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Sony Corp. Unveils
Video Card System

By STEPHEN TRAIMAN

NEW YORK -Sony Corp. has
unvetled Mavica—iis trade name lor
Magnetie Video Card —as its chal-
lenge 1o the sull developing video
disk technology 1o showings ul
Tokvo and Loronto,

David MacDonald, “-inu_a mation:l
video product manager, explains
that the new system simply [ias in
credsed the I'l.'l-'l'*lt“l’al:__' density of
videotupe by [0 nmes—providing 10

EMI, Larry Uttal
FormIndependent
Record Company

NEW YORK-EMI and Larm
Littal are joining forces to form i
new record company here com-
mitted to the conceptl of independ-
ent operation, both o production
and distribubion, which will function
in the United Sates entirely dpart
rom the EMI/ Capitol organization

Littal has resigned as president ol

(i an e o paee 1)

Capitol Extending
Int’l Promo Films

By BOB KIRSCH

LOS ANGELES - Capitol Rec-
ords, which announced plans last
vear (Billboard, Julv 28, 1973) 10
stimulite singles and LP sales and
artist tours through the use of pro-
motonal flms his now completed
five such films with future plans
calling tor one évery six weeks

(€ auntinuesd on pive ()

munutes: of plavback m color and
stereo ona flat chromuum oxide card
mensuring 6la x 8z inches.

Fhe new Mavica svstem offers
realtime recording much less expen-
sive than non-realime video disk
|11.1-ln:rir15- with the additional dd-
vantage of high-speed mass dupli-
cation similar W g printimg  press,
with use of a thermal drum

In volume, cach blank Mavicard
will cost several cents. It consists of
twar sheets of videotape which are
separated after insertion within the
plaver. One sheet pros ides an audio
signal with a 38 db signal-to-noise

rutio, the other a video signal with

|'r fRIrER e el ey .'ll-'l.'\-ll ity

BALLERD (UA-XWA32-W), treely translated, means “Iftle dancer”
BALLERD, treely played, is the latest single from WAR, pulled from their
WAR “LIVE" album by popular demand. This means that the hottest party
recard for Summer 74 5 an the streets, BALLERO/WAR on United Artists

Recornts

Benson Aims
Gospel at

By BILL WILLIAMS

NASHVILLE-In an unprece-
dented move o the gospel held, the
John 1 awners ol
Heart Warming uand Impact
Roevords, will swatch over Tram al-
hums o -i|'|:_':|u'~_ |‘.J:u|.' 12 promaotion
men n the held and concentrate on
country muarkets, stations and the

Bepson Co

radittonal rehaous outlers

[he actions follow the start of a
market research program in which
demographes are being studied.
and o firm answer may be found as
W the buyving hubits of both country
and gospel consumers

[ S SR on I."l."_'u' =l

{Agvertizsamani)

Stopgap Bills On
MassMarket copyright Urged

By IS HOROWITZ

LONDON—Stopgap legislation Is
essentudl o protect expinng record
and musicil copyrights 1o contend
with the certainty now that 4 revised
LS. copyright aet wall not win pas-
sage this vear. This warning was
vorced during EMIC-3, |‘|._'-.' Ed
Cramer. president of Broadeast Mu-
sie Ine.

“I know of no one in or out of

government who feels that revision
has any chance this year, We must
start all over again next vear.” Cra-
mer sand.

The two problems Cramer singled
out for immediate atlention are
legislative action extending beyond

ISIS=a fruly ditterent band. |1S15—eipht superh musicians: Electnc, o
static, funky, sensual, hard rock, Labm jams and sizzling spheres of horns
Jash Mills: “The moest exciting, powerful live music |'ve heard!"” Crawdaddy;
“The most auspmcous debul album!™ 1SIS=simply umque, simply
tastic! On Buddah Records and Ampes Tapes, from the Buddah Group

{Agvariisameany

fan

1974 copyright protection in record-
ings, und vet another temporary
cxtension of musical copyrighits
pending eventual passage of the
L'up'.ru:'hl act. which would provide
protection for life plus 50 vears.

IMIC Coverage
On Pages 16-20

If record protection is allowed to
fupse, sind Cramer. it would. in ef-
tect, begabize record prracy in the
LES.

Should composers and  authors
not receive a further temporary

=1

i Conrnmied on fraage 17}

Production Hikes
Solving Japan's
Disk $ Squeeze

LONDON - The Japanese record
industry, suffering a4 profit sgueeze
hetween the ughtening jaws of esci-
lnting vosts and only modest nises i
ling prices. hopes W mamntaim
carmings by continued sharp in-
vreases in production

Alsutaka Torto, of YVictwr Music
Publishing, Japar. wld @ plenarny
session at IMIC-5 here that dolla
vidume ol disk production i his
country has quadrupled since 1965,
bt that costs have more than kept
pace with 1

] el

e Flsd

An example ol inflanng costs
cited by Toro showed a 70 percent
increase in the expense of jacket
manufacture since 1969, Major cost
(Cantinied on page 20)

tAadvertisement |
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. CountryFeelin’

We Could
Love Put a Song in My Hear

Whirh Way D We G /It Amaren Me
ANl Wis Chibdren / Sireais of Gald
| Do Son Maw | Can Lowe Yiaud Arvyimens
The Mai | Lisadd 1 e
Siagin' a Yang Abawl Love
Ll My Lave I

“WE COULD"”

Charley Pride’s big single from his new album “Country Feelin'”

Opening at the Las Vegas Hilton May 21st.


www.americanradiohistory.com

General News

FRANKLIN ENTERTAINS: Jazz pianist Les McCann, seated, rlr:.untly per-
formed at Franklin Music's center-city outlet in Philadelphia as part of Frank-
lin/McCann promotional campaign. Joining McCann for the occasion are,
from left to right, Irwin Goldstein, Franklin's director of advertising; Edward
H. Rosen, president of Franklin's parent company, Raymond Rosen & Co.;
Andy Stanley, regional manager; and Dick Albertson, the store's manager.

Labor Dept.
Urges New
Vinyl Rules

NEW YORK—The U.S. Depart-
ment of Labor has proposed a new
set of regulations that would outlaw
the exposure of workers to detect-
able levels of vinyl chloride,

The rules would require workers
to wear respirators in situations
where the vapor is measurable, and
manufacturers to provide annual
physical examinations for all its em-
ployes.

The regulations stem from the re-
cent discovery that workers in vinyl
chloride processing plants may be
subject to a rare type of liver cancer,
Earlier emergency standards limit-

(Continued on page 74)

Televak Launches Global Plan
In Videocassette Store Promos

LOS ANGELES-—Televak, a
company which supplies video-
cassette systems for retail store pro-
motions, is going worldwide after
launching the concept locally.

FBI Seize Tapes
In Philly Raids

PHILADELPHIA—-FBI agents
raided three stores here and one in
nearby Chester, Pa., last week, con-
fiscating 5,800 allegedly pirated
stereo tapes.

Center-city outlets hit were the
Electronic Hi-Fi Distribution Cen-
ter and a nearby discount shop
known as Crazy Charley’s. The third
local store, Damark Systems, is lo-
cated near the University of Penn-
sylvania campus, The store raided in
Chester was United Discount
Records.

While the alleged bootleg tapes

(Cuntinued on page 6)

By ELIOT TIEGEL

The firm was a regent participant
at IMIC-5 in London where vice'
president Gary Van Haas set up
meetings with executives from Eng-
land, France, Germany, and Japan.

Televak’s specialty is an‘angmg
videocasselte programming using
Sony U-Matic Y4-inch color cassettes
which play one-hour tapes of enter-
tainment provided by record com-
panies.

Van Haas claims he has already
signed one-year contracts with such
retailing chains as Licorice Pizza lo-
cally: the Record Bar on the East
Coast; hsc Records, owned by John
Cohen; Tower Records locally: and
Korvetles in New York.

This is the way the system works:
a record company pays a $10,000
monthly fee for an hour’s coverage
on 100 units each playing the pro-
motional material for one month,
Labels will also be able to buy 15
and 25 minule participations at
lower costs,

Televak installs the Sony video-
tape player plus TV monitor and

stereo speakers if the store does not
have its own speaker installation.
Televak owns the Sony hardware.
The labels give Televak their footage
(videotape, l6mm or 35mm film)
and Video Cassette Industries con-
verts the footage to a videocassette,
The plan is for six hours of pro-
gramming in which six one-hour
(Continued an page 12)

Fantasy Ups
LP List Price

SAN FRANCISCO-Fan-
tasy/Prestige Records here
has raised the list prices on its

entire catalog from $5.98 to
$6.98 for single pocket LPs
while its two-fer vintage sets
went from $6.98 to $7.98. The
price rise will become effec-
tive June 1, according to Ron
Granger, executive assistant
to the president.

AdoptUniform Pricing, No-Return
Policy on Product—Jeff Kruger

NEW YORK =Jeff Kruger, head
of Ember Enterprises, multi-faceted
company based in London, has
boldly suggested that major U.S. la-
bels adopt a uniform pricing system
and to change to a no-return policy
regarding product,

Connecticut 26th
State to Enact
Antipiracy Law

HARTFORD—Connecticut  be-
came the 26th state to enact an an-
tipiracy statute when Gov, Thomas
J. Meskill signed a bill into law last
week making the piracy of sound
recordings a criminal misdemeanor.

The law, which becomes effective
Oct. 1, 1974, imposes a fine of up to
$1,000 and/or imprisonment of up
to one year on anyone convicted of
manufacturing, selling or offering to
sell pirated versions of sound
recordings, or of making available
any equipment or machinery with a

(Cantinued on page &)

By ROBERT SOBEL

Kruger, in an interview here, says
that uniform pricing 1s working suc-
cessfully in England and is helping
to achieve an over-all stability in the
industry there. Kruger feels that a
similar system, if utilized here,
would stem the tide of instability,
which he says, “spells danger to the
record industry, Of course, uniform
pricing is illegal in the U.S. because
of antitrust laws, but perhaps some-
thing can be done to change or even
to modify them.” He also faulidd
distributors for offering discounts to
mass merchandisers.

Regarding the no-return policy
suggestion, Kruger says that the sys-
tem is wholly successful in the UK.
and is an important factor in creat-
ing a better economy for the indus-
try there. “We used to have a 7 per-
cent maximum return policy, but
this was abolished and changed to
no-return in Januvary of 1973, in a
campaign spearheaded by EML™
The new policy, according to Kru-
ger, has resulted in a free cash flow.
The program also includes a 30-day
payment plan. “It has also enabled
the manufacturer Lo put more

money back into the business, for
promotion, the concentration on
new artists.

“Retailers here would be more se-
lective in what they buy as would the
distnbutor, and the manufacturer
would be more discriminating in
what he produces and releases.
Quality, not quantity, would be im-

Ember Enterprises is the umbrella
(Comtinued on page 8)

CBS Garners
41 Chart Spots

NEW YORK — CBS Rec-
ords has 41 positions on this
week’s Billboard Top LF

chart, slightly over 20 percent
of the positions available,

Columbia Records acounts
for 25 albums on the chart,
while Epic and Columbia
custom labels garner 16 LP
positions,

N.C. Opposing Camps
Gird for Piracy War

By JIM MELANSON

NEW YORK—A move to form an
unlicensed duplicators association
to coordinate lawsuits and 1o unify
lobbying and public relations efforts
is being spearheaded by a dupli-
cating equipment sales representa-
tion firm,

The company, Vastech Inc. of
Charlotte, N.C., has sent notices 1o
some 200 unlicensed duplicators
throughout the U.S. secking both
their participation and financial
support for the association. The
mailing was primarily directed at
Vastech’s accounts,

In the letter, George E. Paire,
Vastech stafl attorney, says that the
Independent Music Assn. is being
formed to “combat the legislation
that is now in effect in 23 states.” He
also states, “If we do not organize
and get proper suits filed and reme-
dial legislation introduced while we

(Continued on page 74)

Promo Pays Off
On RCA Singles

NEW YORK-RCA Records’
new stress on singles promotion 1s
paying off. The company reports
more than one million singles sold in
the week ending Friday (17), spear-
headed by heavy action on entries
by William Devaughn, John Den-
ver, the Hues Corporation and Elvis
Presley.

By JOHN SIPPEL

BURLINGTON, N.C.—Jim Spill-
man, credited as the individual who
spearheaded passage of the recent
state antipiracy law (Billboard, May
11), is collecting a “war chest™ to
fund a law firm, which would over-
see enforcement and prosecution of
the statute,

[ronically, Spillman also paced
the fight to kill a similar antipiracy
proposalin 1972 when he was selling
unlicensed tapes. Spillman said he
changed sides when he opened a
record/tape store here and later in
Danville, Va.. both of which are
called “Stereo Village.”

He points out that the state en-
forcement authorities in Virginia,
where the law passed in 1973, and in
North Carolina can utilize all the aid
possible from interested outside par-
ties. He says he is calling on individ-
ual record labels, the Recording In-
dustry Assn. of America and record
industry leaders in his state to bank-
roll the project. He says that Charlie
Schafer, Custom Recording, N. Au-
gusta, 8.C., has already pledged fi-
nancial aid for the project.

Spillman credits Jim Long, Bur-
lington attorney who serves in the
state House of Representatives and
authored bill #1592 in January,
with its rapid passage in the House
and Senate. Others who helped in-
cluded: Joe Voynow, Bib Dist.; Jim
Epting. Phonodisc: and Roger
Helms, WEA Dist, all of Charlotte;
and Schafer,

ABC Records & Tape
Sees Strength In Growth

SEATTLE—-ABC Records
Tape will become an even stmnger
entity in industry marketing, accord-
ing to Lou Lavinthal, who was ele-
valed from president to chairman of
the board last week,

He confirms that he is negotiating
with Sound Classics Inc., Indian-
apolis, for its purchase. Deal will
probably be closed Monday (20). The
firm, a longtime factor in distribu-
tion, rackjobbing and one-stopping
in Indiana, would be the eighth ma-
jor acquisition for ABC since 1967
when they bought out Lavinthal and
his partners, Stan Sulman and Stan
Jaffe, in their local wholesaling busi-
Ness,

Lavinthal points up the impor-
tance of Mike Mallardi, who suc-
ceeds Lavinthal as president and

MCA Promo to
Push Sales for

Country Roster

LOS ANGELES—MCA Records
will hold a “Country Partners” sales
promotion campaign on behalf of its
country roster, beginning this week
and ending at Nashville’s Country
Music Fan Fair 1974,

The promotion will feature LP
product release in three phases and a
merchandising campaign consisting
of posters, streamers, stand-up dis-
plays, mobiles and T-shirts for deal-
ers and promotion men. There will
also be spots on certain country ra-
dio stations, according to Rick Frio,
MCA vice president, marketing.

{Continued on page 6)

will move here from New York,
where he was in ABC corporate ex-
ecutive (see Executive Turntable).
Lavinthal notes that Mallardi has
worked with ABC Records & Tape
for over four years. An exclusive fea-
ture section in the Feb, 19, 1972, is-
sue of Billboard carried a picture of
Lavinthal and Mallardi in confer-
ence, at which time Mallardi was in
corporate planning.

(Continued on page 74)

Kodak Adding
Video Dealers

By STEPHEN TRAIMAN

ROCHESTER, N.Y.—When its
new VP-1 Super 8mm Videoplayer
comes on the market next month, Ko-
dak will have a new breed of dealer
involved who must provide full serv-
icing as an essential requirement of
a new type V6 dealership contract.

Although the company lists more
than 336 existing audiovisual deal-
ers, only some of these will be in-
volved when the Videoplayer is
launched with a 51,095 retail price in
the pilot New England market. With
the first contracts to be signed this

{ Continned an pape 15)

Salute to Jule Styne

NEW YORK-—-A host of stars
were scheduled to appear here Sun-
day (19) at a benefit 1o salute Jule
Styne. Proceeds of the show, called
“Jule’s Friends at the Palace,” will
go to the American Musical and
Dramatic Academy, and the Na-
tional Hemophilia Foundation.

- Billboard is published weekly by Billboard Publications, Inc., One Asior Plaza, 1515 Broadway, New York, N.Y. 10036, Subscription rate: annual rate, 350, single-copy price, $1.25. Second class postage paid
at New York, N.Y. and at additional mailing offices. Current and back coples of Billboard ere available on microfilm from Kraus-Thomson Lid., Rte 100, Milwood, NLY. 10546 (814) 762-2200 or Bell & Howell
Micra Photo Division, Old Mansfield Road, Wooster, Ohlo 44891, Posimaster, plesse send Form 3579 io Billboard Publications, Inc., 2180 Patterson 8L, Cincinnatl, Ohlo 45214, Ares Code 513, 381-8450,
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NEW MUSIC FROM
TWO OF THE WORLD'S

- MOST SIGNIFIGANT
ORGHESTRAS.

Mahavishnu John McLaughlin.

The Mahavishnu Orchestra, -

with Jean-Luc Ponty.

The London Symphony Orchestra,
conducted by Michael Tilson Thomas.
(Orchestrations by Michael Gibbs.)
"Apocalypse.

Produced by George Martin.

On Columbia Records=and Tapes
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General News

Weekly Country

Radio Show Offered

Free to Stations on a ‘Barter Basis’

NEW YORK-A weekly one-
hour syndicated country radio show,
designated *“Country Music Maga-
zine of the Air,” is being produced
by Country Music Magazine and
will be offered free to subseribing ra-
dio stations on a “barter basis.”

The show. scheduled for release in
August, will incorporate interviews
with top country artists, as well as
special features, remote broadceasts,
and live and recorded performances.

According to Country Music
Magazine's circulation director,
John Hall, participating radio sta-
tions will be encouraged to develop
and submit their own interviews
and/or remotes with country artists.
For this they will receive payment
plus credit for the contributing sta-
tion and deejay.

The show's format provides for 12
one-minute spots in a 55-minute pe-
riod, Hall says. The magazine will
sell four of these 1o national adver-
tisers, while keeping two for its own
use in promoting the program. The
remaining six spots will be sold by
the participating stations to either
local adverusers or non-competing
national companies.

The show will be made available
in & stereo mode for participating
FM stations. It will be available on a
13-week basis, and stations wishing
o cancel at the end of that period
will have to give five weeks notice.

Hall says that Country Music
Magazine of the Air, which is being
produced in Nashville. is being de-
signed for “an audience of millions
in about 200 C&W markets.”

The show s expected to appeal Lo
a mass country audience with no
particular slant in appeal or adver-
tising. Says Hall: “We are trying o
develop a fairly uniform audience
across the country.”™

Country Music Magazine s
launching a promotional campaign
in support of the show. This promo-
tion, according 1o Hall, will include
custom spots talored o the ety and

call letters of participating stations:”

Philly FBI Raids

® Comtinued from pape 3

were confiscated, no arrests were
made by the FBI agents operating
under the direction of Richard J.
Baker, special agent in charge of the
Philadelphia office.

Assistant U5, Attorney James
Manning here said the B-track
copies were on sale for $2.99 each,
while the retail value of the originals
is $7 1o S8. The confiscation was
based on the fact that the onginal
tapes are all copyrighted, Manning
said.

a prnint campaign in Country Music
Magazine and other selected publi-
cations: blown-up cover pictures of
arusts, reprints of interviews, and
Iree copies of Country Music Maga-
zine.

The show’s syndication manager
will also be available to work with
radio station program directors on
any special promotional idea they
may generate.

A pilot of the show has already
been sent to some 600 country sta-
tions across the nation. The final for-
mat will be based on feedback re-
ceived from responding stations.

MCA Promo

& Continued fram page 3

Al the fan fair, June 12-16, MCA
country artists including Loretta
Lynn, Conway Twitty. Jerry Flower,
Mart Robbins, Bill Anderson and
Olivia Newton-John will perform
and sign autographs. MCA’s booth
will be giving away a souvenir book
along with artist posters and auto-
graphs.

State Attorneys
Participate In
Piracy Seminar

NEW YORK-—A special seminar
on antipiracy law enforcement and
legislation was presented at the East-
ern Association of Attorneys Gen-
eral Conference at the Newport
Treadway Inn, Newport, R.L,
Thursday (16) through Sunday (19).

The conference was comprised of
state attorney generals from the New
England states, the Virgin Islands
and Puerto Rico, as well as a number
of Federal law enforcement officials,
including Assistant ULS, Altorney
Henry Peterson.

Directed jointly by Don Bicder-
man, general counsel, CBS Records,
and Jules Yarnell, special counsel,
RIAA, topics of discussion included
the stepped up enforcement of an-
tipiracy statutes already in effectina
number of New England states, as
well as ways of introducing new leg-
islation to combat unlicensed dupli-
cating operations. Also taking part
in the seminar were Ed Kelman, Co-
lumbia Records attorney, and Barry
Slotnick, RIAA attorney.

NARAS In L.A. Elects 21
To Serve as Governors

LOS ANGELES-The Los An-
geles Chapter of the Record Acad-
emy (NARAS) has elected 21 new
£OVErnors Lo serve two-year lerms on
the chapier’s board of governors,

Those elected and the member-
ship categories they represent are:

Cellar Door Inks
Pact to Stage
Concerts In D.C.

WASHINGTON -Cellar  Door
Productions has signed a five-year
exclusive agreement Lo slage con-
certs at Capital Centre here, Abe
Pollin, chairman of the board of
Capital Centre. and Jack Boyle and
Sam L'Hommendieu. owners of Cel-
lar Door Productions. reached the
agreement.

Boyle said he intends to promote
more than one show a week at the
Capital Centre,

“I want to bring all types of music
(including rock, folk. country and
popular) to the Capital Centre,” he
said. “We want our concerts to reach
all the people of the greater Wash-
ington metropolitan area.”

The Capital Centre, Washington's
largest indoor facility (19.000 seats),
15 located in Largo. Md.. and serves
Washington and the Maryland and
Virginia suburbs.

-

vocalist/singers, Ray Charles and
Sally Stevens: leaders/conductors,
Don Ellis and Peter Matz: produc-
ers. Kelly Gordon and Bones Howe:
songwriters/composers, Mel Larson
and Jerry Marcellino: engineers,
Bruce Botnick and Ben Jordan: and
instrumentahsts, Jay Cooper and
Vince DeRosa.

Also elected were: arrangers,
Perry Botnick and Artie Butler: ar
directors/annotators, Bob Cato and
Dave Dexter: spoken word. Ml
Larsen and Ruth White: and classi-
cal. Peter Chnist, Don Chnistheb and
Mario Guarnert.

The povernors-elect will attend
their first board meeting June 4,
joining the incumbent governors,
On that date, new chapter officers
for the coming year will be elected.
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A GOODY VISIT: Alan Ross, left, of the U.K. rock group Ross and Bill Dakes,
right, president of RSO Records, visit 2 Sam Goody outlet in New York to
check out sales on their latest LP and to chat with store personnel. Joining
the duo is William Kirkpatrick, the store manager, flanked by two salesmen.

More Late News
dee Page 74
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_Executive lurntable

Larry Uttal, president of Bell Records, a division of Columbia
Pictures Inc., will leave the label June 30 at the conclusion of his
present contract to form his own label in conjunction with EMI (see
separate story). Uttal has been with Columbia Pictures Inc. for the
past five years. Irwin Biegel, executive vice president and general
manage, will assume operating responsibilities for Bell upon Ut-
tal’s departure.

UTTAL

Y
BOWEN LAVINTHAL

MALLARDI
Jimmy Bowen has been named president of MGM Records. Beside
his duties as MGM president, Bowen will be responsible for Nash-
ville operations for the label. He was most recently head of a&r op-
erations for Reprise Records, a position he has held since 1964,

* * *

At ABC Record and Tape Sales Corp., Louis Lavinthal has been
named chairman of the board and Michael P. Mallardi has been
named president. Lavinthal has headed the company since 1967,
when his own corporation, Consolidated Distributors Inc., was pur-
chased by ABC Records Inc. Mallardi has been vice president for
planning and analysis of American Broadcasting Companies Inc.,
since March, 1971. Prior to that, he was vice president. general
manager and treasurer of Straus Broadcasting Group Inc.

* ok ok

At 20th Century Records, Tom Hayden is named artist relations
manager. ... George Sherlock has left MGM Records where he
was administration director, national promotion. He intends to re-
main in the business.

* ok

Bruce Shindler has been appointed local promotion man in New
York for Elektra/Asylum Records. He was most recently with Bud-
dah Records, where he handled regional promotion duties for the
northeastern markets. . . . David Kerner has been named vice presi-
dent, finance and operations, for Caytronics Corp. He was previ-
ously with Columbia Records as assistant controller. . .. Heddie
Tracy has been appointed director of the College Coflee House
Circuit, recently purchased by the Great Metropolitan Grama-
phone Co. She was most recently an assistant to Sid Bernstein at
Management 111. Bernstein has also left the firm to form his own
company (see talent section),

* ok ok

W. Clay Matthews has been elected executive vice president al
Bell & Howell Co. in ChicaFu. Matthews, group execulive for the
Business Equipment and Electronics & Instruments Groups, has
been given the added responsibility for the Consumer & Audio-
Visual Products Group and the Communications Materials Group.
... Eastman Kodak Co. has appointed Leonard F. Coleman re-
gional sales manager of the Midwestern region and John M.
MecDonough regional sales manager in the Southwestern region of
the motion picture and audiovisual markets division of the U.S.
and Canadian Photographic Division. . .. Joseph H. Burleigh has
been appointed vice president of franchising at Tech Hifi in Mas-
sachusetts.

Shelley Cooper has been appointed national advertising man-
ager for Warner Bros. Records. She will be responsible for the pro-
duction and placement of all television, radio and print advertis-
ing, including tour and outdoor advertising and album release
advertising for the Warner/Reprise family of labels. . .. Mark E.
Engebretson has been promoted to marketing manager, industrial/
professional sound products at Altec’s Sound Products Division,
He will have the marketing responsibilities for new product devel-
opment, advertising, literature, technical letters, the sound system
design and annual educational clinics. Also at Altec William D,
Symmes has been appointed regional manager for New England
and Northern New York State.

2N

COOPER

ENGEBRETSON

FERRY

HYLAND

Mike Hyland has been appointed vice president in charge of
publicity and artist relations for Capricorn Records. Hyland is as-
sisted by John Bogart and Gail Giddens and is headquartered in
the label's administration offices in Macon, Ga. . . . Michael Ochs
is leaving Shelter Records, where he was director of publicity. He
intends to remain in the business. . . . Terry Atkinson has left Capi-
tol Records where he was Western publicity business. He intends to
remain in the business, (Continued on page 74)
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INSIDE INSANE ASYLUM:

CHOSE IT

WHY KATHI McDONALD

ONE WOMAN'S STORY

THE EARLY
YEARS

Kathi McDonald was background
singer/twister /shouter for Ike &
Tina, Leon Russell, Joe Cocker, De-
laney & Bonnie, The Rolling Stones,
Freddie King, Rita Coolidge, Dave
Mason, Big Brother, and Grin.

* K% %

THE STAR
ASCENDS

Kathi McDonald moves from the
background to the foreground by
recording her debut album, Insane
Asylum, with a little help from
some friends: [T& M

* Kk X

WHAT THE

AUTHORITIES
FIND

“The album is loud, lusty and good.
Kathi seems dedicated to fun and
soulful erooning, and the combi-
nation of this point of view with
the great backup and intelligently-
selected material make Insane Asy-
lum an Lp worth hearing.”

—Tom Dupree, Zoo World

Whisky—Los Angeles “The former
backup singer ... makes the tran-
sition into the spotlight with a con-
fidence and style that should insure
her considerable success. Her choice
of material is as important and im-
pressive as her native talent.”
—Richard Cromelin,
Loz Angeles Times

* K %k

"MNames of singere and musicians not A]]EI-'I-'-'E‘I_l to bo weed for advertisement
purposes, but ean be found on the back of Kuthi's album ewver.

Capitol ,

Management : Art Linson Productions

Agency: ATI

www americanradiohistorv com

WHAT'S IT
LIKE INSIDE?

Kathi McDonald's “Inaane Asy-
lum” album includes Heat Wave,
Heartbreak Hotel, Somethin’ Else,
If You Need Me, and To Love Some-
body. Neil Young wrote a song es-
pecially for Kathi—Down To The
Wire. Insane Asylum is by Willie
Dixon. All I Want To Be is by Peter
Frampton. Freak Lover is by Mark
Unobski. Kathi and Pete Sears
wrote two of the tracks, Bogart To
Bowie and Threw My Love Away.

PICKUP A
COPY TODAY.

INSANE
ASYLUM........
BY KATHI

McDONALD
HER DEBUT
ALBUM ON
CAPITOL
RECORDS

AND TAPES

FEATURING
THE SINGLE,

j HEAT WAVE- (3880)

|

KATHI McDONALD *
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General News

Discreet Bowing
In Europe With
WB Records Intl

LOS ANGELES-Discreet Ree-
ords, the Frank Zappa-Herb Co-
hen label. bows in Europe through
Warner Bros. Records International,
with Cohen and Harold Berkman,
newly appointed vice president and
general manager, visiting the Conti-
nent in late May to aid the debut.
The label 15 distnbuted in the US.
through WEA Distributing.

The two executives’ European
iinerary includes: London, May 13-
14; Milan, 16; Zurich, 17; Amster-
dam, 20; Hamburg, 21, and Co-
penhagen, 22

Cohen says the new adminis-
trative setup of the label will free
Zappa for more creative effort. He
will tour at least eight months during
the next year.

Zappa will tour Europe in Sep-
tember and make his first Japanese
and second Anzac swing in 1975
with his group. Zappa is also work-
ing on a 10th anniversary TV special
for the Mothers of Invention and a
“monster” feature film.

Seminar Will Probe
Legal and Business

Problems of Industry

NEW YORK-The Practicing
Law Institute will presént the semi-
nar “Legal and Business Problems
of the Record Industry™ at the St.
Regis Sheraton Hotel here July 17-
19.

A panel of attorneys will examine
such topics as contracts and negotia-
tions from the viewpoints of both
record company and the artist; cur-
rent issues in music publishing; mu-
sic for television and motion pic-
tures; and tax considerations,
including the bunching of income
and gift and estate problems.

Attorneys on the panel are Paul A,
Baumgarten, of Krause, Hirsch &
Gross; William Krasilovsky, of
Feinman & Krasilovsky: Theodore
Nussbaum, of Mayer, Nussbaum &
Katz: and Albert A. Rettig, of Laza-
row, Rettig & Sundel. Donald Rie-
derman, general attorney for CBS
Records, will chair the seminar.

AFE Executive
Touring Europe

NEW YORK-—Carl Shaw, Au-
diofidelity Enterprises’ (AFE) direc-
tor of international operations and
adr, 1s touring Europe to call on the
company’s licensees and to pather
addiuonal representation for its
catalogs, Shaw is also seeking new
material for its classical label, the
First Component Series, as well as its
Audio Fidelity and Thimble labels.

AFE has named two new distribu-
tors o handle their various labels.
Chips Distributing in Philadelphia
and Associated Distributors in Ari-
zona will handle AFE in their areas.

Uniform Pricing

® Continved from page 3

company for Ember Film Distribu-
tors, which s based in London and
has a Hollywood office; Sparta Flor-
ida, publishing firm: Ember Con-
certs, with offices in London, New
York. Los Angeles: and Paramount-
Ember, record division,

A Famous Music spokesman
states that Kruger's opinions are his
own and does not reflect Famous
Music’s business concepts,

www americanradiohistorv com

This Week’s Legal Action
CBS, NBC Win Tape Piracy Case

NEW YORK—-A Circuit Court
Judge in 5. Louis has issued perma-
nent injunctions barring Donald
Ray Nance, Gayron (Moe) Lytel,
Vancil Foods Inc., and J.F. Vancil of
St Louis from making, selling or of-
fering for sale alleged pirated ver-
sions of sound recordings.

Judge James Ruddy also ordered
the defendants to account for sale
and profits derived from the manu-
facture and sale of pirated sound
recordings.

Judge Ruddy’s rulings marked the
culmination of actions brought
apainst the defendants by the Co-
lumbia Broadcasting System Inc.,
and the National Broadcastung Co.

Inc., charging Nance with producing
pirated tapes under the labels of
“Magnasound.” “Stereo 3" and
“Cool Products USA.™

In another antipiracy suit, defend-
ants Martin Stern. Skaggs Com-
panies Inc., et al, of Phoenix agreed
o a permanent injunction barring
them from duplicating, selling or of-
fering for sale. unauthorized dupli-
cations of legitimate sound record-
ings, They also agreed to pay
damages to the plainuffs.

The suit, heard in Federal District
Court, "Phoenix, had been brought
by Dunhill Records, A&M Records,
Warner Bros. Records, and the Co-
luma Broadcasting Co.

5 Platters File $10 Million Suit

NEW YORK-The Five Platters
Inc., have brought a $10 million civil
suit against the Shoreham Hotel,
Washington, its parent company,
American Airlines, and the New
Century Co., charging fraud, mis-
representation, breach of copyright
and plagiarism.

The suit, filed in U.S. District
Court for the District of Columbia,
developed from an engagement in
Apnl, 1973, by a group which calls
itsell “New Century Platters,” al the

‘Shoreham.

The suit alleges that the New Cen-
tury Platters were allowed to play
the Shoreham, despite warnings by
attorneys for the Five Platters, that
the show would constitute fraud,
misrepresentation and plagiarism.

The Five Platters further claim
that as a result of that Shoreham en-
gagement by the New Century Plat-
ters, they (the Five Platters) have
sustained serious and severe mone-
tary loss, and damage to their repu-
tation,

Attorneys for American Airlines
have asked for an extension of tume
to study the suit before replying toit.

From 1967 to the present time the
Five Platters have brought no fewer
than 23 civil suits against so-called
imposters, their booking agents and
the organizations that have booked
them. Some of the suits have re-
sulted in injunctions against the im-
posters.

Greene Settles Suit
With Preston’s WEP

LOS ANGELES—Joe Greene, co-
writer of the Billy Preston gold single
“Outta-Space,” settled his $500,000
suit apgainst Preston’s WEP publish-
ing. Settlement of the suit filed last
year in Superior Court here was for
an undisclosed five-figure sum and
co-publishing of all unreleased and
future songs cowritten by Preston
and Greene, according to Greene's
attorney, Jack Gold.

Max Morath: Story
Of Rags to ‘Riches’

By IS HOROWITZ

NEW YORK-Joshua Rifkin,
Marvin Hamlisch and Gunther
Schuller may be pulling in most of
the ragtime disk dollars, but com-
pared to Max Morath they are new-
comers 10 the form.

Morath’s first rag album was is-
sued in 1954. Since then he has buill
a career touring as a rag performer
and has appeared on 15 LP%s de-
voted 1o the music of Scolt Joplin
and other ragtime composers.

Current interest in Joplin has
upped his concert fees and the de-
mand for performances. but for
some tme now he has performed a
practical limit of some 200 dates a
year, both in short runs and one-
nighters. Morath’s one-man show
“The Ragtime Years,” booked by
the Kolmar-Luth Agency, consists
of piano renditions, “songs and
monologues, occasionally accom-
panied by slide shows.

Campus demand for his act has
recently spiraled, Morath says, a sit-
uation he attributes largely o the
Joplin revival.

Morath looks to a change in in-
strumentation as the next logical ex-
tension of the booming interest in
ragtime. He believes the use of
fretted instruments and vocal per-
formances will attract an even larger
number of young people to the form.,

While he feels much of the appeal
of Joplin lies in his melodic inven-
tiveness, Morath considers rhythmic
syncopation the essence of ragtime,
“Their harmonies, with much use of
diminished chords, are right out of

19th century classics,” he says. | can
hear lots of Chopin in the genre,”
perhaps explaining the attraction of
rags to classical labels.

“One never hears traces of the
blues in rags,” says Morath, “even
though four out of five rag compos-
ers were black.”

Later this month, Morath is
scheduled to record some rag singles
for Vanguard, his current label affi-
liation, in addition 10 a new album.
He is also preparing an album of
little known Irving Berlin ragtime
songs.

Morath was in Washington last
week for an autograph session at
Discount Records plugging his latest
Vanguard album, “The World of
Scott Joplin.” Earlier Morath
records have appeared on the Epic,
RCA and Canada’s Arpeggio labels.

Antipiracy Law

® Continued from pape 3

knowledge that it will be used to re-
produce unauthorized duplications
of sound recordings. Second viola-
tions of the law are punishable by a
fine of up to $2,000 and/or impris-
onment of up to one year in jail.
Under the new law, sound record-
ings sold within the state are also re-
quired to carry the name and ad-
dress of the manufacturer and the
name of the featured performer or
group prominently displayed on the
outside jacket of the recording.
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Metro Goldwyn Mayer presents
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More than a soundtrack.
[t’s a re-creation—of the greatest moments of the Golden Era of Musicals.
A dazzling cavalcade of lavish production numbers—from the first

black-and-white musical to the award-winning “Gigi"—covering
a fifty-year span of classic American motion picture musicals.

\

o

MCA2-11002

Album produced by Jack Haley, Jr. Associate Producer Lloyd Leipzig- Music Editor Bud Friedgen
.MCA R=CORDS
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Financial News

Schwartz Gains In Retail Sales;
Problems Still In Distrib, Racking

LOS ANGELES—The strength of
Schwartz Brothers Inc.. Washington,
D.C.. isra pidl:,' shifting to music re-
tatling from wholesale distribution
and rack merchandising.

LITTLE
LP's

We also make big
LP's—45's—8 tracks—
casselles

dllt
akers

Write for Price List
MNew York Office
160 East 56th St. (212) 966-3185
Philadeiphia Plant,
925 N, 3rd Stwreet, Philadelphia
L\ (215) MA 7-2277

The company’s Harmony Hut re-
tail chain accounted for approxi-
mately 30 percent of its sales last
vear compared to |2 percent, or 32
million, three yvears ago.

Wholesale distribution accounted
for 37 percent of the company’s sales
volume, while rack merchandising
accounted for 33 percent last yvear,

Schwartz Brothers reported sales
of $20,780.768 and earnings of
$252.333, or 33 cents a share, in
1973, compared 1o
$20,520.865 and
$414.931,
1972,

Last year's performance reflects
two lactors in the company’s oper-
ations: growing contribution to
profits from the retail chain and the
continuing problems besetting dis-
tribution and rack merchandising,
according 1o Schwariz -Brothers.

“Problems in wholesale distribu-
tion are attributable to decreasing
volume resulting from some large
record companies instituting their
own direct distribution operations

or 55 cents a share. in

sales of
earnings of

In Memory

of

EDWARD R. JOSEPH

“To live in the hearts
of those

we leave behind
is not to die.”

Employees of

Presswell Records
Manufacturing Co.

and the increasing costs of handling
the lower volume,” the company
said. Schwartz Brothers also lost sev-
eral accounts which went out of
business.

The company’s rack merchandis-
ing volume was depressed as a resull
of the loss of 4 major customer,

Although rack merchandising has
contributed®|bout 33 to 34 percent
of the company’s net sales since
1970, its conighution o earnings
(pre-tax) has dwindled from a high
of 35 percent in 1970 10 a low of 26
percent in 1973, Al the same time,
wholesale distribution went [rom a
sales high in 1970 of 35 percent to a
low of 37 percent last year. Distribu-
tion accounted for 29 percent of the
company’s earnings (pre-tax) last
year, a steady drop from a 34 percent
contribution in 1970,

Why Schwartz Brothers 1s concen-
trating on retailing can be seen by
the following statistics:

The Harmony Hut chain contrib-
uted 45 percent of the company's
earnings (pre-tax) last year. In suc-
cessive years, the music chain’s earn-
ings have gone from 6 percent in
1970 to 21 percent in 1971 10 35 per-
cent in 1972

Earnings
" Reports |

MEMOREX CORP.

3 moa o

Mlarch 31: 1974 w97
Revenues (rental b 524 419,000

Mt sales 24, 384,000

Todal revenues 48 803.000 4 1,200, (K
Mo boss 5000

Per share h

i—Mot comparable because of scoounting policy
change. b—Less than | cent per share on 4,312,133
AVETAgE COMMOn shares oulstanding.

FLAYBOY ENTERPRISES
{Plavboy Reconds)

3rd gir. 1o

Mlarch 31: 1974 1973
Revenues B4R, 90K, 000 L4592 28
Mel invome 105 E. (0 1B59 028
Per share Al ]
Average shares Q. 248 427 9.410.939

ninc-monihs
Revenues 153,068,000 140953 812
Met income 4 673,000 Q346,221
Per share 50 RE
Averuge shires 9,204, 5012 2.4049 358
LAFAYETTE RADIO ELECTRONICS

Ind gir. to

March 3 : 19 1973
Sales $2] 444,291 L2018 .849
I ncome 374870 kil 051,628
Special credi 34,730
Mel income TATRM0 k1,086,358
Per share 30 .43
Average shares LAIE.130 LA50.297

mbinee=rroami b

Sales i, 494 SEE G0 744 950
Income 2262647 2907, 774
Special credin M0
M et income 2262 447 2.907,77h
Pershare 83 al.l9
Averape shares 2420241 2450228

a—Based on income before special credit. h—
Equal o 44 cents a share in the quarer and $1.20 a
chare in the nime months.

COLUMBIA FICTURES INDUSTRIES

{Bell Hoconds)
3rd gir. 1o
March Mk 1974 al%73
O roas income G624 30 000 55 608 000
Met (loss) conL oper. 315,000 {64 | 4,00k
Per share (loss) 04 (82)
Met tcome | o) bR T 000 {479 N
Per share [ lossy s {83y

i -rmonihs

Ciross ipcome IRT.474, 00k 169,930,000
Mel {loss}conl. oper. 968,000  (16.831.000)
Per share (hoss ) A3 {2.28)
Met income {osx) c2STRODG (1 7086.000)
Pershare loss .33 {1259}

s—Restaied to reflect accounting changes. b—Af-
ter including $17TL000, or 3 cents o share, from sale
of Gilm diviston. c=Afer loss 5354 millson fmom dis-
conlinued operations of its hotel closed-circuit pro-
gramming divishon disposed of in May

PHILIPS MY
O¥er, o
Pelarch 30: 19714 1973
Sales £2.320,000.000 520000, 000, 00
Mel income 05 B0O, D0 T, 00 o

Results have been computed at the guilder’s cur-
renl rate,
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. Market Quotations

As of closing, Thursday, May 16, 1974

Hl-nll:w‘ o NAME * P-E ﬁﬂ;'} High Low Close Change
1a3% 4% Admiral - _ — - - -
28% 21% ABC R 573 25 24 24 = 1l
4% 3% Ampex 8.1 238 3% 3% 3%  Unch
o |2 a Automatic Radio 13 a1 4% 2% 3% + T
e T4 Aynet 3.8 274 1% T i —  h
25% 19% Bell& Howell 5.8 20 204 19% 19% - 1%
15% i Capitolind T8 = - - - -
A8 25 CBS 11 571 a8 3 aru — W
4% 2% Columbta Pictures - 227 2% 2% 2% - %
3 1% Craig Caorp 2.8 48 2% 2% 2%  Unch
Bty 3% Crealive Management 5.0 17 i% 4 4 - Ya
54 5%  Desney, Wall 27 254 45% 42% 42 % — A%
3 a8 EMI e g4 2% 2% 2% Lineh.
2% 223 Gulf &R Western dB 442 5% M | - 1%
a%; & Hamdleman 586 111 ¥ 6% B -
12% 10% Harman Ird - a9 A6 1%  10% 10% - 1'%
e 4% Latayette Radio Elec 33 162 5 4% ' — %
17% 14% Matsushita Elec. Inc. 649 TE2  1B%  168% 16% - %
2T 19% MCA 7.4 B4 a7 26'% 26% - 1
15% 8t MGM a0 g1 13% 12% 3% -
oYy G0Yr 3N 26 2400 T"2W  TOw  TOW — 2%
B% 4% Marse Elecl, Prod 2.5 145 4% A% 4% - W
615 40% Motorola 18 42 Sh 56 5T - 1%
b i 17% MNo. Amer. Phillips 6.0 111 18% 18% 18% - 1
19% 13% Pickwnck Int T.2 50 14% 14 14 + %
Bl 4% Playboy 6.5 176 i 4% i - W
21 16 A.C.A 7.0 2616 16Va 16 i6 -1
29 20%  Sony 18 1113 27% 26 26% - i
25 177 Supgrscops ia a3 18w 1T 1Th% —
26 17%  Tandy 14 344 24% 234 24 ' - W
B i'% Telecor — a3 2% 2 Sl Unch.
3% 2¥ Telex - Sui G 3 2% L + N
2% 1% Tenna —_ 16 1% 1% 14 Linch.
10% % Transamerican 6.4 1605 Th Th T —
G 5% 20th Century 8.4 107 8% B'a B - &
1% i Viewlex - 71 102 100 1.00 Unch
18% O% ‘Warnar Communicalions 4.7 450 13 12% 12% - 1%
I 24% Zenith 10 449 25% 24% 25% + Y
As of closing, Thursday, May 16, 1974
OVERTHE VOL. Weah's Wesk's Wealk's OVER THE VOL. Week's Week's Wesk's
COUNTER® High Low Close COUNTER® High Low Closs
ABKCO Inc. 0 1% 1 1 M. Josephson 1 T T4 7%
Cariridga TV. = D2 02 2 Schwartz Bros. 3 1% 1% 1%
Data Packaging O 5 5 5 Wallich's
Gates Learjet 83 8% B4 Bl Music City - % % %
GRAT - 1% 1% 1% NMC Carp, - Y% " %
Goody Sam - 1% 1% 1% Orrox 3 1% 1% 1%
integrity Ent. - % by 5 Kustom 2 2% 2% 2%
Koss Corp. 53 B% 8 8 Memorex - A% 4% 4%

= Over-the-Counter prices shown are '"bid” (as opposed o “asked’). Neither the bid
nor the asked pricas of unlisted securities represant actual lransactions, Rather, they
are a guide to the range within which thasa sacurities could have bean sold or bought

at the time of compilation.

The above contributed to Billboard by Bache & Co., members of tha New York Stock
Exchange and all principal stock exchanges.

MATSUSHITA ELECTRIC IN-
DUSTRIAL (Panasonic) says soar-
ing costs of raw materials brought on
by the oil crisis resulted in a 10 per-
cent drop in first quarter net income,
Sales increased as a result of the in-
flationary period at the end of 1973,
The company also expects a “set-
back in carnings” for the current
quarter.

Matsushita says increased sales of
stereos, tape recorders and some ap-
pliances offset a leveling-off in de-
mand for color television sets in Ja-
pan, where a “high saturation rate
has been reached,” the company
SaYS.

* * *

THE NEW YORK Stock Ex-
change Chairman James J. Need-
ham says that inflation is “depress-
ing and haunting” the securities
industry and could bring on a dras-
tic shortage of investment dollars in
the future if it is not controlled.

* kK
MOTOROLA spurned Zenith's

offer to buy two TV manufacturing
plants. Zenith's offer followed a U S,
Justice Department action delaying
the proposed sale of Motorola’s
plants to Matsushita Electric Indus-
trial Co. Ltd.

Zenith criticized the proposed sale
as a “flagrant” violation of U.S. anti-
trust laws,

w * ]

3M hasn’t been seriously afTected
by raw material shortages and
doesn’t expect to be, says Raymond
Herzog, president, He notes also that
the expiration of the government's
economic controls on April 30 has
permitted the company to “increase
prices on a wide range of products.”

Off the Ticker

INTERSTATE STORES (White
Front, Topps), which has acknowl-
edged that the failure this week of a
merger bid may threaten its survival,
may be delisted. The New York
Stock Exchange says it plans to sus-
pend trading before the opening on
May 28 and will ask the Securities &
Exchange Commission for permis-
sion to delist all Interstate securities.

ORROX, Dpthku A.Ia reports
sales of $2,333,669 and earnings of
$52,938, or 2% cents a share, in 1973
compared to sales of $672.215 and
net loss of $101.B68, or 6 cenis a
share, in 1972,

The company, initially involved
in magnetic oxides, has branched
into video products with the acquisi-
tion of Barger/Calfor, which builds
disc drive systems, and Videomax,
which rebuilds professional TV
recording heads. Orrox has recently
acquired CMX Systems, Sunnyvale,
Calif., developer of computerized
systems for editing videotape.

Orrox continues to operate a plant
in Opelika, which manufactures iron
oxides for recording tape and i
aligned with Bayer AG, Leverkusen,
West Germany, in combined re-
search in magnetic materials.

LA

MEMOREX has switched its
auditor to Haskins & Sells from Ar-
thur Andersen & Co. due (o a policy
disagreement. . .. RCA is the subject
of a securities report by Cowen &
Co. * ok w

COLUMBIA PICTURES (Bell
Records) reports third-quarter net
earnings were bolstered by a profit
of $172,000 from the sale in Febru-
ary of the company’s educational
products division,
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General News

TAKING A BREAK: Irwin Segelstein, second from left, president of CBS
Records, chats with Mott the Hoople members Overend Watts and lan Hunter
backstage at the Uris Theater, following the group's opening night perform-
ance on Broadway. Listening in is Hunter's wife, Trudi.

CBS-TV Preparing Special

NEW YORK-CBS Television 1s
preparing a special 60-minute
broadcast examining vinyl chloride
as a health hazard.

Produced by Gen DePoris, the
special will take a look at the sus-
pected link between vinyl chloride, a
main ingredient in record produc-

tion, as well as numerous other plas-
tic products, and liver cancer.,

The program will also examine
governmental and private seclor in-
vestigations into the possible long-
range ramifications of exposure to
vinyl chloride. An airing date for the
broadcast has not been set.

Words and Music By GLADYS SHELLEY

Recorded By
MAGIC TREE

Produced and Arranged By WARREN SCHATZ

Spiral Music Co.
Sole Selling Agent

Criterion Music
17 West 60th St

New York, N.Y.

10021

(212) 737-3304

Capitol Extending Promo Films

® (anrinned from pege |

The strategy of making the films
has Lllﬂ[‘JELd somewhat since the
original concept, however, says Bill
Bovd. Capitol’s director of market-
ing for the internatonal division.

The onginal films were often con-
cept pieces, such as the “Delta
[Dawn™ movie on Helen Reddy
which featured an actress playing
out the storyline of the song. Capitol
has found, says Boyd, that ; hlr.n&hi
performance number works best in
the international market primarily
because of the language barrier.
Newer films, such as one on Tavares
and another on Skylark, are more in
the strictly performance vein,

Films have been shown in Eng-
tand, Germany, the Scandinavian
countries and South Africa, either
on TV as fillers or in small audito-
CIlms or ITIIi!I"l."iI;.! IhL‘.’,Ill.‘.l'.':i-.

The films; each the length of a
song and in color, are also available
for domestic use of Capitol sales-
people or for TV "bandstand™ type
shows,

Gene Weed, president of the Film
Factory, who has made films on
Merle Haggard, Ms. Reddy, Sky-
lark, Tavares and Susan Rave for
Capitol, says he has also made simi-
lar films in the past year for MCA,
20th Century and United Artists,

“We've found in making these
movies that the performance is the
important thing,” Weed says. “We
also see that there is more involve-
ment on the part of the firms we are
dealing with in the international
market through promotional films.

“For example, we just finished
iwo films on Lynard Skynard for
MCA, and we did one last year on
the DeFranco Family for Russ Rea-
gan at 20th Century. We've also
done Dobie Gray for MCA.

“On an international promotional
film, we often find ourselves con-
fined to a three-minute spot because

Televak Launches
Global Promos

® Continued from page 3

tapes are rotated up one hour each
day over a week's ume.

Televak puis the programming to-
gether and reserves editing rights so
that each hour’s tape includes per-
formances by a number of acts from
different labels. This insures that ev-
eryone gets exposure during what
Van Haas claims are the peak traffic
hours in record shops: 3 and 7 p.m.

Someone in the store assigned to
operate the equipment, also changes
the tapes, Van Haas explains.

Although the company is using
TV monitors this year on which to
view the programming, it promises
to install 50-inch screens next year
and firms signing up now will re-
ceive the screens free when they be-
come available. -

Last year, the Licorice Pizza chain
in the Los Angeles area ran a two-
hour tape comprised of Warner
Bros. acts in five of its prime loca-
tions for three months. It was the
first utilization of videotape promo-
tional entertainment by the chain
and by Televak in the record retail-
ing community,

Earlier, according to Van Haas,
the company had been inlo rock
concert promotions and video ex-
ploitation for artists in other Califor-
nia cities.

Jacobs Forms Firm

LOS ANGELES—Burt Jacabs has
formed Burt Jacobs Management.
Chents will be announced in the
near future.

wawww=americanradiohistorv com

that’s all the TV stanons will give vs.
So, we may lake an act like the De-
Franco's and make 4 montage of the
hit they are coming off of and their
new record.”

Weed adds that in some cases he
may do translerning and try and
hold the qu.ilm of prints on already
existing films. *This 15 not our busi-
ness,” he says, “butif there is a good
quality film, like one United Artisis
did on Paul Anka, there 15 no sense
in making another one.”

The average price of a promo-
nonal film 15 between S4.000 and
55000, says Weed,

During the heyday of the syndi-
cated “bandstand™ type TV shows,
Weed's firm operated its own distri-
bution arm for promotional movies,
“With the Larry Kane decision
over,” (Billboard, May 11), says
Weed, 1 think we may see more
such syndicated shows springing up.

This could mean more such shows
and we could conceivably open up a
distnbution wing again. But this is
looking ahead.”

"b‘w.n._d says a movie 15 made by lis-
Il.l.’]l]'lf: to a particular song 40 or 50
umes,” coming up with an dea and
discussing the idea with the record
company, artist and possibly the
wWriler,

Rick Frio, MCA's vice president,
marketing, adds: “Qur promotional
movies have been quite successful in
the international area so far, We've
done them on Gray, Lynard Sky-
nard and Rick Nelson recently, and
they are available to our domestic
people as well as our international.

“They're used as TV fillers pri-
marily and are donein color, and are
the length of a song. We will be
doing more of these in the future
and we've found them o generally
valuable tool.”

EMI, Uttal Forming
Indie Record Label

® Comtinved from page |

Bell Records, effective June 30 (see
Executive Turntable), and will begin
implementation of the company in
July. The move finally disposes of
persistent rumors during the past
year which had Uual repur[a.dh
r.hlﬂlng to the head spot of a number
of other labels,

While the new label, vel to be
named, will be marketed to the trade
in this country through independent
distributors, and will have its own
label indentity in the U.S. and Can-
ada, it will be handled by the inter-
national EMI network in the rest of
the world.

Financing of the new venture will
be in the “multi-million dollar™
range. L.G. Wood, EMI group direc-
tor of music and records, says, “Uttal
will have operating autonomy.”

The EMI chief descnibed creation
of the new firm "as a novel move in
that it is a co-owned company. Our
investment is something less than 50
percent, but we will have an equal
say on all policy matters, It's not as
much a question of why we should
have H now company, as Wh}'
shouldn’t we.”

In contrasting the road he and Ut-
tal have taken as compared 1o con-
ventional hcensing deals, Wood said
American companies “tend to make
heavy demands on royalties and ad-
vances, The alternative we have
gone for is to play adirect part in set-
ting the company up,

“This is not something one would

do with someone forming a totally
new company and who had no track
record. But | have known Larry Ut-
tal for a long time and respect his
greal abilities.”

No executive assignments for the
new entlerprise have yet been made.
Uttal says he 15 not at liberty to ex-
plore these matters until the mplrﬂ*
tion of his contract with Bell. *I
haven't talked 10 anyone, or even
looked for office space.”

Uttal denies any substance to
speculatuon that Dick Leahy would

join him in the new company.

Leahy, head of Belk’s UK. oper-
ation for the past four years, has an-
nounced his departure from the firm
(see International Section).

Uttal says the new label will cover
a “broad spectrum of today’s music.
[t will not have one identifiable
scund.”

Uttal's conviction is that “the in-
dependent represents the life-blood
of the industry. Conglomerate and
branch expansion has reached the
saturation stage. | believe the future
of the independent manufacturer
and distributor looks better than
ever.”

Uttal characterizes his decision to
leave Bell as “one of the most.diffi-
cult in my hfe, and 1 have given it
much thought. However, the excite-
ment of creating a brand new label
in partnership with the largest and
most powerful record company in
the world 15 enormously challeng-
ing. The prospect is irresistible.”

TWO HITS

Just A Face In The Crowd
And
This Could Only Happen To Me

KITTIE DOSWELL

HES 2468
Published By

Quarter Note Music (ASCAP)

For Further Information

HES AMUSEMENT

Enterprise Co. Inc.

1045 West 92nd Street, Los Angeles, Calif. (213) 757-0749
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The Single:
“Love To Lose Again” NRA-4214

Bill Gavin: ""Personal Pick” and "“Top 40 Pick.”

"Melanie's best and most ambitious single to date. A winner!"—Record World

The Album:
“Madrugada” NRS-48001

““Melanie expands her horizons on this new Neighborhood effort. Her singing is clearer
than ever and her writing just as refreshing as she explores new musical ideas.”"—Billboard

“Superb . . . overwhelmingly powerful vocals . . . thoroughly enjoyable.”—Cash Box
"Melanie never sounded better."—Record World
“Melanie's best LP in years.”"—Mike Jahn, Cue Magazine
“Melanie at her best . . . innovative and captivating."—Chris Huizenga, After Dark Magazine
“A superb album."—Rich Aregood, Philadelphia Daily News
“A powerful, dramatic performance vocally throughout."—Melody Maker
“An exquisite sounding album.""—Matt Damsker, The Philadelphia Evening Bulletin

"“A friend asked me to listen to '"Madrugada' and now I'm going to ask you to—

it's really a very good album . . . sprightly and appealing . . . wonderful . . . incredible
... a brilliant choice of material . . . Melanie seems to have found a wonderful
new direction to go in."—Janis Schacht, Circus
The Tour:
5/17 Massey Hall, Toronto, Canada 5/30 Newark State College, N.J.
5/18 Hamilton Place, Canada 6/15 Central Park, New York
5/24 Akron Civic Center, Ohio 7/16 Pine Knob Pavilion: Detroit, Mich.

5/25 County College of Morris: Dover, N.J. 7/17 Summerfest; Milwaukee, Wisc.
7/28 Garden State Art Center: Holmdel, N.J.

""Her recent party at the famed Metropolitan Opera House was a smashing success
on all levels."—David Budge, Cash Box Magazine

“Seeing Melanie perform on stage is a rare delight.”
—Rick Atkinson, The Sunday Record, Hackensack, N.J.

““Melanie has come of age. At the Ford Auditorium last night she proved she deserves
a place as one of popular music's great ladies."—Bill Gray, The Detroit News

On Neighborhood Records Distributed by Famous Music Corporation Produced and Directed by
and GRT Tapes a Gulf + Western Company . Peter Schekeryk

www americanradiohistorv com
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Pictures by John Sippel

Jack M. Kall, head of Stinson Records, Los Angeles, talks it over with Les
Reid, sales manager of Summit Dist., Chicago.

4
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President-founder Nick Perls of Yazoo/Blue Goose labels sells his line to
Randy Sanders, Southland Dist., Atlanta, extreme right, as Bruce Kaplan, Fly-
ing Fish label, Chicago, looks on in the background.

= T T

Mr. and Mrs. Saul Melnick, A&L Dist., Philadelphia, seated left, appear
pleased with the pitches of Jerry Valburn and Marv Goldsmith, co-owners of

Jazz Archives, New York City.

George Hocutt of RR Dist., Glendale, Calif., takes notes on the Innisfree and
Leviathan labels, operated by Butch Lockwood, left.

NAIRD Convention Draws
New Label Distributors

CHARLOTTE, N.C.—Several
new independent label distnibutors
visited the fifth annual convention
of the National Assn. of Independ-
ent Record Distributors here May
10-12.

Alan Renfrow, formerly in retail
with Sound 2000, Lexington. Ky,
has gone into distribution with Wild
Turkey Dist. in that city. The three-
month-old operation has labels like
Arhoolie, Alligator and Billingsgate,
working Kentucky, Tennessee and
West Virginia from Lexington,

Record People, New York City,
has been opened as an adjunct to the
Gramaphone Store by Bob Fried-
man. Art Zimmerman of Zim
Records, Jericho, L.1., N.¥Y.. who has
been primarily in export-import of
recorded music for the past year, has
taken over U.S. manufacture and
distribution of the Spotlite vintage
jazz label from England. Within the
next 60 days, he intends to be dis-
tributing & minimum of four LP's
from that catalog.

NAIRD Survival Hopes Brighten
As Veterans, Newcomers Attend

CHARLOTTE-Hopes for the
survival and growth of the Natuonal
Assn. of Independent Record Dis-
tributors (NAIRD) brightened at the
fifth annual convention here May
10-12 with the strongest turnout of
veteran members buttressed by a
record new-member attendance.

Founding members like label
owners Bob Koester, Delmark. Chi-
cago, and Arnie Caplin, Biograph,
Canaan, N.Y., feel the organiza-
tion’s 1975 conclave, salted for Los
Angeles in March, will be the make-
it or break-it event. The convention
will be before or after the NARM
convention in Los Angeles,

NAIRD, formed originally princi-
pally by small independent labels 1o
try to interest distribution, saw a
strong influx of first-timers. Labels
making an inital appearance in-
cluded: Nashboro/Excello, Bud
Howell: Dave Freeman, County:
Ralph Cox, Billingsgate: Dave Last
seeco; Bob Trout, King Bluegrass:
and a group of recently formed la-
bels (see separate story).

Independent distributors new at
the convention were: Les Reid.
Summit, Chicago: Bill Ewell, New
Music Distribution Service, New
York: Phil Goldberg, Bertos, a local
[irm: and Ted Neumann, Richman
Bros., Philadelphia.

In order 1o facilitate travel to the
1974 convention, a commitiee will
investigate a charter flight from New
York City with one stop 1n the Mid-
west, most probably in Chicago.

It was decided that the base of
NAIRD will be moved from Denver
e Detroit, enabling Mr. and Mrs,
Billy Thomas of Tant Enterprises,

New Indie
To NAIRD

CHARLOTTE, N.C.—A number
of new independent labels surfaced
at the National Assn. of Independ-
ent Record Distnibutors” (NAIRD)
convention here May 10-12,

Bruce Kaplan, one of the found-

ers of the University of Chicago’s -

annual blues lestival and a producer
for Rounder Records for three years,
has formed Flying Fish Records in
Chicago. He has released a single
pocket LP by Erwin Helfer and
.Iimn'-:..- Walker ot 55 98 and i« pre-
paring a two-pocket set by Vassar
Clements, David Bromberg and
Doug Jernigan at §7.98,

Two new labels have been formed
in Michigan. Fred Reif, who oper-
ates a blues booking office in Sagi-
naw, has formed Black Kettle
Records, same name as his booking
agency. First release is by Arthur
Gunter, once with Nashboro-Ex-
cello. Milt Andrews, who has oper-
ated the Blind Pig, an Ann Arbor
blues club lor two years, has released
a Boogie Woopie Red album and
plans about six releases per year.

Two big band nostalgia labels
were present, Graham Slater of New
York City, former RCA and Colum-
bia tape producer and Dynamic
House employe, will release Rumble
Seat LP's from material contained in
the associated Transcriptions li-
brary. Albums by Tommy and
Jimmy Dorsey, Eddie Condon and
Bob Crosby are being readied. Brit-
ish Decca has been signed as UK.
afTiliate. October 1s the kickolT for
the line, Slater said. Charley Garrod
of Spotswood, N.J1., is releasing a
series of books and correlatve al-
bums, with recorded material from
many sources including V-Disks. He
plans books and LP's on bands like

wwWw americanradiohistorvcom

Detroit, who jointly plan the con-
vention and also actl as treasurer, 1o
operate more easily. The Thomases
and Bob Koester, who edits and

publishes the regular newsletter,

were voted $300 yearly salaries.

Plans are under way for NAIRD
towork out national advertising pro-
grams to collectively benefit all
members. In additon, they are in-
vestigating the possibility of a con-
sumer newsletter campaign.

A Los Angeles group will contact

NAIRD CONVENTION

Phonolog 1o see if NAIRD label re-
leases can be listed regularly, while a
Chicago group will confer with
Tunis, another record cataloguing
service, about inclusion of product
regularly.

Charley Mitchell, Takoma
Records, Santa Monica, Calif, was
elected president. Other officers in-
clude: Bill Schubert, Philo Records;
Dick Freeland, Rebel Records, sec-
retary: and Billy Thomas, Tant En-
lerprises, treasurer.

Labels Keep Lid on
Prices as Costs Rise

By JOHN SIPPEL

CHARLOTTE, N.C.—Though
only one independent label admit-
ted a production lag in record press-
ing and jacket fabrication, almost all
labels at the National Assn. of Inde-
pendent Record Distributors
(NAIRD) convention here May 10-
12 admitted paper and polyvinyl
chloride (PVC) shortages had sen-
ously raised their operational costs,

The labels in NAIRD are essen-
tially very vertical and smaller-vol-
ume firms. Where they had gener-
ally been paying about 30 to 32 cents
for pressings in normally short runs
under 1,000 six months ago, they re-
ported that pressing costs has risen
o from 39 w 47 cents. Their short-
run jacket fabrication had risen

Labels Go
Confab

Artie Shaw, Charlie Barnet and Jan
Savitt. Label i1s Joyce Records. Both
Joyee and Rumble Seat will list at
$5.98.

CGerman-born  composer Hemner
Stadler has started Blue Labor label
in New York City, with distribution
through New Music Distribution
Service, New York City. The $5.98
LP's coming include Sonny Terry
and reedman Tyrone Washington.

(Continued on page 74)

about 30 percent overall in the past
half year, they stated,

Despite the squeeze on their profit
margin, most labels reported they
would stay at $5.98, Charlie Mitchell
of Takoma and Bob Koester of Del-
mark were the only labels who said
that some of their catalog might go
to 36.98. Koester, the only one who
said he had experienced lags in get-
ting out needed LP's. said he would
definitely keep his entire blues cata-
log at $5.98. but other repertoire
might be headed up a buck. Koester
pointed out that he had already pur-
chased a small vintage jazz catalog
from a Southern label and that other
small specialized jazz and blues la-
bels were negotiating to possibly sell
because of the paper and PVC short-
ages,

Others like George Hanson, Sym-
posium; Bruce lglauer, Alligator;
Nick Perls, Blue Goose/Yazoo; Ar-
nie Coplin, Biograph: Gene Ro-
senthal, Adelphi: Ralph Cox, Bil-
lingsgate; Bob Trout, King Blue-
grass; Dave Freeman, County; and
C.R. Freeland, Rebel. all want to
hold to $5.98. Several pointed out
that their lines are not discounted at
retail as heavily as the majors, and
they felt the hike 10 $6.98 would be a
ripoff to their faithful consumer
buyers. Freeland said he had ac-
quired an album fabrication ma-
chine and had bought a substantial
supply of chip board so he could
keep his jacket cost down.

Bill Ewell, assistant manager, New Music Distribution Service, New York City,
talks about distribution with Matt Barkley, New Departure label, Charleston,

S.C.

The traditional country cats get together as Bob Trout, King Bluegrass, Cin-
cinnati; Lou Ukelson, Vetco, Cincinnati; and C.R. Freeland, Rebel, Mt. Rain-
ier, Md., confer over mutual manufacturing problems.
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How do you keep up on the needs
of the world’s recording studios,

even if it is four o'clock in the morming?

Billboard'’s International Directory Of Recording Studios

When you're the National Sales Manager of a large tape manufacturing company, you know
that your working hours aren't always 9 to 5. Sometimes you'll get a frantic call at4 a.m.
from a studio in desperate need of software. With Billboard's International Directory of
Recording Studios, coming June 8, you'll have all the pertinent studio infermation needed to
supply your customers — no matter where in the world they are — all their software needs.
Even if you're too sleepy to ask the right questions, you'll find all the right answers in
Billboard's International Directory of Recording Studios.

And because you're always on the look-out for new customers, Billboard's International
Directory of Recording Studios provides an up-close look at potential clients. Not to mention
a good look at what you have to offer.

Billboard's 1974 International Directory of Recording Studios is coming in the June B issue.
We can't promise you an uninterrupted nights sleep, but we can promise you the most
useful recording studio directory there is,

AD DEADLINE: MAY 24
ISSUE DATE: JUNE 22

Contact a Billboard Sales Representative at any of the following offices:

LOS ANGELES: HEW YORK: CHICAGD: HASHVILLE: LOMBDOM: TORYO:

Bill Waran Han YWitrman Jill Hattwig Jahn MoGarney 7 Carmaly Stigol Kiyoah Ffoahifra

Q000 Sunset Blvd, | Astar Plaza 150 Ma, Wackar Drlve 1718 Wesl End Ave, Landon W. 1, Eagland Japan Adweitising

LA, Calir. 30069 New Yook, NY. 10026 Chicago. I, ECE06 Mashwille, Tann, 37203 437-8000 =i At e (g

(213) 273-7040 (212) 764-7300 (312) GE £-9318 (615) 328-3925 o B ]
s Rl et st
f=3-13, Ginra-Ku,
Takyo 104 Japan
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IMIC News

Aggressive Vigil
Against Pirates

LONDON—The record industry
worldwide has to maintain its ag-
gressive stance against piracy while
seeking legislation to provide royalty
recognition for record manufac-
turers, Len Wood, group director for
records and music at EMI, told the
closing IMIC-5 luncheon.

The respected British industry fig-
ure, the guest of honor at the lunch-
eon ending the four-day conference.
which drew over 600 persons from
29 nations, suggested that the music
business call itself a “community”
rather than an industry and stop try-
ing 1o debate whose contributions
are the greatest. All facets of music
and broadcasting contribute to show
business, Wood said, each in its own
distinct manner.

Music’s greatest threat comes
from the pirates. and legislation and

legal action are the proper means of

combatting this evil, the executive
pointed out.

Geolflrey Bridge, director general
of the British Phonographic Indus-

Urged by Wood

try. in introducing Wood, cited his
over 40 vears WIlh EMI and called
him the “anchor man" for the British
industry,

Wood, in lauding IMIC-3, called
it “constructive and productive and
contributing to the music industry.”
He said IMIC “"matures and
evolves™ to meet the needs of the in-
dustry.

Alistair Cooke, the noted broad-
cast journalist, suggested that the in-
ternational industry serously con-
sider the creation of a special
commemorative album to celebrate
the 100th anniversary of recorded
sound which takes place in 1977,

Cooke, the luncheon’s guest
speaker, said that profits from such a
venture should go to chanty and he
emphasized that all companies get
involved in the project. “If you do
this you'll gain the title of music
makers,” he said, “not people in the
music business,”

Earlier. Cooke had taken excep-

= (Continued on page 64)
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U.K. Dealers See Proper Staffing
As Priority in Selling Records

LONDON-Two leading LU.S,
and UK. record dealers agreed in
“the challenge of retailing™ IMIC-5
session that the chief problem facing
both of them was finding, training
and keeping knowledgeable siaff,

Jim Greenwood, owner of the 10-
shop Licorice Pizza chain in South-
ern California, spoke of the way
stafl selection and training was car-
ried out by his firm. “We hire 10 10
find one.” he noted, pointing to the
efforts made to create an enjoyable
working atmosphere, to give people
the responsibility and authority to
create their own success and “in-
creasing rewards when individual
performance enhances the com-
pany’s goals.”

He also mentioned that the staff is
encouraged 10 read music magazines
and to listen o the records as they
Come oul.

“We give more and more time and
energy, in these areas to produce
honest, loyal and dependable people
who stay mvolved and keep grow-
ing. We don't make a mistake in hir-
ing the wrong person. only in not fir-
ing him,” he said.

a1 L
LOS ANGELES retailer Jim Greenwood, center, talks retailing with Hal Cook
of Billboard Publications, and Peter Meneer, right, of the British Market Re-

search Bureau.

By REX ANDERSON

Laurie Krieger, head of Britain's
largest private chain, the 52-shop
family-controlled Harlequin stores,
also expressed his beliel in giving
stafl “responsibility and authority.”
“1 have always been firmly in favor
ol all ordering being done at the
shop level in order to achieve max-
imum sales. Only that particular
manager knows that there is a cus-
tomer interested in fairground organ
music, The head office wouldn’t
know or care and it is in these areas
that valuable extra sales are made.

“All we ever order at the head of-
fice level are cutouts, special offers
or back-up stocks of fast moving
iems.”

Krieger paid tribute to his many
long-serving employees, “The su-
preme challenge of record retailing
in the UK. is having a staff capable
of ordering correctly. and keeping
them.” He said that he had been
lucky in finding a staff which had

stayed during the past 13 vears,

some for over 10 years and many for
more than six,

Greenwood emphasized his belief
that it is in music stores—and not

through racks and leased depart-
ments—that the challenge of retail-
ing in America can best be met

But he stressed that it is essential
o pinpoint a “target market” and
decide which customers he can best
service profitably and then, by
stocking the right categonies of mu-
sic, make every effort to attract them
into the store.

In Greenwood’s case, the target is
the 15-30 year old buyers. By spe-
cializing in a rflﬂlw:‘:]:-,r small group
of categories, and carrying hits and
best-sellers 1n others, 1t has been
found possible to provide customers
with 95 per cent of what they wanted
in competition with stores carrying
two or three times as large an inven-
tory.

Krieger also declared his firm be-
lieves in specialization, declining to
stock hardware and holding only
records and tapes. Harlequin, he ex-
plained, had certain stores for cer-
tain types of music—country, films
and soundiracks, progressive or
MOR. In Oxford there are two stores
close together, one ﬁpELidli?ing in
classical and the other in pop.

While discounting is normal prac-
tice in America, Krieger said that,
despite fears that the abolition of re-
sale price maintenance would create
a price war, the situation had not
changed in Britain where about 95
percent of all retail outlets sold at the
same price. This was due to high
overheads and the expensive costing
situation. Most serious discounting
wias confined to mail-order. But,
Krieger concluded, the average cus-
tomer could not be bothered 1o buy
through the post or shop around for
bargains “as long as he receves first
class service and selection from his
favorite record dealer.”

Another difference between the
two nations, apart from the opposed
altitudes over returns, is in the mat-
ter of store promotion,

Greenwood described “a con-
stant. identufiable advertizing cam-

( Continued on page {8)
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INTL. LAW PANEL

Focus on EEC;
Cite Arbitration

By NIGEL HUNTER

LONDON-The continuing
plague of piracy and developments
affecting member nauons of the Eu-
ropean Economic Community were
the main topics at an IMIC-3 session
on international law and the music
industry.

In the chair was Stephen Stewart,
director general of the International
Federation of the Phonographic In-
dustry, and the panel included Rolf
Budde of Budde Musikverlage. Ger-
many: Pierre-Jean Goemaere, man-
aging director of Inelco, Belgium:
Alastair Hirst, special assistant to the
legal adviser of the Performing
Right Society: Harold Orenstein, of
Orenstein, Arrow, Silverman and
Parcher, New York: Lee Phillips,
American attorney: Bertram Pratt,
managing director of the Mechani-
cal Copyright Protection Society.
U.K.: Hans Sikorski, president of
Musikverlage Hans Sikorski, Ger-
many; Adrian Sterling, Interpar
U.K.. and Dr. von Rauscher. legal
adviser to the IFPI in Germany.

In his opening address, Stewart
stressed the serious extent of piracy
on an international scale, He made
the distinction that piracy is the un-
authorized reproduction of records
or tapes as opposcd to bootlegging,
which is the unauthorized recording
and sale of live performances. Piracy
of recordings 1s rampant in Asia. Af-
rica and the U.S.A. he said.

“Until recently there was no law
protecting the phonogram in the
LU.S.AL” saud Stewart, “and that situ-
ation was the beginning of the evil.
In 1971 a law was introduced pro-
tecting all recordings made after
February 15, 1972, and to date over
24 Siate legislatures have passed
laws protecting the phonogram.”

1971 also marked the Geneva In-
ternational Convention on the pro-
tection of copyrights, and in the en-
suing three years it has been ratified

by 14 countries, including the
USA., UK. and Germany.
“Japan is one of the major terri-
tories stll outstanding in ratifying
the Convention,” continued Stew-
art, "but we're fairly hopeful on this.
However, in some countries such as
Belgium and Holland there is no law
as yel protecting the phonogram,
and in these areas one has to proceed
under the law of unfair competition.

“To combat piracy, you have to
get the law right first and then et
the court procedure right. You have
to obtain an immediate injunction,
followed by fast criminal proceed-
ings and you require a body to pro-
duce the evidence. You've got to win
your first case—preferably your first
10 cases.”

Lee Phillips commented on the
“continuing fight™ 1o obtain nation-
wide protection in the U.S. and men-
tioned the setback that efforts in this
direction have recently received in
Wisconsin,

Adrian Sterling recalled being
hornfied by the situation concerning
piracy which existed in Hong Kong
five years ago,

“There was a large number of
people engaged in unlawful dupli-

(Continued on puge 18)
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IMIC News

‘New Theaters’ Break as
Showcases, Managers Hear

LONDON—A series of theaters-
in-the-round, such as those located
in the New York City area and up-
state New York are now springing
up everywhere in the U.5., reported
Kal Ross, president of the Confer-
ence of Personal Managers West, in
the LS., at a meeting on talent man-
agement

Ross was one of your people on an
IMIC panel moderated by Bob
Brenner of Brenner Associates in the
U.S. and Marcel Stellman, inter-
national sales and promotion man-
ager of British Decca Records.

On the panel were Mrs. Misa
Watanabe of the Watanabe Music
Publishing Corp. in Japan; pro-
moter Mervyn Conn of the UK.
Seymour Heller, president of Sey-
mour Heller and Associates, a per-
sonal management firm in Los An-
geles and a British impresario.

Mervyn Conn had earlier made
the suggestion that record labels
should become a partner in putting a
rock act on the road because of the
enormous expense of outfiting a
group with equipment and main-
taining them on tour. A promoter
cannot afford to take a chance on a
half-known group, he said. He
didn’t think that MOR artists
needed this type of support as much
since their artistic lifespan was usu-
ally longer. And the same applies to
country artists.

Heller pointed out that many
“steps” that used lo exist, namely
television shows and a slate of night-
clubs, were mostly gone. He pointed
to Johnny Carson, Merv Griffin and
Mike Douglas as still having viable
TV showcases. Today, however, you
need a couple of record hits to
launch an aritst. Heller was hopeful
that more record labels would sup-
port the development of artists in the
U.s.

Ross said that George Burns, the
comedian, once stated that there was
no place today for a new entertainer
“to go and be lousy.” “We need the
help of the labels in building artists,”
he said, but then pointed out that af-
ter labels had helped create an artist
in most cases, strangely enough, the
artist resented interference in his ca-
reer from the label.

Mrs, Watanabe, whose firms find,
develop, and control the careers of
many artists in Japan, said her com-
panies try to keep an artist popular
“forever.” This includes finding the
best songs for the artist and produc-

ing TV and movie shows for them as
well as records. She said that in or-
der to train new artists, she estab-
lished five music schools throughout
Japan.

In discussing the relationships be-
tween managers and their artists,
Ross said he had lost artists over the
years that he'd poured time, money
and lifeblood into. “In many cases,
we're the keepers of neurotic chil-
dren” and unless a manager can
handle them, Heller said, he
shouldn't be involved with them.

When the growing prices de-
manded by many artists or their
managers was discussed, Conn
pointed out that MOR artists can
now only play 25 to 30 cities in the
Ll.K.. while major rock acts can play
only seven or eight cities because of
the lack of large concert halls needed
to pay their prices. On the continent
taxes in Holland hurt promoters
when it comes to big groups. And
there are very few places big acts can
work in France or Spain. Conn wor-
ries about the tendency in the UK.
toward 8 and 10 pound tickets.

Stellman pointed out that he felt
artists should plan longer stays than
just a day or two in order to give the
public a better chance to see them.
Mrs. Watanabe also stated thatinter-
national acts were pricing them-
sclves so high that most Japanese
could not afford to see them. Ross
said he managed several artists who
cearned from $200,000-5400,000 a
year, but he was having difficulty in
finding a promoter who'd bring
them to Europe at any price.

Conn noted that many of the art-
1sts he'd brought to the UK. had
been willing to work at a “fair and
reasonable price” in order to help es-
tablish a market for them.

Marc Gordon, manager of the
Fifth Dimension, stated from the
floor that many managers would be
willing to work with a promoter
when it was economically feasible
and there was time permitting, but
that many promoters tended to try to
outbid each other, thus raising the
price of the artists. Conn came back
with the comment that this was part
of “the sport,” and Gordon asked
why artists also couldn’t getinvolved
with the sport.

Ross said that the growing num-
ber of theaters-in-the-round would
give the public a chance to see a Las
Vegas type acts at a reasonable
price.

President’s Role Termed Lonely
&Hard; Disk ExposureasProblem

LONDON—While the drug and
payola investigations seemed to be
topics that no one wanted to dis-
cuss—they drew a long loud silence
from an IMIC-5 panel of record and
industry presidents—the role of
management development got more
enthusiastic response during a presi-
dent’s roundtable. Fourteen com-
pany presidents more or less agreed
that even presidents have 1o start out
at the bottom, work anywhere from
14 to 24 hours a day, pay their dues,
build up good secondary manage-
ment and continue paying dues.

Hal Haytin, president of Telecor
Corp., U.S., stated that if a president
thought he was “at the top of the
heap, it's a mistake . .. you're really
at the bottom of an inverted pyra-
mid. And sometimes the decisions a
man has to make turns the job inlo a
very lonely one.”

Except for a couple of hot spots,
the session was calm and contained.
Jay Lasker, president of ABC/Dun-
hill Records, U.S., pointed out that
one of the biggest problems in the
industry today was in getting records
exposed. Stations have gone to a
top-15 format and even secondary
rock radio stations in the U.S.
wanted to see proof that a record
was already selling belore putting it
on their playhst. He referred 1o the
situation as “the cancer of radio in
the United States.”

The panel was moderated by Har-
vey Schein, president, Sony Corp. of
America. On the panel were Richard
Asher, managing director, CBS,
LLK.; Clarence Avant, president,
Sussex Records, U.5.. John Fruin,
managing director, Polydor, UK.;
Ken Glancy., president, RCA
Records, U.S.: Stephen Gottlieb,
chairman. Polygram Leisure, UK.
Mike Maitland, president, MTA
Records, U.S.; Fred Marks, market-
ing manager, Walt Disney European
Music and Records; Gerry Oord,
managing director, EMI Records,
LLK.; Russ Regan, president, 20th
Century Records, U.S.; Piet Schel-
levis, president, Phonogram Inter-
national, Holland: Larry Uttal, pres-
ident, Bell Records, U.5.; and Mrs,
Misa Watanabe, president, Watan-
abe Music Publishing Corp., Japan.

The videodisk was discussed at
length, with Maitland stating that
MCA engineers believe 60 minutes
of information per disk side will be a

Stopgap Legislation ‘Essential,’

Cramer on Copyright Protection

® Cominued from page |
copyright extension, all works writ-
ten prior to 1919 would be thrown ir-
revocably into the public domain, he
warned. Protection of such works
has been periodically extended over
the past 10 years, ever since intro-
‘duction of the proposed act. Cramer
said there is good reason to hope
that both ‘interim measures will re-
ceive favorable attention before the
end of the year.

In the course of his address before
the assemblage of international mu-
sicmen, the BMI president charged
that the present copyright law, vir-
tually unchanged since 909, “was
full of inequities as far as the music
industry 15 concerned.” discrimi-
natory measures applying only 1o
music exemp! jukeboxes from pay-
ing performance fees, set a 2-cenlt
ceiling on mechanical royaltes, and
specifically exempt non-profit pub-

1%
ED CRAMER, BMI's president, dis-

cusses American copyright revision
proposals.

lic performance from rovalty obliga-
tions, he noted. No similar restre-
tions are placed on payment for the
use of other creatuve werks, he saad.

Main elements of interest to the
music industry slated for eventual
attention in a new copyright bill,
said Cramer, are the issues raised by
cable television, a performance roy-
alty on records, elimination of the
jukebox exemption, the duration of
copyrights, and the removal of the
“for profit”™ limitation on perform-
ance payments. Each of these ele-
ments faces a varying degree ol op-
position. and the defeal of any one
proviso spells defeat for the entire
act. he warned. Cramer underhined
the difficulty facing future attempts
1o achieve passage of a comprehen-
sive revision bill by reminding the
audience that the current hill, with
few changes, has rested in Congress
since introduction in July, 1954,
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possibility soon. The general feeling,
he continued, was that the videodisk
as at least two years away from a
marketing reality, and that it would
be the corporations with movie divi-
sions who might move ahead faster
in the videodisk field.

Lasker commented that he didn’t
feel the wvideodisk would affect
record sales. Regan said he felt that
companies with movie divisions
would be responsible for promoting
and marketing the product in any
case because the sales patierns
would be much the same. Haytin

pointed out that the videodisk was a
software business and that it was go-
ing to come and record companies
would be making a mistake if they
didn’t stake outl a piece of the pie—

estimated at $2.5 billion in a few
years—for themselves.

In a discussion on Top 40 radio,
Lasker backed Regan's statement
that radio stations would be trend-
ing back towards a longer playlist.
Stations with playlists of 17 records
found that their ratings increase, but
it was for a decreasing audience,
Lasker said, because listeners be-
came bored and turned their radios
off. Radio stations may have not re-
alized 1t yet, but this also was a con-
tributing factor in the declining ad-
vertising revenues of the past several
months, he said.

Fruin, with regard to proper man-
agement techniques, said that busi-
ness affairs in the record industry
were often amateunsh, He felt that
record companies had done
amazingly well around the world,
but that practical business tech-
niques would be needed for the fu-
ture.

IHTEH’HATIDHAL presidents at a mundtahle session include, from left; chair-
man Harvey Schein of Sony, U.S.; Hal Haytin of Telecor Corp., U.S.; Larry
Uttal of Bell Records and Ken Glancy of RCA, U.S.

Multimedia Project Marks
Recorded Sound Birth

By MIKE HENNESSEY

LONDON-An ambitious inter-
national scheme to mark the cente-
nary of the invention of sound
recording in 1977 with a multimedia
praject, Sounds of a Century, was
unveiled during IMIC-5 in London
when the first meeting of the or-
ganizing committee was held at the
Grosvenor House.

It was pointed out at the meeting,
presided by Mort L. Nasatir, Bill-
board’s president of international
operations and temporary acting
chairman of the committee, that the
offical date of the inventon of the
phonograph by Thomas Alva Edi-
son was Aug. 12, 1877, and the cen-
tenary year would provide the
world's recording industry with an
extraordinary opportunity to pro-
mote its achievements.

The wdea of the scheme was 1o get
all the major record companies o
pool their resources to make 1977 a
unigue and productive yvear,

Projects  discussed included a
sounds of a Century album, high-
lighting the great moments in 100
vears of recording: a Sounds of a
Century book: a TV documentary
series. a radio documentary series;
an internationally mounted trav-
eling exhibition for museums: and a
planned public relations campaign
with coverage in magazines and
newspapers world-wide.

The scheme also envisaged
planned efforts to obtain worldwide
recognition of recordings as cultural
media, equivalent to books, and 1o
seek wider acceptance of the prin-

ciples of protection of intellectual
copyright.

Present at the inaugural meeting
were Polygram director Dieter
Bliersbach: Phonogram Inter-
national president Piet Schellevis;
Bill Townsley. director, Decca
Record Co. Ltd.: Peter Andry
(EMI). Stephen Stewart, director
general of the International Feder-
ation of the Phonographic Industry:
Alistair Cooke and Roland Gelatt,
who worked on the EMI 75th anni-
versay project: Hal Cook. vice presi-
dent Billboard Busines Publica-
tions; W.D, Littleford, president
Billboard Publicauons: Andre de
Vekey, regional publishing director,
UK. Billboard Publications and Lee
Zhito, Billboard's editor in chief.

Unable o attend the meecting,
though expressing keen interest in
the idea, were CBS president God-
dard Lieberson and RCA president
Ken Glancy, Stan Gortikov, presi-
dent Billboard Business Publica-
sociation of America was unable 1o
be present at the meeting because of
iness.

It was decided that Hal Cook
would be appointed co-ordinator of
the Sounds of a Century project and
would work with Roland Gelaut to
seck the co-operation of the RIAA
and of the Natuonal Association of
Recording Merchandisers Inc.
(NARM]). Record company repre-
sentatives agreed to review the proj-
ect with their staffs and appoint a
delepate to attend future meetings of
the organizing committee,
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THE WORLD of classical music involves panel members, from left, Evan n-
ior of Music Week; Peter Munves of RCA Red Seal and special projects, U.S.;
David Rothfield, vice president with Korvettes in New York, and Anthony Pol-

lard, publisher of the Gramophone, England.

Deficient Promotion
Inhibiting Growth of
Classics, Experts Say

By IS HOROWITZ

LONDON —Inadequate promo-
tion is inhibiting the growth of the
classical record market worldwide.
That is all that participants in the
IMIC classical forum could agree
upon during a heated interchange
that showed a sharp divergence in
outlook among European and
American companies represented.

A warning by Peter Munves, di-
rector of marketing, RCA Red Seal
Records, that the classical record in-
dustry may face obliteration il it
doesn’t break down repertoire bar-
riers, was countered by spokesmen
for EMI and Deutsche Grammo-
phon, who felt a more traditional
approach to increase the market was
called for.

“The classical record business is
not in the doldrums,” said Peter An-
dry, general manager of EMI's inter-
national classical division. It 1s in a
healthy state.” This view was sup-
ported by Dorothee Koehler, DG
classical marketing manager, who
reported that attempts to merchan-
dise classics as pops faled in Ger-
many. _

A muddle ground was laken by
Paul Myers. CBS director of Master-
works in Europe. He admutted 1o the
success of such packaging concepts
as “greatest hits™ in the U.K. But ar-
gued that promotion particularly on
radio, 15 the master key to continued
growth.

A plea for more radio promotion

U.K. Dealers

® Continued from puage 16

paign™ using selected media, but
particularly the radio with 60-sec-
ond talk-only spots which had
proved effective in making Licorice
Pizza different from the competi-
tion.

He also mentioned special service
phone calls to customers when new
music is released. information
sheets, giveaways, free special-order
service and a “hassle free” exchange
policy.

In additon there were special
sales—all-night sales, catalog sales,
ghitter sales, new release sales, mad
night sales—all designed 1o expose
customers to the excitement of prod-
uct and prices.

Krieger, however, indicated the
problems faced by the UK. retailers
in utilizing the media for promotion,
and actually selling records. He
pointed out that it was illegal 1o sell
after 6 p.m. (sometimes § p.m.) and
on Sundays. Apart from exceptional
cases, advertizing was impractical ,
on television or national newspapers
because of the cost,

was also voiced by David Rothfeld,
vice president divisional merchan-
dising manager for Home Entertain-
ment at Corvettes in New York. He
decried the attitudes of American
manufactures belittling the market
for classical records. More than 20

. percent of his chain’s annual record

and tape volume of $35 million is in
the classics, he disclosed.

A substantial inventory of classics,
knowledgeable clerks and strong
promotion will attract sales, he in-
sisted. “The market is there.”

Rothfeld charged that manufac-
turers didn’t stay with their classical
products long enough. “They should
not permit a computer to decide
what to delete without exploring all
possibilities.”

Munves urged the industry to
eliminate all barriers and forgel
about tradition. “Records have
nothing to do with the concert hall.™
he said. He suggested that “Third
Streak”™ music is a profitable route 1o
follow, He pointed to successes with
movie music, jazz and synthesizer
LP’s as markers on the road to a
larger classical market.

Much of Munves' thesis was put
down as (gimmickry) by American
classical broadcasters present,
Henry Fogel of Sentinel Heights FM
Broadcasters, said “Third Stream”™
may sell, but it won't lead consumers
to buy standard classics. Richard
Kave of Charles River Broadcasting.
also said such music doesn’t really
convert anybody.

Overproduction was cited by John
Pollard, publisher of the Gramo-
phone, and evil working against ef-
fective marketing. He noted that the
U.K. catalog now lists some 20,000
records and 15 being increased at the
“fantastic rate of 150 a month, The
industry s throwing its product
again,” he charged. "It can’t possibly
promote so many records.”

Allied 10 the problem of over-
production 1s that of tutle dupli-
cation, in the view of Myers. “Too
many artists are chasing the same
repertoire.” he said.

Panel members agreed that con-
temporary music, with few excep-
tions, is not yet a viable magnet for
new record buyers. Ms. Kochler
started a contemporary program
about five years ago, gearing ils
price structure and promotion to the
vouth market. “The marriage was
not a success,” she smid. “Young
people didn’t buy i.”

No one quarreled with panelist
Alan Frank of Oxford University
Press when he noted that “much per-
fectly adequate music is written lo-
day, but far too little that is
exciting."

Artist Involvement In Creation
Of Product Called Healthy Trend

LONDON-The increasing in-
volvement of artists in all aspects of
the creation of recorded product was
seen as a healthy trend by some par-
licipants in a “creative trends” panel
al IMIC but was sharply criticized
by others who viewed such activity
as a “dangerous enterprise” that of-
ten leads to excesses and inferior
commercial and artistic results,

Panel chairman George Martin of
Air London, said the producer func-
tions best as a member of an “artistic
team,” and with experienced groups
can no longer assume a "Svengali”
role and dictate all decisions. Bob
Cato of United Artists, cautioned
that “it is hard for an artist to eval-
uate his own work.”

lan Ralfim of Anchor Records,
took the position that for the most
experienced groups, such as a Led
Zeppelin or Yes, self-production al-
most invariably results in a better
product. In these cases a producer
may be more of a hindrance than a

help. he felt.

The producer continues to be an
essential element in the creation of a
record by artists working with studio
musicians playing arranged mate-
rial, maintained Tony Stration-
Smith of Charisma Records. In some
cases, his function is best limited 1o a
“budget watchdog,” another panel-
151 noted,

As the importance of the producer
has declined, that of the engineer
has been enhanced, others pointed
out. The engineer who travels with a
group and mixes his own live con-
cert sound, is as much an artistic
member of the group as any other
participant. In such situations a pro-

Japanese,
U.S. In Rap

LONDON—A Japanese business
forum dunng IMIC-5 produced a
broad look into all aspects of the
music industry.

The number of Japanese partici-
pants exceeded that of the foreign
attendees and wpics discussed were
both meaningful and involving.

Bobby Weiss, president of One
World of Music in Los Angeles,
poinied out that 1t 15 important for
Japanese record companies 10 recog-
nize the rights of foreign sub-
publishers with respect to their use
of foreign songs which they print
and give away with records.

This practice deprives the sub-
publisher and the original publisher
ol proper royalty payments.

Song publishing seemed the one
lopic most persons were interested
ITH,

Marny Craft of the LLK. noted
that this kind of event has a lot of
meaning. “1t was a great opportunity
to talk directly with people about an
area which has great interest for us,”
he said,

Among Japanese participants
were Take Chiba, Masaynki Ha-
shimoto, Toshihiko Hirahara, Yasn-
hiro Igarashi, Akira lkutu, Masaru
Inoshima, Mitsugu Kumamaoto, Mu-
morn Murakami, Junichi Ogawa,
Masakazu Sunadol, Masatasu Su-
zuki, Ichiro Asazuma, Atsutaka
Torio and Misa Watanabe.

Chairman of the forum was Ben
Okano, president of Music Labo,
who put the program together. It was
the last event of the conference fol-

lowing the closing luncheon honor-
ing Len Wood of EMI. »
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ducer 15 superfluous, said Ralfini,
and the engineer begins to assume
the role of the producer.

Geoffrey Watts of Rupert Neve
and Co., was wary of the power tech-
nology has placed in the hands of
the engineer. His true function, said
Waltlts, is "to convey what is possible.
But he should mever take it upon
himselfl to make decisions.”

The best advice given during the
meeting o groups producing their
own records came from someone in
the audience who said, “If their
records sell, they should continue 1o
make them. If not, they should pet a
producer.”

Involvement of artists in pack-
aging decisions was similarly sup-
ported and decried. The star album
designer, said Cato, engages in a

International

® Continued from page 16

cation, and as many as 10,000 outlets
selling illegal product in the area.
We wanted to turn this wilderness
into a garden and we decided as law-
yers that the one way to do it was
through the law.

"Hong Kong law was not exten-
sive or precise enough to reach our
objective, and a mere policy of nega-
tive destruction of pirated maternal
would not succeed. After a long
series of representations to the Hong
Kong Government, with much op-
posiion, we managed to get the
LK. law extended to Hong Kong.”

The situation there now, following
changing the onus of proof, is that
the possessor of unauthorized mate-
rial has o prove that he did not
know it was piraled. The fine stands
at 300 Hong Kong dollars per article
on conviction, and for a second of-
Fense, a fine and a jail sentence of up
to 12 months. Sterling added tha
rapid action was now possible in the
courts by a system of locally sworn
athidavits for prool of copyright of
recordings from outside the UK.

Pierre-Jean Goemaere stated that
piracy on the European mainland
was evident in two forms. The big-
gest was the import of pirated prod-
uct from the U.S., mostly in tape
form and the second was locally pi-
rated material. He said that some
vendors of pirated material endeav-
ored 1o look mnocent by paying
publisher copyright fees and import
duty on their wares, Action to stem
piracy was inevitably weak in coun-
tries where the Geneva Convention
wias nol upcrulix'::-

kind of “graphic calistheénics,” His
true function should be that of a
“graphic journalist,” inlerpreting in
art what the performer is trying to
convey on the record,

Ralfini felt that performers should
be allowed a great deal of control
over the visual appearance of their
albums. He saw album covers as an
extension of their artistic communi-
cation, and an integral part of the to-
tal impact of the record.

But Stratton-Smith asserted that
when an artist interferes with com-
pany graphic decisions, he impinges
on the manufacturer’s marketing
prerogative. “A crisis is coming in
the relationship between artist and
record company,”™ and he posed the
question: “are we giving the artist
too much power?”

Law Panel

Bertram Pratt pointed out that un-
der the UK. copyright law a pro-
ducer may record a musical work
without obtaining prior permission,
providing he complies with certain
formalitics and pays the appropriate
rovalty. There was a large influx of
U.S. pirated product resulting from
American legislation to eliminate pi-
rate sales there, and the MCPS was
working very closely with the British
Phonographic Industry to assist the
latter in court actions against im-
porters of unauthorized material.

There was also close cooperation
with the Customs and Excise office,
but the greatest problems were
achieving pre-knowledge of impor-
tation and the identification of the
material in question. Greater coop-
eration was necessary between the
copyright owners in the States and
the copyright holders in the UK.

Among comments from the au-
dience was a point from Amernican
publisher Leo Feist inquiring how
pirate sellers could be stopped pay-
ing royalties on songs included in pi-
ruted albums, Stephen Stewart said
that the producer of the original
record could take action, and Lee
Phillips commented that checks
could be accepted from pirates un-
der certain conditions detailed by
letter.

Further points from the floor
drew attention to the fact that,
smaller publishing operations and
artists were often not in a suitably
strong financial position o return
such checks, unlike the larger com-
panies. and there was no way of
being sure that the pirate payment

(Continued on page 64)

Sound Is Called Universal

By RICHARD ROBSON

LONDON —The queston of top-
selling locally produced records in
one country selling equally well in
another was discussed at an IMIC-5
seminar titled “A United Europe
versus the United States™

Talking from the Amencan point-
of-view, Richard Broderick, presi-
dent of Tara Int'l, while conceding
that “there will always be the re-
gional hit,” said that il a record tops
the charts in a foreign country, it
should be released in America.

He continued: “Too many U.S.
companies say "1t can't sell here” be-
cause it's got a German sound or a
French sound but this is nonsense.
Increasingly we are seeing in Amer-
ica foreign product getting onto the
charts.™

Pierre-Jean Goemaere, managing
director of Inelco, Belgium, noted

that during the past |8 months, there
has been a tremendous increase in
the output of local material in Eu-
rope.

He felt that one of the reasons for
this 15 the high price British and
American record companies are ask-
ing for their catalogs which is keep-
ing down the amount of product
from these two countries that is
being released on the Continent.

Another factor, he added, is the
high price UK, U.S. acts are asking
to tour European countries—prices,
that in some cases, Continental
promoters are nol prepared to pay.

Consequently. some acts are nol
getting the exposure they could get
in Europe and local wlent has a bet-
ter chance of breaking through as
the competition from product from
these two countries is not so great.
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London

May 7th-10th 1974

IMIC-5 receives a musical salute from the State Trumpeters of the Blues and
Royals Regiment in the Ballroom of the Grosvenor House as the international
conference is called to order.

Three publishers discussing the worldwide market include from the left: Sal
Chiantia of MCA Music, U.S.; Felix Faecq of World Music, Belgium, and Stig

Goddard Lieberson, president of the CBS Anderson of Sweden Music.

Records group, left, and Lee Zhito, Billboard's
publisher, following Lieberson's speech on music
in the U.5.

Hugh Jenkins, minister for the arts, discusses the impuﬁan:e
of British music as Geoffrey Bridge of the British Phonographic
Industry listens.

Bruce Somes-Charlton,

England’s Fred Marks of Walt Disney Europe listens to  MBKTS Video Systems con-

Jay Lasker of ABC/Dunhill Records, U.S., during the Sultant, provides insight
roundtable. into the English home and

industrial video markets.

auvoaTi8 v.61 'S2 AVIN

Perry Como makes his presence felt
during IMIC-5. Ken Glancy, RCA's
president spends time with him dur-
ing a reception in his honor; Como
accepts an award for performing his
first English concert ever for char-
ity, and Mr. C is at home with a bal-
lad on stage at the Palladium.

Bob Cato, creative director for United Artists Records, discusses
working with artists during the session on talent management.

# e
"

"& *“‘ a b,
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Oriental and Western views of talent management are discussed
by Akira Nakamura of Watanabe Productions, Europe, left; Mrs.

Misa Watanabe of Watanabe Publishing, Japan and Mal Klein of
the American Song Festival, Los Angeles.

'F

Alistair Cooke, the respected broad-
caster, entertains the closing day
luncheon for EMI's Len Wood.

Mrs. Tex Ritter accepts the Billboard/Record and Ra-
dio Mirror international country music ambassador
award. Flanking her are Mort Nasatir and Hal Cook,
both of Billboard Publications.

W.D. Littleford, president of Bill-
board Publications, announces an
IMIC-6 for next year.

www americanradiohistorv com
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Mort Nasatir, president of international
operations for Billboard Publications,

opens the conference.

lan Miles of Multiple Sound Distributors,
London, left, and Dave Hubert of A&M's
international operation jot notes during the
session on international marketing trends.

Lea Zhito, Billboard's publisher, wel-
comes registrants to the international

event.

address.

Radio programming provides a lively topic for, from left, Russ Regan, of 20th
Century Records, U.S.; Henry Fogel, Sentinel Heights FM Broadcasters, U.5.;
Richard Kaye, Charles River Broadcasting, U.S., and Stan Hibbert, British
Musicians' Union.

International law draws a powerful pimul. of wnrld experts, including, from
left: Bertram Pratt of the MCPS; European publisher Josef Weinberger;
Pierre-Jean Goemaere of Inelco, Belgium; Adrian Sterling of Interpar, U.K.

and Rolf Budde of Budde Music, Germany.

John Fruin, managing dirE-'Etﬂl'-.;f
Polydor England, delivers the keynote

ages in the paper industry.

Morman Garrod of Garrod and
Lofthouse, England, discusses short-

E.A. Everest of the British
Plastics Federation, relates
the raw materials outlook for

England.

Mervyn Conn, British impresario, left; Kal Ross of the Conference of

Personal Managers West, Los Angeles, center, and Seymour Heller,

U.S. personal manager, participate in a seminar on talent manage-

ment.

Records, U.S.

- J i
Adding their presence to the president’s roundtable are, from left: Ste-
phen Gottlieb of Polygram Leisure, U.K.; Russ Regan of 20th Century
Records, U.S.; Dick Asher of CBS, U.K. and Clarence Avant of Sussex

Importance of Record Industry
Stressed In Video Disk Future

LONDON—-While stating firmly
that it was “natural and logical™ that
video disks be regarded as products
for the record industry, Bruce
Somes-Charlton, MBKTS Video
Systems consultant and chief execu-
tive of the United Video Corp..
LK., pointed out that most record

people have either been left out of

planning activities for the video disk
world or “they have deliberately
wished o disassociate themselves
from such a project.”

Somes-Charlfton, chairman of an
IMIC-5 session on both audio and
visual applications, said that many
record people might feel disadvan-
taged by their lack of “ininnsic
knowledge” of the new audio-visual
concepts. But then he assured record
men that they could play a very im-
portant role in the new audio-visual
world because they had valuable
know-how and experience in deal-
ing with a&r. combined with a great
ability to find and promote new art-
ists, as well as novel ways of market-
ing. He advised all record men (o
start thinking of audio-visual pres-
entations for music.

He felt that there must be closer
collaboration between hardware

and program interests if the market
is to be effectively developed.

The TV hardware people will es-
pecially benefit from the video disk
because it will give them new prod-

By CLAUDE HALL

ucts for a market virtually saturated
with TV sets.

Regarding software, he pointed
out that selling prices must be realis-
tic and there has to be an adequate
supply of product.

But he felt that the video disk was
at least three years away from seri-
ous market penetration in either the
LLS, or Europe. From the Japanese,
however, he felt there may soon be a
“sudden announcement.”

On the panel with Somes-Charl-
ton were: John Chittock. industrial
film correspondent of the Financial
Times: Hal Haytin, president, Tele-
cor Corp.. ULS.: Ben Okano, pub-
lisher, Music Labo, Japan: Bertram
Pratt. managing director. MCPS,
and George Wightman, managing
director, Crown Cassetles.

Wightman felt the big market was
in videocassettes, pointing out that it
was already here and practical.
while the video disk has yel o come
along. Any video system demands
new mar[-‘.r:ting technigues, but the
big application of video systems was
in service areas as well as entertain-
ment. He spoke of video being able
to help records sell now via point-of-
purchase video shows of the arust
and he also detailed a new projector
type unmit which would produce a
picture three times life size for use in
nightclubs and other leisure centers.
This would enable a record com-
pany Lo get the name of an artist or a

group firmly established via use in
clubs.

Haytin, pointing out that the in-
dustry had been on the brink of
many developments consiantly,
stated that company alter company
in the audio-visual held has col-
lapsed pursuing the “illusive™ video
world. However. videocassetie sys-
tems were alive and well in schools.
hospitals, and factories . . it was the
home entertainment  applications
that had so fur failed 1o matenalize
to any greal extent.

A 5500 price would be a break-
through in playback equipment. But
he warned about various pitfalls,
such as the growing pay CATYV ficld.
Music, however, could be a signifi-
cant factor in video disks. Stll, what
SONEWILEr or artist was presently
working on a visual apphcation 1o
his song? The audio-visual world
may be a pew artform—music to
walch.

Sterco and 4-channel quadrasonic
sound is here 1o stay, Havtin said,
but questioned must TV be handi-
capped with 115 present limited
audio capabilities?

Chittock likened the video indus-
try o TV in 1938, but then puinted
out that 16mm film was surviving
guite well on a limited market basis.
especially in universities. Audio-vis-
ual cassettes or disks might provide a
new way for companies to sponsor

( Continued an page 64)
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Production Increases Seen
Offsetting Japan $ Pinch

® Comtinuved from page [

increase, he said, has been in wages,
which have multiplied dramatically
during the past five years,

Some manufacturers have had
difficulty coping with the changing
cconomic picture and, for the first
time, have had w lay off workers.
TEAC was said to have abandoned
well-advanced plans to enter the
record field because of the cost fac-
Lor,

However, the general outlook for
the record industry 1s highly opti-
mistic, said the executive, Per capita
income in Japan is enjoving the fast-
est growth rate of all major market
areas. he smid, and per L.JI'.III.J record
consumplion is also mereasing rap-
idly.

Statistics offered by Torio showed
that the percentage of families own-
ing sterco equipment rose from 13.5
in 1965, 10 44.4 in 1974. There were
16 record companies active last year,
double the number in 1965, LP's
now account for 70 percent of the
Japanese record market, with the
percentage shift away from singles
accelerating,

The Japanese record industry is
beginning to measure the potential
for expanding into other Asin
countries, Torio said, The begin-
nings of trade with mainland China
and other neighboring high-popu-
laton-density  nations holds greal
promise, and he predicted that the
Japanese industry will gain in im-

ATSHTAHA TORIO of Victor Music
of Japan discourses on the Japa-
nese music industry.

poriance as long-range plans are im-
plemented. :

Tono reported that his country
was gradually trending away from
western arusts in its disk preferences.
In 1965, some 44 percent of recorded
music was of Japanese ongin, but
the domestic percentage rose to 39 in
1973, he said. Exposure of Japanese
recording artists on radio and 1ele-
vision was given s nine times that of
foreign acts.

In 1973, foreign labels repre-
sented in Japun numbered 132, But
Torio charged that demands for
heavy pressing fees, as high as 20
percent in some cases, was a factor
slowing greater representation.
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Talent

LOS ANGELES—Bob Eubanks is
prabably best known to most Ameri-
cans as the host of ABC-TV's "New-
lywed Game.” but over the past two

vears he has become one of the most
;mpurli.lnl COUNLrY Music promoters
in the nation, as well as a personal
manager and a member of the board

of directors of a country booking
agency.

Since the end of 1973, when Eu-
banks' Concert Express Ftlrl:hil:«».t.'d
all of calendar 1974 for Merle Hag-
gard and the Porter Wagoner Show.
he has become Barbara Mandrell’s

personal manager. Also American

‘NEWLYWED GAME’ HOST

Eubanks: Country on His Mind

Management Inc.. formed by part-
ner Mickey Brown, has become the
booking representative for Dolly
Parton and Ms. Mandrell.

Eubanks started his Los Anpeles
career as a disk jockey on KRLA-
AM and moved into the promotion
business in the carly Sixties. bring-
ing the Beatles, Rolling Stones and

MOTT THE HOOPLE
Uris Theater, New York

Al the May 7 opening of their four-day run on
Broadway, Mott the Hoople presented a show
that could overturn and shatter preconceptions
ahout the limitations of rock theater and of the-
ater n general

There may never have been @ more complex
or better realized barrage of commentary of
fered on a Broadway stage. Mott. Columbia
recording artists, can no longer be thought of in
terms of recording alone. As the best of studio
producers can use not only the instruments but
the relationships among the instruments as a
medium of expression, Mott the stage act use
the content of their songs, the role of the pop
star in society, and the very existence of a pop
saciety as elements which mirror and comment
on each other

They accept a whole web of basic assump-
tigns, including the long and turbulent evolution
of the rock scene in general and Mott the Hoople
in particular. Yet just as their masterful way of
wearing images underlines the odd phenom-
enon of image, so the cultural terms become
more evident for being unspoken.

Only a band of unguestionable musical excel-
lence, at the farefront of trends but never out-
side them, could have begun to use the implica-
tions of their own public identity as a platform
fram which to launch a show. Coherent, direcl
and understandable. Motk manage to speak on 2
number of different contradiclory levels al once.
One of these levels 15 laughter, some of it the
laughter of knowing in total perspective the
exact value of what it is they are doing. It 15 a
very great value indeed. MANCY ERLICH

QUEEN

Uris Theater, New York

While Mott the Hoople (Columbia) pulled
down top billing during this four-day run on
Broadway, joining them on the bill as “special
guests” was the UK, rock group Queen, making
their LS. and Broadway debut.

A four-piece band, featuring Freddie Mer-
cury, vocals, Brian May, guitar, Roger Meddows
Taylor, drums, and Deacon John, bass guitar,
Queen showed more than a glimpse of why they
currently have a strong cult following acrass the
ocean, Hard metal rockers from the outsel of
their May 8 show, the group worked its way
through selections from both their “Queen [”
and “Queen |1" LPs and shook an enthusiastic
audience oul of their seals into the aisles-
Broadway surroundings and all,

As competent as they are musically, though,
the group tends to be a bit tedious—working a
song past the bone level. Also, Mercury, who

Talentin Action

handled mmsell well vocally, leaned a little too
much on stape dramalics,

Nevartheless, only good things should come
from the group. They will have to lighten up
their material and presentation, but they seem
to have the credentials to do it, Best selections
for the night were “"Keep Yoursell Alive,” “Son &
Daughter” and “Liar.” JIM MELANSON

GEORGE CARLIN

KENNY RANKIN
Carnegre Hall, New York

Feel like laughmg! The solution 15 simple-check
into one of George Carlin's concert performances. Far
those fans who did st thal Apnil 27 here, the payolf
was mare than ample

Delayed trom doing his thing because of a faulty
sound system, Carlin at first {ried 1o relax an over
aniows audience by off-the-cuff chatter and antics an a
piann parked on-stape from the previous act. Deciding
{0 exit and re-enter when repairs were completed, Car
lin, pace inta his roulime, erased any Sudience uneas-
ness from the techmeal difficulties.

Citywise with his matenal, Carlin displayed a sharp
insight inta what has to be termed as the “humar of
the 708" —black comedy at times, but, nevertheless,
as cutling asf is timely, He strolls, fidgets and mimics,
hut what comes across is an artist in complete contral,
canstantly building an over-all comedic pattern with
few [haws

While these past 30 might have a Leany Bruce fo
build memonies on, today's hipsters will carry Samilar
reflections al Carlin

Kenny Rankin, dividing has time between piana and
gitar, wias presented as a surprise guest for the con
cert. He proved & welcome attraction.  JIM MELANSON

ANNE MURRAY
JOHN ALLEN CAMERON
TORONTO SYMPHONY
ORCHESTRA

Massey Hall, Torunto

It is frustrating to see the momentum of a
show broken by something as annoying as a
faulty microphone but that s exactly what hap-
pened to Anne Murray during her concert with
the Toronlo Symphony.

It had been declared Anne Murray Day by To
ronto Mayor David Crombie and the stage was
set for Anne to come on with a bang. She came
out to the first bars of “What About Me'" and
wild applause from the audience, but when she
opened her mouth to sing, the mike went dead.
Someone adjusted the cable and the song
started again but throughout the rest of the

(Continwed on page 22)

Sid Bernstein Forms Firm
In Mgt., Concert Promotion

NEW YORK -Sid Bernstein En-
terprises Inc., a personal manage-
ment and concert promotion firm,

has been formed here by 51d Bern-
stein, formerly president of Manage-
ment Three Lid.

Negotiations are under way be-
tween the firm and a number of art-
ists for personal management. Plans
call for a “selective” roster for repre-
sentation, Bernstein explains. Also
in the works is a series of concerts in
the New York marketl. Details are
not available,

Included in Bernstein's achieve-
ments are the presentation of the
Beatles in their LS. debut in 1964,
10 years of promoting concerts for
Charles Aznavour and the Grand
Funk Railroad concert at Shea Sta-
dium in 1971, In addition, Bernstein
managed the Rascals until the
group's dissolution two years ago.

Bernstein says that talks are also
under way aimed at securing a Lon-
don affiliate for the company. He
states that plans call for the repre-
sentation of a number of UK. acts
as well.

By BOB KIRSCH

Bob Dylan among others to Los An-
geles. His operation was called Con-
cert Associates, now run highly sue-
cessfully by Steve Wolf and Jim
Rissmiller. He also hLE;lH his TV
show around this nme., “1 gave it all
up excep for the TV show,” he says.

“But | found 1 really couldn’t stay
out of the business so I gol back into

Atlantic photo
OSCAR BROWN JR.

“Lone Ranger”—85

After a |3-year career as one of
the most respected and distinctive
writer-singers around, Oscar Brown
Jr. seems to have reached his most
commercial chemistry yet with a
swilch to Adantic. From his debut

“Movin® On.” LP produced by Joel
Dorn for the label, comes a funkily
catchy novelty that dramatizes the
old joke about Tonto disassociating
himself from the Lone Ranger when
the pair is surrounded by hostile In-
dians. Simple chorus structure has
the sprightly quahty of *Cisco Kid.”
and the melodic feel is like "The
Snake.” Yet though more basic lhan
most Oscar Brown Jr. material,
demonstrates the punchy lyrics and
swooping melodic circles so charac-
teristic of this fine soul-jazz-pop in-
dividualist. Brown has recently
moved from his native Chicago to
Los Angeles and is working out new
manage representation ties,

rock promouon. doing Neil Young,
Dave Mason and others. But one
night at a Las Vegas show | saw a
little girl collapse in front of me and
I said. *That's it, 'm getting out.’ 1
know I'll never do another rack con-
cert,”’

In November, 1972, Eubanks did
a series of dates for Merle Hapggard.

“I was raised with country music,”
says Eubanks. “Merle then came to
us and we purchased his entire 1974
vear. We did a few dates with Porter
Wagnoner and purchased his year
also, We felt the next logical step was
management, so | became personal
manager for Barbara Mandrell.
Then came American Management
Inc., which books Dolly and Bar-
bara. We are looking for possibly
three other artists.”

Concert Express has a staffl of
seven, including Eubanks, Mickey
Brown has been with Eubanks since

{Continned an pape 14)

Everybody Will Be

Making Eyes at Lena

By NAT FREEDLAND

LOS ANGELES—America might
as well get ready. because there's no
way Lena Zavaroni isn't going to be
a hit via massive TV talkshow and
variety hour exposure. Lena is a
scottish 10-vear-old who just hap-
pens o have a voice about as pow-
erful as Ethel Merman’s,

With her career less than a vear
old, she has had an English top 10
single of the Tin Pan Alley oldie.
*Ma, He's Making Eves At Me"
from her debut LP, won Britain’s
important TV talent contest show
“Opportunity Knocks™ five weeks
running and this Easter made her
live debut before two capacity
houses at the seaside resort of Black-
pool.

Stax has made a considerable in-
vesiment in the U.S. nghts to her
recordings and is mounting a de-
terminedly lavish push behind
Lena. For example, when they sent
out her single 1o key reviewers they
included a portable phonograph o
make sure the disk got played imme-
diately.

strictly on the basis of the record,
it might seem dubious why Stax has
so much faith in Lena. After all. it
seems unlikely that top 40 AM radio
1s eagerly awaiting a loud, showbiz-
lype rendition of “Ma, He's Making
Eves At Me.” even if the singer has
the novelty value of being 10 years
old, 4-feet-1 tall and weighing 62
pounds.

The secret of Lena Zavaroni's shot
atl success became apparent during
her first U.S. interview this week.
The session turmed into playtime
within the first three minutes, with
Lena reciting some of her impressive
poems and original songs as well as
drawing pictures all over the re-
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porter's notebook. Her self-portrant

lustrates this article.
Despite Lena’s formidable gifts in
{Continned on page 24)

LENA ZAVARONI
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Talent

SINGING COWBOY —Neely Reynolds (3rd from L.) is the upcoming Nashville
singer-writer who beat out several thousand competitors in the generally
campy Singing Cowboy auditions. He is now signed to (from |.) Russ Reagan
of the 20th Century Records, TV packager Pierre Cossette and disk producer

Wes Farrell.

Gary Glitter Shines
As a Visual Artist

By BOB KIRSCH

LOS ANGELES—England has
been funneling her superstars o the
United States at a rapid rate since
the Great British Invasion of 1964,
and il events in the land of the Beal-
les and the Rolling Stenes are any
indication of what we will be getting
next. Gary Glitter could be the next
major export.

Glhitter has been a superstar n
England for two yvears. running up a
streak of No. 1 hts such as “Rock
and Roll, Part One.” Do You
Wanna Touch Me (Yeah)” “Hello,
Hello. I'm Back Again™ and I
Didn’t Know | Love You Til | Saw
You Rock and Roll.” but only the
first mentioned disk hit the wp 10
here.

Talent

_inAction

® Contined from page 2f

show [he mike Crackled menacingly at regular
intervals

Even with these setbacks, Anne's voice was
as strong as ever and her back-up band, Rich-
ard, after petting over the jitters, tightened up a
bit and everything began to gel

Opening the show was folk singer John Allen
Cameron whose arrival was announced by the
appearance of a bagpiper dressed in kilts. His
repertoire ranges from old Scottish ballads to re-
cenl folk compositions by himsell and he is as
comiorfable on the Niddie as he 15 on guilar.
Cameron is very much at home on a stage and
his infectious humar quickly won the audience

MARTIN MELHUISH

ROD McKUEN
Avery Fisher Hall. New Yaork
it was a more casuvalthan-uswal Rod
McKuen, if that can be believed, who preeted

{ Continued an page 24)

——BANDS—
WANTED

All types, Rock—Rhythm &
Blues, Jazz, Soul, Country
Rock, Western, etc.

LARGEST CLUB IN

SAN DIEGO
(Holds approx. 1,000)

Where National Acts Play

OPEN DATES AVAILABLE

Write or call Jerry—J.J.'s
(714) 296-3655
4025 Pacific Hwy,
San Diego, Calif. 92110

Why hasn't a man who wears sil-
ver and sequined suits on and off
stage and who performs with 15 mo-
toreyeles made it here?

“I's difficult for me 1w answer
that,” says Glitter. “because I'm not
that familiar with what poes on here,
Of course. 1 am a very visual artist
and | haven't had a chance o tour
here. so that obviously has some-
thing to do with it

“IU's very important for people 1o
be able to relate on a direct basis 1o
what 'm doing. 1t's like built-in au-
dience participation. For instance.
we have a part for the audience on
most af my records, hike in “Do You
Winna Touch Me.” where the kids
all yell “Yeah.! People here have
never seen me, so they don't know
about all that™

Gilinter says he hasn’t toured be-
cause his first hit broke in the US,
and Britain simultaneously, and he
clected 1o work his homeland first,
since then. he says, he has been busy
wuring Britain, Australia and Eu-
rope and simply hasn't had time to
tour this country.

Most of Glitter’s disks sound re-
markably similar. but. he says,
“There 1s a Gary Glitter sound. Too
many people confuse a song with a
sound, My songs are different. but
the sound is the same. And we feel
we are letting the fans down if we
don’t give them the sound they want.
After all. this is a sound they have
expressed their liking for, and they
pay the money,”

Glitter and  producer-manager-
cowrtter Mike Leander made the
first single for the Briush disco-
theques. and Ghuer says his music
“carnes no intellectual pretensions.
It's there for the kids 1o enjoy. And
I'm quite happy to be considered a
singles artist.”

Ghitter does wur some 8 1o 10
months a year. “I'm really going out
w thank my audiences and | try and
duphicate my records.” he says. 1
think people want to hear what they
hear on record. but | also think they
wiunt to see a show. There's a lot of
excitement generated when vou
have |5 choppers revving up on
stage and vou can actually smell the
oil spillage. Really, my show 15 kind
of a reaction to the nonpresentations
that have been so abundant over the
past five years. But there’s no gim-
micks for gimmicks’ sake.”

Glhivter savs he wall tour here
“when America is ready”™ for him,
not when he's ready for America,
Meanwhile, he's enjoying a vacation
here, talking o movie producers
about releasing a documentary on
himsell here and getting set for a
visit 1o Detroit to make sure his cus-
tom-made car is the right color.

Newon
The Charts

R —— I
ABC photo
JIMMY BUFFETT
“Come Monday™ =91

It now begomes apparent what
ABC/Dunhill had in mind during
their lengthy and admirable support
of the eccentric 1alents ol Jimny
Buffett, an easvgoing rock satirist
rom Alabama who now hibernates
in Key West between gigs, ABC saw
the next Jim Croce. Unlike other
highly musical rock clowns like
Martin Mull. Buffett s not unwilling
to come out with an occasional
straight love ballad, He may he
doing it more often. with the chart-
tatlored success of this very pretty.
soft production that diaries the
singer mussing  his spouse during
hectic West Coast nilery engage-
ment. Buffett is a charming, kooky
in-person entertainer. Management
by Nashville heavy Don Light,

Folk Festival
Set at Drexel

NEW YORK-The Second An-
nual Philadelphia Folk Festival will
be held at Drexel University in
Philadelphia Saturday (25) and
Sunday (26).

The festival will feature two eve-
ning concerts and daytime work-
shops at the Creese Student Center
on I.Ii]l'l'l:rll.l!i.

Included in the arust roster for the
festival are such acts as Brvan Bow-
ers, Victoria Spivey, Lewis London,
Margaret MacArthur, the Southern
Mountain Boys, the Pennyshistlers,
the Highwoods String Band,
Frankic Armstrong. and Ted Lundy,
among others.

Tickets are priced at $12 for an
all-festival ticket, $5 for each concert
and 54 for daytime evenis.

_Signings_

Bobby Womack has signed with
Lieber-Krebs Management.

Gunilla Hutton of TVs “Hee
Haw™ signed 1o Dot Records,

John Rowles, New Zealand MOR
artst, signed with Pye Records.

Epic Records artist Bill Robey has
signed an exclusive writing/copub-
lishing agreement with Marks Mu-
sic, ... Silverlight, leaturing Barry
Miles, has signed with London
Records. The group 15 currently in
the studio with producer Tony Cam-
ille, and their first London product
should be released in early summer.

Bobby Whiteside, Chicago spe-
cialist in radio-TV jingles. is first
white artist signed 1o Curtis May-
field’s Curtom label.

wwWw americanradiohistorv com

" Who/Where/When_

(All entries for Who— Where—When should be sent to
Helen Wirth, Billboard, I Astor Plaza, New York, N.Y. 10036.)

Campus uppearances by artists ure
incorperated into the listings below,
Arrisis upp!wrmg on campus  dre

migrked with an asterisk,

EAST

AEROSMITH (Columbia). Palace The-
ater, Providence, R.l., May 24; Cape
Cod Coliseum, Mass, (25). Central
Maine Youth Center, Lewiston (26);
JFK Hall, Mancheaster, N.H. (27).

LYNN ANDERSON (Columbia). Aque-
duct Racetrack, Queans. N.Y., May 25,

“OSCAR BROWN (Atlantic): Mahoney

Hall, City College, N.Y., May 24

GUESS WHO (RCA): Porlland, Maine,
May 28.

MOTT THE HOOPLE (Columbia) Shu-
bart Theatar, Philadelphia, May 31-
June 1

TOMMY OVERSTREET (Dot). Paradise
Park, E. Brady, Pa., May 26

QUEEN (Elektra): Shubert Theater,
Philadeiphia, May 31-Jung 1

JOHNNY RODRIGUEZ (Mercury): Ar-
lington Race Track, Chi., May 25,
SLADE (Warner Bros.). Civic Center,
Harrisburg, Pa., May 30, Felt Forum,
MY (31)

FREDDY WELLER (Columbia): Paradise
Park, E. Brady, Pa., May 26

JOHNNY WINTER (Columbia) Memo-
rial Auditorium, Buffalo, N.Y., May 30:
Coliseum, New Haven, Conn. (31).

WEST

*JOAMN BAEZ (AEM): Coliseumn, Portland,
Oregon, May 23; Univ. of Oregon, Eu-
gena (26} Univ. of Utah, Saill Lake Gity,
(31

CHARLES BEVEL (A&M): Ebbitts Field,
Denver, Colo., May 21-26.

CHASE (Epic). Whiskey A GO GO, Los
Angeles, May 20-21.

CLIMAX BLUES BAND (Sire). Cow Pal-
ace, San Francisco, May 31

QUINCY JONES (A&M). Disnayland,
Anaheim, Calif., May 25-26.

EDDIE KENDRICKS (Tamla) Soul Train
Club, 5San Francisco, May 21-26; Good
Earth, Boulder, Colo, (28-June 2)

ALBERT KING (5tax): Tulagl Club, Boul-
der, Colo., May 21,

LYNYRD SKYNYRD (MCA): Phoenix,
Ariz., May 24

STEVE MILLER (Capilol). Feyline
Fields, Phoenix, Ariz., May 24, Commu-
nity Center, Tucsan, Ariz. (25); lce Pal-
ace, Sall Lake City, Utah (27); Arena.
Seattle, Wash, (30).

MOTT THE HOOPLE (Columbia): Bruce
Hall. Milwaukee Auditorium, Wisc., May
22,

POCOD (Epic). Long Beach Auditorium,
Calif.. May 24; Warner Theater, Fresno,
Calf. (26), Golden Hall, San Diego,
Calif, (27).

QUEEN ([(Elektra), Milwaukesa Audito-
rium, Wisc., May 22

REDBOMNE . (Epic): Disneyland, Ana-
heim, Galif., May 25-26; San Jose Civic
Auditorium, Galif. (27).

JOHNNY RODRIGUEZ (Mercury):
Magic Mountain, Valencia, Calit.. May

3t-June 1.

BOZ SCAGGS (Columbia): Community
Center, Tucson, Ariz., May 25; Feyline
Field, Phoenix, Ariz. (26); Sall Palace,
Salt Lake City, Utah (27), Arena.
Sealtle, Wash. (30)

THREE DOG NIGHT (ABC) Memorial
Arena, Green Bay, Wisc., May 27, Dane
County Coliseum, Madison, Wisc. (29).
FREDDY WELLER (Columbia): Museum
Club, Flagstaff, Ariz., May 22 Rocky
Mountain Palace, Longmont, Colo.
(24).

MID-WEST

LYMN ANDERSON (Columbia). Six
Flags over Midwesl, 51. Louis, Mo_, May
31,

“CLIMAX BLUES BAND (Sire): Okla-
boma City Civic Center, Okla,, May 20,
Southern Il Univ. Shryook Auditoriom,
Carbondale, (21), Century Two Con-
vention Center, Wichita, Kansas (22},
Aragon Ballroom, Chicago {(24); Bush
Stadium, Indianapolis, Ind. (25).

AL GREEN (London): Reed Fieldhouse,
Kalamazoo, Mich., May 23.

*GUESS WHO (RCA). EXPO Center, Co-
lumbus, Ohio, May 21; Siate Univ
Bowling Green, Ohio (22). Masonic
Temple, Detroit (24}, Arena, Cleveland,
Ohio (26), Springfield, Mass. (27).
LITTLE MILTON (Epic). Ethel's Cocktail
Lounge; Detroit, May 31-June 3.
STEVE MILLER (Capitoly; Coliseum,
Vancouver, B.C., May 31.

MOTT THE HOOPLE (Columbia). Ma-

sonic Temple, Detroit, May 20, Audito-
rium Theater, Chicago (21). Morris
Civic Auditorium, South Bend, Ind.
{23); Sports Arena, Toledo, Ohio (24);
Aflen Theater, Cleveland, Ohio (25);
Mershon Auditorium, Columbus, Ohio
(26). Massey Hall, Toronto, Canada
(27).

*ANNE MURRAY (Capitol). Ohio State,

Columbus, May 21; Oklahoma City,
Okla. (24), Century I, Wichita, Kansas
(25). Municipal Auditorium, Tulsa,
Okla. (26).

TOMMY OVERSTREET (Dot). Beel n

Boards, Harrison, Ohio, May 20; Fron-
tieér Club, Minneapalis, Minn, (24),

POCO (Epic): Cincinnatl Gardens, Ohio,
May 21.

QUEEN (Elekira): Masonic Temple, De-
troit, Mich., May 20; Auditorium The-
ater, Chicago (21); Marris Civic Canter,
South Bend, Ind. (23}, Toledo Sports
Arana, Ohio (24), Allen Theater, Cleve-
land, Ohio (25); Ohio State Univ. Mer-
shon Auditorium, {268). Massey Hall, To-
ronto. Ont., Canada (27).

REDBOMNE (Epic): Kings Island Amuse-
ment Park, Cincinnati, Ohio, May 31.

BOZ S5CAGGS (Columbia) Coliseaum,
Vancouver, B.C., May 31.

STRAWBS (A&M): Detroit, Mich., May
28.

THREE DOG NIGHT (ABC). Gincinnati

Gardens, Ohio, May 21. Roberts Me-
morial Stadium, Evansville, Ind. (24);
Mississippi River Feslival, Edwards-
ville, il (25); S1. Peler, Minn. (28); Fair-
grounds Coliseum, Indianapols, Ind
(30)

PORTER WAGONER (RCA) Memorial
Coliseumn, Fort Wayne, Ind., May 27.

JERRY WALLACE (MCA) Municipal
Auditorium, Pratt, Kansas, May 23; Me-
morial Hall, Joplin, Mo. (24); Givic Cen-
ter, Muskogea, Ohio (25).

LITTLE DAVID WILKINS (MCA) Tiger
Club, Columbia, Ma., May 20-June 1

SOUTH

CHARLES BEVEL (A&M). Great South-
aast Music Hall, Atlanta, Ga., May 28-
June 2

CHASE (Epic). Village Inn, Houston,
Texas, May 27-June 2

CLIMAX BLUES BAND (Sire); Aragon
Baliroom, Dallas, Texas, May 23; Wesl
Palm Beach Auditorium, Fla. (26); St
Bernard Civic Center, New Orleans, La,
(27).

GEORGE HAMILTON IV (RCA): Benafit,
Winston-Salem, N.C., May 20.

LITTLE MILTON (Stax): Currie's Man-
hattan Club, Memphis, Tenn,, May 24.
LYNYRD SKYNYRD (MCA) Albu-
quergue, M.M.. May 21

STEVE MILLER (Capilol). Civic Cantar,
El Paso, Texas, May 23.

MOTT THE HOOPLE (Columbia):
Mosque, Richmond, Va., May 30.

KEMNY PRICE (RCA) Meridian, Miss.,
May 23,

JEANNE PRUETT (MCA): Salisbury
Civic Center, Md., May 25.

DEL REEVES (United Artist): 4-Star Golf
Tournamenlt, Nashville, Tenn., May 20-
21, Lebanon, Va. (23), Tomestone
Junction. Parkers Lake, Ky (268), Cheal
Atking Goll Tournament, Knoxville,
Tenn, (31).

JOHNNY RODRIGUEZ (Mercury). Le-
gion Park, Culpepper, Va., May 26.

LEON RUSSELL (Shelter) Richmond
Coliseum, Va,, May 21; Scope Plaza,
Nortalk, Va (22), Old Florida State Fair-
grounds, Tampa, Fla. (25); Macon Coli-
seum, Ga. (31).

BOZ SCAGGS (Columbia): Civic Canter,
Albuquerque, N.M._ (20).

THREE DOG NIGHT (ABC) Memaorial
Auditorium, Greenville, 5.C., May 22,
DIANA TRASK (Dotf): Vickia Brittons,
Dallas. Texas, May 21-25, Cabaret, F1.
Lauderdale, Fia, (26-June 1).

PORTER WAGOMNER (RCA): 4-5tar Golf
Tournamen!, Nashville, Tenn,, May 20-
21; Cumberiand Bowl Park, Jonesvilla,
Va. (25); Chet Atkins Golf Tournament,
Knoxville, Tenn. (31},

FREDDY WELLER (Columbia) Hitchin
Post, Albugquerque, N.M., May 23.

"EDGAR WINTER (Epic). Univ. of South
Carolina, Columbia, May 23; Barton
College, Litlle Rock, Ark. (24); Cook
Convention Center. Memphis, Tenn.
(25)

Whén Answering Ads . . .
Say You Saw It in Billboard
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Talent

Studio Track

By BOB KIRSCH

Lots of activity at Wally Heider
Recording in Los Angeles over the
past few weeks. Carl Palmer of
ELA&P has been working on” hus solo
effort with Peter Granet engineer-
ing: Tom Waits working on his next
LP with Bones Howe handling pro-
duction and engineering; Tim Buck-
ley working on next album with Joe
Falsia producing and Stan Agol at
the control boards; and Hugh Masa-
kela did his LP with Stu Levine pro-
ducing and Rik Pekkonen mixing.

Recent remote work from Heider
included Brian Auger's Oblivion Ex-
press at the Whisky for RCA; Joni
Mitchell concerts in L.A. and al
Berkeley with Henry Lewy and Ken
Caillat engineering: and Johnny
Winters and Black Oak Arkansas for
F.LR. with Ed Barton mixing and
Bill Broms and Jerry Stroud assist-
ing.

wr w *

Upin Canada, a lot of work going
on at Can-Base Studios. Among the
artist who have been in are Terry
Jacks, producing himsell; Chilli-
wack, produced by Mike Flicker;
Susan Jacks, produced by Terry
Jacks: Alexis, produced by Steve
Douglas; H.P. Riot, Jayson Hoover,
Songbird and Tom Middleton, all
being produced by Mike Flicker:
Comox, being produced by Bob

Scottish Lass

® Continued from pape 21

music and other arts, there s noth-
ing of the showbiz prodigy about her
as yet. She is a delightful, lively child
away 12 months from her hometown
on the uny island of Bute, off the
coast of Scotland,

Thus she is a nawral for US. tele-
vision exposure and that’s what will
sell the records for her here. A sinng
of bookings is being set for through-
out this spring and summer, which
will make Lena a familiar person-
ality on the TV screen. She already
won her credibility before the elite
of the TV-film industry with a smash
appearance at the annual SHARE
charity benefit her first week in the
LS.

Lena’s Nalian surname comes
from an immigrant grandfather. Her
parents operate a lish & chips res-
taurant on Bute and perform regu-
larly at the island’s main pub. Lena
began joining the singing along
the age of two.

She was “discovered™ by veleran
English hit producer Tommy Scoul
during a fishing vacation on the is-
land and signed with top managers
Phil and Dorothy Solomon,

Brooks: Ptarmigan, with Paul Homn
handling production: and the In-
credible Bongo Band being pro-
duced by Perry Botkin, Jr. and Mike
Viner,

In New York, Electric Lady Stu-
dios has contributed its studio facil-
ities and time for live recordings and
production of the theme song of the
upcoming One-lo-One TV special
featuring Geraldo Rivera and set o
air June 1. Dave Palmer, the studio’s
director of recording. will be at the
controls, The special is for the ben-
efit of the mentally retarded.

* ok ok

In Philadelphia, at Queen Village
Recording Studios, Warner/Reprise
eroup Life has been working on ma-
tertal for an LP. Also at the studio,
Les McCann has been working on
his next set with Joel and Jon Dom
producing and the Dixie Hum-
minghirds are beginning their next
selL.

Promotional music for the Rolling
Stones’ new movie, “Ladies and
Gentlemen. the Rolling Stones,” was
cutl at Sheffield Recordings Lid. in
Timonium, Md. Bob Freeze, who
was also involved in the film. pro-
duced the spot. Music was composed
and arranged by David Horak, with
Gene Meros engineering the ses-
SI0NS.

Besides participating in the One-
to-One show, Electric Lady has also
been busy with artists in the studio.
Jobriath has been in, with Eddie
Kramer producing and engineerning:
Spooky Tooth has been working on
an LP, with Gary Wright and Kra-
mer producing and Kramer han-
diing engineering chores as well:
Tommy James has been recording
with James and Bruce Staple pro-
ducing and Suwaple engineering:
Ronnie Foster has been cutting with
George Benson producing: and Jen-
nifer O'Neil 15 being produced by
Billy Meshel, with Bruce Staple
daing the engineering.

* k&

The Beach Boys have opened
Brother Studio in Santa Monica,
Calif. At Castle Studios in Lake
Geneva, Wisc,, Atlantis Philhar-
monic has finished their first LP for
Dharma Records, with Perry John-
son producing and Andy Waterman
engineering. Pete Fountain has com-
pleted an LP at Studio in the Coun-
try in Bogalusa. La. Also at the stu-
dio, Johnny Winter has been
producing a set for Thunderhead
and Mandrill has been recording. At
Generation Sound in Denver, Randy
Handley 1s being produced by John
Simaon.

Eubanks: Country
On His Mind

® Contimiied from pape 21

he started in the business. Michael
Davenport handles booking and
purchase ads, Teri Brown handles
publicity and TV activities and him
Wagner does booking,

“We think we can compete with
the major agencies because we offer
personal services,” says Eubanks
“When we go into a town we make
sure interviews are set up for the art-
ist, we see that they meet the local
disk jockeys, we have a bus that al-
ternates between tours and we carry
our own sound system. We put food
in the dressing rooms and we have
limousines ready.

“A lot of this s held over from my
rock days. 1 didn’t know that country
acts didn't call for special foods or
limousines. But we still do our mosl
important work from the office.
We're not a babysitting firm.”

As for dealing with the people in
Nashville. Eubanks says that “Nash-
ville is and always will be the coun-
try music center. But | think we can
deal with the TV people both from
this end and offer some other serv-
ices to the arust. However, we are
not in the business of stealing acts.
We are working well with a lotof the
MNashwville bookers, and | think we've
proven that a country music concert
can operate successfully from the
West Coast.”

Eubanks feels one reason that
country is doing so well now is be-
cause of the lull in pop music. But he
also feels that when and il a new pop
phenomenon comes along, country
will certainly maintain its current
populanty level. He also attributes
much of the success of country to the
fact that it has two organizations, the
CMA and Academy of Country Mu-
sic. No other form of music, he
points out, has such orpanizations,

As for the future, Eubanks will be
promoting an upcoming George
Jones & Tammy Wynette tour, sees
Concert Express doing 100 dates asa
promoter this year and AMI book-
ing 200 dates for Ms, Mandrell and
150 for Ms. Parton when she leaves
the Porter Wagoner Show, And Eu-
banks will centinue, as in the past. (o
attend every Haggard show.

Hunter College: Classical
Over Rock Due to Security

NEW YORK —Throughout the
past 30 years, there has been a classi-
cal concert series at New York's
Hunter College that has rivaled all
other local competition, including
Carnegie Hall.

Now under the direction of Court-
ney Callender, this musical series
through the auspices of the schools
Humanities and Arts Department
has flounshed since 1943,

While classical music is so readily
available at this hall. rock acts have
all but been banned. “We don’t en-
courage rock concerts at Hunter be-
cause of the security problem.” Cal-
lender’s assistant, Ken Ernest, said,
“With our current security system 1l
15 very hard to manage crowd con-
trof.”

Ernest said no rock music 1s
allowed in the hall during the school
week, because it interferes with
classes and causes the arca W be-
come over-congested.

“Technically, rock concerts are
allowed, but they are screened as to
the type of music,” he said. “We dis-
courage big-name rock acts and we
would rather they go somewhere
else.”

Callender and Ernest have helped
to present some of classical music’s
biggest names. Their orgamzation,
the Hunter Arts Concert Bureau,
presents two different subscription
series each school year; the Saturday
evening series and the Sunday after-
NoOoOn series.

Some of the artsts who have
graced the stage of the 2,166-seat
hall in the past included Rudolf Ser-
kin, [tzhak Perlman, lsaac Stern,
Marian Anderson and Artur Ru-
binstein.

The senies was privately staged
until the 1972-73 season. according
to Ernest. "While the senes has al-
ways been arustically very good, we
have almost always lost money,” he
said. “We stll have a debt o work
off that has been with us for several
Vears.

“We have always been supported
by the New York State Council of
the Arts and without them we would
be in bad shape.”

Unhke most other concert series in
the New York City area, these shows
are held in a “Neighborhood concert
hall” that draws most of ils au-
diences from the East Side, Ernest
explained.

The schedule for the 1974-75 sea-
son has already been worked out
and the Saturday afternoon series
includes Pinchas Zukerman, Gina
Bachauer, Jame and Ruth Laredo,
the Boston Symphony Chamber
Players. the Beaux Arts Trio, Mi-
chael Ponti and soprano Elly Amel-
ing. The Sunday afiernoon series
also promises to outdo itself next
season by presenting Loring Hollan-
der, Grace Humbry, Gary Graff-
man, Byron Janis, John Browning
and the American debut of the 22-
year-old pianist Pascal Roge.

Tickets for the series are sold by
subscription as well as by single or-
ders, Ernest said. “We sell the seats
by subscripuion, first, and then we
put the single ticket on sale.”

Tickets for the Saturday evening
shows are scaled between $4 and
$7.50, while Sunday afternoon tick-
ets are priced from $2 1o $5. Hunter
College students are allowed a half-
price discount on all tickets. Ernest
said the series’ outlook for the luture
is good. “We don’l ever make a lot of
money, but the people who come en-
joy themselves and artistically the
concerls are very good.”

“Since we are a nonprofit organi-
ration, all we ever really try o i
break even. The final goal of the
Hunter Arts Concert Bureau is to
put on good concerts,” Ernest stated.

Loeb & Weems
Open Mgt. Firm

LOS ANGELES-Two veteran
talent representatives, William Loeb
and Bill Weems, have started a Bev-
erly Hills management firm, Loeb &
Weems.

Weems spent 17 of his 27 years in
the business as a CMA vice presi-
dent. Loeb was a founder of the
Conference of Personal Managers.

® Continned from page 22

and treated s Lincoln Center legions o &
lengthy first annual “un-birthday” concert May
4. McKuen turmed 41 April 29 and for the last
sevieral years has marked the occasion by a New
York appearance.

Supporled only by piang, bass, drums and
guitar, mstead of his customary full piece or,
chestra, many of the post's works lacks the
depth only full instrumentation can provide. Any
audience dismay was avercome quickly and eas.
ily by the little boy lost quality of the McKuen
on-stage personna. He recounted several inci
dents of streakers disrupting his pedormances,
debuted a scathing ode to Watergate and had
words with the house audio technician for re-
peated microphone problams.

McKuen performed many favorites during the
course of his almost three-hour performance,
Admittedly a songwriting singer, the Warner
Bros. artist who also records for Buddah and his
own Stanyan Records, nonetheless carmed tunes
such as “lean,” "If You Go Away" and the reac-
tivated “Seasons in the Sun” with quiet inten-
sity. A new song, “There Goes a Man Wha Tried,”
seemed McKuen's answer 1o "My Way™ and re-
ceived the biggest hand of the evening. His ren.
dition of “Amsterdam,” always a concerl high-
light, again proved the artist's dramatic
approach to music.

All in all, & bit of an uneven McKuen perform-
ance, but one which appeared to please the ma-
jority of young couples populatimg the not quite
sold-out auditorium, PHIL GELORMINE
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Talentin Action

HOT TUNA
BILLY COBHAM

Academy of Music, New York

Grunt recording group Hot Tuna, now down ta
its two founding members, played well into the
marming hours for a responsive full house al
their May 3 late show. This was an “acoustic”
version of Hot Tuna, as the band is being billed
on this tour, The lefferson Arplane offshoot
ariginally began as an acoushic act, later to ex-
pand and develop as & light, refined electnc
band. Electric violinist Papa lohn Creach was
added shill lafer.

But the nucleus of Hot Tuna ramains the tan-
dem work between puitarist lorma Kaukonan
and bass player Jack Casady. Together, they
delved into material from the first Hot Tuna al-
bum, such as the traditional “Hesitation Blues"
and “How Long Blues.” New songs from an up-
coming acoustic album included "1 Am the Light
of This World" and "Genesis.” It was only when
the band performed its electric material that the
set lagged. “Candy Man" sounded empty with-
out the soanng wviolin leads and heavy back
beat. |deally, the first half of a Hot Tuna sel
might well be acoustic, with the band perform.
ing its electric material last. Credit the Kau-
konen-Casady combination, however, with some

very fine country blues which sustained the au-
dience imto the wee small hours,

Drummer-producer Billy Cobham, Atlantic,
apened the show, with a sizzling set displaying a
showmanistic sense of time and a powerhouse
of a band. PHIL GELORMINE

WAYLON JENNINGS
HARRIET SCHOCK

Troubudour, Los Angeles

Wiylon Jenmings has made a reputation for
himself over the past lew years as one of the
“renegades’ of country music, but his perform-
ance here (14) did nothing to reinforce that
opinion. Rather, it showed him as a fine country
smger and musician versatile enough lo handle
other kinds of music as well,

Working with a top notch backup band (espe-
cially Ralph Mooney on steel guitar), lennings
ran through 3 number of his most well known
tunes (“Only Daddy That'll Walk the Line,” "You
Can Have Her,” as well as matenal from his lat-
&5t LP such as "Pick Up the Tempo™ and “This
Time." He also ran through several country
standards, hke hmmie Rodgers” "7 for Texas”
Jennings still possesses one of the most pow-
erful voices in country music, 15 a fine guitarist
when he takes time to handle a solo and has a
certain charisma about him that few stars in any
musical field hawve. While his “renegade” repu-
tation may have helped fill the LA, rack club, he
proved to one and all that he is above all a coun-
try singer and one of the best al that.

Singer/songwriter/pianist  Harmet Schock
played under somewhat difficult circumstances,
as il was an obwious lennings crowd. The
singer's fine material (particularly tunes ke
“Hollywood Town™) won over the crowd, how-
ever, and she is still at the beginning stages of
her career. Ms. Schock 15 an onginal and tal.
ented performer and writer who should be
around for some time. BOB KIRSCH


www.americanradiohistory.com

¢ ol 4

N

BT

And the rush is on. Already, two Oscars, a Grammy, and
several gold albums have been discovered at the amazing TBS \
recording facilities.

We believe our success is the result of a marriage
of the finest craftsmen with the most sophisticated
recording technology.

Our consoles have been especially designed and built by
Quad-Eight to service the needs of any creative music
maker. They are masterpieces of sound engineering, and we
are r:unstant]_',r learning new ways to enhance the

recording process.

We are extremely proud of our accomplishments, and we
invite you to join the gold rush at The Burbank Studios.

For further information, contact Jim Winfree.

RBAN
T"'efmi"umor

4000 Warner Boulevard
Burbank, California 91522
Telephone 843-6000
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INTERVIEW

KIIS

EDITOR’S NOTE: The interview
started here is more or less a sequel 1o
a previous interview conducted with
Chuck Blore, chairman of the board
af Chuck Blore Creative Services in
Los Angeles, a world-famous com-
mercials firm, and consultant to KIS
AM, Los Angeles. In the first inter-
view, alse directed by Claude Hall,
radio-TV editor of Billbvard, Blore
predicted success for the station and
his efforts have been vastly more bene-
ficial to the station than anyone else.
Still, he hasn't achieved exactly the
glory for the station that he'd desired.
And this interview explores the in-
trinsic mystery of programming and
the search for the ever-elusive goal
which all program directors seek,

HALL: How come it took a year
for you to reach your present level of
programming with KIIS-AM?

BLORE: There were just so many
problems that | had no idea existed.
I had thought it was going to be like
several years ago when I was run-
ning KFWB-AM in Los Angeles
and all 1 had to do was say some-
thing and all of a sudden the magic
happened and 1t was a fact. But at
KIIS-AM, I'd say something and it
wenl off into this giant sponge, never
to be heard from again . . . it kind of
seeped away.

Q: And that was because the
people there didn't know. . ..

A: Because none of us knew what
to do. I'd say: Let’s do this. And
they'd say: What is that? Because
they'd never done it before. In every-
thing we did, there was no place 1o
go to learn. We had to do it nght
there ... learn it on the air. 50, the
lessons were very expensive. Be-
cause we'd work on something for
two or three months and then the
new ratings would come out and
we'd say, ah hah! Here's where we
poofed and here’s where we didn’t.
We had to wait, literally, for the rat-
ings services to tell us whether we
were right or wrong. For example,
we were very big, very quickly, in the
women only area. But that’s not

what we wanted, so we changed our
radio station considerably. In the be-
ginning, we had sounded like we
were owned by Hallmark greeting
cards ... all lacy and frilly. We had
s0 many things on the air that the
basic thrust—the celebration of life—
the positive attitudes toward every-
thing—the looking at love over and
over again in its many aspects. , , we
had these little cassettes that we
would drop in to continue the mood

. sustainers. We found out now
that we should have three or four ev-
ery hour. But we didn’t know what
to do in the early days. We'd put on
six. We'd put on two. We'd have to
put them on and listen. We had no
reference about how 1o program
them, Or any standard by which we
could say: This is good and that was
bad. Back in the old days of rock
when Todd Storz was doing his
thing in one area, and Gordon
McLendon in another and | some-
where else, we could all relate to
cach other—and we all did, We
talked together a lot. Discussed
things that worked and things that
didn't. And when KFWB-AM was
going strong, it was, literally, a com-
bination of all those proven things.
Gordon proved the value of local
news, Todd proved the value of re-
petitive music. And | proved the
value of the showbiz aspect of radio,
you know? But at least you had a
point of reference, because many
things had been proven over a pe-
riod of time. But the things that we
were trying with KIIS-AM had not
been proven elsewhere. As a matter
of fact, you may recall that one of
the things | was trying to do was
make the station totally clicheless.
Well, we'd put things on the air and
the listeners would very quickly tell
us whether they agreed with us or
not. We could see in the ratings that
they were acting positively and neg-
atively and forcefully. It was a very
reactive audience. Remind me to tell
you later about what I call the “col-
lective genius.,” It's not an idea so
much as a putting into words the
feeling that a lot of people have.

Australian Disk Men,

Broadcasters to Hold
Confab June 21-24

SYDNEY, Australia—Australian broadcasters and record men will hold
their annual radio programming convention here June 21-24. The four-day
meeting is being hailed as “Radio 757 and several U.S. broadcasters will be on

hand as speakers.

Among those piving keynote addresses will be Howard Kester, general
manager of KYA-AM in San Francisco, and Bruce Johnson, head of radio for
the RKO General chain. Kester will be talking on “selling FM™ and Johnson
will speak on color television and radio sales. Pat Whitley, program director of
WNBC-AM in New York, will be on a panel discussing current programming

trends in radio.

Also on the panel will be John Burnley of WSM Radio, Sydney; Mike
Webb, 2NX Radio, Newcastle; Dick Heming, 3XY Radio, Melbourne; and ra-
dio men from Brisbane, Adelaide, Perty, and Trevor Smith Digamae of Syd-

ney. The

panel will be moderated by Rod Muir,

Kevin O'Donohue, 2SM Radio, will open the meeting and welcome those

atiending. Other s

kers will include John Sturman, managing director of

APRA, who'll talk on the affiliation between record companies and radio sta-
tions, and Jack Neary, vice chairman of the Australian Broadcasting Control

Board.

A formal debate on the topic, “Are record companies doing as much for
Australian artists as radio stations,” will also be an event during the four-day
meeling. The record quota will also be discussed.

Claude Hall, radio-TV editor of Billboard Magazine, will be attending the
event and will be participating in a “hot seat” session whereby various industry

executives are grilled by moderators.

Radio-TV Programming
Puts Imprint on Radio

Very interesting. No, I'd better tell
you now or it won't make any sense
later. There exists a collective genius.
I's the mass audience. Now, you
and I could sit here and listen to a
record and we might like it, but we
don’t know if it's a hit record or not.
Nobody knows, Name the top
record producer; they do not know.
Nobody really knows except the au-
dience. Put that record on the air
and the collective genius says yes or
no. And they're never, ever, wrong.
You could go to a movie and enjoy it
or not enjoy it and you'd never know
if it was going to reach out to the
masses and be a hit or not. But if you
fill that movie house up and sit there
and pay attention, not only will you
know if it's a good movie or not, but
whether it’s funny or sad and where
it's funny or sad ., . all these things
will be told to you by that audience
and you are a partner in that collec-
tive genius during the movie. But,
move those people out of the room
and sit there alone again and you
will suddenly lose your barometer. It
is that collective genius that is never
ever wrong. A Broadway show 1s the
same thing ... you can get the very
best people as writers, actors, stage
managers, costumers, lighting tech-
nicians, musicians . . . really experts.
And what they do is go out of town
to open the play because none of
those experts are really sure that
they have anything worth a damn
... not until they bring in these un-
trained, not theatrically educated
people to tell them whether their
theater is any good or not. That au-
dience will say this part is good, that
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one is not so good . .. but it's done
collectively, Well, this same type of
collective genius works on radio for-
mats. They say: This is good; that is
poor. But, in order to fully exploit
the collective genius and use it as a
barometer, you must use control,
You can put on only one thing at a
time for them to judge. You
couldn’t, for example, put on a
sports program and then change
your music policy, because you
wouldn’t know what they would be
reacting to. That's obvious, of
course, but nevertheless using this
collective genius as a gauge takes a
long, long time.

(Q: What have you been doing,
manipulating this collective genius?

A: Constantly. Well, not manipu-
lating, because I don’t think you can
manipulate them. But exposing
things to them. Asking them: Do you
like this? Do you like this? Do you
like this? The things they like, we
leave on. The things they don't like,
no longer exist. This is'a good time
for this interview because it's only
now—and it's been damned near a
year and a half—that this station is
coming together. And, in the first
place, 1 wanted so much to not
sound like a typical radio station . . .
I wanted people to know it was a dif-
ferent station the instant they tuned
in. Well, they knew that . . . but the
fact of the matter is that it wasn't a
radio station. It was just a collection
of stuff, you know?

Q: Well, who helped organize it
into a radio station?

A: That's what I'm petting
around to, One of the happiest asso-

=
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ciations I've had in radio is when
Ted Atkins came to spend six
months with us . . . that's all he had
to spend and that’s all we knew he
could spend with us. But in those six
months he put much organization
into the station . . . he built program-
ming foundations that we are still
using. But we needed something to
build on. And he put down all of
those bricks . .. all of that mortar,

Q: You were the theoretical man
and he was the practical?

A: The people at the station used
to call us the poet and the picayune.
I was creating all of these beautiful,
ethereal things, but it was Ted who
picked at them and put them in
place. He would say: This fits here
and this relates to this and fits here.
But once the foundation was there, it
was fairly easy to put the other
things on . .. to see if they worked.
Because, all of a sudden things were
working like a concert. If you in-
serted something out of context, it

(Continued on page 27)

FCC Members Tour
Small Market Radio

WASHINGTON — Twenty-five
members of the Federal Communi-
cations Commission and members
of the small market radio committee
of the National Association of
Broadcasters toured WFLS-AM and
WFVA-AM in Fredericksburg, Va.,
and WIMA-AM in Oranage, Va,
last week. Reason for the tour was o
give FCC staff a first-hand view of
small market radio.

MORNING MAN DON WALLIS of WQYK-AM-FM in Tampa / St. Petersburg, Fla., introduces recording artist Charlie Rich
during one of his shows at Walt Disney World's country music spectacular weekend and gives him a Franklin Mint
sterling silver coin from Tampa, plus honorary citizenship from 5t. Petersburg. Wallis, right, and the radio station gave
away tickets to the event, plus Charlie Rich and Dottie West albums; Ms. West appeared also during the weekend

event.
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Music Is King at KDAY-AM

LOS ANGELES—Style is the goal most everyone
strives for during their professional career. Jim Maddox,
program director for soul station KDAY-AM, says his
station s sull trying to attain style in their format. Mean-
while, the five-month-old station 1s waging a strong war
against the more than 10-year reigning soul station. And list,

KDAY-AM’s going for broke.

“l don’t want KDAY-AM to be just the top soul sta-
tion.” says Maddox. "We're capable of being the 1op AM
station in the city. Our talent is just as enjoyable as any-
one else’s in town. Our format is not cluttered like the av-
erage soul station with all of the vocals on reverb and the
jocks talking through 20 seconds of the music. Our jocks
know that the music is the most important thing, As soon
as they introduce a piece, their mikes are off. Music is

king at KDAY-AM.

Although music is the main concern, Maddox adds
this is not to imply their lineap of Don Mack 6-10 a.m.,

By TODD GRAY

Love of Money.”

Woods 6-11 p.m. are restrained or in the least inhibited
while on the air.

Maddox's personal tastes include MOR and Top 40,
which are the main reasons he does not trust his ears and
follows the charts closely to determine what gets on the
“We were the first to jump on the O'Jays “For the
When our music director, Don Mack,
and I listen to product all we think about is the listener

. what they want to hear. Albums as well as oldies
make up our playlist,

“We're 50,000 watts. We have the power to reach a lot
of listeners—and do. We play non-threatening music,
Music that will make you feel good as opposed 1o music
that brings on bitterness. That's the reason we didn’t pick
up James Brown's “Payback.”

It's about revenge and

violence. We play songs with hope, where the message 1s

more like
what | got.”

Maddox 10 a.m.-2 p.m.. Tom Reed 2-6 p.m.. and Steve

Puts Imprint on Radio

® Continved from page 16

would go blah! And we'd say: Well,
we can't use that. And off it would
go. Or, otherwise, it would seem to
fit. And we knew how many cas-
settes we could use and how many
mini-dramas and how many fea-
tures. Then, of course, we had the
tremendous problem with the dee-
jays ... trying not to be deejays. We
told them: Don’t be a Top 40 jock,
don’t be an MOR jock, don’t be a
this kind of a personality, don't be
that. What are you poing to be?
You're going to be this KI1S kind of
guy. What is a KIIS kind of a guy?
Well, we all had to learn that, oo,
the jocks fumbling here and there.
We told them they would have to do
two bits an hour. But they didn’t
know what a bit was. Well, a bit is
something that philosophically en-
hances the image of the radio station
or advances the character of the sta-
tion. And, as evervthing on KIIS-
AM, it must earn its right to be there.
And it could only do that by being
either entertaining or fascinating.

Q: Remind me not to go to work
for you anytime near soon.

A: That, anyway, is what the per-
sonalities had to do. And he had to
have these bits twice an hour and
was on the air for four hours. so eight
times a day he had to come up with
something that would fit into those
areas, It required an awful lot of ma-
terial, The guys were spending
and are today ... well, they were
spending 24 hours a day on their
shows, but are, literally, spending
about eight hours in preparation for

a four-hour show. So, they're work-
ing these 12-hour days. But, it makes
it. When the bits are right. The only
problem is that the jock has to make
the judgment himsell whether the
bits are either entertaining or fasci-
nating. The danger is that when a
guy writes something, he's in love
with his own stuff. At least, for that
day. You have to wait three or four
days in order to be more objective

about something you write. So. a lot
of stuff might get on the air that the
jock would think is fascinating, but
1sn't. So most of the guys are now
writing three or four days ahead.
Q: When you described the for-
mal m our first interview, you de-
scribed it as fragile. Is it sull fragile?
A: Notas fragile as I imagined. In
the original concept, it might have
been fragile, Because there was this
constant exposing of love. And
things, which by their very nature,

are pentle. Or not distortable ... if

you tried to distort them, lhewd
break. Or disappear. This ethereal
kind of things.

Q: But you toughened up your
concept?

A: Once we had a foundation for
the format, things didn’t seem to be
quite so breakable. Because the
things that we put on the air that
worked were solid and pulled their
share of the load. And we pot into
much more contemporary thoughts
and ideas and language. An ex-
ample would be the cassettes—the
mood sustainers. They used to be
like this: Love looked at hate, and
cried. A lovely thought. . . and it fits,
But they were all like that. There was
just too much of it! The station
sounded dainty and feminine, which
was not what we wanted. We
brought in Don Richmond for a wry
look at sports type of program ...
not reporting sports, but giving an
amusing look at things in sports,
And we began 10 wughen up the
other things. The cassettes, for in-
stance, became more like: You can-
not leave footprints in the sands of
time while sitting on your butt, After
all, who wants to leave buttprints in
the sands of time? And another one,
very contemporary and earthy, was:
They made a movie of my sex life
and it was rated G. These kinds of
things. And even today we're very
careful not 1o be ethereal. As to be
vaporous, you know?

EDITOR'S NOTE: To be contin-

wed in a filure issue.

“I know things are bad, but I'm thankful for

“The other soul station hadn't
given away a thing until we started
having contests and handing out al-
bums. They hadn’t piMu.i album
tracks and rarely played oldies until
we started. We stay on top of things
by constantly asking our listeners
what do they want to hear. We con-
duct polls at high schools and get
their responses, whereas the other
station will ask their listeners what
they want taken off of the play sheet,
never what do you want us to add
on.”

The type of music programmed is
consistent throughout the day. In the
morning technical information—the
time, weather and traflic reporis are
given at frequent intervals. The mu-
sic stays in the middle ground: no
extremes, soft or blaring,

KDAY-AM receives a good deal
of business aiplay, thus, raising the
mode and tempo of the music hour
by hour. By 5 p.m., sizzling singles
and mellow ballads can be heard as
the programming dictates variely
from early evening on. New product
is aired during the night hours.

“We're always on the lookout for
new things to do or give away,” says
Maddox. "It is important to try and
keep one slep ahead of everyone
else. Being open to new ideas and
keeping aware of new trends . .. we
don't have 1o look over our shoulder,

Justlook ahead. By having the clean-

est format we are sure we will not
alienate our audiences. In the past
. well, | suppose the present also
.. soul-formaled stations tended to
program their music so it was digest-
ible to black audiences only. We are
aware of our obligations to the black
community, but we are also aware
that they are not the only people lis-
lening to us. Progressive ré&b with a
mixture of Top 40 is what you'd la-
bel our format—the best from both

sides.”
(Continued on page 28)

Programming Comments

Paxton J. West
Operations Manager
KRCB-AM-FM
Council Bluffs, lowa
Assembling a MOR sound isn't as easy as it used to be, although |
sincerely believe there’s going to be a resurgence in the popularity of
MOR formating. Considering the response I've been getting from

record distributors, however, it would appear that people right now are
more interested in the Top 40, country and progressive operations, par-
ticularly as places in which to break new acts. As a result, MOR stations
like KRCB-AM have to go begging for records and that's wrong, vinyl
shortage or no vinyl shortage, 1 think industry leaders will soon find that
those MOR stations they've been ignoring will again take the lead as
programming innovators and market leaders and will again command
the respect they deserve. [ only hope it's in the near future. I'm a bit tired

of being sent 1o the back of the bus.

Vox Jox

By CLAUDE HALL
Radio-TV Editor

Don Berns, music director of
WKBW-AM in Buffalo, notes: “We
would like to make available for any
interested radio stations a
K-B-eatles Production called ‘The
Beatles Reunion’ marrated by me,
wrilten by me, Bob MacRae, Al An-
derson and Jim Pastrick of the staff
here at WKBW-AM, and edited by
production engineer Al (Fingers)
Lafler, The tape, by the way, was in-
spired by a home tape done by three
high school girls and brought to us
last week. We have 1t on the air, to
incredible response, and would like
to share it with other stations: just
send us a reel of tape for dubbing.”

C

Peter C. Cavanaugh, program di-
rector of WTAC-AM, Bay City,
Mich., writes: “What! Me streak™
The picture sent to you was that of
Pete Flanders, our all-night guy,
who is crushed that credit was given
another for his remarkable feat (he
even caught a cold). My own streak-
ing 1s confined to the privacy of my
closet with the lights out and even |
don’t look.” My apologies to Flan-
ders. ... Bo Wiley, afternoon per-
sonality at WNCR-FM, Cleveland,
is resigning to become a regional
promotion director for country mu-
sic with RCA Records. ... Bob
Miller has left WHOA-AM in San
Juan, P.R., where he was program
director to become program director
of WSTX-AM in 5t. Croix, Virgin
[siands, a Top 40 station. Savs he’s
always interested in hearing air-
checks. Replacing him at WHOA-
AM in San Juan is Jim Wilson, for-
merly of JORO-AM, Okinawa. and
John T. Galanses, who was with
FIFI-AM in Philadelphia. He needs
rock disks for WSTX-AM.

WABX-FM, Detroit, has moved
to 20760 Coolidge, Detroit, Mich.
48237. This was one of the nation’s
first progressive rock stations. ...
Earl L. Trout tells me that he has re-
signed as operations and program
director of KWIZ-AM-FM, Santa
Ana, Calif., in order to devote more
time to acting and freelance produc-
tion. He'll stay on as afternoon drive
personality and Bruce Phillip Miller
takes over his old position. ... Al-
though station WRNO-FM in | New
Orleans has canceled the services of
Abrams/Fox, the consulting firm,
Lee Abrams of that firm will con-
tinue consulting the progressive sta-
tion on an independent basis, Tom
Krimsier of KSFX-FM in San Fran-
cisco has joined WRNO-FM as op-
erations director,

# b *

Lohman and Barkley, the morning
duo on KFI-AM in Los Angeles,
have an album on MGM Records

{Continued on page 28)

Atlanta’s WSB Salutes
Local Artists In Show

ATLANTA—"Atlanta Calling
America” is the title of a four-hour
special broadcast last Saturday night
by WSB-AM, a 50,000-watt clear
channel station here, that paid tnb-
ute to local artists.

The B:05-midnight show featured
artists such as Ray Stevens, Mac
Davis, Denmis Yost and others. A
copy of the book “Welcome South
Brother” was mailed to the first per-
son writing the station from each of
the 50 states saying that they'd heard
the show,

STEVE DICKOFF
Operations Manager
WEAQ-AM, WIAL-FM
Eau Claire, WI

BOB FUGATE
Production Manager
WEAQ-AM, WIAL-FM
Eau Claire, Wl

KEITH DANCY
General Manager

New Forum Registrations

These are the latest registranty to !'.Frf' u-'wm.h umn.*m’ {nternational Radiv
Programming Forum, which will be held Aug. f4-17 ar the Plaza Horel, New
lfurA To register, use the ra':;nn mrun Sorm below.,

CFTR-AM
Toronto, Canada

CHUCK CAMROUX
Station Manager
CFTR-AM

Toronto, Canada

GERALD N. KENDRICK
Program Director
CHNS-AM

Halifax, Canada

Thank You

Bill Hennis

Herb McChord
Peter Schermeyer
CK Jocks & Staff

As of May 14, 1974, 4 PM: 28,263 people
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MICKEY SHORR

President,
Mickey Shorr’'s Tape Shack
Double M, Inc.
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Vox Jox

e Comtinued from puge 17

called “Greatest Hits of Lohman
and Barkley” and the station press
release, obviously written by the
duo’s staff ol humor writers, notes
that the LP is “"now available at bet-
ter record stores in limited quantites
and in worse record stores in large
quantities. This is volume seven of a
series of the greatest hits of Lohman
and Barkley though volumes one to
six have not yet been recorded.” The
LP was recorded before a live au-
dience at the station.
* ok ok

Bill Conway has left KAOK-AM,
Lake Charles, La., where he was
program director, to become pro-
gram director of WBUD-AM in
Trenton, N.J. .. New lineup at
WCLG-AM in Morgantown, W.
Va., includes Dick McGraw 6-10
a.m., music director Fred Hiser |0
a.m.-2 p.m., program director Bob
Sherman 2-6 p.m.. and new man Ken
Williams from WESA-AM in Char-
leroi, Pa., until signoff. A new FM
goes on the air this summer and
Sherman plans to play LP’s toward
the 18,000 students at West Virginia
University and needs albums. Can
you record guys get him some al-
bums down there? . . . Lamry Lee,
newsman at KSAN-FM in San
Francisco, has been promoted to
acting program director of the pro-
gressive station, replacing Thom
O'Hair, who has resigned. Thom
had been there quite a while,

W * W

Here's a letter from Ron Armold,
station manager of WTTI-AM in
Dalton, Ga., that male chauvinist
pigs will no doubt enjoy reading:
“Women in radio are playing an im-
portant role at WTTI-AM. As a
10,000-watt daytimer, signing on as
late as B:45 a.m. in the winter
months and sandwiched in between
rockers in Chattanooga and Atlanta,
plus strong local competition, 1 feel
we've proven that women can get the

Music Is King

® Comtinued from page 27

Maddox is very pro contests and
likes to have as many as the budget
will allow. The typical radio contests
that take weeks until winners are de-
termined won’t be found on KDAY -
AM according to Maddox.

“I like having contests where there
is a4 winner every day. When you
have contests that take a lot of time
and effort on your listeners’ part a
defeatist attitude sets in. Many times
vou alienate your regular contest
participant as a result. When
KDAY-AM has a contest our listen-
ers know that they can win ... el-
fortlessly.”

NATIONALLY
ACGLAIMED
AM-FM MUSIC
PROGRAM DIRECTOR

with solid track record now
available, on a consultant
basis, for radio station out-
side New York City area de-
siring a highly successful

PROVEN FORMAT

Box #823
Billboard
One Astor Plaza
New York, N.Y. 10036

job done. Our staff consists of 10
members, including part-ime em-
ployes, of whom six are women.
Jeanne Burr, who formerly worked
in Buffalo, N.Y.. does a daily talk
show and news interviews, Joanne
Liner from Huntsville, Ala., with
three years of experience in radio is
the latest addition to our staff. She is
assistant to the manager, has her first
phone, and has Dalton’s male chau-
vinist pigs standing on their ear with
her midday air shift. She is ap-
propriately labeled Dalton’s First
Lady of Rock. Lamar McClure is
working mornings and holding
down the program director’s slot.
Chris Edwards and David Lee com-
plete our afterncon lineup.” And
Ron finishes with the statement that
the book | recommended, “Modern
Radio Programming” by J. Raleigh
Gaines, is one of the best invest-
ments he had ever made. That book,
incidentally, is available from Tab
Books, Blue Ridge Summit, Pa.

w ] ]

Tom Hogan has left the air
at WPLJ-FM in New York and
launched a commercials production
firm called Tom Hogan Productions
located in the suburb of Larchmont,
N.Y. I's an advertising agency, 100.
His idea is to produce quality radio
spots to give suburban New York ra-
dio the kind of “production that the
New York market is used to.” Says
his costs are fair. ... L. Brent Hill
has been elected vice president of
administration and radio operations
for Cosmos Broadcasting. He'd been
general manager of WIS-AM in Co-
lumbia, §.C., and will be giving that
up to handle corporate affairs, in-
cluding the development of elec-
tronic dala processing operations, fi-
nancial matters, etc. | remember
when Hill was program director of
WSB-AM in Atlanta. ... Gordon F.
Mason is general manager now of
KJOI-FM, automated beautiful mu-
sic station in Los Angeles. He'd been
station manager of KBIG-AM and
KXTZ-FM in Los Angeles.

* Kk

WDOT-AM in Burlington, Vt., is
celebrating its 20th anniversary
Aprl 19 and program director Joe
Dennis wants all of the old air per-
sonalities to come back and help the
station celebrate. Lineup at the sta-
tion now includes Yal Carter, who
has been with the station since 1t
wenl on the air in 1954, 6-10 a.m.;
Jon Dennis 10-noon; Charie Cun-
ningham noon-2 p.m.; John Hill 2-7
p.m.: Ken Barlow until | a.m.; R. J.
Potter and Mari Siegrest on weck-
ends.

* ok ok

Donna L. Halpen, music director
and air personality at WMMS-FM,
Cleveland, writes: “1 would like to
commend Judy Briscoe for the fine
job she is doing and also mention
that several companies in the East
have also hired excellent promotion
women. Unfortunately, though, they
are still the exception, not the rule.
As a woman in radio, | must take is-
sue with Ms. Briscoe's statement that
most women don't try to get into ra-
dio.

“What | have observed in my
seven years in the industry 1s that all
too many of the women who do try
cel channeled into secretanal jobs. |
have seen far too many men who are
threatened by an intelligent or ag-
gressive woman; |1 have watched
many qualified women become dis-
couraged at having to constantly
prove themselves.

“So, they give up and refuse to
take a secretarial job. After several
years of responsible positions ‘be-
hind the scenes’ as a writer, musi-
cologist, music director, etc., I tned
to get on-the-air work and had to go

through a number of humilialing
and very annoying interviews dur-
ing which | was patronized and/or
propositioned.

“It took me until 1973 before |
found a station that would hire me
as a person. And now I'm fortunate
enocugh to be at WMMS-FM where
we have three women on the air and
it isn't even an issue. But, although
times are changing, change is slow

. and there are sull stations which

hold on to the old stereotypes about
women not sounding good on the air
or not being reliable.

“Whal encourages me is the num-
ber of people who have come to real-
ize that women in radio are neces-
sary and can, in fact, be an asset. |
hope this trend continues and | look
forward o more Judy Briscoes: Cre-
ative people, whether male or fe-
male, can only help the entire indus-
try to grow.” But look at the bright
side, Donna: You could have been
born black and female and those
would have really been some tough
apples to overcome.

L * w

Jim Slone, president of KCUB-
AM in Tucson, wntes: “"While you
were listening to KHOS-AM,
KCEE-AM, and KIKX-AM, every-
one ¢lse in Tucson was listening to
KCUB-AM, KIKT-AM, and
KAIR-AM.” Yep, that's why |
didn’t. I might add that I got tre-
mendous flack, mostly adverse, on
my brief rundown of the Tucson
market. Some guys said [ didn’t have
the nght to cnticize; others pointed
out that I could have been more con-
structive than destructive.

Remember Gordon Sinclair's
“The Americans” record. Univer-
sal’s Education and Visual Arts divi-
sion s going to make it into a film for
schools and libraries, . . . David Roll-
ing, WTOB-AM programming con-
sultant (not another one!) reports
that the new lineup on the Winston-
Salem Top 40 station includes Russ
Spooner from WMAK-AM in Nash-
ville in morning drive; Bob Dale in
mid-day: program director Tommy
Walker 1-3 p.m., Bob Langdon 3-7
p.m., Jefferson Stone 7-midnight,
Jimmy Dean from WZOO-AM in
Asheboro, N.C. midnight-6 am,
with Dave Rock and Rell Rollins
and music director Jay McDaniel on
weekends.

Lee (Baby) Simms is down at
WMYQ-FM, Miami, working for a
program director—Gary Allyn—who
reportedly fired him several times in
the past. And that’s the radio busi-
ness, folks. ... KNUS-FM, Dallas,
needs a new person. Talk o Mark
St. John. . .. KRCB-AM, MOR-for-
matted station (any day now) in
Omaha area, needs a good person-
able personality. ... Bwana Johnny,
half of his unoriginal butterball size
because of a diet, has been seen on
the TV movies in Miami, introduc-
ing horror flicks or something simi-
lar.

Instrument From
18th Century Taught

CORAL GABLES, Fla.—The
Viola d’amore, an [8th century 14
stringed instrument, is making a
“comeback™ here at the University
of Miami. Music professor Vietor
Stern s teaching the instrument
which went out of favor with the ad-
vent of large orchestras and the in-
creased populanty of the violin as a
solo instrument.

The instrument costs $1000. Only
seven of its 14 strings are actually
played upon. The remaining seven
are strung underneath the finger-
board.
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These are best selling middle-of-the-road singles compiled from

Billboard SPECIAL SURVEY for Week Ending 5/25/74

© Copynght 1974 Bidl-
board Publcations. Inc
Mo par] of thes publicalion
may hbe reproguced
siored N & refneval sys-
tarfi, or rarsmiitad n i,';.".,-
farm of by any maans

Fing, recording
i5g, without thea

=
E national retail sales and radio station air play listed in rank order.
i1
s 5 &
= = TITE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 |2 |11 | HELP ME
, | Jomi Mitchell. Asylum 11034, (Crazy Crown, BMI)
Fi 3 7 | | WON'T LAST A DAY WITHOUT YOU
Carpenters, AEM 1521, (Almo, ASCAP)
3 1 17 THE ENTERTAINER
Marvin Hamlisch, MCA 40174, (Multiwood, BMI)
4 6 10 OH YERY YOUNG
Cat Stevens, ABM 1503, (Ackee, ASCAP)
3 7 & | YOU WON'T SEE ME
f Anne Murray, Capitel 3857, (Maclen, BMI)
[ 4 12 TSOP
M.F5B., Philadelphia International 7.3540 (Columbia), (Yirgin, ASCAP)
7 1 8 SUNDOWN
- Gordon Lightfoot, Reprise 1194 (Wamer Bros.), (Moose, CAPAC)
B 9 7 IF YOU LOVE ME Me Know)
. Dlivia Newton-lohm, MCA 40209, (Al Gallico, BMI)
9 |5 1 KEEP ON SINGING
Helen Reddy, Capitol 3845 (Pocket Full OF Tunes, BMI)
10 8 12 I'LL HAVE TO SAY | LOVE YOU IN A S0NG
! lim Croce, ABC 11324, (Blendingwell/American Broadcasting, ASCAF)
11 | 10 I 15 MIDNIGHT AT THE OASIS
| Maria Muldawr, Reprise 1183 (Warner Bros.), (Space Potato, ASCAP)
12 14 35 THE STREAK
| | Ray Stevens, Barmaby 600 (Chess/lamus), (Ahab, BMI)
13 20 b (I'VE BEEN) SEARCHIN' 50 LONG
Chicago, Columbsa 46020, (Big Elk, ASCAP)
4 12 13 PIAND MAN
Billy Joel, Columbia 45963. (Home Grown/Tenker Street Tunes, BMI)
15 |16 |10 TUBULAR BELLS
[ Mike Didfield. Yirgin 55100 (Atlantic), (Virgin, ASCAP) I
16 19 b DON'T YOU WORRY 'BOUT A THING
Stevie Wonder, Tamla 54245 (Motown), (Stein & Van Stock/Black Bull, ASCAP)
17 |13 9 ALL IN LOVE IS FAIR
Barbra Stresand, Columbia 4-46024, (Stein, Yan Stock/Black Bull, ASCAP)
18 |22 7 MY GIRL BiLL
lim Stafford, MGM 14718, (Kaiser, Famous, Boa, ASCAP)
19 |15 |14+ A VERY SPECIAL LOVE SONG
| Charlie Rich, Epic 511091 (Columbia) (Algee, BMI)
20 |18 |13 | BEST THING THAT EVER HAPPENED TO ME
| Gladys Knight & The Pips, Buddah 403, (Keca, ASCAF)
a |17 12 I'M A TRAIN
| Albert Hammond, Mums 7-8026 (Columbia), (Leeds, ASCAF)
22 |24 | 6 | FOREVER YOUNG
I Joan Baez, ABM 1516, (Rams Horn, ASCAP)
23 |zl 14 | TELL ME A LIE
, | Sami Jo, MGM South 7023, (Fame, BMI/Rich Hall, ASCAP)
M 2% 7 RHINESTONE COWBOY
Larry Weiss, 20th Century 2084, (20th Century, House of Weiss, ASCAP)
F R~ | 3 GEORGIA PORCUPINE
George Fischoff, United Artists 410, (United Artists, ASCAP)
26 28 5 STANDING AT THE END OF THE LINE
Lobo, Big Tree 15001 (Atlantic), (Kaiser/Famous, ASCAP)
1 5 YOU MAKE ME FEEL BRAND NEW
The Stylistics, Avco 4634, (Mighty Three, BMI)
. B | i HAVEN'T GOT TIME FOR THE PAIN
| Carly Simon, Elektra 45887 (C'est, Maya, ASCAP)
M 13 4 | FOX HUNT
| Herb Alpert And The T.J.B., AEM 1526 (Almo, ASCAP)
30 3l &  COME MONDAY
| limmy Buffett, Dunkill 4385 (ABC/Dunhill, BMI)
31 30 1 ONE HELL OF A WOMAN
Mac Davis. Columbia 46004 (Screen-Gems Calumbia/Songpainter/Sweet
Glory BMI)
izZ | 36 3 | DON'T KNOW WHAT HE TOLD YOU/WEAVE ME AT THE SUNSHINE
Perry Como, RCA DIBC-0274, (Donert, Roncom, ASCAP)
33 |40 3 BAND ON THE RUN
Paul McCartney, Capitol 1459 (McCartney, ATV, BMI)
M (38 | 4 SONG FOR ANNA _ _
Hert Ohta, ARM 1505 (Tancy, Dolted Lion, Poplico. ASCAP}
35 | M 2 BILLY, DON'T BE A HERD
| Bo Donaldson And The Heywoods, ABC 11435 (intune, PR3)
36 | 35 4 RHAPSODY IN WHITE
- The Love Unlimited Orchestra, 20th Century 2090 (Sa-Wette, lanuary, BMI)
37 4 i THE AIR THAT | BREATHE
| The Holies, Epic 511100 (Landers-Roberts. April, ASCAP) (Columbia)
3B 46 3 | | DON'T SEE ME IN YOUR EYES ANYMORE
Charlie Rich, RCA 0260 [Laurel, ASCAP)
39 41 3 | ONLY HAVE EYES FOR YOU
Mel Carter, Romar 716 (MGM), (Warner Bros., ASCAP)
40 47 2 PLEASE COME TO BOSTON
Dave Loggins, Epic 5-11115 (Leeds, Antique, ASCAP)
41 = 1 YOU'LL NEVER KNOW
Deany Doherty, Paramount 0286 (Famous) (Bergman, ¥occo & Canm, ASCAP)
42 45 4 CIRCLES
Mary Travers, Warner Bros. 7790 (American Broadcasting, ASCAFP)
41 42 3 JUST DON'T WANT TO BE LONELY
The Mamn Ingredient, RCA G205, (Bellbay. BMI)
44 50 i I'M A YO YO
Rick Cunha, GRC 2016 (Martin-Cooper/Howse OF Fargo, ASCAP)
45 49 2 | DAVY
Shirley Bassey. United Arfists 387 (Almo, ASCAP)
6 - 1 THE EVERYWHERE CALYPSOD
Ramsey Lewss, Columbia 4-46037 (Sanral, BMI)
47 | 48 2 SMILE, SMILE, SMILE
Kate Smuth, Atlantec 3022 (Godupell, Valando, ASCAF)
48 | - 1 | DAYBREAK
Nilszan, RCA D246 (Blackwood, BMI)
4 @ - 1 THE OLD FASHIONED WAY
Petula Clark, MGM 14708 (Chappell, ASCAP)
50 | = | 1| SOUNDS OF SILENCE

Paul Simon, Columbia 4-46038 (Paul Simon, BMI)
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Latin Music

Cuban-Puerto Rican LP Series
By Carino Spotlights Past Era

NEW YORK —Carino Records, a
subsidiary of Caytronics Corp. and
U.S. distributor of RCA Latin prod-
uct, 1s releasing a “coleccionista se-
ries” of Cuban and Puerto Rican
recordings, spanning 1944 through
1956.

Slated 10 be on the market by the
end of May, the first offering in the
series will be 10 albums, along with a
special “Latin Roots” disk with 10 of
the best selections from the other
LP's. Each record will carry a sug-
gested last price of $4.98.

Ralph Lew, Caytronics executive,
says that the series will be backed by
a special merchandising and promo-
tional campaign. A rack package
will .be available containing 50 al-
bums—five of each selection. Also,
UHF television adveruising, along
with print ads and in-store displays

Latin Music Festival
Scheduled at Garden

NEW YORK—The Sixth Annual
Latin Music Festival will be held at
Madison Square Garden here Fri-
day (31).

Promoted by the Richard Nader
Organization, the festival’s bill in-
cludes such artists as Sophy (Velvet),
Pellin Rodriguez (Borinquen),
Tommy Olivencia (Inca), Kako
(TR), Johnny Ventura (Kubaney),
Los Satelites and Cal Tjader.

Master of ceremonies for the eve-
ning are disk jockeys Paquito Na-
varro, Polito Vega and Dick Sugar,
Tickets are priced at $5.50, $6.50 and
$7.50.

By JIM MELANSON
will be utilized in a number of major
markets. The main thrust of the
campaign will be directed at Chi-
cago, New York, Miami and Puerto
Rico.

The series will also feature exten-
sive liner notes, both in Spanish and
English, written by musicologist
Rene Lopez and independent pro-
ducer/collector Andy Kaufman.
The notes trace the history of each
artist, along with a number of top
Latin recording acts who were 1o
emerge from various Latin “big
bands” of the era.

“The series is culturally important
o both the Latin and American art-
ist of today,” says Lopez He savs
that music of the era represents some
of the finest recordings of Latin mu-
sic. and that the series will better
clarify the roots of today's Latin
sounds. Kaufman, who like Lopez is
an avid collector of Laun product,
says that he sees the series as the
“first scholarly approach o Latin
music.” Both men were prime
movers in getting RCA to release the
material from their archives and in
negotating a deal between Carino
and RCA,

As part of the promotional cam-
paign behind the senes, Lopez, who
also lectures on the history of Latin
music, will be speaking at a number
of U.5. college campuses.

Product in the first release of the
series includes recordings by such
artists as Arsenio Rodriguez. An-
tonio Arcano, El Conjunto Modelo,
Belisarnio Lopez and his orchestra,
Jose Curbelo and his orchestra El
Conjunto Kubavana de Alberto
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-;J,*'WHot Latin LP’ “'

“Tonto," Somdo Internaceonal 51-B006

5 | PELLIN RODRIGUEZ

"Quemame Los Opos” Boringuen ADG
1254

b | EDDIE PRLMIERI
“Unwersty of PR

7 | WILLIE COLON
“Lo Mato,” Fania SLP.00444

8 | ROBERTO TORRES
“El Caminante,” MYS 114 Mericana

Coce DCLP 107

12 | LARRY HARLOW
"Salsa,” Famia SLP-0D460

13 VINCENTE FERNANDEZ
! "La Mema,™ Caytronics 1358

14 YOLANDA DEL RIO
“Pertenezen A Ti," Arcang 3235

15 LOS MUECAS
“Presapo,” Caytronics 1389

IN LOS ANGELES

Ruiz, Arcano y Sus Maravillas, Ce-
sar Concepcion, Rene Alvarez y Su
Conjunto Los Astros, and Jose Cur-
belo and his orchestra. Also heard
are such singers as Tito Rodriguez,
Joe Valle, Miguelito Cuni, Rene
Soull, Conrado Copero, Carlos
Ramirez, Pedro L. Sarracent, Joseito
MNunes, and Higoberto Diaz.

The inital pressings will be for
5,000 units of each album in the
SeTIes.

) : W L _
ALHAMBRA PARTY: Juan Antonio Estevez, third from left, director of Al-
hambra Records of Puerto Rico, joins three label artists at a recent reception
in their honor. Enjoying the occasion are, from left to right, Julio lglesias
(Spain), Charitin (Dominican Republic) Estevez, and Frank Ferrer (Puerto

Rico).

LatinScene

PUERTO RICO

Ralph Lew of Mencana Records
very pleased with the sales of the al-
bum and single of “El Caminante”
by singer Roberto Torres. Torres is
also an executive with Cayre Dis-
iributors (Mancana labels) in New
York. ... Joe Cain, Tico-Alegre-
Roulette Records, may have a big
record seller in his recently signed
artist, singer-composer Lolita de La
Colina. This yvoung lady certainly
knows how to get publicity for her
compositions and television shows,

Alhambra Records of Puerto Rico
hosted a party (April 7) for their new
artists Charitin, singer from Domini-
can Republic and Frank Ferrer,
Puerto Rican, and his salsa-rock or-
chestra. Both Chanun and Ferrer
presented their respective first LPs
for Alhambra at the party. Juan An-
tonio Estevez, head of Alhambra
and assisted by his popular promo-
tion man and TV personality, Ri-
cardo Fabreguwes, conducted this
well-organized affair at Casa de Es-
pana. Nydia Caro and Julio Iglesias,
the two top-selling artists for the Al-
hambra label were also at the party.

. Leonel Vacearo, singer from
Guatemala, and at present resident
of Puerto Rico, is the latest addition
10 the Alhambra roster. Vaccaro,
who has a weekly variety TV show
over our Channel 7, leaves soon for
Spain to record his first album for

poser, film star and show business
producers in Latin America.
Capitol Records executives Jerry
Brackenridge and Ed Bobar from
Miami and Atlanta, recently visited
Puerto Rico and also hosted a lunch-
eon at La Zaragozana in Old San
Juan for their dealers in this area.
Present at this friendly gathering
were: Carlos Julia and Felix Rodri-
guez (Martinez Vela, Inc.), Lino Fra-

goso (Fragoso Ents), Jim Hineman
(Eddin Ents.), Bernardo (Sonny)
Herger (Island Records of P.R.} and
his son, Alfred D. Herger, genecral
manager of “La Gran Cadena™
chain of six AM-FM radio stations
covering Puerto Rico. Brackenndge
and Bobar also visited with Jose H.
Rodriguez, public relations man for
Empresas El Mundo (leading Puerto
Rico daily, WKAQ Channel 2 TV,
WKAQ AM-FM and Film Dubbing
of P.R.).

Roberto Page, head of Velvel
Records of P.R., in s office in
Cerra Street, very pleased with the
excellent B-track and LP sales of
Danny Rivera’s "Danny Rivera
(Live) en Concierto.,” Page admits

that he was worried when this two- -

record/two cartridge item was in the
works not only because of the ex-
pense involved but also due to the
well-known apathy of local buyers
o former two-unit items. Never-
theless, Rivera’s concerts were all
sellouts and his populanty 1s at top
spot so that Page 1s a very happy
Cerra Street man,

ANTONIO CONTRERAS

LOS ANGELES
Mocedades (Tara) recently flew
here from Spain to tape a Midnight
Special show, They were given a
vocktail party by Ross Burdick of

Zody's stores in southern California.

Mario Duarte, radio station
KCSN-FM disk jockey, presented
the first radio Latin marathon here
April 28, featuning 18 hours of Salsa
music. The show included 14 disk
jockeys, and turned into quite a suc-
cess. ... Kem Cayre of Mernicana
Records was in town with Joe Ba-
taan 10 promote Bataan’s latest LP,
“Salsoul.,” His new single, “Latin
strut.” is already picking up airplay
here, on r&b stations as well as on
Laun statons, ... Amer-Mex has a
strong seller with Los Humildes
(Famia) in Chicago, Texas and Los
Angeles. . . . Sapo, a Latin-rock Chi-
cano band, recently debuted at the
Whiskey Go Go here. They were
well received, as has been their new
LP on Bell Records.

Salsa news. . - . The first Salsa rock
show was held here at the Holly-
wood Palladium April 14, Appear-
ing on the program were such artists
as Arteca, Tierra, Johnny Martinez,
and Willie Colon, who was the head-
liner. Attendance for the show was
weak. But, six days later, another
Palladium Salsa program drew close
to 4,000 people. On that bill were
Willie Colon, Eddie Palmieri and
Azuquita Y su Melao. Local pro-
molers are now looking to bring Tite
Puente here in July.

Another salsa night success was
held at the Coconut Grove on April
20, featuring Miguelito Valdez, Nico

Alhambra. .. . Palite Ort Fani Famous Music Corp., during which

% IN CHICAGD In[tﬂl{jnal} 311:13:“11:::;‘ ﬂir{?ur:g ther “Eres Tu” followup single, Membiela and Stella Lee. Mazacote

25 | TITLE-Artist, Label & ;_: TITLE—Artist, Label & Nicolas Nardone,  that “Dime Senor,” was presented. ... provided musical backup.
=3 | Womber (Bisiributing Label) EZ | Wumber (Disfributing Label n,::l f,:n,: he will 15511'1";51:11': mr:-.- The Million Dollar Theater here  Promoter Jim Parra of Par-Tel Pro-
: : | : howcase program with ductions, San Diego, will bring a

1 | MOCEDADES 9 | L for a long tour of Mexico, Central presents a8 progr _ E

Eres Tu* Tara THS 53008 Eﬂﬁnﬂ? Sl America, Puerto Rica and possibly Imalda Miller, Hermanas Nunez and Latin salsa explosion dance and
2 | LOS BABYS New York. Ortega, formerly with Trio Los Panchos Saturday (23). . .. concert to Mission Bay. On the bill
“Mbum De Oro," Peasless 1749 10 | RAY BARRETTO RCA records, is known in Argentina Lee Shapiro of Caytronics is putting are such arusts as the Eddie Cano
3 | JULIO IGLESIAS Indestructible,” Fania 436 as “Fl Rey" {.'I'ht King) and is con- a promotion package together for Orchestra, Johnny Martinez, Azu-
“Soy," Alhambra 16 11 | FREDDY MARTINEZ tidered oo af ke wealthiest anwd artist Vincente Fernandez’s latest LF. quita Y su Melao, unr_li. Eh:: Hu]"l!
4 | ANGELICA MARIA “fs La Onda Chicano,” Freddy 1014 best paid entertainers. singer-com- The campaign will be utilized by all Breed. RAY TERRACE

Announces

THE GREAT
VIGENTE FERNANDEZ

Featuring the
Hit Song

QUYOETTIE v.L61 'SZ AVIN

29

1 JUAN TORRES 9 VICENTE FERNANDEZ .
“¥ol 19, Musart 1624 “la Misma,” Caytronics 1359 Lat’n A"thﬂ’my "8 Me Caso
Z | MOCEDADES 10 LOS BABYS
“Eres Tu," Tara TRS 53000 “Aibum Oe Oro.”" Peerless 1743 SEt for Conceﬂ I S Ib d 9
> lEEHEIISE‘DFIL‘Il’IS Echo 25109 11 | EDDIE PALMIERI DI TOR I frer] i e a a O
P LOS DMBL . “Sentido,” Magno 103 {Coco) American Percussion Ensemble,” an D 4 Y
ot :I.mingfﬁﬂﬁﬂ 12 LUCHA VILLA anthology of Cuban music and its : ; LP = CYS-1405
“Mis Canciones Favorites.” Musarf 1675 influences on traditional and con-
: i S emvationl 5900 13 | ANTONIO AGUILAR temporary music, will be presented Digisutod by CAYT,RONICS
6 | LOS MUECAS “lose Alfredo Jimmez,” Musart 1675 at Town Hall here Friday (24), THE LATIN MUSIC COMPANY
“Presagio,” Caytronics 1388 14 ROSONDA BARNAL The concert will feature [.'riﬂﬂ'kh'l-'" Call us for Immediate Delivery at any of our branches in
7 | YOLANDA DEL RIO “Rosonds Barmal” Latin International composer Marcho Rizo, playing the 1. New York (212) 541-4080 5. Chicago (312) 521-1800
“Pertenezca A Ti," Arcano 3235 DLS-5006 works of Saumell, Cervantes, Rol- 2 California (213) 737-0197 6 Colorado (303) 388-1651
8 | VICENTE FERNANDEZ 15 | AMALIA MENDOZA dan, Caturla, Lecuona and Varona, 3, Texas s Gesesgy | UeroRioo  (B0R)F6-9001
"Toda Una Epoca,” Caytronics 1379 “La Tariacusi,” GAS 411 .among other, Tickets range from $4 4. Flonda (305) 822-6967

, to 30.
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| -nmmunnm {3 Business Opportunities
nmnn GLAEEHM a word Minimum
| $1000. First line set all caps. Name. address Ci Qecord Mig Services, Supples 0 Professional Services
‘and phone number 1o be included in word count. [ For Sale
| 5 DISPLAY CLASSIFIED AD—One inch, so7.s0; O Help Wanted [ Wanted to Buy
| 4-times $24.75; 26-times $23.25; 52-times $20.00. 1 Used Coin Machine o RS
| Box rule around all ads. nﬁmm. _ u"“”““"‘ﬂ
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| CASH el Enclosea s §__ ) Chack 1 Money Order.
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OWN A COMPLETE
4-TRACK
RECORDING STUDIO
For under $9,000.00

includes Tascam Consola, machings,
limitars, steréQ e&cho. mikes and acces-
sories. For more Information:

Coniact: EMIL OR SPARKY,

STUDIO SUPPLY CO.

1518 Dhdslon S1., Haahvllle Sa
Box 280, Mashvllle, Tenn. 37202,
Phone: (615) 327-3075. oOw

BRITISH
CHQICE
CAROLINE
RECORDS

EXPORTS
-~ LID. =

? = 11 Woodfield Road

Landon W, 2, “NEW PRODUCTS”

* Quad Budget Tapes

* Cassetle Budgel Tapes

* B-Track Budget Tapes

* Hi Quality Sound Alike Line

Worldwide wholesalers of UK ond
European gramophone records ond
cassette tapes. Virgin Records mat=

BRITISH RECORDS

CAN YOU OBTAIN THESE L.P.s
AT THESE PRICES?

Gienesis—Genesis o Ravalation £1.45, 5345

Ganeals—Trespass ,............E1.45 5345
Stones—Gimme Shelter ..........£1.45 .83 45
Aock ' Aolling.........£1.45. .83 45
No Stone Unfumed . E1.45.. 53.45
Elton John—Empty Sky LE1.45. 53.45
Cat Stevans—=Warld Of ... £0.68...51.65
David Bowie—World Of ... ED.6A... 5165
Pink Floyd—Nice pair
(sat of first two L.P8)..........E J0..54.05
Caravan—irle who grow plump £1.70..54.05
Caravan Live ... B1.45,,. 83,45
Birawbs and Sandy Denny ... E0.B5..%1,55
Contact:

WAX RECORD CENTRE, Ltd.,

Progress House,
Albert Road, Aldershot,
Hampshire, England
We export all available U.K. labels.

erial our :||:|-E:I:;||i1':.r. i {Need Reps., Dealers, Distribulors.)
m Quad Enterprises
1 N.E. 7th St
Oklahoma City, Oklahoma 73103
B-TRACK Pho: (405) 236-5946 auly
Sound-Allke Music, Original, Licensed EU STﬂM PHESSIHE?

& Copyrighied Sound Recordings from U5,
& British Studios.

Ower 150 album tites and more coming
svery 4 weeks leaturing the lop hit songs
while they are stlll on top.

‘We have the packaging, sound and gqualily
to make your sales boom. Private labaling

avallable If desired.

Please contact:

REC TRACK NEDERLAND B.V.

P.O. Box 424
Bussum, Holland
Phone (Holland) 2159-10455
Telex 11227 reson jela

Distributors wanled in all areas. Exclusive
lerrilory | gualified. Contact us nowl

INTERNATIONAL
SOUND MARKETING

P.O. BOX 6779,
Albuquerque, New Mex. 87107

Duplicating
Equipment
MASTERING UNITS

Telephone: (505) 345-2121 e LOOP BINS
SLAvES—H Tr. & Casselte
LOADERS—381r.8 Cassette
Larga and agsﬁmlsﬂﬂﬂl:fma cafm- FON? LABELEH
Doy, Guosung 300,000 & yewr Lookied BOX FOLDER
”“&E_‘;;f;nm SHRINK WRAPS &
2160 Patterson St. TUNNELS

Cincinnatl, Ohio 45214 jel

PRICED TO SELL
For complete List & Prices
Write:

P.O. BOX 82861
OKLA. CITY, OKLA.

iy

C. |./SUPERCART
CARTRIDGES

Empties with Foam Pad
Bulk B-Track Tape

Splicing Materials
for B-Track and Cassettes
For information call: (B16) 637-6011
or write: TERRY D. VOGLER

CARTRIDGE INDUSTRIES

8-TRACK DUPLICATING PLANT
2=—1" duplicating systems, Aulo-
malic Splicers, Automatic Shrink
Tunnel, Automatic Sleeve Folder,
Automatic Winders, Run-in Machines,
Automatic Labeler. =

B nEEHF;HE Call: (816) 637-6011
Excelsior El;ﬂ;'lﬂl. Missourl 84024 CARTRIDGE INDUSTRIES CORP.

P. O. Box 186

Je29 Excelsior Springs, Mo. 64024 ju

SOUND-ALIKE TAPES

Talented artists perform today's hits.
CA&W, Soul, and Rock compilations to
keep you on top of any market.

Greal opportunity for distributors
looking for new merchandise.

Sound-Alike Tape Co.
P.0. Box 9113

Albuquerque, N. Mex. AMF 87118
(505) 266-7729

B TRACK CARTRIDGES
NORELCD STYLE BOXES
C.0. CASSETTES
CASSETTE HALVES

Excellent Quality

DYNA-DAY PLASTICS, INC.
1451 East 9 Mile Rd.
Hazel Park, Michigan 40030
(313) 399-4880 tfn

miydi

il

REELS AND BOXES 7" & " LARGE AND
pmall hubs, Heavy duty white boxes, W-M Sales,
636 Woolsey, Dnllas, Tex. TH224, (214} 942-3460,

i

SALE: SHAFFER BOOT SERIES STERE(Q
mutomation, brain & sub bran . four Ampex
#H0 plavback units, one recorder. plavhack 440
Ampex unit with power pack , , . one window
tape Ampex & Spot selector . . . one Carosel . |
two individun] cart machines . | |, excellent con-
dition , . . §12 800,00, Les Cooper (5158 332-1240.
myah
MANUFACTURERS MOLD FOR B-TRACK
plastic tape caddy. Holds ten B-track tapes
Price £10.000. George Skarpolezos. 1900 Bruce
Dr., 3t Sitmons Istand, Gu, 31522 (912) 638-2740
il
E-TRACK DISPLAY FIXTURES 125 CA-
pacity, Quality built, Includies lock $2500 plis
Freight. Distributor Discounts. Custom Ersplay —
Box 137 Rogue River, Oregon G7537, (BA) G82- 14954,
Jel

HBLANK B-TRACK TAPES AMPEX FIRST
quality, Any length exact time loaded. Andol
Audio Products, 4212 14th Avenue, Brooklvn,
MY, 11218 {212) 4:35- 7328 tin

ORIGINAL S0ONGS AND MASTERS FOR
sale, U-Meek Music, Hox 821, Butler, M., 0745
[ ) N e I-ﬁ.‘ﬂ my 20

WILDLIFE CalLlLsS ON ATRACK TAFPE.
Steady sales to hunters, outdoorsmen, $340
each, any quantity. Tobisco, Box 3670, Austin,
Tesns TRTES. (512) 2RA-1754 ol

LEAR JET ATHACHK CARTHIDGES CALL=-
Don Birkeness (H16) 6372104, Write AVSO0
NG, 68 Highwsy & Corum HRoad, Excelsior
Springs, Mo Ivh
BLAMNE B TRACK TAPES MASTRO FIRST
quality, any length, exact time loaced, Dandy
Discount Store, 5322 Lackawrnna Ave., Seranton,

Fa. 18F0E, (T1T) BE1-3001 ifn

FOR SALE-BECHT DUPLICATIMNG SYS-
temn master and § slaves, or mastor and & slaves
convertsl to duplicate hubs. Will discuss offer.
(505) 266-A484 el

DO YOU USE A MICROPHONE?

Then you will wanl b read Lou Burrough's

New Book: MICROPHONES:
DESIGN & APPLICATION

It covers awery signficant aspect: theory, pbosical sad
eleriro-aoousticel  imitatices, mamtensnce,  ples
dozens of imealashle idezs for mesting practical peob-
lems—how {0 choese a mika—how 1o space them for best
results, how bo best mike inberviews, drama, srchesire, ele

Hard comer, 759 pages, 233 lhstrations
ORDER NOW. Send 520, to publisher

SAGAMORE PUBLISHING CO., INC.

980 Ok Country Rd., Plainview, A.Y. 11503
jel
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FOR SALE

MODERN MIDWEST
RECORD PRESSING FACTORY

10 presses, 3 extruders, boiler, air compresser,
hydraulic, label cutter, dies and all related pipes
and elecinical equipment.

PRICE: $40,000

Phene: (16} TRA-4T60 or TI7-3220
je?

DISTRIBUTING SERVICES

EXPORT ONLY

All brands phonograph records and pre-
recorded tapes. Also largest selection of
attractive close-out offers, 27 years of
specislized service lo record and tape
Imporiers throughout the world.
Dealers and distributors only.
ALBERT SCHULTZ, INC.
116 West 1dth SL
New York, M.Y. 10011
Cable: ALBYREP Telex: 236560

EOW

Duplicating
Supplies

* 4 color labels for 8-track
& Cassettes

* 8-track Duplicators

* B-track Winders

* Cartridge Sleeves

* L-S Sealers

* Shrink Tunnels

* Pre-Recorded Pancakes

+ Full engineering service.

S.D.S. INC.

P.0. Box 1574, Charlotte, N.C. 28231
Tel.: (T04) 394-0351
tin

RECORDS WANTED

For recycling LP's or LP Canters or
Vinyl 45-5.

CONTACT:
MRS. KERMICK

(615) 890-0178 -

WANT TO BUY OR LEASE
PORTABLE BASKET BALL COURT

Contact
PAT SINGLETON,
PACE MANAGEMENT,
3003 W, Alabama, Houston, Tex. TT006.
Phone: (713) 526-7666 1
je

RECORD MFG. SERVICES,

SUPPLIES & EQUIPMENT

UIEJ:'LA"I" FIXTURES 8-TRACHK, LP &
s, Best prices & sslection of counter &
Huur models. 8-track pilfer-prool  specinl

48 capacity counter mod, & 206
108 copacity counter mod. ... #4855
144 capacity counter mod. e 44.95
aand |11|.1ur|[_'.' floor model ..o, 11985

Mew home storage units availnble
Write for brochure and details
[Dhstribautors discounia

Quality Display
P.0. Box 1108, Charloits, N.C. 28301
or call 704-394-0351 el

COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL

The Service of the Stams for 30 Yrs!

“THE COMEDIAN"

Original Monthly Service=5845 vr.!
2 nsies, S10-=3 for 1200

35 “FUNMASTER" Gag Files, $45
"Anniversary Issue,” 30

“How 1o Muster the Ceremnonies,'” 556

No. C.0.Ds
“We Teach Standup Comedy™

Remil to;: BILLY GLASON
200 W. 54th SL
New York, N.Y. 10019

DEEJAYS: NEW HURE-FIRE COMEDY!
L1000 classified one-line gags. $10. Catalog fres!
Edmund Orrn, 2786-A4 West Hobsris, Freano,
Calif. 93705, ifn

JOCK SHORTS! TWICE-MONTHLY. CON-
temporary Comedy for top deejave. Frie edition,
Broadeast Library, H804-A Twineing, Duallms
Texwas, TH2ZT jel

“FREE" CATALDG | .. EVERYTHING FOR
the desjay! Custom [LDVs, Promos, Airchecks,
Wild Tracks, Books, FOU Tests, Comedy, and
more] Wrhte: Command, Box 268ME-H. San
Franciaeo $4136 tfn

*PFERSONALIZED™ DROPINS . . . "CUS.
tomized” for yvou, any way you want them, Wntie
for free info or send 53,00 for audition tape. Sherry
Food Prodoctions, Box 283, Signal Moeunbain,
Tenn. 37377, o8

ATTN! OVERSEAS IMPORTERS

On wour purchsses from the U1LE A we pro.
vide the following services:
Asnembile various orders
Bhip at lowest freight rates
Provide new supply sources
Aid wou in vour visita to NUY.

Conlact:
BERKLAY AIR SERVICE
P.O. Box 665, JFK Alrport,
Jamalca, N.Y. 11430. U.S.A. je2z

ARE YOU ON
OUR FREE MAILING LIST?

We have tha best sslaction of major labal
LP's, 8 tracks and cassettes. Lowest prices
an your pich of cream aurplus and close-
oputs. Sand name and addrass 1o
RECORDS & TAPES

Room 401-1819 Broadway
New York, N.Y. 100189
{We also fll overseas orders)  tin

ATTENTION, RECORD OUTLETS WE
hinwve the larmgest selection of 45 rom oldies and
pondies nnd also major Inbel LP hstings st pro-
mational prices. Send for free listings. All orders
welcome. Apex Rendervous, Ine., 1135 W. Eliza-
beth Ave,, Linden, N.J. 07006, ifn

WHILE OTHER FPEOPFLE ARE RAISING
their prices, we are lowenng ours, Major Inbel
LP's are low gs §100. Your choice. Write for
free listings, Scorpio Musse Distribators, G612
Limekiln Pike, Philadelphia, Pa, 19138, Dealers
only. ifn

MAKE MORE PROFIT ON ALL MAJOR
libse] B-Ermck tapes. Updated list airmailed weekly,
Tobieo, Box 3870, Austin, Texns THTEL (512)
35K 1754, 18

PROMOTIONAL SERVICES

INDEPENDENT

REGORD PROMOTION
PHILADELPHIA
NEW JERSEY
&
DELAWARE

Send all Records for review (o

COOPER BROS.

RECORD PROMOTION
6813 Lindbergh Bivd.,
Philadelphia, Pa. 18142

(215) 365-8573 iel

PROFESSIONAL
SERVICES

HIOGGHRAPHIES ON HUMNDREDS OF PAST
and currenf recording artists. For information
write: Hock Bio's Unltd., Box 978, Beloit, Wis,
4351l jel

CUSTOM DUPLICATING

B Track or Casselte Tape
Pancakes or complaete package.
Your Label Design or Ours
Framium Guality Only

SICOM ELECTRONICS

33026 Capitol

Livonia, Mich. 48150(313) 261-8650
miy2h

BIOGHRAPHICAL, OTHER BACKGROUND
tnformation on MOR and reck artists and current
recards, plus apeoming birthdays (with ages)
and anniversaries. Sample [cee. The Sullivan
Litter, HAH Seventh Avenue. Mew York. NY.
119, myZh

HOW TO CUT A RECORD. COMPLETE
course: Hecord Prduction, Pressling, Promotien,

Publishing, Protection, Rovalties. Detnils:
MNashville Hecording Scheel, N-DD NE 12
Ave. Fi. Laudendale, Fln, 3508, Jeit

FULL SERVICE HECORD PRODUCTION
from your tapes {100 up), LPs/d5. Also Scully.
Westrex precision ool masters and demos—
(stereo/mono), Trutone Records, Dept B=for
quality at down to earth prices—8411 Bergen-
wond Ave, North Bergen, N.J. 07047 [JTII]
HEH-93.32. mvEs

HELP WANTED

OUTSTANDING SINGER OF OPERA AND
concerts, lvan Hebroff type, just returned from
successful engagements in Europe seeking per-
gonal munager or agent. Box G081, Billboard,
One Astor Plaza, New York, N.Y. 10036 jel

VACATIONS

WANT ARENT-FREEVACATION? WRITE—
Holiday Home Exchange, Box 555, Grants,
New Mexico 87020 [1SA, miy 25
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MISCELLANEOUS

BILLBOARD IS ON MICROFILM:
Back copies of BILLBOARD are availahle

of microfilm dating from November 18584 to
Diecemnber 1970,

Microfilm copies of articles from any of
these peues may be ohtained from Billboard
Fublicatinns at a cost of 8150 per page up
Lo pages,

For prices on additional copies and for
further information contact:

Martin Feely
General Services
Billboard Publications
9000 Sunset Blvd.
Los Angeles, Cal 80069
213,273-T040 £t

POSTERS
POSTERS

POSTERS
POSTERS

POSTERS

Large Selection of Flocks
Incense—Body Oil-Headgear

WHOLESALE ONLY

Send For Free Catalog

F.D.C. GRAPHICS
5000 Cook Rd.,
Bellsville, Md. 20705

188

CLASSIFIED

ADVERTISING

DOESN'T

COST,

IT

- PAYS

BILLBOARD
Group Subscription
Discounts
Save % on ml_;lgl::r.ipllnm o Billboard lor
groups of 10 or more. For rates and informa-
Lion write:
BOX &018
c/o Billboard, 1515 Broadway
New York, M.Y. 10038 tfn

united-WEE . . .

Can Do It Write Today
Wae Can Pull Our Mation Back Together

Send $1.00

Get Information, Gift and Help U.5.

UNITED WEE / Box 82867
Lincoln, NE. 68501 b

POSTERS, BLACK LIGHTS., INCENSE,
beards, patches, stickers and decals. Send for
frese cotalog. (4045 A76-4474, H & B Distributors,

#51 Peachtres 51 NLE., Atlants, Georgin 305065,
tlm

HIGH FIDELITY'S TEST REPORTS-0OVER
175 currently available audio products. Tests,
nnalvses, prices. Send £1.95% to High Fidelity's
Test Reports, 2160 Patterson St., Cincinnati,
Crhio 45214 tfn

FREE BIBLE GAME. CONTAINING SOME
of the important things God has ever said, Write,
G837 Btewart, Svlvania, Ohio 43560, jel

VACATIONS

PFUERTO RICO BEACH HOUSE-COSTA
Azul, Luquillo. 3 bedrooms. Fully equipped.
Comfortable, private, convenient other resort
wrens. Weekly rental. Edward Pinney, 148 East
78th Street. N.Y.C, 10021, jel

DISTRIBUTORS WANTED

Custom Recording Company, Inc, 634 E
Buens Vista Ave, MNorth Augusts, South
Carolina, 29841, with its own artists and
studios, records the best H-track, sound-
alike tapes in the LLS.A.

DISTRIBUTORS WANTED
CONTACT: (Eastern Stales} George Skar-
palezos (Above address) (912) B38-2742
and (Western Stales) Cllente Bevitori,
G098 B Stresd, Sulte 3, Lawton. Oklahoma
T3501. (405) I65-7908. jela

DISTRIBUTORS

MANUFACTURERS REPS
B-track Steren Tapes and Cassettes.
Always top 100 in all categories of music.

Best quality scund alikes and licensed product.
Legal in all states

Fhone: (704) 3940351 or write;
S.D.S. INC.

F. 0. Box 1574, Charlotie, N.C. 2823]
i

PATCHES $2.40 A DOZEN, 1000 OTHER NOW
items. House of Ripps, 38 N, Mac Questen Park-
way, Mt Vernon, New York 10550, tfn

OUTETANDING OFPORTUNITY FOH TAPE
distributor: Take advantage of the coming boom
in sound-nlike. Super high profits in super.
quality country western 8-Tracks, Over 1500
tapes now mastered, Besl studios and names
in the business. Pops and rock too. Absolutely
legal, all states. Will offer protected territories
ta qualified distributors, No fees, no license cont,
full money-back guarantes. No cash required.
Hurry, while your territory = still open. Call
Bob Newsom collect (213) 822.2958, WORLD
SOUND FACTORY, 4640 Admiralty Way,
Suite 227, Marina del Hev, Californin 80297,
Producers of fine tapes for over six years,  my25

SCHOOLS &
* INSTRUCTIONS

MUSICALOGIC

Learn music as a matter of fact.

Write:
DAVID ANTHONY COE MUSIC

ORGANIZATION (DACMO)
Box 43145, Cleveland, Ohlo 44143

iels

REI FIVE WEEK COURSE FOR FOC 1IST
phone license, Six week course for Radio/TV
announcer, Call or write teday, REL, 52 5. Palm
Ave, Sarasota, Fla. 33577, ifn

KNOXVILLE, TENMESSEE. FCO FIRST
Class License: Next class starta June 10, 1974
Write=PAB, P. 0. Box 2411, 37900 (B15) 6O
1736, 1el5

BUSINESS OPPORTUNITIES

MHR. "C" REMOVES GHAY FROM HAIR,
leaving original color, and eliminates dandruff
im just seven days, or money positively refunded.
$3.95 retail. Ship postpaid, 2 for $3.95; 8 for $10.00.
Mr, “C" Labs. 2413 Government, Mobile, Aln,
A5G0, my2h

RECORDING STUDIO-8 TRACK, FANTAS.
tic buy—ATLANTA—rent 5250 includes offices,
$20,000—principals only=SJH 3975 Omaha Nor-
cross (30071) or call (404) 923-1127. jel
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FIVE YEARS AGO
May 24, 1969

SINGLES

GET BACK

Beatles (Apple)

AQUARIUS/LET THE SUNSHINE IN
Fifth Dimension (Soul City)

LOVE (Can Make You Happy)
Mercy (Sundi)

HAIR

Cowsills (MGM)

OH HAPPY DAY

Edwin Hawkins Singers (Pavillion)
IT'S YOUR THING

Isley Bros. (T-Neck)

ATLANTIS

Donovan (Epic)

THE BOXER

Simon & Garfunkel (Columbia)
GITARZAN

Ray Stevens (Monument)
THESE EYES

Guess Who (RCA)

FIVE YEARS AGO
May 24, 1969

ALBUMS

HAIR/ORIGINAL CAST

(RCA Victor)

BLOOD, SWEAT & TEARS
(Columbia)

BOB DYLAN

Nashville Skyline (Columbia)
GLEN CAMPBELL

Galveston (Capitol)

DONOVAN

Greatest Hits (Epic)
TEMPTATIONS

Cloud Nine (Gordy)

IRON BUTTERFLY
In-A-Gadda-Da-Vida {Atco)
CREEDENCE CLEARWATER REVIVAL
Bayou Country (Fantasy)
ROMED & JULIET/SOUNDTRACK
(Capitol)

10 TOM JONES

Bad el

.

10

=B "

L= B

10

Help Yourself (Parrot)

TEN YEARS AGO
May 23, 1964

SINGLES

MY GUY

Mary Wells (Motown)

LOVE ME S0

Beatles (Tollie)

HELLO, DOLLY!

Louis Armstrong (Kapp)

CHAPEL OF LOVE

Digie Cups (Red Bird)

LOVE ME WITH ALL YOUR HEART
Ray Charles Singers {Command)
BITS AND PIECES

Dave Clark Five (Epic)

(Just Like) ROMEQ & JULIET
Reflections (Golden World)
RONNIE

4 Seasons (Philips)

IT'S OVER .
Roy Orbison (Monument)

A WORLD WITHOUT LOVE

Peter & Gordon (Capitol)

TEN YEARS AGO
May 23, 1964

ALBUMS

THE BEATLES' SECOND ALBUM
(Capitol)

HELLO, DOLLY!/ORIGINAL CAST
(RCA Victor)

DAVE CLARK FIVE

Glad All Over (Epic)

FUNNY GIRL/ORIGINAL CAST
{Capitol)

MEET THE BEATLES

(Capitol)

AL HIRT

Honey In The Horn (RCA Victor)
ELVIS PRESLEY

Kissin' Cousins (RCA Viclor)
INTRODUCING THE BEATLES
(Vee Jay)

BARBRA STREISAND/THE THIRD ALBUM
(Columbia)

PETER, PAUL & MARY

In The Wind (Warner Bros.)

www americanradiohistorv com

IT you're a deejay searching for a radio station, or a radio sta-
tion searching for a deejay. Billboard is your best buy. No
other trade publication is read by so many air personalities
and program directors, as well as the sharp programming-
oriented general managers. Best of all, general managers
report that Radio-TV Job Murt ads can draw five times the
results of the next leading radio-TV publication.

Rates: *“POSITION WANTED" is $15—in advance—for two
times, 2" maximum. Additional space or variation from

regular ad style is $25 per inch, no maximum. No charge

for Box numbers.

“POSTIONS OPEN" is $15—in advance—for one time.
2" maximum. Additional space or variation from regular
ad style is 525 per inch, no maximum, Box number ads
asking for tape samples will he charged an added $1 for

handling and postage.

Send money and advertising copy to:
Radio-TV Job Mart, Billboard, 1515 Broadway, N.Y. 10036

POSITIONS WANTED

A GODOD MOVE-TO ONE OF THE MNA.
tions SIGNIFICANT  modern  country
etations. Never another chance to step into
the PIVs shoes under such ideal conditions!
Prigent PD going into real sstate, will con-
tinue #F1 moming show, will be around 1o
help vou adjust. Requires 5 vears jock ex-
perwmoe, past MO or Production Director,
strong Production ability; brains snd ambi.
tion. You could qualify as PD of WV
Jacksonville one of Country Hadins Top
Ten. Air mail tape to Gene Pope, Baox 37150,
Jacksonville 32205, Equal opportunity.  jel

AVAILABLE: YOUNG (23) AGGRESSIVE
Manager. Rosd Manager, Hooking Agent,
Will relocate snywhere: Three vears on
road with Estus on Columbia Records, first
Amencan tour with Henassance, one vesr
with Quicksilver Messenger service, Contact
Jim Weingich, 703 E. Yerby, Marshall, Mis.
sourn 65340 ar (B16) 836-TH49 jel

MATURE, STABLE. FROFESSIOMAL.
versatibe, Currently LA, market News and
FPublic Service Director. Also, Morning Drive
airshilt, Strong on news, interviews, prodoe-
tiom. 2'5 years at present station and haven't
mizsed a day vet. A good chance to add to
your preseni talent, Write: Box 617, Radio-
TV Job Mart, Billboard, One Astor Plaze.
New York, N.Y. 10036, /35

R — e ————————

[ CREATE SPOTS THAT SELL . RE-
sult-getting spots that could ineremse vour
slation’s sales, as thev've incressed sules of
major advertisers in Los Angeles and coast-
to-coast. If vou'd like to realize more of vour
stution’s money-making potential, T ean help
with creative commercial ability that's the
result of 2 vears experience as production
director of 8 world-famous LA, radio pro-
duction ageney and 10 years a2 an announcer
U've produced national radio spots and pro-
grams. nefwork TV and film soundiracks,
etc.; have been o professional D since age
15, aund hove a varety of freelance voice
ereddits, Age 27, =ingle, mature, dependahle,
with finest professional references and per-
sonal conduct. Seeking permanent prodic.
tion and/or DY position, sdult format ( MOH,
pop, oldies, ete.), will relocate anywhere im-
mediately for the right opportunity. All
inguiries welcomed, (2130 BT6-8867, or write
Apt. 314, 1764 K. Syeamore Ave,, H-nl_l.:..'wnnd,
Ca. G028, jo1

MATURE, STABLE, PROFESSIONAL,
versatile. Currently L.A. market Mews and
Public Service Director, Also, Morning Drive
airshaft. Strong on news, interviews, produc-
tion. 2% years at presant station and haven't
missed o day yel. A good chance to add to
your present talent, Write: Box 617, Radio-
TV Job Mart, Billboard, One Astor Plaza,
Now York, MY 1000, hi25

GOLDEN OLDIES

TRADING POST

JOIN US WITH YOUR CLASSIFIED ADVERTISE-
MENT. Records * Albums » Sheet music + Phonographs » Old

BOARD MAG

record traders, collectors, swappers,
hgers. sellers and all other traffickers—here is your TRADING
POST, a marketplace, right in the middle of the action: BILL- |
JAZINE. Here's where the charts have been
measuring music popularity since the early 40°s. BILLBOARD
GOLDEN OLDIES TRADING POST is open for business.
Don’t Miss It!! Classified Advertising Closes Every Monday.

“WANTED TO BUY,” “FOR SALE."” “"SWAPPING"-
Use the headline that fits your need.

Regular Classified: 55¢ per word. Minimum $11.00.
Display Classified: $27.50 per column inch.

PAYMENT MUST ACCOMPANY ORDER TO:
Billboard Golden Oldies Trading Post
1515 Broadway, New York City 10036

nvestors, changers, switchers,

FOR SALE

2000 MO JUKEBDX 45'S MAINLY 1860°8
most in excellent condition. Best offer. Lenny
Goldberg, Box 581, Forestville, Ca. 95436 my25

RECORD COLLECTORS UNITE. "REC.
ord Collectors Directory™ now being compibed.
Waorldwide listings! All types music! Free listing!
Everyone welcomed! RCD, Box 261, Concord,
Ca. G452 . my a5

COLLECTOR RECORDS — LP'S — JAZZ.
Soundtracks, Personalities, Original Casts, Auc-
tion List From: Ray Macknic, 16114 Napa St.
Sepulveda, Calif. 91343, US.A myEh

GOLDEN AGE RADIO-COMPLETE TAPED
Shows. Box 25215-BB, Portland, Oregon 97225,

Jekh
SEARCHING FOR OLD RECORDS? Dis.
Continued, 216 N, Hose, Burbank, Californis
01505, tfn

PROFESSIONAL
SERVICES

BIOGRAPHIES ON HUNDREDS OF PAST
and current recording artista For information
write: Hock Bio's Unltd, Box 978, Baloit, Wis
53511 o

WANTED TO BUY

CUT-OUTS WANTED FOR DISTRIBUTION
ot lowest prices, send info, to Music World, 128
le'n]r'd Awe., Allston, Meaa, 02134, el

MISCELLANEQUS

SOUNDTRACK RECORD ALBUMS—-MAIL
Auction. Free list rare originul. Whalon, 23214
Hill=Hedondo Beach, Calif. 90278, jel

| WILL BUY.SELL, TRADE RECORDS OF
the 500 Write: Richord Schuler, 3 Long Island
View Hoad, Milford, Conn, 05460, iy 25
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Bilboard EM] Action Picks

These are the albums that have been added this past week to the nation's lgading progressive stations.

ATLANTA, Ga.: WRAS-FM, Drew Murray
BABYLON, N.Y.: WBAB-FM, Malcom Davis
BALTIMORE, Md.: WKTK-FM, Joe Buccheri
COMPTON, Cal.: KJLH-FM. Rod McGrew
DENVER, Colo.: KCFR-FM, Bob Stecker
EUGENE, Or.: KFMY-FM, Janice Whitaker
HOUSTON, Texas: KLOL-FM, Jim Hilty
KENT, Ohio: WKNT-FM, Harry Suttmiller
NEW YORK, N.Y.: WNEW-FM, Dennis Elsas
ACE SPECTRUM, “Inner Spectrum,” Atlantic: KJLH-FM

AIRIO, "Virgin Land," Salvation: KCFR-FM

HERB ALPERT AND THE TIB, “You Smile The Song Begins," ARM: KJLH-FM

HORACEE ARNOLD, "Tales of Exonerated Flea," Columbia:
WRAS-FM

TONY ASHTON AND JON LORD, “First of The Big Bands,’
WHENT-FM

PHIL AUSTIN, “Roller Maidens From Outer Space,” Epic: KLOL-FM
BADGER, “White Lady," Epic: KZAP-FM, WORI-FM, WETK-FM

JOE BATAAN, “Sal Soul," Americana: KILH-FM

BLACKBYRDS, Fantasy: KILH-FM

RITA JEAN BODINE, “Sitting On Top Of My World," 20th Century: KFMY-
M

BREAD, VOL. Il, Electra: CHUM-FM

J.J. CALE, “Okie," MCA: KLOL-FM

CARAVAN, “Girls Who Grow Plump In The Night,” London: WBAB-FM
CLIMAX BLUES BAND, “Sense Of Direction,” Sire: WNEW-FM, KSHE-FM

DAVE ALLAN COE, “Mysterious Rhinestone Bn'nlmj " Columbia: KLOL-FM.
WNEW-FM

RY COODER, “Paradise And Lunch,” Reprise: WRAS-FM. WORL-FM,
WMMR-FM, WIOT-FM, WOWI-FM, KYLE-FM, KLOL-FM

RITA COOLIDGE, “Fall Into Spring,” A&M: KLOL-FM, KEMY-FM, CHUM-FM,
KZAP-FM

CRUSADERS, “Scratch,” Biue Thumb: CHUM-FM

SANDY DENNY, “Like An Oid Fashion Waltz," Island: WMMR-FM, WIOT-FM

DR. JOHN, “Anytime, Anyplace,” Barometer: WKTK-FM

EMBRYD, “We Keep On," BASF: RCFR-FM

FLASH CADILLAC, “There's No Face Like Chrome," Columbia: KFMY-FM

PETER FRAMPTON, “Something's Happening,” AEM: WBAE-FM

FRESH START, “What America Needs,” ABC: KSHE-FM, WKTK-FK

MARVIN GAYE, “Anthology,” Motown: WEAB-FM

ARLO GUTHRIE, Warner Bros.: KYLE-FM, WIOT-FM, WNEW-FM, WORJ-FM,
KLOL-FM, WRAS-FM

LANI HALL, “Sundown Lady,” AEM: KLOL-FM
ISAAC HAYES, “Tough Guys," Enterprise: KILH-FM

KCFR-FM,

" Warner Bros.:

CATFISH HODGE, “Dinosaurs and Alleycats,” Eastbound: KFMY-FM, KYLE-

FM
HOLLIES, Epic: WBAB-FM
PAUL HORN, “Visions," Epic: KZAP-FM
HOWDYMOON, AEM: WORJ-FM, WKTK-FM
BOBBI HUMPHREY, “Blacks And Blues,” Blue Note: CHUM-FM
JANIS IAN, “Stars,” Columbia: KLOL-FM
IF, ‘F'Hul Just Another Bunch Of Pretty Faces," Capitol: WIOT -FM, WOWI-
|
ISIS, Buddah: WNEW-FM
WAYLON JENNINGS, “This Time," RCA: WOWI-FM

SAMMY JOHNS, GRC: KEMY-FM
QUINCY JONES, “Body Heat,” AEM; WKTK-FM, KILH-FM

NORFOLK, Va.: WOWI-FM, Larry Dinger

ORLANDO, Fla.: WORJ-FM, Mike Lyons
PHILADELPHIA, Pa.: WMMR-FM, Dennis Wilen

SACRAMENTO, Cal.;: KZAP-FM, Robert Williams
ST. LOWIS, Mo.: KSHE-FM, Shelley Grafman
TEMPLE, Texas: KYLE-FM, Bill Grant

TOLEDQ, Ohio: WIOT-FM, Dorian Paster

TORONTO, Can.: CHUM-FM, Benjy Karch
KINKS, "Preservation Act P1. 1," RCA: WENT-FM

KRIS NRISTOFFERSON, “Spooky Lady's Sideshow," AEM: WRAS-FM,
CHUM-FM, KIAP-FM, WIOT-FM

LINDA LEWIS, “Heart Strings,” Warner Bros.: WMMR-FM, WOWI-FM
DAVE LIEBMAN, “Lookout Farm,” ECM (import): WOWI-FM

KEN LYON AND TOMESTONE, Columbia: KFMY-FM

LEFT END, “Spoiled Rotten,” Polydor: WITO-FM

MACED AND THE MACKS, “Us,” People: KILH-FM

MAGNA CARTA, “Lord Of The Ages,” Vertigo: CHUM-FM

- MAHAVISHNU ORCHESTRA, “Apocalypse,” Columbia: WRAS-FM, KZAP-

FM, WIOT-FM, KCFR-FM, WORI-EM
RAY MANZAREK, “Golden Scarb,” Mercury: KZAP-FM
MIGHTY SPARROL, “Hat And Sweet,” Warner Bros.: WMMR-FM
MOONQUAKE, Fantasy: KFMY-FM
THE BEST OF THE MOVE, ARM: WMMR. FM, CHUM FM

MEKTAR, “Remember The Future,” (Import) Passport: WHTK-FM. KSHE-
M, KLOL-FM

NEW YORK DOLLS, “Too Much, Too Soon,” Mercury: WEAE FM, WORJ-FM
RAB NOAKES, "Red Pump Special,” Warner Bros.: KYLE-FM

QUEEN, “Queen I1," Electra: CHUM-FM, KZAP-FM

GENE REDDING "Blood Brother," Capitol: KILH-FM

REFUGEE, {Import), Charisma: WOWI-FM

ACHIM REICHEL, *Autovision,” (Import), Zebra: WHNT-FM, WOW|-FM
RENAISSANCE, "“Turn Of The Cards,” Sire: WNEW-FM

ROSS, RSO: WRAS-FM

SIEGEL-SCHWALL, “Last Summer,” Wooden Nickel: WKTHK-FM

SHA NA NA, "Hot Socks,” Buddah: WETK-FM

BEN SIDRAN, “Don't Let Go,” Blue Thumb: WOWI-FM, KLOL-FM
LYNYRD SKYNYRD, “Second Helping," MCA: WMMER-FM

JAMES LEE STAMLEY, “Three's The Charm," Wooden Nickel: WIOT-FM,
WORJ-FM

JOHN STEWART, “Phoenix Concerts Live,” RCA: KZAP-FM. WIOT-FM

STYLISTICS, “Let's Put It Al Together” Avco: KILH-FM

TASAVALLAN PRESIDENTI, "Milky Way Moses,” Janus: WRAS-FM

TEN YEARS AFTER, “*Positive Vibrations,” Columbia: WKTK-FM, KSHE-FM

THIN LIZZY, “Vagabonds Of Western World,” London: WRAS-FM

TOLONEN, Janus: KCFR-FM

TOMITA,“Snow Flakes Are Dancing,” RCA: KZAP-FM

RICHARD TORRANCE, “Eureka,” Shelter: WENT-FM

GINO VANNELLI, ““Powerful People," AEM: CHUM-FM

VARIDUS ARTISTS, Mule Skinner, Warner Bros.: KFMY-FM, KCFR-FM

DOC AND MERLE WATSON, “Two Days In November," Poppy: KCFR-FM

RUSTY WEIR, “Stoned Slow Rugged," ABC: WOWI-FM

WHITE WITCH, “A Special Greeting," Capricorn: KYLE-FM, WRAS-FM

WET WILLIE, "Keep On Smiling,” Capricorn: WORJ-FM, WOWI-FM_ KFMY
FM, WIOT-FM, KYLE-FM

EDGAR WINTER, “Shock Treatment,” Epic: WORJ-FM, WNEW-FM, KFMY-
FM. WMMB-FM, CHUM-FM, KZAP-FM, KSHE-FM, WETK-FM, WRAS-FM

BubblingUnderThe HOT 100

101 -STANDING IN THE RAIN, The James Gang, Atco 6966

102-T0O LATE, Tavares, Capitol 3882

103—WHEN THE MORNING COMES, Hoyt Axton, ASM 1497

104~PLEASE COME TO BOSTOMN, Davie Loggins, Epic 11115

105~THE GOLDEN AGE OF ROCK 'N' ROLL, Mott The Hoople, Columbia
46035

106—SADIE TAKE A LOVER, Sam Neely, AZM 1523
107-TRAVELLING BOY, Garfunkel, Columbia 46030

|08 —-SWEET STUFF, Sylvia, Vibration 520 (All Platinum)

109—1 OMLY HAVE EYES FOR YOU, Mel Carter, Romar 716 (MGM)
110-YOU KEEP ME {Hanging On), Ann Peebles, Hi 2265 (London)
111-GEORGIA PORCUPINE, George Fischoff, United Artists 410

BubblingUnderThe TOp LPS

201—CHARLIE RICH, Fully Realized, Mercury SRM 2.7505 (Phonogram)

202-DARYL HALL & JOHN DATES, Abandoned Luncheonette, Atlantic SO
7269

203—VELVET UNDERGROUMND, Live With Lou Reed 1969, Mercury SRM2-
7504 (Phonogram)

204—KANSAS, Kirshner KI 32817 (Calumbia)

205—ROBERT KLEIN, Mind Over Matter, Brut 6600

206—BLACK HEAT, No Time To Burn, Atlantic SD 7294
207—HISTORY OF BRITISH ROCK, Sire SAS 3702 (Famous)
208—NATURAL FOUR, Curtom CRS 8600 (Buddah)

209—-I0OMBIES, Time Of The Zombies, Epic KEG 32861 (Columbia)

Ms. Wilson: All Seasons Artist

® Cominued from puw

jockey after playing another of Ms,

Wilson's  all-ume [avorites, “You
Can Have Him.”
Ms. Wilson's personal appear-

ances have most recently been lim-
ited to a few concerts and nightclub
dates. Television has also become a
part of her career expansion; ap-
peaning as an actress in such tele-
vision series as “Hawai Five-O" and

“The FBL"

Most recently. however, Ms. Wil-
son is gleaming with joy over a new
talk-variety series, aptly titled, “The
Nancy Wilson Show,” for KNBC-
TV which 1s being looked at very se-
riously for national consideration.

Perhaps the most important news
to all her record buying fans are the
plans of Ms. Wilson to return to the
recording studios the end of this
month. Asked what kind of material
we could expect from her long over-
due date, Ms. Wilson explained:

“Well, T don™t know just yet, I've
been thinking about doing some of
the material of the outstanding
young composers. I've been talking
with one in particular, and we're
planming a nice surpnse.”

Surpnse, or not, it will be with
pleasure that this writer, along with,
we're sure, countless other Nancy
Wilson enthusiasts, will listen to this
graceful and stylistic 5|ngLr who
could do a complete album singing a
cappella and blow our minds.
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Soul LP:

IZ:Zn:.p'\-ngn[ 1974, Bilpoard Pubsicgiiong Inc. Mo part of this pubhkcation may
be reproduced. slored in 3 relrigval 5l||5lr,m'1
Eny means, esecironic. mechancal
without tha prigr wrillen patmission |1 the
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TITLE

Artist, Label & Number

(Dist. Label)

OPEN OUR EYES
Earth, Wind & Fire, Columbia KC
T

SHIP AHOY
O'lays, Phalsdelpids Infermational KT
I2408 (C hwmbia)

| MIGHTY LOVE

[ The Spinners. Allantic 50 7%k

N1l

11|

HEAD HUNTERS
ferkoe Hameock, Columbia KC 32731

LET ME IN YOUR LIFE

| Areths Franklin, Mlantic 50 7292

BOOGIE DOWN
Eddie Kendrichs, Tamia T 330VI

| (Maren)

23

32

22

13

16

10 |

15

THE PAYBACK
James Brown, Palydes FO2.3007

IT'S BEEN A LONG TIME
New Birth. RCA APL |-0285

WAR LIVE
Uniled Arists UALA 19312

LIVIN' FOR YOU
Al Green, Wi ASHL 32082 (Londoa)

+ 'JUSTMENTS
Bill Withers, Susses 588 B03Z2

EUPHRATES RIVER
Main Ingredmst BCA APL1-0335

STREET LADY

Domald Byrd, Undled Astists BW LA
140-F

BACK TO OAKLAND
Tower 01 Power, Wamer Bros.
B85 2149

PURE SMOKEY
Smokey Robaaon, Tamla T6-33145]
(Matomn)

LOOKIN' FOR A

LOVE AGAIN

Bobby Womack, Undfed Arfits
WA LA 1596

THE DELLS VS. THE
DRAMATICS

The Dwests, The Dramabcs Cadet CA
60027 (Chess/ lanus)

ANTHOLOGY
Gladys Enight & The Fips, Motown
MTa2

ANTHOLOGY
Maran Gaye, Motown MS 79143

RHAPSODY IN WHITE

| Love Uslimided Onckestra,
| 204h Cemfwry 7-433

18

SCRATCH

The Crusaders, Bliue Thumb
BTS 8010

CLAUDINE SOUNDTRACK

Gladys Knight & The Pips, Buddah
BSD 5602 5T

BEST OF THE MOMENTS
Glang 5T 1009 Al Plakingm)

LOVE IS THE MESSAGE

| MFSE, Philadelphia Intarnational KZ

JZT0T (Columbia)

ANTHOLOGY
Smehey Hobizgon & The Miraches,
Motown M753 B3

BLUE MAGIC
Aten 7038

BLACKS AND BLUES
Bobhi Humphrey, Blue Note BN LA
1426 (United Arfisis)

| CAN'T STAND THE RAIN
Ann Peskles, Wi XSHL 32079
{Laadon}

CROSSWINDS
Hilly Cobham, Ablantic S0 7300

SKIN TIGHT
Db Players. Mercury SHM 1- 705
(Phonogram)

44

45
46 |

47 |

48 |

49

51

ad

or fransmitied. in any form or by
photocopying. recording, of olherwiss,
b er

| Weeks on Chart

g

29|

4] |

37

3l

53|

57

=

10

38

26

TITLE
Artest, Label & Number
(Dist. Label)

MEETING OF THE MINDS
Four Tops, Dunhill DS0-50 166

|
KNIGHT TIME !
Gladys Knaghl & The Pips, Saul § [
T41¥] {Mobown

GRAHAM CENTRAL STATION |
Wamer Bros. BS 2783

. IMAGINATION

(adys Kmaght & The Fips, Buddah
BIS 5140

| ALIVE & KICKING

Detfonics, Philly Goowe FG 150]
(Bell}

| INNERVISIONS

Stevie Wonder, Tamla T 326 L
Motown)

| WILD & PEACEFUL

Kool & The Gamg, De-Lite DEP 2083
PR

| FOXY BROWN

Willie Hwich, Motown MBI 51
NATURAL FOUR

| Curfom CRS 8600 (Buddah)

WHIRLWINDS

Dendato, MCA 410

THE OHIO PLAYERS
EMi Capitol 5T-1129)

DRAMATICALLY YOURS
Ron Hamks And The Dramadics
Vol VO5-950] [Cofuminiz)

FINALLY GOT MYSELF
TOGETHER

Impresssans. Curtom CRS D598
{Buddah)

1+3

Isley Brolhers,
(Cofumbsa)

STONE GON'
Bairy While, 20th Cenlury 1 423

COME LIVE WITH ME
Ry Chaeles, Crossower CR 9000 |

LET'S GET IT ON
Marein Gaye, Tamla 1

135 W1 (Matown)

ETHNIC STEW
Tribe. ABC MBCX ROJ

T-Neeh B2 3245034

WAR OF THE GODS i
Baetly Paul, Philsdalphia Iniernational

[ K2 32409 (Cofumba)

|
29|

6|

1550
Temptatoons, Gordy G-966N |
[Molewn)

| WANNA GET FUNKY
Albert Kimg, Sfas 5T5 5505
{Colwmbia}

| THAT'S HOW LONG I'LL BE

LOVING YOU
Bunny Sigler, Phitadelphiz
Infernatonal HI 32858 (Columbia)

BLACK & BLUE

Hemld Mekin & Tha Blus Notes,
Philadeiphia Islernadional K2 13407
{Columbia) I

THEY SAY I'M DIFFERENT
Betty Dave, Jus! Soashese 1553504

| {Famos)

- SUPERTAYLOR

- SAVE THE CHILDREN

- NO TIME TO BURN

| LOVE, SEX & THE ZODIAC |

Cannonbafl Adderley. Famiasy F 9445 |

Inhminie Tayploe, Stac 5T5-5500
{Columbis)

Motown MBDD-RZ

Black Heas, Ablanzic 50 7794

FRICTION
Soed Children, Stax ST5-5507
{Columdin)

THREE DOWN AND

FOUR TO GO
Escorts, Mithia AR 5106

33

AHYO81118 ¥.61 'GE AYIN
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Classical Music
EMI, Soviet Pub

Enter New Pact

LONDON—-A new three-year
agreement was recently signed be-
tween EMI and Russian publishing
organization Mezhdunarodnya
Kniga (M.K.) providing for contin-
ued issue by HMV of Russian-made
Melodiya recordings, in Britain,
Eire, Australia and New Zealand,
plus an exchange deal by which
EMI Imports will bring in a number
of Melodiva recordings and will in
turn make British records, both clas-
sical and pop, available in Russia.

Agreement runs from June 1, and
was completed by MK, vice-presi-
dent Mme. Raisa Kalianko and Lev
Yershev representing the UK. Rus-

sian Trade Delegation, on the Soviet
side, and EMI Classical division

WCLV Issues
Baedeker List

NEW YORK —-The 1974 edition
of the WCLV Classical Music Radio
Station Baedeker list 170 commer-
cial and non-commercial stations in
136 cities that broadeast a significant
amount of classical music. It 15 in-

cluded in the June issue ol the
WCLYV Cleveland Guide.

Each station entry in the Baedeker
includes frequency and indication
as 1o whether it broadcasts any of a
number of special programs such as
The Cleveland Orchestra, Cleveland
Orchestra Pops, Boston Symphony,
and Pops, Philadelphia Orchestra
and Karl Haag's “"Adventures in
Good Music.”

This is the fourth year that WCLV
has published the Baedeker,

Composers to
Cite Ms. Sterne

NEW YORK-The American
Composers Alliance will honor
Teresa Sterne, director of Nonesuch
Records, at a reception Wednesday
(22) at the Faculty House of Colum-
bia University here. At the fete, The
Alliance will present Ms. Sterne with
the Laurel Leal Award for Distin-
guished Service to Contemporary
Music.

WHEN Metropolitan Opera stars Anna Moffo and Richard Tucker ra::ently'

seneral manager Peter Andry, fi-
nancial planning manager Tony Lo-
cantro and nternational marketing
manager, Douglas Pudney, for EML.
Agreement will have important cul-
tural link sidelines including en-
couragement of young Russian
recording artists so far unknown
here, visits by these artists to Britain,
recordings o be made outside Rus-
sia by outstanding artists including
pianist Sviatoslav Richter and
Mstislav Rostropovitch. and if fu-
ture talks also succeed, possible co-
production of major recordings by
EMI and Meclodiya in Moscow, one
ol which may be a large-scale Rus-
stan opera. Later in the year Douglas
Pudney will visit Moscow for talks
on repertoire.

“We are delighted that we have
reached agreement,” Andry told
Billboard. *Our relations with M.K.
that have continued since 1968 have
proved successful, and this new
agreement will not only benefit the
trading relations between our two
countries but will also help the con-
tinued artistic relations.™

THE CLASSICAL division of Phono-
gram was struck by fire a year ago,
and has moved back to its newly re-
modeled offices. M. Scott Mampe,
director of the division, is shown
next to the division's "latest’ play-
ing equipment. Ms. Mampe holds al-
bum cover of Philips’ latest opera
recording by Colin Davis, Mozart's
“Don Giovanni.”" A Galaxy of Stars,
the advertising slogan to be used in
conjunction with the set, appears
on a full color showcard designed
for in-store displays. Coordinated
radio premieres across the country
are scheduled for this month. Full
advertising support is planned in
conjunction with this set's release.

Audio Fidelity Set
To Expand 1st Series

NEW YORK-Audio Fidelity
Records plans to expand its First
Component Series line of classical
recordings during “the coming
months. The repertoire will be more
varied, embracing solo works for pi-
ano, violin and cello, chamber mu-
sic, choral works, and operatic as
well as symphonic material. Also
planned are boxed sets containing
the complete Brandenburg con-
certos of Bach, the four Brahms sym-
phonies, the five Beethoven pianc
concertos, and other works which
lend themselves to this kind of pack-
aging, In preparation for carly re-
lease are works by Bach, Mozart,
Schubert, Chopin. Havdn, Beetho-
ven, Wagner, Brahms and Paganini.

Recent releases included the first
new recording in years of the com-
plete sonatas and partitas for solo
violin performed by Ruben Varga.

L

went to Korvettes on Fifth Avenue, New York, to autograph copies of their
new RCA Red Seal album, highlights from Halevy's opera, ‘‘La Juive," David

Rothfeld, center, Korvettes vice president, Divisional merchandising man-

ager, greeted them.

To be released this Fall is an album
by Ruben Varga containing the only
recording of Paganini’s Vanations
on the theme “God Save the Queen™
as well as other Caprices by Paga-
nini and Varga. Audio Fidelity
Records recently issued s first al-
bum of chamber music, a recording
of Schubert’s Trout Quintet. Carl
Shaw. Audio Fidelity's classical a&r
director, 15 in Europe. seeking new
material for the First Component
Series because of expansion plans.

Kenton Signs
Pact to Push
More Concerts

CHICAGO—Jazz artist and com-
poser Stan Kenton, 61, has signed a
long-term personal management
agreement with the Scott A. Cam-
cron Organization Inc.

Scott Cameron, president, says he
will concentrate on more auditorium
concert engagements and mount a
bigger push in the high school and
college concert market. Cameron
helped develop the high school
clinic concert concept for Kenton
three years ago as vice president and
head of the Willard Alexander
Agency in Chicago.

Willard Alexander Inc. continues
as agency representation, and pub-
licity will still be handled by
Kenton's Creative World operations
in Los Angeles, which include Crea-
tive World Records, Creative World
Publications, and Kentonmia, Ine.

SMG to Issue
Vox on Tape

NEW YORK-Vox Productions
has concluded a deal with SMG Dis-
tributors whereby SMG  has the
right to issue Vox recordings on cas-
settes and B-track tapes. under the
SMG label. A recent issue erro-
nously stated that Vox and SMG
had formed a tape manufacturing
operation.
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SCOTT JOPLIN: FIAND RAGS, VOL. 1
Joshua Rifkin, Nonesuch 71248 (Elektra)

- SCOTT JOPLIN: THE RED BACK BOOK

Gunther Schuller, Angel 5-36060 (Capitol)

SCOTT JOPLIN: PIAND RAGS, VOL. 2
loshua Rifkin, Nonesuch 71264 (Elektra)

KING OF THE HIGH C's
Luciano Pavarotti, London 26373

SWITCHED ON BACH NI
Walter Carlos, Columbia KM 32659

SWITCHED-ON BACH
Carlos/Folkman, Columbia MS 7194

VERDI: | VESPRI SICILIANI
Arroyo/ Domingo/Milnes/Raimondi, New Philharmonic (Levine)

. RCA ARL4-0370

RACHMANINOFF: VESPERS

| U.5.5.R, Russian Chorus & Soloists, Melodiva SRB 4124 (Capitol)

CASABLANCA: CLASSIC FILM SCORES FOR HUMPHREY BOGART
National Philharmonic (Gerhardt), RCA APL1-0422

PUCCINL: TURANDOT
Sutherland /Pavarotti/ Caballe/ Ghiaurov / Kraose/Pears, (Mehta),
London OSA 13108

PUCCINI: LA BOHEME
Pavarotti/Fremi/Von Karajan, London OSA 1299

THE CHRISTOPHER PARKENING ALBUM
Angel 5-36069 (Capitol)

ALBENMIZ: IBERIA
Alicia De Larrogha, Piano, London CSA 2235

BEETHOVEN: SYMPHONY =9
Chicago Symphony (Solh), London CS P8

SCOTT JOPLIN: Palm Leaf Rag
Southland Stingers With Ralph Grierson, Piana (Spoonholtz)
Angel 5-36074 (Capitol)

E. POWER BIGGS PLAYS SCOTT JOPLIN
Columbia M 32495

BACH: FLUTE SONATAS (complete)
Rampal, Odyssey Y2-31925 (Columbia)

BACH BRANDENBURG CONCERTOS
Ristenpart, Nonesuch 73006 (Elektra)

BERLIOZ: LA DAMNATION DE FAUST
Gedda/Bastin/Veasey/London Symphony Orch. & Chorus/Ambrosian
Singers (Davis), Philips 6703 042 3 (Phonogram)

BOITO: MEFISTOFELE Treigle/Domingo/Caballe
London Symphony Orchestra & Ambrosian Opera Chorus (Rudel)
Angle SCLX 3806 (Capitol)

TCHAIKOVSKY: SWAN LAKE BALLET IN 4 ACTS, OPUS 20
I"!leth:rland Radio Philharmonic (Fistoulari} Phase 4 25PC 21101
(London)

PIAND MUSIC BY GEORGE GERSHWIN
William Bolcom, piano, Nonesuch E 71284 (Elekira)

MAHLER: Bth SYMPHONY
Chicago Symphony Orchestra (Solti), London OSA 1295

CLASSIC FILM SCORES FOR BETTE DAVIS
National Philharmonic of London (Gerhardt), RCA ARL 1-0183

PRIMO TENORE: LUCIANO PAVAROTTI
London 05 26192

JANET BAKER SINGS SCHUBERT
Seraphim 518 6083 (Capitol)

ROSSINI: WILLIAM TELL
Cabalie/ Gardelli, Angel SEL 3793 (Capitol)

MAHLER: 5th SYMPHONY
Chicago Symphony (Solti), London CSA 2228

MORE SCOTT JOPLIN RAGS
New England Conservatory (Schuller) Golden Crest GRS 31031

PROKOFIEFF: ROMED AND JULIET {complete ballet)
Cleveland Orchestra (Maazel), London CSA 2313

MAHLER: SYMPHONY =10
New FPhilharmonic Orch.
E700067 (Mercury)

BELLINI: NORMA Sills/Verrett/Di Giuseppe/Plishka
New Philharmonia Orchestra (Levine)
Audio Treasury ATS-20017 (ABC)

WELL-TEMPERED SYNTHESIZER
Walter Carlos, Columbia MS 7286

R. STRAUSS: ALSD SPRACH ZARATHUSTRA
Berlin Philharmonic {Karajan) DGG 2530 402 (Palyedar)

ZUKERMAN PLAYS AND CONDUCTS VIVALDI
Columbia 32633

HALEVY: LA JUIVE (Highlights) Arroyo/Moffo/Tucker/Giaiatlo
New Philharmonia Orchestra (de Almeida) RCA ARL1-0447
STEINER: GONE WITH THE WIND

National Philharmonic Orchestra (Gerhardt) RCA ARL1-0452

THE BEST OF JOHN WILLIAMS
Columbia M3X 32677

THE GREAT RACHMANINOFF CONCERTOS:
Van Cliburn RCA ARLZ-0318

BEETHOVEN: SONATA 23 IN F MINOR (Appassionata)
BEETHOVEN: SONATA =21 IN C MAIOR (Waldstein)
Viadimir Horowitz, Piano. Columbia M-31371

(Wyn Maorris), (Phonogram) Philips
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Blank Tape Sales
Prove Surprising

By EARL PAIGE

LAS VEGAS — The electronic
distributor i1s viewed as an increas-
ingly important factor in blank tape
sales.

In fact, Ed Miller, Mill-Tronics of
Dallas, said in a presentation at
NEWCOM here that his orpaniza-
tion could not believe the amount of
blank tape that is being sold. He
mentioned one distributor who sold
$300,000 worth last vear.

In his presentation at a marketing
seminar for distnbutors here, Miller
said an investment of $2.500 (de-
pending on market area) will yield
22-27 percent pross profit for the
whaolesaler and offer dealer profits
of 35-38 percent. Miller sells BASF
and Sony, the latter he pointed out
as enjoying very limited distribution
via distributors.

BASF was here in force with Tom
Dempsey, Gerard Berberian, Robert
J. Patterson. Richard Dalessio.

James Walker and Joseph Stalten
manning both a booth and a busy
hotel suite, the latter involving criti-
cal nose-to-nose selling. For Ber-
berian and Patterson, it was a hectic
time as they had to hurry up here
from the Audio Engineering Society
convention in Los Angeles that over-
lapped NEWCOM (see separate
story on the two men’s flight home).

Longines Symphonetlte con-
structed an elaborate exhibit and
plugged such merchandising con-
cepts as its tote box library that
comes with two cassetles.

Irish plugged three-packs in both
B-track and cassette.

Not showing a great amount of
tape was Mallory, where Frank P,
Vendely, general sales manager of
Mallory Distributor Products Co.,
said his firm intends to increase its
involvement soon. Another Mallory

{Continued on page 36)

3M to Bow Cassette, Tape,
Cartndge Line at CES

. PAUL, Minn.—The 3M Co,
th: l,\ introducing a “Classic™ line
of cassette, cartridge and open recl
tape at the Consumer Electronic
Show to be marketed through
audiophile and audio specialty
SLOTeS.

The Classic cassetle tape has a
dual layer of chromium dioxide and
ferric oxide for combined high fre-
quency and low [requency lidelity,
and can be played on standard play-
back equipment. The company rec-
ommends using the nonchrome bias
switch for best results. On a three po-
sition switch. the setting should be at
the “high performance™ point.

The cartndge tape has a low-noise
ferric oxide coating and has a higher
sensitivity to both high and low I're-

Penney Puts Heavy Emphasis on

KANSAS CITY, Mo —~The ra-
tuonale ol those who tout the 1,700-
store J.C. Penney Co. as one of the
two most successful merchandisers
in retailing today (the other is said 1o
be Sears) begins to l.ﬁ*-ld"h"ﬁ' in a
study of the company’s wpe-record
and electronics hardware strategy.

With policy and guidelines for all
sLOres m.lppf:l..l at the New York
home base, where Bob (iumgnin] 1%
home and automotive stereo buyer.
and Russ DiGarbo handles tape and
record buying. there’s solid evidence
of the important role these cate-
gories have in Penney’s profit-and-
volume scheme of things.

Not all stores maintain stocks of
electronic hardware and soltware.
Smaller stores have no departments,
while other stores have departments
of varying sizes. But Penney's new
full-line stores. which range upward
to 200,000 square feet in size, in-
corporate good-sized displays of all
three categories—tape-records, home
and automotive stereo.

J.C. Penney is oriented to the vital
niche hard and soft lines play in
family lifestyles today. are deeply
conscious of their trafTie, profit-
carming. good image and impulse
appeal.

Each department manager shops
the main competition monthly, us-

quencies than standard cartridge
lape.

The open reel formula is also low-
noise ferric oxide, with a higher per-
formance rating than standard
recording tape.

Suggested list prices for the Clas-
sic cassettes are $3.75 for the C-45,
$4.35 for the C-60, and $6.25 for the
C-90. Suggested list for the new car-
tridge are $3.75 for 45-minutes. and
$5.00 for 90 minutes, On the open
reel, the seven-inch size is $9.95 for
|.200 feet, $12.45 for 1800 feet, and
$16.20 for 2,400 feet. For the 10'2
inch reel, suggested list prices are
$23.70 for 2.400 feer, $28.70 for

3.600 leet. and $37.45 for the 4,800-
foot length.

ing a shopper’s guide as a tool. And
if major competition is found o be a
few dollars—sometimes even a
dime—cheaper on comparable
wares. 1 s a4 matler ol serious con-
cern 10 management and steps are
taken. The prime aim always, says
Penney’s management. is the best
deal in town on price and quality. If
another product is needed o make a
['lI'II._L pmn'[ d.LTlL!II'l ]5 Id.kl:.r! 18] JLL||JJT1.'."
L.

The organization structure of full-
line stores includes manager. a sales
and merchandising manager (or as-
sistanl manager), an operations
manager who 1s responsible for all
nonselling  areas, merchandising
managers for each level of the stores
and then department managers who
OVETSCE ONe Or more calegories,

Tapes and records are supplied
Penney stores by the Handleman
Co.. a rackjobber firm founded by
Paul and Dave Handleman. head-
quartered in Detroit. The company
has 17 branches, with a warehouse
in each area, over the country. All
software basic strategy, including
promotions, display practices. stock-
ing methods, ete,, are a joint effort of
Handleman and Penney’s New York
personnel. This merchandise is fed
into Penney’s stores on a weekly
basis by rackjobber representatives.

Tape/Audio/ Video

Concord Bows
New Solid State
Cassette Deck

NEW YORK —Concord Products
has introduced a new solid state cas-
sette deck, which. according to the
company’s engineers, has been engi-
neered for high performance and
designed as a stereo component with
front loading.

The unique front-loading design
allows the unit, model CD- 10 to
fit in places where end load decks
would pose a problem. The unit’s
front panel contains all the controls,
including headphone jacks, two YU
meters, microphone jacks and a tape
counter with memory rewind. The
tape motion and direction are vis-
ually indicated.

According to Concord’s natonal
sales manager, Paul Gonzalez. the
unit, with a list price of $299.95,
boasts a comhnation of other fea-
tures, including solenoid-assisted pi-
ano key controls, Dolby noise reduc-
tion system. a selector swilch for
regular, low noise and chromium
dioxide tapes, and built-in illumina-
tion for easy head cleaning.

Also incorporated into the CD-
1000 is a locking pause control, sepa-
rate clutch-coupled rotary record.
and output controls, and an inpul
line mike selector switch,

Concord is a division of the Benja-
min Electronic Sound Corp,

Stricter FTC Audio
Rules In Effect Nov. 4

WASHINGTON — The Federal
Trade Commission (FTC) has set
Nov. 4, 1974, as the effective date for
115 new, stricter rules on advertising
audio power of home entertainment
Iems.

Advertising which makes any
power output claims, in print or
broadcast, for phonographs, radios,
tape equipment and component am-
plifiers, will have to rate output in
continuous power capability (RMS).

Standard test conditions for man-
ufacturers are outlined by FTC in
detail and must be met whenever
any power claims are made in adver-

using. Rules were formally promul-
gated May 3 (Billboard, May 4).

Diirect mail literature and catalog
merchandising must also observe
the Nov. 4 date for audio power
claims. However, more leeway will
be given for a phase-out after that
date, of promotional line folders,
spec sheets, wall charts et al. at retail
level. This is 1o ease hardship in
cases where promotional literature
for new 1975 product lines had al-
ready come out before the long-de-
layed audio power output rules were
finally issued.

Retailers who rely on manufac-
turers” written claims in their adver-

tising will not be held in violation if
the claims prove inaccurate or false,
provided the retailer had no way of
knowing this on his own,

To assure a fair basis for con-
sumer comparison, the commission
will ban any performance rating for
power in an item that requires out-
side aids.

As reported in Billboard’s May 4
Tape/Audio section, any additional
performance characteristics not re-
quired under the new rule, such as
“peak power”™ or “music power,”
must be based on recognized indus-
try testing standards and must be
subservient to the main RMS disclo-
sure to avoid confusing the con-
sumer.

The standard test conditions set
up by the commission for measuring
the disclosed performance claims
will permit duplication by the FTC
for checkup and enforcement on the
advertising claims,

The new power output rules, in
the final stages since 1971, are de-
signed to prevent abuse of output
ratings and to provide a standard for
judging amplification power in
terms consumers can understand
and compare, the FTC says.

Kodak Videoplayer Nears Debut

® Continued from page 3

week, a Kodak spokesman lor the
Motion Picture & Auwdio Visual
Markets (MPAVYM) indicated that
among the first eight dealers an-
nounced would be several of the
more traditional audio/home elec-
tronics type with sohid sales and ser-
vicing track records.

He also sand it is likely that a num-
ber of dealers also will have the new
$12.500 Automated Film Processor
that develops a 50-foot Super 8 car-

By GRIER LOWRY

Grier Lowry photo
CHECK IT OUT—Penney's software
organization structure consists of
head record girl, on-floor supervisor
and department manager. At the
full-line Blue Ridge Shopping Cen-
ter store in Kansas City, Evelyn
Awander (head sales girl) and Eric
Stueve (department manager) go
over invoices,

and Penney does no warchousing on
it. Only nominal under-stocks are
kept in the stores.

Penney does maintain warchouses

www americanradiohistorv com

tridge at 10 feet a minute. Featuring
a processing lime of 82 minules, the
unit turns out a 30-foot roll ready for
showing in 13!z minutes, over-
coming one of the main drawbacks
to Super 8 as a serious challenge to
instant videotape recording,
Videoplayer distribution will be
national by year-end, with the mar-
ket expansion nmetable uncertain,
depending on increasing production
capabilitv. A network of [(K0-125
dealers is anticipated, with moves by
region to the Northeast, Midwest,

Southeast. West Coast and South-
west following New England.

The new Videoplayer is compat-
ible with the line of Ektasound cam-
eras and projectors announced by
Kodak last year. The new dealers
will carry key accessories introduced
late last vear specifically for the
‘Ir’lda:uplqj.u including the Super-
matic 200 existing-light sound cam-
era with omnidirectional micro-
phone on a 12-foot cable, and new
Ektachrome SM 7244 film available
in 50- and 200-foot cartndges.

Record/Audio Sales

in each district for electronic hard
lines. and buying s pooled by all
stores 1n the district. The Penney
feeling is that this pooling and dis-
trict warehouse distribution plan is
more cconomical, efficient and
faster than with deliveries shipped
by individual manufacturers 10 the
stores, Electronics merchandisers in
stores compile forecasts ol sales for
the vear, then supply monthly sales
breakdown expectations. Overall
buving for the company s based on
these estimates,

A good example of the approach
the company makes in merchandis-
ing electronics 1s shown at the Blue
Ridge Mall full-line store in Kansas
City. The location is in one of the top
shopping centers in Greater Kansas
City in the Eastern suburbs with a
::un:.mmh high traffic count. This is
one of the highest-volume shopping
centers in the country.

Penney has 16 stores in the Kan-
sas City district, including four full-
line stores. The district is supervised
from the regional office in Dallas.
Stan Jones is sales manager for white
goods, furniture and brown goods
lines in the Kansas City district,

Penney’s at Blue R!dgc occupies
108,580 square feet of selling area,
which, with stockroom, expands 1o
125,800 square feet. Ideally located

in the hottest spotin the store, on the
lower level with neighboring high-
volume categories—toiletries. cam-
eras. soft cover books and hard-
wiare—tapes and records occupy a
700 square foot spread. The location
is near the lower level entrance on
the path taken by traffic o the es-
calators. Tapes get about a 216
square foot spread with 10 square
feet devoted to basic accessories—
mostly carrying cases and racks—
and four square feet 1o blank tape.

Electronic hard lines are located
on the second level adjoining home
furnishings where 50 square feel is
devoted 10 compacts. 1,500 square
feet to portables with components
displayed in a 216 square feet re-
cessed demonstration room. Au-
tomotive stereo goods utilize about
60 square feet in the large, detached
automotive service center.

The software profit and turnover
per square fool invesiment in space
1s termed excellent by management.
Single records dominate the volume
as result of unusually high patron-
age from tecnagers who are rock
music onented, A recent month tally
sheet on tape and records disclosed
that 45% turn 532 percent of the
sales, albums 37.5 percent and pre-
recorded tapes-9.3 percent. Accord-

{Continued on page 38)
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GE Forecast Bright;
‘Q’ Push Planned

By EARL PAIGE

LAS VEGAS—General Electric
will aggressively push 4-channel as
part of its audio products campaign.
says Paul Van Orden. general man-
ager of the electronics products de-
partment, who spoke out here on
how sensationalism in the trade
press has added to the confusion and
uncertainty  surrounding quadra-

aSOnic.

While GE is introducing just one
new 4-channel player. itis providing
a 4-channel merchandiser, a primer,
adding another cartridge of Enoch
Light music and providing two
dealer stands with headers announc-
ing 4-channel sound center.

"It seems that an item in consumer
electromics has to be either selling
white hot or going to hell in a hand-
basket.,” Van Orden says. “Why
hasn't the press picked up on our
fantastic job in radios—1 suppose
that isn’t news.”

He points out that even though
importers jumped. first into radios
vears ago it stll increases its share of
market, which he says exceeds 35
percent.

Van Orden says he has installed
quadrasonic in his bedroom and
really believes in the concept. "It 15
some kind of wild sound in a bed-
room, let me tell you™

Other highlights from GE's sales
training convention and new prod-
uct showing:

Last hall’ 74 audio business 1s
characterized by dealers as looking
good with current inventores “very
thin,” says David Perry. vice presi-
dent and general manager ¢ntertain-
ment products division.

Tape units have soared 150 per-
cent since 1969 and GE's tape unit
sales have gone up 250 percent, says
Walt Williams. marketing manager,
Three of GE's new tape units are so-
phisticated B-track record machines.

Radios are on a 10-12 percent
growth curve and 68 plus govern-
ment-backed weather report stations
will boost sales of receivers such as
GE's 52995 P4848. savs Byron
Werges. manager of sales planning
for radio products.

The 35 milhon LS, houscholds
with under 12 year olds represent a
greal market for youth electronics.
mnf.lnhn Dineen, pmd uct manager,
puruhh: phunuumph {vouth elec-
tronics, who points out how models
are being styled after ones the par-
enls Own.

How big audio? It will be $750
million this vear and one billion by
1977, says Dick Lewis. manager.
gudio systems and components.

Car Stereo

Car Stereo Makers Push
In-Dash After-Mart Units

LAS VEGAS-Car stereo manu-
facturers are stepping up their pro-
motion of in-dash after-market units
with some aiming al the mass mer-
chandiser and do-it-yoursell’ instal-
lation market, There were more car
sleree exhibitors here al
NEWCOM 74 than ever promot-
ing to the distributors of’ parts that

do you

need B-track lubricated tape,
cassette tape, C-0O's or loaded
cassettes?

Get in touch with EMPIRE
MAGNETIC INDUSTRIES

— the one stop for all your

duplication or blank loading
requirements at LOWEST
PRICES.

H. MANN

EMPIRE MAGNETIC INDUSTRIES

545 Allen Rd., Woodmere, N.Y. 11588
Phone (516) 420-B558

Miami, Florida=Flagler Plaza Bidg
4100 W. Flager Sirest
Phonea (305) 448-8038

form the nucleus of this long-estab-
lished show.

Firms here promoting in-dash
heavily included Krace, California
Auto Radio and Audiovox, the latter
probably into the concept before
any other manufacturer. RCA
showed in-dash models. and Auto-
matic Radio’s new Rally two-step
line includes six custom in-dash
models.

Probably as enthusiastic as any-
one about in-dash 15 William
Schnell. 34, natonal marketing
manager, Krace, It's probably sig-
nificant that Schnell spent four years
with Boman, where Stan Surlow,
marketing vice president, has just
announced an aggressive in-dash
program for that company (Bill-
board, May 11).

Schnell claims his company went
through 18 months of research de-
termining finally that there is 4 com-
mon denominator of 105mm dash-
board opening, which was the
smallest domestic opening that had
to be accommeodated. Krace then de-
veloped a program involving 19 kits
that Schnell claims will cover 288
models of both domestic and foreign
Cars,

Wanted: |
Norelco Box Molds

Manufacturer seeks Norelco

cassette box molds in top condition

(),

Century Cassette Corporation

Tape/Audio/Video

Tape
Duplicator

By ANNE DUSTON

State University College, New
Platz, N.Y., is willing 1o exchange
video tapings on a free or renial
basis with schools or community
groups, offering s own tapes devel-
oped for the newly formed Video
Committee, says chairman Marc
Luchansky. The committee uses
half-inch video equipment and tape,
and plans bi-weekly showings on
communications and entertainment
themes, from various campus loca-
lions simultaneously.

The technological aspects of man-
ufacturing C-0's was reduced 1o a
primary grade level by TV inter-
viewer Joan Young as she talked to
plant manager Paul Gelardi, Shape
Symmetry & Sun Inec., Biddeford.
Maine. The interview will be
broadcast via closed circuit to class-
rooms. and over Maine Public Tele-
vision as a segment of *“The News
Machine Show.” aimed at introduc-
ing youngsters 10 the usually invis-
ible tnhnm,r.u_} that surrounds
them,

The 26th annual Institute for Pro-
fessional  Development  sponsored
by the National Audio-Visual Assn.
will be held July 7-12 at Indiana
University. Featured are a week-
long Basic A-V Systems Engineering
course and workshop. a two-day
concurrent seminar series, and five
capsule courses. Further informa-
tion cian be obtained from the associ-
ation, at 3150 Spring St Fairfax,
Ya. 22030.

Viewlex Customer Services Divi-
sion shifted s East Coast sales of-
fices recently o 237 W, 54th St., New
York City. The company’s telephone
number remains the same. The divi-
sion consists of eight coast-to-coast
record pressing. tape duplicating
and packaging service plants, plus
recording studios.

Loudspeaker

Line Bows

NEW YORK-A new line of
loudspeakers—the Sound Repro-

ducers—has been developed by
Stark Designs of North Hollywood,

Calif. The hne, JLLL‘.lIlj!ITIE to John
Starkweather. co-partner in the
company, features three bookshell-
type speakers, models SR 1. SR2 and
SR3.

The units are available either in
oiled walnut or satin white, and are
available with sculptured foam
grilles in decorator design colors of
coimson red. burnt amber, raven
black or ultra blue.

Starkweather says the Sound Re-
producers incorporate many widely
accepted concepts and techniques.
He adds. “Based on the acoustic sus-
pension principle, these three-way
systems provide a wide and uniform
eNergy response.

“Our engineers attained a high
degree of accuracy in sound repro-
duction through the innovation of
controlling dispersion (o provide the
versatility needed to function ef-
ficiently in today’s listening environ-
ment.”

The speakers are fair-traded at
$135, 5180 and 3225 respectively.
An optional base is available at 515
per pair. Additional grilles can also
be purchased at $15 each.

www americanradiohistorv com
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ACOUSTIC FIBER SOUND's new acoustically designed Kar Kricket speaker

for small cars features a 3" x

5" full range speaker, a 2.3 oz. magnet and

9/16" voice coil. The KK30 in colorful Naugahyde covers sells for $32.95.
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EMPIRE introduces the Jupiter
6500 speaker. The three-way sys-
tem uses a heavy 12 inch down fac-
ing woofer and ultrasonic tweeter
with wide angle dispersion. The sys-
tem is made of white Uniroyal Rubi-
cast and retails for $149.95.

Canren Caary
m:n.m

HE AaD u'—t-ﬂ”!n
DEMACNETIZER
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CARTER Corporation's new
cordless demagnitizer and head
cleaner. Model 40-150-8 is designed
for cartridge application and can be
used anywhere. Retail: $9.50.

JULIETTE's C5000-82 home entertainment system features FM/AM/FM
Stereo multiplex, built-in B-track player with automatic program changer,
6%’ duo cone air suspension speakers and 2 microphones. The system is fin-

ished in walnut and chrome.

ERNNRTEAN TN E
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JVC introduces the first 4-channel receiver to incorporate the new IC de-
modulator. The 5426X has the advanced circuitry and automatic carrier con-
trol designed for CD-4, a special low distortion decoder for all matrix systems
and 4-channel ready FM for discrete FM broadcasts. Retail: $399.95.

Safeway ‘Hooks’
Preferred Tape

NEW YORK —~The line of blank
tape products produced by Pre-
ferred Sounds has been selected by
Saleway Stores of California for use
in its *j-Hook™ display program.

According o Ken Hilt merchan-
dising manager of Safeway. selec-
tion of the line represents initial
storewide exposure of the Preferred
brand. Hilt expects to see the prod-
uct merchandised as an impulse in
the majority of Safeway’s 2.300 out-
lets. ;

Safeway's “J-Hook” program is
named for the store’s display device
placed near cash registers. The tapes
are currently being made available
to the chain’s stores.

Blank Tape Sales

® Continued from puge 15

division has dropped blank tape.

Here using NEWCOM 1o launch
4 new line was Superex Electronics
Corp. Director of marketing Marvin
Paris smd the line will be in two
grades with cassette now and 8-track
to come. The product is ferric-oxide.

Lengths are 46, 60. 90 and 120,
Prices range from $2.25 list for stu-
dio dynamic grade 46-min. to §3.25
for the same length in professional
dynamic grade. Superex will nol
market open reel blanks, Paris said.

Product is attractively packaged
with white blending into shades of
red graphics. The lifetime guarantee

states it 15 made by Paco Electronics
Lid.. St. Laurent, Quebec.
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Joe Sheer, Sheer Associates Imc. i Silver
aprng, Md. 20901 s looking for an associate to
cover Pennsylvama and southern New lersey.
Sheer was at NEWCOM in Las Vegas and i lo-
cated at 409 Hannes St (301) 593-2477.

i : § L3

E. P. “Pat” Ester just bought out the inter
ests of George Schitfer in the partnership firm
Schiffer & Ester Associates, 3019 Forestdale
Drwve, Burlington, N.C. 27215, The address and
phones remain the same (919) 584-1568. The
firm will be E. P. Ester Co. Inc. Pat has Audiovox,
Workman, Component Specialists, EV Game,
Ultra Eleclronics. He said at NEWCOM that he
was an electronic distributor for 18 years and
has been repping now for four

* * i

Wallace & Wallace, 1706 Maple Ave., Los An
geles 30015 are among the rep firms that have
steadily gone to @ highly speciatized product
grouping, according 1o Ron L. Camp, vice presi-
dent. The main product area right now is ama
teur CB radio, and Camp says that it will not be
the bonanza some peaple in consumer electron-
ics believe, simply because the manufacturers
are doing too well, thank you, with present dis-
tribution.

Camp, interviewed at NEWCOM, speaks of
some lines that will take no orders for the rest of
the year. The CB field has mushroomed and now
represents @ respeciable per capita busmess
since the average CBer has usually on base sta-
tion and often two mabile units for al least an
investment of $1,000 Wallace & Wallace phone
{213) 747.0401.

- w w

The Assn. of Electronic Manulacturers Inc.
has begun talks leading to a possible merger
with the digtributor products division of Elec-
tronic Industries Assn., newly elected president
of AEM, Jay ). Greengard announced.

Other officers elected to AEM-Nalienal are
Herb Taylor, Clarostat, as vice president; Gerald
Damsky, EV/Game, as secretary, and Dave M.
Rice, Electronic Publishing Co., as treasurer

Jack Kirschbaum, outgoing president, has ac-
cepted chairmanship of the newly formed
merger committee, with appointees Ira Landis
of B.B. Smith, Inc.; A. N. “"Bud" Haas of Bud Ra-
dio; Bernard Schnoll of Industnial Devices, Inc.,
and president of the AEM Easterr division: and
Arch Hoyne of Argos Products, president of
AEM-Central

NOVAK GORDON

Changes i the Jensen Sound Lab stal in--

clude the appointment as regional sales man-
ager, electronics group, of Joe S, Girard, former
consultant with lllingis Bell Telephone, and Mar-
vin J. Gorden as national sales manager.

At the Audio Engineering Society Convention,
lensen chief engineer lames F. Novak was hon-
ored with an esteemed Fellowship to the Society
in recognition of his “contribution to the pub-
lished literature concerming the design and per-
formance of loudspeaker enclosure systems.”
Novak has an impressive hist of achievements in
speaker design, including reducing the design of
bass reflex speakers to mathematical analysis
and development of the "optimum value con-
cepl.”

w w wr

Lee Van brings his expenence in retail sales
and management to the Mike Stobin Co. as the
newest member of the rep firm's sales staff, and
will be covering familiar ground in southern Cali-
fornia.

The Mike Stobin Co. is at 7353 Greenbush
Ave. No. Hollywood, Calif, 91605 (213) 983-
1555, with a branch in San Francisco.

yi
.

VAN KINDERMANN

Installation of new officers and directors of
the ERA Chicagoland Chapter, will be held June

3, Arthur's Restaurant, Des Plaines, Il Taking
over responsibilitres for 1974-75 are president,
loseph ). Kindermann of ). |. McBride Sales
Inc.; semor vice president and vice president,
programming, Robert J. Wilson of Crest Associ-

RepRap

ates Inc.; vice president, membership, Russell
D. Gawne of G. Mcl. Cole Co.; vice president
(OEM} material/componenis. Loyd Newell of
Hill-Gray Associates Inc.; vice president, techni-
cal/instruments, Walt Myers of Scientific Sales

Corp.; wice president, consumer products,
George Sangwin Sr. of George Sangwin Co.; sec-
retary-treasurer, Russedl F, Diethert of Russ Die-
therl Co.: past president, Barry J. Mitchell of
DIM Electronic Sales: and three year delegates

begnmng ther second year, Fred Klem of
CEM/S Inc., national director/delegate; and
lohn ). Lightner ol Lightner Associates Inc., al-
ternate director/delegate, representing the
chapter on the national board of ERA.

Here's how
you can go to

the C.ES. Show

in Chicago

Fact is, Billboard provides a com-
plete timetable of the Consumer
Electronics Industry every week of
every year, and 1s unparalleled in
reaching the impoertant consumer
electronics market,

And at this year's Consumer
Electronics Show at McCormick
Place, Billboard's C.E.S. Spotlight
coming in the June 15 issue, will be
a vital medium to expose your products
to an expanding universe of retailers,
sales representatives, distributors,
importers and manufacturers — all
friends of ours who will be attending
the C.E.S. show. If you take advan-
tage of Billboard’s C.E.S, issue, we
can introduce you to them.

Billbouard has consistently provided
in-depth coverage of the largest con-
sumer electronics exhibit of its kind,
And our editorial staff will be travel-
ing to the windy city to bring you
up to date on the latest innovations
in home entertainment,

Why not take advantage of Bill-
board's C.E.S. issuec and make some
new friends? 1t could be a worth-
while relationship. And if you want
u head start, Billboard's pre-show
issue in the June 8 issue is just what
you're looking for to Kick off what
promises o be the biggest Consumer
Electronics Show vet. The ad dead-
line for the pre-show issue is May 24,

You haven’t much time left. Get
on the phone to a Billboard sales
representative now. At Billboard
you've got a friend.

All Aboard
Billboard’s
June 15 Issue!

Pre-show issue date: June 8
Pre-show ad deadline: May 24

C.E.S, issue date; June 15
C.E.S, Deadline: June |
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Fisher Expands With Students Join Musical Event
New Stereo, ‘Q’ Line

By RADCLIFFE JOE

NEW YORK—Fisher Radio has
developed a line of middle-priced 2-
channel and 4-channel component
systems, designated “MusiCenter.”
and aimed at mass merchandising
and department store outlets.

Twenty-one component packages
are incorporated into the line, which
will be bowed at the Summer Con-
sumer Electronics Show in Chicago.
Prices will range from $299.95 1o
$459.95 for complete packages,
while receivers without speakers or
8-track players will begin at $199.95.
Promotional details of the line are
still being worked oul,

According to Fisher officials, the
new series is designed to provide the
mass merchandise market with a
guality component line that would
sell for a cut above low-end compact
products now available, It will also
give Fisher much more clout in the
popular priced product market.

Admitting that Fisher 15 trying to
carve a new niche for uself in popu-
lar priced components, one com-
pany spokesman savs, “The price
range will offer an intermediate step
between the low-end of audio and
the beginning of component type
merchandise,”

Development of the new line 1s
part of @ major expansion program
by Fisher, which also includes the
broadening of factory and manufac-
turer sales representative organiza-
lions 1o seek and serve new retailers

for MusiCenter.

STEREO HEADPHONE

$75

CARTON
OF 20

5-19@ 3.99

ORDER
No. H10

SEND CHECK WITH

ORDER - WE PAY
SHIPPING CHARGE |

FREE BIG
WHOLESALE CATALOG

wnih  thousends of Mmooy -seeng aodio
g slectronic pares angd  Sccesiories

-
QUALITOMNE INDUSTRIES, INC.
17 Columbus Avenue, Tuckahos, N, ¥, 10707 |
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Although merchandising plans
for the line are still being finalized,
indications are that the dealer pro-
gram being designed for Musi-
Center will offer features best suited
to the needs of mass merchandisers.
The program is expected to incorpo-
rate a number of features now in-
cluded in Fisher Custom Compo-
nents dealer program,

MusiCenter, the third line devel-
oped by Fisher, is designed to con-
tinue the success the company has
enjoyed in the mass market with its
Custom Component products,

NEW YORK-Some 25000 stu-
dents from three major Chicago-
area universities were recent partici-
pants in an eight-hour “Music Hi-Fi
Extravaganza™ sponsored by North-
western University in cooperation
with U.S. Pioneer Electronics, Play-
back Inc., Pizza Hut, Pepsi- -Cola.
MCA Records, Rolling Stone Maga-
zine and Radio Station WSDM-FM.

The students from Northwestern
and Loyola universities and Kendall
College were entertained by “Bus-
ter.” a four-man rock group in the
Louis Room at Norrs University
Center on the Evanston campus,

The mulu-location event was part
of a continuing effort by U.S. Pio-
neer Electronics 1o promote the high
fidelity component concept through

Penney Emphasizes

® Continned from page 33

ing to Russ DiGarbo, New York
buyer, the SKU figure on tapes and
records for all Penney's stores has
climbed 25 percent in the past five
years,

Overall supervision of software is
provided by Bill Kenney: lower-
level merchandiser Eric Stueve 1s de-
partment manager with supervision
on the floor supplied by Ewvelyn
Awander, head salesgirl,

The 900 o 1.000 titles of B-track
pre-recorded tapes are displayed in
four 72-inch rack-style Nxwures,
which are in straight lines. Abow
200 titles of cassettes tapes are
stocked, covering mostly the Top
100 Billboard utles, A small amount
of understock 1s located in the lower
portion of the fixtures.

Penney’s has almost a phobia on
locking up any merchandise from
customers. Their merchandising is
based on convenient. unhampered,
self-service. As a consequence. pre-
recorded tapes are shown in the long
boxes with false bottoms and
wrapped in security tape, which emit
loud crackling noise in the process of
unwrapping. Among recommenda-
tions which come from the New
York office is that the tape fixtures
be linked as closely as possible to the
cash-wrap counter.

The long package is one weapon
applied against shrinkage and an-
other consists of having the three
salesgirls constantly walk the record
and tape aisles in aiding customers.
The girls are briefed to be on guard
against pilferage with company
training film and tapes the major
tools. They are also on the alert for
people wearing lopeoats - 60-de-
gree weather and groups of teen-
agers with shopping bags, who,
pomnts out Bill Kenney. can get out
with 12 tapes and 24 albums before
anyone realizes what 1s happening.

On the matter of the long tape
packaging, Kennev says, "It 15 the
belief of the Penney merchandisers
that they are as good an antidote as

fanstiehls
eedle guide
gives yéumore

More sat model numbers , . . More hard-to-find
neadle types . . . More cross reference information.
More of everything you nead to maka the sale.
Bacome a PFANSTIEHL DEALER and you’ll be able
to sell more LONG PROFIT Replacamant Needles.

- WRITE TODAY FOR INFORMATION
PﬁnﬂM ON YOUR LETTERHEAD

3300 WASHINGTON ST./BOX 488 / WAUKEGAN, ILL. 60085

any against shrinkage, But it is also
felt they improve the display and are
casier for the customer 1o shop. Cus-
tomers can check the names of artists
and utles without any problem on
the long packages.”

Penney’s stock at the Blue Ridge
store covers almost everything in the
Handleman catalog. As result of the
heavy leenage business, rock music
contributes about 60 percent of the
total volume, with country and west-
ern about 15 percent, movie sound
tracks 10 percent and the remainder
divided between ethnic and other
lypes.

Among guidelines laid down by
the New York office is that 457 al-
ways be shown on the feature side
and that Top 20 titles are posted at
prominent spots on {ixtures for con-
venient customer perusal.

“Tapq:s and records are grouped
h"r musu. category and then by art-

" Gary Hancock says, “To facil-
||.ue shopping. we color-code the
backer cards {(or divider cards)
which separate the different cate-
cories and use cards in other colors
to separate the major artists.”

The price breakdowns on pre-re-
corded tapes at this store include
$6.95 tapes for §5.33 and 57.95 tapes
for $6.18.

Stocking is scheduled weekly by
Thelma Turner. Handleman's ac-
count representative, who spends a
full day pulling off slowmovers, re-
plenishing stocks, rotating it and ar-
ranging displays. She also feeds a
constant stream of new titles into the
display. She works from a catalog in
inventorying the department on
each visit.

At her elbow on these visits is Eve-
Iyn Awander, the store head salesgirl
who makes sure the stock includes
items she is getting calls for and that
sufficient coverage is made on
surging sellers.

Kenney feels it s imperative lo
have enough flexibility and liquidity
in buying tapes and records to jump
quickly on new items, “We don’t like
big stocks and we exercise tight stock
control with monthly account rec-
ords a main tool, A large acsortment
reduces turns and we scrutinize sales
and stock records closely in making
sure Handleman is taking care of us
on the items we should have and not
overloading us on others,”

A customer-{lagger i1s the 8-foot
promotion table which covers dis-
continued, promotion and catalog
tapes and records priced at $1.22,
$2.22 and $2.99 in wpes, Some 120
1o 230 apes are usually displayed on
this permanent feature, and accord-
ing to Kenney. it has the good efTect
of giving the depariment more
punch.

End caps. which focus on current
sellers, tie-ins with adverusing and
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live music presentations. out-
standing personalities and college-
oriented happenings.

Following the concert there was a
rebroadcast by Radio WSDM-FM
of a 90-minute special edition of the
King Biscuit Flower Hour featuring
the Who. The quadrasonic broad-
cast, taped from a live show, was re-
produced through the use of Pioneer
4-channel sound equipment.

Besides the concert there was a
multi-slide show, featuring shots of
the Who in concert. According to
spokesmen for the sponsors, it was
the first time that the King Biscuil
Flour Hour was ever heard other
than on a Sunday, The King Biscuit
Flower Hour is the only regularly

local and television special appear-
ances by major artists, are big in the
Penney tape and record program.
End displays. with tapes inter-
spersed between the albums, were
employed effectively to tie in with
the John Denver TV special. A large
poster resting on an easel, showing a
blown-up photograph of the artist,
was placed in the assle o direct at-
tention to the end display. The dis-
play included the arust’s “Greatest
Hits™ and six other albums and
tapes. It was heralded as the best
promotion ever programmed at a
Penney's store in the district by Han-
dleman’s Hancock, who rcp-:rrl:,d ita
90 percent sellout.

A close second was the Elvis Pres-
ley tie-in with a TV special, which
included the same end-cap-poster
treatment. In both instances, news-
paper advertising helped strengthen
the promotion. Other end-cap dis-
plays focused on Jim Croce and
Warner's “Black Gold™ promotion,

Penney’s software advertising is
formed with the rackjobber and
coordinated at the New York office
and 1s shaped jointly by Penney's
buying office and Handleman’s De-
troit office. With both newspaper
Ed'\ft_r[.l*q.ll'tg and radio spots in the
picture, the copy is a balanced mix
of off-priced and regularly priced
records and tapes. Off-pricing with
reductions of 10, 15 and 20 percent is
used, but hot items such as “The
Sting” soundtrack, often are pushed
al regular prices.

A pood many software promo-
tons are timed three months in ad-
vance at New York. which gives us
sufficient lead-time to brace with
stocks and displays. A flow of bulle-
lins On upcoming promotons arrive
in our store from New York advising
us of these promotions. One of the

scheduled national FM program
broadcast in 4-channel.

During the rebroadcast of the
King Biscuit Flower Hour. five of
Playback’s largest Chicago-area
audio stores reproduced the broad-
cast i 4-channel sound on their
premises.

Those at the concert received free
pizzas, soft drinks, copies ol the
Rolling Stone magazine and Pioneer
posters featuring the Allman Bros,
Band, Blood, Sweat & Tears, Slade,
Walt Frazier and the Beatles, Also
distributed was Pioneer’s book,
“Understanding High Fidelity.” and
full color product brochures.
Records, in both stereo and 4-chan-
nel modes, were supplied by Colum-
bia. MCA and the WEA Group.

Record/Audio Sales

frustrating experiences in retailing is
having good adverusing coming up
and no merchandise,” says Kenney

“We get unusually good mileage
out of weekend promotions which
are pushed on radio and in news-
paper ads on Thursdays and where
we may have four or five op-selling
artists featured at special prices.”

“Our head record-girl makes cer-
tain Handleman’s beefs up the in-
ventory for these weekend deals. We
boosted our stocks of “The Stung”™
and “The Way We Were” by about
30 albums and 25 tapes to tie in with
the Academy Awards and our end-
cap-newspaper-radio  promotional
fare.”

Arnie Gross, the Handleman
branch manager, updates salesgirls
on various aspects of merchandising
and Penney’s has regular screenings
of training film in sharpening their
abilities,

“The No. | target in training is ex-
pert customer-service,” Kenney ad-
vises. A training priority isa what's-
going-on-awareness by the girls,
This covers a broad spectrum, from
a knowledge of titles on Billbeard
charts to helping the customer who
asks, "Where do [ find a Robert Gou-
let wape?

“A knowledge of the location of
everything stocked is essential in
Penney’s format and the girls learn
locations by arranging stock. Our
leenage rock music customers need

“little help in finding items and they

know the utles they want But adults
often need and seek help.”

What is stocked. titles, artists,
what's new—these are pieces of in-
formaton girls should have on the
tip of their tongues. But they also
must know what we have on b-pe::mt
promotions and the prices,

(To be continued)

Sony Video Disk

® Continwed from page |

resolution described as almost up to
the guality of the U-Matic VTR,

The recorder/plaver itself is rela-
tively simple and expected to retail
for around $600 when brought to
market. In “stop™ motion, the near-
est audio frame 15 also stopped, ad-
vancing with the video frame every
two seconds, “Slow motion™ s
achieved in either forward or reverse
mode by pressing a “sull”™ button,
then manually advancing or revers-
ing with a small crank.

On hand for the Tokyo demon-
stration earlier this month were offi-
cials of CBS/5ony Records who ob-
viously see the mass market
entertainment possibilities. Only
North Amencan showing planned
was a May 16 demonstration at the

Intérnational Magnetic Conference
in Toronto.

MacDonald emphasizes that
Sony would be conducting an exten-
sive market feasibility study on Ma-
vica before any consumer produc-
tion plans were formalized.

He notes that Sony believes the in-
nate problems of all demonstrated
video disk systems are such that even
a 3600 player of the Philips/MCA
laser type is impossible due to the
delicate servo systems involved and
the high cost of low-energy lasers.

The announced problems of the
already delayed mechanical TED
syvstem make it doubtful that it will
come in at 5300 for a player/only
mode. And the duphcating cost of
either disk would be considerably
migher before royalties than a com-
parable Mavicard recording.
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Georgia: Busy Southern Wellspring of Music Creativity

Rich Hentage Includes Pre-‘Grand Ole Opry’ Show

Georgia 15 a state of majestic surprises, of honest rural
people, of deep south manners, of big city entrepeneurs, of
sandy beaches and red clay. more than 600 square miles of
water, some swampland, a lot of limestone, and a concentra-
tion of textile mills.

Some say that the city of Atlanta and the state of Georgia
are ditferent worlds, but each city and town and farm has its
identity, as its people also have,

Ever since Ferdinand De Soto came up to talk to the
Cherokees and Creeks, and James Oglethorpe opened the
doors of Georgia to the poor and persecuted. it has been a
state of destiny and history. One of the 13 original colonies, it
Is dotted with peaches and goobers, and with the sounds of
IMUSsIC.

Georgia would rival Texas in the number of songs written
about it, and it can hold its own in the number of writers and
artists it has produced. Atlanta had a country radio show even
prior to the **Grand Ole Opry," and it's as famous for its sym-
phony as it 15 its pride of the Braves. Henry Aaron. From Look-
out Mountain, just over the Georgia line below Chattanooga,
to its famous coastal islands, the state has a great deal to of-
fer, It's also, by the way, the home of the Master's Golf Tour-
nament, and the site of some of the fiercest batties of the Civil
War.

GGreat literature has always been a mark of Georgia, and
there also is a strong heritage in music. Sidney Lanier. who
was born in Macon, combined the two. An accomplished mu-
sician, he long contended that music should have its place in
the life of every cwvilized country, A study of his poetry would

provide a modern song writer with enough material to last a
life time.

There are others, as well, but the concern is with today. It
15 a now sound of Georgia, new south and old south, and of
the people who are making it happen. The Atlanta market, for
example, not only is a source of some of the great hit records
today, but also provides one of the strongest consumer prod-
uct areas of the nation. A record which makes it in this market
can be a hit.

This spotlight on Georgia focuses on the individuals and
the companies which have made the state a bastion of the in-
dustry, and their plans for the future which will further supple-
ment the claims already being laid.

** ‘Cause that old sweet song keeps Georgia on my mind."”

General Record Corporation
Multi-Label Co. With Global Awms, Georgia Heartbeat
39 Sings Around Atlanta Proclaim GRC to ALL

Forty-three signs around the city of Atlanta proclaim the
news: “'Welcome to Atlanta, Home of General Record Corpo:
ration, Hotlanta, Aware, GRC Records and Tapes, Michael
Thevis Enterprises.”

That tells the story rather well. Michael Thevis has open
arms, and there is no hype in his conversation. He lays mat-
ters on the line, and one knows instantly where everybody
stands. He is a refreshing breath of honesty.

Thevis owns a lot of corporations; so many, in fact, that it's
a little difficult to keep track. But there is no question in the
world as to where his devotion lies today, and his energies as
well. Although they have been sapped by a serious accident,
he refuses to slow down, sometimes operating in pain, but al.
ways operating. The vast majority of his attentions have been
turned to the music business.

GRC, he will tell you quickly, is a total entertainment con:
cept. Then he’ll just as promptly go about proving the point.
Thevis was involved in the motion picture industry and in tele-
vision documentaries before he got into music. And the deci-
sion to go into the record business was his own. Functioning
as a businessman doing a feasibility study, he visited record
companies and studios around the nation, and decided that
when he built his own studio, it would surpass all others. He
studied distribution and promotion. And much of what he saw
turned him off,

Out on the West Coast, he ran into Buz Wilburn, and Wil-
burn spent much of his time giving Thevis reasons why he
should not go into the business. That impressed the multifa.
ceted business leader so much that he hired Wilburn and his
expertise for a year's period. At the end of that time he bought
out all of Wilburn's holdings and made him president of the
General Recording Distributing Corporation (GRDC). It was
the first in a series of hirings which brought top level execu-
tives into the company.

Wilburn and his Music Marketing, Inc., came to Atlanta a
year ago to structure GRC. Now Wilburn has foresaken all of
his other interests, including publishing, to devote all of his ef-
forts to the success of GRC.

Thevis, in building his staff, interviewed more than 50
people. | wasn't interested in someone who was in the Exec-
utive Turntable every week,"" he says. 'l wanted people with
tenure, with experience, and with some loyalty. But | did not
want people who were set in corporate ways. Ours was to be,
and is, more of a family organization, where decisions are
made instantly, without a convening of a board of directors.
We like to move swittly, with gut reaction. We are involved only
with the people who are right for us, those who have both abil-
ity and stability, and who maintain the right concepts.”

Another case in point is Wally Cochran. After 31 years with
RCA, Cochran took his retirement and moved to GRC, where
he heads the Nashville office. When Thevis brought in Oscar
Fields from Bell as vice president for sales, he had to sell him
first on the GRC concept.

“We don't attract them with great sums of money,”’ Thevis
says. "' They are sold on the company plans for action.”” Thewis
admits he moves slowly and cautiously, but every plan of ac-
tion is followed.

Even his offices are set-up functionally. In Los Angeles, the

firm already has 10 offices and a conference room, with nine
people operating there, covering all aspects, including pub-
lishing. Rick Landy, who was director of writer relations for
BMI, has been brought into the publishing fold as manager of
the music groups., There he will structure all the publishing
companies, which have headquarters in Atlanta, Nashville,
Birmingham and Los Angeles. Thevis is working with Bobby
Weiss in setting-up the international facets of the operation.
Already Thevis is adding three stories to his Nashville oper-
ation, and is going to put up a twenty-eight story structure in
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Michael Thevis, president of GRC.

Atlanta, part of which will be leased to others in the music in-
dustry. A twenty-eight story structure is a drop-in-the-bucket
to Thevis, who owns enough Atlanta real estate to start a city
of his own,

Thewis feels strongly about Atlanta, his adopted home. In
addition to his complexes there, however, he has studios in
Detroit and in Wilson, N.C. About half his product currently
comes from Detroit, and thus he can mix the sounds of the
cities. He bought the studio in Wilson because, as he puts it,
*much of the nation starts in that area.”” and heretofore the
raw talent had no place to go. He gives them that opportunity,
and, if they have it, he moves them on to Atlanta.

Unselfish in his outlook, Thevis wants to see other labels
and publishers flock to Atlanta. He already has become close
to Bill Lowery, for whom he has nothing but admiration and
praise, citing what Lowery has already done for the area.

Michael Thewis, through one of his corporations, manages
all ot the artists. When it comes to writers, he offers them pub-
lishing, and all the right things that go with it. Everyone on his
roster also has the immediate opportunity to move into moy-
les and television. His writers, in the past year, have scored
half a dozen movies, with two currently underway. Maost of
these films are Thevis-owned.

Thevis is not into booking, and doesn't plan to be. “We
want the bookers working for us instead of against us." But
management is something else. "It is to reduce the vested in-
terest others have in our artists,” he explains. “We are pre-
pared to make the decisions, and we do it in the interest of the
artist. And this gives the artist the opportunity to exploit all his
own talents, which leads to immediate success.”

The Thevis philosophy is to sell himself first as a person,
and then sell people on his company.

wwWw americanradiohistorv com

He has plenty of money to sustain his operation. There is
no telling how many millions he is worth, and capital is the
least of his problems. Perhaps any one of his dozens of firms
could sustain the business. But he plans to make money; it's
no write-off,

Thevis currently is looking to acquire product for other
countries. He has set a deal with Capitol of Canada for distri-
bution of GRC, and he has just moved into the armed forces
aspect, Most of his time has been spent putting GRC into the
mainstream in this country, and the others are natural follow-
ups. Thevis and Wilburn are going to England in May to set up
an operation there, and plans to open an office in September
in Japan.

Everything GRC does is laid out well in advance. It's total
planning, and apparently it works. Of 14 records put out by
the company last year, 12 made it into the Billboard charts.
Thevis does not believe in giving front money to artists. In-
stead, he promises them plenty of promotional money, and
work on their records. He has spent considerable time finding
and developing new talent, and looks upon himself as some-
thing of a “founding father."

"We are creating new jobs, new opportunities, and a lot of
new income for Georgia,'" he is quick to point out. “We are
bringing in top paid executives from other cities, and each ex-
ecutive opens five or six other jobs for Georgians.” To gather
support for his industral growth, Thevis already has called on
Gov. Jimmy Carter, and has set-up meetings with the Mayor of
Atlanta to create a similar climate in the city,

To give you some idea of the projected amount for GRC
and other related Thevis' entities is well over $10 million dol-
lars. For his first year of operation, excluding physical plant
and the like, he spent more than $3 million.

It is not unusual for Mike Thevis to start work at 6:30 a.m.,
which leaves him little time for his family, hobbies and celes-
tial mansion.

One of the most remarkable things of all is that Thevis has,
aside from the artists, contracts with no one. He simply
doesn't believe in them, but believes instead in mututal trust
and respect, Thus nothing is written on paper.

GRC began in early 1973. The first single and LP were re-
leased immediately, *Our Love" by Loleatta Holloway, and an
LP titled **Loleatta.” In the 13 which followed. the most suc-
cessful was Ripple, with Dorothy Morwood also scoring very
well. Albums released that first year included those by Heart-
wood, Red, White and Blue (grass), Sammy Johns and Rick
Cunha, in addition to those mentioned.

Sound Pit, a studio, was constructed right at the start at
a cost of more than $1 million. Shortly thereafter it underwent
an expensive remodeling program to restructure the main
control room to include the relocation of the 24/ 32 track con-
trol panel and the installation of two additonal Westlake
monitors. Then a 16:M Dolby noise reduction unit and all new
3M tape machines were installed. This was just in Studio A.
In the meantime. studio B, which was equally functional, was
used entirely,

Tony DiMaria is manager of the Sound Pit, while the chief
engineer is Milan Bogdan and his associate is Glenn Mead-
ows. The Sound Pit this year was the reciptent of a special
plague awarded by the Magnetic Tape Division of the Ampex
Corporation for the studio’'s contributions in testing the Am-
pex 406 and 407 audio tape product. The studio had been se-
lected for testing because of its qualified statf and complete
line of recording equipment. The facility has six professional
tape machines, a 24-panel audio control console, live-elec-
tronic stereo echo chambers, and a full line of studio instru-
ments.

(Continved on page G-9)
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- Music Publisher, Producer, Studio Builder
Bull Lowrey: Inspiration for Georgia NARAS' Pioneer,

Multi-Faceted Lowrey Group Plans New Facility

It was fitting that Bill Lowery would be the national presi:
dent of NARAS, just a few short years after he personally
helped put together the Atlanta chapter. Lowery, first of all, is
a doer. He accomplishes things, and he frequently gets them
done in a hurry. Also, he had the stature from the beginning.
He has built himself a solid reputation over the years in vir-
tually every facet of the music industry, and radio before that.

Paradozically, the original plan didn't call for Atlanta to be-
come an individual chapter. The Nashville group visited At-
lanta to elicit interest in NARAS, and it was Lowery's native
pride which caused him to thank Nashville graciously, and
then go ahead with plans for his own city. Five years after the
chapter was formed, its membership had grown to more than
300, and was still growing.

This is only one area of the Lowery career, but it is typical.
This tower of strength put Atlanta on the musical map, and
took time along the way to support every civic activity, to live
and die with Georgia Tech, and to guide the destinies of some
of the biggest names in the business. Atlanta was never sec
ond to anything in his mind, and the only time it has taken a
back seat was during his year in the Academy presidency,
when he had to devote all of his work and attentions on a na-
tionwide scale. There is no question but that his own business
suffered during that interim, but all segments of it are still
strong and will roll again once the office is relinquished.

Such devotion to a city sometimes comes with adoption.
and Lowery selected Atlanta after having lived in Louisiana,
his birthplace, California, Arkansas, Oklahoma, Texas and
Tennessee. All that by his 23rd birthday, at which time he was
managing a radio station in Elizabethton, Tenn.

His move to Atlanta was in 1948, as a football announcer,
In 1949, at WQXI, he handled programming. Two years later
he was with WGST, and it was there that he established a
country character which he called “'Uncle Eb.” In this role he
helped develop talent, and then he was booking talent and
sending good recording artists to company executives, It was
during this gap that he decided to go on his own.

In 1956, young Cotton Carrier came to him with a tune ti-
tled “I Have But One Goal." Lowery published it, recorded it,

and sold 150,000 copies of it. Carrier is now general profes-
sional manager of the Lowery Group.

Lowery developed quickly as a publisher. In 1956 he had his
first million seller, the Gene Vincent singie of "Be Bop A
Lula," and then "Young Love," recorded by Sonny James and
others. This song sold more than 12 million records. He tried
the record business, but had a familiar problem with distribu-
tors, and returned quickly to publishing on a full-time basis.
His next moves, well planned, were in management and book-
ing, and from his companies came such talents as Joe South,
Denmis Yost, the Classics IV, Billy Joe Royal, The Tams, The
Candymen, Friend & Lover, the Swinging Medallions, Sammi
Jo and dozens of others.

By 1969, the Lowery Group of Music Publishing Com-
paries was the second largest music publishing house In
America.

Never losing his touch for discovering talent, Lowery came
up with such artists as Ray Stevens and Jerry Reed, and
helped them on the way to their current successful careers.

The Lowery Group has many arms: Lowery Music Co., Inc.;
Low-Twi Music; Low-Sal Inc., Low-Rico, Low-Thom, Low-Ja,
and Wonder Music. There are literally thousands of songs in
the various catalogs.

In addition to Cotton Carrier, a mainstay of the Lowery or-
ganization 1s Mary Talent, vice president, who is instrumental
in all the activities. The attractive Mrs. Talent has been with
Lowery since his radio days.

Lowery Music 1s represented by sub-publishers all over the
world,

The hottest current thing going for Lowery 15 Sammi Jo,
who records for MGM South, and is one of Bill's proteges. In
publishing, Donnie Osmond revived ""Young Love" and took it
to the top in England, His country department has been con-
sistent even during this past trying year. One of his most re-
cent songs was cut by Dorsey Burnett,

Lowery has given up managment of all of his acts to devote
full time to production and pubiishing, and just a little bit of
booking. Publishing will always be his strongest point. In fact,
he went into the production business because it gave him
some control over his artists. Never one to insist upon his art-
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Quality doesn't come cheaply. But it saves you money in the long
run. So we take extra steps to provide you with the highest
quality 8-track blank tapes and duplicates.

We check and re-check our tapes right down the line.
Throughout the entire manufacturing and duplicating process.
§ / Because our tight quality control helps keep your costs in control.

When it comes to satisfying customers, it makes good business sense
to take an extra step or two. If you agree, give us a call.
CARTRIDGE CONTROL. Providing the industry with precision sound.

We duplicate our efforts
to lower your costs.

CARTRIDGE

CONTROL
CORPORATION

2091 Fauwlkner Road, N.E.
Atlanta, Georgia 30324
Telephone (04) 6334577
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ists doing songs from his own catalog, Lowery points out that
Billy Joe Royal's next singles comes from another publisher.
MNor has Lowery limited himself to any one kind of music, turn-
ing instead to all fields. Some examples of this are his ""Games
People Play,"" *Rose Garden,” and " Traces of Love." Contrast
that to his ownership of the Atlanta Falcon fight song, by John
Ragsdale (who is a brother of Ray Stevens).

Lowery recently has done an LP of songs from his catalog
for air play only, because he believes performance keeps copy-
rights alive.

In the beginning, Lowery was Atlanta's only publisher, and
he welcomes the fact that this has changed. He has an undy-
ing belief in the future of the city, and he has encouraged oth-
ers to get involved in the music business there.

In those hirst days, however, it was a struggle to get anyone
else to believe in Atlanta. The few who did believe included
Ken Nelson of Capitol, and Bob Burton of BMI. (Because of
his early help from Burton, Lowery did not even form an
ASCAP company until 18 months ago). Still dealing with the
early days, Lowery did his original concentration on country
music, and has never foresaken it, although he laler added
the other dimensions. Working only with Mary Talent in the
beginning Lowery first operated out of an office at WGST, and
then in the basement of his home. When he quit radio, Ken
Nelson warned that he might starve to death in the music
business, but Lowery has hardly starved. He overcame advers-
ity (a bout with cancer) to become a man with a large body
and a huge heart.

Lowery tells an interesting story of how luck played a part
in his earliest days. Still struggling, he took two young artists,
Jerry Reed and Roy Drusky, to appear on the Louisiana Hay-
ride, although he was almost down to his last dollar. While he
was 1n Shreveport, he won a new car in a drawing, and his
wife, Billye, promptly sold it for $2,000 cash, and posted 20
one-hundred bills on the wall of their house to greet him on his
return. This amount helped sustain the Lowerys for the next
six months, and then the hits began to happen.

Anyone who believes Lowery may be slowing down had
best check the facts. Right now he is planning a new building
complex in the Century Center of Atlanta, an area which he
helped rezone three years ago. It covers 2V acres right in the
bustling city, and it's now worth so much money that it's
among the most valuable property in town.

Faor years Lowery has been headquartered in an old gram:
mer school buillding, which has housed all ot his offices and
his studio. But, after 14 years of the Lowery wear and tear,
and no telling how many years it survived the stampede of the
school classes, it's simply about to fall down. Also, huge
mounds of dirt and road are being dug out around him to
build a transit system, so the move is inevitable. The new site
will have, among other things, a running creek, massive trees,
picnic tables and the like on the outside, and plenty of confer-
ence rooms and other space inside. But more than sentimen-
tality will be left behind. A lot of hits were cut in the present
facility, and it's not easy to depart such a place,

However, Lowery still has his Studio One, with Buddy Buie,
which also is a successiul studio, and has had its share of hits.
And his 1-2-3 Production Company continues producing for
MGM South, which currently is in an upward surge.

Always count on Bill Lowery. Atlanta has for many years.

Buz Wilburn, president of GRDC.
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ATTEIRAM PRESENTS OUR NEW RELEASES
T0 START YOUR COUNTRY MUSIC SUMMER

ATTEIRAM
Records

FLUID OUNCES JAMES MONROE BOB & HAZEL WOLFE

"WATCH FOR THE STREAKER" "THINK IT OVER" "LIVING IN A HOUSE DIVIDED"
b/w b/w b/w
"IT'S SO HARD TO LOVE "DEEPENING SNOW" "SURE WAS LOVE WHILE IT LASTED"
ONE MAN" API-1049 API-1046 API-1050

JOE SHINALL DON HAMILTON JIM BROCK
"GIFT FOR HURTING YOU" "LILY OF THE VALLEY" "SAW DUST"
b/w b/w b/w
"THE TWIST" “IT'S GOTTA BE LOVE" “CAJOHN FIDDLE"
API-1043 API-1042 API-1041

ALSO OUR BLUEGRASS SUMMER WITH OUR NEW
ALBUM RELEASES
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JAMES MONROE JIM BROCK CRANFORD & CO. MARY PADGETT
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ALSO OUR OTHER RECENT ALBUMS
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GENERATION API-L-1508A JOHNNY & GERALD RANDALL COLLINS JOHNSON"
API-L-1505A ’ API-1015
P.O.Box 3
Belen, N.M. 87002
1 3 . o ol 3l ] -
Available from these Dist. Ple And Ty Foddles For Promotion
Liberman Enterprises, Inc., Omaha, Neb.; Choice Record Dist., ' Copi
Kansas, City, Mo.; Music City Dist., Nashville, Tenn.; Record opies.

Service, Houston, Texas; ABC Dist., Des Moines, lowa; West-Tex
Record Service, Dallas, Texas; Southland Records, Atlanta, Ga.

CARL QUEEN (404) 436-9712 i
(AP1) ATTEIRAM RECORD COMPANY b ne G 1
P. O. BOX 606, Marletta Ga. 30061 VIC JORDAN JESSE McREYNOLDS

API-1027 API-1030
P 0. BOX 60371, NEEh\fI"E Tenn. 37206
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~ From Broadway to Atlanta Or How Bang Found Georgia
Shout, Bullet Labels, Country Push Adds to Growth

Web IV, Turantula Gre Publishing Impetus

MAY 25, 1974, BILLBOARD

A lot of pieces have to be put together to figure out what
Bang Records is doing in the heart of Georgia. Back in 1965,
many will recall, it was at 1650 Broadway in Manhattan, and
doing well, It's still doing well, perhaps better than ever, but a
lot of things have happened.

Reminiscing for a moment, Bang was begun nine years
ago by Bert Berns, in partnership with some familiar names
in the business: Ahmet Ertegun, Nesuhi Ertegun, and Gerald
(Jerry) Wexler. From the four first names came BANG, and
from that came both a publishing company (Web IV} and a |a-
bel.

Eventually Burns bought out his partners, and distribution
moved from Atlantic to independent. Meanwhile, Eddie Bis-
coe was elsewhere. At the time he was an independent promo-
tion man, working the Baltimore-Washington area for Jim
Schwartz, Later he became national promotion man for Mo-
town. and eventually moved to Los Angeles. He worked for
White Wale, as vice president for A&R, and was in the process
ot moving into his own label.

Going back now to 1967, Bert Berns had died, and his
wife, llene took over and ran the label. Although she did a
marvelous job of operating it, including the pick-up of a mil-
lion-seller called *"Cinnamon,” she needed the assistance of
someone of the calibre of Biscoe. She hired him in 1970 to run
the company, and Eddie began making things really click. In
1971, he was made president of the company, and promptly
had the biggest year ever for the firm, with three chart albums
and three chart singles. But something happened in the in-
terim. Eddie and llene were married. They since have had
two children of their own, giving them a total of five. It has
been an incredibly happy relationship for the entire family,

Biscoe at first wanted to develop new artists, but there
simply was more potential for the existing product, with re-
packaging. This procedure outsold any thing the firm had
done before. After all, the product was unusually strong, and
the repackaging did the trick. The artists sold this way in-
cluded Neil Diamond, one of the original Bang artists: the
strangeloves, the McCoys, Derek, Van Morrison, Paul Davis,
Freddie Scott and Erma Franklin. They were released on Solid
Gold Records, a division of Bang. Some million dollar LP's

carne out of that catalog, but possibly the last of them is an
album by the McCoys. For now Eddie Biscoe is doing what he
wanted to do from the start. He is signing new artists, and
building a new roster,

First, though, the move to Atlanta. It was a fresh and re-
freshing market, and Bill Lowery had paved the way with his
work over the years. Biscoe was aware of the talent in the
area, of the feeling of the city. It offered a metropolitan cen-
ter, with enough of the rural surroundings. to provide the raw
materials for the music industry. He had been in the area be-
fore, and knew of its potential. Although his heritage had
been in New York City, the move seemed appropriate, and
he made it. He first rented offices from Maurice LeFevre, and
did most of his work out of a garage. Now things have
changed drastically, He acquired a massive studio, plus 7000
square feet of office space. There he has his publishing firm,
his record companies, and Bullet Production Company. Also
there is an in-house advertising agency, Bullet Advertising
Media, all located in a scenic industrial park in suburban At-
lanta.

The story of the studio is interesting in itself. A few years
ago, veteran Chips Moman decided he liked the climate of At-
lanta more than Memphis. Actually, Chips felt too many
record companies were sprouting in the Memphis area, so he
packed up all of the equipment from his famous American
Studio there and moved it entirely to Atlanta. Moman made a
later move, to Nashville, where he now heads up the Warner
Brothers offices. and Biscoe had the opportunity to buy not
only his studio, but all of its equipment. He did just that and,
with constant improvements, he now has the sound he
wants—plenty of Atlanta with a little of Memphis left over.

Biscoe has still another label, Shout, which was dormant
until 1971, but now has five strong artists, all in the rhythm
and blues field. And new artists are being signed. Biscoe's
new contemporary label is Bullet, and it covers the wide field
that this category implies. In fact, Biscoe has just signed his
first country artist, Jim Single, and is moving in that direction
as well.

Biscoe is a planner. His Bang roster is purposely small, but
it's all-encompassing. All of the artists, for example, also are

SOME OF OUR BEST FRIENDS
ARE FROM GEORGIA!!

THE ALLMAN BROTHERS BAND
MARSHALL TUCKER BAND
GREGG ALLMAN TOUR '74

COWBOY/BOYER AND TALTON
WET WILLIE

PHIL WALDEN

BUNKY ODOM

ALEX HODGES
"Where the Heart of B. M. E Lies”

THANKS FOR SOME OF THE
BEST TIMES WE'VE EVER HAD!

John Scher and Monarch Entertainment
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signed as writers to WEB IV. And Biscoe also is involved in the
firm’s creativity and art work, adding the personal touch to
work with the artists, On a recent LP by Paul Davis, a unique
promotional and marketing plan was innovated.

A group just recently signed, Pyramid, received its release
from Columbia, and brought all sorts of talent to Bang. Mem:-
bers of the group, in addition to being artists, are writers and
studio musicians. Ron Price is another example of a very tal.
ented contemporary writer-singer.

On the Shout label, mostly independent production is in-
volved. Artists include Energy, Ken Seymoure, The Element
and Peabo Bryson. the latter a new find from Atlanta. Some of
the production is done by Eddie Thomas of Chicago and
George Kerr of New York. Kerr, by the way, also is an excellent
artist,

Biscoe points with pride to the fact that his studio, al-
though used primarily for his own artists, has been selected
by some others whose credits are outstanding. Allen
Toussaint uses it to produce hit records. Among those who
record there are Frank Miller, Allen Bryant and Taj Mahal.

But he puts out no rate card for custom work. The studio
still is basically for use by the artists of the labels under Bis-
coe’s jurisdiction, and they pet first call,

Web IV, the BMI company. has more than 250 songs in its
catalog. Some eight of these are consistent sellers. Among
those who have taken songs from the publishing firm to
record are lke and Tina Turner, Janis Joplin, Brenda Lee, Al
Green, El Chicano, Jerry LaCroix, Johnny Rivers and Van Mor-
risan. The ASCAP company is Turantula Music, and it is just
now getting off the ground.

Biscoe not only thinks big, but acts accordingly. He has
representation in virtually every foreign country, and is add-
ing publishing abroad to his label interests, He also has 26 in-
dependent distributors in the United States.

Lowery’s Top Songs
Qver the Years

Song Writer

Games People Play—Joe South

Young Love—Ric Cartey & Carol Joyner

Dizzy—Tommy Roe & Freddy Weller

Traces—Buddy Buie, J. R. Cobb & Emory Gordy Jr.

Be Young, Be Foolish, Be Happy—Ray Whitley & J. R. Cobb

Walk On By—Kendall Hayes

Don't It Make You Want to Go Home—Joe South

Cherry Hill Park—Robert Nix & Bill Gilmore

Be-Bop-a-Lula—Gene Vincent & Tex Davis

Reach Out in the Darkness—Jim Post

Down in the Boondocks—Joe South

Something I'll Remember—Buddy Buie & J. R. Cobb

The Greatest Love—Joe South

Campfire Girls—Freddy Weller

Jam Up & Jelly Tight—Tommy Roe & Freddy Weller

Walk a Mile in My Shoes—Joe South

Sweet Pea—Tommy Roe

It's Now Winter's Day—Tommy Roe

What Kind of Fool Do You Think | Am?—Ray Whitley

These Are Not My People—Joe South

Change of Heart—Buddy Buie & J. R. Cobb

Jack and Jill—Tommy Roe & Freddy Weller

Children—Joe South

The Funniest Thing—Buddy Buie & J. R. Cobb

Stormy—Buddy Buie & J. R, Cobb

Heather Honey—Tommy Roe & Freddy Weller

I've Been Hurt—Ray Whitley

Sheila—Tommy Roe

Hooray for Hazel—Tommy Roe

Everybody—Tommy Roe

All My Hard Times—Joe South

Birds of a Feather—Joe South

Everyday With You Girl—Buddy Buie & J. R, Cobb

| Have But One Goal—Cotton Carrier

| Hardly Knew It Was You—Dan Welsh

Spanish Fireball—Dan Welsh

I'll Make Amends—Bud Moore

Go Away With Me—Dan Welsh

First Date, First Kiss, First Love—Dan Welsh &
Mary Stovall

Hey Little Girl—Buddy Funk

My Fondest Memories—Joe South
That's All You Gotta Do—Jerry Reed
Dark Glasses—Joe South

Misery Loves Company—Jerry Reed
Ahab the Arab—Ray Stevens

Harry the Hairy Ape—Ray Stevens

| Knew You When—Joe South

All the following is re-printed from the Billboard special edition of
August 8, 1970.
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Trolley Diversifying With New Emphasis on Publishing ~
Jingle Production Evolves Into Label

The Trolley Group, Inc., is a diversified music enterprise,
whose activities are sometimes as unusual as its studio and
office complex.

First of all, it consists of Trolley Productions, Trolley
Tracks Sound Studio, The Trolley Music Co. (ASCAP), and
Peachstate Music Co. (BMI).

The principals are Jim Healy, president; John Duncan,
vice president and chief engineer, and Robert E. Lee, general
manager.

The Trolley Group began operation in its uniquely reno-
vated studio and office complex in early 1973, located in sub-
urban College Park. Some of the recent credits include the
original music and production for Blue Cross-Blue Shield:;
same for Panama City Beaches, the Putt Putt Golf Courses of
America, a campaign that encompassed the gubernatorial
race; special sound etfects for the film: "UFO Target Earth,”
and a production for the Ray Charles ABC/Tangerine label.

Right now, special emphasis is being placed on the two
publishing companies for the acquiring and placement of new
material.

On one of the walls of the modern offices inside an old
building is a collage of Billboard magazines. Beyond that is a
studio, used mostly now for jingle work, with a custom de-
signed Altec console. The studio has 2-4.8 and 16 tracks.

Trolley plans to put out its first release on its own label this
coming week, by a group called Peachtree, a song fitled
“Stuck in New Orleans."

Both Jim Healey and Robert E. (Bob) Lee are former Mem:-
phians, and were artists there, They worked for some time
with Chips Moman and Tommy Cogbill. Duncan, an out-
standing engineer, helped build Bill Lowery's first studio in At-
lanta.

Cover, illustrations, art direction by Jim Johnson;
Sections editor is Bill Williams and Earl Paige.

The Trolley Group: John Duncan, vice president and chief engineer; Jim Healy, president, and Robert E. Lee, general manager.

THE “DEBUTANTE” AT
THE RECENT ATLANTA
HI Fl SHOW . ..

The MK-IV Speaker System made
its debut at the Atlanta High Fidelity
Music Show held earlier this year. It
turned out to be the most discussed
feature of the show. This innovative
speaker system was characterized by
its low distortion and extremely wide
dynamic range. It provides unex-
celled performance efficiently both
in power as well as in price. In fact it
can generate a sound pressure level
in excess of 120 db at a distance of
three feet in the 125 to 5KHz range
with no distortion using only a 60 watt
rms amplifier. The sounds of present
day rock music can be reproduced as
loud as live with virtually no distortion.
Orchestral selections can be repro-
duced with full dynamic realism at lev-
els you can feel. The MK-IV Speaker
System is a must for the professional
studio or musical group. But enough
talk, this system has to be heard to be
appreciated. For additional informa-
tion please contact:

CUSTOM
ELECTRONICS,

441 Armour Pisce, N.E. 1435 4th 51 5.W.
INC Atlanta, Ga. 30324 Washi D. C. 20024
= (404) BTE-5048 (202) 468-3897
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Custom Electronics Adds to Technological Contribution
Quadrasonic Soul Session Mobile Discoteque System

There is, in Chanute, Kansas, a Kustom Electronics. In
Georgia, however, there is a Customn Electronics, with a "'C."
and it's been on the Atlanta scene since late 1971.

That's when Jan Plummer, the president, decided he
would try to make a go of doing his own thing. From early
childhood he had tinkered with the family radio; he proceeded
to build amplifiers and study electronics in high school and

college. He maintained his specialty while in the U.S. Army in
Vietnam as a helicopter electronics circuitry troubleshooter.

After service, Jan returned to Georgia and, for three years,
took on various jobs in electronics, working as an instructor,
technician and engineer. Then, in Atlanta in November of
1971, Plummer left his steady job and took on the task of de-
signing and installing a complete home stereo system for a
friend, consisting of various control units through the house,
a psychedelic dance floor, a remote control dialing system, a
closed-circuit television system, speakers in all of the rooms
with monitoring systems and volume controls. Jan invented a
unique switching device which he used as a master control
unit. Through word of mouth, his capabilities of designing
and installing custom home stereo systems kept him busy in
various parts of the country. Among the homes in which he
installed a stereo system, custom made, was that of Roberta
Flack.

Jan's brother, Bentley Plummer, who had been providing
financial acumen to the business, was instrumental in In-
corporating Custom Electronics in May a year ago.

The first project was the design of a custorm board for
Donny Hathaway. The completed sound system is modular,
portable, and relatively light-weight. It includes 20 speakers
(including eight monitors), three mixers, 16 microphones and
stands, eight boom attachments, and other additions. The
speakers and some other technical innovations were original
concepts of Jan Plummer., The sound system is designed to
produce adequate sound pressure levels for halls seating up
to 6,000 persons. In its first use, at the Omni in Atlanta, the
sound system produced sound pressure levels in excess of
110 DB with more than 16,000 in attendance at a concert in-
volving Roberta Flack, Donny Hathaway, and Gladys Knight
and the Pips. The system weighs only 4,720 |bs., and is under
the maximum dimensions for air shipment.

Last summer, Custom established *'Soul Session,'" a mo-
bile discotheque, utilizing the verbal talents of Dave Harns.
“Soul Session’ can furnish quadraphonic sound complete
with stereo lighting for private parties, charitable affairs, and
public gatherings. It prowided discotheques for a number of
local candidates for public office last summer, including more
than ten for Mayor Maynard Jackson,

Custom is proudest of its MK-IV speaker system, which

GREAT WORLD OF SOUND

Recording Corporation of America

The Nation's leading independent record production company is
presently screening new talent and material for recording possi-
bilities. For more information, feel free to write or call Ms. Jackie
Reeves, 2150 Parklake Drive, Suite 390, Atlanta, Georgia 30345—
(404) 934-5885. You may call collect.
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has "“‘overwhelming performance and simplicity of design."”" It
is an innovative speaker system with a wide dynamic range.
yet can be driven by an amp with as little as 5 watts rms
power. With a 60 watt rms amplifier, the MK-IV system can
generate a sound pressure level in excess of 120 DB at a dis-
tance of three feet in the 125 to 5KHz range with no audible
distortion.

Custom Electronics 1s presently developing another
speaker system, called the MK-IV-T, which has the appear-
ance of an inverted “T" and delivers a very pronounced bass.

Right now the firm is seeking more dealers to market the
system, with plans for marketing expansion into the mid-
western and western regions of the U.S.

Custom not only has the facilities for developing new con-
temporary speaker systems, but it also manufactures its
speaker systems.

Kessler: A Name
Synonymous With
Ga.’s Music Ind.

The boys in Atlanta will tell you that Gwen Kessler is

“something else.”” And the women, who know her, respect
her. Most of them even like her, and that's quite a tribute.

Miss Kessler is first and foremost a businesswoman. The
fact that she also is attractive, charming, friendly and warm
are just additional assets which seem to come naturally.

Gwen is a veteran of 22 years.in the business (although
she couldn’t possibly be that old), and most of her years have
been given to Southland Record Distribution Co., which is
owned by the Friedman family.

“| don't really have a title," she says matter-of-factly.
“Jake Friedman taught me everything about the record busi-
ness, so | just handle whatever problem that comes up.”

(Bill Lowery admits that he tried several years ago to hire
her away, **She's the best there is,”” he said, 'and | would have
given anything to have had her."")

Her loyalties he with Southland, and with its current presi-
dent, Gerald Friedman, the son of the man who taught her so
much.

Jake Friedman started as a jukebox operator, and built his
firm—with her help—into one of the largest independent dis-
tributors in the Southeast.

| remember well the song that really got them into the
record business in 1946, Miss Kesssler said, "It was ‘Near
You' by Francis Craig.”” She wasn't in the business herself
then, but two years later went to work for King in Atlanta,
starting with counter sales then moving up quickly to office
manager.

“Irv Marcus had the Mercury distributorship back then,
and | left King to go with him briefly,"” she recalls. Then she
went to Southland in 1950 as a singles buyer, and the long
tenure began.

Mention her name anywhere and it rings a bell in the in-
dustry. She is perhaps as well known in New York, Los An-
geles, Chicago and Nashville as in her home, Atlanta.

One of the remarkable things about Gwen in this day of al-
bums is her ability to move '45's. “We still do a lot of business
with the singles,"" she said. "'In fact nearly 50 percent of all the
records we ship are singles. Many of them are r&b, and many
are in other fields. But people still are buying singles.”

Gwen does not use her feminine wiles to move records, al-
though she would be difficult to turn down. Her telephone
conversations are straight-from-the-shoulder, no-nonsense
and direct. She stays on top of the charts, knows her artists
and labels, and has a reputation for both honesty and fair-
ness. That's quite a reputation to maintain in any business for
22 years.,

Miss Kessler is a believer in hard work. She puts in a full
day, no matter how she feels, and she said this is something
else she learned from Jake Friedman. Apparently it's some-
thing contageous. Gerald Friedman is just as likely to be found
stocking LP's or doing an inventory in the warehouse as he is
in his comfortable office.

Gwen Kessler feels there are many reasons Atlanta has be-
come such a hub of distribution. “King got the idea,” she ex-
plained. ‘It saw back then that this city was in a strategic loca-
tion, and Atlanta can ship virtually anywhere overnight."
There are many other things she likes about her city, but she
confined her remarks to the record industry, which happens
to be her life.

All the following is re-printed from the Billboard special edition of
August 8, 1970.
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New Rock Showcase Adds to Exciting, Varied Nightclub
Southernarre Plush Focus Pownt for Country Music

Atlanta has no shortage of night clubs. They feature every-
thing under the sun. But there are two in particular which
have enjoyed unusual success, and have gone to great lengths
to bring the right sounds to the patrons, and to showcase top
artists.

One of these is the Southernaire, a club devoted to country
music, which has just changed ownership. Dunng its early
maonths of operation, it has managed to bring in some of the
top talent in the industry. And the crowds have responded.

The beautiful decor is matched only by the outstanding
sound, with acoustics perfect in any corner. The plush quar-
ters have caused considerable conversation in country circles,
an area of the industry which, at times, has been relegated to
something less than comfort. There are other good clubs in
America showcasing country music, but this one outdoes it-
self.

Yet it is not alone in its posh surroundings.

Even though it has only recently celebrated its first birth-
day, the Atlanta rock club Richards' is well on ils way toward
being one of the country's showplace rock rooms. The club's
phenomenal first year . . . both in a business and an aesthetic
sense . . . is the product of careful planning, a sense of ulti-
mate goal on the part of the club’s owners, and what even
they will admit was a little bit of trail and error . . . learning
while you go.

The kudos from all over the industry . . . from patrons, ex-
ecutives and, most importantly, musicians themselves . . .
would make any other year-old venue jealous. And the fact
that Richards’ is located in Atlanta, Georgia, a city not known
for clubs catering to rock audiences, makes its rise even more
singular.

The American Express magazine, calls Richards' the ""best
rock club in the country."” And performers booked into Rich-
ards' have spread the word through the industry that it is an
extremely satisfying room to play.

Richards' officials srile at what 15 perhaps the ultimate
left-handed compliment, made by a member of a group
booked early in the club’s existence: the group was disturbed
at the intimacy and audio excellence of Richards’, they said,
because “you can hear every mistake we make." This type of
room is hard to find . .. and who expected it in Atlanta,
Georgia?

Richards' (which is most frequently the victim of spelling

errors that place the apostrophe somewhere else than the
proper end of the word) 1s named for the two Richards who are
partners in the club, Richard Floyd and Richard Bryan. Both
are veterans of concert promotion and production work in the
Atlanta market, which they consider ane of the hottest mar-
kets for pop music in the country today. They came together
with the idea for a rock club in Atlanta about a year and a half
ago. .. but the idea had been germinating in Floyd's mind for
at least four years. ''We felt that the time was nght to do some
rock and roll in Atlanta,” Floyd says. “There were no good
clubs besides the ones showcasing local talent . . . which had
some merit, especially in getting the town used to rock in a
club atmosphere . . . but there were |just no quality facilities to
showcase talent in this town, Basically what we did was to put
together a club that we would go to ourselves, with the type of
atmosphere of professionalism that the people could enjoy
and the musicians could too."

It took some time and some battle to find the location
which houses Richards' at 931 Monroe Drive N.E. in Atlanta.
The room itself has a colorful history, having been used as a
club for widely different clienteles before Bryan and Floyd
settled on i1t. “"The room has been everything from a country
and western club to a gay bar to a dinner club type of situ-
ation,” Floyd smiles. The room's turnover of tenants was such
that Floyd believes the Richards' management has stayed
there the longest time in the past ten years. There was very
little change in the physical plant of the room, other than the
enlarging of the stage area and the setup of Richards' sound
and light system, and the club was ready for opening night on
February 1, 1973, with Elephant’'s Memory as the room's first
headliners. Playing with Elephant’'s Memory was an Atlanta
band which has become associated with Richards' atmos-
phere, having played some of its best gigs there: Mose Jones.

The room was arresting. It featured compiete theatrical
lighting by Pyramid Lighting Design of Atlanta and a custom
sound system which is still one of the main reasons Richards'
customers come back for more. “'We recognize that we could
be even better on our PA system,"' says Floyd, ‘‘but what we
get out of it now 1s head and shoulders above many many clubs
with long histories. We try to keep the level so that the music is
the dominant factor in the room, but people can still enjoy
themselves at Richards' without being bowled over." Mike
Hatchett, the club’'s sound engineer, has command of a 16-

channel mang board, and most visiting groups have put their
trust in the house sound staff . . . to their delight. There is no
standard off-the-stage sound at Richards’, it is balanced
throughout the room through ten fully-equalized JBL speak-
ers. The system was designed by Carlo Sound System of
MNashville.

The first-nighter at Richards’ in February of 1973 saw the
largest stage in an Atlanta club, with cocktail tables, chairs,
booths, stools and various nooks and crannies around the
room’s two bars providing a clear view of the stage from any
seat in the house. There is dancing space on either side of the

(Continued on page G-10)

Gen. Record Corp.

e Continued from page (-3

Expansion has been a way of life with GRC. In February,
Thevis added a college and progressive radio promotion de-
partment, naming Mike Bone to the position of coordinator.
The marketing and promotion department expanded its
country operation with the hiring of Ann Tant (known best in
country circles as Ann Whiten), as national country marketing
coordinator. Thevis also negotiated with Leisure Time Market-
ing, Inc., a southeastern based firm, to handle the promotion,
advertising and merchandising of LP's, tapes and singles
for several of the artists. The company began its B-Track pro-
duction in January. Next came Weiss and his One World of
Music Agency, the international representative, with 22 years
experience in dealing with foreign licensing markets. Thevis
brtuught in a choreographer, Cholly Atkins, to work with his
acts.

The artist management division of the firm is known as Ja-
son Management, and is operated by Leonard Tanner, Ed
Glenn and David Jackson.

Publishing companies came naturally. They are Act One
Music (BMI} and Grape Vine Music (ASCAP). That was only the
beginning. In New COrleans, the firm has Silver Thevis Music
(BMI); in that same city, Nolanta Music (ASCAP); in Birming-
ham, Moonsong Music (BMI), and in Wilson, N.C., Blue Surf

(Continued on page G-19)
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Richards' owners,
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Rich Floyd and Richard Bryan, pictured at the entrance to their Atlanta club.
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MALE ARTISTS:
Rufus Thomas
Little Royal

SINGING GROUPS:
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Dynamic Superiors
Blue Magic

Soft Tones

TRID'S/QUARTETS:
Richard Groove Holmes
Charles Brown Trio
Three Sounds

Orlando Smith’s Phase IV

GREER AGENCY
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Suite AT
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BANDS:
Ohio Players
Presidents
Liberation
Tth Wonder
Jrd World
Alpaca’s Phase lli
Sunday Night Affair
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Atl. Nightclubs

® Continued from page -V

stage . . . and recently the club added a game room with an-
other bar, which they called *“Little Richards' " and filled with
video games, football and a pool table. Besides drinks, Rich-
ards' also serves food (an early press release from the club
said that the food service “is intended only to provide a cour-
tesy to the customers; the main purpose of the club is rock
and roll).

What the musicians saw was just as compelling. Backstage
at Richards' includes two dressing rooms with private bath
and shower, so that both the headliner and the second act
have comfortable pre-show surroundings. There is a back-
stage pool room and a newer addition, a room in which artists
can watch the performers onstage through a one-way mirror.
Early in 1974, new carpeting, tables and lounge equipment
were installed in the dressing rooms.

“The overall atmosphere,” an announcement at the time
said, “will be one of plush, friendly and intimate surroundings
. .. the kind dedicated to music and pleasure . . . ensuring
both happy artists and satisfied patrons.' Shortly after the
immensely successful opening engagement, Richards' re-
ceived a letter which was the first to articulate a sentiment
they would hear many times in the future: it was written on
Feb. 5, 1973 by Steve Leber of Leber-Krebs, Inc. in New York
about Elephant's Memory's reaction to the new club, and it
said in part:

“Since the boys returned to New York, they have not
stopped raving about the wonderful time they had playing at
Richards'. They informed me that it is one of the finest new
clubs they have ever seen and that the sound and atmosphere
were incredible. But more important . .. is the warm and
friendly relationship which you created with the band immedi-
ately,

“On behalf of the entire band, we want to thank you for
making their week in Atlanta one of the most enjoyable ones
they have ever had in the music business."

Since the opening gig, Richards' has played host to a dis-
tinguished lineup of musicians, including Rory Gallagher, Lou
Reed, Wet Willie, The Marshall Tucker band, Robin Trower, El-
vin Bishop, Muddy Waters, The New York Dolls, lggy & The
Stooges, King Crimson, Terry Reid, Manfred Mann, Tower of
Power, Bachman-Turner Overdrive, Cactus, Freddie King, El
Roacho, Spirit, Warm, Little Feat, Sopwith Camel and many,
many more. Most of the acts playing Richards' have a Mon-
day-through-Saturday engagement (in special cases, they
come for part of the week or even stay longer). Both the sup-
port act and the headliner play two sets, beginning at 9 and
ending about 4 AM,

Meurice LeFevre’s Corporation Is Bringing
More Music Business Into It’s Music Pow

There are occasional families which are blessed with com-
plete musical talent. And there are those families who have a
“black sheep,'’ a fellow who can't carry notes so well, but just
happens to be one of the most capable administrators in the
music business.

Meurice LeFevre is such an individual. And although he did
sing for a short period, he migrated quickly back into the busi-
ness end of the business, and has been guiding the destinies
ever since of the explosive LeFevre Sound Corporation.

The name LeFevre is, of course, synonymous with gospel
music. The LeFevre family has been singing as a group since
1922, and thus is the oldest gospel group in the business. But
to confine the name to the gospel category is misleading, to
say the least.

To set the record straight in this vale of nepotism, there is
an organization known as LeFevre's, Inc. This, in essence, is
the singing group, and it consists of Meurice's mother, father,
uncle and brother, Pierce. Pierce runs their road show (also
under LeFevre's, Inc.) and their television program, which is
formed under another organization known as Programming,
Inc. This latter group now produces only the LeFevre show,
but originally did also the Bill Anderson show.

Both LeFevre's, Inc., and Programming, Inc., lease office
space from the LeFevre Sound Corp., which is run by Meurice
LeFevre, whose title is vice president and general manager,
His brother, Pierce, who takes no active part in the operation,

s president. They bought the whole thing from the rest of the
family in 1967.

That family, nearing its 50th year in the business, still con-
sists of two members of the original group. Pierce joined in
1958 when he was graduated from college, then Meurice
joined Pierce and his sister briefly, but even then served
mostly in the management capacity.

In the early days, when there were no studios, the Le-
Fevres recorded at various radio stations. (When they finally
built therr own studio, then went back to remastering their
earliest songs to upgrade the quality.) For a time the group cut
their sides in Nashville,

First Studio

The LeFavres built their first studio in 1963 and, accord-
ing to Meurice, it was the first master studio in the state of
Georgia.

“We went into the studio business in a sort of self de-
fense,’ the young businessman explains. “‘We were recording
on Sing Records, and cutting something every couple of
weeks. We had to spend too much time in Nashville."

The first studio was called Sing, but changed when the |a-
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bel was sold in 1966 to a group of churchmen in East Ten-
nessee. Ownership later passed to a Nashville group, and
there now is a matter of litigation which conceivably could re-
turn the label to the LeFevres. The Atlanta courts ruled that
way, but the matter is being appealed.

When Pierce and Meurice bought out the family three
years ago, things began at once to happen. Meurice first built
an addition to the structure to double the size of the "old"
building. His newest studios reportedly are the largest in the
state, and "the only one built from the ground up as a stu-
dio."” The others are usually converted from something else.

The cost of the new facilities was about $400,000.
Recently Meurice purchased an adjoining acre for still another
studio and even more office space to house more music ten-
ants. Construction will get under way the first of the year, but
space will be leased only to people in music and those related
to the industry. Right now the Rogers Agency is downstairs in
the tastefully-designed building with the spiral, carpeted stair-
case, And this agency has brought in scores of groups for cus-
tom work of all sorts at the existing studio. Other portions are
leased by Goff Brothers Productions; Talent Management,
Inc., and Down South Productions. Of course the family
leases some of the space. Atlantic Records is on the waiting
list to move into the new building, along with other impressive
tenants.

Located far from the downtown area, the LeFevre Sound
Corporation is situated among all of the distributors, and is
bringing more and more music people to the neighborhood.

We are building a small music row,”” LeFevre said with a
smile. But it was a serious smile.

His new studio will have a “'minimum’ of 16 tracks, de-
pending upon the demand. Right now the major part of his
billing is to Capitol, Columbia, Atlantic and Liberty, to get an
idea of the type of client utilizing the facilities.

In 1969, Meurice LeFevre did 76 LP production jobs in his
studio. He expects to at least double that next year. This
year's figures already are ahead of those from last year's com-
parable period.

LeFevre said his job was to record and produce, but not to
promote nor distribute. That's a segment of the industry he'd
like to remain away from, at least for now.

Meurice doesn't even try to sing anymore. He's known as
one of the most capable businessmen in the industry, has the
respect of his contemporaries, and has an engaging charm
that puts anyone at ease.

But then, he came from a pretty entertaining family.

All the following is re-printed from the Billboard spacial adition of
August 8, 1970.
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The Michael Thevis Music Group

Act One Music Co,, Inc.-BMI

Grapevine Music Co, Inc.-ASCAP
Moonsong Music Publishing Co.-BMI

Silver Thevis Music Co, Inc.-BMI
Nolanta Music Co,, Inc.-ASCAP

ATLANTA

174 Mills St.,
Atlanta, Georgiu 30313
(404) 524-1521

Los Angeles Nashville Birmingham
7033 Sunset Blvd. 813 16th Ave., South 115 3rd Ave., West
Suite 318 Nashville, Tenn. 37203 P.O. Box 10503
Los Angeles, Calif. 90028  phone: (615) 254-5796  Birmingham, Ala. 35204
phone: (213) 464-3146 phone: (205) 324-8616
General Manager:
Rick Landy

oftices soon to be opened

New York Houston London



www.americanradiohistory.com

G-1

MAY 25,1974, BILLBOARD

Allman Brothers

Like countless thousands of other Georgia businessmen,
Frank Hughes and Steve Cole list their business address on
Atlanta's immortalized Peachtree Street. For Hughes and
Cole, however, the address is as much a matter of conven.
ience as prestige, since they use the offices to direct oper-
ations of their rock band management firm, and their book-
ing agency, Discovery, Inc,

The two-company operations employs seven people to
work in the five-room office. Reviews and photos are hand-
taped to the walls. The two firms boast a growing number of
southern rock bands which constantly seem to be coming
from the region.

Hydra, a native Atlanta four-member rock group has
drawn most of the attention from Hughes-Discovery. [t
recently signed wtih Macon's Capricorn Records, and expects
its first LP to be released early this summer. Though Hughes
will continue to manage Hydra, the band's growing success
has forced it to leave Discovery and start looking for a national
dgency.

"The management company is more a sheaf of papers, fil-
ing cabinets, and my voice on the telephone than anything
else," said Hughes, a 27-year-old Atlanta native and “‘re-
formed street person'’ who handles solely the management
careers of Hydra and an Alabama group called Warm.

“Qur chief asset is our credibility,” Hughes says, referring
primarily to Discovery, which books about 20 Southern bands.
“People know we're here, and we're very small, but we have a
solid reputation, straight up, very honest. We're viewed by a
lot of people as comers.”

Hughes and partner Cole began their business association
from scratch in 1968 with a little help from their friends and
literally no prior experience in the business.

Cole, a 31-year-old Tennessee native, books the bands for
Discovery. They include Mose Jones, who have had two al
bums on the Sounds of the South label: Warm; Papa Doc;
Choice, and Leviathan, who has done an album for Mach
Records distributed by London. The firm also booked Lynyrd
Skynyrd, a Jacksonville-based rock band which is now break-
ing nationally for about nine months in front of their album.

“We believe in grass-roots booking which allows us to build
an immense following for a band in a relatively small area,”
Cole notes.

Some critics argue that the southern resurgence in the
popular music field, which began with the Allman Brothers
band a few years ago, is fading, but Cole disagrees.

“| think the southern resurgence is just starting,” Cole in-
sists. "'It's got a little way to go yet. There are just too many
good southern bands down here that haven't recorded yet."

It was Cole who helped give Altanta its first taste of free
music in the late 1960s by producing Sunday afternoon con-
certs in Piedmont Park, which went on for three years. And it
was the Allman Brothers band, then almost unknown, who
played the park.

Hughes also contributed to the region’s current musical
revival in the formative stages by managing the Hampton
Grease Band for a couple of years. He also produced a light
show called the Electric Collage which was staged at the At
lanta Pop Festivals of 1969 and 1970.

“| never took the music business seriously until after the
second Atlanta Pop Festival,” Hughes said. ''But now | think
we've got our momentum going for us. We've got some experi-
ence and some contacts. A lot of people who look at us from
the outside feel we are capable of achieving a certain amount
of success. We're heading in the right direction. We've done
some things right,”

Frank Hughes, Hughes Management.

Steve Cole, Discovery, Inc.

" Bookers See Good Southern Bands Still to Be Recorded

Success a Continuang Momemitum

I.:.- ¢ .. L. . :r.:. .

e

i

Atlanta’s Growth QOutstrips Other Caties

There is an old story which has often made the rounds to
the effect that, when you die you will go either to heaven or
hell, but whichever it is you will have a two-hour layover in At-
lanta.

This merely attests to the fact that Atlanta has become the
fourth largest air center in the world, and has a population
that is growing so rapidly it is almost impossible to keep an
accurate count. That might be disputed when, looking at the
census figures, one sees that the city proper gained only 58
residents in the past decade.

The reasoning is simple: there just isn't any more of that
hallowed ground upon which to build houses. So it's out be-
yond the tight city limits they go, and they never seem to let
up. Bill Smith, of the Bell & Stanton firm in downtown Atlanta,
points out the decade of the 1960's was so prosperous in At-
lanta that the metropolitan growth may have outstripped any
other major city in the U.S. during this period in relation to its
size.

Smith is quoting the Forward Atlanta Committee of the At-
lanta Chamber of Commerce, which did an in-depth study. It
found that buying income is up some BO percent, retail sales
up 97 percent, employment up 62 percent, and so it goes.

The population is up some 31.4 percent, and there now
are more than one-and-a-third million people in the Atlanta
Metro region.

It wasn't always this way, of course. The capital city of
Georgia was once literally the end of the line. Stephen Harri-
man Long, an engineer, chose a spot near what is the Five
Foints area of downtown Atlanta as the terminus of a railroad
line tor which he was surveying. The small town that devel
oped there was called Terminus. Later, because it no longer
was the end of the line, it was renamed Marthasville. Finally,
because the mythical island Atlantis was supposed to have
been the highest point of civilization in the world, the towns-
people called their place Atlanta, supposedly the female ver-
sion of Atlantis. And although Atlanta could not properly be
described as a feminine city, it certainly houses some of the
most beautiful women and girls of the world. And the city it-
self has a beauty, surpassed only by its warmth and its drive
toward progress.

Back in the Terminus days, there was an Indian village in
the area called “Standing Peachtree.”” From that village, the
main street of Atlanta and 15 other Peachtrees (Avenue,
Drive, Circle, Boulevard, etc.) take their names. It is rare to
find a peachtree on any of the Peachtrees.

While the Margaret Mitchell story, “Gone With the Wind,"
left a little to be desired in the way of accuracy, the romanti-
cism was there, and Smith feels this has been a strong factor
in interesting people in Atlanta, It's true that Sherman
marched through and left the ashes, but the city bounced
back in a hurry.

The early surveyor, Stephen Long, may have had a great
deal of foresight by selecting what now is Atlanta as a railroad
hub, even if it was the end of the line. The city now has a
preeminent position as a distribution center for the South-
east, and this has been the greatest single factor in the
growth of the record distribution business there. From distri-
bution springs industry, and Atlanta now produces more than
3,500 commaodities.

Atlanta maintains many historic landmarks, such as the
scene of the Battle of Peachtree Creek. In Grant Park is
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housed the Cyclorama, one of the two largest paintings in the
world, It's 50 feet in height. 400 feet in circumference, and
weighs 18,000 pounds.

The Atlanta area has Stone Mountain, the largest solid
body of exposed granite in the world. Six Flags Over Georgia is
a 276-acre entertainment park. The Robert Burns Cottage,
the Memorial Arts Center and the exhibits at the Atlanta His-
torical Society are points of interest.

Located more than a thousand feet above sea level near
the foothills of the Blue Ridge Mountains, Atlanta has a good
year-round climate, There are 32 golf courses and 80 tennis
courts, including two tennis centers, and 13 riding acad-
emies. And there is major league football, the Falcons; soccer,
the Chiefs; and baseball, the Braves, with seating for up to
59,000 spectators.

Culturally Atlanta is a southern |leader. The Memorial Arts
Center is devoted entirely to the Arts, including the Atlanta
Symphony Orchestra; there is a new Civic Center where the
Metropolitan Opera Company makes an annual appearance.

Nine school systems constitute the public education com-
plex. There are 350 elementary schools, 20 junior high
schools and 84 high schools.

Atlanta has 22 degree granting institutions of higher edu-
cation, 24 business and career schools, 15 vocational and
technical training schools and six junior colleges.

Twenty-eight AM & FM radio stations serve the region, and
there are seven television stations and five daily newspapers,
Atlanta is said to be the only major city in the world which is
totally unconfined—that is, no mountains or bodies of water
to pen it in on any side. Thus it is free to grow in all directions,
which is exactly what it is doing. Perhaps General Sherman
was prophetic when, visiting Atlanta some 15 years after the
Civil War, he explained that he destroyed the city so it could
Erow anew,

In September, the National Trustees of NARAS will meet
in Atlanta for the first time. They will be housed in the Re-
gency Hyatt House, a creative work of art. There is a 22-story
sunlit atnum. Glass bubble elevators move up and down, fol-
lowing a 70-foot fountain, A 13-ton cover over an elevated
cocktail lounge in the lobby hangs suspended by a single
cable, While this may not be typical of construction in Atlanta,
the type of imagination it displays is.

Atlanta still has the advantage of its youth. The land on
which it now stands belonged to the Creek Indians less than
150 years ago. Then it became a frontier saloon town. By
1860, four railroad lines met in the city.

But one of the greatest developments in Atlanta’s history
occurred in about 1885, when "'Doc" John 5. Pemberton, a
druggist, mixed some water, sugar, caramel and a few secret
ingredients to produce a syrup, all of it mixed in a three-legged
pot in his backyard. He sold 25 gallons of the syrup, which he
called Coca Cola. In 1891, Doc Pemberton was bought out by
Doc Asa Candler, another Atlanta druggist, and the growth
was on. Sales now exceed a billion dollars annually.

And from Atlanta's Morehouse College came the man who
won the Nobel Prize for Peace, the late Dr. Martin Luther King
Jr., who had a dream.

All the following is re-printed from the Billboard special edition of
August 8, 1970,
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Flood

Mike Greene
Heartwood
Loleatta Holloway

Joe Hinton
Homegrown

Sammy Johns
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Danny Johnson
Jack Kittel

Jimmy Lewis
Dorothy Norwood

Red, White
& Blue (grass)

THE SOUND PIT

RECORDING STUDIOS

A Michael Thevis Enterprise
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Jason Management

Rhodes Kids
Ripple
Marlys Roe
Deep Velvet

Management On The Move

180 Mills St. N.W., Atlanta, Ga. 30313 (404) 577-6526

125 Simpson St. N.W., Atlanta, Ga. 30313 phone: (404) 522-8460
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Allman Brothers Duiscovery of Artist Brother Team
Provides Georgia Industry With New Graphics Center

Things just weren't really happening in Spartanburg for
David and James Flournoy Holmes, who happen to be broth-
ers. Still very young and very talented, they went to Atlanta
and formed Wonder Graphics.

James is a skilled artist; David a photographer and a busi-
nessman, They are, respectively, 26 and 23 years old.

Back in their South Carolina home, they went into the
graphics business, and struggled along. After moving to At
lanta and spending 10 days there, they made connections
with more music groups than in two previous years of strug-
gling. Now things are really happening.

During his recent Southern tour, Wonder Graphics' friend Dr. John dmppad by the cumpany 's newly located offices in Atlanta to

It all began when the Allman Brothers played in Spar-
tanburg, noted their talents, and asked them to do an album
cover for their Capricorn release. They went to Macon, met
Phil Walden, and got started there. Then the brothers hitch-
hiked to Denver, did some work for Tumbleweed Records, and
returned to Macon to do some art for Dr. John. Finally the pair
settled in Atlanta, and quickly everything turned around.

In quick order, they did the animation for a movie for Mi.
chael Thevis at GRC. They were doing work also for the Thevis
record label, for Atlantic, for Warner Brothers, for London, for
Hi, for Bang, for ABC, for Buddah, and the list goes on.

_.

wish them well. Pictured above: Dr. John and creative director J. Flournoy Holmes.

The South’s most
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Listened to... )
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6 PO.Box 10242 "
Atlanta, Georgia 30319
(404) 451~ 8
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The young and gifted brothers have both background and
native ability. James has a fine arts degree from the Univer-
sity of Georgia. David received his in sociology from Limestone
College in South Carolina.

When they first arrived in Atlanta, much of their work
(sketches, diagrams, etc.) was done in the lobbies of the re-
spective companies. But the Holmes brothers soon got them-
selves an office on Peachtree Street. There they set about
turning out some of the most meaningful jackets ever found
in the industry. With their ability to match music with art, they
showed creativity in every production.

Although certainly new to Atlanta, they already have
touched nearly every facet of its music business. They are to
be reckoned with.

When in GEORGIA
You Can Buy BILLBOARD
at

BILL'S
NEWS & BOOKSTORE

2386 Ingleside Ave.
Macon, Georgia

* X Kk X

DEMPSEY CORNER

501 Cherry Street
Macon, Georgia

* Kk Kk Kk

ELSON'S BOOK STORE

Cobb Country Shopping Center

South Cobb Drive
Smyrna, Georgia

* Kk Kk %k

ELSON'S BOOK STORE

Greenbriar Shopping Center
Campbelton Road
Atlanta, Georgia

* X K X

HOTEL
NEWS & TOBACCO CO.

Regency Hyatt House
265 Peachtree St. N.E.
Atlanta, Georgia
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Multi-Label Co. With Global Awms, Georgia Heartbeat

® Contimied from puge (-9

Music (BMI). Landy is general manager of it all, Dee Erwin is
the professional manager for west coast publishing: Clinton
Moon is the R&B Music publishing manager, and Jesse Lewis
is president of Moonsong.

The Nashville office for GRC is headed by Wally Cochran,
as noted, while John Silver is market manager. Debbie
Simpson and Katie Welch are country marketing assistant.

Thevis, as indicated, has surrounded himself with out-
standing personnel. Wilburn, who came up through the ranks,
spent a number of years with Capitol Records before forming
his own firm. Leon Walters is executive vice president of GRC,
while Oscar Fields, who had been with Bell since its inception,
Is vice president of Sales. Bob Harrington took over as na-
tional marketing director after six years with the Wes Farrell
Organization. The national marketing manager is Jim Jef-
fries, after extensive experience in radio and in national pro-

maotion for Bell. Mike Walker became operations manager af-
ter eight years with Capitol. Curtis Smith, the director of public
relations, had a background in the muscular dystrophy pro-
gram (of which Thevis was a major contributor). Ms. B.J. Jus-
tice, charming and efficient, came from Six Flags Over
Georgia to become director of press and publicity. Peter
Gordy, who was advertising director of Leisure Division, han-
dling the Underground Atlanta account, is now advertising
and creative services director. Gus Redmond, who was with
Brunswick and a Carl Davis vice president for a number of
years, is midwest R&B marketing manager. Joining GRC as
southwest marketing manager is Mike Rynkus and Maurice
Watkins as southeast R&B marketing manager. And Ms.
Christine Calvo, who came from Music Marketing Inter-
national in Los Angeles, is the A&R coordinator.

The movie business still booms in Georgia, thanks to
Thevis. He is president of two motion picture firms, the first of
which was Profile Film Productions. One of the first under-

takings of this film crew included redubbing a Chinese pro-
duced film into English. Seven local actors were used in the 26
speaking parts, all of which was done on location in Atlanta.
Later Thewvis started a firm called Modern Films of Georgia,
and his first cast included Shelly Winters, Leslie Uggams, Mi-
chael Christian, Slim Pickens and Ted Cassidy. As noted, his
songwriters are busy scoring others.

GRC now has three labels, and a complete roster of artists.
On GRC are Moe Bandy, Steve Ball and Norman Blake, Ginger
Boatwright, Rick Cunbha, Flood, Heartwood, Homegrown,
Sammy Johns, Dorothy Norwood, Lonzo & Oscar, Red, White
and Blue (grass), Rhodes Kids, Ripple, Marlys Roe, Mike
Green, Carl James & Jackie Irvin, and Jack Kittle. On the
Aware label are: the Counts, John Edwards, Loleatta Hollo-
way, and Deep Velvet. And on the Hotlanta label are Joe Hin-
ton, Jimmy Lewis, Danny Johnson, and Dee Ervin.

And the 43 signs are there to welcome anyone else who is
interested,
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Supermart of Music
Ties Nashville/Ga.
With More Growth

World Music Corporation is a new publicly held Georgia
corporation, located in Atlanta, with close Nashville ties. It's a
supermarket-of-music concept, including retail band instru-
ments, master and demo studios, publishing, sheet music,
records and tapes, electronic equipment, a booking agency, a
record label and even an auditorium, all under one roof,

Fred C. Tallant Sr. is the founder and chairman of the
board; Ray Willis is vice president and general manager, and
Gail Gerringer is assistant secretary-treasurer.

World Music company has formed a publishing division:
Hear Here Music (BMI) and Teatime Music (ASCAP), and has
begun on a successful note already.

One of the more interesting aspects of the firm is its board
of directors, which includes country music artists Faron
Young and Porter Wagoner. The company currently has a net
worth exceeding $200,000.

Ray Willis also is well known in Nashville. He formerly was
associated with RCA's Jerry Reed, and was manager of Reed's
Vector Music during his big hits: ""Amos Moses'' and "When
You're Hot You're Hot.” In Atlanta, he collaborated with new
writer Jack Donovan on Hear Here's first effort: *She Makes
the Living Worthwhile,"”" which is part of the Roy Clark *“The
Entertainer” album. Other writers include Nashville's Henry
Strzelecki, Louis Brown, Clay Willis, Connie White, Sam Wilhoit
and Tootie Tanner.

Now World Music Corporation is looking closely at concert
bookings, record pressing and, very likely, production as well,

i

When Kenny 0'Dell scored his Grammy successes, Capricorn held a celebration in his honor at the Persian Room of the Beverly Hills
Hotel. On hand were Uncle Art Satherly, O'Dell, Paul Williams, and Maureen McGovern.

Country, Rock, Soul—Capricorn Records Is In It All
Macon-Based Fum In Booking, Publishing, Management

Capricorn Records of Macon opened a good many eyes a
few months back when it reached into the very pillars of Nash-
ville to sign a leading country act: Kitty Wells,

It wasn't Capricorn's first venture into country, but it
caused the most raised eyebrows. Earlier the firm had signed

:5-?.-"".-"".-"".-"".-"'}.'r5'_'-r:ﬂ_‘a‘_'a1-'.'-'..'-?ffffffffffffffffffffﬁ.'.-".'-".'-ﬁ-'.-".-'.-':-':-?fffffffffffffffff?ﬁ-':’}'?}’fffffffﬁ?fffiﬂ' "
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ROY CLARK
“THE ENTERTAINER”

o s

sings

e

“SHE MAKES
THE LIVING WORTHWHILE"

o o o o

in his new album

(DOT RECORDS  DOS 1-2001)
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ONE LISTEN WILL TELL YOU
WHO WE ARE

HEAR HERE MUSIC
ATLANTA, GEORGIA
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A DIVISION OF

M WORLD MUSIC CORPORATION

120 Copeland Rd. N.E., Atlanta, Ga. 30342
Telephone (304) 256-2646
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Kenny O'Dell, easily one of the finest writers in the business,
and one showing early signs of success as a singer.

Phil Walden, the creative mind behind all of this, has been
an innovator for years, so it should have come as no real sur-
prise. An early r&b fan, Walden began his operations in Ma-
con in 1959, and brought the late Otis Redding into the busi-
ness.

Walden set up a successful agency, took time off to spend
time in the service, then returned to rename his agency Wal-
den Artist & Promotions. Then he launched the careers of
such greats as Sam & Dave, Arthur Alexander, Jimmy
Hughes, Johnny Taylor and Clarence Carter. More were to fol-
low, including Tony Joe White and the Allman Brothers, and
the umbrella firm kept growing.

Frank Fenter then came into the picture, built a studio in
downtown Macon, and Capricorn Records was launched. De-
spite a series of tragedies involving the Allman Brothers, the
company has continued to grow.

Walden has moved in all directions: booking, publishing,
record label, management, and other facets which give him
total diversification.

Recently Walden, president of Capricorn, announced the
promotion of three of his leading people. Mike Hyland was
named vice president in charge of public relations; Dick
Wooley was named vice president in charge of national record
promotions; and Larry Saul, who moved to Capricorn from
ABC-Dunhill, was promoted to vice president and general
manager of Capricorn based in Burbank, Calif.

Warner Brothers now handles distribution for the com-
pany, whose artists now include Wet Willie, Martin Mull, Boyer
& Talton, White Witch, Hydra, the James Montgomery Band,
Elvin Bishop, Grinderswitch, Duke Williams and the Extremes,
Gregg Allman, Arthur Conley, Livingston Taylor, The Marshall

-

Capricorn’s Kenny 0'Dell, Grammy winner, at left with Johnny
Rivers and Bob Montgomery.

Tucker Band, Dexter Redding, the James Montgomery Band,
and Maxayn.

That, of course, is in addition to Miss Wells and Johnny

Wright, whose combined time in the music business total
more than 50 years.

ey TR

P.0. Box 77287
ATLANTA, GEORGIA 30309
(404) 874-2481
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Georgia Bluegrass Blooming With Expanding Atteiram

Atteiram is a young record label headquartered in Smyrna,
which 15 in the Atlanta market area. Headed by Carl Queen, its
president, the corporate officers also include Bob Abel, vice
president. C.W, Mitchell represents the label and the publish-
ing company in the Nashwille area.

Atteiram specializes in bluegrass product, and has a cata-
log of some of the top groups in this field, ten in all. In addition
there are 10 country artists, one from the top 40 group, Fluid
QOunces, one in rhythm and blues, and one soul.

Atteiram has an eight-track studio located in Smyrna, |ust
tweo miles from the Atlanta loop. Most sessions are cut there,
but some are done at Hilltop in Nashville in order to get par-
ticular musicians. National promotion is handled by Little
Richie Johnson of Belen, N.M. Chuck Chellman and Dick Co-
lonzi are retained to work specific records.

The studio, known as Perfection Sound, does a great deal e g
of custom work, ranging from gospel to rock,

The roster of artists includes James Monroe, Bob & Haze! _
Wolfe, Joe Shinall, Don Hamilton, Carl Story, The Bluegrass

Generation, Randall Collin & Curtis Blackwell, and Jim Brock
& Vic Jordan. Atteiram artist Don Hamilton performs.

Bluegrass artist James Monroe, part of the APl recording ros-
ter.

The Sound Pit Studio of GRC.

A BRYTE NEW RECORDING STAR!

JUDY
BRYTE

| * VOLATILE ENERGY, VERSATILE TALENT, VIVACIOUS,
. BUBBLING AND ENTHUSIASTIC ARE JUST SOME OF

. MANY CHARACTERISTICS THAT DESCRIBE THIS

| GEORGIA BEAUTY. THAT, ALONG WITH THE MOST |
COVETED QUALITY, THE STAMP OF HER OWN STYLE.
BILLBOARD REVIEWED HER AS "A DELIGHTFUL
SINGER, WHO HAS AN UNUSUAL QUALITY IN HER
VOICE, AND CAN DELIVER A GOOD SONG” AND HER
FIRST RECORD WAS PICKED.

“STANDING ON THE PROMISES”

Opryland #3843

advoaTI8 'vi61 '52 AVIN

_-

Bookings:

ARNOLD AGENCY, INC. [
[A[ A—] 1280 W. Peachtree Bidg. |

Atlanla, Ga. 30309 |

(404) 873-2001 Dist. by Capltol Records |
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Atlanta Rhythm Section Georgia Progressive Rock Pioneers
Buddie Guie, . R. Cobb Songs Recorded By 200 Acts

A few years ago, progressive rock was little more than a
dream in the minds of forward-thinking Atlanta musicians,
producers, and others involved with musical talent. Buddie
Buie, an Atlanta producer-songwriter who had considerable
successes in the mid-Sixties with the Candymen and Classics
IV, decided to form a group to concentrate on this musical
form at the time he was setting up the now famous Studio
One in 1970 with publisher Bill Lowery and veteran musician
J.R. Cobb.

When Rodney Mills, a top engineer, completed Studio One
in September of that year, Buddy and others discussed the
idea further, and plans for the Atlanta Rhythm Section be-
came concrete. The artistic coterie at Studio One boasted of
such talent as guitarists Barry Bailey and J.R. Cobb, drummer
Robert Nix, keyboard player Dean Daughtry, and vocalist Rod-
ney Justo. These five and Buddy worked in the studio and on
live dates over the next year, and the first album was released

RECORDING

. NARAS

Exhibiting at an Atlanta meeting of the Music Educators Na-
tional Conference was the NARAS Institute of Creative Devel-
opment and Training for the Music Industry. Martin Sauser,
left, educational Chairman of the Atlanta NARAS Chapter
which sponsored the Institute’s booth, and Henry Romersa,
right, explain the educational programs of NARAS to Dr. Alfred
Reed, University of Miami. Romersa is the Executive Director
of the NARAS Institute. Some 10,000 music educators and
students attended the four-day conference held in Atlanta’s
Civic Center.

Management

&
Booking

peachtree

randall long
brasstown ball

brother bait

mike boggs

president

stan pressley
agent

mike mauldin
agent

404-762-7361
p.o. box 27068 atlanta, ga. 30317

ATLANTA

in April of 1972, with the trend-setting progressive rock.
Later, Justo left the group and was replaced by Ronnie Ham-
mond. A second Atlanta Rhythm Section LP was released,
with supplemental help from Al Kooper, Randall Bramblett
and Billy Lee Riley. In 1973, the group left MCA and joined Pol-
ydor, and at once put out another hit album.

Buie had entered Auburn University back in 1961 with his
close friend, Bobby Goldsboro, They formed a group called
The Webs, and spent so much time on their music they jointly
flunked out of college. Buddy went back to Dothan, Alabama,
where he managed the Webs and set up a successful concert
promotion firm. Among others, he booked Roy Orbison as a
supporting act. Roy then formed the Candymen, and Buddy
became their road manager. Buie continued writing, and
wrote tunes recorded by Orbison and Chad & Jeremy.

He became Goldsboro's personal manager, signed him to
U-A, and he became a hot property. Buddy later resigned this
position to devote more time to his writing. He settled in At
lanta, and the rest is phenomenal history. His material, most
of it co-written with J.R. Cobb, has been recorded by more
than 200 artists, including Jane Morgan, Charley Byrd, O.C.
Smith, The Lettermen, Andy Williams, Bobby Vinton, Henry
Mancini and Jackie DeShannon.

Georgia's Judy Bryte signs a recording contract with Opry-
land Records as producer Jim Bowen, left, and Opryland Man-
ager Bud Wendell look on.

Sam Wallace: A Name Synonymous With RCA

“Just mention the name Sam Wallace,"" the record man
said. “'Everyone will know who you are talking about.' In At-
lanta they'll tell you: "You don't even have to say Sam Wal-
lace. Just mention Mr. Sam."" And in Nashville it's been said
many times: “'Sam is better known backstage at the ‘Opry’
than any of the performers or even the management."

Sam Wallace has been a part of the record scene for more
than 30 years, and those years have been spent with RCA. His
name, in the Southeast at least, is synonymous with the label.
It is, in fact, synonymous with records.

Although Sam's loyalties have always been with RCA, he
has never been above helping anyone or anything in the
recording business. He's that sort of man. It's a known fact
that a few artists from other labels have come to him for guid-
ance, and Sam is just too generous a man not to help out in
some way. But when it comes to the Victor people, that's
something special. He has squired them, advised them, coun-
seled them, mother-henned them, promoted them—and he's
done a lot of those behind-the-scenes things for which people
of his caliber never seek nor receive credit,

Almost to a man, the music people of Atlanta said: “*Write
something special about Mr. Sam." Many of the non-music
people said it, too.

Macon Music Utopra
Gets Country Label

Macon, Georgia, is the home of Utopian Enterprises, Inc.,
the first major country music organization formed in the area.

The company, originated in 1972, i1s headed by Randy
Howard, a former local disk jockey and television personality.
John Hart, national promotion director for the Utopian label,
has been with the company from the beginning.

Hart concedes that breaking into the business as an inde-
pendent is tough, but the answer is found in staying in con-
stant touch with programmers and distributors.

The label has had three single releases by Randy Howard,
all of which have enjoyed both airplay and sales. Another re-
cent single by the Ocmulgee 5tring Band has attracted atten-
tion. :

Most of the recording for the label has been done in Nash-
ville and Atlanta, with promotion and distribution handled
through the Macon office. The company also has under its
wing Utopia Music (ASCAP) and Utopian Productions.

Wade Pepper, right, vice president of Capitol Records who
makes his home in Atlanta, visits with the staff of WHN in New
York.

wwWw americanradiohistorv com

His big, warm hand is always extended. His pleasant fea-
tures make him automatically welcome everywhere. And, of
course, what he has done for RCA in his territory could fill a
book.

Lonnie Ray, who has worked with Sam for some 25 years
(and also |s loved and respected by the artists), said this:
““What can you say about Sam? Just mention his name and it
turns people on.”

For the record, Sam now handles things for RCA, but un-
der the auspices of Stereo South, which is a subsidiary of Na-
tional Tapes and Recording of Georgia, which, in turn, is a
subsidiary of the National Tape and Record Corp., headed by
Jim Tiedjens.

All the following is re-printed from the Billboard special edition of
August 8, 1970.

jim healy
president

johnny duncan robert ¢, lee
v.p. & chief engineer general manager
[404) 768-0057
3759 main st. atlanta, ga. 30337
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PLATT POWER

Pioneering Eﬂorts Will Continue

(This ix the final installment of a
three-purt series, which first two parts
raet in Billbourd, April 27 amd May
f)

LOS ANGELES—The 21-full line
record/tape and audio depariments,
operated by Platt Music, in South-
ern California May Co, stores, will
forge even deeper into "hi-Ni" hard-
ware, both stereo and quadrasonic,
in the next year.

Platt president Herman Platt feels
strongly that he has a responsibility
to the May Co, and its charge cus-
tomers 1o pioneer. “We are into our
second generation of compact users.
People are more sophisticated about
playback. OQur essentially voung cus-
tomers know what they want,” Plau
states.

He points out how the once-domi-
nant stereo console business has
changed. The mid-range price $500
console has peaked and dropped to
third behind units from $200 o $300
and those over $750.

Ken Platt, who oversees all audio
playback sales in the departments, is
filling the console void more and
more with componentry. Herman
Plau finds the customer himselfl vol-
untarily trading up. Tuner/ampli-
fiers, now averaging out at $450. will
head up to $600 and $700 soon,
Mike Randall, Platt general man-
ager, also feels that “low-0," his ter-
minology for under 5300 compo-
nents, 15 losing out to "hi-f”
equipment over that figure. Stereo
still dominates, but Panasonic and
Kenwood 4-channel is available at
the May Co. Platt says Electro-
phonmic quadrasonic soon will be
available in his departments,

Plat’s formula for pricing play-
back is simple: “Make it reasonably
competitive in price and sell at a fair
profit.” He feels more software in
quadrasonic is essential before play-
back equipment moves out. Plau
sees 4-channel bringing the depart-
ments more into audio accessories.

The Platt departments carry up to
500 different pieces of playback, 90
percent of which are constantly
playable and demonstrable. The
south Bay store, considered a Kind
of a pilot for the entire chain. has
four varying-sized Abstracta units,
specially designed for Plau.

Each of the four-sided units is an
island, capable of holding up to 50
different pieces of audio playback,
each of which is jacked into an elec-
trical plug. hidden behind a baffle,
Buried in the center of the modern-
istic island are antennae, capable of
providing the finest AM/FM recep-
tion.

Complementing the islands are a
pair of eight-foot high chrome and
smoked glass mirror shadow boxes
on which specials and new equip-
ment are featured. Overhead spots
on tracks make it possible to develop
varied lighting concepts for particu-
lar units,

Customers are encouraged to

Photos by Bob Gerstlaver and John Sippel

EXPANDED AREA—Emery Elling, manager of TV, Stereo, Piano and Major
Appliance department, South Bay, May Co., and his assistant, Bill Sales,
right, move in audio playback units to the new, expanded area.

EQUIPMENT DISPLAY —Eight-foot “‘shadow box' herald specials and new
tape and record playback units, complementing nearby chrome and smoked
glass Abstracta modular islands in the Torrance, Calif., May Co. department.

RADIOS

STEREOS

BROWSE AROUND-—Topanga shopping mall customers to the May Co.
record/tape audio department are encouraged to browse by the free-flow
aisles linking the correlative merchandise.

browse and turn on and use the varn-
ety of equipment in the department,
Platt said he may return to small,
unobtrusive signs which several
years ago encouraged customers 1o
*“touch the merchandise.”

Song Protection Offered

LOS ANGELES—A registration
service for complete songs, titles or
lyrics has been started here by Helen
King, longtime songwriter associate
through her years with the American
Guild of Authors and Composers lo-
cal branch.

Dove Label Expands

NEW YORK—-Dove Records has
expanded its operations. including
television production, artist book-
ings. wholesaling, and publishing. 1o
cover a greater portion of the south-
ern and midwestern markets. The la-
bel, based in Orlando, Fla.. recently
opened offices in Eldorado, Ark.
and Atlanta, Ga.

For 33 for the first work and 73
cents for each additional unit in the
envelope o be registered, a writer
can register the works with Song
Repistration. Service, The packetcan
be dehivered or mailed. The regis-
trant is given or mailed a numbered
receipt for the packet, which is
housed in a permanent repository by
SRS,

Through SRS, a writer can in-
stantly register a work, now pro-
tected by the valid registration. The
system is patterned after the Writers
Guild of America registration sys-
tem. Miss King emphasizes the serv-
ice is completely divorced from her
AGAC work.

Platt, whose personal and family
link with the important department
stores spans a half-century, sees
stronger and larger record/tape and
audio departments in each new May
store as it opens,

dlade to Begin
Tour on May 30

NEW YORK—Bnush pop group.
slade, will begin a tour of the ULS,
on May 30. Theorizing that the au-
dience should be part of the show,
the group will host a party at each
concert at which everyone will be in-
vited to do the "Seventies Stomp.”

The group has promised that in
addition to the usual party trappings
of balloons, confett and streamers,
there will be a number of surprises at
each concert.

Slade™s new single, “When The
Lights Are Oul” will be released to
coincide with the tour,

www americanradiohistorv com

Jukebox Programming.
National Coin Plans

To Double Its Space

By ANNE DUSTON

CHICAGO—National Coin, dis-
tnbutor for Wurlitzer here, is dou-
bling its space despite the loss of the
Wurlitzer line of phonographs in
March, Mort Levinson, general sales
manager, says.

“The announcement in March by
Wurlitzer that they were closing
their nmnufﬂ-:lurlng facilities and
going out of the jukebox business
caught us by surprise. However, we
have sold more boxes in the last six
weeks than in the previous three
months. Since March, that is 40 new
Wurlitzers.

“Wurlitzer introduced a real nice
line in November—the Nostalgic
1050, which has been a very good
seller despite its cost, the Cabaret
furniture console, and the 3800
Americana.

“The Carousel tape model didn’t
make money, although we sold eight
of the ten we bought. The cassette
plays too long for the money, for ex-
ample, if you set it to play half of a
cassette which s six songs, you
should charge 50 or 75 cents, but
people don’t want to put more than
25 cenlts into the machine,

“We tried to order more new stock

from the Wurlitzer factory, but they
are evaluating their situation right
now, and orders are being held up
temporarily.

On the question of service, Levin-
son said: “Wurlitzer has guaranteed
parts for six years, so we don’tantici-
pate a problem. Also. we have our
own service department that pro-
grammers can take advantage of
when they run into problems their
own service people can't resolve.”

When asked how the loss of the
Waurlitzer line will affect his busi-
ness, Levinson replied: "The new
music business s only a very small
part of the total picture. Our music
business represents about 12-15 per-
cent of the overall picture, and much
of this is in used and reconditioned
equipment. It won't affect us at all,
in dollars and cents. The bulk of our
business is arcade and pinball
games.”

There 15 no possibility, for the
foresecable future, that National
Coin will handle another line of

Jukeboxes, since the distributors for

competilive lines are well en-
trenched in the area. Levinson said.

What's Playing?

A weekly survey of recent purchases and
current and oldie selections genmg top play.

BALTIMORE: SOUL PURCHASES

Jderry Enmet
Evans Salbes & Service
R 'W, Raltbmore 21201
(3G EAT-T351

“Onand On.” Gladys Knight and the Pips.
Buddah 423

“Son of Sagittanius,” Eddie Kendrnicks,
Tamla 54247

“Who's Julic." Joe Simon. Sound Stage 7
1512

“I'm Falling In Love With You.” Little
Anthony and the Imperials. AVCO
4635

CHICAGO: POP PURCHASES

Betry Schott
Weslern Automaikc Muasic Co.
43006 ™, Weslern Ave Gl 18

[ ¥LZ)463-5300

“Sounds of Silence.” Paul Simon, Columbaa

46038

“Haven't Gol Time For the Pain,” Carly
Simon. Elekira 45847

“Rikki, Don’t Lose That Number,” Steely
Dan. ARC 11439

“Sleepin’.” Diana Ross, Motown 1295

“After Midmight.” Maggie Bell. Atlantic
303

“Rhapsody In White.” Love Unlimited.
20th Century 2090

“I Don't See Me In Your Eyes Anymore.”
Charlie Rich, RC A 0260

DEADWOOD, 5.D.: COUNTRY
PURCHASES
John Trucano—owner
Pal Barms
Hiack Hills Moveily
500 Muin St 5TTA2
[SES) MT-2111

“1 Don’t See Me In Your Eyes Anymore.”
Charlie Rich. RCA 0260

“Country Bumpkin,” Cal Smith. MCA
40191

“Stop The World (And Lei Me OT).” Susan
Raye, Capitol 3850 -

“They Don"t Make "Em Like My Daddy.”
Loretta Lynn, MCA 40223

“She’s In Love With A Rodeo Man.” Johnny
Russell. RCA 0248

“Room Full OF Roses.” Mickey Gilley.
Playhoy S0056

DELPHL IND.: POP, COUNTRY
PURCHASES

Mrx. Marjoric Sales
Reld Sales Maake Co.
412 Cottage 46911
(3 ThS60-0182

P:Jp
“Billy Don't Be A Hero,” Bo Donaldson.
“My Girl. Bill.” Jim Stafford. MGM 14718
*Haven't Got Time For The Pain.” Carly
Simon. Elekira 45887
*Save The Last Dance For Me.” De Franco
Family, 20th Century 2088
“Davbreak.” Nilsson, RCA 0246
Country
“1 Don't See Me In Your Eves Anymore.”
Charlie Rich, RCA D260

PIERRE,.S.D.; COUNTRY, POP
PURCHASES

Irene Camin
Auiomatic Vendars, Inc.
1T W, vl sourd 7501
[0Sy 224-2110 1

Pop
“The Streak.” Ray Stevens
“Hooked On A Feeling,” Blue Swede
“Standing At The End O The Line.” Lobo,
Big Tree | 5001
Country
“You Won'l See Me.” Anne Murray.
Capitol 3867
“We Counld,” Charlie Pride. RCA 0257

When Answering Ads . . .
Say You Saw It in Billboard

38
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McBee Bros. Build
Triune Into Success

NASHVILLE—Three brothers
who started an independent record
company two years ago this month
with their own :Ill'hl.anE have seen it
grow into a successful operation
with an expanding roster.

Jerry, Sam and Tom McBee have
laken Triune Records from its
humble beginnings to a firm that
now includes the label. a production
company and two publishing firms
with an active catalog.

Begun in May of 1972 with one
artist, Bobby Austin, the company
has put out 15 releases, six of which
have made the Billboard country
chart. Additionally. several of the
songs from the publishing company
done by other artists have been
charted.

“I’s unusual for three brothers to
be working together.” suid Tom
McBee. general manager and na-
tional director of operations for
Triune. His brother. Sam McBee 15

president. and Jerry McBee is vice

pl’ﬂ"-h]l..nl secretary and treasurer.

The latter does wrtuutl\. all the pro-
duction. Bud Reneau. another F pro-
ducer. handles Harmson Jones.

In addition 1o the McBees. Naron
Penning and Joe Breeden handle the
publishing work. The publishing
companies are Mamazon (ASCAFP)
and Yellow Tavern iBM1). New cuts
from the catalog have just been done
by the Ny Gritty Dirt Band and
Rudi W Ihlhnt'

Independent from the start,
I'mune briefly went to distribution
through Musicor. then returned 1o
an independent operation, 1t still is
upen, however, for i distnbution
pict with & major,

I-L'lll'li!'l.g more toward L'L'IHIIIJI'I'I.[M]--
rary country. Triune now has on its
roster Austin, Dec Mullins, Bob
Langsion. Harrison Jones. Jimmy
Dhallas and Jerry McBee.

3
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OPRYLAND RECORDS HAD A FEELING AND

J. DAVID SLOAN

IS ON HIS WAY WITH HIS NEW HIT SINGLE

“l KNOW THE
FEE'—ING #3860

Published by:

KING COAL MUSIC

Writlen by:

BOBBY HARDEN

Exclusively on:

OPRYLAND
RECORDS

Country Music

Stax Expanding
Enterprise, Signs
Country Artists

MEMPHIS —Stax Records,
through its Enterprise label. is tak-
INg a massive step in expansion of its
country division,

The label has signed a trio of art-
1sts, adding 1w the two country per-
formers already under contract.
Merhn L |ll.]:_lu_|4j country promao-
tions coordinator. said others would
be added.

Enterprnse. which had only OB,
McClinton in its country division for
some time, recently added Connie
Eaton. formerly with Chart Records
and bricfly with GRC in Atlanta,
now it has signed veteran song-
writer-singer CIHT Cochgun, w0 be
produced by Joe Allison and Hank
Cochran.

Most of the arusts on the label will
be produced and recorded in Nash-
ville by independent Larry Butler.

Littlehield also has added 1o his
stalT to hundle the expansion. nam-
ing Bill Hickman and Carol Steven-
son 1o the office.

He stated that Enterprise will con-
centriate on these artists for the first
vear. with a building process later
L,

Benson Co.
Switchover

LN 'u.rrnm.rw.r'_,i'rmu pige f

The 12 field men, besides their
other work. will set up promotions
for all artists on the label as they
make personal appearances. This,
too, 1s new in the gospel field.

While continued emphasis will be
given to the growing number of gos-
pel-programming stations. a few of
the artists will be pushed into the
country airplay and marketing be-
cause of their versatility and al-
ready-established appeal to the
country audience,

The company, one of the largest in
the religious field. also 1s aiming for
the racks for the first tme. “We will
do this through more diver-
sification,” says Neil Newton, radio
promotion director for the firm. “We
will make more direct moves toward
the country market as well,” he adds.

Noting that the hirm has been
servicing 1,800 stations with each al-
bum release, Newlon says it now
would be possible 10 cut expenses
considerably while accomplishing
more in the way of airplay.

The field pmmumm men are
being set up in San Francisco, Okla-
homa City, Denver, Atlanta, Dallas,
Chicago, Cincinnati, Portland, Ore.,
Fresno, Chattanooga, Memphis and
Lancaster, Pa.

Heretofore, 60 percent of all Ben-
son sales have been through retail
outlets. Newton, instead of changing
this pattern, hopes to expand il
through other means, principally
through racking.

Tillis to Host Series

NASHVILLE—Mel Tillis, MGM
recording artist, will host his own
syndicated television series, the first
I3 weeks of which will be taped on
location in Florida.

The show is scheduled o be aired
in various markets in late summer or
carly fall.

Produced by Henry Jafle Enter-
prises and TJCJ Productions of Hol-
lywood, the format will include
guesis from all areas of entertain-
ment and will be light in nature,

WWW americanradiohistorv com

MORE AWARDS—BMI's Frances Preston presents million performance
awards to Boudleaux and Felice Bryant and the House of Bryant for the song
“All | Have To Do Is Dream."" Looking on is BMI's Del Bryant.

Nashville Scene

By BILL WILLIAMS

I's good 1o see a musician get the
credit he deservees, Back in the carly
career of the great Eddy Arnold, Roy
Wiggins was his steel player and car-
ried out other duttes. He has helped

countless arusts over the vears. For

the past vear he has worked with
'I'.-mmr.- "hlnrgﬂn and the singer once
again 1s consistently on the charts.
Now George is doing an album for
MCA, and it will be ntled “George
Morgan, leatuning Little Roy Wig-
gins.” ... Sandi Burnett, the much
sought-after singer who was fea-
tured last year at Oprvland USA.
has signed a contract with Colum-
bia. through Doug Gilmore Produc-
tiens of California. She will cut her
songs in Nashville—they could go
both pop and country—and even-
tually will go on the road. . .. Bobby
Lewis celebrated his hlrlhd.n and
that of his wife by making his first
appearance at the new Opry House.

A calamity for Minnie Pearl. After
running a high temperature, she lost
her voice entirely. Fortunately, she
has recovered. . . . Jack Pruert, lead
man for the David Houston group
and hushand of MCA's Jeanne
Pruett, was hospitalized and was
told 1o slow down. . .. Red Lane has
moved o Dial Records. ... When
Cliff Cochran cuts his first single for
Enterprise (Stax), he will be joined
in harmony by his cousin, by mar-
nage, Jeannie Seely. . . . Jan Howard

had a change of heart and has
signed with GRC Records of At-
lanta. Enterprise thought she was

coming with them. ... Good news
for everyone: Jack Blunchard and
Misty Morgan are going back on the
road. Moving out of their Flonda
club. they have decided once again
1o travel around. [t will be their first
sIrng « of personals n three years,
One thing they will do first is a ben-
efit at Xenia. Ohio. to help wrnado
victims. Jack also will produce a ses-

ston in Mashville for a new artist.
The Statler Brothers are having
two new LP releases this month on
Mercury, And in their birthday
party at Staunton, Va., this vear, the
brothers will have as their guest Bill
Anderson. And there'll be a softball
game between Bill's team and that
of the Statlers. . .. Mitch Johnson,
who wrote the new Red Simpson re-
lease, 1s from Toledo. but a little of
Nashville must have rubbed oIl on
(Continued on page 44)

Lee’s Son Baptized

NASHVILLE—When Buddy Lee
has a baptism. the music industry
gels involved.

Lee’s youngest son, Tony Domi-
nic, went through the christening
while Danny Davis and the Nash-
ville Brass performed, and Lee's
friends from the industry enjoyed a
banquet that included steak and
lobster.

Ciuests came from more than
1.000 miles to attend the function.

Lee heads Buddy Lee Attractions
and manages Hank Williams Jr.

UHITED "HAT —Hew things are happenlng at Unll:-ed Talent in i"mﬂh'-wllli.!+ New
artists and employees are welcomed by Jimmy Jay, general manager, seated.
On hand are Dickey Lee, Barbara Hardin, T. Tommy Cutrer, Reggie Mac and

Cal Smith.
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Musicians Get
New Opry Pact

NASHVILLE—-The American
Federation of Musicians, local 257,
has just concluded a new contract
with the “Grand Ole Opry™ which
calls for 100 percent increases for
musicians on that show.

Johnny DeGeorge, president,
calls it one of the “strongest con-
tracts ever negotiated.”

Covering a period of three years,
the contract calls for immediate in-
creases, and subsequent jumps for
the next two years, the latter predi-
cated on a cost-of-living,

While figures were not disclosed,
DeGeorge says the contract will
benefit both staff musicians and
regular road performers who appear
on the Opry stage with artists.

The same contract applies to the
“Grand Ole Gospel™ show, which is
aired on Sunday nights from the
Opry House,

Another contract was negotiated
for the “Ralph Emery Show.” giving
each musician a substantial raise,
plus two weeks vacation and two

weeks of sick leave.

Conny Van Dyke
Inks New Pact

NASHVILLE—Conny Van Dyke,
former Barnaby artist who had a
featured role in the Burt Reynolds
movie, “"W.W. and the Dixie
Dancekings,” has signed a new
recording contract with Dot
Records.

Miss Van Dyke also has been
signed for the lead in a second
movie, “Framed.” in which she will
not only act but sing the soundtrack
with Paul Anka. She also did the
soundtrack in the Reynolds movie
just completed here.

That movie took its toll, leaving
Art Carney, Jimmy Hampton, and
Miss Van Dyke's husband, Larry
Coales, hospitalized. She, too, was
hospitalized briefly with pneumonia
and bronchitis,

A one-time r&b singer, she turned
to country a couple of years ago, and
has been produced by Ken Mans-
field and Norro Wilson. No decision
has been made as yet as to who will
produce her for Dot

Joe Sun Opens Art

Service In Nashville

NASHVILLE—Joe Sun, former
air personality and currently a song-
writer for the House of Loyd, has
opened a new art service here for the
music industry.

Labeled Sun Shop, the firm is lo-
cated in the House of Loyd complex.
He will specialize in label design,
mailer preparation and illustration.

Sun, once with WMAD, Madison,
Wis., said that in his disk jockey days
he “became concerned about the
number of records that pile up in a
radio station without being played
simply because there was no interest
created by the label on the record it-
self.”

For some time Sun also drew a
cartoon series that ran in a Nashville

newspaper.

James Cancels Dates

NASHVILLE—Show promoters
have received telegrams from the
William Morris Agency that Sonny
James has canceled all of his sched-
uled dates for the balance of 1974,

The telegram advises that James
has undergone examinations by five
physicians who found him suffering
from nervous exhaustion and have
recommended the cancellations.
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"THANK YOU WORILR"” for

THE STATLER BROTHERS
And ThankYey (??) Statler Brothers

for Lester "Road ll?“ Meran
and his Cadillac Cowhboys

For“Statler Brothers Month

losive New Additions
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Sides of The Statler Brothers!!
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BED OF ROSE'S PICTURES OF MOMENTS INNERVIEW
THE STATLER BROTHERS TO REMEMBER THE STATLER BROTHERS
MC8-61317/MCR4-61317 THE STATLER BROTHERS MCB8-61358/MCR4-61358
MCB-61349/MCR4-61349

— ] - TE STATLER BROS.  CARRY ME DACK
Q '/,H (= m.‘AJr i"rﬁf/ﬂ’nj:

SHNG ooy syYmpAGTIGS B 8 mair

Booking:
Saul Holiff
(519) 471-9700

THE STATLER BROTHERS COUNTRY MUSIC CARRY ME BACK

SING COUNTRY SYMPHONIES THEN AND NOW THE STATLER BROTHERS
IN E MAJOR THE STATLER BROTHERS MCE-1- MCR4-1-687
THE STATLER BROTHERS MC8-61367/MCRA4-61367 e
MCB-61374/MCR4-61374

Exclusively on MERCURY RECORDS
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Brian Collins’
“Statue Of A Fool”
Breaking Fast Nationally,
54,000 reorders in 4 weeks!

MAY 25,1974, BILLBOARD

#1 On KIKK—Houston. Joe Ladd—Music Director:
"Never thought previous hit could be topped but Brian’s

does. Unbelievable total response for Brian’s version of
the hit song.”

#1 On KENR-Houston. Bruce Nelson-Music Director:
“A great version of hit song; phenomenal requests and
sales. A must play money-maker for every station.”

THE SINGLE:

“Statue Of A Fool”
DOA-17499

THE ALBUM: |
*This Is Brian Collins”
DOS-26017

Available on GRT Tapes
8-Track 8150-26017
Cassette 5150-26017

DOT

RECORDS

5 Cperieins Do P AT O S T T

Distributed by Famous Music Corporation
A Gulf 4 Western Company

® Contintied from page 310

him, He married a Nashville girl, the
daughter of former newspaperman
Louie Little, . . . Rodge Wilhoit and
the Band of Gold drew the second
largest crowd ever at Avon’s Club in
Cleveland. The figure was topped
only by Mel Street. The club’s next
big artist will be Jamey Ryan. ...
Songwriter Chris Gantry, one of the
hest, has signed an exclusive con-
tract with Famous Music. ... Bar-
bara Mandrell makes her debut as a
headliner at the Golden Nuggel in
Las Vegas, although she once ap-
peared there in her school days, , ..
Jaime Kaye, 17, from Louisville has
signed as a country singer with Mer-
cury, to be produced by Glen
Keener. ... Nashville’s Star
Spangled Washboard Band has
opened the new Pioneer Hall in Fu
Wilderness. a part of Disney World.

Fan Fair is looking for more soft-
ball teams for competition during
the big event in June. WEDA now
has formed one and plans to play.
Others entered so far are the teams
of Bill Anderson, Conway Twitty and
Loretta Lynn. . . . Freddie Hart's visit
to Nashville for Pan Fair will in-
clude a taping session for the Jimmy
Dean TV Show. coming on the heels
of a West Coast tour wtih George
Jones and Tammy Wynette, . ..
Charlie Louvin’s successful line of
singles with writer Sonny Throck-
morton continues with his new re-
lease, “It Almost Felt Like Love.”
Charlie is so busy this summer he's
selling his houseboat. . . . Eddie Fox
will do 60 road dates with Marty
Robbins this year, in addition to his
production and publishing activities
in Nashville. . . . After a busy tour of
the East Coast, Josie Brown has re-
twrmed from Fort Worth where she
did the KBUY Appreciation Day
and then worked Chip and Dance-
land in the same city that night. ...
*Big Daddy" Daniels, all 500 pounds
of him, was a Nashville visitor last
week. ... J. Anthony Scott keeps
whistling. He does the role of a
drunken canary in the current Rudie
Whaling album on Paramount. . . .
The entire staff of Owens-Fair & As-
sociates took part in a benefit for the
daughter of Sallie Lordan, the lady
bass player, who was killed in an [l
linois car wreck. The show was held
on Nashville's lower Broadway,
where a lot of hungry pickers have
made a few dollars while waiting for
their break.

Mariy Robbins hosts his fourth
Midnight Special May 31 on NBC-
TV. Appearing with him will be
Anne Murray, Bill Anderson, Tammy
Wynette, George Jones, Johnny
Rodriguez, Don Gibson, Freddie
Hart, Tommy Overstreet and
Charlie McCoy. Marty's last show
had the highest rating of any of the
specials. . . . A single copy of Marily
Sellars’ Mega release, “One Day ata
Time™ was sold for $125 at an auc-
tion in Austin, Minn., for chanty.
The buyer was Milton Kopet. ...
Lonzo & Oscar of GRC have signed
a booking agreement with Smiley
Wilson and Haze Jones at Atlas Art-
15t Bureau. . .. Norro Wilson has his
new release on Capitol. On any label
he sounds good., . . . Dottie West and
her Sunshine Express are set for 43
fairs durnng the summer months.
Also heavy with fair dates is the
Kitty Wells Family Show. . . . Johnny
Dollar will be guest on the Carl Tip-
ton TV show on WLAC in Nashville
for two weeks. ... Kenny Kay
Rogers, a Brite Star artist, has book-
ings set in Florida and Georgia. . .,
Afternoon personality Bo Wiley lefl
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S| s & Star Perlormer—LPs registering proportionate upward progress this week
E L = TITLE—Artist, Label & Mumber (Desinbuting Label)
1 | 1 |57 | BEHIND CLOSED DOORS—Charlie Rich, Epic KE 32247 (Colembia)
2| 2 |11 | THERE WON'T BE ANYMORE—Charlie Rich, rca api10433
3| 3 |10 VERY SPECIAL LOVE SONGS—Charlie Rich, Epic KE 32531 (Columbia)
| 4| B | 10 | THE ENTERTAINER—Roy Clark, oot DOS 1.2001 (Famoss)
| ﬁ' 9 | 5 | GOOD TIMES—Elvis Presley, fch crLi ours
6 7 | & | HONKY TONK ANGEL—Conway Twitty, Mca 406
7| 8 |15 | A LEGENDARY PERFORMER, Vol. 1—Elvis Presley, rca cPL1-034)
ﬁ. 11 | 32 | YOU'VE NEVER BEEN THIS FAR BEFORE/BABY'S GONE—
. Conway Twitty, wca 359
9 10 | 7 | ANOTHER LOMELY SONG-Tammy Wynetie, Epc 32745 (Columbia)
10 | 4 | 7 | HELLO LOVE-HKank Snow, Rca APLi-0as!
ﬂ' 15 | 4 | THIS TIME-Waylon Jennings, RCA APLI 0539
! 16 | 22 | AMAZING LOVE-Charley Pride, sca spL1 03e
- * 21 | 20 | LET ME BE THERE-Olivia Newton-John, mca 385
14 | 17 | 12 | MY THIRD ALBUM-Johnny Rodriguez, Mercury 5AM 1659 (Phosagram)
15 | 18 | 10 | DON WILLIAMS, VOL. 11— mi 2006
16 5 | 11 EIHDHE'I;IEI HEIEIFHT WITH ME (in A Field of Stone)—Tanya Tucker,
17 | 19 | 7 | THE LAST LOVE SONG~—Hank Williams Jr., Mam 5¢ 2938
18 | 13 | 9 | SPIDERS & SNAKES-Jlim Stafford, mom SE-4047
19| 14 | 11 | IF WE MAKE IT THROUGH DECEMBER—Merle Haggard, Capite! 5T-11276
20 | 22 19 | AN AMERICAN LEGEND—=Tex Ritter, capitol 11241
21 24 1 20 HEEE E%E%|ﬂﬁ ON-George Jones & Tammy Wynette,
22 ‘ 23 | 8 mﬁ?&a}‘u THE WAY TONIGHT—Mel Tillis & Sherry Bryce,
23 | 25 | 12 | JOLENE-Dolly Parton, Aca APLI 0473
24 | 26 | 7 | SWEET COUNTRY-Charley Pride, nca apiiozi7
25 | 28 | & | STOP AND SMELL THE ROSES—Mac Davis, colsmbia KL 32587
26 | 27 | 7 | SOME KIND OF WOMAN—Faron Young, Mercary SRM 1-638 (Fhanogram;
¥ir| 33 | 2 | NO CHARGE-Melba Montgomery, tiekrs 75079
28 | 29 | 3 | TORE DOWN—Porter Wagoner, rch rtione
29 | 32 | 3 | GREATEST HITS—Bob Luman, Esic 37759 (Columbia)
ﬁ 37 | 4 | SNAP YOUR FINGERS—Don Gibson, Hickory 4509 (MGM)
31 | 12 | 28 | WHERE MY HEART IS—Ronnie Milsap, rca apLi 0338
32 | 34 | 4 | THE BEST OF SUSAN RAYE—Capitod 5T 11282
3336 | 5| EEE&??E BEST THING THAT EVER HAPPENED TO ME-Ray Price,
Yr| - | 1 | HANG IN THERE GIRL-Freddie Harl, Capaot 1125
35 | 3B | B | PHASES AND STAGES—Willie Nelson, Mantic 50 7251
36 39 | 2 | THE BEST OF NAT STUCKEY—#ta aPL1-0540
37 | 35 | 3 | GEORGE HAMILTON IV GREATEST HITS—mnca arLin4ss
28 21 | Eg!&_?_ﬂnlz.gﬂni SINGS LULLABYS, LEGENDS AND LIES—Bobby Bare,
39 12 | FULLY REALIZED—Charlie Rich, weciry SR 27505 (Phanagram)
40 | 41 | 5 | FASTEST GRASS ALIVE-Osborme Brothers, mca 374
41 [ 30 | 6 ﬂ_lil:' DEIEHIIS-TIIA'I‘IS TRAVELING SHOW—Chet Atkins, Merle Travis,
42 | 43 | 10 | THE BEST OF DANNY DAVIS & THE NASHVILLE BRASS—rcA aPL1.0475
43 | 45 | 5 | WHEN YOUR GDOD LOVE WAS MINE—Narvel Felts, Cinnaman 5002
44 | 48 | 3 | FOR WIVES AND LOVERS-Jerry Wallace, wch «o8
45 | 47 | 2 | STILL LOVING YOU—Bob Luman, sickery 4508 (MEM)
46 | 42 | 14 | SONG AND DANCE MAN-Johnny Paycheck, Epc KE 32570 (Calumbin)
7 |4 |20 Q?Jﬁnﬁm IN THE LAST HARD TOWN-Tom T. Hall, Mercury
48 | 31 | 13 | KID STUFF-Barbara Fairchild, coumbia KC-32711
9 | - 1 | IN A GOSPEL WAY—George Jones, fpic KE-3252 (Columbia)
190 | - 1 | IS IT WRONG—Sonny lames, Colemba KC 32505

his post at WNCR-AM, Cleveland,
Lo accepl a position with RCA as re-
gional promotional director, country
music division. ... Ray Whitley,
making one of his rare appearances,

sang on the "Opry™ last week after
dropping off some new songs at
Acuff-Rose. Phil Campbell,
Archie’s son, is now doing some seri-
ous singing, and he's good.
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JONES FINE BREAD

PRESENTING

And ria] Playboys,Waco, Texas, ,Fal

Left to right: June Whalen, Kermit Whalen, Bob Wills, Johnnie Lee Wills,
Tummy Duncan, Everett Stover.

The recording session that resulted
in this album was an important
event in the history of American
musie. It reunited Bob Wills and His
Texas Playboys, the man and the
band that created Western Swing
and, for over forty years, influenced
popular American music in general
and country and western in
particular...James Robert
Wills first called his band
the ‘“Playboys” in 1933 in
Waco, Texas. The fact that
this album was recorded
forty years later tells a part

LU
P L
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‘ I‘

this album, Wills suffered a severe
stroke and his doctors say he cannot
possibly regain consciousness. Here
then, for the last time, is Bob Wills
and His Texas Playboys. They ended
their recording career where they

began it in 1935, in Dallas. The ﬁnal
session was more than a recording
session; 1t was the human
story of a bandleader and
musicians who pioneered a
completely new musie. To
the end, the blues, the folk-
fiddle music, and the New
Orleans jazz were all there,

of the story of their endur- sobwins and Hi