0530
80509
9SKR
678012

SIATY-FIFTH YEAR

T e —_ —

LAUDA
DDLENECK RD
NY

N

FRANCIS

ﬂ
-
PORT Hi:ElHGTQH

116 M
LONG 1SLAND

NOVEMBER 2, 1959 @ THE AMUSEMENT INDUSTRY'S LEADING NEWSWEEKLY ()

piaeo.strs_ |120-Year Shifts in

PRE-CONVENT’'N . - “
cHi HUDDLE — Music Patterns

NEW YORK — The Board

- Transshipping Keys
_Distributors’ Most

" Grueling Headache

Open-Door Policy

in Disk Sales

Besets Jobbers; Eye Frey Case

By BOB ROLONTZ

NEW YORK — Record distrib-
ulors, especially the independent
jobbers, are now [aced with one
of the most serious problems they
have ever experienced. The prob-
lem can be summed up in one
word — transshipping. In every
majoir markel in the country rec-
ords are now being sold to dealers
and one-stops from outide distrib-
utors, one-stops, rack jobbers, and
unidentifiable jobbers, at prices us-
ually well below those offered by
established distributors in  these
markets. Al labels, majors and in-
dies, are coming into these major
markets, and again and again are
taking away business from the dis-
tribulors hundling the lines in those
markets.

Always Around

Transshipping has always been
around; it is not new. But it has
never been so prevalent as now,
and perhaps most important, it has
never been so uncontrollable, And
never previously h: ve so many dif-
ferent firms, or individuals been
involves in it. Part of the uncon-
trollable aspect rises from the “Sid
Frey Case” (The Billboard, August
31), in which the Attorney General
of the United Siates filed a civil
complaint against Frey and his var-
ious Tubels (Dauntless International,
Audio-Fidelity, ete,), alleging viola-
tion of the anti-trust act, Justice
also char ed that Frey “conspired
with its distributors to allocate ex-
clusive sales terrilories for each
distributor . .." There was trans-
shipping before the Frey case, but

Can’t Fence

it has become a flood since, dis-
tribs say.

What 15 happening could, espe-
cially if Frey loses his case, change
the wholesale structure of the rec-
ord business, and in doing so, have
a dcep effect on both single and al-
bum record sales, Right now, for
instance, distributors in such cities
ns New York, Cleveland, Philadel-
phia and other piaces, have many
dealers who do not buy any rec-
ords from them — including hits,
They tell the distributor that they
can get a belter price "out ol
town.” Dealers make no bones
aboul “shopping around” in other
towns for better prices than they
can obtain from their local dis-
tributor.

Dristrib Beefx

In New York City, for example,
one distributor told The Billboard
that on a big hit on which he
should have sold between 70,000
and 80,000 records (sccording to
the pattern he usually sold a hit),
he only so'd 40,000 records. “The
other 30,000 or 40,000 records were
sold all right, but they were or-
dered from distributors and one-
stoppers in up-State New York," he
stated. Recently a Chicago distrib-
utor discovered, after checking with
one of his manufacturers who had
a smash hit, that he sold only half
as many records of the hit as the
manufacturer’s St. Louis distribu-

(Continued on page 4)

of Directors of the Disk Jock-
ey Association will meet at the
Morrison Hotel, Chicago, No-
veriber 7 and 8 to com-
plete plans for the DJA's first
convention in Hollywood next
March (10, 1, 12).

Al the jame time, the act-
ing board will elect additional
members. A full board of 56
will be elected during the
1960 convention. All DIA
members have been invited to
attend as observers at the Chi-
cago meet next weekend.

Also on the “oard's agenda
will be adoption of by-laws,
rifings on membership appli-
cations, and finalization of
contract plans with 20th-Cen-
tury Fox on the movie which
the film company will make
with DJA members next year,
A percentage of box-office
proceeds from the picture will
be earmarked for the DJA
fund.

The board will endeavor to
draw up a complete agenda
for the Hollywood co vention
—select the hotel site, decide
upon speakers and subject
mutler for panel discussions,
elc.

According to DJA's first
veepee, Scott Muni, WMCA,
New York they plan to leave
open-iume segs in each day's
schedule to allow more flex-
ibility for open discussion
periods.

Record companies will be
invited to participate as spon-
sors of cocktail parties, lunch-
cons, ele., as they did during
the previous two Storz Radio
deecjay meets. However, Muni
said there was a possibility

(Continued on page 4)

Comparison of Current Hit Picture
With ‘39 Highl'ts New Trends, Tastes

By PAUL ACKERMAN
and JUNE BUNDY

NEW YORK — The extent to
which the music business has
broken out of Broadway, and the
changing patterns of operation on
the record manufacturer and mu-
sic publisher level — as well as
trends in public tiste — are illus-
trated by a study of the Top Ten
Songs during the first nine months
of 1959 as compared with the
lirst nine months of 1939,
a time gap of 20 years. The
stalistics pertaining to 1959 are
based on The Billboard’s Honoy
Roll of Hits, whercas the 1939
analvsis derives from The Hit Po-
rade, Latter is no longer on the
air but during the period in ques-

tion it was considered the authori-|

tative listing.
Basic Facis

Here are the basic facls:

I. The number of songs makin
the Top Ten totalled 70 in 1939,
as against 72 in 1959, This figure
is interesting, inasmuch as it indi-
cates that despite the tremendous
output of songs today, virtually the
same number make it “big" Too,
writers represented on the 1939
Top Ten total 104, as compared
with 118 in 1959,

2. That Tin Pan Alley is now
nation-wide’is, of course, no secrel;
but a clear gouge of how far-flung
it really is, in comparison with
“the old days,” is indicated by sia-
ustics relative to the number and
geographical areas of those pub-
lishers, songwriters, and record
companies represented by the Top
Ten in 1939 and 1959

NEWS OF THE WEEK

MNARAS Signs First Winners

many rack jobbers efc,

About 8D per cent

In 1939, the Top Ten songs wers
controlled by 22 publishers,
whereas in 1959 the Top Ten were
owned by 69 publishers, A listing
of these publishers is contained in
this story. It is significant to note
that whereas in 1939 all the pub-
lishers were in New York, in 19509
the publishers owning the Top
Ten are located in eight States,
These are Ohio, New York. Il
nois, Tennessee, California, Wash-
ington, Pennsylvania and Alnbama,

Tin Pan Alley

The wide dispersal of Tin Pan
Alley is also highlighted by the
statistics relative lo writers. The
104 who penned the Top Ten in
1939 came from three States —
New York, Illinois and California;
tn 1959, the 118 writers of the Top
Ten come from Ohio, California,
Arkansas, New York, New Jersey,
Washington, Arizona, Michigan,
Virginia, District of Columbia,
Notrth Carolina, Hawaii, Pennsyl-

8| vanin, Alabama, Kansas, Tennes-

see, Louisiana and Kentucky.

At the record level, the figures
reveal a tremendous growth of
companies having hits in the Top
Ten over the last 20 vears. In
1939, for instance, the number of
recording companies having hits in
the Top Ten fotaled three, whereas
in 1959, a total of 39 firms are
represented. In 1939, of course,
only three labels had national dis-
tribution — Decea, RCA Viclor
and Columbia.

Geographically, the same pat-
tern of dispersion is borne out.
In 1939, the three record firms
were all in New York: in 1959,
the firms were located in the fol-
lowing 10 States: Ohio, New York,
California, [llinois, Washington,
Pennsylvania, Alabama, Tennessee,
North Carolina, Arizona. There
were also, in 1959, three hit mas-
ters from foreign sources — (wo
from England and one from
France

The analysis reveals a slight in-
crease in the amount of songs from

For NBC-TV Awards Program . . ,

The National Academy of Recording Arts and
Sciences has signed the first six award-winning
artists who will perform live on the NBC-TV
awards show November 29. They are Ella
Fitzgerald, Bobby Darin, Duke Ellington, Shel-
ley Berman, Jimmy Driltwood and the Mor-
mon Tabernacle Choir. Pape 1

of dealers report business as good as or belter

than last year. . ... ... Page 3 (Continued on page 6)

5 ‘39 Pubs
‘59 Winners

NEW YORK — Only five of the
22 publishers in the 1939 Top Ten
ad funes in the 1959 Top Ten.
Santly-Joy and Harms each had
two. S-] (now Joy Music) had

Him In

NEW YORK — The idea that a
record manulacturer is doing some-
thing wrong when he attempts to
nilocate territories for his distribu-
tors has come ns a bit of a shock
to many distiribs. Their desire for
&onmie sort of protection from man-
ufaclurers  against  transshipping
made one of them hark back to the
“good old days." “Years ago, when

Gate of 2,801,305 at State Fair

Of Texas Sets National Record . . .

The 1959 State Fair of Texas shatiered all
prevous records for an agricullural (air in (he
United States. During its run of 16 days and (7
nights, the big expo drew in a total of 2,801,-
SO PIONE i ot e o Page 64

Chicago One-Stops to Meel
To Discuss Ethical Practices . . .

A group of one-stops, headed by Bill MeGuire

DEPARTMENT AND FEATURES

\ A : Baare- Lormoia stributors, will m in Chicapo Amusement  Park Music Pop Charte— ,, . Y
& manutucturer appointed his dis of Locmar Dy o L s | L s Operation ...........66 Top LP% 1 Lavender Blue” and “Lipstick on
fributors,” said one vet record man, in mid-November to form a national one-stop Arema,  Audiorium Honor Boll of His 40 Your Collar”; while Harms had
“he cualled all his distributors to- association, which will work toward raising Newslgtier A1 Hot 100 42 Homoke Gets in Your Eyes” and
Eﬂh"-'r for a meeling, and presented the ethical standards of its members. Audio Products .,....21 Tomormow's Tops .. 40 “r'"-'IH'L.']-'. the Knife."
i f : Bulk Vending M Hoo . & W qit ¥ »
ﬁ};’.‘ﬂmﬂlﬁ"i‘ r?-.’““"‘,.;";'.'ﬂ o SR A B S T LT A 0 S i Ry e S (e @ Also on the 1959 list were Sha-
. 5 Lerntory = Circos Troufing  ...... [ Muzic Record Reviows— pil‘ﬂ Bernstein with “Guitar Boogi

lined in red crayon. He told edch Dealer Sales and Profiis Good Clansified Ads ........78 This Week’s LM . .35 Shuffle,” Miller with “Ehild:eﬁ}::

ritory and promised to pull the line Business at the dealer level appears penerally Management ......... 6 Radis e 3 wilh “Kookie - Kookie Lend Me

if they didn't. Today, if a manu- healthy, according to the resulls obtained from Final Cortein o........ 68 Roller Rpmibiings ., ... &9 Your Comb." It's interesting to

facturer tells an Eastern distrib to a special NYU survey, despite a plethora of i”t:ﬂ";_‘?!{ it _ﬁ- g:’:;ﬂ-q e 1 5 note that both Joy and Shapiro Y
stay oul of £I_|-.5 Wesi Coast, it's not complaints regarding too much product, loo B et AR AR Oy Bernstein currently operate their ]
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6ne-Stop Op Group

To Huddle in Chi

Aim to Elevate Ethical Standards;
Lormar Manager Temporary Chairman

CHICAGO—One-stop operators
from several cities will meet in
Chicago in mid-November to adopt
by-laws for a new national associa-

tion.

The group will be dedicated to
elevating the ethical standards of
As a flying start
towa d this high purpose, an or-

nizing committe:. has named as
its temporary chairman Bill Mc-
Guire, general manager of Lormar
Distributing Co,, a widely publi-
cized firm located in Cicero, IIL

One of the chief purposes of the
n.w group, McGuire told The Bill-
board, wil' be to persuade distribu-
tors to stay out of the one-stop
one-stoppers
will be discouraged from entering
the wholesale distributor business.
The group also will try to educate
the potential
harm of extending tor much credit
to one-stoppers that are under-
capitalized. Small one-stoppers who
go broke, McGuire pointed out, put
a sirain on the distributors who get
stuck, whick in turn reduces the

one-stoppers.

business. Similarly,

distributors about

trucks, The distrib’s intention, he
said, may be only to offer his own
labels. But, inevitably, as a favor
the driver offers to pick up other
merchardise to accommodate a
particular dealer, and first thing
one knows, the distributor’s truck
becomes a one-stop on wheels.

The .new group, McGuire said,
would also facilitate an exchange
of credit information.

Attending an organizing meeting
of the new association were Lou
Boorstein, Leslie Distributing Co.,

Noctors, Milwaukee; Harold Lieb-

Mew York: Stu Glassman, Radio

(Continued on page 10)

NO STRINGS TO
THIS PARTY

CHICAGO—The most un-
wsual party of the disk indus-
iry social season was thrown
here last week by M-S Distrib-
uting Company. No pitch
was made. No deals were of-
fered. No merchandising plan
was announced. No new ma-
hoffs were introduced. No
samples were distributed, The
400 dealers, radio folk and
label personnel who attended
just sipped, danced to live
music and had an unroarious
time, :

Purpose?  According to
sales manager Phil Skaff:

“My bosses, Milt Salstone
and Mac McDermot?, must
have had a very go.d year.
This month we found we had
nothing in particular to push.
So they had a big meeting and
decided ‘Let's throw a party.’”

Victor, Co

distributors’ ability to offer favor-
ghle conditions to the financially
stable one-stop. :

A growing distrib practice that
particularly worries McGuire 18
that of selling inventory right out of

pened — the simultaneous release

of strong albums to both record
club members and to dealers. This

week RCA Victor advertised its po-

tent new “Messiah™ waxing by Sir
Thomas Beecham to prospective

club members as a “free” album
for joining, while the album had
still not been received by many

dealers for their own stock.

. Rush

Top LP’s to Clubs

NEW YORK — What dealers
have long feared has finally hap-

Mormon Tabernacle Choir. This
de luxe multi-LP package, which
can only be described as hot
merchandise, is just now reaching
dealers.

The Columbia deal offers mem-
bers three LP's for the price of two;
that is, buy two at the regular
price and get a third free. This
amounts to $2.65 per album. The
offer is made outside the regular
club monthly plan. That is, it's a

Hammond
Back to Col.
A.&R. Chores

NEW YORK—John Hammond,
the well-known jazz authority, re-
trrns to Columbia Records this
ween, the company whose great
jazz catalog he helped to establish.
Hammon. returns to the diskery
as r'rt of the a.&r. staff, as pro-
ducer of releases from the jazz
archives of the firm. He will also
work on the development of new
artists.

Hammond's reputation as a jazz
fan, booster and authority is leg-
endary. He helped to discover and
further the careers of Benny Good-
man Billie Holiday and Count Ba-
sie, t name a few. He was still
a college student when he met
Fletcher H=nderson, whom he cut
fo- Columbia in 1932, In 1933 he
was the eco.ding director for Eng-
lish Columbia and Parlophone Rec-
ords. In 1937 he joined the Amer-
ican Record Company, as sales
manager for Columbiz Master-
works. He was hired by the Co-
lumbia Record division of CBS in

(Continued on page 10)

Sheldon-Cole
‘Shep’ Deal Set

NEW YORK — Goldie Gold-
mark, general professional manager
of Sheldon Music, recently con-
cluded a deal with Chicago pub-
lisher M. M. Cole whereby the

No Dice on
Merc Sale

For §3 Mil

CHICAGO — Mercury prexy
Irving Green told The Billboard
this week that “Mercury Records
...would never be for sale...
for $3,000,000." Green confirmed
that Randy Wood, head of Dot
Records, was in town last week
and did talk to him about selling
the company. But he was indig-
nant about the price quoted, say-
ing that “Mercury is currently en-
joying the most prosperous Yyear
in its history for all categories of
product, and is one of the leaders
... as the company with the most
consistent best selling singles.”

(Continued on page 10)

Harpsichord
Set Highlights
Forum Issue

NEW YORK — Forum Records
(Roulette's new low-priced classi-
cal album label) is making its sec-
ond album release for November-

‘| December. The label put out nine

LP’s in its first release, last August.
Highlight of the release is the
only complete set of the Handel
harpsichord suites available in the
low-priced field, “Handel's Harpsi-
chord Suite Nos. 1-8," featuring
(Continued on page I0)

= [ | -
Slx Wlnners Meanwhile, Columbia jumped former has leased the copyright of

into the Christmas scene with a

Signed for

the feature

item being a new
recording, also of Handel's “Mes-
siah,” by the Philadelphia Orchestra
under Eugene Ormandy, and the

NARAS Show

NEW YORK — First award -
winning artists signed to appear on
the National Academy of Record-
ing Arts and Sciences Awards show |
(NBC-TV, November 29) are Ella
Fitzgerald, Bobby Darin, Duke El-
lington, Shelley Berman, Jimmy
Driftwood and the Mormon Tab-
ernacle Choir,

Since all but Berman were nom-
inated in more than one category,
NARAS will not reveal the cate-
gory for which each artist won his |
award until the telecast. Between
them, the six artists received 15
of 175 nominations for 34 Grammy
awards. .

MNARAS is announcing names of |
winners as they are signed to ap-
pear on the show, Meredith Will-
gon will emsee the broadcast,
which will spotlight live perform-
ances by from 10 to 12 winners
—those whose records are most
adaptable for TV. The full list
of winners will be announced on

the show.

Everest Sefs
Sales Maff

NEW YORK — Everest Rec-
ords, now ensconced in ils spank-
ing new offices on New York's
East Side, has hired a full sales staff

of vet record men. Everest general
sales chief, Charlie Schicke, stated
that the hiring of the new sales
staff is in line with the company

goal to become a major factor 1n|1ihay and phono manufacturers as

the record businzss in short order. |

Recently the label pacted LeRoy
Holmes to the post of boss of pop

a.f&r.

The new sales staff consisis of

Jay Kyle, MNortheastern sales man-
ager, formerly Eastern sales man-
ager for Epic Records. Jack Swee-

ney is the label's new district sales

manager for the Middle- Atlantic
and Southern States. He was for-

(Continued en page 10)
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special offer and it calls for cash
with order. In all, the buyer has

choose from.

The RCA Victor “Messiah,” one
of the most highly touted packages
of the firm's new Soria Series, 15
a four LP set, available in both

a 24-page art book put together
by Skira of Switzerland. It retails
{Continued on page 10)

mono and stereo, and containing

a choice of close to 100 items to |

“0ld Shep” for a period of three
years. All rights are not involved—
just the mechanicals. Under the
arrangement, Sheldon, for a period
o three vears, gets 50 per cent of
the mechanicals accruing from all
new and re-issued records. Gold-
mark has already landed the Ralph
De Marco record on Guaranteed;
a Red Foley has been issued on
Decca, and there are reports of

(Continued on page 10)

NEW YORK — The New York

' rently has more than 15 record

advertisers, 12 with their own
classical music shows, plus a flock
of spot schedules.

Latest record firm to sign with

AFM Boycott
On TV Film

Canned Music

NEW YORK—Herman Kenin,
| AFM chief, last week called upon
tall AFM locals to lead a boycott
against sponsors and producers of
TV film shows using foreign and
domestic made canned music 1o
the exclusion of American instru-
mental musicians,

Kenin stated that the growing
practice of dubbing music made
abroad “on so-called American
made TV shows to sell American
made products to the American
public compels us to call this un-
fair, un-American practice to the
attention of sponsors and the view-
ing public.” Kenin stated the prac-
tice cuts down employment badly
needed on cultural and economic

I avww americanradiohistorv com

15 Disk, Phono Firms
Advertise Via WQXR

‘the “good music” station is Kapp

Times Station here, WOQXR, cur-
day (1:05-1:30 p.m., November 1)
is sponsoring “Music Magazine,” a |

Records, which starting this Sun-

series of programs with a central
theme based on Kapp's classical
catalog. Fred Grunfeld, music
critic for The Reporter Magazine
and review editor of Modern Hi-Fi
is emsee. He also writes the
shows,

Each of Grunfeld's talks will
have a basic idea with musical
illustration. His first show was tag-
ged “Trumpets and Tabus,” and
featured trumpeler Roger Voisin's
Kapp packages. Next Sunday he
will spotlight the New York City
Ballet {via Kapp's waxings) of bal-

le music, on a show titled “The |

Star Spangled-Ballet.”

Other record companies with
full - time weekly program sched-
ules on WOXR (for classical music
catalogs) include RCA Victor
(disks and phonos) 45 minutes;
Eaic, 55 minutes; London, 30 min-
utes: Telefunken, 30 minutes; Cap-
itol (“Current Classics” a 55 min-
ute show): Angel, 55 minutes; Co-
lumbia, three segs weekly.

Audio and instrument manufac-
turers with WOXR shows include
Ampex (see story elsewhere in
this issue); Magnavox, Steinway Pi-
anos (“Steinway Hall” which fea-
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TAYLORELECTRIC
OPENS ONE-STOP

Distrib’s Giant New Qutlet

Challenges Local

By BENN OLLMAN

MILWAUKEE—Is the record
one-stop the “wave of the future”
for the disk distributor? Taylor
Electric Company has earmarked
a cool $100,000 to find out. The
firm is investing that much cash in
their giant Record City one-stop
on Milwaukee's West Side to learn
the answers,

The Beer City one-stops now
are up against the sternest compe-
tition for dealer and juke box op-
erator trade they have ever known.
Their domain is being successfully
invaded by well-heeled Taylor
Electric Company, one of the old-

est, ‘irmly established RCA Victor
distributors. [ts recently unveiled
Record City poses a serious chal-
lenge to the independently owned
one-stop operations.

Taylor's Electric Company's top
brass now admits they have long

Point for Pubs
In Log Dispufe

CHICAGO—Fifteen publishers
in a dispute with ASCAP over the
logging of tunes plaved on the ABC
radio network won a point this
week, according to their attorney,
Morton Schaeffer,

ASCAP has acreed to continue
to “accept” a log from ABC for
the purpose of identifying the
titles of tunes. Thus, plays on ABC
will still not automatically be tallied
but credits will be made only when
an ABC-affiliated station happens
to appear in the sample of local
stations now being used
ASCAP logging. The advantage to
ASCAP’s “acceptance” of a lop |
from ABC, Schaeffer said, is that
otherwise tunes would frequently
not be credited if the monitor did
not recognize the melody. A writ-
ten log would preclude that likeli-
hoaod.

The chief concern of the 15
publishers here is loss of credit for
tunes playved on “Breakfast Club.”
Tt's show emanates from Chicapo,
and local publishers have enjoyved
tonsistent success in- getting their
catalogs aired on the show.

Atlantic Has
4 New Albums
On Nov. Sked

NEW YORK — Atlantic Rec-
ords s releasing four new albums
this month, featuring Ray Charles,
John Lewis, Ornette Coleman, and
Vie Dickerson and Joe Thomas and
their all-star jazz groups,

A special promotional EP culled
from “The Genius of Ray Charles”
LP is being mailed to 3,000 dee-
jays. Tunes in the EP include “Let
the Good Times Roll,” “Come Rain
or Come Shine,"” “Don't Let the
Sun Catch You Cryvin'," and “Al-
exander’s Ragtime Band.” Working
with Charles on the album are a
group of top jarz men drawn
largely from the Busie and Elling-
ton bands.

“Improvised Meditations and Ex-
cursions” by John Lewis is the
Modern Jazz Quartet pianist's sec-
onid solo package. Alto saxophonist
Ornette Coleman's new LP is titled
“The Shape of Jazz to Come."
The Dickenson-Joe Thomas pack-

for |

| motional tie with Faberge per-

age is tagged “Mainstream,” and
“iodthiabis oro baoas sto==

merts, wiil tie in with the cross-
T -: =y orgE. 8 T

Competition

been viewing the burgeoning one-
Stop development with a wary eve,
The decision to “join 'em,” accord-
ing to Harold Rietz, head of Taylor
Electric Company’s RCA Victor
disk division actually was formed
about threz years ago. The sprout-
ing of the one-stop influence in the
industry, he feels, may lead more
distributors to re-examine their
status in the marketing complex.
Separate Unit

A new organization was organ-
ized by Taylor Electric Company
to permit Record City to function
as a completely separate unit,

“Record City even buys its RCA
Victor records from the Taylor

Electric Company just as any other|

one-stop or dealer,” claims Harold
Rietz.

Stock in Record City is owned
by James Taylor and Harold Rietz.
Taylor is president and treasurer
of th: nmew corporation and Rietz
is its secretary. Both men hold the
same posts in the parent Tayvlor
Electric Company.

Rietz lists these reasons behind
the Tavlor Electric Company de-

cision to enter the one-stop field:

“The distributor todav can no
longer maintain a close, direct con- |
tact with his accounts—especially
the smaller record dealers. The
dealers now find it increasingly to
their benefit to buy from one-stops,
instead of directly from distribu-

tors. This has been brought about
by the overwhelming number of
releases and the abundance of new
labels. We honestly feel that we
can give our customers better,

(Continued on page I2)

SCHOOL WAIVES

TUNE ROYALTIES

AUSTIN, Tex, — Univer-~
sity of Texas Student Assemblv
members have agreed to
waive all royalty rights to
use of their school's famous
song. “The Eyes of Texas.” in
the movie, “The Alamo,” be-
ing filmed at Brackettville,
Tex.. by Batjac Productions.
headed by John Wayne.
Rights to the song are owned
by the University Students’
Association. Half of the royal-
ties collected from broadcast
and theater use go into schol-
arship funds.

Some students objected 1o
the idea of sacrificing scholar-
ship aid, and the university
provost has announced that
51,500 will be made available
to the scholarship fund from
private sources to replace the
estimated revenue from the
use of the song in the movie.

But Survey Tabs Bus

NEW YORK—Complaints re-
ceived from record dealers across
the country to-
day are usually
preceded by
two words,
“too many.”
According to
reports com-
piled from The
Billboard-New
York Univer-
sity Continuing Study of retail op-
erations, dealers place high on
their list such plaints as too many
labels  and releases, too many
manufacturers who favor big dis-
counters with favorable gquantity

First Year

Builds

Big for WB Label

HOLLYWOOD — A progress

report on Warner Bros. Records’

first year in business reveals an

Impressive array of accomplish-
ments. The label's official birth-
date was on September 35, [958,
Since then, here is what diskery
prexy Jim Conkling and aids have
built: ;

An  organization of approxi-
mately 150 persons staffing its ad-
ministrative, sales, and artist and
repertoire departments.

The sales wing, helmed by Hal
Cook, has established a network of
eight company - owned branches

| RESIGN—YOU'RE FIRED

Hoffman, Manning

Quit:

AGAC Expels ‘Em, Too

NEW YORK—Two of Ameri-
ca's top pop writers, Al Hoffman
and Dick Manning, were formally
expelled from AGAC (the Ameri-
can Guild of Authors and Com-
posers) at the general meeting of
AGAC in New York last Wednes-
day (28). Expulsion order was read
by AGAC exec Burton Lane. The
expulsion order however, had an
anticlimactic quality since the two
cleffers had alreadv withdrawn
from the organization via telegrams
to AGAC execs previously,

Rank Makes
Perfume Tie

NEW YORK—Top Rank Rec-
ords has instituted a unique pro-

fumes, pegged on the new scent,
known as "F Sharp,” now being
marketed by Faberge. The label
is releasing a new package, titled,
“F Sharp, Wher « There Is Music.”
The album will be packaged in a
high fashion, black velour cover,
following the packaging design
used by Faberge. and will actually
carry the scent f the new perfume.

The album, which features Brit-
isher Ernest Maxin's ork in mood
selections, will be sent to lead-
ing cosmetic retailers, while Fa-
berge will send samples of the
perfume to jocks who program the
LP. Mounted album covers will
go to both cosmetic and record
dealers and it's expected that de-
partmen. and other stores having
hoth cosmetic and music depart-

Hoffman ani Manning and
AGAC got into the “I Resign —
You're Fired" hassle over a request
by Hoffman and Manning to ex-
clude Jov Music from the Collec-

tion of Royalties Plan instituted by

AGAZ on behalf of its writers
in the summer of 1958 Hoffman
and Manning had signed the regu-
lar form of authorization in July,
1958. The CR Plan allows
AGAC to collect monies due writ-

e.. directly from publisher: for a |

fee of 5 per cent, which is
charged against the writer whose
monies are collected, Hoffman and
Mannine requested that Joy Music
Le excluded from the publishers
whose rovalty statements would he
checked by the AGAC auditors.
However, AGAC rejected the re-

(Continued on page 12)

Dot Starts

Welk Month

November 15

HOLLYWOOD — Dot Records
is proclaiming November 15 thru
December 15 as “Lawrence Welk
Morth,"” making this the third in
its series of full-month sales pro-
grams devoted fo a single artist
Previously saluted were Pat Boone
(last spring) - 1@ Billy Vaughn (last
summer). Dot will tean its pro-
motional torces with those of the
ABC Radio-TV MNetwork and with
Welk's own operation to herald

' the sales event.

Dot will provide dealers with

= WWW americanradiohistorv com

(New York, Chicago, Los Angeles,
San  Francisco, Detroit, Boston,
Dallas and Miami). plus a resident
man in Washington, in addition to
2 line-up of indie distribs,

The label has opened three de-

pots (New York, Chicago and Los
Angeles) to expedite product ful-
fillment.
| Company maintains a string of
its own promotion men working
out' of New York, Chicago, Los
| Angeles and Detroit,
| Warners has produced 118 al-
bums (available both in stereo and
mono) during its first year plus
| 97 singles. Of the latter, 14 pop
singles appeared on The Billboard's
“Hot 100, or a hatting average
of nearly 14 per cent (this, of
| course, far exceeds the industry
| norm).

Label today stands among the
top 15 labels in total sales volume,
~ Thus, in addition to building a
smoothly functioning organization
| (Continued on_page 10)

Top Talent for
Chi Music Fair

| CHICAGO — A flock of im-
portant pop artists have been lined
ur for the International Music
Fair, which will take place at the
' Navy Pier here Friday (13) thru
tSunday (22),

[rving Stolar, who is promoter
fru the event, which was formerlv
known as Recordrama, indicated
that signed pacts have been re-
ceived from the Four Lads, Jimmyv
| Rodgers, the Kingston Trio, Johnny
Mathis. Fabian, the Platters, Llovd
Price, Tony Bennett, Betty Johnson,
Anita Brvant, Pete Seeger, Odetta,
William Warfield, John Gary, Os-
car Peterson and a new performer

(Continued on pave 10)

2 New Angel
Hot Stereos

HOLLYWOOD — Angel has
made new stereo re-recordings of
two of its best received monaural
| packages an. this week will re-
lease the new stereo recordings of
Maria Callas’ “Lucia Di Lammer-
moor,” and Hand1's *“Messiah,”
- with Sir Maleosm Sargent conduct-
ing the Royal Liverpool Philhar-

[mﬂnii: 'Drl:hes’@;:_i and the Hudders-|
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Dealers Decry ‘Too
Many’ of Everything

iness as Good Or

Better Than Same Period Last Year

discounts, too many discounters,
oo many racks, too many record
clubs and too many mediocre rec-
ords,

Despite these sigas of unrest and
irritation, the majority of dealers
who opinions were tappea, indicate
that their business is 15 good as or
better than the comparable period
o last vear, in the six categories
of singles, EP's, low price mon-
aural and stereo !'.P’s and recular
price monaural und tereo LP's, In
the case of sirgles, b all reports
the hardest hit in terms of current
sales volume, 50 per cent of the
respondents  said  business  was
about the same as a year ago,

(Continued on page 16)

Indie Distribs
Set Up Own
Orgin L. A.

Band for Co-Op
Info Exchange on
Common Problems

| HOLLYWOOD — Los Angeles"
Vindic  disk  distributors last week
banded together into an associa-
tion This resulted from the recent
meeting of LA distribs with mem-
bers of the San Francisco Record
Distributors Association (The Bill-
board, October 26).

The newly formed LA body
elected the following as its offi-
cers: Bunny Kurlan (Modern) as
prexy: Sid Talmadge (Record Mer-
chandising), veepee; Jack Andrews
(A & A) as secretarv - treasurer.
Meetings will be held on alternate
Tuesdays and will pravide mem-
bers with an opportunity to bring
common problems to the attention
of thei: cohorts.

At the initial meeting, feelings
wereg highlv in favo. of the forma-
tion of a strang and active organ-
ization which would aid rcord dis-
tributors in the area to exchange
information and h+'p find solutions

(Contined on_page 18)

DISK PITCH

Dual Promo
For M-G-M,
Woolworth

NEW YORK — M-G-M Rec-
ords will have 15 of its disk artists
on hand Tuesday (3) when the
Woolworth store at Seventh Ave-
nue and 49h Street celebrates
Founder's Day, in observance of
63 vears of business in the Broad-

way area. The cross promotion
was set up by M-G-M's Eddie
Heller.

Artists who will be at the store
from 12:30 p.m. on include Joey
Adams who will emsee the event;
Sammy  Fletcher, Dannv Valen-
tino, Tommy Edwards, Ray Ellis,
Aaron Bell, Rocky Hart, the Im-
palas, Jimmy Jones, Sam (The
Man) Taylor, Billy Muir, Dick Ca-
ruso, Jave P. Morgan, Toni Car-
roll and the Dream Girls. The art-
ists will perform and plug their
records, which will be prominently
displaved. A number of out of
town Woolworth bovers ors ev-

Fif
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CANCEROUS GROWTH

Transshipping Top
Distrib Headache

® Continued from page I.

tor. MNormally sales in these two

markets would be just the oppo-
sitc. “What happened to all those
records that were purchased by the
St. Louis distributor?” asked the
Chicago distrib, rhetorically. “You
can add, they werent sold in 5t
Louis.”

The loss of half of the sales of
a record in a market means maore
than just a loss for the distributor,
according to many key market dis-
tributors. Largr city distributors
have an overhead that is not shared
by distributors in the smaller towns,
They usually have at least one
promotion man, and they have a
weekly promotion fund that is used
to romance jockeys, via lunches,
dinners, a night out, etc. These key
market distributors break the hits,
especially on the indie labels, by
constant promotion of their labels!
with disk jockeys. Tt was in order |
to underwrite the costs of this pro- |
motion that manufacturers started
to give out 300 freebies with ev-
ery thouasnd single records or-
dered. For the jocks in the 20 key
markets are the ones that start ex-
posing the big records. with rare
exceptions, say distributors, “I
can't afford to waste my time try-
ing to break a record out as a hit,
if when one in 10 does hit 1
only get half the sales out of it
that 1 should,” exclaimed one large
Eastern indie distributor. “If the
manufacturer can’t stop transship- |
ping into my territory then I'm no |
longer going to work on that la-
bel’s records. And if all of us lay
off the indie labels, then the only
ones who will have hits are the
majors."”

‘Altho distributors = realize that
manufacturers can't pull a line
from a distributor who transships

dealer or the record business,”
said one New York distrib, “They

‘cluding a bevy of singles, EP's

M-G-M fo Push
42 Yule Disks

NEW YORK—M-G-M Rec-
ords will push a total of 42 sep-
arate catalog Christmas items, in-

and LP’s, starting at once,

buy cheap and sell cheap, and
they have no promotion or office
expense to worry them, All they do
15 ride on the hits that the dis-
tributors make, without the heurt-
aches that goes with it.”

There are many dealers who

| Versions

or sells to transshippers, they claim
a manufacturer can lessen the
problem simply. “All they have to
do is to stop giving away free rec-
ords to any distributor except those
who have to use the freebie income
to take car= of promotion expenses.
Why should a distributor in some
small town get 300 records free
when all he does is ride on the
work done in the big markets by
the distributor there? He uses those
free records to transship with and
1$ able to offer them for sale at a
lower price than [ can,” said a

have no sympathy at all for the
distributors in these [muh]:mmct

days. They claim distribs brought|
it on themselves by offering good |
deals to big shops and no deals to|
little shops. But there is little doubt |
that the distrioutor is faced with a
difficult problem, now that he no
longer can be sure of any exclusiv-
ity on any line he handles, whether
he handles indie lines or major
labels. That is why so many dis-
tributors are looking at the Frey
case so carefully. Many are con-
vinced that if Frev loses, the
distributing picture will develop |
into pure chaos. '

A 100 per cent return privilege

Zero, Val-Hill,
Glendell New
C. &W. Labels

CINCINNATI — Three new
c.&w. labels have recently made
their bow—Zero Records, with Don
Grashey as  president; Val-Hill
Records. headed up by Jesse Bas-
sett, and Glendell Records, an af-

is extended providing return rte-
quests are received by the diskery
no laier than next Janovary 20. On

purchases made now, billing will |

‘ot be rendered until next January
23;

It was announced by sales chief,
Charlie Hasin, that one of the la-
hel's all-time Christmas best-sellers,
the Lionel Barrymore narration of
Dicken's “A Christmas Carol,” has
been discontinued on M-G-M and
is being released on the Lion low-
priced line,

M-G-M Christmas merchandise
is available by Joni James, Sheb
Wooley, Art Mooney, Augie Rios,
the Ray <Charles Singers, David
Rose, Richard Ellsasser, Mary
Mayo, Einar Hanson, Blue Bar-
ror. Lauritz Melchior, the Canter-
bury Choir, and James Blades.

BLAZE, CHALLENGE IN

WALTZATHON CUP RACE

NEW YORK—A neck and
neck [ight is going on right now |
between Blaze Records and Chal-

which 1s
ing affair, Blaz~ Records, the Herb
Abramson label, issued the first
rock and roll version of the tune
with young singer Bobby Com-
stock. (Hickory Records released |
a disking by the Jupiter Serenad- |
ers a few weeks earlier, but that
version has not stirred up mur:h[
action.) Challenge Records, the
Johnny Thompson label, released
its version a week later, with Jerry
Fuller, another young singer who
had just come off a hit. (King
Records the same week re-released
the original Cowboy Copas record
of the song.)

Then the battle was joined.
Llaze Records, located in New
York, called its version “the origi-|
nal” and started to tout its product |
with the Eastern jocks. Challenge |
Records, located on the West Coast,

started hyping its waxing with the

'jocks on the shores of the Pacific.
| Last week both records landed in |
the charts, and this week hoth |

lenge Records over their respective | yergions are on The Billboard's “Hot |
of “Tennessee Waltz.,”| 100" with the Blaze waxing slightly |and distributor jaunt to plug the

turning into 4 real sWing- | yhead, The Comstock recording is | label’s “Show Me the Way to Go
No. 57, the Fuller version is No |

73.

Boih labels are working like mad
to put their versions over. So far
the Blaze wax is stronger in the
East, the Challenge wax stronger
in the West. Which side will win?
No one knows, but the publisher of
*Tennessee Waltz” who happens to

ll:ﬂ! Acuff-Rose, should be flipping. New York.

‘and  distributed from

:filialtc of Glendell Music, Fort
 Worth.

Zero has headguarters at 1620
Barclay Street, Vancouver, B, C.,
| but is concentrating on the U. S.
'market. All records are pressed in
the United
States, with Sparton of Canada
handling distribution in the Cana-
dian market. The firm’'s initial re-
leases are Orella Myers' “Gonna
Spend My Time" b/w “Give a Lit-
tle, Take a Little Love,” and Brad
Reynolds’ etching of “Pretty Polly”
and "Georgie Porgie.”

Val-Hill, with headquarters at
406 Lincoln, La Grange, Ga., has
as its first release “Naomi Wise"

(Continned on _page 18)

Miss Effinger
To Personality

. NEW YORK—Dorothy Effinger

| is the new national sales promotion
head for Buck Ram's Personality
ithﬂrdﬂ, Miss Effinger was for-
cmerly associated with RCA Vietor
and Bally Records. She will head-
quarter in Chicago, ™

She s currertly on a jockey

Home™ by Tony Pastor b-w “Be-
~ware of Girls” by Tony Pastor Ir.
and the Pastors and “The Greatest
Pretender” by the Ramrocks

Ted MNichols will continue as
West Coast rep for Personality and
Jean Bennet will represent the la-
‘bel as public relations head for
national publicity, working out of

DJA Meet to Finalize
Pre-Convention Plans

® Continued from page |

they might eliminate the time-con-

|suming all-star show during the

New York disirib last  week.
“Worst of all is the way the man- |
ufactuver claims your order is too !
small for a market like Philadel- |
phia when you order. say, 5.000
records on a new release. He
brings up some small town where
the distrib ordered 13,000. He
doesn’t seem to realize that the
15,000 order, with the frechies,
gives the small town distributor
19,500 records that he can offer |
in my market for 41 or 42 cents.” !

But these are only some of the
distributors’ transshipping problems
lhﬂs:e days. In the East a new type
o individual has entered the rec-
ord business. These individuals are
often men who have worked in rec-
ord stores or with record compa-
nies or distributors and could be
called walking, or driving one-
stops. Their gimmick is to approach
manufacturers directly and offer to
buy their hits — for cash. They
wiant 400 records free instead of
300 for the cash payment. And
according to reliable record men,
some manufacturers have sold to
the walking one-stops, at the cash
deal level. The sxtra free records,
added to the 300 freebies, enables
the walking one-stops—who have
no overhead—to offer records to
(dealers below 40 cents cach for

.

Carlton to
Address Hub
Broadcasters

NEW YORK — Indie disk chiel
Joe Carlton flies to Boston Novem-
ber 12 to address a gathering of
broadcasters on possible future
programming developments. The

| record and radio industries are in-

terdependent, and have various
problems in  common, Carlton
points out. Alert execs in both in-
dustries are trying to gauge trends
in taste—on both the teen and adult
levels,

Carlton noted that some trade-
sters believe that the concept of
the teen age idol has already lost
some luster; that some feel there
15 awakening in the teen breast
an interest in certain phases of
classical music and jazz. “There
are many possible future trends, but
nobody has yet put his finger on
what is coming.” He adided: “But
when radio execs find that current
records are not drawing the same
audience response, much study is
indicated as to improved program-
mine and merchandising tactics.

Lt N P - e p—— i | f'nrlrnn

' banquet, and invite recording stars
'to attend as guests rather than
| performers.

All of the DIJA efficers and
|board members are expected to
jam’nd the Chicago ineet this week-
rend — prexy Jim  Hawthorne,
KDAY, Los Angeles; Scott Muni;
Isr:r:ﬂnd veepee Bob (Coffechead)
Larsen, WRIT, Milwaukee; third
veepee Fred Hohl, WAME, Mi-
ami; fourth veepee Charlie Austin,
KVLC, Little Rock, Ark.: public
relations veepee Robin Seymour,
WKMH, Detroit, and secretary -
treasurer Bili Gavin, music pro-
grammer, San Francisco.

Also on han” will be the re-
maining DJA board members:
John Doremus, WMAQ, Chicago;
| Goerge Ricei, WTAQ, La Grange,
1L; Tom Lambert, WISN, Mil-
waukee; Gene Edwards (who re-
cently switched from WROW, Al-
bany, N. Y., to co-Lrogram direc-
tor post at WMGM., New York);
Bill Liegeois, WISC, Marinette,
 Wis.; Pat Webster, WCGO, Chi-
cago, Art Roberts, WKBW, Buf-
falo; Vince Paul, KWNQO, Winona,
Minn., and free-lance programmer
Dave Neumann, Seattle.

In addition to the above, Gavin
expects the following jocks to at-

itend: Bob Clayton, WHDH, Bos-

ton; Pele Myers, WNEW, New
York; Joe Finan, KYW. Cleveland:
RBridide Rieanas AT TEY Baltinyoro:

Sherm Strickerhouse, Bob Breen,

“Hoss Allen” and Paul Drew.

Meanwhile attorney Ben Starr
hirst DIA honorary member and
who is providing the group with
|frl:'|: legal services) filed a certifi-
cate of incorporation with the New
York secretary of state last week
(October 27), thereby making the
DJA officially a corporation under
the laws of that State.

]

FCC Liffs
Storecast Ban

WASHINGTON—More -than a
dozen FM stations wil! be free of
an FCC ban on their functional
music service, as a result of recent
refusal of the Supreme Court to
review an Appeals Court ruling
which upheld the FM's right to
send background music on a single
broadcast channel. The Federal
Communications Commission an-
nounced last week that since the
Supreme Court refused to hear its
case for multiplex requirements,
FM stations which had been re-
fused the authority to storecast by
keeping out commercials during
broadcasting, can resume.

Pending a final disposition of the
stations’ original petitions to the
Appeals Court, these FM stations
can consume simplexed back groupd
music: KUTE, Glendale, KDFC,
San Francisco, and KMLA and
KRKD, Los Angeles, Calif,;
WDDS, Syracuse, and WBFM,
New York, N. Y.: WLDM, Detroit;
WWDC, Washington: WEKIF,
Pittsburgh, Pa.. WCFM, St. Louis,
Mo.: WMIT, Charlotte, N, C.;
WEAW, Evanston, IIl.; WNAYV,
Annapolis, Md., and WMMW,
Meriden, Conn.

The FCC based its argument to
compel storecasting on a subsidiary
(multiplexed) basis by claiming
that background music transmis-
sion did not constitute broadcast-
ing. Court of Appeals did not agree
that the music wi‘h the commer-
cials “beeped” out, was nol a
broadcast service,

The agency could resume the
battle to end th. beeper type back-
ground music on FM stations. by
coming up with a different argu-
ment to compel multiplexing.
FCC’s first ruling aeainst simplex
operation was in 1955, Court of
Appeals mvalidated the rule by a
decision in November, 1958.

UA Lists 4
Holiday LP’s

NEW YORK — United Artists
has released four Christmas LP's.
The special release includes Tru-
man Capote’s reading of “A Christ-
mas Memory,” excerpted from his
best selling book, “Breaktast at Tif-
fanv's. “Christmas in Spain™ by the
Madrid Concert Orchestra and
Chorus, “Christmas in Your Heart”
by organist Reginald Foort and
“The Gift of the Magi.” an origi-
'nal cast performance of last sea-
ison's TV show. All of these, ex-
| cept the Capote set are also avail-
able in stereo.

UA has added to its talent roster
with the signing of throsh Barbara
Russell and band leader and clari-
netist Stan Rubin, Disks by both
are due in the near future.

L MEMPHIS A recording
studio project, launched nearly 18
months ago by Sun Records chief,
Sam  Phillips. is nearing comple-
tion here. Tho the work will not
'be actually finished for another
maonth, Phillips this week, as a test
for the completely custom-built fa.
cilities. cut his first 1wo sessions in
the studio.

“I'm concentrating everything on
sound,” Phillips said as he %dis-
cussed the projeet. 'l think we
all have to today, ‘with the singles
business in the state that it's in.
You can talk all vou want to about
|albums, but we've pot to build
the artists and the sounds on the
sinvles first or voorr album business
will mever hold up.

"Daanta havae fa aalf aot af tlhace

NEW PHILLIPS STUDIO
ABOUT READY TO ROLL

records. We all have to be more
sound conscious and we've got to
come up with talent, regardless of
h~ some people want to classify
it.

i “I believe in the future of the

crecord business, singles and albums,
rand especially. | believe in its fu-
ture in the South. That's why
we've put so much ume and effort
into this lavont. We have the most
modern equipment, much of it spe-
cially designed for us and we're
fully equipped for stereo recording.

Phillips’ new Sun lavout con-
ists of one small and one large
45 by 45 foot siudio. Total cost,
including the nuilding which houses.

the studio, is expected to run lo
FeEif.T 1 t"dl"iﬁ FATATE aandmdiama dm [ikzl
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PRE-PAK:

10 BIG HOT ALL-NEW [AF] RELEASES
10 FREE ALL NEW //AF] STEREO LPs

- EARN BIG 227 DISCOUNT

GH uﬂl PRE-PAK

EACH PRE-PAK CONTAINS: MONO |STEREO EACH PRE-PAK CONTAINS: MONO |sTereo [l
DUKES OF DIXIELAND — Carnegie Hall 3 I LIONEL HAMPTON — Hamp's Big Band . I

AFLP 1918/AFSD 5918 AFLP 1913/AFSD 5913
JOHNNY PULEQ — Western Songs 3 I CHA CHA ... CHA CHA CHA '
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i I
AFLP 1919/AFSD 5919 | AFLP 1900/AFSD 5900 1
ITALIAN STREET SINGER — Val Valenti 301 I DIXIELAND BANJO — Dave Wierbach { B
Durante team)  AFLP 1909/AFSD 5909 I I AFLP 1904/AFSD 5904 l I
JO BASILE — Accordion d'Espana LARRY ADLER — Harmonica
3 |
BUY 30 MONAURAL LPs
I: HE E e e i | . 1 0
$
CALL YOUR AUDIO FIDELITY DISTRIBUTOR NOW !

AFLP 1902/AFSD 5902 AFLP 1910/AFSD 5910
EDDIE JACKSON — (Of Clayton, Jackson and 3 LEON BERRY ot the Wurlitzer Organ Vol. 6
AFLP 1870/AFSD 5870 I 1 AFLP 1916/AFSD 5916 I
TOTAL— 30 MONO - 10 STEREO - FREE 10 STEREO FREE
o mu e | FREE 10 STEREO LPs
GET YOUR BIG 22% DISCOUNT NEW RELEASE PRE-PAK
SELL UP WITH AUDIO FIDELITY!

AUDIO FIDELITY, INC. WRITE FOR SPECIAL PRE-PAK DEALER BROCHURE AND DISPLAYS

p |
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SHIFTS IN MUSIC PATTERNS

Study Highl'ts New Look
Developed in Two Decades

® Continued from paoge

foreign countries making the Top
Ten. In 1939, there were three,
two of them from England and one
from Czechoslovakia; and in 1939
there were eight — from England,
Canada, Germany, France and
Mexico. ;

One of the most revolutionary
changes in the record picture since
1939, as evidenced by the study,
is in the publisher - ownership
field,. In '39, the top 70 songs
were practically all written by full-
time songwriters and published by
outside firms; whereas almost 50

cent of "59 hit tunes were pub-
ished by firms owned either by
the artist or the recording com-
pany. ]

Only Larry Clinton, Glenn Mil-
ler and Tommy Dorsey were listed
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as writers of their hit '39 waxings;
while the '59 hit songs spotlight
a flock of artist - writers — Paul
Anka, Bobby Darin, Jack Scott,
Duane Eddy, Fats Domino, Brook
Benton, Santo and Johnny, Sandy
Nelson, Don Everly, Ray Charles,
Lloyd Price, etc. :
Band Leader Heyday

One of the most interesting as-
pects of the study is the way it
highlights the striking changes
made artist-wise in the recording
business over the last two decades.
In 1939, band leaders were at the
peak of their glory. For example,
the hit waxings of the 70 songs
which made the '39 Hit Parade,
were practically all cut by band-
leaders,

Singers were featured on many
of the disks, of course, but top
billing and ‘royalties went to the
maestros. Only & handful of sing-
ers — Bing Crosby, Andrews Sis-
ters, Ink Spots, Fats Waller, Bob
Hope and Nan Wiynn — were rep-
resented; while the band - disk
list included Tommy and Jimmy
Dorsey, Artie Shaw, Guy Lom-
bardo, Glenn Miller, Larry Clin-
ton, Hal Kemp, Glen Gray, Kay
Kyser, Jan Savitt, Charlie Barnet,
Benny Goodman, Red Nichols, Al
Donahue, Bob Crosby, Horace
Heidt, Sammy Kaye, Ted Fioriti,
Eddie Duchin, Woody Herman,
Wayne King, Ozzie Nelson and
several others,

In the forties, singers came into
their own — Sinatra left Dorsey,
etc. Today, of course, they dom-
inate the singles scene. Artists fea-
tured on hit waxings of the 1959
Top Ten “Honor Roll” songs in-
clude 30 male warblers — mostly
teen-agers — nine groups (includ-
ing duos), five canaries, and six in-
strumentalists. Only Chris Barber
can really be considered a working
bandleader. Some of the artists
work with their own bands, but
their chief appeal is usually as a
soloist,

The longevity of both the artists

involved and the tunes in '39 is|
Altho |

pointed up by the study.
none of the '39 artists has a best-
selling single at present, virtnally

all of them are still active in the |

record field, and many of them are

strong sellers in the LP field, par-
ticularly Glen Gray with his new
Capitol packages. Memorial pack-
ages by the late Glenn Miller,
and Tommy and Jimmy Dorsey,
Eddie Duchin, etc., are also strong
sales items in the LP field.

Of the 70 tunes listed on the
1939 Hit Parade, at least a third
are considered standards today —
“Deep Purple,” “I Cried for You,”
“If 1 Didn't Care,” “Jeepers Creep-
ers,” “Moonlight Serenade,” "My
Reverie,” “Over the Rainbow,”
“This Can’t Be Love,” “Wishing,"

'EtEi
1939 Hiis

The Top 10 1939 “Hit Parade™ songs
and. publishers were as follows: “Anna-
bella,” Leo Feist; “All Ashore,'” Shapiro-
Bernstein; ANl 1 Remember Is You,"
Remick; “And the Angels Sing," Bregman-
Vocco & Conn: “An  Apple for the
Teacher,” Remick; *“Beer Barrel Polka,™
Shapirg-Bernstein; “Bive Evening,” Mills;
“Cinderella Stay in My Armms'" Peter
Maurice: “Comes Love,” Chappell; “Could
Be,"” Sanmtly Joy; “Day In Day Our”
Bregman-Vocco & Conn; “S¢en in a
Dream,” Harms; “Deep Purple,” Robbins;
“Don't Worry About Me,” M. Witmark &
Sons; “F.D.R. Jones," Chappell; “Get Out
of Town,” Chappell; “Go Fly a Kite,"
Remick; "“Good for Nothing But Love,"

oy

M. Witmark & Sons; “Gotta Get Some
Shuteye Baby,” Bourne: “Have You For-
gotten So Soon,” Bourne; “Heaven Can
Wait,” Remick: “Hold Tight,” American
Academy of Music; “Hurry Home," Spier;
#] Cried For You,” Miller; 1 Get Along
Without You Very Well,” - Chappell; "I
Have Eyes,” Paramount; "I Must See Annie
Tonight;" Bregman-Vocce & Conn; *1
Never Knew Heaven Could Speak,” Rob-
bins; “l1 Promise You," ABC Music; I
Want My Share of Love,” Harms; “If 1
Didn’t Care,” Chappell.

Also, “I'm Afraid the Masquerade s
Over,” Crawford; “I'm Building a Sailboat
of Dreams,” Shapiro-Bernstein; “1 Poured
My Heart Into a Song,” Berlin; *“It's Never
Too Late,” Berlin: “In the Middle of a
Diream,” Spier; "Jeepers Creepers,” M.
Witmark: “The Lady's in Love With You,"
Paramount; “The Lamp Is Low," Robbins;
“Little Sir Echo,” Bregman-Yocco & Conn;
“Litila Skipper,” Feist; A Man and Hia
Dream,” Santly-Joy; “Man With the Man-
dolin,” Santly-Joy; “Melancholy Mood,™
Harms: ‘The Moon Is a Silver Dollar,”
Robbins; “Moon Love,” Famous; “Moon-
light Serenade,” Robbins; “My Reverie,”
Robbins: “New Moon and an Old Sere-
nade,” Bourne; “Oh Yoo Crazy Moon,"
Witmark; "Our Love,” Chappell; “Over the
Rainbow,” Feist; “Penny Sercnade,” Sha-
piro-Bernstein; “Stairway to the Stars,”
Robbins; “Strange Enchantment,” Famous;
“Cunrise Serenade,” - Jewel; “Tears From
My Inkwell,” M. Wiimark “Thanks for
Everything," Robbins; “They Say," M, Wit-
mark; “This Can't Be Love,” Chappell;
“This Is Mo Dream,” BVYC; “This Is IL"™
Chappell; “Three Little Fishes," Santly-Joy;
“To You," Paramount; “Two Slespy Peo-
ple, Famous; “Umbrella Man,” Harms;
“White Salls,” Feist; “Wishing,"” Desylva,
Brown & Henderson: “You Must Have
Been a Beautiful Baby,” Remick, and
“You're a Sweet Little Headache,” Para-
mauni.

1959 Hiis

The Top 10 1959 “Honor Roll" funes
and publishers were as follows: “All Ameri-
can Boy," Buckeyve; “Along Came Jones,"
Tiger; “Alvin's Harmonfca,"” Monarch;
“Rattle of New Orleans,” Warden; *“‘Big

Hunk o' Love,” Presley; “Beep Beep,”
Patricia-Hill and Range: “Broken-Hearted
Melody,” Mamsion; “Charlie Brown," Tiger;
“Children's Marching Song,™ Miller; “Chip-
munk Song,” Monarch; “Come Scftly to
Me,”” Coroersione; “Donna,”  Kemo;
“Dream Lover,” Fern-Progressive-Edgar;
"Fool Such As L' Leeds; “Forly Miles of
Bad Road,”™ Grepmark; “Frankie," Aldon;
“Goodbye Baby," Starfire-Peer Interna-
tional; “Gotta Travel On," Sanga; “Guitar
Boogie Shuffle,” Shapiro-Bernstein; “Hawal-
fan Wedding Song,”" Pickwick; "T Cried n
Tear,” Progressive; "I MNeed Your Love
Tonight,” Gladys; “I Want to Walk You
Hoeme," Alan-Edwards; “I'm Gonna Get
Married,” Lloyd & Logan; “It's Just a
Matter of Time," Eden: *““It's Late," Erie;
“I've Had It," Brent; “Happy Organ,™
Lowell; “Kansas City,” Lnis; “Kookie,
Kookie (Lend Me Your Comb),™ M. Wit
mark: “Lavender Blue,” Joy; “Lipstick on
My Collar,”" Joy; “Lonely Boy." Spanka;
“Lonely Teardrops,” Pearl; “Lonesome
Town,” Eric; “Lover’s Quesiion,” Eden-
gressive; “"Mack the Knife,” Harms; “My
Happiness,” Happiness; "My Heart Is an
Crpen- Book,” Sequence; “Never Be Anvone
Fise But You," Eric; “One Night," Travis-
Presley; “Only Yo" Wildwood; “Person-
ality,” Lloyd & Logan; “Petite Fleur," Hill
& Range: "Pink Shoelaces,” Pioneer; “Prob-
jems,” Acuff-Rose; *'Put Your Head on
M. Shoulder,” Spanka; “Red River Rock.™
Vicki-Selma: “Sea of Love" Kamar; *‘Six-
teen Candles,” Coronation-January; *“Sleep
Walk,"” Climax-Figure-Trinity; “Smoke Ges
In Your Eyes," Harms; “Sorry 1 Ran All
the Way Home," Figure.

Also, *“Siagger Lee,' Sheldon; “Tall
Paul,"™ Music World-Wonderland; “Tallahas-
see Lassie," Conley; “Teen Beat,”" Drive-In;
“A Teen-Ager in Love," Rumbalero; “Tell
Him No," Burnt Oak-Lowell; “There Goes
My Baby,” Jot-Progressive; “Three Bells,"™
Southern; "Tiger," Roosevelt-Brown; * ‘Til
1 Kissed You," Acuff-Rose; “To Know Him
Is to Love Him,” Warman; “Tom Dooley,”
Beechwood; “Tragedy,” Bloff Chty-Lowell;
“Turn- Me Loose,"” Avalon-Hill and Range;
“Venus,” Ram-Bed-Lansdale; “Waterloo,”™
Cedarwood; ““What & Diff'rence = Day

Made,” E. B. Marks “What'd 1 Say,”
Progressive; “Whole Lotta Lovin' " Marquis,
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HANS CONRIED—"PETER MEETS THE WOLF IN DIXIELAND"
DIXIELAND ALL STARS Feafuring PEE WEE ERWIN

SL-1001 SLS-1001 (Stereo)
Hans Conried, that learned tragedian of the TV
after-dark set and a success in every show business
medivm, takes you on a swingin’ journey through
two-beat country . . . Peter, Grandpa and the
Wolf become somethin’ else when they knock
heads with Pee Wee Erwin ond the Dixieland
All Stars.

 Metv Morscdith s s ocsest

"STRINGS AND ALL THAT JAZL"
MARV MEREDITH and HIS ORCHESTRA

5L-1003 S5LS-1003 (Stereo)
Thelonious Monk, Matt Denis, Erroll Garner, John
Lewis and other working composers are notable
contributors to America’s fast rising and un':'z
native art form. In a unique setting of lus
strings, the fruly great jazz ballads of this decade
are dramatically and artfully showcased by the
Marv Meredith Orchestra . . . Mood jazz for
discerning moderns.
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"LEAVE IT TO JANE"
ORIGINAL OFF-BROADWAY CAST

5L-1002 5LS5-1002 (Stereo)

Composer Jerome Kern's early creative genius is
captured with authentic period charm in this
refreshing “off-Broadway” original cast recording
. + « Banjoes, campus cuties and the “old college
try” on songs like “LEAVE IT TO JANE,” "CLEO-
PATTERER” and “THE SIREN'S SONG" lend a
nostalgic enchantment.

I’Oh nesian S da
Mamdise
- PHIL MOORE

a o By Fedhpwtsn

"POLYNESIAN PARADISE"
PHIL MOORE and HIS ORCHESTRA

SL-1004 SLS-1004 (Stereo)
STRAND RECORDS takes you away on an escape
to a tropical holiday . . . The roar of the surf
and the sounds of Polynesia enhance the natural
charm of island-inspired music . . . Phil Moore
conducts a musico-geographical tour through Bali
Ha'l, Polynesia and Manokoora in o setting of
sensuous emolion ‘and primitive beauty.
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Warner Bros.

® Continued from page 3

Sheldon-Cole

® Continued from page 2

One-Stop Group

® Continued from page 2

Everest Staff

® Continued from page 2

Welk Month

® Continued from page 3

capable of handling an expanded
sales volume, the label also has
{ssued a substantial amount of pro-
duct during its first year and has
enjoyed a sufficient sales response
to place it in the upper rungs
among the nation’s labels. (Ac-
cording to sales estimates, label

sed approximately $4,000,000

total sales during its first year.)

During its second year, Warners
expects to make further strides by
concentrating its efforts on build-
ing more new artists. Plans call for
producing slightly less than 100
additional albums which will give
the firm a catalog totaling approx-
Imately 200 albums,

Its top 10 selling albums during
its first year included (in order of
sales) Warren Barker's “77 Sunset
Strip,” George Greeley's “World's
Ten Greatest Piano Concertos,”
Edd Byrnes' “Kookie,” Greeley's
“World Renowned Popular Piano
Concertos,” “TV Guide's Top Tele-
vision Themes,” Heindorf's “Rhap-
sody in Blue,"” “Keys A La Carte,”
QOutriggers’ “Rapture,” Buddy
Cole's “Have Organ., Will Swing,”
Henry Mancini's “Sousa in Hi Fi.”

John Hammond

® Continued from page 2

1939 as part of the a.&r. staff.
Until 1946, he was an associate
recording director of Columbia’s
pop department. He has been with
Vanguard Records for the past five
yvears handling their jazz waxings.
And Hammond is a veepee of the
Newport Jazz Festival,

Hammond joins the Columbia
{azz producer staff which includes
rving Townsend, now on the West
Coast; Nat Shapiro, who is also in
charge of the international a.&r.
division of the label, and Teo Ma-
cero, the composer and performer.
Hammond will have his office in
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upcoming disks by Elvis Presley or
ank Snow on RCA Victor.

Deal is regarded as a very smart
one not only from the Sheldon
Music point of view, but also from
that of Cole, The Sheldon-Cole en-
tente indicates one way of revital-
izing old catalog items.

eanwhile, “Old Shep” on the
Guaranteed label is already on The
Billboard's Bubbling chart and the
label has put a big drive behind
the disk. At the station level, there
has been a flurry of “Collie for
Christmas” contests—wherein the

indie outlet ties in with a collie!

kennel and a dog food sponsor to
trade plugs in exchange for a

pooch to be given away to win- |

ning listeners, WHEK, Cleveland;
WDG, Minneapeolis, and WHDH,
Boston, are some of the outlets
doing this.

Ads Via WQXR

® Continued from page 2

tures only piano music); Baldwin
Pianos, Andrea, Webster Chicago
(15 minute segs); Granco (55 min-
ute stereo show).

In addition to the current spon-
sor list, — most of whom are on
a 52-week basis — WOXR fre-
quently carries spot schedules and
short-term program series for other
manufacturers. Recent sponsors in-
clude Montilla Records, Pilot Ra-
dio, Decca, Zenith, Vanguard Rec-
ords, Audio - Fidelity Records and
the Book of the Month Club’s disk
operation.

Altho only the sponsor's disks
are spotlighted on his show, WOXR
reserves the ri
show around the featured package
product making their own selec-
tions from the sponsor’s catalog.

the East in Columbia's New York
main office.

DeelJays not receiving copies, wrife af once

JAMIE G“YDEN REGOHDS Philadelphia, Pa.
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ght to build each |

er-an, Lieberman Music Co., Min-
neapolis, Des Moincs, Omaha and
Milwaukee; Bob Mahl, Record
City, Milwaukee; Chuck Sisney,
Hi-Fi One Stop, Peoria; Raoul
Shapiro, Budisco One Stop, Miami;
Jim O'Dwver, Music Box, Chicago,
Dallas, Atlanta, Houston, Denver;
Barney Steinr, All Brands Distribut-
ing Co., Pittsburgh; Eddie Ockel,
One-Stop Record Service, St
Louis; John Carmody, All Record
Service, Oak Park; Jim McGuire,
| Oakland Record One-Stop, Oak-
[lan-::l and Emeryville, Calif.,, and
McGuire of Lormar, Cicero.

Carmody was elected temporary
| treasurer. A siX-man committee to
draft bylaws includes MecGuire,
Carmody, Glassman, Mahl Sisney
and Jim O’'Dwyer.

Club Didoes

® Continued from page 2

merly with Audio - Fidelity. Sid
Love has beer appointed to the
post of district sales manager for
the Midwest. Love was previously
with London Records. And Chuck
Dondero, district sales manager for
the West Coast, was a salesman for
Melody Records of San Francisco.

Everest’s district sales managers
will be in charge of disk jockey
relations, dealer contacts, and liai-
son with the Everest national dis-
tribution organization which is han-
dled by Decca Records. One other
new appointment at the label is
Marty Weiss, wao has been named
manager of advertising and sales
promotion. For the past few years
he has been a member of the Co-
lumbia Records advertising depart-
ment,

Chi Music Fair

® Continued from page 3

for $21.98 for mono and $25.98
for stereo. New RCA Victor class-
ical club members can receive it
 for free if they join the club and
agree to buy six albums in the next
year. Moreover, new members are
allowed to buy extra copics as
Christmas gifts for a huge discount,
or slightly more than half the list
price., Under this deal extra copies
are 511,98 for the mono version
and $15.98 for the stereca version.

RCA Victor took a lashing from
dealers over putting the first Van
Cliburn LP in the club soon after
it was released to dealers. At that
time the word went out that the
firm would try not to put LP's
in clubs quickly, but would wait
until dealers had a chance to sell
some copies. Liberty Music Shops
| told The Billboard this week that
' putting the “Messiah™ in the club
“will severely injure dealer sales.”

. Meanwhile, Capitol launched its
. own version of the Christmas club

A Do

known simply as Jimmy. The art-
i5ts will make appearances ranging
from one to 10 days.

Stolar said that about 20 spe-
cial exhibits would be set up in-
cluding a music hall of fame and
displays of golden records and old
time musical instruments. Among
the exhibitors, Stolar said, would
be Co'umbia Records, four of
whose artists, he nowed, would be
present. Radio and TV airings were
being lined up, with the possibility,
according to Stolar, of on the spot
coverage by NBC Radio’s Monitor
and NBC-TV's Today show.

offer. This was also a three for
two deal, but as a Capitol club
spokesman stressed: “There’s noth-
ing in our offer that's under six
months old. We've made that a
rule for the benefit of the dealers
and we're sticking to it. [ think
doing it with new albums is a seri-
ous error.”

stand-up browser boxes equipped
with detachable display easels,
thus allowing them to be placed
o1 counters and be used for win-
dow displays. The ABC Radio and
TV nets (in California only, as of
press time) will use Welk albums
as contest giverways. Welk will
plug the drive on his Saturday
night ABC-TV show.

Dot is issuing six new Welk al-
bums and re-releasing four of his
earlier packages to give dealers a
total of 10 currently released Welk

albums to tie-in with the month-
long drive.

No Merc Sale

® Continued from page 2

Green noted that the firm is
constantly being approached by
motion picture interests and other
organizations who want to buy the
company. He said he expected this
to continue. Green did not say
that Mercury was not for sale,
but he stressed that the price to
| buy the company, with its multi-
plicity of product, international
| business and own pressing facilities,
|wuuld have to be much higher
|

than $3,000,000.

' Harpsichord

| ® Continued from page 2

'solo  harpsichordist Christopher
- Wood.

Also in the new release are
Beethoven's “Symphony No. 5" and
“Symphony No. 6" by Erich Kleine
and the Royal Danish Orchestra,
with Erich Kliener as conductor;
two Tchaikovsky LP's — “Sym-
phony No. 5" and “Piano Concerto
No. 1" by the Hamburg Pro Mu-
sica, George Hurst, conductor; and
“West Side Story”™ conducted by
Lawrence Leonard and the West

Side Story Ork.
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Lé N | " In this friendly friendly world, . Here. I.s “le 'ecnrd
HOUND | Wwith each day so full of joy, with a slirring message
| ‘ . " W hy should any heart 'or e'eryone ag s“ng
D 0 G e lonely.

In this friendly friendly world, _ bv F ABI AN

Witl h night so full ' ]
MAN" P e in a sfarring role
an Why should any heart in his ﬁrs‘ mo"o“ pidure'
be afraid. " o

%‘Eﬂ @bﬂ“[t[{ut The world is such a HOUND DOG MA“
e wonderful place _ :

To wander through, A 20“‘ (el"urv an |||II|.

A Jerry Wald- Produclion

W hen you've gol someone
c - 1 044 you love

To wander along with you.

ALSO AVAILABLE : With the sky so full

' of stars.
IN-STEREO And the river so full
of song,
Distributed by Every heart should be
AM-PAR Record Corp. so thankful,

Thankful for this
friendly friendly world.

Copyright 1959—Milier Music Corporation.
Written by—HKen Darby, AS.CAP.
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"LET ME (AL
YOU SWEETHEART™

(By arrengemant with Shapire-Bernstein)

Suvrrant Recordings:

Pat Boons—Dat
Four Ladsi—Columbia
@aa. Hamilton l'h"—.ll'l'l-rll'

Janics lelr---ﬂ ]|

Gordon Mac apl |

.Inll‘m -“llr--l-ﬂlllllﬂhli
funs—REC

Shawnee cﬁm inc.

Mew York Office; 157 W.57 5L, N.Y.19

GREAT HITS!

THEME from “A SUMMER PLACE" &

HUGOD WINTERHALTER — RCA =47.75%9
PERCY FAITH — COLUMBIA 2441490
DON RALKE — WB #5108 :

-
YOU

SORRY?

JONI JAMES
MGM =K12B28

MUSIC PUBLISHERS
HOLDING CORPORATION

"BOURBON
STREET

BEAT

DON RALKE
WB =5108
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Taylor Electric Opens 1-Stop

mor~ complete lenfin: by running
our ow.. one-stop.”

Since opening Record City one-
stop Harold Rietz admltu he is
again seeing dealers “in person”
that he has not seen for several
years.

"One-stops have cut into the tra-
ditional dealer-distributor contacts.
We were on a ‘phantom’ basis with
many of our accounts until we be-
gan seeing them again in our own
ane-stop.”

“The one-stop” explains Harold
Rietz, “developed as an offspring
of & retail operation. They started
when some aggressive retailers be-
gan selling singles to juke box op-
erators st 20 per cent off list price.
We are going far bevond that. We
feel we ean supply dealers not only
with singles, but with all the LP's
that are in demand from both ma-
jor and independent labels at very
close to the distributor price. By
buying from us, dealers can take
advantage of quantity prices they
couldn't obtain with their own
volume.”

Physical Assets

Physically, the Record City plant
offers a tremendous contrast to
other one-stops operating here. It
is located im a two-story brick

building, away from parking wor-
ries, on the west side of town. It
boasts more display and warehouse

© space than any of its one-stop com-

petitors here — in fact, it over-

shadows the size of most of Mil-
i waukee's regular record distribu-
: tors’ plants.

In addition to disks, Record City

¢ offers dealers a complete line of
¢ store fixtures, merchandising aids,
i browser boxes and accessories.
¢ is the distributor here for Lyric
4 record cases and racks.

It

Prior to opening Record City,
Harold Rietz and other Taylor
| Electric Company executives stud-

ied one-stop operations in other
parts of the country, They learned,
says Harold Rietz, that dealers
want two basic things from a one-
stop: (1) A big inveniory, and (2)
fast service on all potential hit
disks. )

Record City's efficient inventory
control system provides a fast check

on the exact status of everything|

in stock. All items are listed in a
separate master file maintained
for each label. Daily sales are en-
tered in the tally sheets, giving Rec-
ord City a perpetual inventory
breakdown that reveals stock levels
and momentum of sales for each
single or LP at a quick glance.
Each album in the store is poly-
wrapped and has a price sticker
attached to it. These coded stick-
ers indicate the cost price and the
date the album was received in

stock.
Swap Section

A “Swap Section” featuring sev-
eral thousand albums is proving to
be one of the most interesting in-
novations. Dealers cull thru tihe
“Swap Section” hunting for albums
they can exchange for their own
merchandise on a dollar for dollar
basis,

According to Harold Rietz, “Ev-
ery dealer has plenty of LP's in
stock that he cant's move. ‘In our
“Swap Section” there may be sev-
eral dozen albums any dealer will
gladly exchange for some he now
has to freshen up his stock.”

How the “Swap Section” oper-
ates:

(1) Dealers pay a service charge
of 10 per cent of the wholesale
price of each album exchanged.
This covers the costs of handling
and store space utilized in the
“Swap Section,” (2) No limit is set
on the number of albums any dealer
may select for exchange, (3) al-
bums are not sorted in the bins

_lgwtypu of music, or by label,
y are segregated according to
retail list price — in groupings of
$3.98-$4.98, etc. (4) All merchan-
dise hrmlght in for swapping must
be in top salable condition,

“The reaction has been excel-
lent,” says Harold Rietz. “Our deal-
ers tell us this is something they
have waited to see for a long time.”

At present the “Swap Section”
18 limited to LP’s,

Hinterland Accounts

A mailing list that covers more
than 800 accounts goes out weekly
to dealers and operators in Wiscon-
sin and Upper Michigan. These
accounts receive a list from which
to place their orders for new sin-
gles and LP's. Results from these
hinterland mailing contacts is prov-
ing to be one of the new enter-
prise’s most pleasant surprises,
claims Harold Rietz,

Rietz will continue to oversee
disk sales at both the Taylor Elec-
tric Company headquarters and
the new l{‘ﬂm‘d City. Bob Mahl,
Rietz's former assistant, & now
manager of Record City, and is
credited with many of the innova-
tions. Mahl's assistant is another
veteran Taylor Electric Company
staffer, Joe Jarmusz.

Ed Hoffman, a 10-year man at
Taylor Electric Company, has been
promoted to the city sales mana-
ger's post “or the RCA Victor line,
to ease ome of Harold Rietz's
work lead. Earl Cramer has been
added to the staff to call on the
city accoumds formerly handled by
Hoffman.

According to Harold Rietz sin-
gles sales to dealers and juke box
operators still produce the bulk of
a one-stop’s volume. He foresees,
however, that record labels and dis-
tributors will soon begin making
increasing use of one-stops to han-
dle promotions of packaged mer-
chandise,

The ability of a one-stop to do a
powerful merchandising job with
LP's was displayed recently by

Quit or Fired?

® Continued from page 3

quest, claiming that all publishers
had to be treated equally.

At this point the iwo wrilers
and the AGAC Committee got into
an involved series of meetings end-
ing up with Hoffman and Mann-
ing instructing all their publishers
to send their royalties directly to
them instead of to AGAC. The
AGAC Committee filed charges
against Hoffman and Manning,
and the writers sent in their resig-
nations.

According to Holfman, speaking
for himself and his partner, the duo
resigned because: “"We felt we
made a mistake in joining the
plan. It mighi be good for others,
but not for us. All publishers we
deal with are honest, and we didn't
see why we should pay AGAC
from $3,000 to $4,000 per year
for nothing. We hoped that AGAC
would pick up some rovalties for us
from small publishers or from
foreign publishers, but it didn’t
work that way.”

When asked by The Billboard if
they thought the expulsion order
would hurt them,. Hoffman saidi
“We don’t expect it to affect us at
all. Our poblishers will pay wus
directly, as they used to do. We
aren't the only ones to pull out,”
Hoffman stated, “there have been
other withdrawals, and AGAC has
not expelled them. 1 can’t figure
why they expelled us, unless it
was supposed to be some sort of
punishment for our resigning.”

Record City. In & special deal
worked out with M. S. Distribut«
ing Company, Chicago distributor,
Record City moved 9,000 Verve
jazz albums to dealers in a single
promotion. The LP’s were given
effective retail plugging in a full
page Sunday Milwaukee Journal
ad prepared for Record City by the
Gus Marx advertising agency.
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GOING TO NEW YORK?
Stay at the

NEW HOTEL
CHESTERFIELD

130 West 49th St.
18 Floors...600 Rooms
AT RADIO CITY IN TIMES SQUARE

AIR CONDITIONING
TELEVISION , . . RADIO

For boakle! or reservalions, iee your
fravel agent or write direct to holel.

GIVE TO DAMON RUNYON
CANCER FUND

Label Climbs
7-Inch Stereo
Bandwagon

NEW YORK — Stereo-O-Craft
Records, one of the first labels out
with stereo 45's (October, 1958),
is going along with the new seven-
inch stereo 33, recently issued by
Columbia Records. Stereo-0-Craft
will issue a full line of the midget
stereo 33 disks covering both stand-
ard and pop tunes.

According to Bill Prutting, vee-
pee of the label, the stereo seven
(seven-inch LP, with a small cén-
ter hole) offers possibilities for sub-
stantial sales on the retail level.
He stated that “If stereo singles
are going to mean anything on the
dealer’s shelf, stereo seven is the
answer. It's our opinion that stereo
owners who are now buying LP's
will buy 98-cent stereo seven-inch
pop singles at the 33 speed, and
sales will not be confined to just
pop hits."”

The veepee of Stereo-O-Craft
noted that 45 rpm sterco singles

Also check your lecal distributer for: 1
THE ETERNALS ON HOLLYWOOD HO-70 “Babalu's Wedding Day" |

THE BUDDY BRENNAN QUARTET ON WARWICK M-517 "Big River"

United Tefim Recrds, Sne.

WL THRETAN §TH

MORTY ﬂm I. FRESIDENT

TOl SEVENTH AVEMUE MEW YORK J4 N. Y.
Circhs 34880

Decca Skeds

5 New Yule-
Gaited LP’s

NEW YORK — Decca Records,
already known for its strong Christ-
mas catalog, will unveil five new
albums attuned to the season.

Fach will be available in both
stereo and monaural form.

! The grouping includes the Ken
Darby Singers performing a pag-
eant in song, “The Spirit of Christ-
mas, Past, Present and Future";
Leroy Anderson, conducting instru-
mental wversions of 28 carols;
“Christmas in Scandinavia,” with
Axel Stordahl and his chorus and
ork; “Joy to the World,” featuring
the Columbus Boychoir; and a
“Christmas Dance Pa ty,” with Jan
Garber and his hand,

meunt little at the dealer level.
H felt that 45 rpm singles did not
appeal to the adult and that the
stereo seven-inch 33 could help
snlve that problem.

Stereo-O-Craft records are na-
tionally distributed by Decca, and
the new stereo sevens on the label
will also be handled by them. So
fa Stereo-O-Craft is the first label
o go along with a big issue of se-
lections on the small LP, altho a
few other companies have issued
occasional small LP's,

Golden Crest Show LP

NEW YORK — Golden Crest
Records will release the original
cast LP of “The Kosher Widow,”
Sorthcoming off-Rroadway show

' that stars Molly Picon.

Mills Music has published the
score. The disk will be available
|in stereo and monaurally.

JAZZ BASH

Hometown
Promo for -
Fountain

NEW ORLEANS — Coral Rec-
ords' Pete Fountain was the center
of considerable promotion and re-
cording activity in this, his home
town, Sunday, Monday and Tues-
day last week,

The New Orleans Jazz Club,
the city fathers, the Chamber of
Commerce, and the Coral Branch,
combined forces in the Fountain
celebration. A feature was the
proclumation of Monday (26) as
New Orleans International Jazz
Day. That evening Fountain's
quintet performed at the Club’s
11th annual jazz concert. The en-
tire effort was recorded live. On
Tuesday another live concert was
cut at Fountain’s own club, the
Bateau,

Coral execs, Howie Kave, Dick
Jacobs, Mort Nasatir and Hal Buks-
baum flew here from New York,
while Bud Dant, Jack Sperling and
Don Bagley repped the West Coast.

Carlton Inks
Producer Duo

NEW YORK—Carlton Records
is putting additional emphasis on
the singles phas. of its Jperation.
Prexy Joe Carlton stated the de-
cline in singles sales has focussed
attention on thi importance of the
juke box and one-stop as steady
buyers of singles.

Or a related level, Carlton an-
nounced that he had concluded a
deal with Lee Pockris. and Paul
Vance, whereby the duo will pro-
duce disks for him. Publisher

NOVEMBER 2, 1959

WLW-T Sets
Night Baseball
Colorcasts

CINCINNATI—At a gathering
of local and Eastern RCA Victor
color TV execs at Crosley Square
Dunville, president of the Cros-
ley Broadcasting Corporation, an-
nounced that color telecasts of
night baseball and basketball will
be initiated by WLW-T for the
first time in the United States,
Night color TV sportscasts were
made possible, Dunville said, thru
collaboration of Crosley and Gen-
eral Electric TV experts.

Successful color telecasting with
normal night lighting was made
possible, Dunville revealed, by the
development of three handmade
tubes so sensitive that they made
special lenses used in the original
experimentation more than ade-
quate to pick up activity under nor-
mal night lighting for baseball. The
tubes were made by General Elec-
tric at the suggestion of Howard
Lepple, chief engineer for WLW-T,

At the gatherng here Monday,
RCA Victor officials and members
of the local press witnessed a night
color TV film of Crosley Field,
home of the Cincinnati Reds. Un-
der normal lighting, the film re-
vealed true colors and sharp and
clear definitions.

Twenty-three Redleg baseball
games at home will be televised in
color and black and white by

(Continued on page 18)

Buddy Morris is to finance Pock-
riss and Vance in their venture.
First sides have already been cut.
These are “Gee That's Bad,”
backed with “The Genie,” by the
Sparks.
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TOPS CHRISTMAS $1.49 LPs

L1525 — Chrisimas Favorites
L1600 — Christmas Chimes

L1645 — Christmas At Qur House
L1650 — Favorite Christmas Carols
LI676 — Let's All Sing Christmas

LOOK AT THIS GIFT LIST!

L1677 — Christmas With Kate

A Divisien af Precigion Radiation Instruments, |ne., S810 5, Normandie

bve., Los Angel

es, Calif.; 415 Lafayette 51, New York, N.Y.
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TOPS MAYFAIR STERED $2.38

96545 — Christmas At Our House
96508 — Favorite Christmas Carols
96765 — Let's All Sing Ous
Christmas Favorites
95775 — Christmas With Kate

GOLDENTONE 93¢ LP

C4025 — Christmas Favorites
C4047 — Songs For
Christmas Time

TOPS 45 EP 99¢

12.603X — Christmas
Favariles

ALL LP'S » 100% E:.!LFE-E-.HT EED SALE » IDIH[ET SALE TO ACCREDITED

~ and TOPS has something for everyone!

i o A
A AR
i - | e x
o T L g
L ] e
T b I -

" OFFERING THE BIGGEST CHRISTMAS RELEASE SCHEDULE IN 7S 12 YEAR HISTORY

TOPS 7 KIDDIE RECORDS 25¢

VAG601 — Jingle Bells, Night
Belore Christmas

VA602 — Silent Night, 0 Come
Al Ye Faithiul

VXB03 — | Saw Mommy Kissing
Santa Claus, Santa's
Toy Shop

VXE04 — Rudalph, The Red
Nosed Reindeer

VX605 — Jingle Bells, Deck
The Halls, First Noel

DEALERS,
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JIMMY RICKS GEORGE CATES  EDDIE LAWRENCE  AARCH HALL, JR.

“THE LOVE | HAVE “AT SUNRISE” “MY DARLING “THE DOCTOR'S “KONGA JOE"
FOR YOU” LAURA LEE" PHILOSOPHER"

c/w c/w c/w - ¢/w - c/w
“The Ship Sailed” “Goodnight My Love” e “Blackouts of 1984" Mauarin My
SIGNATURE #12017 SIGNATURE #12013 SIGNATURE #12016 SIGNATURE #12010 SIGNATURE #12014

DEALERS — JOCKEYS — OPERATORS

" Contact-your nearest Hanover/Signature-Distributor
T R Y RTFT T

or .
Hanover-Signature Record Corp.
119 W. 57thSt.  MN.Y.C. 19" .COlumbus.5-0650
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ATCO

"KING
URTIS

Atco’s Groovy
tenor man in a
fabulous instrumental

HEAVENIY ¢

BLUES

b/w

RESTLESS
GUITAR

Atco
6152

157 W. 57th Street
New York 19, N.Y.

“Too Many’ of Everything

® Continued from page 3

v iile 26 per cent said sales were
definitely up.

Percentage figures approximated
this breakdown in all categories
except EP's, In the latter case, 50
per cent indicated that. business
was about the same, but close to
40 per cent said EP sales were
muc: off the level of a year ago,
with only 10 per cent showing an
improvemeut in EP traffic,

Over-All Picture Good

Asked to indicate their general
over-all level of salec and profits |
as compared to last year in the

period covered (August), the deal-|

er presented an even brighter pic-
ture. In the case of sales, 32 per
cent said the level was even with
1958 while 45 per cent noted a
sales increase. Only 23 per cent
said sales were off. With profits,
the picture was virtually the same.
In other words, almost 80 per cent
of the more than 100 dealers cov-
ered reported both sales and
prnflts as good as or better than
in 1958.

As might be expected, many of
the dealers centered their com-
plaints on the three well-known

dealer bugaboos, clubs, rack _'mhv-I

bers and discounters. Major disk-
eries were chastised for giving birth
to clubs and for countenancing
and encouraging the operations of
racks and discounters with price
concessons due to volume of pur-
chases,

Regarding the matter of pricing,
the Stiller Company of Green Bay,
Wis., recommended that “records
should be fair traded.” Ambassa-
dor Radio and Records of Los
Angele. said: “Manufacturers play
into the hands of discounters by

allow:ng additional volume dis- |
counts. Mercurv doesn't do it but

others are forcing th. small man
out of business.”
Two stores, Gardner's of Filr.a-l

burgh and Marks Music Shop of
Milwaukee, both felt that clubs
were primarily hurting classical
sales of dealers. On the matter of
stereo, a number of stores felt that
the dual-channel disks had helped
business. House of Music, Wichita
Falls, Tex., indicated that “Stereo
has become established and has
definitely increased our sale of rec-
ords.” On the other hand, Wilson
Music of Eugeny, Ore., pointed out
that, “due to duplication of inven-
tory caused by the stereo change-
over, our turnover and profits are
down.” Baker’s of Columbus, Ga.;

reported that “45's and LP's are
consistent but the early enthusiasm
for sterco has died down."

Other Beefs

Other assorted grievances had to
do with “too much rock and roll,”

| {Herbert and Newby, Wichita,

Kan.); “too many labels and radio
station surveys,” (El Rey Music,
San Francisco), and the matter of
return privileges, Kennedy Brownie
of Maplewood, Mo., declared:
“The manufacturers used to have
uniform return privileges. Now you
have to buy a munimuwr. of records
to return at all. Dealers should be
able to buy as few or as many
records as they wish and have a
‘percentage’ return regardless of
how few they buy. RCA is espe-
cially diffi:ult in this respect.”

Among those dealers reporting
better conditions were such com-
ments as these: “New talent and
record promotions by manufactur-
ers has been a big help,” (Floyd's
Records, Ville Platte, La.); “Elimi-
nation of all pop singles has much
improved my business and profit
picture,” (McDonald Radio and
TV, Minneapolis); “Wider variety, ||
availability of low price monaural
LP’s and a continued demand for
rock and roll have all helped,”
(Daabury Music, Danbury, Conn.)

—
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JERRY WALD & HIS ORCHESTRA

on Weldork Records

RAYVEN MUSIC
1650 Broadway  New Yerk City
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MILLS MUSIC, INC,
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“RECORDS"

Midwest territory to service ma-
jor Independent label distribu-
torships, Minimum experience
Z years in promotion and sales,
character, intelligence, appear-
ance must be of highest caliber.
State salary requirements to:
Box B 1648, 125 ‘Wm 41
Street, New 1'I"i:nlk 36,
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One In a Series of Industry Personality Statements

=

"

I"';'I FIND IT difficult to look back at any single phase of my
entertainment industry activities over the past 35 years with-

out having a picture of BILLBOARD pop into my mind. It has
been a much-needed and much-used information source dur-
ing all of my associations with show business. And now, in my

present capacity as Executive Director of Country Musie Asso-
ciation, Ine., I find BILLBOARD as vital as ever—both to me,

personally, and to anyone connected with country and western

music and records.”

HARRY STONE

Executive Director
COUNTRY MUSIC ASSOCIATION
MNashville, Tennessee

Billboard

THE COMMUNICATIONS CENTER OF THE MUSIC INBUSTRY
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Crosley Record Corporation 206 S. 13th St., Phila. 7, Pa.

' Distributed Nationally by 20th FOX RECORDS
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LEGIT REVIEW -
‘Along’ Bright, Melodious Hit

There’s a new hit musical on Broadway titled “Take Me
Along,” and the strong musical score and the name value of stars
recordgngs for Hw cnﬂnmsseur Jackie Gleason, Walter Pidgeon and Eileen Herlie should keep it

running for a long time. And the original cast album of the score
(on the RCA Victor label) should easily become a solid-selling

- MR DE AlER ‘  h ; : e item thru the Christmas season and for many seasons thereafter.

s The score, penned by Bob Merrill, is both bright and melodious,

CHRISTMAS IN NOVEMBERI | and there is a good chance that the title song, at least, could
1

T E e LR T P m-_——rwlq- e p——— nr-'-w-m'-—r'w

&VANGUARD

turn into a hit single recording.

“Take Me Along,” is based on Eugene O'Neill's “Ah! Wild-
erness.” The first act, except for the acting of Robert Morse,
Eileen Herlie and Una Merkel, is more Broadway than O'Neill.
But by the second act the show becomes less strident, the dancing
i less athletic and stars Jackie Gleason and Walter Pidgeon stop
1 playing themselves and dig into the parts of Sid Davis, the
continual failure, and Nat Miller, the understanding editor and
father. Not that anyone minds Jackie Gleason being Jackie Glea-
son, He gets the biggest laughs and the biggest hands, just by
being his usual affable, comic self.

Altho Gleason and Pidgeon provide the name power, it is
the acting — and singing — of young Morse, as the romantic,
intellectval youth, that pulls the musical back into proper focus
i as the O'Neill play, He is ably aided by Susan Luckey as his

voung sweetheart, and via the striking “Beardsley Ballet” by
choreographer Onna White in Act II. Perhaps most important of

all is Merill's score, which is not only one of the superior musical
| scores of the season, but fits both the show and the cast tastefully.
The songs are tuneful and many are touching. Of them all (and
there are 14 of them), “Take Me Along,” "I Would Die,” “Staying
Young,” “That’s How It Starts,” “Promise Me a Rose,” "Little
Green Snake,” "Oh Please” and "But Yours,"” stand out.

“Take Me Along” is an enjoyable show. It is not another
“My Fair Lady” (but then, what 7), but it is happy, and at
times quite heart-warming musical. The dancing and singing
of Gleason, Pidgeon, and the Misses Herlie and Merkel, and the
i chorus, plus the acting of Morse and Miss Luckey, add up to a
| satisfying evening, " Bob Rolontz.

i 'Eﬁactiva November 1st—
3  one month only— '
Uanguanl offers™v > : =
3 Prepack Deals
on CREAM

- merchandise

. %Fe_u_fﬁuring: |
THE WEAVERS
ERICH KUNZ-

German University Sungs

MISCHA ELMAN
| ODETTA
CAROL CHANNING

~ SPIRITUALS

10 SWING-
Carnegie Holl Concerts

PREPACK NO. 1
11 RECORDS for 10

List Price $54.78
Regular Dealer Price

Prepack Price
YOU SAVE

$33.99
30.90

R

3.09

PREPACK NO. 2
29 RECORDS for 25

List Price $144.42
Regular Dealer Price
Prepack Price

YOU SAVE

* * *

NJGHT CLUB REVIEW
L. 1. Boite Offers Solid Talent

Harold Snyder's Golden Slipper at Glen Cove, L. I, Is
purveying some top entertainment for the residents of Long Is-
! land’s North Shore and environs. Room i1s beautifully designed
and the atmosphere is in keeping with the class neighborhood—
the spot drawing on nearby Manhasset, Great Neck, etc.

Star of the show caught last Tuesday is vocalist Bob Carroll,
who proves once more that fine singing acts are not nt:easanh_.r
' on hit records. Carroll displayed a lot of style and virile chant-
ing, with the result that he virtually had to bheg off after 10
numbers, Bulk of these were standards, many from Broadway
show world, as “September Song,” etc. -

Another solid act on the bill is Dory Sinclair, blond
commedienne, whose turn included gags; imitations and plenty
of old-fashioned personality. A real pro.

Emseeing is Danny Davis, who is also maestro and trumpeter.
Very solid. Paul Ackerman.

$89.61
11.25

L ]

12.36

PREPACK NO. 3
60 RECORDS for 50

List Price $298.80
Regular Dealer Price

:

(with Basie, Goodman, etc.)

"PAUL ROBESON

MARTHA SCHLAMME §185.40

_____

Order now
from your locol
distributor.

All orders

will be shipped
direct 1o you

prepaid.

i

Albany: Leonard Smith

Cleveland: Cosnat

Hartford: Leslie Distributors

y --‘\u. -
s,

.r!r.d.-.-:z

R T

Mew Drleans: R ED

® Continwed from page 3

ALERED DELLER Prepack Price 154.50 |
and Many Other Artists YOU SAV 30.90 Indie Distribs C.&W. Labels

® Continued from page 4

to the growing problems of disk
distributing. Move was spurred
by the success distributors in San

Francisco are enjoying since they
recently b nded together.

Those attending the initial LA
distributors association meeting in-
cluded the aforementioned Mrs.
Kurlan, Talmadge and Andrews,
as well as Al Chapman (Modern),
Jim Warren and Marty Shaw (Cen-
tral Distributors), Al Lautaska and
George Morty (Sun State), Abe
Diamond (Diamond Distributors),
Al Sherman (Record Sales), Mike
Akopoff (A & A), Gordon Wolf
(Sunland), Irv Shorten ' (Allied),
and Milt Weiss (Milton's). George
Haristone (Hart) was unable to at-
tend but is expected to join the
association.

WLW-T Color

® Continued from page 14

WLW-T the coming season, 10 of
which will be night games. Six
University of Cincinnati basketball
games will be beamed in black and
white and color this winter.

Now in its third year of local
colorcasting, WLW-T has more

b/w “Chilly Scenes of Winter,” by
Lucille Bassett.

Glendell Music, Fort Worth, has
Artie Glenn as president; Darrell
Gilenn, vice-president, and Marvin
Montgomery, secretary - treasurer,
Artie Glenn is the writer of “Cry-
ing in the Chapel,” a hit back in
1953, when his son, Darrell, first
recorded it. The new record firm
13 slated to announce its first re-
lease soon, with “Crying” occupy-
ing one of the sides, '

Joe Carlton

® Continued from page 4

added, "is that radio and record
men understand each other — be-

cause their futrres are linked.”

Implicit i~ the entire problem of
exploring programming and mer-
chandising trends is the matter of
maintaining the high status of rec-
ords as home entertainment, the
exec concluded. y

* h ok ok k k k k &
FOLKWAYS RECORDS - o

WORLD'S LEADER IN -

AUTHENTIC_FOLK m

Atlanta: Southland Dallas: Baker Dist, Co, Houston: H, W. Daily Maw York City: Stanley-Lewis ] MNEW HIGH FIDELITY
Boston: Music Suppliers Dq;unr Pan American Record Los An ﬂ-!n:; . Mode m Phitadelplia: | sud gl-striﬁruturl than doubled its number of color rite (o BVERY MONTH: o o
u amp istributin oenix: Sunland Supp i %q
g:ﬂ'llu Trlc.'il‘-lllﬂ:hul'l Drlrnll J.E:o Miami: Tru-Tone " Piitsburgh: Bill Lawrence Inc, hour , nuv:r averagm_g 19 hﬂum-per Z‘L .n.?qmm %EHT!IA[%IHN#E
lﬂnﬂr“garﬁqa:t e District of Columbia: Milwaukee: Garmisa of Wisconsin  Portland: B, G. Record Service . | WeCk. This total is substantially NCE. INSTRU NAL
istr ars

Schwartz Bros, Minneapolis: Harold M, Lisberman San Francisco: New Sound
l:hu:lnnltl Hit Records El Paso: Sunland Supply Newark: Cosnat St. Louis: La Mar

VANGUARD RECORD SALES CORP. 134 W. 14th Sireet, New York 11, N. Y.

L‘Hﬂ.hh.m LITERATUR E

FOLKWAYS RECORD3

& SERVICE CORP.
117 West 44th St., N. ¥. €. 38, N. Y.

i*ii*ii*i

increased with specials such as
baseball, football, basketball and
fashion shows from local depart-
ment stores.

* % W & ¥ ¥ * ¥ ¥
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GIVE ZENITH-gifts of quality that can’t be duplicated

This year’s most distinctive and different gift ideas!

The world's most elegant cordless clock radio.

Zenith's all-transistor Golden Triangle combines a

gensitive Zenith long-distance AM radio with an im-

Earl:ad clock of superb accuracy. Rotates at a touch;

three handsome faces. Gold eolor, satin-finished

els with 17 Karat gold-flashed trim, The Zenith
yal 950, $150.* ,

A. Perfect for music lovers—the world’s finest
FM/AM radio. True high fidelity FM musiec from
two Zenith-quality speakers. Automatie Frequency
Control assures drift-free FM reception. Long-dis-
tance AM chassis plus su itive FM radio
receives stations sharp and clear. In maple, light or
dark Wt:]IHlt veneers and ebony color, Model C845,
$129.95*,

B. For the man who has everything—the world’s
most magnificent radio. Powered to tune in the
world, Zenith's all-transistor Trans-Oceanic® radio is
the smallest and lightest standard and band-spread

short-wave portable radio ever made. Eight wave

band Royal 1000, $250.00*f. Royal 1000D adds
ninth band for FAA weather broadcasts, $275.00%.

C. The personal gift thal goes everywhere. New
design, new distinetion in the world’s most powerful
pocket radio of its size! Up to 3009, more sensitivity
to bring in distant stations better than many similar-
size pocket radios. New, improved speaker for richer,
fu]ler tone. Nonbreakable nylon case in maroon,
ebony color, or two-tone white and red. Zenith's
Royal B00E, $75.00%,

ZENITH QUALITY RADIOS START AS LOW AS $190.95.*

T
~-;h.

(o=
.
e

The quality goes in

before the name goes on

www americanradiohistorv com

ZENITH RADIO
:ﬂlrﬂl.ﬂ'"ﬂ”,
i CHICAGO 239,
ILLINGIS. IN CAN:

ADA IEMITH RADIOD CORPORATIONM OPF
CAMADA LTD., TORONTO, OMNT. Ths
Royaliy of islevinion, steranphonis kigh
fislelity instroments, phopographbe, rmdioa and
henring midn, 41 years of londembip in redionios
wxelamively.

* Wenufachurer's supoesiid refod prise, Prism
end speeificativng subjess fo ehangs withoud
metice, [ Price imcluder Daiferisg,
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Audio Feedback

By RALPH FREAS

CARTRIDGE PROGRESS

Sometimes in talking to manufacturers in our industry,
ideas spring out, lodge in the mind and refuse to be for-
gotten. This happened some months ago in a conversation
with George Fraser, president of Astatic Corporation. They're
the people who make phonograph pick-up cartridges among
other things.

The hard-to-forget idea George Fraser tossed out
is that improvements in pick-ups have been tremen-
dous over the past 10-year period.

“Do vou mean,” we asked, “that the person with a 10-
year-old phonograph could improve its performance merely
by replacing the original cartridge with its present day
counterpart.”

GET ’EM COLLECTING AGAIN

“Absolutely,” Mr. Fraser said. “Cartridges have
improved in every way., We've made tremendous ad-
vances.”

Thinking in terms of dealer profit has become a habit
with us and there seemed to be a logical extension of George
Fraser's idea that could mean increased sales of records.
Consider how many of your customers have a phonograph
around the house that has been idle for a long time. They've
gotten out of the habit of record collecting. Could thev get
the habit again if the quality of their phonograph could be
improved at very little cost to them? It certainly seems
worth a Iry.

Too, you may have many regular customers who
have not-too-good phonos at home., You can do the
customer a favor and sell a cartridge (plus service
charge) at the same time,

AMOUNT OF PROGRESS

How greatly have cartridges improved in 10 years?
Astatic throws out the following statistics,

“The cartridge of 10 years ago,” Astatic
claims, “had a limited frequency range. Thiy fre-
quency range and the smoothness of the response
have improved dramatically,. Whereas 10 years ago
it had a se of 50 to 5,000 cycles per second
(cps.), many of today’s cariridges give smooth re-
sponse over 50 to 15,000 cps. This enables the lis-
tener to get playback of higher frequencies in the
groove. I

“Any necessity for electrical equalization or compensa-
tion has been eliminated, particularly the ceramic types.
Another way cartridges have improved is in ‘compliance,’
i.e., their ability to respond readily to the characteristics of
the record e. No small factor is the improvement in
design which has preatly reduced the mass and weight of
moving parts. In this connection, it's important to remember
that some of these parts have to respond to signals as high
as 15,000 to 20,000 times a second.”

PRESSURE AND THE NEEDLE

With today's lightweight pick-up and the re-
duced tracking pressure of arm, it seems hard to be-
lieve that 10 vears ago cariridpes required tracking
pressures ranging up to 30 grams, (Some of today’s
stereo rigs use as little as two to four grams, while
phonos go over 10 grams.) The reduced tracking pres-
sure means much to the consumer in terms of record
and needle wear. Life of the needle and the record has
been greatly extended.

Industrial designers have reason to be appreciative of
cartridge improvements., Their smaller size enables greater
flexibility in styling tone arms and the sheels that hold the
cartridges. Today's tone arms can be slender, streamlined
and light in weight.

MATERIALS AND PRICES

Astatic’s engineer, G. A. Morrell, Jr., poinis out
that today’s cariridges have benefited greatly from
new materials and manufacturing techniques. Plastics,
like molded nylon, fill needs of the cartridge designer
better than previously uwsed materials,

“In the field of adhesives,” Morrell says, “the epoxies,
known as ‘miracle adhesives,” have made a big contribution
to improvement of modern cartridges.”

With all the changes in value that have taken
place, cartridge prices are about the same or lower
than they were. This contrasts with price changes
that have taken place in many other producis,

THROW 'EM AWAY

Morrell also makes a strong point of the fact that needla
and cartridges are designed today as a single. assembly,
This insures peak performance.

“Replacement of needles by the user,” he said,
“has been simplified by the introduction of plug-in
cartridges. The entire cartridge and needle are re-
placed ns a single onit,

“I find it difficult to see how renewal of the needle and
l:armdgc can be made any simpler than it is with the plug-in

types,” he said,

New Stereo
Demo Gimmick
For Stores

DETROIT — The Electromatic
Corporation here has introduced a
demontration unit for stereo disks
and tapes which requires no spe-
cial listening »~oths or store altera-
tion. )

Called “Solo-Muse,” the demon-
strator consists of a stand topped
with two flexible metal arms, A

pair of Fibreglas cones at the end
of the arms hold sepurate speakers
which can be adjusted at either
side of the customer’s head for
individual stereo listening. Each

(Continued on page 24)

Harvey Radio Issues
Catalog for 1960

NEW YORK — Harvey Radio
Company, veteran audio outlet
here, is distributing its 1960 cata-
log, called “The 1960 Hi-Fi Buy-
ing Guide." The catalog gives de-
tails on a wide variety of stereo and
hi-fi equipment in all price ranges.

The ook comprises 60 pages of
electronie information and product
listings with specifications. Copies
are available h:,' writing t» the firm
at their 103 W. 43d Street office.

GE Phonos
Add Stereo

(Console Line

NEW YORK — General Elec-
tric has added stereo consoles with
matching extension speaker system
to its phonograph line. Production

CE Speaker

is geared to hav the units in stores
before the end of November.

The .aits are self - contained
sterco and are available with or
without AM-FM tuner. The two-
channel amplifier packs 20 watts
with an “effective frequency re-
sponse” of 25 to 20,000 cps. Four

‘the high fidelity consumer.

DO-IT-YOURSELF
TIP FOR DEALERS

Make Your Own Stereo Console System;
Components Pkg. Real Sales Magnet

By ROBERT ANGUS

NEW YORK — The high fidel-
ity industry, in the pasit year or so,
has learned several things about
For
one thing, most consumers are no
longer hi-fi bugs. They're just or-
dinary people interested in listen-
ing to music, For another, it's the
wife who makes the final decisions
in hi-fi buying.

The resulis has been a change in
market'ng methods. Manufacturers
have found it necessary to make
components more attractive and less
complicated in order to move them,
Still sothers have added console
models to their lines of amplifiers,

riety of components from which
they must select a system.

Why not manufacture yvour own
stereo console — complete with
amplifier, tuner, record changer or
tape deck, and speakers? Besides
being somewhat easier to sell than
a shelt full of components, a com-
ponents package available at your
store — and nowh=re else — has
tremendous merchandising possibil-
ities. A good package can be a
good advertisement for your store,
and a wonderful way of moving
components.

The key to the components pack=
age is the cabinet. There are sev-
eral firms making enclosures which
arc ideal for components packages,

—

Purpose of these two cost sheets is simply to show how
costs work out on two systems. One is fairly ex