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A FIRST IN U.S.

Jury Convicts Dealer

By MAURIE ORODENKER

PHILADELPHIA—In a first con-
viction of its kind anvwhere in the
country, a federal jury hcere has
found a retailer guilty of tape piracy
in which copyrighted recordings of
major companics were copied and
sold at cut-rate prices.

The tapes were pirated copies of
post-March 15, 1972, recordings by
such groups as Gladys Knight and
the Pips. the Delphonics, Graham
Central Station and others produced
by such record companies as RCA,
Motown, 20th Century. Warner
Bros. and United Artists.

Assistant U.S. Attorney James H.

(Continued on page 8)

U.S. Cutouts

Bogus-Tape Seller

Viditape Acts
Fegtured Af
N.Y. Disco

By JIM FISHEL

NEW YORK- A unigue ap-
proach to discotheque entertain-
ment, using videotape. has been in-
troduced here by International
Theatrical Innovations. In this novel
approach, acts are videotaped in con-
cert and replaved at a later date for
dancing and viewing pleasure over a

(Continued on page 10)

With Canada

Copyrights Banned There

By MARTIN MELHUISH

TORONTO—-U.S. imported cut-
outs containing Canadian copy-
righted material will be banned by
Canada as a result of a precedential
case won by the Lighthouse and
GRT of Canada against Record
Wherehouse, Toronto-based firm
which is unrelated to the U.S. mer-
chandising chain.

Point of issue was whether the
plaintiffs’ copyright on a Lighthouse
album deleted in the U.S., “Can You
Feel It.” had been infringed. Where-
house, a distributor and rctailer,
claimed it had the right to sell the al-
bum at discount prices even though
the same album was available on

(Continued on page 14)

13% Difference Noted
im Prices Of Albums

LOS ANGELES—There's a dif-
ference of $144.85 or 73 percent be-
tween the list price for a selection of
40 current hit LPs and 10 oldie al-
bums as charged by the highest and
lowest priced of 16 retail outlets in
this area, according to a survey con-
ducted by undergraduate students
from UCLA.

This and other statistics stem from
a study, just released by the Califor-
nia Public Interest Rescarch Group
of the Los Angeles Region (CAL-
PRIG). onc of 25 Ralph Nader-in-
spired student consumer action

(Continued on page 14)

By IS HOROWITZ

NEW YORK —While current licenses for the perform-
ance of protected music in Wyoming are exempted tfrom
the requirements of the new state law. §.76. a profound
effect on future music use in that jurisdiction is foreseen
if the legislation stands.

This prospect loomed here

The Reaction last week as major performing
rights groups attempted to make sense of provisions they
characterized as “vague.” “confusing” and “probably
unconstitutional.”

ASCAP has already taken steps to relieve itself of any
obligation, under the Consent Decree, of licensing music
uscrs in Wyoming. “We are unable to issue the kind of
licenses the law would require.” says a spokesman.

BMI president Ed Cramer calls the bill “ill conceived
and of questionable validity.” He says, “it will provide a
field day for lawyers.” (Continued on page 12)

SEALS & CROFTS have everything going for them right now: an exquisitely
tuneful singte, “I'll Play for You,” an album of the same title (BS 2848)
and a major tour in progress. The perennial harmony champs can be heard

on Warner Bros. records and tapes. (Advertisement)

-

By JOHN SIPPEL

CHEYENNE. Wyo.—Governor Ed Herschler has
signed into law Scnate act number 76, which. virtually
outlaws normal royalty collection activities of owners
and licensing societics.

One of the inconsistencies in the new bill is its effective
Th@ A@ﬁﬁ@n date, believed to bg 90 days after

passage. Another interesting as-
pect is that all existing performing licenses currently in
eperation are not atfected (see adjacent story).

The law essentially destroys the essence of today’s
relationship between writer, publisher and licensing or-
ganization. Provision (40-115) makes it illegal for two or
more copyright owners to band together to fix prices for
usage or to collectively try to collect fees or issue licenses.

Only if such copyright holders issue rates assessed on a
per-piece system, can such persons join together under
the new law. {Continued on page 12)

Vidisk Systents
Vie For Acceptance

By STEPHEN TRAIMAN & RADCLIFFE JOE

NEW YORK—Barcly out of the starting blocks, the
home videodisk market already is a battleground for at
least three incompatible systems.

By “curious coincidence.” last Monday (17) as the
TED mechanical videodisk system went on sale at West
German specialist consumer electronics retailers. MCA
and Philips launched a five-day series of impressive
demonstrations here for their joint optical videodisk
system.

On Thursday (20). with less than one day’s advance
notice, RCA had the first special invitational showings
here of its mechanical SelectaVision videodisk system,
incompatible with the TED (Telefunken/ Decca) con-
figuration.

Just over four years ago on Oct. 19. 1970. TED (then
Teldec) demonstrated its prototype 10-minute black &
white videodisk at the same Hotel Pierre where Philips
and MCA showed their joint version here last week.

(Continued on page 8)
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A new single

Written by
RICHARD CARPENTER & JOHN BETTIS

who also gave you

“GOODBYE TO LOVE”
“TOP OF THE WORLD”
“YESTERDAY ONCE MORE"

Produced by
RICHARD CARPENTER

Associate Producer

KAREN CARPENTER

From the forthcoming album,“Horizon.”

(SP 4519)

ON A&M RECORDS

(AM 1677)



Viewlex
Pulisinits
Corp. Belt

By JIM MELANSON

NEW YORK--Beset by financial
troubles for some time now, Viewlex
Inc. is consolidating its activities to
concentrate on increasing profit cen-
ters in Buddah Records and custom
record and tape pressing operations.

The American Stock Exchange,
which suspended trading on View-
lex common stock March 13, re-
ported that the firm sustained net
losses of $20.9 million for its three
most recent fiscal years ended May
31, 1974, and has a net tangible asset
deficit of some $5 million for the last
nine months.

The company’s stock is now being
offered on the over-the-counter ex-
change.

Andrew Galer, consultant in Gri-
santi & Galef and recently named
Viewlex president, says that “the
worst is over” and growth accelera-
tion can be expected. According to
Galef, the key ingredient in manage-
ment’s projections is the Buddah
Records Group, which was first pur-
chased by Viewlex in 1968.

The label, which has also had its
ups and downs, has been in the
black for the last two years now and
has, in that period of time, substan-
tially strengthened its market stance
through an ongoing artist roster de-
velopment program.

Immediate plans call for Viewlex
to give up its Long Island headquar-
ters and consolidate operations at
Buddah’s offices here. Galef also
says that the firm will probably be
changing its corporate name in the
near future to avoid association with
past financial difficulties.

Meanwhile, continues Galef, ar-
rangements have been made with
Viewlex’s crediters and restructuring
has already begun.

“The divestiture of unprofitable
subsidiaries, begun last November

(Continued on page 14)

This is another in a series of studies
devoted to various facets of the indus-
try and how each is facing the state of
the economy.

LOS ANGELES—MCA Records
is a sleek cat, prancing heartily from
one good sales and profits plateau to
another.

The moves initiated by president
Mike Maitland in 1971 and ’72 to

Business And The Economy

- MCA Profits Zoom
Under Maitland Eye

By ELIOT TIEGEL

WASHINGTON—Live the-
ater performance is entitled to
freedom from censorship in ad-
vance, the Supreme Court ruled
last week. The court held that the
city of Chattanooga had violated
$t First Amendment rights against
prior restraint by failing to take
its obscenity charges to a court
hearing before banning a road-
¢ show performance of the musical
“Hair” in the city-owned theater.

In a 5 to 4 vote, the majority

decision, written by Justice Harry
A. Blackmun, indicated that the
% show might be held obscene in a
criminal prosecution of its pro-
ducers and actors, but it was en-
titled to the necessary safeguards
“deeply etched” in our law.
. “A free society prefers to pun-
ish the few who abuse rights of
speech after they break the law,
than to throttle them and all oth-
ers beforehand.”

The landmark ruling holds
that live theater has a right to the
same safeguards against ad-
vanced censorship as books and
movies. The city of Chattanooga
should have observed required
procedures by taking on the bur-
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Pre-CéhéorinQ Ruled OAut“
By Supreme Court Edict ’

By MILDRED HALL

4
den of proving obscenity in a
court hearing before denying the
show the use of the theater.

Justice Blackmun was joined :
by Justices William J. Brennan
Jr., Potter Stewart, Thurgood
Marshall and Lewis F. Powell Jr.

Justice William O. Douglas
dissented because he felt the rul-
ing hedged the show’s legal
rights, which he felt should have
been totally affirmed by the
court. In his view, the Constitu-
tion bans any kind of censorship
of content by government..

Dissenting for the opposite
reason, Chief Justice Warren E. §
Burger and Justice Byron R.
White joined in an attack on the
majority ruling for “compelling”
the city to let such a show con-
tinue, with all its nudity and vari-
ous simulated acts of intercourse,
which the Justices explicitly
listed.

Dissenting Justice William H.
Rehnquist said Chattanooga had
every right to reject “Hair” be- %
cause of the city’s policy of limit-
ing the municipally owned the-
ater to family-type fare.

AN
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Protesi IIiS Tameh‘Ii‘ﬁg

By ROBERT SOBEL

NEW YORK-Leaders of the
classical industry have organized a
committee to combat a recent Inter-
nal Revenue Service ruling which in
their view would seriously damage
the future of performances by for-
eign artists in the U.S. The ruling
also affects foreign rock artists and
managers.

The group, Ad Hoc Committee
for Alien Taxes of Performing Art-
ists, was formed on-March 10, and is
headed by impresario Harold Shaw.

+ He says that the bone of contention

B

concentrate exclusively on MCA
product and get out of custom man-
ufacturing and distribution are to-
day paying off. “Before the economy
problems hit everybody, we already
had our problems,” Maitland says.
“We had too many people and too
little profit.”

Today, as a result of Maitland’s

(Continued on page 49)

centers on an IRS ruling to collect 30
percent of a foreign artists’ projected
gross here. In the past, he says the 30
percent was withheld from the artists
net income, “after the artist paid his
agency commission, travel publicity
and other expenses.”

(Continued on page 14)

MCA/Coral Line
Soon To Bow At
$4.98 Retail Tag

LOS ANGELES—-MCA will
come out with a $4.98 suggested list
catalog series within six weeks. The
line will carry the MCA /Coral logo.

Coral is currently used as a $2.49
economy line, but Rick Frio, MCA'’s
marketing vice president, indicates
that this line could be phased out in
favor of the MCA /Coral series.

MCA is currently working out art-
ist clearances before debuting the
new catalog line which will probably
be sold for around $2.99 at retail.

The label is'already in the catalog
business with its series of $7.98 two-
fers which date back 18 months.

(Continued on page 49}

AGAC Beefs Up C’right Revise Lobby

LOS ANGELES—A more direct
involvement in copyright revision
lobbying can be expected from the
American Guild of Authors and
Composers, according to Ervin
Drake, AGAC president.

Speaking at a Guild membership
meeting here March 21, Drake said
that “It is AGAC’s immediate deter-
mination to act directly in ways that
will truly inform our legislators in
regard to a group they know little
about—the songwriters. Not just
‘star’ songwriters, but all of us.”

While AGAC has tranditionally
worked closely with publishers and
the performing rights societies on
such matters, it was implied in
Drake’s speech that the Guild feels
that the best interests of songwriters
are not being represented in the
copyright revision legislation now
before Congress, and that the Guild
will be looking to paint the legisla-
tors a clearer picture as to song-
writers’ needs, especially in the area
of renewals.

High on the Guild’s list is the

question of the inequity of the 56-
year protection limit on copyrighted
works in the U.S., as compared to
the lifetime plus 50-year protection
afforded to European songwriters.

Funding for AGAC’s lobbying
activities—no figure was given—will
come from its more than 3,000 song-
writer membership. An East Coast
and West Coast committee will be
named shortly to coordinate plans
with the Guild’s national staff.

Also on the meeting’s agenda was
a special tribute to AGAC member
John Green.

General News

BLOW TO FAIR TRADE

Pioneer Control
Plea Dismissed

By RADCLIFFE JOE
NEW YORK-—Fair trade proponents have lost another round in their on-
going battle for the maintenance of price controls, with a N.Y. Supreme Court
dismissal last week of a U.S. Pioneer Electronics complaint against District
Sound, a Washington-based mail-order audio discount house. '

The action, heard in the Appellate
Division of the N.Y. Supreme Court,
sought to enjoin District Sound from
advertising fair-traded Pioneer
products at discounts to. New York
area consumers, through paid ad-
vertisements in The New York
Times.

In denying the injunction, the
court ruled that the McGuire Act—a
federal statute—would not permit
the fair trade laws of New York to
have an extra-territorial effect as to
prohibit sales in a non-fair trade
zone such as Washington, D.C.

It was the feeling of the court that
restriction of District Sound’s adver-

tisements would be tantamount to
restricting the right of free publica-
tion, and would only result in the
freedom of one state to dominate or
interfere with the economic activities
of another.

The court pointed out that in a sit-
uation (such as Pioneer versus Dis-
trict Sound) where state fair trade
laws conflict with those of the fed-
eral government, the federal laws

revail.
p *x *x

In another court action involving
Pioneer and Douglas TV/Hi Fi

{Continued on page 34)

EMI Seeks Ban On

‘Columbia’

LONDON—-A dispute has
erupted between EMI and CBS here
over the use of the trademark “Co-
lumbia.”

EMI is seeking an injunction to
stop alleged infringement, but CBS
asserts there is a complete defense to
the claim under EEC law on trade-
marks and passing-off. The suit has
been referred to the European Court
of Justice by a high court judge.

Trademark

Granting the CBS application for
the EEC hearing, Mr. Justice Gra-
ham says that if the company estab-
lished its argument in Luxembourg,
before the European court, CBS
would have a complete defense. If
the company does not, then EMI
would succeed on the admitted facts.

But the judge says that EMI is en-
titled to an interim injunction pend-

(Continued on page 45)

28 Zody’s Stores Buying
Direct; Prices Are Lower

By JOHN SIPPEL

LOS ANGELES—The 28 Zody’s
record-tape-accessory-poster de-
partments in Southern California
and one each in Bakersfield and
Fresno are buying direct, after a year
of racking by J.L. Marsh.

Veteran industry marketing exec-
utive Charlie Simms, who left
Zody’s in September, 1973, has re-
turned as chief buyer and adminis-
trator. He originally left the chain
when he did not wish to move to
New York City, where all buying
was to be based. In the interim, he
worked for American-Mex Record
Corp., a Latin distributor here.

Zody’s, which is currently under
Chapter XI of the bankruptcy act,
feels it must price competitively to
remain in the market. The price of
$6.98 list price merchandise has
been dropped from $5.66 to $4.99 as
an example, while $7.98 tape is go-
ing for $5.98.

Two weeks ago, the departments,
which run from 600 to 800 square
feet and feature hit albums and a
Top 40 selection of singles, started a
TV-only 30-second spot campaign,

-advertising specific current LPs at

$3.66. Simms says that he and Sandy
Holzer, chain ad manager, are pre-

paring other campaigns which will
include budget and promo goods for
both radio and TV.

Singles will get an extra hard
push, Simms states. He says he is de-
veloping mixes from KHJ, K100,
KGFJ and KDAY lists. “Our singles
at each store will be based upon our

ethnic patronage,” Simms avers.
Last week’s in-store special was two
45s for $1. As yet, he did not know
the exact pull, but store managers re-
port above average business. Simms
says singles are 10 percent of Zody’s
recorded music volume.

60 Texans Show
For Assn. Meet

HOUSTON—Approximately 60
interested persons from various fac-
ets of the recording industry met
here Sunday (9) to kick off organiza-
tion of the Houston Record Industry
Assn.

Shelton Bissell, long-time ar-
ranger-producer who opened BAS
Studios last year, is the prime mover
to band together record people here.
Steering committee set to formulate
basics for an April 20 meeting at
ACA Recording studios is: Bill Hol-
ford, ACA; Roy M. Stone, Stoneway
Records; Bruce Ewen and Mickey
Moody, Sugarhill Studios; Joel
Johnson, Nashville Sound; song-
writer Floyd Tillman; Russ Reeder
of Record Service, one-stop; Ralph
Jaluska, Houston Record Manufac-
turing; and Margaret Elliott, song-
writer/singer, who is temporary
treasurer-secretary.

More Late News
See Page 58
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General News

PASSPORT:

LOS ANGELES—“We feel that
most of our success has come
through circumventing what other
labels are doing, and trying our best
to come up with things that most of
the larger labels are passing on,”
says Passport Records’ Seymour
Stein.

Passport, which specializes in
handling such international groups
as Nektar, Kraan and Omega, is co-
owned by Sire Records (Stein co-
owns Sire) and Jem, the leading im-
porter of pop LPs in this country.
ABC distributes the line.

“Passport is really a synthesis of

Lewerke Revives
0id Label And
Starts a New One

LOS ANGELES—Veteran jazz la-
bel owner/distributor Jack Lewerke
plans to form a new label and also
reactivate his Vault line.

He has two masters for the new,
unnamed line: Hampton Hawes at
Montreux (cut in 1971 with Henry
Franklin on bass and Donald Bailey
on drums) and a Don Randi and his
Baked Potato club group. This last
LP was recorded here recently and
features the band which plays regu-
larly with the pianist at his Baked
Potato jazz club in North Holly-
wood.

Lewerke has retained Patrick
Boyle’s PBR International firm to
handle administration for the com-
panies. He will make deals, firm up
pressing orders and oversee all
paperwork relevant to both records
and music publishing.

Lewerke says he’ll go through in-
dependent distribution and leaves
March 27 for Japan to begin lining
up overseas licensees.

He plans repackaging some of his
Vault titles which he got back from
Fantasy last October after the Berke-
ley, Calif.-based label ended its
three-year distribution pact.

Among the artists in the vault are
Hampton Hawes, Jack Wilson, Sam
Fletcher, Lightnin’ Hopkins, Larry
Bunker and Gary Burton, Ernie
Watts, Charles Owens, plus these
pop names: Chambers Brothers,
Challengers, . Bobby Freeman and
the Beau Brummels.

Lewerke, who will be out of the
country over the April 4-5 weekend
when interested parties are meeting
to discuss the formation of an inter-
national jazz association at the
Sheraton Universal Hotel, will him-
self join the body. “It’s a good idea
and one that’s been needed for some
time,” he says. “It comes at a time
when young people are getting more
interested in jazz roots.”

TIMES MUSIC
SETS A DEAL

NEW YORK-The New York
Times Music Publishing Corp. has
signed a longterm agreement with
the two Hank Medress and Dave
Appell firms.

Under the agreement all future
copyrights of the two firms Little
Max and Applecider, will be co-
owned with the NYT Publishing
Corp. and will be administered by
the NYTM. The deal is retroactive to
Feb. 1.

Medress and Appell have pro-
duced hits by Dawn, and records
which received gold were “Tie A
Yellow Ribbon,” “New- Ragtime
Follies” and a remake of the oldie
“The Lion Sleeps Tonight,” among
others.

By BOB KIRSCH

Sire and Jem,” says Stein. “Both
Marty Scott (of Jem) and myself
were aware of Nektar, and the group
had done quite well on import sales.
The sales were several thousand, but
that was with nothing—no radio
play, no campaigns, no anything.

“So we signed them, did the un-
derwriting on the first tour as we are
doing on the second one (both Stein
and Scott feel it is important that the
band perform as headliners) and the
first LP went top 20.” The second
appears destined for the same kind
of chart position.

“We like to think of ourselves as
an alternative company,” Scott says.
“We are another means of selling
records besides radio. Through im-
porting records, there is a chance to
see if a particular act will sell at all
here and where the strong areas in
the country might be.” Jem was im-
porting LPs by all of the current
Passport artists before they were ac-
tually signed to the label.

Recently signed to Passport is Sy-
nergy, a group built around one per-
son. The debut LP will be all elec-
tronic music, made up of some 1,000
individual tracks, Nektar will be
helping promote the LP by playing
it, along with showing a light show,
before concerts on the current tour.

Stein sees a kind of raiding of the
European market by American com-
panies coming up in the future simi-

Stein’s Operation Tries
To Do What Others Don’t

lar to the tendency to sign anything
British in the mid ’60s. “We origi-
nally looked at the European market
on Sire because 1 was familiar with it
and because we-realized we were not
big enough to compete with major
labels here. Now, I think you will see
a lot of sub-par bands signed simply
because the European thing is hap-
pening here. Realistically, I don’t
think there are more than 10 or 15
European (continental) bands that
can make it big here.”

- Sirewas released “history of” type
LPs of British rock (two volumes),
Paul Anka, the Turtles, Focus (who
Stein originally signed to Sire) and
Fleetwood Mac as well as new mate-
rial from Renaissance, Climax and
Stackridge. The label is now plan-
ning more anthologies including an-
other British rock set, a roots of Brit-
ish rock set and LPs from Duane
Eddy and material from Andrew
Loog Oldham’s Immediate catalog.
Oldham produced the Rolling
Stones through the firstseveral years
of their career and his Immediate la-
bel had the likes of Humble Pie and
the Nice. It was the first major inde-
pendent label in England.

Both Stein and Scott say they will
help underwrite the tours of other
Passport artists in the future. They
will strive to keep the label small,
feeling that is one of the keys to their
success.

Polydor, MCA Square Off

In ‘Tommy’ Promo Rivalry,

By CLAUDE HALL

LOS ANGELES—In Spite of se-
vere “pressure” from Polydor Rec-
ords, MCA Records is launching a
massive campaign to promote the
rock opera “Tommy” by the Who—
and capitalize on the movie that pre-
miered Wednesday (19).

The first battleground in the
record war between the original rock
opera and the movie soundtrack on
Polydor occurred here when Polydor
brought pressure to bear and got a
one-minute soft-sell movie trailer
plugging the original LP unit with-
drawn from a local movie house
where the movie was being pre-
miered.

Polydor and Columbia Pictures
were also trying to get a movie the-
ater promo film buy stopped as of
press time, but that seemed unlikely.

Bob Siner, media director of
MCA Records, says that he fully ex-
pects to sell another million copies of
the LP set, released in 1969, that
originally sold about two million
units.

MCA had bought exposure for a
one-minute trailer promoting the
original LP set in 20 thedters over
the next eight weeks. This theater ex-
posure “will reach about a million
and a half people in those eight
weeks,” says Siner.

The one-minute spot is low-key,
but points out that the original rock
opera “Tommy” was on MCA and is
available in the stores. MCA has re-
stocked completely on the LP.

“We're not trying to shoot Polydor
down and we’re not trying to take
anything away from their sound-
track, but we feel the creators should
also have a chance,” Siner says. The
spot was -created by George Osaki,
creative director of MCA, and Da-
vid Grey of Post Time Productions.

Placing the film in the theaters is
Cinema Concepts, headed by Al
Schoneberger.

Cinema Concepts, about six

months old, handles almost all de-
tails. The spot appears every time
the feature movie is shown.

Siner points out that the movie
commercial is only the first step in a
massive campaign on the original
cast opera LP set.

The movie buy is more or less a
test, but Siner has complete faith in
the project. “After all, it’s a captive
audience.”

The commercial in the movie
houses doesn’t tag dealers; “it just

‘makes the audience aware that our

product is available.”
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RCA photo
‘RICKY WONDER'—Ricky Williams, one of the nation's few blind studio
musicians, recording his first solo album, “The Stevie Wonder Songbook,”
for RCA Records. The record is done in cooperation with Wonder and the
Louis Braille Foundation for Blind Musicians.

Executive Turntable |

Jimmy Johnson, president of Walt Disney Music Co., has elected to ac-
cept early retirement but will be available to the Burbank publishing firm asa
consultant. ... Johnny Musso resigned last week as vice president, a&r, at
MCA Records. He proposes to enter independent production. . . . Bill Roberts
and Greg Lewerke are named by United Artists Records to the newly created
postof twin product managers, reporting to vice president of sales Sal Licata in
Los Angeles.

* * *

Independent producer Ted Glasser and Joe Mareno have joined MCA
Music in Los Angeles, reporting to vice president Warren Brown. . .. Arthur
Braun named professional manager of Dick James Music, East Coast. . .. Jay
Warner, for two years with the firm, set as national director of professional ac-
tivities for the Wes Farrell Organization’s publishing interests. He will work

“out of New York.

* * *

Varnell Johnson named East Coast regional marketing director for Gen-
eral Recording Corp. of Atlanta. . . . Dick Wakefield, son of Sidney Wakefield,
president of Wakefield Manufacturing Co. in Phoenix, succeeds his father as
the company’s top executive. The elder Wakefield has retired. . . . Ed Crawley
joins World Wide Sound Distributing in Memphis, a new soul disk firm. . ..
Promoted to Midwest regional manager of Capitol Magnetic Products in Chi-
cago is Charles Trausch, a four-year employee. . . . Replacing the departed F.
Harold Clark as vice president of finance, treasurer and secretary of Wallichs
Music & Entertainment in Los Angeles, a retail chain operation, is John L.
O’Leary who joined Wallichs in 1969. . . . Joe Fleischman joins Billboard asa
West Coast account executive April 1. ... Bob Zievers is new with Apogee
Management Inc., Los Angeles. . . . Brace Wayne appointed vice president of
operations, Robert Ellis and Assoc., Los Angeles. Wayne will coordinate all
road chores in connection with Rufus and Billy Preston.

Ron Carpenter rejoins Billboard as an account executive on the New York
staff. He was previously with Merchandising Week.

*x ok k

Muhammed Ali, world heavyweight champ, has been named co-chairman
of newly-formed Starway Records, where he’ll be involved in creative, admin-
istrative and financial aspects of the label. Other executives named are:
Damon La’Mar, president, and Ahmed Ali, vice president. . . . Harvey Hoffner
appointed national director of promotion for the Rainbow Collection, New
York-based record production and marketing company.

*x k%

CBS Records has appointed three new branch managers: Jim Seully, Chi-
cago; Bob Jamieson, Cleveland, and Ken Yastic, Minneapolis. In other com-
pany moves: Larry Reymann appointed local promotion manager in Denver.
Don Parrell named director, and Rebert Campbell account executive for Co-
lumbia special products.

* ok *

Bruce Somerfeld to manager of popular a&r and G. Allan Ballantine to
manager of engineering facilities and planning at RCA Records. ... Ted W.
Barger named vice president of product management at Echo Science Corp.
- .. Peter W. Holleman appointed president of Wald Sound. ... Ray Caviano
promoted to director of artist development for British Talent Managers group
of companies.

Judge Slows Up Newman

Singles Reviews ....

ALBUQUERQUE—-Herbert
“Speedy” Newman and six com-
panies he controls here have been
banned from infringing on the copy-
rights of 67 record companies by the
unauthorized reproduction, distri-
bution, rental or lease of the firms’
copyrighted sound recordings.

The order, awarding the firms a
permanent injunction, was signed in
U.S. District Court by Judge How-
ard Bratten. It applies to Newman
and the following companies: Copy

Rite Recording Inc.; H&N Con-
tracting Inc.; H&N Tape Co,;
Crown-Stars Inc.; Stars Inc.; and
H.LM. Inc., and any firm or person
acting in concert with them in the
prohibited practices.

The defendants were ordered to
pay a judgment, including court
costs, to the plaintiffs. In addition,
the defendants’ counterclaim
against CBS Inc., was dismissed with
prejudice.



# “EPIC.” MARCA REG. T.MPRINTED IN U.SA. ® 1975 CBS ‘tric. *ALSO AVAILABLE ON TAPE

Justoutand already off ina climb tojoin the other great Hollies hits.
Already on in Boston, Denver, Philadelphia, Pittsburgh, San Francisco and a Gavin Personal Pick.

“Sandy.” Continuing the Hollies'incredibly successful career. From theirnew album,"Another Night, .. ...
On Epic Recordse

Produced by Ron Richards
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GeneralNews

Entries Flow In To Song Fest
Simpler System Hikes ’75 Interest, Klein Reports

LOS ANGELES—With slightly
more than two months remaining
before entry deadline June 3, songs
are beginning to flood the offices
here of American Song Festival ex-
ecutive director Malcolm “Mal”
Klein.

“We are in receipt of cassettes
from Japan, Russia, Canada and
Mexico,” Kelin enthuses. “Last year
we received more than 60,000 origi-
nal tunes. This year we believe there
will be substantially more.”

The 1975 compeltition is more
simple than last year’s not only in
the manner in which sengs are sub-
mitted but also in the judging.

“Entry blanks may be obtained
from any of the 3,250 Radio Shack
stores in the U.S. and Canada or by
writing our headquarters at Box 57,
Hollywood 90028,” says Klein. “Last
year we had a complicated plan in
which we received an entry and then
mailed back an empty cassette. This
year each entrant mails in his own
cassette and it’s much simpler.”

The costis $10.85 per song and an
aspiring composer may send in as
many as he pleases. Outside North
America the cost is $13.85. Total
prize money is pegged at $129,776
but winners, of course, will receive
other remuneration from recordings,

By DAVE DEXTER JR.

publishing contracts and ASCAP or
BMI performances.

“We guarantee that every song
centered will be heard by profes-
‘sional ears, by men and women in
the music profession with proven
success records,” Klein says. “There
are six categories again, with all en-
tries directed to either amateur or
professional writers.

“Bach entrant must specify. in
which of the six categories he desires
his song to be.entered. If he regards
his work to fall into a second or third
category it will cost him only an ad-
ditional $7.25 per song to be judged
in a second category, or a third or a
fourth. Many songs have crossover
qualities.”

There will be no series of concerts
in 1975 in which promising, possible
winning tunes will be performed
and judged. A jury of topnotch pro-
fessionals will, instead, assess each
cassette until only 12 songs remain.

“The winners probably will be re-
vealed on a network television show
in late October,” says Klein. “We
have not firmed up the presentation
yet but we feel it will be infinitely su-
perior to the program televised last
year from Saratoga, N.Y.

“The American Song Festival is
open to everyone, unlike the foreign

festivals,” Klein reminds. Last year
there seemed to be a general una-
wareness of our competition; -a
dubious wait-and-see attitude. But
for all the headaches and frustra-
tions we experienced in pioneering a
truly international competition, a lot
of good came from it.”

Chappell Music, as an example,
had in its files for more than a year a
tune titled “Oriental Gate” com-
posed by Ed Townsend, Kenny Log-
gins and John Sanford. The firm
had not succeeded in getting it re-
corded or performed. For the three
writers it won the American Song
Fest prize of $5,000 and Jose Feli-
ciano has recently recorded it. Chap-
pell, of course, retains publishing
rights.

“Songs entered may be published
by anyone—we are not in the music
publishing business,” Klein de-
clares.

The Festival’s California staff has
been mailing out thousands of pro-
motlion pieces to new sources that
went untapped a year ago—music
teachers, gospel writers, the song-
writers’ guild in Nashville.

“There’s unquestionably more in-
terest this year than last,” Klein con-
cludes. “We feel we will handle per-
haps 100,000 entries in 1975.”

Labels Responding To ‘No Returns’ Plan

LOS ANGELES—A number of
labels have started to respond to dis-
tributor Jack Lewerke’s proposed
plan for eliminating returns.

Lewerke is suggesting that dealers
receive a credit for albums they
would normally return, but instead
of shipping them back, retain them
on their premises.

One comment heard at NARM
from Warner Bros. is that dealers
could be selling product by an artist
at low cutout prices while the label is
still working on the act.

Lewerke says this could be recti-
fied by the label or distributor is-
suing a list to retailers of albums that

5 Old Zeppelin
LPs Rise Again

LOS ANGELES—Led Zeppelin’s
current tour plus its hot No. 1 LP has
sparked the re-emergence on Bill-
board’s Top LP And Tape Chart of
five previously released titles. Be-
sides the front running “Physical

Graffiti,” Zeppelin is represented

with “Led Zeppelin” at a starred 83;
“Houses Of The Holy” starred 92;
“Led Zeppelin II” starred 104; “Led
Zeppelin” starred 116 and “Led
Zeppelin III” starred 124.

The last time any artist covered
the chart in such a fashion with
“old” titles was when Chicago hit
the survey several months ago with a
host of LPs as a result of TV adver-
tising.

"SHEET MUSIC

EXPORTS UP

NEW YORK-—American music
publishers exported more than three
times as much print music in 1973 as
was imported into the United States,
figures recently made public by the
Dept. of Commerce show.

Total exports for that year was
given as $2.9 million, exceeding the
figure for 1972 by 32.7 percent. Print
music imports for 1973 came to
$825,000, and increase of 11.6 over
the previous year.

will not be accepted back as returns
for a specific period of time.
Lewerke’s firm, Record Merchan-
dising; a leading handler of inde-
pendent labels, uses this system now.
One label has suggested that the

Cassette Sales
Rise in U.K,;
8 Track Drops

LONDON-Tape sales in Eng-
land during 1974 were nearly 25 per-
cent up on the previous year’s fig-
ures, but while cassettes continue to
grab a larger share of the market,
sales of 8-track cartridges show fur-
ther signs of faltering.

According to industry figures is-
sued last week, tape sales during
1974 accounted for 19.2 million
units, compared with 15.5 million in
1973, and indicate the continued
growing popularity of tape among
consumers. The tape figures for 1973
had been nearly double 1972’s total.

Total cassette unit home sales for
1974 were 13.4 million, a third more
than the previous year when 9.8 mil-
lion units were sold, and figures for
the last quarter also showed a con-
siderable increase, leaping from 3.6
million in October/December 1973
to 4.5 million.

Cartridge sales for the year how-
ever showed only a marginal in-
crease over 1973, totalling 5.8 mil-
lion home units compared with 5.7
million last year—and according to
the industry figures, sales of 8-track
for the last quarter of 1974 slumped
from 2.2 million in the same period
in 1973 to 1.7 million.

Fania Buys 2 Labels

NEW YORK-Fania has pur-
chased Tico and Alegre, two estab-
lished Latin jazz flavored labels.
Fania will now handle all sales and
distribution with the two lines re-
maining in business. Among the top
Tico/Alegre attractions are Tito
Puente, Hector Riviera, Charlie
Palmieri, Joe Cuba and La Lupe,
among others.

plan be tried with cutouts instead of
regular priced merchandise.

“I can see there are some assets to
their comments,” Lewerke says,
adding: “There will have to be
changes for individual lines. Any-
thing that helps cut down on returns
is worthwhile.”

Under Lewerke’s plan the dealer
would be able to receive a credit for
a specific percentage of those LPs he
wished to have returned. By keeping
them in his store, costs would be
saved in handling and shipping
them back to the manufacturer.

Lewerke highlighted his plan dur-
ing NARM at a panel on returns.

Rock Book Promo
Via a Radio Tape

LOS ANGELES—-A novel na-
tional promotion of Norm N. Nite’s
recent “Rock On” book will soon be
kicked off by its publisher, T. Y.
Crowell.

Selected radio stations will be
supplied with a two-hour taped rock
special featuring Chuck Berry, Fats
Domino, Bill Haley and Little Rich-
ard, who perform and are inter-
viewed.

Crowell sales promotion manager
Ani Chamichian believes it is the
first promotion of its kind. “And cer-
tainly,” she says, “no book on music
has ever been exploited this way pre-
viously.”

Crowell is contracting with se-
lected stations and guaranteeing
market exclusivity within a 50-mile
radius for a year. Along with the
program go a packet of rock 'n’ roll
questions for radio contests with lis-
teners participating and a generous
supply of copies of Nite’s book to be
used as prizes.

“Stations which air the program
are helping themselves qualify for
their educational-instructional re-
quirements as specified by the
FCC,” says Ms. Chamichian. “The
interviews we have transcribed qual-
ify with the FCC.”



DION “MAKE THE WOMAN LOVE ME” (5P§0403D)

The bzt record only the two of them conld have made. From the albun Born to Be With Yoz (spo102)

On Warner/Specior Records Distributed by Warner Bros OO




MARCH 29, 1975, BILLBOARD

General News

LOS ANGELES—While the re-
cession has not yet ended, there is in-
creasing evidence the economy is be-
ginning to turn.

The first few signs of improve-
ment have included a softening in
the rate of inflation, a sharp decline
in the prime lending rate, the liqui-
dation of excessive business inven-
tories and the rising stock market.

Many on Wall Strect feel that the
recession will bottom out during the
middle months of the year and that
the economy will definitely be on the
road to recovery by the end of 1975.

Some companies with divisions in
the record and tape industry are not
bothered by the economic slump.

MCA, for example, reports its
highest annual and quarterly net in-
come and revenues in its history.

Earnings for the fourth quarter,

Albert S. Denver
Dies In Brooklyn

NEW YORK—Albert S. Denver,
president of the Music Operators of
New York (now Music and Amuse-
ment Assn.), died at his home in
Brooklyn March 16 at the age of 75
after a long illness.

Services for Denver, who was
head of the association 30 years,
were held March 18. Burial was in
Mt. Hebron Cemetery, Flushing,
N.Y.

He is survived by his widow,
Frances, his daughter Shirley, two
grandsons and one great grandson.

MARKETING
SALES EXEC.
AVAILABLE

Successful distribution,
sales and marketing track
record at regional and na-
tional levels desires L.A.
based sales management
position with well estab-
lished record and/or tape
manufacturer. Aggressive,
profit minded, capable of
getting the job done.

Write Box 1043
Billboard Publications
9000 Sunset Blvd.
Los Angeles,
California 90069

FULL RECOVERY BY END OF YEAR?

'Economic Tumaround Indicated

ended Dec. 31, were $17 million, or
$2.01 a share, a 113 percent increase
from $7.98 million, or 95 cents a
share, in the same quarter a year
ago.

Sales in the quarter were $191.8
million, up 21 percent from $158.4
million in the same quarter a year
ago.

For the year, earnings were $57.8
million, or $6.85 a share, up 125 per-
cent from $25.6 million, or $3.06 a
share, in 1973. Sales in the year were
$641.9 million, up 53 percent from
$417.8 million a year ago.

Lew R. Wasserman, board chair-
man, says the company made its
greatest gains in records and music,
theatrical film, and recreational
services operations.

During 1974, MCA reduced its
debt by $80 million, with another
$20 million expected to be paid by
the end of this year. MCA has a $50
million credit line which has not
been used.

Despite lower earnings in the
fourth quarter, net income for 1974
rose slightly compared with restated
figures for 1973 at Superscope Inc.

Superscope previously had fore-
cast 1974 sales of $160 million and
net per share of $5.25. Earnings were
reduced 59 cents a share because of
increase in interest expense and 24
cents. a share because of cost in-
creases in raw materials and compo-
nent parts. )

In the quarter ended Dec. 31,
earnings were $1,600,000, or 71 cents
a share, on sales of $41,700,000,
compared with earnings of
$3,300,000, or $1.43 a share, on sales
of $35,900,000 in the same quarter a
year ago.

For the year, earnings were
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$9,900,000, or $4.30 a share, on sales
of $157,200,000, compared with
earnings of $9,800,000, or $4.24 a
share, on sales of $119,000,000 a
year ago.

Handleman Co. posted lower
sales and earnings for the. third
quarter and nine months ended Jan.
25, reflecting adoption of the LIFO
method of inventory valuation.

Earnings in the quarter were
$1,880,000, or 43 cents a share, on
sales of $34,151,000, compared with
earnings of $1,930,000, or 44 cents a
share, on sales of $37,189,000 for the
same period a year ago.

For nine months, earnings were
$3,627,000, or 83 cents a share, on
sales of $84,752,000, compared with
earnings of $4,071,000, or 93 cents a
share, on sales of $85,826,000 a year
ago.

The picture is cloudy on the tape
side of the industry.

Matsushita Electric Industrial Co.
(Panasonic) reports that net income
was down 26 percent despite a 15
percent sales increase for 1974 as a
result of worldwide inflation and
other difficult economic conditions.

For the year, consolidated net de-
creased to $186.8 million from
$250.8 million. On American De-
positary Receipts, net income fell to
$1.88 an ADR from $2.53 an ADR.
Consolidated sales increased to
$5.05 billion from $4.38 billion.

In the blank tape segment of the
industry, Certron Corp. reports a
$372,000 loss, or 13 cents a share, on
sales of $2,975,000 in the quarter
ended Jan. 31, compared with earn-
ings of $21,000, or | cent a share, on
sales of $3,882,000 for the same
quarter a year ago.

Meanwhile, Emerson Electric Co.
plans to sell part interest in its Fisher
division to Sanyo Electric Trading
Co., of Japan.

Emerson and Sanyo will form a
new company, called Fisher Corp.,
which will take over the Fisher divi-
sion operations, with both com-
panies having equal shares in the
new firm.

Dealer Guilty

¢ Continued from page 1

Manning emphasized that the con-
viction of J. Hubert Diamond in the
U.S. District court here March 13
was the first in the nation, under the
federal antipiracy law, of a retailer
selling unauthorized tapes.

Diamond operated the Damark
System record shop in West Phila-
delphia. Two other men. have
pleaded guilty to similar charges,
Manning said, and are awaiting sen-
tencing. They are Meir Cohen, who
operates the center-city Crazy
Charly cut-rate store here, and Rob-
ert Alan Yerkes, operator of Zon-
ker’s Youth Market in suburban
Bryn Mawr, Pa. Trial for a fourth
man, Shalom Vaturi, of Brooklyn,
N.Y. is scheduled next week before
U.S. District Court Judge Edward R.
Becker here.

Diamond was convicted on 11
counts and faces a maximum fine of
$11,000 and 11 years in jail, Man-
ning said. The pirated tapes were
purchased by Diamond for $1.50
and he sold them for $2.99 in his
store. Representatives of the record-
ing companies testified that the orig-
inal tapes were copyrighted and that
Diamond had no authorization to
sell them. :

Sound experts made sound
analyses of the tapes before the jury
to prove that the tapes were pirated.
“The tapes were poor quality,” said
Manning, “and the consumer gets
ripped off.”
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As of closing, Thursday, March 20, 1975

(Sales o
Hi Low NAME P-E 100's) High® Low Close Change
20% 11% ABC 6.9 2021 20% 20% 20% + %

5% 2  Ampex
3% 1 Automatic Radio
9% 4% Avnet

25% 9  Bell&Howeli

44% 25 CBS

6% 1% Columbia Pic.

6% 1% Columbia Pic.

3% 1% Craig Corp.

52% 17% Disney, Walt

3 1% EMI
32% 18% Gulf + Western

8% 2% Handieman
Harman Ind.

7% 2% Lafayette Radio
17% 11% MatsushitaElec.
43 19% MCA
35% 9% MGM
80%  43% 3M

8% 1% Morse Elec. Prod.
61% 32% Motoroia

23 11% No.Amer. Phillips
19% 56 Pickwick Intl.
6% 2 Playboy
21% 9% R.CA.
10% 4% Sony
25 8% Superscope
29% 10 Tandy
6% 2% Telecor
4 1% Telex
2% .08 Tenna
10% 5% Transamerican
9% 4% 20thCentury
18% 6% Warner Commun.

31% 9% Zenith

5.2 2753 5% 5 5% + %

23 3N 3% 2% 2% - %
3.3 916 7% 6% 7%  Unch.
5.8 438 17 16% 15% -

22 1623 5% 5% 5% -

%
11 2518 44% 41%  41% + %
%
22 1623 5% 5% 5% - %

34 364 3% 2% 3 + Y%
25 4691 45% 43% 43% -1
6.7 1076 2% 2% 2% Unch.
4.2 1047 32% - 30% 30% - %
13 564 6% 5% 5% - %
33 99 10% 10 10 -1
5.9 292 5% 5% 5% - %
9.0 27 16% 16% 16% - %
6.2 1028 43 40 43 + 3%
59 320 33  30% 33 + 1%
19 4472 54%; 52% 52% + %
= 364 2% 2% 2% + %
19 2016 53% 49% 49% — 1%
6.2 218 17%  17%  17% + %
741 362 15% 15 15% + 6
8.0 220 4 3% 4 + %
10 10659 17% 15% 17% + 2%
19 11019 10% 9% 9% + %
3.0 339 14%  13% 13%  Unch.
10 1051 29% 27% 27% - %
4.5 319 5% 4% 4% Unch.
- 803 2% 2% 2% Unch.
13 101 208 202 2.04 —.04

14 2919 8% 8% 8% + %
9.5 465 9% 9% 9% + %
4.9 1243 13 1% 13

25 1691 19 17%  17%

As of ciosing, Thursday, March 20, 1975

OVERTHE VOL. Week's Week’s Week's
COUNTER* High Low Close

ABKCO Inc. 6 1% 1% 1%
Gates Learjet 114 5% 5% 5%
GRT - % Y %
Goody Sam - 2% 2% 2%
Integrity Ent. - % % %
Koss Corp. 313 5% 4% 5%
M. Josephson 2 7% 7% 7%

OVERTHE VOL. Week's Week's Week's
COUNTER* High- Low Close
Schwartz Bros. 4 % % %
Wallich's

Music City - Y % %
Kustom Elec. 38 2 1%
Orrox Corp. - % %, ]
Memorex — 4% 4% 4%

=0Over-the-Counter prices shown are ''bid" (as opposed to ""asked’). Neither the bid
nor the asked prices of unlisted securities represent actual transactions. Rather, they
are a guide to the range within which these securities could have been sold or bought

at the time of compilation.

The above contributed to Billboard by Bache & Co., members of the New York Stock
Exchange and all principal stock exchanges.

3 Vidisks In Spotlight

® Continued from page |

Less than a week later (Billboard,
Oct. 30, 1970), MCA “admitted” it
was working on a 90-minute color
videodisk programming concept that
was “far from the public demon-
stration stage.”

The one common theme in both the
Philips/MCA and RCA demonstra-
tions was the vital necessity for a
supply of inexpensive, broad-based
software at the point of hardware
purchase. “Otherwise it’s like selling
a razor without blades,” notes Jack
Findlater, MCA Disco-Vision presi-

dent. This is echoed by Tom -

McDermott, RCA Selecta-Vision
programming development vice
president, who believes “it’s impos-
sible to sell players without some
software at the point of sale.” Both

also emphasize initial stereo hi fi ca-
pability, and eventual 4-channel.

There are more differences than
just the optical Philips/MCA versus
capacitance (mechanical) RCA out-
look, however. The Pierre demon-
strations of the former were high-
powered, slick presentations that
were most effective in terms of prod-
uct presentation. The latter were em-
phatically low-key, pushed up to
take advantage of the timing and
consumer press exposure that in-
cluded both The Wall Street Journal
and New York Magazine.

The major involvement of Mag-
navox, in which Philips acquired 84
percent interest last fall, and the
Polygram group of companies in Eu-
rope, was detailed for the first time.
As reported exclusively in Billboard

(Continued on page 10)
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Vidtape Acts

® Continued from page [

network of closed-circuit television
monitors in the restaurant that
serves as home base for the oper-
ation.

La Factoria, an Italian eatery here
that was formerly the renowned
Reuben’s restaurant, has undergone
a complete transformation since this
concept began more than six months
ago. The basement area that was
once barren is now the home of a
complete video production studio,
aswell as a cabaret and discotheque.

The force behind this move is Jim
Roberts, president of ITI and its

Feature

eight subsidiaries that include an
ASCAP and BMI publishing com-
pany, a record distribution company
and a recording firm.

He initiated this plan because he
saw a need for a place to expose up-
and-coming artists and felt the best
way to carry this out was with the in-
corporation of taping the acts for
later play in addition to performing
live.

“We try to use our studio as a
means of inviting professional acts
lacking exposure and we expose
these acts to industry representatives
we also invite to attend.” Roberts
says. “Another feature of this ar-

At N.Y.

Geerol News

rangement is a process we use,
whereby the group can use this tape
to show booking agents and record
people, not in attendance, what they
are capable of doing.”

Thus far, this experiment has
worked out very well, according to
Roberts, and it has helped build
business at La Factoria. He says that
people sitting in the main room also
have the option of watching the
playbacks, since there are five chan-
nels of video in each of five rooms.

“We have the capability of broad-
casting a number of programs at the
same time, sO we can reach a much
larger audience,” he says.

Call. ..\

DON'T LET THE U.S. MAIL SLOW YOU

You Dial-We Pay—You Save

If You Are Located In Any State Listed Below

{.

for the best prices and fastest service on ALL singles,
LP’s, 8-tracks, cassettes, Oldies, special orders.

TOLL FREE IN THESE STATES .

DOWN!

{2 ToLL rReE

ITI is a corporation that was
formed with the idea of building an
international network of private
broadcasters and Roberts plans on
doing this through four subsidiary
corporations: Video Variations,
dealing in hardware; Video Vari-
eties, dealing in software; Video
Voice, dealing with publishing; and
Video Funding, dealing with leasing
and other financial arrangements.

Richmond Demands

Vidisks In

& Continiied from page 8

(Sept. 14, 1974), the Magnavox ac-
quisition was of prime importance
for U.S. manufacturing/marketing
capability.

Nat Adamson, Magnavox vice
president, director of products, con-
firmed that NTSC (U.S. TV) engi-
neering will be finalized at Fort
Wayne, Ind., headquarters, for pro-
duction in one of the firm’s Ten-
nessee plants, although initial laser
“pickup” systems will be supplied
by Philips.

He emphasized that “controlled
market area distribution” is antici-
pated by late 1976 through “care-
fully selected” Magnavox dealers
who also will offer a software selec-
tion.

The advanced prototype of the
Philips/MCA player used in the
demonstration will carry a Magna-
vox label and is still “targeted” at
$500, according to. Bill Zeiss, N.V.
Philips videodisk operations man-
ager, and includes still-frame, slow
motion, digital index, random pro-
gram access features. Unit shown
weighs approximately 30 pounds, is

Spotlight
tiations with Thomson CSF of
France with hopes of establishing a
workable licensing or joint manu-
facturing agreement for its similar
optical videodisk system.

The Polydor/Phonogram group
in the U.S. will be involved in soft-
ware development, according to
Hans van den Broek, Polygram B.V.
video coordinator, but the exact role
is not determined. Also expected to
play important roles are the Pho-
nodisc distribution arm and the
Polymusic direct marketing arm
here. Allusion was made to the exist-
ing nine million disk/tape/book
club members in the U.S. that are'a
vital part of the overall marketing
approach for any consumer video-
disk success.

According to Findlater, pricing is

(Continued on page 58)

RCA Will Sell
Pablo LP Line

NEW YORK—RCA Records has
acquired manufacturing and distri-
bution rights to Norman Granz’s
Pablo Records. The jazz-oriented la-

Areanass. W M i Seenis Jomee MetNrgia ; 20 x 15 x 5% inches. i inclug
g:;?\ar‘;‘s::;cut ':E:Iiaana Ezgsl:‘::use‘ns E{:wvs?ir;pshire ;:\g:?:slaar:: ;ermont ais;o\;s?n $2@,000 Fr@m stax Polygram in Holland pressed the ;)Oe}n};an?Z;{Sui:(;‘;)ts‘t:;lltg?r:(;\r;ilﬁg?
Districtof Columbla  Kansas  Michigan North Carolina ALWAYS IN STOCK . NEW YORK—Richmond Record-  rigid "30-minute, one-sided disks sicians iike Count Basie, Roy El-
Florida Kentucky  Minnesota __ Ohio ALL LATEST ltqgtcgrp~, this filed suit :nS[tJ'S'II{)IS- used interchangeably in the demon- dridge, Oscar Peterson, Joe Pass and
E ) . ; rict Court here against stax Rec- stration with the basic MCA  Ella Fitzgerald.
. ardrzrtshs:r:pzp; desarme()j(ay :gcel\éeg il UPeS TOP-SELLING ords claiming more than $20,000 “floppy” disk, with excellent picture The first joint effort between the
to years-experience ds gone- SINGLES in past due obligations. quality for both versions in clips of  two labels begins in mid-April with
Siop LET A FREE PHONE CALL CONVINCE YOU! SOUL, POP and The pressing company alleges that such recent Universal releases as releases by Joe Turner, Dizzy Gil-
ASK ABOUT HOWIE'S EXTRA " |FULL CATALOG it sold and delivered to Stax some “The Sting” and “The Great Waldo lespie, Coleman Hawkins, Pass and
‘ SPECIALS OF THE WEEK! SERVICE! 151,000 records and metal parts be- Pepper” Compatibility with the Ze- Basie.
E : . tween last October and December nith optical system was emphasized RCA has initiated a promotional
< 7 : 3 , £ and has yet to receive payment in with a disk clip from its software, program for the Pablo line that will
8 DOUBL-E B BECORDS & TAPE CORP. whole or part. Suit was filed March and it was confirmed that Philips include radio time buys on stations
- JoshengickiStroel JNewalk N, J 207114 11. and MCA have entered into nego-  specializing in jazz programming.
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Societies Gird To Fight Wyo. Law

® Continued from page |

At SESAC, counsel Al Cianimino

said he hadn’t yet received a copy
of the bill for study, but at the least,
“it seems alien to the orderly admin-
istration of copyrights.”

Broadcast licensees, who provide
the heavy bulk of performance in-
come in the state will not be affected
immediately. In all cases, sta-
tions are airing music under li-
censes valid into 1977. Earliest im-
pact will be felt in non-broadcast
areas as new locations seek licenses.
But it does not seem likely that such
licenses will be granted, if"8ll the re-
quirements written into the law must
be observed.

The order freeing ASCAP from is-
suing new licenses in Wyoming was
signed here Tuesday (18) by U.S.
District Court Judge Harold Tyler,
who oversees the society’s Consent
Decree. “We are not going to be is-
suing any new licenses in Wyo-
ming,” the ASCAP spokesman said.

He did not view the loss of future

non-broadcast income as severe,
since less than $10,000 a year is col-
lected from such users. ASCAP tele-
vision licenses in the state run unfil
the end of 1977, while the society’s
radio pacts remain valid until the
end of February of that year.

In all, there are 26 radio stations

operative in the state, and three tele-
vision stations. In BMI’s case, all
broadcast performance licenses ex-
pire Dec. 31, 1977.
SESAC’s broadcast licenses expire
at various times, says Cianimine, but
are renewed automatically unless ei-
ther party withdraws.

ASCAP and BMI view as partic-

Motown-Mégull Tie

LOS ANGELES—Artie Mogull
has set a production deal with Mo-
town. The former a&r vice president
at both Capitol and MCA has three
acts with Motown so far. The first
product is writer-singer Su Shifrin’s
single “All I Wanna Do.”

ularly onerous the state law’s re-
quirement that lists of protected rep-
ertoire be furnished according te
various categories, country, pop.
current hits, classical, etc. They feel
it is impossible to offer such break-
downs in any realistic way, or to ad-
minister users who might elect to
request licensees for only one cate-
gory of music. They are also dis-
turbed by another proviso which
seeks to have performing rights
agencies license the record manufac-
turer to pass broadcast rights on ta
radio and television stations.

At ASCAP, a spokesman says the
society has no plans at this time ta
seek to invalidate licenses already in
effect. But he recognizes that some
of the provisions of the law may lead
to problems that cannot be foreseen
at this time.

The ASCAP spokesman does
stress, however, that unlicensed
users of ASCAP music in Wyoming
will continue to face infringement
suit action under federal law.

CHOOSE FROM A

5 MILLION DOLLAR INVENTORY

‘ ~ 8 TRACKS *17.. Box LoTS

MARVIN GAYE—GREATEST HITS—TAMLA 8252
STEVIE WONDER—GREATEST HITS—MOTOWN 8313

1801 East 40th Street, Cleveland, Ohio-44103

(216) 391-9250

LAURA NYRO & LABELLE—GONNA TAKE A MIRACLE—COLUMBIA 30987
BOBBY VINTON—GREATEST HITS—EPIC 10248

(216) 361-2655

| CASSETTETAPES*T*.. BOx L¢

the same title.

s £ | _
3
Gov. Signs
® Continued from page |

The law does not apply under
sections 40-124 to any one individual
author, composer or copyright holder
who may demand any price or fee
he may choose for public perform-
ance, providing such per-piece li-
censing is not in excess of per-piece
systems in other states.

When a person controlling copy-
right has sold the right to the single
use of the work, the sole value of
which is in its use for public per-
formance for profit, and has re-
ceived consideration therefore—
either within or without the state—he

'yoming B

RCA photo
NEW INGREDIENT —The Main Ingredient have added a new ingredient to the
group, Carl Thompkins, left. He’s shown here with Luther Simmons (center)
and lead singer Cuba Gooding, checking out a playback of the group's new
single “Running Down A Mountainside’’ from the forthcoming RCA album of

|

tion proceedings against them in dis-
trict court. If a holder of a copyright
defies the court order, the court ap-
points the county treasurer as re-
ceiver for the copyrighted works and
all moneys derived therefrom.

In the event, anyone atiempts to
circumvent or hamper the enforce-
ment of the new law, the receiver
will compile a list of all the offend-
ing holder’s copyrights and convene
the state antimonopoly board, con-
sisting of the state treasurer and
auditor, together with the district
judge hearing the case.

The board will then assess a “fair

shall be deemed to have sold and
parted with the right to further re-
strict the use of the copyrighted
work, the law states.

Two or more copyright holders,

TEMPTATIONS—GREATEST HITS—GORDY 8919

JACKSON 5—GREATEST HITS—MOTOWN 8741

BEST OF ROY CLARK—PARAMOUNT—DOT 25986

BEST OF CHARLIE RICH—SUN T135

DONNY OSMOND—MGM—SE 4782

TRIBUTE TO WOODY GUTHRIE—WARNER 82586

SECOND MOVEMENT—LES McCANN & EDDIE HARRIS
—ATLANTIC 81583

A NOD IS AS GOOD AS A WINK—FACES—WARNER 82574

YARD BIRDS—GREATEST HITS—EPIC 10034

ANNE MURRAY—CAPITOL 667

ORIGINAL SOUND TRACK—CABARET—RCA 1049

LEONARD BERNSTEIN CONDUCTS GREAT MARCHES
—COLUMBIA 30943

KINK KRONILLES—GREATEST HiT$—Double Tape
—REPRISE 6454

and just rate” the receiver should
charge for the single and separate
performance. The receiver shall then
administer the property of the of-
fender for one year or until such

MARCH 29, 1975, BILLBOARD

STEPHEN STILLS I'I—ATLANTIC 87208
REDBONE—Double Tape—EPIC 10276

—COBBLESTONE 839027

WOODSTOCK ll—Double Tape-~COTILLION 8400

DAVID HOUSTON—Double Tape—-EPIC 30437
NEWPORT 1972—Fea JIM SMITH, K. BURRELL, OTHERS

5TH DIMENSION—GREATEST HITS—BELL F 81106

cuT ouT ALBUMS *1 ., Box LOTS

MILES DAVIS—LIVE EViL—Double Tape—COLUMBIA 30954
MILES DAVIS AT THE FILLMORE—Double Tape—COLUMBIA 30038
CANNONBALL ADDERLEY—SOUL BIBLE—CAPITOL 11120
MERLE HAGGARD—LAND OF MY CHURCH—CAPITOL .803

pooling their interests, must file a
complete list of their copyrighted
works each year with the Wyoming
secretary of state. The list, which
must be sworn to, must contain the
name and title of each work, its date
of copyright, name of writer, date of
assignment, name of publisher and
present owner together with the
name and addresses of all parties

time as the defendant swears he will
abide by the law.

If the defendant does not comply
with the law by the end of one year,
the court shall order the defendant
to be deprived of his work unless the
defendant can show sufficient cause.

If the defendant appears before
the end of the ten-day warning and
swears to abide by the law, he gets

who have had at any time any inter-
est in the work.

Two copies of such a list must be
presented. The list would be made
available to all state residents and
the secretary of state could publish
the list each year in a widely-circu-
lated newspaper. Cost of publica-
tion, according to the law, would be
paid by person, corporation, combi-

RICHARD HARRIS—16 GREAT PERFORMANCES.
ROD STEWART—COAST TO COAST
JIMMY RUSHING—SENT FOR YOU YESTERDAY—BLUESWAY 6057
JOHNNY MATHIS—THIS GUY'S IN LOVE WITH YOU
—COLUMBIA 31935
EDDIE DUCHIN—NONE BUT THE LONELY HEART—COLUMBIA 31935
TAMMY WYNETTE & DAVID HOUSTON—COLUMBIA 30608
JOHNNY CASH & JUNE CARTER—GIVE MY LOVE TO ROSE
—COLUMBIA 31256
CHUCK WAGON GANG—SPRING TIME IN GLORY—COLUMBIA 31715
ANITA BRYANT—SWEET HOUR OF PRAYER—COLUMBIA
MARTY ROBBINS—STREETS OF LAREDO—COLUMBIA 32286
GEO HAMILTON—YOUR CHEATING HEART—COLUMBIA 11379
CHUCK WAGON GANG—GOSPEL STORY—COLUMBIA 31322

THE BYRDS—ASYLUM 5058

PAUL REVERE—-GOOD THING—COLUMBIA 30975

NEW CHRISTX MINSTRELS—GREATEST HITS—COLUMBIA 30918
STEPPENWOLF—GOLD—DUNHILL 50099

GRASS ROOTS—A LOTTA MILEAGE—DUNHILL 50137

SWEET WATER—JUST FOR YOU—REPRISE 6517

JERRY GARCIA

B. B. KING IN LONDON—ABCX 730

PACIFIC GAS & ELECTRIC CQ.—DUNHILL 50157

ART BLAKEY—TOUGH—CADET 4049

IKE & TINA—SOMETHING'S' GOT TO HOLD ON TO ME

CHUCK BERRY—SAN FRANCISCO BLUES—CHESS 50008
JUNIOR PARKER—MY BROKEN HEART WILL DIE—BLUESWAY 6066
LONDON SESSIONS—HOWLIN WOLF—CHESS 60008

his works and accrued royalties re-
turned. If the defendant fails to clear
his works through the oath, he for-
feits his copyrights to the state of
Wyoming,

Col Promo On Film
LOS ANGELES—Columbia Rec-

JAMES GANG—PASSIN' THRU—-ABCX 760

LOU DONALDSON LIVE—FRIED BUZZARD—CADET 842
WOODY HERMAN—Feat BLUES IN THE NIGHT—CADET 845
MAMAS AND THE PAPAS—GREATEST HITS—DUNHILL 50014

YOUR COST

| MER LIST 6.98 ALBUMS 3% §0%1 51

TEMPTATIONS—A SONG FOR YOU—GORDY 969

B.T. EXPRESS—DO IT TIL YOU'RE SATISFIED—SCEPTER 5117
BARRY MANILOW Ii—BELL 1314
KRAFTWERK—AUTOBAHN—VERTIGO 2003

‘MELISSA MANCHESTER—MELISSA—ARISTA 4031

TAMMY WYNETTE—IT'S JUST A MATTER OF TIME—COLUMB!A 30914
DOTTIE WEST-—-HAVE YOU HEARD—RCA 4606

JEAN SHEPARD—WALKIN IN SUNSHINE—CAPITOL 11049

JERRY REED—I'M MOVIN ON—COLUMBIA 30547

~ NEW RELEASE!

BARBRA STREISAND

“FUNNY GIRL TO FUNNY LADY’”
wer 7.98 YOUR- COST 375 ea. BOX LOTS

L LisT

SAME DAY SERVICE
OUT OF TOWN

CALL COLLECT
216—361-2655
216—391-9250

EXPORT ORDERS WELCOME
ALL ORDERS SHIPPED
COD, FOB CLEVELAND

nation or association which claim
title to the copyright. An individual
copyright holder does. not have to
file such a list.

Persons violating the new state
law can be called to the attention of
the prosecuting attorney of the
county, who would institute injunc-

ords will promote several of its art-
ists with a feature film in movie the-
aters coast-to-coast. The theater
schedule is being arranged by Cin-
ema Concepts.

Columbia will produce a short
film 10-15 minutes long featuring
anywhere from six to 10 artists,

dern Yells ‘Foul,” Sues

Two Over Vintage Masters

LOS ANGELES-Modern Dis-
tributors, the firm operated by Betty
Chiapetta here, is suing two defend-
ants in superior court alleging they
illegally sold VeeJay and Exodus la-
bel product at the recent NARM
convention here.

The pleading alleges that Leonard
‘Wolin, doing business as American
Industries and Michael Adler, doing
business as Scorpio Music Distribu-
tors, exhibited at NARM and sold
the vintage soul product to which
they had no legal rightat a price half
that for which Modern was offering
the merchandise.

Modern claims that Wolin trans-
ferred the right to sell the two labels’
masters to Modern March 3, 1975,

The quality of the defendants’
recordings was inferior, thus further
injuring the historical recordings, it’s.
claimed.

The suit seeks $] million in dam-
ages and an impounding of all mate-
rials used to manufacture and all in-
ventory of the defendants.

A New Stax Label

MEMPHIS—Privilege Records
has been set as a new custom label
by Stax Records here. Privilege is
run by Terry and Carole Manning,
whowere officers of Ardent, another
label associated with Stax. The first
Privilege product is “Oh Babe” by
‘Thomas Dean.
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By The Beach Boys, Neil Sedaka, The Lovin’ Spoonful, Gerry & The Pacemakers,
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General News

Survey Shows 73% Span In L.A. Retail LPs

of product based on a selection of 40 of the 50 top selling al-
bums in Billboard’s Best-Selling LPs and Tapes Jan. 4 issue
plus 10 rock oldies including those by the Allman Brothers, the
Beatles and Cat Stevens.

Jon Haber of CALPRIG says the survey was carried out be-
cause of a letter received by the UCLA Daily Bruin, student pa-
per, regarding the difficulty a student had in making a return of
defective product. Chas Feinstein and John Feiner, under-

graduate students, actually formulated the questionnaire.

Interestingly, the two Licorice Pizza stores canvassed did not
charge the same price for the select LP lot, with a differential of
$22.40 between stores. It would cost a customer $197.15 to buy
all the surveyed LPs at Zaad, an independent in Santa Monica,
while the cost at Wallich’s, Hollywood, for the same merchan-
dise was high at $342.

The entire survey result is as follows:

® Continued from page 1

groups established on 140 U.S. college campuses.

The survey is especially pertinent in that a number of na-
tionally known speakers at NARM pinpointed the mushroom-
ing cutthroat discounting prevalent in this area, calling it a
danger to the entire nation if allowed to spread.

The 20 students, who carried out the store surveys, used a list

Crane's Discount Do-Re-Mi Grammy Licorice Licorice May Co. Moby Music Rhino Sears Tower Vogue Wallichs Where- Zaad
6610 Records Music & Grammy Pizza Pizza Pico & Disc Odyssey Records 302 Records Records Sunset house 901
Van Nuys 12199 10665 1051 11876 8878 Overland 14626 11910 1716 Colorado 8801 1025 & Vine 1095 Pico
Blvd. Ventuwra Pico Gayley Wilshire W. Sunset Victory Wilshire Westwood Ave. W. Sunset Westwood Broxton Bivd.
Bivd. Bivd.  Ave. Bivd. Blvd. Blvd. Blvd. Bivd. Blvd. Blvd. Ave.
REFUND/EXCHANGE POLICY
Return defective album No No No No Yes No Yes No No Yes Yes No No No No No
for cash?
Exchange defective album Yes Depends Yes No No No No No $1.50 Yes Yes Depends No No 1 No Depends
for different title? Fee
Return non-defective album No No If Depends Yes If 1f No 7 No If Yes No No No No No
for cash? Sealed Sealed Sealed Sealed
Exchange non-defective album Yes' If If If If It If Yes Sealed-$0 If Yes . 1f If No If If
for different title? Sealed Sealed Sealed Sealed Sealed Sealed Eise-1.50 Sealed Sealed Sealed Sealed Sealed
Time limit on refunds/ None None None Reason- None None Reason- None None None Reason- 5-7 Days 2 Weeks No 71 Days No
exchanges? able able able
Receipt generally needed For Non- For De- No For Yes For Prefered Yes No No Usual Usua! Usual Yes Yes Yes
for refunds/exchanges? Defects fectives Exchange Refund i Yes Yes Yes
USED RECORDS :
Deat in used records? Limited No Yes Yes No No No Yes Yes Yes No No No Limited Limited Yes
SPECIAL ORDERING POLICY . Any Any
Will they order records? Any Any Any Any Any Any Any Any Any Any No No Any Pay in Pay in Holds
Despasit required? No No $1.00 $1.00 No No No $1.00 No No - - No Advance Advance
LISTENING FACILITIES :
Will they play record Yes If Demo Yes if Demo Yes If Demo No If Demeo If Demo If Demo No No No If Demo If Demo No
for customer? Avail. Avait. Avail. Avail. Avail. Avail. Avail. Avail.
AVAILABILITY
% of requested albums 100% 96% 84% 86% 95% 100% 70% 98% 95% 8% 45% 88% 96% 93% 95% 97%
4 in stock :
PRICE
Total customer list price of 50 $199.97 $259.4¢ $248.86 $214.75 $259.00 $236.60 $307.30 $210.30 $237.56 $210.00 $276.70 $201.87 $253.47 $342.00 $253.26 $197.15
{ afbums, including double albums ‘
| % difference (approximate) 1% 32% 2% 9% 31% 20% 56% % 20% 7% 40% 2% 29% 13% 29% 0%
Date of survey January 10-14, 1975

Viewlex’ Money Problems

U.S. Cutouts In Canada ‘Robbed,” Say

MARCH 29, 1975, BILLBOARD

® Continued from page |
GRT of Canada at the regular price.

Polydor Inc., not a party to the
suit, has the mechanical rights for
the U.S. It deleted the album and it
was picked up by Scorpio Music
Distributors, U.S. firm specializing
in cutouts, which then sold it in Can-
ada to Record Wherehouse.

The Canadian mechanical rights
of the album had been assigned to
GRT Canada by Mediatrix Music,

17 ‘Q’ LPs Coming

NEW YORK-Impuls¢ will re-
lease 17 new QS records featuring
some of the label’s most popular jazz
artists. Impulse has released QS 4-
channel records for several years
and the newest batch features Pha-
roah Sanders, Archie Shepp, Gato
Barbieri, Michael White, John
Klemmer, Keith Jarrett, Marion
Brown, Sam Rivers, Howard Rob-
erts and Dewey Redman.

CAM.-USA. Inc, and by Skip
and Paul Productions, in considera-
tion of stipulated royalties. Medi-
atrix is owned by the Lighthouse;
Skip and Paul by two Lighthouse
members.

In his ruling, Justice Patrick
Mahoney, federal court here, stated
that the plaintiffs had a piece of the
copyright and cited section four of
the copyright act which he said
clearly states that copyright subsists
in the albums.

Mahoney enjoined Record
Wherehouse from selling any fur-
ther Canadian product imported
from the U.S. The plaintiffs were
awarded court costs with a further
court appearance planned to estab-
lish the amount of damages to be
paid by Record Wherehouse.

The ruling is seen as significant in
aiding other Canadian artists who
have licensing deals with U.S. labels
and have also experienced similar
problems in the past. Such artists
have included Anne Murray and the
Stampeders.

Werner & Crane

LOS ANGELES—Fred Warner
and Bob Crane, doing business as Old
St. Paul Productions here, are suing
the producer of the TV show, “The
Waltons,” and Columbia Records,
claiming they stole a Christmas con-
cept album idea from the plaintiffs.

The superior court pleading seeks
$175,000 in compensatory, punitive
and exemplary damages and an ac-
counting from Columbia on money
received from the sale of “The Wal-
tons’ Christmas Album.”

Werner and Crane, who collabo-
rated on the single hit, “Desiderata,”
allege they met in May 1974, with
Lorimar Productions, producers of
the TV show. The suit charges that
Lorimar and Columbia took the
meeting ideas and produced the al-
bum using their format concepts,
musical compositions, artwork con-
cepts and unique concepts to facil-
itate and maximize distribution of
the package.

® Continued from page 3

with the sale of our Audio Visual di-
vision, will near completion with the
imminent sale of Bell Sound Studios
and our Viewlex Packaging West
operations,” says Galef.

To remain in the Viewlex fold are

such businesses as Sonic Record
Pressing, Andrews Nunnery Paper
Corp., A&B Tape Duplicating,
Monarch Record Manufacturing
and Monarch Tape Duplicating.
" Improvements at several of the
plants are-already planned, contin-
ues Galef. Several 7-inch singles
presses will be introduced at the
Long Island-based Sonic plant
sometime in April or May. Also
planned are improvements at the Al-
lentown Record Pressing plant and
Monarch Record’s Los Angeles
plant.

Buddah, contributing a little more
than 50 percent to Viewlex’s current
sales, will be the first concern for
Viewlex’s new team.

Both Galef and Buddah president
Art Kass say that label projections
call for a “doubling” of profits in the
next year. Current sales were not
given.

Kass says that the label’s bargain-
ing position for new talent, as well as

support for artists already on the ros-
ter, will not be affected by Viewlex’s
financial problems. In fact, contin-
ues Kass, the label plans to add toiits
sales/promotion field force shortly
and to continue to actively solicit tal-
ent.

Buddah’s international relation-
ships will not be affected either, says
Kass. Its licensing agreements were
all recently renewed and will be in
effect for three years.

That Buddah might be up for sale
was “totally” rejected by Galef. He
did say that several offers had been
made to Viewlex in the last year.

Also on the horizon for the parent
firm is an involvement in the pro-
duction of feature motion pictures,
with recording rights going to Bud-
dah. To date, the label has had sev-
¢ral successes with soundtrack prod-
uct, including Gladys Knight & the
Pips’ “Claudine” LP.

Trix Adds Distribs

NEW YORK—Trix Records, New
Paltz, N.Y. firm, has added four dis-
tributors. These are Orwaka, Den-
ver, Associated Distributors, Phoe-
nix-Lee Distributors, Metairie, La.;
and Heritage Sales, Decatur, Ala.

N.Y. Group Protests Tax Rule

® Continued from page 3

Shaw says that the ruling will now
mean that it will take up to 18
months for the artists to receive their
tax refunds. He says that the ruling is
causing a number of repercussions.
“First,” he says, “some foreign artists
have already said that if they can’t
collect what is due them during a
tour they might as well stay home.
Second, foreign artists are now ask-
ing for 15-20 percent increases in
their fees at compensation at a time
when opera houses, symphony or-
chestras and producers of concert

series are experiencing their most se-

rious financial crises.

“Third, the new regulation opens
the door for unfair frade practices

and building of monepolies
amongst managements. Large firms
with major cash reserves can use the
30 percent gross witholding regu-
lation as a contractual bargaining
item against the smaller firms.”

To follow up its first volley against
the IRS rule, the committee has sent
a telegram to the Service in Wash-
ington, seeking a hearing.

Meanwhile, in Washington, an
IRS spokesman says the law requir-
ing foreign performers to post 30
percent of their projected gross in-
come went back to 1964. He says
that the IRS found that many of the
artists or managers did not pay
based on gross and that the IRS was
simply implementing an existing
rule.
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Billboard Sin

Playlist Top AddOns @

9

les Radio Action

Playlist Prime Movers *  Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

CARPENTERS-0Only Yesterday (A&M)

KRAFTWERK —Autobahn (Vertigo)
(D) BARRY WHITE-What Am | Gonna Do With You (20th Century)

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
‘Prime Mover information to re-
flect greatest product activity
at-Regional and National leveis.

Pacific Southwest Region

® TOP ADD ONS:

CARPENTERS-Only Yesterday (A&M)
BIACKBYRDS—Walking In Rhythm (Fantasy)
ALICE COOPER—Only Women (Bleed) (Atlan
i)

% PRIME MOVERS:

ELTON JONN BAND—Philadelphiz Freedom
(MCR)

(D) MINNIE RIPERTON—Lovin’ You (Epic)
OZARK MOUNTMN DAREDEVILS—Jackie Blue
(ALM)

BREAKOUTS:

BLACKBYRDS—Walking in Rhythm (Fantasy)
TONY ORLANDO & DAWN—He Don't Love You
(Elektra)

CARPENTERS~Only Yesterday (A&M)

KHJ—-Los Angeles
 BLACKBYRDS-Walking In Rhythm
(Fantasy)

[ ]
Dx SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 21-13
% OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 23-16

K100 (KiQQ-FM)—Los Angeles :
De BARRY MANILOW-It's A Miracle
{(Arista)
o CARPENTERS-Only Yesterday (A&M)
% TONY ORLANDO & DAWN-He Don't
Love You (Elektra) 30-19
Do SHIRLEY &  COMPANY-Shame,
Shame, Shame (Vibration) 23-14
KKDJ-FM—Les Angeles
o EARTH, WIND & FIRE-Shining Star
(Columbia)
o CARPENTERS—OnlyYesterday (A&M)
% ELTON - JOHN BAND—Philadeiphia
Freedom (MCA) 25-13
* BLACKBYRDS—Walking In Rhythm
(Fantasy) 27-15

KFXM—3an Bernardino

® FREDDIE FENDER-Before The Next
Teardrop Falls (ABC/Dot)

o LOVE UNLIMITED ORCHESTRA—
Satin Soul (20th Century)

v CHARLIE DANIELS BAND—-The South
ts Gonna Do It (Buddah) 23-17

* BEN E. KING—Supernatural Thing (At-
lantic) 18-12

KAFY—Bakersfield
- TONY ORLANDO & DAWN-He Don't
Love You (Elektra)
o LEQ SAYER—LongTall Glasses (W.B.)
% B.J. THOMAS—Hey Won't You Play
(ABC) 28-16
D MINNIE  RIPERTON-Lovin’
(Epic) 12-7
KCBf)—San Diego
o PURE PRAIRIE LEAGUE—Amie (RCA)
o SAMMY JOHNS—Chevy Van (GRC)
% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 11-7
* ACE—How Long (Anchor) 24-20
KENO-—Las Vegas

You

KRUX—Phoenix
o TONY ORLANDO & DAWN—He Don't
Love You (Elektra)
o LEOSAYER-Long Tall Glasses (W.B.)

D+ MINNIE  RIPERTON-Lovin'  You
(Epic) 12-6

% JOE COCKER-You Are So Beautiful
(A&M) 14-8
KOPD—Phoenix

o Alice Cooper—Only Women (Bleed)
B

W.B)
® LOGGINS & MESSINA-Growin' (Co-
lumbia)
% ELTON JOHN BAND-Philadelphia
freedom (MCA) 25-9
% O0ZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M 22-8
KQEC—Albuquerque
o FREDDY FENDER-Before The Next
Teardrop Falls (ABC/Dot)
® ACE-How Long (Anchor)
% ELTON JOHN BAND-Philadelphia
Freedom (MCA) EX-18
% B.J. THOMAS—Hey Won't You Play
(ABC) 19-12
KPOI-Honolulu

o ALICE COOPER--Only Women (Bieed)
(Atlantic)

o CARPENTERS—0nly Yesterday (A&M)

% KRAFTWERK-Autobahn (Vertigo) 33-
27

 ELTON JOHN BAND-Philadelphia
Freedom (MCA) 20-14

o NONE

[

Dx MINNIE  RIPERTON—Lovin’  You
(Epic) 28-14

D*LABEOLLE-Lady Marmalade (Epic)
17-1

Pacific Northwest Region
® TOP ADD ONS:

CARPENTERS—Only Yesterday (A&M)
KRAFTWERK—Autobahn (Vertigo)

(D)BARRY WHHTE—What Am | Gonna Do With You
(20th Century)

* PRIME MOVERS:

ELTON JONN BAND-Philadelphia Freedom
(MCA)

ACE—How Long (Anchor)

LEQ SAYER—Long Tall Glasses (W.B.)

BREAKOUTS:

KRAFTWERK—Autobahn (Vertigo)
CARPENTERS-Only Yesterday (A&M)
(D) B.T. EXPRESS~Express (Scepter)

KFRC—San Francisco
De AL GREEN-Love (HI)
De BARRY WHITE—What Am | Gonna Do
With You (20th Century)
* ELTON JOHN BAND-Philadelphia
Freedom (MCA) 11-3
* MN;;O STARR—No-No Song (Apple)
16-

KYA—San Francisco

o KRAFTWERK—Autobahn (Vertigo)

o BLACKBYRDS—Walking In Rhythm
(Fantasy)

% NO CHANGE IN POSITIONS

*

K101-FM—San Francisco

e FANNY—Butter Boy (Casablanca)
o BLACKBYRDS—Walking In Rhythm
(Fantasy)
* ACE-How Long (Anchor) HB-18
Dy B.T. EXPRESS—Express (Scepter) 17-
12

KSJO-San Jjose

o KRAFTWERK—Autobahn (Vertigo)

o CARPENTERS-0nly Yesterday (A&M)

% BJ. THOMAS—Hey Won't You Play
(ABC) HB-13

¥ LEQ SAYER-Long Tall Glasses (W.B.)
19-15

KLIV—San Jjose

o QUEEN-Killer Queen (Mercury)
De BARRY WHITE—-What Am | Gonna Do
With You (20th Century)
% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 17-9
% RINGO STARR—No-No Song (Apple)
11-7

KJOY—Stockton, Calif.

o KRAFTWERK—Autobahn (Vertigo)
o NEIL  SEDAKA-The  Immigrant
(Rocket)

Based on station playlists through Thursday (3/20/75)

PRIME MOVERS-NATIONAL

ELTON JOHN BAND-Philadelphia Freedom (MCA)

B.J. THOMAS—~Hey Won't You Play (ABC)
LEQ SAYER-Long Tall Glasses (W.B.)

D+ BARRY WHITE—what Am | Gonna Do
With You (20th Century) 28-16
% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 23-10
KNDE-Sacramento

. ® PURE PRAIRIE LEAGUE—Amie (RCA)
® PAUL ANKA—| Don't Like To Sleep
Alone (UA)
¥ ACE—How Long (Anchor) HB-16
% LEQ SAYER-Long Tall Glasses (W.B.)
24-12
KJR—Seattle
De BARRY MANILOW-it's A Miracle
(Arista)
© CARPENTERS —Only Yesterday (A&M)
% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 19-10
* glziAFMERI(—Autobahn (Vertigo) HB-
KING—Seattle

o GCARPENTERS—Only Yesterday (A&M)

® LOGGINS & MESSINA—Growin' (Co-
lgmbia)

* SAMMY JOHNS-Chevy Van (GRC) EX-

15 .
% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 16-11
KIRB—Spokane

Southwest Region

® TOP ADD ONS:

TONY ORLANDO & DAWN—He Don't Love You
{Elektra)

CARPENTERS~Only Yesterday (ASM)

EARTH, WIND & FIRE—Shining Star (Columbia)

* PRIME MOVERS:

ELTON JOHN BAND—Philadelphia Freedom
(MCA)
LEO .AYER—Long Tall Glasses (W.B.)

(D)B.T. EXPRESS—Express (Scepter)

BREAKOUTS:

TONY ORLANDO & DAWN—He Don't Love You
{Elektra)

(D)BARRY WHITE-What Am | Gonna Do With You
{20th Century)
JOHN LENNON—Stand By Me (Apple)

KILT-Houston

o JOHN LENNON-Stand By Me (Apple)

o EVIE SANDS-You Brought The
Woman Qut In Me (Capitol)

* ACE—How Long (Anchor) HB-23

* KRAFTWERK—Autobahn (Vertigo) HB-

De AL GREEN-Love (HD)
o ALBERT HAMMOND-99 Miles From
LA, (Mums)
* ELTON JOHN BAND-Philadelphia
Freedom (MCA) HB-15
D MINNIE RIPERTON-Lovin’
(Epic) 189
KGW—Portland
© KRAFTWERK—Autobahn (Vertigo)
De B.T. EXPRESS—Express (Scepter)
* ELTON JOHN BAND-Philadelphia
Freedom (MCA) 29-12
* lzigﬂlgnYER—Long Tall Glasses (W.B.)

KISN—Portland
® JOHN LENNON—Stand By Me (Apple)
o BOB DYLAN-Tangled Up In Blue (Co-
lumbia)
% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 28-15
134 lilgFgUS—Once You Get Started (ABC)

KTLK—Denver
De B.T. EXPRESS—Express (Scepter)
o CARPENTERS-Only Yesterday (A&M)
* ARCE—How Long (Anchor) 17-6
s BENNY BELL—Shaving Cream (Van-
guard) 37-26
KIMN—Denver
o JOHN DENVER-Thank God i'm A
~ Country Boy (RCA)
® CHER—Rescue Me (MCA)
D BARRY MANILOW—It's A Miracle
(Arista) 37-22
* H;)T 7(:H()COLATE—Emma (Big Tree)
27-1
KKAM—Pueblo, Colo.
® JOHN DENVER-Thank God I'm A
Country Boy (RCA)
o CARPENTERS—Only Yesterday (A&M)
% ELTON JOHN BAND—Philadelphia
Freedom (MCA) 25-15
* B.J. THOMAS—Hey Won't You Play
(ABC) 30-22
KYSN—Colorado Springs
o JOHN DENVER-Thank God I'm A
Country Boy (RCA)
o® CARPENTERS-Only Yesterday (A&M)
% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 16-6
% LEQ SAYER-~-Long Tall Glasses (W.B.)
30-23
KCFX~Sait Lake City
o GORDON LIGHTFOOT-Rainy Day
People (Reprise)
o CARPENTERS—Only Yesterday (A&M)

You

D MINNIE  RIPERTON-Lovin'  You
(Epic) 22-14
* NEIL  SEDAKA-The  Immigrant

(Rocket) 30-24
KRSP—Salt Lake City

o TONY ORLANDO & DAWN-He Don't
Love You (Elektra)

o CARPENTERS—Only Yesterday (A&M)

* ELTON JOHN AND-Philadelphia
Freedom (MCA) 18-8

* KII:AFTWERK—Autobahn (Vertigo) 23-
1

© JIMMY CAS OR BUNCH—The Bertha
Butt Boogie (Atlantic)
De BARRY WHITE—What Am | Gonna Do
With Yeu (20th Century)
* I:;EOZSAYER- Long Tall Glasses (W.B.)
2-20 )
Dx SHIRLEY & COMPANY—Shame,
Shame, Shame (Vibration) 25-18
KRBE-FM—Houston
'e ACE—How Long (Anchor)
o MICHAEL MURPHY-Wildfire (Epic)
* LEO gAYER—Long Tall Glasses (W.8.)
20-1
P SHIRLEY &  COMPANY—Shame,
Shame, Shame (Vibration) 16-12
KLiF—Dallas
o BOZ SCAGGS—You Make It So Hard
(Columbia)
[ ]

* ELTON JOMN BAND-Philadelphia
Freedom (MCA) 19-14
% JOE COCKER-You Are So Beautiful
(A&M) 12-10
KNUS-FM—Dallas
De BARRY WHITE—What Am | Gonna Do
With You (20th Century)
o EARTH, WIND & FIRE-Shining Star
(Columbia)
Dx B;lT. EXPRESS—Express (Scepter) 30-
1
v CHARLIE DANIELS BAND—The South
Is Gonna Do It (Buddah) 14-8
KF)Z-Ft. Worth
o GARPENTERS-0nly Yesterday (A&M)
o JACKSON FIVE—] Am Love (Motown)
% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 22-12
% BOZ SCAGGS-You Make It So Hard
(Columbia) 21-14
KXOL-Ft. Worth

o TONY ORLANDO & DAWN-He Don't
Love You (Elektra)
o CARPENTERS—0Only Yesterday (A&M).
D+ SUGARLOAF—Don't Call Us, We'll Call
You (Claridge) 10-4
D% MINNIE  RIPERTON-Lovin'
(Epic) 18-13
KONO—San Antonio
o EARTH, WIND & FIRE-Shining Star
(Columbia)
® CARPENTERS~Only Yesterday (A&M)
D BARRY WHITE—What Am | Gonna Do
With You (20th Century) 25-19
Dx B.T.EXPRESS~Express(Scepter) 4-1
KELP—EI Paso
o BJ. THOMAS—Hey Won't You Play
(ABC)
o PAUL ANKA—| Don't Like To Sleep
Alone (UA.)
% JOHN LENNON-Stand By Me (Apple)
HB-17
% BEN E. KING—Supernatural Thing (At-
lantic) 22-16
XEROK—E! Paso

You

BREAKOUTS-NATIONAL

CARPENTERS—-Only Yesterday (A&M)

KRAFTWERK—Autobahn (Vertigo)

FREDDIE FENDER~-Before The Next Teardrop Falls (ABC/Dot)

* B.J. THOMAS—Hey Won't You Play
(ABC) 30-22
v CHARLIE DANIELS BAND—The South
Is Gonna Do it (Buddah) 17-10
KELI-Tulsa

% HOT CHOCOLATE-Emma (Big Tree)
3

13-6
* ELTON JOHN BAND-Philadelphia
Freedom (MCA) 15-8
WIFE-Indianapolis

o PURE PRAIRIE LEAGUE —Amie (RCA)

o BENE. KING—Supernatural Thing (At-
lantic)

% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 18-13

* JEOHI; LENNON-Stand By Me (Apple)

x-2
WKY—0klahoma City

o LEOSAYER~LongTall Glasses (W.B.)

o 0ZARK MOUNTAIN DAREDEVILS-
Jackie Biue (A&M)

% B.). THOMAS—Hey Won't You Play
(ABC) 26-18

% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 27-20

WIRL—Peoria, IH.

o TONY ORLANDO & DAWN—He Don't
Love You (Elektra)
De BARRY MANILOW-It's A Miracle
(Arista)
* IZ.EO gAYER—Long Tall Glasses (W.B.)
2-1
* ELTON JOHN BAND-Philadelphia
Freedom (MCA) 21-12
KOMA—OKklahoma City

o EARTH, WIND & FIRE-Shining Star
(Columbia)
© JOHN DENVER-Thank God I'm A
Country Boy (RCA)
% TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 26-13
* ELTON JOHN BAND-Philadelphia
Freedom (MCA) 24-12
WTIX—New Orieans
o SAMMY JOHNS—Chevy Van- (GRC)
o TONY ORLANDO & DAWN-He Don't
Love You (Elektra)
D% R;}%US—Once You Get Started (ABC)
13-
% BJ. THOMAS—Hey Won't You Play
(ABC) EX-25
KEEL—Shreveport
o GRAND FUNK—Bad Times (Capitol)
o NEIL  SEPAKA-The Immigrant
(Rocket)
% ELTON JOHN BAND—Philadelphia
Freedom (MCA) 17-10
% MIKE POST-The Rockford Files
(MGM) 27-20

Midwest Region

® TOP ADD ONS:

KRAFTWERK—Autobahn (Vertigo)
(D)B.T. EXPRESS—Express (Scepter)
PAUL ANKA—! Don't Like To Sleep Alone (UA.)

* PRIME MOVERS:

BERNY BELL—Shaving Cream (Vanguard)
ELTON JOHN BAND-—Philadelphia Fred
(MCa)

B.J. THOMAS—Hey Won't You Play (ABC)

BREAKOUTS:

KRAFTWERK~Autobahn (Vertigo)
BEN E. XKING~Supernatural Thing (Atlantic)
PAUL ANKA—| Don't Like To Sleep Alone (U.A.)

WLS—Chicago
De SUGARLOAF—Don't Call Us, We'll Call
You (Claridge)
De B.T. EXPRESS~—Express (Scepter)
* BENNY BELL—Shaving Cream (Van-
guard) 68-37
% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 28-17
WCFL—Chicago
De SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration)
De BARRY WHITE—What Am | Gonna Do
With You (20th Century)
D*l%BSELLE—Lady Marmalade (Epic)
15-

% ELTON JOHN BAND—Philadelphia
Freedom (MCA) 24-15

WOKY—Milwaukee

o TONY ORLANDO & DAWN-—He Don't
Love You (Elektra)
De BARRY MANILOW-It's A Miracle
(Arista)
% BENNY BELL-Shaving Cream (Van-
guard) 18-7
*

o LOBO--Don't Tell Me Goodnight (Big
Tree) ‘

o RAY STEVENS—Misty (Barnaby)

% BENNY BELL-Shaving Cream (Van-
guard) HB-9

% BOBBY VINTON—Beer Barrel Polka
(ABC) 29-6

KAKC—Tulsa WZUU-FM—Milwaukee
De BARRY MANILOW-It's A Miracle o PAUL ANKA-! Don't Like To Sleep
(Arista) : Alone (UA)

® JOHNLENNON-Stand By Me (Apple)

o B.T. EXPRESS~Express (Scepter)

o KRAFTWERK—Autobahn (Vertigo)
De BARRY MANILOW-It's A Miracle
(Arista)
* LEQ SAYER-Long Tall Glasses (W.B.)
3121
D MINNIE  RIPERTON-Lovin'
(Epic) 19-9
WDGY—Minneapoelis
o DRVID BOWIE-Young Americans
(RCA)
o JOHN DENVER-Thank God I'm A
Country Boy (RCA)
* RCE-How Long (Anchor) 27-21
% JOE COCKER-You Are So Beautiful
(A&M) 12-7
KBWB-—Minneapolis
© BOB DYLAN—Tangled Up in Blue (Co-
lumbia)
o KRAFTWERK—Autobahn (Vertigo)
Y BMMY CASTOR BUNCH—The Bertha
Butt Boogie (Atlantic) 16-11
* PAUL ANKA-| Don't Like To Sleep
Alone (U.A) 18-13
KOIL—Omaha

o PAUL ANKA-! Don't Like To Sleep
ANone (UA)

® QUEEN--Killer Queen (Elektra)

% OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 29-18

% JOE COCKER-You Are So Beautiful
(A&M) 23-12

KiOA—Des Moines

o BENE. KING—Supernatural Thing (At
lantic)

o KRAFTWERK—Autobahn (Vertigo)

* gAMMYJOHNS-Chevy Van (GRC) 18-

* B.J. THOMAS—Hey Won't You Play
(ABC) 23-15
KRLS—Rapid City, S.D.
o KRAFTWERK—Autobahn (Vertigo)
o ACE—How Long (Anchor)
* FANNY—Butter Boy (Casablanca) 23

12
* B.). THOMAS—Hey Won't You Play
(ABC) 22-15
KQWB—Fargo, N.D.

You

o NEIL  SEDAKA-The  Immigrant
(Rocket) .

® RICK DERRINGER-Hang On Sloopy
(Blue Sky)

% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 14-4
% COMMANDER CODY-Don't Let Go
(W.B.) 38-29
KXOK-St. Louis
© CARPENTERS—0nly Yesterday (A&M)
® EARTH, WIND & FIRE-Shining Star
(Columbia)
D SHIRLEY & COMPANY—Shame,
Shame, Shame (Vibration) 25-14
% BEN E. KING—-Supernatural Thing (At-
lantic) 28-17
KSLQ-FM-St. Louis
o BEN E.KING—SupernaturafThing (At-
lantic)
o B.J. THOMAS—Hey Won't You Play
(ABC)
% PHOEBE SNOW—Poetry Man (Shel-
ter) 14-11
% JOE COCKER-You Are So Beautiful
(A&M) 19-13
WHB—Kansas City
e NONE

L ]

* HOTZCHOCOLATE-Emma (Big Tree)
HB-22

* SWEET  SENSATION-Sad
Dreamer (Pye) 19-13

(Continued on page 18)

Sweet
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les Radio Action

Based on station playlists through Thursday (3/20/75)

Playlst Top Add Ons @
Playlist Pime Movers *

® Continued from page 16

KEWI—Topeka

® GORDON LIGHTFOOT—Rainy Day
People (Reprise)

o JOHN DENVER-Thank God I'm A
Country Boy (RCA)

* EARTH, WIND & FIRE-Shining Star
(Columbia) 31-19

% LOLEATTA HOLLOWAY-Cry To Me
(Aware) 35-24

North Central Region

® TOP ADD ONS:

OZARK MOUNTAIN DAREDEVILS—Jackie Blue
(A&M)

FREDDIE FENDER—Before The Next Teardrop
Falls (ABC/Dot)

B.J. THOMAS—Hey Won't You Play (ABC)

% PRIME MOVERS:

ELTON JOHN BAND—Philadelphia Freedom

(MCA)

B.J. THOMAS—Hey Won't You Play (ABC)
(D)BARRY WHITE—-What Am | Gonna Do With You

(20th Century)

BREAKOQUTS:

B.). THOMAS—~Hey Won't You Play (ABC)
FREDDIE FENDER--Before The Next Teardrop
Fafls (ABC/Dot)

SAMMY JOHNS—~Chevy Van (GRC)

CKLW—Detroit
® FREDDY FENDER—Before The Next
Teardrop Falls (ABC/Dot)
De AL GREEN-Love (H})
* GORDON LIGHTFOOT—Rainy Day
People (Reprise) 29-18
* Illg'i 0(:HOCOLATE—Emma (Big Tree)
WGRD—Grand Rapids
De B.T. EXPRESS—Express (Scepter)
® B.J. THOMAS—Hey Won't You Play
(ABC)
% JOE COCKER-You Are So Beautiful
(A&M) 15-6
* ELTON JOHN BAND-Philadelphia
Freedom (MCA) 10-3

296 (WZZM-FM)—Grand Rapids
® JACKSON FIVE—!Am Love (Motown)
o SAMMY JOHNS—Chevy Van (GRC)
% B.J. THOMAS—Hey Won't You Play
(ABC) 24-11
* Iz.gl)1 EAYER—Long Tall Glasses (W.B.)

WIAC—Flint, Mich.

© KRAFTWERK—Autobahn (Vertigo)

o DAVID BOWIE-Young Americans
(RCA)

% BENNY BELL-Shaving Cream (Van-
guard) 28-15

% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 12-2

WIXY—Cleveland

® SWEET  SENSATION-Sad  Sweet
Dreamer (Pye)

® OZARK MOUNTAIN DAREDEVILS—
Jackie Blue (A&M)

* ELTON JOHN BAND-Philadelphia
Freedom (MCA) 17-9

* B.J. THOMAS—Hey Won't You Play
(ABC) 19-12

WGCL—Cieveland
© EARTH, WIND & FIRE—Shining Star
(Columbia)
o LOVE UNLIMITED--Satin Soul (20th
Century)
D BARRY WHITE-What Am | Gonna Do
With You (20th Century) 24-6
% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 25-10

13-Q (WKTQ)—Pittshurgh
e B.J. THOMAS~Hey Won't You Play
(ABC)

o SAMMY JOHNS—Chevy Van (GRC)
Dx SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 26-14
* PHOEBE SNOW-—Poetry Man (Shel-

ter) 29-17
KQV—Pittsburgh
‘e CARPENTERS—Only Yesterday (A&M)
o MINNIE RIPERTON—Les Fleur (GRT)
D ECSTASY, PASSION & PAIN-One
Beautiful Day (Roulette) 33-19
* SUZI QUATRO-Your Mama Won't
Like Me (Arista) 20-10

WKBW—Buffalo

WBBQ—Augusta

WMPS—Memphis

WBBF—Rochester, N.Y. WIBG—Philadelphia

o B.J. THOMAS—Hey Won't You Play
ABC) :

(

o 0ZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)

* SAMMY JOHNS—Chevy Van (GRC) 17-

* ELTON JOHN BAND-Philadelphia
Freedom (MCA) 30-22
WSAl-Cincinnati
o NONE
®

* %ICZAGO-Harry Truman (Columbia)
-1
D% I.ABELLE-Lady Marmalade (Epic)

WCOL—Cqumbus
. BENNY BELL-Shaving Cream (Van

L] FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot)
% ACE—How Long (Anchor) 36-22
% EARTH, WIND & FIRE-Shining Star
(Columbia) HB-28
WAKY—Louisville
® GLADYS KNIGHT & THE PIPS—Love
Finds Its Own Way (Buddah)
® JOHNLENNON-Stand By Me (Apple)
* TAVARES —Remember What | Told You
To Forget (Capitot) 20-10
% QUEEN-Killer Queen (Elektra) 22-13
WTUE-Dayton, Ohio
® ACE—-How Long (Anchor)
® ANDY FAIRWEATHER-LOW-Spider
Jiving (A&M)
D BARRY WHITE—-What Am | Gonna Do
With You (20th Century) 26-40
* BEN E.KING—Supernatural Thing (At-
lantic) 38-27
WBGN—Bowling Green, Ky.
De SILVER CONVENTION—Save Me (Mid-
land International)
o JOHN DENVER-Thank God 'm A
Country Boy (RCA)
% B.J. THOMAS—Hey Won't You Play
(ABC) 18-9
Dx SHIRLEY & COMPANY—Shame,
Shame, Shame (thrahon) 28-20

WJET—Erie, Pa.
De AL GREEN—Love (HI)
& CHARLIE KULIS—Runaway (Playboy)
% BJ. THOMAS—Hey Won't You Play
(ABC) 17-8
D% g.T. EXPRESS—Express (Scepter) 15-

Southeast Region

® TOP ADD ONS:

CARPENTERS—Only Yesterday (A&M)
KRAFTWERK—Autobahn (Vertigo)

JOHM DENVER-Thank God {m A Country Boy 3
(RCA) 1

* PRIME MOVERS:

ELTON JOHN BAND-—Philadelphia Freedom
(MR

HOT CHOCOLATE—-Emma (Big Tree)

BEN E. KING—Supernatural Thing (Atlantic)

BREAKOUTS:

CARPENTERS—Only Yesterday (A&M)
ACE~How Long (Anchor)

FREDDIE FENDER—Before The Next Teardrop
Falls (ABC/Dot)

WQXI-Atlanta
o EARTH, WIND & FIRE-Shining Star
(Columbia)
e ACE—-How Long (Anchor)
* B.J. THOMAS—Hey Won't You Play
(ABC) 30-14
% ELTON JOHN BAND-—Philadelphia
Freedom (MCA) 18-10
WFOM—Atlanta
© BEN E. KING—Supernatural Thing (At-
lantic)
o CARPENTERS-Only Yesterday (A&M)
% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 29-19
D% MINNIE  RIPERTON~Lovin'

(Epic) 13-7
193 (WZGC-FM)—Atlanta
® 0ZARK MOUNTAIN DAREDEVILS—
Jackie Blue (A&M)

[ ]

* FREDDIE FENDER-Before The Next
Teardrop Falls (ABC/Dot) EX-10

% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 15-5

You

o CARPENTERS—Only Yesterday (A&M)
o EVIE SANDS-You Brought The
Woman Out Of Me (Capitol)
D* SHIRLEY & COMPANY—Shame,
Shame, Shame (Vibration) 30-19
% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 11-2
WSGN-—Birmingham, Ala.

o COMMANDER CODY-Don't Let Go

W.B)
© LEQO SAYER-LongTall Glasses (W.B.)
* ELTON JOHN BAND-Philadelphia
Freedom (MCA) EX-15
* IIzl)l('.ﬂi2(:H(]COI.ATE-Emma (Big Tree)
WMAK—Nashville

o KRAFTWERK—Autobahn (Vertigo)
o CARPENTERS—Only Yesterday (A&M)
% TONY ORLANDO & DAWN—He Don't
Love You (Elektra) 28-19
% ACE—How Long (Anchor) 30-23
WHHY—Montgomery, Ala.

o EARTH, WIND & FIRE-Shining Star
(Columbia)

o CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M)

% OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 27-19

% ROGER WHITTAKER-Last Farewell
(RCA) 19-14

WTOB—Winston/Salem, N.C.

® KRAFTWERK—Autobahn (Vertigo)
© DAVID BOWIE-Young Americans

(RCA)
% POINTER SISTERS-Live Your Life Be-
f&re You Die (ABC/Biue Thumb) 27-
D% ?.T. EXPRESS—Express (Scepter) 24-

3
WSGA—Savannah, Ga.

o CARPENTERS—Only Yesterday (A&M)
o KRAFTWERK—Autobahn (Vertigo)
% CHI-LITES-Toby/That's How Long
(Brunswick) 30-18
* %%Hl’(‘) LENNON-Stand By Me (Apple)
WTMA—Charleston, S.C.
o TONY ORLANDO & DAWN—He Don't
Love You (Elektra)
o LEO SAYER—Long Tali Glasses (W.B.)
*R%NGO STARR—No-No Song (Apple)
16-4
* ELTON JOHN BAND-—Philadelphia
Freedom (MCA) 25-14
WKIX—Raleigh, N.C.
o CARPENTERS-Only Yesterday (A&M)
o BLACKBYRDS—-Walking In Rhythm
(Fantasy)
* PAUL ANKA—I Don't Like To Sleep
Alone (U.A) HB-21
+ BOB DYLAN—Tangled Up in Blue (Co-
lumbia) 25-18
WORD—Spartanburg, S.C.
L] Rﬁggk WILLIAMS-Young & Restless

o EDDIE KENDRICKS~Shoeshine Boy

amla

% MARSHALL TUCKER BAND-This Ol'
Cowboy (Capricorn) 21-14

* SsAMMYIOHNS—Chevy Van (GRC) 14-

WAYS—Charlotte, N.C.

® [OVE UNLIMITED ORCHESTRA-
Satin Soul (20th Century)

o FREDDY FENDER—Before The Next
Teardrop Falls (ABC/Dot)

* ELTON JOHN BAND-—Philadeiphia
Freedom (MCA) 22-14

% BJ. THOMAS—Hey Won't You Play
(ABC) 24-16

WNOX—Knoxville
o PAUL ANKA-! Don't Like To Sleep
Alone (UA)
o EDDIE: KENDRICKS—Shoeshine Boy
(Tamla)
Dx RUFUS—Once You Get Started (ABC)

30-
* Iél{]ll'SCHOCOLATE—Emma (Big Tree)

WGOW—Chattanooga, Tenn.

® JOHN LENNON—Stand By Me (Apple)
De BARRY WHITE-What Am | Gonna Do
With You (20th Century)
% B.). THOMAS—Hey Won't You Play
(ABC) 12-6
% BEN E. KING—Supernatural Thing (At-
lantic) 20-13

KAAY-Little Rock
® OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)
o TONY ORLANDO & DAWN—He Don't
Love You (Elektra)
* gT CHOCOLATE—Emma (Big Tree)
D MINNIE  RIPERTON-Lovin'
(Epic) 125

WHBQ—Memphis
o JOHN DENVER—Thank God I'm A
Country Boy (RCA)
© KRAFTWERK—Autobahn (Vertigo)
D% AL GREEN-Love (HI) 27-11
* gg!ﬁ PRAIRIE LEAGUE—Amie (RCA)

You

© MICHAEL MURPHY-Wildfire (Epic)
® JOHN DENVER-Thank God I'm A
Country Boy (RCA)
D MINNIE  RIPERTON-Lovin’
(Epic) 22-16
% HARRY CHAPIN-I Wanna Learn A
Love Song (Asylum) 16-10
WLAC—Nashville

You

© CARPENTERS—Only Yesterday (A&M)
o EARTH, WIND & FIRE-Shining Star

o JIMMY CASTOR BUNCH—-The Bertha
Butt Boogie (Atlantic)

° (Columbia)
D% OHIO PLAYERS=Fire (Mercury) 10-1 % LEO SAYER-Long Tall Glasses (W.B.)
% SAMMY JOHNS—Chevy Van (GRC) 17- 24-13

10 * MAJOR HARRIS—Love Won't Let Me
WRKO—Boston Wait (Atlantic) 27-17
® 0ZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)
De BARRY MANILOW-It's A Miracle
(Arista)
* LEO gAYER— Long Tall Glasses (W.B.) WPGC—Washington

211 ® SAMMY JOHNS—Chevy Van (GRC)
D% ll’uzT. EXPRESS—Express (Scepter) 20- o QUEEN-Killer Queen (Elektra)
WVBF-FM—Framingham, Mass.

o CARPENTERS-0Only Yesterday (A&M)
o MARSHALL TUCKER BAND~This OI'
Cowboy (Capricorn)
% BENE.KING—Supernaturai Thing (At-
lantic) EX-12
D% ?.T. EXPRESS—Express (Scepter) 14-

WLCY—Miami

* EARTH, WIND & FIRE—Shining Star
® LEO SAYER-LongTall Glasses (W.B.)

(Columbia) 26-17
D SUGARLOAF—Don't Call Us, We'll Cali
De BARRY WHITE—What-Am | Gonna Do
With You (20th Century)

You (Claridge) 18-11
* l21|2N;;0 STARR-No-No Song (Apple)

* ELTON JOHN BAND-Philadeiphia
Freedom (MCA) 7-1

WPRO—Providence WRC—Washington

» LEO SAYER—Long Tall Glasses (W.B.)
o DAVID BOWIE-Young Americans
(RCA)

% ELTON JOHN BAND-Philadelphia
Freedom (MCA) 23-10
% SWEET  SENSATION-Sad
Dreamer (Pye) HB-31
WOAM—Miami
© ACE—How Long (Anchor)
©.JOE COCKER-You Are So Beautiful
(A&M)
* PHOEBE SNOW—Poetry Man (Shel-
ter) 24-15
Dx ggFll;S-Once You Get Started (ABC)

WFUN—Miami
De BARRY WHITE-What Am | Gonna Do
With You (20th Century)
® SAMMY JOHNS—Chevy Van (GRC)
* ELTON JOHN BAND-Philadelphia
Freedom (MCA) 13-6
D B.T. EXPRESS—Express (Scepter) 15-

9
Y-100 (WHYI-FM)—Miami/Ft. Lauderdale
© FREDDIE FENDER—Before The Next
Teardrop Falls (ABC/Dot)
De RUFUS—Once You Get Started (ABC)
% ELTON JOHN BAND-—Philadelphia
Freedom (MCA) 10-3
D+ BARRY WHITE—What Am | Gonna Do
With You (20th Century) 15-10
WQPD—Lakeland, Fla
® JOHN DENVER--Thank God I'm A
Country Boy (RCA)
o EVIE SANDS-You Brought The
Woman Qut Of Me (Capitol)
D+ BARRY WHITE—What Am | Gonna Do
With You (20th Century) 19-6
% TONY ORLANDO & DAWN-He Don't
Love You (Elektra) 23-12

Northeast Region

Sweet

4 e TOP ADD ONS:

ACE—-How Long (Anchor)

(D) BARRY WHITE—What Am | Gonna Do With You
(20th Century)
QUEEN-Killer Queen (Mercury)

* PRIME MOVERS:

ELTON JOHN BAND-Philadelphia Freedom |
{MCA)

EARTH, WIND & FIRE—Shining Star (Columbia)
JOE COCKER—You Are So Beautiful (ASM)

BREAKOUTS:

EARTH, WIND & FIRE~Shining Star (Columbia)
SAMMY JOHNS—Chevy Van (GRC)
ACE—How Long (Anchor)

WARC—New York City
De HERBIE MANN—Hijack (Atlantic)
L] PH;)EBE SNOW—Poetry Man (Shel-
ter
* ELTON JOHN BAND-Philadelphia
Freedom (MCA) 29-16
* RgNGO STARR-No-No Song (Apple)
23-14
WPIX-FM—New York City

De SUGARLOAF—Don't Call Us, We'll Call
You (Claridge)

De BARRY MANILOW-It's A Miracle
(Arista)

D SHIRLEY & COMPANY-Shame
Shame, Shame (Vibrafion) 19-15

* JOE COCKF.R—You Are So Beautiful

De RUFUS-Once You Get Started (ABC)
® SAMMY JOHNS—Chevy Van (GRC)
* BEN E. KING—Supernatural Thing (At-

lantic) 19-7
* ELTON JOHN BAND—Philadelphia
Freedom (MCA) 12-4
WORC—Worchester, Mass.

o KRAFTWERK—Autobahn (Vertigo) (A&M) 17-13
® GORDON LIGHTFOOT~Rainy Day
People (Reprise)
* ;l;ngCHOCOLATE-Emma (Big Tree)
1 .
D MINNIE  RIPERTON—Lovin' You WCAO—Baitimore
(Epic) 12-4 De AL GREEN—-Love (HI)
WDRC—Hartford © RICK DERRINGER~Hang On Sloopy
o NEIL  SEDAKA—The  Immigrant {Blue Sky)
(Rocket) * ELTON JOHN BAND-PhIIadeIpma

Freedom (MCA) 18-

LEO SAYER—Long TallGlasses (W.5.
. ong TallGlasses (W.B.)  CHICAGD—Hary an (Columbia)

* ELTON JOHN BAND-Philadelphia
Freedom (MCA) 28-16
% RINGO STARR—No-No Song (Apple)

23-18
WPOP—Hartford
De RUFUS—0nce You Get Started (ABC)
De BARRY MANILOW-It's A Miracle
(Arista)
* ELTON JOHN BAND—Philadelphia

Freedom (MCA) 26-9
* B.J. THOMAS—Hey Won't You Play.

WLFL-FM—Baltimore
° co'gmum CODY—Don't Let Go

© RICK DERRINGER—Hang On Sioopy
(Blue Sky)

(ABC) 30-23 * EARTH, WIND & FIRE-Shining Star
WIRY-Aibany (Co!umbia) 28-18
® SWEET SENSATION-Sad Sweet % FANNY—Butier Boy (Casabianca) 20-
Dreamer (Pye) 10

© SAMMY JOHNS—Chevy Van (GRC)
* RINGO STARR-No-No Song (Appie)

D g.T. EXPRESS—Express (Scepter) 13-

WTIR-Albany
® GLADYS KNIGHT & THE PIPS—-Love
Finds Its Own Way (Buddah)
o BARRY MANILOW-It's A Miracle
(Arista)
% ELTON JOHN BAND-Phifadelphia
Freedom (MCA) 23-13
D% lltgF%S-Once You Get Started (ABC)
-1

Mid-Atlantic Region

WGR—Newport News, Va.
® QUEEN-—Killer Queen (Mercury)
© BLACKBYRDS—Walking In Rhythm
(Fantasy)
* ﬂMMY JOHNS—Chevy Van (GRC) 23-

% EARTH, WIND & FIRE-Shining Star
(Columbia) 22-15

WYRE—Annapolis, Md.

o B.J. THOMAS—Hey Won't You Play
(ABC)

o BRIAN PROTHRO—Pinbali (Chrysalis)

% ELTON JOHN BAND—Philadelphia
Freedom (MCA) 11-2

* JOE COCKER—You Are So Beautiful
(A&M) 25-17

® TOP ADD ONS:

(D) BARRY MANILOW—It's A Miracle (Arista)
(D) HERBIE MANN~Hijack (Atiantic)
(D) RUFUS—Once You Get Started (ABC)

* PRIME MOVERS:

ELTON JOHN BAND-Phitadelphia Freedom
(MCA)

RINGO STARR—No-No Song (Apple)

HOT CHOCOLATE—Emma (Big Tree)

WLEE—Richmond, Va.

De BARRY MANILOW-It's A Miracle
(Arista)

© BLACKBYRDS—Walking In Rhythm
(Fantasy)

% ELTON JOHN BAND—Philadelphia
Freedom (MCA) 235

* ;IgTISCHOCOLATE—Emma (Big Tree)

BREAKOUTS:

(D)HERBIE MANN—Hijack (Atlantic)
(D)RUFUS—Once You Get Started (ABC)
KRAFTWERK-~Autobahn (Vertigo)

It

WFIL—Philadelphia “Copyright 1975 Billboard Publica-

o KRAFTWERK—Autobahn (Vertigo)
o EARTH, WIND & FIRE-Shining Star
(Columbia)
D% HERBIE MANN-Hijack (Atlantic) EX-

16
% ELTON JOHN BAND—Philadelphia
Freedom (MCA) 17-9
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® ACE-How Long (Anchor)
De BARRY WHITE-What Am | Gonna Do
With You (20th Century)
% ELTON JOHN BAND-—Philadelphia
Freedom (MCA) 16-7
% BENNY BELL-Shaving Cream (Van-

guard) 22-17
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AL GREEN
RUFUS
Felt Forum, New York
Al Green's March 15 show was a sad-display
of a performer who seems to enjoy seeing his
fans beating on eachother to get at the roses he
gives out more than he enjoys performing.
Green's set, which included only six songs, was
marked more by the physical contact in front of
the stagé than by the music, that seemed to be
almost a secondary attraction to the pushing of

“the fans.

Green is stifl one of the fine soul performers
around and he still surrounds himself with fine
musicians. But he sgems to be taking his weii-
deserved stardom far too seriously. He acts as
though he is doing his fans a favor by showing
up in the first place and once onstage his ac-
tions give one the impression that his mind is

.elsewhere on some distant planet as he prances

around the stage giving roses to his adoring
fans. ) '

At one point in the show Green took off his
jacket and threw it into the crowd. Two young
ladies caught the jacket and proceeded to en-
gage in a tug-o-war much to the dismay of the
man who was sitting between the girls and was
consequently being choked by the garment.

Anyone booking Green -should be prepared
for serious security problems. Green carriec two

_ TalentInAction_

bodyguards to protect himself, but that is of no
help to the poor fans who the bodyguards toss
off the stage like rag dolis. The booing that
Green heard when he left the stage will be an
increasingly familiar sound to his ears if he does
not get himself together soon.

Sharing the bill with him was Rufus. One of
the hottest new r&b acts on the charts right
now; their set was slightly disappointing mostly
due to the uneven performance of vocalist
Chaka Khan. Ms. Khan is a fine singer, but she
just did not project as well onstage as she does
on record. The backing musicians were quite
strong with standout performances coming from
guitarist Tony Maiden and keyboardist Kevin
Murphy. Rufus could become a super set very
shortly if Ms. Khan can duplicate her recorded
performances. ROBERT FORD

THE SPINNERS
B.B. KING

Latin Casino, Cherry Hill, N.J.
A capacity crowd greeted the Spinners March
8 and from the beginning of the performance
the group proved itself to be one of the most
professional and versatile in music today. Unlike
many acts, the switch from concert halls to a
club setting was done with grace and didn't re-
sort to some of the Las Vegas-type extravagan-
(Continued on page 23)

Whisky In
L.A. Goes
To Disco

LOS ANGELES—Troubadour
owner Doug Weston’s negotiations
to buy the Whisky a Go Go from El-
mer Valentine fell through when
Sonny Bone offered to finance Val-
entine’s conversion of the Whisky
from a live music club to a disco-
theque.

Acts will continue to appear at the
Whisky as available until actual re-
modeling begins within the next few
weeks. As reported in Billboard
March 15, Valentine sought to sell
his I2-year-old Sunset Strip hard-

rock landmark because ever-fewer.

suitable acts are going on the road
due to the current economic situ-
ation.

Meantime, Weston is soon to open
Honey Creek Farm Antiques on
Sunset Boulevard, east of the Strip.
It will be a combination of informal
music showroom and antique empo-

rium, ‘with slot machines, hot dog -~

carts and beer-wine.

‘NewOn |
The Charts|

P|ayboy photo 5

CHARLIE KULIS 4
“Runaway”—
Charlie Kulis, 24, hits the Hot 100

with his first release, doing a rock- -~
ing, dynamic revival of the Del -

Shannon oldie. He has played with
at least a dozen groups, including

-one high school outfit that won third-
prize at the 1965 N.Y. World’s Fair

Battie Of The Bands.
He also writes songs and has

’ formed a new seven-piece-band to .-
tour with. Kulis is represented by -
Portnow-Miller Productions of ..

Manorhaven, NY
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RECORDS IN ENGLAND

2 New LPs Indicate
Bing’s Yet a Titan

By PETER JONES

LONDON-—After Bing Crosby
had a serious operation last year
during which part of a lung was re-
moved, there were serious doubts
about whether he’d make any more
records. But an English producer, a

" long-time ‘admirer of the Crosby

style, persuaded the artist to visit
London and make two albums.
"Recording in the Chappelil stu-
dios, with a 43-piece orchestra and
backing singers, Crosby proved that
his voice suffered little in terms of
quality as a result of the surgery and
that he swings as well as ever despite

“It seems Crosby was developing
a rather troublesome vibrato before .
the operation, but that has gone, and
he has no problem now in sustaining
notes. In fact, in certain cases the .

voice comes through clearer,”

Bamnes says.

Crosby says: “Really I didn’t need
much persuading to return to Brit~ =
ain. I've been many times before,
and have many old friends among
British musicians. It goes back to the
days of Ray Noble, and I $ang many
of his songs.”

Crosby admits to a certain

BING SINGS—Bing Crosby works in London mth Ken Barnes (Ieft) producer,
of two new albums for U.A. and Pete Moore, whose arrangements on an ear- °
lier Johnny Mercer album helped persuade Crosby to visit the U. K. for two

weeks of recording sessions.

~ how being either 71 or 74 according

to which reference book you check.
The man who tempted’ Crosby
back to London for two weeks’

..recording is Ken Barnes. ‘He says:

“I"d preduced an album with
Johnny Mercer singing his own
songs, and there were some splendid
arrangemems by Pete Meore. When
I .was in California, I got an intro-
duction to Bing Crosby Enterprises
and met Crosby’s manager. I knew

-he hadn’t signed a recording con-

traet since leaving American Decca.
“I was told that nothing was set-
tled for Crosby after the operation,

_but he liked the Mercer album and [

was told he’d work with me if he
liked me as a person. -
“When it was time for me to go,

 Crosby autographed a picture for
. me and wrote “To Ken, I hope we’ll

work together, Bing.’ Next thing was
to get the material together and see

how he liked the packaging ideas.”

Two albums were planned. One,

"Lorlglnally titled “Bing Back On The
- Ball,” will now be “That’s What Life

Is All About,” a philosophical song

in the “My Way” style and for which -

Crosby wrote some of the lyrics.
Barnes describes it as an “optimis-

1. tic” album, with beat numbers and

old and new songs. Included: “Best
Things In Life Are Free,” “Breezin’
Along With The Breeze” and a new
song, “Good Old Times.”

The second album, untitled as
yet, features show songs chosen

" mostly by Crosby and including the

works of Rodgers and Hart, George
Gershwin, Irving Berlin and Cole
Porter.

Though one major company
turned down the idea of handling
two expensive Crosby packages,
Barnes eventually made a deal with
United Artists in the UK. He plans
the “show” album for 1976 release,
but the “Life Is All About” LP will
be released in January.

amount of apprehension after his—:
lung operation, and feels that he s
finds it harder to get up to high siotes
at present. “The money is in the high .
notes,” he says. “Not being stuek "~
down among the low ones. .
“As for the question of retirement,
I guess that in a one-year period I'll' .
work maybe 90 days. That’s not a 5
hectic work schedule, but it suits me
fine. Maybe recordings, guest spots -
on television.

“People ask me if I have some
kind of secret about how to survive
in this business. Really there isn’t ..’
one. What I’'ve done is to surround _ .
myself by experts in a particular.’ |
field or other, and they make the -
right decisions on my behalf, and ~
give me the best value. I mean
people like John Scott Trotter, who's, :
been associated with me for many"
years. ,

“1 guess I’'m not much of a worrier. -
You hear people say that so-and-so
copied my style, and they figure I
should get upset. But that is a stupid .-
attitude. We all copy somebody or
other. I had my hero in Al Jolson,
and picked up all the tips I could
from him. And Louis Armstrong ™
was another who helped me form
my own style. Every singer in the .
business is inifluenced by somebody
or other.

“It’s my pleasure to note that there
is real evidence that the big band
popularity is finally coming back,
despite all the economic hassles of
using so many ‘musicians. My
brother Bob goes out as part of a
package with Freddy Martin and
Frankie Carle, noted big band men
of the past, and they play for danc-
ing to kids. They visit the colleges
and universities, and it’s good busi-
ness.

“I grew up musically in this busi-
ness through the big bands, and I've
never lost my enthusiasm for them.”
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BROADWAY REVIEW

‘Rocky Horror Show’ Fails
To Scare Up Excitement

By JIM MELANSON

NEW YORK —First kicking its sti-
letto heels in London, 1973, and
then moving on for a strong Los An-
geles run, “The Rocky Horror
Show” finally made it to Broadway
last week, premiering at the cabaret-
styled Belasco Theater March 10.

Based on a book by Richard
O’Brien, who also provided music
and lyrics, the show comes off as a
potpourri of late-night TV horror
themes, couched in transvestitism,
garter-belted, leather and nylon clad
actors aren’t the only “drag” here,
though, as the production quickly
settles into an evening of uninspired
music, pretentious humor and camp
(even if intentional) acting.

Following an opening cinema-set-
ting number by Trixie the popcorn
girl (Jamie Donnelly), young lovers
Janet and Brad, played by Abigale
Haness and Bill Miller, seek help at
a desolate castle, (yes, their car did
break down), only to be confronted

by a nest of bisexual transvestites,
lesbians, etc. from Transylvania.

Head villain of the “outer space”
contingent is Frank N. Furter,
played by Tim Curry, who rules his
nest with flashing struts, an occa-
sional whip and several up-tempo
vocals.

To his credit, Curry handles the
role well, unfortunately, though, a
real cutting edge is never attained by
the “Frankenstein” of the swinging
set as dialog and music often borders
on pablum. Orchestration for the
production is also tediously weak.

Kim Milford as Rocky Horror,
blond hair muscle boy created by
Frank N. Furter, tries to meet every-
body’s physical needs for the night,
but, once again, weak lines and lyr-
ics leave him holding an empty bag.

Additional contributions in the
production come from author
O’Brien, playing the proverbial

(Continued on page 24)
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GRC photo
LOLEATTA HOLLOWAY
“Cry To Me” -85
With a classic soul torch song re-
vealing the stream of consciousness
of a woman at the moment of losing
her lover but unable to hate him, Lo-
leatta (pronounced Lolita) Hollo-
way cracks the Hot 100. :
She started out in Chicago with
her mother’s Holloway Community
Gospel Singers, a caravan show of
over 100. Barely 20 when she organ-
ized “Loleatta Holloway & Her Re-
view” which played the Chicago for
two years, she then won the starring
role in the Windy City production of
“Don’t Bother Me, I Can’t Cope”
which ran for nearly a year and
brought her to the attention of GRC.
She records for the Atlanta label’s
company’s Aware label and is pro-
duced by Floyd Smith, who got hera
regional Chicago hit shortly after
she left the gospel troupe. Represen-
tation is by International Entertain-
ment Agency of Atlanta.

Signings_

Tony Ortando & Dawn to newly-formed Dick
Broder Management in Los Angeles. ... Jim
Stafford to be managed by Bullets Durgom in
association with Gernhard-Scotti Enterprises,
which handles his production and promotion.

Steve Allen to Apolio Theater Records in non-
exclusive artist deal. ... Diana Lynn to Mike
Curb Productions. . . . Chris Bond, 20th Century
Music writer, to DisCreet Records as artist.

Jazz/rock drummer Tony Williams to Colum-
bia Records. ... Rena Sinakin, vocalist/song-
writer, to Atlantic/ATCO Records. Also to Atlan-
tic/ATCO is the group Hawkwind. ... British
comedy group Monty Python to Arista Records.
An LP, “Matching Tie & Handkerchief,” is being
rush-released. ... British blues legend Alexis
Korner to Columbia.

Ted Neeley of “Jesus Christ Superstar”’ fame
to United Artists. ... Crackin’, San Francisco
group, to Polydor. ... Writer-artist Ronnie Ar-
buckle to Lovechild Productions, Long isfand
firm of Susie and Steve Blaine.
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Bobby Van’s Nitery
Hit In Ft. Lauderdale

By SARA LANE

FORT LAUDERDALE, Fla.—
Although many of the major night-
clubs throughout the United States
have either folded or are just hang-
ing on by a shoestring, Bobby Van’s
Bachelors I1I has experienced an ex-
cellent season.

Started six years ago by ex-dancer
Van, a former New York nightclub
owner, the local club has expanded
three times since 1969 and now seats
700 in the main room plus another
100 in its newly built discotheque.

“Everyone has a theory on how to
run a nightclub,” the youthful-look-
ing Van explains. “Mine is that 1
only have to make substantial
money five or six times a year. The

rest of the year if I make $10,000 or

lose $10,000 it doesn’t make much
difference. I look for those five or six
big periods and bring in big acts.”

Van claims that Christmas/New
Year’s, Washington’s Birthday, the
three week period around Easter,
Memorial Day, July Fourth, Labor
Day and Thanksgiving are the
prime money-making times for him.

“Washington’s Birthday may not
be important elsewhere, but in Fort
Lauderdale it’s also the Jackie Glea-
son Golf Classic which draws
crowds. Holiday eves are like a
weekend night.”

Van books his acts for a ten-day
period to include two weekends,
maintaining if he doesn’t get an act
for two weekends, he can lose
money. “Sure, sometimes I lose
money on an act, everyone does,” he
explains philosophically. “You have
to be a genius to know who to book
every couple of weeks. In many re-
spects, I'm more fortunate than
other owners. With my feeling with
the record company people and the
buyers in Vegas I've known for my
16 years in the business, I believe I
may have a better insight into acts
which are happening or on the verge
of happening. Timing, too, is very
important and sometimes it’s a mat-
ter of luck. When I booked the Spin-
ners last spring I didn’t know that
when they came in at Christmas
they’d have an LPand a single in the
Top-10. The same applies to Frankie
Valli and the Pointer Sisters.

“I didn’t know when I booked
Valli for Easter this year he’d have
the No. I song ‘My Eyes Adore You.’
Nor did I know the Pointers would
come in just on top of receiving a
Grammy award plus a guest appear-
ance on the Cher TV show.”

Van thinks his Fort Lauderdale
location plays an important part in
the club’s success. “I don’t think if
these acts went to Miami they’d be as
successful. We’ve a younger, more
swinging crowd up here, although a
lot of my customers do come from
Miami.”

Van also invests a good deal of
money in advertising. He started out
by allotting 10 percent of his esti-
mated gross for buying media time
and recently upped that figure to 15
percent—much of it going into radio.

“Sometimes, especially in times
when the economy is hurting you
have to cut some other corners and
spend additional money in advertis-
ing,” he explains.

Because many of today’s top acts
demand and get exorbitant salaries
and bring in the biggest gross, Van
still stands to lose money.

“Ray Charles—he’s a monster, but
I can’t afford him,” Van says. “I try
to bring in a half-dozen new acts
each year, not using Bachelors as a
showcase for new talent, I don’t
mean that, but acts that are new to
the South Florida area. I'm bringing
in Blood, Sweat and Tears at Easter

and the Righteous Brothers later on.
To my mind they have never played
a club date in South Florida.

Currently Lou Rawls is appearing
at Van’s club with Valli, followed by
Blood, Sweat and Tears, the Hues
Corporation with Freddie Prinze of
“Chico And The Man” fame, Kool
and the Gang, the Four Tops, Right-
eous Brothers. Unlike hotel enter-
tainment rooms which shut down
during the summer months, Bach-
elors IIT keeps up a steady pace of
entertainment until early September
when Van takes a much needed two
month hiatus.

Van buys talent ranging in price
from $15,000 to $50,000 for ten days
which includes a percentage for the
act. Ninety percent of the acts work-
ing at Bachelors III work on a guar-
antee plus. It keeps Van’s losses to a
minimum. “I don’t mind sharing my
profit with acts. I’d rather pay
$20,000 or $30,000 and if they do
well, raise that to $40,000.”

Van feels the nightclub scene is on
the verge of some major changes
within the next year.

“The catalyst will be the decline of
acts who draw upwards of 1,000 to
their shows. You may see top acts
working rooms like mine because
there may not be a Puerto Rico or a
Deauville Star Theatre open. I’'m not
using these names specifically, but
am merely trying to show the type of
places I mean, although Puerto Rico
has just about vanished this year.
When Tom Jones doesn’t pull 200
people, you know how bad it is.”

Van contends price structure will
undergo changes. “There has to be
some kind of understanding be-
tween the artist, management, the
booking agency and the buyer. And
it will have to be on 3 percentage
basis. No one any more is going to
take these tremendous risks. I know
from talking with other owners all
over the country that many are tak-
ing a brutal financial beating. In
most businesses you can buy some
sort of track record. When you buy
an act you have no idea whatsoever
of his track record unless, like me,
you spend all day on the phone get-
ting information. Then you wind up
knowing more about the act than the
act does.”

Within the past year Van has had
many offers to sell his club. Some of
them he admits are tempting.

“There aren’t too many successful
clubs around the country and I have
had numerous offers to sell,” he ad-
mits. “Sell, but stay on as a consult-
ant or talent buyer. And, truthfully,
club operations are taking too much
of my time.

“The fact that an act,can cancel
out for any reason at all is aggrevat-
ing to say the least. They can say

(Continued on page 23)

Rock Convention
For Washington

WASHINGTON-Live music,
all-night rock films, music industry
guest speakers and an exhibit hall
filled with displays of music para-
phernalia will highlight Rock & Roll
Expo °75. Termed the world’s first
rock and roll convention by its or-
ganizers, it is tentatively scheduled
for July 4-6 at the Shoreham-Ameri-
cana Hotel here.

Expo promoter Gary Groth seeks
representation from music enthusi-
asts throughout the world and says
this confab will have the world’s big-
gest record store representatives and
an informal rock collectibles super-
market.
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MOVIE REVIEW

Portray Rock Way Of Life

Accurately

SAN FRANCISCO—“Stardust,”
the movie starring English singer
David Essex, is a carefully plotted,
sharply detailed and edited and en-
tirely absorbing account of the
sometimes brutal realities and per-
sonalities that accompany the con-
version of a young rock and roller
into a superstar.

The casting contributes heavily to
the movie’s success. Essex himself is
an adaptable and convincing actor
as Jim MacLaine; Larry Hagman as
the LBJ-type manager Porter Lee
Austin, who wheels and deals am-
orally at the highest financial levels,
is also strong; and perhaps most in-
delible is the image of Adam Faith,
who plays the flinty but perversely
likable punk godfather Mike who
calls in favors, manipulates his
brood and gets the band started in
London.

And although Mike becomes sub-
sidiary to the heavy Austin after
MacLaine and the Stray Cats be-
come a big business property, he still
has entrances to MacLaine’s soul
that he alone can maintain and that
he guards jealously.

MacLaine, who starts off playing
bass in the band, looks much like
Paul McCartney in the film, and
there are many parallels to the Beat-
les’ story: the Beatles-styled songs
the band performs at noon gigs in
subterranean London clubs; the
86’ing of one band member and his
replacement with a newcomer when
the band is on the threshold of star-
dom; the performance on satellite
TV, the hysteria that surrounds the
band always.

The presence of Keith Moon in
the film and the boisterous punk be-

In

‘Stardust’

havior of the band suggests other fa-
mous group like the Who and the
Stones. The movie’s ad poster—done
up to look exactly like a cover for
Rolling Stone magazine—simultane-
ously plays up and plays down the
parallels: “This is not a movie about
Paul McCartney, John Lennon,
George Harrison, Jim Morrison,
Mick Jagger, Bob Dylan, Jimi Hen-
drix or Janis Joplin. It is only a story
... but it could be the story of all of
them.”

The Arista soundtrack is excellent
and the songs that float in fragments
through the background—“Sweet
16, “Say Goodbye To Larry,”
“Don’t Let The Sun Catch You Cry-
ing,” “White Rabbit,” “Layla”
“With a Little Help From My
Friends”—not only function as a
time clock for the film internally, but
also become symbolic. For they fill
the air that surrounds the boys’
heads. They are the Holy Grail, in
an aural, gaseous state, that the boys
hope to attain.

They attain it, but it is the lead
singer, MacLaine, who gets all the
attention. The Stray Cats become re-
sentful, they smolder, and finally the
are cut loose by the money men.
MacLaine is now a bigger star, but
he is also woefully adrift, for the
band is his past and in being cut off
from them he is cut off from his
identity. He says more than once to
Mike, “We used to have fun, didn’t
we?” His mind slowly becomes more
and more unhinged, and it is easy to
see long before the movie ends what
his fate will be. Part of it—the drugs,
the splendid and paralyzing isola-
tion in Spain, the fear and sickness

(Continued on page 24)

Laser Beams Are Sizzling
Concert Draw In 5 Cities

By FRANK BARRON

LOS ANGELES—The hottest
coneert ticket in town is for a show
that features neither live artists nor
live music. Yet every show is sold
out, five nights a week.

The attraction is called Laserium,
a cosmic laser light concert, held
Tuesday through Saturday nights at
the Griffith Park Observatory, only
a stone’s throw from famed Greek
Theater.

Now in its second year, and grow-
ing stronger than ever, Laserium
features a harnessed laser beam,
showing various wild, weird shapes
on a dome-shaped ceiling. It has
been described as “a trip”—even
more so than in the film “2001.” Ac-
companying the shapes is music
both popular and classical, and all
done in a synchronized manner.

The hour-long program opens
with Aaron Copland’s “Fanfare For
The Common Man,” then moves
into “Neptune” from Gustav Holst’s
“The Planets.” Also heard is “Muta-
tions 1” by Jean-Claude Risset; Jo-
hann Strauss’ “Blue Danube,”
“Tank” by Emerson, Lake &
Palmer, Arcangelo Corelli’s “Christ-
mas Concerto Grosso,” Billy Pres-
ton’s “Space Race,” Emerson, Lake
& Palmer’s “Abaddon’s Bolero,”
“Timesteps” from “Clockwork Or-
ange” by Walter Carlos, then “Pines
Of The Appian Way” from Ottorino
Respighi’s “The Pines Of Rome.”

Music was selected by the four
men who head up Laser Images, and
the Planetarium pays BMI royalties.
The quartet includes Ivan Dryer,
whose brainchild the laser show is;
sales director Mike Levin, plus

. Charles McDanald and Jon Bassett.

Show opened in November 1973,
when the Observatory people per-
mitted the laser concert to come in
for two performances on Mondays—
when the Planetarium is usually
dark. The laser show caught on im-
mediately, and extra performances
had to be added. Since then the La-
serium concerts have expanded to
five nights a week, with several
showings following the regular Plan-
etarium lectures.

Too good a thing to be confined to
one area, Laserium has now spread
to the Hayden Planetarium in New
York, Morrison Planetarium in San
Francisco, Gates Planetarium in
Denver and the Reuben Fleet Space
Theater in San Diego. All report
turnaway crowds for almost every
showing.

In addition, Laser Images cur-
rently has a touring show playing
the college circuit. It will have two
units out shortly. Also in mind for
the young company are laser beam
concerts in theaters and amusement
parks, negotiations going on now
with a major theater chain owner
and a major amusement park chain.

Each show is different in visual
aspect, although the music remains
the same. The skilled laserist (laser
beam operator) actually controls the
images projected on the dome ceil-
ing. Thus the laser beam concert
draws continued repeat business.

The audiences are mainly the
younger folks—the same ones who
attend pop and rock concerts. The
responses are mainly the same as
well, ranging from “Wow!” to “Far
Out!” and “Unbelieveable, man.”

Talent
_In Action_|

® Continued from page 20

zas of other soulsters. Instead of having flashing
lights and 10 costume changes, the Spinners re-
lied on their natural stage rapport, incredibly
tight vocals and fancy footwork.

The audience was on its feet dancing from
the first number and didn't stop until the set
was finished. After performing as a unit for
many years, this group has developed a sense of
stage appeal and knows how to stir up an au-
dience..They know ‘how to deliver a song with
just the right intensity and the strength of this
attribute helps guide the audience into the next
number.

Standout songs included the current single
“Living A Little, Laughing A Little,” “Sadie,”
“Love Don't Love Nobody,” and all of the
group's big tunes like “I'll Be Around,” “One Of
A Kind Love Affair,”" “Coutd it Be I'm Falling In
Leve” and “Mighty Love.”

Another feature of the set, that was recorded
by Atlantic, was the presentation of “Then Came
You” with songstress-writer Linda Creed ably
doing the bump and singing Dionne Warwicke's
part with new gusto.

Opening the set was blues great B. B. King
who has changed his group around. Adding an
organ player and an r&b-oriented bassist and
drummer, King sounds better than ever, if that's
possible. Unlike many other blues singers he's
crossed over the barriers of performing for the
masses without sacrificing his live show.

While many-people may feel that he deserted
the blues world many years back, that's just not
true. He has instead stayed current and tried to
make himself acceptable to more people. His
guitar work was piercingly beautiful and his vo-
cals were heartfelt, and the band was constantly
swinging behind him.

His choice of material was not limited to
newer songs like ! Like To Live The Love,”
which he performed with new life, but encom-
passed an array of his older classics like “"Sweet
Sixteen."” JIM FISHEL

THE STRAWBS
PRETTY THINGS
Beacon Theater, New York

The Strawbs are a group of fine musicians
that have been around for years without reach-
ing the recognition they deserve. They are pio-
neers in the field of moog-oriented rock and
have influenced such talents as Rick Wakeman
and Jon Anderson. In an effort to gain more
commercial appeal the band has altered its act.
Still maintaining its heavy folk feeling, the
Strawbs commanded a fine audience response
March 2.

Lead vocalist David Cousins performed no-
tably throughout, his fine voice carrying the
group through its rare weak spots. Plaudits are
also due to keyboard player John Hawken, who
provides a continuity in sound and lead guitarist
Dave Lambert for varying his solos, each with a
personality of its own. The high point of the act
is a drum solo by Rod Coombes in which he ties
his set into a synthesizer, resulting in a peculiar
and unique arrangement of sounds.

Much of the act was taken from their recent
A&M release, “Ghosts,” which appears to be of
the same fine quality as their past endeavors.
The eight-tune show finished with an encore of
“Laying Down” and Down by the Sea" which
brought the sellout house to a rousing standing
ovation. It is easy to see that the Strawbs put on
an excellent show with a high level of musical
sophistication and musicianship.

The evening began with Pretty Things. This
Swan song group performed a great deal of their
new album, "Silk Torpedo.” The concept of dual
electric pianos is somewhat unigue but Pretty
Things doesn't fully exploit their capabilities
with it. Musically, “Belfast Cowboys” is the fin-
est piece, utilizing some interesting four-part
vocal harmonies. Unfortunately, the overall per-
formance was disappointing and the quality of
the material was inconsistent. STEVEN FRIEDEL

OZARK MOUNTAIN
DAREDEVILS
DUSTY DRAPES
AND THE DUSTERS
Macky Auditorium,
Boulder, Colorado

On March 8, 2300 Coloradiens got a double
serving of their favorite kind of rock—country-
flavored. The Ozark Mouritain Daredevils career

(Continued on page 31)

BOOK REVIEW

Bergman Makes It Easier
For Talent On the Road

By JIM FISHEL

NEW YORK-Touring artists
should have an easier job in the fu-
ture, thanks to a new paperback,
“The Book Of The Road.” Spon-
sored and published by Warner
Bros. Records artists relations de-
partment and compiled by the com-
pany’s Jo Bergman, this $5.95 book
should prove wnbeatable.

A market study of 33 American
cities is included and it is divided
into eight sections: travel informa-
tion, general information, health in-
formation, hotzls, restaurants, enter-
tainment, halls and miscellaneous.
Not only are major cities like New
York and Los Angeles included, but
also important markets like Salt
Lake City and Hartford; so any
touring group and its management

" should have a good orientation be-

fore arriving in any city.

Ms. Bergman, director of special
projects for Warners’ artist develop-
ment department and veteran of
countless tours, worked on it for
“what seems like forever,” but it has
emerged as a success in all areas. Al-
though several places mentioned
have folded and others have taken
their place since its printing, the
book has dong a creditable job of
providing the touring artists and his
management with an easier way of
doing things and finding places,
while on the road.

After all, where also would you
find a survey that fully explains air-
lines and air freight, car rentals,
equipment rental stores, local
unions and passport offices, clinics
and hospitals, health clubs and res-
taurants, hotel rates and accom-
modations, all-night restaurants,
zoos and museums, routings from
airports, technical information on-
each venue, recording studios and a
bevy of other trivial but important
information.

As one might imagine, it took a
long time to compile all of the facts
within “Book Of The Road,” and for

this reason it will be a welcome addi-

.0n to musicians, agents, managers,
promoters, roadies, and any other
people connected with day-to-day
touring of an act.

Ms. Bergman, still trying to recu-
perate from this project and the Eu-
ropean Warner Bros. Music Show,
says she is toying with the idea of
producing a similar book dealing
with that continent. After all, she
knows it well from when she lived in
England during the mid-sixties
working publicity for Brian Ep-
stein’s NEMS Enterprises.

This book was initially put out in
rough fashion last year in a folio
form at the suggestion of Warner
vice president and director of artist
development Bob Regehr. He and
Ms. Bergman then decided to pursue
this new version, after the interest
expressed in the pilot project.

Ft. Lauderdale

® Continued from page 22

they have a sore throat and have a
doctor’s note to prove it. And what
can I do? It's really a one-way
street—their way. I book an act six
months in advance at the price he
requests. Then df the act gets a hot
record, a better offer, an appearance
on a TV show or anything what-
soever, two weeks before he’s due to
open, he cancels and I spend a fran-
tic next two weeks trying to get a re-
placement. I'm willing—in most
cases—to pay what the act asks. But
sometimes even that isn’t enough.”

[Dhat’s in
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LOS ANGELES—Lots of activity
at T.K. Productions in Hialeah, Fla.
T.K. and its affiliated labels, of
course, have run up a remarkable
string of hits over the past year by
the likes of George McCrae, Lati-
more, Gwen McCrae, Little Beaver
and others.

George McCrae is now working
on his second LP, with H. W. Casey
and Rick Finch handling production
and arrangements and the Sunshine
Band (Robert Johnson, Jerome
Smith and others) is helping out.
Also, the Sunshine Band will be cut-
ting its next effort soon under the KC
& The Sunshine Band banner, with
Casey and Finch handling produc-
tion and arrangement again. Lati-
more is currently working on a
single, produced by Steve Alaimo,
while Betty Wright is in the studios
with Willie Clarke, Casey and Finch
producing.

Timmy Thomas is busy working
on his next LP, with Clarke handling
production, while Milton Wright,
Betty’s brother and a Boston lawyer,
is also in the studios. Snoopy Dean is
in the studios at present working on

Studio Track

By BOB KIRSCH

a single, with Reid and Clarke pro-
ducing.

x ¥ x

Lots of activity at the ABC Studios-
in Los Angeles over the past few
weeks. Three Dog Night have been
in doing some work, as have the
Four Tops who have been working
on some background vocals and vo-
cal overdubbing. Richard Harris
came in to do some vocal overdubs
and dubdowns for some film work
and some tracks were laid down un-
der the supervision of Lamont Doz-
ier. Veteran singer Mike Settle has
been in cutting and McKinley Jack-
son has also been in working.
Charles Wright stopped by to do
some dubdowns as did R.B. Greaves.
Top producer John Florez stopped
in to work on a demo and Linda Carr
was in for some vocal overdubs.

* * *

‘In notes from around the country,
Alan Korwin cut a jingle logo for the
Brooklyn Spector newspaper at Sud-
den Rush Studios in New York with
Michael Berman handling the engi-
neering.

At Applewood Sound in Golden,
Colo., the Nitty Gritty Dirt Band has

APREROYUA
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been busy cutting its next LP. Linda
Ronstadt dropped in to say hello
and lent some vocal support. Sugar-
loaf featuring Jerry Corbetta, cut its
top 10 single “Don’t Call Us, We’ll
Call You” single at Applewood. The
studio recently acquired a 24-chan-
nel Studer A80 tape machine.

At Mega Sound Studios in Bailey,
N.C., Allan Lorber of Southwind
Productions came in with a new
group from Ohio known as Strong-
bow. The resulting LP is set to be re-
leased through the Buddah group.
Richard Royal engineered the ses-
sions, and plans call for mixing to be
handled in New York.

The RIAA will be holding one of
its seminars at the studios in April,
and a band known as the Embers
will be in for an LP late this month.
Bill Lackey will be executive pro-
ducer for the sessions.

L

At Mama Jo’s in North Holly-
wood, David Kapralik came in to
work with a new client, Cotton. Jack
Bielan produced the demos and
Billy Taylor worked the console. Joe
Cocker and Daniel Moore also
stopped in to work on some vocals
for the next Bo Diddley release. Al-
bert Lee, one of Britain’s finer gui-
tarists, sat in on that session. Ron
Terry is handling production on the
Diddley project. Larry Muhoberack
was in to work up some string ar-
rangements for the new Chuck Gi-
rard release.

L

Things have been busy at Lar-
rabee Sound in Los Angeles over the
past few weeks. Frank Sinatra was in
doing some vocal overdubs and mix-
ing, with Snuff Garrett producing
and Lenny Roberts handling the en-
gineering. Stevie Wonder passed
through, with Gary Olozabal engi-
neering. Lori Lieberman is at work
on her next project, produced by
Charlie Fox and Norman Gimble,
with Gene Meros sitting behind the
boards. And Chris Bond wrapped up
a session, producing himself with
Barry Rudolph at the console.

L

Over at Warner Bros.” North Hol-
lywood studio, Ted Templeman has
finished recording the Doobie
Brothers fifth LP, “Stampede.”

Portray Rock

® Continued from page 23

that provoke MacLaine to maim
Mike’s dog by feeding it LSD—these
can be guessed at. But MacLaine’s
death, broadcast liveon TV, is adra-
matic kick in the head. Asheis dying
Mike screams at him, “You can’t
die! T own half of you!”

The only complaint concerns
MacLaine’s satellite TV perform-
ance of his “opera” glorifying
woman, which is much too overdone
and jars the masterfully realistic feel
the rest of the film achieves.

JACK McDONOUGH

Horror Show

® Continued from page 22
hunchback butler; Beni Enten as
Columbia; Bill Miller, as narrator of
the affair; and Meat Loaf, in the
dual role of Dr. Scott, a la Raymond
Burr, and Eddie, the rock 'n’ roll
singing star who pops out of a Coca-
Cola “coffin.”

While O’Brien’s original idea has
merit, there were just too many loose
ends here to visualize this produc-
tion lasting very long on the White
Way. Successful results on the
recording front seem dubious as
well. Ode Records has the cast al-
bum. JIM MELANSON

Campus

IBS DRAWS CHICAGO CROWD

Radio Problems Get
Airing At Conclave

CHICAGO—Practical matters
common to all campus radio stations
was scheduled as the prime concern
of the 25th annual Intercollegiate
Broadcasting Service three-day na-
tional convention held at the Palmer
House here beginning Friday (21).

Although a 10 percent attendance
drop was anticipated by IBS organ-
izers, they were quick to point out
that they were more interested in the
number of U.S. and Canadian
schools represented than the num-
ber of participants.

More than 650 participants from
college and commercial radio were
expected to attend the gathering that
began in 1941, and 15 record labels
committed themselves to hospitality
suites.

As in the past, the interaction be-
tween record companies and college
stations is expected to play a major
part in the confab. A total of 38
meetings and sessions were sched-
uled and 30 of those were designed
as informal rap sessions with a small
ratio of professionals and industry
people to students.

“As in the past, we expect a lot of
schools to come to the convention
unannounced,” convention chair-
man Robert S. Tarleton says.
“Schools from as far away as Alaska,
Canada and even California have
already sent in registration fees and
because of the inflation problems
facing each college station, we have
committed the direction of this
year’s gathering to reflect practical
and common problems that are
common to everyone.”

Tarleton says there are three rea-
sons for the IBS convention’s partic-
ipation and longevity: the number
of exhibitors, professional speakers
and cross-section of stations attend-
ing.

Everything that concerns and in-.

terests college broadcasters is on the
agenda for discussion and Tarleton
thinks the broadness of topics could
make this year’s edition the most im-
portant and relevant yet.

The proposed list of session topics
includes women in broadcasting,
jazz programming, small station
management, progressive radio,
classical music programming, pro-
moting a station, broadcasting live
music, music charts, remotes on a
shoestring budget, the feasibility of
cable FM and many more.

Another unique feature of this
broadcast meeting is its in-house live
carrier current radio station—~WIBS.
Initiated three years ago, when Tar-
leton took over the helm of the or-
ganization for his second stint, it has
worked out very well.

“Although we really anticipate a
decrease in total attendance at this
year’s IBS convention, we do expect
to find a greater number of schools
represented than ever before,” Tar-
leton states.

Schoolcraft Station

Returns To the Air

LIVONIA, Mich.—WKMX,
Schoolcraft College’s closed circuit
radio station, is back on the air after
being temporarily out of service.
This move was designed to add tech-
nical improvements to the station, as
well as reorganize the management
and add a training program for disk
jockeys.

The station feeds into nine build-
ings on the campus here and its for-
mat runs the gamut from MOR to
jazz and progressive. Station man-
ager Patrick Newman says that clas-
sical will also be added to the format
in the future, and asks record com-
panies o continue service to the sta-
tion in these areas.

Jacksonville U. Will Have
Own Recording Studio

JACKSONVILLE, Fla.—Jack-
sonville Univ. with help from West-
lake Audio here is putling together a
recording studio that is one of the
largest recording facilities in the
South.

Located on campus in the Phillips
Fine Arts Building, originally de-
signed for a television recording stu-
dio, this facility is being designed by
Westlake Audio and the $100,000
worth of equipment it takes to put
such a facility together is being do-
nated by Mozart Smith.

The school will supply the reve-
nue for running the recording studio
24 hours a day and eight of those
hours will be allotted to four-year
music majors. Musicians that are es-
tablished in their field, that the
school thinks have educational
merit, will be allotted 16 hours per
day.

Smith says he will purchase pro-
fessional videotape equipment for
use by these musicians, if enough in-
terest is shown. Any tape made by a
group under this project can be used
by the act, but the school asks for a
copy of each show for its library.

“Our main goal in developing
such a facility through a university is
to be able to offer these facilities to
musicians who display excellent tal-
ents and might not otherwise have
the opportunity to do so,” Smith
says. “We also would like to see the

interests of recording studios going
back to the point where their main
concern is with talent and not com-
mercialism.”

| Campus Briefs

Art Pepper, Bobby Herriot, Derryl
Goes and West Coast jazz artists
Harry Gillgam, piano; Andre Ge-
rand, string bass, and Mel Brown,
drums, will be featured at a jazz
week being readied at Clackamas
Community College in Oregon City,
Ore., Monday (10) through Friday
(14).

Concerts, clinics and the college’s
fourth annual High School Stage
Band Festival will be combined into
aweek “that we hope will provide an
educational experience and raise the
quality of jazz performance among
the students,” says LeRoy Anderson,
coordinator of the college’s music
department.

* kX

The board of trustees of Dart-
mouth College has authorized a se-
lective effort to raise $6 million to
enable the Hopkins Center for the
Arts and the arts programs at the
college to keep pace with the grow-
ing demands of undergraduates,
and also residents of the surround-
ing communities.
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1 2 EMOTION
Helen Reddy, Capitol 4021 (Warner Bros., ASCAP)
2 1 8 (Hey Won't You Play) ANOTHER SOMEBODY DONE SOMEBODY
WRONG SONG
B.). Thomas, ABC 12054 (Press/Tree, BMI)
3 4 8 MY BOY
Elvis Prestey, RCA 10191 (Colgems, ASCAP)
4 5110 LOVIN' YOU
Mirnie Riperton, Epic 8-50057 (Columbia) (Dickie Bird, BMI)
5 3 9 HAVE YOU NEVER BEEN MELLOW
Olivia Newton-John, MCA 40349 (ATV, BMI)
6 7 7 WALKING IN RHYTHM
Blackbyrds, Fantasy 736 (Blackbyrd, BM1)
7 9 6 | WANNA LEARN A LOVE SONG
Harry Chapin, Elektra 45236 (Story Songs, ASCAP)
8| 14 4 THE LAST FAREWELL
Roger Whitaker, RCA 50030 (Arcola, BMI)
9 (18 3 IT'S A MIRACLE
Barry Manilow, Arista 0108 (Kamikazi, BMI)
10 | 11 6 HOT SAUCE
Jan Davis Guitar, Ranwood 1015 (Laurabob, BMI)
11 8|11 POETRY MAN
Phoebe Snow, Shelter 40353 (MCA) (Tarka, ASCAP)
12 | 31 3 HE DON'T LOVE YOU (Like I Love You)
Tony Orlando & Dawn, Elektra 45240 (Conrad, BMI)
13 | 37 2 DON'T TELL ME GOODNIGHT
Lobo, Big Tree 16033 (Atlantic) (Famous, ASCAP)
14 12| 7! NO LOVE IN THE ROOM
|. 5th Dimension, Arista 0101 (Tiny Tiger/Balloon, ASCAP)
15 | 43 2 | 1 DON'T LIKE TO SLEEP ALONE
Paul Anka, United Artists 615 (Spanka, BMI)
16 | 16 9 EASTWARD
Letterman, Capitol 4005 (Yarone, ASCAP)
17 | 26 5 YOU ARE SO BEAUTIFUL
Joe Cocker, A&M 1641 (Almo/Preston, ASCAP/Irving/WEP, BMI)
18 | 19 6 EVERYBODY WANTS TO FIND A BLUEBIRD
Randy Edelman, 20th Century 2155 (lrving/Piano Picker, BMI)
19 6 9 I'VE BEEN THIS WAY BEFORE
Neil Diamond, Columbia 3-10084 (Stonebridge, ASCAP)
202110 FRONT PAGE RAG
Billy May, MCA 40352 (Duchess, BM1)
21 | 30 4 SORRY DOESN'T ALWAYS MAKE IT RIGHT
| Diana Ross, Motown 1335 (Jobete, ASCAP/Stone Diamond, BMI)
22 | 22 7 PART OF THE PLAN
Dan Fogelberg, Epic 8-50055 (Columbia) (Hickory Grove, ASCAP)
23125 4 HARRY TRUMAN
i Chicago, Columbia 3-10092 (Lamminations/Big Elk, ASCAP)
24|27 8 MY ELUSIVE DREAMS
Charlie Rich, Epic 8-50064 (Columbia) (Tree, BMI)
25 | 28 4 WHO'S SORRY NOW
Marie Osmond, Kolob 14786 (MGM) (Mills, ASCAP)
26 |24 |16 BEST OF MY LOVE
Eagles, Asylum 45218 (Kicking Bear/Benchmark, ASCAP)
27 | 33 3 YOU'RE A PART OF ME
Susan Jacks, Mercury 73649 (Phonogram) (Chappell/Brown Shoes, ASCAP)
28 |10 | 12 NEVER LET HER GO
David Gates, Elektra 45223 (Kipahulu, ASCAP)
29 | 35 3 BEER BARREL POLKA
Bobby Vinton, ABC 12056 (Shapiro/Bernstein, ASCAP)
30 | 44 2 THE IMMIGRANT
Neil Sedaka, Rocket 40370 (MCA) (Don Kirshner, BMI/Kirshner, ASCAP)
31 115 |13 I'M A WOMAN
Maria Muldaur, Reprise 1319 (Yellow Dog, ASCAP)
32123 |17 LIKE A SUNDAY MORNING
Lana Cantrell, Polydor 14261 (Silver Blue, ASCAP)
33 117 |12 NIGHTINGALE
Carole King, Ode 66106 (A&M) (Colgems, ASCAP)
34 | 36 3 LIVE YOUR LIFE BEFORE YOU DIE
Pointer Sisters, ABC/Blue Thumb 262 (Polo Grounds, BMI)
35 THANK GOD I'M A COUNTRY BOY
m John Denver, RCA 10239 (Cherry Lane, ASCAP)
36 | 46 3 BEFORE THE NEXT TEARDROP FALLS
Freddy Fender, ABC/Dot 17540 (Fingerlake, BMI)
37 | 48 2 ’I!MIEP " "
ure Prairie League, RCA 10184 (McKenzie/Dunbar, BMI)
38 | EEEETED  MISTY
Ray Stevens, Barnaby 614 (Chess/Janus) (Vernon, ASCAP)
39 | 40 5 SATIN SOUL
Love Unlimited Orchestra, 20th Century 2162 (Sa-Vette/January, BMI)
40 | 42 5 RUNAWAY
Charlie Kulis, Playboy 6023 (Vicki, BMI)
41 [ 13 | 14 LONELY PEOPLE
America, Warner Bros. 8048 (Warner Bros., ASCAP)
42 | 49 | 2 99 MILES FROM L.A.
| Albert Hammond, Mums 8-6037 (Columbia)
(Landers-Roberts/April/Casa David, ASCAP)
43 | 38 6 | BLACK WATER
Doobie Brothers, Warner Bros. 8062 (Landowne/Warner Bros., ASCAP)
44 | 20 | 14 | SWEEDT SURRENDER ¢
' John Denver, RCA 10148 (Walt Disney, ASCAP)
45 | I'M STONE IN LOVE WITH YOU
m Johnny Mathis, Columbia 3-10112
46 (If You Add) ALL THE LOVE IN THE WORLD
m Mac Davis Columbia 3-10111
47 |29 |12 ILL STILL LOVE YOU
Jim Weatherly, Buddah 444 (Keca, ASCAP)
43 | 45 4 XICK up THEBHECES
i verage White Band, Atlantic 3229 (AWB, BMI)
49 m” I'LL PLAY FOR YOU
Seals & Crofts, Warner Bros. 8075 (Dawnbreaker, BMI)
50 | 32 ‘ 8 UP IN A PUFF OF SMOKE
Polly Brown, GTO 1002 (ABC) (Almo, ASCAP)
|

Classical

Col’s ‘Burana’ In Pop Crossover

NEW YORK—Columbia Master-
works’ recording of Carl Orff’s
“Carmina Burana” has crossed into
the pop market, appearing last week
on the chart as Bubbling Under, at
No. 204.

According to Pierre Bourdain, di-
rector, product management, Co-
lumbia Masterworks, “the ‘Carmina
Burana’ album is selling in areas and
to accounts that do not normally
carry classical records. We feel that
this tremendous interest in Orff’s
piece is due to several factors:
Firstly, the work itself, although
composed in 1936, is of contempo-
rary interest to today’s record-buy-
ing public, whether they be classi-
cally or popularly oriented. Second,
the planning of this record was two
years in the making, and the per-
formance is sensational. Lastly, we
offered the disk at a special low price
for a trial period in order to make it a
more accessible item.”

As a result of these factors, the
“Carmina Burana” LP, which fea-
tures the Cleveland Orchestra under
Michael Tilson Thomas, has sold
over 70,000 copies in the first month
of release. Columbia Masterworks

will continue to offer the album at
the special low price until the end of
the designated 90-day trial period.
“Carmina Burana” has been
made available at the same price for
both quadraphonic and stereo disks,
and at one stable price for all tape
formats. The album has also re-
ceived heavy radio airplay, both
from classical stations throughout
the country as well as progressive
FM stations in many major markets.

Columbia Masterworks has sup-
ported the LP with numerous special
promotions, including large-scale
advertising buys, in-store displays,
Carmina Burana T-shirts, and many
local branch-originated merchan-
dising efforts.

The most recent previous example
of a classical record crossing into the
pop market was “Snowflakes Are
Dancing,” by Tomita, on RCA Red
Seal.

N.Y.’s Town Hall May
Shutter $$ Drive Set

NEW YORK—Town Hall, one of
the most important venues for classi-
cal and other artists, is battling for
survival and may close Aug. 31, ac-
cording to New York University
president James M. Hester.

The president said the Hall should
be closed unless a minimum of
$336,000 is raised to underwrite
Town Hall programs over the next
three years. He said that a special
fund-raising program will begin im-

Larger Exposure Of Polish
Recordings Are Planned

WARSAW—As partof a new plan
to make recordings of contemporary
Polish serious music more widely
available abroad, the Committee
For Radio & Television has formed
a new division, Artists Management,

WCLV-Backed
Record Sale Is
Quick Sell-Out

CLEVELAND—A record sale
featuring 5,000 classical records
sponsored by WCLYV, Cleveland’s
fine arts station, for the benefit of
the Cleveland Institute of Music,
sold out in two hours and 15 min-
utes.

The sale, which featured records
from the classical library of WKYC-
FM (now WWWM, Cleveland rock
station) priced from $.75 to $3.00 per
disk, had been scheduled to run for
three days. The station has pro-
moted the event for two weeks prior.

The record sale was the third ma-
jor fund-raising event WCLV has
sponsored for the benefit of the
Cleveland Institute of Music. In
May of 1971, the Great CIM Broad-
cast of 1971, an eight-hour live
broadcast of performances from the
Institute, raised over $4,000. A
WCLYV Salute to CIM weekend in
June of 1974, resulted in $12,000
toward a Ford Foundation match-
ing fund.

Trombonist Is
Inked By Col

MINNEAPOLIS — Columbia
Records has signed the associate
conductor of the Minnesota Orches-
tra, Henry Charles Smith. A trom-
bonist who performed on more than
200 LPs with the Philadelphia Or-
chestra before he joined the Min-
nesota group in 1971, Smith will be
teamed with pianist Glenn Gould
on the Hindemith Trombone So-
nata.

Columbia is recording an entire
series of Hindemith sonatas with
Gould at the keyboard. Smith has
previously recorded as a soloist on
the Coronet label.

which will make custom recordings
for foreign companies of Polish
works of their choice.

The foreign companies concerned
will have exclusive rights to release
the recordings in all territories out-
side the socialist bloc countries.

The first contracts have already
been signed. Works by Krzysztof
Penderecki have been recorded on
two albums for EMI by the Great
Symphony Orchestra of the Polish
Radio and Television under the
baton of the composer. The quadra-
phonic recordings were made by
EMI crews in Polish studios.

In June further Polish works will
be recorded for release on EMIL
These will be the two Chopin con-
certos played by the winner of the
first prize in the 1970 International
Frederik Chopin Competition in
Warsaw—QGarrick Olson.

The director of Artists Manage-
ment, Krzysztof Bien, says that his
division is also interested in extend-
ing such arrangements to jazz and
pop repertoire. In this way any for-
eign record company can order the
repertoire it requires and acquire
sole distribution rights in the west-
ern world.

‘Ball’ Rolling
For Nonesuch

NEW YORK-—“After The Ball,”
Nonesuch Records collection of
turn-of-the-century songs per-
formed by mezzo-soprano Joan
Morris and pianist William Bolcom
is now Nonesuch’s biggest seller
since the release of three volumes of
Scott Joplin’s piano rags.

This album has had a consider-
able amount of airplay on progres-
sive FM stations and shares public-
ity in rock, as well as classical,
magazines.

Nonesuch attributes the album’s
initial success to David Rothfeld,
who played the entire album soon
after its release in November on a
Sunday show. By Christmas, the
record was enjoying national suc-
cess, with many retail stores report-
ing it as their fastest seller.

“After The Ball” contains 14
songs that were once the popular
songs of their day.

mediately, seeking corporate, foun-
dation and individual -gifts to re-
place the operating subsidy now
provided by NYU.

Hester said that the Town Hall’s
deficits, “while relatively small for
an arts institution, tax a University
budget already straining to support
academic programs in the face of ex-
penses that inflation drives up and
revenues that recession drives down.

Hetser pointed out that these costs
are projected to increase, “despite
impressive accomplishments by
Town Hall over recent years in in-
creasing its income and holding
down its expenses through creative
programming and sound manage-
ment.”

According to Jesse Reese, director
of Town Hall, certain programs such
as the after-work “Interludes” series,
have received support from area
businessmen and from the New
York State Council on the Arts, as
have performances sponsored by
Town Hall at neighboring sites like
Bryant Park or Rockefeller Center.

“But general operating support is
required,” he said, “in part because
of admission prices pegged well be-
low prevailing standards, especially
for unique entertainment and edu-
cation programs designed for senior
citizens, such as ‘Midday Medleys’
and Sunday afternoon perform-
ances of the People’s Symphony. We
have built existing audiences and
cultivated new ones but cannot fully
pay our way.”

Rotterdam In

Tour Of U.S.

NEW YORk(—The Rotterdam
Philharmonic Wwill tour the eastern
United States from March 29 to
April 26, under the direction of Edo
de Waart. The 22-city tour includes
Miami, Birmingham, Atlanta,
Washington, D.C. and a Carnegie
Hall concert in New York on April
24. Soloists during the tour will be
violinist Kyung Wha Chung and pi-
anists Joseph Kalichstein and Paul
Schenly.

The spring tour of the Rotterdam
Philharmonic is the second in the
U.S. by the Dutch orchestra, which
was last heard here during the 1969-
70 season -and the first under the
baton of its newly appointed music
director Edo de Waart. De Waart
succeeds Jean Fournet who was the
orchestra’s conductor from 1967 to
1973.

The Rotterdam Philharmonic has
made numerous recordings for Phil-
ips Records among which the most
recent are Prokofiev’s “Romeo and
Juliet,” the Tchaikovsky and Bruch
Violin Concertos with Mayumi Fuji-
kawa as soloists with both Ravel’s
“Bolero” and Mussorgsky's “Pic-
tures At An Exhibition,” all con-
ducted by de Waart.
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Rabbitt Wends His Way To L.A.
Slippin’ & Slidin’ In Old Cad

This is the concluding installment
of an in-depth interview with air per-
sonality Jimmy Rabbitt, who does the
6-10 p.m. show on progressive-for-
matted KMET, Los Angeles. Con-
ducting the interview is Claude Hall,
Billboard’s radio-TV editor.

HALL: How did you eventually
find your way to Los Angeles?

RABBITT: I was working in San
Diego and the station went to a 30
record playlist. And I wentinto a de-
pression and wouldn’t come out of
my house. And George Wilson kept
calling-and I didn’t want to work. I
fove George, but I didn’t want to
work on that kind of radio. How-
ever, I did-go back to work at KCBQ
and he put me on afternoon drive
and he wanted me to be Don Steele.
For one day I tried to be UP so hard.

You know, ye-ye-yeh! And I just
couldn’t do it. So, I went to him and
said: “Nothing happening.” And I
went home. And I'm sitting there
wondering what in hell I was going
to do. I called Charlie Van Dyke
first. He was in San Francisco. He
said: Nothing here. I hang up the
phone and it rings and it’s Doug
Cox, who was then programming
KRLA in Los Angeles. The great
program director in the sky was
ready. He said: Come on up. I said:
Yes, sir, Mr. Cox. It was January . ..
rainy season in Los Angeles. And I
ain’t got no tires on that old Cadil-
lac. I came to Los Angeles slipping
and sliding. And got the gig. And
what was really funny ... well, this
may not be funny . . . and you won’t
print this anyway . . . but when [ was
at the station getting the job and
shaking hands and all of the glad-
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ragging, the other Rabbit was out in
the lobby waiting to talk to Doug
Cox about a job.

H: Doug Cox, when you worked
with him at KRLA, was doing some
good things, but they just didn’t jell,
did they?

R: But you know who really
started underground ... or progres-
sive ... radio? Gordon McLendon.

Jimmy Rabbitt in a more peaceful
mood.

And that’s the truth. Gordon
McLendon had me playing albums
by the Rolling Stones ... all of the
albums by those groups ... back
when the Stones and the Beatles
were first happening . .. I was play-
ing all of those album cuts. Billy J.
Kramer, Pretty Things . .. anything
that was English. And that may be
why to this day I can’t follow a for-
mat ... why I only worked at KHJ
three days.

H: Have you ever thought some-
times, Jimmy, that you wish you
hadn’t been a disk jockey? I know
you’ve always wanted to be a singer
and songwriter, but. . ..

R: I became a disk jockey because
nobody would play my records. In
the back of my head, that was the
thought. Because I was thinking at
the time: Hell, I'm selling shoes and
singing and they’re following me
home . .. got beehive hairdos in my
bed every morning . . . I'm doing real
fine, but hey, those disk jockeys were
also doing all right.

H: Well, this is your second time
around at KMET, right? Being a
disk jockey, do you think the world
of radio has done well by you?

R: If I'd been smart. But I haven’t
been smart. Because I've always had
a belief—it changes a little year by
year—but when I came to Los An-

(Continued on page 28}
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Paul Williams Latest To
Be Featured On Radio Doc
Conceived By Diamond P

LOS ANGELES—Diamond P
Enterprises, the radio syndication
firm that brought the world “Have A
Happy Day” promotion, has just in-
troduced its tenth radio documen-
tary. “Paul Williams, Friends & Mu-
sic,” a six-hour special hosted by Bill
Bixby, was released last week, ac-
cording to Harvey M. Palash, presi-
dent. The special was produced by
Frank Furnio, executive vice presi-
dent. Featured in interviews in the
documentary are such as the Car-
penters, the Fifth Dimension, Dick
Clark, Jonathan Winters, Maureen
McGovern and Anne Murray.

Among the other documentaries
produced by Diamond P were
audio-biographies on Burt Bach-
arach, Jerry Lee Lewis, Dionne
Warwicke, Eddy Arnold, Paul Anka,

Ray Price, Kris Kristofferson and
Charlie Rich. These documentaries
have been aired virtually around the
world, including more than 300 U.S.
markets, says Palash.

Diamond P also syndicates a 15-
month Bicentennial promotional
package which includes a 12-hour
special on country music hosted by
Tennessee Ernie Ford, and weekly
shows such as “The Dick Clark Mu-
sic Machine” and “The Pat Boone
Light and Power Hour.”

Palash believes that the Paul Wil-
liams audio-biography is the
“strongest we've produced.” The
show spotlights Williams sitting at a
piano reflecting informally on the
stories behind some of his biggest
songs; music is integrated.

KKDJ In L.A. Shifts To
New Adult Program Format

LOS ANGELES—KKDJ, previ-
ously an ultra-tight playlist oper-
ation here on FM, switched Monday
(10) toward more adult program-
ming and an inside report gives the
indication that the station will be
more agreeable to breaking new
records. Heretofore, almost no new
product was played. The playlist
varied from 18-22 records.

General manager Ed Boyd says
that “it’s not a dramatic format
change ... just a matter of changing
direction. In the last two years we
have been totally dedicated to
reaching the 12-22 year old. And I
think program director Rick Carroll
did an excellent job of doing what
we told him to do . . . we got the teen
listeners.”

It’s just that the advertising force
has shifted almost entirely toward
the 25-30 year old, he believes. “And
it's my feeling, after months of re-
search, that while teens are not a bad
audience to have, no one in the mar-
ket is programming a contemporary

L.A.’s KPFK
Adds Jazz

LOS ANGELES—KPFK has
broadened its jazz coverage. The Pa-
cifica outlet is now beaming five jazz
shows a week for a total of 11%
hours.

With no promotion, the staff has
slipped the following jazz shows into
its schedule: )

“Contemporary Jazz Workshop™
(Monday, 4-5 p.m.), which presents
new LP releases; “Jazz Showcase”
(Wednesday, 4-5 p.m.), interviews
with artists accompanied by their
music; “All Jazz Perspective”
(Thursday, 2-6 a.m. and Sunday, 3-6
a.m.), a potpourri of styles; “Good-
bye Pork Pie Hat” (Friday, 4-5 p:m.),
historical surveys of classical jazz
and “Nommo” (Saturday, 4-4:30
p.m.), new styles and sounds.

A sixth show, “Live, In Studie,” is
planned for March featuring a live
concert each month which will be
open to the public.

A March 5 segment of “Jazz
Showcase” will feature a 45-minute
interview with the late John Col-
trane. The interview was taped in

Baltimore in 1958 and has never-

been broadcast, the station claims.
Earl Ofari is coordinator of the
jazz series.

personality station.” He says the mu-
sic will be broader and the program-
ming will be dayparted better to
reach specific audiences at specific
times.

Charlie Tuna, morning person-
ality, will be the new program direc-
tor. Sharon Nelson is the new music
director. Tuna does the morning
show, followed by Humble Harve
Miller, Jay Stevens and John Peters.
T. Michael Jordan, Rich Brother
Robins and Rick Carroll have left
the station.

BubblingUnderThe

__HOT100_|

101-TOUCH ME BABY (Reaching Out For Your
Love), Tamiko Jones, Arista 0110

102—THE BOTTLE (La Botella), Bataan, Solsoul
8701

1031 JUST CAN'T SAY GOODBYE, Philly Devo-
tions, Columbia 3-10076

104—-CHANGES (Messin’ With My Mind), Ver-
non Burch, United Artists 587

105—SPEEDTRAP/NASHVILLE, Hoyt Axton,
A&M 1657

106—SANDY, Hollies, Epic 8-50086 (Columbia)

107-SHACKIN' UP, Barbara Mason, Buddah
451

108—GET DOWN, GET DOWN (Get On The
Floor), Joe Simon, Spring 156 (Polydor)

109-SMOKEY FACTORY BLUES, Steppenwolf,
Mums 8-6036 (Epic/Columbia)

110—MY FIRST DAY WITHOUT HER, Dennis Yost
& The Classics IV, MGM 14785

BubblingUnderThe

L__ToplPs_

201-MICKEY NEWBURY, Lovers, Flektra 7E-
1030

202-TANYA TUCKER, Greatest Hits, Columbia
KC 33355

203—MIKE OLDFIELD & ROYAL PHILHARMONIC
ORCHESTRA (Bedford), The -Orchestral
Tubular Bells, Virgin VR 13-115 (Atlantic)

204—LORETTA LYNN, Back To The Country,
MCA 471

205-THE REAL LENNY BRUCE, Fantasy F
79003

206—THE LAW, LANGUAGE & LENNY BRUCE,
Warner-Spector 9101

207—-MORE AMERICAN GRAFFITI, MCA MCAZ-
8007

208—KANDY EDELMAN, Prime Cuts, 20th Cen-
tury T 448

209—PAVLOV'S DOG, Pampered Menial, ABC
ABCD 866

210—RAY CONNIFF, Laughter In The Rain, Co-
lumbia KC 33332
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Tom Maule, Program Director
KFRF, Fresno, Calif.

we've come a long way.

Programming Comments

The ratings picture began to change for us when we threw the book
away and began to program from the gut. We make the audience part of
what’s happening by using the phones and there is a great deal of good na-
tured interplay between the jocks on the air. We don’t have a set number of
records we play nor do we take a survey each week. Our music director
Mike Webb auditions music as it comes in. We don’t care that much
whether it’s a hit or not; sound is what we listen for and it works.

Needless to say, we're happy with the ARB total six-country area sur-
veyed. The metro isn’t where we want it yet, but it has been coming our way
the last couple of ratings. Considering the fact that Fresno is a 17-station
market, and in the beginning three years ago we were not far from last,

Vox Jox

By CLAUDE HALL

LOS ANGELES—For you morn-
ing men who use humor and, often,
write your own: Two doctors at the
New York Medical College studied
55 professional comedians and
found them of high 1.Q. But the lives
of many had been marked by suffer-
ing and depression. Many when
offstage were depressed; 80 percent
reported having some form of psy-
chotherapy. The average age was 46.
I hope this news doesn’t depress
your funny bones.

* % *

Douglas E. Hall, formerly an asso-
ciate editor of The Gallagher Re-
port, has launched the Hall Radio
Report. It’s similar to the Gallagher,
but deals in radio and radio adver-
tising. If you’d like to see a sample
copy, drop a note to Douglas at 30
Ten O’Clock Lane, Weston, Conn.
06880. The report really has some in-
teresting tidbits. For instance, an
item about KOL-AM to go country
and KOL-FM, both in Seattle, to go
Schulke.

*x * *

Jim Rose is the new music director
of KXOL in Fort Worth. . . . Some
tourist agency in New York is now
promoting “The Don Imus Easter
Festival.” For only $899, plus tax,
you can take about a week in Rio
and Buenos Aires and part of the
deal includes attending a nightclub
performance by Imus in Rio. I won-
der if I could get a discount if I
didn’t attend his nightclub show. . ..
Art Rockwood at 28 Wilcockson
Crescent, Gander, Nfld., A1V 1MS5,
Canada, saw my mention of Jack
Mindy, WHEN, Syracuse, N.Y., and
sent me an aircheck of Mindy. Rock-
wood collects airchecks and says he
has airchecks of such as Dick Whit-
tinghill, Gene Klavan, Clint Bueh-
lamn, Don Sherwood, Aku, Wally
Phillips “and others, with one of
Barney Keep on the way. If you hap-
pen to know of anyone who might
have an aircheck of Don Imus at
WNBC, New York, I’d love to lay
hands on a copy.” He'll return a raw
tape for the aircheck.

“The Rockin’ 50s” by Arnold
Shaw will be out in paperback this
month (Hawthorn, $3.95). I suggest
you get a copy. If you’d like to do a
quick beeper interview with Shaw,
you can reach him at his home in
Las Vegas at 739-8367. A former
music publisher, Shaw is extremely
knowledgable on music, especially
anything to do with big bands and
jazz. ... While Jimmy Rabbitt was in
Nashville attending the annual
Country Music Seminar a week ago,
sitting in for him were Albert
Brooks, Keith Moon, David Cassidy,
Bobby Keyes, Bobby Vee, David Put-
man, Harry Nillsen, Flo & Eddie,
Bobby Hite of Canned Heat and
Doug Dillard. From the looks of that
crowd, it’s a good thing he was only
gone four days.

* * *

There is no Buzz Bennett rumor
this week.

* * *

Dave Michaels is the new program
director of WGNG in Providence,
R.1; he’d been at KSLQ in St. Louis.
Rob Steele has shifted from WYFF
in Rockford, Ill., to KTLK, Denver,
to do the afternoon show. Byron
Lawrence has left KDON in Salinas,
Calif,, to join KROY in the morning
slot. And T.N. Tanaka has left
KDON in Salinas to do news at
KROY. All of these changes come to
you courtesy of John Rook and Tom
Bigby, who consult WGNG, KTLK,

(Continued on page 29)

Pitt’s WIXZ Goes
Country Automation

PITTSBURGHStation WIXZ
soon becomes the only 24-hour AM
country station here, modulating
from a beautiful music format to
Drake-Chenault’s “Great American
Country” automation service.

Minneapolis® KRSI-AM and
WIL-FM, St. Louis, also recently
switched to the Drake-Chenault for-
mat. Manager of WIXZ is Tony
Renda.

WHCN photo

NOIT'S

IS IT
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NIGHTBIRDS —Visiting WHCN in Hartford, Conn., are Labelle, Epic Records
group, and welcoming them are staff members. From left: Air personality
Jack Richard, Nona Hendryx, program director George Taylor Morris, Sarah
Dash, music director Paul Payton, Patti LaBelle, and Steve Capen, air person-
ality. Labelle has a new LP out called *‘Nightbirds,”” which the group was pro-
moting at the station, and a single called ‘‘Lady Marmalade."
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MINUTEMAN ON LEFT

Hello. I'm the Mafked Minuteman and the big fella at my side is my
wonder dog, Bunker Hill. Our adventures in Colonial America will
soon be heard on radio stations from coaft to coaft . .. as part of a
musical-comedy package called “The Great American Birthday
Party!” Since it was created by the fun-loving producers of Chicken-
man and The Tooth Fairy, you know it’s going to be fantastic radio
entertainment . . . and very, very saleable! In addition to sixty-five
two-minute episodes of my dynamite adventures, there’s a terrific
bundle of custom jingles, more comedy features, short dramas,
contests and promos and DJ inserts and more of more . .
suggest you call collect or write fast . . . you wouldn’t want me and
my pooch working in your market for fomebody else.
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complete
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package...
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BIRTHDAY PARTY

. And I

“ For demo,
rates and details,
call collect or
write immediately
for exclusivity.
(312) 944-7724

e

.> THE CHICAGO RADIO SYNDICATE
2 East Oak Street, Chicago, Illinois 60611
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Rabbitt Wends His Way To L.A. Slippin’ & Slidin’

® Continued from page 26

geles I thought I was going to revolu-
tionize radio in the city. To my
thinking, in a way I have. I think I've
loosened it up a whole lot. That’s not
ego talking. Because when I got here
there weren’t any long-haired disk
jockeys on the air. Do you know that
at one time they wouldn’t print ad-
vertising in high school newspapers
on account of the length of my hair?
I heard that Mike Scott told some-
one when he hired me for KCBQ in
San Diego: I've hired me a Texas
head and I'm going to kill KGB.
And he did. And during the time
we’re having a party to celebrate it,
we find out the manager is fired and
so is Mike and here comes George
Wilson and David Moorhead.

H: Do you think that being a disk
jockey is a good life?

R: Oh, hell yeah.

H: But, Jimmy, you’ve suffered
some hardships. Right here in this
town.

R: I even had to break horses here
for a while to make a living.

H: A big-name air personality like
you?

R: (Nods head) Breaking horses
in Topanga Canyon. But that’s okay,
because I knew I could do a good job
on the radio. If Thadn’t known that I
could be successful, I wouldn’t have
tried. And I wouldn’t have been suc-
cessful. I'd have gone home instead.
But I've always believed since I got
here—and I’'ve been real lucky in Los
Angeles—I knew I could win. I rank
myself around with a Robert W.
Morgan. In a different way. And
with a Gary Owens. In a different
way. I think my people—my au-
dience—are growing up. Where I can
be, one day, a Gary Owens. If I want

- to be. But that’s not what I want to

be.

But I think radio, to me, has been
good. But radio, to a kid who goes to
a radio school, is not going to be
good.

H: Well, what does a guy have to
learn in order to become a good disk
jockey?

R: I don’t think you can learn it.
No one can tell you the ingredients.
Where else can you have a situation
like this: You go to work one day af-
ter just having fought with your old
lady; you get a traffic ticket on the
way to work; somebody bangs into
the back of your car; wham-wham-
wham things happen to you. Then
you get to the station and the general
manager tells you that you lost an
account last night because you
fouled up a spot. And you have to go
on the air and entertain the people.
But you have to go on the air and go.
Hey! It drives me crazy sometimes.

I have an engineer named Jean
Chappell ... probably the greatest
chick in the world. She always asks:
Is there anything I can do? She
brings me coffee.

Program Manager
For KWIZ Radio
Santa Ana, Calif.

Send Resume And Tape

To:

Bill Weaver
c/o KLOK Radio
One Radio Park Drive

San Jose, Ca, 95121
(408) 274-1170

But some days I come in and I'm
happy and I'm ready. Those ar
good days. :

But whether I have good days or
bad days, I can always sound the
same on the air. That’s the job.

H: Do you pull your own music?

R: I pull it all. I carry a lot of it to
work. I shouldn’t say that. But I do.
Because they don’t have Johnny
Rodriguez in the music library. We
only have three Waylon Jennings al-
bums in the KMET library. And you
can tell by the way my voice sounds
that I love Waylon Jennings more
than just three albums.

H: How do you play your country
records?

R: I try to figure ways to expose
people to country music.

H: Jimmy, you've done all kinds
of radio—Top 40, progressive, coun-
try ... 'm talking about the real
hard progressive stuff. . ..

R: I was one of America’s No. 1
revolutionaries; make no mistake
about it. I would have burned the
Bank of America except I had a
Bank of America credit card.

H: Do you get a kick, still, out of
being on the air?

R: Yeah, I really do. When I'm
sick, I'm really sick. I don’t call in
sick just to get out of working. Be-
cause I like to go down to the station.
I really do. Now, sometimes I like to
go down there less than others. De-
pends-on who you follow. If you fol-
low the right guy, it’s great. Other-
wise, it’s a drag. But the engineer is
real important to my show.

H: How many nightclub gigs have
you done?

R: A guess would be 3,000. Under
thousands of different names. We
were Positively 15 O’Clock on
Hanna-Barbera Records; we had
the south hit of “Psychotic Reac-
tion.” I’ve cut records with Johnny
Winters, Sir Doug ... I mean, it's
like a Texas fraternity. They all
wanted me to happen.

H: When you’re performing on
stage, do you ever have trouble com-
municating with the audience?

R: Oh, no. Never have. I think I
communicate real well with a live
audience.

H: What are the mistakes many
young air personalities make on the
air?

R: They talk to a whole bunch of
people instead of just to one person.
When I'm on the air, 'm talking to
Jjust one person.

H: Do you like the attitude of
people who're jive?

R: No. I like honest people.
People who’re honest with me. And
honest with themselves. In Holly-
wood, people who’re honest are
about as scarce as hen’s teeth. That’s
why DI've had the same band, the
Renegade, for so long . . . these guys
I know are telling me the truth.

H: Do you generally have a con-
cept before you go on the air of what
you're going to do on your show? Or
do you feel it as you go?

R: Sometimes. Sometimes, I bring
a whole bunch of records in. I might
make it a Charlie Rich night. I'll
play “Big Boss Man” and all that
stuff. That's FM progressive, if any-
thing is. “Behind Closed Doors”
isn’t. “Lonely Weekends” is.

H: What was one of the worse
things you ever disliked about a pro-
gram director ... not mentioning
any names?

R: Being a bad disk jockey. I've
worked with some program direc-
tors—like Ken Dowe—who were
great disk jockeys. But the worse
thing to me is a program director
who can’t be a disk jockey ... who
can’t understand what you’re doing.

H: The time you got fired at KHJ,
what did the program director say?
Was it Jim O’Brien?

R. No it was Ted Atkins. Robert
W. Morgan called me up when I was
working at KBBQ and asked how I'd
feel about working at KHJ. I said: I
ain’t making no money here. He said
to meet him in the bar at the Shera-
ton Hotel at 6 o’clock. Real IBMish.
So, I met him and we talked. He
asked if I wanted to work there and I
said: For that kind of money? Are
you kidding?

He’s telling me that they’re going
toradd albums and that I would be
perfect for nights. So, I went on the
air at KHJ. It was all-night practice.
The first night I was mediocre. The
second night was good enough any-
way that Ted Atkins calls us all
down to Nickodel’s in the afternoon
fora party. I had to go on the air at 6
p-m. Me and my newlywed—we're
divorced now—were marching down
the aisle toward the station singing
“Bombed In The Big Time” and we
got there and I did a good show. I
have a tape of it, so I know it was a
good show. But it wasn’t what they
wanted, man. When I got the call the
next morning to come down to the
station, I was thinking that I had
done so well that they were going to
give me some kind of raise or some-
thing. Because I did do a good show.
The engineer told me that he’d never
seen anyone ride that format and get
away with what I got away with. I
didn’t break the format at all. But I
added to it. Stuck things in.

And I walk into Nickodel’s for the
second time and Ted Atkins is sitting
there. And there are tears running
down his cheeks. He says: What did
you do to my station?

JAILED GIRLS &

PORTLAND, Ore.—Widespread
public sympathy for two girls im-
prisoned in Turkey, plus a masterful
folk rock production, has boomed a
locally inspired record into the No. 1
spot over national and regional hits
during the past two months at KISN.
“The number has been such a smash
hit here that it will probably go na-
tionwide under a popular label
soon,” says Jim Rose, KISN pro-
gram director.

The song “Oregon (I Can’t Go
Home)” is performed by a six-mem-
ber Portland group which calls itself
Blackhawk County and was written
about Jo Ann McDaniel of Coos
Bay, Ore., who, with another girl by
the name of Kathy Zenz, was sen-
tenced first to death and then to life
imprisonment in a Turkish jail for
alleged possession of narcotics. The
girls have steadfastly denied the
charges against them.

All proceeds from the Portland-
produced record have gone into a
fund to aid the imprisoned women.

The heavy promotion given this

NEED A JOCK?

NEED A JOB?

We place High-Galibre
talent in High-Galibre
Jobs: DISC JOCKEYS
NEWSPERSONS
BROADCAST SALES
STATION MGMT.
Write for further information:

MONTAUK GOMMUNICATIONS
COLD SPRING HARBOR
NEW YORK, 11724

Bill Watson comes and sits down.
Watson used to be one of my No. 1
fans, 1 thought. But all of a sudden
he ain’tsaying crap . . . just sits there.
Finally, he says: We don’t want an-
other Robert W. Morgan at night.
I'll never forget that line, man.

Me? A Robert W. Morgan? That’s
all he said.

H: You never heard anything
from Bill Drake at all on that?

R: Nope. You see, I was only sus-
pended for a while. They couldn’t
fire me because Drake had hired me.
And he was in Hawaii at the mo-
ment.

H: Then it wasn’t Drake who
pulled the string?

R: Not unless he heard a tape
later. But, you know how it is with
records; you know when you’ve got
a good one. That show I did just
didn’t fit. One of the things they
asked ... well, I had to go to the
bathroom. I asked the engineer if
“Lay-la” was on the list. He says:
Yes. I said: Great. Flip it over; it’s
six minutes and something on the
other side. I did my intro first. . . and
I got called down on that, too. To be
hip, I said “Eric.” It was Derek and
the Dominos. They didn’t even
know who FEric was! And they said:
Don’t bring your records from
home; they didn’t know they had the
longer version on the other side of
the single!

H: Among the times you’ve been
fired, did that hurt the most?

R: No. I got hurt real bad when I
got fired from KLAC. (It should be
noted that KLAC is the country mu-

By KENNETH FITZGERALD

local production is indicative of the
type of programming that makes the
KISN format unique and exciting to
listeners, Rose says.

“We follow the standard format of
parading the top artists and the top
hits out front, rotating the leading 15
or 20, but are always alert to some
new group (such as Blackhawk
County) with the ability to break
in,” the KISN program director
points out. “Our appeal, which is
pretty generally acclaimed, is based
not so much on music as it is with in-
volvement with the people who lis-
ten to us,” he adds.

The KISN playlist, Rose observes,
consists of 30 top-rated records, plus
five extras that are more or less being
tested for audience response. This
list is further broken down to the top
10 which, because of their current
popularity, are rotated more fre-
quently than the rest.

Records are added to the KISN
playlist generally on the basis of na-
tional ratings; national, regional,
and local sales reports; and listener
requests. The personal judgment

- factor also enters into the picture

WSN photo
NOT SHY—Jim Rose, program di-
rector at KISN in Portland, Ore.,
right, and his production manager
Bill Stevens, push the leading hits
at the top of their playlist, but don’t
shy away from unknown records.

sic station owned by Metromedia;
KMET is Metromedia’s FM pro-
gressive station.) That hurt real bad.
Because I am a country music disk
jockey; make no mistake about it. I
know more about country music
than any two country music pro-
gram directors you can name. Just
because I grew up with it. But you
know what I'm talking about. The
KLAC thing hurt. Especially be-
cause Bill Ward, who is now general
manager of the station, tried to hire
me as a country music jock when I
was working for the ABC station
here in town. Ward heard me and
asked if I wanted to be a country
jock and I said: You’re damned
right! He quoted me a price and I
said: Come on! I’'m working on 35
stations, including the ABC owned
and operated stations; I can’t work
for you at that price. Big dummy,
me. Next thing I know, I quit overa
whiskey commercial that I wouldn’t
do and was out of work and did
nothing for a long time. Finally . ..
finally got a job at KMET. And ev-
eryone said then that I was playing
too much country. So, they gave me
a great raise and brought me to the
other end of the building to be on
KLAC. That alienated me from the
FM people. And the one thing that
the staff at that time couldn’t cut on
KLAC was a redneck and they knew
one right away when I got there.

When I got fired from there, I
thought I was doing my best. And I
still think that if I were to play you
the best aircheck I've got, it would be
one from my KLAC days.

Portland’s KISN Helps 'Em
y Plugging An Oregon Disk

Rose says. “A lot of stations shy
away from this practice,” he notes,
“but we don’t. If we like it, we play
it.”

It was this personal judgment fac-
tor that was responsible for intro-
ducing the Blackhawk County
group and the song that’s now out-
pulling the national hits, he points
out.

KISN has a staff of six deejays
with programming around the clock.
Music (primarily contemporary rock
‘n’ roll) dominates. Five-minute
news breaks an hour are scheduled 6
a.m. to 6 p.m., these breaks being re-
duced to two minutes hourly 6 p.m.
to 6 a.m.

Staff meetings are held once a
week with full input from all partici-
pants. Discussions are held on cur-
rent programming, changes consid-
ered necessary, and future station
promotions. “These are basically
idea sessions,” Rose observes.
“Many of our innovations,” he adds,
“stem from proposals made by the
staff.”

3 M TAPE

AT DISCOUNT
FOR SALE:
—ONCE USED—
—BULK ERASED—
—SPLICE FREE—
3M, 177, 7", tape, reel and
box. $1.25 per reel. $1.10
perreel—25 ormore. $1.00
per reel—50 or more. $.75

per reel—100 or more.
CALL:

Karen Kane
(213) 466-3444




Vox Jox

® Continued from page 27

KROY. ... KROP, P.O. Box 238,
Brawley, Calif. 92227, burned down
last week and Skip Clark, one of the
air personalities at the country-for-
mat station is desperately seeking
records in order to put the station
back on the air this week with bor-
rowed gear.
*x k%

Del Roy, along with being a Los
Angeles independent record promo-
tion man, now has his license to sell
real estate. Anyone wants land, etc.,
call him at 213 980-1800. ... Jim
Scott, formerly the program director
and midday personality at WQQW
in Waterbury, Conn., has left that
station after a year and is looking for
rock position. 203 568-7262.

L

Lee Abrams of Kent Burkhart and
Associates is now consulting KYYS
in Kansas City; the third Taft station
under the wing of the Atlanta firm.
It’s using a progressive format.
Abrams has the same format—all on
tape, I believe—on WDVL in Pitts-
burgh, WGRQ in Buffalo, WKLS in
Atlanta, WQDR in Raleigh, KFWD
in Fort Worth, WBIG and WKQQ
in Lexington, and nights at WROQ
in Charlotte. ... WWRL in New
York earns a Claudius Seal of Ap-
proval for its March 16 radiothon to
raise funds for the defense of Joann
Little. General manager Mark Olds
and the staff are doing more than
just play soul music and they must
be commended.

I S

Bob J. Gage, a 20-year broadcast
veteran, is now director of oper-
ations at the Don Martin School of
Communications in Los Angeles.
Gage is a former co-owner of KARI
in Carlsbad, Calif. . . . Ron Korman,
702 329-3214, writes from Reno to
say he’s looking for progressive, Top
40, or progressive MOR personality
and/or programming work.

x  x %

Mel Snodgrass reports that he has
left his evening anchor-man slot at
KELP-TV in El Paso “and made a
part-time asscciation with KROD a
full-time thing as program director.
And it sure is nice to be back where
things are happening.” Mornings,
Paul Bain and Charlie get E1 Paso up
for Bill Blair at 9 a.m. Snodgrass
goes on the air at noon, followed by
Michael Wall at 3 p.m., Bill Moni-
han at 7 p.m. and jazz trumpeteer
Bob Burns on the all night show.

* * *

Conrad, sponsored a record sale for
the benefit of the Cleveland Institute
of Music and sold 5,000 records in
just over two hours. The sale fea-
tured the record library of WKYC,
now a rocker known as WWWM. . ..
WNCT in Cotumbus, Ohio, is blend-
ing news, music, sports, etc., in its 6-9
a.m. daily show in what it calls “The
WNCI Morning Paper.” The feature
pages include Dick Clark “Pipeline”
news, interviews with rock artists
and authors and politicians.
L T

Timothy Alan Akers is the new
music director of WHOK AM-FM
in Lancaster, Ohio. The lineup on
the AM MOR operation has Lynn
Wilcox 6-10 a.m., Marty Frye 10-
noon, and Keith Smithfield until
signoff. On the 24-hour FM country
operation, Alan (Alan Mack) Mech-
ling does 6-noon, Chuck (Chuck Ga-
vin) Amold does noon-6 p.m., Kit
Custer 6-midnight, Jim Sain mid-
night-6 a.m., with Tim (Dean Jef-
fries) Akers on weekends. Akers
makes a plea for MOR and easy lis-
tening singles and albums. . . . Mike
Morin has just joined WJVA in
South Bend, Ind., as program direc-
tor. “In the past month or so, it was
decided that if Booth’s other country
station in Toledo could become

dominant in many demographic
areas, why shouldn’t a similar ap-
proach be tried in South Bend? With
the help of WTOD program director
Bill Manders, many programming
systems were set up, including sta-
tion image, music and other pol-
icies.” So, the revamped air staff
now has Mike Morin from signon
until 10 a.m., Gerry Sabatini unti 2
p.m., Nancy Turner until 6 p.m. and
Mike Lane until signoff. “It may
seem strange to have a female on for
afternoon drive, but Nancy Turner is
easily as fine a talent if not better
than what ’'m hearing in Chicago.

The Billboard suite at the annual
convention of the National Assn. of
Broadcasters April 6-9 in Las Vegas
will be in the Grand Hotel. Come by
and say hello. I don’t know the room
number at this time, but we’ll be
listed somewhere.

* * *

The lineup at WDRQ in Detroit
has program director Bill Bailey 6-9
a.m., Jim Harper 9-noon, Don
Christi noon-3 p.m., Joey Ryan 3-6
p-m., music director Ted Ferguson 6-
10 p.m., Tom Smith 10 p.m.-2 a.m.,
and Brother John Letz unti 6 a.m.

. . Watermark Inc., the radio syndi-
cation firm that produces the weekly
“American Top 40” and “American
Country Countdown” will be in
room 1233A at the Grand Hotel in
Las Vegas during the NAB. . . . Dave
Darin at KCRA in Sacramento is the
father of a new daughter—Sally
Elisabeth. But the real reason he
called was to ask for film clips of
music performers to show on
KCRA-TV; he’s host of a little bit
called “Music Scene” on the station,
as well as his regular radio show.

* k%
WCIV, Cleveland fine arts station
programmed by old buddy Robert

You can quote me on that and I’ll
probably lose her to some Chicago
station.” Lots of females are doing
country now, Mike, and most of
them do quite well at it. Congratula-
tions, Nancy.

*x X %

The big scene developing at
KDEO in San Diego fizzled and
program director Gary Allyn has re-
signed and is looking for a program-
ming position. Wants something
stable. You can reach him at 714-
454-5830. ... Eddie Rogers left
WKTQ in Pittsburgh to become pro-
gram director of WGNG in Provi-
dence, R.I. He was introduced to the
staff and management Monday (10)
and then Rick Sklar, head of oper-
ations for ABC owned and operated
stations, hired him away for WXYZ
in Detroit. Now, Tom Bigby of the
programming consulting firm of
John Rook & Associates, Los An-
geles, is in Providence holding the
station together while they look for
another program director. Call Rook
at 213-885-7404. He also has a
couple of air personality jobs
around, too.

* * *

By the way, Billboard will be in
the Riveria Hotel in Las Vegas,
April 6-9, for the annual NAB con-
vention. I'll be open afternoon and
evenings. Beer will be available, nat-
urally.

* * *

Gene Russell, head of Black Jazz
Records, Los Angeles, has a neat sys-
tem for handling radio stations who
don’t play his records or don’t play
them enough. He called up one jazz
station and told them he wasn’t pro-
viding them with any more free rec-
ords until they started treating them
better on the air. Claims he’s becom-
ing the Muhammad Ali of the music
business.
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IN NEW YORK

Latin

The Celia Cruz-Johnny Pacheco
LP (Vaya) has sold more LPs than
parent comparny Fania has ever sold
for one LP in Miami, and awards of
appreciation are being presented to
the radio stations that helped break
the record. A second Celia & Johnny
LP is due to be released shortly. . ..
Generacion 2000 (Miami) has a hit
with “Tu Eres,” while on the same
label Tony Escudero has a cover
record of “Kung Fu Fighting” in
Spanish. Elio Roca’s “Contigo Y
Aqui” doing well in N.Y ., Texas and
L.A., and Danny Daniel, famous
composer of “Por El Amor De Una
Mujer” was in town to promote his
new LP.

Los Bestiales (Fuentes) have a
new LP “El Gavilan,” and on the
same label Karol’s LP is doing well
with the hit single “Nuestra Historia
De Un Amor.” ... Sound Triangle
studios are busy once again record-
ing product by Man Trap, Clock-
work, a new Wild Wind and Jovenes
del Hierro and the release of Or-
lando Valdes’ Sensacion LP with the
hit single “Los Mariposas Locas.”

Enrique Genzelez has opened a
new club, The Riviera, featuring

Lohn Scene

Orch. Broadway. . . . Fajardo (Coco)

is leaving his long stand at Numero
Uno.

Floria will have the opportunity
to view a first on national television.
The Fania All Stars on Don Kirsh-
ner’s Rock Concert program which
will air in Miami March 22 and in
Tampa-St. Petersburg April 4. Fania
is promoting with radio spots in both
markets, and Kirshner is promoting
with newspaper ads. The All Stars
will perform “Congo Bongo” featur-
ing Mongo Santamaria and Billy
Cobham, and “Soul Makossa” fea-
turing Manu Dibango.

Another night spot opened in
Hialeah, Venezia Supper Club, and
will feature disco music on Wednes-
days by “The Music Man” and live
bands and top recording stars
Thursdays through Sundays.

Cafe (Vaya) is appearing at Rustic
Yayo. ... Jose Fajardo leaves Nu-
mero Uno to play dates in New York
and Mexico, and will return to
Miami during the summer.

ART “ARTURO” KAPPER

This TITLE—Artist, Label &
Week Number (Distributing Label)

This TITLE-Artist, Label &
Week Number (Distributing Label)

1 CELIA & JOHNNY
Quimbara, Vaya XYS-31

2 EDDIE PALMIERI
The Sun of Latin Music, Coco CLP-109XX

3 JOE BATAAN
Afrofilipino, Salsoul Sal-4101

4 CORTLIO &ISMAEL RIVERA
Juntos Otra Vez, Coco CLP-113XX

5 | ISMAEL QUINTANA
| Ismael Quintanta, Fania 466
6 | ISMAEL RIVERA

Uo Fa Menor, Fania XSLP-00466

7 ISMAEL RIVERA
Traigo De Todo, Tico 1319

8 | WILLIECOLON

Willie, Fania XSLP-464

9 | GRACIELA

Esa Soy Yo, Yo Soy Asi, Mericana XMS-127
10 | ROBERTO TORRES &
CHOCOLATE

Juntos, Mericana 125

11 | ELCRAN COMBO

#6, EGC-06

12 | TICO ALEGRE ALL STARS
Live at Carnegie Hall, Tico-1325
13 | MONCUITO SANTAMARIA.
En Una Nota, Inca XSLP-1040

14 | RAY RODRIGUEZ

And Duro. Mericana XMS-130

15 | SONORA MATANCERA
50 Anos, Seeco SSD4001

IN CHICAGO

1 | VICENTE FERNANDEZ
El'ldolo De Mexico, Caytronics 1420

NELSON NED
Nelson Ned, United Artists 1550

CELIA & JOHNNY
Quimbara, Vaya XvS-31

ANGELICA MARIA
lé&g]glica Maria, Sonido Internacional SI:

5 | ROSENDA BERNAL

La Esposa Olvidada, Latin International
5027

6 | LOSANGELES NEGRO
ATi, Arcano DKL-1-3271

7 | LUCHAVILLA
Los Discos De Oro, Musart 1636

& W N

8 | LOS MUECAS
Roguera De Amor, Caytronics 1413

9 | EDDIE PALMIERI
The Sun of Latin Music, Coco 109XX

10 | CORTIIO & ISMAEL RIVERA
Juntos Otra Vez, Coco CLP-113XX

11 | LOSFREDDYS
Epoca De Oro, Peerless 1041

12 | JUAN TORRES
A Boringuen, Musart 1640

13 | LOS BABYS

Como Sufro Peerless 1769

14 | FREDDIE MARTINEZ
Pure Gold, Freddie 1021

15 | LOS HUMILDES
Un Probe No Mas; Fama 524

“LA VOZ”’

Featuring

SN
HECTOR LAVOE

“EL TODOPODEROSO”

ayvogTig ‘5/61 ‘62 HOHYIN

Compatible Stereo XSLP # 00461

Dist: R&J. 108 Sherman Avenue, New York, N.Y. 10034 (212) 942-8185
_ Allied Wholesale: Calle Cerra #610, Santurce, P.R. 00927 (809) 725-9255

DKL1-3292

ARCANO
RECORDS

Announces

JOSE
ALFREDO
JIMENEZ

Que te Vaya
Bonito . ..

- Distributed by

CAYTF!ON_ICS

he Latin %1

New Yark
Califarnia
Texas

Chicago
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PREMIUM C-0 CASSETTES

Available in colors

Tabs in or out

Plastic or metal rollers
With or without hoxes
C-0 17¢ without boxes
C-30, 60, 90, 120 in stock

Write or call for additional
‘information and quantity prices

COLTON CASSETTE
CORPORATION

340-A W. Valley Blvd.
Colton, CA. 92324
(714) 824-1454 ap5.

i
[

LEAR JET
8-TRACK
CARTRIDGES

CALL—DON BIRKENESS
816—637—2114

WRITE—
AVSCO INC.
69 HIGHWAY &
CORUM ROAD
EXCELSIOR SPGS., MO.

tfn

Oldest and largest export-
er of records and tapes
offers all American labels
at astonishing prices with
reliable speedy delivery.
Brilliant prices on CARDINAL blank

tape. Closeout and other special
offers a specialty.

Large importers only, please.

CORPORATION
135 West 29th St.,
New York, N.Y. 10001

(Authorized RCA Distributor) A7
Cable: COCARDINAL Telex: 233486 '

PREMIUM
8-TRACK BLANKS

Lear Jet style cartridge with rubber roller.
High grade duplicating tape, 65 standard
length in 1 min. increments—from 25

to 90 min. 3 day delivery guaranteed. O er
one million soid.

25 min. to 45 min. any quantity.
46'mip. to 65 min. any quantit;
65 ntin. to 80 min. any quantity..
81 min. to 90 min. any quantity.
Head cleaners. 450 ea.

$25.00 minimum orders. C.0.D. only

ELECTRONIC SYSTEMS
P.0. Box 142, Fraser, Mich. 48026,
VPh,nne: [313) 463-2592  sets

Cl/SUPERCART
EMPTY
8 TRACK

- Bulk 8 track and cassette tape

- Splicing materials

- Sleeves

- C.B. equipment (mobiles, bases
and antennas).

Cail: Terry D. Vogler
{816) 637-6011

CARTRIDGE INDUSTRIES CORP.
P.O. Box 186,
Excelsior Springs,

Missouri 64024 tn

boritish

CAROLINE
EXPORTS

9-11 Woodfiéld Road London W9 2BA

Telephone 01-286 6090+ Telex 22164

Worldwide wholesalers of UK and
European gramophone records,
cassette tapes, clothes and posters

VIRGIN RECORDS

material is our speciality.

8 TRACK CARTRIDGES
NORELCO STYLE BOXES
C.0. CASSETTES
CASSETTE HALVES

Excellent Quality

DYNA-DAY PLASTICS. INC.

1521 East Avis Dr.
Madison Heights, Mich. 48071
(313) 585-6280 tfn

MAJOR LABEL
8 TRACK CUT-OUTS
92¢ each in prepacks of 50 tapes per
carton. Call or write:

CARTRIDGE INDUSTRIES CORP.
P.O. Box 186,
Exceisior Springs,
Missouri 64024
(816) 637-6011 tin.

:

RARE AND OP JAZZ, BLUES, FOLK, CLAS-
sical, shows. Send for free catalogue. Record
Warehouse, Box 5177, San Francisco, Ca.if. 94101.

“NEW PRODUCTS”

+ Quadraphonic Budget Tapes

- Cassette Budget Tapes

« 8-Track Budget Tapes

« HI Quality Sound Alike Line
(Need Reps., Dealers, Distributors.)
Tape Display Cases Available
OKART, INC.

1 N.E. 7th St.
Oklahoma City, Oklahoma 73103
Pho: (405) 236-5946 mh29

mh29

8-TRACK DUPLICATOR
PLUS 10 SLAVES
including
30 SOUND-ALIKE MASTERS
$17,500
COMPLETE MASTERING EQUIP.

Including full 8-track recorder
Excelient Condition; $11,000

USED SHRINK PAPER
Call us for alt your used
equipment needs.

903 18th Ave. So., Nashvlile, Tenn. 37212
(615) 327-3365 api2

AMPEX 8 TRACK
BLANK CARTRIDGE

Time

28 thru 36
38 thru 48 ..
60 thru 66 ..
58 thru 64 ..
66 thru 70 ..
72 thru 80

10% Discount on orders of 500

8 Track Sleeve............ .03 each
8 Track Labels ............ .02 each
8 Track Head Cleaners .. .55 each

SG Cartridges

2709 Armory Rd., Wichita Falls, Tex. 76302
{817) 767-1457 eow

- Includes

OWN A COMPLETE
4-TRACK
RECORDING STUDIO
For under $11,000.00

Tascamn . Console, machines,
limiters, stereo echo, mikes and acces-
sories. For more information:

Contact: Emil

STUDIO SUPPLY CO.

1918 Division St., Nashvlile So.,
Box 280, Nashvllle, Tenn. 37202,
Phone: (§15) 327-3075. eow

——

| ' FOR SALE _

ALL BRITISH
AND EUROPEAN LABELS

SUPPLIED WORLDWIDE
LOWEST PRICES
FASTEST SERVICE

REDUCE YOUR COSTS AND INCREASE

YOUR PROFITS BY DEALING DIRECT.

SPECIAL DISCOUNTS FOR LARGE
ORDERS

CONTACT OUR INTERNATIONAL
SALES DEPARTMENT FOR FULL DETAILS.

Telephone 01-579 9331 (8 lines)
Telex 931 945 INTERDISC

HEATHROW RECORD
EXPORTS

3 Sandringham Mews
Ealing. London
ENGLAND W5 3DG

20,000—10 TITLES
MAJOR LABEL CASSETTES
Country Western
Noreico Box @ 75¢ ea.
or Best Offer
GREEN MOUNTAIN TAPE CO.

.O. Box 216
Winooskl, Vermont 05404

(802) 899-3740 mh29

SOUND-A-LIKE PANCAKES
available with 4 color labels:
Select areas still available
Calil; (315) 769-2448
MICHELE AUDIO CORP.
P.O. Box 566, Massena, N.Y. 136623p5

MUST SELL

1 Ampex 1" BLM and 10 slaves
1 Grandy 1" BLM and 4 slaves.
1 Liberty 8 track winder.

Call or write:

CARTRIDGE INDUSTRIES

P.O. Box 186
Excelsior Springs, Mo. 64024
(816) 637-6011 tin

“We buy and sell equipment’”

PRERECORDED
53 and 54 minute 8-TRACK TAPES
for re-recording
(3M tape, CIC super carl)
43¢ per cart plus shipping
HISTORICAL RECORDS, INC.
1256 S. Memorlal, Tulsa, Okia. 74112
(918) 835-5349 ap19

~ MISCELLANEOUS “

BILLBOARD IS ON MICROFILM:-

Back copies of BILLBOARD are available
on microfilm dating from November 1894 to
December 1970.

Microfilm copies of articles from any of
these issues may be obtained from Billboard
Publications at a.cost of $1.50 per page up
to 5 pages.
For prices on additional copies and for
further information contact:
Bill Wardiow
General Services
Biliboard Publications
.9000 Sunset Bivd,
Los Angeles, Cai 90069
213/273-7040 tfn

PROFESSIONAL
COUNTRY GROUPS

available
for overseas work

HOMA RECORDS
1 N.E. 7th St.
Oklahoma City, Oklahoma 73103
Pho: (405) 236-5946 mh28

BILLBOARD
Group Subscription

Discounts
Save 20% on subscriptions to Billboard for
groups of 10 or more. For rates and informa:
tion write:

BOX 6019

c/o Blilboard, 1515 Broadway

New York, N.Y. 10036 tn

MANHATTAN RECORDS-WE EXPORT
latest 45s and" LPs to all countries—very fast
deliveries. 425 E. 58th St., New York, N.Y. 10022.

tfn

FREE: reprint article Filmakers News Letter.
“How té Buy A Projector”. Hecht Movie Equip-
ment, Box 443-BB, Ellenville, N.Y. 12428 (914)
647-6334. mh29

 NEW
CATALOGUE

POSTERS
POSTERS

POSTERS

Large Selection of Flocks—Lights—
Incense—Leather—Headgear—Misc.

WHOLESALE ONLY
Send For Catalog Now!!!
F.D.C. Graphics
5000 Cook Rd.

Beltsville, Md. 20705 mh29

PERFECT BUILDING . . .

For investment and/or near-future occu-
pancy by record company. Take over pres-
ent profitable N/ N/ N/ lease by solid music
company tenant. 2,500 sq. feet, 2-story
and basement, handsome San Francisco
style on Sunset Strip in West Hollywood,
California. $100,000, $25,000 down—
Assumable 6% first. Owner wilt carry second.
Phone: MR. KENT at (213) 655-8750
mh29

NEW & USED TAPE RACKS—BEST PRICE
around. Call collect person to person to Phill,
{303) 433-8467 or write: P.O. Box 11031, High-
land Station, Denver, Colo. 80211. mh29

BLANK 8-TRACK TAPES, AMPEX FIRST
quality. Retailer buy direct. Available in 40-s,
64's & 80's. Also any length time loaded. Andol
Audio Products, 4212 14th Avenue, Brooklyn,
N.Y. 11219 (212) 435-7322. eow

FIXTURES, MODERN LIGHTED RECORD
display racks and tape cases; register counter
NCR register. (201) 383-7645—RD #6 Box 423,
Newton, N.J. 07860. mh29

JEWELRY: EARRINGS OUR SPECIALTY,
$2.50 dozen;, Necks—Italian—Horn and Finger—
$5.00 dozen. Complete line costume jewelry.
C.0.D. only. Vartan’s, 2 Gansett Ave., Cranston,
R.Y. 02920. apd

' WANTED TO BUY

DEFECTIVE OR SURPLUS
8-TRACK TAPES

FOR CASH
Any kind.

TAPE SALVAGE CO.
P.O. Box 262, Jericho,
Vermont 05465
(802) 893-3740

mh28

CASH DOLLARS, COLLECTIONS, DJ'S,
Juke Box, 45s, LPs, Tapes. (215) NE4-5663.
Heller Record Buyer, 3149 Kensington Ave.,
Philadelphia, Pa. 19134. mh?29

BUSINESS OPPORTUNITIE:

NEED INVESTMENT CAPITAL

To Expand Major lowa 16 Track Recording
Sound Studio. Music Publishing, Record
Pressings, Album Covers, Promotion Busi-
ness, Distribution, Jingles/Commercials.
Established Clients/Accounts, Good Cash
Flows.

Will Sell All or Portions of 63% Controlling
interest to Individuals, Corporations having
necessary capital to expand operation.
Some Good Tax Favors. Would also con-
sider stock trade or merger with larger
companies. Contact: HAROLD LUICK, Pres-
ident, KAJAC RECORD' CORPORATION,
Box (B) 155 1st St., Carlisle, lowa 50047.
(515) 989-0794. mh29

CHARGE-A-TRADE
Companies! Barter your product for
advertising, travel and hundreds of
business needs.

FREE CATALOG AVAILABLE
CALL, TOLL FREE

800-327- 3720 (except Fla.)
915 W. Sunrise Bivd. » F. Lauderdale. Fia. 33311 [306) 764-6424
1370 Ava. of the Americas - New York. N-Y. 18019 (212) 586-7160

eow

CUSTOM RECORD AND TAPE PRODUC-
tion company Miami, needs investor for work-
ing capital. 50-75% of Stock—$15,000-$25,000.
Box 678, Billboard, 2160 Patterson St., Cin-
cinnati, Ohio 45214. mh29

FLORIDA RECORDING STUDIO FOR SALE—
8-Track, fully equipped and well-established.
Own building in ideal location and setting. Must
see to believe. See Billboard Directory of Record-
ing Studios for technical. All equipment in su-

perb condition. Vincent Recording Studios, Inc.,
P. 0. Box 10553, Jacksonville, Fla. 32207. mh29

PROMOTIONAL SERVICES

“COUNTRY” ARTIST AND LABELS-WE
offer excellent national promotion, distribution,
pressing—Contact: Prewitt Rose, Epitaph Rec-
ords, Box 8197, Reno, Nev. 89507. aps

When Answering Ads . .
Say You Saw It in Billboard






BMI AWARD

THE NITTY GRITTY......1963
SHE’S NOT THERE....... 1964
THE HOUSE OF THE
RISING SUN........... ...1964
OLD RECORDS ............ 1964
MOUNTAIN OF LOVE....1964
THE CLAPPING SONG..1965

TELL HER NO............... 1965
THE NAME GAME......... 1965
TIGERWOMAN............. 1965
LIVING IN A HOUSE

FULL OF LOVE.......... 1966

ALMOST PERSUADED.1966
HERE COMES MY

BABY ..o 1967
LAURA (WHAT’S HE

GOT THAT | AIN'T

GOT) oo 1967
ALMOST PERSUADED

(POP) giicicuiumeicenigy 1967
LOSER’S CATHEDRAL 1967
ALMOST PERSUADED

(MOST PERFORMED

SONG OF THE YEAR) 1967
i DON'T WANNA PLAY

HOUSE ....oovoeereene. 1968
YOUR GOOD GIRL'S

GONNA GO BAD........1968
YOU MEAN THE

WORLD TO ME.......... 1968
HAVE A LITTLE FAITH..1968
1 LOVE YOU......coveee.... 1968
TAKE TIME TO KNOW

HER oo 1968
LAURA (WHAT'S H

GOT THAT | AIN'T

GOT) cooeeereereeenenn 1968
ALMOST PERSUADED.1968
MENTAL JOURNEY .....1969
TAKE TIME TO KNOW

HER cissustintigummsvsosvins 1969
TIME OF THE

SEASONS ................. 1969
STAND BY YOUR MAN

(ROR) st gy ige smmmnsummi 1969

HAVE A LITTLE FAITH..1969
WHAT'S MADE MIL-

WAUKEE FAMOUS ...1969
STAND BY YOUR MAN.1969
I'LL SEE HIM

THROUGH ................ 1970
BABY, BABY (I KNOW

YOU’'REALADY)....... 1970
STAND BY YOUR MAN.1970
THEWAYSTOLOVE A

MAN (POP) ............... 1970
SINGING MY SONG......1970
MY WOMAN'S GOOD

I'M DOWN TO MY LAST
ILOVEYOU .............. 1970
THE WAYSTOLOVE A
MAN 1970
SINGING MY SONG ......1971
STAND BY YOUR MAN.1971

STAY THERE TILL |

GET THERE .............. 1971
DO MY SWINGING AT

HOME ................ e 1971
HE LOVES ME ALL

THE WAY ... 1971

THERE’S NO BUSINESS

LIKE MUSIG BUSINESS..
AND MUSIC BUSINESS

..ISMY BUSINESS

A WOMAN ALWAYS

RUN, WOMAN, RUN......1971
FOR ALL WE KNOW......1971
FUNNY FACE
(PRIMADONNA) ....... 1972
HAPPIEST GIRL IN THE

WHOLE U.S.A.

(PRIMADONNA) ... 1972
MY MAN ... 1972
THERE'S A PARTY

GOIN’ON ... 1972

HOLD YOUR HEAD UP..1972
FORALLWE KNOW......1972

IF YOU THINK | LOVE
YOU NOW I'VE JUST

STARTED.................. 1972
BEDTIME STORY ......... 1972
GOOD LOVIN' (MAKES

ITRIGHT) ... ...1972
WE SURE CAN LOVE

EACH OTHER ...........1972
THERE’S A PARTY

GOIN'ON ....... (o g 1973

THE HAPPIEST GIRL IN
THE WHOLE U.S.A.
(PRIMADONNA) .......1973

MY MAN ......... Il 1973

REACH OUT YOUR
HAND AND TOUCH
SOMEBODY ......... ....1973

A PICTURE OF ME
(WITHOUT YOU) ....... 1973

SUPERMAN (PRIMA
DONNA) ..o, 1973

IF YOU TOUCH ME
(YOU'VE GOT TO

LOVE ME) ............ ... 1973
SOULSONG ........ i 4enan 1973
APERFECT MATCH .....1973
GOODTHINGS ........... 1973
SOFT, SWEET AND

WARM ... 1973
FUNNY FACE

(PRIMADONNA) ....... 1973
THE MOST BEAUTIFUL

GIRL(POP) ..............1973
LET ME BE THERE
(POP) .o, 1973

SOUL SONG (POP) ......1973
SUPERMAN (PRIMA
DONNA) (POP) ......... 1973
BRING IT ON HOME
(TO YOUR WOMAN)..1974
LET ME BE THERE .......1974
ANOTHER LONELY

SONG.......ccocovrenn 1974
GOOD NEWS ............... 1974
THE MOST BEAUTIFUL

GIRL .cooeiiiiiiiiniiiis 1974
THE HOUSE OF THE

RISINGSUN .............. 1974
AVERY SPECIALLOVE

SONG ..., 1974
THE PERFECT

STRANGER....... i adian 1974

KIDS (SAY THE
DARNDEST THINGS) 1974

SUPERMAN (PRIMA
DONNA) ...cooovereen. 1974

SHE’S ALL WOMAN .....1974

Al Gallico music corporation

65 West 55th Street, New York, N.Y. (212) 582-1368 « 1207 Sixteenth Ave., So. Nashville, Tenn. 37212 « (615) 386-2922



? he music publisher has always been in an am-
biguous position, standing as a purveyor of art on
the one hand and as a specialized exploiter in the
world of commerce on the other.

Indeed, even the vast changes in technology,
the advent of the phonograph, the “‘talkies,” ra-
dio, videotape and conglomerization have altered little the
role of the publisher today from the days in 1503 when Ot-
tavio Petrucci, a Venetian composer, offered the first print
sheet music for sale.

Methods and people have changed. But the basics—the un-
derlying characteristics of the publisher as trader—is by its
very nature intrinsically unshakeable in gazl and philosophy.
Certainly the adage, ‘‘the more things change the more they
are the same”’ is a relevant truism of the publishing business.

To understand this adage prevalent these many years, it
might be of value to touch on the history of the business and
its evolution into a $300 million industry frem all sources, at
rough estimate, in 1974,

According to the historians, after those humble beginnings
in the 16th century in Italy, when the composer was the pub-
lisher of his own works and others’ (not unlike the situation in
many cases today), it wasn’'t until the first half of the 19th
century in Europe and in the middle and latter half of the 19th
century in the U.S. that publishing started to become a viable
business enterprise with vast potential.

Previous 1o this time, publishers were conservative. With se-
rious music as their main staple of business, they paid periph-
ery attention to the pop market. Thus popular songs became
hits by chance rather than by design and were promoted by
the composer or/and composer performer. Songs such as
“My Old Kentucky Home' and *‘The Battle Cry of Freedom"
were introduced in this *‘direct” fashion.

But in the 1880’s this picture changed drastically, sparked
by enterprising young men who had worked long and hard as
clerks, salesmen and writers for these old-line publishers. Un-
happy with their small wages and the aimost-apathetic man-
ner in which pop tunes were being promoted, they decided to
strike out on their own.

Union Square in New York was then the hub of entertain-
ment activity. Vaudeville theaters, cafes, beer halls and res-
taurants were ablaze with shows and performers—and all de-
manding songs to play. So it was only natural that the new
breed of publishers, with names suck as T.B. Harms, Frank
Harding, M. Witmark, Shapiro Bernstein, Willis Woodward
and Leo Feist sprung up on Fourth Street and later as far
nortir as 28th Street. Still later other publishers moved farther
north and made the Brill Building their horre.

Photos Planne oductions
(publisher's  corner);  Chappell
Music; Billboard photo by Jim
Melanson (SESAC), The Music
Agency; Big 3 Music

Famous publishers corner ¢
(upper left) and people in-
volved today: Norman S.
Weiser, Chappell Music presi- §
dent (far left); computer files
at SESAC; advertising agency §
executive Jay Leipzig; Her-
mazn Steiger (behind desk) at
a Big 3 print operation meet-

g.

Armed with resourcefulness and imagination, and spurred
by the desire to have their own songs heard, they invaded en-
tertainment spots with all their energy. They cajoled, bribed
and used whatever means at their disposal to have their songs
and the songs of others heard, while developing new areas aof
promotion and distribution along the way.

The spillover effect was that sheet music sales began to
bulge. The parlor and the piano held the family together and
now a third P was added, published songs in ever-increasing
numbers. Sheet music for singing,-sheet musie for playing
and sheet music for learning. The boom was on

Sheet music counters were set up in giant department
stores. Sales of hit tunes until this period averaged about
5,000. By the late 1890's it had reached 250,000 and beyond
at times. Much of the spurt is credited to the songplugger, the

hard-sell pitchman who made his rounds of clubs and the-

aters through good and bad, seven days—and nights—a week,
seeking out performers who would play or sing the songs he
was selling. Favors were in favor, and the artist was offered it
all in return for the song’s exposure. Publishers, themselves

efween Arf & Conunerce
By ROBERT SOBEL

in many cases were also songpluggers. Edward B. Marks and
Leo Feist, to name only two, played such a dual role.

Nickelodeons, silent motion pictures, vaudeville circuits
around the country and the musical theater all became allies
of the publisher and his songs, offering new forms of expo-
sure and additional revenues. But the money spent for ‘‘fa-
vorg'' had grown enormously high. This set the stage in 1917
for a unified stand against such practices and the Music Pub-
lishers Protective Assn. Later called National Music Publisher
Assn.) was formed. After much initial resistance it eventually
diminished considerably any form of payment by its members
to any performer.

With the advent of various mechanical inventions such as
the phonograph came problems regarding performance
money and copyright regulations. The 1909 Copyright Law
took care of the mechanicals but the publishers wanted the
users, clubs, cafes, restaurants, etc., to pay them and the
songwriter for the performance of the song.

Thus, simply put, in 1914 the American Society of Comipos-
ers, Authors and Publishers was formed, under a storm of
protast by the user which lasted several years and cost mil-
lions of dollars in lawsuits. However, the organization, the
creation of George Maxwell, Nathan Burkan and Victor Her-
bert, among others, prevailed

In 1941, the broadcasters formed their own society, Broad-
cast Music Incorporated, as a countermove to ASCAP's de-
mands for higher rates.

After World War I, and the upturn it had created for the pub-
lisher. because people began singing flag-waving songs and
were staying at home due to energy shortages, sheet music
sales began to decline sharply.

By the 1920's Tin Pan Alley, so named by a journalist be- €
cause of the clang of tunes coming from an areas on 28th £
Street, had gone through World War |, abetted by flag-waving &
songs, Irving Berlin, Gus Edwards and George Gershwin, T
among a host of others, who served their apprenticeship there &3 ©
as pluggers, arrangers and demonstrators.

The phonograph industry, which had been a sort of sleep- § “3‘
ing giant in the 1900's, awoke and roared into the entertain- U"
ment field, gobbling up sheet music sales by the thousands @
and transforming them into massive record sales. Stock ar- &=
rangements were secondary to listening to a recorded per-
formance. At first the panic was on. Some publishers merged;
some left the business. But royalties poured in and a new :n
form of promotion for their songs—records—began to be real-
ized, making them into hits. Once again, the performer, this
time on records, was the key to exploitation. Al Joison, Eddie
Cantor, Sophie Tucker were among those who had the power
to make or break a song overnight.

In the later 1920's, the music publishers saw themselves
once again being swallowed by another mortal enemy. This
time its name was radio and even the record industry began
to reel under its blows. Switching on a dial cost less, and cer-
tainly was much easier, than buying records or sheet music.
But ance again, after the initial fear had worn off, both indus-
tries found themselves in better financial condition then pre-
viously.

The song's exposure on radio, it was found, led the listener
to the store to buy the record, and the publisher discovered
the use of the folio—copies of several tunes compiled in one
book.

The talking picture industry was still another publisher foe.

In the early 1900's the silent films and the publisher worked
together, with tunes being supplied for slide shows, and as ac-
companiment at movies. But in the late 1920's, aided by the
first talkie, “The Jazz Singer,” the movie men began wooing
Tin Pan Alley and Broadway songwriters, offering them much
more money and more fame. Such noted talents as Irving Ber-
lin, Jerome Kern and Vincent Youmans went west to write for
the screen. The Depression or not, the writers had an eco-
nomic haven.

The movies not only lured writers away but began to acquire
publishing houses because of the writers affiliated with them.
Metro-Goldwyn-Mayor and 20th Century-Fox bought most of
Feist, Robbins and Miller, and three publishing houses that
had merged, Harms Witmark and Remick, was bought by
Warner Bros.

So it came to pass that the studio executive called the shots.
The publisher had become simply a fulfillment man. And by
the 1940s, only a handful of independents remained. Sales of
records, meanwhile, were continuing to climb and its market
became huge indeed. In order for the publisher to flourish this
time he would have to deal with the record company whose
artists could make the song into a hit.

In the 1950s, rock 'n’ roll, termed by major publishing firms
asa fad, gave impetus to the importance of the independent.
Either by necessity or choice, r 'n’ r writers gave him new and
what turned out to be valuable copyrights.

Independents continue to contribute heavily to the publish-
ing scene in general, persevering in spite of changes and in.

(Continued on page P-27)
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ne way to measure the effectiveness of any organi-
ation is to recall how things were before it was
formed, when.it was not yet there to influence
events.

But this is almost impossible in the case of the
National Music Publishers' Assn. It was almost always there.
While some chroniclers place the start of popular music pub-
lishing as a business some 90
years ago, it wasonly with the
passage of the Copyright Act
of 1909 that the rights of the
music entrepreneur were codi-
fied to an extent that made or-
derly growth possible.

And it was only eight years
later, in 1917, that NMPA's
predecessor in name, the Mu-
sic Publishers’ Protective
Assn., was born.

The sale of sheet music was
then the greatest single source
of revenue for the already bur-
geoning publishing industry.
And payoffs to vaudeville and
stage performers to make
songs known, so that the pub-
lic would buy copies, had be-
come a rampant evil.

When the fledgling associ-
ation in its call for members
stated as an objective: “‘To
maintain high standards of
commercial honor and integ-
rity,”” its concern was largely to
stem this early variation of the
payola theme. Even then, pub-
lishers with a degree of vision
beyond the immediate buck
knew that the creation of de-
mand for one tune as against
another solely by buying out
the medium of exploitation was
short-sighted. It could dry up
new creative forces. At its
worst, it could turn the public off by foisting mediocrity upon it.

if the specific problem of payoffs had much to do with the
origin of NMPA, other problems were soon to engage its atten-
tion. Early in its life, leaders of the organization divided their
attention between immediate situations and long-range
thinking on the directions the music industry was taking.

Often, the immediate and the long range are difficult to
separate. Efforts to protect and enforce an obvious current
right may have implications on future events that cannot al-

ways be clearly foreseen.

When radio first came on the scene none could predict the
future dominance of broadcast revenue in the total publisher

income complex. Sheet music was still the king. Nor, in "

From Fake Books i¢c Satellite Era

Publishers 4Association Alert To Technological Frontiers

By IS HOROWITZ

PUBLISHER PANTHEON—Directors attending last month's National Music Publishers’ Assn. board meeting: standing,
from left, Sidney Herman (Famous Music), Al Brackman (TRO Inc.), Ralph Peer Il (Peer International), Wesley Rose (Acuff-
Rose), Al Shulman (Belwin-Mills), Larry Shayne (Larry Shayne Music), Sidney Shemel (United Artists Music), Joseph Auslan-
der (E.B. Marks Music), Jeff Rosen (NMPA counsel) and Ed Silvers (Warner Bros.). Seated, from left, Norman Weiser (Chap-
pell), Irwin Robinson (Screen Gems-Columbia), John Taylor (NMPA general counsel), Sal Chiantia (MCA Music and NMPA
president), Al Berman (Harry Fox Agency), Leonard Feist, (NMPA executive vice president), and Leon Brettler (Shapiro,
Bernstein). Board members not present at the February meeting are Ernest Farmer (Shawnee Press), Al Gallico (Al Gallico
Music), and Robert Gordy (Jobete).

NMPA's infancy, could any foretell the eventual importance of
mechanical income via record sales.

Although detailed statistics are hard to come by, close ob-
servers today place performance income at the head of the
revenue list with some $125 million collected annually from
all users. The sheet music take last year is estimated at about

$170 million, but that figure is gross at retail and publishers
perhaps realize little more than half the total. Mechanical in-
come isrunning at the rate of about $75 milliory, with synchro-
nization rights attracting perhaps another $5 million.

Publishers in the past have moved with the times in adjust-
ing their operations to changing conditions and continue to
do so. Perhaps one of NMPA’s major continuing functions is
to serve as a sort of think tank
for the publishing community.
New concepts are examined at
forums sponsored by the asso-
ciation, and infarmation is dis-
seminated.

NMPA’s current member-
ship list comprises more than
80 publishers who together
represent several hundred in-
dividual catalog firms. Leon-
ard Feist serves the organiza-
tion full time as executive vice
president, and Salvatore
Chiantia, head of MCA Music,
is president. Since 1969 the
Harry Fox Agency, under the
administration of Albert Ber-
man, has been a wholly owned
NMPA subsidiary.

NMPA’s concern with the
broad spectrum of publisher
interest has made it a partici-
pant in promoting activities
spearheaded by the perform-
ing rights groups—ASCAP,
BMI and SESAC-—aimed at
protecting and extending con-
cepts of performance pay-
ments.

On the international scene it
acts as a medium for the ex-
change of pertinent informa-
tion between publisher associ-
ations in many countries. It is
a member of the music section
of the International Publish-
ers' Assn. And it has played an important role in pressing
for the elimination of tariff barriers for both print and disk.

For American publishers NMPA is engaged in a continuing
study of the jungie of confusing tax structures in different
countries to help domestic copyright owners realize optimum
earnings abroad. (Continued on page P-27)
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est. 1972
(LARRY GORDON)
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Hoffman, and Dick Campbell.

We wish to thank all of the arttsts who hav
recorded our songs by Jim Weatherly, Lee
Dresser, Steve Goldman, Gary Usher, Steve

GLADYS KNIGHT AND

JOHNNY MATHIS

FERRANTE AND
TEICHER

RAY CONNIFF

WESTWOOD

TRINI LOPEZ
DANNY THOMAS
STEVE LAWRENCE
BiLL ANDERSON
NAT STUCKEY

BETWEEN HER GOODBYE AND MY HELLO*
BEST THING THAT EVER HAPPENED TO ME*

. WHERE RITS STACK UP.

THE PIPS
RAY PRICE
BOB LUMAN
PERSUADERS DIANE LESLIE
ANDY WILLIAMS THE HAGERS

SOCIETY OF SEVEN
PAUL HAMPTON
LEE DRESSER

JIM WEATHERLY

WAYNE NEWTON JOHNNY SINGERS

CISSY HOUSTON CUNNINGHAM UNION STATION
HOLLY SHERWOOD CLINT HOLMES SINGERS

BOBBY SHERMAN BILLY JOE ROYAL JIMMY MADDOX
CLIMAX LYNN ANDERSON BILLY OWENS

VIKKI CARR BILLY GORDON GLENN YARBROUGH
LINDA GEORGE DIAHANN CARROLL JUSTIN TYME
JERRY NAYLOR DEAN MARTIN FALL

BILLY JOE BURNETTE
CECIL HOLMES

SISTER SLEDGE

0.B. McCLINTON
BRENDA LEE )
ANTHONY ARMSTRONG

PEGGY LEE JONES 101 STRINGS ORCHEST3A

MARY TAYLOR IZUMI YUKIMURA LONGINES SYMPHONETTE

JIM NABORS DIONNE WARWICKE WANDA JACKSON

JOHN RAITT BUDDY GRECO MAXINE WELDON

ANN-MARGRET ASHA PUTHLI SAMI JO

JONIE MOSBY DENNY SEAGER CONNIE EATON

RANJI THE GIRLS ARLENE HARDIN

ROD KIRKHAM JACKIE TRENT AND JOHN GUESS

JOHNNY RUSSELL TONY HATCH BOTTICELLI ORCHESTRA
RIP MUSIC, INC. (BMI) — KECA MUSIC, INC. (ASCAP)

Larry Gordon — 7033 Sunset Blvd., Hollywood, Cal. 90028 — (213) 461-3821

MIDNIGHT TRAIN TO GEORGIA*

WHERE PEACEFUL WATERS FLOW¥
STORMS OF TROUBLED TIMES*
JUST ENOUGH TO MAKE ME STAY*
THE NEED TO BE
I'LL STILL LOVE YOU
LOVE FINDS ITS OWN WAY
ROSES AND LOVE SONGS
{KE.OLD TIMES AGAIN
LIKE A FIRST TIME THING
FINER THINGS IN LIFE

COUNTRY ROAD
JOINT ACCOUNT
RED STEAGALL
PATSY SLEDD
ROBIN KENYATTA
AMERICAN PICK-HIT

CATHY O'SHEA
STEVE HOFFMAN
DICK CAMPBELL
DENNIS YOST &

CLASSICS FOUR
JOE SIMON




1" Cl—l ARLES HANSEN-DISTRIBUTOR
EDUCATIONAL SHEET MUSIC AND bOOKS

1860 Broadway: New York, New York 10023
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EXCLUSIVELY

Ahlert/Burke Corp./Sterling Music Co.

Arthur Mogull/Bright Water Music Corp./Fairfield Music Corp.

Blue Seas/Jac

Commander Publications/Mercer Music

Croma Music Company Inc./Maxim Music Inc.

David Rubinson and Friends

Derry Music Company/St. Francis Music Company

Edwin H. Morris

Famous Music Co.

Gaither Music

Ganga/Material World Foundation/Harrisongs

Garrett Music Enterprises/Senor/Peso

Gus Kahn Music Company

Harrison Music Corp.

House of Bryant

Hudson Bay Music Company/Fort Knox Music Company
/Trio Music Company Inc./Yellow Dog Music Inc.

Ja-Ma Music

Johnny Nash Music Inc./Cayman Music Inc./Cissi Music Inc.

Kolob Music Co./Osbro Music Publishing Co.

Lefftover Corporation

Levine & Brown Music, Inc.

Liza Music Corporation

Lowery Music Corp.

McCartney Music Inc.

Morley Music Company, Inc.

Music Of The Times Music Corp.

New York Times Music Corporation
Paramount Music Corp.

Paxton Music Corp. G

Sam Fox Publishing Company Inc.
Sasco/Tallyrand Music Inc./Sky Forest Music Company
Simon House Inc./George Simon Inc.
Sunbury/Dunbar Music inc.

Tempo Music inc./Duke Ellington

Walt Disney Music Company

Warock Corp./Cherio Corp./Pic Corp.
Wonderland Music Company, Inc.

World Music Inc./Republic Music Corporation

NON-EXCLUSIVELY

ABC/Dunhill Music

Acoustic Music Inc.

Ahab Music Company

Arc Music Corp./Jewel Music Publishing Co. .
/Regent Music Corporation

GIL Music

Beechwood Music Corp.

Blue Book Music

Cedarwood Publishing Co. Inc.
Chappell & Co., Inc.

Al Gallico Music Companies
Shapiro-Bernstein

THE MUSIC OF THESE PUBLISHERS FOR:

75,000,000 PIANOS—25,000,000 INSTRUMENTALISTS—60,000 BANDS TO MENTION A FEW)
and 3,500 dealers and racks—is SERVICED BY OUR OWN DISTRIBUTION OUTLETS:

NEW YORK—1860 BROADWAY, MACY'S

LOS ANGELES—CHARLIE’'S MUSIC STOP
WALLICH’S MUSIC CITY STORES

DETROIT—(MUSIC WAGON) CHARLIE’'S TRUCK STOP

ST. LOUIS, PEORIA, CHICAGO—3 CITY SPECIAL MUSIC
DELIVERY

BOSTON—CHARLIE’S TEA PARTY

HUNTSVILLE (ALA.)—The MUSIC STORE

SEATTLE—CAPITOL MUSIC, SHERMAN CLAY STORES

SAN FRANCISCO—PACIFIC COAST MUSIC, SHERMAN CLAY
STORES

DENVER—THE VILLA STORES

WESTHAMPTON—EAST END WORKSHOP

LONDON—LONDON MUSIC SHOP

MIAMI—CHIP-PRINT (HANSEN PUBLICATIONS)
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ey-to-disk systems, stratification, IBM,
sampling, UNIVAC, scopes, on-line sys-
tems and on, and on—a vocabulary which,
understandably, would seem alien to
many a songwriter and, just maybe, to
his or her publisher.

True, this somewhat “Orwellian'" jargon might leave

the uninitiated limp, but to U.S. performing rights so-
cieties it's just a matter of a day's job, or year-round ac-

SESAC counsel Al
Ciancimino, (cen- |
ter upper right) |
and computer |
room staffers; |
Paul Marks (left |
above), ASCAPdi- |

rector of oper-
ations, Edward
Aya (foreground
right) and com-
puter tech-
nicians; BMI key
to disk operators. &

tivities which net publishers and songwriters millions of
doliars in performance fees.

Billboard photos by Jim Melanson

credit the societies have kept even
pace with advancing technologies so
very -necessary to operate in an in-
creasingly complex business world.

Then again, the choice wasn’t op-
tional—rather demanded. Since
passage of the 1909 Copyright Act,
entries into the songwriter's race to
fame have multiplied each year.
The thousands became tens of
thousands, and still grew to hun-
dreds of thousands and then mil-
fions.

What originally could be handled
by pen and paper and adding ma-
chines, not to mention ever-
increasing staffs, soon required
modern man’'s advances in high-
speed business machines, pro-

totype computers -and, finally, today’'s sophisticated computer

banks and data systems.

has a membership of some 18,000 songwriters and 7,000
publishers. In a recent report, dollar distribution to members,
after salaries and expenses, was put at some $52.6 million for
1974.

“It’s not feasible to count every performance,’’ says ASCAP
director of operations Paul Marks. Rather than using a 100
percent logging procedure, the society monitors radio sta-
tions throughout the U.S. In all, some 60,000 hours of local
radio broadcasts, along with 30,000 hours of local television,
are monitored annually. Television networks provide logs of.
musical selections used, in addition to the society’s local
monitoring.

One of the prime concerns of ASCAP, according to Marks,
has always been to have a highly accurate sample at a cost
that wouldn't eat up payment to members.

With the sample in-house, the next step is identification of
playings, followed by economic importance of playings and
then a determination of credits by application of weighting
rules. A sizeable task, when you consider that, at present,
ASCAP) geared to rapid transfer of information and data
storage.

Among the properties attributed to ASCAP's sample are
that it is random, stratified and disproportionate. A “‘ran-
dom’* sample is one determined by mathematical laws, not by
hit and miss decisions on an individual's part. As a “‘strati-
fied” sample, licenses are grouped, as are playings and
media, and a closer sampling is taken from each. *‘Dispropor-
tionate” sampling on ASCAP's part is geared toward placing
the greater emphasis on the more important licensee. There-
fore, a $30,000 radio licensee would be given more attention
than a $1,000 radio licensee.

Whatever the degree of importance placed on any given li-
censee, though, monitoring by ASCAP personnel always is
done in units of six-hour time periods. It's just that some sta-
tions are monitored more often than others.

While the societies, ASCAP, BMI and SESAC, may ~ Again, each in its own way, ASCAP, BMI and SESAC grew with the Also coming into play when monitoring determinations are
have varied approaches to an end result, each in its  times, replacing the old with the new, and constantly adding newen- ~ made are such factors as geographical location, advertising
own methodology looks to provide the very best for its  tries for membership protection. revenues which is reflected in what that particular licensee
respective stables of writers and publishers. And to their As the oldest of the societies, formed in 1914, ASCAP presently (Continued on page P-32)
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booming. The reasons

A Billboard Spotlight On Publishing

By CLAUDE HALL

. 7 hile record companies have only recently began

. ¢ to adopt sound business methodologies, music
¢ publishers have long been into quite exceptional
merchandising techniques—borrowing certain
ideas and concepts from the record industry
from time to time, perhaps; then taking those concepts a step
further, polishing them, inventing new merchandising tech-
niques . . . capitalizing on tried and true standard publishing
techniques . . . getting every ounce of possible use out of a
copyright.

The song publishing
business is, frankly,

are multiple—the self-
contained artist is now
also using material
that he didn't write;
the song has become
as equally important,
if not more so, than
the artist; the reces-
sion has driven
the gen-

20th Century Music photo

Publishers and music
people looking for ulti-
mate use of music in- -
clude (counterclock S
wise) Screen Gems/Columbia Music's Lester Sill and Paul
Tannen (of Nashville office) flanking Ed Caray of BML. Herb
Eiseman of 20th Century Music. Dick Clark, Lester Sill, Dwayne
Eddy and Lee Hazlewood in late '50's photo and Dud Dain of
Garrett Music.

creen: Gems/Columbia Music Photo

eral public toward music as a primary entertainment medium;
the shrinking artist roster at labels is forcing the talented
songwriter-performer to depend more and more on his writ-
ing for a living. ‘

Ask anyone—Herb Eiseman at 20th Century Music; Lester
Sill at Screen Gems-Columbia; Bud Dain at Garrett Music En-
terprises; Wallace Schuster at United Artists Music; Dean Kay
at T.B. Harms Music.

Almost every publishing company has different insights
into the total business. While concentrating on new writers
and new copyrights, Herb Eiseman at 20th Century Music has
not neglected the evergreens and is able with his staff to work

Fulure Focus

Publishers’

these su effectively that at least 20 per-
cent of the firm’s earnings today come
from older catalogs in spite of the fact
that he now has the material of such
heavy writers as Paul Williams, from
whom 20th expects to earn more than
half a million dollars alone within the
next three or four years.

Lester Sill at Screen Gems-Colum-
bia Music path-blazed the concept of
a promotion man—Danny Davis in
this case—working on copyrights

right along with the record com-
A\ panies’ efforts. Sill and his firm—
oo largely through the efforts of

Frank Hackinson who heads up
the print division in Florida—generally
have about 30-40 percent in the songs.on the

Billboard Hot 100 Chart in sheet music form.

But Sill's corp of publishing executives leaves almostno as-
pect untilled when it comes to planting copyrights for reaping
future profits. This includes television and movies, the educa-
tional field and now he’s worrying about the presently-lost po-
tentials of CATV for house and home and cartridge TV:

“We publishers haven't resolved the video cassette aspect
yet,” Sill says. “There are working agreements, but there is no
final answer. When is a TV show not a TV show? For example,
take the movie ‘Funny Lady’ and say we make a video cassette
and lease it to hotels. In some hotels, the client has to-pay $3

r S, - \r\
Gar\'e\\ Nus© ?

to see that film. In other hotels, he might get to see the film
free. How are the publishers to be paid?

"*Or even consider the pay-TV operations such as channel Z
in Los Angeles. Is that a TV show or a movie?" In Europe, pub-
lishers get a per-use fee from movies, while in the U.S. it's a
flat fee for the film and not on each showing."

Eiseman is very optimistic about the publishing industry
and one of the reasons is that the trend is away from the self-
contained groups who use only their own material. “‘More
recording artists are happening now who aren’t necessarily
self-contained,”” Eiseman says. “‘When it was the Age of the
Groups, publishers just couldn't break through. If they had 10

songs on an album, they wrote them all. Now, however, we're
again able to place good tunes with the performers who also
write songs."

The “trend of the business has come back to the song
rather than the self-contained artist who writes his own mate-
rial and doesn’t record anything else,” says Wallace Schuster,
vice president and professional manager of United Artists -
Music in Los Angeles.

“An example would be Elton John recording Beatles mate-
rial. Or Ringo Starr recording ‘Only You' and ‘Sweet Six-
teen.’ ”

Schuster also indicated that he thought music publishing
would be *‘going and staying with the discotheque type mu-
sic” and disco music publishing could become a vital factor.

“The main trend is that people want to be entertained
again by the song—such as the type of material being done
today by the Helen Reddy, the Olivia Newton-John, the Charlie
Rich. The song has come forth again as the key element . . .
rather than the emotional type of operations on stage by
groups in the past where the kids didn't even hear the song
but paid attention to the actions of the artist or group.

“It's the song that's making the artist . .. not the artist
making the song.”

Larry Marks is director of professional activities for 20th
Century Music, The staff includes Ron Kreitzman and Terry
Williams in Los Angeles, Don Oriolo in New York, and Chris
Christian in Nashville. Eiseman believes it's the best staff he -
has ever put together. “They know everything that’s happen-

(Continued on page P-40)
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The small publishing company that does big things for our writers.

We publish, produce and promote. And we work. Out of

our New York, Nashville and Los Angeles offices.
At the moment (THERE'S A) DEVIL IN THE BOTTLE

SUNBIRY

(Melodyland), is our big one. GOOD TIMES, ROCK AND A
ROLL (Private Stock), HIJACK (Atlantic) and AMIE (RCA) @w m

are coming up strong. Some more goodies are on the way.

In a big way.

SURNBAR

From the small company with the big name. ‘
Sunbury Music, Inc. (ASCAP) Dunbar Music, Inc. (BMI) Sunbar Music (SESAC)
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By MILDRED HALL

he next year of two will be crucial for music
composers and publishers. in these years, the
94th Congress should finally come up with the
long-delayed copyright revision that could
affect statutory rates, protections and overall
revenues for decades to come.

At the same time, federal courts, if they continue the
present trend, could tip the balance once and for all
against claims of legality by unauthorized tapers of non-
copyrighted recordings ungrotected by federal copyright
law.

U.S. appeals courts have been pinning the infringement
label on pirates who claim legality because they pay, or try
to pay mechanical royalties under the compulsory licens-
ing provision of the copyright law. The courts have held
that the compulsory license for **similar use” means mak-
ing one's own recording of the music—not duplicating
someone else's.

The copyright revision could bring many good things to
composers and publishers—but there are hurdles along
the way.

The big questions now are whether the House subcom-
mittee handling copyright will try to shorten the life-plus-
50-year term in the revision bill. And whether there will be
an attempt by this same subcommittee to cut back the 2-
year extension for expiring copyrights (through 1976)
passed last year, including some 100,000 old but valuable
tunes.

Rep. Robert W. Kastenmeier, chairman of the Judiciary
subcommittee (now called the Subcommittee on Courts,
Civil Liberties and Administration of Justice), has opposed
the recent extensions. He agreed with the earlier grants of
extensions for the old music (circa 1906-1918), when the
passage of the revision with the longer term seemed immi-
nent. But he feels the later extensions, rounding out 14
years, are more of a windfall for publishing companies
than for individual composers and their families.

Rep. Kastenmeier also believes that the public should
have free access to music and other copyrighted materials
at an earlier date than the proposed term of life plus 50
years allows. Present iaw provides 28 years, plus a 28-year
renewal term. The revision bill would give a total of 75
years from the date of first copyright, to works in their re-
newal term when the bill becomes law. Copyrights in their

first term, and new copyrights, would get the life-plus-50
term.

The jukebox and Cable TV royalty fees, and even the
concept of the Copyright Royalty Tribunal itself, will also
be argued in House committee hearings on the legislation
inherited from the senate's revision biil of last year. No
public hearings are expected on the Senate side, but these
issues and the possible restoration of the record perform-
ance royalty will be gone over during markup by the copy-
rights subcommittee and the full Senate Judiciary com-
mittee.

The jukebox issue is cliff-hanging. The operators could
win, keeping the $8 per box annual music fee and the
exemption from review by the Tribunal, voted last year. Or
music publishers could have their preference, leaving the
$8 fee (negotiated during 1967 House revision vote), but
restoring the Tribunal review. Or Sen. John L. McClellan,
chairman of the copyrights subcommittee, could push
through his inflation-offset raise to nearer $20 a box, if the
exemption from review again wins the vote.

Cable TV's newly rebellious segments are demanding a
similar exemption for the compulsory licensing rates cov-
ering their pickup of copyrighted TV station programming.
They also want a lowering of the rate, which is based on a
percentage of revenues in the revision bill. The Supreme
Court has ruled Cable TV systems not liable under present
law.

These contentions raise a question about survival of the
Royalty Tribunal itself. The concept is aimed at continuous
and expert oversight and review of all statutory rates, to
free Congress from the burden (rarely undertaken in the
past half century).

Exemptions could erode the Tribunal's usefulness. And
in a recession period, the House has shown hostility
toward creating any additional government agencies need-
ing funds. This was shown during last year's argument
over the much-needed, temporary commission to study
the impact of computer and photocopying techniques on
copyrighted works.

A large segment of the 94th Congress will apply new
tests for all royalty and rate decisions: will the rates raise
prices to consumers, or result in any increase in unemploy-
ment? Music and recordings are not in the same consumer

(Continued on page P-32)
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JOBETE. The first name in publishing for 11 years.

A division of Motown Industries.
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By DAVE DEXTER JR.

here’s a place in the music publishing world for the
‘little guy.”

Michael H. “Mickey’" Goldsen operates his own
firms as a loner, an independent “little guy’” who last
year grossed more than $1 million and is confident he

will do it again when his fiscal year ends in June.
In his spacious but surprisingly unos-

tentatious office a couple of blocks

from the frenetic intersection of

Hollywood and Vine, Goldsen

shifts from animated talk

about tennis—his avo-
cational passion—to the

business of music.
He has devoted 41
years of his lifeto it.

“l1 would not
advise an am-
bitious young
man to go into
music publish-
ing unless he
had another, a
second, card
up his sleeve,”
says Goldsen,
a Brooklyn-
born New
York-

Photo by Dave Kapp

er who attended Washington High
School in Manhattan.
"“I've used a second card two or three
times,” he recalls.
“There was a period in the 1940s when | man-
i aged Erroll Garner and then the late Earl Grant,”
" Goldsen says. “And now | operate a 16-track recording
~ studio in Hollywood. A publisher who doesn’t have a motion
picture studio or a recording conglomerate behind him has
fallow as well as profitable periods and he must sustain him-
self and his employees with something besides songs.
“Setting up firms for artists and administrating them is a
remunerating and fascinating sideline. My little outfit handles
publishing firms for the late Tex Ritter and talent like Lee Haz-
lewood, Pete Rugelo, Van Alexander and Frank Comstock,
and I've just set up Amasing Music—that's ASCAP—for Don
Preston. He’s coming up fast on Shelter Records and will
make it big."

Goldsen’s holdings include three ASCAP companies, Cri:

terion, Granite and M. H. Goldsen Music, which once was Capi-
tol Songs, and a BMi company, Atlantic Music Corp. He
bosses 12 employees including his 28-year-old son, Bernard
“Bo'" Goldsen.

The Goldsen goldies include Johnny Mercer's ‘‘Dream,” a
ballad which appears destined to collect unending royalties
into perpetuity, and evergreens like **Moonlight In Vermont,”

“Manana,”, "“It's A Good Day,’”” *‘Tampico,” ‘‘Across
The Alley From The Alamo,’" *'Robbins Nest'" and
“Shoo Fly Pie,” all of which date back to the

ublisi

of the business, the importance of acquiring copyrights and
the art of exploiting them via radio broadcasts and records.
“It's hard to believe today,” he muses, “‘but in those days
an airshot was more valuable than a record. Not until the end
of World War Il did the record take over as the most powerful
of all promotion media.”
Goldsen left Mills and joined Lou Levy’'s Leeds Music. It was
a young, aggressive house with Al Gallico, Happy Goday and
the late Marty Melcher as staffers. Goldsen found a pretty bal-
lad titled “Jim’" which sold 100,000 sheet music copies.
(Continued on page P-34)
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Mickey Goldsen, Tennis Bufi, Is One Of

But even more profitable in recent years

has been a series of Polynesian songs which

/' Goldsen acquired because of his interest in and

/ numerous trips to Tahiti and the Hawaiian Is-

i lands. “Tiny Bubbles" made an internationally
 known star of Don Ho.

“That's funny,” Goldsen chortles. ““It's the most Ha-

waiian of all songs but it was written by Leon Pober of

Brookiyn.”

“Pearly Shells,”” ““The End Of A Rainbow," *‘Farewell For A
Little While”” and '‘Forevermore’ are other highly valuable
copyrights published by Goldsen.

The Criterion-Granite-Atlantic Music boss got his start in
New York in 1934 when he was 22, working for George and
Lyle Engle's ““Song Lyrics’" magazine keeping books and
doing occasional interviews with the name bandleaders of
that depressed era.

“And then,” he recalls, ‘I moved over to the Mardi Gras
Ballroom across the Hudson in Palisades Park to work as a
cashier and bookkeeper for Irving Mills. Mills was one of the
giants of publishing. When the summer season ended he
moved me back to Broadway to teach me how to be a booker.
At that time Mills ‘owned’ Ina Ray Hutton, Tommy Tompkins,
Wingy Manone, Hudson-Delange and top black bands like
Duke Ellington and Cab Calloway.

“By 1938 | maneuvered myself into Mills’ publishing wing. |
knew I'd never make it as a booker."”

By the end of 1939, Goidsen had learned the fundamentals

Mickey Goldsen’'s career spans from 1943 photo at Leeds Music
(upper left). At top right, vocalist Melissa Lundgren and Bo Goldsen
of Criterion Music Corp. Below, Mickey Goldsen with Terry Wright

of HONK and also Criterion’s a&r man.

Michael and Bo Goldsen photos

Al Gallico IS My Friend

 They Tell Me He'’s Also A
MUSIC PUBLISHER

Billy Sherrill
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Sheet Music, Folics Must

Ey JOHN SIPPEL

he renaissance of sheet music and folios in mod-
ern music retail outlets of all kinds began in the
mid-sixties and has burgeoned to a point today
where it's almost become a ““‘must’’ part of the in-
ventory.

Amos Heilicher, who has pioneered so many innovations in
the supermart-type music retailer, stuck out his neck about
1966, when he introduced a musical instruments and sheet
music/folio sections in the mezzanine of his then crowded
original Heilicher Bros. building in Wayzata, Minn. In order to
sell his growing number of racked accounts, Heilicher set up a
typical sheet music/folio rack, so that his location owners
would know exactly what they could expect.

Since that time, most racks and chain retailers have fol-
lowed the early J.L. Marsh lead. Marsh and the Heiticher-
owned retail chain, Musicland stores, are still considered the
biggest nationwide retailers of sheets and “‘books."”

folix and PR

But the real explosion of music retail outlets to sheets and
folios started about two years ago. Each month more individ-
ual dealers and racked accounts and chains are introducing
printed music. Typical is Lieberman Enterprises, Minneapolis,
whose sales manager Roger Sattler spearheaded their entry
into racked music nine months ago. They still handle only
folios:

“It's fantastic. We get 10 to 12 turns per year, we figure on
early experience. Our return so far is less than 1.5 percent.
We've built our own standard rack, 48 inches wide, 45 inches
high and 18 inches deep. It has 60 pockets. It holds about 130
books. Each rack could have a spread of 75 different titles.
Right now, that's enough. We get about 30 sample books per
month from our four suppliers, Charles Hansen, Screen
Gems, Warner Bros. Music and the Big 3. We carefully select
about three to six new titles per month. Our suppliers are
good. They handpick the samples so we normally get only ma-
terial we could consider,” Sattler says.

Paul David, president of Stark Record Service, N. Canton,

0., diversified wholesaler,
goes back two years in
sheets/books. ‘“We con-

sider it part of our com-
plete supermart philoso-
phy. We have to have it.
It's a natural tie-in. It's
in about 36 of the
stores and leased de-
partments we operate.
We add more every
quarter. Our sales are
up 25-to 30 percent
in 1974 over 1973.
We are racked by
Walter Kane. Our
supervisor and the
individual store
manager get to-
gether and es-
tablish how
much rack
space we'll give

etail Invent:

it. After six months, | expect the store manager to operate au-
tonomously. Stark keeps a surveillance on how the print mu-

sic is going through our NCR register codes. By the way, we

are getting new and better registers which will enable us to do
an even better job of checking progress."

Thirty of the 44 Disc Record stores nationwide are into
sheets and folios, John Cohen, president of the Cleveland-
based chain, says. Cohen designates up to 16 feet of space for
print music, depending upon the size and location of the
store. He buys from a number of suppliers and spins material
out to the stores. He feels print music is self-merchandising.
“Word of mouth sells it. It must be centrally displayed in a
store. It links well with record sales. When Elton John gets a
new single or LP hit, his folios sell better,”” Cohen opines.

~ Controlled Music Service racks about 66 percent of the 64
Record Bars nationwide, according to marketing director of
the chain George Schnake “We try to tailor each store's rack
specifically to that market. We do set a limit on the amount of
product in each store. The manager takes it from there. My
only worry is that somehow our competition in sheets and
folios is decreased. We feel that in many areas every drugstore
and dime store is carrying it. It cuts down on our volume and
desire."”

Music Plus, a four-store chain in Los Angeles which is now
three months old, introduced sheet music and folios immedi-
ately on opening in every store. Lou Fogelman and Dave Mark-
ert, chief principals in the chain, had been executives with the
important Wherehouse 50-store chain in California. “Where-
house did not have print music. We put it in because we heard
good things about it. We have two racks, about 10 feet, carry:
ing about 300 currently hot folios and sheets. We are racked
by Controlled Music Service. It sells without advertising it. It's
probably about two to three percent of our total volume. It will
probably level off at six percent in a year,” Fogelman fore-
casts.

All retailers sell all print music at full list. All admit they iove
the markup. Ali feel that they must continually emphasize
print music sales to their store personnel or they take it for
granted.

Now for the bad news: print music suppliers must operate
like record/tape distribution, they feel. Sattler said he waited

' (Continued on page P-36)

Typical of the many independent and chain stores which include sheet music
and folios in their expanding inventory is Wide World of Music. This ABC Leisure
Time store includes a representative selection of best selling folios and sheet
music, permanently displayed.
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hat is the European music publishing outlook
for 19757767 A short answer to that question
would be an intensified campaign on the part
of music publishers in Europe to defend their
rights.

This mood was very much in evidence at an
important and extremely well-attended general meeting of
the light music division of the International Publishers’ Assn.
held in Cannes during MIDEM.

This meeting passed a unanimous decision to set up aco-
ordinating action committee to deal with the many matters
facing the music publishing industry and the plan is for the
inaugural meeting of this committee to be held during the
CISAC congress in Hamburg next month.

The man who took the chair at the Cannes meeting, Felix
Faecq—for many years an indefatigable campaigner in the
cause of European music publishing—feels there is a greater
militancy to be observed in the publishing industry today. The
protracted battle European publishers have fought against
the much-debated BIEM Berne proposal in June 1973 that
mechanical royalties should be paid in the country where the
sound carrier is manufactured, is an example of this militant
spirit.

Says Faecq: “This year should see the successful conclu-
sion of our campaign. The principle that mechanicals should
be paid in the country of sale—unless otherwise specified in
the contract—has prevailed and | expect to see this formally
adopted at the general plenary meeting of the light music sec-
tion of the IPA in October.”

in the longer term—but before 1980—European music pub-
lishers are looking for a substantial increase in their mechani-
cal rights income as a result of the advent of audiovisual de-
velopments.

This subject was also dealt with at the Cannes meeting
when Dick James, president of the British Music Publishers’
Assn., urged publishers not to allow their rights to be eroded.
He called for international action to defend publishers inter-
ests in the video age.

Taking up this point, Faecq said: *'The problem in the fu-
ture is that the growth of the market in videocassettes and
videodisks may well have an adverse effect on the sale of ordi-
nary records and tapes. In the present economic situation,
people’s leisure budgets are not likely to increase—and this
means that the same cake may have to be divided more
ways.”

Two things that continental European publishers certainly
want to see happen in the next year are an increase in the
U.K. mechanical rate from 6% percent to 8 percent of the rec-
ommended retail price, (in line with the continental rate) and

By MIKE HENNESSEY

the United States' President's signature on the American
Copyright Revision Bill.

Says Faecq: “American publishers and songwriters are
much better served by Europe than are European songwriters

have their shares from the British sale of their copyright mate-
rial based on a 6% percent royalty.”

He added: “‘Even if the committee at present sitting in Brit-
ain does not recommend a change in the law, | think there
should be a gentleman’s agreement between the Inter-
national Federation of the Phonographic Industry and the
music publishers to raise the British mechanical rate to 8 per-
cent.”

One important change in the European publishing situation
which has been brought about by the Common Market is that
publishers and songwriters in the European Economic Com-
munity can become members of all the Common Market per-
forming and mechanical right societies.

This has led Air-Chrysalis in London to obtain membership
of GEMA (Germany), SDRM (France), SOGEDI (Belgium) and
STEMRA (Holland) so that it can receive its share of mechani-
cal rights for sales of records in those countries direct from
the societies, less the sub-publisher’s share. (All performance
rights will continue to be handled by the PRS in Britain.) (See
Billboard, Feb. 22.)

This kind of arrangement is seen by some people as a natu-
ral development and one which is likely to be widely adopted,
but Felix Faecq is unenthusiastic.

“This system seems to me to complicate matters—and we
really need to be working to simplify them,”” he said. *If the
trend is followed and more and more publishers take out
membership of the various European mechanical right so-
cieties, the overheads of these societies are likely to increase
and this would reduce everyone's income. It also increases
the work of the publisher because he has to make all those ex-
tra declarations.

“For example, if we have a sub-publishing contract for
Benelux, we have to make six declarations—for BUMA and
STEMRA in Holland, SABAM and SOGEDI in Belgium and SA-
CEM and SDRM in France (for Luxembourg, which is con-
trolled by SACEM).

"“If a publisher becomes a member of all those societies, he
has to follow the rules and statutes of the societies and these
can vary from country to country. For example, SABAM will ac-
cept a record as evidence of publication of a work, but SACEM
and BUMA require printed music.

"“My feeling is that if the Air-Chrysalis scheme were widely
adopted, it could force up the right societies’ overheads to as
much as 30 or 35 percent. Furthermore | think there would be
greater delays in payment—and these are already bad
enough.”

In conjunction with its new European philosophy, Air-Chry-
salis is also planning to license its catalog on a song-by-song
(Continued on page P-38)

and publishers in America. Similarly, while British writers and
publishers receive royalties from continental sales based on
an 8 percent mechanical right, their continental counterparts
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or Japan, to all appearances the world's second
largest record market, 1975, the 50th Year of
Showa (Emperor Hirohito's reign), is the begin-
ning of a new era. And for the world's music pub-
lishers, this year will mark the beginning of a
series of annual raises in mechanical copyright li-
cense fees in the territory of Japan.

As a result of mediation between the Japan Phonograph
Record Association (JPRA) and The Japanese Society of Au-
thors & Composers (JASRAC) by the Commissioner of the
Agency for Cultural Affairs (or the Ministry of Education), me-
chanical-license fees are to be increased to 6 percent for both
sides of a single or an album in the Japanese fiscal year of
1979 from the 2 percent or 7.20 yen a side (whichever is

LPs, mechanical-license fees for each piece of music are to be
derived equally from 6 percent of album retail price excluding
Japan’s commaodity tax (now 15 percent).

In the meantime, mechanical-license fees are to be in-
creased to 4.4 percent for a single and 5.2 percent for an LP
with effect from April 1, to 4.8 percent for a single and 5.4 per-
cent for an LP in FY1976, to 5.4 percent for a single and 5.6
percent for an album in FY1977, and 5.8 percent for a single
or an LPin FY1978.

Japan, with a population of 110 million, is said to be second
only to the U.S. as a market for phonograph records and
prerecorded music tapes. Indeed, 1974 total product by the
19 member manufacturers of the JPRA increased by about

higher) in effect since May of 1957 in Japan. In the case of

yen to a dollar in 1974 from about $555 million at the aver-
" age rate of 272.80 yen to $1 in 1973. This year's total
product is expected by Billboard’s Tokyo News Bureau to
reach at least 192 billion yen, up 10 percent over 1974, or
about $640 million at the rate of 300 yen to a dollar. .

Now, the actual sales of phonograph records are esti-
mated at 80 percent of annual production over the past 10
years, or 84 percent at best, and music of international ori-
gin accounts for 40 percent of total record production in
Japan, or possibly as low as 39 percent last year. Also, mu-
sic of international origin is estimated to account for only

Growth, Higher Fees
‘SeenindJapan
Publishing Business

3

16 percent of prerecorded sound tape production, which was
down 9 percent in quantity and 1 percent in yen value last
year from 1973.

In 1974, member manufacturers of the JPRA produced
181,659,406 disks amounting to 131,424,268,127 yen, com-
prising 97,901,260 singles and EPs (33 rpm) at
33,419,754,348 vyen (including 13 percent commodity tax)
and 83,758,146 albums (10-inch & 12-inch LPs) at
98,004,513,779 yen (incl. 15 percent commodity tax). Also
last year, JPRA member manufacturers produced
24,055,256 reels of prerecorded music tape amounting to
43,535,557,198 yen retail (including 5 percent commodity
tax).

Taking into account the percentage of actual sales and mu-
sic of international origin, not to mention the fioating rate of
currency exchange, mechanical-license fees for the 1974 cal-

Singer Keiko Yoshikaw (far left), Kenji Sawada and Goro Noguchi at Con

endar year are to be collected on a sum of $120 million, or
$171 million at best, from Japan.

By way of comparison, total imported product in 1974
amounted to $12,305,413 c.i.f. (at 291.87 yen to $1), com-
prising $10,350,640 worth of phonograph records and
$1,954,773 worth of prerecorded music tapes, according to
Japanese customs clearances. About 75 percent of the disks
and 18 percent of the tapes were imported into Japan from
the U.S. And it is assumed that mechanical-license fees, if not
performance rights, are being accounted for music publishers
in the country of origin.

certs give breath to Japanese music.

There are more than 200 Japanese music publishers, of
whom 100 are considered to be actively engaged in domestic
and/or international business. Concerned over the decline in
music of international origin to 40 percent of total record pro-
duction from the peak of 62 percent reached in 1962, some
Japanese publishers and sub-publishers have been holding
regular monthly meetings ever since November of 1973. They
include (in alphabetical order) Alfa Music, April Music Japan,
Intersong, Pacific Music Publishing, Revue Japan, Shinko Mu-
sic Publishing, Taiyo Music, Toshiba Music Publishing, Victor
Music Publishing and Watanabe Music Publishing. Hopefully,
their brain-stormings will lead to a better balance between
musical compositions of Japanese and international origin
this year.

In order to realize the extent of the problems the repre-

(Continued on page P-38)

15.6 percent over 1973, in terms of Japanese currency, to
174,959,825,325 yen from 151,313,779,275 yen. In terms of
U.S. dollars, however, total product rose 7.9 percent, to some
$599 million at the average currency exchange rate of 291.87
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BILLY written by John Barry & Don Black, starring Michael Crawford
| HANS ANDERSON (Edwin H. Morris & Co., Ltd.) starring Tommy Steele

SAILOR CBS International great new group, now touring Europe. Single and LP scheduled for
spring release in United States on Epic.

& Company, Inc.

Cable Address “MORRISMUS" New York
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MANDY written by Scott English & Richard Kerr — BARRY MANILOW — Arista
YOU’'RE NO GOOD written by Clint Ballard, Jr. — LINDA RONSTADT — Capitol

HANG ON SLOOPY — RICK DERRINGER — Blue Sky (Columbia)

Hit Broadway musical SHENANDOAH written by Peter Udell & Gary Geld — JOHN
CULLUM — RCA
} GREASE written by Jacobs & Casey, in its 4th year — MGM

QUILP, a Reader’s Digest film starring Anthony Newley
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1iblishers See Busin

i he new inroads and adjustments into publishing are it's blemished, not serviced creatively, it will cause the fall of If you're a publisher, and if you're going out to have a song
somewhat varied, as was disclosed by noted pub- that artist's career. that this artist didn't write recorded, you have to walk in with

lishers Sam Trust of ATV and Ed Silvers, Warner SILVERS—Yes. For.us, the object is to control the rights that not just a good song, but a piece of dynamite, something far

Brothers Publishers. are being recorded. Ever since the advent of the writer/per- better than this artist could conceive of writing. So, we find

BILLBOARD—How has publishing music changed former, there has been a definitive move for the writer to hold that the areas of getting things recorded are much more lim-

over the years? onto his own copyrights, not to become part of the publishing ited than they were ten years ago, but the results when you're
TRUST—Publishing itself is a misnomer for the business. company, saying, publishing companies do not deliver, do not successful bring much bigger rewards today.
The publishing business at one time was thought to publish get coverage, do not administrate properly, do not take the BILLBOARD—Are there exceptions to this?

music print, but we’re talking about publishing in terms of the necessary steps abroad to spread copyrights, and in most SILVERS—We are a total publisher, since we are into the

aural kind of publishing, it changes extremely rapidly. Each printing business as well as the royalty business. We print

year it becomes harder for the non-record company al- N publications, sell them like you sell a record,

ligned publisher to get his material recorded. " &d then make the profit on the sale of an actual

piece of goods. In-selling books, we had to de-
velop an entirely different theory about what
kind of music sells. Everything that's a hit
record doesn’t necessarily sell a lot of sheet
music, so we have had to develop a second
taste.
BILLBOARD—What areas in negotiating

BILLBOARD—Why?

TRUST—Because of the establishment of publishing
o companies by non-music business people. The agent
has become the publisher, the managers, the artists, and
that great fraternity of unqualified specialist in law has be-
2. come the publisher, and all of them have purported to
c know more than the legitimate music publisher. They have

Rublishiry

9 purported to protect the artist and writer from the music with a prospective new artist are critical in
‘__: pubtisher, and to protect his career, which is bunk. terms of publishing?
’g Silvers on the other hand has very different opin- TRUST—Absolutely none; unless the
0 ions. artist is a writer.
T SILVERS—It has changed as the music SILVERS—Absolutely. Less
8 haschanged, we are not dealing with the ’ @ than 10 percent of our business
= same kind of music today that we were ‘ . pree | e ‘ is with the combined Warners,
< dealing with in the 60's, and the busi- ‘ b ﬁ“ﬁ’ = ‘ Electra, Atlantic. They don’t look
ness had become much more sophis- T = ¢ ¥+ 7 ) o e ¢ out for the publishing rights
ticated and much bigger, so there are § ay JEAN WILLIAMS when they sign an act. We don't
greater dollars to be earned or fost. To RS necessarily try to take every prop-
me, that has been the making or break- erty that we feel is a recording
ing of any publishing company. We must - property to Warners,
be able to cope with these : 8'"""'"""“"'"'""“""""“ Electra or Atlan-
changes. S = 22 I e 23 o) tic.
E ]
- o it o ok % ok
~9-t
Lo 3
L : o
BILLBOARD—Does it follow that recording successes bring part, | think the writer is pretty true in this. Publishers were BILLBOARD—Where a recording company has its gwn pub-
about publishing successes? not changing with the recording environment, they were still lishing wing, would you lose the deal if you could not keep the
TRUST—No. The door opening is the record, but it will close hoping that the good old days would come back, when they publishing?
just as fast as it opened depending upon the career of the art- could run around with a few dubs in their hands and get rec- TRUST—!t depends on how badly the record company
ists. Unless you have a knowledgeable publisher to service the ords easily. It doesn’t work that way any longer, now you have wants the artist. If it's a marginal type artist, and the record
copyright which might have been established by that record. If to deal with artists who are mostly writing their own material. {Continued on page P-36)
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Nashville Is

m ashville is a city of hundreds of publishers
Ll some the hip pocket variety, but others are
among the largest in the world, and the most
successful.

. Ralph Peer and Fred Rose were certainly
pioneers in the publishing business of coun-
try music. So were Jim Denny and Jack
Stapp. But so are Bob Beckham, Bob Montgomery and oth:
ers. Al Gallico pioneered in his own way.

Peer pioneered country publishing in the 1920's; Rose
brought publishing to Nashville in 1942; Denny and Stapp
gave it impetus in the 1950’s. Gallico regularly commuted to
Nashvitle when few other New Yorkers gave it a passing
thought. Beckham and Montgomery and their counterparts
brought along the new progressive sounds, such as the likes
of Kristofferson and Bobby Goldsboro.

So, in a sense, each is a pioneer. Each contributed heavily to
the growth of Nashville and its music, a city of more than
19,000 recording sessions annually, and to the success of its
writers and artists, or whom there are thousands.

Ralph Peer got it all going with his United Publishing Com-
pany when, in 1927, he produced such artists as Jimmy
Rodgers and the Original Carter Family. Once the recording di-
rector for Victor, Peer later bought out the publishing firms
(including R.S. Peer Co.) and never again desired to return to
the record business. Instead, he wanted to see publishing

By

-grow into big business, and that he did. He saw his own firms

grow into Peer, International (BMI) and Southern Music
(ASCAP), and the overall operation become known as Peer-
Southern.

in the early days, though, Peer had several publishing com-
panies, simply because song pluggers wouldn’t take more
than one song from one firm. So he had such companies as
LaSalle Music, Panther, Pera, Melody Lane, etc.

Peer-Southern today is run by Ralph Peer Jr., the talented
son of the founder, who is vice president. His mother, Mo-
nique, is president of the company.

Roy Horton joined the Peer organization in-1947 as an as-
sistant to Bob Gilimore, and in 1949, Troy Martin was hired to
run the Nashville office. Horton,
along with
his brother,

Vaughn, had

City Of Publisher:

BILL WILLIAMS

1934, and have always been actively involved in the country
scene:

Roy Horton recalls that sheet music, which was so big then,
is making a strong comeback. And he notes that his brother,
Vaughn, was one of the first to recognizé the important role of
the disk jockey. Today, Peer-Southern not only is strong in
country, butleads the world in Latin publishing. It is getting
strongly back into the folio field. Some of its writers over the
years-have included Ted Daffan, Floyd Tillman, Johnny Bond,
Eddie Dean, Lefty Frizzell, Don Gibson, Carl Smith, and
Jimmy Davis.

Peer's was the first “‘outside’” firm to come to Nashville. To-
day the office is run by Brad McCuen, who has a colorful back-
ground in all facets of music.

The name Fred Rose at once inspires memories and the in-
credible story of how publishing really happened to be in
Nashville. This great songwriter, member of the Country Mu-
sic Hall of Fame, founded Acuff-Rose and Milene Music,
turned out some of the world’s all-time standards, discovered
Hank Williams, Don Gibson and scores of others-after having
written for the biggest names in all areas of the business. He
helped develop Molly O'Day, Boudleaux & Felice Bryant, Marty
Robbins, Leon Payne, and an endless list. That list, of course,
includes Gene Autry, John D. Loudermilk, Roy Orbison, etc.

Eventually Fred Rose brought into the business his son,
Wesley, who went on to become national president of NARAS,
and to hold just about every important office and serve on any
board of consegquence in the music field. Publishing, however,
was always his strongest suit, and he proceeded to build
Acuff-Rose into one of the world’s largest, with one of the out-
standing catalogs of all times. Today, with a staff of some 30,
he owns Hickory Records, still keeps close ties with MGM
(which distributes his product), and he produces - most of
his own artists. He is a firm believer in close ties between
publishing and recording. He also is one of the few pub-
lishers who, over the years, has published his own sheet
music, and who continues to do so. He also is constantly
signing artists from other labels to publishing con-
tracts, thus estab-

done some ' — 1

lishing close lines of communication. Rose believes heavily in
promotion, and he has a staff, tripled in the past year and
headed by Joe Lucus, who work furiously on any song which
the company publishes. *'It’s strictly from a publisher’s stand-
point,”’ Lucus explains. “We try to build the song rather than
the artist, for the latter is the function of the record company.
Of course, if its on our own record label, we build the artist.
Either way, the artist is aided.”

Ray Baker, who has just joined the firm, is considered a
strong asset in the business because of his background and
experience. Most other employees have been on the staff for
25 years or more, which says something about the family as-
pect of the organization.

Jim Denny headed the ‘‘Grand Ole Opry,” and he was in
charge of what was calied the “*Artist’s Service Bureau," really
the only legitimate booking operation for country artists in the
early days. In the 1950's, in a breakaway, he formed both a
talent agency, and the Cedarwood Publishing Co. Both were
instant successes. The publishing of music really took off,
with such writers as Mel Tillis, Carl Perkins, and a list so long it
joggles the memory. Standards quickly came out of there, and
the firm continued to grow with a steady flow of hits. Then
Denny’'s untimely death left the company in the hands of his
capable oldest son, J. William Denny, and its growth has never

slowed. Still with the com-

pany, as from the begin-

ning, are Jim’'s
widow, Dolly
Denny, a son,
John (who also
runs JED Rec-
ords), Mary Clare
Rhodes, Curley

b Rhodes, and a
long staff of

| writers.

\ Jack Stapp
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Walter Kane & Son,Inc.

world’s largest distributor of sheet music and folios/built on personal service

‘Attention Retailers’

In this sick economy, you need something to make your cash
register feel better. During this time of recession, consumers
will be turning to home entertainment. Sheet music “is* home

entertainment, it’s cheap, it turns over quickly and there is a
high profit return.
“It’s time to get your ‘sheets’ together.”

INTRODUCING m

WALTER KANE & SON IS SOLE DISTRIBUTOR OF TRIANGLE MUSIC CORPORA-
TION, PUBLISHER OF SUCH FOLIOS AS CARPENTERS “GOLD,” CAT STEVENS “AN-
THOLOGY,” THREE DOG NIGHT “SONGBOOK,”” AND THE MUSIC OF HELEN RED-
DY. WE ARE ALSO PUBLISHERS OF THE FOLLOWING HIT SINGLES: WE'VE ONLY
JUST BEGUN—YESTERDAY ONCE MORE—RAINY DAYS AND MONDAYS—OLD
FASHIONED LOVE SONG—MORNING HAS BROKEN, AND WILL IT GO ROUND IN

CIRCLES.

To find out more about our many varied programs write or call Mr. Ben Busch Collect at:
Walter Kane & Son, 351 W 52 ST., NYC 10019 « 212: 586-4470

There Must be a Better Way'!
THERE IS
Let us Show You How
A Full Line Print
Publishing House
Contact

Ed Cimino or

, SATIN SOUL
LIKE A SUNDAY MORNING

WHAT AM | GONNA DO
WITH YOU

YOU AND YOUR BABY BLUES

... and climbing ug
the HOT 100 chart
Cimine Publications, inc.

1646 New Highway
Farmingdale, N.Y. 11735

(516) 420-0150
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1 hour forr Montreal, le Studic features Lewis Furey and John Lissaue~ for making i~ a smashing
the only custom Tiiad (Tiident] "A” board in Morth America, beginning.
16/24 rack MCI and Studer recorders, For detailed informarion regarding fac lities and rates:-

Le Studiio, Monn Heights, Queb=c, Can. JOR 1HO  (514) 226-2419
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many cases pioneering changes themselves. Names such as
George Pincus, Al Gallico, Fred Ahlert, Bourne Music, Hill &
Range, Howard Richmond, Stanley Mills, Aaron Schroeder
and Shapiro Bernstein are such independents.

Today, as in the 1960’s and early 1970's, writers are pub-
lishers; or artists are writers and publishers, striking out on
their own as they did many years ago. Wall Street's invasion,
more acquisitions by movie companies (United Artists bought
the Big 3 from MGM a few years ago) and the establishment of
publishing companies by film firms (Columbia Pictures
formed Screen-Gems Columbia; Gulf + Western, which also
owns Paramount Pictures, formed Famous Music, all point to
the imporatnce of publishing.

In other cases, record firms own publishing companies.
Capitol Records owns Beechwood; Columbia Records owns
April Music; Chappell Music is part of the Polygram group of
companies which owns MGM Records, and Polydor Records.
Most of the companies also deal in print production.

For these firms tied in with major companies, business life
is more complex than even 20 years ago. Promotion, style,
relationships with artists, technicological progress are in a
constant state of flux and expansion.

Marvin Cane, chief operating officer of Famous Music,
views the change as more in the relationships between artist
and publisher. “'They are on a par with each other. It's more of
a co-op situation. Of course, we still need the writer and vice-
versa. But today’s business has taken on a major difference—
but in methodology only. We not only publish songs and se-
cure copyrights but also pitch the writer to the labels as a
recording artist.”

Another change noted by Cane is that publishing has pe-
come international. “‘Today the American artists are known
throughout the world. They have hits on all the international
charts in English and quite often will do songs in various lan-
guages. Foreign artists, in turn, who can hardly speak English,
record songs phonetically and they become hits here.”

A problem cited by Cane and confirmed by both independ-
ent and conglomerate-tied publishing firms is that the record
industry has been so glamorized that everyone wants to get
into production, ““There are few young people coming up the
publishing ranks. It's now time for us to begin some glam-
orization of our own.”

Smaller publishing firms seem to be losing their administra-
tive initiative and are tieing in with the majors on the business
end, according to one industry observer.

If this is becoming a trend, Norman Weiser, head of Chap-
pell in the U.S,, feels that it doesn't apply to his company. Al-
though the firm handles the administration of Williamson Mu-
sic, E.H. Morris and Intersong, Polygram-affiliated firm, “we
try to keep a balance between the business end and the crea-
tive side.” He says that administration deals have grown gen-
erally in the industry but in the wrong direction. He hoped it
would start creativity eventually between the writer and the
company involved.

Weiser says that methods of dealing with writers have
changed. ““We once worked through an a&r man. Now a writer
is self-contained. Kids are smart enough to hire good lawyers
or business managers with know-how. *The print area, too,
has undergone a series of changes, he says. *'The folio re-
quires modern marketing concepts.”” Weiser sees more em-
phasis on direct marketing through mail-order and television.
(Hansen Publication recently started a large-scale direct-mar-
keting operation on its print books.)

Weiser views computerization as an important publisher-
writer tool. “'It certainly helps the handling of royalties, and
it's a service that the writer considers very valuable.”' He says
that Chappell will continue to be a strong copyright supplier
and envisions the international market as becoming stronger.
Cable TV and other new forms .of communication will open
still additional areas of income for writers and publishers, he
says. Weiser feels that the invasion by conglomerates has
been stalled. ‘‘There aren’t many more good strong catalogs
that can be acquired.” Chappell, he says, is developing writers
from within while being very selective regarding outside cata-
logs.

The problem at this point, and one also expressed by Cane,
was the shortage of good management people. ‘“The man-
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power pool is limited. You can’t put 40 years of experience
into a 20-year-old,”” Weiser said.

Herman Steiger, head of the Big 3's print division, began
his career many years ago, starting as a salesman for Robbins
and moved up the ranks. ‘“Songbooks are sold today for lon-
gevity. They're attractively designed, merchandised and ad-
vertised and considered for worldwide appeal,” he says.

Books now average in price from $4.95 to $14.95 and con-
tain from 25 to 1,000 songs, certainly a departure from the
old days."” Steiger cites the importance of the school market
and says thet there are some 800,000 pupils enrolied in music
activities. In the "“old days'' as well as today sheet music sales
depended on the amateur musician, he says. There are
31,500,000 amateur musicians in America today, he claims.
Some 15 million play piano and sever million paly guitar, Stei-
ger says. One person in every three homes is an amateur and
plays a musical instrument.

With more and more publishers using trade advertise-
ments, mailing and brochures, according to Jay Leipzig, head
of The Music Agency, the catalogs are being strengthened al-
most across the board, much beyond the conventional music
trade efforts of publishers of years gone by.

Other innovations are being employed, Leipzig says, pre-
mium packaging, the utilization of particular copyrights in in-
dependent film productions and show revivals are examples.

The publisher continues to introduce new and different
methodologies, stimulating and shaping through new ways
and means as creator and merchandiser in an environment of
constant change and challenge.

All in all he is what he has always been. The external opti-
mist. How else to explain him.

The Role of NMPA

® Continued from page P-4

A special concern with matters of piracy has even led to
more than a measure of cooperation with the RIAA, which in
other areas, such as rates for mechanical licensing, is a some-
time antagonist.

NMPA's struggle against piracy in the broad sense is no re-
cent situation. In the 1930s it waged an effective campaign
against the prevalence of unauthorized song sheets carrying
lyrics. Stamping out fake books for performing bands occu-
pied much of its attention in the 1960s.

While both of these evils only rarely rear up today, recurring
attempts to capitalize without authorization on the rights of
publishers and their writers do crop up. The most dramatic in
recent years has been the proliferation of tape piracy. On first
glance it would seem that manufacturers and merchants of
recorded product are the only ones that suffer from the prac-
tice. Especially so if the pirates are willing to pay statutory me-
chanical license fees.

But publishers took a different view. Collections could not
be policed. But a more important consideration was at stake.
If unauthorized duplicators could operate with impunity,
record company incentive to record and promote new mate-
rial would be seriously diminished, and the whole industry
would suffer.

The NMPA has estimated that publishers have laid out
more than $1 million in the last five years to combat piracy,
and the results have been spectacular. Cases brought by pub-
lishers against pirates, notably in the 3rd, 9th and 10th fed-
eral court jurisdictions, have only recently established in the
highest courts that pirates may no longer claim legal shelter
under the “‘similar use’’ phraseology of the mechanical licens-
ing provision of the Copyright Act.

As a result, the Justice Department only last month in-
structed its field force and the FBI that pirates of pre-1972
recordings containing copyrighted music are now vulnerable
to direct government arrest and prosecution.

While record manufacturers and the RIAA collaborated in

this facet of the overall fight against tape piracy, it was the pe-

culiar legal base that publishers enjoy under the Copyright Act
that permitted this precedent-setting campaign.

But as technology advances, so the possibility of new types
of infringements increase. Of current concern is the contro-
versy over school and library duplication of printed music via
xerography, where the NMPA works closely with other inter-
ested parties, among them the Music Publishers Assn. of the
U.S., the trade body of standard and educational firms.

The battle here, and in other areas opened up by tech-
nological advances, has been largely fought in the decades-
long struggle for general revision of the Copyright Act. Organi-
zationally, the performing rights groups are as concerned,
and each attacks the problems with similar vigor in what is
viewed as a common effort to defend the equity of copyright
owners,

On seemingly more mundane, but important bread-and-
butter matters, NMPA is active in pleading the case of music
publishing before congressional and government agencies. It
has been a successful participant in drives for reduced postal
rates for music, and for certain types of tax exemption.

The expected commercial introduction of home video de-
vices and on a more global scale the development of satellite
transmission will open up new areas for contention whose im-
plications can only be speculated upon at this time.

The fundamental constant in the publishing industry re-
mains the song. Its nurture and proper use, with equitable re-
turn to the creator and promoter, remains the long-term prov-
ince of NMPA,
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‘My Melody of Love’

By NAT FREEDLAND

Stanley Mills, whose Galahad Music (BMI) struck it big in
1974 with the Bobby Vinton hit *“My Melody of Love,” says
that the main skill needed to operate a successful one-man
publishing firm is *'getting blood from a stone.”

The son of Mills Music founder Jack Mills, Stanley's 18
years of experience with both Mills and Irwin Marks Music
stood him in good stead when he went on his own six years
ago. His ASCAP house is September Music.

“A small firm simply can’t compete with the majors for es-
tablished writer-singers and groups,” says Mills. *‘l do a lot of
business back and forth with overseas and U.S. rights. It's
necessary to invest in regular travel, MIDEM every year, Los
Angeles and Nashville every three months.”

Mills makes deals for individual songs, not entire catalogs.
He also feels it is essential to invest in independent promotion
in order to fully work all records on his copyrights.

Prior to “My Melody Of Love,” September/Galahad’s most
lucrative titles were ‘‘Masterpiece,’” the instrumental theme
from Public Television Network's ‘‘Masterpiece Theater”
series; ‘‘Concerto For Knife, Fork, Spoon & Soup Ladle,” also
an instrumental and *‘Pink Summer,” originally a little-known
Ed Ames-Marilyn May duet on RCA.

“} learned a successful approach on ‘Masterpiece’ and it
worked with these other two,'" says Mills. *‘The point is that
there's a lot of money in educational sheet music, charts for
concert bands, orchestras and choruses at schools. ‘Pink
Summer’ has done 100,000 units of high school chorus
pieces distributed by Shawnee Press, the Fred Waring sheet
music organization.”

Another lucrative area is overseas licensing and TV theme
performance. ‘‘Concerto,” as recorded on Ranwood by
Charles Randolph Grean, has been a television theme in Aus:
tralia and a hit single in Belgium.

Even on overseas licensing, Mills does not sub-publish his
entire catalog with local offices. He believes he has a better
chance at getting foreign recordings with songs placed indi-
vidually.

However, he does work with new writer-artists and currently
publishes Tony Gregory of Chess Records and Paul Evans on
Mercury.

*Melody Of Love’’ was an MOR hit from Germany. Bobby
Vinton was among the artists to whom Mills sent the demo
with some English lyrics. Vinton's response was that he pre-
ferred to write his own lyrics and had some ideas about doing
part of the song in Polish. The rest is chart history and Miils
will be raking in the royalties for years to come.

o Vet Publishers Pursue Strong Co

Publishing people—Screen Gems-Columbia Publications’ staf-
fers meet at huge new Florida facility (seated from left) Jerry
Brown, finance; Frank Hackinson, vice president/general
manager; Richard Bradley, music (second row) Jim Tomiin-
son, sheet music warehouse; Pepper Oxley, creative produc-
tion; Florence Freiberger, accounts receivable; Shirley Butzer,
art; Marcella and Edgar Cohen, engraving (back) Bill Gar-
lough, print shop; Ray Paul, production; Mike Wilkerson, sales;
Bill Radics, advertising. Below left: Chelle Getz engraves a
sheet of music while at right Victor Kahn selects a type style.

victions

By CLAUDE HALL

He calls it “'casting’” . . . from the old biblical term about
casting your bread on the waters. But, actually Al Gallico does
much more than that in his constant search for new song-
writers. “‘If I've got any forte, it’s that I’'ve had a knack for find-
ing people. | honestly like to find undeveloped talent. Going
after a star isimpossible . . . it’s best to make your own stars.
And God gave me good ears, thank God!"”

His casting began shortly after he started Gallico Music 12
years ago last March. Prior to that, he’d been general man-
ager of Shapiro Bernstein Music for 13 years and before that
manager of Leeds Music. It was at Leeds that he started in the
music business about 38 years ago at $8 a week and admits
that he didn't get paid at all for the first year and a half; *my
mother used to give me 35 cents a day.”

Gallico, of course, has been closely associated with Nash-
ville as a music publisher even though he's a New Yorker.
““I've been going to Nashville for 27 or 28 years. Always loved
country music. In fact, | was in on the first U.S. recording ses-
sion done by Hank Snow. It was in Chicago, not Nashville. |
was traveling around with the late Steve Sholes of RCA Rec-
ords, plugging my songs."”

Two of his very dear friends in those days—he claims put
him into the country music business—were Sholes and the
tate Paul Cohen. And because of their urging, he remembers
helping stack Coke boxes so Brenda Lee could reach the mike
on her first recording session . . . he was always around.

When he started his own music business, someone recom-
mended Merle Kilgore and Gallico hired him. Then, Lillian
Evans *‘kept bugging me about her son-in-law, a mixer for
Sam Phillips making $75 a week in his Nashville operation. Fi-
nally, | went out to the studio one night and Billy Sherrill
played every instrument on the session, yet he was the engi-
neer, and the mixer. He was a genius, just like Lillian
claimed.”” Gallico signed him up for $100 a week as a writer
and helped him get a job with the new country division that
Epic Records was starting up.

It should be noted at this point that the $100 a week repre-
sents more ““casting,’’ as it's an advance against royalties. To-
day, Gallico has usually about 10 songwriters working on this
same basis—$100 a week against royalties. ““It's expensive,
but | haven’t missed yet. Most of them are earning their keep
.. .in fact, it's now at the stage where they call up and ask for
$8,000 or $10,000 in advances . . . and | give it to them. Be-
cause, to tell the truth all of the 10 are earning their keep buta
couple and they’ll be past the breakeven point in a couple of
years." (Continued on page P-43)
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he influence of contemporary music in religion
starting long before “Jesus Christ, Superstar” but
propelled along with all that is happening in rock
and folk adaptions in religious music is having a
long-range effect for publishers.

Not only is there exciting growth within the organized reli-
gious movement, but various organizations are spurring this
increase with associations and workshops—i.e., spreading the
word.

From one standpoint, expansion within existing religious
structure is itself a phenomenal potential, Catmichael and
others note. “‘| would say there are 300,000 Protestant
churches in America and 80 percent of Lexicon’s business is
with 20 percent of these. Just look at the growth potentiat
that exists in the churches that are expanding.

“In many cases, smaller churches have no budget for
music, perhaps not even a choir, not even a choir direc-
tor if they have a choir—but there is the potential for

AirPresbyterian church up on Mulholland didn’t have a choir.”

Growth is occurring all over the world too. **Our sales are up
80 percent in the U.K.,” Carmichael claims.

One of the greatest areas of religious publishing growth is
children’s music, says Carmichael. ‘I can remember when |
was put down for coming up with rock and folk compositions.
In fact, the idea when forming Lexicon Music years ago was
that it should be a separate division from Word, which at that
time was not into that much of a contemporary sound.”

Religious Publishing Flourshmg With COntemporary Emphams

One example is the Gospel Music Workshop of America,
which grows steadily and moves its annual national conven-
tion from city to city (this year New York City). In yet another
direction, Lexicon Music, Inc., Woodland Hills, Calif., held 65
workshops in 35 U.S. cities involving from 200-500 choir di-
rectors sometimes from a single city, sometimes from an en-
tire state. A major aim of these workshop programsis to stim-
ulate new use of religious music, says Ralph Carmichael, head

* of Lexicon, a division of Word Music and now affiliated with

ABC.

If anymore evidence of steady growth in religious publish-
ing need be given just one company epitomizes it—Zondervan
Corp., which recently acquired the Stamps-Baxter Music oper-
ation in Dallas, adding to an already impressive involvement
in religious publishing.

From a beginning 44-years ago with first a book depot, then
astore and then a publishing house in 1933, Zondervan Corp.
now has over eight divisions, among them, Singspiration Mu-
sic with several thousand sa-
cred music titles. There is
also Singcord Recordings
with children’s and popular
traditional sacred recordings.

Then there is Something To Sing About, a
division that unifies the printed and recorded
divisions.

Zondervan is a company carrying through decades of de-
voted leadership first with the brothers P. J. “Pat’" and B. D.
“Bernie' Zondervan and their uncie William B. Eardman. Fol-
lowing the death in 1966 of Bernard Zondervan, Sr. and four
years hence the death of his son Bernie Jr., the company
leadership was assumed by the then treasurer and now cur-
rent president Peter Kadder, Jr.

Expansion is much in evidence at firms such as Lillenas
Publishing, Zondervan and others.
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Ralph Carmichael, religious composer (left)
and a scene from an Oral Roberts production
with Pat Boone and the World Action Singers.
Carmichael works with Oral Roberts music

productions.

growth. | can remember when the
First. Baptist Church of Van Nuys
was in a blockhouse that’s now just
a gym. | can remember when the Bel

Religious music publishing is char-
acterized by the manner in which it
evolves from one form to the next.
For example, Lexicon publishes basi-
cally three types of music. First, there
are compilations, which may range
from a collection of music selling up
to $2.95 to a complete musical.
“He’s Everything to Me,”” which in
three printings, has sold in total over
a million copies. The series actually is
titled: ““He's Everything to Me Plus
53, then **. .. Plus 103" and then

. Plus 153"—adding more titles
each time. The books are pocketsize
too. Next, octavos are produced for
choirs. Finally, as a song builds, it be-
comes available in sheet music. Over-
all, everything that Lexicon does is re-
corded, because Carmichael says the
recording is crucial in promoting reli-
gious copyrights.

Religious copyrights break down
into broad areas and sub-areas. The
first categorization could be termed
“believer’” vs ‘‘un-church,” to use
current vernacular. The music for
the believer is written for use in
the church and may have cliches
and is intended to create an atmos-
phere. It is hymns, it is anthems.
An example Carmichael uses, is, *'Because He Lives.”

The music for “*un-church’ is written deliberately to convey
amessage. It will stay away from cliches. It will likely take on a
(Continued on page P-42)
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GENERAL MUSIC PUBLISHING
COMPANY, INC.

GREAT SONGS!

from

GEORGE COR
DOUGLASS CROSS

(1920-1975)

who wrote the HIT the whole world (East and West) sings—

“i LEFT MY HEART
IN SAN FRANCISCO”’

AND | THOUGHT | KNEW YOU ... CARRY ME BACK
TO OLD MANHATTAN (with Peter Windsor) . . . DARK
BLUE HEART (with Peter Windsor) . . . HE'S THE END
... ’LL ALWAYS BE EARLY (with Peter Windsor) . .«

1 PLL TELL HIM TOMORROW . . . IVORY TOWER . ..

LAND-LOCKED . .. LIFE’S A HOLIDAY . .. LITTLE

SAILBOAT ... MOSTMEN...PEACEOF MIND. .. |

PITY THE MAN . . . (THE) SIGNS OF LOVE .. . (THE)
TOWN'’S A CHRISTMAS TREE . . . WARM TONIGHT
.-« WILL1 ALWAYS BE YOUR LOVE . . . YOU WILL
WEAR VELVET. ..

These songs cry out for performance by ADULT per-
formers for ADULT audiences—Songs with grand melo-
dies—with lyrics that convey a dramatic meaning—Songs
that can be remembered once they are heard—Songs
that are quintessentially musical from the masterful
compositorial pen of GEORGE CORY.

We will send any or all of the above to responsible ARTISTS or
] jzed ives. Address:
their authorized representatives. ress. P AUL K APP,

President
GENERAL MUSIC PUBLISHING CO., INC.
P.0. Box 267—Hastings-on-Hudson, N.Y. 10706

The Computer Age
® Continued from page P-6

may beé paying ASCAP in annual fees), and type of commu-
nity, metropolitan, non-metropolitan, rural, etc.

ASCAP is also using logs whenever feasible—~mainly when
they feel that their reliability is unquestionable, They (the
logs) are seen as a way of cutting cost and adding to the size

of the dollar pie for members to share, Meanwhile, monitoring:

remains the key to ASCAP performance regulation.

SESAC, the second oldest performing rights society, having
been formed by Paul Heinecke in 1931, uses a different set of
rules for its performance payout determination. According to
Al Ciancimino, house counsel, SESAC's overall distribution
system is based on six points.

1. availability of catalog; 2. growth of catalog; 3. diversity of
catalog; 4. senority; 5. perfarmances factors (using a con-
sensus of the three trade charts as.an indicator); and 6. over-
all commercial value of any given SESAC work.

SESAC, which is privately owned, has some 145 direct
writer affiliates under its wing and represents some 325 pub-
lisher catalogs. In all over 126,000 song titles are under the
company’s umbrella.

While SESAC monitors radio to a degree, as well as uses
logs, a prime consideration in making performance payment
is.the use of the three industry trade charts, Billboard, Cash
Box and Record World.

A high average consensus of the three determines how
much a SESAC writer/publisher will be paid. For exampile, if a
song attains an average of a # 100 position on the pop charts
at least $2,000 in performance monies can be expected by
the SESAC writer/publisher. A #1 pop position translates
into some $30,000 for the writer and publisher. Country and
r&b charts diffet in payout rates, and carry a $1,000 ( # 100)
and a $20,000 (# 1) payout.

Between the high and low end of the charts, positions are
rated accordingly for payouts.

A SESAC work on the charts for at least 16 weeks also quali-
fies for a bonus of 25 percent of monies already paid, based
on chart positioning.

Whether a song makes the charts or not, SESAC signees are
always given $300 in release money. Half for the writer and
half for the publisher.

While the charts play artimportant role in SESAC’s determi-
nation of performances, the firm does not rely.on them solely.
There are also nine full-time field managers who regularly visit
broadcasters, as well as monitor them. Licensees are con-

SONGS YOU'VE BEEN LOOKING FOR BY GLADYS SHELLEY.

HARD TO FIND, UP TO DATE, INCLUDING
“HOW DID HE LOOK?” *
“HE WILL CALL AGRIN"

LOWN TOWN”’

40 Gladys Shelley Songs

£ Far Piceng And Vosie = alve Guntar)

Inciuding:
How Did He Look ?
Clown Town
He Will Cali Again
(¥ Wil Fali Again)
Sing Mz 4 Tune
Otiver Twist
Christimas is Christmas .
(Al Over The World)
H You Don’t Know Your 8ible
{You Haven't Got A Prayer)
Get Back To Love &gain
Bring On The Music
The Show's On Mz Tonight

stantly checked and updated by office personnel in New York
and Nashville, and extensive files.are maintained on copyright
ownerships.

As the youngest of the-Societies is BMI, having been formed
in the mid-40's. BMI is by no means behind the times.

With some 40,000 writer/publisher signees under its fold,
the society boosts an extensive computer operation (as does
ASCAP) geared to rapid transfer of information and data stor-
age.

The monitoring/logging situation at BMI, as compared with
ASCAP, is basically reversed. True, BMI monitors, but the
main emphasis is placed on tabulating logging sheets from;
broadcast networks and local radio and television operations
across the country.

BMI's sample encompasses some 300 radio stations each
month, with a rotation of stations covered assuring that al-
most every one of the 7,000 radio stations in the U.S. will be
covered within a 14-17-month period.

Logs are checked and rechecked by home office personnel
and pertinent performance data is fed directly onto computer
disks by key-to-disk operators working 17 individual consoles.

A main computer, containing information on some
850,000 titles is also in use. BMI staffers desiring writer and/
or publisher credits, date of copyright, catalog listings, etc.,
only flave to punch up on one of the 26 scopes in the New York
office and the information is instantly pictured on the screen.

The computer is useful in other areas too, as just last quar-
ter it printed out some 10,000 checks for BMI members.
BMI's payout figures for 1974 totalled some $41.8 million.

Whether it's ASCAP, BMI or SESAC (executives at each
society will tell you that they feel that their way is the best for
the respective members), the name of the game is computers
(and it has been for almost two decades). Their ability to di-
gest enormous amounts of infarmation and have it at a fin-
ger-tip’s notice, is invaluable for paying writers/publishers
promptly and with as much accuracy as humanly possible.

Copyright Scene
® Continued from page P-10

category as fuel and food—but they are consumer items with
a large youth market. The effect of legislation on prices to
youth will come up at floor voting time.

So far, music publishing has made substantial gains in con-
gressional action. Interim antipiracy amendments have in-
cluded a clause to free them from the old *‘treble damage”
limits, tied to the 2-cent mechanical rate in the 1909 faw. The.
2-cent mechanical rate ceiling itself has been raised to 3
cents, and could be adjusted upward if the duplicate revision
bills in Senate and House (S. 22 and H.R. 2223) succeed in
establishing the Copyright Royalty Tribunal.

The new antipiracy law giving copyright protection to
recordings made on or after Feb. 15, 1972, also helps com:
posers and publishers. If Sen. Hugh Scott fails to restore the
record performance royalty, music owners will get the com-
piete jukebox performance fee, with no takeout for record
play, and no competition for broadcaster music use fees.

One added expense for the whole music industry will be the
higher registration, renewal and other fees they will have to
pay the U.S. Copyright Office. A bill to raise the fees will be the
first order of business in the Senate Copyrights Subcom-
mittee.
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Whatever became of
General Music Publishing Co., Inc.

who published

| LEFT MY HEART IN SAN FRANCISCO,
DOMINIQUE (and the Songs of “The Singing Nun'")

and that great collection of Children’s Songs, including
THE LITTLE WHITE DUCK, THE “TUBBY THE
TUBA” SONG,JACKSON SCOTT, THE ASTRO-
NAUT, YOU AND | ARE “WE’—

and that great collection of novelties, including

I'M MY OWN GRANDPAW, HIAWATHA’S MIT-
TENS, OH, YOU SWEET ONE, MATILDA!—
and Dick Hyman’s

SONGS FROM THE PLAYS OF SHAKESPEARE—

and that great collection of gospel and spiritual materials
distilled out of the gold of the BLACK heritage of THE DELTA
RHYTHM BOYS, THE JUBALAIRES, THE DEWDROPPERS,
JOHN SELLERS and other BLACK artists managed for
many years by PAUL KAPP—

and that great collection of “GRASS ROOTS” songs, in-
cludingm

HI-RO-JERUM, GIVE ME YOURHAND, RAILROAD, STEAM-
BOAT, RIVER AND CANAL, STEWBALL—

and that great collection of “sacred” material, including—
GET TOGETHER WITH THE LORD, GOD’S WONDERFUL
WAY, JUST WHISPER, THE BIBLE TOLD ME SO—

AND GOODNESS KNOWS WHAT ELSE?

If you'd like to know more about our repertoire, what we
have for you in almost any category of popular or SERIOUS
music, call or write:

PAUL KAPP, President

GENERAL MUSIC PUBLISHING CO., INC.
P.O. Box 267, Hastings-on-Hudson, N.Y. 10706

Indie Publisher

® Continued from page P-12

“That was regarded as super successful,” Goldsen says.
“Leeds had a lot of hits but most of them were jazz instrumen-
tals and boogie-woogie novelties. ‘Jim’ was a legit ballad that
topped the old Lucky Strike Hit Parade and netted 30 or 40
different records.”

About 18 months after Capitol Records was founded by
Johnny Mercer, Glenn E. Wallichs and George ‘‘Buddy’” De-
Sylva in Hollywood, Wallichs sat down with Goldsen in New
York and persuaded him to set up an ASCAP and a BMI firm
and run them for Capitol.

“That’s how Capitol Songs came about,”” Goldsen declares.
“And that led to Ardmore (ASCAP) and Beechwood Music
(BMI) a little later. But when Capitol went public in 1948
things got rough from my end in New York. Capitol forced me
to become an administrator, taking time away from the busi-
ness of publishing music. They even had me guiding the ca-
reer of one of their kiddie artists, Bozo the Clown. It was too
much. We made a deal. | got to keep a lot of the songs we had
collectively acquired-and started my own Criterion firm. Capi-
tol brought in others to operate Ardmore and Beechwood. We
have both prospered in the 25 years that have followed."”

Goldsen, his wife, Bo and two daughters then moved to
Southern California, and on an Hawaiian vacation the family
pondered why there were so few good Hawaiian standards.

"It seemed like ‘Sweet Leilani’ and ‘Blue Hawaii' were
played continuously,” he reminisces. *‘! contacted Eddie
Lund, a composer in Tahiti, and through Bill Miller at Capitol |
met and made a publishing deal with Webley Edwards in
Honolulu. Suddenly | was up to my butt in songs, songs that
were new and different, all melodic and simple and yet
artistic.”’

Edwards announced and produced the highly-rated
“Hawaii Calls" radio series which was aired by hundreds of ra-
dio stations. The Goldsen copyrights flourished. Edwards also
made more than 30 albums of Polynesian music under
Miller's guidance for Capitol; a preponderant number of those
songs were Edwards-Goldsen properties.

As the years slipped by and rock took over internationally,
Goldsen modulated into the new *'kid"" music. He signed asan
exclusive writer Lee Hazlewood, paying the unknown cleffer
$12,500, then $15,000 and, in the third year, $20,000 as an
advance against royalties.

*‘For a while none of Lee’s things happened,’’ says Goldsen.
“But then came ‘These Boots Are Made For Walking' which
Nancy Sinatra did so well on Reprise. That did it. Fourteen
straight hits came out of Hazlewood and he still is turning out
first rate tunes, but now he has his own publishing company
which | administer.

O

AL GALLICO

A Wonderful Friend and
The Greatest Music Publisher Ever

Norro Wilson ,

_f‘i,

““We have another contemporary rock combo, five men and
a girl, who call themselves Honk and record for Epic. They're
going to be big. My son Bo is working closely with another
bright new talent—Jamie Browning. He's on RCA. Bo also is
grooming and will soon have a record deal for a San Francisco
band known as Symphony. And there’s Don ‘Whaley, who
used to be with Honk. All these are creative young persons
with big futures.”

Goldsen’s studios below his office on Hollywood's Selma
Ave. are known as Remote Recording Facilities and are used
by several labels as well as producers of radio jingles. He
recently sold out his New York office to John Denver and his
manager Milt Okun, who renamed it Cherry Lane Music Pub-
lishing Co., Inc. It's a fast-growing sales agency which repre-

~ sents many other publishers in the marketing of sheets and

folios.

“We now have contracts all over the globe for our songs,”
says Goldsen, anxious to drive off to his Encino tennis court,
“in the U.K., Japan, Mexico, Australia, France and in various
countries of South America. Instruction books on music,
folios, are becoming more and more lucrative. More Ameri-
cans are playing musical instruments now than at any time in
the nation’s 199-year history. There’s an appetite for popular
music that is insatiable and | believe it will continue to expand.
Being a publisher is more than just a job—I find it stimulating.
It's competitive. It's fun.”

That's a “little guy" in the publishing business talking. A
little guy with a tennis racquet and a catalog of songs which
brought him $1 million in sales last year.

Only in America. . . . ..

Nashville’s Scene

® Continued from page P-22

WSM at that time, and he also did a breakaway, after having
established network shows, accelerated the growth of the -
“Opry,” and brought to Nashville some of its greatest talents.
He formed a small publishing company called Tree which,
again, has grown astronomically. With the late Joyce Bush
(who had been his secretary at WSM), and Buddy Killen, who
had been a bass-playing sideman, they built Tree into one of
the world's largest. It has acquired many other catalogs, and
administers still more. With one of the largest staffs of writers
in the business, Tree also has its ties with Dial Records, and
Killen owns his own sound studio.

Al Gallico, the New Yorker who found country music long
before many of the people of Nashville were aware of it, also
pioneered from the early days, and set up his publishing office
(in which he spends about half of his year) in Nashville under
the guidance of its leading writers. it is a fact of life that these
also are among the leading producers, and it has been a con-
tinued success story over the years with his various publishing
companies.

There are, as noted, too many to mention all of them. But
the latter-day pioneers have to include the likes of Bob Mont-
gomery and Bobby Goldsboro who, through their publishing,
have brought modern sounds and a trace of the non-country
to Nashville. Their concentration has been more on quality
than quantity, and with a writer on the staff such as Kenny
O'Dell (*‘Behind Closed Doors,"’) there is an abundance of it.
Kenny now owns a small percentage of the firm. They also
have Bobby Springfield, O'Dell's protege, who is coming into
his own as a writer, and Nick Van Maarth, who is starting to hit
big. Others who write for the company, though are not on
staff, include Steve Sperry, and Mike Settle. There also is a
production company (Crickett), and Montgomery does a great
amount of production as well as the running of the publishing
firm. “I'm always looking for new writers, but 'm not just
picking up a lot of songs for the purpose of having songs on
the shelves. We'd rather take a writer, work with him, develop
him. A writer needs personal attention.”

Montgomery, a native of Lubbock, Tex., wrote such songs
as “Misty Blue'” and “Two of a Kind."" Today he considers
himself a ‘‘progressive publisher,” out of the mold of the
mainstream of Nashville.

Also in that category is Oklahoma-born Bob Beckham, who
likely is best known for his catalog of Kris Kristofferson songs,
but who has a great many other things going for him. In fact,
his list of writers would shake any producer. Add to Kristoffer-
son the names of Billy Swan, Larry Gatlin, Dennis Fritts, Tony
Joe White, Dennis Linde, Rod Galbraith, Bob Morrison, Don
Devaney, Alan Rush, Randy Cullers, Larry John Wilson, Shane
Keester, Alice Keester, Michael Bacon, Arthur Alexander,
Jerry McGee, Steve Runkles and Benny Whitehead, and the
picture comes through.

That's pioneering progressively.




FIRE (Single and Album)

Written by THE OHIO PLAYERS
(Ohio Plzvers Music/Unichappell Music;
Recorded by The Ohio Players on Mzrcury Records

KUNG FU FIGHTING

Written by CARL DOUGLAS

Recorded by Carl Douglas on 20th Century Records
MY THANG

Written by JAMES BROWN
(Belinda Music/Dynatone Publishing)
Recorded by James Brown on Polydor Records

PAP4& DON'T TAKE NO MESS
Written by JAMES BROWN, FRED WESLEY,

JOHN STARKS & CHARLES BOBBIT
(Belinda Music/Dynatone Publishing)
Recorded by James Brown on Polydor Records

PAYBACK

Writter by JAMES BROWN, FRED WESLEY &
JOHM STARKS (Beiinda Music/Dynatone Publishing)
Recorded by James Brown on Polydor Records
SHE'S GONE

Written by DARYL HALL & JO-IN OATES
Recorded by Tavares on Capitol Records

SKIN TIGHT

Written by THE OHIO PLAYERS
(Ohio Plzyers Music/Unichappell Music)
Recorded by The Ohio Players on Mercury Records

SWEET MAGNOLIA BLOSSOM

Written by RORY BOURKE & GAYLE BARNHILL
Recorded by Billy “Crash” Craddock on ABC Records

YOU’RE A PART OF ME | CAN’T SEE WHAT YOU SEE IN ME

-~ Written by KIM CARNES ‘t Written by GLENN DCRSEY
(Brown Shoes/ Zhappe!l Music) (Landy Music/Unichappell Mcsic)
Recorded by Susan Jacks on Mercury Records Recorded by The Jonesas on Mercury Records

REALITY

Written by JAMES BROWN,
FRED & G=RTIE WESLEY JANUARY JONES

(Belinda MusrDynatone Publishing) " Written by RORY BOURKE
Recorded by James Brown on Polydor Records Recorded by Johnny Carv=ar on ABC Records

WeTe not just bragging when wesay we're #1.
-We're stating a fact. Look at the charts. In 1974-1975,
Chappell Music and its affiliazes published one contemporary
hit after another. Everything from Rock to MOR, to R & B to Country.
A quick look at just afew of our hits and you'll see what wemean.
If someone is singing or playing a #1 song, we probably had
| - something to do with.it. The bullets dont lie!
i : chappell music company/unichappell G PR e

810 Seventh Avenue, New York, New York 10019 CCMPANY
1512 Hawkins St., Nashville, Tenn. » 6255 Suncet Bivd., Hollywood, Calif.
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GENERAL MUSIC PUBLISHING
COMPANY, INC.*

Progress Report

Since “I LEFT MY HEART IN SAN FRANCISCO”
and “THE SINGING NUN (“Dominique” and

| fifteen other great songs) GENERAL MUSIC has

become one of the leading publishers of SERIOUS
music in the Western Hemisphere. Our repertoire
now numbers around 850 published works, with
another 30 in progress—works in many categories:
choral, chamber, solo instrument, vocal works, a
large number of symphonic works and concerti, the
entire repertoire ranging from the traditional (neo-
classical) to the so-called ‘‘avant garde.”

GEMNERAL MUSIC now boasts a repertoire of
FIFTY beautifully produced LP albums of works of
its composers and works which it controls under the
label of SERENUS RECORDED EDITIONS. More
“Recorded Editions’ in preparation.

The above does not mean that GENERAL MUSIC
has left the field of popular music. it does mean that
GENERAL MUSIC is seeking popular material that
has long-term possibilities, popular works that edify
the intelligent, those looking for something more
than the quick charge of emotional inflammation,
works that contribute to social well-being. We are
not interested in exciting the pubescent.

GENERAL MUSIC must thank its collaborators in
Europe who have contributed so much to its procs;-
ress: Intersong Primavera, S.A., Brussels; ARTIS-
JUS, Budapest; PANTON and SUPRAPHON,
Prague; its numerous composers in Europe. And
GENERAL MUSIC must point with pride to its great
assembly of contemporary composers in America,
either native or those who have made America their
home. All these pointedly indicate that GENERAL
MUSIC PUBLISHING CO., INC. is the music pub-
lisher FOR, OF AND WITH THE FUTURE!

*And its sister (BMI) company—JOSHUA CORPORATYION

Changing Business

® Continued from page P-20

company has a representative of a publishing company and
they feel that they are going to hedge their bet because
they're really not quite sure it's non negotiable, they must
have it to protect their investment in releasing the artist.
However, if they feel very strongly about the artist going in,
they will not insist on publishing, and that's one way that an
artist or an artist’'s manager is going to know where the con-
fidence of the record company is.

SILVERS—It doesn’t matter, it's the attitude of the man-
agement of the company.

BILLBOARD—Which publishing stands the better chance of
exploiting a copyright—the in-house label-owned publisher, or
the independent publisher with no label ties?

TRUST—It depends on which record company or which
record label with a publishing tie exists. There are a few good
label publishers, relatively few. Most of them are merely divi-
sions that serve to either off-set the mechanical rate by get-
ting a piece of the publishing, or an off-shoot of either busi-
ness affairs in a&r so they can crawl in for a piece of the
action. There are a few good record company publishers. But
in most of those cases, they were publishing companies be-
fore the record companies bought them. However, as a rule,
you're better off having a reputable publishing company rep-
resent the publishing side in association with the label.

BILLBOARD—What has been the impact of efforts to revise
copyright laws as far as you are concerned? Do you see the
copyright owner more protected than ever, or less?

SILVERS—The efforts have been very successful in the last,
two years. All of us are looking forward to new copyright legis-
lation this year or in 1976.

TRUST—In the past several years there has been a very
strong impact, and | believe what is working in a positive way
toward revision is the present inflation, because now you have
something which is very valid to point at, the 20 percent in-
crease in the cost of living in the past year. People can now
visually see this and relate this to a 10 cent rate brand of the
publishing industry of 1909. | think that because of this infla-
tion, it is now very poignant, and | think that the publishing
industry for the first time in about 60 years is really in a strong
position.

SILVERS—I| see the songwriter protected by having copy-
rights for a longer period of time, and having a greater me-
chanical rate. It's just drawing us more in line with the more

O,

North American Music Industries
announces the birth of
Sona Music—New York Times Music Corp.

We Proudly Present
The Following Composers

Guy Thomas

Tony

regos

Carl & John Bellante
CIliff Nivison

Billy Jay Hood

NAMI. Manor Qak # 2, 1910 Cochran Road, Pittsburgh, Pa. 15220.

sophisticated and developed countries, in terms of copy-
rights. And it's about time that we caught up.

BILLBOARD—What are the ramifications of world publish-
ing rights/licensing in view of USSR final cooperation and
general one-world concept?

TRUST—It's too early to say. The market is opening in Rus-
sia, but the amount of money is going to be very minimal.

SILVERS—No one really knows, we hope to be able to go to
Russia with an unpublished work.

BILLBOARD—In what ways are copyright exploitation
changing?

TRUST—I think the major change now is the effort to serv-
ice the artist with written copyright with other artists, and the
tremendous development of the educational music field.

SILVERS—Exploitation, the same theories apply of seeing
producers and artists with songs that you feel are important.
However, in exploitation, the methods haven't changed, it's
just that the market is more limited. You have to use a little
more songsense, and a little more record sophistication in
terms of taking a song to an artist knowing the direction that
his career is taking, not just bringing him a hit song that couid
be a hit for anybody. Other exploitation is where many pub-
lishers used to do a great deal of record promotion. | have
found that aiding record companies in record promotion and
spending dollars to do that, is not good business judgment for
a publishing company, because a publishing company makes
royalties in Y2 cents and pennies, while a record company
makes profits in dollars. It just doesn’t equate.

BILLBOARD—What impact has computerization on track-
ing successes of songs?

SILVERS—Computerization has not made any inroads into
successes of songs. The inroads that are going to be impor-
tant for the future, are computerized logging of performances
for both ASCAP and BMI. As it is now, both societies have
come to the conclusion that it’s much too expensive to set up
tracking sales. »

BILLBOARD—What are some new marketing/exploitation
opportunities?

SILVERS—The marketing of song books is changing quite a
bit. We hope to change the distribution of song books which |
would compare to the record business of the 1940's. It is old
fashioned and small. There are a maximum of 4,000 music
stores that handle music publications in America. We are go-
ing into record stores with our own racks handling nothing but
Warner product. That’s coming as a different way to market
music. Also we're going into international marketing of music.
We're planning to be able to sell our song books on a world-
wide basis.

BILLBOARD—Then there is change in sheet/folio market-
ing, new types of retail outlets, in education, religion, advertis-
ing and other outlets using music copyrighted material—what
else?

SILVERS—We have to expand distribution, we have to make
in-store merchandising much more aggressive and sophis-
ticated than it is. We have divided our companyinto two parts,
one in pop division and the other education. Education means
tous anything that is easy piano, guitar, organ, band arrange-
ments, anything that is not sheet music and pop song folios or
personality folios. Still the best way to describe it is, old fash-
ioned. But we're trying to bring it up to date.

Merchandising Rol

® Continued from page P-14

seven weeks at the turn- of the year for one order. He points
out he lost almost two turns on the missing inventory. He
wonders if it would be possible for record/tape distributors to
handle print music as part of their inventory. Fogelman points
out that his deliveries normally taken 10 days coming cross
country even if they are filled the day the order is received. He
would like to see a Coast warehouse for print music. All retail-
ers and racks say that service on redhot print music is pretty
good, but the delivery lag occurs in the consistent selling cata-
log item.

Business




Screen Gems-Columbia Music
Bobby Abshire/Mac Davis/Barry DeVorzon/Charlie Feldman/David Gates/
Gerry Goffin/Don Goodman/George Harrison’s Dark Horse
Records/Paul Harrison/Mark James/Carole King/Barry Mann/

Harriet Schock/Richard Supa

Screen Gems-Columbia Publications
Lynn Anderson/Bachman Turner Overdrive/Chicago/Neil Diamond/
Jobete Music/Barry Manilow/Charlie Pride/Charlie Rich/Leon Russell/
Cat Stevens/20th Century Music

Screen Gems-Columbia Publications

The music publishing and music print companies of Columbia Pictures Industries, Inc.
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sentatives of international publishers face, it must be under-
stood or taken for granted, if you will, that there wilt always be
avast and active market for purely domestic musical compo-
sitions in Japan and that, generally speaking, purely Japa-
nese music cannot become widely popular overseas. And this
in itself is an economic handicap since “trade is a two-way
street.”

GENERAL MUSIC PUBLISHING
COMPANY, INC.

A MESSAGE TO PRODUCERS OF ARTIS-
TIC FILMS, SERIOUS COMMERCIAL OR
DOCUMENTARY FILMS, TELEVISION
PRODUCERS AND PRODUCERS OF ART
IN EITHER DISC, FILM OR TAPE FORM:

WHY NOT DIGNIFY YOUR PRODUCTION WITH
A SCORE THAT IS IN ITSELF AWORK OF ART,
THAT WILL GO ON BEING HEARD FOR
COUNTLESS YEARS AFTER YOUR INITIAL
RELEASE, THAT WILL, WITH YOUR PRODUC-
TION, CONSTITUTE A TOTAL WORK OF ART.
GIVE UP THE SHODDY AND THE COMMON-
PLACE—ART IS ULTIMATELY THE MOST
COMMERCIALOFALLPRODUCTS—BECAUSE
IT LAST THE LONGEST!

IF YOU'RE INTERESTED IN ACQUIRING A
SCORE BY A GOOD, SERIOUS COMPOSER
FOR YOUR GOOD, SERIOUS PRODUCTION,
CALL US AND WE WILL BE HAPPY TO DEM-
ONSTRATE THE WORKS OF OUR COMPOS-
ERS—THEY ARE ANXIOUS, AS WE ARE, TO
COMMUNICATE—AND THEY HAVE SOME-
THING OF VALUE TO GIVE.

Fortunately the international pop song festivals annually
sponsored by the Tokyo Broadcasting System (TBS).as well as
Yamaha have been officially recognized by the Commissioner
of the Agency for Cultural Affairs, But, because of the lan-
guage barrier, even the best Japanese songs can never be-
come world-wide hits. Likewise, even the most outstanding
new Japanese musical compositions will never gain inter-
national popularity without English lyrics.

Since many representatives of international music publish-
ers in Japan and international A&R men of the Japanese
record companies read, write and speak English, it is mistak-
enly assumed that all or most of the 110 million Japanese
people understand the universal tanguage. Tain't so. In
Greater Tokyo, with a population of 11,500,000, only 1 in
100,000 is said to have daily contact with the English lan-
guage and only 1 in 10,000 conversant in basic English. The
ratios for the other cities and rural areas are of course corre-
spondingly less. In fact, it is amazing that music of inter-
national origin is so popular in Japan and, indeed, the Japa-
nese market is unique.

Tokyo, the capital of Japan since 1868 and one of the
world's largest cities, is the seat of government and the center
of all international business activities. It's not surprising,
therefore, that this music capital boasts the highest per capita
income (about $3,700 in FY1972), or 50 percent more than
the Japan-wide average, despite the dense population. Tokyo,
with its population of 11,500,000 is an international market
in itself. Consequently it's the central arena of competition
among the music publishers, sub-publishers and all other

& o Japanese organizations with music publishing interests.

Competition between the major Japanese music publishers
without international music catalogs and the Japanese sub-
publishers who represent international music publishing in-
terests will become keener this year. Mrs. George Thomas Fol-
ster & Associates, established in Tokyo in 1949 to collect me-
chanical copyright license fees in behalf of international
music publishers, closed their offices at the end of last year,
leaving JASRAC as the only official collection agency in the
territory of Japan.

Please address:

PAUL KAPPR, President
GENERAL MUSIC PUBLISHING CO., INC.
P.O. Box 267—Hastings-On-Hudson, N.Y. 10706
(914) 693-9321
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THE TREE
WILL GROW

Think for a moment about the number  ing, and marketing an incredible diver-

of elementary, junior high, high school,
and college band and orchestra musi-
cians in the United States. Then add all
of the aspiring guitarists and beginning
keyboard musicians. Now picture them
all practicing your song for their pre-
mier performance—whether that's at
their first paying “gig” or the Annual
Concert for Moms and Dads.

With this kind of exposure to each
new generation of budding musicians
and their families and friends, you're
talking about longevity for your copy-
rights and substantially increased royal-
ties for your coffers. We're experts in
the exploitation of pop material in the
educational markets (ask any major
publisher). We're producing, promot-
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sity of band, orchestra, keyboard, gen-
eral music, choral, and even electronic
music publications.

Many of our publications are also
“customized” for use with specific mu-
sical instruments, and are backed with
the exclusive support of major instru-
ment manufacturers. We're a high-vol-
ume marketing pipeline for your songs
to virtually every band instrument and
keyboard dealer and overseas distribu-
tor—over 9,000 in the U.S. alone.

It's a huge and virtually untapped
source of domestic and international
royalty income. We're ready to add our
kind of coverage to your songs. When-
ever you're ready, we'll show you our
samples—and our results!

HAL LEONARD PUBLISHING CORPORATION
WINONA MN 55987

Milwaukee: KEITH MARDAK

8112 W. Bluemound Road,
Milwaukee, WI 63213

Phone: 414 774-3630 » Telex: 2-6668

Hollywood: DON KAHN
6223 Selma Ave.,
Hotlywood, CA 80028
Phone: 213 262-6088

London: ROBERT HIRSCHMAN
Suite 18, Claridge House,

32 Davies Street

London W1iY 1LG, England

Phone: 01-499-8527 o Telex: 26-1415

The most diversified creator of musical and instructional materials in music publishing.
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Although the Commissioner of the Agency for Cultural Af-
fairs duly authorized Mrs. Folster last April 1 to collect me-
chanical-license fees for as long as she lived, in recognition of
her long and faithful service, she hinted to Billboard's Tokyo
News Bureau that it was the better part of valor to retire from
the music business in Japan. In effect, Mrs. Folster’s decision
reflects the problems that all representatives of international
music publishers face in doing business in Japan. Basically
speaking, whether to become mainly a Japanese music pub-
lisher and vie with the ‘“‘giants" or throw in the towel. Inas-
much as the Japanese sub-publisher is interested only in mu-
sic of international origin and is usually more experienced
from an international point of view than a publisher who deals
mainly with Japanese music.

On the other hand, the major Japanese music publishers
generally have more powerful financial backing and promo-
tional ‘“‘clout”” among other business assets. Significantly
enough, with almost all Japanese eyes glued to the TV or their
ears pinned to the radio, several major Japanese music pub-
lishers are subsidiaries or affiliates of the broadcasting sta-
tions. Among them are Nichion, Pacific Music Publishing, Fuji
Music Publishing, Nihon Television Music, JCM, Tokyo Music,
Tokai Music, Tokyo 12 Music, Yomipac, Mirica Music, NET Mu-
sic Publishing, RFMP, and Asahi Music Service. Incidentally,
Nippon Hoso Kyokai (NHK), the national governbacked ra-
dio/TV broadcasting corporation, is engaged in music pub-
lishing, too, although it is operating on a deficit budget.

Also vying with the Japanese sub-publishers are the subsid-
iaries or affiliates of the record manufacturers in Japan, of
which five are joint recording ventures, namely Polydor K.K.,
Toshiba-EMI, CBS/Sony, Nippon Phonogram and Warner-
Pioneer. And, although the latter has it own music publishing
subsidiary (Arrow), it is a corporate affiliate of Watanabe Mu-
sic Publishing. In addition, Nippon Columbia, Victor Musical
industries, King Record, Teichiku and Toho have become
more actively engaged in representing international music
publishers in Japan. “*Today, there's more money to be made
in music publishing than record manufacturing,’ quips the
sales manager of a minor domestic label.

Indeed, Yamaha, which could become a major record man-
ufacturer, has embarked on a musical project which is unique
to Japan, if not the world. “Arranging Popular Music—A Prac-
tical Guide™ by Gen-ichi Kawakami, chairman of the Yamaha
Music Foundation, has been published and distributed last
month (February). And an English/Spanish edition is sched-
uled for worid-wide distribution, too. Also, Hajime Fujii of
Taiyo Music has formed an association of Japanese arrang-
ers, who up until now have been neglected by the music indus-
try in Japan. Kawakami is widely known among music pub-
lishers as the chairman of the judging committee at the World
Popular Song Festival in Tokyo. Fujii, formerly musical direc-
tor of the NTV network, is noted as a music critic and record
reviewer.

Among other recent developments, Shinko Music Publish-
ing of Tokyo has consummated an exclusive agreement with
Northern Songs for their Beatles’ repertoire in Japan. Mean-
while, April Music (Japan) has received an unexpected wind-
fall as a result of the Three Degrees’ return performance tour
of Japan. Seems the Japanese in all walks of life and all age
brackets have become addicted to *the Philadelphia
Sound’ —presaging renewed Japan-wide interest in music of
international origin, And it this year is anything like 1973, in-
ternational music publishers can expect a major portion of
their revenue from Japan in the shape of performance rights.
With at least one concert a day, how can they lose?

Europe Fublisher

® Continued from page P-16

basis in those countries where it does not already have a cata-
log deal.

Certainly one of the theoretical merits of this system is that
sub-publishers will take only those songs in which they are
really interested and will therefore actively promote them.

Faecq acknowledges that this may be the case but feels that
catalog deals are likely to prevail nevertheless. ““The impor-
tant thing is to find a reliable and experienced sub-publisher
who will look after your interests on a long-term basis and who
has a long-term incentive to exploit the whole of your catalog.
Short-term deals are totally undesirable—and that is why we
have made it a rule that from Jan. 1 this year, all new con-
tracts will be for a minimum duration of three years.”
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Dawnbreaker/Jasmine
is proud to announce
the release of
Seals & Crofts
new album and single
“I'll Play For You”
on Warner Bros.
records and tapes.

We are also proud to announce
Walter Heath’s new album and single
“You Know Your Wrong,

Don’t You Brother”
on Buddah records and tapes.

RICK JOSEPH

Director

DUDE McLEAN

Professional Manager

811 San Fernando Road — Suite*202
San Fernando, California 91340 213 365-93H

GOMMANDER
PUBLIGATIONS

MERCER MUSIC

1610 N. Argyle Ave.
Hollywood, California 90028
(213) 469-3528

Marshall Robbins

Manager

Publishing Future
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ing on the street . . . the a&r producers, the recording artists.”
Each staff member daily posts Eiseman on who they've con-
tacted with which songs; the New York staff posts him once a
week.
It's not easy to cover everyone; for example there are 189
active record producers on just the West Coast.

Bud Dain, general manager of Garrett Music Enterprises,
Los Ange:es, feels that probably ““more really solid staff song-
writers are emerging . . . at several publishing companies.
This is really just an opinion on my part, but | believe it's so
difficult in the record industry today and that labels are being
so selective in who they sign—the artist virtually must have
strong management and production behind him—that the
songwriter is being excluded somewhat. Thus, a lot of song-
writers who would have been able to get a record contract a
few months back are now being shutout. They're being forced
to turn more and more to their writing for a living . . . and
being led to turn out some great tunes because of this pres-
sure and focus of attention.

) think the trend is here to stay. | feel it's very heaithy to
the publishing industry. True, it's a little unfair that these
writers can't, at present, get a record deal. But in the long run
they'll develop their craft as writers and the overall industry
will benefit. Then, when they finally do get the record deal,
they'll profit even more by it.”

He felt that this trend is happening in Nashvilie as well as
Los Angeles and pointed to a writer like Lee Clayton *‘who will
probably be spending the next year and a half concentrating
on his writing."”

Dain hunts for writers like this. *The most important thing
to me in this business is the songwriter. | listen to 200—prob-
ably even 300—songs a week looking for that young, promis-
ing writer.”

20th shares a vice president of finance—Rene Krikorian—
with 20th Century Records. Barbara Brunow is head of the
copyright department and Gerry Rosenblatt is director of the
business office. :

The music publishing firm has more than 500 copyrights
active in files at the office, in addition to the old catalogs. More
than 5,000 copyrights are filed at the office and 18 more files
of songs are presently stored at Beacon awaiting the new
building that the firm will be moving to in June.

The old catalogs have a lot of life, Eiseman points out. This
past year, Ray Stevens did “Misty,’ and ‘“You'll Never Know
went into the hit movie *Alice Doesn’t Live Here Anymore"
and had several other uses; ‘*‘Near You'’ was recorded, along
with ““Fools Rush'In,”” **I'll Never Say Never Again, Again’’ and
“it's A Sin To Tell A Lie.”

One of the techniques to keep copyrights alive used by both
20th and Screen Gems-Columbia Music is records.

For example, a while ago 20th issued a special sampler al-
bum featuring Gamble & Huff copyrights—bits of 40 tunes, in
fact. This sampler was sent to more than 600 record produc-
ers, artists and managers.

But it's Screen Gems-Columbia that has made a science out
of the record for promoting soengs. Not only does Screen
Gems-Columbia turn out sampler albums with bits of tunes,
but also albums with oldies intended for airplay only. These
oldies, of course, keep the copyrights alive and gain perform-
ances as well as provide radio stations with valuable program-
ming material.

Screen Gems-Columbia is a very efficiently run operation.
Irwin Robinson is Sill’s right arm. The staff includes lrwin
Schuster, Bob Esposito, Paul Tanner,- Frank Hackinson,
Danny Davis, Ira Jaffe, Jack Rosner, Jack Leonard and Roger
Gordon, plus an extensive foreign staff. Lester Sill is in con-
stant contact with everyone via telex.

Sill has been with Screen-Gems Columbia for 11 years; he
broke into the music business as a salesman for Modern Rec-
ords, then promoted dance bands such as Charles Brown, Li-
onel Hampton, and Roscoe Gordon.

In 1952, Sill started a publishing and record company with
two young men—Jerry Lieber and Mike Stoller. Then they
moved to New York in 1956 and Lee Hazlewood moved in to
share the office. Between them they produced three sides by
Dwayne Eddy in Phoenix for $130 and that was the beginning
of 15 hits in a row.

“Somewhere along about then, we moved to Argyle St. and
araggled, bedraggled little kid walked in—Phil Spector.”” Haz-
lewood, according to Sill, was one of the great *sound” men
and Spector absorbed everything. Sometime about then, the
label Philles Records was started, representing the first
names of Phil and Les. Spector moved on to New York and
lived in the offices of Lieber and Stoller for four or five
months. When Sill and Hazlewood parted business arrange-
ments, Sill operated with Spector for a while longer, then sol-
dout and “‘cooled it'"" for eight months before joining Screen
Gems-Columbia first as a consultant and later under contract.

Sill and his staff are involved in virtually every aspect of mu-
sic publishing—movies, TV, songbooks, etc. Working with
Dick Berres, music supervisor at the studios, Sill and Ira Jaffe
attend every staff meeting for movies and almost all of them
for television shows.

“We have nine or 10 songs that have been performed a mil-

lion times or more. And, if we manage to get one of them into
a television show, the'normal performances on that particular
tune is virtually doubled." This list of songs is posted in every
office ... staffers try to incorporate these into the shows
when possible, as long as doing so doesn’t hurt the creativity
of the show itself. For instance, one scene in the movie

“Shampoo’ has a guy singing ‘“Born Free.” Bingo! That's
bonus performance fees.

““We operate in the school of the old publisher,” says Sill,
“—work the music. And Jack Leonard covers the music direc-
tors of all TV operations.”

Screen Gems-Columbia only got into print about three and
a half years ago. Today, it commands a large portion of the
Hot 100 Chart in Billboard because of the intense involve-
ment of Frank Hackinson. The firm has print rights on Ringo
Starr, the Jobete catalog, the 20th Century Music catalog,
Leon Russell, Mac Davis, Neil Diamond, Carole King, David
Gates and countless others.

And song folios are worked to the maximum, appealing to
such diverse tastes as discos, ‘‘Space Rock’ and ‘“Women of
Country Music.”"

Publishing is growing; no doubt about it. But on the inter-
national scene, the song doesn’'t command the same fluidity
of a record. “‘Records are more international than songs be-
cause they're already done and finished. But a song in Japan
has to be translated. Adamo, a French writer-performer, sells
out in a Chile concert. We have the publishing and, try as |
might, can’t get the songs placed in the U.S. The Beatles and
the Rolling Stones are exceptions to the rule—their songs
crack the boundaries of international borders.”

One company that was virtually a repository for catalogs as
Lawrence Welk bought them right and left . . . good catalogs,
too, like the works of Jerome Kern, is now getting involved in
all aspects of publishing. The firm is T.B. Harms and Welk is
president while Dean Kay is vice president and general man-
ager.

“Mainly, we're made up of acquisitions,” Kay admits. *'‘But
you can't go wrong with good copyrights. Our income keeps
increasing . . . our catalogs have been really screaming.”

T.B. Harms has more than 26 major catalogs incompasing
around 10,000 tunes, of which about 150 are immediately
recognizable by the general public. This includes “Smoke
Gets In Your Eyes.”” It was a hit again about two or three
months ago in Europe by Bryan Ferry on Island Records. **Per-
formances are what we're after and there must be about 500
existing records on ‘Smoke’ alone that are constantly cropp-
ing up. And everytime it becomes a new hit, like by Ferry,
those old records by the Platters are released again. In fact,
there’s a new package of old Platters materiai being sold on
television right now. Can you imagine—we’ll get paid on
300,000-t0-500,000 uses . . . from an album that never even
makes the chart.”

Another example of the value of copyrights is *‘The Stroll,”
which was on the *‘American Graffiti’’ soundtrack LP released
by MCA Records. The performances from that LP “have been
unreal,’ says Kay. “‘And the foreign income from the LP has
been very good, too."”

Kay has Kim Espy working with him in Hollywood and Joe
Abend in the New York office.

Welk started with his own catalog of ‘*‘Champagne Music,"
which included mostly just adaptations of pd material. The
last catalog he bought was the Russell-Cason catalog which in-
cludes *“‘Little Green Apples’” and ‘‘Honey,” each of which
have been recorded 160 times or more when you count the
international recordings.

T.B. Harms is now becoming a full-fledged publisher, ac-
cording to Kay. The firm is signing writers and building new
copyrights.

SG-C WINNERS
Screen Gems-Columbia Music songs that have been
awarded the BMI SPECIAL CITATION OF ACHIEVEMENT
for passing ONE MILLION broadcast performances:
BORN FREE (John Barry and Don Black)
DANKE SCHOEN (Bert Kaempfert, Milt Gabler, Kurt
Schwabach)
GO AWAY LITTLE GIRL (Gerry Goffin and Carole King)
| LOVE HOW YOU LOVE ME (Barry Mann and Larry Kolber)
SONG FROM MOULIN ROUGE (Georges Auric and William
Engvick)
SPANISH EYES (Bert Kaempfert, Charlie Singleton, Eddie
Snyder)
STRANGERS IN THE NIGHT (Bert Kaempfert, Charlie Sin-
gleton, Eddie Snyder)
WONDERLAND BY NIGHT (Klauss Gunter Neumann and
Lincoln Chase)
YOU'VE LOST THAT LOVIN’ FEELING (Barry Mann,
Cynthia Weil, Phil Spector)




]ohrr Lennon ‘&:TP'aul McCart;néy

Assocrated CompameS‘ S

' Gookaway MusicIne. . . o
(currerrtly n the charts Wrth Doctors Orders by Cook, Greenavvay & Stephens)
‘ e anhus Mus:c Inc.

: De]amus Inc..__ 5

: Representatlon' "'hroug_h 'ut I
. _He ‘}‘dquar*t

g :‘} Telephone “01.836 4864 Cables De]amus London WCl' :
AR R e .- Telex 27135 (De]amus London) i

L3yl e e -




5
o

A Billboard Spotlight On Publishing

MARCH 29, 1975, BILLBOARD

Religious Music

® Continued from page P-30

pop form. ““You could call it commercial,” Carmichael says,
using the term in two ways because in a sense the songs such
as “Feel it Like It Is” and “‘Natural High'' are plugs for church
and religious belief. **So much of our music for young people
fall into this category."

Religious music also breaks down in terms of geography,
though this is lessening because of jet travel and the general
mobility of the America population. Carmichael says that a
song such as *‘Reach Out To Jesus," is a *country shuffle,”
and might not be as popular outside the South.

Still another category has to do with theological back-
ground. “What goes for the full gospel people may not go for
the Presbyterians.”’ Carmichael points to *‘Come Together,” a
song by Jimmy Owens. *‘Right out of the book, this song is
exactly right for the charismatic people, but it may not be ap-
propriate for Catholics or for Presbyterians. However, each re-
ligious organization will give it their own accent,”” says Carmi-
chael, alluding to the evolution a song goes through.

Yet another category of religious music, according to Carmi-
chael, is a very personal piece composed to express the song-
writer. “This is a song | will dedicate to God. It's a very hard
piece to sell. | have one included in a new package | call ‘Sun-
day Morning AM' that | suppose we haven't sold 14 copies of.”

Speaking further to the evolution of a song, Carmichael
talks of a tune in the song called “Pass It On.”" He says, “this
was a kid song, but now it's in hymn books. Several years ago,
| wrote another song in a similar vein, ‘He's Everything to Me,’
and now it's in the brand new Southern Baptist hymnal.”

With all that is happening in religious music, with its spread
in and out of church, and with the vast awareness in secular
areas from such outstanding examples as *'Jesus Christ, Su-
perstar,” “Godspell’” and others, with all this, there is what
appears an interesting split of views over protecting the reli-
gious music copyright. This split is all the more newsworthy,
some believe, because of new assaults on copyright protec-
tion via tape piracy, and also from contests over the use of
copyrighted music, as for example, in public places.

Few in publishing, certainly, need to be told of the aggres-
sive posture of those who want not only publishing monies
from music performances but monies for the music per-
former.

In other areas, a Pittsburgh restaurant owner is challenging
payments to songwriters when the restaurant relays on mul-
tiple speakers from the radio.

The effort to protect copyright goes even to the airlines and
ASCAP and BMI claim an annual $250,000 from airline music
revenues but are hoping for new rates.

At stake is the burgeoning growth of music publishing with
ASCAP’s income alone hitting an all-time high this year at
$69,102,000, up 5.8 percent but not up as high as the 8.5
percent a year previous.

There are efforts to protect religious copyrights and even
some thought of eventually seeking this from performances
in churches. The idea is not preposterous to Fred Boch, music
director at Bel Air Presbyterian, noted for its advanced pro-
gramming with full orchestra, tape-recorded accompaniment
and not long ago a seven-week rock concert.

He says he knows of efforts to protect music copyright in
terms of print. ““I think the idea of wanting fees for perform-
ance is a long way off. No one wants to get into this. It's too
close to the church and state issue.”

Carmichael, however, gets right into it.

““There are different points of view. First of all, we do not get
any kind of license money for performances in churches. The
exception is where we may keep some copies of music per-
formed in specific programs and we can submit these to
ASCAP and receive an award. These go from $200 to $1,000, |}
believe.

“| would-be against performance fees for churches. It's
enough they have bought 25 octavos or 40 copies of my $1.95
folio or $2.95 folio for their youth choir. Those songs that the
youth groups are singing, that the choirs are performing, that

_ the soloists sing—eventually the congregation is singing them

and they go into a hymn book.

*'So | think that from a mercenary point of view our neces-
sity to be businessmen in this very delicate area is satisfied by
just the sale of the music. | would not want to nick a church for
money for performing any of my writers' copyrights. I'm sure
that some publishers don't feel that way but | feel that way.

“As for radio or TV, we give free licenses for any syndicator
or religious broadcaster, whether it's local, or network, or
worldwide or whatever (because performance is so impor-
tant). Now what we do enjoy, is performance money from the
ASCAP licenses even though a syndicated show may go unno-
ticed by the ASCAP monitor. | keep buggin’ ASCAP. We have
syndicated shows that are on between 800-1,000 plays a
week. We log each one of those plays and have the station
manager sign it and we mail it to ASCAP, and they keep saying
please don't send them because we have to hire janitors to
empty the wastebaskets but [ want them to know we are get-
ting these performances. But that is the only performance
money that we get, from the ASCAP licensed stations.

“When stations pay in their money to ASCAP, then | want
my share, but | don’'t want to nick the producer or the broad-
caster or the singer on radio that is singing one of my songs.

“There are other benefits, for example the changes are
magnified that a song will be recorded and then there are me-

chanical monies the publisher enjoys and this amounts to a
considerable degree—!{'m approaching 600 records now on
‘He's Everything to Me.” "

In the area of approaching copyright proprietorship philo-
sophically and therefore from attacking it because of the reli-
gious loophole, Carmichael takes a different tact.

“I approach it differently from the viewpoint of just a secu-
lar publisher. If we were to switch our motivation from just
what the bottom line shows, we might do a lot of things differ-
ently. But the minute we did that then our reason for existing
would start to atrophy.

“I'm not saying that our business is not a business. It is a
business, otherwise | won't be here tomorrow. But it's more
than a business. There's an altruistic thing that's far more im-
portant. | expect all my people to show a profit, and | expect us
to stay in business, our credit to remain good, our business
decisions to be good—they have to be good. But we have to do
more than that and we cannot be motivated just by making a
profit.

*Actually, when | think of every church choir that performs
our material, if | had the wherewithall | would pay them. I'd be
indicted for payola so fast. . .. Because the more | can get
those songs performed the more they become the part and
partial of the fiber of our religious faith and if I accomplish
that then | feel that the monetary rewards will follow. But the
minute | put the accent on the monetary rewards and forget
this other loftier goal and purpose I'm on dangerous ground.

“Now | would never expect a secular music company to un-
derstand that.”

Going to still other areas of how religious music publishers
do shoot for greater financial rewards, Carmichael says the
workshops that can involve 500 choir directors from a state-
wide radius are sponsored usually by local dealers and that
followup goes on when Lexicon moves to the next workshop.
“What happens is that you sit them down, play the recording,
let them look at the music and show them what this piece of
music can do for them—this gives them a whole new life, and
incidentally, acquaints them with something you've invested
$25,000 or $30,000 in. We don’t sell the music there, but the
dealer remains, of course, and this is the followup.

“*Now | do the bulk of the workshops myself. | don't like to
travel and | don't like the public appearances, but this is
something | feel constrained to do.

Carmichael says that all this goes towards challenging the
growth of churches and religious music in general. He says of
the First Baptist Church of Van Nuys, “Now they have 3,000
people in their choir program and a fantastic budget. My aim
islet’s find a little church and make it a First Baptist Church of
Van Nuys."

e
Fuliness Music
BMI

Lazy Libra Music
ASCAP

Randy Cone Music
BMI

Classic IV Music
ASCAP

JERRY FULLER
NICK SMERIGAN

EQUINOX
MUSIC

9220 Sunset Bilvd.
Los Angeles, CA. 90069
213—273-3060

OVER 10 YEARS OF:

Integrity—Experience—Service
Successful Copyrights
Outstanding Promotion
Successful Trade Chart

Representation World Wide

ask

... you'll probably find the
music you need at Willis.

Serving the music industry from a modern
facility of almost two acres under one
roof, Willis Music offers fast service from
its convenient Cincinnati area location in
the midst of the midwest’s transportation hub.
Publishers of piano, educational, church
and instrumental music and distributors of
all published music, Willis publications include
piano books, solos and ensemble pieces of
leading composers, including John Thompson,
Edna Mae Burnam, William Gillock and
Willis Music’s Stock Order
Catalog and the regularly published bulletin,

Frank Sanucci.

the Willis Musicletter, are available to dealers
at no cost. A scheduled WATS line phone
service is available to expedite your orders.

Let us hear from youl!

The WILLIS MUSIC Company
7380 Industrial Road
Florence, Kentucky 41042

Phone (606) 283-2050



i 7th Century Fos
Tracing First Copyright

The search for precedent in musical copyright brings one
back to the first quarter of the 17th century. It was in 1623
that renaissance composer Salomone Rossi's setting of “The
Song Of Songs” was published in Venice. The following
“warning'’ appeared in the publication, signed by a rabbinical
board:

We have agreed to the reasonable and proper request of the
worthy and honored Master Salomone Rossi of Mantua (may
his Rock keep and save him) who has become by his pain-
staking labors the first man to print Hebrew music. He has
laid out a large disbursement which has not been provided
for, and it is not proper that anyone should harm him by re-
printing similar copies or purchasing them from a source
other than himself. .

Therefore, . . . we the undersigned decree by the authority
of the angels and the word of the holy ones, invoking the curse
of the serpent’s bite, that no Israelite, wherever he may be,
may print the music contained in this work in any manner, in
whole or in part, without the permission of the above-men-
tioned author or his heirs for a period of 15 years."

(Courtesy NMPA Builletin)

Two Vet Publisher
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Some while after signing Billy Sherrill, Gallico had just sold
Epic a master—‘‘Mountain of Love™ by David Houston, which
went to No. 1. Tillman Franks, who manages Houston, told
Gallico about a songwriter in Jackson, Miss., and that was how
Gallico hired Glenn Sutton for $50 a-week against royalties.
He then put Sutton and Sherrill together as a ‘songwriting
team and their first big song was ‘*Almost Persuaded” and
they went on to 26 consecutive No. 1 hits.

Chet Atkins and Jerry Kennedy told him about Norro Wilson
and said | should hire him. **I'd known Norro and liked him.
Today he's one of the top record producers in Nashvilie as
general manager of the Al Gallico Music Corp. He produces
Joe Stampley, La Costa, David Houston, Jody Miller, and Patti
Page.

“Then, once on my way to a Bill Gavin radio meeting, a boy
asked if he could play me a song. | loved the song and told him
to put it on tape so | could take it to Jerry Wexler at Atlantic.”
That was Steve Davis with “Take Time To Know Her.”

“Tammy Wynette told me about Carmel Taylor in Missis-
sippi and he has written 15 hits for us already. One night in a
restaurant in Nashville, | sort of was impressed with the bus
boy and asked him how much he made. He said: $20 a week. |
told him that wasn't much money and he said: | don’t care. He
wanted to be in Nashville where the action was. | hired him
and it later turns out that he was Mark Sherrill, a cousin of
Billy’s that was trying to make it on his own. He's already com-
ing along well as a writer."”’

The music business is still in its infancy, Gallico believes,
“but I've been saying that for 30 years. And {'ve been right
every time.

“I'm very pro on the song. Without the songwriter, I'm
dead. And so's the artist and the producer.”

The Gallico catalogs have about 1,500 tunes, of which 75
are smash hits. These range from ‘‘Almost Persuaded’ and
“Most Beautiful Girl In The World’* to ‘‘Stand By Your Man,"”
“House Of The Rising Sun' and ‘‘Let Me Be There.”” “Most
Beautiful Girl In The World"' is probably the biggest copyright;
it's been recorded by 175 artists already and *‘it's going to be
bigger still."”

It should be noted that Gallico is still **casting.’’ He still acts
whenever he believes in a song or artist. While he and his wife
were having lunch-with Bobby Vinton in Los Angeles one day—
where Gallico also now has a home—Vinton played him a tape
that he'd cut with his own money. ‘*“No one wants it; |'ve tried
just about everyone.'” Gallico took that master—*‘My Melody
Of Love’'—to Jay Lasker, then president of ABC Records. It
was, of course, the record that brought Vinton back to the
charts—a big hit. ““Gallico not only was not involved as a pub-
lisher—! didn't even have the B side on the single,”” admits
Gallico.

However, while at MIDEM, Gallico picked up a song out of
Barcelona called ‘‘Adios, Amigo."

And that's Bobby Vinton's next release.

Casting has proven quite effective for Gallico.

Weve

Always Had

The Greats.
How o

ASCAP was founded in 1914.

Yet it is growing faster today than at
any other point in its history.

The winners of this year’s trade press
awards formed an almost continuous parade
of ASCAP members.

This 1s just a continuation of a tradition
that’s given ASCAP the most valuable
music repertory in the world.

When Variety selected The Golden
100 Songs of the 20th Century, every one
was written and/or published by an
ASCAP mamber.

A glance at today’s charts reveals a
similar situation.

It’s no surprise that such successful
contemporary writers as Grammy nominees
and winners Marilyn and Alan Bergman,
Harry Chapin, John Denver, Bob Dylan,
Marvin Gaye, Marvin Hamlisch, Carole
King, Rod McKuen, Ronnie Milsap,
Smokey Robinson, Stephen Schwartz,
Carly Simon and Stevie Wonder have
joined an illustrious family that includes Burt
Bacharach, Irving Berlin, Duke Ellington,
Oscar Hammerstein II, Lorenz Hart, Hal
Dawvid, George and Ira Gershwin, Scott
Joplhin, Jerome Kern, Cole Porter and such
Pulitzer Prize winners as Samuel Barber,
Aaron Copland, Jacob Druckman, and
Gian Carlo Menott.

It’s little wonder ASCAP members
receive the highest royalties of any
songwriters and publishers in the country

—Tlittle wonder The Greats choose to license
through ASCAP.

ASCAP is constantly seeking out the
present and future Greats of the music
writing and publishing world.

If you're one of them perhaps you'd like
to join your peers at ASCAP.

The requirements are simple:

Publisher Member: Any person,
firm, co;pomtion or partnership actively
engaged in the music publishing business
whose musical publications have been
used or distributed on a commercial scale,
and who assumes the financial risk
wnvolved in the normal gublication of
musical works, is eligible.

Writer Member: Any composer
or author of a copyrighted musical
composition who shall have had at least
one work of his composition or writing
regularly published or commercially
recorded, 1s eligible.

Any composer or author of a
copyrighted musical composition who ts
not found to be eligible to membership in
the participating class may be elected as
an associate member.
| Lincoln Plaza
New York, N.Y. 10023
(212) 595-3050
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A Billboard Spotlight On Publishing

MARCH 29, 1975, BILLBOARD
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JOBETE, ASCAP (13)
WARNER BROTHERS, ASCAP (7)
MIGHTY THREE, BMI (6) ‘
YELLOW DOG, ASCAP (4)

ATV, BMI (6)

AMERICAN BROADCASTING, ASCAP (6)
EAST/MEMPHIS, BMI (4)
COLGEMS, ASCAP (4)

KECA, ASCAP (4)

SCREEN GEMS-COLUMBIA, BMI (3)
UNICHAPPELL, BMI (7)
MACLEN, BMI (2)

STORY SONGS, ASCAP (2)
CHAPPELL, ASCAP (1)
ABC/DUNHILL, BMI (4)

TREE, BMI (4)

COMBINE, BMI (1)
STONEBRIDGE, ASCAP (2)

AWB, BMI (1)

SPANKA, BMI (1)

JANUARY, BMI (3)

SA-VETTE, BMI (3)

STONE DIAMOND, BM! (6)
ALMO, ASCAP (5)

GANGA, BMI (2)

SHERLYN, BMi (3)

COOKAWAY, ASCAP (1)

BIG ELK, ASCAP (2)

PEDRO & GALAHAD, BMI (1)
BLACK BULL, ASCAP (2)
BUSHKA, BMI (3)

ACKEE, ASCAP (2)

ARC, BMI (1)

LENNON, BMI (2)
BADCO, ASCAP (2)
McCARTNEY, BMI (3)
KENNY NOLAN, ASCAP (3)
DON KIRSHNER, BMI (1)
RANBACH, BMI (2)

TOP SOIL, BMI (2)

RISING SONS, BMI (1)
WALT DISNEY, ASCAP (1)
WOODEN NICKEL, ASCAP (1)
CHERRY LANE, ASCAP (1)
WEB IV, BMI (1)

JI MI LANE, BMI (2)
CHRYSALIS, ASCAP (2)
STONE AGATE, BMI (1)
AVCO, ASCAP (2)

FAMOUS, ASCAP (1)

AL GREEN, BMI (2)

JEC, BMI (2)

LEEDS, ASCAP (3)
JEFF-MAR, BMI (2)

TRIPLE O SONGS, BMI (2)
OHIO PLAYERS, BMI (2)
KAMA SUTRA, BMI (2)
ELDORADO, BMI (1)
SIQUOMB, BMI (1)
BENCHMARK, ASCAP (1)
KICKING BEAR, ASCAP (1)
APRIL, ASCAP (1)
TANTRIC, BMI (1)

LORN HOLE, BMI (1)
MAISON ROUGE, ASCAP (1)
ACT ONE, BMI (2)
WARNER-TAMERLANE, BMI (4)

Top PublisherS

68.

MUSCLE SHOALS SOUND, BMI (2)
CRASH, BMI (1)
DANDELION, BMI (1)
PARKA, ASCAP (1)
TAMLA, ASCAP (2)
TRO-HOLLIS, BMI (1)
IRVING, BMI (1)
JOACHIM, BMI (1)
ETUDE, BMI (1)
DUCHESS, BMI (2)
'HUSTLERS, BMI (2)
TANNY BOY, BMI (2)
MOOSE, CAPAC (1)
DICKIE BIRD, BMI (1)
WEP, BMI (2)
LANDOWNE, ASCAP (1)
DUNBAR, BMI (3)
PARA-THUMB, BMI (1)
POLO GROUNDS, BMI (1)
JUKE JOINT, ASCAP (1)
WALDEN, ASCAP (1)
GAMBI, BMI (1)
KIPAHULU, ASCAP (1)
LOW-SAL, BMI (2)

INDIA, ASCAP (2)

BIG SEVEN, BMI (2)
TINY TIGER, ASCAP (1)
BIL-LEE, BMI (1)

MUSIC MONTAGE, BMI (2)
C.A.M., BMI (1)

CORAL ROCK, ASCAP (2)
NICK-0-VAL, ASCAP (2)
BONIVA, ASCAP (2)
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JOBETE, ASCAP (12)

MIGHTY THREE, BMI (12)

SHERLYN, BM| (8)

EAST/MEMPHIS, BMI (7)
UNICHAPPELL, BMI (15)

AMERICAN BROADCASTING, ASCAP (6)
STONE DIAMOND, BMI (8)

MUSCLE SHOALS SOUND, BMI (4)
GAMBI, BMI (3)

JANUARY, BM| (5)

‘SA-VETTE, BMI (5)

AVCO EMBASSY, ASCAP (2)
ATV, BMI (2) :
BUSHKA, ASCAP (3)
MOONSONG, BMI (5)
JULIO-BRIAN, BMI (5)
NICK-O-VAL, ASCAP (3)
CHAPPELL, ASCAP (2)
INTERIOR, BM| (4)
BUTLER, ASCAP (2)
TAMLA, ASCAP (2)

JI MI LANE, BMI (2)
AWB, BMI (1)

JEC, BMI (3)
GROOVESVILLE, BMI (4)
BONIVA, ASCAP (2)
DOZIER, BMI (1)
COOKAWAY, ASCAP (1)
UNART, BMI (4)

BLACK BULL, ASCAP (2)
DELIGHTFUL, BMI (3)
GANG, BMI (3)

BELINDA, BMI (7)
CURTOM, BMI (3)
JIM-EDD, BMI (1)

OHIO PLAYERS, BMI (2)
TINY TIGER, ASCAP (1)
KAMA-SUTRA, BMI (2)
GOLDEN FLEECE, BMI (4)
ALMO, ASCAP (2)
ASSORTED, BMI (2)
MUSIC MONTAGE, BMI (2)
ETUDE, BMI (1)
DYNATONE, BMI (5)
STONEFLOWER, BMI (1)
AL GREEN, BMI (2)
BRIDGEPORT, BMI (1)
RHINDELANDER, BMI (2)
BIG SEVEN, BMI (3)
KENNY NOLAN, ASCAP (3)

y
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W.B., ASCAP (7)

COLGEMS, ASCAP (5)
SCREEN GEMS-COLUMBIA, BMI (3)
JOBETE, ASCAP (3)

KECA, ASCAP (5)
ABC/DUNHILL MUSIC, BMi (3)
MIGHTY THREE, BMI (3)
COMBINE, BMI (3)

ALMO, ASCAP (7)
STONEBRIDGE, ASCAP (2)
TREE, BMI (3)

BIG ELK, ASCAP (1)
SPANKA, BMI (2)
TRO-HOLLIS, BM! (1)

ATV, BMI (3)

WEB IV, BMI (1)

WALT DISNEY, ASCAP (1)
PEDRO & GALAHAD, BMI (1)
STORY SONG, ASCAP (2)
APRIL, ASCAP (2)
BEECHWOOD, BMI (1)
SILVER BLUE, ASCAP (1)
CHERRY LANE, ASCAP (1)
ARC, BMI (1)

YELLOW DOG, ASCAP (1)
MILLER, ASCAP (1)

PARKA, ASCAP (1) ;
GEORGE FISCHOFF, ASCAP (1)
MOOSE, CAPAC (1)
McCARTNEY, BMI (2)

DON KIRSHNER, BM| (1)
STONE AGATE, BMI (1)
KIPAHULA, ASCAP (1)
RISING SONS, BMI (1)
BENCHMARK, ASCAP (1)
KICKING BEAR, ASCAP (1)
AHAB, BMI (1)

TINY TIGER, ASCAP (2)
HAPPY GIRL, ASCAP (1)
BUSHKA, ASCAP (3)

ONE, BMI (1)

KENNY NOLAN, ASCAP (1)
STONE DIAMOND, BMI (1)
TANNY BOY, BMI (1)

J & H, ASCAP (1)
PARA-THUMB, BMI (1)
POLO GROUNDS, BM| (1)
FAMOUS, ASCAP (1)
CASSEROLE, BM! (1)
UNIVERSE, ASCAP (1)
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ACUFF-ROSE, BMI (15)

TREE, BMI (15)

ALGEE, BMI (13)

OWEPAR, BMI (5)

AL GALLICO, BMI (10)

JACK MUSIC, BMI (5)
HALLNOTE MUSIC, BMI (4)
HILL & RANGE, BMI (5}
COAL MINERS, BMI (3)

10. BLUE BOOK, BMI (2)

11. STALLION, BMI (3)

12. FOUR STAR, BM! (5)

13. KECA, ASCAP (3)

14. HALL-CLEMENT, BMI (2)

15. HANK WILLIAMS, JR., BMI (3)
16. CHAPPELL, ASCAP (3)

17. RODEO COWBOY, BM( (2)
18. DUNBAR, SESAC (2)

19. COMBINE, BMI (3)

20. PEER INTERNATIONAL, BMI (2)
21. HOUSE OF GOLD, BMI (2)
22. CEDARWOOD, BMI (2)

23. PRIMA-DONNA, BMI (2)

24. RICCI MARENO, SESAC (3)
25. FIRST GENERATION, BMI (4)
26. ACOUSTIC, BM! (4)

27. T.N.T., BMI (1)

28. BARON, BMI (2)

29. AMERICAN COWBOY, BMI (2)
30. CENTRAL SONGS, BMI (1)
31. T.EDEN, BMI (1)

32. WINDOW, BMI (2)

33. CHERRY LANE, ASCAP (1)
34. MARIPOSA, BMI (2)

35. FAMOUS, ASCAP (2)

36. SCREEN GEMS-COLUMBIA, BMI (5)
37. AMERICAN GRAMOPHONE, SESAC (1)
38. REACTION CHART, BMI (1)
39. FRED ROSE; BMI (1)

40. BLUE MOON, ASCAP (3)

41. CANOPY, ASCAP (1)

42. BROADSIDE, BMI (2)

43. HOUSE OF CASH, BMI (1)
44. HEAVY, BMI (1)

45. ROADMASTER, BMI (2)

46. EVIL EYE, BMI (1)

47. VECTOR, BMi (1)

48. PI-GEM, BMI (1)

49. MARSON, BMI (2)

WRNGOUuAWN-

' 50. WHEREFORE, BMI (2)
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Hansen Growth

(Joseph Cariton, vice president of Hansen Publications, in an interview
with Robert Sobel, offers a view of his operations and some candid opinions
on the business.)

(Q.) What is the state of the publishing industry and specifi-
cally, Hansen Publications, today?

(A.) It's growing—the only problem—it's growing just at the
expected growth rate we've always predicted. We do have a
problem which is not unique, I'm sure it's industry-wide. To-
day the collections and the cash flow are much slower than
ever before. We, therefore, have to be careful about finan€ing
our growth. But the growth in volume is there, the cash flow is
backed up. But everybody seems to be hit because of the re-
cession-depression.

(Q.) Can you give me an idea of the Hansen growth picture?

(A.) Hansen's today does over $14 million in growth from ali
its activities. Three or four years ago,-we were doing $10 mil-
lion. If you translate our figures into retail, we believe we prob-
ably occupy maybe 25 percent of the total industry, because
you're dealing with 60 off, sometimes even more. So you bring
those list figures up and you see where you're at, you might be
as high as $40 million and the industry is probably $125,
$140 million today.

(Q.) To what do you attribute the rise mainly of your firm?
Growth, management, everything in more activities.

(A.) We are the largest in his business with a vertical in-
house setup. We're the only ones who have our own print
shop, our own art department, our own engraving depart-
ment, our own distribution—that is, in addition to independ-
ent—our own arranging; our own print shop and presses, our
own separations, our own stripping, the total job, in-house.
We don’t send anything out.

(Q.) What about the retail part of the operation?

(A.) That’s our publishing function, and we service over 100
major licensees exclusively, and probably 50 more non-exclu-
sively. .

(Q.) What about the international situation? Has it grown?

(A.) Yes, we ship and sell all around the world. We print here
in Miami. We take the advantage of cost on large runs, and so
on, in the economy of our own print shop. We ship around the
world, we pay the royaities, you know, to all the people in-
volved. We have these relationships with all the publishers
here, and we're selling their product all over the world. I'll give
you a figure. Our foreign business is over $2 million a year
now.

(Q.) Is that gross? :

(A.) That's right—that's wholesale, though. } would say
three times almost that would be the retail. If | tell you, we're
doing $14 million, at retail, that's $42 million at wholesale.

(Q.) How is your custom business doing?

(A) Our custom business is close to $2 million. How did we
arrive at it? Again, that's part of what Charles Hansen and I've
done in the last couple-of years. We developed instrument
manufacturers, many of them exclusively, some non-exclu-
sively; we developed mail order business; we develop both
consumer mail-order and school mail-order; and we're run-
ning over $2 million in that department, at wholesale level.

(Q.) What do you attribute most of the rise to? Anything spe-
cifically?

(A.) It's a good solid business. There's tremendous growth
in instrument use. The pianos, the guitars, all chord organs,
for example, and organs are rising rapidly. The instrument
market has risen probably 15-20 percent a year. There was
one time a couple of years ago guitar was the most radical
rise. But today, it's the organ. Organ is outstripping every-
thing in terms of rate of growth. Also, | think it's just part of
the facts of life. We have a stereo culture today in music.
Young kids are much more advanced than before. And they
seem to want to go a little further than just listening, they
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want to get more into what's inside the music, they listen to it
on record and then they want to see the music, take it apart,
play it a little, and see if they can understand, emulate and
even be educated from contemporary music. There’s just a
developing interest in printed music. The young people are
even more interested than the old, for that matter, although
there’s no shortage of nostalgia in catalog.

(Q.) Of course, the educational field has grown tremen-
dously, hasn't it?

(A.) Well, the country’'s growing. The GNP grows, and the
number of students and schools and bands and the actual
music population of people playing instruments, mounted
geometrically in the last five years. -

(Q.) How many jobbing companies do you have?

(A). Everybody sells music. Many of them, however, sell it to
distributing outlets. We have our own distributing outlets plus
the normal things. We own five jobbing companies of our own.
Namely, in NYC, Islip (the warehouse is in Islip, but the job
company's in NYC). We have one in Peoria, we have one in
L.A.; one in San Francisco, one in Seattle. There are really
seven. There are five jobbing, and there are two that job and
retail, like Miami, of course, we sell out of here. Then we have
London, England, where we own our own retail operation and
wholesale. In London the retail-wholesale operation acquires
its music through Chappell, which is our exclusive selling
agent. So there are seven jobbing distributing points for Han-
sen product only. In addition those jobbing companies sell all
product. Their primary concern, of course, is to-help develop
our publishing product.

in addition, we control retail stores of our own.

(Q.) How many do you have now? And where are they lo-
cated?

(A.) We've reduced those, actually, from the year before be-
cause we wanted no part of the marginal ones. We have stores
in. Denver, Seattle, San Francisco, Alabama, New York, Wash-
ington and elsewhere. We have 24 retail stores plus conces-
sions we own outright. :

(Q.) What do you think the trend for the future? Books cer-
tainly are becoming bigger, do you see that trend continuing?

(A.) Yes, my personal fight is to build and grow. | hope the
industry can avoid certain mistakes that records have fallen
into and cannot get out of. So far we have been successful in
not making this a discount trap. You print your price on the
cover and generally—there are exceptions—your dealers, and
your jobbers as well, respect the retail selling price and mark
their discounts accordingly. Our story is that we pay royalties
on what we sell. There are promotional things, yes, that's
manifestly obvious. A paper record, or something, or even a
thing that you give to a school for promotion, OK. But we don’t
take reserves.

(Q.) What is the industry’s return percentage?

(A.) Again, you'll notice that the average return in the sheet
music and music book industry is maybe 7-10 percent. | don’t
know that we'd maintain that if we ever allowed rackjobber
theories to be applied where he's not responsible for the judg-
ment of his business. The exposure theory makes the rack
feel that he's doing the job. He feels that he's promoting and
what he doesn’t sell he returns. Now, if we get into that loose
kind of setup, which I'm definitely against, | fight every way. |
believe in racking and | believe in exposure, but | believe that
the people on the other end have a responsibility for business
and for judgment.

(Q.) Does the company do any racking?

(A.) We doracking, but we are selective in our growth. We do
a very successful job with J.L. Marsh, for example. They don’t
apply any pressures to us and we don’t to them. We want se-
lective rack growth. .

California Copyright Conference
Unique Publishing Meeting Ground

Very few cities in the world offer such a concentration of
people involved one way or another in music copyright sub-
jects as does Los Angeles and so it's not surprising that the

.- California Copyright Conference grows steadily in stature.

Only recently, as a case in point, the Conference hosted Ber-
nard Korman, general counsel of ASCAP, who explained many
of the agonizing law suits and new legislation affecting song-

writers, publishers, performers. Not only does the Conference
attract controversial speakers on volitile subjects, but it's at-
tracting more and more younger members, a fact not at all
surprising to veterans of the Conference such as Stephan
Pasternacki.

Younger performers, composers, people involved in the
gamut of music and films, need to know about copyright just
as was the case when the Conference first formed. The sur-
prise for Pasternacki is ‘‘that the organization didn't form a
long time before it did.”

Actually, the formation of the Conference was a surprise.
Pasternacki, a music advisor at Paramount in 1929, says he
merely wanted to become better informed and sought out the
then MGM music librarian. George Schneider on a pupil-
teacher relationship. “‘George said it would be better to get a
whole group together, so we had Bob Marks, Carl Hoesell,
Paul Mertz, Malcolm Beelby, Bob Gordon and others, about a
dozen finally.

| thought that it would just break up after about a half

‘dozen meetings. We had more and more come in. We had sev-
eral attorneys coming. Finally, we became organized offi- .

cially."”

In the early days of the talkie movies, there was a very hap-
hazard notice taken of what songs were being used in films.
“But it became a more serious matter. | can recall when the
studios became very careful about it. And it was in these days

. that there was more and more need to learn about'copyright,

from the standpoints of mechanics, legal areas and even es-
thetics.”
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- TINY-BUBBLES - and great jazz tunes by CHARLIE PARKER -

+- GERRY MULLIGAN - ERROLL GARNER - etc.

)

CRITERION MUSIC CORP. pres. Michael H. Goldsen

MANANA - OFF SHORE - THE END - OKLAHOMA HILLS - I STAYED TOO LONG AT THE FAIR : MOON-

LIGHT IN VERMONT - PEARLY SHELLS

Publishing — Production — Recording

Staff: Terry Wright - Bo Goldsen

6124 Selma Ave., Hollywood 90028, Calif.
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' PLENTY OF GOLD

IN OUR OLDIES

Current Releases

Elton John

MCA

“} SAW HER STANDIN’ THERE”

Bergen White
PRIVATE STOCK

“COME GO WITH ME”

The Letterman

CAPITOL

“NO ARMS CAN EVER HOLD YOU”
(LIKE THESE ARMS OF MINE)

GEORGE PINCUS & SONS MUSIC CORP.
GIL MUSIC CORP. -

1650 Broadway
New York, New York 10019
(212) 245-0110

George Pincus,

Pres.
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Bnllboard

lee Crazy.

Of every dollar the reeord mdustry spends
on trade advertising, we get sixty cents. For the
very good reason that, of all the trades, we're
perused most carefully by the largest number
of potential customers. That there isn’t the
“music product made or service offered that we
~can’t sell, and hke crazy, is vividly demon-

e | strated by the

*l?:mmstm }emﬁés,._gwégeﬁas Baterprises) predomlnance

K

?mwr*es;mnses fmm the S:Lllbaar@ spmad a:a*e \ Of dellghted &M“

: %errific One m;i‘f; af Bvery ‘t,wo .‘wtters ig & direat
mckbm}{ t4 the aﬁvemimng

v

: receiwd : ’ . {Soul Train)

B o4

nsmg witb you. .

We 3’6 stzll i:zaskmg in the rsves wetye

| Imv& had tremspdous positive reaetwn

Ads Sell

(Gmtsria necsrdmg Studios) ; Supeﬂatives
in the letters we're written by all manner
of advertisers.

(Gambou Camp&mes} DO@S an ad 1n Bﬂlboard mﬂuence a. I'adIO

”Ws tham; yoa fwm the bettom of our nearises

(20th Contury Remm | programmer‘? You bet it does! The Hagen

ws are avww}wlmed wmh the respcmss we have

4 followin ths full page ad,
reaezve ¥ (,Mus}’;rcom Recarda}

"Bz},lbaard is pmﬁumng goality respmses in guan-

& than sufflcwniz Lo jusmm our adver-
Ui o {(}harge%wmde}

Eulb&ara I went Lo listen
1 had ‘not been impresasﬁ 2
pl&yed it m the

b ”Afi:&r sﬁ&mg ihe ad in
T tu the reperd agRin, a8
,smn i¥ bsfam ageing ’egm ad. We

mr abaut amv:fe a days < {S’h bows ngn mrmtor}

studio time or a five-LP concept

We Helped

Build An lndustry- (

Our Sleeves
Are Still

Communications’ study of arepresenta-
tive radio market proved that Billboard
ads are by far the most influential when
it comes to getting a record onto a
program or music director’s audition
turntable, and hence onto the playlist.
All of this boils down to this: What-

“ever you're selling — be it a jingles service or accessories, hardware or singles,

album —a Billboard ad will sell it best.

‘-------------.------------. ----..

BILLBOARD CORRESPONDENCE-SCHOOL

9000 Sunset Blvd., Los Angeles, CA 90069

ATTN : Professor Heine

Dear Sirs or Madams:

‘T won’t allow myself to be caught dead at any Heavy Industry Function
until I receive my official Billboard Lapel Balloon, in exchange for which
I hereby swear on the lives of my accountants that I'll faithfully peruse
all your ads proving that you're The Top Communicator. { Gasp.] Upon
completion of the course, I will expect you to rush me a beautiful Bill-
board BA diploma, suitable for display in my offiice or for spreading -
mayonnaise.

(Y

Name:

Address:

My role in the music blz
Td pxefer a [ right-hander’s, or [ left-hander’s lape] balloon.

‘¢-i-l---ii-\---..

% ,
'l---------i’

..-------------------------------'
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SCHOOLS &

INSTRUCTIONS
Flrst Class FCC License theory and labora-
tory training in six weeks. Be prepared . .. let
the masters in the nation’s largest network
of 1st class FCC licepsing schools train you.
Approved for veterans* and accredited
member National Association of Trade and
Technical Schools.** Write or phone the
location most convenient to you. Elkins
Institute in Dallas.*** 2727 Inwood Rd.
214-357-4001.

Elkins in Atlanta*®. 51 Tenth St. at Spring.
N.W. (404) 872-8844

Elkins in Denver**. 420 South Broadway
(303) 744-1434

Elkins in East Hartford. 800 Silver Lane
(203) 568-1110

ElkIns in Houston***. 3518 Travis
(713) 526-7637

Elkins in Memphis***. 1362 Union Ave.
(901) 726-9762

Elkins in Minneapolis***. 4103 &£. Lake St.
(612) 721-1687

Elkins in Nashville***. 2106-A 8th Ave. S.
(615) 297-5396

ElkIng in New Orteans***. 2940 Canal
(504) 822-7510

Elkins in Oklahoma City. 5620 N.. Western
(405) 848-5631

Elkins in San Antonio**. 503 S. Main
(512) 223-1848

REI FIVE WEEK COURSE FOR FCC 1ST
rhone license. Six week course for Radio/TV
announcer. Call or write today. REL 61 N. Pine-
apple Ave, Sarasota, Fla. 33577. and 2402 Tide-
water Trail, Fredericksburg, Va. 22401. tfn

PROFESSIONAL
SERVICES

HELP WANTED

STATION MANAGER FOR KODIAK
PUBLIC BROADCASTING CORP.

Five years practical experience in commercial, public
or educational broadcasting. BA in broadcasting, or re-
lated fields. One year’s experience for every year in school
as substitute. Management experience and working knowl-
edge of FCC laws and Federal grant applications required.
Salary $18,000. An Equal Opportunity Employer.

Send resume to: Alaska Educational Broadcasting Com-
mission, 308 ‘G’ Street, Anchorage, Alaska 99501. Dead-
| line for applications is: April 10, 1975.

NATIONWIDE CLASSICAL AND FOLK
Record distributor looking for sales repre-
sentatives. High commission. Choice territories
open. Call (212) 897-1820 Collect. aph

SITUATION WANTED

YOUNG MAN SEEKS PROMO, SALES, P.A.
job with L.A. publishing company. Know music,
have desire, degree and car. Howard Segal,
15670 Sutter St., San Francisco 94109. (415} 776-
5815. mh29

ENGLISH DJ, 24.—3 YEARS IN RADIO (DJ,
Music Programmer) + Discotheque experience.
Currently Public Communications student.
Seeking summer vacation work in US.A. Ex-
cellent references. Have visa. Box No. 7008,
Billboard, 1515 Broadway, New York, .Y.10036.

mh29

] DISTRIBUTING SERVICES

ATTN! OVERSEAS IMPORTERS ICUt.TOUlTS‘LlP'S AND EAPE% [IRE Sﬁ'
d U.S.A. EXPORTERS ep 0n, low, low ['JHCES. 0 ort .er 00 sn_m )
arn Pick and choose list or-promotional specials.

We transport Records, Tapes, etc. from

Write or call person to person: Dave Bryant,
U.S.A. Offering: Great savings, low freight u § intri A
ra(es New American Suppliers for buyers (314) 832-9000, Tacony Distributors, 4421 Ridge:

'MEN-WOMEN
DEPRESSION-PROOF

With or without sales experience. Every
office, factory, every industry must use
this type product. We have the lowest
price. You can make $40. to 80. cash daily.
We put you in business for yourself—Ex-
clusive territory. Phone (212) 697-9649 all
week. Out of town write:
Box 7009 Blllboard
1515 Broadway

New York, N.Y. 10036 mh29

Advertising Brings Results

HOMMONY
mMoNagemMentc

RECORDING INUK.2
CONTACT US FIRST FOR LONDON'S
TOP SESSION MUSICIANS.

We also handle arrangements,
M.D.s,orchestras for tours efc.
We will be in NLY.during April.
For more information write or call

64 Middle Lane, London N8 8PD.

0O1- 340 8682/9800 or O1- 6924701

FREE FREE FREE

PROFESSIONAL MUSICIANS REFERRAL
(a subsidiary of Boyd Hunt Enterprises)
is offenng a FREE 30-day Trial Registration
for musicians seeking groups, and groups

seeking new members.

CALL TODAY! (612) 825-6828 or
(800) 328-8660—Toll Free
"P.MR.isa semce designed by musicians

. for musicians.’
{void where prohibited by law)
mh29

MUSIC TYPESETTING-ENGRAVING SERVICE

High quality, preparation of music manu-
scripts for publication, priced per page.
Editing, cover design, other services avail-
able. Write for information.
IMPACT MUSIC COMPANY
P. O. Box 766

Arlington, Texas 76010  mh29

ATTENTION!! TEMPORARILY AVAIL-
ABLE COMPANY orchestrator does rhythm
arrangements and/or “Bird Scale” score; con-

tact Steven “The Birdman” Burton, 6808 South
Prairie, Chicago, I1l. 60637 or phone (312) 487-
4978 or 224-0010 anytime. mh22

JOBS! JOBS! JOBS! IF YOU HAVE THE
TALENT—WE HAVE THE JOBS!! Subscritre to:

Box 61, Lincoindale, N.¥. 10540
Number "One" in Weekly, Nationwide
Employment Listings for Radio, TV, DJ’s,
PD's, Announcers, News,

Sales and Engineers
[1$12.00 3 months (12 issues)

[J $25.00 12 months (50 issues)
{Check Appropriate Box)

NAME

ADDRESS
Remit Cash With Order, Pleasel

ap5s

DISTRIBUTORS WANTED

ARGE VARIETY OF JEWELERY: RINGS
1.00 per doz. ete. 1000 other now items. House of
{pps, 252 D Lake Ave., Yonkers, N.Y. 10701. tfn

ble various orders—Welcome you wood, St. Louis, Missouri 631186. mh29

when you arrive in N.Y.
COMEDY MATERIAL

Contact:
BERKLAY AIR SVCES, MARKETING

PROFESSIONAL
COMEDY MATERIAL

P.O. Box 665. JFK Airport
Jamaica. N.Y. 11430. US.A. tfn

(The Service of the Stars Since 1940)
“THE COMEDIAN"

Original Monthly Service—$45 yr. pstg. $6
(Sample Order) 3 issues, $15
35 “FUNMASTER" Gag Files, $45, pstg. $7
“Anniversary issue," $30, pstg $3
“"HowtoMasterthe Ceremonies,’’ $5, pstg $2
Every item differeni! No C.0.D.'s.
“WE TEACH STANDUP COMEDY" via mall
Payable to: BILLY GLASON

200 W. 54th St
N.Y.C. 10019 tfn

DISTRIBUTORS

RACK JOBBERS—DEALERS
Promotional LP’s and 8-tracks., any quantity.
Best prices, 24 hour shipping service.

Call or Write Today for Catalogs.
RECORD WIDE DISTRIBUTORS

1755 Chase Drive., Fenton, Mo. 63026

(314) 343-7100 ap5

PROMOTIONAL MUSIC HAS THE BEST
line of Sound-Alike tapes, low as 80¢, blanks 39¢.
Write for catalogues. P.0. Box 11031, Highland
Station, Denver, Colo. 80211. mh?29

DEEJAYS: NEW SURE-FIRE COMEDY!
11,000 classified one-line gags, $10. Catalog free!
tdmund Orrin, 2786-A West Roberts, Fresno,
Calif. 93705. tfn

WE MAKE SMALL DEALERS BIG. OUT-
standing prices on albums, accessores, car tape

agers
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¥ POSITIONS WANTED

TEXT: MAJOR MARKET PRODUC-

Desires top 40, oldies, or contemporary MOR
full timer in N.E. 31, mature, BS Degree,
broadcasting school, 3rd endorsed, 1 year air
experience. Working 38 hours a week on air:
full time at very conversational MOR in
Mass. Part time at R.I rocker. Also handling
full news operation, including telephone
gathering, at full timer. Some sales, report-
ing, and copywriting experience. Full time
job too laid back for me, and with 16 hours of
work from 6 PM Friday to 6 PM Saturday,
I'm not as effective as I'd like to be at my
weekender. Can promise dedication, output,
preparation, and personality while the music
keeps moving. Strong, big-voiced delivery
OK, but no screaming or time & temp. Need
decent wages to relocate. Vin-401/353-4534
days. apb

Want to move your outfit up in the stand-
ings? Obtain this seasoned pro who’s looking
to be traded to a big league club. My “pitch”
can steal fans for you like Lou Brock steals
bases. My basic stuff is the screwball but
frequently I'll-slip a fast one by 'em. I'm the
cleanup hitter on my cuwrrent team but the
owner is stingier than Charlie Finley. Send
now for free autographed air-check while
they last and maybe we can play ball. The
best part of the deal is that I work a hell
of a lot cheaper than Catfish Hunter. Box
646, Billboard, 1515 Broadway, New York,
N.Y. 10036. aph

players, radios, speakers. Lists free. Action
Sound, 880 Bonifant Street, Silver Spring,
Maryland 20910. tfr

ATTENTION, RECORD OUTLETS. WE
have the largest selection of 45 rpm oldies and
goodies and also major label LP lisings at pro-
motional prices. Send for freejstings. All orders
welcome, Apex Records, Inc,, 947 U.S. Highway
#1, Rahway, N.J. 07065. tfn

WHILE OTHER PEOPLE ARE RAISING

JOCK SHORTS! TWICE-MONTHLY CON-
temporary Comedy! Hottest service anywhere!
Sample $2. Details free! Broadcast Library,
5804-A Twineing, Dallas, Texas 75227. tfn

LAUGH SERVICE FOR D.J.’S IN ITS FIFTH
year. Send for sample issue to L.S.D., now avail-
able volume 4. 24 issues over 1600 gags for $10.00.
Box 612, Turnersville, N.J. 08012. apl9

“FREE” CATALOG . .. EVERYTHING FOR

COUNTRY’SMY THING. MATURE, DE-
PENDABLE DJ TRAINED IN PRODUC-
TION, COPYWRITING AND SALES.
1st. CLASS FCC LICENSE. AVAILABLE
NOW. CONTACT TED BRAUNE, 1451
7th AVE., APT. #38,SAN FRANCISCO, CA
94122, Tel. 415 441-0707 AFTER 5pm (PST)
415 664-1757. WILLING TO START AT
$450.00 Mo. PREFERABLY NORTH
WEST. ap5

the deejay! Custom 1.D.’s; Promos, Airchecks,
Wild Tracks, Books, FCC Tests, Comedy, and
more! Write: Command, Box 26348-B, San
Francisco 94126 tfn

their prices, we are lowering ours. Major label
LP’s are low as $1.00. Your choice. Write for
free listing. Scorpio Music Distributors, 2935
River Rd., Croydon, Pa. 19020. Dealers only. tfn

" GOLDEN OLDIES
_TRADING POST
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FOR SALE

45’8 SOLD AT AUCTION: COLLECTORS REC-

ords, LP's, Jazz, Sound Tracks, O. C., peron-
alities. Indicate list ﬁomé RayUNéacknic,mP;;%
ox 7511, Van Nuys, CA 91406 U.S.A,
R&R, R&B, ROGKABILLY, ETC. Fox 711 g
Singlesfromthe’50’stomid’60’s.
All original label oniy.
No re-issues

We sell fixed price, by periodic. auction

and also trade.

Send your want lists . . .

latest auction list.

SEARCHING FOR OLD RECORDS? DIS-
continued, 216 N. Rose, Burbank, California
91505. - eow

ORIGINAL ROCK OLDIES 60’s, 70’s ALL UN-
der 50¢. Catalog 50¢. 50 different Country Oldies

send for FREE

Announcer, 27 years old, 2 years college, 3rd
class lic. 3 years experience behind a police
radio. Have recorded interviews for maga-
zines and radio. Prefer Rock or MOR. Hard
working, will also do selling and public re-
lations. You're sure to be impressed by my
tape, I'll give you more than you would
expect. Wnte Occupant, P.O. Box 8952,
Phila. Pa. 19135. aprs

TION DIRECTOR LOOKING FOR SIM-
"ILAR POSITION OR ONE INVOLVING
COMBINATION PRODUCTION / MU-
SIC/PROGRAMMING DUTIES WITH
LARGE MARKET PROGRESSIVE,
ROCKER OR CONTEMPORARY PER-
SONALITY FORMATS. BROAD BACK-
GROUND, FIRST PHONE, CHARACTER
VOICES AND WORK THAT ENTER-
TAINS WHILE IT SELLS AND IN-
FORMS. BOX 647, RADIO TV JOB MART,
BILLBOARD, 1515 BROADWAY, NEW
YORK 10036.

Chief Engineer/Jock, witb a bead full of
ideas and plenty of nothin’, desires to return
to where Buffalo roam, etc., for full-time
Announcing and Production-Studio work.
Progressive preferred, but all offers reviewed.
Limited experience, unlimited desire-ability.
1 want to learn professional work from pro-
fessionals. No dead-beats need apply. Write
Ralph Ware/Box 1404/Dublin, GA 31021
Or call (912) 272-9341. apb

SSIONA

=3V

Wanted small and medium market per-
sonalities ready and eager to grow! You may
‘be the worst one to criticize your own talents.
The veteran pros at CriTeeKadok will
evaluate your air-check and send you a
detailed analysis of your strengths and needs
plus down-to-earth suggestions for your
individual growth as a radio personality.
Send tape plus $5.00 (compressed OK) to
CriTeeKaJok, Box 494, Pinedale, Calif.
93650. Intro offer expires 4/30. ap5

POSITIONS OPEN

“Pwo Great People. A writer who is organized,
ongmal and can sell in copy with DI‘OduCthn
in mind. And a low end voice for air shift and
production at newest sounding FM in Win-
ston-Salem, N. C. Call Jack Shaw (919)
767-1806. ap5

—all winners! $6.75. J.A.S. Box 58, Flushing, N.Y. |
11379. eow |

RECORD SCAVENGERS
Box 387, Cockeysvlille, Md. 21030
(301) 628-1090 ap19

RARE 50S ROCKABILLYS/R&B/R&R/
Blues / Jazz / Sun / Ace / Elvis / Beatles / LP’s
45’s Cheap! Free Catalog. Rockhouse, 349 E.
Cooke, Columbus, Ohio 43214. apl9

alent In Action__|

spontaneous. The Dusters seem to have such a
good time on stage, and the teeling is infectious.
A real cowboy might find these guys a bit squir-
rely. In fact, all found their way to Western
swing music through rock or jazz. But musically
they've got the goods on the great swing sound
of “Cail The Police” or the traditional ballad
“Love You For What You Are.” The single from
their upcoming Columbia LP is a truck driving
classic called “Hackensack.” Dan McCorison is a
promising newcomer as a country vocalist. A
less than adequate sound system was the only
disappointing element in an otherwise splendid
concert. RUTH PELTON-ROBY

Jazz Fest In K.C.

KANSAS CITY —Clare Fischer
and Gary Foster were the featured
guest artists at the 12th annual Kan-
sas City Jazz Festival which was
held at the Music Hall and on the
campus of the Univ. of Missouri
Kansas City over the March 15-16
weekend.

Ten college bands representing
five states were to compete for Mid-
western honors.

® Conunued from page 23

has come a long way since their last Denver ap-
pearance a year ago, when they were the open-
ing act at the 250-seat nightclub Ebbets Field.
Success, apparently, hasn't changed them—in
blue jeans and.plaid flanne! shirts, they look like
they came straight off the Missouri farm which
is their home.

The Daredevils’ sedate stage manner serves
to emphasize that the action is taking place in
the music. Greater sophistication, evident in
their second album, carries over to a very tight,
smooth live performance. Only occasionally did
they slip into meandering jamming. Their sound
is based in the easy rhythms of bluegrass, devel-
oped through flowing melodies which are embel-
lished by perfection in vocal harmonies.

After an hour and a half of this fine music,
including two encores, the house lights went up.
But the relentless crowd called for more. The
third encore, “ Wanna Be A Commercial Suc-
cess,” was pure irony a year ago. Now it’s 3
triumphant statement of independence. The
Ozark Mountain Daredevils have made it, and
without a speck of glitter.

The response to Dusty Drapes and the Dust:
ers was equally enthusiastic and a bit more

agydvosd1id 'S.61 ‘62 HOUVIN



32

MARCH 29, 1975, BILLBOARD

Soul

" Sauce_
Philly Filly

Blends
With Gospel

By JEAN WILLIAMS

LOS ANGELES—Louise Wil-
liams of WDAS, Philadelphia,
seems to have hit the right note for
blending gospel and rock success-
fully.

“Gospel music is more popular
than ever, but a new form of gospel
has taken over,” says Ms. Williams.

She tells of today’s trend toward
gospel music, and how she main-
tains both the gospel and r&b au-
diences during her Sunday 6 a.m.-2
p-m. gospel programs and 10a.m.-12
p-m. weekday soul show.

“The r&b artists such as Donny
Hathaway, The Persuasions, Al
Green and others are recording gos-
pel and r&b tunes on the same al-
bums, which is one of the reasons for
the growing popularity in the gospel
field,” says Ms. Williams.

“This gives the gospel/rock disk
jockey a chance to expose the same
artist in more than one area, and for
that reason, my dual role puts me in
a position to be instrumental in
breaking records that would not or-
dinarily be aired on certain pro-
grams,” she says.

“My programming habits have
changed with the change in music.
The new contemporary music sound
is bringing more young people into
the gospel fold, and a major portion
of my program is now geared to the
teenager.

“I have chosen to program my
own shows because I only play rec-
ords that I like and this method of
programminghas worked for me. I
am very community oriented, and
being in the community with my au-
dience has let me know that they are
very much in tune with the music
that I choose to play.”

Ms. Williams seems to favor gos-
pel music and is known throughout
the record industry as The Gospel
Queen.

Recording two gospel records her-
seif has led to comment on the steps
that the record companies have
taken in producing gospel acts.

“Gospel records are produced
more professionally today. They

have better rhythm sections using |

the same instruments that are used
in recording an r&b record. A lot of
care and effort is taken in producing
the gospel artist which was unheard
of just a few years ago,” she says.

For several years Ms. Williams
has successfully promoted gospel
and rock shows, and she says that
she has more talent to choose from
now in coordinating a show because
she can take groups like the r&bish
Persuasions into the churches in-
stead of just large auditoriums.

She has popular recording artists
co-hosting her radio programs. “My
listeners will call in to talk to the per-
sonalities; this gives them a chance
to become better acquainted with
their favorite artists. I will not an-
nounce the names of my special
guests until the day of the show, and
in that way I know that they will
tune in if only to find out who the
guests will be.

“This has helped my ratings
greatly, because the 10-12 slot is one
of the hardest positions to work. But
I am making it work for WDAS.”

*x %k *

I hear that Johnnie Taylor’s con-
tract with Stax records will expire
soon and he is talking to ABC Dun-
hill.

(Continued on page 33)
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Bitlboard SPECIAL SURVEY for Week Ending 3/29/75

(Stone Diamond, BMI/Tanny Boy/Kenny Nolan,
ASCAP)

(S: 0tis), Epic 8-50054 Columbia)
(Off The Wall, BMI)

5 ' *STAR Performer—singles registering great- 3 [
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20 = | ; = 5
-2 g E TITLE, ARTIST ) ‘ 2 g :s; TITLE, ARTIST el i: TITLE, ARTIST
IE = (Writer), Labe! & Number (Dist. Label) (Publisher, Licensee} (3 b (Writer), Label & Number (Dist. Label) (Publisher, Licensee) El 3 S| (Writer), Labei & Number (Dist. Labet) (Publisher, Licensee)
1 1| 8 SHINING STAR—Earth, Wind & Fi 33127 4 FEEL THE NEED—Graham Central Stati ' £0}
(M. White, P. Bailey), Cqumbila'J| 3-100% (A. Tilman), Warner BrosraSOaﬁnl1 (Berr:drgaeport %l) sagy 72 2 g?'#:eoc':og?s?!m(ge:e::ur Head Out
(Saggiftame, ASCAP) 34129 16 '(:vaf'n' OthPhSyam gé fPe:\ry, K. Da/\gs,l:dac?l%rt), Esa(s:at;,lanca 817
W) 3| 8| SHOESHINE BOY-easi pendrics ‘ pgiams, C Ratcidl. L BowegM. Jonest i P S i
(. Booker, L. Allen), Tamla 54257 (Motown) (Pronome Ot o o et Mercid g5 1 69 | 66| 11 |  THE RAP/IF LOVING YOU
{Stzne Diamond, B 35| 40| 6| 1 CANT SEE WHAT YOU 15 WEONG ume 1w
3 4110 LOVIN' YOU—Rinnie Riperton SEE IN ME—The | M. Jackson/H. Banks, R. fackson, C. Hampton),
(M. Riperton, D. Rudolph), Epic 8-50057 (Columbi4) : (G. Dorsey), Mercur; 7%"6535(Phonogram) {Landy/ Sinat 55 (EaydopfEastiNempissiCionciie (BB
(DickieBird, BMI) ! Unichappel, BMI) 70|74 5 THERE'S ANOTHER IN
4 { 5|10 | REMEMBER WHAT I TOLD YOU TO s 7 M [ ME JBARY; Part 1= osiry W L Mheh o2 ot
FORGET“T'W"“ § (. Casella) Cotton 636 (Arista) (Springfietd, (Muscle Shoals, BMI)
(et B i, ot 010 15esP) 71| 78| 5| HOMEWRECKER=Tyone Davi
unhill, 5 a l : — e is
) ¢ 37133 19 PICK UP THE PIECES—average White Band (S. Dees, D. Camon, T. {)avis), Dakar 4541
ﬁ 6 7 LOVE -FINDS ITS OWN E\F:l Bta-”’4’;,'35;2‘];[2)\%6%%;’"“& Band), (Brunswick) (Moon Song, BMI)
WAY—Giadys Knight & The Pi Pk :
e, ot 312 s | 3| 14| PLLBEHOLDING ON-nowmg | 77| 67| B L THE SOTD TMES
] . Downing, L. Quinn, A. Smith), Chess 3
61719 WALKING IN RHYTHM— Blackbyrds (Chess/Janus) (Heavy/Elbomo/Diagonal, BMI) §‘G‘ S P ooy Spf'gﬁnm (Polydar)
(. Pery), Fanasy 735 (Baskbyr, BN Wr| 50| 4] 1 DIDNT KNOW-Tures beges o TioHe
[ B. Sigler, J. Lang), —Barbara Ackli
ﬁ 9 5 L-0-V-E (Love)—Al Green %’hilanligeﬁa’hia |n?:§n)atianaf 8-3561 (Henderson, Joseph, Greena)rca:fr;itoic 45'13 (Eight-
?L\' Gdree)n,(}/:. /I\Xllthhell, MB. h;llgdges), Hi 2282 (Columbia) (Mighty Three, BMI) Nine, BMI/Will-Rack, ASCAP)
onfon)idee/al e, 40 | 34| 14 YOU'RE AS RIGHT AS RAIN~Nancy Wilson CHECK IT OUT—pgob
; . — Babby Womack

8 | 8| 7 | DANCE THE KUNG FU~car Douglas e e (Pt U el

(C. Douglas, Buddu), 20th Century 2168 ! ; (Unart/Bobby Womack, BMI)
(Carten/ Woalfsongs, MCPS) ﬁ 1) 4 gg gg“wb,} FOR THE LOVE WON'T LET ME WAIT—Msjor Harris
—Wiliie Hutch
10 8 ONCE YOU GET STARTED—Rufus W. Hutch), Motowln Ifass fJobete ASCAP) E?.dﬁi's"chﬁﬁ'/ﬁ‘n?of‘"é'ﬁu'f SR
(& (ChastopheR, ARG 1206545uTur, ASCAR) 42 | 46 | 7| STOMP & BUCK DANCE—Crusaders :
10 ka1 9 CRY TO ME—toleatta Holloway (W. Headerson), ABC/BJue Thumb 261 76 | 83 5 | BETCHA DIDN'T . .
] (S. Dees, D. Camon), Aware 047 (GRC) (Four Knights, BMI) KNOW THAT—Frederick Knight
: (Moonsong, BMI) 43| 35| 13 |  JUST AS LONG AS WE'RE TOGETHER Gicomnt, S T 3216 Gtag
ﬁ 1 7 MY LITTLE LADY—Bicodsto In My Life There Will Never Be '
(€. MeCormick), London 1061 PR AL 77 [ 85| 4| HEAVEN RIGHT HERE
{Crystal Jukebox, BM) (CB. Vé?ite, Vélvslil(son, . V;ilson) — SNR Eﬂmlugltlam)ralchur ——
3 asablanca Box Fanfare/Very Own, BMI). . Reaves, |. Hutson), Curtom 01| arner Bros.)
12 12110 ?’ESE{!!LT"UEAKI:“THING 59| 3 Ismgv mn,s BACKATCHA— ol = ::;::ﬁ Gl:;nt/Aopa, ASCAP)
P. Grant, G. Guthrie), Atlantic 3241 el ﬂ LING DOWN A
EMus:rcar;\Aontageu Brll\:)) e g\éferfao"i:m;gré)!\ ;amla 54258 (Matown) MouNTMNS'DE—Main Ingredient
X ' ().D. Hilliard, L. Ware), RCA 10224
3 114 ] 8| SMOKIN' ROOM=cot corton ! 55| 5| TAKE IT AWAY FROM HIM (BeterHall, ASCAP)
(D. Belfield), ABC 12059 SFut It On Me)—Paul Xelly 79 | 88 4 HUJACK N
(American Broadcasting, ASCAP) P. Kelly), Warner Bros. 8067 (Tree, BMI) Wi — Herbie Marn
4 8 3 WILL WE EVER COME ! Atlantic 3246 (Dunbar, BMI)

ﬁ 181 5 LIVING A LITTLE, LAUGHING A TOGETHER—Biack tory 2 I'VE ALWAYS HAD YOU—B8ennie Tray

LITTLE=Spinners (R. John, M. Gately), Buddah 443 (B. Terrell), De-Lite 166 (PIP)
{T. Bell, L. Creed) Atlantic- 3252 (Buddah?Iobete, ASCAPY (Delightfui/Music In Motion, BMI)
(Mighty Three, BMI? 38| 14 | GET LIFTED~ George McCrae 81| 8| 2 MAKIN' LOVE—Fred Wesley & The New IR's

15 |15 7 LOVE CORPORATION—Hues Corporation (HW. Casey, R. Finch), TK 1007 (Sherlyn, BMI) (). Jrown, F. Wesley), People 651 (Polydor)

(W. Holmes), RCA 10200 (JiMi Lane/Ensign. M) 58| 5 ALL BECAUSE OF YOU—Lsroy Hutson (Dynatone/Belinda/Unichappell, BMI)
} L. Hutson) © 0100 ) (Si — Bobbi
16 {12 |10 | EXPRESS=8y. bopress Gamhope, AScapy | (Warmer Bies) (Sjent sryB2; Wyl FUMHAUSE sufmaes ;
| (B.T. Express), Roadshow 7001 (Scepter) 49 39 15 TOBY/THAT'S HOW LONG— wtﬁadglxrtrt l;l!cFadden, Bl otesto?
T. Express), nite ists
(Triple 0'/Jeff-May, BMI) gEssiiéac?erl BB Ackhg/A PoneII T. Bco';ldl)-“%Srunswwk w (Jobete, ASCAP/Stane Diamond, BMI)
ﬁ 28 | 4 | WHAT AM | GONNA DO—pBarry whit i Brian7Ucean|Blie/Tamerlane YBM) 9% | 2 ROCKIN CHAIR—Gwen M
B White), 20th Century 2177 50 | 41| 11 MOTHER'S SON—Curtis Mayfield (C. Reid, W. Garke) Cot 1996 (1)
(Sa:Vette/January, BMI) (C. Mayfield), Curtom 2006 (Buddah) (Camad, BMI) Shertyn, BMI)

18 |17 | 12 |  SHAME, SHAME, L i domtet | 84| 92| 4|  YOURE THE SONG (Fve Aways
SHAME —Sirley & Company By ' Wa?hted To Ser:(g)— rmémi; Thomas
ggarﬁﬁ?mgm; Vibration 532 (All Platinum) 52 | 49 13 'v"(:)vREDISJ‘A Fl:.EthLETTER ghe,(l;):agiw?j dcKenney), Glades 1723 (TK)

= Jim e

19 [22 | 6 | REAUITY—james Brown (5. Barge), Capiol 3998 (Chevs, BMI) WHERE IS THE LOVE—Betty Wright
(1. Brown, 5. Wesley, G. Wesley), Polydor 14268 53| 471 7 MIGHTY CLOUD OF UM Casey, . Finch, M, Gndke, B. Wright),
(Dynatone/Belinda/Unichappell, BMI) JOY—Mighty Clouds Of Joy ston (Sherlyn, BMI)

| D. Crawford), ABC/Dunhill 15025 86 | 93 3 SWEETER—Mawr Lance ‘
ﬁ 26 5 ?afgmsﬂ!ll!lml DAY —Ecstasy, §AmenracanorBr)uadcastmugn/[;aAnn ASCA) (g. JacksBon, W. Henderson, C. Davis), Playboy 6020
(Mystro, Lyric), Roulette 7163 ﬁ 64 3 LET THE GOOD TIMES ROLL (DakarSEMI)
(Big Seven/Steals Bros., BMI} EVERYDAY —Little Beaver ﬁ m SHACKIN' JP—Barbara Mason
ﬁ 2|4 SHAKEY GROUND —Temgtatons (W. Hale, W, Clarke), Cat 1995(1&) (Sherlyn, BMI) (. hvery), Buddah 459 (Groovesville, BMI)
(. Bowen, E. Hazel, A, Boyd), Gordy 7182 55 | 52 | 16 RHYME TYME PEOPLE—Kool & The Gang 8] 91| 3 RED HOT MOMMA—funkadelic
(Motown) (Jobete, ASCAP) §8e “Tgh'?tr;:jali(; :ﬁgSag&eI;s), DetLite. 1563 (PIP) (V?esmoogr?d' 5C(,m%hnton, E. Hazel), 20th Century/
ﬁ 0|5 WE'RE ALMOST THERE— Michael Jack: 7l 71| 3 ’ i (Gold Forever, BMI)
{B. Holland, E. Holland), Motown e ﬁ 4 3 EH: &.EP EEFSWS Ramsey Lowis & LOVE FREEZE—first Choice
{Gold Forever/Stone Diamond, BMI) Egﬁ WP:te BJ L)md) Columbia 3-10103 EIS\IkF/e(I;dT; N.HHarris)'\,J| Pi:‘illyTgmoveBZOSi (Avista)
P Ml ilk/Golden Fleece/Mighty Three, BMI
23 [23 | 8 | SATIN SOUL—Love Unfimited Orchest o :
@, e 20 Contury 2162 (Sa-Vette/January, @ "2 gﬂr?ojw"s GET DOWN (Get On The 90 95| 3 %H’\g]mwzv mg;gm& WornarBics. 3070
\ (R. Gerald, °f S‘l’r::::) Spring 156 ¢Polydar)) (Nick-0-Yal, ASCAP)
37 6 ?KWIN‘G )YF?UhR DZ‘(\)ESDY fim Gilstrap (Raucho/Belinda, BM|) IJOW’S YOUR WIFE—The Ebony Rhythm Funk
Nolan) Roxbury (Kenny Nolan/Heatt's = ampatgn
Delight, BMI) i % E?rgd'-l}{aﬁﬁ gpgi?sllu)enotes U R chks{oné 2 Miles, A Rot:jgrts, R. ThoAmpson)
2 19 12 YOU AND YOUR BABY (V. Carstarphen, G. McFadden, . Whitehead), Innovatian' (1 9159 (Quintrac/Indianoplace, ASCAP)
i Philadelphia International 8-3562 (Columbia) 92 94 3 | DO LOVE MY LADY—Haze
BLUES—5oiomon Burke (Mighty Three, 'BMI) (Thomas, Johnsen, Johnsan, Lpez; Powers, Green)
Chess 2159 (Chess/Janus) 5 TOUCH ME BABY (Reach Out ASI 202 (lektra, BMI '
= For Your Love)—Tamiko J 93 LEAVE IT ALONE- ic Superi

% 16 0 Im:A'L‘a,!I)EVJF'Mr;n ;F%,ceztbngacmnsife, X (1. Bristo!), Arista %lloagughk‘;ljeAsSCAP) (N. Ashford, V. Simpson)?yMnaogtzn l;gg;lors

( ] , D. Fe ] cifer), :
Motown 1310 (Jobete, ASCAP/Stone Diamond, BMY) 3 LOVE HAS FOUND ITS WAY ) (Nick0-Val, ASCAP)
j ! TO ME—Biue Magi 9% | 97 2 IT ONLY HURTS FOR A LITTLE

27 |20 | 7 WITH EVERYTHING | FEEL (B. Ei, A, Waldman), Atco 7014 (NMOT/Friday’s WHILE—notations
IN ME—aretha Franklin Child, BMI) (G. Dickerson, H. Sandifer, R. Thomas), Gemigo 103
(C. Franklin), Atlantic 3249 (Afghan/Pundit, BMI) 61 |65 | 8 THE BOTTLE {La Boteila)~Bataan (Gemigo/Trina, BMI) '

28 21 12 SUPER DUPER LOVE Pt. 1—s Bill (G. Scott-Heron), SofSeul 8701 (Brouhaha, BMI) 95 99 2 DYNOMITE —Bazk:
gﬂ! Garner), F(ant Tr::ckBZMS(;I vaar B 62 67 6 xl?hRANTlh?NS—kCreatsive S«)urge2 i (T. Camilo), A&M alzéleg (Tonob, BMI)

ainstream) (Fartelli j . . Themas, M. Stokes) Sussex 632 (Interior, BMI) b |
y 63 | 61| 17 |  DOCTOR'S ORDERS—carol Dougss e B (v U S

29 |24 111 STAR 0." ATV SHOW—_Styhstms (G. Stephens, Greenaway, Cook), Midland - '

(H. Peretti, L. Creatore, 6. Weiss), Avco 4649 International 60113 (RCA) (Cookaway, ASCAP) LEAVE MY WORLD—1ohnny Eristot

) {Avco, ASGAP). 64 | 60 7 DEEPER AND DEEPER-~ Bobby Wilson (. Bristof), MGM 14702 (Bushka, ASCAP)

@' 36 {12 THE BERTHA BUTT BOOGIE~ jimmy Castor (R. Wilson, V. Bullock), Buddah 449 REACH OUT, I'LL
(I. Castor, 1. Pruitt), Atlantic 3232 (Jimpire, BMI) ‘ (Kama Sutra/ Mafundi, BMI) BE THERE—Gioria Gaynor

) Ny Pecul e 65 | 76 | 4 GET DOWN—Kay Gees (C. Davis), MGM 14790 (Stone Agate, BMI)

42 | 6 CHANGES (Messin’ With (R. Bell, Kay Gees), Gang 1323 (PIP)
[ My Mil‘ld)—_Vemoq Burch (Delightful/ Gang, BMI)} I(?iE'\;VPh!;ESSLJ_BMome)mleTtrtu'hHSA
(V. Burch) United Artits 587 (Unart, B} 66 | 63 | 11 |  WANNA BE WHERE YOU ARE—zuma {Planctary/ Bk, Ceberg, ASCAP)
32|25 |16 | LADY MARMALADE-Lagere (Ston’s Von ok HecAD) 100 { 81| 7| 1JUST CANT SAY
{5 Croge, K. fhia, aiv 63003 Galumtie) 67 |56 ( 9| INSPIRATION INFORMATION—Shuggie otis GOODBYE—Prilly Devotions

(). Davis), Columbia 3-10076
(Brywek/john Davis, ASGAP).




General News

LOS ANGELES—Epic recording
artists Sarah Dash, Nona Hendricks
and Patti Labelle who form Labelle,
have created an image for them-
selves by initiating a novel act that
works. Involved is their choice of
revolutionary“tunes and kooky
clothing.

“Originally, we were not trying to
sell a package of glitter, but we are
forced to use that method to gain a
larger audience,” says Nona.

“We were searching for 4 new act
and merely trying different things,
our mode of dress was not the angle
we were looking for, but when the
press reviewed our shows our dress
was the focal point of the articles,”
says Patti.

“Naturally, after reading about
our kooky styles, we were objects of
curiosity,” Patti continues, “and the
more outrageous our clothing be-
came the greater following we re-
ceived.”

They changed their names from
Patti Labelle And The Bluebells to
Labelle, and their single “Lady Mar-
malade,” is taken from their current
album “Night Bird” which is ap-
proaching gold.

- - .
Radio, Dis!

LOS ANGELES—*“We need a
heavy representation fromradio and
record companies at the formation
meeting of the international jazz as-
sociation,” says project coordinator
Hal Cook.

The meeting is slated for Friday
and Saturday, April 4-5 at the She-
ration Universal Hotel in the San
Fernando Valley. The opéening ses-
sion begins at 9:30 a.m.

Cook’s comment about broad-
caster and label representation re-
flects two areas of concentration for

“Rock With Gospel

® Continued from page 32

The late blues singer/musician T-
Bone Walker wrote more than 100
songs during his 51 years as an en-
tertainer.

According to a Los Angeles news
service, he taught guitar to the late
Wes Montgomery. During his life-
—time he traveled with popular blues
—guitarist B.B. King.

*  x *

Remember ... we’re in communi-
rations, so let’s communicate.

3 Midwest Cities
<irm Jazz Fests

NEW ORLEANS—The annual
lazzfest here is set for April 24-27
and will be followed by a similar
rvent in St. Louis July 7-12 featuring
—he Salty Dogs and Black Eagles
azz Band.

The annual Bixfest at Davenport,
owa, honoring the memory of the
ate Bix Beiderbecke also is being
slanned for this summer following

—he St. Louis fest.

=loe Medlin Bosses
‘olydor Gospel Div.

NEW YORK-Polydor Inc. has
wunched a gospel division, to be
eaded by Joe Medlin, national r&b
romotion chief. Mrs. Irene Ware
as been hired to handle national
ospel promotion, based in Mobile,
la. She will work with Medlin, who
1 addition to his r&b duties, will
andle the recruiting and direction

—f the gospel staff and sign gospel

ilent to the label.

By JEAN WILLIAMS

“We had to change our name to
Labelle because we were being
drawn into the 60s rock and roll re-
vival which we did not want,” says
Nona. '

“By changing our name,” injects
Patti, “we were given a chance to
build new careers.”

“We are more successful this time
because we are not afraid to be ag-
gressive,” says Nona.

“We have come through several
stages during our 14 years together,”
adds Sarah. “We were passive and
everyone took advantage of us. We
were hostile but fortunately we had
people who were willing to channel
us in the right direction, and now we
are aggressive which has helped in
the success of the group.

“Our form of aggressiveness,” she
continues, “is to do what we feel is
best for the group, and Epic has
given us the freedom to do that, and
choose our own material.”

“We are not afraid to sing revolu-
tionary songs that sets us apart from
other female groups,” says Nona.

“We have had record companies
and promoters who wanted to put us
into a box by telling us that we must
be a certain way because we are fe-

the trade group. Other areas include
artists, managers, composers, pub-
lishers, educators, performing rights
societies, radio and television, disk
merchandisers, talent agencies, tal-
ent buyers-club owners and inter-
national

Among the persons recently re-
sponding enthusiastically to the for-
mation of the group are Charles
Sherrell IT of stations WGEE in Chi-
cago and WWMM in Arlington
Heights. Both stations are jazz out-
lets.

Another broadcaster responding
is Bill Curtis of WIZZ, Detroit, who
says his station is also fulltime jazz.
(Other fulltime jazz broadcasters are
KBCA, Los Angeles; KJAZ, San
Francisco and WRVR, New York.
Representatives from these three
outlets will be among the broad-
casters at the formation meeting.)

Individuals responding with posi-
tive comments include Casanova
Jones of Savannah, Ga., who pub-
lishes a national jazz radio survey;
George Avakian, the record pro-
ducer and Boo Frazier, owner of
Cheri Booman Records in Teaneck,
N.J. (whose first LP release features
Dizzy Gilliepie at a 1961 Monterey
Jazz Festival concert).

Planning the meeting are Cook,
Bob Summers, Paul Tanner and
Monk Montgomery. The association
is open to all interested professionals

Tennis Tournament
Set For May 23-26

LOS ANGELES—The second an-
nual Music Industry Tennis Tourna-
ment will be held May 23-26 over
the four-day Memorial Day week-
end, announces chairman Morris
Diamond, general manager of Ar-
thur Mogull Inc., Los Angeles. Co-
chairman of the event will be MCA
Records artist Olivia Newton-John.

The tennis tournament will be
held at the San Diego Country Es-
tates, Ramona, Calif., the same site
of the TV tennis match between
Bobby Riggs and Margaret Court.
Registrants will have exclusive use
of 10 tennis courts and the club
house, swimming pool, horseback
riding facilities and the golf course.
Anyone wishing further details may
contact Diamond at 213-659-6612.

Patti, Sarah And Nona Favor
Revolutionary Songs, Attire

males, or we would not get over,”
adds Patti, “but we did not do it.

“Before we signed with Epic, we
lost many jobs because of our persis-
tence in singing revolutionary tunes,
but it has now paid off, and that also
sets us apart from other female
groups.”

They agree that people who are
not familiar with the group come to
see three marmalade women, but
leave realizing that they have been
entertained and educated.

“Our act is different because we
do a lot of touching, which you do
not see very many groups do,” says
Sarah. “When we’re onstage we
touch each other,” she adds, “and
move through the audience touch-
ing the people. It makes them feel
closer to us, and there are no barriers
when we are performing,

“Our music has progressed from
the pretty love songs to the gutsy
hard-hitting love songs with a realis-
tic message. We never sing the same
song the same way, and nothing that
we do onstage is rehearsed.”

Nona and Sarah write and ar-
range most of their material, all of
which deals with everyday prob-
lems:

Firms Invited To Jazz Meet

and the formation meeting will es-
tablish goals and operating activi-
ties.

The project has nothing to do with
Billboard. The magazine is acting
only as the magnet to which all
forces are initially drawn.

Persons interested in finding out
about the group should contact Paul
Tanner, care of Jazz, Billboard, 9000
Sunset Blvd.. Los Angeles, Calif.
90069.

T-Bone Walker
Dies In Calif.

LOS ANGELES— Texas-born
Aaron “T-Bone” Walker died here
of complications resulting from a
nerve disease March 16. He was 64.

The renowned blues guitarist and
vocalist began his career in a medi-
cine show when he was 13 and later
did much to popularize the electri-
cally amplified guitar. His “They
Call It Stormy Monday, But Tues-
day’s Just As Bad” composed more
than 30 years ago has become a
blues standard. Walker leaves his
widow, Vida; his mother, a son who
also is a musician and two daugh-
ters, all of Los Angeles. Burial was at
Inglewood Cemetery.

Fiesta, ATV Tie

NEW YORK-Fiesta Records
and ATV Records have signed a li-
censing record whereby Fiesta will
release five albums in the U.S. from
Pye Records’ international catalog.

The scheduled releases, culled
from Pye’s Golden Guinea catalog
of Irish and Scottish music, are com-
prised-of LPs by such artists as the
Alexander Brothers, Robert Wilson,
Will Starr, Jim McCleod and the
Royal Regiment.

$1 Mil Month For
Atlanta’s GRC Co.

ATLANTA—The first $1 million
month in the company’s history was
chalked up by General Recording
Corp. in February. “Superior,
highly salable product” was the rea-
son given for the all-time high gross
in an economic recession by GRC
president Michael Thevis and his
marketing vice president, Oscar
Fields.
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T | 2 Pedormer—LP’s registering ®
S | greatest proportionate upward prog- -
ax | €| = | ress this week =|%l e
£l2 o | Tme SN g | Tme
@ |5 |2 | Artist, Label & Number a| % |5 | Aist, Label & Number
£ | 8| £ | (Dist Label) £ 8|2 | oist. Label
x| 5| 6 | PerrecT anGeL Py 45| 2| THE SUGAR MaN
Minnie Riperton, Epic KE 32561 Stanley Turrentine, CTl 6052 St
(Columbia) {Motown)-
8| L iy ERREORESRUOUEA MIND 33|33 6| THE THREE DEGREES
Al Green, Hi SHL 32087 (London) Philadelphia International K2 32406
3| 4 |13 | RUFUSIZED {Columbtay
il 34|36 | 9| URBAN RENEWAL
Tower Of Power,
4 12 (18 | FIRE Warner Bros. BS 2834
Chio’ Players, Mercury SRM-1-1013
(Phonogram) ﬁmu GREEN'S GREATEST
HITS
3 | 6| 7| NIGHT BIRDS , Hi SHL 32089 (London)
La Belle, Epic KE 33075 (Colurbia)
6 | 7|20 | SOUTHERN COMFORT 36 | 37| 6| THE DYNAMIC SUPERIORS
Crusaders, ABC/Blue Thumb Motown M6 82251
BTSY-9002-2
37 |22 5| GREATEST HITS

8 | A SONG FOR YOU
Temptations, Motown C6 36351

7 | DON'T CHA LOVE IT 3840/ 3
Miracles, Tamia 76 33651 (Motown)

8 | MIDNIGHT BAND:
THE FIRST MINUTE

Ohio Players, Westbound WB 1005
{Chess/Janus)

THEN CAME YOU

Dionne Warwicke,
Warner Bros. 35 2846

O.F A NEW DﬂY» 3912818 [S)gﬂlgﬂ?[} YOU'RE
f;:s‘saco;tﬂ)e;gn & Brian lackson, BT. Expréss, Scepter SPS 5117

[ STEPPING INTO
’ TOMORROW
Donald Byrd, Blug Note BN:LA368-G

13 | SUN GODDESS
Ramsey Lewis, Columbia KC 33194:

8 | FOREVER, MICHAEL

Michael Jackson, Motown M6 82551 41 | 47 2| MARK OF THE BEAST

14 NEW AND IMPROVED Willie Hutch, Motown M6-815 S1
Spinners, Attantic.SD 18118 42 |50 4| My way

27 | LIVE IT UP Major Harris, Atlantic SD 18119
Isley Bros., T-Neck PZ 33070
(Columbia) 43 | 31| 16| SATIN DOLL

Bobbi Humphrey, Blue Note BN-
1A344.G (United Artists)

THE CAROL DOUGLAS

14 | AVERAGE WHITE BAND
Atlantic SD 7308

17 | FLYING START 44 149 2

Blackbyrds; Fantasy F-9472 ALBUM
Midland International BKL1-0931
5 | TO BE TRUE (RCA)

Harold Melvin & The Bluenotes.
Philadeiphia International KZ 33148

@-MTHE DRAMATIC JACKPOT
Ron Banks & The Dramatics, ABC

{Columbia)
19 | WHITE GOLD ABCD 867
Love Unfimited Orchestra, 46 30| 26 | THRUST

20th Century T-458
12 | THE MAGIC OF THE BLUE

Herbie Hancock, Columbia PC 32965

Blue Magic, Atco SD 36-103 47 | 48| 5| GREATEST HITS Vol. 2
Dells, Cadet CA 60036-
4 | THE BEST OF THE (Chess/fanus)
STYLISTICS
Avco AV 69005-698 48 (51 19| PIECES OF DREAMS
2 | THAT'S THE WAY OF THE Stanley Tusrentine, Fantasy F-9465
WORLD , 49 (46| 4| PLL BE YOUR SUNSHINE
Earth, Wind & Fire, Columbia PC Vernon Burch, United Artists
33280 UA-LA342.G
3/ INEIER CAN, SAY 50| 53| 4| GREATEST HITS
GOODBYE -
Gloria Gaynor, MGM M3G 4982 Funkadelics, Westbound WB 1004
' (Chess/Janus)
5 | RIDDLE OF THE SPHINX
Bloodstone. Londan PS 654 51 | 52 3| GREATEST HITS
Whispers, Janus CXS 7013
34 | FULLFILLINGNESS’ THE (Chess/Janus)
FIRST FINALE
Stevie Wonder, Tamla T6-332S1 52 | 55 5| BUTT OF COURSE
(Motawn) .Jimmy_ Castor Bunch,
8 | HARD CORE POETRY Atlantic SD 18124
Tavarss, Capitol ST 11316 53 m,TOM CAT
23 | IN HEAT Tom Scott & The L.A. Express Ode
Love Unfimited, 20th Century T-443 SP 77029 (A&M)
15 | FOR YOU 54 | 27 | 11| EVERLASTING LOVE
Eddie Kendricks, Tamla T6-335 Car! Carlton, ABC ABCD 857
{Motown}
55 | 59| 2% CAUGHT IN THE ACY
9 | REALITY Commodores, Motown M6-820 S1
James Brown. Poiydor PD 6039
5 | GOT MY HEAD ON 56 | 58 | 2{ SO MUCH IN LOVE
STRAIGHT Three Degrees, Roulette R 3015
ily Paul. Phi . N
o e eadeghia (nematind | g7 1 39 | 29| CAN'T GET ENOUGH
Barry White, 20th Century T-444
2 | MISTER MAGIC
Grover Washington Jr., Kudu KU 20 58 | 43 9| WOMAN TO WOMAN
S1 (Wotown) Shirley Brown, Truth TRS 4206
(Stax}
19 | 1 FEEL A SONG
finde it & 71 iss 59 | 42| 4| LOVE'S THE THING

Buddsh BDS 5612
2 | GREATEST HITS

Kool & The Gang, De-Lite DEP 2015 | 60  DISCOTHEQUE
(PIP) Herbie Mann, Atlantic SD 1670

Barbara Mason, Buddah BDS 5628

Rl
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RepRap_

90% Shipments Hike
Over 2 Years Noted

By ANNEDUSTON

CHICAGO—Electronics  ship-
ments by manufacturer representa-
tive firms increased 90 percent over
two years ago, according to a finan-
cial operating ratio survey covering
fiscal years ending December 1973
through June 1974, answered by 174
member firms of the Electronic Rep-
resentatives Assn. The survey in-
cludes consumer, technical, compo-
nent and material categories serving
the OEM, retail, military, general
line and industrial distributor.

Based on the survey, the ERA esti-
mates that its member salesmen sell
$5.2 billion worth of electronics
products. Increasing that figure by
40 percent to include non-member
representatives brings an industry-
wide sales figure of $8 to $9 billion
of product sold through manufac-
turers representatives in a $30-plus
billion dollar industry.

Pioneer Loses

® Continued from page 3

Stereo Center also of Washington,
Douglas has agreed to drop its anti-
trust action against U.S. Pioneer and
its parent company, Pioneer Elec-
tronics Corp. of Japan.

According to Pioneer officials,
Douglas has received credit against
some outstanding debts it owed to
Pioneer in exchange for dropping
the action and agreeing to discon-
tinue its franchise agreement with
Pioneer. The Pioneer officials stress
that in total dollars and cents the
agreement amounted to less than the
cost of attorneys’ fees.

Similar complaints filed against
Pioneer by Audio Warehouse Sales,
Inc., also of Washington; and Audio
Video, Inc., Hyattsville, Md. (Bill-
board, Nov. 23, 1974), are still pend-
ing. A motion by Pioneer Corp. of
Japan to have its name-withdrawn
from the Audio Warehouse litiga-
tion has been denied by the court.

Antitrust charges also brought by
the plaintiffs against JVC America,
and its parent, the Victor Co. of Ja-
pan, are also awaiting hearing.

However, the fair trade cards are
not all stacked against proponents of
the law. In a complaint similar to the
one it lost against District Sound,
Pioneer was able to get a prelimi-
nary injunction in Marion County
(Ind.) Circuit Court against Audio
Warehouse on the grounds of unfair
trade practices in its policy of using
print ads to sell Pioneer fair-traded
products at discount prices in fair
trade states including New York.

Pioneer has also obtained two
permanent and one preliminary
court injunctions against fair trade
violators here in New York and in
Maryland.

The judgments handed down in
N.Y. State Supreme Court and
Montgomery County (Md.) Circuit
Court, enjoin Churchill Stereo
(N.Y.) and Maryland’s German
Hi-Fi Center, Inc., and Robert Dor-
sen, Inc., their employees and all
persons acting upon authority and
control of the defendant, from ad-
vertising, offering for sale, and/or
selling U.S. Pioneer products at less
than minimum stipulated prices.

The preliminary injunction
against Bryce Appliance & Record
Shop, Inc. (N.Y.), was originally

(Continued on page 36)

Total shipments per salesman for
the reporting firms increased
$122,000, from $812,000 to
$934,000. This represents a total av-
erage net profit per firm of $15,445
or 7.5 percent, on an average com-
mission rate of 5.5 percent.

Gross commission profits in-
creased by 27 percent, but were re-
duced to 11 percent by increases in
salaries due to an expansion of
member firms. Other increased ex-
penses included an additional
$2,200 cost per office employee.
While travel, entertainment and
communications expenses actually
dropped in this period, they are ex-
pected to affect profits in the 1974-
75 fiscal period unless careful pre-
planning and controls have been es-
tablished.

The reporting firms had an aver-
age of 4.1 salesmen earning a gross
commission of $30,940. Expenses
per salesman amounted to $47,144,
with a net profit reported of $3,796,
per man.

The office staff represents 36.6
percent of the work force, with an
annual expense per person of
$29,910. Office salaries represents
11.9 percent of total salaries.

The consumer products group,
with 23 firms reporting, showed the
greatest net profit, the lowest ex-
penses, the largest salary outlay
(with salary level almost evenly di-
vided between management and
salesmen), and the largest number of
salesmen per firm. Net profit for this
group was 9.8 percent, with an aver-
age 5.7 percent commission and ex-
penses of $174,208 for 4.3 salesmen
per firm. Sales to dealers accounted
for 77.1 percent of all sales.

The technical products group
showed a net profit of 8.5 percent
despite a higher commission rate of
7.6 percent. It had the lowest num-
ber of salesmen per firm, at 3.7.
Shipments per salesmen were lowest
at $702,541, while profit per sales-

(Continued on page 36)
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A Different
Look At '75
Summer CES

By STEPHEN TRAIMAN

NEW YORK-—Although exhibit
space reservations for the ninth
Summer Consumer Electronics
Show are about even with last year
at this time, the exhibitor mix is defi-
nitely different with more smaller
companies represented. The econ-
omy is also responsible for cutbacks
in space from some of the major
electronics firms.

Prior to this week’s (25) exhibitor/
press preview for the June 1-4 event
at Chicago’s McCormick Place,
more than 90 percent of all available
space was filled, according to Jack
Wayman, senior vice president of
the sponsoring Electronic Industries

Assn. Consumer Electronics Group

(EIA/CEG).

The continuing trend toward less
TV and more low to mid-fi audio
product lines is evident from the pre-
liminary list of exhibitors. Among
first time summer CES reservations
are Lecson Audio Ltd. of England,
which made an impressive bow at
the winter CES (Billboard, Jan. 18);
Pleasey Consumer Products (Gar-
rard), another UK. company; Fuji
Photo Film, for its new video-
cassettes/cartridge blank line, and
possibly audiotape as well, and
Janus Industries, one of several new
speaker firms.

Sylvania and Magnavox, among
the broad-based consumer electron-
ics firms, cut back on TV to focus on
hi fi only, and not listed on the pre-
liminary exhibitor roster as return-
ing from 1974 were such firms as
Admiral division of Rockwell, Am-
pex, Marantz, North American Phil-
ips and Sony.

The second annual VIDSEC
video systems exposition and confer-
ence, set for a separate exhibit hall,
also was missing some key hardware
and software firms, with only Akai,
JVC, Panasonic, Sanyo and Sharp
reserving space for videoplayers,
Magnavox and RCA for cameras,
Fuji and Memorex for blank video-
tape.

The traditional CES cenferences

(Continued on page 36)

SPEAKS IN CALIFORNIA

Peerless Increases
Its Product Lines

By RADCLIFFE JOE

BLOOMFIELD, N.J.—Peerless

Vidtronics will market a line of:

blank tape products and two popu-
lar-priced lines of prerecorded pop
and classical tapes as part of a
sweeping diversification move
aimed at keeping the company vi-
able during this recessionary period.
The company is also expanding its
successful tape carry-case line to in-
clude more home units such as
bookcase models in shelf, desk-top
and floor standing cabinet designs.
Peerless is also moving into ex-
panded custom duplicating activi-
ties in the non-music fields. Among
its non-music accounts are Berlitz,
Reader’s Digest, Xerox and a num-
ber of medical, pharmaceutical,
business and educational houses.
To further round out its strategy
for survival, Peerless is carefully
weeding out a number of its “bad
risk” accounts, and diversifying its
distribution pattern with greater em-
phasis on mass market accounts.
According to Larry Press, secre-
tary/treasurer, the four-point diver-
sification plan should insure a 30 to
35 percent profit margin for the
company in fiscal 1975, in spite of
the continuing overall uncertainty of
the nation’s economy.
The blank tape line is designated

“SuperPro” and will be available in
two formulations designated “broad
spectrum” for general recording |
purposes, and “high energy” for crit-
ical recordings. It will be available
30, 60, 90, and 120-minute playing
lengths for cassette; and 40, 80 and
100 minutes for 8-track.

Press will not reveal the price at
which he hopes to market the blank
tape line, but assures that it will be
competitive. He also says that the
use of a specially-designed Peerless
cassette box used in place of the tra-
ditional Philip box, has resulted in &
tremendous cost savings which will
be passed on to the consumer.

Peerless’s popular-priced pop mu-
sic line is designated “Gambit.” It
features product from such well-
known recording artists as Eric
Clapton, Rod Stewart, Jimi Hen-
drix, Jeff Beck, Ike & Tina Turner,
Isaac Hayes, Little Richard, and a
number of early folk and blues acts.

Peter Press, Peerless’s creative di-
rector, has joined forces with Jerry
Geller, the firm’s sales manager, to:
create an eye-catching package for
the line. Press feels that the end re-
sult is a good product in a graph-
ically appealing package that will
sell for under $2.

(Continued on page 36}

Emerson, Sanyb In ‘New’
Fisher Joint Venture Firm

NEW YORK-The Emerson
Electric Co., parent of Fisher Radio,
and Sanyo Electric Trading Co. Ltd.
have entered into an agreement, in
principle, to establish a joint venture
organization to be called Fisher
Corp.

The agreement, subject to the ap-
proval of the board of directors of
both principals, will allow both
Emerson and Fisher to become part-
ners in the new corporation, and, as
equal partners, acquire the assets of
Fisher Radio.

Last December both Emerson and
Sanyo vehemently denied industry
rumors that they were negotiating

FTC’s Schulman On Legalities

LOS ANGELES—The Southern
California Electronics Representa-
tives Assn. chapter is discovering
that the economy pinch on smaller
stores and the expected demise of
fair trade and thereby added pres-
sure on independent audio outlets
leads into a quagmire of potentially
touchy legal areas.

The chapter’s recent meeting
turned into a three-hour rap with
Federal Trade Commission lawyer
and guest speaker George Schul-
man, who makes sure in such talks
that people know it is his views and
not those of FTC being given.

Fully familiar with hi fi, but too
modest to admit he is somewhat of
an audiophile, Schulman says the
apparent common practice of ship-
ping a store a quantity price on two
invoices would probably be judged
by courts as violating the Robinson-
Patman act which prohibits price
discrimination. Reps have a prob-
lem, it was brought out, with stores
that have a low credit rating, too low
in an example, to enjoy say a 12-unit

By EARL PAIGE

price at $80 each, rather than say a 6-
unit price within the store’s credit
limit of say $90—solution, sell a
dozen on two invoices. It’s those two
invoices courts may lookaskance at.

Reps and principals are worried
too about brokerage conditions vis-
a-vis Robinson-Patman, which
states such brokerage fees as a rep’s

(Continued on page 36)

i e
Bitllboard photo by Earl Paige

Price discrimination: That’s just one of many. topics bothering audio reps
such as Jack Berman and Jack Carter (with folder standing) as they chat
with FTC lawyer George Schulman (seated left). Jack Berman Co. consumer
electronics head Dick Gravley (seated right) invited the FTC to address the

Southern California ERA chapter.

on the joint venture project, at that !
time predicted to give Sanyo access
to as much as 60 percent of Fisher’s
assets (Billboard, Dec. 7).

The “new” Fisher Corp. will be
headed by the management and
marketing teams of the current com-
pany. It is further understood that
the new company will operate inde-
pendently from other U.S.-based
Sanyo and Emerson operations. The
Fisher Corp. will also retain manu-
facturing operations of Fisher Radio
based in Pennsylvania and in Hong
Kong.

As further proof of its independ-
ence, the Fisher Corp. will have its
own board of directors, and will con-
tinue to operate out of facilities now
used by Fisher Radio in Long Island
City.

The new company will reveal
product lines, and marketing and
merchandising strategies after the
pact has been finalized.

Audio Magnetics
Quits Videotape

INDIANAPOLIS—Audio Mag-
netics has closed its blank videotape
department here. The Gardena,
Calif -based firm has been manufac-
turing videotape for the industrial
market for several years.

The video operation was housed—
here in half the old RCA tape plan
which Audio purchased. Still in op-

eration is the manufacture of blan ke

8-tracks.

Departing the company and re
turning to Memorex from wher
they came are Dale Humpbhries whc
had been the general manager fo
the videotape program and Dave
Berry, who had been director o
marketing and sales.

Approximately 18 persons wern
laid off. Audio is now selling off it
inventory of %-inch blank cartridge
and a stock of %-inch U-Matic cas
settes.



NEW YORK-The Society of
Audio Consultants (SAC) has estab-
lished an audio marketing research
program designated SMART (SAC
Marketing Audio Research Team)
to assist its close to 3,000 members in
making safe marketing and mer-
chandising decisions.

The project, to be run on a contin-
uing basis, will provide SAC mem-
bers with information on new trends
in product acceptance, dealer atti-
tudes, consumer buying habits, and
other areas of audio marketing and
merchandising essential to the con-
tinued growth and sucecess of the in-
dustry.

SAC has appointed a team of
market research specialists who will
go into the marketplace and conduct
their surveys through the bur-
geoning body of SAC’s certified
audio consultants, as well as major
manufacturers, distrbutors and
dealers.

The data collected will be proc-
essed, edited, coded and then trans-
ferred to computer punch cards,
with all machine and computer op-
erations carried out by trained re-
search personnel under the super-
vision of a key specialist. Periodic
analysis and trend reports will also
be submitted with each report.

The research team for Project
SMART began fiekd work last
month, and according to Jerry Jo-
seph, president of SAC, the first
completed surveys will be available
to members by the end of this
month, with monthly reports to fol-
low.

During 1975 SMART will release
four consumer-oriented surveys,
and two each of dealer, audio con-
sultant and manufactaring surveys.

Joseph explains that the consumer
surveys will be taken at three-month
intervals at a number of dealer loca-
tions including the permanent Hi Fi
Expo here in New Yark.

Dealer surveys will initially be
conducted on a half-yearly basis,
and more will be added if necessary,
while an indeterminate amount of
audio consultant surveys will be car-
ried out at the same basic locations.

The manufacturer surveys will
also be conducted on a semi-annual
basis, and Joseph stresses that this is
an area of prime importance as it is
generally an area of communi-
cations shortages and breakdowns.

Questions being asked by

(Continwed on page 36)

(EDITORIAL NOTE: This exclu-
sive interview with MCA Disco-
Vision President Jack Findlater, pro-
gramming head Norman Glenn and
assistant David Lipton began last
week with a look at programming
mix and consumer motivation and

needs.)

LOS ANGELES—BILLBOARD:
Do you feel any restrictions in terms
of program length? Are you thinking
of a ghanger,_ a flip side?

GLENN: If a picture takes two
hours, it’ll run two hours.

FINDLATER: We have 50-min-
ute capacity. In terms of the older
pictures, they ran shorter.

GLENN: If you go back into the
libraries you’ll find that in the older
pictures a 90-minute running time
was not uncommon, whereas the
newer pictures are 110—still under
two hours.

FINDLATER: We shuffle a lotof
options. There’s various configura-
tions on play time. You getinto a ba-
sic slot of 30 minutes. We went from
20 to 40 to 60. Your basic straight-
ahead play time would be 30 min-

NOW 30% OF MARKET

French Hi Fi Mfg. Boom:

lape/Audio/ Vi

‘MCA EXECS AGREE

g Offer.

By EARL PAIGE

utes, then you will get into 40 or 60
or so-called extended play. Now,
when you get into 60 you can’t use
your random access function. This
gets into a different proprietary con-
figuration.

BILLBOARD: Random access
works up to 40 minutes?

FINDLATER: Yes. It’s a trade-
off. I've seen experiments where you
go from one format (for random ac-
cess) to the other. I don’t think
we’d have this (the switch from ran-
dom to non-random access) on the
first players. I analogize it to the tape
recorder, where you have 7% or 15

ips.

BILLBOARD: When you say no
random access beyond 40 minutes at
the present time, you mean freeze
frame, crawl, slow motion?

GLENN: You can do it at 40 min-
utes, not at 60.

BILLBOARD: 1 understand
we’re into areas where your involve-
ment with Philips prohibits you
from making unilateral announce-
ments—but how do you view the in-
terruption factor, of changing
records, if you can say?”

By HENRY KAHN

PARIS—The French manufac-
turing industry now provides 30 per-
cent of the country’s hi fi market
hardware, compared with only 15
percent a few years ago. This
strongly suggests that at long last the
French, with 1.2 million hi fi “instal-
lations” against only 800,000 in
1973, are catching up with the rest of
the world.

They are, nevertheless, a long way
behind the Germans, with 2.5 mil-
lion. But bearing in mind that the
U.K. has only 1.3 million according
to figures published when the 17th
Salon du Son opened its March 10-
16 run at the Convention Center
here, the French are certainly mak-
ing commendable progress.

This year the Salon attracted par-
ticular attention because unlike in-
dustry in general in France, the
acoustic and disk fields suggest a
picture of a calm and prosperous is-
land easily resisting the stormy eco-
nomic seas which appear to be en-
gulfing most other business.

The problem facing the French in

cassette

Strack

and component

guality-price

SIAT s.r.l.
phone 02 — 9607450

via Emanuella, 16
9607485

21047 SaronnoVA
ITALY

the hi fi field is the country’s slow
start. For example, even this year
only 44 of 203 stands at the Salon
were French, the rest coming from
the U.S,, Japan, the UK., West Ger-
many, Switzerland, and Italy, with
Belgium, the Scandinavian coun-
tries and even Formosa.

This means that at present 60 per-
cent of the market—a conservative
figure—prefers imported product, a
fact evident in the figures. There
were 300,000 circuits imported in
1974 against 200,000 in 1973. Never-
theless, the French exported 35,000
in 1974, against only 25,000 in 1973,
which again shows progress.

Hi fi installations are bought pre-
dominantly here by lovers of classi-
cal music, but demand is over-
lapping into the popular market as
well.

The French Government has only
itself to blame for the figures since
equipment here carries a 33 percent
tax against only 2 percent for Ger-
many. This alone makes a vast dif-
ference to many people interested in
local product but unable to meet the
cost.

Another factor is that apart from
Thomson, most French manufac-
turers are in business in a small way
and concentrate mostly on players
for both disk and cassette. But ac-
cording to Rene Besard of the
Syndicat this is about to change and
the French will soon move into the
hi fi market in a big way.

La Radiotechnique is one. Previ-
ously concerned primarily with ra-
dio and TV, this group is going to at-
tack the hi fi market in the certainty
that demand will continue to grow.
One reason is that hi fi at this time
represents about 50 percent of the
radio and TV market. But, it is
pointed out, if the Minister of Fi-
nance would lend an understanding
ear and hear the facts, development
might be “astounding.”

On the technical side, this year’s
Salon concentrated on quadra-
phonic sound, but there are several

systems available and so far no prog-

ress has been made towards the ac-
ceptance of a single system.

leo

Options

GLENN: It could develop that
people won’t mind changing a rec-
ord every 30 minutes. The cost of
the raw stock (for a record) is so
slight, as oppesed to tape, where
there is so much pressure on you to
get the most playing time as possi-
ble. If we were to arbitrarily say let’s
go to 30 minutes, it doesn’t cost that
much.

LIPTON: The first pay TV was in
Bartlesville, Okla., and they of-
fered straight-through TV and then
found they had complaints and had
to deliberately offer intermissions.

BILLBOARD: You think there
could still be a need for a changer
then?

FINDLATER: You might, given
the sub-strata material is cheap, and
given the fact that with your 30-min-
ute play time you do get a better
quality picture, although it’s not dis-
tinguishable to me, it may well be
better to use a player and stack ten
30-minute records with a 4-second
dead time (between disks). These are
what I mean are options. We already
have the player-changer.

BILLBOARD: The player will be
around $500, is the player-changer
adding $100?

FINDLATER: $100 more.

BILLBOARD: The disks are
stacked in trays?

FINDLATER: They’re stacked in
sequence and play number one

through ten and then they come out
a lower drawer.

BILLBOARD: In terms of enter-

tainment competition, do you see
(Continued on page 36)

Duplicator

Otari Corp. San Carlos, Calif., will have five
models of its new “Sensible Alternative” prod-
uct line at the 1975 NAB, April 6-9 in Las Vegas.

Included are the MX-5050 *Mini-Pro”
recorder infroduced at the AES last year, with
10%-inch reels, two or four channels, front
panel edit at $1,345 2-channel, $1,945 4-chan-
nel. DC capstan servo feature is available at
$200 extra on both models.

ARS-2000 automated radio station repro-
ducer, a rack-mounted reproduce machine, uses
same basic transport as the MX-5050 and has
optional 25Hz cue tone sensor and notch filter,
base-priced at $1,295.

MX-7300 series includes one, two four and 8-
track versions (two and 8-track models at NAB),
with 3-speed operation in console, portable or
rack-mounted versions priced from $2,400 to
$4,500 for one to four channels.

MX-300-8 one-inch 8-track professional
recorder has same professional features as MX-
7300 except two-speed operation with direct
drive motor or optional DC capstan servo and re-
mote capability, priced at $7,250 complete.

*x *x %

Ampex is the first major videotape supplier to
begin testing Du Pont's new line of Type VB My-
lar polyster film, claimed to provide an improved
ultrasmooth surface to minimize dropouts with-
out loss of film handling or tracking properties.

According to John Morris, marketing director
of recording systems, film department, com-
mercialization of the new film represents a ma-
jor research and manufacturing effort of more
than three years, with typical applications in
helical scan or quadruplex videotape systems,
and videocassette/cartridge players.

Mylar Type VB is available in 75, 83 and 92:
mil film thicknesses.

* * *

The correctors allow broadcasters to use low
cost portable cameras and videotape rather
than fifm for news stories, in a trend toward
electronic journalism.

In May 1974, CVS won the engineering Emmy
Award for the “application of digital techniques
to time base correction.”

fanstichl
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TEAC Looks To The U.S.

By HIDEO EGUCHI

TOKYO—TEAC Corp. of America
(TCA) will become a U.S. manufac-
turer in the near future, industry
sources say, because Japanese pro-
duction cost is about to lose its com-
petitive edge over American as far as
TEAC is concerned. Though TCA
has accounted for 30 percent of
TEAC’s gross sales (60 percent of
TEAC’s total product) and nearly 25
percent of the U.S. market for open-
reel and cassette decks, industry
sources say ever-increasing labor
costs in Japan and on Taiwan, too,
plus increased ocean shipping costs
from these two countries to the U.S.
are straining TEAC and TCA to the
limit. In addition, they say TCA is
saddled with an inventory equiva-
lent to 5.34 times its average
monthly sales because of the eco-
nomic recession in the U.S.

Masayasu Ishizuka, Kensonic’s
director in charge of overseas sales,
says the business slump in Japan will
turn the corner in June or July and,

G)w Noise — High Oub
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Blanks at a very sensi-
ble price. Four color
labels that are exclu-
sively designed for:
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hopefully, exports to the U.S. will
pick up during this year’s second
half for the Christmas sales season.
Despite the worldwide depression,
he says, sales of Kensonic audio
equipment have increased by 5 to 10
percent, along with the steady sales
of other high-quality products by
Mclntosh, Phase Linear and SEA.
Trio Kenwood is introducing an
oscilloscope especially designed for
the manufacture and servicing of
stereo equipment. Readouts for each
channel appear on the left and right
hand sides of the 5-inch CRT dis-
play tube. In Japan, the CS-1558A
Stereoscope is being offered at the
list prie of 92,000 yeh or about $310.
Power supply is universal (100/117/
230 volts A.C., 50/60 cycles).
Increase in demand for cassette
car stereo units over cartridge is fore-
seen by Matsushita Communi-
cations, which is offering the com-
pact CX-147D with automatic
reverse in Japan at 37,500 yen or
$125 list. Beltek has introduced a
smaller model, the “one way only™
MS-111, at 25,800 yen or $36 list.
Japan’s VIR production in 1974
was 121,285 units (85,063 color,
36,222 b&w), of which 67,347 units
(40,249 color, 27,098 b&w) or about
55.5 percent were exported, mainly
to the U.S., industry sources say. The
figures exclude Akai’s 1974 produc-
tion of Y-inch portable VIRs, which
came to 12,200 units (200 color,
12,000 b&w). Also excluding Akai’s
product, actual shipments in Japan
last year amounted to 48,580 units
(41,908 color, 6,672 b&w) or 40 per-
cent of total production, they say.

Summer CES

® Continued from page 34

will be expanded to include both
manufacturer and retail panels on
consumer electronic product distri-
bution and audio, video and calcu-
lator products, according to Way-
man. A special 4-channel displayis a
new feature, and the entire summer
CES will incorporate a Bicentennial
theme for introduction of the indus-
tries’ new 76 product lines.

With the CES a week earlier this
year, all rooms and major hospitality
suites in Windy City hotels are being
coordinated by Ms. Betty Djerf, and
all companies should get their hous-
ing requirements to her as soon as
possible at 331 Madison Ave., New
York 10017.

CES management again has ar-
ranged special TWA group flights
for attendees in New York and Cali-
fornia, with savings of $59 from Los
Angeles/San Francisco May 30, and
$30 from La Guardia May 30-June
1. Information is available from
Town & Country Travel at (201)
229-8700.

ERA $ Survey

® Continued from page 34

man was highest at $4,540. The
group sells half its product to OEM,
and a fourth to dealers.

The components and materials
group boasted the highest shipments
per firm, of $4,052,811, and the
highest shipments per salesman at

$992,525. However, within this

group was the lowest commission
rate of 5.2 percent, and the lowest
net profit of 7.0 percent. Profit per
salesman was also lowest, at $3,604.
The greatest amount of sales in this
group is to OEM, representing 76.3
percent of sales.

Tape/Audio/ Video
Update From Asia_

SUPER-LP
EXPERIMENT

TOKYO—Experiments with the
dbx noise reduction system to pro-
duce “long, long play” phonograph
records are being conducted by
Tokyo Shibaura Electric, manufac-
turer of Aurex brand stereo compo-
nents in Japan and Japanese partner
of the Toshiba-EMI record com-
pany. It has succeeded in transfer-
ring all of the music contained on
the two sides of a 12-inch LP (Angel
recording of Britten’s “Young Per-
son’s Guide to the Orchestra, Op.
34” by Andre Previn and the Lon-
don Symphony Orchestra) to one
side of a seven-inch disk.

A seven-inch dbx-encoded disk
permits over 40 minutes of record-
ing/playback time, a 12-inch dbx-
encoded LP more than two hours,
Toshiba technicians say. In addi-
tion, they say, its dynamic range is
120 dB, it is quieter than a hi fi am-
plifier and no turntable rumble can
be heard. A demonstration of its
sound quality was given at the 23rd
All Japan Audio Fair but appar-
ently the Japanese music industry is
notaware of this new development.

Peerless Into

® Continued from page 34

The Peerless classical line, simply
titled “Peerless Classics,” covers a
broad spectrum of favorite compos-
ers from Beethoven and Dvorak
through Tchaikovsky, Strauss and
Bartok. It has been in limited distri-
bution for about six months.

Peerless Classics, culled mainly
from the classical catalogs of Everest
and Vox Records, is initially avail-
able in about 66 different titles in 8-
track only. However, Press hopes to
increase the titles to about 150, as
well as add a cassette configuration
by the end of this year.

The new products in the Peerless
line'will be sold through mass mer-
chandisers, drug stores, rackjobbers,
music outlets, camera shops, catalog
houses, and mail-order merchants.

Peerless will support the Super-
Pro, Gambit and Peerless Classics
lines with a major trade and con-
sumer advertising program that will
be launched in August with print
ads, point-of-purchase displays and
other merchandising aids.

In addition to the new products
being released by Peerless, the com-
pany is also private labeling a line of

Fair Trade Actions

® Continued from page 34

handed down by the N.Y. State
Supreme Court, and later upheld
by that court’s Appellate Division,
following an appeal by the defend-
ant.

* * *

Meanwhile, the Sony Corp. of
America has won a N.Y. Supreme
Court decision in its ongoing battle
against a major fair trade scofflaw,
JGE Enterprises.

The decision, which stems from a
1972 court action in which Sony
sought to enjoin JGE from selling its
(Sony’s) fair-traded items at dis-
count prices, orders JGE to account
and pay to Sony all profits made by
the defendant from the time of the
preliminary injunction to the
present time.

The accounting was ordered by
N.Y. State Supreme Court Justice
Edward Greenfield. He also ordered
JGE to produce its books and rec-
ords for examination by a court-ap-
pointed CPA, with regard to all of
JGE’s transactions involving the
purchase and sales of products fair
traded by Sony.

Reps Get FTC Word

® Continied from page 34
commission cannot be collected by
the other party in a transaction. In
other words, where a factory is sell-
ing directly, the direct buyer cannot
request the rep’s commission. Com-
bination rep-distributors are like-
wise affected. :

Still another concern under Rob-
inson-Patman is phantom freight.
Manufacturers are told to price
freight in the purchase figure on
“ship anywhere” basis. But in the
case, say, of a Los Angeles factory, a
dealer in nearby Santa Monica is not
paying the real freight as a New
York dealer does.

Even services and ad coop deals
come under Robinson-Patman con-
siderations.

However, the most troublesome
problem for hi fi dealers, manufac-
turers and reps will come in the wake
of fair trade law abandonment as
manufacturers scramble for ways to
maintain prices, believes Schulman.
A manufacturer can be in violation
of Section | of the Sherman antitrust
act if a third party is involved in re-
porting a selling price variation.

New Areas

blank tape products for at least one

-major retail chain. It is also a sup-

plier of blank and prerecorded
products, and tape storage cases to
one of the largest mail-order houses
in the country.

Press also claims that Peerless is
working in conjunction with the fed-
eral government on the develop-
ment of a special Bicentennial pro-
gram.

MCA & Philips:
Vidisk Options

® Continued from page 35

something like the Z channel as a
competitor?

FINDLATER: With the Z chan-
nel, you’re subject to their schedule.
With videodisk, you play it when
you want to.

GLENN: The Z channel is just a
slight refinement of commercial
television. You’re seeing pictures
earlier, and you’re seeing them with-
out interruption.

FINDLATER: The big difference
is that if you see a movie on Z,
you've paid for it and it’s gone. But if
yowd paid the same price for a
videodisk you keep it.

BILLBOARD: Has there been at
all any inside-MCA concern about
videodisk competing with other
MCA video and film material? In
other words, is there a parallel to the
agony Peter Schrieber talks of in
“Maverick Inventor” where CBS did
not want in-home competition to its
network shows?

GLENN: Our philosophy is
exactly the opposite, if it goes in the
home it will go every place.

BILLBOARD: You’re not devel-
oping competition te ‘Kojak’ (a pop-
ular MCA commercial series)?

GLENN: it's opening another
theater. No. No more than MCA
motion pictures would be competi-
tion. This medium is coming and
we're going to serve it. There’s noin-

. ternal conflict, no discussion. ...

We’re making ‘Airport” and ‘Earth-
quake’ (movies) and they’ll play op-
posite each other—all you can do if
you’re in the programming business
is to make your programming and
let the public choose. I would love to
see the day come when we can sell
directly to the public and avoid the
intermediate apparatus of the TV
neiwork and we can ultimately if
there’s enough players around.

This means that if a manufacturer’s
dealer does not follow a suggested
list or otherwise violates a franchise,
a store across the street cannot be the
source of the manufacturer’s knowl-
edge. The manufacturer safely can ,
only police a dealer through factory |
salaried reps. An independent rep '
would constitute a third party—ergo,
conspiracy. And though rare, 2 man-
ufacturer could conceivably “con-
spire” with itself, i.e., if it has a par-
tially-owned sales subsidiary. To
safely price maintain, a manufac-
turer must announce the price and
then cut off immediately any dealer
it feels does not behave—how and
when to cutoff is the problem.

Schulman also was asked about
FTC investigations in the Midwest
and advised that though these cases
are far from his own Los Angeles of-
fice he feels they are being pursued
because, curiously enough, retail
prices are not varying as much as
should be the case under the circum-
stances. The so-called “Kansas City
Case” involves sales in three states,
all with different fair trade law ap-
proaches (Missouri with none).
Since there should be more price
fluctuations, the suspicion is that
possible illegal price maintenance is
occurring,

As for fair trade, Schulman says
the FTC is hoping for an end to all
price fixing by manufacturers and
service companies, but he feels that
the greatest harm in ending fair
trade can come in the hi fi field. The
solution is selective distribution,
franchising and care in policing the
manufacturer-retail relationship.

Schulman says he doesn’t agree,
that fair trade’s demise will neces-'
sarily spell the end to many small
audio dealers, or that, for that mat-
ter, small businesses are protected all
that much by fair trade. He cites the
New York liquor situation where
small stores fought for a 12 percent
over cost margin and still complain|
and still go out of business as regu-
larly as when the margin was 6 per-
cent. Yet the big stores do very well
at 6 percent.

The government does not want to
be involved in business where it can
avoid it and though it is in faver of —
small businesses, the government
cannot brace inefficient businesses,
says Schulman. Thus, manufac-
turers, dealers and reps in post-fair
trade adjustments must work toward—
more meaningful relationships, per-
haps building in warranty/service
into the sales price a la Detroit and—
automobiles, and certainly, building
more viable franchises.

New SAC Audio—
Market Research—

® Continued from page 35

SMART’s research team span fea
tures that attract buyers to compo
nents; influencing factors (i.e.: price
design, features, demonstration, ad
or point-of-purchase displays, per
sonal recommendations), genera
buying habits including types of re
tail outlets preferred, and reason
for buying components as oppose:
to other types of audio equipment.
Subscription to the SMART prc
gram costs $700 a year for charte
members, with regular member
paying $1,200. Joseph claims the
this figure represents a mere 1 per
cent of what a firm would spend if
conducted its own individual mu
tiple marketing research program.
Charter members to the SMAR'
program will also be able to us
SACs facilities for their own privat
surveys at no additional charg
other than actual costs involved.
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By TOM MOULTON

1 PETER FRAMPTON, FRAMPTON: CloM, 10 LARRY CORYELL, THE RESTFUL MIND, 17 AVERAGE WHITE BAND, MCA: wmMms, NEW YORK—The Trammps' three-nighter at And The Sex-O-Lettes Revue” LP. Miller says

WKTK, WMMS, WLIR, KBPI, KLOL, KSML, KWST,
WQIV, KSAN, WABX, WSDM, KZAP, WQFM,
WOUR, KSHE, WIOT, WBRU, WMMR, WRAS,
KZEW, WZMF, WORJ, WBAB, WVVS, KTYD, KZEL,
KMYR

KEITH MOON, TWO SIDES OF THE
MOON, MCA: KBPI, WMMS, ‘WPLR, WABX,
WIOT, WMMR, WKTK, WOUR, WQFM, KSHE,
KZEW, WLIR, WORJ, KLOL, KZEL, KMYR, KSML,
WHCN, KWST, KSAN, KZAP, WBRLL, WRAS, WZMF,
WBAB, WZZQ, KFMY, KLBJ

2 LON & DEREK VAN EATON, WHO DO
YOU OUT DO, A&M: KLOL, KMYR, KSML,
KZAP, WMMR, WSDM, KBPI, WRAS, KZEL, CJOM,
WMMS, WLIR, WIOT, WQFM, KSAN, KMET,
WPLR, WAER, KOME, WABY, WOUR, CHUM,
KSHE, WBRU, WQIV

JUSTIN HAYWOOD & JOHN LODGE,
BLUE JAYS, Threshald: WRAS, WMMS, WLIR,
KBPI, WQIV, KWST, WHCN, WSDM, KZAP, KOME,
WQFM, KSHE, WMMR, WQSR, WABX, KZEW,
KLOL, WZMF, WORJ, WBAB, WZZ0, KLBJ, WWVS,
KZEL

MAGGIE BELL, SUICIDE SAL, Swan Song:
WMMS, WLIR, KTYD, KSML, KWST, KZAP, KOME,
WQFM, WOUR, WIOT, WBRU, WMMR, WQSR,
WABX, WHCN, CJOM, WIMF, WQIV, WORJ,
WBAB, KFMY, KZEL, KSAN

Vanguard: WMMS, WPLR, WAER, WIOT, WBRU,
WRAS, KZEL, KCFR, KMYR, KWST, WKTK, WQIV

ALPHONSE MOUZON, MIND TRANS-
PLANT, Bluenote: KSML, KZEL, KCFR, WMMS,
WAER, WIOT, WABX, WMMR, WOUR, KLOL, WQIV,
WLIR

NILSSON, DUIT ON MON DEI, RCA: KZAP,
WLIR, WQSR, WQFM, WHCN, CHUM, WQIV,
WORJ, WBAB, KWST, KZEL, KSAN

TEN CC, ORIGINAL SOUNDTRACK, Mer-
cury: WRAS, WMMS, WLIR, KSHE, WABX, CJOM,
CHUM, WORJ, WBAB, KWST, KBPI, KZEL

11

ERIC ANDERSON, BE TRUE TO YOU,
Arista: WABX, WOUR, KSML, KWST, KZAP,
KOME, WLIR, WHCN, WQIV, KBPI, WPLR

SEALS & CROFTS,, I'LL PLAY FOR YOU,
Warner Brothers: WHCN, WMMS, WLIR,
WQFM, WRAS, KZEW, CJOM, WZMF, WQIV, KTYD,
KMYR

12

DONALD BYRD, STEPPING INTO TOM-
MORRO, Blue Note: KLBJ, KZEL, WOUR,
WPLR, WAER, WABX, WQIV, WSDM, WMMR,
CHUM

BAREFOOT JERRY, YOU CAN'T GET OFF
WITH YOUR SHOES ON, Monument: KWST,
WOUR, WLIR, WQFM, WAER, WIOT, KSAN, KSML,
WRAS, WQIV

13

ORCHESTRA LUNA, Epic: KzaP, KCFR,
WBRU, WMMR, WAER, WABX, WOUR, WQSR,

KBPI, KMYR, WQFM

CHICK COREA, PIANO IMPROVISATIONS
VOL. 2, ECM: KZEL, KSML, WOUR, KCFR

BOBBY HUTCHERSON, LINGERLANE,
Bluenote: KSML, WSDM, WAER, WIOT

ELLIOT LURIE, Epic: WAER, WSDM, KWST,
KTYD

OSANNR, LANDSCAPE OF LIFE, P.l.: KSHE,
WOUR, KCFR, WRAS

MAGGIE & TERRE ROCHE, SEDUCTIVE
REASONING, Columbia: WLIR, WSDM, WIOT,
WAER

BOB SEGER, BEAUTIFUL LOSER, Capitol:
CIOM, WLIR, WMMS, WABX

LYNYRD SKYNYRD, NOTHING FANCY:
WMMS, CIOM, WQIV, KLBJ

18

STEVE ASHLEY, STROLL ON, Gull: KMYR,
KCFR. WOUR

GATO BARBIERI & DOLLAR BRAND,
CONFLUENCE, Arista: KSML, KMYR, WAER

PAT BURTON, WE'VE BEEN WAITING

FOR THIS, Flying Fish: KSML, WOUR, KMYR -

RON CARTER, SPANISH BLUE, CTI:
WOUR, WIOT, WAER

CHILLIWAC, Sire: KWST, WQFM, KFMY

COTTONWOOD SOUTH, Columbia:
KBP1, WMMS, WSDM

Barney Googles here March 13-14 added cre-
dence to the local consensus that they are one
of the best, if not the best, discotheque group
on the market today.

Playing before a capacity house closing night,
the group’s set revolved around several of the
their recent disco hits and such numbers as
“Soul Train" and “Bad Luck.” The latter song,
currently at the top of the audience response
listing as a Harold Melvin & The Bluenotes work,
proved to be one of the highlights of the eve-

ning.

Buddah plans on releasing the Trammps

“The Legendary Zing Album”

in late spring.

Their growing popularity, especially with such
earlier numbers as “Zing,” ““Penquin At The Big
Apple” and “Sixty-Minute Man,” which have not
been available on an album before, has
prompted the label to refease the product. It'Il
be their second album within a two-month pe-

riod.
17.

The group left for a European tour March

Tony Miller, DJ at the Paradise Ballroom in
Los Angeles, reportedly is the first spinner to re-
ceive the new Disco-Tex and the Sex-o-lettes
single, taken from the forthcoming “Disco-Tex

that initial response has been overwhelming,
Could be another disco smash for Monty Rock

Bud'dy Rich is entering the discotheque mar-
ket.
chant) will be available early next month. It's

His new single, “The Bull" {Groove Mer-

quite a change in direction for the well known

drummer. ...
“It's Rough Here"

Here,” “Love At Last,” “Head On Collision” and

“I Can't Fight Your Love,” which was one of the

top disco hits in 1974,

Delite Records has released Kool and the

Gang's “Spirit Of The Boogie" single. It's the
most commercial sounding product they've had

since “Hollywood Swingin'.
Satyr's “Free And Easy” (RCA) is finally out.

(R

It's been one of the most requested records by

local Dls. ...

English rock group Kokomo (Co-

lumbia) is getting strong local response on cuts
from its recently released “I Can't Understand”

album.. ..

Several DJs here are boycotting 20th

Century Records product. Seems that there's
been a disagreement with a local staffer as to
product service lists and who should be on
them.

Buddah Records to release the
LP by the Modulations.
Strong cuts on the disk include: “It's Rough Qut

WHCN EDDIE HARRIS, | NEED SOME MONEY, By Audi :
: : udience Response Most Played in N.Y. Discos
5 ARGENT CIRCUS, Epic: wMMS, WIMF, ALLEN TOUSSAINT, SOUTHERN Atlantic; KTYD, KLOL, WQIV / (Top 15) B This y
KWST, WRAS, WLIR, WAER, WBRE, WIOT, KSAN, NIGHTS, Reprise: WLIR, KTYD, KZAP, KOME, LUCIFER'S FRIEND, WHERE THE This ; i
KOME, KIAP, WABX, WWWS, GIOM. WMMR, WOSR, WABX, WHCN, WZZQ, KSAN GROUPIES KILLED THE BLUES, Passpart: | wios, Retail Sales I EIDIE S I AR Pum
WOUR, WBAB, WKTK, CHUM, WOIV 14" AMBROSIA, 20th Cent.: WLIR, KSHE, WKTK, L 1 BAD LUCK—Harold Melvin And The Roulette (Disco-mix)
GOLDEN EARRING, SWITJCH, MCA: WIOT, WQSR, WABX, WHCN, WPLR, KZEL OMEGA, Passport: WABX, KSHE, WBAB Bluenotes—Phila. Intl. 2 SAVE ME—Silver Convention—
WQFM, KZEW, WMMS, WORJ, IKMYR, KOME, CHAMBERS BROTHERS. RIGHT MOVE SADISTIC MIKA BAND, Harvest: KSML, 2 WHERE IS THE LOVE—Betty Midland International
WLIR, WOUR, KSHE, WBRU, WRAS, WABX, KLOL, Byco: KZAP, KEMY, WLIR, WBRU. WAER. WABX, WMMS, WI0T ' Wright—Alston 3 WHAT AM | GONNA DO WITH
WIMF, WQIV, WZZ0, WVVS, KBP, KSAN WOUR. WKTK ' ' STEELY DAN, KATY LIED, ABC: KWST 3 HELPLESSLY—Moment Of Truth— YOU—Barry White—20th Century
: ' Roulette (Disco-mix) D _ i
6 HOLLIES, ANOTHER NIGHT, Epic: KBPI GRINDER SWITCH, MACON TRACKS, KZEL, KMYR 4 CRYSTAL WORLDCrystal Grass— 4 BAD LUCK liaro!d Melvin And The
¢ T WL U BiG MOMMA THORNTON, SASSY g ; Bluenotes—Phila. Intl
KWST, WRAS, WMMR, WLIR, WOFM. WNEW apricorn: WLIR, KBPI, WOUR, KSHE, WIOT, 0 <
g i , , WQFM, : ) (Not available in U.S. French 5 I'LL NEVER BE THE SAME—Chapter
WIOT, WSDM, KZAP, WABX, WBRLI, CIOM, WKTK, WQIV, WWS, KFMY MAMMA, Vanguard. WMMS, WIOT, WBAB import) Three—New Moon p %
WOUR, WBAB, WQSR, WQIV NEIL MERRYWEATHER, KRYPTONITE, = 5 HIJACK—Herbie Mann (45) Barrabas 6 LOVE IS EVERYWHERE—Git 9]
ORLEANS LET THERE BE MWSIC, Asylum: Mercury: KOME, KFMY, WRAS, WMMS, KMET, 19 ALBERT AYLER, VIBRATIONS, Arista: (LP only)—Atlantic Limits—TSOP Y I
KMYR, KZEL, WABX, WOUR, WLIR, WMMR, HOTRKZARAKZEW WIOT, KSML 6 HONEY BEE, NEVER CAN SAY . ' N
KSHE, WNEW, WAER, WBRM, WIGT, KZAP, WKTK, DANNY O’KEEFE, SO LONG HARRY TRU- ERIC CLAPTON, Atlantic: wQIv, KBPI GOODBYE, REACH OUT—Gloria 7 LOOK BUT DON'T TOUCH—Donny ¢
WQFM, WRAS, WBAB, WQSR. Wl MAN, Atlantic: WLIR, WQFM, KLOL, KSML, JOE DROUKAS, SHADOW BOXING, Gaynor—MGM (LP) . Beaumont—Mercury =
LOU REED, LOU REED LIVE, MCA: WMMS WMMR, WORJ, WBAB, KWST Southwind: WHCN. WLIR 7 SAVE ME/SAVE ME, AGAIN—Silver 8 FOOTSTEPS IN THE SHADOWS— 2
" ' : Convention—Midland Jimmy Jackson—Buddah o
foar, KOME, WLIK, WOFM, WIOT, WASR, WRAS. | 15 AMERICA, HEARTS, Warner Brathers: JAN GARBAREK/KEITH JARRETT, BE- International ‘
WABY, WHCN, CHUM. KLOL, WIZMF, WORJ, - 9  MYSTERY—Jones Girls—Curtom o
WMMS. WLIR, WQFM, WRAS, KZEW, CJOM, KTYD LONGING, ECM: WOUR, KSML 8 AND YOU CALL THAT i =
WIVS, KEMY, KBP1, KSAN : LOVE/FRAME | 10 BOBBY AND MARIA—Isis—Buddah I
DRUICK & LORANGE, EAR: WIOT, WMMS, JAGGERZ, COME AGAIN, Wooden Nickel: OF MIND—Vernon Burch UA (LP > r
ROBERTA FLACK, FEEL LIKE MAKING WOR, CJOM, WOUR, WRAS, WQIV CIOM, WioT only) 11 HOOK IT UP—The Choice Four—RCA
LOVE, Atlantic: WMMS, KTYD: KZAP, KOME, JOE FARRELL, CANNED FUNK, CTI: PICKIN SIS T o LG DR B U TG
WLIR, WIOT, WMMR, WQSR, WHCN, KLOL. WBRU, WABX, WAER_ KZAP, WOUR, WIOT, CHUM 2?}:& B':ft':lggwfofl\:’\éfv & PICKIN', RELIEVER—Sister Sledge—ATCO Flyers—Casablanca o
CHUM, WZZQ, WORJ, KLBJ, KWST, KEMY KEITH JARRETT, DEATH & THE FLOWER, Dlckan GAR\'IIN ' 0 Lo‘(ltﬂé"g{’)ERYWHERE it 13 FREE AND EASY—Satyr—RCA =
JOURNEY, Columbia: KWSI, WABX, WIOT, ABC: WPLR, WQFM, WAER, WIOT, KFMY, WBRU, K Mc » PEACEFUL, Uncle e Ry 14 WHERE IS THE LOVE—Betty
Bear: KTYD, WQSR Limits—TSO]
WVVS, KLOL, KTYD, KSML, WQIV, KSAN, WHCN, KCFR : 11 GLASS HOUSE—The Temptations— Wright—Alston
KZAP, WMMS. WLIR, WOUR, KSHE, KZEL KOKOMO, Columbia: WOUR, WAER, KTYD, MELBA MOORE, PEACH MELBA, Bud- Gordy (LP only) 5 (i e
TOMMY, SOUNDTRACK, Folydor: WLIR, WQIV, WMMS, CIOM, KFMY dah: KZEL, KTYD 12 1 JUST CAN'T SAY GOODBYE—The
KLOL, KZAP, KOME, WMMS, WQFM, KSHE, MICKEY NEWBERRY, LOVERS, Electra: MORE AMERICAN GRAFFITI, VARIOUS Philly Devotions—Columbia
WMMR, WKTK, WRAS, CIOM, WZMF, wQlv, KTYD, WOUR, WQFM, WNEW, KOME, KZAP, ARTISTS, MCA: WIOT, WQFM 13 REAL GOOD PEOPLE—Gloria
A L s JULIAN PRIESTER, LOVE, LOVE, ECM: | 14 E-MAN BOOGIE oy o Melody Song Shops
8 LES VARIATIONS, CAFE DE PAIRS, Bud- LONNIE LISTON SMITH/COSMIC ke, ksl | 1% EMAN BOOGIE-Jimmy Castor Brooklyn ns
IR K w0 sl e ECHOES, EXPANSIONS, Flying Fish: KTYD, ' Bunch—Atlantic (LP only) (Brooklyn, Queens,
KZEL KSML. WHCN. WSOM. WOUR. ‘WBRU. WAER, WBRU, WIOT, KSML, KZAP, WABX HORACE SILVER, SIEVER n’ BRASS, Blue R e L " Long Island)
WMMR, WKTK STATUS QUO, ON THE LEVEL, Capitol: Note: KSML, WAER, AL TR e Retail Sales
BOB MARLEY AND THE WHALERS, N S I OB RIR SHEAWO ORI WG STEELEYE SPAN, COMMONERS CROWN, Colony Records 1 AFRICANO—Earth, Wind And Fire—
NATTY DREAD, Island: WORJ, KTYD, KZEL, |JER|§MY STEIG, TEMPLE OF BIRTH, Co- Chrysalis: WLIR, WPLR (New York) Columbia (LP only)
WOUR, WMMS, WAER, KSAN, KSML, WABX, umbia: WIOT, WPLR, KMYR, WSDM, WMMS, ) B
WIOT, WLIR, WHCN, KZAP WQFM, WOSR Eﬁg}dﬁk’%ﬁ SILENT TONGUES, Lh.sk Retail Sales 2 ONgg cYOU GET STARTED—Rufus
LESLIE WEST, THE GREAT FATSBY, Phan- e 1 HELPLESSLYMoment Of Truth L-0-V-E (I AlG Hi
9 JOHN BALDRY, GOOD TO BE ALWE tom: WIOT, WVVS, WORJ, KBPI, WHCN, CHUM, B.J. THOMAS, REUNION, ABC: WOUR, Ronlotte (Disemnet L 3 L-O-V-E (love)—Al Green—Hi
ALIVE, Casablanca: KZAP, KOME, WLIR, KSHE, WOV WSDM R P 4 LOVE IS EVERYWHERE—City
WIOT, WMMR, WKTK, WQSR, WABX, WHCN, 2 WHERE IS THE LOVE—Betty Limits—TSOP
WQIV, KWST, KZEL 16 HOYT AXTON, SOUTHBOUND, A&M: RICHARD & LINDA THOMPSON, Wright—Alston .
; HOKIE POKIE, Island: WLIR, WHCN 3 BAD LUCK—Harold Melvin And The 5 BAD LUCK—Harold Melvin And The
WENDY WALDMAN, Wamer Brothers: KPBI, KLOL, WHCN, KWST, KMYR Bluenotes— Phila. Intl Bluenotes—Phila. Intl
WLIR, KBP1, KTYD, KWST, KOME, WMMS, WQFM, EVIE SANDS, ESTATE OF MIND, Haven: APRIL WINE, STAND BACK, Victory: L Wicdom . .
WIOT, WBRU, WABX, CJOM, KLOL, WQIV WLIR, CIOM, KZEL, WPLR, KTYD WNEW, KWST i DU R G L SRR LE R G
' ' ' ’ ' ’ ' ' ' ' 5 SAVE ME—Silver Convention— only)
N - . N — " Midland International < 1o tion—
Following lists participating stations. Numeral after each specifies selections programmed. 6 RUN AND HIDE—The Philadelphia 7 s“‘ﬁd'gf]ds,‘r',‘{gn;;‘fa'; on
ALBUQUERQUE, N.M.: KMYR-FM, keft Pollack: 1, 2, 5, 6, 10, 11, 15, 16, 17, 18, 19 LOS ANGELES, CA.: KWST-FM, David Perry; 1,3, 4, 5,6,7,9, 10, 11, 12, 14, 16, 17, Flyers—Casablanca T
ATLANTA, GA.: WRAS-FM, Jim Morrison; 1, 2,3,5,6,7, 10, 11,12, 14, 15,17, 18 18,19 Ul ARl e L L U & ﬂﬁtrtggngdwﬁ’(inle;dlspmed
AUSTIN, TEXAS: KLBJ-FM, Greg Thomas; 1, 3, 7, 12, 17 MILWAUKEE, WISC.: WZMF-FM, John Houghton; 1, 3, 4, 5, 6, 7, 11 YOU—Barry White—20th Century
BABYLON, LONG ISLAND: WBAB-Fi, BERNIE BERNARD; 1, 3, 4, 5, 6, 10, 14, 18 MILWAUKEE, WISC.: WQFM-FM, Mark Bielinski; 1, 2, 3, 4, 5,6, 7, 8, 9, 10, 11, 12, 8 LOVE CORPORATION—Hues 9 WHAT AM | GONNA DO WITH
BALTIMORE, MD.: WKTK-FM, John Reeves; 1, 5, 6, 7, 8, 9, 10, 14 14, 15, 17, 18, 19 COFDOF’ahon—-RCA ) . YOU—Barry White—20th Century
CHICAGO, ILL.: WSDM-FM, Burt Burdeen; 1, 2, 3, 6, 8, 12, 15, 17, 18, 19 NEW HAVEN, CONN.: WPLR-FM, Gordon Weingarth; 1, 2, 10, 11,12, 14, 15, 16, 19 9 SWEARIN' TO GOD—Frankie Valli— 10 E-MAN BOOGIE—Jimmy Castor
CLEVELAND, OHI0: WMMS-FM, John Gorman; 1,2, 3, 4,5, 6,7, 8,9, 10, 11, 14, 15, NEW YORK, N.Y.: WNEW-FM, Dennis Eisas; 6, 8, 15, 19 . Private Stock (LP only) Bunch—Atlantic (LP only)
17,18 NEW YORK, N.Y.: WQIV-FM, Karyn o Streicher; 1,2, 3,4,5,6,7,9,10, 11,12, 14, 10 'LLT:riZERNEVE “T/‘*;(EnSAME—Chapter 11 HELPLESSLY —Moment Of Truth—
DALLAS, TEXAS: KZEW-FM, Mike Taylor; 1, 3, 5, 11, 14, 15 ORS'N% I?L'Amwom A O T 11 FREE AND EASY-Satyr—RCA Roulette
DENVER, COL.: KBPI-FM, Jean Valliez; 1,2,3,5, 6,9, 10, 11, 14,15, 16,17, 18, 1 Lo WORSEM, Wike Lyons, L, 3 % 9, 6, 7, 8, 20, 2% , - _Bi
DENVER. 0L~ KOFR HHr. o3 Sty vy gt b Kb S 16 AT 818 by ADELPHIA, PA: WMMR M, Dennis Wien: 1,2, 3, 4,5,6,7,8,9,10, 12, 13, 14 12 1 WAS BORN THIS WAY— R T Sl
DETROIT, MICH.: WABX-FM, Jim Sotet: 1,2,3,4,5,6,7,8,5,10,11,12,13,14,15,  PROVIDENCE, R WBRU.FM, Peter Masi 1,2,4,5,6, 8,9, 10, 13, 14, 15 yatentinoGalee ree (LP onty)
Th : e R R R AR TR IR T T SACRAMENTO, CA; KZAP-FM, Robert Williams; 1, 2, 3, 4,5, 6,7, 8,9, 10, 11, 13, 13 | CAN'T UNDERSTAND IT— 13 LOVE HAS S0 MANY MEANINGS—
’ ) ) ) 14,15 Kokomo—Columbia (LP only) Lily Fields—Sunburst
DETROIT, MICH.: CJOM-FM, Bill Robertson: 1, 2,4, 5,6,7, 9, 10, 11,15, 16, 17, 19 SAN FRANCISCO, CA.: KSAN-FM, Bonnie Simmons: 1,2, 4,5, 6, 7, 8, 10, 12, 13 14 MY LITTLE LADY—Bloodstone— T I T Ay a—
e AL YR R SAN JOSE, CA. SANTA BARBARA, CA.: KOME.FM, ED ROMIG; 2,3,4,5,6,7,9, 11 London P et e Y
EUGENE, ORE.: KZEL-FM, Stan Garrett; 1,2, 3,4, 6,7, 8, 9,10, 12, 14, 16, 17, 18, 13,14 15 hmm R 15 HONEY BEE, NEVER CAN SAY roove
. KTYD-FM, Laurie Cobb;1, 4, 7, 8, 9, 11, 13, 15, 16, 17, 18, 19 GOODBYE, REACH OUT—Gloria 15 MY LITTLE LADY—Bloodstone—
HARTFORD, CONN.: WHCN-FM, Paul Payton; 1,3, 4,6,7,8, 9,10, 11, 13, 14, 15, ST.LOUIS, MO.: KSHE-FM, Shelly Grafman; 1,2, 3,5, 6,7,8, 9, 10, 14, 15,17, 18 Gaynor—MGM (LP) London

16, 19

HEMPSTEAD, N.Y.. WLIR-FM, Git Colquitt; 1, 2, 3, 4,5, 6,7,8, 9,10, 11, 12, 13, 14,

SYRACUSE/UTICA, N.Y.: WOUR-FM, Steve Hunington; 1,2, 4,5, 6,7, 8,10, 11, 12,
13, 14, 15, 17, 18, 19

15, 16, 17, 19 SYRACUSE, N.Y.: WAER-FM, George Gilbert; 2,5, 6,8, 10,12, 13, 14,15, 17, 18, 19
HOUSTON, TEXAS: KLOL-FM, Jim Hilty; 1, 2, 3, 5, 6, 7, 9, 10, 14, 16, 18, 19 TAMPA, FLA.: WQSR-FM, Mark Beltaire; 3, 4, 6, 7, 9, 10, 13, 14, 15, 19
1 TOLEDO, OHIO: WIOT-FM, Niel Lasher; 1,2,4,5,6,7, 8,9, 10, 12, 14,15, 17, 18,

JACKSON, MISS.: WZZQ-FM, Keith Carter; 1, 3, 5,7, 13,

KINGS BEACH/TRUCKEE: KSML-FM, Bill Ashford; 1, 2
17, 18, 19

LOS ANGELES, CA.: KMET-FM, Jce Collins; 2, 14

15
1,2,4,7,8,10, 11, 12, 14, 15,

19
TORONTO, CANADA: CHUM-FM, Benjy Karch; 2,
5,

, 6, 7, 10, 12, 15
VALDOSTA, GA.: WVVS-FM, Scott Crane; 1, 3, 5, 6, 7,

5
6,7,14, 15
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Strict Ethics Code Bared By
ACE At Its Nashville Seminar

NASHVILLE — The legendary
Hank Williams probably would not
be allowed membership in the Assn.
of Country Entertainers (ACE) were
he alive today, according to the
chairman of that organization.

Unveiling for the first time its
“code of ethics” at the Country Mu-
sic Radio Semiinar here, entertainer
George Morgan voiced the opinion
in answer to a question from Sammy
Taylor of KWIJ, Portland, Ore.

The estimated 300 disk jockeys,
music directors, program directors
and general managers gathered at
the Airport Hilton for the sixth an-
nual seminar, and also took part in
rap sessions and presentations.

Among other things, the group
endorsed (despite some objection in-
volving semantics) the proposed
new Disk Jockey Hall of Fame to be
constructed here. The group also:

Heard an entirely new concept in
programming from WMAQ, Chi-
cago.

Heard several cliche-filled moti-
vational speeches, designed to stim-
ulate those present to bigger and
better things in country music (ei-
ther for Jove or money).

Saw some outstanding television
presentations done by radio staff
members.

DJs TO WIN
RECOGNITION

NASHVILLE—A country music
Disk Jockey Hall of Fame Founda-
tion has been formed here.

Chuck Chellman, the driving
force behind the group, said a build-
ing would be constructed here. This
city already houses the Country Mu-
sic Hall of Fame and Museum and
there are plans, as well, for a gospel
music shrine.

Named to the board of directors
were Joe Allison, Cliffie Stone, Con-
nie B. Gay, Pee Wee King, Bill An-
derson, Buck Owens, T. Ernie Ford,
Don Pierce and Mel Forrec.

The Bonnie Bucy office here is '

coordinating the new organization’s
plans.

The revelation of the ACE “code
of ethics” brought some comment,
inside and outside the conference
room, from those present. This code
insists that (1) each member conduct
himself in a manner so as not to dis-
credit country entertainers, and to
“amicably” work with promoters;
(2) ACE performers will not play a
show date in an area where a show
has just been held “for a reasonable
time”’; (3) members will show up on
time for their performances; (4) no
member will leave without paying
his bill at a hotel or restaurant; (5) all
members who are not paid in full for
their performances will report this to
the board of directors of ACE.

Morgan, chairman of ACE, an-
swered most of the questions put
forth by the disk jockeys. He said
that, while the organization can’t
dictate to a performer or a producer,
they can ask that they keep the songs
country.

Jean Shepard, a board member,
said the CMA awards of last Octo-
ber were “not as we know country to
be.” She also said she read some-
where that Charlie Rich was quoted
as saying his first love was jazz. “I
wish him success in jazz,” said Miss
Shepard.

Asked what country music is, she
described it as a “feeling.” Then she
added: “If you have to be told what
country music is, then the industry is
in serious trouble.”

Morgan also quoted Pappy Stone,
owner of a network of radio stations
in Colorado and Texas, as saying
that disk jockeys themselves may
form an organization similar to ACE
in a concentrated effort to play
“country” records.

Barbara Mandrell, another mem-
ber of the ACE board, said that early
statements which indicated bitter-
ness by a few were not representative
of the organization. “This group was
not started out of jealousy,” she said.
“I'm a big fan of Olivia Newton-
John, but she isn’t country.”

It was also stated: “I think it’s
great that country artists can have

crossover to pop, but country sta-

tions should not play pop artists.”
Mike Millard of WUBE, Cincin-
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nati, also posed questions regarding
whether ACE would tell the artists
what to sing. The subject of sugges-
tive lyrics also was brought up, and
Morgan said the organization is
against them. “We intend to suggest

“to our artists that they stop recording

these songs,” he said. No specific
songs were named, although some
members of the ACE organization
have released songs which fit into
that category.

Rich Howard of WWVA raised
the rhetorical question of how many
country music directors today have
rock backgrounds.

While few matters were finalized,
the group did give its endorsement
to the propesed Hall of Fame (see
separate story). There was at least
one objection, however, to the use of
the term disk jockey. In keeping with
a trend toward titles today, it was
suggested that they be called “air
personalities.”

The WMAQ concept of doing
market research instead of “being
hyped” by artists and promotion
men drew both praise and criticism.
With many, however, it was a “wait
and see” attitude. Tightly formatted
WMAQ, the NBC-owned outlet in
Chicago, generally refuses to take
calls from anyone connected with
record companies.

One of the principal speakers was
Fred Pancoast, newly named foot-
ball coach of Vanderbilt Univ., who
dwelt on motivation, and Jaek
Thayer, president of the NBC radio
network, who also covered this subject.
He also praised country music as
having “honesty, believability and
credibility.” Noting that “psyche-
logical changes” are taking place in
the listening habits of America, he
said people now want to hear songs
with meaning,.

(Continued on page 42)

At It Again:
Gusto & CBS
Go Into Court

NASHVILLE-In a seemingly
never-ending series of lawsuits and
countersuits filed here between CBS
and Gusto Records, the latter has
now filed a counterclaim involving
the use of the name “The Silver
Fox” in regard to Charlie Rich.

In the latest sequence of events,
Gusto has filed a counterclaim for
fraud, seeking $1 million actual and
$10 million punitive damages, as

| well as an injunction against CBS.

In earlier actions, CBS and Rich
sought a preliminary injunction, a
permanent injunction, an account-
ing and damages. The firm and the
singer claimed Gusto was guilty of
unfair competition by selling and
distributing, at a reduced rate, its LP
titled “Charlie Rich, The Silver
Fox.” Both firms have marketed an
album under this name. The Gusto
album, which hit the market first, is
being sold as a budget item. Epic has
it as a first-line album.

Gusto, at the direction of the
court, agreed to place a decal over
the face of Rich on the album, ex-
plaining that these were old mon-
aural recordings. It balked at doing a
similar thing for tapes. Subsequent
damage suits have been filed.

The court, in denying the CBS
request for a temporary injunction
to stop the sale of the Gusto album,
set a trial for next December. At the
request of Claude Hanks, attorney
for Gusto, the case will be tried be-
fore a jury.

WWVA photo
WHEELING WAY—Engineer Stan Hutto, with many credits in Nashville and
elsewhere, has taken over the ‘“‘Jamboree” recording studio at WWVA,
Wheeling, W. Va,, a division of Screen Gems.

‘Opry’ Survives;
Park Is Damaged

NASHVILLE—Forced out of its
year-old home for one week by flood
waters, the “Grand Ole Opry” re-
turned to its multimillion-dollar
complex Saturday as the waters of
the Cumberland River receded.

While the Opryland USA park
was extensively damaged, with esti-
mates running in excess of $5 mil-
lion following two days of torrential
rains, the Opry House suffered little.
As the waters ran back toward the
banks from the parking lot area, the
decision was to move it back home.

It was the first time in the nearly
50-year history of the country music
show that it had to be moved. This
was to have been its permanent
heme, and the disaster came exactly
a year after the building officially
opened, with former President Rich-
ard Nixon on hand for that opening
night.

Because of the anniversary, it was

“old-timers’ ” night, and some per-
formers who had been gone for a
quarter century or more showed up
to take part. WSM president Irving
Waugh also gave six awards, in the
name of George D. Hay, the show’s
founder.

DeFord Bailey, the first black
man to appear on the “Opry” was
there to perform again. Now 75, he
rarely does a show at all. He was a
regular in the 1920s.

Living winners of the Hay Award
were Minnie Pearl, Ernest Tubb and
Hank Snow, whose combined years.
on the show total 95. Posthumous
awards were given to Dave Macon,
comedian Rod Brasfield (a long-
time partner of Minnie Pearl), Hank
Williams and Harry Stone, long-
time manager of WSM and first ex-
ecutive director of the Country Mu-
sic Assn,

Paradoxically, because of the one-
week move to the Municipal Audito-
rium (with a seating capacity of
9,600), more people than ever were
able to see the show.

Among the old-timers who
showed up to take part were May-|
belle Carter, of the Original Carter
Family; Sarie Wilson, of the comedy
team of Sarie and Sally; Alcyone"®
Beasley, who sang solo for the first
30 years and is now part of a group
as a pianist; Whitey Ford, the “Duke
of Paducah”; Zeke Clements, who
now lives in semi-retirement in Flor-|-
ida, except for weekend perform-
ances on the Paddlewheel Queen, a
floating showroom at Fort Lauder-
dale; the Crook Brothers, who go
back nearly 50 years, and Clyde and
Marie Dilleha, “The Tennessee
Sweethearts.”

Presentations were made by Ir-
ving Waugh, president of WSM, Inc.

Indie Promo Field Grows

NASHVILLE—Independent pro-
motion of records, heretofore re-
stricted to only a few individuals or
companies in the country field, is
suddenly expanding with the avail-
ability of former promotion men
with major labels.

Among those who have moved
into this field are Wade Pepper, for-
mer vice president in charge of pro-
motion at Capitol Records; Wally
Cochran, who spent much of his
adult life with RCA and then briefly
was with GRC, and Elroy Kahanek,
also with RCA for a number of
years.

The three veterans of tenure are
Chuck Chellman, who has been ac-
tively promoting records for various
labels for eight years here; Tex
Clark, who also has eight years of
promotion here and another 14 be-
fore that in other areas, and George
Cooper III, who worked with Dot
and then Ranwood before going in-
dependent several years ago.

“The value of the independent
promotion man comes when dealing
with a borderline item,” Chellman
says. “Nobody will go with a bad—
record, but a lot of stations will listen
to an independent before they will
an in-house promotion man.”

Clark, who is building his owr
Brite-Star label while promoting—
others (he now has Jimmy Dickens
under contract), utilizes such device!
as buying time on leading country
radio stations to help promote. Al
three of these veterans are advocate
of the “hard work theory.”

“We spend 60 percent of our tim
promoting the record, and the othe
40 percent convincing the compan
that it’s been promoted,” he says.

The independent also has othe
problems. If it’s a hit, some com
panies are inclined to say it woul
have been anyway. If it’s not a hi
they blame the independent rathe
than the in-house man.

(Continued on page 42
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(W. Carson); RCA"10222 (Rose Bridge, EM!)

(M Haggard), ABC 12061 (Shade Tree, BMI)
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®; S| = 4 %.::‘
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-3 > (Writer), Label & Namber (Dist. Label) {Publisher. Licensee) (Writer), Labet & Number (Dist. Label) (Publisher. Licensee) é L] S | (Writer), Labet & Number.(Dist. Label) (Publisher, Licenzge)‘,
2| 10 | THE BARGAIN STORE= Doty Parton Q 45 | 4 | HE TURNS IT INTO LOVE - 68| 61| 8| NASHVILLE—topt Aston
(. Parton), RCA 10164 (Owepar, BMI) 5 AGAIN-Lynn Anderson (H. Axton), A&M 1657 (Lady Jane, BMI)
5| 8 | IJUST CANT GET HER OUT OF ] (Rodes Gy, . CresieD- Columbia 101014 6| g | 17 | IANUARY JONES—hmny ca
fodeo Lowboy, : -y nny ver
MY MIND—Johnny Rodrigue: (R. Bourke), ABC 12052 (Chappell, ASCAP)
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ﬁ 19 9 BEST WAY | KNOW (A. Dexter), RCA 10228 Ronrie Wisap ﬁ m FROM BARROOMS T0
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= URR— Molly Bee
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gee, HOME—8arbara Mandrell ]
o1 o 84 89| 4 IT'S ONLY A BARROOM—nick Ni
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—Bill Anderson e ) E
(B. Anderson), MCA 40351 (Stallion, BM) 50 (17 |11 PENNY—joe Stampley
(G- Lane, S. Davis); ABC/Dat 17537 (Al Gallico, BMI) 85| 87| 4 I JUST CAME HOME TO COUNT THE
18|20 | 9 DON'T LET THE GOOD TIMES FoOL allee MEMORIES —obhy Wright
[OU—Melba Montgomery 51 129 |10 MA MA DON'T 'LOW—Hank Thompsan (G. Ray), ABC 12062 (Cantention, SESAC)
(gczus?t?:t?w'; Hellard), Elektra 45229 (H. Thompson), ABC/Dot 17535 (Brazos Valley, BMI) w 41st STREET LONELY H
. m s L EARTS
ﬁ 27 | 9 | BLANKET ON THE GROUND—silie jo Spears ﬁ 62 | 5 | ALL AMERICAN GIRL—statier Brothers CLUB—Bck Owens
(Roger Bowling), United Artists 584 8: Rre,*d- H¢°R?,'d)' mcuw 73665 (Phanogram)- (J. Shaw; Di. Knutson), Capitol 4043 (Bive Book, BN
) (Brougham Hall Music, BMI) merceriConngy, LY - _e
Pr|26 | 7 | HE TOOK ME FOR A RIDE1s coss - 53 (30 |14 | WHOEVER TURNED YOU ON, FORGOT il Bt I e DL
(Taylor, Wilson, Tackitt), Capitol 4022 T0 TURN YOU OFF—Little David Wilkins (Briar Patch/Deb Dave, BMI)
(Al Gallico/Algee, BM1) (D. Wilkins, T. Marshall), MGA 40345 (Emerald Isle/ i
|35 | 5 | row on B MAMA— e Stampley o PUT YOUR HEAD ON MY
R o ey Cumte) 5 | 42 |15 | RAINY DAY WOMAN/HELP THE COWBOY i iy SN
. . SING THE BLUES—Wayion lennings ' ' i
22 | 14 8 gYMEr(()i:_PEI‘CI:)SUIIt’;?IéyFrancms T (W. Jennings), RCA 10142 (Baron, BMI) BEYOND YOU—crystal Gayle
; ROA 10191 (Colgems, ASCAP) 55 (44 |13 | YOU ARE THE ONE— el Tilis & Sherry Bryce (Stonenil gy o Lo bt 14363
ﬁ 37 5 I'D LIKE TO SLEEP TIL [ 8 (K. Westberry, H. Habour), MGM 14776 !
GET OVER YOU—rFreddie Hart (Sawgrass, BMY 90 {100 | 2 | SHE WORSHIPPED ME—red Steagic
(R. Bowling), Capitol 4031 (Biougham Hall; BMI) ﬁ 72 4 HURT= conriie cato (G. Sutton), Capitol 4042.(Rodeo Cowbay, BMI)
ﬁ, a4 6 (Hey Won’t You Play) ANGTHER - | (J. Crane, A. Jacobs), Capitof 4035 (Miller, ASCAP} 91| 911 2 MERRY-GO-ROUND=Hank $
SOMEBODY DONE SOMEBODY WRONG | 5 | sc |11 | iFE—yary posos | (RL Floy), RCA 10225 (ou oy 640
?cqu?r;?f]i.rgﬁ?f:f). ABC 12054 (Press/Tre, BMD (M. Robbi), HOA 40342 (Haripos. B4} 92§ 93| 3 | THE BEST IN ME—lody wilier
2% | 21 12 OH BOY~—Diana Trask 58 | 56 15 | CARE/SNEAKY SNAKES—Tom ’T. Hall (D. Hall), Egic 8-50079 (Columbia) (Algee; BMI)
4 (T. Rames), ABC/Dot 17536 (Wherefore, BMI) ‘ &ln&??g“&%’““"’ 73641 (Phonogram) 93| 94| 2 THE ONE | SING
26 |22 |12 | LEAVE IT UP TO ME—Bily Larkin MY LOVE SONGS TO—Tommy Cash
£ Canley) Bryan 1010 (Blue Moon, ASCAP @ 70 | 5 | A MAN NEEDS LOVE—pai (W. Holyfeld), Elekira 45241 (jack, B)
§ gC>Canlely, Eryon = ot d z (N. Witson, G. Richey, C. Ta;!%‘ylgp?cu%s;g%%% Y ’ . ‘ N
27 |31 |10 LONELY MEN, LONELY (Columbia (Al Gallico/Algee, BMI) 94 m BARROOM PAL, GOODTIME
WOMEN—connie Eaton - - N GALS—Jim Ed Brown
(B. Dees), ABC/Dunhill 15022 (Hill & Range, BMIY 3 BRASS BUCKLES—Barbi Benton (R. Porter, B, Jones), RCA 10233
ﬁ 34 6 | CAN STILL HEAR THE MUSIC IN THE (B. Borchers, M. Vickery), Playboy 6032 (Tree, BMI) (MaRee/Porter-Jones, ASCAP)
" | RESTROOM—lerry Lee Lewis ' 61 (59 |11 | YL SING FOR YOU—pon ibson 95 m YOU'RE GONNA LOVE YOURSELF IN THemmn
((;I’,Jénléglrla)h;ﬂar{camuzstig'lw) | (B. Bond), Hickory 338 (MGM) (Acuff-Rose, BMI) MORNING—Roy Clark
2 3 7 UPROAR— ke o 62 | 67 6 SING A LOVE SONG, PORTER (D. Fritts), ABC/Dot 17545 (Combine, BMI)
(P. Grady), Capitol 4025 (Tessa/Jolly Cheeks, BMI) vanGONIEREMgke Mels ) 96 m YAKITY YAK—Eric Weisberg with Deliverance
i . Da J ) ! L . “pic 8- ia
Pr|40 | 6 | THE TIP OF MY FINGERS—lean sheprs SRk o ST (i S ange/ Qi sy Wonioc B
(8 Anderson) Unie Arss 51 |75 | 3 | BACK IN HUNTSVILLE AGAIN—soby Bare ,
, (e ChampliaBMIy . {Shel Silverstein), RCA 10223 971 98| 2 | HELP YOURSELF TO ME—Debra Bacber
1 (3 |10 |1 s L Tere s 0 gl Ll e
A HONKY TONKY?—Jerry Naylor 2 | DON'T ANYBODY MAKE LOVE AT HOME i
(B. Duncan, D. Lee),_MeoidyIa’nd 6003 (Motown} ANYMORE
(Brother Kari's/Mandina, BMI) b —Moe Bandy 3 . N LIEVE . .
32|38 | 8 | PROUD OF YOU BABY—sob tuman i e L Sl R Bl Bt o LT
(B. Sherrill, . Wilson), Epic 8-50065 (Columbia) 5 | 71 7 | BUT | DO=Del Reeves ) (Acuff-Rose, BMI) ’ )
) (Algee, BMI) {R. Guldry, P. Gayton), United Artists 593 (Arc. BMI) 99 77 8 CLEAN YOUR OWN TABI.ES i
33 (36 |9 COVER ME—Sanmi Smith - ﬁ 7% COMIN' HOME TO YOU—1erry Wall (C. Taylor), Capitol 4015~(B1ackwoo«1—/l§;‘c,ae¥§o§gwg
) (W. Carson), Mega 1222 (PIP) (Road Bridge, BMI) 7 4 (k. Bach, 1. Lanc), MM 14788 (Fouy Tay, BN ' . ’
;S . ¥, } 5
Wr|se | 4 | SHES ACTING SINGLE (Pm Drinkin’ gl _ 100 | 90| 3 | SWEET COUNTRY MUSIC—tuy ruis
DOUb]&S)—Gary Stowart ] 67 | 68 6 LIFE'S LIKE POETRY_Leﬁy Frizell (C. Fields, D. Riis), 50 States 31 {NSD) (Music

Craftshop/Sandburn, ASCAP)




This week on Billbourd’s country charts:
United Artists Mot Country Singles
ﬁ BLANKET BN THE GROUND—Billie Jo Spears (BAXW584-X)

The fastest rising country single in the nation. '
THE TIP OF #Y FINGERS—Jean Shepard (UA-XW591-X)
Another Bill Anderson song, another Jean Shepard smash.

ONE STEP—Bobhy Hardin (UA-XW597-X)
Another giant step to the top for Bobby Hardin.

8& PUT YOUR HEAD ON MY SHOULDER—Sunday Sharpe (UA-XW6E02-X}
"~ The Paul Anka classic becomes a hit all over again.

w BEYOND YOU—Crystal Gayle (UA-XWB00-X) i
~ " The brilliant follow-up to Crystal’'s smash with “Wrong Road Again.'

65 BUT | D0—Del Reeves (UA-XW593-X)
The first single from Del’s new album begins to catch fire.

76 HOW COME IT TOOK SO LONG—Dave Dudley (UA-XW585-X)
Dave's first UA single starts to take off.

3

On United Artists 1 /. Records & Tapes.

It's getting hot in here.
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J.R. Williams, in whose arms the
late Tex Ritter died, is now appear-
ing as a solo act with the Boll Wee-
vils, Ritter’s old band. He also has
formed his own Boll Weevil record
label, and has recorded another in
what has become a series of political
releases: “George Wallace The
Man.” ... Guy & Ralna, husband
and wife due on the Lawrence Welk
Show, going all country, recording
in Nashville under direction of
Glenn Sutton. . .. David Allan Coe

Drops Coun

NASHVILLE—ABC artist Johnny
Carver has broken the ice at the
last of the famous Catskill resorts
to book country music, starting an
engagement at Grossinger’s, set by
the Top Billing Agency here.

Originally such artists as Mickey
Barnette and others from the North-
east had swept through the famous
mountain area, playing nearly every
club on the circuit. Only Gros-
singer’s had held out.

This is just one of the clubs in vari-
ous parts of the nation to go with top
billing acts, after never before hav-
ing utilized country artists.

The breakthrough at Grossinger’s
is credited, at least in part, to help
from WHN in New York, working
with Andrea Smith of the agency
here. He plays there, March 21-22.

At Dayton, Connie Eaton is
scheduled in for a week at Suttmil-
ler, which previously had a “no
country” policy. And Crystal Gayle

'DoYouRe-
‘member

JULIE?...

BobbyAlbright

Nashville Scene

By COLLEEN CLARK

introduced his all-girl band, Lady-
smith, for the first time at the Child
Herald in Washington, D.C.,
recently. Two pairs of sisters, they
are signed with David Allen Coe
Ent. which includes producing,
management and recording con-
tracts.

Dottie West has retained Tina
DoBrocky to do public relations for
her. Tina was previously with Conti-
nental Country on the West Coast.
... Seatac, a Tacoma, Wash.-based

George Bloodworth photo

Cash Guesting—Johnny Cash performs as a guest on the pilot film of the
“Grand Ole Gospel'’ show, with a choral background.

Grossinger’s in CaitskKills

usic Bars

opens June 1 at Tantara Resort in
Lake of the Ozarks, Mo, still an-
other breakthrough. She follows
such acts as the Peter Duchin Or-
chestra, Peter Nero, Robert Goulet
and George Shearing,

indie Fromo
Field Grows

e Continued from page 38

Clark believes that promoting the
small, independent label is the most
stable part of the industry. “They
may only issue a few releases a year,
but they keep coming back,” he
notes.

Pepper, Cochran and Kahanek
have both advantages and disadvan-
tages. Each, having represented a
major company, has credibility and
strong credentials. On the other
hand, they are now, in many cases,
working with independent distribu-
tors with whom they have had little
relationship in the past.

Gus Barba, formerly with the
Johnny Rodriguez operation, also is
doing independent record promo-
tion, as is Eddie Kilroy, whe now de-
votes most of his time, however, as a
producer for Playboy Records.

' Ethics Code

® Continued from page 38 )
As one “air personality” sug-
gested: “It’s a good thing some gen-
eral managers came along this time.
Heretofore, music directors and pro=
gram directors could go home moti-
+vated, only to find the same sort of
resistance as in the past by manage-
ment. Perhaps they’ll carry some of
it with them.”

label, has signed with Nationwide
Sound for distribution. First release
due this week. ... Lynn Anderson
elected to post of Advisor for the
Tennessee Quarterhorse Assn.’s
youth division. . . . Buddy Killen pro-
ducing GRC’s Red, White and

Blue(grass) at the Sound Pit in At-

lanta. ... T. G. Shepard, whose first
release went to top of the charts, has
new single out. . . . George Hamilton
IV has recorded a new single for
RCA-Great Britain, which will be
released to coincide with his Wem-
bley Festival appearance. He begins
work on a new series for the BBC in
April with Charles Chilton tracing
the history of the railroad.

CBS releasing an album of all pre-
viously unreleased material on
‘Tanya Tucker. Tanya is now signed
with MCA Records. ... Anne Mur-
ray off on 17-day tour of five Euro-
pean countries after winning her
first Grammy Award. ... ABC/Dot
recording artist, Pat Roberts to per-
form during half-time at the Seattle
Supersonics-Milwaukee NBA bas-
ketball game then joins Sheb Woo-
ley at the Seventh Street Theater in
Hoquiam, Wash. . . - Mike Lunsford
has signed a booking contract with
Shorty Lavender Agency. ... Carl
Mann has his first single outon ABC
Records entitled, “Just About Out.”
You’'ll remember Carl best by
“Mona Lisa,” a 700,000 seller from
the late 50s. Carl was 16.at the time.

Hillman Hall, who wrote Johnny
Rodriguez’s first hit single, “Pass Me
By,” has signed a recording contract
with Warner Bros. . .. Domino Rec-
ords of Dallas/Garland, Tex., has
recently added Alta Dists. of Phoe-
nix and Heilicher Bros. of Texas to
their list of distributors. ... Kinky
Friedman, ABC artist, has released
his first single, “Lover Please,”
pulled from his album. ... G. B.
McClinton working the military cir-
cuit recently. Also a benefit show for
his home state of Mississippi with
proceeds going to the Travel and
Tourism Program.

An antitrust suit filed by Music
City Service, Inc., against WSM,
Inc., has been put on the “retired
docket” of federal court, after both
sides reached an “agreement” in a
dispute involving the sightseeing
tour business. . . . David Rogers, UA
recording artist, is hospitalized for
eye surgery. Ronnie Prophet has
signed a recording contract with
RCA/Canada. . .. Nat Stuckey and
producer Felton Jarvis are reunited
after a three year interval. Felton
was instrumental in signing Nat to
RCA in 1966 and produced his early
hits. Arrangements are being made
for their first session together again.
... Judy Bryte has signed a manage-

ment pact with Jayne Hanshaw who:

bought the Arnold Agency in At-
lanta. She is booked by William
Morris in Nashville.

Minnie Pearl will receive the 1975
National Human Relations Award
from the National Conference of
Christians and Jews. Chet Atkins
was the first recipient of the award.
... Kenneth Crouch of Derrick Rec-
ords in Dallas is recording Leon
Rausch.

Larry Kingston, a writer discov-
ered by Dolly Parton and signed to
Owepar Music, has signed recording
contract with Warner Bros. He will
be produced by Allen Reynolds. . ..
Tommy Cash is fighting inflation
with new custom ordered costumes
for the entire band from California.
Some will be studded with silver
conchos and turquoise stones; others
will be decorated with rhinestones
and sequins. This month marks

‘Billboard
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* Star Performer—LPs registering proportionate upward progress this week.
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= 3 S| TILE-Artist, Labet & Number (Distributing Label)
1 1 | 5 | HAVE YOU NEVER BEEN MELLOW-Olivia Neﬁton-]ohn, MCA 2133
2| 3| 5 | BACK TO THE COUNTRY-Loretta Lynm, mcx 471
3| 2 | 8 | LINDA ON MY MIND—Conway Twitty, Mca 469

ﬁ 6 | 4 | AN EVENING WITH JOHN DENVER, rca cPLZ0765
5| 5 | 14 | HEART LIKE A WHEEL-Linda Ronstadt; capitol ST 11358
6| 4 : 8 | PROMISED LAND—Elvis Presley, Rca APL1:0873

| 7| 7| 8 | ALEGEND IN MY TIME—Ronnie Milsap, rca APLL0846

81 8 | 7 | ALL THE LOVE IN THE WORLD—Mac Davis, Colymbia PC 32927
9|11} 8 'S TIME TO PAY THE FIDDLER—Cal Smith, mca 467

ﬁ 15 | 3 | ouT OF HAND—~Gary Stewart, RCA APL1-0900

11 | 13 | 4 | PAIR OF FIVES (Banjos That Is)—Roy Clark & Buck Trent,

ABC/Dot DOSD 2015
12| 9 | 36 | BACK HOME AGAIN-John Denver, Roa CPL1.0548
13 | 14 | 24 | MERLE HAGGARD PRESENTS HIS 30TH ALBUM—Merle Haggard

& The Strangers; Capitol ST 11331

THE BARGAIN STORE—Dolly Parton, rca api1-0950

IF YOU LOYE ME LET ME KNOW—Olivia Newton-John, ca 211

SONGS OF FOX HOLLOW—Tom T. Hall, Merciry SRM-1-500 (Phonogram)

LIKE OLD TIMES AGAIN—Ray Price, Mynh 6538 (Word/ABC)
IG'{‘CWII(}GSNALWAYS SO EASY (To Find An Unhappy Woman)—Moe Bandy,

BARROOMS TO BEDROOMS—David Wills, tpic KE 33353 (Columbiay
THE: SILVER FOX—Charlie Rich, £pic P 33250 {Columbia)
SONGS ABOUT LADIES & LOVE—Johnny Rodriguez, Mercury SRM-11012

DON WILLIAMS, VOL. 111—aBc/Dat DOSD 2004
CITY LIGHTS—Mickey Gilley, Prayboy PB. 403
I GAN HELP—Billy Swan, Monument KZ 33279 (Columbia)
I'M JESSI COLTER-Jessi Colter, Capitol ST 11363
FREDDIE HART'S GREATEST HITS, Capitol ST 11347
GREATEST HITS—Tanya Tucker, Columbia KG 33355
THE RAMBLIN' MAN—Waylon Jennings, RCA APLI-0734
| HIGHLY PRIZED POSSESSION—Anne Murray, Capito! ST 11354

GREATEST HITS Vol. I-Billy “Crash” Craddock, ABc ABcD 850

COUNTRY PARTNERS—Loretta Lynn & Conway Twitty, mca 427
%{EI}LTIME | TURN ON THE RADIO/TALK TO ME OHIO—Bill Anderson,

29|24 |14

Yy| 36 | 11 | BARBI DOLL—Barbi Benton, rayboy Fs dos
312 | 8

32 | % PRIDE OF AMERICA—Charley Pride, Rca APL1.0757
|8  WOLF CREEK PASS—C.W.McCall, vaw 13c 4989
34 CRYSTAL GAYLE, united Artists UA-LA36S

35|23 |38

3627 |7

37 | 41 3 | GEORGE, TAMMY & TINA—Epic KE 33351 (Columbia)

ﬁ m WHO'S SORRY NOW—Marie Osmond, MG 36 4979

SONS OF THE MOTHERLAND—Statler Brothers, mercury SkM-1-1019

ONE DAY AT A TIME—Marilyn Sellars, Mega MLPS602 (PIP)
00R ﬁWEET BABY AND TEN MORE BILL ANDERSON SOMNGS-

91319
(Phanogram)
40 | 38 | 4 | 'M A BELIEVER—Tommy Overstreet, ABC/Dot DOSD 2016
81 (IETEZD MEL TILLIS AND THE STATESIDERS—wGH wic 6567
43
44 1 45 | 2
ean Shepard, United Artists UA-LA363
45 | 42 | 30 | ROOM FULL OF ROSES—Mickey Gilley, Playboy 401
46 | 39 | 19 | GREATEST HITS—Mel Tillis, mom m3c 4970
47

DON'T CRY NOW-Linda Ronstadt, Asylum SD 5064

4 | IR PIECES OF SKY~Emmy Lou Harrs, novi 0638 e 80s)
WOMAN TO WOMAN—Tammy Wynette, tpic ke 33246 (Columbia)
GOES TO THE MOVIES—Chet Atkins, rca APL1-0845 7

Tommy’s 1lth year in the music
business. ... C. W. MecCall recently
did a promotional stint in San Fran-
cisco Bay/Oakland area in conjunc-
tion with KNEW and Tower Rec-
ords, a local retailer. KBOX in
Dallas is holding a “C. W. McCall
Contest™ with the winner getting a
trip to Wolf Creek Pass which is in
Colorado, including transportation,

lodging, meals and skiing. ... Don——

Scott Sehulster, 62, owner and oper-
ator of the Muswum Club, Flagstaff,
Ariz., was found dead at the club last
Tuesday. Once a known musician in
his own right, he had used his expe-
rience to book the best country tal:
ent in the business into the ¢lub. He
is survived by four daughters and ¢
son.
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TV Merchandisers In U.K.
To Seek Exclusive Deals?

LONDON-TV merchandisers
are talking about tightening the
deals they make with record com-
panies for compilation album prod-
uct.

K-Tel managing director lan
Howard and Arcade international
sales manager Larry Levene both
say that periods of repertoire exclu-
sivity are almost certain to be asked
for in future agreements, while
Ronco managing director Barry
Collier, although less committal, ad-
mitted that his company would pre-
fer to have material that is not avail-
able to others—and be prepared to
pass up certain non-exclusive tracks
in favor of exclusives.

The new attitudes have resulted
largely from the unprecedented rep-
ertoire conflict in new albums from
all three TV merchandisers. Not
only does K-Tel’s “Souled Out” al-
bum clash on four tracks with
Ronco’s “Dance, Sing Or Anything”
LP, but also with Arcade’s “Black

Music” long-player in five instances.
One track, the Hues Corporation’s
“Rock The Boat,” appears on all
three.

To add to the confusion, Polydor
has put Johnny Bristol’s “Hang On
In There Baby” and Gloria Gay-
nor’s “Never Can Say Goodbye” on
its own soul compilation album,
“Disco Par-r-rty.” Both tracks ap-
pear on K-Tel’s “Souled Out” and
Ronco’s “Dance, Sing Or Any-
thing.”

K-Tel was aware that certain
tracks would be leased to it by the
record companies on a non-exclu-
sive basis, Ian Howard explains, but
previously there has always existed
“a gentleman’s agreement” that a
period of de facto exclusivity would
follow. “We will now have to ask
specifically for periods of exclusiv-
ity,” he comments. “We didn’t have
to worry about it before, but now, as
a public company with our share-
holders’ interests to look after, we
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will have to. With television time be-
coming more expensive, we must
have more than a gentleman’s agree-
ment.”

Arcade’s Larry Levene echoes the
views of Howard. “I don’t think I
would take a track in future unless it
was on an exclusive basis,” he says.
“I wouldn’t want to use material that
I know might turn up on a K-Tel or
Ronco album.” Nevertheless, he be-
lieves that record companies will
need no prompting in future about
the exclusivity situation. “I think
they’ll tell us—we won’t have to ask. I
can’t honestly se¢ what has hap-
pened in recent weeks happening
again.”

But the repertoire clash has not
led to ill feeling between Arcade and
the record companies, he adds. “We
depend on them; without their prod-
uct we cannot operate. But I think
that-everyone would agree that TV
albums can’t reach their full poten-
tial when the contents conflict.”

Ronco’s Barry Collier observes,
too, that everyone loses out when
repertoire clashes. “We’re hurt and,
in the long run, so are the record
companies. It’s something we ob-
viously don’t want to see in the fu-
ture.”” Collier, who recently took up
the post as Ronco chief in Britain, is
hoping that his forthcoming round
of meeting with industry executives
will lead to a better understanding of
each side’s requirements.

Lobby Vs.
Pirates In

Portugal

LISBON—-Portuguese record
companies, acting in conjunction
with the local musicians’ and song-
writers’ organization, are planning
to make strong representations to the
new government urging it to combat
the increasing activity of the illegal
tape duplicators.

Pirate cassettes are coming onto
the market in alarming quantities
currently. They are copies of legiti-
mate product with counterfeit labels
and they sell for $2.50 or less.

Despite the accelerating incidence
of piracy, however, the legitimate
tape market is progressing at a most
satisfactory rate and cassette sales
now account for a third of the total
sound carrier market. Portuguese
and Brazilian repertoire predomi-
nates.

Schmolzi, Slezak
Form Pub Firm

HAMBURG—Long-time Polydor
International executive Horst F.
Schmolzi and music publisher Ru-
dolf G. Slezak have formed a joint
company called Schmolzi and Sle-
zak.

First major move was to capture
subpublishing rights for All Plati-
num Records for Germany, Austria,
Switzerland, Yugoslavia and the
USSR of their publishing com-
panies Gambi and Ben Ghazi Mu-
sic, starting with the hit song
“Shame, Shame, Shame,” recorded
by Shirley and Co.

Peter Haupt, former RCA a&r ex-
ecutive, joins the Slezak group from
April 1, taking over the professional
department, assisted by Brigitte
Hahn, who joins him from RCA.
Christa Walczak remains in the pro-
fessional department and concen-
trates on PR and promotion.

St [t i

KLUGER PLAN—KIluger International, the Belgian company based in Brus-
sels, has started a new monthly service of selecting one single and one album
and providing a fast promotion service on the selections, covering radio, tele-
vision and press outlets. At a selection meeting, left to right, Luc O (promo-
tion); Herman Van Laar (promotion); Roland Kluger (managing director); Ida
Halila (international manager), and exploitation manager Bernd Radtke.

From The Music Capitals
Of The Worl

LONDON

Johnny Wakelin and the Kinshasa
Band, who had a big hit with the
Mohammed Ali tribute disk “Black
Superman,” aim the followup at
Elvis Presley with a Wakelin-
penned single “Tennessee Hero,” in
which he urges Presley to consider
the UK. and European fans and
tour those parts. ... John Carlsen,
former London Palladium press rep-
resentative, died. He represented
Jack Benny, Caterina Valente and
others.

CBS Records and April Music
moving to new offices at 19 Soho
Square. London, W.I. ... After six
years at Radio Luxembourg, Kid
Jensen leaving to join Radio Trent,
the Nottingham commercial station,
but will continue with discotheque
and television work.

Caterina Valente, starring at the
Talk Of The Town in London, now
signed todisk deal with Pye for UK.
and debuts with a “This Is Me” al-
bum part-written by her husband, pi-
anist Roy Budd. . . . Tour problems:
Rubettes had to cancel two gigs be-
cause of spreading technicians’
strike which precludes traveling
lighting and sound men working
within council-owned premises.

First album from Alan “Alfie Dar-
ling” Price under his new deal with
Polydor out in April and likely to be
called “Metropolitan Man.”
Slade start their first UK. concert
tour in a year on April 18, with 14
dates promoted by Mel Bush. . . . 35-
strong orchestra of British musicians
for Frank Sinatra Albert Hall con-
certs in May, the star bringing his
own md (Bill Miller), plus gultanst
Al Viola and a drummer.

DJM has signed Helen Shapiro,
who topped the charts as a teenager
in the 1960’s with songs like
“Walkin’ Back To Happiness” and
“Pleas¢ Don’t Treat Me Like A
Child.” ... Olivia Newton-John now
managed by U.S. executive Lee Kra-
mer, but Peter Gormley Manage-
ment will continue to help with her
recording career. ... New bass gui-
tarist with Uriah Heep is John Wet-
ton, formerly with Family, King
Crimson and Roxy Music.

Marc Bolan has finally disbanded
T. Rex and says he will operate in
future as a solo singer and use a vari-
ety of backing musicians as and
when the mood takes him. ... Big
U.K. tour planned for a package of
U.S. artists, comprising Kris Kristof-
ferson, Rita Coolidge and Billy Swan
who arrive in the fall. . .. Pilot, new
chart group, upset at rumour stories

that they plan to disband and
threaten legal action against any re-
peatstories. . . . New musical “Mardi
Gras,” set in New Orleans during
the ragtime era of 1917, to be staged
in London’s West End this year. It
was written by Ken Howard and
Alan Blaikley, co-writers of many
pop hits, and Melvyn Bragg.

May visitors to London include
Bobby Vee and Del Shannon, plus
the Detroit Emeralds. . .. And John
Sebastian is booked in for university
and concert gigs in September. ...
Telly Savalas says he hasn’t the fog-
giest idea what he’ll do in his Las
Vegas debutactin June. . . . Bay City
Rollers look like being first-ever
group to leap straight to number one
with two successive albums.

PETER JONES

BUCHAREST )

Marina Voica, the Music Week
Star of the Year for 1974, has been
invited to take part in a television
show in Katowice, Poland. She
recently gave a special recital in the
new Constantin Tanase theater in
Bucharest. . . . Bassist Johnny Radu-
canu has played a number of concert
dates at the American Library in
Bucharest, featuring the music of
Mingus. Ellington and himself with
his Jazz-Folk Septet and with the
Brass 5 + 2 group which is drawn
from the George Enescu Philhar-
monic Orchestra, . .. Electrecord is
issuing its first prerecorded cassette
in July with a playing time of one
hour. The company will release
300,000 units, each retailing at 80 lei
(35.30).

Among the best-selling artists in
Rumania—other than Anglo-U.S.
acts—are Eliana (Switzerland), Jac-
ques Hustin (Belgium), Omega and
Locomotive GT (Hungary), Czeslaw
Niemen (Poland), Alain Barriere and
Frida Boccara (France), Daniel Ve-
lasquez (Spain). ... Local group
Phoenix had a highly successful con-
cert at the new 6,000-seater Poliva-
lent Hall which is being used in-
creasingly for pop and folk music
concerts. ... The new EP by folk

singer Mircea Florian was launched—

before a huge crowd at the Muzica
store in Bucharest. ... Electrecorc
has released the 12th volume in the¢
Universal Music Collection seriel
featuring the music of Schubert. ..
“You Haven’t Done Nothin’?” b
Stevie Wonder and “You Ain’t Seer
Nothing Yet” by Bachman-Turne
Overdrive are respectively No. | ant
No. 2 in the current Saptamin:
magazine chart.

OCTAVIAN URSULESCU
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EMI Seeks Ban on
‘Columbia’ Trademark

® Continued from page 3

ing the EEC court ruling. He said
that infringement was clearly admit-
ted because CBS’s basic case was
that it ought not to be asked to fur-
ther than obliterating, or stickering,
the word “Columbia” where it was
clearly visible to the purchaser on, or
beneath, the transparent shrink
jacket in which the records are sold.
CBS claims it is entitled to continue
the present, admittedly incomplete,
obliteration.

The judge did not accept the CBS
argument that damages, rather than
an injunction, would be an adequate
remedy for EMI. He says “Contin-
uation of the use of the trademark is
bound to increase the possibility of

Dureco Artist
To Be Guest Of
Yamaha Festival

AMSTERDAM-Dureco record-
ing artist Ben Cramer is to be special
guest of the Yamaha Music Festival,
to be held in Tokyo in November.

Dureco has also signed an agree-
ment with Disques Carrere from
France to distribute all Carrere
product in Holland—the deal was
clinched by Claude Carrere and Du-
reco’s Robert Aardse in Paris.

The Dutch company also handles
four Eurovision Song Contest en-
tries in the Benelux countries: Ann
Christy (Belgium), Ashes and Blood
(Yugoslavia), Phiasoittajat (Fin-
land) and Sergio Y Estibaliz
(Spain).

And Dureco’s Mariska Veres rec-
ords will be distributed by Polydor
KK in Japan in future, first release
by the one-time lead singer of
Shocking Blue being “Need You
Near Me.”

rendering EMI’s Columbia marks
deceptive in this country and less
distinctive of their records.

“That damage, if an injunction
were wrongly refused, might be very
great and would, I think, also be dif-
ficult, if not impossible, to quantify.

“On the other hand if an injunc-
tion were wrongly granted it would
merely stop CBS using the mark in
the UK. and put them to the ex-
pense of complete stickering in the
meantime. This cost is said to be
only 3.4 pence per record, but it is
also said that having to pay it would
make record sales uneconomic.

“This I find difficult to accept
since the profit on records of this
type, judging by their price, would
seem to be amply able to absorb
such a small sum, while still giving
the manufacturer an adequate re-
turn.”

CBS contended that to stop it
from importing records bearing the
mark into the UK. and re-exporting
to other Common Market countries
because of EMI’s UK. rights in the
mark would prevent the free circula-
tion of CBS goods and be contrary to
Article 36 of the Treaty of Rome.
EMI took the opposite view.

The judge says that if he had to
decide the matter he would find for
EMI. “Common Market law, at the
moment, is still in many respects,
certainly so far as industrial prop-
erty is concerned, in a formative
stage and the conflict between na-
tional territorial rights.and the doc-
trine of free circulation of goods has
not yet been fully worked out.”

Describing the present dispute as
“really a fight for entry into the
whole of the Common Market,” the
judge says that there were parallel
actions in Germany and Denmark.
In those circumstances the sooner
the matter was clarified by the EEC
court the better, he says.

EMI’s Music
Profits In
Slight Dip

LONDON-In the first half of fis-
cal 1974-75, ended Dec. 31, EMI’s
pre-tax profits from its music inter-
ests were down by S percent to $31.2
million, compared with $36.48 mil-
lion in the previous year.

But music—embracing records,
tape, publishing and musical instru-
ments—is still accounting for the
bulk of profits and claimed 62 per-
cent of the total of $50.4 million.

The directors’ report emphasizes
that on recorded music, the group is
“poised to resume growth in profits
as soon as inflated cost-price rela-
tionships permit.

“Against the general trend, the
U.S. and Japanese record and tape
markets have suffered in 1974-75
from reductions in consumer spend-
ing which first became apparent in
December 1974. A revival in con-
sumer demand in the U.S. is not ex-
pected before the end of 1975.”

On Capitol, which recenty re-
turned some gloomy first-quarter
trading figures, the EMI directors
say: “Overall, Capitol remains
strong despite the national economic
situation and its relative position in
the record business is being main-
tained.”

On UK. group sales, which
climbed impressively by over $60 to
$277.92 million, EMI managed only
to mark time on profits of $25.68
million, a dramatic indication of es-
calating costs, dwindling margins,
price control and the need to run
harder just to stand still. Elsewhere

‘outside the U.S,, the picture of turn-

over up but profits suffering is re-
peated.

European sales of $140.88 million
improved by nearly $24 million, but
profits were $1.2 million down at
$10.32 million. In other overseas ter-
ritories, sales were up by over $21.6
million, but profits dropped from

(Continued on page 47)

Charles Cros Winners

PARIS—The CBS-boxed set “The
Complete Duke Ellington” took a
top “In Memoriam™ honor at the
Charles Cros Record Academy an-
nual prizegiving here.

The Ellington tribute was accom-
panied by a double award for per-
formance of works by the U.S.-
based French contemporary com-
poser Darius Milhaud, who died last
year.

Top foreign pop music award at
the ceremony, presided over by
French Minister of Culture Michel
Guy, went to Virgin Records artist
Robert Wyatt for his “Rock Bot-
tom.”

Among U.S. performers honored
were saxophonist Sonny Rollins
(Milestone) and an RCA (France)
“Hollywood Souvenirs” album fea-
turing Ginger Rogers, Joan Craw-
ford, Harpo Marx, Marilyn Monroe
and Fred Astaire.

The awards:

Prix du President de la Republique: “24 Prel-
udes,” of Maurice Ohana. by J.C. Pennetier (Arion);
Prix Marc Pincherle: ““Orchestral Works,” of
Claude Debussy, by the French National Orchestra,
conducted by Jean Martinon (EMI): Prix Paul Gil-
son: “At The Hebertot Theater,” by Raymond
Devos (Philips); In Memoram: “Organ Works,”

Darius Milhaud, sobist George Baker (Carbou)
“Brass Band Works," Darius Milhaud, by Musique
des Gardiens de la Paix, conducted by Desire Don-
deyne (SERP): “Poems By Jean Berthet.” narrated
by Pierre Fresnay (SERP): “The Complete Duke El-
lington™ (CBS); The 24 Intemational Grand Prix: 1
Prix Roland Manuel: “The Coronation Of Pop-
paea,” by Monteverdi. conducted by Nikolaus Har-
noncourt (Telefunken),

2. Prix Claude Rostand: “Warks By Luigi Nono.”
conducted by Claudio Abbado (DGG); 3. “Haydn
Symphonies,” conducted by Antal Dorati (Decca):
4. “Mozart Symphonies,” conducted by Neville
Marriner (Philips): 5. “Schubert Fantasy Sonata,”
by pianist Vladimir Ashkenazy (Decca); 6. “Scar-
latti Toccatas,” Luctano Sgrizzi (harpsichord)
(Erato): 7. “Guilan Suites For Organ,” Andre Isoir
(Callippe): 8. “Haydn Quartets,” the Alban Berg
Quartet (Telefunken): 9. “Hugp Wolf, Morike-Lie-
der, Dietrich Fischer-Dieskau, Daniel Baremboim™
(DGG); 10. “Schoenberg Gurrelieder,” conducted
by Pierre Boulez (CBS): 11, “The Tears Of St. Peter,
Roland de Lassus,” conducted by Raphael Passa-
quet (Harmonia Mundi); 12. “Mozart Mass In G,”
conducted by Raymond Leppard (EMI).

13. Ethnic Music: “Raga Malkuns from Northern
India,” Imat Khan (sitar) (STIL); 14. Jazz: “The
Cutting Edge.” by Sonny Rollins (EMI-Milestone):
15. Pop Music: “Rock Bottom,” Robert Wyatt (Vir-
gin-Barclay). 16. Prix Pierre Brive: “Comme Le
Temps Fil,” Pierre Tisserand (Sonopresse); 17. “La
Grande Jaja,” Patrick Font (EMI-Pathe): 18.
“Caroline Cler and Christian Borel™ (Musidisc): 19.
“Cajun Music From Louisiana” (Express Spon-
tanee); 20. “Un Homme A Youlu Savoir,” Los
Vagos (SM Arc En Ciel); 21. “Hollywood Souve-
nirs” (RCA): 22. “Pablo Neruda Poems,” narrated
by Anne and Gilles (Chevance); 23. “Besson Instru-
mental,” directed by Claude Besson (Pecides); 24.
“Maurice Dalle’s Musical Saw” (Deesse).

EUROVISION SONG ENTRIES 1975 IN STOCKHOLM, MARCH 22

Yecchio

RECORD
COUNTRY ARTIST SONG COMPOSER COMPANY  PUBLISHER
HOLLAND Teach in Ding Dinge Dong Eddy Owens, Will Luiingga. CNR New Dayglow
Dick Bakker Music
IRELAND The Swarbriggs, That's What Friends Tommy & Jimmy Swarbrigg EMI Midiand Music
Are For
FRANCE Nicole Riev Et Bonjour A Pierre Oelano, Jeff Barnel Barclay/ Claude Pascal
Riviera
W. GERMANY  Joy Fleming A Song Can Rainer Pietsch, Michael WEA Global Music
Be A Bridge Helm
LUXEMBOURG  Geraldine Toi Bill Martin. Phil Colter, EMi Radio Music
Pierre Cour France
NORWAY Ellen.Nikolaysen Touch My Life Svein Hundsnes Phonogram Arne Bendiksen
{With Summer)
SWITZERLAND Simone Drexel Mikado Simone Drexel Phonogram Ed. Butterfly
YUGOSLAVIA  Pepel In Kri Day Of Love Tadej Hrusovar, Dusan RTV Ljubljana  RTV Ljubljana
(Ash & Blood) [Dan Ljubezni) Velvareh
UK. The Shadows Let Me Be The One Paul Curtis EMI Miracle Songs
MALTA Renato Singing This Song Sammy Galea, Charles Mifsud EMI Italiana Edizioni Voce
De! Padrone
BELGIUM Ann Christy Could It Be Happiness Mary Boduin Philips Roland Kluger
1SRAEL Shiomo Artzi You&l Shiomo Arizi, Ehud Manor
TURKEY Semiha Yanki A Minute With You Hikmet Munir Ebciogiu,
Kemal Ebcioglu
MONACO Sophie Une Chanson C'Est Boris Bergman, Andre Popp Polydor Allo Music
Une Lettre
FINLAND Pihasoittajat Oid Man Fiddler Kim Kuusi-Hannu Karlsson Love Records  Love Records
[Viufu-ukko) with Arthur Spencer
PORTUGAL Duarte Mendes Madrugada Tinoco Arnaldo Musicat
: Tridade Lishon
SPAIN Serpio Y. Estibaliz Tu Volveras Juan Carlos Calderon Zafiro Discorama
SWEDEN Lars Barghagen Jenny Jenny Lars Berghagen Phonogram Exaudio Music
ITALY Wess & Dori Ghezzi Era (It Was) Shel Shapiro, Andrea Lo Durium Intersong-Milan,

& Durium Music
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Canada

Motown’s Newman Views Involvement In Canada

TORONTO-A revamp of its dis-
tribution setup, a shift of personnel,
and a growing acceptance of “black
music” in Canada in discotheques
and clubs have all contributed to the
stronger sales picture for Motown
Records of Canada Ltd. headed by
managing director Ron Newman.

Recently the company appointed
the newly formed Alta Music Dis-
tributors Ltd. as its exclusive distrib-
utor in Quebec and thc Maritimes.
Alta, a division of Gamma Records
in Montreal, is managed by Alain
Guillemette, who had been associ-
ated with London Records of Can-
ada. “Quebec is really a breakout
market for us,” says Newman. “We
weren’t too happy with our coverage
in the Quebec market. Since the
change we have been very gratified
by our sales picture.

With the departure of Ken
McFarland from the company
recently, Mike Reed, former mer-
chandising and promotion manager
for WEA Music of Canada, has been
appointed to an identical position

within the Motown organization in
Canada. Reed points out one of the
major problems that the company
has had with their product in Can-
ada: “We can’t seem to convince the
retailers and radio stations in Can-
ada that most of our artists are really
not ‘black artists’ but pop artists.
There has to be some way to walk
into a radio station with a Motown
record without some guy telling you
he doesn’t play ‘black music’ or
whatever.”

Notwithstanding, the Motown
sound is making a significant impact
on the Canadian market at the mo-
ment. “We’ve now got Motown back
on radio to the point where it was in
1969 or 1970,” states Newman. “The
biggest problem I saw when I came
and started Motown here was the
lack of airplay of Motown product.
That’s one of the reasons that we
started ‘The Motown Weekends’ on
radio stations across Canada. I think
we have accomplished with their
help what we set out to do in our first
year. The music is now being played

ELECTROLA g@

By MARTIN MELHUISH

and people are more familiar with
Motown music than they ever were.
I think that’s the biggest accom-
plishment.”

In the works is a merchandising
campaign surrounding the release of
a series of 150 of Motown’s best-sell-
ers under the name “The Yesteryear
Series.” The series will contain sin-
gles that were million sellers back-
to-back on the same disk.

Newman, who before coming to
Motown was national sales manager
for Phonodisc, the national album
and tape sales manager of Motown
in Detroit, and general manager and
president of Stereodyne in Canada,
is outspoken on the state of the in-
dustry in Canada.

How does Motown view its in-
volvement in Canada in an a&r
sense?

Pm looking at some Canadian
product but only with an eye to leas-
ing masters providing there is an LP
to follow up a single. I'm not inter-
ested in people coming in to see me,
begging me to release a single be-
cause they can make $10,000 on the
publishing. Because of the govern-
ment legislation, the radio stations
are forced to play at least 30 percent
Canadian material. As they have
nothing else to play, the publishers
are making money out of it. I know
I've got some good product that will
never make it in Canada simply be-
cause a mediocre Canadian record
had to be programmed because of
the government. Are they forcing us
to get into picking up Canadian
product?

What are your current feelings on
the 30 percent Canadian content
ruling then?

1 think it’s a license for mediocrity
for Canadian talent. It’s simple. If
you write a mediocre tune and it gets
played and you make $10,000 on it,
what are you going to turn out in the
future? Another half-assed tune. It’s
the biggest rip-off in the music busi-
ness. We really lack the talent be-
cause it hasn’t been nurtured. We
are forcing it and because of that, we
are not making it any better because
nobody is saying ‘no.” In some ways
it’s helping though. I don’t disagree
with the legislation; I disagree with
the percentage. 1 think it should
have started at five and then gone to
seven and so on.

What sort of corporate responsi-
bility does a foreign-owned record
company operating in Canada have
to get involved in the development
of Canadian artists and in the mar-
ket as a whole both financially and
creatively?

We certainly do have a corporate
responsibility to inject money back
into the Canadian market but first
we have to make money on the

STOCKHOLMS
MUSIKPRODUKTION

Regrets to announce
the death of its
president

FELIX STAHL

Who died suddenly
on December 1st, 1974,
in the
Israelitische
hospital,
Hamburg

American product. We are now
moving into that position. This com-
pany is not pulling any money out of
Canada and stashing it away in the
U.S. Are we paying our bills to Mo-
town in the U.S.? Of course we are.
Did they put money in to start the
company in Canada? Of course they

_did. Are they being paid back? Of

course they are. Are they helping?
Of course they are. Now that’s not

dragging funds out of Canada and

putting them in the pockets of the |

people in the U.S. I can’t speak for
other compantes but I don’t think
that they’re doing that either. I think
that they are just trying to run a busi-
ness the best way they know how.
Motown Records distributes the
Manticore label (P.F.M., Thee Im-
age and Stray Dogs only) and Gull
Records (Steve Ashley and Isotope).

TORONTO

All The Young Dudes were in To-
ronto the week of March 10 for an
engagement at Larry’s Hideaway.
The band, who are reportedly ready
to sign with Columbia Records in
the U.S., had an impressive music
industry audience in to see them
throughout the week. Visitors to the
club during the week included Nat
Weiss and Gary Baker, the band’s
attorneys who flew in from New
York; Mark Spector of Columbia’s
a&r department in New York; Fred
Heller, manager of Ian Hunter and
Blood, Sweat and Tears; Robert
Raymond, Australian promoter and
manager of Dog Soldier, flew in
from Los Angeles; as well as top Ca-
nadian music industry executives.

The same week at the Gas Works
in Toronto Small Wonder, managed
by Martin Onrot, generated enough
excitement to warrant a special trip
to Canada by Clive Davis of Arista to
see the band. Small Wonder has no
label affiliation at the moment but
representatives from most of the ma-
jor labels were in the club that week
to give them the once over ... The
Douglas McCowan Multicultural-
ism Award has been withdrawn by
Johnny Lombardi, president of
CHIN Radio and founder of the
award, because of what he terms “a
discriminatory gesture” in the rele-
gation of the McGowan Award to
the untelevise portion of the Juno
Awards proceedings on Monday
(24). ... “The Led Zeppelin Radio
Rockumentary” hosted by Wayne
Dion of GFTR, Toronto and Ritchie
Yorke, author of the forthcoming
Led Zeppelin Biography, has al-
ready been aired in many major
markets. The special will be aired in
two sixty-minute segments on CFTR
Sunday (23) and Sunday (30). ...
Roger Ellis formerly with Edward
Bear has been signed to CAM-USA
and is currently working on debut
product with producer John Ryan
who also works with Styx. ... Lick
n’ Stick’s first single for Columbia
in Canada will be “Gravity Of Sin”/
“Take It Easy.” ... Kenny Rogers
and the First Edition were booked
into Zodiac 1 in Toronto from
March 17-22.

MONTREAL

Beau Dommage, the Quebec-
based band on Capitol Records-
EMI of Canada Ltd., is close to hav-
ing a gold record with sales of its de-
but album predominantly in the
Quebec market. It is outselling most
other album product in that market
significantly and has been the num-
ber one album on the CKGM album
chart for a number of weeks. ... A
press reception thrown at Son Que-
bec for Barclay recording artist
Francois Dompierre introduced his
new two-album orchestral set to the
media who gave him a standing ova-
tion at the end of the album preview.
... “Best of the Bee Gees Volume 2”
on the RSO label and distributed by

From The Music Capitals
Of TheWorld |

Polydor Ltd. has gone gold in Can-
ada. ... Eric Clapton’s “461 Ocean
Blvd.” was Polydor’s best selling for-
eign album in 1974 third in total
sales. to “Not Fragile” and “Bach-
'man Turner Overdrive II” by BTO.
... Clapton’s new album on RSO is
“There’s On In Every Crowd,”
which has just been released here.

VANCOUVER

Ray Pettinger and Terry Jacks
have  reportedly parted company
and Pettinger has started his own
Casino Records label with Susan
Jacks as the first act confirmed.
Jacks is apparently interested in
some sore of arrangement with the
Vancouver-based Mushroom Rec-
ords for release of his product. ...
Polydor Ltd. will hold the gala pre-
miere of the movie “Tommy” in
Vancouver on Thursday (27) with
the mayor of Vancouver, Susan
Jacks, Bachman-Turner Overdrive
and the Irish Rovers among others
planning to attend. ... Mushroom
Records artist Jayson Hoover, who
has just returned to Vancouver after
a five month tour, is in the studio
putting the finishing touches on his
LP. MARTIN MELHUISH

Jet, Island In
Distrib Deal
In the U.K.

LONDON-—Although licensed to
Polydor throughout Europe, Jet
Records has concluded a distribu-
tion deal for the UK. with Island.
Jet releases to date have been

=

through Polydor here under a

record-by-record deal.

Most recent releases through Pol-
ydor distribution were Lynsey de
Paul’s “Taste Me, Don’t Waste Me”
album, and “My Man And Me”
single, both out about a month ago.
The Island deal took effect two days
after the contract signing, by which
time stocks of the two records were
available from Island and EMI
warehouses. The Island deal also
covers sales and field promotion.

Polydor managing director
Freddy Haayen says: “Until the day
before the contract was signed I
thought we had a distribution deal.
But I gather that Jet felt a smaller
company could handle its product
better. I was behind Jet and I think
Polyder could have done just as
good a job.”

Don Arden, Jet managing direc-
tor, says the announcement by Pol-
ydor International that it had a dis-
tribution agreement with Jet in the
UK. was a press statement “mis-
print.” He promised an announcement
of U.S. and Canadian distribution in
the near future, as well as the signing
of artists to the label and a “very in-
teresting name” as replacement for
co-director Des Brown, who quit the
company last week.



International

Berlin Radio, TV Exhibit
Is SRO On Exhibit Space

BERLIN—The 30th Berlin Radio
and Television Exhibition, to be
held from Aug. 29 to Sept. 7, is al-
ready fully booked as far as exhibi-
tion space is concerned.

The 1975 Funkaustellung, with its
23 halls and four pavilions covering
105,000 square yards—apart from
48,000 square yards of open space—
has attracted more than 200 exhib-
itors from 24 countries.

Exhibits will include television
and radio receivers, record- and
tape-playing equipment, video tapes
and disks, audio components, re-
ceiving antennae, transmitting sys-
tems and studio equipment.

In a release issued by the Exhibi-

tion’s press office it is reported that
1974 was a “mark-time™ year for the
German audio industry with a pro-
duction valued at $819 million—the
same as in 1973.

The release talks of the German
audio industry “looking at 1975 with
a sceptical eye” in view of the diffi-
cult economic sitwation and with
unemployment and shert-time
working still on the increase.

However, while 1974 saw a fall-
off in record player sales, turnover
from the sale of high fidelity equip-
ment increased substantially and the
prospects for 1975 are generally re-
garded as favorable.

Czech Popfest May 28-31

PRAGUE~The 10th Bratislavska
Lyre, leading Czechoslovakian in-
ternational pop festival, is being
held May-28-31—and the event em-
phasizes the tremendous amount of
success achieved so far in the sphere
of local music culture and industry.

When the event was founded, it
was cbvious that Czechoslovakia
should have an international event
offering a platform for new songs
and talent, featuring guest soloists
and generally taking on the function
of a shop window for professional
representatives of the industry vis-
iting to acquaint themselves with the
Czech music scene.

As there was already an inter-
national jazz festival in Prague, well
established, it was decided to put the
—_pop event in Bratislava, capital of
Slovakia, to help the development of
an indigenous Slovak pop music.

The decision was right as local au-
thorities, trying to add to the prestige
of the capital, offered great help to
make the Bratislavska Lyra a truly
international event. And that deci-
sion was furthier stressed when Slo-
vakia was made an independent re-
—=public, with Opus, a new record
company and publishing house, set
up.
As for local product, especially in
‘he first years of existence, the Bra-
islavska Lyre contest brought a
1umber of hits which topped Czech
*harts and were also accepted on in-
emational level. It was early on that
op artists such as Karel Gott or Hel-
'na Vondrackova took part in the
>ontest.

Later, top artists were featured
nainly in non-competitive galas and

——he contest became the domain of

roung talent. But there are again
igns of change, as was shewn in
974, when Helena Vondrackova
gain took part and won one of the
irst prizes with “Painted Jug” which
ven now, 10 months after the festi-
al, still figures in the charts.

At international level, the Bratis-
avska Lyre is a unique chance to
ring to Czech and Slovak au-
iences world-known pop stars, be-
ause normal concert tours, apart
-om the festival, are virtually non-
xistent. In previous years, the guest-
rtist list has included Gilbert Be-
aud, Cliff Richard, Sandie Shaw,
1e Beach Boys, the Tremeloes, Les
——{umphries Singers, Middle of the
.oad, the Shadows, Udo Jurgens
nd Rita Pavone.

As the festival programs are usu-
ly sereened by most of the Inter-vi-
on countries, the performing artists
:ach a huge audience all over East-
tn Europe and there is thus tre-
iendous promotional value from
ypearing.

In recent years, the festival has in-
oduced an international contest for
ycialist countries, who are usually

represented by the winners of their
respective pop festivals.

This is organized partly under the
auspices of FIDOF, with whom the
Lyre has always closely co-operated.
The tradition of Bratislava’s fine
reputation on the international
scene was founded by the Lyre’s for-
mer director, Dr. Jan Sivacek. Now
the festival is run by Mr. Stanislav,
general director of Opus, and one of
the vice-presidents of FIDOF.

Essex Group
Manager Will
Visit the U.S.

NEW YORK-—Barry Kimberley,
managing director of the Essex Mu-
sic Group of Australia, will be in Los
Angeles on April 4 to begin his visit
to the U.S. to meet with music pub-
lishers represented by the Essex Mu-
sic Group in Australia and New
Zealand.

Kimberley plans to be in Califor-
nia for about 10 days, meeting with
West Coast publishers, record com-
panies, and several groups. On April
20, Kimberley will be in New York
for the same purpose.

Following Kimberley’s stay in
New York, he will travel to London,
arriving on April 30, following
which he will be traveling to France,
Germany, and other important mu-
sic publishing areas in Europe.

While in the U.S., Kimberley will
also meet with Howard Richmond
of The Richmond Organization, and
in London will confer with David
Platz of the Essex Music Group of
England.

EM/I’s Profit

® Continued from page 45

$10.32 million to $8.64 million. On
total sales of $580.08 million, profits

pre-tax and interest amounted to:

$50.4 million against $55.92 million
last year.

However, looking to the full year,
into which will fall profits from the
boxoffice winner “Murder On The
Orient Express,” the directors pre-
dict that while attributable profits
are expected to be down, the per-
centage drop may be less than in the
first half of the year.

A pegged interim dividend of 6.14
cents is proposed and the probabil-
ity of a final dividend of 8.65 cents is
mentioned, which would bring a to-
tal dividend 12' percent up on the
amounts declared for the year ended
June 1974.

EMI is making a rights issue of
18.8 million shares at $1.92 with the
intention of raising $34.8 million in
order to support further develop-
ment of business, particularly in the
medical electronics field.
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BRITAIN

(Courtesy Music Week)
*Denotes locai origin
SINGLES

This Last

Week Week
1 2 BYE BYE BABY—*Bay City Rollers
(Bell)—Ardmore & Beechwood/

KPM (P. Wainman)

IF—Telly Savalas (MCA)—Screen
Gems/Columbia (Snuff Garrett)

ONLY YOU CAN—Fox (GTO)—
Gurusama Music (Kenny Young)

THERE'S A WHOLE LOT OF
LOVING—*Guys & Dolls
(Magnet)—Arnold/Martin/Morrow
(Ammo James)

WHAT AM | GONNA DO WITH
YOU—Barry White (20th
Century)—Schroeder (Barry
White)

PICK UP THE PIECES—Average
White Band (Atlantic)—Warner
Brothers (Arif Mardin)

THE SECRETS THAT YOU KEEP—
*Mud (RAK)—Chinnichap/RAK
(Mike Chapman/Nicky Chinn)

FANCY PANTS—*Kenny (RAK)—
Martin/Coulter (Bill Martin/Phil
Coutter)

GIRLS—Moments & Whatnauts (All
Platinum)—Sunbury (A.
Goodman/H. Ray)

| CAN DO IT—*Rubettes (State)—
Pam Scene/ATV (Wayne
Bickerton)

MANDY—Barry Manilow (Arista)—
Screen Gems/Columbia/Grahple
(Manilow/Dante/Davis)

MY EYES ADORED YOU—Frankie
Valli (Private Stock)—KPM/ Jobete
London (Bob Crece)

MAKE ME SMILE (COME UP AND
SEE ME)—*Steve Harley &
Cockney Rebel (EMI)—Trigram/
Rak (Steve Harley/Alan Parsons)

SWEETMUSIC—*Showaddywaddy
(Bell) Bailey/DJM (Mike Hurst)

DREAMER—*Supertramp (A&M)—
Delicate/Rondor (Ken Scott)

PLEASE TELL HIM THAT | SAID
HELLO—*Dana (GTO)—Hush/
Chrysalis (Geoff Stephans)

PLAY ME LIKE YOU PLAY YOUR
GUITAR—Duane Eddy (GTO)—
Macaulay/Larkworth/GTO/Carlin
(Tony Macauiay)

I'M STONE IN LOVE WITH YOU—
Johnny Mathis (CBS)—Gamble
Huff/Carlin (Thom Bell)

YOUNG AMERICANS—*David Bowie
(RCA)—Mainman/Chrysalis (Tony
Visconti)

PHILADELPHIA FREEDOM—"Elton
John Band (DJM)—Big Pig (Gus
Dudgeon)

FOX ON THE RUN—*Sweet (RCA)—
Sweet/Essex (Sweet)

REACH OUT I'LL BE THERE—Gloria
Gaynor (MGM)—Jobete London
(T. Bopgiovi/M. Monardo/J. Ellis)

THE FUNKY GIBBON/SICK MAN
BLUES— *Goodies (Bradley's)—
ATV (Miki Anthony)

HOW DOES IT FEEL—*Slade
(Polydor)—Bam (Slade Ltd.)
(Chas Chandler)

SHAME SHAME. SHAME—Shirley &
Co. (AH Platinum)—B&C (Sylvia)

SWING YOUR DADDY—Jim Gilstrap
(Chelsea)—(Kenny Nolan)

PLEASE MR. POSTMAN—Carpenters
(A&M)—Dominion (Carpenters)

HAVING A PARTY—Osmonds
(MGM)—Chappells (Mike Curb)

SKHNG IN THE SNOW-—*Wigans
Ovation (Spark)—KPM (Barry
Kingston)

NO. 9 DREAM—*John Lennon
(Apple)—Lennon/ATV (John
Lennon)

SOUTH AFRICAN MAN—Hamilton
Bohannon (Brunswick)—
Burlington (Hamiiton Bohannon)

LET ME BE THE ONE—*Shadows
(EMI)—Miracle (Shadows)

FOOTSEE—*Wigan's Chose Few
(Pye Disco Demand)—Planetary
Nome London Ltd.

THE UGLY DUCKLING—*Mike Reid
(Pye)—E.H. Morris (Terry Brown)

L.0.V.E.—Al Green (London)—
Burlington (Willie Mitchell)

IT MAY BE WINTER OUTSIDE—Love
Unlimited (20th Century)—Ed
Kassner (Barry White)

LADY MARMALADE—Labelle (Epic)—
KPM (Alan Toussaint)

LOVE ME LOVE MY DOG—*Peter
Shelley (Magnet)—Tiger/intune
{Peter Sheiley)

WHAT IN THE WORLD'S COME
OVER YOU—*Tam White (RAK)—
Southern (Mickie Most)

MY HEART’'S SYMPHONY—Gary
Lewis & the Playboys (United
Artists)—Warner Bros. (Snuff
Garrett/Leon Russell)

GOOD LOVE CAN NEVER DIE—

*Alvin Stardust (Magnet)—
Bumper Songs (Peter Shelley)

10 20

11 1

12 6

13 3

14 18

15 15

16 8

17 29

18 10

19 21

21 42

22 31

23 37

24 16

25 12
26 44
27 14

28 30

30 27

31 22

32 32

33 28

35 50

36 23

39 47

41 25

42 26 YOUR KISS IS SWEET—Syreeta
(Tamia Motown)—Jobete London
. (Stevie Wonder)
43 — QUEEN OF 1964—Neil Sedaka
(Polydor)—Kirshner/ Warner Bros.
(N. Sedaka/R. Appere)
44 — MY MAN AND ME—*Lynsey de Paul
(Jet)—ATV (Lynsey de Paul)
45 — SING A HAPPY SONG—George
‘McCrae (Jayboy)—Southern (T.K.
Prods.)
46 33 SUGAR CANDY KISSES—*Mac &
Katie Kissoon (Polydor)—ATV
(Wayne Bickerton)
47 — GOOD LOVIN' GONE BAD—*Bad
Company (Island)—island (Bad
Company)
48 36 JANUARY—*Pilot (EMl)—Robbins
(Alan Parsons)
49 35 ANGIE BABY—Helen Reddy
(Capitol)—Warner Bros. (Joe
Wissert)
50 38 BLACK SUPERMAN (MUHAMMED
ALI)—*Johnny Wakelin & the
Kinshasa Band (Pye)—Francis Day
& Hunter (Robin Blanchflower)
LPs
This Last
Week Week
1 — 20 GREATEST HITS—Tom Jones
(Decca)
2 2 PHYSICAL GRAFFITI—Led Zeppelin
(Swan Song)
3 23 THE SHIRLEY BASSEY SINGLES
ALBUM—Shirley Bassey (United
Artists)
4 — THE BEST YEARS OF OUR LIVES—
Steve Harley & Cockney Rebel
(EMI)
5 2 ON THE LEVEL—Status Quo
(Vertiga)
6 — THE ORIGINAL SOUNDTRACK—
10C.C. (Mercury)
7 12 THE SINGLES 1969-1973—
Carpenters (A&M)
8 8 SIMON & GARFUNKEL'S GREATEST
HITS (CBS) .
9 9 ENGELBERT HUMPERDINCK'S
GREATEST HITS (Decca)
10 5 TUBULAR BELLS—Mike Oldfield
(Virgin)
11 7 AVERAGE WHITE BAND (Atlantic)
12 3 ELTON JOHN'S GREATEST HITS
(DIM)
13 4 CRIME OF THE CENTURY—
Supertramp (A&M)
14 11 BLOGD ON THE TRACKS—Bob
Dylan (CBS)
15 6 ROCK 'N’ ROLL—John Lennon
(Apple)
16 19 BRIDGE OVER TROUBLED WATER—
Simon & Garfunkel (CBS)
17 21 AND | LOVE YOU SO—Perry Como
(Chet Atkins)
18 38 I'M COMING HOME—Johnny Mathis
(Thom Bell)
19 27 WELCOME TO MY NIGHTMARE—
Alice Cooper (Anchor)
20 17 COP YER WHACK FOR THIS—Billy
Connolly (Polydor)
21 14 CAN'T GET ENOUGH—Barry White
(20th Century)
22 18 THE DARK SIDE OF THE MOON—
Pink Floyd (Harvest)
23 15 SLADE IN FLAME—(Polydor)
24 20 BAND ON THE RUN—Paul
McCartney & Wings (Apple)
25 13 NEIL DIAMOND'S 12 GREATEST
HITS—(MCA)
26 10 SHEER HEART ATTACK—Queen
(EMI)
27 16 THE BEST OF BREAD—(Elektra)
28 25 ROLLIN'—Big City Rollers (Bell)
29 36 GOODBYE YELLOW BRICK ROAD—
Elton John (DJM)
30 28 FREE & EASY—Helen Reddy
(Capitof)
31 24 NOT FRAGILE—Bachman-Turner
Overdrive (Mercury)
32 22 THE BAKER-GURVITZ ARMY—
(Vertigo)
33 — WALLS & BRIDGES—John Lennon
(Apple)
34 42 MUD ROCK—Mud (RAK)
35 — TELLY—Telly Savalas (MCA)'
36 49 RAINBOW—Peters & Lee (Philips)
37 39 GLEN CAMPBELL'S GREATEST
HITS—(Capitol)
38 33 ORCHESTRAL TUBULAR BELLS—
Reyal Philharmonic/Mike Oldfield
(Virgin)
39 37 SOLQ CONCERT—Billy Connolly
(Transatiantic)
40 29 STREETS—Ralph McTell (Warner
Bros.)
41 — BY YOUR SIDE—Peters & Lee
(Philips)
42 — PROMISED LAND—Elvis Presley
(RCA)
43 — THE THREE DEGREES—
(Philadelphia)
44 44 DAVID ESSEX—(CBS)
45 31 OVERNIGHT SUCCESS—Neil Sedaka
(Polydor)
46 — AN EVENING WITH JOHN
DENVER—(RCA)
47 40 THE SHADOWS' GREATEST HITS—
(Columbia)
48 — BACK HOME AGAIN—John Denver
(RCA)
49 34 SHOWADDYWADDY—(Bell)
50 4 THE BEATLES 1967-1970—(Apple)
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FRANCE

(Courtesy of Centre d'Information
et de Documentation du Disque)
*Denotes local origin
SINGLES

| CAN HELP—Biliy Sawn (CBS)

LA BONNE DU CURE—*Annie Cordy (CBS)

UNE FILLE AUX YEUX CLAIRS—*Michael
Sardou (Phonogram)

VANINA—*Dave (CBS)

EL BIMBO—*Bimbo Jet (Pathe-Marconi)

LE SUD—*Nino Ferrer (CBS)

JOLY BABY BLUE—*L. Rossi (Pathe-
Marconi)

TU T'EN VAS—*Alain Barrier (Discodis/
Albatros)

TONIGHT—Rubettes (Polydor)

DOCTOR'S ORDER—C. Douglas (RCA)

S1 TU T'APPELLES MELANCOLIE—*Joe
Dassin (CBS)

C'EST UN ROCKER—*Eddy Mitchell
(Barclay)

JE VEINS DU BOUT DU MONDE-*K.
Sawada (Polydor)

JUKE BOX JIVE—Rubettes (Polydor)

GOODNIGHT VIENNA—Ringo Starr (Apple/
Pathe-Marconi)

LPs

LE 21Z1—Pierre Perret (WEA/Adele)

OLYMP|A.'75—Michel Sardou (Phonogram/
Trema)

A L'OLYMPIA—Serge Lama (Philips)

DARK SIDE OF THE MOON—Pink Floyd
(Pathe-Marconi)

CAN'T GET ENOUGH—Barry White
(Disc'AZ)

BEATLES 62/66—The Beatles (Apple/
Pathe-Marconi)

BEATLES 67/70—The Beatles (Apple/
Pathe-Marcont)

EDUCATION SENTIMENTALE—Maxime Le
Forestier (Polydor)

SALTIMBANQUE—Maxime Le Forestier
(Polydor)

MEDDLE—Pink floyd (Pathe-Marconi)

ITALY

(Courtesy of Germano Ruscitto)
LPs N

ANIMA LATINA—Lucio Battisti (RCA)

XIXa RACCOLTA—Fausto Papetti (Durium)

IN CONCERT—James Last (Polydor/
Phonogram)

CAN'T GET ENOUGH—Barry White
(Phonogram)

WHITE GOLD—Love Unlimited Orchestra
(Phonogram)

SERENO E'—Drupi (Ricordi)

BORBOLETTA —Santana (CBS/MM)

LIVE IN USA—Premiata Fonderia Marconi
(Numero Uno)

UN’ALTRA DONNA—I Cugini Di Campagna
(Pull/ Fonit/Cetra)

UN CORPO & UN'ANIMA—Wess & Dori
Ghezzi (Duirum)

STORMBRINGER —Deep Purple (EM1)

MASTERS OF ROCK—Pink Floyd (Harvest/
EMI)

BABY GATE & MINA—Mina (PDU/EM!)

FABRIZ!O DE ANDRE VOL. VIli—Fabrizio
De Andre (PA/ Ricordi)

QUATRO —Suzi Quatro (Coiumbla/EMI)

auvod1ug 's/61 '62 HOHVYIN

JAPAN

(Courtesy of Music Labo)
*Denotes local origin
SINGLES

Week

22 SAl NO WAKARE—*Kaze (PANAM)—
(MPM, CMP)

WAGA YOKI TOMOYO—*Hiroshi
Kamayatsu (Express)—(Nichion)

KONO Al NO TOKIMEKI—*Hideki Saijo
(RCA)—(Geiei)

SHITETSU ENSEN—*Goro Noguchi
(Polydor)—(Tokyo)

SMOK!' BOOGIE—*Downtown Boogie
Woogie Band (Express)—(PMP)

SHIRO! HEYA—*Kenji Sawada (Polydor)—
(Watanabe)

ONNA NO YUME—*Aki Yashiro (Teichiku)—
(Ai)

SHOWA KARESUSUKI—*Sakura And ichiro
(Polydor)—{Diamond)

AIRENKI—*Hiroshi Itsuki (Minoruphone)—
(Noguchi)

PLEASE MR. POSTMAN—Carpenters
(A&M)—(Taiyo)

GAKKO NO SENSEI—*Jiro Sakagami
(GBS /Sony)—(Asai, Abi)

SARABA HAISEIKO—*Sueo Masuzawa
(Polydor)—(Diamon)

TASOGARE NO MACHI—*Rumiko Koyanagi
(Reprise)—(Watanabe)

Al NO MAYOIGO—*Agnes Chan (Warner)—
(Watanabe)

MIKAN IRO NO KOI—*Zutorubi (Ai)—

VERSAILLES NO BARA—*Johnnys’ Junior
Special (CBS/Sony)—(J&S)

TOSHISISHITA NO OTOKONOKO—
¢Candies (CBS/Sony)—(Watanabe)

HAJMETE NO DEKIGOTO—*Junko
Sakurada (Victor)—(Sun)

AMADARE—*Hiromi Ohta (CBS/Sony)—
(Watanabe)

KOGARASHI NO FUTARI—*Sakiko ltoh
(Toshiba)—(NTV, Union)
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" Top Album Picks

SUGARLOAF/JERRY CORBETTA-Don't Call Us, We'll Call
You, Claridge CL 1000. Superb musicianship highlights this
issue with Jerry Corbetta's funky voice riding the shirttails of
this exciting eight-piece band. The title tune made some
noise previously but it is just one of a number of fine tunes
contained herein. The band lays out its ensemble parts with
finesse and drive, the Arp, guitars, bass working solidly. There
is much melodic zest to the music with enough dissonance to
make it all fall in place commercially.

Best cuts: “Myra, Myra,” “Lay Me Down,” “Round And
Round.”

Dealers: This is an aggressive rock band which won't drive
your customers nuts if you give it in-store play.

MOE BANDY—It Was Always So Easy To Find An Unhappy
Woman. GRC 0698. It's an album of hard country, beer-drink-
ing songs for the most part, which gets it down to the basics.
This is what Bandy excels at, and so it's bound to be another
winner for him.

Best cuts: “Somebody That Good,” “How Can | Get You
Qut Of My Heart,” and “I'm Looking For a New Way (To Love
You).”

Dealers: Plenty of potential jukebox singles here.

ARLEEN HARDEN-I Could Aimost Say Goodbye. Capitol
11373. Even when she sings an old tune first done by Patsy
Cline, or one done more recently by Helen Reddy, she comes
off sounding great. This polished professional can handle any
sort of material and does it here, under the guidance of Frank
Jones, an excellent combination.

Best cuts: “Roll On Sweet Mississippi,” “Country Sun-
day,” and a surprise version of “The Teddy Bears' Picnic.”

Dealers: This comes off her recent strong single.

THE DANNY DAVIS SINGERS, RCA 1-0991. The great in-
novator is at it again, and breaths some fresh air into the
country scene once more. An entirely new concept for Davis,
who brought the delightful brass sound to country. A group of
young men take the country standards and give it a treat-
ment which is bound to please existing fans, and the ones
who will come along because of this.

Best cuts: “Stay A Little Longer,” “Four Walls,” “Born to
Lose.”

Dealers: There are 10 potential singles here.

CHARLIE McCOY—Charlie My Boy, Monument 33384. The
extremely talented instrumentalist comes up with another
batch of hit songs, including his current single on which he
can be heard to sing. But mostly it's the mouth harp, with
plenty of excellent musicians backing him. Very little that
hasn't been done by someone else before, but not in the
McCoy style.

Best cuts: “The Twelfth of Never," “Making Believe,”
“Sweet Memories.”

Dealers: Six lovely ladies add attraction to the cover.

ROY CLARK SINGS GOSPEL, Word 8354. In Roy Clark’s ear-
lier days, Jim Foglesong put together a gospel album off Roy
titled “Magnificent Sanctuary Band.” Little happened with it.
Then ABC took over both Dot and Word Records, and the label
picked up that old album and, capitalizing on Clark's extreme
popularity, has renamed the album, and released it on Word,
where the distribution procedure wili be entirely different.
That's in the way of explanation. Suffice to say it's an excel-
lent album, and should have been a hit long ago.

Best cuts: “Be Ready,” “Just a Closer Waik With Thee,” “A
Brand New Day,” and “| Know Who It Is.”

Dealers: Every cut is good, and this should bring in a new
string of customers.

BOB JAMES—Two, CTi CTI 6057 S1. Bob James again out-
does himself with a collection of originals and adaptations of
classical, soul and pop tunes. He displays a total degree of
sensitivity in his keyboard playing and his arrangements are
beautifully executed. This album should score on all fronts
and the list of accompanists, including Hubert Laws, perform
wonderfully. Another interesting point is the one vocal per-
formance by Patti Austin.

Best cuts: “Farandole,” “The Golden Apple,” "I Feel A
Song,” “Take Me To The Mardi Gras,” “Dream Journey,”
“You're As Right As Rain."

Dealers: Cover art is just right for display and don't forget
the great splash on his fast effort.

FREDDIE HUBBARD—Polar AC, CTI CTI 6056 S1. Even
though Hubbard is no tonger on this label, there are still some
of his recordings floating around, and this album is one of his
best on all fronts. Not only is he joined by the regular crew of
jazzers from his earlier efforts, but his playing is excellent.
This album will get substantial airplay with its originals and
jazz and soul standards.

Best cuts: 'Polar AC,” “Son Of Sky Dive,” “Naturally! Bet-
¢cha By Golly, Wow,” “People Make The World Go Round.”

Dealers: Hubbard is one of the contemporary jazz immor-
tals and his following will eat this one up.

JUDY COLLINS—Judith, Elektra 7E-1032. This will rate
as one of the great pop.chanteuse's most satisfying pack-
ages, on a level that-compares to the groundbreaking “In
My Life’ which took her out of the folkie bag into some-
r thing previously nonexistent in the U.S. market. There's

the usual wildly eclectic selgctions here, with songwriters
from the Stones and Jimmy Webb to “Brother Can You
Spare A Dime" and Sammy Fain represented plus three
of the best Collins originals yet. One of the year's finest
albums.

Best cuts: “Moon Is A Harsh Mistress,” “‘Song For
Duke,”” “Lovin Of The Game." “Houses."

Dealers: Get ready to start moving Collins catalog.

ANTHONY BRAXTON-—New York, Fall 1974, Arista AL
4032. This is the label's first real jazz release and a wise
choice it was. Featuring one of the world's finest exponents of
new music, Braxton displays the creative sax, clarinet and
flute work that has made him a legend worldwide. Sidemen
include some of the best and most sympathetic around like
trumpeter Kenny Wheeler, bassist Dave Holland, violinist Le-
roy Jenkins and drummer Jerome Cooper. Although much of
the record may be considered progressive and spacey, it
should still be listened to for its outstanding musical merits.

Best cuts: Listen to them all and choose for yourself.

Dealers: Oddly enough, this musician is very popular with
a loyal legion of buyers who sought out his import material.

CHARLIE MINGUS—Tia Juana Moods, RCA APL1-0939. In
the continuing reissues on this label, another important effort
by the genius of Charlie Mingus and a band that includes
Jimmy Knepper and Danny Richmond. At the time of the
recording, Mingus said it was his best effort, and it definitely
ranks highly in the list of great recordings this man has re-
leased. The playing features a Latin feel to it, but the jazz
soloing of the participants really stands out.

Best cuts: “Dizzy Moods,” “Ysabel's Table Dance,” “Ti-
juana Gift Shop,” “Los Mariachis,” *“Flamingo."”

Dealers: Stock in the Mingus section and possibly set up a
reissue section with this record.

...A;»AthIossicoI

BELLINI: | PURITANI—-Sutherland, Pavarotti, Bonynge, Lon-
don 0SA 13111. A heady combination of two operatic super-
stars that will quickly orbit to lofty chart status. Sutherland
has recorded this work for London ance before when some
high notes came a bit more easily. But no apologies are
needed for the high interpretive achievement of the present
effort, and certainly none on any account for Pavarotti's ac-
complishments. Strong support by an excellent cast. Dealers:,
A must package for any dealer handling-classics. Just display

it

ROLAND HAYNES, 2nd Wave, Black Jazz BJQD/19 (Sansui
QS matrix). The undeniable improvements—at the encoding
level—in Sansui matrix quad are definitely a boon to the jazz
fan. The small jazz group fits well in quad and producer Gene
Russell has made several advances in quad production during
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FUNNY LADY-ORIGINAL SOUNDTRACKS, Arista AL
9004. Barbra Streisand's magical interpretive powers
translate the score of five new works plus nine well-
known evergreens into a musical vehicle which [isteners
of all ages can appreciate. Fred Ebb and John Kander's
new tunes fack the vocal punch that the older works
have, but Barbra's beautifully smooth, silken voice glides
over some tingling melodies, notably on “isn't This Bet-
ter,” a fine new ballad. There's punch and gusto and hu-
mor in the material and the charts reflect the grandoise
productions (“Great Day”) around which much of the
story'revolves. “Am | Blue” and “If | Love Again” are con-
summate, understanding treatments of sensitive topics.
For older folks, there’s a dash of Yiddisti accentuations
on “So Long Honey Lamb,” "'| Got A Code In My Doze”
and “Blind Date.” |

Best cuts: “Isn't This Better” “Am | Blue,” “If | Love
Again.”

Dealers: The film is playing to smash boxoffices in
many markets, indicating good potential for this LP.

PAUL ANKA—Feelings, United Artists UA-LA367-G.
Anka, that wisest-and most determined of earty rock teen
artists, is taking his best shot here at maintaining the
high-stepping impact of his astonishing "You're Having
My Baby" comeback. “1 Don’t Like To Sleep Alone” is
already a sure hit and the rest of the album is put to
gether with characteristic care and guality, with no short-
age of more commercial singles material. Anka shows no
sign of planning to retreat to his Las Vegas bastion again,

Best cuts: “1 Don't Like To Sleep Alone,” “Nothing
Stronger Than My Love,” “Walk Away."

Dealers: Mr. MOR-Rock should be pulling lets of oider
customers back onto your floor.

the past few albums. Here, the bass of Henry Franklin came
be found rearward on “Aicelis.” However, the title tune of
“Second Wave” is the most dramatic and exciting quad pro-
duction. Haynes really fits in-quad and the entire album is
tastefully produced, balanced, and mixed for the QS medium.

DAVID GATES, Never Let Her Go, Elektra EQ-1028 (Quad-
radisc CD-4 discrete). Electrifying separation and acoustic ex-
citement right from the first roll of drums in “Chain Me,” with
“Strangers” being perhaps the best technicaily in quad be-
cause of the more complex orchestrations. “Angel"” is quadra-
sonical dramatic, as is “Watch Out.”

Overall, this is a superb quad album with phenomenal sep-
aration and, via the CD-4 medium, excellent directionality;
there’s no doubt what direction you hear the various instru-
ments from. Production and mix is excellent.

FirstTimeAr

GREG PERRY—One For The Road, Casablanca NBLP /009.
Monster laudable debut by one of the most impressive new
progressive soul talents in years. Greg has a lot of other Per-
rys in his immediate family writing and playing on this album
and the results are literally stunning, a perfectly tasteful
high-voitage biend of the “Shaft/Superfly” and Philly Sound
breakthroughs.

Best cuts: “Come On Dewn,” “Love Is Magic,” “Love Got
Me Tired,” “One For The Road,” “Variety Is The Spice Of
Life.”

Dealers: “Come On Down" is already a strong disco
record.

CHANGO, ABC ABCD-872. Santana carbon makes a good
first outing, incorporating all the fire and dynamics of rock
with a Latin undercoating. Sextet keeps the beat infectious
and uses some soft harmonic vocal blendings. Two members
of the band produced the work and it is a tight, flowing effort
with just the correct amount of commercial soul.

Best cuts: “Walk On Hell,” “Bembe,” “Chango.”

THE HEADHUNTERS —~Survival Of The Fittest, Arista 4938.
Herbie Hancock's band strikes out with its first solo effort of
funk and jazz. One of the pioneer groups in this field, the
sound of this five man aggregation is very together and
should get airplay. They are opening each of his shows and
their name is becoming more well known and rightfully so.
Besides the percussion, bass, drums and reeds of the past,
the group now includes a very good and versatile guitarist.

Best cuts: “God Make Me Funky,” “Here And Now,”
“Daffy's Dance,” “If You've Got It You'll Get It.”

Dealers: Stock this in the new groups and Hancock sec-
tion.

WATERS-Blue Note BN-LA370-G (United Artists). Very
good mix of soulful rockers, smooth, slow cuts and disco ori-
ented material. Group of two male, two female singers should
find radio acceptance in pop, soul and easy listening. Set
starts on a slow pace, but keep listening. The faster things
come a bit later. Exceptionally skillful singers who should
have no trouble finding a home on the contemporary music
scene.

Best cuts: “Trying Hard To Look Inside,” “Find It,” ”My
Heart Just Won't Let You Go,” “Crazy About You.”

Dealers: Don’t automatically drop this Blue Note LP into a
jazz bin.

MYLES & LENNY—Columbia KC 33366. Quality of music
by this Toronto duo (with fots of overdubs) insists on listing.
This has a shot via FM and word of mouth. What makes M&L
impressive is the white-hot one-man string section of over-
dubbed Lenny Solomon, who turns the Myles Cohen songs
into a cross between ELO and the Bee Gees.

Best cuts: “Can You Give It All To Me,” “Take Me Back.”

Dealers: Many of your progressive rock clients will adore
this fine album if you let them know it exists.

HEARTWOOD—Nothin' Fancy, GRC GA 10008. Good mix of
country and country rock from seven man band, with some
Southern rock tossed in for good measure, as well as some
bluesy material. Best cuts are those showcasing the band's
ability to handle the kind of easy country so popular today.
For a new band, the group shows a remarkable ability to
handle a variety of material, and with some exposure, they
could prove one of the next major acts to come out of the
South. Well produced and derivative of top bands without
being an imitation.

Best cuts: “Lover And A Friend,” “Is It My Body Or My
Breath?,” "Sittin’ On The Hood Of My Car,” “Sunshine Blue,”
“Home Bars And City Lights.”

Dealers: Play in store.

CHRIS DE BURGH—Far Beyond These Castle Walls, A&M
SP-4516. One of those English writer-singers with a big con-
cept post-Sgt. Pepper whose quality is indisputable and
whose U.S. acceptance chancy most of the time. Ah well,
A&M got charting for Andy Fairweather-Low’s “Spider Jiving”
and hopefully they can turn the trick for another deserving
artist.

Best cuts: “Hold On,” “Sin City,” “Lonesome Cowboy."”

Dealers: Sophisticated lyrics and production are good for
college market.

THE HAROLD WHEELER CONSORT—Black Cream, RCA
BGL1-0849. This is the debut LP for a well seasoned ar-
ranger/writer for films, TV and commercials. LP's aim and in-
tent is to hit the sweet soul field with a lush string sound,
blending with soft voices and some r&b elements. Pianist
Wheeler wrote all his own charts, romantic and alert to
changes in dynamics. Repertoire is board and impacting.

Best cuts: “Then Came You,” ““Let’s Put It All Together,”
"Color Me Soul.”

J. JOCKO—That's The song, Kama Sutra KSBS 2604. Soul-
ful disco-flavored dance tempos are the high spot of this in-
fectious LP. It sounds like lots of production time went into
the project which has good hom ensemble work, some sexy
vocal backings and the lead singer's Southern flavored vocal-
izing.

Best cuts: “Work With Me,” "Here | Am,” “This [s The Way
It Goes."”

DICK McGARVIN—Peaceful, Uncle Bear UB-001. Tight,
melodic drum-led group from San Francisco shows impressive
class:. Leader uses taste in backing Gus Gustavson's fine elec-
tric keyboards. Nice reed work by Mel Martin and Jim Rother-
mel.

Best cuts: "Peaceful,” “Waltz For Tricia,” “’Break One.”

Billboard’s
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10 CC-The Original Soundtrack, Mercury SRM-1.1029.
Here’s those deliciously sicko Britons again, as fine musicians
as they are far-out humorists. Unaccountably they haven't
routed the U.S. yet or had a big hit kere. Still, their brilliant
aural satire keeps getting better and better. Hopefully this
socko sicko LP will add many more to their cult. Best cuts:
“Second Sitting For The Last Supper,” “Life Is A Min-
estrone,” “Brand New Day," "Blackmail.”

JOHN BALDRY—Good To Be Alive, Casablanca NBLP 7012.
One of England's institutions of goodtime hard rock is in his
finest groove here and has a good chance of repeating his
““No Boogie-Woogie To The King Of Rock ‘N’ Roll” U.S. suc-
cess. The title track sounds like a hit. Rest of the LP is strong
enough to make us think maybe this should even be a pop
pick. Best cuts: “Good To Be Alive,” "High & Low,” “Up In
The Trees.”

BOB SEGER—Beautiful People, Capitol ST-11378. Is Seger
doomed forever to be the prototype hard rock solo writer-

(Continued on page 50,

Spotiight—~the most outstanding of the week’s refeases; picks—pre-
dicted for the top half of the chart in the opinion of the reviewer;
recommended—predicted to hit the chart among the tower half posi-
tions or other aibums of superior quality; review editor: Bob Kirsch;
reviewers: Eliot Tiegel, Nat Freedland, Claude Halt, Bift Williams,
Jim Melanson, Is Horowitz, Bob Kirsch, Jim Fishel.

’



=] 0

=] 1

—i2

~RackLP BestSellers

or aiherwise,

part of the= publication may T8 rapre

an
thaut the priar wriban garm

by ary means, Blectronic, Mecha
n of the publ

As of 3/18/75
Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 HAVE YOU NEVER BEEN
MELLOW~—Olivia Newton-John—
MCA 2133
2  GREATEST HITS—Elton John—MCA
2128
3 PHYSICAL GRAFFITI—Led
Zeppelin—Swan Song S52-200
4 AN EVENING WITH JOHN
DENVER—RCA CPL2-0764
5 AVERAGE WHITE BAND—Atlantic
SD 7308
6  GREATEST HITS—John Denver—
RCA CPL1.0374
7 WHAT WERE ONCE VICES ARE
NOW HABITS—Doobie Brothers—
Warner Bros. BS 2750
8 FIRE—Ohio Players—Mercury SRM-
1-1013
9 IF YOU LOVE ME (LET ME
KNOW)—Olivia Newton-John—
MCA 411
BLOOD ON THE TRACKS—Bob
Dylan—Columbia PC 33235
PHOTOGRAPHS & MEMORIES, HIS
GREATEST HITS—Jim Croce—
ABC ABCD-835
NOT FRAGILE—Bachman-Turner
Overdrive—Mercury SRM-1-1004
13  BACK HOME AGAIN—John
Denver—RCA CPL1-0548
4 HEART LIKE A WHEEL~Linda
Ronstadt—Capitol ST 11358
/5  BEHIND CLOSED DOORS—Charlie
| Rich—Epic KE 32247
.6 LET ME BE THERE—Olivia Newton-
John—MCA 389
7  GREATEST HITS—Three Dog
r Night—ABC/Dunhill DSD 50178
8 ll—Bachman-Turner Overdrive—
Mercury SRM 1-696
9  ALL THE LOVE IN THE WORLD—
Mac Davis—Columbia PC 32927

20
21
22

23

24

25
26
27
28

29
30
31
32
33

34
35

36
37
38
39

40

AMERICAN GRAFFITI
(Soundtrack)—MCA 2-8001

COLD ON THE SHOULDER—Gordon
Lightfoot—Reprise MS 2206

ROCK 'N' ROLL—John Lennon—
Apple SK 3419 )

BAD COMPANY—Bad Company—
Swan Song S$ 8410

I'M LEAVING IT ALL UP TO YOU—
Donny & Marie Osmond—Kolob
M3G 4968

IV—Led Zeppelin—Atlantic SD 7208

11—Styx—Wooden Mickel WNS 1012

STING (Soundtrack)—MCA 390

FULFILLINGNESS FIRST FINALE—
Stevie Wonder—Tamla T6-332 S1

DO IT ('Til You're Satisfied)—B.T.
Express—Scepter SPS 5117

ON THE BORDER—Eagles—Asylum
7E-1004 .

HOLIDAY—America—Warner Bros.
BS 2808

RUFUSIZED—Rufus Featuring
Chaka Khan—ABC ABCD 837

ENDLESS SUMMER—Beach Boys—
Capitol SVBB 11307

PHOEBE SNOW—Shelter SR 2109

FOR EARTH BELOW—Robin
Trower—Chrysalis CH 1073

PERFECT ANGEL—Minnie
Riperton—Epic KE 32561

WAR CHILD—Jethro Tull—Chrysalis
CHR 1067

CAN'T GET ENOUGH—Barry
White—20th Century T-444

NIGHTBIRDS —LaBelle—Epic KE
33075

FIRE ON THE MOUNTAIN—Charlie
Daniels Band—Kama Sutra KSBA
2603
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As of 3/18/75

ompiled from selected rackjobber by the Record

1 HAVE YOU NEVER BEEN
MELLOW—Olivia Newton-John—
MCA 40349

MY EYES ADORED YQU—Frankie
Valli—Private Stock 45003

BLACK WATER—Doobie Brothers—
Warner Bros. 8062

LADY—Styx—Wooden Nickel 10102

DON'T CALL US, WE'LL CALL
YOU—Sugarioaf/Jerry Corbetta—
Claridge 402

YOU ARE SO BEAUTIFUL—Joe
Cocker—A&M 1641

NO NO SONG/SNOKKEROO—Ringo
Starr—Apple 1880 .

LOVIN' YOU—Minnie Riperton—Epic
8-50057

POETRY MAN—Phoebe Snow—
Shelter 40353

PICK UP THE PIECES—Average
White Band—Atlantic 45-3229

HARRY TRUMAN—Chicago—
Columbia 3-10092

CHEVY VAN—Sammy Johns—GRC
2046

ROLL ON DOWN THE HIGHWAY—
Bachman-Turner Overdrive—
Mercury 73656

LADY MARMALADE—LaBelle—Epic
8-50048

(Hey Won't You Play) ANGTHER
SOMEBUDY DONE SOMEBODY
WRONG SONG—B.J. Thomas—
ABC 12054

BEST OF MY LOVE—Eagles—
Asyium 45218

PHILADELPHIA FREEDOM —Eiton
John—MCA 40364

UP IN_A PUFF OF SMOKE—Polly
Brown GTO 1002

SAD SWEET DREAMER—Sweet
Sensation—Pye 71002

N N A N A O Y S PR

LI

=rs. Shouse Wins

NEW YORK—Catherine Filene
+ouse has been chosen this year’s
sipient of the Recording Industry
isn. of America’s Cultural Award
d will be honored at a dinner to be
——Id April 9 in Washington, D.C.

Mrs. Shouse will be cited for her
nation to the government of the
olf Trap Farm in Vienna, Va., and
r contribution of an amphitheater,
» Filene Center, which led to the
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Market Research Dept. of Billboard.

LONELY PEOPLE—America—Warner
Bros. 8048

WOLF CREEK PASS—C.W. McCall—
MGM 14764

| WANNA LEARN A LOVE SONG—
Harry Chapin—Elektra 45236

JACKIE BLUE—Ozark Mountain
Daredevils—A&M 1654

MY BOY—Elvis Presley—RCA 10191

MANDY—Barry Manilow—Bell
45613

PLEASE MR. POSTMAN—
Carpenters—A&M 1646

LUCY IN THE SKY WITH
DIAMONDS—Elton John—MCA
40344

BUTTER BOY—Fanny—Casablanca
814

SNEAKY SNAKES—Tom T. Hall—
Mercury 73641

SOME KIND OF WONDERFUL—
Grand Funk—Capitol 4002

EMOTION~Helen Reddy—Capitol
4021

YOU'RE NO GOOD—Linda
Ronstadt—Capitol 3990

CAT'S IN THE CRADLE—Harry
Chapin—Elektra 45203

TANGLED UP IN BLUE—Bob
Dylan—Columbia 10105

| AM LOVE—Jackson 5—Motown
1310

ANGIE BABY—Helen Reddy—Capitol
3972

BUNGLE IN THE JUNGLE—Jethro
Tull—Chrysalfis 2101

I'M A WOMAN—Maria Muldaur—
Reprise 1319

| DON'T LIKE TO SLEEP ALONE—
Paul Anka—United Artists 615

EXPRESS—B.T. Express—Roadshow
7001

RIAA Kudos

establishment of the first and only
national park dedicated to the per-
forming arts .

She’s also being recognized for
being the first to sponsor concerts in
Washington’s art galleries, for being
instrumental in organizing Wash-
ington’s first annual jazz festival and

for

her dedication in developing

new talent and helping to expand
their careers.

_ GeneralNews

Maitland Raises Profits

® Continued from page 3

streamlining efforts, the company
works on its own product exclu-
sively, has fewer artists and less re-
leases and has internal control sys-
tems which result in careful scrutiny
of product being manufactured and
product being sold.

MCA also has been riding a hot
streak, which along with the cost
economizing steps taken several
years ago, has produced for the rec-
ords and music publishing divisions
the highest annual operating earns
and annual sales in their history.

Earnings for the year 1974 in-
creased $20 million from
$18,234,000 in 1973 to $38,953,000, a
mercurial 113.6 percent rise over
1973.

The annual sales for the two divi-
sions hit $126,687,000 in 1974—up
46 percent over 1973’s figure of
$86,777,000.

Maitland admits that it was a
gamble to get out of the custom
manufacturing and distribution
business. “That dropped our volume
but eventually increased our prof-
its,” he says. Other labels had ac-
counted for over 50 percent of
MCA'’s volume.

There are now only two pressing
plants in Pinkneyville, 1ll. (outside
of St. Louis) and in Gloversville,

N.Y. (near Albany). Each has large.

fulfillment centers, which enabled
MCA to close stocking facilities in
New York, Philadelphia, Chicago,
St. Louis and Cincinnati. Remain-
ing open are warehouses in Los An-
geles, Atlanta and Dallas.

MCA also phased out these same
custom services in Canada where
now only MCA product is handled
through a warehouse in Calgary.

MCA’s staff went from around
2,400 worldwide to 1,700, including
dropping 40 persens in the London
office.

Maitland’s move te trim the artist
roster in 1972 to where there are now
around 25 pop and 25 country acts
means the label’s field force can con-
centrate on each individual release
more, the executive claims.

“We don’t hesitate to scrap an al-
bum if it didn’t turn out.”

Maitland also claims MCA has a
lower return rate than any other
company. “We don’t need business
by speculation. We don’t ask our
salesmen to sell more than a cus-
tomer needs. We manufacture just
what we need.”

There is also a floor count at the
factory which “tells us movement or
whether we’ve got too many copies
and then it’s stop.”

Maitland says the hot streak has
not resulted in adding more people
to the payroll. He started changing
the old Decca guard for people with
“young ideas” when he joined the
firm five years ago as of April 1.

Among the artists MCA handles
are a core from four labels distrib-
uted by the firm: Rocket, owned by
Elton John and John Reid; Shelter
owned by Leon Russell and Denny
Cordell; Talley owned by Merle
Haggard and Track owned by the
Who. There are fewer than four art-
ists each on these labels.

Maitland, who was heavily in-
volved in marketing decisions while
the president of Warner-Reprise, is
now concentrating on artist oriented
functions. “There has to be an im-
portant personal relationship be-
tween me and the artists,” he says,
adding candidly that he made some
personal mistakes which resulted in
Neil Diamond leaving MCA for Co-
lumbia. “Lawyers and agents would
rather deal with the president than
wait for a board meeting,” Maitland
says, when asked if this shift of em-
phasis from his previous forte into

artist relations-negotiations was an
industry trend.

A strong personal relationship is
credited by the executive with keep-
ing Elton John within the house un-
der terms of an $8 million deal over
five years.

Falling in line with his new prior-
ity list, Maitland now seeks stronger
affiliations with independent pop
producers (the label has no staff
men).

There are three staff a&r men in
Nashville: Owen Bradley, Walter
Haynes and Snuff Miller.

MCA has been working with such
outside producers as Gus Dudgeon
(for Elton John), Al Kooper (for
Lynyrd Skynyrd), Sonny Burke (for
soundtracks), Bill Szcymcyzk (for
Wishbone Ash), Peter Townshend
(for Track artists), Leon Russell and
Denny Cordell (for Shelter acts) and
Snuff Garrett (Cher and other acts).

MCA’s financial success is a result
of soundtrack LPs on “Jesus Christ
Superstar,” “The Sting” and “Amer-
ican Grafitti” plus:

Elton John, Olivia Newton-John,
El Chicano, Deodato, Iron Butterfly,
Bert Kaempfert, Rick Nelson, Telly
Savalas, Buffy Sainte-Marie, Lynyrd
Skynyrd, Tanya Tucker, Cal Smith,
Conway Twitty, The Who , Loretta
Lynn, Bill Anderson and Golden
Earrings.

Reflecting back on past days,
Maitland says more product had
been released on the Decca label in
one quarter than “we do now for the
entire year.” This included heavy
marginal country product. If there is
“encouragement somewhere,” the
label stays on a record at length.
“You can do this if you are not con-
fusing your field force with mass re-
leases.” Olivia’s first record showed
“promise” and then her third singie,
“Let Me Be There,” broke her open.
“She now has four consecutive gold
singles.” She sells in the 200,000-
300,000 range in country alone.

New areas for the company? Jazz,
but'slowly with small amounts of re-
leases.

A good catalog of jazz is already
out from the Decca-Coral vaults on
a series of two-fers ($7.98 LPs and
$9.98 8-tracks). Fifteen new two-
fers (a term sales director Rick Frio
says has been in use by MCA for
over 18 months) will be released
Thursday and Friday (27-28) and
included are a number of jazz
bands.

Other new ventures? Signing
more established acts. “If we are go-
ing to grow,” Maitland says, “we
have to take shots.” The success of
Elton John and Olivia Newton-
John, for example, has given the
company a glow which it lacked.
“We're more attractive to artists
now,” Maitland boasts. He has three
“substantial” signings which are yet
to be announced.

MCA/Coral Line

® Continued from puge 3

Fifteen new two-fers are to be re-
leased this week under the MCA-2
series. They include works by
Charlie Barnet, Les Brown, Eddie
Condon, Xavier Cugat, Jimmy Dor-
sey, - Tommy Dorsey, Lionel
Hampton, Glen Gray, Woody Her-
man, Gordon Jenkins, Louis Jordan,
Freddie Martin, Aruie Shaw, Guy
Lombardo and Bob Crosby.

MCA’s vaults of valued material
are also being scrutinized by several
of its overseas licensees. During the
recent NARM convention, represen-
tatives from EMI (for England, Bel-
gium and Holland) and Teldec (for
Germany) were perusing the vaults
looking for potential packages for
their markets.
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Joe_l Whitburn’s
Record
Rescarch
Report

Frankie Valii’s current hit “My Eyes
Adored You" entered the ‘record’

iR

spot in its 18th week on the -“Hot
100.” No other #1 record in the his-

many weeks to hit the #1 position!
* * *
Previously, the Raiders “Indian

Am Woman” were co-holders of the
record at 16 weeks. It looks as
though Frankie may stand alone with
this record for many many years.

#* * *

Remember the Broadway Musical
“Yokel Boy” starring Phil Silvers,

opened on July 6, 1939. . . . Well, this
is where our Polish superstar Bobby
Vinton's “Beer Barrel Polka” hit orig-
inated. In the June 22, 1946, issue of
Billboard, appeared this noteworthy
article: “No. 1 on Mexico's jukebox
honor roli of hits is that lusty Ameri-
can favorite, Beer Barrel Polka. If the
Mexicans have their way, the Beer
Barre! Polka will live to be a hundred
years old.” Well, we Americans are
now having our way, and the ole Beer
Barrel Polka may finally make #1 in

100 years old!
* *
Incidentally, my new “Easy Listen-
ing"™ book is in its final production
stages and as a sneak preview I'll tell
you now that Bobby Vinton ranks as
= the No. 4 all-time Easy Listening art-
:fi ist. This may surprise many of you,
— however, the No. 1 artist will cer-
- tainly surprise a great many MOR
stations ‘and fans. [n a few weeks I'll
do a complete report on the Easy Lis-
tening book, but for now you'll have
to wait to find out who is the No. 1

all-time Easy Listening artist.

Trivia Question #3:

Name the only #1 record in history
to mention the brand name of a fa-
mous American drink (or food) in the
= song title,
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AWB—Cut The Cake (3:34); producer: Arif Mardin; writers:
White-Gorrie-McIntish; publishers; Average/Cotillion, BMI.
Atlantic 45-3261. No shortage of that “Pick Up The Pieces”
irresistable bouncy funk here. The Scottish souimen aren't
about to get out of their smash groove as they do it again.

ALICE COOPER--Only Women (3:29); producer: Bob Ezrin;
writers: Cooper-Wagner; publisher: Erzin/Early Frost, BMI.
Atlantic 45-3254. If you don't believe Alice could possibly do
a classic-level soft ballad with a stunning lyric about the ex-
ploitation of wormen, and sing it with perfect beauty, you are
about to lose the bet.

CARPENTERS-Only Yesterday (3:45); producer: Richard
Carpenter, writers: Richard Carpenter-John Bettis; publish-
ers: Almo/Sweet Harmony/Hammer & Nails, ASCAP. A&M
1677. This review only verifies the Carpenters latest lean onto
the charts in their first week of release. Another impeccable
presentatlon and a record likely to rank among Richard & Ka-
ren's greatest.

LOGGINS & MESSINA—Growin’ (2:33); producer: Jim Mes-
sina; writers: K. Loggins-R. Wilkins; publishers: Savona/Sug-
artree/Gnossos, BMI/BMI/ASCAP. Columbia 3-10118. L&M
have become like a sleek machine for making good-time mu-
sic and their latest product is as catchy as ever. A cleverly
bouncy melody line and optimistic lyrics are the main hooks.

GRAND FUNK—Bad Time (2:55); producer: Jimmy Fenner;
writer: M. Farner; publisher: Cram Penraft, BMI. Capitol
4046. 1t's a Farner original that has the spirit of an oldies
classic and is delivered in high style by GF. Much less volume
and more subtlety than one would expect from the old Funk.

OHIO PLAYERS-! Want To Be Free (3:15); producers:
Ohio Players; writers: ). Williams-C. Satchell-L. Bonner-M.
Jones-R. Middlebrooks-M. Pierce-W. Beck; publishers: Ohio
Players/Unichappell, BMI. Mercury 73675. The softer side of
the Players is admirably-displayed here in an almost-lush bal-
lad that keeps just encugh funky beat so that you don't mis-
take them for anybody else.

NEKTAR—Astral Man (2:49); producers: Peter Hauke and
Nektar; writers: Nektar; publisher: Bleu Disque, ASCAP.
Passport 7904 (ABC). Surrealism to a heavy beat is the for-
mula to a single that leoks like it could have the secret of
boosting these promising Europeans to big stardom-here.

MELISSA MANCHESTER—Midnight Blue (3:05); producer:
Vini Poncia; writers: Melissa Manchester-Carole Bayer Sager;
publishers: New York Times/Rumanian Pickleworks, BMI.
Arista 0116. A big, pretty sound that moves along with ele-
gant grace and holds the listener with pure style. Another
step far_up from MM.

® Continued from page 48

singer who sells LPs to his devoted fans steadily and respect-
ably but is never heard of by most record consumers? Here is
afine mixture, with the Muscle Shoals Rhythm Section, of the
kind of songs Seger does best, hard-driving melodies with a
lot more lyrical substance than one might guess at a casual
hearing. A fine artist deserving of across-the-board accept-
ance. Best cuts: “Beautiful Loser," “Katmandu.”

LUCIFER'S FRIEND—-Where The Groupies Killed The Blues,
Passport PPSD-98008 (ABC). Tight, crisp heavy metal in the
English group's second hard-rocking LP to reach the U.S. In-
strumentals are gripping and generaily at breakneck tempo.
Vocals are far better than routine too. A real King Crimson
type trip. Best cuts: “Burning Ships," "Hobo."”

LES VARIATIONS--Cafe De Paris, Buddah BDS 5625. A
marked improvement-over their previous LP best sums up the
Moroccan rockers' effort here. The material is well balanced
and crisp throughout, with some subtle and not so subtie
middle eastern influences adding a spicy musical touch.
FM’ers and not-so-tight AM'ers should find a number of cuts
that will please. New lead vocalist Robert Fitoussi makes defi-
nite contributions, but he can be thin at times. Overall, the
band is that much tighter, and it comes through in-a good

production effort. Best cuts: “) Don't Know Where She'll Go,™

“Superman, Superman” and “Berberian Wood.” Dealers:
Don't pre-judge on last LP.

ROY ROGERS--Happy Trails To You, 20th Century T-467. Ex-
pect primarily country play here, but this is a truly excellent
LP combining Roy's latest hit with some nostalgic Western
movie themes, some country standards and the title cut,
which, of course, is the theme song of Roy and Dale. Some-
thing for everyone of all ages in this fine LP that fits into nos-

talgic and contemporary categories. Roy's voice sounds as’

good as ever, too. Best cuts: ""Cowboy Heaven" (a version of
the old "Hillbilly Heaven"), “Hoppy, Gene And Me,” “Happy
Trails,” “Movie Trail Medley.”

WENDY WALDMAN, Warner Bros. BS 2859. Fine stylist who
has never quite lived up to her potential may finally hit it big
with this fine effort. The songs are of a varied nature, from a

recommended

SPARKS~Achoo (2:58); producer: Muff Winwood; writer: Ron
Mael; publisher: Ackee, ASCAP. Island 023.

ROGER MILLER-I Love A Rodeo (2:23); producer: Roger
Miller; writer: R. Miller; publisher: Alhrond, BMI. Columbia 3-
10107.

JIGSAW--You're Not The Only Girl (2:42); producers: Scott &
Dyer; writers: Scotf-Dyer; publishers: Coral Rock/American
Dream/Belsize, ASCAP. Chelsea 3014.

THE MIRACLES —Gemini (2:58); producer: Freddie Perrer;
writers: F. Perren-C. Yarian-P. St. Cyr; publisher: Jobete,
ASCAP. Tamla 54259F (Motown). A guy in love with one of
these two-sided ladies doesn't have an easy time and the Mir-
acles tell it like it is in grand style. Can't miss.

NEW BIRTH—Grand Daddy Pt. 1 (3:55); producer: Base-
ment Productions, Inc.; writers: J. Baker-M. Wilson-T. Church-
ilt; publisher. Birthday, BMI. Buddah 464. Group's Buddah
debut is a tight rocker with ominous undertones and a driving
beat that doesn't quit. Finely honed disk.

CAROL DOUGLAS—A Hurricane Is Coming Tonite (2:32);
producer: Ed O'Loughlin; writers: Ed 0'Loughlin-A. Kenneth
Bernstein; publisher: Midsong, ASCAP. Midland International
JH-10229 (RCA). Get ready, disco dancers. Carol is doing it
again and even better. That Hurricane was whipped up by
pounding feet.

THE STYLISTICS—Thank You Baby (3:43); producers:
Hugo & Luigj; writers: Hugo & Luigi-George David Weiss; pub-
lisher: Avco Embassy, ASCAP. Avco 4652. The Stylistics have
their unmistakable high-lead ballad thing and they're doing it
up right once more, showing what progressive soul is all
about.

LOVE UNLIMITED-Share A Little Love In Your Heart

(3:25); producer: Barry White; writer: Barry White; publish-
ers: Sa-Vette/January, BMI. 20th Century 2183. The girls are
winners again in & Barry White tasteful presentation with
emotion and balance.

recommended

THE NEW BIRTH--Do It Again (2:56); producer: Harvey
Fuqua; writers: G. Jenes-P. Sawyer; publtsher Jobete, ASCAP
RCA JH-10242.
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FIRST CLASS—The Beginning Of My End (3:33); producer:
Road Armstrong; writer: G. Draper; publisher: Andjun, BMI.
Ebony Sounds 187 (Buddah).

ANTHONY AND THE IMPERIALS—Hold On (Just A Litte Bit.

Longer) (3:20); producers: Hurtt & Bell; writers: Barry-Hurtt-
Bell-Hill-Brown; publishers: Cookie Box/Mom Bell/Cotillion,
BMI. Avco 4651.

GROVER WASHINGTON, JR.—Mister Maglc (3:19); producer:
Creed Taylor; writers: Ralph MacDonald-William Salter; pub-
lisher: Antisia, ASCAP. Kudu 924 (Motown).

KALEIDOSCOPE—We're Not Getting Any Younger (3:01); pro-

ducers: Baker-Harris-Young; writers: A. Felder-N. Harris; pub-
lishers: Mighty Three/Golden Fleece, BMI. TSOP 758 4765
(CBS).

WiLL HATCHER-Who Am | Without You Baby (3:21); pro-
ducer: Will Hatcher; writer: Will Hatcher; publishers: Our
Children’s/Hattress, BMI. Wand 11286 (Scepter).

Sy ]

DE-LITE-FUL—Forget That Girl (2:43); producer: fony Va-
lor; writers: Tony Valor-Steve Marin; publisher: Delightful,
BMI. Vigor 1718 (Pickwick). Powerhouse commercial mid-
tempo soul debut with that Philly shuffle beat as catchy as
ever. Very smooth overall sound.

GUY THOMAS—Rainbow (3:24); producer: Lou Guarino;
writer: G. Thomas; publishers: New York Times/Sona, BMI.
RCA PB-10192. Really pleasing and cheerful easy-rock ballad
by rich-voiced singer who socks across message about want-
ing to be happy, wanting to be a rainbow.

T.G. SHEPPARD-Tryin’ To Beat The Morning Home (2:37);
producer: Bill Browder, Jack Gilmer; writers: R. Williams, T.G.
Sheppard, Elroy Kahanek; Don Crews (BMI); Melodyland
6006. Right on the heels of his first hit, he comes up with
another, probably even better. A lot of talent stayed subdued
for a long time. Now it's all out. Flip: No info available.

JERRY WALLACE Al | Want Is You (2:26); producer: Larry
Butler; writer: Larry Butler: Tree (BMI); UA 618. Although
he's with another label, UA has a lot of his material in the
can, and if this is an example, business should be good for
them. It's an excellent ballad, Wallace style. Flip: No info
available.

Billboard’s Recommended LPs

countryish feeling to a rock sound. A year ago, this would not
have been considered a commercial LP. But with the likes of
Phoebe Snaw and Ms. Mitchell hitting the Hot 100 con-
sistently, the LP can now be called commercial. Best cuts:
"“Explain It," “Wings," “Boat Man,” “Spring Is Here."

LOBO-A Cowhoy Afraid Of Horses, Big Tree BT 89505 (Atlan-
tic), Lobo is still one of the better singers of the “low key,

easy going'' school, and he's made a few changes here which’

may boost. his career a bit. Included among the always well-
done-story songs are some fun filled rockers with definite hit
potential. The quieter, acoustic material is plentiful for the
long standing fans, but the new touches are bound to broad-
en the AM exposure for him. Best cuts: “My Momma Had
Soul,” “Three Pick Ups,” ““Don't Tell Me Tonight,” "'A Cowboy
Afraid Of Horses."

ALLEN TOUSSAINT—Southern Nights, Reprise MS 2186
(Warner Bros.). Legandary writer/producer/arranger comes
up with his own LP. Usual skillful Toussaint arrangements,
especially the horns. Vocals are good, and the set is a techni-
cal gem. Toussaint’s piano is effective as a center for the ar-

rangements on an LP that moves through rock, sout and

blues. Best cuts: “Last Train,” "“Back In Baby's Arms,” “What
Do You Want The Girl To Do.”

THE AVERAGE WHITE BAND—-Put It Where You Want It, MCA
475. Rerelease of the band's first American LP, with one.new
cut added. Shows roots of the band that is one of the hottest
in the country today. And this is more than'simply a reissue to
cash in-on current success, it's an excellent album. Best cuts:
“Put It Where You Want It,”" “How Can You Go Home" (previ-
ously unreleased cut).

STATUS Qi0—0n The Level, Capitol ST-11381. Long-popular
British heavy metal group come up with more of the same on
their first Capitol LP, with chugging guitar work and strong
rock vocals the highlight. Band has built a steady following
over the years and tour frequently, so response to this effort
should be strong. No big change from prior albums, but why
change a successful format? Best cuts: “Over And Done,”
“Nightride,” “Broken Man,” “Where | Am.”

HOYT AXTON—-Southbound, A&M SP 4510. Axton, one of the
finest writers of our time, is likely to pull down primarily

country play on this set but is certain to get some pop action
as well. Some folk and pop oriented materials is- included
here as well, and actually makes up as much of the LP as the
country material. Still, pop action will likely come via_cross-
over. Best cuts; “Southbound,” “Lion In The Winter,"” “Nash-
ville,” “In A Young Girl's Mind."

CHILLIWACK, Sire SASD-7506 (ABC): Far better than average
set of rock from veteran Canadian quartet who work best on
material that allows for smooth harmonies to bounce of the
hard rock instrumentals. As with many of today’s hard rock
bands, FM should be the main airplay outlet. As with few of
today's groups, the entire project is put together very skill-
fully and the group may be just an LP or two away from be-
coming a major act. Best cuts; “‘Crazy Talk,” “Makin’ Time,"
“Far Side Of The Sun Suite” (an 8%-minute track that
works).

DANNY O'KEEFE—So Long, Harry Truman, Atlantic SD 18125.
0'Keefe's return to the recording scene is marked by several
strong country oriented cuts and a title cut that is afl too true.
FM play should be the main outlet here, but AM action is cer-
tainly not out of the question. Some good rock things here as
well. Best cuts: “So Long, Harry Truman,” “Covered Wagon,"
“The Kid/The Last Days.”

BLACK HEAT-Keep On Ruanin’, Atlantic SD 18128. Mix of
pop, jazz, soul and disco oriented cuts from this talented
seven man instrumental/vocal combo. Lots of changes of
pace, from the most frenetic fo the most soothing mood mu-
sic. General feeling of energy throughout, and action should
come in both the soul and pop area. Look for disco cuts to see
first action, then watch them move into other areas. Best
cuts: '‘Drive My Car,”" “Something -Extra,” “Last Dance,”
“Live Together.”

APRIL WINE-Stand Back, Big Tree BT 89506 (Atlantic). tood
set of rockers and melodic material from Candian quartet,
who let hard rock dominate the majority of the LP but who
work best with the more laid back material. Best cuts are the
melodic rockers reminiscent of the best of the mid '60s Brit-
ish bands. With a bit more consistency, the band could be-
come a major-factor on the rock scene. Best cuts: “Cum Here
The Band,” “I Wouldn't Want To Lose Your Love,” “Tonight Is
A Wonderful Time To Fall in Love.”
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LYNDA K. LANCE ~Let's Let Our Hearts Talk It Over (2:48); |
producer: Ray Baker; writer: Dallas Frazier; Acuff-Rose (BMI);

Warner Bros. 8068. This very talented young lady finally gets -

the material she needs, and makes believers out of all. It's a
great “old timey” sounding song, good production, and Lynda
has always been an outstanding singer. Flip: No info avail-
able.

DON WILLIAMS—You're My Best Friend (2:43); producer:
Don Williams; writer; Wayland Holyfield; Don Williams (BMI);
ABC-Dot 17550. If there's a better male singer in the busi-
ness, he hasn't been heard from. Wiltiams has style, quality,
and all the other superlatives. And there's a fine string ar-
rangement by Bill McElhiney. Flip: No info available-

ROY ROGERS—~Happy Trails (2:13); producer: Snuff Gar- |
rett; writer: Dale Evans; Paramount-Roy Rogers (ASCAP);
20th Century 2173. Out of his album, and out of his past,
comes this reprise of his old hit. Nostalgia or not, it's a win-
ner, and Snuff Garrett helps us do a little re-living. Flip:
“Don't Cry, Baby,” producer: same; writers: T.L. Garrett, Mil-
ton Brown; Hobby Horse (BMI)

HANK WILLIAMS JR.—Where He's Going, I've Already Been
(3:07); producer: Dick Glasser; writers: B. Cartee, £. Mont-
gomery, Hank Williams Jr.; Al Cartee/Tree (BMI)}: MGM
14794. It's the ballad side, from his “Bocephus” album, and
it's a very strong song, with plenty of soul in the delivery.
Both sides are good. Flip: “The Kind of Woman | Got" (3:00);
producer: same; writer: D. Walls; Sure-Fire (BMI).

recommended

EMMYLOU HARRIS—Toe Far Gone (3:30); producer: Brian
Ahearn; writer: Billy Sherrill; Al Gallico (BMI); Reprise 1326.

JERRY REED—Mind Your Love (2:50); producer: Chet Atkins
and Jerry Reed; writer: Jerry R. Hubbard; Vector (BMI); RCA
10247.

BRIAN COLLINS—I'd Still Be In Love With You (2:39); pro-
ducer: Jim Foglesong; writers: Doodle Qwens, Warren Robb;
Hill & Range (BMI); ABC Dot 17546.

GARY SARGEANTS-Love Mc Wrong (2:28); producer; Jerry
Kennedy; writers: J.” Cowen, D. Anderson; Short Rose
(ASCAP); Mercury 73668.

NANCY WAYNE—| Wanna Kiss You (2:34); producer: Eddie
Martinez; writer: Brian Richards; New York Times (BMI);
20th Century 2184.

DAVID-ALLAN COE-Would You Be My Lady (2:49); producer:
Ron Bledsoe; writer: D.A. Coe; Window (EMI); Columbia 3-
10093.

Picks~a top 30 chart tune in the opinion of the review panel which
voted for the selections published this-week; recommended—a tune
pr;ﬁ;)d:ghh‘hnd on the Hot 100 between 31 and 100. Review editor
- irse!

DOUG KERSHAW—-Alive & Pickin’, Warner Bros. BS 2851. Ker-

shaw will get some pop action as always on this fine live se—

featuring his distinctive fiddling and vocals, but the mair:
area of strength will be in country. As well done as the LP is

the man is as much a visual act as he is a recording artist—
and.it is the visual segment that is sadly missing here. Bes——

cuts: "Diggy Liggy Lo,” “Lovisiana Man,” “Natural Man.”

MANTOVANI—-All Time Romantic Hits, London 28P 910/11 (;
records). Mantovani does not appear on the charts a grea
deal these days, but the orchestra leaders has been one o
pop's most consistent sellers over the past 25 years and hi
loyal fans wilt delight at this double set featuring just th
kind of music described in the title. Best cuts: Take your pic
from all of them, but the tribute to Noel Coward and the trib—
ute to Chevalier are highlights. .

TYRONE DAVIS—Home Wrecker, Dakar DK 76915 (Brun:
wick). Davis is currently on the charts with the single the L.
is titled after, and he is one of those singers who breal
through spectacularly every once in awhile but is alwa
there doing a steady and good job. Good, solid soul singing ¢
the way, mostly in the traditional vein. Best cuts: “Hom

wreckers,” *“After Al This Time," “How Could | Forget You.”

FUNKADELIC—-Standing On The Verge Of Getting It On, 20i=—
Century/Westbound W-208. Group that has scored so wom

with street rap kinds of songs over the past few years pitche

in with their usual frenetic cuts full of shouting and goc——

singing and applicabie to discos, but also comes up with se

eral very long and excellent ballads. Best cuts: “Standing ——

The Verge Of Getting It On,” “I'll Stay,” “Good Thoughts, Bt
Thoughts.”

MYSTIC MOOD—Erogenous, Soundbird SB 7509. Soul is ¢
unlikely place to put the Mystic Moods, but this is a total
different kind of LP than anything they have put together b
fore, packed with fine vocals, excellent soul/jazz instrume
tals and the always well done string arrangements and sous
effects. Don't toss this in with the other Mystic Moods LF

This one will open a lot of new doors, including those of ti—

discos. Best cuts: “Keep Me Warm,” “Down Easy,” “Hon
Trippin,” “Midnight Snack.”
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aurice White), ite, diley, Columbia 59 4 16 FIRE= ® . ~Randy Edelman
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Autobahn:(Intersong USA, ASCAP).
Bad Lt;ck {Part 1) {Mighty Three

Beer Barrsl Polk

(Shapma/ Bernstzin, ASCMP/Fred &

Rose, BMI) ..

Before The Next ‘I"e-ardrop Falis

(Fingeriake, BMI)
The Bertha Butt Bz
{(Jimpire, BMI)..
Best Of Love (ki

(Drummer Boy,

mg Buar/
Benchmark, ASGAP) ...

‘Black Waler (Landene/Warner
Bros., ASCAP;

Black Superman/h’luhlammad Afi

Warner Bros. Music.

You) (Conrad, BMI)...
Chevy Van (Act One BMI)..
Cry To Me (Moonsong, BMI
Dance: The Kung Fu (Carrel
‘Woolfsongs. MCPS).
Don't Calt Us, We'll-Call You
(CIandge/Corbena ASCAP).
3 Don't Let Go (Screen
Columbia, BMI).
Don't Tell Me Good
ASC,

AP).....
Emma (Buddah, ASCAP).
Emotion (Warner Bros., A
Everybody Wants To Fmd A

Somebody Dane
Hijack (Dunbar; BMI)...

Diamond, BML)..
| Don't Like To Sle:
(Spanka, BMI)...

ids,

‘Butter By (Tinkle Tunes/
).

Brainisee, BM

Dan'tGef It Out f My Head
(Yellow Dog, ASCAP).....

A reflection of Natlonal Sales and

33 J'm A Woman (Yellow Dog, ASCAP)
Blueblrd (irving/Piano Picker, 5 I'm Her Fool (Combine, BMIY.
18 Ex | "4 The immigrant {Don Kirshner,
press (Tnple O/Jeff Mat, BM!) 4
Fire (Ohio Players/Unichappell, BMI/Kirshner Songs, ASCAP)
95 B 1t Do Feet Good (Prima Donna.
BMI

MI)
Harry Truman (Lammmanunslﬂlg
- 30 Elk A
o Have You Never Been Mellow (ATV

} Wanna Learn A Loy

.10 Songs, ASCAP).

(rigy Won't You Play) Anothse
omebody
Wrong Song (Press/Tree, 8MI) ...

How Long (American Broadmslmg
AP,

) Am Love {Jabete. ASCAP/Stine

17 WsA M|ra<;le (KamlkaZ| BMI
> S

He Don't Love You (Like 1 Lave

| Have A Dream (First Centralz The
MI)

STAR PERFORMER: Stars are awarded on the Hot 100 chart based on the
positions / 31.40 Upward movement of 8 positions / 41- 100 Upward movement of 18 positions.

following upward movement. 1-10 Strong increase in sales /
Recording |ndustry ‘Association Of America seal of certification as

= Belwin Mills; BB = Big Bells; B:3 = Big Three Pub.; CHA = Chappell Music; CLM =
= Screen Gems/Columbiz

IMM =

76
53

ASCAP),

& Leona @lo Exit, BMI)

18 Llnda Cin My Mirt (Twmy Bird,
MLy

lvan Megull Music; MCA =

lee Your Life

Grounds, BMI
Living A Little. Laughing A Little
(Mighty Three BMI
Lonesé Peo;

Long. Tall

LOVE (Love) (Jec/Al Green, BMI).
Love Cnrpuranon JiMi tane/

Love Won't Let Mé Wait (Mighty
Three/Friday's Child/WMOT,

Lovin® You (chkqe Bll'd E

My Boy (Colgems, ASCAP)...

My Eyes Adored You (Stone
Diamond/Tanny Boy, BMI/
Kenny-Nolan, ASCAP).

My Lume Lady (Crystal Jukebox Agate, B
MI)

dane. BMB

One Beautiful ‘Day (Big Seven/
Steals Bros., BM) ..
g Only One Woman, (Casserole BMI)
et

Par\ Of The Plan (Hickory Grove,
51 GAP). - 68

1.
Pmball (Chrysahs ASCAW)
Poetry Man (Tarka.. ASCAP)
Rainy Day People (Moo
Reach Ouk l Il Be Thbre (Stone

M)... e
Roll On Town The nghway
(Evenhde CHPAC/R:
PAT) ..
Runaway (V:ck( BMI)
Sad Sweet Dreamer (Leeds/
Jackstone, A% .
gp Satin Soul (Sa- \isene/January I}
Shakey Ground {Jobete, ASCAP)...
Shame, Sname, Shame (Gambi,
Shaving CGream {Madison, BMI
Shining Star (Sawgglllama, ASCAP)...
Shoeshire: Boy (Stone Diamond,

Phnladefptxa Freedom (Big-Pig/

nbach/Toj

75 iKama-Sutra/Rada Dara, BMI)

Publishers Sales Inc.; SGC

Showdown (Anne- Rachel/VelIow Walkmg In Rhythm (Blackbyrd
..................... YH

We re Almost There Gul

Stone Diamond. BMIY

What Am'| Gonna Do Wi

{Sa-Vette/ January, BMI}

rA D.T.. BMI
Sun‘Goddess (Sagglhre SMI},
Swing Your Daddy (Kenny Nolan/

Heart's Delight, SBMLY

Who's Sorry Now (Mills. ASCAP)
Wildfire (Mystery, BM) ............
Wolf Creek Pass (American
Gramophone. SESAC)
You And Your Baby Blue:
Vette/January, BMI)..
Yau Are So Beautifut (Alma/
g?ﬂzstun ASCAP/irving/WEP,

The South's:Gonna Do It Agai

Su:pematural Thing, Part 1 (Music
Montage, BMI) ...
Tawgled Up In Blue(Ram s Hom
ASCAP)

6
Taby/ That's-How Long (Julio-

Brlan/Ocean Blué/ Tameriane, BC/Dunhill/One Of A

12 BMI o et .. St
55 Tq The Door 6f The Sun (Alle
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Up In A Putf Of Smoke (Almo, You're A Part Of Me- (Chabpell/
42 AP) oy 3 Brown Shoes. ASCAP)..............

programmmg activity by sellected dealers, ane-stops and radio stations as compiled by the Charts Department of Biliboard.

Vou Brought The Woman Out Of
e (Al

11-20 Upward movement of 4 posmons / 21-30 Upward movement of ¢
“million seller” (Seal indicated by bullet.
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Eddie Kendricks
Shoeshine Boy
T 54257F

The Dynamic Superiors
Leave 1t Alone
M 1342F

The Temptations
Shakey Ground
G 7142F

Willie Hutch
Get Ready For the Get Down
M 1339F

The Jackson 5
1 Am Love
M 1310F

Michael Jackson
We're Almost There
s M 1341F

Dancing Machine EDDIE | REVER MICHA THE DYNAmic suPeRioRs |t WILLIE HUTCH
JAscll‘KI%ON 1l .

THE

THE MARK OF THE BEAST

(

L FOR YOU
—he Temptations The Jackson 5 Eddie Kendricks Michael Jackson The Dynamic Superiors Willie Hutch
Song For You Dancing Machine For You Forever, Michael The Dynamic Superiors The Mark of the Beast
6-969S1 M6-780S1 T6-335S81 M6-825S1 M6-822S1 M6-815S1
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L Warney: Bros. BS 2834 6.98 197 | 797 | 79 I 50 | 22 |HELEN REDDY ° | i i T
- - - T T T 2 1 |
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gu'n goqg%sasm . B ﬁ 8| 3 ﬁ'g'%slggkfﬂ - ] l | Columbia PC 33175 | 638 198, 1m
| olumbia 598 6.98 698 VySTel T ]
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3 Vidisks In Spotlight

® Continued from page 10

still anticipated at $2-10 per pro-
gram in sets of 30-minute-maximum
disks, with an initial “library” of
more than 1,000 titles including
transferred material from the exist-
ing MCA/Universal film/tape li-
brary, outside sources including ma-
jor movie studios such as Warner
Bros. and 20th Century-Fox, and in-
dependent producers creating for
the new album.

In contrast with the many features
of the Philips/MCA player shown,
RCA’s Dick Sonnenfeldt, staff vice
president, videodisk operations, is
aiming to get to market with a low-
cost basic product without frills and
add-on features that can come later.

Target price is $400 (current

Phonodisc Moves

CHICAGO—-Offices of Phonodisc
Inc., have been moved to 4825 N.
Scott, Schiller Park, I1l. 60176. New
telephone numbers include (all with
312 area code) 671-5380 for Pho-
nodisc, 671-0003 for MGM/Polydor
and 671-4620 for United Artists
Records.

prices) for a player utilizing easily
serviced and mass-produced electri-
cal components and a replaceable
stylus (good for several hundred
play hours) that will retail for about
$10. Offering forward/reverse
“search” feature with a counter ac-
curate to about 30 seconds, and a
pause control, the “preproduction
prototype” shown weighed about 38
pounds, and is 23% x 16 x 5%
inches—very similar to the MCA/
Philips model.

The 12-inch irridescent disk, with
30 minutes of programming on each
side, will retail up to $10 each, ac-
cording to McDermott, who empha-
sized that the royalty fee is the major
cost factor. A two-hour feature film
would be well under $20, however,
with only one package involved. He
also points out the obvious avail-
ability to RCA of the NBC film/tape
library, and that more than 500 pro-
grams will be offered with player in-
troduction. From 300-500 will be
added annually, and deals already
have been made with a wide range
of outside sources.

Both the RCA and MCA/Philips
camps will broadly license all manu-
facturing and replicating processes.

Court Stops RCA On Rich Album

NEW YORK—In what could be a
precedent-setting action, the U.S.
District Court here has ruled that
plaintiffs Charlie Rich and CBS
Inc., are entitled to a preliminary in-
junction enjoining defendant RCA
Corp. from further sales of the
record album and tape recording
“Charlie Rich—She Called Me
Baby” in its present jacket bearing a
current likeness of Rich.

At issue is the recently released al-
bum containing songs recorded by
Rich some 10 to 14 years ago. Plain-

tiffs claim use of Rich’s current like-
ness on this album of old recordings
violates section 43(a) of the Lanham
Act, Alleging it misleads the public
to believe that the album contains
recently recorded songs.

In his March 11 opinion, Judge
Lloyd MacMahon called for draft
orders for both CES and RCA by
Wednesday (26) at which time he
will take them under consideration
for his draft of the preliminary in-
junction.

L

James Guercio and Larry Fitzgerald deny rumors
printed elsewhere that Caribou Ranch, the lush Colo-
rado recording facility, is for sale. Says Fitzgerald, “1
suppose if somebody walked up with an outlandish offer
like $10 million we’d consider it but we certainly aren t
planning to sell.”

Carole King’s Tapestry LP celebrated four years on
Billboard’s Top LPs & Tape chart last week. ... The
Shubert Theatre opening in Los Angeles of Tony Ben-
nett and Lena Horne Wednesday (19) drew the strongest
array of show business stars veteran concertgoers have
seen in years. Steve and Eydie, Neil Diamond, Johnny
Carson, Buddy Hackett, Rosemary Clooney plus a host of
film personalities all lent glamour to the evening.

AGAC honored member John Green with a tribute
Friday (21) at which a number of society members per-
formed his works. Gene Kelly was the host. Last year
Harry Warren-as the recipient. Over 250 attended the
Los Angeles event.

The Golden Bear in Huntington Beach, Calif,, is
presenting select jazz attractions. It normally books rock
and folk acts. The most recent booking involved Tommy
Vig and Don Ellis’ new quintet featuring Roger Kella-
way, Carole Kaye and Spider Webb. On the show was the
Ron Eschete Trio.

Epic has had two No. | singles this month on Bill-
board’s Hot 100: Minnie Riperton’s “Lovin’ You” and
Labelle’s “Lady Marmalade.”

The Jean Cocteau Repertory in New York will be sa-
luted in a benefit performance featuring songwriters
Eubie Blake, Irving Caesar, Jay Gorney, Bud Green, Shel-
don Harnick, Sidney Lippman, Gerald Marks, Harold
Rome, Charles Strouse and Dana Suesse. . . . The Merry-
men will headline the Barbados Festival at Madison
Square Garden Saturday (29) and Sunday (30).

Monty Python’s first Arista Records release will make
recording history with the first “three-sided” albumon a
single disk ever. . . .Guesting on the first Deadly Night-
shade album are Felix Cavaliere, Leslie West, Eric
Weissberg. . . . Atlantic Records’ San Francisco branch
-won the company’s firstannual holiday window incentive
contest. . . . The Irv Cowans of the Diplomat in Holly-
wood, Fla., had a son on March 11. ... Roberta Flack,
Billy Cobham and Gil Evans are up for awards in the first
annual German Record Academy poll. Winners will be
announced May 15. ... Greenslade bassist Tony Reeves
has been replaced by Martin Briley, who plays guitar
and sings. . .. Brass Ring Productions is planning to ex-
pand into several midwest markets. . . . Miami’s TK Rec-

InsideTrack_

I‘
I

ords will distribute Brad Shapiro’s Cayvette label. Firs:

artist on this label is Jackie Moore with Shapiro produc-
ing and an album is due soon. . . . Ron Delsener is book-
ing a number of shows into New York’s Beacon Theater
including Kiss, Jo Jo Gunne, Kraftwerk, Super Tramp,
Little Feat and Alan Toussamt the New York Dolls and:
Sparks.

RCA will release “The Eagle And The Hawk” single
by Galaxy to tie in with the Tuesday (1) opening of John
Denver’s tour in Mobile, Ala. ... Chip Taylor’s engage-
ment at O’Lunney’s in New York has been extended aty
least until the end of the month. . .. Sirocco, Greek-Is-|
raeli nightclub in New York, is back in business after a’
$150,000 remodeling program. Nightery was closed
since Feb. 5 for renovations. Aris Sans is headliner.

It’s Kathy Dalton who signed the papers to go with Is-
land Records, not Kathy McDonald as reported here last
week. Sorry folks. ... Motown boasts a million-dollar
sales week ended March 14.. . . Troubadour owner Doug
Weston hosted a “Don Kirshner Rock Concert” televised—
from the club. ... Yes making U.S. TV debut on Kirsh-
ner series.

Neil Sedaka sold out London Royal Festival Hall in 80
minutes. ... Quincy Jones touring for first time in twc,
years, with new’ 14-piece band. He’ll hit nine U.S. cities
and Japan. . .. Buck Owens also playing Japan.

Kenny Nolan, writer of four current hits including=
Frankie Valli’s “My Eyes Adored You” and “Ge
Dancin’ ” by Disco Tex, is getting major promotion fromr
the Wes Farrell Organization. Campaign theme is “The
Sound Of Nolan.” ... David Forest’s Fun Productiont
set 25 concerts in six cities through the end of the year.

Universal Studio Amphitheater says the summer *7¢
season will bring back John Denver, Helen Reddy, Log:
gins & Messina, David Bowie and Paul Williams.

Artie Wayne, independent Los Angeles publisher

coordinating his fifth annual record industry Easte
drive to bring gifts to children at four local hospitals. .
Joe Csida, former Billboard editor, teaching music ca
reer workshop at Dick Grove School in Los Angeles. . .
European star Demis Roussos, Paris-based Greek whi
sings in English, makes first U.S. tour in May. He’
signed to Big Tree here.

Lionel Newman, Randy’s uncle and 20th Century-Fo.
studio music director since 1943, signed for another year

.. Curtis Mayfield scoring Sidney Portier’s film “Let’
Do It Again.” ... Lalo Schifrin scored “The Four Mus
keteers.” . . . John Cameron scoring “Whiffs,” the secon
Brut film.

Polarized Reactions To ‘Tommy Rock Movie Musical

By NAT FREEDLAND

LOS ANGELES—“Tommy,”
which premiered here at the Fox
Wilshire in Hollywood’s splashiest
style March 19, is far and away the
finest rock musical film ever seen by
this critic.

Flamboyant director Ken Russell
was the perfect choice to bring to life
the wild images in the “Tommy”
narrative. What he has created is not
so much a story as a gripping fan-
tasmagoria. The viewer gets to look
at re-enactments of exactly the kind
of free-form imagery he would

imagine while lis-
The Pro

tening to fine
progressive rock.

That is exactly the point. This
“Tommy” is a visual and cinematic
equivalent to the abstract way rock
music—or any other powerful mu-
sic—reaches our minds and emo-
tions.

And Russell has found a film lan-
guage that expresses with marvelous
exactness the spirit and feeling of
rock. The narratives of rock are ex-
pressed in poetic images, not the
straight-ahead storylines of prose.
Today’s media-bombarded au-
diences are perfectly capable of fig-
uring out plotline jumps between
dramatic highpoints presented in a
semi-abstract manner.

Unlike the heavy-handedness of
the “Jesus Christ Superstar” film
and the indecipherable mish-mash
of “Phantom Of The Paradise.” this
new “Tommy” uses visual bom-
bardments to make the imagery of
the music an even more powerful
sight-sound experience.

It is generally agreed that one of
the few things wrong with Peter

Townshend’s superbly ground-
breaking “rock opera” was the haz-
iness of much of the overall story.
Russell’s approach to filling in the
holes certainly isn’t wishy-washy,
but it makes the whole structure of
“Tommy” hang together with an im-
pact it has never had before.

The boldly grotesque casting,
from rockers like Elton John and
Tina Turner to Ann-Margret run-
ning off brilliant variations on her
“Cheap Woman” typecasting and
hulking English star Oliver Reed
exuding the cheerful sleaziness of
the stepfather, is as effectively
grandiose as we’d expect from Rus-
sell.

Roger Daltrey as Tommy does the
deaf-dumb-blind bit for two thirds
of the movie and when the “miracle
cure” finally gets him to singing and
cavorting that first moment of eu-
phoria is throat-catching, over-
whelming theater, even though the
audience is obviously not following
the story as something strictly literal.

“Tommy’s” production technique
of recording the score first and then
having the actors mouth it as they
play the scenes (a direct reverse of
standard film practice) is a flop in
terms of realistic lip synchronization
but a trinmph in terms of pow-
erhouse sound that fills the entire
theater. Perfect lip-synch would be
nice to have, but overwhelming feel-
ing is a lot more important.

It is legend how blase Hollywood
invitational opening night au-
diences normally are. But at the
“Tommy” opening here there was
wild applause after practically every
sequence in the movie.

The' Who s Roger Daltrey plays
Tommy in title role of controversial
new film.

By JIM MELANSON

NEW YORK—Accompanied by a
barrage of promotional promises
that “your senses will never be the
same,” “Tommy” premiered at the
Ziegfeld Theater here March 18.

True to its word, the screen inter-
pretation of the Who’s widely-ac-
claimed rock saga takes dead aim
but, unfortunately, your nerves,
rather than your ‘senses,” become the
prime target.

Some consider this production a
“put-on,” while others will say it’s
“camp,” but the view here is that
“Tommy” adds up to a sepohmoric

travesty of worn-out symbolism and
general tackiness.

Granted, the talent lineup is long
and impressive, notably with the
likes of Ann-Margret (Tommy’s
Mother), Roger Daltrey (Tommy),

Tina Turner (Acid Queen), Elton

John (Pinball Wizard), Eric Clapton
(Preacher), Keith Moon (Uncle Er-
nie), Jack Nicholson (Specialist) and
Oliver Reed (Tommy’s Stepfather),
among others, but it’s all to no avail.

In fact, one has to wonder if a
greater injustice has been done to
the participants than to the viewing

audience. Without
The Con doubt, though, the

main victim is the
original musical concept by the
Who, not to mention the mystique
that has grown around “Tommy”
since its inception in 1969.

The film’s soundtrack was re-
corded prior to shooting, and one
has to pay a dear price for it, as it
comes close to being one of the worst
sync jobs for the silver screen that
comes to mind.

We're told that it’s “Quintraphon-
ic Sound” (fifth speaker behind the
screen), but this is one new innova-
tion that just doesn’t cut the mus-
tard. Not unless you’re one of the
lucky few to sit dead-center in the
theater.

If not, you’re treated to a heavy
dose of “parts” from the speaker
closest to your location.

Whatever the system, though, the
track just doesn’t create a marriage
with visuals.

Because of it, Ms. Turner’s “acid”
scene, technically interesting with
imagery used, has the tendency to

float, not aesthetlcally, but jut
away. The same “phenomena” o
curs during the Clapton, John an
Moon numbers, as well as durin
several numbers by Daltrey and M=
Margret.

Editing and filming techniqu
also leave a lot to be desired. »
times parochial (the opening s
quence where we’re introduced
Tommy and how he became det
dumb and blind); trite (a portray
of a religious-cult worshipping Maj
lyn Monroe via booze and pills
and then creative (the acid image
the film sorely misses any semblan
of consistency. ‘

Also missing is any semblance
tastes, commercial or aesthetic, tr
ditional or avante-garde. Tr
drugs and violence are a part of t
culture and censorship is always
unwelcomed guest, but one ca.
help getting the feeling that this vr
sion of “Tommy” adds to the prc
lems of degradation in toda
society, rather than enriching t
culture. ’

Then again, it’s only rock 'n’ 1t
But it is about time that the imag;
associated with the music stc
being its own worst enemy.

Its a shame, too. As the Wh
original “Tommy” has to be listeC
one of the greatest contributions
rock music, and to have it treatec
this fashion seems to make t
much more distasteful.

Maybe Ann-Margret sums it u
the picture when she says to a hez
Tommy: “You’re rich, but it’s so
surd to describe what you’ve dot
And, this picture is absurd.
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