man. “We're not out to give Bill Gra-
ham or anyone else a run for their

money, We just want o present con-
certs where we have a real feeling for
the artist. And there is a lot of room
in this area for that kind of produc-
tion right between the club level and
the big concert level.

“I'm becoming aware that when
an artist plays clubs and starts to de-
velop a following, they're sull un-
committed to a concert producer.
And if you zero in on them then for
vour market you can develop a his-
tory of working with them. There’s a
gap between Graham and the clubs
and we can mine that area.”

“We just woke up to the possi-
bilities,” says Johnston. “Here we
were advising other people how to
do it and we realized that when you
do it yourself you don’t have to put
up with everyone else’s hassles.”

While they say they would want to
work with any talent that attracts
them, they feel they may have some-
thing extra to offer to women artists
and mention singers like Janis lan
and Melissa Manchester as acts they
would like 1o pursue. “I'm oriented
toward lyrics,” says Johnston, “and
there are many women writers who
say important things to me. And nat-
urally 1 tend to want to present

people I like.”

www americanradiohistorv com
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Latin Wins
OK For a
Reopening

J

PHILADELPHIA — The
Latin Casino at suburban Cherry
Hill, N.1.. one of the biggest tal-
ent buyers in the country outside
‘ Las Vegas. was given the green
light to carry on for the coming
season with the Cherry Hill City
Couneil approving transfer of a
liquor license to the theater-res-
taurant.

The management of the mam-
maoth room, trading as the New
Latin Casino, Inc., formed a new
corporation under the name
Latin Casino Corp. in an at-
tempt to ward off possible efforts
by the Internal Revenue Service
to confiscate their liquor license
and auction it off with other as-
sets to satisfy an IRS lien.

The Latin, scheduled to re-
open mid-September. owes the
Federal government more than
$2.5 million in unpaid excise
taxes for the years 1960-'64.

To satisfy the IRS claim, the
Latin management headed by
Dallas Gerson, formed the new
corporation with plans to buy up
the assets of the theater-restau-
rant, then turn over the proceeds
of the sale to settle the judgment
and reoperi the night club. The
club property, owned by another
corporation, 1s not involved.

Smsun kicks off with Jerry

{Continued on page 38)

. Mr. Kelly’s Dark; |
Casino Lights Up

By ANNE DUSTON
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CHICAGO—Mr. Kelly's, the
venerable entertainment night
spot on Rush 5t here, closed its
doors Aug. 24,

The club was sold a week later
lo BBC disco owners Doug Buf-
fone, Steve Lombardo, Bob Mar-
sico and Marty Gutilla. Sale
price for a very long term lease
was around $300,000, according
to Bob Marsico. The group plans
to remodel the house into a Euro-
pean cafe with a limited menu
and provisions for a large drink-
ing crowd, at a cost roughly equal
to the sale price.

Live entertainment policy, fol-
lowed by Mr. Kelly's since its
founding in 1953, will not be fol-
lowed by the new owners who
consider the club too small to
make such plans profitable.

Mr. Kelly's announced its clos-
ing after the final act of Gina
Vanell; S.ﬂurdav night as “tem-
porary.” Owner Paul Wimmer
reportedly had been losing
money and was facing a lawsuit
involving payment of the Pointer
Sisters, one of whom failed to
show during a booking. Al Wil-
son. who was to follow Vanelli,
reportedly drew no advance res-
ervations.

Wimmer also closed the Lon-
don House in January claiming
location and economy-related
WOES.

The BBC group sold a live en-
tertainment suburban club, The
Nickel Bag. a week before the
Mr. Kelly sale. They are also
building a club on four acres in
Las Vepgas. in partnership with
Paul Anka, for a May 1976 open-
ing.
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E verything Wrong At
Jersey Fairgrounds Bash

By MAURIE ORODENKER

TRENTON, N.J.—“Never again
at the fairgrounds,” is the way Rich
Fuller sums up his promotion of
what was billed Aug. 24 as “The

Only Major Outdoar Rock Concert
Of The Summer Season.”

And it's the same sentiments
voiced by John Bojarski, police chief
of suburban Hamilton Township in
which the New Jersey State Fair-
grounds is located,

From | a.m. to midnight was
marked by violent confrontations
with gate crashers, weed smokers,
beer and wine guzzlers, nude swim-
mers, and at least 16 persons taken to
area hospitals for drug overdoses.

Over 100 security guards, 22
lcashed guard dogs and 35 wownship
police held the fence apainst gate-
crashers for several hours, They fi-
nally gave in to the barrage of trash,
garbage and empty cans and bottles
thrown at them, and several thou-
sand eventually crashed the gate.

The show, promoted by Hollow
Moon Concerts, headed by Fuller
and based in nearby Levittown, Pa.,
attracted some 14,000 persons. Tick-
¢ts were 36 in advance and $8 at the
pate, and advance sale was light, Ac-
cording to Fuller, their concert
budget of 570,000 was recouped
with a httle profit left over. Fuller
say$ his firm will continue to pro-
mote concerts at War Memorial in
Trenton during the regular season.

In order to get permission to stage
the concert, Hollow Moon and

George A, Hamid, Jr., president of
the fairgrounds, agreed to limit
ticket sales to 20,000, which is the

(Continued on puge 18)
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Ohio, September 7:
Hyannis, Mass., September B8:
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Ft. Smith, Ark., October 23: In-
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Cleveland, Ohio, November 11.
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Q'JAYS,
EDDIE KENDRICKS
MOMENTS,

DRAMATICS
Forum, Los Angeles

How do you select the best performed tune of
a concert given by the 0'lays when all tunes
were performed to perfection?

The 0'Jays drew cheers, tears, stomps, ap-
plause and dancing in the aisles as they enter-
tained a capacity crowd Aug. 30.

They raced onstage to a barrage of criss-
crossing spotlights in super shck white rhine-
stoned suvits singing, “MNow That We've Found
Lowe."

A medley of "One Hundred And Ninety Two,”
“Try To Get Down,” "This Air | Breathe,”
“Deeper In Love,” “You're My Sunshine”
“Who Am |I" ended with what seemed lo be
everyone's favorite, “Love Train."

From the “0'Jays Live In London” album
came "“Wildflower” which was sensational, but
then so was their rendition of "The Ghetto.”

Eddie Kendricks, the special guest attraction,
preceded the 0'Jays with an impressive show.
Bul even more impressive were his two female
backup singers. While watching Kendricks per-
form, the single thought uppermost in my mind
was, “the thin man strikes again.”

Kendncks relied heavily on his days with the
Temptations by including a medley of “Just My
Imagination,” “The Way You Do The Things You
Do,” “I'm Gonna Make You Love Me" and “Get
Ready.” He had the audience jumping with
“Shoe Shine Boy,” “Keep On Truckin" and
“Boogie Down,"

The Moments and Dramatics cannot be over-
looked as they pleased the crowd with their
smooth choreography and flashy costumes,
which were both done with taste and care.

The women in the audience seemed to have a
field day as they swooned to the Moments'
“Sexy Mama," “Girls,” “"Love On A Two-Way
Street” and “Look At Me, I'm In Love,” while
the Dramatics were al their peak singing "Me
And Mrs. Jones.” JEAN WILLIAMS

MAIN INGREDIENT
JACKSON FIVE
Westbury Music Fair, New York

An opening night audience Aug. 27 greeted
these two dynamic groups with the kind of easy
chair enthusiasm usually reserved for a favorite
television show.

Despite the audience's lack of demanstrative
enjoyment the Main Ingredient laid it on them
thickly and slickly. When not paying homage to
every soul act routine in the book the three vo-
calists managed some line, smooth harmonies
on tunes like “Just Don't Want To Be Lonely,”
“Rolling Down The Mountainside™ and the great
“Everybody Plays The Fool." Without the feed-
back that customarily accompanies their show,
the usually distinctve Main Ingredient could
hardly be faulted for falling short of the type of
performance for which they are well known.

If the audience was stiff for the opening Main
Ingredient they were simply frozen with delight
at the Las Vegas revue of the lackson family.
The cute and talented Jachsons danced and
sang nonstop through 10 songs in their hour-
long set with the best results coming from hits
like “ABC,” “Rocking Robin" and "Dancing Ma-
chine.” The production numbers on "“Sing, Sing,
Sing" and a medley of sophisticated ballads
work on cuteness and the lacksons' well-pol-
ished stage prasence.

The dispanty between the Jacksons' ages and
the material they perform can frequently lead to
discomfort. The polish that makes many of their
numbers appealing can be strained and unnatu-
ral at times. One can't help wondering if they
would not be more comfortable in front of a sea
of screaming teens doing the music that estab-
lished them in the first place. LAWRENCE FROST

GRAHAM
CENTRAL STATION
COMMODORES
JONESES
Felr Forum, New York

Larry Graham took New York by storm Aug.
30 with a new hairdo, 2 new drummer, same
fine new material and some newly-acquired
polish, With all these new things going for them
Graham Central Station has finally become
the exciting, powerful band that bassist Graham
has deserved since he parted with Sly Stone.

New drummer Gaylord Birch is a welcome ad-
dition as he shores up the group's weakest spot
in the past, and it took no time at all for Birch to
live up to his nickname “Lightening.” The band
did most of the material on its new Warner

Brothers album “Ain't No Bout A Doubt It" and
the songs were consistently fine throughout
with "l Can't Stand The Rain" and "It Ain't
Nothing But A Warner Brothers Party” standing
out in live performance. The former song is a re-

Talent In Action

make of a two-year-old Ann Peebles hit while
the latter is a six-minute commercial for the
record company. Graham had the crowd stand-
ing on its feet from the moment he walked on
stage till the time he left and he s likely to have

that effect on crowds for some time to come.
Also bringing the crowd to its feet were the
Commodores, one of the better-kept secrets in
the soul world. The band is made up of six ex.
tremely competent musicians who all sing and

transmit an exciting stage presence. The band's
live act is well-constructed and professional and
it managed to survive a long series of technical
snafus that plagued the set.

(Continued on page 36)

Orlando
and

Dawn?

une in and see.
Wednesday. September 10
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For further information contact Fenneth Kolman C17=738=6410.
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Talent

STEPPENWOLF
GENTLE GIANT

The Garden, Boston

Steppenwolf returned to offer Aug. 16. the
same hard-driving rhythm and domineering vo-

® Continwed from puge 35
Opening the show were the Joneses a group
that has undergone numerous personal changes
which were all apparently for the worse.
ROBERT FORD JR.

Talent In Action

cal formula which produced success earher in
its career.

Steppenwolf's staging was eye-catching, uti-
lizing the non-visible amplifier idea, along with a
black sectional backdrop with the band’s logo
affixed to the center. The onstage lighting was

adequate and offered an impressive appearance
for its big "60s hit "Born To Be Wild."

John Kay's vocals seemed up to par, at least
he still possesses that harsh powerful voice with
the ability to maintain good control. Howewver
the musical arrangements seem to be overly

“If | have to go to New York,

| want all of it.

much worls.

Except when | get there.

Boy, do | complain when | have
fo go to New York on business. It's
a hassle and a grind and too

Then for the week, | always wish that |

lived there.

| can always find some little “chafchka” from
Design Research or Georg Jensen to bring back

and show off.

| have my secretary book my room in The
Biltmore. If | have to go to New York, | want all
of it. And at The Biltmore, even up in my room,

| know I'm in New York.

Once | had to stay in one of those big, chain

hotels that could be in
any city in the country
and probably is.

Then you should
have heard me.

The Biltmore

43rd & Madison
(800) 221-2690. In New York State, call
(800) 522-6449. In the city 683-6620.
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cluttered. It was like the guitar and the key-
boards were both fighting for lead positions in
each number, When Kay added his second gui-
tar, this only seemed to multiply the confusion.
Even the bassist and'the drummer did not offer
a solid enough foundation to pull the band
through. As an end result, it was quite hard try-
ing to tell one song from anather. "

If the band is to make a comeback, it should
aveid poor sounding theaters, acquire a more
adequate distortion-free sound system, and pro-
vide cue cards for the almost blundering
spotlight team.

Gentle Giant opened with some of the same
sound problems that plagued Steppenwolf.
However, Gentle Giant proceeded to a tightly
coordinated set with almost mechanical perfec-
tion. Engaging in “medieval rock,” each mem-
ber, aside from their normal instruments pro-
ceeded with recorder solos and participated in a
percussion number, Their set featured the title
from their current Capitol album “Free Hand.”
The set lasted only 40 minutes and the band
was not permitted an encore. PATRICK GRIFFITH

JESSE COLLIN YOUNG
EMMYLOU HARRIS
Greek Theatre, Berkeley

Jesse Colin Young received a hero's welcome
at this Aug. 16 outdoor show which drew 6,300
who were treated to well over an hour of the spe-
cial Young mixture of profound sweetness and
goodtime funk designed to show, as one of his
songs puts it, that “There ain't nothin' wrong
with us that a good T-bone shuffle won't cure.”

Young opened with an Owafion acoustic
backed only by a conga and then did a beautiful
version of “Peace Song,” which was all the more
powerful for having been done solo.

Jesse's band came out for “Sugarbabe” and
remained for the rest of the set, which included
“Songhird,” "Song For Julie,” a long, cooking
version of “Mmss Hesitation," “Before You
Came" and “Ridgetop.”’ He was accompanied by
his usual players, except for David Hayes who
replaces Kelly Bryan on bass.

Jim Rothermel was outstanding all day, add-
mg flute to “Songhird” and “lulie,” soprano sax
and clarinet to "Hesitation" and embellishing
“Ridgetop" with a tenor intro, Pianist Scott Law-
rence was his usually ebullient self, taking a solo
on “Jambalaya” and adding some Band-like cal-
liope carnival sounds to a Cajun number Lhat
Young referred lo as “alligator roller-skating
music.” Young's wife Julie sang also on “Julie,"
but her voice added nothing to the song.

Encores were “Six Days On The Road,”
“Light Shine," and the youth anthem, “Get To-
gether.”

Emmylou Harris, last reviewed here in May,
opened. She had with her a slightly different Hot
Band, having lost James Burton and Glen Hardin
to Elvis. Behind her were Rodney Pearl, Emory
Gordy, Hank De¥ito and Bobby Warford. She did
several tunes this writer has not heard from her
before—a love song, “Till | Can Gain Control
Again,” thal was an absolute chiller; and a pas-
sionate and moving version of the mystically
apocalyptic “Lord's Burning Rain."

JACK McCONOUGH

STEVE GOODMAN
RAUN McKINNON
Other End, New York

After years of songwriting and traveling from
club to club, Steve Goodman has emerged as
one of the most importani folk artists of the sev-
enties. His special brand of wit and wisdom are
combined in his material and Aug. 25 he showed
an SRO audience all there was lo know about
performing. He is a true professional in his stage
presence and displayed this more than once
during the set. When a guitar string broke dur-
ing his humorous “Door Number Three' he con- |
tinued to sing the song a cappella until another
guitar was broughl onstage.

As for the quality of his performance, it was
supert from start to fimish with great pacing.
Whether he's singing the country-oriented “She
Didn't Even Call Me By My Name" or the tradi-
tional English-sounding a cappella “Penny
Evans" about a Vietnam war widow, Goodman is
in his own major league.

It's important to note that Goodman's accom-
plishments lie in more areas than songwriting.
He &5 also a fine Flatt picker with an adepiness
for jazz and country, a wonderfully spontaneous
comedian and & stirring vocalist. Oddly enough,
the sound he gets as a solo musician is often-
times bigger and fuller than some artists with a
full entourage.

Opening was Ms. Raun McKinnon, and if

(Continued on page 38)
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Jersey Rock Fest
Brings Complaints

® Continued from page 34

equivalent to the seating capacity for
rock concerts at the Spectrum in
nearby Philadelphia. They also
agreed to restrict advertisting o the
Trenton area to keep crowds down,
although police complained there
were many cars with out-of-state li-
cense plates. While the fairgrounds
were officially opened at 9 am.
many arrived the night before to
lake advantage of overnight camp-
ing.

In face of the lesser names offered,
turnout was considered very good.
Headliners were Areosmith, Slade,
Nils Lofgren. Poco, Mahogany Rush
and Kingfish.

Rock concerts had been banned at
the fairgrounds two years ago after
an Allman Brothers concert brought
an unexpected invasion of 60,000
rock fans to the fairgrounds. Last
year, a proposed show by the Jack-
son Five was rejected by the town-
ship as potentially attracting the
“wrong sort of crowd.”

The same reason was given earlier
this summer by the mayor of Atlan-
tic City, N.J., when a promoter
sought to use the resort’s Convention
Hall for a Jackson Five concert.
Township police chiel Bojarski says
he will oppose all future concerts at
the fairgrounds.

Talent
" In Action__

® Comtinued from page 36

there was even a performer more ready and de-
serving of a record deal, then they must be hid-
ing. She is a fine vocalist who can sing bluesy,
jazzy with a touch of scat or even straight folk,
without losing her own distinct identity. Besides
all of that, she can really play acoustic guilar,
and with the help of a bass and conga, she has a
very different and refreshing approach.

JIM FISHEL

| Signings

Buffy Sainte-Marie to ABC. She has pre.
u-tnuslgr been on Yanguard and MCA.

Sons of Champlin fo Ariola. The label has
taken over refease of the veteran San Francisco
group's independently released single and al-
bum,

lazz saxophonist Robin Kenyatta to Stepehn
Metz Ltd. for personal management. ... Rock
guitarist Ted Nugent, former leader of the Am-
boy Dukes, lo Epic Records. ... Soul singer
Johnny Taylor to Columbia Records. coming
from Stax.

Stephen Sinclair to Lee Kramer Productions
for management.

TOP QUALITY

8X10
q—- PRINTS

LITHOGAAPHED ON HEAVY OLOSS STOCK

by

BLACK & WHITE Bx10s
500—-525.00 1000-$38.00
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1000—%200.00
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ZZ Top: "Little ole' band from Texas' quietly sets new attendance records
cross-country as well as making platinum albums of funky rock 'n’ roll.

ZZ Top: Big Draw
Except In New York

By JIM FISHEL

NEW YORK—What's one thing
the Rolling Stones, Elvis Presley,
Leon Russell and Led Zeppelin
would probably rather not have in
common? Each of them has had con-
cert attendance records shattered by
the “little ole band from Texas.” ZZ
Top.

Besides being one of the bigger
current record sellers with each of
their first four LPs scoring gold
status and platinum, the blues-rock
trio has become one of the country's
biggest concert draws.

During the last 12 months, several
long-standing boxoffice records
were shattered by the band. On Sept.
23, 1974, ZZ drew the largest crowd
ever to attend a single event at the
Long Beach (Calif.) Arena, eclipsing
the previous mark set by the Rolling
Stones.

On June 9, 1974, ZZ drew the
largest crowd ever assembled in
Nashville to the State Fairgrounds,
breaking the record held by Presley.

On July 3, 1975, ZZ assembled the
largest crowd ever in Tulsa for a
single concert at the State Fair-
grounds, shattering the record set by
Russell in his home town,

On July 26, 1975, ZZ pulled in the
largest crowd ever assembled in
Mew Orleans for a single concert at
the City Park Stadium, breaking the
record of Led Zeppelin.

On Sept. 1, 1974, ZZ drew the
largest crowd ever assembled for a
musical event in the state of Texas,
at the Memorial Stadium in Austin,

On. Aug. 2, 1974, ZZ assembled
the largest crowd ever in Little Rock
at Barton Coliseum,

On July 4, 1974, ZZ drew the larg-
est crowd ever in Birmingham, Ala.,
at the Tarrant Convention Center.

And yet the group continues to
tour about 10 months per year.

Billy Gibbons on guitar, Dusty
Hill on bass, and Frank Beard on

drums are one of the few bands that
continue to thrive playing to capac-
ity audiences.

“I really look forward to playing to
the masses, because when we per-
form we try to play to the people up
front as well as those in the rear
rows,” (ibbons says.

Hill adds that if the group didn’t
play to large audiences in the largest
possible facilities, then there would
be many people who didn't have a
chance to see them perform.

“1 would like to drop by the clubs
sometimes and sit in with other per-
formers, but we never really have the
time, because we're constantly tour-
ing the country,” he says,

One of the odd things about the
concert success of ZZ Top is their
lailure to crack the New York con-
cert market with any kind of draw-
ing power. While they draw throngs
in almost every other city across the
country, there has been a resistance
to them in the Big Apple. Several
months ago, the group had problems
filling the 4,500-seat Felt Forum.

“We just keep touring in most of
the cities several times each year and
our name is still growing, so we geta
lot of radio play,” says Gibbons. “In
New York our product hasn’t re-
ceived as much airplay.”

There are plans in the works for a
tour of Europe, where the group’s
records are beginning to climb
steadily on the charts.

Latin To Reopen

® Continwed from page 34

Butler and the O'Jays, Sept. 11-21,
followed by Vic Damone and Pat
Henry on Sept. 22 for a week. Also
set are Joey Heatherton and Henny
Youngman, Oct. 6-12. Sandler and
Young with Myron Cohen, Oct. 13-
16; Freddie Prinze, Nov. 24-30; and
Joel Grey, Dec. 1-7.

Tulsa State Fair Junks
Big Name Concert Talent

By RICHARD FRICKER

TULSA—Because of massive fi-
nancial losses last year the Tulsa
State Fair, which consistently draws
one million persons, has dropped
headline concert entertainment. Da-
vid Stene, coordinator of events,
says last year they lost $17,000 after
booking a Midnight Special Show
and four country acts at a cost of
$116,000.

Only one show. Charley Pride/
Ronnie Milsap paid for itself during
the 1974 fair. Cost of that show was
placed at $35,000. Other acts booked
last year were Charlie Rich, costing
$35,000, Marty Robbins/Ray Ste-
vens, costing $15,000 each and the
Midnight Special featuring Fats Do-
mino/the Coasters/the Four Sea-
sons costing $16,000.

This year the fair will revert to 115
only consistent money maker, the
[ce Capades.

Replacing concerts will be rodeo
and free shows by Ace Trucking
Company,

Stene notes that high prices de-
manded by entertainers and current
economic conditions make concerts
no longer profitable. Fairgoers, ac-
cording to Stene, are demanding
more than 45 to 90 minutes enter-
tainment for the price of a $6 or §7
ticket,

Stene also says that even during a
good year concert acts added only
about §15,000 to fair revenue which
could easily be overriden by addi-
tion of the rodeo. The fair runs from
Sept. 26 to Oct. 5 this year.

wwWw americanradiohistorv com

Discos

Clubs Breeding New Mode
Of Custom Installations

LOS ANGELES—The increasing
trend to high-end components and
burgeoning professional hi i appli-
cations such as discos is creating a
new business—custom installations.
Ready for it is Creative Audio, oper-
ated here by ex-Pacific Stereo staff-
ers.

Actually, Michael Mulne, 25, had
a store and was a manager of a Pa-
cific Stereo outlet, and partner Brian
Edwards, also 25. also comes from
Pacific Stereo. Steve Gorman. the
sales magpager for Creative, 1s also
from the-CBS-owned chain, and of

four installation experts working
with Creauve all but one are from
Pacific Stereo, Gorman indicates.
Examples of installations range
from Vidal Sassoon beauty shops to
private home set-ups for Sly & the
Family Stone, Gorman claims. So
far, the Second Story has been the
most prominent disco for Creative
Audio. The firm is also doing a 100-
foot boat at Marina Del Rey,
Typically, installations range in
total price from $400-57.000. “It av-
erages $200-3500 a room, though
(Continued on page 46)

Chicago’s New Showroom

® Continwed from page |

The showroom concept was
brought to life by three area disco
veterans: Rufus Smith, president of
Disco-Chicago; Wayne Tignor,
president of Focus Lighting, and
Lee Windmiller, president of Wind-
miller Sound.

A full range of services will be
available through the showroom
such as design and coordination of

Uncle Sam'’s

® Continued from page 3

the most ambitious expansion in its
eight-year history. Savicas won't re-
veal where they'll be.

“We carefully investigated the
first eight or nine applications we
had for franchises. The applicants
didn't measure up to our standards.
Somewhere an important asset was
lacking. So we dropped the idea and
decided to continue to grow on our
own,” Savicas reports.

He admits that the selection of
new records 15 more sophisticated
than a year ago. He will not reveal
details. Pete Lancelotti of Syracuse
has been appointed national pro-
gram director. But he gets plenty of
input from managers cross country.

The new outlets are in Lincoln,
Davenport and Knoxville. The Ten-
nessee campus town boasts the larg-
est operation yet. The 25,000-
square-foot building houses an
8,000-square-foot Barney Google's,
the lounge adjoining all Uncle
sam'’s, which 1s the monicker for the
dancery area.

American Scene’s romance with
live appearances by record acts has
cooled greatly. Savicas found the
draw of name acts was inconsistent.
“We lost money on some of the acts
we used, We didn’t find the special
appeal we thought they'd have to
bring in new customers. Now we use
local acts. They work out well. We
use them occasionally. They are
carefully selected for local draw.”

Houston is completely housed in a
new building of 14,000 square feet.
Savicas terms it one of the chain's
finest operations,

Bob Kelly, a former manager for
the chain, put American Scene into
the concert promotion business a
year ago. An experiment that began
in Memphis has burgeoned into
Mid-South Concerts, Memphis.
Kelly is promoting in a series of
towns near Memphis.

The new affiliate’s success encour-
aged John Keate, president, and the
three Fraser brothers, who origi-
nated the chain, to join with the
management of Philadelphia’s Elec-
tric Factory, who operate a club as
well as promote, in booking contem-
porary and pop music acts in Cin-
cinnati’s new Riverfront Coliseum,
starting this fall.

rooms, disk jockey training and sup-
ply, record service, advertising pro-
grams, and design, installation and
service of lighting and sound.

“A customer will be able to walk
in with a floor plan and walk out
with a complete room of profes-
sional quality,” says Wayne Tignor.

Equipment on display includes
turntables, mixers, tape decks,
speakers, computerized dance
foors, projectors, chaser lights, la-
sers, light control consoles, and gim-
micks such as mirror balls, foggers,
follow spots and bubble machines,

Equipment is chosen for a modu-
lar concept o minimize service
problems. Any section can be re-
placed with a new unit on a next-day
basis, with the faulty unit shipped
back to Chicago for servicing, says
Tignor.

The custom sound systems will in-
clude a fault control system de-
signed by Windmiller to prevent
down time. The control can be
added to commercial sound systems.
A total system with tape recorder,
turntables, cue system, two ampli-
fiers, four speakers, fault control and
wiring will cost from $4,000 to
$10,000 and includes six months'
servicing. The showroom will even-
tually have four basic sound system
choices installed.

Manufacturers represented in-
clude Technics, TEAC, Sound-
craftsman, Dynaco, Crown, JBL,
Professional, Electro-Voice, BML,
Shure, Stanton, Meteor, Digital, Di-
versitronics, Halo, Maytronics, Cos-
mic Lighting, He & She, Rosco and
Advent,

Besides the Advent video projec-
tor system, negotiations are being
made with Sony and Muntz for their
video projector systems. Video-
cassette recorders and players will be
included at a later date, to cater to
the growing trend of using video-
cassettes of groups, and for color ef-
fects such as color bursts and color
reversals on video monitors.

4 Dimples To Open
In Next 30 Days

NEW YORK-Emerson’s Dim-
ples disco chain opens four new
units in the next 30 days, according
o Ron Jenkins, music coordinator
for the firm.

The additional discos will bring
the chain’s outlet total 10 25, cov-
ering nine states and the District of
Columbia,

The coming Dimples and their
opening dates are: Glen Bumnie,
Maryland, Monday (15). Newtown
Square, Pa., Monday (15); Fred-
erick, Md., Sept. 25 and Parsippany,

N.J., Oct. 15.

Reportedly, the firm is also plan-
ning to convert its in-house news-
letter into a consumer publication.
The newsletter 15 now distributed
free to the chain’s disco customers.
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NEW YORK-Discos definitely
mean record sales to Bob Reno,
president of Midland International,
an RCA-distributed label in busi-
ness for slightly over a year now,

Eight of the eleven titles (three
LPs and eight singles) in the label’s
young catalog are geared tloward the
discos and, while Reno plans to
broaden the firm’s musical involve-
ment, expect more and more dance
tunes to follow.

In fact, Silver Convention's new
single, “Fly Robin Fly,” ships this
week and "“I'm In Heaven™ by A
Touch Of Class is due out in two
weeks,

The label’s disco involvement all
began, says Reno, with the release
several months ago of Carol
Douglas’ "Dector’s Orders” single.
“Early sales reports had some
100,000 units sold locally and we
couldn’t understand it, especially
being that there were just two radio
stations on it at the time.”

The answer, continues Reno, was
the excitement generated at the club
level and its impact on retail sales.
He says that the record eventually
sold some 300,000 units here and
close to 900,000 units nationally.

While radio played a key role in
boosting sales afler the initial retail
breakthrough, Reno admits that he
still isn’t sure what makes a good
disco record become a good song for
radio. Helping to confuse the issue

By JIM MELANSON

for him, he says, is a Silver Conven-
tion single, “Save Me" which re-
portedly sold some 80,000 units here
but was never picked up by radio.

While the song may have never
made it on radio, Reno is quick to
say that he feels that it paved the
way for the group’s latest album. He
states that it's been on the street four
weeks now and has passed the
100,000 units sold mark,

One key difference seen by Reno
between radio and discos is that
“mood” of a record without heavy
rehance on lyrics can be all-impor-
tant at the clubs. “Radio has to offer
more than just a mood,” he says.

As for servicing discos with prod-
uct, Midland employs 12 independ-
ent promolers around the country
and close to 300 clubs in all are pro-
vided with product. Some 200 of

LISCOS——

AIRPLAY NO FACTOR

Success Of Young Midland Inti
Operation Attributed To Clubs

|

them are handled through the
Record Pool here.

The disco push is always above
and beyond the more traditional
promotion tactics, continues Reno.
He stresses that the label could never
have a Top 10 record without the ef-
forts of RCA in the feld.

The extent of the disco market for
Midland? Reno says that the com-
pany has very little success “west of
the Rockies.” He sees practically all
of the action from discos coming
from such cilies as Boston, Phila-
delphia, Washington, D.C., Miami,
and New York.

And, like many others in the busi-
ness, Reno is hesitant to predict just
how long discos will play a valuable
role in selling records. He does state,
though, that he sees an “upward
trend” in the disco market for “at
least another year.”

Club Dialog

By TOM MOULTON

NEW YORK—Gloria Gaynor's album, out only
a week, jumps to the top of the audience re-
sponse listing here, marking the first time since
this column's inception that any record has
taken the No. 1 spot in so short a time. Word
from a number of disk jockeys, including Hector
LeBron (Limelight), Walter Gibbons (Qutside
Inn), Tany Smith (Barefoot Boy) and Frank Stn-
velli (Alley), is that the medley side of the LP
instantly fills the dance floor.

Ms. Gaynor also heiped her own cause with
the local Dls by autographing some 200 albums
for early distribution to the spinners,

Looks like there's a new trend on the scene -
oldies from the forties and fifties updated and
arranged for today's dancers. Already, such fa-
vorites as “Brazil,” "Caravan,” “What A Differ-
ence A Day Makes” and "How High The Moon"
are scoring with discogoers.

(Continued on page 64)
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Melody Song Shops
(Brooklyn, Queens, Long Island)
Retail Sales

This Week
1 FLY, ROBIN, FLY /I LIKE IT—Silver
Convention—Midland Intl (LP)
2 MESSIN' WITH MY MIND -Labelle—Epic
{LP version)
3 NON-STOP-B.T. Express—Roadshow (LP)

4 TO EACH HIS OWN—Faith, Hope And

Charity—RCA

5 DO IT ANYWAY YOU WANNA—People's
Choice-TSOP

6 DREAMING A DREAM—Crown Heights
Affair—De-Lite

7 BRAZIL-Richie Family—20th Century

8 FACE THE MUSIC—~Dynamic Superiors—
Muotown (LP)

9 WHEN YOU'RE YOUNG AND IN LOVE-

Ralph Carter—Mercury

10 1JUST CANT MAKE IT (Without You)-
Philly Devotions—Columbia

11 SUMMER OF 42—Biddu Orch,—Epic

12 CHEER UP SYRUP—David And The Blue
Ties—Spigot

13 CHECKMATE./Mellow Blow—Barrabas—
ATCO (LP)

14 SALSOUL HUSTLE—Salsoul Orch,—Salsoul

15 WHERE DO | GO FROM HERE-Supremes—
Maotown (LP)

Top Audience Response In
Miami/Fort Lauderdale Discos
This Week
1 THAT'S THE WAY | LIKE IT-K.C. & The
Sunshine Band—-TK (LP)
2 FLY ROBIN FLY/1 LIKE IT—Silver
Convention—Midland Intl (LP)
3 WHEN YOU'RE YOUNG AND IN LOVE-
Ralph Carter—Mercury
4 DREAMING A DREAM—Crown Heights
Affair—De-Lite (Disco version)
5 PEACEPIPE/GIVE IT WHAT YOU GOT-B.T.
Express—Roadshow
& WHAT A DIFFERENCE A DAY MAKES/One
Night Affair—Ester Phillips—Kudu (LF)
7 (i You Want It) DO IT YOURSELF—-Gloria
Gaynor—-MGM
8 BRAZIL-Richie Family—20th Century
9 THIS WILL BE—Natalie Cole—Capitol
10 [T ONLY TAKES A MINUTE=Tavares—
Capitol
11 SUMMER OF 42—-Biddu Orch.~Epic
12 TO EACH HIS OWN/Mellow Me—Faith,
Hope And Charity—RCA (LF)
13 SALSOUL HUSTLE—Salsoul Orch.—Salsoul
14 DANCE, DANCE, DANCE/Rain 2000—
Calhoon—~Warner/Spector
15 WHO LOVES YOU—Fodr Seasons—Warner
Bros.

Top Audience Response
Records In N.Y. Discos
This Week
1 CASANOVA BROWN/DO IT YOURSELF/
HOW HIGH THE MOON (Mediey)—
Gloria Gaynor—MGM (LP)
2 FLY ROBIN/1 LIKE IT=Silver Convention—
Midland Intl (LP)
PEACEPIPE—B.T. Express—Roadshow
IT ONLY TAKES A MINUTE-Tavares—
Caprtol
BRAZIL-Richie Family—20th Century
WHEN YOU'RE YOUNG AND IN LOVE-
Ralph Carter—Mercury
7 HOOKED FOR LIFE-The Trammps—
Atlantic
8 DO ITANYWAY YOU WANNA-People's
Choice—TSOP
9 MESSIN' WITH MY MIND-Labelle—Epic
10 YOU SET MY HEART ON FIRE-Tina
Charles—Columbia (vocal & inst.)
11 1JUST CAN'T MAKE IT (Without You)—
Philly Devotions—Columbia
12 SUMMER OF 42-Biddu Orch.—Epic
13 CHECKMATE/MELLOW BLOW—Barrabas—
ATCO (LP)
14 WHAT A DIFFERENCE A DAY MAKES -
Esther Phillips—RKudu
15 TO EACH HIS OWN-Faith, Hope And
Charity—RCA

ol A

Colony Records (New York)
Retail Sales
This Week

1 SUMMER OF 42—Biddu Orch.—Epic

2 WHEN YOU'RE YOUNG AND IN LOVE-
Ralph Carter—Mercury

3 SALSOUL HUSTLE-Saisoul Orch.—Salsoul

4 (1f You Want It) DO IT YOURSELF-Gloria
Gaynor—MGM

5 DO ITANYWAY YOU WANNA—People’s
Choice—TSOP

6 SUPERSTAR REVUE-The Ventures—UA

7 FLY ROBIN FLY /I LIKE IT—Silver
Convention—Midland Intl (LP)

& TO EACH HIS OWN-—Faith, Hope And
Charity—RCA (LP)

9 NON-STOP-B.T. Express—Roadshow
10 LOVE POWER-Willie Hutch—Motown

11 DREAMING A DREAM—Crown Heights
Affair—De-Lite

12 BRADIL-Richie Family—20th Century
13 NEED YOU-Harlem River Drive—Arista
14 GETREADY FOR THIS—Revelation—RS0

15 HEADLINE NEWS—Carol Douglas—Midland
Inti

Top Audience Response Records
In L.A./San Diego Discos

This Week
1 PEACEPIPE-B.T. Express—Roadshow
2 HOLLYWOOD HOT—Eleventh Hour—20th
Century
3 DREAMIN' A DREAM—Crown Heights
Affair—De-Lite
4 DO IT ANYWAY YOU WANNA—People's
Choice-~T.5.0.P.
5 BRAZDIL-Richie Family—20th Century
6 (if You Want It) DO IT YOURSELF—Gloria
Gaynor—MGM
7 FIGHT THE POWER—Isley Brothers—T-
Meck
8 FOREVER CAME TODAY—Jackson 5-
Motown
9 CHINESE KUNG FU-Banzaii —Scepter
10 MESSIN'WITH MY MIND—LaBelle—Epic
11. BOOGIE DOWN U.S.A.—Peoples Choice—
15.0.P,
12 THAT'S THE WAY | LIKE IT-K.C. & The
Sunshine Band—T.K.
13 TS ALRIGHT (LP}—LGraham Central
Station—Wamner Bros.
14 FAME-David Bowie—RCA
15 WHAT A DIFFERENCE A DAY MAKES—
Esther Phillips—Kudu

Downstairs Records (New York)

Retail Sales
This Week
1 MESSIN' WITH MY MIND—Labelle—Epic
(LF)
2 YOU SET MY HEART ON FIRE—Tina
Charles—Columbia (vocal & inst.)
3 NOBODY LOVES ME LIKE YOU DO DO-
Jeanne Burton—Cotton
4 CARAVAN/WATUSI STRUT-Deodata—MCA
(LP)
5 (1 You Want It) DO IT YOURSELF~Gloria
Gaynor—MGM
6 CHEER UP SYRUP—David And The Blue
Ties—Spigot
7 TO EACH HIS OWN-Faith, Hope And
Charity—RCA
8 DO ITANYWRY YOU WANNA—People’s
Choice—TS0P
9 SUPERSTAR REVUE—The Ventures—UA
10 SALSOUL HUSTLE-Salsoul Orch.—Salsoul
11 HOOKED FOR LIFE-The Trammps—
Atlantic
12 1JUST CANT MAKE IT (Without You)—
Philly Devotions—Columbia
13 SUMMER OF 42—Biddu Orch.-Epic
14 ONE MORE RIDE—Merry Clayton—0de
(LP)
15 FLY ROBIN FLY /1 LIKE IT=Silver
Convention—Midland Intl (LF)

Peter Frost's Disco Sound Of Canada Retail Sales

This Weak
1 DO ITANYWRY YOU WANNA— People's
Choice—~TSOP (U.S. Impart)

2 BRAIIL- Richie Family—Abel

3 7O EACH HIS OWN- Faith, Hope And
Charity—RCA

4 (ONEWAY STREET— Bechet Brown—RCA
5 PUERTO RICO- Pinkies—Fhillips

This Week
6 SUPER JAWS—Seven Seas—RCA

T SOMEBODY'S GOTTA GO~Mike And Bill -
Arista

& LEAVING THE GOOD LIFE BEHIND—Phylhs
Hyman—Private Stock (U.S. Import)

9 GIMME SOME—Jimmy Ba Horne—RCA

10 (I You Want It) DO IT YOURSELF—Gloria
Gaynor—MGM
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The Colorado music scene
has grown considerably stronger during the
year since Billboard first visited the Rockies for one of the
magazine's most successful and satisfying special reports ever.
The flowering promise of a new world-quality music industry center in Col.
orado is noticeably closer to full reality this year.
This was the theme that quickly emerged when Billboard Talent Editor Nat Freed-
land, Country Editor Bill Williams and Talent Coordinator Bill Moran converged on Colo-
rado for the second Billboard special.

In the summer of 1975, Colorado music seemed like a healthy mountain stream just awak-
ening to its finest season after being frozen through a cold, hard winter. The economic slowdown
had rolled through Colorado during the preceeding months, but its effects were clearly starting to be

shaken off.

During the frost of recession, several of the more visionary Colorado companies reported on last year
disappeared from the scene. Their financial and management structures were not sturdy enough to
weather the economic freeze, even though their creative concepts and goals were exciting and feasible.

By contrast, the surviving firms are both adventuresome in their creativity and solid in their financial
backing. This year in Colorado there exist many more of the commercial operations necessary to make the
region a fully independent home for the production of the finest popular music.

Ownership of some previously troubled firms has passed into more monetarily responsible hands and
solidly-backed new companies have appeared in Colorade music this year.

Clearly, the biggest stories of all are the establishment of custom labels by two of the state's resident

superstars; John Denver's Windsong Records and James Guercio’s Caribou Records, distributed re-

Photos clockwise: T-Lazy-7 Ranch, Cow Palace, Aspen Music Society (School and festival scena).

spectively by recording giants RCA and CBS
Thus far all the acts signed by Caribou and Windsong are from Calorado, regional hit artists who
will now be introduced worldwide with the greatest possible backing. Denver and Guercio have
both stated that one of their prime purposes with the new labels is to discover and give max-
imum exposure to outstanding Colorado artists.
Meanwhile, more and more nationally released albums are being completely re-
corded in the fast-improving recording studios of Denver and elsewhere in Colo-

rado. Even the new governor of Colorado, made a folk music
album himself and did some of his folklore readings at the
fund-raisers headlined by his prominent supporter, _

John Denver

At !;'T'-ii -
I... 'rh oy

Among John Denver's credits this year are being a trustee
of the 25-year-old Aspen Music Festival and also the head of
his new RCA-distributed custom label, Windsong Records.

We caught up with Denver for the 1975 Billboard Colorado
special as he came into the RCA Hollywood studio for a three-
day block of recording on his upcoming album, also titled
Windsong, following the night he closed his unique week of co-
billing with Frank Sinatra at Harrah's Tahoe.

‘| finally got the nerve to do something with Frank the last
night," says Denver. ‘| waited backstage till he started to get
his drink from the piano and then | came out with a beerglass
full of milk. | told him everything was ready for our hike the
next morning and we talked about that for a few minutes. The
audience cracked up and now I'm really sorry | didn't do it ev-
ery night."

Denver feels that watching Sinatra work a cabaret was an
advanced education for him and that Bill Harrah’s hotel staff
and facilities are the finest he's worked with in his entire ca-
reer. But the high point of the entire week came at three a.m.
the closing night.

“Because of the demand for seats, none of the Harrah's
staff was allowed to see any of the regular shows, ‘‘says Den-
ver, "'So Jerry Weintraub (Denver's manager) came up with
another one of his great ideas. We did a free show for the staff
at three a.m. | did my set after Frank played for about 25 min-
utes. The showroom was filled with 1,300 people, many of

~John Denver’s Busy Life
. Still Centers In Col

them young ho-
tel workers who had never
seen Sinatra and didn't know if
they would like him or not. But Frank
Just totally charmed them and won them
over. |t was great."”
The unfortunate part of his cur-
rent schedule, for Denver, is that
he hadn't been home to Aspen
all summer. "As spon as we're
finished in the studio this week-
end I'm flying home and going
camping with Annie and Zach for a
few days,” he says. Denver was ob-
viously looking forward to a rest in the
mountains with his wife and adopted
Indian infant son,

“Because of all the great success I've been lucky enough to
have in recent years, | wanted to see how much | could do in
new creative areas without blowing my home and family,”
says Denver. 'But it turned out | bit off more than | could
chew and unfortunately some projects had to be cut. | am
anxious to finish this album right and RCA wants me to do a
Christmas album this year."

There is also a documentary nature film in Alaska that Den-

ver is excited about and will have to return to Alaska shortly
for more camerawork. Because of this he had to cancel a trip

to China he was looking forward to and curtail his planned in-
volvement in the Colorado Bicentennial Commission.

However, he will make his first concert tour of Asia later this
month. His next U.S. concert rour will be a deliberately simpli-
fied affair, compared to the shows he has been doing for the
last two summers with full orchestras, sets and film clips. “*I
want to travel with just my rhythm section and no opening act
for a while," he says.

Meanwhile, he’s excited about starting his own record com-
pany. “'It's always been my desire to learn all about everything
| could, particularly about everything connected with the mu-
sic business,” he says. ''I've been fortunate in my position, to
regularly run across great musical talent that I'll now be able
to work with and help get the recognition they deserve, As you
know, there's so much terrific music being played in Aspen
that |'ve been able to sign the town's two top bands, Liberty

www americanradiohistorv com
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and Colorado Home Brew. Windsong also has the new group,
Bill and Taffy Danoff, who co-wrote with me my first big hit
‘Country Roads.” ™

The Windsong Records concept was organized by the re-
doubtable Jerry Weintraub. Jerry's associate in Management
I, Sal Bonafede, will oversee daily operations of the label and

Denver's business manager, Harold Thau, will be president -

and financial administrator. Denver's longtime producer and
publishing administrator, Milt Okun, will be in charge of pro-
duction.

Newly hired as promotion chief for Windsong and all Man-
agement |l acts is the highly-respected Larry Douglas, who
first worked with Denver as RCA national singles director be-
fore spending several years as general manager of Mums Rec-
ords.

*| feel that Larry's arrival and the planning we've finally had
time for will really solidify the company,’* says Denver, "It's
unfortunate that we weren't really set up to give adequate
support to the first Liberty album that was pushed out tocoin-
cide with them going out on my last tour, where they got such
great reception. But | feel they will now be ready to use the
studio possibilities a lot more fully and we'll be ready to give
the best shot to all future Windsong releases."

Denver says, ‘'l have total trust in Jerry, Hal and Milt and all
the people | work with. I'm lucky to be associated with these
partners. I'm convinced that many successful artists get crazy
because of insecurity over their business associates,"
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Caribou photos by Kal Shuman

Guercio Ranch Spawns Label

By NAT FREEDLAND

Caribou Ranch's biggest news this year is the long-awaited
founding of the Caribou Records custom label, announced
with great fanfare in July at the CBS convention in Toronto.

First act signed to Caribou by James William Guercio is Ge-
rard, an 11-piece horn band with three girl singers based in
Boulder, Colorado and named after lead singer and writer Ge-
rard McMahon.

“It's having the incomparable recording facility of Caribou
Ranch that made possible our own self-contained label,' says
Larry Fitzgerald, Guercio's business partner. Fitzgerald had
just returned to the Caribou office building in West Hollywood
after a month on the road with the fabulously successful Chi-
cago/Beach Boys tour which he managed for Caribou.

Fitzgerald will be overseeing the day-to-day operations of
Caribou Records and Richard Duryea has been promoted af-
ter five years as tour manager for Chicago and the Beach Boys
to share Caribou management responsibilities with Fitz-
gerald.

Meanwhile, back at the ranch, that 3,000-acre million-dol-
lar studio Shangri-la of recording, the hits keep coming. Elton
John just finished his third consecutive album there and the
waiting list to get in continues to grow.

One of the year's most widely-reported stories about Ca-
ribou Ranch was denied to Billboard at the time by Fitzgerald.
Now he explains how the whole thing got started. | was at a
music reception in Hollywood and got into conversation with a
tip sheet publisher who asked me if we'd ever consider selling

Larry Fitzgerald, (below), business partner of James Guercio
(center outline), directs tour of spectacular recording ranch
where (insert) Elton John is seen looking pleased while record-
ing his new album as Bernie Taupin (folded arms in running
suit) chats with band members. Michael Murphey relaxes at
right.

Caribou Ranch," says Fitzgerald. **| told him if the offer was
too good to refuse | suppose we'd sell. All | meant was that
anything is for sale if the price is outlandish enough."

Sure enough, the notice
of Caribou's *impending
sale'' appeared in the tip
sheet and was widely re-
printed. There were wide
speculations that Caribou
was losing money or that
Guercio wanted to return to
the big city lights. Neither
of these is the case, of
course,

On the contrary, Caribou
mechanical operations are
smoother than ever, ac

Mountains Attract
Michael Murphey

“| moved to Colorado 18 months ago to get closer to the
wilderness,'” says Michael Murphey. “*But it's not for any of
the reasons you'd suppose. My wife Caroline has advanced
degrees in special education and she wants to start a camping
program for disturbed children from the Denver area."

Murphey is just coming off his own first big single ""Wild-
fire' although other artists have widely recorded his songs
like “'Cosmic Cowboy'' and "'Geronimo's Cadillac.' With Caro-
line and their five-year-old son Ryan, he moved from Austin,
Texas to the mountains outside the ski resort of Brecken-
ridge.

“My roots are still basically Texan, but the move came at
the right time and has been lucky for me,"" he says, Lucky is
putting it mildly, perhaps. "Wildfire'' is a cut off the first al-
bum he recorded at James Guercio's Caribou Ranch.

And, as Murphey admits, **None of my records ever sold too
well and | figured this could very well be the last album I'd ever
get to make. So | figured I'd better get in all the statements
wanted to make."

Now, Murphey has the help of both Guercio and John Den-
ver for both his wife's survival camp program and his next
Caribou album, at which Denver has promised to sing some
backgrounds.

“In Austin, all the musicians are in the progressive country
bag and after a while the competition gets too intense,’” says
Murphey. “Here in Colorado there's all different kinds of mu-
sic and the players can afford to be more cooperative.”

Murphey likes to come on at first like a country boy a bit
taken aback by the big city. But he majored in classical Greek
at Morth Texas State University, home of the nation's best
student jazz program, and then spent six years as a Screen
Gemns contract writer in Los Angeles, turning out songs for the
Monkees and the First Edition.

Bob Johnston has produced all four of Murphey's albums
on A&M and Epic. Murphey is now putting an eight-track stu-
dio into his own house, with equipment compatible to the su-
perb studio at Caribou. '*You have to book Caribou for weeks
at a time. | like to be able to tape some of my vocals in the

(Continued on page C-20)

www americanradiohistorv com

cording to Fitzgerald. Equipment is continually being replaced
at the converted-barn studio in order to keep it state-of-the-
art.

There are now two 24-track boards which can be synchro-
nized. In producing the debut Gerard album, Guercio worked
with over 30 tracks. Frank Lee, the English electronics whiz
who set up the Caribou hardware, departed this year to be a
professor of audio technology at the neighboring University of
Colorado.

Also new on the ranch this year is the emergence of the
bunkhouse gang. Guercio's two kid brothers, Jeff and Mark,
are becoming a stalwart engineering team. Particularly Jeff
Guercio, 23, is getting recognized as the superstar engineer
who worked the board for Elton’s "Captain Fantastic' and the
recent Caribou productions of Souther-Hillman-Furay and Mi-
chael Murphey. Jim Guercio is clearly grooming Jeff to take on
a producer’s role in the future.

As for Jim Guercio's superstar group Chicago, a greatest
hits collection is coming this fall. And this month the group
returns to the ranch to cut “Chicago 10" for Feb. 1976 re-
lease.

Through most of the winter, Chicago will be on their most
extensive world tour ever. They will play Mexico City and Brazil
in Latin America. Europe and Japan are also on the agenda.
Also being explored with Washington are permits for a Com-
munist Bloc tour as part of the U.S. Bicentennial year.

As for Caribou Records, tied in to already existing Caribou
management, production and publishing operations, Fitz-
gerald states it will be a selective label with no more than four
to six artists on the roster.

“What we're looking for are the kind of incredible musicians
who sometimes get lost in a large record company because
their talents must be complemented with special handling,”
says Fitzgerald.

Caribou Records wants artists it can live with for a long
time, performers they can respect both musically and person-
ally, according to Fitzgerald. " This is really an exciting oppor-
tunity for us,” he says. “With the Caribou production facilities
and the marketing strength of Ron Alexenburg and Steve
Popovich at CBS-Epic, | feel we can offer our artists the best of
all worlds."'

The label gives Caribou a new area in which to be creative,
Fitzgerald thinks. “Caribou Ranch has proven itself to be a
valid alternative to recording major albums in a crowded ur-
ban environment,” he says. 'Now we hope to make the Ca-
ribou label the same sort of thing in its own field. We want to
be in the record business all the way."

Chicago will, of course, stay on the Columbia logo, Fitz-
gerald points out. Caribou Records is out to establish itself by
making new stars.
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‘McEuen’s Aspen Dreams . . .

A Billboard Spotlight On Colorado

September 13, 1975, BILLBOARD

Bill McEuen has had his home in Aspen for nearly five years
but, as he puts it, "'Most of the time | really live in airplanes or
motels.”” The tall, lanky, long-bearded manager of the Nitty
Gritty Dirt Band would like to spend more time in Aspen’s
7,900-foot-high valley. And he feels the best way to do this is
to provide Aspen with the tools which will allow many of its
other creative residents to do much more of their work at
home.

This is the genesis of the Aspen Recording Society and As-
pen Artists, two firms which now are the corporate umbrella
for his operations. McEuen's determination and drive have
been major factors in keeping the Nitty Gritty Dirt Band clive
and growing in respect for an unusual span of ten years.

Much of this involved commuting to Hollywood to work out
plans with United Artists, which has been the Dirt Band's only
label in eight years. Now UA veteran Billy Roberts has gone
into partnership with McEuen and will handle liaison with the
record label and concert promoters while McEuen concen-
trates on his overriding interests of production and album
graphics.

The current Dirt Band album, “‘Dream,'’ which already has
a hit single in the title-cut version of the Everly Brothers oldie,
is their first recorded entirely in Colorado. The music was
taped at Denver's Applewood Studio and then McEuen did the
mix himself at a studio temporarily installed in a house out-
side Aspen.

The high-quality editing and mixing equipment looks rather
incongruous sitting all through the middle of a woodsy living
room. But this is just a stopgap. the set-up doesn't have mi-
crophones or soundproofing for live recording. It is strictly a
mixXing room.

At this point | feel | know more about the Dirt Band's mu-
sic than anybody else outside the four members of the
group,'’ says McEuen. "'l don't want anybody but me handling
the controls on the final mix from now on. | had a good bit to
learn about operating the board, so the ‘Dream’ mix took sev-
eral months to get exactly right. But we expect to get it a lot
faster in the future.”” McEuen has hired as Aspen Recording's
house engineer former Applewood staffer Richie Cicero.

This brings us to McEuen's grand design for the Aspen
Recording Society. "'l want to build a studio unused on land in
this valley that is designed especially for recording acoustic
music and classical. This facility would also have a film post-
production center. There are famous movie producers like
Bob Rafelson (*'Five Easy Pieces,” etc.) who live in Aspen and
I'm sure they'd like to be able to edit their pictures close to
home."

McEuen is currently exploring several site plans for his stu-
dio building that would be compatible with Aspen's highly ad-
vanced environmental building code. He expects to have a
proposal before the town government by the time this story
appears in print. McEuen also hopes to get permission to con-
vert an existing guest lodge outside Aspen to a live-in facility
for visitors using the studio.

“Because most of the music in this region is acoustic pick-
ing, I'd like to have the studio be the first designed especially
for this purpose, not for heavily amplified rock. We could also
provide a valuable opportunity for the great classical soloists
who appear with the Aspen Music Festival every summer.”

Preliminary designs of the studio call for as many glass
walls as possible. “People who come to the mountains to
record should be able to look out and enjoy the scenery while
they work," says McEuen. “Why shouldn't there be an al-
ternative to the closed-off studios that could be anywhere in
the world. I've been assured that it's perfectly possible today
to build a studio with lots of windows.

McEuen manages, besides the Dirt Band, tast-rising comic
Steve Martin who also lives in Aspen and Morry Manseau, the
former leader of another hitmaking McEuen group, the Sun-
shine company. He has albums in the can on both of them, as
well as a two-record set he produced for John Hartford.

Also a camera and movie buff, McEuen also has several
filmed or videotaped Nitty Gritty Dirt Band concert specials in
the final stages of editing. The latest is ““Jambalaya,” an all-
star acoustic rock get-together at the Boarding House in San
Francisco.

Yet other McEuen projects for the Aspen future include a
small-scale label like Takoma, based at the recording studio,
which would allow him to release folk rarities for a limited au-

dience. Also he eventually foresees an annual summer Aspen
Folk Festival, perhaps coordinated with the strong classical
festival series. “‘The Dirt Band sold out two shows at Snow:
mass this summer. That equals almost 30 percent of the As-
pen population. So an acoustic music festival 1s not all that

unreasonable," he says.
Hopefully. the Dirt

Band's first album at
their new Aspen stu-
| dio will be vol. Il of
their gold album,
% “Will The Circle
Be Unbroken,"
McEuen says.
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. . .Near Reality

With Music Boom

Here's the music we heard live the weekend we were in As-
pen for the 1975 Billboard Colorado special.
e The Dillards and John Hartford in a crowded concert at the
1,500-seat Snowmass Music Tent.
® A symphony concert of the Aspen Music Festival Orchestra
conducted by music director Jorge Mester, who batons the
Louisville and Kansas City orchestras the rest of the year.
e “Direct from opening on John Denver's last tour,”” Liberty,
the Manhattan Transfer-type country-jazz musical satirists
who are also the first group signed to the Windsong label of
Aspen's most famous resident. Liberty was packing them in
at the Red Onion club in central Aspen.
e A few blocks away in a renovated Victorian building is Joan
and Mead Metcalf's astonishing Crystal Palace the latest edi-
tion of the cabaret revues that have been going on nonstop
since 1957. The performers are also the waiters and wait-
resses and the show is in a class with best of Jules Monk,
“Mew Faces' or any other top Broadway cabaret fare.
@ And upstairs beneath the rococco dome of the Aspen Elks
Club building is a happily sweaty dance featuring Aspen’s
newest local star, Buck Deane and his Buckin' Strings group.
In the year the band has been together, it has broken the
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Bill McEuen's aspirations reflect in festival scene
above. At left under McEuen (outlined) are Gordon
Hardy, executive director of Aspen Music School &
Festival, and Alice McEuen. Below, comedian Steve Martin.

house record at every ski-town club it played and Deane has
the chops to become a major country vocalist nationally.

This was by no means all the music available in Aspen at the
time. A tally of the listings in the local newspaper showed no
less than 15 showplaces offering music that summer week-
end. And in the winter, all the ski lodges also offer apres-ski
music as also do many more of the town's restaurants. Buck
Deane typically has to play at two places daily to keep up with
the ski season demand.

Not bad for a town with about 16 square blocks and a per-
manent population of 8,000 in the immediate area. (It goes
up to 20,000 during the Christmas holidays.)

The point is that Aspen is considerably more than a charm-
ing Sausalito-lookalike resort town 7,900 feet high in the
Rockies. Even without the very considerable impact of John
Denver and his resident backup band, Aspen would be a most
impressive live music hotbed.

And for a town this small to boast so much musical output
1s absolutely astonishing.

Because of Aspen's jet-set appeal, free-spending tourists
have made the town a practical working base for dozens of
outstanding musicians. When Buck Deane decided to put to-
gether a band of country pickers, he swiftly found Aspen side-
men whose past credits run from playing with jazz great
George Shearing to the recording rock group Black Pearl.

Dale Tucker is station manager of KSPN, the town's all.FM
station. He put in time in what is considered the mecca of ra-
dio pros, the RKO chain. "“"When KSPN was first started, no-

fContinued on page C-11)

Crystal Palace troup entertaining (left) and rustic backdrop of
Buck Deane at his guest ranch.

Lazy 7 pholo
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RED ROCKS SUMMER SERIES 1975

July 17 July 27 August 6
Stephen Stills James Taylor Linda Ronstadt
Sold Out 9000 Emmy Lou Harris Nitty Gritty Dirt Band

Sold Out 9000 Sold Out 9000
August 7 August 18 & 19 August 26
America Eagles Seals & Crofts
|. D. Souther Dan Fogelberg Sold Out 9000

Sold Out 9000 Sold Out 18000
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Thank you for a wonderful summer.
See you again next yearr.

Barry Fey
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: Agency Second Growth Surge

A Billboard Spotlight On Colorade

September 13, 1975, BILLBOARD

Colorado’'s national agencies are emerging stronger than
ever from a penod of rapid expansion that stretched their re-
sources to the utmost.

Stone County's Keith Case is flanked above by Rodney Dillard
(left) and Dean Webb, Dillards members. Two other Stone
County acts (bottom) are John Cable of Colours (left)
and Jerry Mills of Michael Murphey's band. Athena Enter-
proses’ acts Wendy Waldman (top) and Tim Weisberg are
at right.

Stone County Photos by Angie Hunter

Athena Enterprises pholos

Athena, Denver's first contemporary agency, opened small
affihate offices in Atlanta and Boston. *The kind of artists we
have, like a Tim Weisberg or Ry Cooder, are generally at the
stage of their careers where they need a lot of servicing,'' says
Chet Hanson. “It's been a great help, despite the expenses, to
have established agents on the scene in other regions keep-
iNg an eye on the latest developments in halls to play.'”

George Carroll, Athena partner with Hanson, says,
“With the two branch offices, we were able to put to-
gether in four days a complete major-market tour for
Jean-Luc Ponty, who was only going to be available
to us in September and October."

stone County, the friendly competitor that
split off from Athena, is now entering its sec-
ond year of independence. "“We estab-
lished ourselves as a full national book
Ing agency in six months," says Keith \,-"
Case. "That in itself is our biggest ac- . 2
complishment of the first year.”

Case is co-principal of the agency with Lance Smith
And Case's wife, Penny, also an executive with the firm
has been the main advance organizer for Billboard's two
Colorado specials (Continued on page C-20)

Concerts On Comeback

The big news on the Denver concert scene is that Barry Fey
has gotten up off the ropes after an admittedly near-disas-
trous winter and is currently having one of his best seasons
ever,

“The Denver economy was really steamrollered by the re-
cession from last September to April, when business suddenly
started to pick up again,' says Fey, whose Feyline Produc-
tions has cut back to 70 annual concerts from a previous
yearly average of 105,

'"Last year when Billboard talked to me for the Colorado is-
sue, | honestly said business was great,” says Fey. "'The sum-
mer climaxed with 74,000 people paying $10 to see my Austin
festival starring ZZ Top and | wondered when is this going to
stop. As a matter of fact, it stopped the very next month.”

In September 1974, Fey brought into the Denver Coliseum
a package that should have been a natural for the city's so-
phisticated acoustic-rock tastes, the Band and Taj Mahal.

The show lost thousands of dollars. *| knew right away
there was something going on in the market,”” says Fey. *I
cancelled every show | thought was marginal till the end of the
year. From September to December | put on only seven
shows, Nothing really sold well in Denver or Phoenix or any of
my regular cities.”

Feyline did no shows at all between January and March, af-
ter a New Years Eve gala with Elvin Bishop and RED Speed-
wagon bombed. “That particular disaster taught me a good
lesson,"” says Fey, "It doesn't matter what night of the year it
is. Audiences today are not going to come out unless it's
for an act they specifically want to see.”

But by April things were starting to pick up
again. “We had a lot of people out of work in
Denver. | don't know if conditions are ac- -~
tually that much better or if it was just
that psychology changed and
people are feeling more opti-
mistic within a tight
money situation."”

Fey had 40,000
attendancefor
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the Rolling Stones and 39,000 for the Chicago/Beach Boys
Colorado stops this spring. He sold out the Red Rocks Am-
phitheater with James Taylor and is now going clean again
with most of his shows.

“You just have to be more careful about the shows you take
on in today's market," says Fey. | think that co-billing and
packaging for a specific city is the wave of the future. Some
agents are getting more cooperative in realizing that a $7,500
act won't sell out the halls it used to. Now you've got to co-bill
two of those old $7,500 acts and get them to accept
$5,000 apiece.”

Fey also finds himself caught in a Denver ex-
pense squeeze. "My production expenses
outside of talent fees used to be $12,300
per show. Now the exact same thing
costs me $19,850,"" he says. ‘‘My
advertising contracts ran out
and they raised the prices.
Auditorium rents are

AL

L N

ﬁp, dthE stf':ge- The good news on the
ancs. ke horizon for Denver concert-
raises and

goers this fall is the opening of
18,000-seat McNichols Arena along-
side Mile-High Stadium. This hall will
pretty well phase out the antiquated and
acoustically poor Coliseum. *‘Many people hated
to come to the Coliseum, for good reason,’’ says Fey.
**| think the same concert will draw thousands more at a
good new hall."
Fey continues to specialize in rock shows, leaving the re-
doubtable Bob Garner as Denver's ace of MOR productions.
Fey is now also managing the young Colorado guitar whizz,

PR oy Tommy Bolan, who has his own Nemperor recording contract
| as well as being Deep Purple's new lead.
. Marty Wolff, Fey's production manager for four years, has
so did the security now carved out his own solid enclave at the facilities of the
guards,"' University of Colorado in Boulder.

Wolff got the university to open its stadium to rock for the
first time since 1969, This May, 47,000 turned out for a noon
fest with the Doobie Brothers, War, Golden Earring and Henry

(Continued on page C-20)

Another sore point is
Denver’'s new 10 percent
ticket tax which actually made
Fey cut his previous ticket scale by 50
cents oft each price. His coliseum shows
are now advertised as $4-$5-$6 plus tax. “If |

was still selling $6.50 tickets, all the added taxes
would raise the price by almost a dollar and 1'd be ac-
cused of ripping the kids off.”

Martin Wolff-promoted Doobie Bros. noon Univ. of Colorado
concert drew 47,000 (left). Above, Barry Fey backstage with
Fey is hoping the ticket tax will be up for a referendum this performers prior to Rolling Stones concert he promoted at
year, possibly to be replaced by a hotel tax. Colorado State Univ., Fort Collins.
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. . . Near Realhty

e Continued from page C-8

body knew it was supposedly impossible to run a commer-
cially successful station with a mixture of soft rock, classical,
bluegrass and jazz. It probably would be impossible in any
other market but Aspen, but that's still the format that's sell-
ing out our time slots,” he says.

Ed Thorne has had some 100 recording sessions in his
Dromedary Studio during its first year of operation and he's
currently booked a month in advance. “*What | need now is a
higger room and a separate mixdown room to accommodate
all the demand, he says. “"During these past months we've re-
placed some of the equipment that didn’t quite work out and
now | really feel Dromedary is nationally competitive. My faith
that Aspen could support a good small studio has proven
true."

The Snowmass Pop Festival is being run this summer by
Don Ball. Typical of Aspen lifestyle, Ball came from the big city
several years ago to take a good job as an architect. On the
side, he started helping out some musician friends by manag-
ing their two local groups, Quirk and Oxbow, and soon was
tapped to book talent for the Snowmass resort program.

The 1975 season is expected to finish well in the black with
a number of popular-in-Colorado artists at presstime sched-
uled to play Snowmass before Labor Day, including Bonnie
Raitt, Jose Feliciano and Jimmy Buffett,

Gordon Hardy. executive director of the Aspen Music Festi-

val and Schoaol, is dean of students at Juilliard during the win-
ter. The festival was founded in 1949 by Walter Paepchke, head

of the Container Corp. The premiere season boasted classical
superstars Arthur Rubinstein, Gregor Piatigorsky, Nathan Mil-

stein, Dimitri Mitroupolos and the great Albert Schweitzer.

Aaron Copland conducted at Aspen this summer. The
school has 750 participants this summer, with hundreds
mare applying each year. Tuition averages $700. There are no
less than five concerts or operas each week of the nine-week
season.

“The music tent is in full use every waking hour throughout
the season,” says Hardy.

. . . Room-Turning
Comedian

Comedian Steve Martin's press kit is full of clippings raving
about his shows under headlines like "'"He's Really Crazy.'' Ac-
tually, Steve's career has really taken off this year and prob-
ably he was only kidding around a little when he closed the
Billboard interview by asking to borrow $10.

“| made more show business cantacts in the year | moved
to Aspen than in eight years of Los Angeles,” laughs Martin.
He will be appgaring on John Denver's Christmas ABC-TV spe-
cial as well as being on the writer crew.

The comic jumped from opening act to national club head-
liner this spring, starting at the Great Southeast Music Hall in
Atlanta. *'| raised my price so | could stay home more and now
look what happened,” he grouses.

He concluded his summer of touring with a sellout stand at
the Boarding House in San Francisco and will be doing an-
other national club tour this fall. Martin is one of the few com-
ics who 7777? to become a draw on the contemporary-artist
club circuit without a record album.

Martin is also a hot item in television guestings, with 25 ap-
pearances on Johnny Carson’s “Tonight Show'* alone.

His manager and Aspen neighbor, Bill McEuen, has taped a
live album of his rave-reviewed Boarding House stand but will
only let it out to the right offer. “There's no point in releasing
an album unless the label is truly committed to Steve Martin, ™
says McEuen.

Mow just 30, Martin has been performing as a career for
eight years. “"What | like about finally becoming a headliner is
that | can pull out all stops in being outrageous,"" he says. ““Af-
ter a good set | like to help the club owners turn the room by
inviting the audience out into the street with me for some
more routines."

At his scheduled Los Angeles date this autumn, Martin's pal
from their Smothers Brothers writing days, Bob Einstein, will
appear on the street in his Officer Judy garb to arrest Steve for
causing comedy riots.

Martin tried Santa Fe, New Mexico for a year after deciding
to shift base from Los Angeles and found it “boring."” He now

lives in Aspen, in a spectacular modern duplex built by its ar-
chitect-landlord.

From this home, Steve works on his surprising sideline, He
runs a gallery of early Americana pictures, doing his collecting
while on the road and selling a lot by mail. One of his rare
Western prints is currently on loan for display at the Los An.
geles Art Museum.

Martin hopes to see his career expand along the lines of
Woody Allen’s in the next few years. He'd like to make movies
and records and write books as well as continuing personal
appearances.

Our interview took place during Martin's lunch break while

he was putting in a few weeks at CBS Cinema Center writing
for a Dick Van Dyke special.

The wildly versatile Martin 1s also—as his nitery audiences
have found out—a virtuoso banjo player. Once he's signed to
his recording contract, he also wants to do some straight
banjo albums of his own compositions backed by his friends
in the Nitty Gritty Dirt Band and ace fiddler Vasaar Clements,

Wwww americanradiohistorv com
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THERE'S ONLY ONE ASPEN
EST. 1879

THE ASPEN MUSIC FESTIVAL 15 renowned for the quality of ns presentations.
Young people come from all over the world to study under the protessional
faculty of The Aspen Music School and to perform with the outstanding artists
of the world

THE INTERNATIONAL DESIGN CONFERENCE 1n Aspen is 25 yvears old 1t has
witnessed the old silver-minming town of Aspen grow from a ghost town to one
of the greatest leisure and cultural centers of the world

THE ASPEN INSTITUTE FOR HUMANISTIC STUDIES, has sought to find its
place at the forward edpe of the maor 1ssues of society. It has a history of almos
d GQUATrTET ot a COCNTUry s i FTL"L'ITl”'IL'l" mecting FI-'".'L' tor EHEh:II'II'H.' JTNCTE
leaders of action and thought from all ficlds

These dynamic organizations and a positive belief in the need tor
alternatives in The Entertainment Industry and The Arts have been the
inspiration tor the formation of The Aspen Recording Society Label,
"MUSIC FORMS A NEW CIRCLE

United States and forcign distribution rights tor The Aspen Recording
Sociery Label are currently heing considered. Interested partics may contact
WILLIAM E. McEUEN ©/0 Aspen Recording Socicety
P.O. BOX 1915 Aspen, Colorado 81611

| -."-Zh ol » IV YT : Arca (303) 925-1645 = Studio (303) 925-8047
| el - R
I J WILLIAM D ROBERTS “/o Aspen Recording Society
Z \ — . : : ; = - W ali
N A eecieten gﬁimﬂf , Hotendecd tn 'fff..?, td o7 m{:ﬁwﬁ/;wrl r&ﬁ#ﬁﬁ#nﬁaﬂﬂf 8800 H"”?w?ﬂd Hills Rd. Hollywood, Calif. 90046
/’7 /# . - Arca (213) 6540938

|
222 @.ﬁﬂjﬁﬂ % zie coscalsnect set ﬂﬂé r;wrlﬁ';z s m?w-:&y f'%i' 4{7;4’::[
F

¥4 ﬂnnfffum'uﬂiﬁﬁﬂu ?/rﬂu-l ﬂ-a’--(fi'?rfﬂ, Afﬂé; afsfﬁ{{é -r{;f:mﬂm eltomanndt e 7{ ASPEN RECORDING SOCIETY
m-n.rf/’dfﬂf’iwrﬁmﬂbﬂ. fﬁ?ﬁi ff{j%ﬂﬂ {é_%mdﬁéﬁ;; @iﬂmﬁc ¢ ﬂ!-{'%? ALBUMS AVAILABLE FOR

sdition of the Clits arcl Soeies desiie o smpione the gundity DISTRIBUTION INCLUDE:

:th:u-:i:}'a-
| . , S » oy Artist: NITTY GRITTY DIRT BAND
e © ﬂ:z:in’iri}’- ﬁﬂ:ﬁfjﬂh ’ﬁ?jﬁ' %ﬂéiﬁﬂg C’f’%liﬂ# ?/';-Fﬂ/: %Fﬂiﬁ“m{“- I.  Albums: |

Dire Silver & Gold

1. Will The Circle Be Unbroken VOL. 1l (3 Record Set)
%HMM Il lambalaya VOL_ | (3 Record Ser)
. ATrtist STEVE MARTIN
V.  Albums: Fve Done Terrible Things To My Dog With A Fork
V Saga Of The Old West

(Original music for 5 stning bamo & fiddle, written bee
Steve Marun featunng Steve Martin, Vassar Clemente
John McEuen and Maury Manscau 1)

Artist 1M ]HHUI'::UN
V. Alhum The Roaa Can Rule You
Artist MAURY MANSEAL JI
VIl Album Metures Of The Morminy
Arrist [OHN HARTFORD
VIIIT  Album Kiver Music ( Two record set [n eancert?
Artist BUCK DEANE & THE BUCKIN STRINGS
IX  Album Keep On Buckin
Artist: JOHN McEUEN
X Album The Mountain Whipporwill
Artist IIMMIE FADDEN
X1 Album Sleeping On The Beach
Arnist IEFF HANNA
X1 Album Bavou Jubilee
Artist WILLIAM E. McEUEN PRESENTS
Xl Album Foxfire (An American Romance) (3 Becord Sev
Artist WILLIAM E McEUEN PRESENTS
IVX Album Dialog's With American Masters VOL | 1An Amenca

Masters Spoken Waord Series)

TELEVISION AND
VIDEO DISC PRODUCTION

IAMBALAYA PART |
Starring

STEVE MAKRTIN

And Special Guests
David Bromberg
Vassar Clements
Commander Cody
MNitty Gritty Dirt Band
Doug Dillard

lohn Hartlord
Ramblin' Juck Elliot
Albert Lee

N Linda Konstadt

WILLIAM D. ROBERTS/Marketing 'romotion & Artist Direction ALICE M. McEUEN/Production Assistant, Photography & Calligraphy -
“isual Impressions For The Recording Artist) «  BOBBY KLEIN/Photography & Acupuncrure *  [LANCE SMITH/Stone County Concen Bookings
JURBANK/Concert Production & Sound « MICHAEL DENECKE, RICHIE CICERO & GARY MULLEN /Studio Engineers, Aspen Recording Society
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“VE DONE TERRIBLE THINGS
TO MY DOG WITH A FORK”

A debur comedy album, soon to be available on The Aspen Recording Society label

25 TONIGHT SHOWS, 3 MIDNIGHT SPECIALS, piCK MONCERT, HOLLYWOOD SQUARES,

DINAH SHORE, SMOTHERS BROTHERS AND RESERATION, THE JOHN DENVER SPECIAL
(DECEMBER 9TH, 1975).

1\./'/

A RECORD & TELEVISION ANIM 2 i

. to the surpnise and delight of all concerned, a capacity audience greeted his first show with near-pandemonium and
Martin responded with 60 minutes ot devastatingly funny material JOHN L WASSERMAN
Let it ssmply be said that there 1s no comedian working today who is funnier San Francisco Chronicle

Once in a rare while something really new and special comes along . and that was the case at The Nugget in the person
of an up and coming comedian, Steve Martin, who brought down the house he did a little bit of almost evervthing,
including playing the S-string hanjo, and was one of the best around in a long, long time SYLVIA BANGERT

Hollywood Reporter

i i o) eOrdi RIS 2

£ qspen, colorado Y
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A loud crowd has filled the room, ready and waiting tor the first bear of the famliar sound of Country Western music.
Buck Deane and the Buckin' Strings tune their instruments and the audience goes wild anxious to jump up and dance
to “Your Cheatin’ Heart”, "Blue Suede Shoes”, or a tar-out vodeling sound that only Buck in Aspen can really do well

The Buckin® Strings include: John Van Steltin on drams; Jeff Marris, lead guitar; Otto Zavotone, prano and vocal, all
three from the Boston area, Also starring with the group is lim Me Cabe on bass, a native Aspenite and old tnend of Buck’s

Buck and his family are a legend in this valley. His great, great grandfather Joshua Deane came to Aspen in the 1800's
on snowshoes, over Independence Pass from Leadville. Beginning his hite here as a miner and then becoming a rancher.
Since that time, the Deane family has lived and ranched up the Maroon Creek Valley. Now people tram all over the warld

come to stay at the “T-Lazy 7" guest ranch; — Dava Golphenee 1
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Colorado Count

Shows

By BILL WILLIAMS

It was a long time between "Springtime In The Rockies' and
“Rocky Mountain High," neither of which could properly be
classified a country song. But through the Rockies of Colo-
rado, and on the plains, country music has been a way of life
for a number of years. Not the yodeling, traditional kind one
might find in the Alps, but the commercial sort, found in the
clubs and honky-tonks, the concert halls and the school.
houses. It is a big business, and shows no sign of slackening.
There may be a little dissension now and then, but this always
is a sign of growth and of success.

The radio stations there certainly have contributed to that
growth. In the Denver area alone, the competition is so keen
that listeners have never had it so good. Studios continue to
pop up, most of them geared to country recording. The musi-
cians' union local has changed leadership, and has ended its
“cold war'" with country pickers. Bonnie Melson continues to
expand her night club operations, stay involved with Inter-
national Harvester, run a golf tournament; some of the big
gest blue grass bookings anywhere come from the region; and
through it all still rings the name of the lady who manages to
keep country music ringing through the hills: Gladys Hart.

MNew names appear; new clubs spring up. Two of the strong-
est fan club and promotional units in the world are located in
Colorado; Dave Stone continues to program fine and well-pro-
moted shows in the Colorado Springs area, and Doug Ker-
shaw has chosen to move to the mountains, a far cry from the
Cajun swamps of Louisiana.

But no matter who it happens to be, as long as It's country,
Ms. Hart is there pushing it. Bonnie Nelson is usually there by
her side. So is Bob Woods, who keeps doing more and more.

For 13 consecutive years,
Gladys Hart has put together
a convention, has seen it
grow beyond proportions
anyone might have believed
a few years back, and has
seen the origins of a Colo-
rado Country Music Hall of
Fame. She has developed
business sessions and work-
shops, and has worked
exceedingly hard for the
younger set. She has become
the focal point of country
music in Colorado.

Beautiful, talented, effer-
vescent Bonnie Nelson also
deserves some plaudits. She
grew up right there in the
shadow of the mountains, riding horses, listening to country
entertainers. Then she talked her father into buying her a
modest supper club. With her appearing regularly, and book-
ing in other top acts (some of whom have since priced them-
selves out of the place) it has grown into one of the most pop-
ular clubs on the western tour. And the only time she's not
there to grace it with her pretty self is when she's touring the
nation under the auspices of International Harvester, which
bills her as Trans-Star Rose. Last year, under this arrange-
ment, she toured 20 states; this year she is doing 40. She left
on the road until August B, starting at Kansas City, and
won't finish the tour until November. In her absence, a group
known as Tommy Hancock and the Supernational Family
Band takes over at the club.

Bonnie, as noted, also has an annual golf tournament go-
ing, the Bonnie Nelson Handicap, which she utilizes to raise

. Unibted Artists phofo

Busy Bonnie Nelson, night
clubs, International Harvester, Golf

tourney, blue grass.

B T
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"Music Business

o Signs of Slackening

-
Mountmin Music Opry phato

money for her active fan club. It costs them $50 a month just
to get out a fan letter.

Ms. Nelson is in the unique position of being both artist and
club owner, and gives her a little different perspective as to
prices and the like. And she says quite frankly that most
prices are too high, making it impossible for clubs to make
money. Bonnie, now on the Square label, keeps her own
prices down while playing return shows in other clubs.

Well to the South and East of Denver is the town of Wild
Horse, Colo., home of Loudilla, Loretta & Kay Johnson. They
are co-presidents of Tri-Son Promotions, an organization

The crowd drinks and dances at Bill Nu- - 4
zum's Black Stallion (Nuzum closeup is _— - &
singing "*15 Beers Ago'' as Larry John- GT“]/
son & Heritage perform on stage). o/
Above, Mountain Music ﬂpry House. ,.:' o

which from the beginning, has furthered the career of a once-
unknown singer named Loretta Lynn. Over the years, the pro-
motional arm of this trio has touched most big names, one
way or another. They have, in the past year, done promotional
work for Tanya Tucker, LaCosta, Jeff Allen, Doyle Holly, Stan
Jr., Charlie Phillips, Joe Bob Barnhill, etc. The attractive sis-
ters have bound together the various fan clubs into IFCO, the
International Fan Club Organization. This well-administered
conglomerate oversees the operations of some 150 clubs
around the world, and during Fan Fair each summer puts on
one of the most impressive and talent-laden shows seen any-
where, They have turned a little operation into a big, world-
wide business. Yet they still find the time to dig fence post
holes and handle the horses, and do the other ranch chores.

Move now to the West again, the imposing site of Pike's
Peak. The region around Colorado Springs has extensive mu-
sic due to the number of personnel assigned to the several
military establishments there. This includes Fort Carson, Pe-
terson Air Force Base, Ent Air Force Base, NORAD, and the Air
Force Academy. This entertainment runs from the conven-
tional pop sounds of Al Martino with the Sandpipers (who, at
this writing, were appearing at the Broadmoor), to hard rock
featured at such clubs as Weston Electric and Academy Power
& Lite. Some of the rock clubs, however, have moved to blue-
grass.

Country is still king, however, with most of the night spots
in Colorado Springs featuring country music. The Black Stal-
lion, owned by Bill and Polly Nuzum, features Larry Johnson
and Heritage five nights a week, and frequently brings in top
Mashville acts such as Glenn Barber and Narvel Felts. The Cow
Palace, owned by Jack Jackson, features traveling bands ex-
clusively, and leading acts regularly. They include Doyle Holly,
Faron Young, Ernest Tubb and Mel Tillis. Mr. G's, owned by
Tom Phillips, is the showcase for local good bands, and top
road groups. Acts such as Connie Cato have appeared there.

There is, in the Pike's Peak Region, a regular family show
known as the *Mountain Music Opry." It features a fine band,
some good comedy, outstanding singers. Run by Al and Lotti
Kelley, they also bring in occasional name acts. Amaong them
this year are Don Williams and Tony Booth.

Other clubs in the area featuring country music are the Star
Club, Overlook, Villa LaDronne, the Circus Room, Castaways,
and Paradise Ranch. The Flying W Ranch and the J.C. Chuck
Wagon are tourist ranches that feature country music,
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One of the drniving forces in this area 1s Carol Martin, vice
president of an organization called Colorado Nashville, Inc.
Martin formerly lived in Mashville, where he worked with
Johnny Rosen at Fanta Sound. Colorado-Nashville is a studio
and a professional Audio Sales, Design & Service, And it has
an excellent sound.

Doug Kershaw, the Warner Bros. artist who was married in
the Houston Astrodome some weeks back, has chosen to
make his home at Evergreen, Colo., near other well-known
musicians.

Another former Nashvillian now living in the Denver area is
Trish Cicero, who was with ABC-Dot before making the move
westward.

One keeps looking back to Denver when it comes to Colo-
rado Country, and at least part of this is due to the two radio
giants there and two just to
the north.

KERE in Denver, which
was once KBTR, was an all
news station which overcame
litigation and other problems
to become a powerhouse. To-
day it has total involvement.
Operating on the theory that
building personalities 1s an
important aspect in the oper-
ation of any radio station, it
has done just that. It does
considerable request shows,
constantly carries on re-
motes, takes part in all civic
activities, invites artists to
host shows, and does a mas-
sive annual country fair
which draws thousands to a
massive shopping center. Ed
Hardy is the manager, and gets involved himself in all func.
tions.

KLAK also is a station fully with country music. It does a
number of remotes, has moved into the mainstream of local
activity (working with Gladys Hart and others), and sponsored
and conducted the local Grand Ole Opry talent contest. KUAD
Radio is in its seventh year of broadcasting, located at Wind-
sor in northern Colorado, with a signal contour which carries it
well south of Denver and far to the north of Cheyenne. It pro-
grams country contemporary with all-time favorites and se-
lected album cuts.

KBRN also saturates the area, and cooperates with the con-
vention each year through tours and the like.

Publications and studios which specialize in country music
also are making their mark. Talented Dick Woods, who
worked for years as Gladys Hart's right arm, has branched out
in several directions. Dick, who has been promoting others for
some time, now can push himself. He has recorded a record,
both sides of which were written by another Denverite, Ray
Reiman. It's on the Mountain Label, and was mixed at the Vik-
ing Studio. Woods just bought Mountain Records from Ethel
and Steve Mengee, who operated it for a number of years. He
also purchased a three-room office adjacent to Viking, which
is operated by Wade Williams. Already under contract to Dick
are the Black Canyon Gang, Mike Bowman, and Dick Kerns.
While in a buying mood, Woods purchased EJM Promotions,
and set up his own Colorado Country Publishing Co. (BMI).
Now, if all this weren't enough, he began a magazine, Colo-
rado Country Music Review, which is well done editorially, and
shows a touch of class. Advertising stems primarily from local
stores, shops and clubs.

Another studio in the area is Studio 40, which is low priced,
and has a down home atmosphere. Members of CMF get a
special discount. So it helps more than one cause,

Patty Gallagher, Gary Courtney and the Showdowners have
been an integral part of the Denver music scene for years, and
continue to pour themselves into every facet of it. There are
countless other names which have become bywords in the
Rockies, They include Bob Britton, who records on the Aspen
label; Embert Mishler, who once worked the Las Vegas circuit,
and now works at the El Matador in Erie along with the Cara-
van West at Wheat Ridge, a Denver suburb. Young Mike
Franklin, a fixture at the Mountain Music Opry, is one of the

(Continued on page C-20)
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A Billboard Spotlight On Colorado

September 13, 1975, BILLBOARD

By RUTH PELTON-ROBY

The most unusual aspect of the Denver radio market is the
complete isolation from any other major city's overlapping
signals. Thus we perpetuate the unigue sound of radio in the
Denver metro area. As a result of this self-containment, Den-
ver is little affected by outside influences or fads and there-
fore makes an excellent test market. It is one of the few re.
maining areas where the effect of a programming change or
potential success of an advertising campaign can be eval-
uated without the influence of bordering markets.

The population of 1.8 million includes 950,000 people aged
18 years and older; 27 is the average age of a Denver resident.
Professionals and white collar workers dominate the work
force. There are about 50,000 college students. Theoretically,
a radio station must appeal to the educated young adult in or-
der to succeed in the metro Denver market.

With 33 radio stations, Denver is ranked third in the nation
for stations per capita. The fierce competition for listeners re-
sults in quality and diversity in programming. The most re-

Scott Kenyon, KIMN-FM program director, Denver Sound pro-
duction manager Green Daniel and “'Denver In Concert" pro-
ducer Michael Aisner (from left above) play back the "‘Gone
Johnson Show." At right, Martin Wolff's Boulder Doobie
Brothers concert and (right below) Mountain Music Opry cast.

Qyoyd PUNDS JRAUB()

Mountain Musie Opry phota

cent figures on listenership compiled during April and May of
1975 by Arbitron reflect three major trends: the M.O.R. and
‘“‘Easy Listening’ stations still lead the field, but are losing
ground to progressive or specialized programming; the teen-
oriented top 40 format is on the way out, it's being replaced
by adult conternporary programming with extensive playlists
of soft rock.

Frank Felix, program director for a formerly free-form sta-
tion KBFI-FM, has formatted a rotation of current hits, in or-
der to pick up an audience, “image cuts' he hand picks.
Nothing is to be played more than twice daily, albums rather
than singles are categorized. *“We've helped to educate the
audience in Denver to a greater awareness of good music,”

Colorado’s Diverse Radio Scene

vice-president Ken Spector states. ““Business has been
good—too good in fact, we're oversold. We weren't prepared
for this." KBPI gained the most listeners and ranked about
fifth in the latest ratings. Though their signal barely reaches
out of the city of Denver, KBFI competition can be heard as
far as Wyoming and Nebraska. “Some of the audience
wouldn't even listen to us, so they're not competition. Some
might get off on KBPI and we want to be their one radio sta-
tion," Spector adds.

Announcers aren't intended to be a dominant force,
they've played down personalities, believing the audience
wants to listen to the music. KBPI has a "community switch-

(Continued on page C-22)
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Michael Murphey

o Continued from page C-6

middle of the night if | suddenly feel like singing,”' he says.
“The idea is to do my basic tracks at home and then bring the
tapes into Caribou to polish the finished product."

Murphey's home is a 90-minute drive from Caribou and his
backup band is based in the Denver mountain suburb of Ever-

green, 45 minutes away. So he has the choice of staying over
or commuting while cutting an album.

Murphey maintains five musicians on permanent salary
and has been on the road about 11 weeks so far this year. "I
never performed much outside Texas and the Southwest be-
fore, so it's been really important for me to be seen nation-
ally,” he says. “'We've played a lot in the Midwest, East and
South now. | was opening for acts like Charlie Daniels and the
Marshall Tucker Band."

He plans to play a lot of benefit shows to get his wife's out-
doors survival camp started and also to make direct appeals
for music industry help. “The point is to put disturbed teens
into a situation where they have to cooperate with other
people, not to teach them to live off the woods for weeks,” he
says. ""There's nothing like this program in Colorado now |
think the city of Denver is going to support it."

Murphey has just signed with John Denver's manager,
Jerry Weintraub of Management I11. And with the offbeat suc-
cess of “'Wildfire," it looks as if he hasn't made his last album
by a long shot.

Concerts On Comeback

® Continued from page C-1()

Gross. The event was trouble-free and Wolff now hopes the
school will allow several stadium concerts each summer.

Wolff also puts shows into the university field house and
even more actively into 2,500-seat Mackey Auditorium. “I
keep costs down by booking two concerts on consecutive
nights,” he says. “Hopefully my pairs of artists will each ap-
peal to a different audience so I'm not competing with myself.
There are obvious savings in advertising and equipment by
this back-to-back booking."

The policy worked well with the Crusaders and the Ozark
Mountain Daredevils, then with Leo Kottke and Bonnie Raitt.
Coming up for him this fall are the New Riders of the Purple
Sage, LaBelle, Donovan, the Average White Band and Robin
Trower, on the various campus facilities.

o Continued from page C-10

Stone County clients include the acts managed by Bill
McEuen, Nitty Gritty Dirt Band and comic Steve Martin, along

with the likes of the Dillards, John Hartford and Vasaar
Clements.

“Qur artists are making as much money as they used to,”
says Smith. “Maybe now they have to spend more nights on
the road to do it. We found that concert promoters backed off
for about two months after a disastrous autumn, but things
are up to almost previous levels."”

“There's some slackening off of college bookings too," says

Case, “'but that's being compensated for by a rise in concert
packages and one-nighters in larger clubs.”

With Stone County and Athena busy booking record artists
and nationally traveling bands that have created solid follow-
ings, other new agencies are springing up to service Colo-
rado's active college and ski resort circuit.

Parachute Productions of Boulder has some 30 club bands,
five of which the company is seeking record labels for. Typical
of the agressive merchandising approach taken by Parachute
was their July weekend showcase of Small Wonder, a group

featuring flashy guitarist Dave Small, at Dirty Sam’s Club in
Fort Collins.

Parachute not only advertised widely in the town via radio
spots and posters, they sent a mailing to club owners through
the state to come see the band. Similar showcases are
planned in Colorado secondary markets like Greeley, Pueblo,

Colorado Springs and Estes Park for their other Parachute
acts.

Athena has had their best-grossing year, highlighted by a
strong quarter at the end of 1974. Doug Kershaw is capping
his marriage before 40,000 at the Astrodome with over 100
campus dates this fall garnered from an appearance at the
NEC and also a guest-starring role in Mary Tyler Moore's fall
TV special,

"We're finding increasingly that it pays to get our artists na-
tional television exposure and we're putting forth regular ef-

forts for this,” says Hanson, mentioning a Jerry Jeff Walker
live concert taped for telecast this autumn.

Other Athena artists include Phil Everley, Geoff Muldaur
and Jonathan Edwards.
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Agency Growth Surge Colorado Country

® Continued from page C-19

most talented teen-agers around, and has all the credits in
the world, plus a huge fan club. He also has done European
tours.

Thurston Moore, who returned from country music in 1972
when he sold his Heather Enterprises, is back now, and
through his Thurston Moore Country, again is specializing in
small mail order products and publications. He originated the
“Country Music Who's Who."

Denver boasts one of the world's largest record stores,
Peaches, which includes a complete selection of country mu-
sic. It wasn't many years ago that one could hardly find even a
top ten country record in the city. Now it's changed, and again
Ms. Hart can claim much of the credit. The Denver Peaches
Store (there are others in Los Angeles and Atlanta) has
16,800 square feet, and employs 48 people. It is managed by
Howard Schneider.

Clubs abound in the Denver area. It claims to have more
country music clubs per capita than any city in the world. Bon-
nie Nelson's Country Palace is one of the finest. Others in-
clude the Four Seasons, Zanzabar, White Horse Inn, Bailey
Lounge, the Rustler, Club Corners and Silver Saddle Lounge.

One final note on Bonnie Nelson. With all her other activi-
ties, she also sells a complete line of farm supplies, fertilizers,
lawn mowers, firewood, ad infinitum.

Colorado is country.

CREDITS
Special issues editor, Earl Paige. Special principally written
by Nat Freedland, talent editor. Other staff writers, Bill Wil-
liams, Billboard's late country & gospel music editor; John
Sippel, marketing editor. Independent writer Ruth Pelton-
Roby. Copy editing, Dave Dexter, copy editor. Cover, Dan
Chapman. Photographers: Marc Read, Kai Shuman, Angie
Hunter, Bill Hobbs, Charles Abbott. Sales coordinator, Bill

Moran. Production, John F. Halloran.
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8 gStudios Upgrading

-

Denver's recording studios are poised to leap into inter-
national prominence. The past 12 months has seen a massive
tinal upgrading of equipment in this mountain metropolis's
sound recording facilities as well as shifts to more solid invest-
ment ownerships.

Perhaps almost as important is the improving of hardware
supply lines as more technical maintenance operations set up
in the growing Colorado sound market.

With these equipment upgradings coupled to the unde-
niable excellence of Colorado's musical talent pool, the Rocky
Mountain state is noticeably closer than it was a year ago to
taking its place as one of the world's great recording centers.

While the most famous record stars of today line up behind
Elton John and Chicago to get into Caribou Ranch (see sepa-
rate story about Caribou), Wade Williams is ready to bring his
vi:ing Studio location facility to the biggest assignments any-
where.

When Billboard visited Viking this summer, the studio was
in the midst of their most
complex assignment yet,
mixing a documentary film
soundtrack of Aaron Cop-
land's historic appearance
at Aspen Music Festival
where he conducted his own
symphonies,

Denver Sound photo

Viking Studios pholo

Every one of the mobile studio’s 52 inputs and 32 out-
put tracks on the two synchronized 16-track boards was
used for this project.

Even when the studio trailer is parked on Viking's home lot
in Denver, it is the main control room for the complex of two
large studio rooms which are easily patched in for sessions
with cable TV coverage.

Viking's Williams, for seven years an ABC-TV audio engi-
neer, has high hopes to win the job of mixing
sound for some of ABC's 1976 awards
shows or sports spectaculars in his truck
studio. The studio's sides expand when
its parked to make a full-size control
room. Yet on the road it is a normal
width trailer truck and can travel
any highway in the U.5.

Applewood Sound Recording
has a new MNeve console, the
same make used at Caribou,
coming in this fall. The two-
year-old studio in suburban
Golden cut all the tracks for the
Nitty Gritty Dirt Band's newest
“Dream’ album, The LP was
taped at Applewood by the Dirt
Band in a month of week-long
stays between road concerts.

The studio is owned by oper-
ator Dennis Madden with Roy
Matthews. Mary Howe is man-
ager and there are currently
two full-time engineers and
three assistants. Applewood
has been booked 16 to 20
hours a day for the past three
maonths.

Applewood photos

In another suburban Denver area, south of downtown, Den-
ver Sound Studios has been solidifying its position in the mar-
ket by a number of bold moves, following a complete change
of ownership.

Denver Sound contributes several hours of weekly record-
ing time to a local KIMN-FM series, 'Denver In Concert,"” a
one-hour Sunday night showcase for regional artists mostly
not signed to recording contracts.

As Denver Sound manager Pat Fitzgerald says, '"The musi:

(Continued on page C-26)

Denvers studios range from elaborate mobile ones such as Vik-
ing's above left to Jacuzzi echo effect at Applewood (below
with John McEuen). Bill McEuen and Jeff Hanna (right) are
above at Applewood and immediately left is KIMN's Scott
- z Kenyon at Denver Sound.

Far left is Timber Jack Joe
of Dubois, Wyoming vis-
iting Denver Sound.

Colorado’s Diverse Radio Scene

® Continued from page C-20

board," a phone number listeners can call and get informa-
tion on everything from lost pets to psychological counseling.
A morning community affairs program moderated by Kaye
Thompson, will resume in the fall. In order to avoid stagna-
tion, the format will be constantly changing, although it's ex.
pected the listener won't notice the gradual change.

“The Jazz Station' KADX broadcasts ‘‘total jazz, only
jazz," much in quadraphonic. “*Our first year has been tre-
mendous—we have a loyal audience and have gotten good re-
sults for our advertisers. We have a tiger by the tail," station
manager Ken Lange says enthusiastically. "We're even caus-
ing some other stations to play some jazz.”" He believes much
of his audience, which isconcentrated in the 25-to-34.year-old-
range, was originally exposed to jazz on underground radio.
Many listeners are musicians with sophisticated taste.

The station has no playlist; the jocks program their own
shows. Jazz artists appearing in town are interviewed and
their performance is broadcast live whenever possible. Lange
hopes to educate an audience which will attend jazz concerts.
(Earlier this year KADX brought Chuck Mangione to Red
Rocks for a very successful concert.)

“We're on top of things, we're refining, but we're not
snobbish. Some people think old Dixieland is the only valid
and authentic form. We're playing jazz of today,'' says Lange,
“and it's great music.”

Several years ago KVOD decided to switch to non-classical
music after operating at a loss for some time as a classical sta-
tion. Their listeners were outraged, so KVOD agreed to re-
sume classical programming, but explained the basic eco-
nomics of the situation; the KVOD listeners would have to
support the KVOD advertisers in order to keep the station on
the air. It worked out very nicely through the co-operation of a
small but loyal group of listeners and sponsors. The station
pulled out of the red and has shown a profit ever since; their
audience continues to grow, slowly but steadily.

There are 24 classical stations in the U.S., KVOD's Rich
Marschner says. “They range from stiff and formal to others
that will interrupt a piece of music or maximize the commeri-
cal load—we consider that horrid. We have a limit of 12 spots
per hour but we rarely reach that number. About two thirds of
the commercials are read by the announcer. An effort is made
to keep presentation low key—we avoid AM jingles.”

KVOD's announcers have no formal training in music his-
tory but several are professional musicians. All are sincerely
concerned and involved in the arts. *“We're convinced of the
value of performing arts, they're needed for the life of a city,"
Marschner says. In a three-day marathon last winter, KVOD
raised $60.000 for the Denver Svmphony.

In the past few years the most significant change for KVOD
has been the attraction of a younger audience. “We share
some of the same audience with the progressive rock stations.
Ours is an underground approach to classical, it works nicely
here.'' Marschner explains, ""We're presenting classical music
not as something out of a museum. We consider ourselves
one of the best, careful but not fussy."

KDKQ, the only black station in town, is in its ninth year. Dr.
Daddy O, a deejay, says “Things are coming around, things
are jelling."” Even if he means it, the problems of the past
seemed to weigh heavily on his mind,

For the first six or seven years in the station's existence,
maost advertisers would not touch it. “There's no money in
blacks, that's what they thought.'' The black population in
Denver is only 8 percent; but to make matters worse, the rat-
ings come from a white audience, so the accuracy of those fig-
ures is rather gquestionable.

Denver's isolation on the plains is like a barner for black
music. It's not an impenetrable barrier, now that white sta-
tions play some black music and promoters and club owners
bring some black artists to town. If disco hits Denver like it hit
the East Coast—or even if it comes on half strength—it could
be a decisive factor in creating a market for black radio.

Scott Kenyon is the program director for six-month-old
KIMN-FM, a station which he hopes will embody the sound of
Colorado. *‘Not too many people even know KIMN has an FM
station. He says, "Consistency 24 hours a day is very impaor-
tant in building the identity of a station. | feel one person pro-
ramming will maintain consistency, that's what I'm trying to
do. An audience has a hard time accepting change, so the flow
is important.”

The mass appeal FM station will emphasize a blend of mel-
low rock; commercials will be limited to a low figure of six per
hour. It will be an outlet for good, familiar, acceptable music.
MNo teen music will be included—""I"'m not going to cater to
teens. | feel the artist is of first importance, the album second,
then the individual song."” Kenyon has included some special
programs; a weekend activities guide like a newspaper listing,
in-depth feature news stories covered from a personal point
of view. The excellent **Denver in Concert’’ series will be aired
weekly; this hourlong program, featuring Colorado musi-
cians, is taped at Denver Sound Studios, ‘We feel we're doing
a good job of serving the community because of the fact that
this is a Denver radio show.” Kenyon adds, "We are awareof a
different kind of music here in Colorado and we're doing
something about it with ‘Denver in Concert.’ We're exposing
it, calling people's attention to it. These are your people and
we will give them aijr time."
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“There's a Colorado music, but it hasn't been brought out.
Music here is different from anywhere else in the country. It is
a very honest type of music, down to earth, human, one-to-
one people relationship music. Music that doesn’'t make it
anywhere else, or takes a long time. Michael Murphey's ‘Wild
Fire' is a perfect example; it feels like Colorado, you can tell it
came from this part of the country. There's a sound of the
Rockies—that might sound like a cliche, but it’s true, It's easy-
ness. It is not progressive. The best description is mellow rock.
Take that kind of music and make it into a Colorado sounding
station—a station like that might make it."”

While KIMN-FM is trying to make a name for itself, KIMN-
AM is trying to live one down, a poor reputation received dur-
ing a couple of years of mismanagement. Nick St. John, the
station manager, is one of the most knowledgeable and artic-
ulate figures in Denver radio. He related the story behind
KIMN's fall from power and his strategy t<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>