" WASHINGTON — Interest in
the temporary therapy of a 10 per-
sent dollar devaluation to aid the
US. 56 billion trade deficit is
fading here, as congressional leod-
grd tike up much stronger medicine
—namely, the President’s request
far authority to impose higher tur-
iffs, or selective import taxes when
a particular ULS. indostry is threat-

HHarrison Files
{Piracy Suit: 2
INets Comply

By RADCLIFFE 10E

NEW YORK—Two major tele-
vision nelworks—the American
Broadcasting Co., and the New
York News and WPIX Ine.. own-
ers and operators of WPIX-TV.
have agreed to cease and desist
from advertising on radio and tele-
vision allegedly illegnlly-duplicated

(Continued on _pape 114)

FOLLOW THE SPECTRUM
THE DARK SIDE OF THE MOON . . .

* NEWSPAPER

Solons ConsiderTariff
Raise After $% Slash

By MILDRED HALL

cned with disruption from a par-
ticular foreign exporter, The legis-
lution might include the nght to
impose the controversinl device of
setting import quotus,

Both President Nixon and Treas-
ury Secretary Georpe P. Shultz
mide it clear in a joint Feb. 12 ap-
pearance, that monetary devaloa-
tion alone could not remedy the
deficit. They explammed that the
dollar devialuiation was only o tem-
porary meéasure, and only a minor
aspect n their hoped-for reform
in international money exchange,
and a freer, fairer international
trade policy all around. In fact, =
number of economists here predic
an end to fixed ridtes for currency
exchange, 1n favor of letting them
find their own level in the morket-
place, like prices

“Devaluation of the dollar is at
best only a temporary solubon of
the problem.” sad the President
“That 15 why {trade legislation
must follow.” He smd LS. trade
negotiators need the “threat of
import restrictions” o be in a po
sition to bargmin harder in world
markels and among mtemational
currencies, The President empha-
sized most strongly his desire for

(Cantintied on pard 93)
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UK. Research Disk FirmsRally;

Board to Poll
Buyer Market

By BRIAN MULLIGAN
Stalf Member, Music Werek

LONDON—Plans for the first
regular wide-ranging independent
survey of record siles, listening
and reading habits ot consumer
level hoave been completed by the
British Muarket Research Bureaw
First report will be availuble n
fune and will continue thereafter
at  quarterly  intervals, with an
annual report provided to cover
the 12 months to February 1974.
Apart from BMRRB's continuing
reseirch into consumer purchases,
market surveys giving specific in-
formation on sales and the stimuli
which prompted them are conspic-
uously and sadly absent in Britain,
although  occnsional  samplings
sich ns the recent investigation
conducted on behalf of Radio Lux-
(Continied on page 95)

Profits, Prices,
Audio & Videotape:
Covered in a Special
NARM Section
This Week.

Holzman/JVC Strive
For Discrete Adoption

By CLALUDE HALL

LOS ANGELES—"This could
be the start of something big”™
That's the way a good many peo-
ple on Wall Street are talking on
the heels of a market rally involv-
ing record companies.

The painful recollection of the
bhie losses sustained during the
market debacle of 1970 and 1971
has led many analysts to look cau-
tiously at the music industry. But
the picture is rapidly chunging.

Business continues to recaover in
the music industry, many analysis
feel, and all agree that the recovery
will remain  moderate n the
months just ahead and gain mo-
mentum as 1973 unfolds.

Recent earmings reports, com-
puny statements and annuil re-
ports indicatle an upsurge.

For exumple:

—Warner Communications Inc
(Warner Bros. - Atlantic - Elektra
Records) increased ewrmings more
than 25 percent during the year in
the record and music business lo
a $214.513,000 from $170.868.000.
In the guoarter ended Dec. 31, rec-
ords, tapes and music publishing
accounted for $61.417.000, an in-
crease from $3533,177.000 a vyear
aAgo,

For the year, records, tapes and
music publishing accounted for

Interest Wall

more dollars [$214.5
Warner Communicntions 1l I
atrical Tilm rentals (5144
television film rentals |
000), publishing and relalc
tnbution  activities (566,461
and cable lelevision (524, 30

IIE_I'H.-JF.'.'I'I..I N

NEC: Shiffs ir
Buying Tastes

By SAM SUTHERLAND

CINCINNATI—Siniking |

in campus talent buying

St.

underscored activities ot the 13l

Annual Nationul Conventios

the Nationnl Entertiinment Co

ference.  Student delenntes

sponded to the NEC™s "Experimen

in Quality” by showing stron;

port for clussical, jnzz and cou

try artists, as well as contmued in

terest in lecturing programs
and film.

Both students and professions

also displaved a relatively bus
like altitude., characienze
fewer after-hours disturbnnces

Pl P

| i deartmement !

LOS ANGELES—The Warner
Bros.-Elektra-Atlantic  group of
labels is mapping an educational
campaign to support their decision
o issue product in the CD-4 dis-
creie  quadrasonic  system — an-
nounced officially Tuesday (20)
here. Juc Holzmon, president of
Flektra and head of WEA's joint
engineering committee, will issue
4 hooklet on guadrasome and the
viirious systems at the annual con-
vention here this week of the Na-
tionil  Association of Recording
Merchandisers. The booklet will
also be mude availuble to record
stores. Elektra Records will also
s¢et up a sound exhibit room in
“ew York and invile rec nlrd
denlers in for educational hfl_r:f-
ing sessions on 4-channel The
WEA move to discrete guadrasonic
wiis reported exclusively in Bill-
board, Jun, 20, 1973,

By May, all three Inbels will
huve 24 albums n gquadrasomc on
the market, Holzman <inid, and the

I artbirteieid o page [}

LOS ANGELES—IVC America
15 opemng its Jdoors o anyone for
quidrasomic. The duties of its new
master cutling office here, just
announced officially Tuesday (20),
will include teaching other recard
gperihions about the discrete CD-4
quadrasonic system.

IVC America. headed by Ta-
kushi Masuda, is a subsidiary of
Victor Compuany of Japan and o
mister cutting facility is being sel
up in the RCA Records building
here with full operation expected
by April 15 Jim Mochizuki, di-
rector of IVC Amernica, sad thu
if a record company has a lathe,
“*we'll teach them how to cul quid-
rusonic maosters and even sell them
the modified electronics to change
their stereco lathe lo quadrasonic.™

IVC America has spenl more
than a third of a milhon dollars
in setting up masler cutting opéra-
tions here. By operating the ma-
chine around the clock with three
shifts: of engineers, the maximum

L cemrineieed om page [40)

Bob Sager is Willing us loudly with his songs, a solid Slug
of which can be found on his new Palladium/Reprise album
“Back in 72" (M5 2126), recorded in Muscle Shoals, Ala
bama, and at Leon Russell's Paradise Studios in Ohlahoma
| Adwertizemant |

free-thinking reco
Ibum. For adulis only,

stills from

{ Advertiz=amant |

on in the sound track section of your favorite
rd store is Warner Bros’' DEEP THROAT

it sporis a full color booklet of
ﬁlnl.umpy.
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General News

LOS ANGELES—Although
MCA Records racked up four gold
singles and 12 gold mlbums in the
past year and profits have been
estraordinary, according to lubel
presigdlent LK. (Mike) Maitland, the
record company @5 also muking
Cpew inrowds into “mining” what
hits 1o be one of the pgreatest rec-
ord catalogs in the entire industry.
~ “We are a catalog tnmrun}* with
large number of world-renown
irtists to sell,” he soid. “We're just
- getting started on mining our cata-
Joe, which has been lel go for
Mhilc hl:r:n:]tsr. ;m:_ hud to con-
genirate on developing new acts
~and establishing them.™
- Now that the roster of current
artisis has  been refreshed over
lﬁc past year, Maitland has hired
it Gabler, one of the most es-
teemed exccutives of the old Decca
label with a history dating back
o around 1935 with the company,
o repackage material. “'Gabler has
¢ already done some repackaging
" and he was so successful with it
that we brought him back to do
“more,”  Maitland  said.  Leonard
Festher, the jazz authority, has
‘also been retained to repuckage
some jazz and soul albums, & re-
qurn trip also for him  because
i he'd assembled several projects for
[ the company years ago. Feather
. has alrendy put together some al-
- bums, with 12 slated by the middle
~of the ﬁcur and hopefully more
" before the end of the vyear.
Of course, the main emphasis
of MCA must be on new product.
And this is why Maitland recently
“signed to distribute Rocket Rec-
- ords, headed by Elton John, Bernie
Taupin, John Reid, Stephen Brown,

;Cnurl' Rules
‘Modern Wins
Vee Jay Tapes

- CHICAGO — Modern Distribu-
tors;, Los Anpeles, wits aworded
the assets of the estate of Vee
Jay Records, including master
tapes, by a three-judge panel of the
" US. Court of Appeals here last
i The judges, Luther Swygert,
Roger Kiley and Walter Cum-
I:I:I:E also awiarded $£7.500 to
‘Modern. which it ordered 1o be
ﬁui by the defendant, Leonard
Vaolin and Consolidated Distribu-
fors, The court ruled that
 Modern had fulfilled its agreement
10 pay $50,000 for the assets in @
!gmtrllﬂﬁ?.&mtrpu sk
'] pending is another federa

III | 'H
~ wherein Modern is contesting with
Consolidated over ownership of
.Ti'hg assels of Exodus Records,
which label was started by EG.
Abner 1, former Vee Juy presi-
dent, after Vee Jay went into
~ bankruptcy, Modern states it paid
::Ilﬂﬁfnr these nssets. which.
. ® include more Vee Jay

Immnj Shelton of Whillace

i‘ﬁﬂi}nm Klginman, Kalcheim and
Curoe, Chicago, represents  the

1 ';_‘[;31... i1

l Gopher Prods.
!' Moves Base

"
-
-
¥
v

court suit filed in 1969,

- CARSON CITY, Nev.—Gopher
Products Corp., suppliers of rec-
- ord mailing envelopes und retail
divide: has moved here after
_years in Berkeley, Calif.
 Warren Perkins, presidenl, says
the firm has doubled its ware
Nousing and office space o 5,000
Muure feet. Gopher is a self-sus-
faining operation from silkscreen
printing through collatin
~ Gopher

i
|

3
; offers 8,000 d'rﬂ::_r?nl
artist and repertoire category titles
in eight different styles.

-
+|. LT T

P

More Late News
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and Gus Dudgeon. in both
LS. ;md_[‘anatlu Elton Iahn."::-lil'
course, will continue 1o be an artist
for Fh]L:"t Records. His “Crocodile
Rock™ single was one of the most
recently Gaold Disks achieved by
MCA, 25 was his "Don't Shoot the
I-"'mn? Player” album. Reid s
John's personsl manager and he
will be president of Rocket Rec-
ords.

Track Records is another dis
iribution deal, while Sounds of the
South, the new Al Kooper project
i o partnership deal,

The catalog materinl, which will

-atalog to Get Full MCA Push

be a special project dunng the
next few munlni. will include Al
Jolson, Billie Holliday, Judy Gar-
land, Bing Crosby, the Milis
Hrothers, But Maitland and vice
president of sales Rick Frio pointed
out that they were not just re-
suing material, but pushing totul
repackaging concepts—all on the
MCA label. MCA's double record
sets, for example, are being con-
verted to a twofer concept with
new numbers and will be on the
MCA label. Twaofer LLP's and tapes
will have suggested list prices of

(Camtinteed o page 14}

Capitol to Bow Soul Wing

LOS ANGELES—Capitol Rec-
ords here has initiated an r&b
wing “which will be committed (o
butlding o strong black roster for
the label in r&b, pop and jazz und
“i”. have product available by late

spring or early summer,” ording
0 Larkin Amold, pgenerel man-
ager, r&b.

Amnold likened the new wing
1o the Capitol country wing, which
while using existing promotion and

marketing resources and retaining
the company logo, coordinales all
activities of specinlized artists

“We feel that to effectively pen
cirole a markel such ns soul,” Ag
nold continued, “a central division
15 required within the company.'
Al least three or four promaotior
and salespeople specializing and
experienced in bluck product will
be brought in ta help the wing
Arnold will also be using independ-
ent producers with r&b “track
records” as well as staff producers
MNepoluiions are currently under
way with several ucts

“The wing will give us an ‘in
for breaking certuin acis thal may
eventunlly become populiar on pop,
juzz and MOR charts as well as the
soul charts,” Arnold said, “We will
also be sérvicing the smnll but very
important r&b radio stutions with
product under the Capitol logo,
which we have not alwavs been do-
ing." (Capitol bus had some ex-
perience in r&b through s distrib-
ution of the Invictus label, which

is reportedly going to change
hunds.)

Bluck Involvement
The wing, through the label,

will also help sponsor tours of s
artists through areas Capiiol art-
ists huve rarely, if ever, visited.
Arnold also feels this is a way to
get Capitol product into retail lo-
calions it has nol been displayed
in before, as well ns o means by
which to gel salesmen nto new
areas and the label to deal with
new promolors. He dlso hopes to
gel the black community involved
with the label, through means such
as black photogrophers and black-
gwned public relntions Tirms,

Bell Hikes LP
Dist. Prices;
MCA Tape Up

LOS ANGELES—Bell Records
announced a distributor price hike
last week that brought its prcing
into the median price the distribu-
IOFS are paying

The price increase wos as fol-
lows:

Lt 014 Price ™ew Price
Euﬂ.'. £1.03 SLI4
§5.98 2417 L1516
$7.9% $1.40 343

MCA announced an eight-track

distributor price increase from

$2.61 to $2.68.

Big 3’s Two Bidders

NEW YORK—MGM and the
New York Times are understood
to be neck-und-neck mn bidding for
the Rohhins, Feist and Miller cata-
log Sale consummation s said o
he within 10 days of closing.

By BOB KIRSCH

Initial release will be both sin-
gles und LP's, Black artists cur-
renily on the label will also be-
come involved with the wing

“We are looking at this from
the long-term vanlage point,” Ar-
nold said. "'It's not going to be an
overpight thing, But mew acts do
need daily exposure in specialized
murkets and this is one way to give

A&EM Semi-Annual Deletion

FTC Urges Clubs
To Follow Ruling

By MILDRED HALL

WASHINGTON—The Federul
Trude Commission has  warned
record and book clubs to follow 11s
proposed rules for use of negalive
option plans, even though a date
for compliance has not yet been
sel. The commission formulated the
rules in February 1972, but o
court challenge to the FT'C's rule-

in Mid-"73

it to them. We will be able to
help coordinate some of the spend-
ing of ad and promotional monies
and channel some of it into this
wing. Basicully, we feel that Capi-
tol must cover, in full, this ex-
tremely important segment of the
market,”

Arnold is an attorney who has

{Continued on page Ti4)

Destroys Only 50,000 LP’s

LOS ANGELES —In January,
during its most recent twice-a-year
housecleanings, A&M destroyed
saome 140,000 discontinued pieces
rather than selling them as cut-
outs, This figure includes both
records and tapes, though approxi-
mately 90,000 units were simply
jackets for albums which never
pol pressed.

Although A&M only made pub-
lic snnouncement of its policy to
seraop all culouls only during @
statement by co-owner Jerry Moss
celebrating the label's 10th anm-
versary last September, A&M has
never systematically sold off s
discontinued product

In what may be a unigque posi-
tion among major record com-
panies, A&M briefly investigated
cut-oul merchandising during the
mid-"6ls and decided they found
the entire business distasteful. Gil
Friesen, A&M wvice president. ex-
plained, "What we enjoy at this
company 15 the business of making
and selling new records, not squeez-
mg extra cash from our less suc-
cessful releases.” !

Describing the sysiem by which
A&M scraps its  cul-ouls, sales

RCA, M'Media
in U.S. Pact

NEW YORK — RCA Records
will now manufacture and distrib-
ute all Metromedia Records prod-
uct in the ULS, In u joint announce-
ment issued by Jack Widerman,
Metromedin president. and Mort
Hoffman, division wvice president,
commercial operations, RCA Rec-
ords, the agreement was set  as
effective immedintely.

Ambat Records

In New Quarters

CINCINNATI—AmMbat Records,
one of the largest rack jobbers in
the area and wholesale distributor
on all labels, last week moved into
new quarters at 2350 Gilbert Ave.,
where it occupies four times the
floor space of its former location.

To celebrite the occasion, Am-
but bossman Vern Huawk played
host to more than 300 music men.
record executives and their wives
und friends ul an open house parly
on the premises Sunday (18),

Among those in attendance was
Leonard Silver, presideni and gen-
eral manager of Trunscontinent
Record Sales, Inc., Buffalo, which
operates six  divisional  branches,
of which Ambat is one. Trans-
continent recently opened a new
branch in Jersey City. Another is
slated to open soon in SL Louis,
Silver sad.
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chief, Bob Fead sanid, "We review
the computer print-oul semianmu-
ally, in Junuary and July. There's
no overuall rule for deletions, bui
when we decide an album title
isn't selling well enough to con-
tinue in the catalog we grind up
every copy in the warehouses,”
Fead added, “But A&M certainly
understands the pressure on our
competitors to sell their cut-outs.
especially those companies with
really large staff overheads., [It's
not easy to make profit on a
record listing for $3.98 when
you're selling it for three dollars.”

muking authority has  delnyed
putting them into effect formully
“for an indefinite period of tme
(Billbourd, Feb. 19, 1972
Becuuse of compluints, the com
mission came close 1o bannming the
negative option plans, which hold
i subscriber-member  responsible
for a mailed item unless he hus
given the club timely notice that
he is rejecting . But it was de
cicled, instead, to protect the con
sumer by rules requiring full dis-

closure by clubs 10 meéembers. and
setting a period of at leasi 11 dnys
in which the subscriber could send
in refusal notices. Substitute: wouldl
be prohibited without express con-

sent of the subscriber

The rules require that all promae.
twonal material clearly disclosc the
terms of the plan, and 0 addi-
tion to the 10.-day minimum giver
for refusal, the club would have
to give full credit, and guaran
ostage for any ilems returme
E}f a subscriber who was nol c
tractually obligated to accept

The Federal Trade Commission
warns subscription-sales operation
that even though no definite
fective date has been set, the Ne
ative Option Rule "constitules an
expression of the Commission
view of what should be the apph
tion of Section § of the FIC Act
concerning promotional disclosure
and operating procedures 1o b
followed by pre-notfication nega
tive option murkets.”

Other aspects of the rules denl
with the subscriber’s nght 1o he
told explicitly of any mmimom
quantity buying requrements: his
right to cancel membership any
time after completing his contrucl
whether billing charges will include
postage and  handling costs; the

I onnned ot poe [

Major Labels’

Branch Trend

1LOS ANGELES—The past 12-month swing toward branch op
eration as opposed to independent distribution s mamifest in the
geographical chart below. It sets forth the locations in the 50 states

using the following

descriptions: 1)

sales offices (S0); stocking

branches (SB). and warehouses-depots (W); and independent distribu

tion (I).

According to the 1972 chart

performance recapitulations (Bill-

board, Feb. 17), the labels housed as helow, did 66.9 percent of the
LLP/ tape business and 56.1 percent of the singles business

London WEA UDC Caplisl Col

BUOSTON ........ SB W
HARTFORD .....

NEW YORK..... 80 W
ML PLANT .- ...
PHILADELPHIA . 1 W
SPRINGFIELD ..,
BUFFALO . .....
BALT-WASH. .... 1 SO
BETHLEHEM, PA,

CLEVELAND ..., SO W
PETROIT .. . i 1 SO
INDIANAPOLIS ..
CHICAGO ....... 8B W
TERRE HAUTE ..
CINCINNATI .. .. SO
MINNEAPOLIS ... 1
NS I SO
PITTSBURGH ..
PICKNEYVILLE ..

RDALLAS oot 1 W
HOUSTON ....... 1 SO
EL PASO .. ...... I
PHOENIX ....... 1 SO
MEMPHIS .. ..... 1
ATLANTA ...... W W
CHARLOTTE ... 1
MIAMI ... ......, 1 SO

NEW ORLEANS . 1

LOS ANGELES... SB W
SANTA MARIA,

AR e
SAN FRANCISCO S0 SO
SEATTLE ........ 1 SO
DENMVER ...l S0 SO
GREAT FALLS || 1
HUOMNDEULED s a0 1

ARTC
Dunliil RCA  MOA

50 W SO SB S50 SO

SO S0 | S0
SO SO0 W SB SO W
W W
SO SO0 SO I S0
S0
| SO
S0 S0 I sO SO

W SO 50O I S0 W
SO W 8O I SO SO

W
W W W SB SO0 W
W
SO SO I SO
SO SO SO 1 S0
S0 SO 1 ‘SO SO
SO SO
W
W W W I W SO
SO 50
SO SO
W W W W W
S0 I
SO W SO SO SO SO
I SO SO
w W S0 W W W
W
SO SO SO SO SO SO
SO SO [ S0
5? 50 S0 S0
| 1 S0 I 1 SO
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General News

RIAA to Give Disks
To the White House

Industry  Association of America
will present & White House Record
Library of 2,000 long-playing rec-
ards to Mrs. Richard Nixon at
speciul ceremonies in the White
House on March 20 ‘A receplion
hosted by Mrs, Niwon will follow
the presentation with members of
Congress and the Admimistration
allending

Also attending the special func-
tion will be the five-member com-
mission that selected the recordings
and was sppointed by Mrs. Nixon
after consultabon with music critics
and advisors, record librarions and
members of the recording indus

Memibers Gf the Commission LGre
chairman. Willis Conover, director

of the Voice of America’s “Music
USAY worldwide radio programs:
Paul Ackerman, music editor of
Billboard; lrving Kolodin, music
cnbic and associnie editor of Saiur-
day Review: lohnny Mercer, song-
writer, lyricist and four-time win-
ner of the Academy Awnrd, and
Helen Roach, former professor at
Brooklyn College of the University
of the City of New York and an
duthority on spoken recordings,

The White House Record Li-
brary 15 divided into five bhasic
cutegories: popular; classical; jozz;
folk, country and pospel. and
spoken word. Willinm  Schwann,
publisher of the Schwann Record &
Tape Guide, will spon make avail-
able to the public, at cosl. o cati-
log of the collection

Canadian Label Probes U.S.

ANGELES — Avenue of
vmericd will use Tour mnajor mass
merchondisers 10 a Hive stile Ares

launch its first full probe of the
Jomeéstic market
The Canadiian publicly held com-

yany 18 tesming with Sears, Mont-

VWORNMery ".1| 1'|| W I CLrrint .|I'l1.:|
super A Drugs an promoling
sw three-record set, “"Grammy
vwards 19737 on mid-March for
LA
sianfes invalved 1n the program
whide Ohio, Indiana, Kentucky
Vireemu and West Virmma, ex-

Woins Elhott Klemn, the company s
sEonal  meérchamdising Mmanager
The LLP featuring the Alan Caddy
Orchestra and Chorus will be re
leased simultanecusly mn the US
nd Canada with 4 $595 price

.95 Tor a three B-=track cartridge

The lubel which has offices here
nd in Toronto, will, for the First
nme. ussign four of it silesmen' (o
pend the month tourmg mediom
ized cities in the five stile area
Klein estimotes around SO0 stores
will participate n the U.5. pro-
ram. Radio and television com-
nercials, recorded in Toronto, will
re used. with in-store displays pro-
vided to retailers

Warchouse facilities will be
ented i Charlotte, N.C.. for the
PrORCEm e LP featpres 40
Lrrammy-nominated SOMES

Last December, the company ex-
perimented on n smull scale with

v iithums, “Rock On" and “Love
Unan Floruda and Georgin using
the Girunt and Super X chains

I'he emphasis on breaking into

Amenican market falls in line

ith the Canadian industry’s an-
nounced goal of creating music for
e international marketplace, Gary
sulter, Avenue's general maniger,
explains, With Avenue specializing
in cover budget albums. its second
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label, GAS. is building a pop artist
roster whose music 15 being geared
initinlly for Canandian and Ameri-
can sudiences. GAS 15 a full price
nop line

Abraham’s Children. a hil act

" Cnnndn, has already been ploced

with Buddah for distribution, with
its  first single "Gypsy’ pguning
arplay in both countres.

The intention 1% to place other
artists signed in Los Angeles and
lNoronto with American firms un-
der production deals, Salter says
G AS hus added the following acts
Rase. u rock gquartet; Side Effects,
a lLos Angeles soul act of eight
people;  plus  individual  singers
Robbie Rae, John Bennett, David
ﬁ'cu]g:, Dnul_.! Billard and fhilr-
lotte. John Stewart, a former pro-
Jucer of the Bee Gees and Deep
Purple, 15 working with Rose,

Already in release in Canada
are singles by Robbie Rae, John
Bennett (formerly with Edward
Bear), Side Effects and Charlotte
Albums scheduled for release with-
in the month will be by Abraham’s
Children, Rose and David George

Labels and Distributors Form
NAIRD; Eye Combined Efforts

MEMPHIS—The “httle people”
in the record indusiry, labels that
“"muke records because we love
the artists and the matenial wasn't
otherwise availahle”™ and distribu-
tars who are musicologists or re-
tmlers “and started handing labels
in the area because our customers
couldn't get them.,” formed the
National Association of Independ-
ent Record Distributors at  the
Pussport Inn here Feb. 17-20.

NAIRD's charter calls for co-
chuwirmen, George Hocutt of Rare
Records, Glendale, Calif,, was
wis elected distributor chief, while
Chris Strachwitz, Arhoolie Rec-
ords, Berkeley, Calif., was label
representilive, Others elected were:
Mrs. Ellen Thomas, Tant Enter-
prises, Detroil, secretury., Gary
Seibert, Orwaka Dist.. Seattle and
Denver, treasurer., and Charhe
Mitchell, Tacoma Records, Santa
Monica, Calif., parlinmentarian.

The embryonic charter reflects
same of the small entrepeneurs’
problems. It deals with “investi-
giting new accounts (o determine
if such accounts are in good stand-
ing with others in NAIRD.” It de-
clares “unfair price discrimimation
15 considered unethical and it's dis-
couraged.”

Open discusston and  workshops
indicated that there s hope for
possible cooperation to. mid -
dividual members 1n both cate-
gories of business. Manufacturers
envisioned a possible central billing
and c¢redit  function and the
eventunl purchase of a pressing
plant. Labels spoke of banding to-
gether and going to lurger distribu-
tors 4s a unit. Strachwilz ¢om-
mented that FIND, the national
special order firm, had done
eonod job for him and indicated
to him the possible business open
to him with better distribution
Arnie Caplin of Biogruph argued
strongly aguainst the union. stress

IRS Tax Lien of 333G vs.
L.A. Distrib;: Other Cos. Hit

NEW YORK — The Internal
Revenue Service has filed o tax
lien for $333,000 with the Los
Angeles County Recorder’s Office
apainst Arpad Loecsey, a/k/a An
Goldman and Jerry Schwartz.

Loecsey's firm, Audio Special-
ties Distributors, was raded last
January by FBI agents and officers
of the LA Police Dept, who
seized more than 75000 allepedly
pirated B-track curtridge tapes, a
quantity of allegedly pirnted cas-
sette tupes, and duplicating equip-
ment (Billboard, Feb. 3),

The IRS 15 said to have im-
pounded Loecsey's personial bank
account, as well as a number of
checks pavable 1o Loecsey that
were seized during the raid on his
office

A senior US, District Court
ludge Tor the WNorthern Dustrict
af Alabama has issued a prelimi-
nary mjunction against illegal du-
plicattion of recordings by S5&S
Distributors, Ine,, and Robert B,
Sandlin, in an action brought for
copyright infringement by Fuame
Publishing Cao,, Inc

MCA Dist. Files
Suit vs. Yogue

LOS ANGELES—MCA Distrib-
uting hus filed ‘suit against Vogue
Books and Records, Vogue Rec-
ords Distnbuting, William J. Bow-
ers und Charles Rumsey in Supe-
rior Court here seeking collection
of an unpaid $20,000 promissory
nole for records and tapes alleged-
ly signed Sept. 24, 1971 by Ram-
sey

The suit cloims thal Vopue Dis-
tributing was “nol adequaulely cap-
Malized” and existed s a “"mere
shell and noaked frumework™ for
the other defendants.

Fame Publishing, a member of
the Harry Fox Agency, brought
stit pgainst S&S and Sandlin for
alleged unauthorized uses of
Fame's copyrighted music in the
manufacture and sale of record-
ings duplicated from the current-
Iy most popular recordings of var-
1wous record companies.

Fame sought the preliminary in-
junction on the ground that the
defendants purported compliance
with the compulsory license pro-
vision of the Copyright Act was
of no effect

Okla. City Tape
Fedl. Suit Slated

OKLAHOMA CITY—A Mauarch
LS trial his heen set for Theodore
Dienger. who hus been charged
with alleged tape bootlegging
Dienger, who gave his address as
23171 Finley Rd. here, faces up to
a year in prison and a $1,000 fine
if he is convicted before US
Mapgistrate Charles R. Janes.

The complaint states that Robert
I.. Bernird, who operates a radio
TV clinic here at 1412 Classen
Bivd,. told federal ngents that he
had repaired tupe reproduction
equipment for Dienger and thal
Dienger had placed tapes contain-
ing an alleged infringement of
Meil Diosmond’s “Walk On Water™
i the store. The reproduchon
equipment. according to the FBI
was  contained in  three trailer
homes located wn nearby Diddle,
Oklin. Bernard 1estified that Dien-
ger rented part of his store for
shipping aund receiving equipment
i to duplicate tape. [Dhenger.
who used the nume, "Ted Danner,”
loeally, sold tapes under the name,
“Western States Music Co”

By JOHN SIFPEL

ing thut individuality had made the
labels present and banding together

Stanivy Lewis Distg Nick -
Records: Larry Kewsler, ESP 1M

might destroy that advantoge. :L:“m '?mgmhﬂ
Promotion Headuche dor  Records; '

Both  labels  and  distributors
spoke of the hardships of fighting
big lubels with staffs of national, Faith, Mashville,
regional and local prome men Jnek
One monufiacturer stated that he
did no more business than normal
on an LP release even though he
senl out 2,000 DJ promo copies,
an  unusual procedure for him.
Rounder Records, Boston, sid a
big seller for their three-year-old
label of folk., country &and jazz
repertoire would be 2,000 yearly.
Most of the labels said they did
nol have exclusive pacts with their
artists, merely handshakes to seal
the agreement. Mitchell said that
Tacoma had recently worked out
o profit=sharing deal with its artists

NAIRD does not plan a national
convention agamn until 1974, A
meeting 1s slated for Denver in

chlemhur.

thers  atfending the NAIRD meel
werer Kim Goldenstein, Karma Dist,
Indianapoalls: Mel Albert, Empire Stale
Mst.: Joe Rick ond Larry Papalizio,

Puritan Records, Chicape:. Norm Pieetll
Jocks Record Cellar, San Franciveo: Low
Ukelson, Vefco Records, Cincinngtl;

George Hunsen, Symposism
Minneapolis; Jim '.'.'I:I on, MHoi 1
Dist,, and Steve LaVere, Rluesline DL,
Memphiv: Rick Sorgeant, Best ond Gold
Dist., Rulfale; John Moerls, O0d e
siead Records, Brighion. Slich,
Charles Freediand, Rebel Records,
Rainler. Md,; Randy Sanders, 5
Dist., Atanta; Jaek Millman and
Wood, Sluee Dist., Detrall; Wis
Enierprises, Cambridee, Mass,
Ferpuson, Ken lewin and Rroce
Rounder Records, Somerville, L
Pete Yan Ralte and Harold Brodsy.
Dist., 1, Louis: Jim and Conley Ca
Auvdiophile Reecords, San Anfonbes;
Davidson. Audio-Stereo Records, J
sonville, Fla.: Bill Bacin, Soaihland
Kerrville, Tew: Eldridge Johnson T
Pele Josee, Snahe Hool Produ
“ew Orleans: Peie Lowry, Trin Hes '|
ords, New Paltz. N.Y.; Gene Rosenthul, ||
?'

b

Adelphin Records, Sliver Springs,

Executive Turntable |

At London Records. as part of the label’s expanding marketing
and promotion activities, a number of promotions and new aps
paintments have been announced. In the classical hield. Dick Buns
gay has been named o head classical promotion Tor the East Cogd
and John Harper has been given the same responsibilities for the
West Coast. Harper will also head-up Western promotion activitie
with the label’s independent distributors. Their duties include arts
ist relations. in-store promotion for dealers, radio tie-ins, and serve
teing of classical crites, reviewers and radio statons. ... Also 4
London, Norm Leskiw, regional sales representative for Ohigs
Western Pennsylvania and Michigan, takes over the entire lerritory
cast of the Mississippi. Bob Small, previously concerned with ads
vertising. will now head the firm’s publicity and public relations
And, John Heider, Baltimore-based disk man, has been named 1o
work with national special markets director Paul Livert. He will
concentrate on the company’s special markets and rack-jobbing
arcas of business. Prior to joining London, Heider was with ABC
Records. i

t

MELVIN

Irving Trencher has been named East Coast sales manager fo 3
the Famous Music Corporation. Headquartered in New York.
Trencher will be responsible for field sales and the merchandising
of all Famous product. Prior to his appointment, he was director of
sales for Neighborhood Records and national sales manager lor
hoth Polydor Records and MGM Records, . . . Greg Hall has been
appointed director, national jazz promotion, at Atlantic Records:
Supervising promation for all jazz product distributed by Atlant o
Atco Records, Asylum Records and Atlantic custom labels, Hil
will report to Henry Allen, Atlantic’s vice president of promotion
Hall. prior to his appointment, was national promotion director
(Contimued on page 81

HALL WEINER

=_-L_',.
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HE TEMPTATIONS and E.G. Abner I, Motown president, at the grol ! .-i;
lT..-‘npn opening in N.Y. (L. to R.) Otis Williams, Richard Street, D "']-«
Harris, Abner. Melvin Franklin and Dennis Edwards celebrates two 0N
awards, One is the single, "Papa Was A Rolling Stone and the other,

thair LP, *“All Directions.” . . _
MARCH 3, 1973, BILLROARD
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Introducing

Bill Quateman: a great 1
new writer, periormer i
and talent.
BILL QUATEMAN

/ h

Bill Quateman’s album debut,
featuring the single“Only Love”’
On Columbia Records and Tapes
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General News

Letters To

The Editor

PRSL Replies

Dear Sir,

The front

page headline ~“Com-

mon Market Rule Seed Hurting

PRS"

over the article by Rob

Partridge in this week’s “Billboard”
about the possible futare mpact

of the

Common Markel on Eu-

rope’s performing right societies
must have caused as much puzzie-
ment among many of your readers
as it caused us surprise. Firstly be-
cause nobody has yet asked PRS

whether it was or

considered -

self likely to be “hurt” by EEC
regulations, and secondly because
the article in question «id not
even purport to explain in what
way this might be so.

The main problem discussed in
the article arises from the trans-
shipping of records from one EEC
country to another. This problem
does not affect PRS at all since
it does not administer recording
rights. As regards perforrmng rights
it i5 loo early to judge clearly
the long-term effects of EEC con-
ditions on the European societies
but one or two things can be sl
at this stope:

(5 |

While it is true that all the
European societies try 1o keep
down their admimstration
costs, it does not necessarily
follow that if one society’s
costs  are  proporfionately
lower than another’s it will be
to the advantage of the lat-
ler's members to transfer their
membership to the former.
All the European societies
are owned and controlled by
their writer and publisher
members. The societies have
no interests therefore which
are not identical with those
of their members.

. While the EEC socicties, -

cluding PRS, have already
chanpged (or are about 1o
chanpe) therr Constuiufions

and reciprocal agreements so
as to give maximum freedom
to writers and publishers
the EEC countries to belong
o the society (or societies) of
thetr choic¢e, there are many
practical {and a few emo-
lional) reasons why writers n
particular will probably pre-
fer for a long ume to come
o reman members of the
sociely established in their
country of residence.

Although the EEC socielies
have acquiesced in the re-
quirement of the EEC au-
thorities that they take free-
dom to license users in each
other’s territories, this re-
guirement appears (o have
been motivited by doctrinaire
considerations unrelated to
the practical convenience of
cither the users or the copy-
right owners. The most im-
portant music using body In
Europe (the European Broad-
casting Union) has pgone on
record as stating that the Tus
thing it wanis to see in Eu-
rope is the situation which
prevails in the USA where
every broadcasting  station
must necessarily have the li-
cense of two, if not three
compeling socielies.

I hope that the above necessarily
briefl remarks may help to clarify
this rather complex question and 1o
dispel any musleading impressions
engendered by your headline.

Yours fathfully,
Michuel Freegand
General Manager

The Performing Richis
Society, Ltd.

London, Eng

‘Carmen’ Out in Apr

NEW YORK—Polydor's record-
ing of the Metropolitan Operu pro-
duction of “Carmen,” condu
by Leonard Bernstein will be re-
leased in Aﬂril on Deutsche Gram-

maphon, T

e three-record set will

be hacked by broadcusts on classi-
cal stations, trade and consumer
adverniming and a billboard in Los
Angeles. (Details in March 10 is-
sue, clussical page.)

F = o

EDITORIAL _
. , . I
Is There a Price?
What's the price of a recording? J
Toduy, no consumer can answer that question with a measure

assurance. So much depends upon where he lives, how hot the prig
wars rage in his area, that no one really has a clear-cut idea of h
price of a recording. .

To remind dealers that there IS a suggested list price—in the

.

hope that they can be lured from the perils of a “profitless prosperity™
—and that they in turn will enlighten their customers of that price
Billboard has added a new feature to its Top LP's & Tapes chart—ih

suggested list price of recordings in all available configurations.

Executive Turntab

® Continged from page 4 ]
with CT1 Records. . .. Recent Phonogram, Inc. appointments in
clude Carmen LaSpina, tape sales manager; Jack Kramer, mnler-
national and Mid-West assistant a&r: James Brooks, eastern r&h
regional promotion: Dan Donovan, Chuck Edwards and Chi
Stella, local Chicago regional promotion; Henry Crump, r&b pro-
motion, Southeast: and Leo (Jocke) Carter, regional r&hhr T

tion, Southwest. . . . Marcia Day has opened Day Artists” Manages
ment Company in San Fernando, Caht. ... Bob Weiner has been

e
19
s g1t

named to head the new creative division of Shorewood Packaging
Corporation. Shorewood Graphics, located m Los Angeles. Wers
ner's responsibilities will include the development and coording:
tion of creative design concepts for board record jackets and res )y
lated merchandising materials. Weiner, who joined Shorewood ISt
yedr as an account executive, was previously merchandising prosf
duction manager at Capitol Records. 5

* * *

Bill Owens., who recently resigned as board chairman of North-
west Releasing, has formed a concert production company based in
Los Angeles, Colony Concerts. . . . Ron Umile, former manager of
Quicksilver, has joined Chris Wong Management to take over new
groups development. ... Larry Fogel has been appointed profess
sional manager at April/ Blackwood Music. He will be responsi
for the exploitation of the company’s catalog in New York and
throughout the South. In addition, he will be reviewing song
writers and artists for possible publishing acquisition. . . . Joe By
Bamhill has been appointed general professional manager of Cens

o o

tral Songs, Nashville. Prior to his appointment, Barnhill served as
gcneral manager of Song Mill Productions and West Coast profes=
sional manager of United Artist Music. Auorney Gerald Gold has
joined International Famous Agency. He joins IFA following pris
vate practice in New York. ... At Musical Isle of Amenca. Tony
Dalesandro and Sid Melvin have been named vice presidents, res
spectively, of the firm's Chicago and Memphis branches. Dales
sandro had been serving as general manager of the Chicage
branch, as well as controller of the branch and MS Distributors:
related independent distributing company. Melvin has been res
gional manager of the Memphis MIA outlet and general mianager
of Record Sales Company, a related record distributorship. . . . Ws
Lane Harris has been appointed director of finance for Nortroniss
Company, Inc. Previously, he was assistant director of corporaie
planning at Gamble-Skogmo. Inc. ... June Colbert has been
named promotion director for Bell Records in Memphis and Nash=
ville. She formerly worked for Hot Line Distribution Co. . . . Trians
Visual, a film audio corporation headed by TMI's Jerry Williams,
has added Ted Cunningham, former general manager of the Mem=
phis Orchestral Society, to its stafl. Herbert Moon II has been
named a full agent at Queen Booking Corp. Moon, head of the gos=.
pel department. will also be selling the agency s acts 10 promotes
world-wide.

MEZICH

GRIEFF MACK

Barry Grieff has becn named A&M Records merchandising dis

rector. He had been in sales with National Lampoon Magazine
sinve 197, _ s |
) Richurd Mack has been set as Columbia Rm_:nrds-pnlulni. 0!
promotion manager. For the past five years he did national prome
uon for Atlantic. o
Sue Mezich has been named A& M Records Northwest promi
tion rep and will base in Seattle. She did promotion for ABC Lk
iributors of Seattle for the fmsl three years. %
Jack Mishler, veteran distribution executive who onee heagdes
his own business in Des Moines, has been appo

-|'-:.

inted regiona

resident. overseeing J.L. Marsh branches of lowa, Kan Fi £

:I:nd Denver. ... Muﬁmh manager appointments include: Darw
Burk, Denver branch: Jim Newhouse, Denver sales. ey
has been transferred to the new Chicago Marsh branch et
rect conversion of that branch 1o the Marsh syste e
Ceminsky performs a similar conversion at Marsh's Miami b
MARCH 3, 1973, BILL®
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WE PROUDLY ACKNOWLEDGE THE A
NATIONAL ASSOCIATION OF RECORDING MERCHANDISERS
1972 ANNUAL AWARD NOMINATIONS |

" ALBUM OF THE YEAR
 TRPESTRY/CAROLE KING

* " BEST FEMALE VOCALIST
- CARGLE KING

 BEST COMEDY ALBUM
EHEE‘-_H__& CHONG/CHEECH & CHONG
- BIGBAMBU/CHEECH & CHONG

i
b

~ PRODUCED BY LOU ADLER

" ODE/ob'/NOUN, MIDDLE FRENCH:
' ASONG, A LYRIC POEM
"MARKED BY NOBILITY OF FEELING
~ AND SOLEMNITY OF STYLE.

®

ODE KECOKDS INC.

DISTRIBUTED BY A& KECURDS, INC
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Financial News

Record/Tape Firms’ Annual Reports
Titillate Wall Street’s Analysts

o Conrinted from page |

—Capitol Industries Inc. (Capi-
tol Records) reéportéd net income
of $1.E98,0i0) or 4] cenls a share,
on  siales ol '5_;_;'_"“;!':"_:”]‘“ for the
second guarter ended Dec, 31 com.
puared 1o net mcome of $1,186.-
000, or 25 cents a shure, on sales
of $41.925.000 a year ago. For six
maonths, net income wis $2.08].-
000, or 45 cents a share, on sales
of $68.057.000 compared to a nel
income of $1.262.000, or 27 cents
a share, on sales of $649.4%),000,
d YEAT ARy

Bhoskar Menon, president and
chiel executive officer, smd that
even though sales in the half-year
ended Dec. 31 were marginally
(2 percent) below the correspond-
ng period of the previous year, nel
neome before extraordinary items
incrensed by 65 percenl.”

Decca Ltd., London, reports six-
month gains for the period ended
Sept. 30 of » net profit of $8,121 -

EXCELLENT OPPORTUNITY

General Manager of growing chain
of 11 retail record stores in
Southern California.

Please send resume and salary
requirements to:

Box 1029
BILLBOARD PUBLICATIONS

9000 Sunsel Boulevard, Suite 415
Los Angeles, Calilornia 50063

RECORDING STUDIO
AND
HACIENDA ESTATE

On 1145 level acres behind
electric gates. A/C, 5-bed-
room main house and
guest house, pool and stu-
dio fully equipped for 16-
track recording. A music
producer s fantasy come
true! $375,000 includes
all recording equipment,
or exclude recording equip-
ment for $275.000.

JUNE SCOTT
AND ASSOCIATES

Call Omari O'Conner
213/278-8033

Who is
the
professional
lape
duplicating
company

that offers
coast-to-coast
multi-plant
duplicating
facilities?

600 compared 1o $2.608.500 for
the sume period u year pgo. Sules
increased to $110,920,000 for the
sis-month  penod. The company
said thut record and tape sules in
the US. mnd England were re-
sponsible for the substantinl gain

~Columbia Pictures Industries
Inc. (Colgems Records) reported
s record division “achieved s
best performuance during  fiscul
1972, Among the albums und art-
ists that contributed matenally dur-
ing the period were “"Godspell,”
the Fifth Dimension and the Par-
tridee Family. The music publish-
ing division also hud an excellent
Year."

— Transamerica Corp. (United
Artists Records) reported its record
division “contributed to belter vear-
end results and added @ small
profit to 1972 figures.” It was the
first tme in two years that the mu-
sic division posted profits.

—GRT Corp. (Chess/ Janus Rec-
ards) announced its  shipments,
sales and earnings from its record
(and tape) operation set new highs
for the third quarter ended Dec.
il. "We set more records in the
last three months than in any other
quarter in the company's seven-
vear history,” said White Sonner,
marketing vice-president.

Included in the list of new GRT
highs ending Dec. 31 were the fol-
lowing: best third quarter in the
company’'s history with earnings
of $780,632, or 24 cents per share
on a fully diluted basis, which is
a five-fold increase over earnings

of $148.211, or five cenls fully di-
luted, @ yvear apo; siles ncreased
46 percent over the same periogd
last year to reach a record $8.237..
635; nine months net earnmings of
$1.302.555, or 40 cents & share.
compared to earmmings of $4,121
{or the mine months of fiscal 1972;
und mne months sales increnses
were 23 percent higher than last
vear, reaching $21.266,628.

—Walt Disney Productions {Dis-
ney Records) stnted that the “oul-
stunding foreign film grosses of
"The Aristocats” resulted in what
wiis easily the company’s most suc.
cesstul year internationally in the
music and record business. Through
the development of a diversified
library of cloassic children’s rec-
ords, Disney has found a way lo
avoid the volatility and high risk
nature of the popular music field.”

—Metro - Goldwyn - Maver Inc
(MGM  Records/Robbhins  Music
Corp.) sold s British-based music
publishing company. Affilinted
Music Publishers Ltd., 0o EMI
Ltd. Tor about $10 millhion, which
included dividends in addition to
consideration for the sale of stock

During the year, MGM sold
substantially all of the assets of its
record and tape operations at their
approximate net  book values
Terms of the sale will enable
MGM to continue to derive future
rovalty income from the licensing
of the company’s film sound tracks
MGM is among those actively ne-
gotisting for the sale of Robbins
Music Corp.

Earnings

Reports

COLUMBIA BROADCASTING

SYSTEM

; IColumbin Records
Yeur o
Dee. ¥z 1972 1971
Sales S0, DR 00 %1260, 3770040
MNet  income R B&& D fid s (W)
I'er shpre 3 KR 223

Firmi-unrter
Sales R RN e e T T
Nel ancome 29 353,000 27 952000
MPer shiire i1 Kl
MOTORDIA INC,

Year o
Dee, 31 1972 1971
Snles SLIGYMEORRE $ 9255092 871
MNet income 2038, 120 31,749,944
Commiom

shires 13,644 447 13 210,794
Per ahre 1K1 2 W)

INSTRUMENT SYSTEMS CORP,
iBenjamin Electronics/
Concard Elecironics)

(Mr. lia

DPee, M: 1972 1971
Sales S 4922000 % 48713000
Mgl jndome 4] (M HD 471,000
Ave. shares 9.551. 106 H.AST RAT
I"er shiare (15 Nk

DATA PACKAGING CORP,
Year o

Mee, Xu: 1972 (R R |

Siles % 1. 746,720 8§ 9177718
Imcoime T2 450 6,447
hSpec. charge TR.275 K2 N
el income clad, |7 20,551
Ave, ahifes | e I 5300 (1ERER

APer share A7 i

w—Baxed on income  belore  special
chiirpe, b—From wrlle-down ol an in-
vestrment 1o eshimaled amount. c—Egqual
fin 12 cenii a share. d—Foas

CBS Intl Pub
In Key Deals

NEW YORK—Subpublishing ar-
rangements for mujor catalog/
copyright acqusilions have been
set by the CBS International Pub-
lishing Group. Rights acquired in-
clude subpublishing for the Z(th
Century Fox Muosic Publishing Co.
[Bregman, Vocco & Conn) caialog
for Mexico, Columbia and l1srael
rights for Holland 10 Guordon
Lightfoot’s Early Morning Music
and associated catalogs and world
rights exclusive of the LS, and
Ciunada Tor the Sheronda Music
cotalog.

Gemini Joins NARM

NEW YORK —Gemim  Posters
has become the first poster firm
1o join the Nutional Associunon of
Recording Merchanis

NORTH AMERICAN PHILIPS

Year in

Dee. 20: 1972 1971

Mel sales 5 G265 BS540 § S59.71E .00
Ml

conl, oper. 27 K79 000 21178 0ui
Per share Y15 340
Mel  nenme RS, I0E (M) BT R4S
Mer shore 187 1]
Foirth qie

frer share IR [ k]

WARASH MAGNETICS INC.

Yeor jo
[Bee. Ji: 1972 1971
Sales £ 20.9H0959 % X 1&2 0568
h™el coni

et Q. E47 TI6.973
Loy disg

e LhHE, B 113,862
Income 514, 9HA SM3,111
Spee. chrge 1235323
Mel Dk WUW AT i [IRRE AN
nPer shore k11 33

a—Based  on income  belore  special
e e Bb—=Equal 1o 51 cents a sfdirg in
1972 and 4] cents @ shore in 1971 c—
Ineome, d—From shitdown of discon-
tinied opeeationy and olher sapefics

ARKCO INDUSTRIES INC,

Ist [hr,

Irec. Xi: 1972 1271
Revomiies & 43550400 5 2 ER1.094
Mt Income P58 351

164,17

plfer dhare 5 i
s—Ailjnsied o reflect special WY pers

vienl stoeck  dhvdend T'.!‘h." 213 L

AMPEX CORP.

Xl v,
o Jan. 27: 1973 mivT2
Sales £ TAA5T.INN
Ficome ERITERCEL
cSpoecinl

gredil il | MR
el inikne LR T
hfer shire i i

Sime Months

L 1] L e R
I oks I o4 AHu
LS el

credin TR NN
el pncane QLgi Wi

0 — Comparable  figures  unavailable,
fo—Hased on  income | belore  apecisl
credit. c—From sale of Mandreel In-
dustoies Inc. subwidinry. e—Eqgual fo 35§
cienis o share In the third guarier and
ehpht cenis a shaie W the nine mipihs

NELL & HOWELL CD.

Yoear In

Ned, 3; 1871 19271
Reveines 5 YT BN § 105 485 (i
b asme [CRLLNTTT FVAT ] INMR
Lpee. whange o LT
“f:,rl iNEome D, A5 iy AT RINELE
I'er shure a7 na s

Fourili-uarier
Hevenues s, 000 Y CUERL LT

el o T, W) I N T
eAve  ahnres LR 4 a7 ANWY
Per shigre T Lt

d—Hosed on  income before  special
chatpe. B o hims of SUTANN on
duposal of Magneie Ta & Human
Peve'opment  Insiute  divison, o Fead
by o SNT.0MW gain Tfrom refinancing 2
fopeign bonn, c—FEqual » $2.46 a share
e—lnchides comman eguivalents share

Ay af clonimg, Thunday, February 22, 1773

NAME 973 Week's Wal Wesh's  Week's  Waek's L0
Wigh Law im 1007 High Low Clete Changy

Admiral 7 2% B2 1a¥y 13 134 +
ABL v 51\ 204 a3 57 5 - A
ALY Corp 154% a1y A By By - 11 + iy
Ampra 15Va 5 513 B & &l + 5
Eutimglic ®adio Lk 5 d34 Sy 5l %% — N
Avco Corp 0% 1ith 352 134 i3 13 Urch
Bunel 1515 b 445 11l 104 1004 - “
Bell & Howell 3% I 733 4% 2% 4\ + N
I:g-pqlu| ired 1425 4l T4 T4 T M = “
Cas &3 43 1oTe 45 43 Adhy - Ny
Calymbia. Blefure: 14Ty Ty 424 Ay Thy T4 =
Crawg Carp Ala k& 11 B Ay il Al i '
Creative Managameni 151 T 13 iy Tl 7y - %
Dicrey, ‘Walt 1 290 L | T&T Fie Ll Ly + N
=0 & 4 98 iy i 4 - W
General Elegtric Faly SRl 2304 0y &7 &7 - 1
Gulf -+  Wettern dady 27% 757 T v T = %
Hammand Carp. | iy Bia B0 12 11 | s - B
Handleman L 10T 140 144 104w 104 Urnch
Harvey Group 7 1y 148 s I Pa — W
ITT oaly 48l 2688 54 % 53 - 5
Lafayetie Hadio a0V 104 743 | 354 10%a i3 + T
Matsustita’ Electng ind. 3595 V8% 745 781, s IThy - i
Mattel  Inc N 7 4228 By 7 7 ol
MCA b LT & =L % Yy 2814 — &
Memarex 38%; 1% 462 13% 1% 125 = |
MGAL e 183 4 213 0% 23y + N
Metromedia aw 24 157 25T 24 24 - ity
am BETe T4 B39 Baly LY 82% - 9
Morse Electro Products  40% 253 404 28 ' 4% =4
Motorala 138 B 458 12736 123 12335 — g
Mo, American Philips 3931 3% 107 kP A5 2% iy h + W
Pickwick [nternalional 1 3B 478 433k 1a Jale -
Playboy Enterprites 25V 143y 73 T&Lh 154y 15%% = M
RCA 45 29 | 940 0% 29 9 - N
Sony Corp 57\ 4015 1713 sS4l 49lg 3% 4+ I
LupeisTope rl- 1 11y Te5 2305 1914 AN - IR |
Tandy Corp a9 a2 351 I5\m 344 Jais - “
Telecor 21 GRS 199 10 CEY Bt — W
Telas Taly Ita B30 i ¥ ' Ungin,
Tenna Loip 10%. 15 105 4 Iy p E™ Unch.
Tramsamerica 2314 515 1% &Yy I35 15% = a
Triangle 20 14 28 | 4%% 14 I 4% =
20th Canfury-Fox 7 By ar? o 9 sy + . Ay
Viewlea 12%% g 108 I i AT s Unch.
Warner Commumcations S04 37 TES 280 7 T4 =
Worlltzer 204 | 35 9 13%% 133 13% unch
Tanith 6% 3V % dbl5 [ L 4335 -

As af clpiing, Thursday, Febiryary 32, 1973
Week's Week's Week's

JWeek's Week's Weask's
OVER THE COUNTER® High Low Class OVER THE COUNTER High lew Closs
ABKCO Ind. 53y 41 Fe Gaody, Sam 4 1% Ity
Bally mfg. Carp 241 53 % | Ky Eleciranica lalg 19 1d\G
el 5 :—:' 2:: M. losephson Amoc. 16 14 18
Data Packaging . ] Al i l "
Gates Learjet 1" WA 0% Recoton e a1
GRT s 1% 3% Schwartz Brow aliy 4 F

sOver-thecounled prices shewn are “'hid” [as opposed to *'asked"). Neither the bid nar ins
zsked prices of unlisted securities represen! actual Tranzachons. Rather, they are & Il:lm'l L
the range within which thewe yecyrities could have besn told or bought al the Time ol
compi|a¥ign, ;
The ahove contributed to Billhoard by Merfill Lyoch, Pierce, Fenner & Smith, Inc. MemBen
af the New York Steck Eschange and all principsl stock ewchanges.

Off the Ticker

SONY CORP. feels “'the deval- increasing Omega-Alpha’s owner-
uation of the US. dollar may ship in Transcontinntal to 98 ﬁ
force us to increase retail prices cnt from 83 percent currently. Th
in this country in the future, but balance will be used to augment
we don't see this having much ef- working cap*llu].* "

fect on our sales volume.” said
Akio Morita, president. CERTRON CORP., Anaheim.
* Kk k Calif., restructured its S8 million
AMPEX CORP., Redwood City Tr;ns "?:’J“"“ mtmlbmt. ;rhidt_
“ulif < ! i also A to an jonal $500.-
Culif., reported an operating profit 300 lf:mn by

of §1.04 million, or 10 cenis & ,
share, in the third fiscal quarter line, repa "-"::ﬂuf_:ﬂ“‘“m- m

: 11
The company reported an operating !nnns i - _
profit of $271.000 in the second all of {_:';ﬂrunq assets. the com-
guarter of 1973 and an operating pany said.
loss of $3.16 million in the first
three months. Arthur H. Haus-
man, president and chief execubive
officer, announced the company’s
long-term debt was reduced to S1K2
million from $253 million in 15
months. According L0 most sources,
Ampex's problems (losses of $101.7
million in Two Yyears) were cen-
tered in 13 music-lape operations,
where inventories, uncollected re-
ceivables, over-production and un- !
realistic royalty gpuarantees to ob-
tain tape rights plagued the com:

any.

B - - -
LLOYD'S ELECTRONICS

made its debut on the American

Stock Exchange lost week, listing

with the symbol LY D,

J—

There's
only one

iewlex

CUSTOM SERVICES

The Tape Duplicating

Tt

vay, NY.C. e (212) 581-
;I?Em“mar:. LA « (213) 731.0888

* * &

TRANSCONTINENTAL  MLU-
SIC CORP. has established u credit
line of $6.5 million with Chase
Munhattan, Wells Fargo, First Na-
tional Bank of Boston, Bank of
California and American National
Rank of Chicago. The mmibllﬁ .
rack nféhlllldi;t‘l' :ﬁi" :{ﬂ t
Minds o ecim milhon noles
e T v 3
ast ville inv 3
move that will have the effect of
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ay and sales
oding from
Ca ornia to the
New York island.

\ John Wayne goes on record for America.

‘%r America starts going on record for Wayne.

"F Produced by Billy Liebert for Bertell Productions, Inc NREAMA Records and Tapes
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General News

Holzman Sets Guidelines for

Discrete Quadrasonic

e Comtinsed frenm page |

album jackels will bear the term
QuadruDisc, which is on RCA
plbums  and which RCA  has
granted WEA permission (0 use
WEA will <¢arry separale stereo
and guadrasomc ynvenigries. Quad-
risonie albums will cost S6.98. The
reason Tor the WEA decision 1o o
discrete insteod of matnx, he saud,
wis that “all matnx systems in-
volve o compromise. We decided
[ ACCEpl N0 COmMpromise.

He felt thar current  malrix
hardware units on the market were
treqidy “obsolete.

WEA his not made a decision
an where it will press its guadra-

sonic  records: Cuorrently,. CBS
presses o considerable amount of
bath Warner Bros. and Elekira
provduct and even some of the
vtlantic product. He urged both
retatlers and record pressing plants
to begin educuting themselves for
the coming quadrasomic world

IVC s now shaping up a “"Know-
how” puackope on  pressing of
guadrasonic product to all pressing
execulives from a hst supplied by
Holrman

RCA Records has more culting
lnthes coming in from Jhpan, he
spid. Currently. masters for guad-
rasonic discrete albums have to be
cut ot half-speed. but Holzman
felt this wius only a “minor draw-
bhack” that, in the long run, actually
contributed to betier guality con-
trals in product. He felt the elec-
tonic equipment  necessary  Tor
gach lathe hod 1o be reduced 1n
order 1o make toom for more
luthes. “In my opinion, we're going
to need 25 lathes in operation in
thos country within the next 12
manths,”

But it's in the field of educittion
thiut quadrasomic currently suffers
Its worse handicap, he said, “The
consumers who are interested in
guadrasonic know more than the
clerks in the stores. A massive
education job 15 needed.”

He fell that

* HKewmers should push the

quuadriasonic concept,

Retatlers should have at least
one full-time silesmnn to ex-
plain quadrasonic to potential
customers and should demon-
strite gquadrosome

* The quuadrasonic records
should also be stocked along-
sile of the hurdwire and have
w rack ull of their own as a
featured 1tem
Ketmlers should make poten-
tial customers aware that they
carry quadrasomic product via
promolions, advertising, elc

Halzman, in his own way, will
pe invalved tn pushing quadrasonic
on many levels. He intends to
plead the quadroasonic discrete disk
ciuse with the Federal Communi-
sutions Commussion an regards to
hroadeasting: he will be a speaker
during a panel on gquadrasonic at
the annual convention of the Ma-
tiomnal Associption of FM Broad-

—

Who 1s
the
professional
lape
duplicating
company
that also
designs
and
manufactures
the world's
foremost line
of
duplicating
B equipment?

-

10

casters Mar. 23-25 in Washington;
he is currently talking with several
recand labels in regards to conving-
ing them to go discrete. "A number
of libels have expressed privately
to me that discrete 1s the way to
00"

WEA will release records in dis-
crete, at first, only in the US,
Connda, and Japan. He felt there
was a reluctance in Europe for
anyone 1o commil 10 any quadra-
sonic system: “slereo hasn't even
penetrated fully m Europe™

Holzman also felt there was des-
perale need for the Federal Trade
Commission to “apply the same
rules to quadrasonic as they apphed
1o slereo in fact, perhups
just extend the definition of stereo
o cover guadrasonic . and this
should get into this area nght
MW,

The licensing arrangement WEA
has with the Victor Compuany of
Japan, inventor of the discrete
sysiem, is for 25 years. Holzman
sard that he fought for the best
deal I could get for the entire
industry.™

The WEA commitlee that re-

search  guadrasonic  for several
months consisted of Hol:man;
Tom Dowd, wvice president and

chiefl engineer of Atllantic; Clair
Krepps of Atlantic; Bruce Morgan,
Keith Holzman and Michael Kapp
of Elektra; and Lee Herschberg
and Alan McPherson of Warner
Bros

Holzman pointed out that, in
compuarison, the quadrasonic disk
is further along n development
so fur ns quality s concerned than
the stereo record was at this stape
“I've noticed that guadrasonic car-
indges continue to increase in sales.
[2sks should not be any less dis-
crefe.”

He personally had observed that
regular matrix records and  other
matrix records suffer “a collapse
of information toward the c¢enter”
when played in stereo; though this
15 less with the S0 system.” Later,
he added thut he believed the prob.-
lem with logic enhancement type
circuitry in matrix units was that
they “don't work well enough. San-
st works better than S0O.” He said
he'd heard the latest developments
in SO but that a “pumping” action
or sound effect was still there

“There are problems with dis-
crete, but they're in the control of

Success

the manufacturer and we believe
will soon be ironed oul.”

In making the decision to go
discrete, he said WEA's desire was
only to make the very, very best
disk "IDE‘-ihh‘.‘. Columbin Records.
he felt, had done something very
important . . . they “put the weight
of their technology behind the
theory that the disk itsell should
nol become obsolete.”

WEA. at this ume, doesn’t think
a single inventory, such as RCA
Records has, is a pood iden. A
single inventory might creite con-
fusion with the public; he sand. The
reason WEA is charging a dollar
more on the suggested list price is
thiat the manufacturer is going to
have higher costs in the vinyl com-
pound, the improved quality con-
trols, marketing, and increased
costs in mixdown of old catalop:
But, of the dollar extra, only aboul
35 cents would go to the manufac-
turer; 8-10 cents would go to the
artist,

The discrete system gives the re-
cording artist “uninhibited capabili-
ties" in producing product, Holz-
man said, whereas Morgan on Lhe
panel pointed out that when vou
have more than one source of
music on a matrix record, the sep-
aration between speakers drops to
10 db or less. Holzman added: Ma-
trix records try o fool vour ear
that the sound is still coming from
where it onginally came from,

Basically, the discrete system is
for “‘the new crealive artisis we
wish to unfetier as much as possi-
hle,” Holzman said,

There should be about, 3-5 per-
cent gquadrasonic disk penetration
in the market place by the end of
the vear, Holzman said, and 10-12
percent by the end of next year .
“hut | don't think t'll be that long
before we have an all-guadrasonic
industry . . . doubt if it'll be less
than five-to-seven years.”

Holzman felt that current FM
radio broadcasits in malrix were
losing a lot of information before
it got to the receivers at home
Some FM broadcasters have raised
a4 howl because of the WEA de-
cision to go discrele becnuse now
they'll have to spend a few dollars
in order to broadcast in discrete
when the FCC approves it, he said
But, on the other hand, a lot of
hroadcasters are extremely excited
about the possibilities n discrete
hroadcasting,

LDTE

CATALOG: Cost

One of the largest, most
complete inventories of

45 rpm oldies in
the U.S.

All labels. .. hundreds of
hard-to-get items.

WRITE FOR 94 pages containing almost 10,000
titles. Send $2.00, attn.: Oidies Div.

and ordering
cluded with catalog. (Wholesale only.)

SCI sound classics, Inc.

5550 PROGRESS ROAD - INDIANAPOLIS, INDIANA 46241
317-247-8491

information in-
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D.C. Area Retailer Entices
Customers With Promotion

By FHIL GELORMINE

WASHINGTON — Milton Swil-
ler, president of Record City, here
and in Bethesda, Md., has inaugu-
rated o givenway policy with every
purchase of an album. Recard
City's albums are sold at $3.97
with a4 $5.9R list

Last vear Swiller wus hghly
successful with his “Buy an Album
—Eat a Breakfast™ campaign,
swiller smd, “We advertised
through displuyvs v our two store
windows and pliced ads in the
local newspapers inviting customers
o have a free breakfast on us—
after buying an album between
9:30 and 11:30. “We, in turn. give
each customer a chit entitling ham
1o two egps. a small plass of
orange juice, toast and coffee
served at nearby Loeb’s Restau-
rant. We paid the manager 350
cents for each chit. We pgot people

RCA Launches
‘Impact 73’
Sales Drive

NEW YORK — RCA Records
this week launched 11ts “Impact
13" national sales progrum. The
month-long push will seek to focus
on breaking new label acts. while
increasing market penetration for
all RCA product.

Gene Settler, division vice presi-
dent, marketing, stated the program
will utiize incentive discounis to
dealers, as well as incentive pro-
erams and/or contests for Field
salesmen and field promolion. Also
sluted for “Impact 73" are na-
tional and local advertising and
promolion backup campaigns.

Settler has outlined lge program
as covering all titles in the RCA
catalog. including custom  labels
but excepting single records, the
Camden line, labels which RCA
distributes bul does not market,
and the new Elvis Presley LP re-
lense

JVC Discrete

o Continucd from page |

production will be about 250 al-
bums per month.

Mochizuki predicted that the en-
tire record industry will be guadra-
sonic by 1974. Singles may eventu-
ally be issued in quadrasonic. This
will necessitute 4 second cutting
unit on the West Coast before
summer, he felt

Mochizuki slso expects that only
one company—at preseni — will
adopt a single inventory for al-
bums RCA Records which
some time ago announced that all
new product would eventually be
in quadrasonic, phasing oul stereo
us lime went by. “You've got lo
give Rocco Laginestra, president
of RCA Records, a lot of credit.
He hus guts, Because of the neces-
sity to cut at half speed at present,
this means that your [abor cosis
are higher. The compound used in
the records is different. And, al-
though we want to bring the press
ing cyele down to 2B seconds @
record or less. it's currently 40
seconds for quadrasonic albums
So, there is o reason for having
two anventories of product—aone
for steren albums und one lor
guadrasonic albums.™ In Iapan, he
siid, gquadrasomic  albums  cost
about 15 percent more ut the
mmi’l!mlﬂ l:l_j } F il

About 20 pecenl ol produc
being issued by the lubels will be
quadrasonic by the end of the
year, he fell. He alo expected
that by May, when the WEA group
of lubels pets deeper into quadra-
sonic releases, ahout hall of the
guadrasonic product would be new
matterial

“All of the bugs are out of the
Jdiscrete record system.” he said,
“und the coming integrated chip
circuitry  will  enable  hardware
manulsciurers 10 twrn oul ti:lﬂifl"f*
ment in high volume.” he said

in our stores, sold plemy of albums
and Loeb’s found & new clientele ™

Another device used by Swiller
recently was the “taxi-zone”™ lure.
In sections of the city, imtead of
melers there are parking zones
Record City agreed 1o pay the
customer's fure in the lirst zone
at the rate of 60 cenls with the
purchase of any album
~ "Look,” Swiller said, “a record
15 & record s a record. W & cuss
tomer buys an RCA album from
me. or Klein's or Korvette's., i’y
sl am RCA album. They knock
their selling price down by 15 or
20 percent and call it o sale. We
never lower our selling price. bu
give away items ‘free’ People like
to get something for nothing
Moreover, we pull them nto the
store.”

Swiller hos just wrapped up u
lucrative Coca-Coln campaign
After talking to the advertising and
sales division of the bottling com-
pany, & crew from Coke was as
sipned 10 dress up Record City's
store windows with bottles of the
beverage and record jockers. “As a
good will gesture, they even gave
us a0 Coca-Cala clock for 1h¢
store.” Swiller said. For every al- R
bum sold. each customer received
a six-bottle carton of Coca-Cola.

Record City stores have pive
awny milk shake glasses with ¢hil
dren’s records, movie passes for
soundtrack albums, cleaning cloths.
record racks and tape-head clean.
ers for buying prerecorded tapes.
One trade-in campaign consisied
of giving away $1 for every used
LP or 78 recording brought into
the store. The records were
screened with the good ones sent
to the local public libriary a8 a
donation from Record City.

"“WE EVENDISCOUNT
MONEY"™ read the sign in the
window. Swiller's most successful
caumpaign yel was centered on the
selling of silver dollars at 75 cents
each with purchase of an album,

Added Swiller: “Everybody's dis-
counting. Price is not a factor any-
more, The business 18 10 move
your product. The record-buying
public has come of age.”

ESP-Disk’ in
Barbieri Push

NEW YORK — ESP-Disk™ &
lgunching a new promotion  of
Gato Barbieri’s album “In Search
of the Mystery.” This was the
first album recorded by the artis!
as leader of his own ensemble. Re-
servicing of radio stations and
store window displays will be part
of this new campaign.

Although the album cover has
no title identifying the artist, ESF
plans 1o remedy this with a stick-
on label. removing some of the
mystery from the album but “fa-
cilitating mutters for the new wave
of Barbieri fans resulting from his
‘Last Tango in Paris’ score.”
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Following up an album

with Carlos Santana that sold
over a million copies, Buddy
Miles now presents his most

| powerful music yet.

Presenting the debut of
' The Buddy Miles Band on Co|umb|a

lts the album Buddys fans have been
waiting for over a year.

" Allnew. All Buddy at his best!

' The Buddy Miles Band,"Chapter VII."

Another first,
- On Columbla Records and Tapes
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A scene from yesteryear?

Racks See Healthy
Profit Times in 73

By John Sippel

I'\.]J,Lsr rack jobbers are not taking the
| financial beating they suffered In
1972 laying down. A check of sSub-
distributing executives indicates they have
come off the floor swinging for a mare
profitable 1973, using marketing savvy 10
improve their fiscal position

John Kaplan, vice president in charge of
marketing, Handleman Co., Detroit, says
he feels the time is over for record/tape
manufacturers to ""subsidize present dealer
prices by cutting deeply into the rack-
jobbers’ margin. Some retail chains, such
as Sears, can today buy as cheaply as
$3.06.

“We are being forced to do a better
merchandising job more intelligently. We
have less profit to work with. | know that
we arg placing more emphasis on promo:
tion (cutout and budget) records and
tapes. We can get a surer profit margin
there. Racks still provide 70 percent of the
total record/tape sales. Actually, dealers
get more ad money based on the percent-
age of business they contribute to a manu-
facturer

“Let a supplier try to analyze his cost
of doing business with a retailer as op-
posed to a rack. Handleman can buy $1
million worth of goods at one time. |t is
all shipped to central warehouses.

‘“We buy in huge guantities per number,
It's easier to pull a million dollars worth
of one order than a million dollars worth
of separate retailer orders. We deserve a
better markup, For 20 years, the racks
have enlarged the total exposure to rec-
ords and tapes.”

Kaplan warns that the price differential
and its negative effect on rackjobbing will
be a central topic at the NARM conven
tion,

Lou Lavinthal, president, ABC Records
Tape, Seattle, a nationwide racker, reiter
ates much of Kaplan's beef about the
price squeeze begun when Warner Bros
went into branches and tried to pry loose
dealar accounts from rackers,

Lavinthal states that he felt a strong
assist to his business had been consistent
string of new chain accounts which ABC
has opened since September, 1972.

“"We feel a vitality in these new retail
exposure points, These new chain outlets
don’t fear the price cutter. We can talk
to them about creating a great new

12

music department in their stores. They
see music more positively as a strong
contributor to their grosses with the ad
vent of audio and video tape.™

“We will raise prices,'" says David Lieber-
man, president of Lieberman Enterprises,
Minneapolis, principally a Midwest and
Southwest racker. “We're all in the samea
boat. We tried during the past year to
tighten up internally and still cover more
business.”

Paul David, president of Stark Record
Service, M. Canton, 0., whose operation
sarves a six-state area, echoes Lieber-
man's promise to hike retall price of
merchandise, “We've been over-psyched
by low-ball prices. We must put our pencil
to the thing. What we must get, we musl
get. We've worried too long about the
guy down the street and what his list Is.
We've worried too long about that price-
conscious, penny-pinching hit buyer.”

"We should be selling our total con-
cept of music store . . . the broad In-
ventary from jazz through classics, oldies
singles and current single hits. We should
appeal wholly to that good record buyer,
who appreciates quality, who wants to
know from an intelligent clerk what's new
and who appreciates getting a special
order quickly. It's the difference between
Gimbels and a schlock merchandiser.

“QOur attention should be directed at
the unlicensed tape duplicator. My six
regional reps are reporting more illegal
tape, both before the federal law and
after. There are more truck stops and gas
stations peddling the current hit tapes
than ever before. Enforcement has been
awfully weak.

“mManufacturers of playback equipment
and software have to unravel this discrete
versus matrix quadrasonic puzzle. The
public is confused and delays buying. Four
channel could be a real boom."

Perhaps the clearest plan to thwart the
shrinking profit margin comes from Larry
Rosmarin, rack veteran who left the busi-
ness for about 18 months only to return
late last year with a new company of his
own, Music Service in Houston. "'I've had
to sever the marginal account, the one
on which the profit was lean. When | left
the business | was working with 1,500
different accounts. Today, | am working

(Continued on page 22]

By Eliot Tiegel

5 the record business operating

in a
business climate of profits without
prosperity or prosperity without profits?

Profitless prosperity is a nice catch
phrase to use in a speech, says Jerry
Schoenbaum, Polydor Records president.
“It's much too simplistic and doesn’t in
any way explain everything."

Big profits can be made in an environ-
ment of rising costs on all fronts, Schoen-
baum admits, but "you've got to maintain
a large volume.”

“You've got to go boffo all the time’ is
the way this veteran executive describes
the driving feeling which he says 15 neces
sary to generate a bottom line situation
which looks presentable at the end of the
year.

Successful companies—and there are
plenty of them—are making dollars nicely.
They are doing this despite rising costs
in blank tape to renting studio time to
hiring promation men, to increased royalty
deals to advance monies being asked by
artists.

Record manufacturers are hit by the
husiness of doing business in a business
which calls upon other businesses for its
supplies and services. And these busi-
nesses are jacking their prices up to the
record manufacturers, so that profit mar-
gins are not as wide and as sweaping
as they were five years ago.

But one good, solid hit sure can make
a profitless situation profitable IF a busi-
ness is run like a business with cost con-
trals in effect and an awareness made
that being in show business doesn’t mean
g0ing crazy.

‘We're not living in a profitless era,”
says Larry Utall, Bell Records president
of the American record industry, "We are
making money, but perhaps we're not
really making a commensurate amount for
the value of our product. | believe there
are profits to be made. but our product
is being sold at less than its intrinsic
value. Our product is worth far mora than
it's selling for on the street. The price
should be raised.

“Our costs are gaing up; the distributor
and dealer's costs should go up aiso, but
nobody should be put in a squeeze, The

SM ASHERSCO
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Are profits profitable?

Labels Say

Costs Can
Cut Profit

consumers will have to be re-educated to
a cost increase because it's justifiable.”

There is a feeling that the suggested
retail price should go up to $6.98 in
order to compensate for the rising internal
costs which manufacturers have to carry.
And which distributors and subdistributors
feel in their own rising price from the
manufacturer,

A major responsibility of a manufac
turer is watching everything, Utall says,
fram Inventories on records pressed to
jackets printed to returns, to carefully
signing new acts to watching recording
and promaotional costs.

Utall feels that to some extent “the
flamboyance and theatrics of the past
have been relegated to their proper posi-
tion with good business tactics taking over
a good portion of the theatrics.™

Jay Lasker, ABC/Dunhill's president,
projects a dangerous period over the hori-
+on for manufacturers. He sees a pattern
developing among labels which parallels
that of the U.S. film industry which went
through a period of making big budget
films, paying stars $1 million a picture,
getting badly burned and then reverting
to realistic business levels

But with costs rising continually and
profit margins reduced, Lasker sees @
decline in the amount of what he calls
“research and development” Le., taking
a gamble on a8 new group or jumping into
something which might have an expefn-
sive tag.

And il companies don’t feel they can
take a chance and invest in something
new, because they don't have the dollars
with which to "experiment,” Lasker fesls
that records will be very "'trite” sounding.

The executive bemoans the long periods
of time which acts spend in the studio,
noting they are still “rehearsing’’ there.
He estimates that recording costs have
gone up 200 percent while the cost of
manufacturing the records has stayed the
same.

Lasker looks at deluxe covers and their
axtra costs and beligves that deluxe pack:
aging doesn't affect the sale of the album.

Another cast killer is the “astronomical

Continued on page 16)
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GET ON THE MOVE

To make matters even more involved, and
Move fans even more ecstatic, both groups will be
touring the U.S. soon, the former with a stage show
that even those who have seen it can't bring
themselves to believe. Also at around the same
time, Roy Wood’s solo album BOULDERS will be
coming out. Advance reviews have gone so far as
to predict this album could change the face ol
popular music. We'll leave that for history to decide
— all we promise is that BOULDERS is an album the
like of which you've never heard.
w202 All this activity is the product of the fertile

brains of Roy Wood and Jeff Lynne, who with
Bev Bevan (also in ELO) make up the Move.
It’s no wonder these guys are widely considered to

TONIGHT _
et Bt car / 2 be the most exciting and innovative team in rock

B
i e Wl

music today. Anybody who doesn’t know about
them by now, quite simply, cannot have the slightest
idea where pop music is headed.

e
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Those who follow the charts don’t have to be
told about the Move. From their inception in 1966

the Move have never been without hit records in
England, but in the past year more than ever they
have emerged as true superstars. Their last single,
Do Ya was universally acclaimed in critics’ polls
as the most phenomenal record of 1972 (as well as
a top ten record in Seattle, Boston, Philadelphia
and LA), and their new album SPLIT ENDS has been
anxiously awaited by their many fans since 1971.
Besides Do Ya, it contains all of the other

recent Move singles, heretofore unavailable on
albums. Among these are Chinatown, California
Man, Down On The Bay, and the delightful,
fantastically commercial latest Move single,
Tonight.With the addition of several tracks from
their classic out-of-print album MESSAGE FROM THE
COUNTRY, as well as vintage photos and two
complete sets of detailed liner notes (by Ben
Edmonds and Richard Cromelin), SPLIT ENDS 1s

an album Move fans old and new will find as

. educational as it is entertaining.
| The group itself has reached split ends of

a sort, having branched off in two distinct directions,
while retaining a common root. In addition to the .
Move, there are also Wizzard and the Electric i
Light Orchestra. Wizzard, headed by Roy Wood 5
(guiding genius of the Move) is currently enjoying |
a Top Five single in England, Ball Park Incident .

and is expected to have an LF, : Q '
WIZZARD'S BREW, out shortly. ELQO, fronted by | 7/
Move co-genius Jeff Lynne, has already had one {(,} 3

attempt to categorize theirbmusif:{ I\:Either claasfstical l ]‘

musi ck & roll will be quite the same aller

Ethltc;fEJrEas done in this album.The LP contains Il | NSRS fercros 8
their current Roll Over Beethoven smash single. nited Artists Records @T&pes

successful album, and in their new outing ELO II
they continue to confound those who would
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Cutouts Remain Thorny
Issue for Publishers

he following 15 an interview

with Al Berman of the Harry
Fox Agency, publisher royalty col-
lection agency, reviawing the
cutout situation and some of the
action taken by the Fox office in
its attempt to ‘watchdog' royal-
ties,

Berman: There's no question
that the proliferation of cutouts
an the market cuts into the sale
of the regular merchandise. As
far as the publishers are con-
carned, they expect payment of
royalties for cutouts as well as
for ragular merchandise. And no
ine can take the position that
they can cut out a record and not
nay for it, because the license
ssued to record companies calls
for payment of royalties and it
doesn't Indicate whether the
price should be %250 or 35
of {4

And that's the position. Now,
reglhistically, the publishers have
made some concessions when
they ancounter bona fide cutouts.
Bona fide cutouts are records
hich have been manufactured,

By Bob Sobel

have gone out to distributors,
they may have been paid for, and
they've been returned. And these
bona fide cutouts might be eligible
for a price consideration. If there
were any detection on the part of
the publishers that cutouts were
being manufactured for cutout
purposes, they would certainly
take the position that they de-
mand full royalties.

Question: But are there some
manufacturers that do pay royal-
ties?

Berman: They all pay royaities
on cutout records. The point is
that in many cases the publishers
will make a concession and not
collect a licensed rate. But that
option is always open to them
and if the publishers felt that this
was really damaging them, they
could very well make a claim for
full royalties, and once you have
to consider a full 20 cent royaity
on a record and you figure your
cost, it doesn’t pay to sell them
a5 cutout merchandise, 1t pays
to scrap them,.

Question: Would publishers
prefer scrapping or cutouts!?

Berman: | would say that gen-
erally all publishers would much
prefer to see all returned mer-
chandise destroyed, and not sell
them at the cutout rate. They
basically feel that cutouts dam-
age the market. Why should any-
body buy, for example, a Camden
record which is a $1.98 record
and which, perhaps, will be cut
down to $1.59 when they can get
a cutout RCA record for much
less?

Pius the fact that while the
cutout buyer might only pay 35
cents, 40 cents or 50 cents he
will go to the rack and see those
records selling for $1.50, $1.60
and up. So it's a problem. | think
you'll find most record compa-
nies as concerned about it as
the publishers.

Question: Well, of course, the
cutout distributor really seems to
be 1n a8 very lucrative field and
they're planning all kinds of new
things.

Berman: It's a big market. And

these cutout buyers have beaten
the price down to one point. . . a
record company could get 65
cents, 75 cents, $1.00. Those
days are gone forever, Now iU's
35 cents. But they mix it up in
racks and it goes for a buck and
a half, so it's a very profitable
business for the guys who have
the right end. . . . Not profitable
for the publishers, It's not profit-
able for the record company.

Question: Why, then., do cut
outs exist?

Berman: Wall, it exists because
of the record business people
run. They'll press up 100,000 rec-
ords of something that hasn't
been proven yet because they can
figure if they get away with not
paying goods that's the other
thing . . . and if they ‘schlock’
it out, they can get back their
manufacturing costs . . . maybe.
So, that's the thinking. So the
freight companies are making
good money and the promotion
and the cutout people,

Question: What about the
pressers! Do they get paid on all
product, cutout or not?

Berman: | think that the press-
ers get paid whether or not the
record sells at a full price or a
cheap pnice, Nobody comes to a
person and says—Ilook, | have
to cut out this record because it
took a loss, give me back half.

But they think nothing aof

) 5
&
e

to the publisher. 3
Question: Is anything being
dane in your office? i -

Berman: Well, what's being
done in our office is that in our
audits the accountants have besn
given instructions to scrutinize
very carefully the income of the
record companies on cutout mes.
chandise and to put in a claim for
royalties. '

Question: Is there any kind of
promotion you're doing in that
regard?

Berman: Look, as far as we're
cancerned it's nothing new. It's

¥,

bigger than eaver, unfortuna ..,:
but we've run into cutout mer
chandising for the past 10 3

Question: So the campaign ac- |
tually is continuous? T

Berman: It's ongoing all the
time, just make this particular
check on the income received by
record companies for cut n"_
merchandise and put in a claim.

The cutout LP business looks
like it will be around for some
time. Manufacturers do state that
they want to watch what they re.
lease more than they have in the
past to maintain cost controls,
but then there is always that
cutout deal being made which
throws the situation right back
to where it's always hsen—some.

thing which hangs around.

T

This May Be a Good Quadrasonie

s this the year quadrasonic sound will

reach the consumer on @ mass level?
The answer, from all quarters aof the in-
dustry. seems for the first time to be a
confident affirmative

Nhy will this be the first real year of 4-
channel? Primarily, the reasons lie in in-
Jolvement and definite commitments from
1ll segments of the industry.

The hardware people have been push:
ing 4-channel for several years, and have
been doing 2 creditabla job. The efforts of
the large manufacturers have, in fact,
pened the door for other members of
the industry to become a working part
af the 4.channel experience.

in addition, recent months have seen
more and more manufacturers pushing
the gquadrasonic concept rather than a
particular system. tEach manufacturer ob-
viously would like to see his system or
systems emerge as a standard, but for
the moment the concept has taken the
front seat. Manufacturers are going out
of their way to avoid a battle of any kind
and most say they see co-existence of the
vanous systems for some time to come.

One of the major complaints and one
of the longest standing from the hardware
people has been the lack of software avail-
able for the new medium. This has
changed rather rapidly. Columbia has been
issuing 4-channel disks in the SQ mode
for some time and has built a large cata-
iog. The firm 15 now taking an even more
aggressive posture in merchandising its
product, both disk and tape, and is look:
g at this year to be its best yet in
this field.

The Warner/Elektra/Atlantic group has
been committed to the discrete form of
quadrasonic disk, and this is going to
oring additional large guantities of soft-
ware into the marketplace this year. RCA
has started issuing its Quadradisc discrete
LP's at a faster rate, with seven bowed
last month, More hardware, from JVC,
Panasonic, RCA and a number of other
manufacturers is also becoming available
to play this merchandise on, and the
prices are felt to be mass market prices.

sansul’s QS quadrasonic system is also
an important market factor, with [abels
such as ABC-Dunhill, A&M, Bluesway, Com-
mand/ABC, Impuise/ABC, Ovation and
Project 3 offenng product in this mode.
All told, several hundred disks are avail-
able in QS, Several hundred are avallable
worldwide in discrete and the same num-
ber is true for the SQ system,

Another point which cannot be over-
looked is the increasing involvement of
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By Bob Kirsch

the retailer in 4:channel sound, and the
increasing tendency to place gquadrasonic
hardware and software in close proximity.
Those in the hardware and software indus-
tries have long felt that a strong retail
push on 4-channel will cause an upsurge
in the market, and forward looking re-
tailers such as Korvette's, Sam Goody,
Lafayette and the Federated chain are
proving that aggressive merchandising can
result in sales of tape, disk and hardware.
It is significant to note that all of the
chains mentioned handle both hardware
and software.

Quadrasonic tape is also playing a
major role, with manufacturers increasing
their merchandising plans and setting
larger releases for 1973, There is also the
impoartant fact that all tape is discrete,
and there is no argument centering
around which is the better mode here.

Quadrasonic will be well rapresentad at
NARM. All of the major systems propo-
nents are in attendance, even if not exhib.
iting. JYC will be offering discrete disk
demonstrations at the "Elektra Quad
Room'" on Monday and Tuesday.

It might be best to examine in some
detail some of the changes that have
taken place in the past year that should
make 4-channel a truly viable consumer
item, concentrating primarily on software
manufacturers and retail attitudes, and
also on the growing consumer acceptance
of the medium.

Using Columbia’'s SQ system, the ma-
terial moves through four channels
through the SQ encoder to the two chan-
nels of the SQ disk to the SQ decoder to
the four speakers. At least 54 audio hard-
ware manufacturers are licensed to use
the SQ system. as well as a number of
record labels.

Columbia has been taking an aggressive
merchandising stance, with ads in many
consumer and trade publications, and now
includes data on the system on the inner
sieeves of all 5Q disks. According to one
Columbia spokesman, the campaign will
become even more aggressive,

""We have recently sent out a progress
report on SQ software to almost every ma-
jor software executive in the country,” the
executive says. “We believe quadrasonic
is the mast important sound Innovation
since stereo, and we base this helief on
the market reaction to date. We have com-
piled sales figures of 4.channel and stereo
releases in December and January.

“To give you an idea, the Santana
*‘Abraxas’ LP sold 11,000 copies in Jan-
uary. Two thousand of those were in 4-

channel. The same pattern holds true for
Bernstein’'s ‘Aiso Sprach Zarathustra.’
which recently sold 15,000 copies in
stereo and slightly more than 15,000 in
SQ. This pattern is emerging in pop and
classical music, as well as MOR, and we
expect the real consumer market to
emerge this year, We see SQ disk and tape
sales tnipling over 1972, and we see con-
sumer and retail interest helping spark
this.

“Another point we want to make clear
is the importance of pushing the 4-chan:
nel concept. We do not want a battle. Our
releases will be built on the act's box
office appeal and consumer interest.” Co-
lumbia will soon release a single disk
version of Bernstein's ‘Mass' in SQ only.
A number of labels are using SQ besides
Columbia, Including Capitol in the LS.
and EMI abroad.

Discrete disks will certainly be more
abundant following the recent WEA com-
mitment, and plans call for more discrete
hardware from a number of sources,

JVC's Jim Mochizuki says 1973 will be
“the first real year for 4.channel. There
is an education to be done at all levels,
and we are going to be heavily invalved
in this, beginning at NARM." Cutting ma-
chines for CD-4 disk material are installed
in the RCA building in Los Angeles and are
already operating in Japan and technicians
are now learning proper operational meth-
ods. In addition, aggressive retailers such
as Federated Electronics in L.A. are carry:
ing not only the RCA Quadrasonic, but
CD:4 disks imported from Japan.

RCA Records president Rocco Lagines-
tra has stated that in the first quarter of
this year “‘more discrete 4-channel prod-
uct will be on the market than all other
farms combined.”" (Billboard, Jan. 27)
Laginestra has also said that every other
LP will be discrete by the middle of the
year and the firm will be involved in strong
promotional efforts on product by Elvis
Presley, Chet Atkins, Floyd Kramer, Porter
Wagoner, Dottie West and Arthur Fiedler
among others. RCA currently has agree-
ments in Japan with hardware manufac-
turers such as Matsushita, Pioneer, To-
shiba and Hitachi,

Bill Kist, JVC's vice president of the
hi i division, adds that “our new line will
have three switch positions, matrix one
which is the SQ decoder, matrix two which
is the regular matrix and the third will
simply be discrete. The units will be uni-
versal, because the pilot carrier will switch
to &.channel from stereo as soon as It is
detected ' Kist also sees coexistence be-

Year

tween the systems and is committed te
promoting the quadrasonic concept rathur*
than one particular systam completely over
another. “We don't want a battle," Kist
says. \

Sansui is also active in 4.channel disk,
with artists such as Enoch Light, Tony
Mottola, Doc Severinsen, Bonnie Koloc,
Count Basie and B.B. King represented on
Q5 disks. '

ABC/Dunhill’s recently reactivated
Biussway line includes a number of disk
using the Sansui system, and the firm
rather quietly converted its Impulse jazz
label to an all quadrasonic line last year
Though Sansul will not be offering demon-
strations at NARM, a number of represent:
atives using the QS systam are present. it
is the QS systam which has been dubbed
“reguar matrix," and the system is totally
compatible with stereo. No special equip:.
ment or agreements are necessary 1o
broadcast the Sansui 4-channel system, °

Sansul has also been heavily Involved
in promotional campaigns, in both the
trade and consumer press, and has an.
eloquent spokesman in Enoch Light, ong
of the pioneers of stereo recording.

In the field of tape, Morth American
Philips Corp, has demonstrated a quadra:
sonic cassette on sewveral occasions, and
a similar product has been demonstrated
in Japan recently, But it is In B-track pre-
recorded tape that the push in 4.chann b
is oecurring. -

Since May 1970, when Oscar Kusisto:
of Motorola unveiled the first u_.;,‘_!,?'
8-track deck, sales have been steadily
growing. More and more manufaciurers
have become involved in this equipmeant
format, and this year, for the first time
many software manufacturers have be
come bullish on 4.channel B-track tapes

and are planning their releases accortis
ingly,
Eﬂhi'.':l released a large number af such
tapes several years ago, but the general
fesling was that the public was not 5]
aware of the mode and the tapes were not.
felt to be a major success. Now, however.
due to increased manufacturer and con
sumer interest, the configuration looks 10
be an extremely important one.
White Sonner, vice president, mercham
dising for GRT Music Tapes, which mar
kets and distributes more than 25 labels.
including their own Chess/Janus and
ABC/Dunhill, MGM and Dot/Paramount.
says: “The market is hungry for 4-channel.
Our retailers are asking for it now and we
are anxious to get more material on the
(Continuerd o page 253

MARCH 3, 1973, BILLBOARDL
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Records That Set Records Wear Ivy Hill Packages.
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lvy Hill Wraps Up the Grammies.

Of the eight NARAS nominees in the Best Album Cover
category, six boast exteriors manufactured by lvy Hill
Packaging Co.That's a neat 75% of the best of the industry.
Here's what vy Hill's share of the Grammy nominations
looks like:
CHIEF — Dewey Terry—Tumbleweed
FIVE DOLLAR SHOES —Neighborhood
FLASH — Capitol
Sl AR T 5 SCHOOL'S OUT —Alice Cooper —Warner Bros.

O e THE SIEGEL-SCHWALL BAND —Wooden Nickel

e e SUNSET RIDE — Zephyr—Warner Bros.

! % !| | 1 ] 1,..1 ]'NS

) I;Ill‘#_ﬁﬁl
P, \J:f,'f_fﬂ?ﬁlrilﬂiq

- lvyHillHandles the Hits.

. This kind of guality comes in quantity from vy Hill

) Packaging Co., quantity made necessary by the range of

A companies who wouldn't trust their record packaging

el needs to anyone else, the quantity needed to keep up with
o hits. It's no accident that of the five top albums of 1972

tabulated by a leading trade magazine, all five were lvy Hill

packages.That's a neat 100% of the industry leaders. Here's

what lvy Hill's 1972 best sellers look like:

TAPESTRY—Carole King—0Ode

MUSIC — Carole King —Ode

HARVEST—Neil Young— Reprise

AMERICAN PIE —Don McLean—United Artists

TEASER AND THE FIRECAT—Cat Stevens—A & M

If Youre a Record, We've Got You Covered.
lvy Hill Packaging Co. &2t

New York Office East Coast Plant
18 East 48th Street = Community Drive

Mew York City 10017  Great Neck, Long Island, New York 11022
Phone 212/752-4670 Phone 516/487-0200 .

West Coast Office and Plant
4800 South Santa Fe Avenue
Los Angeles, California 90058
Phone 213/583-8974

www americanradiohistorv com


www.americanradiohistory.com

NARM and Industry Overviews

- _ = = ¥ a*
e e e T e e L R e L I e e -

Tape: There

he importance of prerecorded and

blank tape in the U.S. market place
is growing at a rate many people in the
music industry describe as phenomenal.
The most dramatic evidence is seen in the
resurgence of the independent duplicator/
marketers such as GRT Music Tapes and
Ampex Stereo Tapes (AST), both having
turned around from a bleak period barely
over a year ago and now reporting record
volume,

Smaller duplicators such as Dubbings
Electronics report rapid growth as well
At the same time, the major labels offer-
ing custom duplicating such as CBS, not
anly have competition from the independ-
ant duplicators, but find tape growth
manifesting itself in their own product.
Fven the so-called stepchild of prere-
corded tape, open reel, is enjoying a
-esyrgence, not only from AST's stepped-
ip afforts but also via the increased
activity of Magtec,

Magtec, moreover, is also looking to
the mass market rackjobber for distribu-
tion of nonmusic spoken word product
GRT s stepping up its spoken worll line
tono and sees it moving through record-
tape channels. Meanwhile, manufacturers
and markaters of blank tape are increas-
nely sesing it as a mass retajl item.
Audic Magnetics, for one, has launched a
distributor program for its Tracs line and
Columbia Magnetics® bowed its line of
blank tapes wvia a two-step program
thraugh 19 rep organizations.

Pointing to record highs in reporied
ales, earnings and shipments (Billboard,
Feb. 17), Tom' Bonetti, president of
GRT Music Tapes, said: ""The last few
months have been the most active in our
Mistory.” GRT, which recently renewed its
hcensing pact with MGM, 1s licensed to
duplicate and market tape for over 56
labels, including a long-term contract
signed recently with ABC/Dunhill.

Meanwhile, Ampex vice president and
general manager of AST, Willlam Slover,
reports a new record monthly production
record of close to 2.5 million prerecorded
tapes shippad during December, consisting
of 2,025 000 cartndges, 416,000 cas-
settes and 20,000 open reel packages.

Howaver, the two independent duplica-
tars have strong competition from CBS,
according to Al Earl, vice president opera-
tions, for Columbia’s custom duplication in
Terre Haute. He said Columbia manufac-
tured 35 million tapes in 1972, from 27
milion a year ago. The label has added
highly saophisticated automatic machinery
and even has its own injection molding
moreover manufacturers its own blank
tape, Earl pointed out.

Dubbings, subsidiary of Philips Record-

ing Corp., 5 also out after independent
duplicating business according to its presi-

Are No

By Earl Paige

dent, Mike Thaler. He said business is up
30 percent with close to capacity produc-
tion at Copiague, L.1., plant. Dubbings, ad-
ditionally, now has operational a new
plant in Richmond geared for 30,000-
cartridge production a day.

1 think tape was & product of the
future and the future is now," Thaler says,
“Tape has finally reached acceptance with
the consumer. Also, tape is more com-
petitive with the disk now that we see
many disks priced at a suggested 35.98
and $6.98 and budget tape has opened
up new consumer acceptance as well."”

White Sonner, vice president, market
ing. GRT, also cites the strong consumer
market and GRT's promotions as two
factors in tape’'s resurgence. He mentions
as well, the recognition that tape is differ:
ent than records. "One difference is that
records have an exclusive distribution
channel; tape has multiple distributior
channels.” Though tape does lag behincl
disks in early release and gains momen.
tum later, hé would like to see maore
simulrelease of tape.

GRT's ability to secure product and pro-
mote is also mentioned by both Bonetti
and Sonner. Even though GRT duplicate:s
and ships from the West Coast, Sonner
says retallers can bank on five-day delivery
everywhere in the US. (GRT pays freight
on minimum orders of 120 pieces viis
surface and 300 via air.)

Slover points out that AST now dupli-
cates and distributes product from 117
labels it has licenses with and also dupli-
cates only for Warner Communications
(with the exception of Elektra). He sees
this dual duplication (of product AST also
distributes and product distributed and
marketed by clients) as a parallel devel-
opment. "'Certainly, a corporation such as
Warner Communications with its chart ac-
tivity (an LP and tape ranking of 26.2
percent corporate share of market for the
past 12 months, Billboard, Feb, 17) will
continue to market its own product. But
labels with less activity have to ask them-
selves if it's economically feasible fcir
them to do their own marketing.”

As tape continues to challenge the disl,
the distinction between the two formals
and the experience of GRT and AST in the
tape specialty areas is of great importance
to labels. This is so for Magtec as well,
especially in the rather unique open regl
field. The multiple distribution aspect of
tape is especially important, duplicators
point out. Magtec, for example, is keenly
aware of the rackjobber's role, according
to Gerry Stone, president, and Sasch RiJ-
binstein, general manager, but both have
talked of supplemental distribution pro-
Erams.

GRT and AST are both into several

areas of marketing and in addition have
broad programs underway.

Some of the moves at GRT:

o Steady expansion of its 4-channel
catalog to 17 titles;

o Continuing program of classical cas-
settes now Dolbyized and totalling 25
titles at $4.95 list;

e Broadening of its Les Rogers budget
line now at 60 titles;

» Effort to market spoken word line
through music outlets;

o Streamlining of packaging:

e Continued re-evaluation of distribu-
tion;

e Signing of
deals:

e Examination of marketing music
tapes out of the conventional record-
tape distribution patterns;

e Massive effort to build the GRT tape
name at retail.

Sonner says there are two basic reasons
why 4-channel has been sluggish from the
catalog standpoint: 1) obtaining masters,
especially, in rock music; 2) the price of
masters. "Proportionally, you are paying a
very high price for relatively few sales.”
He does believe, however, that the market
is very strong for 4-.channel, One indica-
tion is the sales of a package by Mountain
at $7.95. "Our distributor and retailers tell
us they will take anything (in 4-channel)
we can give them.”

On the subject of low noise, Sonner
points to the building catalog of Dolbyized
cassettes which he sees as giving a boost
to GRT's classical business. As for low
noise in regular 8-track and cassette offer-
ings, he sees the expense as an obstacle.
“The noise factor is not a major one in
popular tapes. There is a very small differ-
ence (low noise vis-a-vis regular high grade
biank tape) relative to the higher price the
cartridges would have to be sold for.”

GRT has not said much about its budg-
et line, but Sonner balieves the catalog
and the program are now ready for a
major push. He sees budget tapes as "not
something to be sold by the carload.”
Rather, he wants GRT to interest its dis-
tributors and the retail sector in utilizing
budret product.

“There's a market for good product, or
an intermediate line, if you will, but it
must be promoted."” The Les Rogers line
now has 60 titles and lists for $3.95. The
catalog, though small, is broad in scope
encompassing pop, country, classical and
soul. The line utilizes 4-color graphics. "t
is fresh material but not current chart
items, of course,”” Sonner says, “‘and we
intend to update it constantly.” He adds
there is no immediate prospects for add-
ing budget open reel or cassette, or for
that matter, budget 4-channel,

In line with the thinking of Magtec,

premium duplicating

w

which is offering spoken word through
rackjobbers, Sonner is convinced regular
record-tape retailers can sell non-music
product. GRT is negotiating now for a
series of four tapes and has such catalog
items as a series on cooking, Pﬂnﬂpllz:
spoken word is cassette, but he feels

track will be important in instruction too,
especially with something like tour tapes,

Packaging of prerecorded tapes by GRT
has undergone vast streamlining. GRT was
printing a relatively high-priced package
with graphics on the front and sleeve and
aven & postage-size graphic on the end.
“Qur feeling is that the cover on a tape
is nothing more than a certification that
what is on the LP is on the tape.”

Other streamlining includes a dealer
price code and such facts as the time per
program and total time, in addition to the
artist, the title and selections. Also, hints
an tape care are now included in the pack:
age.

Most dramatic has been the change to
uniform blue on the sleeves, which craates
a family resemblance across the display.

GRT is continually evaluating new pat-
terns of distribution. Sonner believes the
current distributor lineup is smaller and
stronger. He says thers was a period a .|
couple of years ago and even more re.
cently, when the shakeout of distributors
allowad GRT to re-examine its wholesale
program.,

Today, there is a GRT field force of 10
district managers and three regional man-
agers calling on distributors and/or selling
to major accounts, But Sonner notes: “We
are not standing Idle,’”" in terms of explor
ing additional distribution via independent
reps. He believes there will be a "'post-
bootleg'” effect whereby accounts in small
markets will be searching for legitimate
product, having tasted the sales of tape
in the bootlegging heyday.

Saonner thinks the bootleggers demon:
strated some selling techniques that are
well worth analyzing, They did enjoy &
price advantage, and the advantage of
combining artists on tapes. “‘But this does
not invalidate the role of the small stores
in the bootlegging heyday.,

GRT was at the International Tape Assn,
seminar in Tucson, because Sonner said
his division “is looking for ways to sell
music out of the conventional music distris
bution patterns while helping our distrib-
utors and retailers as much as ever."”

One area of additional distribution Is in
premiums. Sonner would say only in
Tucson that GRT has signed two premium
deals with national companies (Billboard,
Feb. 24), GRT will test three other areas
of new marketing, but Sonner says he
woan't divuige these now. )

Probably the most dramatic move by
GRT is the one to build its image with the
music-buying public and with retallers.
Just one aspect of the

Labels Say Cost Can Cut Profits

o Conntinued from pape 2

the time. You just can't mail

president, disavows the profitiess

you want and convince him you

illustrates the basic philosophy.
this dealing with store display.
GRT is supplying stores with
posters and banpers. The GF
logo is on the posters only, not
on the banners.

return on singles,”” which he es-
timates at around 30 percent.

There 15 8 "lack of a feeling
ter music” among many rackjob-
pers, "They don't proclaim to
know hits," Lasker says. ""They
say 'line, you say it's a hit, ship
me 3,000.° If it bombs, you take
it back."

But racks by their ability to
generate mass coverage and thus
generate tremendous sales, have
helped the manufacturer, Lasker
and other all concede,

The move to independent dis-
tributors has also caused costs
to rise on the manufacturer's
level. Many of these indies are
not big enough to afford strong
promotional staffs, so record
labels have had to absorb this
function. *There's a tremendous
need for promotion these days,"
Lasker says. "You have to have
someone up at the stations call-
ing attention to the records all

them out."

Polydor’s Schoenbaum says
that the problems that have been
“nagging everybody all along are
still there."” It's much harder to
consider putting out an act
whose potential might be 10,000
to 15,000 copies sold the first
time around. And who might go
to 30,000 on the second LP and
60,000 on the third.

Polydor expects to increase
its product output this year by
around 10 percent. Schoenbaum
sees the racks as competitive for
customers as labels are for sign-
ing talent. And in being compet:
tive, the racks become competi-
tive with their prices. “"Where do
they get their margins? They try
to get it from the manufacturers.
They've got to go along with the
idea that their price has to go up
also, It's a shame we all don't
know about ®ach other's business
maore fully.”

Mike Maitland, MCA Records

environmeni. bit, "“"We're making
a nice profit,”” he says, noting
that as part of his business acu-
men, the label holds its releases
down,

Maitland, who recently re-
vamped thi: entire MCA-Decca-
Uni-Kapp-Ceoiral structure into just
two labels, MCA and Coral,
speaks of "selective releasing”
and trying to avoid involving itsell
in too many projects. '"We can't
afford a glgantic mistake, You
have to taki: gambles, but we try
to narrow them."

The world travelling executive
points to the company’s broad
catalog as providing a profit
center by |eleasing titles by Al
Jolson, the Mills Brothers and
Bing Crosby which have appeal
around the world.

As to facing @ wide variety of
artist royallly requests, Maitland
says "‘we pass on them. On the
other hand, if you have an op-
portunity to talk with the artist

. 16

need them and they need you,
and you can show them you are
not burdened down with a lot of
obligations and can spend money
on promotion and advertising,
you can come to reasonable
terms. There’s no way |I'm Boing
to get involved in the bidding
“"ﬂl'.."

The only way MCA wants 1o
compete is to "do a better job"
and work with a select number of
artists in order to counter the
rising costs of doing business.

Lion Records is a small sub-
sidiary of MGM. Clive Fox, its
president, has a basic formula for
doing business. “'You need to
make adjustments. If your prices
are going up, you raise your awn,

We are also a lot more selective

in our product.”

MGM has an advantage in own-
ing its own recording studio in
Los Angeles, where about 90 per-
cent of all the MGM and Lion

(Continued on_page 95)

(Continued o page 204
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“I might as well admit that we
have a selfish interest in offering
what is an unselfish service to
retallers, The banners can be
used in‘sllhmmlu;lly b.hy
(One slogan on the banners, 107
example, reads: “If you don't see
it, ask for it".) We want to win
over the retailer to where he wil
order four of a title instead |
two or three,'"" Sonner explains.

GRT is nﬂ!':'ii:rgdum book p::u-
tailers which uss promd
tion, displays, advertising and so
forth (Billboard, Feb. 24). .

AST Is moving ahead on sev
eral fronts: :

o Restructuring of its market

ing force;

e Advanced duplication teck

nigques; ot
. E'I.'qplnliﬂh of the new Am:
pex Il open reel series o
classical and easy listemn r
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Pavul Anka wrote it.

Wes Farrell produced it.

| Wayne Newton singsiit.
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® . constant new beginning!’ —Wes Farrell

Chelsea Records is manufactured and distributed by RCA Records.
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We Can Help You Make Them.

[t's becoming obvious that the compatible dis-
crete four-channel system ofters the best solution to
four-channel disc encoding. More and more music
enthusiasts are buying discrete equipment and major
record companies are committed to the discrete for-
mat. The discrete four-channel market for both soft-
ware and hardware is here now. And it's booming.

But where does this leave you?

l ?Will you still be releasing only stereo discs this
fall’

This is where we cue you in. We have the mas-
tering facilities in Los Angeles and the “"know-how.
In fact. JVC holds the only U.S. patent on the dis-
crete four-channel recording process.

Let us help you make it into the exciting new big
time of discrete four-channel sound. Painlessly.

Write to us now for more detailed information.

JVE

JVC AMERICA, INC.

COD-4 Manager
£0-35, EEth Road Maspeth, New York
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NARM and Industry Overviews

Indie Distribs & NARM: On the Same Track? |

etting up the concept of the Distribu-
S tors Advisary Committee for this year's
NARM convention, executive director Jules
Malamud said back in November: *Senti-
mentality must be thrust aside.”

He Iooks to the 1973 NARM distributor
meetings as "an opportunity, 8 real op-
partunity for the distributor to get to-
gether with the manufacturer to discuss
their problems specifically in smaller meet-
Mmgs

‘| eaxpect the group of very important
distributors attending this year to become
to sustain and lead, the inde
pendent distributor.

“The good distributor is a vital and a
viable force in the record industry and |
also believe that the distributor will con-
tinue to support MARM just as NARM
vill support the independent distributor.”

Malamud feels that one of the basic
nroblems facing the independent distribu-
tor is the squeeze in profits, for he con-
siders that the distributors (and even
more so the rack johbers) sell their serv-
ces too cheaply. He calls for more
realism'” in the pricing structures so that
sutry area of distribution gets a fair shake,
markup that is all based
sround the costs of operation put against
the =zaryices provided

Malamud is also on record as beligving
that the personal element plays an im

leaders,

- &=
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By Ian Dove

portant part in the record industry and
this is very apparent at the independent
distributor level, He cites a company such
as A&M Records that enjoys strong rela-
tionships with independent distributors
and insists on carryving on with it

Scoring the distributors who ignared the
rules and went after the quick dollar—
shipping out of their territories rather than
underlining their importance in their own
areas—Malamud says that despite the
trend towards a branch operation, the in-
dependent distributor was not losing out.

The solid creative distributor, who was
also financially in good shape, able to
move with the market, would continue to
reap his share of the harvest. Thers are
always opportunities avallable, he com
ments, and one of the purposes of the
NARM committee was to make everyone
aware of tham.

Malamud 15 also pointing up the fact
that the ARMADA organization, the Ameri.
can Record Manufacturers and Distributors
Assn., that merged into the NARM organi:
zation almost a decade ago, was the dis-
tributors own arganization.

Joe Martin, head of Apex-Martin, the

New Yark indapendent distributor. sees
no gloom for the indie.
Comments Martin: “The independent

couldn’t be in better shape. | don't knavi
of any independent that didn't do better

in 1972 than he did in 1971. But a few
things have to be said at NARM.

| get irntated when manufacturers
keep on saying how tough it is for the
independent. If they don't stop saying this
some independent may be stupid enough
to believe it and then the manufacturer
will have nobody to sell thewr product to.

1 hope that NARM will serve as a
forum where people can really say what

they mean and what i1s in thejr hearts.
No rubbish,

“The independent needs to be left alone
to do his business as he has done in the
past—this should be stressed at NARM.
A company like AEM Records has nothing
but praise for the independent—Russ
Regan's label has a big top five hit. Who
did that but the independent distributar?”

Martin has three major beefs that he
will take to Los Angeles with him.

One is the advertising for record pack-
ages on television. 'l hope that NARM
will bring up this situation where you
watch television and there's an advertise-
ment for this kind of package that spe-
cifically says, ‘Not available in any store.’
I'm not talking about TV selling of records.
just this kind of antistore advertising.

“There i1s such a thing as subliminal
advertising. | turned to a TV guide and
saw a three-page advertisement for tapes

Ak e
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that worked out with the various deals

'
. s

offered to be about 17 cents a tape. Again

it was send away, join the club, not iﬂﬁ? "
able in any store. ,

=

“Now 3 guy who has just bought lf \
machine walks into a store and asks for a |
tape. He's told that it's $6 and immedlh

ately he thinks it's a rip off. But the

manufacturers set up this kind of reaction

with this kind of advertising It should

be discussed at NARM. -

“They should stop some of these things

that are destroying all distribution chan.
nels." '

Martin feels that NARM could help

with the cut-out situation also. | saw an
advertising last Sunday in my local paper
from a major store advertising a Partridge
Family and a Creedence Clearwater album
at prices that meant they just had to be
cut outs,” he says.

“Mow I'm the independent distributor
for both Bell and Fantasy and these are
not officially cut outs,

"Record manufacturers are also |etting
the dealers use their advertising money
for advertisements that tell you nothing
about the record except the price. Adver.

tisements for consumers in newspapers |3

tell you less about the product than the
advertisements in the trades. That's the
wrong way round.'”

Prices: Different Strokes .For': Different Folks ‘.'}'

FIhe

pricing of records 15 a3

major crisis affecting the in-
dustry and you get this type

nverse feedback and growing
cancern at every level in the
businezs — from manufacturer,
distributor, rackjobber and
dealer,

What's most interesting about
the whole debate—although it's
fast growing from a debate Into
a tornd argument—is that every-
one is more or less putting the
bhlame on everyons else

lohn Cohen of Disc Records In
Cleveland Heights, who operales
, chain of 31 retail stores, feels
that the record industry 158 "EIVINE
away'' product and this 1S going
to be ane of the things he's go-
ing to “‘raise hell about” in his
speech this wesk at the NARM
convention

Cahen puts the bulk of the
blame for the pricing mess of
records on  the outlets being
stocked by rackjobbers. "it's not
the rackjobber himself it's
his autlets. | think the rackjobber
15 being had by his outlets.” And
Cohen feels that the record
manufacturer is "“pushing' the
situation, "whether knowingly or
not." He feels record manufac-
turers have their costs built in
to the product, but wvia adver-
tising parlays are undercutting
prices in many cases. In any case,
the pricing mess “'is probably
the worse situation we've ever
had in the industry."”

Rick Frio, wvice president of
sales for MCA Records in Los
Angeles, points out that many
record companies have been re-
vamping packaging and offering
the customers a little more in
order to bring about effective
price (ncreases. For example,
“Jesus Chrnist Superstar.,” now
nearly four million units sold, has
a supgested list price of nearly
$12. The two-LP Neil Diamond
set "Hot August Night" retails
for $9.98.

“It's just a matter of the prod-
uct . . . il it's in the grooves,
you can sell the product at any
reasonable price. The "Tommy"
album set is selling at $10.98
and has sold about twa million

20

units, Packaging, according to
Frio, Is added incentive in many
cases for higher prices. '"Thus
we've been able to move a Nell
Diamond or Sonny and Cher type
of product from $4.98 to $5.98
and npow to $9.88. And Con-
way Twitty and Loretta Lynn
are moving up to $5.98. Because
the stature of some arlists de-
mands a higher price for their
talent. It's not that these artists

are hot; it's just that they're
worth more."”'
Ronnie Lewis, manager of

Stan's Record Service in Shreve-
port, La.,, says that he doesn't
believe record manufacturers can
“push anymore price from a sin-
gle-pocket album. “‘Food, milk,
eggs have gone up to a point
where the public can't hardly
atford them . . . and people are
paying just about enough for rec-
ords as they can stand.”

But, he adds that a album with
a suggested list price of $5.98
usually sells for around $4.79 in
the area while singles sell for $1
in the six stores operated by
Stan Lewis (buy three and get
ane free) while the going singles
price in local discount stores |Is
about 79 cents.

“The manufacturer should help
us stay in business,' Ronnie Lew-
is says, | understand that their
costs are great, but we're making
pennies where their profit mar-
gin is much greater an a hit. Of
course, | know their risk 15 great.
But they keep going up on prices
to us and our competition won't
let us go up. It's not like the
eges and the milk that people
have to have. Records can't
fluctuate like that."

Stan's accounts for about 75
percent of the records sold in
Shreveport. Stan’s sells to its
own stores under the same con:
ditions as to other stores. Stan's
is also into racking. There are
no undercutting discounters in
town such as a department store
that uses records as loss-leaders.

Frio says there is little chance
of slowing down the discounting
problem that is affecting the ma-
jority of the industry as a result
of the “loss-leader syndrome.”

By Claude Hall

The dealer, he says, is locked
into his owin mess because of
his competiiion. Offering them
advertising parlays is one method
the rackjobbers has of getting the
concession liusiness.

MNotes Frici:

*“If it were possible for a record
company or {wo to force prices up
to a higher lewel, it would be good
for the entire industry. We're In
the only inijustry in the world
where there may be a heavy de-
mand for a given record
everybody has to have it . .
yet, it's the first thing discounted.
If the Beatlizs were to get back
together, for example, it would
he the bigstest record item to
hit the market . . . people would
be fighting to buy it . . . and
you'd find it on discount in your
local department store.”

Jack Craijzo, vice president of
sales and distribution for CBS
Records, New York, points out he
doesn't think rackjobbers was
setting the prices . . . “it's the
customers of the rackers who set
the price. | think prices are lower
than they should be, especially
in this period of profit sgueeze.
but what we'd like to see higher
is the shelf-price of records. How-
ever, if the profits aren't there,
the racker can't afford it, nor
can we, as a manufacturer, ex
pect it, There should be reason-
able profits right down the line.
However, two albums for $6.98 is
a price reduction, not an In
crease, because you're offering
moare music for the money."

He says he can’t see any po-
tential sugeested price increase in
the foresee:ble future and that in
many cases the shelf price is far
below what is economically prac-
tical. .

Charles Klayman of A&l Dis
tributors in  Cincinnaly, Says:
‘‘Here in Cincinnati we have 1o
be the cheapest market in the
country. We have some mom and
pop stores that sell at list, but
only the hard-to-get items. No-
body else si2lls at list . . . N0 way.
The typical $4.98 album sells al
gither $3.19 or $3.29. A $5.98
iterm wniild oo at $3,98 at a typl-
cal discount store and we sold

the album originally to that store
at about $£3. Korvettes in New
York sells at higher prices than
compared to many places in Cin-
cinnatl. | Just ecan't believe
people are selling at the prices
they sell records for here.”

If manufacturers raise the
price of albums. Klayman says,
he’'ll have to pass it along.

He notes that “Tommy'' on
Decca had a high price tag and
people were still buying it. But
he doesn't think that customers,
by and large, will go for higher
shelf prices,

Both Neil Bogart, co-president
of Buddah Records, and Larry
Uttal, president of Bell Records,
have advocated price increases |
in the past. Uttal was especially
vehement against the “loss
leader" syndrome affecting the
record industry and that too
many department chains are us-
ing records to draw customers
for high-price items. The price
situation is expected to be one
of the major topics of conversa:
tion, in session and in the hall
ways, during the convention.

No Blank Spots

L r-".'.'“”“n.q'p'l i"n"llrr;r g I&

and cassettes pproduct
e Extension of d-channel B-
track to 48 titles;

e Introduction of 4-channel
open reel;

s Enlargement of Ampex’ pro-
mational 8-track line of
$1.99 product to over 50
titles;

s Heavy promotion of the
classical budget ling;

e Extension of the mail order
service via tie-ins with ac-
cessories suppliers;

e New program to tie in with
hardware manufacturers;

e Implementation of cassette
and cartridge recycling,

Sipver points out that the mar-

keting force has been strength-
ened under Jules Cahen, markat-
ing manager, who now works out
of AST's expanded facilies in
Hackensack, N.J. Don Johnson
was appointed to the new post
of assistant marketing manager
working in Elk Grove Village and
now respansible for AST's prod:
uct manager program, advertis-
ing, sales promotion, premiums.
mail order and order processing.
Additionally, the U.S. has been
broken into two sales areas with
Charles Stewart as Western area
manager and |rv Brusso as East-
arn area manager Instead of
having a national sales manager.

Duplication technigques now in-

clude the use of low noise, high

output blank tape for open reel]
Slover says low noise tape is not
as important for pop. New soliC
state electronics have been add
ed, though, on an across the
board (8-track, cassstte, operf
reel) availability. A dynamic noise
reduction system and a realti
analyzer/computer monitor proc:
ess are also available across the
board. Various automation tech®)
niques have been added, even @
high-speed process for blws
marking cut-out tapes in 30«
tricdge case lots. _ I
AST's Ampex |l senes nas
been expanded to 34 titles and
incorporate not only the ad-
vanced duplication processes DU
Dolbyization as well, Moreovers
all b&w AST prerecorded &
settes are now Dolbyized. 1
The 4-channel line of 8-tracks
now represents a hmad-lr_ 5
scope, Including, for instance,
Moody Blues. AST is also going
to produce 4-channel open FE
product now, NV,
AST is moving forward in two
promotional areas: 1) thi ':
sxpansion of its $1.99 line; &
through major emphasis ,
budget line of 5.9°
single play, $7.95 doubie play}
which has been advertised O
classical stations in five marksis
via 122 one-minute spots (AST
ads also plugged other 1 =t
and the AST catalog of 3500
tape titles). 1

MARCH 3, 1973, BILLBOARD |
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The title song from the United Artists film ACROSS 110TH STREET is the latest
in a phenomenal series of hits from one of the ‘major pop talents to

emerge in the last two years. Across 110th Street follows Bobby J
Womack’s newly certified gold single, Harry vapiE, which is still on :
the charts. It continues the string of gold records begun last year with

That's the Way I Feel About 'Cha, Woman's Gotta Have It, and
Sweet Caroline. Put that together

with his two top thirty albums from
the last twelve months,
COMMUNICATION and
UNDERSTANDING, and it’s easy %
to see why a new Womack single |
is nuthir}g less than an automatic
pop sensation.

Currently, Bobby
Womack is on tour
with Santana, and

already bringing
in incredible
rave reviews. The
remaining dates on
the tour are:

2/26 Philadelphia, Pa.  The Spectrum
2/27 Springfield, Mass. Springfield Arena
3/1 Wilmingion, Del,
3/2 Newark, N.J. o b
3/5 Greenshoro, N.C. Coliseum By
3/6 Knoxville, Tenn.  Coliseum
3/7 Chariotie, N.C.  Coliseum
3/8 Columbia, S.C.  U.of 5.C.Coliseum
3/9 Hamplon Rds, Va. Coliseum Hig
3/10 Richmond,Va.  Coliseum Ty
311 Atants, Ga.  TheOmmi 3
3/14 Cincinnati, Ohio ~ Cincinnafi Gardens
3/15 Lovisville, Ky.  Convention Center
3/16 FLWayne,Ind.  Memorial Cofiseum
3/17 Toledo, Ohio  Sports Arema
Center *ﬁ:}:

3/19 Minneapolis, Minn. N
3/21 Memphis, Tenn. ith
3/23 Miami, Fla. Convention

e, AN
3/24 Tampa, Fla. Tompa Stadium ;':f"’if'
3/25 Macon, Ga. . Coliseum
326 Jackson, Miss.  Stae Fait Colseam

3/27 Little Rock,Ark.  Barion Are
3/28 Shreveport, La.  Hirsch

3/30 Tuscaloosa, Ala. oY
3/31 Aubum, Ala.

.....

www americanradiohistorv com
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NARM and Industry Overviews

Videotape Looks Like the Next *

magine the surprise of top-ine execu-

tives at a3 handful of tape manufacturing
plants in America, Europe and Japan when
they read their latest memorandums from
their respective presidents,

“The videotape war is closer than ever.
Are we prepared?”

The memos are well ahead of the ac-
tion since wideo is still not a “hot” con-
sumer item, but most bosses aren't minc:
INE 3Ny WOrds.

The postscripts of all the memorandums
probably closed this way: ‘'Gst ready now
—and In a8 hurry.

Though companies won't publicly admit
it. a bitter strugele for influence in the
wdeotape market is being waged by 3
handful of tape manufacturers.

Like in the audio cassette confrontation
juring the late sixties and early seventies,
there will be many casualties, since the
video war will be for higher stakes with
fawer “"high rollers’” participating.

Audio tape was round one; videotape IS
the final mund, and the cast of characters
are primed for a fist fight

There is some truth, some speculation
ind some fiction in what s being said
regarding the past, present and future of

ideatape

o =4 =

Here is one general fact, however, that
nost tape manufacturers agree on; Like
in the audio cassette conflict, the video
cstruggle will produce some big winners

g B
gg
nd some big losers—but at this early
ate it is all but impossible to sort them

o O o

Here are, however, some specific facts
and predictions that can be stated right
1 O

A3 this new and revolutionary business
the arena is full with such “‘Goli-
sths'' as Minnesota Mining. Philips, Memo-

Oawins

The shakeout in the audio cassette war
left many injuries, including Gillette, which
joined the conflict for a short time before
bowing out; Ampex which sufferad a
company-wide 3930 million loss; Memorei,
which aiso found mself splotched with
red ink; Bell & Howell, which decided 1o
concentrate in other related areas., and
several other companies operating on the
industry’'s fringe.

A shakeout atmosphere s still wvery
much part of today's sceme and several
companies conhtinue to feel business
doldrums and sconomic blahs.

It may be a premature assessment, of
course, but developments of late ssem
to suggest that the videotape war will be
waged on an international scale by about
10 companies: 3M, Fujp, Sony, Audo
Magnetics, Memorex, Ampex, Philips,
BASF and DuPont.

Some of these companies will merely
produce wvidectape and not market it
while others are planning to actively com-
pete for the consumer dollar.

On all sides, the tenor of discussions in
board rooms are “‘nuts and bolts,” while
on the surface the tape producers tend
to be conciliatory, rather than acrimarii-
ous.

There are, to be sure, wide differences

between companies an high energy vs
chromium: EIA-J systems vs. Sony Vs

Philips, ete; 4-nch ws. 34-inch; and
consumer markst vs, industrial/educa
tional users.

And the road to resaolving these differ-
ences may be long and rocky, since the
painful recollection still lingers af the big
losses sustained by many companies in
the audio cassette skirmish.

The only statement all the videotape
producers will agree on comes from Irving
Katz, president of Audio Magnetics Corp.
who states: “The video market—aonly now
digesting the many proposed videocassette

formats—is alive and successful in the
educational-industrial markets. However,
it must soon widen its girth to encompass
the home consumer field.”

Everyone agrees, but sfter that there
are many differences. Even the supposedly
surg things (like standardization and com-
patibility) are guestioned.

“l still see 2 lot of the speculative junk
being hailed in the press.'” Katz admits.
""Before anything is settled, either in hard-
ware or software, there must be a unity
of purpose. There have been too many
false starts, phony announcements 1o
consumers and too few industry-wide unity
meatings.”

A refiection of the nsing interest in
video can be seen as more and major
mass retailers dip their toes in the turbu-
lent video waters. But, video is still a rich
man's toy.

The picture is gradually changing, how-
ever slowly, as more companies—particu-
larly equipment makers—wrestle with in-
compatibility, improvement in visual per-
formance, simplification of operation and
a standardization of concepts.

All this is important, to be sure, but
the home video revolution will come when
consumers are lured to stores by a reduc-
tion in price of equipment and software.

Another big problem is the lack of the
industry’'s “'unity in purpose.’”

There is the complete lack of inter-
changeability between many systams.
Some use film, some tape, several use 2
disk, another utilizes a plastic film into
which: has been impressed a holographic
image. Even among those using videotape,
there are many different tape speeds and
four different tape widths.

{This means that the end wuser who
buys one type of player can only play
recordings made for that particular sys-
tem.)

After all the razzmatazz, and when there

T TR S e

War’ Ar

e T —

e€a

is @ single purpose, most video manufag.
turers—both hardware and software pro- |
ducers—see the emerging business this
way: II

® When videotape becomes a house.
hold word, and there is still much to
in its technological development, it should
create new opportunities for consumers
in every phase of life: entertainment, busi-
ness, education and industrial. -

e Anything that can be read, seen or
heard will find its way into the viden
medium. Its potential s limitless and s
effect on all peripheral activities s stag-
Eering. 1

® It is the medium of the future, bt

anly when it becomes a commodity prod-
uct.

in the meantime, a war is brewing for
the pot-of-gold that can be a mainstay of
the world economy by 1980.

It the 50s were the decade of television,
the €0s the decade of audioc tape, then
the 70s locom as the decade for video
home products,

Before all that happens, though, there
will be a narrowing of the field in the
decade ahead and a unity of purpose in L
the designs and concepts of video equip- 1
ment that will make them universally in- |
terchangeable

As for now, everybody is stubborn and
insisting that their system is the best,

At this stage of the game, videotape,
blank and prerecorded, is a dream on the
horizon as far as racks go. But there are
sage enough businessmen to know that
their distribution savvy will enable them
to get into the ball game once product
and demand are equal.

Thers are soma major racks which have
aiready checked out the cost to them
of buying blank videotape and once there
are signs of a truly home market develop-
ing. they will spring forth with their new
home electronic Daby.

Tk

This May Be a Good Quadrasonic

ex, Ampex, Sony, DuPont, BASF facing
i “"Dawvid"” in the person of Audio Mag-
netice E.:',.rp_

L] I i I [ o

The firm recently ran a
succassful quadrasonic retaill pro-
motion, finding that hard rock
was the DIgeEest mowing mem.

Hob Ellott of AEM Records
“There s no gquestion that
juadrasonic tape 1S Decoming
more ol a consumer tem, ang
judging by the few ttles we have
out and the way they are selling,
it's going to be a big markat, One
reason 1s the additional hard-
ware, and people need the hard-
ware. Another s that the consum:
er s getting acquainted with the
concepl. Mare retailers are also
becoming involved, and we will
be increasing our catalog due to
the response from the market.”

At United Artists, Budd Dolin:
ger adds, “"We are working on a
release of quadrasonic tapes that
will be a minimum of ten, Some
of the artists included will be
Shiriey Bassey and Bobby Wo-
mack, but we will have a release
in the near future that will appeal
to buyers of all ages."” Dolinger
also says that there will be a new
color on the 4-channel tapes and
a special logo. "This should be a
good year for the format,” he
continues. "The consumer s
aware of it, there is more hard-
ware on the market and the re-
tailers are starting to pat behind
it. It's a saleable item.”

Lou Dennis of Warner Bros.
teels that quadrasonic tapes will
eventually become a viable con:
sumer item, and adds that War-
ner Bros. will probably release
around 10 tapes when it moves
mto this market. The tapes will
he packaged like stereo tapes but

53Y5.

with a different coloring, and
there will be indications in several
spots that the tape is quadra-
sanic, including the spine t©
make it easier for the retailer and
dealer.,

Quadrasonic is also benefiting
the reel-to-reel format, with a
number of firms releasing prod-
uct in this mode. Magtec has re-
leased 10 4-channel tapes to
date, with artists from several
labels. A number of labels are
also releasing product.

Among retailers, many of the
major chains are pushing 4-chan
nel and doing quite well with it.

Dave Rothfeld, vice president,
divisional merchandising mana-
ger of Korvette's, says “"You have
to do your own job in 4-channel
Up until now, there has not been
enough emphasis on the software
from the record companies, so we
put the emphasis on it. We dem-
anstrate the units and we have a
sign in the record and tape de-
partment inviting the customer to
come in and hear quadrasonic.

“"We also sell samplers,”” Roth.
feld continues, "and we're devel-
oping action. As for the configu-
ration itself, I've always been
bullish on . It's particularly
important in contemporary music
because | feel the youth market
will be attracted by the total in-
volvemeant of guadrasonic. Clas-
sical, however, should also be an
extremely big market. | can also
se¢ children's records as being
big in 4-channel, This would allow
for total participation on the part
of the child.”™

Rothfeld adds, “SQ s the
prominent format out now, and

L 22

it’s been doing very nicely for us,
Tape has also been moving. Hargd:
ware, now clown to 3 more rea-
sonable price level, is also moving,
and | look to the Fall to be big in
d4-channel.”

Federated Electronics devotes
an entire siction of the record
and tape department to quadra-
sonic, carrying all modes of disk
and tape as well as a complete
hardware department. The chain,
like Korveties, has taken out
many ads devoted to quadra-
sonic, often combining hardware
and software in the same ad. Like
Korvettes, separate sound rooms
are availabli for quadrasonic lis-
tening. Chain president Mike
Renne reports that the retailer
who pushes the system can sell
it

Sam Goody n New York has
reported thait from 30 to 35 per-
cent of its sales are coming In
quadrasonic, and Harold Wein-
herg. merchandising manager of
Lafayette Electronics reports that
50 to 60 percent of the chain's
sales are corming from quadra-
sonic. Lafayette, in addition to
carrying software in its retail out-
tets, advertises the mode heavily
in its mail order catalogs, often
devoting all four cover spots to
the mode.

A note rpight be added here
concerning guadrasonic FM
broadcasting. Little of this has
been done ias yet. To begin, how-
ever, most iire in basic agreement
that stereo broadcast through a
good 4.channel system will en-
hance the sound.

Discrete FM broadcasting may

not be as far away as some think,
The U.S. Government recently
granted Lou Doren a patent an
the discrete FM broadcasting
system still pending approval of
the Federal Communications
Commission. A patent has also
been granted to Mobuaki Taka-
hashi on the CD-4 discrete record
system. The patent was assigned
to JVC.

Another point which might be
mentioned is that a relatively
large number of hardware manu-
facturers have esither included or
are planning to include in the
near future the capahbility to han-
dle all three of the gquadrasonic

Profit Times in *73
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with 90 accaunts and my volume
is 50 percent greater. | work in
the same geographical area,

“As an example, my men used
to travel 12 to 15 different ac
counts per day. Now they make
no more than three stops and
sometimes spend a whole day
with one account. But that ac-
count pays off. | am looking for
the high-volume account, | had
90 employees in the old days
MNow | have 42.%

Rosmarin saes some real rays
of sunshine penetrating .!l:: cur-
rent rackjobber gloom. “ nev:
er sean so many deais to get
your business. They are getting
more frequent and they include
dating, extra discount, extra ad:
vertising money,”” Despite this
generosity from manufacturers,

Year

disk systems. This action iml{-
cates mare than just an M_ :
edgement of 4-channel as a con®
cept rather than 28 pattie, &
important as that may be. The
consumer need not b:t:“ﬂlid' of
urchasing a system T
Eemme absolete. Since stereo -‘:
of course, included in all
wnits, the guadrasenic market Is
going to become more Ul .
sal'’ as time goes by. .
From all vantage point o
ware, software, the retailer ang
consumer—it does appear that
this is the year in which &.char
nel becomes the mass item fts.
advocates have always predicied

Rosmarin fuﬂ:llﬂl'l"“m el
used by the small CITiSremEs
between dealer and rack price is

Sam Morrison, veteran recoit
marketing executive in the Knox-
ville, Tenn. area and founce
president of Knox Record Rach
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Talent

Gershwin Push by Chappell & WB

NEW YORK—The late George
Gershwin will be the focal point
for a broad ranpge of multimedia
promotional efforts throughout this
vear. With Gershwin's 75th anni-
versary coming next fall, his music
publishers, Chappell Music, Inc
and Warner Bros. Music will be
collaboraung on  publishing ven-
tures to exploil the Gershwin cati-
g

Following the LS. Post Office’s
commemoriafive Gershwin siamp.,
pemg issued this Wednesday (2K),

pitch of promotional efforts
vill rise as Gershwin's music and
lite will be r.".rl'|l|rr1£l.| vii projected
glevision programs, recordings
~oncerls and books

[ he Gershwin revival follows

the heels of successful revivals
f the music and Tives of Cole

irter and MNoel Cowairid Hl:h!l.l‘g.
oaphing lirector ol 11:.-1'r:-~.:..-r1 il
petivities for Chappell, noted that
public interest n Ihose COMpOsSEers

TALENT WANTED!

SINGERS
SONGWRITERS AND LYRIC
| " WRITERS
| r ‘_'_I:'.. ||;'.'l::.

| We will audition new talent
| and material for recording and
t promotion. We han-

the whole proguction,
publishing and distribution
through “Major Lagels." Send
name, address, and

nhone number. Tall us what

i do—DON'T SEND MATE-

=1 F.
A M

OMEGA SOUND INC.

1837 Chesimuf Streat
Fhiladelphia. Pa 1%103
IN5—561-15836
il Pervan 1o Farean

Mr S5an

Y/  Whois
i NEEDOM
) CARROLL

((\ GRANTHAM

Q)\
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By SAM SUTHERLAND

had helped encourage Chappell iand
Warner Bros. (o promole the
Crershwin catalops anew
Catulog Push

Publishing activities for Chap-
pell Muosic will begin with a general
brochure. prepared in  association
with Warner Bros. Music, including
ua complete hst of Gershwin com-
positions and & biographical pro-
file. Also slated for publication
are a hard-cover edition of Gersh-
win compositions, published by
Coward-McCann and Warner Bros.
and mcluding the Chappell Gersh-
win compositions, thus comprising
4 virtually complete Gershwin
catalog; and a Chappell foho in-
cluding “Porgy & Bess” and the
Chappell compositions by Gersh-
win from his last yeurs (1935
1938), including his Film work.

Next fall, both George and Lri
Gershwin will be explored in three
sepirate books expected 10 provide
further exposure for the lite com-
poser. Bob Kimball, author of
“Cole,” which detatled Cole Por-
ler™s life and his impact on Amen-

Name-Droppers
Seeks Expansion

NEW YORK—In response Lo
the popularnty of the current
WNEW-AM / N.Y. “Name-Drop-
pers” contest, the “Name-Drop-
pers” theme #nd other original
musical jingles will be offered for
syndication on an exclusive mar-
Let-by-market basis through the
newly formed “Music House Kec-
ords.” Founded l"'f_ Lhck I.-.1"l-'!"i|'l:':.,

who conceived, composed and pro-
duced the contest, and WNEW-
AM's Gene Klavan, the new firm
will specialize in the creation of
musicil promolions und LD. pack-
ages for TV and radio stahions na-
tionally

can music, hins written “The Gersh-
wins” for Atheneum, while Charles
schwarz's biogriphy of Gershwin
will be published by BHobbs-Mer-
rill. Coinciding with. those book
relenses will be a new printing
and promotion for “The Gershwin
Years,” by Ed lublonsky, pub-
hshed by Doubleday.

Gershwin on Record

Robbins noted that the Porter
and Coward activities during the
last two yeuars had spawned numer-
ous record releases, puarticularly
vid repackngnng of older records.
Those recordings, Robbins stuted.
nave enjoyel]l strong sales because
they fill o void left by contempo-
rary media, which rarely explore
the orniginal vocal renditions of
those classics
George Gershwin will be revived
vin new recordings first, however,
with Nonesiich Records slated to
record the first LP this week, fea-
turing rare ind unrecorded Gersh-
win plano compositions performed
by Willlam Bolcom. Robbins also
cited several recordings of Gersh
win pieces now being projected as
rerelenses

Also proposed 15 a reissue of
CGershwin piano rolls, with plans
now being made to locate many
rare rolls {irst recorded by the
composer himself.

Robbins noted the flurry of re-
issue and recording activities which
ftollowed thi= Porter and Coward
revivals. aml stated that “Gersh-
win  has always been somewhat
more active in catalog thain Cow-
ard or Porter,” Is was also noted
thut, i the 37 yeurs since Gersh-
win's death, “Porgy & Bess™ has
accounted for 50 percent of the
rental hbrary mcome for Chappell

Gershwin in Concert

The Gershwin catalog will also
receive a hoost via concerl per-
formances. Robbing noted that
Andre Kostelunetz will be present-
g a specia]l Gershwin concert al
the Suratogu Performing Arts Cen-
ter in Saratiga Sprngs. NY.. this
sUmmer

Also projected Is a memaorial
concert in IWNew York, still in the
planning stapes but expected to be
piven in one of that city's major
concert halls

lelevision will also be explored
The first 1Gershwin project an-
nounced (o date 18 0 special docu-
mentary on the composition and
production of “Porpy & Bess”
which BBC-TV is now tentativelv
scheduled o produoce

Heacls Festival
Judging Rules

NEW YORK —The Marden-
kone Orpgumization has  been
named fto supervise the judging

procedures for the American Song
Festival, asccording lo festival presi-
dent and chairman of the board
Lawrence W, Goldblatt.

The festival, apen to US. ama-
teur and professional songwrniters,
will be helil Labor Day weekend
at the Saritogn Performing Aris
Center, Saritoga Springs, N.Y. and
will award separate but equal
prizes in hoth cotepories up o
$25.000, With a paid, professional
stuff screening nll entries, the [inal
awards determinntion will be made
by u panel of music and enter-
twinment professionals, from a
ficld of 36 semi-finnlist composi-
Lions.

Grand Funk Rides
High in Arkansas

LOS ANGELES—Grand Funk
Railroad broke the all-time al-
tendance and gross record for Lit-
tle Rock, Ark. fucility, Baron
Coliseum, al their Feb. 17 concert.

Promoted by Bill Johnson of
Beuver Proaductions, the show
broke an uttendance record for
the 10,000-seat hall previously held
by Elvis Presley

Rock, Pop Groups Luring
Youngsters to Race Track

By FRANK BARRON

LOS ANGELES—Rock and pop
groups have found a most unusual
facility in which to perform this
season—Suanta Anita Race Track
in Arcadia; Calif., about a hall-
hour's drive from Los Angeles.

The itrack, accustomed previous-
ly only to the starting bugler, now
presents pop groups and uartists
every Saturday aftermoon of the
meet, with the idea being to lure
more voungsiers to the track

Cahformia, unlike many other
states, has no age limit barner on
tace track customers, Those limits
are imposed only at the ticket win-
dows. Thus, leenagers ¢an enler
Santa Anita to hear the concerts,
but cannot buy 4 fickel ot any
betting window

Conceris are held on uan enclosed
staee n the infield called the Wine
Shed, and are scheduled between
races. Since there is usually a 30-
minute time pemod between races,
the groups perform for about 15-
20 muinutes four bmes and after-
noon, between 1:15 p.m. and 4:00
pm

For the same admussion price.
the bettor, if he so desires, can lis-
ten (o the concert, from 4n -
field vantage, or confine his studies
o the Racing Form. The Wine
ahed's acoustics are set 50 they
can hardly be heard in the stands
Concert-goers have (o hear the
show from the infield,

The weekly senies 1s the brain-
chld of Santa Amta's young -
rector of public relations, Alan F
Balch. in his first season at the Ar-
cadin track. Thus far, his maiden
attempt has heen 8 winner, since
more and more youngsters can be
seen on Saturdayvs enjoyving  the
pop and rock shows

Dick Gilmore of Creative Man-

] -—lﬁ! =TT

7

apement  Associates  in Beverly
Hills 15 booking the shows.,
First performer for the series
on Dec. 30, was Denny Brooks
followed by Boones Farm, Kenny
Rankin, Hollywood, Climax, Eddie
Huddod & Kanyon, Brownstons
Jim Solhvan and Fyfe and Jeffery
Coming on Saturday (3) is Albert
Collins, followed by Hudson &
Landry, Sudden Trend and Brows-
stone. As vet, no groups have been
set for March 24 and April 7
getaway (final) day at Santa Anith
While race tracks have been
used elsewhere for single dates,
such as lust summer's  benefit
marathon at Roosevell Raceway in
New York, the Sunta Anita series
may be the first regularly sched-
uled rock series st such a facility

Two ‘In Concert’
Series Are Taped

NEW YORK — Two 90-minulte
specials for ABC televisions *In i
Concert” series were taped of the
Bonuna Fish Garden here Wednese ["
doy (21) and Thursday (22) ac
cordmg to Don Kirshner. executive
producer of the series

The fifth special of the series
o be nired sometime in Mirgh,
features  Stephen  Stills, Randy
Newman and Brewer and Shipley.
Al Green. the Mahavishnu Orches-
tri, the Duecling Banjos. Tiaj Ma-
hal, and Dr, Hook and the Medi
cine Band complete the hill for the
sixth of the sernies, also to be aired
in March,

As with previous “In Concert”
specials, the shows will be aired
simultaneonsly on ABC's FM ragio
stitions  across the country, The
specials were directed by  Don
Misher and produced by David

sontag,
Ll‘ii
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JAMES BROWN receives Billboard’s No. 1 Award for “Top Si Soul

Artists” of 1971, With the singer, from left, is Billboard's Mi

Eisan-

kraft: Charles Bobbitt of James Brown Productions, Polydor's Jerry
Schoenbaum: and singer Hank Ballard.
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DURING the kick-off party for the

'
.

=

“Young Discoveries in

Jazz" talent search, held at New York's Hall Note hnmil:h. Newport

j roducer George Weain is seen conferring with 1
Lﬁtﬂlﬂ director of the Tea Council of the Ug. left, and Artie Shaw,

right.
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“More AndGMoreGFriends _ bell.
“For*Marlo Thomas And“Friends...

"
e
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“This album is a whole lot more than the best gift idea the industry’s ever come up
with ... a children’s concert LP which should change the course of things to come, .. In
short, it’s a record of, for and by human liberation for both childre. and their teachers
and parents.”...CASHBOX

“A collection of charming songs for now."-NEWSWEEK

“‘Free To Be ... You And Me' ” has obviously been put fogether with thought, integrity
and skill. It's diverting and I applaud its message ... The creators deserve the gratitude
of liberated parents. The children will be too busy enjoying themselves to say thank
you fo anyone. ' -=THE NEW YORK TIMES

“Marlo Thomas’ ‘Free To Be...You And Me’ is one of the most exciting
albums of the year for adults and children alike.”

—Jim Bacon/HERALD EXAMINER

“‘Free To Be ... You And Me' " (it's subtitled ‘Marlo Thomas And Friends’) is so charming and

wonderful . . . it was made for children but it's equally delightful for grownups.”
—]Joyce Haber/LOS ANGELES TIMES

“This revolutionary album of songs and stories is funny, tender, and remarkably soft-sell.
While offering children a world-without-end of options, it is bound to charm grownups and
broaden their views, too.”-NEW YORK DAILY NEWS

“Marlo Thomas' ‘Free To Be...You And Me’ is a delight for parents and
a must for children.”=Vernon Scott/UPI

“FREE TO BE ... YOU AND ME"

2 Album Produced by CAROLE HART
3

4

" -
L]

1
*

Music Produced by Stephen Lawrence & Bruce Hart =
Stories and Poems Directed by Alan Alda

T -

Bell Stereo 1110

k i INCLUDES ILLUSTRATED LYRIC BOOKLET
' |
2
=

R - BELL RECORDS
. . A Division ol Columbia Pictures
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Talent

Huge Push On Ross LP

Motown 1S
British pro-

LONDON—Tamla
preparing ity bigprest

motion campaign 10 Sccompany
next week's release of the Diana
Ross soundtrack album “Lady

Sings the Blues” The promotion
will also be a prelude to the hilm's
British premiere in Apnl

The company has produced 230
piant cut-outs of Diana Ross for
distribution to cinemas and record
shopy. Initial promotion will con-
ceniraie aon the London area, bul
withs the film's general release the
campiign will become nationwide.

Motown, in addition, has also

pressed 250 special records—iea-
turing selected tracks from the al-
Wim—10 be distnbuted 10 cmemns
in the ABC chain showing the film
The company’s intention is for the

record 1o be played for two weeks
= the film 1 due 1o be shown,
1 building consumer interest,

¢ =oundirack album will also be
I Bale 1IN Cnemas

il Ealn

Who is

NEEDOM
CARROLL

I'he company has also produced
press  kits, posters, stickers and
leaflets for the album and film.
Advertising in the music and film
consumer press and the national

newspapers will be co-ordinated
with Paramount, the film com-
pany

A special universily promotion

has also been planned, winch cen-
ters on a 15-minute clip of the
film. The film extract will be avail-
able to all umversities

The ilbum, released lasi week,
will retarl for $10

Teacher Forms
Detroit Firm

NEW YORK—Bountiful Rec-
ords, jazz label headgquartered in
Detroit, has been formed by full
lime music leacher Daovid Hutson.,
First album released on the fledg-
ling label., “The New McKinney
Cottonpickers,” features Hulson's
own jazz band. Vice president is
Jim Taylor who 5 president of
The Detroit Hot Jazz Society. Re-
this month for a second album by
the Coltonpickers.

The Surf Side Six,

small local

" band festuring Tom Saunders, has

just signed to the label. Recording
of the group is also slated for this
month

Promotion so far has been direcl
advertising in jazz onented pub-
lications and classified ads in Bill-
board, Liberty and High Fidelity
The company to date has only sold
al retail. Dhstribulion dedls dare 1n
the works

Bountiful’s tapes are being re-
corded at Pampa Studios, the only
Dolby equpped studio in Michi-
gan. Mustering is done by Frank-
ford Wayne in Philadelphia and
pressing by Archer in Defroit
Jackets are printed by New Direc-
EIIHI'I.-:. |u-..'.L||:1-.

Signings

Juy Lusker, president of ABC)
Dumhill Records, has signed seven
artists to the label in a major
move. Genya Ravan was  inked
through the of fice of Jimmy Miller
Productions. Formerly lead singer
with Ten Year Drive, her first aul-
bum for the label, “They Love Me,
They Love Mle Nol™ will be re-
leased thes month. Thomas Jeffer-
son Kaye has just hinished record-
g his first album for ABC/ Dun-
hill in Los Angeles. Best known
writer-producer, his  debut
offering will be produced by Gary
Katz ond released in Marche

Rufus;, a mix-member Chicago
group, will join ABC/ Dunhill’s
hard rock line. The proup evolved
out of the American Breed of
“Bend Me Shape Me"” fame. Bob
Monaco is producing Rufus, Wil-
limm Saint James s an acousticil
act that hos just puacted with the
lnbel and will be produced by
Cashman andl West. Tim Moore,
Philadelphia produecer-songwriter-
sinper-arranger, has just had his
initial single for ABC/Dunhill re-
lensed, “Fool Like You."

Charles Mann 15 a performer
who will broaden the r&b scope
of the label. Mann has been writ-
ing, performing and building a
salid following around the Atlanta
area, which lizd to hs signing. His
first single, “Way You Love Me™
has just been released. Currently
recording songs for thewr debut
ABC/Dunhill album 15 Diamond-
head, i southern Califorma group

Country artist Dickey Lee has
been sipned to a new lang-term
contract by RCA Records. Under
terms of the contract, Lee's record-
ings for Rivertown Productions
in which he 1s a partner with Jack
Clement and Alan Reynolds, will
be released as RCA recordings

oIS ul

~ LOWEST PRIC
_CAPITOL
- RECORDS & TA

FOR 8-TRACK RECORDERS

32 Min,
40 Min.
64 Min.
80 Min.
BT Head Cleaner

5.98 CAPITOLLPS.. ... ... 295
6.98 CAPITOL TAPES. .

Entire Catalog Available including New Releases
Also Available;: APPLE, BLUE THUMB, FAME, HARVEST,
INVICTUS, ISLAND, PURPLE SHELTER, TOWER, ZAPFLE

CAPITOL BLANK RECORDING T

in beautiful decorated box

JOg C 30
BO¢ C 60
90¢ C 90
1.00 C 120

375

FOR CASSETTE RECPRDERS

50¢ Cass. Head Cleaner

ANDY STRIPE RECORPS e

17 Alabama Ave.. Island Park, N.Y. 11558

L.l. #(516) 432-0047—0048 — N.Y. #(212) 895-26593

Membe:r of

NWW americhnradiohisto om

. . - Jim MeCarthy, [ormer mem-
ber of Godz, has signed with ESP-
Di=k”. He will record his first al-
bum tor the label shortly. e
Robert Bell, leader of Kool and
The Gang, has renewed his con-
tract with the Queen Booking Cor-
porsition

Cenire One Productions of St
Louis, Mo., 1 Harold Koplar and
Sons Enterprise, hias entered into
a production agreement with A&M
Records of Los Angeles to record
the singing trumpet and piano play-
ing and compositions of Phil Dris-
coll and Yormama. The contract
calls for Dnscoll’'s recordings to
be available exclusively on A&M
worldwide, Jeff Barry will produce.

[ ontinged on page 30)

Golad
Awards

With the RCA guadradisk two-
record set, “Elvis—Aloha from
Hawun Via Satellite,” certified
rold by the RIAA. Elvis Presley
becomes the first artist in the in-
dustry to achieve a gold album
award for a four-channel record-
ing. Al the same tme, Presley’s
RCA four-record set, “Waorldwide
50 Gold Awuard Hits, Vol. 1.” re-
leased m  August 1970, turned
Gold itself. To date, Presley has
had 55 million-selling singles and
|7 albums certified Gold by the
RIAA.

" * *

Atlantic vocal group, The Spin-
ners, have racked up their second
RIAA certified Gold record in o
row with “Could It Be I'm Falling
m Love.” Their earlier Gold disk,
‘I'll Be Around,” has been nomin-
ated as Best r&b record by o group
hy NARAS members. . . . Colum-
hia Records’ Loggins and Messina
have struck Gold for the first time.
The duo's second Columbia album,
“Loggins and Messina,” hus been
certified Gold by the RIAA.

* * *

Billy Paul's “360 Degrees of
Billy Puaul,” a Gamble-Huff pro-
duction on Philadelphia  Interna-
tiomiil Records, has been certified
Gold by the RIAA. The album
contnins Paul's recent million-sell-
ing single, "Me and Mrs. Jones
. . . Also on Philadelphia Inter-
mational, The OJays, the three-
maon group whose “"Back Stabbers
single topped the million and a
half mark last fall, have struck
pold again with their single, “"Love
Train."

w * *
sion of Ringling Bros, and Barnum

& Bailey Records. has signed
writer-director  Jef¥ Ughn-mmn.
Current  activity for Licberman

includés co-guthorship with Emie
Pintoff of the soon-to-be-released
feature film, “Blade.”
* * * _

Atlantic Records has signed
Barnaby Bye 1o a long-term  ex-
clusive recording contract. All four
members of the band sing vocals
and four-part harmony as well as
compose all their own material,
The group’s first record will be
produced by Atlantic president
Ahmet Ertegun and Barnaby Bye.

- |

Folksinger-nctor Theodore Bikel
has been signed to Peter Pan Rec-
ords, the largest manufacturer of
children's records in the world. The
first Bikel recording for Peter Pan
will be *"Theodore Bikel for Chil-
dren,” and will include poetry,
humorous songs and popular hits.
The album is set for a mid-Murch

release.
w* * *

Roy C. veteran producer-ar-
ranger. signed by Phonogram for
release on Mercury.

More Talent News
On Page 40

OM-2016

LOST HORIZON

-

GUY CHANDLER >

100

-

Producer and Personal
Manager: ED GILLUM

o
Coldwater Canyon Ave
gtzﬁn Gity, Califarnia B‘Iﬁtﬂ N
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Talent

Talent In Action

DAVID BOWIE
Radio City Music Hall, New Yaork

During his fimt New York appearance
his current, sleek rock persona, David
E‘_ gave every indication that his
blicized rmage of surreal, alien
ity was tempered by, some-
what -Jn,m.'ll'i:mllII by, his surptising caber-
ence as a perfarmer.
 The m e of the first really distingt
“0's syle was susiniped ot Cornegie
Hall, sparked by Bowie's taste and pro-
fessuonalivm  and characterized by a
fle sense of humor.

At Radikx City . the prolessionalism
remained, But Bowie™s earlier, almost
‘graceful  restraint has now  been  sup-
lapicd by u far' more obvious lust Tor

power sufge from the [ront rows

e may juost pull it ofl.

What remains (o be seen, apart from
his eventual record sales for RCA and
the gates from  his  curresi Lour, s
whether the seniz of despair and chaos
underlining his most recent compositions
fs merely a chic nihilism or o serious
messapge. Either way, several of the new
funics  unveiled on  this four are some-
what ainister in lone and; in onbe instance.
rather brutal sexunily,

The hall diself was the perfect show
caie for Bowies supple glamor, The
jproduction, deslgned and coordinated by
the hall's own production stall, working
closely  with ywie, was spectaculor,
drawing appropriate groans of awe ps
Zigey incarnate descended from the ceil-
ing on 0 gleaming gimbal, Hall lighting
wai Tully utilized, costuming was varied
and dramaue, and the sound syslem was
pushed to a bone-rattling, i rather dis-
foried, peak level

That wcnse af spectacle Jdid vesr 6 bin

gin, He has ol taken the songs of
popular currend  writers such as Pau)
Anka, Leon Russell and Mock Duavis,
and dreised themi in his own Inlmitable
sivie that could appeal e musie Wvers
ol all ages

Sharing the stope with Eckailine, was
Juckle Forrest, a dynamic young cabane
inger, with a vocal range and charamn
thist assure her of insianl audience ap
peal.

With » carelully selected reperioire.
and nrrangements ihat bespoke o pos)
bive dinlogp betwesn anist, prodiacer and
arranger, Miss Forrest ensured’ that her
|'l"P-:|'l-;llh.'I-n:l demil was o memorable on
Her seiections of tunes included “"Maybe
This Time"” “"For Onee in My Lile?

“Chnee in a Lifctime." “You'se Gol g
Friend,” *“A Lide Help From M
Friends."" and “"Bridee Over Troubled
Waler.' RADCLIFFE JOF

TRINI LOPEZ
El San Juan Hotel, Puerio Ri

Clul Tr-.-ru..in-.- Wit Lhe LELLin 8]
Capitol Hecords artist Trinl Lop re-
tirn engangemend on the Islamd

et crrming belore e Ll ks
ihroughiout B Nimy. ll.";:l-\:: il ] hila
well-known American selections. “Lemon

Tree," “If T Had & Hamme i
“MMichhur]l HRowed the Boot Aihore.”™ with
the Latin tines 'Y Volvere ‘Wi Mami
Bloe*™ and *“Cu Cw By Cu P

Plaving solo guliar. or nEing ni
of the band, Loper eadilly demomsidated
ithrouphmit ks det e riems | bt
has  been  siccensli]l within  ba il
Latin  and AMErrcan  markel 1

wilh n guality sound and o sTon T

presence ANTONIOD CONTHRERAS

MARY TRAVERS,
DAVID BLUES

Troubadour, Los Angeles

Communication s a1 the heart of this
veleran perfformer’™s scl. For 45 minules
Fiesday (20§ she held bBer sodience caps
tive with an evocative program of mes-
sages mboul sell assertion and hope Tor
O ro

And thut was enough, Her anmunal wisii
here I8 always a Tun expericnce, simply
hecause the i s0 good, 80 sure and so
solid & communicator, working this Lime
around  with & tght, [ive-plece  band
which never overpowers her own  lead
i roed rame

Hampered a bit by voice problemi, she
ipparently cut short her tuen ofier having
dane 11 numbers ot the first ahow, And
ihey were all finely done,

Four of ihe songs were familiar, “The
limes They Are A Changin' ' (which
ihe has been aimging for U Yeéam),
“Leavin® On A Jet Flane.” *The Song Is
Love." and ““Follow Me.®

Mew from her recent L was “South
bound Traim®™ which has some sublimonal
palitical undercoatings and “First lme
Ever I Saw Your Face,” done slowly Bii
wilh lois ol force and feeling.

The majority of the time Mary was
in &, medium o fast lempo, exerting her
massive amounia of ling pawer, w'rlﬁ on-
v n few changes of poce and tonality

Mt anly does her voloe command @i-
ention, but she has her stage movemenis
dowrn 1o where ¥ou know she will jerk
her head back ot the right second and
vy her body so thal (hese  movemenis
croate  exclamntion points for the ma-
ferinl

David Blue, in opening the evening,

sresented nicely rhymed, 1Ir|1|5ht1.’-r!T'-h'u_rd
wltadeering. delicate .mrl.l semnilive, with
ouisianding suppoart  from _ sloingman
Duvid Lindley. ELIOT TEIGEL

MIRIAM MAKEBA

JON LUCIEN
Philharmonic Hall, New York

siriam Maokeba's return performance
i Wew York reworded enthusjasis whi
fiad waited through a three-Yeur nler
mission. Such wus the kinelic exuberance
penernted in all directions around ihe
“Empress of African Song™ on §t, Val
ertines evening

M. Makeha, now an the 5\'|I['|'|1I:1T'II:'
label, has & clear and resonant volce
Singing in several languages, she pref-
pced each Toreign number with a Lrans
lation of Iyrics. Bodh national lnnguages
of Guinea were |ncluded, as well as
Xoss, her nutive language of South Alrl
ca, the phonetics of which are both fas-
cinnting and delightful 1o the Amcncan
ear. Her material was varied, much of
it bearing strong political overtones, all
of il vibrant with emolion

Her unsurpassed performance, was Be-
companied by Sivuacs on puitar and ne-
cordion, as well as her other origpinal
musiglans who have contribited compo-
siticms o her repertoire. African Dancets
nlin jnined her on stage in both tradi-
tional and interpretive dances, and Ms
Makeba hersell displayed remarkable
agility for a woman who & (wice U
grandmother

Guiturist Jon Luclen (RCA] and his
six young mugicinns were not the  best
choice for an Accompanying aci, pariicu-

latty one second on the bBilL Hi pop
sivie, infused with Brazilion and Virgin
Islands rhythma, would meel with grel
e suverss i & nlghteluly (hon o did e
Philhnrmonic Hall, Much ol ihe sudience
wis unreiponsive, bul for those with pa
flence, Mirinm Makeba returned o close
ihe show and fevive droopimg spirily

ABTGATL LEWIS

JOEL GREY
Empire Room,
Waldorf Astoria, N.Y

joel Grey, Columbia Hesords artisl
pod nominee [or Best Supporiing Adior
in the (ilm vemion of “Cabaref,” asng,
daneed and. adied his way through one of
the most siuccessful opening night ' shows
the Empire Room has seen for sbme
i i

Giey 1 anenterthiner par eacellence

p powerhouse of talent and enerpy
pachked into a diminutive 5 T, 5 inch
trame: and the hoallmartk of all those so-
called indelindble gqualities which make
an oenleriainer stand ol

Calling on his more than L5 yoath o
eaporience os one ol show budiness' 1oy
song and dance men, Grey packaped an
act that ook off where moil others leave
gff. and pained momentum hrouph ™ &
melinge of showbhiz tunes that rorped
from George M. Cohan o Anthony
MNewley, and finally climaximg with a re
enuctment of his stellar performance fas
the MC in *“Cabaret.””

Musical accompaniment for Grey's act
came from oa Al-piece archestra under e
direction of Everett Gordon. The per
formanc was recorded  lve by Columhbia
Records on Feh, 22

J oo close o simple sensary  overlomd,

however. Which, it must bBe painted out,

| remaing one of the cheéapest tricks n
ihe book. .

f As for the muslc, the Spiders played
well, but fol up 6 helr prime. even
with the support of additional percus-

# slonisty and horn' players, Only In "Space
Cddity"” did production, sound and per-

| formance coalesce to provide the rich
beilliance of Bowle's sophinticnted siodio
Wik,

Bowle i cmcting his Figey Taniasy
wilh increasing realsm, If his collapse
il the end of this concert, beightened to
pear lerros by onstapgs confusion and one
listener's leap onto the stage, s any
indication, faniasy may become reality,

S5AM SUTHERLAND

AEROSMITH
FEATHERSTITCH

Reflections, Cincinnali

Within the puast two months Cincinnati
hat been experiencing hard rock at s
Just such ‘a group is Acrosmith,
Columbia's Intest hard-rock crew hrought
1EI1 by Kohnen & Moorman Productions,

.

Characterized by their north-cast repu-
lation for in-person work, the group
(which combine the talents of Steve
Tyler os lead vocalist, Tom Hamilion
on bass, Joey Kramer on drums, Brad
Whitford on chythm guitar and Joe Pern
on lead guitar,) wasted no time in getting
inlo their repertoire by dinng culs such ne
"Walkin' The Dig."” Mama Kin," ‘‘Make
1" and others from their latest album
which s tiled “Aerosmith ™

Throughout the entire evening, from
the tlime thev came on slopge, wak lhére
garely a person sitting, Tyler's stage
£ n was such that along with the
eyl of the group. it literally broughi
the audicnce awny from their tables and

1o the stage time afier time With thels

n iype boogie.™

I all, Acrosmith Is distinctively a
truly pood-time boogieng band enhanced
ul::, kb, Backing up Aerosmith was =
| group called Featherstirch _

WARD MECHLIM

BILLY ECKSTINE

JACKIE FORREST
Copacabana Club, N.Y.

&= Billy, Ecksting. "Mr. B.,” I bhack in
b nt Jules Podell's Copacabonn Club;
he i still winning friends and in-

encing lovem,

M anything. the old ctooner’s voice has
Browen richer with age, and, when aup-
by a tapestry of strings supplied
the Eﬂpﬂ"ﬂ. ofchedlra. he reminpoed
,Wn such tunes as, YBloe Moon,”" TA
'-cm';gh‘rﬂ Sale.'” “Prisoner of Love,”
] Very Thought of You,”™ (here
Were nol many dry eves among the older

82t in the audinnce. _
. But even though Eckstine has maoin-
Bined  his tremendons  appeal 10 the
Over-30°s, his reperioire is not afl nosal:

SF hasiit!

BASF SYSTEMS \

Divsion of BASF Whyardotte Corporation

CROSBY DRIVE
BEDFORD, MASS. 01730
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Talent

Brewer Back
In Disks After
2-Yr. Hiatus

NEW YORK—Teresu Brewer
has returned tc) the recording scene
following a two-year hiatus in re-
carding activityy, Her new LP finds
Miss Brewer now woarking with
leading N.Y. session musicians on
tunes including recent contempo-
rary compositions

That album will be the focus of
as extensive promotional campaign
by her label, Flying Dulchman's
Amsterdam Rixcords. Personal ap-
pearances at key retailers, radio
mterviews an¢l nightclub - engage-
ments will be included to support
the release, “Singin' a Doo Dah
song.”

The new album. produced by
Bob Thiele, who produced many
of Miss Brewer's surliest dates, in-
cludes compositions by Kenny Log-
gins and Jim Messing, and by Gil
Scott Heron. Among musicians
featured in the sessions were Gato
Barben, Leon Thomas. Airto Mo-
retru, John Simon, Joe Beck and
Bucky Pizzarelli, A single, “Simple
Song.” has already been reletsed.

Personal sppenrances will pegin
in 51. Louis on April 2, with &
two-week appearance @t Lake Ta-
hoe scheduled for late July.

Meanwhile, Miss Brewer has al-
ready begun work on two new LP's
wilk producer Thiele, with one fea-
turing Bobby |Hacketl. and the oth-

er recorded with the Count Basie
Orchestra

Nephews of Williams in U.K.
For Promotional Activities

LONDON — Andy and David
Willinms, MCA artists an® fwin
nephews of singer Andy Willtams,
arrive in Britain on Sunday (4) for
n week of promotional activities.

Their current single, “lI Don't
Know Why.” is being promoited
via Dinl-A-Disc for a month, 11 15
introduced by David Hamillon who
also gives news of what the 14-
vear-old duo will be domng during
their visil.

While they are here, the pair
will add a pérsonal message to the
telephone promotion.

Decca will be taking spot com-
mercial time on Radio Luxem-
bourg dunng the week prior to
their arrival and on the Saturday
(March 3) MCA has booked a
single 15-<econd spot on London
Weekend TV. An album., “Meet
Andy and David Williams" is is-
sued on Muarch 2.

During-their visit MCA will also
be organizing a receplion and rec-
ord dealers window display featur-
ing color posters. Adverhisements

Polydor’s Siegel
To Coast, Milan

NEW YORK—Polydor Inc.'s
afr director, Peter Siegel, 15 kick-
mmg off a two-week trip to the
West Coast with stops in San Fran-
cisco nnd Los Angeles, as part of
a busy travel schedule this month
and next. He's aovditioming new
talent on the coast and will visil
various recording studios for fu-
ture production arrangements.

Siegel, after a bnef return to
MNew York will then {ly to Milan
for a product meeting in early
March of Polydor-affiliated com-
panies. He'll meet with foreign
label manapgers and initiate inter-
national distnbution of recent do-
mestic releases

are being placed for the first fime
by MCA in the teen circulation
magazines Pop Swop and Music
Star. Mirabelle, snother similar
publication, is 1o start a weekly
Andy and David Willlams column.

The Willilums brothers are sans
of Andy Williams® brother, Don,

who mmnages Mary Tyler Moore
and comedian Bob Newhan

~ Wonderland

Recerding
IRG.
HUNTS —

DETERMINATION

BAND

WONDERLAND RECORDING INC.
104 W. Flint Park Blvd
Flint, Ml 48505

(313) 785-0251

We hope you're that kind of fool.

the

The American Red Cms

What
kind of fool

would invest in a business that:

Is without profit?

Has impossible hours?
Is involved in one disaster
after another?
That even asks for blood?

VWW americhnradiohisto om
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f Box 6032, Billboard
| 1515 Broadway, New York, N.Y. 10036

PRODUCTION MANAGER

Stereo tape manufacturing company, located in south cen-
tral Pennsylvania, urgently needs a Production Manages
[I with a strong tape duplicating background. Above average
,‘ technical ability and experience a must.

ART DIRECTOR

by mojor record monufoc-
furer. Full charge of cregtive serv-
lees. Growth opportunity for gquali-
fied person,

' Write: BOX 6033

. ¢/e Billboard, 1515 Broadway
Mew York, N.Y. 10036 mh3

CWAN — EXPERIENCED, ENER.
i male & female singers & dancers
Mor fhﬁq‘vm and the Valiants Har-
kL

y l:tf. & acting ablllty required.
A aE Chiick Berry style lead
' & singer. Send resume with
i aph to: g.u, Box 4346, N.O., !&.ﬁ

i

RECORD MFG. SERVICES,

SUPPLIES & EQUIPMENT

RECORD PRESSING SPECIALS

L 7 45 17" 13'4 rpm
% &0, 'ﬂi-"“
;ﬁ:m 0
1000 oo 375.00

. Write for information for quantities of
: wr T im, =t

y ET »  ELETED r?l'tl-
& national distribution. Orders
i in fen days I sccompanied hy

ar money ordér. TEHMS:
% deposit. Balance D

Yideo-Audi Cagsatte Corp.
-’Illa'lnlllll-Jn.'li|| !i.? E'fl':'-. if."'i l:liil‘r'lI
Low Cost Cameite Duplication fe2

TERRIFIC EQUIPMENT SALE — TWO
Am ﬁ W.htmlut;n“u :l!'-ﬂ pligﬁﬁﬁ:
‘eondition. Only  #1 FOB Chicugo.
! ;"| Imﬂ.ﬂgﬂ;.ﬂﬂe!ﬁhﬂﬂgt Hgﬁlﬂ

ary, Ine. ; - .
e L HoRae . Phone: 312.MI iﬁﬂi

HINK WHAF RECOADS AND TAFPES
el o Iy "L'" sraler. shrink pgun.
35 film availuble, M. Latier Mig.,
C YWenlee Boulevard, Los  Anegebes,
lifarnls 90019 (211 S06-2371. mh3

4B

K

|

IUSINESS OPPORTUNITIES

L] mm,

- OF
Ehises v Neal foF Fadio, Music
Btors #ﬁqm elubs. Direct _In.
guines {o Battle of tne Bands. Box

A T T e
B mhd

R e

-

DISTRIBUTING SERVICES

Y, OUTLETS. WE
| .n]:l:unn n'r. EE r.:!lln;

i
f E:H:I Al nr&gﬂ
ex Reafervous, Inc. 1138

l 1 “r‘ Iﬂ.ﬂﬂ!‘ﬂ. HJ-.- lﬂmuu

WHILE OTHER PEOTLE ARE “""‘nﬂfﬂ
Sl
delphin. Pa’ 19138, Lol
USED COIN MACHINE
EQUIPMENT

15

FOR SALE

COMPUTERIZED INVENTORY
CONTROL

forF S-track, cossetles o ollhor slemilps
Preducls

Al specialized compulel WAl |
[or asccount= payvabile

MUSIC ROYALTY ASSOCIATION, LTD,,
345 MW, W

Oklahama; Ciry, Okia. 739133

Phlang: [405%) 5301-%0 1! Flilid's

DUPLICATING EQUIPMENT

Servies & Wopal
Specialiving in the Following Daigli
cators: Hechl! Elivairodiag Wlaiboe A
Tapes; STH: elc.

Call: [313) 2&4.075F
nF wWrile
B0 GASIDROWIXI
Box, IATI .
Centerline, Michigon A8ETE mnhld

B-Track Tape Windrrs
Cassclle Tapy Winders
B-Track Hun-lh—Cusing machines,

FOR SALE

4 position

B-Track | TY TS ;I:-';T..'l'_ _-l:l_-:-. e | :I|I'.I
B-Track Cartrideges, I

Call- (458) 1574314
Or Wrilte:

MAGHETIC RECORDERS: INC,
PO, Bax 4T,

Oklshoms City, Okia. 73104 mhn

B a5
[Fhi ML

HE9E

FOR SALE

The asipal Oldios TUoiglogae =T
IS&I‘!'I'IEhr!‘I:!ﬂi! A Categurical HIstaTy ol
Pop/Hovk Hecocdingy 17om 15 to
mﬁ. Contals  all the oldles _.uu1
gives ihp arilst. fabel andd wyear of
papilarily, The thousands of stings
make ihis book & must for overy
record . collector! Sénd LWL 0

Flarisaant Hecord Sociely
Box -I.‘..'I;. :lluruunl, Mizourl &3013

24

100 ASSORTED

Wwally  Proctar, Flomence,

455, IR M{:IE}'LT
rock. Many Uop III'I:I-IEI'I'i.FIII"I-I-iu. 175 —
$10.75! 10 samples, #1000
tom, Box 403,

SACNIFICE COMP
m; Altes  Hecording

¥
TIII{:}?':' (O3 371-5128 evenlngs ol

PROFESSIONAL SERVICES

JASCD, Fhan-
ashing, M., 11378 mhie

LETE 4 TRACR
Studln Equip

s

| Dises trem

~ VICTOR 1¢ TOPPER
- DELUXE ACHINES

. ' MY 11203
. 1312 PR 4-5358 mh3d

| 118 Large rour ﬂw
- agadereg
e VENDING

SONGWRITERS

Music composed e ¥our ':-;ru;

revised, arrumn . har

Eﬁ-mum-dm?ﬂfrlniud. Songs recarided,

Music taken [rom Yyour tape: lea

Rl plano-vwicil RrTRnpomenis

tapes, commercial press

inEe made, Distributlon 1o radio sta
thuns eoast 10 cannl.

| FIVE STAR MUSIC PRODUCTIONS

: Tramoankt
ug'::un?.ﬂn:.. e300 o

. Nalion

MARCH 3, 1973, BILLBOARD

SCHOOLS &

INSTRUCTIONS

MISCELLANEQUS

SOUND-A-LIKE
MASTERS

FOR LEASE
for
NORTH AND SOUTH
AMERICA

TOP CURRENT HITS
EASY LISTENING
COUNTRY AND WESTERN

MICHELE AUDIO CORP.

Androws Rd,, Massena, N.Y. 136462
(315) 769-2448

MH3

BILLBOARD IS ON MICROFILM:

Hack rcopies of BILLBDARD are
nvailnble an microfilm dating [rom
Movember 1894 To December 1¥70.

Micrafilm coples of articles firom any
iaf these @sursa may be obialned
from Billboard Publicatlons At @
coEl af $1.528 per page Uup to 5 pakes

For prices an additlons]l coples @
fer [uriler mormation eontoet

Andy Tomko
Gonaral Services
Biliboard Publicalions
1513 Broadway
Mew Yaork H.Y. 10038 ifn

BILLBOARD

'GriruE Subscripglian
iscounis
Gave 20 on subscriplions to RBill-
poard fur groupa of 10 'or mors. For
rales and information wrile:

BEOX 017

/e Billboard, 1515 Droadway
Flew Tork, N.YW. 10018 tfn

FOSTERS, BLACK LIGHTS, INCENSE
beads, patehes, stickers and decals. Send
for free catalog. (404 B7E44T4, H & B
iFsiributiors, B30 Peachires S5t NE, Ak
lpnta, Georgia J0G0E L

RECORDS - TAPFES OLDIES! 20,000 1N
stocie Send 5 fur 3,000 Hsting cata
fiagr. Mail orders Mled. Record 'Cenier,
1E0S W. 35ih Si.. Clovelsnd, Ghio 44113
2i6 210107 v

TTEMNTION NECORD COLLBECTORS:
frl::-i:r:" no  more [or WnB, WnR, Pop,
W, Nockabilly oldien Send for (e
el 4% RIFM's only, King of the aldles
Sevy Alesander, 408 Pond 5t Frunklin,
Alaaa. (EDEIH. mhi5

RENT. SOUND . S5TUDID (FOR-
m‘:lr Knlckerbocker: Ind flour, 146
Weal &7 Sirest, NYC, Nent, 3500 1200 5g
fevt Heys with restaurant greund flodr
Call 263- 7021 befors 10D & m. mh

1 ARLE!MY FOR THE FINST
H'r;f?ﬁTmrc. radio slatitons HWeting By
FORMAT! Further informetion wrile

Froduntions, T Hox IESH,
Hiullywing  Stalion, Low ~Angelen. Calil
e M il

WANTED TO BUY

CLOSEDUTSE
RECORDS AMD TAFES

Cxporter needs reffable supplier of
. 1:' .I :.ng.“:, U.:.?n. :
i nale © :
B hees S confach

MR, SCHULTE or MR, ROSE,
BT HI-H.II.‘I’Z‘ iNC
.ﬂj--l'"‘ w -

nw ok MY en

COMEDY

PROFESSIONAL
COMEDY MATERIAL

¥
The Service of the Stars for 30 Yra.!
HTHE COMEDIAMN
Original Monthly Serviee—B845 ¥r.
2 lamins, B8—1 fap 311.50
35 “FUNM-MASTER™ Gai _F‘ilm.
= Anniveraary Iusiie, 2
Hifow (o Master the Ceremonies. B35
No CO0IDE
"We Teach Standup Comedy™

iF te: BILLY GLASOM
o llﬂn W. Sdrh 54,

Mew York MN.Y. 10019 tin

“FREE" CATALDG . .
for the Deelay! Comedy, books, alr.
checks, wild tracks, old radio shows,
FUC tesis, and more! Write: Command,
Bax B6345-B, San Franciseo #1236, 1fn

. EVERYTHINL

MATERIAL

NEW! 11,000 CLASSIFIED ONE-LINERS:
§10, Filariously funny! lfnmlliﬁllnmi!_fdl
guarantieed. Write f(or freo cstalog. .
mund Orrin, Dox 678-A, Martposa, Calif
! ifn

MUITE YOURL OWN COMEDY! I
-:.:""III‘-IL'II'EI!.ZP Course, 15 DeMol, Box 201EE,
prabilin, Calll, Sah65G mihl

AALEIGH'S WEEXLY COMEDY., OUR
S5th year. Free sample, PO, Box 1781
Little Rock, Ark ¥ mhdl

DISTRIBUTORS

PATCHES 383.40° A DOZEN, 1000 OTHER
MOW Items. House of Rippa, 30 M. Mae

POSITION WANTED

Rlimk.‘ﬂ” Dwer 2 000 on-the-alr hours

sporis play-by-play.

[if necessnryl.
Write Box 581, Radio

TALENT?? CARSON-CRONKITE-
SCHENKEL-GODFREY &l In one

ow dolng Lop  rated midonocning
radla show In Intermedisie marketl.
Sells ale time In POM.  wriles and
produces buvers' spots. Does  all
ewsBparts [play-by-ploy)-Alr
l—.!mre Haqﬁl I Travel
IV Job Mart,
Bliboard, 1515 Broadway, New York.
MUY, 1. e i |

Guesten  Parkway, Mt ernon, New
York InSHN ifn

POSITIONS OPEN

A future = avallable in & growing
corporaifon with several divisions,
if you are a moture, stable, profes.
alonal contemparary porsonalily.
Join B (op rFated SM-hoor medium
market contempura station 'with
opportunity for sdvancement in
numeraus areaa of our growing fiom.
We're looking for Lalented sdulla
Send tape, pholo, resume, pnd salary
regulirements (o Box 582, Hadlo-TV
Juob Mart, Billboard, 1515 Brosdway,
New York, N.Y, 10036 3.3

dium market

Austelle Rd.,

EXPERIENCED JOOOK LOOGKING FOR
immodiate employmenl.  Prefer me-
op 40, Hawe' 1 year's
experience  and it  Phope. Inter-
epted  in definiie advancement in
raidio, and arm willlag o reloeate.
Contact: George Palombells, 2050
L HI, Maristta, @Ga.
30060, Phone affer G pomo (A0 426-
8532, 33

Meb. BBHOY

ATTENTION: DOFERATIONNG MAN-
AGER 'PHOGHAM DIRECTOR. pres
enily secking a plice io pul down
rools. with groater potential. 1 have
excollenl refermnesn. (riple A cre.
dentlale, Clock of promotions,. Am
an ambhiious family man, and will
even accepl an attractive coplract to
et what I want. Aveilable Maroh
. (1-308-3p4-G438 evenings) J.H., Ef
wards, 424 East Hall, Grani hl"ﬁ‘ﬂj

LT

Art Keller, Modern Country KHOX,
Dallas® Toap Maled sftermoan jock Top
6 years, |s awvellable Call 2 -i--il::jld

abiul (0 gradaate from [lon Ms

hroad  musi Interests. Mo hea
rock please; he"

tlomg and hard Lo develop his Full

CTRY, wul:rj“ o reloeate for

m

Jim Aldrich s 31 years old snd

tin"s. He Has his 16l fleksl and I.l;
F'T night jock on a /W station,
He's now resdy for a full time sint
at full time pay. 3 sears colloge,

rather commoni
cate than  scrdanm, W,llln o work

iential. and enjoys writin mntr:ﬁl
In thy

righi n‘mﬂ:u iy, Copntact at 1247
?‘mrﬁ enturs, Ca 1093 or

abile Tor FM at

BLACK PFHOUGHAM DIRECTOR avall.
ation in a major mar-

kel WIll guaranties  raty in &
e Sadarred i T &0 by
i r

A2s- 1570, 33

NEED A JOBT We ean help you fad
it! Our  clagpified newaleilier s
malled weslily to 1500 stations. Yiou
gt 00 wo e tell what woul're
ooking for. Beginners (o Hesvs-
welghts weleome . we ennlact all
site markets, e way s fast;, effl-
elent, econamical ' price &
25 Al radio péople coverdd | - -
s, MNowsmen, gineers, &ic
Blind ad If desired. Coplidential
Call after 6 pom, CST. (not collect)
512/858-204]. Radio Services, Hox
20033, San Antonio, Texans TEED, The
Mew Way! Call Tonight! ki fl

CLASSIFIED
ADVERTISING
DOESN'T

COST,
IT
PAYS
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Studio Track

By SAM SUTHERLAND

in Norh Hollyweod, the cinnati streaking away from the ly live concert series. Sguuauh;
wﬂ:;r Rros. Studio ?s chugging lunch table ufluf “one of the little for the serics, taken by Dr. Pepper
right along, with a conversion to fellas.” When Mull returned with during the first year, has been re-
24-track capability now complete, s look of disgust, an observer newed, with Dr. Pepper and agen-
The old Omega Sound has been asked whether the subject had met cy "t:nurrl;i“t _Ruhwan.t hoping o
redeveloped by ‘Warner's Lee with his approval, sustain listenership  built up

WE'RE
S0

Herschberg (o handle 24-track “No,” said the disappointed during the first yeur of the series.
work with 24 channels of Dolby iconoclast. It was only n dwarf.”
noise reduction. _ * W
Projects jusi completed there m- New Folks: New Jersey now hus
clude a new LLP by Arle Guthrie, a new room, that being the Mid- 1& mt‘_ssu W
who has agairi sought Lenny War- nev Recording Studio in Princeton. .
onker and John [I;‘ilh 1l£:r E:;udu-::. Designer and huild:.g is Boris Mi:l-
. . - Herschberg and Donn Landee en- ney, an engineer and musician who
Not Dﬂl‘f dld RICHARD PERRY mix I‘IIS fﬂp gineered “ﬁlh Bobby Hm_d e hai mcurdﬁld wiﬂ; “nﬂt::l,;i.““;.“ ane;l :i!: for the BEST
- Y i ~ . Landee also engineere and Gordy Tate for ABL/ Impulse. sound mn LA,
SE“lI"Ig ﬂlhl.ll"l'l No SECRETS ('WhICh II"IC!I-IﬂEEl Templeman's production of the He's also arranged for the Merv
Carly Simon’s hit single “You're So Vain™)— new Doobic Brothers album,  Griffin Show, the Tonight Show COMPLETELY EQUIPPED mas-
- slated for release next month, and the NBC Metwork, ter recording and mixing facii-
we were also able to be of service to: while Landee and Herschberg Now Midney has relocated 1o ity. Open 24 hrs., 7 days.
apain teamed up to record Gene Princeton to work on independent :
Parsons with producer Russ Title- projects in the new eight-track
BREAD T, room. With production man Bill RATE INCLUDES ENGINEER.
Mastering ictivities at the studio Ring, he has formed the Midney Call to see facilities.
D - d G have recently included lacquering Record Company as well, with im-
avl ﬂfES for Procol Hurum's next Chrysalis tigl singles, already released, by
offering, “Grund Hotel”; Mare Bo- Winds and Makers, BULLET REEDRDEH&, INC.
_ lan and T. Rex; and, in the won- The Scully-equipped room 15 at 6272 Sunset Bivd
| N E I L DIAMO N D derful world of sound tracks, “The 317 Mt Lucas Road in Princeton " 2 :
Theif Who Came To Dinner,” the - Ak Hollywood, Calif, 90028
new Ryan O'Neal film, and. . . Out at Ultra-Sonic Recording 213—469-0875
Tﬂm Cﬂl‘ﬂlﬂnﬂ brace yourselves, . .“Deep Throat, Studios in Hempstead, N.Y., will
) ' Xk ® % again be hosting WLIR-FM's week.-

At AdVantage Sound Studios in

New York, pgeneral manager Bob
ALBERT HAMMON D Schaffner recently offered a quick

glunce at activities there -
| Dave Woonds and Free Flow
Dﬂn Althld Productions hrought in MeKendree
Spring, while Polydor's James
Brown mixed both the “Black Cae-
sar” sound vrack., his most recent
A single, and the next Lynn Collins
aree lh;rr;dFﬁign:hie??:?né}tﬂ APHEX is the next revolution in recorded sound. Starting
5 ctions w : .
Lﬂu Adler by Bob Roth 1_'1::1_r_ James' Brown March lst, a THIRTY-ONE-DAY OPEN HOUSE will be held
Fri‘i;‘;“?n““;,,ifrf“ﬁiﬁ.;‘,;’f mﬁftfﬁ}; for the Profession. Bring your own familiar matenal on rec-
GLADYS KNIGHT resprding her fiot Roulete 4loum | ords or tapes; Aphex will make it come alive
¥

Niven; Jerry Love; Don Passante

Associstes; and Bobby Robinson,
JDE PDI’fEI‘ AdVantage's Studio A, a 16-

track room, has recently received a

| new acousti; treatment utilizing Daily between & pm and 9 pm (or by appointment) at the
SAM NEELY structural changes and momtor

equalization o clesn up the sound

RUdy Durﬂnd Meanwhile, in the contral room, Penﬂlnuse Eust S'“diﬂ

20 channels of DBX noise reduc-

tion have h::n iijdcd.* 165 W. 46th Street at Times Square, N.Y.C.

Midget of The Month: Martin Call (212) 575-8393
B I LLY PRESTON Mull, Capricorn Records recording

artist and noted Duncan Himnes

H_ f D:.'ldsi'i.ll. has at ]-:.34.'~'.tj one :m;l;.f-:nr

SEVEra Fojecls  undgrway ext

IIﬂSEl muonth, T'f;ull 15 planning to record

his second CCapricorn LP live, in

concert at Sunset Sound in Los I =
RAIDERS Angeles, No details are available
regarding  supporiing musicians b
. and/or sound effects, but Mull is
M[]rl( L||'|d Sﬂy expected to wear n duzzling white
tuxedo while wife Knstin, will ap- ,
pear a5 Linda Lovelace. RRAN
That session may coincide with A
RARE EARTH the first Phony Film Festival, an-
other ]:'.rmjem'cﬂ h‘EuEI :xtruv?gunm STUDIO
centering on his first semi-feature
Rare Earth-Joe Porter fiim; “Mondo Linoleum.”
_ Mull, a veteran devotee of mad-
HELEN REDDY el TR B 1 NYCERN

i " March 29 to April 1
Tom- Colul Signings | | At e e mezzic i
BARBRA STRE ISAN D o Continueil from page 26

e —

Vanguard Studios and the Institute of Audio
Research facilities.

Id Bros, Mani 1, & divi- . .
- ET::I:I l’i'-[rmlﬂll::;f:m:inmlgne on The Workshop will focus on exteqdmg the
Richard PEI’I’)’ Seuns with ihe altast “Long roducer's creative and artistic skills through
. Silver.”. . . Donna Fargo's single ¥ N d use of studio
“Funny Face" has been certified more efficient and expanded u
i Is Gold on Dot, . . . The Rolling facilities
MMY Stones have earned an RIAA pold acilities. h hich will
i{mi[iﬁmiﬂn [Er “ﬁ alhunl; gu'lur; Jahn Woram heads the Workshop w »
: ot Rocks (Bi its and Faze : 3 _
LGU RISI"IEEI' (Ql.lﬂd) Cookies)” on Youdon, . ~ - The include a number of special guests as We

: : Curtis Maylield “Superfly” single A printed Workshop program & additional
Lunkmg it over | i WE REALLY AREN'T ‘ ) Eurbuug]nilluilﬁn:ﬁhnlflaﬁi —_  details may be obtained by writing tu+the
address below or by phoning

MODEST AFTER ALL bl.lf WE SURE ARE Certification for the Phonogram
212 677-7580.

album “The Magicians Birthday.”
PROUD” The Osmonds have gone Gold
‘ with two albums on MGM “Crazy

Horses” by all the brothers and

. ;':Tnu ‘I"l:rumu;.l:‘:'I by Dﬂnnrﬁ S

reedence sarwaler evivals
5 SOUNE L AKSENE | “Creedence Gold” has gone just
1800 N, Argyle Avenue + Suite 202 that, with an RIAA certification

Hollywood, California 90028 for the Faritasy llbum,.-m“:?:

institute of audio research inc.
64 University PL, New York,
MNew York 1
e S R

' ie ¢ Flu" sing
II:":s been certified by the RIAA.

30 MARCH 3, 1973, BILLBOARD

.
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Toe Yooty Blues
Tavenin SO

w Now yy
The Seventh Sojourn

the way it sounded in the
recording studio.

‘Seventh Sojourn™ is just ane hit in
the Ampex rapidly growing library of
over 60 discretle QB releases —

one maore redson you can

look to Ampex —

Ampex |s releasing ine LI

axpernence of ine MOODY BLUES
greal new album as it can anly ue

heard on Ampex Discrete QB

quadraphonic lape

Where imagination keeps your hndnul growing.
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Radio-TV programming

INTERVIEW

KHJ-AM's Emergence: 'Goodies & Badies'

EDITOR'S NOTE: This Is the
third inxiallment of an in-depth in-
rerview with Ron Jacobs, currentiy
program direcior of KiB-AM-FM
in San Diepo which iy fealuring an
iritessal album-cut format, It was
Jacofs 1|'Il1r1'|-'|'1.l'|"l.f'f1'h-:|| I-'i-l"--'lr‘-' fei fhr'
development of the Drake jormat
ay program direcior of KHJ-AM,
o Anpelex, The [nterview wigs

snducted by Claude Hall, radio-
TV editor aof the Billboard

IACOBS: Los Anpeles had an

different vibe from 1965

1967, | talking o Paul
vurell a eouple ol vy apo he's
17 rector for he Crusing
TS, Yyou know? And wWe Werc
Iking about 1967 because we've

whole bunch of
—_—_ hum cover: and we were
' ahout 1967 because the
i |1:I‘r'; to be 4
headshop and there's the Monlerey
Pon Festival postar in the window
wcense and wiler pipes and
And | didn'l
realiz that  “Sergeant Pepper”
i t in 1967 because he hnd
included that in the album cover
id he sard: “Evervifiing happened
7% 1967 was an incredible

ol thol s

iii | i i Fiig i
s v il apprernin

vear in Los Anpeles. Particularly
{30 i il KH]J-AM beciouse FM
hadn't started up really big, vou
know? KHJ-AM was the thing. In
1966, the Loz Angeles Free Press
ght that KHI-AM was the
hippiest thing going and thought
inti-establishment

vis tlernific and wrote
things about KHI-AM. There

no FM rock 'n' roll. Every-

jou wenl on Li Cienega or

sunset people were hstening 1O
KHI-AM. If vou went down Sun-

Make 1973 A
“Pacesetter
Stereo. ...
Year

For Your Radip Station
Contact

KAA PRODUCTIONS

Allentown, Pa. 18102
215—439-B694

For Information
Automated Programming/

!

Programming Consullants

set in 1967 there were really
preal scenes there. 1 can remember
standing in front of a place called
Tiger's Tail at the time which
used to be Gene Norman's Cre-
sendo and a new group had just
come from New York that every-
one was talking about but no one
had seen before and they were
playing inside—the Lovin’ Spoon-
ful—and 1 was out on the side-
walk arguing with Phil Speclor
about the war im Vietnam while
Ahmet Ertegun was waiting in his
limousine to take Spector off some-
where, you know? Charlie Green
and Brian Stone had all of their
thing going with Sonny & Cher,
the Byrds were happening. Los An-
geles was incredibly active and
vital and exciting in the summer
of '67. 1 think from that time on.
it wen! downhill, For me, emotion-
ally, vou Enow?

HALL: What wus the first time
the station, KHI-AM, pot some
good numbers?

JACOBS: October, 1965, the
station was No. 1 overall, In
Hooper, which was important at
the time. When we started, I kept
a chart on my wall about &
vear ago Ted Atkins finally sent
me my chart. . .1 just chanted the
Hoopers from when we slarted
until when [ left there. . .and we
started off with a two percent
share in the morning and some-
thing a little better than that n
the afternoon and we started doing
pood immediately in Hooper, but
became No. 1 totally in October
19645 everything that KROD)-
AM has attempted to do and
screwed up, we did correctly in
1965

HALL: When did you realize
that KHJ-AM has become almost
u legend. . .or did you?

JACOBS: 'While the stuff is go-
ing on, you don't reahze It .
you're so into the thing that you
don't realize there's any particular
significance to it or any importance
besides what occurs to you or what
appears obvious, you know? The
first time thiit 1 reabized we were
doing something that wis bigger
than what it appeared lo be is
when Ken Delvaney, who was the
manager of the station, and |
went to Denver to check out a
machine which they were using at
KIMN-AM. The program director
there at the time was Ted Atkins

_.and I'd heard about this device
which compressed time. . i1 was
called a frequency pitch generator

not generator, but it was this
German  muchine which could
take “People” by Burbra Streisand
which was, | guess, four minutes
long and tape and replay it back
in two-and-a-half minutes and rhar
presented soine interesting possibil-
ities because, I thought, Jesus, if
we could take some records and
reduce them down 30 seconds each,
we'd be abl¢ to wedge in another
record or two an hour, so we went
off to Denver. As i1 turned out,
the machine wasn't practical, It's
probably stilll sitting there gather-
ing dust, but the way Atkins was
cOMINE ON—-WOO Wid, wowie, gapgn
—and the fact that T was driving
around Denver in a rented car hs-
tening to bils and pieces @n every
station there of whot we were do-
ing, you know, was when | realized
that KHJ-AM was having a more
far-reaching effect than wis ab-
vious to me living in Los Angeles.
And | should have known, be-
cause | used to be fascinated by
KFWB-AM. You see, until 1962
| had never lived or been on the
mainlund, . 50 1 never got to listen
to any radio stations and | was de-
prived in iy childhood because
television came to Honolulu much
later than it did the US. So 1
really got hiing up on radio. And i
wasn't possible to jump in the car
and drive somewhere and listen 1o
another station. Once in a while,
on a clear night on top of a moun-
tain in Honolulu you could hsten
to KFI-AM and that was really a
big deal. . that was exciting. you
know? As a teenager, if I could
pick up KFI-AM that was almost
better than necking, you kKnow?
The most exciting thing that hap-
pened to mie, at the time, was in
1961 when Lou Chudd, who al
the time 'was runming Imperial
Records and they were really hot
then—Ricky Nelson and Fals
Domino—set it up for me to have
lunch at Musso & Franks with
Chuck Blore and Jesus Christ! At
the time, [ thought it was like
having an audience with George
Allen, Henry Kissinger, and the

Pope all rolled into one, you know.
And 1 always appreciated Chudd
having set that up. Blore and |
rapped about an hour at lunch. |
don't know what he thought of me,
this fresk Hawuaiian from some-
plice he couldn’t hear, but I was
aware, at least scademcally, of
KFWB-AM from when they started,
you know? But it was sort of neat,
hecause when we did KPOI-AM
from 1959 on in Honolulu, we
were flying blind and didn't have
access to what everyone clse was
doing and we came up with our
own stuff wnd 1 think that's why
we were probably able to generite
some onginal things because we
didn't huve outside inflhences.

HALL: When did you leave
KHI-AM?

JIACORS: The summer of 1969,

HALL: And whit were the rea-
sons why you lefi?

JACOBS: Aw, because | was
bored. At that time, from the ex-
citement a few years before when
it seemed like everyone was listen-
ing to KH.I-AM and we were do-
ing non-stiap credtive and inven-
tive things and wus really reward-
ing. . .I've said thiy before: 1 think
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that the time I came home after
work one doy and found my wife
listening to KPPC-FM, 1 decided
that 1 couldn’t do that much more
with KHJ-AM becnuse it was
starting to be hypoeritical. It's
really important to be able to lis-
ten to the rudio station thalt you
work for or program. | think that
anyone who is working for. . .on
the air ar or progrumming a radio
station that can come out and say
they don't like to listen Lo it but
after all, it's a living. . .people who
just come in and punch a time
clock. . .people who're condescend-
ing in their attitudes towards the
audience. . .people who feel theyre
doing # service for an adolescent
mentality, . .you know, those people
shouldn't be in radio. . .they should
be locked permanently in an ele-
vator with the Muzak stuck on a
Stanley Black record of “Strangers
in the Night.” Thut's one of the
chief problems in this business—
people will say about their own
station well, I don't like to listen to
it, but those kids—or whoever
they conceive their audience to be
—isten to it. If you can't read
your own magazine, g0 fo your

own movie, wiltch your own TV
show, then the hell with it. | g=t
the hell out of it. . .this is & land of
a lot of opportunities. 1f you have
something going for you, you
should apply it in an area where
yvou cun dig the results of whit
vou're doing. | reached a point
at that time where | realized thut
evervthing T was doing profession.
ally was hypocritical. . .a contradic.
tion of my own personal 1deas, you
know? I'd gotten sufficiently older
and less competitive. . .the mont
important thing to me wasn't be-
ing No. 1. After October, 1963,
I'd just throw the things m »
drawer—the ARBS, the Hoopen
the Pulses—and be aware that up
on the third floor the salesmen
were celebrating. By the time |
left KHI-AM, I'd figured out that
I could do my job very well in
about 18 minutes a week. Really
Claude, because evervthing had 2
number or color. . .t wal 8o
domned systematized that | Knew
exactly what we had to do and like
if you could do your job in I8
minutes the rest of the time you're
cither going to be as creative as

(-.-!!_'.'-ljr.nr fifd T “'i:

‘Risque’ Lyrics Theme
Alan/Tuna Syndication

LOS ANGELES — Alan/Tuna
Productions, located in the Wood-
land Hills suburb here, has
launched another radio documen-
tary—“The Back Seat of Your
Radio”"—into syndication and this
time the theme focuses on the so-
cialled off-color tunes over the
yeuars dating back to “"Wake Up
Little Susie” and "Yellow Polka
Dot Bikini,” Charlie Tuna, host of
the three-hour special, admitted
that the approach on many of the
tunes will be tongue-in-cheek. It's
one of a series of themalic specials
being produced by Jeff Alan, hend
of the firm, with Tuna and all
center on topics such as love,
Christmas, religion, etc. The rea-
son, Tunu said, “is to gel as wide
4 subject range #s possibie. In re-
gards to these songs, like ML Ever-
est, they're there, although some
of them haven't been easy to deal
with.”

The songs, Tuna and Alan guar-
antee, have ull been played on most
radip stations. There will be 13
minutes of availabilities per hour.
Price depends on markel size, The
show is available in monaural as
well as stereo. Interviews with
various artists and personalities
are & purt of the show

This latest show is part of a

N, ic director for KHJ-AM in Los Angeles,
VISITING MERIDITH LIFSON, mus b Fragqpudiiig pris- g
executive Scott Anderson. At top, from llri';
lly Bryson, David Smalley. Ms. Lifson sits between E

MARCH 3. 1973, BILLBOARD

is the Raspberries on
tion was Ca | promotion
Anderson, :
Carmen, left, and Jim Bonfanti,

Capitol Reco

series that Alan bills as the Firs
Package, WLS-AM in Chicago
feted “Love and Rock & Roil”
over Valentines Day, and the se-
quel of this show—a six-hour ex-
tension—will be produced later
this vear. It's this show that hus
been acquired by United Airlines
and will be feted on in-flight en
tertainment  beginning  June
“Love and Rock & Roll” also fea-
tures interviews with artists, in-
cluding Bobby Goldsboro, John
Sehastian, the Carpenters, Don
McLean, and Roy Orbison
Alan/Tuna Productions already
have four specials availuble, each
ranging from three to six hours
long, and more are COMINg.

Kip Walton's

Video Series

LOS ANGELES—"Solid Gaold
Summer,” 4 weekly oldics-type 1el-
evision show, has been launched
into syndication by Kip Wallon
Productions in teamwork with the
Sam Riddle Orgunization. The
show will fenture various artists as
hosts, various gold record artisis,
film clips, und memorabilia of the
50's. Length of show isn't known
yel.



www.americanradiohistory.com

Bill Gavin’s Personal Picks

=-I especially like:

— e SEES I SIS e S eSS S SSSNS S— N — — —

| ‘ROSANNA-Denniis Yost and the Classics IV

| (MGM South) Previous entry was very
| strong throughout the South, this has

the class to take 1t all.

Youd Better Believe It!
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Radio-TV programming

Vox Jox

Bob Walker, a four-vear veteran
of WTIX-AM in New Orleans and
I-5 p.m. nir personality, has been
named the new music director of
the Top 40 station. WTIX-AM
program director Bob Mitchell is
looking for an air personality
Ex-WTIX-AM music director Mike

Green is going across the street to
program WIXO-FM as of Mar. 1.
. . . Roland Bynum, program direc-
tor of KGFJ-AM, Los Angeles, is
looking for an all-night personality.
Send air check and resume to him
fast. . . . Bob Shulman, sfter &
after a year-and-s-half with

Lowest Prices
- Records &Tapes

|/ Alabama Ave
(516]

.:'IJ.1'_-JILI .T'.|.‘:'1E-Eﬁﬁ
WHOLESALE DISTRIBUTORS \...”:. .
| TAPE &= RECORD PROMOTIONS h“.ﬁ

\is
A ANDY STRIPE RECORDS
!

Island Park, N Y
32-0047 - 0048

11558

Write Far
Free Catalogs & Weekly Specials

Members of

=

By CLAUDE HALL
Hadio-TV Editor

WGLD-FM, Chicago, is looking
for Top 40 or progressive work.
312-549-42206, . . . Got a note from
Gregg Cmus. He produces his own
radio show and buys time for i
on WHBI-FM, New York. That's
A tough way to be in radio, man.
* * *

Diick Summer has “Lovin Touch
III" out with Random House.
Price is $2.95. Summer is radio's
answer o Rod McKuen. . . . Don
Hughes, R03-782-0777. is looking
for Top 40 work. He's E£Ol some
small and slightly larger experi-
ence, such as WDXY-AM in Sum-
ter, S.C. . . . Scott Jefferies, music
director of WYNG-AM. Golds-
boro, N.C., makes a plea for better
record senvice, Promises me a six-
pack of beer if his service im-
proves. Can't hardly top that kind
of offer these days. . . . Panl
Sebastinn, WKHI-AM, Hollyhill,
S.C.. a Top 40 station, needs
singles  desperately,  Guarantees
feedback to record companies,
Really wants to help. . . . Chris
Glendon from WLOF-AM in Or-
lando, Fla., has joined WAPE-AM
in Jacksonville, Fla, as produc-
tion director. Staff lineop now has

; Dixon in morning  drive,
Don Smith in midday, Cleveland
Wheeler in afternoon drive. Whee-
ler adds: “Under current progrim-
ming policy, we use aboul one-
third gold out of total airplay
We desperately need the major
labels to send us their back-10-back
gold  series to replenish our
library."

* * *

Gary L. Ham, stationed in

Thule, Greenland, with the air

force, is coming back stateside 1o
Hill Air Force Base, Utah. and
wants a radio job in that ares, so
be on the lookout for him to come
knocking at your door. . . . Jack
Armstrong is leaving WKBW-AM,
Buffalo. after about two-and-a-half
years in the evening slot to join
WIAS-AM, Piusburgh, which is
going to rock in a few weeks under
Buzz Bennett. Jeff Kaye, propram
director of WKBW-AM. is looking
for a new super persomality eve-
ning jock. Going to audition 10
of the best on the air for a couple
of weeks Mar. 5-16 in Jack's aold
slot and let the audience have a
say in who gets the job. Send tapes
and resume to him. Good station,
excellent pay. . . . Larry Glenn
is now with WSGN-AM, Birming-
ham, Ala. He's been studying at
the University of Alabamn. News
staff at the station includes Pete
Taylor, Glenn, Doug Limerick. Joe
Aloin, and news director Dave
Perry. Air personalities are Steve
Norris 6-9 a.m., Rick Davis 9-noon_
John Bass noon-4 p.m.. program
director Glen Powers 4-7 p.m.,
Amaysa Kincnid 7-midnight, and
all-night man Scotty Brink. Lord.
there can't possibly be two of
them Brinks! I can take 17 Robert
W. Morgans, but two Scotty Brinks
demonstrates a lack of creative
name selection, Or something.)
* b 3 *

Ken Rogers, general manager
of WHPA-AM, Honesdale, Pa.
writes to make sure all his friends
don’t mistake him for the Ken
Rogers with Chart Records in
Nashville. . . . Gary Starr, sales
manager, has been promoted to
general manager of WMYQ-FM.
Miami. . . ., How's this ane: Ster-
ling Manhatten Cable Television,
New York, is airing radio shows
on TV 3-7 pm. Sundays. The

CATYV system is carrying the audi
of such shows as “The Long
Ranger,” “The Green Horne,
“Ganghusters.” and “Fibber MeGied

and Molly” while showing slide
. . . Rick Allen h-- left %(MLA

FM. Ashdown, Ark, 1o jois
KKEG-FM in F:;gttlwill:. Ark
Thus the lineup at KMLA-FM no

includes general mannger Steve
Pearce from 5:30-10 am.. Ke

Cochran until 3 p.m., program di
rector Ronn M ¥ 3-7 p.m., and

Dave Munduy 7-midnight. T
Snead does weekend work.
* * *

Dale Ulmer, WEMP-AM, Mil.
waukee, writes: “I just loved the
little plug you gave me in this
week’s Vox Jox I don't remember
who their (KCMO-AM. Konew
City) morning man was, but hes
eone 0 Milwankee.” You will po

(Continued on page 38)

Who is

NEEDOM
CARROLL

Gentury One Productions Presents

A G-Hour Decade Rocumentary

I——-——--—-—-—-—_—_—.___-q'

| CALL OR RETURM THIS COUPOM TO:

| CENTURY ONE PRODUCTIONS,

HAME

PF.O. BOX 154, ACOURA, CALIFORNIA 9130

J

(2131 341-6401

TITLE:

STATION,

ADDRESS:

. — - - S A —

R e e m— — — — — — - —

R S —m . . —————

- = | a

featuring . . .

® Narration by LA's KROQ Personality STEVE LUNDY—in 12-
years the most listened to Rock 'n" Roll Personality. (Nashville,
Houston, San Francisco, Detroit, Chicago, L.A., Japan, Argentina
and Europe.)

® Interviews with the Stars who made the Hits.

® Inserts of the ACTUAL major news events as they happened and
made history.

® Highlights of the memorable happenings from each year,
® Produced in REAL stereo as well as maonaural.

® Plus! "The Countdown of the Decade.”” The final hour that fea-
tures the Top-15 recordings of the 60's.

® Price, APPROXIMATELY $240 for small markets, $360 medium
and $480 large.

LOWER PACKAGE PRICES TOO!

MARCH 3, 1973, BILLBOARD |
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HERE. NOW.

Country music’s newest national radio show...three special hours, each and every week.

You've been waiting. And so have we.

You've been expecting somecne to come up with a truly
national country music show for radio. A fully produced,
weekly music special that gets inside, that explains, that
presents all of America's country artists and their music
in an entertaining, but meaningiul new way.

We've been waiting, too. For the right time. For the best
combination of research, writing and production talent.
For the best host. And for the best program concept 1o
fit all kinds of radio station formats...to provide a real
programming attraction each week.

It's here, now. CONTINENTAL COUNTRY.

Not just coming. Here. Into its fourth week ol produc-
tion, CONTINENTAL COUNTRY has already feature:d
guests like Eddy Arnold, Chel Atkins, Qlen Campbeil,
Donna Fargo, Tom T. Hall, Jerry Lee Lewis...from CMA
Hall of Fame stars to new, hit artists. The show is already
on the air or ordered in 19 markets, including LOs Angeles,
San Francisco, Nashville, Indianapolis, Sacramento, Dallas
and Tulsa. :

The concept. A weekly, three-hour review of cnuntfy
music of yesterday, today and mmﬂrmw...lprqdu:e]ﬂ in
an exciting, smoothly edited package of music, Interviews
and narration. .. shipped each week for broadcast in three
hours or in consecutive one-hour segments as follows:

HOUR | —"'The Glory Road”'—traces country music from
its origins to the hils of the recenl past...regallmg the
super songs and reminiscing with the super arnsts,.

HOUR Il —"The High Road"— presents the week's chart
hits and interviews the stars that are making news today,
right now...including gspecial reports _frnml E_‘!LLEDAHE:
Magazine editors, Claude Hall and Bill Williams. Brief
“Billboard Reports” are featured every week. -

HOUR Il —="'The Express Road'— looks at the future...

meeting new artists, hearing new releases and reporting
new trends from all parts of the continental country.

The host: Jerry Naylor, from Chalk Mountain, Texas.
A regular on the Louisiana Hayride in 1954...an MGM
recording artist today . . . with years of experience and vivid
memories as an artist and disc jockey in between. Jerry is
at home in CONTINENTAL COUNTRY... talking about and
with the people he knows best and presenting the music
he loves most.

The producer: Diamond P Enterprises, Inc., creators
and producers of the highly successful Audio-Biography
Series of 12-hour radio specials on Burt Bacharach, Glen
Campbell, Paul Anka, Jerry Lee Lewis, Dionne Warwicke
and Eddy Arnold. Studios and offices: 7715 Sunset Blvd.,
Hollywood, California 90046. (213) 874-1512.

HEAR, HERE.

(Clip this coupon, attach to your letterhead, and mall, today.)

LRl R R A A B B B & & 4 & 3 3 § N 4 0 0 0 F T rFRr IR

Mail to: Mr. Merrill Barr, Genaral Manager
Hap Day Industries (Division of Diamond P)
40 Court Strael, Suite 918
Beston, Mass, 02108

Cir, call eollgel: (817) 267-THEE

Genllemen: | wani to hear how CONTINENTAL COUNTRY will comple-
ment my siation's programming and profitability. Please
rush me a gemo and details on licensing, rates & availability

Name _Title

Radio Station AM FM Steren
Streal . = : =
o | ~Stale —Zip —

L T e |

01973 Dinmond P Entarprines, Ing
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THE JOEL WHITBURN
“RECORD RESEARCH"
REPORT #2

Since the Hot 100 chart was in-
troduced in Billboard on November
2. 1955, nearly 3,000 recording
artists have made this “honored”
chart.

Of these 3000, the following 3
artists (in rank order) are clearly the
top 3 lor record accomplishments
during the history of the “Hot 100":

1. ELYIS PRESLEY . ..

2) bH consecutive record raleases
(RCA—not including EP's) to
make the Hot 100. 18 years in
a8 row without a2 miss (1956

| 1573)!

14—3£1 records!

t) 5 consecutive #1 records!

dy Hiz first 24 records all hit the
Top 5 ol the Hot 100. In 1956,
his first year on the Heot 100,
he had 17 record sides to hil
| the charts.

£. THE BERTLES . ..

1) 25 consecutive record releases

(Capitol/Apple—nol  including
I EP's) to make the Hot 100. 7
- years in a row withou! a miss
(1964-1970)!

19—3#1 records!

I ¢} b consecutive Z&1 records!

d) Except for 4 releases, all their
records hit the Top 4 of the
Hol 100. In 1964, their first
year on the Hot 100, they had
30 recard sides to hit the
charts

1. THE SUPREMES
(With DIANA ROSS) . . .

al 22 consecutive record releases
to make the Hot 100 (1964

1965)

B} l&—=1 records!

t) 5 consecutive #+1 records!

| d) All their records hit the Top
30 of the Hot 100 (beginning
n 1964)

several olher artists have had
super accomplishments on the charts
ncluding Frank Sinatra, Pat Boone,
Ihe Holling Stones, Ricky Nelson
rats Domino and lames Brown, how
ever, the abave 3 artists’ accomplish-
ments are lops

TRIVIA QUESTION #2:

"who s the one recording act in
hart history to have their first 4
charted records all hit #1 on the
Hot 1007

wanl You Back®
i. “ApC
The Love Yau Save"

‘Il Ba Thers"

e e—————

Radio-TV programming

New Colo. FM Emergence: ‘Goodies & Badies’

Country Qutlet

SECURITY, Colo. — KWYD-
FM, which will feature a format
focusing on both modern country
and progressive country sounds,
will hit the air here in a few
weeks, according to new operations
manager Gary Hall.

Hall said the music format is
“a carefully thought-out blend of
modemnm country and conservative
progressive country including the
strictly country side of Bob Dylan,
Poco, Neil Young, Mac Davis,
Kris Kristofferson, Judy Collins,
etc,, eliminating strong sugpgestive
lyrics or esoteric content. This will
comprise about 33 percent of our
music format. The rest, proportion-
alely, will be made up of the Dolly
Parton's, the Johnny Cash’s . .
of which about 40 percent of this
material will come from albums.

The new KWYD-FM is located
just a couple of miles outside of
Colorado Springs. Facilities will
be among the most modern in the
state.

Yox Jox

mitingaed from pape 34
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tice that 1 do remember who writes
Vox Jox. I tried like hell to forget,
but I couldn’t. Yes, 1 am poing to
Milwaukee and | may just have
your beer supply permanently
straped at the source! At any rate,
next iime you're in Sudsville, voo
OWe me one.
* * &

Tom Buck has left KKOA-FM.
sacramento, Calif.,, where he was
operations director to become the
midnight personality on KRAK-
AM, Sacramento, Dunbar Wakaya-
ma, who'd had that position, went
o KHAIL-AM in Honolulu as pro-
gram director. . Lineup at
KRBE-FM, Houston. now reads:
Royee Edward Guinn 6-10 am..
Larry Hays until 2 p.m., Kenny
Miles 2-6 p.m., Jason Williams
from WLAP-AM in Lexington,
Ky., 6-10 p.m.; Roger W. Garrett
until 2 am., and Art Ervin 2-6
am., with Johony McKee doing
weekend work Peter M. Boam
15 now B-midnight at KVI-AM,
Seattle; he's known on the air as
Peter B. Hayes and had worked
at KJRB-AM in Spokane. Why
don’t you change your name to
Scotty Brink and then there'd be
three of them. . . . KFRE-AM in
Fresno, Calif., is looking for a good
air personality. Pay is $247 a week
and more soon soon to put you
way above $300 per week. Send
tapes and resumes quickly to Tom
Mall, program director, and may
the best Scotty Brink win,

o Continmrd from page 32

hell or you're going lo pet in
irouble. And 1 realized that [ could
anly get in trouble and had to get
out of there. Plus the fact that |
really objected to the use of my
ideas on il of the other RKO
General radio stations without any
reciprocation. Nol so much mone-
tary as the fact that there was nev-
er anything, coming back from the
other stations. By the time 1 left
KHIJ-AM there were full-time peo-
ple whose job it was (o xerox
copies of things | had written and
produce tapes of things we had
produced and send them out to the
other RKO stations. When it first
started, I thought: Ternfic., I'll be
getting something back! And there'll
be a month where I'll be able to
take it easy because there'll be
some terrific promotions that o guy
thought of up in Boston or Mem-
phis, but frankly it never happened.
I felt that 1 was, by 1969, being
exploited. . .1 was bored. . .and it
wias a hypoceritical contradiction to
what kind of music | personally
enjoved. . so | walked in and
said al the end of this contract I'm
leaving so I'm giving you 30 days
notice and 1 think when | did that
I felt better than I ever had in my
life up until that time.

HALL: Were the other RKO
program direclors using vour mau-
terial?

IACOBS: All of them.

HALL: Including some who be-
came famous later an?

JACOBS: Yeah, but 1 don't
know how famous they are. But,
for example, when “The History
of Rock and Roll” went on the air
in Los Angeles, it also went on
the other RKO stations within
A week, vou know? We had
a stretch there for. . .l don't know
how long it was. . .a year and a
halt. . I dion't remember whether
it was the first Billboard Radio
Programming Forum or the second
one, but you remember setting up
the display on The Sounds of Qur
Times and there were cassette
machines and the stations were in-
vited to subyject nirchecks of their
programming? Well, 1 remember
making a tape with Bill Mouzis
at KHJ-AM, who's the best en-
gineer that | ever worked with. to
send to you puys amd by the end
of the firt day at the Forum
everybody had stolen the KHI-AM
cassettes, Well, that tape that pen-
erated the airchecks, I still have, 1
listen to it aboul once a year, It's
got an endless string of those
promos, voul know? Win this. Win
that. You know? One day | came
up with the slogan: Non-stop con-
tests. . .the best is vet to come. .
you ain't heard nothing vel. . .that
kind of crap. So. all of a sudden
we were on this thing where we
were committed. where, after
today, when we'd just given away
$1,500 at 7:15 this Morgan. . .
stand by Los Angeles because to-

i e

MOrrow you <an win a trip 1o
Tahiti on 8 Lear jet and we'd do
that for a week and a half and
when that was over, bam, we'd be
promoting the next contest, So, |
had to come up with one of those
suckers every two weeks for about
a Year and a balf and that's when
. . well, they even used it here.
There was a big kahoona at KGB-

AM then in San Diego. . hell, ev.
ery RKO General rock radio sta.
tion was using our stuff. Mouzis
by the way, was involved in every.
thing we did at KHI-AM.
EDITOR'S NOTE: Next weel
vome history about “The History oy
Rock and Roll” and Jacobs® per
sonal views ahour the forte af pro.
gramming consultant Bill Drake

NN

Sure,You guys make
great batteries...
But are you sure your

advertising

It will if you use the
right outlet, and there are
a lot of key marketers of

home entertainment product

—hardware, software and
accessories—who are con-

vinced that Billboard is the

high voltage outlet for their
advertising. One reasan

could be the aimost instanta-
neous response our advertis-
ers receive as a result of ad-
vertising in the music indus-
try's number one newsweekly.
Billboard takes you to those important buying influen=
tials responsible for the new important consumer elec-

aa
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listing all records 4o Bt the Billbsard
charty

.r__-'—__'_.'___q'___—-

I
|

—Pop/Rock  "55.770 %5258 g ,
{ (Beluxe hardboung) tronics outlets: mass merchandisers, retailers and spe-
| —Top/Rock FI-§s cialty stores. Get your fair share of this rapidly growing

| —Pop “d#0-"55-37
| ——caw rap71—%20

I

market through Billboard's unique. unduplicated reach.
If you'd like a private screening of the Billboard con-

Iit's your move.

country cromation director Columbia Records. Kneeling are Tex Davis.
national country promotion director Monument Records: Tommy Over-
I street, Dot Records artist; Carmen La Rosa, director of sales Famous
' Music; Tom McEntee, national country promaotion director ABC/Dunhill,

Makr your check ar mary order 1o

RECORD RESEARCH, PO, Bex &3
Menamanes Falle, Wi, 53051

T —— i — — i — i — - — -R— — — — v~

= MARCH 3, 1973, BILLBOARD

|
I
I
I
I
I
|
|
|
I
I
|
|
|
|
|
|
|
|
|
I

__REB 497} . !
| P’ :: :: :E:I sumer electronics story, call Ron Willman, Manager of
— Py ='T2=%a0
I Consumer Electronics Sales, 1 Astor Plaza, New York,
| New York 10036 / (212) 764-7300, or a Billboard ac-
| FAMOUS MUSIC held a country symposium for radio station WHN T
| b in an office near you
Wy Standing, left to right, are Bill Williams, national country promotion count executive ina Y
| Addres director Epic Records; Carrinne Baldassano, music director WHN; Tony
b ciry Martell, president Famous Music Corp,; Allan Hollen, program director
| WHN; Bob Russo, assistant program director WHNM; Larry Baunach, vice
| sty i president sales and promotion Dot Records; Gene Ferguson, national
|
|
|
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are

TOP 40

ehing

best ullins middle-cf-the-road  singlen compiled from
natienal retail sales an

radio station sir play listed In rank order.

TITLE—Artist, Label & Number
(Dist. Label) (Pub., Lic)
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@ 9 22
12 13
@ 13 19
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@ 23 U
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® 14 18
@ 16 25
.
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® i a3
21 30
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@ 4 26
@ 2 28
29 31
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26

25

13

28

16

21
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15
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LAST SOR6_. ...,
Edward Bear, Capiinl 3452
{Eeyor, CAPAL)

DUELING BANJOS ... oo oo rrermmas s semrmsssnserreers
Delverpnce: Soundtrack, Wamed Brolhers 7E559

{Warned / Tameripre, 8811

KILLING ME SOFTLY WITH HIS SONG_.....o ... 5
Robteria Fiack, Aflantc 2540

(Fos Gamtile. BMI)

DRI IR s ssmmisssnivnssermimemerrisshis s rrsisert s
Erire Murray, Capitol 3481

(Grossos, ASCAP)

DONT EXPECT ME TO BE YOUR FRIEND................. B
Lobo. Big Tree |58 (Ball) (Haiser Farous
ASCAF)

ROCKY MOUNTAIN HIGH it 15
labn Denver. ROA 24 (8229 (Cheory Lane

ASCAF)

LIVING TOGETHER GROWING TOGETHER...........cccoonevns 8
Eply Dimrerrsion  Bell 45 310 iCalgisma | Mes

Hidden Yalley 1T, ASCAP)

Gread Etekira 458312

I:';_'.\-I'.H"'!"f"' |-|..r;|'|'-_'-_ Colurmtng, Bl

DO YOU WANT TO DANCE...—eiovisacnnsins Y.
Bette Midier. Atlanksc 452528

(Clokus. BMIY

kol o et e oo ol kool Sl .-E

Sarm Meely. Capilot 3510
{Seveen Iror. BMIY

INMBALAYA (On the Bayou) .

Bl Ridpe Hangery Fanlazy &89

[ Arutl F:I-C;'_-lr HEL Y

ALSD SPRACH ZARATHUSTRA (2001) ... o
Deoditn, CT1 12

i Viree Brothars. ASLAF

BIG CITY. RUTH ANN e i ]
Gallery, Susses J48 (Budidah)

{Cedarwon? | Fres Bresze B

-

COULD IT BE I'M FALLING IN LOVE ... — ... 7
Spevners. Atlanhic 45 2947

i Baliisoy . BNAI]

HUMMINGBIRD o il sissah bbb bamaimtas b ik

Senls L Crofte. Warnor Brolfiess 7671
(Do Breaker, BRI

REEN e . i
Cian el egn United Arbsts 0000

(Yahweh Tunes BMI) .
10 Ty R O U OUO P — g

Tudd Strunk, MGRM | .1..'-:..-.

(Seynn High. ASCAF)

GOOD MORNING HEARTACHE......
Oipna Hosa. Motown 1211

{ Mprttern, ASCRE)

SOUL SONG e Tl L

Je= Slampley, Dot 1734 IF-1l|1 L
{Gallkco / Alres, BA )
a1 AR A TN e S SRR
Helen Reddy, Capitial 3527

{ Four Sotre, B&

TIE A YELLOW RIBBON ROUND THE

DLD OAK TREE ...
Dawiy, Bell 35918 (Fave Arts. BV
ONE LESS SET OF FOOTSTEPS ...
Jim Cioece, ABC 11344
fBbenclingwel| / Winaale, RSCAF] ‘
Joknmy Mash, Epse 5 105845 (Columina)

{Cayman, ASCAP)

o

REEP DI SINBING oo i eiane
dustin Boberis Chelesg 01 10 (HLA)

(Pocket Full of Tunex. BM)

DONT CROSS THE RIVER —.oococrmecd
Amernce Warnar Bros. T

{WEB. ASCAF)

W M ] R —————— i3
Judy Codlimt, Eiektra 45E31

(Bopn. ASTAP) :
CONTROL OF ME..... e s A R

Les Emmerson, Lion 141 (MGM)
{4 Star: Gateneye. BM1)

LOST HORIZON ... ...ccomonevn, = TSR
Shawn Fhifipe. ABK 1405 (Colgems
New Hidden Valley < J G, ASCAF)

PEACEFUL EASY FEELING......omromicsmmmnnisaioaa & |
Eagles Asylum 11013 (Allamlic)
(inrribed Berchmark ASCAP)

SING -
Carpenters, ALK 1213
(Jomcn, ASCAP)

LOVE IS WHAT YOU MAKE IT.... S eI

Girazs Roots, Duniwil 4325
Wingete ASCEP)

THE NIGHT THE LIGHTS WENT OUT IN GEORGIA.. 1
Vicki Lawrence Baii 45 303

{Ruse ASTAF) -
BREAK UP TD MAKE UP o vsiissarmsammre o,

Shylisiece. Avco A511

(Biblitacy / Assorted, B 1
ha g ] — . i
Melare Neghborhood 4210 (Famous)

{Meighbortpod ASCAP|

DREAM ME HOME e k 2
Mac Davrs. Columben 4 45773
[Soreen Gems Columibng s Songpaintsd. BMI) :
NAMES, TAGS, NUMBERS & LABELS .....—e——
The Association. MUMS 76016 (Columbiai

{Landers s Boberls, AECAF) 3
BRAND MEW KIND OF LOVE s
Bobby Golduboro Linited Artsis 51107

{Unar / Pesy i Hand BM)

AIN'T NO WOMAN (Like the One I've Gob) e}
Four Tops. Duntell 4.339

{Trounadale ( Soidwer, BMI) .
FEH‘IH‘I‘-"Tl-l-IHru—l -
Sipwve & Eydie. MOGM 14453

AN E&ﬂ.ﬂ% OF HER |
Eﬁmr Mathie Cobumbss 4 4.!:??:

iGeormg= Paxton, ASCAF)
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Radio-TV programming

Yesteryear’s
Hits

POP SINGLES—Five Yeors Ago
March 2, 1968

1 Love |s Blue—Paul Mauriat
(Philips)

2 (Theme From) The Valley ol the
Dolls—Dionne Warwicke (Scepler)

3 (Sittin' On) The Dock of the Bay
—Mis Redding (Volt)

4 | Wish It Would Rain—
Temptations (Gordy)

5 Simon Says—1910 Fruitgum Co.
(Buddah)

& Spooky—Classics IV (Imperial)

7 lust Dropped In (to See What
Londition My Condition Was In}—
First Edition (Reprise)

& | Wonder What She’s Doing Tonight
—Tommy Boyce & Bobby Harl
(A&M)

3  Hoftle ol Wine—Fireballs [Atco)

10 Ewverylthing Thal Touches You—
Association (Warner Bros.)

POP ALBUMS—Five Years Ago
March 2, 1968

| Paul Maunat & His Ork—Blooming

Hits (Philips)

Bob Diyan—John Wesley Harding

(Columbia)

Boatles—Mapical Myslery Tour

(Gapital)

limi Hendrix Experience—~Axis Bold

as Love {Reprise)

2 Aretha Franklin—Lady Soul
[Alkantic)

&  Herh Alpert & the Tijuana Brass—

Ninth (AEM)

flim! Hendrix Experience—Are You

Experienced (Reprise)

Rolling Stones—Their Satanic

Majesties Request (London)

8 [ana Roszs & the Supremes—

Greatest Hits (Motown)

Cream—Disreall Gears (Alco)

&=

o

POP SINGLES—Ten Years Ago
March 2, 1963

1 Walk Like a Man—Four Seasons
(Vee Jay) 1

2  Ruby Bahy—Dion (Columbia)

3 Rhythm of the Rain—Lascades
{(Valiant)

i Hey Paula—Paul & Paula (Philips)

5 You're The Reason I'm Living—
Bobby Darin (Capitol)

§ Our Day Will Come—Ruby and the
Romantics (Kapp)

7 The End of the World—Skeeter

Davis (RCA)

Wild Weekend—Rebels (Swan)

What Will Mary Say—Jehnny

Mathis (Columbia)

10 Walk Right In—Rooftop Singers
(Vanguard)

LD o2

POP ALBUMS—Ten Years Ago
March 2, 1963

1 The First Family—VYaughn Meader

(Cadence) :

My Son, the Celebrity—Alian

Sherman (Wamer Bros.)

Moving—Peter, Paul & Mary

{(Wammer Bros.) _

Songs | Sing on the Jackie

Gleason Show—Frank Fonmtaine

(ABC) ;

My Son, the Folk Singer—Allan

Sherman (Wamer Bros.)

West Side Story—Soundtrack

{Columbia)

Jazz Sambas—Stan Getz & Charlie

Byrd (Verve) :

Richard Chamberlain Singles

(MGM) .

Moon River & Other Great Movie

Themes—Andy Williams (Columbia)

10 Girls! Girls! Girls!—Eivis Presiey
{RCA)

Jim Davis to WSAI

CINCINNATI—Juck G. Car-
negie, vice president und peneral
manager of WSALAM/FM, has
announced the appointment of Jim
Davis as program director for
wSAl Radio. Davis’ past cxpen-
ences include u stint with WOR-
FM and CKLW. Detroi, and
comes 10 WSAIL fmm WDAI-FM,
the ABC-owned and operated sta-
tion in Chicago.

dn 2 P

W e =4 g

City Dealers Turn Specialists;
Ward Off Suburbs’ Inroads

By EARL PAIGE

ST. LOUIS—Independent rec-
ord-tape retailers here who are
anchored in old-changing neighbor-
hoods have found they must offer
more specialized services and in-
ventories to compete with the ex-
panding suburban discount-type op-
erations and the growing national
outlets in the suburbs. Meanwhile,
many new dealers have sprung up
in the inner city, again, specializing
almost entirely in soul music

A check of many stores here
<hows that unlike some markets
there is no loud ouwlcry over the
competition from bootleg tape
product, though many dealers did
complain that this was holding
back prerecorded cartridge sales.
Again, tape has been a specialized
itemt with tape specialist Custom
Music Corp., based here, expand-
ing into a 0-store chain with plans
for 22 more by September (Bill-
board, Jan. 13).

lypical of the national chain
expunsion here 15 Music Village,
subsidiary of Molasky Enterprises,
which 15 planning 25 new stores, it
i understood. Viscount Records,
the retail CBS subsidiary outlet,
has opened up another store here
in suburban Clayton where Music
Village is located. Many suburban
discount stores have expanded rec
ord departments.

Except for soul records and
tapes, the business 158 nlmost en-
tirely going to the suburbs, accord-
ing to wholesalers and many re-
tailers. Suburban residents com:
ment typically that they “rarely
go downtown except to a ball pame
orf when it 15 absolutely necessary.”

Even for some of the older es:
tabhished soul music dealers, the
downtown scene is deteriornting—

according to James Mingo, owner
of the Joe's Music Store on Martin
Luther King in the mner city

“This store has been on this
corner S0 vears, so [ don't ever see
moving, but there just 1snt any
traffic along here anymore,” Mingo
said. Mingo is one of three Joe's
managers who bought out the trio
of stores owned by Sid Carson,
veteran dealer here. Mingo's out-
let, however, i8 located in an area
where many stores are gutted ruins,
and yet only a block away a
new record store is open.

Farther out Martin Luther King
(formerly Easton though many
suburban residents are not aware
of the street name changel Fox
Card & Camera has increased iis
stock of black pospel records und
tapes, as an example of the spe
cialization trend

An even betier example of spe-
cialized inventory 15 seen -al Web-
ster Records, in suburban Webster
Groves. Roy Gleason, a 20-year
veleran 1 the city, saud he haos
developed a substantial mail order
business on hard to find merchan-
dise and has built up a wholesale
business in square dance product.
servicing dealers in many states.

Clapton Concert
Recorded by RSO

NEW YORK—RS0O Records re-
corded the Enc Claplon concer
held ot London’s Raimmbow Theater,
lan., 13—the rock guitar’s first
public appearance In over Iwo
vears

RSO, which 1s distributed in the
LS. by Atlantic will release an
album of the concert shortly.

Who else could spend
IO ycarsin college and
rtay at the ficad of the class?

Billboare

Billboard?
Campus Attractions

Waltch for our I0th Anniversary Edition
coming in the March 3l issue,
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Soul

BEST NEW SINGLE
OF THE WEEK:

“MAMA |
GOTTA BRAND

By JULIAN COLEMAN

dinner in the Hilton Hotel, New

York in June.

HOTLINE:

NEW THING"

UNDISPUTED TRUTH
(GORDY)

BEST NEW ALBUM
OF THE WEEK:

“THE 2nd
CRUSADE”

THE CRUSADERS
(BLUE THUMB)

NATRA convention commit-
tee members held their first
meeting of the year Jan. 13
mapping out plans for this year's
convention. The 73 convention
will be held at The Marriolt Ho-
tel, New Orleans, La., and will
mark another election year for
the orgamzation’s officers and
board members.

B.B. King has been chosen to
receive the Humanitariun Award
presented by the B'Nai B'rith,
Music and Performance Lodge
of New York. David Rothfeld,
president of the lodge, an-
nounced that King will be hon-
ored at the annual presentation

The Staple Singers have been
added to the list of perfarmers
who will appear on the Grammy
Awards telecast March 3. Verve
recording artist Jimmy Smith
recently taped the James Earl
Jones' hosted TV show, “Black
Omnibus” . . . Merry Clayton
will tour with the 5th Dimen-
sion starting Muarch 4 at Ten-
nessee State College, Nashville.
- . . The songwriting and pro-
ducing tecam of Kenny Gamble
and Leon Huff and its urtists
have garnered a total of four
nominations for Grammy
awards this year. Nominee Billy
Paul, the O'Jays and Harold
Melvin and the Blue Notes all
record for Gamble-HufP's Phila-
delphia International label, . . .

Carolyn Franklin's first album
in almost two yeurs features
some great tracks. Listen 1o
“Boy 1 Love You," “Sweel Wa-
nomi,” and “My Heart Sings.”
. . » Hot from Maxayn's “Mind-
ful® LP: “Check Out Your
Mind,” on Capricorn. . . . The
first public appearance of singer-
composer Bill Withers and his
new brnde, actress Denise
Nicholas, will take place on the
syndicated Mike Douglas TV
show. The program will be aired
around the country through the
month of March. . . . The Cru-
saders are hitting with “Don’t
Let It Get You Down,” from
their new “The 2nd Crusade,”
LP on Blue Thumb, A&M has
decided to go with the "Will It
Go Round In Circles™ side on
the Billy Preston single. . | .
Valarie Simpson reportedly has
left Tamla Records and signed
with Wammer Bros. . . . Mercury
Records Jerry Butler has been

signed as a presenter for the
Grammy Awards Show March
3. He'll appear at the Los Ap.
geles  presentations, slated  fop
the Hollywood Palladium. . |, |
New Dramatics” “The Devil 1y

Dope,” on Volt. . ., . Capitol has

started n black music division
(See separate story in the Music

section.)

BREAKOUTS:

Gladys Knight & The Pips,

“Neither One of Us”; Sty

“Break Up To Make Up"™; Chi-
Lites, “A Letter To Myself™:
Four Tops, “Ain't No Woman'
Aet 1, "Friends Or Lovers™
Nolan Porter, “If [ Could Only
Be Sure™; Soul Children, "It
Ain't Always What You Do™
Vee Allen, “Can 1"; Al Green,
Aretha quln.
and S§»

“Call Me";
“Master of Eyes";
Johnson, “We Did It"

1
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= |t = d‘._ '-'F| "-.||:d‘ ]
BEST SELLIN :1| ¥ I BEST SELLING
& STAR Pecformer—=Singles regitiering grealest proportiomabe upward progreds thin ek .. \ |
This  Last  TITLE—Arfis, Label & Mumber  Weeks on Thizs Lasi TITLE—Artisd, Label & Mumber Weeks an *3 Performer—LP's registering grestest propertionste upward progrest his week
Weeh Wesk (Disr. Label) (Publisher, Licenses) Char Week Week (Dist. Label) (Publivher, Licensee) Chart
This  Lmt  TITLE-Arfiaf, Label & Member Weshi an Thix
1 1 LOVE TRAIN 7 26 17 SUPERFLY 15 Week  Week (Dis), Label) Chart Week
g avs. Phlladelphla (nternalianagl TI5ZL, Curtle Mawlield, Curtam 978 (Buddah
Calumbia} (GambleHuff, BN Curtorn, BMI) 1 1 THE WORLD IS A GHETTO 16 26
€F ¢ KILLING ME SOFTLY WITH HIS SONG 5 27 27 GOOD MORNING WEARTACHE 4 War, United Artists UAS 5652
chedl i rh anli ' |Fax-0imbe =10 | 1 wi 121 ‘Morthern, A%
ﬁ...;“ Flack, Atlaniic 3940 |Fou-Gimbal, ﬂ 5 :; n:l: IIMU'In n arther IJI ; 2 TALKING BOOK 15
Sevie  Wonder, Taml I Wil
J' E EﬂULD IT IE ITE F-H-LLE-H Ii" LWE ll.'l Tyl Jahnson W) 2229 (London) (Jec, BaAl) pns Pl mia 1319 L (Moo EI
spinners, Atlantic 452927 (Bellhay, BMI ﬁ 5 I'M STILL IN LOVE WITH YOU 193
4 3 DADDY'S HOME 10 e ::EHEEEE*};E:‘ IINER. e 3 Al Geeen, Mi XSHL 32074 [London| t
grmaine Jechann, Molown 1214 [Mam, 11l npect lan Ui rekhant 1013
iy L v il ot Eairvee B o e 4 3 LADY SINGS THE BLUES 13
€ = 1 cor ANTS IN MY PANTS 7 o 36 cime vou NeED & cHANGE 3 SRR A Foa(eliSalie AR Y 200 29
FLl S| v Py ik Iy # gy | I 1]
avlinda, Dniehappell. BN T Ftane Diamond: Bl S 4 RouNp 2 . . 18
YURTICE, WEd
5 & SUPERSTITION g 15 3 25 TODAY | STARTED LOVING YOU AGAIN 12 2
'_.‘1*. ¥ Wander arrilg !:I (A akawn | Beiiwe Swani, Allantie 2921 fAlus Book, E E THHBLE HAH Il
dein & Van Stock/Black Bull, ASLAP ami Marvin Gaye, Tamla T 322 L |Motown) k1
$F 15 NETHER OF US (Wants to ﬁ — STEP BY STEP i
Be the First to Say Goodbye) 4 Jjoa Simon, Spring 133 [Polydor) (Gawcha [ B GREEN IS BLUES B
Gladyy Hadahi & ihe Plpe Soul 35000 Belinda, BMI) Al Grean, HI SAL 32055 (Landsn)
IMstawn] IKecs. ASCAPY
|33 34 MY EVERYTHING YOU ARE 7 ﬁ
a2 B 7 BACK STABBERS 21
: 4 Illn-:‘F'-"rlrﬂﬂE ol Darhness, 201 Century 'J"Jll:-lg ..EE% t;iﬁllrm“u” bl i s, 0'Jays, Phil, 1mi") K2 31712 (Calumbis) 3
Foi Fanlare/Sebons. BMI
M 30 OH NO NOT MY BABY | ERMA
E] % GIVE ME YOUR LOVE 12 Merry Clayton, Qie 6030 (ASM)] [Scree > 3 Ilr.rmmnlrlj:_aul-l:-n Matawn M 753 | #
Barbara Mason, Buddah 331 [Comad, BN Gems Columbia, BMII ' : = £
iy 16 A LemeR vo mysers . By — wsterriece 1 w 10 350 DEGREES OF BILLY PAUL 15
EhiLite, rumwich S5491 (Julic-Brian, BMI) E"":;u"“;hﬁ““’* 7126 [Motawn| [Stamn Billy Pawl, Pl Intl KZ 31793 [Columbia) |
il " 35
11 10 WISH THAT | COULD TALK TO YOu 10 ﬁ
M vlonn. Brtde 1 PRl g 41 CAN | 5 Il 13 WHY CANT WE LIVE TOGETHER 7
i':.lﬁ. '.-.rf-rﬁ?.- L i e g Wep Allen, Lion 140 (AAGMY {Jobete, ASUAP Timmy Thomai, Glades 33-650)
12 7 TROUBLE MAN 1 e b 12 12 MUSIC IS MY LIFE 1 o
Marvin Caye armdlia 5 [ :'? !? ““E I: LI.'I’a"E i d
:Ij-.h.---, i 41 e gl Black |vary, Today 1516 (Percepiion) VLI Flepon, SAM- 302418 37
(Bradley, BAMI
£1 HREAK UPF TO MREE up E | 13 19 WATTS STAX—THE LIVING WORLD k|
ﬂ :.11.I.:||.-=|'!r Aven 441 ||Elrllu.r--.- Assorted, BMI| ﬁ 43 IT AIN'T ALWAYS WHAT YOU DO 2 Various Artisty, Stax 23900 (Columbial
' 12 WORLD 1S A GHETTO 1" Soul ;“”d;!l-:': Sian 0157 [Columbisl IEai 38
MEmphis I} ﬁ'
war, Unirad Amsnd 50975 (Far Cur, ASCARY g 1? lm“ 11#'# SIEEI- 5
39 39 THE TRUTH SHALL MAKE YOU FREE B8 Bobby Womack, United Artlsts UAS 5223
15 13 DON'T LEAYE ME STARVING King Mannibal Awste 037 (Capfain/Bold Led
FOR YOUR LOVE 10 A1 15 15 :}EEFEH oF Tﬁ C-:E'II'I.E“ e 16 19
olland & fozier Tegluring Brian Wolland, oL ABL Duan
I I-I:I'u!- '3'I.ru I[lﬂﬂrl‘l:;-.l Iﬁrl:lll fII:IIF:'IF. 'ﬂl'ui'll'l ﬂ % i;llli:t?gﬁneqnlgﬂn'ﬁﬂ?ﬂm IE..L.;_hu.'!elulﬂ.az o
fy 25 AT NO WOMAN (Like the One Unichappell, B!} W W ARSI e e 40
I've Got ‘ M II.I'IE l.“ Al 2 @ wrl e I-I'Ii:llll F NOreeien, Tamia
A T””"J ol e i B et nnﬂugm g:w, cg._ﬁ‘:“...m IHtLhwn:-ﬂ, o B i
ol A} 17 11 UNDERSTANDING 21 L1 g
17 11 WHY CANT WE LIVE TOGETHER 17 a2 &2 TOSSIN' & TURNIN i Bobby Womack, Uniled Arfati UAS 5223
Timmy Thoames, GClades 1703 [(Shetlyn, BAALY Buhifig qur.u, rh.u:',_-lplw Iull;m;mhal S P
3523 iColumbilal {Viva Hervard, ' 18 16 SUPERFLY 1
18 14 HARRY HIPPIE 12 4 .
Bobby Womack & Prace, United Arflsts 50945 e — DANCE TO YOUR MUSIC 1 ﬁunldnll“:-[mm Mayfield, Cortam CRE #0014 i
Livarfwell, Bl | Archie Bail Td ;ml Dewdls, Giades 1707 [Buddah) . 3
ﬂ 79 MASTER OF EYES : s M S FOOT T
Aretha. Frankbin, Atlanlic 452941 & 45 TEAR YOUR PLAYHOUSE DOWN 5 - = Eﬂ'ﬂ.;':lf Eﬂg, PO 20004 *
[Pund}/Syberia, Bui) Aim Peshles, Ml 43-2237 [Loadan) |Jes /BB
0 20 DO IT IN THE MAME OF LOVE 7 &7 PRAY ALL YOU SINMERS 2 20 20 | CAN SEE CLEARLY NOW 21
|h||1"“l'|'-l 51-:1::1 Fame 9100F [United Artist| “ Tramat L:L.:r.dﬂl 119 (Galden Fleece  Sured Johney Nash, Cpic BE 31807 [Columbisl . 45
iHmirenn, AR BMI
21 18 YOU'YE GOT TO TAKE IV 15 DON'T BURN ME 7 21 SYLVERS . 7
u! Tou “.dn‘ “]l{.l saitess if o .- Faul Exlly, Warner Bruihery F&ST [(Tree. [BNU) Pride FRD O0OF (MGM: 46
XL ETV T L L d | ENGIRAE i)
22 24 THE MESSAGE 6 a7 48 WOMAN STEALER 4 22 21 ALL DIRECTIONS 21 47
Cymande, lamys 200 (Mesvy, BM) loe Tes, Disl 1020 (Fhonsgramil (Tree. [IMI) Temptatioms, Gordy G 962 L (Motown)
38 CALL ME (Come Back Home) 2 48 49 IF | COULD ONLY BE SURE 2
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€ 3 wssing r Love ' ﬂ — I'VE BEEN WATCHING YOU 1 * 29 GIVE ME YOUR LOVE 5 50
'::.I‘I. Withers, Suises 250 (Buddih) [lntetios, | _"p\nr-ulh-lil'ﬂ'l mlbltmh' Wasmd | 1Z51 (Sawipier] Rarhers Miassrm, Beddah BDS 50T
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Lan¥ TITLE—Arne, Label & Numbe

'ﬁ.'ill-'t Dk, Lﬂl?']l-l y d -I'.‘h-r'l-

27 BABY WON'T YOU CHANGE
YOUR MIND 10
Black ivory, Todey TLFE 1008 (Perceplinn)

24 CARAYANSERRI 17
Saptana, Celumbls K€ J1a1D

36 THE POWER OF F 4
jor Simpon. Sbring SPRST04 [Pelvder)

25 LONDON SESSIONS 21
Chuich Berry, Chesy CH &005

28 DOS 15
Mils, Wainer Brea. 05 3453

31 IF LOVING YOU IS WRONG
| DON'T WANT TO BE RIGHT 21
Lubfeed limjram, Eoks K0T 2209 (Sesveln

38 MARGIE JOSEPH ]
Aflaniie 40 Fi40 [

30 BEN 2 |
flehael Jaekyme, Motosn 8 7550

32 LAST DAYS IN TIME % |
Earih, Wind & Fire, Colemblq £C 31003 |

11 STILL BIWL ] 1
Bill Witherp, Swveen SARS 2004 [Hiafdak| |

|

42 GREATEST HITS 13
Wilwon Plckeii, Aflamic 50 23-501 J

37 ALDNE AGAIN, NATURALLY 12
Esthr Philtipe, Koty KU 09 (CTH) |

- LHE:FW?E:':'I Mg Mle Hotes, F'I-|1mhiﬂln'_' nr [
imternatimnal KX Jis48 [Calimbia)

39 PLEASURE 10
Ohja Flgppn, Wielboysad WE 3017 [Chem
Janay®

40 STRANGE FRUIT 4
Rillie Hollday, Ailawile 5C 1&04

— HLACK CAESAR/SOUNDTRACK 1
jomey Brown, Polvder PR 40048

4] BILLIE HOLIDAY SYORY ]
Megca G5 Tig) (MLA]

45 SPILLS THE BEANS ]
jor Trs, Dial DL 4004 [Phanogiami

50 COMPOSITE TRUTH 2
Busidiill, Palydie PD 5040

44 STARTING ALL OVER AGAIN L}
Mel & Tim, Tran STE 3007 1Celumbial

REMEMBERS ]

R s T & 13t th

47 FIRST TIME WE MET ]
lidependents Wand WOS 494 (Scanted]

48 LIFE AND BREATH )
Whizpere Jeoun 300 (Chea  Lases b

—  AGED IN SOUL 13
JOC Pinel, Mol Was M4 717 [Quddehl

49 WE GOT A GOOD THING GOING 2
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Best of Hollywood

Visit the AGI booth at the NARM convention
1o have your custom album rmade.
You'll be on the cover, compliments of AGI where
cusiom packaging happens everyday

' AGI

n Street, Chicago, lllinols 60610 312/642-9161
u:us_a Park. Illinois 60160 312/344-2100, TWX 910-226-0417
Yotk 10019 212/489-0793, TWX 710 581-5597

I | 745 N, Deart
1950 N Ruby Street, Mel
35 W. 53rd Streal, New York, Naw

, | | 530 M. Larchmont Aoulevard, Los Angiles, Calllomia 90004 2137462-0821, TWX 810-321-2327
1 | - Photo: Joal Brodsky
; N
1 ._.:
:
g | ]
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MARTIN MULL

lalent

WHO—-WHERE—WHEN

ELASSIC SULLIVANS (Warner Brow): Mer
idion, Mre_ March 1) Farfau, Va., March
d) Bosion., Mamh 501; Marvville, Mo,
March 15; Memptia, Mamh 17

GORDON LIGHTFOOT (Reprise); Peterboraunh,
Ont., March 3y Reging  Saik.. March &;
Suzhatpon, Saak., March 7T gmanton,
Albariy, March B9, Calgary, Albarta,
RAarrr 10-1]

Capticam:; New "I"r;rl'lI Feb
a7 Troy, MY, March J; Frederckion,
Niew Bruniwick, March &; Banogor, Maine,
March 7 Brunswick, Maine,  March B
Halltax, Muowa Scatia, Ndarch 10: Lewiiion

Maang, NMarch 1

GRAM PARSONS (Réprice): Mew York March

7:12; Philadelphia, March 14-17

*ALEXIS WEISSENBERG (RCA): Oxford, Ohip,
March 2; Oklaherma City, Okla. March &

""PORTER WAGONWER (RCAL Civie Audi
larium, Bakmrsfield Calid . March 3: Civic
Lentsf, Fregne,  Calil.,  Mareh 4 Cheic
Auditariem, Stockton, Calif.., March B:
San Iose, Calif.. March 9

BUDDY RICH (RCA): Harmers Home, Ches-
with, Pa., March 2-d4; Srown Derdy,  Mor-

fon, Chia, March 5

B.W. STEVENSON (RCA)

Liberty Hall|
ton, Texas, March 1-4;

Mouz-

Pan American
Records, Inc.

3751 WEST 26th STREET

CHICAGO, ILLINOIS, 60623

Licensee in the United States and Canada for

Book-and-record SPANISH VERSIONS
of all the best-selling Disney characters

Write to us and receive our illustrated Catalog.

1972 WaALT DISNEY PRODUCTIONS

(312) 521-1100

DISCOS

p2is] ESPANOL

tsneylandia

J

ATTENTION:

Profil-minded Tape

and Record Buyers
We have one of the finest
selections of overstocks,
cut-outs and promotional
records and tapes.

“VISIT OUR BOOTH*

Write for list or call:
Area code 312—332.1308

M & A RECORD
WHOLESALERS

775 W. Jackson Boulevard
Chicago, Illinois 60604

40

MNAT STUCKEY |RCAl: Lyndara, Pa., Feb 35,

!'l-'l"ll'!d IEEAE ";rrld {C-u-u-u Club, Zcherarvifle,
nd,, Fed, 237 LEWENwaTE. lum
L, Fob. 211 A ey Klay,

DOTTIE WEST (RCA): Esxpo Center, Milwai-
kee, 'Witc.  March 3.

DAVID AMRAM [BC4)
MY, March 3

DAVID BOWIE [RCA) Ellis Avditorium. Mem-
phiy, Tenn,, Feb. 25.26: Muaonie Audi-
forium, Detrait, Mich, March 1: Aragon
Ballroom, (hicago, 10, March 4: Arens,
Long Beach, Catif,, Marh 10

JIM ED BROWN [(RCA): Fairgrounds, Louwis-
wille, ¥y, lMarch 1

JOHMNY BUSH (RCA): Wishing Well, Pearsall,
Texas, March 2; V.F.W., Navazots, Texss,
Marh 3.

FLOYD CRAMER [RCA): Municipal Auditorivm,
Charleston, '5.C. March 2: Curtis Hixon
Hall, Tampz, Flz., March 3.

GUESS WHO (RCAY). Convention Cenier, Ama-
Filllo, Texay, March 1: Shrine Mosgue,
springtield, ‘Mo., March 2; Civic Assambly
Auditorium, Tulsa, Okfa,, March 5

HOT TUNA (RCA): Long Beach Auditorium,
Lang Besch, Callf, Margh 4,

JERRY CLOWER [MCA): Augustines Restiy-
rant, Belleville, 111, March By Football
Stadium, Moorehead, Mist., Mareh 11,

VIRGIL FOX [MCA}): Chsmpaign, 1l March
7; Baltimpre, Md., March 0

JACK GREEME/JEANNIE SEELY |MCA}: Eau
Gallie Civic Center, Molbourne Flz, March

10,
CRYSTAL GAYLE (MCA): Hot Sprinos, Ark,
March 8-14
(MCA): Danville, 1L,

Fhilkarmanic  Hall,

GEDRGE MODIGAN
March 9; [hampaign Central Champaign,
., March 10.

MARTY ROBBINS (MCA): Sahara Holsl, Lake
Tahoe, Nev., March 9-11.

ANDRES SEGOWIA [(MCAN
March 9

SILVERMEAD (MCA}: Fairgrounds,
idahe, March B Armory, Salem. Ore.,
March 9 Arens, Seattle, Wash., March 10

JEERY WALLACE (MLCAY: Dade County Youth

Wew York, WY,

Boiae,

Farr, Wiami | March B: Seven Arts Cinema.
Henderion, Ky., March [0,

BILLY "CRASH" CRADDODCK (MCAl: The
Auditorium, Auguits Ga&., Feb, 25

BETTE MIDLER [Atlantiel; Klzinhaws Music
Hall, Bulfalg, N.Y., Feb. 25- Massey Hall,
Taronto, Ont., Feb. 26; Frog & Mighltgown,
Raleigh, N.C. March 1-4; Syria: Mosguse,
Pittiburgh, Pa.. March 9: Capital Theatre,
Paksdaic, M. |, March 10; Kennmady Center,
Washingfon; ' DL, March 17; Dorakhy
Chandler Pavilllon, Loy Angelés, March 17

MAC DAVIS (L olumbial/HELEN REDDY (Capi-
tally Vetérans Memarial  Auditoriom,  Lo-
lumbees, Mareh 9; Civie Centar, Akron,
Dhio, March 11:; Ane Crown’ Theatre,
Chicagae, March 1&: Converntion Center,
Lowiswille, March 17

BOBBY WOMACK (Unifed Artistg]: Omni, Al
lanta, Ga, ‘March 11; Garders, Cincinmatl,
Ohio. Man:h 13 Conventian ‘Center,
Lovizwille, Iy., March 15; Memarial Coli-
seum,  FE, VWayne, Ind., March 16 Sports
Arena. Taleds, "Olile, March 17,

STEEL DAN (ABC): Civic Cenfer Coliseum,
Amarille, Tow, Miarch 11 Wedtbury Music

Falr, Westbiury, MY.. March 1&-17
SAM MEELY {Capitel): Troubadour, Loz An-
gel=, Marih 13-18.

FRIENDS OF IDISTINCTION (BCAl: Warshouse
Cluk, Denver, Coele., March 12-18

JACKIE & ROY KRAL (CT1); Hainbow Grll,
N.Y., Feb, 268arch 17,

KAY BALLARD: 51 Renis-Sheraton’s Maison-
efte, MY, Feb. 19-March 5

LOGGINS B MESSINA [Columbialr  Syna
Mozgue, | Plitsbyrgh, Pa,, Mareh  13;

Veterans Memarial Hall, Calumbu:, Qhie,
farch 15 Masonic Temple, Dotroif, Mich),
March 18; (leveland Mugic Hall, Cleveland,
Ohio, March 17,

MANDRILL [Pilydor)i Arzaon Ballreem, Chi-
cama, ‘March ¥ Yeterang Memorial Hall,
Columbid, 1Dhio, March 11

B.B, KING (AICE Concert, Sioux Cify
Mareh 17,

EUGEN JOCHUM [(DGGY: War MEmofal Audi-
taripm, MNaihville, Tenn., March 11; Iren
Temple, W(lkes Barre, Pa., March 14;
Bushnell ‘Memorial Aoditeriem, Hariford,

|,

Conn,, Mach 15 CLamegie Hall, WY,
March  1&.

JAMES BRDWH (Polydaori: Forest MNational,
Bruselles, ldarch 11

ARTHUR FIECILER (Paolydoarl: Bostun Paops,
Wonmnioeket, Mais, March 11: Sam An

tanin Symphony; San Antonio, Tex., March
213 i

CERGIO MENWDES & BRATZIL 'Fr  [gell)
Celetirity  Theatre, Phoenin, Arlz.. March
i

GLADYS KMNIGHT & THE PIPS fBuﬂd:‘ll‘lﬂ
Concert, Fort Dix, M.J_ March 13: Apallo
Theatrs, M.Y., March 14-30

RAFAEL KUBELIK (Palydor); Symphony Hall

wilh  Pittslorgh  Sympheny,  Pittsburgh,
Pa.. March T8-18-22:00
MILLIE JACKSOM (Polydor): Fi. Dia, M1,
March 3

TOP QUALITY

8X10
PRINTS

LITHOGHAPHED DN HEAVY CLDSS STOCK

BLACHK B WHITE 8x10s
500--52.1.85

1000 --535.00

COLOR PRINTS
1000--5200.00

SEND FOR SAMPLES AND PRICES

PICTURES

1887 E. FLORIDA ST,
SPRINGFIELD, MO, 65803

ELLEN McILWRINE (Polydor) Smiling Duog,
Lieveland, Ohia, March 13-18.

BEE GEES (Afcal: Palace Theatre, Providencs
I, March 11; The Scope. Morfolk, Va.,
March 14; Civic Center, Rosnoke, Va.,
H-M'I.‘h 15, EIII'I'IlfI-gh.n.Tﬂ Municipsi Audi-
forium, Birmingham, Ala., March 14,

JEREY I.E'_I'I'Hp" ILTOM  BERLE: Deauwille
Hatal, Miami Beach, Mamh 1524,

DAVID BUSKIN (Epic): Celtar Dosr, Washing
ton, 'D.C. Match ]2

FERERANTE A& TEICHER (United Artistel:
stambaugh Auditarium, Youngitown, Ohio,
March 14; Msmofiz| Hall, Davign, Ohio,
March 15; Veterams Memorial, Columbes,
Ohie, March 18;  Taft Auditerium, Cin-
cinnati, Ohio, March 17

PINK FLOYD (Harvest!: Maple Leal Gardens,
Toranto, Canada, March 11: Forum, Mant
real, March 12: Music Hall, Battan, Mais.,
March 14; Spectrum, Philadeliphia, March
15; Radia City Musie Hall, NY.. March
March 17,

LO% INDIOS TABAJARDS (RCA): Eaufman
Auvditorium, Pittshurgh, Pa., Feb, 28;
Mershen  Auditerium, Columbus. Ohio,
March 1 MeCalmonmt Gy, St Louts, Ma.,
March 3; Ottumwa Coliseum, Offumwa,
lowa, March 4

Kelly's,

FAT LUNDY (RCA): MAr.
Fet. Jd-March 11

MAIN [INGREDIENT (RCA): Players Loungs,
Dayton, Ohio, March 1-4;

CHARLEY PRIDE (RCA): Cobo Hall, Detroly,

Chicago,

Mieh.. March 4

LOU REED (RCA); Ford Theafer, Detrail,
Mich.. March 9.

RARE EARTH [Rare Earth): Fart Hesterly,
Tampa, Fla., Feb, I5; Msmonal Ao
fariem, Corpus Chrisfi, Tex, March %
Ecter County Colissum, Odessa, Tex,
March 10: Civie Auditorium, Amarille,

Tex.,  March 11

PAUL AMEA (Buddah): Sahara Hotel, Las

Vegas,  March 1528
BELMONTS (Buddah): Pub Ivanhoe, WY,
Feb, 25 Sammy Whiye's, Bostan, Feb

2&:March 4 Hinlg':. Imm, Roanoks, Va,
Th

March 9; Capito patre, Pattie, M.
March 14
GALLERY (Buddah): Colony Three, Rolley,

M.l.. March |; Defiance, Ohio, March 8.
BUIZY LIRMARTY [Buddah}: Banana Fish Park,

Brookiyn, W.Y.. March 7-8,

CURTIS MAYFIELD (Buddahl:  Municipal
Auditorium, Mabile, Als., March 1]
Hllaﬂ iBtddah):  Olivers, Baston, March

13-18,
SHA NA HNA (Buddah): Waterlon, lowa,

March 2: Bellot, Wis., March 3: Oetroir,
Marcth B; Piltiburgh, March 10,

CHIF TAYLOR ([Buddah)i Bitter End, M.Y.,
March 713

BARBARA MASON (Buddahl,
Cleveland, Feb, 23-25

THE BELLS: Recreational Centre Auditerium,
Prince  Albert, Canada, March B8: Sas-
katchewan Cenfre of the Aris, Regina,
Canada, March' 12 Cenfennlal Auditoriem,
satkatopn, Canads, March K 13; Quasn
Ellzabeth Thaatre, Vanhcouwer, Canada,
March 14; Jubllee Auyditorivm, Edmontan,
Canada, March 15; Jublles Agditerium,
Calgary, Canada, March 14

CREAYIVE SOURCE: Diplomat Hotel, Miami,
Feh, .33

LABELLE: Bitter End, N.Y., Febh. 27.

THE  GROVEE WASHINGTON JE, QUARTEY
[CTI: Half Note, N.Y. Feb, 1%-Feb, 24,

BILLY TAYLOR TRIO (ABCH: Hallf MNote, N.Y.,
March 3.

HORACE SILVER QUINTET: Hall Mote, MY,
parch S\ F

MEW GHASS REVIVAL (Columbial: Bed Mule,
Norfolk, Va. March 1425

WITTY GRITTY DIRT BAMD (United Arfints):
Shady Grove Mutdie Fair, Galtherzhirg,
Md., March 3 Town Hall, M.Y., Marc
%: Boarding House. 'San Francisca, March
13-18

DOC SEVERINSEMN [RCAY
Chicago, Feb 2435,

Cabana Ciuh,

MeCarmick Place,

SHIRELLES (RCA) Fountsinbleau, Maw Br
leams, La. Feb, 19-March 4 1
SIEGEL-SCHWALL (RCAYL Quiet LULL LA 98

Fet. 27
SWEET LIGHTIM' (RCA) The Lodge, Hiris

burg, Pa., Feb. 25
PORTER WAGONER (RCA): Comm. Thaaiie

§Iﬂ' Diege, Calif., March 1* Cﬂl‘ll.-ur'

Loncourie, Long Beach Calil, Marh 5
LUCIAMD BERID (RCA): N.Y, Philharman:
M.Y., March 13 ] i -
I'I.IHIH BREAM (RCAl Town Mall Ny
are :

£

McDONDUGH (Wooden  Nucks)|.

Horts & Buggy, Oenver, Colo.
sarch 10 P

WAYNE NEWTOM (RCA): Harrah's Lsae T,
hoe, ‘Nev., Feb, 2225 Ksofts Bumn
Farm, Busna Park, Calif. Feb. 28; Mar
rah's, Remo, New, March 1:21.

KENNY PRICE I:lEAL_ Lilves Laddle, Grgnd
Prairie, Tex, Febh 28

DANNY DAVIS (RCA): Memorial Auditstius
Dallas, Tex, Fab. 28; Chatlemon %¢°
March 2; Tampa, Fla., March 3. .

JOHN DENVER (RCA) Memorial Mall Canyy

Lity, Kan,, Feb. I5; London, Engles
liﬁﬁh IE_E!E ' 3
. [RCA: Memorial Agde
Lacramenio. {lh}.. Feb., 285; El-:ﬂd;
Ballmom, Karsez City, Me., Marh 1
Beverly Hilli  HMotel, Dowmiview, Gne
Lansda, March 5-17.
:ﬁlr&lnwu (RCA): England, Mareh 144,
amer  Bros.): Low i
Mareh  12-1% Hogthn,
FAUL BUTTERFIELD (Bearsvilla): Portlind
Gre.. March 1; Eugene, Ore. Mamh 2

:llqn:ﬁuun B.C. March 2; Sedttle, Witk

areh | 4,

MEIL YOUNG Rearisel: Denver Andiors
Arena, Denver, Colo., March 132; Coliseym,
Denver, March 13; Coliseum; Porflaid
Ore., March 15 Coliveurn, Seattle, Wit
March 17

3TH DIMENSION (Beall); Cumberfand [‘nunl.,
Auvditorium, Fayeffeville, H.C., Manch H_
Civie Center, Roanake, Va., MNargh 17

ROBERT KLEIM (Buddoh): Passims, Cam
bridge, Mass., March 15-18

SANTANA (Columhbial; The Omni, Atlastis
Ga., March 11; Gardens. Cinginnati, Dhis
March 14 Convention Canter, Lolimeills
Ey.. March 15: Memorial Coliteom H
Wayne, Ind., March 14; Sports Arenas,
Toleda, Ohio, March 17,

DEL REEVES (United Artintslr Terre Haute,
Ind.. Mareh ' 11,

RORY GALLAGHER [Polydar): Colivsiss lees.
corerlle, Fla., March 14

CHEECH & CHONG [ARM): Wisthu
Falr, Westbuty, N.Y., March 1817,

MERRY CLAYTOM [Ode) Cumberland Aod-
tarium, Fayetteville, N.C., March 11,
fi'i;l': Audiforium, ®oanckes, Ya. MNakck

VAN CLIBURN (RCA}): Portland, Ore, March
J; FEugens, COre, March 575  Vantsuess,
B.L.. March 7

PLACIDD DOMINGD (RCAY: Mev Dpers, 87,
March 33 Met. Opera, NY.. Narth 5

GUARNER]I QUARTET |[RCA), W#lhalnriﬂ.ﬂ*.
D.C., Feb. 25; Philsdelphls, Pa. Marth &

LEONTYNE FRICE (RCAL Milwsukes Wil
Feb, 24-25; Rochester, N.Y. March 1. .

ALEXIS WEISSEMBERG [(RCAY: Pithbiegh
Pa.. Feb, 23.2% DaNalb, 100, Fes 08

ALICE COOPER (Wamer Bros); Cumberfens
County Memonal Avd., Fayetteville, NC,
March 14,

JERRY BUTLER (Mercuryl: Civic Center, Sa=
Francisco, March 10

GATLE McCORMICK [MCA): Santa Mawics
Civic Auditorium, Sarfa Monica, March 2:
Albugueraue, N.AM., March 3 [

JESSE COLIN YOUNG (Warmer Bros ) Maenn
Vaterans Auditorjum, San Rafasl, Calit.
March  11:  Zellerbach Hall,  Barknley,
Calif.,, March 17,

JULIE BUDE (RCA}: Elmwosd Calon, WinE
tor, Canada, Feb 2&-March 1

L [F e

in Cincinnati, Ohio.

invited to drop by.

BILLBOARD
IS ON THE

OVE

And this week you'll find Billboard's Sam SW
land, Bill Moran, Ron Willman, Jeff Smerin and
John McCartney attending the N.E.C. convention

They're at the Netherland Hilton Hotel and you're

il
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The Golden Girl.
Donna Fargo.

It's been an incredible series of events.

o “Happiest Girl In The Whaole U. 5. A",
The gold record that was voted "' Single Of
The Year” by CMA.

» “Funny Face". Another gold single.

*» “Happiest Girl In The Whole U5, A",
A gold album.

» Donna voted “The Most Promising Female
Vocalist”, both Pop and Country.

* “Superman’. Donna's latest smash single,
turning gold.

* “My Second Album". Donna's follow-up
album which includes “Superman”.

It's all backed up with a total advertising,
marketing, merchandising campaign.
Get ready for more gold.

“My Second Album”

1O5-26006

ARECORDOS

rwTr= e -

sinbuled by Famous Music Corfparalion
BGRDY « WaEeTe Comrm vy

Availalde on

IRT

MUSIC TAPES

i“ m tu‘t "I-I-w BT EmmEE  m——

(o 1he Wora premmos s s

SURVET for Week Ending 3/3/73

| LP’s

ONS, INC., PRESENTS

mbia M5 7194

tra)

A
ndon CS BGOY

ondon CS 6734

IGHT
BL-4121 (Capitol)
SUPEAMAN
A SONG | CAN SING )

YOU DON'T MESS AROUND WITH JIM
HAVE YOURSELF A TIME
DON'T BE ANGRY
YOU WERE ALWAYS THERE
HOW wouLD |
I'D LOVE YOU TO WANT ME
FDHEVEF! IS AS FAR AS [ COULD GO
HOT DIGGITY DOG
HE CAN HAVE ALL HE WANTS

don OSA 1295

530102 {Polydor)
(Gerhardt), RCA L5C 3330
4123 (Capitol)

gl 3782-BL (Capitol)

014

el SR-40213 (Capitol)

4000

ihps 6707019 (Phonogram)
S-36896 (Capitol)
allim h]ﬂ

(Furtwangler)

r (Geccato),

ork Philharmaonic

jan)

th., RCA 0014

rola 1607 (RCA)

SR 40163 (Capitol)

THE METROPOLITAN OPERA GALA
HONORING SIR RUDOLPH BING, VOL. 1

¥ ¥ J1GHLIG E ¥
tries are rcleased simultaneously |

ren's theater festival. i : sedia.” on cassetie and disk : : :
. yen piano competition h?‘ :ﬁ?ﬂﬂ:ﬂm;ﬂ;f I{::;'::::-:, ::,d Responsibility for carrying out Varipus Artists, DGG 2530-360 (Phonogram)
A be held in Vienna betweer --Trl':.m.ﬁ.hductiun from the Seraglio”™ Caedmaon's new drive to the retail 33 ). STRAUSS: DIE FLEDERMAUS
I‘I-IIH 1 and 11‘ and @ Hﬂde o :1" as HclHi fan 'l,tl.“:'- will trﬂdt will he lnrgtlﬁ m thﬂ heunds iamhm“}l nniul SBLX 3790 {ﬂ.n"n“

contest for piano trios is scheduled
from June Fﬁ o 9 in E::iz:mmdL
followed by u theater seminar from
June 29 to July 4. Between June
2 and July 1, Casle Forchtenstein

- MARCH 3, 1973, BILLBOARD

performaunces by

sented, as  will gues
algo be P the Milan Teatro

Piccolo, The program includes 18

(Continued on page 94)

of Leonurd Salidor, who joined 40
the compnany [ast year as moarkeling
director. Carol Haubert is market-

TCHAIKOVSKY /BEETHOVEN 18172
Wellington, RCA D 35818

ing chiel for the educational wing

45
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lalent

WHO—-WHERE—

CLASSIC SULLIVANS (Wamer 8rosdi Maer GRAM PARSOMS (Feprizse]; Mew York, March NAT STUCKEY , »
idign, Miss., March 1; Fairfax, Va., March 712, Philadelpghia. NMarch |d=17. STYX rHE:AE “ﬁgl'iﬂ._ﬁ_!.-::dﬂ:ﬁ ;Ehl'l-'h. I'.;'F'.'.l
d)  Boaton, March 3-11; Marwville, Mo, “ALEXIS WEISSENBERG (WCA); Oaford, Ohig, ind., Feb, 25; Catawsy .'ElFur:I::!'WEI' .
March 15; Mamphls, March 17, March 2: Oklaboma City, Okla., March & it Fab. 28 ¥, Y.

ﬁ*ﬂgﬂrﬂ'ﬂ lln*:l'!;“'p ﬂ'f-‘ﬂﬁ"l-':‘i-;!: E'HE.I'j.'-hH!r-]uﬂh. !rFD’T[“ wﬁﬁu”it *E[AI ['i'f][ Rt nunJE wEn I_;II:A]- EIW I:E“"Ef' Hﬂl*ﬂu—
ST PR AE BTy Sap s SORIEh . &1 totlum, Bakersfield, Calif., March 3. Civic kee, Wisc., farch 3
Xbertn Namh B0 Cal bl Center, Fresna, Calif. March & Civic DAVID AMRAMN (RCAl, Fhitharmanic Hali
:"'.:l:rr:dllii-lr-l B9 algary, berta, Auditorium, Stockton, Calif. March 8. NY., March 3. ¥

MARTIN MULL (Capricarn): Mew York, Feb SN RN bR ol . = VI Tenel. e S et Ay
27, Troy, N.T., March 3:; Frederickton, BUDDY RICH (RCA); Harmers House, Ches. Norinen. Detealr. Michre L atonic  Audi-
Mew Brunswick, March &; 8dngar. Mains, wich, Pa., March 2-4; Brown Derby, Nor. Ballrco }_'-5' o Mach., ‘March 1; Aragon
March 7: Brunawick, Maine, March 8 tan, Ohio, March 5. L:nrugﬂ-:h‘: Ill.{ﬂ?l'nl f.!ﬂllr' h""‘ﬁ;ﬂh d4; Arena,
Malifas, Mawa Scotia, March 10; Lewisfon, B.W. STEVEMSON (RCA: Libarty Hall Hous. - L AR E :
Maine, March 11 ian, Texas, Morch Nod, el JIM ED BROWN (RLA): Fairgrounds, Louls-

wille, Ky., March 1.
JOHNNT BUSH RCA}; Withing Well, Pearsall,
Texas, March 2: V.EW., Navasota, Texss

arch 3.
FLOYD CRAMER [RCA|: Municipal Auditorium,
Charleston, 15.C., March 2; Curtis Hixon

I Hall, Tampa, Fls., March 3.

P GUESS WHO (RCA); Convention Cester, Ams-
rille, Tesas, March 1: Shrine Mosqoe,
apringtield, Mo., March T; Civic Azsembly
huditarivm, Tulsa, Okla., March 5.

HOT TUMA {(RCA). Long Beach Auoditarium,
Lang Beach, [alif., March 4
JERRY CLOWER (MCA): Auvgustines Resfau-
rant, Bellewille, 1Il., March 8; Football
Stadium, Moorchead, Miss., March 11.
VIRGIL FOX (MCA): Champaign, |l March
7 Baltimore, Md.; March 10,

A
" Pan American | | SR i

10
CRYSTAL GAYLE (MCA: Hov Springs, Ark,

Records! Inc- '-"Eﬁﬁ&h MORAN (MCA):  Danville. 1.,

March 9¢ Champaign Cenfral Champaian,

i, March 10.
3751 WEST 26th STREET Mﬁg:\;!lmilllimg;ﬁc%ﬂ:;.ﬁahau Haotel, Lake
CHICAGO, ILLINOIS, 60623 ANDRES SEGONIA [MCA): New York, MY,
(312) 521-1100 e S

SILVERHEAD (MCA): Fairgrounds, Boise,
Idaho, March B Armery, Salem, Ore,,

JEE;EQHEHTE:EE'J.EF:T”% 'ﬂu:g., March 'Iﬁr_;
I 1 i imMiAl Dade County  Youd

Licensee in the United States and Canada for B Nl e Sance Loty heuty
Menderson, My, March . 10

BILLY “CRASH" CHRADDOCK [(MCA}: The
Auditerium,  Augusita, Ga., Feb, 2%

HETTE MIDLER lﬁ!ruhhfg. Klelnhaus Mustic
Hall, 8uffalo, N.Y., Feb, 25; Massey Hall,
Toranto, Ont; Feb. 24; Frog & Nightgown,
Raleigh, MN.C,, March 1-4; Syria Moigue,
Pittsblirgh, Fa., March 9; Capitel Theatre,
Passaic, M.J,, March 10; Eennedy Centéer,
Washingten, 'L, Merch 11; Darothy
Chandlzr Pavillion, Los Angeles. March 17,

MAC DAVIS (Cilumbia)/MELEN REDDY |[Capl.
talj: Veleranie Memorial  Auditorium, Co-
lumbus, March 9; Civic Center, Akron,
Qhlp, Mareh. 11;  Arie Crown  Theatre,
Chicage,  March '16&; Convention (Center,
Lowisville, March 17,

BOBRBY WOMACK. (United Artistel: Omni, Af-
lanta, Ga., Alarch 11; Gardens, Cincinnati,
Dhio, ‘Marcly '13;  Convention ' 'Center,
Louiswills, K., March 15;: Memorial Coli:
seum, Ft. Wayne, Ind., March 16; Sports
Arena, Toleclo, Ohic, March |7

STEEL D&M [MBC} Civie Center Coliseum,

Write to us and receive our illustrated Catalog. amarilla, Tei., March 11; Weathury Misic
Fair, Westbhury, N.Y., Warch 18- 7

SAM NEELY (fapitol): Trovbadour, Lo An-

plet, Mareh 13-18
(& 1972 WALT DISNEY PRODUCTIONS FRIENDS OF DISTINCTION (RCA): Warehouss
Club,  Deénver, Colo,, March 132-18
JACKIE & ROY KRAL (CTI): Rainbow Grill;
M.Y., Feb. 1M-March, 17.

KAY BALLARD: 51 Regis-Sheraton's Maison
ghe MY, 'Feb. 19March 5

LOGGING & MESSINA (Calumbia)r  Syria
Mosque.  Pittsburgh, Pa.. Malch 13
Vederans Memorial Hall, Calumbus, Ohia,
March 15; Nasonic Temple, Detreoit, Mich.,
March 16; Claveland Music Hall, Cleveland,
Ohio, March 17,

MANDRILL [Palyder): Aragon Ballroom, Chi-
cago, March 9; Valerans Memorial Hall,
Columbis, 'Ohlo, Mareh

B.B. XING [ABC) Concert, Sioux City, lawa,
."u"-.'ll’tl'l 1?

EUGEN JOCHUM -'iEIEL'-!-.- War Memaonal Audi-
torium, Mashwille, Tenn, March 11; lran
Temple,  Wilkes Barre, Fa., March 14
Bushnell Mumorial  Auditarjum, Hartfard,
Conn., March 15; Camegis Hall, N.Y.,
March 14,

JAMES BROWM (Palydar): Forest Natiemal,
Bruxeli=s, March 11

ARTHUR FIEDI.ER |[Palydar]: Beoston Pops,
Woonsocke!, Mass., March 11; San  An-
tonio Symohony, San Anfonie, Tex., Match
F2-13 i

SERGIO MEMDES & BRATIL 77 (Belll
Celebitity Theatre, Phoerin, Ariz, March
I

GLADYS KNWIGHT & THE FIPS (Buddash)
Concert, Fort Dix, N.J., March 13. Apalio
Theatre, MN.Y'. March 1420,

RAFAEL KUBELIK (Polydorl: Symghony Hall
with Pittshurgh Symphany, Pittshurgh,
Fa., March 18-18-22-30

MILLIE JACKSDN (Palydar): FI. Dix, N1,
March 3

DISCOS

isneylandia

Y] EsSPANOL

Book-and-record SPANISH VERSIONS
of ail the best-selling Disney characters

ATTENTION:

Profit-minded Tape

and Record Buyers
We have one of the finest
selections of overstocks.

cut-outs and promotional
records and tapes.

*VISIT OUR BOOTH*®

Write for list or eall:
Area code 312—332-1308

SEND FOR SAMPLES AND PRICES |

M & A RECORD ; el
L m

WHOLESALERS DICTURES Thf’ re at the Netherland Hilton Hotel and you're |
??gm\;l;g.;?clﬁun:iiﬂggmrd :.::H l.-;'. p:;lﬂm :}'w: invited to drﬂp by. |

40 MARCH 3, 1973, BILLBOARD

PRINTS

UTHOGRAPHIID ON MEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500--522.85 1000--535.00

COLOR PRINTS
1000--5200.00
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SURVEY for Weak Ending 3/3/73
ONS, INC., PRESENTS
mbia MS 7194
ra)
ondon €5 6609
ondon C3 6734
EY
IGHT
BL-4121 (Capitol)
SUPERMAN
: A SONG | CAN SING
f_' YOU DON'T MESS ARODUND WITH JIM
; 1:1 HAVE YOURSELF A TIME
o s \ DON'T BE ANGRY
. - YOU WERE ALWAYS TMERE
) Rl HOW WOULD ¢
' i I'D LOVE YOU TO WANT ME
I - r 2
;, FOREVER IS AS FAR AS | COULD GO ok b,
i - - HOT DIGGITY DOG
= ;':,r.‘ ; HE CAN HAVE ALL HE WANTS
L
_— 530102 (Polydor)
(Gerhardt), RCA LSC 3330
4123 (Capitol)
gel 3782-BL (Capitol)
114
el SR-40213 (Capitol)
4000
ilips 6707019 (Phonogram)
5-36896 (Capitol)
olumbia
(Furtwangler)
r (Ceccalo),
ork Philharmanic
jan)
ch., RCA D014
rola 1607 (RCA)
| SR 40183 (Capitol}
R o 4 i . : orld remiere of Orifs tries are released simultaneously . Ii smgfr#%mmulmm GALA
k ﬁm:m_l’uﬁv& etition 'r}.lj]tlhim::::mmp fine ::f'_ tmlﬁdiﬂ-; ﬂngc:_r.s;ﬁ::fib?i}:lvdﬂ:hr' carrying out Various Artists, DGG 2530360 (Phonogram)
i ¢en piano comp o+ : ro” an (s ¥ e :
‘Wil be held i np"l.i"l enna  between !:'mlml ;duﬂ?;::}ﬁ;rlhfg““ﬂ““" Caedmon’s new dnv:t 10 :.Ihl: rr:tn;i 33 ). STRAUSS: DIE FLEDERMAUS .
June 1 and 21, and a Haydn The AN s fan tutie” will  trade will be largely in the hands (Boskovsky), Angel SBLX 3790 (Capitol)
L for piano trios is scheduled a3 well &% TR0, ol il guest  of Leonard Salidor. who joined 40 TCHAIKOVSKY/BEETHOVEN 1812
%ﬂm June 3 fo 9 in Eisenstadt, Al D cs by ihe Milan Teatro s b ® Sariiben o Wellington, RCA D 35818
lowed minar from : e apram includes irecto : -
June 29 !l:: ?ulﬁvﬂrr E:hn:uﬂ June iccolo. rhcl,{f:":ﬂ:ﬂf Ln: pl:,l, 04) ing chief for the educanonal wing,

2 lﬂd July 1, Castle Forchtenstein
~ MARCH 3, 1973, BILLBOARD

1 www americanradiohistorv com
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CLASSIC SULLIVAMS (Warrer Broo.):
dlan, Mizi., March |3 Falrfam, Va.. |
47 Beaton, March 511: Marpyllle,
March 15: Memphiz, March [7

GORDON LIGHTFOOT (Meprizgel: Paterbor
Ont.. March 3: Reglna, Satk.. Man
Cackaloon. Sask,,  March 7@ Edom
Alherta,  March B-9; Calgary, All
March 10=]1

MANRTIN MULL [Capricarm]: Mew York,
27: Trow MWY. AMarch 3 Fraderi
Hew Brunswick, March &; Bangor, &
March 7 Brundwick, Maine, Marc
Halifar, Move Scotin. MErch 10 Lew
Maine, March 11

;
= [H

=)

3
1::'.-""\

Licensee

Book-and-record SPANISH VEF
of all the best-selling Disney ch:

ATTENTION:

Profil-minded Tape
and Record Buyers
We have one of the fines
selections of overstock:

cut-outs and promotions:
records and tapes.

“VISIT OUR BOOTH

Write for list or call:
Area code 312—332-1308

M & A RECORD
WHOLESALERS

775 W. Jackson Boulevard
Chicago, Illinois 60604

40

SEND FOFI SAMPLES AND PRICES

) PICTURES

1887 E. FLORIDA ST.
SPRINGFIELD, MD. 83803

n o

le
E
1

_—= S

g e T

-

They're at the Netherland Hilton Hotel and you'r
invited to drop by. B

MARCH 3, 1973, Bl " aiitel (IT)
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Classical Music

ASSICOMMENT
aedmon Sets Retail

Billboard SPECIAL SURVEY for Week Ending 3/3/73

BEST
SELLING =

iClassical LPs

ki
Menth TITLE, Artist, Label & Number

Drive

edmon Records, which haos mainder derives from sales 10 hotse Five.” is being rush processed
ated the spoken-word field schools, direct mail, movement for o scheduled March relense.
its formation 21 years ago, through audio-visual  distributors, lhis new album will join four of

and export,

apping & drive fo increase its y
A discounted prepack will pro-

tat gular retail Cacdmon's strongest catalog items
sentation among regula

m a prepack to be offered dealers

. Although no stranger “1' vide the dollar incentive for new next month. The others are 1.R.R. 1 TRANS-ELECTRONIC MUSIC PRODUCTIONS, INC., PRESENTS
record shops, the label tradi- stores to handle the Caedmon line Tolkein's "Poems & Songs of SWITCHED-ON BACH _
ly has relied for IJ';v: hl]l“i uj -';;ut the company s banking heav- Middlie Earth,” Dylan Thomuas Walter Carlos/Benjamin Folkman, Columbia MS 7194
sles on the educational an ily on recent repertoire trends to "Under Milk Wood," “Poems .
¥ markets. spark the EXpansion move Apunsdt War,” read by Randall 2 SCOTT JnPLlﬂ. PIAND RI-ES.EW'L E|2 it
estimated 40 percent of its Iu.nlt l‘-l]"ﬂ-hwl:chh ago  the label larrell, and “Tough Poems for Joshua Rifkin, Nonesuch 71264 (Elekira)
r volume is earned currently completed the first of u projected Touch People” festuring Ruby 1
{lsales through regular retail series of albums featuring youth Dee and Ossie Davis, } - &Hﬁgifeiﬁﬂilmﬂ?c I?l:ﬂtl:?.sﬁdnn CS 6609
els, according to Marianne culture. hero Kurt Vonnegul Jr.. lhese titles, in multiple group-
i cll, board chairman. The re- and the initial entry, “Slaughter- ings, will comprise a prepack of 4 HOLST: THE PLANETS
l 25 albums to be offered at 45 Los Angeles Philharmonic (Mehta), London CS 6734

t off the suggested list price

fhonogram Growth = oiesss |
ti . ".='-'l'r..r':1.-?I.ELII]:EIII:I;SEE.’H-H-[ t;ll;"l_.l:.—
Sours New Plans

breached, 15 38 per-
L PTICE

W YORK—M. Scott Mampe,

or of the Classical Division

SOUNDTRACK: 2001: A SPACE ODYSSEY
MGM, SIE ST 13

6 RACHMANINOFF: THE COVETOUS KNIGHT
(Rozhdestvensky), Melodiya/Angel SRBL-4121 (Capitol)

TCHAIKOWSKY: THE NUTCRACKER
Andre Previn, Angel SB-3788 (Capitol)

8 i i 1)
I fHennz will be made m & 7
400 college bookstares

AmEteTIH wlle records, a market

gebouw Orchestrn of
will also be completed

. _ ) nsiders o prime target 8 A CLOCKWORK ORANGE
haonoperam, Inc., returned here Miss Muampe staled that the rea- £ = Tk
0 Amsterdam with the classi- be traced 1o a distinctive uniderly- ributors and, throngh 9 MY FAVORITE CHOPIN

- lease team of Phonogram ing marketing philosoph) Wi

Van Cliburn, RCA Red Seal LSC 2576
dl Participating countries other have a strong faith in the senon

estionmaire, seek to
sihility of its prod-

§ the US. included Holland, classical record buyer whose basi U tende: Dislerel 10 MAHLER: Bth SYMPHONY .
; n, Germany, France and Bel- interest is new recording ' ,';]t d”;,'__f f"e diE: Chicago Symphony Orch. (Solti), London OSA 1235
: only previously unrecordes per: bt ; inndequate. 11 BEETHOVEN #9
' toire, butl also new recondings of

ccond phase of
msion program. will
similar matlings o
| dealers.
loire moves by the 13
ned to come up with
EXPanms( normally courted by the
nitlet: . { relessed a comedy

Von Karajan, DGG 2720013 (Polydor)

12 SONIC SEASON
Walter Carlos, Columbia KG 32134

BERNSTEIN: MASS
Columbia M 231008

14 HOLST: THE PLANETS

¢ growth of Phonogram, Inc,

United States has spurred
for 1973, she said. Releases
fMiduled for this year are the
distinguished to date and a
ercent increase in sales is an-
mted over that of 1972,

the standard repertoire by top arl
ists."”  Consequently, in order 1
give the serious collector @s man
buving oplions as possible e il
Phonogram’s prime concent

of 1973 will be the
the pre-recorded tape

adlining the first 1973 releases cifically cassettes and &-tracl Rich Little as “W.C. Boston Symphony (Steinberg), DGG 2530102 (Polydor)
e world premiere recording of tridges. ~ident.” This month 15 THE SER HAWK
JRii's “Attila,” with Ruggero Rai- Some of the major vMunhalin Jackson disk National Phitharmonic Orch. of London (Gerhardt), RCA LSC 3330

to hE I'ﬂl.l:a."-itd an o the Phili
are major recordings cond
Colin Davis. Continuing |

di, Sherrill Milnes, Cnistina
kom and Carlo Bergonzi.
will be followed by another

Iy of taped conver-
om the late 1950's,
luding some songs: by

16 THE MELODIYA ALBUM
Soviel Army Band & Chorus, Angel 4123 (Capitol)

. ozart’s “Di lioz cycle will be a new recording : { licensed from Columbia 17 PUCCINI: MANON LESCAUT

rnl;n aru::ﬂ rl?i?h:!' wiﬂ'f H[:: of “The Damnation it Necord Mew Philharmonic Orch, (Caballe), Angel 3782-BL (Capitol)
P!‘E}'. Iﬂ.ﬁ!l"! HI.'.II'.I].'I.EI]],. Tati' “-'Eth Hi[."l.'!hti Credi: 11 ST il -1ﬁ||1'-'1t43£5|-f-5'5 iare l-ﬂ TI‘I—ES uF HUFFH-‘HH

Troyanos and Heana Cotru-  major role. Also, n seco jeu mbled out of cataing thal Beverly Sills, Audio Treasury ATS 20014

conducted by Hans Schmidt- by Sir Michacl Tippett, | it Wk lose to simulating other '

tedt. The Mahler and Bruck- Garden,” will be rec ' 4 test  hits”  formula 13 JULIAN AND JOHN
mphony cycles with Bernard follow-up to the “Midsar L nong these are a Shakespeare ‘Bream and Williams, RCA LSC 2357

ink conducting the Concert- ringe” of two vears ng P (SN "H”L";rr:[ ”hu&i"n}iﬂ; 20 BEVERLY SILLS CONCERT

Audio Treasury ATS 20011

A CLOCKWORK ORANGE
Walter Carlos. KG 31480 (Columbiaj

22 SHOSTAKOVICH SYMPHONY NO. 15
(Maksim Shostakovich), Melodiya/Angel SR-40213 (Capitol)

. I M z L} hristmas I.n thi_zj ﬂhi;e -
sl Bl H will be made availlable n
ustria a Cultural Mecca; [ b me i o

n mtroductions to favorite

asts Flow Like Danube ongs of Presdents, will be con

% - | A e ck nackage, but an alternate, with the 23 THE CHOPIN | LOVE
¢ for evervbody throughout the parzer's “Ahnfrau” Another g Th I::“'i.[.l-'zfll JLF;'*.LI:;“ key an A i Bl
. Salzburg had a Mozart Week cyant will be the Interna '.'J.].L'I bundonment of Ciedmon's husic RN Suslient, Samon A
Jan. 20 o S wotored By O July 21, which will at-  philosopby, Mrs. Mantell empha- S i G e ol o
while '&Mlﬁiﬂuﬁuﬁrﬁjﬁi Trlﬂf :thuun'md:; 3T youngsters, in ired. The compsays "]:;Iinfw]umqw o EUtHEHM“d- e
on, . . .- i e g remains 1o record works of lasting s
ogues 1973 were held in cluding a large contingent from litel ...-'1 v:m:: I.lrnl 1'; u'il[lmm‘;nuc %% Hemior B L

nstadt, Representatives from
countries, including the U.S.,
155e “How Anm E:hﬂpﬂ Our
ironment—Guidelines for Aus-
s Cultural Policies.”

he  Vienna Philharmonic Or-
tra, led by Claudio Abbado,
ns ils three-week Far East tour
March 18. Seventeen conceris

the LS. _ :

The Carnthian Summer will
take place in Ossinch duting July
and Aupust, whilc Raimund's
“Barametermacher aufl der Zau-
berinsel” will be presented us the
Melk Summer Play in Lower Aus-
trin during July. Castle Porcia in
Spittal will be the site ol stage

sienificant material of the
present. Bul formalization
of it educational division, just a
vear apo, has now freed Caedmon
to push more aggressively into
other marketing areas
Started in 1952

Caedmon was starfted by Mrs.

and Barbara Holdridge,

[0 (ape
sl I

27

BBC Symphony Orch, (Caolin Dawis), Philips 6707019 (Phonogram)

CONCERT AT HUNTER COLLEGE
(De los Angeles/De Larrocha), Angel 5-36896 (Capitol)

TCHAIKOVSKY'S GREATEST HITS
Mew York Philharmonic (Bernstein), Columbia

WAGNER: RING OF THE NIBELUNGEN (Furtwangler)
Seraphim, 15-6100 (Capitol)

i J hrough  Mantell : e 30  VERDI: LA TRAVIATA
gpun and Souih Korea e on  comedics fm iy oush S o s i T S, i, o A he Gt
genda. From Apni 4y The 1973 Bregenz Festival, from first recording by Dylun SR Angel SCLX 3780 (Capitol)
pert von Karajan's Salzburg . “a3 will mount its whose afbums to date are reported
er chuvn.‘l_will offer Efﬂﬂﬂé £UI¥ 21 -::?a ﬁ::lng 'j’; ;il'.mt floating to have sold a cumul:ruw: u'i:u] of 31 EMFWE Eﬂﬂfﬁﬁ!gdﬂm
Gtan and Tsolde, I nddition  stage on Luke Constance, following 150,000 S5 {00 ST ol 2 TCHAKOVSAYS GRENTEST WS
oncerts by the Berlin Phithar-  an idea mne.:wgrcll by m-: L'“,'::I“ he  with the principals handling each Philadelphia Orch. (Ormandy)/New York Philharmanic
E land Wagner, 1he i‘"" S gule  detail of the operation. Now, with {Bernstein), Columbia M 7503
stween May und September, the “Flying Dutchman. 4 th 700 titles in the firm's catalog. the ¢
xhibition, Romans Along the  duncers of mt-'ﬁnll::ih‘}::-;:itncd " founders still guide the destinies of 33 WAGNER: TRISTAN UND ISOLDE (Karajan)
. i ﬁ b:amu!m E in :fl:ﬁr m?:rlii:l: :i_l Hoot i_:l.kf:" = the |?l|_~..;|& ung are r_-.u::!-j: :::;iﬂﬁgﬂr:glf Angel, SEL 3777 (Capitol)
One wer Austrin. From 2 | 3 i for a T decisions, ¢ T 34 SHOSTAKOVI
£ h will A e CH SYMPHONY NO. 15
i :Iﬂwtﬂl %ﬂ:}:imt?itmv;ﬁ'i: Lh: ,{-{E:;t“%:-lti:;geéuﬁl]udrd, E::citulﬁ EU“L; i:;‘{;"%!:;”“ﬂ":ﬂi?::} t':i“%h Eugene Ormandy/The Philadelphia Orch., RCA 0014
. - = i} i i
M. inciuding appearances  and dramatic performances, }nﬂgﬂ_ publisher 35 HOROWITZ PLAYS CHOPIN
- MMilan's La the Teatro ing the Austrian &‘Fﬂlehlt o New titles are added at the rate Columbia M 30643
on of Buenos and the nld Mllﬂrﬂ-d Hglt‘ll!ﬂls of some 30 albums rII yl:l:’:.ﬁ J.il'li: 16 BEETHOVEN'S 9th SYMPHOMNY
German State Opera from  Abaelard Ntional Sulzburg Festi-  the company hﬂﬂlﬂl N e NBC Symphany Orch. (Toscanini), Victrola 1607 (RCA)
in. A cycle devoted to Mozart, The tradih A, 30— increase in_the sale of cassel -
i [Schml:h COMmMpoOsers of val—from July 16 lo B of versions of its material. About ll-!:lf 37 SHDEI_IIEHIEH. S‘I_'HFHIIH'I' NO. 5
B0 ceotiry will be presentod will E’Elm—.'.:l ;ﬂ ;::.r: ul?'fu:l:lr[lcdl:::m L the catalog has h“?j n-;;“j: ‘t,n..l::!l : (Maksim Shostakovich) Melodiya/Angel SR 40163 (Capitol)
he Vienna Concert House, and Mozart's : i able on cassette. and all new en- 38 HIGHLIGHTS FROM THE METROPOLITAN OPERA
the first time there will be o baton of Karl Bﬂh@-nlnn?ﬂg:}?-z tries are releused simultancously HONORING SIR RUDOLPH BING, ’i'ﬂlfnl GALA
dren’s theater festival. to the world premic Comoedin.” on cassette and disk. . Various Arlists, DGG 2530-360 (Phonogram)
: en pinno compelition  "De temporum ﬁm:l_ B o ant Responsibility for carrying out o T
he held in Viennus between Mozart's *‘HH_:I.ITIII-E"'-' o m..';':i: iin" Caedmon's new drive 1o the retail DIE FLEDERMAUS
1 and 21, and a Haydn  “The Abduction from mfu“;:*unwm trade will be lurgely in the hands (Bashovsky), Angel SBLX 3790 (Capitol)
“0 <\ for pinno trios is scheduled s well as “Cosi [30 of Leonard Salidor, who joined 40 TCHAIKOVSKY/BEETHOVEN 1812

ulso be presented, as will guest

the company last year as marketing

sl el . . Wellington, RCA D
B et Semimar o prformancer by MRS ool ashert b kel T
to July 4. Between June Piccolo. Thfrpm.uﬂm-# an peke 94) ing chief for the educ
i July 1, Castle Forchtensiein ' 45

Y
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Campus News

NEC: Shifts in Buying Tastes

o Continued from pape |

increased participation 1n more
than 60 seminars and in on-the-
floor business discussions, Thal
approsch prompted Ernc Sevarend
of the CBS Mews staff to cite the
Cincinnati gathering as exemplary
of a new conservallsm among
american youth and a shift in
siudent activities from the realm
of political activism to more tradi-
nonal concerns for survival within
System.”

The Convention this year based
its  activities ot the WNetherland/
IFerroce Hilton Hotels and  the
city's Convention Center. With
final attendunce figures set at just
gynder 2,000, and the final hst
f exhibitors totalling nearly 200,
the convention was easily the larg
et to date, as had been projected

by pre-registration reporis
Sheer s1ze was not the only
sympton of growth, however, as ex-

hibitors this year unveiled more
wophisticoted methods of showeas-
ing their services via convention
Yoo hs

Experiment in Quality

Activities bepan Sunday (18)
with an afternoon talent show-
case featuring the Mac Framptlon

I'rio, Chip Taylor, Howard Rob-
erts  Chorale, Paula Lockhart,
Vince Vance & the Valianls and
Mel Winkler. Those acts provided
y clue 10 the NEC's programming

philosophy. offering a mix ol mu-
sical styles to campus buvers.

That evening’s dinner offered an
address by Robert W. McCurdy,
Carnegie-Mellon Umiversity, the
chairman of NEC's board of di-
rectors. McCurdy's brief address
focused on the growth of talent
on campus in the face of budgetary
pressures since the inception of
the NEC in the early "60)'s,

McCurdy examined the dispute
between educators and campus
program directors aboul the valid-
ity of NEC's previously "all-pop”
talent orientation, Notung that
“Some people will continue to sug-
pest that free records, [ree music
and after hours parties will insure
a big “draw,"” McCurdy described
this year’s emphasis on program-
ming diversity as an attempt to
mike the NEC a platform for a
well-balanced sampling of all the
arts.

McCurdy then asked for n-
creased support for the seminars
and general cultural and educa-
tional aspects of the convention
to help justify this new wvariely
“despite the charge that our dele-
gates are tied-up in the Rolling
Sloney syndrome.™

Showcase Strength

McCurdy's statement of NEC's
programming gouals was backed up
by a contmual focus on a variety
of programming ideas. Students
also appeared responsive 1o the

Columbia’s New Reference
Folder to Aid Bookers

NEW YORK—Columbia Rec-
ords will provide campus concert
bookers with a more systematic,
in-depth promotional assist via the
company's new Concerl Promoters
Reference. The special [older,
lated to be disinbuted at this
week's NBC Convention in Cin-
cinnatl, and already serviced 1o
the label’s college representaiives,
underscores a new promotional
stance that includes financial sup-
port vin advertising space buys

Assembled by Winston Cenac
of Columbia’'s West Coast sales
division, and Ron McCarrell, di-
rector of college promotion for
the Columbia/Epic labels, the
reference provides bookers with an
artists’ rosler conlainming nNEcessary
booking information and sup-
portive  bwographical information
for five Key "push” artists.

According o Cenac and Me-
Carrell, the folder iself 15 only
the fimt step toward a more ag-
gressive promotional stance for the
lnbel in supporting label acls on
tour, McCarrell cited the inexpen-
cnce of many campus promolers,
long responsible for their "failure
to realize the full potential of

cnmpus bookings,” as the targel of

the new policy, which seeks to off
set that problem by helping book-
ers 1o elficiently promote talent on
L'HH]I.'III"E

MeCarrell also noted that Co-
lumbia's new attiitude will be
backed up by significant involve-
ment in promotion via campus
media: ads in college papers will
be purchased, along with radio
ume buys, while Columbia campus
representatives will provide addi-
tional support wherever possible
in the form of special promotions,
such as retail tie-ins, album give-
aways and specialized promotional
campaigns for artists.

Cenac noted that, following
servicing of the folder to campus
reps and student talent buyers in
Cincinnati, an in-depth mailing
may be mounted. While that move
will rely on strong response from
students, Cenac noted that his own
experiences with schools in the
western  states have wielded a
SITONE response.

McCarrell and Cenac described
the new approach as, “we believe,
the first national effort by a record
company to approach callege book-
ers, not only with campus onented
talent, but with financial assistance
in the form of advertising support.”

NEC view, with students display-
ing a more conscientious attitude
than in the past.

Dede Goldson, editor of the
NEC's newsletter and other publi-
cations, sumrnarized the comments
of many members when she ob-
served, “These kids have been stay-
ing up all night, every night, as in
the past. Yet they've been showing
up for those early sessions.” That
dedicution reflected the increased
professionalism of delegates, n fac-
tor cited by some NEC members
and industry  professionals as g
visible development since last year's
meeling

Durmg the three evemng show-
cases held Sunday, Monday (19)
and Tuesday (20), jazz (Charles
Lioyd, St. Lowms Jazz Quariet, the
Rio Clemente Trio, Maynard Fer-
guson and the Mahavishnu Or-
chestra, featuring John Mclaugh-
lin), country (The Judy Lynn
Show, Lester Flutt and The Nash-
ville Brass) and classical {(John
Sebastian Trio, New World Con-
sort, Jumes 3oyk) acts were show-
cused along with pop and rock
acls like E:arth, Wind and Fire,
Danny O'Keefe, New Heavenly
Blue, Harry Chapin. Raun Mac-
Kinnon, Kool and The Gang,
Grin and Foghat.

Particularly sigmificant was the
NEC’s decision to group all classi-
cnl acts in a single block which
opened Monday's showcase. NEC
directors noled that delegates did
not skip that program as some
members had feared. arpiving in-
stead to listen attentively

Agencies and Records

Another key issue at Cincin-
nali’s gathering was the relation-
ship between talent agencies and
altending revord companies

While record company partici-
rnhnn at past NEC events has
seen minimil, this vear's roster re-
flected both numerical nnd quali-
tutive ncrenses n the recording
industry's support for the event:
A&M Records, ABC/Dunhill, the
Buddah Group, Columbia, CTI
Records, MNOGM/Verve, Polydor
and Warner Bros. were all repre-
sented, with several Iabels provid-
ing booths. Both Warner Bros, and
Buddah uvsed audio/visual aids to
boost response to their booths,
with the Wirner Bros. booth fea-
turing color, stereo video tape pres-
entutions for label acts.

Record company support also
surfaced wvig after-hours activities.
Columbia Records found two acts,
David Bromberg and Azteca., fea-
tured at a party sponsored by the
William Morris agency, while Just
Sunshine Records’ White Elephant
provided entertainment for another
reception, sponsored by  their
ARENCY

Warner FBiros. Records—i com-
ﬁany which, at this time last year,

ad no college promotion depart-
ment to spesk of—invited students
to Reflections. a local discotheque,
where label artists Marumn Mull
(Capricorn), Bonnie Raitt and the
Doobie Brolhers appeared in con-
cert on Tuesday (20), following
the NEC Showcase, The same eve-
ning found MGM/Verve artists
Sturk Naked and the Car Thieves
appearing it another club, the
Inner Circle, for a performance
and party sponsored by AVI anid
Howard King.

Most talent agencies consalted
felr the increased profile of record
company purticipation to be gen-
erally beneficial, providing an ad-
ditionnl format for exposure, par-
ticularly on the convention [loor.

At the sasme hime, some agents
and several NEC officials ques-
tioned the wisdom of the after-
hours showi:ases, which, they felt
could threaten to interfere with
apents’ attemnpts o reach student
buyers via the NEC showcases and
the convention booths,

Still, both record compunies and
apencies generally concurred with
the NEC that student commitment
had increased. and that delegates
displayed an increased sense of
awareness fiar the subtleties of tl-
ent buying.

What's Happening

By SAM SUTHERLAND

From the wilds of Michigan comes lurther news of MICRA. the Mich.
igan Inter-Collegiate Rudio Association, Stu Goldberg of WCBN-FM. 1
of Michigan in Ann Arbor. and Bill McKettrick of WIDR, Western Mich.
igan U in Kalamazoo, were seen returning from meeting between
MICRA members during the weekend of Feb. 16.

Goldberz noted that the association’s constitution has been ratfied
with the participation of projected member schools now pleking upm.;.'
what as the constitutional convention approaches.

So, at present, MICRA seems to be moving forward, and area schools
and participating stations should take note and act accordingly.

* * &

At WYUR-FM, Valparaiso University, in Valparaiso, Ind.. music ds-
rector Mark Albright notes that Dave Dixon has taken over as station
manager, Glenn Coble is the new program director and Albright himsel|
will now be the target for record service in his new position

* - *

We're In The Money: Bob Ramsey, sales manager at WKDIL, WKDI.
FM, Northern Winois U. in DeKalb, has reported that sales during the
past semester have exceed full-year figures reported by stations in Mi
Pleasant in Cincinnati. Ramsey notes that those stations are believed 1o
have led the nauon last year.

Ramsey attnbutes WKDI's recent sales record to the station’s cable
FM siatus and “a ghly successful rock format.™ ﬁ

The figures themselves, when stacked against those comparable silesf
reported by Gary Cohen’s College Radio Report. show an edge of raughl
twelve per cent

* ok w

PICKS AND PLAYS: WEST —California—KDVS, KDVS-FM, U o
Califorma, Davis, Don Tyer and Mike Jung reporting: “Extensions,’
(LP), MecCoy Tyner, Blue Note: “Copenhagen Concert,” (LP), Eric Dol-
phy, Prestige; “Moonshine,” (LP), Bert Jansch, Reprise KHSLL-FAM,
Califormia State UL, Humbaoldt, Richard Taylor reparting: “Music of An-
other Present Era,” (LP), Oregon, Vanguard; “Steelyard Blues,” (£P),
Nick Gravenites, Mike Bloomfbield, Paul Butterfield, Maria Muldaur
(Soundtrack), Warner Bros.. “Extensions,” (LP), MeCoy Tyner, Blue
Note, ... KFIC-FM, Foothill Caollege, Los Altos Hills: “Inside 1L (EP),
Paul Hom, Epic; "Dueling Banjos,” (LP), Eric Weissberg, Steve Mendell,
(Soundtrack ), Warner Bros.; "Sphit Ends.” (LP), The Move, United Ari-
1515. KLAY, Los Angeles Valley College, Van Nuys, John Brehm pe-
porting: “Killing Me Softly With His Song.” Roberta Flack, Atlantic;
“Daniel,” (LP cut, Don’t Shoot Me . . ), Elton John, MCA; "Da You He-
lieve,” (LP cut, Stoneground Words), Melanie, Neighborhood. . Ore-
con—KLCC-FM, Lane Community College, Evgene, Dave Chance re-

orting: “Barefoot Jerry,” (LP), Barefoot Jerry, Warner Bros: “Les
[han The Song,” (LP), Hoyt Axton, A&M; “Sunwheel Dance.™ (EF),
Bruce Cockburn, Epic. ... KSOR-FM, Southern Oregon College, Ash-
land: “New Blood,” (LP), Blood, Sweat & Tears, Columbia: “Sur [t Up.”
Johnny Nash, Epic: "Master of Eyes,” Aretha Franklin, Atanie -
Washington —KZAG, Gonzaga U, Spokane: “Best of Mountain,™ (EPY,
Mountain, Windfall; “Honky Tonk Stardust Cowboy.” (LP), Jonathan
Edwards, Atco: “True Stories and Other Dramas.” (LP), Judy Collins,
Elektra. . . - South Dakota—KAUR-FM, Augustana College. Sioux Falls,
Chuck Gustafson reporting: “Radio Show,” (LP), Ry Cooder, Reprise;
“Transformer.” (LP), Lou Reed, RCA; “Good God,” (LP), Good Gl
Atlanuc. Nebraska—KRNLU-FM, U. of Nebraska, Lincoln: “Clap:
ton.” (LP), Eric Clapton, Polydor: “Love Is What You Make 11" G
Roots, Dunhill; “One Moore Mile,” Jose Feliciano, RCA. p
* W " .
MIDWEST —Hlinois— WLFC, Luke Forest College, Lake Forest Lora
Kent, Jon Paynter & George Tyler rrpnr:ing,: “Holland,” (LP), The Be ﬁ;ﬂ
Boys, Brother; “Killing Me Softly With His Song,” Roberta Flaek, Atlin
tic: “Lucky Man,” Emerson Lake & Palmer, Atlantic. . . . WFGU-EH{ .
of Minois, Champaign, John Parks reporting: “Lincoln Park Piriess
Steve Goodman, Buddah: “Blinded By The Light.” Bruce Sﬁnﬁ?ﬁ .
Columbia: “Get It Right On Out There,” Bill Quateman, Columbuites
WIDE, Southern Hlinois U, at Carbondale, Todd Cave reportings S8
On Sailor,” The Beach Boys, Brother; “Drift Away.” Dobie Gray, M&
“Muarietla Station.” Gladstone, Dunhill. . . . WLUC, L-I?}’ﬂ:.ﬂ L. of Chi-
cago, Jim Benz reporting: “The New Chicago Blues.” (LP), Cla
Wheeler, Atlantic: “Wattstax,” (LP), various artists, Stax; :‘I}urcmi !
Latido,” (LP), Hawkwind, United Artists. . . - Missouri - KCCS, L.of
souri, Columbia, Marv Wells reporting: “Better Days,” (LP), Paul
terfield, Bearsville; “Moving Waves,” (LP), Focus, Sire; “City Cowis
(LP), Arthur Gee/Whiz Band, Tumbleweed. . . . KCLC-FM, Uﬂdﬁ
Colleges, St. Charles, Jerry Vaillancourt reporting: “Piledriver,” (M
Status Quo, A&M: “Lowsiana Rock'n'Roll.” (LP). Potliquor, JS0
“Somebody Else's Troubles.” (LP), Steve Goodman, Buddah, - €
WERC, L. of Toledo, Walter Griffin reperting: “Glencoe, - (8
Glencoe, Gt. Western Gramophone: "String Driven Thin (LT) S8
Driven Thing, Charnsma; “Birds of Fire,” (LP), Muhuavishnu Ord !
Columbia: ... WBWC. WBWC-FM, Baldwin-Wallace fnlftﬁ,ﬂy.___. E
Jaimie Onobre reporting: “Good Things, ™ (LP). Jimmy McGri ﬁ‘ :
ior Parker. Groove Merchant; “We The People.” (LP), Ellen Me b 3
Polvdor: “Birds of Fire,” (LP) Mahavishnu Orchestra, Eulumh_ll_,a_- ot
WRDL. WRDL-FM. Ashland College, Ashland: “Stop, Wait and
ten.” Circus, Metromedia: “Woman I-Er{:m Tokyo.” Deep Pm{g‘:‘m
Bros: “Uncle Elijuh,” Black Oak Arkansas, Atco.. .. ACRN I.‘L"_. Rk
Rudio Nework), Ohio U, Athens. Egu Hlug; mp%::;;s':t w
Choices.” (LP), Mary Travers, Wamner Bros;. “sanny ' F
McGhee,” (LP), Sn?m]- Terry & Brownie MeGhee AKNML tc".‘#ﬁ':
Fire,” (LP), The Wailers, Island. . .. WOUB, Ohio U.. Athens: Ain
Waoman,™ FHI-II"T“F!Q Dunhill; HKEL‘iiI‘lE Pﬁi}- Love.” Bill Withers, B SRR
AW " Skylark, Capitol. e
Wildflower,™ Skylark P MARCH 3, 1973, BI
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HOW’D YOU LIKE TO
GET IN TOUCH WITH THE

NATION'S STUDENT BODY?

BILLBOARD'S CAMPUS ATTRACTIONS...
GOTCHA COVERED!

Ad Deadline: March 2/Issue Date: March 31

LOS ANGELES: Blll Moran i

CHICAGO: Slowa Lappin :
§000 Sunse! Bivd Suils 415/ L.A., Caotil. 50069/ (213) 373-T040 150 No. Wackaer Drive / Chicago, lil. 60806 / (312} GE “
HEW YORK: Ron Willman s

NASHVILLE: John McCariney
165 West 461h Streal } New York, N.Y. 10036 / (212} 757-2800 1718 Wes! End Ave./ Nashville, Tenn_ 37201/ (£15) 328-302%
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The 707 B LuxuryJet. First Class. The DC-10 Coach Lounge.
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The 747 First Class Table For Four. The 747 Coach Lounge.

ONLY AMERICAN
HAS THE LUXURY FLEEL

Why fly any other airline?

DC-10 LuxuryLine

——

A '
American Airlines
Luxury Fleet

Ask your Travel Agent for The Luxury Fleet.
Our passengers get the best of everything.
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ABILLBOARD N.A.B.
JTE MYSTERY:

llad it not been for the
glaucoma in his mind’s eye, Inspector
Montaigne's daily eranial injections
of Murine would not have brain-
washed him into thinking

. that well-known dise jockey

7. Larry Lipp’s death was
due to natural causes. The
Inspector reasoned that
Mr. Lipp's heart had sud-
denly and emphatieally
stopped. The inspector was
right. The ice pick pro-
truding from the vietim’s
chest offered mute testimony that the deejay’'s heart
had, indeed, stopped beating.

of foul play (had it been foul
play, according to the In-
spector, the room would have
been littered with feathers).
If anything, the Inspector
explained, Larry Lipp's
death was accidental.
Examining the corpse
closely, Inspector Mon-
taigne re-enacted the trag- |
edy. According to the Inspector, Larry Lipp was carry-
ing the ice pick across the room when he tripped and
fell on the lethal tool no less than 15 or 16 times.

:E'S'llddenly, the silence of the room was broken. “This

IS | oner croaked.
nan is deceased.” the coroner cl _
You mean he's suffering from some unknown, exotic

kness?” Inspector Montaigne asked. “I thought
he was dead?’

‘;1'31:&13;, the coroner let the Inspector’s question
pass on unnoticed and attempted to spirit the
corpse away.

“Hold it right there!’ the Inspector demanded, his
voice shrouded in a pall of mystery.

“T can’t)’ the coroner answered stiffly.

“T have my rites!

ii

Ynu also have bier on your breath and I arrest vou
for the murder of Larry Lipp,’ the Inspector
gasped lastly.
How did Inspector Montaigne know that the eoroner
was guilty of the deceased deejay’s demise?

I)ISS(’LIT l'l()N: Inspector Montaizgne

reasoned that the coroner was guilty of killine the late
Larry Lipp because murder is a serious undertaking.
Not to mention the fact that Inspector Montaigne
knew that the dead man, in reality, was the coroner's
illegitimate son, thus becoming the funeral director’s
tatal mistake early in (if you’ll pardon the expres-
sion) life. The Inspector also learned, by reading
Billboard’s informative N.A.B. issue, that the one
supreme, unpardonable sin frowned upon by the
fraternity of the airwaves is allowing a gaping hole

of silence to eseape over the
air. With this in mind, the
coroner fiendishly
murdered his son 7, 77, SN
and broke the Golden /. % ™
Rule of radio. The #

one that prohibits
dead heir of any kind.

BILLBOARD’S
N.A.B. SPECIAL

COMING MARCH 31,1973

C1 A1)
AL

AD DEADLINE MARCH 16,1973
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Country Music

U.S. Country Artist to Get
British Breakout Before Here

NASHVILLE—Release Records label with the country identify.
of London, in a totally new ex- according to Hill.

st e e Hill then plans to release four
| ¥ ] e . - ¥
throughout Britain before she s other budgetline LES, two bl
throughot L Johnny Bush, one by George Mor-
relessed in America gan, and one with various tradi-

lammy Hill, president of Stop tional country artists such as Ben-

snd Gusto Records, said he had ny Martin and Vermon Oxford.
worked out the arrangement with Stop owns masters on all of these
Dex MNolan, head of Release, aArtists

through the help and coordina-
tion of Pat Campbell of the BBL.

Hill plans to send a completely
new artist, Judy Allen, to the In-
ternutional Muosic  Festival al
Wembley FPool in April, showcase
her there, and release an album on
her in the British Isles. As soon
is she begins to gel established
there, a single will be released on
her here. Additionally, her first LP
relense will be on a budget line,
further enhancing the saleability

\fter Wembley, Miss Allen will
work 15 shows throughout Eng-
land, doing country conceris in
najor markets ‘ihr,: will appcar

Both Stop and Release plan big
promotional pushes on Miss Al-
len, who has worked in recent
years n midweslern areas.

FAIRFAX, Va—A record nume-
ber of Bluegrass Festivals, supple-
mented with workshops, has been

announced by Jim Clark, execu-
with Tocal British acts, all of oo girector of the Virginia Folk-
whom record for Release in Lon- =g
It will help establish that lore Society.

Clark noted that the first of
these festivals was developed in
1959 by John Miller and Don
Owens at Witermellon Park in
Berryville, Va. In the mid 1960's,
they grew under Carlton Haney of
Roanoke, Stu Brooks of Warren-
ton, and Clark. Now, in the 70,

scares of other promolers are "on
the bandwagon.”

Clark said the presentations this
year will add to the “artistic as
well as aesthetic value for the Fes-
tival goer.™ At all festivals, there

1 - -

600D GIRL;

heard playing
around at WOCH, WSCH,
WBVH, CHER, WUBE, WCNW,
WWSC, WMPI. and lots of
; she's a haot

¥ : o i
10 L=fs-" been

BEI TS rF|r1| 25

new record by

[HE GROSS BROTHERS

on MRS Records

{#0OMB31) .
write : AN 31 ‘
] i .‘H"- M
IRI-50N PROMOTIONS MEGA's Ray Pillow runs through
Box 177 material with Jim Malloy, his

praducer, at Monument studios

Wild Horse, Colorado B0862
Ray has cut a new single for a

March release date

WE'RE EXCITED AT

GEMINI RECORDS

PO, BOX 1082, ENID, OKLA. T30

JOHNNY DOLLARS' Wew HIT RELEASE 15

“I'VE GOT TO CATCH THAT TRAIN'"
(Contention-SESAC)
“REMEMBERING YESTERDAY"™
(First Line-BMI)

G-3004

AND HE'S FOUND US

ANTHONY PRIEST
Hope You'll Listen to Anthony Sing

"HEART STRINGS" “JET SET BABY"
(First Line BMI) (First Line BMI)
G-3005
And Share Our Enthusiasm
D.J.'S REQUESTS HONORED
ON STATION LETTERHEAD

DISTRIBUTORS WRITE OR CALL COLLECT

405—237-3183
"Prometions: Brite $tar, Mabwille, Tenn

Hill also has announced the for-
mition of Gusto, his new label.
He has retained two leading inde-
pendent promotion men: Don
Hauser and George Cooper IIL,
to work thiat area, and two road
men: Pat Melson and Stubby Stub-
blefield. The first release on the
label is a country version of the
Lobo pop hit, “Don't Expect Me
To Be Your Friend," by Jimmy
Gnges of St. Lows

Hill has & wealth of background
in the industry, having worked n
ull areas.

Bluegrass Boom to
Continue Spread

will be a workshop area and an
added stage “to allow the artist
longer time periods” for perform-
ing and dernonstrating

Termed a “Bluegrass Wood-
stock™ by some, these festivals in-
volving Bluegrass bring together
“the freaks, the long hairs, the
Rednecks and conventional folk,”
according to Clark.

The first five festivals were 1o
be held at Culpepper, Va. (June
8-10); York, Pa. (June 259-July 4);
Burlington, Ont, (Aug. 3-5); Cul-
pepper, Va, (Sept. 7-9), and Glen-
ville. W.Va. (July 26-29).

Talent already firmed for the
festivals include: The Earl Scruggs
Revue, thiz Osbome Brothers,
Jimmy Martin, Doc Watson, Doug
Kershaw, The Country Gentlemen,
Seldom Scene, New Grass Revival,
Wilma Lee and Stoney Cooper,
John Hartdord, David Bromberg,
Harmonica Frank Floyd, the Dil-
lards, the Country Gazette, Brush
Arbor, Tracy Nelson, Second Gen-
eration, Stonemans, Carl Story,
Charlie Moore, Lilly Brothers with
Tex Logan and Don Stover, Buck
White Down Home Folks, the
Carter Family, the New Tradition,
lonathan Edwards, Red-White-and-
Blue, Ralph Stanley, Grandpa
Jones, Snuify Jenkins and Piappy
Shermll, CQrphan Bnan Bowers,
1.0, Crowe, MNorman Blake, the
Cajun Revival Band, Bluegrass Al-
linnce, the Lewis Family and oth-
¢rs. Nepotiations are under way
with the Everly Brothers, the Nitty
Gnity Dirt Band, Allen Brothers,
Jesse Colin Young, Sonmny Terry
and Brownie MeGee.

Many other Bluegrass festivals
are slated by other groups and pro-
malers. Thev include the Carter
Stanley Festival at Chncho, Va
(May 25-28); the Bill Monroe Beun
Blossom festival in Indiana (June
14-17); Maryland Festival, Calla-
wav, Md. (June 14-17); Country

(Continueid on page 54)

Two Additions
At Grammy Fete

NASHVILLE — The names of
iwo more performers and two
more presenters at the NARAS
Grammy Awards show here March
i have been announced by pro-
ducer-director Marty Pasella.

The latest names to be added
are those of Gilbert O'Sullivan,
who will perform “Alone Again
Naturally™ and Helen Reddy, who
will do "1 Am Woman." Both
are final nominees.

Added to the presenter's list are
Rod McKuen and Loretta Lynn
Andy Williams will host the %)-
minute live telecast originating
here.

Wesley Rose, national presidemt
of NARAS, said an extra aitrac-
tion this yoar would be a tribute
to0 the National Academy by Co-
lumbia’s Johnny Cash.

Trendsetter Waugl;
Gets Arts Honor

NASHVILLE — Irving Waugh,
president of WSM, Inc., and a
long-time director and officer of
the Country Music Association,
was the recipient of the first “En-
core Award" presented by the
Communications Arts Council of
NMiddle Tennessee,

moenial were Mrs, Frances Preston
of BMI, another friend of maore
than 2 decades; Jud Collins, wice
president of WSM, and a close per.
sonal friend, snd Bill Williums of
Billboard, who also wis master of
ceremonies. A slide and film
entation, put together by Patti Mc.

With it went a scholarship in his Ewen and Huell Howser, also wm
name in the field of communica- shown. The scholarship, and 4
tion. pluque, were presented by Mp

More than 200 invited guests, Jean Eskind, president of the coun-
many of them from the music in- cil, and Mrs. Marion Berry, Wice
dustry, attended the affair at the president.

3hc;.1mln !‘*-I:sm:;]d as the h:mj_in_g ."“‘
. Services Held
For H. Graves

field, Waugh was cited for his ori-
ginatian of the “Friday Night

Opry.,” the "Grand Ole Opry"

Birthday Celebration, Fan Fair (for

which he received a Billboard

Trendsetter Award), several local MEMPHIS — Funeral services
programs, and Opryland U-S-A, were Eﬂd hﬂ:."- last week for Hil-
the multimillion dollar music theme Rﬁurt]:ﬁpni;ythrﬁrmu::itiangftml |
complex. With his friend of more ' - N8 umon
ihunpil'l years, Jack Stapp, Waugh here, and lt:!ng-'um-l: musicinn, t
was instrumental in petting the Graves died of a heart attac
networks involved in the CMA An- ::: the “El" “fdﬂ “II!‘" h““"f I
nual Awards Shows, and in the ik ”‘?ﬁ"";ﬁ fo s ‘;ﬁ' fuc
more recent Country Music Hit ED!':::; e PR by Ik
Parade. Opryland currently is in Graves toured the workd for
the process of building a massive more than two decades with the
sound studio, ensuring further “Pappy Graves Show,” und print
growth of the recording and tele- to that had performed as a saxo-
vision industry. phone and clarinet player with
Principal speakers at the testi- many name bands.

—
I'..T.':_,‘:':
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THE RED CARPET treatment was afforded country music broadcaster
Dave Donahue, left, of WITL in Lansing, Mich., by Nashville Chamber of
Commerce official Jim Wolfe, center, and Tom McEntee of ABC-Dunhill
Donzhue is chairman of the agenda committee for the Country

casters seminar in March and was in Nashville to activate the topics.

SINGER JAN HOWARD discusses some of the events hald in ;ﬂﬂﬁ'
tion with President Nixon's inasuguration Setu with Dr.
Winston, honorary chairman of the American Mu
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When | moved to Nashville nearly two years ago, the only people |
could find who would talk to me were the ones who didn't have

anything going for them at the time. (That's why they had the time to
talk to me.)

These "PROPHETS OF DOOM' who had hung out a shingle certifying
that they were publishers, writers and producers of “HIT" records
would sit me down and expound hour on end, all the reasons why
they were being prevented from becoming giants in the Country Music
business.

They attempted to give me an education in what it really took to get
a "HIT" record.

|was taught that my belief in "FREE ENTERPRISE' within this in-
dustry was simply foolish idealism. | learned that | didn't have the
chance of the proverbial snowhball in reaching the goals that | had set
for myself in becoming a successtful songwriter, publisher, producer
and record company owner. They told of how easy it was to open the
business, but to accomplish anything at all was another horse of a
different color. The reasons given me (all ‘'can" and no “pro') as
to why | could never succeed, were that (A) | didn't have the money
to pay off a producer to get my songs recorded. (B) | didn't have
enough money to pay off the radioc stations to get my records played
like the "MAJORS' did. (C) | didn't have the money to pay off the
“TRADES' to get them to “chart” my records. (D) | had no way to
get my product distributed by people who would pay you for the rec-
ords you shipped to them. (£) | wasn't powerful enough to combat
the people who would come in and forcibly steal my masters if | did
produce a ‘“'hit sounding’’ record.

| listened to these stories so long | damned near became a believer,
and because | nearly let these "professionals' brainwash me is the
reason | am apologizing to the people who are responsible for the
success of this huge competitive WORLD OF COUNTRY MUSIC.
Being the realist that | am convinced me to try and discover if there
was another side to the story. Thank God | took the time to put forth
the effort, because what | learned gave me the inspiration to form
the Corporation that currently encompasses an “INDEPENDENT"
record company, two publishing companies, a production company
and a promotions company, with plans for expanding.

HEREWITH my apologies:

TO THE MAJOR RECORDING COMPANIES

| now realize that you cannot sit and wait for an unsuspecting “victim™
to come into town with a few hundred dollars, grab him and take him
to some garage, teach him to grope his way through some rotten song
material, have two or three musicians? overdub eight tracks of backup
“"'sound,”’ produce an unprofessional sounding master, and expect
to lease it to a major label with the pretense that you have discovered
a new ‘'superstar.”” THAT AIN'T WHAT MAKES THE NASHVILLE
SCUND.

TO THE RADIO STATIONS

| now realize that you are just as anxious to have good product to play
as the reputable recording companies are o produce it. In wisiting
with you | have also been able to see the tremendous amount

THIS IS A PAID APOLOGY TO THE ENTIRE MUSIC INDUSTRY . . . PLEASE READ & ACCEPT T

———————————— ——————————————————————— — — ———————————————————

of “JUNK' that you are forced to listen to n search of the
good material, and the number of promotions men you have to give
appointments to, aside from the 1;hcnu53nd5 of I*tlelephnne calls you
have to answer from someone calling to “HYPE'' an example of the
aforementioned "JUNK."

TO THE TRADES

In the forming of my business | have witnessed that you are happy
to report to the industry, any progress of a new record as long as that
progress can be legitimately substantiated, and that you are most
cooperative In reporting the progress of any new company that is
struggling to make a worthy contribution to this industry.

TO THE DISTRIBUTORS

| now realize that you are aware that good saleable merchandise 1s
what keeps you in business, and if any company is concerned with
consistently producing good product and is successful in doing so
that you will break your backs to see that they stay in operation.

To all of you, please accept the apologies of myself and the staff of
Corey International Interprises, Inc., for listening to those "residents
of the Oak trees."

AND NOW PERMIT ME TO ADVERTISE:

Qur first release on Corey Records is oul. The title; “THE DAY THAT
OUR LOVE CAME BACK HOME." The artist; TON| LEE . . . NEW SONG
... NEW ARTIST . .. NEW LABEL.

A lot of you DJ's across the country had the opportunity to hear this
as well as several of our next releases, and you felt it was a "HIT"" so
we cut it. The initial response indicates that you also know how to
pick material, We may not have a record in the National charts yet,
but only out two weeks and there is not enough space here to list the
stations who have picked and are programming this, our first effort.
Even this publication recommended it in last week's issue.

You are all giving us a fair chance and we are grateful. Now if
the public likes it as well, and it looks as if they do, we will surely have
a fairly successful first effort. We have a long supply of releases in
the "'can’’ and they too will indicate that we are trying to live up to
the reputation that has been established by the “BIG BOYS."

We are happy with the little progress we have made and | will admit

that in order to accomplish it there were “PAYOFFS" involved, and |
am going to publically acknowledge them.

To RCA for renting us their facilities and supplving Al Pachucki to
engineer. To the Musicians Union #257 for letting us hire Charlie
McCaoy, Harold Bradley, "PIG" Robbins, Buddy Harmon, Weldon
Myrick, Curley Chalker, Grady Martin, Bab Blake, Farrell Morris, Pete
Wade and to AFTRA for the "'"NASHVILLE EDITION' wha sang backup.
To MID SOUTH RECORD PRESSING, who is pressing it in the United

States, and to Musi-Mart for pressing it in Canada, and to all our
Independent distributors throughout the U.S,

Thanks also to BILLBEOARD PUBLICATIONS that was kind enough to
accept a PAYOFF for this space.

THANKS FOR GIVING A NEWCOMER A CHANCE TO TRY.

tlaa

PRESIDENT

VICE PRESIDENT

ENTERPRISES, INC., 719 17TH AVENUE SOUTH—NMASHVILLE, TENNESSEE 37203—(615) 254-5038. COREY INTER-
E:ltﬁ INTERNATIONAL (BMI) © DALCOR MUSIC (ASCAP) ENTERPRISE PRODUCTIONS © ENTERPRISE PROMOTIONS ® COREY RECORDS
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Billbosrd SPECIAL SURVEY

ry LP’s

& Star Perfermar—LP'y regivtering preportionate wpward progresd this weeh.

This

Weehk Week (Digt. Label) (Publisher, Litenies)

* 4 THE LORD KNOWS I'M DRINKING 12 37 38 THANK YOU FOR TOUCHING MY LIFE 10
E:jﬂ!:milh, Decca 33040 (MCA) (Stallion, Hﬂ Dovgles, Dot 1744) (Famoud] [Cochise,
2 2 'TIL | GET IT RIGHT 10 38 39 SO MANY WAYS -
;[rrn:;nruxﬁnmr. Epic 5-10940 (Columbia) Eddy Arnold, MGM 14478 (Eden, BMI) _
- 39 32 | MUST BE DOIN' SOMETHING RIGHT
ﬁ S NEON ROSE L e, By 13 Moy Orusky, Mercury 73356 (Phonogram) .
Mel Tillis, & the Statesiders, MGM 14452 (Ben Priers, BMI)
(Tomale, ASCAP/Brougham Hall, BMI) 40 29 UNBELIEVABLE LOVE
ﬁ 6 ANY OLD WIND THAT BLOWS 11 Jim Ed Brown, RCA 740846 (Tree, BMI)
ET::.MB fl.ﬂh Columbia 44570 {Houwe of ﬁ 19 EFIF“”W s‘w il :
e 3 {H.g
ﬁ 11 TEDDY BEAR SONG .. . .. 10 of Gold, BMI) il e
E;:;huu Fairchild, Columbia 4-43743 [Duchess, 42 26 IE ﬁﬂplluc oF I:'gj%‘ I:!L"n o
w ens, Capite 4 [Slue Back, EMN
ﬁ 16 YOU LAY SO EASY ON MY MIND 11
Bobby G. Rice, Metromedia Country 902 43 47 NO MORE HANGING ON £
(Americys, ASCAR) lerry Les Lewis, LMH:HH' 73341
ﬁ 9 00D THINGS 10 (Phonogram| [Pastkey, BMI)
Bavid Houtfon, Epic }Iﬂﬂa‘i'ltnluﬁﬁni} 4 &8 NOBODY WINS ]
{Algee, BMI] Brende Lee, MCA 4000 (Ressca, BMI)
15 KEEP ME IN MIND 8 @ 50 COME LIVE WiTH ME |
ﬁ Lynn Anderson, Columbia 4-45768 (Flagship, Roy Clark, Dot 17449 [Famous) [House of
Bl Bryant, BMI)
" 46 46 A GIRL LIKE THAT 1
2 10 uu;:EmEé T#ush LOOK YOU'RE 11 Tompall & The Glaser Bros, MGM 14462
Connie Smith, ROA 74-0850 (Nesly's !-tl'ld. (Glaser Bres., BMI]
s oy e i
10 1 RATED X 13 aylan Jennings, D885 (Big Citv/
Lorerta Lynn, Decca 33039 (MCA} (Sure-Fire, i
BMI) 58 SOMETHING ABOUT YOU | LOVE 2
11 8 SHE NEEDS SOMEONE TO HOLD HER 14 e L
Conway Twitty, Decca 33033 |[MCA) [Hello -
Datlin’, SESAC] ﬂ 57 IF YOU CAN LIVE WITH IT
12 3 DO YOU KNOW WHAT IT'S LIKE B} Areviane, (HACH SUIY, (SURRN
TO BE LONESOME 13 ﬁ 55 IF YOU'RE GOIN' GIRL 3
iﬂSHPF““H“' Decca 33034 [MCA) (TAJ, Don Gibson, HWickory 16671 (Acuff-Rose, BMI]
51 56 | CAN SEE CLEARLY NOW
13 7 | WONDER IF THEY EVER Lioyd Green, Monument 8552 [Celumbia)
THINK OF ME 13 (Cayman, ASCAP)
‘f-gql-':lre ggﬁf,ﬁudmm {he Strangers, Capitol 2488 52 B0 .Il “LE: ANOTHER GODOD ONE GET ;
ﬁ 24 SUPER KIND OF WOMAN 5 Dorsey Burnette, Capitol 1529 (Mandina,
Freddy Hart, Capitel 3524 (Blue Book, BMI) Brother Karl's, ASCAP)
15 12 OLD DOGS, CHILDREN & 53 53 DON'T TELL ME YOUR TROUBLES T
WATERMELON WINE 14 Kenny Price, RCA 740672 [Tras, BAI)
o X2 AL wregry, FASHS ISR RN ﬁ — WALKING PIECE OF HEAVEN 1
ﬁ ‘ ﬂ-,l"!"‘é SONE 1 Marty Bobbins, MCA 40012 (Marlposs, BMILI
1 " ;
Anne Murray, Capitel 3481 (Goossos, ASCAP) % 62 :ﬂfnw:”u:lm ir. MGM 14486 ﬂhl'l-'l'll-'lﬁ'ﬂE
17 18, MY TENNESSEE MOUNTAIN HOME 9 AAA )
Dolly Parton, RCA 740889 (Owepar, BMI) 56 54 SOME ROADS HAVE NO ENDING B
18 17 LOVE SURE FEELS GODD IN MY ;'-'&TE: Mack, Decca 33045 [MCA) [Page Roy.
HEART
Susan Raye Capitol 3499 (Blue Book, BMI] ﬁ — WHAT MY WOMAN CAN'T DO 1
W 2 nesemrmn g g i i >
s 3 : S8 63 DONT BE ANGRY 2
20 13 PASS ME BY . . 17 El'i.lv “Crash™ Craddock, ABC 11349 (Aeulf:
fﬁhﬂnrlﬂﬂdaﬁim, Marcury 73334 [Phonogram) Boge, BMI)
allnots, )
59 MAN EASE MY MIND 1
ﬁ 30 A SHOULDER TO CRY ON 4 2 Hf'ua. I::w. Million 31 [Vanja, BAII
Charley Pride, RCA 74-0884 (Pi-Gem, BMI ﬁ ON TRUCKIN' 1
22 2} BLUE TRAIN 1 " Dave Dudley, Marcury 73367 (Phanegram]
F::urﬁtni-limil&ﬂhlh‘, RCA 740854 (Nesrheys, BMI)
" ml
' 6 TRUCKER'S PARADISE : 2
t 27 NEITHER ONE OF US ) 6 . . |:|.|p|l| Reeves, United Artists 51108 [Piaitum,
Enhul.';um;ni Epic 5-10943 (Columble) {Keca, ASCAM
ASCAP)
* HEARTACHES 1
24 11 HELLO WE'RE LONELY 12 s ﬂ!ul:' M=rgan. Decca 33037 (MCA} (4 Ster,
Patti Page Lf:llm;; Y. Huéhlafr::uw 73347 a1
(Phonogram] allnote, |
MY CORN 5
25 21 ALWAYS ON MY MIND/SEPARATE 6@ ’.:.E'H'E"wm““.1,£rfﬂﬁﬁm.n e (N
Oneie, BAL]
Eﬂisrmlm RCA 740815 (Presy/Roie ﬁ ¥ H:— ';:IlEH e
Brides, W1 Disna Trask, Oot 17448 (Famous) {Gallice/
35 | LOVE YOU MORE AND MORE Algee, BMI)
EVERYDAY : DOWN N' WOMAN Sy
;.i::nrlslltur;;. Columbin 445770 [Don Robaert- 65 70 i WIEIT?I.EHI;?:} 1535 (Dadls, ASCAP)
ﬁ 34 SHE FIGHTS THAT LOVIN' FEE!.IHHE 5& 66 68 gﬂ“ (What's He Got Thal .l -HI'I
{Fﬂ:&li:*" Hose. YASCAP) o i mﬂp fubbing, Columbia 445775 (Callien, |
28 28 LOVING GIFT . 7 * 1
i — MY MIND HANGS ON TO YOU
iﬂ‘;?;ﬂ{&‘:rhﬁmﬁn;m:ﬁmr' S :ﬁlﬁ Walker, MGM 14488 [House of Bryant,
29 31 | HATE GOODBYES 9
‘884 {lack & BIL 74 DREAM ME HOME 2
m l‘%ﬁi‘h“"' RCA 740856 [lack & B 68 !E"".' mﬂﬁ'} ‘“'*:Tl.‘z'i'- ﬁ.’.]:n |Scren Gemss
i %Em. r.r:'q, Dot 17444 (Famoun) §9 72 LILACS IN WINTER 5
(Prima Dunna, BMI) T e Ronnie Dove, Decca 33038 (Maple, ASCAF
ﬁ 16 MARGIE WHOD'S WATCHI 4
i e 70 73 JAMBALAYA (On ihe Bayou)
i;"u;'-t _‘g‘;’d,';,,'ﬂuﬂ:,’;',ﬁjﬁﬁf“, Elf o :Lur;idui Rangen, Fantavy G689 (AcuffRase
ﬁ 43 DUELING BAMIOS 5 i
/ 71 YOU CALL DARLIN'
ONiivsrencarsastininshy Wernar Aror st /. ﬁ?'ﬁ: Sarie, WO Vads. (Maylalr, ASCARY
T LOVE HER . * - =
ﬁ i Eﬁ?uﬂi?ﬂ 74087% Jack & BIlL, { .l';' rﬂ'iﬂ.r;;t & Dnfly Pastun, RCA 74 -
ASTAF) - ?
13 75 DAISY A DAY - v Al .
& 0 when A an LOVES A WOMAN Jud Stronk, MGM 14483 (Goselie/Every [
(The Way | Love You) Litthe Tune, ASCAP) .
Tory Beath, Capitol 3515 (Blow Roch, Esi) * —  HOLD ME e |
35 i7" TRUE LOVE LOVIN' - 8 Lfim Whitman, United Artists 170 (Blue Echas |
FF-;::Jn I.I:HT'I-EL ABC 11345 (Ronhee/Coach ASTAP) : =
r, r “ . .
1 MONDAY MORNING SECRETARY 5 oy — Thaas ror Low oot
o Al R e vt B et e e
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ry Singles

a STAR Performer—Singles regittering greatert propavtionate wpward pregresn thin werk.

This Lt

TITLE—Artian, Wiember
Weeh Week (Digt. Label) [Publisher, Licenses)

B . |

]
Ll

Label & Weeks on

Chan

This  Laxt  TITLE—Artisd, Lakel & Weehs sn
Week Week Mumber (Distributing Label) Chart
1 1 SONG OF LOVE P
Charley Pride, RCA LSF 4837
2 2 IT'S NOT LOVE (But It's Not Bad) 13
Marle Haggard, Capitel 5T 11127
¥ 5 oeuverance i
Saundirack, Warner Brothers BS 2481
4 4 ©0T THE ALL OVERS FOR YOU 18
Freddie Hart, Capital 5T V1107
€l 10 I'VE FOUND SOMEONE OF MY OWN 8
Cal Senith, Decca DL 75369 (MCA]
ﬁ 8 WHO'S GONNA PLAY THIS OLD PIANO
(Think About It Darlin’) : b
Jerry Lee Lewis, Mercury SB 41356 (Fhonogram)
ﬁ 5 ROY CLARK LIVE 10
Dat DOE 28005 |Fambus)
8 7 HAPPIEST GIRL IN THE WHOLE US.A 34
forma Farge, Dat BOS 2500 (Famnls)
9 3 A PICTURE OF ME : 11
Georoe Jones, Epic KE 37718 (Columbia)
10 11 CHARLIE McCOY 16
Monument KZ 31910 (Columbia}
ﬁ 15 ANY OLD WIND THAT BLOWS 5
jahiny Cash, Columbia KC 33091
12 6 MY MAN 16
Tammy Wyneite, Epie KE 31717 (Columbia)
By 16 Hor e misHY 7
Ierry Reed, RCA L3P 4838
ﬁ 17 WILL THE CIRCLE BE UNBROKEN 10
Hitty Gritty, Dirt Band, United Arfizts UAS 9ED1
15 13 DON'T SHE LOOK GOOD 11
gill Anderson, Decca DL 7-5383 (MCA]
16 12 HEAVEN IS5 MY WOMAN'S LOYE 15
Tommy Dyersirest, Bot DOS 280083 (Famous)
21 DO YOU KNOW WHAT IT'S LIKE
T0D BE LONESOME? 3
lnrry Wallac=, MCA 301
18 18 | AINT NEVER 12
el Tillls & the Stalesiders, MG SE 070
ffy 22 separate wars 3
Efwiz Presiey, RCA Camden CAS 2611
20 14 LONESOME 7-7203 12
Toany Bosth, Caplial 5T 11134
21 20 THIS MUCH A MAN 12
Marty Robbins, Decca OL 7-5389 (MCA)
ﬁ 25 SINGS THE GREATEST COUNTRY HITS OF 1972 5
tonny James, Columbla KL J2028
€F 27 THIS TIME THE HURTIN'S ON ME 5
Faron Young, Mercury SR &1376 [Phonogram)
24 26 LIVE AT KANSAS STATE = . 8
Earl Scruggl Revue, Columbia KC 31758
ﬁ 29 SING COUNTRY SYMPHONIES IN E MAJOR 4
Ltatler Brothers, Mercury SR &1374 (Phonogram)
26 24 THE BEST OF THE BEST OF 22
Meile Hagasid Capilal 5T 11082
27 23 BURNING LOVE (And Hits from His Movies) 17
Elviz Prealey, RCA Camden CAS 2595
28 30 LOVE SURE FEELS GOOD IN MY HEART (]
Scsan Raye, Capital 5T 11135
Dy 32 N THE PALM OF YOUR HAND A
Buck Cwens, Capitel 5T 10134
30 28 INCOMPARABLE 13
Charley Prige, BCA Comdepn CRS 25A4
k | | 19 LYNN ANDERSON'S GREATEST HITS 17
Columbia KC 31440
8 37 LOVE 1S THE LOOK YOURE LOOKING FOR 2
Connie Smith, RCA LSP 4840
13 31 ALL THE GREATEST HITS 26
Ray Price. Colombia & 21344
34 35 GHREATEST HITS, YOL 1 T
Hank Thompasn, Dot 28004 (Famous)
€0y — ALOHA FROM_ HAWAIl VIA SATELLITE 1
Elvis Prealey, RCA VTSX A0BT
36 33 GARDEN PARTY 9
Rick Meloon & the Stens Canyon Band, Decca DL 7-539) {(MCA)
37 4D TWO FOR THE SHOW 2
fack Greene & Jeannie Senly, Decca DL 7-5392 (MLA)
ﬁ 43 AFRAID I'LL WANT TO LOVE HER ONE MORE TIME 2
Billy "Crash™ Craddoch, ABC ARBCX 777
19 3% BORROWED ANGEL 17
Mel Sheesl, Metromedis Counley MLE S001
w — KEEP ME IN MIND 1
Lynn Anderson, Calembna KL 32GTE
41 42 BOUND FOR OLD MEXICO 3
sty Robblpa, Columbla EC 31341
42 44 THE GENTLEMAN FROM THE SOUTH 2
Sanny Jamei, Capliol 5T 17144
41 38 HERE | AM AGAIN 19
Terethe 1ynn, Decca DE F-S50E0 [RMGCA
ﬁ — WE FOUND IT ]
Poriar Waganer & Daolly Parfon, ROA LEP 4840
45 36 GLEM TRAVIS CAMPBELL 14
Capital SW 11117
52
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the business with

GUSTo

f€coRps, INC-

® 1971 Feh
Giusio Records. Inc
Mashvlile, Tenn,

Z#106

JIMMY

coien
GRIGGS
VOCAL T::HEI;MJI

Proed.: Tammy HII

PROMOTION
CORY

“DON'T EXPECT ME TO BE
YOUR FRIEND"

{LoBo)
Kdlser-Famous ASCAP

Houston, Tex. — RECORD SERVICE CO.,

Kansas City, Mo. — CHOICE DIST

Lake Charles, La, — GOLDBAND RECORD DIST.

Los Angeles, Calif. — SAM & DAVE'S RECORD DIST,
Lubbock, Tex. — RECORDLAND, USA

Memphis, Tenn. — RECORD SALES CORP.,

Miami, Fla. — CAMPUS RECORD DIST. CORP.

Minnaapolis, Minn. — HEILICHER BROS., INC.

Albany N.Y. — BEE GEE RECORDS AND TAPE
Atlanta, Ga. — SOUTHLAND RECORD DIST
Baltimore, Md, (Landover) — JOS. M. ZAMOISKI CO,
Buffalo, N.Y. — BEST RECORD DIST.

Chariotte, N.C. — BIB DIST.

Chicago, Ill. {Skokie) — SUMMIT DIST

Cincinnatl, 0. — SUMMIT DIST.

Cleveland, 0, — PROSPECT RECORDS

AVATLYAY

o,
;fﬁf

STAN HITCHCOCK |

sold nationally by Nationwide Sound

Distributors -available through the
best & &2 distributors in the worldl

DISCO ONE STOP

Dallas, Tex. — BIG STATE DIST,
Derver, Colo, — CENTRAL MUSIC
Detroit, Mich, — MARTIN & SNYDER

East Hartfard, Conn. — SEABOARD DIST.

Nashville, Tenn, — MUSIC CITY RECORD DIST.
New Orleans, La. — ONE STOP RECORD SHOP
Oklahoma City, Okla. — PHIL'S ONE STOP

Omaha, Neb. — LIEBERMAN'S ONE STOP
DAVIDSON'S ONE STCP

TILTED NP §
N OF LOVE ¢

Cinnamon |

L R

AR

,_
i
o R

e 'ilr.
= - =g |
”!:"-!-l'rh!'-r' R £
¥ - 4 oF:

- 1

HIT RECIPE o

Take one outstanding

FOSTER and RICE truck
driving song.Blend with strong &
vocal by STAN HITCHCOCK.
Mix well and serve on platte
spiced with CINNAMON. g

LETMEROLL |

Cinnamon C-754 Ls

Philadelphia, Pa. — CHIPS DIST

Phoenix, Ariz. — ALTA DIST. CO.

Pittsburgh, Pa. — ONE STOP

St. Louis, Mo, — COMMERCIAL MUSIC CO

Seattle, Wash. — FIDELITY RECORD & TAPE SALES
Shreveport, La. — STAN'S RECORD SERVICE

Wichita, Kan. — DOUBLEGOQD MUSIC
Distributor territories available in New York City and
San Francisco for Working distributors only.
Contact Joe Gibson at NSD

1805 HAYES ST.
P.0. BOX 1262
NASHVILLE, TENN. 37202

(615) 3273711
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Country Music

Hall Leading Writer in
Nashville Association

NASHVILLE — Tom T. Hall,
Mercury's “storyteller,” was named
Sangwriter of the Yeur at the &th
annual Nashville Songwriter's As-
socialion banguet here last week

Country Label
In First Push

NASHVILLE — Music, Inc, a
couniry extension of the Songs ol
Faith Gospel label., has issued ns
first country relense

[he move into the country held
marks an expansion for the firm,
headed by Cecil Scaife, formerly
vith Columbia Records

Ihe first artist cat by Lhe new
i. bel 1s Scotty Henson, who has
recorded a Billy Ed Wheeler nar-

tion peared at the late President
l ymdon Johnson. Although done
vith humor, it 1 tasteful. The flip
side of the release s muosical

Scuife sard his country product
would be distnibuted through a
serics of mdependents. In addition
o the two labels, Scaife also op
erates Spearmint Publishing

Gene Dobbins was named run-
ner-up in the balloting by fellow
wrilers.

Hezll, who received a trophy lor
his effonts, had four top-ten songs
of his own dunng the volung year,
and wrole several for others,

ITwenty-two others received ci-
tations from the Association, all
of whom received voles in the
balloting. They are: Rayburm An-
thony, Jean Whitehead, Chuck
Roger<, Don Devaney, Donna
Fargo, Freddie Hart, Glenn Mar-
tinn Hank Cochrane, Danny
O’Keefe, Jim Kandy, Hal Bynum,
Hillman Hall, Jean Chappel, Hugh
Aing, Jerry Chesnut, Alex Harvey,
Ray Griff, Jerry Foster, Bill Rice,
Bob McInll, Allen Reynolds and
Larry Collins.

Bob Beckham, who heads Com-
bine Music, was the principal
speaker for the industry, while Hal
Bynum spoke in behalf of the
writers. The University of Tennes-
see presented a videotape of the
first Songwriter's course at that
mstitution. a permanent copy of
which will be kept by the Associa-
tion. A second videotape also was
shown.

MARILYN GEIGER

e T N = i P e

Logo fo Sef
Gibson Apart

NASHVILLE-—A logo has been
designed specificully for Don Gib-
son (o be utihzed on everything
from his record labels to promo-
tional pieces.

The branchild of Joe Lucus of
Acuff-Rose, the logo s a thumb-
print (not Gibson’'s) and the words:
“A Don Gibson Masterpiece.”

Lucus sad the logo will be
stamped directly on his Hickory
record releases, on the record
sleeve, on his albums, on his adver-
using and promotion pieces, and
even on his bopoking contracts.
Buddy Lee will include the latter

Lucus feels the logo can become
so identifiable with Gibson that it
can be used in the future by itself
with no other identification.

Gibson, long one of the most
prolific writers in the business,
also has had numerous lop songs
as a performer, His "Woman (Sen-
suous Woman),” with its ntle
changed to “Woman, Beautiful
Woman" for translative purposes,
now i a numirer one Song in
Africa. In Johannesburg, S A, 1t
has sold in excess of 25,000 rec-
ords, according 1o Lucus

P—

Nashville Scene |

By BILL WILLIAMS

The great Boudleaux Bryant hit,
“Rocky Top.,” has been recorded
again, this time by black artist
Jo Ann Sweeney on MGM. The
voung lady gives it a2 new twist, It
has sold well for everyone who
has recorded it . . . Jim Ed Brown
15 about 10 record another drinking
album . . His earlier ones were
quite successful, and he's going
thalt direction agmin, at the sug-
gestion of RCA. He'll also work
on a new single at the same time.
. - « The next Karen Wheeler re-
cording on Chart will be the old
Faron Young hit, "l Miss You
Already.” . . . Pat Boone's new
country album for MGM is being
produced by Sonny James, which
15 a switch. . . . It was nearly 20
vears ago when Margie Bowes won
the Pet Milk talent contest in
MNashville, and went on to a re-
cording contract. Now, nearly two
decades later, she has signed with
Brite Star Records. 1 division of
Brite Star promotions. Her ses-
sions will be produced by Paul
Perry and Arthor Thomas.

KXLR Radio is inaugurating ils
first Invitational 4-Ball golf tourna-
ment March 30-31 at the Maumell

For D.J. coples, info:

DAVE PLUMMER PRODUCTIONS
P.0. Box 51067

Jachsonville Beach, Fla. 32250

(904) 246-8222

Golf and Country Club. All
ceeds go to the Easter Seal So-
AN “LAWWE o

ngeics  presend EZober
and Dolly Parton in live concen
at the Long Beach Municipal Audi-
torium next Friday (2). entire
show will be along. . ! . Dick
Ellington, country disk jockey from
KAYO in Seatile, takes issues with
those jocks who refused to play
the Skeeter Duvis record because
it mentions the word hillbilly. Dick
wunts them identified. He said
I:ummmrﬂpam in the St:;llt Afea
was 100 percent agminst taking the
song off the air. . . . Reece Mid.
dleton, formerly promotion man-
ager for State Fair Productions
Inc., has joined Buddy Lee Altrac-
tuons, Inc. as an agent

Lefty Frizzell is recuperating sl
Memorial Hospital in Nashville
from a bow! with pneumonia. . . .
Sing Me Music, a relatively new
publishing company. has signed
Lee Morris, formerly of Atlanta,
as an exclusive writer. . . . Rusty
Adams did a show for families of
the returning prisoners of war af
Kessler Air Force Base. En route
back 1o Nashville, he pot fopd
poisoning in Birmingham and
two davs in the hospital. . . . UA'
Jean Shepard had to take her
poodle to the University of Georga
in Athens for an operation on a
dislocated disc. . . . Sam Cammuarats
has signed the Rhodes Kids to a
recording contract with MGM and
a booking agreement with lﬂly
Lee. Hank Locklin broke his
toe while running around barefoot.
. . . Clande King, off on a fishing
expedition, had to be run downm
by the shenff (o play a last-minute
tie-in date.

Skeeter Davis heads for Holland
next week on a promotional tour,
. . . Billy Grammer, who, with
Faron Young, purchased the Na-
tional Sound Studio, will run the
place. Dave Mathes will be chicf
engineer. It will be known as the
Faron Young Studio, . . . Yvonne
DeVaney, singer and writer, has a
new release on the Compo label
It's mml mu:.:lg: SONg. . d
Barry pen manager
WKOL in Amsterdam, N.Y. joins
the long list of those not getting
good record service. Yet Barry
‘worked hard to bnng a couniry
music format to that part of the
country.

Bluegrass &&8n

Spread Continues

e Continued from papge 50

Gentlemen's Festival, Webster,
Mass. (June 22-24); Watermellon
Park Festival, Berryville, Va. (July
7-9). Renfro Valley, Ky. Ul-l]i 13-
15): Glenville, W.Va. (Aug. 10-12%
Gettysburg. Pa  (Aug. 171

Camp Springs, N.C. {Sept 1-3
Colorado Festival, Boulder (Sept.
14-16); Winfield, Kan., annual fes-
tival (Sept. 2E-30)

-

o '
CCA'S BILL ANDERSON will

appear in a special camed ?
an the ABC-TV shaw "l " on
Feb, 24, playing the part of &
bartender. Here he is with the
series featured artist. James
Wainwright.
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Gospel Music

Indian Gospel TV
Special for Pilot

NASHVILLE—The Klaudt In-
dign Famuly, this nation’s only pro-
fessional gospel-singing Indians,
have completed work on a tele-
vision special which will later be
used as a pilot for a syndicated
SelleEs

The television special and the
proposed series depicts the histori-
cul significance of the Amencan
1n:1|1n5 and their roles in the white
man's sociely.

All information used in the spe-
<ial is factual, and was supplied
o Elbowood Productions, pro-

Smith Show In

Overseas Tape

CHARLOTTE, N. C.—The en-
tire cast and crew of the “Arthur
Smith Show" will depart for the
Holy Land March 5th to video-
tape two gospel-oniented programs
there

he show, which includes coun-
try artist George Hamilton IV, will
do some taping in Kome en route
o Jerusalem. Smith's syndication
15 seen in some 50 morkets. Recent
guests have included Andy Grif-
fith and Johnny Cash.

Smith s best known as the
author of the revived "Dueling
Banjos.” used in the sound track
of the movie “Deliverance.”

ducers of the show, by the Smith-
sonian Institution and the Bureau
of Indian Affairs, according 1o
I-l.'.cn Klaudt, member of the Fam-
1y

“The show is primarily pospel
entertainment, but it also is filled
with mauterial of historical value,”
Klaudt said. "Most of the show
was filmed on location in North-
enst Georgia, and the rest in the
studios of WSB-TV in Atlanta.”

While the special is now com-
pleted, the Klaudt Indian Family
Enterprises is already into the pro-
duction of the syndicated senies. It
calls for a weekly half-hour pro-
gram, with the setting on location
in places such as the Grand Can-
yon and on the reservation head-
guarters in Fort Birthall, N.D.

MNegotiations are underway for
the placement of the series. The
special will be premiered on At-
lanta’s WSB-TV sometime this
week.

The Klaudt Indian Family, han-
dled through Sumar Talent here,
long have been involved in per-
formance and recording. A por-
tion of all their monies received
in gospel music work is used to
help support the missions and or-
phanages for American [Indians,
About 75% of all their record

sales go to support these missinnﬁ
in North and South America.

J.D. SUMNER and the Stamps board Sumner's private plane for a
tour with the Elvis Presley Show. From left are Sumner, Donnie Sumner,
Ed Enoch, Bill Baize and Ed Wideman,

j_._
|

4

e

'

SWEDISH PROMOTERS Kjell and Rolf Samuelson, right. Bill Golden,
singer-manager of the Oak Ridge Boys, settle the deal for a Scandina-
vian tour booked by Herman Harper, left, of the Don Light Agency.

56

On Fair Swing

NASHVILLE—Ron Blackwood,
president of the Tom Druke Fair
Agency, said his firm had already
booked more fthan 400 fars for
gospel artists in 1973

There still ure four fmr con-
ventions remuaining in which to
book more.

The Blackweiod Singers, one of
the groups in the agency, experi-
enced a first in Gospel Music when
they upprcurcd as special pguest of
the Canadian government at the
Canadian “A" Circuit of Fairs
and Expositions. The group is now
booking on that circuit

Bookings for other talent on
the roster also has been over-
whelming. They include The Black-
wood Brothers, London Parris and
the Apostles, the Statesmen, Speer
Family, Prophets Quartet, Alsiv
and the Barnetts, John Matthews
Family, and J.D. Sumner and the
Stamps Quartel.

Queen City Album
Doubling Its

Custom Potential

CINCINNATI—Queen City Al-
bums, Inc., custom record pressing
firm and one of the nation’s lop
prcss:rﬁ and packagers of gospel

is expanding its present
f.mlpis to 318,000 square fl_:-:L
more than double its present mize,
according to the company's presi-
dent and general manager, Edward
Bosken. Working with Bosken on
the expansion project is Walter W,
Thiemann. a local banking execu-
tive, who has joined the firm as
vice-president and treasurer.

Queen City Albums, which en-
tered into the mastering, plating
and prme_asmg of records in 1963,
moved into s present Iﬂcatlun
2832 Spring Grove Ave, in 1966
An adjoining hmldmg recently ac
quired by Botiken is being fltll:d
with new automatic 45 record
presses, a new automatic jacket
fubricating line and B-truck tape
cartridge duplicating facilities.

In 1972, the firm added three
new automatic LP record presses,
n complete color separation de-
partment, nevy and larger litho
presses and computerized type-
setting equipmient. In addition to
pressing and packaging, firm offers
warehousing und drop-ship serv-
ices,

Bosken is currently in produc-
tion on a gospel LP to feature a
dozen of the top gospel names,
with release shited for early March,

Allen Opens New
Recording Studio

HENDERSONVILLE, Tenn—
Duane Allen, member of the Oak
Ridge Quartet, has opened the
Superior Studio here, a complex
which evolved out of his basement.

Allen, who at one time was o
member of the) Southernaires Quar-
et and luter the Prophets, joined
the Oaks in 1966,

Set up originally in 400 square
{eet of his baspment, the new struc-
ture includes a staff of B em-
ployees in this. Nashville suburb.

The $175.000 struclure consists
of Superior Sound Studios, Su-
perior Recordls, Supenor Produc-
fions, Superior Music Store and
Fab Press,

The chief ¢ngineer is Bud Bill
ings, formerly an audio engineer
for the Johnny Cash television
show, The Ouk Ridge band mikes
up the studio musicinns.

The music store handles equip-
ment and music  products, and
there is a full pramotion office.
with printing sind pressing facilities.

The 16-truck studio is operated
by Allen,

Shaped Notes

Don Butler, genernl manager of
Sumar Talent Agency. has been
selected to represent the Blackwood
Brothers at the Grammy Awards
Show, They are nominated in the
Best Gospel Performance categary,
for their album produced by
Danny Davis. . . . London Parris
has gained 55 pounds since the
convention last October. ., . . The
Brooks Singers have added & new
drummer to their group. He is
Danny Peck., who also pves test-
mony at his performances. . . . The
Speer Family's newest release was
written by Dad Speer, and recorded
on Heartwarming. . . . The Spirit,
who until recently were called The
Challengers, wrecked their bus and
are mow traveling in a van. The
bus wreck occurred when the
driver fell asleep while going down
the road at about 75 miles an
:ll?un They are from Mt. Vernon,

Alvis and the Rarnetts have
signed a promotion contract with
the Timothy Amos Agency. They
were placed on Heartwarming. . . .
Allen Hinson is giving individual
and group singing lessons 10 the
Blackwood Singers. . . John
Benton, owner of the Harvester's
Quurtet of Stanley, N.C., has ap-
poinled Dee LaFoy manager of the
group. Benton also is owner of a
men's clothing store. . . . The
Corinthians, from Jacksonville,
Fla., have released a new LP called
“Wonderful Country.” It was re-
corded in Nashville. and is a trib-
ule to the old-fashioned singing
style of the Chuck Wagon Gang.
. . . Buoich Sanders, bass singer
for the Prophets, has announced
his wedding plans. The bride-to-be
15 Marti Martin, who sings for the
Good News Trio of Kenney. Ill.
. . . The Thrasher Brothers are sel
for a big southern tour in June.

It was more than a year ago
when Wendy Bagwell had his big
hit, “Here Comes the Rattlesnakes,”
and sold many thousands of copes
for Word Records. Now, it's
caught on suddenly on the Wesi
Coast, and is starting 1o sell all
over again. It could be one of the
strangest ond strongest reécords in
history. The Lewis Family is
hooked for 20 Bluegrass Festivals
this summer. ., . . The Cathedral
Quartet 15 recording this week for
Canasn. . . . The Singing Golffs
tour New England in April and
May. . . . Former Gov. Jimmy
Davis hus recorded a new LP
for Deccn. . . . The old Chuck
Wagon Gang will reunite with
Jimmy Davis (and his wife, Ann
Gordon Duavis, one of the original
members) for a tour in June and
July in Florida, North Carolina,
Tennessee, I{-.-mu::ky. Virginia and
Pennsylvania. . . . An exclusive
booking contract has been signed
by Nupomi and the Segos and
Sumar Talent of Nashville. The
Segos are chiefly a family group.
James Sego also is the host of a
Sunday night radio show on WSM
in Nashville featuring gospel mu-
sic. The gn:-up records for Heart-
Warming. . Brock Speer is still

art of the |rnn af the Speer Fam-
yv. He fell in the snow, suffered
n broken wrist. A

The town of Chillicothe, Ohio,
declared a Prophets Quuortet day
in Febroary. The celebrations of
the afternoon were topped off
by u concert that night. . . . The
newest member of the Prophels is
Gary Timms. He is singing lead
for the group, managed by Ed Hill
¥ I% Sumner and the Stamps
have been booked for an engage-
ment with Elvis Presley ot Lake
Tahoe.

The Oak Ridge Boys have fol-
lowed their Dove-winning “Light”
album with another Heant an‘-l
ing LP titled “Street Gmrcl
Ouks won g Grammy in 1971, nnd
are final nominees agnin this yeur.

. The Southeast Reglonnl Gospel
Elnglng contest will be held at
ﬁhulhyull: Tenn., Aug. 11 ut the
site of the Tennessce Walking
Horse Nationnl Celebration. . . .
The Mid-South Regional pgospel

MARCH 3, 1973, muwalﬁm

singing contest will be held Au {
ut Springdale, Ark. Bob
15 in charge. . The first of
Atlantic Coast Regional G
Singing Contests this year will ‘Ii I
held at the new Carowinds
park at Charlotte, N.C., June 30
July 1, and a second on the Labot
Day weekend. Bob Davis is direc-
tor. . . . The Chicagoland .
al Gns | Singing E-:mt:st will be
held at In'ih:t m., May 12, Em-
moted by LL. Shiffer. . .
Day Singing and Dinner On llli
Ground™ is the newest publication
from Albert E. Brumley and Sons
Music. The book contains tradis
tional gospel songs and old-lime
recipes. ' 1y

The 2nd Annual American ﬂtll-

bt. 2122 ut Springfield, Moo 18

pt. Z1l- al dpringlie
the heurt of the Ozarks U(:l“llll
other forms of music, gospel mu-
sicians have problems getting ex-
posure to the public, the recond
compnanies, agents and promoters
This is set up so that gospel
groups can take the giant step from
semi-professional  to prnfmhl.% .
Winners of the finals will share in |
some $10,000 in cash and merchan- r
dise /services prizes.

things §

Fuirs are currently the

for the gospel acts, W

well and the Sunliters and the
Ridge Boys were well received
Pittsburgh at the Pennaylvania F
Association gathering IEIHII_
Hurper, general manager of the
Don Light Agency, says bol
groups are scheduled to appear at
fairs and expositions in the
sylvania area this spring and sum-
mer . , . The Onk Ridge then
entertained members of the Ne |
braska Fair Association in I'Jm:h..

meeting 1 Atlanta. .
ings and the Ouk litir.l:: Boys

March 1 for a three week tour of |
the West Coast and Canada, and -
then on down to Phoenix before
returning home, . . . Govemnor
Jimmie Davis will be uﬂt ol the
featured artists in the new “Hall
of Fame" package 1o be presented
in Memphis, Knoxville and élﬁ-

son, Miss.,, promoted by
Fowler and Carlton Haney, .
The Ok Ridge Boys are M

booked for more thun 170 dates
in the coming season. . . . Des |
Butler of Sumar just back m
the Ohio Fair Managers en-
tion, where he booked the
wood Brothers, the John
Family and the §

into scores of fairs
He now goes to the New ‘L'
and North Carolina state fair cons
ventions. , , . Success was the
of the first Lear jet air
oy b e i S
nvilleE, in - BN
shows were a complete HIHIIE: -

bath cities. Entertainment ln‘ll .H'
vided the Stumps, WL,
Wendy and the Sushéer
the Ge and Windy ol
and the and the Flor-
ida Boys, Mrs, Donna e
has juinnd the Stmmar.l' ~-' ein
handling their fan club & §
pe pm “L . w .J." 1
y #.:ﬂmhﬂﬁwu 3
with A ess e §
fn.:“;l I I'ﬁ h l‘:] g 1-*
combining motivation it
with Hlbt Tl:lrr:hi . CHFU
hmnm: pt m 'L-
ng sessio ummer.
::unﬂ:r'l: at the Alr Fﬂﬂl fer
in Colorado May 6th will 4,;
91st colle d!i“mfﬂnrudl , ,[J
and thnt > i
gﬂﬂ' p,url

rias and m

vacation wuh 8]

LeFevre in Atlanta. Thl!“
nts of Andrea, a TOFMEE
¥ and some time | "..-.-

Hﬂmndnnﬁhtuﬂuﬂh bl

land, Tenn. . . .

flew Iu Los mﬂw r’ﬁ*'

a new e Wit
wi n‘. ﬂl!l ¥ [
lounge porches, and ﬂ"'
murals. . . .
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Fresh greens.
From the hothouse.

Stackridge.
Friendliness. A zany
yovage through zoos,
the Twenties, and the
Boer War by a
satepory-delying new
ult group. MCA-308.

Dobie Gray,
Drift Away. A bluesy Uncle Dog, Old Hat.
message from the A fresh, surprising English
“In Crowd"” man, with a band displaying, among other
hit title song to boot. delights, exciting new singer
DL 7-5397. Carol Grimes, and prime cut
“River Ropad!" MCA-302.

Jerry Jeff Walker.
Mr. Bojangles, finally

Elton John, Don't
Shoot Me I'm Qnly
the Piano Player, The
."H latest adventures of
Reg and Bernie in
France. " Crocodile
Rock? “Elderberry
Wine!' and eight more
stunners. MCA. 2100,

Jerry Jeff Walker,
Wi

coralled into a studio,
delivers a truckload

of rambling roadsongs.
DL 7-5384.
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RONNIE DOVE / Ronnie Dove “MCASZY AL A o I g
Py T .'._ e, il | 2% - ' . .Mm R:conns_‘#_ - :
i e 3 o e - | 8-Track, & Cassette
-] T - ; "
L B e T h 1 I_F'FJM. ﬂﬂ(Eq‘ N
- s . _u _""‘: = _;_ o 'y
single country blossoms -

SHE NEEDS SOMEONE TO HOLD HER / Conway Twitty ~ 33033
RATED X / LoretiaLynn 33039 * a
" DO YOU KNOW WHAT IT'S LIKE TO BE LONESOME / Jerry Wallace 33036
THE LORD KNOWS I'M DRINKING / CalSmith 33040
SATISFACTION / Jack Greene 33008
NQBODY WINS / BrendalLee MCA-40003

IF YOU CAN LIVE WITH IT (I Can Live Without It) / Bill Andersén MCA-40004 opy gl

W americanradioRistory com
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MCA SALUTES LOR=TTA LYNN

CMA =ENTZRTAINZR OF THE YEAR

1. Don’'t Come Home A-Drinkin’ 6. Coal Miner's Daughter
DL 7-4842 DL 7-5253
2. Greatest Hits 7. One’s On the Way
DL 7-5000 DL 7-5334
3. You Ain't Woman Enough 8. Here | Am Again
DL 7-4783 DL 7-5381
4. You're Lookin' At Country 9. 1 Wanna Be Free
DL 7-5310 DL 7-5282
5. God Bless America Again 10. Entertainer of the Year—Loretta
; DL 7-5351 MCA-300

el

MCA Records, 8-Track Tape, and Cassettes. o

WWW americanradionistorv com
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t home, at Hurmcane Mills,

rom the abjec . poverty and the coal mine grime
ol Eastern Kentuchy to country music's I::n[er
lainer of the Year: this is the story of Loretta
Lynn

From a hill country bride of 14 to ane of the
mast successtul recording artists in America:
this also is part of her story

From a simple, shy country girl whose com
panionship was warn al a church pie sogial to
d knowledgeable, gracious lady who over
came shyness with greatness. This. too. is
part of the stary

The story winds from the Kentucky coal
mines to the logging country of Washing
ton state, whare she swepl and mopped the
hames of others while lullabying her own Babies, All this while still
@ leen-ager. What followed came after her husbhand bought her an
» 318 guitar, the best inveéstment ever made by the Lynns

MNow she owns rodeos. Western stores. and indeed. an entire
town. But it wasn't that way al the beginning

Loretta Webb Lynn was born in the coal mining camp of
Butcher Holler, Ky.. in a cabin built by her parents The biggest
thing to happen in her early life was to move down the road to a
house which cost $600. Delivered by a midwite known as Old
Waman Harriett, who was 100 years old and blind, she was one of
B children. They lived mostly ofl brown flour and gravy. until the
government supplied them with some cahbage and grapetrunt

In the 8th grade, there was the pie supper. Moaney Lynn, home
from the army and he saw her per:rnrm tor the home-1alk, and win
a beauty contest. Mooney bought her pie and, as a consequence
got to walk her home. He outbid Flop Murphy to have the priviiege

They were martied in the Spring, right after Loretta’s 14th
birthday, at Paintsville, Ky., and honeymooned at a log cabin 30
miles away, where the young girl was sa shy that she fid inthe car
A {een &t thal. Then, too biashful to go out and eat, Mooney had 1o
take her home.

Mooney. like those befare him, went to work 10 the mines
decided to go elsewhere to find tortune. He went to Indiana, where
he didn't find it and then on to Washington, to a little town called
Custer, four miles from the Canadian barder, His pregnant child
wife followed. in an incredible cross-country train journeay

gl

mon people. While her husband cul tress, she did housawork (o
sustain a growing family. She made tnends with those arcund her
but that has always been one of her strong points

On ane of those rare nights out, the Lynns went to a Saturday
night dance. A country band was playing, and Mooney ap
pma:hed the group, asking them 1o lal Loretta sing. ""Nexl (o
Kitty Wells,"" he sald, “'she's the greatest.”” They turned her down
but agreed to give her an audition later. There she sang *“There
She Goes."” which is the only sang she knew “all the way through.’

Hired to sing for $5 on Saturday nights. she pri ymptly bought a
pair of white boots, a black shirt, and a black skirt with a long
white fringe. To that wardrobe she added a while hat, and she
wrote her name on her guitar. Six months later she formed hes
own band: Loretta Lynn's Trailblazers

With Conway Twitty and producer Owen Bradiey.

.

smith

Not far from Custer was the town of Blaine. on the Canadian
line, Canadians flocked there to hear country music, for the [aws
of that nation prohibited music in taverns. One af the taverns in
Blaine was called Bills. and Loretta's next move was to start work
ing there on Saturday night. Because of her popularity, she soon
was performing every night. but Sunday

One-hundred-fifty miles to the south was the city of Tacomah,
and a budding young performer had a local television show there:
3 fellow named Buck Owens. Mooney decided that was the next
step for Loretta, Owens also was performing in a local tavern, and
the Lynns called on him there. Loretta was allowed to get up o
sing. and she sang repeatedly.

Moaoney recalls that. at one of the breaks, Buck Owens came o
their table and sald: *'| wonder if | could ask you to do me a favor?
Could you let her stay over tomorrow and do my television show?"
Mooney's reply. *You didn't think | brought her all the way down
here to work in this tavern, did you?"

Meanwhile, Owens was running a talent contest at the tavern,
and a rival dive next door was similarly operating one. Appearning

With her partner, Conway Twilly

ynn

In the spatlight

Backstage atl the "Grand Ole Opry’" with Senator Strom Thurmon, Mrs. Thurman, and Canrs

at one and then the other. she won a wrist watch in each cantest
Loretta gave ane to Mooney.

The following night, Loretta did the Buck Ows A5100
shiow. and he issued her an open invitation to cormne | d ap
pear at any time, Miss Lynn credits many people who | |pead

her along the way. She has never forgotten that Buck hor the
first real break she had, and helped lead a onetim '
stricken girl into the recording business

This came almost immediately, A man named Norm |
whao lived in British Columbia, visited the clubin Blaine, heay
retta sing. and offered her a contract with his Iabiel, Zero Recor

Loretta and Mooney then were sent packing. with their fi
possessions. to Los Angeles o cul her first session. Cansi
more of a demo session than anything else, it was cut at thi
Western Studio, and the session |eader was Spesdy West

Zero, after recording Loretta’s first song. sent her o
tional tour, with rather limited funds. However, they mads
way toNashville, where they did little more than walk the s

In a tiny office in the old Masanic Bullding in the o

(i
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o Conringed from poee A5
Area there was 2 small office with a large sign. It was the office of
Teddy and Dovie Wilburn, the Wilburn Brothers, who had formel
a small booking agency with Don Helms and had a fledgling pub
lishing firm they called Sure-Fire Music. Loretta was drawn in the
aoffice. not as a recording artist. but as 3 dreamy-eyed fan, She had
heard the Wilburn records, and merely wanted to gel their auto
graph., They. too. had corm2 up from poverly rools. In the state of
Arkansas. and they symbolized success. Bul rather than ask for
somathing for nothing. Loretta offered to swap her recard and a
pcture for that autograph. The Wilburns obligingly played the
record Teddy remarked that “'she sounds too much like Kitty
Wells ** bul Dovie was more snthusiastic. He fait she had her own
style, which ssmply nesded developing. But, a5 y\n many cases
that's as far as it went. When Loretta departed, the Wilburns told
her to look them wup somes time if she came back to Mashville, and
they would cut a demo for her. Thal was enough encouragement
for the still naive Miss Lynn, She and Mooneay returned 1o Wash
ington, sold (or gave away) everythung they owned, pachked thie
tamily into the 1957 Mercury. and drove back to Nashville. Na one
knaw if, but she was there to stay

e Wilbums were, to put it mildly, surprised to se€ her back
0 s00n Dut, 2000 1o thelr word they went 1o work trying to fingd
nrding contract, She was pitched to one major label, but
the aereement there was that the producer also manage her ca
repr. She lurnad this down. Dovlie Wilburn was to be her manager
Still another label held her up lor a long time, thinking things over
Ihey finally decided against her because “they had someone who
punded exactly like her.'" That someone has never surfaced

HAF 3 I
Mer a

After three or four months, Wilburn ook her to Owen Bradley
ecca, with a demo of a song called *'Fool Number One.” Owen
ticularly wanted the song, and he made a deal. I he could have

the sone for Brenda Leg, he would record Loretta doing something
That's how it all began. Let Bradley tell it in his words
That was the deal. Brenda had hirst choice with the song. and
if he gave it to me I'd record Loretta. The song was called " Biggesl

Faol of All"™" but we changed the title when Brenda recorded it. |
hadn't met Loretta, and we were trying to keep a string of hits go
ing with Brenda. Laler an | did meel Loretta, of course. and right

sway | began calling her ‘'the female Hank Williams." I've said it for
5 lone time. and she’s proven i, Whan | Tirst heargd Loretta |
thought she was very commercial. But to be very honest, it's aw

fully hard 1o say | knew she'd be a star, | don't think anyone would
have said i1 3t the lime. | really didn't know at the time that she
was as pood a songwriter as she turned out to be. I'd have been

moressed. When | first metl Loretta, she was with Patsy

- | PN
|| B 1irst

few recards were not sensationall But at the hrst

session. | remember how excited she was. She was the most ex
cited person I'd seen umping all over the place. She still 15
That's something about Loretta She has stayed the same all the
hme. But we were three years into her contract before she really
tarted Happening real strong. We had country hits, but nothing
eally gigantic. Then we began to have things like *You're Not
Woman Enough.’ and 'Don't Come Home A-Drinking.' and thay
(ust kept on going. Loretta is one ol a kind. After her, they threw
yway the mold

“Loretta was shy when | met her. and still 1s when she records.
he doesn’'t want people to watch her, She even likes to put things
i front of her, and Brenda Lee used to be the same way. She still
doesn’'t wear a lot of expensive clothes, and she dresses modestly
When she takes a few days off, she likes to can fruit and vege
tables.

"She sells well an everything. ahe’s had many 1n the quarter
million bracket. A release by Loretta 15 automatically a profit
maker. One of her albums has done well over a million dollars.
Three or four more have been certified as well. In 1970, when we
featured her during a penod, she sold $1%: million worth of prod-

%

With husband M:m!'le'f
66

In 2 guiet moment

uct in 25 days. And this s wholizsale. I1's not a hype figure. That's
a very significant amount for an artist who has been recording for
more than 10 years.™

But the early days were tough, Moaney got a job as a garage
mechamc, and finally she got iher first road date. She was set 10
perform in Atlanta, and was or) her way there when the engine ol
their car blew up. Friends in Atlanta came and got her, and she
was able to make the performiance. She and Mooney took the
rmoney from that first date anid bought an old Chevy in which to
drive back to Nashwille.

Then Hap Peebles came fo her aid. The veteran midwest
promoter booked her on a 31 clay tour for $50 a2 night (she was a
camplete unknown), and she paid all her own bills. Yel she sud-
denly had more money than ever before in her life. In fact, she
saved enough money in thal time to purchase an Oldsmaobiie,
which was jus! a few vears old. Later they were to trade it inon a
station wagon because she was pregnant again, and they could
make her a bed for travel in the: back. Her twins were born August
6th, 1964. She had performed almost up to the day

Still in her nud 30's. Loretta Lynn is now perhiaps the world's
most beautiful grandmother. The oldest ol her children is Betty
Sue, who Is married with chilidren; then Jack Benny Lynn, who
doesn't like his middle name; and then Ernest (named obviously
for Ernest Tubb): then Clara Marie; and then the twins. Patsy
Elleen (named for Patsy Cline) and Peggy Jean. She s of part-In
dian ancestry, as are many of the leading country music artists,
She has atfectionately referred to her grandmother as a squaw

What has happened to the career of Loretta Lynn since thal
day when her acetate was taken to Owen Bradley would fill 2 book
Consistently at the top of the charts, she also has won virtually
every accolade in the field of country music. But there is more to
this girl than meets the eye or ear

Although she now ndes in an expensive automobile and, as
noted, owns the town of Hurricane Mills, she still does much of her
own housework. She cooks antd sews, and she tends to her family
every minute she is not on the road. Though far less bashiul with
peaple. she still has a shyness which is disarming. Yet never has

B president Ed Cramer presents ong of many citationslo L orelta as Lester and Doyle Wilburn look on.

there lived a human being with such warmth, with such tender af.
lection, and with such genuine earthiness. She is trusting and jov.
ing. And she is generous 1o a taull. She drives hersall beyond the
limits of exhaustion, because she feels she owes it to her fans. 1| Y
doubtful she has ever said no to anyone, no matter what the
reguest. And at times this has backfired.

Following 2 coal mine disaster in Kentucky, she gave so ful
hersall to help that she literally pushed hnrsj.:,-li mtﬁan hnspn:c:
fund was established, to be given to the children of the MINE vig-
tims. Months later she was back in the hospital again, partly from
the distress of knowing that most of that maney she raissd was
not going 1o the youngsters at all

No one could possibly count the charnties she has worked. She
keeps a tight lid, for the most part, on the work she does for
others. Fortunately, there are times when Mooney will step in and
intercede, knowing Loretta is at the breaking point.

Mooney has also played other vital parts in her life. aside from
running the household and managing her atfairs. Some years ago
he heiped establish the Loretta Lynn Rodeos. about 15 or 20 a
year, run by competent Bruce Lehrke. For a time. Loretta sven
tried to work all of these. but had to slow down just a little. Then
there were the Loretta Lynn Western Stores. all commercially sue-
cesstul, and other enterprises

Less than a year ago, Loretta teamed with Conway Twitty to
form the United Talent Agency. which has grown into a powerful
corporation on Nashville's Music Row. She now is in the process of
trying to get all the plans drawn up to build a new structure. a
massive complex which will house her various companies, inclug
ng a successiul pubhishing operation. She now has a payrall stalt
of more than 30 people

When the televised Country Music Awards show was presented
last October, Loretta Lynn surprised everyone by being a finalist
in the Entertainer of the Year category. Not that she wasn't 2 tre
mendous entertainer, bul no woman had ever been a finalist be.
fore. This was considered the highest honor she could achieve,
Her opposition included past winners such as Merle Haggard and
Charley Pride. and no one conceded her a chance of taking the top
prize. That included Moaney. who just didn’t care aboul being
there when shie lost. He was off hunting. Bul to the screaming
delight ol the massive live audience and the milllons wiewing on
television, Loretta had been voled by her peers the unparallelsd
honor of winming it all, She was country music's first woman En
tertainer of the Year

But why not? She had attained real professionalism (n her
years on the stage. She always gave the audience what it wanted
and then some, She never missad dates, she was always prompt,
she was always willing to cooperate with a promoter in any way
She staved to gwve her fans autographs. She never lost the com
man touch, Yet, in the lloodhights, she was a pro every inch af the
way. she had learned to speak articulately, despite her lack of
education and her homey twang. She could give and take with har
aucthence. nor did she ever say an unkind thing about anyone.

What a remarkable woman! Despile everything she has at
tained, she still points to those who helped her. and gives them
the credit. Despite her successes, she still regards Kitty Wells as
the "“Queen of Country Music.”' She has sought no titles, nor ever
billed herself in any way other than her own name, but It's a name
which has become synonymous with greatness in the industry.

Her songs, whether she writes them or someone else writes
them, go all the way. The latest of these was “'Rated X," the sec
ond Shel Silverstein song she has recorded in the past 18 months
(the other was "One’'s On the Way'')

Loretta’s first fan club was formed by a young lady named
Mary Ann Cooper during that peniod she was with Zero Records in
the northeast, In 1963, the Johnston girls of Wild Horse, Caolo
rado. started her second fan club. and it's celebrating its 10th an
niversary. Thal may be a record for such elubs. It has in the neigh
borhood of 8.000 members. Loretta also contributes monthly fc

(Cominued on pagr 68
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The incomparable Conway Twitty and Loretta Lynn really get around. And
wherever they go, they carry sound insurance—the ultra-reliable portable
sound system that gets things together so perfectly that Conway and
Loretta use it in preference to costly, built-in house P.A. set-ups! The
system they rely on is the Shure Vocal Master—it's made to order for
performers on the move. The Vocal Master shrugs off the jolts of packing
and unpacking . . . then puts 300 watts of peak penetrating power behind
a control console that gives them recording studio control in live per-
formances. All that and feedback control too! Write for all the facts:

223 Harlrey Ave. E S sS—Hu==
222 Hartrey Ave., Evanston, lll. 60204 SHHUOURE
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the fan club journal. which tells these multitudes and others
exaclly what she 15 downg all the hime.

Her life has been completely free of scandal, and that's exactly
the way she likes it. Mooney is her man, nobody else. She has
never even hinted at an off-color joke {although her songs deal
freely with sex, among other things, bul thal's what life is all
about). Most of the songs she has wnitten are based on her own
sxperiences in her life. So she hikely has thousands more to write

Laretta’s family is very much in the music business, and she
claims none al the responsibility. although she doubtless was in
volved in much of it. One of her brothers is J. Lee Webb, also an
MCA artist, who originally recorded as Jack Webb but had to
chanee for cbvious reasons. His real name, by the way, is Willy Lee
Webb. Sister Crystal Gayle. also a recording artist, was named
Hrenda Gayle: and Peggy Sue. another recording artisl. uses her
own name. Owen Bradley once offered—only half facetiously—to
give Loretta’s mother a contract. She declined. Peggy Sue and J

ee Webb bath are songwriters

The town of Hurnicane Mills came about because the Lynns
were looking for a2 place with room. Loretta spotted a big old Colo
ral hiomie in the hills near Nashwille and fell in love with if. They
ended up buying the house and 1,400 adjoining acres which in

luded a church, a school, a post office, and several homes. There
they have cattle, horses, and a few hogs. bul they don’t keep the
rocdeo stock oul there, Located six miles aff the interstate, it pro
ides them both room and seclusion. The house itself rests in the
ey (reminiscent, perhaps, of Butcher Holler), and is locateq
vae 10 where the big general store once stood. The youngsters
vimand nide horses. The properly has a clear creek, with running

aler. and thers s 2 dam next to the water wheel that once pow
=red the mill, For the time the Lynns are away from the property
they retain two farm hands and a housekeeper

Loretia’s mother no longer ives in poverty, nordoes Lhe rest ot

the tamily

It is sale to say that Loretta’s single sales exceed ane million
annually. and her album sales probably match that or eo beyond
hen, every so often, she has thal smash record which alone sells
1 million. Additionally, she has been playing up to 250 road dates

ofE was among 1he hirst arirsts asked 1o appear at the Tirst In
ternalional Music Festival at Wembley Poal near Landon. She
guickly wan the hearts of the British as she had done with the

Amaricans

There are some rather slagegenng statistics to be thrown
around regarding Loretta Lynn. Probably the most dramatic are
these:

Since the Billboard LP charts were begun in 1964, Lorefta
Lynn has had 22 top ten albums. That not only is the greatest
number for any country femak: artist in history, but is nearly twice
that of her closest compelitor. Only three males, all of whom have
been recording longer, are ahi:ad of her in this category, and she
has a strong shot at overtaking every one ol them,

Even back in 1963, when disk jockeys were determining the ac-
colades for the artists. they voted her the number 4 female coun:
try singer, and the number 2 most promising female. She held her
own, or moved higher, for the next coupie of years, and by 1966,
no other female artist except Kitty Wells had recorded mare top
ten tunes, and already no femiile artist was ahead of her in the top
10 LPs

In 1967, she was named Billboard’s top country female artist.

and had four top ten singles, including two which went to first
place

' |

Loratta at home in an early pizture of the twins.

68
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istical Superlatives

In 1968, Miss Lynn was the number one album artist. the n.
ber one female vocalist, and had four top ten records, again with
two of them going to number 1.

In 1969, she was the number 1 female singer. and was list
riumber 2 in album sales g

in 1570, still at the top, she had four top 10 sin
equal number of top 10 albums ¥ W= St

1971 brought no decline. Both her singles. and her duets with
Conway Twitty. repeatedly went to the top. Singly she won har
share of accolades, and she and Conway were named number 1
vocal duo.

In 1972. she again had a string of top singles and albums, and
was the number one female vocalist, and in 1973, the first
released, “'Rated X' went right to the number one spot in the Bill
board chart.

1971, of course. was the year she was salected by the thou
sands of members of the Country Music Associalion as Enter
taimmer of the Year

Her string 1s unsurpassed in the history of country music

MARCH 3, 1973, BILLBOARD
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LORETTA WE RE
ALL PROUD THAT
YOU ARE
AMONG US!
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LORETTA LYNN KENNY STARR

LE. WHITE CONWAY TWITTY. JR. LINDA PLOWMAN

Exclusive Bookings

} Elnited CPaIent.lne.

1907 Division St., Nashville, Tenn. 37203, (615) 244.9412



www.americanradiohistory.com

X-CITING!”

-_-_‘—I- —

LotéttLynn

Entertainer of the Year

WSM-GRAND OLE OPRY



www.americanradiohistory.com

ISIPRAIN) I |, 941, NOY

e, SA0Y 9() OM], WO



www.americanradiohistory.com

Discography LP’s

Biue Kentuchky Girl, DL7-4665

Hymns, DL7-4695

You Ain't Woman Enough. DL7-4783

Country Christmas, DL7-4B81/

Don't Comes Home A Dninkin’, DL7-4842

Who Says God Is Dead. DL7-4928

First City, DL7-4997

Greates! Hits, DL7-5000

Your Squaw Is On the Warpath., DL7-5084

Waornan of the World—Ta Make a Man. DL7.5113

Wings Lipon Your Homs, DL7-5163

Loretta Writes "“Em & Sings 'Em, DL7-5198

Cozl Miners Daughter, DL/-5233

| Wanna Be Free, DL7-528Z

You're Looking at Country, DL7-5310

Dne's On the Way, DL7-5334

God Bless America Again, DLY-535]

Here | Am Again, DL7-5381

Here's Lometta Lynn, VL7 -3853

Alonie With You, VL7-3925

rertainer of the Year—Loretta. MCA-300

With Ernest Tubb

Ernest Tubb & Loretta Lynn, DL/ 46359

It We Pul Our Heads Together, DL7-5115
With Conway T wilty

o Only Make Believe, DL7-5251

Wilth Eddy Arnold

ql'zafe u”v,
Ray

Cpe

Discography Singles

Success. 31384

The Girl That | Am. 31323

World of Forgotten People, 31435

Wine, Women and Song, 31606

i You're Not Gone Too Long. 22117

What Kind of a Girl (Do You Think | Am?), 32127
This Bottle (Is Taking the Placi: of My Man), 32332
Fist City, 32264

Your Squaw Is Un the Warpath, 32392

Woman of the World, 32439

To Make a Man (Feel Like 2 Miin), 32513

You Wanna Give Me a Lift, 32683

I We Put Dur Heads Together, 32570

Wings On Your Horns, 32585

| Wanna Be Free, 32796

4 A e il b
'.'.'|||I I'|.1._ll1l'rJ |:_:.!!-\.::_|l'|_ 1|'_.” and o fneEnd nameil Rlrd .-';L]

| Know How, 32637

The Other Woman, 31471

Belore I'm Over You, 3154]

Happy Eerthday, 30707

Blue Kentucky Girl, 31769

Our Hearts Are Holding Hands, 31793
The Home You're Tearing Down. 31838
When | Hear My Children Pray, 31879
Dear Uncle Sam. 31893

You Auin't Woman Enough. 31566

To Heck With Old Santa Claus. 32043
Don't Come Home A Dnnkin', 32845
Sweet Thang, 32001

Coal Miners Daughler, 32749

Atter the Fire |s Gone. 32776

You're Looking at Country, 32851
Une's On the Way, 32900

Here | Am Again, 32974

Rated X, 33039

YOU ARE "A+”
WITH US!
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BEST || Congratulations

| WISHES | LORETTA

LORETTA

jack stapp
| &
buddy killen

Abe and Jerry Homza

I )A|« ’II“} ON I I—II ‘EA;I:' Now, at long last, a practical, imaginative book that delves into the
unexplored territory of promoting and producing a campus concert.

Dancing On The Seats, by Andrew Meyer, is a comprehensive “how
to" guide that should be required reading by campus Duyers and
social chairmen, who are fully aware of the difficulties in college

ANDDB‘/ H m concert production, Andrew Meyer, the head of A&M Records’ Col-
: - lege Department, draws from his own experiences 10 provide
| R : d d straight-forward and sometimes humorous glimpses into concen

equired redaan committee meetings and box office setllements.
q i 9 Dancing On The Seats, is already being acclaimed and accepled
throughout the music industry |

for college concert chairmen, |

“Imaginative and interesting ...l wizh there were more books like |
prOmOTEfS Oﬂd this in the entertainment hield.” OHT _
—Chip Rachiin |
| tional F |
student union managers. nterntional Famous Agency

"Andy Meyer's experience and his ability to gocument it for the
novice college concert promoler is invaluable reading . .. i
—Gil Friesen
Vice-President, AAM Records

“Now, at long last, comes DANCING ON THE SEATS.. .Andy's sug-
gestions about how lo publicize a show are worth the price of this

book. —George Paul Brown .
College Entertainment Assoc |

For your copy of Andrew Meyer's Dancing On The Seats, fill out the

i

N ' coupon below, enclose a check ar money order for $6.95, payabie |
to Billboard Books, and mail it today! !
BILLBEOARD BOOKS |
2160 Patterson Streel / Cincinnati, Ohio 45214 |

Please send me _____ copies of Dancing on the Seals. My check
or money order is enclosed. |
. Mame |

Firm

——_d-————ﬂ

Address State . 2IP

Payment must accgmpany coupon, For information on special quan- }

| - tity discounts; wnie lo:

| BILLBOARD BOOKS :
2160 Patterson Street/ Cincinnati, Ohio 45214 1692

— — — e S — — T — — —— — " —
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Thanks,
LORETTA,

From

THE STAFF
Bill Haynes

Suzy Schaffer
THE WRITERS
Lorene Alien Harold Norrid

Billy Arr James Pulliam
Martha Baker Bill Rhodes

Larry Brinkley Frances Rhodes
vandy Burnetl — po . pivers

Rick Craig :
Bob Hicks B. L. Smith

Venda Holliday  Wiley J. Smith

Doris Hutchins  Kenny Starr
Tracey Lee Darrell Statler

Wm. Lee McAlpin Shirley Tackiti
Connie Moore Peggy Sue Wells

-
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Billboard's
10th Anniversary Edition of
CAMPUS ATTRACTIONS

For the past 10 years, Billboard's Campus Attractions has been
required reading by every campus promoter, booking agent, and
talent buyer in the nation because it takes the guesswork out of
what's current in campus entertainment

Campus Attractions has been a source of campus talent for 10
years. That in itself is notewarthy, but Campus Attractions has a
lot more going for it It is read, respected, and retained because
of its up-to-date listings of talent, persanal managers, promoters
and booking agents. It is also the only campus entertainment
guide that goes directly to the man responsible for booking your
acts, showeasing your films and promoting your conceris

It is the perfect vehicle to reach the more than 8 million col-
lege students thal make up thal hard-to-reach campus audience

The mere fact that Campus Attractions is used extensively by
colleges and universities, make it a classic in its own right,

Be a part of a college classic. Call a Billboard Sales Represen-
tative before the ad deadline

LOS ANGELES: Bill Moran
9000 Sunset Blvd. Suite 415/L.A., Calif. 90069/ (213) 273-7040

NEW YORK: Ron Willman
165 West 46th Street/ New York, N.Y. 10036/ (212) 757-2800

CHICAGO: Steve Lappin
150 No. Wacker Drive / Chicago, IIl. 60606 / (312) CE 6-9818

NASHVILLE: John McCartney
1719 West End Ave./ Nashville, Tenn. 37203/ (615) 329-3925

Ad Deadline: Feb. 23
Issue Date: March 31

Billboard's 10th Anniversary Edition
of Campus Attractions...

A Classie.
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Audio Magnetics Intl Thrust One-stop Views
Dist. Changes;

Adds Players

By EARL PAIGE

LOS ANGELES—Audic Mag-
netics Corp. here is now plicing
us much if not more emphasis on
the international marketplace as
it is in the U.S. following meet-
ings here between Audio presi-
dent lrving Katz and heads of the
eaport, Canadian ond European

operations.

In addition to continuing already
strong activities i the Canadian
and gumpean markets, the firm is
making rapid inroads into the de-
veloping South American, Far and
Middle-Eastern and Eastern Block
European areas, under the direc-
tion of manager of export sales
Brian Lundstram,

"We started to get into the in-
ternational market when this com-
pany was formed in 1962 Katz

POLAND PLOUT

U.S. Pioneer to
{Spur Marketing:
Exec Rips Lag

1 By RADCLIFFE JOE

NEW YORK—The high-fidelity
equipment industry could triple its
U.S. market over the next three
yvears if manufacturers applied
themselves ageressively 1o market-
ing, according to Bernie Mitchell,
marketing director, U.S. Pioneer
Electronic Corp.

Pointing out that not enough
was being done within the lucra-
tive hi-fi industry to tap the vast

ntial market that exists in this
eountry, Mitchell claimed that out
of a 200 million population, only
about 10 million Americans have
(Continued on_paege 89)

Who 1s
the
professional

tape
duplicating
company
that offers
the advantages
of total
in-house
recording,
duplicating
and packaging
facilities?

 PHILADELPHIA—What used to be the Sunshine Rec-

| ord Store in center-city is nu:r “Zounds'” And whut used
| 10 be one of the biggest record reta is still b

in tupes and runrd%n;-hut cven bigger now on hi-fi equip-

| ment. Since the objective of owner Marvin Petesh was (0

create the “largest audio department nnd the Enﬁtthlfv{'-ui'i.“

W lect a trade name tha

it was only natural that be selec e i t:hﬂ‘ﬁﬁ
t selection coupted with “best buys

i::rlﬁnpm; l:qu.ﬁmenl. The store also generates radio

not only record and tape

ts (Billboard, Feb. 24),

jers in town is still big

In the plush, red-carpeted showroom in back of the pian!
Petesh took some 1,500 square
e room built around whal

‘console in existence. Designed D _ gin
Galman exclusively for “Zounds!” the idea was 10

EMEH 3, 1973, BILLBOARD

feet to create a highly
is believed to be the
d by sound enginecer

By BOB KIRSCH

said, “and we've done our home-
work. We've directionalized our-
sclves so  that the international
areas have become a very impor-
Lant part of us

“You don't get into areas out-
side the LS, by sitting on your
rear end and writing fancy letters,”
Rtz continued. "You make trips
o other countries, visit the dJdis-
tributors and the people. You ex-
chinge ideus; build a relationship
und o confidence. This is the most
important thing, get your home-
work done. It's taken us ten years
to do a decent job on ours.™

hutz offered some examples of
the type of homework he i1s talk-
ing about. “It's more than simply
price and quality in the interna-
tonal market. It's building a con-
fidence between yourself and a
customer that's 10,000 miles away
We work with our international
customers the saome way we work
with our domestic people, perhaps
even more 80, Here you can gel
on the phone or fly to a customer
if something isn't exactly right.
Civerseas they don't want to know
about that. They want the quality
and no excuses.”

Merchandising s different in
other areas of the world, especial-
ly South Amenica and Europe,
and tms agmin bts into Katz's
theory of doing vour homework.
“In these areas the people buy &
single screw-iype cassette in a

Philips box, not promotional pack-
ages. This 15 the way they want it
and this is the way we market it
You can’t sell with U.S. programs
because this isn't the US. and
we've never tried (o sell promo-
tonal items in these areas because

this isn’t their bag, at leasi not at
this point. The people think and
live differently than they do here.

What about some of the specific
areis Audio is estoblished in or
moving into? “In Canada, with
Herb Guiness heading the oper-
tion,” Katz said, "we have a Full
line business. We manufacture for
virtually every two-step distributor
in the country, for many large re-
tull operations, for more than two
dozen private labels and we've In-
troduced Tracs, We also sell un-
der the Audio Magnetics name.
This is a totally integrated opera-
tion that does whatever we do.
They don't need our help and they
nlso have the advantage of being
uble to sell to the Commonwealth
countries.”

Katz said that “South Amenca
Is starting to wake up to tape, par-
ticularly in Brazil and Venezuela.
We're also selling to the Eastern
European nations, such as Ruma-
min, Yugoslavia and Poland and
we're selling to other people who
are selling to the Soviet Union.
These are big markets. Russiu, for
example, has built its own cas-
setie hardware factory and while
we estimite there were almost no
cassette units in  Czechoslovakino
in 1970 there are 70,000 there
now. We are, of course, nlso sup-
plying blank 8-track tape, reel-to-
reel tape, plastics and other com-
ponent parts to these nations.”

Lundstram tulked about his re-
sponsibilities and what is happen-
ing in the areas he covers. “The
international operation of the firm
i$ broken down into the US.,
Canada and Euorope. In Europe,

(Continued on pace 86)

STEREO equipment showroom at Zounds! in center-city Philadelphia
is bullt around a consale that instantly mixes any combination of 60
amplifier/receivers with 60 matched pairs of speakers with 20 turn-

tahles and 20 tape decks.

Zounds! Tapes & Players

greate an illusion of a gant jukebox. With the console in
the center surrounded by 120 matched speakers for 60
amplifier receivers, 20 tape decks and 20 turntables, the
console buttons play the same role as a selector panel on
the jukebox,

All the units on display are operable and interchange-
able, and with the touch of the console bution, switches to
any one component or ull of them, A red light at each
instrument indicates the component in use.

As Petesh sums it up, “If you hstened 1o every possible
steren combination on our console for just one minute each,
it would take you over three months of listening 24 hours
u day to hear them all. The display runs the gamut of all
top name brands, especially Pioneer, Sansui, KLH, Marantz,
Sony, Dual, Panasonic and Garrard.

Maost significant 15 that the backboard for the “jukebox™

All phases af distribution in the tape and record business reflect
what many term a revolution. Duplicator! marketers such as GRT and
Ampex Stereao Tapes are exploring new avenues of distribution. A

veteran of home entertainment lines suggesty that reps mav ha

Yl M

it servicing small market accounts with prerecorded product, This
first of a series exploring distribution and marketing in areay outsidi

major markets prexents some of the challenges that represent growing
COncern.

OWENSBORO, Ky.—Leroy Woodward, founder of Waxworks
one-stop here 27 years ago, and his son Terry. believe tupe whaole-
silers far from supply sources must re-evaluate buying practices and

consider that more inventory and possible expansion of retail ope-

rations may be necessary for continued growth, if not survival In lin
with this, the firm recently added a new room that accommodates

shelf space for 65,000 8-track cartridges. Waxworks is also expanding

its hardware lines.

=

!'-{-urrf.l.'-'_':f !I SO T ! f v

Muntz Canada Expanding
Guide; Plan 24 New Units

By RITCHIE YORKE

TORONTO—Muntz Sterco-Pak
Clanada Limited has prninted a 130-
page Muntz Tape Guide. The
guide, which cost the company
maore than $30,000 to produce, is
being distributed free to customers
in Muntz's 158 stores from coast
to coast and 15 part of a major ex-
pansion that will see 42 stores
added this year,

Fublication of the guide is being
heralded in a national print and
TV campaign.

According to Muntz's newly-
appointed  national  advertising
manager, Murray Hoffman, the
Inck of any Canadian tape catalog
prompted the company's move into
the area. The Muntz Tape Guide
will in future be published on a
regular basis, four times per vear.

“For years, the record com-
panies have been complaining
about the lack of a catalog of all
avallable tape product. Existing
US. tape catalogs are not ap-
plicable to this market. The public

CCC Filing
In Chap. XI

NEW YORK — Cassette-Car-
tridge Corp. has filed Chapter XI
proceedings of the Bankruptcy Act
in the U.S. District Court for the
Southern District of New York.

The firm, which had been in cus-
tom duplication and cassette and
cartridge assembly business, listed
its liabilities at $1.7 million, with
assets totaling $954,000,

More than 135 creditors were
listed in the Chapter XI proceed-
ings. Among them were RCA

(Continued on page 80)

theretore has no wav of knowing
what's available.

“We decided it was good for the
industry, and also good for Munb
ta take the mmtiative and prepare
a catalog ourselves.”

Muntz 15 a Canadian-owned
corporation. Through an agreement
reached 1965, hy president
David Hoffman, Muntz of Canada
oblained the right to use the Muniz
name and to obtain hardware
direct from the U.S. division™s Jap
anese suppliers. Since then the com-

(Continued

only one
iewlex

CUSTOM SERVICES

The Tape Duplicating
Company

1700 Bway., N.Y.C. » (212) 581 5641
3416 Vineyard, LA. » (213) 731 0888

Get Big Philadelphia Retail Push

By MAURIE H. ORODENKER

panents along wit

soinds,

showroom is not only the largest board in the entire country,
but s equipped for 4-channel sound. Petesh is very opti-
mistic about the future of quadrasonic and predicts a great
future for slereo equipment sales because of it. So success-
ful has been his “Zounds!" merchandising and selling that
plans are in the works for the
No, 2—also at a center-city location,

In keeping with the plush atmosphere of the store sound
showroom, Petesh is now busy with store designers to re-
design the front of the store to increase the store’s capacity
to sell allied cquiﬂmmt running the gamut from all com-

) transistor radios to bongo drums. And
with the record and tapes department on an enfire lower
level, it is Petesh's plan (o muke “Zounds!™ truly a “depart-
ment store” for everything and anything related to musical

ening of a “Zounds!” store

(Continued on page 85)
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Cartridge Rental Network TVC Push on West Coast

NEW YORK—Curtridge Rental
Network (CRN) in conjunction
with Cartridge Television Inc, de-
velopers of the Cartrivision video-
cassette system is blanketing the
West Coast market with TVC

software for rental through some
400 retail outlets, according to
Lawrence Hilford, president of
CRN.

The company hopes to make
some 4000 rental cartrideges avail-

able in the state. These will be dis-
tributed on a rotation basis, there-
by allowing eich customer to have
a choice of 150 titles during the
first year.

The software push is tied in with

o massive hardware campaign in
which all CTE licensees including
Sears, Teledyne Packard Bell,
Montgomery Ward and Admural
are taking part. The push is being

backed by a strong merchandising
and marketing campaign.

‘Meanwhile, CRN has named
Video Entertainment of Atlanta,
Gu., as its distributor for Ala-

bama, Georgia and Tennessee

CRN has also extended the terri-
tory of Cartridge Rental of Ohio
to include the Greater Chicago
area. As a result, Cartridge Rental
of Ohio has changed its name to
Cartndge Rental of Midwest

CRN ex 1o announce two
more distinbutorships in the very
near future. These, accordirElm
company officials will give N
an cstimoled 65 percent coverage
of the nation's buying power.

Maxell announces a
huge improvement in cassette tape.

Magpnified 10,000x
SO you can see it.

Ky. 1-Stop Views
® Continjed from pape 77

The senior Woodward recalls
that at one¢ time Decca, Capitol,
RCA and Columbia product was
no farther away than Louisville
Today, Waxworks deals with basi-
cally one independent distributor
in Nashville and another in Mem-
phus. Otherwise, suppliers are fur-
ther and farther away: Deces
(MCA) Cleveland; Capitol, Detroit;
RCA, Indianapolis; Columbia
Terre Haute; WEA and UDC, Al-
lanta; GRT, Sunnyvale; AST, Chi-
cogo.

?‘

There have been radical im
provements in shipping and orde
processing, the two men said, bug
they agreed longer supply lines @
do lead to over-buying and more
returns and they said they see
salesmen with less and less fre-
quency. “"Sometimes we won'l see
one for three or four months,” said
Terry, Leroy's son. “We have 1o
realize that we are no longer on
an overnight bass™

Wiaxworks spans an era {rom
when Leroy carried one needle to
the present when the firm offers
323, he said. The company’s name
derives from Leroy's radio show
over WVIS-AM here, where his
“Woodward's Waxworks” is in iy
24th vear 2 am -5 Sundays (&
definite help in promotion locally).
The store generates 70 percent of
its volume from wholesale, ser-
vicing stores and jukebox operntors.

Hardware lines include Pana-
sonic, Craig, Garrard, Dusl and
Sansui, Expansion here includes
mare home equipment and Terry
noted that casseite equipment is
“hanging on,” though it usually
just spurted at Chnstmas

In o telephone interview, the two
men related how they were way
ahead of the Iabel branches and
independent distributors in Lows
ville in the early days of tape.
The firm has been distributor o
GRT uand AST for u long time.
They believe they have weathere
the worst of the competition from
bootleggers and,  paradoxically,
have expanded during the threate
ing period.

“We still have stores for 30
miles around selling tapes at $1,
suid Leroy, “but a lot of the big
bootlegpers are out now. -

Terry, 15, said, “1 believe the
munuficturers are really losing oul
by not offering more 4-channel
rerecorded tape. He said he made
is feelings known 1o GRT during
the duplicator’s recent distribute
irip 1o Rio

Tape retailers must also  peal
for the older customer now bein
attracted to tape. “It used 1o be
90 percent 1 young people’s busi-
ness,” said Leroy. "Now we have
people walk in asking for the Ink
Spots and Wayne King who
£0 and have never heard of

from the threads get
trapped in the corners
-~/ of the holes. So they cant

cause trouble jumping around
in the works.
Our new long-playing

cassette is shorter.

Were also bringing out our new im-
proved UDC-46 cassette. It's twenty-three
minutes per side. Which very conveniently
just happens to be the approximate play-
ing time of the average long-playing record.
(Our other cassettes are 60, 90 and 120.)

It all adds up to better Maxell UD cas-
settes. Better cassettes mean happier cus-
tomers. And happier customers mean more
sales. And you know who's happier then.

When we decided
to bring out our new
Ultra Dynamic tape cas-
sette, we asked ourselves a
question. "How could we im-
prove our cassette and at the same time
make the poor dealer a little more happy
and a little less poor?”

Our smallest improvement
is our biggest improvement.

We reduced the size of the tiny PX
gamma ferric oxide particles on the tape
surface. And increased the quality of the
sound. The Hz now go up to 22,000 Hz; the
signal-to-noise ratio’s now 8dB above ordi-
nary cassettes; and weve widened the dy-
namic range. Quite dynamically.

Other improvements
to improve your business.

We've also designed a new metal frame
which holds the little pressure pad much
more securely than ever before. Plus a five-
second timing leader that's also a head-
cleaner.

Round screws in square holes.

And lastly weve started putting our
screws into square holes. Square holes are
better than round ones because when the

IXEell
B "

Our business is improving.

screwsare screwed in, the plastic shavings So can yours. Dog Night"
Ma e || Corporation of America. 501 Filth Avenue, Mew Yook, Rew Vork 10017 Waxworks can satisfy all
of customers because of ils b

wlection. Recently, the Kentuck
Historical Society referred a
iomer from Phoenix 10 Waxworks
which 1u:r.-n.d'k nﬂy 5 ;ﬂﬁdﬁm-ﬂ
RCA @ k song
:nntuiﬁ?:; ;E: cmi';nuﬂh of Floy¢

Wins.” After _years, Wax-
E:rk:“hul a reputation that both
men intend to preserve,

MARCH 3, 1973, BILLBOARD
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STERED HEADPHONE TA-140 “DROP DOWN
WALNUT FINISH HOME STORAGE UNIT

To celebrate their 15th anniversary LE-BO has its annual limited offer.
Contact your LE-BO distributor or call LE-BO direct for information on this special deal.

TA-148 "CAROUSEL' CARTRIDGE HOLDER

MAGNETIC RECORD CLEANER

ﬁ B00K DESIEN - HOME STORAGE UNITS

e —

TA-54 CARRYING CASE

BLANK CARTRIDGES & CASSETTES
L E e 2

21-70 ﬂERE [ FILFER PROOF
1P JACKET COVER Bt CARTRIDGE

DISPLAY

TAPE HEAD CLEAMNERS

' TAPE CARTRIDGES AND CASSETTE CASES, HOME STORAGE UNITS. =
 LOADED BLANKS. TAPE, RECORD, AND AUDIO ACCESSORIES, HEADPHONES, |Ers
" REPLACEMENT NEEDLES, DIVIDER CARDS, GUITAR ACCESSORIES. 073 |

AWW am anracaion 0O OMm
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Veteran Fla. Independent Dealer Rips Label Practices

HIALEAH. Fla.—Veteran lape-
record deuler Bill Bernstein be-
lieves the grenter Miami ares
should have an association of re-
tuilers similur 1o the one he be-
longed to in New York where he

operated a store for 16 years
the Bronx. Dunng his 10 yeurs
with Recordsville here in the Palm
Springs Mile shopping center. he
has found the independent desler
neglected and forced (o compete

By SARA LANE

with muonufaciurer-owned outlets.
Like muny retdilers here, he 15 also
tired of the cornpetition from boot-
e product.

Although a large portion of his
snles ure in tape, Bernstein said it

would be “tremendous” if bootleg
tupes weren't so accessible. “The
potentin]l s much grealer than we
can realize because people can po
o swap meels and flea markels

and buy bootlegs This culs into
our sales.”

Bernstémm would dlso like 1o see
more 4-channel prerecorded tapes.
S0 many people have bought the
equipment and now find that there

i an extremely limited tape se-
lection.”

One area that i picking up,
though. s blank tape sales. “The
voung people are recording more
und more on casselles. Thev're [ar
ensier to opernte than B-track re.
corders, And why should they pay
$598 (for list $698) prerecorded
tapes when they can buy a fine
quality TDX blank™

Az for prerecorded tape sales
%0 percent is B-track. Rock con-
stitutes 50 percent of tape volume
wilh soul adding to this segmenl
Bernstein, though, does a good
business in country music and pro-
motes music listed by WOQAM
ipopl, WMBM (soul) and WWOK
icountry). He cul-rales prices
“when | can™ and uses any special
distributor denls. When he can ob-
tain co-op advertising he runs
week-long promotions rather than
weekend ones because he 5 closed
Sundays.

A particular grnipe of Bernstein
i that record companies are re- 1
leasing a glut of product. “I'%
like rubbits coming out of a hat r
constantly breeding, but rarely
producing anything memorable. |8
think recording companies are {eel-
ing their way, trying to find out
what the public wants, They don't
really know and they aren't trying
to promole any particular type of
music. With one category over-
lapping another, no one knows
which niche to plice any song
Today we have a kaleidoscope view
of rock—rock/folk. folk/rock.
country/rock.

“"And many of the older artists

(Continued on _page M|

When they start to jam,
your BASF Cassette won't.

Muntz Expanding

e Continued from pape 7

pany now employs well over [0U
people and expecis (0 operate sOme
200 stores by the end of the year,

Muntz has eight company owned
retail stores; the rest are franchise
operations. The company will soon
open its flagship location — al
Yonge and Dundss in Toronto
close 10 Cannda's two largest rec-
ord retailers—A & A, and Sam the
Record Muan.

Hoffman sces no end to the
expansion. “Official figures for
1972 up until the end of October
indicated that Canadian pre-
recorded tape sales would be up S0
percent over the previous yeur. Our
own further calcuiations indica-
ate that the year will round out 80
percent over 1971.

“In addition, about 300,000 ¥
track tape players were sold last
year. We figure that it will be pos-
sible to mumntain a fast growth
rute.”

The first Muntz Tape Guide con-
tains every 8-track tape now avail-
able in Canada, compiled from in-
formation supplied by each dis-
tributor. X

Hoffman said that Muniz’s new
downtown Toronto store will
every tlille in the catalog, making

you'll have to hear 1o Delieve

Sound reproduction so good, i's
made BASF the best selling Cassettes
in all of Europe

Here in the stales, people who really
know superior tape quality are lurming
on to BASF too. You'll know why the
minute you hear one of our 5K, LH

Ever lose the mosl exciting moment
af a performance because youl
cassette jammed?

Al BASF we've done somathing 1o
our cassettes to keep that from ever
happening again. We've added Spe-
cial Mechanics™ The first jam-proof
system that really works,

— loxide cassetles. :
Mol just some 'IIITIE'E All the hime - o E:Ir:ﬁrg%?ﬂfﬂrmaﬂﬂn on BASF's com- it !h: largest tape inventoy in the
Inside each BASF Ctas-sae:;[e- wo " olete line of Audio Products including country.
precision guide arms feed Ine lape omdioxi cassette recorders and reel-lo-reel
smoothly fram reel to reel, So there's : _A ral tape, write CIIHm'CHI'I'I'ing

never a rough wind, never a snag
These unique guide ams alsa

gliminate those annoying distonions _—

like wow and flutter that seem 1o be

‘built-in” 1o most ordinary cassetles -
Combine our Special Mecianics

wilh the super sensitivity of BASF tape

and the resull is a fidelity and range

BASF SYSTEMS,
Crosby Drive
Bedford. MAD1730

In Chapter XI

o Conpnped from poly £f

Magnetics Products, Auto Magnet-

Tt
i " 5

Plostics E{?:rp Entec and

Corp., Tri-Lon Lithog-
;.Fﬂﬁ""sﬁuﬁdnw
Imhﬂ,lnﬁlﬂwm

BASF for people who really know. To compny, Desdd b =

Cohen, attorneys for |
E;mu.; Edward J. Ryan is the
court-appointed referee.
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CAPITOL 2 STACKS UP
AS THE HOTTEST
TAPE OF THE YEAR

NSDE i

I'ne world's finest /19
ron-oxide tape. “ASSette Sty

STAK-PAKS come with Capitol 2 cassettes
with exclusive Cushion-Aire backcoating.
They have the best dynamic range of any
iron-oxide tape and they give outstanding
results on all cassette recorders, not just
the expensive ones with special switches,

=)

Pak -

“STAK-PAKS interlach
10 Torm cabinet ha

PNOs: cAssEle clulle

Sliding
Iwin drawears

s o i ey
Or e85y atCese

Holes in trays
for easy removal
ol .casselles

QUTSDE

New STAK-PAK™

cassette library
package.

Tabs for identilying
cassetle matarial

Audio Devices. Inc.

| iIndusines Company .
J:'LZ:IE'HFIE:;L.{:&Elrcr*. EH‘\'E Gmnhrcu;ﬁu Caonn. 06906
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WarnerBros.Prerecorded Tape Marketing Outlined

LOS ANGELES —It's been
year now since Warner Bros. and
Reprise Records returmed to the

tape programs are now fairly well
set up under Lou Dennis, director
of tupe operations,

By BOB KIRSCH

how much tape is released, what
appears on thit cover and also has
some opimionti on the best ways

obvious, of course,” Dennis said,
"Our big nume artists get an al-
most automatic release. And when

0 merchandise tape.
What comed oul on tape? “The

Dennis has worked out plans for
what artists are released on tape,

distribution and marketing of their

we put a tape oul, it comes out
f-track and cassette product, and

on both 8-track and casseitc.

recaron

THE ONLY
ACCESSORY SOURCE
YOUR COMPANY

EVER NEEDS...
rq;;g’éﬁ/t;/

DIAMDNIE e placpsiisd
1 phiasograph seedlis

“CHE PROFIC
MakeCR" ...

¢ Continuity of product

« Continuity of Packaging

* |mmediate shipment from 3 warehouses
¢ |ncreased profits through single source purchasing

AUDIO PRODUC T i ]

et yemar rectnds d

diamond

phoneedles
recoion

The unquestioned |leader
in Diamond Needle distribution.

A high powered Mwar

© 200 profit making items.

Strings, picks, straps. Every article
the guitar customer can use.

Carded items plus
wire racks iand vinyl cases.

PLU S A CONTINUING STREAM OF NEW ITEMS INCLUDING
88 NEW AUDIO PRODUCTS AND

CURRENTLY INCLUDING

KD” TAPE STORAGE CABINETS

KD82 for
Tape Cartridges

KD84 for
Casselles

PROMOTIONAL TAPE
CARRY CASES
128TC—24 cartridges 4

13BTC—30 caissettes
148TC—15 cartridges

STEREO

UNIVERSAL TAPE CABINET ST30 STEREO HEADPHONE HEADPHONE VALET
Can store both tape cartridges and Rich leather covering makes for Ths newast flem svailable
cassettes. 45 tape capacity. a top selling new Recoton Headphone. for the audio fan

AND MANY MORE NEW PRODUCTS TO COME.

WHY LOOK
FURTHER?

ILS.
SEE US DURING NARM 1973 FOR EXCITING INTRODUCTORY OFFERS AND COMPLETE PROGRAM DETA

I 1
J r- nn'-n CORPORATION « 46-23 CRANE STREET, LONG ISLAND CITY, NEW YORK 11101 = (212) 392-6442
82

TAGES AND
CONTACT US FOR DETAILS REGARDINGTHE ADVA_I:H
INCREASED PROFITS AVAILABLE FROM RECOTON "the only accessory
source your company ever needs.”

MARCH 3, 1973, BILLBOARD

“If it's a new act,” he continued,
“n number of factors come under
consideration, such as what tipc
of music s involved or whether
the group is going be touring.
We had one new act last Yyear,
for example, that we were only
going to be issuing on record,
Then we got word that they would
be touring with Alice Cooper, That
meant a lol of people would see
them and there was the hook 1o
release a tape. Now, when the next
LP comes oul. a tape will be out
with it."”

How does Dennis decide how
much tape 1o release? “Once we've
decided to put o tape out,” he
said. “we run 30 percent of what-
ever the sugpested imitial order will
be for the record. Of thiat amount.
20 percent 15 cassette and the rest
S-track. We call these supgeesied
initin]l orders because we sugpest
we don't allocate, 10 our branches
They can raise or lower our sug-
pested quontities (o meet their
needs. They tnke what they think
they can sell. As an example, we
recently guave sugpested initinl of-
ders on  Alice Cooper o our
branches. Chicago and Atlanta
doubled their orders.”

Concerning information on the
tape, Warners lists the total run-
ning time for each program on
f-track and coassette as well as the §
list price. Titles are listed on the
back. “The B-track has a common
slip,” Dennis snid. “The slip chse
has a graphic and the cartridge
itself has a praphic, so il the lape
is in the machine you don't have
to pull it out to see what it s

“Ag for the cover art,” Dennis
continued, "it’s nol really the sume
cover as the LP. Its the same
cover art, but it's reconstructed
for the tupe, it's not the record
cover reduced. Often when reduc:
ing & cover. you lose some of the
art work. This is why we've gone
o reconstruchion.”

Warners and Reprise also prints
the artist’s name as the larges
piece of information on the spince
of the tape. The title and num-
ber are ulso there. but Denms
feels the artist is the important
thing. “I've gone into a lot of
record stores,” Dennis said, “and
the artist's name really stands out
That's what we want.”

On release, Warners gels lape
out generally within two days of
the disk. “Five days tops over the
pust yeur,” Dennis said, “and in
some cases we even have the tape
ready & day nhead of the LF. But
we hald it in that case.”

On merchandising tape, “It
hasn’t really been separute from
the records,” Denms smid. “I al-
ways try to make sure the refer
ence to tape appears in the recond.
ad, and since our numbers are
the same as the disk with differen
prefines, the person who wants to,
order the tape hns no problem
This is not to say we won't have
u tape only program in the future,
and we may start investigating one
this year.

“But | don't think any of us sell
simply records or simply tapes,
Dennis continued. “It's all music
and if it’s a big record it's generilly
a hig tape, And tape is a slightly
betler catalog items than records
A tape also picks up. just like o
record, when o big group goes on
tour or when it releases a new al-
bum. This is particularly true of
the so-called heavy rock acts like
lethro Tull, Deep Purple, Alike
Cooper and Black Sahbath. In
these cuases we often move nto
tupe selling 40 percent of whit the
disk sells as opposed to the usual
0 percent.”

Warners and Reprise have nol
released any 4-channel B-truck tape
as vel, but Dennis said that when
the configuration does come oul
the slip case will be the same but
a different color thun rchlnr 8-
truck. There will be o "Q" some-
where in the number and we will
refer to quadrasonic three or fouf
times on top of the slip case I
the henvy rock acts that will prob:
ubly sell here.
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VIDTRONIC CORF.

L
siw TLEF i
H_H“ ““11F

Ve We o3 r-l-lihril ; CASSETTE
= I CARRY CASE

.:.. - a.. 0 q- 1. 4 + --le i- 1- lr = -i'. EDEZLH Holds 24 Ei':*.':l‘.l.’l-’

b & & FEE T5rF 24 - EF A0S

B-109 Holds 24 Cartndges
e IAPE Bﬂﬂ“ cASE

Beautiful gold stampings on luxurious leather-like material
simulates the most expensive rare book-bindings. Designed for
book shelf, table top, etc. in elegant walnut color grained case

with red super-cushioned interior. A gracious addition to any home!

8 TRACK
CARRY CASE

B0-221-15 Holds 15 B-Track Cartndges

8 TRACK TAPE

CAROQUSEL =
158 CASSETTE

Revalves on Ball Bearings GAH D U SE L

Holds 48 B8-Track Cartridges LS-C | B 1R ACK
fisiseste s ot CARRY CASE
BD-220-24 Holdz 24 8-Track Cartridges
CASSETTE
ATTACHE CASE

C-107-36 Holds 36 Casseries —
AiINEW casas with del
I gluxe
P# Our new 85,000 sq. ft. plant utilizes the most modern specia rerrazzo finish and luxunous

ized equipment and that gives you the best service and quality red velour super-cushioned
in the industry! Deal with Peerless and deal with quality and 3

mternar. Beautiful decorator
sarvice. all-ways! 99 ﬂ// E ?! %t ’ i e il
-umm
P.5. When at NARM be sure
to drop by booth # 32
and chack our deal first. il VIDTRONIC CORP

60 WEST STREET « BLOOMFIELD, N.J. 07033
(201)429-8600
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Tapes, LP’s Create Tra

KANSAS CITY, Mo.—Burstein-
Applebee, pioneer retml chiun n
home enteriainment egquipment
with 19 outlets in four states, |Is
using # consistent promotion of
‘-111'i1r';.||'t' o create traffic, accord-
ing to tape-record buyer Jim Neu-
stadt, Jr.. and Joe Salpietro of
Musical Isle, the rackjobbing firm
that services BA. Background on
the program appeared earlier (Bill-
boaird, Fl.‘h 24 ).

Software

Indubitably, the g traffic draw
at all stores 18 the centrally-located
tape and record section. Aligned

No
question
about it!

88 duplicating
% company
& iS

A Viewlex

The only
. company...

e with coast-lo-coast
duplicating [acllities
N.Y and LA

e pifering total in-house
recording and packaaing
graphics service

* manufacturing the
world's foremost line of
lape duplicating
squipment (Electro Sound)

iewlex

CUSTOM SERVICES
The Tape Duplicating Company

1700 Bway., N.Y.C. » (212) 5815641
3416 Vineyard, LA » (213) 731-0888

on the major traffic aisle are two
10-foot, slanted display cases for
prerecorded B-track cartndges and
casseltes. Arranged across on the
other side of the customer-service
counter 15 a single 10-fool umt
devoled to blank tapes which are
also big business at BA stores, The
prerecorded B-track stock includes
about 1,000 titles which are
grouped alphabetically by type of
music then sub-grouped by arlist
and then by title. Though the figure
isn't  firm, cartridpes compose
about B85 percent of the invenlory
and cassettes 15 percent

Tapes and records are bought
through Musical Isle, with Sal-
pietro serving BA with what he
calls his "100 percent relailer-

servicing package plan.” It includes
the soup-io-nuts details of man-
taining record and tape stock by a
Musical Isle

sales specialist. Re-

b“ rétein- ”,hh..

stocking, covered in the program.
% carefully phuged according 1o
movement of various ttles. If &
starting-out stock of 15 units of
ane title is pul on display, and all
15 move within a one-week period,
then the stock may be boosted 10
25 uniis the following week

BA guns hard for the youth
market in 115 shopping cenler sub
urban spots. This is where the nc-
tion i5 in the newer stores. BA
people tell you. Rock music is the
big-big volume getter, though in-
ventories al nll stores 15 fmrly
well balanced 1o include items with
appeal to all lastes and ages.

Young women in  maod-1ype
clothes form the sales staff at the
record-tape sales counter and they
have a knowledpeable, briskly-effi-
cient mir about them. Typical 15
Katherine Moran at the Blue Ridge
Mall Store, Kansas City. She vigor-

AUTOMOTIVE B-track display at Burstein-Applebei’s Blue Ridge Mall
store in Kansas City, Mo. is examined by record and tape buyer Kathy
Moran. At right, tape salesgirl Janet Schiitz goes over list with Musical
Isle’s Joe Salpietro.
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BLANK TAPE is merchandised right in center of tape record depart-
ment.

CHAMBERLAIN IN

INTRODUCING
ALL NEW TAPE VENDOR
PATENTED ROTARY FRONT

TOKEN OPERATED
SELF-OPERATING

INTRODUCTORY PRICE

PHONE (501) 329-2235

DUSTRIES, Box 1305
CONWAY, ARKANSAS ZIP 72032

NO PILFERAGE

$275.00

CONTACT

84

Superscope Action

LOS ANGELES—Superscope,
Inc. has inititted contempt of court
proceedings against Bernie's Dis-
count, Inc. and EBA Associates,
Inc. two New York City retailem.

According to papers filed in New
York Supreme Court, evidence
showed that the dealers were con-
tinuing to sell Sony/Superscope
tape recorders at below fair trade
prices in disrizgard of specific court
orders against them forbidding un-
fair competition under the New
York fair trude law.

Superscope is requesting that the
defendants b found guilty of con-
tempt of court.

More Tape/Audio/Video
On Page 94

ffic For Mo.-Based Chain

¥y GRIER LOWRY

ously applies suggestive selling in
contacts with customers and tells
vou that planting idens n cus-
tomers minds pays off in future
sales. For example, she says she
uses the line, “Keep in mund when
buying tapes for birthdays that we
have carrving cases which make
wonderful gifts™ The popular
carrving case secller is the Lebo
umt priced at $9.95.

Attractive price-pffers are em-
ployed liberally in newspaper and
radio promotions. The Sunday
newspaper (elevision section is a
favored medivum and it may push
a flat $2 off price discount on all
records and prerecorded tapes
Now and then the company ties in
with local appearances of popular
artists by promoting their records
and tapes at special reductions,
Radio is usually the medium called
upon to push this kind of promo-
tion. Now and then the company
schedules a sale on a particalar
type of music. Classical music sale
held recently was a nolable ex-
ample. It produced a load of busi-
mess in some stores .

Tapes are priced at $6.08 list
normally. But the company has n
club card plan which is growing
rapidly. These customers pay full
list for tapes and receive free
tapes after making five purchases.
Cards are stamped with date of
purchases and carry six-month time
limit after which the promotion is
recycled. This is a big deal at
all stores and is attractive to cus-
tomers in all ages.

Moran, the peppy Blue Ridge
Mall salesgirl, said the rousing
trend to rock at her store doesn't
embrace only the young. She sawd
she sells a lot of rock music lo
adults as gifts for young people.
Some of the major sellers? She
mentions Grand Funk, Moody
Blues, Santana, Jethro Tull. But
she's quick to add that her store
does a brisk business in soul, jazz,
square dance, musical comedy
tapes and that polka and other
ethnic music is picking up.

Blank tape isn't, by any means,
a neglected commodity with BA.
This business gets a healthy lifi
by special prices offered on BA's
private label which are sold
99 cents and $1.98. The C-60 tape
priced at $1.90 is the big-volume
range. The company frequently
turns up extra traffic and volume
in blank tape by pushing it at
special prices, A recent promotion in
the Kansas City Star offered three
B-track cartridge blanks, regular,
$2.45 each, for $4.95 and three
blank cassettes, regularly, $2.52
each, for $4.95. =2

Quadrasonic sound is viewed as
a sure bet for the future at the
Kansas City-based firm and lively
demonstrations are conducted at
the stores. Feeling is that TV car-
tridge is another can't miss propos-
tion and BA salespeople are doing
some solid spadework by talking
it up, planting seeds and handing

iContinged on page 85)
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Or-doyo
merchandise

There's quite a difference—1the
difference between ho-hum.
dead invenlory and last-moving,
top protit merchandise thal
makes your accountant happy

A major reason Fidelitone nee-
die dealers smile when they talk g
about needle sales. 15 their
Fidelitone Dhstribulor

Your Fidelitone Distribulor i5 a
trained needle specialist pro-
viding:

« fast, personalized service

« extansive back-up stock
including special items

« world's best, most complele
needla replacement guide

« invenlory management
sysiem

« powerful merchandising
program

Your Fidelitone Distrnibutor 15 &
needle merchandising special-
ist who is only satisfied when
his dealers make substantial
sales and profits on Fidelllone
needles

If your business is just buying
phonograph needles, you may be
missing profit opportunities.

If your business is selling
phonograph needies, contacl
your Fidelitone Djstributor.

THE TOUCH OF MAGIC
E415 N RAavenswood Avoras. Chasge, (ETEE Ty

Sol Zigman

President

[RISH TAPE

will be in attendance at

NARM

Call him at the Century Plaza Hotel

IRISH TAPE

27078 Newtown Road, Plainview, N.Y. (3161 204-5582

|
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HFW YORK—Mauagnetc Medis
Corp. has developed a new audio
casselte tnpe which, according 1o
pmid:nl Aaron Wasserstrom, was
designed specificilly to meet the
pgid requirements of the dupli-
cating industry.

The new line, designated TM-
100, wus formulated of high den-
wity, low-noise ganmma ferric ox-
ide, and according to Wiasser-
strom, results in the perfect re.
cording sorfuce.

The Magnetic Media executive
said the innovative coating  has

Mo.-Based Chum

o Cintinted from p

gut brochures Lo p:upl: who show
an interest. Customers are talking
about TV cartridge, according to
BA staffers, asking about it giving
indications that somewhere along
the line they'll translate interest
into action. The price is the only
drawback with many of these cus-
omers, say the BA people

There's been little problem with
defective tapes though an occa
sional jammed cartridge does crop
up but is usually the result of
customer-mishandling. sav  the
staffers. BA policy 1s to replace it
no questions asked. within 30-day
period. Tape relinbilitv? Good, i
the consensus of BA salespeople

How important is the tape-
record section in the overall BA
{format?

*"This 18 where our big traffic
comes f{rom., where we get on
friendly terms with the up-and
coming Young market, where we
lay the groundwork for big-ticket
business in other sections,” Jim
Neustadt, Jr.., says. “By display
position, by the calibre of sales-
people, and by the cautious wn
we buoy this merchandise, we
demonstrate how wvital it is to our
overall concept. In short, it's where
o great deal of the action 15 for us.”

Philadelphia Push

& Continued from paps

The redesigned front will also
allow for an expanded musical in-
strument department, especially for
drums, ns well as for larger selling
and display space for componenis.
Petesh revealed that musical in-
situments are an important dollas
factor in the store’s business—ic-
counting for about 20 percent of
dollar sales. However, the musical
instrument department is limited
0 puitars; bass puitars, bongos
and drums, slong with a full line
of amplifier equipment for the in-
slruments,

While tape blanks are sold n
the components section of the
store, pre-recorded tapes and cas-
settes take up better than one-third
of the record department on the
lower level. The pilferage problem
wis completely licked when the
record department was set up. All
tape merchandise is displayed in
locked-in wall rocks and sales peo-
ple behind counters bring in
wanted merchandise from a walled
stock room.

Tape sales are nlso very big at
“Zounds!” with B-track being the
favorite. Petesh said that abour B
of every 10 tape sales are for 8-
tracks, with cassettes the other two
Ambitious plans are also in the
works for the record department
which is handled by his hrother,
Riavmond Petesh. Record plans
willl be disclosed when brother
Raymond returns from an Acapul-
€0 vacation.

Apart from the foct that the
More's location is the heart of the
eenter-city’s hesviest street traffic,
With two giant show windows and
Nashy electric signs and sounds
muking for street stoppers, @
heavy advertising campaign is car-
ried on by Petesh on a weekly
Schedule. With emphasis on insti-
‘tutional copy to build a major
sound image for “Zounds!” Pe-

h has a large display ad each
Week in the Philadelphia Inguirer
along with u heavy spot announce
Mment  schedule for both  slereo
equipment and records on the Iwo
mnjor rock-orienied FM  stations
WMMR and WDAS-FM.
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THE GREAT TDK
CONFIDENCE
GAME

Get in on TDK's BIG 2-part
Spring '73 promotion, designed
to move lots of TDK cassettes

off your shelves and into
customers’ hands:

When vour customers buy ANY 5 TDK
cassettes, they can get TDK's new “Better
Recordings” Kit FREE:

—- * Free copy of TDK "Guide to
L || <Setter Recordings’ booklet
.3 hl!lrrlurﬂlp * Free TDK C-60SD Super
- Dynamic "tape-of-the-pro”
cassette

The kit is designed to help your customers
make recordings like a pro—with confidence.

YOU can get a distinctive, modular cube-type
counter display for TDK cassettes, absolutely
FREE, with your order for TDK cassettes.

This 2-part ""Confidence Game' program runs
from Feb. 5th thru May 15, 1973. With plenty of
local and national advertising support.

Your TDK Sales Rep has all the detaills. Ask him
about our BIG SPRING 73 Program . . , or call us
directly to find out how you can get ig on it!

world’'s most complete line
TDK ELECTRONICS CORP 4

99,73 48TH STREET. LONG ISLAND CITY, NY 11100 = 212-721-8881
In Canada, contact- SUPERIOR ELECTRONICS INC Montreal

Magnetic Medla Special Oxide for Blank Cassettes

provements resull an
autput gan and o wider
ranpe for the duplicator

The
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in C-60
confipurations o cover
duphcalion needs
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Tape Happenings

American Aundio Digest wall
launch Auvdio Automotive, a
monthly cassgite magazine this
month, according to founder T.L.
Pickrell, former national =iales man-
aper of Auwomotive Industries

DO YOU NEED
8 TR SENSING TAPE

for automatic or hand splicing,
splicing tape for master mak:
INg or cassetles, tape wipes,
g:,}rl:-l-'img blocks, lube tape or
Call TAPEMAKER, the
UNE-STOP FOR ALL
ACCESSORY IN DUP-
LICATING OR LOADING
LOWEST PRICES,

ART BRANDWEIN . . . TAPEMAKER

<255 Broadway, New York City
10024—(212) 874-0B800

F.5. We have videc splicing
tape and head cleaning
materals

SCANDIA

offers
automatic

packa‘%ing machinery
systems

designed
for

stereo tape industry

labelling-cartoning
wrapping-bundling
inserting operations

For intormation, call or write

Scandia Packaging Machinery Co.

P.O. Box 575 Allwood Station
180 Brighton Road, Clifton, N.J. 07012 (201) 473-6100

over lilty years designing 8 building aufomalic pachaging
machinary and systems

Magazine. The content, geared to
key engineering and management
personnel 1 aulomolive engineer-
ing and manufacturing centers, will
digest and report aulomotive news
and technical developments, man-
arerial and personal involvement
information. A seven-page
revision of a professional report on
the EIAJ-Type I, Yi-inch inter-
manufacturer videotape machine
standard is available from the Na-
tional Industrial Television Asso-
ciation, Summit, N.J. The report
describes the history, technical and
operational concerns of 52 differ-
ent machine models under 12
brand names, with special attention
given to the development of color
and cartridge specifications.

Phonograph sales o dealers were
up 13.5 percent in 1972, with sales

International Bl

r

with our Geneva headguarters un-
der Jean Bouchet-lassale, they're
on their own a&s they are in Can-
ada. They're supplied by our Por-

86 AUGUST 26, 1972, BILLBOARD

of 5,038,442 sets over 4438736
sets sold in 1971, according to a
report by the Electronic Industries
Association’s Marketing Services
Department. A complete report of
1972 total US, market consumer
electronics sales, including imports,
will be released in late February.
. . . An uncornditional three-year
warranty will e offered on the
Wollensak AV  heavy-duty bi-
peripheral drive sysiem including
flywheel and capstan, spindle, drive
idlers and pressure roller assem-
blies and motor. The extended
warranty cover: azll units in the
Wollensak 2500AY and 2600 AV
series sold since Jan. 1, 1973, The
warranty for other components is
one year parts, 20 days labor. .

With the acquisition of an addi-
tional 52 acres in Webb City and

ank Tape Mkt.

tugal facility and they supply
Europe., From my headquarters
hre, I service the Far and Middle
East, South Amenca and Afnca

“We sell the Audio brand in
these areas because that's the
brand the people are loyal to,”
Lundstram added. “There 15 a con-
sumer markel here but there s
also an industrial market. We sell
all of the parts for cassette and
R-track coasines as well as the
blank tape. So we'te selling a con-
sumer line, an educational line
and an industrial line

“We also hope to go to an in-
ternalional ad compaign this year,”
Lundsiram added. “The ads will
be in the trades as well as some
CONsSUMEer cross-over.”

Lundstram added that the firm
now has & solid contact in South
Afnca and this too appears to be
a4 growing market. “The Middle
East is kind of a grey market,”
he smd. “Both myself and the
European operstion are involved
there. It's a4 good market and it's
improving,”

Ratz summed up some of the
firm's position in the inlemational
marketpluce. “There will be much
more growth cutside the US. in
the next few vears” he said.
“We've always been determined to
prevent ourselves from being con-
fined in this country and we've
thought of factories around the
world, By 1975, it is very possible
that 50 percent of our sales and
profits will come from our over-
seas operattons. The consumer
murket 15 big ind so 1s the indus-
trinl market, &5 well as packaged
goods. The industrial busmess hus
really turned iround in the past
vear and it's ay big overseas as it
15 domesticully,

"We will continue to support
our people overseas," Katz con-
tnued. “This includes, besides sup-
plying them with material, suppart-
ing his own internal advertsing
and sales promotion. These people
have their own creative uEthi:ﬁ
and they can o their own work.
Or, we will talke an ad out in an
international magazine or translale
one of ours into his language.

Mackarl In U.K.;
OEM Expansion

LONDON — Muzkarl Electron-
ics, the international electronic
components company which man-
ufactures tape und hi-fi equipment
for resale under other firm's brand
names, has opened a London of-
fice as part of a major drive 1o
sell the firm's products in Europe,
Up until now, Mackarl has been
based wn the |Far East with fae-
tories in Taiwan,
~ The London operation is work-
ing from offices at Albany House.
Petty France, london SWI and
the technical director is Alun Beck-
er. The siales and marketing di-
vision is being headed up by Mad-

eleine Sharp.
Mackarl Elxtronics (London),
as the UK. operation hax been

designated, will also have a full
service departrpent.

plans for building a second plant
there, Motorols Inc's consumer
products division will move its en-
tire production of laminated trans-
formers from Qumncy, 11, with o
projecied employment potential es-
timated at S00. . . . MGA Division
Mitsubishi Internotional Corpora-
tion is expanding its warchouse fa-
ciliies to include a new contamer
terminal in South Plainfield, N.J.
. . . Koss Corporation is adding a
second manufacturing shift for the
first ume in its history. An ac-
celerated demand for its stereo
headphones necessitated the move,
according o ident Jobm C
Koss. The shift represents a 20
percenl increase in personnel. . . .
Ampex Stereo Tapes has expanded
its catalog of Dolby open-reel tapes
with the addinon of 14 albums

Differs: Katz

Tracs will also eventually po (o
other nations, but we will do 1
in bits and piEEEE. Audio 15 the
brand name in many nations now
and we wanl to do our homework
before we go in with Tracs™

from five recording companies
AST now has 34 Dolby open-reel

albums available in lar, casy
listening, and dnaiuﬁm'lu. Video
recording and playback devices

iContinued on _page M)

CASSETTE
LOADERS

we have a large inventory
C-0's and cassette shells and
parts available for your use
Ideal to be loaded with Blank

[ape

Contact: Mr

AMERICAN STERED TAPES
(313) 349-6300

Rigin

=21C 15

Walnut vinyl laminale Size is
17" high x 23° wide x 127
deep. Shipping weight is 20 lbs
Holds 75 B-trach lapes. Can be
placed on top of the #TC 300,

140 Casseife
Walnut vimy! laminate. Size 5
71" high x 24" wide x 107
deep. Shipping weight is 20 lbs

Holds 140 casseites Can bs
placed on top of the =TC 300,

write or
call

s |
A e
. design fabrications

Presents

PILFER PROOF

TAPE
CENTERS

=TC 300

Exterior is durable and attractive
walnut plastic faminate. Size s
S56° high x 26 wide 3z 24"
deep. Shipping weight is 90 Tbs
It holds 306 B-track tapes. Plexi
glas doors with sia heles each
slide wp and down. Two locks
are keyed alike

=TC 150
Walnut winyl lamwnate Size ©
27" high & 27%" wide 2 12"
deep. Shipping weight is 39 Iba.
Holds 150 8-track tapes

esign fabrications

411 East Nine Mile Road
Farndale. Michigan
{313) 398-0021
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Sansui Bows 360 Degree See TV System ‘Status Symbol’
Regular Matrix ‘Q’ Unit

NEW YORK—Sansui Elecine
Co. Lid. has developed a *0S
Regulur Matrix 4-channel sound
system, which, according to San.
sui's vice president, Nobure Kou-
chi, combines a blend matrix and

releases would be availuble in the
very near f[uture, and that the
number would be increased 1o 50
by the end of this year

Societe Francaise du Son is the

NEW YORK —After the color
TV set, the swimming pool in the
backyard, and the mnew car every
vear, will the videocasselle sysiem
emerge as the new status i}-ml?ul
among middle class workers striv-
ing to maintain the status quo?

Iohn Willinms, divisional man-
ager, the J.L. Hudson Co,, in De-

promotion on the theme, “The
time to buy a tickel to a show is
before the world discovers it 15 a
hit.”

Willinms could not place his fin-
ger on the type of prerecorded ma-
terinl that had the greatest appeal
to the buyer, but he did say thm
blank cartridge purchasers indi-

vision system has proven 1o be an
exciting new product.”

Dan Johnston vice president miir-
keting, CT1 in addressing the meet-
ing, described consumer video as
opening the floodgates for the de
livery of maternmls to the home

He said. "T;.lhlnj_.;'; the videocaysetlie
system, the customer will hive a

third RFura P Gy - ob Th il Sosaking 3 : : ; never-ending display of retailer
phise shift circuitry that makes i the u;;:;-::;; p.;:}';,“._;:::;f"'n‘lu-h:r :lhtl.:l:l:: fln:::ltiﬁfl;q:l?{::nlﬁ E::Iltmrﬁétégﬁn?; ':“HI“I that Ihlt!'lwcrﬁ El}mgr;‘ﬂrl:rﬁi products and services covering |ei.
possible to record and playback o are Pye and Barclay. There are Association (NRMA), videocussette ¢ 1.ﬂm:lltufi] ﬁu:n::nvﬁzﬁ IItmu I'EEIIE::SI'III.E BUPCHUIS, . Sports, - Lashion,  acd
360 degree sound field in o two now approximately 30 labels of-  seminar here, Williams said that rogertica for hooe scokors.. Dther Aleis which cannot help but
chunnel transmission, lering some 400 releases in the his Detroil shop was selling Cartni- B _l . i) stimulate retail sales

According 10 Kouchi, it had sansul 05 Family vision videocassetie systems o peo- Williams continued, “We at Hud- The CTI executive added thast
been impossible to get such repro- [he most recent American firm ple who wanted to be the first in son pride ourselves on being known the arrangements for cartridee

dﬂctim 'Ilrﬂ-m I\l.'ﬂ |:h=|n|'“:| SOUTCES [ _||1|I.["|[ [I‘“: I;'hln"i'.“ QS i.h |h|:. IJ.'.IF'I- !h':“- nclghhurhlml Iu aown a 'EEL ‘i_n Dﬂt[nh ns [hl: F'I“-Ef [’ﬂr new T'E'Tllﬁ-l thfﬂ“gh Tl'1i||” SLTes “.:.

prior to the development of the gines Symphonette Society. That Hudson is trading on the status product excitement which trans- built-in customer call-back which
{ﬁ, nggu!ur Matrix. company's inmitial release 18 a six ‘.l-'_l-'l'l'lhlﬂ JFFEu' of the new enler- lntes itself into hlﬂh customer H'_I.' all retailers desire.
The unit, first unveiled at the record set titled, “Country Brass.” tainment medium, and 18 basing its terest and traffic; and the Cartrn- (C anting

recent. MIDEM convention in
Cannes; France, is being offered
to recording and broadcasting in-
dustries as the standard for four
chunnel sound.

The playback techmique incor-
porated in the system makes pos.
sible discrete reproduction with the
original master tape quality, asc-
cording to Kouchi

He continued, “It does not de-
grade the high quality standards of
conventional stereo techniques, and

I} the encoded records can he playved
N back by any stereo system.”

The Sansuil executive added, “In
agther words, QS encoded records |
will have the same lifetime, same
recording time, same dynamic
'l‘ili'lﬂl:. same frcquﬂnr} response
and signal-to-noise ratio as normal
stereo records.”

Kouchi also pointed out thut per-
sons using the new system can con-
tinge to use the same playback
equipment as for stereo. He con-
tinued, the guudraphonic records
will give an enhanced stereo effec
when played back in stereo by the
mgenious use of rear channel
components. Phantom images are
formed outside the loudspeakers
giving what may be descnibed as
an enhanced sterco performance.”

Kouchi said that the quadra-
phﬂn!i: records may also be broad-
cast 1n stereo to give both stereo
and 4-channel playback withouot
requiring any special equipment al
the radio station. He added. "0QS
Repular Matrix 4-channel records
may also be pluyed over mono-
phonic stations. They are as com-
patible, broadcast-wise, a5 normal
slered records.”

The Sansui executive said thal
his company was working on the
3 vario matrix IC chip which
would make discrete reproduction
mlhlt ul a lower cost than has
n previously available. He said
that licenses will be given to any
hardware manufacturer in the
world who wishes 10 incerporate
1§ new circuitry,
Coinciding with Sansui's  an-
nouncement of its QS Regular
Stnx sound system, Sociele Fran-
@iise du Son (Decca Records, Por-
announced that it has adopted
the Sansui QS system. The com-
pany promsed that 30 QS encoded

Twenty-four million, eight-hundred
; forty-six thousand, three-hundred and
twelve people will see this ad in April.

FREEDBIE
"X IIVEES

Columbia has a great new blank tape
and we want you to start using it.

That's why we're cllering a freebie

Until the end ol April, we will give
you, absolutely iree, one of Columbia’s
new FAIL-SAFE 40-minute blank
cassettes when you buy two Columbia
blank cassettes of any lenath.

Just tear off the perforated "NOTICE"
paragraph from two Columbia blank
cassette labels, write vour name and
address on the backs, and send them
o us. The mailman does all the work

COLUMBIA &'
Blank Recording lape fses

Lolumbio Maognetics Dept 51/09 CBS Inc., 51 West 52nd Stiaet New Yok NY 10019
L R - & N R N § § -8 " F-f—i

STETE F R R

[Dne Fruebie o g cusiomer!)

HIGH
AL el

R

Magtape Pact
—Electrohome

NEW YORK — Electrohome

« & major Canadian manufac-

of television and stereo prod-

ucts hus become the second Ca-

fndian licensee of the RCA Se-
etaVision MagTape system.

The apreement was signed be-

iween John Pollock, prngii:]:nl of

We're running this ad in just about every important
national magazine that reaches the big blank tape
buyers, to tell them about our can’t-miss FREEBIE TIME
special introduclory offer

lectrohome, and John Houlding. They buy two blank Columbia cassettes in your
| E:h'dﬂﬂ. RCA Limited of Can- store, and we send them a free C-40. All you do is

‘ collect the cash. We do all the work,
Electrohome plans on  having

t!# first sets avaoilable to the Ca-

Madisn consumer by May of next

. The system is expected to

B9 on sile in this country by the

of this year. Electrohome will

30 be offering moedified versions

Moy industrial und educational use.

] home now joins Westing-

. of Canada, Bell & Howell

Magnavox as a manufacturer

8F the 33 inch playback and rec-
ord system.
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Better stock up! You're going to be

obbed with
freebie-hunters.

L i
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U.K. Tape Assn Eyes Player Data

LONDON — The HBritish Tape
Industry Associution’s next prnonty
is to compile a set of tape hard-
witre production and sales figures
for the LI k. HF]."". '-{h.lll-m.il'l.
Philip Ashworth told the asso0Cin-
tion's annual meeling

Ashworth told the gathenng. at-
tended by 27 BTIA members, that
the recent publication af the nsso-
cintion’s first sel of software statis-
tics—the first offical record to be
kept of the production and sales of
cassettes and cartnidges in  this

RECORDING TAPE RIOTI r
FACTORY FREIH: CHOMWE OF
SCOTCH =150 O =203, 1800 FOOT
1-MiL POLYESTEWN, 7 REELS; OR
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PRESSURE PADS
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| dfda 0% 18 ghewe priees for aRipping
— 8 fav erarrs FEeer B0, 00

Buy Direct From Manufacturer
Standard Sizes In Stock!

lples, mSREw, 80 of B long play. §Lg.d - o 2 - e
ST, o A it Lo » W Silicone Or SBR Rubber PinchRolls g
tapes Wy Mudie Flaelie Send §1,00—snd e ® Four Lb. Density Foam Heat  Q
e Wil ales mall ¥You = )80

GFEN EIEL STERED TAPE BUYERD
AE lEel? Ag ofeen seel oormmpl el o If'lf..l.ulﬂﬂl
e

Tested Pressure Pads
® Specials Made To Order

TROY MACHINERY CORP.

114 Beach St., Rockaway, N. L. 07866
201 £37-4438
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SAXITONE TAPE SALES

1774 Colymbia Rd., HW, Wath, D.C. 20009
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B i =) i i
1w ;I‘II " - !. = HREeEars F

WINDOW CARTONS New =
rion with full wrap-around Interior

iw o el ate nes o yuaT

STANDARD EIGHT-TRACK Attractive
peated graphic design for standard

aipht-track orowser carfon Plastii
redd  Beltorn trut. Ready for

M

CASSETTE CARTON Colortu assetle
|.| ST TR Fal | _ :, SalE A Hlhal |
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i - . 5 ! §
ety TI0H MeCiigie SniprmEn

SPECIAL CASSETTE CONVERSID
UNIT Also available to allow sale of
- % = 5= II." e ol o ]

-,I'u--l'. M 10 intor | IT1 e ENles !"

VISIT OUR BOOTH AND ASK ABOUT
OUR NEW “MERCHANDISING PROGRAM"
FOR OUR CARTRIDGE HEAD CLEANERS

AND CARTRIDGE BLANK TAPES.

iINNOVATISNS, iNC.

H00B Floyd Street
Overland Park, Kansas 66204
(913 3B1-6556

of the Natioral Association of Recording Merchandisers

country—had been welcomed by
every sector of the lape indusiry

However, the production of
hardware figures wos a more dif-
ficult task. Because of the prob-
lems caused by the Tragmented nii-
ture of the hardware market and
the difficulty of Keeping 1r.tu|-.._|,11
the amount of equipment being
imported, it will be necessary for
the associution to have the co-op-
eration of the Department and
Trade and Industry and Customs
and Excise help compile the statis

ncs:

Also 10 help overcome the prob-
lems of imported equipment, Ash-
warth said the. BTIA would be
seeking help from ITREDA—the
lapanese 1mpoiters associalion

Ashworth said that the associa-
tion was anxnpus to expand its
membership and that a special
membership sub-commitiee, com-
prising himself, loan Allen from
Dolby Laboratories and Ron Bish-
op of Metrosound, had been
tormed.

German Film
Cassette Plan

By WALTER MALLIN

WEST BERLIN—Ulistein AV's
video publishing is producing a
series of casselted Super 8 sound
films under the: title “Medicolloc.”
Next target will be Germany's den-
tists and, eveniually, Ullstein wnll
enter the mass consumer market

The Medicoll oc scheme is offered
to doctors who subscribe $300 an-
nually for a series of 48 rented
films. Each of the two sudio-visual
cassettes received by the doctor
every two weelts provides 52 min-
utes of editorizl content and eight
minutes of comimercials

Subject matter embraces the lat-
est scientific and medical develop-
ments @and techniques and the se-
ries is edited by a team of medical
scientists and specialists under
Professor Dr. Emnst Fromm.,

The hardware is sold principally
by Foto-Quelle, one of West Ger-
many's leading mail order houses.
The projector, which costs between
$350 and $500 , is being manufac-
tured by Bosch.

Ullstein, a sobsidiary of the
giant Axel Springer group, has al-
ready invested $10 million in the
project. The software is financed
pnmarily by pharmaceutical ad-
vertising and 'he cost per minute
for commercinls is $1,800. Pro-
gram life is set at five years, and
the durability of each cassetie is
estimated at Detween 12 and 18
months. This means that adver-
tisers will pet a guarantee of a
minimum of one year's circulation.
Ullstein AV claims already to have
sold a considerable amount of
space and, if a quarter of Ger-
many's 40,000 medical practinon-
ers subscribe, gross revenue would
amount to $3 million annually.

The “Dentizolloc™ series, edited
by Professor Dr. Karl Eichner,
heading a scientific advisory board
of 10 dental doctors, 15 In prepara-
tion. The annual subscnplion covers
12 program |hours embracing 60
different subjects from all fields
of dentistry.

Another prisduction plan in the
pipeline is for a series of mﬁdlul
programs called “Medicovital™ cov-
ering a wide range qf subjects
from prophylnctic techniques, phy-
sical education and diabetes. The
cassettes will be distributed by the
Hamburg publication “Vital,

Ullstein's efitertainment and edu-
cation progrum includes a 13-
installment  series “Space 2000
edited by Professor Heinz Haber,
a 13-installment series of mathe-
matics, “The Muathematical Cabi-
net,” four thriller programs, a se
ries on sparty and hobbies and a
series for children of seven fairy
tnles.

PROVIDING A
NEW DIMENSION

@ N SERVICE

PROMOTIONS
SALES ® SERVICE

TAPES ® LP'S )

i

SINGLES e Accessoms-'i_i*

(TDK, Memorex, Trac, CBS/Columbia Blank tape)

A complete line of Consumer Electronics for the hg_me

and auto including Hitachi, Lear Jet, Wollensack, Mikado,
Garrard. )

A

A&L DISTRIBUTORS, Inc.

451 Penn Street
Yeadon, Pa. 19050
215—474-3300
Al Melnick, President

CARTRIDGE INDUSTRIES CORPORATION

Full service supplier for your duplicating needs
Lear)et 8-Track Cartridges
With new foam pad or with spring pad
8-Track Lubricated Tape
Cassette Tape
Cartridge Sleeves

By-Buk Splicing Materials

Full Line ot

And Associated Accessories

Head cleaners, elc,

- # v Vi1
Cartndge Industnes Corporalit

EII 1 ' le"-. '||"'|1 I:'IU_ r_-l-..!.

- Phone B16/G 7 =-2T86

I SPrINES '

Now Shipping from

NEW YORK, ATLANTA, NORTH CAROLINA &

ONLY

$2.295

50 up $2.75
100 up $2.50
200 up $2.40
300 up $2.93
400 vp $2.30
500 up $2.25

#54 B-Trock CARRYING CAS
Holds 24 8-Track Topes

Custom Case Mfg. Co., Inc.

&£72372 Bragg Blvd I
P.O. Box 5625 Fayetteville, N C.Z283U3
Phong: Area Code Q1o BET-&1'11

Private label on
1,000 or more

ElLal
£2.25 ea |
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CARLSTADT, N.J.—Prospects
of more discrete disk product mean
that hardware must be adaptable
o both discrete and matrix, LS
Pioneer Electronics here is plug.
: its top of the line QX-8000A

annel receiver (5550 list) as a
gnit that will avoid any discrete
vs. matrix escence. The QA-
800A 4-channel amplifier is de-

in the same manner. Other
ppeer ilems were reviewed pre-
viously (Billboard, Jan. 20).

Also included in the QX-8000A
is n 3dB capture ratio, and more
than 40 dB of IHF selectivity. The
IF section with its hybrid integrated
circiits and cernmic fillers prevent
detuning.

L.S. Pioneer officials also point
ott that as a tuning aid, the unit's
front panel is equipped with easy to
resd signal strength and center
tuning melers, premiiling precise
and easy tuning of all stations
They add that image rejection is
more than 50 dB, and spurious
jection more than B0 dB, both
mensured at 98 mHz, while IF
rejection 15 more than 85 dB st

mHz. AM supression is 50 db

The OQX-8000A, for optimum
! slereo separation, uses a time-
switching MPX circuit. There s

U.S. Pioneer to
+Spur Marketing

o Continued from page 77
what may be termed hi-fi systems

in operation,

The U.S. Pioneer executive said
that the dollar figure.of this mar
ket was about $385 million, and
declared that given the proper ap
proach the figure could be tripled
within the next three years.

“What must be done” sad
Mitchell, “is educate Amenicans (o
what hi-fi really is, and how it dii-
fers from other systems.”

He added, "Muanufacturers too,
should not compete with each other
merely for the sake of competing,
but should cooperate wherever pos-
sible and feasible.”

Mitchell disclosed that US
Pioneer had already tuken steps
toward educating the consumer by
going beyond merely selling @
pitte of equipment, to trying to
communicate the hi-fi message (o
that as yet untapped segment of
the population.

“As a result,” he said, “we see
% siphificamt period of growth

¢ ahend for the company and its
800 dealers strung out across the

b Stressing that he hud not over-
| slimated the growth potential of
| the hi-fi market, Mitchell said that

§ company had realized a sales
3 on hi-fi equipment of 250

. L over the past year. “This,”
\ Be added, “was due in part to the
. increase in consumer interest stim-
" ulated by better styling concepts,
' new features, better product re-

liability and greatly improved per-

formance, "

| Meanwhile, Pioneer Electronic
P., parent company of US.
‘will construct a $3 mlhon
-aker plant in Poland.

According to Yozo Ishizuka,
= li::tuidmh the agreement
el ioneer and the Unitora
fublic Corp. of Poland, marks the
itst time that a speaker plant will
‘be exported from Japan to either

- .: world or Communist bloc

i

i

-
a
i

=

_ihe Pioneer/Unitors conlract
Sills for a speaker assembly line
#nd  production capabilities for
manufacturing speaker unit items
dlich as frames, yokes and cone
iper. Under the agreement Pio-
eer is also obligated to furnish
echnical assistance during the in-
1Ll:l’tltlillilh:w:l and production

0 ,:.

k ..:.'1'-_1- Fnl..“'ﬂ 'mt i-l tIpcclﬂd
| -w:rlﬂnmrwilhin two years,
#nd is expected to boost Poland’s

Bfoduction of speaker units from

ree to seven million annually.

F| k.

4 preamp that has a two-stage,
tltrtﬂ_ coupled, negative feedback
equalizer. The control amplifier
features long-life silicon transistors
in {13 negative feedback circuit.

Fioneer officials state that the
unit's power amp uses a quasi-
complementary single-ended, push-
pull output circuit which supplies
high-power output with minimum
distortion. Frequency response of
the preamp section ranges from
{OH2 plus-minus 3dB, while the
frequency response of the power
imp 1% from a low SHz to 100,000
Hz, plus-minus 3dB,

The power amp section supplies
il conbinuous power output at 1
xHz, with all four channels driven,

Pioneer Shows 4 Q' Systems

using 8 ohm speakers of 22 watts
per channel. With conlinuous
power output, both harmonic and
intermodulation distortion are less
than 1| percent. The IHF power
bandwith, with fodr channel driven
ranges from 15 Hz to 100 Hz
across 8 ohms, with harmonic dis-
tortion less than 1 percent.

There is o variety of inputs and
outputs on the QX-B0OOOA, includ-
ing two pairs of phono, auxiliary
and tape monitor, and two head-
phone jacks. A swilch on the unit
permits separation or coupling of
the preamp and the power amp.
This added fexibility allows sub-
sequent upgrading into a multi-
amp Ssystem.

WRITE FOR
YOUR FREE
CATALOG!

ASK THE MAN WHO KNOWS

. . . what's new in domestic and imported
cartridges , . . and how to identify what's
needed with Pfanstiehl's new cartridge catalog.

FACTORY-TO-YOU SALES REPS.

KNOW all about cartridges and will
simplify your merchandising problem!

PFANSTIEH

J300) WASHINGTOMN 57 « BOY 4%
WALKEGAN, ILLINDIS ROOES

When Answering Ads . . . Say You Saw It in Billboard
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Give us 17 inches of wall or counter
space and we'll turn itinto the fast-
est turnover area in your store. And

the most profitable.

Regardless whether you're
large or small, located in the city,
suburbs, a shopping center, near a
campus or industrial area, Watis'
complete line of record care prod-
ducts is a natural for you. Pur-
chases of Watls products are soar-
ing from coast-to-coast. And now
with the new Watts Mini-Rack, you
can become part of the dynamic
Phato: Samusl Wall, Wall Music Cantar, Graal Neck. N.Y

$65 starts you
in the fabulous Watts record
care business.

in cash, care and

ord care prod-
ucts give you
rapid turnover,
high profit mar-
gin, repeat bus-
iness and im-
pulse sales.
Get started
now. Return the
coupon today.

action with a minimum investment

Available through leading job-
bers and distributors, Watts rec-

O I — — e — ﬁ

Elpa Marketing Industries, Inc.,
New Hyde Park, N.Y. 11040 (516)
746-3002/7301 E.Evans Rd., Scotts-
dale, Ariz. 85253 (602) 948-1070

. e e M ——— i —— T — S S S, S — — S — ___I

Eipa Marketing Industries, Inc.
MNew Hyde Park, N.Y. 11040
7301 E Evans Rd., Scotisdale, Ariz. 85253

I'd like 1o ge! sinrted with a Walts Mini-Rack.
Have & sslesman vigit me.
FPleana inlephons ma mt
Send mora delalls on Walts Record Gare
Egquipment

space.

Company
Addross

Giiy/Sials Zip
Auihorized by

—

|
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U.K. Producer Eyes Use of TVC

Puul Noble, whose new firm,
Linus Films, will produce for any
TV system format.

Noble believes that there is
enormous potential in using audio-
visual amds to promote acts and
while he has yet to make any di-
rect approaches to record compa-
nies, maintaimy that indirectly, sev-
eral firms have shown interest in
his project

Although his company can offer
film facilities, Noble plans to use
videotape almost exclusively be-
cause it is far cheaper and easier
to work with than film—a factor
which he feels will make record
companies, managers and groups
think about the possibilities of au-
diavisual promotions far more se-
rnously. . ‘

For example, he said Linus can
produce a three to five-minule
color videotape for around 5660
instead of between 51,000 and
$1.440 which would be the cost
of making the same chp with con-
ventional film,

Mable is also hoping that he can
persunde record companies to use
Linus to make longer ‘in-concert’
iype wvideotapes of acts which
could be offered to television net-
works as a complete program,

‘Status Symbol’
o Cominned from pape 87

He continued, “There are good
profit marging in both the software
and the hardware in addition to
the satisfaction gained by the re-
tailer in building this new enter-
tainment, communication and edu-
cationt] mediom.”

Other speakers included, W%lﬁum
Leahy, divisional vice president-
merchandising manager, John
Wanamaker  Stores;  Beardsley
Graham, executive vice president,
Videorecord Corp. of America;
Robert J. Nissen Sr., Telecommu-
nications Assiciate, Hubert Wilke
Inc.; Delmar Brinkley, Jr., project
manager, Training Dept., Coca-
Cola; and Ken Winslow, managing
editor, VidNiews.

cifically to supply TV cartndge
promotional material to the rec-
ord industry. He is 25-year-old

LONDON—A young film pro-
ducer has formed his own video
and film production company spe-

Greetings to all at

NARM-1973

from

Recording Company

110 West 57th Street
New York, N.Y. 10019
(212) 489-6370

do you

need 8-track lubricated
tape, cassette tape, C-O's
or loaded (;assettes?

Cet in touh with EMPIRE
MACNETIC INDUSTRIES
— the one stop for all
your duplication or blank

loading requirements at
LOWEST PPRICES.

H. MANN

EMPIRE MAGNETIC INDUSTRIES

545 Allen Rd.. Woodmere, N.Y. 11598
Phone: 516-293-5496

Dubbings Electronics
1305 South Strong Ave.
Copoigue, New York 11726
(516) 226-6000

PRC Record Manufacturing
1600 Rich Road

Richmond, Ind. 47374

| (317) 962.9511

Sell'em!
Browsers become
buyers because...

“"QUICK-VUE" was designed with the Our business is Carlridge am:.i
idea to make each tape completely Cassette Displayers. We don'l
visible to the buyer in a good- monkey around, neither should you.
looking, pilfer-proof display case. ¢y are at all interested in
It's iike reading pages in a book, see increasing tape sales, send for
dozens of pictures and titles a’g a FREE 12 page brochure.
glance, through the easy viewing,

¥ Cartridge & Casselte Disployars

flip-thru tape holders.
}um."CK'VU Designed With People IN MIND!

- (heative
P.O, Box 833, Terrell, Texas 75160
| Store EquipmentInG. 7./ 214) 563.5889 / Dallas (214) 2067248
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Rep Rap

By EARL PAIGE &

Sales Associates, Box 362, Elm
Grove, Wis, 53122, is looking for
a line of car stereo equipment for
sales in the camper and recreation-
al vehicle area, according o Karl
J. Schloer, president. . . ., J. L.
Levenherg Associates, 600 5.
Michigan, Chicago, has a father-
son act now that Larry Cambridge,
Jr. has joined the 47-year-old rep
firm and will travel in the same
territory as s father headgquarter-
ing out of Frankfort, Ind. Leven-
berg & Associates, according to
Larry Kaofman, has recentl
added more space at the main of-
fice where three experienced rep
people are available full-time. Jerry
Levenberg, Kaufman, Charles
Schaf and Nick White, along with
the Cambridges, cover Indiana, Ky,
[1l., Southern Wis., Mo, and Kan.
For the most part, the men live in
the territory they cover. Main line
in electronics consumer is Stereo-
somic, the new brand by Arthur
Fulmer Co., Memphis. Levenberg
also reps Reberk Co. (antennas)
und Seymour of Sycamore (auto-
motive paints), . . . The trend to
home entertainment equipment
manufacturers diversifying  into
hoth home and auto doesn't always
imply separate rep organizations,
according to Don Neben, Neben-
Epstein  Associates, Indianapolis,
Meben-Epstein reps both Medallian
und Micoton for the Kansas City
based manufacturer. Nehen said it's
true that automotive and home
egquipment are often two different
worlds, “If works out for us though
because while we have n lot of ge-
ography 1o cover, we don'l have a
tremendous number of accounts,
though maost are large volume

BSR ‘Q’ Push With

Receivers,

CHICAGO—BSR USA, moving
heavily into the 4-channel market,
showed two 4-channel decoders,
a “Quasi-Quad” 4-channel con-
version system, and a frequency
equalizer at the recent Consumer

ectronics Show.

The decoder systems included
a universal/SQ decoder, intended
for operation with all 4-channel
matrixes, and a similar decoder
circuit coupled with a rear channel
amplifier.

The decoder only, model SDW-
() features push button switches to
select ein?ur SQ, EV, or other ma-
trix configurations, .
ing to BSR nﬂin:iah.rﬂd] also en-
hance standard stereo recordings,
or FM broadcasts by synthesizing
i 4-channel effect.

The unit is designed to be con-
nected to & receiver and rear chan-
nel amplifier, or a preamplifier and
sepurale stereo power amplifiers,
or a 4-channel amplifier. It is
equipped with a master valume
control front/rear balance control,
and a tape monitor circuit o be

used in systems employing a re-
ceiver where ‘the ldaﬂ:oér is con-
nected through existing tape mon-

itor facilities. The unit carries a
suggesied retail price of $69.95.

Companion unit to the SDW-Q
is the SD4A-Q which combines
the matrix decoder and control
circuitry with 20 witls RMS power
amplifier. It is :E:ligmdﬁrﬁmmm;
nect to a stered ampilil
ceiver. It adds bass and treble and
balance controls, as well as a head-
hone jack for the rear
gumﬂttd retail price is $149.95,

BSR's “Quasi-Qund” 4-channel
conversion :ymu::.l Ii what u{ﬂiﬂ‘t
of the company a ve ma-
trix enhancer pmeurl::i.lh wo
rear ¢ el speakers.
Dﬁﬂ% mﬂm{nut:d m
speaker ! any
the “Quasi-Quad” ldgrwr
has controls to adjust matrix blend
and rear speaker loudness, and 1o
select four different sonic effects

ANNE DUSTON

users.” Neben-Epstein  moved
cently into larger quarters at 9
Hugut Road, Indianapolis
(317) §49-7030 and just added
Schultz 1o thet firm. Norman
stein is the other associute.
firm covers Ind, and Ky. and
reps the Carter-Craft line of
it-yourself parts. . . . Hiram
Prince, president, Fideliton,
announced the appointment of
tep firms 1o handle the line:
land Electronics Marketing,
lumbia, Md. for Md.. southem
N.I. and eastern Pa., and J. W.
Lehner Co., Columbus, O. for
Western Pa., O, and W. Va. . . .,
Prices are going up March 1s1, as
a result of devaluation, at Elkes
Andersen & Associates, Chicago,
reps of the Afco Electronics lineg
“The price increase has not yel
been  determined,” Sam  Elkes,
president, said. His five man sales
stoff covers chmin stores, mass
merchandisers, calalogue houses,
and electronic distributors in TIL,
Ind., Wis. and St. Louis. His sec-
retary Poula Stowey has found a
way to petl her mind off the dollar
crisis—she is taking belly dnm:inu?_

by

lessons, - . . The Helmes Hall
Fume Building was bought
J & H Western Corporation, Loj
Angeles. The 15,000 sq, ft. indoor/§
outdoor auditorium, the site fo

many years of Olympic and othe
athletic awards, now serves a8
showroom and offices for the firm,
Bob VanGrove, presideni, said
The company serves the California.
Arizons and Nevada electronics
markets, and represents Milda, Au-
tomatic Radio, Dyn Electronics,
Unisonic, Spark-O-Mutic and Kus
tom Kreations,

Equalizer

to suit different kinds of music
and personal taste.

The system will play any 4-chan-
nel matrix sound source, and also
enhance normal stereo  records,
tapes and FM broadcasts by syn-
thesizing a four-channel effect. It
carries a price tag of $59.95 for
the complete system.

To give ndded thrust (o It

ndm::nic drive, BSR is offering,
?rL of charge, an informative
booklet with 20 guestions and ans-
wers an four channel sound. Tk
hrochire covers basic definitions,

nﬂnd dﬂlufh j:j:m n?nhl! n':-ﬂ per-
nent, § ts of con stereo
tems o 4 chonnel, as well as]

nel speaker and power
ments, guadrasonic tape [ormafti,
matrix compatability, and
ment of stereo sound sources.

Equalizer

Also n:wﬂhfr:;nd?ﬂﬂ is its model
FEW-1 mul requency equ
izer. A complex tope control for
conneclion

uug any stereo :7%

unit include ] prere-
corded tu and records to ¢
phasize nrp':hydwnlwh'

vocalist instru filtering
out unllf;lnd mu
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TUCSON—Innovations in audio
‘hardware and software highlighted
two of the major sessions ot the
third annual International Tape
Association seminar. Speakers hig
topics ranging from how to choose
equipment to complicaled technical
innovations. Fred Dellar of Super-
scope, during the hardwire session,

inted out the consumer should

now his needs before purchasing
a tape unit of any kind, adding that
cosmetics and acoustics of the
room where the equipment is to
be placed is just as important as
knowing typical specifications. “De-
termine what you want and need
and how much you have to spend,”
he shid, "then determine your spe-
cifications.”

Bill Cawlfield of TEAC pointed
out that in recent yeuars improve-
ments in sofltware and hardware
through noise reduction systems
and better oxide formulations have
helped make the cassette an andio-
phile medium. “In all formats of
tape hardware,"” he said, "improve-
ments have been made and are
being made with the advent of
4-channel, the ways in which music

time,” Campbell said. "So far the
8-track cartridge is superior to the
cassette for music, but the B-track
has stepped aside 10 moke room
for the cassette in education, par-
ueularly in the car because pri-
marily of its ability to reverse
Fhe B-track people have been de-
voting their time 1o perfecting their
system for what it's designed for,
which is music. But one of the
Eredatest prowth areas in our in-
dustry has been the home recorder
unit in 8<4rack and casseite. And
muany educational tupes are nvail-
able in all confipurations.” Camp-
bell predicted the day when a
complete center would be uvailable
m any car including phone, B-rack
and casselle systems

Vinay Khanna of TKM Corp.
spoke out about compressed speech,
4 new method of learning more
quickly through audio.

in the seminor on audio soft-
ware, John Jackson of BASF dis-
cussed the makeup of the casselle,
talked nbout TTA specifications for
culside dimensions, and added that
it is important lo specifv these di-
mensions so that the cassetle will

Innovations Spark Player, Tape Sales

said. He also pointed out that the
Ehym:ul advantages of the casseile
ave helped it grow, citing noisc-
reduction systems, better oxides
and the size of the unit and con-
venience

Frank Day of American Sound
Corp. explained how tape is made
and talked about the responsibili-
ties of the duplicator. He also
added, "Each cassette made should
meel the MNorelco standard, side
one should be longer than side two
and if vou are going to duplicate
casseltes in the thousands you
should use high-speed duplicators.”

Harold Lustiz of National Re-
cording Studios pointed out that
1973 will be the biggest year yel
for business use of cassettes, while
Dan Hussey of GRT Corp. added
simply that “professional duplica:
tion is damned important."”

BLANK
CARTRIDGES

EXACT TIME LOADED
8 TRACK BLANKS

56 Different Lengths in Stock
First Line Cartridges and Tapes

Lifetime

Accurate to

Guarantee
—0 +5 Seconds per Program

Referenced for all Major In-Cartnidge
Duplicating Machines

=t
1,000 Pieces Combined—2B to 45 M—55¢; 46 to 84 M—70¢
100 Pieces Combined—28 to 45 M—70¢; 46 o B4 Hlj;

C.0.D. Only—5%; C.1.A. Discount

SAVE $ $ $, BUY DIRE
8 Track Tape

TAPE SERVICES, INC.

P.0. Box H, Pennsauken, N.J). 08110 | _,;

Phone 609—665-3323

ﬁlnthh" produced are limited only be compatible with all existing Best quality—lowest prices ce“ters L

by the imagination."” hardware equipment . ' 23.50 :

] Lear Jet Stereo president Ed Bob Dunn of Certron Corp —Lear 8:track cartridge, 26¢ JESE:JF;JaiﬁgYWEEE{hI ?E |bs., 1%
Campbell talked about tape as an talked about the foture of the —lLube tape 3600 ft., 6l4¢ s !

educational instrumeni, parnicu-
larly m the automobile. “You can
educate yourself anywhere, any-

]
|

CHICAGO — Olympic Interna-
tional Ltd., of New York, unveiled
three new stereo consoles and two
compact music systems dunng the
recent winter shows held here, The
firm also established something of
a precedent by mainfaining iis
exhibit for two days after the offi-
cial closing of the Consumer Elec-
tronics Show.

Top of the Olympic line were
Models T30601 and T30602 both
listing for $269.95 nand finished
in dark oak wveneers with green
velvet gnll cloth. The other models
were T29601 and T29602.

All the consoles featured
AM/FM stereo radios, BSR full
gize record changers, and built-in
B-track tape players. The Model

blank cassette. “The impact will be
ns greal nk IV, We ore almost o
billion-dollar indostry now,” Dunn

Olympic’s Console Push

Also in consoles was Olympic's
Model T29405, & 40 inch wide
solid state stereo umt with the
same complement of electronics as
its other counterparts. This unit
delivered up to 40 watis of instant
peak power, and listed at $229.95.

Olympic's solid stale compact
line featured the model TG3I004,
a toial music system with 100
watts of IPP. It incorporated an
AM/FM/FM stereo receiver, de-
juxe Garrard record changer, built-
in 8-track tape player, and an
zight speaker air suspension audio
system in two enclosures with hom
dispersion and multisonic woofers,
It lists at $199.95.

The firm's model TGBE260 also
delivered 100 watts IPP, from tlop

T29601 was finished in walnut mounied deluxe Garrard record
veneer with red velvet grill cloth. changer, front-mounted AM/FM
It featured 40 watts of insiant peak sterec madio and 8-track tape

power, and an 8-speaker duocone
audio system. Its counterpart with
100 watts of TPP was the maodel
T30601. Models T29601 and
T29602 both carried list prices of
$249.95.

player. It listed at $259.95. Olym-
pic's model CT842 was similar to
TGE8260, except that it is being
marketed without the record
changer. The list price on this umt
was $179.95

per 100
—Lear B-track loaded, 75¢ up
—Ampex cassette., 71¢ up
—Head cleaners, 55¢

Write or call:

SG Cartridges

2709 Armory Road
Wichita Falls, Texas
(817) 767-1457

90 Capacity
Shipping Weight

144 Capacity
Shipping Weight

Display cases are

manufac-
tured from White Pine Beauti-
fully Stained Natural

$32.50
22 |bs.
$37.50
33 |bs.
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saa@h TEER
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Grain

and Finished in High Gloss, —_ =

Durable Plastic Coat. Can be
shipped UPS, REA or Whatever
Means Customer Chooses.

For Information Write or Call

DIBO DISTRIBUTORS

It No Answer Call (914) 856-7045 or (314) 856-8735 ¥

Reach thru sliding T
Plexiglass Front. | |

e
]

Phone (914) B56-6312

i
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23 Prospect Street, Port Jervis, ﬂ-};'L
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AUDIO MATRIX, INC. LEADS THE WORLD IN RECORD PLATING
Our patented Audiomatic Process, which we have developed
and used to serve our customers for a quarter century, 1s the
standard of the industry. RCA has been using our system in i

plants all overthe world for ten years. Melodia, the Russian stale-
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owned record company, has also purchased the systermn (thei
first purchase of American-made production equipment) and has
retained Milton B. Gelfand, our president, as special cansultan!
on record production. And, most recenlly, CBS Records has |

12 New Sanyo Units

COMPTON, Calif. — A stereo coder circuit which produces quad-

phonograph that allows the listener
1o singalong with records being
Ewﬂi was among a dozen new
introduced by Sanyo Electnc
at the Winter Consumer Electron-
jes Show. Other items in the new
line include several quadrasonic
tape decks, and a number of R.
track automotive tape players.

The new product line which
boosts the Sanyo consumer elec-
ironics catalog to 112 items 1n-
clodes the SP% 110, a stereo pho-
nograph with a $49.95 list price
that allows listeners to singalong
with records being played by util-

ng a microphone provided with
the system.

- Sanyo's GXT 4880 is a lop of
the line 4-channel stereo system,
it features a quadrasonic system,
with AF/FM receiver, record
r, 8-track deck and four
and lists for $369. The
is designed for 2-channel
scording and can be used for
either two or 4-channel playback
According to Sanyo officials the
stem incorporates a Sanyo pre-
ion cueing system that makes Wf
88y to start and stop the tape mo-
Mtion for recording particular selec-
8 from broadcasts, or from rec-
ds without the nﬂ?ﬂtljr gr i
[MNoving or inserting the tap ,
 iridge ay each selection is recorded.

he system utilizes a matrix de-

Byl -..—..-_ 5

i 1L
-1

¢
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rasonic sound from either 2 or 4
channel sources

Next on the list is the RD 8200,
an 8-track component deck de-
signed for playback of both 2 and
4-channel tapes, The unil, cCarrying
& $139 price tag, has a 2/4 chan-
nel head and four preamplifiers.
An sutomatic sensing sysiem de-
termines the correct playback cir-
cuitry depending on whether a 2
or 4-channel cartridge is inserted.

Sanyo rounds out its 4-chan-
nel line with the RD B0IO0, a 4-
channel 8-track deck designed as
a promotional unit and carrying a
list price af $59.935.

Sanyo's automotive B-track sys-
tems start with the top-of-the-line
CFT 688. This is n -:In:u-yuun_-:tf
unit complete with installation
purts and a stereo adapter that con-
verts the unit into 8 home system.
The CFT 688 lists for $79.93,

Also designed for the do-it-your-
selfer is the CFT 618, This system
priced at $59.95 includes the firm's
model FT 818 B-track stereo lape

k and kers.
dﬂ'rh; ﬁiis;p;t to Sanyo’s booth at
the Winter CES will also ses the
firm's FT 867, an 8-track in-dash
sterco tape player with AM/FM
radio, The unit with a $149 price
tag fits into the same area which
normally acco ates a regular

car radio.
r'|"_|1_||rf|l“|_- 1! i - rl:f'_"i- ﬁ":'
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Call us for your nex! plating [ob
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Here is what all this means 1o Audio plating customers:

AUDIO EMPLOYS THE MOST EXPERIENCED AND KNOWL-
EDGEABLE PLATING EXPERTS IN THE WORLD

AUDIO CONSISTENTLY PRODUCES PLATES OF THE HIGH-
EST QUALITY THAT LAST LONGER IN THE PRESS.

AUDIO IS FAST—NORMALLY DELIVERS THREE-STEP PROC-
ESSING OVERNIGHT,

AUDIO SERVICE IS EXPERT AND PROFESSIONAL

AUDIO MATRIXN.INCORPORATED

YL AL

[THCELE TIC r'l!-l' = rEd T

acquired four systems for use in the Uniled States and abroad
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Jukebox programming

Programmer Skill Tied to Play Price; Programs Key

New Pricing Pace Slow Poll Shows

CHICAGO—Programming 15 o
vital element in changing from
dime/three for a quarter o two
for & quarter play pricing, accord-
ing to returned questionnaires from
o nationwide survey of program-
mers. The poll also revealed that
the transition (o the higher price is
paing slowly—the percents of routes
ul two for a quarier pricing aver-
aged 421

The poll, to determine topics for
Billboard's jukebox programoung
conference, asked for a response
on the topic relating programming
to the price hike: 37 percent rated
this excellent; another 37 percent
rited it good. A topic "How pro-
gramming can help in the change-
over  also received s very high
rating: 34 percent excellent; 40
percent good.

S.C. Jukebox Tax $1 Mil

By LAMAR GUNTER

COLUMBIA, S.C. — Operalors
of music and amusement machines
in South Carolina paid $1,004,135
1o the state in fiscal year 1972 for
license fees alone.

AL Wit of Greenville, 5.C,,

Programmer's Potpourri

UA, Virgo Add
To Oldie List

UNITED ARTISTS: Bobby
Hendricks, “lichy Twitchy Feeling/
Psycho™ 142; Baby Washington,
“That's How Heartaches Are
Made/Leave Me Alone” 143; Tune
Rockers/Busters, ""The Green Mos-
guito/Bust Out" 145; Shirley Bas-
sey, “Diamonds Are Forever/This
Is My Life” 146; Bobbhi Martin,
“Far the Love of Him/1 Think of
You" 148; Amos Milbum, “Bewil-
dered/Chicken Shack Boogie” 149;
Five Keys, "The Glory of Love/
My Saddest Houar™ 150; Gene &
Eunice, “This Is My Story/Ko Ko
Mo" 151 Thurston Harrds, "Little
Bitty Pretty One/Over & Over”
152. Shirley Bassey, “"Goldfinger/
How Can You Tell?" 144; War,
'‘Cisco Kid/Beatles in the Bog”
163-W: Conned Heat, "Rock and
Rall Music/Lookin' for My Rain-
how" 167-W: Ferrante/ Teicher,
“American Pie/Oh to Be Young

Agmin” 16E-W; Doc/Merle Wat-
son, “If 1 Needed You/Bona-
_I"!II'I[!,"I'. Retreat’ 169-W: VIRGO:

Meters, “Cissy Strut/Sophisticated
Cissy"  6005; Ravens, ~Green
Eves/I'll Alwavs Be in Love With
You" 6006, Bobby Freeman, "Do
You Wanna Dance?/Betty Lou
Gol 1 New Pair of Shoes” 60D07:
Four Tunes, “Marie/] Understand™
Cadillocs,
6011

LT
Cail |-I

“Speedoo/The

Jukebox Lease Plan Offers Fast Food Chains Music Control

board chairman of the South Caro-
line Coin Operators Association
reported this to the association at
its business meeting during the
group’s recent annual convention
in the Town House Motor Inn

The $1 million total did not
include any sales taxes, income
{axes. praperly taxes or other taxes
paid to state, local and federal
governments.

The total represented licenses
for each of 21932 machmes, at
fees ranging from $10 to $112.50
for each machine.

Witt said that 204 different per-
sons bought 10 or more licenses
and that the list of names which
had been obtained from the tax
commission represented many pros-
pects for membership in the asso-
ciation. He said 679 persons bought
six to nine licenses each and 595
persons bought five or fewer h-
censes,

NOTRE DAME
MOA DETAILS

NOTRE DAME., Ind —
Music Operators of America
(MOA) has reserved a block of
rooms al the Morris Inn here
for its seminar Apr. 13-14 at
Notre Dame. Reservations are
o be made directly with the
Inn ($12 single/$17 double) at
Notre Dame, Ind, 46556, Reg-
istration for the seminar is $70
and a check for thal amounl
must be muiled to Notre Dame
Center for Continuing Educa-
tion Box W, Notre Dame, Ind
46556, Atendence 15 limited 1o
75 persons and if no more than
40 sign the seminar will be
cialled off. The fee covers junch
on Friday and Saturday, a ban-
quet Friday night and all ma-
terinls.

The low figires for changeover
were held down by the mode, mosi
popular percent reporied, which
wius zero: 26 percent of the ques-
tionnaires reported no changeover.
The median percent was 25, Over
52 percent reporied a changeover
percentage below 25 percent; only
24 percent reported a changeover
above B0 percenl .

Answering the specific question:
percent of your route now two
for a quarter, one respondent
wrote: “None, had enough trouble
poing to three for a quarter.” TII'IE
low changeover rale 15 no surprise
to Music Operators of America,
now contesting a proposed cost of
living hike in the copyright revision
bill. MOA officials claim the na-
tional percentage of two for a
quarter pricinjz 18 not as high as
often believed,

Indications from the sorvey are
that programming must be up-
graded if the chanpeover is to
gam momentuim.

DIST. POLL
Programs Key

PHILADELPHIA — Urban re-
newal has wiped out hundreds of
choice jukebox stops in the nner
city here but distributors repori a
business upswing recently because
of new locations being serviced.
Several in a survey cited alert pro-
gramming as helpful. The city is
also a hotbed of jukebox album
programming, providing even more

To 2-25¢ Price

By EARL PAIGE

NEWTON HIGHLANDS, Mass,
—One renson programming is tied
in importantly with the change from
three to two for a gquuarter pricing
is that the whole demopraphic
structure of a location hinges
on a successful changeover, accord-
ing to Vincent DeMattia, Sagittar-
ius Vending, Inc., here. DeMattin,
who believes programming can be
the difference belween mediocre
and good stops, believes locations
must be studied carefully if the
higher play price switch is to be
effective.

In a phone conversation from
here prior to hs flight to Chicago
to attend the planning meeting for
Billboard's programming confer-
ence, DeMattin offered an exam-
ple. "We had two stops essentially
alike with new jukeboxes in each.
They were both submarine sand-
wich shops. One was on two for a

Philadelphia Jukebox Rise

By MAURIE H. ORODENKER

good music, especially for jazz
stops.

*“While sales of all types of vend-
ing machines incrensed significantly
in the last half of 1972, sales out-
look for the music machine for
the year ahead indicates it will be
a pood year,” said Marvin Stein,
president of Eastern Music Corp.,
Seeburg distributors.

" -
S

JUKEBOX businessmen elected the above as officers in the Ore.
Amusement & Music Operators Assn. recently. From left: Lee Apple
gate, St. Helens; Jim | avia, Central Point (standing in for John Kelley,
Milton-Freewater); Nels Cheney, Coos Er.a(y; Red Boyer, Grants Fass
Whitey Schroth, Hermiston, Bob Fallow (president), La Grande. Lon
McKee. Portland: Roy Claypool, Albany; Don Anderson, Portland.

By GRIER LOWRY

quarter and the other on three for
s quarter, one play for a dime. The
dime/three for a quarter stop did
as well. We have to conclude that
the other st would have done
better at the dime/three for a quar-
ler price.
 The demographics here, DeMat-
tia points out, were highlighted by
the fact that many customens
stayed only a short ime for carry
out orders, “They had only time
for one song in o lot of cased™
which he feels sccounted for the
dime spot’s good showing.
Sagittarius does have many
at two for a quarier. He fecls
higher price works well in a nice -
lounge. One umong many program-
ming fuctors he stresses s to
the new releases for two weeks
(new now and a week ago) His
every week serviced stops are B
(Camtinged] on pave 94)

Explaining his high degree of
sales optimism in the months
ahead for 1973, Ellioit Rosen,
vice president of Dnvid Rosen,
Inc., Wurlitzer distributors nis
put that the jukebox indus-
try hns “broadened iis base™ and
operators on the alert and in fune
with the times are finding brand
new location opportunities Spring-
ing EE all over town and in the
suburbs 3 )

“Many tavern owners,” said
Rosen, “were forced to move oot
of the city, but many have also
relocated—some in the suburbs—
and they've mstalled updll:d juke-
boxes with 100-wait amplifiers that
can provide enough sound to fill
n high school avditorium," :

Y&til: jukeboxes may have bheen
a depression-born indusiry and for
n long tvime characterized a8
“nickelodeans,” local distributors
point out that the play is heavier
on the coinage output and instead
of nickels, the operators are nNow
peiting 25 cents for 1wo tunes or
12 plays for §1.°

Also helping the jukebox play
in this srea is the foct that this
Delaware Valley market is Iﬂ 1e
forefront as a musie markel. “Jazz
for instance, is stnging a comeback

(Conginuwed on page 94

KANSAS CITY, Mo—Restaurant chains and fast food
businesses that want absolute control over the music they
offer can be sold on leasing a jukebox, according to Tom
Henpamini, B&G Amusement & Vending Co. here, which
has boxes in the airport restaurant on a lease basis. Leuse
leads to a permanent arrangement. But uppermost, 1s good
programming knowledge and follow through, he claims.

B&G covers four basic categories of music in Kansasg
City locations, First and foremost country, then soul and
hard rock, next, what Bengamini calls mud-
dle of the road music in high-class cocktail
lounges (easy listening) and, fourthly, con-
servative music which is plaved in several
hotels and motels including the Holiday Inn
al the old Municipal Airport, This is where
the boxes are heavy with Glenn Miller,
Bacharach and kindred goods,

Bengamini calls country the “predomi-
nant driving force in music today.,” Who
plays it? He says a female between 28 and
40. She may make her boy friend or hus-
band dig up the coin but she initiates the idea. It's the
reverse in rock-soul music where a male does most of the
playing.

He doesn't noie any radical change in the type of lo-
cations he is servicing today. “We stjJl have the taverns,
where all-day jukebox play is commonplace, and cocktail
lounges with stepped-up late-afternoon and evening play.
We have a few truck stops where play is sporadic and a few
student unions with aboutl the same situation.

“And student unions bring up a point—we're s¢reenis
our new customers a bit more closely nowadays." he sad.

92

BENGAMINI|

“We've suffered from many types of growing pains but
we've always ron a taut ship, One thing we learmed long
ago was nol to instantly grab every customer who asked
us, Take student unions, Break-ins are a major problem
with them just as they are in ghetto type localions.
“Sometimes” muses Elengamini, “1 am |nmrtr:d_ln put
stickers on our boxes saying ‘Pry Here,' or ‘Call this num-
ber and we'll come over and open the box for you." When
they look for the money they bust the box wide open and
the damage is unbelievable. We carefully assess reak-in
possibilities before we take a new location and if it runs
very high we back out'
Bengamini appreciates the way the new, low-profile
contemporary styled furniture box helps to merchandise
the product. Good-lookinjg furniture has been opening doors
which were closed before. They also help eliminate com-
missions at some locations. A bit dolefully, Bengamini sces
a trend back to the crazy-colored, flashing-light. This looks
all right in malt shops he said, but is out place in nice
cocktnil lounges freguented by MOR-oriented executives.
They may like young things but not that young. said Ben-
amini. -
¢ Bengnmini said Ray |Price’s “For the Good Times™ was
about the hottest item ever 1o hit B&G boxes. II was oul-
numbered only by early Eddy Arnold records such as
“Make the World Go Away,” which was just as mi-
sically, believes Bengamini bot didn't enjoy the good dis-
tributor channels and airplay available today.
Freddie Hart, Loretta. Lynn and Mel Tillis are some of
the names Bengamini says have the most impact on jukebox
jay. Recent vintage Presley is also very good for his boxes.
ut some of the big names are missing in the new

coming out and he mentions one important one, Dean

Martin. He's found no Martin records in six manths and
thterIEG hu-n:::; could use the life be wsed 1o add. o

The Kansas City operator recalled, with some
problems reaped with an improperly grooved reco s
“Misty™ put out by one company. Bul nuw:d:yﬂ: 13
most of the records with grooving defects come almost en-
tirely from the one-shot, independent labels, nnhm&h
even some of the majors produce records with

same hﬂﬂl'dunflrmﬂrd.mithﬂ;mqﬁ
hole gnmm ll]:f hut seldom is ERrooving a problem, ssid
II'

2 up by the company.

hecks it off. He cites one big reason: If a customer af &
lcmnllun plays a wild-sounding hard-rock record for 4-
iles—some run 7 or B minutes—other patrons of the g

could object.
No LPs

B&G refuses 1o set music boxe
up with albums, Exceptions are boxes, where
OwWners u.:rrmlf request Hhm;'l‘.' ‘Tl;uﬁ often, E : |
m‘pﬂm&nfl i Iunluninn:mrwhﬁ'lll'
bad material by a e artist is played. “But the large 1
. -II:u.-m:l:lll II'EII- Erubllm.‘* -dmI“ttud T
imes on
'twhen: Hthlhd;P ﬁum% Fly With Me' isn't
nHtuul!nrliuhbu'M. | . .

(Next, Bengamini's theory on leasing, party rentals. dol
bill validation and general e RO
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Chances are you know people who think
their places are too classy for a coin-
operated phonograph.

They think the flashing lights and rain-
bow colors would destroy the kind of
atmosphere they've paid a decorator thou-
sands to create.

We think they're right.

That's why we created the Rock-Ola 447
Console Deluxe.

Simply stated, it's beautiful furniture that
makes music.

The 447 fits comfortably into the most
sophisticated restaurant or club.

We chose Mediterranean styling for its
compatibility with a wide range of decors
The lines are fine and clean to complement

contempaorary rooms yet the overall design
is tich enough to fit gracefully in any
traditional setting.

On the inside, Rock-Ola parts. The same
maintenance-free reliability you're used 1o

As for the outside, just look at it,

Better still. show itto someone who sware
he'd never have a jukebox in the joint.

Show this to people
who swore theyd never have

a jukebox in the joint.

ROCK-DLA

THE SOUND ONE
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Whats Playing?

A weekly programming profile of current and oldie
selections from locations around the country.

CHATTANOOM:A: EL

Lioyd Smalley
Chationooga Coin Machine Co

o= puriheseesd  "8ing."" Cerperlsrs, AEM
Fdl3; ""The Nighl the Lighls Werl Qul &0
Cemrg e, " Werks Laweencs, Balr 303 “®ilhn
Me Baliiy With Wi Seng.”” “Reep a0 lunnl-rln.."
Awstin  MWaBerls, Chsises OLLD, ""Drusm L
Mieee,"" War Davis,  Cofgmbia ASTTI Mgler
L LT gk Wilth MWaney."" Judy Calline
Elekire 4SEIA

EMPORIA:. KAN: FOP

Harlan Wingrave, owner
Diebhile e Weese

Emporis Music Service
HWew piprttiases) "'Pajaty Suard."" Mich Nslson.
MCA &DO01 ity JEal & SiogeEr (in @ Aok
& Mmull Bandl,®  "AubesyT reasd, Elsgkira
4TRYE| V'Romabie" Sam oely, Caniinl 33103
Ofe LEvs 521 o Foolaleps.,"" Jimy Cramm. ARC
P13 iasier of Eyen,” Arelhs Franklin

allantic 2WaL: “Htie I8 Up,'" Johony Mash, Epic
Lonan,

FARGO, NIV COUNTRY

Gerald Staska
Linited Music Co

Flew i ia—el 50 01

g JEhoulder Y@ Ery On8,'"
ERariEy Frigy

RCA gRBda: “Duslivg Banjes."

Buorider; TRl el Ir Wight* YRl Train'
Mater BpimmEras The Loed Mogws 'm Brimks
" il "Ml We're Lonsly "' F*Old Dage, Chiis

dapit b WaElerme ldn Wine""

GREEMNYILLE, §5.C.: SOUL

Peigy Bahle
Collins Music Co

MEw Purchass; "I0 RiA'L Afways WhEY Yau
D" Wil Cwlldesn, Sitax OL=S4] "1 May Nl
Ne What Yoo Wanl.'"" Mal E Tim, Stax QL343
Giwe Me VYeur Lose, " Barbare Masan, Bug
dgal X3l Svigmemary Slwaier, " N Jier
Bral 0D320. Meardwer: “"Eillng Me Saftly WiTh
Hid Sang.™

Programs Key

gHfinNed Trom page ¥

percent of the route. He changes
three or four records per week
Oldies average 5 percent of the
change. He snid he would use more
albums of it did not mean he had

o change an entire tier—he uses
LPs on only 30 percent of his
boxes

DeMuttia 15 a believer in work-
ing closely with radio station pro-
grammers and exchanpges program-
ming duta with WBZ-FM here. The
route mokeup is 10 percent soul, 25
percent adult lounge. 35 percent

HUTCHINSON, KAN: HIGH SCHDOL

AGE
Allred Bishop
Hutchinion Vending Co
Meter wpenneris “CHilling Me Sofiy WilR He
Sang,'" ""Love Traln " "Daddy"s Home.'" “&isE
Sgrach Tarstheslire [(230011.°" “"Den’t Crowd fne

Riwar,'" Amsrice. WE TEFO: Lt Sangtt
rrEkle I W JilARNy WEak, Eple 10048

JACKSON, MISS5.: HIGH SCHOOL
AGE

Muorilyn Burkarn
Dixic Vending Co.

M= purchasen: Oee Lews  Fair ol Foolsteps,''
Jim Crpce, ABC L1348, WMaolar spinfersr ""The
Eower of Rolling Slans,™ *"Hilling WM& Saml
With Wik Sang,'" “I'm Jusl 8 Soeger (in & Hoe
& ®all Bamd) ™

JACKSON, MISS.: SOUL

Marilyn Burkart
Dixie Vending Co.

Mezenl purehises! "'0o Tou S0 Fesl ks Same
Way,'" Tamiméeé Young, Sael Power $137 "Lovs
Train,'® “Osodp's Home. Caver: 0 Wiy Mol
Br What You Wani,'" Mel & Tim, §las olE4.
Metor aminmmri:  ""HAFry  HWippie,'

""Traible
Wram,

v perslilion " Didiee: “"Papl Waa &

';llllﬂ-? Stene,.'" Templations; “"Mir. amnd Mrs.

ared, - Willy Paal

MISSOULA, MONT.: COUNTRY

F iE

Eva Shelhibmer
Montana Music Rentals

Mo programmingl 'Heon  Boese,"' V'Fase  Ms
By,"" “Goad Thigge.'' Meter spinners; 'She's
ol ie he 8 Sainl,'" *'She MHesds Somoene e
HMold Hes'' Do Yeu HAgw What I'n  Like
to Aw bLonesoeme.'” Qldies: 'Woaan, Senvuous
Weman,'"" Don Gibeoi] "'MisEEENG Yaw'" Jim
LT

MISSOULA, MONT.: EL

Eva Shelhameor

Melur splPsers]! “Don't Eppel Me i Ba Your
Friend,””  ""Leil Song,” TKillig ™s Saflly
Wil Mis Sang,'" “"Srparsle Waps.'"

NORTH BEND, NEB.: CAMPLUS

Lois "Regibald
kol Amiuserment

Hew purohasers! “'One fras Sel of Fealsieps,'”
dimy Cropgw, ARC JIJAE; '""Auhesy,”" Brode; '!l-i.
brw ABRIT: "Dea't Croans ihe Hiver,"' Amaerics
WE T&TO: “"Meilher Dae ol Us (Wants 1o Sap
Guedhyel. ' Gladys Woighd & Pipe, Seul TEHUR.
Mieler nplArer: YEULpg My Sofily Wil - Mis
el

to 2-25c Price

cafes, 20 percent campus and 10
percent high school age. His box
size averages ure 20 percent 200-
sel., 60 percent 160-sel. nnd 10 per-
cent 100-sel, and 10 percent furni-
ture models.

“We give a great deal of thought
and time to programming,” he said.
“I feel that some of the things we
di, which other operators ignore,
are responsible directly for each of
our locations doing more than they
are supposed to do (according to
eslimates of other operators who
have possed up localions we now
service).”

Philadelphia Jukebox Rise

Caontinued {rom papvy 92

here,” added Rosen. "While the
iwnng of country is still No. 1 in
many parts of the country, jazz
with the modern beat is still the
most popular here. Spirituals and
soft rock are also very popular
Operutors programming their ma-
chines properly have o ready-made
playing market”

“Good business” was also pre-
dicted by Mark Rodstein, vice

JUKEBOX
MEETINGS

Fali, I8—Marifweylern MMunbs Aaam,. lqpeeial
Hipsae Mabs |, Fisdiay, O

MEr, IT.F4—Miseg Oparaters &7 AsEacics
baard marling, Amevigans, Miama Beach, Fie

Apr. 13.14—MBA Hetis Dams semirar, ol

e, Nl

Sepl. FLAI=Alj, Cmin Mashine Opsrelars
Awan., Pl Cluh, Laks Gepess, Wis,

= ol :l.’ —W, Wi. Music B Vending Rien.,
Heard 0" Tewn Molar 1An, Cherlesian,

WEw, 11 —M0OA, Capsean Hilisn, Ohizsgne,
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president of Banner Specialty Co,,
distributor of Rowe-AMI juke-
boxes. While changing social pat-
terns hus had its effect on all facets
of business and industry, the juke-
box industry has become a “steady,
staple business,” Rodstein added.

Another positive business trend
noted by Joseph Ash, vice presi-
dent of Active Amusement Co.,
distributor of Rock-Ola machines,
is the new furniture-style jukebox
cabinet. As a result, he sad, op-
erators now find the jukebox for
the first time highly acceptuble in
the more lusurious hotel lounges
and supper clubs.

Eastern Music’'s Stein also
stressed the increase of export
trade-ins to Europe and Japan as
still another factor in the high
degree of optimism thal s mani-
}‘;:5! at all the distributing houses
ere.

Tape/Audio/ Video

Tape
Happenings

o Continted frivm pape Kb

will be developed by Zenith Radio
Corporation in new facilities (0 be
built in Northfield, Hl, The 450.-
000-sq.-ft. six-stary Technical Cen-
ter on 180 acres will allow the
company to consolidate Chicago
ares engineering, research and pur-
chasing activituss and involves
about 1,000 employees. . . . Tele-
PrompTer Corporation and the
Magnavox Company announced n
cooperative agreement for the de-
velopment of new equipment for
providing premium programming
over existing cable television sys-
tems. The eguipment will permit
cable television subscribers Lo se-
lect and pay for television pro-
gramming on 3 per program basis,
and can be integrated into either
ong-way or two-way networks, [t
also provides lor computer-con-
trolled record keeping and billing.
Field trials will begin in late spring,
1973, . . . Arvin Systems, Inc., has
developed o new mognetic video
disk recorder, the Discassette, with
a capability of record and playback
of up to 300 pictures from a single
Discassette cartridge, with five
speed rates. The recorder is avail-
able for $4,000 with cartridges
listing at $25. . . . Donald Horst-
korla, 55, wvideo regional sales
manager for Sony in Californin,
died at his Brisbane home. Horst-
korta joined Somy in 1966 after
having worked for Ampex Corpo-
ration and the American Broad-
casting Co. . . . Stereo speakers
desipned specifiically for rear
shelves of automobiles have been
introduced by  Acoustic Fiber
Sound Systemy, Inc. The Kuwm
Krikets are held in place with
lastic brackets and are covered
in naughahyde, and feature the
company’s patented corrugated
wall feature, . . . Synapse Com-
munications Services, Inc., and the
American Academy of Family
Physicians will make available an
audiovisual continuing education
program fo niember physicians
The multimediis programs include
a video cassette, workbook, models
and self-tests in arens of family
care including intermal medicine.
pediatrics, obstetrics and gyne-
cology, psychialry, emergency care,
surgery and community medicine.
The pockage, cffered for $25, will
allow the physician to attain the
minimum 150 hours of education
the AAFP requires every three
vears for continued membership.

Fla. Dealer Group Urged

s Continned from pape 80

such as Deep Purple are reissuin
new double Hl:ilfr%m ong half

it is new tunes and the other half
is their older stuff. You'll notice.
too, that artists from n couple of
years back, Chicago, Bob Dylan,
Blood, Sweatl and Tears haven't
done as much lately; yet dounng
their time they made excellent
gcontributions to the industry.
What's hnppened to them? Instead
of strapping the market with new
product, many of which dre no
good and will not sell, I'd say
that they should put more time
into the proper selection ol rec-
ords that would sell. Today it’s
not a question of how many will
sell, its will it sell?”

Once, according to Bernstein,
the independent record dealer was
known as the “backbone of the
music industry.” Today the situ-
ation hos visibly altered. And he
must struggle agoinst “enormous
odds” to keep ahead in compeli-
tion with large chains, department
stores and even grocery and drug
slores.

“A lot ufrpcuplt still call us the
bnckbone of the industry,” Bern-
stein continued, “yet | find many
people doing things contrary to
helping us. We may have the same
return  privileges as the others
(chains, department, grocery and
drug stores) but we do not share
in the same under the counter
denls.™

Bernstein explained that by “un-
der the counter deals” he was re-
ferring to special advertising al-
lowances and unfair price struc-
ture.

Mir. Chains

What bothers him most 15 the
apparent unfairness in pricing one
sel of figures for a4 one-slore inde-
pendent dealer (who pays the high-
est price), another set for three-
store owners (slightly lower) and a
third set for chain stores which
pay the lowest price of all. "We're
the ones who cun ill afford the
highest prices. yel we're stuck with
it. This price structure is the big-
pest handicap to the small inde-
pendent dealer and he will fall by
the wayside unless he has some
chance to compete with the large
chains.”

Manufaclurers uare opening up
chains across the nation and Bern-
stein resents this. “When record
stores have to go into competition
with the manufacturer, it's bad.
We're alrendy competing with
record clubs. Now we have 1o
compete with the manufacturer
through his retail outlets. It's as

Sony Gains Writs Vs.
Fair Trade Violators

NEW YORI«—The Sony Corp.
of America his gaiped & number
of permanent ind temporary court
injunctions against several firms
nationwide, rccused of  selling
Sony products below the fair trade
prices established.

Included in the list are County
TV & Applisnce of Stamford, Inc.:
Dalmo of Arlington, Inc., Ar-
lington, Va; and Dalmo of

Austria Culture

o Continued from puge 45

orchestral concerts and a number
of recitals,

Also on Austria’s cultural calen-
dar is the Moerbisch Lake Festival
(Burgenland) {rom July 29 to Aug.
26, and the Stockerau Theatre
Festival in Lower Austria, which
will be held from late July through
the end of August. It will present
Lope de Vega's comedy “Tumult
im WNuarrenhsus” The Chamber
Music Da of Oberschuetzen
(Burgenland) have been sel for
Aug. 16 to 27. During October,
the world's leading avant-garde
festival, Styrian Autumn, will be
held in Graz, with many modern
American composers and  arlisis
taking part.

Queenstown, Inc., Maryland; Mark
Appliance, Inc., Larchmont, N.Y.:
Stinset Appliance Stores, Inc.,
Rego Park, N.Y,; and Corner Dis-
tributors, Inc., Bronx, N.Y.

In the cases against County TV
& Appliances, and Dalmo Inc, the
injunctions were obtained on con-
sent of attorneys representing the
firms,

Mark Appliance had, in Septem-
ber. been temporarily barred from
selling Sony fair-traded products
below the stipulated minimum re-
tail prices. e

In hearing the suit against Ma
Appliance, New York State Su-
preme Court Justice George Postel
had ordered an early trial, noting
that the defendant’s osition
was “totally unlup_fl-uﬂed y any
probative evidence. : p

In the suvit against Sunsel
liunce Stores, Judge N:ﬂ‘lnnﬁ
" Helmso, sitting in the New
York State Supreme Courl, issued
a lemporary iniunqlinn against
that company. Sony is secking. In
addition to an injunctive relief,
some $25.000 in damages and an
accounting for profits. .

An accounting and $25,000 in
damages is also being sought in
ithe case ngainst Corner Distribu-
lars.
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if they were saying 10 s ‘we're
ing to take over the entire thing
rom the manufacturing end 1o
the retail end and we don’t need
or want you' What's happening
th that the independent deualer can
no longer afford to compete.”
Co-operative advertising is an-
other point of contention for the
independent denler. “We don’t see
much of any co-operative adver-
tisement Bernstein  said  bluntly.
“And the ones who reap the bene-
fits of the co-operative ads don't
need . The department store
couldn't care Tess if it sold only a
dozen records because it ma
money from other merchundise,
The ads for records only serve as
an inducement to bring a customer
into the store. Possibly, he'll buy
a dress or todster or something
else which has no relation to the
music industry. Why do record
munufacturers let records go into
siores which are not music-one-
ented? I'm not saying we should
try to constrict the industry. Its
got to grow, But, if it's going to
grow on a cancerous busis, then
the eventual blood transfusion will
be too late. The philosophy of
record company executives seems
to be to stick their records any-
where; they don't realize it 15 det-
rimental. And the detriment is in
retutns. While the distributor muay
show heavy imitinl sales, the re-
turns are astronomical,
“It's u vicious circle. We can't
huy enough 1o secure the big dis-
count because we don't have
enough stores. Yoo can't buy
enough to secure the co-operative
advertising because as far as they're
concerned co-pperative advertising
doesn’t pay unless you're a chmin
So, you find yourselves without
the two or three big benelits that
other pluces pet. And these bene-
fited are not called the “backbone
of the industry.” I appears that
record manufacturers dre saying
something they either don’t believe
in or else they're trying to break
their own bucks.”
Bernstein contends the day of
price has taken over from the

day of service. “There is no such

thing ns service anymore; no one
cares about it—even the customers
nren't interested in the store awn-
er's knowledge of music. Their
only concern seems to bhe how
much does it cost? How cheap can
we buy it? The salesmanship of
yesterday is gone. Toduay, store
awners will hire clerks to make &
sale—even to run their stores
When o customer picks up a cers
tain type of record, a salesman,
not a clerk, will think right away
of another LP in that same cates
gory and will bring it out. You
have a4 better ¢hance for an im-
pulse sale if you know your stock
and muke an effort.”

Inducements

Bernstein indicated that record
muanufocturers should add an in-
centive plan for store owners.
“They should offer inducements to
us to help push their tapes and
records. Say, after selling a certmn
amount we would get onc or two
copies free. This was o practice
a long time ago and it made sense.
When you take merchandise on
consignment and you haven't paid
for il,l then why make an effort 1o
push it—human nature works that
way."”

(Continued next week)

12 Sanyo Units
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Available as an independent unil
o S R T
with n list price o octeng

lso be h 15

Sanyo will u nf lahg'ﬂi:‘

the Stereocusi line ;
m:urdm which, sccording to al-
ficiuls of the company, makes it
possible to use the same portable
casselle :lli'l I"I~:tr.u:l o as A
high fidelity stereo music system
iﬂﬂ': *:::. as a stereo tape deck in
the e, OF N A -
fidelity music system operating on

(| . o
hmsﬁ;:a"s automotive 4-channel
line of equipment :
featured at the show.
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 more liberal and fair plobal trade,
with lower tariffs all around. But
he added that we canpot lower
“gurs in the US. while lapan and
European countries  keep theirs
high.

Treasury Secretary Shultz said
that although the devaluation of
the dollar “improves” the competi-
tive position of American business
and workers, the President needs

" legislative authority to permit him
to do four things:

1. Lower tanffs or non-turiff

parniers: to trade (assuming our
ding partners are willing to par-
ipute with ug in the process),

2. Runise tariffs when this is
needed to assure American exporis
fair nccess to foreign markets.

3. Provide safeguards against the
disruption of “particular markets
and production from rupid changes
in foreign trade.”

4. Protect the U.S. globally
from large and persistent deficits,

Japan would logicully be the
prime target for selective sur-
charges (as U.S. producers of home
entertainment  electronic products
would fervently agree), since it
holds the biggest surplus, an esti-
maled $5.4 billion as against the
LULS. deficit of over $6 billion in
the 1972 trade balance. Even so,
the President did not slap on =
10 percent overall import churpe

o a5 was done, in addition to dollar
devaluation, during four months of
1971, because the current policy

| be to avaid hostilities where
possible and prevent actions tha
will isolate the U.S. or bring re
taliatory and recriminating  ac-
tions from other countries.
Hope for Remedies

It is hoped thut the pressure of
4 threst of touph trade actions
available to the President under
new authority, coupled with inter-
national monetary and trade ne-
gotiations, will remedv some sit.
uations. Currently, for example
the Japanese could huve been hit
with import chaorpges if they had
maintained currency level. Bul they
have permitted the ven to rench o
re-evaluntion of close to 16 per-
cent, which will mean higher prices
on their exports to the US., and
lower prices on US. and other
country’s goods exported to the

i Iapanese consumer. who will gel

- more for his yen, now reportedly

. tunning as high ns 30R per US

dollar, against the old rate of 257
Even with monetary exchange

Tales improved, Treasury Secretary

Shultz pointed out, U.S. exports are

N often shut out by a web of

Administrative barriers and con-

trols,” in world markets. Rep, Wil-
¢ hur Mills: (D., Ark.). chairman of
the crucinl House Ways and Means
LCommittee, has supgested o fast
15 percent import charge to spur

. the imternational economic reform

| Rep. Mills reportedly feels the sur-
‘charpe is better than any pencral
restrictive trade luw. Also, he
eliaims the President already has

- the authority 10 lny on the sur-

tharge, as he did in 1971, to make
foreizn goods less attractive to
consumers here. and so stem the
outward flow of US. dollars.

. Al home, as it was pointed o
during the Dec. 1971 monetary

= e

=

.

eacts Apprehensively to Devaluation

crisis over this country's first trade
deficit, devalustion of the dollas
in relation (o the gold stundard is
of no practical application 1o the
man in the street. (The dollar his
moved from traditional $35 per
ounce, to 338 in 1971, and is now
at $42.20.)

Overall, imports will be dearer
with higher price tags on such
Wems as foreign cars, transistor
radios, TV sets and 1ape recorders,
although  Commerce spokesmen
pownt outl that importers and deal-
ers will absorb some of the 10 per-
cent devaluation effect for com-
pelilive reasons, as in the 1971 de-
viluation and surcharge” situation,
Alwo, buvers of costly or quality
imports in electronics or other im-
port area$, are not deterred by
higher prices, Commerce has found.
(Billboard, Jan. 1, 1972.)

Administration spokesmen nole
that there will be no effect on
prices of Amencan-made products,
and little on the American econo-
my gpenerally.,

As far as the consumer elec-
iromics  industries on  the _home
front are concermed, uany assist

from a dollar devaluation or tough-
er trode laows to stem the import
flow will be welcome. EIA reports
that in 1972, total audio tape
cequipment mmports came (O ap-
proximately $580 million, an in-
crease of nearly 42 percent over
the $409 million in 1971 audio tape
imports. At the same time, LS
exports of audio tape equipment
wele reported to be only $163
million in 1972, down by 3.4 per-
cent from the 5169 million ex-
ported in 1971

Japanese Prices Soar

TOKYO — Increased prices of
gconsumer producis and  higher
costs of services both 1in the U.S.
und Japan will soon follow the 10
percent devalustion resulting n
floating of the yen or a virtunl up-
wird revaluation of the Japanése
currency for nn eventunl parity
of 250 ven to U.S. $1, nccording to
an economic survey made last week
by Billbourd's news bureau in the
Japunese capitol,

Even prior o the floating of
the ven and ever since the 308
ven to a dollur exchange rate that
was established Dec, 18, 1971, Jap-
anese prices, both domestic and ex-
port, have lended to increase, both
on wholesale and retail price levels.
And this trend will surely contin-
ue, until domestic inflation reaches
a point when the prices of home
country products become appre-
ciably higher than the prices of
imported pgoods.

In other words, rising inflation
in the US, will sooner or later
cancel out the comparatively steep
deviluation of the dollar, and in-
flation in Jopun will inevitably
reduce the value of the yen. And,
coupled with the inflation preva-
lent in member couniries of the
European Communily, every un-
suspecting consumer will be in the
game boat insofar as retail prices
of poods and costs of services are
concerned.

An immediate effect of the dol-
lar devaluation and yen flotation
on the music/record/tape indus-
iry in Japan will be a savings of
at least 10 percent mm payment of

advance guarantees and mymmum
rovalties already contracted for in
dollars. However, it is assumed
that upward adjustments will be
made in the signing of new con-
tracts involving music copyrights,
mechanical licensing fees, and 1m-
ports of related goods and serv-
ices into Japun from the US. and
other countries overseas.

Dounble Dvilemma

On the other hand, Japanese mu-
sic publishers, record music tape
munufacturers/ producers, and mo-
tion picture/TV film enterprises
will face the double-barrelled di-
lemmn of increased production
costs and trying to export product
nt prices much higher than ex-
pected.

The Japunese producers of muas-
ter recordings of sessions cut by
visiting international artists and
the JTapanese music publishers had
been planning to moke 1973 the
“Year of the Bull" in imitiating ex-
ports to interested parties, especial-
Iv in Europe, but it now appears
that deals cannot be made until the
ven s officially revalued apgain.
And nobody seems to know when

For the time being, Japanese
trading houses hanidling exports of
consumer products to the US.,
Canada and other countries are
working on an arbitrary foreign
currency exchange rate of up to
26() yen per U.S, dollar. On the
Tokyo foreign exchange market
Feb. 17 the dollar closed at 264
yen, a virtual upward revaluation
of 16,66 percent.

Meanwhile, the conference ship-
ping lines covering ocean cargo
transportation out of Japan are
imposing a 10 percent surcharge
on [reight rates.

Tapes Cautious

NEW YORK—The mood of the
Lipe equipment and software mar-
ket existing in the wake of Presi-
dent Nixon's decision to devaluite
the US, dollar, is one of cautious
oplimism.

As a resull, comments and ob-
servations remmn largely cautious
with officials al Panasonic saying
that the situation is being carefully
watched; and that no changes in
the company's price structure is
planned at this time

Hardware manufacturer Sansui
Electronics, and software producer
TDK Electronics had “no com-
ment af this time,” while Germuany
based BASF said, “the situation is
under coreful consideration,”

Sony officials said they did not
foresee the dollar devaluation hav-
ing any adverse effect on Sony
sales 1n this couniry, and pointed
out that the new Sony plant being
constructed at San Diego, Calif .,
should cushion any problems that
may arise al some later point in
lime.

Software producers Maxell Corp.
of America said that the company
had sufficient mventory on hand
1o cushion, at least for a while,
any problems that may arise. How-
ever. the firm recognized that there
may be a re-evaluation of the
situation at some later date

Yetnikoff Speaks

NEW YORK—Walter R. Yet-
nikoff, president, CBS Records In-
ternational, sees “no  greal con-
vulsions within the music business'™

as o result of the devalued dollur,
The muin point of his reasoning
1 that the market, “'is not based on
the importing and exporting of
product.”

Yetnikoff said that devalued dol-
lar might “dampen” the foreign
economies involved. He added,
though, that “the major firms that
own foreign subsidiaries will prob-
ably show an accounting profit
within that muarket.” Another pos-
sible effect, resulting from the de-
valuation, according to Yetnikoff,
is that artists may feceive an in-
creased royalty payment from over-
seas sales.

Yetnikoff also noted the recent
sityation in certain South Ameri-
cun countries where the dollar was
devalued upwards of 150 percent
He stated that CBS International,
while preferring to see the dollar
remain stable, was able to maintain
healthy operations within the re-
spective markets. Stressing the fact,
ance again, that the industry doces
not deal on an import/export ba-
sis. Yetnikoff said that he “doubts
that the devaluation will have any
long-term effects of an adverse
nature—or, as he said, it wall all
wash,"

The dollar devaluation will have
no material effect on the world-
wide operations of the RCA Corp.
15 the official statement on the sit-
uation from the company in N.Y.

Electronic Optimism

CHICAGO—The devaluation of
the dollar will definitely benefit
the consumer electronic industry,
representatives of manufacturers
said in a spot survey.

While most companies feel it 15
too early to n‘g:lk{: 0 concrete evalo-
ation, predictions include ultimate
rises in cost on all levels of pro-
duction and marketing, more qual-
ity control of Japanese products,
and a more competitive market-
place with imported products. Also
predicted were the establishment
of manufacturing facilities by the
fapanese in the United States and
an increase in support industry
facilitics by American manufac-
turers leading to increased employ-
ment and a healthier economy.

Robert Eppgerl, corporate staff
economist in New Yark for RCA.
said: “The devaluation will make
no material effect on the diverse
manufacturing and service opera-
tion of RCA on a worldwide basis.”
He also stated that the devaluation
whs a constructive step in the bal-
ance of trode deficit, and 1ts grad-
ual effect will be to increase ex-
ports on & more competitive basis
worldwide, and will stimulate both
employment and the economy.

I.P. Ellis, director of marketing,
Arvin  Industries; who predicied
that costs will ultimately rise, said,
“"The amount of increase will de-
pend on where the foreign curren-
cies stabilize, which could be any-
where from a possible 5 percent
for the Taiwan N.T. dollar to a
possible 13-15 percent for the
Japanese yen. LLS. manufactured
product will rise in price in pro-
portion to the amount of foreign
material used.” He noted that be-
sides the effect of the Japanese
yen revaluation, the consumer elec-
ironic industry is also dependent
on currencies in Taiwan, Korea,
Malnysin, Hong Kong and Singa-

lants m Laywan,
okyo, as well as

pore., Arvin has
Hong Kong and
in Princelon, Ky.

“The price rise may be delaved
because some companies, anficipai-
ing a possible revaluation, have
stockpiled materials,” Ellis said

A spokesman for Motorols
Consumer Products Division secs
n trend to more Japancse manu-
facturers setting up production fa-
cilities in the United States as
Hitachi and Sony have done in
Californmia, in anticipation of a re
valuation. “One resull of this will
be that it will be an incentive for
U.S. support industries, like manu.

factorers of tuners., (0 Increase
domestic production because  of
competiive pricing.” He noted

that the effect of Phase 2
fact that many labor contricts are
coming up this year make it diffs-

i thie

cult to predict how things will
chanpe.

Hy Sherer, Newburgh, NY.
manufacturers representative, be.

lieves the devaluastion will stabilize
the Japanese product lines. “There
have been many Japunese produod
ers muarkating under their own
label in the U.S,, with no guarintee
of quality and no recourse. Th
willl be stopped. The Japunes
governmen! has imposed control
and set up quotas, and the onl
Japanese companies thatl cun worl
under these quotas are the relinble
firms.

“Actunlly, all the major Japanese
producers have been doing lately
is to buy quotas from each olher
he said. :

With currencies still  flonting
any decision on price increuses will

only be temporary, Dick E'Eh-’.- T
executive vice-president, Electro-
Brand., warned There could

another revaluation, but | look Tor
an average 712-8 percent price In
crease to consumers, with the di
ference being absorbed by the mun
ufacturer nnd distributor.” he said

Japanese factories have (0 con
sider their competitive position
Ettelson said, noting that price
crepses as high os 18 pers £l
quoted by some Japanese hirm
would put them out of the com
petitive market

Ettelson anticipates thal the Jap
anese will move into the Europein
market in larger numbers becau
ﬂf tl'u: lack of compelibion here
Other trends predicted by Ettelson
include more Amencan-made prod
nets being sold i foreign markets
and moves by Amencan manuiac-
turers out of Japan and into lower
lnbor markets like Tarwun, Hong
Kong, and Singapore.

Most retailers and wholesaless
of electronic equipment
buying sprees on the remaining in-
venlory in anticipation of price
rises, Some companies stockpiled
inventory in anticipation of a de-
valuation, delaying the price rise
Emory Klein, B&B Imporis, De
troit. noted: “We are experiencing
a4 tremendous demand on inven-
tory items, We are already book
ing new orders on increased prices
Shipments coming in now are sul-
ject to the increase, which could
be higher than 10 percent. After
the dust settles, the public will
have to live with the higher pric-
es,” he stated. Klein said that his
company anticipated a devaluation
in May or June, but not this soon,

1 |
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8 Continued from paee I6

acts are recorded. Having this
 facility allows the company to
~ Keep 8 closer watch on its re-
~ fording costs.
~ The old adage about throwing
out a lot of records and hoping
some will become hits Is not
ted upon with fayor by most
fecord men. “You can't make a
profit by throwing records against
the wall anymore,"" Fox says.
ou have to get the most ﬂ-l.llli
of the good things you have.
Jerry Moss, AEM's president,
iees this year as a “giftless one”

N a comparison with “gifts”

el
Ili
e
a
!

" Cost Cuts Profits

given to the manufacturer over
the past two years. Like the uni
versal price rise which gave
“ayarybody a nice 1971" and the
ability to do one’'s own tape
duplicating which helped lower
the tape production price. “There
are no gifts this year,” Moss
says. He opines that the price of
the LP will increase once the in-
dustry comes to grips with quad-
rasonic standardization. Four
channel sound will justity a price
hike, Moss feels, noting $6.98 is
the next logical increase level

ABM's own costs of servicing
its artists have gone up, from
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advertising to protection on the
road to all the costs necessary
to keep that artist performing
at a certain comfortable level.
“Costs of production have gone
up, but as far as we are con-
cerned, we keep things under
control by being on top of things
.« « ., by not making incredible
deals or offering incredible ad-
vances or having our royalty rate
become hallucinatory."'

The potential for great profits
is there, Moss says, because the
international market is great. And
increased tape cartridge sales
are a bonus profit area.

Moss says rackjobbers have
given the industry its massive
volume. ““The only question is
whether it's only been the hits.”"

Trying to generate hits at Blue
Thumb means careful selection
of music the label fully believes
n_and releasing double package
LP's to generate a higher retail
cost,

President Bob Krasnow calls
skyrockating costs “outrageous.”
He feels LP's will go to $6.98. |
remember when recording costs
were $70 an hour. Now they're
$120. Tape is now $90 a carton.
It used to be §50. The musicians’
scale is way up, promoting costs
are way up, advertising . . . man,
it's skyrocketed. KMET (the Los
Angeles FM station) used to
be $12 a spot. Now it's $40 for
that same 60 second spot.

"Recarding costs are astro.
nomical. The answer is to raise

prices." By making double pocket
LP's, Blue Thumb can charge
$6.98, $7.98 and up. Five of
the labels 13 LP's last year were
double records.

Royaity rates? *If you get a
9 percent deal you think you're
being blessed. | remember the
4 and 5 percent days. The law.
yers today are very sophisticated.
No matter how unknown their
client is, they know all the com:
petitive rates.” Krasnow speaks
of one 14 percent royalty rate
he's heard of'"

For publication everyone speaks
of being cost conscious, of being
aware of a profit squeeze if
things get out of hand and of
watching what is released.
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International News Reports

3rd Caracas Festival
Scores Intl. Success

By NAT FREEDLAND

CARACAS, Venezuela — The
third annual Onda Nuoeva Song
Festival at Teatro Mumcipal here
was lechnically far improved over
its predecessors. Quality of the en-
tertainment offered was displayed
when an unruly second-night crowd
shouting political imprecations at
a presidential candidate in the hot
upcoming clections always waited
till BETWEEN songs 1o continue
the disturbances.

The catcalls were finally quelled
after an impassioned call to order
by Aldemaro Romero, pianist-
composer-conductor and tounder-
host of the festival.

Indisputable triumph of the fes-
tival  was  Lelta  Mbulu, South
African singer now based in Los
Angeles and recording for Fantasy.
Miss Mbulu's dynamic performance
of “Haraye.," by her composer-
conductor husband, Caiphus  Se-
manya, stopped the show and
carned her 55,000 as best singer
and another 51,000 as most popu-
iir performer

The $5.000 top song prize went
o Mexico’s Roberto Hascimento
for “Deshojadas,” which also earned
second-place singing honors, $2.500
for Mona Bell., and 5%51.250 for
second-pliace conductor Raman
Flores

American writer-producers
{ harles Fox and Norman Gimbel.
composers of this week™s No. 1
chart single, “Killing Me Softly
With His Sone." got $2.500 second-
song honors for "“The Bridpe Is
LLove.” Lori Lieberman, who intro-
duced “Killing Me Softly” on her
febut Capitol LP, sang the new
Gimbel-Fox tune at the festival
and will record it in the LLS. with
the songwriters producing

¥ ¥
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LETTA MBULU gets her Best
Singer trophy from Aledemaro
Romera (C), founder of the Onda
Mueva Song Festival

Two $3.500 prizes for best ar-
ranging and conducting wenl (o
Spain's Augusto Alguero, who also
composed his entry, “"Ven Con-
migo,” chansmatically vocahized
by Mike Kennedy, a German liv-
ing in Spain who sang lead on the
Los Bravos hit, “*Black Is Black.”
and won $1,250 third singing prize.

A Venezuelan song by Angel
Melo, *"Soy," took third prize,
$1.250, for the composer and the
arrangers second prize of 51,500
for Willy Perez.

The three mights of the festival
were lelecast live throughout Vene-
zuela with its population of 10
million and carmied on radio to
216 cities throughout South Amer-
ica as well as worldwide over U.S
Armed Forces Radio and Voice of
America. Worldwide TV syndica-
tion is being negotiated. Shortened
tapes of each mght's show were
rebroadcast during the day and
evening severnl times apiece. A
33¥2-hour TV show with an inter-
national panel of cntics and disk
jockevs commented on video play-
backs of every one of the 22 songs
entered. This reporter was LS
répresentative on the panel

Strong Act Lisi

An unusuully strong overall line-
up of guest artists was assembled
for the festival. Bigpest ovation
went to RCA's Friends of Dis-
tinction for their flashy harmonies
and showmanship, The group spent
their afternoons busily sutograph-
img albums at local music stores
NMancy Wilson, who also served os
a judge, closed the second might
with a stunmingly fluent sel. Big-
voiced Beverly Bremers, Scepler’s
biggest seller but an unknown in
South America, won an instant
cult as she overpowered the 50-
piece orchestra and has already
been invited to headline the Sopol
Song Festival in Poland thas
August.

Laurindo Almieda and his wife,
Deltra, performed Villa-Lobos
pieces for guitar and wvoice. The
Tom Scott Quartet, a new all-star
group of Hollywood studio heav-
ies, played spectacularly behind
their reed-virtuoso leader. Ruth
Price with her pianist-composer
husband Dave Grusin were crowd
favorites, Caterina Valente and
Matt Monro demonstrated that
their fine voices have lost nothing
through long careers.

The festival was a Mecca for
mternational bandleader stars. Con-
ducting the excellent Venczuela
Broadcasting Orchestra n  their
own works were John Barry, Frank
Pourcel, Vic Lewis and violimst
Helmuth Zacharias.

Although England’s entries won
no prizes, its representalives were
particularly outstanding. Pakistani-

(Continued on papge B8}

SINGING STAR Nancy Wilson (3rd from right) hands out a brace of

awards at Third Onda Nueva Song Festival in Caracas, Venezuela.
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ORPHIC EGG
CANADA BOW

MONTREAL—London Rec-
ords of Canada has introduced
Orphic Egg, a specially-priced
line of classiizal repertoire aimed
af  consumers mnot  normally
making classical purchases,

The first release includes
eight albums, with the works of
composers such as Mabhler,
Bach, Ravel, Beethoven and
Stravinsky

The eight albums are being
made mvailable 1o retalers in
pre-pack form of 25 albums,
eight B-track cartndges or eight
casseties. To kick off Orphic
Ege, London's Ontario promo-
ion representative for interna-
tional repertoire, Jim Mcdon-
ald, arranged a large display
i A & A on Yonge St., To-
ronto.

National jpromotion director,
Mike Doyle, says a coast 1o
coast push will be put on the

Orphic Egg line

CRTC Names

Juneau for
Second Term

OTTAWA——Pierre Juneau had
been reappointed as chairman of
the Canadian Radio-Television
Commission ffor a second seven-
yedr lerm.

Juneau 15 widely reparded as
the Canadian music industry’s most
sympathetic and influential friend
It was his Capadian content regu-
lations, introduced in  January
1971, which brought about the cur-
rent Maple Music boom.

The decision was announced a
few days afler a major policy
speech by the Federal Communica-
tions Minister, Gerard Pelletier,
reaffirming povernment support
for CRTC efforts.

Pelletier also indicated to an
audience of broadcasters that the
Government plant to create new
methods of strengthening the Com-
mission’s  control  over broad-
casting in Canada. During his first
term as chairman of the CRTC,
Mr. Junenu has been instrumental
in the introcluction of Canadian
Contenl lepislotion on AM radio
and television, Canadian ownership
rules for all broadcusters, and
regulations for the fast-growing
cahle TV industry.

GRT Acquires

Canadian Indie

TORONTO — GRT Records of
Canada has signed a distribution
agreement with a new Canadian
independent lubel, Special Records.

The deal, unnounced jointly by
GRT president Ross Reynolds and
Special Records’ Jumes McConnell
and David Bleakney, involves prod-
uct by Horn, the Downchild Blues
Band, and L Troupe Grotesque.

The first rzlease will be an al-
bum by Horn. This will be fol-
lowed by the second album by the
Downchild Blues Band. The first
LP, a reporied best seller. was
distributed through RCA

La Troupe Grotesque is work-
ing on what s claimed to be “the
first Canadiani-produced contempo-
rary humor irecord.”

Big Tree Acquires
Copper Penny Hit

TORONTO—Big Tree Records
in the LLS. his picked up the cur-
rent Copper Penny hit, “"You're
Still the One, " Released by Much
Records in Canada, the Harry
Hinde-produced single has reached
the national top 20 and is still
climbing. Hinde is now completing
an album with the group.

From The

Music Capitals
of the World

SANTO DOMINGO

Venezuelan protest singer Gloria
Martin (Philips) and guitar player
Xulio Formoso gave a series of
concerts throughout the country.
since her wvisit Miss Martin has
heen prohibited re-entry into the
Dominican Republic. . . . Arpen-
tinian singer Roberto Yanes (CBS)
was signed for the “Alta Tension”
TV show on Channel 7 and for
concerts at El Mirador nightclub,
. + » Dominican recording artist
Rhina Ramirez (UA Latino) gave
a gala concert at the Bellus Artes
theater and was booked for two
performances at El Mirador. . . .
President of Atlantic Records Ah-
met Erfegun visited the city and
Punta Cana, an Enst Coast resort

. . Venezuelan Latin-pop group
Los Tres Tristes Tigres (Top Hits)
have hits with Gilbert O'Sullivan
(MAM) compositions, “Alone
Agam  (Naturally)” and “Matri-
mony.”

The Fania Record Co. of the
U.S. gave a cocktail party for the
press at the Oficina club introduc-
mg three members of the Latin-
pop group La Conspiracion who
presented their album  “Ernie's
Conspiracy”™ a “salsa” music for-
mat on the Famia label and pro-
duced by Willie Colon, . . . Fausto
Rey (Montilla) is fulfilling TV,
nightclub and recording contructs
in Buenos Aires and environs.

Spanish group Los Chavales de
Espana (Musart) are signed for the
Embassy Club at the Hoiel El Em-
bajador. . . . La Asociacion de
Cromstas de Espectoculos (ACE),
the Press Association of Latin
Shows in New York nominated
Rafael Solano and Johnny Ventura
{both on the Kubaney label) for the
catepory of best Latin group. The
Johnny Ventura combo was also
nominated as best of folk perform-
ers. Winners are to be announced
and awarded on April 27 at the
Hotel Commodore in New York
City. FRAN JORGE

JOHANNESBURG

Local group The Rising Sons was
given a gold disk award for their
single, "How Do You Do by
Trutone chief Theo Rosengarfen at
a luncheon hre. Another single by
the group, “Shav-luka-day”™ has
been recorded with German lyrics
and released in that country. Other
languape versions will also be cutl,
. .. Teal held a press-radio lunch-
eon for British chart-topper Daniel
Boone, who is touring the country.
Boone was saccompanied for the
first part of his tour by manager
Larry Page, and later by Terry
Noone of Penny Farthing Records.
.. . Cape Town trio, Canticle, who
have been working and living in
London, were also on supporting
bill of the Boone show. . . . George
Balla, chief engineer of Recording
Services of CBS (UK.), is on a
short wvisit to South Afnca. . . .
Local producer Gruhame Beges
visited Midem and later London on
business. . . . French singer Charles
Aznavour has been signed 1o tour
South Africa in March. . . . Rael
Burns has formed a new company,
Fiery Music, to handle local artists
. . . French singer Lynda Gloris
is appearing for a season in cab-
arel.

Lobo hns been enjoying ire-
mendons soccess  with  disks in
South Africa. The artist’'s |hit
single, “I'd Love You to Wam
M::.‘E' h:lnl:ii junl: hbern[ awm}dad a
local go isk here for sales ex-
cecding the 25,000 mark. Theo
Rosengarten, chief of Trutone the
distributing company, will take

I disk with him when he visits

olland in May. . . . A non-White
artist, Richard Jon Smith, s achiev-
ing preat success here. He recently
appeared before 60,000 at Orlundo
Studium, Soweto, after o three-
week caburet engagement in Salis-
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bury, Rhodesia, and a sellout con-
cert tour of Angola promoted by
Sagittarius Management. His latest
single release, "Candlelight.” i fea-
tured on the local film newsreel
and further concerts have been
arranged in Lourenco Margues,
Betra and Nampula as well as the
Tronsvanl and Eastern Province

Chris Kritringer and Matt Mann,
haoth of RPM Records, attended
MIDEM. . . . Phil Rose of Warner
Bros. is on a short visit 1o South
Africa. . . . Lourenco Mauarques
Radio's top hit record of 1972 has
gone 1o "Run to Me" by the Bee
Gees. “"Guitar Man" by Bread
came second and “Feels Like
Woman™ by The Trogges third. The
Rising Sons were the best of the
local contingent at No. 11 with
“How Do You Do.” Freelance disk
jockey, John Berks, has been up-
pointed program director of Swari
Radio. PETER FELDMAN

|
A

TORONTO |

Edward Bear's {ollowup to “Last
Song™ completed this week, is titled
“Close Your Eyes" . .. Il w:lIlht
released internationally by Capitol

(Coniinued on page 97)

Canada
Executive

Turntable

Bobby Spooner as professional
manager for country music, Beech-
wood/Cupitol Music of Canuada in
Toronto. The catnlog was previ-
ously handled by Willi Morrison,
who will now concentrite on the

p and MOR markets, Spooner
ﬁs been @ prominent country
hooking agent in Toronto for some
years. . . . David Efliot as On-
tario  promotion  representative,
WEA Muwsic of Canoda.  Brian
Perry, who haos held the position.
is moving to a new sales and pro-
motion position. Elhot has been
with WEA's merchandising depart-
ment for the past nine maonths.
He started out with Apex Records
in 1965. )

Bob Johnston, former music di-
rector at CFCF Montreal, has
tuken over as Quebec manager for
MCA REcFEd; iTﬁEﬁ up his posi-
tion ot A ‘ e
Chuck Chandler has joined CHED
Edmonton from CFRW. Chand-
ler's successor us music director af
CFRW. II;‘-{nh Gll;hnm h?sikl’l the
station. His replacement I8
Christisn, formerly of CHYM
Kitchener. . . . Dave Charles of
CKOC Hamilton has joined
CHUM Toronto, replacing Chuek
McCoy who is now music director
of CHUM's western flagship
CKVN.

In Columbis Records of Canada,
Ltd.. Toronto, Juck Robertson has

ed executive vice presi-
dent. responsible for all sales and
marketing functions of Columbia.

a&kr and thii.hinrﬁ’ -I.I

ucts, and Reco .
any of Canada L1d. m?ph--
Rus been appointed vice president.
planning and development. and
will look nfter areas of future
growth, further development of
uurmnll' :-:Evilzﬁs ltl;ld n:pnnE::i I-Lt
will nlso handle the OpEra

A & A Books and Records Com-
pany Lid and Encore Productions
Lid. John Fﬂlnﬂ':ﬂbm hunl nm
vice-president a genera

acer. A & A Books and Records
Company Lid. He will be respon-
sible for ma nt of all activi
ties in Columbia’s retailing division.
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International News Reports

Canadian Labels Showing

Hot Streak on U.S. Charts

By RITCHIE YORKE

TORONTO — Canadian munu-
facturers are celebrating  their
largest representation on the LS
charts in more than 12 moenths,

After a comparatively lean sec-
ond half of 1972, Maple Music
artists have leapt back into the
U.S. Hot 100 with a vengeance.

There are five Conadian singles
listed on the Hot 100, three of
them with stars,

Spearheading the invasion is the
Toronto pgroup, Edward Beur,
whose Cuapitol single of “Last
Song™ jumped from No. 13 1o No,
T last week.

Anne Murray’s Capitol single
of “Danny’s Song™ went from No.
15 to No. 26; “Control Of Me" by
former Five Man Electirical Banid
lend singer, Les Emmerson, moved
from No. 58 to No. 56; the Guess
Who's latest RCA outing “Ful-
low Your Daughter Home” went
from No. 72 ta No. 69; and a third
Capitol entry, Skylark’s “Wild-
flower™ jumped from No. 99 10
No. 86.

Finland Entry

Set for Euro

HELSINKI—Finland's entry in
car's Eurovision Song Con-
test in Luxembourg in April will
be “Tom-Tom-Tom™ written by
Ruuno Lohtinen and sung by EMI
artist Marion Rung.

The selection was made by a
10-strong jury instead of the for
mer public vote, which alwavs re-
flected Finmish taste but seldom
the international potential of songs
This year's entry is published by
Imudico, and will be the first per-
formed ot the Grand Duchy
tourney, the same spol occupied
by Marion Rung when she repre-
sented Finland in the 1962 contest,
which was also held in Luxem-

~ bourg.

Finnish Tradesters

Find MIDEM Pays

R

HELSINKI — MIDEM, some-
what hitherto ignored by the Fin-
nish music industry on account of

expensiveness and larger than
life image, proved a successful ex-
ercise this vear for this country.
Finnish representation was at s
highest with EMI1 Suomen, Scan-
din Musiikki, Love Records and
Musiikki Fazer participating.

Fazer, whose delegation com-
;Eﬁlﬁl top executive Roger Lind-

- berg (also attending in his capacity

of Internationnl Federation of
P aphic Industries president),
publishing manager Arto Alaspaa
und marketing manager Osmo
Ruuskanen from sister company
: . was the first Finnish
compuny to hire its own MIDEM

f ‘office stand. The venture brought

3 American-born

B i

.

siiccess, particularly regarding a
tape made in collaboration with
COMpOSET-Singer
Warren Schatz. Songs from this
Mupe, which were all maodified ver-
‘sions of past Finnish hits, werc
#old to publishers in Japan, West
Rt ny, Greece and Canadi.
“Another popular copyright was
“Poing-Poing-Poing™ by Trwin
Goodman, which will soon be re-
gorded in Duich, Swedish and
German, and is already featured
Frank Valdor's Europa-Somer-

l _.-'l'ﬂﬂlﬂ “Ceandinavian Party.”

also concluded plans for pro-
moting its product in Britain with
Folydor, and found some inltnrﬁé;
lng ights with potential su
':ﬂ?ﬂﬁﬁc‘s “Narianne” and
“Delta * from South Africa,
‘Which will be relcased here soOn.
Ove : represented by
director Chraistian
hiad mﬂu;utlitiumwum
toncerning  heavy Eroups
'n.lim% Presidentti  and  Wig-
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In the album charts, “Edward
Bear” are bulleted ar No. 123
from No. 136. The Guess Who's
“Artificial Parndise” moved from
No. 122 to No. 118, and Light-
house réemuined at No, 192 with
“asunny Duays."

New  singles indicating poten-
tial  include Copper Penny's
“You're Still the One™ (Big Tree),
In God We Trust™ by Tommy
Graham (Capitol), Flying Circus'
‘Uld Enough™ (Capitol) and “Gyp-
sy" by Abraham’s Children. In
addion, the latest Alice Cooper
single, "Hello-Hooray" was writ-

ten by & Canadian, Rolf Kemplf,
nrd qualifies os Canadian content.

START OPENS
16-TRACK SITE

BRUSSELS—The Start mu-
sic publishing and production
organization has opened Bel-
gium's first 16-track studio a
Buizingen just outside Brussels.
The studio has a capacily of
50 musicians and is equipped
with an MCI tape recorder,
Dolby units, a Neéve mixing
comyole, EMT reverberation
plates and Lockwood monitor-
ing facilities

Start has also built a second,
smaller studio adjoining the
16-track recording center which
has a capacity of 12 musicians
and is equipped with a Scully
B-track tape recorder and a
Sait console.

This month, Start will also
be installing & Neumun disk
cutter in the second studio.

Cachet Bows Artist
Roster, Disk Schedule

TORONTO — Cuachet Records,
the newly formed libel set up by
former GRT marketing director,
Ed LaBuick, unveilled its artist
roster and release schedule at o
larpe mtroductory pariy here re-
cently.

The artist roster is predominant-
Iy couniry and “British ethme.™

Arists sipned to Cachet include
the King James Version, Gordie
Tupp., London Bobby, Miss Ricky
Yorke, Maunce Bolyer, Jerry
Dallas, Queen Anne, Christine
Scott, Stan Kane and Jim Carlton

Both Cachet and its subsidiary
British Records will be distnbuted
by Pickwick, and John Leetham
was on hand as co-host of the
press party

LaBuick announced that John
Lind<trom, manager of the King
Tames version. has been appointed

wam, and had success with some
Wurren Schatz product, Scandia
and EMI representatives  Natti
Laipio and Reino Backman at-
tended conferences held by WEA-
Somet and HMIL

sales promotion manager for
Cachet.
Lindstrom unveiled a release

schedule which included a single
by Bernie Early, "Oh California”™
plus a two record set by Maunce
Bolyer—"Golden Banjo Classics”
and “Inspirational Country Clas-
sics,"” Two other new albums are
“Pub Party” and London Bobby's
“At the Pub"

Cachet albums carry a suggested
list of $498 (two-record set) and
pre-recorded tapes at §7.98 (double
sel)

Gnome Music
Set in Brussels

BRUSSELS—A new music ¢com-
pany has been formed here,
Gnome Music Production and Pub-
lishing. The company's director is
Bart Van de Laar, who formerly
worked for the Rolond Kluger
public relations organization.

The first acts to be recorded by
Gnome are Jeremiah, who are
shortly having material released
m Japan and the U.S., and Oclo-
pus, whose material has been
placed in Germany with Ariola.
However, for the German market,
the group has had to change its
name to Quintopus as there is
already an act in Germany called
Cctopus,

Polydor, Melodiya
In Rights Agreement

HAMBURG — Polydor Inter-
national has acquired option rights
to the Melodiva catalog in West
Germany, Austria, Switzerland,
Scandinavia, Denmark, Israel and
South Africa. The deul follows the
recent visit to Moscow of Polydor
Internutional executives, 1. Dieter
Bliershach, classical a&r manager
Dr. Hans Himsch nnd classical nd-
ministrator Hans Eggers.

One chief attruction of the cata-
log said Eggers is its “nich vanety,
Wherens companies with first op-
tion rights generally chose those
Melodiva items which will enrich
their own standard catalog. Poly-
dor hopes lo ncquire rare reper-
toire which will complement the
DGG selection,

Holloway Signs
To A&M Canada

TORONTO — Montreal singer/
composer Ross  Holloway has
signed with A&M Records of
Canads. Holloway penned the re-
cent Tapestry single “The Music
Doesn't Scem to Be Going Any-
where.”

The first :::ﬁle. roduced by
John Stewart Tack Winlers,
titled “Can't Go There Now.

In addition, the Soviets expressed
interest in the possibility of dis-
tributing DGG  recordings in the
Soviet Union.

The State culture organization,
Mezhdunarodnaya Kniga (Mezh-
kniga) said that it will allow Paly-
dor Intlernational to record with
the Soviet orchestra the first three
Tchaikovsky Symphonies needed
to complete the Symphony Edi-
tion set. Discussions were also
held by Polydor International with
Mezhkniga rtegarding the possi-
bility of Russian artists recording
for DGG.

Musidisc Europe

Turnover Up

PARIS—Leading French budeet
record company Musidise Europe
reported a $6 million turnover in
1972, & 40 percent incrense on
figures for the previous vear,
Philippe Thomas, the company’s
president, told Billboard.
Company profits stood at $800,-
000 during 1972, and recording
schedule investments for the com-
ing year would be $400,000, he
commented,

From The

Music Capitals
of the World

o Continued from poye 96

next month. . "Close Your
Eyes” is another Lurry Evoy com-
position, published by Eeyor Mu-
sic (CAPAC). . . . Despite luck of
action in the US., new Guess Who
single “Follow Your l?luughlr_:r
Home" faring relatively well in
Canadn. . . Gordon Lightfoot
has a big single here with “You
Are What I Am” from his lutest
album, “0ld Dan's Records.” There
was disappointing response to that
album in the US.

The next Keith Hampshire
singlé, to be released by A&M in
the U.S. and Canada in two weeks,
is “The First Cut Is the Deepest”
an old P.P. Arnold tune from the
Immediate catalog. . . . Polydor's
press officer Bill Horan pulling a
strong push on the unveiling of
the New Bells—Horan is also pre-
paring a special campaign on Slade.
. . . Currenlt player lineup in
Blackstone, GRT's group, 15 or-
epanist  Michael Fonfars (from
Electric Flag and Rhinoceros),
cuitarist Danny Weiss (Iron Butter-
fly, Rhinoceros and the Rascals),
drummer Whitey Glann (Mandala),
lend guitarist Michael Stull {Wack-
ers) and bassist Tom Watso (Rhi-
NoCeros).,

Doctor Music have completed
their second album for GRT. .
Daffodil has released four more
volumes of the Immediate series—
“As Safe as Yesterday Is"” by
Humble Pie, “The Best of Chris
Farlowe," “An Anthology of Brit-
ish Blues, Vol. 2" featuring John
Muayall, Eric Clapton, Jimmy Page,
Savoy Brown and others, and “Ars
Longa Vita Brevis"” with the Nice.

A&M petting national play on
the new Valdy Haida single of “A
Good Song.” WValdy plays the
Riverboat (Feb. 27-March 4). fol-
lowed by A&M's Hud. . . . Polydor

has launched its first issue of
“Hype-Along,” a counltry music
tipsheet. . . . Capitol a&r staffer.

Wayne Patton, has produced his
first single—the latest for Pepper
Tree titled “Midnight Lady.” . . .
UA's Biff Rose at the Riverbout
this week. . Ventures set to
play Montreal {24) and Otlawa
(25). ., . . Martin Onrot has Betie
Midler at Massev Hall (26), . .
Love's Francis Davies about to
announce several foreign catalog
acquisitions. . . . RCA has released
“People City (A Love Song About
Toronto),” the theme song of
CITY-TV, and a copy was pre-
sented to Mayor Crombie this
week, . . . CKLW has added the
Mickey Posner single of “Lost”
. - - Fludd have added a new key-
hoards player, Peter Rochon, for-
merly with the Mythical Meadow.
He also plays ARP synthesizer.
- . . The Juno Awards presentution
will take place on March 12,
RITCHIE YORKEFE

TOKYO

Comparatively few fans of Tom
Jones were on hand at Tokyo In-
ternational Airport Feb. 16 to wel-
come him to Japan. An estimated
2000 Japanese, most of them young
women, greeted the British singer
on his arnval from London. Be-
sides performances in Osaka Feb.
18-19 and Tokyo Feb. 23-24 before
near-capacity audiences at up lo
33,000 yen ($110) per person, he
was booked for a special dinner
show at Tokyo's New Latin Quar-
ter at 120,000 yen (over $300) u
head with all reservations taken.
Az t Sh:!nhr#_lwm {[i:mrrnﬂr presi-
ent o ippon rammophon
K.K. (now Polydor K.K.) was dec-
orated with the Officer’s Class of
the Order of Merit of the Federal
Republic of Germany by Ambas-
sador Wilhelm G. Grewe at the
German envoy's Tokyo residence
Feb. 16,

The Lindisfarne group from the
UK. made a 40-minute videotape
recording at the Tokyo studios of
the Nippon Hoso Kyokai (NHK)
for telecasting March 18 over

—r

NHK's nutionwide color TV net
wark, The Lettermen, whose
Capitol albums and singles contin-
ue to be popular in luaphn, re-
ceived n “gold disk"” award Feb
8 from Yasuke Supga, president of
Toshiba Musical Industnies, Lid
According to the Toshiba-EMI
Capitol oinl  venlure I oshiuba’
initial relense of disks moanufic
tured locally from masters owned
by Green Bottle Recorids, o subsid
jury. of Famous Music, is sched
uled for April 20 Edmundo
Ros and his orchestra armived n
Tokya Feb. 16 for their filth Ja
pan performance tous he 18
member band will be pluving ma-
jor Japanese cities for = ks,
according to the Ito Music Office
which booked the tow i
tickets for the 3 Tokyo “Love
Sounds” concerts of (he Leternmen
were sold oul before the LS. tric
arrved here for their secomd J
pan tour, according 1o the
Tokyo promotion #fpency
Initial performances of the Briush
ricck and roll group Yes are sche
uled for Tokvoe March B-9, (Osaki
on March 12 'and Kyoto on Murcl
14 Ihis
awards are scheduled 1o |
tured April 1 m & 90-minuls
tonwide rudio program under pr
duction by the Tokye Brosdcoastin
System (TBS), The Murch 4 pward
will be compared with Jlapane
[ arm e ’r o

CBS France
50% Turnover

PARIS—CBS Fraunce h
caorded a 50 percent
turnover dunng the
vember 1971/0ctober
company’s various divisions—re
ords and tapes, musical mstrumend
publishing and special product

The company's president Facqu
Souplet, at a CBS-DPI sales mee!
ing to announce the hgures, smd
that total turnover for the peno
totalled $22 million, Both the turn
over percentape and cash higure
conformed with predictions an
nounced at the CBS France con
vention in Luxemboure last Sep
tember. He also noted that il
musicial instrument division s tern-
over increased by 63 percenl of
fipures for the previous year

At the same time CHS an
nounced the launch of a combined
record/cassetlte  label, Harmony
retmiline at $3.20. The mitial re
leaze is 12 record albums, backed
by the corresponding cassettes, fen-
turing French and international art
ists and light music

L |

YEUrs wriammy

{ficreane A
period  No
:“JT'.- im the

Course on
Production

LONDON, Ontario—Fanshawe
College here s conducting an un-
usual educational experiment which
coold have impact on the miusic
industry of Canada. :

Forty students are taking parl in
a Creative Electronics course. de-
signed to teach young people how
o become record producers.

The course is the brainchild of
Tom Lodge, who was program
director of Radio Carcline n
the UK. from 1964 through 1970,

Students  have maore than
$100,000 worth of electronic equip-
menl on which (o experiement
Course instructor is Trv Copestake.
previously with Toronio Sound and
Britain's Morgan Studios )

The B-track studio 1s also being
rented 1o local musicians for ses-
sions nt $30 an hour. The course
takes three years, and it 18 also
plnﬂnr:d to introduce a section dieal-
ing with business affairs and pro-
motion.
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“hest of the year” nominations ol
international recording artists in-
cluding Gilbert O'Sullivan, Don
McLean, Roberia Flack, Neil Dia-

maond, nnd Nilsson,
HIDEO EGUCHI
STOCKHOLM

Swedish RCA owrtist and pro-
ducer Kalph HRobertson has flown
to Nashville, Tennessee, to try his
luck there after sconng some hit
singles and three albums 1n Swe-
den. He will record an LP for
RCA 1n Nashville, and 15 also
booked for some TV appearances.

UK. group Deep Purple
played two  sellout concerts in
Sweden recently with a 7,000 au-
dience in Gothenburg and an-
other full house in Stockholm's re-
built Concert House, It was the
first pop concert at this latter
venue for some yeurs, and prab-
ably the Inst on account of bad
behaviar by the audience. Also on
the Mills was the British proup
called the Electric Light Orchestra,
and the dates were set up by Kon-
sertbolaget.

CBS-Cupal has named Margnre-
tha Beverloo as its new press of-
ficer The Swedish jnzz maga-
rine Orkester Journalen has award-
ed its Golden Record trophy to
tenor saxist Nils Sandstrom s jazz
musictan of 1972 for his debut
LP “The Painter” on the EMI
Udeon label. . . . UK, proup Bar-
clay James Harvest will probably
play a Stockholm concert in April
% part of ‘a European tour cover-
mg seven capital cities for which
they will be dccompanied by a 60
strong svmphony orchestra
Publishing  company Intersong
headed by Mle Berpnan is now
handling Chappell Mordiaka AB
in this countbry . Insh group
The Dubliners made their first
Swedish appearances on TV and m
the Nya Bacchi Wapen nightclub
in this city

Stig Anderson’s Polur label has
released an LP by Swedish jazz
pranist Gugge Hendrenius culled
“Hig Blues Band.” and one of the
tracks is a jpzz version of the
swedish  national anthem  under
the title of “Blues Of Sweden. ™ -
EMI bowed the new EMI label .nt
the end of lust month with two
singles by British groups Blue Mink

and Geordie, Local grou
Landslaget have had a disk r-:r}-I
leased in Germany, Switzerlund

wnd Austria, Their producer Bengt
Palmers recorded them under the
mime of Friendship Train, and
the song is “Wind Of Chanpes”
written by a group member and
released on United Artists. It has
.:rm_ been issued in Canada by
Capitol, and negotiations are under
way for an American relesse.

Anni-Frid Lyngstad and Long
Anderson, who both record for
Polor, flew to Caracas with Polor
president Stig Anderson 1o com-
pete in the International Song Fes-
ival there. Anni-Frid's entry is
‘Fool™ written by Charlie Normun
and Rolf Berg, and Lona's SONE is
‘Love Is Always Young” penned
by Bengt-Armo Wallin.

LEIF SCHULMAN

LONDON

Island has signed a European
distribution ngreement with the
Dragon label, owned and operated
m Jammca by Byron Lee. First
product from the deal will be two
singles by Scorpion and Hopetown
Lewis, First album release will be
by Byron Lee and the Dragonaires.
-« . Nick Hampton, manuger of
operations at CBS, joins Pye on
Monday Feb, 26 as director of
operations, ftaking over the re-
sponsibilities held by former sales
director Colin Hadley.

Red Bus Music has concluded
an administration deal with the

98

Henry Hadaway organization to
handle its Satnil Music company
worldwide, Red Bus has placed
the Satril catalog with Suonk in
ltaly and negotiations are currently
taking place with Leeds Music in
Australia and with Discoton in
Germany. Red Bus Music has
formed an American offshoot with
MGM. . . . Edwin H. Morris has
signed singer-writer Brian Alex-
ander Robertson to Ardent, a new
lubel formed by Stax. Tracks for
the album have alrendy been re-
corded and the LP 1s slated for an
April release.

Transatlantic’s Heathside Music
hias concluded a new subpublish-
ing deal for France, The catolog
will now be handled by Editions
Frederic Liebovitz under a two-
vear deal. . . . Andy and David
Williams, MCA artists and twin
nephews of Andy Williams, arrive
in the UK. on Mar. 4 for a week
of promotional activities, Decca,
which handles MCA in the U.,
will be taking spot commercial
time on Radio Luxembourg and
MCA UK. has booked a single
15-second spot on London Week-
end TV. An album “Meet Andy
and David Williams” s issued
March 2 . Dyster, a new pub-
lie relations and management com-
pany is to be launched by Mike
Clifford and Chris Trengove, the
former press officers at A&M.
The new setup is in association
with Peter Grant and Mark Lon-
don. Oyster retains the A&M press
necount and other activities will in-
clude the management of artists
Errol Dixon and Brian Friel.

_ Enterprise Records and Distribu-
tion 15 releasing an album by Billie
Holiday called “A Rare Live Re-
cording of Billie Holiday” which
wias acquired at MIDEM from
LS. producer Stan Vincent. The
recordings were made during the
last decade of the singers life at
the Storyville club in Boston.

~ Decea's Selects company is mak-
ing avidilable a sampler album of
tracks from the French Black nd
White jnzz series which is part of
the RCA International catalog.
Selecta imports and distributes se-
lected titles from various series in
the catulog under an arrangement
with RCA UK. ... A special pold
disk has been produced by Polydor
for the Osmonds in commemoration
of $2.500,000 warth of records
sold in the UK. The sales fipure
embraces both sinple ond album
product by the group together with
records by Donny and Jimmy Os-
mond. PHILLIP PALMER

SYDNEY

WEA's managing director Paul
Turner, hosted receptions for the
Rolling Stones in both Sydney and
a week later in Melbourne. On
both occasions the group were very
receptive staying at the reception
several hours and talking to press.
TV and radio interviewers . , .
David Smallbone has left the re-
cently formed newspaper Music
Week, to work under the direction
of Ron Hurst at M7 Records. . _ .
Radio Stations throughout Aus-
tralia are already prepanng for
50th anniversary celebrations to
mark the first broadcast here, on
Nav. 12, 1923. The first Australian
radio program went out from o
studio 10 the old Smith's Weekly
newspaper building in Phillip street.
It was a cancer! broadcast by 258,

The Minster far the Medin, Sen-
ator Douglas MeClelland.  has
called on the Broandcasting Control
Board to investigate urgent action
to increase the proportion of Aus
tralian variety programs appearing
on television. The inquiry is ex-
pected to be completed before the
openmings of the Control Boards
hesring regarding the second com-
mercial radio license for Canberra
(Feb. 24) . Festival Records are
into the locul stene with Richard
Clapton, and Glen Cardier who
are al present working on their al-

bums. Blackfeailher huve their first
album “Boppin® The Blues” re-
leased, Bakery, formerly with As-
tor, have now joined Festival. | . .
WEA have also been snapping up
more Austrohon  artists; Gulliver
Smith (ex-Company-Caine) and Al
Head are the latest putting down
albums, both produced by Gus
MceNeil.

G. Wayne Thomas® Australian
label, Warm and Genuine, should
finally make its bow in early
February. On the first release: a
single and an album from G.
Wayne, and a single and an album
from “JC BSuperstar” artist Jon
English. The label is distributed
and promoted by Phonogram. . . .
Renne Geyer and Mother Earth
are poing into the Studio in Febru-
ary o record for RCA.

JOHN BROMELL

HAMBURG

All Schwegeler has joined Ufa-
Musikverlag from Geng Musik-
verlag. . . . Singer Gitte Hoenning
has extended her contruct with
EMI Electrola. . . . Siegfried Loch,
director of the local WEA com-
pany, has produced an album
with Dave Brubeck and Gerry
Mulligan, . . . Alexis Korner will
appear in his own J0-minute hve

show on March 15 for local
German TV Slavko Avsenik
and his origingd Oberkraindr have
started a 25-city tour through Ger-
many. Other acts currently appear-
mg in Germany are the Les Hum-
phries  Singers, the Dubliners,
Jethro Tull, Manitas de Plala and
Led Zeppelin.

Metronome's production chief
Bruno Wendel s leaving the com-
any. . . Singer Andre Heller
as been signed to record for the
Intercord label. . . . Polydor
artist Roy Black and Juergen Mar-
cus (Teldec) will receive the
Golden Lion of Radip Luxembourg
on Saturday (3). The silver award
goes to Electrola artist Christian
Anders. . . . The TV magazine
Bild Und Funk is to give the
Bambi trophies to Ariola artists
Peter Alexander ond Mireille
Mathien. They have been voled
the most popular artists in Ger-
many WOLFGANG SPAHR

HONG KONG

Jose Feliciano played to three
packed houses at the Lee Theatre,
on Jan, 6-8. Originally down for
only two shows but tickets sold so
stropgly that the promoters, Capital
Artists Lid. were forced 1o stage
another perfoirmance by popular
demand. , . . To coincide with The
Hong Kong Arts Festival held
from Feh. 26 to Mar. 24, the big-
gest musical festival ever to be
presented in Hong Kong Tom
Jones will be singing to a 32,000
stadium packed show at the Hong
Kong Governmient Stadium on Feb.
25. Tickets ratige from 32 o $32.
Tom s to receive approximaltely
$170,000 for the one show, the
highest fee puid 1o any one per-
former in Hong Kong. Another top
attraction, again 1o coincide with
the Hong Kong Arts Festival, will
bhe Eartha Kitt, who will be playing
the Mandarin Hotel's Huarbour
Room, from Feh, 25 for one week.
. . . Big names included in the
HK. Arts Festival program are
Tom Paxton, Julie Felix, u, The
Sweet, the London Philharmonic
Orchestra with  conductors John
Pritchard and Erich Leinsdorf, The
Mew Japan Philharmonic Orchestra
with conductor Seiji Ozawa, the
Bristal Old Vie Company, the
Royal Danish Hallet Grnu?. Eliza-
beth Schwarzkopf, Fou Ts'ong, the
London Gala Ballet, the Royal
Classical Javanese Dancers of the
Sultanate Jogjinkarta, Yehudi Men-
uhin and the Menuhin Festival
Orchestra, Paco Pena's Flamenco
Puro, and traclitional Chinese Mu-
sic. RAY CORDEIRD

Player Unit Sales

Up 4% in

PARIS—There were 85 mil-
lion player units in France at the
end of 1972 after sales of 960,000
during the previous 12 months—
un mcrease of 4 percent on 1971
fipures.

Tape equipment suw sales of ane
milhon—20 percent up on 1971 —
during the year, which brought the
totdl to 4.5 million. And 160,000
hi-fi units were sold, a similar 20
percenl increase on 1971,

The statistics were given by
Andre Mercier, president ol
SIERE, the French Electronic Re-
production and Recording Indus-
try Association, al a press confer-
ence prior to the 15th Inlerna-
tional Sound Festival last week.

By the end of 1972 there were

BMRB Plans Survey
At Consumer Level

o Continued from page 1

embourg by the Gallup Poll com-
pany, do take pluce.

BMRB's scheme, to be known as
FORTE (Focus on Records, Tape
and Equipment), will, each quarter,
survey 9,000 people over the age of
15, with interviews taking place in
their homes, thus giving the inter-
viewers an opportunity to actually
see and wdentify records purchased.
The interviewees will graded
by preliminary constituencies, with
200 constituencies—there are 600
in the UK —being wvisited each
month.

FORTE has two objectives— 1)
To establish the charactenistics (e.p.
age. sex), reading and listening
patterns of buyers of sinples, al-
bums, pre-recorded and blank
tapes; 2) To establish details of
record-playing and tape-recording
equipment owned.

3rd Caracas Festival

o Conrinued Jrom pape 96

born Rocky Shahan tied the fast
6/8 Onda Nuevan beat to u raga-
like arrangement using instruments
of India for his highly original
“Judgment of the Moon and
Stars.” Frankie Stevens, looking
like Engelbert Humperdinck and
sounding like an even more ener-
petic Tom Jones, powerhoused
through “One Year Ago™ by long-
time Humperdinck-Jones hit writers

Finnish ‘72
Disk Figures

HELSINKI—Finnish 1972 ex-
port-import  statistics released by
the Board of Customs reveal com-
tinned expansion in the ficld of
records, prerecorded and blank
tape. The wvanlue of imports rose
from the 1971 figure of $5 million
to $6.6 million, but exports showed
u disappointing dip from $225,000
in 1971 to $218,000.

The bigegest individual factor on
the import side was blank tape,
which shot from the 1971 figure
of $1.9 million to $2.9 million last
year. Record imporis increased
from $1.95 million to $2.3 million.
and cassettes und 8-track cartridges
rose from $1.1 million to $1.45
million. All the 1972 { ure
now highs, and the breskdown of
imports was as follows: West Ger-
many $22 million; UK. $1.45
million; U.S. $750,000, and Sweden
$550,000.,

The bi export markets were
lhm:cwi H?nlrg: numbers of Fin-
nish immigrants such ax Sweden,
U.S.. Conneln and Australiu,

MARCH 3, 1973, BILLBOARD

France

an estimated 550,000 hi-fi units
in France, with Ja Mmanu-
facturers holding a 235 percent
share of the market. Mercier
also noted the swift increase in
the amount of tape recorders and
cussetle players from Hong Kong
und Taiwan now entering Frunce
The current trading agreement
with Japan is due 1o end on Mar,
31, Mercier commented. and he
hoped a global European Com-
mon Market agreement would be
reached with Japan which, in
some Europesn markets, holds up
to @ 60 percent share in record
and tope player sales

While French eguipment ex-
rurl:l. total approximately $50 mil-
ion in 1972, imports during the
yvear totalled $140 million.

The survey will seek to provide
information on the type of outlet
from which the purchase was
made, what triggered the purchase,
price poid und an identification of
the record/tape company involved.

The media list covers 16 con-
sumer music publications, four
equipment and record review mag-
azines, four motoring magazines,
three TV and 18 BBC—Radio
Luxembourg programs.

BMRB director, Peter Henneer,
told Brituins that o preliminary
report of the first findings will be
available this week following which
support from record companies and
other interested parties would be
sought. Henneer said that annual
fees would be in the region of
$3750—%12,500, nccording to com-
pany size, and that & minimum
of 10 subscribers would make
I'i{?R.TE a viable longterm propo-
sition.

Les Reed and Barry Muson, Roger
Cook, co-writer of “I'd Like to
Teuch the World 1o Sing,”™ showed
a sweetly distinctive vocal style on
his “l1 Am in Life.”

Other outstanding entrants were

Poland's dramatically emotional
Stan Borys., winner of the 1973
Athens Festival, \#ﬁiﬂ-ﬂiﬂ?ﬁ clas-
sicnl guitarist Guadalupe Trigo of
Muingj with hi;nl:lntlgnrﬂ; "Me
1.900 Siempre” ' ngusto,
on Italian who sounds in English
like h:rn hle?‘d 1:;!’ Tuﬁig Bennett and
Anthony Newley. Bongusio
inr:lmilngsu_; touching tribute "'_lii_ % _

Could Sing 1o Sinatra,”

signed for U.S, publishing at the

festival by Music Maximus
Onda Nueva is Spanish for

“new wave,” like Brazil's bossa
'E;::!I wrt}i:h mi:m “new ll:nt."' the

a Nueva n con ;
pop sound based on m
national rhythms. The Venezuela
style is based on a Yi-time waltz |

tempo or, for faster son E 6/8
time. All songs entered the
festival must be written in d’ﬁ
of these two time Signatures

order 1o fit Onda Nueva bass und
drum patlerns.

leadi t of the
o, g cpmr
und administrator who his ﬂﬂﬂ.ﬂ;
all aspects of the festival from
D i, i peivats pabiley

nment bsidies
which make the § J—millinn-hﬂz-
eted event possible. Romero also
oversees ilt.uhﬂmllllh emiees #
shows and stuys up 2 "ﬁmﬂ
;Em“%‘n#h the midnight |
changes since there

last-minute . ;
24-hour copyist service dvalls
s Pr gy e Gl

2 -

h
|
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Latin Music

Sales Bow in P.R.
Cuts Into U.S. Sales

By JIM MELANSON

SAN JUAN—The introduction
of salss music on the maorket here
has created a substantial drop in
sales figures for American product,
according o Gilberto Gonzalez
Arenas, president of Distribuidora
Borinquen, a major local whole-
sale /retail operation. (Salsa Is &
form of Latin-rock with s roots
in New York.)

Gonzalez stated that 1972 saw
i drop of 10-15 percent in sales
figures of American product for
his operation, which, according to
him. does 1.3 million in wholesale
business annually. Prior to salsa,
he continued, 30-35 percent of
5 sales were in American product,

Pedro Oruna, vice president and
peneral muanaper of the firm, said
that the distinct Latin flavor of
music, with its progressive
sounds, is the main reason for its
appedl to Puerto Rican vouth. He
wiid that American rock prodoct
i5 still selling well on the market—
but it now has a direct competitor
with salsa.

Distribuidora Bormguen has been
in husiness since 1961, according
to Ganzalez. He said that the oper-
ation maintpine $300,000 10 on-
hand inventory for 113 wholesale
division and 10,000 LP's and tapes

] E¥

From the

Music Capitals
Of the World

BRAZIL

To record "cover versions,” Lhe
original English iyrics of U.5. and
British hits recorded in Portuguese-
speaking Brazill Ramaldo Neto
contracted English singer Sally
Haldwin who has been singing at
the No. 1 nightclub. The “cover
version” practice is spreading rap-
idly mm Brazl, where one or more
record companies issue their local
interpretation of the foreign it

To meet the growing demand,
Continental hos mmcreased the num-
ber of presses in s Sao Paulo
nlant, from 315 1o 45 Mareover
lhe company has increased its sales
torce and stepped up promotion
A house organ for distnibution 1o
denlers wns started

Continental has discontinued
makimg mono records completely.
o lwurn out slereo records ex-
Clusively, including singles. The
company was founded by Alberto
HBvington, n Bruzilian of American
descent. His grandson, Alberio )
Bvinglon Neto, s the president of
the company

for its retail outlet, Gonzalez
stated that the retaill operation
does 75 percent of its business in
LP's, with the remaining 25 per-
cent in tapes. The outlet does
not handle singles. He placed the
vearly gross of the retail opera-
ton at 3150.000.

In the distributing division, Van-
guard Records, Polvdor Records,
Motown Records, Fantasy Records,
and Scepter Records are handled
exclusively by Distribuidora Borin-
guen. Oruna said that 85 percent
of existing Latin labels are handled
—on a full-line basis. Returns for
the operation usaally run four to
five percent, according to Gonza-
lez. The firm services 175-200 cli-
ents

Gonzalez stated that the com-
pany maintains its prices, even in
the face of competitton, and builds
its business around “solid service.”
He maintains truck service to all
parts of the Island, and, quite of-
ten, chients come to the warehouse
for pick-up. Losses through theft,
according to the two, are at a min-
imum—mainly due the family na-
ture of the operation. Oruna is
Gonzalez” son-in-law, and other
members of his immediate family
work on the location,

Advertising is non-existent for
the firm. according to Oruna. He
said that the strongest advertising
for the company is “word of
mouth,” and that it has proven
successiul over the years,

Distribuidora Boringuen also
merchandises,  exclusively, the
sears and Penney department stores
in San Juan. Oruna said that they
often select the product shipped to
the stores—due to the store man-
agement’s “confidence” in their
choice. In the future, Oruna con-
tinued. they hope to expand their
merchandising programs through-
out the Tsland.

Gonzalez also noted a growing
problem on the Island—in that in-
dependent truckers are in the posi-
ion to sell retailers at a cheaper
price than established businesses.
He smid that thevy, the truckers,
can offer the lower price because
“they don’t have to pay overhead
EXpenses. in property taxes, ware-
house mmintenance and expanding
payrolls, He stated that he. and
other local distributors, would like
D see "more governmeni control”
placed on the truckers. As for
bootleg and pirated product, Gon-
zalez smid that it exists mainly
with American product—and in the
torm of tapes. He acknowledged
the problem. but stated that it is
at a “very low level” on the Is-
land and does not “seriously cut
into our business.”

Mrs. James Stinson says of her son,
Peter, 1973 Easter Seal Child:

“Peter has come a
long way with the
help of Easter Seals.
And | know he'll go
even farther.”

Give to Easter Seals
March 1 — Apnl 22

100

Latin Scene

PUERTO RICO

Raphael (Purnaso) performed
two concerts a day at the Radio
City Theater in Santurce Friday
(23) and Saturday (24). He per-
formed a single concert Sunday
(25). While in town, he will also
tape several television programs
for Telemundo Channel 2. From
here he will go) o the Dominican
Republic and then back to Spain.
His wife Natalia is accompanying
him on the tour, . . . Ruth Fernan-
dez, one of Puerto Rico's better
known vocalisti and recording art-
ist. is now Sermtor Ruth Fernan-
dez and chanman of the Aris
and Cultural Adffairs Commission.
Senator Fernandez was one of the
sponsors of the 50-50 Puerto Rican
talent law, eniicted to give more
opportunities for local performers,
especially in the tourist hotels. Her
latest project i1s the setting up of
an Academy of Performing Aris—
to be financed by a tax on juke
boxes, collected four times a yeur,
oo o Tu Mi Amior™ (You My Love),
the latest musical film by local
producer-actor Arturo  Correa,
opened at 12 theaters in San Juan
and in other cilies. The leading
man in the film 5 Frank Moro,
who has recorded several albums
of poems for Boringuen Records.

Nini Cafifaro (Kubaney) Do-
minican singer also has a part in
the film. . . . Danny Rivera (Vel-
vet) one of the top-selling record
artist both here and in the Do-
minican Republic opened 'at the
Caguas Highway Inn for his first
engagement al the local night spot.
Rivera is currently in somewhat of
a legal tunpgle with the Puerto Ri-
can Federation of Musicians (See
Billboard Feb, 27) over the use of
musical trackds made outside of
Puerto Rico ind which are pro-
hibited by the Federation.

ANTONIO COMTRERAS

MIAMI

Boringuen Records has signed
Pellin Rodriguez, formerly a singer
with El Gran Combo. Bobby Val-
entin (Fania) will do the arrange-
ments for his first LP. . . . WFAB
recently celelarated its  eleventh
vear on the air with a party. Or-
chestra La Supremn played for
dancing. . . . Marco Antonio Muniz
{Arcano) opers i the Montmatre
Tuesday (27}, , . . Julio Iglesias, now
in Puerto Rico, is expected to visit
here on his 'way back to Spain.
.« . Musart Records has signed
Roberto Ledesma, . . . Latin Rec-
ords Distrnbulors has announced
that Mario Nlema will handle all
promaotion in the Miami area. . . .
Eli Records has released LP's by
Luis Garday and Jeanette Acevedo,

. Rolando Laserie is recording
an LP of salsa for Musart. . . .
Armada ¥y Rodriguez s ready fo
release an LI by the rock band
Antiques. It will be on the Funny
lubel. . . . Miriam and the Sons of
Paraguay (Aro) are readying o
new LP release. They are currently
it the Holiduy Inn in Miami Beach,
Duanny Rivern (Velvet) will be go-
ing to Spain fo record a new LP.
. . . PFiro Montilla, formerly with
Apallo Sound, has been signed by
Velvet Recordls. . . . Johnny Ven-
tura (Kubaney) just firnished o
week-long engagement at & local
club. His “El Pinguino™ has been
getting %md nirplay locally. . . .
Tipien *73 hus also been pgetting
good airplay with their Inca release
“"Manono.” . . . Mengo Santamarip
(Vaya) will play the Playboy Plazs
Hotel May 9-10. , . . With many
Latins desiring to become U.S. al-
izens, the LP “"Curso de Ciodadan-
in Americuna' (A Course in Amer-
icun Citizenship) on Modiner Rec-
ords is selling well. . . . Andy Har-
low (Viaya) 18 expected in Miami
for a promotion tour for his “La
Loteria™—a ‘very lar song
here. . . . Willie {Fanin)
with La Suprema and the Miami
Brass play;r a weekend dance here
(23-24),

ART (ARTURD) KAPPER

NEW YORK

La Asociacion de Cronistas de
Espectaculos (ACE), the press ns-
sociation of Latin Shows here, has
nominated Rafael Solane and
Johnny Ventura (both on the
Kubaney label) for the calegory
of best Latin group. Awards for
a variety of categories will be pre-
sented by the association at the
Hotel Commodore here April 27.
- . . Mericona Records’ a&r direc-
tor Ralph Lew znd his wife are
currently vacationing in Puerto
Rico. . . . RCA artist Jose Felici-
ano will perform with the London
Symphony Orchestra in London's
Royal Albert Hall Mar. 5. Follow-
ing six concerts in England, Feli-
ciano will embark upon a six-week,
13-country concert tour of Europe
and the Middle East. . . . Cay-
tronics president Joe Cayre, along
with Lee Shapiro, Rinel Sousa and
Daniel Cutierrez, will represent the
firm’s labels at the NARM con-
vention in Los Angeles. , . . Wil.
kins (Vaya) hos been performing
here at the Teatro Puerto Rico and
the Jefferson Theater. His LP on
the label has just been released.
. . . Isamael Rivera and La Lupe
will be performing in Chicago
Mar. 10. . . . Mike Martinez, di-
rector of the group Latin Dimen-
sions (Mencana) has been active
in local youth affairs. The group’s
latest single “Son" has been receiv-
ing some good airplay locally, . .
Tempo "70 has recorded a single by
Puerto Rican composer Puchi Bal-
seiro. The song is entitled "Mi
Mundo.” JIM MELANSON

TEXAS

Johnny Zaragosa of Kevloc Rec-
ords reports that Sunny and the
Sunliners are set for a tour of
Calif., Anzona, Colorado. llinois,

Hot

9
O
0O

Billo

VIKKI CARR
En Espaunol, Colombsa KC 31470

COQE

Sund Triapgle TT73

JULID ICLESIAS

JULID ICLESIAS
Afhamban &L 10

JOHNNY VENTURA
Te Dign Notite. Maje 003

JOSE CHEO FELICIAND
Chen Risgre RS0

ROLANDO La'SERIE
Para Mi fgin Un Son, Musard 10328

LOS ANGELES NEGROS
Y Vabeere Parnasa 1070

WILLIE COLON

£ Jwiew, Famm 40E

10 ELIO ROCA
Contigo, Muam) 6047

11 RAY BARRETTO

Que Yom La Mot Fona A7)

12 GRAN COMBO
D Gopo West See D07

13 LDS ANGELES NEGROS
Vol. 5, Parnssa 110%

14  YAYOD EL INDIO
£l Nuevo Yeye Mege J0O)

o Bl sl B A e e RS

18  VICENTE FERNANDEZ
Arritia Hoentitun. Castrimics 1333

gllﬁ wm 1% Mhnsed

Latin LPS Miam

Come B Aamo Bl Canting, Ahambis 8L 4

15  NELSON HED

£) Pegueno Gigaite UA Latiog 1118 ,
16  WILLIE COLON

Lo Gran Fugs Fama 354 i
B e s Pt Yol M 605 .

ISMAEL RIVERA ,
Exio Kee Lo Qo Trap B Barce, Tica L1305
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and Michigan during March, Sunny
was recently cited for “entertainer
of the vear” award in Austin, . . .
Tony (The Top) Hernandez, presi-
dent of Buena Suerte Records in
Temple. tells us that Little Joe and
the neers arc becoming '
sellers on the West Coast. He
opening & warchouse and sales of-
fice on West Tico Boulevard, Los
Angeles, 10 meet record demands,
Joe J. Rodriquez will manage the
new facility, with Hermnandez® son,
John, also helping out. , . . Come
elio Reyna is currently touring
Central America. . . . Top Tex-
Mex labels are holding meetings
to determine what can be done
nbout the growing problem of il-
legal duplication of tapes. Freddie
Martinez reports that he si

his sutograph on “hundreds of il-
legal tapes™ recently, following an
appearance in Michigan, Martinez
stated that two out of every three
he saw were illegal. . . . Barbara
Lopez of Calveston is the voice you
hear signing with the Brownstones
(Playboy), Send information for the
Texas column to Box 8145, Corpis
Christi, Tex. 78412, :

CHARLIE BRITE

SEND RELEASE
DATA, COAST

NEW YORK—For use on
checklists for Latin chart place.
ment, send information on new
relecases to Paul Simon. chart
department, Billboard, Los An-
peles.

For LP and single reviews
send all product to Eliot Tiegel.
review editor, Billboard,

Angeles

Biitboard SPECIAL SURVEY
For Weeh Ending 3/3 /73
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CAYTRONICS

The Latin Music Company

We can easily establish racks, whole-
salers, one stops and distributors in the
PROFITABLE Latin music business.

CAYTRONICS handles all of the best
Latin labels and we have a tailor-made
program to suit your needs.

LET US SHOW YOU HOW WE HAVE
ESTABLISHED MANY SUCCESS-
FUL LATIN MUSIC OPERATIONS.

There are over 30 million Spanish speaking
people through the U.S.A., many of whom shop
in your locations.

Contact us NOW, at one of our new branches
nearest you, or see us at NARM.

CAYTRONICS

240 Madison Avenue, New York, N.Y. 10016

(212) 889-0044
Branch Offices:

Caytronics of New York Caytronics ol Puerio Rico
738 10th Avenue Calle San Jorge #403
New York, N.Y. 10018 Santurce, Puerto Rico
Tel: (212) 247-6292 Tel: (809) 725-3091
Caytronics of California Caytronics of Texas
2712 West Pico Blvd. 2830 Carey Granl Drive

Los Angeles, Calil. 90006 San Antonio, Texas 78240
Tel: (213) 737-0197 Tel: (512) 684-7283
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e Radio Action

Number of singles reviewed this week 122

L -

Breaking Disks

Canada's songhird Anme Murray has (hal hit thal has bagn gluding her. 1t
“Danny's Song” which jumps into the 19¢h spot with a star from 26 wilh a star. The
siiplay picture & reported lo us goes this way. WIBG-AM Philadelphia, CRLW AN
Detroi WIXY AM Cleyiland. KIRAM and KOL-AM bath Seattie; WHMAK-AM Mem

Hot Chart Action

Judy Collins’ sott story of optimism, “Cook With Honey™ makes its lourth jump
o Lhe chart, from 64 wilh 2 star to 52 with 3 star. 1t was one of our picks i the. Jan
aie Afrplay an't strong vel bul staticns among the Girgt playing the tune are

Last week 78

phis, ROWE-AM and EDGY-AM both Minneapolis; WFOM-AM Atlants, KLIF-AM Dal
fas: WEAM-AM snd WPGC-AM Washinglon and WCAQ-AM Baltimore 11’y 2 pick al
KHIAM Loz Anpeles and WCFL-AM in Chicagn s jusl starting airplay,

aales are strongest in Chicago, followed by Washington, Seattle, Cleveland, Los
fngeles, Minneapohs, Houston, Detnint, and Philadelphia

Gladys Knight & The Pips have groen Motown a nice goodbye presant Her philo
saphical single “Neither Of Us (Want; To Say Goodbye)™ moves up our singles chart

REOO-AM Los Angefes. WMEX-AM Boston; WIBG-AM Philadelphia-and KIR-AM
sEaftle

Sales are stronpest an' San Franceco, Chicapo, Bostan, Washingtan, Atlanta
New Orleans and Memphis

Al Gresn maintains his kot streabt with *Call Me (Come Bach Home),™ 2 pick in

R, Pick Singles

from 31 with a star to 20 with a star Il alag jumps into the seventh posibon withs
star from 15 with 2 star on our soul survey
slations espounding arplay to us nclde CELW AM Detroit: WIBG AM Phity
delphia, WAKY AN Lowiswille. WEAM AM and WPGCAM buth b Washington, WCAD
AM Baltimore, WIXY AM Cleveliand and WFOM AM Abignts ‘
Sales are strong in New York, Detroil, Ballimore. Philadelphia, Memphis, Watk
ngton, 5. Lows, Clevetsnd and Chicago

our February 10 ssue and number 28 with 2 star, up from a star studded 48108 8
popular setechion af these stahons: KROQ AM Les Angeles. CRLW-AM Delyod;
WEOM-AM Atfamta; KNUZ-AM Houston and WIBG-AM Philadeiphia

Sales are stronges! i four sities raporting (o us. They include Detrodt. Chicagn,
New York and Memphis, with dealess In Allants, Washinglon, 5t Lous mnd Lo
Angeles rating it a pood sales itam

Songs listed on this page are the consensus of a review panel which
listened to the music individually and then collectively and then voted

for the titles published this week. Songs not listed have received a three
star rating. Review Editor—Eliot Tiegel.

Pop Picks

STEELY DAN-REELING IN THE YEARS (4:35); producer; Gary Katz, whiters D
Fagen W Becker. Wingate, Red Giant, ASCAP. Easy sounding guitar solos lead into
T ai; wnding prano bregk whirh ypports IhE Voices !-t';:_l.lllll"_ abiout culling

no info available. ABC 11352

i [ e Poars 1o L .'_!!L'

FACES-CINCY INCIDENTALLY (2:34); producet’ Glyn lohns writers: Stewart

WH ASCAP Goad rocking srranpement highlighled by Rod Stewarl s distine

POCO-Go And Say Goodbye (2;46); producers: Jack Bchardson, lim Mason
arifer: ateve Stills: Spinnaker Ten-East, Cotillion, Sprmgalo Toanes. BMI Epic

S0 (LOldmb

KENNY ROGERS & THE FIRST EDITION—(Do You Remember) The First Time
(2:55) producers: Kenny Rogers. Don Scarlotta; wnterss Holfman, Emeneger,
tanév Bunny, BMI JOLLY ROGERS 1003 (MGM)

DEREK & THE DOMINDES —Why Does Love Gat To Be So Sad (3:20); produces
ne fisted woters Enc Clapton, Babby Whitlock, Cofillion, Casserole, Delbon
BMI ATLANTIC 200
WAYNE NEWTON-While We're Still Young (4:03); producer Wes Farrell
writers: Paul Anka. R Chachroun: Soanka. BMI. CHELSEA T78.0116 (RCA)

RINGS OF MISSISSIPPI—Delta Queen (3:21); producer. Bill Wellings, wrider
Terry Tassenberg Coral Rock, Amencan Dream, ASCAP MGM 14504

I1M WEATHERLY -0le Kentucky Moan (3:25); producer limmy Bowen. writer

m Weatherly. Keca, ASCAFY RUA 74-Ua37

IBMES LEE STANLEY—| Knead You (3:09); producers James Led ISuqlliun.
Fatrtian Wm Stanley: weiter: Jim Stanley, Wren, BMI; Hashram, ASCAF

WOODEN NICHEL 730113 (RCA)

tive wocals and Ron Wood's fine guntar work, Single sounds more Slewart-onented
vocally than other Faces' smgles. blit also showcases proup S instrumental chille
Ratcous and raunchy which m the group al ther best, Flip, no info available
Warner Bros JbEl

THE BEE GEES-SAW A NEW MIORNING (4:07); producer. Hes Lees, wiiler
BMR. Grbb RS0-WEB, ASCAP. The group’s distinet vocal blend schoes statements of
Caution wilh whal sounds like 3 syimiphome archestrd [@yving down the loundation
Rich round sounds. Flip: My Life klas Been A Song (4-18); inta the same n all

categones, Atlantic 4540)

PERRY COMO-AND | LOVE HER S0 (3:14); producer. Chet Aking witted, Dos !
McLean, Yahweh, BMI Como's lirst cingle 1B months Showedsed hie gacallant
hallad voice, gliding ower his words in clear Fashion. The tich sichustrdl srrangs
ment and slow tempo will make (ke lune an attractive MOR single. Flip. Lowe LoDkai
50 Good On You (2:24); producer: Chel Athins; wrilers: GCharle Willlams, 308
Stone, Central Songs, BMI. RCGA 74-03(6

also recommended

MOM'S APPLE PIE—Love Play: A Song (3:05); producer: Kenneth Hamann
wiiter Rubert Parissi; Brown Bap. ASCAP. Brown Bag 192

DAVID SKOT—Mirianne (2:52); producer: £ Gordy, Ir: writer: Stephen Stills
Gold Hill, BMI Yerve 10710 (MGM)

DALTON, JAMES AND SUTTON- Lonesome For Home (2:33); producer Dutiaw
writars” Dalton. lames Sutton Porler Homebrew, ASCAP. RCA 74 08496

MERV GRIFFIN=Happy To ¥novi You (3:30); producers: Mike Curb, Don Costa
writer Alan Green. Damila. ASCAP MGM 501

SONNY AND CHER-Mama Was A Rock and Roll Singer, Papa Usad To Write All
Her Songs (3:55); producer. Sonny Bono: writer: Sudny Bono; Chis Maro BMI
MCA 20026

RASPBERRIES—Let's Pretend (2:51); producer. immy lenner. wnter: £ Car
men CAM USA BMI Capitol bba!

THE MOVE=Tonight (3:17); priducers: Roy Wood, Jelf Lynne) writer; it Wood
Anne Rachel Yellowdop, ASCAP. United Artists 202

HUMBLE PIE—Blachk Colfee (3:09): producers: The Pae; writers: (ke and Tina
Tumer: Hiih BML AEM 1406,

STRAWBS—Parl Of The Union (2:53): producers: Strawbs, wiifsrs. Hudson
Ford, Irving. BMI ARM 1419

NOEL PAUL STOOKEY—Funky Monkey (Part 1) (3:21); produces Eddie Mattau
writers: Paul Stookey, B Milstein: Songhirds Of Parsdise. RSCAF, Warner Bros
T6E4

THE EVERLY BROTHERS—NMuot Fade Away (2:00); producer Chel Atking
witers: Norman Petty, Charles Hardin: Kor Va Jak, B0 RCA 740301

PETULA CLARK-! Can't Remember (3:32); producer: none fisted: wnlern: Sob
ert Crewe. Lous 5t Lowrs: Tanny Boy, Stone Dwsmond, BML MEM 14511

FIVE MAN ELECTRICAL BAND—-1'm A Stranger Here (3:19); producer Dalias
Smuth: wiiter: Les Emmerson: 4 Star, Galeneye. BMI Lion 189 (MGM}

ALLAN VINCENT—1 Won't Last A Day Without You (3:30); producer Faul Leky
writers: Paul Williams. Roger Nichols: CBS, Almo, ASCAP, Columbia 4 45750

KAREN WYMAN—If We Only Have Love (3:47); produter Paul Leky. wiitkes W
Shuman, E Blaw, ) Brel, Hill and Range Songs. BMI. Calumbia 4 45793

YELLOWSTONE & VOICE-Well Hella (3:17); producer. Ells Elias, Robert Dan:
ave writer Yellowstone-Vorce. Red Bus Records (niid, VK 10708 [MGM)

Soul Picks

IAMES BROWN—-Down and Ou! in New Yark City (3:15); producer: lames
Brown' wiiters Bodie Chandler, Barry De Yorzon; Dyon, BML lames esplodes in

BLOODSTONE=NMatural High (4:02); producer Mike Vernon, wriler
MeCormick Cryslal lukebox, ASCAP. London 45 1046

THE NEW BIRTH~—I Can Understand It (4:20): producer. Pugua 1 Productions
ariler Womack: Unart. BM| RCA 45-435

GERALD SIMS—You'll Never Be Sorry (2:52); producer Ellisims Productions
wiiter Gatald Simy Elligimirich  BML WB 7BBRQ

typical exploding lashion with a siory abaout the harsh stale of I i The ity
Ingtruments move along with his vocal reading and we are led 1o beleve thal o
ane t2ally gives a damn.” Fip: no info available. Polydar 14108

THE UNDISPUTED TRUTH—Mima | Gotta Brand New Thing (Don't Say Mo)

(3:20): producer Norman Whithield, wrter Norman Whitheld: Stons Diamond.
BMI The group has the answer to.a good bfe: be o guitar man and Hutlil & "buenisg
desire” bor all the bl life Kas to ofter. Pulsating rhythms of American and Al
prigin and slandout brass parfs land support 1o the strtng vocal presentabon. Hig
no info avadable Goedy 7124 (Motown)

also recommended

GEORGE JACKSON—Let Them Know You Care (3:11); producers: Willie Mitch
sll. Georpe Jacksen, writer: Goorgel Jackson; Fame, BMI, Hi 2236 (London)

TYRONE LEVIS-Without You In My Lile (2:38), producer Willie Henderdon
wiiter' Leo Graham: Julio Brian 4MI DAKAR 8519 (Hrunswick)

THE NU PAGE=When The Brxthers Come Marching Home (2:44); producer.
Robert Gordy: writers: M Mcleod, M. Bolton, C. Carnngton. Q) Uennard; lobete
ASCAP. Mowest 50317 (Motown)

BARRY WHITE~I'm Gonna Love You Just A Little Illm Baby (3:58); produger.
Barry White, writer: Barry White, lanuaey, 5a-Velle BMI 20TH CENTURY TC. 2018

WILLIE HUTCH—Brother's Gonna Work 1t Out (2:56); producer Wille Hulch
abiter Willle Hutch: Jobele, ASCAP. Matown 17220

SYLVIA—Pillow Talh (3:41); producer Syivia Robinson, Michael Burton, Ganbi,
BMI Vibeahion 521

Country Picks

JODY MILLER-GOOD NEWS (2:18); producer Bllly Sherrill. writers Billy
Ehetill Marro Wildon, (aenepe Hip by :-:l,l_'l_' Misic (BMIY. W's pood néws any Limi
Jody Miller singe, and each tels better This i one ol her hest

Fhe: Wooanto meadiablie. Epc 5 LUYEL

WAYNE KEMP-HONKY TONK WINE (2:46); producer. Waller Haynes, wniter
Mach Vickery, Tree Fubiishung (860 MLA boaght s matter and fieked up & Wi
ji. TG shodld do well btk o @i phiy &0 pUnetd cles. Hip Pretty Mansipns

Froducer came. 'Wriler 'i‘|'_1.||'|i_' K ip MCA-A001Y

MEL STREET—WALK SOFTLY (IN THE BRIDGES (2:58); progucer immy Pep
oort wiiters. Doodle Owens & Dallas Frazier Biue Crest/Hil & Range (BMI
Sirset gings o tifferent kind of song and shows he's capable of @omg o all Twa
gupEien] writErs N
nely Man pioducer same wiider: Mgl Street. Metrombdia

.
Flim vk
" ¥

Loomiey ML HUG g

KAREN WHEELER—| MISS YOI ALREADY (2:30); troduces: Billy Linnenan
wiibies Maryn Ba Tree (EMI). Ok of The Besl new voices in
the butiness wnd she gives this har all. The produchion a0 deseTves mdntinn

| Fopun Y )

Fip ~One Hurt At 3 Time. ™ producer same, shiter, Charlie Craig Crart 5185

ROGER WHITE=! CAN'T GIVE YOU ME (2:25); producer. Roger While: mritar
Roger White Bumingham Musc (BM1) This accelenaling label has anather sT0E
entiy with this ane A wirlual unkogwn who dues il 2l

Flip: Mo infn availsbile Royal Amencon, BA 71HA

TERR! LANE-DAISY MAY (AND DAISY MAY NOT) (2:27); preducer. Beipan
White and Chatiie Tallenl: writers: Tem Lynn & Backara Gaodwin: Cape My Ba
naly (BMI] Monumend pecked op this master, and Ihe novelty seng has redl prom:
e 5o does Mas Lane. 3 lovely pounf sescimel in the recerding heid

Fiip: Mo info svailable Monument Z5T 8383

= — —

BubblingUnderThe HOT 100

L1 -YOU ARE WHAT | AM, Gerdon Lightloot, Reprose | 128

02 -GIMMIE THAT BEAT, Part 1, Je. Walker & The AN Stars, Soul 35104 (Motown)
03 -WHY DO FOOLS FALL IN LOVE, Summer Wine, Sie 101 {Famous)

L4 ~RAINBOW MAN, Looking Glass, Epc 5 10953 (Columibia)

105 -ROSANNA, Dennis Yost & The Classics IV, MGM South F012
I0E—HEAVEN HELP THE CHILD, Mickey Newbury, Elekiva 45840

107 -BACK LUP, The Manhattens, De Luve 85144 (Stadays King)

| 12— SALTY TERRS, Mara Lynn Brown, Laurie J0US
| |5—EYESIGHT TO THE BLIND, Richie Hawens, (de 66032 (ARK)

170 RIGHT HERE'S WHERE YOU BELONG, Gerry Waghington, Euceils 2327
17| —WOMAN STEELER, Joe Tex, 100l 0154 (Mhonogram)

122-GYPSY, Abraham's Children, Buddah 340

|Z3-SHA LA LA BOOM, Bobby Bloam, MON |2537

[24-| MAY NOT BE WHAT YOU VIANT, Mel B Tim, Star 0158 (Columbia)
|25- BRAMD NEW KIND OF LOVE, Bobby Goldsboro, United Artints 51107
126 -CAN |, Vee Allen, Line 140 | MGM)

1.
|0A-DANCING TO YOUR MUSIC, Archie Befl & The _nrlh Clédes 11D
109 SAHRA CYNTHIA SYLVIA STOUT, Shel Silverstein, Columnbia 4 5172
|11 - FRANKENSTEIN, Edgar Winter Group, Epec 510945 (Cofuntbia)
| 1] ~DARLING, Stories, Buddah 565,
| 12-GUDBUY TANE, Stade, Polyder 15060 J
| 11-KEEP ME IN MIND, Lynn Andersan, Columbia i-lhE!r
114 -YOU GIRL, Lighthouse, Evolutun 1072 (Steres Dimengion) .
115-THE LORD KNOWS I'M DRINKING, Cal Smith, Decce J3040 Il!I!EM )
{1615 ANYBODY GOING) TO SAN ANTONE, Doug Sahm, Alianlx T
|17 -SHARON, David Bromberg, Columba 4 45767 e

—_—
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Dialogues

between a man
and his

guitar

You don't get to be a legendary
guitarist by just picking notes, You pour
soul into your instrument. You talk
through it. |
Roy Buchanan talks to his guitar.
And when it talks back, it laughs, cries
and even prays. . |
Listen to Roy Buchanan's “Second
it Album.” He tells you his life story without
| ever saying a word.
|
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Bilooad Radio Ac

Number of LPs meviewed thisweek 60 Lasi week 78

ion

R, Pick LP!

Pop Picks

TEMPTATIONS —Masterpiece, Gordy GIE5SL (Molown) Producer/siids: N

I AN LE 171 ad fiy= nrEcowhich e [nE Basi [or (e -JI_III.:E| . Fiew Es

oy e Fine ylilipation of stnngs, guilors, basses and percutsion
far ihe slongs Each gl

vilzl story. fram the title (which 5 18:3%) aboul Ihe 015 01 The

nants by aranper Paul Beer Creple penejous seilings 1t

(0 dissections of other pessonal tomcs. The LP 15 @ mastertul mosical contn

kfiown B4

DAVID BOWIE-Images 1966-1967, LONDON BP 62819 The game

nping. With Bowie's name and fame fast spreading 11 was only natu
that | o US LP on Céram should be resumected and surpnse nime
i [E5 il pparated makmy this 2 must for colles
sgmentary glimpses of what was to come can be glesmed upos Hest
, | &ihiEns The v ol s predestined oresent, Hae g

h bordering an the melodramatic, are all bloody maryelaus'

f it i i E-EII;. shes Gol My Medals

N i

i By 1M WE hed - 1he mage of the Bowe

THE FRIENDS OF DISTINCTION=Love Can Make It Easier, RCA E5F 4525 T

1 i ad ant ol The mold of 1he Follb Lhmer 16 =il = MW 11S OWn

tventurenushy present and ol pas i wmnich r=ia
i ! i[} B e i | |
| 1N maley | A i
I i ik = o ITIKIng 11l
yiake 1 Firra IhE | ] nneE Make
| i (i &= 10
fi | ir i 11l
j
MALL FACES—Ogden’s Nut Gone Flake, ABRLU AB 4255 (Lapitol). in many
i | i lectne amd e
i wi ! Hai
Ir i | 1l mn 10
. k ferglow ™ 'S (! A Bakei
] [ . P J i
JIMMY CLIFF—The Harder They Coma, MANGD SHAS 720D (Lapitol -
v ol Lam n ol o gl [ ifentio pnd the Wik la
ind I { s d yuifeentically. The tu R
i j 1 i el th itement mh |
[ 1] | il iy ] Bedin Tl
| fie i fri L M e Mayt
| | kit Wt |
2 I TEAIEY Wanil M Il fat I 1
| anty Tow I M
made sicans and will he iing dttention. The
1 pressions 25 well xs Englis

THE CRUSADERS —The 2d Crusade, BLUE THUMB BTS TTHHY (Famous). Swest

1l In TTELE ] R §1 Yyous ang the nstrumentalion (= |-._'i'-'|_'|:|l_l_ el
[ 132z happy an @ 1 Thies dowhlesel o Wl al infeeliods materid
Nilton Feld i1 sauophone with Wayne Hendersan s trombone and

guitarisis Arthur Adams: Larry Carlton and Uswd 1 Walker

Best culs: “Don'l Let 1t Gzt You Dowa.” “Take It O Leave 1L A Meszags
From The Inper City, “No Flace To Hide

Dealers: Group has strong gz and soul supportess and crosses (hese higlds

THE BUDDY MILES BAND-Chapter VII, COLUMBIA RE 32048 This = the
drummer's firsi solo LP lor hes new Label. The musc 5 hot and Dery, 3 cloae cooss
between rock and blues with vocals loaded m echo and Latm undercoatings an
conga and Limbales, courtesy of guest Wille Boba Thes LP shows & mowe lorward
for Mides to expand s prévaously hard hammenng roch sound He drumming shill
inpe his vocal eflorts

Best culs: “LA Resurection,” 'Lite |z Whel You Make 11, Love Al

Dealers: Miles has a strong lolioiving and has been associated with lots of pop
[oCh Dands

THE BLUE OYSTER CULT=Tyranny And Mutation, COLUMBIA KC 37007 The
proup true o (5 name has alresdy amassed a culll
avant garde electnic oo holds barred tock "n" mll. Their instrumentation s stridently
pulsating, stormung into (he liStener s Drafwives

Best culs: “The Red.” “Screaming Diz=Busters. “Tesn Archer

Deaters: The Stark album graph cs should lead the unimtaied [0 Ihid wmiense
and exciting LP

h lollawing Thiir mesc w

PETER DUCHIN—Child Of Mine, LAFTTUL 31 11140 Supremely beguthiol pung

Liylings for a delightlul. pleasant and retanng penod of =ptertainment Niiekin con

Linues to provide the wltimale o gL ality molddle-ol-the-road mgsse

Best cuts: “' Can See Clearly Now,” a caribbeanflavored 51 Thomas ™ 'An
geleez ™ and “Chitd O Mine
Dealers: Duchin is & steady sl jer

ELEPHANT, CAPITOL 5T 1154 Artizhcally, thes sibum |

5 SELE o i
1 3 Sirong singleE 1o give i

'|.'.-JI|I|HI C TRy
cially, il may be 3 slipghl bit weak bocause of the lack
immediately audience impacl Bul Elephanl. supported by Mighly meanngiul yncs
5 superb

Best cuts: The imvolved “The Family, ™ A Better Way, ™ and a rocky versian of
Never Been To Spam™ that s onginal and retreshing

Oealers: Should be showcased 'wilh new rock band

PERCY FAITH—Clair, KC 32164, This weteran mitmakar produces peviy insiny
mental versions of current faves. The formula remains stohd: g, bold and brght
yrchestral charls, wilh brass and strngs workmg mdividoally and Viawing comiem
POraATy |r|-,-T|'||T|_-: pushmg i1 all akong

Best ruts “1Can Sea Clearly Now ™ “Nights In White Satin,” “Super Hy, Ve
Were Havin™ Some Fun AL The L Duelinpg Bapjos

Dealors Thic LP has 2 large inyirgmentsl from ©Deliverance | Dueling Ban

mservalory. When

o™ ) which 15 emphasizad an the jcket

DENISE LA SALLE—On The Loose, WESTEOUND SWB 2016 This 5 music wilh 2

richness and heritagze which goes hack n time. Denme & @ Wil shouling vocahsl
who covers Ihe Bloes and commercial Delds expertly. This Memphis produchon &
nch o mstinmentdl and vicE GEChings

Best cuts: “A-Man Siee Job,” "Breaking Up Somebody's Home

il ol and should Be shown op distinctriealy

| ®min |:I'| rl‘.l_

Dealers: This it

LUNCLE DDG. 01d Hat, MCA 302 Thes group shows (152l ofl fo excelient advan
Lage i powerful debut album. Carl Gnmes Sings 0 @ vOICE famly Dursting with
[Edling Ihe alhom as 4 whole & a [Emhcaly wod wars, 8 Hlanity of sivile DER
apparent throughout. Should repshiis with egual impact & MOR progressive and

top 40 levels

Best culy  River Ropd ™ "Smoke ™ “We Gol Time™ "Lossa Ma
Uesbers. Chatming afbum cover wilh ity decoyupage mobil should lend Gl e
ample desplay

ELLIS—Riding Om The Crest 0f A Slump, £EPIC RE31945 Eucellent 5o mitad
ing straight rochk. regiae and tender ballpds The poup is blewiad with & lins uliger
and wriler in Steve Hils and one ol Dngland's premier musical characters i Tot
Money Music i top-notch (hroughout. with The band adapling te the beand batng
played without apparent eftort and wirtually svery cut & suilable for AN or TN e
play. A nurnber of passible sovgles m (he =

Best cutr “Good To Be Blwe” “Tune For Browme™ and “Whea | Was RBagh
Home

Dealers Fine couer tor slep-down displey and he sot was produced by Rape
Craftry. lead smper from The Wha

COLIN BLUNSTONE —Enmismore, EFIC KEX 1594 This witny woices sang stilnl
hay produced an LP that teatures witually eseryitung The pop meDc tin could weih
for—axcetlen] smgmg, bop song chmtes trom kove ballads to rackers gnd produchion
sregiteg Trasen sample 16 lush orchestralon The man belungd the ftanlashe sosce was
the luad vouce ol the oripinal Zombies

Best cuts. “1 Don'l Belieye (b Mivscles ™ “Quartel™ (lour ongingl tunes) akd

Fay Me Later

Deaiers: Blunstone will be toanng in Masch and you migh! wani o lie m Inas LP

with matenal from s Zombe days

FLYING CIRCUS, CAPITOL 5T 11147 Harmomes a3 crip aad clear a4 » spomy
day charactenge this group™s mitial LP effort. The Australian band now calls Toraaby
home and have alr=ady won fag! favor with the Canadian public. Thew milk & hoaey
vocals Blend well with ther lveically booyant melodies. Al least hall s doren culy
have immensz singles pessibidiles!

Best cuts: "Oid Enough Thoasand Yean

Maple Lady

Deplers Group could 2asily 7o the way of thelr predecessors (Edward Bane aaid

Shike Ralfks Amd Aol ami

the Hasphesries)

KID GLOVES, BUDDAH BDS 5124 This is an athum lo shviie and 1o resesil fhine
and agmin The mosy weaves & spellbinding fascmalion prowng [0 DE & Tather
heady audio mioucint. The four man graup meshes with absalule precisen, 2 G
ity of concept beng swndent throgghoet, Yocalist Dawy Pallhon s Smoaibly bl
snced stvlings beave little to be déured With proper espasure s Landes bassd

oup could attaim acceptance on three Svels—top 40, MOR and progressive

Hest cuts: “Funny,” “Smill Milk My Freénd John,™ “And

Daglery Surrealintic cover will siand out 6 sty deplay Srea

MARC WIRTZ, BALLDON, CAFITOL ST 11155 Some sinking aodw efiects we
employed on this atist's debut album. Formery gainmg notorety @3 & producs
(credited with asssting such diverse lammaries as Madene Dietrich and Faul
MeCartness he has Ixtmoned an album thal il diaw resposss frem yamous o

s Ad ;--g';.- crimes eachion of rathe programmers will gll suredy find somithing o
1 famtly esoleric LP. Mood s reminiscent of some of Nilsson's mork
Best ruty “Tramboulime ™ "Mellow Man,™ “Sgpting.” “Am | Me
Daalers Artis! will 12re wall il placed in Sinper-songwniler Categany

rdmers koo it

HAMLET, CAPYTOL ST 11152, This act proves mos! adepl i crealmg misic o
anpes mpods and tertures. Their sphere of creativly embraces Englah paridaes,
country ditfies chaery young roch 'n roll 4ng meore than 3 cuplul ol wapy ballsda
Strong harmomes and dett inatrymentations add defimile pluy poinis

Reut cute “lust & Touch, ™ “Curtains,~ “Time For Lowve.” “Garden of Gir

Daglers Thit group could make masor inroads if & It singhe o colked lrnem the

album and thete pre s2veral siropg posyityliles

also recommended

TRRO MEYER, HLA L5F QF New viocalist has poweriul atilily o cnange modo:

Vawhe 1o

JOHMNY MATHIS—The Guy's In Love Wilh You, Harmony KH

iEan wiiced onlerpretahons af current himasers Bet oty

Country Picks

DONNA FARGO—My Second Album, DOT DOS- 26006 The album sticker notbe

bal 1he LF eantzimd her hil sipgle. “Syperman,” bal dioe

| Ie {heEre areE oih
il singlé pofenlials omside Unlike her (st slbum, sBe  DOrmoe 3 Iitthe. downg
by Wanda Jackson. Lobo and Iwn Croce. Bul the rest s unmstakeably hes
1m il
Best culs ~A Song | Can Sing.”’ “He Can Have All He Wants,” "You Were Alwayz
[he
Ui gl { albuijm i photography showd help sinn g ol

This Guy's In Lowe With You Vou Befter Go Now ™ “Little Green Apples

PETER SKELLERN-You're A Lady, Londan IPS 625 Many Hawrs

teel puntar and bane mghlight=d [ust Fyls = Maiikest Rin'} Lifs Sbhmingthings

I0E STAMPLEY-SOUL SONG, DOT 00526007, His “Soul Song ™ was 3 amash

migle, and now he puls hes versel ity [0 ihe tesl in & selechion which ShOwCanEs

wim wttll A Bitle bil of ook and MOR there. and a jof of good country
Hest cuty “Too Far Gone,” “Thie Most Beautiul Garl, ™ *You Make Lide Eagsy

ROY DRUSKY—-DOIN' SOMETHING RIGHT, Mercury, 58 61377

duing right is singing and he does it al ha best m bk wnusaad album of 10 ballady
g of Phoss P

and one near baltad. But that's whal he dces tu periecion s

Soul Picks

GLADYS KNIGHT & THE PIPS—Neither One Of Us, SOUL 57370 (Matown

Theee s 2 nice gumbo of songs alleced from Bl Withers ta the old standby “For

e ln My Lide" (o 1ome polenl stotemenly ahoul lile dnd fove Gladyy comes
chos= 1o total vorcal pxecbion, Hal she keeps hercodl and This 1= whal helps Kegp nEs
YOS TIDmkif g EasHy E'.'i_'r_,lrlll'lp_' 15 e2sly discerned. The Pips Gachngs repesl her

phrases and ther worces mefd night wla the tunky, y¢f popith arrangemants
Beed cuts "Daddy Comld Swear | Declare” “This Child Needs Wis Father
Whe Is She (And What s She Te You)
Dealers: This i g consistent sElling a£l ahd will do Business

ol mused wain

nHal Lridiky 6

ISLEY BROTHERS=The luleys. Live, T Meck TMS 30102 Tha thrae brother
plus their three percassionsts indulge m o happy soul sessan Thetr Howmg. hegh
loned vosces swing along easily and they are Thiil ows lead melody instraments
The nightcluh location tapmg includes severat lengiy wirhy which beCome more
than jst song wnelles Al

st cuby “Work To Do” (st ontt funous) “Lay Lady Lay, T '-11'-'-' Late
(featuring impressions of Ray Charles) “Is Your Thing,  —lowe The One You re

Wilth
Deaers This super name o1l &2t & sl & pop ailrachion

RAY D'ARIANO—Are You On Something, KAMA SUTRA KSES (Baddah) Proemgae
i conmc aifh B0 unuson! Spprosch Lomg Rastio Suile  parcdy gtands oul

FOSTER BROOKS—The Loveable Lash, Decca DL 75395 Garlle chuckies Do bally

aughs avaiable. Best cuts “Gofl " “The Los Angeles Earthquahe

stic, pood Song COMDINANIONG, 30 & wariety of materal mn'l nu.u:.'u',
Hest cuts “Sunshine and Hanbows ™ “This Time ol the Year ™ Tha Night s Not

Deer Yol ™ and “That Ranmaking Baby O Ming

PATSY SLEDD—YOURS SINCERELY, Meps M31 1021 Patsy Sledd has mmed
up oul of relative cbacutity te 0o hies Tiret aftum. aed of 3 a geod one, replete wil
liner nates from friend Tamimy Wyneiie. For 2 kitle girl, she sings & &t o myor, ot
Larry Rogery brings oul thi best n ey She seears b hawe l“hnuht lulyre >

Best cubr “What Will | Do, ~1 hate Teu L egrung On the Shoolder of Live

IMPRESSIONS —Preacher Man, CURTOM CHS 8016 (Budgah) The poup do
pells maxusge soags in B0 entrrtamng tasheon surreunifed oo all ides by il:ﬂ
brass, percassen and sinngs. Thes vawes ae pawertully clea gsad Ihey w5
mahce to the wirks of suthor Hxhmd Tulo wha aled il'IIrl.EH.'r A the lunes
gvarall 1hame of the LP s lowing one anolher An overiure, What It b lrady it
the wacaks

Beat cuts: Prenchier Mo ™ “Find The Wy, “Thin Line

Dealers This LP should be stacked i bath the soul and gop HHI.

(Continrdd on pige 100

ke
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“REELING IN THE YEARS’

ABC-11359

IS THE NEW

SINGLE RECORD RELEASE

AND IF YOU CAN FORGIVE A" TRUISM
IT'S RELEASED BY POPULAR DEMAND
FROM
THEIR TOP CHARTED ALBUM

*BREAKOUT IN CLEVELAND. TERRFC CALLS

EXCLUSIVELY ON
a8 )&

RECORDS |
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a f P fREfE L FFpapey d 28 -II“lur

MARK (¥, MEHCLRY SRM [ Bl

This 14-3 ling debul lor Ihis male godriet
uhich adds & gloss 1o ks harmon #s and rdes 2o Koy Hammaond s cleap arrans
etz Fool stomong in neture, the yoices romp dong with Drass answermg [hemr
s and bass pumping out the lite Biood of sou
Best cuts “Money | S0l Love You,” “U'm A Working Man, ™ “You Black And ['m
A= Gof To Gel Back (To My Saby s Logs)

Dealers This act has been working on the East Coast and the South and has a

g000 COMMmEr 12| goed

MFSB. PHILADELPHIA INTERNATIONAL K2 32046 (Columbia) This & a aodd
collection of tunes out of Philadetphia ol recent vinlage. The instrumental covers

are broad in scope and color and are nice background listening. The main 11 plbes
groop was produced by Gambie Hotl, wilh Leon Hull on slectne pana This s Latin
soll-pop ek, welling sotiness &l ralled ndo one

Bedt culy “Family Allaie.” “Back Stabbers

Dealiers: This bs music made Lamoys by Curtis Mayheld, the ' lavs. Billy Payl
80 there 5 interest ib tha kind ol iepérioirs

Jazz Picks

McCOY TYNER=Song For My Lady, MILESTONE MSF 5044 (Fantasy] Mam

nodeen and adveniuresus avant garde a2z are oflered m abundant dashes Tyner planisl Hines playing Louls Armstrang's music, Here Hoagy Carmichael gets gle
o 5 summounded by blastp runs on Michael Whike's vialin, Sonny Forfune s gant, thythmc breatment from a geiuipe piano gaer master Hines 1§ dRaciompa-
e and alto saxes and Calvin Hill's roving bass. Atican percussion winds nied and well recorded, i allowed Ul rein 1o his fertlile imagingtion JIUNIOR MANCE—That Lovin® Feefin’, Milestone MSP 9041 (Fanlasy) Rerelease
{way under many of the cuts Tyner s own plaving is Iree and appressive. These aig Best cuts: “Skylark. "Stardus] Lazy Bones with some new fracks added which angment panets easy siyle Bast culs. “Mean
if f rk Uealers: Familiar Carmichagl tunes should give sales impetus beyond jarz mar O Frisco Blues,” "Cubano Ghant
Bes! puls 'Notiee Song A Silenl Tear el
—

Oealers. Tyner 15 represented an other labels, bul this maleml Was just re
artled

EARL HINES—Hines Plays Hoagy, AUDIOPHILE AP 113 An eatlier albium had

also recommended

Classical Picks

also recommended

L dndan SPL

SOICETEr 5 Ap

KINGSWAY SYMPHONY DRCH.—Music From Wall Disney's Fantasia,
076 Oy nhiaga of works made familiar. Best cul
rEnlic Danca UF The: Hours

Wrasomic assn

Might Ui Hald Mountam

IDRG DEMUS—Besthoven Clavier, HASF KHF 20408

T disk &8t lealures HHise

1=
Ofalas Ang LR K H3G |:"'|""

Latin Picks

ROSITR RODRIQUEZ-Resita, COTIQUE €5 1070, She packs & bombashic, yel
ompelling voice thal defwers & song with gusio and empathy. Bul, at the same

time, she has the capability of Slowing the pace foi
listener. The sound s big band. the pace 15 heayy beal

Hest tuts 'fo -5 Te Quiern, ~ Habi

Dealers: Should do well (nalmisst gny Labin markel anid bersaund

(ue Te Quiera

horders

g warmih that permeales 1he

focsed il

BubblingUnderThe Top LPS

1L -VINEGAR JOE, Rock * Roll Gypisies, Atco S0 7016

ALBUM PICKS...Best of the releases of the week in all categories as
picked by the BB Review Panel for top sales and chart movement.

207 -GRIN. All Qut. Spindigzy KI 31701 (Columbia)
203-JERRY. LEE LEWIS, Who's Gonnd Flay This 01 Piano (Think Aboul It Dakin)
Mercury SR b 1366 (Phonogram]

2(4—-B0 HANSSON, Lord Of The Rings, Charsma CAS 1059 (Biddah)
205-IKE & TINA TURNER, Let Me Touch Yaur Mind. United Adists UAS S6&0
J06—NEW BIRTH, Birthday, RCA LSP 4797
'07~THE WRILERS, Catch A Fue island SW 9379 (Capitol)
2 -~TONY BROWN & TERRY GARTHWAITE, Cioss Countey, Capitod ST 11130
F09 -TRANQUILITY, Epec £ 31084 (Columbria)

|1-AMAZING BLONDEL, England, 1stand SW 9327 (Captol
211 -0RIGINAL CAST, Oh Coward, Hell 3001

"1 2-JERRY JEFF WALNER, Decca DL 7-5384 (MCA)
213-DABIE GRAY, Dnilt Away, Decca DL J-5397 (MUA)
214-JADE WARRIOR, Last Autumn’s Dream. Yeiligo 1012 (Fhonpgram )
?15--BARKAYS, Do Yoo See What | Sea?. Yolt YOS 8001 (Columbia)
216-STEVE GOODMAN, Somebody Else s Troubles, Buddah 85 5121

Also Recommended...Albums with sales potential that are deserv-
ing of special consideration at both the dealer and radio level.

Billboard FM Action Pi(ks

ALBERQUERQUE: KRST-FM, Steve Suplin
ATLANTA: WREK-FM, Mike Caldwell
BALTIMORE: WKTK-FM, Pete Larkin
BABYLON, Long Island: WBAB-FM,
DENVER: KBPI-FM, Frank Felix

hot chart action

IOHN MARTYN, “Solid Rir,” Istand: KBPLFM. WVUS-FM, KNAC-FM

CHUM-FM. WL M

KOL FM

ACROBAT, “Acrobat,” RCA: WOLR-FM

ARTHUR ADAMS, “Private Tonight,” Blue Thumb: KFML FM
DAVE ALEXANDER, “The Ratller,” Arhoolie: WHEK-FM
MOSE ALLISON, “The Seventh Son,” Prestige: WEAE FM

ATLANTA RHYTHM SECTION, “Back Up Against The Wall," Decca: KDRE-FM. KEFI
P WHON- M, CHUM FM

DAVID AMRAN, “Subway Night," RCA: KWEM- R

AUDIENCE. “You Can't Beat 'em,” Charisma: WYVS.FM

HOYT AXTON, “Less Than The Song” ABM: WHEK FM, KDKE FM

BAREFOOT JERRY, “Barefoot Jerry," Repnse: KEPI FM, KDKB M, WHTK-FM
GARY BARTZ NTU TROOP, “Juju Street Songs,” Prestige: WRER FM, WHUN-FM
BATTEAUX, “Batteaux,” Columbia: KOL-FM. WIEL FM. WETR-FM

THE BELMONTS, “Cigars Acapella & Candy,” Buddah: CHUM-FM

CHUCK BERRY, “Golden Decade Vol 11" Chess: KNAC FM. KOL FM

BLOONTL, “Bloontz,” Evalution: KOL FM

COLIN BLUNSTONE, “Ennismore,” Epic: KNAC FM, KDL FM. KFIG-FM. WKIRFM
JAMES BROWN, “Black Caesar,” Polydor: WDAS FN

BRUSH ARBOR, "'Brush Arhor,” Capilal: WHCN-FM

CLIMAX BLUES BAND, “Rich Man," Sire: CHUM FM

COMPOST, “Life Is Round,” Columbia: WVVS-FN, RWEN FM

JIM CROCE, ““Life and Times,” Dunhill: KEPLEM, KDKE FM, WVLS EM. WKTH FM
DEEF PURPLE, “Made In lapan,” Warmer Bros.: KHG FN

DENVER: KFML-FM. Brian Kreizenbeck
EUGENE: WZEL-FM, Stan Garrett
FRESNO: KFIG-FM, Ray Applton
HARTFORD: WHCN-FM, Ron Berger
LONG BEACH: KNAC-FM, Ron McCoy

These o the albums that hove baen all of the cuts on o ghven album.

addad this past week lo the nobions bust Lhe culs lisled have are the probermed
laading progressive stotions. In many cuts by most of the dotions.
oosas. o partiulor radio sdobion moy ploy

PITTSBURGH: KQV-FM

THE MOVE, Spiit Ends,” United Arlists: WBUS FM, KDL-FM, RFIGFM, WRTH FM
WO FM

DION AND THE BELMONTS, “Live al Madison Square Garden,” Warner Bros.
WEAB-FM

DR, JOHN, “Right Place, Wrong Tirne,” Atlantic: WHRL FM

CHAMPION JACK DUPREE, “Happy To Be Free," Crescendo: KFML EM
FAMILY, “Anyway,” United Artists: WVVS-FM WZEL FM, KWEM-FM WHCN M
ARETHA FRANKLIN, “Master OF Eyes,” Atlantic: WHRL-FM

FRASER AND DEBOLT, "With Pleasure," Columbia: WIEL P

RORY GALLAGHER, “Blueprint,”" Polydor: WVYS i

STEVE GOODMAN, “Somebody Else's Troubles,” Buddah: KEPIFM, KDRBFM
WHER FM

THE GUESS WHO, “Artificial Paradise,” RCA: WBLIS FM, KEFI FM

KEN HENSLEY, “Proud Words On A Dusty Shelf,” Marcury: KIWEM FM.WRTH FM
BERT JANSCH, “Moonshine,” Warner Bros.: KEML W

CLAUDIA LENNEAR, “Phew,” Warner Bros.: WHAE FM

RAMSEY LEWIS, “Funky Serenity,” Columbia; RWEN Fi

LITTLE FEAT, "Dixie Chicken," Waimer Bros: WEBUS FM, CHUM FM
SOUNDTRACK, “The Harder They iiome.” Mango: WIZEL FM

ELLEN MCILWAINE, “We The People,” Polydor: WBUS FM. KDRH FM, ROL FM
CHUM-FM

BILLY MERNIT, "Special Defivery,” Elektra: WERL FM
MOUNTAIN, “Best Of," Miantic; KNAC FM. KWEM FM
MSFB, “MSFB.” Philadelphia fnter national; WOAS FH
SAM MNEELY, "Meely 2" Capitol: W/BAR FM

MIAMI: WBUS-FM, Michael Dean
PHILADELPHIA: WDAS-FM, Harvey Holliday
PHOENIX: KDKB-FM, Hank Cookenboo

PROVIDENCE: WBRU-FM, Andy Ruthberg

SEATTLE: KOL-FM, John Kertzar

ST. LOUIS: KSHE-FM, Shelley Grafman
TORONTO: CHUM-FM, Benzy Karch
TUCSON: KWFM-FM, Allan Browning
UTICA, N.Y.: WOUR-FM, Mark Sand
VALDOSTA, GA.: WVVS-FM, Bill Tillis

THE WAILERS, “Calch A Fire,” Istand: WREN FM, KNAD FM, KEFIFM, CHUM FM
WHRL-FM

LARRY MORMAN, “I'm Only Visiting This Planet,” Verve: KSHE FM

YOKO ONO, “Approximately Infinite Universe,” Apple: KBFI FM KEST M
POT LIQUOR, “Louisiana Rock & Roll,” Janus: WBUS- FM. KBF FM

ANDY PRATT, “It's All Behind You,” Columbis: WHCN FM. WERU P
PRETTY THINGS, “Freeway Madness,” Warner Bros. KNAL EM

BILL QUATEMAN, “Bill Quateman,” Columbia: KEHE FM

RAIN, “Rain,” Project 3: WWV5 M

SANDRA RHODES, “Where's Your Love Been,” Fantasy: WHLN I

IIM RINGER, “Waitin' For The Hard Times To Go,” Folk Legacy: KFML FN
JOHNNY RIVERS, “Blue Supde Shoes,” United Arbsis: WHRU-FM

GIFF ROSE. “Uncle Jesus & Auntie Christ,” United Artists: CHUN-EM
GAM RUSSELL “Sam Russell,” Playboy: WZEL FM

BRBE RUTH, “First Base,” Harvest: WVV5 FM

SAND, “Sand.” Barmaby: WVVS FM

MOACIR SANTOS, “Maestro,” Blue Note: WIEL FM

BOB SEGER. “Back In “72." Palladium: WYYS FM, WATRFM
SAM SIGNAODFF. “Samt Signaall,” Paramount: WYVS FM

SILVERHEAD, “Silverhead,” MCA: WBUS TN
PETE SNELLERN, *“Your Lady,” London; RRST FM
STATUS QUO, “Pile Driver,” ABM: KEFIEM, RFIG FM

STEALER'S WHEEL. “Stealer's Wheel,” ARM: WHAB FM, WHCN FM, KSHEFM,
WOLR-FM

e = —
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FOR WEEK ENDING FEBRUARY 17, 1973 *Dubbing-Mixing-Mastering

&

TITLE, Weeks On Chart

Artial (Producer] Label, Numbér (Distdbuting Laball

OGIE MAN g

Chips Moman & Paul Davig), Bang 259

T0 MYSELF z

1 The Chi-Lilez [Eugéne Record),
| | Brurswick 55491

TITLE, Weeks On Chart
Arthat (Produce:) Label, Mumber (Dig

CROCODILE ROCK «
Ellan - John 1] _' . 2 r . : .. |
YOU'RE SO VAIN & |55 | AUBR I N

Carly Simgn [Richatd Perryl B

OH BABE, WHAT WOULD YOU SAY

THIS
WEEK
LAST
WEEK

70 173 LHAPPY (Love Theme from “Lady

Hurrisare Smith (Horman - Smith] SRS - | Sings the Blues") ]
DUELING BANJOS . o I Bobby Darin (Bab Crewe), Motown 1217
Deliverance (Eric Wirasberg), Warm Ty 7 ,'_ (HOT me 2
KILLING ME SOFTLY WITH HIS SONG 4 - . ' 5 N -':.: Al Green (P. lamer, C. Rodgen), Bell 6074
Wobarta flack Lioel Dam). Atlantic 452940 | 39 |23 | SUPERFLY o - 81 | FOLLOW YOUR DAUGHTER HOME 3

] B A N o {udeE“? 'i;'.j-'. it [ . o Guress Who (Jack Richardson), BCA 74-OHAC

— Steely Diﬁdﬂ'rr Al 1 # 1V : |
§ (Wants to Sa — | CALL ME (Come Back Home) 31

COULD IT BE I'M FALLING IN LOVE 8 S| eI O 88 O y M) Gretn tille, MitcheIm, I 452235 (ondo)
Fo e D P | Sede Ehighe & the Pige Lo . | 74 |80 | HOW CAN | TELL YOU 5

" . - = i | Travie Wammack (Rick Halll, Farms 01000

{United Ariisisl

N T:m 3 ‘,I1 -*1 .,--,...-'-l..l..ﬂ.,l l. ¥ 1 Y

.-;--1-- ‘ﬂ HI.IL] ] I.--

: 145 * GIVE ME YOUR LOVE
WHY CANT WE LIVE TOGETHER 13

Barbara Mason [Curtis Mayfieldl, Buddah 311

83 | LOST HORIZON d

o n R i Shawn Fhillips (Burt Bacharach), A&M |“.1|':'- f
Timmy Thomas ($teve Alaime for T.K. Prod.), A Y T \
Glades 1703 =R L e =y wid _"" "-‘-_' r L R CTEOR? S ﬁ gﬂ m‘]“ HITH HuHE’f L
z Judy Collins [Mark Abramson &
ROCKY MOUNTAIN HIGH oCuldudg®y 48 | DON'T CROSS THE RIVER 4 Jody Collina), Elakrre 4583
lekn Denver (Miltan I:Ikun]t b o Amertica (America), Warner Bros. 7670 3
AN 86 | LITTLE. -,
THE WORLD IS R GHETTO & " 14 12 = e s
War {letry Golditeln, Inj ion - with I ~"i.| Elvis Presley, RCA 740815 A N ISR ¥ I s 5
Lonnie Jordan & Howard Sct ut Prod.], - s e | ]
o e  HEARTACHE 82 | SLOW MOTION, Part 1 ;

Johnny Willioms (Gamble-Huit), Philadalphia §
international F3STH (Columbia)

SUPERSTITION Ik

Bl tﬂt"'l'_ .-.
g .__-}-. :

Stewle Wonder i, ik . |
Tamla 5 4 j?:{ . I Lo - ..,_.5. : | "‘ . — ™ 1
LAST SONG e W a B2 enlesiPuIe SeheRml, (uishbertco <110 |
Edward Bear (Gene Martynec), Capitol J452 A ; =
E——_——————— — | TIE A YELLOW RIBBON ROUND THE
A hr'll T!ir|1'.'E]1:Tﬂ _._-5":": - uLE’E.F[HI“IPEMEm"ﬂ o s ek o .]_
LOVE TRAIN 5 Bell 45318

0'Jays [(Gamble-Hulfl, Philadelphis
Inernational 73524 {Columbia ]

Candl Staton (Rick Hall), Fame %1009

DAL il ":-' K| S-nl,"_ m"ﬁ (United Arflsks
i m Sl W 1716 Joe Sfampley (Norris Wilsen), Dot 17442 (Famaus) 92 | MAGIC WOMAN TOUCH 2
TROUBLE MAN - 10 84 | STIRIT UP ? The Hollies [Hollies), Epic 5-10951 [Calumbisl

o
ol | 87 | DO IT IN THE NAME OF LOVE ;
67
s

Johnny  Mash (Johnny  MNazh),
En-ll: 510949 (Columbia)

51 | 46 | YOU'VE GOT TO MAKE IT

89 | DON'T BURN ME 4 |

Paul Kelly [(Buddy Killen), Wamar Broa. 7557

— | BOO BOO DON'T 'CHA BE BLUE

Marvin Gaye [Marvin Gaye),
Tamla 228 (Matown]

JAMBALAYA (On the Bayou) 12

Blue Ridge Rangers [John Fogerly), Fanlasy &89 (If You Want It) g9 Yommiy James {Tommy James & Bob King) I.I_.,!,J,,
¥ i i AT T HCA T74-0B56 Saund F140 [Houlstis)
THE COVER OF THE ROLLING STONE 12 o ke Jigpansi G2 7
pr. Mook & the Medigine Shew (Ron Haffkine], : ] J' L =

ey — PARDON ME SIR |

Po—_ | Jo& Cocker (Denny Cordell), AlM 1407

— | STEP BY STEP !

Jog Simon (Raeford Gersld for Duardien
Productions), Spring 133 (Palydor

i — | DREAM ME HOME |

. L BE 3 s ‘I [ .‘._*5}"3

ﬁ LOVE ¥ | i % )
b7 KISSING HT 3 | PSue STrunk (Mike Curb A Don Costa), MGM 1 da)

-] 1 Ml Bl Withers [BII Withers), Sussex 250 [Budd -;_; : .. | =3 ONE MAN BAND (Fhﬁ Al Mﬂﬂﬁ] .
DREIDEL i .- .- ECES OF APRIL <4 Ronnie Dyson [Thom Ball), Columbia 4-4577¢ i

'\ -
Oon McLe sl 4 2 ;f_;;_';,__. ree Dog Might (Richard Podolor), Dunhill 433F 00 00, THE NI E LG QU
“I HI HI " [ __-_:: | i 1 m & K - 3 _|_ ': H ;_:-“_- # l:
. T S T PENIBER, E:rinl, Wainac Bros. 7673 Vickl Lawrence [SnuHl Garraft], Ball 45302

Sam Meely [Rudy Durand), Capital

88 | BREAK UP TO MAKE UP

The Stylistics (Them Bell), Avcg : :
AT ‘1=- -3';

Columbla 4-457324 .
LOVE JONES » _,‘ ﬁ
Brighter Side of Darknesa (Clarench

luhrsen), 20th Century 20025SR L

YOUR MAMA DON'T DANCE 15 | e PO Ttey Buckin,

lim Maessing Atlantic 45-293

= -

e 91| — | BREAKING UP SOMEONE'S HOME

| Jones & Henry Bush), Stax

Raylerl, CTl 0147 [Columbin)

DI0 & & 182] — | WALX ON THEWILD SIDE 1
BRI 010 (Athant g Ll mu I (0avic Bowis, RCA 740867
REELIN' AND ROCKIN' S : RSEESEE 1 93 1 95 | WISH THAT BEOULD TALK TO YOU 3
Chuck Berry (Esmond Edwardh], Chess 2138 e L A S Sylvers RIPRE Butler, Meg Johnson, Michss!
I = AR & o Vinerl, Pride 101§ [MGM
I'M JUST A SINGER (In a Rock and : 44 wIep e c

I hn'd 3 1 f i o Tuu Il
Roll ) = ) = | Carvon for GAT € lon)
Mopdy Blues [Tony Clark), Threshold 45-870132 Helen Reddy (Tom 8 Cac rmon for GH _nmmr Er.lﬂ
PEACEFUL EASY FEELING 8 ONE LESS SET OF FOOTSTEPS : £00D 2
Esgles (Glyn lohna), Asylum 11013 (Atlantic) HmiEaeR| (Terry Cashren & Torvny ec ] chael Redway ~(Redway, Field)
- ¥ 1 - T [} gnogram

|_GOT ANTShliaitP > MASTER OF EYES 2 . ;
g L Aretha Franklin  [Aretha Franklin, = S |

.-‘...

Quingy Jones), Atlantic 45-2941

51 | DAYTIME, NIGHTTIME

Keith Mampshire (Pig-Weed Productions),
ALM 140

KEEP ON SINGING 3

Austin Roberts (Danny Jansen, Bobby Mart, Austin
Roberts), Chelyea 0110 (RCA)

LOVE IS WHAT YOU MAKE IT A

Polydor  150%

99 | TOSSIN' AND TURNIN' 2

Bunny Sigler (Gamble-Hulf], Philadelphia
International 73523 (Columbia

| ME AND MRS. JONES « 16
Hilly Paul [Gamble-HuH), Philsdaiphia
internalionsl FA521 Itn!urnhli

. J L ’ = B i [ ] l.s..:1ﬁ

HARRY HIPPIE . - JH
& P Womac

'H“L:E: l"‘ Tu::u mﬂ? sﬂdL United Artighs

WILDFLOWER

S094s Gren lwi {HEI:; A'mduﬁ Grill,
aren nev), Dup 4335 Skylark (Eirik the Morwegian), Capitol 6824
BIG CITY MISS RUTH ANN 3 PALACE GUARD ;
Gallery (Wike Theodste, Deanis Coffey) ST L 3 1100 | — | SHE'S GOT TO BE A SAINT 3
AT u itk Melspn Ihe Slone én Band i
{London) fRick Melsan]. MCA 40001 Ray Price (Don Law Productions), cﬂmlg:

disc mastering and dubbing specialists. ..

w
FRANKFORD recording labs, inc.

1 W fOlm ftUdC)/ }; A DIVISION OF MASTERDISC, LTD

recorded at

E
TELEPHONE: 215 - 561-3660 212 N. 12th STREET » PHILADELPHIA, PA. 19107 TELEPHONE 215 - 561-1794

Advertisement
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FOR WEEK ENDING MARLR 3, 1973

|

TITLE, Weeks On Chart
Artist (Producer) Label Mumber (Distributing Label)

KILLING ME SOFTLY WITH HIS SONG 6

Kcherla Flach (Joet Dom), Atlanfic 452940

DUELING BANJOS 8

Deliverdanes (Erit ‘Wietbergl, Wamer Bros, 7559

LAST SONG 12

Edward Bear (Gene Martynec), Capifol J453

COULD IT BE I'M FALLING IN LOVE « 10

Tninnees [Tham Bell), Aflanfic 45-2927

CROCODILE ROCK » 13
Elten John [Gus Dudgeon), MCA <0000

YOU'RE 50 VAIN 14

Carly Simon (Richard Perry), Elekira 45834

LOVE TRAIN « 7

0 lays (Gamble-Huff], Philadelphia
Internatjonal 73524 (Celumbial

ALSO SPRACH ZARATHUSTRA (2001) &

eodalo [Creed Taylor), CT1 12

ROCKY MOUNTAIN HIGH 15

Jahn Denver (Milton Ckun), BRCA T74-0829

DON'T EXPECT ME TO BE YOUR FRIEND 10
Lobe (Phil Gernhard), Big Tree 158 [Bell)

THE COVER OF THE ROLLING STONE 14

Or. Hook & the Medigine Show [Ron Haffkine),
Columbia 4-45732

DADDY'S HOME 13

lermaing Jeckson (the Comporabion), Motown 121&

DANCING IN THE MOONLIGHT 19

King Harvest [Berjot-Robinson), Percepiion 515

AGAIN 16 a7 | 51 -I-nnn\t I STHHTED H:WIHE YOu m!lu g Soort Fer Far Dwl Prodictiond), United Artisin 183
DO IT AGA Bettye Swann (Rick Hall & Mickey Bockins. | 80 | 83 | DREAM ME HOME 3
Sieely Dan [Gary Katzl, ABC 11338 Atlantic 452921 Mac Davis (Rick Halll Colombia
OH BABE, WHAT WOULD YOU SAY 14 55 | A LETTER TO MYSELF 4 — ]
Hurricane Smith [Morman Smith). Capitol 3383 Tha [;hj.Liruaig:gs:;:hn:;;:g# w HI’" ETFHE-LHHE'EEHEEETIIEELM aitlsl %ﬁ“
JAMBALAYA (On the Bayou) 14 Y
Blue Ridge Rangers (John Fogerty), Fantasy 689 61 | SING 2 Q — | THE TWELFTH OF NEVER
IrM J“ST ﬁ SiHE‘ER ““ 3 Hﬂﬂh aﬂd ﬁ Carpeniery [Richard & Karen Carpenter], AEM 1413 Sanmy Gamond. (Wike Curb, Dﬂﬂ {Uﬂl%
57 | ONE LESS SET OF FOOTSTEPS o
ol Er::ﬂ! Blues (Tony Clark), Threshold -:5-&?:315? Jim Craoce: (Yerry: Laxhman & "““},:“E ';",";“‘L 83 | 89 | BELL BOTTOM BLUES 3
Eric Clapton (The Dominns & Tam Dewdl,
DO YOU WANT TO DANCE 11 § 51|56 | CONTROL OF ME 3 FRiydor Saine
dette Midler {Joel Darn), Atlantic 45-2928 Les Emmerson (Ted Gerow, Les Emmersen), ﬁ N “- -'-uu EDT m BHEH IHﬂTHEH HEIHT 1
DANNY'S SONG q el il ) Atbert Hammand (Dan ANfeld, Albert Mammond
Anne Murray [Brian Ahern), Capitol 3481 m Eﬂ' m’““ WlTH HuHH i MUhS Ll e
Judy Collins {Mark Abramson
NEITHER m: U5 [WEI'IE to 5“ Judy Callins), Elekirs 45831 85 | 88 Eﬂﬂﬂ MBHHIHEH SRS Wi ks raret d,f
Goodbye) 6 | 53|23 | LOVE JONES » 13 Fhilips 20736 FROROmen
Gl Knight & the Pips (loe Porter), kg e = s
S A e o i e 1 Sapre rges | W) — | STUCK IN THE WIODLE WITH YOU 1
DREIDEL 11 E 7 2
Doan Melean (Ed Freeman), Unlfed Arfisis 51100 5“ 59 THE MESSIEmnnde {lohn ESchroeder], Janugs 203 w HE SIILH_:!E, ﬂslz.-!.l-gi-_-h Boys), Reprive/Brathar 1138
BREAK UP TO MAKEUP 4 | 55|60 | KEEP ON SINGING 5 | (B — | YESTERDAY | HAD THE BLUES 1
PEACEFUL :ﬁnégﬂligm ke qﬂ.11.'1 i '”“"Ehiﬁ?{'“cﬁﬁi‘il et oA Hare i ladeiphia Inttmational 73523 :mm.t}
Eagles (Glyn Johms), Awylum 11013 (Arianvie) | Y| 68 | TIE A YELLOW RIBBON ROUND THE 89 | 90 | WISH THAT | COULD TALK T0 YOU '
AUBREY 5 OLD OAK TREE 3 Vinerl, Pride 1019 [MGM)
Beead {David Gotes), Elektra 45832 Dawn (Hank Medress. Dave Apple & 16¢ fobecsl | 90 | 95 | GIRL YOU NEED A CHANGE OF
MIND, Part 1
WHY CAN'T WE LIVE TOGETHER 15 | €3\ 66 | BITTER BAD 3 Fidle Kendrcks (Fack Wilen, Lesaard Caton
Timmy Thomas (Steve Alaima for T.K. Prod. :'j Melanie (Peter Schekeryk), Neighbarhood 4210 Tamia 54230 {Mﬂﬂﬁ
e ' Famass) | g1 | g3 | NAMES, TAGS, NUMBERS & LABELS
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DON'T CROSS THE RIVER b

Amarica [Amarical, Warner Brog. TETO

STIR IT UP L

Iohany Mask [lohn Havh),
Epic 510949 ?Eulmm

LIVING TOGETHER GROWING TOGETHER 9

5ih Dimention (Bones Hows), Bell 45,310

KISSING MY LOVE 9
BIll ‘Withers (Bill Withers), Susses 250 (Buddah) 0 31

GOOD MORNING HEARTACHE 8

Diana Roys [Berry Gordyl, Mpiown 1271

SOUL SONG 9

loe Stampley [Norris Wilson), Dot V7442 [Famous)

MASTER OF EYES 4

Areths Franklin [Areiba Frasklin,
Quincy Jones), Atlantic 457941

HELLO HURRAY 9

Alice Cooper (Dob Ezrin), Wamer Bros. 746701

THE WORLD IS A GHETTO 16
War (lerry Goldttein, in association Wwith

Lemnie Jordan & Howard Scofi/Far Out Prod.),
United Afieha 50975

ROSALIE b
Eam Meely [Rudy Dorand), Capital 3510
PEACEFUL 5
Helen Reddy (Tom Catalansl, Capitel 3527

THE MASTERPIECE Z
Tempiations [Morman Whitfield), Gordy 7125
[Matawn)

01|75

85

82

HOW CAN | TELL YOU 7
Trawin ‘Wammeck [Bigk Hll‘lbnr llﬂh

STEP BY STEP .1. '
Jor Simon [Raeford Gerald for Gu

Productions), Spring 133 Mm

DO IT IN THE NAME OF LOVE 5

Candl Staton [Rick H.lll]h:imn:liﬁl
4]

ONE MAN BAND q’ﬁﬁ All Alone) 3
Ronnie Dyson [T Bell), 'El.'l-l'.l.tllﬂ-l 448778

WALK ON THE WILD SIDE 3

Lou Reed (David Bowiel, RCA 740887

DRIFT AWAY 2

Doble Gray [Mentor Willlems), Decca 33057 (AaCA)

BOO BOO DON'T ‘CHA BE BLUE 3

Yommmy James (To lames & Bob Ki Madia
i Sound T140 'aliullm]

ONE MAN PARADE !

James Taylor [Peter Asher), Wamer Bros T&E2

PALACE GUARD 5

flick Nelson & the Stere Conyon Band
[Rick Meloni, A 40001

WILDFLOWER 3

Skylark (Eirik the Worwegian), Capitol 8634

PINBALL WIZARD/SEE ME, FEELME 2

The Mew Seekarn [Michael Lloydl MG/ Yetus
10300

CISCO KID 1

War [Jerry Goldstein, Lonnie Jordan & Heward

Cnmpthd from notional retail sales ond radio airplay by the Music Fupuluriry Clunu Dept. of Billboard.
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‘GYPSY SOUL" by Mantovani
and his Orchestra. A new LF.

#rthering musical history.
&
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Vi e single Sail On Sailor \nep »
-and their newest LP Holland (MS 2118),
The Beach Boys continue their tradition

of “music at its most satisfying
...on Brother/Reprise records and tapes.

*Rolling Stone/March 1,1973



www.americanradiohistory.com

|' = - = . : - —
POSITION | HISGESHD L @ - s 1
108-200 § * At T
: § o R, o fe oot --
STAR PERFOR|WER— P ; ' apins
e E E =/| Greuiesy prosel TOARES: SIS BER i .- e Ll oo m‘m&:"ﬂ L
s + ; refl Thin wesk | | il II'» ; g E ingated by colored dollgy ] . ﬁ
5 Campiled from Nationsl Retail Stores - g E ARTIST | B & § = |2 | E 2 ARTIST _ 2 i ﬁ §
Y rrhant Bt 1N Racord fuacked s = Title: Label, Number (Dist. Laiel) ' | ] =} S 187} 5= £ Tile, Label, Number (Dist. Labeh) | = = £
E search Department ol 8illscard, = ﬂ 168 2 | MOUNTAIN | | pa 195 7 | HUBERT LAWS i i
=l E B Beat 01 f i | Warmiag Sha
E g -E IFHH E: = “j = l | Cetmming B 1207 | ASE LS| | | | 11 4'-1”533 | LW ke
= | Title, tabel, Number (Dist. Labell | =| =| = |= f1ao 138 ] 34 |siEoN susseul e D71 177 ] 2| DION & THE SELMONTS l o
108 100 @32 ﬁ;ﬂiﬂl‘l. LAKE & PALMER » | uw 1 l ey LA [ '8 . I . mllml{n:ﬂ: are Geden s g
-_.ri - i 9 M BN | 141 | 140 | 42 | BILL WITHERS | - s i 147 | 13 iHEH' RIDERS OF THE PURPLE SAGE 1]
Eun ,‘1h|| HI‘II | | Eﬂ.’t“ |
123 4  EDWARD L9 wwan SRS MOLA (| Huddeki | S8 w95 hg..h!‘ T KT IR |
w o = s 72| 2| cHuek BeRRY 1 i 19 | 7 | MARY TRAVERS ' ™
110 | 88 13 | JAMES BROWN ‘ . ﬂ' | Golden Decade, Vol 2 , Iﬁ Ml My Chaiess -
Gat on the Good Fool oo e ”m Chem FCH S0 g g Warmer Budieer 85 201 | 1.'\\ %] =
[ESTE: 0 0 " | o i ¥ $ i H L
- - e | 143 (134 | 12  BYRDS Ly 174|176 5 | HERBIE MANN §47
111 107 | 34 | DONMA FARGO s o | um Best of the Byrids. Vol i ‘ . iyt N | |
lI'F_H_}EIJ_?_:E’.‘I_I;II m the Whaole LLSA il Eh I Cotimbag WL 31133 L IEL . | | Abtasdic 5D} 50 |!.ll Hl'll
| il A R T 1 1 ! i
- o |144 | 141 | 20 | CHI-LITES Lu 175 |152 | 56 | AL GREEN - .
112 102 28 | DOOBIE BROTHERS L - Theie Greatest Hits | Let's Stay Together '
Toulouse 'al”‘-“'l [ feumuwich Bl PS40 S8k G We SH. BT | )t L
WEImE (i = T 1 1 I | § ¥ ] '
[ 1 | | 165 3 DDHG SAHM & HIS BAND - ] 176 | 1K1 3 | CLIMAX BLUES BAND .
113 104 | 18 }T’Lm RIVERS | | &m ]ﬁﬂ i & il R l Rich Man | | =l
L CEgdl | ] | - | i { | e 5SS CHRT 1T e 1
of detrts LlA8 BE8 . 146 | 142 | 39 HI.'I[IJHE STONIES L] 5 | | . 1 . |
iz b P Exile on Main §treet 177 180 | 4 | SAM NEELY | | [|sm
118 112 | 27 | HAROLD MELVIN & THE BLUE NOTES | G | SRl SRR [ il - | I
| Miss You . — ! ! Cagaitis LabAS 1| 14 L Am
Pnlimdplihes Bivngtional 87 T16i5 147 | 50 9 | HUDSON & LANDRY (4T ! ; 4 :
R e smlam| | uy’ Ripht I}II'l 178 |1H 10 ‘ 1776 Ly .
' ' ' o LP 179 598 B Soundtrack - '
s 1 i I G I TR ' | I S e S B W
Pl o 38 [iia With a2 | U1 | e | s | oiowwe waRmcxe | ™
116 118 | 7 | GUESS w;m | e PR T e = | o gl red T
Arlticwl Pargdime | ! . : . :
NI'B il s | 598 m | i al { 180 | 134 2 | ‘S‘III'P[HHILF LY
| : - ' - E;:L L.II1Ll & wia| 695 By |6 Greptest Hits
117 120 | 16 | EARTH, WIND & FIRE .58 i ! I . - . . | e L 50008 el i
Lazt Davs (o T 150 | 153 6  WING HARVEST (LT t 1 - = -
Cabentia A 31 7110 | son] fo Bancing i the Moonlight 181 illl 4 E;!E{l::: :EILTI . ]
| . | Frr'rlll. E |'|| 1M "!II i!‘ i
I8 114 | 20 | L GEILS BAND s | s [ e g .
PR ERE] 22 Live” ~Full House 151 |148 | 16 | DAVID BOWIE e ;. { a3 ]
At Sel| L Ih; Marn Wha Solo the World 182 (170 | 15 | GROUCHO MARX | i
36 | 3 SHDE - B e o | R o R I SHOEAS Lson i |
! ! i . ' AR SF 151 : i
HI. L] ¥ L] L] 1 (]
slayed! a1 ol e K E',!'ﬂ: ;‘HTF” Bt ‘ " lis3 185 | 3 | MARLD THOMAS & FRIENDS BE
e | | Cabgmtim ®E 31 1% | ¢ } I
120 108 13 | ALBERT HAMMOND . hat 3 IEIII:Hth:l'IrHIS | A% 490 = | | E'htl‘flll;'“ﬁ*r Tou & We :5_. el |
!'J .r:“-:r.l -ril||1|:n|r-| In.-?ilnl:-l_.u.rhﬂln I-I]Ilinrnla LEE | i SR ‘ﬁ. M# E" MI “]'“:' | | I:l' l“ ‘ “r m"HIFF | l (L]
s : ' ' Cliitibeg AT 21 14 Lng| Ll | Can Sep Clearly Now
121 (117 | 35 CARPENTERS . (L] : o : | | i ' {opmitng AL TAOUG LTty
A Sar T | = BROWN 'SOUNDTRACK 958 s 1
A Bl son| eop| | 'ﬁl’ : }Hﬂfsﬂmm I 15 | 1 | LOUDON WAINWRIGHT 11| u
e . o] Pulyte PO 614 | 798| %o | Camibia N TEGE R I
* 1 | 1
Rock & Roll Iv'lu e b the World | ise |15 [158 | 7 | SHEL SILVERSTEIN - 186 | — | 1 | RAMSEY LEWIS | | 1]
Pt Wb 3 ELINELY | & Ereahin’ at ihe Fresher's Ball . I fun'hu Setenity
e 137 5  BARBARA MASON I &M | Calumbiz 65 11114 1 im | im Gty 4. L0031 I 'y i.'l
= _"'f'...r":f AR, (594 6| | 1173 | 3 | MANDRILL ‘ ™ 187 | — | 1 | CURTIS MAYFIELD I |
e - i = rre} - ‘ﬁ' Composite Trath : { His Eaely Years With Ihe Impréssmns |
124 115 | 10 EJ CALE aul | | e 20 AL | 04| ks l AR ABCL 100/ 7 T IC
teally I : - ' —1
siies NN BE12 iCapital 580 6o | | ' t l ! 188 | 182 7 | BLACK IVORY n
: : | - 189 | 2 ' BILLIE HOLLIDAY A , . ; I
oy (133 | 3 | JIM CROCE | oo | ﬁ | The Dtiginal Recordmgs | I E‘f f'."“Eli *rﬂ; E:ﬂ" ik M M
L Lite & Times B | Cauiiene € 120441 LR TY e . B
1 _l _|,_|| L] . 4 1
- i - I 183 | = | 1 THE MAMAS & PAPAS in
126 124 15 | KRIS KRISTOFFERSON wos | 158 144 113 | FLASH k3 | 20 Galden Hits
Jugns Was 2 Capnicorn | I i Eﬂ:', i o P | Thanruit D5A G045 M AN
.|" s A LR i | . ‘i!l i“ al WA . | VRS | |
e == [ 1180 1191 1 2| JOMNNY CASH -
156 | 3 | IOE SIMON 6| hi5g 165 | 2 | THE KINKS 0 | :
Power (f . . - | Any Old Wind That Hiows
The Power , The Greal Lost Kinks Album Cetwnbu 6 1799 LL L
, Polydnr SPRE 518 i ool Meimike | MS 7173 B ' _
128 (129 15 | RARE EARTH 5 - t 191 | 161 | 17  DAVID CASSIDY s
Willie: Rememibars | 160 164 | 3 | CHARLEY PRIDE | T Roch Me Baby
Haie Baiim B S0 4 (Msmuian |!|!lih!.l: Eung_t. ol Live s e Rerll 110 1M
A LSF 4417 LI !
129 130 B rIFII’III _c | ' kL _ =t 182 | = | 1| THEMOVE |
""""“J. Last !k oms w_ 175 | 2 | OHIO PLAYERS - LD Sqlit Ends
Ty ':IH.I:EHIEII..IHEI]III Fo = | Pleasure o Listeg Arbiihy UAS. A4 el EM
1 k | pipithind & JO0T PO [ lanis | | ' -
Rock of Ages , t =] 193 | 151 | 8 | AZTECA Ll
"aprdal| SARE | |14 REIRED _ | - 1 | JOHN HA.LHE | ¥ (L1 Calemria BC 31704 i AW
America. Why | Love Her . ) !
B0 1371 ' e ol B s, W O I -
TSl &l |38 WO | [ ﬁ 200 2 | STEELERS WHI'EL .ﬂirﬂ;:lﬂl'ali;;!'! Inlinde Linpérse i A
132 126 | I8 | WEST, BRUCE & LAING (5] | MM TF LN | s.9a| I | :
I'alu Ill antoh i . i ! o p—t—rl 195 192 | & LIGHTHOUSE : in
_ sty ML 51029 .“'!l“i ﬁ 171 | 5 | PAUL BUTTERFIELD i—'ll | Sunny Days iy a8
133 (131 21  OSMONDS o |uw etter Days . | itz S)14 1Ltrae Himennasn: B
Drark: o | Bednade 0N 1LY \Wamer B 254 BN i |' |
- .  — e | = 1 | THE SYLVERS
. WA SF 44%] { .90 | ‘!!r. ﬁ 1!_]- -. | jﬂH" mT.u_ | | a% ]ﬁ i | fr.ds PO SBG7 MG . tJ‘
134 110 ' 16 | PETER TOWNSHEND i | Down fhie Line . | =
Wr-lF:-F'Ilfnn-_r- Frral l LIS Dt j = L "‘ : I.E:l < | | =
i 1 PRI DA 98 6w ' } { f J Rural Spage ' '
166 167 | 40 | DEEF PURPLE - i | a0 B A 19 AW |
135 133 15 BOBBY VINTON 158 ' Machine Head | e ==
Al Trme Greatest Hils | warnnr B BS D4 N AN 198 = |  BOB SEGER | (3 N
ZL ST = 167 143 | 38 | URIAN HEEP o | [ B SN s anl
136 126 17 | MELANIE i Dascess. & Wid sl || et e 3 e S0
sloneprounyg Wurds el Misriry SR § 6500 (FRpngrae ; LM A5 |99 'm i 14 " PAUL WILLIAMS | (L1
b ki RS A0 =) | } |
| | . Lite Goes On -.
137 135 a2 JETHRO TULL E s |168 139 1 23 Eﬂfﬂ':ﬁf‘fﬂm . | | AW 3P W o o
ek 45 5 Baigh . |
gt : dell 1104 i % — | 1| JERRY WALLACE o
Wngray W5 S50 &% & 4 = 200 T You N Wit 1% LN T8
138 121 14 LITTLE 'MMY OSMOND L% | 169 (155 | 20 | DEEP PURPLE | Be Lonesome?
Fller Jye P”'Vlt'hF“E'aE"il T R Wi 3 o
| BEN BE &3 LR S Warnnr B JLL Y 53
' : 136 RareEarh = 10 Basbes Shiwisand H
Aay Connill ... wont®) B Mol e TRELTET R e Raspherries T -
TOP LP'S ETAPE Rits Coolidge ... a5 Hotws.o— LIl w  HerokeNehin® Slesestes . — 112 - m' 1
oY } Creedunca Clearwater Revival . t;; Murdson & Landry . — Sieve Miller BB mm___l £ tE - -
A-2 \LUSTED BY ARTISTS Jim Croce. . ; TE = e SR A Jonnny Rivars . Jumes Taglor a3
a Jdermaine Jackson — 1 Liza Minehi.. . = —
Dusne Aliman ... 41 R X Wichael Jackson ' ﬁ #ﬂ-ﬂw — -_ﬁ'ﬁ """%E" el :‘m i
Ametica =3 26 OeepPurple. . 10 168,166 JamesGang. . .. . B Disme T 7 pdavio Thomes q=
Band.... 130 E::‘Eumm ST :i,'u;i? = R = ;“ g AT e Doug Sanma Wx Band _13 i 2 % .
Bes Goma S R T i — 1 S ey 477 SewsdCroma B T o
e e I e oo BB BT @ S ww
el e — 80 Eanh, Wind & Fire 17 K RrRersen ... 128 m&wﬂw_; “'4  SimonkGerhmbel__ 153  Udsh Yo
David Bowke 36,869,157 Edward Banr 108 1o Lewabgn. o T
Bewad . IH Emerson, Lake & Palmes - 108 mmﬂz"."«-";;‘ -—: i M
o — 1 T IR . 11— i o
Pod Do L e £ 0 e e ) e ——
'Fu’ = — '“u. — Y .- :_—--- “ meim = _I_F___ = ..]1 H ﬂlﬂﬂﬂ —::—_'_:"_' I“,l
ad I:lll': T 'H ::l.l'l'lﬂ s :: Londan Symp L Guests | Tammy) . m‘“"_m s —*‘:ﬂ
E'.m‘. 1 = — i 2
Carpenters, . 121 DonMclean. . . 33 T =
Sy Cash ... B ——— T s o — :m:"""""‘"f o
Eimusg T . 181 S e [ — - wies | 1 Mananill | —r— d-‘rl. H“l’_ - 104
l:nn:hl.l:hunn B0 Geand Funs Radrosd. .. 18 Herow Maon. iz WitsenPickett s
Ch = T Gimiohil Desd . . e WS GrouchoMars . . b pHE= o ired = e
ch I — 144 AlTrorn..— T 38,111 D M e J ,“"‘""__' — ﬁ.:
J.h:fr.:ﬂum =i R [ vt s O T T~ " E—— Pride -
E vy e bae the poo s gy of sugggeuled led preces has Been biken
Rl e v P a s r b e o BEsi e i is RE R L



www.americanradiohistory.com

" —

THE BOBBY GOLDSBORD SHOW

KTAR Phoenir, Jlmn. 5 WIRT
ETHY Little Rock, ATk,
KFSN  Fresno, Calil. WCCO
KNXT  Los Angeles. Calil. KOMU
KPIX  San Francisce, Galil
KREX Grand Junction, Celo. KSD
KMGH Denver, Colo. KOLR
WTOP Washington, D.EC. WEBTY
WAGA Atlanta, -I?a. WCETI
WizN Chicaga, 11l
WQAD ﬂu:IFIht:ﬂ WDAY
{ Davenpor! / Rock WUAE
{gland, Moling) KGW
WEEK Peana. Il WIRC
WEIG  FL Wayne, Ind. WTAF
WNDU  South Bend, Ind KDKA
KCAU  Sioux City, lowa Wi5
WEYT Lexington, Ky, WRCB
WAVE  Louisville, Ky WLAC
WEBRZ Balon Reuge, La WHIS
KUTY  Salt Lake City, Ulah WAPI
WMTV  Madison, Wist WEMY
WIHL  Brislol/ Jehnson Cily. WEY
Tenn. et WICS
4 | Steubenville
TRF 'l'u'illl;e'nl:.r;[f.ﬂt KTAL
KNOE Monroe, La KELO
WBZ  Boston, Mass. wD1B
KLW  Delroil, Mich WWaT
roduced by Bob Montgomef

Fliml/Saginaw /

Bay Cily, Mich.
Minneapolis, Minn.
Columbia/Jellerson

City, Mo.

St Louts, Me.
Springlieid, Mo.
Chatiotte, N. €.
Greenville /Washinglon

/MNew Bern, N. L.
Fargo, N. D.
Cleveland, Ohie
Portland, Ore.
ighnstown, Pa
Philadelphia, Pa
Pittsburgh. Pa
Columbia, 5. €.
Chattanooga, Tenn.
Washville, Tenn
Biuelield, W. Va
Birmingham, Ala.
Greensboro, N, C
pklahema City, Dkla
Soringlield /Champaign

/Danville. 11,
Shreveporl La.
Sioux Falls, 5. D
panama Cily, Fla
Hichmaond. Y2

KBLU
KOAl

KRSD
WDsU
WSAZ

KROC
WTYD
WOAl
KULH
WLDS

W5AU
KOAT
wDa)
WTVY
KCMT
WKID
KOLN
KTUL
KEBFF
KOAA
KGYD
KFBB
KGNC
KLAS
WHEW
WLEBT
KTYK

Yuma, Aril.

Flagstall, Az

Rapid City, 5. D

New Orleans, La.

Charleston/
Hunlinglon, W, Va.

Rochester, Minn,

Raleigh /Durham, N_C.

San Anfonio, Tex.
Billings, Manl.
Greenville/Spartan-

burg /Asheville, 5. C.

Waursau, Wisc
Albuguergue, M. M
Roanoke, Va
Dothan, Ala
Alerandria. Minn.
Miami, Fla.
Lincain Neb.
Tulsa, Dkia.
Helena, Manl

Celerado Springs, Colo,

Missauia, Mant
Greal Falls, Mont
Amarille. Texas
Las Vegas, Nev
Mew York. M. Y
Jackson, Miss
Knazville, Tenn

KaTy
KING
WREL
WEAH
KEAK
WHO
WEMT
WARY
KFV5
KWWL
WTEN
WKET
WPTZ

WRTYV
KPLM
KOLD
WKZOD
WDSM
WESH
KFYR
KNDD
KPRC
WLUC
KITY

Sl Joseph, Mo.
Seallle, Wash.
Calumbus, Ga.
Monigomery, Ala
Bakersfield, Calil
Des Moines, lowa
Bangor, Me.
Huntsville, Ala.
Cape Girarde, Miss.
Cedar Rapids, lowa
Albany, N. Y

La Crosse, Wisc.

Birminglen/Platishurg.

(M. Y./VL)
I ndianapolis, Ind.
Palm Springs, Calif
Heno, Ney.
Grand Rapids, Mich
Duluth, Minn
Ortando, Fla.
Bismarck, N, D.
Yakima, Wazh.
Houston, Tes
Marguelte, Mich
Corpus Chrish, Texas
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Late News

100 Members at Opening

MEMPHIS—More than 100 rep-
resentatives of the music industry
were on hand here st the Admiral
Benbow for the official formation
of the Memphis Chapter of
NARAS, Heretofore, Memphis his
been u part of the Nashville mem-
bership !

Wesley Rose, national president
und Richard lablo, legal counsel,
accepted the proposed proposition
for the formation, and a formal
application for the new chapter
was made through attorney Harold
Streibich

fohn Smith of Star Records was
elected president when Knox Phil-
lips declined since he currently s
serving as president of Memphis
ZMusic. Inc. He then was made Ist
vice president of the NARAS
chapter. Marty Lack was elected
'nd vice president, Sandra Rhodes
Lreasurer

In the wvarious calegories, the
secrelary, and Robert Thomns
following governors were named:

Ernie  Hemhardt, Charles Chal-
mers, Dan Penn, Knox Phillips,
Steve Cropper, Al Bell, Wayne

lackson, Sandy Rhodes, Andrew
Love, James Mitchell, Larry Shaw,
Ronnie Stoatz, John Smith, Rev.
Ons Mays, Robert Thomas, Marty
Lackie and Eddie Braddock

Pluns for the formation of this
chapter had been in the making for
many maonths. Phillips was the
Iriving lorce behind its develop-

Taj Mahal's
Pact Plaint

LS ANGELES—Tuj Mahal has
filed with the California Labor
Commission secking to have his
management  contract  with  Bill
Graham voided and all | commis-
sions returned,

In March, 1971, Ta) Mahal
signed o three-vear contract EIvIng
San Francisco promoter Graham's
Fillmore Muanagement 20 percend
af his earmngs, The Labor com-
nlaint charges that Graham m-
properly charped the artst  full
commissions [or appedrances ol
shows promoted by Graham him-
self

A second charge i the com-
plaint is that Graham turned over
.rilu,'l'i._lrl!: of ]-.|| Mahal 1o .il'Hﬂhl'.'!'
company he had an ownership in
terest in. Millard Agency. thus
l.l'-“r_‘..TII'.l__L,' nn ...ullﬁl'lh.ﬂ'l;l] 10} rn&r.:-unl:
pent fee from the artist in viola-
tion af the Stite Laobor Code
Millard Agency is described in the
complaint as not being properly
licensed ns an artsls manager un-
der Califformia 1aw

Bowie Bonus Pak

Out on London

NEW YORK—London Records
vill relesse a  specially  priced
Honus-Puk LP sel featuring per-
formunces by David Bowie

The two-record sel. comprised
of eurly Bowie performances. will
also include an unusunl corloon
jucker cover. The release s the
latest in the Bonus-Puk series of
two album packages, which have
included releases by Cat Stevens,
Van Morrison, John Mavall, Willie
Mitchell and others

SUPER PROMOTIONS
15
BRITE-STAR

Complete record premetion ond
distribution services

s Mailers Llesyed
® Mathville Sswians Arranged

Sand oll records far review to-

BRITE STAR PROMOTIONS

728 V1é4th Ave §
Noshville, Tenn. 37203
Call: Mashwills (415) 244-2084
e

114

ment, and Streibich handled all of
the legal romifications

Although the action reduces the
Mushville membership to a degree,
the loss hus been more than com-
pensated by  new  membership
spurred by the televising of the
Grammy Awards show from that
city for the first time this year

When the Memphis contingent
first becume a part of the Nash-
ville chapter, it was stipulated that
they would remain only until such
time as a chapter formation conld
take place here. MNuashville also was
instrumental in the formation of
the Atlanmta chapter, now a strong
unmit in NARAS.

Musical Isle

Branch Opens
Early March

NEW YORK—Musical Isle ol
America, the national rack jobbing
complex which 15 part of United
Artists’ mass merchandising divi-
sion, will open its new Baltimore-
Washington Division branch dur-
ing early March. That outlet is the
company's first eostern branch.

The new branch. ninth in the
MIA network, will be helmed by
fohn Brenner, bronch monager,
formerly with Transcontinental n
Atlanta. Brenner has already be-
gun assembling a staff, with initial
appointments including Bob Con-
nolly, Washington area sales man-
aper, and Carol Ann Bain, office
mannger. A staff of eight, includ-
ing a Baltimore aren sales manager
and four warehousemen, will form
the basic staff

Initial major account for the
hranch will be the Hecht Bros
chain of 15 stores in the Distnct
of Columbia. Maryland and Vir-
pinia, comprising the D.C. subur-
hian area.

Located in  Baltimore County,
southwest of the central Baltimore
ared, the new branch incorporates
4 10.000-sgquare-foor  warehouse
and affice SPAcE.

Harrison Suit

o Contintted from page 1

George Harrison and all Beatles’
tapes and record albums,

Both WPIX-TV and the Amer-
ican Broadcusting Co. have volun-
tarily complied to the actions
stated above

The move by the two networks
comes in the wake of a temporary
restraining  order issued in ULS.
Supreme Court, N.Y., by Judge
Nathuniel Helman, on & $15 mil-
lion damage suit brought apgainst
the media, several firms and 100
John Does by ex-Beatle Harrison,
Apple Records snd Capitol Rec-
ords.

In issuing the temporary order,
Feb, 22, Helman gave the defend-
ants three days in which to reply
to the charges, at which time he in-
dicated he would hund down a
further decision.

The suit, believed to be the
first time that a recording artist
has cited the media in an anti-
piracy fight, was filed Feb. 16 on
an  affidavit  supplied by Allen
Klein. head of Abkco Industries.

Among the other defendants
numed in the Supreme Courl ac-
tion are Audio Toape of New Jer-
sey, its president Elins Saka, Elec-
tro Corp., alsa of New Jersey,
Leon Nazer of Electro, and Eco-
nomic Consultants of Wisconsin

Tomlin to Host
CBS TV Special

NEW YORK—Polydor Records
artist Lily Tomlin hosts o one-hour
varicty special on CHS-TV uining
Tuesday (60 at 10200 pm. “The
Lily Tomlin Show™ marks the firsi
time the comedienne. nationally
known for her multiple alter egos
on the “Laugh-In" series. hemds
her own program. Miss Tomlin =
preparing muiterial for her thind
Folydor album,

_ InsideTrack

Last-minule  mecting  between  Atlantic  Records
president, Ahmet Ertegun and juzz flutist Herbie
Mann resulied in the musician re-signing with Atlan-
e, Mann had contracts already apreed with Bell
Records. . . . Georpe Burns' concert ut Philharmonic
Hull New York attracted o heavy celebnty audience
including Groucho Marx, Henny Youngmuan, EH
Wallich, Andy Warhol, Jack Alberison, Rod McRkuen
and Alice Cooper. The concert was recorded by
Buddah, At a reception lollowing, Cooper presented
Rurns with a Living Legend plogue and then had to
say that Jack Benny would also receive one when
Benny tumned up on stage. (Benny introduced Burns
10 the New York audiencel

Diana Ross recorded an album for Motown lhive
at Caesars Palace during her recent Las Vegas en-
eagement Sub publishing rights to the scores of
Academy Awiird nominees, "Heartbrenk Kid" and
“Slueth™ huve been awarded by Palomur Pictures In-
ternational 1o CBS International Publishing. CBS pot
world rights exclusive of the US. and Canada. . | .
Al the National Association of Independent Record
Distributors first convention in Memphis, the great
erundson of the inventor of the circular disk con-
cept, Eldridge Johmson I, represented his own iiu-
thentic blues label, Snike Root Productions, He is
now putting ol 3 series of 455 with an album due n
the Tall Doug Sahm atiracted strong crowds al
his Max's Kansas City stintl—many people were also
expecting Bab Dylan to sit in as he did on Sahm’s
record. (They were disappointed). As a result of the
new Sahm disk. Mercury are releasing some unre-
leased cuts from Sahm's earlier group, the Sir Douglas
Quintet.

Writer-director Jeff Lichermun, recently signed by
Barnum and Bailey Records, won awards at the Chi-
capo and Atlunta film festivials for his documentary,
“The Ringer.” . . . Bell Records has set a deal to
distribute Stony Records, a Memphis label headed by
Dun Fenn and Herbie O'Nell, Glen Camphbell
sutisfied an umbition last week when he appeared
solo at Carnegie Hall, He will also tour England in
April and May. . . . Wuarners Mo Ostin and Atlantic’s
Ahmet Ertegun met in London—the result was o
strengthening of WGA-U K. boss Tan Ralfini’s posi-
tion there. !

Miurried: Decca chairman Sir Edward Lewis o
Jeanie Smith, . . . Tony Heilbot has produced another
eospel album for Calumbii, this time new recordings
hy such artists as Marion Williams, Alex Bradford
and the Dixiec Homming Birds. It features songs by
Thomas A. Darsey and feutures the 75-year old com-
poser at the piano. . . . Upcoming New Seekers nl-
bum “MNew Seckers Now™ recorded in Los Angeles
and in London. . . . Levinson and Ross have moved
their PR headguarters in New York with Mark
Stern running the office. There is no Ross now—
former partner Al Ross split the company to go solo.
. . . The first annual Philadelphia Spring Folk Fes-
tival will be held Fnday, April 27. . _ . Clive Davis
toking personal interest in CBS career of jazz pianist
Ruamsey Lewis, even writing the liner notes for Lewis'
new album.

Dot Records artist Donna Fargo received a gold
disk award in Australin for her “The Happiest Girl In
The Whole USA" . ., . Ticketron box offices
around New York sold 12,000 tickets for two con-
certs by the Grateful Dead at Nassau Coliseum in
exactly 2 hours 32 minules

Bluck Arts Expo is set for March 14 at Fort
Hupchucn, Anz. with Lou Rawls and Ramsey Lewis
playing for free. . Bette Midler gets her first
prime time TV spot when she appears, with Stevie
Wonder and Gilbert OSullivan on the Londan-
filmed Burt Bacharach special for ABC, Feb. 28

Barry Manilow, Bette Midler's pianist amd mu-
sicul director, composed the theme for “Help™ a
product of Heinz Food. for Sid Woloshin Inc. . | .
Stan Moress, vice president MGM-Verve flew 1o New
York for the original cast recording of "Lanlei™ star-
ring Carol Channing. Recording was done the week-

Follow Rulin

Catalog to Get MCA Push

e Continend  dednnl paads

ﬂ L

end of Feb. 16, . . Wilson Pickett, currently at the
Hilton Casino Thenater, Las V . Was pIVen @ pary.
by RCA there to celebrale signing with the com-
pany. . . . Negotioting—RCA's Como und
MGM Joey Heatherton, over o posible television
Series. . Wayne Newton H:nn.r a million dollar
contract with the Hughes Hotels covering the nest
few years.

Julie Bodds new RCA reletse. ~“Music Man™ was
written by Herb Bernstein :ind Ted Cooper. who pro-
duced the date. . . ., Frankie Laine who hasn't been
in England since 1957 sturts a tour there in Apnl.

.. More Billie Holiday—1this time from ESP Disks
and it's volume three of “Billie Holiday™ Broadcas
Performances. ESP plans to release it March 15 to
coincide with the Oscar awards. The album contains
4 nine-minute version of “Fine and Mellow™ from &
film score. Micki Grant’s musical, “Dont
Bother Me, | Can't Cope” nominated in four cale-
gories by the Los Angeles Drama Critic’s Circle. . . .
At the Hilton Showroom. B.B. King works with his
own group and 31 piece Joc Gueccio orchestras | . |
Riz Ortolani wrote the score for the MGM film, “Day
Of Furv.” Vegas performer Judy Lynn hali hour syn-
dicated TV show added stations m North Dakota,
KXMC, KXMRB and KXMD.

Neil Diamond will cremte a “musical narrative”™
of songs and scoring for Hall Bartletts “lonathan
Livingston Seapull” film. Yes, Diamond will be sing-
ing on the soundtrack. . . . Bread and Funny to
perform ut the LA Grammics dinner. Gary Owens
emecees, with Jerry Butler, Tina Turner and Borl
Ives among the presenters. . . . Melanie’s European
henefits for UNICEF raised $350,000. . . . Jimmy
Huskell, veteran arranger. sppointed music director
of the American Song Festival, in churge of a 4k
piece orchestra. . . . Warden-Kane Niational Contest
ludges to process entries for the Amencan Fest.

Curol Kave soloed in Pender Bass concerto by
Tommy Vig for T6-piece symphony at LA, Musi-
cipns Union Local 47 Carla Thomas 1o produce
her own next album. . Freda Payne posing for
Virginia Slims cigarette ads. . . . Chicago endowi
another wind instrument scholarship to DePaul L
as they did last year. Group to play 1] concerts on
Japan tour this month, . . . Marquis De Sade dnving
around Hollywood in their Saodemobile VW, | .
Chevrolet gifted Henry Mancini with o $10,000 cus-
tomized 4-wheel dnive special, due 1o his TV success
with their sponsorship. . . . Hurricane Smith touring
LS. talk show rounds.

John Pattison Williams, former execulive wice
president of Great Trails Broadeasting Corp. and
since 1969 chairman of the board of Euasy Industries,
Dayton, Ohio, which operates WEZE Radio, Boston,
died recently in Dayton. . . . R, D. Wilber, 55, or-
chestru leader at WLW Radio from 1941 to 1948
died recently in Teaneck, N.J. He was musical diree-
tor a1 WINS, New York, from 1948 10 1952, . ..
Steve Reece, Cincinnati promoter and an administrs.
tive nssistant 1o Mayor Theodore Berry, is the Fm—
ducer of "What's Going on in the Black Community,”
the first of a series to be beamed vin WCPO-TV o
exploit the varied activity and industry of the local
hiack citizenry, First showing, featuring Mayor Berry,
soul singer Barbara Howard, Rev. Samuel Wrigh
and host Edward Reece, is set for March 9.

Johnoy Rodriguez appears to be the =
country superstar ever. Jack Bernstein, Heilicher Bros
of Texss, Dallas. has ordered 15,000 copies of the
first Mercury LP. “Introducing Johnny Rodrigier™
It represents his biggest initial country LP order
ever, Bernstein accounted for 40,000 singles of the
21-year old's first hit. , . . Local 4, American Fed-
eration of Musicians, Cleveland, broke groind for a
240 one and two-bedroom unit building for its elder-
Iy members Feb. 13, Rent in Musicians Towers will
avernge $135 monthly. . . . What were E. G. Abner,

resident of Motown, and his Chicsgo distributor.
aul Glass of All-Stute, and Gluss" nccountant, Lee
Howard, discussing at lunch in Hollywood lust week?

1 Frio said that prices have been

o Continiiesd  feom pave 3

seller’s responsibility 1o credit the

subscriber for any items justifiably “Catnlog

$6.98 for albums, $7.98 for tapes
hod gotten to be &

changed to  subdistnbutors from
$161 o $368 for o S6.9R list

relurned,

Also, seller must mail to sub
scribers, ahcad of the item, an
- nnouncemert identifying the selec
tion, and a form clearly telling
the subscriber he will receive the
particular selection unless he sends
notice of rejection. The muailings
must be in good time to allow the
subsgribers b3 uct. All introductory
and bopus ilems must be shipped
within four weeks after receiving
an order.

On the other side. the commis-
sion says it recognizes that “an
industiry dependent on millions of
mail transacilions ¢ach month can-
nat completely avoid errors.” Ac-
cordingly. random spormlic, or mwo-
med  nonconformance  with  the
riles will be considerad a violuton
provided thére is not a pallern of
repeits. or {nilure to muke poodl.
or if the noncomformance s
caused by circumsiances bheyamd
the seller’s pontrol

small portion of the entire record
business for the past few years
Most record companies were 80
wrapped up with rackjobbers thal
we couldn't pet catalog stuff dis-
played. Thank God, the indusiry
is coming back toward full-line re-
tailing again.” Maitland said,

Frio pointed out that a recent
Billie Holliday repackaging had
gone around 70,000 unpits in sales.
What's interesting is that the pet-
centage of tape sales in catulog
items like this holds just about the
same—35 to 40 percent—as for
cusrent product. “In the cuse of
Rillic Holliday, we didn’t bather
putting out an  Barack cartridge.
but the public demanded i1 and
w we had to do ™

Another thing that Maitland has
done 1o freshen up the label was
the hiring of Artie Mogul o spe-
cinlize in the developing of new
artists. Several new signings will he
announced soon.

[:;i:t on tapes. Other prices have
n increased tionately.
album  series MCA-1 th
MCA-3999 now carries a list
of $5.98,

- -
Cap Soul Wing
o Confinucd from puge 3
heen with Capitol for about three
years. He will be respomible for
coordinating wing efforts, find-
ing and signing acts and uiding in
promotion and advertising. Arnold
said un administrative assistant will
robubly he appainted in the near
nture. .
:hﬁqﬂlTﬁthﬁig: :W

f&?fh%#‘fh 3 .'zimmﬁ' |
' rectly to vice president
m-mm Brown. Meggs

|'.
I
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- WE'VE BEEN WAITING FOR THIS ONE
AND NOW WE'VE GOT [T

THE STEPPERS

A RECOGNIZED TALENT

S TARTING IN DE TROIT

BUILDING IN ATLANITA

AI\ID EXPLODING ACROSS THE COUNTRY
THS IS THER NEW SNGLE RELEASE

COME ON AND GET IT!

¢ PRODUCED N DETRO AW-029
RY GM PRODUCTIONS

CHICO JONES
CLARENCE COULTER
DARRELL BELL

BOLD LAD PUBLISHING CO.(BMI)
ON AXARE RECORDS

GENERAL RECORD CORP
125 IRF”“'\JT ATLANTA, GA 30313

‘ﬂrij—r JL:'D T'- -
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PINK FLOYD
THE DARK SIDE OF THE MOON

TOUR

A superb new work.

Mar. 4

Mar.
Mar.
Mas.

Mar

Mar.
Mar.
Maa.
Mar.
Mar.
Mazr,
Mor,
Mar,
Mar:

M.
Mar.

i

Madison, Wia. |Dane Coliseum)
Detrolt, Mich, (Cobo Hall)

St. Louiz. Mo, iKlel Aud.)

Chicaga, Il (Amphitheater)
Cincinnotl, Ohio (Unlv. ol Cin./

Kent, Ohio (Kent Siale!

Toronte, Canada (Maple Leal Gdns
Monireal. Canada |Forum!

Baston, Maoss. | Music Halll
Philodelphia, Pa. (Spectrum/

New Yotk City (Radio City Mumc Hall!

Waterbury. Conn. (Palace Thiri
Providence. R.I. | Palace Thir.
Charlotte, N.C. {Park Central)
Hampton. Va. i(Coliseum)
Clemzon, 5.C. (Caliseum
Atlanta. Ga. |Municipal Aud.)

www americhnradiohistorv com

o e Rl T

Lopyrighted mater



www.americanradiohistory.com

