PX’s Bolting Racks;
Plan Direct Buying

By JOHN SIPPEL

DALLAS—A umetable to elimi-
nate ruckjobbers as supphers to the
domestic post exchanges of the
armed forces in the four remaining
regions so served has been set up hg'
armed forces buying services here.
Though national LP/ ‘tape buying
figures were not available, it was
learned that the one region, which
already buys directly from manufac-
turers, the Alamo Exchange region,
did over 37 mullion at retail last vear,

The Alamo region includes the
following states: Alaska, upper pen-
insula of Michigan, Wisconsin, Min-
nesota, Nebraska, Missouri, Kansas,
Oklahoma. Arkansas, Louisiana,
Texas and New Mexico, There are
128 record/tape outlets adminis-
tered by Alamo. Bruce Masterton,
tormer Capitol and TMC veteran of
I4 years, 1s meumn management
specialist in pre-recorded music,
Suppliers of Alamo confirm that the
Alamo’s return hovers near 8 per-
cent, an extremely low figure when
compared to the industry average.

Pubs. Attempting
To Establish 1st
Church ‘License’

LOS ANGELES—The first at-
tempt to get churches to pay an an-
nual “copying” license fee is being
circulated nationally by FEL Publi-
cations here and North Amencan
Liturgy Services, Cincinnat,

General Manager Tom Cook of
FEL and Ray Bruno, president of
NALR. in difféerent conversations,
told Billboard that approximately
“30.000 Christian churches” had
been circularized with a pitch for an
annual license from each of the pub-
lishers of contemporary Christian i-
turgical music. FEL asks an annual
copy license fee of $98.76, while an
annual general license from NALR
runs $50. Bruno said he is rewriting
and readjusting his copying license
fee, so that costs will be lower.

Cook explained that his firm,
which is pnmarily in contemporary
Chnstian music, “such as that used
in guitar masses,” found that
churches were copying hymnals and
individual songs instead of buying
them, so the printed pitch was made

(Continwed on page i)

Alamo started s direct buying
about two years ago. Post exchange
departments get $3.75 for $3.98 list
LP's and %4.75 for 56.98 tapes,

Bill Sullivan. contracting officer
for overseas exchanges for pre-
recorded music, who bases in Dallas,
confirmed the rumored buying-di-
rect praject, He also said that far in
the future is 4 product manager con-
cept to coordinate the entire buying
of pre-recorded music for the armed
forces’ stores,

Harry Scott, ]"rru|ul: officer. whom
Sullivan suggested be commented
lor maore miumm:tun on the swing Lo
direct buying of records and lapes.
could not be reached at press tme,
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Canada Has
Peak Yr. on
U.S. Charts

H-:.- RITCHIE YORKE
OTTAWA-1972 was Canada's

most successful year as producer of

hit records for the U.S. market

A total of 30 singles and 24 al-
bums from the north country
reached the Billboard best sellers
lists last vear, according to a special
Canadian Radio- Tn,l-,numn Com-
mission (CRTC) study. The mnfor-
mation was contained in the CRTC
Year Book published this week.

The results demonstrate Canada’s
continuing hold on 1ts pesition as the
second top non-domestic producer
of hits for the L5, {alter the LLK.).

Singles figures were up 15 percent

(€ onntintied on frerge 57

Midwest Start:
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600G Ad Budget
Sparking WEA'’s
4-LP ‘Super-Set’

NEW YORK—The three Warner
Communication labels are kicking
off what may be the biggest ~.|_II|r|L
record setever July Y in the Midwest,
when * ":u]'lLrht.ir!- of the 70s™ will
start & TV spot backup campaign,
reportedly budgeted at $600,000 for
the Midwest alone.

The four-record set includes ex-
cerpts by 41 arusts. Almost every

CD-4 Lathes Go Global 48 in’74

LOS ANGELES—Discrete quad-
rasonic—the CD-4 Quadradisc sys-
lem—invades Burope officially Aug.
20 when DGG will be shipped the
sixth master-cutting unit, according
to Jim Mochizuki, board member
and vice president of JVC America,
the Los Angeles quadrasonic mas-
ler-cutting operation.

In between, the custom pressing
division of CBS Records is receiving
the fourth unit. RCA Regords, New
York, is receiving unit number five,
The demand for the cutting units is

France: A Eurofile
Common Market Nation

Study on Pages 37-49

Soviets Ready Cars
For 1st Tape Units

By VADIM D). YURCHENKOY

MOSCOW-The first activity in
car stereo has commenced here with
the showing recently at the Autoserv-
ice "73 car maintenance fair of both
cassctie and 8-track umits from Au-
tomatic Radio and Sanyo Electne.

Walter P. Semonoff, Automatic
Radio international president, said
in an interview that his company is
interested in establishing an office in
Russia and possibly opening a fac-
Il.‘l['_'l.-'.

Simular mterest from other coun-
tries was expressed at the show, for
example, by Chauzit Frank, execu-

(Coninued on paee 50

By CLAUDE HALL

so great that ecach of these firms is
being supplied by air freight. The
seventh unit will go o Pioneer in
Tokyo, with JZVC America, Los An-
geles, receiving the next umit about
the same time

Only two other units are expected
o be available this year and just
who will get them—EMI Records,
London: Sterling Sound, New York:
Tewchiku, Tokyo—is still being de-
bated.

However, as of the first of the
vear, this will all be a moot point be-

Air Forum Enlists
Guidance Counsel

LOS ANGELES—Jack Thaver. head of Nationwide
Communications, will be on hand throughout the sixth
annual Billboard Radio Programming Forum Aug. 16-
18 to serve as a personal guidance counselor. He will be
available at both breakfast rap sessions and also
throughout all three days. Program directors, general
managers, and air personalities with either personal ca-
reer problems or problems with their personnel will be
able to meet with him and discuss the situation on o one-
to-one basis, Thayer has been n_-:.pn;llmh]-_ for boosting
the careers of dozens of major air personalities over the
vears, as well as program directors; these include Don
Imus. now morning man with WNBC-AM in New York

Among the new speakers just announced by David
Moorhead, chairman of the advisory committee on the
Forum, are Bones Howe, independent record producer,
and songwriter Ellie Greenwich, both of whom will be
on a panel utled: “Recording Artists Tell You About Ra-
cho.” This panel will be moderated by Eliot Tiegel. direc-
tor of record reviews for the Billboard.

(Conginued on page 22

cause the Victor Company of Japan.
parent firm of JVC America, will be
into high gear on production of cut-
“";_3 unis, tu rming out four units |'H.TJ"
month, Mochmzukr sad
Second Generalion
I'he unigue thing about the units
that will be hiting the market from
January 1 on is that they will be sec-
ond generation. The current two
modulator cabinets are being min-
laturized into a single cabinet which
will include evervthing from modu-
(Continwed on puge 71}

Records and Tapes

major hit by the arusis 15 included
(see separate hst), The 4-LP record
set will be advertised at $ 1088, while
the two-tape set is $13.88,

Details of the promotion. it's re-
ported, were disclosed by WEA ex-
eculives -IlLlrIl'I."-,__' 4 special meenng of
prominent National Association of
Recording Merchiandisers’ retailing
members in Chicago about three
weeks ago.

Reliable sources report that the
WEA mitial pressing order would be
| million of the four-record sets, Re-
ports ol the first national TV WEA
promotion a la K-Tel were exclu-
sively carried in Billboard, March
31,

Routine check of major users
from Minnesota o Cleveland indi-
cates that most big users were plac-
ing six-figure orders. Orders were
buoved by the fact that TV and radio
spots for the WEA super-sampler
will be dealer-tagged

The 49 selectuions in the mult-LP/
tape set include:

“One Way Out™ by the Allman Bros;

(Continued on page 71))

EL CHICAND have consistently hit the charts with such tunes as “Viva
Tirade™ and, most recently,

won't rest on past laurels. Their latest LP, “EL CHICAND,” is as timely
and imaginative as you can gel. In brief
everywhere, (MCA-312)

drown Eyed Guel.” Shill, this dynamic sextet

iSENSACIONAL! On MCA

(Adveriisement)

RPardon John's back while he

iﬂ@kS right through vour

O SEEHhE DAaCcK covenr.
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GRAND FUNK
We're An American Band

July 27 /Harrisburg, State Farm Arena
July 28/Toledo, Sports Arena

July 29/Cincinnati, U. of Cin. Ftball. Stad.

August 9/Greenville, Memorial Aud.
August 10/Atlanta, Omni

August 11/Birmingham Municipal Aud.
August 16/ Toronto, Varsity Stad.

their gold single

August 17/Montreal, Forum

August 18/ Jersey City, Roosevelt Stad.
August 247 Amarillo, Civic Center

August 25/Ft. Worth, Tarrant Co. Conv. Ctr.
August 26/Corpus Christi, Caliseum
August 31/ Jackson, Coliseum

September 1/Chattanooga, Memorial Aud.
September 2/Charlotte, Memorial Stad.

on Gapitol

September 14/New Orleans, Mun. Aud.
September 15/Lake Charles, Civic Center
September 16/Monroe, Civic Center
September 21/El Paso, Civic Center
september 22/Albuquergue, Civic Aud.
September 23/Phoenix, Big Surf
September 25/Hawaii, H.1.C. Arena

=
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General News

NARAS Blueprints “Hall
Of Fame;” Key Committee
To Screen Eligible Disks

NEW YORK-The WNational
Academy of Recording Arts and Sci-
ences has established a Hall of Fame
to honor recordings “of lasting,
qualitative or historical signifi-
cance,” as characterized by newly-
elected NARAS president Bill Low-
ery.
'}rThi:: NARAS Hall of Fame begins
operation this month via the forma-
tion of a nominations committee, se-
lected by the National Trustees.
Candidates for the 30-man group
will be proposed by the governors of
the vanous NARAS local chapters,
with the final committee to include
academy members, record company
personnel and volunteer partici-
pants to make the initial nomi-
nations.

Project has been spearheaded by
conductor and composer Paul
Weston, who described the goal as

Key Foster
Figures Sue
Bus. Mgt. Firm

LOS ANGELES—A suit for viola-
tion of federal and stale securities
laws, common law fraud, negligence
and breach of contract has been
filed by Burt Jacobs, William Utley,
Jr. and James Bruton a.k.a. Reb Fos-
ter against Lanco Enterprses, Inc.,
Lance Rocke, Joseph Salyers, Fred
Altman, Donald Sterling, Sterling,
Salyers, Altman, Inc. and Salyers Fi-
nancial Management.

The suit, filed in U.S. District
Court, Central District of California,
July 3, 1973, alleges that “beginning
al a time unknown to plaintiffs but
within three years” preceding the fil-
ing of the complaint, defendants
violated federal securities laws and
laws of the State of California.

Plaintiffs ask that defendants be
held to have violated certain sections
of the Securities Exchange Act; be
held to have defrauded plainuffs;
that defendants Financial, SSA,
Sterling, Altman and Salyers have
acted negligently and that defend-
ants have breached the agreement
whereby defendants represented
that in compensation of the general
partner for services to be rendered in
connection with the limited partner-
ship was customary and not in con-
travention of the laws of California
or the United States in connection
with certain real estate; that plain-
tiffs have been damaged in the min-
imum aggregate of $90,000 pursuant
to certain misrepresentation, indi-
vidual and concerted acts to defraud
in violation of California law viola-
tion of California Securities laws,
negligence and constructive fraud
under California law; plaintiffs
have been damaged in the minimum
sum of $90,000 plus interest pur-
suant to breach of contract: and de-
fendants are liable to plaintiffs in
the sum of $100,000 for punitive
damages.

Foster, Jacobs and Utley were all
key figures in Reb Foster Associates.
Utley and Jacobs are now with PAL
(see separate story).

Holmes Gets Gold

NEW YORK —~Epic recording art-
ist Clint Holmes has struck gold with
his very first single release, “Play-
ground in My Mind,” certified by
the RIAA. The song is included in
Holmes’ debut album for Epic of the
same name.

the selection of “recordings, rather
than any individual artists or song-
writers or producers. All those who
participated in any record voted into
the Hall of Fame will, of course, be
awarded certificates, and their
names will be inscribed on a plagque
in the Hall, But it is the recordings
themselves that we will be honoring,
with copies of the selections to be
displayed prominently in the Hall of
Fame along with the plaques.”

Following initial nominations, the
Nominations committee will review
those submitted and narrow the list
lo a field of 25 records. These will be
final nominees. The nominations
committee will then be joined by 30
members of NARAS as well as 30
people from outside the organiza-
tion, ranging from musicologists to
writers, with experience in the music
field. The new 90 member com-
mitiee will then review each of the
nominations, casting five final votes
in order of preference.

A nationally known auditing firm
will tally the ballots, scoring five
points for a first choice, four for a
second and so on. Five records re-
ceiving the highest point scores will
gain election into the hall of fame.

The actual building will be started
with NARAS funds, but is expected
to become self-supporting, as have
Halls of Fame for baseball, football
and country music. The annual
Grammys presentations are ex-
pected to tie in with the announce-
ment of Hall of Fame winners.

Organ Inventor Dies

CORNWALL, Conn.—Laurens
Hammond, 78, inventor of the elec-
tric organ that bore his name, died
here July 1.

He invented the instrument in
1932 and founded the Hammond
Organ Co., Chicago.

Personality Awards
Deadline Extended

LOS ANGELES—The dead-
line for submitting airchecks in
the annual Billboard Air Person-
ality Competition has been ex-
tended to July 13. Gary Owens,
chairman of the awards com-
mittee, said last week that air per-
sonalities in area code 702 region
may send their tapes to Mike
Hunter, KMET-FM, Los An-
geles.

Those in area code 716 region,
may send their tapes to Bob
Oakes, WBZ-AM, Boston. Panels
are already screening lapes, Fi-
nalists will be announced soon
and these will compete in a final
voting at the sixth annual Bill-
board Radio Programming Fo-

rum Aug. 16-18, Los Angeles.

Tour Set by
Nikki Giovanni

NEW YORK-—Poetess Nikki Gio-
vanni has started a 10-city lour to
promote her mew—album “Like a
Ripple on a Pond" for her own
label, Niktom Lid., distributed by
Atlantic.

She will wisit Philadelphia,
Atlanta, Memphis, Washington,
Cleveland, Detroit, Los Angeles and
San Francisco. In Memphis will be
included a reading on Memphis
State University campus.

A&M Issues
15 ‘Q’ Tapes

LOS ANGELES—A&M Records
has released I3 8-track quadrasonic
tapes, bringing its total of 4-channel
tapes to 20,

According to the firm's tape direc-
tor, Bob Elliot, the release includes
selections from best selling catalog
material as well as several newer
tapes. Included in the release is Rick
Wakeman’s “The Six Wives of
Henry VIIL" recently released in SQ
disk form.

Other releases in 4-channel tape
include: “Whipped Cream and
Other Delights” from Herb Alpert
and the Tijuana Brass as well as the
groups “Greatest Hits™; Greatesl
hits packages from Wes Montgom-
ery and Sergio Mendes and Brasil
'66; Burt Bacharach’s “*Reach Out™;
Joe Cocker’s “With a Liule Help
from My Friends”; “Carpenters,”
“A Song for You™ and “Close to
You™ from the Carpenters; “Tea for
the Tillerman.” “Teaser and the
Firecat™ and “Catch Bull at Four”
rom Cat Stevens”; Humble Pie's
“Smokin"". and Quincy Jones'
"Walkin® in Space.”

Rock Concerts Lure
‘Distant’ Travelers

NEW YORK—-Recent Ticketron
figures showing distribution of sales
for a joint concert by the Grateful
Dead and the Allman Brothers Band
reveal that concertgoers are trav-
elling greater distances to hear pop
acts. Sales in cities as far from the
Washington, D.C. concert site, JFK
Stadium, as Montreal were checked.

Ticketron sold in excess of 80,000
tickets for the two consecutive con-
certs, with the breakdown of sales
showing 32,600 seats sold in the
Washington-Baltimore area. An-
other 11,862 tickets were sold in
Philadelphia, while New York ticket
sales reached 27,905,

Other cities showing significant
sales included Atlanta, Boston, Cin-
cinnati, Miami, Montreal, Norfolk
and Pittsburgh. Ticketron president
Elliott Levene further noted that the
distribution of sales was particularly
surprising in view of the ad cam-
paigns used in more distant cities,
which he characterized as “min-
imal,” owing to Ticketron's belief

that a Washinglon event could not
sell tickets in Montreal, Boston or
Cincinnati,

Seek Natl. TV
For Academy
C/M Awards '74

LOS ANGELES—The Academy
of Country and Western Music here
has been negotiating with ABC-TV
to telecast their annual March
awards ceremony. The Film Factory
here is handling the production
deal, which has not yet been final-
ized by either party.

The Academy of Country Music
represents the interests of the South-
western country community. Nash-
ville's Country Music Assn. has had
its annual awards telecast by CBS
for several years.

In 1972, the local show was taped
and sold in several markets, includ-
ing locally.

New Plastic Aids Shortage

DES PLAINES, IIL—A plastic
formula for the injection molding of
45 rpm records has been developed
by the Polymeric Systems Div. of the
Richardson Co. which is claimed 1o
add life to disks and may also help
solve the current solvent and com-
pound shortage in the record busi-
ness.

The new formula, dubbed R-600,
is for utilization in the injection
molding method of record manufac-
luring as opposed to the compres-
sion molding method, In injection
molding, according 10 a spokesman
for the firm, thermo plastic is forced
into a mold by a screw, cylinder or
plunger. The mold in this case is the
record.

The formula could theoretically
be applied to the pressing of LP,
according to Skip Cypert of the firm,

By BOB KIRSCH

“Most LP's are pressed through a
compression molding process, and
45s are about half and half injection
and compression methods,” he said.
“The R-600 formulation is a styrene
type compound, while most LP’s are
manufactured with a polyvinylchlo-
ride compound. It is conceivable
that a styrine compound could be
used for LP's, but this would also
mean that the person doing the
pressing would have to convert to in-
jection molding, which would be
both costly and ime consuming.”
Good Supply But—
Another spokesman for the com-
pany said that their customers have
“been enjoying an uninterrupted
supply of material, but we still can’t
say we're totally unaffected by the
energy crisis, Our chemicals are de-
rived from petrochemicals and any-

Nashville Trio Form
TV Marketing Firm

By BILL WILLIAMS

NASHVILLE-Record Row As-
sociates, a marketing firm here
which includes former CBS officials,
has put together two music packages
on record to be sold through tele-
vision, radio and the printed media.

Joe Talbot, publisher, record
presser, and leading official of the
Country Music Association, said an
all-pure gospel package has been as-
sembled, and a collector’s item
country packapge, both for immedi-
ate distribution,

Une, called "Country Memories,”
includes the greatest hits of such art-
ists as Roy Acuff, Bob Wills, Lefty
Frizzell, Floyd Tillman, Marty Roh-
bins, Ray Price, Johnny Horton,
Carl Smith, Cowboy Copas, the Del-
mores, Hawkshaw Hawkins, Moon
Mullican, Johnny Cash and others.

The gospel LP, called “Precious
Memories,” includes the top hits of
the Statesmen, J.DD. Summer and the
Stamps, the Blackwoods, Wendy
Bagwell, The Speers, The Florida

More Late News
See Page 70

Boys, the Oak Ridge Quarter, the
LeFevres, Jack Hess, Sego Brothers
& Nammi and more. All of these,
o, are standards.

First emphasis will be placed on
distribution through television.

President of the corporation is
Rick Stevens, and vice president is
Bill Farr, both formerly with C.B.S.
The other officials are Talbot and
Bill Hall, also a publisher here.

The gospel album will contain
printed lyrics, pictures, and a story
of gospel music.

Bowie Quitting
Concert Dates

NEW YORK-David Bowie,
RCA Records artist, announced
during a recent London concert, that
he will not be giving any more con-
certs.

Spokesmen for RCA noted that
the move marks the cancellation of
all currently scheduled perform-
ances by Bowie. The artist himself
explained that the decision was
made to permit him lo concentrate
on recording and film work.

one using these materials are af-
fected to some extent,”

The firm is also in a better posi-
tion than some other raw matenal
suppliers because they are not pro-
viding goods for the large plastic
pipe industry which has been cut-
ting into supplies used in record
manufacture.

The R-600 compound is “an inde-
pendent plastic material that is
bought ready to be molded,” accord-
ing to the spokesman. “With polyvi-
nyl, the purchase is made in com-
pleted compound form ready for
compression molding or in a powder
where the buyer adds certain things,
But the shortage in styrene is nol
quite as bad as in polyvinyl."

Cypert added that the R-600
method is difficult o compare with
PVC because “there is really no
basis for comparison. However,
through a number of tests we have
conducted we feel that the com-
pound is stronger and will resist
wear longer than other compounds.™

Memorex Silent
On Singer Buy

SANTA CLARA, Calif.— Rumors
that Singer Co., the manufacturer of
a line of housewares and educa-
tionally-oriented products, is the
party negotiating to make an equity
purchase and acquire control of
Memorex Corp. were met with a no
comment from Memorex officials at
presstime,

Memorex president Lawrence L.
Spitters did say, however, that “the
company wishes to announce that
although the company continues
discussions with a view toward sale
of a majority interest in the com-
pany, no deal has been agreed upon.

“The company also wishes to an-
nounce,” Spitters continued, “that
the terms under discussion will, if
agreed to, produce an extremely
large deletion of interests of current
debentures holders and common
stock holders. If a deal is agreed
upon, it will be necessary to obtain
the approval of senior creditors and
stockholders.”

This statement was the first in
which Spitters referred to a possible
sale of Memorex 1o one firm rather
than several firms.
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General News

Laginestra Accents
One-World Theme at
RCA Intl Meeting

NEW YORK -RCA Records has
just concluded a miniature conven-
tion of executives of 1ts western Eu-
ropean subsidiaries and licensees in
London. Rocco Laginestra, presi-
dent of RCA Records. who chaired
the convention sessions. said:
“RCA’s Evropean affiliates have
had unprecedented success in the
past two years and these meetings
were aimed at continuing and accel-
erating this growth.

“If any one thought pervaded
these meetings, it was the growing
sense of one-worldism. The arusts
who have been big in America, have
proved themselves in Europe also.
The Bowies, the Nilssons and the
Kinks are truly international stars
now, just as Presley has always
been.”

Laginestra said that the Elvis
Presley satellite TV show. “Aloha
from Hawai,™ has been such a suc-
cess in Europe that every country
was anxious for a follow-up TV spe-
cial "which we will try to achweve.”

During the meetings, which wok
place at lhn. Inn on the Park near
RCA’s Curzon Street headquarters,
American a&r executives outhned
plans for the next two years ol
recording. A new classical concept
evolved involving more direct par-
ticipation by the RCA Records
world-wide subsidiaries and heens-
ees n the plannming of Red Seal
product.

At the meeting it was decided that
when RCA Records introduces a
major artist. the European com-
panies would fIy key people to the
U.S. to participate in the initial ex-
citement generated by the cam-
paign. Laginesira added that such
meefings will be held regularly and
that in the future there will be more
and more album releases on a world-
wide simultaneous basis. Natons
represented were England, Ger-

many, France, ltaly, Spain, Sweden.
Norway. the Netherlands, Belgium,

Luxemborg. Finland and Switzer-
land.

Col Convention to Feature
30 Artists in SI Fel

NEW YORK —More than 30 Co-
lumbia, Epic and Custom Label art-
1sts spanning all categories of music
will appear in a series of shows dur-
ing the Columbia 1973 convention
scheduled for July 25-28, at the Fair-
mont Hotel, San Francisco, The con-
certs will feature r&b and country
artists for the first time,

Other highlights of the four-day
confab will be the presentation of
new album product, a special full-
length film, produced by Colum-
bia’s creative director, Arnold Le-
ving, and five-audiovisual seminars
devoted to Contemporary, Soul,
Country. MOR and Classical music.
The seminars will feature puest pan-
elists from throughout the country.

According to CBS/Records
Group president, Goddard Lieber-
son, and Columbia Records presi-
dent, Irwin Segelstein, more than
1000 persons are expected to attend

TV REVIEW:

the convention. Activities for the an-
nual meeting are being coordinated
by Bruce Lundvall, vice president,
marketing: Roselind Blanch, direc-
tor of merchandising and product
management administration: Chris
Wright. director of marketing plan-
ning and administration: Al Teller,
director of merchandising and prod-
uct management; and Arnold Le-
vine, creative director, advertising,

There will also be a convention
within a convention. to be held by
the CBS International Division prior
to and during the convention, These
activities will be under the direction
of CBS International president,
Walter Yeunikoff,

Columbia and Epic artist and rep-
ertoire staffs, as well as promotion
and sales people, will ke part in
special presentations and confer-
ences on the company’s aclivities [or
the next year,

Martin NBC-TV C/M
Summer Show ‘“Tops’

LOS ANGELES -In what 15 un-
doubtedly the best new music show
to reach television in years, producer
Greg Garnison has weaved a touch
of magical fascination, extremely
fast-paced production, and-—even
more important—dignity into an
American staple . _ . country music,

The show, which airs on NBC-TV
network July 26 and will run
through the summer, is "“Dean Mar-
tin Presents Music Country.” It's
live, it’s vibrant, and it’s great. The
show moves with such rapidity. cov-
ering artists ranging from Johnny
Cash 1o Kris Kristofferson, that it's
over much too suddenly. Among the
other artists featured on the show are
Mac Davis, Lynn Anderson, Loretta
Lynn. Charlie Rich, the Brush Ar-
bor, Tom T. Hall, Jeannie C, Riley.
Jerry Reed. Mel Tillis, Donna
Fargo, Marty Robbins, Ray Stevens,
Annc Murrfj:, the Statler Brothers.
and the duo of Cash and June Car-
ter. And, would you believe this was
only the first of the series!

Garrison, who's execulive pro-

4

ducer of the show, has used basic
Top 40 radio production technigues.
The show never stops. Many TV
fans may never realize that what
they're ur.mth 15 4 country music
show. After all, many of the artists
on the show have had million-selling
records in the pop music leld any-
way, Miss Fargo does * H“Ipplul
Girl in the Whole U.S.A." Miss Ri-
ley does * H;:rpu"n:llu PTA.” Kris-
tofferson does “Sunday Morning
Coming Down.” which he wrote.

It's true that a few scattered TV
specials have lent some smattering
of dignity to country music, but
never has a series hit the air that has
featured such lavish production. Ev-
ervthing was filmed on location in
and around Nashville. The artists
perform live: record companies con-
tributed the actual band tracks that
were featured on the actual hit
records.

Producers for Greg Garrison Pro-
ductions on the show were Rich
Eustas and Al Rogers. Perry Ros-

(Continned on page 70)

NEWSMAKER
Campana:
Co. Had No
Partners

NEW YORK-Frank Campana
has stated that "he and he alone is
and has been the personal manager
of Lynn Anderson and Tommy
Cash, since Frank Campana Man-
agement, Inc. was established in
January of 1972.7 He also stated that
the firm has had “no silent partners
or outside financing.” According to
news reports, Campana had alleg-
edly shared an office with one of the
principles involved in the Newark.
M., Organized Crime Task Force
investigation,

Campana. prior o forming his
management firm. was national pro-
maotion manugcr El“li.'l 1.hL'|'l UH.‘ﬂl."it-i.l.IH
director of artist relations for Co-
lumbia Records, He said that he will
continue to direct his activities
within the country music field-—-a
market Campana described as “fan-
tastic and lucrative.”

Utilizing television bookings and
cross-country tours for exposing his
artists, Campana said that he sees
the country market overtaking the
hard rock market in the US. in
terms of popularity. “Industry
people have said that jazz is the root
of rock music,” continued Cam-
pana. “But, more and more they are
realizing the tremendous influence
country music has been within the
market,” The consumer is also re-
alizing the same influence, he said.

Campana's plans include a move
to the West Coast, where he will join
operations with Dick Linke Associ-
ates; a contnuation of television
and tours to promote his artists, and
i search o sign new talent,

B&W Opens in Fla.

NEW YORK—-B&W Enterprises
has opened offices in Orlando, Fla.,
to handle publishing. booking.
recording, artist management and
distribution. Charley Barksdale Jr.,
president of B&W, will handle sales
and distribution. Allen White and
Robert (Chick) Willis will produce
new talent and handle artist book-
ings. Labels distributed by B&W are
Dove. Soultrack, Startrack, Stan-
town, Dulex, Nor-Mar, Reginald,
Wonderland, Cindy. Big Beat and
Big Star, among others,
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Executive Turntable

Herman Finkelstein, copyright authority and general counsel of
ASCAP since 1943 will retire, Jan. | next and new general counsel
appeinted is Bernard Korman. Finkelstein was awarded the Rich-
ard Strauss medal for distinction for international copyright in
1971, has been delegate on numerous diplomatic conferences on
international copyright, a member of both the U.S. national com-
mission of UNESCO and the U.S. State department panel on inter-
national copyright. He was in association with Nathan Burkan,
ASCAP’s lirst general counsel from 1928 to 1936. Korman has
been ASCAP'h assistant general counsel and a member of the
society’s legal staff since 1951, He served several terms as member
of the committee on Copyright and Literary Property of the Associ-
ation of the bar of New York City. He is secretary and past trustee
of the Copyright Society of the U.S.

KORMAN

SOMERSTEIN FINKELSTEIN

Harry D’Arc Auerhaan will head Chappell Music Co.’s inter-
national department in New York, succeeding Nick Firth who has
re-located in London as general manager of Chappell’s newly
formed international division. Auerhaan, who will also be general
manager of Intersong Music, U.S., has been assistant general man-
ager of ]n[t:nnng-Tulu Paris, for the last four vears. ... John T.
O’Connell named vice president controller, CBS Records division.
He was formerly controller, CBS Television Network, Hollywood.
... Sid Hess named vice president in charge of First Component
classical series and Tiger Tail Children’s Records for Audio Fidel-
ity Enterprises, He was formerly with Golden Records. . .. Derek
Sutton named vice president of Chrysalis Records. He has been di-
rector of npuralmnﬁ in the U.S. and Canada for the Chrysalis
eroup. He will be based in Los Angeles. Linda Steiner, of the New
1Ij!’ﬂrk Chrysalis hcadquartcrs named office manager of Chrysalis
Artists Services and Music Corp.

Marion Somerstein, John Manning and Barb Pepe have joined
Atlantic Records’ publicity department. Miss Somerstein comes lo
Atlantic after two years as associate editor of Words and Music
magazine and. along with Sandy Gibson, director of publicity for
Atlantic, will deal with New York press. Manning joins after two
years with Model Cities program, Philadelphia as publications di-
rector and Barb Pepe wrote a column for Pittsburgh’s Market
Square. She will work on out of town publicity for Atlantic artists
on the road and Manning will work on general publicity.

* * *

Buz Wilburn named president of General Record Distributing
Corp., a division of General Recording Corp., Atlanta. Previously
an executive vice president and general manager with Chelsea
Records, Wilburn last headed up his own marketing firm, Music
Marketing Intl., Los Angeles. Michael Walker has also joined Gen-
eral Records as national operations manager. ... Paul Sheffield
named WEA regional sales manager for Dallas. Houston and
Shreveport. He is a 26-year music veteran—mostly in Texas. ...
Alan Metter joins United Artists Records as advertising copy direc-
tor. He comes from Doyle Dane, Bernbach Advertising Co. . . . Ed
Harris named director of Fine Arts Productions at UCLA, replac-
ing Frances Inglis, who retires after 15 years of service. . .. Bud
Carr joins the concert department in International Famous
Agency's New York offices. Carr, whose new duties will include
television, motion pictures, colleges and concert halls, was previ-
ously with CMA. ... Don Marchand appointed U.K. representa-
tive for the newly formed Midland Music International. March-
and, who will headquarter in London, will be seeking U.K. masters
and compositions for the firm. Also at Midland, Al Peckover has
been retained as financial and international consultant. ... At
Viewlex, Inc. several management changes: Joseph N. Klein and
Lawrence Peirez have resigned as secretary and vice president of
the firm respectively: Paul B. Pacoalbory has resigned as director
of the company: Monroe Abrams has resigned as executive vice

resident of the company, continuing to serve as a member of the
Eﬂard of directors and as a consultant; and Ben Peirez has retired
as chairman of the board of directors—being replaced by David
Peirez, president of the company.

Joseph LaMonica was appointed manager of Industrial engi-
neering of Ampex Music Div., Elk Grove Village, Ill. William L.
Slover, Ampex vice president and general manager of AMD, also
announced the promotion of Robert Shaw to senior product man-
ager, Howard Rudolf to Midwest regional sales manager, and
Ralph Cox as national accounts sales representative.

Joseph P. Hofman has joined Admiral Corp., Chicago, as direc-
tor of purchasing, electronics division. Hofman will headquarter at
Harvard, lll. . . . Vincent A. Davel became the first sales promotion
manager of Koss Corp., Milwaukee. . . . Alan L. Brown has been ap-
pointed director of national adverlmng for Motorola's consumer

(Comtinited on page 7))
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The legendary Mega-Destructo-Rock
of LeslieWest,JackBruceand Corky Laing
is rampant on the earth once more, and
screaming thousands are alreadywarming
up their phonographs for the holocaust.

The best, meanest, most manic, and
indubitably the heaviest West, Bruce &

Laing ever: "Whatever Turns You On.”
On Columbia Records « and Tapes

WWW americanra diohistorv com
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GeneralNews

Producer Allen
Pushes Baker LP

LOS ANGELES—Television per-
sonality Steve Allen is currently ex-
hibiting yet another facet of his
many talents—this time in record
promotion, said Beverly Hills
Records president Morris Diamond,
He also recently produced a Chet
Baker album for Beverly Hills called
“Albert's House.”

To help promote the album, Allen
15 visiting radio stations in all of
those markets where he’s currently
performing. In addition, Diamond is
lining up a series of beeper-phone
interviews with Allen, air person-
alities can call Diamond at 213-461-
4409 to arrange an interview.

Diamond will also be touring ra-
dio stations on behalf of the LP,

Midland Opens
Office in N.Y.

NEW YORK-Midland Music
International, Ltd. has opened new
offices here, according to Bob Reno,
who has been named to head the
lirm’s music complex,

Reno said that Midland will be in-
volved in both recording and pub-
lishing activities and will be actively
seeking new Canadian and Ameri-
can writers, artists and masters. For-
merly vice president of the Buddah
Music companies, Reno will con-
tinue to administer Buddah's respec-
tive catalogs under a contractual
Hg!’l:!.'.l'l.'ll:'l'l[.

Lettersto

_the Editor_

The Real McCoy
Dear Sir:

I've enjoyed wvarious articles on
Ron Jacobs and KGB AM & PM,
and even though they were quite in-
formative, I'm finding it hard to un-
derstand how you can spend so
much time writing about a pair of
stations that have less cume au-
dience now than when Mr. Jacobs
took over in [972. Especially in light
of the fact that you could offer some-
thing on KCBQ and Jack McCoy, a
Program Director who's consistently
turned in superior rating perform-
ances here at “Q" in the face of over-
whelming industry sympathy and
support for progressive rock AM ra-
dio.

As an ex-air personality, now
turned sales manager, | am ob-
viously interested in programming
trends. especially because they de-
termine my productiveness and live-
lihood. So, I hope you'll understand
my comments when [ say | believe
Jack McCoy deserves mention for a
job well done. KCBQ has never
been stronger, and Jack McCoy is a
major reason for KCBQ's success.

Best regards,

Dex Allen

Local Sales Manager
KCBQ

San Diego

Viner Heads
Music Firm

LO5 ANGELES—Michael Viner,
former head of MGM Records Pride
label, has formed a new music com-
pany here. Pride Inc. It will function
as a production, management and
publishing office. Artists signed are
the Sylvers and the Incredible
Bongo Band.

According 1o Viner, Pride Inc. is
setting a production deal with a ma-
jor manufacturer and will also be
programming music for a national
airline.
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Newport Jazz Healthy
—With 2 Exceptions

NEW YORK—The 1973 Newport
Jazz Festival-New York has al-
ready outgrossed last year's evenl—
“00 percent totally successful,” ac-
cording to Festival director George
Wein.

However, Wein commented that
there were two exceptions to the gen-
erally healthy picture of jazz fest-
vals in New York aty,

The Shea stadium events—Wein
promoted a soul and a jazz event al
the open-air venue featuring such
talent as War, Roberta Flack and
Stevie Wonder—were not successful
and “we probably won't be doing
Shea Stadium again next year,” said
Wein. “1 think we will go 1o Nassau
Coliseum where we look as if we
have a sellout with the Aretha
Franklin, Ray Charles and Duke El-
lington concert.”

Wein also stated that the after-
noon concerts held in Central Park
at the Wollman amphitheater were
“a total Mop.” He added: “We just
couldn’t get New Yorkers 10 come
out into the open air.”

The Central Park events were an
attempt to re-create the atmosphere
of the Rhode Islund Newport after-
noon concerts.

Wein commented: “No doubl
about it, this year’s Newport has sur-
passed and outgrossed last year.”

Several concerts that started at 6
p.m. met with less-than-full houses
at Carnegie Hall and Philharmonic
Hall. Wein conceded that he was
“maybe thinking” of putting the
time back further for the first house
al these halls, Last vear first houses
started at 5 p.m., which was not suc-
cessful. “We find in New York that
the later the concert the more suc-
cessful,” he said.

Wein also used the Festival as a
springboard to announce the forma-
tion of the New York Repertory
Company, which he called “maybe
the most important organizational
development in the history of jazz."”

The company—Which is inde-
pendent of the Newport Jazz Festi-
val—will consist of 45 musicians
(eventually enlarged to 60) and will
be based in Carnegie Hall. The first
season will start Jan. 26, 1974, and

run until the end of June with 15
concerts scheduled. The second sea-
son starts in September 1974, and
will be expanded to 25 concerts.
Wein becomes executive director of
the NYJRC and four musical direc-
tors, Gil Evans, Sy Oliver, Stanley
Cowell and Billy Taylor, has been
named.

Each director is responsible for
about a quarter of the company’s
output, which will include music of
other composers as well as their own,
All styles of jazz will be featured by
the reperiory company.

It was stated that approximately
$260,000 had been funded by the
New York State Council on the Arts
and Wein stated that further fund-
ing was being solicitated. “I hope
that record companies will support
the project, utilize the orchestra for
special projects or commission
works."”

The Board of Trustees for the
company includes Atlantic execu-
tive Nesuhi Ertegun and Billy
Taylor.

Judge Denies
GFR Motion

NEW YORK-A State Supreme
Court Judge here has denied a mo-
uon of Mark Farner, Donald Brewer
and Melvin Schacher—members of
the Grand Funk Railroad rock
group—seeking to vacate a $1 mil-
lion Order of Attachment which was
awarded to Terry Knight, and en-
tered against the defendants by the
court last year.

Judge Carney ruled that there was
no violation of the law when Knight
had the Shenff of New York seize
the group’s equipment at Madison
Square Garden last December.

Meanwhile, in another court ac-
uon mvolving Knight and GFR En-
terprises, Ltd., the U.S. Federal
Court in Knoxville, Tenn. has en-
tered a judgment of default against
GFR, as one of the defendants in
Knight's claim of trademark in-
fringement against the city of Knox-
ville, a local auditorium and GFR.
The suit seeks $300,000 in damages.

Temporary Ban
Vs. Make-A-Tape

NEW YORK-A U.S. District
Court Judge here has handed down
a preliminary injunction against a
chain of electronic stores in this
state, barring them from infringing
on copyrighted recordings by dupli-
cating them for customers on Make-
A-Tape machines.

The injunction, issued by Judge
Edward Neaher, bars the defend-
ants from using, or permitting the
use of Make-A-Tape machines for
the purpose of making copies of
sound recordings that have been
copyrighted by plaintiffs in the ac-
tion, as well as from allowing cus-
tomers to use the machines to make
copies of copyrighted sound record-
ings that they (the customers) bring
In.

Judge Neaher’s ruling came in a
suit brought by Elekira Records, a
division of Warner Communi-
cations, Inc., A&M Records, Inc,
and Polydor, Inc., against Gem Elec-
tronics Distributors, Inc., of Farm-
ingdale, N.Y., which operates 10 of
its 15 retail stores in New York and
its suburbs.

In handing down his decision,
MNeaher said that the facts of record
bespoke commercial exploitation,

and that in lending the copynighted
sound recording to the customer
without charge. and in selling the
less costly blank tape from which the
spurious but exact copy may be
made, and in providing the equip-
ment whereby it may be speedily
done at minimal cost, the defendants
WETe ENgaging in mass piracy on a
custom basis.

MNeaher also rejected the defend-
ants’ claim that what they were in-
volved in was a form of home
recording which was specifically
exempied from the amendment o
the Copynght Law barring wnau-
thorized duplication of sound
recording.

He said, "To view this activity as a
form of home recording would
stretch the imagination to the snap-
ping point.” Neaher then continued,
“To refuse to protect plaintiffs' ex-
clusive reproduction and publica-
tion rights in such circumstances
would defeat the very purpose of the
sound recording amendment and
nullify the intent of Congress.”

The Judge did, however, agree to
return Make-A-Tape systems and
related parts seized from the defend-
ants.
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The Sound of Soul.
On Atlantic/ Atco Records & Tapes

ARE‘H'IA FRANKLIN

Her new album, co-produced
with Quincy Jones takes some
definite experimental steps and
stretches out Aretha’s already
limitless musical potential.
Included on the album are “Hey
Now Hev (The Other Side of
the Sky), *Somewhere. “So
Swell When You're Well!
“Angel “Sister From Texas.
“Mnr. Spain, “That's The W:yl
Feel About Cha, “Moody's
Mood and “Just Right T%mght

ARETHA FRANKLIN,/HEY
NOW HEY (THE OTHER SIDE
OF THE SKY)
ATLANTIC SD 7265

African singer/musician Manu
Dibango makes his Atlantic
debut on this album. “Soul
Makossa" is just one of the
powerful cuts on this contem-
porary Afro-Jazz récording,
Dibango has an exciting and
unique approach to reed play-
ing and singing that fuses the
rhythmic fire of African music
with some beautiful improvisa-
tions on the top. “Soul Makossa”
could spearhead a massive

MANU DIBANGO/
SOUL MAKOSSA
ATLANTIC SD 7267

breakthrough of a modern and
intriguing African music in this
country.

CLARENCE REID

@.ﬁﬁ.

EI_.ARFNC E REID/
RUNNING WATER
ALSTON SD 7027

Clarence Reid is a talented
singer and composer who puts
1is message across in a very
forceful and understated way.
He writes fine songs and delivers
them with a subtlety and innate
feel that is increasingly rare
these days. This album works
well as a coherent statement
with a lot of Dutstanding indi-
vidual efforts like “Living
I'nqether Is Heeping Us f—'i art"

“Real Woman,” “The Truth;

“Ruby,” and “Like Runnmg
Water”

WAYNE DAVIS

Wﬁ‘t’T‘JE DAUISIA WEW FH{}H
ANOTHER PLACE
ATLANTIC SD 7258

Wayne Davis' beautifully mellow
and soulful vocal style 1mmEdj
ately distinguishes him as an
artist of high calibre. The pro-
duction, and co-arranging are
sensitively executed by Roberta

Flack with additional help by
Jerry Jemmott and Bernard

Purdie. Wayne Davis presents

| AView From Another Place

with a distinctive vocal approach
that puts him in the forefront
with this debut album.

DONNY HATHAWAY

Donny Hathaway takes a
strong and poignant musical
journey through the inner
geography of man’s spirit in his
new album, “Extension of a Man”
Donny has created a vivid
statement that flows gracefully
from one track to ancther,
underlining a wide variety of
moods and themes from clas-
sical to blues to jazz.

Donny Hathaway's keyboard
and vocal genius is backed by
some of New York's finest

DONNY HATHAWAY/ : _ :
EXTENSION OFAMAN  session men, including Cornell
ATCO SD 7029 Dupree, David Spinozza and
Hugh McCracken.
Lath &M% :r;_; Jg;.gi 1 Betty Wright continues with her

inimitable blend of feeling and
funk on this new album. She

o ! tackles material like Helen
xg:e':*;u 1 Reddy’s “| Am Woman giving

- 1 itawhole other dimension
through her spectacular delivery.
| This album is living proof why

| Betty Wright is rapidly on her

| way to becoming number one

in her field.

-:':bﬁ-a-,:':s--a-.v:-v o

e
ffff

BETTY WRIGHT/
HARD TO STOP
ALSTON SD 7026

Nikki Giovanni. The leading
black poet of our time has
translated her art to record,
beautifully backed by the Gospel
singing of the New York
Communi Ch-:-lr under the
direction ot Benny Diggs.

“NIKKI GIOVANNI,
LIKE A RIPPLE ON A POND
NIKTOM NK 4200

THE SOUL YEARS

A deluxe, two-LP set that en-
compasses many of Atlantic’s
finest soul recordings over the
last 25 years. Some of the
great tracks included are:
“Tweedlee Dee"” by LaVern

Baker, “Green Onions” by
Booker T & The MG's, “What'd

| Say” by Ray Charles, “There
Goes My Baby" by The Drifters,
“A Natural Woman" by Aretha
Franklin, “One Mint Julep” by
The Clovers, “Yakety Yak™ by
The Coasters, “Dock Of The
Bay" by Otis Redding and many
other great classic recordings
culminating in recent smashes
like "“T'll Be Around” by the
Spinners.

ATLANTIC RECORDS
25TH ANNIVERSARY/
THE SOUL YEARS
ATTANTIC 5D 2-504
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Financial News

CBS & ABC Chiefs Savor
Music Wings Prospects

LOS ANGELES—Corporale ofTi-
cers at CBS predict “continuing
strength in its music company,”
while ABC's president views his
company's record division in a
“turnaround situation.”

Elton H. Rule, president of ABC,
said ABC Records and ABC Record
& Tape Sales Corp., a rack jobbing
subidiary, are in positive positions
for 1973.

“While results for our record pro-
duction company were off in 1972
from 1971," Rule said, “there has
been a turnaround in business,

“This has reflected in a number of
steps we have taken, including the
development of new talent and the
broadening of our base, particularly
in music publishing, country music,
and in rhythm-and-blues and gospel
music fields.”

Rule wold stockholders at the com-

pany’s annual meeting that “our
record rack jobbing business in 1972
was adversely affected by general
industry conditions as well as some
organizational and inventory ad-
justments. We expect to see im-
provements in 19737

(Earnings of ABC Records in
1972 were substantially off from
1971, according to the company.
Billboard. April 28.)

The picture is different at CBS,
where William 5. Paley, chairman,
reports the following:

“Our activities in the fields of mu-
sic and recreation, where are success
can easily be measured statistically,
are particularly conspicuous: 1972
net sales in these businesses ex-
ceeded half a billion dollars. In just
five years our music and recreation
sales have grown by 95 percent, and
the net income derived from these

ATTORNEY

for MCA Records, Inc., to handle legal matters of leading
record company with top labels. Requires 2-5 years broad
record experience. Good career opportunity with progres-
sive company. Call 213/985-4321 Ext. 1328 or write to:

Law Department

Universal City Studios
Universal City, Ca. 91608

All replies treated confidentially.
Equal Opportunity Employer

operations has risen by 263 percent.”

Paley also reported that “it is
noteworthy that the CBS/Records
Group has become the most impor-
tant single source of recorded music,
and is the largest producer, manu-
facturer and marketer of records and
tapes in the world.

*Acquisitions, such as Steinway &
Sons, the increased market for musi-
cal instruments as well as records,
and the growth of our retail market-
ing activities all have contributed to
the growth of our non-broadcast op-
erations.”

(Paley’s comments were in a re-

rt to shareholders on the com-
pany’s 1973 annual meeting held n
April. The statement, which in-
cluded the company's first quarter
report, was mailed o shareholders
in late May.)

Arthur R. Taylor, president of
CBS, pinpointed the CBS/Records
Group as being “off w0 a very fasl
start this year,”

He said that “first quarter resulis
(of the Group) represent an all-ime
high for that quarter. with increased
sales in both domestic and inter-
national markets. The CBS/Colum-
bia Group had 17 percent higher
sales in the first quarter this year.

“Last year’s acquisition ol Pacific
Electronics stores (Pacific Stereo),
has complemented the success of our
Discount Record stores.” Taylor
stad,

He had this to report on other Co-
lumbia division:

{ Continued on page 1))

Wershow REAL ESTATE AUGTION

An unprecedented event!

Formerly

Krupp /Howard Hughes

518+ Acre Gentleman's Estate
"and working Cattle Ranch

with 2%2 Acre Lake.

RED ROCK CANYON
BLUE DIAMOND,

CLARK COUNTY, NEVADA

APPROX. 20 MINUTES FROM THE HEART OF

LAS VEGAS, NEVADA, U.S.A,

Property includes Main House all completely
furnished, 2 Single Family Houses, Ranch Foreman’s
House, Pool, Bunk Houses, Horse Barns, Corral
Complex, etc, Zone R-U (2 Acre Homesites).

On the property is a 214 acre spring-fed lake with
gravity flow line for domestic and agricultural use.
Also included are approx, 319,000 acres of grazing
allotment of the Bureau of Land Management,

Las Vegas District.

Site of the Ranch is located in some of the most
naturally beautiful terrain in the state of Nevada.

For inspection, please call Auctioneers for

appointment.

1,000 sq. ft. Elegant Mansion...

Partially Furnished
in Las Vegas, Nevada.

Formerly owned by Hughes Tool Co.
On 5.47 Acres Land (237 357= sq. ft.)

in an exceptional area (Zone RL,

2122 EDGEWOOD AVENUE

LAS VEGAS, NEVADA, U.S.A.

To be offered in 4 parcels and/or in total,

and/or in combinations.

Parcel #1—7 000 sq. ft. Mansion & Estate on

1.52 acres (66,000 sq. ft.) Land, 13-Room, 5 Bedroom,
515 Baths, all air conditioned, with pool, fine
carpeting, luxury appointments and servants’ quarters.

Parcel #2—1.52 acres Land (66,000 sq. ft.) fronting
on Edgewood Avenue,

Parcel +3—1.43 acres of Land (62,150 sq. ft.)

Parcel #4—7 Bedroom Frame House on 1= acre

Auction sale of both ranch and mansion to take place:

SHERATON UNIVERSAL HOTEL, UNIVERSAL CITY, CALIF.

Land (43,207 sq. ft.) 1145 Rancho Drive,

INSPECTION DATES (OR BY APPOINTMENT):
SAT, & SUN., JULY 28-29 and AUGUST 4-5 FROM
1-4 P.M. EACH DAY.

Tuesday, AUGUST 7 starting at 11:00 A.M.

MILTON J

[R Wershow.

Auctioneers/Realtors

REALTOR

623 N. LA BREA
LOS ANGELES, CALIF. 90036

(213) 933-8541

For free brochure and terms
call /write/wire auctioneer.

Broker participation encouraged.

WWW americanradiohiStorv c ot

_Market Quotations

Ag of closing, Thursday, July 5, 1973

rE {305 Hih Low Close Change
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- 3r 1w 11 11 - ¥
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As of closing, Thursday, July 5, 1973

1873
High  Low MHAME
27 % Admiral
403 21% ABC
15% 5% AAV Corp,
15% % Ampex
Blia 2% Automatic Radio
15 7 Ayt
20% B% AvcoCorp.
T3% 22% Bell & Howell
14% 6% Capitolind.
107 Iow CBS
14755 4% Columbia Pictures
B% 2% Craig Corp.
14 4'4 Creative Management
123% T1¥  Disney, Wall
B A% EMI
Ta% B6% General Electric
44% 21%  Gull & Westam
16% 7% Hammond Corp.
42% T Handlaman
7 1% Harvey Group
B4 28% ITT
40 BY% Lafayette RadioElec.
5% 18% Matsushita Elec. Ind.
4% 4% Matteling,
A5% 18% MCA
T 2% Mamorax
27 13% MGM
32% 14% Metromedia
88% 4% 3M
40% 11 Morse Electro Prod
52 4.1 Motorola
39% 20% Mo American Philips
51% 22 Pickwick International
25% 6% Playboy Enterprises
453 22% RCA
574 38% SonyCorp
29 11%  Superscops
49 15% Tandy Corp
23 4% Telecor
14% 2% Telex
10% 2% Tenna Corp
23'% 1 Transamerica
20 11% Trangle
17 6% 20th Century
L 13% Warner Communicalions
20 0% Wurlitzer
12% 1 Viewlex
56% 341 Zenith
OVER THE VOL. Wesk's Weak"s Weak's
COUNTER®® High Low Ciose
ABRKCO Ind. 3 I 3% e
Bally Mig. Corp. 287 38% a7 38
Cariridge TV 66 3% % %
Data Packaging 16 & 6 6
Gales Learjet 107 ™% T T
GRT 53 2% Pl 2
Goody Sam T 2% 2% 2%
Integrity Ent - 1% 1% 1%
Foss Corp. 10 12% 12% 12%
M. Josephson 4 9% a'% 2%

OVER THE YOL. Week s Woek's Week's
COUNTER®** High Low Cilose
Mills Music ®

Recolon 0o 3% v 3%
Schwartz Bros 2 3% A A%
United R AT fu] 1% 1% 1%
Wallich's M.C. — B 4% ]
Omega-Alpha 108 3% 2% 3%
MMC Corp. - 1% 1 1
Seaburg 19 14 14 14
Orrox % i 4%
Kustom 27 6% 6% 6%

“Over-the-Counter prices shown are “hid” (as opposed to “asked™). MNeither the bid nar
tha asked prices of unlisted securities represent actual fransactions. Rather, they are & guide
to the range within which these securities could have been sold or bought at the time of
compilation,
The above contributed to Billboard by Bache & Co., members of the New York Stock Ex-

change and all principal stock exchanges.

Cartridge TV’s
Fall Strikes Avco

LOS ANGELES—Cartndge Tele-
vision's demise wasn’t unexpected,
according to most industry observ-
ers, but the size of the net write-olT
by Avco Corp.—540 million—was a
SUrprise.

Avco, which owns 32 percent of
Cartridge TV, will take its financial
lumps in first hall earnings, ended
May 31.as a result of the bankruptey
petition filed by directors of CTV.

(Under Chapter 11 of the Bank-
ruptcy Act, a company continues to
operate but seeks court protection
against creditor lawsuits while it at-
tempts to work out a plan for paying
debt.)

Cartridge Television cited prob-
lems in introducing s Cartrivision
home videoplayer system. A spokes-
man for CTV said, "The available
funds to continue are drained.
We've clogged our financial pipe-
line.”

In 1972, Cartrnidge TV had total
receipts of $11.8 million, of which
$6.1 mullion was from loans from
Aveo. a Greenwich, Conn.-based
conglomerate with interests in recre-
ation, land development and finan-
cial services.

Aveo said its total write-off will be
about 348 million applicable 1o Car-
tridge TV and s operations. The
videoplayer company had a net loss
of $2.4 million on sales of §1.2 mil-
lion in the period ended March 4,

In the fiscal first hall of 1972,
Avco had profit of more than $15
million, or 58 cents a share, on sales
of $277.9 million. Capital gains from
insurance and finance operations of
$1.6 mullion raised net income for
the period to 316.6 million or 72
cents a share.

Its profit for the current six-
months exceeded the fiscal 1972 pe-
nod, but the Cartridge Television
write-ofT will change Avco's finan-
cial posture.

In its attempt to survive, Cartridge
TV first eliminated 300 jobs and
consolidated two facilities in north-
ern California, It then delayed pro-
duction of 1ts color videotape player
pending an improvement in current
activities and further market devel-
opment of the video business.

Earnin
_Reports_|

GATES LEARJET CORP,

Year io

Akl Mk 1973 1972
Sale 572498 00 S5 256 (0
lncesme 4.74 (.00 4,463, 000
..'ﬂitl."qﬂ credin 4 _5{0% 0000 4,190 (06

hel Income 92446, 001 H 65400
alPer share .33 .26

i Based on mcome belire special oredin, b—
Equeal 10 5260 a share in 1973 and 52.43 4 share in
1972, e—Tax carmy-forward credil

JULY 14, 1973, BILLBOARD
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one hell of a hit
now knocking at the gates!
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General News

Pubs. Try Clerical License

® Continved from page |

to both Roman Catholic as well as
non-Catholic churches.

The FEL and NALR licensing
concept could eventually carry over
to all Christian churches. Officials
of ASCAP and BMI, when contacted
about this FELP innovation, said
that they had never contacted
churches for royalty payments. An
ASCAP executive stated that he
knew of none of their membership

who were attemtping to license

that collection and licensing body
the actual collection of fees.

The FELP licensing fee could
eventually carry over to all churches,
A check of the world almanac for the
past three years showed there are al-
most 98,000 American Baptist
churches and over 23,000 Roman
Catholic churches. Other Christian
religious sects have the following
number of churches: Lutheran,
17,000; Mormon, 5,000; Methodist,
13,000; and Churches of Christ,
16,000, It is estimated there are

American Song Fest.
—Still Goes On

NEW YORK-The American
Song Festival, the song contest set
for the Saratoga, N.Y., Performing
Arts Center on Aug. 30 through
Sept. 2, will be held, despite finan-
cial problems and skepticism on the
part of some potential entrants.

Some delays in coordination of
the project had led composers 1o
guestion the legitimacy of the affair,
which has been organized by festival

Paula’s New
Jazz Series

SHREVEPORT, La.—Paula
Records has launched a new jazz LP
series, according to Stan Lewis, pres-
ident. First releases will include
product by Art Ensemble of Chi-
cago, Young-Holt Unlimited, James
Moody, and Mal Waldron. Future
releases will be from Sonny Stitt and
Odell Brown.

Label Formed
By Broderick

NEW YORK—Tara Records, a la-
bel devoted entirely to product from
outside the US., has been formed
by former MCA executive, Dick
Broderick. The label will be distrib-
uted by Famous Music and be
headed by another formed MCA ex-
ecutive, Mark Cosmedy.

First release will be a Eurovision
Song Contest finalist, “Eres Tu,” by
Spanish group. Mocedades, which
will be available at the end of the
month with an English language

lyric written by Mike Hawker.
The single will be titled “Touch

the Wind.” Broderick stated that he
intends no regular release schedule
but will issue product, not only rock,
when 1t becomes available.

president Lawrence W. Goldblat
and is offering two 550,000 prizes to
amateur and professional song-
writers, respectively.

Goldblatt has confirmed that the
project is on, however, and, while he
admiis that financial problems have
arisen, he is personally underwniting
costs that had been slated to be cov-
ered by entrance fees.

In commenting on the project to
Billboard, Goldblatt expressed his
concern over suspicions regarding
the festival. He noted that when the
project was initially proposed, “No-
body really knew what the response
would be, and we pegged the prize
fund at a high level based on some
pretty high expectations.” Response
to the call for professional and ama-
teur had been projected to reach into
the “hundreds of thousands.” but
entries to date, while substantial,
have not approached that level.

Goldblatt stated that acts origi-
nally slated to appear and perform
entries will appear, with Stevie
Wonder, Richie Havens, Waylon
Jennings, Anne Murray and Jerry
Lee Lewis confirmed and several
other acts pending. Goldblau fur-
ther noted that the center itself, and
accommodations for those partici-
pating, are also set.

Judges for the festival include Lee
Zhito, Billboard editor-in-chief;
Jerry Wexler, senior vice president,
Atlantic Records; Sammy Cahn;
Jule Styne; and Jose Octavio Castro-
neves, a principal in last year's inter-
national song festival in Rio de
Janeiro.

Goldblatt also noted that. con-
trary to the fears of some entranis,
the song festival will not be “pub-
lishing any song, or taking any fi-
nancial interest on a compaosition.”

The date for submission of entries

has been extended from July | to
July 25.

EXHIBIT SPACE

(516) 746-6000

NOW BOOKING FOR
OFF-SEASON EVENTS

176,000 SQUARE FEET

WRITE OR CONTACT: JOHN LEWIN

ROOSEVELT RACEWAY
WESTBURY, N.Y. 11590

ROOSEVELT RACEWAY
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probably over 400,000 Roman Cath-
olic and Protestant churches in the
U.S.

Copying Right

In summation, the FELP bro-
chure offers a parish the right o
make unlimited copies of over 1,000
FEL copyrights and unlimited dif-
ferent usage of printed material
available from FELP. Cook on sev-
eral occasions related the license to
“justice to composers and authors.”
The FELP license does not allow
recording or taping usage, it is ex-
plained. The brochure also sets up a
copying license for single events,
there is a $10 minimum charge with
2c for each copy made as a base.

FEL started as Friends of English
Liturgy in Chicago in the early six-
ties, with its present president Den-
nis J. Fitzpatrick as founder. Cook
describes Fitzpatrick as an organist
and composer, who was interested in
introducing more modern music to
the Roman Catholic church. The
first dent made on the then Latin lit-
urgy was the introduction of an Eng-
lish demonstration altar missal. In
1965, FEL released its first record al-
bum by Ray Repp, than a semi-
narian. Repp now heads his own
world-wide evengelistic tour efTort.
The release was “The Mass for
Young Americans.”

Today, the FEL record catalog
has approximately 25 albums and
one cassette. Albums are $4.97 or
$5.97 while the sterco cassette is
$5.97. With each record album,
there is a companion guitar and
choir booklet and a songbook. The
folios and sheet music are sold on a
graduated price scale, dependent
upon the number the parish pur-
chases. Cook would not disclose
sales figures, but did infer that a
Repp LP had topped 50,000 in sales.

Cook stated that the firm’s hym-
nals, three in number, are best sellers
in church material in the U.S.

Wise Consistent

When reached at presstime,
Bruno and Dan Onley, publications
director of NALR, stated their firm
was formed in March, 1970. Like
FEL, they have an LP catalog of
about pieces. Their biggest artist 15
Joe Wise, whose five albums average
about 35,000 sales each. They have
two labels, Fontaine House and
NALR. They sell mostly direct at
$4.96 per album. They estimate they
have between 200 and 300 copy-
rights. They, too, are ASCAP.

Bruno was general manager of the
World Library of Sacred Music,
Cincinnat, before forming NALR,
while Onley was manager of Theo-
logical Publishing, Washington,
D.C.

Their general licensing fee of 550
allows full reprinting and dupli-
cating of any NALR music for one
yvear. NALR has a §1 per song re-
lease and has a rate for collections
by individual composers. NALR has
about 20 different composers under
contract. Individual composer rep-
ertoire licenses run from $10 to $4
yearly, with renewals about 25 per-
cent lower.

Optimistic Resuits

® Continued from page X

—"CBS Records International
continues to grow in both produc-
tion and distribution of records
around the world. Its first quarter
sales are well above last year's.”

—"The record and tape clubs (Co-
lumbia House Division), which had
leveled off in 1972, now show signs
of an encouraging turnaround."”

~"CBS Musical Instruments had
the greatest sales year in its history in
1972, and was 18 percent ahead of
the 1972 pace in the first quarter of
1573.”

Santana Sues Ex-Mentors

By PAUL JAULUS

SAN FRANCISCO—A $2 million
law suit has been filed in Superior
Court here by Santana and their cor-
poration Sanco, Inc., against the
rock group’s former attorney Her-
bert Resner and their former ac-
countant and business manager Sid-
ney Frank. The complaint asked for
damages for conspiracy to defraud
and to embezzle, for rescission, for
an accounting, breach of contract,
conversion, fraud by corporate di-
rectors and for cancellation of con-
lracL

The action charged in part that
Frank and Resner secretly entered
upon a conspiracy and agreement to
cheat and to defraud the plaintiffs
and to use the technicalities of a tax
plan that the defendants devised in
the fall of 1970 to gain control of the
plaintiff’s business and affairs and
to siphon off and convert to their
own use large amounts of the plain-
ff's funds and assets. The musi-
cians charge Resner of having come

into possession, on or about Decem-
ber 31, 1970, of the sum of $15 thou-
sand which they represent as an ad-
vance royalty payment from CBS
Records which they claim the attor-
ney retained without their author-
ization or without justification. At
the same time the plaintiff’s action
contends that Frank, and without
their prior knowledge or consent, ar-
bitrarily disbursed large sums of
monies to himself and to Resner.
Complaint charged that the acts
committed by both Frank and Res-
ner constitute fraud, deceit, em-
bezzlement, breach of fiduciary ob-
ligation, unlawful transactions by
trustees which caused plaintiffs to
suffer actual and compensatory
damages in the amount of not less
than 5287 thousand. They are also
seeking punitive and exemplarly
damages in the amount of 51 million
and others according to proof,

Attorney for the rock group is Ja-
cobs, Sills and Coblentz here.

Nashville Seminar Aug. 22-25

MNASHVILLE — Speakers have
been announced for the 2nd Annual
Nashville Recording Arts Seminar
Aug. 22-23.

Johnny Rosen of Fanta Sound,
one of those responsible for putting
the seminar together, also said that

Transcon to
Handle Spark

NEW YORK—Spark Records has
reached an agreement with Trans-
continental Distributors of Denver
to handle Spark products from their
Colorado location, according to Is-
rael Diamond, manager of Adminis-
tration for Spark. This brings the to-
tal number of major independent
distributors handling Spark in the
US. to 23.

Spark newest release, “‘Bach-
analia,” an instrumental by the one-
man band Fireball, has been
shipped to all Spark distributors this
week in conjunction with its simulta-
neous ULS./UK. release.

registrations from as far away as
Puerto Rico and Alaska have been”
received, and that registrations are
running well ahead of a year ago.
Availabilities now are limited.

The speakers include: Brad Plun-
kett, UREI; Peter Horsman, JBL:
Bob Skinner, Phase Linear; Tony
Dean, Ampex; Ed Gately, Gately
Electronics; Al Threllfall, Hewlett
Packard, Lou Burroughs, Electro
Voice, and Bill Williams of the Bill-
board.

Leroy Norton of the First Ameri-
can National Bank will repeat this
year as a speaker, dealing with the fi-
nancing and leasing of recording
equipment and studios. Williams
also is a repeat speaker.

A special “flea market™ will take
place on the last night of the semi-
nar, wherein participants may buy,
sell or trade equipment. There also
will be a field trip to two MNashville
studios.

Because of limited vacancies, in-
lerested parties are asked to call
(615) 327-1731.

GCountry
Music
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al Il'.i,'- Al Erngt ..:.rl._ql MiUS I TELo

n for syubscr:bng o the
il Tape ndusingl)

= nemyweehly

Elllhﬂard . :-?IEG- Patterson Street = Cincinnati Ohlo 45214

Monday.
[ ] 1 year $40

. [ ] payment enclosed
[ 1 bill me later

. Retailers of Records, Tapes
Fl'ajrhar.k Equipment

. Distributors, Operators, One-
Stops, Rack lobbers
Radio/TV Management &
Broadcasters

Mfrs./Producers of Records,
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l Please fill me in on your exclusive Country Music coverage and authoritative
coverage ol all phases of the international music industry first thing, every
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Talent

4 Form New Agency;
Corral Top Acts

LOS ANGELES—Four veterans
in booking and management this
week announced the formation of
Pinnacle Artists Agency Lid. in Bev-
erly Hills.

Burt Jacobs and Bill Utley, pillars
in the Reb Foster Associates oper-
ation. have closed that office to join
with Ron Terry, last with Creative

Management Associates in New
York, and Chuck Barnett, who
leaves CNA's local office, in open-
ing the new management company,

The talent roster includes: Three
Dog Night, T. Rex. the Supremes,
Ruben and the Jets, John Kay, Step-
penwolfl, Deodato, Tom Waits, Dion
and the Mob.

Bluegrass Concert
To N.Y. on July 18

By SAM SUTHERLAND

NEW YORK-—Next Wednesday
(18) marks the first major traditional
bluegrass packapge at a major venue
here in over a decade, when the
Country Gentlemen, the Osborne
Brothers and Don Reno, Bill Harrell
and the Tennessee Cut-Ups head an
all-bluegrass bill at Philharmonic
Hall.

Allmans
In Benefit

NEW YORK-The Allman
Brothers Band has performed their
first benefit concert for the Indians
of North Amernica. The concert was
held at the Omni in Atlanta, Ga. on
June 2. Also appearing at the concert
was the Marshell Tucker Band. The
Allman Brothers Band concert
grossed 391,000 and after the Ommni
rental, taxes and expenses.the North
Amencan Indian Foundatuon re-
ceived 350,000.

The money will be used to provide
transportation for various Indian
leaders in the U.S. to attend the Ecu-
menical Council held in Alberta,
Canada this August. The Council is
important for all Indians because it
reaffirms Indian culure and tradi-
tion.

Acts Set for
Merriweather

NEW YORK-—Initial acts set to
appear at the Merriweather Post Pa-
vilion in Columbia. Md.. include the
Who: Rare Earth: Pink Floyd: Beck.
Bogert & Appice; Seals & Crofis;
Canned Heat: and the Guest Who.

Acts will appear at the amphi-
theatre between now and mid-Sep-
tember. Facility has set 70 dates, and
is still negotiating additional shows
with the hope of having more night
concerts during the summer months.

Denver to Do
Specials on TV

LOS ANGELES—John Denver
has signed for his first U.S. television
variety specials. He will star in two
hour-long shows for ABC-TV next
season.

Denver, RCA Records artist, has
previously hosted a mini-series on
English television and has narrated
television documentaries here,

Flack to Play
‘Bessie’ Role

NEW YORK —Roberta Flack has
been signed by producer Porter Bibb
for the title role in “Bessie.” the
forthcoming feature on the life of
famed blues singer. Bessie Smith.
Production will begin in early 1974
with Gordon Parks, Sr. directing.
Academy award nominee Lonne El-
der Il will write the screenplay,
based on the Chris Albertson biog-
raphy. “Bessie.”
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That engagement reflects a slow
but steady increase in audience sup-
port for the idiom, as explained by
producers Bud Heller and Doug
Tuchman, who, through the Blue-
grass Club of New York, have been
both promoting the revival of blue-
grass here and monitoring their
progress through the club’s mailing
list, compiled from ticket holders for
past shows,

Tuchman. a native of Queens,
founded the Bluegrass Club several
years ago, booking only traditional
bluegrass acts nto college halls here
and on Long Island. Since his first
show in December of 1971, Tuch-
man has produced over 235 country
shows, gradually building an au-
dience which helped mark his most
recent shows as a high-water mark
for bluegrass response.

More shows are being scheduled
for later this summer, including the
First Annual New York City Blue-
grass & Old Time Country Band
Contest. set for the South Street Sea-
port Museum Pier during early Au-
guslt.

Since its inception, the Bluegrass
Club has asked ticket holders to be
included on its mailing list, which
reached over 2,300 last month. Ten
days prior (o the announcement of
the Philharmonic package, which
also features dobro puitarist Mike
Auldridge and fiddler Ricky Skaggs,
Tuchman and Heller sent a special
mailing offering subscribers first-
choice on seats,

Tuchman carefully distinguishes
his promotions from recent talent
packages built around contempo-
rary country acts. 1 won't book a
band with drums or electricity.
MNothing personal.” he remarked,
“but it's just that, if [ book a tradi-
tional country show, that’s what |
consider traditional music to be.” .

As for the future of bluegrass here,
while Tuchman hardly predicts au-
dience mania, he points to regularly
scheduled bluegrass programs on
area FM stations and recent au-
diences for Bll Monroe and the
Country Gentlemen as evidence of
support that could match audiences
in 1962,

Magazine Out
On Osmonds

NEW YORK-—-"The Osmond
Spotlighl.,” a 72-page magazine bil-
led as “The Official Osmond Teen
Magazine For Boys and Girls,” is
slated to reach newsstands Monday
(25). Magazine is edited by Ron
Myers and distributed nationally by
Fawcett Publications, Inc.

A portion of the net sales proceeds
will go to The Osmond Foundation,
non-profit organization created by
the group to provide educational as-
sistance for deal and blind young-
sters.

Imitial features will include col-
umns by the group’s parents and
their sister, Maric,

Fund Backs
Singer Bow

LOS ANGELES—Singer Holly
Sherwood, Rocky Road artist, has
received a §2,500 publicity/promo-
tion grant from the Gladys Turk
Foundation here to support her nit-
ery debut at the Copacabana in
MNew York, where she was opening
act for Dawn.

The Foundation was started in
1964 from the estate of the widow of
“I'll Get By” composer Roy Turk,
and is administered by veteran mu-
sic attorney Max Fink from his law
ofTices here.

“The original intent of the
bequest was to aid popular singers at
the start of their professional ca-
reers,” said Fink. “Butit's not easy to
find that sort of talent at the point
when they need help, so we've found
ourselves spending most of our
funds in recent years for classical
singing scholarships. It's a pleasure
to be able to do some good for a de-
serving pop talent.”

The Turk Foundation once gave
The Doors $500 for cross-country
transportation to their first record-
ing session. Fink ultimately became
the late Jim Morrison’s attorney and
defended him in his highly publi-
cized legal disputes. Grants are usu-
ally given in response to recommen-
dations from music industry
professionals.

Holly Sherwood, 1s managed by
Marc Gordon, Rocky Road presi-
dent and manager of the Fifth Di-
mension. She has an extensive musi-
cal theater background.

Studio Track

By SAM SUTHERLAND

Record production may seem an
exacting science, yet successful pro-
ducers enter that feld from any
number of widely divergent paths.
Such a man 15 Ed Freeman, a relalive
newcomer who bobbed to the top
with Den McLean and is now work-
ing with McLean and Livingston
Taylor on their respective projects.

Freeman f[reely admits that his
first stint as a producer brought him
into the studio with virtually no idea
of how a record was made. As a mu-
sician and, perhaps more important,
a listener with a background in both
traditional American folk music and
Elizabethan music, Freeman found
himself working as a road manager
for Phil Ochs, followed by arranging
duties with Nik Vinet. Eventually, he
signed on a producer for Tom Rush,
who had just moved to Columbia
Records.

“It was the first record [ ever pro-
duced,” he remembers, smiling as he
adds, “it took a long time.” Just how
long worked out to many months
and many dollars, and the project,
“an arduous affair,” was a fairly
complete education in itself. From a
position of virtual ignorance of stu-
dio technology, Freeman found
himself producing one of the first
all-Dolby 16-track albups.

Arranging duties for Rush and
others followed, as did further pro-
duction work here and in Canada.
Freeman learned quickly, focusing
on acoustic performers and gradu-
ally spending most of his working
hours at New York’s Record Plant,

where he stll works with McLean
(although sessions for the forthcom-
ing Taylor LP were handled at Cap-
ricom Studios in Macon).

More recently, Freeman has had a
rather unusual production tool with
which to further hone his edge: he
has installed a small but remarkably
complete studio in the basement of
his New York brownstone. The con-
trol room is built into a room not
much larger than a closet, but the
console itself—a complete four-track
board with all necessary functions,
custom-built by Studic Consult-
anis—has been vital to Freeman,
who cites as a prime goal the devel-
opment of a new approach to utiliz-
ing stereo separation, which he feels
has been overemphasized in the
past.

He has no plans for recording
there, however. He is now hoping to
record outside his N.Y. environs,
possibly in the Bay Area, and is also
working with film.,

Course on Use of

Rock in Classroom

LOS ANGELES-—Musicologist
Sidney Fox is teaching a course on
“Uses of Rock in the Classroom™ at
the University of California, Santa
Barbara, campus this summer.

Fox has given over 200 two-day
seminars on the use of popular mu-
sic as a classroom aid for basic music
education, as well as co-writing a
textbook-record system of classroom
rock instruction.

_Signings._

Warner Bros. Records has signed
Nicholas Ashford and Valerie
Simpson to an exclusive recording
agreement which provides for proj-
ects by the Ashford and Simpson
team “either individually or collec-
tively, and the production of other
musicians and artists as well.” The
duo is responsible for writing such
hits in the contemporary r&b field as
“Let’s Get Stoned,” “Reach Out and
Touch™ and “You're All I Need to
Get By." Their debut on Warner's
album, now in progress, will mark
the first major presentation of Ash-
ford and Simpson as a recording
duo.

Louise Morgan, a country singer,
and Cari Inman, a rock artist, have
both been signed to multi-year pacts
with the Talun Record Corporation.
Both artists are currently in produc-
tion at Talun's Indianapolis studios
and will each have product released
on the TRC label this fall. . . . Stax
Records has signed British rock
group Skin Alley to the label, giving
the group its first exposure to the
American market. Stax is releasing
its first American album, “Two Quid
Deal,” featuring original composi-
tons by members of the group. The
record company 15 also preparing an
American tour for four-man Skin
Alley. . . . Steve Fremholz has signed
with Mike Nesmith's Countryside
Records. Fremholz has an album
out on ABC/Dunhill Records and
has toured with Stephen Stills prior
to his involvement with Country-
side. The artist 15 now involved in
production and a late summer re-
lease is expected for an album to be
preceded by a single.

Paul Pena, singer, puitarist and
composer handled by Intermedia
Productions in Boston. has been
signed by Bearsville Records, who'll
release his second album. Produc-
tion on the LP begins this summer al
Boston's Intermedia studio, where
Ben Sidran will produce.

WWW americanradio st euv=aans

Any studio
can have

dbx noise
reduction
on modest
rental terms!

dbx incorporated 296 newtonstrest ' waltham, mass. /02151

SOUND
SIUDIOS

_INC.

Westchester's nawest sound studio. Professional work at half
the normal cost. |deally suited for tapings by vocal and instru-
mental groups, both professional and amateur.

Minot Sound Studios, Inc., 18 5, Broadway, Whita Plains, N+¥. 10801 Tel: 914 428 8080
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Talent

Who/Where/When

(All entries for WHO—WHERE—WHEN should be sent 1o Sam Sutherland, Billboard, | Astor Plaza, New York, N.Y. 10036.)

KAY ADAMS (Capitol): Cowtown Ball-
room San Jose, Calif., July 8,

AIRLINE (Wamer Bros.): Port Dowvar,
Hamilton, Ont., July 22.

BUDDY ALAN (Capitol)} Summer Festi-
val, Milwaukee, Wisc., July 20, Cape
Cod Coliseum, South Yarmouth,
Mass., July 21; Springfield, Mass., July
22; Jr's, Sait Lake City, July 24-25; Me-
morial Auditorium, Raleigh, N.C., July
27.

ERIC ANDERSEN (Columbia): Riverboat,
Toronto, July 17-22.

LYNN ANDERSON (Columbia): Frontier
Days Rodeo, Cheyanne, Wyo., July 21-
22.

PAUL ANKA (Buddah): Warwick Music
Theatre, Warwick, R.1., July 23-29.

EDDY ARNOLD (MGM): Colonial Music
Theatre, Lathan, N.Y., July 8-15.

ROY AYERS (Polydor): Gillis Club, Day-
ton, Ohio, July 24-29,

AZTECA (Celumbia). Shea Stadium,
Quesans, N.Y ., July 21; Pine Knob Pavil-
lion, Independence Township, Mich.,
July 23.

BACHMAN-TURNER OVERDRIVE (Mer-
cury). Smiling Dog, Cleveland, July B;
Whiskey A Go Go, Los Angeles, July
11-15.

JOAN BAEZ (A&BM): County Bowl, Santa
Barbara, Calif., July 22.

JIM BAILEY (United Artist): Playboy
Club, Lake Geneva, Ill., July 27-Aug. 4,

BANG (Capitol): Quiricy, IIl., July B; Val-
dosta, Ga., July 24.

BARTHOLOMEW (Wright): Seven Valleys
Center, York, Pa., July 21; Devonshire
Hall, Harrisburg, Pa., July 24

EDWARD BEAR (Capitol): Muskegon,
Mich,, July 11; Masonic Auditorium,
Detroit, July 12; Disneyland, Los An-
gales, July 15-20.

BIG CITY MUSIC BAND (Wright). Lititz
Recreation Center, Lititz, Pa., July 26.

BIG WHEELIE & THE HUBCAPS (Scep-
ter. Syracuse, N.Y., July 11, lthica,
N.Y., July 12; Brookport, N.Y ,, July 13;
Albany, N.Y., July 17-23.

EDWIN BIRDSONG (Polydor): Lake
Shore Paladium, Dayton, Ohio, July 20.

BLACK OAK ARKANSAS (Atco):. Louis
Armstrong Stadium, Flushing, N.Y.
July 22; Sumter Memorial Stadium,
Sumter, 5.C., July 27.

BLOOD, SWEAT & TEARS (Columbia):
Ontario Place Forum, Toronto, July 21;
Massau Colisaum, Uniondale, N.Y.,
July 27,

MICHAEL BLOOMFIELD/MARK HAFTA-
LIN (Columbia). Palladium, Los An-
geles, July 8.

TONY BOOTH (Capitol): Golden Horn,
Atlanta, Ga., July 24-28.

BREWER & SHIPLEY (Capitol): Red
Rocks, Boulder, Colo., July 27,

BRITISH ROCK INVASION: Cadar Rap-
ids Fair Grounds, Cedar Rapids, lowa,
July 21; Walto, Kansas, July 22.

JIM ED BROWN (ACA): Pambina County
Fair, Hamilton, N.D,, July 21; Ringold
County Fair, Mt. Ayr. lowa, July 25;
River-Cade Celebration, Sioux City,
lowa, July 26,

MARTI BROWN: Berea, Ky., July 23,
Glasgow, Ky., July 24; Bowling Green,
Ky., July 25; Hardinsburg, Ky., July 26;
Sturgis, Ky., July 27.

JACKSON BROWNE (Asylum). Main
Point, Bryn Mawr, Pa., July 26-29.

BRUSH ARBOR (Capitol): Chicago, July
17, SL Louis, Mo., July 18; Denver,
Colo., July 19, Long Beach, Calif., July
20; San Diego, Calif., July 21; San Jose,
Calif., July 22,

GLEN CAMPBELL (Capitol): Happy Hol-
low Concerl, Hazard, Ky., July 21,
Charleston, W.Va., July 22; Music Car-
nival, Cleveland, Ohio, July 23-29,

ACETATE

TAPE

ALL YOU WANT
WHEN YOU WANT IT

FOR IMMEDIATE ACTION
CONTACT:

AUDIO DEVICES, Inc.

100 RESEARCH DRIVE
GLENBROOK, CONN. 06906

203-327-6500
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GEORGE CARLIN (Little David). The
O'Keafa Centre, Toronto, July 12-14;
Cole Field House, College Park, Md.,
July 15, The Warwick Music Theatre,
Warwick, R.I., July 22,

CARPENTERS (AAM): Center For Per-
forming Arts, Saratoga, N.Y., July 22;
Biossom Music Center, Cuyahoga
Falls, Ohio, July 24; Pine Knob, Indae-
pendence Township, Mich., July 25-29.

VIKKI CARR (Columbia); Greek Theatre,
Los Angeles, July 23-29.

CARTER FAMILY (Columbia): Wall Trap
Farm Park, Vienna, Va., July 27.

JOHNNY CASH (Columbia): Sahara
Tahoe, Lake Tahoe, Nev., July 27-Aug.
a4,

CHEECH & CHONG (A&M). Music Park,
Columbus, Ohio, July 21.

CHICAGO (Columbia). Coliseum, Van-
couver, B.C,, July T,

JUDY COLLINS (Elektra): Blossom Festi-
val, Cleveland, Ohio, July 25; Central
Park, N.Y., July 27.

COMMAMNDER CODY (Paramount):
Rocklyn Warrior Stadium, Haversiraw,
N.Y.. July 21; Greal McGonigal's, An-
napalis, Md., July 22,

RITA COOLIDGE (A&M); Westport,
Conn., July 27.

COUNTRY GAZETTE (United Artist):

. Metro Club, N.Y., July 5-10.

CHARLIE DANIELS (Buddah). Madison
County Coliseaum, Huntsville, Ala., July
21,

DANNY DAVIS & THE NASHVILLE
BRASS (RCA): Knotts Berry Farm,
Buena Park, Calif., July 21-26; Frontier
Days, Cheyenna Wyo., July 27-28.

MAC DAVIS (Columbia). Pocono Inter-
national Fair, M1. Pocono, Pa.. July 26.

DAWN (Bell): Performing Arts Center,
Saratoga Springs, N.Y., July B.

THE DELLS (Chess/Janus): Coliseum,
Richmond, Va., July 22.

DETROIT (Rainbow): Humpin® Hannah's,
Milwaukee, Wisc., July 27-28.

ROY DRUSKY (Mercury). Colorado
Springs, Colo., July 25; Sioux City,
lowa, July 26.

DAVE DUDLEY (Mercury): The Farmer's
Daughter, San Antonio, Texas, July 21.

OKIE DUKE (ODP): Fan Fair, Nashville,
Tenn., July 17-Aug. B.

EARTH, WIND & FIRE (Columbia): Lake
Shore Palladium, Dayton, Ohio, July
20; Gardens, Cincinnati, Ohio, July 21.

JONATHAN EDWARDS (Atco). Central
Park, N.Y., July 27.

STONEY EDWARDS (Capitol): Various
Cities, Alaska, July 18-31.

ELECTRIC LIGHT ORCH. (United Artist):
Curtis Hixon Hall, Tampa, Fla., July 8;
Coliseum, Jacksonville, Fla., July 9;
Faestival, Whaaling, lIl., July 10; Festival,
DuPage, Ill., July 11, Santa Monica
Civic, Los Angeles, July 12, P&E Gar-
dens, Vancouver, B.C., July 13, Para-
mount Theatre, Seattle, Wash., July 14,
Faramount Theatre, Portland, Oregon,
July 15.

EL ROACHO (Columbia): Whiskey A Go
Go, Los Angeles, July 11-15; Long
Beach Auditorium, Long Beach, Calif.,
July 21; Swing Auditorium, San Ber-
nardino, Calif,, July 27.

EQUATION (Amigo): Shefter Haven Mo-
lel, Stone Harbor, M.J., July 4-Sepl. 5.

ESTUS [(Columbia), Sherwood Forest,
Flint, Mich., July 11, Palace Theatre,
Marion, Ohio, July 13; Hannah's Club,
Milwaukee, Wisc., July 16-18. Munici-
pal Auditorium, St. Clair, Mich., July 19;
Marris Civic Center, South Bend, Ind.,
July 20; Persian Auditorium, Lincoin,
‘Nebr., July 21; Century Il Convention
Center, Wichita, Kansas, July 22;
Wheeling Fair Grounds, Wheeling, 1.,
July 24; DuPage County Fair Grounds,
DuPaga, lil., July 25; Aragon Ballroom,
Chicago. July 27.

EXACT CHANGE (Pride/MGM): City
Park, New Rochelle, N.Y ., July 12; Ma-
maroneck FPlayhouse, Mamaroneck,
N.Y., July 18.

BARBARA FAIRCHILD (Columbia): Audi-
torium, Clarksville, Ind., July 22.

MAYNARD FERGUSON (Columbia):
Washington, D.C., July 24; Edindoro,
Pa., July 25; Norton, Ohio, July 26; Rus-
sells Point, Ohio, July 27.

FIFTH DIMENSION (Bell). Banefil “Youth
On Parade,” Los Angelaes, July B.

FOCUS (Sire): Pine Knob Pavilion, De-
troit, July 22; Pavillion, De La Jeu-
nessa, Quebec, July 25; Capitol
Theatre, Montreal, July 26, Capitol
Theatra, Passaic, N.J., July 27.

BOB GALLION/PATTI POWELL (MNug-
get). Philipsburg, Pa., July 21; Troy,
Pa., July 26; Bridgewater, N.Y., July 27,

CRYSTAL GAYLE (MCA): Alaskan Tour,
July 27-Aug. 4.

J. GEILS BAND (Atlantic): Waterford
Park, Chester, W.Va., July B.

BOBBY GOLDSBORO (United Artist):
Treasure Mountain, Park City, Utah,

July 14; Meadowbrook Music Festival,
Rochester, Mich., July 18,

STEVE GOODMAN (Buddah): Mariposa
Folk Festival, Centre Island, Toronto,
July 6-8,

GOOSE CREEK SYMPHONY (Capitol);
Coliseum, Greensboro, N.C., July 20;
Coliseum, Huntsville, Ala., July 21; Mid-
night Sun, Charlotte, N.C., July 22;
Uncle Sam's Winston-Salem N.C., July
26; Virginia Folk & Bluegrass Festival,
Glenview, W. Va., July 27-28.

GRAND FUNK RAILROAD (Capitol):
State Farm Arena, Harrisburg, Pa., July
27,

GRASSROOTS (ABC): Melody Fair, Buf-
falo, N.Y ., July 22.

DOBIE GRAY (MCA): Castle Creek, Aus-
tin, Texas, July 24-28.

JACK GREENE (MCA): Columbus, Ohio,
July 21; Hillbrook Recreation Area, Ot-
tawa, Ohio, July 22,

GULLIVER (Wright): Hershey Plaza, Her-
shay, Pa., July 24,

GUNHILL ROAD (Buddah): Dunphy Ho-
tel, Hyannis Porl, Mass., July 23-28.
JO JO GUNNE (Asylum); Summer Festi-
val, Milwaukea, Wisc., July 21, Missis-
sippi Valley Fairgrounds, Davenport,

lowa, July 23,

TOM T. HALL (Mercury) Poplar Park,
Caledon East, Ontario, Canada, July
22.

CLAIRE HAMILL (Capitol). Ash Grove,
Los Angeles, July 17-22.

JOHN HAMMOND (Columbia), Mariposa
Folk Festival, Toronto, July 6-8.

BILLY HARMER (Bell); Jefferson Hotel,
Atlantic City, N.J., June 29-July B; The
Glass Bowl, Glassboro, N.J., July 11.

FREDDIE HART (Capitol): Broadmoor
Hotel, Colorado Springs, Colo., July 11-
14; Fairgrounds, Arther, 1., July 21.

EDWIN HAWKINS (MCA): Los Angales,
July 22..

STAN HICHCOCK (Caprice): Berea, Ky.,
July 23; Glasgow, Ky., July 24; Bowling
Green, Ky., July 25, Hardinsburg, Ky.,
July 26; Slurgis, Ky,, July 27.

BIG WALTER HORTON (Alligator): The El
Mocambo Tavern, Toronto, July 23-28.

JACKSON FIVE (Motown): Pocono
Speadway, Pocono, Pa., July 21; Madi-
son Square Garden, N.Y.. July 22; In-
ter-Amphitheatre, Chicago, July 24-25;
Cleveland Public Auditorium, Clave-
land, July 27.

STONEWALL JACKSON (Columbia):
Cleversburg, Pa., July 21; Parker's
Lake, Ky., July 22; Sioux City, lowa,
July 26; Pillager, Minn., July 27.

WANDA JACKSON (Capitol). Fair, Afton,
M.Y., July 19; Fair, Schoeneck, Pa.,
July 21; Fair, Stroudsburg, Pa., July 22,

SONNY JAMES [Columbia). Columbia
Convention, San Francisco, July 25,

MICHAEL KAMEN (Atlantic). Egress
Club, Vancguver, B.C., July 24-28.

THE KENDALLS (Dot): Moultrie-Douglas
Co. Fair, Arthur, IIl., July 21.

STAN KENTON (Phase 4 Stereo): Lake
Compounce, Bristol, Conn., July 286;
Stokesay Caslle, Reading, Pa., July 27-
28.

FREDDIE KING (Capitol): Convention
Center, Fresno, Calif,, July 20; Commu-
nity Theatre, Berkeley, Calif., July 21.

ROBERT KLEIN {(Buddah). Dunphy Ho-
tel, Cape Cod, Mass., July 23-28.

GLADYS KNIGHT & THE PIPS (Buddah):
Denver, Colo._, July 21; Coliseum, Rich-
mond, Va., July 22, Fischer Theatre,
Detroit, July 27-29,

LEFT END (Polydor): The Apt.. Young-
stown, Ohio, July 27.

MICHEL LEGRAND (Bell); Marriweather
Post Pavillion, Columbia, Md., July 13-
14; Pine Knob Theatre, Detroi, July 18-
21; Mississippl River Festival, Edwards-
ville, (1., July 22.

SAM LEOPOLD (Mercury), Earl of Did
Town, Chicago, July 18-22.

RAMSEY LEWIS (Columbia). Industrial
Trade Show, Chicago, July 20; Playboy
Club, 51 Louis, Mo.

LA WANDA LINDSEY (Capitol): Memaorial
Auditorium, Raleigh, N.C., July 27,

CHARLES LLOYD (A&M): LaBastille,
Houston, Texas, July 24-29.

LOBO (Bell): Performing Arts Center,
Saratoga Springs, 1., July 8; O'Keefe
Center, Toronto, July 9, 10, 11; Frontier
Ranch Park, Columbus, Ohia, July 15.

CHARLES LOUVIN (Capitoly Opryland,
Nashville, Tenn., July 27.

MAHAVISHNU (Columbia); Forum, Mon-
treal, Canada, July 13; Civic Center, Ot-
tawa, Canada, July 14, Pavillion de la
Jeunesse, Quebec City, July 15; Lenox
Arts Festival, Lenox, Mass., July 21.

BARBARA MANDRELL (Columbia):
Cave-in-Rock, I, July 21; Kankakes,
L, July 22.

MANDRILL (Polydor): Arena, Long
Beach, Calil., July 21; Civic Centar, El

(Continwed on page [6H)
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The Guess Who's new single "GLAMOUR BQOY" has a lot
more going for it than good looks: phone response and heavy
airplay in major markets like Los Angeles, New York, Atlanta,
Tampa, Detroit, Memphis, Little Rock, D.C./Baltimore, Indianapolis
and Cleveland.

From the new album "#107

74-0977
REEAN Records and Tapes

The Guess Who's new single “Glamour Boy.”
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Talent

THE BLUES PROJECT

Schaefer Festival,
Wollman Rink, New York

The announcement that the original
Blues Project would be assembled for sev-
eral live appearances and an LP for MCA
wis greeted here with a predictable mixture
of euphoria and skepticism: "Reunions™ are
dangerous gestures, often smacking more of
financial nced than musical necessity and
generally something of a disappointment.

With the mention of the Blues Project, the
possible dangers seemed all the greater:
Steve Katz. Danny Kalb, Al Kooper, Andy
Kulberg and Roy Blumenfeld had split in
the late '60's to pursue wildly different
styles, with the resulting bands, including
Blood, Sweat & Tears, two different Seat-
trains and a brace of solo projects sireaking
ofl mie the musical distance beyond the
humble but lacerating blues of the original
band.

As the band ook the stage. following a
shrill and somewhat disembodied set by the
Roche Sisters, New York beamed its love
back at the Blues Project, a feeling appar-
ently unchecked after so many years, and
the band grinned back and quickly an-
nounced that they would only play their old
material. Which they did, faltering at first
but eventually pulling together for same
raw and lively blues covers and vintage
Project originals.

The band locked wearier, some members
now sporting spreading mid-sections while
Al Kooper made a melodramatic entrance
in his wheelchair. Still, the choice of those
chestnuts revealed that much of the fire was
stll there, despite the rough edges and
shaky vocals that nearly undermined several
tunes. Thus, the excesses of "Caress Me,
Baby™ were checked by the steady rocking
of “You Can't Catch Me,” and the climactic
“Wake Me, Shake Me" virually erased the
memory of the rougher spots when the band
closed with it.

In short, as a reunion, the spot was a qual-
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ified success. Now, if they can play together
for awhile, keep each other in check, tighten
up ... well, let's wail and see. That they
p-uill:d together one more time. after that
mAany years, seems exciting enough.

SAM SUTHERLAND
ELVIS PRESLEY

Nassau Coliseum, Uniondale,
New York

Maybe it's unfair to ask more of Elvis
Presley than he's willing to offer lately m
performance. The truth is, “The King" sim-
ply doesn’t put out like he used to. The lean,
savage tiger man of Las Vegas four years
ago. who astounded even his severest critics
with a renewed vitality following nine com-
promising years behind celluloid, has ap-
parently been reduced to a tame, good-
natured teddy bear. Now it's all charisma
and little character.

Where RCA's Elvis once rock 'n’ rolled,
he's now content Lo strut 'n’ stroll. While
the man is a smooth, polished pro, in com-
mand of every second on stage. for some
reason he’s holding back, What excitement
he does generate, like his dancing on “Blue
Suede Shoes” or the karate fight finale of
“Suspicious Minds", only serves as a re-
minder of what he certainly is capable of.

Vocally, Elvis has never sounded better.
His ability to reach for notes other singers
wouldn't dare again confirms his continued
reputation as one of music’s finest inter-
preters. He demonstrates the dynamics of
his voiee on “Steamroller Blues™ and [
Can't Stop Lovin' You," wrings all the
emotion out of Paul Simon’s “Bridge.”
tosses in a six song rock 'n’ roll medley and
re-creales the fiery million-sellers of his
youth such as “A Big Hunk O" Love,” “All
Shook Up™ and “Don't Be Cruel.”

He doesn't 1alk too much but curiously
moved, Presley managed to thank, at cach
of his four Coliseum coneerts, everyone who
stood on line in the rain for hours on May
28 10 buy tickets to his shows. He was nichly
applauded for that. And what entertainer
in the world can follow “How Great Thou
Art” with “Hound Dog,” as he did Sunday,
and make both sound equally convincing,

PHIL GELORMINE

Who/
Where/
When__|

® Cominued from page 14

Paso, Texas, July 23, State Fair Coli-
seum, Dallas, Texas, July 27.

HERBIE MANN (Atlantic): Mila High Sta-
dium, Denver, Colo., July 21; Fenway
Park, Boston, July 27.

VINOE MARTIN (Capitol): The Flick,
Miami, July 11-14.

AL MARTINO (Capitol): Storrowitown
Theater, W. Springfield, Mass., July 23-
28,

JOHNNY MATHIS (Columbia): With the
St. Louis Symphony, Edwardsville, 111,
July 22; Universal Amphitheatre, Holly-
wood, Calif., July 25-29.

CURTIS MAYFIELD (Curtom): Savannah
Civic Auditorium, Savannah, Ga., July
21; Yale Bowl, New Haven, Conn., July
22; Marco Polo, Miami, July 27-29.

LES McCAMNN (Atlantic): Sir Morgan
Cove, Worcester, Mass._, July 24-29.

SERGIO MENDES & BRASIL 7T (Ball):
Cantral Park, N.Y., July 25.

RICK NELSON & THE STONE CANYON
BAND (MCA): Marco Polo Hotel, Miami
Beach, July 20-22.

TRACY NELSOMN (Columbia): Outdoor
Concert, Spencer, W. Va.. July 26-28.

PETER NERO (Columbia): Ravinia Fasti-
val, Highland Park, lll., July 26; Con-
cord, Calif., July 27.

THE NEW RIDERS OF THE PURPLE
SAGE & COMMANDER CODY ANMD
HIS LOST PLANET AIRMENM (Para-
mount). Capitol Theatre, Port Chester,
MY, July 21.

THE NEW SEEKERS (MGM/Verve):
O'Keafe Centar, Toronto, July 26-28.
MAYF NUTTER (Capitol), Fairgrounds,
Placarville, Calif,, July 21, Forty Grand

Club, Sacramento, Calf,, July 27-28.

BUCK OWENS (Capitol): Springfield,
Mass., July 22; Memorial Auditorium,
Raleigh, N.C., July 27

PAT PAULSEN: Ebbets Field, Denver,
Colo., July 25-30.

POINTER SISTERS (Biue Thumb): Bijou,
Philadeiphia, July 25-29.

ANDY PRATT (Columbia) Schaefer Mu-
sic Fastival, Central Park, N.Y ., July 16.

KENMNY RANKIN (Little David): The Trou-
badour, Los Angeles, July 3-8; The

(Continued on puze 17)

Creative Trends

Carpenters’ 8-Yr. ‘Team’ Blends

LOS ANGELES—The prototype
Carpenters’ album takes three
months o make and costs $50,000,
Mixing takes at least as long as tap-
ing the parts. The master tape is
sometimes completely taken apart
and remixed all over again after the
LP has already been finished once.

The prototype Carpenters record
is also gold. The duo has sold 18':
million albums and singles world-
wide since signing with A & M in
1969,

Technically, the soft but massive
Carpenters chorale sound 1s
achieved by Richard and Karen
building four-part chords and over-
dubbing them twice, for a total of 12
voice parts. However, for occasional
effects the Carpenters will expand
their harmonies over 13-part chords
covering three octaves. With triple
overdubs, this gets a total of 39
voices and can be heard most exten-
sively on their “T'll Never Fall In
Love Apain.”

Sitting at the grand piano in the
massive musical workroom at the
Carpenter family home in Downey,
Richard demonstrated the close-to-
gether notes of the triad harmonies
he prefers in his vocal arrangements.
He then used the keyboard to dem-
onstrate the further-spaced chords
which make the harmonies for
groups like the Beach Boys.

“Fortunately, our type of chord
harmony is easier to reproduce accu-
rately in live concert performances,”
said Richard. “Especially since we
have to suggest all the vocal parts on
our recordings with much less sing-
ers.”

With the Carpenters increasingly
out on the road as a concert attrac-
tion, the task of reproducing or sug-
gesting their complex recorded
sound takes on ever more impor-
tance.

20-Person Entourage

This is basically done with the five
harmony singers among the eight
musicians in their 20-member road
team. The core of the Carpenters in-
strumentalists, both in the studio
and in concert, consists of members
of Spectrum, Karen and Richard’s
former group. Thus they have all
been playing and singing together
for years.

In addition, all of the Spectrum
alumni and the Carpenters trained
with Cal State Long Beach chorale
professor Frank Pooler. “"We
learned the same technigues of
blending our voices,” explained
Richard. “It makes for a smoother
effect.”

Careful use of sound equipment,
particularly some new electronic de-
vices, is also vital to expanding the
Carpenters concert vocals, “During
the two years | was spending all my
ime trying to get record contracts
for Spectrum and then the Carpen-
ters | attended a lot of concerts to
study the music,” said Richard.
“One of the biggest problems I no-
ticed was moving out of microphone
range by singers.”

According to Carpenter, the pick-
up range on most vocal microphones
1s s0 narrow that even the slightest
moves by a singer garble the overall
sound. He uses Shure microphones
now for a somewhat wider pick-up
and makes it a pnme rule that no-
body move away from their mike
range during a show.

The Carpenters’ latest method of
expanding their concert vocal sound
is in what Richard described as an
“expensive but sophisticated” unit
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By NAT FREEDLAND

called the Eventime Digital Delay,
which works something like a port-
able echo chamber, reverberating
the voices picked up through the vo-
cal microphones. The unit has an in-
stant on-off switch and is activated
by a Carpenters sound technician
when a sustained multi-harmony
phrase comes up. “There’s a slight
lag in the reverb voices matching
with the live sounds, but it’s really a
remarkably clean effect,” said Rich-
ard.
Nightly Monitoring

He also has gotten into the habit
of recording a cassette tape of each
night’s concert from out front after
discovering that his stage monitor
speakers did not really give an accu-
rate account of what the audience
was hearing via the hall's speaker
system. Richard checks each concert
cassette and uses his findings to
make any needed changes in the
show’s amplification layout.

Persistance and attention to detail
are hallmarks of the Carpenters suc-
cess. Karen and Kichard were
turned down by nearly every Los
Angeles record label twice, first as
Spectrum and then as a duo, before
being brought directly to Herb Al-
pert at A&M by their first producer,
Jack Daugherty.

After the family moved from New
Haven to Southern California, the
Carpenter Trio was launched in
1965. It was a jazz-pop instrumental
act, with Karen just playing drums,
and won first prize at the annual
Hollywood Bowl Battle of the Bands
contest. Next, Richard added four
college-mates to the trio to form
Spectrum, which disbanded after
playing all the biggest mid-"60s Sun-
sel Strip clubs but being unable to
get a record contract because they
weren't psychedelic hard rockers.

In the pgarage studio of their
friend, studio drum star Joe Os-
borne, Richard and Karen next ex-
perimented with multi-tracking the
Spectrum arrangements, using their
own voices to sing all the parts. "We

Multi-Multi Dubs & Techniques

found that our two voices blended
much better in multiple overdubs
than a lot of different voices,” said
Richard. They made a demo tape
and after another round of rejec-
tions as non-commercial they got it
to A&M.

“A&M has always given us what-
ever we felt we needed,” said Rich-
ard, “a 40-piece orchestra, any-
thing.” The Carpenters track record
is one of the most remarkable of the
1970s. Their lowest charted Bill-
board single was 12, with eight more
singles in the top 10 and seven of
these going all the way up to the top
three and gold. They have four gold
albums, their entire outplt except
for the “Ticket to Ride” debut,

It was Herb Alpert who brought
them their first smash, Bacharach-
David’s “Close To You,” for their
second LP. Richard has been writing
songs throughout his career, but un-
til recently the Carpenters big hits
were by other writers. The last two
albums and their current *Yesterday
Once More” single show an increas-
ing emphasis on Richard’s own com-
POSINg.

Richard has always been credited
as arranger of the Carpenters
records. With their current “Now &
Then™ LP, Richard and Karen are
now listed as co-producers too.
“With the way we work in the studio,
we really need an extra pair of ears
to listen for off-key notes in the mul-
tiple harmony parts,” said Richard,
“and an extra pair of hands to work
the mixing board. Karen is great at
these jobs.”

Although Richard professes an-
noyance with the ultra-clean image
of the Carpenters, he admits to re-
stricting the act to material that
doesn’t contradict their public con-
cept of them. “Nobody could be as
squeaky clean as we're supposed to
be,” he said. “We're really normal
people. But | suppose in comparison
to some freaky long-hair rock group,
we are pretty clean-cut.”

Brubeck Extends Style;
Revels in Sons’ New Music

By ELIOT TIEGEL

LOS ANGELES—When Dave
Brubeck and his first octet were
playing right after the Second World
War ended, their style encompassed
a free form kind of jazz, but the pub-
lic wasn’t ready for it and Brubeck
“starved for four years™ before get-
ting his Fantasy contract and win-
ning fame with funkily percussive
jazz interpretations.

MNow, as a result of the free form
interest, Brubeck is expanding his
playing attack to include free form
improvisations, stride piano, boogie
woogie, or whatever comes to mind
on the spur of the moment.

Al the recent Newport Jazz Fest-
val West, Brubeck was pla;ﬂng with
his son Darius’ Ensemble, moving in
and out of several numbers. Sud-
denly, in the middle of the tune *The
Secret One,” his playing changed
gear from free, single lines to happy,
bouncy two-handed stride piano.

And on the just released Atlantic
LP “We're All Together Again For
the First Time,” there is an instance
where he plays a 12 tone row.
“That's total freedom for the soul,”
he said. “There still has to be a struc-
ture, but you can have a point of de-
parture and then let it take you on a

flight.” Listening to himself, Bru-
beck reflected “that's how 1 was
playing 20 years ago when | was get-
ting the whole World War Two out
of my system. People said 1 was
crazy.”

In addition to having been one of
the first free flow modernists in the
late 1940's, Brubeck has also pio-
neered in opening the college mar-
ket and in developing commercial
music in different time signatures
with his still popular “Take Five.”

Religious Work

Brubeck is also working on a reli-
gious cantata, which will revolve
around Christmas music. As o
which company will release it, he
notes: “I never know who will re-
lease these things. 1 have to shop
around.” Atlantic, his current label,
picked up his “Truth Is Fallen™ work
with the Cincinnati Symphony.
Three more extended works were re-
leased on Decca.

Since breaking up the Dave Bru-
beck Quartet in 1968, he ook one
year off to do serious writing and
since then has been pounding the
concert circuit with Jack Six on bass
and Alan Dawson on drums and
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Billboard SPECIAL SURVEY for Week Ending 7/14/73
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Whals H i Who/ Do Jekig ,~
By SAM SUTHERLAND Whefe / ﬂ E 25| TITLE, Arisl, Label & Number
Service Station: At WSRM, U. of Wisconsin, Madison, Bruce Ravid 1| 1| 18 BLACK BYRD
has moved on to take a promotion slot with Capitol Records in their Chi- ‘| Donald Byrd, Blue Note BN-LAO47-F (United Artists)
cago office. Ravid leaves Saul Spivak to handle LP's and their record en 2l 2|10 | SWEETNIGHTER
companies, while Tom Jacobson is the singles man. . . . The New Weather Report, Columbia KC 32210
York Shuffle might be a nice, catchy description of what's happening at ® Cominwed from page 16
WRCC, Rockland Community College, Suffern, N.Y. Program and music Waick Mk Trasin. Wik, Ri. 3| 6] 6 E“}"“ s
director Steve Siciliano is moving on to the state school at Oswego, where July 22, IR
he plans to Jmn WOCR, while Neil Monastersky, general manager, is RARE EARTH (Rare Earth): Big Surf, 4| 3| 20 SECOND CRUSADE
himself departing to the state u. college at Geneseo, where he'll try and s;ﬁ”:ﬁ;ﬂg“'{ ?“‘_- - et Crusaders, Blue Thumb BTS 7000 (Famous)
keep up with the folks at WGSU-FM, vii Miluaulies EE;E_' Jﬂ';":.;; EE:DE 5| 4| 12 HERBIE HANCOCK SEXTANT
LA S Cod Coliseum, South Yarmouth, Columbia, KC 32211
Summer Picks MH-EE-1 July 21; Epﬂl'lgﬂﬂlq. Mass,, July 3 3| 16 MF. HORN Il
The summer station list is naturally smaller, but that doesn't quite 35;;?9'5“"'13‘ Hood River, Oregon, Maynard Ferguson, Columbia KC 31709
place Picks and Plays in a desperate position. Yet, many stations corre- HELEN REDDY (Capftol): International 7| 5| & | CARNEGIE HALL
spunclmg[ continue to simply mail their playlist, usually unmarked as to Raceway, Mt. Pocono, Pa., July 26, Hubert Laws, CTI 6025
which selection Ihe:-,-' d like included and often incomplete in identifying RICK ROBERTS (A&M): Club Metro,
If a station considers itself professional enough to enlist the industry’s Jﬁgfg:g?ﬂﬁﬂf?{ﬂ“ﬁffgM“"' : i
support for its operation, then it should follow that the station can under-  xeNnY ROGERS & THE FIRST EDITION 9| 912 | SKYDIVE
stand the relatively simple requirements of Picks and Plays. For station {Jolly Rogers): Blue Grass Fair, Lexing- Freddie Hubbard, CTI 6018
personnel just introduced to us, however, and handling reports during the ton, Ky., July 21; Amphitheatre, Chau- 10 11 | 6 | LIVE AT MONTREUX
summer, I.‘I]E umpteenth explanation follows. 'Izr.;.gqu:, r:;:l’g;iudulgiﬁi‘jﬂﬁﬂ;mﬂ State Les McCann, Atlantic SD 2-312
Picks and P]a 5 is designed to reflect station activity on current, hope- e R AR Sl ,
fully brand- spmimg -new, product. Which means actual airplay. Beyond "‘f::?ﬁfm'ﬂ'i jﬁ;{-‘gﬂuw}- it | o ﬂE,'a"m"h'.'gi,'r ‘?ﬂn“[‘: SD 1632
lhal sheer Pﬂ]}l.llﬂ.n'[}f isn't nﬂarl_‘; as valuable as the freshness of the title, CHRIS ;:IUEI-II {AIIEHI'H::]:. Cellar Door, 2| 10! 2% PRE
Any musical style is welcome, and albums and singles are both of value to Washington, D.C., July 9-14, Eumli:lgggar:tgugluﬁuzl
other programmers reading the column. JA#E"I’ H'ILTHH T‘f“;‘iﬂ.‘;“‘“ﬁ“* Room, 2l '
We'd like three picks per week, with any combination of singles and QTR Fohidey MLITY Enlich, I 5| 8 | KING OF RAGTIME _
LP's, or three of either, to be fully identified (title, single or album, artist, n?_g?f%ﬂ“ﬂﬂ;“ﬂg;“ Troubadour, Scott Joplin, Angel § 36060 (Capitol)
label) along with the station (call letters and the campus serviced, along SANTANA (Columbia): Park Royal Motor 14 | 13 | 18 | LIGHT AS A FEATHER
with the name of the reporter). Inn, Brisbane, Australia, July 22-23; Chick Corea, Polydor PD 5525
And we don't need any more copious playlists with new selections Kingsgate Motar Inn, Sydney, Austral- 51 18! 2% MORNING STAR
madr.: Billboard wants you to make those choices; if you can’t, then we ::i di“'ﬁ;ﬁ:;fjilaﬂm:gi;?ﬂduei Ade- Hubert Laws, CTI 6022
won : ; R
EARL SCRUGGS (Columbia): Dixie Park, 16| 16 | 10 IN CONCERT
ok % Angier, N.C., July 21, Miles Davis, Calumbia KG 32092
PICKS AND PLAYS: WEST—California—KALX-FM, U. of Califor- ~ SEALS & CROFTS (Warner Emﬁj}fl"mggj ol wil w | saio
nia, Berkeley, R. Pelzel and C. Stevenson reporting; “Fare Forward Voy- Tanglewiood, Lannox, Mass.. Jub 54 Ereddie Hubbard. CTI 6013
agers,” (LP), John Fahey, Takoma; “Lemmings,” (LP), National Lam- Mississippl River Festival, Edwards- '
poon, Banana/Blue Thumb; “Cosmic Slop,” (LP), Funkadelic, ville, Iil., July 25; Municipal Auditorium, 18| 19| 14 | UNDER FIRE
Westbound. ... KHSU-FM, California State U., Humboldt, Arcata, :ir'll:n&npila. h:;rr:n ﬂugariﬁa: Gato Barbieri, Flying Dutchman FD 10156
Richard Taylor reporting: “Fare Forward Voyagers,” (LP), John Fahey, PLOIPUGK ¥ HIGE, LINGARD, July < freb. 19| 22| 4 | BLUES FARM
Takoma; “We Still Ain’t Got No Band,” (LP), The Persuasions, MCA:  TH= SECTION (Wamer Brosy My Fa- Ron Carter, CTI 6072
& : \ P ; er's Place, Roslyn, N.Y., July 10-12
FM, Pﬂ,sad:na City College, Pasadena, Leonard Leon reporting: “Live Center, Ottawa, July 14; Pavilion des Ia Dave Brubeck, Atlantic 5D 1641
Songs,” (LP), Leonard Cohen, Columbia; “Fare Forward Voyagers,” Jeungsee, Quebec City, July 15; Paul's al s 8 LVE
{LP) Ju!:m Fahey, Takoma; “Rufus,” (LP), Rufus, ABC, ... KLAV, Los Mall, Boston, July 16-19; Arts Festival, : .
Angeles Valley College, John Brehm reporting: “I'm Going Home,” (LP Ehmni“hﬂ“;"d*‘d“'ﬁ?'ﬁ_ no—— bt drabeck & tarry Mallign; Colmbis §0:3214)
cut, Recorded Live), Ten Years After, Columbia; “Shout Bamalama,” troit, July Ei- ;Iu-sﬂsu}h ;;:tiu;uclinv: 22| 33| 8 | GIANTS OF THE ORGAN COME TOGETHER
{LP cut, DHFPIH* WE[}, Wet w:i"]E., Capricﬂm; “Triumvirate.” {LP}, lan:i., iy EEI; Music Park, Eﬂfllmhu-ﬂ. limmy McGriff/Groove Holes. Groove Merchant GM 520
Bloomfield, Hammond & Dr. John, Columbia. . .. Oregon—KLCC-FM, Ohio, July 27. 23| 4| & EXCURSIONS
Lane Community College, Eugene, Dave Chance reporting: “Meadow SI:?HGHEE M;%htii] Tu?1ﬂr'; Faiafu. Eddie Harris, Atlantic 3D 2-311
Muffin,” [LF}, ean Living, ﬂ[lgl.lﬂ:]’d.; “Puttin’ In Time On Planet Afp, s e 4| 5| 12 SOPHISTICATED LOU
- . - ; theran Hall, Hill, Pa., July 24,
Earth,” (LP), Ben Sidran, Blue Thumb; “A White Sport Coat & A Pink HEDE;T:IP;ﬂHG{%n;EItuI}: E:H éﬁg E“":h-. Lou Donaldson, Bluenate BAN-LAOZ4-F (United Artists)
Crustacean,” (LP), Jimmy Buffett, ABC. . .. KSOR-FM, Southern Ore- July 26-29, | 1| 1 SER DoT
gon College, Ashland; “The Electric Light Orchestra 11,” (LP), Electric RENA SINAKIN (Capitol): Bitter End, Funk, Inc., Prestige PRS 10059 (Fantasy)
Light Orchestra, United Artists; “Cosmic Cowboy,” Nitty Gritty Dirt N.Y., July 25-30. T .
United Artists: “Warm Love,” Van Morrison, Warner Bros. ... CARL SMITH (Columbia): East Bank Sta- 26| - 1 ART OF JOHN COLTRANE
Washington—KALU-FM, U. of Washington, Seattle, Dennis Birch re- PN, GHATERN, WV, N5 il Stins Atiantic, SD 2:313
R, ; i sel Park, West Grove, Pa., July 22,
porting: “The Smoker You Drink, The Player You Get,” (LP}, Joe Walsh, 0.C. SMITH (Columbia): William Penn 7| 1| 12 3 PIECES FOR BLUES BAND
ABC; “Lemmings,” (LP), National Lampoon, Banana/Blue Thumb; Hotel, Houston, Texas, July 27-Aug. 4. Siegall Schwall, DEG 2530-309
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KRNU-FM, U. of Nebraska, Lincoln, Linda Davis reporting: “If You = Eric Gale, Kudu KU 11 (CT)
Want Me To Stay,” Sly & The Family Stone, Epic; “Drift Away,” (LP), New M usic
. . MCA: “Be What You Are.” le Si . Stax. 29| 20| 18 SONGS FOR MY LADY
Dobie Gaay, b % + ﬂu* * *S“p € Singers : ® Continued from page 16 McCoy Tyner, Milestone 9044 (Fantasy)
. : ) Gerry Mulligan as guest bantone 30| 26| 18 WHITE RABBIT
M[DWEST—DIJJD—WKSU-FM. Kent State U., Kent, Mike Reisz re-
% “Excursions,” (LP), Eddie Harris, Atlantic; “Get Your Rocks Ea};,?:f"mﬂsmm d. the distinctively George Benson, CTI 6015
Df’f " (LP), Manfred Mann, Polydor: “Take Me,” (LP), Tim Davis, Metro- lithe alto saxo h:.] ist who worked i 3| 6 FIRE UP
l’nﬂlm . WUIC-FM, John Carroll U., University Heights, Tim Jacofano with Dave ang has Been : Medl Saunders, Fantasy 9421
. . WERTT . b . x . b k ] Euemmg
repuruﬂg,. Wizzard’s Brew,” (LP), Wizzard, United Artists; “The Mick with Him on-and off Tor the bast two 321 32| 10 BLACK UNITY
Cox Band,” (LP), Mick Cox Band, Capitol; “Atlantis,” (LP), Atlantis, e e : S o Spitnlel Pharoah Sanders, Impulse [PE 3213 (ABC)
: k : : : : years, recently played with Brubeck
Vertigo. ... Minnesota—WMMR, U. of Minnesota, Minneapolis, Mi- AR 13l =| 1 SUPERSAX PLAYS BYRD
chael Wild reporting: “Keepsake,” (LP), Megan McDonough, Wooden e R Ty S Tee Charlie Parker, Capitol 5T 11177
Nickel; “Fallen Angel,” Linda Hargrove, Elektra, “Shady Lady,” Geme ¢\ i gividual players who made 34| 34| 10 | REFLECTIONS OF CREATION AND SPACE
}JIL':IE}I; h'l'[[l:l_'ilfﬂl'. rE I{E?GIS_EPGU‘Fhéi' U. ?lf I!!In[‘;};i‘! %hat]np?_;g"‘ the group so ngufﬂr‘? “A lot of Alice Coltrane, Impulse § 9232 (2) (ABC)
o ALAS mpcmng._ ok E"'r.ufl"“T’ urrender, - ( "}‘ akns a“'. people have asked me to do it.” Bru- %5 M 14 MIZRAB
tana/John McLaughlin, Columbia; *“Jack The Toad,” (LP), Savey et : ¥
. e : beck admits. “It hasn't happened. Gabor Szabwo, CTI 6026
Brown, London: “Roger McGuinn,” (LP), Roger McGuinn, Columbia. Canti e R nsent %P ar reeirde 1
. Michigan—WMUK-FM, Crankcase, Western Michigan U., Kala- hink 1 ¢ IEP TN ¥ -1 1 THE ART OF HANK CRAWFORD
azoo, Beth Rosengard reporting: “Sweet Bonnie Bramleit,” (LP), Bon- K S e PreR -6 Y Atlantic 3D 2-313
TiRaN), e P 7 body back.” Everyone would in-
nie Bramlett, Columbia; *Cous Cous,” (LP), Jayson Lindh, CTI; "Last dude drumimer Joe Morello ‘and | 31| 4 GOT MY OWN _
Train To Hicksville,” (LP), Dan Hicks & The Hot Licks, Blue Thumb, bassist Eugene Wright. Gene Ammonds, Prestige 10058 (Fantasy)
e E In place of that the senior Brubeck 38| 36| 4 | INPURSUIT OF THE 27th MAN _
SOUTH—-Alabama—WAFB, Livingston U., Livingston, George  is spending more time playing with Horace Silver, Bluenote BN-LAOS4-F (United Artists)
McCabe reporting: *“Tequila Sunrise,” Eagles, Asylum; “Recorded Live,” his son Darius’ jazz group and with ¥ -] 1 SOARING
(LP), Ten Years After, Columbia/Chrysalis; “*Cosmic Cowboy Souvenir,” son Chrs' rock band, the Heavenly Don Ellis, MPS Stereo MB 25123 (BASF)
(LP), Michael Murphey, A&M. . .. Florida—WUSF-FM, U. of South  Blue, which appeared on one of the 0| - 1| WISDOM THROUGH MUSIC
Florida, Dave Dial reporting: “Good Time Charlie,” (LP), Charlie symphonic works. Pharoah Sanders, Impulse AS-9233 (ABC)
McCoy, Monument; “Broken Arrow,” (LP), Rabbit, Island; *Your Mama Father points to son Darius' band
Don’t Dance,” (LP), Charles Kynard, Mainstream. ... Tennessee— playing in 7/4 “like we used to play
WRVU-FM, Vanderbilt U., Nashville, Stephen Bond reporting: “Bach- in 4/4. The average kid playing jazz
man-Turner Overdrive,” (LP), Bachman-Turner Overdrive, Mercury; or rock/jazz can play in those differ- &Gopyright 1973, Billboard Publications, Inc. No part of this publication may be reproduced,
“The Smoker You Drink, The Player You Get,” (LP), Joe Walsh, Dun- ent time signatures.” Why? “Because b ot bt by gl il oot
hill; “Sunshine,” Mickey Newberry, Elektra. we did it then.”
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Billboard Hot SOUI Singles

STAR Performer—LPs registering prestes -
35y SRR gl 13s3
: TITLE. ARTIST : TITLE, ARTIST Label & Number TITLE, ARTIST Label & Number
2| F|®8| (Do usoed (Pablisher, Licomsee) Z| B|{®S|  (ist Labe) (Publisher, Licensee) £ | §|¥5| (Dist Label) (Publisher, Licensee)
1 1 | 10 | DOING IT TO DEATH 34 | 40 3 | LOVE, LOVE, LOVE - 1 | | OWE YOU LOVE
). B's, People 621 (Polydor) (Belinda, BMI) Do Hotheuy, Mo S305 (00l Tymn Rodhoass, ﬁ P I e T TSR e
2 | 2| 9 | TIMETO GET DOWN :
{'lays, Philadelphia International 73531 (Columbia) - = | 1 | I'LL MAKE IT ALRIGHT
fk;ﬁhﬂ. Hllﬂh P e ﬁ sl mEFmEﬂiEmm 526 (Patrich ﬁ mﬁlﬁﬁ Missionary Chair, Myrh 115 (Werd)
Bradley, BMI) .
ERE'S NO ME WITHOUT YOU
34| 8 T.E,,h.t.ﬂ,, Columbia 445638 (Blackwoed: ﬁ se | 2| HERE 1AM Take M ﬁ — | 1 | YOU'VE GOT MY MESSAGE
Nattahnam, BMI) % Doaen be 2T Dontaar ORerAl Treed. BN it Elegance, Hi 2245 {Londen) (Rise/Sereen Gams
(15 | 4 | 1 BEUEVE N YOU (You | ' e
Believe ELIN PRELL EARTB
lohnie leﬂ-r."ﬁ‘l]l. D161 (Calumbia) (Groovesvilie) ﬁ » : EHDHTHIHE#ETFLEIEH;EE I{Eﬂﬁ River/Metric, BMI) ﬁ = ! ilmltl-ll‘ul.EFE ?ﬂl"lllliﬂmﬂ} {EELI-EI‘!"HIJFWE. BMI)
5 | 6 | 12 | GET OFF MY MOUNTAIN 38 | 22 | 10 | LOVIN' ON BORROWED TIME _
Danaics, ol 430 (o Wil Sl S 15 b (st W Y| - | ! [LrMEBEYOUREYES
6 | 7 |10 | I'LL ALWAYS LOVE MY MAMA 39 |39 | 4 | AINT NOTHING FOR A ﬁ -~ | 1 | SHE DON'T HAVE TO SEE YOU
; [ ; T , Soul Power 114 M
B AT Yo ey oo 1 MAN IN LOVE gy St et e
7 | 5 |11 | DADDY COULD SWEAR, | DECLARE ' Qhusce oy, w0
E ohoals, -
Gladys Knight & the Pips, Sost 35105 (Motown) ﬁ : MM BASF 15151 (lenevaslust, BMI}
i ol Bl M B i1y s
9 | 5 | PLASTIC MAN " BN ko | = | 1 | BAD WEATHER _
' Temptations, Gordy 7125 (Motown) (Stone Diamond, e mﬁmﬁﬂrﬁﬁ‘“" & Yon
il 41 | 26 | 10 | WITH A CHILD'S HEART
9 |10 9 | MISDEMEANOR Michae! lackson, Matown 1218 (Jabate, ASCAF) ﬁ - 1 | LOVE OH LDVE
hmw @m Pride 1031 (MGM) (Dotted Lian/ coclonm ]l o] ourm s Igm:ﬂ;dm.ﬂﬂai;r 1983 (Buddah) (Sibent
: anls Mapa,
: Bill Withers, Sussex 257 (interior, B
(i3 | 7 | voure Gemn A fr| - | 1| STAr awav From M
LITTLE TOO SMART ﬁ 58 | 2 | MEET THAT LADY Sybvers, Pride 1029 (MGM) (Dofted
Detroit Emerslds, Westbound 213 (Chess/Janus) Isley Brothers, T-Neck 2251 (Calumbia) Lian/Syico, ASCAP)
e R ﬁ- 1 | (') JUST BEING MYSELF
18 | 4 | ARE YOU MAN ENOUGH == . .
; } 4 3 PPING nne Warwicke, Wamer Brthers 7633
* HH;J;&!:?M 4354 (RBC/Dunhill/Soldier/ 4 3 :"EFETH?EH 0163 (Columbia) (East/ Memphis, {Gold Forever, BMI}
16 | 5 | NOBODY WANTS YOU WHEN YOU'RE . — | 1 | NO MATTER WHERE
w DOWN AND OUT 45 | 48 | 2 | HOW LONG CAN | KEEP IT UP w 5 Gominron, Meloom L4 (il 2000)
Bobly Wamack, Usited Actists 255 (MCA, ASCAP) Ly ey, Fhosl, 3. (e 0, 1) .ﬁ. 1 | LET'S GET IT ON
19 4 | WHERE PEACEFUL WATERS FLOW Marvin Gaye, Tamla 5423 (Motown} (lobete, ASCAP)
| | 4| m L e I e T T I O Y e
STANDING OVATION sk bram, ey 348 Concopion oty ety oy - | 1 | THEME FROM “CLEOPATRA JONES"
Deils, Cadet Whnm dng Simon 1utunrr'n the Main Strlums. sprng 1387
15 |14 | 10 HHDEIIE KEEPERS . i i m . - EVER. NEVER. NEVER
Eﬁh;?un of nguui'ﬂli. Innctus 1231 (Columbia) e 3wl ﬁ ! ghm!,- nauﬂu:&u Mrtistz 211 (Peer Int'l, BMI)
' 49 | 55 | 3 | BONGO ROCK
. : - 1 | SOUL SERNADE
- | 1 | SOMETHING'S BURNING
g e 60 | 2| LONELINESS i g | .
t 21 Elﬁmmmmﬂlmﬂl tarationsl 73529 (Colamiia) ﬁ Brown g.rwl'r.pur&:.:-}g_uuﬁ (RCA) (Chardan/ Eﬁmm{?ﬁlfﬁ (United Artists) [Screen
! T
NE OF A KIND (Love Affai 51 (53| 3| BRA = | 1 | TRYIT AGAIN
ol o Emzu? Atlantic 452632 {Il'rlhlgl‘g;lu. BMI) Cymande, fanus 215 (Heavy, BMI) ﬁ ;ﬂ!"ﬂf"&“ﬂ“m 1703 (Warmer Grothen)
13 |20 | 5 | BE WHAT YOU ARE 52 | 31 | 16 | WILL IT GO ROUND IN CIRCLES
ohete,
53 | 33 | 11 | BROTHER'S GONNA WORK IT OUT
IR Ry ﬁﬂﬁlﬁﬂ 45 1046 (Chrystal Willie Hutch. Motown 12220 {lobete. ASCAP) 87 | - || 1 | DANGER
Juksben, ASCAF) Betty Everst, Fantzsy G696 {lac, BMI}
A% | 2 | e M| 3| S o ety 1078 (Phancge) Gpmsors
: . ark ¥, Mercury DnOgram nsan - r
m rmg"‘- Atfantic 2363 {Pundd Hammond, BMI} % ' !IIEFTFI?J}E‘ E]uﬁ E%ll:lﬂhj King)
| st/ Memphis./Kegaz,
55 | 56 | 3 | GOOD FEELING
12 & ﬁ“ﬂﬂ '-!Tﬂi E%s Margie Evans, United Artists 246 (Special Agent/ 29 | — | 1 | YOUR HEART IS COLD
e Pt e e i e
ru E t L)
*H' 5 | SO VERY HARD TO &0 56 | 34 | 6 | YOU CAN CALL ME ROVER
Tower of Power, Warner Brothers 7687 Main Ingredient, RCA 74-0939 90 | - 1 | OH WELL, LOVE WE FINALLY MADE IT
(Muptitls, ASCAP) [Dsh-A-Tunes, BMI} Etﬂ un'lfg;‘lmﬂ-h ﬁ]ﬂﬂ X
nuary/Sa-Vetie,
P (32 | 3| IF YOU WANT ME TO STAY 57 (57| 3| cwing Love
Sy mﬂ'"ulﬂw' Eipc 17 (Columbea) Voices of East Harlem, Just Sunshise 504 (Famous) 91 | - 1 | TAKES TWO OF US
(lonefiower, GMI1) (Silent Grant/ADPA, ASCAP) Ad e, Sonng 137 (Polydor) {Gaucho/Belinda
nichappell, BMI)
& [ #*) ® ;f:i““m“f:ﬂfr PR G e ofy| - | 1| BABY I'VE BEEN MISSING YOU
Syistics, S 1518 e/ Blee Sea, ASCAP) Independents, Wand 11258 (Scepter) (Buller, RSCAP) 2| -1 E:Llflﬁm ol s
DARLI 7| 9 | THEY SAY THE GIRL'S CRAZY
sy o Ediie lﬂiiﬁgfmhillﬁfzﬂﬂﬁﬁgﬁm il | Iovitations, Siver Blus sm%mm {Oceans Blue/ 93 | = | 1 | LOVE IS A HURTIN® THING
{lobete, ASCAP/Sione Damond) ! Mardis, BMI) | Soul Children, Stax BI7D (Columbia) (Rminbew, BMI)
21 |12 | 7 | THERE YOU GO | 1| ooNti 9 | = | 1 | Of You Don't Want My Love
gﬂ.:‘w Star, Soul 35103 (Motown) (Stone Diamond, ﬁ ' Sylvia, Vibratian 524 (All Patinum) (Gambe, M) Emgmrlr g::;[ i :I
|_' | Lea Roberiz, United Artists 722 {Unart Tracebob, BMI)
28 |30 5 | MOTHER-IN-LAW/SIXTY MINUTE MAN ﬁ = | 1 | JUST OUT OF REACH
Oarence Carter, Fame 250 (United Artists) (Minit, San Dees, Mlantsc 2937 (Moonsoag, BMI) 05 | - 1 UNTIL ITS TIME FOR YOU GO
| 62 | 24 | 15 | I'M GONNA LOVE YOU JUST A LITTLE ow feth, REA 0003 (G Bor, 15640
37 | 4 | CAN'T UNDERSTAND IT ;
B | 4| IO ey o ey % | - | 1 | coue arsoue conw on e,
(Phonograen) (Chappedl, KSCAF) (lanuary/Sa Vatte, BMI)
38 | 3 || WAS CHECKIN' OUT, 97 | - | 1 | HANG LOOSE
ﬁ SHE WAS CHECKIN' IN ﬁ - 1 | THERE IT IS Mandrill, Polydor 14187 (Mandrill,
Don Covay, Mercury 73385 (Phasogram) (Ragmeg, Tyrone Davis, Dakar 4573 (Brungmck) Intersong U.5A, ASCAF)
BMI) {Jelio-Brima, BMI)
- | 1 | LAW OF THE LAND
31 (35 | 4 EDULHEMDEE - B4 | 47 | 7 | AINT NOTHING YOU CAN DO . {Induupu!gd Truth, Gordy 7130 (Motown)
\ n::u : r::::fu}. bos 17 Will, United Artists 225 (Don, BMI) {Stome Dizmond, BMI)
(a1 | 3 | susck sveo W - | 1| TELTUKEIT IS 99 | — | 1 | LOVE AINT GONNA RUN ME AWAY
Eﬁm. Bive Wots 212 (United Artists) (Airuby, Oscar Wesihers, Blue Candle 1498 (TR Pmdoctem) Luther Ingrsm, Koko 2E16 (Codumbia) (Klomdike, B0
- 1 | LONELY DAYS, LONELY NIGHTS 100 | - 1 | SHAMBALA
33 (36 | 4 | SOUL MAKDSSA ﬂ Dan Downing, :ns'um- 7004 (Stereo Dimession) Solomon Borke, MGM 14571 (ABC/Dunbill
Nrigue. Mainstream 5542 (RayvensCooper, BMI) (Roadshow, BMI) & Speed. BMI)
18
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|_Soul Sauce _
Black Jazz
Label Gets
Singing Bug

By ELLIOT TIEGEL

Gene Russell is a jazz pianist who
runs his own label, Black Jazz which
is distributed by Ovation. Gene is
now branching out of jazz into regu-
lar pop music after recording 11 al-
bums,

His first artist is singer Kellee Pat-
terson, an actress and the Miss In-
diana entrant in the Miss America
Pageant—the first black girl to enter
from her native state and the second
black contestant in the pageant’s 51-
year history.

Beauty contests aside, Kellee (her
real name’s Patricia) has hooked up
with veleran personal manager John
Levy who is making sure she debuts
in the right location and not along
the chitlin’ circuit.

Kellee speaks of being an actress
and doing a show, rather than a
simple singing stint. She plays piano
and guitar and dances and thus
needs the right room to do all these
things. Las Vegas is being men-
tioned. In fact, label owner Gene
Russell shakes his head when he
speaks of the kind of money his
singer can earn weekly in Las Vegas,
He says that §7,000 a week is more
than he's ever earned playing jazz at
any place for one week.

Kellee's first LP, “Maiden Voy-
age,” has been out one month and
Kellee and Gene recently made the
national promotional circuit to meet
with disk jockeys and programmers.
They hit the top 40 and middle of
the road stations in addition to the
r&b outlets. And as a result of what
Gene says is a “welcome attitude on
the part of disk jockeys 10 play new
female singers,” he's planning to
move Black Jazz more into the gal
singers field.

Russell says this is “the era of the
girl singers,” and as a result of this
climate, Kellee's LP has taken off
Faster than any of his jazz titles. The
matenal is more pop than soul, with
enough sparks of jazz to compete in
this field also.

Kellee's second LP will take a dif-
ferent approach, with voices and
strings added, but not so over-pow-
ering that the sonic effect cannot be
duplicated onstage.

Kellee says she listens to instru-
mentalists, not singers, in order to
keep up with the most “in™ sounds in
Mmusic.

Russell's goals when he started the
company in March 1971 were to
record black jazz by new performers.
Among his artists are Walter Bishop
Jr., Doug Carn, Rudolph Johnson,
Calvin Keys, Chester Thompson,
Henry Franklin and the Awakening.

The sessions are not very expen-
sive. The packaging is in black and
white and artfully done. Kellee, inci-
dentally appears as a model along
with Gene on the cover of his LP,
“Talk To My Lady.”

When Kellee goes around, the dis-
cussion usually touches on her par-
ticipation in the Miss America Pag-
eant. “I made history and I'm aware
of i, she says. Right now she’s
doing record promotion and wailing
for John Levy to say when the right
room has been secured for her night-
club debut.

Ad libs: Carla Thomas will ap-
pear with the Memphis Symphony
on July 17, something of a first for
her .. . Qunicy Jones and his orches-
tra played a special concert July | at
the inaugural ceremonies for Los
Angeles’ new mayor Tom Bradley.

JULY 14, 1973, BILLBOARD
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U7 “LIVE AT THE
and greatness of Isaac Hayes has been captured 3
“Live at the Sahara Tahoe.” . | ' 44
It's the perfect environment to bring out the oo, —

nahlurali fm_almgs of Isaac Hayes . : [t's a two record set with 9 new Hayes' heavies,
when he sings, raps and plays his music. And some new versions of Shaft,

It gives him a chance to become directly Look of Love, and other Hayes' favorites.

involved with the people }_1"3 IS pFrfurming for. : - _ _ On Enterprise Records and tapes. ENS-2-5005
You too can be part of his audience o ; - Enterprise records a division of
with the album that captures him live. = The Stax Organization, 98 N. Avalon, Memphis, U.S.A.

SEE HAYES LIVE AT MADISON SQUARE GARDEN!

July 26-8 PM. Pennsylvania Plaza, 7th Ave., 31st to 33rd Streets.

ANWW america
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Soul LPs

€ Copyrighl 1973, Ballboard Publications. Inc. No part of this publication may
e réproduced, stored Im & rétreeval sysieam. or ransmitied, in any form or |‘_'|g,-
arny mMedns, elecironic, mechanical, pholocopying. r‘Bl.'.Elr':Jl-l'l'::'l of othiarwiae
wilhout the prior withén Permsson af the publiaher

T | &STAR Performer—singles registering =
g greatest propartisaste upward progress ".E:
Jed this week = | =
5 8|8 £ &5
a £ | YITLE ARTIST Label & Number | ' | 5; | B | TITLE, ARTIST Labal & Number
= E ;_‘ {Dist, Label) (Publisher, Licensee) | = | L | = (Diest. Label) (Publisher, Licensee)
1| 1|12 I'VE GOT 50 31 123 |23 | AFRODESIAC
MUCH TO GIVE Main Ingredient, RCA LSP 4234
Barry 'White, 206l Cesfusy T 407
| 32 |29 | 10 | FIRST TIME WE MET
2 | 2| 8 | LIVE AT THE Independents, Wand WL
SAHARA TAHOE B54 (Scepher)
Iszaz Hayes, Enfesprse ENGS
25005 (Cohembia) 33 |35 | 4 | SOUL MAKDSSA
Alnque, Mamsiream MHL 334
3| 3|11 | BLACK BYRD
| | Donald Byed, Bhee Note BN LA 047 ﬁ 39 | 3 | SOUL MAKDSSA
. F {United Arfists) | Miznu Dibampa, Atlantic 50 7267
4 5| 6 BACK TO THE WORLD 35 36 | 4 | I'M DOIN' FINE NOW
Curtis Mayfield. Curfom | Wew York City, Cheisea
CRS 8015 (Buddat) . BOLIDI98 (RCA)
3| 4| 3| CALL ME , 36 |28 |29 | PLEASURE
& Green, Wi XSML 32097 1|.I1|'IIE'-|'I:' Ohin Players. Westhound WB 2017
| [ Chesss lanus)
6| 6 |18 | NEITHER ONE OF US ' ﬁ'l
' (adys Hnight & the Pips, ' — | 1| FACTS OF LIFE
Soul 3 737 L (Mgtomm) Bobby Womach, United Adtists
LA DEI F
7| 8|25 | MUSIC IS MY LIFE
| Billy Prestan, SP 3516 38 |30 | 15 | MFSB
; i
t. 10 | 11 | NATURAL HIGH Zgﬂiﬁ'ﬂléﬁlr“
Blpod=fone, London KPS 620
47 | 2 | TAYLORED IN SILK
ﬁ 11 b | HEAD TO THE SKY ﬁ Johnny Taylor, Stax 5TC
| Earth, Wind & Fire, ' 3044 {Columbia)
| Columbia KE 32194 .
' |
10| 713 SPINNERS A AE] o2 ERE EE, HETER
| Mbastic 50 7256 LA LAD&S F
11| 9 17| BIRTH DAY
i 1|42 | 3 | AL WE NEED IS ONE
12 |13 | 9 | SAVE THE CHILDREN { SR KINR 3104
Infrudars, Gamble KT
42 |44 | 2  SECOND TIME AROUND
. , - akans) - Cysnande, Janus JLS 3054
13 | 12 | 21 | COMPOSITE TRUTH
Maniril, Palydar PD 5043 43 43 | 12 | SKYWRITER _
| lackson Five, Muolown M 781 L
4  TALKING BOOK
ol Bl bl B oo oy 49| 2 | FOSTER SYLVERS
| T 31% L (Motown) Frde FRO 0027 (MGM)
' 15 | 14 | 13 | LIVE AT CARNEGIE HALL 45 46 | 27 | GREEN IS BLUES
Bill Withers, Susses SKES Al Green, He AL 37055 (Londan)
70252 {Buddah)
46 | 32 | 32 | LADY SINGS THE BLUES
ﬁ 31 | 3| FRESH Diana Ross/Soundirack,
Ely & the Family Stone. Epec BE 1 Maolown W 758 D
12134 (Cofwmhea)
| Ly 54 | 2 | THE LOVE WE HAVE
A 20 4| EDDIE KENDRICKS ey Butler  Brends Lee Eager
Tamba T 327 L (Medown) Mercory SEM |6BD {Phomegram)
|25 5| YouE coT IT BAD GIAL offy| 59| 2| ALL | NEED IS TIME
(uincy Jones, AEM 5P 3041 Gladys Bmght & the Pips, Soul 5
' | 739 L (Matown)
ﬁ’ 34 | 3 GIVE YOUR BABY A _
|| STANDING OVATION 49 | 51| 28 | LAST DAYS IN TIME
Dells, Caded CA& SO0 Earih. Wind & Fire,
{Chess/ lanush Columbia BC 31702
?ri2¢ | 5| power ¥y 55| 2| SUPERLY TAT,
Towmer ol Powe:, Warner sibmas Ssundirack
| Beothers BS 2RE1 Buddal BOS 5136
21 |17 | 18 | MASTERPIECE "Yir| 56 | 2| SHAFT IN AFRICA
I Temptations. Gordy Soundtrach, ABC RBCK 793
i 965 L (Malewn)
22 |21 | 17 | 2ND CRUSADE 25 2 f:f,:ﬁfﬂﬁ?ff””"n
Crussdes, Blue Thumb 32158 (Calumbia)
: BTS 1000 {Famous)
' 53 50 | 37 | ROUND 2
23 | 22 | 20 | BLACK CAESAR/ -
| Rl Eroyorioas | Stylsic. Avca AC 11006
lames Brown, Podydoe PD B0 54 | 53 2 | EVOLUTION
28 | 16 8 FILLOW TALK | Maln, Warer Brothers BS 2707
e, Hiowen ~ | 1| TOUCH ME IN
| 126 (AR Matinem) THE MORNING
25 |26 | 7 | TYRONE DAVIS el
[aker 0K 76304 (Brunsmick) 56 |48 | 4 | SWEETNIGHTER
| 26 | 18 | 35 | THE WORLD IS A GHETTO L
] | War, United Artiste UAS 5G52 57 |58 2 | NEW WORLD
27 119 | 11 | THE MACK | Edwin Hawkins Singers,
| Willie Hulch. Soundtrach Buddah 805 3131
Matown M 766 -
o R 58 [60 | 2 | RUFUS
28 (27 |38 r:ﬁm:!rdﬂm | ABL ABLX 783
L W u
N Green, HiXSHL 32074 (Lndon) (YA = | 1 | HEY NOW HEY (The Other

ri | o m

Ree Earth, Kare Earth

Side of the Shy)
fetha Framklin, Afantsc 53 7763

B 56 | (Motown) L - | 1| wamne For
LITTLE MILTON
30 |5ﬂ 3 | COME INTO MY LIFE Litile Millon, Star 515
| | Jermaine lackson, Motown M 755 L | iz Columbia)
20

General News

L.A. Penal Experiment Indicates
Background Music Eases Tension

LOS ANGELES—Rock, soul and
latin music were programmed into
the Los Angeles Central Jail last
week in the latest phase of an 18-
month experiment in using back-
sround music to ease prison ten-
sions.

A poll of inmates by guards indi-
cated that 85 percent liked the con-
temporary music played over the
prison’s public address system.

By NAT FREEDLAND

Those who didn’t care for it were ei-
ther much older inmates or de-
scribed themselves as totally non-
musical. Suggestions made about
the programming mix requested jazz
and rock oldies added.

The hour-long contemporary mu-
sic tape follows a year of playing
more traditional soft-music back-
ground tape programs at the Los
Angeles County maximum security

Funk’s ‘Band’ Gets
Gold Vinyl Promo

NEW YORK-AIll album and
single product of Grand Funk Rail-
road’s new release, “We're An
American Band,” will be pressed in
gold vinyl as part of a major promo-
tion program by Capitol Records for
the group, which previously had all
of its albums certified gold.

Promotion for the album and
single, which are due for release
shortly, is already underway with a
color teaser campaign. The first
teaser featured the group’s new logo,
an encircled hand of Uncle Sam.
The logo will appear on all advertis-
ing, stickers, tour posters, T-shirts,
album packapes and tour support
material of the group.

The start of the group’s tour will

NMPA Meet
In Nashville

NEW YORK-The Board of Di-
rectors of the National Music Pub-
lishers’ Association were guests al a
dinner held June 21 in Nashville at
the Hillwood Country Club by the
First American National Bank of
Mashville. The occasion marked the
first meeting of the NMPA Board of
Directors outside New York City
since the Association’s estab-
lishment in 1917,

Salvatore Chiantia, president of
NMPA, presided at an afternoon
meeting of Nashville area members
of the Association and clients of the
Harry Fox Agency. He opened the
meeting with a resume of the history
and development of the Association
and the Fox Agency, its licensing
service. Leonard Feist, NMPA’s ex-
ecutive vice president, reported on
the current situation relative to U.S,
copyright revision and recent copy-
right developments abroad. Albert
Berman, manaping director of the
Agency, summarized current activi-
ties of the Agency, both domestic
and foreign.

A number of Nashville’s music
figures were present as guests, in-
cluding Joe Talbot and Mrs. Jo
Walker, president and executive sec-
retary, respectively, of the Country
Music Association. Ed Shea of
ASCAP, Frances Preston of BMI
and Bob Thompson of SESAC and
all heads of Nashville offices of the
performing rights organizations
were also in attendance.

ESP’ Names
Distributors

NEW YORK—-ESP DISK' has
appointed Eric Mainland, San
Francisco; Music Sales of Florida,
Heilicher of Chicago, Supreme-Cin-
cinnati and BIJS, Athens, Ga., as
new distributors. ESP will also dis-
tribute product in this country re-
corded by Australian jazz-jug band,
the Captain Matchbox Whoopee
Band.

www americanradiohistorv com

coincide with the release of the
record, and will continue through
September. According to David
Killeen, merchandising director of
Capitol, the trade advertising will
lead up to the start of the tour and
the release of the record. There will
also be a consumer print campaign
in all major rock music publications.
This print campaign will run for
three months, opening with teaser
and tour ads.

Coinciding with the print teaser
campaign will be a billboard cam-
paign on Los Angeles’ Sunset Strip.
The first billboard ad will begin this
month, and will be changed once ev-
ery month over a three month pe-
riod.

Killeen said that in addition to the
print campaign, there will be com-
prehensive broadcast coverage util-
izing radio, television and film
media, He said that two television
commercials will be aired in each
tour city prior to the group’s appear-
ance.

Electronics
Exports Up

NEW YORK—-A 34 billion in-
crease in export electronics sales
during 1974 has been predicted by
Kenneth Mormis, vice president of
C. Tennant & Sons Co., whose elec-
tronics division 15 a representative
group serving as the intermational
division of 30 U.S, manufacturers of
electronics equipment and compo-
nents, and acts as the purchasing
arm of many overseas companies
buying LS. equipment and compo-
nents,

Speaking on “New Export Mar-
keting Opportunities in Electronics™
to a meeting of the Association of
Electronics Manufacturers {AEM)
held here, Morris said that the rise
over this year’s 830 billion export
electronic sales will be due largely 10
the fact that U.S. goods are now
more competitive than ever on the
international market because of the
devaluation of the dollar.

NARM in State
Antipiracy Push

NEW YORK-—-The National As-
sociation of Record Merchandisers
(NARM) has launched an intensive
campaign to secure antipiracy legis-
lation in the 38 states where it does
not now exist.

Initial efforts of the association,
which are being spearheaded by
NARM’s Piracy Committee, are
being aimed at the southern states,
which, according to Jules Malamud,
NARM's executive director, remain
a haven for bootleggers.

Plans are also underway to con-
solidate antipiracy efforts in the
Northeast, Midwest and North-
western areas of the country.

jail, Wayside. During the year that
music was piped into Wayside cells,
reports showed a noticeable de-
crease of violent incidents inside the
prison. However, inmates voiced
complaints about the lush string or-
chestra material,

Prime force behind the prison mu-
sic experiment is Steven Rosenthal,
a youthful record professional now
business manager for Maji Sound
here. Rosenthal, formerly WHM
Environmental Music Systems, used
their tapes for the Wayside year of
studies.

“Realistically, the demographics
of California prison population is 40
percent black and 15 percent Mexi-
can-American,” said Rosenthal. “It
makes sense to play the records that
relate to this market.” Biggest age
group in prison is 18-25.

Prisoners’ Fund Aids

Los Angeles jails are run by
County Sheriff Peter Pitchess, whose
key stafT has been sympathetic to the
background music experiment from
the first. All jails here have adequate
loudspeaker p.a. systems. The only
hardware expense is for an auto-
matic cartridge tape player, paid for
from the prisoners’ welfare fund.

Wamner, Columbia and Motown
Records representatives have al-
ready offered to provide Rosenthal
with all the records he needs and
also studio time and raw tape.
Rosenthal doesn’t have any firm
plans for the organizational struc-
ture of his prison project as yet, but
he hopes to extend it throughout all
Los Angeles County Jails and then
to other prison systems throughout
the nation.

His goal would be a 48-hour tape
cartridge pack given free to partici-
pating prison systems each month,
with record companies providing all
the funding as a public service,

Artists whose records were chosen
for the first experimental contempo-
rary prison tape ranged from Aretha
Franklin and Santana to George
Harrison and Al Greene. Rosenthal
said that specific records are chosen
for rhythmic cheerfulness, relaxing
effects or uplifing lyncal messages,
Contemporary comedy recordings
will also be programmed.

Davis Gets
Extension

NEW YORK-An extension in
the amount of time required of
ousted Columbia Records president
Clive Davis to answer in civil court
CBS charges of “improper use of
company funds”™ has been granted to
Davis, according to CBS officials.

The CBS suit, filed here in the
State Supreme Court, County of
New York, May 29, alleged that
Davis improperly used some 594,000
in CBS funds for personal benefit.
The suit was answerable in 20 days.
CBS officials, when asked as to the
length of the extension granted
Davis, would not comment. Crimi-
nal attorney Vincent Broderick rep-
resents Davis in the case, while
CBS’s attorneys are Cravath, Swaine
& Moore.

AGAC Names 2

NEW YORK —Ervin Drake, pres-
ident of AGAC, has approved the
appointment of two members to the
Council of the organization. Charles
Singleton will fill the vacancy
created by Burton Lane, who
recently stepped down. Bert Shefter
will replace Don Raye, an alternate
council member,
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Latin Music

Latin Scene

NEW YORK

Sandro was in the city for the pre-
miere of his fourth film, “Deso De
Vivir,” on June 29. Distributed by
Spanish International Films, the
picture will open at the Broadway
Cine | Theatre in Manhattan
shortly. . . . Orquesta Revolucion '70,
big in Puerto Rico with “"Rumba
Moderna.” ... As soon as Chucho
Avellanet completes his engagement
at the El San Juan in Puerto Rico, he
meets with Bobby Marin to complete
a new LA, Latino LP just before he
leaves for engagements in Spain. . ..
Wiso Pagan joins the U.A. Latino
promotion staff. . . . The dual bill of
the Latin rock opera, “Hommy,”
coupled with Sandre appearing in
concert drew fans of each to Puerto
Rico last month. ... New single re-
leases from U.A, Latino this month
include Beto Orlando v Los Cuatro
Soles, Chucho Avellanet, Nelson
Ned, Orquesta Revolucion 70 and
Ocho. ... Newark’s Summer Ave,
School has been officially renamed
in honor of Roberto Clemente.

Present for the official ceremonies
were Newark Mavor Kenneth Gib-
son, Helen Dietz, principal of the
school and Fernande Zambrana,
member of the Newark Board of
Education. Representing the Cle-
mente family were Mrs, Rafael Cle-
mente and Mrs. Maria Caceres, both
of whom flew in from Puerto Rico
especially for the occasion.

La Lupe, Tico Records, added 1o
the bill of The International Latin
Concert at Shea Stadium, N.Y ,, July
21l. ... Good reaction to the new
Louie “La Pulguita” Colon LP just
released. . . . Malo's Schaefer Music
Festival concert a treat despite peri-
odic showers throughout the out-
door concert last week.

Tempo 70, Mericana, just arrived
in New York for a series of dances
and concerts here and in Boston.
They will perform at the Cheetah
and the Act [ and will record their
next LP while in New York at Re-
gent Studios. Tempo 70's hit single,
“Montuneando,” from their last LP
is still going strong. . . . New Sonora

. Hok Latin LPs

TITLE—=Artist, Label &
; I.urnb-n (D.Is.trlhut ing Labet)

This
Weak

IN CHICAGO

»‘5;

Billvoard SPECIAL SURVEY for Week Ending 7/14/73

1 VICENTE FERNANDEZ
“Wolver, Yolver,” CY5 1333

LOS SOCIOS DEL RITMO

"VWamos A Plaficar,” Parnaso 10%h

JULIO IGLESIAS

“Rio Rebelde,” Akambra 10

YOLANDA DEL RIO
"La Hija de Nadie,” Arcapo 3202

VIRGINIA LOPEZ
“Valvera E| Amor," GAS 4073

W B W M

b FREDDY MARTINEZ
“El Embajado,” Freddy 1006

7 JUAN GABRIEL
“No Tengo Diner,” Arcang 3023

8 LOS ANGELES NEGROS
“Yol 5. Parnaso 1096

9 VICTOR ITURBI

"Veranica,” Miamn G043

10 LUCHO BARRIOS
“Mi Amar Por Ti" Futura 217

IN N.Y.

1 EDUARDO ZURITA
“Vol, 10,” Rimo 1596

2 | MNESTRO ZAVARCE

;lﬂ:rnn Liora Una Estelia” Ciscolando
4
3 | “SUPER TRIO 73"
Moakego 761
4 SOPHY

“Locura Tengo Por Ti," Velvel 1464

5 LUCHO BARRIOS
"My Ames Poe T, Fulwro 277

6 | PELLIN RODRIQUEZ
“Mi Amor Par T’ Bonnguen 1244

7 NORMAN PONCE

"Has Regresado Viejp Amigo.” CYS
1371

8 “LA SALSA,"

Baringen ]245

9 ISMAEL RIVERA

Yenpo Por La Mezets.” Tico 1311

10 | SANDRO _
“Te Espero,” CYS 1364

IN MIAMI

1 GRAN COMBO
“Enaccion,” EG.C. 0041

TATA RAMDS
"Dama-Dama,” CY3 5005

TIPICA 73

"Manano.” Inca 1031

CONJUNTO UNIVERSAL
“Que Se Sepa,” Velvet 1466

CELIA GONZALEZ

"Hasta La Fregunta Es Tonta,” Teca

e B W R

“COKE,"
sound Triangle 7773

PELLIN RODRIQUEZ
“Mi Amor Por Ti,” Boringuen 1244

ROBERTO LEDESMA
“Amor,” Musart [B11

SOPHY

“Perdon,” Velwel 1474

10 JULIO IGLESIAS
Rio Rebelde,” Mhambra 10

w00 =] O

IN TEXAS

1 VICENTE FERNANDEZ
"Vaolver, Vaolver,” CYS 13313

2 FREDDY MARTINEZ
“Paralite De Amoe," Freddy 1009

3 IRENE RIVAS
“Tonto," CASH 1008
4

LOS SOCIOS DEL RITMO
“Chilita Figuin,” Sabar 1611

3 JULIO IGLESIAS

"R Rebelde,” Alhambra 10

6 LITTLE JOE & LA FAMILIA
“Fara La Gente,” BSR 1038

] ALFONSO RAMOS
“Un Cieko,” Capn 1027

8 “LOS MUECAS,"
CYS 1360

9 WALLY GONZALES
"Cuichi Cichi,” Bego

10 INDID

‘Sin Wi Amor, " Bami 5070

IN L.A.

1 LOS MUECAS
“Oue brona,” CYS 1351

VICENTE FERNANDEZ
“Wobver, Yoheer," CYS 1333

INDIO
“Sm Ty Amoar” Miami 6070

VICKI CARR
“En Espanal.” UA. Latino 3147

5 JULIO IGLESIAS
"R Hebolde ™ Ahambia 10

= b Pa

6 LUCHA VILLA
“Pure Norte ¥al 11" MU 1518

7 LOS SOLITARIOS
"Munga Digas,” Peerless 1618

8 JUAN TORRES
“Orpgana Melodicn Vol 16, MU 1586

9 LOS BABYS
“Porque,” Peerless 1609

10 ESTELA NUNEZ

“lremas La Mana,” Arcana 3715
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Poncena single on IRCA is “Implo-
racion” b/w "Tu Y Yo Na Ma".
Orquesta Power, one of the leading
young bands from Puerto Rico is
finishing their new LP which will be
released in August. The 45 from the
album, “A Borinquen,” will be out
this week. ... Silvana, latest Bra-
zilian addition to U.A. Latino,
will be appearing at the second In-
ternational Festival of Song in
Puerto Rico.

U.A. Latino producer Bobby Ma-
rin has completed the final mix for
the new Latin rock-jazz group, La
Crema. . . . Seleccion Quinta, Allegro
72, Los Jimaguas, Tata Vazquez Y
La Cucumay, Johnny Zamot and his
Orchestra and La Fantastic are all
new artists in the prowing roster of
talent on Mencana Records.

Peret on Pronto Records has a hit
with his single “Ponme La Mano
Caridad.” The tune is reportedly
“quite hot and nsque.” ... Cha Cha
Avellanet preparing new U.A. La-
tino album with arranger Hector
Garrido. ... Reports circulate that
the new album from Chico Mendoza
and his Ocho Band titled, “Ocho
I1L," will be the group’s “best one
yer"”

PHIL (FELIPE) GELORMINE

MIAMI

El Gran Combo (EGC) packed
them in at Bayfront Park Audito-
rium Sat. {(30) to the tune of 3,000
screaming fans. Their dance on
Tuesday (3) at Westbrook and their
concert on Independence Day,
sponsored by WCMOQ, were sellouts.
... Lisette’s "Mantandome Suava-
mente” (“Killing Me Softly™), on
Borinquen, just released as a 45
single. . .. Pellin Rodriguez’ “Amor
Por Ti" LP also on Borinquen doing
well here. ... Local salsa group
Miami Brass has a new LP out on
Mate. Also on Mate, Dino de Peru
has a new release, "Casate™
Susie Ramos and Tata Rames (no
relation) both have LPs on Gema
that are moving nicely. . .. The An-
tigues album on Funny selling. ...
Newly signed Fania group Caffe,
now playing at the Diplomat Hotel
in Hollywood.

In the recently released ARB rat-
ings for Miami, WQBA ranks num-
ber one of ALL stations in Dade
County, for both Spanish and Eng-
lish language. Of the three Spanish
language stations. they rated WQBA
first, WFAB second and WCMQ
third. ART(ARTURO)KAPPER

LOS ANGELES
Willie Bobo, long-reigning tim-
bale king, played Concerts At the
Sea club on Redondo Beach Pier
and has signed with Far Out Pro-
ductions, War's mentors.

Como Hit Disk
Now in Spanish

NEW YORK —Perry Como has
recorded his latest hit single, *And |
Love You So,” in Spanish for Ar-
cano Records. Titled “Te Quiero
Asi,” the tune was recorded in Nash-
ville by Como with Chet Akins, who
produced the original version with
him.

Como and Atkins are currently
finishing an entire Spanish version
of the singer’s “And [ Love You So™
LP available here on RCA Records.
The Spanish Como album will also
be released on Arcano Records
which are manufactured by RCA
and distributed by Cayironics.

www americanradiohistorv com

Azteca sequed from Madison

uare Garden Latin Festival to the
Whisky here. . , . Rudy Calzade went
o New York to cut a Yubex Inter-
national single with sidemen Tito
Puente, Joe Loco and Cacho.

George Luis cutting with the Jerri
Galion Orchestra for E&J Produc-
tions. ... Decca’s Johnny Martinez
Orchestra packing them in at the
Club Virginia, best local club for
Manhattan-style salsa music. Mex-
ico City and Japan gigs in the works
for Martinez.

Andy Russell’s debut Latino LP
for Pepito Garcia Jr.'s Latin Records
International moving in South
America and Europe. ... Mazacote
(Orlando Lopez), the crazy Cubano
conga king, cutting a second album
to follow “Shukadu,” for Latin
Records International.

El Centro Chicano of University
of Southern California producing a
series of latin showcases at the Coco-
nut Grove. First one, “Un Mosaico
De Ritmo,” features Eddie Cano,
Johnny Martinez, Mazacote and
Azuquita Orchestra Melao.

Rolando A Ulloa hosting KUSC-
FM debut latino music show for past
seven months. I's Sunday evenings
and daytimes 9-3 and titled “Ritmos
Latinos Para Los Angelenos.” The
University of Southern California
program is heard throughout the re-
gion and features the salsa sounds.
Latin artists who have been inter-
viewed live by Rolando include

Vicki Carr, Williec Bobo, Eddie
Cano, Jose Feliciano and Mongo
Santamaria. Send DJ mailings to

Rolando’s show at KUSC-FM, Los
Angeles 920007,

® Cominued from page |7

SONS OF CHAMPLIN (Columbia): Colo-
rado Springs, Colo., July 15.

JIMMIE SPHERRIS (Columbia). Suffolk
Downs Raceway, Boston, July 186;
Boarding House, San Francisco, July
24-29,

THE SPINMNERS (Atlantic) NCO Club,
Fort Hood, Texas, July 21; Casino
Royal, Detroit, July 26-29.

THE STAPLE SINGERS (Slax) White
Sox Park, Chicago, July 21; Fenway
Park, Boston, July 27,

STATLER BROS. (Mercury):
Party, Duquoin, lil., July 22.

JOHN STEWART (RCA) Summer Festi-
val, Chautauqua, N.Y., July 26

TAJ MAHAL (Columbia): Boarding
House, San Francisco, July 24-28.

Private

‘TAVARES (Capitol): Rudies, Albany,

N.Y., July 10-15; Paradise Island, Nas-
sau, Bahamas, July 22-Aug. 18.

TEN WHEEL DRIVE (Capitol): Cherry Hill,
N.J., July 17, WWCO Benefit, Water-
bury, Conn., July 27,

SONNY TERRY & BAOWNIE McGHEE
(A&M): Community Theatre, Berkeley
Calif,, July 21.

THREE DOG NIGHT (ABC/Dunhill); Chi-
cago Stadium, Chicago, July 21; Cobo
Hall, Detroit, July 22.

T-REX (Warner Bros.): Chicago Stadium,
Chicago, July 21; Cobo Hall, Detroit,
July 22; Roosevelt Stadium. Roosevelt,
MN.J., July 26.

TANYA TUCKER (Columbia): Rice
County Fair, Faribaull, Minn., July 24;
County Fair, Tomah, Wisc., July 26, Ro-
deo, East Moline, i, July 27-29,

IKE & TINA TURNER (United Artist):
Marco Polo Motel, Miami Beach, July 2-
B; Municipal Auditorium, Atlanta, Ga..
July 12; Mid-South Coliseum, Mem-
phis, Tenn., July 13; Municipal Audito-
rium, Huntsville, Ala., July 14; Memaorial
Auditorium, Greenville, 5.C., July 15;
Charlotte, N.C.. July 16.

PORTER WAGOMNER (RCA): Grand-

Who/Where/ When

stand, Albany, Ky., July 24; Harrison
County Fair, Cadiz, Ohio, July 25.

BILLY WALKER (MGM): Morgantown
Fair, Morgantown, Pa., July 21; Opry-
land, Nashville, Tenn., July 24.

T-BOME WALKER (Wamer Bros.): Port
Dover, Hamilton, Ontario, July 22.

WAR (United Artist): Fenway Park, Bos-
ton, July 27.

DOC WATSON (United Artist): Festival,
Angier, N.C., July 21-22.

CHUCK WAYNE/JOE PUMA DUO: Jazz
Musaum, N.Y_, July 24.

WEATHER REPORT (Columbia): Japan,
July 22-Aug. 7.

BILL WITHERS (Sussex): Troubadour,
Los Angeles, July 12-15.

BOBBY WOMACK (United Artist): Scope
Auditorium, Norfolk, Va., July 27.

LED ZEPPELIN (Atlantic) Civic Center,
Providence, R.\., July 21; Civic Center,
Baltimore, Md., July 23; Threa Rivers
Stadium, Pittsburgh, Pa., July 24; Madi-
son Square Garden, M.Y., July 27, 28,
29,

NEW OFFICE

Alhambra Records
of Puerto Rico
announce the

opening of their
new office at:

First Federal Bidg.
Suite 615
Rio Piedras, P.R. 00927
Tel: (809) 764-3038
GPO Box 2702
San Juan, P.R. 00936

Jose Antonio Estevez,
Gen. Mgr.

BILLBOARD'S AUGUST 25 SPE-
CIAL SPOTLIGHT ON TEXAS ISSUE
WILL SHOWCASE CHICANO MUSIC

IN TEXAS.

PLEASE CONTACT

BILL MORAN,

JULY 11, 12 and 13 AT
HILTON PALCIO del RIO HOTEL
IN SAN ANTONIO, TEXAS.
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Thayer At Forum

® Continued from puge |

Dick Janssen, general manager of
WGAR-AM, Cleveland, will talk on
“Security—Finances and Your Job™
in a workshop session called “The
Bottom Line and Your Place on IL.”

RCA recording artist Hugo Mon-
tenegro, one of the world’s author-
ities in quadrasonic from the view-
point of the producer and artist, will
talk on its applications and poten-
tials for music in a session devoted to
the broadcasting aspects of quadra-
SOTiC.

Joining the roster of oulstanding
radio authorities who'll occupy the
“hot seat” and answer any and all
questions in a general session Friday
afternoon, Aug. 17, are George Wil-
son, national program director of
Bartell Broadcasting: Bob Ham-
ilton, editor and publisher of the
Bob Hamilton Record Report: Bill
Ballance, controversial air person-
ality with KGBS-AM, Los Angeles:
Bruce Johnson, president, RKO
General Radio: Tom Donahue, gen-
eral manager of KSAN-FM, San
Francisco; Bart McLendon, general
manager, KNUS-FM, Dallas: Mark
BlinofT, program director, KMPC-
AM, Los Angeles; Pat Whatley, pro-
gram director, WNBC-AM, New
York: Jerry Graham, president,
WGRG-AM, Piusfield, Mass. Oth-
ers will be announced later, as well
as the moderators who'll not only
present questions culled from a Bill-
board survey of problems facing the

A SMASH RECORD WITH
A STRONG MESSAGE BY

JIMMY DOCKETT

“COUNT YOUR BLESSINGS

& MOVE ON”
FFR-1000

D.J's Gall or Write o

FLO-FEEL RECORDS

Box AA. Corona
Eimhurst, N.¥.: 11373

(212) BA9-B574

industry, but field questions from
the audience.

John Lund, program director of
WGAR-AM, Cleveland, will be a
speaker in a workshop session Satur-
day morning, Aug. 18 on helping
personalilies grow.

Sidelights of the three-day radio
programming meeting, largest of its
kind in the world, will include a
cocktail party the night of Aug. 16,
compliments of Billboard, and a free
trip to Disneyland. Wives of regis-
trants are invited to both events. Be-
cause of limited space, wives will not
be able to attend the other functions.
However, there will be a few extra
luncheon tickets available for the
Awards Luncheon Saturday at
noon, which will be coordinated and
emeeed by KMPC-AM air person-
ality Gary Owens. Among the
awards that will be presented will be
the Silver Mike Awards to the na-
tion’s major air personalities in Top
40, contemporary rock, MOR, MOR
standard, soul, country music, talk,
news, religious, and classical.
Awards are also slated for leading
entries from Japan and England.
Plagues will go to the best young
personalities in each category (based
on three years or less in the busi-
ness),

In addition, awards will be
presented to the Best Programmed
Radio Station of the Year in Top 40,
MOR, soul, country, and progres-
sIVEC.

The five best program directors of
the year in Top 40, MOR, soul,
country, and progressive will receive
awards, as well as the Best Music Di-
rectors of the Year in each of those
formats,

Awards will be presented also to
the outstanding Record Promotion
Executives of the Year. _

Registration fee includes the
breakfast rap sessions—in which
people attending the Forum will be
able to have breakfast with their
choice of a roster of leading radio
programming and management ex-
gcutives on a first-come, first-served
basis—luncheons, the cocktail party,
the Disneyland trip, and entry into
all sessions and all work materials.
Fee is 5135 and should be sent 1o
Radio Programming Forum, Bill-
board Magazine, 9000 Sunset Blvd.,
Los Angeles, CA 90069.

Radio-TV Programming

WLLE Dixgy PEACE ?

YAMBO RECORDS

From THE BLUES FACTORY /SOUL PRODUCTIONS
7711 S. Racine Ave., Chicago, Ill. 60620

LP’s: WILLIE DIXON'S PEACE?, #777-15
MIGHT IS RIGHT—E. Rodney Jones, #777-01

45’s: “When 1 Make ane '_Margie Evans, #1010

“Instant Eve thm
“Petting the Baby .
“Baby Just Mah}f’

'—Koko
_Willie Dixon, #777-15
—Modern Times, #777-12

aylor, # 108

“Smokin”—The Satagans, #777-110
“Tell Me The Truth”—J. J. Taylor, #1011B

All distributed by Summit Distributors
7447 N. LiNnDER AVE, SKOKIE, ILL. 60076

NOMINATIONS FOR BEST NATIONAL RECORD
COMPANY PROMOTION EXECUTIVE
OF THE YEAR

These are the national record company promotion exec-
wtives who've been nominated for awards by a survey of ra-
-t'ﬁ“ Sfctiion Fﬂ!gfr.’.l'ﬂ]‘ I-’J:ﬂ"l.‘fﬂi"ﬁ !.i'ﬂi!! gfﬂl‘."'ﬂ!f H‘FEJ‘HH‘EEJ".T Cerlyf -
fo-coust conducted by the Billboard. Final voring will be

Dino Airoh
Paul Ahern

Charles Armatige

Larry Banauch
Chns Black
Ron Brooks
Harold Childs
Al Cory

Eddie Deloy
Bob Duzac
Barry Freeman
Jerry Greenberg
Jack Hakim

Jim Jefferies
Paul Johnson
Dick Klein
Doug Lee

Ken Mansfield
Mano Mendius
Stan Montero
George Morris
Marc Nathan
Wade Pepper
Steve Popovich

Gordon Anderson

Jack Ashton

Henry Allen
Pete Bennetl
George Brewer
Sedgewick Clark
Harvey Cooper
Danny Davis
Larry Douglas
Ernie Ereca
Abe Glaser
Larry Harris
Cecil Holmes
Cortney Jones
Hugh King

Ed Kushins
Long John Silver
Tom McEntee
Joe Medlin

Tony Montgomery
Frank Mull

Neil Newlon

Pat Pipolo

Russ Repan
Buck Reingold
Bill Roberts
Claudia Rossetti
Ben Scotu

during the sixth annual Billboard Radio Programming
Forum, Aug. 16-18, at the Century Plaza Horel, Los An-
geles, Winners will be announced Aug. 18 ar the annual
Awards Luncheon,

Mike Suttle

Ira Trachter
Steve Way
Granville White
Dick Wooley
Steve Resnick
Joe Robinson
Ron Saul

Jerry Sharell
Chuck Thaggard
Sam Wallace
Bob Weinstein
Bill Williams

NOMINATIONS FOR INDEPENDENT RECORD
PROMOTION EXECUTIVE OF THE YEAR

These are the nominaiions for independent record pro-
miotion execurive of the vear as determined by a coust-fo-
coast survey of radio station pragram directors and generul
managers conducted by the Billboard. Final voting will be

Howard Bedno
Jim Benci

Chnris Black
Mike Borcheita
Bruce Brantseg
Joe Cash

Bill Cook
George Cooper
Chuck Chellman

Danny Davis
Tony Dercole
Lynda Emon
Danny Engle
Lou Fields

Paul Gallis

Tom Geland
Tom Gilardi
Jack Gilmore
Ron Hanard

Fred Horton
George Jay
Richie Johnson
Clarence Lawton
Dick Lemke

Paul Magid
Allan Mason
Steve McCormick
Alan Mitrick
Jerry Morris

Tony Muscolla
Marx Parker
Ernie Phillips
Tony Richards
Tony Richland
Ben Roezher
Herb Rosen
George Russell
Rick Sargent
Chester Simmons

during the sixth annual Billboard Radio Programming
Forum, Aug. 16-18, Century Plaza Hotel, Los Angeles.

Winner will be announced at the anniial Awards Luncheon
endin £ the Fortm.

Matty Singer
Effic Smith

Perry Stevens
Mike Suttle

Eddie Thomas
Mickey Turntable
Marty Wax

Rick Williams
Bill Williams

NOMINATIONS FOR RECORD PROMOTION

These are the record promaotion executives who've been
nominated for Record Promotion Executives of the Year
by a survey of radio station program directors and gc*nemi
managers conducted by the Billboard. The final voting will
be conducted by pfﬂp.’f registering for the sixth annual

Billboard Radio Programming Forum Aug. 16-18 at the

G. Gauthier
John Carter
Dick Bethel
Ron Douglas
Jack Foley
Greg Hall

Ed Kelly

Jon Maitthews
Mike Minochio
Cathy Flores
Wayne Arnold
Barry Freeman
Arthur Fields
Paul Gortz
Larry King
Joe Maimone
Steve Mevyer
Ron Nelson
Mike Stangler
Tom Wubker
Marty Mooney
Chuck Thagard
Joe Senkawicz
Earl Rollison
Tom Sgro

Don Cellerg
Chet Miller
Russ Yerbe

Sal Ingeme
Jerry Giriffith
Ray Anderson
Lou Galliani
Steve Kahn
Merlin Littlefield

Phil Rush

Don Delacy
Don Whittumore
Skip Pope

Jack Perry

Sue Messiech
Pat Devine
Barry Korkin
Charlie Minor
Frank Derman
John Fisher
Steve Fischler
George Furness
Dick Klein
George Goodman
Frank Anderson
John Barbis

Ed Nuhfer

Joe Triscan
Russ Palmer
Kent Crawford
Mike Sione

Wes Hayne
Elgin Waters
Dan Wasley
Lee Fogul

Joe Peters

Dave Demers
Dan Hollday
Sam Harrel
Mark Hartley
Ron Braswell
Fred Ware
Armond Mcklock

Tim Kehr
Matty Mathews
Gene Denonovich
John Swenson
Kelvyn Ventour
Fred Vail

Wes Haynes
Rob Hegez
Ken Van Burans
Paul Black

Al Matthias
Gaylen Adams
Larry Green
Bob Scharbert
Dave Steffen
Jan Basham
Jim Taylor
Eddie Holland
Dan Kelly
Steve Fighter
Carrol Hardy
Sonny Woods
Larry Kihg
Jerry Morris
Paul Diamond
Irwin Barg
Harold Burnside
Bob Stolarski
Rick Albert
Dave Muellar
Lenny Lufman
Henry Withers
John Scott
Nick Stearns

Century Plaza Hotel in Los A
rabulated at the awards of the winners announced at the
Awards Luncheon Saturday, Aug. 18, which is being
coordinated and emceed by Gary Owens, air personality
with KMPC-AM, Los Angeles.

EXECUTIVES OF THE YEAR

ngeles. The ballots will be

Bill Johnson
Frank Sparazzo
Red Forbes
John Dixon
Jeff Lyman
Tom McEntec
Ira Trachter
Bob Dipetri
Wade Conklin
Joe Cash
Wayne Folger
Alan Newman
David Kaaus
CLff Siegle
Dick Merkle
Jack Satter
Murray Rubin
Dan Miller
Dan Walker
Rick Swig
Frank Mull
Howard Smiley
Al Moniet
Larry Saul
Mickey Wallach
Tracey Gamer
John Shields
Dave Rothstein
Oliver McCrivsion
Joe Nash

Moe Schulman
Ron Davis
Jack Cambell

Barry Abrams

Stevie Wax

June Colbert
Mary Knodle
Mike Alhadeef
Marty Singer
Ernie Farrell
John Widdicombe
Buck Reingold
Frank Nestro
Tony Blake
Tony Dercole
Barry Goldberg
Bill Dans

Dave Danheisser
Fred Horton
Dan Kelly
Donna Sevedo
Bernie Block
Dan Pincfard
Ray Welsh

Jay Dunn

Don Sundeen
Gary Schaffer
Ray Milanese
Jay Howard
Sandy Horn
Bob Riley
Johnny Lam
Clinton Reumer
Mike Borchelta
Chester Simmons
Mark Bertone
Eddie Lambert
Bud O'shea
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RADIO: PSYCHOLOGY,
PROGRAM

For

The Sixth Annual Billboard Radio Programming Forum
August 16-18, 1973

Century Plaza Hotel, Los Angeles*

The annual Billboard Radio Programming Forum has become the world’'s largest radic programming
meeting and is attended primarily by progress-minded program directors, general managers, music
directors, air personalities, and record company executives who are concerned about programming.
Each year, these executives come from all over the world to share knowledge and learn new techniques
in programming for formats ranging from Top 40 and MOR to country music, soul, and progressive. The
objective is to take a concentrated look at what's happening in radio and foster progress in and between

both aspects of what is mutally an entertainment industry.

Thursday, August 16, 1973 Friday, August 17, 1973

2-3:30 p.m, 7:30-9:45 a.m.

Session 1 Session 4

NEW DIRECTIONS IN '73 BREAKFAST RAP SESSIONS

Eat and talk over your programming problems
with any of a bevy of outstanding experts from

Representing radio:
George Duncan

President all aspects of radio, including news, research,

Metromedia Radio promotion, programming, music selection.

New York These experts will be assigned to numbered ta-
: bles. You choose the one you'd like to talk with

Representing records: on a first-come, first-served basis.

Joe Smith

President

Warner Bros. Records 10-11 a.m.

LosARgoles Concurrent sessions—each registrant has his

choice of one of three sessions.
3:30-4 p.m.

Sesslion 2 Session 5

BILLBOARD CHART PRESENTATION—A COM- THE PSYCHOLOGY OF PROGRAMMING—A
PUTER EXPLAINS THE CHARTS PSYCHOGRAPHIC DEMONSTRATION

Willis Duff, Era, Inc., San Francisco
Sebastian Stone, Era, Inc., San Francisco
Tom Turicchi, PhD, Era, Inc., San Francisco

4-5:30 p.m.
Sesslon 3

RECORDING ARTISTS TELL YOU ABOUT RADIO

Marc Gordon, Manager Fifth Dimension

George Butler, PhD, Director Blue Note
Records, Los Angeles

Billy Sherrill, Vice President of Country Music
A&R Columbia Records, Nashville

Bones Howe, independent record producer,
Los Angeles !

Ellie Greenwich, songwriter

Session 6

THE NEWS ABOUT NEWS

a. New Directions for the Old Newscast
(speaker to be announced)

b. A Programming Aid as Well as a Program
(speaker to be announced)

5:30-6:30 p.m.
COCKTAIL PARTY

Recording artists are invited to attend and meet
radio personnel in a casual atmosphere, com-
pliments of Billboard Magazine.

Session 7

PROMOTION EXECUTIVES VS. RADIO MUSIC
DECISION MAKERS—A VERBAL INTERCOURSE

WWW americanradiohistor-ceas

Representing radio:

Tex Meyer

Program Director
WGOW-AM
Chattancoga, Tennessee

Jerry Boulding
Programming Consultant
WOOK-AM

Washington-

Representing records:
Mike Shepherd, national promotion director,
Starday-King Records, Nashville

Jerry Morris, independent promotion execu-
tive, Seattle

11-11:15 a.m.
COFFEE BREAK

11:15-12:15 p.m.

Concurrent sessions—each registrant has his
choice of one of the three sessions.

Session B

THE BOTTOM LINE AND YOUR PLACE ON IT

a. The Program Department—the Station's
Best Salesman

(speaker to be announced)

b. Security—Finances and Your Job

Dick Janssen, general manager, WGAR-AM,
Cleveland

Session 9

PROMOTING AND ADVERTISING YOUR STA-
TION

a. From Cashcall to the Last Contest

Jack McCoy
Program Director
KCBQ-AM

San Diego

b. The Complete Ad Campaign—Big ldeas on a
Little Budget

(speaker to be announced)
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PSYCHOGRAPHICS, AND PSYCHE

Session 10

QUADRASONIC—THE BIG QUESTION

a. The Federal Communications Cnmmission
View

(speaker to be announced)

b. A Presentation on Matrix and Discrete Quad-
rasonic Sound.
Hugo Montenegro, recording artist, RCA
Records

12:30 p.m.
LUNCH

2:00-7:00 p.m.
Session 11

THE HOT SEAT SUPER SESSION

A general session in the mail ballroom in which
the nation’s outstanding authorities in all as-
pects of radio will occupy a “hot seat"” and re-
spond to questions both from a moderator and
the audience. How long the hot seat is occupied
by a particular authority will be determined by
the moderator. A series of penetrating ques-
tions will be addressed to whomever occupies
the hot seat by the moderator. Moderators will
be rotated, depending on the particulari field of
programming being questioned.

Moderators:
to be announced

Hot Seat Occupants enlisted to date:
Ron Jacobs, program director, KGB-AM-FM,
San Diego
George Wilson, national program director,
Bartell Radio, New York
Paul Drew, program director, KHJ-AM, Los
Angeles
Mike Joseph, program consultant, Connecti-
cut
Bill Ballance, air personality, KGBS-AM, Los
Angeles
Bruce Joehnson, president, RKO General Ra-
dio, Los Angeles

Bob Hamilton, publisher, Bob Hamilton Re-
port, Los Angeles

Tom Donahue, general manager, KSAN-FM,
San Francisco

Bart McLendon, general manager, KNUS-FM,
Dallas

Jerry Graham, president, WGRG-FM, Pitts-
field, Mass.

Mark Blinoff, program director, KMPC-AM,
Los Angeles

Pat Whitley, program director, WNBC-AM,
New York

Don Nelson, general manager, WIRE-AM, In-
dianapolis

Don Imus, air personality, WNBC-AM, New
York

John Lund, program director, WGAR-AM,
Cleveland

7:15 p.m.
FREE TRIP TO DISNEYLAND

Busses will depart from in front of the hotel, re-
turning to the hotel later in the evening. Free
passes to Disneyland and ride tickets,

Saturday, August 18, 1973

7:30-9:45 a.m.

Sesslon 12

BREAKFAST RAP SESSIONS

Eat and talk over your programming problems
with any of a bevy of outstanding experts from
all aspects of radio, including news, research,
promotions, programming, music selection.
These experts will be assigned to numbered ta-
bles. You choose the one you'd like to talk with
on a first-come, first-served basis.

11-11:00 a.m.

Concurrent sessions—each registrant has his
choice of one of the three sessions.

Seasion 13

NEW MUSIC PROGRAMMING TRENDS

a. Oldies.and Who's Buying Them—Rock, Soul,
MOR, Country

Stu Glassman
Owner

Radio Doctors, Inc.
Milwaukee

. The Future of Albums in Programming
(speaker to be announced)

Session 14

b. The Program Director as a Self-Guidance
Counselor

John Lund, program director, WGAR-AM,
Cleveland

11-11:15 a.m.
COFFEE BREAK

11:15-12:15 p.m.

Concurrent sessions—each registrant has his
choice of one of the three sessions.

Session 16

RECORD & AUDIENCE RESEARCH

a. Results of a Los Angeles Promotion Execu-
tive's Store Survey of Consumers.

(speaker to be announced)

b. Understanding Ratings—What Those Num-
bers Really Mean

(speaker to be announced)

Session 17

MEDIUM MARKETS NEED NOT SOUND SMALL

a. Fighting the Major Market Signal
(speaker to be announced)

b. Can Syndication Help You?
(speaker to be announced)

Session 18

CREATIVE PUBLIC SERVICE—A PROGRAM SALES & PROGRAMMING—PEACE WITH

MING TOOL HONOR
a. Public Service in Prime Time? 8. The Sales Department and Other Badlands
(speaker to be announced) (speaker, a program director, to be an-
nounced)
b. PSAs That Build Station Images
kor toE d e b. The Program Department—Anything You
(speaker to be announced) Can Do, We Ci Do Both
(speaker, a sales manager, to be an-
Session 15 nounced)
12:30-3 p.m.

HELPING YOUR PERSONALITIES GROW

BILLBOARD AWARDS LUNCHEON

a. How To Build a Personality Personally and Coordinated and MC'd by Gary Owens, air per-

PRofessionally

E B E BN EEEEEEEEENEEES
REGISTRATION FORM

Please register me for the BILLBOARD RADIO
PROGRAMMING FORUM, August 16-18, Cen-
tury Plaza Hotel, Los Angeles, Calif. (If you wish
to register others besides yourself from your or-
ganization, please send names and titles on
your letterhead and enclose payments.)

sonality, KMPC-AM, Los Angeles.

EEEEENSEERERSESNEEEESE
Registration Fee: $135.00 per person.

Please enclose check and return registration
form to:

Radio Programming Forum
Suite 420—5000 Sunst Bivd.,,
Los Angeles, Callf. 90069

(Please Print)

NAME

TITLE_____ .

COMPANY

ADDRESS IS .

CITY STATE

. emE—— -

gramming Forum, August 16-18, 1973.

www americanradiohistorv com

ZIP

*All registrants are reminded that they are eligible for special discount rates at the Century Plaza Hotel during the Radio Pro-

Complete refund will be made for cancellations received before August 9, 1973. After that date but prior to the opening of the
Conference, a cancellation charge of $50.00 will be made. After that, “'no-shows™ cannot be refunded.
" A A EEEFEENEEEESEEEEEEEEEEEEEEEEEEREDNEEREDNE D
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Jukebox Programming

Flip Sides Spell Plus Profit Lengthy 45°s Still

EDITOR'S NOTE: During the re-
cent Billboard Quality Control Com-
mittee meeting Stan Gortikov of
Recording Industries Association of
America asked if the flip side was
really necessary. He said he had in
mind the possible use of the flip side us
a vehicle for expanded cuts from LPs
5o they could be tested for eventual re-
lease as singles. The following survey
gives some indication of attitude
toward [lips sides.

CHICAGO-Although jukebox
programmers largely ignore the con-
tents of a record’s Mip side, the fip
does bring profits back home—to the
tune of 10-20 percent of the total
record play. Programmers partici-
pating in a phone survey said they
need this “extra” income, and will
not consider jukebox records with-
out a flip.

The flip is immaterial to most pro-
grammers—they may know the title,
but except in rare instances, have not
heard it and do not care to hear it
Clayton Norberg of C & N Sales in
Mankato, Minn. listens to both sides
before selecting his “record of the
month." “To have wide appeal, the

lll. Assn. Sets Meet

LAKE GENEVA, Wis.—Dead-
line for reservations for the annual
Ilinois Coin Machine Operators As-
sociation meeting here Sept. 21-22 at
the Playboy Club is July 20. Rooms
are $64 (single) for two nights; §74
(double) with two nights stay re-
quired. Fee for the meeting is $35
per person. The total amount should
be sent to ICMOA, 510 E. Monroe,
Springfield, T1l. 62701,

The meeting represents a first for
ICMOA, which has always met in [I-
linois. A golf tourney is set opening
day and business seminars will high-

light the second day.

By INGRID HANNIGAN

record’s flip side can’t be terrible;
that’s all | ask of iL.”

Gerald Goudeau of Lafayeue,
La.-based Gerald's Amusement
sums up the widespread lack of in-
terest: *1 get some money from the
Mip side, so | see it as income without
investment. [ buy a hit, and what-
ever comes on the back has a free
ride.”

As long as jukeboxes are designed
to accommodate two sides to a
record, and title strips have two sec-
tions, Joe MacQuivey wants two
songs per record. The South Bend,
Ind., operator said, “The flip’s just a
fill-in, but it does help sales.™

MacQuivey's pet peeve is title
strips which list the B side on top,
and the hit below. “Maybe the
record company knows the *hit" will

get radio play and naturally be re-.

quested at the box. Then if the B side

is fairly good, it too has a chance of

being played if the title is on top. It's
@ known fact that the top record ap-
peals to the player.”

*I think occasionally record firms
don’t know which song will be more
popular,” he continued. "so they re-
verse the order on the strips to find
out.”

Many Views

Chicago operator John Strong,
South Central Music, retypes the
strips if titles are in the wrong order.
“I've had locations call me and
request a certain record that | know
is on that box. People are used to
looking only on the top of the strip;
if it's on the bottom, they won't see
i.”

Sometimes the dispute arises be-
tween the artist and the producer.
Barb Oelke of C & N Sales reported
the example of Elvis Presley prefer-
ing one song, his producer ‘another,
resulting in a two-hit record—the
promoted record on top of the strip,
but the most popular on the bottom.

Programmer Debbie DeWeese,

Emporia (Kan.) Music Service, ex-
plained that the more popular the
group, the more likely the flip side
will be played. Another factor is the
amount of radio play and the pro-
motion. John Strong said records
with Part | on top and Part 2 on bot-
tom play better than unrelated flip
sides,

Mot very often does a hit arise
from the flip side, considering its dis-
advantages. However, about | 10 3
percent of all flips become hits.

Allan Waldor of ABC distnbuting
in Newark would jump at the chance
for a two-hit record. I would pay
more than double the present cost of
a record if both sides were hits. To
have 200 hits on the box, instead of
102 or 104 would so increase my
sales, and please my customers, that
I'd pay almost anything for the
records.”

Meter readings on jukeboxes only
measure the record’s total play, not
which side. That is where program-
mer-location rapport should enter
the limelight. Gerry Gross, Sunset
Automatic Music Co., Coos Bay,
Ore., said she wouldn’t know which
song was more popular unless her
routeman told her. “The locations
tell him everything on the progress
of records. It's invaluable to business
to know just which song i1s doing
well.”

Whether or not the flip side com-
mands 11s share of play, it still spells
profits for the operator and more
choice for the hstener,

L Jukebox Meetings |
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Hot Controversy

By EARL PAIGE

CHICAGO—-The too-long single complaint of operators is too thorny to in-
clude in the next proposed Billboard Jukebox Programming Conference on
quality control, according to a committee that met here recently with Stan
Gortikov, president, Recording Industries of America (RIAA). Gortikov, who
called for the quality control conference with top label representatives, be-
lieves yet another conference should be held on marketing that would include
the lengthy single topic.

Lengthy singles was the subject of a highly emotional session at the recent
first Billboard Jukebox Programming Conference and again erupted at the
guality control committee meeting. Peoria, [l progrmmer Bill Bush was chal-
lenged by Goritkov when Bush suggested labels could exercise control, “No,”
said Gortikov, “the artist has complete, definitive and contractural authority.”

Other alternatives might be dual pricing, with a 25-cent per side price on
lengthy records. Seeburg engineer John Chapin and other engineers at the
committee meeting said dual pricing is technically possible, Bush, though, said
he experimented with quarter pricing and caught flak from the location and
found little play resulted.

Gortikov questioned the jukebox people at length on the value of the flip
side, wondering if possibly longer cuts from LP’s might be tested on boxes by
being made the flip side of certain refeases.

4,000 Programmers
—Sample Service Stir

NEWARK, N.J.—Sterling Title
Strip Co. here is initiating an ex-
panded sample service for labels
that will go to 4,000 jukebox pro-
grammers and 230 one-stops
presenting them with five to eight
new releases per package. The pro-
gram comes at a time when samples
are causing an increasing stir.

Al the recent Billboard Quality
Control commitiee gathering in Chi-
cago, programmers said that since
the Jukebox Programming Confer-
ence sponsored by Billboard, they
are being “deluged™ with samples,
indicating that little thought is put
into the service. Some complained
samples are too far in advance of
distribution, but no one wanted
samples discontinued either.

Dick Steinberg, president of Ster-
ling, said in a phone interview that

indiscriminate sampling “can hurt.”
His service, however, is dependent
entirely on the label's wishes and in-
cludes promotion the label furnishes
along with Sterling's reminder to
“buy the record if it shows up good
in test spots.”

Sterling has a Macey collator
worth $25,000 that is capable of han-
dling 32,000 title strip cards per
hour. This automation, plus less air-
time for new releases due to shorter
play lists and higher promotion costs
for labels are reasons why Sterling
has expanded its jukebox sample
service,

“We are encouraging the manu-
facturer to push the single a liule
longer—go for the long pull. We pro-
vide a grass roots promotion second
in importance to airplay.”

' JUKEBOX operating problems ranging from defective records
to discussion of possible "one-side’’ hit-only disks highlighted
the recent Billboard Quality Control Committee meeting that
grew out of the first Billboard Jukebox Programming Confer-
ence. Attending (from left) John Chapin, Seeburg; Dick Hut-
ter, CBS Records; Ingrid Hannigan, Billboard reporter; Bill

45 RPM SALE

Formerly on Coin Machines and
sorted into below categories

I]I:Iius $4H n
Bnuntr! & $B )
per 1

Send money order to:

JALEN

AMUSEMENT (0., INC.

1215 5. Howard Sirest
Baltimore, Md. 21230
Postage will be prepaid by us

26

Bush, Les Montooth Phonographs, Peoria, lil.;
tailer Andy Andersen; GE home phonograph engineer C. E.
Bedford; Stan Gortikov, president, Recording Industries of
America; Henry Barkel, Rowe; Pat Schwartz, Modern Spe-
cialty, Madison, Wis.; Kip Parker, Acme one-stop, Minneapaolis;
Ruth Sawejka, Coin-Operated Amusement, Beaver Dam, Wis.;

Chicago re-

William Findlay, Rock-0Ola (back to camera); and Fred Granger,
executive vice president, Music Operators of America. Issues
raised led Gortikov to suggest two more Billboard confer-
ences, one on quality alone and another on marketing with
subcommittee meetings in advance of each.

Hit Quality Lag, Too Thin Jukebox Singles

CHICAGO—Concerned participants in Billboard’s Jukebox Quality Con-
trol Committee meeting June 22 here unilaterally agreed that too thin records
and non-stringent quality control in pressing plants must be corrected to pre-
vent jukebox operators from absorbing needless heavy costs for service and
machine repairs caused by defective records.

Bill Bush of Les Montooth, Peoria, 11l., reporied that he made 33 service
calls on the potoriously defective Bell “Tie a Yellow Ribbon.” ... With each
call costing about $16.55, this amounts to 5550 lost in a th ree-month period on
one record only, not to mention the lost play time for the hit.

Stan Gortikov, president, Recording Industries Association of America,
stated that the 90 percent of major recording firms who comprise RIAA mem-
hers.hlp are not pnlu:l.d in quality control standards. “RIAA has been very ef-
fective in the past in establishing standards. and if thin records become defec-
tive easily, RIAA must change its standards.” No means of enforcement are
possible through the association, "but.” Gortikov continued, 1 pledge 1o con-
tact members and major non-members to enlist their cooperation o solve this
serious problem.™

Henry Barkel of Rowe brought a stack of warped and defective records
with statistics from a test he copducted on the correlation betwen thinness of

WwwWw americanradiohistorv com

record and ability o withstand high temperatures. Photos depicting the juke-
box's inability to pick up, place, and return defective records to their slots sub-
tantiated his claim,

Thin Disks

The present RIAA standard allows records to be as thin as 26,000ths and as
thick as 52,000ths of an inch thick. From a sample of all major labels, Barkel
found that RCA and Capitol consistently produced records only 26,000ths
thick; these were the first to buckle (after 120 deg. F. for one hour), he said.

Most records. he continued, do begin to warp after being exposed o 130
deg. F, temperatures for a length of ime. “Thickness directly relates to length
of ume able to wlerate heat.” Barkel affirmed. “The inside of a jukebox is
much hotter than one would think so this problem directly affects the jukebox
operator.”

Many locations are not air-conditioned, and in summer, combined with the
absence of an outlet for heat in the box, causes temperatures (o rise signifi-
cantly above the 120 deg. cut-off point,

In a pertinent aside, Bush said, “Investigate the jukebox position, don't fol-
low blindly any suggesuon made by the location owner. We had one box that

{ Continwed on page X
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Whats Playing?

A weekly surver of recent purchases and
current and ofdic selections getring top play.

ATLANTA: SOUL PURCHASES

Lala Toripasiao
Siar Manis Ca.
TH Lambwrd Dir, ME,

{8y RY3- MR

“Where Peoceful Waters Flow ™ Gludys Boonighi & the
1Fipe, Buiddioh 363

“Here | Am Come and Take Me" Al Green. Hi 2247
“He What Yo Ave.” Slaple "H:lﬁrh S (64
“Sameth |l1:'\. Rurmi n#," Candi Staia0, Farne 236

BUCHANAN, MICH.: SOUL PURCHASES

Frank Fabizno
Fablamo Amuesemeni (o,
HF Lisoniy Ave,, Bow 189

(814} BS-EE5S

“Touch Me in the SMernig."” Dauna Boss, Motown 1239
*Dhowng 11w Death”

Spinners
“Cne of n Kind { Love Aflairy”
“Baa E,Jt Woogie Bugle Boy™
! ou Man Enough.” Four Tops, Dunhill 4354
“With & Child’s Hearr” Michael Juckson, Motown [213

DETROIT: “HOT 100 FURCHASES
Himm :I.vh
i Record Sales
1 [P urilan A,
{313 0N
Fq-.fl-n!_ =i r-,'.n er Every Day,” {_'hl..,'a!:u-. Cofomb@
A5HED
"Hrodher Lowie,” The Sdomes, Kamiz Suira 377
*The Hum.” Coi Sievens, AdM F418

CAEFNEY, 5.0 COUNTRY PURCHASES
{Gene Hough
Sgar Anbsaement Ui,
415 ™M, Limsestomne S Bay 147
(B AFS-5015
“I'we Gt Al the Heartaches | Can Stand.” Ernest Tubb,
MO A S04
“Ohon's,” Sandy Posey, Columbia 4-4 5538
“Top of the Workd"™
“Am | Thar Easy 1o Forger™
Covers
“Saun Shees”
“Behind Closed Doors™

GREENYILLE, 5.C.: “HOT 100" FULRCHASES

LA CROSSE, WIS.: “HOT 100” PURCHASES

Belle Siaendbeld

Jim Sdamlield Soveliy Cm,
AN elan PL
i THI-TIRI

“What Aboot Me.” Anne Murras, Capitel 2600
“Hevw Cap | Tell Her” Lok, Ril.' Tree 16N14
“Where Pescelul Waters Flos " Tiludys Krght & the
Fips, Buddah 363

Smnner
“¥ exterday Onoe Mone”

Eillies
Sy nrse Serenade”
“Tiny Bulhles”

LEBANOMN, TEMM.: “HOT 100 PURCHASES
L. Fl. Boei i
Mlonk s Vusic
J1a W Hl Sa.
LI E 8L
“Uineasy Rider,” Charlie Dansels. Kama Suira 37h
"1_.4'-r|.!_ Tram Bunmm™
“Eamumned Ceirl™
“Shambala,” Three Dog Might
Uhfoney”
"Westerday Once More™
Wil 1t Go Roundd in Circles”
Lpinner
“Snr b Up” ). Mash. Epie 10949
il Awan”
“Tie & Yellow Ribbon ™
Clshies
“hn’t Touch Me™
“Draddy’s Home™

PENSACOLA, FLA.: "HOT 100" PURCHASES
Jwlin B Birjer
Ealock Music Co.
FIT Many Bl
{5 5 ST

“Kodachrome”

“She’s All Woman.” David Howston, Epec 5. 10855

“Oher the Hill & Far Away.” Led Zeppeln. Atlanix
Pl

Sninners
“Shambala.” Three Dog Night
"¥esterday Once More
“Trip to Heaven.” Freddie Hart, Capitol 3612
Dildies
“Wlisaing You"
“Fiar the Good Times™

TOMS RIVER. NJ.: “HOT 107 FURCHASES

.i.l.l:rl'll Sturkno
5 &S Amusement Co.
1Y Lakewond Ral.
| 200) M5-oia
“How Can | Tell Her.” Lubo, Big Tree 16,004
“The Free EI?H]mlLledh Alhert Hummond, Mums
“Ciet Dhown,” Gilbert OS5 allivan, MAM 3629
“He Did With Me.” Yicki Lawrence, Hell 45,362

5 MNErs
:achmhw." ngt [Iluﬁc 'E“
Fred Collins g g Tup By
C “21 i
ik TULSA: COUNTRY PURCHASES
{03} 265111 Faamns Db
“Tirwe Me Lowe" Kd M Wlumsic T
“Back When My Haw Was Shor.” Gunhill Read. Kama ESH) S, Shelley Dir,
Sutra S69 (918) 620212
“‘I"r:\l.crrjn' {}ru:: More™ “Lousizng Woman and Mnsﬁupm Miin™
“Koodlach mome” “Old Fauhful.” Tony Baaih, r:jllln}! S-440007
“How Can | Tell Her.™ Lobo, Big Tree 16,004 "Look-A Here.” Freddse Hart FlluE M12
Spinnet Mre. Allmon.™ Vieki Lawrence, Bell 45363
“Batin Sheens™ “Gonna Learn bo Live Agam,” Carl Belew, MCA 40077

Too Thin Jukebox Singles

® Comtinved from page 26

was out of commission most of the time. It turned out that it was above a sup-
posedly disconnected hot air register. The heat inside the box was incredible—
no wonder it didn’t work, all the records were ruined beyond belief,” -

Disgruntled programmer Pat Schwartz of Modern Specialty in Madison,
Wis., said, “Many records we receive from RCA and MGM are already bent
when we take them out of the box. Couldn’t these companies take more care in
shipping?' A protective pad at the bottom of the box was suggested as a pos-
sible remedy for the prevalent scuffing and scratching of new records incurred
In transet.

Home User

General Electric’s representative, C.F. Bedford, claimed defective records
are making his firm lose business too. “Customers return the less expensive
phonographs because its less-sophisticated tone arm can’t compensate for
warped records. And warped records are what the customer gets from most re-
tail outlets.”

Bedford urged fellow committee members to help set up a ‘Consumer Coun-
cil’ to serve as a unified force to deal with record companies which cause the
rest of the industry to lose time and money. “Jukebox operators, one-stops, and
hardware dealers such as myself could thereby bargain with the labels when
we determine they haven’t been careful enough in quality control procedures,
As it is, the two segments of the industry simply aren’t working with each other,
or the record firms would know what problems their carelessness is causing.™

Identify Plant

Gortikov, in response to the operators” pleas, suggested that recording
firms identify the pressing plant on labels to facilitate returning the defectives.
Instead of waiting weeks for the company to receive a returned baich of
records, he said, “One-stops should call in an order. and send the defectives
back the same day. Then only a week would be wasted.”

A standardized form. possibly set up by RIAA, Gortikov mentioned,
would help firms to locate the source of their defecuves. *If the one-stop knows
what the problem is. for example, no lead-in grooves or warpage. then telling
the record company the problem would facilitate their work and substantiate
the one-stop’s return claim.” Ruth Sawejka an operator from Beaver Dam,
Wis., showed the group one such form given her by Radio Doctors, a Mil-
waukee one-stop.

The operators also seemed willing to absorb a higher cost per record, il
records would be made thicker. “At least we wouldn’t be crippled by service
calls,” was the peneral opinion,
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Radio-TV Programming

Vox Jox

I owe Mike Shepherd, national
promotion director of Starday-King
Records, Nashville, a big apology:
I've proceeded to give mysell 40
lashes with a wet noodle and have
sworn off beer for at least three days
a5 punishment, so you know [I'm
deeply sorry. | mispelled his name in
a story last week mentioning that he
was (o be on a promotion men’s
panel. Also. | put him with the com-
pany that he used to work with, But |
had one thing right: He's going 1o be
one of the panelist, along with Tex
Meyer, program director of
WGOW-AM in Chattanooga: Jerry
Boulding, programming consultant
o0 WOOK-AM in Washington: and
Jerry Morris, an independent record
promotion man from Seattle. An-
other record company executive and
another programming executive are
yet to be named to the panel. By the
way. registrations are beginning to
pour in for the sixth annual Radio
Programming Forum, which will be
Aug. 16-18 at the Century Plaza Ho-
tel here. | should point out that late
registrants may end up having to
stay in another nearby (eight blocks
away) hotel. Last year, the Century
Plaza filled up. And, one reminder:
A limited number of college stu-
dents will be granted scholarships
on a first-come, first-served basis.
Call Tony Peyser, my assistani, 213-
273-7040, Billboard. for details.

* Kk
I just saw the ARB ratings for
Pitisburgh. Buzz Bennett, program
director of WKPQ-AM and WSEH-
FM. embarrassed the hell out of ev-
erybody. Had a total average quar-
ter-hour Monday-Sunday of 44

By CLAUDE HALL
Radio-TV Editor

combined in teens andg ranked sec-
ond in the market in total people
with a combined 15.3 behind
KDKA-AM with 25.9. WKPQ-AM
did well in men 18-24 with 21 to
rank first. WSHH-FM was second in
women [8-24 with a 15.5 behind
KQV-AM with 18.9. In total people.
both WKPQ-AM and WSHH-FM
beat KQV-AM individually. In real-
ity, one must point out that KDKA-
AM is still the No. | station in the
market. Bennetl owns most of every-
thing else.
* ] *

WBZ-AM, Boston. i1s doing an
oldie-but-goodie air  personality
thing July 20-22. Some of the former
jocks coming back to do a show will
include Dick Biondi, Bruce Bradley,
Wolfman, J. J. Jeffries, Arnie Gins-
berg, and B, Mitchell Reed. . . . Gota
note from Kurt M. Bebauer, pro-
gram director and general manager,
WUDO-AM, Lewisburg, Pa. and
the lineup now reads: Dave Sim-
mons 6-10 a.m., Keith Coughey until
2 p.m., music director Rich Morgal
2-6 p.m.. and Daryl Willow, “a high
school senior who will undoubtably
be major market material by the
time he graduates next June” 6-sign-
off. Weekend work is handled by
Jim Kurtiss and Mike Neuhard.

w ] *

Latest promotion man to launch a
humor-type tipsheet is Chuck
Thagard at Columbia Records, Los
Angeles. It's called “Gotcha!™. ...
Duke Meyer has joined WVLK-AM
in Lexington, Ky., to do the noon-4
p-m. show. Jim Jordon is program di-
rector of the station, other air per-
sonalities include Dan Kelly and

ADAM Offers Wide
Variety of Service

FHILADELPHIA-ADAM, a new
company Dﬂ'erlng. a broad spectrum
of programming, music services,
merchandise, marketing, and adver-
using-promotion services, has been
launched by Robert F. Adams, pres-
ident of Adams Broadcast Services,
and Beryl J. Wolk, chairman of
Goodway Inc., one of the country’s
largest “one-stop™ graphics and
printing/distribution companies.

Some of the new services
offered are:
® Radio music program

services for AM & FM sra-
tions. Irom Ulira-Sonic

Productions, and other
sources that range from a
weekly jazz show to New
Year's Eve specials to var-
ous music libraries de-
signed for day/night total
station programming:

® Program package distri-
bution and marketing for
both radio and television,
ranging from the former
radio network series “Wild
Bill Hickok™ to a TV talk
SEres:

® Production aids lor radio
and TV stations that in-
clude the extensive Globe
Sound Effects Library,
Production Music Library
and custom Station 1D
pat.]-..jgu' created by
George Greeley:

e And consuliation and spe-
cial services for stations
that range from full pro-
motions. contests, and
prize merchandise to
broadcast “hardware.”

Adams Broadcast Services has

www americanradiohistorv com

functioned as consultant and media
broker for clients such as United
Artists, Warner Bros/7 Arts, and,
most recently, for Advertising Con-
tractors Inc. subsidiaries SMY (a
cash time-buying service) and At-
wood Richards (media on a barter or
trade-out basis).

Justin Case. . . . Peter E. Parishi, pro-
gram director of KADI-FM, St
Louis. needs oldies for an oldies
show Sunday 6-midnight. Can any-
one help him out? Staff at the station
includes Frank Lehmann midnight-5
a.m.. Sam Kaiser 5-10 a.m.. Elliot
Gordon until 2 p.m.. John Kelly 2-7
p.m. (he’d been Johnny Kay on
KXOK-AM in 51 Louis), and Rich
Dalton until midnight. Parisi adds:
“l have been program dircector at
KADI-FM for over 20 months and
we have been blessed with a very
good 1|.ﬂ::e|r."1|'r P

Ed Beach has been named music
director of WRYR-FM, New York.
. Program director of WPYR-FM,
Roanoke. Va.. is Bob Abbott, Lee
McDaniel 15 music director of the
uptempo MOR station. Lineup
oes: Jeff Hunt 6-9 a.m., Abbott,
McDaniel, Jim Saul 5-7 p.m.. Chuck
Boswell 7-signoff. Ade Cronauer
does weekends, along with Tony At-
water. ... Bill Drake has parted
company with RKO General radio.
But don’t expect him at the unem-
ployment line anytime with the next
40 or 50 years. The Drake and Gene
Chenault firm of American Inde-
pendent Radio will probably do
about a million dollars tuis year in
radio syndication. . . . Chuck Dun-
away has left WIXY-AM, Cleveland,
as program director. New Program
director of the station is Eric Stevens.

Radio Station's Play List
FNDW INCLUDES

JASON ST. JAMES’

Latest Release

“A MILLION TO ONE”
F-3873-M
Managed By
Robert ""Rocky' De Finis
For your DJ Copy Write or call to
523 Edgemont Ave.
Lansdale, Pa. 19446
(215) 855-2690 - (215) 369-0528

practices of the music industry.

A COURSE OF SPECIAL IMPORTANCE
FOR THE
MUSIC AND RECORDING INDUSTRY

A comprehensive basic course designed 1o aid established and aspiring artists
and composers to properly axploit their talents and executives from the music,
recording, motion picture and broadcast fields to realistically deai with the complex

Subjects will include: copyright structure, including publication, mechanical repro-
duction and performance rights licensing; contract agreements with musicians and
recording artists; union agreements; publisher conlracts; problems of the inde-
pendent mastar producer; record and tape distribution and methods of accounting;
music ratailing; promotional practices; artists and manager agreamants and carsar
planning,; problems and possibilities of the video casselte.

Eight 4-hour meetings, Thursday evenings, 7:00—10:50 o'clock. beginning July 26.

For turther Information write or telephone:

COLUMBIA COLLEGE

925 North La Brea Avenue
Los Angeles, California 950038
(213) 851-0550
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Classical Music

Angel Increasing Film Score LP’s

LOS ANGELES—Angel is seri-
ously into the film music scene. In
fact, two new releases of music by
Miklos Rozsa and Alfred Newman
are being added to its movie catalog
this month.

Merchandising and advertsing
manager Brad Enpgel, a movie
soundtrack collector, pointed out the
populanty enjoyed by soundtracks
and modern recordings of vintage
themes. “Beyond the famous scores
by great established composers like
Walton's Shakespearean films, Pro-
kofiev's ‘Alexander Nevsky' and
‘Ivan the Terrible’ and Shostako-
vich's many film scores (we have two
albums from these on Melodiya/
Angel), there 15 all the fine work
being done by the Hollywood pro-
fessionals. Rozsa and Newman rep-
resent a golden age of underscoring,
but there are the younger composers
whose innovations have added
much to the art. On Anpel we
recently released Richard Rodney
Bennett’s ‘Lady Caroline Lamb"and
Alfred Ralston’s "Young Winston.'
And John Lanchbery’s score for "Pe-
ter Rabbit and Tales of Beatrix Pot-
ter’ was a delightful surprise hit."

One of Angel's best-selling sound-
track albums is “Henry VIII and His
Six Wives”; while the feature film
has not yet been released in Amer-
ica, the album benefits, Engel be-
lieves, from the exposure of com-
poser-arranger David Munrow’s
work fer the similarly titled BBC-TV

Coast Station
Honors Bach

SAN FRANCISCO — KKHI
(AM 1550) and KKHI-FM (95.7)
will broadcast a two-parl program
on the hife, bmes and music ol Jo-
hann Sebastian Bach. Titled “Back
to Bach,” the program will trace the
career of Bach from his early com-

itions to his last and greatest
work “The Art of Fugue.”

Participating in this special

tation will be Harold Farber-
man, conductor of the Oakland
Sympheny; Eugene Ormandy, con-
ductor of the Philadelphia Orches-
tra; Igor Kipnis, harpsichordist and
Bach expert, E. Power Biggs, organ-
ist, and Glenn Gould, one of the
foremost Bach interpreters, all of
whom will have comments on the
life and music of Bach.

“Back to Bach™ will be heard in
two four-hour broadcasts starting at
7 p.m. Saturday and Sunday July
I4th and 15th. The special is being
sponsored by Tower Records of 5an
Francisco and Berkeley.

series, “The Six Wives of Henry
VIHL" which also featured actor
Keith Michell and authentic English
Renaissance music.

Films that incorporate the classics,
Engel said, are a tremendous boost
for classical record sales. * *Elvira
Madigan,” "2001," "A Clockwork Or-
ange," ‘Slaughterhouse-Five' and
‘Ludwig’ sumulated catalog sales on
the legitimate classical repertoire
utilized in the films. And we've
made much of the music readily ac-
cessible in albums tied specifically to
the films. Our philosophy here is
lowards complete compositions

-

whenever possible—not just the
snippets.”

Angel's two new albums, “Miklos
Rozsa Conducts His Great Film
Music™ and “Alfred Newman Con-
ducts His Great Film Music,” were
recorded by Angel's parent firm
Capitol, and won praise for their
stereo sound when originally re-
leased, the firm said. "But remaster-
ing has made them even better. Be-
sides, they've been very scarce for
the last few years since the Capitol
Classics line was dismantled, and
the current film music revival was
the perfect time to bring them back.”

ON TWO new Angel LPs, Hullywud soundtrack composers Mikios Rozsa and
Alfred Newman cenduct individual programs of music from their most hon-
ored and best-known scores. With Hollyweed's famed Grauman's Chinese
Theatre as a fitting background, Angel Records' Matienal Merchandising/
Advertising Product Manager, Brad Engel, displays the “companion’ pack-
aging concept Angel devised expressly for dual sale, promotion and advertis-

ing tactics.

N.Y. Philharmonic, Chicago

& LA. Win ASCAP Award

NEW YORK-The New York
Philharmonic 15 one of three
recipients of the 1972-73 ASCAP
Award for contemporary music. The
award of $2,000 is given annually to
each of three major orchestras which
are judged 1o have done the most for
contemporary music during the sea-

AT ASCAP luncheon honoring Soviet composer Dimitri Shostakovich are, left
to right, maestro Shostakovich, ASCAP president Stanley Adams, ASCAP
composer Aaron Copland and Mrs. Shostakovich. Other prominent guests in-
cluded ASCAP composers Morton Gould, Peter Mennin, Eugene Ormandy
and Ezra Laderman plus Mr. & Mrs. Isaac Stern, as well as ASCAP publishers
Arnold Broido, Ermest Farmer. Arthur Cohn and W. Stuart Pope.
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son. Awards this year also went to
the Chicago Symphony and the Los
Angeles Philharmonic. Judging is by
an outside panel of music experts
from among applications submitted
by the orchesiras.

The New York Philharmonic per-
formed 90 works of contemporary
composers in 242 performances. All
of these works were composed dur-
ing the 20th century. The list sub-
mitted for the award does not in-
clude the more standard repertoire
by 20th century composers, such as
Ravel, Prokofieff, Rachmaninoff
Mahier, Debussy, Scriabin and
Nielsen, but it does include all of the
Stravinsky works performed during
the year, since the composer was the
subject of one of this season’s “Res-
trospectives,” both in subscription
concerts and in ten pre-concert reci-
tals.

The Philharmonic’s second season
of Prospective Encounters in Green-
wich Village were completely de-
voted Lo contemporary music, as was
the Informal Evening given by the
Philharmonic at The Juilliard
School. Cnnlcmp{rran works were
also included in the Rug Concerts,
and the Young People's Concerts,
the Educational Concerts, the
Neighborhood Concerts, the Prome-
nades, the Parks Concerts and on a
four-week tour last fall.
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Billbosrd SPECIAL SURVEY fer Week Ending 7/14/73

Billboard

Top50

Listening

These are best
national retail sales and radio statiom air play listed in rank order.

This Week

Last Week

Weeks on Chart

selling middle-of-the-road singles compiled from

TITLE, ARTIST
Label & Mumber (Dist. Label) (Publisher, Liconses)
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YESTERDAY ONCE MORE
Carpenters, AkM 1446 (Alma/Mammer & Mail/Sweet Harmony, ASCAP)

KODACHROME

Paul Simon, Columbia 445859 (Charing Cross. BMI)
SHAMBALA

Three Dog Might, Dumhill 4352 (RBC/Dunhill/Speedy, BMI)
BOOGIE WOOGIE BUGLE BOY

Bette Midier, Atlantic T2964 (MCA. ASCAF)

TOUCH ME IN THE MORNING
Dwana Ross, Motown 1239 (Stein & Van Stock, ASCAP)

DIAMOND GIRL
Seals & Crofts, Warner Brothers 7708 (Dawnbreaker, BMI)

GIVE ME LOVE (Giwe Me Peace On Earth)

George Harrison, Apple 1862 (Material World Charitable Foundation, BMI)
NEVER, IEI"EIIJ

Shirley B nited Artists 211 (Peer International, BMI)

GET DOWN
Gilbert 0°5ullivan, MAM 3629 (London) (Managemeni, BMI)

WHAT ABOUT ME

Anne Murray, Capitol 3600 (Hudson Bay, BMI)

BAD, BAD LEROY BROWN

Jim Croce, ABC 11359 (Wingate/Blendingwell, - ASCAP)

THE MORNING AFTER

Maureen McGovern, 20th Century 2010 (ASCAP/Fanfare. BMI)
MY LOVE

Paul McCartney & Wings, Apple 1861 (McCartney/ATV, BMI)

DELTA DAWN
Helen Reddy, Capitol 3645 (United Artists/Big Ax, ASCAP)

HOW CAN | TELL HER
Lobo, Big Tree 16, 004 (Bell) (Famous, ASCAP)

'I"W’LlﬂElﬂTﬂMﬂfﬂ'ﬂH'l Heart)
Stylistics, Avco 4618 (lac/Blue Sza, ASCAP)

HE DID WITH ME

Vick: Lawrence, Bell 45362 (Senor, ASCAP)

AND | LOVWE YOU 50

Perry Como, RCA 74-0906 (Yahweh, BMI}

BEHIND CLOSED DOORS

Charlie Rich, Epic 510950 (Columbia) (House of Gold, BMI)

SUMMER (The First Time)
Bobby Goldshoro, United Artists 251 (Unarl. Pem in Hand, BMI)

CLOUDS

Dawid Gates, Elektra 45857 (Kipahuly, ASCAP)
NATURAL HIGH

Bloodstone, London 45-1046 (Chrystal Jukebox, BMI)

GYPSY DAVY
Ao Guthrie, Reprise 1158 (TRO-Ludiow, BMI)

A LETTER TO LUCILLE
Tom lones, Parrot 40074 {London) (MAM, ASCAP)
I'D RATHER BE A COWBOY
John Denver, RCA 74-0955 (Cheery Lane, ASCAP)
TEQUILA SUNRISE

. Asylum 11017 (Atlantic) (Benchmark, ASCAP)
LOVIN' NATURALLY
Sandalwood, Bell 45,348 (Senor, ASCAP)

WHERE PEACEFUL WATERS FLOW
Gladys Knight & The Pips, Buddah 363 (Keca, ASCAP)

SOUL MAKOSSA

Manu [ibangn, Atlantic 7971 (Rayven/Kooper, BMI)

JUST DON'T WANT TO BE LOWELY

Honnie Dyson, Columbia 445867 (Mighty Three, BMI)
NEXT DOOR'S NEIGHBOR'S KID

Jud Strunk, MGM 14572 {Cosette/Every Little Tume, ASCAP)
JNMY LOVES MARY-ANNE

Looking Glass, Epic 511001 (Spruce Run/Evie/Chappell, ASCAP)
SAY HAS ANYBODY SEEN MY SWEET GYPSY ROSE
Dawn, Bell 45374 (Levine & Brown, BMI)

MY MERRY-GD-ROUND

lohnny Mash, Epic 5 11003 {Columb) (Cayman, ASCAP)
SWAMP WITCH

Jim Stafford, MGM 14496 (Famaous/Boo/Kaiser, ASCAP)
LORD, MR. FORD

berry Reed, RCA 74-0960 (Vector, BMI)

LIVE & LET DIE

Paul McCartney & Wings, Apple 1863 (McCartney/ATV, BMI/

United Artists, ASCAP)

OKLAHOMA CRUDE

Henry Mancini & Orchesira, RCA 74-0974 (Colgems/East Hill, ASCAP}
SUNSHINE

Mickey Newbury, Elekira 45853 (Acuff-Rose, ASCAP)

MAYBE BABY

(allery, Sussex 259 (Melody Lane/Va fac, BMI)

SUMMER SONG
Lettermen, Capitol 3619 (Unart, BMI)

50 VERY HARD TO GD
Tower of Power, Warner Brothers 7687 (Kuptillo, ASCAP)

SONGS
B.l. Thomas, Paramount 02187 (Famouws) (Screen
Gems-ColumbiasSemmerhill BMD)

WOULDN'T | BE SOMEONE
Bee Gees, RSO 404 (Mtlantic) {llrdwull..fﬂﬁﬂ H-SEHF'II

SMOKE! SMOKE! SMOKE! (That Ci
Commander Cody and His Lost Planet mﬂn Farlmuunl
0216 {Famous) (Hill & Range/Elvis Presiey, BMI)

EVERYONE'S AGREED THAT EVERYTHING WILL TURM OUT FINE
Stealers Wheel, ARM 2450 (Hudson Bay, BMD)

NASHVILLE

Ray Stevens, Barnaby 5020 (MGM) (Ahab, BMI)
THE HURT

Cat Stevens, ABM 1418 (Ackee, ASCAP)

LEARN TO SAY GODODBYE

Dusty Springhield, Dunhill 4357 (Pamca, BMI)

YOU WERE ALWAYS THERE
Donna Fargo, Dot 17460 (Famouws) (Prima Donna, BMI)
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Country Music

Chellman’s Tee Off 1st Annual
Country D.J. Golf Match Oct. 17

NASHVILLE—-A special golf
tournament specifically for country
radio disk jockeys will be held here
next October, during the week of the
“Grand Ole Opry” Birthday Cele-
bration and the Country Music As-
sociation convention.

Totally separate from the Music
City Pro-Celebrity Tournament of
the preceding week, this special
event will take place on Wednesday,
Oct, 17th.

Called the First Annual Chuck
Chellman/Georgia Twitty Radio
Invitational Golf Tournament, the
occasion will take place at Harpeth
Hills here.

Chuck Chellman, who heads his
own independent record promotion
firm, said this was put together be-
cause the big market disk jockeys
were beginning to feel they were
only a small part of the week's activi-
ties. “The taping sessions and the
shows are fine for jocks not normally
exposed to such things,” Chellman
said. “But the majors were looking
for something special.”

Chellman said he sent out 200

questionnaires, and immediately re-
ceived 42 positive responses. He im-

SPRINGFIELD, IIL—This city’s
first recording studio, geared almost
exclusively for country music, will
open here Aug, 4.

The structure also will house Hlini
Records and a group of publishing
companies. Operated by Glen
Hurley in partnership with Andy
Acree, the 40x30 foot studio will be
equipped with a 4-track board, and
will be in production immediately.

Hurley formerly was the owner-
operator of Blue Boy Records, a firm
since dissolved. Even though the for-
mal opening is a few weeks away,
the activity has already begun.
Hurley is mixing a live album cut at
the Colorado Country Music Festi-
val (see separaje story), and hopes to
have it ready for release shortly. He
also has cut two sides with Jan
Hurley, former Blue Boy artist, one
of which was written by Peggy Sue,
sister of Loretta Lynn. Hurley also
has cut an LP on Andy Acree & The
Country Squares, and two singles
are being readied for Gene Fore. All
of the artists are under contraci to 11-
lini. Coming up next will be a single

mediately formed a tournament
committee, consisting of Craig Scott,
WIID-AM, Chicago: Don Evan,
WEEP-AM, Pittsburgh: Artie
Payne, KWKH-AM, Shreveport:
Jonathan Fricke, WMC-AM, Mem-
phis; and Jim Pride, WRCP-AM,
Philadelphia.

Subsequently, Charlie Douglas of
WWL-AM, New Orleans, was
named starter at the first tee, and

Mike Hover of KWMT-AM, FL
Dodge, la., starter at the 10th tee.
Douglas also announced his station
would design special score cards.
“It will be strictly & fun tourna-
ment.” Chellman explained. “Plenty
of prizes for every conceivable
thing." He also said each foursome
would contain two disk jockeys, an
artist, and a record company execu-
tive, all decided strictly by draw.

Hall of Fame Selling
Commemorative LP

NASHVILLE—A special album
paying tribute to members of the
Country Music Hall of Fame, and
including top selections by these in-
dividuals, has gone on sale at the
Hall of Fame here.

Tex Ritter and Eddy Arnold nar-
rate the recordings, reading the
wording of the Hall of Fame
plaques, most of which were written
by Paul Ackerman.

A limited edition is expected to
make this LP a collector’s item. The
idea for the album was originated by

by Judy Rose, the daughter of Patsy
Montana.

Called the Countrypolitan
Recording Studio, the studio also
will provide an in-house band which
Hurley describes as “top caliber.”
He said that leading producers in the
Nashville area promised (o bring in

their artists to record there on a cus-

Country Music Association directors
Ralph Emery and Tex Ritter.

Proceeds are shared by the CMA
and the Country Music Foundation,
both non-profit organizations.
Monies will be utilized to promote
country music.

Mail orders are being accepted
through the Hall of Fame Country
Store, 700 16th Ave. South, Nash-
ville, Tenn. 37203. The cost is $5.23
each, tax included, plus 50c postage
and handling,

Hurley & Acree Team; Form Country
Music Base With Springfield Studio

tom basis, thus avoiding a lengthy
trip for recording sessions. Studio
costs are $40.00 per hour,

Acree also will join Hurley in
some of the production.

The building contains three of-
fices for execulive work, and to
handle the publishing companies,
and wo lounges.

Judy West to Head
Daily Family Music

NASHVILLE—Judy West, song-
writer, performer, and long-time
recording artist based here, has
signed an agreement to represent the
publishing interests of country mu-
sic pioneer H'W. “Pappy™ Daily and
his sons,

Miss West formerly was associ-
ated on the West Coast with Gene
Autry, where she appeared on his
TV “Melody Ranch™ show, Miss
West moved here in 1970 while

Jack-of-All-Trades Tops Budding
House of Loyd Inc. Complex

NASHVILLE—House of Loyd,
Inc., a firm founded in part by a for-
mer music row janitor, has signed
artist Harrison Tyner to an exclusive
production contract.

Tyner, who also is president of the
firm, formerly recorded for Triune.
He now will be produced by Royce
G. Clark. the one-time janitor, who
has become commerically successful
in the music field.

Clark produces Dee Mullins,
whose latest release “Circle Me"
made the Billboard country chart
He also handles production of Elson
Smith, Julie and Johnny Bernard,
Diane Ellis and the Southwest
Sound Factory.

Tyner, a former folk singer. also is
Assistant to the President of Colum-
bia Christian College. Much of his
income as an enfertainer is given to
the Mayday Foundation, which
grants funds to deserving religious
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programs. He established the foun-
dation.

Clark came here in 1966, dug
ditches, formed a group, returned to
Texas, became acquainted with
Huey Meaux. and pot help there.
House of Loyd is now working with
Meaux's Houston studios in talent
development. Clark later signed
with Shelby Singleton as an artist
and writer, wrote the “B™ side of
“Harper Valley. PTA" (under the
name Clark Bentley), and later
joined Tyner in formation of the
firm, along with Loyd Scobey Jr.,
and Lola Scobey.

The firm now includes Royce
Clark Productions, House of Loyd
Music (ASCAP); Loyd of Nashville
Music (BMI), and management for
three other publishing houses. The
House of Loyd label now is being
formed, and is expected to be acti-
vated within six weeks.

recording for Starday. As a writer,
her songs have been recorded by
Eddy Arnold, Ferlin Husky, Bobbie
Koy and others.

An office on Music Row is being
completed now, and will headquar-
ter Daily’s Glad Music (BMI), Star-
rite (ASCAP) and Raylee (SESAC),
More than 5,000 copyrights are in-
volved, including such country
standards as “Chantilly Lace,” “The
Race Is On,” “She Thinks 1 Sull
Care,” “Take Me," and 23 other
BMI award-winning songs.

Classic Catalog

Working with writers, artists and
producers from a base here will en-
able Daily to maintain activity in his
catalog. They include most of the
original George Jones, Tammy Wy-
nette, Melba Montgomery songs and
others.

Dhaily and his sons, Bud and Don,
will continue to work with Texas
writers and artists. Daily also oper-
ates Big State, Dallas, and Daily
Bros. Dist.,, Houston, plus one-stop
and racking operations, This keeps
the family in a unique position of
getting instant exposure, along with
promaotion and sales for all artists
who record from the Daily catalog.

In addition to representing Daily,
Miss West will continue operating
her own ASCAP firm, Finley River
Music. She and Jim Rauliff will write
exclusively for this company, estab-
lished some time ago. Rathff has
moved here from his Rogersville,
Mo., home to assist in the publishing
operations. Both also will continue
to perform in clubs in this area.
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Colorado Festival
Bursts Its Seams

DENVER—The Colorado Coun-
try Music Festival, with representa-
tives from 15 states and one foreign
nation, has outgrown its quarters here
and will have o expand for future
activities.

Gladys Hart, chairman of the
evenl, said this 11th gathering could
scarcely house the shows, the work-
shops and the like. “We have to find
ourselves a new headquarters,” she
said. “We’ve gone as far as we can go
here at the Four Seasons.”

Mrs. Hart, who has been directing
these festivals for 1l consecutive
years, said atlendance this year was
more than double any preceding
year. "We still don't know exactly
how many came,” she said, “because
we're still adding.”

Governor John Love, just named
lo head the energy program for the
administration, was a special guest
of honor, along with Mayor Paul
Beck of suburban Aurora.

Accolodes were given to Patsy
Montana, who was named “Pioneer
Queen” of the event. Miss Montana,
the first country female artist to have
sold a million records (1 Want To
Be A Cowboy’s Sweetheart™) was on
hand to accept the award. An esti-
mated 250 other awards presented,
most of them of a regional nature.

The festival this year realized, for
the fist time, an ambition which had
been talked about for years. An al-
bum from some of the lop artists on
hand was cut, and will be released
soon on the Illini Label (see separate
story). Mrs. Hart said there was such

an abundance of talent that a double
album probably will be done next
year. Those appearing on the soon-
to-be-released LP are Jim Peters,
master of ceremonies; Ron Ray &
the Four Harts, Carmen Peters, Joe
Wells, Jerry Moore, Bill Clossey,
Judy Rose, Rudy Grant, Patsy Gal-
lagher, Rusty Russell, Doug Stewart,
and an instrumental by Fritz Brad-
ing, Bill Settles and Freddie Ellis.
Back-up bands heard on the live al-
bum are The Four Haris, the Drift-
ers Four, BC and Company, and
The Showdowners.

The six-day and night event in-
cluded scores of workshops for pro-
gramming aids and the like, and
were so crammed that there was
standing-room only. This is the big
reason which prompted Mrs. Hart to

begin seeking larger quarters at
once.

The convention again was well-at-
tended by Nashville visitors, includ-
ing Curley Rhodes of Cedarwood
Publishing, who has attended every
one of the festivals here. It also
brought back several natives of the
area, who now record in Nashville,
They include Sonny Wright and
Peggy Sue, and Bonnie Nelson.

Mrs. Lart said next year's Festival
would be held again in the month of
June, with the exact date to be an-
nounced soon. She also said there
would be forthcoming announce-
ments conceming new recording
studios here, and new night clubs
featuring country music.

Hank Snow Listed as Pre.
OfNewWheelingC/MOrg.

WHEELING, W. Va-S5iill an-
other country music organization,
known as the “Country Western
Music [nternational,” has been
formed here, according to Charles
Pugliese, temporary secretary.,

Listing veteran perfomer Hank
Snow as president, the club has se-
lected temporary officers “in order
to facilitate the preliminary organi-
zation of this society.” Pugliese said
the first convention would be held
“in the near future in order to elect
duly constituted officers.”

“We have learned from discus-
sions with many musicians, pro-
maoters, fans and others that there is
a need for someone to assist the
many people who would like to get
into the Country Western Music
profession,” Pugliese said. “These
various people need to be counselled

and assisted in getting auditions,
cutting records, etc. We will shortly
have offices that will be large
enough to handle all these problems
plus financing, publicity, promo-
tion, housing and any other aid that
might be required.”

Selling “charter memberships”
for $10, the organization promises Lo
imprint your name on a copy of the
charter and send it to you,

As an addiuonal lure, the organi-
zation offers to all charter members
one night’'s free lodging at the
Rogers Hotel here. The hotel, which
once housed the headquarters of the
Eastern States Country Music, Inc,,
now is at least the temporary quar-
ters for the newly-formed group.
ESCMI, more than a year apo,
changed its headquarters to the
Catskill area of New York State.

2

———

WILL RUNYON, president of Candy Records; rancher Louis Johnson; actor John
Wayne and artist Larry Woods enter Music City Recorders where Wayne and John-
son co-produced a session on Woods for Candy, a division of National Sound Pro-

duction Company.
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Waugh 0K;
Surgery
Sluccess

NASHVILLE—Irving Waugh,
president of WSM, Inc. and winner
of a Billboard Trendsetter Award
for 1972, was recovering here at St
Thomas Hospital following open
heart surgery.

Waugh, who conceived and for-
mulated the Opryland USA com-
plex, also was the guiding factor in
the annual Fan Fair festival for con-
sumers here. He also was involved
with the initial WSM *Grand Ole
Opry” birthday celebrations each
October, and the Pro-Celebnty Golf
Tournament held in connection with
that event.

He also has served for a number
of years as an officer and director of
the Country Music Association and,
with Jack Stapp, was instrumental in
various network productions ongi-
nating from here e¢ach year.

Waugh suffered a massive coro-
mary in 1965. He was in Florida
when stricken again, and was flown
by National Life jet from there to the
hospital here where surgery was per-
formed.

Doctors said the operation was
completely successful.

Neison Joins QCA
Promotion and Sales

CINCINNATI-Veteran free-
lance record promoter Pal Nelson,
who worked for a number of years
out of Nashville, has joined the
Queen City Album, Inc, on a per-
manent basis, effective July |, to
handle promotion and sales on the
firm’s country, budget and Collec-
tor’s Series lines. He will call on dee-
jays, one-stops and distributors,

Ed Bosken, QCA president, an-
nounces that LaVerne Tripp, lead
singer with the Blue Ridge Quartet,
gospel group, will soon make his de-
but as a country artist via an album
on the QCA label. Release is slated
for mid-August.

QCA last week released a new
single, “The Last Blues Song,” from
Helen Reddy's newest album. It was
done by Amber Hue, a mixed four-
some currently appearing at the
Fireside Inn, Columbus Ohio.

Pub. Firm Rebought

NASHVILLE—Marijohn Wil-
kins, founder of Buckhorn Music
with Bill Justic in 1963, has repur-
chased the 50% of the business from
the estate of the late Hubert Long.

She had sold half interest in the
publishing firm some years ago.
Now she regains full ownership.

The publishing company started
with only one writer, Kris KristofTer-
son, who sent tapes to Miss Wilkins
while he was a helicopter pilot in the
service. His first songs came from
Germany. Among those early songs
was “For the Good Times,” re-
corded later by Ray Price. Seventy-
one of the Kristofferson songs are
now in the Buckhorn catalog,

Buckhomn also won a Cannes Film
Festival award for “Scarecrow,” re-
corded by Bobby Bare.

Buckhorn also has purchased a
building on Music Row. Beside her
publishing activities, Miss Wilkins
manages and produces a new UA
artist, Chuck Stewart, whose first re-
lease was “Somebody Nobody
Knows.”

Charence Selman is general man-
ager of the firm, and Pat Floyd is
vice president.
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Country Music

Nashville
Scene

By BILL WILLIAMS

Ray Grifl is the latest of the coun-
try artists about to embark on his
own television series. It is scheduled
1o be done this fall in Canada, with
possible syndication in the U.S, Cur-
rently, while working show dates in
his native country, he has been
searching for musicians to appear
with him. ... Donna Fargo has an-

other cross-over single. Dot's Larry
Baunach reports that her latest coun-

try hit 1s being programmed by ma-
jor pop stations. ... Brian Collins,
recently moved to Dot, has been
drawing full crowds at the Imperial
Room in Tampa. ... No sooner did
MGM’s Don Holiman cut his first
country single in Nashville under
the supervision of Eddie Miller, then
he was offered another part in a
movie. He has done a couple of oth-
ers. Miller also wrote his new release.
... John Allan Cameron returns to
Toronto to perform at the Mariposa
Folk Festival. . . . Randy Collier, who
recorded on Caprice and then Relco,
15 getting a big push from his female
fan club in Bayou La Batre, Ala.

Sunshine Country Records, a new
label in Arlington, Tex., has issued
its first releases, one by John Wells
and another by Mike Glanton. Ac-
cording to general mgr. Bart Barton,
distribution is moving well. . . . The
New Grass Revival got Nashville ex-
posure at the Exit Inn, fast becoming
the city’s top showcase for talent. . . .
It's a boy for Mr. and Mrs. Joe Dea-
ton of Tandem Records and WTZE
Radio. Joe Jr, weighed in at just over
7 pounds, and all is well. ... Ann
Warden, lovely and talented wife of
Don Warden, has an art exhibit on
display at the public library of Gal-
latin, near Nashville. Husband Don
15 a business partner of Porter
Wagoner, and his lead fiddle player,
... Pretty persistent stories about
that Jo Ann Sweeney, young attrac-
tive black singer with MGM, will do
an LP with Sammy Davis Jr. .. . Dot-
tie West, she of multi-talents, broke
house records at Caledon East near
Toronto. She hurried home to tape
the Jimmy Dean syndication being
shot in Nashville.

Air Force Sgt. Bill Dingman writes
from Elmendorf AFB at Anchorage,
Alaska, that Johnny Carver was one
of the finest entertainers to perform
up that way. Bill, who has a wealth
of experience behind him, retires
next year and hopes to settle in the
Mashville area. ... Troy Hess, the
youngest singer to appear on the
Dean Martin Summer show, has
more network exposure coming up.
Two shows are already set, and there
may be more, In addition to singing,
he plays the Dobro. . . . Dave Wilkins
has been working at Ireland’s Steak
and Biscuit Restaurant in Memphis,
with turmaway crowds every night.
Management says it has done more
business in the two weeks that he’s
been performing than in any other
similar time since the club opened.
... The Stonemans have been se-
lected for a 28-day tour of Europe
and England starting Nov. 2. They
have been drawing big crowds in
this country. Jerry McClendon,
Raven Records artist, did an album
at England Barn. While in town, he
and his producers took a busman’s
holiday by attending a Conway
Twitty session. ... Frank Gosman,
president of Country Showcase
America, was honored by the Mary-
land House of Delegates for his con-
tribution to country music in that
state. ... JMI's Jackie Burns is re-
covering following removal of the
gall bladder. . . . Former Mousketeer

(Continued on page 33)
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% Star Performer—LP's registering proportionale upward progress this week,

TITLE, ARTIST

Lakel & Nwmber (Destishubimg Label)

ra | Last Week

12 | BEHIND CLOSED DOORS

Charlie Rich, Epic HE 32247 (Columbia)

1 (10 | GOOD TIME CHARLIE
Charlie McCoy, Mosumeat KI 37715 {Columbas)

17 | INTRODUCING
Johany Rodriguez, Mercury 58 61378 (Phonogram)

DANNY'S SONG
Aang Murrgy, Capilol 5T 11172

14 | THE RHYMER AND OTHER FIVE AND DIMERS
Tom 7. Hall, Mercory SEM | 668 (Phonagram)

SATIN SHEETS
leanne Pruetf, MCA 338

8 (10 | YOU LAY S0 EASY ON MY MIND
Bobby G. Rce, Metromadia Country 10186

4 |10 | KIDS SAY THE DARNEST THINGS
Tamemy Wynette, Epic K2 31937 (Columbia)

11 | & | WHAT'S YOUR MAMA'S NAME?
Tanya Tockes, Columbia KC 32272

SUPERPICKER
Foy Clark, Dot DOS 26008 (Famous)

11 |12 | 9 | THE BLUE RIDGE RANGERS
Fartasy 9415

12 | 10. |17 | ENTERTAINER OF THE YEAR
Loretta Lyna, MCA 300

W25 | « | sweer counray
Charfie Pride, RCA APLIO217

14 (15 | 6 || KNEW JESUS (Before He Was A Star)
Glen Campbell. Capidol 5W 11185

15 | 9 |14 | THE SESSION
ferry Lee Lewis, Mercory SEM 2803 [Phanogram)

16 | 14 |15 | BRENDA
Brenda Lee, MCA 305

30 | 3 | Loro, MR, FoRD

Jery Reed, RCA APLI-021%

18 | 17 |20 | ALOHA FROM HAWAIl VIA SATELLITE
Elvis. Presley. RCA VISX 5089

139 |16 |15 | LONESOME, ON'RY & MEAN
Waylon Jennings, RCA LSP 4854
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20 21 | 5 | DON WILLAMS, vOL 1
M 3004
21 |22 | 5 | AINT IT AMAZING, GRACIE
Bach Owess, Capitol 5T 11180
O |27 | 4 |AM 1 THAT EASY TO FORGET
him Resves. RCA APLI-D039
23 |24 | 6 | TOTALLY INSTRUMENTAL WITH ONE EXCEPTION

The Stramgess, Capsdol 5T §114]

16 | SHE NEEDS SOMEONE TO HOLD HER
Conway Twitty, MCA 303

29 | 4 | CHEATING GAME
Susan Raye, Capiol ST 11179

13 |11 | THE GOSPEL ROAD
Iokinny Cash, Columbis KG 37753

26 |18 | SUPER KIND OF WOMAN
Freddy Hart, Capitod 5T 11156

34 | 3 | COUNTRY SONGS WE LOVE TO HEAR
Cuy & Rales, Ranwasd 110

18 | 7 | DRISY A DAY
lud Strunk, MGM 5L 4398

28 | 7 | GOOD THINGS
David Howston, Epic KE 32189 (Colwmbia}

40 | 2 | GODD NEWS
lody Miller, Egic KE 32386 (Colwmbea)

32 | 4 |BARROMS & POP-A-TUNES
Jim 4 Brown, RCA APLI-BIT2

31 |27 | I'VE FOUND SOMEONE OF MY OWN
Cai Semith, Decca DL 75369 (MCA)

33 |17 | A SWEETER LOVE
Barbarz Fairchild, Colsmbia KC 31720

- | 1 | TIE A YELLOW RIBBON
Johnny Carver, ABC ABCX 732

37 |18 | MY SECOND ALBUM
Donna Fargo, Dot DOS 26006 (Famous)

14 | SHE'S GOT TO BE A SAINT
Ray Price, Columbia KG 32033

29 | ROY CLARK LIVE
Doi DOS 26005 (Famous)

23
N
36 | 7 | TOD MUCH MONKEY BUSINESS
45
38

i~
S

Freddy Weller, Columbin KC 32218

Z | CLOWER POWER
leery Clowar, MCR 317

11 | MAC DAVIS
Columbia NC 32206

A3 |26 | SONGS OF LOVE
Charley Pride, RCA LSP 4837

4 | 3 | A WHITE SPORTSCOAT AND A PINK CRUSTACEAN
Jimmy Butfett, Dushill X 50150

41 |53 | HAPPIEST GIRL IN THE WHOLE USA.
Donna Fargo, Dot DOS 2600 (Famows)

42 |35 | CHARLIE McCOY
Monwment KZ 31910 (Colwmbia)

35 | B || HATE GOODBYES/RIDE ME DOWN EASY
Bobdy Hare, RCA APLI (040

= | 1 | ILL KEEP ON LOVING YOU
Porter Wagoner, RCA APLI 0142

= | 1 | SHOTEUN WILLIE ~
Willie Melsen, Atantic SO 7262

= | 1 | THE ERNEST TUBB/LORETTA LYNN STORY
MCA 24000

— | 1 | BEST OF SKEETER DAVIS
Skaater Davia, ACA APDI-0190
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Country Music

® Continued from puge 12

Darlene Valentine now singing
country songs. She records for Alva
Records, part of Jimmy McHugh
Music, in Beverly Hills. . . . George
Steven Matyi, known professionally
as Buddy Stevens, was among the 29
persons killed in the fire that swepi
through a lounge in the New Or-
leans’ French Quarter last month.
Stevens had recently signed with
Ken Keene of Sea Cruise Produc-
tions in St. Louis for personal man-
agement and recording.

Lou Christy has put out a tune on
the Three-Brothers label in New
York titled “Wilma Lee & Stoney
Cooper.” Wnitten by Ralph Landis,
the song has nothing but praise for
the great couple who have sung to-
gether for decades. ... Good story
behind the recording by Don Cherry
of the Cindy Walker tune concerning
Amarillo. The slogan first appeared
on bumper stickers by young people

Nashville Scene

not happy with conditions in the
Texas city. Yet, the town has taken
the song to its heart. . . . New release
by Artco, the Oklahoma City firm, is
by Charlie Thompson. Coming up
nexl, Peggy Gale and Frank Arnett.

. The Gross Brothers, not yet half
lhmugh their summer long engage-

ment at King's [sland, report large
crowds and excellent response from
their Saturday night shows. Most re-
quested song is “Country Roads.”

. Texas State champion fiddler
Joe Stephenson, currently with the
Kenny Brent Show, has signed with
Ken-A-Don Records. A single and
an album are due immediately. . ..
Ken Mansfield, former president of
Barnaby and a fine independent
producer, was wed to actress Tere
Livrano at their Pacific Palisades
ranch. An impressive guest list in-
cluded the Waylon Jennings, The
Hagers, Rick Nelson, the George
Harrisons, ad infinitum. ... A spe-

Drake Moves to Elektra;
Rabin Takes Window Music

NASHVILLE—Pete Drake, who
now heads the country division of
Elektra here, has turned over the op-
eration of his Window Music Pub-
lishing firm 1o Buzz Rabin.

Rabin, an outstanding writer,
joined Window in 1967, and also be-
came a part of Pete Drake produc-

tions. He has written songs for
Johnny Bond, David Rogers, Bill
Anderson and Ringo Starr, among
others,

Drake now is devoting almost all
of his time for production, He pro-
duces independently as well as han-
dling the Elektra operation,

1st U.S. Names at
New Zealand Fete

NASHVILLE—For the first time
in history, major U.S. country talent

will be headlined in a New Zealand
Country Music Festival to be held in
four cities there June 20-23,

Also for the first time, release of
the artists’ newest records will pre-
cede the tours. There will be exten-
sive radio and television air plugs.
Press conferences are scheduled for
the artists in each of the cities.

Brian Larimer, president of BBL
International Talent Agency which
set the tour, listed the artists as Tom
T. Hall and his Storytellers, Bobbie
Bare, Susan Raye, and New Zea-
land’s leading country entertainer,
Eddie Low. There also will be sup-
plemental local talent. The shows
are scheduled, two each might, in
Christ Church, Auckland, Well-
ington and Dunedin.

Low, who made his American de-
but at last ycar's Fan Fair, was a

=
ﬂh
=
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ON THE SET of the Porter Wagoner Show, participants prepare to greet the win-
ners of the Porter Wagoner-Opryland Holiday Weekend in Nashville. Winners
from 8 stations came in for Fan Fair. Left to right: Charles Fancher, publicity man-
ager of Opryland; Wagoner; Dolly Parton, and Tandy Rice, president of Top Bil-

ling.

JULY 14, 1973, BILLBOARD

_——
e — =

guest artist on the “Grand Ole
Dpr_h,' following that function. He
and Lanmer then began working
out details for this New Zealand fes-
tival.

The festival will be promoted by
Joe Brown Enterprises, Mosgiel,
N.A.

McFadden Set

Also going on the tour will be
Larimer and Jack McFadden, presi-
dent of Omac Artists. Low then will
return to the U.S. with Larimer for
his own tour which begins in Holly-
wood June 29.

Larimer plans a later trip to Aus-
tralia and the Far East to work out
details for tours there.

Larimer said he was working
closely with Brown to help promote
country music in New Zealand, and
plans to extend that promotion into
other areas of the world.

cial “day” for Jim and Jesse
McReynolds, both members of the
“Crand Ole Opry,” will be held at
Bristol, Va., Aug. 10-11, for their
contributions to country music. . ..
The whole Del Reeves [amily 15 ac-
companying daddy on his swing
through Canada, where. in Toronto,
he is taping the lan Tyson TV show.

.. Humonst Jerry Clower, who 15 a
total abstainer, entertains at the
Playboy Club in Lake Placid, New
York, next week. ... Bill Anderson
and the Bill Anderson Show will be
the big attraction at the first WHN
family picnic to be held next Sunday
on the grounds of 5t. Johns Univer-
sity in Jamaica, N.Y. Among those
with him will be Jimmy Gately and
Mary Lou Tumer. ... Jack Hare, a
fine Nashville talent. has begun en-
tertaining at Nero's in Music City.

.. Merle Haggard set to tape a Bert
Reynolds special next week, and will
follow that with a Boys Club benefit
in Bakersfield. The first part of the
month is being spent in recording
sessions in Nashville.

Hal Wayne finished two weeks at

a Motor Inn in Athens, Georgia, and
was promptly booked back for two
more engagements this year, ...
Julie Jones, who makes her home in
Oklahoma, has recorded a release
for Paragold Records, ... Thé Pon-
derosa Club in Lebanon, Pa., closed
by the floods of last year, has re-
npened completly redecorated, and
will feature such acts right away as
Sherry Brice, Alice Creech, Penny
DeHaven, Siu Phillips, Red Sovine,
Joe Stampley and Linda Rask. ...
Bobby G. Rice of Metromedia has
taped a “Good Ole Nashville Mu-
sic” show to be aired later. ... The
Gathinburg Arts and Crafts Center
in East Tennessee 1s open now on a
six-night a week schedule featuring
country music. George Morgan al-
ready is booked there, along with
Stu Phillips, Jack Barlow and Bill
Carlisle, ... Tommy Cash and his
group piayr::cl a big, successful Cali-
fornia tour.

Burgundy Bows

NASHVILLE—Formation of the
Burgundy label has been an-
nounced here by Henry Lewis,
owner and initial artist.

The firm earlier had been formed
as LTD Records, but the name was
changed afier Fred Foster notified
Lewis that he had a claim on the
name,

Lewis has a single and album as
first releases.

Natonwide Sound Distributors,
headed by Joe Gibson, will handle
national distribution, and promo-
tion of all product will be handled
by George Cooper 11l of Country
Collage.

JAMES BLACKWOOD, seated, signs
a contract with Whitaker Books to
do his life story. With him is Leon-
ard Myers, editor of the firm, who
will work with him on the story.

Looks Like Little David Has
Done Gone And Got
Himself A

Great

Big Hit!
“LOVE IN

THE BACK
SEAT™

MCA =40034

Little David
Wilkins

Exclusively on

MCA RECORDS

33
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8 Track Lube Bulk Tape
03¢ per 100 Ft.
Immediate Delivery

CONCORDE SALES

815 Anna 5t., Elizabeth, N.J.
07201. (201) 527-0810

4 Color Labels
For 8 Track Cartridges
Immediate Delivery
02%¢ Eo

CONCORDE SALES

8215 Anmna 3b., Elizabeth, M.J.
07201. (201) 527-0810,

Color Sleeves for

& Track Cartridges,
3¢ Ena,

Immediate Delivery

CONCORDE SALES

E15 Amna 5t., Elizabsth, M.J.
07201. (201) 527-0810.
aull

For Sale T
EIGHT TRACK & QUAD CARTS

Splicing, Shrink film. Exoct time
loaded blanks. Bulk lube tape,
Sleeves, Lobels—your design or ours,
olso custom,
FIKES PEAK TAPE
140% 5. Bth 5t., Colorado Springs,
Colo. BOF06 (303) 632-TSET |yl4

BILLBOARD
Group Subscripbion
iscounts

Save HM% on sub tons to BIill-
board for groups of 10 or more. Far
rates and Information write:

BOX 401¥

c/o Billboard, 1515 Broadway
MHew ‘l*'l' "|T| 1“‘“ tin

&TRACK DUPLICATOR

"ASC-DUTAL. 45" gystem with dual
capsian closed loop drive on master
and 10 slaves. Speed 45 IPS, capacity
130 14" or 240 10%4" pancakes per
8 hour shift., 4" econtinueus loop
master. Can be converted to 15" or
1" master. Production of over 4000
cartridge programs per shift makes
this an ideal system for In dent
record ecompanies. Awvallab after
July Ist for 312,500 cash.

AUDIO SPECIALITIES..CO.

35206-D Pan Am Freew Aldbu
que, N.M. 87107 Phone :-au'!'s;ﬁi
1

C. L./SUPERCART
CARTRIDGES

Empties with Foam Pad

Empties with Spring Pad
Bulk B-Track and Cossette Tape
Splicing Materials
for B-Trock and Cossettes
For information call: (8186) §37-2188

or write: TERRY D, VOCLER

CARTRIDGE INDUSTRIES
CORP.

F.O. Box 186
Excelslor Springs, Missswurl Hilljliu
¥

BILLBOARD MICROFILM AND MICRO-
film resder {!nr %h,ﬁﬂtuﬁ: #ﬂm Hart.
Fla. 33156. e .m&

THE GOLDEN DISC SPECIALITES
rire records ("SHa). Enormous Inven-
» Malled anywhere. Catalog S$2.00.
183 W, 1th St., N.Y.C. 10014 (213 158
TEoR, tfn

&'5’

HELP WANTED

STRIFPERS & GO-GD DANCERS WANT-
ed. Beginners O.K. for new club. Steady
work. High salary. Apply In PETEGT
after 11:30 a.m., with photo. Ask for
Carlos, 210 W. 48th St. Phone: (217)

Jyia

E

G & M STUDIOS, DETROIT, MICH.
New addition of 24 track. Will require
oxperienced engineers. Call: Guy Mar-
asco, (313) TrL1380. Vacstlon with pay.

ivld

PROMOTIONAL SERVICES

ATTENTION ARTISTS — PRODUCERS
Manufacturers. #0riginal Concept! Free
Brochure and Evaluation, Your master
Lap# or record personal promotion pres-
entatlon. Slgned ratlngs by Radio Pro-
gramming Director. Telephone Uming
co-ordination, distribution for regional,
national coverage. Contact: Star Hee-
ords FPromotions, Boax 1055, El1 Paso,
Texas. 7T0848. Phone: (015 533-7508. aud

DISTRIBUTORS WANTED

PATCHES 5240 A DOZEN. 1000 OTHER
NOW items, Houss of Ripps, 38 M. Mac
Questen Parkway, ML Vernmon, New
York 10550,

RECORD-TAPE STORE FIXTURES
Thirty Six Friedman Browser Record
Racks [(Holds over 400 pes, | —Ass't,
Tape & 45 Rocks. Warehouse shely-
ing also availoble, Must Sell—Best
ﬂf;ﬂﬂ accepted.

MAYHARD SPIECEL

214219 Fomnd du Lec Ave.
Milwaukes, Wis.

Phone: (414) 5862-4510 jyi4

POSTERS, BLACK LIGHTS, INCENS

beads, anl:hn:. stickers and decals. Sen
for free catalog. (404) B76.4474, H & B
Distributors, 831 Peachtree St., N.E., At-
lanta, Georgia 30309, tfn

HIGH FIDELITY'S TEST REPORTS-—
Over 175 currently avallable audic prod-
i Sigs: Bty s R Revortss it
Patterson St., Clnelnnatl, Ohlo -ﬁiil.. ifn
12 TRACK SCULLY RECOHDIMG AND
Mixing with EMT, Pulteec, 5 A-sonice
eqgualizer, Limiter: also HB4,2, and I
Skully with Instruments and am TH.
Don Eillott Studios, B0 West Bt.,
N.Y.C. 10018, (213) 524-9677. tfn

SYNTHESLEERS BUILT TO YOUR
specifications——ean be bullt to play like
ante or ome key at a time—Produe

n s¥ni for radle and TV
under : te to Christo Hoh-
hin.KS Sania Maria, 7 ﬂil-l-ill.

¥

Dr. Dale Parker, Box 633, Portsmouth,
Virginia 3708, ivid

COMPOSER SEERKING SERIOUS LYRI-
cist In N.¥. Area. Send resume. Bax
48, o/o Billboard, 1 Astor Plaza, Mew
York, N.Y. 10036

45 RPN RECORDS 1855 o G OHLLLIDC -
tors only. Write for :I'mtﬂ. ‘El'n: Age
Records, Dept. B, Box 6508, Providence,
R.I 02904, i¥14

FANTASTIC VALUES, AS5'T 45's —
R&B-CEW-Pop. §5 per 100. Quantities

#m or more, §# per 100—S5 ass't.
e export. B.B. Records, 57

Rd., Upper Derby, Pa. 19082 (215) LES.
4474 tfn

100 DIFFERENT 4% B5.75. TOF R

Hits of Fl.lt 200 different plus frec l{l.ﬂﬂ

1':?&?’ A5, Box 403, ﬁll.‘lhh‘ll. HE
. EO1

CUSTOM LOADED MAXELL UDC.50

e o har Laan. wholssale: Other
PEE BN YaLeE

ing n--u-hf:. MJS, 703 Menker Ave, 51,

San Jope, Calif. 95128, (408) 2925593,

I»21

WANTED TO BUY

WANTED FOR
CASH LP'S

Cutouts Deletes Overstock

Canada's most progressive whale-
saler buys regularly, from all coun-
tries, la quantities of discon-
tinued LP's v . Rock, lozz &
Classical. Na quantity toa small or
too large, Send lists & prices too:

CARAVAN STEREO LTD.

31270 Queen Mary Rd.
Montreal, Quebec, Canada
Tel: 1514) 481-0800  |v21

DEFECTIVE TAPES UN-LIMITED
quantity. Alse LP and Tape surplus.
Melle Music, Y44 Judson, Highland Park,
Ninols, (3120 4323130 oW

RECORD MFG, SERVICES,

SUPPLIES & EQUIPMENT

RECORD PRESSING SPECIALS

Qty. 7* 4Srpm 12 334
% s 0% I
1 000 145,00 375.00

Write for Information for quantities ol
over 1000, custom jackets, stereo, pro-
motion & national distribution. Orders
:-:J:p mdl"muﬂ daws if H:cr-udmpnnltﬂm%!

eck or money order. TERMS:
507% deposit. Balance COD.

Oneids Video-Audia Ta Cagsnite Carp.
Tid Blandine 5t., Utica, M.¥Y. 13530

Low Cost Cassette Duplication fe2

DO NOT BUY JAZE FORUM INTER.
national Magazine Hf you are not inter-
ested In jarms business in Europs. Jarxz
Forum, B7L, A-1011 Vienna,
Ausiris. oW

DISTRIBUTING SERVICES

ATTN! OVERSEAS IMPORTERS

- F e g e A
prov B TOlio E mE RS
Assemble varicus onders
Ship at lowest freight rates
Provide new sup SOUTEES
Aid you in your is to N.Y.

Contach

BERKLAY AIR SERVICE
F.0. Box l-l#t JFK Alrpart;

QUALITY FIRET PRICE SECOND

We have sight ftrack blanks galore.
Distribution for sound alikes slzo.

TRACIE'S MUSIC CO., INC.

1184 Burks 5%,
Winston-Sslem, M. €. 27101

All Inquiries welecome (8197 7T24-5448
FPrivate label over 1000 pes. ivia

RECORDS, CARTRIDGES,
CASSETTES FOR EXPORT
ALL LABELS—REGULAR AND
CLOSE OUTS. Mearly 30 years serv-

ing importers with consolidation and
personalized attention,

DARO EXPORT, LTD.,
1468 Coney lIslond Ave.,
Brooklyn, N.Y, 11230
Cables: Expodaro B

ATTENTION., RECORD OUTLETS. WE
have the largest selectlon of 45 m
oldies and goodles at X5 each, 50
major label listings at promotiomal
prices. Send for free gs. All orders
welcome., Apex Hendervous, Ine., 1138
W. Elizabe Ave., Linden, N.J. mmu

n

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major
label LP's are low as $1.00, Your choles.
Write for free lstings. Scorpio Musle
DMstributors, 6612 Limekiln Pike, Phils-
delphia, Pa. 19138, Dealers only. tfn

SCHOOLS &

INSTRUCTIONS .

REI FIVE WEEK COURSE FOR FCC IsT
phone license. Bix week ocourse for
HRHadio/TY announcer. Call or wrile to-
day. REI, 52 5. Palm Ave., Sarasoia,
Fla. 33577. tfn
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COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL

The Serviece of the Stars for 30 Yra.)
THE COMEDIAN"
Original Monthly Serviece—845 yr.

issucs, $1 3 for SIZ.00
a5 “l"lTH-HﬁHTEII." Gag Flles, #5
" Anniversary Iesue," 330
"How to Master the Ceremonies,™ 35
Ne C.0.D.'s
We Teach Standup Comady™

Remit to; BILLY GLASON
00 W. Sdth 51t

Mew York, N.Y. 10019 Hn

DEETAYS: NEW, SURE-FITRE COMEDY!
11,000 classified one-line gags, $10. Cata-
log free! Edmund Orrin, Z7TB-A West
Roberts, Fresno, Callf. 33705, tin

SITUATIONS WANTED

GLITTERING LEAD SINGER §5 YEARS
experience. WAS-LIGD (516). tin

TOF RECORD MAN, 12 YEARS EX.
Hﬂ;ﬁnﬂpﬂ&ﬂ uh?‘;ﬂ buying, nmmmﬂﬂg
BEe 0. .
refarcnces, Box Hﬁ? Blllboard, One
Astor Plaza, New York, MN.Y. lﬂfﬂﬁ
¥

PROFESSIONAL 3ERVICES

MUSIC ROYALTY ASSOC. LTD.

Offers complete compuferized service for
royalty disbursement and filing notices
of intenfion fo wse. Songs ressarched.
Copyright 0Office, Washington, D.C. fo
take advantage of this service contact:

MUSIC ROYALTY ASSOC. LTD.

PO BOX 12037
Oklahoma City, Okla, 73112
l ir2s

Fﬂnrmfjlﬂ,gﬁll ROCH Mﬁlﬁ H&h\'n&
e parianped. Call mnﬁlmﬂm':'m-munn

PRODUCERS! SINGERS! LEAD SHEETS
copled from tape, 1009 &accuraoy.
Sounds Of Jov, :ﬂ ‘W. 70th St., (Sul

1203), New York, N.Y. 10023, ¥yl

BUSINESS OPPORTUNITIES

RECORDS, TAPES, HEAD SHOP POST.
e Waterbeds. 6 Mo, excelient lo-
cation. 15,000, Bax 5705, Long Beach
CA 90805, (213) 636-8549. iyl4

RADIO-TU MAaRT

#
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station searching for a deejay,

e A alonid Gt 5o okt B cast

I ’ deej ing for ‘_-'r._ﬁ_ﬂ station, or a radio
ion seching for » deéjer, illboard s your st boy: T
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MEDIUM SIZE MARKET, CAN
FUNCTION IN ANY FORMAT:
L "J* THOMAS SMITH AT

3804864 OR WRITE
BOX 3884, HOLLY WO OD, CA.
DOOIE. T/

&
:
E

in
ferred but I'll travel
i G st . o' e
Een on e
Write Box 583, Radio-TV Job Ihl.l'l:.
One Astor Plaza, New York, N.Y.
10436, T/21

Help college
help you.

Businesses like yours gave over $340,000,000 to higher

education last year.

It was good business to do so. Half of all eollege grad-
uates who seek work go into business. The more graduates

there are, and the better educated
they are, the more college serves
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An Industry Report on France

The second in a series of special
profiles on the music industries of

the Common Market countries.

FRANGE

FACT FILE

Population: 51.5 million.

Per Capita Annual Income: 18,000 francs

($4,000)

Rate of Exchange: $1 = 4.5 francs
Per Capital Annual Expenditure on records &

tapes: 19.80 francs. ($4.40)

Total record and tape retail sales: $227 million.
Total production: 97,698,267 units.
Record and tape industry annual turnover (fac-

tory value: $135 million.

LP's manufactured: 36,025,843

LP's sold: 30,625,635

Singles manufactured: 47,320,763

Singles sold: 46,609,491

Total records exported: 11,518,974 units

TAPE SALES 1972

Total production: 2,092,451 units (cassettes

and cartridges)

Tape industry turnover: $9.3 million

Public Holidays: Jan. 1; Easter Monday; May 1;

Ascension Day, Whit Monday; July 14 (Bastille

Day) Assumption; Nov. 1 (All Saints); Novem-

ber 11 (Armistice Day), Christmas Day, Dec.25,
Mormal Business Hours: 9 a.m.-12:30 p.m.;

2:30 p.m, to 7 p.m.

RECORD SALES 1972

Tax on records and tapes: 33.3 percent of
wholesale price (25 percent of retail)

Average price of single: $1.80

Average price of LP: $5
Average pressing cost for an LP: 42 cents
Average pressing cost for a single: 13 cents

Average sleeve cost for LP: 20 cents

Average sleeve cost for single: 5 cents.

Record club sales: 3.73 percent of market.

Pre-recorded tapes exported: 787,613 units.

Average retail price of cassette: $6.82

Cassettes and cartridges sold: 2,868,096 units.

RADIO & TV STATIONS

TV: State-owned ORTF, two nation-wide chan-

Sun Radio

nels and one limited range channel.

Radio: ORTF, three channels. Plus some re-

gional stations.

Peripheral broadcasting:
Radio Tele Monte Carlo
Radio Tele Luxembourg
Europe No. 1 (radio)

Radios in use: 30 million

Average retail price of cartridge: $8.10

Music publications:

Show Magazine—monthly (trade)

Salut Les Copains—monthly (consumer)
Best—monthly (consumer)

Rock & Folk—monthly (consumer)
Diapason—monthly (consumer/trade)

EQUIPMENT PENETRATION

Tape recorders in use (all types) 4.5 million

Television sets in use: 12.1 million (450,000

Record players in use: 8.5 million

color Juke boxes: 30,000 (approximately)

Outlets

Record and tape sales outlets: 18,000
Regional wholesalers: 15

Share of retail market:

Conventional retailers and regional whole-
salers: 59.3 percent.

Supermarkets and chain stores: 38.1 percent
Mail order: 2.6 percent.

Fy
F;

Labels

MUSIDISC

FESTIVAL
AMERICA
BEL AIR
VISADISC
SCORL

Fxclusive Distribution

FANTASY

USA

of RCA Vintage Jazz series which RCA
France edits and supplies to many Eu-
ropean countries under the Black and
White label—now a jazz collectors fa-
vorite. Sales of the Black Lion and
Freedom lines, produced by Alan
Bates, were developed.

Significant hits from the repertoires

RCA
in France

o0 Percent up

In the last twelve months in France,
RCA SA now nearly three years old,
has increased its sales by over 50%. It
has increased its market share in
France, and doubled its export of fin-
ished records.

The main event for RCA was the be-
ginning of distribution of the Erato
classical line in September, imple-
menting the long term agreement
signed early in the year. After six
months operation, Erato reported a
substantial increase in sales.

A major advance was made in sales

JULY 14, 1973, BILLBOARD

represented by RCA include CTI's
“Prelude to Zarathustra,'' Ode's
“Tommy,' “Harlem" by Bill Withers
from Sussex and "Sing" by the Car-
penters from A&M. On the RCA label,
Nina Simone’s My Way,"" Harry Nils.
son's ""Without You,” the Middle of
the Road and most recently, David
Bowie, have been hits,

RCA Records consolidated its lead-
ing position in film soundtrack
recordings through an agreement
with CAM of Rome, and by signing
new soundtracks by Ennio Morricone
to follow up the success with "Il etait
une fois la Revolution (produced by
Sergio Leone). Sergio Leone and En-
nio Morricone received gold records
for 1,000,000 singles and $1,000,000

of LP's sold of “Once Upon A Time in
the West."

RCA has now begun to concentrate
attention on French recordings. Sylvie
Vartan renewed her contract with the
company and leading popular artist
Antoine was recently signed. Domi-
nigue Pankratoff made the charts
with his first recording. Monique
Pianea was a prize winner at the Mex-
ico song contest. Several talented
young authors and composers have
joined RCA; their work is beginning to
attract a lot of interest.

The company's publishing activity
continued to expand, obtained major
successes with songs from Italy and
Brazil, and signed agreements with a
number of French composers, includ-
ing Charles Dumont (who wrote for
Edith Piaf) and Jean Jacques Debout,

This investrment in talent, and the
strengthening of the marketing and
distribution organization achieved in
recent months, will make the next
twelve months even more eventful for
RCA in France.
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An Industry Report on France

COMPANY REPORTS

Belolo Plans
Incentive Scheme

It is not the primary aim of Henry
Belolo of Carabine to produce hit sin-
gles. He prefers to concentrate on
building a long-term repertorie of
steady-selling catalog matenial which,
because of its good quality recording
and high grade packaging, can sell at
between 21 francs and 25 francs
rather than the normal budget range
of 12 francs 70 to 16 francs S0.

“l argue,” says Belolo,” that 5,000
sales at 21 francs are as good as
25,000 at 12 trancs 70."

Belolo, whose product is distributed
by Discodis, has about 50 albums in
his catalog and he is planning a spe-
cial contest for Discodis representa-
tives this fall involving 20 new album
releases. There will be major money
prizes for representatives selling in
the most product to record stores.

On the tape front, Belolo has his
own sales force calling on photo-
graphic dealers and other non-con-
ventional outlets and is building &
healthy 8-track business. Whereas
cassettes outsell cartridges nationally
by seven or eight to one, Belolo sells
one cartridge for every two cassettes.

While he is not principally con-
cerned to get singles hits, Belolo does
not ignore the 7-inch disc completely
because, as he pointed out, France is
one of the major singles markets in
Europe. In units, singles sales repre-
sent 80 percent of the market.

Carabine has had a big single hit
with “Hey Little Girl"”" which was re-
leased on Mercury in the USA by Barry
Finlay and which has been issued in
11 other countries, And last year
“Concerto Pour Un Ete" by Swiss
trumpet player Alain Patrick sold
500,000 singles and 100,000 LP's. It
was three months on the chart in Bra-
zil, where it sold 150,000, and it has
attracted 17 cover versions.

Belolo is also involved in independ-
ent production. He produces Italian
singer Bruno Lauzi for Vogue and has
recently signed French singer Guy
Mardel.

On the publishing front Belolo has a
catalog of 1,150 onginal titles includ-
ing 350 background items created
specifically for department stores,

Decca

Classic Sales
Up 80 Percent
In 1 Year

Since the beginning of the year, Sof.
rason, the Decca outlet in France di-
rected by EW. Pelgrims de Bigard,
has recorded great progress in all de-
partments.

Classical sales are up BO percent
compared with the same penod last
year. There have been excellent sales
of the Aristocrate series, and there are
new releases in this line by Patrice
Fontanarosa, Jean-Pierre Wallez,
Brune Rigutto and the Ensemble In-
strumental de France,

Sofrason’s classical reputation has
also been enhanced by the success of
the complete piano works of Liszt re-
corded by France Clidat.

The budget labels Classique Royal
and Coccinelle, catering respectively
to classical and pop buyers, have im-
pressed with their high quality pack-
aging and total sales of the 25 re.
leases in each of these two series have
topped 200,000,

Outstanding in the international
sector have been the sales of artists
like Gilbert O'Sullivan, Julio Iglesias,
Les Humphries and Donna High-
tower, and on the national front
Decca France sets great store by Do-

Barclay Goes
Into Budget

In an effort to increase their impact
on the international scene, Barclay
artists are currently making multi-
limgual versions of their releases,

Martine Clemenceau has made
English, German and Italian versions
of “Sans Toi"; Patrick Juvet has re-
corded an English version of “Lundi
Au Solell," a song originally written
for Claude Francois, and is planning a
Japanese recording of “'La Musica.”

Michel Delpech has made a German
version of “'L'Amour en Wagon-Lit"”
and Esther Galil is already making an
impact in Germany with German ver.
sions of "Shalom Shalom’™ and
“Coeur de Pierre."

Among the up and coming talent on
the Barclay roster is a 16-year-old girl
singer from Lyons, Patricia Lavilia,
who has been launched with an
$18.000 promotion campaign. So far
the single “'L'Amour Est Toujours En
Vacances,” a typical song for the
summer written by Michel Jourdan
and Armand Canfora, has sold
56,000 copies.

Daniel Guichard is another bright
Barclay hope who is making a big im-
pacl on the French charts.

A major event this year for Barclay
has peen a move into tne budget field
with the Barclayrama line, a series of
28 back-catalog albums, attractively
repackaged and selling at 12 francs
70. Repertoire includes recordings by
Maurice Chevalier, Manitas de Plata.
Raymond Lefevre, Michel Sardou,
Pierre Perret and Dalida, and advance

orders to date have topped the half-
million mark.

nadieu, who has recorded a French
cover version of Gilbert Q'Sullivan’s
""Nothing Rhymed."

However the most dramatic suc-
cess to date have been that of Manu
Dibango whose record of “'Soul Ma-
kossa' on the Fiesta label has be.
come an international hit, particularly
in the U.S.A.

As part of the company’s expansion
plans, Sofrason has signed to repre-
sent a number of labels in France, in-
cluding LMCE which has the onginal
version of the hit "Rock 'n’ Rolt Is
Back Again" by Little Sammy Gaha.

The company is also distributing
the production of PPA (Producteurs
Phonographiques Associes) which
forms part of the International Pel-
Erims Group.

If the current rate of growth is
maintained, Sofrason should have no
ditficulty in achieving its objective of
doubling its turnover by 1975,

Associated with Sofrason are the
Decca studios, which are among the
most modern and best equipped in
Europe. The complex consists of two
major studios, plus a recently added
smaller studio for pop groups, spoken
word recordings and rehearsals,

The main studic has quadaphonic
recording facilities and has been used
by such major artists as Mantovani.

Completing the Pelgrims complex
in France is the Societe AREACEM, a
pressing and sleeve manufacturing
company at Tourouvre in the Orne de-
partment of France.

The factory has 50 Fabel presses
and has a production capacity of 22
million single and LP disks a year—a
figure which will shortly be aug-
mented to 30 million,

COMPANY REPORTS
Phonogram

In a market characterized by a re-
cent boom in LP sales, Phonogram
France has strengthened its already
highly favorable position.

In September last year there was
the Mort Shuman explosion and the
American singer./ songwriter achieved
best-seller status with his album
“‘Amerika" and the single “'Le Lac Ma-
peur.”™

Demis Roussos continued his run
of successes with My Reason" and
"Forever and Ever” and enhanced his
international reputation with visits to
Spain, ltaly, Switzerland, Belgium,
Halland, Germany, Brazil, the Argen:
tine and Mexico.

Alan Stivell, from Brittany, success-
fully revived Celtic music with two LP
chart entries and spread the message
to Britain, lreland and Canada and
Serge Lama, following the success of
his new album and a triumphant bill-
topping season at the Olympia, estab-
lished himself as one of the major
French recording talents.

The incomparable Georges Bras-
sens produced another landmark al-
bum (330,000 sales) and began a
three-month season at the Bobino to
be foliowed by Alan Stivell. Phono-
gram has also been well represented
at the Olympia with appearances by
Rika Zaria, Demis Roussos, Michel
Sardou, Mirejlle Mathieu, Serge Lama
and Georgette Lemaire,

The success of Alan Stivell has
given a new impetus to the Breton
catalog, Kelenn, and artists like Tri
Yann, Gilles Servat and Joan Pau Ver-
dier are now enjoying national popu-
larity.

Among the younger talents who are
making an impact are Serge Fouchet,
songwriter/singer Guy Skornik and
the group Ange, who have been voted
to French pop group of 1973. Ange
are about the only French group with
real international potential at
present.

Established talent which has joined
the Phonogram roster includes Mi-
reille Mathieu, Rita Pavone and
Jacques Monty, enriching a catalog
which already boasts such top artists
as Nana Mouskouri, Barbara, Claude
Francois, Johnny Hallyday, Enrico
Macias, Serge Gainsbourg, Jane Bir-
kin and Graeme’ Allwright.

In addition to a powerful local ros-
ter, Phonogram also represents a
number of important foreign catalogs
and visits to France by Traffic, King
Crimson, Spooky Tooth, Claire Ham:
mil, Vinegar Joe, the Incredible String
Band and Roxy Music have all been ef-
tectively exploited in terms of record
sales. With good sales, too, from Cat
Stevens, Mountain and Uriah Heep,
the Island label has acquired a status
of great importance on the French
market.

From the Charisma label, Phono-
gram has had good results with Gen-
esis, String Driven Thing and the
singer Clifford T. Ward, and no less
impressive have been the labels Ver-
tigo {Black Sabbath, Jim Croce), Fam-
ily (Mama Lion), Sheiter {Leon Rus-
sell}, Mercury (Rod Stewart, Jerry Lee
Lewis), Flying Dutchman (Gato Bar.
bieri) and Biram (Tony Ronald).

Finally Vicky Leandros, who makes
regular visits to Paris to appear in
television shows, is one of the con
sistently bright stars in ithe Phono-
gram firmament.

COMPANY REPORTS
CBS

One of the most important ventures
undertaken by CBS France in the last
year has been the launching of a new
series of cassettes and cartridges,
“Special Route'’ which have been spe-
cially conceived for automotive use
and which have no disk equivalent.

As well as marketing the tapes
through conventional outlets, CBS is,
for the first time, also using gas sta-
tions and has reached agreement in
this respect with Shell, EIf, Antar, auto
accessory shops and a number of offi-
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cail service stations such as Renault
and Peugeot.

The tapes consist largely of uninter-
rupted music and are offered at a
lower price than the normal recom:
mended price for cassettes and car-
tridges.

The campaign has been organized
in conjunction with the magazine
Auto-Journal and will run throughout
the surmmmer. In the first six weeks of
the operation, 270,000 cassettes and
cartridges were sold.

CBS tape sales have been augment.
ing steadily in recent months and an
additional boost has been provided by
the introduction of a new line, Har-
mony, selling at just under $6.

On the record front CBS has
achieved remarkable sales with the
children’s series, Age d'Or and Cadet-
rama and has also scored heavily with
its Versailles budget series, selling at
12 francs 70 (about $2.80).

In classics, CBS has had continued
success with the 'Grands Inter-
pretes’” series and, of course, with the
fine recordings of Boulez (notably
“Petrouchka') and Bruno Walter.

In the field of popular repertoire,
CBS now has a really solid roster of lo-
cal talent and has seen consistent
chart success achieved by Mike Brant,
Joe Dassin, Gerard Lenorman, Michel
Fugain, Saint-Preux and most
recently, Anne-Marie David following
her Eurovision triumph. There have
been good results too from records by
Albert Hammond, La Grand Ecurie
and Billy Paul.

Looking to the future CBS is expect-
ing great things from such young tal-
ents as Joel Prevost, Jean-Jacques
Dumas and Jean-Noel Duterte.

Ouring the year DPI, the CBS cus-
tom distribution affiliate, acquired
new catalogs including Platine, the
Portuguese lines Melodie and Aquila
and the Hachette Productions So-
nores.

The Masterwork musical instru-
ments and accessories division con-
tinues its expansion and now has
product available in 95 percent of the
major department stores and, dis-
count houses. Advance ordersin 1973

for the Baby Music line of musical

toys are also impressive,

Masterwork has started setting up
Musical Library departments in stores
where the songbooks of top stars are
on sale and in prospect for the near
future i1s a range of organs at popular
prices,

COMPANY REPORTS
Sonopresse

Maintaining its policy of closer rela-
tions with independent producers,
Sonopresse has recorded, this year, a
healthy expansion rate, doubling in
the last 12 months its turnover of ex-
clusive product,

The new Sonopresse team, under
chief executive Georges Rambaud,
has set up a highly competitive organ
ization to promote independent pro-
ductions, based on three essential
services:

—Radio-television-press  promo-
tion, in which Sonopresse can offer
sormne original approaches,

—Manufacture, in which the com:
pany has the widest flexibility en-
abling a record to be placed on the
market in less than a week.

—Distribution organization, which
covers all possible record sales out-
lets, including the exciusive distribu-
tor, the wholesaler and the one-stop
organization. Sonopresse also has
more than 50 representatives cov-
ering the French territory.

As a result of these service opportu:
nities, Claude Carrere (producer of
Sheila, Ringo, etc.) has assigned dis-
tribution of his label to Sonopresse,
and the company has also acquired hi-
cense deals with the U.S. firms Alshire
and Evolution.

Sonopresse now intends to broaden
its international activities, principally
within the European Common Market
and Canada.

It has signed agresments with two
of the biggest Canadian independ-
ents, Campus and Nobel, and at the
same time has begun distribution of

the German firm Ariola, on the Euro-
disc label, with a reciprocal deal in -
Germany for exclusive Sonopresse

product,

In the meantime, Georges Ram-
baud plans to place more emphasis
on the rest of the catalog at Sono-
presse's disposal. Although there are
numerous French artists on the com-
pany's books, Sonopresse does not
wish to be at the complete mercy of
the irregular hit song.

As a result, the company has car-
ried out a detailed market survey for
the better exploitation of its standard
calalog product and claims that the
results in 1972 were extremely suc-
cessful.

Rambaud, commenting on the
company's activities in general, said.
that “The growth rate for 1973 is as
solid as that registered in 1972 and
we believe that the predictions we
made some months ago will be con-
siderably exceeded.

COMPANY REPORTS
WEA-Filipacchi

During the past twelve months, the
now two-years-old WEA Filipacchi Mu-
sic has made impressive strides
towards its objective of becoming one
of the major record companies on the
French market.

On the international side, WEA Fili-
pacchi scored very heavily with several
albums, two of which sold more than
150,000 copies: Led Zeppelin IV and
the Clockwork Orange soundtrack al-
bum. Albums by the Rolling Stones,
Neil Young, Alice Cooper, Ten Years
After, Procol Harum and Steve Stills

* also enjoyed huge sales. Sell-out tours

by Alice Cooper, Led Zeppelin and
Steve Stills confirmed the superstar
status of those artists.

Inlate 1971, WEA Filipacchi made a
deal with Chrysalis Records for distn-
bution in France and Belgium of the
recordings of Ten Years After, Jethro
Tull and Procol Harum. Then in early
1973, Bernard de Bosson, General
Manager, and Dominique Lamblin, In-
ternational Manager, concluded an-
other deal for the distribution in
France and Belgium of the recently
tormed Manticore label, the record
company created by Emerson, Lake
and Paimer,

On the local side, Veronique San-
son's second album definitely estab-
lished her as one of the mast impor-
tant new female artists of 1972, in
France as well as on the international
scene, her first album having been re-
leased in the USA, Germany, England,
Canada, Italy, Australia, South Africa,
New Zealand. She also made an ex-
tremely successful tour of Canada,
where she is now one of the most im-
portant French-speaking artists un-
der the supervision of Jean-Pierre Or-
fino, Head of A & R, Hugues Aufray's
second album for Atlantic was re-
leased with very good reactions from
the public as well as from the media,
while three other major projects were
successfully launched in June 1573,
Jeanne-Marie Sens on Atlantic. and
Presence and Michel Berger (Vero-
nigue Sanson's producer) both on
Warner Bros. Francoise Hardy also
joined Warner Bros. with Michel Ber-
ger producing her new album for a fall
'73 release.

in 1972 and 1973, Geoffroy du Laz,
General Sales Manager, continued es-
tablishing his sales force as a very im-
portant distribution network in
France, efforts which culminated with
a mast important deal, negotiated by
Christian Stiquel, Financial Manager,
Geoffroy du Laz and Bernard de Bos-
son: the distribution of the Pierre Per-
ret label ""Adele."

In June 1973, WEA Filipacchi
switched distribution in Belgium, end-
ing a two year association with Bar-
clay Records, to begin a successful co-
operation with the EMI subsidiary in
Belgium.

WEA Filipacchi has impressed ev-
eryone in the French record business
with rts drive and energy and its ex-
pansion in its second year of exist-
ence has establishad WEA as one of
the most aggressive record companys
in the French industry.
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ANCE’S TOP SINGER

IS OUT TO GET YOU

WITH BIS FIRST AMERICAN SINGLE?:

“VAYA NA CUMANA” °

5-10988

THERE ARE MORE THAN 450.000.000*
REASONS WHY YOU SHOULD
BET ON ANNE-MARIE DAVID

AND HER EUROVISION WINNING SONG.

> : *THE NUMBER OF PEOPLE THAT WATCHED
4 ; e B HER WIN THE
i o EUROVISION SOUNG CONTEST ON TV

‘“tu te reconnaitras”’

EPC 1353

anne marie
dapid

Already on the charts: Already recorded in:

English: WONDERFUL DREAM
FRANCE I|GERMANY 6 Spanish: TE RECONOCERAS
ENGLAND I3|\SWITZERLAND 1 German: DU BIST DA
BELGIUM I|NORWAY 2 Italian: IL LETTO DEL RE
HOLLAND 3\SWEDEN 14 and Japanese
atc...
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Sofrason’s hard hitting distribution of DECCA
and local product is gaining an ever greater
share of the French market.

Supreme quality

for your recording sessions
and masters

The best studio
acoustics

and the most perfected
electronic equipments

A team of top quality
engineers

at your service 24 hours a day

Recording

24, 16, 8 tracks: all Dolby
quadraphony encoding

32 microphone inputs console
3 Studios: up to B0 musicians
numerous facilities and special
effects

Cutting

6 cutting rooms Stereo Neuman
and Quadraphonic

Studio A (up to B0 musicians)

New recording and mixing console Neve
24 tracks

Studer recorders 24 - 16 - 8 - 4 tracks
New monitoring with 2 cadac and

2 lockwood cabinets

Société Francaise du Son - Paris 75008
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Choisy-le-Roi (France)

vast commercial center

including: @ I
administrative offices,

storage premises, -
delivery service.
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Tourouvre (France) ¢
Industrial complex .
for pressing records

and sleeve printing

Yearly Production:
22.000.000 records
20.000.000 sleeves

Industrial complex: Tourouvre (France)
Administrative offices: Choisy-le-Roi (France)

Areacem S.A.
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An Industry Report on France
COMPANY REPORTS

Pathe-Marconi

Pathe-Marcori is this year at the
same time celebrating the 75th anni-
versary of the EM| group and also two
milestones in the lives of two of its
leading local artists: the 40th year in

The first French National Hit Parade put out by
the Centre d'Information et de Documentation
du Disque in October 1968. It is significant that
whereas at that time the singles chart was domi-
nated by foreign material (indicated by an aster-

PLAZA HOTEL

Sy
7<)

L
. ﬁﬁn

; + [0 ¥
e o PL IS isk), today’s French chart is 90 percent French. KT i s o Thio Readl andtha
- 20 years of song" of Gilbert Becaud.
N | ' : Order Title Artists Label Former head of EMI operations in
T & fi P A ' * Italy, Michel P. Bonnet was last Octo-
A1 . 4 _ | THOSE WERE THE DAYS Mary Hopkin Pathe-Marconi b SRSttt aiaatant BRI i
13 v Ee A Z MONIA* Peter Holm C.E.D. rector of Pathe-Marconi under com-
5., e 3 HEY JUDE* Beatles Pathe-Marconi Pany pragie] Fanicrs Mindin: o
ELYGLER DU | ALba il
4 BABY COME BACK* The Equals Philips specialist in modern sales methods,
5 RAIN AND TEARS The Aphrodite’s  Philips Denis Coton, at the head of the com-
Child meﬂrclal depﬁﬂment. -
mong the major French artistic
MULT! PISTES 6 FIRE* Arthur Brown Polydor achievements of the year was the re-
T SIFFLER SUR LA COLLINE Joe Dassin C.B.3. turn of Salvatore Adamo to Olympia

last December with a subsequent LP.

L]
8 JUMPING JACK FLASH He was followed on the Paris music

Rolling Stones  Decca

= 9 MY YEAR IS A DAY Les Irresistibles  C.B.S. hall stagﬁiin ME?J rch by Gil::lert Beca u;:l.

CCMDIE 10 MONJA Aoland W. Festival statinns insclude 'It'r:: :ilga:: EEa: ig:

riam ar olydor album collection of nearly all his

DES 11 TIGER* Brian Aug Polyd | f hi

i . recordings, a film **Un homme libre"

{,.., II,\ \/.\D:; ED/CEEE 12 FOUR ETRE SINCERE Herbert Leonard  Philips (A free man'"), and another Olympia
| |/ \ > ol Y 13 IRRESISTIBLEMENT Sylvie Vartan R.C.A-Victor season in October.

15, AVENUE MONTAIGNE 14 A MAN WITHOUT LOVE* Engelbert Decca Julien Clerc scored top French sales

PARISBE | TEL: 2250504 Humperdinck with his last album, while Sacha Distel

. has just produced his first LP written

15 MRS, ROBINSON* Simon & C.B.5. and composed entirely by himself.

F R A N C E Garfunkel France Gall has been launched on a

new career, and impersonator Thierry

STEREO
baccarotu

MUSIC PUBLISHING
PRODUCTION
DISTRIBUTION

18 Rue Beffroy,
92200 Neuilly s/Seine,
FRANCE
Tel: (1) 637 3367
Contact:

René Cacheux

France has only had an official sys-
tematically compiled hit parade for
just over five years.

In October, 1968, the French record
industry organization, SNICOFP, and
its information bureau the CIDD,
came out with the first, roneo-typed
on ordinary paper. It was monthly but
its impact was considerable.

Produced by CIDD secretary gen-
eral Jacques Masson-Forestier, the
Hit Parade Officiel is now based on re-
turns from 165 sales outlets through-
out France. These include a number
of central buying groups which con-
trol between them 1,200 record and
tape departments mainly in chain
stores and supermarkets.

Each month, the CIDD, now using
multi-colored, promotion-minded pre-
sentation sheets, releases a pop top
30 combining French and inter-
national product and a corresponding
listing of leading album sales.

On top of this, during the year the
CIDD brings out specialist charts cov-
ering classics, jazz, children's
records, folklore and lyrical record-
INES.

At the very start, the CIDD compiled
French and international product in
the one chart. But under considerable
pressure from the industry, from mu-
sicians, and from writers and compos-
ers, the two were separated.

This for a long time gave a false im-
age of comparative sales, but was the
result of a widespread desire in the in-
dustry in the late 60's and early 70's,
to boost national music product.

One effect to this movement was a
reduction in radio playing time for in-
ternational records, which although
criticized in some circles, has un-
doubtedly contributed to the massive
predominance of French product on
the record market today.

During this period, the radio sta-
tions, the state-owned ORTF France
Inter, and the independent Europe
No. 1 and Radio Luxembourg France,
continued compiling their own charts,
bhased on listeners' letter, phone calls
and playing time—and they combined
French and international product.

But in the last two to three years,
the trend towards French music, both
at home and abroad, has been so con-
siderable, that reverse pressure was
brought on the CIDD to bring out once
again a combined chart.

Mot all record and publishing indus-
try executives favored this. but their
fears were unfounded. For in the first
month of combining, foreign disks
came unbelievably low down the sin-
gles list. And for more than a year
now, this trend has changed little.

The CIDD album charts have always
combined foreign and national pro-
duct, and here foreign, mainly U.5.
and UK, groups regularly do well—
perhaps sharing the scene with
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French artists. One feature is that an
album by a top French artist released
after a season at the Paris Olympia
Musichall always moves well in the
charts.

The CIDD hit parades are published
in a number of other countries, espe-
cially in the French-speaking world
and in most daily and weekly papers
in France. The music trade press how-
ever often likes to use others, in some
cases charts prepared by their own
services, or those supplied by the
main rackjobbing concern COGEDEP,
or the major chain store and super-
market buyer SAPAC, both of which
are based purely on sales.

The radio charts have the main ad-
vantage for the industry and public in
being weekly. While not based at all
on sales, they often reflect, due to new
selection techniques backed with
peak audience pop programmes,
eventual market performances.

The system used on Radio
Luxembourg (RTL) is fairly typical.
Main responsibility for original record
selection lies with programmer Mo-
nique Le Marcis.

She selects material on reputation,
topicality and talent factors in new
young artists. This list is presented to
the public on Monday's radio show.
Phone call balloting selects a top list,
which goes through to the next day's
programme to which new entries are
added, and so on. So that by the end
of the week, a fairly typical public se-
lection has been made. Unpopular
records are eliminated, popular older
ones get relegated, and new entries
can still make a dramatic rise, just as
on a sales-based chart.

Under this system, RTL, and Eu:-
rope No. 1 which uses similar meth-
ods, have brought a degree of accu-
racy to radio hit parading, and,
incidentally, drawn in large new au-
diences to the hit parade pro-
Erammes,

In spite of this, the official CIDD
chart remains monthly, partly be-
cause of the massive amount of work
involved in its compilation, and sec-
ondly because the French record mar-
ket is a slow mover, Once a record
reaches the charts, it may well stay for
a number of months. Thus the CIDD
believes that weekly movements are
not big enough to justify a change
from the present system.

Masson-Forestier does not want to
change the word "“Hit Parade'' either
{in spite of its non-French origin). The
language arbiter, the Academie Fran-
caise, is waging a losing battle
against “Franglais’” and recently
deemed that the term "Hit Parade"
could be well eliminated from French
usage. The Academie proposed the
word “Palmares," which is a little old-
fashioned and anyway means prize-
Biving.

Le Luron has set a new album sales
record with an operetta extracts al-
bum.

Trumpeter Georges Jouvin has just
renewed his contract after 18 years
with the firm, as has orchestra-leader,
arranger Franck Pourcel . . . after 20
years. Pourcel received three gold
disks during a recent tour of Japan.

Esther Ofarim is preparing a French
career with an initial album following
an earlier LP in English,

On the group scene, Il Y Etait Une
Fois has topped group sales figures
with its first two singles; new-look
Triangle has released a new album
this month, and Variations capped its
U.S. tour with a new recording.

Pathe is shortly to launch a new
budget line, “Punch,” aimed partic-
ularly at chain store and supermarhet
outlets.

International sales have been
strong album successes by Pink
Floyd, Deep Purple, the Tamla Mo-
town catalog, Beatles reissues, the
Dance Forever rock 'n’ roll re-release
catalog, plus the reissue of the Capitol
Jazz Classics series. Top film sound-
track successes were “The God-
father" and “Cabaret."

The Orhcestre de Paris has re-
corded a number of works during the
year under conductors like Pierre Der-
vaux and Gennadi Rozhdestvensky,
although during the year considerable
attention was paid to lyrical record-
ings, with Pathe's own ambitious pro-
gram of operetta albums.

The young artists featured during
the year were Argentine pianist Sylvia
Kersenbaum, French pianists Jean-
Philippe Collart and Michel Beroff,
harpist Martine Geliot, organist Ar-
lette Heudron and pianist Daniele La-

val.

Market Share
Based on a consensus of in-
dustry estimates, the total
turnover of the 12 major record
companies in France breaks
down roughly as follows:

%

Phonogram 20.0
Pathe-Marconi 16.5
CBS 14.5
Barclay/CED 11.5
Polydor 10.0
Vogue 7.0
Disc'AZ 4.5
Sonopresse 4.0
Musidisc 3.5
WEA Decca 2.5
RCA g

100.0
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alain barriere

exclusive publisher is bretagne
exclusive producer is albatros

pour la derniére fois

'ombre d’'un baiser

a coups de nuits

le voyage

comme un vieux morceau de bois
si tu ne revenais pas and...
smash new hits

le bel amour
et tu retrouveras ta vie

éditions bretagne/productions albatros
43, rue fessart - 92100 boulogne france
phone: 603.41.93
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SONOPRESSE

The only distributor to propose :

— exclusive distribution of Frenchand
foreign catalogues '
rack-jobbing i
one-stop in big-stores, supermakets...
retail-shops-

airport and station exclusive distributor
F,

Some of our top-stars :

— Dalida, Richard Anthony,
Charlotte Julian, Udo liirgens,
Les Compagnons de la Chanson

Some of our exclusive catalogues :
— Alshire, Ariola, Diversity, Suprafon,
Daphy, Univers Musical, Campus, Nobel

SONOPRESSE, 35, Rue Gabriel-Peri
92130 Issy-les-Moulineaux
Tel. : 644-86-20
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L. One of the control cabins of the Societe Francaise du
Son recording studio in Parnis

2. Bernard de Bosson, second from nght, general man
ager of WEA Filipacchi, and Stanley Robbins, second from
left, president of EMI| Belgium, sign the deal by which EM|
represents WEA in Belgium, Standing, |. to r., are Emile Ga-
rin, general manager of EMI Belgium; Christian Stiquel, fi
nancial manager of WEA Filipacchi; and Geoffroy du Laz
sales manager of WEA Filipacchi.

3. Serge Gainsbourg (Phaonogram).

4. Leo Ferre (Barclay).

5. Stephen Stills and his wile, French artist Veronique
Sanson.

b. WEA Filipacchi artist Hugues Aufray

/. Michel Berger, producer of Veronigue Sanson and
Francoise Hardy.

8. Jacques Souplet, president of CBS and of the French
Record Industry Association (SNICOP) pictured, right, with
veteran French singing star Charles Trenet

9. Charles Aznavour, one of the most durable of French
talents.

10. Michel Colombier, gifted composer and arranger
11. Eddie Barclay, head of France leading independent
record company, with singer/songwriter Jacques Bral

2. Georges Brassens—his last album sold 330,000
13. Sheila
14. SACEM, the French performing right society, is having
constructed at Neuilly, west of Paris. this Maison de la Mu-
sique, which will house all the departments of SACEM and
its attiliate, the SDRM (mechanical right society). The
bullding will also include concert and exhibition halls, con
ference rooms, recording studios, a library and a music in
formation center.
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CHARLES AZNAVOUR

__ FOR TWENTY YEARS
= No. 1IN FRANCE . . .

... MAINTAINS HIS
POSITION WITH
“NOUS IRONS A VERONE”

contact: YYAN HELDMAN

ED CHAPPELL-AZNAVOUR, 4, Rue d’Argenson, 75-PARIS 8e, FRANCE
phone: 266. 56-05
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An Industry Report on France

With Limited Airplay
Promotion Is a Problem

By PIERRE LAURENT

It record sales in France have not
enjoyed the rate of growth that the
healthy state of the general economy
might lead observers to expect, it is
undoutedly due to the linked prob-
lems of over-production and under-ex-
posure.

says Jacques Caillart of Phono-
gram: “Too many records are pro-
duced and too many of them sound
the same—particularly at this time of
year when all the companies are look-
ing for the big summer hit, le succes
de l'ete. The potential market in
France is excellent, but record buyers
are a little bemused by the flood of
product.”

And CBS chiet Jacques Soupiet
says. “The under-exposure of our in-
dustry’'s product on radio and tele
vision is a major problem. The num-
ber of stations is limited and the
regional radio stations broadcast the
same programmes as the national
stations 95 percent of the time. We
have no offshore stations, so we have

The Neighboring
Rights Situation

Although there is no law in
France regarding the payment of
neighboring rights by broadcasting
organizations, and France has not
therefore ratified the 1961 Rome
Convention (unlike other Common
Market countries such as West Ger-
many, Denmark and the UK), the
ORTF—the French state broad-
casting organization—nevertheless
pays compensation to record pro-
ducers and record artists for the
use of commercial disks on radio
and TV.

These payments have been made
since 1946 to the French record in-
dustry association, SNICOP. How-
ever no neighboring rights pay-
ments are made by the peripheral
commercial radio stations Europe
No. 1 and Radio Luxembourg.

A convention which France has
ratified is the International Geneva
Convention on the piracy of phono-
grams whose provisions came into
force in France on April 18th this

year.

to seek other methods to promote our
releases."”

The competition for airplay is fierce
and the ORTF, the State radio and
television organization, imposes cer-
tain restrictions. For example the air-
time given to foreign productions
must not exceed that accorded to
French repertoire; and no record may
be played more than once in the same
week.

Mo such restrictions apply in the
programming of the peripheral com-
mercial stations Europe No. 1 and Ra-
dio Luxembourg, or the southern re-
gion stations Radio Monte Carlo and
Sud Radio. These latter two stations,
however, tend to be neglected by the
record industry promotion men—it's a
function of the fact that the French
record industry is concentrated in
Paris.

Because of limited radio exposure,
artist tours have become extremely
important in France as a means of
record promotion and a winter season
at the Olympia in Paris can be of vital
importance. The Olympia, one of Eu-
rope's most famous music halls, is a
crucial testing ground for an artist.

In addition to the normal summer
tours of holiday resorts, there is, this
year, a Tour de France de la Chan-
son—a mobile contest in which artists
appear in different towns each eve-
ning and are voted for by the au.
diences.

Promoting foreign product by
means of artist appearances becomes
more and more difficult in France for
financial reasons so it 15 primarily the
French artists who are involved in per-
sonal appearance promotions.

Considerable attention is given to
point-of-sale publicity and the use of
stickers and posters is increasing. In
addition there are wvarious special
campaigns=like the CBS initiative on
campus where the company presents
its latest releases to the students, and
the Pathe-Marconi operation in con-
junction with audio equipment retail-
ers where a selection of good stereo
recordings are promoted in conjunc-
tion with high fidelity record equip-
ment.

On the classical front promotion is
becoming a little more vigorous and
there have been some notable efforts
from small labels like Calliope and
Arion to bring to the fore the lesser
known classical composers.

ATTENTION ALL PUBLISHERS . ..

We can, and have, made International hits recorded
in France (French versions of American songs too. . .)

The team BERJOT/ROBINSON produced the hit
“DANCING IN THE MOONLIGHT"™ with KING

HARVEST here in Paris.

Send us hit material—oldies and goodies to—

BERJOT/ROBINSON

3, rue du Bois de Boulogne
75116-PARIS
France

SEE YOU SOON ON THE CHARTS!

High Tax on Records is
Brake on French Expansion

By MICHAEL WAY

An independent survey in the
United States has just shown that
France is destined to be one of the
major economic powers of the quarter
century or so remaining between now
and the year 2000,

George Orwell’'s * 1984" may fall in-
conveniently within this period, but
that is a distraction. There is a West
European economic boom, (Italy per-
haps excepted), mostly brought about
by the European Common Market of
Six. New members Britain, Ireland
and Denmark may hope to join this
trend, and recent figures from stop-go
Whitehall may indicate that the UK is
moving along the same lines.

But for France, certain generalities
exist. The Frenchman takes his an-
nual holiday in August—the whole
month, which is long by any stand-
ards—insists on having a car, a tele-
vision and up-to-date kitchen equip-
ment for his equally-demanding wite.
The high cost of living quarters, inva-
riably an apartment, add to the heavy
monthly expenses bill, leaving very
little disposable income unaccounted
for.

All of which is reflected in the state
of the French record industry. The in-
dustry produces a luxury object, the
disk or tape, which, as such, is subject
to the highest possible added value
tax rate of 33 percent of retail value.

Mare than 100 million records are
now being produced annually in
France, with its population of 52 mil-
lion. But there are less than 10 million
record players in use. The television
comes first in every home. And now,
the Frenchman is saving his sous for
hi-fi equipment, some of it way below
accepted hi-fi criteria, but never-
theless an expensive replacement out-
lay.

The medium price record player is
not in such demand to replace equip-
ment bought in the mid-50's when the
LP first came into vogue.

There are not much more than half
a million genuine hi-fi sets in use in
France; a country which has been
slower than most into changing to
color tv (there are two government:
owned channels and France has her
own color tv process, SECAM), and to
the more distant realms of the audio-
visual medium—cartridge TV. This lat-
ter sector can almost be written off,
although one state and one private or-
ganization is preparing the ground to
provide an adequate service and to
protect to the maximum all involved.
Equipment is terribly expensive, there
is no software, and it can be said that
at present, audio-visual exists in
France purely at an educational level,
be it in schools or colleges, or for
trade and business training.

Quadraphonic is seen here largely
as an American-Japanese toy. Some
firms have dutifully put out small
catalogs, and one, Decca, has just re-
corded a set of French classical per-
formers on four channel—but for such
a limited market that the full effects
of quadraphonic reproduction of clas.
sical music will be rarely-appreciated.

This conservative picture is backed
commercially by a steady 10 percent
average annual growth rate in the
French record business.

Phonogram has opened a new com-
mercial centre at Antony, south of
Paris; CBS has opened a parallel dis-
tribution network, DFPI, to cope with
the company's growing range of prod-
uct and to attract new distribution Ii-
censes; and the German giant Ariola
has just set up business in France un-
der the Sonopresse wing—these are
the main developments of the year.

The 1972 figures for the French in-
dustry were not quite as encouraging
as those of 1971, which saw the vir-
tual extinction of the four-track EP
and the rise of the LP—the latest phe-
nomeneon on the French scene.

Now for the price of four singles,
the French public can buy an album,
however hard added value tax hits,
Fierre Chesnais, General Delegate of
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the French IFPI group. the SNICOP,
the record trade association, notes
the rise in budget album sales as
more and more companies move into
this sphere.

Until recently only three companies
produced budget albums (at about
$2) in mass—Musidisc, Music For
Pleasure, and Vogue. Now all are on
the bandwagon, the latest convert
being Barclay with its budget line,
Barclayrama.

These companies are not just put-
ting out dated material, but are trying
hard to attract the public with the big-
gest names possible—often top for-
eign artists who have never really
socred a major success in France—or
subsidiary or slightly older waxings by
local performers, Results have been
good, especially in supermarkets and
chain stores which have seen the
greatest sales expansion of the last
few years.

Such outlets now claim 38.1 per-
cent of total sales and are gradually
creeping up on traditional record re-
tailers, for whom specialization or
tougher marketing methods must
now start to apply. In this context, it 1s
interesting that the local retailer
fought the implantation of the Music
tor Pleasure France line for years af-
ter its introduction; but now all the
French companies are moving
strongly into this end of the market.
The conservatism still existing is
apparent from such a state of affairs.

But prices are important, especially
with added value tax on top. In Febru-
ary 1972, manufacturers upped their
rates in a direct challenge to Econom-
ics and Finance Ministry controls to
add an average of 10 percent on rec-
ommended retail prices.

It was not enough. And now French
producers enviously eye their German
colleagues, who have much greater re-
turns for just about equal retail
prices. The WEA-Kinney France case
exemplified this,

The firm was fined $66,000 by the
Common Market Commission for at-
tempting to hinder across the France-
German border sales by wholesalers
of French products. This was a test
case and there is no doubt that WEA
was only one of several French com-
panies seeking to remain trans-ship-
ping.

It may be easy to laugh this off, bul
what the Common Market has not yet
done is to attempt to level off added
value tax rates throughout the conti-
nent. France also enviously eyes Brit-
ain's new 10 percent rate. UNESCO is
looking into the question, but stand-
ardization is a long way off.

As to the future, the French produc-

(Continued on page 45)

Recording Studios
Boom in France

The development of recording stu-
dios in France over the last few years
has been somewhat spectacular and
has effectively brought to an end an
era in which so many major French
artists preferred to go to London to
record rather than have the session in
France.

Says CBS president Jacques Sou-
plet: “French artists can now get just
as good a quality of sound in French
studios today as in Britain and it is
significant that many foreign groups
are now coming to France to record."

Indeed, artists like Marc Bolan,
Ashton, Gardner & Dyke, Pink Floyd
and Elton John have all recorded in
French studios. Studios like Straw-
berry, Europasonor, Sofrason, Davout
have won an international reputation,
and excellent new studio complexes
like Ferber, Itypocampus and Lewis
Show Business, Comedie des
Champs-Elysees and Leo Clarens
which have been opened relatively
recently, are testimony to the contin-
uing prosperity of the custom record-
ing business in France.

How do

YOU
reach
all the
talent
agencies?

14th Annual

International
Buyers
Guide—

it puts
the world

at your
fingertips.
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ierber sivdics

THE FIRST STUDIO IN THE WORLD TO
BE EQUIPPED WITH AN AUTOMATED
PROCESSES CONSOLE WITH AUTOMATIC
MIXING CONTROLLED BY COMPUTER
DIGILOG).

2 Studios—1 mixing cabin equipped with 24 Track
Mincom—quadraphonic sound—32 Dolby systems
in each cabin—3 automated processes consoles

Good restaurant—Parking
Apartment available for producers

Reservations: A
Tel: 636 3101/2/3
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An Industry Report on France

High Tax on Records

® Continuved from page 46

ers will need extra funds for expan-
sion. EMI, (in its French form of
Pathe-Marconi) is currently studying
a complete revamp of its Chatou man-
ufacturing plant outside Paris—a big
investment. The company has also in-
stalled new tape duplicating equip-
ment, though at present the market
for B-track is still incredibly low and
there are less than half a million car
cassette and cartridge players in use.
Following the price rises of Febru-
ary 1972, the main disks to suffer
were the popular and classic LPs, the
former especially new releases by top
artists, these now costing around $9.
Chesnais is certain that the lack of ex-
pansion in the French industry is due
to this high retail price with the corre-
sponding low ex-factory price.
“Around $9 is 2 lot to pay for a
quality LP,”" he said. “but the ex-fac-
tory price is some one fifth cheaper
than in other countries, which was the
reason for the Kinney-WEA affair. It is
a great brake on expansion,” he said.

But the manufacturers can hardly
be expected to put up their prices
drastically again—last February's was
the first increase in some seven
years—without a corresponding drop
in value added tax.

On the artistic front, there is noth-
ing much new. “Mamy Blue" by Hu-
bert Giraud, was perhaps the only
French world hit of last year. Many
companies are reverting to the ex-
panding French music scene and try-
ing to promote new, young talent.
This, as it happens, follows a not too
successful attempt by some to make
local Anglo-Saxon recordings by
French artists.

Ringo Willy Cat (Carrere) enjoyed
huge sales with a number of titles,
and married Sheila (Carrere), while
their producer expanded by selling
distribution rights to Sonopresse, The
latest hit is "Viens, viens" by Marie

Laforet (CBS), which could well be the
sales performance of the year, while
Stone and Charden (AZ) are now
nearly a national institution.

Chesnais, from Brittany, noted the
increase in regional music, especially
from his home area, which in particu-
lar has produced the Celtic harp and
harmonies of Alan Stivell, one of the
few new French artists to have scored
abroad in the past year, he being es-
pecially appreciated in Celtic neigh-
bours Ireland, Scotland and Wales.
This has led to success for a number
of other Breton singers.

Chesnais is particularly interested
in the piracy situation, or lack of one,
in France. He said this was mainly be-
cause of the considerable efficiency of
the performing rights society SACEM,
and the mechanical rights collector
SDRM, backed by strong French legis-
lation.

Apart from these he saw no real rea-
son for the relative absence of piracy
in France, except perhaps the fact
that the French public insists on
knowing what it is buying, prefers
quality recording and presentation,
and does not always get either in pi-
rate disks.

Furthermore organizations like
SNICOP and SDRM just do not have
the facts on pirate pressings in the
country—an illustration of how seri-
ously they regard the situation. Never-
theless the two organizations have
just formed a defense committee to
safeguard their interests and co-ordi-
nate action on another problem, imi-
tation of hit records.

This is being carried out, at present
at a small extent, by firms selling
records at fairgrounds and public
markets. They comprise imitations of
song, arrangement and singer. It is a
delicate subject, because author's
rights are being paid, it is understood.
But in France there is jurisdiction on
unfair competition, and this new type
of recording may fall within its scope.

French Tape
Market Gains
Four Main

Developments

By PIERRE LAURENT

The prerecorded tape market in
France continues to expand steadily,
with annual sales increases varying,
from company to company, between
35 and 50 percent.

This year the tape sector of the mar-
ket has seen four major develop-
ments:

—a major assault on the automo-
tive market by Blaupunkt with its car
cassette players. Expectations are
that the penetration of in-car cassette
players should double this year.

—the move of Phonogram and Pol
ydor into the cartridge market.

—the success of budget tapes pro-
duced specifically for in-car entertain-
ment. Pathe-Marconi had already
made considerable impact with its
Autoroute AB series and CBS, WEA
and Phonogram have launched simi-
lar collections.

—the enterprising efforts made by
record compaines to solve the prob-
lemm of in-store presentation and dis-
play of cartridges and cassettes. Al-
though restricted by the need to guard
against pilferage, companies like Pol-
ydor, Phonogram, Pathe-Marconi
have come up with some original solu-
tions and have done a great deal to
help develop tape departments in
record stores.

As has been observed elsewhere pi-
racy, even on cassette, is extremely
limited in France and almost the only
negative aspect of an otherwise
booming tape market is the fact that
attempts to develop sales of spoken
word repertoire on tape have been
largely unsuccessful.

Wholesalers Come

More Into Picture

By MICHEL CHEMIN

In the last 15 years retailing in
France has undergone something of a
transformation with the advent of big
self-service stores with a floor space
of anything up to 10,000 square feet.

Record retailing has lageged some-
what behind in this evolution until
recently but now the revolution is in
full swing. These big stores now ac-
count for ten percent of all record
sales and are confidently expected to
annex 20 percent in the next two or
three years,

The Paridoc group, for example,
has seen its record sales turnover
through its 36 Mammouth stores in-
crease by 600 percent in the last three
years.

This evolution is naturally watched
with intense interest by record com-
panies, wholesalers and rack-jobbers,
mast of whom understand that if the
movement in favor of record depart-

ments in big stores is to go on devel-
oping,

For a long time the French market
tended not to favor wholesalers. As
far as record manufacturers were con-
cerned there were no wholesalers—
simply big-scale record retailers. This
is no longer the case and wholesalers,
now associated through their organi-
zation “Groupe des Sept." are getting
official recognition. Originally re-
stricted to serving the small retail out-
lets which were not covered by the
record companies’ own distribution
services, the wholesalers are now sup-
plying medium-sized outlets and big
stores. In addition the development of
the tape market and the opening up of
new sales outlets have enabled the
wholesalers to widen their area of op-
erations.

As in other countries, the response

(Continued on page 49)

SACHEM: 35,000 Members

As well as having the oldest record
company association in the world—
SNICOP, which recently celebrated its
50th anniversary—France has the old-
est, and certainly one of the most ef-
ficient, of the performing right so-
cieties—the Societe des Auteurs,
Compositeurs et Editeurs de Musique
(SACEM).

Founded in 1851, the SACEM has
35,000 members today—it enrolls
something like 1,000 new members
every year—and has more than three
million titles in its files. s annual
turnover, including mechanical rights
which are controlled by its affiliate,
the SDRM, is 33 million francs ($7.3
million).

Among its members are Irving Ber-

lin and Dimitri Tiomkin and its most
auriferous repertoire is that of Mau-
rice Ravel.

SACEM is most diligent in its collec-
tion of rights from all sources, em-
ploying more than 400 employees in
its Paris headquarters, plus 14 re.
gional directors, 120 regional dele-
gates and 450 employees throughout
France. It operates on an overhead of
about 21.4 percent of its turnover,

As well as acting as a collection and
distribution agency for its members,
SACEM also plays a big part in en-
couraging young lyricists and com-
posers by awarding annual grand
prix in various categories of music
and in offering scholarships to music
students.
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An Industry Report on France

French Talent: The

Language Barrier
Still Persists

By Lucien Nicolas

Paradoxically, one of the great mer-
its of the French chanson today is that
it is no longer exclusively French—it
has become an integral part of the
music scene of the French-speaking
territories, embracing Switzerland,
Belgium and French Canada.

There is now a free circulation of
French-speaking talent in these terri-
tories—which have a total population
of 70 million. French artists like Ve
ronique Samson and Alain Barriere
are very popular in Canada; the Cana-
dian artist Gilles Vignealult has many
fans in France: Salvatore Adamo,
whose home country is Belgium, is
popular throughout Europe; and
Henri Des from Switzerland appears
regularly in Belgium,

Most people nowadays forget that
Patrick Juvet is Swiss and Frederic
Francois Belgian. They are simply
recording artists in the French-speak-
ing territories.

However a glance at the inter-
national hit parades shows that the
French chanson can rarely count on
an international career, the excep-
tions being Eurovision Song Contest
successes like Severine’s ""Un Banc,
Un Arbre, Une Rue' and Anne-Marie
David's ""Tu Te Reconnaitras,” which
has enjoyed success in Holland, Bel-
gium, Switzerland, Morway, Germany
and even the UK. (as “Wonderful
Dream'). The language barrier still
persists when it comes to French—as
can be zeen from the fact that Cliff
Richard's 1973 Eurovision song,
“Power To All Our Friends" has en-
joyed a much wider international suc-
cess than the winning song of Anne-
Marie Dawvid.

There is further evidence of this lan-
guage barrier in the success outside
France of Demis Roussos, a former
member of Aphordite’s Child who is
based in France but records in Eng-
lish. He makes regular appearances
not only in the French, Belgian and
French-Swiss charts but also in those
of Spain, the U.K., Germany and
Scandinavia. His record “‘Forever and
Ever" even made the Brazilian chart.

French songs which become big in-
ternational hits—like “My Way'"'—are
rare, so that when a composition like
“Parole, Paroles’” becomes a hit in
Mexico under the title, “'Palabras
Palabras,' it is something of an
achievement.

One factor which has given the
French song a boost is the fact that so
many of today's artists cut their musi-
cal teeth on Anglo-American pop and
this has given a more international
flavor to their work. Among those
making a big impact currently are
Mike Brant, Gerard Lenorman, Chris-
tian Delagrange, Claude Francois, Mi-
chael Sherman, Anne-Marie David,
Ringo, Jean-Francois Michael, Stone
& Eric Charden, Frederic Francois,
Franck Didier and groups like Dy-
nastie Crisis, Ange, and Presence,

And among the singer/songwriters
to be noted are Maxine Le Forestier,

Caradec, Guy Skornik, Manset, Alan
Stivell, Mighel Delpech, Julien Clerc,

Michel Sardou—plus of course the
more mature talents like Moustaki
(who appears at Carnegie Hall),
Georges Brassens, Gilbert Becaud,
Charles Aznavour and Leo Ferre.

Johnny Hallyday remains a pow-
erful seller for Philips, together with
Serge Lama, Mireille Mathieu, and
American exile Mort Shuman; Joe
Dassin scores regularly for CBS, and
Marie Laforet for Polydor. Altogether
the French talent scene has rarely
locked brighter and, in consequence,
it has never been more difficult for a
foreign act to make it into the French
Top Ten.
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Artists Big

MOSCOW—French art in all its
forms has been always welcomed in
Russia but the first time that French
popular music really made itself felt
was in 1957 when Yves Montand
made his first concert tour of the So.
viet Union.

The tour made Montand something
of a legend and Russian-pressed
78rpm record by Montand sold in
enormous quantities between the late
fifties and early sixties.

That same year, 1957, also saw a
visit by Michel Legrand and his jazz
archestra but since then, apart from a
1961 visit by the Claude Luter band,
there have been no more visits by
French jazzmen.

After Montand's wvisit, there were
tours by Jacgueline Francois, Rosi Ar-
men, Jacques Brel, Charles Aznavour,
Juliette Greco, Mireille Mathieu, Guy
Beart, Serge Reggiani, Gilbert Be-
caud, Salvatore Adamo and Barbara.

Although no French records are
available in Russia, some of the top
French hits become known through
radio and television broadcasts or
from the sporadic Melodiya releases
of selections by various French art-
ists, predominantly Edith Piaf, Azna-
vour, Mathieu, Adamo and Becaud.

There is, of course, a long delay be-
fore current hits in France are heard
in the Soviet Union. For example the
theme from “Love Story” by Francis
Lai and Hubert Giraud's “*Mamy

In Russia

Blue" achieved national popularity
only late in 1972 after strong expo-
sure by restaurant bands and concert
performers. Edita Piekha was a lead-
ing performer of the “Love Story"
theme and Muslim Magomayev was
the first to present "Mamy Blue” on
the national television network. A ver-
sion of “*Mamy Blue” by Yugoslav
singer Lado Leskover is still achieving
good sales here.

Mare and more French material is
being used in Russia and recent con-
cert tours by Serge Reggiani, Adamao,
Becaud and Barbara have proved very
successful—all having been sell-outs.

Wholesalers

® Continued from pape 48

of the intelligent traditional dealer to
the growth of supermarket and de-
partment stores sales 15 a reappraisal
of his role and a determination to win
through by giving an informed service
and stocking as wide as possible a
range of repertoire.

The future many well belong to the
specialized dealer stocking books.
records, tapes and videocassettes.
The Hachette organization consid-
ered for some time a plan to open 100
of these shops throughout France, but
eventually abandoned the idea. How-
ever the FNAC, a big bulk-buying dis-
count operation, plans to open such a
shop in the student quarter of Parns.
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Ampex Bash on
Blank Tapes to
Establish Brand

By BOB KIRSCH

LOS ANGELES—Ampex Corp. is
pressing more heavily into pack-
agmg and merchandising promb-
uons in blank tape, according 1o na-
tional sales manager for consumer
preducts Shad Helmstetter, as well
as broadening avenues of distribu-
tion and planning stronger moves
into the mass merchandising areas.

One of the main reasons for the
added weight given to packaging
and promotions, Helmstetter feels, is
a reason nol unique to Ampex but
common among most of the major
manufacturers. That reason is the
increasing quality of tape.

“Now that most ape is getung
pretty good.,” Helmstetter said, “it
just will not work year after year to
say one tape performs betler than
another. This is old hat. We think
the consumer is now al a point where
he will stick with one brand once
he’s built up a loyalty to that brand,
and brand loyalty is one of the
things we are aiming at.”

How does Ampex plan to promote
brand loyalty? “Obviously we think
our tape quality is good,” Helmstet-
ter said. “But we also think that the
consumer wants his tapes lo look
nice at home. They don’t want a
mish mosh of packaging, they want
some uniformity. And they have o
see this uniformity in the store be-
fore they take the product home.

“This goes back to the fact that
you no longer have to sell the con-
cept of tape to people,” Helmstetter
continued, “you have to sell the
item. People know what tape is. Our
line, for example, has gone through
a total evolution in appearance over
the past year. People are looking at
noticeable graphics.”

Helmstetter offered an example of

the importance of packaging, dis-,

play and promotion by explaining
how Ampex might help a large chain
enter the blank tape business.
Packaging
“For a start,” he said, "we have a

complete line of display merchan-
disers, including small counter
racks, pegboard racks, dump bins
and the new Ampex tape center,
which holds the entire line. We feel a
line of displays makes it easier for
someone to get into the business of
selling tape, because he can choose
the display to fit his store. Also, you
don't have to worry about clerks
doing the selling. Hopefully, the
tape will sell itself. In fact, tape, es-
pecially cassettes, must sell itself,
“Once the display is in the store,
we feel we know which locations it
sells best in and we can help the store
owner. Since tape is basically an im-
pulse item, it needs front exposure
and unless people go into a store
specifically to buy tape, they may
very well not notice it if it is not front
displayed. We have found a direct
relationship between sales and fac-

ings shown.”
(Continued on pape 52)

MajorU/A

LOS AMGELES—United Artists
Records is setling its first major
quadrasonic release, with hopes for
a September premiere of up to ten of
UA’s best-selling artists on 4-chan-
nel tape. No UA quadrasonic disks
are currently being considered,

Budd Dolinger, UA tape mer-
chandising chief, stressed that de-
tailed plans for exact titles on the re-
lease are still in early phases and
only a few of the pmpnsm:] 4-chan-
nel mixes have already been com-
pleted. UA wants enough product
ready to jusufy a full print-ad and
store-display campaign for the new
line. The quadrasonic cartridges will
have a special color coding and de-
sign different from stereo UA tapes.

According to Dolinger, UA issued
a few quadrasonic tapes as early as
five years ago. But these products
were deleted from the catalog after

July Housewares
Show Audio Lag;

Some Co.s Glad

By EARL PAIGE

CHICAGO—The housewares and entertainment equipment combina-
tion revolving around the National Housewares Exposition (NHMA) is
building stronger than ever local January shows but the July Hilton and
Navy Pier shows here this week continue lo lose electronics exhibitors,
Nevertheless, those that still come are enthusiastic.

Larry Karel, producer of the Independent Housewares & Home En-
tertainment Exhibit (IHE) at the Hilton, said about 35 companies will be
represented in the show, but only a handful of electronics firms and tape
accessory companies, He said 100 firms, though, are lined up for January.

Even less tape equipment firms are expected at Transworld Navy Pier
Housewares & Variety Exhibit, said Emery L. Klein, vice president, B&B
Import-Export, Troy, Mich. However, he is very pleased about the trend.

“We do very well with general merchandise stores, discount store buy-
ers and those for which electronics is-such a small part of the picture that
they do not come to the Consumer Electronics Show (CES).” The CES
just held was another record-breaking show and will be larger this Winter
too. NHMA, at McCormick Place, of course, continues to expand as well.

Klein said houseware buyers will be shopping for promotional tape
recorders. He has models that start as low as $19.95. Two cassetie models
he is particularly pushing are the RY210 with condensor mike at §27.95,
and the B289, a more deluxe unit with automatic shutoff and push but-
tons, at $34.95. B&B has an B-track with AM/FM stereo receiver and VM

turntable at $99.95.
50

Tape/Audio/ Video

TVC CO’s Reactto CTl Woe

NEW YORK-—Cartridge Rental
Metwork, the joint-venture software
company of Cartridge Television,
Inc. and Columbia Pictures Cas-
settes, will continue iis affihation
with CT] and back the firm, said
Lawrence Hilford, president, even
though CTI's board of directors has
authorized it to file a Chapter XI pe-
tition under the Bankruptcy Act,

The company, developers of the
Cartrivision videocassette  system,
said the reason for the move was that
manufacturing and marketing prob-
lems had substanually exhausted
available funds.

Coinciding with CTI's decision to
file a Chapter XI petition, The Avco
Corp., which owns 32 percent of
CTl's holdings., announced that at
will write off approximately $48 mil-
lion applicable to CTI and s oper-
auons,

The net, after-tax write-off of
about $40 million, will, according to
James Kerr, president and chief ex-
ecutive officer of Avco, will be re-
flected in the company’s earnings
for its first half, ended May 31, 1973.

The firm stressed, however., that
its profit for the period, ended May
31, exceeds that of the same period

‘Q’Release

|8 months, in order to give UA a
fresh start in the field with the newly
improved 4-channel technology,

ENTERTAINMENT equipment man-
ufacturers know that hiring pretty
girls to show off products at the
Consumer Electronics Show pays
off for a long time. In this case, BSR
gets a plug for its new telephone
cassette device shown at right by
Janet Dunphy. Above, Mary West
shows the Heilicher-developed car-
tridge/cassette store display
holder. This is made of plastic and
allows for open display of prere-
corded and blank tapes. The plastic
device discourages shoplifters and
is easily unfastened at the check-
out counter by a clerk using a spe-
r.ial tool. thus allowing for perpetual

By RADCLIFFE JOE

during fiscal 1972, before considera-
tion was given to the write-off.
Filing of the Chapter XI petition
will give CTI court protection while
it seeks new financing and tries to
work out a plan with its creditors for
ying its debts, without being sad-
dled with creditor lawsuits.
Announcement of the Chapter XI
petition follows closely on reports
that CTI's California showcase,
through which the firm had hoped
lo mount a massive sales program of
Cartrivision hardware and software
packages. had begun yielding en-
couraging results,
It was less than three weeks ago,

that Don Johnson of CTI, told a
video panel at the Consumer Elec-
tronics Show in Chicago that since
the inception of the California
showcase, his company had seen a
noticeable improvement in accept-
ance of the system.

At that time Johnson also re-em-
phasized that his company firmly
believed in the consumer market-
place, and that in the coming weeks
and months would be working
doubly hard to improve the viability
of this market.

Problems
Despite the assurances of Johnson
{Conmiinwed on puge 54)

deck, at an $1.800 list price.

ADMIRAL TVC REPLY

By ANNE DUSTON

CHICAGO-—Admiral Corporation foresees no problem if produc-
tion of Cartridge Television, Inc. tape decks stops, a spokesman said.

Admiral 1s considering two other systems, as well as making a com-
plete study of whal is available in the market, the spokesman said. Ad-
miral offers a 25-inch color console using the Cartridge Television tape

“We see no problem. So far, the consolidation of Cartridge Tele-
vision has had no effect, and we will continue to sell and service our
units. If Cartrivision does stop production, we will probably go with a
compalible system, although no decision has been made as yet. Admi-
ral has also been considering making its own system, but will not neces-
sarily do so, because it is too specialized,

“Cartridge Television overextended itself in selling its product, and
may be able to straighten things out if it caught it in time, which it
probably did,” the Admiral official said.

Fair Trade
Reprieve in
N.Y. Action

NEW YORK-Controversial fair
trade agreements in New York re-
ceived a stay of execution last week
when the New York State Legisla-
ture refrained from taking action on
a bill sponsored by Gov. Nelson
Rockefeller, designed to eliminate
the essential non-signer clause of the
Feld-Crawford Act.

Had the bill been passed by the
Legislature, it would have had the
same effect in New York that a Su-
preme Court ruling had in Mas-
sachusetts, in April (Billboard 6/16),
when the non signer clause was
killed in a decision involving a fair
irade dispute between Corning
Glass and Ann & Hope.

In handing down the Massachu-
setts decision. Judge Robert

{Conrtinned on page 36)

USSR Car Stereo Mart

® Comtinuwed from page |
tive of Pygmy Radio. the French
company, which showed a line of

four car radios and four radio/cas-
sette models al the [air.

Experts here note that car cassette
and 8-track are starting almost si-
multaneously, but that prerecorded

casselte libraries have been building
for three years,

Except for radios, the automolive
sound business in Russia has been
untapped. Until recently, Russian-
made Volga and Moskvitch automo-
biles (a large part of the over all out-
put) were equipped with several
models of IW/MW radios, manu-
factured by the national radio in-
dustry, Ural-Auto. A typical model
sells at about $250 (180 rubles)

www americanradiohistorv com

Since prior to 1970 the number of
privately owned automobiles in
Russia was moderate, no serious al-
tention was paid developing auto
sound.

The home market, though, has
been growing for the past three years
with the estimated number of cas-
sette player/recorders reaching the
200,000 mark. Melodiya manufac-
tured 500,000 prerecorded cassettes
last year.

S0 far, the beginning of the cas-
sette era here has occured at the
same time as major developments in
the national car industry. Estimates
are that mass production of Zhiguli
cars for private use, started in "70-
"T1. will reach a yearly capacity of
660,000 by 1975. o e s

Al present, there are eight nation-
ally-made models of cassette record-
ers/players on the local market, but
nol a single car cassette unit, though
a sample of a Vilma Auto Stereo car
player, first-ever Russian made unit,
has been introduced by Vilnius Ra-
dio (Billboard, May 19).

Delegates at the fair here consid-
ered 8-track units a real discovery.

Experts here see the growth of car
stereo as painstaking even though
Melodiya plans to produce 3 million
prerecorded cassetttes this year.
Nevertheless, the prospect of thou-
sands of potential car buyers want-
ing tape equipment has industry
people here excited, and importers
are watching the situation closely as
more and more software becomes
available,
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Every possible way your
customer can imagine to enjoy car

stereo. Panasonic has all the sounds.

AM and FM. B-track. Cassette.
4-channel. In all sizes and shapes.
In every listening combination and
price range.

In car radios we've 8 different
models. AMs. FM/AMs. And
FM/AM/FM stereo models. Along
with customized radios for all '73
Chevrolet model cars and trucks.
It's the widest choice on wheels.
Matched by the widest selection of
features. Pushbutton or manual
tuning. Variable tone control. AFC on
FM. Adjustable shafts for easy

installation. And much more. It all
adds up to the highest fidelity,
sensitivity and selectivity on the
highway.

In 8-track we've 9 models in all.
From an economy compact that can
fitinthe glove compartment...to
one that's teamed with an
FM/AM/FM stereo radio. There's
even a4-channel player. So your
customer can enjoy the latest
dimension in audio entertainment.
Both in his car and at home. Simply
slide the unit out of its lock-tight
bracket...slide it into an optional
home cabinet.

And we have five dynamite

cassette players. One's a luxury
console that bolts onto the floor.
Another’s an under-the-dash model
with FM/AM/FM. There's also an
ultra compact player that fits in the
glove compartment. Your customer’s
sure to find the right styling and
combination of features he's

looking for.

8 car radios. 9 eight-tracks. 5
cassette players. 22 for the road from
Panasonic. Ready to help you on the
road to sales success.

Panasonic.

just slightly ahead of our time
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ZENITH's trio of new Allegro speakers represent brand name thrust in book-
shelf and as well the trend to tuned ducts, Sizes are 16%-in. high, 18%2-in.

high and 22%-in. high.

NewProducts

ACOUSTIC Fiber crew working on fur-covered speakers.
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- needle types . . . More cross reference information.

More of evarything you need to make the sale.
Become a PFANSTIEHL DEALER and you'll be able
to sell more LONG PROFIT Replacement Needles.
- WRITE TODAY FOR INFORMATION
OM YOUR LETTERHEAD

3300 WASHINGTON S5T. / BOX 498 / WAUKEGAN, ILL. 60085

SAVE $ $ $, BUY DIRECT

8 Track Tape

Centers

48 Capacity $23.50
Shipping Weight 16 Ibs.
90 Capacity $32.50
Shipping Weight . . . 22 |bs.
144 Capacity $37.50
Shipping Weight 33 Ibs.
Display cases are manufac-
tured from White Pine Beauti-
fully Stained Matural Grain
and Finished in High Gloss,
Durable Plastic Coat. Can be
shipped UPS, REA or Whatever
Means Customer Chooses.

Far Information Write or Cali

DIBO DISTRIBUTORS

Reach thru sliding Theftproof
Plexiglass Front.

23 Prospect Street, Port Jervis, N.Y. 12771
Phone (914) B856-6312

If No Answer Call (914) B56-7045 or (914) 856-8735

SALE!

SALE!

SALE!

ONLY

$2.25

50 up $2.75
100 up $2.50
200 up $2.40
300 up $2.35
400 up $2.30
500 up $2.25

#54 B-Track CARRYING CASE
Holds 24 B-Track Tapes

Custom (ase Mig. Co., Inc.

DISTRIBUTORS
PRICES
AVAILABLE

6232 Bragg Bilvd.

P.0O. Box 5625, Fayetteville, N.C. 28303
Phone: Arca Code 919-B67-6111
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AMPEREX CAR
SPEAKER LINE

NEW YORK-—The Entertain-
ment Products Division of Amperex
Electronic Corp, has introduced a
new hine of Philips loudspeakers and
stereo speaker systems for automo-
lve music syslems.

The line. according to Vinceni
O'Connor, Jr., group program man-
ager of Amperex’s Entertainment
Products Division, features a wide
selection of in-door/in-deck models,
along with surface mount, adhesive-
installation units.

O'Connor disclosed that several
mportant advances in loudspeaker
technology and enclosure design
have been incorporated in the line in
an effort to achieve what he called a

Car Stereo

level of performance. versatility and
convenience nol usually associated
with speaker systems in the line’s
price range.

He said some of the key features
included instant-mount, hardware-
less installation, air-suspension
cones, high temperature voice coils
and special aluminum tweeters.

O’Connor said that although the
line was specifically designed for au-
tomobile music systems, the combi-
nation of performance and contem-
porary styling suggested their
utilization indoors as well as oul-
doors, for use on patio/poolside,
camper and boat.

Each of the systems and speaker
kits is colorfully packaged and pro-
tectively film-wrapped.

Suggested retail prices of the units
range from $14.95 for a pair of five
inch speakers in black and chrome-
trimmed recess-mount enclosures, to
$39.95 for the 1op-of-the-line model
SAI000, a 30-watt RMS, 2-way
stereo system, using 4x6" air-suspen-
sion woofers, 2" super-tweeters,
and crossover H{'lWﬂl’k.‘:’..

New CBS Blank Hub

NEW YORK—Columbia Magnetics
has redesigned its tape cartridge plat-
form to accommodate the new collap-
sible hub developed for use in the 100-
minute #-track blank tape cartuidge
recently released by the company.

The new cariridge, designated
“Mark 2" reported in Billboard (4-28)
had its hub developed jointly by Du
Pont and Columbia Magnetics.

Ampex to Establish Blank Tape Loyalty

® Continuwed from page 50

To help with this 1dea, Ampex of-
fers all its product with the exception
of chromium dioxide on blister
cards, with the object being as much
front display as possible.

“Film 18 not considered an acces-
sory to the camera,” Helmstetter
said, “and there is no reason why
blank tape should be considered an
accessory to the hardware,

“Getting back to the dealer,”
Helmstetter said, “if we assume
we've established the basic quantity
requirements, such as how much he
should carry in each configuration
and what lengths within each con-
figuration, then we would begin to
encourage advertising. The ads we
would encourage most would be lo-
cal newspaper and in-store banners
and fliers. Offering hardware and
software in the same ad is very im-
portant, and we offer a co-op ad
plan of course.,” The new 370 series
iIs on a 100 percent co-op plan
through September, and was
launched at the recent Consumet
Electronics Show. “Plans such as
these will hopefully get people into
the habit of advertising tape”
Helmstetter said.”

Ads

‘lalking about other means of get-
ting tape across to the consumer,
Helmstetier said that “retailers need
a manufacturer’s assistance in sell-
ing tape, and we sell our ad program
like we sell our product. Point of

- purchase material is very important

now,” he smd, “and posters are an
example. We offer very low key
posters with some kind of interesting
photo or drawing and the company
name down below where it can be
cut off for home use. We've found
that a poster stays up in a store
longer if it is not hard sell.”
Concerning the mix, Helmstetter
said he would urge a new client to
take on the fastest selling items for a
beginning. “For example,” he said,
“we would tell him to take more 60
and H)-minute cassettes than 42 and
1 20-minutes. In B-track, we would
urge that he carry 84-minutes in
quantity. And we would urge that he
use our display racks, which are
built to take up vertical, not horizon-
tal space. The mass merchandiser
just doesn’t have that much room.”

Talking about some other areas of
the blank tape business, Helmstetter
emphasized that Ampex will con-
tinue with chromium dioxide “and it
will be there for the guy who wants
it [t's a demand market and we will
keep on supplying it, but we don’t
anticipate any major marketing
thrusts. We feel the 20 20 + offers
just as good quality for the consumer
with a unit without a bias switch. 1
think we will see a lot of equipment
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thrusts, but not so0 much in soft-

ware."”
Dist.

As far as the way Ampex distrib-
utes its tape is concerned, Helmstet-
ter said, “We are totally dedicated to
rep organization sales but we will
also continue to use distributors.
Distributors serve a very important
function, in that they can sell and
maintain a large number of small ac-
counts as well as handling some of
the major ones, particularly with the
service end of the business for the
major chains.”

On the international scene,
Helmstetter said the firm is making
strong inroads in Canada, the Far
East and the Orient and some of the
more industrialized South American
countries,

“Part of our requirements in de-
signing a package,” Helmstetter
said, “is how it will appear in the in-

ternational markets. We have the
length in numerals as well as words,
because we can't assume that every-
one knows that C-60 means sixty
minutes. Even in this country, there
are mullions of people who have
never bought a cassette. As for some
of the markets we're involved in, we
are doing well in the Far East be-
cause they seem to like American
product and the name Ampex is still
a large factor as it is in most parts of
the world. We also have a strong in-
ternational organization for distri-
bution and marketing and each
country generally has an office
staffed for the most part by the na-
tives of that nation. We have to be-
lieve that someone who lives in a
country knows it. For example, in
Scandanivia, there is a more guiel
and refined trend in display. There
we offer the product rather than pile
"

do you

need B8-track lubricated
tape, cassette tape, C-O's
or loaded cassettes?

Cet in touch with EMPIRE
MACNETIC INDUSTRIES

— the one stop for all
your duplication or blank
loading requirements at
LOWEST PRICES.

H. MANN

EMPIRE MAGNETIC INDUSTRIES

45 Allen Rd., Woodmere, N.Y. 11598
Phone: 516—420-8558

LEADING TAPE Hf"
DUPLICATING SUPPLIER

TO THE WORLD

ELECTRO SOUND
100-48C

PINCH ROLLS and
PRESSURE PADS

Buy Direct From Manufacturer
e Standard Sizes In Stock/
o W Silicone Or SBR Rubber PinchRolls

® B Four Lb, Density Foam Heat

Tested Pressure Pads
B Specials Made To Order

TROY MACHINERY CORP.

114 Beach 5t Rockaway, M. ). 07866
201 627-3456

..brings you
the most
popular
tape winder
in the
world for

cassettes
and 8-track

AUDIOMATIC
CORPORATION

V380 AVE. OF THE AMERICAS
MEW YORK, NEW YORK 10018
TELEFHONE (313] SET-48T0
CAFLE. EIFOIOEATICI TELERAE-E41N
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Rep Knows Line Limits

EDITOR'S NOTE: Oregon rep
Richard R. Legg in this second part
of an article on his philosophy ex-
plains how he weighs each line and
possible conflicts.

PORTLAND, Ore.—Rep Richard
Legg has learned to limit the num-
ber of lines he handles. Some-
times, he admits, there’s some soul
searching when the competition
comes along with what looks like a
better product, better promotion,
and an expanding perspective when
you feel you may be sitting still or
slipping backward. If, however, you
choose your lines carefully at the
outset, you won't have too many of
these uncomfortable moments.
“With us there’s no cherry picking.
We either represent a product line
completely in our territory or we
don’t represent it at all.”

Factors that constitute conflict are
variable, the Portland rep observed.
“If two competing products perform
identical functions and compete in
the same market, then, obviously,
there's a conflict. If there’s a greal
variance in price and each serves a
different market, then I'd say there
was no conflict.” Similarity of ap-
pearance, alone, he believes, is not a
determining factor.

How Many Lines

How many lines a representative
can or should handle is pretty much
a decision for the individual, him-
self, to make, Legg believes. “Your
main consideration* should be your
capability to give full justice to each
and every line you carry. This de-
pends on how you assign priorities
and, to a great degree, on the extent
of the product line itself. Some lines
have only a few items, others have
many. Lear Jet, for example, has 16
automotive systems alone. Tailoring
a program to fit a particular line like
this requires a great deal of time and
extensive programming. If you have
good lines, and I consider all of mine
in this category, you don’t short-cir-
cuit any of them to attain scatter-gun
volume. A lot depends, too, on the
personnel you have available to do a
creditable job.”

The ascendancy of 4-channel,
Legg believes, is inevitable but, he
cautions, it’s still a long way down
the road. Here again he maintains,
the big potential is in the automotive
field. The major problem right now,
he points out, is software. “The im-
pression | get from dealers is that
young people shy away from 4-
channel software because it doesn’t
offer the kind of music they like.
Most of the dealers I call on have 4-
channel displays set up, but the
product isn’t moving because of the
software hurdle.”

4-channel

Currently Legg is trying to edu-
cate the dealer to push 4-channel for
use on 2-channel. “Right now the
dealer, generally speaking, labors
under the delusion that by promot-
ing 4-channel, he obsoletes his cus-
tomer’s 2-channel library. Actually,
of course, it enhances 2-channel

considerably to play it on 4-channel.
The customer must be convinced

that his two-channel system is quite
compatible with 4-channel.”

The auto cassette, Legg believes,
will ultimately dominate the market,
primarily because of its conven-
ience. Right now, however, he said
the 8-track holds the center of the
popularity stage. In his territory only
Juneau, Alaska, accords the cassette
No. 1 spot. Why this area alone, he’s
at a loss to understand. Currently, he
observes, it's not the general trend.

Lear Jet has recently come out
with cassettes and this development
is welcome news to Legg. “They pio-
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By KENNETH FITGERALD

neered B-track in 1965 and have
shied away from cassettes until
now. I think their new shift in policy
is & straw in the wind.”

Legg has mixed emotions con-
cerning distributors. “They're like
average run-of-the-mill people,” he
observed. “Some you like, and some
you don't." Some, he contends, serve
only warehouse function. “They buy
your product line and then expect
you to go out and sell it for them.
Others perform their function well.
They warehouse the line, carry ac-
counts, make a sales effort, and help
train retail store personnel.” These

are the successful ones, he said, and
the kind he likes 1o deal with. “This
business,” he emphasizes, “is a two-
way street. We're all in it for the
same objectives—to provide a needed
service, to move merchandise, and
to make a profit.”
Road Show

Legg and his salesmen call on a lot
of small dealers in the course of their
rounds, an effort they consider pri-
marily as missionary work for dis-
tributors, It does pay off, however, in
increased sales volume he noted. He
is now working on plans for a dis-

(Continued on page 55)
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REP Richard Legg poses with awards accumulated during his 20 years in the busi-
ness. His wife, Rhea, is a bookkeeper and his secretary, Bea Wheaton (seen trying
on Hear Muffs) has been with him 16 years.

BUY 2,GET ONE FREE UNTIL SEPTEMBER 30.

From July 1 to September 30, your customers
can buy two cassettes at regular prices and get a third one free.
This offer applies to the High Energy
Density tapes of C-60 and C-90 lengths. We want lots
of people to hear about this. So we’re running
radio spots in the top 15 Metro markets
starting at the end of August. Our national magazine
campaign will also support it, as will our dealer
co-op advertising program. Sound like
a good deal? Then let’s hear from vou. You can
order in either bulk or pre-packaged displays.

YOU CAN'T BUY BETTER
TAPES THAN "SCOTCH."

and Low Noise/High
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Tape Duplicator

No. 201
CASSETTE
SPRING PAD

No. 570
FULL-FOAM
SHIELD

No. 470A
CASSETTE FULL

Fidelitone

FLAT SHIELD

No. 510
FLAT-FOAM SHIELD

n"ERLA“n P.0. Bo 6

215 Narth Pierce 5t
Fremani, Nebir. GE025

Fnuuunrs Phong 402 I:'I T

e °¥

No. 720

Y 4
8 TRACK

CARTRIDGE
SPRING PAD

8 TRACK FOAM PAD

No. 301 No. 735
SPECIAL FOAM  CASSETTE HUBS
SHIELD

SPECIAL DESIGNS ON REQUEST

FLANGED GUIDE
’!} CASSETTE PIHE ROLLERS

SPECIAL JULY SALES—

$15.95 on our Model #804 together
with our Model #883 at $17.95.

Be a domestic importer and make money
by buying at low factory prices.

Minimum quantity 102 units. Terms: Cash.
No Warranty. Immediate delivery.

606 In-Dash B-Track

901 8-Track Player AM/FM/MPX stereo radio

- Jal]

808 Cassette Car Player 806 B-Track Player

601 MPX 8-Track Player

D262 D290

Send for confidential domestic import price list and

details on complete line of car stereos, car stereo
speakers, lock mounts and accessories.

IMPORT DISTRIBUTORS
BUYING SERVICE INC,,

180 SHIPLEY STREET, SAN FRANCISCO, CALIFORNIA 84107

Superscope Recorded Tapes will
add 20,000 square feet of warchouse
facility space and a new [50-car
parking area and has air condi-
tioned its existing 26.000 square feet
of manufacturing space because of
growing volume in custom dupli-
cating of cassettes, 8-tracks and
quadrasonic lapes.

Columbia Records has entered
into a license agreement with Gates
Rubber Co. and Lear Jet Stereo for
manufacturer of the Lear Jet car-
tridge, making this the third major
firm using the cartridge. invented by
Bill Lear and protected by 19 basic
U. §. patents on players and car-
tridges owned by Gates.

Parsons, Inc., has released the
model PY 800 verifier, which meas-
ures the length of a tape master,
checks the length of blanks, exer-
cises the tape and stops it at a foil at
the cartridge window—all automat-
ically, said D, B. Lloyd. Parsons has
several other products including
four winders ranging from 51,700 to
$1.600: three exercisers ranging
from 5125 1o $450; the verifier at
$295: and a duplicator at $2.076.

Christian Duplications. Alta-
monte. Fla.. has released the Old
Testament in a 72-cassette 6-pocket
deluxe album to retail at between
$149 and 5179, the New Testament
in 24 cassettes in two deluxe albums
for $69.50, a Treasure Chest of Bible
Stories for children in four cassettes
containing a total of eight stories for
$11.95 to 51495 and a Book of
Psalms on four cassettes to retail at
$15.95. according to Jack Turney,
president,

General Cassette Corp., Phoenix,
will produce a Math Readiness pro-
gram for the McGraw-Hill Publica-
tions Early Learning division. A 12-
cassette program with production set
o continue for two years with re-
newal options, il represents the larg-
est assignment to date for the firm,
said Bill Johnson, president. Gen-

eral Cassette. with clients in 20
states. had a sales increase of 18 per-
cent ahead of projection for its fiscal
vear just closed. Johnson stated.

Cassettes, Inc.. a newly formed
firm in Fort Lauderdale. will offer
24-hour service and a direct replace-
menl service 1o custom duplicating
clients in the sales, training and ad-
vertising fields it will serve, said Ray
Franklin, president. Products will
range from “on location™ conven-
ton recordings to audio/visual pro-
ductions, he said. The replacement
service allows end users to get a du-
plicate cassette directly from Cas-
settes, Inc. rather than waiting for i
from some other source,

Empire Bows
New Speaker

CHICAGO — Empire Scientific
Corp.. manufacturer of audiophile
quality turntables, speakers ﬂné]wr—
tridges, introduced its modular Jupi-
ter 6500 speaker system at the Con-
sumer Electronics Show, with a price
tag of $139.95,

This three-way system utilizes
heavy 12-inch downward facing
woofers for exceptional bass repro-
duction, as well as a powerful mid-
range for clear alto and voice tones,
and a lightweight ulirasonic iweeter
with wide range dispersion.

The unit, designed for either out-
door or indoor use, is encased in
Uniroyal Rubicast, a newly devel-
oped formulation designed to with-
stand wind, rain or sun. It is capable
of delivering 75 watts of music
power without overload. burnout or
strain.

According to Empire technicians,
the Jupiter 6500 cylindrical shape,
produces the kind of sound no con-
ventional box speaker can deliver.
They claim it is capable of radiating
sound in all directions

TVC Reaction to CTI

® Cunrinned from page S0

and other CTI officials however. it
had been an open secret that CTI
had been running into serious prob-
lems. Two months ago the firm shut-
tered its marketing and adminis-
trative offices in Palo Alto, Califl,
throwing more than 300 employees
out of jobs. At that time the com-
pany also announced that it had
halted production of its much-
vaunted stand alone player, “pend-
ing further market developments.”

News of CTI's status was received
with much concern in the industry:
competitors declined direct com-
ment on CT1's predicament, but ob-
served that if the firm went under it
would spell more harm than good
for the future of the industry.

A spokesman for Sony said thai
CTI's present status would not result
in any new decisions at Sony for a
consumer market program involving
the U-Matic videocassette plaver,
The spokesman’s feeling was that
suitable software, and an attractive
consumer price for the equipment
were still considerations that had 10
be worked out.

At RCA, where the SelectaVision
MagTape wideocassette system is
scheduled for release to the con-
sumer market by the first quarter of
1974, a spokesman said it would be
inappropriale for the company to
comment on CTI's misfortunes. He
did note. however. that competition
was essential to the survival and
growth of the industry. and that a
crisis such as the one at CTI could
hurt the industry.
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He said that even though CRN
was structured to make its pro-
gramming available in any format,
CTI was still the only company that
was actually at the marketplace.

The CRN executive discounted
any immediate possibility of his firm
aligning itself possibly with a video
disk manufacturer, claiming that not
only was the disk still “somewhere in
the future,” but that there were still
problems in the duplicating process
to be worked out,

Hilford admitted that because of
ignorance of the precise definition of
the Chapter XI provision of the
Bankruptcy Act, his job of winning
and holding distributors may be
made a little more difficult. “But.”
he added, “we intend to sit with
these people and explain to them
what our position is. and try to main-
tain their confidence.”

Pre-Picked

“TOP-40”
Accessories

Fidelitone has a plan to get you
into the audio accessories busi-
ness in the most profitable way.
Using just four square feet of
floor space, you can offer your
customers a sales-tested, pre-
picked assortment of the most-
wanted, fastest-moving audic
accessory items. All are beauti-
fully packaged and carry
Fidelitone's quality brand identi-
fication.

Competitively priced, and con-
veniently packed for easy re-
ordering, Fidelitone's “Top-40"
Accessory Program is designed
for every audio dealer regardless
of size or product mix.

Ask your Fidelitone Distributor
today, or write . . .

V/
FIDELITONE .

The Touch of Magic in

Needles and Audio Accessories
207 M, Woodwork Lana, Palatine, IL BODET

When Answering Ads . . .
Say You Saw It in Billboard

Sales/Audio

The sound of $$$33

This position, selling magnetic tape for a large, international photographic
company, will provide tha right parson with an excellent guaranteed income
PLUS commisgion PLUS beneafits PLUS a sound future. The individual we
are locking for must have some general sales experience along with basic
training in electronics or electrical engineering. or some special training in
professional audio and/or video recording. We will also consider someone
with a broad and deep technical involvement in the music industry. You
will sell to professional accounts in a very competitive field which means
you must be aggressive and have a good sense of salesmanship. Home
base will be Chicage with extensive travel required throughout the Mid-
West. To apply send resume with salary requirements 1o; Box = 808,
Blllboard, 1 Astor Plaza N.Y. 10038.
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RepRap

Reps are moving more and more
into service functions. Many, as
exemplified this week in the item
from Markman Co., Van Nuys,
Calif., have extensive facilities. At a
meeting last year, Electronic Repre-
sentatives Association (ERA) mem-
bers were encouraged to investigate
the service business: “The prolifera-
tion of electronics in consumer and
business products is going to cause
drastic changes in the service, repair,
and after-market supply business,
Even though manufacturers are go-
ing to strive for modulanzation, and
will claim to service what they sell,
there’s probably an opportunity for
electronic experts who know how to
serve customers.” ERA's many bro-
chures and data on expanding mem-
bers are available by writing to the
organization at 233 E. Erie, Chicago,
I1. 60611.

Before Markman Co., Van Nuys,
Calif., began its comprehensive
quality control check on all Sher-
wood equipment, about 5 to 10 per-
cent of all units were defective in
some way, due primarily to rough
treatment in shipping. Now the per-
centage 15 0.1 percent, said quality
control supervisor Jay Roth who re-
ported such enthusiasm from deal-
ers and customers that, “We are con-
sidering quality control for all our
lines.”

Each Sherwood unit is unboxed,
turned on, and all input/output
functions are checked. The units are
carefully examined for physical
damage. Roth emphasized that this
unique preventive maintenance at
the local level has resulted in Sher-
wood products having the lowest
*in-field" defects of any major man-
ufacturer of audio products.

Two new sales people joined the
staff of ESP Co. Inc., Englewood,
Colo., covering the Rocky Mountain
region. Dennis Applebaum and Ken
Reiner joined president Dick Hyde
and Dan Petersen in representing
Altec Lansing, Audio Devices, Comm
Industries, Kenwood, Midland,

Knows Line Limits

® Continued from page 53

play coach to be used throughout
the territory as a means of reaching
the smaller dealers who rarely have
an opportunity to attend shows.

Considerable effort, the Portland
representative stresses, is devoted to
training sales personnel in stores. It's
amazing, he commented, how much
of this work has to be done over cof-
fee cups in lunchrooms. “Because
most sales people are involved with
a multitude of products, we steer
clear of technical discussions. We
emphasize selling points, price, and
most important, how to handle war-
ranty problems.”

Legp maintains a staff of five men
in the field besides himself. His terri-
tory comprises Oregon, Washington,
Alaska, western Montana, and west-
ern Idaho. He personally takes care
of Alaska, visiting the cities of Fair-
banks, Anchorage, and Juneau four
times a year. From time to time he
circulates the entire territory, keep-
ing in touch with major customers.
Principal cities covered by Legg and
his staff include Great Falls and
Butte in Montana; Boise in Idaho;
Bellingham, Everett, Seattle, Ta-
coma, Olympia, Yakima, the Tri-
Cities, and Spokane in Washington;
and Portland, Salem, Eugene, Med-
ford, Baker, Pendleton, and Kla-
math Falls in Oregon. He maintains
headquarters at 4475 5.W. Scholls
Ferry Road here.
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Muntz, Pickering, RMS, Topp Elec-
tronics, and Toshiba.

ESP is sponsoring a iwo-day
dealer show for ils newest account, around to see this new line.”

By EARL PAIGE, ANNE DUSTON & INGRID HANNIGAN
J. A. Gedney Co., Denver-based formed Rep Rap. Do you have a

rep firm, has just received a sales news item or a photograph for us?

Toshiba, at its offices Thursday (12-
13). “Hopefully,” said Dick Hyde,

“dealers will come from 100 miles

achievement award from TEAC, Wnite or call Earl Paige, Billboard,

field representative Jim Oblak in- 150 N. Wacker, Chicago, 111. 60606.

Maxell announces a
huge improvement in cassette ta
- Magnified 10,000x

SO you can see it.

When we decided ©
to bring out our new §
Ultra Dynamic tape cas- €«
sette, we asked ourselves a
question. "How could we im-
prove our cassette and at the same time
make the poor dealer a little more happy
and a little less poor?”

Our smallest improvement
is our biggest improvement.

We reduced the size of the tiny PX
gamma ferric oxide particles on the tape
surface. And increased the quality of the
sound. The Hz now go up to 22,000 Hz; the
signal-to-noise ratio's now 8dB above ordi-
nary cassettes; and weve widened the dy-
namic range. Quite dynamically.

Other improvements
to improve your business.

We've also designed a new metal frame
which holds the little pressure pad much
more securely than ever before. Plus a five-
second timing leader that'’s also a head-
cleaner.

Round screws in square holes.

And lastly weve started putting our
screws into square holes. Square holes are
better than round ones because when the
screwsare screwed in, the plastic shavings
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from the threads get
trapped in the corners
of the holes. So they can't
cause trouble jumping around
in the works.

Our new long-playi
cassetteis ga];ﬂg:g

Were also bringing out our new im-
proved UDC-46 cassette. It's twenty-three
minutes per side. Which very conveniently
just happens to be the approximate play-
ing time of the average long-playing record.
(Our other cassettes are 60, 90 and 120.)

It all adds up to better Maxell UD cas-
settes. Better cassettes mean happier cus-

tomers. And happier customers mean more
sales. And you know who's happier then.

pe.

1axell.

Our business is improving.
So can yours.

Masell Corporation of America, 130 West Commetcial Avenue. Moonachie N0 07074
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N.Y. Legislature Gives Fair Trade Reprieve

® Continved from page 50

Baucher, who presided at the hear-
ing said, “competitive pressures
existing today required the out-
lawing of price fixing agreements.”
The New York bill had been
backed by a number of powerful
consumer groups, in addition to the
support it received from Gov, Rock-
efeller and Attorney General Louis
Lefkowitz. In supporting the bill,
Rockefeller had observed that the
practice of fair trade was from an-
other retail era dating back to the de-
pression period when retailers were
operating on uny profit margins.
The decision by the Legislature
not to act on the bill is being hailed
by many manufacturers and retail-
ers who feared that if the bill had
been passed it would have turned
New York into a price cutting jungle

that would eventually run many le-
gitimate stores out of business.

As Bernie Mitchell, president of
U.S. Pioneer Corp., and a major ad-
vocale of Fair Trade noted recently,
“Without fair trade the hi-fi industry
would shrink and the cost of high fi-
delity components woyld dramati-
cally spiral.™

From Hiroshi Tada, vice presi-
dent and general manager of Sansui
Electronics Corp., came the state-
ment: “We believe that Fair Trade is
in the best interest, not only of the
industry, but possibly, even more
importantly to the consumer.”

He added, “it is through fair trade
that the dealer ensures a profit, and
it is largely the fair profit of a duly
franchised dealer that prevegts
shoddy advertising and selling prac-
tices.”

Ed Lucasey, national sales man-

Brother Modular Series

CHICAGO—One of the new-
comers 1o the consumer electronics
field, Brother International Corp.,
introduced a new BR series of mod-
ular stereo systems at the Consumer
Electronics Show, here, in keeping,
as Brother vice president R.G. Ehr-
lich explained, with the firm’s
strategy of building its consumer
products line slowly but decisively to
fill market vacuums,

The new line features three com-
pact slereo systems with the empha-
sis on the increasingly popular mod-
ular shape. Top of the line is the BR-
3. Designated Charisma 2, the unit
features built-in discrete and matrix
4-channel system, with automatic
AM/FM stereo tuner, 8-track player
and full size record changer,

According to Ehrlich, Charisma 2
delivers 100 watts of peak power, or
five watts RMS per channel, with
push-button function controls. It
comes with four matching air sus-
pension speakers.

The second unit, model BR-4, is
designated Primus 2. This unit in-
corporales many of the features of
Charisma 2, but also features an 8-
track stereo player/recorder, and

full size changer.

Brother's model BR-3 features
AM/FM/FM multiplex radio, 8-
track player and record changer all
in one liger white cabinet with
smoke grey dust cover. Suggested list
prices on the new unils range from
$199 up o $269.

ager, Panasonic Automotive Prod-
ucts, said that fair trade was “the last
remaining bastion of honesty in a
world where business ethics were
rapidly deteriorating.”

At General Electric, as al many
other companies, hopes are high that
despite the pressure being built by
the antagonists of fair trade for the
repeal of the non-signer clause, the
law will remain in effect.

The argument that the fair trade
protagonists will be putting forward
in Albany is that fair trade is a God-
send for the small mama and papa
type dealer who would normally not
be able to compete against the mass
merchandiser or discount house.

To help improve and sustain the
fair trade structure, General Elec-
ric’s audio electronics department
recently instituted a uniform pricing
plan under which all retail custom-
ers will be charged the same price for
GE's full line of audio products.

And what do the retailers have to
say about the great upheaval? Some,
especially 1n the preater New York
area where competition is keen, and
discounting is sometimes the only
route to survival, feel that fair trade
is the tick on the elephant’s back
which should be flicked off and
crushed.

However, from all appearances,
the majority seem to stand behind
the concept. As Harold Wally, of
Wally's Stereo Tape City here
recently put it; “Fair trade violaters
are threatening the very existence of
the automotive tape equipment in-
dustry, and something must be done
to strengthen and enforce fair trade
agreements or our industry will slip
into irreparable chaos and inevi-
table death.”

ZENITH'S big push into audio includes this low-profile Kalmar with AM/FM
receiver and B-track player/recorder. It's shown with two matching Allegro
speaker enclosures and has a 20-watt peak power output. List, $249.95.

FISHER is among the many firms
showing 2-4-channel headphones
as with this model QP-44.

ADD-N-STAC's are plastic storage
modules for cassettes and car-
tridges. Modules can be interlocked
for additional storage capacity.
Royal Sound makes unit in six colors,

B-Track Cartridge

Easy to load
and thread

cartridge:
5 separate snaps

Precision-manufactured
to micro-close tolerances

1451 EAST NINE MILE ROAD

HAZTEL PARK, MICHIGAN 48030

PHONE 313/399-488B0

Our main concern is quality —yours and ours

quality ffr

Finest C-0 cassette made
in U, S.;: manufactuced to
highest standards of precision

Precision Made
C-0 Casseltte

a/Day
We make sound sound better.

Don't take chances with your sound. We don't. We

oducts to assure you that you get out w
you want high-end excellence, use Dyna-Day
- It makes sound sense.

24-inch leader standard; other lengths

Ultra-zonic welded windows

available on request

WWW americanradiohisiorv com

Available with tabs in or tabs out

t you pu“fﬂk

"ou1 sapsojd Aop/

<3 Norelco-Style Box

Standard color

*18 black —

other colors
available on request

stippled, non-scratch
fimish on base

Indented front
allows easy opening

Extra-strong
hinge area

Positive locking

Full graphite washer

Lubricated, precision-
ground stainless steel pins

Concentric, double-
flanged, single-piece,
Delrn guide rollers

Beryllium pressure pads
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LONDON

Decca, RCA and Redifusion In-
ternational Music have subscribed

to the British Market Research Bu-
reau’s service, Forte which aims at
finding who is buying software and
hardware equipment as opposed to
what is being bought. Peter Men-
neer, BMRB's director, said more
record companies were expected (o
join the scheme which could help
them plan marketing and promo-
tional strategy. Menneer said Forte—
Focus on Records, Tape and Equip-
ment—covered all configurations.
People are asked detailed questions
about where they buy equipment
from, what publications they read
and what hardware they use... . The
first single record released by
Deutsche Grammophon—the mod-
ern classical “Blues Band Opus
50"—is assured national exposure
after being selected as signature tune
for annive celebrations in Bris-
tol. Polydor has sold 2,000 copies to
Expagsion Records for sale at the
exhibition from July 21 to Aug. 12.
.. Leader Records is moving out of
London to Halifax because of cost,
Label founder, Bill Leader said his
records were not chart orientated
and the move nearer universities
with folk interest would also help,

Chrysalis Music general manager
Migel Haines has acquired represen-
tation to three new publishing com-
panies and also signed a new writer,
.The new companies are Cod Music,
Aitch Music and D'Abo Songs Inc,
while the new writer is Eddy Howells
from Birmingham. . .. Track Music
is a new pubhshmg company
formed by Kit Lambert and Chris
Stamp. The company will be han-
dled on a world-wide basis by Com-
pass Music following a deal nego-
tiated with Compass managing
director Terry Oates. Compass has
also arranged a deal 1o represent
Middle of the Road Music, formed
by the group of the same name. . ..
Venice Music, the American pub-
lishing company which owns mate-
rial recorded by Little Richard and
Sam Cook, has signed a deal with
Sonet for U K. administration.

The catalog was previously with
RSO. ... Utopia Music, owned by
Phil Wainman and John Goodison,
has signed a three-year deal with
Dick James Music on a world-wide
basis. Utopia was formed 18 months
ago by Goodison who is working
with Blackwater Junction and Wain-
man, producer of the Sweet. Wain-
man 15 also working with a new
band, Goodfoot and Brotherly Love,

French Cos.
Aid Study

PARIS—AIll the major record
companies in France recently
mounted a combined campaign to
raise an estimated $74, 000 for cancer
research. The companies each do-
nated product free for a six-day sale
at the annual Foire de Paris trade
fair,

Among the companies participat-
ing in the sale were Ades, Chant du
Monde, CBS, AZ, Decca, Musidisc,
Pathe Marconi, Phonogram, RCA,
SFPP, Vogue and WEA.,

The fair's joint stands featured
French and international product
ogether with a display of musical
instruments and electrical hardware.
The Foire de Paris promotion, the
first of its kind was organized by the
industry association’s director Jac-
ques Masson-Forestier.
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From the Music Ca
of the World

pitals

Toshiba (U.K.) is being launched as
an independent company on July 18
following its break with U.K. dis-
tributor for the past four years,
Hanimex. New pgeneral manager,
Derek Jeffs, said the new offices
would be at Feltham, Middlesex. He
also announced the appoiniments of
area managers who expect to have
franchises with 400 retailers by
Christmas, increasing to 600 by next
June. DAVID LEWIS

TORONTO

The next Edward Bear single for
Capitol has been set for July 15 si-
multaneous U.S./Canadian release.

. Polydor has acquired Canadian
distribution rights to the Earnest
Jackson single of “Love and Happi-
ness” on Jamie Records of Phila-
delphia—a special radio edited ver-
sion was shipped this week. ...
Capitol announced this week that its
Prince Edward Island concert fea-
turing the Raspberries, Chris Kear-
ney and Pepper Tree has been ex-
tended into a short Maritimes tour.
The lineup will also play Halifax,
Bridgewater and Moncton. ...
James Leroy's “Touch OF Magic”
now starting to break in the U.S.
while the followup "You Look
Good in Denim™ is repeating the
success of the first single in Canada.
.+~ Musimart Records of Montreal
has picked up the Canadian rights to
the Muse, Onyx and Savoy labels.
... The CBC has 346 employees
earning more than $20,000 a year, it
was revealed in the House of Com-
mons. ... “The David Clayton-
Thomas Show,” a mini-summer
series, premiered on the CBC TV
network this week. . .. The Toronto
Symphony Orchestra under music
director Karel Ancerl will embark on
a 3% week European tour next
Spring. ... Paul Williams exited his
week at the Colomal Tavern after
only one night—he was hurriedly re-
placed by the Downchild Blues
Band.

WEA readying a hefty promotion
on the soundirack album (by Alan
Price) of “0O Lucky Man!™ ...
Doaobie Brothers played Vancouver
(28). ... The Guess Who will play
their first-ever British live concert
with John Denver, the Bee Gees,
Jose Feliciano and Nina Simone for
the Save the Children Fund at the
Royal Festival Hall. . . . The Section
will play three Canadian dates on
their upcoming tour. ... Chicago
into Vancouver for SRO gig (7). . ..
H. P. and Bell Management (of
Lighthouse fame) have relocated at
120 Avenue Rd., Toronto M5R 2H4,
.+. Much has a new single out by
Sea Dog entitled “Holding Your
Hands.” ... Moe Koffman taping a
pilot for Global TV. . . . King Biscuit
Boy on tour in Australia with Main-
line. ... Kanata has listed Peter
Foldy's “Bondi Junction™ a song
about Australia as Canadian con-
tent! .., A & M has launched
“Hype®*,” a new publicity sheet.

Capitol president Arnold Gose-
wich reported on the sick list with a
pinched nerve. . . . Toronto Sound
Studios have initiated extensive ad-
ditions to their facility, following a
highly successful "72.

Anne Murray will appear on a
flock of U.S. TV shows this sum-
mer—she has taped spots on “Mery
Griffin,” the “Helen Reddy Show.”
“Music Country” and the “Mike
Douglas Show.” ... Her BBC TV
special was telecast July B. Miss
Murray last week played her first en-
gagement in Washington at the Cel-
lar Door. RITCHIE YORKE

International News

Canada Has Banner Year as
Producer of Hit U.S. Records

o Continued from page |

and albums a whopping 41.2 per-
cent over 1971°s record-breaking to-
tal of 26 singles and 17 albums on
U.S. charts.

Of the 30 Maple Music singles
which crossed over to the UL.S. in
1972, four ulumately reached the
Top 10. The artists were Donny Os-
mond (with a Paul Anka tunc
“Puppy Love”), Neil Young, Ed-
ward Bear and Anne Murray. Other
acts to pain prominence on the Hot
100 included the Guess Who, Terry
and Laurel Black, April Wine, Paul
Anka, R. Dean Taylor, John Jay,
Lighthouse, Gordon Lightfoot, Pro-
col Harum (with the Edmonton
Symphony), 5 Man Electrical Band.
the Band, Ocean, Joni Mitchell, the
Wackers, Keith Hampshire, Les Em-
merson and Skylark.

The CRTC survey also showed
that three Cancon albums reached
the Top 10. The artists were Neil
Young, Procol Harum and the Ed-
monton Symphony and The Band.
Other acts showing on the Top 200
LP’s chart included Gordon Light-
foot, the Guess Who, the Moms and
Dads, David Clayton-Thomas, John
Kay, Anne Murray, Paul Anka,
Steppenwolf, Lighthouse, the James
Gang, Joni Mitchell, Jesse Winches-
ter and Edward Bear.

Fifteen of the Cancon singles
making the U.5. charts were by Ca-
nadian residents, and 10 of the al-
bums.

Canada’s top single of 1972 was
“Last Song” by Edward Bear on

Internationa
Turntable

Tony Morris, marketing manager
of Phonogram since July of last year,
has been made managing director of
the company. Morris, whose ap-
pointment takes effect this week, fills
the post left vacant since the resigna-
tion of Fred Marks. Coinciding with
Morris’s promotion comes the news
that Roland Rennie, creative director
at Phonogram, has been piven addi-
tional responsibilities for the devel-
opment of UK. repertoire in the
LLS. Steve Gottlieb, who has been
responsible for running the com-
pany on a day to day basis, remains
as Phonogram executive chairman.
Gordon Collins, managing director
of EMI's company in South Africa,
is returning to the UK. to take up a
new post at Polydor as general mar-
keting manager. Collins will return
to London on Aug, 13 and will take
up his new post on Sept. |. The mar-
keting post has been vacant since
Harrold took up his present appoint-
ment last September. Collins has
been managing director of EMI
South Africa for three years and
prior to that, was in a similar capac-
ity with EMI in Greece. He joined
EMI in 1955 working at the Birm-
ingham depot. He moved to the
Hayes factory and spent four years
there as a stock and production con-

troller. He was then appointed dis-

tribution manaper.

Billboard Speeds
4-Nation Delivery

NEW YORK—Billboard is
streamlining 1ts delivery operation
for subscribers in France, Spain,
ltaly and Portugal by having copies
for these arcas flown direct to Paris
each week for distribution by Air
France. The new operation com-
mences with this 1ssue (July 14).

www americanradiohistorv com

Capitol, which reached the No. 3 po-
sition on the Hot 100 and stayed on
the chart for 18 weeks.

The top album was Neil Young's
“Harvest,” which hit the No. 2 slot in
a chart berth ol 41 weeks, The
CRTC study also revealed that a to-
tal of 171 Cancon singles and 91 al-
bums had reached the RPM charts
in Canada.

Last week there were four Cana-
dian singles (“Wildflower™ by Sky-
lark, Edward Bear’s “Close Your
Eyes.,” "What About Me™ by Anne
Murray and Keith Hampshire's
“First Cut Is the Deepest” on the
U.5. chart, and two albums
(“Danny’s Song” by Anne Murray
and “Skylark™ both on Capitol), on
U.S. charts.

BPl Won’t Seek $$
To Go to MIDEM

LONDON—The British Pho-
nographic Industry will not be sup-
porting its members al next year’s
MIDEM, following a decision taken
at the last BPI council meeting.

In the past the BPI has been re-
sponsible, on behalf of its members,
for arranging a subsidy with the De-
partment of Trade and Industry.

However, the Music Publishers’
Association will continue to suppori
its members with the usual DTI sub-
sidy. BPI director Geoffrey Bridge
explained that there was a certain
amount of duplication between the
BPI and the MPA and that in the

past a record manufacturer could re-
r:ewe two subsidies, one for its record
company and one for its music pub-
lishing offshoot.

The full ramifications of the BPI
decision are at present not quite
clear although MIDEM U K. repre-
sentative Rod Buckle said that 60
percent of available space for U.K.
participants has already been
booked.

Among new firms which have
booked space for next year’s event
are Santa Ponsa Records, Revival,
Music Law, BBC Records and
Alaska Records.

Montana, German Co., Gets
11 Gold Record Awards

MUNICH—In the past 10 years,
Montana, the German company in-
volved in music publishing, promo-
tion, recording, management and
agency, has been presented with 11
gold disk awards, according to Hans
Beierlein.

Montana handles on an exclusive
basis several local arusts including
Udo Juergens, Heino, Jurgen Mar-
cus and Michael Schanze in addi-
tion to several other foreign acts
which have scored in Germany in-
cluding Gilbert Becaud and Adamo.

One of the most successful of the
Montana acts is Udo Juergens, the
winner of the 1966 Eurovision song
contest. A new double album by the
artist has recently been released.
Called *Udo In Concert,” it was re-

Bellaphon in
Maijor Drive

FRANKFURT—Bellaphon in
Frankfurt has embarked on a major
campaign built around the release of
24 jazz albums. The campaign in-
cludes albums by Miles Davis, Dex-
ter Gordon, Thelonious Monk and
John Coltrane,

The label has also issued a series
of 16 vintage singles by Chuck
Berry, Canned Heat and Jerry Lee
Lewis and 160 folk albums have also
been issued on Bellaphon. The al-
bums originate from various coun-
tries and retail at 22 marks,

Stampeders’
Record Gate

MONCTON-The Stampeders
drew a record crowd of more than
5000 to a recent date at the Coli-
seum here. Quality’s Maritimes pro-
motion man Ted Evans was on hand
to co-ordinate interviews and TV
apperances. A |15-minute interview
was carried by CKCW-TV.

The concert was promoted by
Don Tarlion of Donald K. Donald
Productions,

The Stampeders’ distribution con-
tract with Bell Records in the U.S.
has just terminated.

corded during his recent European
tour, reputed to be one of the most
successful undertaken by an artist
on the continent.

In addition to its company in Ger-
many, Montana also has firms in
Austria, Switzerland, France and
the Benelux countries.

A&M Sampler
For In-Store

TORONTO-A&M Records of
Canada has produced an 8-track
sampler featuring selections from
new album product with a voice
identifying the cut and LP title for
in-store play.

The sampler is the brainchild of
national sales manager Joe Sum-
mers and has been sent to major out-
lets.

“One of the problems with effec-
tive in-store demo merchandising,”
said Sommers, “is that most record
clerks become bored with the same
album and selections being played
over and over,

“With this sampler tape, we are
offering a diversification of best-
selling artists and cuts on a contin-
uous play 8-track. Most important,
we are reaching the consumer under
the best-buying conditions.”

The Japanese say “‘wakarimasen”
. meaning “| don't understand”

“WAKARIMASEN"

hauntingly unforgettable . . .
a love song of
international appeal . . .

Music/Japanese-American lyric

JEANNE NAKASHIMA

NEWCHILD MUSIC PUBLISHING
(AS.CA.P.)

P.0O. Box 524
Kailua-Kona, Hawaii 96740 U.S5.A.
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EDITORIAL

Canadian Coverage
To Be Expanded

The emerging Canadian music industry has been the subject of close
scrutiny by Billboard’s editors in recent years.

Long before the government introduced legislation calling for domes-
tic content on Canadian airwaves, Billboard was providing exclusive cov-
erage of the first stirrings of this new musical giant,

Five years ago, this magazine introduced the Canadian News Report
as a method of concentrating the world music industry's attention on
Maple music makers.

This regular news and feature coverage has been supplemented by a
series of special issues—three Spotlights on Canada with a fourth planned
this coming September, last year’s Maple Music Junket special and the
Juno Awards issue in April.

There can be no question that Billboard has been a key supporter of
the growth of the Canadian music industry. The results of that growth are
effectively demonstrated in this week’s front page story on the success of
Canadian records in the U.S. during 1972,

There is reason to believe that the evolution of Canadian music will
continue to increase at the phenomenal rate of recent years.

To maintain Billboard's leadership in the recognition of Canadian
music, we are introducing in this issue a special page devoted to news and
activities in the north country which will be a regular weekly feature of

this magazine’s international coverage.

Harum 1971 LP Is Cited

EDMONTON-Procol Harum's the Procol Harum gold LP for A&M

1971 recording with the Edmonton
Symphony Orchestra was cited asan
example of the “productive ability
on the Prairies” in a TV license hear-
ing here last week.

Tommy Banks, the nationally-
known musician and CBC-TV host,
in making a bid for the city's third
English-language TV license, said

was one of the indications that the
Prairies “produce a disaproportion-
ately high representation of gen-
uinely creative and workmanlike
talent.”

Banks® proposal includes plan to
telecast six concerts a year for the
next three years with the Edmonton
Symphony.

Canadian News

Country 65% of Pre-Recorded
Tape Sales, Claims Bornstein

TORONTO—Country repertoire
represents “about 65 percent of total
pre-recorded tape sales in Canada”
according to Sam Bornstein, general
manager of Stereo Tape Products.

Rock only accounts for 25 percent
of the total while classical titles and
soundtracks make up the remaining
10 percent in Bornstein's view,

Stereo Tape Products is a large
rack-jobber of 8-track tapes in Can-
ada with more than 2,000 accounts.
In addition, the company is the ex-
clusive supplier to the four Target
Tape retail outlets in Toronto.

Bornstein says there are three
main problems in the Canadian tape
business—a two-week lag time after
U.S. for release of new product, unit
price (both tape configurations usu-
ally cost a dollar more here than in
the U.S., mainly because of federal
sales tax), and the over-all attitude
of the major record companies to the
tape fact.

Bornstein claims that the majors
still think of tape as only a small per-
centage of the total business,
whereas he feels it should be ac-
counting for some 40 percent of the
gross.

“You can see the record company
outlook in the way pre-recorded
tapes are packaged,” Bornstein said.
“They are still simply reducing LP
covers for tape packagaing. There is
a definite need for liner notes and
credits and 1 feel that the record
companies should be starting to in-
stitute special lape packaging.”

Physical production costs are one
of the reasons why tapes continue to
sell at comparatively high retail
PIICES.

Bornstein says it costs between 80
and 90 cents to produce an 8-track
tape in Canada while records can be
pressed for 30 cents.

He believes that the tape scene is
still in its infancy. “I think we’re still
only hitting 15 percent of the poten-
tial with 8-tracks. It's just a baby,”

Cassettes, he said, now only repre-
sent two percent of the total tape
market. “Cassettes just didn't make
it. One of the biggest problems was
pilferage. 1 think there’s also a
Freudian reason for the acceptance
of B-track.

“The B-track cartridge is a sort of
phallic symbol. I mean you shove it
inio a hole and it plays. Cassettes
now appear to be restricted to the
classical market.”

Bornstein started Stereo Tape
Products with his father, Norm,
three years ago. Prior to that, he had
been running the large downtown
A&A Books and Records store,
which was owned by his wife’s fam-
ily, the Kenners.

“I first began to feel that tape was
something to be in when | was work-
ing at A&A. Sowestarted itoffon a
part-time basis and eventually de-
veloped a theft-proof rack.”

Stereo Tape Products now has
warehouses in Moncton, Montreal
and Torontoe with representatives in
the West. Econoline vans, fully

stocked, are used for distribution,
“We are running only a 2 percent re-
turn factor,” Bornstein adds.

STP is manufacturing its own
blank tape and carrying cases.
Bornstein is also formulating plans
o move into the TV promoted-spe-
cial products area,

Three years ago, the Kenner fam-
ily sold A&A to Columbia.

Bornstein thinks that record com-
panies moving into retailing creates
a “corporate lag-time" situation.

“The decision-making process
takes a lot longer. They seem 1o look
more at percentage of profit per unit
than volume. When 1 was at A&A,
we had an office of two people; now
there are 12.7

Bornstein believes that quad-
raphonic tapes are going to be very
popular in autos. He predicts that
records will be totally obsolete in 20
years.

CFTO Gets Only
18-Mos. Renewal

OTTAWA—The CRTC this week
granted John Bassett, owner of
CFTO-TV in Toronto, CKLW AM
and FM Windsor/Detroit and other
key licenses, license to operate
CFGO in Ottawa for only 18 months
instead of the usual three or four
years because of non-delivery of
promised program fare, in particu-
lar, news coverage.

As a result, the station manager
has left.
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International News

Music Shoppe in
Reorganization

TORONTO—-Music Shoppe, the
Toronto-based booking agency, has
announced a reorganization and
several staff changes. The company
will now be known as Music Shoppe
International with new offices in
Upjohn Rd., Don Mills. A big effort
is now in progress to set up tour cir-
cuits in the U.S,, the UK., Europe
and Japan,

The agency is also establishing af-
filianons with other agencies and
promoters across Canada.

Music Shoppe International is
also adding lounge acts to its talent
roster and instituting what it de-
scribes as Canada’s first “blues and
soul department.”

The company has in addition an-
nounced the signing of Abraham's

Children and the Ugly Ducklings to
exclusive booking contracts,

General manager of Music
Shoppe International is Ron Scrib-
ner, who returns to agency work af-
ter three years as personal manager
of Westbound's Funkadelics. He
was the principal of Canada's two
early rock agencies, Bigland and the
Ron Scribner agency.

Steve Maley, the principal owner
of Music Shoppe, is handling the
one-nighter department with Pegi
Cecconi and Rob Tustin. Mike Tilka
is handling college dates while
Sheila Posner will look afier con-
tracts and accounting. Jeff Charles
will work with Ron Scribner on
steady engapements. Pat Harbron is
handling publicity and promotion.

Daily Press Seen
Hindering Artists

By RITCHIE YORKE

TORONTO-One of Canada's
foremost personal managers this
week described press coverage of the
Toronto music scene as “totally
inadequate.”

Mel Shaw, manager of the
Stampeders, considered one of the
leading international acts in the
country, said he “could not ignore
the situation anymore” and “has
been forced to speak up.”

“The Toronto daily press cov-
erage of the local music scene is a
great hindrance for rock musicians
living here,” Shaw claims.

Shaw, who has travelled to Eu-
rope with the Stampeders twice in
the past year, says that in most cities
musicians rely on the support of the
local press.

“Toronto’s credibility is totally
gone,” he says. “Any musician com-
ing to Toronto to gain experience o
catapult him into other ciiies is
wasting his time. And if you can't
show people clippings of what's
happening at home, it's very diffi-
cult to get anything together.

*The rock papers in Toronto
folded because of lack of suppor
and now when we really need the
dailies, all we get is negative LP re-
views and very little concert review
coverage,

*“I can tell you that most of the top
Canadian bands are really fed up
with it. After what the Stampeders
have done in the past year (iwo Eu-
ropean tours, South America, gold
records and a telegram from the
Prime Minister), coming back to To-
ronio and the press scene here is
pretty damn depressing.”

“The whole process of exposing

Canada
Executive

Turntable

David Mazmanian has been
named new ad&r assistant to Paul
White at Capitol Records Canada.
Most recently Mazmanian was
product manager for the Daffodil
and Strawberry labels. He had pre-
viously worked with Harry Hinde
Productions and CHUM Ltd. Maz-
manian replaces Wayne Patton who
has joined Leeds Music as profes-
sional manager. .. . GRT of Canada
president, Ross Reynolds, has
Jeanne McCallion as his adminstra-
tive assistant. He has been Reynolds’
executive secretary for the past three
years.
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new artists and giving them a name,
as is done in Europe, does not hap-
pen at all in Toronto.

“The Beatles could not have come
from Toronto, No one would have
recognized their talent.

Mel Shaw is one manger who has
taken the bull by the horns. “We
consider it so important to let the
public know of the Stampeders’ in-
ternational exploits that we printed
up a 12-page Stampeders’ World
Tour newspaper. Al every concert
we told the kids that although they
would not know it from reading the
daily papers, the Stampeders had
been taking on the world.”

An initial run of 60,000 copies was
distributed free and a further 50,000
have been ordered.

Canadian
Exposition

TORONTO-Recording artists,
radio and TV stations, sound sys-
tems, record companies, publishers,
retailers and instrument manufac-
turers will be displayed to the public
during the four-day Canadian En-
tertainment Exposition (Oct. 18-21)
atl the Queen Elizabeth Bldg. in Ex-
hibition Park.

According to an announcement
from Joey Cee, more than 100 sepa-
rate exhibits will explore every facet
of the Canadian music industry.

Cee stated that “The Exposition is
more than just a stereo show or a
record industry trade show or a re-
tailers’ show. For the first time,
we've put everything under the one
roof, People will be able to see the
entire industry as it looks from the
inside.” )

Cee said that he expects the show
to draw more than 40,000, Top
recording artists will perform daily
on a special stape.

“Six or seven of the biggest names
in the country will be there, along
with about a dozen other acts,” Cee
said.

New Address
For CRIA

TORONTO-The Canadian
Recording Industry Association,
which represents most of the major
labels operating here, has an-
nounced a change of address.

The CRIA is now located at Suite
1100, 111 Richmond St West, To-
ronto M5H 2G4 (phone: 416—367-
9745).

CASSETTES

HIGH OUTPUTLEVELS

ABRAMO
BORDIGNON
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20021 Baranzate

di Bollate
(Milan) ITALY

via Gorizia NY 102
Tel: (02) 350.3147/5514
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COMPONENTS
FOR CASSETTES

Single and band
assembled cassette
spring pads.
Shields in any
magnetic alloy,
Mumetall, Silicon
steel, ect.

Supplies on
customer design.
Special production
for automatic assembling.
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BELGIUM—FLEMISH
[Courtesy of Humo)
SINGLES
This
Week

1 WE WERE ALL WOUNDED AT WOUNDED
KNEE—Redbone (CES)

TIE A YELLOW RIBBON—Dawn [Polydor)

GOODBYE MY LOVE—Demis Roussos
(Philips)

VERBODEN BROMEN—Wil Tura (Topkapi)

WAIKIKI MAN—Bonnie 5t. Claire (Philips)

IMMER WIEDER SOMTAGS—Cindy & Bart
(BASF)

B0 YOU LOVE ME—Shari! Dean (CBS}

STUCK IN THE MIDDLE—Stsalars Whesl
(RCA)

MOO! ALS RODE ROZEN—Willy Sommers
(Vogue)

GIVING IT ALL AWAY—Roger Daltry (Track

ALBLUMS
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This
Wesk
1 DE 13 BESTE—Verschill vert. (Philips)
2 HOLL. HITPOURRI NR. 11—Verschill Vert.
{11 Prov)
3 FOREVER AND EVER—Demis Roussos
(Philips)
4 THE DARK SIDE OF THE MOON—Pink
Floyd (EMI})
5 NEVER NEVER NEVER—Shirley Bassey
(EMI)

BRAZIL—RIO JANEIRO

{Courtesy of IBOPE)
SINGLES
This
Woek
DON'T SAY GOODBYE—Christian (Top
Tape)
MY LOVE—Psul McCartney (Odcon)
HEY GIRL—L&s Jackson (Cash Box)
WHY CAN'T WE LIVE TOGETHER—=Timmy
Thomas (Top Tape)
KILLING ME SOFTLY WITH HIS SONG—
Roberta Flack {Afco)
SUPERMAN —Doc and Prohibition (Square)
NEITHER ONE OF US—Gladys Knight/The
Fips (Tapecar)
CISCO KID—War (Copacabana)
THE MEXICAN—Babe Ruth (Odcon)
0 MENINO DA GAITA—Sergio Reis (RCA)
ALBUMS
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ROBERTO CARLOS—Roberio Carlos (CBS)

CAVALD DE ACO—Various [Som Lhire)

FEVERS —Fevers (Odcon)

BILLION DOLLAR BABIES—Alice Cooper
{Continental)

HOUSES OF THE HOLY—Led Zeppelin
(Continental)

DRAMA —Maria Bethania (Philips)

UMA ROSA COM AMOR-—Various (Som
Livre}

8 O BEM AMADO—Various (Som Lhire)

% MATITA PERE—Tom Jobim [Philips)

10 PRELUDE —Emire Deodsto (Top Tape

2] B Lk B e
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BRAZIL-SAO PAULO

(Courtesy of IBOPE)
SINGLES
This
Week
1 FOREVER AND EVER—Demis Roussos
{Philips)
DON'T SAY GOODBYE—Christian (Top
Tape)
ORGULHO DE SAMBISTA—Jair Rodrigues
{Philips)
OURDO DE TOLO—Rsul Seixns (Philips)
AUBREY—Bread (Continental)
KILLING ME SOFTLY WITH HIS 50NG—
Roberta Flack (Continental)
DESAFIO—Lulz Americo (Chentecler)
MY LOVE—Paul McCartney (Ddeon)
0 MEMING DA GAITA—Sergio Reis (RCA)
SHINE, SHINE—Tony Stevens (Top Tape)
ALBUMS
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This
Wesk
1 CAVALD DE ACO INTERNATIONAL—Trilka
Sonora (Som Livee)
2 UMA ROSA COM AMOR
INTERMACIOMAL—Trilha Sonora (Som
Livre)
3 DONT SHOOT ME—Elten John (Fermata)
4 ROBERTO CARLOS—Roberto Carlos (CBS)
5 0 BEM AMADO—Trilha Sonora (Som Libre)

BRITAIN

{Courtesy: Music Week)
*Denotes local origin

This  Lasl
Wesk Week

SKWEEZE ME PLEEZE ME—"Siade
{Polydor) Barn {Chas Chandler)

2 4 WELCOME HOME—Peiers & Loe
(Phillips) MAM {Laurie Mansfield)

3 2 RUBBER BULLETS-—"10 CC (UK}
Strawbarry

4 21 LIFE ON MARS—"Duavid Bowie
(RCA) THanic/Chrysalis (Kan
Scott)

§ 3 ALBATROSS—"Flestwood Mac (CES)
Flestwood (Mike Wemon)

& & SHNOOPY VERSUS THE RED
BAROM—Hot Shots (Mooncrest)
Schwartz (Clive Crawley)
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BORN TD BE WITH YOU—*Dave
Edmunds (Rocfield}—E.H. Morris
{Dave Edmunds)

GROOVER=—"T. Rex (EMI) Wizzard
Artists (Tony Visconyi)

TAKE ME TO THE MARDI GRAS—
Paul Simon (CBS5) Pattern (Paul
Simon)

GIVE ME LOYE (Give Me Pesce On
Earth)—*George Harrison (Apple)
Charitable Foundation [George
Hamrison)

LIVE AMD LET DIE—"Wings
{Apple}—McCartney / Unibed
Arthats/ATY Music (Paul
MecCartney)

STUCK IN THE MIDDLE WITH
YOU—5tealers Whesl (ARM) Baby
Bun/Ricochet (Lisber & Stoller)

CAN YOU DO IT—=Geordie (EMI)
Red Bus (E. Elias/R. Danova)

HONALOOCHIE BODGIE—*Mott the
Hoople (CBS) Island (Mott the
Hoople)

ROCK-A-DOODLE-DOD—Linda Lewls
(Raft) Warner Bros. (Linda Lewis/
Jim Cregan)

TIE A YELLOW RIBEON—Dawn
(Bell) A. Schroeder (Dave Appel/
Tokens)

AND | LOYE YOU S50=Perry Como
(RCA) United Artists (Chet
Atkins)

SWEET ILLUSION—Junior Campbell
(Deram) Camel (Junior Campleell)

CAN THE CAN—"Sud Quatro (RAK)
Chinnichap /RAK (M. Chapman /M.
Chinn)

HALLELUJAH DAY—Jackson 5
{Tamla Motown}—Jobete /Carlin
{F. Perren/F. Mizall)

OME AND ONE 1S ONE—"Maedicine
Head (Polydor) Biscuit (Tony
Ashton)

WALKING IN THE RAIN=Pariridge
Family (Bell} Screen Gems/
Columbia (Wes Farrell)

RANDY—"Blug Mink (EMI)
Caulifiowsr/ Cookaway (David
McKay /Blue Mink)

FINDERS KEEPERS—Chairmen of
the Board {(Invicihus) KPM
(General Johnson /Jetirey Bowen)

I'M GOING TO LOVE YOU JUST A
LITTLE MORE BABY —Barry Whits
(Pye) A. Schrosder Music, Lid,
(Barry White)

SEE MY BABY JIVE—*Wirzard
(Harvest) Roy Wood/Carlin (Roy

Wood)

STEP BY STEP=Joe Simon (Mojo)
Intersong (Rayford Gerrald)

STANDING ON THE INSIDE—Neil
Sedaha (MGM) Kirshner/Warner
Bros. (Meil Sedaka)

YU ARE THE SUNSHIME OF MY
LIFE=Stavie Wonder (Tamila
Motown)

PILLOW TALK—Sylvia (Lindon)
Burlington (Robinson /Burton)

FRANKEMSTEIN=—Edgar Winter
Group (Epic) Copyright Control
[Rick Derringer)

GAYE—*Clitford T, Ward (Charisma)
Island (Clifford T. Ward)

ARMED AMD EXTREMELY
DANGEROUS—First Chokce (Bell)
Carlin

HYPHOSIS—"Mud (RAK)
Chinnichap/RAK [Mie Chapman/
Micky Chinn)

WAY BACK HOME—Jr. Walker & the
Al Stars (Tamla Motown) Jobets/
Carlin (Johnny Bristal)

SATURDAY NIGHT'S ALRIGHT FOR
FIGHTS—="Elton John (DJM) DJM
(Gus Dudgeon)

PEEK-A-BOO—5tylistics (Avco)
Gambie-Huff F Cardin

GIVE IT TD ME NOW—="Kefny
(RAK) Mews (Bill Martin /Phil
Coukter)

BROKEN DDWN ANGEL— *Mararsth
(Mooncrest) Mountain/Carlln
(R. Glover)

FREE ELECTRIC BAMD—Albert
Hammond (MUMS) Rondor
(Albert Hammond)

HELL RAISER—*Sweal (RCA)
Chinnichap/RAK (Phil Walnman)

WALK ON THE WILD SIDE—Lou
Resd [(RCA) Warlock [David
Bowie/Mick Ronson)

ALRIGHT ALRIGHT ALRIGHT—
*Mungo Jerry (Dawn) Rogers
(Barry Murray/Ray Dorset)

GOODBYE IS JUST ANOTHER
WORD—"New Seekers (Polydor)
Copyright Control (Mike Lioyd)

| SAW THE LIGHT—Todd Rundgren
(Bearsville) Screen Gemas-
Columbia (Todd Rundgren)

POLK SALAD ANNIE—Elvis Presley

(RCA)} KPM

YESTERDAY OMCE MORE—
Carpenters (ALM) Rondor (Karen
& Richard Carpenisr)

NHETHER OME OF US—Gladys

Knight & the Pips (Tamla
Motown) KPM (Jos Porter)
HELLDO HELLO I'M BACK AGAIN-—
*Gary Gilitter (Bell) Leads (Mike
Leander)
WHEN BOUZOUKIS PLAYED—Vicky

Leandros (Phifips) Intersong (Leo
Laandroa)

1§

DENMARK?

(Courtesy of LF.P.I,

This

Week

PURE GOLD—Diverse (EMI)

HELL RAISER=The Sweet (RCA)

RING RING—Bjorn, Benny, Agnetha &
Annifrid (Polar)

HVOR ER ALLE DROMMEMNE ~Maria Stenz
{Sonet)

Vi DANSER ROCK 'N ROLL—Peter Baili
(Polydor)

ALL BECAUSE OF YOU—Georgie (BMI)

HITS AGAIN 3—Klaus Wunderlich
(Telefunken)

SCHLAGERRANDESZIVOUS [LP)}—Mireilla
Mathieu (Ariola)

HALLDO MR. GENERAL—Alice & Rita
{Odeon)

10 TIE A YELLOW RIBBON—Dawn (Bell)
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HONG KONG

(Courtesy of Radic Hong Kong)
This
gl
1 SAW A NEW MORMNING—The Bee Gees
(R30)
MY LOVE—Paul McCartney (Apple)
PINBALL WIZARD—New Seekers (Polydor)
POWER TO ALL DUR FRIEMDS—CEH
Richard (EMI)
LETTER TO LUCILLE—Tom Jones [Decca)
SING—The Carpenters (ALM)
FOOL—Elvis Presley (RCA)
| AM A CLOWN—David Cassidy (Bell)
THE RIGHT THING TO DO—Carly Siman
{Elaktra)
10 STUCK IN THE MIDDLE WITH YOU—
Stealers Whesl (ALM)

B i B
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MALAYSIA

(Courtesy of Rediffusion)
This
Wealk
1 GET DOWMN—Glibert O'Sullivan [MAM]
2 DANIEL—Elton John {(MCA)
3 TALK OF ALL THE USA—Middle of the
Road (RCA)
TIE A YELLOW RIBBON—Dawn (Bell)
THE THINGS | DIDN'T SAY—=Dr. Hook &
The Medicine Show (CBS)
POWER TO ALL OUR FRIENDS—CHFf
Richard (EMI)
20th CENTURY BOY—T Rax (T REx)
WHO WAS IT—Hurricane Smith (Capitol)
HOCUS POCUS—Focus (Sire)
KODACHROME—Paul Stmon (CBS)
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MEXICO

{Courtesy of Radic Mil)

UNSUENO—La Tropa Loca (Capitol)

ENGANO—La Tropa Loca (Capitol)

DETALLES—Roberio Carlos (CBS)

KILLIMG ME SOFTLY WITH HIS S0NG-
Roberta Flack (Atlantic)

LA MONTANA—Roberto Carlos (CBS)

NO DEBES LLORAR—Los Solitarious
{Pearless)

TE VOY A ENSEMAR A QUERER—Manoella
Torres (CBS)

TONTO—Pina Mevarez {Peerless)

CORAZON VAGABUNDO—Imelda Miller
(RCA)

10 FRAMKENSTEIN—Edgar Winler Group

(Epic)
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NORWAY

(Courtesy Verdens Gang)
*Denates local origin
This
Wk
1 TIE A YELLOW RIBBOMN—Dawn (Bell)—
Sweden Music
2 POWER TO ALL OUR FRIENDS—CHH
Richard (EM|)=5weden Music
3 RING RING—Bjorn & Benny, Agnetha &
Annifrid (Polar)—Union Songs
il SOLEW SKINMER ALLTID DER DU HELST
VIL VARE—"5tein Ingebrigisen
(Talent}—Sweden Music
5 HELL RAISER—Swwaet [(RCA)—Sweden
Music
6 TU TE ROCHMAITRAS—Anna Marie David
(Epdec)—Sugar
7 MY LOVE—Paul McCartney & Wings
(Apple}—Sweden Music
8 GET DOWMN—Gilbert Q°Sullivan (MAM)}—
MAM
5 CAN'T KEEP IT IN—Cat Stevens (Island}—
Sweden Music
10 GOOD GRIEF CHRISTINA—Chicory Tip
[CBS)—Sweden Music

SINGAPORE

(Courtesy of Rediffusion)
This
Week
1 YOU ARE THE SUNSHINE OF MY LIFE—
Stevie Wonder (Tamla)
2 MY LOVE—Paul McCartney & Wings

{Apple)

3 EU%D“EHIEF CHRISTINA—Chicory Tip
(CB3)

4 PLAYGROUND IN MY MIND—Clint Holmes
(Epic)

5 TWELFTH OF NEVER—Donny Osmond
(MGM)

6 STUCK IN THE MIDDLE WITH YOU—
Stealers Wheol (ASM)

7 THE RIGHT THING TO DO—Carly Simaon
(Eboktra)

8 TIE A YELLOW RIBBON—Dawn (Bell)

9 GIVE ME LOVE—George Harrison (Appie)

10 MEVER MEVER MEVER—3hirley Bassey

{UA)
SPAIN
(Courtesy of “E] Musical™)
SINGLES
This
Week

1 CHARLY—Santabarbara (EMI)—Ego

2 VELVET MORNINGS —Demis Roussos
{Philips-Fy=Canciones dal Mundo

GET DOWHN=Gilbert 0 Sullivan
{Columbia}—Southern Music

ERES TU=Mocedades (Zafiroj=—Zafiro

EVA MARIA—Formula V (Philips-F}—
Fontana

KILLING ME SOFTLY WITH HIS 50NG—
Roberta Flack (Hispavox)—Essex

7 MY LOVE—Paul McCartney & Wings
(EMI}—Armonico

MI TALISMAN—Los Diablos (EMI}—Ego

GITAND—Ls Companta (CBS)—Ego

AMERICA, AMERICA—Mina Bravo
(Polydor)—Ego

ALBUMS
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This
Weeh
1 THERE GOES RHYMIN SIMON —Paul
Simon (CBS)
2 FOREVER & EVER—Demis Roussos
(Philips-F})
MOCEDADES —Mocedades (Zafiro)
LE LLAMAMN JESUS!—Rafael (Hispavox)
Mi TIERRA—Nino Bravo (Polydor)
MY GUITAR—Juan Pardo [Aricla)
VENTAMAS—Mad Trinl [(Hispavax)
SPACE ODDITY—David Bowie (RCA)
MIGLIEL HERNANDEZ=Juan Manuel Serra
(Zafira)
10 DONT SHOOT ME=Eiten John (EMI)

SOUTH AFRICA

(Courtesy of Sprinbok Radio)
*Denotes local origin
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This
W
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HEVER NEVER NEVER—S5hirley Bassay
(LAY
KENTUCKY BLUES—*Lauren Copley (Map)
CAN'T KEEP IT IN—Cat Stevens (Island)
TIE A YELLOW RIBEON—Dawn (Bell)
GET DOWN—Gilbert O'Sullivan (MAM)
THE MORNING AFTER —Maureen
MeGovern (Gallo)
STUCK IN THE MIDDLE WITH YOU-
Stealers Wheal (ALM)
B WE BELIEVE IN TOMORROW — Freddy
Breck (EMI/ Brigadiers)
9 TOY TRAIN—*John Edmond (Map)
10 LOMNG HAIRED LOVER FROM LIVERPODOL—
Litthe Jimmy Osmond (MGM)

| h A & LA R

SWEDEN

(Courtesy Radio Sweden)
This
Wesh
1 THERE GODES RHYMIN' SIMON (LP)—Paul
Simon (CBS)—Sonet Muskc
2 HOOKED OM A FEELING—Bjorn Skifs &
Blablus (Columbis)—Tree Music Scand.
3 MAMA LOO—The Les Humphries Singers
(Decca)—Sikorski Scand,

4 TIE A YELLOW RIBEON—Dawn (Beil}—
Sweden Music
5 LONELY LOVERS SYMPHONY—Giorgio
(Philips)
6 EVIVA ESPANA—Sylvia Yrethammar
(Sonetl—Sweden Music
7 RED ROSE SPEEDWAY (LP)—Paul
McCartney & Wings (Apple)
B TU—Mocedades (Metronome)—
Multitone
9 DING DONG—Lars Berghagen (Polydor)—
Exaudia/Stig Anderson
10 @0OD GRIEF CHRISTIMA—Chicory Tip

(CBS)—Swaden Muisc

SWITZERLAND

(Courtesy of Radio Suisss Romanda)

GET DOWN =Gilbart O'Sullivan (MAM)

UNE BAGUE, UN COLLIER—Ringo
(Carrere)

HOUS IRONS A YVEROME—Charles
Arnavour (Barclay)

MANHATTAN—C. Jerome (A.L)

HELL RAISER—The Sweat (RCA)

ET SURTOUR NE M'OUBLIE PAS—Crazy
Horse (AL)

DRIVE IN SATURDAY —David Bowie (RCA)

LA MALADIE D"AMOUR —Michal Sardou
(Trema)

RIEN QU'UNE LARME—Mike Brant (CBS)

CHANTE BOUZOUKI—Vicky Leandros
(Philips)

This
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SWITZERLAND—GER-
MAN

(Courtesy of SRG German Service Swiss BdsL
Corp.}

This

Wk

1 GOODBYE MY LOVE GOODBYE—Demis
Rousson (Philips)

2 GET DOWN—Gilbert O°Sullivan (MAM)

3 HELL RAISER—The Sweet (RCA)

4 DIE BOUZOUKI KLAMNG DURCH DIE
SOMMERNACHT=Vicky Leandros
(Philips)

5 POWER TO ALL OUR FRIENDS—Clhitf
Richards (BMI)

6 IMMER WIEDER SONNTAGS—Cindy & Beri

(BASF Comet)
7 DER JUMGE MIT DER

MUNDHARMOMIKA—=Bernd Cluver
{(Hansa)
8 GODDBYE MAMA—ireen Sheer (Polydor)
9 BIANCA —Freddy Brek (BASF)
10 IN DEN AUGEN DER ANDERMN—Christian
Anders (Chranders)

WEST GERMANY

{Courtesy of Der Musikmarki)
This
Weak
1 GET DOWN—Gilbert O"Sullivan (MAM}
2 HELL RAISER—The Sweal (RCA)
3 GOODBYE, MY LOVE, GDDDBYE—Demis
Rowssos (Philips)
4 POWER TO ALL OUR FRIENDS—CIH
Richard (Columbia)
5 GOODBYE MAMA—Iresn Sheer (Polydor)
& DIE BOUZOUK] KELANG DURCH DIE
SOMMERMACHT—Vicky Lesandros
{Philips)
7 FLYING THROUGH THE AIR—0Cliver Onions
(RCA)
B WHISKY IN THE JAR—Thin Lizzy (Decca)
8 MAMA LOO—The Les Humphries singers
10 THE GROOVER-—T. Rex {(Ariola)

When in NEW YORK
You Can Buy BILLBOARD

at the

Lindsay News &
Photo Services, Inc.

3025 NIAGARA ST.
NIAGARA FALLS, N.Y. 14303
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this week 102 Last week 116
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Is it passible that as long as the Watergate hearings are on TV, the public will
remain interested in the topic? Could be, for there are three records “relating’’ to
the inquiry on our national surveys. Dicky Goodman's “Watergate” single on Ramy
Wednesday is number 42 on our Hot 100 and apparently has beaten out all the
other songs using the same technigue of stringing bits of songs together for the
funny storyline.

In the LP field. the “Watergate Comedy Hour" on Hidden Records is a starred
B6 and features the clever routines of Burns and Schreiber. Down the list we find
Mart Sahl's first national seller in some lime, “Sing a2 Song Of Watergate™ on GNP in
the 153 position. Sahl relies on his own abilities to tell staries about the mess and
other sacrosanct situations in the Nation's Capital.

Harry Nilsson took an adventureous plunge with his new LP of oldtime ballads.
But it has paid off and ali caution has been thrown to the proverbial wind as the LP
hits the 53rd position, up from a starred 81_1t's called “A Little Touch of Schmils-
son In the Night" on RCA,

What's so inferesting is that this interpretation of ballads with the masterful

Chartalk

assistance of master Gordon Jenkins has been accepted by Harry's contemporary
fans as well as by the adult community which obviously remembers when the origi-
nal hits were first recorded like | Wonder Wha's Kissing Her Now." This LP looks to
revitalize a lot of evergreen songs and probably starl other today singers singing
yesterday's hits without messing them up.

There are four instrumental acts which have hit the national LP survey with
good impact, Chicago's newest LP, "Chicago V1" on Columbia, makes its debut in
the starred 49th pest, Carlos Santana and fohn Mclavghlin’s first effort together,
“Love, Devotion, Surrender,” an Columbia s a starred 55 after two weeks. Grover
Washington Jr.'s “Soul Box™ on Kudu is a starred 175 and Supersax, the Los An-
geles jazz band which plays Charlie Parker choruses in harmony, hits the chart in
the 1BGth pesition.

“Top Single Picks

Carole King's new single is picking up play on both sides—just like Ode thought
it would. Baoth titles are listed equally in the B4th post with a star, "You Light Up
My Lide" and “Believe In Humanity."

“Humanity" has been gaining initial airplay at such top 40 outlets as: WSGN-
AM Bumingham; WCOL-AM Columbus; WPRO-AM Providence “Life” is living at:
KEZY-AM Anaheim, Calif.; WFON-AM Atlanta; WKBW-AM Buffalo; KIR-AM Seattle
and KILT-AM Houston.

And finally Jeanne Pruett's “Satin Sheets™ single and LP has crossed over from
country to pop—marking her first successful journey of this kind. The single is a
starred 28 on the pop chart and the LP is a starred 138, The single, which was
number one on the country chart and had been dropping, 15 now number 12 there.
The LP is a starred six on the country chart.

Pop stations playing the single include: WIXY-AM Cleveland; WCAB-AM Balti-
maore; WDGY-AM Minneapolis; WMPS-AM Providence: WSAI Cincinnati, WCOL Co-
lumbus; WAKY-AM Louiswille and KIDA-AM Des Moines.

Songs listed on this page are the consensus of a review panel which listened individually, col-
lectively and then voted for the titles published. Picks are deemed to be headed for the top 20

positions on the Hot 100. Also recommendeds mean a 20-60 position on the chart. Songs not
listed have not met either criteria. Review editor—Eliot Tiegel.

DAWN—Say, Has Anybody Seen My Sweet Gypsy Rose (2:51); producers: Dave
Appell, Hank Medress, The Tokens. Writers: lrwin Levine, L. Russell Brown; pub-
lisher: Levine & Braown, BMI, Bell 1749, There's a bouncy exuberance to this story
about a husband looking for his wife who has gone off to join a burlesque show. The
happy sound belies the sadness of the situation. A Dixieland bndge helps in keep-
ing the pace moving bnskly. Flip: no info available

THE NEW SEEKERS—The Greatest Song I've Ever Heard (3:13); producer: Mi-
chael Lloyd; writer: Dick Holler; publisher; Famous Music, ASCAP. MGM 14586, The
group returns to its middle-of-the-road sound with a collage of colors which are
romantic in nature while depicting a situation which never came. Voices and or-
chestra blend perfectly. Flip: no info available,

also recommended

ANNE MURRAY —Send A Little Love My Way (2:47); producer: Brian Ahern; writers:
H. Mancini, H. David; publishers: Colgems, East Hill, 1.C. Music, ASCAP. Capitol
J648.

B.W. STEVENSON—My Maria (2:32); producer: David N. Kershenbaum; writers:
Dansel Moore, BW. Stevenson; publishers: ABC/ Dunhill, Speed, Prophecy, ASCAP.
RCA 0030.

BRIAN CADD-Silver City Birthday Celebration Day (3:49); producers: Bnan Cadd,

DAVID RUFFIN—Common Man (2:53): producer: Bobby Milier: writer: B.
Miller; publishier: Stone Diamond, BMI. Motown 1259, This is a song the brother on
the streef can appreciate. David sings a thank you baby to his woman for loving him
as he i5—a common man. Raw al fimes, rugged at others, the tone is always gutsy

GRAND FUNK-We're An American Band (3:25); producer: Todd Rundgren:
writer: Don Brewer; publisher; Cram Renralf, BMI. Capitol 3660, Wave your flag and
throw away your cotton, Grand Funk has lowered its volume on this patriotic rocker
where the voices are harmonic and blasting, but filtered for controlled effect. Flip:
no info available.

John Sayers; writer; Brian Cadd; publishers: Pocket Full, Common Good, BMI.
Chelsea 0024 (RCA).

THOMAS JEFFERSON KAYE—The Door Is Still Open (3:23); producer; Gary Katz;
writer: T. Kaye: publisher: ABC/Dunhill, BMI. Dunhill 4356 (ABC)

JIM WEATHERLY-It Must Be Love This Time (3:13); producer: Jimmy Bowen:
writer: Jim Weatherly; publisher: Neca, ASCAP. RCA 0020,

Soul

with the background gently prodding him lorward. Flip: no info available.

SLY, SLICK & WICKED—Sho' Nuff; (2:49); producers; James Brown, Eddie Per-
rell; writers: John Wilson, Charles Still, Terrance Stubbs: Dynatone, Perrell. Belinda.

JR. WALKER & THE ALL STARS —Peace and Understanding Is Hard to Find (2:59);
producer: Jr. Walker; writers: A. De Walte, R. Harville, |, Teasley; publisher: Stone
Diamond, EMI. Soul 35108 (Motawn).

KOOL & THE GANG=Funky Stulf (2:39); producer. Kool & The Gang; writers: Kool &
The Gang; publishers: Delighttul, Gang. BMI. De-lite 557 (P.LP).

KIRI DEE-Lonnie and Josie (4:20): producers: Elton John, Clive Franks, writers:
Elton lohn. Bernie Taupin; publisher: Dick James Music, BMI, MCA 40085, (initial
release on Rockel features some fine MOR singing by a sweet, gentle voice. The
arrangement builds skillfully throughout the song.)

BARBARA FAIRCHILD—Kid Stuff (2:23); producer. lerry Crutchield; writers
lerry Crutchfield. Don Earl; publisher; Duchess (BMI) Columbia 45303, A great fol.
low-up to her smash “Teddy Bear” which again should get tremendous pop play as
well as country, She has become an excellent stylist, and the preduction is eut-
standing. Flip: no info available.

CONWAY TWITTY—You've Never Been This Far Before (2:56); producer: Owen
Bradley; writer: Conway Twitty; Twitty Bird (BM1); MCA 40094, These streng, strong
lyrics already have been banned by some major stations, but others are jumping on
i, and the juke box piay should be outstanding. His best since “Hello, darlin”.” Flip:

also recommended

GARY GLITTER—Happy Birthday (2:58); producer: Mike Leander; writers: G. Glitter,
M. Leander. publisher: Gem, ASCAP. Bell 1752.

STRAWBS—Lay Down (3:34); producer: Strawbs; writer: Cousins; publisher: Arna-
kata, BMI. AEM 145]

HAMMOND, BLOOMFIELD, DR. JOHN-I Yi Yi (2:24); Producer: Thomas Jefterson
Kaye, writer: L. Rebennack; Walden, Cauldron, ASCAP. Columbia 4-45887.

SLADE~Let The Good Times Roll/ Feel So Fine (2:59); producer: Charles Chandler;
writer; L. Lee; Travis. Atlantic, Big Bopper, BMI. Polydor 15080.

BMI. People 625 (Polydor). Clear, clean harmonies floating over a bouncy bass tell
this simple story about how love can play stupid games with a guy. There's dialog in
addition to the group singing aboul being loved. The background instrumentation i5
very subtle. Flip: no info available.

LEE DORSEY-0n Your Way Down (3:18); producers: Allen Toussaint, Marshall E.
sehorn, writer: Allen Toussaint; publisher; Marsaint, BMI. Polydor 14181.

TERRY CALLIER—I Just Can't Help Myseli (1 Don't Want Nobody Else) (3:14); pro
ducers: Larry Wade, Terry Callier; writers: T. Callier, L. Wade: publishers: Chappell,
Butler, ASCAP. Cadet 5697 (Chess/ Janus).

First Time Around

(These are new artists deserving airplay and sales consideration)

FIREBALL—Bachanalia (2:28); preducer: Peer Southern Productions; weiter: Gra-
ham Preskett; publisher: Peer, BMI. Spark 10 (Peer-Southern). (& swiftly paced
tiddle sound fusing rock and classical overtenes.)

Country

“You Make It Hard (To Take the Easy Way Qut).” producer. same; writers: John
Riggs. Michaei White; Hello Darlin Music (SESAC).

JOHNNY CARVER—You Really Haven't Changed (2:23); producer: Ron Chaney;
writers: Johnny Carver, Ron Chancey; ABC/Dunhill (BMI); ABC 11374, The logical
sequence to his “Tie A Yellow Ribbon,” the song has the same rhythm pattern,
clever lynics, and should get the same results, Flip: no info available.

JACK BARLOW—0h Woman (2:21); producer: Ricci Mareno; writer; M, Black-

also recommended

TOMMY CASH-I Recall A Gypsy Woman; (2:50%: producer; Larry Butler; writers;
Allan Reynolds & Bob McDill; Jack Music (BMI); Epic 5-11026.

STONEY EDWARDS—Hank and Lefty Raised My Country Soul (2:31); producer: Biff
Collie; writers: Dallas Frazier, AL. Owens; Blue Crest/Hill & Range (EMI); Capitol
3671.

BILLY STACK—Slowly (2:50); producer: Tommy Hill: writers: Tommy Hill, Wehb
Pierce; Cedarwood (BMI); Gusto 110,

SHARDN RIDLEY & VAN McCOY=1'm In Your Corner (3:17); producer; Van McCoy,
writers: Yan McCoy, Ray Anderson; Oceans Blue, Van McCoy. BMI. Silver Blue B0Z2
(Polydor),

CARL CARLTON=You Can't Stop A Man In Love (2:31); producer. Dave Crawford;
writers: G. Soule, T. Woodlord; publisher: Muscle Shoals, BML. Dunhill {(ABC).

SUTHERLAND BROTHERS AND QUIVER (2:53); producer: Huff Winwood,; writer: |
Sutherland; publisher: Ackee, ASCAP. Island 1217 {Capitol). (Bouncy rock tune fea-
turing excellent harmony vocals from the brothers and fine instrumental work Irom
Quiver.)

ford; Famouos (ASCAP). Dot 17468, Barlow has only needed the nght sang to propel
him to greatness, and this could be it. Mareno brings out his talents, and it makes
for pleasant listening. Flip: “Wake Up Anna” (2:39); producer; same; writers: 5.
Richards, J. Strickland; Algee (BMI).

DAVE DUDLEY—It Take The Time (2:16); producer; lerry Kennedy; writers:
Dave Dudley, J.J. Huhta: Six Days (BMI); Mercury 73404, If you're waiting for a
truck ling in this one, you won't find it. Just 3 pleasant ballad which Dudley does so
well. Should be especially good lor air play. Flip: *'1 Almost Didn't Make It Through
The Door,” (2:43); producer: same; writers: R, Key, K, Morrison; Newkeys (BMI)

RAY SMITH—It Wasn't Easy (2:17); producers: Lewis Willis and Joe Gibson; writers:
lerry Foster, Bill Rice; Jack & Bill (ASCAP); Cinnamon Jb0.

SHERRY BRYCE—Leaving's Heavy on My Mind (2:28); producer. lim Vienneau,
writers: ). Rister, 5. Rister; Sawgrass (BMI); MGM 14548

WWW americanradiohistorv com

MURRAY McLAUGHLAN—The Farmer's Song (3:05); producer: Ed Freeman; writer:
Murray McLaughlan; Gregg Bill (Division of Oyster Music) ASCAP. Epic 5-10997.

FARON YOUNG—Just What | Had In Mind (2:22); producer: lerry Kennedy; writer:
Ben Peters, Ben Peters Music (BMI); Mercury 73403, Faron is singing better than
any time in his long and successful career, and he treats this fine Ben Peters ballad
with feeling and warmth. Again, strong lyrics. Flipz "l At Once It's Forever” (2:28);
producer: same; writers: C. Davis, B. Deaton, H. Young, Faron Young Music
(ASCAP).
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ELVIS PRESLEY —Elvis, RCA APL 1-0283. Elvis sings songs softly and nicely and
professionally and he has developed an emotional niche from which he nary varies.
50 that this newest effort of songs which he has been doing in his concerts and in
the studio retains the country flavored pop feeling which apparently appeals to
persons spanning several age brackets, There are no new surprises i this LP, as
there were on the previous concert package done in Hawaii earlier in the year, Still
for Presley fans, the material should suffice for he has a magical, hypnaotic affect on
people who like him. They never seem to break that emotional hold, so he is able to
sing tunes hike “I'll Take You Home Again Kathleen,” “Padre,” “Don’t Think Twice
It's All Right,” and “It's Impossible” (taken from a concert appearance) and know
he will receive a strong, loyal response. This is a mellowed Presley, with the edge of
his ability to really rock no where in sight.

Best cuts: “It's Impossible,” “Fool," “Don't Think Twice It's All Right "

Dealers: Presley promises sales, so showcase this LP with its good action photo
on the cover.

CREEDENCE CLEARWATER REVIVAL—More Creedence Gold, Fantasy 9430, An-
other fine collection from one of the premier rock bands of the last few years. The
set contains a number of the group's major AM hits as well as several of the more
poputar “Hip sides” and LP cuts from the group's history. Set adds up to a fine
introduction to Creedence for those who did not follow them throughout their ca-
reer and 15 a good collection for those who would like the best inside one cover. As
always, the fine vocals, wniting, guitar and production of John Fogerty dominates.

Best culs: “Fortunate Son,” “Up Round the Bend,” “Who'll Stop the Ram,”
“Lodi."

Dealers: Match this with the group’s first gold collection and remember that
Fogerty is currently doing well with the Blue Ridge Rangers.

STEELY DAN—Countdown To Ecstasy, ABC ABCX 779. It's delightful to hear an
LP by an act which has had a hit single and discover how much musical ability the
act has. That's the end result of this LP; there's lots of music, vocal and instrumen-
tal from these five players. A number of influences run through the material—from
the 1950's runs of "Bodhisativa"” to the jazz-oriented electric piano runs on “Your
Gald Teeth” lo the full richness of controlled rock. Guitars are pitted against each
other and the stereo effect is worthwhile; the grandiloguent vocal blend is catchy
and the band's propulsive drive is finger popping. The technical skill of guitarists
Denny Dias and Jetf Baxter along with Donald Fagen's keyboard work are highlights.
lim Hodder's drumming is anti-rock and very much in a mainstream pop and jazz
ETOOVE.

Best cuts; "Razor Boy,” “The Boston Rag.” "My 0ld School”

Dealers: this fine group with its ennched vocals and fine instrumental playing,
has emerged as a powerful new group.

o

Pop

DONNY HATHAWAY—Extension of a Man, Atco SD 7029, (AHantic). Few vocal-
ists today are skillful enough to reach audiences ranging from rock to jazz to MOR,
hut Donny Hathaway is one of these singers. The arrangements move from jazz with
a strong Latin flavor to jazzy pieces featuring the artist’s fine piano playing to more
traditional pop, and the arrangements are also Hathaways. His writing is also excep-
tional, again bridging all types of music. Hathaway gained much momentum from
his association with Roberta Flack, but this set shows he has all that's needed to
stand alone,

Best cuts: “Someday We'll All Be Free,” "Valdez in the Country,” "The Slums.”

Dealers: Known already through duets with Ms, Flack. Place n soul, pop and
jazz areas.

EL CHICAND, MCA 312. The soft harmonic blending of voices creates a roman-
tic kind of environment for this LP which showcases several pop tunes in a fine
Latin mold. This Los Angeles band has had several previous LP’s which emphasize
the witality of the Latin and soul fields. This effort offers a bit of a watered down
soul effect. The emphasis 15 on sounding more pop than soul, but within the excit-
ing and unusual framework of a Chicano band. This brand of music has no regional
boundanes as one finds with other forms of Latin music. Its subtleness; its easy
flowing tempos take some of the peppery bite out of the music. But this is replaced
with truly fine vocal harmonics and a raspy guitar sound at times,

Best cuts: “Tell Her She’s Lovely,” “We've Only Just Begun.”

Dealers: Latin musir has a good following so give this example of the Los An-
geles sound the exposure it neads.

LITTLE WILLY & BLOCKBUSTER—The Sweet, Bell 1125, Straight, unpretentious
rock from one of the biggest bands to hit England in years and a group that recently
rede the top of the charts here. Instrumentals are the most basic guitar, bass,
drums arrangements while the vocals are unfinished and urgent. Band is part of the
recent return to basic roots, but is more of a throwback than a fad joiner. No reason

DANNY O'KEEFE—Breezy Stories, Atlantic SD 7264, Good mixture of folk and coun-
try rock from the singer who scored with “Goed Time Charlie."" Best cuts: “Angel

Spread Your Wings," “Catfish "

RAMATAM—In April Came the Dawning Of the Red Suns, Atlantic SD 7261, Rama-
tam joined Atlantic as the group of ex-Hendrix drummer Mitch Mitchell, who has
departed and left the spotlight to Ms. guitarist-vocalist-writer April Lawion. Trio has
become very versatile, dividing cuts between raunchy riffs and satisfyingly lush
ballads. Best cuts: “Autumn Now," “Bounty On My Table.” “The Land.”

BADGER—One Live Badger, Atco SD 7022 (Atlantic). Band put together by former
Yes keyboard man Tony Kaye with similar sound. Best cuts: “Fountan,” “Wind of
Change”

JOHNNY PAYCHECK—Mr. Lovemaker, Epic 32387, With an album full of poten-
tial singles, Paycheck shows why his career has enjoyed such an incredible resur-
gence in the past few years. He has soft ballads and songs with punch, and the
production, as usual, leaves nothing to be desired. Two of his recent singles are
included in the album, and the selection of material is superb.

Best cuts: “'Walk With Me,” “Love Is a Strange and Wonderful Thing,” “Once
You've Had the Best.”

Dealers: Good artwork on the cover make it a good display item,

CONNIE SMITH-Dream Painter, RCA 1-0188. RCA again has reached into its
files to get fine cuts by its departed (to Columbia) Connie Smith, and comes up with
enough to make 1t a fine album. It includes a couple of Bill Anderson songs, and a
couple by Dallas Frazier, both of which are traditional with her. She also includes a

Aloum Pi

Number of LPs reviewed this week 51

Last week 56

why the group should not be as big here as they are in the UK., with every cut a
potential AM hit.

Best cuts: "Little Willy,” {recent gold), "Done Me Wrong Alright,” “Hell
Raiser,” “Blockbuster” (current single).

Dealers: Band is very hot now so display heavily. And watch for tours, they are a
strong wisual act,

FINGERS —Rirto, CTI 6028. Voices which weave in and out of the music, sounds
which swirl around and meld with percussion instruments, chants and voices which
imitate the twang of a puitar, Portuguese songs which sound mysterious but beguil-
ing ... these are the ingredients held within on this LP. Five of the six musicians
working with percussionist Airto are listed as singers but we don’t know i singing
what. Nevertheless, the overall impact is delicious. This is one of the most cleverly
inventive LP's 1o be recorded this year. Surprisingly it is not a percussive tour de
farce for the leader who is kept busy with studw dates in New York. Rather, it 15 an
excursion into new areas of melodic and vocal inventiveness, mamrying the human
voice with haunting yet simple melodic phrases. The Portuguese and tinges of a
country guitar on “Parana” are well put within the Latin framework. Yet this is not a
Latin LP and it is not a percussion/jazz LP. It's just clever enterfainment.

Best cuts: “Merry-Go-Round,” "Parana,” “Tomb In 7/4."

Dealers: the red painted hand on the cover will stop all eyes, Use it as a dis-

play.

SHARKS—First Water, MCA 351. This 15 nol the world's greatest sel, but it
shows a lot of promise for 3 debut LP and is going to receive a lot of publicity in the
rock press as a result of some of its members. Pianist/Bassist Andy Fraser was one
of the founder members of Free and had a hand in writing most of their hits, while
guitarist Chris Spedding is one of England's premier session men. Much of the mu-
sic is reminiscent of Free, with a mysterious lead singer identified only as Snips
providing the same rough edged vocals offered by Free's Paul Rogers. Band is best
al straight ahead rock, but also does well with 2coustic material.

Best culs; "World Park Junkies,” "Steal Away," “Follow Me."

Dealers: Place in rock bin and make reference to Fraser on header card.

BILL FARRELL—Maybe Thit Time, Beverly Hills BH 1139. He's been on the
scene a long time, but this is a new Bill Farrel, who stands forth with a gulsy soul-
tearing sound that fits in today’s music motif solid. If one wanted to put Farrel into
a musical bag, you'd have lo classify him as soul MOR in sound. Jimmy Haskell
arranged and conducted.

Best cuts; “She's Got to Be a Saint.”
My Life."

Dealers: Adults will remember Farrel, so stock near other nostalgia LPs.

“"Maybe This Time,” “If She Walked Into

also recommended

MIGHAEL JOHNSON—There Is a Breeze, Atco SD 7028 (Atlantic). Shades of Don

Mclean ... here & a singer similar in vocal style and shading. One also hears
strains of James Taylor. “There |s a Breeze,” “Rooty Tool Toot For the Moon,” “"Hap-
pier Days.”

ADRIAN SMITH, MCA 322 Strong voiced female singer-songwriter who might be
big. Best cuts: “1 Say,” “It's All Over Now."

Country Picks

religious number, which is a standard practice as well. And she does a couple al-
ready recorded by Dean Martin and Bill Anderson,
Best cuts: “Don't Keep Me Lonely Too Long.” “Everybody Loves Somebody,”
Dealers: One cut, in somewhat fractured French, should get good Canadian
attention,

GEORGE JONES—Nothing Ever Hurt Me (Half As Bad As Losing You), Epic
32412, George tries it all on this one: solid country, the blues, a waltz, some stand-
ards, and a couple of his hit singles. The results, predictably, are outstanding. Billy
Shernill has that knack of getting Jones to peak on all his performances, and tal-

JIMMY REED-Jimmy Reed at Camnegie Hall, Bluesway, BLX-6073-2, {AE‘_.[:}- Fine
double set, onginally released on Veelay. Best cuts: “Honest | Do,” “Ain't That
Lovin' You Baby.”

MAYNARD FERGUSON-M. F. Horn/3, Columbia KC 32403, Maynard's two pre-
wious big band albums have awakened America to the excitement of contemporary
band music—and not the Blood, Sweal & Tears kind either, For this is rip roaring
jazz with the finest degree of finesse and verve in the charts and performances. The
players are British, for Maynard has been living in England for the past several
years. The music is across the Altantic jazz; it covers both countries and then some
acreage. Ferguson plays trumpet, flugel horn and “superbone” a new trumpet of his
own invention. IT there is one characteristic which sticks out about his band, it s
the clean attack of all the instruments. Brisk, sharp playing, with brisk, sharp calls
and answers from the bones and trumpets. One knows there is a concerted effort to
make this music relate to today's market. This s the pure stuff for people with ears
eager to be caressed by the beauty of big band jazz.

Best cuts: "Awnght, Awright,” * "Round Midnight,” “5.0.M.F."

Dealers: Splendid almost abstract painting on the cover can be showcased ef
fectively as a display. Stock this music in big bands.

62

JIM NABORS—The Tweltth of Never, Columbia KC 32377. Nabors trained tenor
voice is controlled and convincing on this program of current hits, for which Snuff
Garrett provided the enriched production. Best cuts: “And | Love You So0," “You Are
the Sunshine of My Life.”

HENRY MANCINI—Oklahoma Crude, RCA APL1.0271. Combination of the big sound
of Mancini mixed with some excellent country material. Best cuts: “Oklahoma
Crude,” “Lena’s Time."

JAMES LEROY WITH DEMIM, GRT 1230-1034. A solid musical congregation that
weaves some intriguing soft vocal sounds and tunes written by lead singer lames

L_umy. Best cuts: “Lady of the Night," “Touch of Magic," "You Look Good In De-
nim.”

ented Emily Mitchell sums it all up micely in her succinct liner notes.
Best cuts: “You're Looking At a Happy Man," “Made For The Blues.”
Dealers; A good pensive cover that will attract Jones fans.

PORTER WAGOMER, DOLLY PARTON-Love & Music, RCA 1-024E. A collection
of love ballads with some of the finest cuts this consistent pair have ever come up
with. Aside from the single (title) and one other cut, Dolly and/or Porter wrote
every song, and they must have been in romantic moods. Good old fashioned Jove
music, with some fimeless lyrics, and it's one everyone will want. There is even a
dialog recitation,

Best cuts: & of the 10 tunes on this one have the potential to be around for a
long time.

Dealers: Good cover work by Les Leveratt sets the mood for the album,

also recommended

Soul

Jazz
also recommended

AMMONS & MOODY-Chicago Concert, Prestige PR 10065 (Fantasy). Long, easy
flowing jams constitute this 1971 session between two titans of the tenor. Best
cuts: “hm-dam-Jug,” "Work Song.”

ROY BURNS WITH THE DICK GROVE BAND —Big, Bad & Beautiful, FPM 1001. Sharp,
crisp, clear big band jazz featuring drummer Burns playing Dick Grove charts, The
muskcians are all top Los Angeles players and everything swings. LP is distributed
by First Place Music Publications of Studio City, Calif. Best cuts: "Big, Bad & Beau-
tiful,” “Good'n Plenty.”

www americanradiohisiorv com

THE SOUTHSIDE MOVEMENTS, Wand WDS 695. Strong set of funky material. Best
cuts: “Love Turned Me Loose,” "Supershifion.”

THE JAZL YEARS—Atiantic Records 25th Anniversary, Atlantic SD 2-316. This
album relfects the transitional nature of jazz. And as America's leading indie jazz
advocate, Atlantic has been responsible for introducing and chronicling the prog-
ress of many of its major pioneers. In effect, this is a fine sampler of major works
which have slood the test of time, have weathered the beatings of new styles and
“schools” from cool to hot. The two disks show off the special qualities of the fol-
lowing artists: Shorty Rogers and His Giants, Lennie Tristano, Ray Charles, limmy
Giuffre 3, Milt Jackson, Modern Jazz Quartet, Art Blakey's Jazz Messingers, David
Newman, Charlie Mingus, John Coltrane, Ornette Coleman, Mitchell-Ruff Duo, Mose
Allison, George Lewis, Hank Crawford, Charles Lloyd Quartet, Freddi Hubbard, Rah-
saan Roland Wirk, Herbie Mann, Yusef Lateef and Les McCann, Eddie Harrs.

Because the styles are so divergent, no individual fracks are selected. Program.
mers should use therr own discretion based on audience preference.

Dealers; This is a special kind of LP which should receive extra care and atlen-
tion, -

JULY 14, 1973, BILLBOARD


www.americanradiohistory.com

Billboards

E Copyright 1973 Billboard Publicaiions. inc Mo oar of this oub-

lication may be reproduced, store
milled, in any form or by any

photoCopying, recording, of
permission of the publsher

I @ rietr YEIEM, OF [Fans-

gans. slacironic, machancal
olherw se |'||r|:|.I R preor wWritien

op Aloum Picks

KURT WEILL: SUITE FROM THE THREEPENNY OPERA/DARIUS MILHAUD: LA
CREATION du MONDE—The Contemporary Chamber Ensemble (Weisberg), None-
such MIC H 71281, A musically apt and commercially sharp coupling, offering a
nostalgic view of the 1920's via these durable and most popular scores. Playing is
superh, swings where needed, and the recording 15 first class.

Dealers: Appeal of this music brackets a wide audience—classical, jazz, theater
and ballet, Good action due.

PIANO MUSIC BY GEORGE GERSHWIN-William Bolcom, piana, Nonesuch H
71284, Twenty seven tunes, representing all of Gershwin's known pieces or ar-
rangements for solo piano, Bolcom proves a convincing interpreter and conveys the
perind style effectively, Individual banding of each selection will be appreciated by
program directors, and radio play should be bountiful,

Dealers: Cover art is similar to the label's smash Joplin series.

Classical
also recommended

RICHARD STRAUSS: DON QUIXOTE—Pierre Fournier, celio, The Cleveland Orch. KUSSORGSKY: PICTURES AT AN EXHIBITION—Sviatoslav Richter/George Srell &
(George Szell), Odyssey (CBS) ¥ 32224, Long appreciated as an outstanding per- The Cleveland Orch,, Odyssey (CBS) ¥ 32223, Solo piano original and the more
formance, disciplined in execution but romantic in concept. Sound of this budget familiar Ravel orchestration on a single disk provide great value, especially at the
reissue is more than competitive. Odyssey price. The Richter side, a 17-year-old live taping, clinkers included, is a

remarkable listening experience.
Latin

Religious

THE HARMONIZING FOUR—Child of the King, Peacock, FLP 182. (ABC). Gospel
music is not heard as much as many other forms of music, and this LP is an ex-
ample of just how unfortunate that is. The Harmonizing Four can sing beautifully in
harmony (as the name might suggest) or can act as strong backing behind the
several lead singers. The arrangements are simple with organ and bass dominating,
but the vocals stand out above it all. A fine example of what good pospel music can
sound ke,

Best cuts: “It's Me,”

“Child of the King,” "What a Friend.”

101-LOVIN' ON BORROWED TIME, William Bell, Stax 0157 (Columbia)
102—ONE TIN SOLDIER, Coven, MGM 14308

103—-BONGO ROCK, Incredible Bongo Band, MGM 14588

104-BABY I'VE BEEN MISSING YOU, Independents, Wand 11258 (Scepter)
105-DIDN'T |, Sybvia, Vibration 524 (All Platinum)

106—-GYPSY DAVY, Arlo Guthrie, Reprise 1158

107~-STAY AWAY FROM ME, Sylvers, MGM 14579

108 -BAD WEATHER, Supremes, Motown 1225

109-DON'T FIGHT THE FEELINGS OF LOVE, Charley Pride, RCA 74-0942

201—-FOSTER SYLVERS, Pride PRD 0027 (MGM)

202 —ALBERT HAMMOND, The Free Electric Band, Epic KZ 32267 (Columbia)

203—MARTIN MULL and His Fabulous Furniture In Your Living Room, Capricorn CP
0117 (Warner Brothers)

204—EARL SCRUGGS, Dueling Banjos, Columbia C 32268

205~FUNKADELIC, Cosmic Slop, Westbound WB 2022 (Chess/Janus)

206—JERRY REED, Lord Mr. Ford, RCA APLI-0238

207-TYRONE DAVIS, Without You In My Life, Dakar DK 76904 (Brunswick)

208—-COPPERHEAD, Columbia KC 32250

Dealers: Many record buyers becoming introduced to gospel sounds through
today's artists (such as Paul Simon) so display prominently.

also recommended

BILLY PRESTON—Gospel In My Soul, Peacack: PLP 179. (ABC). Vee-lay c;.alalng
reissue in new ABC gospel series showcases the flashy gospel keyboard style of the
current number one sign singles chart artist before he went pop. Best cul: “Gospel
In My Soul”

BubblingUnderThe HOT 100

110-SUNSHINE, Mickey Newbury, Elektra 45853
111-WATERGATE BLUES, Tom T. Hall, Mercury 73394 (Phonogram)
112-JIMMY LOVES MARY-ANNE, Looking Glass, Epic 3-11001 (Columbia)
113-YOU'RE GETTIN' A LITTLE TOO SMART, Detroit Emeralds, Westbound 213
(Chess/ lanus)
114—LA. FREEWRY, Jerry Jeff Walker, MCA 40054
115-WOULDN'T | BE SOMEONE, Bee Gees, RS0 404 (Atlantic)
116—-YOU CAN CALL ME ROVER, Main Ingredient, RCA 74-0339
117-MUSIC, MUSIC, MUSIC, Teresa Brewer, Flying Dutchman 85027 (RCA)

BubblingUnderThe  T0P LPS

Z09-SUPERFLY T.N.T., Soundtrack, Buddah BDS 5136

210-SOFT MACHINE, &, Columbia KC 32260

211-JERRY BUTLER & BRENDA LEE EAGER, The Love We Have, Mercury SRM
1-660 (Phonogram)

212—JOHNNY RIVERS, Blue Suede Shoes, United Artists UA LA 375-F

Z213—-MICK COX BAND, Capitol ST 11175

214—-SHAFT IN AFRICA, Soundtrack, ABC ABCX 793

215—ROXY MUSIC, For Your Pleasure, Warner Brothers BS 2696

¢ |6—FREDDIE KING, Woman Across the River, Shelter SW 8919 (Capitel)

RICARDO RAY/BOBBY CRUZ-Jammin’ Live, Vaya V5 13. A tumultuous land-
mark session in the New York latin music community, Pianist Ray, erstwhile fatino
boogaloo king, and vocalist Cruz lead a tightly flashy band through some relatively
unfamiliar material for a good look at latest “salsa” trends.

Best cuts: “La Zafra,” "Lamento Borincano.”

Dealers: Ray is a regular guest with the big-selling Fania All-Stars,

118—HANG LOOSE, Mandrill, Polydor 14187

| 19—FOREVER, Baby Washington & Don Gardner, Master 5 9103 (Stereo Diman-
sion)

120—JUST DON'T WANT TO BE LONELY, Ronnie Dyson, Columbia 4-45867

121-MAYBE BABY, Gallery, Sussex 2581

122—PUT IT WHERE YOU WANT [T, Nino Tempo & April Stevens, A&M 1443

123—1 ONLY GET THIS FEELING, Chuck Jackson, ABC 11368

124—UNTIL IT'S TIME FOR YOU TO GO, New Birth, RCA 0003

125—LONELINESS, Brown Sugar, Chelsea 78-0125 (RCA)

217-WILLIE NELSON, Shotgun Willie, Atlantic 5D 7262

218—]0EL GRAY, Live, Columbia KC 32252

219—LET THE GDODTIMES ROLL, Soundtrack, Bell 9002

220-CHARLIE DANIELS, Honey In The Rock, Kama Sutra KSBS 2071 (Buddah)
221-SYLVERS, Il, Pride PRD 0026 (MGM)

222—CASHMAN & WEST, Moondog Serenade, Dunhill DSX 50141

223—~CHRIS YOULDEN, Nowhere Road, London XPS 633

724 -STORIES, Kama Sutra KSBS 2068 (Buddah)

225-SPIRIT, Best of, Epic KE 32271 (Columbia)

FM ACtbn FId(S These are the albums that have been added this past week to the nation's leading progressive stations.

ALBUQUERQUE: KRST-FM, Steve Suplin
ATLANTA: WRAS-FM, Drew Murray
BABYLON, N.Y.: WBAB-FM, John Vidaver
CHICAGO: WBBM-FM, Jim Smith
DAYTON: WVUD-FM, Kevin Carroll

BRIAN AUGER'S OBLIVION EXPRESS, "Closer To It,” RCA: WVVS-FM, KRST-FM,
WCMF-FM, WRAS.FM

BACHMAN-TURNER OVERDRIVE, "Bachman-Tumer Overdrive, Mercury: KSJ0-FM,
WRAS-FM

JOAN BAEZ “Hits-Greatest & Others,” Vanguard: WVV5-FM

BALLIN' JACK, “Special Pride," Mercury: WRAS-FM

WILLIAM BOLCOM, “George Gershwin Piano Music,” Nonesuch: WMMR-FM

CASHMAN & WEST, “Moondog Serenade,” Dunhill: WBUS-FM, WVBR-FM

CHICAGO, “¥1," Columbi: WMMR-FM, KSIO-FM, KSHE-FM, WBAB-FM

COMMANDER CODY & HIS LOST PLAMET AIRMEN, “Country Casanova,” Para-
mount: CHUM-FM

LINDA COHEN, “Lake Of Light," Poppy: WVYER-FM

CHICK CORER, “Piano Improvisations Vols. | & II," ECM (Import): WBRU-FM
MICK COX BAND, “Mick Cox Band,” Capitol: WELUS-FM

CYMANDE, “Second Time Around,”" Janus: WNEW-FM, WYER-FM

CHERYL DILCHER, “Cheryl Dilcher,” AEM: WCMF-FM

KLAUS DOLDING, “Passport,” Reprise: WGLF-FM

JOE DROUKAS & HIS CRAZY MAN BAND, “Good-Bye Joe Drake,” Sweet Fortune:
WBLS-FM, WBAB-FM

DON ELLIS, “Soaring,” MPS: WGLF-FM
EARTH, WIND, & FIRE, “Head To The Sky," Columbia: KLZ-FM
MAYNARD FERGUSON, “M.F. Horg 111" Columbia: WCMF-FM

ARETHA FRANKLIN, “Hey Mow Hey," Atlantic: CHUM-FM, WOUR-FM, WMMR-FM,
K3J0-FM, WBRL-FM, WNEW-FM

FRESH AIR, “Fresh Air,” Columbia: WNEW.FM

GLENCOE, “Glencoe," Epic WOUR-FM, WYVS-FM

GUESS WHO, “#10,” RCA: KSHE-FM, CHUM.FM, WBAB-FM, WVVS-FM, WRAS-FM
ALBERT HAMMOND, “The Free Electric Band," MUMS: KLZ-FW

KEEF HARTLEY, “Lancashire Hustler," Deram: K5J0-FM

JIM HORN, “Jim's Horns," Shelter: WBAB-FM, WYUD-FM
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DENVER: KLZ-FM, Max Floyd
HARTFORD:; WHCN-FM, Paul Payton
ITHACA: WVBR-FM, Dan Boyle
MIAMI: WBUS-FM, Coz McTravler
NEW YORK: WNEW-FM, Dennrs Elsas

PROVIDENCE: WBRU-FM, A
SAN JOSE: KSJO-FM, Doug

FM, WYVS-FM
JOHNNY JENKINS, “Ton Ton Macoute,” Atco (Import): WOUR-FM
FREDDIE KING, “Woman Across The River,” Shelter: WNEW FM
DANNY KORTCHMAR, “Kootch,"” Warner Bros.: WNEW-FM
TONY KOSINEC, “Consider The Heart,” Smile (Canadian): CHUM-FM
LITTLE MILTON, “Waiting For,” Stax; WMMR-FM
LOOKING GLASS, “Subway Serenade,” Epic: WNEW-FM
MARY McCREARY, “Butterflies In Heaven,” MCA: WNEW-FM
MEGAN McDONOUGH, “Keepsake,” Wooden Nickel: KSJ0-FM
ROGER McGUINN, “Roger McGuinn,” Columbia: WYBR-FM, WYLID-FM
MURRAY McLAUCHAN, “Murray McLauchan," Epic: WBAB-FM
JUNIOR MANCE TRIO, “The Junior Mance Touch,” Polydor: WCMF-FM
ERIC MERCURY, “Love Is Taking Over,” Enterprise: WEAB-FM

MARTIN MULL, “And His Fabulous Furniture In Your Living Room," Capricorn:

WOUR-FM
JOHNNY NASH, “My Merry-Go-Round,” Epic: WBAB-FM, KS10-FM
NATIONAL LAMPOON, “Lemmings,” Banana: KSJ0-FM
MIKE OLDFIELD, “Tubular Bells,” Virgin (Impaort): WERLU-FM
SHUGGIE OTIS, “Freedom Flight,” Epic: WVVS-FM
THE PERSUASIONS, “We Still Ain"t Got No Band,” MCA: WVBR-FM
THE POINTER SISTERS, “The Pointer Sisters,” Blue Thumb: WBUS-FM
JIM POST, "Rattlesnake,” Fantasy: K3J0-FM
DORY PREVIN, “Live At Camegie Hall,” United Artist: WGLF-FM
ALAN PRICE, “O Lucky Man,"” (Soundirack) Warner Bros.; WBAB-FM, WYUD-FM

TOM RAPP & PEARLS BEFORE SWINE, “Sunforest,” Blue Thumb: WYVS-FM, WRAS-

FM
CLARENCE REID, “Clarence Reid,"” Alston: WOUR-FM
JOHNNY RIVERS, “Blue Suede Shoes,” United Artists: WYER-FM, KRST-FM

WWW americanradiohistorv com

PHILADELPHIA: WMMR-FM, Jerry Stevens
ROCHESTER: WCMF-FM, Bernie Kimball

S5T. LOUIS: KSHE-FM, Shelley Grafman
HOO DOO RHYTHM DEVILS, "What The Kids Want," Blue Thumb: WBRU-FM, WRAS.

TALLAHASSEE: WGLF-FM, Daryl Stewart

TORONTO: CHUM-FM, Benjy Karch

UTICA, N.Y.: WOUR-FM, Tony Yoken & Ste-
ven Huntington

VALDOSTA, Ga.: WVVS-FM, Bill Tullis

ROXY MUSIC, “For Your Pleasure," Wamer Bros.: WVEBR-FM

LEON RUSSELL, “Leon Live,” Shelter: K5J0-FM, WBUS-FM, WBAE-FM

CARLOS SANTANA & JOHN McLAUGHLIN, “Love, Devotion, Surrender,” Columbia:
KSHE-FM, WVUD-FM, WGLF-FM, KSI0-FM

SAVOY BROWN, “Jack The Toad," Parrot: KLZ-FM

SHARKS, “First Water,” MCA: WCMF-FM, WBUS-FM, WOUR-FM, WVV3-FM, WMMR-
FM

BEN SIDRAN, “Putting In Time On The Planet Earth,” Blue Thumb: WOUR-FM
PAT 5KY, “Songs That Made America Famous,” Adelphi: WERL FM

SLY & THE FAMILY STOME, “Fresh,” Epic: WVBR-FM, WBLS-FM

SPIRIT, “Spirit,” Epic: WBUS-FM

BUFFY ST. MARIE, “Quiet Places,” Vanguard: WVVS-FM, WNEW-FM

THE STAELEY BROTHERS, “Sta-Hay-Lee," Epic: WGLF-FM

STEELY DAN, "A Countdown To Ecstasy,” ABC: WBEBM-FM

ROD STEWART, “Sing It Again Rod,” Mercury: KLZ-FM

SUTHERLAND BROTHERS & QUIVER, “Lifeboat,” Capitol: WBAB-FM, WOUR-FM,
WBUS-FM

JOHNNY TAYLOR, "Taylored In Silk,” Stax: WBEM FM

TEN WHEEL DRIVE, “Ten Wheel Drive,”" Capitol: CHUM-FM, WGLF-FM
DAVID CLAYTON-THOMAS, “David Clayton-Thomas,” RCA: WRAS.FM
TOWER OF POWER, “Tower Of Power," Warner Bros.: WYBR-FM

JACK TRAYLOR & STEELWIND, “Child Of Nature,” Grunt: WBUS-FM

JETHRO TULL, “A Passion Play,” Chrysalis: WCMF-FM, WRAS-FM, WNEW-FM,
WEEM-FM, KSHE-FM, WOUR-FM

IKE TURNER, “Bad Dreams,” United Artist: WYUD-FM
PHILLIP WALKER, “The Bottom Of The Top," Playboy: WRAS-FM

JOE WALSH, “The Smoker You Drink, The Player You Get," Dunhill: WNEW-FM,
KLZ-FM, WOUR-FM

WEST, BRUCE, & LANG, "Whatever Turns You On,” Columbia: WRAS-FM, WVVS-FM
BOBBY WOMACK, “Facts Of Life,”" United Artists; WOLUR-FM, KRST-FM
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DAWN’s “Gypsy Rose” is comin’ home...

THEIR CURRENT HIT SINGLE

- "SAY, HAS ANYBODY SEEN MY
SWEET GYPOY ROSE™

RECORDED BY FEATURING

DAWN TONY ORLANDO

Written by IRWIN LEVINE & L. RUSSELL BROWN
Produced by HANK MEDRESS, DAVE APPELL and THE TOKENS

on Bell #45,374

BELL RECORDS

A Division of Columbia Pictures Industries, Inc.
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FOR WEEK ENDING JULY 14, 1973
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CHRIS YOULDEN
NOWHERE ROAD

»
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#XPS 633

“Nowhere Road” marks the return of an old friend...

Chris Youlden. Remember, from Savoy Brown. When you
hear it you’ll realize it’s been far too long.

“Nowhere Road,’ the title cut, has just been released as a
single. #1048. And it’s catching on fast, beginning on the
West Coast.

“Nowhere Road! The album and the single.

New from Chris Youlden. / ucg%f)
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CD-4 Lathes Spread Discrete
Globally; See Mfg. Upin ’74

® Continwed fram page |

lator and mixer to a noise reduction
system. All a record company and/
or pressing plant then needs is an in-
terface, which everyone has already,
and Neumann amplifiers for the
cutters, said Mochizuki.

Cutting is still at half-speed in or-
der to maintain better quality con-
trol. At this time, only JVC America,
Los Angeles, has a half-speed unit;
the two earlier units, one at the Vic-
tor Company of Japan in Tokyo and
the other at RCA Records in New
York, operate at cne-third speed.

JVC Amernica set up shop in Los
Angeles this past March and started
culting masters April 15, but those
first 30 sides (which would make a
total of 15 albums) were all test cuts
and sides produced strictly for refer-
ence. In May, however, things began
in earnest and 80 sides were cut. In
June, 100 sides were cut. “We have
about a shift and a half working
now,” Mochizuki said. “Our second
lathe is coming in September. | have
already asked for additional trained
cutting personnel from Japan just
because it would take a year to train
local people. We don’t have the time
to wait.”

Testing 4-Channel

In addition to cutting master, JVC
America has been extremely busy
testing quadrasonic pressing from
PRC in Richmond, Ind.: RCA, Re-
search Craft, Monark, Keyser-Cen-
tury, and Victor Company of Japan.
Tokyo. “We've been testing for noise
ratio, wear, and the cutting level.
The JVC compound is evidently bet-
ter on retaining the carrier current,
however the new Q-540 compound
which Keyser-Century started using
as of May 10 is one of the best com-
pounds around . .. the best for the
price because it only costs about 20
cents a pound and the JVC com-
pound in Japan costs about twice
that much.”

Also, the new Q-540 has been
achieving outstanding results on
wedr tests, Mochizuki said.

Aside from the breakthrough in
cutting units, CD-4 also has another

improvement due to hit the market
about the end of the year. a new

demodulator which has only three
integrated chips and will cost about
$7.50 at the manufacturing stage.
That's about a third apain as much
as the unit had been expected to
cost, but Mochizuki pointed out that
this three-1C demodulator will be re-
placing a demodulator that now
costs around S100.

This low-cost demodulator is
creating a little confusion because
many turntable manufacturers are
installing demodulators in their
turntables. “"We're now Irying 1o
convince evervone to leave the
demodulator up to the amplifier
manufacturer because there’s no
need for a redundancy of demodula-

tors,”
o Compound Improvement

Only two more problems remain,
he said, but they're not such big
problems. First, o get all hardware
companies involved. The other
problem, well, I think that’s been
solved, wo, by the new Q-340 com-
pound of Keyser-Century. One must
really give credit to people like How-
ard Hill and Russell Peters for pio-
neering in quadrasonic pressing
compounds.”

Frankly., he admitted, JVC Amer-
ica had sort of been laying back
“since Jac Holzman, president of
Elektra Records. made his an-
nouncement al the annual conven-
tion of the National Association of
Record Merchandisers about the
WEA Group going discrete. But,
when we pet those two cutting units
into Europe. it's obvious that all of
Europe will swing toward the CD-4
discete system. As for Japan, many
hardware people. including Matsu-
shita and Toshiba are no longer
building equipment with matrix and
CD-4 discrete ., . it's only discrete,

“And, to tell the truth, when those
24-26 albums by the WEA Group
hit the retailers . . . and | understand
that RCA Records 1s expecting a re-
lease of about that many albums,
too, between now and sometime in
August . . . well, when these actually
hit the market and start getting con-
sumer response, | think several
record labels now sitting on the
fence will also swing toward dis-
crete. After all. there’s no compari-
son between matnix and discrete.

WEA’s Superset

® Continned from page [

“Horse With No Name” and "Ventura Hi-
way,” America: “Surls Up.” Beach Boys:
“To Love Somebody™ and “Lonely Days.”
Bee Gees: “Cowgirl In The Sand,” The
Byrds; “Doctor of My Eyes.” Jackson
Brown; “Both Sides Now™ and “Amazing
Grace,” Judy Collins; “School’s Out,” Alice
Cooper: “Marrakesh Express,” Croshy,
Srills & Nash; “Listen To The Music,”
Doobie Bros.; “Lucky Man,” Emerson, Lake
& Palmer; “Tightrope Ride” and “Light My
Fire,” The Doors; “Take It Easy,” The

SUPER PROMOTIONS
5
BRITE-STAR

Complete record promotion and
distribution Services.

® Masters Leased

® Nashville Sessions Arranged

Send all records For review flo:

BRITE STAR PROMOTIONS

728 16th Ave. S.
Mashville, Tenn. 37203

Call: Nashville (615) 244-4064
tfn

"y

Fagles; “Stay With Me,” The Faces; “Firsi
Time Ever.,” Robert Flack: “Where Is The
Love,” Roberta Flack and Donny Hath-
away; “American Woman™ and “These
Eyes” by the Guess Who; “Natural
Woman,” Aretha Frankling “City of New
Orleans.” Ado Guthrie; “Truckin',” Grate-
ful Dead: “Purple Haze and “Foxy Lady,”
Jimi Hendrix; “White Rabbit.,” JefTerson
Airplane; “Run, Run, Run,” Jo Jo Gunne;
“Lola,” The Rinks; “Whole Lotta Love,” Led
Zepplin; “IT You Could Read My Mind.”
Gordon Lightfoot; “Big Yellow Taxi” and
“Woodstock,” Joni Mitchell; “Domino,”
Van Morrison; “Sail Away,” Randy New-
man; “Hush,” Deep Purple; "Chicago,” Gra-
ham Nash: “In The Midnite Hour.” Wilson
Pickett: “Tumbling Dice” and “Happy." the
Rolling Stones; “Anticipation,” Carley Si-
mon: “Summer Breeze,” Seals & Croft:
“Dock of the Bay,” Otix Redding: “We
Gotts Get You A Woman,” Todd Rund-
ren: “Love The One You're With.,” Ste-
phen Stills; “Paranoid,” Black Sabbath;
and “Roundaboul,”™ Yes,

The album package is actually the
project of Wamer Special Products
division, a part of Warmner Commu-
nications. Mickey Kapp, vice presi-
dent and general manager, told Bill-
board at deadline that this project
is the first of a continuing series of
such merchandising programs,

When Answering Ads . . .
Say You Saw It in Billboard

(1]
i
1]

Original “Soul Makossa™ man, Manu Dibango will
arrive in the U.S. shortly 1o promote his single and al-
bum. He currently has no booking agent to handle him
in this country. . .. Passport will be a new label formed
by Sire Records and Jem Records, a New York based im-
porter of mainly European rock product. Passport will
specialize in British and continental rock and no distni-
bution deal has yet been set. ... Newport Jazz Festival
director George Wein admitted that the pairing of Ray
Charles and writer James Baldwin for a Camegie Hall
concert realized only “30 to 40 percent of its potential.”
... Mitch Ryder appearing with the new Leslie Wesi

group.

Seems the tumultuous life span of a band gets shorter
all the time: rumors from abroad once again indicate
friction slowing down Stealers Wheel, current charters
being produced in England for A&M by veterans Lieber
and Stoller. Band had recently lost main spoke Gerry
Rafferty, who later returned: now rumors of band split-
ting include alleged confirmation from Luther Grosve-
nor, added to replace Rafferty and retained afterward,
while A&M claims band is together as ever with new
single. Buddah's rockers Stories, recently pared to a tnio
with departure of keyboard player and Left Banke
alumnus Michael Brown, is back up to strength with the
addition of Ken Bichel, New York-based synthesis
whose work has been showing up both in pure electron-
ics and in commercial work. Bichel has also been record-
ing with Felix Caviliere, original Rascal now working on
his first solo LP, and with Paul Anka. . . . Michael Brown
meanwhile reported getting his music together at an-
other record company’s New York office. . . . John Mar-
tyn, Scottish guitarist with Island, trying to sustain
energy from last tour with Traffic; he's in Island’s Len-
don studio, recording with Steve Winwood, and Chris
Wood.

Joe Williams will be one of the artists featured at
“Jazz Man 737 the vearly jazz festival honoring the

InsideTrack

greats of jazz. The festival will take place on the Isle of
Man in the U.K. Sept. 9-15. . . . Buddy Holly back via the
new Gallery release, “Maybe Baby.” . . . The only pop at-
traction booked into the Amphitheatre of Marine World
at Redwood City, Calif. this summer are The Crusaders.
... Benny Carter, Temponic Records a&r, has been ap-
pointed Visiting Lecturer in the Council of the Hu-
manities and the Afro American Studies Program at
Princeton University for the coming fall semester. . ..
Bob Crewe, exclusive Motown Records producer, has
just finished recording Petula Clark for MGM. This was
made possible by a special “lend out™ arrangement be-
tween the two companies. . . . Steve Metz is leaving Vic-
trix Productions, Inc. and Catalyst Management, Lid.
Both companies will be run in the future by Robert Breg-
man and Michael Lefferts. Metz is currently in the proc-
ess of forming his own record label. . . . Diana Ross is the
first entertainer in 2,600 years of history to be invited to
the Impenial Palace of Japan. She had an audience with
the Empress and various princes while visiting with her
motion picture “Lady Sings the Blues.”

United Artist Records denies rumors that the Electric
Light Orchestra, parent group Move and its other off-
shoot Wizzard, are seeking another label for the U.S. and
Canada. UA says their contract has several years to go
and the stories started when ELO started looking into a
new overseas contractl. Speaking of ELO, their smash job
at a Hollywood Palladium second-billing promptly won
them a headline concert at Santa Monica Civic only a
few weeks after their first local appearance. ... Follow-
ing the first anniversary of Art Laboe’s Club in Holly-
wood, a few people hung around to sing some oldies a
capella. Among those oldies fans around were Harry
Nilsson, Joni Mitchell, Traffic's Jim Capaldi, ex-Monkee
Mickey Dolenz and producer Richard Perry. Tunes ran
the gamut from Coasters’ medleys to complicated per-
cussion pieces. The jam, which may have been Nilsson's
first public appearance, was well worth it for all who

® Conrinued from page 4

Executive Turntable

NARAS in
N.Y. Elects

products division. Brown had been account executive with Clinton
B. Frank Inc,, the firm’s advertising agency for its Quasar products.

William H. Anderson was elected vice chairman and Marvin E.
Kramer, president, of RCA Sales Corp., New York. At the same
meeting, Harold M. Miller was elected executive vice president.
William C. Hittinger was elected chairman of the board. He is also
executive vice president of RCA, Consumer and Solid State Elec-
tronics.

Daniel E. Denham was named vice president of the newly
formed Recording Materials Group of 3M Co., Minneapolis. The
Magnetic Products division split into Magnetic Audio Video Prod-
ucts and Data Recording Products. Denham’s new group includes
these two divisions and the Mincom division (Wollensak recorders)
and the Film and Allied Products Division.

Karen Shearer has joined the publicity department of MCA
Records, Los Anfele:a, wmkinE primarily in country and pop mu-
sic, reporting to director of publicity Michele DiGrazia. Once with
Capitol Records, she’s been freelance writing the past two years. . . .
Steve Lindenberg has been promoted to west coast director of artist
relations for MCA Records, replacing David Skepner, who has
Joined Lorette Lynn Enterprises. Lindenberg was assistant to Skep-
ner and has been with MCA Records seven years.

_Don Schroeder has been named staff producer for ABC/Dun-
hill Records. Schroeder has been out of the record business the past
four g{e}grs, but worked as a staff producer for Bell Records during
the 1960’s. . . . Dennis O'Malley has been named district sales man-
ager for Capitol Records in Chicago. He has been with the firm

since 1967. He replaces Dennis White, who has been appointed
field marketing manager.

Vincent R. Martinez has been named national sales manager
for Acoustic Fiber Sound Systems, Inc., Indianapolis. . . . At BASF
Systems Audio Products Div.,, Gerald H. Berberian has been
named marketing manager, with Robert J. Patterson succeeding
him as national sales manager.

James J. Johnson, vice-president, marketing, has been assigned
to coordinate the RCA Corporation “SelectaVision” home video
player/recorder business. He will continue to head RCA’s corpo-
rate marketing activities as well, president Anthony L. Conrad an-
nounced. ... Douglas G. Davidson, formerly a corporate lawyer
with Walgreen’s, has been added to the legal department of Ad-
miral Corporation.

Two regional sales manager have been named by Edward L.
Dodelin, national field sales manager, Motorala Inc., consumer
products division. William C. Dean will be factory liaison with
wholesale distributors in Mobile, Ala., Columbia, §.C., Jackson-
ville, Hialeah and Tampa, Fla. Thomas A. Keiller will work with
wholesale distributors in Jackson, Miss., New Orleans, North Little
Rock, and Memphis.
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NEW YORK-The members of
the New York chapter of the Na-
tional Academy of Recording Arts
and Sciences have elected 16 new
members to its board of governors
and re-clected 14 members to posts.

Manny Albam, Brooks Arthur,
Bob Cranshaw, Will Holt, 1s Horo-
wilz, Phil Kraus, Dan Mergenatern,
Father Norman O’Connor, Horace
Ott, Jimmy Owens, Anne Phillips,
Phil Ramone, Tom Shepard and
John Woram will again serve on the
board.

Elected for their first term were
3elma Brody, Connie DeNave,
Larry Harlow, Artie Kaplan, Acy
Lehman, Bill Levy, Irv Lichtman,
Ray Moore, Jud Phillips, Joe
Rapozo, Bob Rolantz, Stephen
Schwartz, Ted Sommer, Nal
Shapiro, Allan Steckler and Larry
Wilcox.

The officers and national trustees
for the chapter will be elected at the
first meeting of the new board. The
chapter will, for the first time, oper-
ate with a 30 member board of EOV-
ernors because of the passage of a
constitutional amendment increas-
ing the board by 10 members,

NBC-TV C/M
Summer Shows

® Comtinied from page 4

mond directed. Ron Sheldon’s cam-
era work was sensational, as was the
work of Jonathan Lucas, who staged
the musical numbers. Lew Penuel
supplied extra film footage of lo-
cales around Nashville, which gave
the whole show spice and flavor.

With any luck, we might get a
country music show like this as a
regular season show ... il the au-
dience response to this summer
series is even half as big as | think it’s
going to be.. CLAUDE HALL

JULY 14, 1973, BILLBOARD
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BROUGHT US TOGETHER...

Anthem Records Nami Records
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...And Gave us “"THE" HIT.

To order:

WEST EAST

ANTHEM RECORDS NAMI RECORDS
7033 Sunset Blvd. Manor Qak =2

Los Angeles, Calif. 1910 Cochran Rd.

213/469-5165 Pittsburgh, Pa.
(412) 344-6700

Record £ AN-203

Record =2012
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John Denver

Farewell Andromeda
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