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Circus Bellwethers

Early Davenport, Polack, Hamid-Morton
Indoor Dates Portend Smash Summer

By TOM PARKINSON
. CHICAGCOD — Early indoor cir-

s engagements, often counted as
,'ghtlhm

s for the coming seasom,
Tiave been deluged with people in
such numbers as to fill the big
LICTIAS "elale Lhe showmen,
o Maip circts stason gets under-
way iu April, when mmote indoor
shows and most of the tented and
outdoor citenses get into operation
ii. But three mnjor arena cir-
are front munners and

Midwest in mid-winter,

|"J‘.llf'!¢i barometers. They start in the

j

&

One is Orrin Davenport’s show,
which plays Cleveland, Deboit,
several other Michigan towns, and
St. Paul by this time of year. An-
other is Polick Bros. Cirous, whose
Woesterrt unit starts. in. Michigan
and Indigna in: January and is in
Chicago for more than two weeks
in February and March.
is Hamid-Morton Circus, which
opens at Memphis, follows with
Milwaukee and plays Kansas City
and Wichita, Kan., by mid-March.

This time those shows and these
dites have reported new record
attendance in most cities. Repeal-

edly they have played to turmaway |

bssiness.

The Debfnit date, often a re-
flection of conditions in the motor
industry, plaved to the biggest
crowis of its 50-o0dd year history.
(leveland, sometimes a weak cir-
cns town, played to top business
this time.

Demand for
Acts at Peak

CHICACO—Demand for circus
actz reaches a peak in early spring
weeks and sometimes there aren'l
enongli troupes of particular types
to Fill the needs of all the shows.

Adding to the regular year-
round market for such acts are the
numerous cireus performances pro-
duced independently [or presenta.

Memphis was up sharply and
Milwaukee was a thundering 22
per cent higher thun a year ago.
Polack's early stands, with Louis-
ville as the only exception, turned
in records and near-records, Now
iﬁéﬁﬂhlﬂmﬂ business fs° being tal-

In the Windy City, Palack
plnrr_-:i 37 ‘wffuﬁnnnm last year,
inclucing three sure-fire capacity
houses on each of three Sundays.
This time there were no Sunday
'shows and replacements were for
the most part at less socko times
from u hox-office point of view.
But despite the change in times and

The third |

Lattendance w
Money totals are nol so sensational

total, the over-all attendance this
time was equal to that of last vear.
This year's 35 performances in-
cluded only two slow ones and 33
big crowds, including a long sEring
of comsistent turnawavs, As many
as 1,000 persons were being turned
away each show last week. Indi
vidual turnoiits were bigher than
comparable crowds of a year ago.
Showmen point out that it is
xlirh is up so much,

Lecause of high costs and other
factors The shows are winning
money all right, and they have the
added satisfaction of doing it be
fore capacity crowds, no minor
point in show business,

Time wus that some of today's
biggest indoor circusesgns well as
muny that never made the ﬁrm’le.
were no mare than suitcase shows,
owning nothing and offering little,
Somehow some of them survived
and thrived to become accepted
and respected.

For the past 10 vears or more

(Continned on page 93)

By JUNE BUNDY

NEW YORK—Radio Free
Europe has set up a pidgin
foreign langnage school for
L. S8 jazz musician in a
move by RFE to beut the
language sound barrier in
beaming overseas radio inter-
views with American jazz cats
to jazz fans belind the lron
Curtain.

The U. §. musicians have
been taught words and
phrases in Czech, Polish, Ru-
manian, Bulgarian and Hun-
garian, which they use in
taped interviews with RFE's
Czech disk jockey Eva Stan-
kova, who emsees a new
RFE jazz record show abroad.

In line with this, RFE
Musie Director Don Dimond
is setting up a special promo-
tional pr to plug RFE's
“Crusade tor Freedom” drive
with U. S. disk jockeys here,
whereby the bi-lingual elforts
of the jazz men and Miss
Stankova will be heard by
American audiences in  key
cities across the country.

Dimond returned last week
from a swing nround the
country, during which he
taped a series of interviews
between disk jockeys and the
lady spinner, (Miss Stankova’s
comments will be dubbed in
later here). These interviews,
plus play-backs of the actual
RFE juzz programs, will then
be aired by the respective
disk jockeys on their shows,
and in many cases they will
also spin records by the jazz
artists featured on the RI'E
tapes. The disk jockeys will
also plug the "Crusade for
Freedom” drive at the conclu-
sicn of ench interview.

personal appearances, radio, tele-

| jockeys at the local level, who | \ :
I 1ionly two live TV shows were re-

(Continued on page 24)
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Field Hops Fences,

Covering the Nation
Spreads Into All Areas of Music;

Crosses Into Pop

By REN GREVATT

NEW YORK—The revitalized
public taste for country and west- |
ern entertiinment as it applies 1o
the record industry has béen well
documented,  It's big within the
confines of the traditional conmtry |
market, but more than that, it's |
growing even bigger thru a con-
tinuously widened impact on what
has always been known as the |
pop market, '

Far Reaching

But the booming country record
business has implications which
reach considerably beyvond the ree- |
aril store counter into the feld of

vision (both live and Flmed), juke
boses and, of course, into the |
tradier aspeets of song writing and
publishing. For the c.&w. pro-
moters, it all appears to be a happy |
evele, which, since it has been set
in motion, continues to gather
momentum, |

Country and western has, once |
and for all, broken out of the nar- |
row precincts of the strictly rura
concept into an all-embracing me-
dinm. Personal appearance pack-
ages this year are, expected to|
reach into manv areas of the coun-
trv which never before have had

| Philip Morris-s

“in person” hillbilly shows. Disk
wave  developed  vastly  increasec
audiences for their c.&w. fare, will
help in large measure to promote
these shows. .

The success of Jim Denny's

NEWS OF THE WEEK

«  Music and Mystery Programming
Definite TV Trends for Fall . .
Mystery and music programming hos joined
the Western as the dominant network program
trend for television in the 1957-58 season.
Networks have'many of each on fall schedule

polential means of broadening the record
market. . ... A s oAk Fo

Page 19

Columbia Records Sets Big “Fair
Lady’ Drive as Road Show Tours .

Columbia Records kicks off big "My Fair

in the album

Record Confines

sared tmw"“ﬁ
show. one of the first of its kin

| since the davs of the Hadicol road

Is an Acourate barometer
of the tremendous current market-
ability of country entertainment. In
the case of the Philip Morris
troupe, it's been a suecesshul ven-
ture from the start, with bookings
now being made into next fall.
Other packagers and national ad-
vertisers may very well be expected
to follow suit with other traveling
counlry caravans.
TV Popularity

Shows like the Denny packages
certainly can keep the public ap-
petite for country music well stin-
ulated. But tho some tradesters
are playing down the current in-
fuence of TV shows, the fact is
that these, at the local level par-
ticularly, are thriving. A survey
conducted by The Billboard, re-
sults of which are published in
this issue, indicates that numeri-
cally, local live country musie
shows are on a par with last yvear,
with nearly 100 in operation.

tron lp-n,

Canada Open

The big international angle

' comes in when it is seen, accordine

to the results, that Canadian sta-
tions have opened the gates to the
country field. Whereas last vear

'ported from Canada, this vear the

number has jumped four-fold, with
shows viewable in Sve different
provinces, These are produced on
a lavish scale, comparable to
“Grand Ole Opry.”

Juke boxes, too, are showing a

| strong rural influence. Even in the

big metropolitan  areas, country
records and popular musie material

(Continued on page 24)

At Capitol It's

Country 1-2-3

NEW YORK—Further interest
was focused on the greatly expand-
ing market for country music last
week at the offices of Capitol Ree- 4
| ords here. A look at Capitol’s own |

Lady” promotional drive, tying
with the tour of the road company. Musical
legit’s advance men and record distributors
planning joint bally campaign. in key cities.
Page 19

plans Page 2

Movies Going to TV May be Hall

Of 1956; Universal, Para Due . . .

If both Universal and Paramount make deals
releasing their movie backlogs to TV-and i
rumors on such potential deals were hot last

tion in one city each. In the spring,
munv. of these annual shows come
at the same time or so close to-
gether that the same acts can't
appear at all of them.

This spring, for example, some of

..........................

i 5w W e i

DEPARTMENTS AND FEATURES

these i‘rlh_l'*-*—lllrl shows 1:t_l-11'-'1itl have W f-‘_T‘II':—!-I"E total number ot features going into Aptisement Games ....12%  Music Pop Charts— biest selling singles list for the week
averlapping dates. With only a TV in 1957 will be more than half that of Aud -ATENA ..oasssssss 7 Alhgm Huvine Guide. 58 found country records runming one-
limited_mmber of such acts as fly- 1956. which was. the vear the dam broke. ::-'_-"“"“" cressanas sues ':I‘f J'""_'L‘:"}“” i.ll Hits. . :h: two-three. ; 3
fnige lm{\{m&, h.‘l.[{"ll'}:l.f“k and BIAER 1 e et o B P ga sia i a s s aas Page 11 h'_:m“l;E Ewn.Q':.':::::.:JE %:;; L'.‘:‘lL,',,,,i:,: Tops. 73 At the top of the list was Tommy
cannonball. booking agents and Diners Club and Musie City Test Classilicd A o..c.... W Paks & Pools ».......T00 ' Sands’ “Teen-Age Crush,” followed
ghow producers are hard pressed Plan to Charge Disk Purchases . . . e - by Ferlin Huskey's “Gone.” In
to fill out some parts of the per The Diners Club, nation’s large churge-account %ﬁ TEHE?J:,'::*" = :ﬂ': — e third slot was Sonny James' “Young
farmances for these added starters organization, and Music Citv, noted retail Final o e S o e ees 98 Love." Another ifupil{:l country
Peak demand passes, however, record operation, are currently engaged in a General OUIIBOE 2eeus 57 Lelevislon .ooceunnveses 2 arlist now in a prominent spot on
and the regular number of such test campaign whereby customers may charge h‘-:“‘; I'ﬁf """""" :rlr; ][:’ '%",:“F e ~ the pop package best seller chart
acts is enough to serve the busi- phnnn,-_{rup!n record purchases, OF great signi i- Mﬂ:’_um - ¥ Yending 5':Ea=m:ilT','.u1 is Tennessee Emie Ford with his
ness thry most of the year. cance to disk industry, the move is seen as a Music Machines yu.....104 album of “Hymmns.”
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BESIDES WESTERNS

Musicals, Mysteries Loom
As Fall's Program Trends

NEW YORK — In addition to |syndicated field, Ziv has alreadv
the influx of Westerns for the sea- | produced a film version of the old
som of 1957538, two other pro- | live show “Martin Kane.” which
gramming trends seem to be in the | stars William Cargan, and RKO is
making. They are the use of musi- |selling “Aggie,” deseribed as a
cils and mysteries. On the reverse icﬂr}lt‘ﬁ}' mystery,
side of the coin, indications point | 1, the field of musicals and
up the fact that there will be |y cical variety, NBC will have a
fewer quiz and comedy shows. | u Eddie Fisher-Ceorge Cobel

The mystery trend seems to be stanza going for it Tuesdays 8-9,
the newest and strongest. The lat- |and a greatly amplified version of
est syspense drama to move into |its Dinah Shore hour, Sundavs 9-
network TV for next season is |10, Miss Shore will da 20 hours

“New York Confidential,” the Lee and Ginger Rogers another six, The |

Tracy ‘*""‘llﬁﬂlf'- which }"-'511 go Satur- | advertiser is shopping for other
days 10:30-11 on CBS-TV, with | pames to till out the rest of the 53-
Wildroot the alternate Sponsor. | week commitment. In the Tuesday
*""]-";“I slated S“!“rf;la}' nights on | glot, Gobel, of course, will offer
Eﬂblﬂﬁlfﬂ% 8 q?ﬂ'lr}'_ EM?H primarily comedy, but he will be
character, which is ticketed for | gtars. NBC may also use vet an-
| : B :
84 p.m. 1 | other hour musical show if it can
NBC-TV's myvstery entrant will | find sufficient name talent,
probably be “Crisis,” which will|  Next season’s ABC programming
replace Robert HD'“E“'“"}'!:' and | rocter will see such musical talent
go Mondays 10-11 p.m. Ten of |45 Frank Sinatra, Pat Boone and

these shows will be produced hl}F Guy Mitchell occupving important

""'H:"-',‘I Ft“h]hmflk ; :'“,: _"';“PIE"-“E ;-" ' slots, Chrvsler, too, is known to be
eertam o be the chiet element. | chonning for a musicdl attraction
Also a possibility at NBC is “The to E‘f ingm Fridays 9:30-10 for its
Ceorge Sanders Mystery Theater,” . :

{Pli'mm}th division. A strong musi-
'cal entrant at CBES will be “The
| Big Record,” which may go Mon-
day 9-10. Another musical which
!iﬂ certain to be on TV next season
\is the Gisele MacKenzie show, al-
ready  alternately  sponsored by

| Shulton, but with time and net- |

work as vet undesignated.

What are the reasons for the
strong resurgence of musicals and
mysteries? They are both proved
audience getters and in most cases
do not contain the risks that other
formats have,

Quiz and comedy, however,
have been taking a drubbing all
|this season. Such quiz shows as

MADISON AVE.
NOVEL COMING

NEW YORK —— Mladison
Avernme is expected to have
something to talk about when
George Panetta's novel, "Viva
Madison Avenue,” is pub-
lished on March 21 by Har-
court-Brace. The tome by the
Young & Rubicam copywriter
gives a behind-the-scenes
glimpse of life in the adver-
tising mines and is expected
to provide plenty of food for
conversation  for Westport-
Westchester communters,

NBC Pitches
La MacKenzie

At Scott Paper

NEW YORK — NBC-TV last

“Break the Bank,” “Hold That
Note,” "You're on Your Own,” “Do
| You Trust Your Wife?” and “High
Finance™ have already been can-
celed, and several others of the
'same tvpe may also be bounced.
In comedy, Jackie Gleason and

CGeorge Gobel have already come |ries titled “Follow That

to the end of the road as regular
series, and Sid Caesar’'s hour will
undergo considerable revamping
before next season.

which is vet to be given a network
berth. Still anothér NBC possibil-
ity in the suspense-mystery field is
“Escape,” the Delbert Mann-David
Swift Shaw package.

The sole melodrama being
readied by ABC-TV is “Mystervy
Street,” by MGM-TV. This one
should be ready in late fall. In the

Henderson to
Triple Post

NEW YORK — Both CBS-TV
and ABC-TV are making
| bids to lure “Twentyv-One” away
ifmm its Monday 9-9:30 slot on
I NBC-TV. The bids for the attrac-

SPONSOR WOOED

CBS, ABC Pitch
For “Twenty-One’

period where the
|1:|rﬂw.=: its rating even more.

The package is owned by Jack
| Barry and Dan Enright, who have

' will return to the web next fall as
competition | @ public service program, possibly
strong | might be lessened, so as to im- in a Sunday afternoon slot,

The series of talks by the noted |

‘week was trving to interest Scott
Paper in alternate sponsorship of
the Cisele MacKenzie show, which
is tentativelv ticketed for the
9:30-10 }p.m. berth next season.
The show is expected to follow
the new Milton Berle vidfilm se-
AMan,”
which is being talked about for

last week was close to a deal for

alternate  sponsorship of  Miss
MacKenzie, but seems to have
cooled,

Bishop Sheen and
ABC Talk Return

NEW YORK — Bishop Sheen

| and ABC-TV are reported in agree-

ment that “Life Ts Worth Living”

prelate,, in previous seasons sched-
uled in ]prime time, will be pro-

NEW YORK—Chuck HH“IEI"'timi are being made to Pharma-|a daytime property, “Tie Tac|grammed in similar time to the

son, publicity manager of NBC Ra-
dio, has heen upped to the triple
post uf publicity manager for NBC |
SE_M ‘l_:;'_ﬂ;“:g’ xl}p.ﬁadmfmd :_‘_"]HELHQ tional prominence aided by the
o I?Ir.}_s civision. He will re- | o 1o fame of Charles Vi Doren.
port to Ellis Moore. Not the least of its achievements

Don Bishop has been named di- | g the manner in which it cost
rector of community service for the | CBS-TV's “1 Love Lucv” the No.
ofro  department; Edwin Vane, | 1 rating position recently,

ceuticals, Inc., which controls the
property.

The show has rocketed to na-

! Dough” on NBC.

' Dean Pike lectures.

John Daly

May Quit

ABC for NBC Job

the 9-9:30 slot Saturdavs. Shulton !

| either- Danny Thomas, 'I'Imrs:]a[w:

manager of andience advertising

and promotion, and Don Foley
manager of trade and o&o adver-
tising.

NBC-TV Offers 3
‘Project’ Repeats

NEW YORK——NBC-TV is of-
fering three “Project 20" repeats to
interested sponsors. They will be
presented in the 4-5 slot May 5,

19 and iunr: 16, and will replace |

two-thirds of “Wide Wide World,”
which rmins 4-3:30.

The shows will be “The Jazz
Age.” "The Great War” and “The
Twisted Cross.”

-
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MONEY-SAVING SU

over single copy rates).

) Payment enclosed
Name

Enter my subscription to The Billboard for a full year
(52 issues) at the rate of $15 (a considerable saving
Foreign rate $15.

CBS would obviously like Phar-
macenticals to move into the Tues-
day 9-9:30 spot where it could| . o9 4o be leaving ABC-TV for
bolster the network’s early evening | top executive post at NBC-TV
li:lf:—llj). Fharmaceuticals now spon- thi- 'il‘ll'lli; In spite Ell' "‘nBl:: o Tule
sors “To Tell the Truth” in that Sm_ll:lrwl:*t'.ﬁ‘ E'{gl!iE t;‘.) tha sigie and ;Il}:
time period on CBS. The web, jin affairs veepee state that Daly,
however, would undoubtedly open unhappy at the web’s contract with

said to be other considerations in-

volved which wounld I}Jmmfitl l]lue|severu| Key
sponsor. NBC naturally will do x
everything in itl_-:lll-nc-rwer to Lrep!APPOIntmenl‘s

the property. It may be that the i :

advertiser will move the show to pu;.llfll:lu FGEE:SE"{:EE !:E}"' 3]'3];

another time perind on NBC., a ity WG TNade. Jag wee
P at the CBS-TV nebtwork sales de-

partment. Ceorge Klaver, Easter

NEW YORK—TJahin Daly is ru-

another choice half hour for
“Twenty-One™ if the demand was
made.

The ABC bid is also based on a
choice time period, tha there are

BSCRIPTION ORDER
Maxwell Jr., now Midwestern sales
manager, has been named Eastern
sales manager,

|  Former account executive (JBS-
| TV network sales Robert Hoag
will succeed the late Thomas D.
Comolly as manager of program

715
O Bl me

Occupation or Title

sales, CBS-TV. Replacing Max-
(well as Midwestern sales manager

Company

will be Roland Blair, an account

Address

executive in its Midwestern office.
And Theodore F. Shaker, sales

Send to: The Billboard, 2160 Patterson $t., Cincinnati 22, O.

bl T T Tl E T p——— e ———————

i
|
:
Py
:
!

manager for WXIX, the network’s
o&o m Milwaukee, will move into
the New York office of network
sales as an account execulive,

unhappy at the web’s contract with

lene Slale

| sales manager, became network |
sales manager, CBS-TV. Sam K.

;Mike Walhice having been negoli-
ated without his knowledge, is ask-
ing for a release from his current

three-vear contract,

Daly’s NBC chores would in-
clude emsee and oversees work on
special projects not limited to pul-
lie affairs, plus a newscast strip as
a possilble replacement for the Chet
Huntlev-David ~ Brinkley 7:45-8
p.-m. show, if any changes are
made, Five of the ABC brass have
preceded him to NBC in the past
five thonths, starting with Robert
Kintner, who bronght Daly into
the ABC fold in one of the most
important moves of his tenure in
the ABC presidency.

Tho Wallace will be handling
some special events and news stan-
zas for ABC, he iz not in line to
| succeed Daly as veepee, The post
would go to an “administrative
man who would stav off-camera,”
according to a web exec.

Daly’s status as long-time host
of "What's My Line?” and promi-
nent public affairs producer is ex-
pected to add weight and prestige
to many newly contemplated NBC
programming projects. One source
describes his new role as “Ed Mur-
row-ish.”

Chief contender for the Daly
7:15-7:30 p.n. news strip at ABC
is Jolhm Cameron Swavze, who
starts & local news show over ABC
next week in the 11 p.m. slot,

56 Sells Four
Rerun Shows
Qut of Ford’

NEW YORK—With its “Ford
Theater” anthology series to act as
an all-purpose programming fount,
Sereen Gems has wrapped up sales
for four summer rerun shows to
make for healthy and happy mid-

the eight reruns on film SG will
supply to CBS-TV's “Playvhouse
90, hour-and-a-half dramas which

show during the season,

Ford, of course, will use reruns
of “Ford Theater” for its Wednes-
day 9:30-10 slot on ABC-TV.
“Ford Theater” reruns will also be
used on CBS Tuesday 9:30-10
pm. as a replacement for Red
Skelton, with 5. C. Johnson and
Pet Milk paving the hills, P&G
ad Brown & Williamson have
bought a number of shows in the
same package to replice “The
Line-up,” CBS Fridavs 10:30, un-
der the title of “Undercurrent.”

SG has also sold another-
of reruns as a replacement for

at 9:30 on ABC, or George Cobel
NBC Saturdays at 10 pm S
has also had a renewal from Scott
Paper for its “Father Knows Best”
series which will be going into its
fourth year, NBC Waednesday,
8:30 p.m.
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P&G Takes New
Look at Video,
Axing P.M. §$

HOLLYWOOD —— Procter &
Cambie reportedly has placed its
entire TV expenditure under re-
appraisal, and will apparently cut
its mighttime TV outlay for next
season. The feeling seems to be
that P&C, which is sponsoring
wholly or partly 18 programs, di-
vided equally between day and
nighttimers, has overextended it-
self in TV this vear,

Two of the biggest of the P&G
series are alreadvy gone: “1 Love
Lucy,” on Desilu’s own volition;
and the Jane Wyman Show, which
was canceled last week and which
NBC does not expect to put back
on the air next vear under another
sponsor. At least another couple
of the P&C shows seem to be
.'ihul-;}'.

Where the monev thus saved
will be reallocated still isn't certain,
but it seems likely that at least some
of it will find its way into spot TV.
One interesting question is whether
P&G may follow the lead of Col-
gate and Bristol M -ers, which have
plunged some of their TV budget
into feature films this year and ap-
parently have done quite well.

Court Refurns

—FCC Permit

=

-

WASHINCTON —— The Fed-
eral Communications Commisson’s
award of a Channel 7 Miami
station to Biscavne Television,

WCKT, was knocked out by the

U. S. Court of Appeals here last
Friday (15), because of its*general
managers  “consultant  contract”
with NBC. The court ruled that
the FCC did not give enough
weight to the $25,000 a year con-
tract between Biscayvne's president,
Niles Trammell, and the network,
in its comparative hearings for the
grant,

The court sent the case back to
the FCC for another study of the
comparative merits of the three
other contestants, all of whom
were originally “given a clear pref-
erence over Biscayne,” since Bis-
cayne’s principals have controlling
interests in Miami's only two daily
ncwspapers, two radio stations and
other media.

NTA Web Sends
‘Suez’ Debut Kits

NEW YORK—The NTA Film
Network last week sent to the gen-
eral manager of each of its affili-
ates a special *promotion kit om
“Suez,” the picture that will debut
itg Premiere Performance” nation-
wide the week of April 1. The
week of the debut NTA will run
full-page ads on that picture in
Look and TV Cuide.

The clearances as they now
stand are still mainly Friday, Sat-
urady and Sunday nights,” In New
York it's on WPIX, Saturday, 10
pan.; in  Chicago, WGN-TV,
Wednesday, 7:530 p.m.; in Los An-
geles, KTTV, Tuesday, 7:30 p.m.;
in Philadelphia, WFIL-TV, Thurs-

dayv, 10:45 pam.; in  Detroit,
CKLW, Saturdav, 9 p.m., and
in  Boston, WBZ-TV, Sunday,

11:15 p.n.

Marlboro Buys Golf

NEW YORK——Marlboro cigar-
ettes has bought the Master’s Golf
Towrnament from CBS-TV. The
golt event will be telecast over
CBS-TV April 5, 6 and 7. N. W.
Ayer is the agency.

AVG. SPONSOR
STICKS TO TV

NEW YOBRK—The aver-
age network sponsor has been
on TV almost four vears, it is
revealed in a forecast of the
Television Burean of Adver-
tising's second annnal com-
pilation of network adver-
tisers. A total of 321 adver-
tisers used network TV in
1956, an all-time high. Of
these, 86 were new to net-

work TV.

‘Buccaneer’ and
Trial" fo Half?

NEW YORK—Two more TV
shows seem to be coming to the
end of the road. Svlvania has

asked CBS-TV to give it relief on |

its sponsorship of “The Buccaneer,”
the 7:30-8 p.m. Saturday mnight
series. The current contract has
about 26 more weeks to run and
includes a number of reruns.
Reports are also current that
Campbell Soup and Lever Bros.
are ready to call it quits on "On
Trial,”" the Friday night 9-9:30
stanza on NBC-TV. The MCA-
TV package hasnt delivered in
the manmer expected of it. Camp-
bell is shopping for a new prop-
erty, as is Syvlvania, for next

NEW YORK—=In one of the
coups of this vear, Ted Ashley and
CBS-TV took the Gary Cooper
package out from under the noses
of NBC-TV and the William Mor-
ris Agency. The hour action ad-
venture package will star Cooper
as host-narrator for a minimum
period of three years beginning
with the season of 1938-'59,

ABC-TV had the rights to the
series for this season about a month

cago when it held a one-week op-

tion. Reports are that it was either
unible to deliver a client quickly
enough, or felt the show couldn’t
be readied quickly enough for this
season. The door then was flung
wide open for new bidding,

The Morris Agency, which had
presented the property to ABC,
then took it to NBC and got an

tier,” a Western series formerly on
NBC, . then reopened his contact
with him. He, however, offered
to get Cooper a deal for an hour

order for it. The order, however;| was unable to make.
was for a half-hour weekly series. again on the market for a show
Ashley, who had contacted Cooper |
previously to act as host of “Fron- |

CBS Snatches Cooper Away From
NBC, Wm. Morris; ABC Too Late

Buick is
for sponsorship this season.
Acting for Cooper is H. 1. Prinz-
metal. The series will be produced
by Aston Productions, and prepar-
atorv work on scripts will begin
immediately, The show is expected

— g L T »—Fﬂ

Auto Firms Weigh
ABC Friday 8:30

NEW YORK——Either Oldsmo-
bile or Buick will return to high-
budget TV next fall with an alter-
nate week buy on ABC-TV in the
Friday 8:30-9 p.m. slot. The 52-.
week contract with the General
Motors division, brought back from

Season.

Michigan this weekend by web

CBS Almost

Ready on

Summer Programming

NEW YORK — CBS-TV has;

virtually set the majority of shows
in its summer line-up. Sunday
night's sole new entrant will be
the Joan Caulfield show (a new
title for “My Favorite Husband”)
which goes 7:30-8 pm. for the
American Tobaceo Company. It
will replace Jack Benny and Marge |
and Gower Champion. Ed Sulli- |
van will remain on all summer.
General Electric and Bristol-Myvers
will use reruns of their half-hour
winter series in the 9-10 p.m. spot
as will Procter & Camble for
Loretta Young.

Mondays General Foods will go
with “Richard Diamond” as a re-
placement for “December Bride” in
its 9:30-10 slot. At 8 p.m. Burns
and Allen reruns will be used. A

of “Ford Theater.,” but under a
different title, going for Pet Milk
and 5. C. Johnson, Otherwise the
storv will be reruns of winter se-
ries. Two [fairly new properties
here will be rerums of “Private Sec-
retarv,” at 8:30 for Lever Bros.
and Shealfer Pen, and the Spike
Jones show for Liggett & Myvers
at 10:30.
Wednesday Subs

Wednesday 8-9 p.m. will see a
name replacement for Arthur God-
frev but otherwise the viewin;a,' will
be the same. On Thursday “Play-
house 907 will continue but with
the hour-and-a-half film shows
produced by Screen Cems and al-
ready seen this season on the dra-
matic series,

Friday “Undercurrent” will be

half hour later “Talent Scouts™ will |
carry on with a different emsee, |

and “Those Whiting Cirls” are ex- | "Ford Theater”

slotted at 10:30 for P.&G. and
Brown & Williimson. These are

pected to follow at 9. The “Studio | hours are in question on this eve-

One"” summer theater will remain
at 10,

Tuesday at 9:30 will see reruns

ning. A replacement for “West
Point”™ may go at 8, and “"Person to
(Continued on papge 6)

series. to cost about $100,000 wee dy i
After getting Cooper’s acquies- | program costs,
three-vear deal was consummated
shortly afterward,
pects to triple its live originations
from the West Coast next fall for
_ : and alternate weeks of the new
chief Ollie Trevz, calls for an Oc- | Jive hour-long dramatic show Fig-
and precede the Frank Sinatra pervisor of live programs for the
show. Plymouyth has an option on West Coast, naming staffer Louis

cence, he took the package over -
to. CBS, where he found Hul}hr-:*lllABc ' T - I
Ironically, ABC last week came
up with a big time client for the
an estimated minimum of 10 hours
per week. Both Lawrence Welk
Eﬂher 4 premiere of one of two | ure in the plans,
romantic” properties being pre-|  Anticipating the rise, which may
the Friday 9:30-10 p.m. time pe- Sanman to the job, on the heels of
riod, while the Sterling Drug Com- | the appointment of Sandy Cum-

Robinson Jr., the web’s execulive

Operali
Eruperty when Buick agreed to

shows, the live stanzas of the Frank
pared by ABC. include San Francisco originations
pany has optioned the 10-10:30 mings as program manager for

veepee in charge of programming,
uy the hour package for delivery | W
this season, a delivery the web | eSI COES'
Sivatra  series, part of the Pat
.The new halF-hour series will| as well as Hollywood, the web has
p.m. time. Hollvwood.

very receptive to the propertyv. The
HOLLYWOOD —— ABC-TV ex-
Boone and Guy Mitchell shows
follow “Adventures of Jim Bowie” | created the post of production su-
Another ABC sale, to a cigarette| Coupled with the contract to

advertiser, will likewise be a“,iusu the studios and offices of
nounced shortly, this one to m_.r‘-.‘.’u_mrrr Bros. for i mduct*iﬂn :m:::l
sponsor “Wednesday Night Fights” | maintenance of film series, this

step represents ABC's decision to

with the Mennen Companv. Ciga- | n
| split all facets of its operation

 rette sponsorship of the fights, until | -
now ruled out because in Central I“I““H"" between East and West.
Standard Time stations it ran into | L€, decision, coming long after
Pall Mall sponsorship of “Navy |CBS and NBC moved west, is the
Log” on ABC, will now be pos-|result of ABC's parent company,
sible with the blacking ont of Mid- | American Broadcasting-Paramount

dle West coverage of the show. Theaters, stepping into the active
Bvinids Bae operation of the web last October.

Also on the ABC sules frnnl,l
Evinrude Motors has become the |
first participating sponsor to buy |
"Hollvwood Film  Theater,” the |
BRKO feature film series debuting |
next month in the Sundav 7:30-9 |
p.m. slot. The Williamson Dif_-l:[ci
Manufacturing Company has ]mr-l

Pyramid and

CBS Ready
Pilot Shooting

NEW YORK——Two more pilot

chased a quarter of “Ozark Jubi-
lee,” currently seen Sundays 10-

10:30 p.m., with American Chicle | films  are being readied here.
ABC last week confirmed the|ieadv to shoot

a pilot called “De-
sale to Reyvnolds Metal of the ré- | coyv™ which wiﬂ'l_l:[t’:irnﬂzilres[;- [g{;_

reruns. Two half | maining quarter of next season's | lund, the film actress. The half-

"Disnevland” series. It joins Gen- | hour

) series  is about a police-
eral Mills, Ceneral Foods amlim:rnmn. The pilot has been scripted

Derby TFoods, previously —an-|py Mel Goldberg.
nounced. |  CBS-TV is preparing a series
| titled “Nanev Drew.” The story is

COMING NEXT WEEK—MARCH 30 IS5UE:

Cost-Per-Thousand Rankings of the
Top 20 Network Shows in February

Rated by effectiveness in delivering audiences

IN THE BILLBOARD EVERY WEEK THEREAFTER:

Exclusive Continuing Cost-Per-Thousand Studies

. » « By Audience MaI::ELlp
. +. On 6 Top Program Types
.« « Among 7 Key Sponsor Groups

'about the adventures of a 14-year-
‘old girl and mixes comedy with
light raystery. It is directed at the
teen-agers and will be produced
by Arthur Hoffe.

Burbank Gets
Coast NBC-TV

HOLLYWOOD — NBC-TV
moves its West Coast television of-
fices from Hollvwood to Burbank
this week. All TV execs under
' V.-P.'s John West and Alan Living-
' ston are being ensconced in a new
three-story 147-office building
L across [rom the web's color studios.

The move, in etfect, means the
‘end of TV at the Sunset and Vine
| location, since practically all live
TV programming has been origi-
| nating from Burbank this season.
The old building will be used for
radio, and for the sales, press and
news departments,
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MARCH 23, 1937 THE BILLBOARD TV FILM PROCRAMMING
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RUN TV |
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KING-TV RULES

ABC Outlet Shows
The Way in Seattle

SEATTLE—Can an ABC affili-
ate dominate a four-station market?
The answer is a very clear "YEa,"
demonstrated by KING-TV in Seat-
tle. The reasons, as propounded
by V.-P. and General Manager Otto
Brandt are, in a sense, rather star

tling, but well worth consideration | thru strongly. “Wire Service”
by programming execs in other |rates 17.0 against “Climax’s” 21.0.
markets. According to [Pulse, “Du Pont ter” scores 19.0|5p
KING's nighttime of audi- | .gainst Red Skelton’s 22.0. “Voice

ence Monday to Friday is 40 per
cent. This :-un;fares with a 24
per cent for KOMO (NBC), 28 per
cent for KTNT {EHS] nmfl 8 per | e
cent for KTVW (independent),
Saturdav nighttime the figures are
KING, 37 per cent; KOMO. 30
per cent; KTNT, 25 per cent, and
KTVW, B per cent, the pattern
reverting to national lines only on
Sunday, with 23, 25, 46 and 5 per
cent for the channels, respe-::t_iwely
ARB figures are proportionate.

Barring a complete dissimilarity
in populstion tastes between Seat-
tie and the remainder of the nation,
how does KING keep its hold on
the market? The area is not an
intermixed one, All channels are
VHF. 1It's true that KING was
the only station in the market for
five years, but other channels have
been telecasting now for four, and
in markets where a similar pattern
exists CBS and NBC have
dominant.

Gives the Answer
Brandt's theory Is that, given a
good basis of pro g, a sta-
tion can keep its No. 1 position by
intensive local coverage and rom-
munity service programming 50

that people come to automatically |q

dial to it first.

Under such a policy KING not
only covers, but also creates, local
news It was the first to air the
football slush fund scandal at the
University of Wasihngton by get- | &xpe
ting Coach Johnny Cherbert on the
air after he had been fired, then
scored again by producing fund
exee Torchy Torrance for a re-
buttal.

When Florence Chadwick at-
tempted to swim the straits of Juan
de Fuca the station ferried hot
kines from a barge to a lab on the
shore via helicopter and had them
on the air within a half hour after
they were shot, live coverage of
the event having been found to be
impossible. en the new The
Dalles dam was put into operation
on the Columbia River the channel
was the only one to give the event
live coverage,

Strong Ratings

It is Brandt’s theory that such
local coverage will create a strong:
er tuning habit than national pro-
immmng can OVEercome, e evi-

m".'e seems to bear him out.

op Sheen gamers a 19. 0 rating

lgﬁms’t “$64,000 Question’s” 28.5

“Warner Bros. Presents” handily
takes "Phil Silvers.” Wednesday
night fights have a 45.0 rating and
s.art KING on a complete rating
sweep for the night.

Even programs which are rela-
tively weak in other areas come

Firestone” hits 19.0 against Cod-

fr&ys 23.0. s

dicated programming,

to fill many of the hnles in
thﬂ ABC sked, comes out remark-
ah]y strong. SEIEI'IEE Fiction The-
ater” scores 20: “Western Marshal,”
23; “Annie ﬂa]:lﬂ:-,r, 24: "Dr, Hud-
sn:-n." 18.0, against 24.0 for “Drag-
net,” ete,

Features round out the program-
ming, the M-G-M package current-
ly ttiug 15 in the 10:30 to mid-
ﬂ'ﬁt riod (the station, incident-

y, doubling its rate for that
time). It's Brandt’s contention,
however, that all this is due to es-
tablishing a local habit, and so far,
at least, he's been proven right.

THE BILLBOARD

NBC Rolls Up
Sleeves, Copes
With Fall Sales

NEW YORK — NBC-TV last
week was moving to cope with its
sales problems for next season. The
nehvnrl: is said to have received an
order from Chesterfield for half of
the Eddie Fisher-George Gobel
hour, which is to
Tuesday 8-9 p.m. e client now
onsors alternate weeks of “Panic”
in the 8:30-9 hour on NBC.

The drama will be moved else-
where,

NBC is also said to have re-
ceived an order for an alternate
hour of the Steve Allen show for
next season from the S. C. Johnson
Company. The web, however, will
not be able to clear an hour each
week and take care of the needs
n]i; the current adwvertisers on the
SO,

Also at NBC the Coodyear Com-
pany is said to have taken an op-
tion on Monday, 9:30-10, which
runs until Mon '_v (18). It would
share whatever show is selected
with Alcoa, which has already
]i:nught alternate weeks of the half

our,

NBC-TV Verges on
Three Major Sales

NEW YORKE—NBC-TV will be
on the verge of racking up three
major sales next week. Its total
narter hour sales would be nine
and a half, which could give it one
of the best week’s sales in its
history,

The largest order would come
from Procter & Camble, which is

expected to purchase five full quar-
ter hours ﬂfET}u Tac Dough.”

Lever Bros. would buy the
Wednesday and Friday quarter
hours of “Truth or Consequences,”
alternate Fridays 11-11:15 of

ABC-TV Card

Sets Discounts

NEW YOREKE—ABC-TV's new
rute card offers a 5 per cent dis-
count for firm 52-week advertisers
and a maximum 32.5 per cent dis-
count for $5,200,000 gross billings
within the year, The latter has
been ad d to include one-time
special shows and short term orders
as well as regular weekly grosses.

The chief feature of the new
rate card is the previously dis-
covered establishment of Class D
time, whose rates are fixed at a
TV low of 33% per cent of night-

time.

“Price Is Right” and alternate
Wednesdays of “Comedy Time.”
The third potential client is 5.0.5.
cleanser, which is said to be nﬂ-
gotiating for three alternate
ter hours of “Tie, Tac I}uugh

The s pay-off comin
NBC's way is the certain result
the improved showing of its morn-
ing stanzas which, for the Ffirst
time in many d:;ﬂars are bagmmng
to make inroa st the
house CBS lne-up. Thn hnprmred
ratings can also attributed to
the recent moming shuffle which
saw “Home"” move into the 10-11
a.m. t, so that the entertain-
ment shows were given a E‘]]EI'J:E'E
to build on each ug

CBS Ready

¢ Continued from page 3

Person™ will be replaced, probably
w:t!] a show of the same kind.

The Jackie Gleason show 8-9
pm. will be a musical variety
stanza featuring new names such as
Polly Bergen, Bobby Van and

others. At 9:30 "He}r, Jeanniel”
moves out. The show cing it
thru the summer and omly till an-

other property is found is “The
Arthur Murray Party,” which will
be sponsored by Associated Prod-

ucts.
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* New TV Spot Campaign Chart

Contracts Set in Every

Region

In Two Weeks Ending March 2

Thin chart provides live sales leads for TV stations and their reps,
and informa advertisers and agencies of TV spot sctivity by olber com-

panien,

It summarizes new national spot business actually set during

the period listed above, regardiess of when the campaigns begin airing.
This feature, based om s sarvey made by The Billboard of all U, 5.

TV stations, runé on alternate weeks,

Where available, the ad agency placing the buosiness s listed.
Types of coniracis are indicated, when known, by the following symbols:

{Ann.)—Announcements; (ID)—Identifications; (Part.)—Participations;

{Prog.}—Program Buy.

On Eastern Stations

Atlantic Gazoline thru N, W, Aver &
Son (Ann.)

Big Top Peanut Butter, Procter &
Gamble thru Complon (Anmn.)

Blue Dot Dur, Procter & Gamble thro
Compton (Ann.)

Choppeties, Rath thru Earl Ludgin

Collona Cheese (Ann.)

Cream of Rice Cereal, Grocery Store
Products thru Ted Bates (Ann.)

Cross Hread thru W, E. Long (Ann.)

Dentyne Gum, American Chicle thro
Dancer-Fiizgerald-Sample (Ann.)

Domino Sugar, American Refining thro
Ted Bates (Ann.)

Dove Soap, Lever {Ann.)

Duffy-Mott Products thru Young &
Rublcam (1))

Embassy Pictures {Ann.)

Ford Trucks thru J. Walter Thompson
(Ann.)

Hum, Lever thru Suilivan, Stauffer,
Caolwell & Bayles (Par.)

Homeicwn Bread, National Biscuit thro
McoCann-Erickson (1D}

Imra, Saraka Inhision, Union
Pharmacal thru Grey (Ann., Pari.)

Instant Sanka, General Foods thru
Young & Rubicam

Jet Sneakers, Hood thru McCann-
Erickson (Ann.)

Jet Tennis Shoes, Mashawaka Rubbes
& Woolen
Durstine & Osborn (Ann.)

Kasco Dog Food, Corm Producis thre
Clark & Roberts (Ann.)

" JKeds Footwear, U. 8. Rubber thru

Fletcher D. Richards

Kellogg Cereal thru Leo Burneft (Prog.)

Kraft De Luxe Margaringe thiu
Meedham, Louis & Brorby (Ann,
Part.)

M & M Candy, Hawley & Hoops thm
Ted Bates (Ann.)

Mrs. Filberts Margaring thru Sullivan,
Stauffer, Colwell & Bayles

Muaypo Cerea!, Heublein thru Bryan

Houston (Ann.)

Minute Mald Frozen Julce thru J. R.
Pershall (Ann.)

New Purina Dog Chow, Ralsion thra
Gardner (Ann.)

Foll Parrot Shoes, Intermational Shoe
thr Krupnaick

Polident, Block Drug thra Grey (Ann.)

Royal Crown Cola, Nehi thru Compton
(D)

Sumhine Biscuita thru Cunningham &
Walsh (Ann., ID)

Sweetheart Soap, Manhattan thro Ed.
H. Weisa (Ann.)

Tllo Roofing thro Moore & t‘_'n. TAnm.)

Tippette, Fabron thru Hoffman &
Manning (Part.)

Triple 8. Stamps, Stop & Save Trading
{Anm.)

Wisk, Lever thrn Batten, Barton,

On Southern Stations

Analoze, Bristol Myers thru Young &°

Rubicam {(Ann.)

Bactine, Mile Labs thro Geoffrey Wade
(Part.)

Baileys Supreme Instant & Chicafe,
g-;l:llﬂmd Coffee thru Donahue &

Bobbi Home Permanent, Tonl thro
Tatham-Laird (Part.)

Carey Salt thru Dancer-Fitzgerald-
Sample (Ann.)

Carlings Beer & Ale thru Liller, Neal
& Baitle (Ann., Part)

Centi-Seed, Patten Seed thro Liller, Neal
& Battle (Ann,, Part.)

Clark Candy Bars thru Grant (Prog.)

Dairy Queen lce Cream thru J, H.
Allison (Ann., ID)

Domino Sugar, American Refining thro
Ted Bates (Ann.)

Duco No. 7 Du Pont thru Batten,
Barton, Dursiine & Osborn (Prog.)
Fab Colgate-Palmolive thru Ted Bates

{Ann.)
Ford Trucks thru J. Walter Thompsen
LAnn.)

]

Big Top Peanut Butler, Procter &
Gamble thru Compion (Ann)

Bissell Carpet Sweepers thro N, W,
Aver & Son (Ann,, Part.)

Bobhi Home Permanent, Tonl thro
Tatham-Laird (Part.)

Bosco Milk thru Donahue & Coe (Ann,)

Carey Salt thru Dancer-Fitzgerald-
Sample (Ann., Part.)

Creosted Fence Poit, Diercks Forests
thru Valentine Rodford {(Ann.)

Domino Sugar, American Refining thru
Ted Bates (Ann.)

Flav-R-5traws thru Buthraoff & Ryan
(Part.}

Folgers Coffee thru Cunningham &
Walsh (Ann., ID)

Ford Trucks thru J. Walter Thompson
(Ann.)

Glamorene thru Prodoct Services (Ann.)

Heinze "57" thru Maxon (Prog.)

Hutchinson Auto Wax thro Henry
Advg. (TD)

Janney, Semple, Hill Paint thro
Ruthrauff & Ryan {Ann.)

Kool Cigarettes, Brown & Williamson
thru Ted Bates (Ann., ID)

L&M Cigarettes, Liggeti-Myers thro
Dancer-Fitzgerald-Sample {(Ann.)

M&M Candies, Hawley & Hoops thruo
Ted Bales (Ann.)

Mrs. Filberta Margarine thro Sullivan,
Stauffer,Colwell & Bayles (Fart., 1D}

MNehi Beverages thru Complon (Ann.)

Grant Salsd Mixer thru Arihur Meyer-
hoff (Ann., Prog.) .
Keds, U. 5. Rubber thru Fleicher D,
Richards (Part.)

LeHigh Acres, Grant thru Arthur
Meyerhoff (Prog.)

Mras. Filberts Margurine thru Suolliven,
Stauffer, Colwell & Bayles (Ann.)

Purasnow Flour, General Mills thra
Knox Reeves (Ann., Part)

Robot Gardner, Grant thru Arihur
Meyerhaff [F'-l"tl:l}

Royal Crown Cola, Nehi thru Complon
{Ann., 1D)

855 Tonlc thru Day, Hl.n'fl. Huargreut
& Welnstein {(Ann.)

C. F. Saver ‘Mayonnaise thru Gordom=
Manchester (Ann.)

Sweetheart Soap, Manhattan thru Ed, H.
Weiss (Part.)

Speed Queen Washers thru Geer-
Murray {Ann.)

Texize Chemicals thru Henderson
(Ann., 1D¥)

Trailways Bus thru Sanders (Ann.)

On Midwestern Stations

Purina Dog Chow, Ralston thro
Gardner (Ann.)

P. F. Canvas Shoes,” Hood Rubber
thra Me-Cann-Erickson (Part.)

Piizer Animal Medicine thru Leo
Burnetie (Ann.)

Poll Parrott Shoe, International Shos
thru Kropnick (Ann., Part)

Pride, §, C. Johnsom thru Needham,
Louis & Brorby (Part.)

Regutol, Pharmaco thru Doughlery,
Chifford, Stears & Shenficld (Anm)

Robert Hall Clothes thru Frank B.
Sawdon (Part.)

Royal Crown Cola, Nehi thru Comptos
(Ann., 1D}

Sea Hreers Butter Mints, Kern Foods
thro Wm. F. Holland (I1D)

Seed Comrn, Plonesr Hybrid thru Wallace

{Ann,)

Shell Gas & Oil thru J. Walter
Thompson (Prog.)

Snow Boy, Pacific Gamble-Robinson
thro Knox Reeves (Ann., Part)

Taystee Bread, American Bakeries thro
Young & Rubicam {(Ann.)

Terry Frozen Foods thru Aubrey,
Finley & Marley & Rodgson (1D)

Viceroy Cigarettes, Brown & Willlamton
thru Ted Bates (Ann.)

View Master, Sawyer thru Carvel,
Nelson & Farwell (Part.)

Wisk, Lever thru Batten, Barion,
Durstine & Osborn {(Ann.)

On Southwestern Stations

Aunt Jemima Combread Mix, Quaker
iCais thru John W. Shaw (Ann.)

Colgate-Palmolive Shave Cream thruo
John W, Shaw (Ann.)

Dash, Procter & Gamble thru Comptos
(Ann.)

Dierks Lumber thruo Velentine Radford
(Anm.)

Flav-R-5traws thru Ruthrauff & Ryso
(Part.)

Folgers Coffes thry Cunningham &
Walsh (Ann.)

Ford Trucks thru J. Walier Thompdon
(Ann.)

Lucky Tiger Hair Tonic thru Allmayer,
Fox & Reshkin (Ann.)

P. F. Canvas Shoes, Hood thru MeCans-
Erickson {Ann.)

Royal Crown Cola, Nchi thru Compion
(1D)
Swectheart Soap, Manhattan thro Ed

H. Weisa (Ann.)
Winston, R. 1. Rmaldl thru Wm. Esty
{Ann.)

On Rocky Mountain & West Coast Stations

Big Top Peanut Butter, Procier &
Gamble thru Compton (Ann)

Boyd Coffee thru Showalter Lynch
LADN.)

Decaf Coffee, Mestle thru Dancer,
Fitzgerald & Sample (Ann.)

Englander Mattress thru North Ady,
{Pari.)

Eraft Dxé Luxe Margarine thro
Needham, Louis & Brorby (Ann,
Part.)

Minute Mald Orange Juice thru Ted
Bates (Ann.)

0K Rubber Welders thru Keéndom (Ann.)

Poll Parrot Shoes, International Shoe
thru Krupnick {(Ann.)

Purina Dog Chow, Ralstion thro
Gardper (Ann.)

Red Goose Shoes, Inlernational Shos
thru D'Arcy (Ann.)

Sunbeam Bread thru Phil Boone (Anm)

Sweetheart Soap, Manhattan thro Ede
W. Weiss {Ann., Parti.)

Viari Diet Products thiu Robert S:Ih'.l
(Part.)

e —

 —



www.americanradiohistory.com

' Sowrca: NST, Jan. 1957, multi-weebly featurets

BEST FEATURES!

One of the best features of wess.tv's feature film -
programming is that everyone—viewers, advertisers
and the industry itself —agrees it’s the best.

The trade: The Billboard’s Fifth Annual TV Film
Service Awards (a poll of hundreds of stations, spnﬁ-
sors, agencies and producers) voted wcBs-Tv “‘the
best station in the nation for imaginative and effec-
tive programming of feature films.” (Gratifying but
not new: this is wess-rv’s third win in five years.)

The vewers: weBs-Tv's feature films are command-
ing the biggest audiences in their history... far
bigger average audiences than feature films on any
other New York station (The Early Show 81% larger,
The Late Show 112% larger).

The advertisers: Sponsors consistently invest more
in wes-Tv's features than in any other feature film
programs in New York—and get far bigger returns
on their investment!

But the best feature of all, from the advertisers’
point of view, is th&f Channel 2 commands much
iarger average audiences than any other New York
station not only during feature film periods—but
throughout the entire week as well. And has done
S0 mpnth after month, year after year!

: Channel 2 in New York
w c B s b | v CBS Owned - Represented by
: I CBS Television Spot Sales

www americanradiohistorv com
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BARGAIN DAYS

Petry Points to Spots

As Answer

NEW YORK—Edward Petry &
Company, TV station representa-
tive firm, dealt a blow at those
who have been sounding off about
the E:igh and rapidly rising cost of
TV advertising. The punch, in the
form of a study called “1957s
Greatest TV Value,” was landed
in the direction of daytime TV

ts. The $100,000,000 spent

uring 1956 on daytime spols was
indicative, Petry feels, of the at-
tractiveness of the business,

While set saturation and day-
time viewing have advanced tre-
mendously in recent years, says
the report, realistic stetion rate
policies have held daytime ESEI:
costs in check. To back up this

to Costs

statement, the study notes the
following:

Since 1953, about 17,000,000

families — one-third of all the
families in the U, S.=have been
added to the TV audience. An
application of Nielsen sets-in-
use shows that the average day-
time viewership has doubled since
then.

This massive increase, the report
points out, has not been reflected
in the daytime spot rate trend. In
per cent of the nighttime level,
1953, spot rates were generally 50
while today the range is 25 and
33 per cent of Class A. Granted
that the dollar base of nighttime
costs has risen, these davtime per-

‘centages devolve only a slight in-
crease in some instances and in
many others even a decrease from
1933 prices.

Discount Flans

Not to be overlooked, the report
emphasizes, is the additional value
of package plans which provide
for discounts up to 50 per cent for
multiple spot purchases. Figuring
| ratings, sets-in-use and costs range
of cost-per-thousand runs from
$1.56 to 85 cenls, ‘the report

concludes.

Therefore daytime TV spots
have achieved the status of being
'not only the No, 1 beneficiary of
TV's continuing growth, says
| Petry, but its impact is delivered
at the nation’s No. 1 sales target
—the housewife. The report also
nies the plans for strengthened
Ida}'tima J)mgmnmﬁng on the net-
'work an % <
even ater daytime t values
" durin p{gl;lEHET. s

local levels and predicts.

WBC Pubsery

Conference to
Get Reprise

NEW YORK——The recent con-
ference on local public service
programming will be repeated
next vear under the auspices of
the Westinghouse Broadcasting
Company, which sponsored the
highly-praised sessions in Boston
several weeks.ago,

Richard Pack, WBC wveepee, is
heading the planning committee

for next year's conference, site of

which has not vet been chosen.
The WBC decision for a 1958 re-
eat was prompted by “the high
E;'.Vﬂl of entusinsm reached and
the spirit of mutual co-operation
displayved” by the broadeasters and
educators who came to Boston, ac-
cording to Donald MeGannon,
WBC president.

The 4 big million-plus markets of -

WBC TELEVISION

IN BOSTON...

WBZ-TV, Channel 4

New England’s first TV sta-
tion delivers America’s 6th TV
market, 1,400,000 TV homes.
(NBC)

If you want the big sales, you need the big markets of
1H:"BD. 'EHBE programming and promotion give you the
big audiences in America’s 6th, 7th, 8th and 9th markets.

For availabilities, call the stations. Or, A. W. “Bink”

IN CLEVELAND...

KYW-TV, Channel 3

Northern Ohio’s new Sigh
and Sound delivers America’s
7th TV market, 1,200,000 TV
homes. (NBC)

Damnenbaum, WBC VP-Sales, at MUrray Hill 7-0808, in

New York, r

No selling campaign is complete without the WBC-TV stations

ot

IN PITTSBURGH...

KDKA-TV, Channel 2

Number One TV station in
western Pennsylvania delivers
America’s 8th TV market,
1,200,000 TV homes,
(NBEC) (CBS) (ABC)

IN SAN FRANCISCO

KPIX, Channel 5

Northern California’s pioneer
TV station delivers America’s
gth TV market, 1,100,000 TV
homes. (CBS)

AB-PT Okays
Experiments
For Toll TV

NEW YORK — American
Broadcasting - Paramount Theaters
has nppmved “exploratory investi-
gation” of pay-as-you-see TV by its
subsidiary, Interstate Circuit, Inc.,
while another of its divisions,
ABC-TV, remains committed to
strong opposition of the system.

Interstate is planning showings
of new feature films in a number
of Texas cities as its first test of
the “box-office at home” concept.
The first important test of toll TV
will the Texas e iment,
when Video In dent Theaters
offers movies early in July ir Bar-
tlesville, Okla. Both trials will
utilize closed-circuit facilities.

In some AB-PT quarters, it is
expected that successful tests
would result in applications by
stations in the ABC &1&11[! to the
Federal Communications Commis-
sion for licenses to transmit toll
TV shows.

Nucoa Account
Goes to GB&B

SAN FRANCISCO — Best
Foods has given its Nucoa mar-
garine account to the Guild, Bas-

com & agency. The as-
signment  become effective
A 17. GB&B has had the
Ski Peanut Butter division of
Best Foods since 1949 and has

been g some of Nucogs
commercials for almost a year.

Dancer-Fi d-Sample will
continue to dle er Best
Foods such as Hellmann’s
and Best Foods mayonnaise.

Mennen to Put

‘O.S.S.” on ABC

NEW mﬂﬁr— The Mennen
Com; ; announcing an
ﬁﬂﬂ?ﬁybﬂrﬂ:, then withdrawin
and mu]lin%m NBC-TV slot, wi
bring its “0.5.5." series to ABC-
TV after all next season. The mys-
tery adventure was slated for Fri-
days 9:30-10 p.m., a time now ac]v}:-
tioned by Plymouth. It will finally
be housed in a Wednesday eve-
ning slot.

Mennen is committed for alter-
nate weeks of the 546,000 stanzas,

with a advertiser eying the
open hE buy.

Desilu to Film

& Costello Pilot

HOLLYWOOD — Desilu will

' | film a pilot next week of “Army
| Mess,” a half-hour comedy series

tarring Lou Costello. The show
is based on “Buck Privates,” the

" | wartime farce movie which starred
* | Costello and his former partner,

| Bud Abbott.

WESTINGHOUSE BROADCASTING COMPANY, INC.

RADIO—BOBTON, WEI4 WEIA;, FITTERURGH, HOKA, CLEVELAND, HYW;
FORT WAYNE, WOWO;, CHICAGD, WIND, PORTLAND, KEX

TELEVISION—BOSTOMN, WEZ-TV; MTTEBURGH, KOKL.TY,
CLEVELAND, KYW.-TV, BAM FRAMCISCO, KLPix

WIND AEFREEENTED BY A M AADIO BaLLn
EFIK REFREREMTID BY THE HATI AQENEY, INC,
ALL OTHER WEHC STATIONE REFRIEINTEID BY Frrond, GRIiFFiN, WoDDWARD, TN,

www americanradiohistorv com

Costello is still huddling with
ABC-TV on a live daytime strip for
the fall, in which he would emsee
an audience participation quiz.

Windex Buys
Into Allen TV

NEW YORK —— The Drackett
Company for Windex has bought
six one-third segments of the Steve
Allen show, Sundavs 8-9, NBC-TV.,
The advertiser will be represented
on the program May 3, 12, 19 and
26 and June 2 and 9.

It will take up some of the
slack ed when Brown & Wil-
liamson canceled. Young & Rubi-
cam is the Drackett agency.
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LET'S SET THE RECORD STRAIGHT!

On December 15, 1956, in Chicago (over WBBM-TYV)
MGM’s “"HONKY-TONK" scored an average TRENDEX rating of

42.4

Another TY Distributor of Feature Films boasts that one of its features was

Chicago’s top-raled movie for December with a 31.6 A.R.B.

However, in all fairness we must point out that at the time the regular
monthly A.R.B. diary survey was taken in Chicago, the MGM features had not

vet hit the air . . . and so their relative audience strength was not measured

by A.R.B. in December.

But in January, the regular A.R.B. diary reports gave
MGM’s “THIRTY SECONDS OVER TOKYO” an average rating of

43 2 higher than any other feature programmed in

Chicago either for December or January.

We've said it before . . . and we say it again: yon just

can't beat those fabulous Metro ratings . . . anywhere!

WHEN THE LION ROARS ... THE RATING SOARS! MG.
A SERVICE OF
LOEW'S INCORPORATED

Richard A. Harper, Ceneral Sales Mpgr.
TOL Tth Ave., N. X. C. 36. JUdson 2-2000
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Who would believe that CHAMPIONSHIP
 BOWLING rocks ’em in the summer time

...same as during the “bowling season”?

(Air conditioned alleys now make bowling
virtually a year-'round sport)

We come up with ratings that J-U-M-P

with the temperature. Just look seececcecl)

1956 SUMMER RATINGS

Look! MINNEAPOLIS — WCCO-TV

BOWRHINE: oonnuadsminlvmamimasmaing 20.3
NG, 2 SIGHON. ... eomsn buminsstinsdinesss 4.7
No: B/ Shofioncn srscwsnyame wesis e 33
. NO. 4 S1GHON. + v v v e esy e v nnonnnnnnes 20

Look! INDIANAPOLIS — WFBM-TV

BOWLING ...... N | 22.2
No. 2 Stafion (Major League Baseball).. 9.1
T B T T e 4.1
Look! TULSA —KOTV

T 1 S N 12.9
NO. 2 SIGHON. .« v veeenrnnennn. N
N F SIaHen; v s e 0.5

Look! COLUMBUS, OHIO— WBNS-TV

BOWLING ......co0dosisens SNEasa 11.3
No. 2 S1ation. . ..oovevenssnsnsncesss 7.7

MO 3 Slatlon v s e e 4.3

NOW=SIGN THE SHOW FOR THE SUMAHERTIME!

- Championship Bowling

81 FULL HOUR FILMS—FEATURING AMERICA’S GREATEST STARS-

‘Room 553

See s o thy Conventigh = Walter Schwimmer Co.

Conrad Hiiton Hotel

75 E. Wacker Drive, Chicoge ¢ FRanklin 2-4392
527 Madison Ave., New York ® ELdorado 5-4616

Haan Tyler, 5746 Sunset Bivd., Hollywood ® HOllywood 2-7421
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FCC OVERTHROW
Court Gives
'Play Marko’

Green Light

WASHINGTON—The contro-
versial TV bingo program, “Play
Marko,” got the green light from
the U. 5. Appeals Court here, last
Thursday (14) in an overthrow of
a Federal Communication Com-
mission ruling against the program.
The FCC claimed - the program
incorporated a lotterv element,
“consideration,” because viewers
had to visit sponsor’s stores to pick
uﬁahingu cards and play for prizes.
The court ruled that in spite of
its being an “undesirable” type of
program, it could not stretch inter-
pretation to make “Play Marko”
& “crime,

Disseniing Judge Danaher
agreed with the FCC that the
agency was within its rights in bar-
ring the program: “As plaved over
a particular station, during a par-
ticular period.” The National As-
sociation of Radio & Television
Broadcasters filed an amicus curiae
brief on the side of the “"Marko”

programmer.

“Play Marko”™ is produced by
the Caples Company, which asked
the FCC for a ruling on the pro-
gram. Danaher’s opposition to the
court ruling noted that the ruling
gives a Federal okav to this type
of programming — altho it may
reach individual States which have
judicial rulings against the tvpe as
falling into “lotterv” classification.

MCA "Million’
For Blue Plate

NEW ORLEANS—Blue Plate
Foods has bought MCA-TV's “If
You Had a Million"” for eight mar-
kets thru six Southern States. It
has an option for 20 more Southern
markets.

This deal represents a switch for
Blue Plate. It had been buving its
syndicated shows from the stations
rather than distributors. It had
thereby been sponsoring “Stage 7"
in about a dozen markets.

Blue Plate’s “Million™ sponsor-
ghip starts in two markets in Ma
and in the other six in the fall
Its agency is Fitzgerald Advertis-
ing here. “If You Had a Million”
it the rerun title of Don Fedder-
son's “The Millionaire.”

Prep ‘Kenny’ Comedy

HOLLYWOOD-—"Its a Creat
Lite” producers Ray ‘;mgﬂ'r and
Dick Chevillat are prepping a new
situation comedy for. NBC-TV.
Tentatively titled “Kennv,” it deals
with exploits of a performer in the
entertainment industry,

B'WAY ABOUNDS
IN ADAPTATIONS
OF TV DRAMAS

NEW YORK——Some mea-
sure of the contribution made
by live TV drama to other
entertainment media can bae
measured within  the next
month on Broadwav. Five dif-
ferent movies will be plaving
at Broadway movie houses
which are based on TV
dramas. And during that time
three different plavs, which
are amplified versions of hour
TV scripts, will continue to be
offered to theatergoers.

In the movies. Paddy Cha-
vevsky's “Bachelor Party”

at the Victoria on April

Robert Dozier's “The
Young Stranger” opens at the
Guild Theater in early April,
Reginald Rose’s "Twelve
Angry Men" opens at the Cap-
itel around Easter and “Fear
Strikes Out,” the Jim Piersall
story directed by Robert Mul-
ligan, opens at the Loew's
State. It follows Robert Alan
Aurthur's “Edge of the City,”
the retitled version of “A Man
Is 10 Feet Tall,” which has
been running there for more
than a month. These, of
course, are all feature tilms.

Theatergoers are seeing
Chayevsky's “Middle of the
Night,” at the ANTA Plav-
huum. where it has been run-
ning nearly a vear; Gore Vi-
dal’s "'Vmi to a Small Planet,”
at the Booth. and Arnold
Schulmans “Hole in the
Head" at the Plvmouth.

Dayton Set on Stubby
Kaye, ‘Scout’ Pilots

HOLLYWOOD — Davton Pro-
ductions, a subsidiary of Four Star
Films, will roll two of its sched-
uled pilots for this season this week
and next,

The pair are the Stubby Kave
Show, a comedy being directed by
Don Taylor, and “Indiah Scout,”
starring Casey Tibbs,

By GENE PLOTNIK

NEW YORK—There is a good
chance that the number of feature
films put on the market in 1957
will be more than half that of
1956, which was the vear the dam
broke. This is "ased on the likeli-
lood that both Universal and Para-
mount will make deals this vear.
If both put in full libraries, there
will be about 1,300 [eatures right|
there. Additional packages would
boost the 1957 total to about
1,500. In 1956 the total number
r:-l' pictures that went into TV was
2,650,

In the two and a half months of
1957 so far, two new feature pack-
ages liave been put on the TV mar-

ket, the “Action Package” (Pine-
Thomas) with 35 and the “Holly-
wood Premiere Parade” (Colimbia)
with 39. United Artists will bring
out another package next month,
containing up to 52 filins,

These 126 are, of course, a mere
drop in the bucket compared to
the quantity Universal and Para-
nmull_:! could turm nul_:ﬂ L i

The pros s on both those ma-

ﬁedﬁ last week. A num-
i}t'r of TV sources are known to
have placed bids with both of

them.
Cotl Rumor

Rumors and reports last week
were flying heaviest around the
major-market station group gath-

HOLLYWQOD — Television
tape will have its most immediate
attects on the independent tele-
film producers and on film labo-
ratories, Sidney P. Solow, vice-
president and general manager of
Consolidated Film Industries, pre-
dicted last week.

Solow’s prediction came in the
midst of mounting evidence that
tape will be able to be edited elec-
tronically, at least to some degree,
once the production models are
l delivered to the networks. The big-

gest problem, in actuality, may be
union jurisdiction, a factor which
came into play as early as a year

NEW SPRING SERIES

NEW YORK—Busch Bavarian
Beer will nsor “The New Ad-
ventures of Martin Kane” in its
seven-State area in the Midwest.
It is shooting for at-least 20 mar-
kets, and is understood to have
cleared Kansas City, Mo., and St.
Louis so far.

Busch Bavarian is Anheuser-
Busch's regional brand handled by
CGardner Advertising, St. Louis. Its

spnnsursh of Ziv-TV's new [ilm
series lf{ begin the week of
May 5

This deal was made by Zivs
national sales department under

CBS, NBC Split Emmys;
Live Shows Dominate

HOLLYWOOD-CBS and NBC
split most of the top awards in the
ninth annual Emmy Nominations.
New York topped Hollvwood for
the second straight vear, but the
real shocker was the preponderance
of live TV over film.

The latter was due to a great
extent to the fact that two live

rograms,  Plavhiouse 90" and

Caesar's Hour,” took better than|a
40 per cent of the national Emmys |t}
(exclusive of techuical awards) be-
tween them. CGiven this boost, live

shows garnered 19 of the statuettes
as against only six for [ilm.

In the battle between the net-
works, CBS took 12 awards, NBC
12, and ABC only two. New York
came out on top in 14 instances
against 11 for Hollywood.

"Playhnusa 90's" “Requiem for a

Heavywei scored what was
pmhag a greatest triumph for

“mg;ogmm in the history of
wining five; Rod Serl-
mg (repeating from last year) was

(Continued on page 13)

Ziv Quaffs Another
Beer With ‘Kane’

Walter Kingsley, which also made
small deals with four other brew-
eries, three of which have just
hegml sponsoring other syndicated
shows over large spreads. They
are Drewrys, which has the Don
Ameche P]:l:-,r of the Week™; Fal-
staff, which has “State Tmnper
and Stroh, which has “Captain
David Grief.” The other is Progress
Bw“mg

“Kane” is now sold in an esti-
mated 50 markets altogether. Ziv's
svodication sales staff has made a
mimber of station deals, includin
KTTV, Los Angeles; 'WCN.- TV,
{':hitagu; KOA-TV, Denver, and
KPHO, Phoenix, Ariz. It also sold
United Gas in Wilkes-Barre, Pa.,
and Standard Humpty Dumpty
Markets in Tulsa, Okla.

The new film series will appar-

(Continued on page 13)

Pabst Beer Buys
‘Champ Bowling’

NEW YORK—Pabst Brewing
has bought “Champion Bowling,
the Walter Schwimmer Company
package, for the Sunday 11-12
midnight time on WABC-TV here,
beginning March 24,

The buy eliminates Sunday
screenings of the Screen Cems Co-
lumbia Pictures package, now
scheduled Monday thiu Saturday
starting April 1.

www americanradiohistorv com

TV Tape Impact on
Labs, Indie Filmers

Solow Prediction Amid Mounting Evidence
Of Trade Ability to Edit Electronically

ago when tape first made its ap-
pearance.

The manner in which editing
would be accomplished would
probably be very similar to the
method used in the Du Mont Elec-
tronicam. An hour live program,
for instance, could be pre-produced
in this way:

Three, four or five cameras could
be hooked to individual tape ma-
chines, the program being shot in
several segments of perhaps 10
minutes each, thereby obviating
the tremendous pressures of hav-
ing to do an entire hour or longer
program in one take, with no pos-
sibility of correcting an error once
it's made. The director conld then
take whatever shots he wants from
each of the machines and blend
them together, with fades, dis-
solves, ete,, by re-recording on an-
other machine.

This possibility has already
created a jurisdictional dispute at
CBS behveen the International

Brotherhood of Electrical Waorkers,
which controls cameramen and
electrical workers, and the Interna-
tional Alliance of Theatrical Stage
Emplovees, to which film editors
belong, the present ruling being

(Continued on page 13)

Charlie Chan
Moves to Eng.

NEW YORKE—Television Pro-
grams of America is moving Char-
fiﬂ Chan to England next month.
“The New Adventures of Charlie
Chan” will go before the cameras
at the Borhamwood Studios, 13
miles outside of London, on April
15. From 25 to 30 of the first 39
episodes will be shot there.

About five episodes have al-
readv been completed in Hollv-
wood, J. Carrol Naish plays the
title role, and James Hong plays
his son.

Features, Series Launch

Dallas Film Industries

DALLAS — The newly formed
Dallas Film Industries, Ine., will
launch its film activiies with a
series of half-hour TV shows and
two features for theatrical release,
all to be shot in and around Dallas.
Production begins in May. !ue
Graham has resigned from an -
Radio directing post to assume the
presidency of the new company.

PIX FLOOD DUE TO PASS
1956 HALF-WAY MARK

Universal and Para Library Deals
May Break; Other Pkgs. Coming

ered together by Du Mont Vice-
President Ted Cott a few months
back. Sv Weintraub, executive of
Flamingo Films, has now entered

| that picture, tho his exact place in

it is not clear.

On a report that he and the sta-
tion group had closed a deal on
the Universal library, Weintraub
would make no comment. A later
report that they had a deal for a
large block of the Paramount li-
brarv, Weintraub denied, tho he
eonceded that he, as any number
of others, had made an offer to
Paramount.

A couple of station executives
believed to be part of that group
last week would say only that any
comment on the subject at this
time is premature. By the end of
the week the rumor mill had it
that their nepotiations with both
picture companies had fallen thru.

Should the station up land
either of these deals, Lﬁm wonld
then remain the guestion of dis-
tribution in the remhining markets.
This is presumably one of the rea-
sons for Weintraub’s participation
in their negotiations. Weintraub
emphasized that his involvement
in this situation does not have any-
thing to do with Flamingo, which
he owns with Joe and Jim Harris.

Weintraub was reported to have
offered Universal $20,000.000, to
be paid over five years. Observers
described it as a good offer.

Weaver Plan
Like Multiple
Film Selling

NEW YORK — HE rts that
Svlvester (Pat) Weaver is reaﬂvmg
a new nctwork are greatly exag-
gerated. Weaver's concept is a live
variation of the regiynal multiple-
station buv used by sponsors of
syndicated film.

The former NBC-TV prexy is
contacting agencies to see whether
they would be interested in a lim-
ited network buy, primarily in the
East, during the morning and after-
noon hours. The stations, of course,
have plenty ol time available dur-
ing those hours, and by pre-selling
those hours he would be virtually
certain to get clearances. Among
the programs bE:lI'I[I', otfered is

“Ding Dong School.”

Film Session Held
At NARTB in 1956

NEW YORK——The story about
the filin panels at the National As-
sociation of Radio & TV Broad-
casters convention incorrectly
stated (The Billboard, March 16)
that there was no such panel at
Last '_I.-'r::lr':-: convention, There was
a [ilm panel at last vear’s conven-
tion, which was held in Chicago.

It was two yvears ago, in Wash-
ington, that the NARTB did not
have film on its official agenda.

KDKA Buys MCA
Autry-Rogers Pix

PITTSBURCH—KDEKA, here,
has bounght the 123 Cene Autry-
Rov Rogers Westerns from MCA-
TV. The station plans to strip the
programs, intermingling the Autry
and Rogers [ilms.

The station will thus have five
nouwrs a week of thé MCA West-
erns on the air for at least two and
a hall years, counting reruns.
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DOUBLE TRENDS

~ Blurbs in Shift to Minute Length;
Fringe Time Importance Grows

NEW YORK——A strong shilt |ber of worthwhile minutes avail- | tising,  According to a spokesman

fo one-minnte commercials and the
growth of fringe time lo a posilion
of equal consideration with prime
time are being noted by station
reps and time buvers this vear.

“There is an obvious trend to-
ward minute copy,” savs Frank
Pellegrin, veepee of H-R Tele
vision, Inc. “The 20-second spaol
was a standard, a noclens of plan-
ning for nine out of 10 nalional
advertisers, but within  the past
year, at least five out of 10 lave

Iteredd their thinking. At pre-
cisely. the time when advertisers
were  pushing  for  one-minnte
spots and station reps were look-
ing for same, along came featire
films as a major staple of the
industry,”

“Featnres were the perfect an-
swer, upping the valoe of [ringe
time and the guality of its pro-
E["‘-Iﬂlll.'li'l!.ﬂ,” Pellegrin points  ont,
With Awerican Research Burean
ratings of 20,0 and more recurring
frequently todav in lale evening
anid  even davtime periods, am’j
with syndicateg Films generally

superior this season to meet the |

competition of features, the num-

(Gallu Readies

‘Border Patrol’

HOLLYWOOD — “Border Pa-
trol,”™ TV film series dealing with
!_||t exploits of*U. S. enforcement
officers on the Mexican border,
will be piloted for CBS filin divi-
sion by producer Sam Gallu.

According to reports, the prop-
erty will probably go into svudica:
tion, partially as a result ol the
present success of “Whirlvhinds,”
only [ivst-run which CBS il has
placed into svndication in the pas
three wyears. Its apparvest®  [elt
that the market is ripe lor other
new properties, and that CBS noeds
to come up with First-run product
o keep ils sale force ocenpied.

Gallu, in the mweantime,  josl
completed the rough cut ol his
“Blue  Angels” pilot, Filwed  for
NBC. ThLis "Navy Log™ series, air
ing on ABC, will probabilv be re
newed by UL S, Rubiber, tho Ameri
can Tobaceo is doubtinl, 1 "Tog”
relurns Lo the air nest season, il
wonld give Gallu the distinetion of
producing a progrwn Lor cach of
the three webs,

Iill]-]t? o mational spot advertisers  from Batten, Barton, Dirstine l'.‘-.l

keeps spivaling apward.
More Available

"No oone buvs a bad wminute | similar soceesses by other pack- vears it has coneentrate

when hie can get a good 20,7 savs
Cmore good minnles now.” Tn tight
markets  like  Bostor  and  Pitts-
burgh the earliest available spot of
any length oeewrs around -
night in this week's daily schedules,

The General Baking Company,
which recently  decided 1o leave
this phase of TV hecanse it conld
‘no longer tell its story in 20 sec-
comls, has been infloenced by re
Cports of  time bovers and  oreps
Cconcermied o enter the one-minnte
ield ivstead of pewspaper adver-

| Pellegrin, “IUs just that there are |

Oshorn, its ageney, General Baking
| is changing its mind on the hasis ol

Caged Tood ontfits, .
L Some  sporsors are earrently
buving two minutes back-to-back
for dilferent products.  Reps "are
predicting the rise of the hyvo-
fminule spot for a single prodoct
fwhich camot tell s story i one
"miite, This wonld merely be i
cextension of the enrenl practice
con spectaculars,  they  note,  and
Ceonld easily lead 1o even bigger
Lgronpings of contiguons minntes,
Cwnieh as the eight-minnte Sehlits
commercial  during leatare  filins
tine Milwankee.

LEE SPEAKS UP

Toll Test Would Bring
~ Instant Relief to UHF

BACK IN FALL

Official

NEW YORK—0Ofticial Filins is
getling baek wito Hirstermn syndica-
lion this [all, LFor the ‘J-‘.t.'-'l lwo

on -
tional sales of its English-produced
swashbocoklers, s svndication de-
pactment Las concerned itselb with
crepi sales on sueh series as “Star
| Perlormuance,” " American Legend”
el s Ustrippable” comedies,

Possibilities Tor its fall svidica-
tion push are the two new costime
adventores now heing produced in
| England by Sapphire Films. Both
ol them. "Fl'.aluji Paint™ with Lonis
lavysward  and “The  Blade™ with
Edimomd Purdom, are now in ol

A9-segment production, with it
Ldelivery expected here nest month,
LOITieial exeentives said that either
or both these series will be olfered
to regional sponsors in the fall.

A thivd new property, also 4 svn-
dication  possibility, @5 being  pro-
Ciloced in Amsterdam, Holland, by
| Arthine Dreibuss, producer ol 7Se-
Ferel File, UL S, AL one ol e Lirst
hall-hoor sevies ever to be sovudi-
cated by Official. 1t was described
as a series Tof an exceptional and

WASHINCTON — “Forthright | nltra high in the face of increasing wnique natire.” 1t has heen re-

commission action” in authorizing | “rombling”  about  curtailment  of  ported to be about a clairmvovant.

L il ron for toll TV wonld “al-
cmost make it logical lor mmmilac-
turers (o o into all-chaunel set

Commumitcations
Robert

wee ks.,” TWederal
Commissioner

week to the Senate Commerce
Committee’s TV probers. Lee

. ‘ Lee pre-|
(sented this opinion in a letter last | this time wonld want jurisdietion |

| present broadeast TV channels For
| “other services.”

o K £l et Lee believes anthedizalion of a doct from a Hollvwood source, Tts |
'['.H'ml_lﬂ:llli.?ﬂ. and \:.mr!tl rt:.*-;ull !“,lri‘.ﬂ for tuoll, plh:-iihlg.- al 'ﬂhlillt_:t{_'l.iﬂf.'-il'li[}ll lust Iu'l'!‘i-; of “Vuga-
“Wl]'f_ﬂtm”ﬁ for l_'l“" stabions M | three vears” duration, not only pos-- hond” fromm Bill Burrnd  Prodae-
top 50 markets in a matter of gible hut “an obligation” on the  tions, a show that has played lo-

‘part of the FCC,
b U"Nor can 1 believe Congress at
cover this thomy problem,”
rpomls  ont, Continuing

Hollvwood Sources
Official also expects to get pro-

Ceally in Lox Angeles, is only a start
in that direction.

This will be Official’s  first

Lee plunge into  lirst-rin 5}'m.|iw.h'un|
silence - sinee it launched “The Star and

to Return

Ist-Run Syndicat'n

nnder present conditions does not
mitke sense,

Exsplaining their change of heart,
Herman Rish, sales vice-president,
saidd they now [elt that “the finn
had dﬁ'ut‘h:ipf'd to the 'F‘H:iltt whers
it was able to lmrdle the natural
nbstacles of first-run sales,  Fur-
thermore, he saicd, to go into the
Field a livm liag to have production
sources that will assure at least
three new series a vear. OFfieial,
he said, now has such sources.

Ofhcial is plaoming to establish
a revolving fond of several million
dallirs for new production, and it
will be expanding its sales foree,

o Othicial's decision comes in the
wake of the same decision from
Scereen Cems, a Firm o with its own
ample production set-up but which
his been staving shy of Hirst-run
syocication.  Sereen Gems™  Tast
First-rum series was “Celebrity Plav-
homse,” which it put on the market
more than a vear and a half ago.
Screen Gems is expected o start
a syndication push within a matter
nf  weeks, possibly on Jolinny

Nighthawk,”

' TV KEGLING

 Becoming
- Aud. Puller
~ In Summer

CHICAGO — Bowling., tradi=

!fﬂ'1:n{‘d :-tlh.*i}».::r::pl_iuu TV the "most qbout toll TV on the part of the the Story” in 1953, Since then tionally a winter sport, i§ fast be-
Jlogical step,” which has been over- Senate Commerce Commiltee bears Official execatives have repeatedly coming & hig swnmer  andience

ooked in the efforts to keep the
mations S0 ultra high  channels
alive.

While lLee recommended pay
trial, & New York Congresson,
Edmnnd P, Badwan told Tellow
repwesentatives last week that “if
carrent  programs need  bnprove.
ment, the answer is not in increas-

Chim ot
“Acting Clairman Senator Lansche
treminded FOC commissioners that”
:"l"lli.b; coninillee dies nnt take Any
Sstand either wav”™ on any prospects
of a tial Tor pay TV, H]IIHIILE the
I'CC decicde to anthorize one.

Ax o pr;n::[h*.il aspecls of a 1ol
TV triul, Lee reconmnemls  that

Ranger & Lassie

Team on P.A. Trek.
HOLIYWOOD—0Ohe  of  the
miore novel teameaps in PoAL Ane-

i“l-'. thie E}rnj'jt_-: L HLI'IIH'!IIL', e "mh- enlreprenenn s of the [ SEIVICR mals will take E‘Ih{{‘.r this :-:piill_'.{ anil

™ thra toll TV,

Radwan said take all the monev risks, witly “pub- summer when the Lone Banger wnd

he lis been falting the “greeds lic nvestinent at the very mini- Lassie combing inoa peesonal ap-

promnoters of payv TV since 1955,

III|III]-" I.ovee "l.'l-Hllill “]IIt]IIt'.’.L'“ .'iIIII:I'

prarance jaunt that will enver B2

. u i s " LT i 8o & - I a '
e cliimed that “sponsor support”™ seviption TV brosdeasters fo in- vities with 08 appeasanees Ino sis

5 now more tan enoneh For the
Linest programs, amd “lelling pro-
molers take in as moch as 38.001) -

stall  egoipiient “on a0 mederate
lewse basis, rather than selling it
o the subweriber,”

months,
The twmr got nndder wav fasd
week with the Ranuer's appearance

OO0 for a single 30-minnte” pav | Lee wonld have resteaints on toll at the Greater  Thartbord (Connl)
program, will not improve the to protect free progranuming, and  Fair,  Lassie joins tor the lirsd
prowran ilself, he “certainly would not authorize  aombined appeacoce Apeil 21 in
' [.ee Stalement it ina onesstabion madket b this . Detroit,

[ Comissionier Lee s statement on

oll TV was "}-.u'l of an over-all granuning would he by percentaze e,
[ oatales,

plea to take wll meisures to save

time,” The time limit on pay pro-

- Continued on page 13)

The cirenit will eucompuss Foast-
Southern  and  Midwesrem

ADVERTISERS:
“QUIZ CLUBR”

L=

Get your product on

With emcees Brent Gunls and Jay Graysan, top favorites in Maryland

This is the progrom that attracts and holds the undivided
attention of more than 200,000 viewers each week! Survey
after survey proves il About 5,000 people actually write

to QUIZ CLUB each week!

10,000 people tried to telephone

the progrom during o special 30 minute contest, and the
city's phone system literally collapsed!

1:00TO 2:00P.M.

MONDAY THRU FRIDAY

QUIZ CLUB viewers are a loyal

this outstanding oudience-

participation show! QUIZ CLUB has a 5-year history
of fabulous selling—it's on unqualified succass!

<IVE 1IN C‘:'Lﬂ;‘*i' il

army of buyers. A coffee-

packer recently reordered three times on a Q. C. adver-
tised premium , . . a condy monufacturer doubled his size-

able business in 3 months thru Q.

Mow

item purveyor sold out,

C. ads ... a specialty-food
an exciting Mystery Voice

contest has the whole town talking!

Notionally represented by

www americanradiohistorv com

WBAL-TV CHANNEL 11 ﬂﬂ@

Edward Petry & Co., Inc.

At last week's hearing, jnsisted that  first-ron svndication  puller on TV, aceording to Walker

Schwimmer,  distributor of  the
“Cliampionship Bowling” film strip.,

When Schwimmer first started
Lswvndicating the bowling series three
'vears ago, barely 10 per cent of
e stations who boweht it retained
the featnre lor swmmer viewing.
Last veur. the show had become so
popular, 62 per cent took a sum-
mer flver on the alley pix.  Judging
From bookings so far for this sum-
mer hv the 175 “"Championship
Bowling stutions, Schwimmer esti-
meates that 90 per cent will hold on
o the feature during the hot
months, _

Another index of bowling's snm-
mier popilarity was shown rather
dramatically: Tast somuner in Iodi-
Lanapolis where  the  show  on
WAL was pitted  agaist  the
mnor leagne haseball "Game of the
Week.”  Bowling dresw a rating of
323 amainst 9.1 for haseball, ae-
cording to Scliwimimer,
| An upshot of the show’s hot
Lwether popularity: appears to he
A rise ol summer ilerest in bow -
g participation,  Frunk Laev, of
| the Culiforuia Bowling Association,
recently declared that bowling” is
show g signs of becoming a big-
ser sport i stmmer than in winter.,

AAP Adds Movie,
Cartoon Buyers

NEW YORK—AAP, Inc., has
picked up four more sales in the
Sonthiwest on Warner Bros. fea-
tores and cartoons, "The purchasers
Lare KDWIL Tueson. Ariz, which
Cbouglit 418 Warner Bros. [eatures;
KOO, Phoenix, Ariz, 232 Warner
features: KAKE, Wichita, Kan,
(hirst buver of the Warner feature
lihrary) 517 cartoons, and KOAT,
Albugergue, N. M., 58 Wamer
[eatires,

AAP ulso sold the 234 "Popeves”
Lo WWI'Y, Bloomington, Tnd., and
WETA-TY, Fort Wavne, Ind. Also,
KOLN-TV, Lincaln, Neb., took 58
Warner [ilms and the "Popeyes.”
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CBS, NBC Split Emmy Awards

® Continued from page 11

named best writer of a tEiEEE)a}n
one hour or more; Albert He nE
copped art direction (hour), Ralp
Nelson best direction (hour) and
Jack Palance best single perform-
ance. The entire shnw was judfd
the best program of the year
ditionally, “Plavhouse™ was given
the Emmy for the best new pro-
gram series of the year.

Five for “Caesar’s Hour”

Caesar took top honors in the
following categories: Best comedian
in a series: Nanette Fabray for best
mm:d.ienne-, Pat Carroll and Carl
Reiner for best supporting actor
and actress, and the show for the
best hour (or more) series. Miss
Fabray was a repeater.

Only two Emmys went to ABC:
To Leonard Bernstein for musical
contribution, and to Sheldon Leon-
ard for best direction (half hour
on the Dannv Thomas Show).

The Phil Silvers Show, the top
single winner last season, again
scored strongly, winning in the
best half-hour series and com-
edy writing categories. Edward R.
Murrow, a perennial contender
(and !.unnerj took three Emmys:
As best news commentator for “See
It Now"” and for the yenr—end re-
port, “Years of Crises.”

Dinah Shore and Perry Como,
1955 winners, were named as top
female and male personalities. Lo-
retta Young won honors as best
actress in a continuing series, a re-
peat from 1954.

Other winners were: Robert
Young, best actor in a dramatic
series; Claire Trevor, best actress
in a single perfformance “Producer’s
Showcase™); Paul Barnes ("Hit Pa-
rade”), best art direction in a half-
hour show, and James P. Cava-
naugh (“Alfred Hitchcock Pre-
sents”), best writing for a half-
hour show.

The dominance of four programs
or personalities (“Playhouse 90,”
Caesar, 3ilvers an Murrow),
which combined took 16 of 25
Emmys, is probably the most note-
worthy fact to emerge from the

" Lee Speaks Up

® Continued from page 12

number of hours per week. About
15 per cent would be allowed on
pay basis. If the aim were to in-
crease pay time, the station would
have to increase amounts of free
time. “II toll is good as they say—
it will solve much of the UHF
problem; if it is bad as its oppo-
nents say, pav TV will soon ll:e a
thing of the past,” says Lee,

The Original

“BUTTERFLY"

on Cameo Records

CHARLIE GRACIE

Mareh 25—Washington, D, C,
CASING ROYALE

April 19—Broaklyn, N, Y., Paramount
ALLAMN FREED'S Rock "n' Roll Show

For Awvailability Contact

BERNIE ROTHBARD

SUEZ BROTHBARD (DFFICE

250 3, Broad 5t., Philadelphia 2, Pa
Phone: KiI 5-1665-6-T

REHEARSAL
SPACE

T.V., radio, theatrical produe-
tions, Small to extremely
large space at the new New
York Trade Show Building,
500 8th Ave.

Inquire Mr. D. W. Carlton,

Pres. & Exec. Dir.
Phone: LOngacre 4-4100

awards. The bickering and some-
what jaundiced view with which
the presentation is viewed is hardly
likelv to be allayed by this and
by the fact that a split vote still
had some effect (it's IIF ifficult to say
just how much]'l on. many winners.
For instance, in at least two cate-
gories where there were four CBS
and one NBC nominations, NBC
won; where there were three CBS,
one ABC and one NBC show,
NBC won (and vice versa, in the
case of CBS). In only four in-
stances did the network which had
a majority of nominations in a
the | category win the Emmy for it.

As far as the production itself
is concerned, it was the smoothest’

in the nine-year history of the
event, and proved fast paced and
diverting despite limitations of
space,

Ziv Quaffs Beer

® Continued from page 11

TV Tape Impact

® Continued from page 11

ently be quite unlike the live show
that ran on NBC-TV several years
ago for U. S. Tobaceo. Tho it
also stars William Gargan, the film
show will have European back-

grounds. About a ha]E dozen epi-

sodes have alread n completed
in England. Ziv ]{Jas Barry Cohon
over there as its production co-
ordinator,

This is the first time Ziv has
shot a series in Eurupe since the ||
first episodes of “Favorite Story”
back in 1952,

The 1-1un:::|m£ of “Kane” this
ﬁrmg assures that Ziv will have

ree syndication debuts in 1957.
“Men of Annapolis” went on in
January, and "Born to Command”
is assured of a fall start. In addi-
ton, it is ible that Ziv will
come out with a fourth syndicated
show or go into a third year of

production _on_“Highway Patrol.”

.- TELEVISION’S LATEST
FEATURE FILM PACKAGE!

wire...

. Writa...

phone NAT GASSMAN today!

that the network may not alter the
ti}pﬂ in any form in the recordin

a program, i.e., it can be 115&5
solely for kinescoping.

Once these jurisdictional prob-
lems are settled, however, tape
may quickly become the dominant
factor in network production, In
addition to the improved quali
of live-on-tape TV, it should result
m space and manpower savings due

shorter rehearsals, thereby
Imwung costs as well as bringing
to live television many stars who
have shied away because of the
pressures involved.

It iz for these reasons that
Solow feels that there will be an
upsmi;e of live TV, thereby hurt-
ing film producers and lahs Labs
will, of course, also be hit by the
reduction in I::znmr:npm first ma-

¢ effects of which will probably
Jl:«a felt at the commencement of
daylight saving_time.

Jessel to Do
NTA Series

NEW YORK — George Jessel
has been signed by National Tele-
film Associates for a series of 39
film shows packaged as “Ceorge
Jessel’s Music Hall.” A half-hour
¢ | variety series, it will be produced
by Jessel and built around him.

The format calls for Jessels
reminiscences about the pgolden
days of the theater, Wlliﬂﬁ will
lead to film clips of famous com-
edy, musical and variety acts past
and present. The film portion of
the show will be culled from
NTA’s library of 1,400 Paramount
short subjects, Also in the series
will be first of the best movie
comedies.

Jessel also plans to have guest
stars on the shows to help with
reminiscences,

HO000000(
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Sold!

% %

Names, names, names—all of
them top-billed Hollywood
stars—headline this roster of
pictures from world-famed
Paramount!

And more than names, too!
Pictures with that high-action
drama and romance that has
proved itself high-level “box
office’” with theatre audiences.

Sales are coming fast—from top
stations in all key markets.
worthwhile suggestion: Look
into this action package fast
while your market is still open!

A

J0000000000000000000

—in all of these key markets
even befare their tv relenss
was officially announced:
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Screen Gems Issues
Package of 39 Films

NEW YORK — Following are | DFAD RECKONING—1947 .
the 39 piEtUI‘ES I Sereen Conia' | Humphrey Bogart, Lirabeth Scotr. 104 min.
. o o (1] . IIHT“ EEHTUHY—]'H
new fﬂﬂt“n’f film FJLkdEE; Holly | John Bareymore, Carole Lombard, 91
wood Premiere Parade.” The new | GOLDEN BOY—1939
package, on which sales started | william Holden, Barbara Stamwyck,..
two weeks ago, includes 16 pichures | covve vovie cvrvecniioeereres 101 min,
£0, P .
running over 90 minutes. | MISSING JUROR—1%44

i,

# i

s s . . {  Janig Caner, George Macready.. 71 min,
This is the third Ip:@:d-:agq of Co- | e AWFUL TRUTH—1934
lumbia PIEIIITES Lo Pilf mito T‘i'ri Irene Dunme, Cary Grant. .. ..0.. 92 min,
by Screen Gems, the others being BLACK ARROW—1948 _
“Hollywood Movie Parade” (104)] E&:;’E.Hiﬂ::’_’;ﬁ‘ BHUE. <o, 18 IR,
[ in 5 E 1
ust one year ago and Hﬂ"?“"ﬂﬂd! Rosalind Rbssell, John Boles.,.. 75 min.

Iystery Parade™ (52) last fall;
¥OU CAN'T TAKE IT WITH YOLI—1939

WALK A CROOKED MILE—1%48
Loois Hayward, Dennis O'Kecle.. 91 min.
Ilﬂ'l_itl-l', TOUGH AND READY—I1%45

. James Stewart, Jean Arthur.... 127 '“i“-l Chester Morrls, Victor McLaglen, 70 min.
= | HE STAYED FOR BREAKFAST—1%40
| Loreita Young, Melvyvn Douglas, . 8% min.
TALK OF THE TOWN—I%42
Cary Grant, Jean Arnhur...... 118 min,
. DARIMNG YOUNG MAN—1942
Joe E. Brown, Marguerite Chapman. ..

.............................. T3 mim.
WITHOUT A "PEER“ HOWARDS OF VIRGINIA—I940
Cary Grant, Mratha Scofi.,.... 122 min
HER HUSBAND'S AFFAIRS—]1%47
Franchot Tone, Lucille Ball..... K& min.
| SOMETHING T0 SHOUT ABOUT—I%43
| Don Ameche, Janet Biair...... 91 min.
|'I'HE WHOLE TOWN'S TALKING=—]935
| Ed. . Robinson, Jean Arnhur... & min
IMPATIENT YEARS—1944
Jean Arthor, Lee Bowman. .. ...
KEEPER OF THE BEES—1947.
Gilorig Henry, Michael Duane.. 70 min.
OYVER 21—1945%
Irene Dunne, Alexander Knox. . 105 min,
DESTROYER—1941

in the Rockford Area!

Edward . Hobinson, Glenn Ford. ...

............................... 29 mim.
ONE WAY TO LOVE—1%45

Willard Parker, Margueriie

305 [y | R e e R ) P Kl fiimn.
ONLY ANGELS HAVE WINGS—1919

Cary Grant, Jean Arnthur.,.,.... 12 min.

ATLANTIC CONYDY—1942
Hruce Benneit, Yirginia Fleld.., 70 min,
ADVENTURE IN MANHATTAN—1916
Jeun Arthur, Joel MoCres...... 75 min.
CORPSE CAME C.0.D, 1947
George Breni, Joan Blondell,, .. &7 min.
YOU WERE MEVER LOVELIER—1942
|  Rita Hayworth, Fred Astuire. ... 98 min,
 ROMANCE OF THE REDWOODS—1939
Charles Bickford, Jean Parker... 70 min.
GODOD LUCK MR YATES—]943
Claire Trevor, Jess Barker..,...
WOMAN IN DISTRESS—1917
Dean Jagger, Irene Hervey...... 7
PORT SAID—1%48
Gloria Henry, William Rishop. .,
TRAMP, TRAMP, TRAMP—1942
Juckie Gleason, Florence Rice, .
YOU BELONG TO ME—1%41
Barbara Stanwyck, Henry Fonda,
FLIGHT LIEUTEMNANT—I1942
Gilenn Ford, Pat O'Brien........
TARE AND SPARS—I%E
Japet Blair, S5id Caesar.,..... .
GO WEST YOUNG LADY=—]%4]1
Glenan Ford, Ann Miller, .......

IN THIS $ BILLION-PLUS
ijﬁ::mﬁ:ﬁﬁ:?ml,::;“ﬁlmmmnn 77 min
SALES EMPIRE WREX-TVY THEY ALL KISSED THE BRIDE—I942

Joan Crawford, Melvyn Dopglas. . E7 min.

JOHNNY D'CLOCK—1%47
ls THE KlHG SA'LESMAH | Dick Powell, Evelyn Keves

T min.
@7 min,
B min,

S min.

T min.

9% min.

|
 Good Ratings on ltaly
Pix Dubbed Into Eng.

., NEW YORK—Those English-
dubbed Svlvana Mangano pictures
\distributed by Nat Cassman’s
‘Amanda TV did - quite well on
IW’HE‘ﬁrT‘J here.  On  Sunday,
March 3, “Bitter Rice” drew a
| Trendex of 23.8. Two weeks be-
(fore that “Anna” got over 21,0,
\The first half hour of the features
competes against CBS-TV's “What's
My Line?”

The Rockford TV Area — lllingis” 151 market
eutside Chicago —is 400,193 fomilies strong,
with $2,357,080,000 income. It embraces
rich farm counties whose cities house industricl
giants like General Mators, Foirbanks-Mdrse,
Parker Pen, Burgess Battery, Sundstrand . . .
ond show soles indexes like Rockford's 138,
Ealoit's 151, Janewille’s 153, DeKalb's 184,
Fresport's 176, Dizon's 203, Soles total

Deinfermixture
Lights Blaze
In Washingfon

WASHINGTON—A recent de-
intermixture by the Federal Com-
munications Commission lighted a
blaze of controversy on the hill
| last week during House and Senate
Commerce Committee hearings.
Senator Butler walked out on what
‘he called “improper” and “coer-
cive” guestioning of the Federal
Communications Commission by
Committee Counsel Cox on its re-

a UHF area. -

On the Democratic side of the
committee, Senator Thurmond
wanted it on the record that even
it the Senate Commerce Commit-
(tee had recommended the FCC's
| deintermixture aims in its last re-
port (1956), as of this season,
“there has been no request by this
| committee to vou (FCC) for dein-
termixture to proceed.” OFf a letter

[ eomposed by Chairman Magnuson

‘asking the FCC to prepare itself
for deintermixture questioning in
'certain cases, Thurmond said, “Tt
Icnu]d not get enough signatures to

be sent.”

No Senate Okay?

It now appears that no official
| Senate Committee endorsement of
the FCC's deintermixture progress
'will be forthcoming, any more than
| on the committee’s own stalf report
recommending a trial for toll TV
(The Billboard, March 16). This
would appear to hold true, altho
at last hearing, Democratic Acting
Chairman Lausche and Senator
Blakely and Senator Monroney

n. | overrode concerted effort by Re-
_|publican Senators Bricker, Purtell

and Butler to halt questioning of

| FCC Chairman McConnaughey on

individunal deintermix cases already

decided,

' With no further Senate hearings
on TV immediate]{ in prnsFeut,
| senators appear to have left large
|issues in broadeasting to FCC re-
!spunsibilir}r. Questions of the net-
'work role will go to FCC's net-
'work study, scheduled for com-
' pletion by next July, under Dean
' Barrows. The controversial trial
for toll TV (see separate story)
' will be settled in next FCC meet-
ings, possibly within the month,
and possibly with concurrent de-
mands for Congressional legisla-
tion. The future of UHF service,
engineering-wise, will be in hands
‘of the all-industry study group,
i'l‘ASE'I, target date “a year from
now—we hope.”

TASO is believed by FCC Coun-
sel Baker to need clearance in the
anti-trust field before it can engage
in “concerted efforts” by different
firms represented, to produce im-
proved transmitters and sets for all-
channel broadcast.

tention of a very high channel in

PULSE FILM RATINGS
for December

; For complete information on programs, ralings, sudience side oOf COvETage,
please consult The Pulse, Inc, 15 W. 46 5, New York, M, Y.

The Pulse Audience

Composition Studies

* Syndicated Film

DECEMBER RATINGS

AvE.

Rank Show & Distrik. Rl g
1. Frontier Doctor

(Hollywood) ...cvcvvsvnnse 14.2

2. Annie Oakley (CBS) ......129
3. Sheriffi of Cochize (NTA) ...11.7
4. Cisco Kid (Ziv) ....... — | f5-.
5. Wild Bill Hickek
{Flandngs) ol igseaiis 10.9
8. TDeath Vallev Davs
[Pacific Borax) ....... +ss- 10.1
7. Steve Donovan, Western
Marshal (NBC) ....cv0uu9s 9.8
8. #5ky King (Nabisco) ...... 9.
91 R“.rrﬂlﬂ Hi“ ]r, t_EBS} AR EEE 9.8
10. Cowhboy G-Men
(Flamingo) . ...cvieinnnnns 8.1
AMONG MEN
Men Per
168 Homes
Rank Show & Disirib. Tuned In
1. vDeath Valley Days
(Pacific Borax) e e 84
2. Fromtier (NBC) .. ... ioies i4
3. Sheritf of Cochise (NTA) ....74
4, IF'rontier Doctor
(Hollywood) ......... AR i
5. Stories of the Century
(Hollywinod) . ....covesnnsas 70
8. Cene Autry, 1% hour
B w o i raca v i e WORPRG
8. Hopalong Cassidy, 4 hour
ENBEY i el s e 59
6. Judge Royv Bean
(Screencraft) .....ccciinne .30
8. Gene Auntry, 1 hour (CBS) ...57
9. Range Rider (CBS) .........57

Western Shows

AMONG WOMEN

Women Per

1 Homes

Rank Bhow & Disirih. Tuned In

1. Frontier (NBC) ....ccovenens ES
2. Stories of the Century

(Hollywood) ......ceo0veess 82

3. Frontier Doctor (Hollywood) . .79

4. tDeath Valley Days

(Pacific Borax) i 7 ¢
Judge Roy Beuan (Screencraft) .72
Sheriff of Cochise (NTA)..... 66
Annie Oakley (CBS)

. Hoppelong Cassidy=12 Hour
(NBC)

9. Gene Autry—=1% Hour (CBS)...51
10. Gene Autry—1 Hour (CBS),..50

-------------

oo -1 o A

AMONG CHILDREN i

Kids Per

i Homes

Rank Show & Disrib. Tuned In

1. Buffalo Bill Jr (CBS).........891

2. Annie Qakley (CBS)......... £9
3. Hopalong Cassidy—1 Hour

INBEY s ...55

3. 15ky King (Nabisco) ......... 85

3. Steve Donovan, Western

Marshal (NBC) ..cvvenansnes 85

8. Cisco Kid (Ziv) ..... PP,

8. Kit Carson (MCA} ..........-84

6. Range Rider (CBS) .......... 84
9. Hopalong Cassidy='2 Hour

ENEEEY & o e A £3

9, Wild Bill Hickok (Flamingo). .83

® Syndicated Film Misc. Shows

DECEMBER RATINGS
Ave.

Rank Show & Distrib. Haling

1. Patti Page (Screen Gems), ...10.7
2. Bosemary Clooney (MCA) .. .102
3, Stars of the Grand Ole Opry

(Elamingo] ... visiqranessa ;
4. Looney Tunes (Assoc. Artists) 9.7
4, Popeve (Assoc, Artists) ..... 9.7
8. Little Rascals (Interstate) ... 8.7
7. Confidential File (Guild) .... 6.9
8. Texus Rasslin'
(Tex Rasslin® Ine.) ........ . 8.2
9. Cuy Lombardo (MCA) ..... 5.9
10, Championship Bowling (Walt
Schwimmer) .............. 4.3
AMONG MEN
Men Per
100 Homes
Rank Show & Disirib, Tuned Inm
1. Championship Bowling {(Walt
Schwimmer) ......c.... o)
1. Confidential File {Guild) . ... .81
3. Victory at Sea (NBC) .......78
4. Cuy Lombardo (MCA) ......T4
5. Patti Page (Screen Gems) ....70
5. Rosemary Clooney (MCA) ....7T0
7. Texas Rasslin® (Tex Rasslin®
] 5o o TP S oo P e R B S~ S 64
8. Stars of the Cr.nd Ole Opry
Flﬂﬂﬂﬂgﬂ] B R OE F B E S R A FEESESE 8 p oL
9. Popeve (Assoc. ATtiSt) v ceeess 0
10, Liberace (Guild) ........... 34

AMONG WOMEN
YWomen Fer
1M Homes
Rank Show & Distrib. Tuned In

1. Patd Page (Screen Gems) ... .89
2. Guy Lombardo (MCA)..,....87
2. Liberace (Guild) ........ R v |
. Rosemary Clooney (MCA) ... .86
. Confidential File (Guild) ..... B4
Stars of the Grand Ole Opry
(Flanmingo) ..esvervivssssvas £2
Championship Bowling (Walt
Schwimmer) .......cco0004i
Victory at Sea (NBC) .......70
Texas Rasslin' (Tex Rasslin’,
Inc.)
Popeve {Assoc, Artists)

AMONG CHILDREN

Kids Per
108 Homes
Rank Show & Disirib. Tuned In

Looney Tunes [(Assoc, Artists), .93
Popeye {(Assoc. Artists) ....... 9l
Little Rascals (Interstate) . .. .. 56
Texas Rasslin® (Tex Rasslin,
| S
Stars of the Grand Ole Opry
(Flamingo)
Rosemary Clooney (MCA) ....17
. Championship Bowling (Walt
Schwimmer) ..........
8. Liberace (Guild)
B, Victory at Sea (NBC)
10. Guy Lombardo (MCA) ......12

-1 @

B o

10.

-----------------

SACh. (RN RO

------------

--------

$1,704,962,000, average 54,265 per fom- :
ily — 5447 gbove averoge. i

ZIV

The most recent viewership survey again
shows WREX-TV os the faverite, by better
than 3 to 1. If's fovered by advertizers leo |
v . . for its consistent results, ot much lower
cost per thousand.

J. M. BAISCH, GENERAL MANAGER
Represented by H. R. TELEVISION, Inc.

VY e X -1V
CHANNEL 13

a

ROCHFORD
ILLiNDIS

HAS THE HOT SHOWS

o LIV TELEYISION PROGRAMS,

wwWw americanradiohistorv com

INC.

W
=

IN 2 STATION

BIRMINGHAM

beating Sid Cae-
sar, Fireside The-
atre, Medic,
Danny Thomas &
many others.

PULSE—Feb. "54

Cincinnat Chitngo, Hollywood, New York

Kraike Preps ‘Dogs
Courageous’ Series

HOLLYWOOD — "Dogs Cou-
rageous,” series based on Albert
Payson Terhune stories, is being
readied for production by Mike
Kraike as his first indie TV venture.
Kraike formerly was producer at
Sereen Gems, and, most recently,
exec assistant to Irving Asher at
TCF-TV. William Morris Agency
is repping the package.

Ziv Hires Fitzgerald to

National Sales Force
NEW YORK — Ziv-TV has
added Frank Fitzgerald to its
National Sales Force. He will
work out of New York. This brings
the sales operation up to 27 men
in & move geared to major regional
and national advertisers. Ziv is
now represcnted in all of the
major U, S.. advertising centers.
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Stars With TV
Packages Get

MARCH 23, 1957 TV FILM PROCRAMMING

BREACH AND LIBEL

Judy Garland Sues

COMMERCIAL CUES

SHE'S IN A GRIP-KOTE
Continental Grip-Kote a
few markets which has now

wax producer, has completed a test in a
dlztermine& its policy for launching a
national cam

1211,

commercials hereatter.

The wax firm will feature celebrities in its
First on the list is
“Close-up” and other shows fame, who will

t]iimr Falkenberg, of
o the series. This

is actually the second series produced by Guild Films, the first
used for the test. Production will be supervised by Sy Keller,
of Product Services, and directed by Guild’s Wally Gould,

NAMES FOR RAMBLER

The American Motors Corporation is also making use of names

in its commercials.

On a new series of 10, Armuld Stang and
Jack (Baron Munchausen) Pearl will each do five.

One ol the

films is entitled “The Story of the Man Who Bought a Dinosaur”
and consists of 12 animated pauels. Lee Emmerich, of the Gever
agency, thru which the business was placed, is the radio-TV

ID'S

__production supervisor for the spots.

PERSONNEL NOTES: Rex Marshall has gone to the Coast to

shoot some new commercials for General Foods. . . . Commercial
announcer Bill Rogers, of the 64C programs, has racked up a

record of 1,200 ree

of Armed Forces training films. .

. . For the

Ted Bates agency, Allen Swift recently did three voices on the

new Viceroy ci
Cascade is maki
Falstaff beer thru

r, Fi
Films has created some hlurhstzlgﬂ?:

arette commercial. . . . PRODUCTION NOTES:
six blurbs for L&M ci

ettes and six for
rald & Sample. MPO Television
Ciba, and Filmwavs put together

live action and animation for Maxwell House coffee.

KLZ, KBTV

Build Up

Afternoon Schedules

DENVER—KLZ-TV, the CBS
outlet here, has reshuffled its
afternoon schedule in an attempt
to get a bigger proportion of adull
viewers.

Sheriff Scotty (Ed Scott), for the
ast two-and-a-half vears a kiddie
avorite, left the station for rival

KBTV and was replaced by a Star
Yelland afternoon matinee consist-
ing of a series of half-hour film
shows back to back. Beginning at
3 p.m, each day, Yelland introduces
the films, interviews wisiting fire-
men, disensses local events and
between films plugs the participat-
ing products and services,

A 30-minute film beginning at
4 pm. is billed as “Star Yelland
Mystery Theater”™ and will use
“Inner Sanctum” along with vari-
ous other mystery series.

To keep from loosing all of the
oungsters, who are quick to fol-
fuw the fleeing cowboys when they
“go that-away,” KLZ is moving its
Waestern theater into the 4:30 spot
and featuring MCA-TV's “Kit Car-

son.”
General Trend

“This trend is in keeping with
station program policies across the
country,” Hugh B. Terry, general
manager, reports. “Many of the
top stations are making a play for
adult aundiences at hours that for-
merly were aimed almost exclu-
sively at the i;mmgstem. We think
that we can hit a happy medium
with this type of programming.”

Meanwhile, KBTV, the ABC
outlet, is building a stronger line-
up of kid shows than it has had in
the past. Already blasting away at
competition with the “Mickey
Mouse Club”™ and its own cartoon
gshow, KBTV has had the lion's
share of the moppet audience daily
3:30-6 p.m.

Scott, long-time KLZ sheriff,
moved to KBTV last week to in-

troduce the aftermnoon Western film.

The Taylors
Fred and Fae Taylor, who have
conducted a two-and-a-half-hour
audience participation show for the

3 o top o
quality
film show for
Every Product,
Every Market,
Every Budget [
Olfices in  FaEselemgs i
il MEAS
nite dlEs 1___:_9 M
Y Film Division

il =

kiddies for nearly two vears, have
consistently pulled top ratings for
KBTV in the afternoon. The latest
innovation by the Taylors is a
daily take-off on one big adult
TV show but scaled down for
voungsters of five to 10 years,

On Monday’s the duo presents.
“The 64-Cent Question” starring

Fred and his midget soundproof
booth, complete with the same
theme music, “bankers trust” ex-
ecutive and commercials. It plugs
local products. “Princess for a Day”
highlights Tuesday's programming
with some child winning thea-
ter tickets, a dinner out, home
permanent kits and other “goodies.”

Wednesday Fights

Wednesday, of course, has to be
the Wednesday afternoon fights,
wiﬂ& Freii, the friendllﬁ.‘ suéiudali:lr
tender, plugeing a milk an i
company ffugrﬁ %)c]u'nd his bar, rl}t'
has the same theme song, between-
rounds commercials ang “pre-fight
warm up,” Kids from local or-
phanages, institutional homes and
other schools are featured, with
every fighter being a winner, get-
ting dinner out, free theater tickets
and lots of the sponsor’s products.

Thursdays see “A Penny a Sec-
ond” and Friday afternoon brin
“What'’s My Daddy’s Line? to the
KBTV cameras. Each is modeled
after the adult show to the most

Relief on Tax

WASHINGTON—TV program
packages which are partly owned
by their star were let off the per-
sonal holding company tax hook
by the Bureau of Internal Revenue
last week Wednesday (13). Among
others, the pleased TV packagers
were told in a special Treasury
“technical information release,”
that it will allow corporate tax
rates on the take—except for that

portion of income directly attribut-
able to the personal services of
the star stockholder. The latter
part of the income will get per-
sonal holding tax rate,

The Treasury Department adds
warnings that returns of such com-
l}anies will get a scanning as to
1ow much is attributed to the star’s
personal earnings. If the amount
of income attributed to the star’s
services is not reasonably in line
with comparable star’s salaries, In-
ternal Revenue can allocate the
firm’s taxes in what it feels a Fair
distribution between corporate and
personal holding income. The 1954
code (Sec. 482) permits such re-
apportionment by the Treasury De-
partment to “prevent evasion of
taxes, or to clearly reflect” the in-
come of such firms.

The ruling means that so-called
“star” holding companies, TV or
movie, can safely take the 52
cent tax rate on income, unless
the star accounts for more than
80 per cent of the gross income,
as distinet from income eamed by
“other” than personal services.
This would be a rarity in TV
packages.

NARTB Adds
Film Panel

WASHINGTON—The National
Association of Radio & TV Broad-
casters last week reinstated the
film panel on the agenda of this
%r_ear’s convention in Chicago, April

-11.

The TV film session will be on
Monday, April 8, 2-3 p.m. The
panel will consist of two station
spokesmen and tweo distributor
spokesmen, The distributors last
week received a letter from the
NARTB asking them to vote for
the two distributor executives they

minute details.

would like to see speak at the
5es5101M.

CBS for

NEW YORK—]Judy Garland is
suing CBS for 81,393,333, charg-
ing breach of contract and libel.
She filed suit in Federal Court
here Friday (15).

The libel, for which she is asking
51,000,000, occurred January 9,
when, she claims, an unnamed
CBS official had such statements
in the paper as: Miss Garland “is
known for a highly developed in-
feriority complex.” These remarks,
she claims, damaged her reputa-
tion and impared -her ability to
obtain work.

The contract in question was a
Five-year deal beginning January
1, 1958. It called for %BE.EEE a
year the first three years and in-
creased sums for the next two. It
allegedly gave Miss Garland the
right to approve scripts, producer
and other e E,rﬂa::l:luts‘:l;f1 the produc-
tions. The deal was signed De-
cember 20, 18955.

Last December, the complaint
alleges, CBS informed her it
wanted her for a show February
25, 1957. But, it states, CBS
failed to submit anything for her
approval. She charges that the
network attempted to compel her
to ' perform without conforming

WAIV Hangs
SRO Sign on
20th Features

NEW YORK—WATYV here this
week for the first time is sold out
on “Famous All-Star Movie,” its
16-repeat 20th Century-Fox pro-

m. The four new clients that

rought the show up to its full
complement of 10 are Alcoa Wrap,
Colonna Cheese, Lite Diet Bread
(Dugan's) and Breath of Pine.

Pharmaceuticals, Inc., which is
owned bv the same interests that
own WATYV, has been riding the
movie program since its debut in
October, but bows out this week
to make room for the new clients,

The other sponsors are A&P,
Adams Chiclets, Hit Parade Ciga-
rettes, Robert Hall Clothes, Vanity
Fair Tissues and Laddie Boy Dog
Food.

WATV will soon begin plaving
reruns of the 20th Century-Fox
features between the two nightly
plays of the first runs.

$1.3 Mil

with the contract. On January 8,
CBS canceled. On January 10, the
complaint says, Miss Garland in-
formed CBS its cancellation was
without force or effect.

CBS did pay Miss Carland
$41.666. Her suit asks that it also
pay the remainder stipulated in
the contract.

Ist '"Hawkeye'
San Francisco
Ratings Good

NEW YﬂEK——"Hawl:n;,'e an
the Last of the Mohicans™ regis-
tered good ratings in its first weeks
on the West Coast. Videodex gave
it a 16,4 in San Francisco, which
it plays on pix, Tuesday 6:30-7

1. This was aq’flinst a 17.0 for

Highway Patrol,” 6.5 for “Four
Star Playvhouse” and 2.2 for a
feature film.

Pulse gave it 22.3 in Seattle,
where it plays Wednesday, 6-8:30
p.m. It beat all its competition
there, including Ray Milland with
a 100, news with a 65 and
Liberace with 3.3.

Television Programs of America
has now sold the show in over 100
markets, the latest being Dallas,
(Skillerns), Pittsburgh (KDKA), Or-
lando, Fla. (Harper Plumbing &
Heating), Hartford, Conn., and
Knoxville.

Mo be dyvnamite,

‘Code’ Sells,
Saves Lives

NEW YORK—ABC Film Syn-
dication made three more sales of
“Code 3" and had the show cred-
ited with saving the life of two
children last week. The sales,
which ]put the mystery series into
a total of 140 markets, include
WCDA, Albany, N. Y., KCMB,
Honolulu, and a renewal from the
Signal Oil Company for KING,
Seattle, scene of the real life drama.,

Joe Kennedy, 15, spotted a dyna-
mite cap in an episode of “Code 3"
which 'ie was watching with his
father and mentioned that he and
his brother, 168, had been playing
with similar caps collected near
the Seattle-Tacoma airport, with
attachments that later turned out
Police detonated
the explosives and the relieved

family paid tribute to- ABC Film
in the local newspapers.

[

o )

BIG HIT MOVIES®
Thurs.—Fri.—Sat. at 11:00 pm

®average lead-in rating: 17.4 ARB

WwwWw americanradiohistorv com

Now, in the tradition E-} the BIG MOVIE (10 PM,
M, T & W) and BIG MOVIE MATINEE
(4:30 PM, M-F), KPIX presents filmdon's
BIG HIT MOVIES —more of the biggeat
movies ever released for television from
the vaults of RKO, 20th Century Fox and
Warner Brothers. Here are full one-minutas

availabilities in choice evening time,

in choice feature filma,

Call Lou Simon, KPIX Salea Manager or
your nearest KATZ office for availabilities

and coat information.

00% KPIX @ L /-nn FRANCISCO

'WESTINGMOUSE BROADCASTING COMPANY, INC,
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DOCUMENTARY

WNAC Pic

Delivered to
State Dept.

BOSTON—Upon request from
United States State Department,
Station WNAC-TV, here, has sub-
mitted its hour film documentary
on the Hungarian situation. Called
“Weltschermz | (World  Sosrow)”
the film was made in Austria by
the station's Jeff Forbes. Id Gil-
man and Frank Luther.

The request from the State
Department came after the local
ghowing on February 18, 10-11
p.n.  The State Department in-
tends to correlate the use ol
“World Sorrow”™  prints by all
branches of the pgovernment. It
will be shown in every embassy in
the world and also on overseas TV
and on motion pictare programs,

The film contains interviews with
Hungarian relugees.  Americans
helping on the ion]ﬂr and with
Austrians, as well as shots ol actual
escapes. This is the second docn-
mentary to come out of the WXAC
Public Affairs team’s trip to the

crisis area. The first was called
“Suffer the Little Childven.”

Storer Sales Div.
Reassigns Kelley,

Evans, Johnson
MIAMI — The Storer Broad- |

casting [‘"‘ump:mv has reassigned
some of its staff in order to create
a more effective national sales or- |
ganization and to establish closer
working relations with their sta-
tions and the national reps. Wil-
liam E. Kelley, formerly in charge
of advertiser contracts will become
New York sales manager for W[W-
TV, Cleveland.

Also, Lewis Jolinson, forner
Midwest TV sales manager, and
Paul Evans, Midwest radio sales
manager, will move East to become
New York sales managers. Johnson
will represent WIBK-TV, Delroit;
and FEvans, WSPD, Toledo; WJW,
Cleveland, and WJBK, Detroit.

Bob Flanigan has been named
to replace Evans in Chicago, hut
no replacement for Johnson has’
heen announced. Other sales per-
sonnel remains as was.

UA, SAG Agree on

Release of 12 Pix

HOLLYWOOD — Agrecement
was reached last week  hetween
United Artists and the Screen Aco-
tors’ Guild on release of approxi-
mately 12 post-"48 pix to TV, althe
final details still have to be ironed
out. Payment to SAC on the fea-
tures, all low-budget productions,
will be -’:Insely n'fnrl_{‘{ the lines of the
Mﬂl‘lﬂgrﬂm (Allied Artists) farmula,

The pix do not constitute a new
set of releases to TV, but were part
of a previous [.'l"ll:'_‘L"l”P the under-
standing being that thev would be

subject to SAG clearance.

PULSE LOCAL RATINGS FOR JANUARY

THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES

ATLANTA

3 TV STATIONS—181,500 TV HOMES

Population—778.200 123d in U, %)
Euying income—3%1,361 0% o0
i 24thi

Retail Sales—%1,093,106.000 (21sf)

Food Sales—%211 .B35,000 1234}

Drug Sales—355,608, Q00 123d}

Automotive—3201, 453 oo0 (22d)
Abeve tigures include fﬂllﬂwmu counties:

Cobk, De Kalb, Fulfon

TOP NETWORK SHOWS

1. 1 Eove Liey, WAGA, M. .. 439
2. Ed Sullivan, WAGA, Su. ....40.6
3. Godfrey’s Tatent Scouls,

WAGA, M. .iivisgenemenmmn ls.A
4, December Bride, WAGA, M, | 355
B, Burns mid Allen, WAGA, M, , 251
B, I've Got a Secrel, WAGA,

. AP R g S r M M+
7. Millionaire, WAGA, "r"r' HTERERY: ¥ P 1
E. {3, E, Thealer, WAGA, Su. .,..129
g, Hed Skelton, WAGA, T. ,.....312
10, Alfred Hitehoock, WAGA, Su. .39

T0P MULTI-WEEKLY SHOWS
1. Queen for m Dy, W5B,

T Py S W 53
2. Mickey Mouse Club, WLW-A,

Ml e e A 111
5, NBC MNews, WSB, T-F. ..... ]
4, Modern Romunces, W5H,

[ T IL.R
8. Clubhouse Gang, WSB, M.-F, 118
6, CBS MNews, WAGA, M.-F. ....11.7
Tr Gl.lidjﬂ“ L‘Iﬂhlp Wﬁf-}-'l-. M-'F+ --llr!
B. Search for Tomorrow, WAGA,

M.-F, ..osvssssssnsarsasanrseabl.
9, Love of LH‘:. WhGﬂn M.-F. ]
10, Bob Crosby, WAGA, M.-F. ... 109

, Wews, Weather, Misc.

(6:30 p.m.), WAGA, M.-F, ..,.109
TOP FEATURE FILMS
Once Weekly
1. ALG-M Plavhowse, WEB,
Su.-12:15-2:3 p.m. o238

Twenlieth Cenlury 'Ihrltlvll:\;'. I\-\'BI.

r
Su-10:30-12100 maid, ... ... 17.7
A, Late Show, YWSH,
E~11:00-12:00 mid. .. 133
4. Actlon Thealer, WSB,
S-d:1%-5:3 pm. .......000... 11.1
E. Fealure Spectacular, Wﬁﬂh,
F.~11:00-12:00 mid. . R A |
Muﬂl-Wuklr
1. Movle Matinee, WAGA,
M.-F-5:00-6:00 pm. .......000 10.4
1. Armchalr Playhouse, WER,
M.-5-1:00-2: 0 pm. . ..... SR | N |
3 Moviethme, U.S5.A., WLW-A,
F., Sit=11:15-12:00 snid. ........ 6.8
4, Sky Theafer, WLW-A,
M.-W., So-11:15-12:00 mid. .... 4.7
f. Moxle at 11:00, WLW-A,
AM-Fo-11: H—ll:&l p.m. e
TOP SYNDICATED FIlHi
1. Amo= 'a" Andy (CRS), WAGA,
TRATIM i icisirssrbsanns 26.0
1. Badge 714 (NBC), WSH,
MTE e ey 4.5
A Waterfronl (MCA), WAGA,
Tl o e i S i e v 1%
4. Mighway Pairol (v, WAGA,
FT:d ... .. e . 115
5. 1 Search for Advenlure (Bag-
nall}, WSB., T-T:08 .......... o B |
6. Superman (Flaminge), WSB,
L | TR R s 5
7. Sindio 57 (MCA) WAGA,
2 IR 0 || R e i T T 1K.7
B Man Called X (Fivh, WAGA,
BT L e T B e 182
& Man Behind the Badge (MCA),
WEB, M-T:30 . iivisnminrisins 1.2
il "'n.izm.: Fiction Theaier, {(fiv),
WAGA, T-T:00 . ............17.2
11. Le!nbrl:ar Playhonse I“'rr.r:rn
Gems), WSB, Su-2:30 ........ 16,7
12, Dr. Hudson's Secrer Journal
MCAY, WSRH, M-am:ad. .. ... . 164
11, Cily Detective (MCAY, WLW-A,
' | R B e S e ]
14. Bosewary Clooney (MUADY,
WaAGA, M-THO0 ..., R L
15. Frankie Laine Show {(“Lm:k},
WSR, 5012 Roon ... 15,3

BALTIMORE
Fapulation—1 #81 600 {12tk im U, 5)
Buying Income—32,360 849,000

1131l
Fetail Sales—%1 662,028,000 (12th)
Food Sales—3$386.142 000 (12th)
Drug Sales—366,537,000 (12h)
Automot ive—5$254 051,000 (14th)
Above figures include fellowing counties:
i Arne  Arundel, Balbimore Cify and
Baltimare County, hd,
TOP METWORK SHOWS
I. I Love Lucy, WMAR, M. .., 457
1. Ed Sulliven, WMAR, So, ...., . 428
3. Godirey's Taleal Scouln

WMAR, M. ... .cvinavinin e
4. Allred Hitcheock, WMAR,

e e b e R e 37.0
£, (i, E. Theater, “Hhﬂ,

q'\.'.' A S R R T e ¢-¢|||1H-'
fi. Boxing, WAAM, W, ..........3510
7. Red Skelion, WMAR, T, secu..34.0
B, Disnevland, WAAM, W, .....106
9, Plavhouse 90, WMAR, Th. ....33.)
10, Climax! WMAR, Th, ...0aue.. 331

T0P MULTI-WEEKLY SHOWS
1. Amos 'n" Andy, WMAR,

H‘"‘Fl A EEE AR -EA oA 1!’
1. Mickey Mouze ﬁlh. “.l,t'“

MaF, oivsases RN |
3. Publle I:nl'n:lnr WHAH

WMAR, T, Th. ......... vaea 160
4, Guiding Light, WMAR,

M~F: ..... vos 1B
i, Senich Tor l‘nmnrrmr, “'Mﬁll,

WMAR, M.F. ........c0000n 12.7
8. Drealing for Diollars, WMAR,

“ F 54 r rAH FS FFA SR 11!-!
T. THS MNewsn, WMAF. L F 11.3

| & Firal, Misc, (7 p. m.), WMAH
| M-F. .. TR i A |
9. Art L:nl:l:l.lrr. “’Mh!

MF.. iis sanas 120
10 Arthur Gmltr:r. WMAR

MATh wvans 119

0P I’HJIIIF. FII.HI
Once Weekly
1. Thealer of the Ailr, WMAR,

Se1100-12:00 mid, ... ......... 18.3

i. Park Chrele Theater, HA.LH.
W.el1:15-12:00 mid. ... .o 1.8
3. Western Adveniure, 'H'l-tlﬂ

S-:00-3:08 pm. ,............ 1.4
4, Ford Fllm Playhouse, WAAM,

F.-10:M-12:00 mid. . . K
i, Sunday Playhouose, w.tih'r

Soel00-d3 o pm L.l 9.1

Multi-Weekly
1. Twenteith Cenbury-Fox Theater,

WEBAL, §.-80.-11:15-12:00 mid. .118
1. Chanmel 1 Thester, WMAR,

AL-F-11:3-12:80 mid. ... .... 7.9
3. PMavhouse 13, WAAM,

M-F.-1:00-2:30 pm. .... . B
4, Nociorne Movies, H’.-lﬂM.

M., Th., 8., S0.-11:30-12:00 mid. , E.2

TOP SYNDICATED FILMS
1. Superman (Flamingo), WEBAL,

LT Y T R X, |
1. Man Tzlled X {?Iﬂ. HBAL,

P (- || P Y 0.9
a. lmmi n* Andy (CRESE), “'M.Ht

M.-F.-6:08 ... 189
4, Vederal Men LHC*L WMAR,

F.-é:30 .. 3 LIRS
2 wWwild Rill H.Itlml IFI.I.IIIIJ]'

WHAL, F.-To ... .
6, Waterfromt (MCA), 'u’i."‘k'l.hﬂ

T | 7.9
7. Ciico Kid (Ziv), WBAL,

B I e e 17.2
7. Racket Squad LAHE‘}. WhAR,

LT 4 L | R (2 |
&, Public Defender tlni:cr!.'tatf}.

WhAR, T, Th-%30 .......... 060
2 I Led Three Lives (£iv},

WRAL, M-T:00 .. ............ 160
11, Esso Golden Pluyhouse

(MTicial), WMAR, Su.-7:00 ....159
12, Uity Deteciive (MTA), WMAR,

WosAD ..., et LN
13, Annie Dakley ;{','B"H WBAL

b 5 v || R A R T g e IRE S 15.3
14, Capipin Midnight (S5creen Gems),

WMAR, S-6:30 ..... .. 15.0

E want a personality-air salesman who is ready for a great

opportunity with one of the nation’s largest radio operations,
Excellent income, beautiful large Eastern city, big-time operation
in every way. You could be top man in your city now or could be
unknown with great potential. Respond only if you have excellent
character, top references, five years’ experience, desire to settle
permanently, capacily for reciprocating strong loyalties, ability

to work closely and effectively with strong sales organization. If
vou think you qualify, answer this ad only if you include a minimum
30 minutes tape taken off the air only, a complete resume including
at least five references and a picture. Your material will be read
only by top management in strictest confidence. No replies or
material will be returned. Box 92, Billboard, 1564 Broadway,
New York, N. Y.

Wwww americanradiohistorv com

BIRMINGHAM
2 TV STATIONS—146,800 TV HOMES

Population—a12 700 LA74% n W, 5
Buying |rcame—S$EE9 470,000 (4157)
Retal Sales=—%a07 8O3 000 (44th)
Food Sales—5 142,033,000 [40th)
Drug Sales—5%!15.699.000 (53d)
Mtomative—=5S14 545 000 132d)
Above figures include {ollawing counties,

CLEVELAND

3 TV STATIONS—457,100 TV HOMES
Population—1 616 B00 (11#h in LF 5}
Buying Income—53,597,1 16,000

L 10th
Retail Sales—%52,136,950,000 111th)
Food Sales—3502,023,000 (10th
Drug Sales-—-576 207 000 10k
Automotive—5402 002000 tT1th

Jefferson Abave figures include foliowimg countes:
Cuyanoga, Leke
TOP NETWORK SHOWS
1.1 Love Lucy, WBRC, M. ,...468 TOP KETWORK SHOWS
1. Ed Sullisan, WRRC, 5o. ....454 1. ¥d Sullivan, WIW, Su. ... 1.7
3. Phil Silvers, WBRC, T. ., ......45.0 2. Dismesland, WEWS, W, _.. 40.3
4. Red Skelion, WBRC, T. ......44.83 | 3 Godfrey's Talent Scouts, ‘H.}W
8. . E. Theater, WERLU, Su. ... 418 S P .0
6. $64.000 Challeage, WBRC, Su, 408 | 4, Boxing, WEWS, W, .. .. ..... 083
7. December Bride, WHRLO, M. . 4058 5 Lawrence Welk, WEWS, & .. 380
E. The Brothers, WEHBRLC., T, ....400 | § S84 000 Question, WIW,
9. Alfred Hitcheook, WBREC, Su. 398 S R L Lo B P RS T 0
9. Ernie Ford Show, WART, Th, .39.8 | 7 1 Love Lucy, WIW, M. ...... 6T
B. Wyatt Earp, WEWS, T. ......360
TOP MULTLWEEKLY SHOWS | o Ferr o oy, 5o, 1. ors
1. Dinner Theater, WABT, M.-F. . 20.8 AR L ETIG06 S S
. M Mouse oub. WART.
e B N w78 | TOP MULTI-WEEKLY SHOWS
3. Circle & Ranch, WRARC, M.-F. (167 | 1, Mickey Mouse Club, WEWS,
A Circle & Thealer, WBRC, M.-F. .. - 26.&
- M.-F. .... [ | i BR BN B u*ll:lntl: .I'a.ﬂ'!il'll.‘l:l'l, 'I{T'l-'r
5. Mystery PIIJIFI‘!H*-!. WBHE‘, M.-F. .... 159
M WY e e b e . 161 i N “l‘l!ﬂﬂli Elnlh ml Ii.. p H'II
& NBC MNews, WaBY, M-F. ... 155 wWIW, M.F. ..... o148
7. MNews, Sporrs, Weather (6:10 4. 11th Hour News, Wl!ﬂ'lﬂ'.
pom), WART, M-F, . .ol 151 KYW, M.-F. ....cioucatanaicn 1148
8. CBS News, WHRC, M.-F. ,....142 | 5 ™ews Hilltes (6:30 p.u.}.
9, Queen for a Day, WABT, WEWS, M.-F, ...ci000000ir0-2 1.1
M-F. .. : L1377 | & Two Star Reporter (6:43 pom.),
10, News, Sporis, ‘Weather 4:30 WEWS, M-F. ..ooivvieniinins 11.%
p.m), "VBRC, M,-F. «......... 140 | 7. Captain Penny, WEWS, M.-F. . .12.4
R. CBS News, WIW, M.-F, ..... %95
9. NBC News, KYW, M-F. .......%3
T'W FH.“'EE Hle 0. Arthur Godirev, WIW,
Once Weekly M.-Th. . L - K7
5. Film, WART,
FoT:00-8:00 pom. ... .oouunenn. 208 'I'ﬂ.]ll mmﬁ ﬂ[";
1. Film, WBRC,
F-7:00-8:00 pin. ... .. .........208 Once Weekly
3. Academy Thesivr, “nltlf:, 1. Western Theater, KYW,
Su~4:00-5: pm. ..... we o2l N2 30-4:00 pE. L...aee.... 2000
4, Spnday Matinee, 'H'IIII:. 1. ;. E. Featurama, WIW,
Su.-2:00-3:15 pm. ..... P b | So-d: M- pm. ... ..0000..0 IR0
5. Milllon § Movie, WERC, 3. Home Theater, KYW,
Bl l08=-12:00 mid. ............11.8 8.-11:08-12:00 mid. R

Multi -w:lit.ir

. Lelsey's Fremiere 'l‘iﬂj:tn IYW.

1. 11ith Hour Thesder, WRRC, S 1S-02000 mbd, ......... B |
M.-F.-11:15-12:00 mid. .,..,... 7.3 | 5 Senday Night Feature, WiW,
7. Star Siudio, WART, Bu-~11:15-12:08 mid. . S L |
MoF., Su-12:00-1:30 pm. ..., 6.0 HHIII-WIEH]I'
1. & o'Clock Adventure, KYW,
TOP SYNDICATED FILMS " ;'::’ -i'“-'r;:gnr;:; e
1. Man Called X (Ziv), WBRC, M. _5.':'._1",&“_;,“ S a1
T80 .......... sesraeaas 33 | 2 Late Show, WEWS,
2. State Trooper (MCA), WBRC, T, W, S.-11:00-13:00 mid. .... 7.1
5 T."}M ..................... 31.' 4. Wite Owl Th!'l.l‘tl'. w_]w_
s W M., Th, Su.-11:15-32:00 mid. . 6.9
- AP EE ST LS 5 Late Matlnee, WIW,
4. The Whistier (CBS), WBRC, -5:00-6: K= 5.1
Fo030 . 8.3 e et sl
B The Lrl'llz"lﬂii'fltd ifiv), “BHL
5.9:30 ... L i T0P SYNDICATED "I.Lﬂ
& . Hudson's *-.-:.-. n:i Ju:mn.LI L. Highway Pairol (Zlvl. WIW. 3
IMICAY, W20 o e Tl oiarercaran waneiaro 20D
7. Science Ficton lheater, L.E'n], 1. Hange Rider (CBS), “‘E“'S. "
WBRC, Th-B:30 . .....iiensss 230 SoSu-TM .. AP | N
B. Badge 714 (NBC), WBRC, 3. Frontler (NBC), WIW,
Th gm SRR Sy “:p:lj 'irjﬂﬂ' B b ESEg FEgEa ESd besd e 21"!
%, Soldiers of }'mmnr: u.‘HE'.M 4. Annle Qakley lEﬂﬁ], WIW,
WBRC, Wb .. oveernn....,223 5..6:30 ..... ceon LD
10, Stage 7 (IPA), WHRL, 5. Sherlff of Cochise (NTA),
Th 910 . . Eil. K1W, EIEI.-I-IUIJ'.H Vs (ﬂ,!.. ...... 1%.5
. ¥ ndv (CR W . 6. San Francisco Bear (CRS),
1, Ao n Andy (B9, WORE, o R0, 0 ebresvas 183
12, Litile Hascals (Interstale), 6. Soldlers of Fortune (MCA),
WABT, M-F.-6:00 ............ 108 EYW, Th-7:00 .. ETLLEERT s 169
13. Annie Oakley (CHES), WHRC, B, Combat Sergeant (NTA),
g o0 1 (R et M SN S 0.3 WEWS, Su0.-6:30 ..............11.7
14, Dr, Christian (Ziv), WBRC, 9, tDeath Valley Days (Pacific
Woolie e L ) ) 190 Borax), WIW, S5..7:00 ........ 17.5
15, Mr, District Ar!nrnt_l.' L.Ew] 10, Science Fictiom Theater (£iv),
WEBRRC, MO0 o 198 BN Tl o N L 1R.7
16. Tode 3 (ABC), WBRC, 11, Mickey Rooney Show
A o e e R R 183 iScreencraft), KYwW, M.-T:00 . 159
17. Rosemary Clooney (MCA), 12, Hopalong Cassidy (NBC),
WRBRC, F.-1000 ., .... ves 118 WIW, S5600 .. coriviieipandid
17. ¥5ky King {Mabisca), '!.\-AFIT 12, Waterlront (MOCAY, \'EF“'S
Bu.-5:00 ... ...l'.l'l MATAOH v e 15
19, Buffala Bl .Ir I;LE"H "n"n-’AB]‘ 14, Man Called X 1?11], WIWw,
B-1200 mO0n .. bseenins 118 g | R vq P 1ACT

Rheingold to Try Twin

Exposure With ‘Code’
NEW YORK —= Bheingold will

try  double exposire for lhi’ hr'-.t.
time when its fwin buys of “Code |
3" from ABC Film  Svndication
debut here next week over WRCA- |
TV and WPIN. The Thursday
8-5:30 p.m. series on the latter |
will carry the episodes sereened the

previous week in the Monday
10:30-11 pan. :‘.}Hm-"nga on WRUCA.

ABC Pix Puts ‘Sheena’

In Seven More Marts

NEW YORK—-—ABC Film Syn-
dication racked up seven sales for
Sheena, Queen ::1Ip the Jungle™ last
week, to put the adventure show
in 70 markets. New buvs are
WMAL, Washington; KROB, El
Paso, and KSIX, Corpus Christi,
in Texas; KTVX, Tulsa, QOkla;
CEMI, Quebec; CKBR, Barrie, and
CKCO, Kitchener, in Canada,

20 Murkets Buy

Pine-Thomas Pix

NEW YORK —— The 35 Pine-
Thomas plf_hlres, now called the
| “Action Package,” have been sold -
to 20 stations so far by Nut Gass-
man’s Signet TV,

Most of them are i major mar-
kets. They include WERCA-TV,
New York; WOGN-TV, Chicago;
KRCA-TV, Los Angeles; CKLW,
Detroit; WCAU-TV, Philadelphia;
WMAL-TV, Washington; WNAC-
TV, Boston; WCPO-TV, Cincinnati;
WISH-TV,Indianapolic, and
WBUF-TV, Buffalo.

PROGRAMMING—
tha key o swocensiul TV adverfising

THE BILLEOARD-
Ihe key lo successiul pregramming
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‘Fair Lady’
Due for Sock Hypo

Road Company Deb Sparks Hinterland
All-Out Diskery Sales Pitch

NEW YORK —— The history-
making Columbia Record’s “My
Fair Ladv” album, which has al-
ready hit the one-million sales
mark, is set to receive another tre-
mendous sales push via a promo-
tional campaign  hitched to the
“Myv Fair Lady” road show. Latter
gets under wav Tuesdav (18), in
Bochester, N. Y., with Brian
Aherne and Amnne Rogers in the
leads, Musical will tour in 13
cities, winding up November 3 in
Chicago.

Archer Exits

Shaw for Own
Agency Set-Up

NEW YORK—Next week, there
will be several major changes in
the booking agency picture and
more are expected to follow, Jack
Archer, vice-president and general
manager of Shaw Artists, will
leave that firm on April 1, and
take a long Florida vacation prior
to going into business for himself.

The one-nighter department at
Shaw will be taken over by Dick
Boone, current kev exec at Ben
Bart’s Universal Attractions, who
leaves his present post on March
25. Boone's jurisdiction will take
in this phase of the operation for
al! Shaw offices, in New York,

‘POPS" TO GET
ASCAP SALUTE

NEW YOEBK — When the
membership of the American
Society of Composers, Authors
and Publishers convenes for
its annual banguet at the Ho-
tel  Waldorf - Astoria  here
March 28, the gentleman
conducting the band on the
stand will be Paul Whiteman,
whose birthday that day hap-
pens to be,

The sentimental salute to
the great music man was set
up by the Society’s genial

_ prexy, Paul Cunningham, long-
time buddy of “"Pops.”

Package

Columbia, informing distribs that
the road show will shortly arrive
in their area, alerts them to the
theme that “the sales surtace hasn't
even been scratched.” In em-hj
area, a massive publicity campaign
tving-in the show and the album |
will be carried out. According to
Arthur Schwartz, diskerv’s director |
of advertising and sales promotion, |
two advance men with the legit
show — Norman Rosemont and Al

Butler —]willI contact l.".i.illi‘.h dish‘iE HOItzmun 'l'ﬁ
prior to the show's arrival, to wor D Af
out joint promotional campaigns. | eccu ter

cesshul,

persomt ‘amperances by e | EPIC Bow-Out |

out personal appearances by the
NEW YORK—Marv Holtzman |

road show's stars, and will make

blocks of tickets available to dis- (
| has been pacted to the artists and
repertoire team at Decca Records.

tribs for use by key dealers, jock-
Only  recently, Holtzman had

eys, etc. Also planned are “Mvw

Continued on page 25

( s ) howed out of the top a.&r. post at |
Epic Records.

PA Fair Play: | s sewmmm s
Grﬁup Lay It rumors among Al and Dick’s iy
On the Line

Brill Building circles. However,
Decca a&r. veepee. Milt Gabler,

NEW YORK — In a move to
reach all members of the Song-

Diners Club Tests

Record Cr

edit Plan

Move in Co-Operation With Music City;
Success Would Broaden Sales Potential

By JOEL FRIEDMAN

HOLLYWOQOOD — The Diners’
Club, the nation’s largest charge
account organization, is currently
engagged in a test campaign witfu
Wallichs Music Citv thra which
consumers may charge phonograph
record purchases.

The move is of vast significance
to the disk industry, and if sue-
would  further  broaden
the market potential for records.

Clyde Wallichs, owner-operator
of Music Citv, declared the pres-
ent campaign to be a test onlv. In
addition to honoring Diners Club
credit cards for in-store pucchases,
Diners and Musie City Eun'e thus
far participated in a mailing to
some 20,000 Diners Club members
in Southern California announcing
the new mail service.

Initial mailing to Diners Club
sibseribers listed three albums by
which members could “save up to
$1.50 on well-known labels, latest
releases, major artists’ albums.”
Packages in the introductory offer
were Tony Bennett's "“Tonv” on
Columbia, the firm's “Buy of the

Month” for February, RCA Vic- |

tor's “Melachrino on Broadway,”

stoutly denied that Holtzman was
replacing anyone in the Decca
organization.

writers Protective Assoctation affi-

liated with the American Society /

of Authors, Composers and Pub- s nte
lishers, Bernie Wayne's SPA Com-

mittee for Fair Play this week took
ade in the musie trades to run an

open letter to all ASCAP-affiliated
members of SPA.

Chicago and Hollywood,

Archer has been with Shaw for
eight vears, taking over as general
manager when Billy Shaw died last
June. Boone has been associated

The Fair Plav Committee, a
Ernup of BMI-affiliated SPA mem-
ers organizeq to protest the SPA’s
activities m behalf of the Song-
writers of America’s (a group of

NEW YORK — The Exmrutive|
council of Songwriters’ Protective
Association last week took steps to|
defend itself against charges made |

rnal Pot

that firm's SOR Buy for February
and Frank Sinatra’s “Close to You
on Capitol. Both the Columbia and
RCA Victor albums were offered
at $2.98, the suggested list price
for these albums [ﬁiring the “buy”
period, while the Capitol album,
regularly listed at $4.98 was of-
fered by Music City at $3.48,
Diners Club members can order
(Continued on _page 24)

—— e

NBC Wins Letis
From RCA for
Key Exec Post

- NEW YORE—Howard L. Letts,
| vice-president and operations man-
‘ager of the RCA Victor Record
| division, has resigned that post in
I the RCA organization to take over
'a key position with the NBC-TV
| wing,
Letts will join NBC April 1 as
| head of the Business Affairs De-
partment of Television Programs
and Sales. At the next NBC hoard
of directors meeting, he will be
proposed for election as an NBC
veepee,

According to Larrv  Kanaga,
vice-president and  general man-
ager of the Record Division, Letts”

Keeps A'Simmering

mittee chairman, Bernie Wawne,
SPA veepee Louis Alter stated that
the SPA’s “basic principle has
been, and always will be that

successor has 1.o! vet been selected.
Letts himself was in the hospital
Nast week undergoing surgery, and
amy appointment wonld await his
approval. Recently, Victor brought
Tim Davis, former manager of the

with Bart for 22 vears, with some | ASCAP-SPA writers) pending suit

time out during which he man-
aged the Tiny Brandshaw and
Cootie Williams bands. '

Shaw Artists has just opened its
Coast office. Milt Shaw was there
last week installing Ira Sidelle as
local manager.

Spring Sales
Plan Unveiled
By Liberty

HOLLYWOOD—Liberty Rec-
orcls unveiled its spring merchan-
disin? plan to 25 of the firm's 32
distributors last week at the com-

anv's first annual sales convention

ere,

Effective March 18 and running

against the networks and BMI, told

against its members by the SPA |
Committes for Fair Play, a group

| songwriters must be entitled to par- | Custom Records Division, over to

ticipate in all decisions, as well as aid Letts as new Manager of Op-

[heir !.-‘I_'ﬂ't-}! ko a]_]_ BEII'SPI‘L Memn- of Ellﬂﬂd TLII.I.'-iit', Illc.fﬂffﬂ'iﬂhffll
bers by regular mail Jlast week. SPA songwriters, The BMI-S5PA
They planned to circulate their |group objects to the SPA’s activi-
ecnplaints against the SPA admin- |ties in behalf of the Songwriters of |
istration to all ASCAP-SPA mem- | America’s pending suit against the |

in all proceeds, concerning com-
positions written by them.” “Un-
fortunately,” continued Alter, “the
BMI operation does not recognize
this right of co-administration. It is

bers this week, also via regular
post.

networks and BMI. (the only important organization
In a letter to the Fair Play Com- | thruout the world in which per-
formance riglits are administrated,

Kick Off in

By BERNIE ASBELL
CHICAGO—TFirst of a series
of elinics for Mercury Records’
foreign alfiliates will open Satur-
day (24) in Amsterdam, Holland,
it was announced by Irving B.

thru Mav 10, Libertv will allow  Green, president, who leaves this

a blanket 10 per cent discount on
all LP purchases during that
period. Discount is applicable on
all new releases and l&m complete
Liberty catalog,

Distributors also learned that the
firm's Julie London “Calendar Girl”
LP will now be available in a series
of three single-pocket extended-
piav records.

Distributor meeting at the Hollv-
wood Roosevelt here was presided
over bv President Si Waronker,
Vice-President Jack Ames and Pro-
duction manager Bobbi Dicterle,
who outlined Libertyv's plan and
policies for the remainder of the
year. ."iilpl'ﬂ!{il'“:lrﬂl}’ 1.500 persons
attended the firm's open-house cele-
bration at their offices and studios

week to attend the session,

The clinies will feature how-to-
do-it  explanations of American
trade practices in production, pro-
malion, accountin and sales.
Green said that the burgeoning
foreign activity of his company has
made the meetings essential to a
proper co-ordination  bebwveen
Merc and its overseas affiliates.
Irwin Steinberg, treasurer, and
Bob Shad, Eastern a.&r. chief,
will accompany him to Amster-
dam,

Helming the meeting will be
Brice Sommers, of Ceneva, Switz-
erland, who has just been named
over-all representative to deal
with European agents. Represen-
tatives from Denmark, Sweden,

last weekend,

Norway, France, Cermany, Eng-

Mercury Foreign Clinics

which does not grant the creative
talent at least egual representa-
tion.”

In support of this cluim, Aller
referred to a letter written by
BMI's Bob Sour, “warning its pub-
lishers about the use of the SP:
contract,” and enclosed a copv of
the letter.

In conclusion Alter said: “What-
ever action SPA has taken at any
time has alwavs been in the inter-
est of all writers. It should be
particularly for those writers whom

(Continued on page 24)

Amsterdam.

land, Switzerland, Italv., Portugal,
Spain, Belglum and Holland will
attend.
Hong Kong in April

A similar meeting will be held
lin Hong Kong sometime in April.
It will be supervised by Merc's
new rep for the Orient, ]arnes!
Baecker, of Tokvo. Attending will
be atfiliates from Japan, the Phil-
\ippines, Hong Kong, Singapore,
| Indonesia, Australia and New Zea-

Atlantic Ups

iy Album Lists
1':155:,;:];}:“'“3“ Tor 10 sé’uﬁfﬁﬁélTo $498 TCIg

American firms, super-
vised by Manville Smith, of Lima,| NEW YORK—Atlantic Records
has increased suggested list prices

Pery,
of these meetings, of all LP’s from $3.98 to $4.98,

At each
Green will be accompanied by a|The move was explained as being
member of Merc’s a.&r. depart-|due to increased production costs.
'ment. Both men will stav bevond New material set for April 1 re-
the duration of the clinic to scout | lease, which comes under the new
the local talent situation for art- price set-up includes Tommy Tal-
ists suitable for domestic LP re-| bert’s “Bix - Duke - Fats,” “Lush
leases. Life,” by 1]EIIF: Mooney, “The Jimmy

Green said stress will be laid | Giuffre T

wee,” and “The Grealest
(Continued on page 24) (Continued on papge 24,
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cerations.  Letts subsequently was
cenabled to spend more time deal-
ing with artists relations and sales
and merchandising,

Letts joined RCA in 1929 and
worked up from cost accountant to
vice-president.  In 1945, he was
named controller of the Record
Division, and in 1931, assistant
general manager. In 1955, he be-
| (Continied on _page 24)

''London Sets

Dealer Break
On Pop LP’s

NEW YOBRK—London Records
is featuring a  special “Baker's
Dozen” deal for {!11'.':!1[-!'1'5 on eight
new pop album releases. Prepared
kits of 13 of the records are avail-
able for the price to the dealer of
112, but dealers mav order any
number of the new*diskings in any
‘combination and still get the price
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