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MOA Opening RCA's Dual Distribution NARM Meeting
Convenfionon Draws Uptight Responses To Loom in on

Rhubarb Note

CHICAGO—Fred Granger,
executive vice-president of the
Music Operators of America
(MOA), criticized the fact that
—while the organization was
enjoying its greatest success to
date—the unusually early date
for the convention (Sept. 5-7)
would find some jukebox man
ufacturers without new models
ready. (Complete story — see
page 49,)

The thought s

NEW YORK—The move to
dual distribution by RCA Rec-
ords is being viewed with appre-
hension by many independent
distributors and with great in-
terest by other labels. Inasmuch
is the new policy is being im-
plemented on the eve of .thE
NARM mid - year meeting,
scheduled for Dallas Sept. 5-7, it
is certain to be a hot subject in
hehind - the - scenes discussions.
uppermaost
among many executives that the
industry could be on the verge
of a new distribution pattern
with the attendant disruptions
occasioned by new trends.
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NARM CONVENTION SPECIAL

In Tape CARtridge Section

MOA EXPOSITION ‘69

In Coin Machine World
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Mountain (Windfall 4500) is the heavy new album of the “Live,”
fall season. Producer Felix Pappalardi plays bass and the
group features new superstar Leslie West on lead guitar
“Blood of the Sun”
It's all on Windfall
Recards, exclusively distributed by Bell Records.

and vocals. “Long Red,”
of Milk & Honey" are key tracks.

and "Dreams

| Advertisement )

the double-set album released this week,
the magic and power of Glen performing in concert the
Glen Campbell classics of today and tomorrow. Capitol's
massive merchandising plan will reinforce the three million in
sales, on disk and tape, expected in the first three weeks

after rolepse. The number for million dollar sales 15 5T-268
| Advertisemen

By PAUL ACKERMAN

Independent distributors who
are concerned, including some
firms who are currently han-
diing the RCA Records line,
feel that the new policy sets up
competitors against them and
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TARR'S VIEW

Irwin Tarr, division vice-presi-
dent of marketing for RCA
Records, stated RCA's new dis-
tribution plan is a major
change for the company. “There
is bound to be some natural
confusion among distributors,
but the dust will settle. As of
the moment, formal appoint-
ments have not been made, but
our distributors have been made
aware of our plans, Appoint-
ments will be consummated
shortly. Our distribution has
been different
other companies,
whom have been more widely
distributed . . . s0 in a sense
we are catching up. . . . We
are just adding some distributors
in some markets."
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from that of
many of

captures

gives to these competitors—no-
tably rack jobber-affiliated dis-
tributors—an unfair edge.

One Midwest RCA distribu-
tor, who is also a rack jobber,
stated: “We took the line sev-
eral months ago and invested
about $300,000. Now the racks
in our market are to get the
same price and have the same
privileges as distributors. They

(Continued on page 112)

All Tape Fronts

DALLAS — All aspects of
the tape industry, from packag-
ing to  equipment, will be
probed at seminar sessions and
panels at the National Associa-
tion of Record Merchandisers
(NARM) convention, opening
here Friday (5) at the Fair-
mont Hotel. (Additional NARM

(Continned on paee 114)

Williams Estate Sues MGM

By BILL WILLIAMS

NASHVILLE — The estate
of the late Hank Williams has
filed suit in District Court here
against MGM Records and
Loew's, Inc., demanding a “true
accounting of royalties due” to
the estute over the past 16
vears, and a return of all the
masters.

It 1s estimated the masters
alone are worth several million
dollars.

The suit was filed by Rich-
ard Frank Jr. of Nashville and
Robert Stewart of Montgomery,
Ala.., on behalf of Irene W.
Smith, admimstratnix of the es-

(Continued on page 114)

Europe, Japan in Classical

Boom as U.S.

Sales Slide

By FRED KIRBY

NEW YORK — Increasing
sales in Europe and Japan, is
making the financial success of
classical recordings less depend-
ent on the American market,
where classics have been ex-
periencing difficulties lately.

In a recent U.S. visit, Paul
Myers, manager of the classi-
cal department of CBS Records
Lid., of England., noted, “Eu-
rope and Japan . . . are moving
upwards in a steady pattern.”

This expansion is being real-
ized despite comparatively high
prices and taxes. “Classical mu-

sic is part of the European way
of life,” Myers explained, “Euro-
pean record buyers also are
sophisticated.™

Taking into account difficul-
ties in the U.S. classical mar-
ket, Myers said, “The era of
recording warhorses must be
coming to an end. Great re-
cordings already exist of these
warhorses. Companies must
create and discover new rep-

ertoire., This may be the time
for more adventurous record-
ing."

(Continwed on page 74)

Europe’s ‘United” Tape Drive

By MIKE HENNESSEY

LONDON — The European
music industry is gathering its
forces for the first major, fully
coordinated drive to establish a
flourishing  8-track  cartridge
market in the U.K. and on the
Continent.

The evidence from all sectors

of the industry is that 1970 will
be the year of the tape cartridge
explosion.

What has delayed an all-out
effort to tap the Stereo 8 po-
tential in FEurope and caused
indecision by record manufac-

(Continited on page 101)
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“Love and Let Love™

#14-O228 introducers
The Hardy Boyys:

Saturday morning

S .
-
Saturday mernings will never be the
same.

Not with The Hardy Boys running all
over the world, singing “Love and Let
Love' and other new songs on their
brand-new television series. (It
premieres Saturday, September 6 at
10:30 A.M.)

The show is both live and animated.

The live rock group appears at the
beginning and end.
Their music is heard throughout.

Add to that personal appearances all
overthe country.

Then there's their new album, “'Here
Come the Hardy Boys,” LSP-4217,
featuring songs written especially for
the group (like their rising new single,

wwWw americanradiohistorv com

Love Rid-.

“Love and Let Love" c 'w “Sink or
Swim"). Looks like, sounds like The
Hardy Boys are going to be giving and
getting a lot of loving. in a lot of
different ways.

!
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GOODY’S RAISES PRICES
OF ITS ALBUM PRODUCT

NEW YORK—Sam Goody has notified his chain of stores of
an increase in the price of album product, effective immediately.

Albums with a suggested list price of $4.98 will be sold for
£4.09, a 10-cent increase from $3.99,

Albums with suggested list price of $5.98 are priced at $4.89,

a 10-cent increase from %4.79.

Albums with suggested list price of $6.98 are priced at $5.69,

a 10-cent increase from $5.59.

The same ratio of increase is applicable to sets.

Goody’s move is in line with current thinking of many industry
executives who feel record prices should be brought into line with the
general economy. "We need a fair profit, regardless of what the other

guy does,” Goody said.
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Philips Forms Label
Keyed to Blues Mart

By JAMES D. KINGSLEY

MEMPHIS — Sam Phillips,
founder of Sun Record Co. in
the early 1950’s, has formed the
Midnight Sun label, intended as
a vehicle for blues artists, Like
the Sun International label of
Phillips, the new label will be
distributed by Shelby Singleton's
organization in Nashville.

The first release will be Cliff
Jackson's “Frank, This Is It,”
produced by Jerry Phillips, Sam’s
son. Other artists that Phillips
recorded, including Rufus
Thomas, Howlin' Wolf, Little
Walter, B. B, King, Little Junior
Parker, Little Milton, Doctor
Ross, R. B. Stidham, Rosco
Gordon and Ike Turner, will be
released on the new label.

Phillips said, “I have so many
of those good blues songs on
tapes. They are much more
valuable now that the blues is
hitting all over the world again.

“We will release singles and
go heavily on albums. It will be
enjoyable to listen to those art-
ists, many of whom do very little
recording today, and others who
are now with other record
companies,”

Phillips, who discovered Elvis
Presley, Johnny Cash, Jerry Lee
Lewis, Gene Simmons, Roy
Orbison, Carl Perkins and many
other artists, has records and al-
bums being released on most of
his discoveries on the Sunu In-
ternational label, with the excep-
tion of Elvis.
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Buddah Meet Chalks Up $1.5 Mil.
In Sales; 33 New LP’s Spotlighted

MONTICELLO, N.Y.—Bud-
dah Records racked up more
than $1.5 million in sales at
its second annual distributor
meeting here last week, re-
ported label vice-president Neil
Bogart. Key item with the 250
people attending was the “Sec-
ond Brooklyn Bridge" album by
the Brooklyn Bridge but strong
action was also reported on al-
bums by groups such as the

1910 Fruitgum Co. and the
Motherlode, comedian Joan
Rivers, the Edwin Hawkins

Singers on the Pavilion label,
and the Isley Brothers on the
T Neck label. Thirty-three LP’s
were introduced.

One of the highlights of the
convention was the playing Aug.
26 of new singles product by
producers and artists. Jerry Ka-
senetz and Jeffery Katz played
product by the Super K Circus
and the Shadows of Knight;
Eddie Thomas of Curtom Rec-

ords played a couple of new
records, including one by the
Five Stairsteps. He promised a

By CLAUDE HALL

new Impressions single soon,
Kelly Isley played a new tune
by the Privilege. Tommy
Smothers played a single by
the Sound Foundation for the
Smobro Records label. Ronnie
Procter and Eddie Holland,
representing Hotwax Records,
played new releases by the
Honeycomb, the Flaming Em-
bers and the Changing Tymes.
Neil Bogart played a new Vic
Damone single.

“In two years, 46 percent
of our single releases and 10
of our last 24 album releases
have hit the charts,” Bogart told
the distributors.

Joe Fields, director of LP
sales and promotion, promised
the distributors that Buddah
Records would “capture the hit
LP market as completely as we
have done in the singles field.”

Tells of Beginning

Bogart reflected on the be-
ginning of the label slightly
over two years ago begun by
Artie Ripp and Phil Steinberg,
then the addition of Art Kass
as partner and executive vice-
president. He said that Buddah
in two years had accounted
for more than 25 million rec-
ords sold.

(Continued on page 113)

Kapp Sets 11-LP Release of
‘Very Important Product’

NEW YORK — Kapp Rec-
ords plans an 11-album fall re-
lease under the theme of “The
VIP's (Very Important Prod-
uct).” Included is the soundtrack
of Universal's “The Loves of

Cap Meet 4-Point Plan
To Advance Promotion Power

LOS ANGELES—Capitol is
taking four steps to increase its
national promotion capability.
The company is establishing a
separate country music promo-
tional force, will build to seven
its number of soul specialists,
will enter television variety pro-
gram production, and has es-
tablished a new position (na-
tional airplay director) to func-
tion as an “intelligence force”

By ELIOT TIEGEL

for gathering field information.
These developments were re-
vealed during the label's first
national promotion convention
Aug. 23 at the Century Plaza.
The label's field promotion
force gathering for two days of
meetings, heard home office ex-
ecutives explain these new ad-
vancements:
e Buz Wilburn, formerly the
national field promotion man-

Ampex Launches Record Firm—
Gets CUR Duplicating Rights

NEW YORK — The Ampex
Corp., giant of the tape indus-
try, has entered the record busi-
ness with the formation of Am-
pex Recording Co., a wholly-
owned subsidiary which will be-
gin operations later this month,
At the same time it was learned
that Ampex has acquired the
duplicating rights to product
from Commonwealth United
Records.

The formation of Ampex Re-
cording Co. marks the second
time that a major tape duplicat-
ing company has started its own
label. The only other duplicator
which also steers a record com-
pany is GRT which started
GRT Records in addition to
purchasing the Chess label some
time ago.

This move by Ampex repre-
sents an investment of several
million dollars. The division, to
be headquartered here, will be
a full-line company. It will be
headed by Lawrence K., Harris,
former vice-president of Elek-
tra Records, He will be respon-
sible to Donald V. Hall, Ampex
vice-president and general man-
ager of the Ampex Stereo Tape
Division.

Ampex Records will produce
and market LP records and 457s
in a variety of styles, with the

By RADCLIFFE JOE

emphasis on popular music. Ini-
tial releases are expected to be
on the consumer market by
January.

The company plans, too, to
form ASCAP and BMI pub-
lishing firms within a month,
Hall said the current moves were
positive steps towards develop-
ing a fully integrated Ampex
music business.

“The record company will
also supply additional music for
our stereo tape label, and will
supplement our existing con-
tracts with major record com-
panies,” he said.

Ampex hold tape rights to the
recordings of more than 30 dif-
ferent production companies
whose tapes are released under
the Ampex label. The company
will promote and distribute disk
versions of many of these re-
cordings.

In addition, Ampex Records
will actively seek to build new
artists, as well as acquire es-
tablished performers. It will bid
for Broadway shows this sea-
somn.

Within a week, Hall will meet
here with Harris and staff mem-
bers of the record company to

map further plans for develop-
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ager, has been elevated to the
newly created post of national
airplay director. In this capacity
he will direct the promotional
efforts of what the company
calls its mainline singles and
albums force. These are men
who work on product released
on the Capitol label.

Wilburn will oversee activity
in spreading local exposure onto
a national level, relaying infor-
mation to the sales department,
for the promotion department,
obtaining information from
broadcasters and retailers on
musical trends before and while
they are happening through a
national telephone calling sys-
temn.

Wilburn will continue to han-
dle tasks formerly performed as
the national promotion vice-
president, handling the adminis-
trative end.

Wilburn said he would hire
an assistant to work the phone
line, and to call stations and
dealers for information on their

(Continued on page 113)

Isadora,” which contains mu-
sic of Maurice Jarre, Beethoven,
Brahms, Bach, Borodin and
Tchaikovsky.

Pianist George Feyer and
Topol make their Kapp debut
with albums. Topol is slated for
the starring role in the film

(Continued on page 113)

Operators Mull
Plan to Bloom
Budding Arfists

By RAY BRACK

CHARLESTON, W. Va. —
The nation's jukebox operators,
which purchase over %52 mil-
lion worth of records annually,
are considering ways to promote
budding recording artists as a
possible future phase of a long-
range public relations program
developed by Music Operators
of America (MOA). At a meet-
ing here last week, two of the
top officials of the national as-
sociation of jukebox operators
said such a plan for furnishing
entrepreneurship and promotion
of new talent would be of na-
tional scope and involve local
associations of jukebox opera-
tors.

Howard Ellis, MOA presi-
dent, and Fred Granger, MOA
executive vice-president, were

(Continued on page 45)
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LIFE PUTS OUT SPECIAL
ONWOODSTOCK FESTIVAL

NEW YORK—Life Magazine will place on sale a special issue
on the Woodstock Festival, which recently attracted an estimated
350,000 to Bethel, N.Y. The issue will be a picture story in color,
or photographic album of what happened at the highly publicized
event. The book will total 64 pages and will sell for $1.25.

The publication will be sold on newsstands as well as through
other forms of distribution, such as music stores.

_ A spokesman for Time, Inc., stated that the publication of this
1ssue represented a departure inasmuch as it is the first special on a
subject of great interest to young people specifically. Life has
published only three other special issues—one of the Mid-East war of
1967, one dealing with the assassination of Sen. Robert Kennedy
and analyzing the Kennedy legend, and a third on the voyage to

the moon.

The special issue will be sold on its own.

A spokesman stated that the special issue will treat the festival
both as a music event and as a social happening. He expressed the
view that Life was motivated by the belief that the festival was

unique and should be reported.

The book will remain on sale indefinitely.
O 00000 00 0 8O0 A0 B S O

i 45th 5t., Mew York, M. ¥, 10035, Subscription rate: annual rafe,
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5 Buddah Singles Strike Gold,

MGM LP’s Cited in First 6 Mos.

NEW YORK — Buddah
earned five gold records for
singles, while MGM gained

nine for albums leading in these
categories during the first six
months of 1969. MGM, with
an RIAA award for a Cowsills
single, tied Capitol in overall
awards, followed by Columbia
with nine, RCA with seven, and
ABC with six. Following Bud-
dah, Parrot, Atlantic at five,
was parent Warner Bros.-7 Arts
with four.

The 81 gold records awarded,

33 for singles and 48 for albums,
were six-month high for RIAA,
a 50 percent increase over the
first six months of 1968, when
gold records went to 21 singles
and 33 LP's,

Buddah's singles lead was
followed by RCA and ABC
with four, then Columbia and
United Artists with three each.
Buddah's singles total included
winners on two subsidiary la-
bels: the Isley Brothers on T-
Neck and the Edwin Hawkins
Singers on Pavilion. On Buddah.

Atlanta Forming
A NARAS Chapter

By BILL WILLIAMS

ATLANTA — This city is
forming the first new National
Academy of Recording Arts and
Sciences (NARAS) chapter in
nearly a decade, and is within
reach of its required 150 mem-
bership.

Spearheading the drive to or-
ganize has been Bill Lowery,
president of 1-2-3 Records, with
the cooperation of the WNash-
ville chapter whose officials
have spent time here helping in
the organizational plans,

“We got over 100 within a
week, and it's just a matter
of a few days until we get the

Decca Major Push
On Midas Touch

NEW YORK — Decca plans
a full-scale promotion for the
first single and album of the
Midas Touch, arranged and
produced by Al Ham. Ham
formerly was associate director
of Columbia Records pop adr
under Mitch Miller. He has
been concentrating recently on
film scoring, composing, and
radio and TV commercials.

150," Lowery said. The drive
followed a meeting at the Mar-
iott at which Nashville chap-
ter President Danny Davis, and
governors  Bill Willlams and
Glen Snoddy presided. All of
the arrangements were made
by Mrs. Emily Bradshaw, ex-
ecutive director of the NARAS
chapter in Nashville, and Peggy
Carnes, secretary to Wade Pep-
per, national country promotion
director for Capitol Records,
who is headquartered here,

Lowery and Pepper accepted
the leadership of the drive, with
cooperative effort of industry
people in all fields, including
the entire LeFevre family of
the gospel groups.

Lowery intends to meet with
NARAS legal advisers and
others to determine the exact
methods of setting up the con-
stitutional procedures, and to
miake the chapter an actuality,

Memphis members are part
of the MNashville chapter at this
time, but eventually plan to cre-
ate their own chapter.

The growth accentuates the
spread of the music industry
throughout the central South.

Jukebox Patent Baitle

CHICAGO — A patent in-
fringement suit brought by See-
burg Corp. against Specialty
Sales Corp. of America, a dis-
tributor of a German-made juke-
box, is moving inexorably through
L. 5. District Court here. In an
| I-point complaint, plaintiff al-
leged in part that the NSM Pres-
tige 160 was a “deliberate copy"
of the plaintiff’s design incor-
porated in its Spectra model, In
a 9-point counterclaim for de-
claratory judgment of non-in-
fringement and invalidity, de-
fendant alleged in part that U.S.

Letters Patent Des. 214,096 “is
invalid,” and that further, “. ..
On information and belief, Plain-
tiff comes into Court with un-
clean hands . . ." In its reply,
plaintiff denied all allegations in
the 9-point counterclaim except
a contention that a ““justiciable
controversy” exists between the
two parties. A report on the
status of the case is scheduled
for Sept. 16 in the court of U. S,
Judge Julius Hoffman here.
The original complaint in the
case alleged in part: “. .. Plain-
(Continned on page 49)

Mercury’'s Butler Month

CHICAGO — Mercury Rec-
ords is launching a major “Sep-
tember Is Better Buy Butler
Month™ program to mark the
release of Jerry Butler's latest
LP. “lce on Ice.” The album
is one of six new LP's being
released by the label for Sep-
tember,

According to Mercury prod-
uct manager John Sippel, the
special Butler program runs from
Tuesday (2) to Oct. 10 and in-
cludes trade and consumer ad-
vertising, an open-end interview,
a special EP featuring A0-sec-
ond portions of eight of Butler's
hits to be used as DJ fills and
more than 50,000 four-color
postcards to be distributed to
radio stations and fans.

Special in-store merchandising
pieces, featuring a three-color
dayglo “sunburst” design, will

4

be distributed with the “lce on
Ice™ album and Butler's six-LP
Mercury catalog will be offered
to radio subscribers at a special
price. The mailing of the LP
to radio stations is being billed
as the most extensive in recent
Mercury history.

As part of the promotion,
four new sides will be added
to Mercury's Celebrity  Series.
They are "Only the Strong Sur-
vive” h/w “Lost” and “Hey
Western Union Man™ b/w
“Never Give You Up.”

Other LP’s in the September
release  include packages by
Tracy Nelson of Mother Earth,
the New Colony Six, Roy
Drusky, Spanky and Our Gang
and “Sweet Pain,” a rock LP
featuring some of Britain's top
studio musicians.

gold records were received by
the Ohio Express, 1910 Fruit-
gum Company, and Brooklyn
Bridge.
Hermits, Williams

Herman's Hermits and the
late Hank Williams gained two
album gold records each on
MGM, which also scored with
Connie Francis, David Rose and
his Orchestra, and the sound-
tracks of “2001: A Space Odys-
sey”’ and "How the West Was
Won." The other winner for
MGM was by the Righteous
Brothers on the Verve label.

Capitol's total included sin-
gles awards for the Beatles and
Billy Preston on Apple, and
Glen Campbell on  Capitol.
Campbell also scored with two
albums and with another set
with Bobbie Gentry, while the
Beatles registered with an Apple
LP. Others in Capitol's album
total of eight gold records were
the Lettermen with two, Lou
Rawls, and the late Nat King
Cole.

Columbia  gained  singles
awards with Blood, Sweat and
Tears, as well as Sly and the
Family Stone on Epic and the
Zombies on Date. The six CBS
albums included one for Dono-
van on Epic plus the following
artists on Columbia: Ray Con-
niff, Gary Puckett and the Union
Gap, Simon and Garfunkel, Bob
Dylan, and Blood, Sweat and

Tears.
RCA Total

RCA’s total consisted of mil-
lion-selling singles by the
Friends of Distinction, Elvis
Presley, Henry Mancini, and the
Guess Who, and 31 million al-
bums by Ed Ames, Presley, and
the original cast recording of
*Hair.”

Tommy Roe was the top sin-
gles winner with three on ABC,
which also registered with Step-
penwolf on the Dunhill label.
Steppenwolf also earned a gold
album as did Harry Simeone
on ABC's 20th Century-Fox la-
bel. Tom Jones topped the al-
bum list with three on London’s
Parrot label, which also scored

with two sets by Engelbert
Humperdinck.
Warner Bros.-7 Arts tallied

with albums by the Association,
Bill Cosby, and Peter, Paul &
Mary, as well as Dean Martin
on Reprise. Atlantic’s total in-
cluded singles by Aretha Frank-
lin and Clarence Carter, and
albums by the Rascals and the
Cream, the latter on Atco, and
a single by Tyrone Dan's on
Dakar.

Three gold records each went
to0 Monument with singles by
Joe Simon on Sound Stage 7
and Roy Stevens, and an album
by Boots Randolph; A&M with
two albums by Sergio Mendes
and Brasil '66 and one by the
late Wes Monigomery: Decca
with two albums by Bert Kaemp-
fert and a Brunswick single by
Young-Holt Unlimited; and Lib-
erty/ United Artists with singles
hy the 5th Dimension on Soul
City, Jay and the Americans on
UA and the Classics IV on Im-
perial. In addition to the Decca
three, MCA had a single winner
by the Foundations on UNIL.

Scepter obtained a singles
award through B. J. Thomas
and a gold album with Dionne
Warwick, while Elekira also
had one of each with the Doors
registering with a single and
Judy Collins winning with an
album. Other singles winners
with one each were Dion on
Laurie and Jerry Butler on Mer-
cury. “"Walt Disney Presents the
Story of Mary Poppins, Story-
teller” received a gold album
on Disneyland.
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Executive Tumntable

Neil J. Call named vice-president and controller of MGM’s
music activities including MGM Records and
Robbins Music. Call joined the company this
year as assistant to executive vice-president,
Richard J. Schall. Previously, he had been busi-
ness planning manager at Paramount Pictures.
Ken Mansfield named director of exploitation
and artists relations for MGM Records. He
plans to appoint key men to regional promotion
posts in key markets throughout the U.S. Mans-

CALL

field was previously connected with MGM President Ron Kass
and the Beatles in organizing Apple Records in the U.S., as direc-

tor of independent labels for Capitol Records. . . . Hastins
Baker named national director of advertising for Elektra Records.
Previously, Baker was with Lord Geller Frederico and Partners,
and the Carl Alley Agency. Dennis Murphy, Elektra’s national
publicity director, transfers to the a&r department at the Los
Angeles office. Murphy will be replaced by Lynn Goldsmith,
Murphy’s assistant, Josi Mori will continue on special projects
and public relations.

Don Christopher named general manager of ABC music
publishing companies, including Ampco Music, Pamco Music,
Porgie Music, and Westpar Music. Christopher was recently

general professional manager of Cy Coleman’s Notable and
Portable Music companies.

John Jossey promoted to Capitol's vice-president of sales. He
was previously national sales manager, a position now taken by
Yack Griffith, formerly Capitol's southwestern division manager in
Dallas. . . . Charles Tillinghast named director of Capitol In-
dustries law department, succeeding Elliot Chaum, who was
named vice-president of business affairs for Capitol Records.

Dick Peirce named president of Happy Tigers Records.
Formerly Dot’s general manager, he was also an executive with
MCA, RCA and Liberty. . . . Yic Creatore appointed professional
manager of TA Music. He was previously general manager with
Bright Tunes Music and United Music Corp. . . . Elliott Mazer
opens his own independent Elmductinn firm in Los Angeles,
Prince Walient Enterprises. He was formerly associated with
Albert Grossman and E. B. Marks. . . . Chuck Meyer promoted
to Sunbury/Dunbar Music as professional music manager in Los
Angeles. He was formerly RCA’s West Coast manager of promo-
tion and artist relations, Harvey Cooper takes over Meyer's RCA
position. Before handling promotion for RCA, Meyer was with
Decca for four years. . . . Former Epic East Coast a&r director,
Chuck Gregory joins Cyclone Records as general manager.

New York recording enginecer Bob D’Orleans named super-
visor of engineering operations for Windfall Records. D’Orleans
was formerly general manager of Mirasound and has been
associated with Windfall's partner, Felix Pappalardi. He will
have charge of production quality control and engineering ap-
proval on Windfall projects. . . . Bill Thompson becomes execu-
tive assistant to Tom Smothers in the newly formed Smothers, Inc.
Thompson will help formulate Smobro Talent, an artists man-
agement company. Corb Donohuve joins the Los Angeles staff of
Gershman and Swaney, publicists, with Tora Poeter joining the
firm as its San Francisco representative.

Dan Collins, former national promotion manager for RCA
Victor record and tape products, named director

f‘f‘ ‘H of marketing and corporate development for
Pickering and Co. Collins was also in charge of

% s ) the music instrument division of Seeburg Corp.
: “"g and advertising director of Billboard. . . .
= Loraine Alterman resigned from Go Publishing

‘ s . Co. Bruce Gedman named associate publisher of
a Go Magazine. . . . Bernie Sparago and Ralph
COLLINS Stein have resigned as president and vice-presi-
dent of Springboard International Records. . . .Gerry Cousins
resigned as general manager of Jad Records. . . . Well known
soul producer Bobby Robinson joins Capitol's New York a&r
staff. He will continue to record Capitol artist Willie Hightower

and will be based at his own record shop and rehearsal studios
on 125 5t., New York, near the Apollo Theater.

Sue C. Clark named director of creative services for Com-
mand /Probe Records, coordinating creative activities in graphics
and editorial matters. She is a freelance writer. . . . Tony Gregory
joins the variety department of International Famous Agency's
Chicago office. Previously, Gregory was with William Morrns.
. . . Ken Keene, general manager of Celebrity Circle Records, has
left the company. . . . Michael Rawitz, account supervisor at Ted
Bates and Co., named vice-president of the company. . .
Patricia Cox named press and public relations representative for
Polydor Records. Miss Cox was previously public relations direc-
tor for the Rascals Organization.

Fred Edwards named national promotion director for Stereo
Dimension labels, Evolution and Athena. Edwards previously
did independent promotion for Bobby Vinton, Ed Ames, Doris
Day, thc Happening, Scepter Records, United Artists, among
others. . . . Leo C. Beebe appointed vice-president and general
manager of Philco-Ford Corp.’s new consumer products division.
He will be responsible for both consumer marketing and con-
sumer operations. Becbe was previously vice-president of con-
sumer marketing for the company. He joined Philco-Ford as
executive vice-president of the National Alliance of Businessmen.
... Hal Gold named national promotion director, Chess Records.

David A. Ewing has been appointed assistant director of
Superscope’s tape duplicating division in California.
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Raven’s music has been
eard and applauded by several
undred thousand people.

And that was before they
made their
first album.

e

Raven has been building a following
for two years now. Gig by gig. Audience
by audience.

Their brand of funk has been enthu-
siastically received at such rock em-
poriums as The Tea Party in Boston
The Rock Pile in Toronta, The Electric
Factory in Philadelphia, Barnaby's in
| Chicago, and La Cave in Cleveland. And
they've played all of New York's "'Big
Five': Fillmore East, Ungano's, The
Electric Circus, The Scene and The Cafe
Au Go Go.

This, their first album, contains the
same sounds that their audiences have
been digging all along.

Now everybody can

On Columbia Records®

G5 8903

This One
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Copyright

WASHINGTON—This coun-
try may get an impartial copy-
right arbitration panel to re-
view statutory royalty rates
every 5 or 10 years, and to ref-
eree deadlocked disputes over
those rates, between users and
copyright owners.

Faced with rate wrangles and
standoffs on statutory rates in
the fields of music recording
and publishing, jukebox use of
music and CATV pickup of TV
programming, the Senate Copy-

Review Panel Next?

By MILDRED HALL

rights Subcommittee working out
a revision bill is thinking of
trying this way to save Con-
gress from further involvement
in royalty rate fixing. Copy-
right arbitration tribunals op-
erate in Western Europe, Great
Britain and Canada, with vary-
ing degrees of coverage and au-
thority.

The subcommittee which be-
gins the final markup on a re-
vigion bill this month under Sen.
John L. McClellan (D., Ark.)
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has been beseiged with demands
for mew or revised statutory
rates, The committee members
know that no matter how they
decide, changing conditions will
call up future appeals for statu-
tory rate changes. There is a
clear need for a law that will
be progressive and flexible
rather than rigid and almost
impossible to amend.

The answer may lie in setting
up an impartial copyright arbi-
tration board that would auto-
matically review statutory rates
every five or 10 years to de-
termine if the rates are still
reasonable in the light of con-
ditions then existing. Subcom-
mittee counsel Tom Brennan
explains that the decisions, and
referecing of disputes, would
concern only changes in statu-
tory rates, like the proposed two-
and-a-half-cent mechanial roy-
alty ceiling in the revision bill,
the %8 jukebox performance
royalty, and the percentages
ultimately decided on for CATYV,
(Also rates for record royalty
if a performance right for re-
cording artists and producers
gets into the bill) The arbitra-
tion body would not referee
privately negotiated licensing
agreements, such as ASCAP’s
with the broadcasters.

Decison Final

The panel's decisions would
be final, and not appealable in
the courts. But Congress could
nullify a rate change by resolu-
tion, if either House or Senate
disapproved action, As the think-
ing now goes, the decisions of an
arbitration board would be along
general lines to raise or lower
ceilings, with details worked out
by the parties.

An example would be the
measuring of the impact of con-
tinuing inflation on rate of
royalty payment to authors and
composers. The music publish-
ers claim even now that the
proposed raises in mechanicals
and the $8 a year jukebox fee
have already eroded in wvalue,
with the real worth of the dol-
lar still falling. Against a plea
of this kind, the arbitration
bedy would weigh conditions in
the record industry, and claims
of record companies, of any
danger to smaller companies,
increased prices to consumers,
fewer and costlier recordings,
if rates were posted higher.

The subcommittee is faced
with the possibility that the
the copyright law could again
be blocked, and the revision
lost over rate battles that would
explode into the kind of floor
fights that almost wiped out
the House revision bill of 1967,

Apgain in Crisis

The bill is again in crisis.
Senator McClellan has bluntly
informed the Senate that if a
markup and report on the re-
vision bill do not come out of
his subcommittee this session,
he seriously doubts if one could
achieve passage in 1970, in the
second session of this 91st Con-
gress. So the first order of busi-
ness in executive sessions start-
ing this month, will be to try to
separate out the CATV issue,
in order to make a bill and a
report possible — putting that
monumental battle into a sep-
arate legislative action, to cover
both copyright and communica-
tions aspects of community an-
tenna regulation.

The second priority may well
go to planning an arbitration
setup. After that, subcommittee
counsel Tom Brennan points out,
there are 175 amendments to be
considered, many technical and
noncontroversial, but some blaz-
ing items, such as the Wil
liams (D., N.J.) amendment on
record royalty, which would also

(Continued ont page 10)
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By ED OCHS

A rock critic's lot is not a very happy one these days. After all,
his job was once only a competitive trip, for in his worship of the
life and deeds of rock musicians he suffered the penitence and
consolation of standing in judgment over them. “You can be a rock
and roll star,” teased the Byrds, but the dream soured when rock 'n’
rolling was pronounced an indecent trade for a college grad. (*What
can a rich boy do /'Cept to write about a rock and roll band.”) So
there are no rock writers who are not understandably biased rock
critics, simply because it is his love/hate of rock that forges his
commitment. Suddenly it is hard to discuss rock without recognizing
its relevance to society, the community and the world in general.
Rock's return to its origins has validated those birthmarks, and given
rock an affirming, epochal quality. The First Woodstock Crusade
demands an explanation in words, not song, while *Easy Rider” tolls
the tragic farce of Americana and the alienation of Americans from
America. Rock is mow a full culture with a musical constitution in
need of a sharper critical lyric.

Woodstock’s a Critic's Conscience

Beyond the wventure, the Adventure of Woodstock will be
tenuously translated into the language of symbols. Woodstock was
meant to be perceived rather than analyzed, like the simple powers
of multiplication and common denominators at work., Rock is a
social condition that affects a majority of the population—youth of
all ages, who share something else in common: the wish and agony
of change. Most of all, rock is music, the common chord that
excited the pro-life pilgrimage to Woodstock, where on the wailing
floor of an open-air church an aquarian cult(ure) celebrated itself
with hymns and anthems. Woodstock was a generation’s peaceful
show of strength and community, and a colossal rejection of the old
order's disapproving attempt to deny the movement the confidence
of size. More than “a handful of dissident youths,” that magnificent
minority of 400,000 shaped itself into a representative body that—
through photos, word of mouth, rumor and song—will be recogniz-
able and referrable in werﬁ town across America. The exposure was
s0 beautiful it may never happen again.

Writers Decode Experience

The underground newspaper has been around long enough to
sell above ground, on the street and over the counter. Readers are
examining the writers, which means practically everybody since you
don't need a license or an office or a shirt'n’tie to psychoanalyze
rock. (I even got my “license” over the radio, like a degree from
some home-study course.) Nevertheless, rock needs critics, for they
explain what you should be hearing and how to listen, while decoding
the message and experience that make rock as relevant as politics,
sex and society. Now, the rain of books on rock has thickened from
a drizzel to a downpour, FM radio is no longer an alternative but
the only possibility, and The Bomb still hasn’t been banned. The
rock writer judges these events like a court of peers, offering social
metaphor for all that has passed on record. Musically, his criteria
may be gut or afterthought, measuring rock by weight or density or
geography—all the while papering rock into history. For it is the
critic’s duty to transcribe a mood repressed and pressed into albums
and 45's by wandering rock bards who wrote the news of the day
into song. Now thanks to Woodstock, it can all be told. And the
mood is more than the music.

Merc Summit Meeting Plans
Promotion Staff Expansion

CHICAGO—A major execu-
tive-level meeting here last week
of key Mercury family label
personnel focused on expansion
of the corporation’s local and
regional promotion staffs.

Attending the discussions on
promotion, distribution, market-
ing and forthcoming LP and
single releases were Mercury
home office executives and the
company’s four regional district
managers: Jules Abramson, East;
Frank Peters, Midwest; Tom
Colley, South; and George
Steiner, West. Frank Leffel, a&r
administrator and regional pro-
motion director in Mercury's
Los Angeles office, was also in
attendance.

“Although we rank near the
top so far as our own local
staff personnel are concerned,
we believe there's still room for
expansion,” explained Mercury
corporation executive Vive-Presi-
dent Irwin Steinberg. “It's our
way of keeping abreast of the
demands dictated by the grow-
ing amount of product being re-
leased and to properly fulfill a
record company’s major ‘respon-
sibility to creative product.”

The meetings also featured
an in-depth analysis made on a
territory-by-territory  basis of
Mercury's branch and distribu-
tor setup. Each location was
scrutinized and suggestions were
made to strengthen any weak-
NEsses.

“In the future we plan to
have many more meetings such
as the one we just concluded,”
said Steinberg. “For those, we
plan to bring in additional per-
sonnel, especially on the local
level."”

The Mercury labels’ promo-
tion staff numbers more than
35 on the local and regional
levels.

Spots Use 2
Rex Voices

LOS ANGELES — Blue
Thumb is using the two voices
of Tyrannosaurus Rex in radio
commercials on the six ABC-
owned FM stations comprising
the “Love” network.

The label has purchased
three weeks of one-minute com-
mercials on the progressive rock
stations, with the message be-
ing developed from an inter-
view conducted by John Peel
of BBC Il in London with Mark
Bolan and Steve Took, the two
members of the soft rock duo.

Blue Thumb's president, Bob
Krasnow, edited the interview
tapes into three one-minute
commercials which are running
on KABC-FM locally; KGO-
FM, San Francisco;, WABC-
FM, New York; WXYZ-FM,
Detroit, and KXYZ, Houston,
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Lib’s ‘Direct Line’
On Promotion Clicks

LOS ANGELES — Liberty/
UA is getting speedier results by
having national promotion man-
agers report directly to national
sales/ promotion directors rather
than general managers.

After three months of funnel-
ing promotion information to
national sales/promotion direc-
tors, the concept has outworn
itself, reports Lee Mendell, cor-
porate marketing vice-president,

Mational sales managers for
Liberty, Imperial, World Pacif-
ic and Blue Mote, recently took
on the added responsibility of
participating in promotional ac-
tivities,

“There is a sense of immedi-
acy about knowing what's hap-

RN TR

GOLDDIGGERS
AID BENEFIT

LOS ANGELES — Single
copies of the Golddiggers debut
LP on Metromedia were sold at
a television benefit in Mississippi
from 550 to $12,000. The group,
along with Bob Hope, appeared
at the telethon over Channel 3
in Jackson, Miss., Aug. 20 and
helped in the auction,

The funds were designated for
victims of the recent hurricane
which swept the Gulf Coast re-
gion. The Ford Motor Co. bid
57,000 for one album, with
Chrysler, which sponsors Hope's
television show, raising its bid to
512,000, A total of $200,000
was reported pledged for the 35
albums.
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Request Into

NEW ROCHELLE, N.Y. —
Request Records, ethnic label
specialist, has announced that it
will enter the 8-track cartridges
and cassettes market by the end
of the month.

The label, which has over 300
LP masters from 60 different
nationalities, is readying 72 re-
leases, both for B-track car-

Coleman a Writer,
Artist on Single

NEW YORK — Cy Coleman,
president of Notable Music, is
represented as composer and
artist on the first single of
Notable Records: “It's a Nice
Face” from “Sweet Charity.”
The disk is being distributed by
the Julie Rifkind organization.

pening with radio play and be-
ing able to press whatever but-
tons are necessary,”’ explained
Mendell.

The national sales/promotion
director has the ability to take
this exposure information and
begin work immediately on de-
veloping exploitation campaigns.

Previously, Mendell says, a
promotion manager would tell
the general manager about the
airplay and the general manager
would relay this data to his na-
tional promotion director. Gen-
eral managers at the Liberty/
UA family of labels are in-
volved with a&r topics and de-
veloping projects for artists,
Mendell pointed out, so there
could be a delay in moving the
promotion information along
[rom the field to the national
promotion director's office.

This has all been rectified
by linking directly the lines of
the label's national promotion
managers and the national sales/
promotion directors.

“When we get this promo-
tional information, we are em-
powered to make the decisions
relative to sales, promotion, ad-
vertising and merchandising,”
noted Eli Bird, Imperial's na-
tional sales/promotion director,
Bird, who along with the other
sales/ promotion directors, has
had experience in the Liberty
organization in both fields, re-
ceives his field input informa-
tion from Bill Roberts.

As a result of the informa-
tion flow, the company feecls
it was able to move more swift-
Iy in landing seven albums on
the charts,

Tape Field

tridges and cassettes, These re-
leases will cover every national-
ity in the catalog. Cartridges will
be packaged in newly designed
attractive four-color cardboard
boxes, each depicting scenery,
nationals or instruments of the
respective country.

Aside from the interest com-
ing from the domestic market, a
substantial demand from practi-
cally every country has been re-
ceived by Reguest Records.

The label has canvassed all
key wholesalers and distributors
to determine which releases
should have preference. The re-
sponse has caused Request’s
president, H. J. Lengsfelder, to
order the release of 50 addi-

tional numbers before the vear's
end.

The releases licensed to GRT
are not affected by this develop-
ment.
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THE FIFTH DIMENSION draws crowds to Sears, Roebuck in Honolulu,
while the act was performing at the llikai. As a result of the Sears
appearance, Nylen Bros., the Soul City Records distributor reported

selling 680 albums by the group.

JAMES LAST, center, is welcomed at a Polydor party in his honor at
Mew York's Hotel Plaza on Aug. 25 by Ben Bernstein, left, buyer for
E. J. Korvette; Claus Peterman, second from left, of International
Music Consultants; Nick Campanella, right, salesman for Alpha Dis-
tributors: and Sid Love, sales manager for Deutsche Grammophon
Records, which are distributed by Polydor.

5 Suits Charging Pact
Violations Are Filed

LOS ANGELES—Five sep-
arate Superior Court suits have
been filed here involving con-
tract disputes, including an ac-
tion brought against Frank Zap-
pa's Bizarre, Inc., and Straight
Records.

Vince Furnier, Glen Buxton,
Dennis  Dunaway,  Michael
Bruce and Neal Smith, all mem-
bers of Alice Cooper, a rock
group, have filed suit against
Bizarre and Straight to termi-
nate their contract,

They contend that Bizarre
and Straight violated their con-
tract, because they claim that
the companies failed to super-
vise recording sessions, pulled
Zappa away from producing
the group's initial LP, and failed
to promote the group's career.
Alice Cooper received a $6,000
advance to sign with Bizarre,

The group also filed a mo-
tion for a preliminary injunc-
tion to prevent Bizarre and
Straight from interfering with
the group’s right to enter into
another recording agreement.

In another action, Robert
Fitzpatrick filed a breach of
contract suit against the Buddy
Miles Express, Mercury Records
and the Ashley Famous Agency.
He is asking for nearly $30,000

A0 AT A O AT AT

GOLD RECORD
TO 2 COL LP'S

NEW YORK—Columbia has
been awarded gold records by
RIAA for $§1 million of sales of
“Switched-On Bach™ on Master-
works, and Andy Williams' LP
“Happy Heart,” the 13th gold
album for Williams. “Switched-
On Bach" was conceived and de-
veloped by composer-performer
Walter Carlos with the assistance
of Benjamin Folkman.
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damages, and that Mercury
Records and Ashley Famous be
restrained from paying mem-
bers of the rock group until he
(Fitzpatrick) is reimbursed,

The Turtles are suing Martin
Phillips, John Phillips and Vic
Catalla, alleging breach of con-
tract and fraud in an $88,000
action.

In a contract dispute involv-
ing record companies, Hotcakes
Records has filed a breach of
contract action against Cadet
and Kent Records, Mike Ako-
poff and Dennis Murray. Hot-
cakes claims it leased two
masters, “I'm in Love"” and
“You're My Girl,” to Cadet,
which they say signed to release
and distribute the product but
failed to do so. Hotcakes is ask-
ing for $54,000 damages.

In the final suit, Stanley W.
Watts is suing Disc-O-Mat Na-
tional, distributor of a record
vending machine, for $9,125.
Watts contends the company
violated both a written and an
oral contract.

Atl to Handle
Stone Flower

NEW YORK—Aitlantic Rec-
ords has contracted to distribute
Stone Flower Records, the new
label of Sly Stone and his man-.
ager, Dave Kapralik. Stone will
be a&r head, and will produce
singles and albums for his label,
Stone will continue to be re-
leased on Epic with his group,
Sly and the Family Stone.

Kapralik, who also manages
Peaches & Herb, and Stone
both will seek and sign talent
for Stone Flower. Kapralik was
with CBS/Columbia Records
for 12 years, leaving early this
yvear from the post of vice presi-
dent in charge of a&r for Epic.

Stone Flower's home office is
at 1771 North Vine Street, Los
Angeles. The firm also has of-
fices at 180 Madison Ave., New
York. Steve Topley, director
of npational promotion, operates
from Hollywood, while Barbara
Baccus, vice-president of ad-
ministration, headquarters here,

MacKay Album
Is Repackaged

NEW YOEK — ESP-Disk’
has repackaged its first Pearls
Before Swine album with an
LP by Canadian folk singer
Bruce Mackay. The two-record
set will list for the price of one
disk. The double album offer,
available through Peters Inter-
national, expires Oct. 31,

ESP-Disk’ this month is ship-
ping a free representative kit of
its products to college radio sta-
tions. The label also 1s making
available to college stations all
new and catalog albums at 75
cents each.

Robert Gilmore
Is Dead at 71

HOBOKEN, N.J.—Robert B.
Gilmore, who resigned from
the Peer-Southern Organization
in 1960, died Aug. 27 at St.
Mary's Hospital here, He was
71.

Gilmore  joined  Southern
Music in 1929, At the time of
his retirement, he was secre-
tary of Southern Music Publish-
ing Co,, and an officer of its
affiliated companies. Gilmore
also was general manager of
the Country and Western Mu-
sic Division,

Single Is MTA 176

CINCINNATI — Brenda By-
ers’ single “Thank You for Lov-
ing Me" is MTA 176. It previ-
ously was incorrectly listed with
an RCA number.

0 OO O 0 O T A0 AR AT ATAGRA A 1R

MET OPENING DELAYED BY
UNION, MGT.DISHARMONY

NEW YORK—The Metropolitan Opera has postponed its
scheduled Sept. 15 opening because of failure to reach agreement
with unions representing musicians, artists and other employes.

The Met has been negotiating with 11 of the 14 unions with
which it deals, including the American Guild of Musical Artists,
which represents 250 solo artists, choristers and dancers; Local 802
of the American Federation of Musicians, which represents 100
musicians; and Local .1 of the International Alliance of Theatrical
Stage Employees, which represents 125 backstage employes,

Issues include salary, rehearsal pay and working conditions.
Herman Gray, a lawyer representing some of tne unions, said that
artists had committed themselves not to interfere with opening night.
Rudolf Bing, general manager of the Met, explained that the
postponement was called because of the limited rehearsal time
available for the opening week’s five operas.
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“Live” on tape. All the power g'_f""'"""“""ﬁ :

and popularity of Glen Campbell —twice. e ——
Double packs on 8-track [_-:-’ SR

and cassette. A unique Sl

first in double-set album packaging

to celebrate Glen’s first live recording.
And for double sales

put Glen Campbell on your counter.
He’ll move out of this eye-catching
counter display even faster

after Wednesday, September 24:

The debut of this season’s

Glen Campbell “Good Time Hour”

on CBS-TV.

Produced and conducted by Al delory.

—— e ——

8-track #8XTB-268/Cassette #4XTB-268 /Reel-to-reel #Y2T-268 Cm'uiﬁ :
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Myers Banks on 9 Acts,
Producers to Push Label

LOS ANGELES — Kenny
Myers has settled on nine acts
and a string of independent
producers to get his recently
formed Amaret Records going.

The label will concentrate on
developing new artists and song-
writers in the rock-pop-country
areas. Artists on Amaret include
the New Life, a rock group;
Ginny Tieu, bubblegum rock;
Raintree Minority, pop-rock
group from Chicago; the Crow
rock group; Lilith O'Leary, pop
vocalist; Triangle, western blues
group from Texas; Johnny Cym-
bal, pop-country singer; Tom &
Jerry, bubblegum rock, and Mrs.

Miller, formerly with Capitol
Records.
Amaret's initial soundtrack

LP will be “Five the Hard Way™
with the New Life singing the
theme song, “The Hard Way."”
The group’s first album will be
“Life Goes On,” due for re-
lease this month.

Although Myers will produce
several groups, the label will
use independent producers for
the brunt of the recording, in-
cluding Cymbal producing Tom
& Jerry, Bill Trout and Bobby

ITCC PLAQUES
TO 2 GROUPS

MONTICELLO, N. Y.—The
International Tape CARtridge
Corp. presented plaques here
last week to the Isley Brothers
and to the Edwin Hawkins Sing-
ers for their best-selling tape
cartridges. The Singers received
their award for “Oh Happy
Day,” the [Isleys for “It's Your
Thing.” Jim Elkins and Jim Tyr-
rell of ITCC made the presenta-
tions during the second annual
sales convention of Buddah Rec-
ords. Previous plaques for best-
selling cartridges have gone to
Herb Alpert and Jeannie C.
Riley.
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Ampex Registers
Peaks in Qtr.

LOS ANGELES — Ampex
reports record first quarter sales
and earnings in the three months
ended Aug. 2. Sales were $68,-
358,000, up 16 percent from
$58,976,000. Net earnings after
taxes were $3,093,000, up 24
percent from $2.485000. The
earnings equaled 29 cents a
share on 10,814,645 average
shares outstanding, up 12 per-
cent from 26 cents on 9.638.-
437 average shares outstanding
last year.

AF Lists Peak in
Sales and Ernings

NEW YORK — Audio Fidel-
ity Records, Inc., reached record
sales and earnings levels for the
fiscal wyear that ended March
31, according to Herman D.
Gimbel, president. Sales rose
$136,351 to §796,626 from
660,275 for the previous fiscal
year.

Net income increased to $46,-
125 from %4961 for a rise to
14 cents from 2 cents a share
based on 333,333 shares out-
standing. For the previous fiscal
year, there were 200,000 shares
outstanding.

‘Gypsy’ Full Price

CINCINNATI — Jan & Lor-
raine's new ABC album “"Gypsy
People™ is a full price set, not
low price as previously reported.

10

Monico working with the Crow.
Trout also will produce Miss
Tieu, Jimmie Haskell will pro-
duce Miss O'Leary, Howard
Steele will work with the Tri-
angle and Bobby Whiteside will
produce Raintree Minority,

Myers also has signed nine
songwriters to Amaret's two
publishing firms, Daje (BMI)
and Amak (ASCAP), including
Ty Rimes, Howard Steele and
Mike Carelli, all members of the
Triangle; Alan Shapazian, Don
Waley and Steve Wood, all of
the New Life; Fred Perry, Jerry
McDonald and Lilith O'Leary.

With his own distribution in
the U.S., Myers is looking for
distribution and subpublishing
affiliations in Europe. Amaret
is handled by London in Can-
ada, Astor in Australia, Gallo
in South Africa, and Hispavox
in Spain.

The label's tape rights have
been assigned to Ampex on a
nonexclusive basis,

Danrite Revived
—Signs Distribs

DALLAS — Danrite Records
has been revived and, in com-
bination with a new country
label, Blackbird Records, has
just signed distributors to blanket
the nation. Danrite is managed
by Howard Bennich, Bob Mas-
sey of Massey Enterprises is
manager of Blackbird. Charles
Wright is producer for both
labels, Artists on Danrite in-
clude Paula, Debbie Brimer and
Jim Downing. Blackbird fea-
tures Kaye Fouss, Al Lowden,
and teen country artist Dignne
Phillips, who has been touring
the nation under the sponsor-
ship of Dr Pepper.

Stockbroker Sets
Huckleberry Prod.

WASHINGTON — Huckle-
berry Productions has been
launched here by stockbroker
John Pettibone, The firm will be
based in Raleigh, N.C., and in
Mashville. First release will fea-
ture John Ferguson, who had
an “Angela Jones" hit in the
'50s. Jack Butler, formerly with
WLAC, Nashville, and Raleigh
attorney Wade Hargrove have
been hired as national artists
directors for the production
firm,

Polydor Releases

NEW YORK—Polydor Rec-
ords is issuing September al-
bums by John Mayall, Jerry
Corbitt, Tony Williams, Area
Code 615, James Last and the
Gunther Kallman Chorus.

Copyright Panel?

o Continued from pave 6

hold the mechanicals to 2 cents
per tune, and remove $2 out
of the jukebox publisher-com-
poser royalty of 38, passing it
on to recording artists and pro-
ducers. To say nothing of pro-
ducing roars of rage from broad-
casters with the proposal of a
3.5 percent of their net revenue
for the right to play recorded
music over the air.

Another controversial one is
Sen. Philp Hart's (D., Mich.)
amendment to change mechani-
cal royalty base from cents-per-
tune to 8 percent of retail sales
on records.

Market Quotations

As of Cloesing Thursday, August 28, 19469

1969 Week's Wal. Week's Week's Week's Net

HAME High Low in 100 High Low Close Changa
Admiral 21%  14¥7 144 14 5% 15%W - 53
American Broadeasting 742 45%: 25) 5056 48 48'a 2%
Ampex 44345 32 583 413 40V 4134 +135
Automatic Radio 43 20 &10 343 31V 43+ 3y
Automatic Retailer Assoc. 117V #7105 107%: 105 106%y +13%g
Avynet Java 12Va 433 15 133 14 = 14
Capital Ind. 521 29 133 41y 393, 393 —114
Chic. Musical Inst. 33 23 4] 263 25T ¥ + W
CBS 59%v: 425 590 46Va 4415 dd)y =114
Columbia Pic. 42 25 415 a5 32v: 33 ~13%
Disney, Walt B7Va &9%e 116 86T B3W B4V 1%
EMI B%% 5 451 &l 5% 534 - Vi
General Electric 984 B1V: 905 853 82% B3Iy + Wy
Gulf & Western 50% 19 1322 4 2V, WV T+ W
Handleman 3svat 28147 137 % I N - 13
Harvey Group 25% 4% 17 15% 15 15% + Y
Kinney Services Ve 19 1320 7 25V 6% T+ Th
Macke Ce. 291 1435 124 15%. 143 15 ~ La
MCA 44V 23V 234 26V 25 251 +
MGM 44V 25 573 40 J&Ve JBI4 - Vi
Metromedia 533 17Va 464 203, 19% 2033 + 3
IM M2v: 94 624 1097 105V 1083 2 -24
Metorala 133% 1023 320 132 127% 132 +3%
MNarth Amar. Phillips 543, 154, 753 5435, 5134 53 + 34
Pickwick Int. 52t 32 174 42% 4 41%:  Unchg.
RCA 48%e 35%z 1077 385 6T 367 — 3
Servmat 49y 273, 200 34 334 35V +2
Superscope 5434 17 103 26% 25 254 - ¥4
Tenna Corp. 3137 15%7 &84 26, 23V 233, + %%
Trans Amer, 38 23 17 287 26Va I8 — 34
Transcontinental Invest. 2734 1334 A&4B 184 1634 184 + 11y
Triangle 7y, NV B3 223 NV 214 - ¥
20th Century-Fox 41% 6% 1030 203 18% 19 = %
Vendo 323 162 &6 197 18% 18¥% =1l
Viewlex a5y, 22% 92 28y 282 28 +1l%
Whittaker Corp. 323, 9% TA7 3% NV 28V 13
Wourlitzer 23v: 157 27 143 14 16V ad
Zenith 38 3578 454 39y 38  38%  Unchg.
TAdjusted

As of Closing Thursdoy, August 28, 1949
Week's Week's Week's

OVER THE COUMNTER* High Lew  Close _ .
ABKCO Ind. (.1 4 4V
Audio Fidelity k171 3 IV
Cartron 40 38 K}
Creative Management 13 12¥:  13%
Data Packaging Carp. 243 22V 23V
Fidelitona 4v5 4 4
Sam Goody, Inc 23 194 22
GRT Corp. 22 2] 22
ITCC 8%, PR a8y
Jubilee Ind, 16 15 15%%
Lear Jet 26V 24V 26
Lin Broodcasting 10 7% 10%
Mognasynic-Craig 15 14Y5 1434
Merca Ent. 24V 23 2414
Mills. Music 28V Vv I
Monarch Electronic Ind. Bla Tlia Bl
Music Makers, Inc. 122 114 Tia
Mational Tape Dist. 45 42 42
MNewell 19k 17 1814
NMC 1% 10 1014
Omega Equity 1% 13 154
Robins Ind. Corp. B 7% 8
Telepro Ind. 214 2 2Va
Trans Matl. Communications &34 &g &y

*Over-the-counter prices shown are "bid” (as opposed to “asked”). Meither the
bid nor the osked prices of wunlisted securities represent actual transactions.
Rother, they are a guide to the range within which these securities could haove
been sold or bought at the time of compilation.

The above quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the Mew York Steck Exchonge and all pI'II'II:IFl:ﬂ stock

exchanges.

2 New TA Acis for TV

LOS ANGELES — Newly
formed TA Records, the record
production arm of Talent Asso-

ciates, has created

ftwo

rock

groups for two new network

projects. !

The groups, the PTA, a rock-

country act, and the Declaration,
a folk-rock group, will record
for TA Records, make personal
appearances and give concerts
o coincide with the TV series.

All product by the PTA and
the Declaration as well as other
artists on the TA roster will be
distributed worldwide by Bell
Records under a three-year dis-
tribution agreement.

The PTA will appear on
NBC's “Harper Valley, USA.”
The series starring Jeannie C.

www americanradiohistorv com

Riley will air in Jaunary. The
Declaration will appear on a
series of specials called "Amer-

ica or Bust.,” Initial LP's on
both TV-created groups will be
soundtracks.

James’ Col Deal

NEW YORK — Tommy
James has signed a production
deal with Columbia to produce
the Exiles, formerly on Date,
Their first single under the pact
is “Church Street Soul Revival,”
co-written by James and Ritchie
Cordell. James records for Rou-
lette with the Shondells.

Free Concert
Marks End of

City Program

CHICAGO—This city's sum-
mer program providing recrea-
tion and jobs for youngsters was
climaxed here Aug. 30 by a 10-
hour free concert in Grant Park
featuring over 25 blues per-
formers. Sponsored by Opera-
tor Reach-Out, which combines
city and private agencies, the
concert was co-produced by
Willie Dixon, one of the most
well-known blues songwriters,
and Murphy Dunn, an actor at
Second City.

Among better known blues
performers at marathon were:
B. B. King, Muddy Waters, Big
Mama Thornton, Howlin® Wolf,
Big Maybelle, Lightnin' Hopkins,
Buddy Guy and John Lee
Hooker.

Others: Sam Lay, Homesick
James, Big Mack, Hound Dog
Taylor, Johnny Davis, Emnest
Cotton, Fred Below, WVictoria
Spivey, J. T. Brown, Little
Brother Montgomery, Lafayette
Leake, Robert Junior Lock-
wood, Mighty Joe Young, Koko
Taylor, Johnny Littlejohn, the
Chicago Blues All Stars and the
Joe Kelly Blues Band.

Firestone, MCA
Terms Modified

NEW YORK — The Fire-
stone Tire & Rubber Co. and
MCA Inc. have modified terms
of the preliminary agreement,
which will result in Firestone
acquiring MCA. The new terms
call for the issue of one share
of a new Firestone voting con-
vertible preferred stock for each
share of MCA common.

The new preferred issue will
have a call value of $40 a share,
would pay a dividend of $1.25
a year, would be non-callable
for 10 years, and would be con-
vertible into six tenths of a
share of Firestone common.

Weymann Music
Shutters Doors

PHILADELPHIA — The
Weymann Music Co., the cen-
ter-city’s leading music and in-
strument store for over a cen-
tury, has closed.

The Weymann Co. was es-
tablished here in 1864, It sold
“everything musical.” It re-
mained a family-operated busi-
ness. Over the years, it moved
to several center-city locations.

The death of Herbert W.
Weymann, the president, 78,
forced the closing. In recent
vears, the firm was operated as
a wholesale business, But ear-
lier it also sold retail.

Earnings & Sales
Surge at Koss

MILWAUKEE — A sales
rise of $1,056,376 to $2,902.-
932 for the fiscal year ended
June 30 was reported by Koss
Electronics. Earnings rose to
$251,569 from $115,619, which
produced earnings of 16 cents a
share compared with 7 cents
a share for the previous fiscal
year.

Para Issue "War

NEW YORK — The sound-
track album for Paramount Pic-
tures “Oh! What a Lovely War”
15 being released on Paramount
Records. The music was adapted
arranged and conducted by Al-
fred Ralston.
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THE FULL-COLOR
POP MUSIC POSTERS
THAT SELL
THEMSELVES!

These are the giants of the pop poster world! Two
feet by three feet...in brilliant color. With a retail
price of $1.50," the potential is millions.

How do you get in on this market? All you need is
an unoccupied 14"x30" chunk of floor space, and
we'll supply a self-service rack that comes with 280

posters...28 different releases...protected in poly-

ethylene tubes and displayed so the customer can
easily make his selections. When a new star is born,
a new poster is born...your inventory is always just
as current as your record stock.

Once the rack is in, you don't lift a finger, the posters
sell themselves and we supply the new releases. All
you do is make your share of the millions.

SEPTEMBER-OCTOBER RELEASES:

DOORS STEPPENWOLF
HUGH MASEKELA GLEN CAMPBELL
JIMI HENDRIX ERIC CLAPTON
VANILLA FUDGE BEE GEE'S
CANNED HEAT GINGER BAKER
IRON BUTTERFLY STEVIE WINWOOD
THREE DOG NIGHT ERIC BURDEN
MOTHERS OF INVENTION HENDRIX /PEACE
CHEEDENCE CLEARWATER LED ZEPPLIN
TOMMY JAMES & BLIND FAITH

THE SHONDELLS FIFTH DIMENSION
JIM MORRISON ROLLING STONES
JOE COCEER MICK JAGGER
SLY & THE FAMILY STONE DONOVAN

* Available in Canada at slightly higher prices
Produced by Visual Thing, Inc.

For complete details contact:

Larry Sikora, President

LEISURE SIGHT & SOUND

a division of GHG Enterprises, Inc.

75 East 55th St., New York, N. Y. 10022
(212) 486-1266

Another Goldstein-Gold Happening!

LEISURE SIGHT & SOUND |
I

75 Ecst 55 St.,N.Y.C,N. Y. 10022

[] Please send me the name of my nearest LSS
distributor.

[[] As an established distributor I am interested |
in details concerning the LSS poster line.

[[] Please send me a catalog.

[] DEALER [] DISTRIBUTOR |
[] RACK JOBBER  [] OTHER

——— — —" — — — — — ———— — — — T T T N S — ﬂ
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LARRY FINLEY
LEISURE TIME WILL RESUME NEXT WEEK

WILL SEE YOU AT NARM
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Tape CARtridge

Supplier & Rack: Widening Buying Gap

By ELIOT TIEGEL

LOS ANGELES — “They're
creaming us.”

“I don't buy new arrists un-
less they have a track record.”

“Racks don’t start new al-
bums. I don’t see where they
are going to be any different
with tape product.”

Cartridge sales may be mov-
ing steadily upward to where
record companies are starting
to think about whether the busi-
ness is cutting into album sales,
but there is a cautious attitude
permeating rack merchandiser’s
cartridge buying patterns.

The quotes are reactions from
different parts of the country in-
dicating the barrier which has
devﬂ]ﬂtﬁmd between supplier and
rack distributor.

Racks are, in the main, hold-
ing back from stocking a wide
variety of tape titles. They are
instead concentrating their buy-
ing efforts on the hot tomatoes,

just like they have done with
albums.
Buying Hits

The situation is such that Mel
Price, Columbia Records nation-
al tape sales manager, is mo-
tivated to say, “They're cream-
ing us by buying the hits and
backing off from catalog. We
do note that our catalog is
getting squeezed.”

Price says that racks have
“psychologically backed away”
from 4-track because of the
steady interest in cassette and
8-track. When they do buy 4-
track, they favor a tight rep-
resentation from the top 20
titles for their inventory.

Floor space for cassettes is a
major factor in this psycho-
logical retrenchment for 4-
track, Price believes. “They
need the floor space so they're
starting by reducing their 4-
track inventories.”

One major national retail
chain with 500 locations told
Columbia it was not buying any
titles from its first two cas-
sette releases because the ma-
terial was all catalog. They were
taking this position because their
turn came from new releases by
hot names,

The chain’s attitude seemed
to be that if a person already
had a Bob Dylan album or 8-
track tape, the Dylan cassette
counterpart was not wanted.

Reel Tapes Again

There is an East Coast rack
which has begun buying reel
tapes again, Price said. “Reel
tapes are receiving a coattail
effect as a result of the suec-
cess of cartridges,” he said. Car-
tridges have motivated people
to start thinking about tape as a
sound medium, Price said, with
the result that people who

Rack Jobbers' Role as Tape
Mover Is Seen Mushrooming

LOS ANGELES — If you're
a rack merchandiser who has
limited your market to only rec-
ords, your pocketbook probably
isn't as bulky as it might be,

But if you're merchandising
records, prerecorded tapes and
an assortment of hardware
equipment, whether it be cassette
or B-track players, your pocket-
book should be fatter.

To the statistics - conscious
manufacturers, who see tape as
a new communications medium,
the rack merchandiser is becom-
ing an increasingly important
figure to the tape explosion,

There is a tape revolution in
progress no doubt, and the rev-
olution is spilling over to the
record merchandisers, who have
suddenly found themselves at
the forefront of the explosion.

By BRUCE WEBER

Many believe the rack jobber
stands on the threshold of a
new marketing era; manufactur-
urers are looking to the rack
merchandiser in the hardware
field; record producers see the
rack’s role as a prime mover of
tapes; national chains, including
Sears, Goodyear, B.F. Good-
rich, White Front, etc., are de-
pending on the rack jobber to
solve many merchandising head-
aches.

Rack merchandisers, too, are
uncovering important  profit
areas in racking tape and for
the first time, equipment,

The giants in rack merchan-
dising, Transcontinental, Nation-
al Tape, Handleman, Heilicher
and ABC Record & Tape Sales,
are all now heavily involved in

racking tape.

Dunhill’s Tape Sales
Boom; Triple in 6 Mos.

LOS ANGELES—CARtridge
sales are a booming giant at
Dunhill, which has tallied three
times as much tape sales in the
first six months of this year as it
did in a similar period in 1968,

This triple increase in car-
tridge sales has Jay Lasker, Dun-
hill’'s general manager, believing
that “tape is starting to eat into
the album business for the first
time,"

Lasker estimates Dunhill's
tape sales by the end of the
year will be two and one-half
times what they have been.

Lasker says he has been talk-
ing with his distributors about
tape and they are aware of the
problems in providing space for
records and tape. “Tapes are
starting to take away some rec-
ord space,” Lasker said. “Over
the next few years we’ll really
feel tape eating into records
not only in sales but in floor
space.”

Dunhill's product is being du-
plicated on a non-exclusive basis
by GRT, Ampex and Muntz
(for 4-track). Once these con-

tracts expire, Lasker said the
company must eventually con-
trol its own merchandising.

“With licensing,” said Lasker,
“you're one step away. You
have your finger on the pulse
like you should.”

Lasker receives sales reports
from GRT and Ampex on a
quarterly basis. “But they'll fill
you in on anything you want,”
Lasker added.

Dunhill’s top tape configura-
tion is 8-track, with cassette
“moving up very fast.”

During the first two quarters
of this year, Ampex has sold
445000 Dunhill umnits. GRT,
which sells the same merchan-
dise through its own outlets,
moved [86,000 units in one
quarter alone.

Lasker is surprised by the
reel-to-reel tape business. Am-
pex, for example, sold 8,000
Dunhill reels during the first
quarter and 10,000 in the sec-
ond period. The company's
micro-cassette, offering four
Dunhill songs, has not been a
strong item,
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But a new avenue is opening.

Instead of merely merchandis-
ing tape, the rack giants are
beginning to market equipment,
be it cassette or 8-track, home
or auto and the portable line.

TIC Division

Transcontinental recently made
the plunge into hardware by
establishing a division, West-
ern Electronics, to rack hard-
ware equipment in several loca-
tions.

Belair Enterprises, manufac-
turer of 8-track and cassette port-
able stereo players, has geared
much of its efforts toward rack
merchandisers.

It supplies Transcontinental
with its product, and recently
made arrangements with ABC
Record & Tape Sales to rack
the portable line.

More than 1,000 Goodyear
stores in eight major markets
are also carrying the Belair line,
which will be racked by ABC.

William A. Hall, vice-presi-
dent of Transcontinental Music
Corp., puts the value of hard-
ware merchandising this way:

(Continuwed on page [4)
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MOVE INTO
RACKS MULLED
BY STEREODYNE

LOS ANGELES — Stereo-
dyne and its parent company,
Mueller Brass, are studying a
move into rack jobbing. Stereo-
dyne, manufacturers of car-
tridge tape and a custom du-
plicator, is Mueller Brass' major
involvement with the tape and
music industries,

The parent company, located
in Port Huron, Mich., wants to
get into the racking of tapes
and records. The move could
be accomplished by purchasing
firms already supplying the
products,

Mueller Brass has begun in-
terviewing people to head up
its expansion into rack mer-
chandising.

O T OGO T TSIRTBRT AV AT

bought reel machines years ago
have begun using them again.

Columbia's reel sales are up
about 30 percent over last year,
citing a six-figure income from
that configuration. The new life
for reels portends a new growth
area for the company's tape
business.

There is a pattern, Price said,
that when a catalog artist gets
a hit, his cartridge product takes
on a new lustre and the racks
start ordering in depth for sev-
eral months.

Rack merchandisers’ buying
patterns do not surprise Bob
Kornheiser, Atlantic’s national
sales director. “There is a built-
in hesitancy on the part of
racks,” he said, “not to start
new tapes. You don't go to the
racks with a new, unknown
act. Racks don’t start new al-
bums. I don't see where they
are going to be any different
with tape product.”

The buying patterns gen-
erally parallel those of albums,
with one appreciable difference,
Kornheiser feels. Best of titles,
seem to be good movers. “One
of Ampex's best-selling pack-
ages has been the Rascals “Time/
Peace” which is a best of pack-

age."
ABC Branch

At ABC Record and Tape
Sales, Seattle branch, tape di-
vision manager Chuck Black-
smith admits he tends to pass
on a lot of items because of
a lack of previous sales.

“I don’t buy an artist that
doesn't have a track record,”
Blacksmith said, “mainly be-
cause tape inventories in stores
are not nearly what they are
with records. Some time apgo
yvou didn't need any classical
product, Now you do need the
classics in cassette and 8-track
because some stores have en-
larged their departments to
carry a variety of items.”

The Seattle office services 300
accounts in such states as Wash-
ington, QOregon, Idaho, Mon-
tana, Alaska and Northern Cal-
ifornia.

Blacksmith said he tends to
avoid buying lots of new things
because “there i1s not enough
room to experiment” at retail

If there is no demand, the
axiom goes, you don’t need the
tapes. “If the album proves
itself, the stores want the tape
right away. Heavies. The Stones,
Yea"

Record companies are aware
of the realities on space in the
departments which the racks
service. Blacksmith says record
companies don't push their new
merchandise. “You order what
you want.”

The pressure, if it does come,
is from the record companies
which have staffed themselves
with tape departments. “They're
becoming more insistent. [f
yvou're their distributor they say,
‘Be representative,” Well, being
representative can mean order-
ing 5 or 10 of something.”

One problem which concerns
the rack is what does he do
with merchandise when the rec-
ord company ceases working
with a custom duplicator. “Mo-
town is going to handle its own
cassettes. S0 Ampex won't have
to take them back,” Blacksmith
said. “But the product has to
have a home.”

If you get desperate, you can
dump the old tapes, although
there aren't too many places

(Continued on page i14)
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Earl W. Muntz, president of the world’s first and foremost company produc-
| ing 4-track and 8-track stereophonic cartridge entertainment for cars,
J, homes and boats.
g It’s our business to know what we’re talking about—we make both kinds.
4-track stresses quality and economy. That’s why 4-track gives you more
for less—"“MORE with FOUR!”’

=Y
f
. i'*\

4-TRACK (STEREO) 8-TRACK (STEREO)
SPEAKER FOSITION 1
PLAYIMG STERED PROGRAM 1
I'L-'-'I':Im:f: POSITION 2 AR
FLAYIMG STERED P
POSITION 1
PLAYING STERED PROGRAM | N B e PRGGRIAS
POSITION 2 \ POSITION 4
PLAYING STERED PROGRAM 2 TRACK PLAYING STEREQ PEOGRAM 4
1
B e
1 '} Mon e o e
b - EL 'Frlllg;\?ﬁrﬂ}i He .
7 i T THE " Y e i
‘z po i st i
A
4-TRACK /
Cost . . . . . . %5508 Dolti L on o8 i, $6.98 ' f‘j
Selections . . . 10 Selections . . . 10 \ -
MUNTZ 4-TRACK — WIDER Playtime 26 minutes Playtime 26 minutes B-TRACK — LIKE RUNNING o

EIGHT CARS DOWN A FOUR-
LANE HIGHWAY TOGETHER

SELECTION OF MODELS AND
WIDER SELECTION OF COSTS!

What Is the Real Difference Between the Two Cartridges?

1. 8-track costs much more for same amount of entertainment

2. 4-track features two stereo programs appearing on 15 minutes
each of playing time

3. B-track contains four stereo programs on 7% minutes of tape.

With 4-track, you thus pay less money and
get exactly the same amount of entertain-
ment—and it sounds better!

YOU ARE INVITED to visit our
fabulous Muntz Cartridge City
showcase in Dallas, Texas at

M-35-68 C-130 H-12
4-track car stereo Car stereo plus FM (with multiplex) Compatible home cartridge system 3500 Oaklawn. The telephone number
$49.95 $139.95 $99.95 is 521-1811. Complete Muntz

product lineup. Full Cartridge
music library.

=

H-3500 M-1200
M-12-69 - 4-track home system (with Compatible home cartridge system
Full range compatibility self-contained speakers) (with self-contained speakers)

$79.95 $129.95

-

HW-150 H-5500
M-60-69 Self-contained amp and 4 & 8 track home system
Compatibility powerhouse preampfor4 & 8 (with self-contained speakers)
£89.95 $139.95 %$109.95 M UN Tz s TER E O'P A K

\o

Prices indicated are suggested relail.

4-TRACK CARTRIDGE STEREO GIVES YOU: MORE TAPE (TWICE AS MUCH)/MORE FIDELITY!/
MORE ECONOMY!/MORE DEPENDABILITY!/MORE SELECTIONS IN MODELS AND MUSIC!/MORE

PERFORMANCE!/MORE POWER!/MORE EXPERIENCE!/MORE OF EVERYTHING! MORE WITH FOUR!

—— e = & = www americanradiohistorv com
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"TOPS

N
TdPe

THE

HOT LINES

on 8 and 4 track
cartridges

PETER'S
(\.mrsnﬂmnum

GAFtt\‘:l:‘:
SOUND-y
IS uBANEY 7

Hriviat, Stock

o

Livingston
Audio
Products
Corporation

Fairfield, N.J. 07006

..\ 201-226-8300 6

See us at NARM

1275 Bloomfield Avenue

Tape CARtridge

A Widening Buying Gap

e Continued from page 12

which will buy this kind of
“tainted” music.

Price, some record executives
candidly admit, plays a factor
in selling to racks. The range
of prices goes from $3.44 to
$3.74.

Racks won't take anything
which is experimental in nature
or necessitates a hard sell, re-
ports Earl Horwitz, Liberty
Stereo Tape's general manager.

Liberty had a hard time set-
ting up its “Move Music" series
with racks. Displays and mer-
chandising program helped
move some product.

An Enigma

The rack is an enigma, in
Horwitz's opinion. The only
way he will change his buy-
ing habits is when he onens
manned departments, Horwitz
believes. The Recco chain runs
manned departments and is able
to sell more than just the top
100 titles, he pointed out.

If a manufacturer steps in
and buys a distributor to gain
a vertical structure situation, the
sweep of product can also be
broadened, Horwitz believes.
And if a distributor owns his
own stores, he can set up mer-
chandising programs for car-
tridges.

Right now the record com-
pany cannot rely on the rack
to merchandise, believes Hor-
witz, “You have to depend on
an individual store or tape mer-
chandiser, like National Tape
Distributors, Merco or Bigelow.”

Horwitz said there is no way
to ascertain whether sales have
been lost because racks have
not bought liberally. “Tape is
still filling a pipeline,” he notes,
“and there is no way to judge
any lost sales. We haven't
reached the saturation point
}'Et_l“

Horwitz said *Racks have a
certain play list. If they like
your price or you happen to be
strong on the charts, you're on
the list. I've had a rack say,
‘I'll buy your product because
you're on the top 100, not be-
cause of your price.'"

Horwitz believes the record
company does not sell the rack.
It sells the consumer, who in
turn creates a demand which
forces the rack to stock the
product.

Liberty motivated jazz buffs
to buy its recent jazz program
by advertising on jazz-oriented
AM and FM stations. The pro-
gram did “extremely well and
it opened the eyes of people
who didn't think they could sell
jazz on tape.”

Once a standardized mer-
chandiser is created for stores,
the problem of relegating floor
space will be greatly improved,
believes Bob Elliot, A&M’s tape
department director. If a new
act gets radio airplay, the racks
are more prone to buying, El-
liot pointed out.

Not all racks cherry-pick,
added Wally Peters, director of
Paramount Stereo Tape. “The
pure tape rack think. abou* his
accounts which can use specific
types of product,” Peters said.
He recalls one cherry-picking
rack which bought some mid-
dle-of-the-road music and dis-
covered when his tear tags be-
gan coming back that there was
a market for this catalog type
of product, “It will sell if it's
placed out,” Peters said.

“Racks don't want to waste
any space. They're mass dis-
tributors, but in essence, they
don't merchandise like we'd like
them to,” feels Horwitz. “The
control is no longer in the man-
ufacturer’s or dealer's hands.
The racks have it.”

Rack Jobbers’ Role as Tape
Mover Is Seen Mushrooming

¢ Continued from page 12

“Store locations carrying only
tapes and not merchandising
harware are missing out on
extra profits and on a solid in-
store traffic builder. Eventually
we plan to broaden our rack
hardware line by including non-
portable players.”

Ed Mason, Belair president,
said racks can offer outlets three
services in the merchandising
field: ordering, controlling inven-
tory and promotion.”

With a multitude of hard-
ware available by a multitude
of manufacturers, retailers have
limited knowledge and little
time to spend on ordering, or
knowing what to order.

Assortment

In addition to the obvious
services, the rack merchandiser
offers the retailer an assortment
of accessory equipment, includ-
ing promotion materials and dis-
play racks.

The rack merchandiser is able
to offer a hardware merchan-
dising program to the retail
chain.

What a retailer gets when he
takes on a rack jobber is a basic
mmventory service which the re-
tailer (location) pays for.

The rack merchandiser then
comes into the store and sets
up the inventory on racks (much
like records and tapes). Besides
not having to clutter up a ware-
house or stock room with hard-
ware, the retailer does not have
to spend time on ordering, main-
tenance or inventory.

The attitude of hardware
manufacturers is easy to follow:
Racks moved into records about
five years ago and disk sales ex-
ploded. Why can't racks, who
moved into tapes and cartridges
in a big way a year ago, also
widen their scope by racking
players?

Racks are becoming increas-
ingly aware of merchandising
tapes and hardware equipment
together, and using players as
a traffic builder for tapes. In
most cases, too, hardware equip-
ment is racked right next to rec-
ords,

Most appealing to the con-
sumer who shops off racks are
players in the under-$100 price
category. Today, the market is
being flooded by low-end equip-
ment.

Many believe that the role
of the rack jobber in players and
tape will parallel that of the
rack's role in reco~ds a few years
ago.

GRT Into
Three Pacts

LOS ANGELES—GRT has
announced three tape licensing
agreements and contract exten-
sions with Earth Records of New
York, Skye Records of Los An-
geles and Sun Records of
Nashville and Memphis.

Initial release on Earth will be

(Continued on page 28)

Cartrid

BEST SELLING

Tape

8-TRACK
This Last Weeks on
Week Week TITLE=Artist, Label Chart
1 1 BLOOD, SWEAT & TEARS .. ... .. .. . ... . .. .15
Columbia
2 4 IN-A-GADDA-DA-VIDA 15
Iran Butterfly, Atco
3 3 JOHNNY CASH AT SAN QUENTIN . 5
Columbia
4 3 HAIR ST 15
Original Cast, RCA Yictor
5 2 BAYOU COUNTRY __ 15
Creedence Clearwater Revival, Fantasy
b 17 BLIND FAITH .8
Atco
7 7 NASHVILLE SKYLINE .. .. .. ... .. 14
Bob Dylan, Columbia
8 6 AGE OF AQUARIUS 11
Fifth Dimension, Soul City
9 9 3 DOG NIGHT 15
Dunhill
10 8 LED ZEPPELIN . 15
Aflantic
11 11 ROMEO & JULIET . .. .. .. . . 10
soundtrack, Capitol
12 — ARETHA'S GOLD . . 4
Aretha Franklin, Atlantic
13 14 JOHNNY CASH AT FOLSOM PRISON 15
Columbia
14 18 SOFT PARADE 5
Doors, Elekira
13 16 BEST OF CREAM 5
Atco
16 — EEET OF THE BEE GEES 1
o
17 10 GREATEST HITS _ 15
Donovan, Epic
18 — SMASH HITS ... . .. .. . 1
Jimi Hendrix Experience, Reprise
19 15 SUITABLE FOR FRAMING 5
3 Dog Might, Dunhill
20 20 CROSBY, STILLS & NASH 2
Afco
CASSETTE
This Last Weeks on
Week Week TITLE—Artist, Label Chart
1 4 ROMED & JULIET . .. 10
Soundtrack, Capitel
2 2 GALVESTON . ... .. 15
len Camphbell, Capitol
3 3 IN-A-GADDA-DA-VIDA A5
Iran Bufterfly, Atco
4 1 BAYOU COUNTRY . P 15
Creedence Clearwater ®evival, Fantasy
5 5 AGE OF AQUARIUS 11
Fifth Dimension, Soul City
6 7 TOUCH OF GOLD 7
Johnny Rivers, Imperial
7 9 ASSOCIATION'S GREATEST HITS 15
Warner Bros.-Seven Arts
3 8 THIS IS TOM JONES i
Parrot
9 6 HAWAII FIVE-D 13
Yentures, Liberty
10 10 BEATLES 15
Apple
11 11 BEST OF THE CREAM 3
Ci
12 — ARETHA'S GOLD . . 1
Aretha Franklin, Atlantic
13 — SUITABLE FOR FRAMING 1
3 Doun Might, Dunhill
14 14 WICHITA LINEMAN 15
Glen Campbell, Capitol
15 15 LIVE ; 15
Tom Jones, Parrot
4-TRACK
This Last Waeks on
Week Week TITLE=Artist, Label Chart
1 3 Jfﬂll'll'lll':f_‘l’ CASH AT SAN QUENTIN 4
glumbia
2 2 BLOOD, SWEAT & TEARS 13
Calumhbia
3 1 BAYOU COUNTRY xe A9
Creedence Clearwater Revival, Fantasy
4 7 3 DOG NIGHT 14
Dunhill
5 8 SUITABLE FOR FRAMING 5
3 Dog Might, Dunhill
b 6 IN-A-GADDA-DA-VIDA 15
Iron Butterfly, Ateo
7 4 NASHVILLE SKYLINE 13
Bob Dylan, Columbia
8 — BEST OF THE CREAM 1
Afca
9 — EHHEHT. STILLS AND NASH N
foo
10 5 AGE OF AQUARIUS ]

5th Dimension, Soul City

Billboard SPECIAL SURVEY For Week Ending ¥/6/6%
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FINEBILT Fine-Coat Manufacturing Equipment

The complete plant package to fit your requirements.
Now you can establish a compact, automatic tape
plant which can produce the highest quality recording
tape at a minimum investment. How? With FINEBILT
Fine-Coat Magnetic Tape Manufacturing Equipment,
another industry “breakthrough’ by FINEBILT, the
quality name in precision phonograph record pressing,
and plating equipment.

Backed by unmatched experience gained in the special
design and installation of sound industry facilities
throughout the world, Fine-Coat Tape Equipment was
developed to enable you to set up a modern plant with
a maximum of efficiency. This equipment represents a
total concept in plant operation. We are not merely
selling factory machinery . . . WE ARE MARKETING A
SELF-CONTAINED BUSINESS WITH AN UNLIMITED
PROFIT POTENTIAL

B 5 |
fl n e bl It 931 NORTH CITRUS AVENUE /HOLLYWOOD, CALIFORNIA 90038
CABLE"COEXPORT"

MANUFACTURING COMPANY

This superbly engineered hardware is the Finebilt 69-5 highspeed tape
duplicator system.

There never has been anything like it, and it is going to shake up the
tape duplicating scene.
Here are just a few features:

e Precise highspeed duplication of 4-track, 8-track, cassette, reel-to-reel or
play tapes...5 positions in one machine!

e Produces up to 2000 one hour subjects per 8 hour shift.

® Quick 10-minute format changeover ... thanks to Finebilt's exclusive “plug
in/plug out” head assembly.

e Value engineering throughout. Electronics are solid state and plug-in.
e The single self-contained unit occupies just 14 sqg. ft. of floorspace.

e No installation required. The 69-5 rolls on casters to any position —plugs in
readily into an ordinary electrical outlet.

e Smaller original cost, minimum maintenance and operating cost, plus match-
less performance, make the multipotent 69-5 the unduplicated duplicator.

ALSOQ —these Extra Bonus features!

* Common capstan transport— no introduction of wow or flutter.

* Big reel capability— 7200 ft. per position at high speed without stop.

% Any of the positions can be stopped without interrupting operation of duplicator.

—_._.
ST

oy i, ""‘\-x"" W
FETSSSS-
e e *
L Wia S rg

NN

¥
alr

Telephone 466-9511 /Area Code 213

HI-SPEED GOMPAGT

FI"EBII-T TAPE DUPLIGATOR

FINEBILT’S latest achievement in the tape field is the HI-SPEED compact tape duplicator.
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Let AUAIO
putyou
inthe tape
duplicating
business

A full program with all
Electro Sound equipment,
installation and training,

for top quality hi-speed operations

AUDIOMATIC CORPORATION 915 Westchester Ave , Brons, N.Y. 10455 (212 LU 935040, Cable: AUDIOMATIC

Duplicating has been

known to loose something
in translation. But not here.

Tape CARtridge

LOS ANMGELES — Two sep-
arate court cases involving
Muntz Stereo-Pak are continu-
ing in Federal and Superior
courts here.

Muntz has filed a suit in
Superior Court against Fire-
man's Fund Insurance Co.,
charging breach of contract and
negligence. The suit stems from
a fire in May 1968 that caused
more than 35605000 property
damage at the Muntz Stereo-
Pak duplicating facility in Van
Nuys. The company is seeking
to recover funds on an insurance
policy.

High quality 8-track and cassette reproduction makes your ori-
ginal sound like more. Tape-tronics is a turned on turn-out opera-
tion offering high duplicating quality for all your cartridge needs.
Prices even make your breadman smile and delivery Is groovy.

Turn in to Tape-tronics for more sound for the money.

Toape CTartr idge " Approduction

4413 Fernle= Royal Oak, Michigan 48073
Phone (313) 576-2777

These industry leaders chose an Electrodyne Audio Control Console for high qual-
ity recording, broadcasting, sound reinforcement, or motion picture work. Elec-
trodyne consoles come standard, built to your order, or we'll help you design
your own. For information write Electrodyne Corporation, Dept, BG, 7315 Green-
bush, North Hollywood, Calif. 91605, (213) 875-1900, Cable: "Electrodyne"

IEELECTRODYNE

AFRTS, Hollywood = Acme Film Lab, Hollywood = Ambassador College, Pasadena « Ampex, Redwood City = Baplist
Radio & Television Commission; Fort Worth = Bonanza Hotel Casine, Las Vegas = Brians Recording Studio, Tyler,
Tenas = GBS, Studio City = Capitol Records, Hollywood = Century Recording Studios, New York = Cinema-Audio
Inc., Manila = Columbla Pictures, Hollywood = Crawley Films, 0Mtawa » Decca Records, Los Angeles & New York
» Davonshire Productions, Granada Hills = Eastman Kedak, Rochester, Mew York + Eight Track Studios, Chicago »
Filmfair, Morth Hollywood » Flamingo Hotel, Las Yegas = Glen Glenn Sound, Hollyweood = Hollywood Videa Center,
Holiywood + Independent Records, Morth Hollywood « International Hotel, Las Vegas = International Sound, Los
Angeles = Jones Sound, Houston = KTLA Channel 5, Hollywood = KQED TV, San Francisco = Keitz & Herndon, Dallas
+ Landmark Tower, Las Vegas = Lewron Productions, Hollywood = Location Recorders, Burbank = Los Angeles
County Art Mussum, Los Angeles « C. P. MacGregor Recording Studio, Hollywood = Metro-Goldwyn-Mayer, Los
Angeles = Mirasound Studios, Mew York = Mormon Tabernacle, Salt Lake City = NEC, Beaut!ful Downiown Burbank
« Ochoa Recording Studios, San Juan, Puerfo Rico = Orbi-Vox, Mexico City +« Pacific High Recording, San
Francisco = Paima Studios, Lima, Paru = Pams, Dallas = Paramount Pictures, Hollywood = Petrucci & Atwell,
Boston # Rex Recording, Portiand, Oregon « Riposo Studios, Rochester, New York = Sahara Hotel, Las Vegas = Sears
Recording Studio, Omaha = Soul Recording, Los Angeles = Stereo Sonic Recording Studios, Chicago » Stereo Sound
Studios, Montreal » Technicolor, Hollywood = UCLA, Los Angeles = USAF Band, Bowling Alr Force Base « United
Nations, New York » United States Information Agency, Washington, D.C. = Universal Recording Studios, Chicago »
Vox Soundiab Recording Studlo, Van Nuys = WS0C, Charlotte, North Carolina » Whitney Recording Studios, Glendale

WWW americanradiohistorv com

The suit contends the defend-
ants have paid Muntz $326,-
914.14 for property loss, but
have breached the policy by
failing to pay a balance of
$227,175.63 and an additional
£1,499.031.92 under a sus-
pension of business clause.

In addition, the company
claims it has been damaged in
the sum of $1,726,207.55 as a
result of the breach of contract.
Muntz also requested the court
reform the policy to include
several verbal commitments al-
legedly made between Fireman's
and the tape company.

In another action, the U, S.
District Court has ruled that
Muntz Stereo-Pak must comply
with an Internal Revenue Ser-
vice summons to testify and pro-
duce books and records in an
IRS investigation.

Judge Jesse W. Curtis denied
several motions by attorneys re-
presenting Muntz Stereo-Pak,
Bernard and Christine Phillips
and the Clarion Import-Export
Co. to dismiss an IRS action.

The court denied a counter-
claim for injunctive relief and
4 motion to convene a three-
judge district court, The govern-

Muntz in Courts—a Double Bill

ment investigation is to explore
the tax returns of Bernard and
Christine Phillips and the Clar-
ion Import-Export Co. between
1964-1967 (Billboard, Feb. 8).

Muntz had filed 15 state-
ments giving cause why the ac-
tion should be dismissed, in-
cluding the lack of jurisdiction
over the subject matter by the
District Court and that sum-
monses sought by the IRS al-
legedly violate the fourth, fifth
and sixth amendments to the
U. §. Constitution.

Attorneys for Muntz con-
tended that the IRS complaint
failed to state a claim, that the
petitioners delayed in filing a
claim, thus causing prejudice
to their case, and that the com-
plaint was issued to obtain evi-
dence in a criminal proceeding,

They also filed objections to
the proposed findings and con-
clusions of the court.

Curtis, who “sustained in part
and overruled in part” the re-
spondent’s petition objecting to
the proposed court order, re-
quested the government's coun-
sel to prepare a new order, and
denied a motion to reopen the
case.

Cartridge,
cassette
or
reel.

We'rein
the tape
duplicating
duplicating
duplicating
duplicating
Huplicating
duplicating
duplicating
husiness!

We'll multiply your master and have your dubs

shipped back to you in record-breaking time.

Tape dubbing is our only business at Magnetix,
so we put all we have into the quality

of your job. Try us.

MAGNETIX
CORPORATIOMN

P. O. Box 15577, Orlando, Florida 32808

SEPTEMBER 6, 1969, BILLBOARD
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NORTH AMERICAN LEISURE CORP. Hotel, Dallas

1776 BROADWAY -+ N. Y., N. Y. 10019
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Four of the most astute programmers,
[in different parts of the courtry)
had faith in the record. The results were:

Ray Ford __KISD #“6
Dick Reuss_ WLEE “8
Bill Ford KBZY 8
Pat McMahon _Kﬂcﬁ :Ug

Now starting on VWSAI-Cincinat

ESQ
%AN LAKE 6\1,

i Bt - A .<:> .
O}

% MONO
" GNP 428

(N-3715)

(A Miki Dallon-Young (a)
Blood Production) Ghﬂf

EST 1954
9165 SUNSET BLVD., HOLLYWOOD,CALIFORNIA 90069/PHONE 275-1108, CABLE: CRESREC

GENE NORMAN - PRESIDENT
JAN BASHAM - PROMOTION DIRECTOR
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SO DIGOLD
HOR

EWVERTONIE

SONID-SPEOSTARYU M -F

~ SOLID GOLD HITS

VOLUME 9

8 TRACK-8971
4 TRACK-4971
CASSETTE-C0971

VOLUME 8

8 TRACK-8970
4 TRACK-4970
CASSETTE-C0970

VOLUME 7

8 TRACK-8969
4 TRACK-4969
CASSETTE-C0969

VOLUME 6

8 TRACK-8968
4 TRACK-4968
CASSETTE-C0968

JOHNNY RIVERS e JAY AND THE AMERICANS ¢ CHER
GENE MC DANIELS « THE 5TH DIMENSION ¢ JAN & DEAN
MARTIN DENNY ¢ RAY SMITH  THE T-BONES
BOBBY VEE  SANTO & JOHNNY « BOBBY LEWIS
TIMI YURO « FLEETWOODS ¢ ANITA BRYANT
LONNIE MACK * GARY LEWIS & THE PLAYBOYS
EDDIE COCHRAN « THE VENTURES « BOBBY GOLDSBORO
LITTLE ANTHONY AND THE IMPERIALS
CY COLEMAN s THE SPENCER DAVIS GROUP
SUNSHINE COMPANY ¢ PETER SARSTEDT
CLASSICS IV AND MORE GREAT ARTISTS
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Bilboard Album Reviews ...

— L L T T L

4 S HENDHIN § SPEFIENCE - THE BYRDS - STORENINLE
YT NI AT RARTY R MAN - THE FLECTRIC PSS
TH. HOXT MDA, ACUNCIERS

1 CasY RIDeR

LW 1L BN

SOUNDTRACK

SOUNDTRACK —Easy Rider.
Dunhill DSX 50043 (5)

a2

From the score of the smash Pefer Fonda-
Dennis Happer flick, "Easy Rider,” Dunhill
has put together a soundtrack smash fea-
turing a select sampler of Iyrical rock

outings by the Byrds' Roger McGuinn,
Steppenwolf, Jimi Hendrix, the Electric
Prunes and others. Steppenweolf's "The

Pusher,” the Byrds' "Wasn™t Born to Fol-
low'" and the Fraternity of Man's "‘Don’t
Bogart Me'™ steal the show,

POP

SAVOY BROWH-—
A 5Step  Further,
Parrol PAS 71029 [5)

Savoy Brown, a top British blues band
relying on  the strang vocals  of Chris
Youldan, make their biggest bid yet for
thart stardom. The group’s current Ameri-
can tour should boost sales on the group's
third album, which feaiures & 22-minufe
mediey of top rock ‘n’ blues funes. Their
unigue sound, By Mike Vernon's flne gro-
duction, 5 on "Purple Haze'' and “'Hérnan-
do’s Hideaway.”

COUNTRY

) CARL SMITH SINGS A

E 3 TRIBUTE TO ROY ACUFF—
Columbia C5 970 (5)

Carl Smith's name has been a consisfend

agng on the Country Charts and Roy Acuff

has enjoyed great success over fthe years in

the forefront of great country music writers

and publishers. Smith here performs 11

af the best songs associated with Acuff

and the natural pairing of falents should

prove a heavy sales item,

CLASSICAL

O THE BEAUTIFUL

ALUE DAMUBE—HMew York
Philharmonie (Bamstainl.
Columbia M5 7288 (5)

This album iz one of the most exquisite
productions it has ever been our pleasure
ta listen to, It i= a gem of a recordin
from bath a technical and aesthetic stand-
paint, M could apily be subtitled: *'A
Marriage of the Geniuses.” Bernstein’s in-
terpretation of Sirauss’ masterpieces is &
thing of beauty, One wonders why he
hadn’t done it before,

T“)gues_,’ﬂa.'ﬂﬂ I0S

]
1 -

I
-
by —

FOFP

VOGUES—Memories,

Reprise RS &347 (5]

The Vogues have made their mark on to.
day’'s pop scene with a series of revivals
of past hits, and thiz latest LP entry is
sure 1o esvoke many memories. Included are
their hit versions of “"Moments to Remem-
ber,” "PE, | Love You," "Earth Angel™
and *Once in a While,” and this pro-
gram should garner much in airplay and
sales,

)

it “Thufdmy”

POP
SWEET THURSDAY-—
Tetragrammatgn T 112 (5]

This musically sound British guintet bears
watching and listening &% could be ex-
pected from any wunit containing Micky
Hopkins, one of Britain's top keyboard
men, Most of the material is soft rock
and folk rock, such as the ewtended "Gil-
bert Street' and the tellimg "Laughed at
Him.'" "Sleeping on the Side of the Road"
is & good harder number,

COUNTRY

i JOHNNY & JOMIE MOSBY-=
Hold Me.
Capital ST 2B& (5)
The Mosbys have become one of the hottest
duets &n the country music scene with a
steady sfring of charf-riding singles, and
fisg  LP  built around their most  recent
winner “Hold Me, Thrill Me, Kiss Me'" is
sure fo prove a solld sales item. They're
at their best with ""Jacksen,” “Johnmny One
Time" and a winning "“"Walkin® Papers.”

&

CLASSICAL

I‘@j THE UNIQUE ART OF
E AMDRES SEGOVIA—
Decca 710147 (5)
Guitar master Andres Segovia presents his
transcriptions of Spanish masters, a5 well
as popular Bach adaptions for the lute,

Brazilian composer Villa:Lobos' *'Prelude
Ho. 1 in E Minor,” a most-requested
Segovia performance, 5 Festured on  this
brilliant disk recorded in Spain, while
the elaborate “‘Mallorca,” by Isaac Al-
beniz, and Milan's preludes froem  his
“Hnma?e to Chopin® make this album a
must for Segovia followers.

I@ Johnny Mathis—Love Theme
From “Romeo and Juliet'™ [A
Time for Us),
Columbia C5 P909 (5)

Mathis is in top form in this lafest LP
outing as he offers his own special in.
terpretations of some of today's biggest
hits. His beautiful Interpretation of “'A
Time for Us (Love Theme From Romeo and
Juliet]™ s a gem as is his special freaf-
mants of *“Aguarius/Let the Sunshine In.*
and ‘Yesterday When | Was Young." Sure
ta prove one of his hottest sellers,

e

POP
o
'.,:_E:l" RAVEN—
; Columbia C5 9903 (%)

In s album debut here, Raven confirms
the excellent impression it's been making
in a heavy schedule of personal Bsppear-
ances, ""Green Mountain Blues,’ always a
big number for the blues rock quintet,
stands ouf here as does the extended ““Bad
Mews.' "Frumpy'’ i3 another good one,

JOHNNY CASII

ORIGENAL GOLDEN TIITS
VNI ME ]

COUNTRY

JOHNNY CASH—
Criginal Golden Hits, Val. 1,

Sun 100 (5)

This is & package of historic wavlve. |f
containg 11 sides cut by Cash during his
sun  Recards era—including such block-
busters as "Folsom Prison Blues,” 1 Walk
the Line™ and “MNext im Line.” This
it must merchandise and will fascinate col-
lactors, The sides still sound great. Note-
worthy alse is Yel, 2 (3un 101),

CLASSICAL

A

=/ VERDI: LA TRAVIATA-
Larengar Aragall / Fischer-
Dieskau Various Artists

Devtsche Oper, Berlin [Maazel),

London O5A 1279 (5)
Although Lorin Maazel's conducting of this
fwo-LP set is outstanding, the strength of
“La Traviata™ rests with the Violetta and
soprano  Pllar Lorengar here bcquits  her-
self  splendidly and movingly. Tenor Gio-
coma Aragall, another Spanish arfist, is a
revelation as Alfredo, displaying a rich,
Iyric woice. Baritone Diefrich Fischer-Dies-
kau completes the fine frio of principals.

www americanradiohistorv com
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THE MAMAS & THE PAPAS—
14 of Their Greatesi Hits.
Dunhill D5 50084 (5)

This album i3 & collector’s dream come
trie. It has every hit ever made by this
truly wersatile group, and is an enjoyable
trip down memory lane. This is must

rmerchandise,

"™ JERRY LEE [EWIS
ORIGIMAL ﬁnLﬂEl_'-l HIT'S-virl:I-I.I_JHE : |

FOP
JERRY LEE LEWIS—
Original Golden Hits, Wo. 1.
Sun 102 (8)

Released simultaneously  with  the Pwo
Johnny Cash packages, this one by Lewis
contains historic Sun sides by Jerry Lee,
Material s & combination of country and
rockabilly—such as “You Win Again' and
"Great Balls of Fire,” Colleckars will lave
this disk, and s & must for dealers, as
well ag Waol, 2 (Sun 103} released simul-
tanesusly,

FOP

FAUL MAURIAT & HIS ORCH.—
L.OV.E.
Philips PHS &00-320 (5)

Paul Mavriat continues fo ride high on the
best-selling LP charts with his compelling
renditions of current pop hits, and this
newest outing will keep him there, His
lush stringed orchestrations of “‘Get Back,"
"The Windmills of Your Mind,” "Isadara”™
and "“0Oh Happy Day’' are 8 boon to middle
of the road programmers, and sales are
sure 1o follow closely behind,

- IERRY{EE [EWIS K1i000 GAIL LEWIS

TOGETHER

u n‘}u I'“‘lﬂ :‘LI:&;::‘H:.H:” ..'. il.h:.
Ly ELNERY ] o '
i 1 'IH‘F e = " /

a3

# il

COUNTRY

NS/  JERRY LEE LEWIS & LINDA
3 GAIL LEWIS—Together,

Smash SRS A&712& (5)

The sister and Brother team of Linda Gall
and Jerry Lee Lewis rode to the top of the
country singles charts with their smash
“Don't Let Me Cross Over” (included here),
and this album follow-up s sure to prove
pther gems swch as "lackson,” “"We Live
in Two Different Worlds,”” and "Swest
Thang.” A hot programming item, with
sales sure to follow,

P

p'-au4-_um kit L

GHREAT RHA'SCOINES FOH ORCHEST RA
SEANLEY hil Ak

CLASSICAL

'ﬁ GREAT RHAPSODIES FOR

ORCHESTRA—

Loendan Philharmonic (Black},

Longon Phase 4 SPC 21030 (5]
The richness of Londons Phase 4 stereo
sound brings a brand-new excitfement and
beauvty to four great and familiar rhap-
sodies, Sfamley Black conducting the Lon-
don Philharmonic iz a deft and Ffine in-
terpreter of Ravel’s "“Rapsodie Espagnole,”
Enesco’s  “"Roumanian  Rhapsody Mo, 1,”
Liszt’s ""Hungarian Rhapsody MNo. 2 and
Chabrier’s “Eszpana.” A sure winner for
both pop and  classical buyers.

CLASSICAL
oy AL
)

et] HAMDEL: MUSIC FOR THE
Fi ROYAL FIREWORKS—
Menuhin Festival Orch,
(Menuhin),
Angel 5 364604 [5)
The emphasis in these pieces By Handel,

intelligently edited by N. D. Bayling, is
on  Menuhin the conductor rather fthan
Menuhin the wviolinist, although his virfu-
osify on the wiolin shines in the “'Concerto
for B Flat.,” The collection of music called
"Music for the Royal Fireworks" (s given
a spectacular performance by the Menuhin
Festival Orch, under Menuhin‘s direction.

Ipﬁ'\.-- 1R — s i il

lg CLASSICAL
1.'_'# THE EXOTIC

EIMSEY-KDRSAKOV —
Kingsway Symphaony (Camarata),
Londen Phase 4 S5PC 21033 (5)

“The exoftic Rimsky-Earsakav™ is first-rate
listening fare for both pop and classical
buffs, and Camarata proves a worthy in-
tarpreter of this beautiful music. The gams
included are “'Dance of the Tumblers”
“"Procession of the MNobles” and the efer-
nally popular “3ong of India™ and "“Flight
of the Bumble Bee.”

CLASSICAL

RUSSIAN JEWELS—

Sutherland London  Symphany
{ Eunvnqﬂgl.

Londan 05 24110 (5)

Two beautiful Gliere concertos are the major
works here, both admirably conducted by
Richard Bonynge with the London Sym-
phony, Ossian Elfis is the excellent solois
in the “"Harp Concerta,” while Joan Suther-
land sparkles in the “Soprano Concerto.'”
Miss Sutherland also is magnificent in
Sm_alle: pieces of Stravinsky, Cui and Gretch-
aninav,
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Billboard’s
RECORD GIFT GUIDE

Compiled from Billboard's
Best-Selling Charts

You Can Definitely Count on Them to

SELL MORE RECORDS and
MORE CARTRIDGE TAPES

This Christmas Than Ever Before

Billboard's Christmas Gift Guides have proved their sales power with dealers
all over the country. They have all the ingredients that will bring customers
into your store . . . and bring them back again and again . . . to buy records
and cartridge tapes for Christmas gift-giving as well as for their own libraries:

® two complete catalogs, one for cartridge tapes and one for records; each
48 pages or more, with 200 to 250 full-color illustrations, descriptions and
easy-to-use indices with prices;

® the most-wanted product of all labels , . . the artists, records and cartridge
tapes that will be a basic part of your normal stock . . . selected from
Billboard’'s charts, plus Grammy and Naras winners and Gold Record awards;

® all of the best-selling categories, to suit buyers of all ages and all musical
tastes;

Make full use of Billboard's Gift Guides—as direct mail sellers, as counter
give-aways, as purchase enclosures, in countless other ways—and make 1969
your biggest Christmas sales season. Order now and be assured of early
delivery—by November 15 or sooner, guaranteed!

Billboard’s Tape Gift Guide

~ Compiled from Billboard’s Best-Selling Charts

T T T &R T T TR T

To: BILLBOARD GIFT GUIDES

165 W. 46th Street
New York, N. Y. 10036

On condition that my Billboard 1969 Gift Guides be received at my place of business
by Movember 15 or earlier, please accept the following order:

RECORD Gift Guide

copies Per-Copy Prices (shipped prepaid)
th i : Quantity Without With
- ot Range Imprint Imprint

{ } without imprint;

Under 1,000 copies 12¢ N. A
CARTRIDGE TAPE Gift Guide 1,000 to 24,999 10¢ 10.5¢
arp iz,ggg to 49,999 9¢ ~ 9.5¢
( ) with imprint; 1[];1 []EEIFE gdglggg l;{——:—'?-
( ) without imprint; pod g : ~f
TOTAL COMBINED QUANTITY:
(Record and Tape Gift Guide Quantities Combined):
Price per copy (see schedule above):
Total Price (quantity multiplied by per copy price): . , | . ]
( ) Payment herewith. (No Billing, please.)
IMPRINT
COPY ———— —_— —
(max.
4 lines): e e =

SHIP AS FOLLOWS (please print):

Store or Company Name:

Address:

City, State, Zip:

MName of Person Ordering:

_—_—_-______H._._|..-.|.—.—.-.————-————--—-—-'-iH-H---—---——--—-—r-——————————-—--ﬂﬂ-#—---——
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on-time delivery whethe
large producer or small. ) &7
better profits with the leader, too.
Whether your duplicating needs are
immediate or in the future, why noet -
contact Dubbings now? =&
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lape CARtridge

Seek Ruling on State Penalty for
lllegally Duplicating Product

LOS ANGELES — Duplica-
tors are pressing for a ruling
in the U.S. District Court here
on the constitutionality of a re-
cently passed state statute mak-
ing it a misdemeanor to ille-
gally duplicate product.

Tape Industries Association
of America, Barry Pressman,
Donald Koven, Jean and Robert
Holmquist and Stanley Meckler
have filed a sunt
Court against Evelle J. Young-
er, district attorney, and Roger
Arnebergh, city attorney.,

The plaintiffs seek an injunc-
tion, a three-judge panel to re
view the illegal duplicating law
(California Penal Code, Sec-
tion 653h), and declaratory re-
lief.

Judge A. Andrew Hauk de-
nied a motion by Younger and
Arnebergh to dismiss the plain-
tiffs action on three grounds:

in District.

lack of jurisdiction over the sub-
ject matter, failure to state a
claim for a three-judge court
and lack of equity jurisdiction.

He ordered a three-judge
court be convened, because *'l
am not convinced that there is
a clear and unequivocal show-
ing that there is no substantial
issue of constitutionality raised
by the complaint.” Judge Hauk
asked the chief judge of the U.S.
Court of Appeals for the Ninth
Circuit to convene a three-judge
District Court,

The suit contends that the
new statute, in effect, grants a
copyright to the owner of the
master. Such establishment of
a perpetual copyright, in pub-
lic domain items, violates the
copyright laws {Arhcle 1, sec-
tion 8, clause 8).

(The statute, in part, says
persons are guilty of a misde-

meanor who: knowingly trans-
fer sounds recorded on record,
disk or tape with intent to sell,
use or profit through public per-
formance without the consent
of the owner; sells any such
article with the knowledge that
the sounds have been transferred
without the consent of the own-
er.)
Seek Injunction
The plaintiffs want a pre-
liminary and permanent injunc-
tion restraining Younger and
Arnebergh from initiating or
prosecuting violaters of 653h;
a court of three judges to hear
and determine the case, and un-
less Younger and Arnebergh act,
they (the plaintiffs) have been
denied their rights, privileges
and immunities to allow them
to copy, and exploit items in
the public domain.
(Continued on page 26)

New Release
& Hit Index

COMPATIBLE 4-TRACK CARTRIDGES

Instant Cartridge

Just add tape.

The cam post,
pressure pad,
and pressure roller

have been pre-assembled
in our sunlit kitchens.

}l\u Packaging Cd
s Broadway, Ca
Tei ;}1..-‘ BEA -G3M00

rauon
dge, Massachusalls
X T0-320-0820

But only you will ever know.

Data Packaging Corporation, 205 Brondway Eﬁfﬂ'ﬂﬂﬂaﬁ ﬂiﬁ“ﬂwﬂﬂi TE| 17) BEB-ao00 T 710-
Manutacturers o 4--and B- Im ﬂ”m‘ﬂﬁ i
computer indusiry. Send for broehee  © 0 S

SEPTEMBER 6,

1969, BILLHDAID

- I:‘II!HH-'-E anfd regis and

120-0840

zases for the

wwWw americanradiohistorv com

é &
ﬂ‘bx @?? :;-?& Album & Artist
Muntz New Release Index
FC4-67599 Where The Blues Begin — Sonny Terry And
Brownie McGhee
*4CL-319 A Portrait Of Merle Haggard
*4CL-320 The Astrodome Presents Sonny James
4CL-321 Seven Lonely Days — Jean Shepard
4CL-324 Yours Forever — Wynn Stewart
VAN-A-6522 | The Masters Of Deceit — Hensley's Electric Jazz
Band & Synthetic Symphonette
COM-A-939 Spanish Soul = Digno Garcia y Sus Carios
*4CL-303 Hell's Angels "69 — Motion Picture Soundtrack
4CL-243 Preachin'— Roy Meriwether
4CL-310 There, I've Said It Again = Nat Cole
4CL-313 A Time For Us — Mel Torme
*DOT-Y-25969 | True Grit — Billy Vaughn
*STE-Y-37003 | The lllusion
PRB-A-4505 The Soft Machine/Volume Two
FC4-67595 Soul Hits — Sax Style — Art Heatlie
*PC4-600-314 | The Original Music From ABC-TV's Dark Shadows —
The Robert Cobert Orchestra
Some Current Supersales!
EXT-A-75005 | Soft Parade — Doors
4CL-2993 The Franco Zeffirelli Production Of Romeo And Juliet
DNH-A-50058 | Suitable For Framing — Three Dog Night
PC4-600-314 | The Original Music From ABC-TV's Dark Shadows —
The Robert Cobert Orchestra
DNH-A-50048 | Three Dog Night
DNH-A-50060 | Early Steppenwolf — Steppenwolf
GOR-A-933 The Temptations Show
TAM-A-295 Time Out For Smokey Robinson & The Miracles
GOR-A-939 Cloud Nine = The Temptations
4CL-184 Brave New World — Steve Miller Band

Stereo Dateline Special!

eax gV Ayl BREAKING

SALES
GIANT!
A GC* PAIR
FROM GC**

“Great Cartridge
#*%Glen Campbell

4CL-268A Glen Campbell - “Live” (Part 1)

4CL-2688 Glen Campbell —

— "Live" (Part 2)

MUNTZ

Ay

7715 DENSMORE AVENUE

STEREO-PAK

mii wairia FRE il ST P

VAN NUYS, CALIFORNIA 91406
TELEPHONE (213) 969-5000

®

A WORLD OF STEREO SALES GIANTS FROM THE
4-TRACK GIANT AND ORIGINATOR OF THE

CARTRIDGE CONCEPT.

23
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The
Compac
Cassette

with the

/7%9&@9/

Movement

Each individual part of an Audio Magnetics Compact Casselte is pre-
cious. 17 parts, each manufactured with jewel-like precision to match
Philips (they're the standard for guality) part for part with nothing
omitted. We use only the finest of components; special felts from Italy
for the pressure pads; high fatigue enduring beryllium copper springs;
a highly permeable metal with low hystersis loss for the recording
head shield, Delrin rollers and so on. We even manufacture our own
magnetic tape just to be sure of the fidelity. And then each cassette
is put together by screws or sonic welding. After all, our Compact Cas-
sette is a precision instrument and has to be as reliable as an astronaut's
watch and just as rugged.

To maintain 17 jewel quality we run 22 quality control tests before each
and every cassette is ''Certified Tested” and given our unconditional
lifetime guarantee.

Tape CARtridge

How to Display Is $64
Question Sticking Trade

By BRUCE WEBER

LOS ANGELES — Much of
the talk these days is about the
technological advances made
by the tape industry. But pack-
aging is still a major concern.
Record companies are becoming
increasingly alarmed at the
widespread disregard of the
packaging perplexity by tape
accessory firms, wholesale-dis-
tributors-racks and the retailer,

Both the Record Industry As-
sociation of America (RIAA)
and the National Association of
Rack Merchandisers (NARM)
are working with both the rec-
ord-tape industry and indepen-
dent accessory producers to solve
a continuing headache.

The problems of merchandis-
ing softgoods and equipment,
too, are beginning to multiply,
Innovations alone are creat-
ing marketing, merchandising
and promotional woes,

Is the answer an industry-
wide packaging concept?

If so, will record manufac-
turers concur with tape acces-
sory producers? Which packag-
ing system does the industry
use? Will accessory specialists
manufacture product to fit the
needs of rack merchandisers? Is
packaging standardization prac-
tical?

Fred H. Rice, national mer-
chandising development man-
ager at Capitol Records, offered
three merchandising aids that
could solve the packaging prob-
lem:

A complete tape department
—new releases and best sellers
for record stores, service sta-
tions, photo shops for wall or
floor unit, full display, pilfer-
proof plastic outer package that
locks either cartridges or cas-
settes in a clear plastic reusable
package; the picture pak, indi-
vidual graphic outer packages
carrying full graphics, liner
notes and backbone copy.

“Tape packaging will change,”
said Rice. "It will be a con-

tinuous change and a faster
change. When cassette tape
players get the reversible fea-
ture, negating the turning over
of the cassette, you can bet
we'll be in an all new ball
game.”

S. Harvey Laner, president of
Recco, feels that merchandising
is the largest single problem in
the cartridge field.

Recco has developed a box
holder which fits into a browser
bin and because of its 12-inch
by 4-inch by l-inch size, dis-
courages pilferage. “Sales have
increased 300 percent, up to as
high as 35 percent of LP vol-
ume,” said Laner.

He feels the manufacturer
must accept the responsibility to
deliver a product which can be
displayed, promoted and mer-
chandised for self-service sale.

How to solve the packaging
dilemma?

“One way," said Laner, is for
retailers to arouse the procras-
tinating manufacturers of car-
tridge tape to deliver a product
that allows the freedom of sales
merchandising expression.”

Goetz Comment

William E. Goetz, chairman
and chief executive officer of
Music West, said:

“Wholesalers and retailers are
not in the packaging business. 1
believe it is the responsibility of
the manufacturers to develop
packaging concepts,

“Manufacturers should do
more to study display tech-
niques of all forms. They should
also become more concerned
with bulk packaging.”

At a recent RIAA meeting
attended by representatives of
major record companies, posi-
tive steps were taken to resolve
some packaging headaches.

It was recommended and ap-
proved that if any other pacE—
age is adopted for the 4-track,
8-track and cassette, they should

(Continued on page 26)

NARM TAPE SPECIAL

RADIANT

— the world’s largest independent
cassette and cartridge manufacturer —

offers you

—

GUARANTEED PROFIT

For full details, contact:

DON PASIN

@

RADIANT

CABHETTE/CARTRIDGE COoAaB.
750 Weat 57th Sisepd

Mew Yook NY 10019

14800 SOUTH BROADWAY « P.O. BOX 140, GARDENA, CALIFORNIA 90247 oar

SEPTEMBER 6, 1969, BILLBOARD

/ ..\, AUDIO MAGNETICS CORPORATION ® H o n n n
.'J PHOMNE 12134 321.6841 « TELEX 67-4311 MAGTAPE GDMNA /—ng'ﬂifﬁf I
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ESPO-SUPERLINE

CASSETTE PACKAGING SYSTEM

ADDING RECORDING
IDENTIFICATION TAG

CASSETTE
LABELING

PLASTIC BoX

ASSEMBLY
AND CASSETTE
INSERTION —_
-
“.I LABELING PLASTIC BOX
- (BOTH SIDES AND/OR TOP)
-
]
-
-
L
-
-
L
-
L
- -
-

PLASTIC WRAPPING

AUTOMATION
CONSULTANTS

5334 WEST 65TH STREET
CHICAGO, ILLINOIS 60638
PHONE (312) 581-0123

ESPO ENGINEERING CORP.

\

£, - CaN @ groovy chick
- like Millie find
nappiness with
1he family

You bet!
With the
ROBERTS “95"
slereo
Gasselte
Deck!

The "95" really “‘grooves,’”” man! A ROBERTS
Cassette Deckthat plays pre-recorded cassettes
through the home stereo system with push-
button ease and big stereo sound. Drop in a
cassette...and gloriosky! Two solid hours of
music without touching a tape. It records, too,
from FM stereo, LP records or “live’ from microphones. So Millie
can program this week's ""Top Twenty"" with a flick of the switch.
You can "'groove' a little, too, with this mini-module that brings in
maxi-profits from the Teen scene...and from every other audio-
phile who will welcome ROBERTS quality and high performance
with cassette convenience!

ROBERTS '95'" COMES COMPLETE WITH PATCH CORDS AND
BLANK CASSETTE...READY FOR INSTANT PLUG-IN WITH THE
FAMILY STEREO Retail Price: $99.95

@) ROBERTS

Ask about the completa line of
quality-controlled high-performance

PART OF THE

Billboar

SEPTEMBER 6, 1969, BILLBOARD

We invented stereo-8 for
customers with big ears. So
when your customers are
looking for big, brilliant, full
dimensional stereophonic
sound . .. give them what they
want, The total pleasure of a
Lear Jet Stereo B

Tape Player.

Big ears are just all the
better to hear Lear Jet Stereo
8 with. And this year's line
of Lear Jet Stereo 8 Tape
Players is the most complete
ever. We've got the largest
selection of new car units ever
offered (from $59.95t0

$225.00) . . . a wide variety of
portables (from $32.95 to
$99.95) . .. and the best
selection of home units in the
entire industry (from $59.95 to
$289.95).

And we're doing
something more.

We're introducing a car unit,
and a home unit that records,
as well as “plays back."

S0 when you stop to think
that Lear Jet has the most
complete line . . .the most
complete sound ... the
freshest sgfling in the field . ..
and an ad campaign that
gives you what you need ...

Shouldn’t you be stocking
the new 1??g|ine of Lear Jet
Stereo B Tape Cartridge
Players? Then you can “throw
a party for your ears."

The ring of your
cash register.

r_ o Y —ra W e
5 T EEIRETCD S

13131 Lyndon,
Detroit, Michigan 48227

LearJet Stereo 8

gives you what
you heed.

www americanradiohistorv com
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Tape CARtridge

Motown Moves Into Own
Cassette Tape Operation

DETROIT — Motown Rec-
ords is moving into its own
cassette tape operation, includ-
ing packaging, merchandising
and distribution, beginning
Monday (1).

RCA will duplicate Motown’s
new cassette product, with Am-
pex, the previous cassette licen-
see, duplicating only reel-to-
reel. Muntz Stereo-Pak will con-
tinue to duplicate Motown's
4-track.

Motown's initial cassette re-

lease under its own banner will
be culled from catalog material.

NATIONAL TAPE

uggIms

LE -‘.t.‘ ﬂ:
!'; i ir

The Complete Guide

TRANSCONTINENTAL MUSIC CORPOSATION

STEREU TAPE DIGEST

The Complete Guide To Tape Recordings

.y

TEN

lo Tape RHecordings

A fall promotion will empha-
size new tape product.

The company will sell cas-
settes at $6.95, the same price
as its B-track, which it also mar-
kets and distributes.

Mel DaKroob, Motown na-
tional tape and album sales
manager, said the increased
emphasis on tape product is
paying off. He feels B8-track
tape sales this year will hit three
million units. At the end of the
first six months of 1969, Mo-
town's B-track sales increased
120 percent over the same
period in 1968,

L= TRPE

DIGEST

|IHII|J. |||.|
-y CLUE 3

USTEN

The Complete Guide To Tape Recordings

The Complete Guide To Tape Recordings

Car Tape Unit

LOS ANGELES—Sony has
introduced its first car cassette
unit, the model 20, which has a
push-in front load feature, au-
tomatic rejection and power cut-
off.

The unit comes complete with
car mounting bracket and hard-
ware and a coupon allowing the
customer to purchase a three-
pack of Superscope cassette
tapes at a special $8.85 price.
The tapes will be available
shortly from Superscope deal-
ers, who are selling the $119.50
player.

The wunit has a program
search capability which allows
for location of a musical selec-
tion.

T
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LISTEN

lllegal Duplicating

@ Continued from page 23

Pressman, Koven and Jean
and Robert Holmguist claim
they manufacture and distribute
prerecorded tape cartridges
which have not been copy-
righted but have been previous-
ly produced, recorded, sold and
therefore in the public domain.

The suit says that the plain-
tiffs purchase the recorded per-
formances and make their own
recordings, sell them with la-
bels purchased from Tape In-
dustries Association of America,
which collects and transmits li-
censing fees to the copyright
holders or their agents.
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Your own thing.

Every issue, we customize over 100,000
copies of LISTEN for some of the coun-
try’s most prominent distributors, rack

jobbers, and tape clubs.

We Imprint our cover with their trade-
marks. Bind-in their order forms. Make up

special inserts.

We could do the same for you. Or
something entirely different. The fact is,
there's practically no end to the ways we
can modify the basic LISTEN format.
We're as flexible as tape itself.

Customizing doesn’t cost an arm and a
leg. You can get in an the action for

very little money,

]
UGTEN

percent profit).

The coupon will start things rolling. Or,

And for that money you get a prestige
piece that works for you as a powerful
sales accessory. Full-color cover. Editorial
features on name artists. Reviews of new
releases. And complete, computer-accurate
listings of everything on tape, in all the
tape formats—4-track and B-track cart-
ridge, cassette, open reel.

But maybe you'd like to try us on for
size first. Fine. Order a quantity. Put our
self-merchandising display on a counter,
Then sit back and see how well LISTEN
sells tape. And sells itself (at up to 50

if you're going to be at NARM in Dallas,
let’s discuss things ' person-to-person.”’

= LISTEN

e S e = =]

1808 Rittenhouse Square
Philadelphia, Pa. 19103

customizing deal.

L] Send me a sampie copy and dealer/

|
|
|
L] 1"d like to know more about your |
|
distributor quantity price list. I

|
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|
@ llt.’ [ E“ —ithe indispensable accessory on both sides of the tape counter.
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The suit also contends that
they (the plaintiffs) pay com-
pulsory licensing fees to com-
posers as required by law (Title
17, U.S. Code, section I(e).

In another case in District
Court involving illegal duplica-
tion, defendants have filed an
answer to a complaint origi-
nally filed by 15 music publish-
ers charging violation of the
copyright act.

Deny Allegations

Patrick Osborn and Robert
Paschal, both of Phoenix Tapes,
have denied allegations brought
by the music publishers. In ad-
dition to Osborn and Paschal,
other defendants are Christopher
G. Hamlin, Richard W. Erick-
son and Edwin Bethune, all of
Phoenix Tapes, and Neal Ames
and Tony Prince, both of Hol-
lywood Music Programmers.

Plaintiffs are Shapiro, Bern-
stein & Co., Sunbeam Music,
Hollis Music, Almo Music, Pa-
trica Music, Cotillion Music,
Archie Bell (Orellia Music),
Fourteenth Hour Music, Rus-
sell-Cason Music, Kipper Mu-
sic, Summit Music, Vogue Mu-
sic, Twentieth Century Music,
Hastings Music and Leo Feist,
Inc.

In answer to the charges,
the defendants claim:

e Copyright owners have
themselves used the musical
compositions for the reproduc-
tion of the work, or have li-
censed others to do so.

e The plaintiffs fail to state
facts sufficient to constitute a
claim.

e They have sought to obtain
the names of the proprietors of
the copyright works they have
manufactured.

(Prior to the court action, the
defendants had not secured such
names, according to the brief,
but have paid the sums into a
trust account to be held for the
benefit of such proprietors.)
® They feel the plaintiffs have
refused, or would refuse, pay-
ment.

Data Packaging
Doubles Output

CAMBRIDGE, Mass.—Data
Packaging Corp. has doubled its
production capacity for casseltes
and cartridges. The firm now
uses more than 86,000 square
feet of production space at its
Kennebunk, Me. plant.

William F. Stevens, general
manager of the Data Packaging
Division, said that weekly ship-
ments of cassettes and car-
tridges have exceeded 850,000
units since Aug. 4.

Data Packaging Corp., a pub-
licly owned company (OTC),
manufactures peripheral equip-
ment and supplies for the data
processing, cosmetic and music
industries.

How to Display

o Continued from page 24

have a width not greater than
4% inches and 12 inches high
and a thickness to be not
greater than 1l-inch for car-
tridges and * -inch for cassettes.

The decision by the RIAA
may help standardize the gen-
erial shape of an outer package
and meets most of the specifi-
cations of the outer packages

that are currently on the
market,

In short, before the industry
can look at the exploding

1970, it best solve the pack-
aging dilemma in the 1960,
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Hardware Men Woo
Key Account Racks

LOS ANGELES—Hardware
manufacturers are beginning to
woo rack merchandisers who
service major national accounts.

Rather than replacing their
own independent network of
distributors, hardware producers
are looking at the rack jobber
to supplement distributors and
reach the market, through mass
merchandising chains,

Many equipment companies
feel independent distributors
cannot supply national accounts,
such as B. F. Goodrich, Good-
year, White Front, etc. By work-
ing with major racks, equip-
ment producers are able to mar-
ket product across the U.S.

In many cases, equipment is
shipped to warehouses belong-
ing to rack merchandisers who
then ship to national accounts.
The plan saves shipping fees by
the manufacturer to individual
stores and allows hardware pro-
ducers to use racks to inventory
product.

Often, a hardware manufac-
turer saves costs by allowing
the rack merchandiser to ser-
vice the account with market-
ing aids and displays. By work-
ing with a rack, the equipment
producer saves conference time
by discussing product with one
buyer, rather than talking with
individual buyers representing a
handful of outlets,

Several manufacturers al-
ready are using rack merchan-
disers in specific areas to mar-
ket their equipment; namely,

Belair Enterprises, Craig, Sharp,
Viking, Concord, Tenna, Philco-
Ford and Panasonic,

Belair, manufacturer of 8-
track and cassette portable stereo
players, recently nmamed ABC
Records & Tape Sales Corp., the
distribution-rack arm of ABC,
as its distributor in Texas.

It also will have its equip-
ment merchandised in more
than 1,000 Goodyear stores in
eight major markets via ABC,
which supplies a large part of
the Goodyear chain with tape.

To protect its network of in-
dependent distributors, Belair
Enterprises will only use rack
merchandisers to service nation-
al accounts, “We're not trying
to put our distributors out of
business,” said Rod Pierce, Bel-
air marketing vice-president.
“Our goal is to enhance our
product in mass merchandising
chains and still protect our in-
dependent distributors.”

Belair also merchandises its
players through Transcontinen-
tal

Transcontinental also mer-
chandises Panasonic’s 8-track
auto player, Philco-Ford's 8-
track portable, Tenna's 8-track
auto unit, Concord and Sharp’s
cassette units and an B8-track
auto unit from Viking.

Bill Hall, Transcontinental
Music Corp. vice-president,
feels the rack jobber is able to
offer national accounts a hard-
ware merchandising program.

(Continued on page 28)

THE ORIGINAL ONE
THE QUALITY ONE

THE ONE @

TA-52 Deluxe Tape Cartridge Case

TA-54 Deluxe Tape Cartridge Case

Distributor! Jobber!

Holds 15 cartridges

Holds 24 Cartridges

FULL LINE

Custom padded top
The best vinyl
The only case with lock and key

OF TAPE
ACCESSORIES

Contact your nearest
distributor or

"'OW! A New Concept in Color! The Two
Tone from Le Bo, the Only Two-Tone Color on
the Market. Six attractive decorator colors done
in Black Crush. Alligator Black—Brown—Red.
And the All New Alligator Blue and Alligator
Green.

Once you See These New Colors All Others
become drab.

Deluxe wood construction.

Genuine high pile rayon flocked interior.
Available in Two Sizes.

Products Co., Inc.

7108 51st Avenue, Woodside, N. Y. 11377
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For Reliability, Experience and Leadership . . .
TAPE GARTRIDGE PRODUCTS
FROM TELE PRO
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Fidelipac® 880 “Fool-Proof”’ 8 Track Cartridge

Tele-Pro designed the 880 for the Profes-
sional duplicator. Perfectly aligned closure
opens and closes without expensive jigs or
machines, Pinch roller and pressure pads
provide proper alignment which withstands
temperature variation, physical abuse, and

tolerates differing capstan force in play-
back machines. The tape-path and moving

parts design offer dependable performance
under severe conditions. For price, depend-

ability, and consumer satisfaction, you can't
beat the Fidelipac™ 880.

TeLEPRO

JET CARTRIDGE
Breaks Cassette Price Barrier!

Each Tele-Pro cassette bears a written per-
formance guaramtee of reliability, and repro-
duction fidelity is built in before it leaves
the factory. = Fool-proof posts and a fail-
safe hub, as well as a plastic retainer to
give positive hold to leader, make sure that
performance is exact.

g

® All standard lengths

* | paded with our own
Fidelitape®

TelePac COMPACT CASSETTES

Made in U.S.A. — licensed by NAP — pre-loaded
with Fidelitape® — pre-leadered or unassembled
— private labeling. All lengths — plastic mailer
boxes — display packaging.

4 and 8 track empty and loaded cartridges.
Head cleaners, too.

* Private labeling
* Head cleaners, too
¢ Smoke-tinted styrene

* Display counter packed
* Immediate delivery
® Pre-leadered for duplication

Write or call TelePro for speedy information on your tape cartridge requirements.

TELEPRO

INDUSTRIES INCORPORATED
Maker of Fidelipac®
World's Oldest & Largest Manufacturer of Tape Cartridges & Cassettes

Fidelipac Division
Cherry Hill Industrial Center
Cherry Hill, N. J. 08034
609-424-1234
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Cap Push on Country,
Contemporary Titles

LOS ANGELES — Capitol
bows two tape promotions this
month on country and contem-
porary product. The country
campaign goes under the ban-
ner “Look Who Capitol's Cor-
ralled.” The country promotion
spotlights 16 titles, the pop
program 12. All of the titles are
new to the label’s cassette cata-
log.

A barn shaped counter bin
has been designed for both cas-
sette and B-track product,

Three of the tapes are of a
variety nature blending various
artists and selling for $1 less
than normal 8-track ($6.98) and
cassette ($5.98).

These two promotions are
timed to break in September at
a time when the label is bow-

Hardware
Producers

® Continued from page 27

“What a retailer gets when he
takes on a rack merchandiser is
@ basic inventory service which
the retailer (location) pays for.
Besides not having to clutter
up a warehouse or stock room
with hardware, the retailer does
not have to spend time on or-
dering, maintenance, inventory
or marketing."”

Craig, besides using its own
independent distribution outlets
across the U.S., 15 finding rack
merchandisers a capable hard-
ware source. The company uses
Heilicher Bros. in certain areas
to market the broad line of
Craig B-track and cassette units.

In turn, rack merchandisers
are  working with hardware
manufacturers in obtaining co-
op advertising and promotion
dollars for their outlets.

Marc Bertone, sales man-
ager at Transcontinental's Den-
ver location, is using radio and
newspaper promaotions to exploit
both tape and hardware through-
out the eight-state Rocky Moun-
tain region.

“Advertising in college news-
papers is beginning to pay off
for hardware equipment,” said
Bertone,

While major rack merchan-
disers are eager to handle hard-
ware, the eguipment manufac-
turers already have begun a pro-
gram to woo the rack jobber

GRT Three Pact

o Conrinued from page 14

“Groupies." Sun will release
tapes on the “Greatest Hits of
Johnny Cash,” Jerry Lee Lewis
and Carl Perkins.

In addition, GRT's contracl
with Shelby Singleton’s 888 In-
ternational group of labels has
been extended through 1972,
First release from Skye will be
Gabor Szabo's " 1969" and Gary
McFarland's *“America the
Beautiful."”

Billboard

nas (he.."IN" side story
on

Billboare

ing its simultaneous releasing
program (reported exclusively in
last week's Billboard) of tapes
and albums.

Simultaneous releasing, the
company claims. will benefit
tape only retailers because of
the airplay, advertising and in-

store displays which Capitol de-
velops for album product. Cap-
itol’s initial simultancous releasc
package comprises 17 titles by
such artists as Merle Haggard,
Stan Kenton, Nat Cole, Bob
Seger, Mel Torme, Jim and In-
grid Croce, the Fourth Way,
Zoot Money, Sonny James, Jean
Shepard, Cliffie Stone, Wynn
Stewart, Roy Meriwether, Jim
and Jesse, Melba Montgomery,
Jan Rubini and the Surf Sym-
phony and a country compen-
dium package.

Auricord’s New Tape Cassettes

NEW YORK — Auricord-
Scovill has introduced a quahity
line of tape cassettes for OEM
use with  Auricord’s cassette
systems and other standard cas-
sette recorders,

The tape used in the cassettes
i5 a low-noise, high-output prod-
uct shit to extremely close toler-
ance for reduction of edge ef-
fects. Careful particle size and
hinder control is exercized 1o
minimize oxide loss and drop-

O,

It 15 encased 1n a sturdy, two-
picce container screwed together
for easy access. Precision roll-
ers and lubricated cdge supports
assure extremely low internal
friction. High-strength hub at-
tachment 15 guaranteed through
the use of leaders.

The cassette tapes are avail-
able 1in standard lengths, with-
out 1dentification labels, permit-
ting users to stamp as required

s . 3
Naﬂcy SInatras Asingle so nice, you won't stop listening.

Drummer Man

things are, usually.

On Reprise (0851), where nice

Nancy Sinatra makes her night club debut, August 28th through September 19th at the International Hotel, Las Vegas.
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The Rack,

NEW YORK — Eleven short
years ago,
Were

rack

recording industry

that

pre-

dicting the

the

malignancy of old

Alive & Well & Living Nicely

muny people in the
johber.

then creeping on the scene like

age.

T0 MAKE IT. BIG.

rack jobbing method of distribu-
tions, by placing toiletries and
other small handy items into
specially designed racks strate-
eically located in supermarkets,
and

Once Thought Doomed,

camera shops, drugstores

Bv RADCLIFFE JOE other  simular u'l]'l_L‘J.["l'If'..t‘Ill.'-l_h.

‘ Later records and tapes were 1n-
would come hke water and go into the giant of the mdustry, troduced.

like wind laking as much as 65 1o 70 lNoday rack jobbing 15 a mul

Foday, those so-called vision- percent of the retal market. timillion-dollar business, which

aries are eating  their words It all started just over a has moved with giant strides

heir |‘Fu!phﬂ'~.iq:\ have fallen decade ago when a few pro from the increasingly dated

apart. The irksome, illicit in-  gressive thinkers, visionaires in  state of manual merchandising,

famt of the trade has devcloped their own right, developed the to a highly automated state. For
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Doug Kershaw’s
Digsy Diggy Lo

By the Ragin’ Cajun
A single (W7329) from his interesting
new Warner's album.

e ——————

confirmation, one needs look no
further than the Transcontinen-
tal Music Corp.

TMC, a wholly owned sub-
sidiary of the Transcontinental
Investment Corp., services an
estimated 11,000 racks across
the country, handling both tape
and record product.

To assure its customers of
the best service and to stay on
top of a market which con-
stantly changes and expands,
TMC has developed some of
the most sophisticated methods
of merchandising and inventory
control available to the indus-
try.

A spokesman for the organi-
zation said that TMC's execu-
tives are always thinking ahead
of ways to better their day-to-
day administrative activity, their
promotion department, their
sales service organization, their
shipping operation and all the
myriad avenues.

He disclosed that TMC's data
processing department has, in a
very short time, become one of
the firm's most essential tools.

“In addition to handling pay-
roll and billing, the company’s
data processing department pre-
prices and pre-tickets TMC
merchandise. These color-coded
tabs which contain information
such as category and catalog
number, are separated at retail
level, and returned to TMC
headquarters where the infor-

mation is placed on punch
cards and fed into the com-
puter,” he said.

“This enables sales service

people to keep close watch on
inventories, and up-date, sup-
plement or replace tapes and
records as the case may be.”

The TMC computer also
helps speed deliveries as orders
are translated into categorized
numbers enabling warehouse
order pickers to make up a
number of shipments at a time
instead of picking and pack-
aging each order separately.

The importance and versatili-
ty of the computer in racking
is also manifested in its role
in the unusually yeoman task of
purchasing stock. The printouts
tell buyers not only to buy to
replenish in-store inventories,
but to what extent a particular
release should be overstocked
in preparation for future de-
mands.

Trend-spotting is  another
facet of the TMC computer.
By careful analysis of day-to-
day activity, the company’s sales
force determines the acceptabil-
ity of new releases, and stock
customers with the product in
anticipation of the expected
sales boom.

Continuing its seemingly end-
less role in the rack jobbing
business a computer operation
can also locate urgently needed
product immediately. As in the
case of the TMC computer
which locates warehoused prod-
uct almost at once if an art-
ist's appearance in concert in
a certain town results in a de-
pletion of his product from the
shelves of the racks,

Unlike the early days of the
rack jobber era when racking
seldom extended beyond fur-
bishing and refurbishing racks
with chart riding merchandise,
rack jobbers today have de-
veloped into specialists in their
field. They have become mer-
chandiqf:rs par excellence, offer-
ing their clients proper inventory
control and assuring that cur-
rent, in-demand product is al-
ways available.

As the business grows in so-
phistication, and rackers merge,
or distributors become rackers
and vice versa the trend moves
to better packaging, better ad-
vertising and promotion and a

(Continued on page 30)
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TOP 40 RADIO

MIAMI
IS PLAYING

FIFIY SIARY

(GENERATION CC-101 A)
NEW YORK UNIYERSITY

CHORUS & CHOIR
ARE YOU?

NOTABLE MUSIC CO., INC.

161 WEST 54th 5T.
NEW YORK, M.Y. 10019

Ampex Solo Distrib,
Duplicator for Vault

LOS ANGELES—Vault Rec-
ords is going to Ampex for ex-
clusive cartridge duplication and
distribution. Ampex, along with
GRT and Muntz Stereo-Pak, are
all on non-exclusive arrange-
ments.

The exclusive Ampex deal
will provide the duplicator with
coverage in all configurations.

Vault has been using Liberty
Tape Duplicators for some of
its cassette duplication. In this
instance, Vault sold the cassettes
itself through its own record

General Cassette Corp.?
Phoenix,Arizona ? ?
Arizona? ? ?

TAPE DUPLICATORS 122

Yet—Right Now

8 TRACK—CASSETTE-
REEL TO REEL

GENERAL CASSETTE CORP.

1324 No. 22nd Ave., Phoenix, Arizona
(602) 258-7059

distributors who had the capa-
bility to handle both systems.
Approximately 15 of WVault's
record distributors have been
selling Vault cartridges in their
regionals.

Ampex is already duplicating
Vault's six new albums, featuring
performances by the Ashes with
Pat Taylor, a rock band; Light-
nin' Hopkins, the veteran blues
singer; the Chambers Brothers’
psychedelic rock style; jazz
pianist Hampton Hawes with a
large string orchestra; Waldo
De Los Rios with a Spanish
orchestra, and the Hawaiian
Strings.

According to the label, al-
bums which did not sell wvery
well are moving in cartridge
configuration, with B-track the
leading system.

RCA Tapes

NEW YORK — RCA is is-
suing 19 B-track tapes in Sep-
tember, including product on
Camden and Red Sea. The re-
lease includes two twin packs,
Charley Pride's “Pride of Coun-
try Music" and “The Country
Way,” and a Camden unit.

The Red Seal release fea-
tures Henry Mancini conduct-
ing the Philadelphia Orchestra
Pops, “Debut,” and a Eugene
Ormandy package.

The pop release includes John
Hartford, Paul Anka, Ed Ames,
Anthony Newley and Floyd Cra-
mer, among others.

The Rack, Alive & Going Strong

* Conrinued from page 29

closer Iiai_sc:n_ with manufactur-
ers and distributors.

In the tape business, pack-
aging has been, and still is one
of the major headaches of the
rack jobber who is faced with
the problem of wide-scale pil-
ferage because of the compact-
ness of the cartridge and cas-
sette.

However, the problem ap-
pears to be heading toward a
workable solution as manufac-
turers, represented by the
RIAA (the Record Industry As-
sociation of America), and mem-
bers of NARM (the National
Association of Rack Merchan-
disers) take steps towards re-
solving the dilemma.

Probably the most acceptable
solution to date is the approval
by the RIAA of a standardized
package, 4'&-inches wide by
1 foot high by an inch thick
(¥ of an inch in the case of
cassettes), which, because of its
bulk, would thwart pilferage.
Meanwhile several other inno-
vations, including a pilfer-proof
browser pack, are being de-
veloped.

Outside of the dilemma of
suitable rack packaging, an-
other of the gripes of the racker
jobber i1s current price fluctua-
tions in the tape market. Stuart
Mont, vice-president and gen-
eral manager of the Fine Tone
Corp., said that the absence of
stable prices in the industry is
hurting and confusing the deal-
er. He said that the time for
price stabilization is now before

permanent harm is done to the
industry,

Another and probably the
most serious of the problems
facing the industry is the slow
but sure disappearance of the
demarkation  lines  between
rackers and distributors.

This latter problem began
rearing its head early in the
life of the racks. Some of the
smarter old-line distributors en-
visioned that the rack would
eventually develop into the
mouse that roared, and became
rack jobbers, while the rackers,
growing in status and power,
began chafing at the bit for dis-
tributorship status,

When the latter situation be-
gan developing, many of the
manufacturers began developing
a hard-line attitude and refused
to give a distributorship to the
rack jobber. Undaunted, and af-
fluent enough to take the bull
by its horns, they in turn began
buying out smaller distributors.
Today, the lines between the two
are no longer clearly defined,
and, although an uneasy calm
exists over the industry, yet
everyone readily admits that the
situation is explosive,

Meanwhile, the market con-
tinues to move with the begin-
ning of a trend to budget tape,
which according to Mont of
Fine Tone, is catching up in
drug and food stores.

The new Ampex revolving
display unit is also beginning
to move. But Mont sees Play-
tape and reel-to-reel configura-
tions as dying items, and said
that cassette and B-track are the
two current best sellers on the
market.

Is this Kraco Kassette an auto stereo, dictating machine or tape recorder?

Yes.

30

.« ind you beitér believe it Having labulous
stereo sound in an automobile |s ona selling
point. Having a unit that can be used for both
listening and dictating is anather sales feature,
MNow, whan you conalder that this Kraco Model
KS-589 ia the linest cassette auto stereo that
accepls the cartridge In the canler al the unl,
will, now you've got something to really sell,
How many business men would lova (o have a
unit like thia o make notes or reparts whila
they driva the highways and still be able 1o
listen to thair favarile music?

Kraco also has aitractively designed display
units, &t right, that are avallable to dealars on
a apacial low cosi basis. We think you know
how huge the market iz out thera, a0, wrile
or phong us lor mora Information on this now
competitively priced, sasy to damanstrals and
sall Kraco Kassaetle Aulo Stereo system.
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Nrzta TPACE EIGHT Mutosieren — Faclusive miis
Kracal. . Space age compet? alyleg alloms ey
imsinllabios in fhe smables] adps, dves plove
comgariments. Solid tlale siemes dasigned far
thrilbing heg sound parformenzs. Eatanced inne
EFlY logCh conirodr, heayy Suly Blsck and
chrome cifem molded cagd MWodel K570

Rraco CUSTOM EIGHT Aubsytsres—Only Krico
zin gifar dtha Samultlully adyhed sdenen lur such
i senaifionel low phwn sz “Cosdom Esght’
riceeds motl compeiiton’ delune ||-u;||]!rg In
ookl ielling power. Madsl K5-E00

Kmaco DELURE EIGHT Audosbares —Otsfed fui
heauty. Tha futl magniticenze ol the Kraen
Defgig sound lwmy ony meda inls 4 “zancerl
heatre on whegde” The Nesco Oelure auto
maticalty plays all mght frack gleres carbisges
Lesthar Bike Tedured blch fom accesiy tha
walnut and tadin Fnish Model K3-EBR

Erace DELUXE FOOE and EIGHT Rulosisess
Filly asinmatic saghishicaliza, nn nesd ta pre
714 Hmpty et B & or & Irech carfrdpe

Solid state reliability. lidvidual wabely receised
valtumi, 1o0e and Bolance thumbwhaels proide
pricia mmasd cowlrol parmile e jugkment

lor tapey thai sre spl sccurele edel KS-401

Kroen Mabched, 2-5p8a ki $eien Sound !.Hh-rm.
Circle of Chiame “DOOR-MOUNT™ Sgealars
Fill 515" sctusl slys speilier with Reagy dufy
ceremic =magnets. Model KS-111

CLSTOM MOLDED ARG DN SPEARERT. Fazly
tively deslgned wd molded from Seavy Empac

resistand plasfic. Made ts be estidly mownfed
saywhene in car, Model KS-232

Kraco’s famous impulse
buying packaging!

Kiaco offar packaging that protacis
as wall ag it displays offtEmporary
dasign provides dustprool dinpliay
whils sssuring customers af an un-
damaged product

“The Standard for Excellence”
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KRACO PRODUCTS INC.
2411 N, Santa Fa Ave.
Complon, Califarnia 90224
Phone (213) 774-2550
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GARY BURTON, second from right, is honored at an Atlantic

Burton are MNesuhi Ertegun,
and Atlantic producer Joel Darn.

party at
Burton's recent opening night at New York's Village Vanguard. With

left, Atlantic vice-president; Mrs. Burton,

Burton Unit 'Together’

NEW YORK — The Gary
Burton Quartet opened its stint
at the Village Vanguard on
Aug. 19 with a selection of
music from Antonio Carlos Jo-
bin to his own creations which
brought raves from the small
audience.

The Atlantic Records artists
are one of the most coherent,
cohesive young jazz groups.
Their work ranges from lively,
racy sounds to moody, contem-
plative tunes,

Unique arrangement by Bur-
ton, the band's leader and vibes
player, gives each member of

the quartet an opportunity to
express himself. The result is a
harmonious cohesion, which at
the same time spotlights the tal-
ents of each member,

The repertoire scanned the
pages of jazz music from the
fast-moving pulsating, “Walter
L," to the dreamy, nostalgic
“*On the Third Day"” and gave
the group an opportunity
show its dexterity as muﬂlmans
and expertise as arrangers.

Jazz experiences like the Gary
Burton Quartet are growing less
and less frequent. No jazz en-
thusiast should miss it.

Nelson in a New Groove—
And Scores With an Oldie

NEW YORK—Rick Nelson
joined the string of early rock
performers seeking to change
their images through an engage-
ment at the Bitter End, when
he opened there on Aug. 22.
But, although his newer material
included two Bob Dylan tunes
that went over well, it was in
the old rock "“Believe What You
Say"” that he scored his biggest
SUCCESS.

MNelson, a much matured per-
former, has a strong asset in his
good wvoice quality, which he
used to good advantage in his
latest Decca single, Bob Dylan’s
“She Belongs to You,” Dylan's

10 Concerts on
L. A. Jazz Fare

LOS ANGELES — Ten con-
certs will comprise the Pilgrim-
age Theater’s Fall Jazz Festival,
spread over Sundays from Sep-
tember to November.

The series of free jazz con-
certs began last spring at the
outdoor theater across the high-
way from the Hollywood Bowl,
sponsored jointly by Musicians’
Union, Local 47, and the Coun-
try Dept. of Parks and Recrea-
tion.

The fall schedule, as arranged
by coordinator Tony Ferraro, in-
cludes: Stan Kenton, Sunday
(7); Shelly Manne and His Men,
Sept. 14; Mike Barone orches-
tra, Sept. 21; D'Vaughn Pershing
Quartet and Kellie Greene En-
semble, Sept. 28; Vi Redd Quar-
tet, Oct. 5; Gerald Wilson Band,
Oct. 12; Matty Matlock band,
Oct. 19; Tommy Vig orchestra,
Oct. 26; Dave Mackay Concert
Quintet and Bill Plummer and
His Cosmic Brotherhood, and
Pete and Conti Candoli and a
battle of trumpets, Nov., 9,

*1 Shall Be Released,” and Tim
Hardin's “The Lady Came From
Baltimore.”

But “Believe What You Say”
was the evening's real winner.
With renewed interest today in
early rock, this number showed
a route Nelson can pursue with
success, as the Everly Brothers
did in their two Bitter End en-
gagements. Even Dion, wvery
much in the folk bag today, did
not ignore his early rock suc-
cesses when he played the
Greenwich Village club,

FRED KIRBY

Joni, Crosby & Stills Rack ‘Em

LOS ANGELES — Joni
Mitchell and Crosby, Stills, Nash
& Young brought contemporary
lyrics and rhythms to the Greek
Theatre on Aug. 25.

The teaming provided a pro-
gram rich in melodic strength,
clarity of tones and a profu-
sion of country and rock strains.

The first half of CSNY's act
was pure unamplified guitar ex-
pertise and a very heavy diet
of rich harmonic singing.
Graham Nash, a former Hollie,
was a roving harmony singer,
working with David Crosby, a
former Byrd, and with Neil
Young, formerly with Buffalo
Springfield.

The opening number, “What
Have You Got to Lose,” which
ran for a rousing 12 minutes,
featured the original trio, with
Young, the newest member ap-
pearing on the sixth selection.
During this first half of the
group's act, the set resembled
musical chairs as Stephen Stills,
another former Springfield mem-
ber, and his associates each took
solos.

The group’s rich harmony
work resembles a country music
barbershop quartet. They sang

their own compositions, with
Stills, the lead guitarist, offer-
ing a traditional country blues
song about a lost love.

It took eight songs for all the
players to get on stage. And
after one number they put down
their acoustic instruments and
went amplified, which com-
pletely changed the mood from
softness and delicateness to a
hardened, driving rock. more
urban than countrified.

CSNY sang 14 songs and
completely avoided offering
their chart single, “*Marrakesh
Express.”"” A number of the songs
they did offer carried the ban-
ner of youth and its strong be-
liefs in humanity. “Long Time
Gone,” "Find the Cost of Free-
dom” and *“Stick Together” done
with Miss Mitchell as the finale,
carried the political banner for-
ward.

Miss Mitchell, frail in ap-
pearance, but possessing a
beautiful voice, rich in clarity
and understanding, offered 12
songs, the majority hers. She is
a fine unamplified guitarist and
pianist, whose simplicity of
chord progressions is marked by

Ramblers Give Club
A Country Kickoff

LOS ANGELES—Everything
was back in its place again,
Inside the Ash Grove, the New
City Ramblers were playing
country folk music, and outside,
banjos and guitars were blend-
ing In informal jam sessions.

The Ash Grove, this city's
leading emporium for rural
American music, was back in
business. A disastrous fire Apnil
23 had gutted the club, which
had opened in 1958. As the re-
sult of the volunteer work of
300 persons, according to a
count by owner Ed Pearl, the
club was able to be rebuilt and
was reopened Aug. 22.

Many of the people playing
stringed instruments outside the

Campus

Dates

Oracle’s Jaime Brockett plays
Boston College on Wednesday
(10). Other dates include Dean
Junmior College, Franklin, Mass,,
Sept. 20:; Bentley College, Wal-
tham, Mass,, Ocl. 4; Penn Stale
University, Oct. 5; Brandeis Uni-
versity, Oct. 12; Clark University,
Worcester, Mass, Oct. 19; and
Massachusette Institute of Tech-
nology, Oct, 25,

Epic's Sly and The Family Stone
perform at St. Bonaventure Col-
lege, Oct. 2: Providence College,
Oct. 3; Kent State University,
Oct. 5; Dartmouth College, Ocl,
11; State Umiversity of New York
at Oneonta, Oct. 24; Hamilton
College, Clinton, N.Y., Oct. 25;
and Westchester (Pa.) State Col-
lege, Oct. 31.

Crewe's Oliver is slated for
Westport (N.Y.) Academy on Sun-
day {7) and the Philadelphia Col-
lege of Pharmacy, Sept. 18.

Octave’s Erroll Garner plays
Dickinson (N.D.) State College
on Oct, 10,

Atco's New York Rock & Roll
Ensemble appears at Potsdam
(N.Y.) State College, Sept. 12:
University of Bridgeport, Sept, 18;
Harpur College, WVestal, N.Y..
Sept. 19: Southwest Missouri Col-
lege, Sept. 25; Rockhearst Col-
lege, Kansas City, Mo.. Sept. 27:
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and Washington University, St
Louis, Sept. 28.

Date’s Peaches and Herb per-
form at Florida State University

on Oct. 11 Virginia State Uni-
versity, Oct. 31: Knoxville (Tenn.)
College. Nov. 1; and Miami Dade

Junior College, Jan. 21.
The Hello People play Fair-
leigh Dickinson University, Satur-

day (6) and the University of
HIHE"FH in Canada, Wednesday

Album for Buddah

NEW YORK — Progressive
Media Productions i1s complet-
ing an album with Lou Christie
for Buddah, not Metromedia as
previously reported,

There's a
world of
Couniry
Music!

Billboard
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club had moved to an alfresco
setting after hearing the three
New City Ramblers perform a
variety of country styles. Work-
ing with unamplified string in-
struments, Mike Seeger, John
Cohen and Tracy Schwarz
played such songs as “Wild Is
the Weed,” “In the Pines,” “Salt
River” and “My Home's Across
the Blue Ridge Mountains.” A
young, appreciative audience en-
joyed the songs, laughed at the
group’s planned foibles in play-
ing off key and developing a
light comedy mood.

Sharing the bill was Missis-
sippi bluesman Fred McDowell,
who was accompanied on un-
amplified guitar by Bernie
Pearl. McDowell's own ampli-
fied guitar sound, and his gentle
shouts, re-created a mood of old
bluesville for the vyoung lis-
teners. McDowell was a study
in restraint, singing sad songs
in the traditional rural South-
ern style. many of his words

poorly pronounced, his guitar
playing keved to a high-pitched
twang,

McDowell’s  unannounced
songs were short for blues, he
chose not to develop any se-
lections, running it down once
and then went into another of
his evergreens. When he sang
“Baby Don't Go,” the crowd
call clapped in time.

Ed Pearl sat his audience in
concert style on opening night.

There were’ no tables. Eight
floodlights provided the only
stage illumination. Everything

happened in a bare shell of
what will eventually be a com-
pletely finished and decorated
club.

J. B. Hutto and his Hawks are
in the club through Sunday
(7) with Brownie McGhee and
Sonny Terry following Sept. 12-
21. On that bill will be John
Semien and his Cajun band.

-ELIOT TIEGEL

the complexity of her lyrics. The
“Circle Game" was clearly un-
derstood, as was “"Both Sides
Now." ELIOT TIEGEL

Binding Force Is

New Force With
Solid Backing

NEW YORK — Ever since
the phenomenal success of Blood,
Sweat and Tears, there has
been a steady stream of groups
with horns attempting to cap-
italize on their sound. The Bind-
ing Force, a seven-member
group which opened a two-week
engagement at the Cafe A Go
Go Aug. 19, is one of the few
that adds originality to the now
common brass sound. The
group’s main strong point is Al-
lan Coleman, who is their lead
singer and writes most of their
material. He has an exciting
singing and performing style
that hints of future fame and he
has chosen his backup musicians
well. Other standout group
members are Bruce Williams,
who doubles on tenor sax and
flute, and Al Largo, whose
drumming is a worthy pillar
of the group.

Also on the bill is the Fifth
Avenue Band, recently signed
with Warner Bros.,, who have a
solid commercial sound, folk-
singer Tom Brimm and rock
group, the Third Eye. Headlining
i5 Blue Thumb duo, Tyranos-
saurous Rex.

DANIEL GOLDBERG
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Talent

King of the Blues Courts Fans

NEW YORK—The Pavillion,
which has become a most popu-
lar New York summer place to
listen to rock, presented another
well balanced and successful
show to a capacity crowd on
Aug. 23, The enthusiastic gath-
ering listened to music from
Poco, Albert King and the
Chambers Brothers.

King, Stax artist, is a blues
great who has gained a tremen-
dous underground following in
the last few years. A huge man,
he presided over the several
thousand teens with authority
and music, exuding the feeling
of a grinning daddy, seeing his
children for the first time. Half
of King's show is the talk with
which he precedes his songs.
Besides amusing with his folksy
humor, he builds an affection-
ate kind of suspense, playfully
dangling his music before the

Patterson Unit

NEW YORK — The Mu-
seum of Modern Art Concert
in the Garden presented an eve-
ning of polished gospel music
on Aug. 14, featuring the Minit
mRecords group the Robert Pat-
terson Singers.

The Patterson singers are a
large ensemble consisting of six
female singers and a group of
musicians. The Sll‘lEEI‘S resems-
bling the Supremes in appearance
and demeanor, went through
their set with all the profession-
alism and showmanship of that
soul group. Their voices left
nothing to be desired. But some-

eager throng before he gives it
to them. Instructing them to
dance or clap their hands “if
the spirit grabs you,” he sud-
denly launches into his arrow-
shaped guitar with solitary force
living up to the title of one of
his LP's, *“Live Wire-Blues
Power."

As a guitarist, he is virtually
without peer. Concentrating on
sound rather than speed, his
musical and vocal style are the
roots which have influenced
many of the top English blues
musicians. King has been doing
this show for years but his
performance always seems fresh.

He does the definitive ver-
sions of blues standards like
“*Crosscut Saw,” “Kansas City”
and “Pretty Woman,” adding
something new in music if not

in words every time. “Born
Under a Bad Sign," King has

the Gospel

thing was lost amid all the glitter
in their slick interpretations of
gospel material. Making up in
style what they lost in sponta-
neity, however, they presented
some palatable gospel numbers
like “People Get Ready,” to
the sellout crowd. The group
seems to have carved out a
successful niche miles from
“down home.”

Also on the bill were the
Isaac Douglas Singers, another
Minit group, They were warmly
received.

DANIEL GOLDBERG

finally received well deserved
acclaim. His genius is not only
for music but for his universal
ability to communicate, making
him a diverse and unusually
magnificent performer.

Epic’s Poco played two short
sets and proved that having
members who are good musi-
cians does not ensure a good
group. About half of the group
are former Buffalo Springfields
but their sound is the now fa-
miliar  Southern  California
country-rock,

Performing material from their
album “Pickin’ Up the Pieces,”
they failed to establish any real
identity, sounding more like a
catalog of country-rock than an
exponent of it. This is especially
true in their country numbers,
which bears, by the way, very
little relationship to genuine
country music.

Their rock material 1s much
less self-conscious and more
authentic and enjoyable. It
seems as if country, like blues a
few years ago, 1s destined to
become a mannerism in many
groups who cannot handle it but
choose to try due to their al-
legience to musical trends,

The incorrigible Chambers
Brothers were the reason for
most of the audience and, as
always, they earned their pay.
Able to excite the crowd with
an evil grin, the self-styled psy-
chedelic soul group presented
their glamorous image of bad
guys making good. They never
desert the audience and their
image is an even stronger at-
traction than their music., Their

..--""/"'

People Are Warming Up To — / g

*%@1 and the Gang?

“SUSAN”’ by the MAUROKS D)L

7

//a’//

Stanley Twrentine signed with
Canyon Records, who plan an al-
bum for the jazz saxophonist.
. . . Barbara Randelf to LHI Rec-
ords, . . . Doug Kershaw, Cajun
fiddler, joined Warner Bros.-Seven
Arts, where a September album
is planned. . . . Otis Matthew
to Exotic Records. . . Prince
Albert and the Cans, I.‘l::nrl.'m.:rlz.-r
as Pure Funk, signed with Philips.
. . Advancement to Mercury
Rl.'::nrd Corp. with a label desig-
nation to be determined. Al
Capps signed with Pendulum Pro-
ductions to arrange Jerry Naylor's
upcoming Columbia singles. Eddie
Beram, singer-writer, also joined
Pendulum, ., . . Portable People
to Damo Productions. . . . Carl
Hayre and Alicia Magiuna, Peru-
vian husband and wife writing
team, signed with Peer Internation-
al Corp. They record for Virrey
in Peru. . . . Longbranch and
Pennywhistle to Amos, where their
first single “Jubilee Anne™ was
produced by Tom Thacker.
Chakras signed with Reprise,
where Jim Hilton will handle pro-
duction, including “City Boy.” the
(Continued on page 33)

music is still in fine shape,
though. Despite attempts to en-
compass songs like “To Love
Somebody,” that don't work,
and little new material, their
catalog of hits is ample enter-
tainment for the most demand-
ing ears. They did “Time,” of
course, and “Can't Turn You
Loose,” and some nameless
screeching soulsters which took
the set well into the morning.
They are still among the most
popular, unique, and consistent
performing acts.

DANIEL GOLDBERG
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Talent

Miss Houston, Hines Put
On Show That Swings

NEW YORK—One of the
hottest shows in town these
days is undoubtedly the com-
bined acts of Thelma Houston
and Hines, Hines and Dad, ap-
pearing at the Royal Box of
the Americana Hotel.

For sheer vitality, exuber-
ance and sincerity of approach
there is little its equal. On Aug,
25, the audience was not only
large, unusual for a Monday
evening, but also very alert,
participating voluntarily with a
minimum of inhibition in the
racy, sensual program.

Miss Houston, like good wine,
is heady. She goes to the senses,
affecting them with her enthu-
siasm, rhythm, dexterity and

tonal range. The moment she
steps on stage she electrifies her
audience with her pulsating
“Age of Aquarius.” Then she
sings a combination of tunes
ranging from folk to pop to
soul which demonstrated undis-
putably her talents,

A Dunhill artist, Miss Hous-
ton's repertoire includes tunes
like “Live and Let Live” by
composer Jimmy Webb, and her
own composition, “Everybody’s
Going to the Moon.”

Hines, Hines and Dad bring
to the stage memories of the
old vaudeville days. Theirs is a
total and complete act encom-
passing everything from tap

(Continued on page 35)

Three Dog Night Makes It
Day for Standing Ovations

DALLAS—Three Dog MNight
received four standing ovations
at Memorial Auditorium on
Aug. 19. Singers Chuck MNegron,
Cory Wells and Danny Hutton
were outstanding.

The crowd was obviously
pleased—and more than fully
satisfied — with Three Dog
MNight's full program devoted to
performing songs from their two
Dunhill albums, such as “Feelin'’
Alright?" “Eli's Coming," “Ain't
That a Lotta Love,” “Cele-
brate,” “It's For You," “Chest
Fever,” and “The Loner.” And
although some numbers were ex-
tended renditions, their original

arrangements produce such a
vigorous, compelling rhythm
that the songs sound all their
own and never get dull or bor-
ing.

The group’s casual, im-
promptu stage manner and com-
pelling, soulful stylings would
have won even the most skepti-
cal attendant. Three Dog Night
—a fully harmonized vocal trio
backed by four exceptional mu-
sicians who know without a
doubt what they're doing —

proved itself a tight unit of spon-
taneous virtuosity.

MARGE PETTYJOHN

Dexter’s Scrapbook

By DAVE DEXTER JR.

HOLLYWOOD—After more
than 40 wyears of making rec-
ords, Bing Crosby concedes that
the songs of 1969 are “con-
siderably more difficult to sing”
than those which he featured
through four decades and racked
up 200 million sales.

“The tunes I did in the past,”
says the old Groaner, now 65,
“almost always opened with
eight bars of melody, followed
by a repeat eight bars, then a
release or bridge, and back to
the original eight-bar melody
with a high ending.

“But there's no characteristic
number of bars in the stuff they
write these days. Might open
with four bars of melody and
then six bars of a different mel-
ody, then 12 bars of something
else again and close with nine
and a half measures in a dif-
ferent key. It's intricate, all right.
Unless you learn it when you're
very young, it's terribly hard
to pick up.”

Crosby isn't complaining. He
says some of the 1969 sounds
are “very exciting.” But only
when served up by good mu-
sicians with proper harmoniza-
tion and excellent intonation.

We met a nice young guitarist
the other night. His name is John
Hammond. “What would you
suggest,” he asked, “to help me
become successful?”

“Change your name,”
back.

“There's already a John Ham-
mond back in New York who
is renowned the world over as
the man who knows more about
jazz than anyone, and he plays
the cello as well. His son John
Hammond tours the nation sing-
ing blues and strumming guitar.

we shot

And there’s John Hammond, the
pianmist, who recently has been
working as accompanist to the
voluptuous Laine Kazan."”

We got a note in the mail
from the youngster yesterday,
He says he changed his name
to John Lennon.

“1 feel so sorry for today’s
young people. Life should be
beautiful, a melody of happiness.
Yet the way they live, the fran-
tic pace, the inability to relax
—people are just destroying
themselves today and it shows
in the way they are unable to
appreciate good music—just this
awful cannibal beat stuff."”

The man who said that is one
of the world’s foremost compos-
ers of pop music, Rudolf Friml,
who will be 90 next Decem-
ber and who practices four hours
daily at the piano in his home
atop a mountain that overlooks
the Pacific ocean just west of
Hollywood. Friml doesn't let to-
day's pop music get him down,
he told Jim Walters last week.
He turns the radio off and dili-
gently tries to complete a piano
concerto which, he hopes, will
“clearly depict the Russian in-
vasion of Czechoslovakia last
year."”

Friml says he is open to “in
person” engagements as a pian-
ist and conductor, but please,
no rock stuff.

Our nomination for the most
courageous music man of the
decade — George Wein. He
booked a jazz concert in July
at the Coliseum in Houston and,
somehow, drew more than
7.000 paid patrons. His competi-
tion on that humid Sunday night
was two men walking around
on the surface of the moon.
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From The

Music Capitals
of the World

DOMESTIC

NEW YORK

London's Margaret Whiting
opens a four-week engagement at
the Rainbow Grill on Tuesday
{2). . .. Blue Note's Brother Jack
MceDuff opens a one-week stint at
Pittsburgh’s Hurricane Lounge on
Monday (1). . . . Wild Bill Davison
and his Jazz Giants return to
Downbeat on Friday (5). The
Junior Mance Trio, being held
over, also is on thc bill, . .
Columbia’s Fl'.nlurt Goulet, baLk
from filming “Underground” for
United Artists in Ireland, plays
Omaha's AK-SAR-BEN Coliseum
on Monday (1); the Westbury
(Long Island) Music Fair, Tues-
day (9) through Sunday (l14);
Shady Grove Theater, Gaithers-
burg, Md., Sept. 16-21; Monti-
cello Inn, Framingham, Mass,, Sepl.
25-0ct. 5, and Las Vegas' New
Frontier Hotel, Oct. 9-29. | .
Dom Cerulli, executive vice-presi-
dent and creative director of Spots
Alive, Inc., has been named vice-
chairman of the International Ra-
dio and Television Society's Radio
Commercials Workshop, slated for
Oct. 16 at the Hotel Waldort-
Astoria.

Dakar's Tyrone Davis headlines
at the Apollo Theater for a week
beginning on Friday (5). . . . Le-
roy Homes has cut the first single
from Elmer Bernstein’s score for
“The Bridge at Remagen” for
United Artists Records. . . . B. L.
Thomas will record “Fallin' on
My Head" for Scepter. He sings
the Burt Bacharach-Hal David song
20th Century-Fox's “Butch Cassidy
and the Sundance Kid," . . ., Mark
Alan, president of New Beal Man-
agement Litd., and Joannme Aline
Adler, manager and administrator
of Tommy James & The Shondells
and their production company,
were married at Temple Emanuel
on Friday (29). . Paul Tan-
nen, director of East Coast opera-
tions for Warner Bros.-Seven Arts,
and Nancy Tannen have named
their new daughter, born Aug. 24,
Debra.

Atcd’'s New York Rock & Roll
Ensemble played the Music Circus
al Lambertville, N.I.. Aug. 31. The
group opens a one-week Bitter End
stint Wednesday (3). . . . Susan Ross
has been signed to write lyrics for
GWP Records. . . . Joey Carbone
and Richie Zito, formerly of Bay
Ridge, are producing the Yellow
Brick Road for Laurie beginning
with “So Happy, Baby." . . . Solid
State’s Chico Hamilton plans a
West Coast trip for, meeting with
Forest Hamilton, president of Pure
Cane Management, on a fall col-
lege tour. . . . Polydor's Tony
Williams' Lifetime opens a two-
week engagement at San Fran-
cisco’s Both/And Club Tuesday
(2). The group plays the Mon-
terey Jazz Festival Sept. 19.

Apple’s Modern Jazz Quartet
performs at the Garden State Mu-
sic Festival in New Jersey Satur-
day (6). . . . Jackie Cain and Roy
Krall open a two-week stand at
Toronto’s Colonial Monday (1).

. Mercury's Buddy Miles Ex-
prﬁs has been held over at Los
Angeles’ Thee Experience. The
group played Fresno Friday (29);
Phoenix, Saturday (30); and play
Anchorage, Alaska, Thursday (4).
They El;lpl:ﬂr at the Vancouver Pop
Festival the following night. . . .
Bob Hughes, Mirasound engineer,
recorded Arlo Guthrie at the lat-
ter's sold-out concert last month
at the Cape Cod Melody Tent,
Hyannis, Mass. The material will
be included in Guthrie’'s next
Warner Bros.-7 Arts album.

Tom Rush and Don Mclean
open a five-night engagement at
the Main Point in Bryn Mawr, Pa.,
on Wednesday (3). . . . Michael
Small will compose the background
score for the ABC Pictures Corp.
film “Jenny,” which stars Marlo
Thomas and Alan Alda. . . . Janus
Records has moved into its per-
manent offices at 1700 Broadway.
The phone number is 765-T98().

. . George Shearing will score hIE
first fu'Em ‘80 Steps to the Moon,”
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the Motion Pictures International
movie, which will have the screen
debut of Wayne Newton. . . . Co-
lumbia's Chambers Brothers have
postponed their European tour,
originally slated for this month,
until January. . . . Patti Page opens
a three-week alinl al New Orlean's
Roosevelt Hotel Nov. 20.

The Kingston Trio, reorganized
by Bob Shane, the group’s original
leader, plan an Oriental tour for
next month. . . . Tribute's Mis-
sion have opened Cinema Sound
Studios in  Belleville, IIl. . :
Thomas Z. Shelard, Columbia
adkr producer accompanied the
cast of “Dames at Sea,” when the
off-Broadway show was presented
on the aircraft carrier, USS. In-
dependence, on Aug. 25, at Nor-
folk, Va. . . . Cynthia Welll, a
contract writer for Screen Gems-
Columbia Music, has composed
the lyrics for the theme from
“Cactus Flower,” which will be
performed by Sarah Vauoghan in the
Columbia Pictures film . . . Tif-
ton Records, ﬁmhaﬂsndnrs inter-
national division, has released new
LP's in Irish, Greek and Polish,

Blues W&ya B. B. King ap-
pears on the ABC-EY “Dick
Cavett Show"” Monday (1) .
Mounted's Mariene Ver Planck is
slated for the ABC-TV “Joey
Bishop Show"” Sept. 23. . . . Lena
Horne and RCA's Harry Belafonie
opened at Las Vegas' Caesars Pal-
ace Aug. 28, , . . Cy Coleman,
president of MNotable Music, plans
a patriotic album on the Generation
label for the New York University
Chorus and Choir. . The Pop
Wire Service, npe:rat:d hy Richard
and Lisa Robinsom, has moved o
P.O. Box 464, Lenox Hill Station,
New York, MN.Y. 10021, with phone
numbers 628-0579 and 744-0321.
. . . Joe Rene arranged and pro-
duced the forthcoming Mission al-
bum on Tribute. . . . Louis Arm-
strong presented Duke Ellington
with four awards the Duke won in
the Down Beat Critics Poll. The
presentation on Aug. 26 was made
during Armstrong's Rainbow Grill
engagement, which closed on Aug.
30. FRED KIRBY

CHICAGO

The Rush Over recently cele-
brated its first anmiversary with
a gala party. Entertainment was
provided by The Peppermint Riot.
. . . Meanwhile, the c¢lub is spot-
lighting Bob Kuban & The In
Men. . . . Marblecake has opened
a two-week engagement at the
Rush Up. . . . A double-header
event was held last week at the
Colony East. The first part of
the evening was devoted to the
inauguration of a gigantic buffet.
MNext on the program was the
opening performance of jazz or-
ganist Jackie Davis.

Jimi Hendrix, Ten Years After
and Bo Diddley are on tape Fri-
day and Saturday (5-6) at Aaron
Russo's Kinetic Playground. . .
Harry (Tex) Fenster reports that
his House of Miracles firm is
working on “"Lock Me in the Jail-
house,” “I'm Gonna Hang My
Darlin’ (in the Mornin'),” and
“You're Always Shootin Off Yer
Big, Fat Mouth." . . . The Sec-
ond City Company opened Aug.
22 with a new pre-Broadway edi-
tion of its famed satirical revues,
“0Old Wine.”

Liberty/UA Distributing Corp
hosted a special showing of “The
Living Miracle of India” at the
Apollo 11 Club in Olt Town. . . .
WGN-TV will present. ., . . &
Beautiful”™ Wednesday (3). The
show, directed by “Laugh-In's"
Mark Warren, features many of
the world's leading black perform-
ers. RON SCHLACHTER

SAN FRANCISCO

The Concord Summer Festival,
held in that East Bay city Aug.
26-31, featured 23 acts including:
Erroll Garner, Vince Guaraldi
Trio, Oakland Symphony, Willie

{(Continued on page 35)
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Talent

From The

Music Capitals
of the World

DOMESTIC

o Continued from page 34

Bobo Sextet, Cal Tjader Sextet,
Bola Sete Trio, Stan Kenton Or-
chestra, Carmen McRae, Don El-
lis Band, West, Shelley Manne,
Buddy Rich, and Mel Torme. . . .
Southern Comfort, a band that
contains remnants of the original
Mother Earth, reportedly recently
signed with Columbia for $50,000
front money, which would be one
of the biggest advances to a San
Francisco group since Quicksilver
Messenger Service signed with
Capitol more than a year and a
half ago. . . . “La Traviata” is
the opening production for the
Opera’s season that starts Sept, 16,
Columbia’s 0.C, Smith is at the
Fairmont Hotel through Wednes-
day (3). . . . "Big Time Buck
White,” the black musical with
lyrics by Oscar Brown Jr. that
has run here for seven months.
ends Sunday (31). The show then
tours colleges throughout the West.
. . . Santana, Sea Train and Yu-
sef are scheduled for Fillmore
West Thursday to Sunday (4-7),
The first in the Fall Series. Tues-
day night auditions resume Tues-
day (9) with Artichoke Jones,
Canterbury Fair and Siddhartba.
. . . Elektra’s Incredible String
Band is slated for a one-night-
only appearance at Fillmore
Wednesday 10, their second such
show here. . . . The Avalon Ball-
room, former site of Family Dog
dances, has been sold to a movie
theater chain. . . . After two weeks
of previews, "Hair" opened Aug.
29 at the Geary Theater,
GEOFFREY LINK

MEMPHIS

Rita Gillespie, one of the direc-
tors of the Tom Jones Television
Shows in London, is preparing to
film five, 30-minute TV shows
with Jerry Lee Lewis as star,
Ray Brown, president of WNa-
tional Artists Attractions, will co-
ordinate the talent for Miss Gil-
lespie, Filming will begin in Sep-
tember. Meanwhile, Lewis will
work |4 days this month on the

road and possibly film the series -

between Sept. 14-24. He will be-
gin Tuesday (2) at Kokomo, Ind.,
and then travel to Louisville; Cov-
ington, Ky.; Elizabethtown, Ohio;
Detroit; Taylor, Mich.; Toronto;
Ottawa; Brantford, Canada; San
Antonio; Houston; Fort Worth;
and MNovosoto, Tex.

Tommy Coghill nad Chips Mo-
man, producers at American Re-
cording Studios at 827 Thomas,
will produce an album on Uni's
Neil Diamond. Other artists being
recorded at American by the duo
include Scepter's Joe Jeffries and
Ronnie Milsaps, American Group
Productions’ Masgueraders, and
Liberty's Bobby Womack., . . .
Bettye Berger, president of Con-

T)B Tour
Starts Oct. 7

OAKLAND, Calif—A&M’s
Herb Alpert and the Tijuana
Brass begin their fall U.S. tour
at the Oakland Coliseum on
Oct. 7.

Other October dates are Tar-
rant Coliseum, Fort Worth,
Tex. (8); Convention Center, San
Antonio, Tex. (9); New York's
Madison Square Garden (10);
Boston Gardens (11); Charlotte
(N, C.) Coliseum (12); Pittsburgh
Civic Center (13); Toronto's
Maple Leaf Gardens (14); Phila-
delphia’s Spectrum (15); De-
troit’s Olympia (17); Minneapolis
Sports Center (18); the Forum
in Inglewood, Calif. (19); and
San Diego's Sports Arena (20).

The TIB tour in Europe in
November opens with dates in
Germany, Austria, Netherlands,
Denmark, Sweden and England.

tinental Artists booking agency,
reports that she will return to the
West Coast with blues singer
Brenda Patterson (o complete an
album for Epic.

Scepter's Dionne Warwick will
appear at the Midsouth Coliseum
for a concert Oct. 12 with the
Woody Herman band, Miss War-
wick recorded her “Soulful™ album
al American Recording Studios.
. . . Hi's Willie Mitchell has pro-
duced a session on himself and
another on Donald Bryant. . . .
Earl Cage, manager of the Mem-
phis operation of Fame Record Co,
of Muscle Shoals, Ala., has signed
singer Ora Starch of Miami to

the Fame roster. . . . Rich Hall
has completed seven songs of
Bobbie Gentry at his Muscle

Shoals studios for Capitol, It was
her first session at Muscle Shoals.
Hall is the producer. Fame's Candi
Stanton has been in the studio.

Don Nix has produced an
album on Sid Selvidge's for Stax’
subsidiary  Enterprise  Records.
Terry Manning, an engineer at
Ardent Studios, has completed an
album on himself for Stax. Man-
ning plays all types of instruments
in his own session. . . . Dickie Lee
and Stan Kessler at Sounds of
Memphis Studios have completed
a session on MNoel for Tower, Lee
recorded a song, “"Ruby, Baby,” on
himself for the Diamond label.

LAS VEGAS

Jane Powell, 20-year veteran of
MGM Studios, is packing the Fre-
mont Hotel's Fiesta Room with
the same mature audiences as other
Fremont regulars such as Patti
Page, Kay Starr and Kathryn
Grayson. . . . The Thunderbird
Hotel will bring back “Flower
Drum Song,” a proven winner in
its early stints at the resort. . . .
British singer Bobby Sansom
moved into Lake Tahoe and then
to Los Angeles for his first record-
ing session with Metromedia.,

Liberty's Julie London opened
her bag of musical tricks at the
Tropicana for three weeks in the
Blue Room. . . . The Golden
MNugget, the “Grand Ole Opry of
the West,” continues its 21-hour-
per-day schedule of country enter-
tainment, The “Johnny Western
Show" presently headlines the bill.
It is backed by the “"Dave Bunker
Show" featuring the Wilkinson
Family. Expected soon at the Nug-
get are greats such as Clande
Gray, Eddie Dean, Wilma Burgess
and Melba Montgomery.

The Palomino Club opened in
MNorth Las Vegas with a c&w for-
mat, Norm Owens plays six days
a week. Australian imports, the
Brothers LeGarde, appear twice
weekly, . . . Wayne Cochran and
the C. €. Riders along with the
explosive Ike and Tina Turner Re-
vue have converted the Las Vegas
International Hotel's Casino Thea-
tre into soul country, Coming on
strong on the sale slate 15 the 10th
Story Window. . . . Backed by the

L | L
Signings
e Continued from page 32

quintet's first single, The group
is made up of former members of
the Standells and the Knack. , . .
Bob Jacobs to CoBurt as a pro-
ducer and artist. His first album is
“Dark Carnival™ to be distributed
by Tower. . .. The Atomic Rooster,
composed of former members of
the Crazy World of Arthur Brown,
signed with Robert Stigwood for
personal management. . . . The
Camel’'s Hump to Spice Produc-
tions. . . . Dallas Greene signed
to co-produce Zorro Zarrey with
Charlie Greene for the latter's
Elcetera Records. . . . Steve Leeds
joined MNotable Records, where his
debut disk is “It's a Nice Face,”
which was produced by Cy Cole-
.
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Burgandy Street Singers, Anthony
Newley brought a unigue musical
package to Caesars Palaces big
room. Except for three numbers
the British star used only songs
which he had written completely
or in collaboration with others.
Harry Belafonte will follow him
Aug. 28 for a three-weeker,

For a Las Vegas few tourists
ever see, small country bistros fea-
turing comparatively big names of-
fer challenge to non-gamblers. The
Nashville-Nevada Club offers “The
Common People” with Mike
Franklin & Don Hughes up front,
and recording artist Kay Adams
on weekends, The Silver Dollar
has Billy James and the James
Boys while the Lariat Club fea-
tures Johnny Legget and the Ragin
Cajuns. . ., . Trini Lopez opened
Aug. 14 at the Landmark for one
of the town's liveliest perform-
ances. Lainie Kazan moves into
the Sahara big room Tuesday (26).

Caesars Palace has brought the
country Judy Lynm show back for
a second engagement. She appears
twice nightly. . . . One reason for
Dinah Shore's success at the new
Landmark Hotel has been the
Inner Dialogue, a mod sextet,
which is creating waves on Ran-
wood. Patrick Curtis and Racquel
Welch's Curiwell Productions pro-
duce the group,. TOM WILSON

DALLAS

Full-time underground station
KNUS is planning a two-hour spe-
cial documenting the evolution-
history of rock 'n" roll. Music di-
rector Mike Murphy, in charge
of the project, plans to interview
some of today's top recording acts
for their analyses and opinions on
the evolution of rock. . . . White
Whale Records' Triste Janero (na-
tive Dallasite) shared the stage
Aug. 24 with Mel Carter for a
party hosted by Club America. . . .
The ABC Tape and Record Sales
office, recently opened here, plans
to hold its grand opening during
the NARM convention.

The Southwest F.0.B. which
records for Stax/Volt's Hip label,
has completed five tracks for their
second album. The Dallas group is
presently recording at Sumet Sound
Studios here. . . . Abnak Records’
Jon and Robin & the In Crowd
appearing at the Losers Club. . . .
Herb Alpert and the Tijuana Brass
are booked for an Oct. 4 date at
Fort Worth's Tarrant Coliseum.
. . . Pete Fountain due here for
a concert Sept. 19 at McFarlin
Auditorium,

Allan Watis, former host of ra-
dio station KLIF's “Talk Show"
(which runs Sunday-Friday) has
returned to devoting full time to
his 69 p.m. slot on sister sta-

tion KNUS (the local underground

outlet), under his regular air
name Weaver. . . . Mike Marshall,
the 7 p.m. - midnight man at

WFAA, 15 leaving for Houston
where he begins Monday (1) host-
ing the 4-7 p.m. show at KPRC,
. . . Terry Wood, WFAA's all-
night man, has taken a position
with the news department of
KLBK-TV in Lubbock.

MARGE PETTYJOHM

Houston, Hines Show
e Continued from page 34

dancing, to swing to comedy.
Their show is fast-paced and
tightly knit, and stretches over
a repertoire which spans old
standards like “1 Won't Dance,”
and “Singing in the Rain," and
current chart-riding pop num-
bers like “Michelle,” *“Delilah,”
and “Oohblade, Oohblada.”

The trio, two sons and their
father, is essentially a visual act
and has done a number of tele-
vision appearances in addition
to nightclub performances. They
are available on Columbia Rec-
ords, RADCLIFFE JOE

Would $1000

gIVe yOu More time
to getittogether?

Fine,.

Here's the story.

Allen Organ Company (of big electronic church organ fame)
is having a contest. It's called the **Carousel Brass Ring” contest. And if
yvou're a keyboard man, it could win vou 51,000, Or 5500. Or 5250.
Plus the chance to get all sorts of nifty publicity and exposure
as a performing Carousel artist.

The whole idea is built around Allen’s new Carousel keyboard

instrument. {(We didn’t say “piano™ or “organ”; there’s a

reason. ) But we're not here to hype the Carousel, because in order to win
you'll have to find one — at your local Allen dealer — and use it to
make a six minute tape of you playing. So if you're going to
enter, you'll find out about the new Allen Carousel by

www americanradiohistorv com

playing it, Which is really the'only way.

But to be honest, it’s going to cost you something:

Time:

And the 6¢ stamp it'll take to write us for full
details and rules on the
*Carousel Brass Ring”’ contest.

That is, if you’d like it to cost us 51,000,

Allen Organ Company, Macungie, Pa. 18062
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Commercials

Fields Productions Offers Client
An On-the-Spot Custom Service

DETROIT — Artie Fields
Productions, one of the na-
tion's leading producers of com-
mercials, has launched a cus-
tom service for clients to provide
them with specifically the an-
nouncer or type of singer, they
desire on commercials. Fields,
an orchestra leader who drifted
slowly into the commercials
field in 1956 and has been re-
sponsible for many of the award-
winning music on commercials
for Chevrolet, will now provide
all clients with a demo reel of
tape featuring 23 of the na-
tion's leading announcers and
commercials performers. The
radio station or advertising
agency can select one of these,
send copy to Fields, and
promptly receive the (finished
product.

There's a wealth of talent
available in Detroit, but the
firm also has on tap such names
in the commercials field as Bob
Maxwell, Jamie Sylvia, Bonnie
Herman, Marlene WVer Plank,
and Don Shelton, formerly of
the Hi-Los.

The new service is directed
mostly toward cities such as
Cleveland and Kansas City—
places where top-flight com-
mercial producers are just not
available, said Fields.

One thing that Fields has
available is the world’s largest
storehouse of soul talent, and
many of the Motown Records
artists have devoted their tal-

Blore Opens
In Brussels

HOLLYWOOD — Chuck
Blore Creative Services, pro-
ducers of radio commercials, has
opened an office in Brussels,
Belgium, reports President Milt
Klein. The new office is affili-
ated with International Com-
merce Network, headed by
Richard §. Mulford. Commer-
cials produced for advertisers
overseas will take two forms.
Commercials will be written in
English for translation abroad
or commercials will be created
in one or more foreign lan-
guages, depending on the na-
tions in which the advertiser
clients have distribution and
advertising campaigns.

Merc’s Drusky
Does Chow Spot

CHICAGO — Mercury Rec-
ords’ Roy Drusky has finished
the first of a series of television
commercials for Purina Dog
Chow and Purina Puppy Chow.
The one-minute color spots will
be aired in some 50 markets
during the Purina-sponsored
“That Good Ole Nashville Mu-
sic” show and was shot on lo-
cation at the artist’s home in
Madison, Tenn. The account is
handled by Gardner Advertis-
ing Co., St. Louis,
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By CLAUDE HALL

ents to his commercials. And
soul music grows ever more im-
portant in the field of com-
mercials. When Fields did com-
mercials for Plymouth Road-
runners, for example, the
results were so great that the
automobile manufacturer had
to expand production far be-
yond that originally intended
for the car.

Today, in the commercials
world, one must be extremely
aware that broadcasting is sep-
mented, Fields said. “Clients
who used to be afraid of of-
fending a segment of their cus-
tomers with a soul-orient com-
mercial, for example, no longer
have that worry. Because only
the people who listen to that
type of station will ever be
aware of it. So, if you put a
soft commercial on a rock sta-
tion, you can offend those
people who like hard rock mu-
sic. Whereas, a soul-oriented
commercial can be played on
both soul music stations and rock
stations. But rock or soul-ori-
ented commercials might not be
appropriate for a good music
station, The smart commercial
producers are aiming their prod-
uct at the programming of the
station. By the way, you can
still offend a soul audience by
playing a commercial that's too
white on a soul station,” Fields
said.

Can't Ignore Soul

Fields constantly presents the
argument to advertising agen-
cies that they cannot afford to
ignore soul stations when they
launch an advertising cam-
paign. “And, of course, you can
reach the white audience, too,
with that same type of com-
mercial.”

Fields, of course, does not
limit himself to any one type of
commercial. His firm has grown
over the years, to about 20
people. The bulk of his busi-
ness is in commercials for net-
works or large regional ac-
counts. For example, he wrote
the music for almost all the
Eydie Gorme commercials for
Plymouth through Young &
Rubicam agency. “I sat in with
the agency and helped negoti-
ate the contracts with Miss
Gorme's agent, Ken Greengrass.
And, last vear, | provided
Chevrolet with singers Jennie
Smith and Frankie Randall, al-

IBS Parley to Be
Held April 3-5

CHICAGO — The 3lst na-
tional convention of the Inter-
collegiate Broadcasting System
will be held April 3-5 at the
LaSalle Hotel, according to
Robert A. Letso, vice-chairman
of operations of the IBS. Once
again, the meeting of college
student broadcasters will be
held concurrent with the annual
convention of the WNational
Association of Broadcasters.

WHBI-FM Show

NEW YORK — WHBI-FM
here will broadcast live a new
variety music show from the
Golden Room nightclub in New
York. The show will be hosted
by Don Julio and will feature
Jody Records artist Gloria Rose-
bud Black. The evening show
debuts Monday (8).

though I'm not in the talent
business.” The agency for the
Chevrolet account is Campbell-
Ewald. In the days of the
Dinah Shore TV show, he
would write the music and pro-
duce a demo record and Miss
Shore would do the commercial
with the house band on the
show,

Fields in 1942-1943 had the
house band for the Bowery
Nightclub, Detroit. He also wrote
for acts like Billy Farrell and
Bob Eberley. He got into the
commercials field first by writ-
ing for local accounts. His first
commercial was for King Solo-
mon wine, His first national com-
mercial was for Chevrolet. The
famous “Alcan Run” commer-
cial for Chevrolet was about his
third national commercial; that
effort won him many awards.
In 1957-1958, he began doing
commercials almost on a full-
time basis, although he kept his
band for a while, performing
one or two nights a week.

Drawbacks

The commercials field, while
quite profitable, still has certain
drawbacks. He believes there
are two dangerous areas. Gen-
erally, the taste of the older
echelon at advertising agencies
who don't live with contempo-
rary music and cannot enjoy it
or understand it fail to zero in
on the peﬂiale they are trying
to reach unless they let a pro-
ducer who's hip have control
of the music. On the other ex-
treme is the young agency pro-
ducers with music tastes for to-
day's market who don’t have
the experience to temper their
own judgment with a knowl-
edge of what is required to
achieve sales results with a
commercial.

“You find very few agency
producers balanced enough to
dictate a particular sound for a
particular job and another sound
for another purpose,” said
Fields.

"As a music producer, we
have to be able to write and
produce all kinds of music and
do it extremely well—and direct
it to the programming of the
station. This is the reason why
firms like Marc Brown Associ-

ates and myself and others like
us do as well as we do. We

understand and produce all
kinds of music, keep current, and
find singers for every style. We
spend a great deal of our time
searching for talent and are con-
stantly looking for people we
can use on an exclusive basis,
like we use Larry Santos, who
has worked on Admiral, Mara-
thon gasoline, and Chevrolet
spots.”

Because Fields Productions
likes clients to know the firm
is “into the hip stuff and
swinging," they have two rec-
ord labels—Top Dog and Pel-
ican Records. Jeffrey Parsons,
sales representative of the firm,
said that the Camel Drivers are
a big group in Detroit and that
a new record, “You Can't Hold
Me Back,” by Joe Towns is be-
ing released this week on Top
Dog Records.

Artie  Fields Productions,
which has its own 8-track
studios and two 4-track opera-
tions, has working for it such
talents as writer Rickie Dee,
who did “She’s Got the Devil
in Her Heart,” Tom Aquino and
Jerry Grevell.
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Selling Sounds

What's doing among the major music houses. Items should be
sent to Charlene St. Croix, Billboard, 165 W. 46th St., New York,
N.Y. 10036.

WEEK OF 31-4 AUG.-S5EPT.

MBA MUSIC, New York—MU 8-8247
(Richie Simon reporting)

® Chevrolet 1970, agency was Compbell-Ewald, the producer was Nick Orloff,
arrangers were 1. J. Johnson and Tom Newsom, it was recorded at Mational,
730 5th Ave., Studio A, it was a TV spot.

® Gillette, agency was Doyle, Dane & Bernbach; the producer was Claire Baron,
arranger was J. 1. Johnson, it was recorded ot MBA Studios, it was o radio spot.

CHARLES H. STERN AGENCY, INC., California—273-6890
(Charles H. Stern reporting)

& PERRY BOTKIN IR, selected by Gavin/Waoloshin Productions to provide 60-second
and 30-second arrangements for Pan-Am feoturing The Lettermen. Trocks were
recorded at TTG in Hollywood with Jock Hunt the recording engineer.

e PERRY BOTKIN JR. produced and arranged new campoign for Mr. Clean,
recorded at TTG.

e PERRY BOTKIN IJR., together with lyricist Barry DeVorzon, created new com-
mercials for Mattel Toys, recorded at TTG in Hollywood.

LARHNA MUSIC, New York—RE 7-9071
(David Pochna reporting)

® Moclean's Toothpaste for Kenyon & Eckhordt, Jim Miller wos the ogency
producer. It was written and arronged by Lorry Goodmaon and recorded at
Motional Studios, Edison Holl, Singers were: Jean Thomas Fox, Connie Zimet,
Themas R. Picardo, Robert Ragaini. 1t was a TV and rodio spot.

BOB SILBER ENTERPRISES, INC., New York—628-8152
(Bob Silber, president, reporting)

® Barney's for Griswold-Eshieman. Five: 60 rodio spots for bock to school
clathing. Original Music, artists, direction and original material provided by
Bob Silber. Copy and co-production Sten Kevics and Micheel C. Lipton, Recorded
at Matienal, 730 Fifth Ave.

BERNIE SABER PRODUCTIONS, Chicago—312—346-5952
(Bernie Saber reporting)

® Green Giant, Twa TV spots, titles were "Gournet Cafe,” ond " MR. Fix It"
ogency was Leo Burnett Co. It was recorded at Universal,

® Serta Matress, ogency was MacMouns, John, & Adams, there were three TV
spots recorded af Eight Trock Studios.

GRANT & MURTAUGH, New York—581-4000
(Pat Geisinger, administrative assistant, reporting)

® Volkswagen, the agency waos Doyle, Dane & Bernbach, the producer wan
Al Meyers, it was a TV spot, recorded at Media Sound.

® Hertz "Travelin' Man,” the producar was Janine Marjolet, it was a TV spot
recarded at Fine Recording.

ARTIE FIELDS PRODUCTIONS, Detroit—313—873-8900
(Jeff Parsons reporting)

¢ Dodge 1970 Dealer, "Dodge March,” agency was B.B.D.AO, singers were Den
Shildon, Tom Aquine and Marshall Gill, it wos o radio spot.

® Admiral TV, for Campbell-Ewald, agency producer was Jim Hicks, singer was
Judy Lawler, it wos a tv spot.

& G.M. TITLE "Year Two Thousand,” it was o rodio and TV spet, it was music only.

. g -
SHEILA SONE, left, representative for Kelly Nason Inc. in New York,
supervises a recording session with artist Sheila MacRae in the WFAA
recording studio, Dallas, Clarence Bruyere, WFAA recording manager,
guides the session—radio programs for ABC radio sponsored by
Griffin Shoe Polish. Nason is the agency for Griffin. Miss MacRae was
performing at the Fairmont's Venetian Room, Dallas.

SEPTEMBER 6, 1969, BILLBOARD
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CHICACO, APRIL 24TH:

SEVEN OF THE CREAT LIVING
BLUES MUSICIANS WALKED

ON STACE TOCETHER.

LPS 127
CHESS @ STEREO

Recosded 1 Cancepe "11™

FATHERS AND SONS

APRIL 24TH FOR SALE.

Also Included: (from our studio) April 21, 22, 23.

WWW americanradiohistorv com
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WASH-FM Banking on Gallaher
To Capture the Morning Crowd !

WASHINGTON — WASH-
FM had set out to make one of
the handicaps of FM radio a
thing of the past—the lack of
a major audience in the .morn-
ing hours. Notably, FM in most
major markets is weak in au-
dience ratings during the morn-
ing, picking up some as the
afternoon draws on. The prime
FM time is, usually, in the eve-
ning.

But William Dalton, general
manager and vice-president of
WASH-FM, figured out what
might be the perfect answer and
that's Ed Gallaher. Gallaher 15
a byword in Washington radio,
having started with WTOP in
1946 as host of their “MORN-
ING Sundial” program. He
stayed with that station through
a talk format and its current
news format. Now, with WASH-
FM, he'll be going back to
music. Dalton said that the easy
listening Metromedia station is
paying Gallaher “one of the
highest salaries ever for FM
radio and competitive with AM
radio in Washington.” Gallaher
is said to have large following,
it's this audience that he'll be

By CLAUDE HALL
bringing to WASH-FM as well

as creating new listeners.

WASH-FM programs an up-
tempo middle-of-the-road sound.
Records are uptempo and bright
but not hard. Jerry Vale and
Al Martino get played, but only
their best records, as do the
Temptations, Engelbert Hum-
perdinck, and Sergio Mendes.
About 50 percent of the music
played on WASH-FM is from
singles.

Stereo Singles

Between 85-90 percent of the
singles now coming out are in
stereo, Dalton said. A year ago,
only 25 percent were stereo. In
a given week, WASH-FM will
play about B0 singles and the
balance of the music will be
well selected LP cuts both old
and new. The programming aim
is toward 20-40 year-old adults.

The lincup at WASH-FM will
be Gallaher 6-10 a.m., Jerry
Clark 10 a.m.-1 p.m., program
director Mike Connors -4 p.m.,
Jay Morrill 4-8 p.m., and Bill
Cerri 8 p.m.-1 a.m. At present,
the station signs off at 1 a.m.,
but will soon be going 24 .hours
a day.

Gallaher will provide the

same type of services on WASH-
FM that people are used to get-
ting on AM radio. The reason,
Dalton said, 1s “that you nor-
mally cannot build an audience
on a radio station by shooting
for the morning audience like
an AM station. You have to
aim for an early evening au-
dience and spread both direc-
tions from that period. But Gal-
laher will create an audience on
FM here that never existed be-
fore. I'm convinced of it."

The station is highly involved
in all types of promotions, such
as cash calls and community
bulletin boards and civic proj-
ects. Not resting there, Dalton
also has a drive on to put more
FM radios into cars at the mar-
ket place. Between September
and MNovember, the station Is
offering a $10 advertising al-
lowance to all auto dealers for
each FM radio they put into a
new car. They have to match
the $10 in cash in order to
use it

Dalton took over as manager
of WASH-FM in July 1968.
Before that, he worked with

WEEZ in Chester, Pa., a coun-
try music station.

WILLIAM DALTON, vice-president and general manager of WASH-FM in Washington, confers with air
parsonality Jerry Clark, right. While in the music room program director Michael Connors plays a record
brought in by John Armetta, left, promotion man from the Jos. M. Zamoiski Co., while production manager

Bill Doty, right, looks on.

Top 40 Not Geared

To Teeners—Harris

NEW YORK—Top 40 radio
stations are not playing the sin-
gles that teens and young adults
want to hear, believes Steve
Harris, director of special proj-
ects for Elektra Records. The
playlist of most Top 40 stations
today are geared for a broad
range of listeners and “l un-
derstand the reason for a softer
playlist in the daytime, But most
of the adults that Top 40 sta-
tions are aiming at in the day
watch television at night. And
a lot of those same records
that Top 40 stations played in
the day are still on the play-
list at night.”

Just pulling a few of the softer
records and adding a few harder
records is not enough, Harris
said. “In essence, the young
people are having to listen to
the same music his parents are
listening to. Kids would rather
have a music they can identify
with and call their own. The re-
cent Woodstock music festival
provided that there is a strong
relation between certain kinds of
music and young people.”

But too many records being
40

played on Top 40 stations are
also making the Billboard “Top
40 Easy Listening” chart, he
said. I remember when Kkids
used to pgather around their
transistor radios. They just
don't do this anymore and |
believe it's because their kind
of music is not being played
enough on the radio.”

The answer is for Top 40
stations to really go hard rock
between 7-11 p.m., he felt.

“I realize that Top 40 sta-
tions are afraid of the demo-
graphic audience breakdowns,
The idea is that Madison Ave-
nue advertising agencies won't
buy a heavy audience of teens.
But I point out that the kids
going to Woodstock drove cars,
bought gasoline, food, cold
drinks, clothes. And if you go
out to the awrport, you'll see
kids with an awful lot of hair.
I advocate Top 40 radio sta-
tions trying to reach these peo-
ple at least in the evening hours
when adults have deserted radio.
Play strictly youth-oriented ma-
terial. It would help radio and
it would help the record busi-
ness.”

WPOR-FM
To Hip Rock

PORTLAND, Me. — WPOR-
FM has launched a progressive
rock format, reports operations
manager Robert Caron. The
station formerly simulcast the
country music programming of
WPOR.

Caron said the new program-
ming features folk, rock, blues
and jazz from 7 a.m. until 1
a.m. and “already the response
has been phenomenal, with
calls and letters coming from
all over the southern half of the
state.” Personalities on the FM
station include Tom Elliman,
Mitch O'Brien, Al Diamond,
and weekenders Bob Willet and
Ann Zaza. Reason for the for-
mat change, Caron said, is that
simulcasting seemed a “waste of
facilities."”

when answering ads . . .
Say You Saw It in
Billboard

www americanradiohistorv com

DISCUSSING THE RECENT "Jazzfest '69,"” featured by WDSU and
WDSU-FM, New Orleans, are, from left, Al Braud, program manager
of WDSU-FM and announcer for the program; Lee Clark of Record

Sales of Louisiana,

record distributor and sponsor of nine hours of

the 10-hour program; Doug Ramsey, jazz critic for the program; John
Wilmot, standing, sales manager of WDSU-FM, and Jack Murray, sales

manager of WDSU.

Coverage to Bow Knight
Show into Syndication

JACKSONVILLE, Fla. —
Coverage Inc., a firm headed
by Ken Knight, will launch
“The Ken Knight Show"” into

national syndication in the next

few weeks. The half-hour color
videota show has been a
standard each Sunday at 9:30
a.m. on WIXT-TV since De-
cember 1961. The music fea-
tured is basically gospel or re-
ligious in nature, although the
list of artists who've appeared
on the show in years past range
from Jackie Wilson, Lou Rawls,
and Lionel Hampton to Ma-
halia Jackson and Ella Fitzger-
ald. Knight also presents per-

sonalities from sports, business,
and education.

Knight, a veteran radio per-
sonality, is also vice-president
of WRHC, a soul-formated sta-
tion in Jacksonville. He began
his radio career in 1947 after
finishing college on WROD in
Daytona Beach, later, he wroked
at WERD in Atlanta, as pro-
gram director and assistant man-
ager. He joined WRHC mn 1952,
Active in many civic and busi-
ness organizations, Knight was
also one of the pioneers in
helping establish the MNational
Association of Television and
Radio Announcers for soul radio
ANNOUNCErs.

NATRA Elects Dixon
As lts New President

WASHINGTON — The Ma-
tional Association of Radio and
TelevisionAnnouncers
(NATRA) has elected Alvin
(Dickey Doo) Dixon of Mont-
gomery as ils new president.

Dixon succeeds E. Rodney
Jones.
In his installation address

at the Hilton Hotel, Washington,
Dixon told his audience that
the emphasis from this time on
must be on production, not
speeches. He said: *“l could

stand here all afternoon and de-
liver 1 million words in a thou-
sand speeches, but without pro-
duction they would be nothing.
“We must do things, not |
Without your help I would be
nothing; but with your meoral,
financial and physical support,
I am sure that in the next two
years you will see the greatest
NATRA.”
Other members elected along
with Dixon, were first vice-presi-
(Continued on page 44)

A CROWD OF 16,000 is on hand this year to celebrate the birthday
of WAYS in Charlotte—a live show presented at the coliseum. Dis-
cussing the show backstage are, from left, Deejays Jack Pride and
Long John Silver, artist Gary Lewis, DEEIEE Dick Blanchard, and pro-

gram director Jack Gale. In front are Jim

bting, left, and Mike Clore

of Liberty Records. Ten acts performed on the show.
SEPTEMBER 6, 1969, BILLBOARD
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RED HOT SIZZLING SINGLES

* Marva Whitney * “THINGS GOT TO GET BETTER"

KING #6249

* James Brown * “LOWDOWN POPCORN" |

KING #6250

* Vickie Anderson * “ANSWER TO MOTHER POPCORN"

KING #6251

* Hank Ballard * “BUTTER YOUR POPCORN"

‘ * Bill Doggett * “HONKY TONK POPCORN"

STARDAY * KING

recording and publishing companies inc.

P.0. Box B188 3557 Dickerson Road, Nashville, Tennessee 37207 (615) 228-2575
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RADIO-TU MaRT

Thiz eolumn Is published for pwJIr
seeking positions as well as station
managers seeking rsonnel. Rate s
$5.00 per one half inch (app. 40
words). A box number will be used
to protect the identity of the adver-
Ei:tr. Send copy along with payment

RADIDO-TV JOB MART
Billba

165 W. 4éth 5t
Mew York, M. Y. 10036

Immediate opening for "MOR"™ r-
sonality in top 100 market, ﬁiﬂ
must be a professional, desiring to
stay put in a pleasant community.
Balary open. Rosh Air Check and
resume to: Jim Reilly, Program DIH-
ﬁt]‘tur. 9230 HKing 5t., Wilmlngton,

Young, bright-sounding

ersonality,
2 yrs." experience, is

seeking rock or
MOR station In D.C., Md., ¥a., Pa.
area. Tight board—excellent produc-
tlon. Mo wmilitary obligations. 3Ird
endorsed. Contast Clande Hall, Bill-
board, Hox 0894, 168 W. 46th 5t..
New York, N. Y. 10036.

Announeer with three years' experl-
ence with MOR station seeks employ-
ment at MOR statlon within the
Southeastern U, 5. Tape and info
available upon request. Prefers
gmall market. Contast: Handy Galli-
her, 3807 Angol Place, Jacksonvilie,
Florida 32210, ar call: (S04} T71-28035.

POSITIONS OPEN

“"URGENT™

We have immediate openings in
the Rocky Min. West for
ANNoUNCEers
{AM Formats), 1st & 3rd Ticket

P. D'z
Mews Men
Sales & Combo

Send tape & resume immediately to:
UNICOM SERVICES, INC.
7125 W. 4dth Ave.

Wheatridge, Colorado 80033
(303) 421-7773

A Medic Employment Agency

Most of the alrchecks I've been
recelving have sounded as If some-
body produced one tape and dropped
in the names of different per-
sonalities. Trouble with these per-
sonalities Is that they aren't person-
alitfes. I'm seécking a non-scréamer
personality whe's allve, vibrant,
dynamie, aggressive, who has some-
thing to say and wants to say It
I want a man who wants a challenge.
WMEX in Boston, a 50,000-watt sta-
tion, can offer the greatest challenge
in the world and also the greatest
rewards for success. If »ou can
convinee me that you're good, the
job is yours. Dull perso ties who
only know the time and the tem-
perature and thelr own artificial
name (If It°s on a cue card) need
not apply. But the person who can
relate and ecommuonicate, whether
presently in a small merket or a
major market, should contact me—
Dick Summer, WMEX, 115 Broadway,
Boston., Maszs, 02116

= )

NEEDED FOR SUMMER

Announcer avallable to travel with
professional sports shows. College
radio or TV student preferable,

Write:
VARIETY ATTRACTIONS; INC,
GEORGE MOFFETT
P.O. Box 2276
Lanesvilla, Ohlo

First phone personallty for up-tempo
MOR Top rated major Cent
Califormia city., Must be great . . .
not just an announcer: ork week-
ends only, two six-hour shifts, and
earn #4060 a month, unlon scele plus.
Use the other five days to do your
own thing, g0 lo ané of three nearby
colleges, or commute to weokday
work in nearby city. portunity to
move west o beautiful setu if
you're great! Send long, nnn.wﬁu—m
able aircheck or MOR audition with
resume and references to: Marvy Al-
len, P2 KARM AM/FM, FP.0O. Box
665, Freano, Callf, 93721,

Mote to all applicants: If you're
gending resume tape, and/or other
material to & box number, pleass
enelose a stamped envelope, e will
address it to the proper radlo statlon.

WING, Tnguw statlon, Is searching
for a mature, experienced profes.
slonal personallty to  hand the
7-midnight show. Contact prn{.rnm
director Jerry Kaye, WING, Talbott
Tower, Dayton, Ohlo 45402, MNo ama.
teurs, please,

Experienced Salesman wanted to sell
advertiglng for TV station in North-
eastern U, 5, Excellent salary, plus
benefits. Call on national and local
aecounts, Write: Box 0127, ¢/o Bill.
board, 185 W, 46th 5t., New York,
N. Y. 10036,

WHKNOX, Top 40 station, needs two
first phone announcers, one for
evernlng and one for all nlght. Pro-
fessionals may call program director
Don Armstrong, OX, 4400 Whittle
g_}:ur!ﬁn Hd. MN.E., Knoxville, Tenn,

We need an experlenced mornlng
personality. Tightly formatted pop-
giandard format with strong em-
phasis on mnews and play-by-play
sports. Send tape and resume o
Rod Wolf, WRTA, Altoona, Pa. Al
tapes returned. No calls, please,

One or two good bhlack newsmen
negded for soul-formated EYOH,
Houston. Tape and resume to =
gram_director Rick Roberts, KYOK,

613 Preston Ave., Houston, Tex.
TTOE, o

Enthuslasgtic, ereative DL.J. geeks job
with progressive East Coast statlon.
Elx years' experience in the Top 40,
mod and c&kw. FPrefer metropolitan
area. M vears old. 3Ird phone. Con-
tact: Billboard, Box 0107, 165 W. 46th
St., New York, N. ¥.. or phone: 3001 —
B8E-8157 after § pom. | .

20-year-old, clean-cut Negro disk
jockey with exciting sound. Draft
exempt, ready to cook at pop or ré&b
station. Four and a half years' exp.
at WJIMO In Cleveland and WELR in
Toledo, I will relocate 1o any market
if the money Iz right. For fape,
resume, ete, eall Charlle Chandler,
216—021-B714, or write I708 Avalon
Rd., Cleveland, Ohlo 44120,

If your statlon ecan challenge my
mind, I'l be gled to send you a
tape and resume. Four years of
exp., flrst phone, Ught board.
Single, 24, draft exempt, and prefer
up-tempo format. [ have the desire
to be the best and will. Call 309—
TE7-3626.

Etable professional end progressive
rock ploneer wants progressive rock
PFD positon. Mow employed with
successful AM station. 23, married,
child, college, 3rd endoried. Con-
tact Claude Hall, Billboard, Box K.

If there's someone In the Southwest
who wants a sober, Inmﬂr-u’ﬁe
country raonality at a reaschnable
priee, I'll be avallable the first of
September when I retire from the
Alr Force,. MNearly 13 vears radio
experience—all but two in commer-
eclal rtadin, including WEW In 5i.
Loufs and six years at HSBK In
Maha, Okinawa. Fresently dolng 30
hours a weaek at an FM country mu-
sle statlon. Alfred J. Lynch, M..-Sgt.
USAF—A17; 502-5307.

An experienced first phone An-
nounecer/ DI/ Newsman asks: ""How
come there neéver seems to be any
openings on Long Island, or in near-
by Mew York State, New Jersey,
Cennecticut areas? I'm honest, hard-
working and rellable. Any good
offers? Write: Box 0148, e'o Bill-
board Pub., 166 W. 46th 5t., New
York, M.Y.

Musie Director, Desire Top 40,
Progressive Rock or MOR position,
BR-TV Major at Ohlo Unlversity, re-
cently graduated. Knows music w-&lll.
has observed growth In today's
sounds. Call John Haufe, 513—253-
BTEY, or contact Claude Hall, Box
=0149, c/o Billboard Pub.. 165 W,
4Bth 5L, N.Y., N.Y.

Am I s freak? First phone; UCLA
grad, 22 years old; medium 1o
majo market top forty ablllty, yet

‘real"™ erience; two years rock
gt HLA = p referonces.
WwWrite B, Salberg, 15 Belardo, Green-
bras, Calif. S4501.

Young, ecreative, ambitlous person-
ality, experlence. Selling. Copy-
writing, News and Blpnm Coverage
and Writing, some play-by-play. All
music formats all times of day and
pnight, except graveyard. Currently
P.D., M.D., Prod. Mgr. 3 years in
biz, Broadcast Sehool grad, 3rd en.
dorsed, 22, married, permanent, will
reloeate, Let's talk. Write James
L. Schulr, 2212 E. 15th St., Sheboy-
H‘:l“ YWis. 53081. Phone after B pom.
T: 414—458.4775.

Looking for a man to work a noon-
4 p.m, Top 40 ghift. Prefer someone
who has some production ability
and ls able to handle In-store e
motes in 1m'ﬁffht :Ii.'dahwt 200,
M) people, conglder & man
from a smaller market, 50-75,000,
that is on the way up. We're a
g g

n n reonality, apE an
resume Lo Bge: BE, c'o Claude Hall,
Billboard.

Adult, mature-sounding personality
wanted for Hot 100 format station
in the southern part of scenle Ver-
mont. One yvear's exp. minimum tao
work for this 5,000.watt (as of Sapt.
15 daytimer. Must be good th
news, Also terested In hearing
from those seeking news director
position which would include mod-
erating a telephone talk pro m.
Must have news exp. Brand-new
gir-conditioned studios . . . good
benefits . . . send tape (Include news,
DJ, commercials) to: Program diree-
tor RHon Bastone, WCFH, Box B00,
Springfleld. ¥Vt 05156,

WUNI, a modern country music sia-
tion, is searcdhing for a sharp morm:
ing trafflc alr personality. Good
statfon for a family man Ih & town
that's great to live in. Pay is 5150
and extra benefits lnelude completely
paid Ufe, health and dental Insor-
anee, plus a profii-sharing plan and
a8 yearly bonus. We are alio estab.
lishing & news deépartment and need
an alert, aggressive man to take
charge of nows of this top-rated sta-
tion. For either of thesse two excel-
lent positions, pleass contact lﬂﬁu-
gram director Mike Malone, WUNI,
1257 Spring HUI Awve., Mobile, Ala,
3660d. Phone H5—438-4514.

Other job tips: KOOD, H
WRNC, Raleigh, WDOT, Buriimeine:
Vi W Falrfax ({Washin i,
D. C.), Va.; KD » Twentynine me,
E}Ii!.; Eﬂgﬂ\-". {fhnl;rnnnih, Oa.:
MAN, Ma R 3 STman
KEWI, Topeka. Kan. @ s

MOR morning personality with per-
sonality-plus needed for station In
one of ¢ top 20 markeis, Good
pay, stability, ete. Contact Box CC,
Claude Hall, Billboard.

Immediate opening for conts ra
nlgh onallty in E‘urll.nrtrglﬁ "'!’E:
market 120,000. Drake concept with
personality plus late night progres-
Sroduction, Mntid,  Tosinary and
f g B
fesslonal staff; new, mmre-rn m:ﬁou-
Hush tape and resume plus aalary
requirements, no phone calls, to
Mark Y:nm&. Frogram DMrector,
EED'DT.. 1395 ollege St., Burlington,

——

Is your telephone a black plastic
tomb, or a chprum“- tree? I'm look-
ing for a first-ticket somebody that
loves the job he does on the alr.
we're t 40 heavy personality, =1
in a 50 population market, you
will need to know what It's like to
turn on an audience, if you want a
better chance to do just th% call
me collect, Roger Alan Jones, WYCL,
York, 5. C. B03; 684-4242,

POSITIONS WANTED

MOR program director andsfor air
personallty curreantly In one of the
major ) markets. 14 yoars, college
degree, married. Ba round fn
MOR and rock. Contact Pat Patter-
sgon, 513—331-1612, 6230 Autumnleaf
Liine, Clncinnati Ohlo.

13 years of experience In all for-
mats. 15t phone. Good produetion.
Can do play-by-play. Ig'u!ar pro-
gramming, but will consider joeck

tion, Market size not as impor-

t as challenge and opportunity.
Tape and resume avallable upon re-
#:lll.uti %rd-ﬁurki:;l eﬂﬁcﬂnﬁhﬁ

z x J, oo aunde A

Billboard. '

California, Hawail and like that!
Experienced in MOR, Rock (pers. &
Drake), Underground and Jarz. Pro-
duction brin dorumented sales,
currently Maj. Market FD. If pro-
fessiona iz wour goal and ¥You
need someone skilled In all phases
af radio, let.'lnﬁ»t together. rite:
Box 0130, e/o board Pub., 165 W.
48th 5t., N.¥Y., N.Y

Experienced P.D. & MOR Anner.,
wi ereative production and diver-
sified cxperlence, secks employment

in Pa, N.J., or Del. Available
Dee. "Eﬁu For resLme & ta write:
“"HAM.” Box 535, S5an anclseco,

Calif. 96340,

Two-man team. Funny, knmow -
able and articulate. We're m:-llﬂﬁrl
good humored. We write and com-
municate topical comedy, We'll
wake up your UHsteners and  your
market. Or try us at night. Wa're
adaptable. Olson and Johnson, watch
ol Write Billboard, Box =z0189,
165 W, 46th 5t., W.Y. 10038,

Our new statlon In Ohic will soon
need first phone personalities who
can do & smoeoth job with a To

format. Omly quality jocks I:l.PI'-."-Eﬁ
send a tape and resume—people who
would I a high pald but low

ressure professional climate t{ype
ob. {-':mizct. BEd Plke, WCVL, Box
603, Crawlordsville, Ind. 47033,

I've been called a combination of
Mr. Wizard, Bozo the Clown and
Lenny Bruce. You'll get a glib and
funny personality if you rescuer me
from the “Drake” — rock roller
ﬁ&miinwe%nmhﬁlﬁ"huﬂ"

i 0 i
=0168, 1656 W, 4Bth S5t., N.Y. 10038,

Ilinois; experienced, mature an-
nouncer. Produetion ability. No
beginners. To %125 Tape, resume,
hoto, Write Box 0147, efo Bill-
E-D-l,l'ﬂ Fub,, 165 W. 46th Et., New
York, N.¥. 10036.

Dedicated top 20 market jock, top-
flight production pro, experienced
musiec & program director with ex-
cellent references, secks position
with good organization, Phone (206)
6244889 before noon or contact Bill-

board, Box =01B7, 185 W. 48th
N.Y. 10036, nii

Serious-minded announcer, eollege
Erad. in muse, 3rd with endorsed.
tech. sch. and professional experi-
enoe. Loo for esasy lstening sta-
tion In med. large market. Prefer
late evening shift. Send “ﬁ rédi-
mes, ete., to Box 0139, Billboard
Magarine, West 48th Bt., New
York, W. Y. 10036.

1st Phone Hock-Jock Im medium
market with four years' e rience
looking for better bread and secure
EMﬁlﬂan Mg doing night or all-
night Eigs. Can be l'l-l{ or hard.
Married and draft exem Ta and
resume on reguest. Write Billlboard,
llh:: =068, 165 W, 46th 5t., N.Y.

Avallable Immediately: Top-noteh
"Pro" top 40 man. 10 years' experi-
enee, excellent references, age ;
HReal strong on news and production,
experienced in copy writing and
sales. Good wvolee, strong person-
ality, has "Major Market umnd.

For tape and resame eall (001
4183.5020.

42
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Look and Usten, 1st phone, experi-
enced In Top 30 market, looking for
day shift only; a month in-
clude sales. Looking for re]
mediiimm market out West, Call or
write after July #, HKarl Hoss (505)
255-6218, 1205 Madelra S5.E., Apt.
131, Albuguerque, N. M. BT108.

Boston and Vielnity; No. 1 In small
market Top 40. Seek to relocate
near Boston., Jeff Douglas (81T)
354-T130.

Top 40 program director (D), ‘win-
ning personality, proven to hold
ratings, induces perfection and co-
operative work, lmows musie. 3rd
nﬁu. employed now 500,000 4+ mar-
ket, married, 27. (Specia new or
changing to tn‘r 40.) Radio modeneer-
l.ni for the 70's in mind. (513} 631-

ox Jox

By CLAUDE HALL
Radio-TV Editor

Everybody go out and get a
cup of coffee and find a com-
fortable chair because I'm fixing
to write a few thousand words
and it'll take you a while to read
the column this week. . . . And
we'll start off with the news that
Jay Mack called to say he was
heading for KIMN in Denver, to
do the 6-9 p.m. show beginning
Sept, 1; he'd been operations man-
ager of KSO in Des Moines. . . .
Bob (Bobalou) McLain is now
with WAVZ in New Haven; he'd
been with WTOB, Winston-Salem.
. . . Jay Gardiner, after two years
away from radio, caught a sudden
case of mikephobia, and is now
back on the air at WCLU in
Cincinnati; he's also program di-
rector, Gardiner last worked with
KS0OF in Salt Lake City. Says
he's expanding the play of LP
cuts a little on WCLU, a country
station, and is also re-inserting
records on the playlist that have
been off anywhere from two weeks
to six months under the billing
of Big Clu Clinger.

* * &

Richard Starr, music director of
WEKBK in Keene, N.H., has left
to join WGUY in Bangor, Me.
. . . Good deejay, one of the best.
He was probably the only man
who really had an opportunity to
shake Joe McCarthy out of his
dominance. This is the kind of
deejay WMCA needs. . . . Don
Gilbert, music/program director of
KUVR, Holdrege, Neb. 68949,
writes: "Your idea for big market
stations to send extra records to
small market stations in return
for detailed information on the
records that bring results is a
good one. I would like to be one
of the first to put this system in
motion. I know, because I've been
around larger stations, that many
times they'll receive copies of rec-
ords they never look at, let alone
listen to. . . and at times they'll
receive two or three copies of a
record when we won't even get
one. It would be great to do a
little exchanging. There's more
reason to wanting to try this than
just to get some records for our
station, One reason is there's many
a time when we get a record that
I feel is just great. . . but it
never makes it, only because the
big markets are too busy to hear
it. With an exchange on record
information between one large
station with several smaller sta-
tions, maybe the smaller stations
could help break a few records.”

* * *k

Les Smith and Pat O'Day were
in New York last week for a
KIR presentation and I got an
mvitation and had to miss it. My
apologies. Would have really en-
joyed seeing you two men apain:
keep me in mind on your next
trip. . . . Bill Clifford: Pete Porter
is now with WDUZ, Green Bay,
Wis, I pgot the message from
WDUX program director Len
Smith, Waupaca, Wis. By the way,
you puys—I'm located at the New
York address. Letters to Cincin-
nati have to be relayed to me.
Send everything to New York, if
yvou will.

I went to all the trouble of
throwing out a very interesting
phone number and the gent left
town for a couple of weeks. For
get in touch with the mobile op-
erator in San Francisco and ask
for JL 3-6780. . . . KWKI-FM,
1100 E. Meyer, Kansas City, Mo,
64131 needs records, Send to
A. 1. Lindsey. This is a new sta-
tion. . . . Jim Slone, manager of
KHOS in Tucson, sent me the
May Pulse. KHOS starts off at
6 a.m, with a 25 (the next closest
station is KTKT with 17, fol-
lowed by KXEW with 10 and
KCEE with 9), then goes to a 27
between 10 am.-3 pm. at 3 p.m,
KHOS falls into a tie with KTKT,
both with a 24. Next closest in
that 3-7 p.m. slot is KIKX with a
12. Between 7-midnight, KTKT
has a 23, KIKX has a 22, and
KHOS is third with a 13, fol-
lowed by KAIR with 12, and
KCEE-FM with a 10, KCEE-FM
has, across the board, 5, 8, 6, 10—
pretty good for an FM. As for
KHOS, it's an excellent country
music operation.

* W

A note from Lynn Lehmann to
say he's leaving KNAK in Salt
Lake City to join KCPX in same
city, iIn a morning traffic slot on
Sept. 1. . . . Lee Daniels, for-
merly of WIFE in Indianapolis,
15 now at WGEE, same city, and
other WIFE staffers over there in-
clude former program director
Ron Hofer, Steve Warren, and
Alex Meyers. It would be inter-
esting to speculate what might
happen with the soul-format sta-
tion, but I won't. . . . Russ
Reagan, program director of
KIMN, Denver, is getting mar-
ried. . . . Martin Ashley is now
handling weekend programming
and assisting in production for
KROY, Sacramento; he'd been
with KELP in the land of Te-
quila beside El Camino Real in a
city sometimes known as the pass
of the north. He replaces Lee
Kirk, who has shifted to country

music station KMAK in Fresno,
Calif.

* k ok

_Bill Cavanah will do the 7-mid-
night show on KVI, Seattle, re-
placing J. J. Valley, Cavanah
worked at stations in Alaska and
Spokane. . . . Sales revenues were
up 40 percent in the past year
at WIOD in Miami and a large
part of the credit goes to the
programming. . . . Dave Marino
has been appointed program direc-
tor and Bill Robbins music direc-
tor of WEEX, Easton, Pa. . ., .
John Patton has been appointed
program director of WKRC in
Cincinnati; he'd been program di-
rector of WBEN in Buffalo. For-
mer WKRC program directlor
Paul Murphy has been named gen-
eral manager of WBRC, Birming-
ham, N.Y.

* * w

Ralph Stone has resigned as
program-music director of WTLC-
FM, the stereo soul station in
Indianapolis, to become associated
with WRDW in Augusta, Ga.,

(Continued on page 43)
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Programming Aids

Programming puidelines from key, pacesetting radio stations, includ-
ing Best Picks, Best Lefifield Picks, Biggest Happenings, and Biggest

Leftfield Happenings.

HOT 100

Wilmingten, Del. (WMAS)
Jay Brooks, Music Directar

BF: "We Golta All Get Together,” Paul
Revere and the Raiders. BLFP: “Baby,
I'm for Real,” Originals,. BH: “'Sugar,
Sugar,” Archies. BLFH: “Sad Girl," In-
Iruders.,

Albany, N. Y. (WSUA)
Jan Hosen, Music Director

BP: “This Girl Is a Woman MNow," Gary
Puckeit and Union Gap, Columbis,
BLFP: "Dismal Day,” Bread, Elekira,
BH: “Honky Tonk Women,"” London.
BLFH: “Hummin," " Majic Ship, Crazy
Horse,

Babylen, L. I, N. Y. (WBAR)
Mike Jeffries, Music Dir, Personality

BF: “Here | Go Again,” Smokey Rob-
innon and the Miracles, Motown, BLFP:
“Any Way That You Wani Me," Evie
Sands, A&M. BH: “Lay, Lady, Lay."
Bob Dylan, Columbis, BLFH: “What
Kind of Fool,” Bill Deal snd the Rhon-
dells, Heritage,

Bowling Green, Ohio (WMGS)
Jeft Rice, Program Directar

BP: “Haunted House,” Compion Bros,,
Doi. BLFP: "It Shows on Your Face,”
John Whitchawk, Little Darlin®, BH:
“Which One Will It Be,”™ Bobby
Bare, RCA. BLFH: “Evervhody's
Talkin®,” Harry Nisson, RCA and U, A,

Crossville, Tenn. (WAEW)
Roymond Bilbrey

BF: “Whats the Use of Breaking Up,”
Jerry Butler. BLFP: “1I Wamt You 1o
Enow,"” Mew Colony 5ix, BH; “You, 1"
Bugbys. BLFH: “Mah - MNa-Mah - Na,”
Soundirack.,

Culver City, Calif. (KRNS)
Gene McArtor, Program Director

BP: “Birthday,” Underground Sunshine,
Intrepid. BLFP: “Save Lhe Counlry,”
Sugar Shoppe, Epic. BH: “This Girl Is
a Woman MNow." Union Gap, Columbia,
BLFH: “Tracy,” Cuff Links. Decca.

DeKalh, 1. (WLBK), Jerry Holosz
Music Director, Personality

BP: “Honky Tonk Women,” Rolling
Stones, London. BLFP: “Train' 1910
Fruitgum ©Co., Buddah, BH: “Easy to
Be Hard,"” Three Dog Might, Dunhill,
BLFH: “Daddy’s Little an,” 0.,
Smith, Columbia.

Denver, Colo. (K-TalK)
Jeff Starr, Music Director

BF: "Oh, What a Night,"” Dells, Cadet,
BLFP: “Can’t Find the Time.” Orpheus,
MGM, BH: "Honky Tonk Women,”

Rolling Stones, London. BLFH: “Baby, "
Joncscs, M,

Eou Gullie, Fla. (WTAI), Lee Amold
Music Director, Personolity

BP: “(h, Deed | Do." Elyse Weinherg,
Tetragrammaton. BLFP:  “Evervhody's
Talkin,” Fred Meil, Capitol, BH: "Com-
motion,” Creedence Clearwater, Faniasy,
BLFH: “You, 1." Rughys, Amazon.

Guallotin, Tenn. (WHIN), Benny Williams,
Program Director, Personality

BPF: “You Mean 1o Say,” Palsy Sledd,
United Anists. BLFP: “Polk Salad
Annie,” Bill Carlisle, Chari. BH: “But
You Kpow 1 Love You," Bill Ander-
son, Decca. BLFH: “We've Done Al
the  Loving We Can Do, George Mor-
gan, Suop,

Hozlehurst, Ga. (WVOH), Bruce Comer,
Music Director, Parscnality

BP: “That Ain"t Fighy'™ J.J. !ufkm:ml
WH/T Aris. BLFF: “Withowt Her,’
Herb Alpert, A&M. BH: “Polk Salad
Annie," Tony Jo While, Monument,
BLFH: “Give Peace 3 Chance,” Plastic
Ono Band, Apple.

Kimball, Neb. (KIMB)
Mel Meyer, Music Director

BP: "You Don't Love Me,” Frank Hob-
00, Emh BLFP: “When,” Tiny Harris,
Stop. BH: “That's a No MNo,” Lynn
Anderson, Chart. BLFH: “"Who Am 1"
Red Sovine, Starday.

Middletown, N. Y. (WAILL)

larry !rl'rglr. Pregram Director

BP: “Don’t Forget to Remember,” Bee
Cieen, Alco. BRLFP; “HBaby, I's You™
smith, Donhill, BH: *‘Sugar, Sugar,™
Archies, Calendar. BLFH: | Takc a
Lot of Pride," Dean Martin, Heprise.

Orongeburg, 5. C. (WORG)
Ted Bell, Music Director

BP: “Space Dddity.,” David Bowie, Mer-
cury. BLFP: *“li's a Beautiful Day,”
Buckinghams, Columbia. BH: “Honky
Tonk Women,"” Rolling Stones, London.
BLFH: “You, 1. Rugbys, Amazon,

Pittafield, Moss. (WBEC), Poul Delaney,
Music Director, Personality

BPF: “"We Gotla All Geét Together,” Paul
Revere and F‘.uidtrs‘, Columbia, BLFPF;
“I'm a Beuwer Man,” Engelbert Humper-
dinck, Parrot, ..l'i: “Little Woman,"
Bobby Sherman, Metromedia. BLFH:

thin:."ht the Rain Will Fall,” Cascades,
.

Reanoke Ropids, N. C. (WS5SMY)
Temmy White, Music Direclor

BPF:; "Baby, It's You.," Smith, Dunhill.
BLFP: “That Ain"t Right,"” J.J, Jackson,
Warner Bros, BH: “Green River,” Cree-
dence  Clearwaier  Revival,  Faniasy.
BLFH;: “MNobody Bul You, Babe," Clar-
ence Heid,

Son Antonio, Tex. (KTSA)
Kohn Homon, Program Directar

BP: "'Sugar on Sunday,” Cligues, White
Whale, BH: “Cherry Hill Park,” Billy
Joe Royal, Columbia.

Sayre, Pa. (WATS)
Lee Potter, Music Director

BF: “I'm Gonna Make You Mine," Lou
Christy, Buddah, BLFF:; “"No One Is
Coing b Hourl You,” MNeon Philhar-
monic, Warner Bros./7 Ans. BH:
“Honky Tonk Women,” Rolling Stones,
London,. BLFH: *1 Could gver He
President,” Johnnie Taylor, Stax,

Springfield, Mass, (WCRX)
Lov Jones, Music Director, Personality

BP: “"MNol Like the Others,” Little Jim
Oordy. BLFP: "Sad Girl,” Intruders.
BH: “l Made Up My Mind,” Cheers.
BLFH: “By the Time 1 Get to Phoenix,”
lsaac Hayes,

Troy, N. Y. [WTRY), Mike Mitchell
Music Director, Personality

BPF: “And That Reminds Me," 4 Sea-
sons, Crewe, BLFP: “Make Believe™
Wind, Life, BH: “Cholce of Colors,"
Impressions, Curlom, BLFH: “Every-
hody™s Talkin',” MNilsson, RCA,

Waterbury, Conn. (WTRBY),
Bill Raymond, Program Dir., Parsonality

I]-P‘: “Mo One for Me to Tom To)”
Spiral Starecase. BLFP: "Wind," Make

Believe, BH: “‘Sugar, Sugar,” Archies.
BLFH: “When 1 ie,” Maotherlode,

West Long Brandh, N. 1. (WMCl-Radic)
Michcel R. Sideric, Pregram Director,
Personality

BP: “Sugar, Sugar," Archies, Calendar.
BLFFP: “Sausalito,” Ohio Express, Bud-
dah, BH: “Stag-O-Lee,” Ola and the
Janglers, GNP Crescendo, BLFH:
“Agquarius,”  Dick Hyman, Command.

Wichita, Kan. (KEYN AM & STERED FM)
Greg Dean, Program Director

BF: “Runnin® Blue,” Doors, Elektra.
BLFF: “I'll Hold Owt My Hand," Smith,
Dunhill, BH: “Green River/Commo-
tion,” Creedence Clearwater Revival,
Fantasy, BLFH: “Can't Find the Time, "
Orpheus, MGM.

COUNTRY

Ashlond, Ky. & Hunfington, W, ¥Ya,

{WTCR), Mike Todd, Progrem Direclor,
Personality

BF: “George and the Morth Woods,™
Dave Dudley, Mercury. BLFP: “Eva
Magdalena,” John Wesley Ryles |, Co-
lumbia, BH: “Are You From Dixie,”
Jerry Heed, RCA. BLFH: "“MacArthur
:?:_rlx“ Waylon Jennings and Kimberly,

Burbonk, Colif. (KBREQ)
Corkey Muyhurr-_.r, Personality

BP: “George and the North Woods,™
Dave Dudley, Mercury. BLFP: *“Polk
Salad Annie.”” Bill Carlisle, Chart. BH:
“Muddy Misshsippt Line,” Bob Golds-
boro, LA,

Chester, Pa. (WEEZ)
Bob White, Music Director, Personality

BP: “I'd Rather Be Gone,” Hank Wil-
liams, JIr, MGM. BLFP: “Things for
You and 1," Bobby Lewis, United Ari-
isis. BH: “Since 1 Met You," Sonny
James, Capitol. BLFH: “Then the Baby
Came,” Henson Cargill, Monument.

Cincinnati, Ohio (WUBE)
Bob Tiffin, Music Director

BP: “To See My Angel Cry," Conway
Twitty, Decca. BLFP: “Groovy Grub-
worm,'" Harlow Wilcox, Plantation. BH:
“Homecoming.,” Tom T. Hall, Mercury.
BLFH: "Better Homes and Gardens,”
Billy Walker. Monument,

El Paso, Tex. [(KHEY)
Charlie Russell, Personality

BP: “George of the North Woody™
Dave Dudley, Mercury. BLFP: “'Since 1
Met You, Buby," Sonny James, Capliol
BH: “Boy Mamed Sue.,” Johnny Cash,
Columbia, BLFH; “Thank You for Low-
ing Me,” Brenda Byers, MTA.

Flint, Mich. (WKMF), Jim Harper
Program/ Music Director, Fersonality

BP: “Since | Met You, Baby,” Sonny
James, Capitol. BLFP: “A Girl Named
Sam,” Lois Williams, Starday. BH:
“That's a Np No™ Lynn Anderson,
Chart. BLFH: “Out Went the Lights of
My World,” Paul Peek, 123,

Houma, La. (KJIN)
Ken Kramer

BPF: ““Green River,” Creedence Clear-
water, Fantasy. BLFP: “When 1 Die,
Motherlode, Buddah, BH: "A Boy
Mamed  Sue,” Johnny Cash, Columbia,
BRLFH: "Keem-0O-Sabe.” Electric Indian,
Limited Asdde.
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Konsas City, Kon. (KCKN)

Ted Cramer, Progrom Director

BPF: “Since 1 Met You, Baby,"” Sonny
James, Capitol. BLFP: "Jesus Is a Soul
Man,"” Billy Grammer, Stop, BH: “"Ways
o Love a Man,"” Tammy Wynette, Epic,
H.Llfhll-h “Penny Arcade,” Roy Orhison,
MOGM,

Phoenix, Ariz. [KTUF}

Bil Proctor, Music Director, Personality

BP: "You Fool"” Eddy Armold, RCA.
BLFP: “Oklahoma City Times,"” Hamil-
ton Camp, Warner Bros. BH: "Workin®
Man Blues,” Merle Haggard, Capitol,
BLFH: “I'm on the Road 1o Memphis,™
Caich, Do,

Phoenix, Ariz, (KRDS), Bob Pond
Program/ Music Director, Personality

BP: “Shamte on Me,” Morro Wilson,
Smash. BLFP: “I'll Fall in Love Again,™
Lee Hazlewood and Suzi Hokum, LHL.
EH: “Color Him Father,”™ Linda Mar-
tell, Plamtation, BLFH: "'l Take a Lot
of Pride in What 1 Am,” Dean Martin,
Heprise,

RHYTHM AND
BLUES

Calumbuz, Ga. (WOKS)
Ernestine Mothis

BP: “"Daddy’s Litle Man,"” O.C. Smith,
Columbia, BLFP: "House 1s Mot a
Home,” Mainstaphs. BH: “Oh What a
Might," Dells, Cadei. BLFH: "Some-
body, Please,” Vanpuards, Whiz.

Memphis, Tenn. (WDIA)

Bill Thomas, Progrom Director

BP: “Your Good Thing,” Lou Rawls,
Capitol. BLFP: “Uh Uh Boy, That’s a
Mo Mo, Candace Love, Aquarius, -

“Crumbs Off the Table,”™ The G-Ius;
House, [nvectus.

EASY LISTENING |

Atlanta, Ga. (W5B)

Cheis Fortran, Muske Librarian

BP: “Jean.'” Oliver, Crewe., BLF™:
“Honey Pie,” Barbra Streisand, Colum-
bia., BH: “Rain,” Jose Feliciano, RCA
Victor, BLFH: “Mah-MNa-Mah-Na."
Soundirack, Ariel,

Burney, Colif. (KAVA), Judy Camou
Music Director, Personality

BPF: "You Fool,"” Eddy Arnold, RCA,.
BLFP: “Raining In My Heart.," Ray
Price, Colurabja BH: “Hello, World,"
Tremeloes, Epic, BLFH: “Temptation,”
Sandpipers. A&M.

Jacksenville, 1ll. (WLD5)
Wayne Edwards, Personality

BF: “1I Want You to Know," New
Colony Six, Mercury. BLFP: “‘Julia,™
Ramsey Lewis, Cadei. BH: "1 Take a
Lot of Pride in Wha [ Am,” Dean
Martin, Reprise. BLFH: “Ring of Bright
Water," Dee Dec Warwick, Mercury,

Miami, Flo. (WIOD)
Yolando Poropar, Music Direclor

BP: “Love’s Been Good 1o Me," Frank
Sinatra, Reprise, BLFP: "Summer Me,
Winter Me,” John Gary.,. RCA, BH:
“I'm a Better Man." Engeltert Humper-
dinck, Parrot. BLFH: “Goodbye Co-
lumbus,” Association, Warner Bros.

Midland, Mich, (WMDN)
Jim Wiljonen, Music Direclor

BP: “I'm a Better Man,” Engelbert
Humperdinck, Parrot, BLFP: “Blue-
greens on the Wing,"” William Truck-
away, Reprise. BH: "Workin' on a
Lroovy hing,'" 5th Dimension, Souwl
City. BLFH: “Keem-O-Sabe,” Electric
Indian, United Artists,

Morwich, Conn. (WICH)
Bob Craig, Program Directar

BP: “Don’t Forget to Remember,” Bee
Gees, Atco. BLFP: "“For What 1'%
Worth,” Cher, Atco. BH: “This Girl Is
8 Woman Mow." Union Gap, Columbia,
BLFH: “Sweer Little Thing.” Spiral
Starecase, Columbia.

So. Loke Tohos, Calif. (KTHO-AM-FM)
Bill Kingman, Progrom Director

BF: “A Man Alone," Frank Sinatira,
Reprive, BLFP: Theme from “Picasso
Summer,” Jimmie Haskell, Dunhiil, BH;
“lean,” Oliver, Crewe. BLFH: “When
1 Die,” Motherlode, Buddah,

Springdale, Ark. (K5PR)
Dave Sturm

BP: “Slum Babv," Booker T & MG,
Stax. BLFFPF: “Wild and Wonderful Me,™
Julia Buddy, MGM. BH: “A Gifi of
Song," Mason Williams, Warner Bros.-
T Arts. BLFH: "Pretty Things Come in
Two,” Sandler & Young, Capitol

Springfield, Mass. (W5SPR)
Budd Clain, Program Director

BP: “The Most Beautful Thing in the
World Is a Woman," John Wesle Rr]:s
1. BLFP: “Mah-Na-Mah-Na,” Original
Cast, BH: “Put a Little Love in Your
Heart,” Jackie De Shannon. BLFH:
“MacArthur  Park,” Waylon Jennings
and Kimberly.

COLLEGE

Brooklyn, N. Y. (WBCR)

Lenny Bronstein, Music Director

BP: "Maybe," Janis Joplin. BLFP: “For
What It's Worth,” Cher. BH: "1 Wam

toc Live.” BLFH: *Carry Me Back,”
Rascals.
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University Park, Po. (WHR)

Charles F“Heagur, Program Directar
BP: “We Gota Al Get Together,”™
Paul Revere. BLFP: “I'm Gonna Make
You Mine,” Lou Christie, BH: "Hnnll't'y
Tonk Women,” Rolling Stones. BLFH:
“Did You See Her Eyes,” The Husion,

OTHER PICKS

HOT 100—Bob Rightsell, Bates-
bury. SC.. WBLR, BP: *I've
Stopped Everything”; Lindy Leigh,
Paul Gambaccini, Hanover, N.H..
WDCR, BP: "1 Cant Get Next
to You,” Temptations, Gordy; Rick
Shannon, Pittston, Pa., WPTS. BP:
“Sausalito,” Ohio Express, Buddah:

Jay Martin, San Luis Obispo,
Calif., KATY. BP: "lt's a Beauti-
ful Day,” Buckinghams, Columbia;
Jerry Rogers, Savannah, Ga.,
WSGA., BP: “Make Believe,”
Wind, Life; Steven Behar, Tulare,
Calif.. KBOS, BP: "Think Sum-
mer,” Ed & Marilyn. RCA: Ray
Cook, Valdese, Morganion, N.C.,
WSUM. BP: “My Balloon Is Go-
ing Up.,” Archie Bell & the
Drells, Atlantic; Curtis Coleman,
Cheyenne, Wyo., KYWO, BP: “A
Woman's Hand, Barbara Fairchild,

Columbia; George Lester, San
Antonio, WOAIL BP: *“Penny
Arcade,” Roy Orbison.

Jox

e Continued from page 42

the soul station owned by James
Brown. Bernard (Spider) Harrison
has been named to replace him
al WTLC-FM. Harrison does the
2-7T p.m. show. In the April-May
Pulse there are a total of 35
points between 7-midnight on the
FM dial in Indianapolis. WTLC-
FM has 13 of those, the Jim
Hilliard-directed rocker KNAP-
FM has another 13, for a total of
26 points. For vyour information,
AM rocker WIFE has 24 in that
period, and country-formated
WIRE has a 23. But | don't think
many markets can even come close
to the FM power of Indianapolis.
Anybody who doesn’t own an FM
station would do well to try to
buy one.

Don Loghname, 20-year radio
veteran, is the new news director
of KMBZ, Kansas City. He was
one of the first Top 40 person-
alities. . . . Steve Clark has de-
parted WOR-FM, New York. . . .
Old buddy Jay Sitricklett, using
the name Jay Brooks, is now do-
ing music director chores and an
afternoon air stint at 'WAMS,
Wilmington, Del.; Bob Hollands,
has been promoted to operations
manager. Stricklett’s career in-
cludes WMID, Atlantic City. . . .
Dave Rogers is the new program
director at country-formated KGA,
Spokane, replacing Jobmny (Jack
Boulton) Novak who went to
KVI, Secattle. Rogers had been
with KGHL in Billings, Mont,
Personalities at KGA include
Rogers, Don Lyons, Bobby Keith,
Del Carsen, Rick Owens, and
Steve Hudson.

* * &

Tom Andrews, formerly of
WSAM, Saginaw, Mich., is now
music director and 6-10 a.m. per-
sonality with WIBM in Jackson,
Mich. . . . Line up at KTUF in
Phoenix now includes program di-
rector Woody Starr, Ken Crow
{who'd been at KHOS in Tucson),
music director Bill Proctor, and
Bob Butler, KNIX-FM is increas-
ing waltage to 100,000 and will
return to the air in sterea with
country music 24 hours a day in
the next few weeks. . . . The May
Pulse for Nashville shows pro-
gram director Joe Suollivan and
WMAK far out-front in all time
periods except 7-midnight when
W5M takes over with a 29 com-
pared to WMAK's 23, Al this
poinl, WKDA looks preity far
out of the running. . . . Bob
Canada, formerly program direc-
tor of WORD in Spartanburg,
S.C., has joined Programming db,
the Ken Draper consulting firm,
as a programming assistant. Drap-
er, incidentally, has moved John
Wellman, former music director
ﬂr WCFL in Chicago, In as music
director of WCAR in Detroit.
Draper won't tell me yet what
he’s going to do with WCAR, but
[ would hate to bet against it
becoming a rocker, I was just
thinking, though, that there are
very few rock stations anymore.
You almost have to listen to a
soul station to find exciting radio.
Do you remember when the ratio
of hard records to soft was (wo
hard and one soft. Now, most Top
40 stations are all soft. 1 think
about the only thin% that could
really save singles from pulling
a disappearing act is some ca-
rousing hard rock radio stations to
come on the scene and if I were

WMCA trying to compete against
WABC here in New York, that's
what I'd do. I'd get some scream-
ing, shouting jockies and I'd only
play screaming, shouting récords
and the record companies would
have lo start putting out more
screaming, shouting records and
the kids would be fighting to buy
them at the record stores, and
screaming and shouting once again.

* & %

Dick Hogan from KSIJB in
Jamestown, N.D.. is now doing
the mid-day show on KLWW,
Cedar Rapids, Iowa, . . . Glen
Powers, who'd been with WSGN
in Birmingham, is now program
director of WTOB in Winston-
Salem, N.C., and the lineup poes
like this: Dusty Dunn, previously
of WUBE in Cincinnati: Powers:
Buddy Latham, previously of sta-
tion KELP, El Paso; Mike Mitch-
from KOMA. Okla.. Willie Ed-
wards from WNOR, Norfolk; and
Wally Beetoven from WAYS,
Charlotte, . . . Note to Larry
O'Brien: Tough luck. but 1 think
Rick Sklar WABC 5 going to
hire Sean Casey. At any rale,
they've locked heads, although 1
don’t think anything's signed vet;
maybe there'll be a contract by
the time you read this.

* * *

WAYN, Rockingham, N.C,
28379, needs country music rec-
ords. . . . Alan M. Leeds, former
deejay and music director for soul-
formated WANT, Richmond, is
now doing public relations work
for Point Park College. Pitts-
burgh, . Marvin L. Shapiro
has been elected executive vice-
president of Westinghouse Broad-
casting and appointed president of
the station group; he'd been presi-
dent of Television Advertising
just cant catch up! Still a heap
of letters to go through. I'll try
to get to all of them next week.

HOST LEN MINK DUETS WITH
Oliver, right, on “The Len Mink
Show' on WCPO-TV, Cincinnati.
The Crewe recording artist has
been touring TV bandstand
shows promoting his new single
from his current LP “Jean.”

ADVERTISING IN
p BUSINESSPAPERS
MEANS BUSINESS
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Radio-TV programming

NATRA Elects Dixon

o Continued from page 40

dent, Eddie Holland; second vice-
president, William (Boy) Brown;
third vice-president, Irvin Hes-
keth; recording secretary, Lou
Times; sergeant at arms, Joe B.
Martin and chaplain, Irene
Johnson.

The board of directors in-
cluded Kae Williams, Novella
Smith, Robert Thomas, Paul
White, Bill Summers, Jack
Holmes, Hal Atkins, Kitty Brody
and O. C. White. Bee Elmore
and Maurice Holbert were also
appointed to executive positions,

A Self-Service
Outlet in Pa.

PHILADELPHIA—The first
of a new chain of discount tape
centers featuring a self-service
merchandising policy opened in
suburban Ardmore.

The tape outlet, Sound Track,
is owned by Albert Melnick,
who also is president of A&L
Distributors, a record distribu-
torship. Sam Balaity is vice-
president of the retail chain.

Sound Track will stock 5,000
titles in all tape configurations,
including blank cassettes. The
outlet also will offer players and
hi-fi components.
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NARM BOARD of directors seated, left to right, Jack Grossman, second
vice-president; James Schwartz, first vice-president; Amos Heilicher,
president; Jack Geldbart, past president. Standing, left to right, Jules
Malamud, executive director; Charles Schlang; James Tiedjens, past
president; Merritt Kirk, treasurer; Milton Israeloff, and Carl Glaser,

secretary.
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Caught up in an aimless existence which offers few chances for fun, many
boys turn to a life of crime. Your United Way gitt can help steer them
right by providing counseling service, recreational opportunities and a
sense of purpose. Please give them time to grow instead of to kill.

Your company gift, plus a payroll plan, works many wonders
THE UNITEDWAY

Ll
2B.4 milhon famihes penalit from chald care, Tam iy sgrvice, youlh geidance, health programs, disaster relef ang servces for the Armed Forces through 31,500 Unided Way agencies ‘lﬂ@“
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Dionne V\arwick
the essence ofsoul

Soulfd'is one of America’s
iop seling R&B LPs

And nsis [HE single

outorthe P
You made it happen!

Youve Lot
that Lovin

eeling

oCE 12267

A Bacharach/David production
oroduced by Dionne Warwick

Gﬂd Chips Momam.
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BEST SELLING

ISoul Singles

Billboard SPECIAL SURVEY For Wesk Ending 9/6/6%

% STAR Performer—Single’s registering greatest proportionate upward progress this week,

This  Last Weeks on

Woek Week Titlo, Artist, Label, No. & Pub. Chart

1 1 SHARE YOUR LOVE WITH ME. . . 6
Aretha Franklin, Atlanta 2450 [Don, BMI)

2 2 NITTY GRITTY . e -

Gladys Enight & the Pips,
Soul 35043 (Gallico, BMI)

YOUR GOOD THING (Is Abou* to End). 7
Lou Rawls, Capitol 2550 (East, BMI)

OH, WHAT A NIGHT . G 4
Dtrls Cadet 5649 [Conrad, EMF}

| CAN'T GET NEXT TO YOU 4
Temptations, Gordy 7083 {inhﬂe EIMI:n
MOTHER POPCORN 12
James Brown, King 4245 {D',Inamne HMI#
NOBODY BUT YOU BABE 10
Clarence Reid, Alston 4574 t5hefll|m EMI]
CHOICE OF COLORS I & |

Impressions, Curfom 1943 I!‘.umad BMI:|

CHAINS OF LOVE
Bobby Bland, Duke 447 :Fmgresme, EMI:I

HOT FUN IN THE SUMMERTIME . . . 3
Sly & the Family Stone, Epic 5-10497
I3tone Flower, BMI)

WHAT DOES IT TAKE TO WIN YOUR LOVE.15
{le'ahﬁ:lkal;ﬁﬂl.! the All Stars, Soul 35042

TILL YOU GET ENOUGH HERERAR
Watts 103rd Street Rhythm Band,

Warner Bros.-Seven Arts 7298

(Wright Gerstl/Tamerlane, BAMI}

HOOK AND SLING L e .... B
Eddie Bo, Scram 117 (Uzza, BMI)

| COULD NEVER BE PRESIDENT 4
Johnnie Taylar, Stax 0044 (East/Memphis, BMI)
WORKIN' ON A GROOVY THING . 4

3th Dimension, Soul City 776
(Sereen Gems-Columbia, BAI)

JEALOUS KIND OF FELLOW = .. ... . 3

Garfand Green, Uni 55143 (Colsam Music,
Inc., BMI)

| DO
Moments, Stang 5005 {Gamhu BMI:

YOU MADE A BELIEVER (Out of Me). .. .13
Ruby Andrews, Zodiac 1015 {Wilric, BMI)

WHAT'S THE USE OF BREAKING UP. ... . 2
lerry Butler, Mercury 72950 [Assorted/
Parabut, BMI)

YOU GOT YOURS & I'LL GET MINE_ .. .. _ 3
Delfonics, Philly Groove 157 (Nickel Slive, BMI)
DOGGONE RIGHT ; 11

smokey Robinson & the Miracles,
Tamla 54183 [Jobete, BMI)

THINGS GOT TO GET BETTER . .. . &
Marva Whitney, King &24% {Solo, EM::

I'VE LOST EVERYTHING I'VE EVER LOVED §

David Rulfin, Matown 114% [Jobete, BAMI)

IN A MOMENT 3
Intrigues, Yew 1001 (Odom & Meiburg, BMI)
IT'S TRUE I'M GONNA MISS YOU . 3

Carplyn Franklin, RCA 74-0188 {Regent, BN'IT]'

This

26

27

28

29

30

31

32

i3

s DB ¢

39

40

41

42

Last
Woak Week Title, Artict, Label, Me.

26

23

29

5

30

31

17

21

27

42

41

45

49

46

47

‘Weeks on
L Pub. Chart

SAD GIRL 3
Imtruders, Gamble 235 iIPG BMI}

RECONSIDER ME . 12
Johnny Adams, 555 Infernational 770
1Singleton, BMI)

BY THE TIME | GET TO PHOENIX 5
Mad Lads, Volt 4016 (Rivers, BMI)

MY CHERIE AMOUR 13
Sevie Wonder, Tamla 541871 (lobete, EMII-

FREE ME . : T TN
Otis Redding, Atco 4700
JEasr,r'Munpfln'lis-"RE-dwai.-'"ﬁme, BMI)

THESE ARE THE THINGS THAT MAKE ME

KNOW YOU'RE GONE 9
Howard Tate, Turnfable 505 [Bay-West, BMI)

TIME WILL COME B
Whispers, Soul Chick 107
iTalk & Tell/Jondora/Franpak, BMI)

LET'S GET TOGETHER 8
Lirtle Milton, Checker 1225 (Arc Music, BMI)

| WANT YOU SO0 BAD 1
B, B. King, Blugsway &1034
(Sounds of Lucille/Pamco, BAI)

ONE NIGHT AFFAIR 10
O'Jays, Meptune 12 (Gald Forewer, BMI)

THAT'S THE WAY LOVE IS 1
Marvin Gaye, Tamla 54185 [Jobete, BMI)

LOWDOWN POPCORN 1
lames Brown, King &250 (Gola, BMI)

UH, UH BOY THAT'S A NO NO
Candice Love, Aguarius 4010 (Wil-Ric, EMH

BY THE TIME | GET TO PHOENIX .. .
Isaac Hayes, Interprise 9003 (Rivers, BMI)

LET ME BE THE ONE 3
Peaches & Herb, Date 2-1449 (Screen E-ums
Cal, BMI)

ITS TOO LATE R 3
Ted Taylor, Ronn 34 1F.ush EMI:l

OUT OF SIGHT, OUT OF MIND . . 3
Anthany & the Imperials, Unjted Artisis
50552 (Mom, BMI)

DADDY'S LITTLE GIRL 1
D.C. Smith, Calumhia 4-44048 (BB, ASCAP)

GET OFF MY BACK WOMAN . 2
B, B, King, BluesWay &1028 (Sounds nE
Lugille/Pamco, BMI)

I'VE GOT A FEELING . . . .
Dilie & the Nightingales, 5tax Eﬂulﬁ
[East/Memphis, BAMI)

KEEM-(-SABE P, -

Electric Indian, l,InIt-HI .irhﬂ: 5{]5&3
{Binn/Elaine/United Artists, BMI)

GOING IN CIRCLES -

Friends of Distinction, RCA 74-0204
{Porpete, BMI)

BLACKBERRIES L e |
Ialey Brothars, T Meck §0& qTr iple ;l BMI]
HERE | G0 AGAIN 1

Smokey Robinson & the Miracles, Tamia 54153
{Jobete, BMI)

WALK ON BY
lsaac Hayes, Entarprise 9003 Ua:fﬂiuz Seas, H!.M]

Soul Sauce

BEST NEW RECORD
OF THE WEEK

"SAN FRANCISCO
IS A LONELY TOWN"

JOE SIMON
(Sound Stage)

Looking for

Talent

Booking an Acl wm

Billboards

Internalional

Tdlent Edition
Nas (e ANSWER m

London executives joining the festivities include Phil Wesen,

46

www americanradiohistorv com

MICHAEL ALLEN, center, is feted at a closing night party after the
London artist's two-week engagement at New York's Copacabana.
left,
New York branch manager; Sy Warner, second from left, director of
single sales and promotion; Jack Weifeld, right, national album sales
manager; and Frank LaRocca, New York assistant branch manager.

has set

SOUL SLICES: Pop-soul, the slick of funky soul,
back the black music culture to the 1940'%. To grab the bigger
pop dollar via the spillover of soul inte pop, rhythm and blues
has whitened and degutted its sound to servitude, Jazz, which
has benefited the least from the pop-soul explosion (even gospel
has gained a bigger radio audience), is once again faced with
the task of preserving the integrity of black music, as the romance
of soul music with the “Hot 100" has bleached its authenticity. Soul
labels and deejays should keep recording and playing black blues,
Southern soul and jazz interpretations, to maintain a policy of
relevance and rapport with the black radio community, and to
keep a native music before its native public. The soul charts,
which some consider the proving ground of soul disks bidding
for pop play, reflect this complete absorption of soul into pop.
Back on the charts are Gladys Knight singing “Nitty Gritty,”
the Dells' everpresent James Brown. Aiding the return is the pres-
ence of many of the same artists that brought pop-soul to just
soul: Brown, Gladys Knight, Impressions, Stevie Wonder, Junior
Walker, Dells, Temptations, Smokey & the Miracles, Jerry Butier,
Brook Benton, David Ruffin and, belatedly, Otis Redding. So after
a return to “race music” (with pride), soul music has again
bucked the specialty field to go pop. Nevertheless, the specialty
field must be preserved like valuables in a safe deposit box. Mean-
while, make way for rock 'n' roll.

* * *

TID-GRITS: Specialty Records, the old blues line, is back
in business under general manager Mike Akopoff. The label will
issue unreleased titles by Little Richard, Larry Williams and Sam
Cooke, who should enjoy a musical revival of Otis Redding pro-
portions. A single by Cooke, “Last Mile of the Way,” will also
be released. A collector’s series, featuring “This Is How It All
Began,” a roots of soul spothight, "Doo Wop,” a pop-soul spotlight,
and “Ain't That Good News,” a gospel spotlight—will highlight
the heroes of rock 'n" roll. Another album will feature a never-

released pairing up Sam Cooke with the Soul Stirrers. . .
Skye Records will record Ruth Brown. . . . Z. Z. Hill has slgned
with Atlantic. His first single produced l:-y Ivy Quinn is titled
“(Home Just Ain’t a Home at) Suppertime.” . . . Brook Benton will
tape the “David Frost Show” on WNEW-TV here Thursday (4).
. - . Ray Charles taped the “"Andy Williams Show™ for October
airing, and introduced organist Billy Preston on the “Joey Bishop
Show"” last week. . . . 1. J. Jackson's Greatest Little Soul Band
in the Land begins six-week British tour on Thursday (11). . . .
James Brown has three LP's on the soul charts. . . . Organist
Jimmy McGriff tours England Oct. 17. . . . Back with hits are
Martha Reeves ("'Taking My Love") and Jackie Wilson (“Helpless").
. . Clarence Carter makes an “up North” at Boston's Sugar
Sha::k Sept. 29-Oct. 5. . . . Roberta Flack, on the charts with
her “First Take” LP, will appear at the Monterey Jazz Festival,
Sept. 20. . . . New from the Winstons: “Love of the Common
People.” Their debut disk, “Color Him Father,” sold a million. . . .
Bobby Russell's disk of “Better Homes and Gardens” i1s a soul
hit in the rural rough. 0. C. Smith made a Russell country song
the best r&b single of the year at the NATRA awards. . . . New
from the Emotions: “The Best Part of a Love Affair,” on Volt
. . . I'wo-sided hit for B. B. King: “Get Off My Back Woman"
b/w “I Want You So Bad.” His latest album, “Live and Well,"
is the one that broke the blues king pop. It's quality effort.
. Melba Mnnre. the lead singer in a number parodying the
Supremes in “Hair,” has become the first black girl to play
the femme lead in the show. . . . A hit for the Dynamics on
Cotillion, "Dum-De-Dum.” . . . Vancouver will host a blues festival,
Oct. 11-12, featuring so far: Bo Diddley Albert Collins, John Lee
Hooker, Slim Harpo, Chuck Berry, Lighinin’ Hopkins and Taj
Mahal. . . . Warren Lanier, who was reelected national chairman
of FORE, has resigned as nationmal sales manager of Venture
Records. Lanier is negotiating with several companies for the pos-
sibility of running a soul label with complete autonomy. . . . Gene
Chandler sings Curtis Mayfield's “In My Body's House” for his
latest Checker single. He records for Brunswick also to fulfill a
commitment to both labels. . . . New Carl Cariton on Back Beat:
“Don't Walk Away.”" And from 0. V. Wright on Back Beat:
“I'll Take Care of You” b/w “Why Not Give Me a Chance.” .
Buzz Willis of RCA reads Soul Sauce. Do you?
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Soul

Billboard SPECIAL SURVEY For Week Ending 9/8/6%

BEST SELLING

ISoulLP’s

% STAR Performer—LP’'s registering greatest propectienate wpward progress thiz week.

This  Last Weeks on This  Last Weaks on
Week Week Title, Artis?, Label, No. & Pub. Chart Week Week Title, Artist, Label, No. & Pub. Chart
1 1 HOT BUTTERED SOUL P, 26 24 BOOKER T. SET 13
Isaac Hayes, Enterprise ENS 1001 15] Booker T, & the M.G.'s, 5tax 575 ?ﬂ{ﬂ (5
ﬁ 6 TEMPTATIONS SHOW . . . 5 27 25 NOW . . 8
Temptations, Gordy G5 933 (5) Four Tops, Motown M5 675 (5)
3 4 STAND .19 28 28 IKE & TINA TURNER IN PERSON = . 5
Sly & the Family Stone, Epic BN 24456 (5) Minit LP 24018 (5)
g 3 TIME OUT FOR SMOKEY ROBINSON 29 29 GREATEST MOTION PICTURE HITS .. ... 4
% THE MIRACLES = ) R Dionne Warwick, Scepter SPS 575 (5)
Tamla TS 295 (5)
€} 36 SON OF A PREACHER MAN . ... 10
5 7 MEMPHIS UNDERGROUND = 16 Nancy Wilson, Capitol 5T 234 (§)
DI e L 31 27 IR WALKER & THE ALL STARS
O o mEwa mwasHEWAY TS 14 GREATEST MITS . 10
Lou Rawls, Capital ST 215 (5) Soul 55 718 (5)
7 2 ARETHA'S GOLD _ g 32 30 BLACK AND WHITE 5
Aretha Franklin, Atlantic SD 8227 (5) 8 Tony Joe White, Monument SLP 18114 ()
8 8 LOVE MAN D 33 38 YOUNG MODS' FORGOTTEN STORY ... . .15
Otis Redding, Atco 50 289 {5] Impressions, Curfom CRS 8003 [5)
9 5 AGE OF AQUARIUS . . .. g | 34 35 GETTING DOWN TO IT ey S 16
Fifth u.mﬂmn Soul City SCS 92005 {5) lames Brown, King KSD 51051 (S)
10 11 CLOUD NINE 35 37 SOUNDTRACK: UPTIGHT = ... ... .27
Temptalions, Gordy GLPS 939 (S) i Stax 5T5 2006 (5)
oy @ TS AMOTHER . oo 2 % 33 LETUS G0 INTO THE HOUSE OF "
ames Brown, King 5 o Mg A g ; -
12 13 LIVE AND WELL . . e || Pavilion BFS 10001 (3]
3. B, King, Bluesway 6031 (5) $ — CROSBY, STILIS & NASH .. ... 1
Atlantic 50 8229 (5)
» 3 E“MwﬂlﬁE “‘M?;Em EF.I'-HSEEEE IS:; SRR 3B S0 L I
av n, Qwn a1 ULFUL ISR . |
Dionne Warwick, Scepur SRS. 53 :5;
14 14 T“F”E SR S R 14 % " ”
arvin Laye, 1amig ' [ |
Aretha Franklin, Atlantic 50 8212 [5.}
15 23 ?!ﬁlﬂ'f? |me Eﬂﬁﬁv:i ........... 18
FIEnNagsE o 1SNIRCTIGA, Ehar
LS8 S149. (5) 40 26 ]ﬂfnmﬁﬁmi IR AT Oy it 11 el |
16 16 LOVE IS BLUE . R .3
Dells, Cadet LPS B29 (5 41 44 SMASH HITS .3
S haeE W Jimi Hendrix Experience, Reprise RS 2025 [5&
17 15 IT'S OUR THING .. 20
Isley Brothers, T-Neck TNS 3001 (5) ﬁ = EErS“TE'ﬂEmel}LnrﬁﬂiE;‘rw“m S |
18 21 BLOOD, SWEAT & TEARS 20

Columbia C5 9720 (5} o . 43 43 TELL IT LIKE IT IS o 3
George Benson, AEM SP 3020 :5]

19 19 FELICIANO/10 TO 23 APV
Jose Flllcluiu RCA Victor LSP 4185 (5) 4 42 E'ﬁ o T M
1€ ,'ml“ Imiman
20 20 COLOR HIM FATHER T
45 46 HIGH VOLTAGE ey
Winstons, Metromedia 1010 IE:I Eddie Harris, Allantic 5D 1528 15]
21 22 ICE MAN COMETH ; 35
46 48 CLOSE UP i
Jerry Butler, Mercury SR 66188 (5) gl AL A O 3
22 18 CHOKIN' KIND ...13
23 10 GREATEST HITS ssssmssanid | G — QO WP oo q §
Dells, Cadet LSP B24 (5) Lou Rawls, Capitel SWBB 251 (5]
24 17 LETTHE SUNSHINEIN = . ... . 11 — THE MAD, MAD, MAD, MAD, MAD LADS. 1
Diana Ross & the Supremes, Motown MS &89 (5) ﬁ Volr VOS5 6003 (3]
39 POPCORN .3 50 34 DOIN' HIS THING . 9
@ James Brown Band, King KSD 1055 (S) Ray Charles, Tangerine ABCS 695 (5)

LOOKing fop
Talent
Booking an At! = i

Billboards

THE FLIRTATIONS accept thﬁ ththm and Blues Assumatmn of Gr&at Tﬂle“l En“in“

Britain's award to Hi Records' Willie Mitchell as a top soul instru-
mentalist. Taking part in the ceremony on behalf of label mate Mitchell Ilas ma AHSWEH .
are, left to right, the Flirtations’' Viola Billups, Ernestine Pearce and

Shirley Pearce. Producer-songwriter Wayne Bickerton presents the
award in London. The girls record on the London-distributed Dearam

label.
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Coin Machine World

Music Operators Converging On Chicago

Discuss Effect of Merging
Vending and Music Firms
Granger: Early Show a Test

CHICAGO — Although the
Music Operators of America
(MOA) is enjoying its greatest
success as the national organi-
zation of jukebox operators,
the unusually carly date for its
convention is presenting some
hardships. Commenting last
week on the Sept. 5-7 date,
which will find most jukebox
manufacturers without new

HOWARD ELLIS
President

KAMA MEET

models ready, MOA executive
vice-president Fred Granger said,
“1 think our directors would
move the show out of the Sher-
man House before accepting an-
other early date like this” At
the same time, he pointed out
that advance registration is
ahead of last year and the ban-
quet is “sold out.” He also com-
mented on other controversial

(Continued on page 30)

A. L. PTACEK JR.
Secretary

Montooth Tells MOA's
Public Relations Plan

By BEVERLY BAUMER

WICHITA, Kan. — "Money
can’t buy good public relations.
You have to do it yourself at
the grassroots level. The jukebox
industry has been misunder-
stood, but we have our chance
to tell people what it really is,”
Les Montooth, national treas-
urer of Music Operators of
America (MOA) told members
of the Kansas Amusement and

Jukebox Firms
In Patent Suit

e Continued from page 4

tiff has developed and adver-
tised the distinctive design of its
‘Spectra’ phonograph at  creat
expense to it. Upon information
and belief, the German manu-
facturer of the 'NSM Prestige
160" unit had access to this de-
sign and thereafter deliberately
copied Plaintiff's patented de-
sign in a clear effort 1o trade
upon the good will that Plaintiff
has developed for its product.
The sale by Defendant of this
deliberate copy of Plaintiff's
valuable design will greatly dam-

(Continwed on pape 62)
SEPTEMBER 6,

Music Association in a banquet
speech at the organization’s an-
nual meeting Aug. 23 in Execu-
tive Inn here.

He recommended use of a
public relations speech, “The
Jukebox Story,” prepared by
MOA, as a means of upgrading
the mdua.trya. image.

*It's the best public relations

(Continued on pape 59)

MOA Reveals
Plans fo Help
Promofe Talent

¢ Continued from page 3

featured speakers at the annual
meeting of the Music and Vend-
ing Assn. of West Virginia. Both
concurred that in the future,
MOA might reap positive pro-

(Continued on page 52)

MOA Offlcers

LES MONTOOTH
Treasurer

W.Va. Assn
Elects Broom

CHARLESTON, W. Va—Al
Broom, partner in Broom & An-
derson Amusement Co., Pine-
ville, W. Va,_,
dent of the West Virginia Music
and Vending Assn. at its 15th
annual convention here Aug. 21-
23

Broom observed following his
election that association projects
of prime concern to him during
his one-year term will be in-
creased involvement of state as-
sociation members in the Music
Operators of America public re-
lations campaign — particularly

{(Continued on page 52)

was elected presi-’

Ellis to Remain With Program

By RON SCHLACHTER

CHICAGO — Although his
Music Operators of America
(MOA) presidency will soon be
history, Howard Ellis has prom-
ised that he will not abandon
his role in the association’s pub-
lic relations program,

“This will be my pet project,”
said Ellis. “Other presidents may
not want to devote their time to it
but regardless, 1 will keep it up.

“Looking back, the program
has been a huge success. We're
not going to drop il at conven-
tion time. Instead, we're going to

HAL SHINN
Sergeant-at-arms

Copyright Committee Studying
Arbitration of Rate Disputes

By MILDRED HALL

WASHINGTON — From all
Indications, it looks as if the
jukebox performance royalty of
$8 per box and the simplified
reporting worked out in the
House-passed revision bill of
1967 will remain substantially
the same in the Senate version.
But there may be some other
very new aspects in the bill that
could one day affect the juke-
box performance royalty rate
proposed in the revision. One
new aspect 1s the Senate Copy-
rights Subcommittee work on a

License Crackdown to Spark Reform

ST. LOUIS—A highly publi-
cized crackdown on unlicensed
vending machines s causing
bulk vending operators here to
consider proposing reforms to
the city vending machine licens-
ing ordinance. “We'll be pre-
senting our case to the St. Louis
city council in September,” said
Earl Veatch, Central Distribu-
tors. "We will be pushing for a
reclassification of machine li-
censing and an end to discrim-
mamr:—,f practices against bulk
'vending operators,”  Full-line
vendors operaling large ma-
chines were also affected by the
crackdown here,

City License Collector Ben-
jamin L. Goins began a cam-
paign to assure compliance with

1969, BILLBOARD
e ——— s

By BRUCE CORY

the required display of a city
licensing sticker on all vending
machines when the licenses came
due July 1. While only some six
or seven machines have actually
been confiscated by officials
from the collector's office and
then promptly picked up by their
owners without difficulty after
purchase of the licensing stick-
ers, machines all over the city
have been ticketed for confis-
cation, a move which has in-
spired many operators to buy
the license. On Aug. 19, for
example, some 250 vending ma-
chines in the Fisher Body Divi-
sion and Chevrolet-St. Louis di-
vision of the General Motors
Corp. were ticketed for confis-
cation by Goins and his men.

WwWwWw americanradiohistorv com

The proper labels soon appeared
on the venders after conferences
(Continued on page 65)

HIRSH DE LA VIEZ,

add to it and we will be coming
out soon with a revised edition
of the “The Jukebox Story.

“Reaction to the program has
been unbelievable. Operators
didn’t realize how great the ac-
ceptance would be, We have
found the public very receptive.
Anyone who gave the speech
once 1s anxious to give it again.
We are simply amazed at the
results.

“The public is anxious to
hear about our industry. When

(Continued on page 57)

BILL CANNON
Chairman
Past President's Council

mark-up of the revision bill un-
der chairman Sen. John L. Mc-
Clellan (D-Ark.). The commit-
tee is considering setting up an
impartial arbitration board to
review statutory rates periodi-
cally and settle disputes when
parties want changes in statutory
rates,

Rate battles are perennial, and
have been a major factor in hold-
ing up the modernizing of the
1909 copyright law. Industries
like music publishing and record

(Continued on page 60)

Hirsh Tireless
MOA Showman

By MILDRED HALL

WASHINGTON — Hirsh de
La Viez, who has been entre-
preneuring the Music Operator
of America (MOA) banque
show for nearly two decades
served the MOA in anothe
capacity this year by linin
up controversial columnist Jack
Anderson to keynote a seminar
on public relations. La Viez)
with the help of MOA execu-
tive vice-president Fred Granger,
first lined up Drew Pearson,
whom La Viez has known for
years. Pearson subsequently be-

(Continued on page 54)
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THANK YOU

FOR VOTING

“HARPER VALLEY PTA”
NUMBER ONE JUKEBOX SONG IN 1968

Jerllle G. RILEY

EXCLUSIVELY ON PLANTATION RECORDS

MOA Exposition ‘69

HARLAND
WINGRAVE

RUSSELL
MAWDSLEY

WILLIAM
ANDERSON

|

HENRY LEYSER

LAWRENCE
LeSTOURGEON

Public Relations Theme
Keynote of 1969 MOA

o Continued from page 49

aspects of the show during an
exclusive interview,

Some of the topics to be dis-
cussed:

For the first time, a foreign
manufacturer of jukeboxes will
exhibit alongside the four do-
mestic producers.

There is continued specula-
tion about “combining” juke-
boxes and amusement equip-
ment in the same show along-
side vending machines, and
more stress on holding MOA's
show on joint dates with that
of the National Automatic

Merchandising Association
(NAMA).

This year's MOA public rela-
tions seminar will feature con-
troversial political columnist
Jack Anderson, colleague of
Drew Pearson (who would have
appeared but is ill).

MOA's award to the “Juke-
box Record of the Year” will
go 1o Plantation Records' Jean-
nie C. Riley for “Harper Valley
PTA.” a recording that
peaked on trade charts over a
vear ago and which demon-
strates the unusual longivity of
recordings on jukeboxes.

The show here falls on the

50

¥

ROBERT NIMS

exact dates of a tape cartridge
convention being held by the
Mational Association of Record
Merchandisers (NARM), forcing
some record manufacturers to
divide forces between exhibits
here and in Dallas. Only seven
will exhibit here.

Officers of MOA are being
elected for the first time by the
organization's directors, in an
effort to bring procedures more
in line with accepted associa-
tion practices,

Commenting further on the
early date, Granger said, "I
can appreciate how the phono-
graph manufacturers feel about
the show occurring before their
new models are ready. For the
most part, the phonograph man-
ufacturers have been very co-
operative in showing their latest
models. The operators appreci-
ate this and look forward to it.
I might also add,” he said, “that
several phonograph manufactur-
ers have already inquired about
next year's show date.”

Referring to the addition of
one more phonograph manufac-
turer, ACA Sales & Service,
which distributes a German-
made jukebox, Granger said,
“For some years our show has
been taking on more of an inter-
national flavor and 1 think this
enhances the show. It increases
attendance and this year, for
example, there will be more
delegates from such places as
Australia, Canada and Europe.
This helps everybody, makes the
show more colorful and benefits
all the exhibitors.

MNew Rules

“l am sure that our directors
and our exhibitors would not
consider it fair to exclude an
exhibitor on the basis that he
represented a foreign manufac-
turer or product, As far as the
phonograph manufacturers ex-
hibiting this year are concerned,
they are all exhibiting in accord-
ance with ground rules they
helped draw up.

“We have made every effort
to accommodate the exhibitors
and asked them what they want
in the way of showground rules.
We made a number of changes
this year and we published the
changes and will enforce the
rules. As an example, it was
determined that no alcoholic
beverages would be served on

(Continued on page 56)
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Reveal MOA Talent Plan

o Continued from pape 49

motional benefits by assuming
a national talent-scout role.

The talent hunt idea origi-
nated with Ellis, who has de-
voted much of his term as na-
tional association president to
launching the coin machine in-
dustry’s first grass-roots public
relations campaign.

“There is so much deserving
talent that operators become
aware of,” Ellis said, *l1 don't
sce why we couldn’t work out
some means for assisting new
talent. Plenty of young kids
need help getting started.”

Regional Program

Granger, stressing that the
MOA public relations efforts
are now a permanent associa-
tion service, added, “The me-
chanics of this haven’t been
worked out at all. It's a just a
thought for the future as a com-
ing phase of our continuing ef-
fort to tell our story in the com-
munities where we do business.”

Granger speculated that any
organized MOA effort to scout
talent would involve state and
local associations as well, for-
malizing in some instances in-
dependent, random efforts by
individual operators.”

“It's not a matter of our In-
dustry promoting records by
young artists, but rather our
helping local acts to get the ear
of the record industry. All seg-
ments of the business could ben-

efit.”
Public Relations

While obligingly looking
ahead in response to queries, El-
lis and Granger devoted their
full energies here to infusing
West Virginia operators with
public relations enthusiasm.
While operators in 18 states
have made the MOA-drafted
presentation to local civic
groups, fraternal organizations
and other audiences, this state
is not among them. The MOA

W. Va. Assn
Elects Broom

e Continued from page 49

in the area of public speaking—
and a stepped-up membership
drive.

“We're totally behind the
MOA public relations push,”
Broom said, “and we're going to
make it work in our state.”

Elected first vice-president was
James Kiser of K&K Music Co.,
Beckley. Eugene Wallace, Wal-
lace & Wallace Music, Inc., Oak
Hill, brother of the late John A.
Wallace, was elected association
second vice-president. Leoma W.
Ballard of Belle Amusement Co.,
Belle, was returned to her long-
time job as association treasurer,
and Marie A. Coffman, Qak
Hill, retained her job as secre-
tary. Chris Ballard was again
elected sergeant at arms.

_ Directors elected at the meet-
ing here were J. C. (Buddy)
Hunt, Welch; W. T. Cruze,
Charleston; Edward M. Oliver,
Montgomery, Joe Dobkin,
Wheeling; James Stevens, Graf-
ton; Shelton Price, Barboursville;
Jerry Derrick, Charleston; A, M.
Springer, Fairmont; William An-
derson, Logan; Earl Tomblin,
Logan; Guy Moss, Charleston:
Dilman DeHaven, Winchester;
Andrew Kniska, Clarksburg:
Ronnie DeHaven, Winchester,
and Lee Hayhurst, Buckhannon.

Broom's first actions as presi-
dent will be to appoint com-
mittees to direct membership re-
cruitment and select a site for
next year’s convention.

52

officials explained the public re-
lations concepts in a special
seminar during the convention
here and obtained the pledges
of a number of operators that
in the near future they’ll be tell-
ing the industry story to some
type of formal gathering in their
OWNn communities.

Welch operator Buddy Hunt

Have you ever seen
a man knock a ball
into the side pocket,
a ball into the other

suggested to Ellis and Granger
that the prepared MOA pub-
licity should contain reference
to the extensive display of coin
machines at the Smithsonian
Museum in Washington, D, C.
Granger agreed and promised
that the revised talk, to be ready
early next year, would contain
this point.

Granger carefully emphasized
that the type of program in
which MOA 1s engaged will re-

quire dogged perserverance. “It
may take 20 years before we
see any spectacular results.”

Cigaret Tax
Another featured speaker,
John Zei, assistant legislative

counsel for the National Auto-
matic Merchandising Associa-
tion, reported on prevailing
cigaret tax and sales tax trends
in the U, §., predicting that
some state soon “will have a
20-cent cigaret tax.” He urged

side pocket, a ball

info the near corner
pocket, a ball into the

other near corner

a ball into the
other far corner pocket,
all on one shot?

And, while you're there, take

Stop by Brunswick booths

36 & 37 any day during the
Musical Operators of America
Show at the Sherman House.

You'll see two of the most
delicate pool shooters ever: five
times World Pocket Billiards
Champ Jimmy Caras and 1968 U.S.
Open Champion Joe Balsis.

And the things they do with a
pool cue you're not going to believe
even after you see them.

Be sure to see these men shoot.

www americanradiohistorv com

a peek at our all new Brunswick

that the association improve its
communication with the state
legislature.,

Among several eulogies to the
late John A. Wallace delivered
during the convention was that
of wveteran trade reporter Bill
Gersh, Referring to Wallace's
efforts to found and tirelessy
promote this state association,
Gersh said, “One word John
Wallace loved was co-opera-
tion.”

pocket, a ball into the
far corner pocket and

CB-7, the first really professional

quality coin-op pool table.

But Lordy, don't let either one
of them talk you into any games.

These men have a touch

like a jeweler.

Brunswick

Consumer Division Brunswick Corporation

SEPTEMBER 6, 1969, BILLZOARD
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Congratulations

to the

Music Operators
of America

Thank you for making this
our best year of the sixties

The WURLITZER AMERICANA i
is still the Best Investment
in Automatic Music
See the exciting innovation
at our Booth 115 on the exhibition floor

The WURLITZER COMPANY / North Tonawanda, N.Y. 14120
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THE AMAZING TOUSHAY, the
“Mad Turk” comedian.

BOOTS RANDOLPH, Monument
Records.

La Viez a Tireless Showman,

Tells of Great MOA Shows

for La Viez, who works months
ahead in planning each MOA
came ill and his columnist col- show,

league, Anderson, will address La Viez for years operated
the convention here Sept. 3. one of the nation’s biggest juke-
Dealing with well-known per- box routes, with 855 boxes here
sonalities is all in a day’'s work in Washington, and a total of

e Continued from page 49
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OVERHEAD MODEL [nm Bﬂ:

i Matural finish hordwood
cabinet | For use on coin

o Two-faced. Scores 15-21 | Sparoted, de
and/or 50 pts. kinds. . .
OB, Chicoto §4£0.50 | rieaw - aity

made of stecl
with dark

brown baked enomel fin-
ish. Avail. for 10¢ or 25¢
operation, Large coin ca-
pacity w. Mational Fh:qec
tors. Size B" x 16" x 4"

Electric counter ﬂphnn-m %

EACH model also has lhnn features:

e 10¢ 1-player or 2-player by simplc
plug switchover. Also 2 for 25¢
plnjr Easily serviced.

# “"Gome Over" light flashes on at e
end of gome, Torms:

® Lorge metal eoin bax—haolds $500
in dimes.

%4 dep., bal. C.O.D. or 5.D.

MARVEL Mig. Company

=1
—— e 2845 W. Fullerton, Chicago, 11l &0&47
z Request hlllilrd supplies catalog Phone (312) 342-2424
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§ SIDE-MOUNT MODEL. . .$249.50

to sell right
.the cues for 1970 from

Here are ten smooth, colorful one- and two-
piece cues to suil every laste and talent.
The work of master designers and craftsmen,
they combine style, balance, taper and finish
to help every veteran or beginner to play a
better game. Butts are of imported assorted
South American woods; shafts are of selected
Canadian hard white maple; tips are of quaF|t1.r
water buffalo hide. All joints are precision-
made of brass or aluminum or a combination.
Butt wraps are of nylon or leather. Decorative
trims and spacers are of brass, aluminum or
pearlized material. Send for prices and de-
tails today.

¥ —

FECAEATICN PRODUCTS GROUF
VICTOR COMPTOMETER CORPORATION

[ L o ]
333 Morton 5t Bay City, Mich. 48708 Factory: Shakopee, Minn.
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JEANNIE C.
Records.

RILEY, Plantation

1,585 machines throughout the
Capital, Baltimore, Buffalo and
Pittsburgh. He got to know
many label and broadcast stars
in New York via his half-inter-
est (with Yearmie Stern) in the
“Hit Parade” copyright. In 1960,
Hirsh sold his coin machine
business to begin his “Show
Biz Productions” headquartered
here.

Hirsh plans for each per-
former (he always refers to them
as “artists”) the best possible
presentation on stage to assure

On the Sireet

By RON SCHLACHTER

Music Operators of America
(MOA) director Jim Stansfield has
broken ground in LaCrosse, Wis.,
for a new facility that will house
both his novelty and vending
firms. The building will be large
enough to accommodate all offices,
trucks and displays. . . . Advertis-
ing and sales promotion manager
George Hincker is back at Rock-
(Oda headquarters in Chicago after
attending the West Virginia Music
& Vending Association meeting in
Charleston. Meanwhile sales man-
ager Lester Rieck reports that busi-
ness is Williams Elec-
tronics, Inc., ‘will introduce at least
one new nnvell}' game at the MOA
show, according to sales manager
Bill DeSelm. At the same time, De-
Selm notes that Smart Set and
Beta are both big items for Wil-
liams,

Irving Kaye Co. will be repre-
sented at the MOA Show by the
entire Kaye family. According to
Howard Kaye, the company will
show a new line of home tables,
as well as coin-operated tables. In
addition, the firm will have a new
type of game at the show. . . .
Gene Wagner reports that Nutting
Industries, Ltd., will have a new
single play model at the MOA ex-
position called Try a Game Com-
puter. The company will also show
a new hockey gome. . . . Ralph
Pries, president of Berlo Vending
Co. in Philadelphia, will serve as
co-chairman at the Nov. 23 dinner
hnnnrmg city council president
Paul D'Ortona. . . . Max Schiff
has moved from Chicago to Phila-
delphia to head ARA Services'
Aramark Caterers division. . . .
Congratulations are in order to
Elmer Schmitz who recently cele-
brated a birthday. Schmitz, who
lives in Hilbert, Wis,, admils to
being over 40 but under 60.

Amusement Machines Associa-
tion of Greater Philadelphia will
observe its 40th anniversary Dec.
|4 with a dinner-dance and show
at the Latin Casino, This will also
mark the 35th year for Joseph
Silverman as executive secretary
of the association. .- . Edward
Schwartz, cigarette vending ma-
chine serviceman with Stan Harris
& Co. in Philadelphia, has reported
to police that bandits held up his
walk-in van and took $134 in cash
and a supply of cigarettes. . .
Horn & Hardart Baking Co. of
Philadelphia, which maintains a
very active vending machine oper-
ation in addition to its restaurant
and baking = divisions, has named
Elkman Advertising Co. for adver-
tising, sales, prﬂmuhun and public
relations for all divisions, The ad-
vertising budget is estimated at
$600,000. . . . Albert Rodsiein,
president of Macke Variety Vend-
ing Corp., is co-chairman of the

(Continued on page 62)
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HANK WILLIAMS JR., MGM Rec-
ords.

the artist and the label a warm
place in the operators’ memory.
He is sure it has paid off for
many an artist who was just be-
low or on the verge of breaking
big, 10 have this momentum to
crest his popularity wave. Hirsh
remembers when Mahalia Jack-
son was just reaching the top,
and stopped the MOA show
with an ovation to a talent that
has proven out pure gold for
operators, broadcasters and la-
bels, over the years,

The first step in the compli-

THE IMPRESSIONS, Curtom Rec-
ords.

cated business of putting on the
MOA show is to get firm com-
mitments from the artists and
their labels for the date. Fortu-

nately, the show date falls on a '

Sunday this year, when singers
are free.

Any artist appearing on a
Hirsh de La Viez show 1s as-
sured of comfort back stage.
Hirsh says he plans for each to
have a full rehearsal, backed by
the best musicians he can find.

Rehearsal is set early—for

(Continued on page 63)

Whats Playing?

LORMNA FAYE
STELLY,
programmer,
Stelly
Amusement Co.

ROSELLA RAY,
programmer,
Ray's Music Co,

PAT KAHLER,
programmer,
llowa
Amusement Co.

Glendale, Calif., Location:

CAROL
STEPHENS,
programmer,
Valley Vendors.

Hudson Falls, N. Y., Location: Adult (Over 30) Restaurant

JOHN POWERS,
programmer,
Henry C.
Knoblauch &
Sons, Inc.

Peoria, lll., Location:

BILL BUSH,
programimer,
Les Montooth
Phonograph
Sarvice,

A weekly programming profile of current and standard
selections from locations around the country.

Baton Rouge, La., Location: Kid Drive-In

Crete, Neb., Location: Kid Restaurant

Fulton, lll., Location: Adult (Over 30) Tavern

C&W Tavern

—_—_————-—-—I
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Current releases:

"Honky Tonk Wamen," Relling S5tones,
London 210;

"Put a Little Love in Your Heart,"
Jackie DeShannon, |Imperial 66385:

"“Warkin' en a Groovy Thing," Fifth
Dimension, Soul City 776,

Didies:
Location does not respond to oldies,

Current releases:

“Birthday." Underground Sunshine,
Intrepid 75002 :

“Jean,” Oliver, Crewe 334;
"Keem-o-5abe," Electric Indian,

United Artists 50563,

Didies:
Location does not respond to oldies,

Current releases:

“A Boy MNomed Lue,” Johpny Caosh,
Columbia 4-44944 ;

"Il Mever Fall in Love Again'™
Tom Jones, Parrat 40018

"Keem-p-5abe,'" Electric Indian,
United Artists 50563,

Oldies:
Truck Stop,' Jler Smith
*So Rare,'" Jimmy Dorsey,

R&B Lounge

Current releasess:

"What Does |t Take to Win Your Love,"
Ir, Walker & the All Stars, Soul 35062

“'Oh, What a Night," Dells, Codet 55649

“My Cherie Amour,'" Stevie Wonder,
Tamia 54180,

Qldies: |
"Midnight Hour," Wilson Pickett,

Current releases:

“I'll MNever Fall in Love Again,”
Tom Jones, Parrot 40018;

"Up to Moggie Jones," Mills Bros.;

"A Boy Named Sue," Johnny Cosh,

Columbia 4-445944,

Cldies:

“In the Year 2525," Zager & Evans.

Current releases:

“A Boy MNamed Sue, Johnny Cash,
Columbia 4-44544 ;

"That's a Mo No,” Lynn Anderson,
Chart 66-5021;

“"Cavan Lonmely Days," Jan Howard,
Capitol 2585. |

Didies:

"Houston,” GClen Campbell;
“Harper Valley P.T.A.,"" Jeannie C. Riley.



www.americanradiohistory.com

i

" L AB0N

- JOUN

SEEBUR
- APOLLO

The Seeburg Sales Corporation, Chicago, lllinois 60622
3 EBURG A Subsidiary of Commonwealth United Corporation

Now.

The space-age
coin-operated
phono.
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IERRY SMITH, ABC Records.

S h-._

PEACHES AND HERB, Date Rec-
ords.

Granger: Record Firms
Should Support MOA

» Continued from page 50

he floor this year, since there
vere complaints about this last
rear.”

Granger explained that com-
slaints about the Sherman and
he date of this year's show were
in outgrowth of “tremendous
fissatisfaction” with the Pick
—ongress. "“We moved to the

Sherman in 1968 because the
exhibitors were so dissatisfied
with the Pick Congress, and in
making the move, we were stuck
with this year's date. Except for
the problem of the date this
yvear, the Sherman is really ideal
for our show. All the exhibits
are on one level, the hotel is
just the right size for our show
and no other convention can

Qakland, Calif.

2230 E.14th Street
A.C.415-523-3421
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THE MISSILE

A.C.A. SALES AND SERVICE

Distributors for the State of California

-

Exclusive

2891 W. Pico Bivd.,,
Los Angeles, Calif. 90006

A.C.213-737-0104
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DON CORNELL, Jaybee Records.

compete with ours—we take
over the whole hotel. The Sher-
man has the best access to ex-
hibit areas of any Chicago hotel,
and there is more area on a
lower level when we need it.
The hotel is centrally located,
the public rooms are excellent,
and catering is first rate—we
had many compliments on the
food last year.”

Granger acknowledged that
there had been fewer compli-
ments about rooms at the hotel,
however. “This has been a very
severe problem for us,” said.
“If the refurbishing of the rooms
is ever completed the Sherman
will be that much more ideal
for ws.”

1970 Show

The Sherman will again be
the site of next year's MOA
convention, Oct. 16-18, but since
this more ideal date doesn't
correspond with NAMA's Nov.
7-10 date here at the Interna-
tional Amphitheatre, Granger
acknowledged there is more talk
about the need for joint MOA-
NAMA convention dates.

“My impression is that our
directors emphatically favor
joint dates because of the con-
venience for operators who want
to see both shows. However, |
don't know of any of our direc-
tors who favor a merging of both
shows. | have been asked by
more than one exhibitor about
a possible merger and my an-
swer is always the same—this
decision on MOA’'s part is up
to the MOA board.”

Granger said he is very much
aware of the merger of vending
firms and music operating com-
panies but added that he saw
no indications that companies
want to literally merge plant
vending with street music oper-
ating at the operational level, “I
just returned from West Vir-
ginia where an operator told me
in no uncertain terms that plant
and industrial vending was a
different world in comparison
to operating music and amuse-
ment games in public locations.
The thinking is that even when
the same conglomerate owns an
industrial vending firm and a
music operating firm in the
area, there has to be two sep-
arate companies maintained,

Granger did say that as larpe
vending conglomerates continue
to acquire music operating
firms, MOA may have to “look
to future changes in its dues
structure.” But he also pointed
out that when national firms
purchase music operations the
operations remain fairly auton-
omous. “The company acquir-
ing a music firm still has just as
much need of MOA services."

Mentioning the service copy-
right, involving legislative prob-
lems and the copyright revision
problem in particular, he said,
“We think that obtaining an
agreement with the copyright
committee to hold the royal fee
at 38 per jukebox per year
was a very significant service to
our members. What would have
happened if this fee had run
away to $25, $30 or more, as

www americanradiohistorv com

ROBERTA QUINLAN, Jaybee Rec-

ords.

was threatened in the past?
(See separate story on future
aspects of the copyright issue,)
“Our public relations program
is another service that can be
very readily adapted to future
changes in the industry,” he
said. “*So far, over 35 of our di-
rectors and members at large
have delivered speeches before
civic groups and other organi-
zations, Many have been asked
to give more speeches and our
public relations kit is becoming
an important information pack-
age on the background of the
music operating industry.”
MOA’'s booth this year will

ROY CLARK, Dot Records.

carry through the iublic rela-
tions theme and marks the most
elaborate booth the 21-year-old
organization has ever designed,
he said. The conception is based
on a building theme, utilizing

.such props as scaffolds, saw-

horses, and other carpenter ef-
fects. It was designed by Charles
Zornig, a professional designer,
and cost about $500. The price
includes the services of two
models who will explain MOA’s
public relations program. Re-
ferring to MOA’s public re-
lations seminar and keynote
speaker Jack Anderson, Granger

(Continued on page 65)

TWO-PLAYER GO

—- I - XN LN F

COMPUTER
QUIZ

MOA booths 51& 52

E
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.NE. ‘ NUTTING ASSOCIATES

500 ELLIS ST., MOUNTAIN VIEW, CALIFORNIA 84040

415-961-9373
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MOA Program

Friday—5ept. 5
B:30 a.m.-3 pm. . . Registration desk open—Sherman House mezzonine level.
? am-3 pm. . ... Exhibitz open.

12 Neon . . .. ... Ladies’ luncheon—5tarlite Room.
Entertainment: The Amazing Toushay.

3:30-6 pm. . . ... MOA industry seminar,
Part I: “The Jukebox Industry—Where Is It Going?" with
panelists Les Rieck, Rock-Ola; A. D. Palmer, Wurlitzer; William
Adair, Seaburg; Joe Barton, Rowe, and Henry Leyser, ACA.
Part 1l: Columnist Jack Anderson will deliver the keynote
oddress on public relations.

Hospitality suites open during evening hours,
Soturdoy—Sept. &
10 a.m-~& p.m. . . . Registrotion desk ocpen—Shermon House mezzonine level
10 am-& pm. . . . Exhibits open.

11:30 a.m.-1 p.m. .. General membership meeting, bruncheon and program—
College Inn (lower level),

Hospitality suvites open during evening hours.

Sunday—Sept. 7

10 a-m.-3 p.m. . . . Registration desk open—Shermon House mezzanine level.
10 e.m.-3 p.m. . . . Exhibits open.

& pm. . ... Cocktail hour—mezzanine level,

7 pm-l am. , ... Annuval baonguet ond sthow—Grond Ballreom,

Show producer and master of ceremonies; Hireh de Lo Vier

MOA Exhibitors

EXHIBITOR EOOTH NO.
ACK Soles I Bervlon. o0l i s I Bl G D S e e e e T e 117
Advance Automatic Answering Service. . ... ... ... o coniiiiaiaiiaiaiann 20
Alrtown Record DEst., B i cidiiinaia e paiais s sson s wimed s dostnss i
Allied Leisure Industries, Inc. , ....... 0o revesncs trisonemsnarsasss &0 & B1
All-Toch Industries; Inc. . ....icviiiiinsnieannsvasiassssasasis 21-22 & 3132
Americon Shuffleboard Ce., Inc. . ......... ... ciciiiiiinaa.. 91-921-93-94
Auto-Phote COmMpPany . ........iccevsersssrarsssssnrassarassssnstssss 14-15
Bolly Maonufacturing Corporation . ... . ... ... ieivans T1-72-T3-T4-T5-T&-TT
Billboard Publications, Inc. . ...........¢cicciiiiecinnnaans In Registration Area
Brad, Inc. [Billiard Research & Development, Ine.}. . ... ... .. coiieiieiiians 50-C
Brunswick Corperation ... ........c0.0. ERPETRPEOPPP—— 36-37 & 1&-17
el e e T A e S e R A In Registration Area
Chicage Cein Machine Div., Chgo. Dymamies ... ... ..........cc. v.: 47-48-49-50
R BT s o e B e e L T A e T o e B e e 1-2
Country Music Assoclation [CMA) . ..... .. oot icrriiniieaiiiaaiiiana. 118
B R IR, OE oo o 6 B ol e R T o 45-46
o e e Tt e R N a1l AR L e A PR 105
D]rnnhnli RRTINEIERIEY oo o 0 W A R 0 50-A
Eastern Navelty Distributors, Inc. ... ... ... coiiiiiiraniiiinrirasasnnas &-7
B e TR, TWE oo om0 0 R LT A e |
Epicand Custam Eabals . ... ... ... .. iiiiialoiiainenoin ainsassass .103
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Tells Methods
Used fo Cheat
Pinball Games

BEAVER DAM, Wis. — If
young Dave Sawejka visits with
the amusement game manufac-
turers at the Music Operators
of America show in Chicago he
may have a few hints on how to
make pin games more “cheat-
proof.” Although he looks
younger tham 18, as the son of
local operators Frank and Ruth
Sawejka, he has had consider-
able experience al outsmarting
young pinball players.

“The kids today are pretty
smart. Where we have most of
our cheating problems is in the
unsupervised resort areas where
there aren’t people watching the
pinball machines and pool tables
all the time. It's amazing what
kids will do to get a free game.

“Some have found that they
can get a free game on a pin-
ball machine by picking it up
and bringing it down hard on
the floor. We've had to bolt
some pin games to the floor with
a_piece of angle iron.

“We've also had to put a
piece of angle iron across the
front door on pinball games,
because the kids will take a soft
drink bottle and hit the part of
the door covering the mecha-
nism that adds a free game. By
trial and error, they know just
how hard to hit the door and
just the right spot, Our piece
of angle iron juts out and causes
the bottle to break. It doesn't
extend on out from either side
of the door, and therefore, we
can open the door in the usual
way."”

One of Sawajka’s more un-
usual precautions backfired, he
reported. "We had a location
where very young Kkids would
crawl around on the floor and
pull out the electrical cord to
the pinball games. The older
kids complained that this cost
them a legitimate free game and
demanded their dimes back. We
rewired the circuitry so that the
free game mechanism was by-

{Continued on page 65)

Ellis to Remain

With Program

o Continued from page 49

we mention that 1,500,000 rec-
ords are used on jukeboxes each
week, this is amazing to all busi-
nessmen. If our image has suf-
fered in the past, it's simply a
case where we haven't informed
the public. Something like our
public relations program has
been needed for a long time.”

Ellis noted that the MOA at-
tempted to launch a public re-
lations program several years
ago with disastrous results. The
program was (oo expensive and
required the resources of manu-
facturers to support it. In ad-
dition, the program was staried
at the wrong level.

“We saw where we had made
our mistakes so this time, | think
we started at the right place—
namely, the grassrools,” ex-
plained Ellis. “This is the man
at home or in the field. We can
use all the newspaper and tele-
vision promotion available but
the people want to hear from
the man next door.

“This will be a slow process.
The program won't be com-

(Continued on page 63)

www americanradiohistorv com

MONUMENT
SALUTES THE MOA

CHICAGO « SEPT. 5-7
BOOTS RANDOLPH

| CHARLIF
' (Mn 45-116 McCOY

LATEST ALBUM
“With Love”

(SLP 18111)



www.americanradiohistory.com

Thie Table of
ROW

iwo rods. And in the unlikely case the mechanism
must be removed, it can be unbolted and laken oul.

Never before have S0 MIANY NEW FEATURES been incorporated into one table!

NEW * Completely constructed of 3" plywood
Cabinet (no chip board whatever)
* Completely finished in high pressure laminate

* Nothing at all protrudes beneath the sculptured cabinet

* All four corners are

finished in magnificent, chrome plated, steel corner sections

NEW * All heavy gauge steel

Coin Mechanism * Completely new design to assure
maximum security and maintenance-free operation

NEW * Completely constructed

Runways
* Gueball returns to shooter's end,
while numbered balls go to racker's end

No more Drawers

Simply remove the new “froni door’’ for service.
This newly designed door has one lock and Is
held in place at three points by a heavy cam and

363 Prospect Place, Brooklyn N.Y. 11238

WWW_americanradiohisterr-eors

of aluminum for trouble-free operation .

pls..

J ruing f|

NEW * All aluminum die cast leg post
Legs * Virtually indestructible
* Entirely new construction design

+ Legs slip in and bolt rigidly to bottom of cabinet

* Extra-large, heavy duty casters

+ All tables use same size leg

NEW * Entire housing constructed of 16 gauge steel
Cashbox * Specially designed for maximum security

* Pull-out operation * Tamper-proof meter
MNMEW « Completely constructed of pure rubber
Cushions + Exclusive design provides

the ultimate in true rebound performance
* Held to top frame by machine screws
* Locked into position by a spline

Chrome plated, 16 gauge upper and lower corner sections
All openings finished with aluminum trim
Two chrome plated, die cast scoring markers
New improved table cloth assures longer life
Recessed storage area for cue sticks and racking triangle

Finest quality accessories
All ball relurn openings trimmed with die cast aluminum escutcheons.
Models
APOLLD 8 APOLLO 7 APOLLO 8 JR. APOLLO B

85" x 48" 92" x 52" 101" x 57" 105" x 59"

P ﬁl’njn:.

STerling 3-1200
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Slight Attendance at KAMA

e Continued from page 49

speech I've ever seen,” he said.
“It points out that the coin
operating business is a healthy
industry that attracts outstand-
iIng men, such as mayors, mem-
bers of legislature, and other
appointees to high office.

He urged use of the speech as
a statistical guide to the indus-
try, citing the number of phono-
graph records used by the juke-
box business each year (75 mil-
lion) and the number of oper-
ators (7,500) and jukeboxes (up-
ward to 500,000) in the nation
today.

The speech explains how the
industry .is unable to raise its
prices in ways customary to
most businesses—it can do so
only by reducing the number
of songs made available on a
machine.

The MOA-prepared talk also
gives historical background,
Montooth said. The coin in-
dustry's history goes back to
early Eg}'ptian times, he said,
when coins were used to vend
holy water in the temples. The
penalty for cheating was death.

Montooth said the speech
would give an audience the es-
sential facts about the coin ma-
chine industry. He said it was
recommended that the talk be

All Machines
Ready for Locafion

Casburg 480 ...iccienens $525.00
Bally Dixieland ...

Chicaga Cein All American
Basketball .

AMI 200 selection wall box, 19.30
Sesburg 200 selection wall box 2%.50
Seeburg Consolette wall

boxes, coppertone ,...... 129.50
Seeburg D100 ....ccuvnn 245.00
Criss-Cross. Skee-Ball ...... 225.00
Playtime Skee-Ball ........ 34500
Rowe Riviers .....eseeees 14500

Fcol, MNatwomal

Lew Q008 oiivuing o

Exclusive Wurlitrer Distribulor
1311 N. Capitel Ave.
Indianapelis, Ind.
Tel.: MElrose 5-1593

followed by a duestion and an-
swer period. ™

“The jukebox industry is a
healthy, growing industry, and
is gaining a better image. The
vending industry, for example,
once looked down on the juke-
box industry, but now is realiz-
ing that our business is clean.
We're the poor man's enter-
tainment, Rich men go to night-
clubs; poor men play the juke-
box.”

Montooth briefly discussed
MOA’s position on the copy-
right bill.

“It's still in the Senate judici-
ary committee,” he said. “I
rather imagine we'll pay the
$8" (see separate story).

He said MOA was started as
an organization because of
cupﬁight legislation. He asked
KAMA members to attend the
annual MOA convention in
Chicago Sept. 5-7. Sessions will
include discussions on the juke-
box industry and methods for
building a better public image.
Recording star Jeanie C. Riley
of “Harper Valley PTA" fame
will entertain.

Paid-up members attending
the KAMA banquet were pre-
sented plaques reading, “Mem-
ber, Kansas Amusement and
Music Association, 1969." A
door prize was given by David-
son One-Stop, represented -at the
meeting by Mrs. Evelyn Oakes,
Wichita. The door prize was
won by Mrs, Bob Thomasen, St.
Joseph, Mo,

The election of officers,
scheduled for the annual meet-
ing here, was postponed until the
next meeting due to an insuf-
ficient number of members at-
tending.

A’s next meeting was
scheduled for Nov. 15, 16. Win-
field was selected as first choice
meeting site, with Salina sec-
ond.

Members meeting here agreed
to hold the organization's next
annual session in November
1970, eliminating summer an-
nual meetings. A November date
would probably attract more
participants, one member sug-
gested.

secretary-treasurer
Ron Cazel said the organization
now has 25 paid-up members.
“There are about B80-20 oper-
ators in Kansas, but we have
only 25 of them as members,”

any machine — new or old.

ATTENTION, USA DISTRIBUTORS
OF MUSIC e GAMES e VENDING!

VENDORS EXCHANGE has acquired exclusive coast-to-coast
sales representation for the fabulous new machine refinish-
ing process you've been reading about —

COLOR-COATING

The unique system which brings profitable new life to even
the oldest phonograph, game, pool table or vendor. Its
carpet-like texture, available in a wide range of color com-
binations, puts permanent new beauty and play appeal on

Now YOU can offer COLOR-COATING
to your customers in your area!

Yes, we are now appointing territorial reps to perform this
process. We invite your letters or calls — BUT ACT NOW!

VENDORS EXCHANGE, INC.

5200 Prospect Ave., Cleveland, Ohio
Tel: (216) 432-1800

NICHOLAS ALLEN, counsel for
Music Operators of America, is
pictured above as he addressed
the last director's meeting of the
national trade group of jukebox
operators. He will be in Chicago
Sept. 5.7 to again advise the op-
erators on the status of copyright
legislation and other matters in
Washington. Peoria operator Les
Montooth (background) listens
intently as Allen explains the
complex copyright issue.

he said. “All dues have been
paid. We have roughly $900 in
funds. Most of our expenses go
for letters and postage.”

Three new members joined at
the meeting here, Cazel said.
They are Jerry's Music Co.,
Town and Country Music, and
Davidson’s One Stop, all of
Wichita.

Some 18 persons, including
KAMA members, their wives,
and employees, were on hand
for the two-day session which
opened with a social hour Aug.
23 in the Executive Inn, fol-
lowed by a banquet, speech, and
baseball game.

KAMA invited distributors to
display machines at the session.
Bird Music, Manhattan, Kan.,
set up two new Rock-Olas in
the banquet room.

KAMA members and guests
were offered box seat tickets
to the National Baseball Con-
gress Tournament in Wichita’s
Lawrence Stadium. Members
were asked to bring prospective
members as guests to the ban-
quet and baseball game, with
KAMA paying the expenses in
an effort to acquaint prospects
with the organization.

Cazel didn't have as many
takers for the baseball tickets
as he hed planned. Near Law-
rence Stadium he gave the extra
tickets to surprised strangers
heading for the tournament.

ALUMINUM
DE-GREASED

DISCS

FOR STANDARD
AND

HARVARD

METAL TYPERS

= Pacloed In rolls of 100
& Anilable wlth special imprink

Call our PARTS & SERVICE Dept
forsalisyour Typer needs

f-ﬂ‘tC:l-ﬂ-nrJ a4 RwaRD

TYBEERA inc

MRETRL

1318 N. WESTERN AVL
CHICACDO 22, ILL. = EV 4-3120

when answering ads . . .
Say You Saw It in
Billboard
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EARL A. FOHRMAN, chairman of the lllinois Automatic Merchandising
Council (IAMC), and William R. Brandstrader, director of State councils
of the National Automatic Merchandising Association (right) present
a $200 contribution to the Fraternal Order of Police at the office of
Elk Grove Village, lll., police chief Harry P. Jenkins. Jenkins is flanked
by patrolman Richard T. Rusch (left), one of the officers responsible
for the apprehension of two vending service truck hijacking suspects
last March, and Lt. Richard Losch, president of the order. The |IAMC
representatives had high praise for the performance of Rusch and
detective sergeant Raymond Marinec in the hijacking case. "“As
businessmen we value the security which good police work contributes
to the-operation of our firms and especially to the protection of our
drivers,”" said Fohrman,

LEADER

e “LEADER" PRO 2
86" * 50"

o “LEADER" PRO 3
93" x 53"

« “LEADER" PRO 4
103" x 58"

* Genuine Solid
Slate Bed

e Tamper Proof Meter
Cabinet, Legs and
Rails of Mica

Area 516-798-2626

the more
you GIVE

HEART FUND

More will
LIVE

59
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Copyright Committee Studying
Arbitration of Rate Disputes

o Continued from page 49

manufacturing are deadiocked
over the mechanical royalties
issue. Broadcasters and commu-
nity antenna systems (CATV)
have been unable to agree on
rates and liabilities for the
CATV pickup of TV programs
wired to its paying cable-TV
subscribers.

The CATV and jukebox rate
issues were major explosives
during House floor action in
the 90th Congress.

In current statutory rate dis-

S N AR AL N AL A AL AN A s S A N R AN A

MOA SHOW SPECIALS!

PIN BALLS — BOWLERS — ARCADE
CHICAGO COIN LY
PAR WH Hrﬂ: BULL PIGHT ...ovvvernnnnes $150
MUSTA L SR ROCKET 23 . ivvivriiiansns 230
HULAMULA, 271 ... 198 CAMPUS QUEEN, 4PI. ..... 335
E;LIEH;;I&IIA: ............ ﬂ WORLD CUP .....cvvvvrene. J0S
ﬁh‘;’:ﬁﬁh ' 285 DIXIELAMND ......:0000:00:: d40
TEXAS RANGER .. ..oy UNITED
ULTRA S.A. ......o0nneesa 3178
mmm_"g'ﬂﬂ}lﬂ A s e | 1 SRR b s |
KINGS & u'_l"i.:::: :;:t: 165 CORRAL ......covvvcnanmmas no
ICE REVUE .........c000... 180 MAMBOD .......cc0c0cvunnua. 220

putes, each side insists to the
Senate subcommittee that rates
be raised or lowered in the new
bill. The subcommittee and the
congress are faced with repeat
efforts by these same people
for making changes based on
conditions in the marketplace,
in future years. The subcommit-
tee would like to get congress
out of the rate-regulating which
can now only be done through
long, formal legislative proceed-
ings, with only a handful of the
legislators really well versed in
copyright problems.

PYRABMID .. ...cicvvemnrnnes 205

LA AN N R R S N R N N S N N N N

Write for complete 1959 Calalog of
Phonegrophs, Vending ond Games.

Established 1934

““\“‘\‘“““\“\\‘\“

N AN

AN 2122 N. WESTERN AVE., CHICAGO, ILL. 60647. ARmitoge 6-5005
A NN NN SN R NN NN

e

Even disputes thought to be
more or less settled by the
House-passed version have bheen
reopened. Music publishers are
fighting for the proposed 2V
cent per tune mechanical rate,
while record companies insist it
should be held to present 2-cent
rate. The subcommittee was ad-
vised by a Library of Congress
economist to get more data to
make a fair decision—but neither
side wanted to produce any up-
to-date figures on revenues and
profits. It is felt that a continu-
ing arbitration board, similar to
copyright tribunals in Canada
and overseas, could make more
knowledgeable decisions as time
and market conditions undergo
changes for the copyright-based
industries,

The most recent rate battles
have been over a proposed rec-
ord royalty, and a change in
the yardstick for statutory me-
chanical rates,

An amendment by Sen. Harri-
son Williams (D-N.J.) would
establish a performance royalty
for recordings, to be split be-
tween performer and producer.
Broadcasters were infuriated at
the proposed 3.5 percent of net
revenues proposed as rate for
their use of recorded music pro-
gramming. In other sections, the
Williams amendment tacked on
provisos to hold record mechani-
cal royalties to 2 cents, and
take $2 out of the $8 annual
jukebox maximum for publish-
ers and authors, and give the
$2 to recording artists and pro-
ducers.

ASCAP

This particular approach of
splitting the jukebox royalty
would not have increased the

(Continued on page 66)

Wait until you've

seen It all

Now the Fischer line of coin operated
tables will attract even more players

The new line of Fischer tables is fresh, bright, and full of promise—

promise of profit for operators who install these trouble free,
sturdy tables. Take your choice of slate, marble or ’steel-
ite”"—the steel reinforced modular playfield with
the life-time guarantee—take your choice of
sizes, colors and finishes—Fischer has
them all. No one builds a sturdier,
more trouble free table and
coin mechanism. Wait

until you see
them.

—& sscher

Fischer Manufacturing Co., Inc.
Subsidiary of A, G. Spalding & Bros. Inc.

\UESTOR

60

Tipton, Missouri 65081
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New Equipment

Tape-athon—Background Music System

The Tape-athon Librarian system offers an instantaneous selection of
144 programs and a solid-state intersperser to eliminate repetitive
sequencing. The single steel cabinet also includes two 1014-inch trans-
ports, a 40-watt solid-state amplifier, a monitor speaker and a
seven-day timing clock. An automatic standby can run one tape
continuously when the other transport is not operating. The Librarian
will be exhibited at the Tape-athon booth at the Music Operators of
America Show, Sept. 5-7.

SEPTEMBER &, 19469, BILLBOARD
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CHICAGO COIN

I ® All the Fabulous Excitement of Actual
Speedway Racing for Fans of All Ages!

‘ » SKILL PLAY!
- REALISTIC DRIVING!  sefest ier, ot aston

Player Controls an Actual Scale- Speeds, Makes Highest Score!

Model Racing Car in Racing * FOOL-PROOF!
Competition with Other Cars! 6 TROUBLE-FREE!

competitor cars vary their speeds
and positions on the track, creat- NO FILM! NO BELTS! NO

ing spine-tingling speedway PHOTO-ELECTRIC CELL!
situations for the player . . . » SCENIC NATURAL

accidents—passing—lane hug-

ging, etc. COLOR! 3-D EFFECT!
+ REALISTIC RACING iy
CAR SOUNDS 69" High.

* A GAME THAT CAN TAKE A 25¢ COIN CHUTE!

|
40
VARSITY

6-PLAYER
PUCK BOWLER

T

]
L ™

¢!
. e ';_
3 L
=t | h
' e SN
% = L !
2 g |
41

ACTION

b o ASTRONAUT || MOON SHOT
A“ToP HAT || S e as

AUTOMATIC
S BALL BOWLING LANE

BOOTHS

47-48

1723 W. DIVERSEY BLVD., CHICADO, ILLUMO 40414 49-50

§ PROVEN %
g PROFIT MAKERS 2
% since S
1931

apppgae”

= CHICAGO COIN MACHINE DIV.
CHICAGO DYNAMIC INDUSTRIES, inc.
13’ and 16" Lengths.

Extensions Available.

—_— WWW americanra diohistorv com
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Exchange Charges in
Jukebox Patent Battle

® Continued from pape 49

age Plaintiff, if not enjoined by
this Court."”

In its 9-point counterclaim,
defendant told the court, in part:
*...5aid patent . . . is invalid

Gel the Mostest
For the Bestest

in completely refurbished
COIN MACHINE EQUIPMENT

*

WE ADVERTISE
ONLY WHAT WE HAVE IN STOCK
WORLD'S LARGEST INVENTORY

Send for New Complete Machine List
WRITE = WIRE - PHONE

Exclusive Rowe AMI Distributer
fo.Pa. - 5. Jersey - Del. - Md. - D.C.

DAVl ROSCN ine

A55 N BROAD ST, PHILA , PA 19123
Phone: (215 CEnter 22900

for failure to meet the require-
ments of Title 35, U. 8. Code,
Section 101, because the claim
of said patent does not describe
a new or useful process, ma-
chine, manufacturer or composi-
tion or matter, a new or useful
improvement thereof, or any
patentable subject matter.”

Further charges that the pat-
ent was invalid for failure to
meet the requirements of Sec-
tion 102 of the code, were in
part: ... The alleged innova-
tions claimed in the patent in
suit were known or used by
others in this country, or pat-
ented or described in printed
publications in this or a foreign
country, before the alleged in-
vention thereof by the applicants
for said patent.”

Further: * ... The alleged in-
ventions claimed in the patent
... were patented or described
in printed publications in this or
a foreign country or in public
use or on sale in this country
more than one year prior to the
date of the applications for said
patent in suit.”

And further: “. .. Before the
applicant's invention of the al-
leged inventions claimed in the
patent . . . said inventions were
made in this country by others
who had not abandoned, sup-
pressed, or concealed the same.”

Referring to the same patent,
defendant further charged it
was invalid for failure to meet
the requirements of Section 103,
stating in part: *. .. Each and
every element and feature dis-
closed and claimed in said pat-

oMo
OO

SFTIH [ .$-F-|-|:E“
SHIF STATHIN

Beam-0-Meter on playfield directly
ahove out-hole permits player to
keep an eye on the space situation
without watching backglass. Yellow
fights im illustration above show
Space-Station lit on Beam D and
space-ship Lit on Beam A Player
must maneuver to place both Ship &
and Station on same Beam.

B, STANDARD MODEL
RN ADD-A-BALL MODEL

On the Street

o Continued from page 54

Trade Council for the 1970 Phila-
delphia Allied Jewish Appeal —
Israel Emergency Fund, Rodstein
has served for many vears in the
fund’s coin machine division and
in the past campaign he was an
associate chairman of the Trade
Council.

In Detroit, Jack Oxley, who was
with Jake Dumler of D & P Serv-
ices for nearly 20 years, has joined
the Empire staff in a newly cre-
ated post which puts him in charge
of parts. Dumler, one of the best-
known industry men in Detroit,
has retired from active operation
and disposed of his business. . . .
Scott Healey, son of Keath Healey,
salesman for Empire, has been as-
signed to Vietnam, following com-
pletion of his basic training. . . .
John Wagner, of Wagner Music
Co., has returned from a vacation
in Jowa with his family. . . . Bud
Leonard, of Leonard Music in

By RON SCHLACHTER

Adrian, Mich., has returned from
a southern vacation. . . . Everett
Worthem, of Wolverine Entertain-
ers, refurned home to Pontiac from
his vacation in lime 1o attend a
family reunion in Indiana. . . . In
Northern Wisconsin, Mal Melcore
15 spending his weekends at  his
parked trailer near Mountain.
Ron Rosen, of Henal Nowvelties
& Premiums Corp., Brooklyn, iy
the proud father of a baby girl.
Mother and daughter are doing
fine, . . . Leonard Hicks recently
conducted a one-day service school
al the company's branch office in
San Francisco, Those who attended
included Floyd Yocham, Pation
Music, Modesto: Craig Moore,
Gene Bromson and Jim Brunao,
Carson-Tahoe Vending, Carson
City, Nev.; A, B. Lindsey, Ameri-
can Shuffleboard, Oakland: Bud
Phillips and Ken Younklin Sr.,
Burlia Sz Bud Mousic, Fremont;
Fred Gillman, Tempo Sales, San
lose; Hal Qakden, Universal Mu-

ent, as well as the use, function
and effects thereof both singly
and in diverse associations and
combinations, were well known
in the art long prior to the al-
leged inventions thereof by the
applicants . . . and the differ-
ence, if any, between the subject
matter sought to be patented
and the prior art are such that
said subject matter as a whaole
was obvious at the time the al-
leged inventions were made to
persons having ordinary skill in
the art. . . "

And further: *. .. The alleged
inventions claimed in said pat-
ent . . ., are not patentable com-
binations but are mere aggrega-
tions of elements and parts which

SUCCESS RINGS UP 3000

- Fancy flipper finagling and skill science (A) put lit Space-Ship
-/ onsame Beam with Iit Space-Station, (B keep Ship and Station on
same Beam (C) and advance Ship to position alongside of Station,
adding 3000 to score. And the 3000-points “docking” trick can be
repeated again and again with each ball.

AND LIGHTS SPECIAL

“Docking” Ship at Station also lights SPECIAL at Center Target
on playfield, which triggers Target to propel Extra Ball directly
S playfield if it with SPECIAL lit.

1000 SCORE TAG

ON 11 DIFFERENT TARGETS
# Center Targel scores [000 or SPECIAL
W 4 Top Rollovers score 1000

W 4 Mushroom Bumpers score 1000

* £ Boltom Rollowers scare 1000

w ! Bottom Rollovers score S00

% 4 Thumper Bumper score 10 when it
% [ Slingshot Kickers score 10

* Operate with ar without Malch-Score
* Wide range of high score cards

Bring slowest spots back to life
in a hurry, increase collections
in every type of location with a
really different style flipper
game. Space-Chase Feature
never fails to attract attention,
hold players for long sessions
of play. Get Bally ON BEAM!

See your distributor or write BALLY MANUFACTURING CORPORATION - 7640 BELMONT AVENUE, CHICAGD, ILLINDIS 60418, U.S.A.
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do not cooperate in any new or
unexpected way, or produce any
new or unexpected results, or
any old resulls in any new and
different manner. ., "

~ Two further points alleged
invalidity for failure to comply
with Section 116, * ... because
the applicants . . . were not the
true inventors of the subject
matter thereof, and for failure
o comply with Section 132,
" ...because the allegped inven-
tions claimed therein are sub-
stantially different from any in-
dicated, suggested, described or
claimed in the original applica-
tion therefore, and contain new
matter introduced into the dis-
closure of the alleged inventions
and the claims thereto during
the prosecution of said applica-
tion in the Patent Office.”

And further: “...On infor-
mation and belief. Plaintiff
comes mmto Court with unclean
hands, and is therefore barred
from all relief herein because
during the prosecution of the
patent . . . the applicants there-
fore made material misrepresen-
tations to the Patent Office
upon which the Patent Office
relied in granting said patent in
suit, and without which repre-
sentations, the Patent Office
would not have granted said
patent in its present form or
at all.”

Reference to granting of the
patent was made in plaintiff’s
point 9 of the original complaint,
where it was stated, in part:
*...In 1967 Plaintiff introduced
a radical new design for its con-
sole cabinet phonograph unit,
referred to as Plaintiff’s ‘Spectra
Model." The design innovation
of this model is protected by
United States Letters Patent Des,
214,096 . . . duely issued on
May 6, 1969 to Plaintiff, as
assignee of the inventors, Raoul
E. Rodriguez and Carl W. Sund-
berg, for a design of a ‘Phono-
graph Cabinet." Since that date
of issuance, Plaintiff has been
and still is the owner of this
design patent..."

Defendant, in a motion for
the production of documents,
stated, in part: * ... The appli-
cation on which the patent is
suit issued, was filed on October
30, 1967, by Mr. Raoul E. Rod-
riquez, Al that time Rodrigquez
declared himself to be the
original, first and sole inventor
of the phonograph cabinet de-
sign claimed in the application.
. . . The Patent in suit, however,
issued to two inventors, due to
the fact that during April of
1968, Carl W. Sundberg was
added as an inventor by virtue
of an amendment dated April
25 1968, copy of which is at-

ste, San Francisco; Donald Harri-
son, A & B Music, Vallejo, and
Kenneth Younkin Jr., Harden Mu-
sic, Pleasant Hill.

Also attending the service school
were Adam Daltara, N.B. Vending,
San Francisco; K. Gonzales and
William Roark, European Vending,
Sun  Francisco; Mark  Litteral,
A & A Vending, San Francisco:
Boh Benneti, Ehrillich & Baker
Vending, Oakland; Jerry Fyffe,
San Francisco Operalors Service,
San Fransisco, and Stewart Brick-
ley and Bill Vaughan, Wurlitzer
Distributing Corp,, San Francisco,
Manager of the Wurlitzer branch
15 A. J. Bartholomew. . . . Man-
fred Spindel, president of Spindel
Insurance Agency, Inc., and Spin-
del Insurance Apgency, Inc., of Ari-
zona, reports that his agencies have
passed the 52 million mark in
death claims paid to distributors
on installment sales made to oper-
ators in the U.S.

Keith Graham, serviceman for
Ronnie’s Amusement Service in
Wichita, Kan., attended his first
meecting of the Kansas Amusement
and Music Association (KAMA)
at the association’s annual session
in Wichita Aug. 23. Graham, who
joined Ronnie's again early this
year, had previously worked part
lime for the firm. . . . Meanwhile,
Ronnie’s has two new routemen,
Dave Hail and Butch Williams.
Former routeman Bill Kulick has
been promoted to route supervisor.
. - » Owner Ronnie Cazel didn't
lake a vacation this year, explain-
ing he was simply “too busy.” As
for Cazel's wife, Rosalind, she
worked as a unit leader for five
days al the Wichita Area Girl
Scout Council camp site.

tached hereto and identified as
Exhibit A.

“According to this amend-
ment, a meeting was held at the
offices of Plaintiff on April 12,
1968 at which time it was de-
cided that certain changes were
made by Mr. Sundberg in the
design which ‘. .. substantially
contributed to the invention and
required his inclusion as a joint
inventor,’

“The original declaration,
therefore, signed by Rodriquez
and wvpon which the patent in
suit finally issued, is admitted to
be false.

“The patent in suit was born
with a defect and good cause
exists for the production of all
documents in the custody or
control of Plaintiff which relate
to this defect. . . ™

In its reply to the counter-
claim, plaintiff denied that the
provisions of Section 101 of
Title 35 of the U.S. Code are
applicable with respect to the
validity of a design patent and
said it: “alleges that Section 171
of Title 35 provides for the pat-
enting of any ‘new, original and
ornamental design’'..."

All other allegations in the
counterclaim were denied, except
with respect to the contention
that a justiciable controversy ex-
ists. In replying to this point,
plaintiff stated: "“With respect to
paragraph 9 of the Counter-
claim, Plaintiff admits that it
has filed a Complaint alleging
that Defendant infringes its valid
design patent . .. ; admits that
there is an actual controversy
between the parties as to the
validity and infringement of said
U. 5. Letters Patent: and denies
each and every other allegation
thereof.”

The SIGN of greal reading
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MOA Exposition ‘69

La Viez a Tireless Showman,

Tells of Great MOA Shows

& Continued from page 54

Sunday at noon for the upcom-
ing show, to assure six or seven
hours of rehearsal. Nothing, but
nothing, is left to chance,

The hotel is notified early of
the dimensions of the stage to
be erected. Hirsh orders spot-
lights and five mikes with lift-
offs. Electrical connections for
the instruments are tested, music
stands and lights arranged,

Communications are electronic
and careful. A phone hook-up
connects the spotlight operators,
sound man, stage manager and
Hirsh. Everyone has a headset
with an open line to all con-
cerned. “This makes for a fast
moving and tight show.”

The artists’ comforts are just
as carefully planned for. Clean
dressing rooms are checked for
towels, drinking water and
enough clothes racks. A black-
board is set up with the line-up
of the show so each artist can
know just when he or she or
they will be on, and worry ac-
cordingly. Two stagehands are
at the ready to move props
quickly.

( AFull Line of

Coin Operated
Recreational

Tables from

INRETcdn
SHUFFLEBOARD COMPANY

210 PATERSDOMN PLAMEK ROAD
kIR 1Y fdFW IERGEY

The artists, being pretty smart,
too, have insisted that Hirsh
emcee the last four shows. He
knows the artists and the labels
and “l don't try to be funny,”
says Hirsh. “We have comics for
that job." He also has novelty
acts put in here and there for
change of pace.

Hirsh feels that the recording
talent, who come to entertain,
win friends and influence people
among the hundreds of jukebox
operators. Labels are reminded
that the operators also spread
into other spheres of show busi-
ness, meet and talk with local
radio, church, school and civic
groups and legislators at the
grassroots level all over the coun-
try.
r}rhmung the other advantages
the MOA show offers the artist
is choice of instrumentation—
they can have any kind they
want for their act, with no reser-
vations, says Hirsh. Coffee and
a light lunch is set up during
rehearsals, and after it is all
over, Hirsh writes thank-you
notes to all,

MOA's master showman is
convinced, from his many thank-
you notes from artists bearing
famous names, that “the show
does quite a few artists good in
a particular as well as in a gen-
eral way.” He recalls a particu-
lar instance of some years back
when a record called “Sixty
Minute Man,” then considered
too blue for radio, went over
big with an MOA audience,
played the boxes—and sold over
a million copies without a single
air play.

Hirsh says that in all the
years since the start of his MOA
show productions, he had only
one really bad time. It was with

BIG VENDORS
JOINING MOA

CHICAGO—Representatives
of large, publicly owned vending
firms will likely be among in-
terested delegates here Sept, 5-7
during the Music Operators of
America (MOA) Music and
Amusement Machines Exposi-
tion at the Sherman House
Hotel. During the past year,
large vendors have continued to
actively acquire music routes.
An indication of interest among
vendors is seen in the recent
signing of a new MOA member,
American Automatic Vending
Corp., a Cleveland-based, diver-
sified vending and services com-
pany. MOA last week mailed its
membership roster to the new
member.

HHHTRHT TR

in forestalling all contingencies
—but friends also say he is a
lucky man, an unendingly lively
and warm enthusiast who is in
love with his work.

Hirsh says his most memo-
rable show—and this was in
the days when they ran long—
gathered together on one stage
Perry Como, Nat King Cole,
Patty Page, Eddie Fisher, Ma-
halia Jackson, Tony Bennett
and Jerry Vale. Mahalia, then
on the Apollo label owned by
Ike and Bessic Berman (how
many remember?), stopped the
show.

Asked for a list of some of
the top names that have per-
formed at MOA shows over the
past 15 years, Hirsh came up
with over 125, ranging from the
*good-old-days” stars like Como,
Stafford and the McGuire Sis-
ters; through the rock era of
Brenda Lee, Paul Anka, Bobby
Rydell and Della Reese. There
were country and western names

Ellis to Remain With Program

e Continued from page 57

pleted in one year or five years
but at the same time, we are
making progress. As for the
people we have already edu-
cated, they can go out and tell
other people.

“We have held public rela-
tions seminars at various state
association meetings this year
and they have turned out very
successful. At the recent West

Virginia meeting, the reception
was wonderful, We also find
that some operators have not
read the speech. Consequently,
we go over it with them and
they begin to open their eyes.”
As for lining up speaking en-
gagements, one needs only to
contact the program chairman
of an organization, This advice
comes from Ellis, who should
know because he has already
given the speech three times.

THE COMPACT MECH  \
ANISM IS COMPLETE- 4
LY ENCLOSED 1N -
FRAMEWORK OF THE  w=
LIFT GATE ITSELF,

THIS KEEPS ALL
WORKING PARTS OUT

OF WEATHER AND

Anyone or any Service
Man can install easily.

TROUBLE FREE.
DESIGHWED F:.?Hs.u —

» Bottling Companies « Amussment s - feen Service e ance

Stores -ﬂﬂull Companies « Utility Companies « Material and Mary-Many Others.

ELECTRIC HYDRAULIC POWER UNIT, RUNS ONLY WHEN LIFTING.
ONLY OME CONTROL LEVER TO OPERATE.

A MODEL TO FIT EVERY PICKUP TRUCK BOX OR UTILITY BOX.

BUILTIN RELIEF VALVE PREVENTS OVERLOADING. (will ft wp fo 1,000 Ibs.)

No cutting or welding required to install this Hydraulic Lift Gate.,
$390% e

Available at your Phonograph or Coin Operated Machine Distributor,

or contact mll’ MFG. C0., Woodbine, lowa,
for name of nearest
4 TOMMY GATE Distributor.

This item is & must
to handie your machines.

F.0.B. WOODBINE, e
INCLUDES FEDERAL EXCISE TAX

“The House a spot man who was psychedelic like Hank Snow, Eddy Arnold,
ahead of his time, or rather Jimmy Dean and Bobby Bare
That alcoholic. "He was looped. We and jazz greats Al Hirt, Peter
) ) had to rush around the hotel Nero and Ella Fitzgerald. The
Quality Built” and get someone else to fill in.”  list also included such soul art-
\ ) Otherwise, he can recall no dis- ists as Aretha Franklin, Nancy
asters. He attributes this to care Wilson and the Supremes.
F
nnulnIM[“ ﬂﬂwrﬁ A TANT H'x.1
R "“'”"*"""":‘E B
the 2 greatest games
of this decade
Produced back-to-back
| A sure bet for
SEGA MISSILE

VMANUFACTURED BY WORLDWIDE AGENTS

Sﬁﬁﬂentenpmses Lcd.

P.O. BOX 63 TOKYO AIRPORT POST OFFICE

Club Specialty Overseas-Inc.

TOKYO 149 JAPAN Cable: Segastar APARTADO 133 PANAMA 1, R. de P. >
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Bulk YVending News

License Crackdown To Spark Reform

& Continued from page 49

between Goins and a represent-
ative of Servomation, the oper-
ator of the machines.

“In past years, many operators
got by without purchasing the
license and got away with it

GUARANTEED

USED MACHINES

MERCHANDISE & SUPPLIES

CAPSULES

250 PER BAG with
MONEY MAKING DISPLAYS

f¢ Al Ring MIiY .. 00000
B¢ Trick & Gama Mix

S5r Creepy Bugs . il
5¢ Morthwestern Mix . .
8¢ Latest Agsorfed Mixes
10 Jewelry Mix | o
10¢ Lighter Mix ,....... .
10c Big Dice Mix ... ..

10¢ Assortment Mx

18 Western Mix ........
18: V1 Jeweilry, 100 per box
t%¢ VI Oogles, 100 per box

Empty V—W1—¥2 CAPSULES
Wrapped Gum—Flears 1500 pcs. 55.40
Rain-Blo Ball Gum, 7200 per ctn. 7.8
Rain-Ble Ball Gum, 1100 printed

Per carfon H 4 I 7
Rain-Blo Ball Gum, 5550 per cin, 9.
Rain-Ble Ball Gum, 4300 per ctn. %
Rain-Bla Ball Gum, 31550 par chn, 9,
Malteltes, 2400 per carton 845
W Cartons minimum prepaid on all

Leaf Brand Rain-Big Bali Gum,
Bdams Gum, all flavers, 100 ¢F, .45
Beech-Mul, All Flavors, 100 ef. A
Minimum order, 15 Boxes, assarted.

R N T b T | aeepeee

CHARMS AND CAPSULES., Write
for complete list. Complate line of
Parts, Supplies, Stands, Globes,
Brackefs.

Everything for the sparator.
One-Third Deposit, Balance €.0.D.

IMMEDIATE DELIVERY

| VICTOR'S NEW
P, /

S ~mmeinsinnl
SSS82B832ka833

S
L=

-

L=
L=

With Chrome
Glass Frame

Designed to
get maximum
sales with
minimum
servicing.

& Avoilable In 1€, 5¢ 10g or 25¢
cain mechanizm.

® Interchangeable Display Panel.

Large copacity holds 320 V Cap-
sules, 140 V-1 Capsules, 1,100
Pﬂlli of 100 count Gum. Tokes
in $28.00 when filled with Ball
Cum ond Charmi. Alkoe halds
1,000 pieces of Wrapped Gum.

Stamp Folders, Lowes! Prices, Write

NORTHWESTERN

SALES & SERVICE CORP.

446 W, 3&th 5t New York, N.Y. 10018
(212} LOngacre 4-84847

because of the lax enforcement
of the ordinance,” said Veatch.
Goins has already sold some
3,000 more stickers this year
than in all of the last and has
increased the city's revenue by
about $9,000,

The ordinance presently re-
quires a 35 license for machines
dispensing items of 10 cents or
more, a $1.50 license for 5-cent
venders and a 50-cent sticker
for penny machines. Bulk ven-
dors object to the highest tax
rate. "A %5 tax for a machine
that takes in $40-550 a year and
has a retail value of perhaps
$20 is a bit excessive,” Veatch

BIG PROFITS
COME IN SMALL
PACKAGES

Northwestern's
Model 60
produces more
profit per dollar

of investment

Whether it's in a super-
market or super service
station, the Model 60 is
an oaperator's profit pack-
age. Simple changes of the
brush housing and mer-
chandise wheel allow you
to dispense all types of
popular items. The Model

60 has the most foolproof
coin mechanism in its field.
Extra-wide chute and inter-

changeable globe accom-
modates all sizes of
products. Model ©&0's at-
tractive, modern design is
sure to corner protits for
you—at any location. Wire,
write or phone for complete

details.

CORPORATION
1783 Armstrong 5., Morris, (00,
Phone: WHitney 2-1300

s Ope Stop s o

BULK VENDING MACHINE OPERATORS

SRR .:r",

pack candy bars,

for hot nut venders & hot beverages.

M&ll thils

2 lf) ol o
EUPFER SIXTY (fllustratedl. Vends gumscharms. Alsy ssk for
informallen on other Morthwestom machines,

MERCHANDISE—Leaf ball gum, wrapped gum, charms, filled
capsules, panned candies, bulk & vacuum packed nuts, ball
point pens, combs, 1¢ tab, 5¢ package gum, S5c & 10c vending

SUPPLIES—Empty capsules V-V1-V¥2, coin weighing scales,
counters & wrappers, sfamp folders, decals, route caras, pad-
locks, Tpray paints, machine cleaners & lubricants, paper cups

EQUIPMENT—AIl Morthwestern bulk wvenders, cast irom stands,
wall brackets, sanitary & stamp venders, new & reconditioned
bulk wenders of all Rinds, parts for all bulk wvenders,

e e TS S N e e s e e (e —
for detalis snd prices on Lhe Norfwesiem

|
|
| DEPENDABLE
J e P | FaST SERVICE,
T (| i
s INVENTORY IN
CITY ETATE ZIP THE U.S.
| Fill in coupon, clip ond mail fo:
l Send for
... KING & COMPANY inc. ) prices and
I 2700 W. Lake St Chicage, 1, 60612 literature.

Phone: 1312) 533-3302
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said. “And a rack of bulk vend-
ing machines has to have as
many stickers as there are dis-
pensers, a requirement which
does not take our economic
position into account." The re-
forms that the Metropolitan
Bulk Vendors (a “loose associ-
ation” of which he is a mem-
ber) will suggest would require
only one license per bank of
bulk vending machines or “a
license per machine which is
more in line with the business
that the machine does,” Veatch
said, Goins thinks that taking
their case to the city council
“is the right thing for bulk vend-
ing operators to do,” he added.
The operators will cite licens-
ing ordinances in other cities as
they try to line up Servomation
support for their reforms.

Servomation

A spokesman for Servomation
said that displaying the city
licenses presents an inconveni-
ence since the stickers are fre-
quently removed by customers
or destroyed in moving ma-
chines from location to location,
The “crackdown" is essentially
a publicity campaign to assure
compliance with the ordinance,
he added, and said that opera-
tors have “no difficulty” in ob-
taining the licenses for their
machines after they have been
ticketed by the collector’s office.
“Servomation has purchased
more than enough licenses for
the machines it has on loca-
tion,” he said,

Irv Katz, S. P. Distributing
Co., who has been actively peti-
tioning many of the nearly 100
communities in the St. Louis
county metropolitan area to re-
form township licensing ordi-
nances, agreed with Veatch that
“a $5 tax on 10-cent machines
is way out of line,” but pointed
out that the other city vending
taxes are reasonably fair—"a
lot better than in some other
cities,” he said. “You can't go
into a city or town council ask-
ing for a suspension of all licens-
ing, but if you present your
case reasonably and fairly, most
Eenple will listen to you. That's

een my experience in the town-
ships around the city, anyway."”

New Smiith Child

CHARLOTTE, N. C—Lee
and Blanche Smith here added
to their family last week with the
adoption of a three-month-old
boy named Timothy Lee Bond
Smith. The Smiths have two
other adopted children, Billy,
age six, and Sandra Kay, age
three. Additionally, they have
one nine-year-old natural child.
Smith is a prominent bulk vend-
ing industry businessman.

N.Y. Bulk Assn. to Discuss
Proposed Law on Toy Safety

By BRUCE CORY

NEW YORK — The New
York Bulk Vendors Association
will hold its first meeting of
the season at the Sheraton-
Tenney Inn, East Elmhurst,
Sept. 9. One of the main sub-
jects of discussion will be the
toy safety legislation being de-
bated in Congress this session.

Harold Folz, Folz Vending,
Oceanside, said that the "“loose
wording” of the bills, one ver-
sion of which has been passed
by the Senate and the other to
be considered by the House,
could have serious effects on
the bulk vending industry. If
enacted, the legislation will em-
power the Secretary of Health,
Education and Welfare (HEW)
to halt the sale of toys judged
unsafe to the health and safety
of children. It will also enable
HEW to impose safety stand-
ards on the manufacture of
toys,

SMITH REGAL
DEPOSITS 1Ic
BY THE TONS

CHARLOTTE, N. C.—Con-
struction is well underway on a
new $150,000 bank facility
being erected here on land
owned by Smith Regal of the
Carolinas. In commenting on the
new facility, Lee Smith, partner
with Jack Thompson, in a multi-
business enterprise here, said,
“We may not become the largest
depositor, but we'll be the heav-
iest.” He explained that one
day's deposit in pennies alone
recently totaled 11,000 pounds
or 5% tons., Smith's firm de-
posits pennies directly with a
Federal Reserve bank here,
which credits his company’s ac-
count with another bank.

“The average bank won't han-
dle large amounts of pennies
without asking a fee. We went
to the government and told them
they had a responsibility to re-
deem pennies. Since that time
the government accepts our
pennies and issues a green
receipt to our bank,

“This may seem like an un-
usual routine, but we do things
differently. For example, we
never pay a location in money.
We always issue a check to the
location. If the location owner
wants to cash the check, then we
will do this from the money being
collected that day. This way we
have a receipted check for all
location payments and the In-
ternal Revenue Service is kept

happy.”
e

MAJOR METALFAB, INC., has introduced its new “K-C'" (Kwik Count)
seif-counting coin holder. The device consists of five separate and
removable plastic coin trays (one for each coin denomination) with

matching service trays.
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While the legislation seems
primarily aimed at preventing
naiur:,r from objects with sharp
edges or points, Folz pointed
out that any provisions concern-
ing the possibility of children
swallowing or strangling on toys
could jeopardize the position of
bulk vendors, since any toy or
charm small enough to come out
of a vending machine is almost
certainly small enough to go
down a child’s throat. “If Con-
gress really wants to prevent
that sort of thing, they ought
to start by outlawing all coins
and make the $1 bill the smallest
unit of currency. 1 know that
that's reducing the situation to
the absurd, but it shows the
position we are in." Spokesmen
for the National Commission
for Product Safety said the bills
are chiefly directed at toys
manufactured for home use that
can cut, pierce, burn, shock or
otherwise injure children play-
ing with them.

The  association  meeting,
which will begin at 8 p.m., will
also make arrangements for set-
ting up the program for the
coming year. Refreshments will
be served at the end of the ses-
sion.

Folz, whose brother Roger is
the association president, added
that their company recently cele-
brated its 20th anniversary in
business with a party in the
Oceanside office. “Since my
brother and 1 got started we
have set up over 80,000 ma-
chines all over the country and
in Canada and opened 354
branch offices,” Folz said.

New

Products

Penny King

The new No. 188 10-cent mix
from Penny King Co., Pitts-
burgh, Pa., is composed of key
rings featuring maps, playing
cards and antique car emblems,
The assortment also contains big
brooches, the Little Old Trick
Man, locks, knives and other
items,

Other new 10-cent 250-count
capsule mixes include a seven-
item ring assortment, giant red
and black dice, action toys like
a clown with blinking eyes, a
metal yo-yo and others. All are
shirped with fluorescent display
fronts. (A styrofoam front is
available on request.)

The No. 95 S5-cent capsule
mix contains rings, charms and
the Dolls of all Nations, Eight-
een dolls complete the set,

Billboard

fias me.."IN" side story
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Vending and Coin Machine News

MOA Meet Too Early?

o Continued from page 56

said, “Everything I said about
Drew Pearson | would say about
Jack Anderson, since they have
been a team for 15 years. Cer-
tainly, Mr. Anderson is an au-
thority on the making and un-
making of reputations. That is
why we asked Mr. Pearson to
talk to this industry about pub-
lic relations.”
Record Companies

Turning to the subject of the
record companies’ attitude about
the music operating industry,
Granger said, “I think it's time
the record companies started to
take a more serious interest -in
the jukebox operator. They
should be sure that more of

NEW VICTOR 77
GUM & CAPSULE
VENDORS
A REAL SALES
STIMULATOR
IN ANY
LOCATION

Beautiful eye-
catching
design, Makes
merchandise
irresistible.
Convenlent,
interchanga-
able merchan-
dise dllfla'.r
panel.
Vends 100
count gum, V,
'U'TI and V-2 capsules. Awvallable
with 1g, 5¢, 10¢, 25¢ or 50¢ coin

mechanism.

Removable cash box for easy col-
lecting. Large capacity. Holds 1BDO
balls (100 count), 575 V capsules,

250 V-1 capsules and B8O V-2
capsules,
PRICE $39.00  gichith,

WRITE, WIRE OR PHONE
GRAFF VENDING
SUPPLY CO., INC.

1934 lron RI Road
Dallas 47, Texas

BUILT FOR BUSINESS!
MARK-BEAVER

Bulk-Vending Machines

| MARK 1 (2)

Truly built for Business. A high
| profit “space-saver’” — with Beaver
advantages which mean longer life
and greater profits. Also, coin mech-
anisms for two quarters and half-
dollars, available. Parts for all model
Beavers available.

VENDOR

MFRS., INC.

PO BOX 7307 = R-457 CHESTNUT ST.
NASHVILLE, TENNESSEE 37203
PHONE (615) 256-4148
(Some Distributor areas available
throughout tha world)

their top artists appear on our
show. So far as the importance
of the jukebox is concerned, |
think it can only become more
important in the future. One
reason, among many, is that the
large national operating com-
panies are becoming so inter-
ested in music operating.
Granger said he was very much
gratified at the interest shown
by Plantation Records and Miss
Riley, who canceled a previous
engagement to appear on the
banguet show. “We know the
‘Harper Valley' record was not
as recent as some MOA award
nomine¢ songs of the past. For
this reason we took extra pains
to augment our balloting with
phone call polls. Plantation
backed us up. They said they
knew the record was on all the
jukeboxes all over the country.”
Acknowledging that record
companies are becoming more
interested in the jukebox mar-
ket, he said, “I'm sure had it not
been for the unfortunate overlap
of our show with NARM, more
companies would have exhibited
with us, As an example, Stax/
Volt told us that they simply
did not have sufficient person-
nel to man exhibits at both
shows, Other record company
officials, such as Mort Hoffman
and Len Levy, are spending time
between both shows this year."

Officers

This year's convention marks
the initiation of a new procedure
for electing MOA officials, and
also marks the final cycling off
directors so that from now
on 10 new directors will be
elected each year—19 directors
will leave the board. Granger
said, “The members elect the
directors and the directors elect
the officers. Our new proce-
dures are more in line with ac-
cepted assuciation management,
One of the most important
changes is that directors and

[ells Methods

Used fo Chea
Pinball Games

o Continued from page 57

passed. Then the kids couldn't
complain aboul the cord being
suddenly jerked just before a
free game registered.

"“The next thing we discovered
was that the kids were waiting
for a free game to be registered
and then were pulling the cord
out, This way they could play
pinball free all day long. Now
we've wired the game the way
it was originally wired. If the
kids pull the plug it's just going
to be tough.”

“Sawejka said that young
kids will go to extremes in order
to cheat coin-operated equip-
ment. “We've found that they
will stand out in front of
a location and grind pennies on
the concrete until they are the
size of dimes—then use the pen-
nies in the machines. It's not
that the kids don't have money,”
he said, “because some of the
youngsters involved in this trick
were doctors’ kids."”

vice-presidents  have limited
terms. They must be off the
board for one year. This was
done because in the past MOA
was criticized by some members
who wanted to serve but couldn’t
because there were no openings.
Now, each year there are 10
new directors, and three vice-
presidents rotate off the roster
of nine vice-presidents. Addi-
tionally, the past president's
council i1s limited, too, so that
members serve on it for only
five years.”

New Equipment

Texas Legislation Outlaws
Location-Owned Equipment

By MARGE PETTYJOHN

DALLAS—Operators of tav-
erns and lounges opened after
Sept, 1 in Texas may soon be
required to contract with vend-
ing machine firms for any and
all of their amusement coin-op-
erated machines,

According to Texas Attorney
General Crawford Martin, a new
law, if upheld after a court test,
will forbid tavern and lounge
owners from owning and oper-
ating coin-operated machines in
their businesses.

Several Dallas location oper-
ators have, in the past, bought
their own machines and refused
to borrow money from vending
firms because they did not want
to deal with the firms (some of
which have been criticized dur-
Iing past statewide investigations).

Earlier this month, Crawford
sent to state comptroller Robert
Calvert a written opinion stat-
ing that taverns may continue
to borrow money from compa-
nies that lease them jukeboxes
as long as certain rules are met.
Calvert possesses enforcement
duties under the new wvending
machine licensing act, a measure
that was prompted in the wake
of a fairly recent legislative in-
vestigation which found several
instances where firms that lease
coin-operated amusement ma-
chines had gained control of
taverns.

According to the attorney
general’s office, a “grandfather
clause” exempts owners of tav-
erns in operation before Sept. 1
(the effective date of the law).
Unless the new law is overturned
in court, new tavern owners
cannot own machines and will
have to go elsewhere for them
(and the contractual sources are
expected to be the vending
vending firms).

Other vending firms, now in
the business of selling coin-op-
erated machines, are expected to
contest the new law. Meanwhile,
the tavern owner, under the new
provisions, will also be required
to pay a $300 state fee for the
rental of the machines. The new
law would also place a limit on

If your competition IS

giving you location trouble . . .

You may find the answer to this problem
by operating the most advanced idea in
bulk vending — the all new Victor —

SELECTORAMA
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Nutting Associates—Computer Quiz

The new Computer Quiz two-player combines the appeal of a question
and answer game and a competitive contest. The two-plaver has an
all solid-state electronic design, an adjustable genius and sound level,
a 16mm film cartridge, front and rear service doors for easier access
and a full one-year warranty. The machine has had two months of
field testing after a year in the development stage and will be exhibited
at the Nutting Associates booth at the Music Operators of America
Show, $ept. 5-7. The only criticism of the machine so far, according to
marketing manager Howard Bartley, has been "a too-small coin bag—

we've doubled its size and still get complaints.” The game is set for
two plays for a quarter.
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With six different combinations to

select from to fit any of your
locations., Will vand a wvariaty of

merchandise and coin combina-
tions — 1¢, 5¢, 10¢, 25¢.

Front door operation saves 509,
to 759 service time. Bigger dis-
play, more profits,

See your distributor for informa-
tion and delivery date.

VICTOR VENDING CORP.

5TO1-13 West Grand Ave.
Chicago, Ill. 60639

the “split" from coin-operated
machines, stipulating that the
vending company cannot pay
more than 50 percent of the
“take™ to the location owner.

One Dallas lounge operator
is attempting to gather support
for group action aimed at seek-
ing an injunction against appli-
cation and enforcement of the
new law.
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Get and hold
the best locations
with
Victor’s
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S.D. Association Receives
Good News Regarding Tax

By BRUCE CORY

RAPID CITY, §5.D.—Mem-
bers of the South Dakota Music
and Vending Association heard
some good news from attorney
Bob Riter at their annual meet-
ing here Aug. 24-25 at the How-
ard Johnson Motor Inn.

According to Riter, vending
machines will continue to be
taxed at 3 percent for both
sales and use even though the
state sales tax has been increased
to 4 percent. In addition,
Riter reassured the members
that although the city of Sioux
Falls had added one-half per-
cent to the state tax under a
new bill which gives municipal-
ities the right to tax, vending
machines will be exempted from
the increase.

In other business, the associ-
ation unanimously adopted a
resolution which, according to
John Trucano, Black Hills Noy-
elty Co., Inc., Deadwood, a
vice-president of the Music Op-
erators of America (MOA) and
host of the convention, is “un-
precedented for any coin ma-
chine association in the coun-
try." Upon the death or disabil-
ity of any association member,
the president is empowered to
set up a “distress commiltee of
three coin machine operators
who will offer to help the heirs
or family of the incapacitated
member lo operate, or, if need
be, sell the company and equip-
ment.

“This provision gives one
more good reason for joining the
state association,” said Trucano.
The measure, which was sug-
gested by Riter, stipulates that
the committee will be composed
of one operator from the same
area as the disabled member and

BUY!
METAL TYPERS

Vending Aluminum
IDENTIFICATION.
DISC

WHY!

1. LIFE-TIME INCOME

2. TROUBLE-FREE
OPERATION

3. ONLY 18"x18"

1318 M. WESTERN AVE.

CHICAGOD 22, ILL. EV 4-3120

Iwo other members.

Members also scheduled the
association's third annual 8-ball
coin-operated pool tournament
for April 12-13 in the City Au-
ditorium, Pierre. The operators
were addressed by Dick Shil-
vock, sports director for KOTA-
TV, who urged them to sponsor
a pool-shooting program to fol-
low NCAA football games Sat-
urday afternoons this fall, The
association wurged Rapid City
operators to cooperate with
Shilvock in setting up the show.

Five distributors representing
the major jukebox manufac-
turers displayed the current line
of machines from each com-
pany and several showed new
coin-operated games. Brook
Stabler, representing Sandler
Vending, Minneapolis, Minn.,
exhibited the Wurlitzer phono-
graph as well as the new three-
ball On the Beam pinball game
from Bally Manufacturing, Chi-

cago. Solly & Rose, Lieberman
Music, also of Minneapolis, dis-
played the Seeburg jukebox and
the Undersea Raider game
from Midway Manufacturing,
Schiller Park, I1ll. Rowe Inter-
national was represented by
Clair Wesley, K. C. Sales, St.
Paul, Minn., and Rock-Ola by
Ed Zorinsky and Joe Bland,
H. Z. Vending, Omaha, Neb.
Glen Charney, Viking Vending,
Minneapolis, displayed Seeburg’s
Tobacco Center machine.

Operators discussed the July
| 4-cent increase in the state
cigarette tax, which raised the
state’s total cut to 12 cents and
the price of a pack of cigarettes
to 45 cents, Although South Da-
kota law also empowers mu-
nicipalities to levy cigarette sales
taxes, none have done so thus
far. A recently passed Nebraska
state law which requires the pur-
chase of an operators license to
run a pinball machine also in-
spired speculation about the
possibilities of a similar move
by the South Dakota legislature.

In the absence of association
President Earl Porter, the meet-
ing was chaired by Vice-Presi-
dent Buzz Olligsmiller.

Copyright Committee Studying
Arbitration of Rate Disputes

o Continued from page 60

fee to the jukzhox operator—
but it outragea ASCAP and
BMI, the two principal song li-
censing agencies. The operators
have joined the broadcasters and
the publishers in a determined
fight to prevent any record per-
formance royalty in the bill. For
the first time in copyright his-
tory, ASCAP and the jukebox
people are on the same side of
a fight,

The Williams record royalty
amendment has heavy draw-
backs. Although the Copyright
Office has recently endorsed the
principle of payment to record-
ing artists, they did not agree
with other parts of the Williams
amendment. Subcommitiee
chairman McClellan refused to
cosponsor it because he could
not accept its provisos about
mechanical royalties, and the
idea of splitting the publisher's
jukebox performance royalty.

Although the Copyright Sub-
committee chairman did not
spell it out, both of these pro-
visos in the amendment ran
counter to royalty arrangements
being considered as part of the
main text of the bill, and
reached through some very
painful negotiations in the
House-passed version. Publish-
ers agreed to the $8 figure but

WELCOME, MOA

VISIT THE INDUSTRY'S SUPERMARKET SHOWROOMS
(Just 12 Minufes from the Loop)

World's Largest Selection of New and Used
Equipment:

® PHONOGRAFPHS o BASEBALL ® ARCADE
® FLIPPER GAMES ® POOL TABLES
® RIFLE GALLERIES » BALL BOWLERS
® SHUFFLE ALLEYS ® VENDING EQUIPMENT

DISTRIBUTORS FOR SEEBURG ® UNITED ® WILLIAMS I

are still saying it 15 too low, and
in any case they feel that to take
$2 out of it for a different In-
dustry group would flout the
traditions—a deal is a deal on
the Hill, too.

The most recent rate fight
amendment thrust at the sub-
committee was one by Sen.
Philip Hart (D., Mich) to
change the base of mechanicals
royalty from the flat cents-per-
tune in the present law, to a
percentage of record manufac-
turer's suggested retail price.
The idea of the 8 percent royal-
ty would be brand new to the
House, and has never been
threshed out in either Senate or
House committee hearings (Bill-
board, Aug. 23).

S0 the rate battles continue—
the CATV-broadcaster fight hav-
ing become so hot that this is-
sue will have to be treated in
separate legislation, says Sen.
MeClellan if any revision bill
is to be to be reported out by
committee in this session, and
passed in 1970,

If a special arbitration body
15 set up to handle the statutory
rate disputes, it would auto-
matically review the rates 5 or
10 years to see if they are fair
in the light of current conditions.
Decisions on rate disputes would
be final, and not appealable in
courts, But Congress could nulli-
fy a rate change by resolution
passed in either Senate or House,
without requiring all the steps
in formal legislation passed by
both houses.

The special copyright arbi-
tration body would have no say
about privately negotiated li-
censes and contracts—such as
the ASCAP licensing of broad-
cast use of copyrighted music.
Only disputes and changes of
rates set in the law would be
handled by the arbitration board.

If Congress goes along with
this idea, most observers believe
it will certainly be of the great-
est importance to jukebox oper-
ators to keep their public image
highly polished, and to practice
the art of public relations the
Music Operators of America
convention is stressing. If in
some future year, an arbitration
group should decide a rate
change not to their liking, they
would be well prepared to take
their appeal from the decision
to the congressmen,
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MOA OFFICIALS, Fred Granger, left, and Howard Ellis flank new West
Virginia Music and Vending Association President Al Broom,
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ASSOCIATION OFFICERS Leoma Ballard, center (treasurer), an

band Chris (sergeant at arms) with Mrs. John A. Wallace,

ks ]

COUPLES: from left, the Fred Grangers, the Howard Ellises ar
Mitch Olivers.

OLD FRIENDS William Andersan,
left, and Eugene Wallace con-
verse at the recent convention of
the West Virginia Association.

JAMES AND CARROLL STEVENS
chat with Hobart Booth, left.

MAMA assistant legislative
sel John Zei, right, briefs or
Sheldon Price, left, and
zer's Hank Peteet.

ASSOCIATION SECRETARY ..
Coffman, left, amuses Mr.
Mrs. Howard Ellis and Wi »m
Anderson,
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