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2,000 Attend Ops’
Miami Beach Show

By AARON STERNVIELD .
MIAMI BEACH, Fla.—An estimated 2,000 tradesters,

ting, distributing and manufacturing firms—together with
tives of major and independent record labels—gathered at the Deauville
Hotel here today (15) to attend the 11th annual convention of the
Music Operators of America,

including | |
some ol the top executives of the juke box and amusement game opeéra- |
representa- | |-
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Hottest topic of conversation at the three-day meet is expected to e

be the 33 single (BMW, May 8), with the subject to be discussed at

a forum meeting Wednesday morning (17). Panelists will be Joe Lvons, .I

~Columbia Records; Jim Tolisano, MOA director, and George Urey, Dot

Records. Representatives of several record companies, as well as juke

EM operators, distributors and manufacturers, are expected to be on
and.

* The mood of the nation's operators Is to
which would obsolete their current equipment, or cause them to g0 to
the expense of making conversions. The trend in the record industry is
to release all records at a single speed, whether thev be albums or
singles. It is doubtful whether these diametrically opposed views will
be changed in a single hour of forum discussions.

Not the Time

Most operators realize that the juke box industry will eventually
have to follow the lead of the record manufacturers, but they feel
that this is not the time for them to lay out large sums of money  for
eonversions and new equipment,

While collections have been improving of late, juke hox operators
still can't forget the dismal record of 1930. According to the annual
gduih: Machine Survey, appearing in this week's issue of BMW, some

! per cent of all juke boxes on locations grossed an avernse of less
thmm $TU @ week Delore commissions Jast year, and 37 per cent grossed

|
resist any development

(Continued on page 38)
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Canteen Draws
Plans for Entry

Into Coin Music

By NICK BIRO

CHICAGO — Automatic Can-
teen Company of America last
week officially outlined its first
pluns regarding entry into the coin
operated music field,

(Continued on pace 58)

I EDITORIAL

. LP Price Bid Timely

SORD President Howard Judkins' call for a reappraisal of
the LP price structure is indeed timely. In his letter to mant-
faclurers, Judkins makes a specific reference to the price in-
equity between stereo and monaural packages, but implicit in
his remarks is the desirabilitv of an' overall examination of"
pricing policies—with a view toward stabilizing the business
and broadening the base of sales (see separate story on this
page).

Undoubtedly, some manufacturers will take a dim view of
Judkins' proposals. ‘Some will exhume the old, querulous cry:
“They are taking the profit out of the business!”

~ This is nonsense. Historically, it is true that every logical
price cut resulted in larger sales. General manufacturer accept-
| ance of Judkins! point of view will. have a similar effect. We
 feel, therefore, that his attitude reflects statesmanship and clear
thinking. We urge manufacturers to take the same broad

7 outlook. :

It is interesting to observe that the SORD chief's proposal
to equalize stereo and mono pricing coincides with a move this
| week by Vee Jay Records (see separate story). A score of

indie labels have equalized the pricing of segments of their
LP lines, and several indies have extended this equalization to
their entire lines, But this amounts to a miniscule part of the
total dollar volume. Complete equalization by the majors and
all indies will freshen and brighien the sales climate at the
consumer lavel.

——

_~sartosity 'y

SORD to Mfrs.: Adjust Pricing

By LEE ZHITO

HOLLYWOOD — The nation's
record manufacturers today (15)
Were called upon To reappraise the
“unrealistic, inflated
price structure of LP records” in
general, and to remove the pres-
ent “penalizing price inequity” be-
tween stereo and monaural disks
i particular. The plea was issued
in the form of an open letter ad-
dressed to the leading record com-
panies by Society of Record Deal-
ers’ President Howard Judkins Sr.

In his letter, which reached the
record firms earlier today, Judkins
reminded the manufacturers that
“eurrent chaotic conditions in the
Industry” can be attributed to the
“inflated price structure.” Among
the ills Judkins said stem from the
“whtered LP price” are “excessive
discounting, the placement of
racks in locations unable to sup-
port them, followed finally by the
wholesale dumping of merchan-
dise™ unable to bring the unnec-
essarily high list price.

Stereo Extra

Judkins pointed to the standard
Eractir.-c: Of charging an additional

L for stereo LP's as a glaring

example of manufacturers inflating
prices without cause. “At the ad-
vent of stereo,” Judkins said, “ad-
ditional production costs dictated
higher retail prices. The high re-
jection rate on early-day stereo
pressings required lubels to charge
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more for stereo versions. This prob-
lem no longer exists, nmow that
stereo. disk production methods
have been perfected, Judkins said,
stressing that “tudaﬁ, all manufac-
turers will agree that this higher
price is no longer necessary.”

Testerymary His ., o 0. . £9

WHAT'S NEW?
ROBOT MUSIC!

In continuing 10 demand a higher |
price on stereo LP's, the SORD
resident charged, record manu-!
acturers are, in effect, penalizing
that segment of the record-buyving
public which is most Important to
(Continued on page 57)

Lalofory seisssintiiniisns il

NEW YORK — If the cur-
rent trend toward awlomation
continues, robots may betome
members of ASCAP and BMI
in the future. Electronic mu-
sic composed by computers
and tape machines will be
spotlighted on “What's New in
Music?” over WQXR hers
May 20 from 3 to 4 p.m.

Compositions scheduled in-
clude “Iliac Suite for String
Quartet™ by the Illiac FElec-
tronic Computer at the Uni-
versity of Illinois; “Poeme
Electronique™ and a Capriccio
for violin — representing the
first attempt to write a cham-
ber work for a “live” solo in-
strument with electronic ac-
companiment; and *“Rhapsod-
ic Variations for Tape Re-
corder and Orchestra,” where-
in two men (Otto Luenin and
Viadimir Ussachevsky) operat#
their solo tape machines as
members of the Louisville Or-
chestra.
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BMW Now F lying
Full Edition Abroad

NEW YORK—Beginning this week, the complete edition

of Billboard Music Week will

go to all overseas subscribers,

including those who, for the past year, have been receiving the
specially edited 16-page Overseas Edition of Billboard Music
Week.

The Overseas Edition, now discontinued, was developed to
Introduce Billboard Music Week’s music-coin editorial services

to the broadest

possible audience around the world. The success

of this effort may be noted from the following: the publishers

anticipated and budgeted for a total of 600

verseas Edition

subscription sales in the first year; actual paid subscriptions

during that

period exceeded 1,300. Conversion of these sub-

scriptions to the regular full edition of Billboard Music Week,

basic
otal

part of the over-all plan, goes into effect this week.
paid circulation of Billboard Music Week is now 21,714,

of which 1,882 full edition copies go to gverseas subscribers.
Billboard Music Week's total pald eclrculation is almost

two and a half times the latest

published figure of the next

magazine in the music-coin field. )
BMW's service to subscribers all over the world is over

95 per cent air flown, in order to assure day-and-date delivery

with copies going to subscribers in the United States and

Canada.,

Overseas subscription rates now range from $15 a year to
$65 per year, depending mainly on distance,

Chubby Checker Compact Double Issue
By Cameo Eyed Closely as 33 Tester

By ROB ROLONTZ

NEW YORK — The release this
week by Cameo Records of a com-
pact double with Chubby Checker,
following hard on the heels of the
recent RCA Victor compact double
33 with Elvis Presley, is being
watched most carefully by the

trade. For the issuance of the
Cameo compact double, as was the
case with the Victor, is actually a
test of the small 33 market. Both
firms are attempting to discover
whether the kids who buy the 45's
would be willing to purchase the
small 33's instead.

The Cameo release this week
features Checker on four tunes,
three of which have not been re-
leased and are not being issued on
45. They are “The Jet,” “The Ra:;
Charles-Ton,” and “The Conti-
nental Walk., The other tune on the

$1.49 disk is Checker's current hit,
“The Mess Around.” The Presley
compact double 33 contains two
tunes from “Flaming Star,” plus
two previously released single sides.
The Presley disk has already turned
into a hit although it is not selling
at the rate of the usual Presley
45 single.

The thinking of both Bernie
Lowe, Cameo president, and Al
Cahn, Cameo sales chief, is that
the Checker compact double is in
the nature of a test. “The Jet”
side would have been Checker's
next single release. By using three
new sides plus the singer's current
hit, the Cameo executives feel that

they have a chance to crack the
200,000 mark in sales.

Others May Follow

If the Cameo compact double
turns into a healthy hit, it could
be expected that other companies

Vee Jay Chops
Tab on Stereo

CHICAGO — In a bold mer-
chandising move that is bound to
raise a lot of industry gquestions,
Vee Jay Records last weck an-
nounced it is reducing the price of
its stereo albums to equal its
monaural line,

Vee Jay's jazz series albums are

being cut from $5.98 to $4.98, its
op series albums from $4.98 to
3.98.

E. J. Abner, Vee Jay head,
gaid the move followed discus-
gions at the recent National Asso-
ciation of Record Merchandisers
(NARM) convention in Miami
Beach, at which time the rack
merchandisers noted the high
stereo price tag was prohibitive to
their trade.

Rackers

The rackers said they couldn’t
get enough movement on stereo
product to justify devoting space
to it

Abner frankly told Billboard
Music Week that the price slash
was an experiment and would be
closely watched by his firm. He
said it was an out and out effort
to get bigger public acceptance on
stereo product.

Abner noted that currently Vee
Jay's production was about 85 per
cent monaural and 15 per cent
slereo.

No 45 Stereo

As far as singles went, Abner
said Vee Jay was not currently
producing any 45 stereo disks be-
cause of lack of demand, He said
he was ready to go into 33 stereo
singles, however, whenever they
might be needed.

(One exception is a forthcoming
Bill Henderson single that will be
released on everything—33 stereo
and monaural and 45 stereo and
monaural.)

The Vee Jay meve is particular-
ly significant—coming at a time
when there is considerable pres-
sure¢ in numerous comners for a
mal price reduction of all

i Although most of the talk
centers around cutting the singles
price, there has been considerable
discussion on a readjustment of
the album price level as well.

COLUMBIA GETS
RIGHT TO ‘KEEN

NEW YORK — Columbia
Rccords has landed the origi-
cast rights to the musical,
een,” with Alfred Drake.
Columbia is also a heavy
backer of the show, which is
due on Broadway in the fall.

By OMER ANDERSON

BONN, Germany — Any West
German investigation of cartel ar-
rangements in the European music
industry is expected to highlight
increasing Continental discrimina-
tion against American pop music,

There Is no longer any doubt
that discrimination is being prac-
ticed on the Continent against
U. S. music; the only point at issue
appnrcnﬂx Is whether the discrimi-
pati:::ﬂ is "creeping” or “mushroom-
ing.

West Germany's Bundeskartell-
amt (Federal el Office) is
probing links between the German
music industry, on the one hand,
and two Continental groups sus-
pected of organizing a music cartel
— Bureau International de
L'Edition Mecanique (BIEM) and
the International Federation of the
Phonographic Industry (IFPI).

The BIEM is based in Paris and
the IFPI in London. The Federal
Cartel Office's probe already has
resulted in withdrawal of the
West German ASCAP organiza-
tion, GEMA, from the BIEM. Now
West Germany's Parliament is look-
ing into G 's many-facted
royalty collecting arrangements
with a view to undertaking a full-
dress investigation,

No Protection

There is no great interest on the
part of the German official agen-
cies to protect the position of U. 5.
pop on the Continental, or even
German, market. However, there is
considerable evidence that the bars
apparently belng forged against
U. 8. music are interrelated with
certain cartel practices in the Con-
tinental music buisness.

Any investigation in this
direction inevitably will focus as
well on anti-U. S. pop discrimina-
tion. In fact, considerable informa-
tion already is transpiring on the
growth of national prejudice in
POp.

The question which any cartel
proble will help answer: is this bias
simply the result of U. S. pop's
remarkable penetration of the
European market—a sort of home-
grown envy which has turned
malevolent? Or is there a centrally
inspired motivation and direction?

Meanwhile, evidence of the bias
is plentiful and burgeoning. Ex-
amples:

The British Songwriters’ Guild is
demanding institution of a gquota
system to govern broadcasting of
foreign (read U. S. pop). The guild
would restrict the ainng of U, S.
pop disks to 10 per cent.

See German Cartel Probe Baring
Bias Toward American Pop Music

Western German radio networks
have instituted censorship of cer-
tain U. S. pop disks ruled “offen-
sive to German culture™: this ap-
plies mainly to German folk and
classical music adapted for U. S.
pop.

In France, the National Union
of French Authors and Composers
(NUAC) is conducting continuous
and noxious agitation to reduce still
further broadcasting of foreign re-
corded music, despite a 1959 ceil-
ing of 45 per cent imposed by the
RTF, the French State radio net-
work.

In Austria various provincial
governments are attempting to levy
a special juke box tax to discourage
the playing of U. 5. pop. The tax
supposedly would go to “propogate
Austrian folk music.”

Nationalistic Views

England and West Germany, in
particular, are avowedly nationalis-
tic in their approach toward U. S.
pop. Both countries complain of the
U. S. “cultural invasion,” although
the way they usually phrase it
makes clear they are lumping U. S.
pop with Coke, the American cola
drink twins being the bete noire of
European cultural chauvinists.

In Hamburg, publishers make no
effort to conceal their dissatisfac-

MW, Western
Auto Sell Tops

HOLLYWOOD — Tops Rec-
ords last week plucked two major
chain store plums in concluding
agreements with Montgomery
Ward stores and the Western Auto
chain. Tops will move its line into
the Montgomery Ward stores for
the first time, and effective today
(15) will start shipping to a total
of 90 MW stores. The deal was
made between Tops Operations
Vice-President Finley and
MW’s Richard Laga, its Chicago-
based chief in charge of record
purchasing.

Tops has designed a special ro-
tary record rack holding 225 al-
bums to be placed in MW’s cata-
log stores. The rack fills only two
square feet of floor space, but is
designed to hold 255 packages. It
will offer Tops product ranging in
price from 29 cents to $4.98.

Western Auto’s home office gave
its blessings to its branches to
stock Tops' wares. Actual pur-
chases will be made by individual
store managers.

wn oy americanradiohistory com

tion with the situation relating to
American music, This irritation
stems from the insistence, once a
U. 8. music product is acquired, to
rework it for the injection of a
national slant.

This “nationalization” of U. S,
music has become a fetish in
Europe, if not, as indeed more and
more industry figures freely con-
cede, a racket. This point is argu-
able, but it is significant that even
the publishers are protesting the
practice in Germany,

A ﬂlbﬁshﬂ with an American
song hit will submit the material
to a producer with a specific artist
in mind. But the producer, in
agreeing to do the record, demands
that he be given the rights to do
Ll]c German text of the American

it

Some producers, in addition to
getting the lyricist's share of royal-
ties, have arranged to be &ut in on
the publisher’s share as well.

Publishers object, not only be-
cause-the lyrics are often poor, but
because the result is to discourage
the exposure of American songs.
The German market has turned so
nationalistic that the only way to
get an American song exposed is
to get a top-flight German lan-
guage cover.

Special Waxings

In general, this situation is be-
coming so pronounced throughout
Europe that an increasing number
of U. S. disk artists are specifically
recording sides for release in other
than English-speaking countries.

For example, Connie Francis has
recorded in Italian, Spanish, Ger-
man, and Hebrew. Her recent hit,
“"Where the Boys Are,” was re-
leased in Japan in that tongue.

There is no alarm felt in U, S.
musical circles in Europe over the
understandable preference of the
people in any country to hear mu-
sic in their own language. How-
ever, what is alarming is plentiful
evidence that this natural desire is
being exploited and extended be-
yond its natural limits with the aim
of organizing restrictions against
U. S. music,

Another aspect to this problem
which likely will be illuminated by
the Bonn Cartel probe is to what
extent there are unwritten cartel
arrangements in the European in-
dustry.

Charges are frequmﬂ:.r heard
that it is “unwritten policy” to con-
centrate on local artists. This seems
particularly the case with govern-
ment-controlled broadcasting facil-
iies.

Moreover, State-controlled radio

(Continued on page 23)
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might follow suit with their {
artists. In a sense, as pointed ou
by many observers, the compact
doubles are cheaper records since
they offer four sides for $1.49,
whereas two sides on a single are
98 cents,

Another reason that the trade is
eyeing the compact double closely
is because of the weak sales—to
date—of the 33 single. A Colum-
bia spokesman said last week that
sales of their 33 singles, as against
45 singles, are very poor. And no
other company is claiming any
great sales action on 33 singles.

‘This puts the industry in some-
thing of a quandry. Although all
branches of the industry would like
to see a one-speed business, almost
every manufacturer appears shy, at
the moment, about putting out any
of their artists on single 335 only.
They are afraid of wasting a re-
lease and possibly hurting an art-
ist if the sales don't come through,
Thus, the attempt to test the 33
market through the compact dou-
ble, as Victor and Cameo are doing.

Many dealers feel that the only
way to switch the kids from 45
singles to 33 singles is to issue new
releases on 33 only. They claim
that the kids will buy what they
want no matter what speed the rec-
ord 1s. Alternate suggestions are a
lower price on 33 singles than 45
singles, or a cheap 33-only player
with which is given away a col-
lection of hit disks on 33 singles.

Manufacturers appear to be fac-
ing the same problem in switching
the kids from 45’s to 33's for sin-
gles as they did 10 years ago mov-
ing the kids from 78's to 45's. In
those days, in addition to the tre-
mendous 45 promotion by RCA
Victor, the price of 78's was grad-

(Continued on page 213)
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3 Churged_ in Counterfeit
Change Pleas of ‘Not Guilty’

HACKENSACK, N. J. — The
trial of three men here, accused
of conspiracy to violate trade-mark
laws in connection with disk coun-
terfeiting, which started two weeks
ago, ended in dramatic fashion last
Thursday (11) when the three en-
tered amended pleas of non wvult,
Originally, they had pleaded not

ilty., Judge Benjamin Galenti set

riday, June 2, as the date for
sentencing.

The case reached a climax Tues-
day when Earl Corr, a West Coast
printer, was brought on as a sur-
prise witness, Corr testified that his

rinting plant had turned out the
abels for Bobby Rydell's “Ding-a-
Ling.” on Cameo, and “When
You Wish Upon a Star,” by Dion
and the Belmonts on Laurie, which
had been introduced as evidence.
The labels in evidence had not been
ordered by the disk firms involved.

Corr said he had been instructed
by William Thompson, who is cur-
rently under indictment on the
West Coast on similar charges, to
duplicate the type of artwork of
original Cameo and Laurie labels
and print them. Thompson, who
was next on the stand, said Brad
Atwood, one of the defendants
here, had asked him to arrange for
duplication of the labels. He added
that Atwood had issued instruc-
tions that the finished labels be
delivered to the Korelich Engineer-
ing & Manufacturing Company,
a Los Angeles pressing plant. Pete

Greater Boston
Dealers Decide

To Join SORD

CAMBRIDGE, Mass. — The
members of the Greater Boston
Record Dealers Association have
voted to affiliate with the national
body of SORD (Society of Record
Dealers of America). The unani-
mous vote occurred Tuesday eve-
ning at a dinner at the Smith
House here, attended by dealers
from Boston, Lynn, Lexington,
Salem, Quincy and other commu-
nities of the metropolitan Boston
sector.

The meeting was co-hosted by
C. J. Gustatson Jr. of Medford
Music Center, who is chairman of
the local group, and Peter Oppen-
heim of Peter’'s Music in Lexing-
ton. Oppenheim is a member of
the board of SORD.

Guest speaker was another
SORD board member, Joseph
Waldhorn of Fulton, N. Y., who
urged the Boston area dealers to
throw their lot in with SORD at
“this time of crisis for all dealers.”

Waldhorn predicted that the
current lawsuit against three ma-
jor record clubs in Chicago
aunched with SORD support by
several dealers there, and the cur-
rent investigation of alleged dis-
criminatory price policies in the
disk field, by the Federal Trade
Commission, would “soon bring us
relief from tactics which are now
strangling us.”

Following Waldhorn's remarks
and subsequent discussion, the
group voted for SORD affiliation,
thus becoming the fifth local body
to join forces with the national
group. Others include the dealer
groups in Cleveland, Buffalo,
Syracuse and the New York-New
Jersey area.

Another speaker was Boston at-
torney Dudley Weiss, who dis-
cussed the litigation against the
record clubs and the possibilities
of a satisfactory settlement thereof.
Weiss also gave brief expression to
other imssihle avenues of solution
to dealer problems with suppliers.

Korelich, head of the plant, is also |
under indictment on the Coast. |

Thompson said that Atwood had
revealed that the disks were being |
sold along the East Coast by |
Robert Arkin and Milton Richman |
of Bonus Platta-Pak, the other de-|
fendants here.

Turning Point

The Corr testimony represented
a turning point in the case which
was concluded Thursday, before a
number of scheduled witnesses
were able to testify. The end came
Thursday during testimony by a
witness from Audio Matrix, a press-
ing plant, when chief defense
counsel Michael DiLorenzo rose to
say his clients wished to plead non
vult, This is similar to a plea of
nolo contendere, which is short of
guilty, but under which, defend-
ants waive their rights of appeal.

May Shape Precedent
This is the first known criminal
action stemming from a trade-mark
(Continued on page 23)

EAST'S DEALERS CAST PRO, CON
VIEWS ON LOW-COST 33 PLAYER

Idea of Economy Phono as Trade Panacea Pulls Opinions
Ranging From Enthusinsm to Reluctance Along Coast Area

By REN GREVATT

NEW YORK — Not all dealers
regard the concept of a low-cost 33
speed phonograph as the panacea
for the problems currently afflict-
ing the singles business, A spot sur-
vey of East Coast dealers last week
indicated mixed feelings, ranging
from reluctance to enthusiasm re-
garding the 33-only player and the
accompanying records.

Music Center, in nearby Jersey
City, in the words of its proprietor,
Lou Shapiro, doesn't need a 33
player, or the 33 record. “Why do
they need such a player when any-
body who wants one can get a
cheap three-speed set right now?”
he queried. “My 45 singles business
has tripled since last year. There
are more hits than ever and more
companies pushing records than

ever. We're displaving 45's now
just like albums, and business is
fine,

“1 feel that singles can be sold
successfully if they are properly
merchandised. Sure, they are a
perishable commodity and vyou
have to be careful. But the stores
that do the most complaining about
singles are the ones who don't take
the trouble to merchandise them.
I've sold several thousand of
“Mother-in-Law.” [Is that bad¥
Would 1 have sold any more at a
different speed? A change of speed
will slow everybody up until it
really takes hold.”

Eddie Geiger of Geiger's Record
Shop on Manhattan’s Sixth Ave-
nue, feels there may be an even
simpler way to establish the 33

single record than to promote a
player. “If they want to get the 33!

record going, then they should
bring a new number out only on
33 and forget the 45 speed. If it's a
hit, then they'll have to buy the
33 version, because that's the only
one that exists.”
Want Giant Promo
Other dealers have stoutly urged

the prompt launching of the 33

player through a gigantic promo-
tion. At least some have gone even
further than the stand taken in an
editorial in BMW last week, in
which an industry-sponsored 33
player was urged,

These recommend that the
player not only be produced by
one or more companies, but that
it be promoted in a saturation
manner to the teen audience
through exposure on such a net-
work TV seg as the Dick Clark

(Continued on page 55)

NAB Welds Music, Broadcasting

By MILDRED HALL

WASHINGTON — There never
was a convention which showed
the close interdependence of music
and broadcasting more dramatically
than the 39th meeting of the Na-
tional Association of Broadcasters
held here last week. For the FM
and AM broadcasters, and their
primary program source, the music
industry, the convention offered
rich fare. Not all of it was to ev-
eryone's taste, but all of it was ex-
citing and essential for members
of both groups to know, *

Out of the four-day gathering,

with close to 3,000 broadcasters in
attendance, out of the exhibits, the

speeches, the panels, questions and |
corridor gossip, came these devel-|

opments of most interest to music
recoxders, merchandisers, program-
mers and broadcasters:

For record manufacturers: The
prospects of a new boost in stereo
sales, emerging from the newly au-
thorized FM stereo service, will
also mean some headaches, Stand-
ards will have to be set up for
stereo records to make them com-
patible with the new FM stereo
service. Only 25 per cent of pres-
ent stereo recording is effective on
the new FM transmission systems,
according to A. Prose Walker, vice-
president for engineering in NAB.
Walker said this problem is already
under study at the NAB.

For manufacturers of hi-fi and
stereo equipment for both con-
sumer and broadcaster: There are

exciting sales prospects but, again,
problems. They will have to sift
the pros and cons of claims made
by competing systems rushing to
get on the FM stereo bandwagon.
RCA, for example, has an all-
transistor system its engineers are
racing to fit FCC standards (se-
lected on the basis of General Elec-
tric and Zenith plans) thera will be
negotiations for new patents, New
risks will be taken, new decisions
made all down the line, from manu-
facturer to retailer, in the scramble
to catch the crest of the selling
wave when it hits the consumer
level.

For broadcasters, consumers and
equipment makers: The question of
stereo adapters for FM radio-phono
combinations, the question of cross-

FCC Shaping

WASHINGTON — Networks
owning record companies or other
music interests will have to be care-
ful not to violate new ahti-plugola
rules being set up by the Federal
Communications Commission. The
agency proposed rule-making last
week to require announcement of
sponsorship whenever networks,
station owners, officers or person-
nel benefit from special sales pitch
on product or services in which
they have any financial interest not
normally known to the public.

However, examples cited by the
FCC give fairly broad latitude to
net-owned record play and to allow-
ing recording talent to plug their
own disks without special an-
nouncement when the comment
falls into “customary” pattern or
the singer obviously benefits from
the plug of his record.

The rule requiring announcement
also applies to anyone who directly
or indirectly holds ownership in-
terest of 10 per cent or more in
the station or network, and also to
anyone appearing on a program
containing the plugola. If that per-
son has any interest in the product
being boosted, announcement suf-
fices in these cases, FCC points
out. (The Harris legislative over-
sight subcommittee had recom-
mended, during payola hearings,
total divestiture of music interests
by networks, but FCC is obviously
leaving that question strictly up to
Congress, and is sticking to spon-
sorship 1D rules.)

‘Reasonable Diligence’

Licensees of AM, FM and TV
stations are required to exercise

New Anii-l’lugolu Rules

the same “reasonable diligence” as
in payola to find out when such in-
terests are owned and check plugs
planted in programming. Networks
are charged with the task of finding
out if any of their owners, offi-
cers, directors or employees, or any
persons appearing on the network
programs come within the provisos
of the new anti-plugola rules. Com-
ments on these are due in by June
19 (comment on the earlier an-
nounced anti-payola rule-making
are due in by June 12).

13 Examples

The FCC gives 13 examples of
how the rule-making would apply.

ALL THAT MEAT
& NO POTATOES

HOLLYWOOD The
Capitol Records press depart-
ment last week kicked off
a teaser campaign, sending
packages of meat to members
of the press corps. Each day
a dry-ice packed steak arrived
from the mysterious sender.
After the fourth day, Capitol
revealed it was the steak
source, and that the promotion
was on behalf of “Tenderloin,”
which opens Thursday (18)
with its original Broadway
cast at Las Vegas’ Dunes Ho-
tel.

Capitol will fly Hollywood
Fourth-Estaters to Las Vegas
to attend the first night. The
label has the original Broad-
way cast LP in release,

wi . .
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Those of interest to music record-
ers and publishers with broadcast-
ing interests, or vice versa, include:

Playing on the network of a pop-
ular recording produced by a rec-
ord manufacturer owned by the
net. If the announcer merely gives
the names of the tune, composer,
band, soloist and the record manu-
facturer, no further announcement

is necessary to this “customary”
way of identifying musical record-
ings.

If the announcer gives the record
a special sales pitch, announcement
would ordinarily be called for, but

FCC gives further leeway by noting
that no announcement is needed
“if such comment is customarily in-
terpolated in the program format.”
This would appear to be an equaliz-
er for programs in which all rec-
ords played are given enthusiastic
comment, and it would not be fair
to exclude the net-owned record
company from the customary pitch.

Another rule-of-thumb is that
special announcement is not neces-
sary when the public is obviously
aware of benefit conferred by the
plug on an interested party.

In the case of a dance band in
which any station personnel has an
interest, no announcement to that
effect is ordinarily necessary when
the band broadcasts. However, if
reference is made to the fact that
the band plays elsewhere, or is
available for engagements, this ex-
tra sales pitch requires a sponsor-

ship identification,

talk between stereo broadcasts and
background music being mult-
plexed over an FM station at the
same time, will take probing. Gen-
eral consensus at the convention
was that FM stereo, like the first
radios and the first autos, would
present plenty of problems — but
for music interests and FM broad-
casters, the main concern 15 not
to miss the boat.

GE, Zenith Hassle

The hassle between General Elec-
tric and Zenith over who should
get credit for being the first to set
standards accepted by the FCC for
stereo multiplexing was held in the
background during the convention,
Zenith and GE engineers waged a
sub rosa battle for prestige of their
respective systems. GE, promised
adapters quickly. Zenith sniffed at
the whole idea of adapters, does
not propose to make them, and
claimed “quality™ as its hallmark.

(Continued on page 50)

Dot Disk Sale
Opens Strong

HOLLYWOOD — Dot’s secs
ond annual summer consumer dis-
count sale, launched May 1, has
enjoyed so strong a take-off that
label President Randy Wood pre-
dicts the drive will surpass is
$3 million sales goal (see April 17
issue). Wood told BMW that some
distributors already have gone
over quota, after the sale has been
in effect for only two weeks.

The heavy orders so early in
the program were not expected, in
view of the fact that Dot's con-
sumer ad campaign has as yet to
break. In view of the drive gain-
ing strong momentum even before
excitement is generated at the con-
sumer level, Wood and Sales
Vice-President Chris Hamilton feel
confident that the summer push
will better than meet the $3 mil-
lion target.

The first ad will hit in. Life
magazine May 19, followed close-
ly by the June Reader’s Digest (it
goes on sale May 20), plus space
in TV Guide (June 17) and the
June and July Schwann Catalog.

The ads will proclaim a 15 per
cent cut on all monaural LP’s, 20
per cent off on stereo albums, and
a 25 per cent slash on EP prod-
uct, A 90-day delayed-billing ben-
efit makes the final payment due
by August 15. The sale will be in
effect through June 30,
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MUSIC AS WRITTEN

New York

Al Massler, head of Amy-Mula Records and Bestway
Products, leaves by jet May 16 for a three-week trip to Africa
to investigate the possibility of starting a record and plastic
business there. The trip is sponsored by the Rockefeller Founda-
tion. Accompanying Massler will be plastic expert Irvin Gershen.
. - » Henry Glover, a.&r. topper for the Gee label, is currently
on the road working on “Heart And Soul” by the Cleftones and
“Barbara Ann” by the Regents . . . Eric Steinmetz, export di-
rector for Kapp, 1s back from a tour of Latin Amcrica, covering
Mexico, Guatemala, San Salvador, Panama, Caracas and Cura-
cao . . . Jack Wilson, Dinah Washington's former pianist, will
be discharged from the U. S. Army in August,

Chanter Ted Russell Jr., has signed a managenial paper with
Ken Keene . . . Mary Levy, sister of publisher Lou Levy, was
married last week to Frank J. Drosi of Davtona Beach, Fla. They
will make their home in New Jersey . . . Jack Hansen has left
the Coral a.&r. staff to concentrate in indie production . . .

Julian Aberbach, of the publishing Aberbichs. became the
father of a boy, Dolfi Andrew, April 21 . . . Joe Matthews,
Capitol promotion executive, is in New York's Polvclimic Hospi-
tal with ulcers. . . . Organist Richard Ellsasser has been elected
a life fellow of the International Institute of Arts and Letters . . .
Patti Page is set in a new flick, “Boys" Night Out.” She will play
a dramatic role . . . Owney Burnett and Bob Holiday have
formed the Redstone label in Detroit, First release features Allen
Shepard and the Countdowns (not the astronaut). Bob Rolonlz

Chicago

Smash Records, Mercury's new subsidiary label, recently
signed songstress Kitty Ford on the West Coast, and followed
the inking with a recording session under David Carroll, a.&r.
director, The diskery also added to its record roster another
master—purchased from LeCam label . . . Norman Dolph,
Columbia Record Productions, flew to Miami Friday lor the
MOA convention . . . Paul Pfohl, RCA Victor exec, was tapped
for a photo layout on his plush Lake Shore Drive apartment
by a furnishings trade daily recently.

Ric Gold, Eureka and Lectern records, is in St. Louis from
the Coast to sit ringside at Bob Grossman’s {Fureaka) opening
at the Laughing Buddha Club tonight (15). Gold next wings
southward to meet with the labels’ distributors and on to
Philadelphia for Grossman's opening at the Second Frett, June
21 , . . Hank Schwab, head of the Art and Jazz Society here,
leaves soon for six weeks in Europe. Schwab, a very active
member of the Union League, will be feted at an entertainment
benefit at the Lake Meadows Club Tuesday (16). Admission to
the show, which will headline Pearl Bailey and other top stars
now working the Chi nitery circuit, is the cost of a Union
League membership card ($3)—Union Leaguers attend gratis.
Comedian Dick Gregory and jazzman Sonny Stitts sat in on
last week’s meeting of the Jazz Society. Gregory, when intro-
duced, true to form came up with a hall-hour laugh-provoking
monolog. Nick Biro

anhville

Capitol's Ken Nelson was at the Bradley Studio most of
last week directing album sessions by the label’s Jean Sheppard
and the Louvin Brothers. . . . Fraternity Records’ Bobby Bare
directed sound-track sessions by voung Vicki Spencer at Brad-
ley's last week. Harold Bradley was leader on the sessions for
upcoming United Artists picture for Vicki. . . . Bob Gallion
recorded at the Bradley Studio Wednesday night (10) for Hick-
ory Records. . . . Shapiro-Bernstein's Al Galico was booked for
the Bradley Studio last Thursday and Friday (11-12). . . . Owen
Bradley directed a Carl Belew session for Decca at Bradley's
Wednesday (9). ., . . Drummer Buddy Harman, vacationing
Vegas-style with his wife and friends, has two swingin’ sides out
for Warner Bros. They're “Noisy Reservation,” penned by Har-
man, and “Third-Man Rock.” . . . Rosemary Clooney had
productive sessions during her brief stay here last week.

RCA Victor's Chet Atkins has come out with another power-
ful album, using strings, as he did in “Chet Atkins in Holly-
wood." New one is “The Most Popular Guitar,” recorded
here. . . . Loretta Lynn, of Custer, Wash., has a new Nashville-
recorded release out for the Zero label. Sides are “Gonna Pack
My Troubles™ and “The Darkest Day.” Both tunes are from
Sure-Fire Music. . . . Word from RCA Victor here and Tree
Music is that Roger Miller's RCA Victor etching, “When Two
Worlds Collide,” will smash louder than song title implies.

Pat Twitty.

Hollywood

Will controversy create sales? The answer to that one can
be expected when the totals are in on the tongue-in-cheek, but
irreverent “Stan Freberg Presents the United States of America”
Capitol LP. It has stirred the ire of Boston's Daughters of the
American Revolution, some broadcast bans, press protests, and
and an avalanche of publicity.

Mational Academy of Recording Arts and Sciences' Los
Angeles chapter has called a general membership meeting to
be held at 8 p.m. Thursday (18), at the Beverly Hilton Hotel,

' for an open airing of the recent Grammy Trophy nominations

and awards. Chapter President Sonny Burke feels a discussion
of the pros and cons on the handling of the nominations and
awards may result in greater membership participation in setting
up nominees and selecting award winners when next Grammy
time comes around.

Clyde Ous is bringing Belford Hendricks 1o Liberty to
serve him, as he did at Mercury for the past two and a half

(Continued on page 23)

By JUNE BUNDY

WASHINGTON — Automation
—considered by many jocks to be
more of a threat to the personality
deejay than the “Top 40" format—
wils 4 major item on the exhibil
schedule of the National Associa-
tion of Broadcasters Convention
here last week., A flock of auto-
matic programming Ssystems and
packaged musical programming
services were demonstrated 1o
broadcasters.

One of the newest services was
offered by Magne-Tronics, Inc..
which also offers a taped back-
ground music service, “Motivation-
al Music” for factories and offices,

and as “a supplementary service”
to broadcasters. The background
music service is currently carried
in more than B0 markets.

Automated Radio

The new Moyne-Tronics, Inc.,
service, which comes in 10 eighi-
hour reels with a new reel each

Tops Firm Enters

Premium Disk Race
With 6 Key Reps

- HOLLYWOOD—Tops Records
is launching an intensive drive for
a share of the lucrative premium

mium division, and is staffing it
with full-time reps in six key mar-
kets. It will offer premium buvers
its regular LP's and specially pre-
pared compact 33's offering six and
cight tunes per disk.

The Premum Diviion will be
supervised by operations Vice-Pres-
ident Larry Finley. Division reps
appointed include Robert Savett
in Chicago; Gordon Stringer, for- |
merly a member of Tops' general |
sales staff, to cover the Eastern|
market out of New York; and Dick |
Pritchard will concentrate on Pre- |
mium Sales in the Los Angeieﬂ
ared. Finley said he has openings
in Atlanta, Dallas, and Detroit and
soon will hire premium reps in
those market areas.

Turner & Scott Add

Angel Sales Power

HOLLYWOOD — In the latest
in a series of moves to beef up the

week moved Tupper Turner from
its classical merchandising ranks to
the newly created post of Angel
merchandising manager. He will
handle the label’s national mer-
chandising and ad activities, Tonia
Scott, for three years a secretary
in Capitol’s longhair merchandis-
ing section, was promoted to Angel
merchandising assistant, reporting
to Turner.

Set Up Publisher for

Adler's Show Score

NEW YORK—Dick Adler and
Chappell & Company, Inc., have
set up Sahara Music, Inc., 1o pub-
lish the score of Adler's upcoming

Anne Howes and the English-Afri-
can star, Johnny Sekka.

A fall production is scheduled,
with pre-Broadway openings at the
(O’Keefe Centre, Toronto, and the
Colonial Theater, Boston.

-
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business. It has established a pre- |

Angel Records team, Capitol last |

show, “Kwamina,” starring Sally |

Automated Programming
Major NAB Exhibit Item

Flock of Robot Music Systems & Packs
Pose as Controversial Subject to D.).’s

month, provides continuous auto-
mated radio programming, includ-
ing commercials and announce-
ments. Almost 80 per. cent of the
music programmed is pop and
“pop-concert,” along with a few
vocals, symphonies and seasona
numbers. The service has a basic
“International” music library of
more than 5,000 sides, many of
them made available by a special
agreement with Radio Diffusion in
France and Capitol Records here.
Specially  designed Radiomation
equipment is made available, if re-
quired, to stations by Magne-
Tronics.

Show Packages
. In a more personalized pro-

gramming vein, Jim Ameche Pro-
ductions, Hollywood, demonstrat-
ed eight different record show
packages, cach running 10 hours
per week and ranging in price
from %48 to $300 a month. Each
program is entirely recorded on

and music.

Ameche emsees four of the
shows himself—"Top 40 Formats,”
“Middle of the Road Shows,”
“"Pops Concert Programs” and
“Classical Shows." Also offered
Ameche are “The Dick Haymes
Show"” featuring another West
 Coast jock; “Johnny Bond,” a
!unuqtr_'.' and western seg, and
| “Jasin Street," featuring Jay Jasin
as emsee and a semi-jazz, “more
sophisticated™ format,
| The service includes five-min-
ute features and a commercial
service, with “Ecco-Fonic Sound”
promised by Ameche for the near

(Continued on page 51)

tipe, including both commentary

Segovia in Decca
Long-Term Puct,
Cuts New Series

NEW YORK — Andres Segovia,
one of the all-time top-selling class-
ical guitarists, has signed a long-
term renewal pact with Decca Rec-
ords, according 1o Fxecutive Vice-
President Leonard Schneider.

The pacting, which continues an
association begun in 1944, capped
a period of spirited bidding for the
artist by a number of other labels.
Just last week, Segovia completed
a series of new recordings in the
Decca New York studios. In addi-
tion to a series of solo efforts, he
also recorded a concerto with the
Symphony of the Air ork. Prior to
his departure for Europe, a new
series of recording projects was
blueprinted in conferences between
Segovia and Isracl Horowitz, Decca
classical a.&r. chief.

Segovia's newest release on the
Decca Gold Label series, titled
“Three Centuries of the Guitar,"
amounts o a virtual history of the
instrument and brings to an even
dozen the albums in the Segovia
catalog. Included among these is
the de luxe Golden Jubilee set re-
leased last year in commemoration
of his 50th year as an active per-
former.

Discontinue Waller Jr. Suit

NEW YORK—The action filed
by Ross Jungnickel Music and

by | Thomas Waller Jr.. a few weeks

ago (BMW, April 24) against Joy
Music and Maurice Waller and
Ronald Waller over the Fats Wal-
ler copyrights was discontinued
last week by the plaintiffs, The
music firm and Waller Jr. had filed
suit asking that the renewal rights
to the Waller tunes published by
Joy be declared as reposing with
Waller Jr., and Ross Jungnickel.

The action was discontinued
May 8.

4 Star

HOLLYWOOD — Gene Autry
last week increased his music busi-
ness interests with the purchase of
the Four Star Record Company
from Bill McCall and his Wallace
Fowler Music Company (BMI).
 Autry confirmed that he paid $75,-
000 for the properties, The deal
goes into effect June 1, exactly one
| vear after McCall sold his Four
Star Sales Company (BMI) music
publishing firm to Autry for $150,-
0.

In purchasing Four Star Rec-
ords, Autry acquires ownership of
several thousand masters. He will
continue Four Star’s contractual
releasing arrangements with Decca
and King Records of recordings by
such artists as Hank Locklin, Fer-
lin Husky, Webb Pierce, the Wil-
burn Brothers. Stuart Hamblin, T.
Texas Tyler, Maddox Brothers and
|Ruse‘ Autry also acquires record-
ing contracts with such Four Star
Cartists as Carl Belew and Charlie
|Rmn.
| Joe Johnson will head the newly
' acquired operation for Autry, aided
by Autry’s present corps, includ-
| ing Dave Burgess on the West
Coast, Troy Martin in Nashville,
and Paul Barry in New York. Four
Star will function as a separate
subsidiarv, and will continue fto
produce recordings for the Decca
and King labels.

With the sale of the record com-
pany and the Fowler catalog, Mc-
Call retires from an active role in
the music industry. He will con-
centrate his full attention to his
Nevada mining interests which 25
| years ago had served as a spring-

Gene Autry Buys McCall's
Co. for $75,000

board for his move into the disk
business. He entered the record
field in 1936 as a supplier when
the McCall Mining Company pro-
vided the old Herbert Yates Amer-
ican Record Company with raw
materials. Four vears later, Colum-
bia Broadcasting Company bought
American to bring the Columbia,
Okeh and Vocalion labels @nder
its wing.

On November 16, 1946, McCall
acquired controlling interest in
Four Star, a firm he had served
as a supplier, from its owner-
founder, Richard Nelson. McCall
has operated the firm since that
date, creating an impressive array
of top sellers in the country and
western field, bringing important
c.&w. artists to the fore, and amass-
ing two valuable music catalogs in
the Four Star and Wallace Fowler
publishing companies,

Among Four Star’s noteworthy
past sellers are included T. Texas
Tyler's “Deck of Cards,” which had
sold a million and a half copies;
Slim Willett's “Don’t Let the Stars
Get in Your Eyes,” Hank Locklin's
“Let Me Be the One,” and his
Dream On.” The affiliated music
firms, now part of the Autry em-
pire, currently have six tunes on
BMW’s “Hot 100, headed by
Ricky Nelson's “Travelin' Man™ on
the Imperial label.

McCall's Nevada mining interests
are substantial, and mclude more
than 15,000 acres adjacent to Las
Vegas, which he is mining for sand
and gravel, and more recently, for
gold and silver. He will maintain
his offices at 305 Fair Oaks Avenue
in Pasadena.
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NIGHT CLUB REVIEW

Basin Street Magic for Sarah

something good seems to happen to girl singers when they

lay Basin Street East in New York. The something good that
appened to Peggy, Ella, and Anita at the East Side spot is
happening to the Divine One, Sarah Vaughan. She is singing
gloriously, looking lovely and apparently enjoying herself no end
in her current engagement at Basin Street. And to add to the
icing, she, along with Al Hirt and Larry Storch, is drawing

capacity crowds to the club.

The heights that Sarah reached on the night caught (9)
held her audience enraptured through almost a score of rendi-
tions, so much so that she had to beg off. Aided by a full
15-piece ork with an eight-man string section and sock arrange-
ments by Joe Reisman, the thrush ran through her long list of

songs that she helpe

d make hits, including “Poor Butterfly,"”

“Serenata,” “Broken-Hearted Melody,” and, of course, Erroll
Garner's “Misty.” And then she reached back and performed
some of the tunes that she was associated with early in her
career. She has never sounded better and the audience knew it.

The crowd was almost as enthusiastic over the perform-
ance of the Al Hirt Dixieland combo. Clowning, dancing, and
blowing, the Hirt group drew big hands with its cornball
interpretations of “Down by the Riverside,” “South Rampart
Street Parade,” “I'm on My Way” and “Tin Roof Blues." Thera
iz little doubt that it's a commercial combo, although musically
it leaves much to be desired. Pee Wee Spitelara, on clarinet,
upholds the musical end stanchly.

Larry Storch came through with many amusing bits of
comedy with his dialect jokes, including Russian, Italian, Cuban,
Mexican, and even Japanese, And his take-off on the way a
country singer handles a Cole Porter tune was very funny.

The night, however, belonged to Sarah, and she made the
most of it. Her next album will probably not be called “Sarah

at Basin Street East,” but it should be,

Bob Rolontz.

SAUCE FOR THE GANDER

Some Distributors Eyeing
Self-Service Rack Set-Ups

PHILADELPHIA — Several
distributors here who have re-
¢ently joined hands in an in-
formal organization to discuss
mutual business problems have
Lot their sights on a new gam-

It; namely, the opening of com=
rﬂl;t. self-service retail rack out-

It's no secret that some dis-
butors have been bugged by
gla increasing amount of busi-
ess being done by rack job-
&1 With the share of the to-
business occupied by small-

er record dealers known to be
t increasing, distributors have
E:und themselves doing a great-
r share of business with rack
operators, to whom different dis-
e¢ounts and return and exchange
privileges have been the rule.
Now the distributors feel, in
sense, that what's sauce for
T:lﬂ“ is sauce for the gan-

., In other words, if the racks
ean operate in the shopping

centers and supermarkets, so
can the distributors. By so do-
ing, the distributors can get this
gravy share of the business for
themselves. 1

It's indicated here that dis-
tributors will set up a separate
firm and staff it with a sales
manager and & route staff. Re-
tail disk areas will be set up in
various stores and shopping cen-
ters on a stricktly self-service
basis. The customer will pick
out his own selections, put them
in his shopping wagon and pay
for them at the store’s regular
check-out counter just as he has
in the past. The distributor-op-
erated firm will, in effect, work
as a one-stop, servicing its own
racks with product.

One independent dealer in the
Quaker City area, apprised of
this possible development, com-
mented: “Oh, that's lovely, that's
simply the end!"

;Exudus’ Movie Theme Racks Up 5
Hot Versions on BMW Tune Charts

NEW YORK — One of the hot-
tunes of the season is “Exodus.”
Eﬂ movie theme, composed for
@ flick bysErnest Gold and pub-
lished by Chappell, has five ver-
onsg that have hit on and around
MW's “Hot 100."

The movie theme is unigue in
that It has had many different ver-
slons — each of the singles that
have hit the chart have been of a
different mood and in a different
style.

Currently, the Eddie Harris Vee
Jay styling of “Exodus” features
tenor saxist Harris playing the
theme in soft-ballad form and in-
tﬂﬁ%ﬁng it in the jazz form. On

's “Bubbling” chart, Edith
laf has a performance on the Cap-
tol label, that is sung in French.

Of course the biggest selling ver-
sion of the “Exodus” theme was
turned out by the two-piano.team
of Ferrante and Teicher on United
Artists, which soared to the No, 2
m‘m the chart some months ago.

top-selling wversions have

been by Mantovani which struck
¥ dirt and rose to No. 31 at the
&3} of its climb, and the English
interpretation of the tune,

“This Land Is Mine,” by Pat Boone.
Boone, of course, wrote the words
on his disk, and his attempt gained
the No. 64 position at its highest
point,

‘African Waltz' Leads
Out New Adderley LP

NEW YORK — Riverside Rec-
ords is capitalizing on the
chart performance of Cannon

Adderley's “African Waltz" by hav-

ing the alto-sax-playing jazzman
record a full album which will con-
tain an extended version of the
tune as the title tune of a new LP.
The set will have Adderley front-
ing a big band with arrangements
by Ernie Wilkins, The firm's sheet
music division also had reported an
unusual demand for charts on the
hit tune.

Riverside has also succeeded in
coaxing the legendary blues singer
Ida Cox out of retirement to re-
cord an LP. The session was cut
recently with an all-star jazz line-
up in support featuring Roy El-
:Iiridge. Coleman Hawkins and Jo
ones.

e —

MUSIC WEEK

TALENT TOPRICS

NEW YORK

Tommy Smalls, former Dr. Jive
of Station WRUL, New York, and
now one of the executives of Alto
Records, has discovered a new
singer in Earl Connelly. Smalls has
also signed to the label Ray Brew-
ster, lead voice of the Hollywood
Flames, as well as Annie Laurie
and Cat Anderson. , . . The Ralph
Flanagan ork is currently touring
colleges in New York, Pennsyl-
vania, Massachusetts and Virginia.
Flanagan is now with Coral Rec-
ords. . . . Mel Torme stars at Car-
negie Hall, Pittsburgh, May 20 with
the Ramset Lewis Trio and Walt
Harper Quintet.

Burton Lemaster, head of United
Southern Artists, Hot Springs, re-
poris that the firm's a.&r, director
has signed Randy Page, voung West
Coast composer and singer, . . .
Thrush Sallie Blair is off on a tour
of night clubs after cutting new
sides for Luther Dixon on the Scep-
ter label. . . . Jonah Jones returns
to the Embers, New York, May 22
for a six-week stand. . . . Tina
Robin opens at the Horizon Room,
Pittsburgh, June 19. . . . Orches-
tras, Inc., Chicago, the Bill Black-
Herb Gronaver firm, has signed
Ted Weems and ork to an exclusive
booking pact. The Weems crew
starts its annual summer tour in
June. . . . Pianist Bernie Peiffer
18 playing weekends at Woodland
Inn, Philadelphia. . . . Judy Gar-
land appears at a special matinee
at the Newport Music Festival
July 3. Bob Rolontz

HOLLYWOOD

Billy Eckstine, completing the
opening stretch of a six-month con-
tract at Las Vegas' Dunes Hotel,
signed a 14-week contract with the
gaming city’s Flamingo Hotel for
next year. He will receive 150.-
000.... Rusty Draper reportedly
drew top turnouts during his 10-
week engagement at Harold's Club
in Reno. . , . Mercury's Johnny
Preston starts his Australian swing
May 22 with Down Under book-
ings set in Melbourne, Perth, and
Auckland, New Zealand. Last
month, he attracted a reported
110,000 ticket-buyers to eight per-
formances in the Philippines.

Bobby Vee, back from a 10-
day Australian concert tour,
F{hﬁ two dates in the Pacific

orthwest (Mt. Vernon and
Eugene)..., Israel's Oranim
Zabar group (on the Elektra
Iabel) opens a four-week run
at the Ash Grove here May
30, its last engagement in the
U. S. prior to starting a Euro-
pean touwr,

Liberty's Johnny Burnette, fresh
from an Australian tour, is being
booked for a series of personal ap-
pearances in Europe during June.
.+« Verve comedienne Kay Stevens
goes to Las Vegas' Riviera Lounge
June 1 for an eight-week stand.

Her first LP will be recorded live |
during the engagement.,.. Neal |
Hefti has penned a song salute to
astronaut Alan Shephard with the
tune’s fitle being kept as classified
information until its disking is is-
sued. ... Concerts, Inec., is taking
over the Hollywood Palladium
Saturday, May 27, to present Tex
Beneke and band with Ray Eberle
and the Modernaires for a musical
flashback to the Glenn Miller era.
The Four Freshmen also will be
featured on the bill.
Lee Zhito.

CHICAGO

_Pearl Bailey comes to the Em-
ire Room of the Palmer House

ay 24 . Mickey Onate,
guitarist-singer, currently at the
P!i_t}rbu}' Club, leaves for Miami
Friday (19) to be in on the gala
opening of the new “bunny-boite”
there, . . . Brock Peters, who
played “"Crown"” in Sam Goldwyn’s
“Porgy and Bess,” plays the Gate
of Horn for a week with Shoshana
Damari. She'll be starting the
final week of her Gate engage-
ment. . . . Ted Butterman on cornet
and Bob Sundstrom on banjo front
the new Dixieland jazz band work-
ing the Birdhouse Monday and
Tuesday evenings. . . . Jules Feiffer,
satiric cartoonist, guests on
“Festival” (WTTW-TV, 9:30 ?,m.}
Thursday (18) to explain *The
Explainers” — his vehicle which
opened the new Playwrights
Theater at Second City last week.
Cast members Bob Camp and
Paddy Edwards will appear with

him.

George Kirby, the Playboy
Club’s new Negro comedy
find, is in New York today
(15) for a special press receps
tion at Basin Street East,
where he'll be presented by
Sarah Vaughan. Kirby, how-
ever, will be back onstage at
the Playboy tomorrow night
(16) . . . Norman Wallace is
blending his wversatile talents
as a singer, pianist and com-
poser at 12 West Maple, one
of the Windy City’s more
atmospheric lounges. His Gal-
lic accent Is sweet spice to his
easy style on the keyboard.

Gloria Manlong

NASHVILLE

Big doin's at the Andrew Jacke
son Hotel here Saturday (13) when
RCA Victor rolled out the red car-
pet in celebration of Hank Snow’s
25th year with the label. After
hosting the Snow affair, Chet At
kins and Steve Sholes joined Ben
Rosner Sunday (14) for flight to
Miami and the Country Music As«
sociation meeting there Thursday
and Friday (18-19), From Miami
Chet heads for Washington where
he has been invited to appear with
his combo at the Presidential Press
Ball. . . . Roy Acuff chose Mother's
Day (14) to open his famed Dun-
bar Cave resort located a few miles
north of Nashville, One of the
many high points of the day was
an invitational golf tournament on
the new course,

Teddy and Doyle Wilbum
are back in town after playing
the Flame Club, Minneapolis,
last week. . . . Mary Reeves
has joined hubby Jim on the
road, as the RCA Victor artist
will be out on tour until June,
. » « The Jordonaires (Gordon
Stoker, Neal Mathews, Hoyt
Hawkins and Ray Walker)
rendered a few bars of some
20 songs before the National
Association of Broadcasters
meeting in Washington last
week. Singing with the Nel-
son Riddle orchestra, the Jor-
donaires tunefully depicted the
transition of country songs
into the pop Ffield, MNashville

(Continued on page 33)

FOLK TALENT & TUNES

Around the Horn

Jimmy Key, of Curtis Art-
ists Productions, Goodletts-
ville, Tenn., recently hopped
to Minneapolis for a visit with
friends Dave Dudley and
George Garrett. Dave, mended
from injuries sustained in a
recent auto crash, is corrently
showing his wares at Garreit's
new country spot in Minneap-
olis, the Owl Club. Dudley’s
new release on the ]‘;"uaﬁ I:ibel
couples “Maybe I th
“1 I'E't'mddn‘t Hang Around.”
» « » Quentin W, Welty, man-
ager of B-W Records, Woos-
ter, Ohio, has contracted with
Rodeo Records of Canada,
Ltd., to release the new Kathy
Dee disk in Canada, Australia,
New Zealand and England.
Miss Dee is a regular feature
on WWVA’s “World’s Original
Jamboree,” Wheeling, W. Va.

Ferlin and Bettie Husky are cel-
ebrating the arrival of a son. New-
comer has been named David,
It's their fifth offspring. . . . A
footpad made off with Faron
Young's trousers containing his bill-
fold, money clip and credit cards,
as the latter slept in an Amarillo,

wwWw americanradiohistorv com

By BILL SACHS

Tex., motel recently. Faron's wife
Hilda s completed mended from a
recent emergency tonsilectomy. . ..
Jerry Smith’s radiop show bearing
his name is now heard 31 times
per week on 15 stations in Jowa,
Illinois, Missouri and Wisconsin,
with 14 more shows in the hopper
to begin in July, Jerry's latest re-
lease on Ad Records is “As Long
as I Live” b.w. “I Can't Tell You
Why,"” which he recorded at the
RCA Studio in Nashville recently,
with Redd and Gene Stewart, Andy
Doll and Buddy Emmons on back-
ground. Deejays may obtain a copy
by writing to Jerry on their sta-
tion's letterheads. His address is
P. O. Box 1006, Cedar Rapids, Ia.

Millie Ruton kicks off the
16th season at her Hillbilly
Park, 11 miles east of New-
ark, Ohio, on Route 16, Dec-
oration Day (30). Billed as
Homecoming Day, the open-
Ing program will featured “D”
Records artists Bobby and
Sadie, plus Marty Martel, Lit-
tle e and Phyllis Anne, of
the “State of Ohio Counfiry
Round-Up"; accordionist-sing-
er Gene Agin, Brooks Van
Sickle, Twila, and a number of

other guests. Admission will

be free on opening day. Regu-
lar admission at the park is
60 cents for adulis and 25
cents for kiddies. June 4 head-
liners will be the entire cast of
the “State of Ohio Couniry
Round-Up,” followed June 11
by Skeeter Bonn and Shirley
Starr, Others already signed
for the forthcoming season are
Jimmie Walker, Mac Wise-
man, the Louvin Brothers and
Roy Acuff.

Recent bookings by Otto Devine,
manager of WSM's “Grand Ole
Opry,” include: Carl Batler, Killen,
Tex., May 19; June Carter, Miami,
May 17; Gate City, Va., 21, and
Springfield, Mo., 26; Patsy Cline,
Dallas, May 20; Wilma Lee and
Stoney Cooper, Miami, May 17;
Shelby, N. C,, 19; Lancaster, S. C.,
27, and Angola, Ind., 30; Flatt and
Scruggs, South Pittsburg, Tenn.,
May 18; Shelby, N. C., 19; Bremen,
Ga., 25; Albertville, Ala., 26, and
Liberty, Ky., 30; George Hamilton
1Y, Miami, May 17; Shelby, N. C,,
19: Ocala, Fla.,, 20: Lancaster,
S. C,, 27, and Memphis, June 3;
Stonewall Jackson and Justin Tubb,
Winnipeg, May 16; Regina, Sask.,
17: Saskatoon, Sask., 18: Brandon,

(Continued on page 33)
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by Thomas Lea Davidson
Assistant Professor of Marketing
School of Business Administration

University of Connecticut

Prepared by BILLEBOARD)

THE PROFILE OF A

TYPICAL OPERATOR IN 1960

RATE
YOURSELF

1

L

1. Operates juke boxes, amusement games and one er

2,

&l

more other types of coin equipment,

Has 646 locations
52 monavural

14 stereo

These locations are
30 taverns or bars
19 restaurants
10 soda shops
5 diners

2 other

Bought 10 new boxes in 19480, Seven were stereo
and three were used.

. Added seven new locations.

Plans to buy several types of equipment in 19461
including at least stereo and amusement games.

Bought 6,618 new records; this amounts te 93 rac-
ords per machine.

& .
Employs the equivalent of three full-time persons,

Finds about $14 in an average coin box per week,
of which he gives $7 to the location and keeps $7.

During 1960 the juke Dbox industry
was characterized by slow but consistent
growth. Coin music machine operators
experienced net gains in number of juke
boxes, number of locations, number of

- records purchased and variety of machines

operated,

This growth in scope ol business was
sustained despile a noliceable weakening
in the industry sales volume. Out ol a
total of 300 operators who were queried,
44 [eer t'tl'ul sulfered a net loss in net in-
come, whereas, only 29 per cent reported
a ga'in‘ Twenty-lwo per cent said that net
income was the same in 1960 as it had

been in 1959. &

These
tained in this survey were derived from
an analvsis of the 1961 Music Machine

Survey sponsored by Billboard Music
Weel.,

figures and the data con-

The purpose of this study was two-
fold. It was intended to highlight the im-
portance of the music machine business in
the American economy. Second, it was in-
tended to provide each individual operator
with facts that he could use to improve
hi= operation and make it more profitable.

The music machine operators who
cormposed thg specific industry which was
the subject of this study are deflined as
those businessmen who buy coin-operated
music machines and then place these ma-
chinez in various localions, The operator
retains control over his machines and is
responsible for their service and for the
programming of records, He generally
pavs a commission or some other form of
monslary {.'um|wuﬂuﬁun to the location,

To obtain the data used in this analysis,
a mail questionnaire was sent lo a repre-
sentative sample of music operators, These
operators were selected from BMW's suli-
seriplion lists, Each operator in this sample
was sent a letter explaining the purpose of
the survey and requesting his co-operation
by completing and returning the enclosed
questionnaire.

In addition to the mail questionnaire,
a conlrol group was also surveved. This
control group consisted of a panel of op-
eralors composed of those businessmen
who had provided data in previous yvears.
This group received a questionnaire by
Western Union messenger. To follow up
this delivery, each of these operators also
received a phone call several davs later
to delermine il the questionnaire had been
returned. If it had not been then the re-
lpmu‘h‘nl wias urgml to da =0,

In all, 300 questionnaires were psed as
the basis for this reporl. These guestion-
naires were returned directly to the re-
search director and were tabulated by him
anid his staff. This procedure assured the
anonimity of any individual return, Re-
turng are considered sulflicient in quantity,
geographic distribution, and size ol re-
sponding firm to provide a representative
picture of the enlire industry.

As was the case in previous vears, the
rezearch team found it necessary to esti-
male the total number of businessmen who
operated one or more juke boxes as a com-
mercial venture, Aflter carelul studv of
BMW subscription records and afteggre-

www americanradiohistorv com

viewing the project returns, it was decided
to wse the same [igure as in 1959, Thus,
projeclions used in this report are based
on an estimate of 8,000 juke box operators.

If used properly, this survey can pro-
vide valuvable assistance to an individual
operator. Comparisons of his own business
with thesdata in this report provide each
operator with a means of measuring how
he stacks up to his lellow operators,

[n using the figures in this survey,
however, each music operator should keep
several things in mind, Failure to do this
can destroy the value of thiz report.

Of primary importance is the fact that
these figures are not intended lo represent
the “best™ nor are they intended to portray
any one specific operation. In fact it would
be mere coincidence il there is anv one
operation in existence that mirrors this
profile. Rather, these [igures represent the
sum lotal of all of the operators whe
responded to the survev. They are norms
around which all of the individual opera-
tors lend to congregate.

Second, it is verv important to remems-
ber that it is not the fact that any one
operator deviates from these figures that
is important, but it is the reason why he
deviates. A deviation, either up or down,
may be good as well as bad. The purpose
of a devialion is merelv to serve as a red
flag that says, “Here is a place that should
be studied to find out why 1| differ from
the industry.”

I the reason is good, then it should
be reinforced; if it iz bad it should be
changed. In most cases the operalor can
start with the idea, “If I change my opera-
tion so that it more closely corresponds to
the industry, will I make more profit”™ and
follow this with “can I change or how
do I go about changing?”

Finally, one must remember that these
fizures were derived rom a sample. Small
differences are mnot siznificant. In this
study a dillerence of approximately 6 per-
centage points could be due to mere chance,
This margin of errar is relatively small
and was achieved only because of the high
rate of returns from the control group.

The Man Who

Did the Job:
Professor Davidson

The 1961 Musie
Machine BSurvey
was organized,
executed and
complled by
Thomas Lea Da-
Vidzon, assistant
professor of mar-
keting, School gf
Business Admin-
istration, Univer-
sity of Connectl-
cuit., Professor Davidson holds a B.A,
and an MBA. from Dartmouth Col-
lege and Is working for his doctor's
degree {rom Northwestern University.
He has served as marketing and eco-
nomic research consultant for Stand-
ard Ol of Indiana and has had fre-
quent commissions from American
industry for market surveys and
analyses. Professor Davidson ls a
member of the American Marketing
Association, the American Economic
Assoclation and the Amerlean Asso-
clatlon of University Professors.




10

BILLBOARD MUSIC WEEK

=

Roulette Records

‘ takes great pride in presenting
the debut performance of
the magnificent voice of

1631 BROADWAY, N.Y.C,
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1

1961 MUSIC MACH

JUKE BOX

Detpite the many changes taking place in the music machine industry,
the noture of the juke box location remains virlually unchanged.
Figuret for 1959 and 1960 are almest identical, with toverns and bars
accounting for slightly more thon half of the locotions, and restavrants
aoccounting for nearly @ third. Soda shops ond restouronts accownt for
oll but 2 per cant of the balance. Last year BO per cent of the operctors
added new locotions, with 77 per cent of those operotors odding new
locations placing equipment in ot least one tavern, and &4 per cent of

WHERE JUKE BOXES ARE LOCATED

Peecant of
Tragosien

100

80

'5? I
'60 |

60

40

and Barg

{,‘ m" I.“...u' !ﬂ B =

The operator who has only juke boxes on his route is becoming increasingly
rare. Some %1 per cent of juke box operotors opercte ot least one
other type of coin equipment, Gomes, of course, ore the most commen
type of non-juke box coin squipment, with mere than nine of 10 juke
box operators in the diversified cotegory hoving amusement machines
on their routs. In the merchondise vending category, cigarettes are
by for In the lead, with 37 per cent of the group operating cigarette
machines, Juks box operators ore still slow in entering other phoses
of vending, but a respectable ¥ per cept of the diversified operaters

Diversified
Operators whe
have Juke Boxes
Plus Other Types
of Equipment

1961 MUSIC MA

DIVERSIFICATION

LOCATIONS

the total odding at least one restaurant. Some 30 per cent of the
oparotors adding new locations placed machines in soda shops. Hance,
adult locotions continue to account for the great maojority of juke
boxes despite tha foct that much of the programming s geared for
teen-ogers, The location poyment structure remains virtuolly unchanged
from last yeor, with 79 per cemt poid by stroight commission. Nine per
cent give the operator front money, and another 5 per cent have a
minimym guarantes. Rentols increased from 3 per cent to 4 per cent,

Porium of
Rrngnaiey
100 -
59 .
] &0 I
80
STRAIGHT STRAIGHT
COMMISS ION COMMISSION
0 8% 19%
40
|
20
0 ﬂ i—l i FRONT MONEY 10%| FRONT MONEY 9%
Taverst  megtuoraets S8 Disers OBer Neg UIN CUAR MIN GUARANTEE 5%
wnd Bars Thapns hbded AR RENTAL 4%
RENTAL 3% T oa%
'59 '60

had food or drink maochines. And kiddie rides are still a factor in the
industry, with 14 per cent operating the moppet machines. Tha anticipated
move toward greater diversificotion on the part of juke box cperators
did not materialize lost year. Figures don’t vary by more than a couple
of percantags points between 1959 and 1960. However, many of the
juke box operaters whe have sntersd vending have mads mojor efforts
in this direction, so the octual percentage of juke box operators ln
vending does not fully represant their influence,

DIVERSIFIED OPERATORS — EQUIPMENT BY TYPES

Parzant of
Hanpsanei

100

0 |
Cigarette Amusement  Food & Drink Kiddie Other
Venders Games Venders Rides

o — — - e = = —

www americanradiohistorv cont




12 BILLBOARD MUSIC WEEK MAY 15, 1961

L] G
2 ’ " e , AL . T T Qi ke =t AL L L rammy ey L4 = = e, . : T
b REESE g | iy o e A T « Fu el - 3 B o] g i oy z L DR il R #i T : A o ; R R e =y :‘gg;;."::" i &
e S R S s e i ot et b e s e .{i--&#ﬁ?a&f e e 1&; S N e A pubsiiall Eoiag e : et
'z i B ",:(‘__* ?.5:;;\‘:;5;%5":%” 'vg;-' -._-ﬂ 7 = T : i :-: e - e S i - \ : ik Jh..'-"--‘ 'F'-'i: bl ek oy L L5 T - " S R g """"'- " ."- .‘ \a ‘ o i R ; " et T .

THE

L ]
s sams. s v L | -ﬁ%ﬁﬂfh?ﬁ:’?"' T e b et i T 5 e
O et 3 o : :\:-_?.-'.--\.-\.-- R e ML e R i 3 fﬁ“'
T gy LY i, e e i o e, = £
o o 3 LR 2 e T e ety o R g R L
_-"'E* : P i f ™~ _.-_'\-:Es:;'\.:"\:ﬁ:?':-:. i e e e et T,
g = T £ )

- JUST FOR OLD
TIME'S SAKE

CORAL 62249

3
e
.i.f.'b-o-.-\.-': & e
g e Lo R R - AR e

g

.-".:f. ,. t 3t

i

SO e
A e ;
S i e e

St

et

'iz\ . I
:: -

L

G v
i

Epa

V'

S A s i = . s
Aty ot fgm ot

S e e = . R L -, - o i o L i . > Tl e o=

e ¥ o 3 - o .

i o T , T
. s B i A o e e e gy e e T = o e
- e e 5 e e e T R 7 e e e S R e o R - R e e
T ok e E e e 4 > el ¥ = v : e A it TR, T e o R e e e s
i e R e PR | A o AR e e e e e O - R SRR
i e - Py S e A T = e R B Tl e R e e ey e = e e e R S T PR e m e e S B

CORAL \ RECORDS

Wy americanradiohistorv com




USIC WEEK 13

BILLBOARD M

1961

CURRENT BEST SELLIN

MAY 13,

—

I

G ALBUM

— : = " : " - £ - iy

. o ey
. 4 - . eI - —_—— — - - - e = i
. . .| . . . .. . . ... .. . ... . . . . ...ll-r-....lrlwhul.-“ .|||_1|1l.|l.. ._.1....1..I_.J”..

N | — 1 . & ] ] - X gl - - r ’
x e - -
1 & * . y : i e s 1 =

r . 1 . . - J 2 ! . ] J pt iy o

T AN, T S R i 25 ol o r 4 5 it 4 . o T - e J. g ...r.-wﬁ_.......

- T = ik —— d % ’ - . i

»

s BAv Ty FAr T

TEE McGUIRE SISTERS

S A

pe B3

Pk

o=

=

o

=

o Just For Old Time's Sake

e
o
SO

COR

e s

o A

o
b
P T L

P,

= = o - = At Wy — = = - —— - = -
< - - —— - o - - *
- T ———— r — = e - —_— .- ]
= k
| | =
R * ; L) ¥ S Ry A & i = ik ¥ S
; - - » 1
; 1 i 4 = w
- 2 . = e e — = i - 1 . s
. o F = I - g i e e T e o —
ol - L 1 - B ] — -
- k - - = E =
=
b a v o g~ - " o . ] -~

=
s

Tl

o

;
i

= - Py 1
A e
[ .m Sl s g .r.qrrl.h.l.l._.u Lt

st

757385 (S)

CRL 57385

gt

www americanradiohistorv com



b L TR e w —

TOTAL JUKE BOXES

Juke boxes capable of playing both menaural and
stereo last year accounted for 19 per cent of those
on location, up & per cent from the 1959 figure.
Nearly all of these dual-channel pieces were pur-
chased In the last two years.

MAY 15, 1961

JUKE BOXES PURCHASED IN 1960

Per Cent Monaural Per Cent Stereo

Some 57 per cent of the juke boxes purchused last
year were capable of playing both monavral and
stereo. As this figure includes both new and used
boxes, the percentage of stereo boxes was con-
siderably higher than the 57 per cent.

MENT

JUKE BOXES PURCHASED IN 1960

Per Cent New Per Cent Used

Of the equipment purchased last year, 72 per cent
was new and 28 per cent was used. The great
majority of the new equipment can play both
monaural and stereo, and 23 per cent of all pur-
chases were capable of playing 3313 singles.

 MONAURAL

43%

- NONAURAL -

MONAURAI. N MONAURAL
STEREQ STEREOQ
56% 51%
28%
STEREOQ e

TEReo ER USED USED
i
'59 '60 '59 Rt o o ‘

0

19600

Monavural singles still account for the great bulk of
purchases by |uke box operators . . . 92 per cent, only
a percentage point down from the previous year. The
new 334's accounted for 2 per cent of operator pur-
chases, and 45 stereos accounted for 4 per cent. EP's
were down from 3 per cent to 2 per cent.

RECORDS PURCHASED 49,000,000

RECCRDS PURCHASED 47,000,000

| I
3% 1" SINGLES 92%
% — - EP'S %=
—1 B 4%
47 STEREl‘.:I".__=
59 313 = '60

One stops are stronger than ever, accounting for three-
quarters of operator purchases last year, 8 per cent
more than in 1959. Distributors sold only 22 per cent
of the juke box operator market, as compared with
31 per cent in 1959. Evidently operators are influenced
by the specialized services offered by one stops.

WHERE OPERATORS PURCHASED RECORDS

|
&7% i 75%
ONE STOPS—
3% — DISTRIBUTORS — 229%
—}2%0OTHER — 3% |
59 ‘60
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Gross Income Per Machine

Collections were way off in 1960. The previous year,
14 per cent of the nation’s juke boxes grossed less
than $10 a week before commissions. Last year the
figure was 21 per cent. In 1959, a third of the
machines on location grossed between $10 and $15
o week; lost year 37 per cent of the machines were
in this bracket. Only 22 per cent of the machines
grossed between $16 and $20. All told, 58 per cent
of all juke boxes averaged $15 or less o week.

| 4% LESS THAN $10
- 21%
3% i
$10-$15
- 37%
2“ h‘h“-.h""l-
$16520
22%
10% g $21-525 T 1%
15% _ $26 AND OVER 9%
'59 60

Net Income All Operafors
From Juke Box Operations

Despite the drop in collections, income remained
remarkably stable. About holf of the operaters earned
$5,000 or less from juke box routes, the same as the
previous year, and 30 per cent earned between $5,001
and $10,000. Another 10 per cent earned belween
$10,001 and $15000. The remaining 10 per ceni
earned more than $15,000. However, these figures
do not include collections from games, vending
machines and other coin units,

50% LESS THAN $5,000 50%
29% | $5.001-$10,000 30%
30% $10,001-$15,000 10%
n% OVER $15,000 10% J
= '60

1961 MUSIC MACHINE SURVEY

PLANNED PURCHASES

A rule of thumb is that operators with routes of less than 25 juke
boxes average one full-time employee, while those with 26 to 50
machines on location average 1.5 employees. Medium-sized
operators—with 51 to 100 machines—average 3.5 employees. On
larger operations the rule is one employee to every 22 to 27
machines, depending on the size of the route.

PERCENT OF TOTAL PERSONS EMPLOYED BY JUKE BOX OPERATORS

100
'59
e e
&
80|
60
40—
el 16%
0
FULL PART
TIME TIME

Only 31 per cent of operators plan to buy monavral juke boxes
this year, while 52 per cent plan to buy stereo units, mostly those
which will play 333 singles. Nearly two-thirds plan to buy amuse-
ment games and 23 per cent plan to hu]l cigarette machines. An
emazing 17 per cent said they planned to buy neothing this year
. « » s compared with enly 6 per cent the previous year.

==
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Operafors Resist Switchover fo 33 Singles

Boston Operators Unconvinced on 33's

By CAMERON DEWAR

BOSTON—Any discussion of 33 speed records in
the Boston area will always uncover a wide difference
of opinion between operators, who would mostly prefer
fo stick with the present 45's, and the distributor at the
moment engaged in pushing the phonograph manufactur-
er's product that has pioneered the 33 line. Such a distrib-
wtor claims that if the operator will seriously give the 33s
& chance that he will benefit greatly.

Another distributor reports that he has had exactly
one request for a conversion kit and that his customers
don’t seem to be the slightest bit interested. The operators
themselves are largely on the side of the 45's. Several say
the records are hard to come by in any reasonable selec-
tion and that the effort and expense of trying to promote
33’s wouldn’t pay. The majority says that for the present,
the 33's are not a factor in the music business.

Actually, there is very little change in the attitude
of operators in the Greater Boston area to the sentiments
expressed by them over the past year or so. Some point
out that when the 45's displaced the 78's that there was
merit to the move. Less bulk, better playing records which
weren't necessary to replace because of wear and breakage,
gnd a number of advantages made the 45's a welcome
change from the 78s. Few see any advantage at the
moment to shifting again to 33's.

The biggest problem with 33's appears to be the
trouble in procuring them. The operalor's biggest source
of records, the one-stops, won't stock them because they
eay the selection is poor and the calls for them are few
and far between, Operators claims locations couldn’t care
less since they say the locations care only for a machine
that plays when it's supposed to and brings in the money,

Most operators are still buying single-speed phono-
Eaph: in this territory. They are aware of the conversion
ts. One distributor reports selling eight new machines
1o one customer and all of them were single speeds. Most
plan to stay with. single speed machines until the selection
of 33's gets better and will convert when and if it becomes
necessary.

As far as a change in speeds being beneficial to col- -

lections is concerned, only a very few who have gone
inte 33's in a serious way claim to have improved their
takes. Most operators say that locations wouldn't nfn-
preciate a shift, wouldn't be willing to increase the split
and really don't care about the move.

Says Dave Gropman of Beacon Hill Music Company,
Boston: "1 want them to solve the problem of stereo
before worrying about 33's. 1 still want individual hit

NEW YORK—The singles industry is in a state
of transition, with latest indications that the 45 single
stereo is being replaced by the 3313 single stereo. Best
guess is that the 45 itself is on the way out as a singles
record, and that the 33 will eventually become the
standard single. In light of these developments, BMW
correspondents in key market areas bave interviewed
local operalors and distributors as to the effect these
changes will have on the juke box industry. Briefly,
operators are not wildly enthusiastic about the introduc-
tion of the new single speed. But enthusiastic or not,
the operators will have to live with the 33 for some
lime to come.

tunes of the day whether they're stereo or 45's. After
trying a few 1 found they didn't work out because of
sclection difficulty, but locations haven't pressed me and
until such time I'm not prepared o put in the money nor
the effort. The future possibilities are great [or one speed,
and the speed isn’'t important so Jong as there is a good
selection. What can they give us different on 33’s that you
can't get on 438!

Donald Foote of Major Music Company, Randolph,
has much the same feeling. “The problem is that there
are very few 33s and no one seems to ask for them. I
don't want them, but if I'm forced into them I'll have
to get on the wagon as we did in the days of when 78's
went out. There was some benefit to that, but I do not
feel the change to 33's will help collections., 1'd rather
buy a single-speed machine and save the $85. I can get
a conversion kit later if 33's work out.”

However, Sumner Siegel of Automatic Music Coms-
pany, Cambridge, takes a different view. “If the operator
will properly categorize the records and put some thought
and effort into selling 33's to the right type of locations
he will find his business increasing. At least mine did.
It is possible to get into & of music on 33’s that isnt
available on 45's, There's a finer kind of music on 33's for
the right location. There doesn't seem to be any sense
to buying single-speed boxes when you have to get ready
for conversion anyhow. Companies now producing 33s
never made 45’s and we're in for a wider ranpe and greater
variety than we ever knew before.”

"I never use 33 singles,” says David J. Baker, of Melo-
Tone Vending Company, Inc., of Arlington, “first, because
they're too hard to come by and secondly, the effort to
promote them wouldn't pay. For the time being 1 don’t
consider them a factor. I'm buying all single-speed ma-
chines and if 33's take over I can get conversions at low
cost quickly. The change from 78's was good and worked
out as a big advantage to the operator, but 1 can’t see
it with 33's and in dollars and cents 1 can’t see it's worth
the difference.”

Another operator who plans to stick with 455 is Ben
Ross of Graben Vending and Coin Machine Corporation
of Mattapan. “They should bring in some new modern
songs on 33's before | think of changing. It's sull too
early to say if 33°s are here to stay or if theyre just
another gimmick, There are some locations closing up
and an operator can’t beat this by investing in expensive
merchandise. It won’t be 33's that will make for better
collections. The only way to do this is to have a good,
sirong operator group. There are too many locations
operating on a shoe-string and I don’t think 1'l] cnnﬂdrr
multiple speed machines or 33’s for the time being.”

The day of the 33 does not appear to be in the near
future for the Greater Boston operators, although there
are a few who seem to have moved over and are prosper-
ing. General acceptance will come apparently when 45's
can no longer be had. For the present most are solidl
for the status quo and it will tall:a a great deal of wor
on the part of record and distributor firms before many
of the Boston boys will be running on 33's.

Philadelphia Coinmen to Wait and See

By GEORGE METZGER

PHILADELPHIA—"The operator that doesn't start
converting to 33 records won't be in business five years
from now."

Those are the words from Bill Adair, of Eastern
Music Systems., The reason, he said, is the fact that
the. record manufacturers are slowly getting away from
45 records and will stop making them in due time,

However, as for the present, not all operators enjoy
thll enthusiasm of Adair, who is with the local Seeburg
oullet.

Bill Witsen, of Scott Crosse, feels that 33's will not
come into their own until the record companies cut the
top artists out of the 45 field. He did say that 33’s was
& good point with which to sell a new location, however.

Sid Balin, of Model Distributing, reported more 33

boxes were starting to come through because a lot of the
later style equipment was stereo. He didn’t think there
was enough of the 33 equipment around yet, however, lo
record artist only in that speed.

Along these lines, Adair contended that the same
artists are available in all speeds, but it is the different
type of music they record in 33 that makes the difference,
He was of the opinion that the better classical type and
standard numbers were on 33 while 45’s are mostly rock 'n’
roll.

It seemed that many operators were taking a wait-
and-see altitude. Some of them were not quite convinced
that 33’s are here to stay. “They haven't matured yet,” is
the way one of them put it

On the other hand, some operalors—and it seemed
to be the younger ones—think 33 records will save the
business. They pointed out that other manufacturers are

following the pioneer's lead and producing 33 machines.
“Since the factories are making the 33 equipment and the
record companies the 33 records,” one said, “they must
think it will do preity good.

Several men have claimed to have taken over slops
where they had 45 machines on location by telling the
store owner they would put the “newer” type of juke box
in for him. And they said the collections have shown
the location man they were right,

As for problems in securing 33 records, there doesn't
seem 1o be any—except for rock 'n' roll. And the opera-
tors feel the paying locations are the adult ones—which
means rock 'n’ roll doesn't have to be programmed.

But lo sum up, it seems operators are slowly but
surely realizing that 33’s are the records of the fulure,
Whether they are ready to do anything about it right now
is something else again,

Cleveland Trade Hostile to 33 Singles

By BOB SUDYK

CLEVELAND—The 33'5 records and phonograph
equipment are being welcnmed hen: with all the old-

fashioned enthusiasm a “revenuer” enjoys in the Ozark
Mountains.

Nearly every operator interviewed tock verbal pot
shots at 33's and some drew a bead on the manufacturers
for any popularity the new development enjoys.

This correspondent talked with more than a dozen
tavern customers about 33%5-play records and their com-
ments provided a bigger eye-opener than anything sold at
the bar. This grass-roots interview supported the position
held by operators.

Customers admitted:

(1) They did not understand what 3315 or r.p.m.'s
meant,

(2) They could not recognize the difference between
hi-fi and stereo.

One knowledgeable tavern patron reported, “Man, if
the song I liked was on 100 r.p.m., I'd play it. 1 dig the
music, not the speed.”

Generally, operators are buying 33- E‘Ia}r equipment
and attachments slowly, but reluctantly. There are a few,
1owever, who are holding the line against it. None be-
es that the introduction of a new speed will perk up
tivity directly and all label the present available line of

3 disks anemic,

Thomas Miller, head of Associated Enterprises, 1s the
most progressive operator in this field. He estimates that
30 per cent of his equipment plays 33’s. “More standards
are being played today and 33's fit nicely into this cate-
gory. The standard 33 is a more stable commodity, whereas
the modern 45 enjoys faster action but a shorter life,” said
Miller,

“The selection is limited, however. 1 bought eight sep-
arale records and only one is getting any action,” he added.

Mrs. Robert Williams, president of S L & L Clary,
does not buy 33 disks, She claims that her juk: box-playing
clientele doesn’t know the difference in hi-fi and stereo or
45's and 33's. “Music lovers do not hang around juke
boxes,” said Mrs. Williams,

“Five records come in an album, one is good and
four 1 can't use,” said Helen Dugan, of Dugan Music
Company, who buys a 33 ada 'Etcr for all her new equip-
ment. "If a real gu-ud 33 hits the market, I have difficulty
getting more,” she added.

Helen believes high-class 3315 stereo equipment be-
longs in a high-class restaurant and a high-class restaurant
is a poor juke box location, she laments,

Norman Goldstein, vice-president of Monroe Coin
Machine Exchange Company, calls the 45 play change
from 78’s a good one for all, but he thinks the swilch to
33’s from 45’s unnecessary.

“We must have a greater selection of 33's to prove
their worth,” pleaded James Ross, head of J. R. Music.
“There are not enough selections.” He believes the swing

www americanradiohistorv com

to a new speed shows progress, however, and brings vigor
and new challenges to the entire industry,

Joseph Soloman, head of J. B. Music, would hate-to
see 45's become obsolete; he will not buy 33 equipment
until forced to do so. J. L. Music's Sal Lanza, route man-
ager, sees the 33 era here in the primitive stage.

Hyman Silverstein, of Excel Phonograph, looks upon
33 equipment as a record manufacturers' and distributors’
gimmick to boost sales. He, and other operators contacted,
will buy single-speed phonographs if there are some good
buys available, They feel 33's are a few years away.
Joseph Abraham, head of Lake City Amuscment, con=
curs: “1 buy only 45'; it's the only music I have a demand
for. There are not enough 33's available to bother with.”

Charles Comella, of Cadillac Music. buys 33 equip-
ment and records as “‘cheap insurance.” He explained: "I
would hate to think what would happen, if one year from
now 33 equipment was the only thing manufactured. This
is a transition period and difficult for everyone.” He admils
that he could not put a 33 play machine in a spot exclu-
sively and make money. There are not enough popular
selections, said Comella.

Robert Levine, of Atlas Music, said that the timing
for introducing 33's was bad. With business poor gen-
erally, he feels a fair estimate of the success of 33's can-
not be made,

Agreeing that hit records and not new speeds bike
music collections are James Burke, of Modern Music;
Bob Mantarro, of B. M. Music, and Sam Soloman, of
Samco Amusement, (Continued on page 60)
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Am-Par Distributors Get First New

Erroll Garner Disk

NEW YORK — The first new
Erroll Garner recording to be is-
sued in almost three years started
shipping to ABC-Paramount dis-
tributors last week (11). The re-
cording, called “Dreamstreet,” was
issued on the Octave label, a firm
in which the pianist has an inter-
est, and is being distributed by
ABC-Paramount. The official re-
lease date is tomorrow (16) but de-
mands from the distributors for the
album was so strong the Am-Par
jumped its own release date.

e contract between Garner's
Octave label and ABC-Paramount

GEMA Seeks
AFN Royalties

FRANKFURT, Germany—
GEMA, the German performing
rights society, is trying to negotiate
its claim to $57,000 in back royal-
ties with the U. 5. Armed Force
Network (AFN).

GEMA filed suit against AFN,
but the suit was rejected by the
German courts, which ruled that
AFN is a nonprofit arm of the
U. S. government and hence can-
not be sued in German courts.

GEMA has refused to drop its
claim, however, and is resorting
instead to direct negotiation on the
theory AFN may be persuaded to
ante up at least part of the money
if it can avoid the risk of establish-
ing a legal precedent whereby U. S.
government agencies can be sued
in German courts. In essence this
was the issue in GEMA's suit
against AFN,

At the same time the U, 8.
Armed Force's numerous juke
(Continued on page 71)

in Three Years

was finally signed between Garner,
manager Martha Glaser, and Am-
Par chief Sam Clarke a few weeks
ago after lengthy negotiations. It
concluded one of the longest guess-
ing games in the industry as to
which firm would handle the Gar-
ner disks. It is no secret that after
the pianist's break with Columbia,
almost n dozen disk firms had
sought to sign Garner or distribute
his records. A diskery that almost
had a contract with him lost out
because it wanted his records for
its record club as well. Garner
and Miss Glaser are strongly
against record clubs,

ABC-Paramount will not only
distribute this new recording of
Garner on Octave, but also has a
long term second contract effective
June 1, under which Am-Par will
have the exclusive distribution
rights to all new Erroll Garner re-
cordings.

The new Garner album, *Dream-
street,” is named for a new tune
penned by the pianist. It also con-
tains a flock of standards. Material
for the album was cut after Gar-
ner signed an exclusive agreement
with Octave in October 1960, He
had been recording for Octave on
a non-exclusive basis singe Febru-
ary 1959. Octave, in addition to
recording Garner, will also cut
other artists, and Am-Par will have
the right of first refusal on Octave
waxings featuring these other art-
ists. At the moment, the distribu-
tion deal between Octave and Am-
Par covers only the U. S., but nego-
tiations are now under way for
foreign distribution possibilities,

Garner is overseeing all of his
own work on Octave, including the
selection of material to be released.
He will have a single issued on
Octave in June., Cal Lampley is

doing some freelance a.&r. for

PHONO DEPT. OF
CBS TO CLOSE

NEW YORK — Columbia
Broadcasting System will close
its phonograph department of
its Electronic Division as of
June 1. Recently it was incor-
rectly reported that the entire
CBS Electronics Division was
being closed, Actually, the Di-
vision maintains large plants in
Danvers and Lowell, Mass.,
manufacturing receiving tubes,
industrial tubes, audio com-
mmem and semi-conductors.

operations are not af-
fected in the closing of the
phono wing.

Next Van Cliburn RCA
Disk With Chicago Ork

NEW YORK — Van Cliburn's
next release of Victor will be with
the Chicago Symphony Orchestra
under Fritz Reiner. The pianist
started recording last week with
the Chicagoans the Beethoven
“Emperor”™ Concerto and the
Brahms Piano Concerto No. 2. Fol-
lowing the Chicago wax sessions
according to Victor Red Seal chief
Alan Kayes, Cliburn will return to
New York to record his first solo
album.

Octave, and Sid Feller, of Am-Par,
is also doing some special projects.

Garner last recorded for Colums-
bia in June 1958. At the present
time, Columbia and Garner both
have suits pending against each
other for breach of contract. Co-
lumbia claims Garner breached his
contract with them and is suing
Garner for $500,000; Garner claims
Columbia breached the contract
and is suing the firm for $1 million.
While at Columbia, Garner had
one of the biggest album sellers on
the label, “Concert by the Sea,
which at last report was around
the 500,000 mark.

by MARCY JOE
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WITH THE COUNTRY JOCKEYS
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By BILL SACHS

* Jim Brannon, whose hour-and-
45-minute country and western
show, “Country Music Hall of
Hits,” i1s heard on Station KAND,

Corsicana, Tex., savs he receives

good disc service from most
sources, with the exception of
Decca. . . . Sam Short Jr., presi-

dent of Del-Ray Records, 4 Center
Street, Harrington, Dela., invites
deejays wanting country releases
by Cowboy Howard Vokes and
Rudy Thacker to write him at the
above address.

Jimmie Williams, until re-
cently with the all-country sta-
tion, WTCR, Ashland, Ky.,
has taken over the top c.&w.
deejay post at WCKY, Cin-
cinnati  50,000-watter, suc-
ceeding Wayne Raney, forced
to resign recently due to ill
health. . . . Deejays who may
have been missed in the
mailing on the new Andy Doll
tune on the Ad label, may
obtain copies by writing to Big
Gertie, Ad Records, Oelwein,
Ia. . . . Jim Parker, song-
writer of Blue Ridge, Ga.. and
formerly heard on the Coun-
try Jubilee label, has joined
the staff of Mark IV Records,
Fast Point, Ga., and promises
to supply releases to all jocks
who'll write in.

Leo Jacques, of Marelo Music,
147 Groton Avenue, Cortland,
N. Y., sayvs he has just released two
of his own tunes with a country
flavor on his own label, Carol
Records., Ditties are “Salt, Salt,
Salt” and “If You Should Ever Say
Good-Bye,” and lLeo says he'll
send a sample to deejays who write
in. . . . Scoopie Brucie Harper, of
WLAC Radio. MNashville, type-
writes that Bob Jennimgs, now on

Republic, has a gem in his new
release, “Gloryland March™ how.
“That's What Children Are For,”
and says he's willing to supply
brother jocks with a sample, Drop
Brucie a card in care of the station.

Charlie Huckabee, country
deejay at WFJIX, Fort Jack-
son, 5. C.; Billy Hogan, of
WFIX, Hutnsville, Ala., and

Tommy Thomas, WSAY,
Rochester, N. Y., put in a
plea for better service on
couniry and gospel recordings,
. . « Deejay copies of “Beloved
Strangers,” by the Daarts on
the Dyna label, are available
by writing to Dyna Records,
3788 Paradise Road, Las
Vegas, Nev, . . . Ray Baker
has joined KENS Radio, San
Antonio, as early-morning
man. . . . Bill Mack, who
whirls a world of country
stuff via KENS, recently re-
corded his first session for
MGM Records al the Bradley

Studios in Nashville, with Pap-
py Daily directing and Buddy
Killen arranging. *l had the
great voices of the Jordanaires
and Millie backing me,” writes
Mack, “and 1 felt like a bull-
frog singing with mocking
birds." |

“Who says country music is a
thing of
Brooks,

the past? asks

production

Dale |
manager al
WBUC, a relatively new station in
Buckhannon, W. Va.
‘sold my interest in WCST, Berke-
ley Springs, W. Va,”
Brooks, “and threw in with Jay/|the list for new c.&w. releases.

"l recently

continues

Newman, of WBUC, My former
partners tell me that when I left

| they took all c.&w. music off the

air, There was such an uproar
trom their listeners that they ran a

| contest, asking listeners lo vote for

or against c.&w. music. Result—
they hired a new c.&w. deejay and
are now programming more than
twice the hours of c.&w. we did
when 1 was there.” Relative to his
own WBUC operation, Brooks savs
they are limited to playing three:
hours a day of c.&w. music, due
to lack of records. He asks that
the artists and diskeries put him on
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‘Not Guilty'

® Continued from page 3

gounterfeiting case in the disk busi-
ness and tradesters have watched
developments here with consider-
tl:lt interest. Similar problems are
own to have plagued other in-
dustries, including the pharmaceu-
tical field, and attorneys in the lat-
ter group were present at the trial.
eanwhile, as action subsided
in Hackensack, some tradesters re-
flected on another aspect of boot-
legging; namely, compensation for
income lost through bootleggi
When the guilty parties are hmuggt
to heel, it's all very well for the
authorities to stop their practices,
say observers, and even punish
them. But the thinking now runs
that there should be an opportunity
for aggrieved parties like artists,
writers and publishers, to recover
damages on lost income. It is
known that some attorneys believe
this line of thought can be upheld
in court and in future bootlegging
cases it may be expected to become
a factor.

The Hackensack action was han-
dled by Bergen County Prosecutor
Guy Calissi and Assistant Prosecu-
tor Frank Cuccio. The prosecution
was strongly supported by Blanc,
Steinberg, Balder and Steinbrook,
attorneys for ARMADA, which
helped uncover substantial evi-
dence of bootlegging of disks.
ARMADA President Art Tal-

MUSIC AS WRITTEN

® Continued from page 4

ars, as his chief arranger and assistant. He reports to Otis,

iberty’s recently acquired Eastern a.&r. head. . . . Elmer Bern-
steln, George Dunning, Johnny Green and Paul Francis Webster
are the Motion Picture Academy's Board of Governors nominees
for its music branch. One will be elected to represent the musio
field on the Academy's board.

Liberty kicks off a “Teensville” sales program featuring six
LP’s aimed at the teen market with albums by Bobby Vee,
Johnny Burnette, and “Original Hits, Vol. III" package, and the
Dolton labels’ Fleetwoods, and the Ventures, plus a $1.49
“Teensville” sampler. Program includes a 20 per cent cash
discount on minimum orders of 25 packages and reorders in
assortments of five LP's (low price sampler not included in

madge, calling the case a “major
breakthrough,” congratulated all
parties concerned in the produc-
tion.

NEW YORK—The new Sinclair
Record label has si Alan Dale
to a contract which the company
says will present the veteran singer
with a “new sound.” First single to
appear by Dale under the Sinclair
banner has him singing “Monday to
;.i:iqﬂlda}'." and “That's a Teen-Age

irl.”

RECORD REPRESENTATION
WANTED

Excellent children's catalogue
of attractive, salable 12" LP’s
now distributed nationally but
sparsely. Need aggressive rep-
resentatives In varlouns terrl-

tories now open. High profit .
Item. Send particulars.

Box A-239, The Billboard
1520 N. Gower, Hollywood 18, Calif.

Original Hit!!
Theme from

LA DOLCE
VITA

on 0. rox

The
SONG
of the _
RAIN o rirse”

Theme from the new Ffilm
“THE COW AND I"

ROGER WILLIAMS

DURAND,
Composer

on KAPP
MILLS MUSIC, 1619 Bdway. N. Y. 19

WANTED
* WATIONAL SALES MAHAGER
LOW PRICED RECORD FIELD,
NEW COMPANY

minimum orders or discount program).
Pat Boone, chairman of the second annual West Coast

Music Industry

Golf Tournament,

named Murray Wolfe

(Bourne Music’s Coast rep) to head the tourney’s celeb commit-
tee.... World Pacific signed the Jazz Crusaders, Texas group,

to an exclusive pact, and ils
July.

first album will be issued in

During the fiscal year ending January 31, Liberty reported
sales totaling $5,852,439; the previous year's, $5,740,848, Earn-
ings were $290,921 as compared to previous year's $448,676.
This year's dividends amounted to 48 cents tper share compared

to the previous year's 74 cents per share o

Liberty’s 604,500.
Lee Zhito,

Report First Sale
0f Western-Made
Disks to U.S.S.R.

HOLLYWOOD—American rec-
ord manufacturers soon may be
able to expand their market be-
yond the Iron Curtain, according
to word received here last week
by Crown Records from its Lon-
don re]gresentatjves reporting the
first sale of Western-made disks to
the Soviet Union.

Crown received the following
cable, dated May 9 from London’s
Associated Recordings, Ltd., and
signed by Benett Cossarec:

“Export agreement with Soviet
Union signed yesterday. Order in-
cludes 8,400 Crown records. This
is first occasion ever Russians have
agreed to purchase Western-made
records.”

According to Crown’s Sol Bihari,
Associated manufactures its disks
from master tapes supplied by the
American firm.

LONDONMN — Associated Re-

HIKE BENJAMIN
IN PYE ACTION

LONDON — Pye Records
Limited has elevated Louis
Benjamin to a joint general
managership to act in concert
with Director and General
Manager Roger Threllfall
Benjamin, who was assistant
to his new appointment, will
will be commissioned with de-
veloping ways and means of
expanding Pye’s recording ac-
tivities.

cordings, Ltd., has reported here
that some 12,000 pounds of record
product makes up the order to be
exported to the Soviet Union. Both
popular and classical ilems are in-
cluded.

According to D. M. Bennet,
managing director of Associated,
the firm has a reciprocal agree-
ment for the sale of its product in
the Soviet Union covering the
British and Soviet Trade Fairs.
The British records will be on sale
at the British Trade Fair and also
at selected stores in Moscow.

German Cartel

® Continued from page 2

Probe Brings Bids

is involved in German controversy
on this theme. The hit tune from
the Elvis Presley film “GI Blues”
has been banned on the ground it
is a “corruption” of a German folk
melody. And the theme song from
the film “Exodus™ has run afoul of
the Adolf Eichmann case, the State
radio barring it on grounds it is
“controversial.”
Bounds of Bias

These instances do not necessarily
add up to sheer bias against U. S,
pop, gut the question raised in
U. S. musical circles in this country
is to what extent banning of the
songs is part of a larger design of
discrimination.

Considerable wonderment has
been generated in this connection
hﬂ a campaign of mysterious ori-
gins in Germany and Austria to
“protect and foster Heimatsmusik.”
While in principle an exalted goal
in theory, there is some evidence—
which will be developed in detail
H' the Bonn inquiry — that the

eimatsmusik drive is simply a
cover to mask subtle discrimination
against U. 8. music.

On balance, it also appears
observers that the practice of

many
having U. 8. disks reworked in a
national voice also is being carried
to deliberate extremes as a device
for discrimination.

This seems to be proved by the
fact that when U. S. artists record

in foreign languages, as in the case

to

of Connie Francis, the sales results
are good. Moreover, in Italy, where
U. §. diskeries put on a hard-sell
drive, the prejudice against U, S.
pop sung by Americans has van-
ished, and U. S. music now is
doing well there.

To sum up, the Bonn govern-
ment’s inquiry promises to develop
interesting material on efforts to
exclude American music as well as
efforts to apportion the European
market among the music industry
and fix prices.

_As a Bonn Bundeskartellamt of-

ficial remarked, “We aren't parti-
cularly interested in protecting
American music, but this govern-
ment is committed to free enter-
prise, and that means the right for
everybody to sell his product sub-
ject only to the normal overt
regulations.”

Chubby Checker

® Continued from page 1

ually increased until the 45 became
& better buy., It is true that manu-
facturers could still sell 78's —
especially through the South, even
today, but they gave up the

disks for 45's in spite of that. This

could ha again if manufactur-
ers feel small 33 is more im-
portant in the long run to the busi-

ness than the 4§nfmglu.

www americanradiohistorv com

ILLBOARD MUSIC WEEK

REGATTA

presents

A GREAT NEW SINGER!
A GREAT NEW RECORD!

BOB
| HALLEY

“WALKING
WITH JOE”

and

"ANNIE THREW A PARTY"
R

-2001

AND THE ORIGINAL
HIT VERSION THAT'S

BREAKING BIG IN

BALTIMORE, WASHINGTON, ATLANTA,
PITTSBURGCH, BOSTON, MIAMI, CLEVE-
LAND, PHILADELPHIA & CHARLOTTE.

SUMMERTIME
“Will Sanders

AND THE DUPREES

R-2002

DISTRIBUTOR LIST

ALBANY, N. Y. CINCINNATI, 0. MADISON 5, WIS. PHILADELPHIA 21
Delta Dist. Co. State Record Dist.,  Tell Music Dist., Ine.  PA. ’
281 Broadway lll.!l“i‘ut ik 2702 Menros St lp:rh Music Dist,,
" nE.
ATLANTA 9, GA. MEMPHIS, TENN. 1818 N.
SRS MR, LSS eom
g 5t 9 st. Corp. 668 South Main PHOENIX, ARIZ,
MW, 1337 Chemical MUt b Phoenix Recerd
BALTIMORE 17, MD., DENVER, COLO. Tone Dist, lrﬁl'{ Indisn
General Dist. Ca., Davis Sales Co. 495 S.E. 10th St Scheol Rd.
Ine. 3823 Newport Mi
2329 Pennsylvania b de gl PITTSBURGH 19, PA,
o DETROIT 1, MICH. : Standard Dist, Co
Cosnat Dist. oda Dist., Inc. 1705 Fifth Ave,
BOSTON 20, MASS, n-ltr Woosdward 47 Glenwoed Ave, e
Mutual Dist., Ine. ve, MASHVILLE, TENN. SALT LAKE CITY
1241 Columbus Ave, i METoRe Southern n'mfﬁ. ;.:m" g
BUFFALO 3, N. Y.  CONN. BT atapite gt s B et il
Best Record Dist,  Associated Rec. Dist. NEW ORLEANS, LA, 1364 5. 24 West
ine. . 76 Tolland St All South Dist, P.0. Box 1364
#59 Main 30 HOWSYON, Y &30 Baromne 51,
PUNT LG NN Db e, MLIOMLE,, N el o
3] 314 erior Record Sa
2704 Freedom Dr., ost) Ui 10th Ave. Ve Waskivinten
Box 1124 INDIANAPOLIS, IND.  MewaRK M. J. ;
Summit Dist. 1311 No. Capital 1 Washingten St _ CALIF.
1345 W. Diversey Malody Sales Ca,
Pkwy, LOS AMGELES, OKLAHOMA CITY, 444 Sixth St,
CALIF. OKLA.
CLEVELAND 13, 0.  Hart Dist., flnc. Oklshoma Record  SEATTLE 1, WIS,
Benart Dist., lIne. 1216 West Olympic Supply Huffine Digt. Ca.
327 Frankfort Ave,  Bivd. 18 M.E. 48th S 3131 Westera Ave.

D.).'s: Write Dept. B

SALE ALONG WITH

Records

N.Y.C.

e T e — e —

1650 Broadway Circle 7-14690
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TOP LP's BY CATEGORY

LP's, all on this week’s Top LP charls, are here broken down by Yype of
uﬁ:‘ml and then listed alphabetically ;Iung' with their rank order potsiticn in
the current Top LP charfs, Positions In parenthesis are for the stereo chart

To help dealers buy and control and properly display inventory, ‘and to help
broadcasters program, the 200 Best Selling LP's are herewith listed by type of
material and arranged alphabetically. The same 200 LP's are listed in order

of sales strength on the cardboard insert.

f VOCAL LP’'s

Mene (Stervo)
) Top LF Rank
Meals Vaca
ALL THE WAY [Cop)..covnnrnrareerranes senned? (14)
PAUL ANKA SINGS HIS BIG 15 (ABC)............ . db
: E AT CARNEGIE HALL (RCA).........28 (32)

ONTE RETURNS TO CARNEGIE HALL (RCA). .. .. 96
BOBBY'S BIGGEST HITS (Cameo).......cossesssss 38
CALYPSO (RCA). o onvevusasssssnsnsmarnnnanssss 72
RAY CHARLES IN PERSON (Atl)....... RSHLESNRRAIE, &
COME DANCE WITH ME (Cop)...ccoccceae 148 (37)
COME FLY WITH ME (Cop)..ovvsoensvasrerassss: 147

PARIN AT THE COPA (Afco)....oocecearnsnns .. T4
DEDICATED TO YOU [ABC). . ..vvnovnvrennns e 19
BLVIS 1S BACK (RCA)....coacesvcsasssnssssrsss 1B
FAITHFULLY (Col}. oo vvscvonnns L Sk b
GENIUS HITS THE ROAD (ABC)......vvvvannrannns 74
GENIUS OF RAY CHARLES (Atl)..... I I
GENIUS PLUS SOUL EQUALS JAZZ (Imp). . ..... ) |
GUNFIGHTER BALLADS AND TRAIL SONGS (Col)...145
HEAVENLY (Coll......co0ues e vrnna. BB
HIS HAND IN MINE (RCA), ......coorrraenns S 7
BUDDY HOLLY STORY (Cor)........ . ¢
JOHNNY HORTON'S GREATEST HITS (Col)svunssss 32
HYMNS (Cop)....... N A < e oA |
I'LL BUY YOU A STAR (Cel)..... e R ....103
JOHNNY'S GREATEST HITS (Coll....ccocavanrnnre 19
JOHNNY'S MOODS (Col). ....ocvvavanins e
LOVE 15 THE THING (Cop). .. ..cvvvicnsanns ceeee.IM
MORE OF JOHNNY'S GREATEST HITS (Cel)........ 125
MEARER THE CROSS (Coplecvvocienns S R 73
MICE ‘N' EASY (Copl....cossansncsns Cereaess 24 (dd)
ONLY THE LOMELY (Cop)..voeesrssnnnnnss i
RING-A-DING-DING (Rep)........... I Py 1
SINATRA'S SWINGIN' SESSION (Cop)....xx0:::% (7]
SPIRITUALS (Cop)..cuvcvviesnassnannnnnss g 7
THAT'S ALL (Afe). ccvunrasrnnanne R AN
TOUCH OF YOUR LIPS (Cop)....cuvuas [ - . |
mt BPOERY. « cvvs snas snparpnpsrnstennets e

Y VEE (LIb). svevsnanasnnss ey AP (- |
WARM (Col). ...cvucsrssnsnarnns . 1]

Female Vocalisis

CONNIE'S GREATEST HITS (MGM)........c0000..109
EMOTIONS (Dec)....... = PP A ey s “es 59
ITALIAN FAVORITES (MGM]. . ..o e e L
BREMDA LEE (Dec)....... R P —— .
ROARING 20's (WB)....... e swanaae VI
THIS IS BRENDA (Dec). .. .ovvennnes T Ty i) |
Duos ond Groups

BEST MUSIC ON/OFF CAMPUS (Col) ....oivuinuns Bl
DATE WITH THE EVERLY EROTHERS 1,WBJI..,.+.....'|'.'!5
ENCORE OF GOLDEN HITS (Mer) ... L FR R R T e ©
FROM THE HUNGRY 1 (Cap) +voveersnnransssasss o4
HERE WE GO AGAIN (Cop)...... enanwnsnssessB3 (48)
KINGSTON TRIO (Cap) .......... ey e 90
KINGSTON TRIO AT LARGE (Cop) ..... ieaeeess 50
MAKE WAY (Cop) coveccnsrnes m ot b Skt Wb
SOLD OUT (Cap) ..ccouss Nt g P e s T P (e |y

ﬂll"ﬁ'ﬁ.lﬂ"ﬁ ‘[Cl‘:ll:l-] p---i-i-!l--iillli-llll-lll--‘ '.'E

TONIGHT IN PERSOM, (RCA) ......cv-nisess..15 (28]
UNFORGETTABLE (Mer) ..... S A R 133
Choruses

FIRESIDE SING ALONG WITH MITCH (Col) ........ 51
FOLK SONG SING ALONG WITH MITCH (Cel) ..... 92
HAPPY TIMES SING ALONG WITH MITCH (Col) ..17 (B)
MARCH ALONG WITH MITCH (Col) ......... s T

MEMORIES SING ALONG WITH MITCH (Col) ....25 (18)
MITCH'S GREATEST HITS (Cal) ......cvcvenennanns 34
MORE SING ALONG WITH MITCH (Cal) ....... 20 (45)
PARTY S5ING ALONG WITH MITCH (Cal) .......31 (1¥)
SATURDAY NIGHT SING ALONG WITH MITCH

pEal i T TR

SENTIMENTAL SING ALONG WITH MITCH (Col) 70 (48)
SING ALONG WITH MITCH (Cal) .......... .+ 11 (23)
STILL MORE SING ALONG WITH MITCH (Col) ...41 (49)

Mixed Vocals

OLDIES BUT GOODIES (OS] ........ L e i 106
12 PLUS 3 EQUALS 15 HITS (End) ..... aR————

CLASSICAL &
SEMI-CLASSICAL LP’s

BRAHMS: PIANO CONCERTO NO. 2 (RCA) ......65 (17)

GROFE: GRAND CANYON SUITE (RCA] ...oovvvins 137
LANZA SINGS CARUSO—CARUSO FAVORITES (RCA). 69
THE LORD'S PRAYER (Col) ........ RN
RODGERS: VICTORY AT SEA, Vol. | (RCA) .....138 (41)
$INTY YEARS OF MUSIC AMERICA LOVES BEST,
Vol. | (RCA) ...... e L i LR G %0

$IXTY YEARS OF MUSIC AMERICA LOVES BEST,

Vol 11 (RCA} ,.vvvnvsovassannnsonsansssnasans Il
US55 WALTZES (Lon) ..... SR TRC TR D KN, -2
HAIKOVSKY: 1812 OVERTURE (Mer) ....... v a e l40)
YCHAIKOVSKY: 1812 OVERTURE; RAVEL: BOLERO
e e e el e e R PR g L i

TCHAIKOVSKY: PIANO COMNCERTO NO. 1 (RCA) 52 (20)

B INSTRUMENTAL LP's

Title (Lakel} Meong (Steres)

Tep LPF Rank

Mood and Dance
llutmwilltnulj F& &I d &0 8N E®FFTESSEawg 13*{5m
CALEUATA Do) 505 mnemmans ess numosoe e 2(1)
IT'S THE TALK OF THE TOWN (Col) .....ccvivmcns. 132
LAST DATE (Dot) ......ccuvuun- s e el T2 {3T)
MEMORIES ARE MADE OF THIS (Coal) ....vvesa.23 {12)
MR. LUCKY GOES LATIN (RCA) .......c000 AR .
MUSIC FOR LOVERS ONLY (Caop) ...vvunnvinninns 107
ORANGE BLOSSOM SPECIAL & WHEELS (Dot) ...27 (25)
SAY IT WITH MUSIC (Col) ,......-. APOERHEREIE T | i T ) |
SONGS TO REMEMBER (len)..........c.cu. waatatets 103
TEMPTATION (Kopp] .....civ0vcmmnssnnsnans vessss 78
THEME FROM "THE SUNDOWMNERS"” (Det) .........121
WONDERLAND BY MIGHT (Dec) ...vvovevvinans 26 (27)
durs
PETE FOUNTAIN'S NEW ORLEANS (Car) ........ . Y14
AL HIRT, THE GREATEST HORN IN THE WORLD

A el s e T P L T i W A R S T 135
LICE LOVE: [Cal) . siivanivanninsen s st niiaesdyrs s T
TIME OUT (Coal) ....cvvnvenansnacrsnansmannnnss 122
Teen Beal
ENCORE (CA) ...... S e " T T o

HAVE TWANGY GUITAR, WILL TRAVEL Jam) ... ...115
MILLION DOLLARS’ WORTH OF TWANG (Jam) .....120
SOLID AND RAUNCHY (Hi} vvvvvrrnrennsn. A 141

Percussion and Sound

BONGOS (Com) ..ivivniiianss o T Tr RO 1 4
BONGOS, FLUTES AND GUITARS (Com) ..........(47)
PERSUASIVE PERCUSSION, Vol. | (Com) ..........(18}
PERSUASIVE PERCUSSION, Vol. Il (Com) .........(28)
PERSUASIVE PERCUSSION, Vel, Il (Com} ,.......(10)
PROVOCATIVE PERCUSSION, Vel. | (Com),........(24)
PROVOCATIVE PERCUSSION, Vel. Il (Com).......(27)
QUIET VILLAGE (Lib). ......ccvvvvennnsannnnsnn o 147

B S5SHOW MuUSIC

DOri l_im:ll Cast

lvE EYE lI‘HDI! ‘cn1:li+l'lFl-lll-lll-l-li-l-'-l---lll-lll-l-- E‘

ciMElﬂT qcnl}r LN I B O R IR B B B TR R R I TR R R I 4 [3}
DO BE M (RCAY. . ol saresarsassncanansnss 55
FIORELLO (Cap)...... T T TN e v e

Flaw:! n!um SDHG EE‘I]-Illl--Fl-I-ll--'ll-lllll-l-lll-‘uI
GYPSY (Col). ... ...

T E A F A FRF FE R R RS gp

IRMA LA DOUCE (Col),.iuvsssensnssansonasassss 128
MUSIC MAN (Cap). ....ccovrnssnsnsnccnmnnssnrs &1
MY FRIR LADY [Col) i i iaiiasss st sanessnrmss 41 (9}
THE SOUND OF MUSIC (Col). ...vvvsvnnnennssss 14 [B)
SOUTH PACIFIC (Cal).........c.n D S Y A AT
TENDERLOIMN (Cop). ... ...vissessssassssnsasssas 75
UNSINKABLE MOLLY BROWN (Cap)..... . .45 (33)
WEST SIDE STORY [Cal). . isiassvsussnsieessnins 42
WILDEAT (REA). . s i s e e e 22 (38)
Sound Trock
THE ALAMD (Col). i sviviseadiniyasitatemyiD
BEN-HUR {MOM)....convuvsssnsnassssanssnnssss b (35)
CAN CAN (Cop)...... R g e e e e R R s &4
EXODUS (RCA)...... R et B AT 3 (2}
G L BLUES (R . v v s sie o msan o ires e s 1 (15)
GIGI (MGM) . ..... e g o e e e S T 58
KING AMB ¥ (Copl.iciiioeasiisssssisasianet 85 (30}
MNEVER ON SUNDAY (UA), .. vuunvansrsensssnsnns 10
OKLAHOMA! (Cop)....... i R b 53 (22)
PORGY AND BESS (Col). suvuvisssocironssioesins 97
SOUTH PACIFIC (RCAY. ..covrveuenes cenees.d3 (38)
STUDENT PRINCE (RCA).......... RS LR
Music Fram Musical Films and TV
ERDDRS (LY o on i s R o .
FILM ENCORES, Vol. I {Lon). .. .oivrrvnnnsnns . T
GREAT MOTION PICTURE THEMES (UA) . ... .ouvun. & (4)
MR BCKY (RORY, - o i & e 1130
MUSIC FROM EXODUS AND OTHER GREAT THEMES
L MR, - -
PETER GUNN (RCA}.....viiciinnsss ST A, 1T

THEME FROM A SUMMER PLACE (Dot} vvvvenneess 7
COMEDY LP'S — S =y T L e 4 [ g
AN EVENING WITH MIKE NICHOLS AND ELAINE
MAY (Mer)...... Dy s T PPy .
BUTTON-DOWN MIND OF BOB NEWHART (WE).... B
BUTTON-DOWMN MIND STRIKES BACK (WB) . vanuua 12

EDGE OF SHELLEY BERMAN (Ver)...... PSRRI [ 1
lHSIDE EHELLEY BEﬂMAH {v't]a EEE s EF AR EREEE R 3?
Hi:t TH‘r nw“ E'E-I'-F [ECA:' ------- !llllll!illltl}EP

HNQCHEES UF r.’l-.lh}-.-...------p|||.|||||-||-|l-|i-i-- l'ﬁ
LAUGHING ROOM (Stereodd)......cvvievnsnnes. G4
MOMS MABLEY AT THE U, M. (Chs). . vuuses canaans 47
MY NAME—JOSE JIMENEZ (5ig). vsvnveneereens,]dd
OUTSIDE SHELLEY BERMAMN (Ver).iveeesssnssssnaa 110
REJOICE DEAR HEARTS (RCA), ... covvvvnsvarssnss 118
WONDERFUL WORLD OF JONATHAN WINTERS (Ver) 93

WOoODY WOODEURY LOOKS AT LOVE AND LIFE
UM PEEIERY o g o o w4 N .. B&

COMEDY LP's

LIVING STRINGS PLAY MUSIC OF THE SEA (Camd). .(42)
SOUL OF SPAIN, Vol. 1 (5F). . ccvuissarimessssnsslld)
SOUL OF SPAIN, Vol. Il (SF)..cocissnessnsssans(43)

[ ) Fesitiens in parenibeshs Indicate relative sales sirength of slereo LP's.
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REVIEWS OF
THIS WEEK'S LP'S

The pick of the new releases:

N
SPOTLIGHT WINNERS

OF THE WEEK

Strongest sales potential of all albums reviewed this week,

Pop

MUSIC OF FRANK LOESSER

Boston Pops Orchesira (Fiedler). RCA Victor LM 2486—
This should be a solid item for all the show tune fans,
Arthur Fiedler with the Boston Pops Orchestra give Frank
Loesser's music a colorful reading. The program includes
such selections as “I've Never Been in Love Before” from
“Guys and Dolls™; “Wonderful Copenhagen,” from Hans
Christian Andersen; “Once in Love With Amy,” from
“Where's Charley,” and “Standing on the Corner,” from
“The Most Happy Fella.” Solid, salable wax,

JOHNNY BURNETITE SINGS
Liberty LST 7190. (Stereo & Monaural) — This new al-
bum starring Johnny Burnette should be a solid seller. It
@ spotlights the young hitmaker in-a collection of his hot
U singles, and a flock of standards as well. The sides in-
r clude “Little Boy Sad,” “Mona Lisa,” “I'm Still Dreamin’,”
“Red Sails in the Sunset,” and “In the Chapel in the

Moonlight.”

Jozz

NEW ORLEANS THE LIVING LEGEND (2-127)

VYarious Artists, Riverside 9356-9357 (Stereo & Monsural)
—Intended to be a cross-section of New Orleans jazz
today, this package is the first in a new series, Let’s hope
the succeeding ones are as good, because this is terrific,
Musicians who did not move up the river but con-
tinued the tradition, are here—with all their soul and
drive—recorded with good sound. Included are Jim Robin-
son’s New Orleans Band, Percy Humphrey's Crescent City
loy Makers, Peter Bocage and His Creole Serenaders,
Billie and Dede Pierce, and Sweet Emma and Her Dixie-
land Boys. Very well annotated, with photos and complete
personnel listings, _

- - e -

US THREE

Horace Parlan. Blue Note 4037—This new album spot-
lights some mighty attractive and commercial jazz, played
in bright, interesting fashion by Horace Parlan on piano,
aided by George Tucker on bass and Al Harewood on
drums. Parlan’s piano work, melodic and soulful, has a
warm and imagainative quality that could turn this set
into a strong seller. Tunes include originals and standards,
with the title tune, “I Want to Be Loved” and “The Lady
Is a Tramp,"” standing out.

Classical

TCHAIKOVSKY: ROMEQ AND JULIET; STRAUSS;

DON JUAN OF, 20

Vienna Philharmonic Orchestra (Yon Karajan). London
CS 6209 (Stereo)—Two much-recorded war horse entries
are given superb new stereo performances. Couple this
ever-popular repertoire with the obvious name power of
conductor and orchestra and hand it all a special $1.98
limited-time price for stereo (instead of $5.98) and you
have a package that's must merchandise for any dealer
who handles even the most limited classical items. Strong
wax all the way.

TCHAIKOVSKY: SWAN LAKE .
Concertgebouw Orchestra of Amsterdam (Fistoulari). Lon-
don CS 6218 (Stereo}—Here is a delightful program of
excerted highlights, featuring one of the top drawin
cards among current ensembles. The recording 15 g
enough to please any connoisseur, despite the not incon-
siderable competition. Then add on the special price lure
($2.98 stereo instead of $5.98 for a limited time), and this
is a set that has to get a lot of action. Worth pushing
and the low price should help to get it established.

Rhythm & Blue

TWO STEPS FROM THE BLUES e

Bobby (Blue) Bland, Duke DLP 74—This first album by
Bobby (Blue) Bland should introduce this fine blues
singer to & wider pop as well as an r.&b. audience. The
singer gets & chance to belt and to sell sweetly and he
comes through with warmth and forcefulness on every
fune, over fine pop-blues backing. Set includes sock ver-
sions of “Cry, Cry, Cry,” “I Pity the Fool,"” “I've Just Got
to Forget You" and “Little Boy Blue.” Solid item here.

(Continued on page 36)
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...and congratulations on your silver anniversary as an RCA Vaictor
recording star! It’s a partnership that does us proud. Your recordings
through the years have brought hours of pleasure to millions of people.
For a nation-full of fans, and for ourselves, we’d like to say “thanks.”
“HANK SNOW SOUVENIRS,” HIS NEWEST ALBUM, FEATURES EVERYTHING FROM “THE

RHUMBA BOOGIE” TO ““A FOOL SUCH As 1. LPM/LsP-2285. RCA. VICTOR (&%

COsPORLATION OF RNLRICK

www americanradiohistorv com
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