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b El By BEN ATLAS
:ﬁSHIHGTuH March 14 —The
]Iltlﬂ'lla'tﬂ and Foreign Com-
- Committee will launch a
v to determine whether TV
radio broadcast time rales
it be regulated by the Fed-
Ennunuﬁluunm Commission
. same basls as cOMMON CAT-
".ﬁllﬂ. Rep. Charles A, Wol-
(R. N. J.), commitlee
rman, made known yeslerday
: -"~ H'm! the siudy will be mode
s part of 3 Ove-way closed-door
samination of FCC jurisdictional | ™
Qi including the following:
‘-'-'= s {0 deal with trafficking
T"IF and radic broadezsting li-

inafra Joins
prtol Fold

I'F March 14 —
atra this week joined the
Cs rds artist roster after
i o) in the Columbis fold
Jo _:""j’.‘.:ﬁ ar's: n:.-quimhnn af Sinatra
Ratks ane of the rare times that
pel his taken on an estab-
weme. Its usual procedure
n bringing unknowns
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o e and | ding them into
ﬁ Itz Inking of Benny
Guodr ' Ii!’l‘.‘ vears sgo was the
paly other time that Capitol had
name artist who had
| ture aon another label.
patra. was signed to a 5 per
o “and: wi‘ﬁnmrt recarding
Hew contract within the
months. In moving to
e bow-tied balladist joins
Storfdahl, who has batoned

mnﬁng orks thri-
:! | tinn of hiz eareer
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% ?Ir ﬁm;tl:i. El:;rdnhl
. ﬂ'l;ﬂtﬂ'] moan ago
& in his exclusive Capitol

b

tied Stordahl to con-
sl Sinatra's recordings

'_.._..‘ | -H‘ ¥ ‘:u ﬂ;;h in on t'I'E-
.5? Yizke sa n

! “':I' K m::ﬂum] trom his
movies. According to

'.i{:'ﬂmimwrl' an pope 231
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Mave Ehams - <..- 2] NEW YORK, March 14 — Nor-
mm."" ﬁ man Hrooks, who jumped up via
Farks & Poati ;:ﬁ';-..s_hiisinf.le Zodiac recording, “Hello,
Y TR T I - will get the Copaca-
Ratis ........-» 3 bana next Octobef in a deal set
'im.-““”..-""' i f:i‘ hy H_ﬂ.ﬂ.}' Baum of Baum-New-

Program

¥ =

censes: (2) extending FCC's juris-
diction tr:l 1-3.:.|1I.-:itmn of m:'t works:
L= ) djue if lating

seription T’V ami future of Hlmtr:r
TV, and (4) a probe to see if color
TV is ready {or publie use and, if
s0, why it is being delayed (see
separate story on color TV probe).
The commiltee’s projected study
ta determine f TV and radio
broadeast time rates zhould be pul
gn a common carrier basis emerged
during the House Committep's
wind-up hearing vesterday on FCC
miatters. Whether or not the com-
miltea’s study will come to any-
thing. the vervy nature of the ex-
amination is expected to have a|
lively reaction in the Indusiry
Chairman Walverton suggested to)
FCC Chairman Paul A. Walker
that broadeast licenses In a sense
amounis to monopoly rights, the
sume as (ranchises endow 1o pub-
e utilitles, railroads and com-
munications common Carriers
Wolverton =aid (hat, I this were
&0, then the FCC should be ex-
pecled to regulate program tlme
rates, just as it does for common
aarriers. FCC Chalrman Walker
declared thsal, in His judgment, any
sacth authority would reguire fur-
ther legislation. - Wolverion sal
that the House committee inténds

NBC Films Get
Canadian Rep

NEW YORK, March 14—NBC
Film Division this week desig-
nated the RCA Victor Company,
Litd., of Canada as its sales agent
in Canada This is the first known
instance of a major TV film dis-
tributor appointing & rmanent
repnl_r.emal ve across the border.

It is widely acknowledged here
that Canadian représentation will
be necessary when more stations
are operating there. At present,
there are only two stations in
Canada;, one in Toronto and one
in Montreal. One more is due in
Ottawa later this yvear. Quite a
bit aof film product "has been sold
to the two an:I"E!.tng stations, but
those were sold by across-the-
border deals.
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Norman Brooks
Set for N. Y. Copa

Tha Brooks deal was made for

four-year term. His first date | !
i r §1,250. His first
B b 9150, s o oy

| submit comments

to “explore Lhis to the fullest.™

On the guestion of whether the
Communications  Act should be
amended to give FCC authority
gver chain broadeasting, Walker
znid that zginee this quesiion wns
raised by Wolverton's committee
when Walker last testifled two
weeks ago, he said his colleagues
on the commission have *looked
into it Walker said he hopéd he
had not left the impression that
either he or other members of the
commicssion believe that metwork
licensing woulld be advisahle
Walker went on to declare:

“The commission had an appor-
tunity during the 82d Congress to
to this commit-
tee pn H.R. 73, a bill which would
have provided [or licensing of nel-
work organizations. 1 have addi-
tional copies of those comments
writh me here for your information,
1 think an examinafion of these
comments will show that the com-
mission believed then, as indicated
in my statement of Febmpary 20,
and that it belleves now, that the

{(Contied . on . page J)

LAY AN EGG?
HE HATCHED A
GOLDEN ONE

PORTLAND, Ore., March
14 —Something of a record in
these parts for sustaining a
gag was established this
week by Bob MeAnulty, disk
jockey at KWJJ, with has
contest “The Egg and You."
For nearly a month, Me-
Anulty ostensibly sat on an
egg while on remote broad-
cast locations, inviting his lis-
leners to fuess the date a
chick would be hatched.

Spoofing the ehildbirth pro-
motion on the ¥1 Love Lucy"
TV show, McAnulty decided
to “become & father” on his®
record show. Taking his pro-
rram around to advertizers’
locations, he would conscript
any visitors to sit on the egg
to free him during his an-
nouncements, Gag was tied
in with Raytheon television,
with a =et going to the con-
testant guessing closest to the
time of hatching Actual
hatching took place in an in-
cubator, with the winner and
zeveral “second-guessers’ be-
g announced this week.

Agents Pa

By BILL SMITH

NMEW YORE March 14 —the ].ﬂ
per cen! commission practice is
now out of the window for all
practical purposes, according to a
check made among talent agen-
cies and performers opersating in
the variety field.

About the only acts that pay

the old 10 are the names who are
in demand. Paradoxically, 1t is

PASSAMBO

Cuba Quits
Mambo;: No
Pop Dollah

NEW YORK, March 14—
Cuban writers are turning away
from the mambo and are increas-
ingly favoring the maore melodic
Latin-American rh such as
the rumbn, guaracha and samba,
socording to Herbert Marks, chief
of Efiward ﬁﬂﬁm Hust';:' Cor-
poration iy TeCen re-

turned from a trip to Havana,

notes that I.Im trend away
the mambo is @ heal eco-
nomically, for the writer.

[Continued on page 24)
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20ld 10% for Vaude

rt of Past

Names Still Pay Former Bite; Others
Cough Up 15 or 20%, or Don’t Work

the small act, and that includes
practically every performer who
works for $730 and under, that

pays the highest commission. Few
(Continued on pooe 26)

Nets Submit Format Bids
4'or Film-Star TV Package

ouse to Study FCC's Power
‘0 Requlate Air-Time Rates

Glamor Group

Goes fo Best
Web's Offer

Johnston to Okay
Best Formula for
Industry and Names

By LE(ON MORSE

NEW YORK, March 14. — The
top brass of the four video net-
warks this week reporiedly
wailing expectantly to learn which
web had come up with the for-
mula which meant acquiring ons
of the top prize video plums 3
.H.“ understod th:al this 18 a com-
| mitment from Eric Johnston, head
l-'.:lf the Motion Picture Producers
{of America, to deliver Eroup
méany of the top moluon picturs
stars for regular performance in

o anithn | =7

Buick Verges
On Berle Buy

TileT" |
FE Gl
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NEW YORK, March 14 ‘un-
celled only this week by the Tex
as Company. Milton Berle 15 on
the verge of being bought for
altermate week= next season by

the Buick division of General Mo-
tors. The Kudner Agency, which
services both clients 12 now mak-
ing its pitch to Buick. Texas,
however, will continue [t= spon-
garship until the end of Berle's
stint this season, which is June 9.
Should Buick buy the comedian
||~'| LFEn: |

BILLBOARD RE-ALIGNS

NEW YOREK., March 14.—In a
major organizational change,

K. (Haps) Kemper and Maynard
Reuter were elected vice-presi-
dents of The Billboard Publishing
Company this week and placed
in charge of specific divisions of
the company. Kemper takes over
a5 general manager of the Indoor
division, with responsibilitics
tantamount to being publisher of
the radio-TV, musie, legit and
night eclub - vaudeville depart-
ments, and with the Indoor divi-
iiﬂn s editor, advertisxing mahager
lation manager rt-

I:u htm. Roger Littleford, co-
isher, will tem mr:l}f fill
gap of Indoor edilor vacated
Joe Czida (who also served as
tor in chief), when Csida's res-
Ignation becomes effectiva March

Elects Reuter, Kemper
VP’s in Staff Change

20 (The Billbpard, Mm 1.
Dan Collins {ills the Indoor divi-
glon advertising manager slot

Reuter takes over as general
maniger of the Outdeoor and Coin
Machine divisions with publisher
responsiblilities. Herb Dotten re-
ports to Reuter as Ouitdoor edifof
and G. Richard Schreiber as Coin
Machine editor. C- J. Latscha
fills the Outdeoor advertising man-
agér post along with the allied
department, Merchandise, Robert
Robbin becomes Coin Machine
pdvertising manager, Reuter also
continues as general manager of
The Billboard's fast-growing au-
tomatic merchandising mn;nzme
Vend, with Schreiber heading up
the editorial department of Vend,

{Coxtinued on page 35 )
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1 did not expect to be back in
this cortier this week, tho my ac-
tual tenure here at the BHillboard
does not expire until March 20.
It was my feeling that once the
announcement of my imminent
departure was made, and I said
my stumbling good-bys via this
column, it weuld be improper for
me to continue to speak from
this paper's Backstage platform.
Co-publisher Bill Littleford, how-
gver, asked me to do the column
up to the day I leave (which
would make it this edition and
next), and T gladly aequiesced.

I have always enjoyed doing
Backstage, and this week at any
rate. I have no trouble at all find-
ing a topic. On page one there 18
a story concerning some import-
ant organizational re-alignments
about to take place on The Bill-
baard. One of my oldest buddies,
Maynard Reuter, has been elected
s vice-president and has been
given the considerable regponsi-
bility of general managing the
Outdoor and Coin Machine divi-
sjons of the paper. Another
buddy, whom I've known a few
years legs than 1've known Mayn,
has beepn elected a veepee an
made general manager of the In-
door Division.  That, of course,
would be K. (Haps) Kemper

Key Men

Neither Haps nor Mayn need
any special introduction from me
ta The Billboard's readers, ad-
veriisers and friends. As the

Billboa

| and Dan Collins as indoor adver-

d | needed, that under the editorship

——
o ~

———

on the paper in key jobs, and
obviously they have perform
those jobs extremely well,
Working with co-publisher Hog
Littleford a= acting indoor editor

tising manager, I'm sure Haps
will blaze new trails in this pa-
per's constan{ striving to serve
with increasing effectiveness the
important indoor branches of the
entertainment industry, And with
the able assistance of Coin Ma-
chine editor Dick Schreiber and
Outdoor editor Herh Dotten, and
supported by the drive and know-
how of Clorence Ls and Bob
Robbin, who become Outdoor ad-
vertising manager and Coin Ma-
chine advertising manager Tré-
spectively, Mayn can't misg mak-
ing those areas of the paper ever
bigger and better.

While running the Coin Ma-
chine and Outdoor depariments
with his good right hand, Mayn
continues to direct the destinies
af The Billboard's monthly maga-
zine for the vending machine in-
dustry, Vend. The sensational
progress that book has made to |
date is all the assurance thatl's

of the same Dick Schreiber, who
rums the editorial side of The
Billboard Coin Machine depart-
ments, and the advertising direc-
tion of Hilmer Stark, Vend will
keep growing and glowing.
Prexy Evans

The main administrative offices

in Cincinnati, and the entire com-

front page story relates, both
have had many years of service

Legit Line-Up

Sylvia' Siegler, prexy of the
Show of the Month Club, this
weak flled a treble damage, civil
anti-trust suit in Federal Court
against the Shuberis to the tune
of $3.000,000. The gal charges the
Shibert theater interests with
violation of inlerstate commerce
regulations in denying her theater
ticket subseription club tickeis
Lee Shubert, J. J. Shubert, Mar-
cus Heiman, the United Booking
Office, the Select Theater Corpo- |
ration and the LA B, Amasement |
Corporation are named as defend- |
ants. The latter are charged with
restraining certain producers from
solling tickets to SMC, “thereby
dangerously injuring its business
stability.” - The plaintiff asks that
the defendants be perpetually en-
joined from sefusing to sell tick-
ets to the club or its agents. In-
formed of the action, Lee Shubert
had nothing to say for current |
publication. .., The experimental
7 o'clock Monday night curtain is
apparently washed-out. The last
hold-outs for it, “The King and 1"
and “South Pacific," go back to
the standard 8:30 hour, Monday |
(16). While Rodgers and Ham-

___.___-_—___'_—__—-——_

Picture Business

HOLLYWOOD, March 14—The
film colony and its product has
been a favorite target Ior many a3
movie reviewer. As a maller of
fact, it has become pecepled pro-
eeglure by some of the top maga-
sines and newspapers to look down
on Hollywood’s screen fare, The
movie reviewer who wants to join
that exclusive ecircle of smart
eritles 1z quick to join on the anti=
Hollywood, anti-movie bandwagorn.
Oceasionally, he sometimes fedis
foreed to apologize fto his readers
because he is about to pass favor-
able judgment on a screen offering.

These lads and lassies who wield
{he pen are a preity tough jot o
please. If the film under congidera-
tion was produced with mere light

| port from producers,

97, “Deolls™ will be back on view

| 24. The New Haven stop on road
break-in has been eliminated. The

plex printing operations continue

rd ‘a

ed |been in

S ¥ ¥
e

in the sarne relishle hands they've
Fu Bér'ﬂ 1837 —
rexy E. Walter Evans, who has
en prez for all these 26 yeors.
N “to worry about |
But leave me not spoil these
tried ancl true editors, these :
and new advertising E

of
new vipe-presidents, these old,
All of them have been,

continue to be as as they
are because a lot of department
editors and mportﬁ and adver-
tising salesmen and promotion
and production pm and circu-
lation men are h g in bright
fashion every minute of every

day to make "em good.

Our brass around hers knows
this full well. Haps, the other
night when his appointment was
announeed to our stafi in New
York, told the people that he felt
he woulil have to depend on the
individunal intelligence, initiative
and resourcefulness of our de-
partment editors and reporters to
a far preater degree than [ ever
had to depend on them. I under-
stand thwe spirit in - which he
meant that, but (as it was stated)
he was never more wraong. No
guy anvwhere ever depended on
the people with whom he worked
more than | did. However good’
I did was because of these people.
No one ever asked more of them,
and got it. And Haps will get il,
ton, Anid so will Mayn, from his
people as he always has, That's
the kind of ladies and gents they
are. And that’s why this is 8 great
tradenewspaper.

e

By BOBR FRANCIS =

merstein gave the approach of | son
davlight-saving as a reason, the

real trouble stems from confusion
caused from the experiment’s be-
ginning thru lack of general sup-

“South Pacific” skeds to leave
the Majestic Theater May 23 for a |
three-week road trek, returning
about the middle of June to set
up shop at the City Center. Like-
wise. “Guys and Dolls” will go to
Washinglon's National Theater for
a six-week stand, starting June

st the 46th'Street home base Au-
pust 10.. .. The Stem unveiling of
"Me and Juliet” at the Majestic
has been advanced a week to May

sked now calls for a week in
Cleveland, and the remainder of
road time in Bosion. Randy Hall
Edwin Phillips and Roberi Fortier
have been added to the troupe. ...
Equity notes: Union's quarterly
membership meeting at the Hotal
Astor Friday (13) had a turnout of
400 to elect six members to serve
with councilors Frederice Tozere,
George Britton and Wynne Gib-

for everlastinely using the screen
as & pulpit. The public, he’ll tell
you, has long grown weary of at-
tending the theater in search o
relgxation and entertainment only
to find a *‘pleture with a message.”

If a Broadway play or a novel is
adapted for film use, the reviewer
invariably Has ready-made open-
ings for biting criticism. FPortions
of the priginal will have been al-
tered 1o please the censor, and for
the life of him, the reviewer can-
not understand why the movies
can't grow up. [t is time, he will
insist, that the moviegoer hLe
treated as a glown-up who knows
the facts of life. But if ever the
plot of a story or the gown of a
siren ba permitted to hint at the

eritertainment in mind, they are
sure to unmercilessly rip into it
on the basls that it is frothy and
senseless and that it is another ex-
ample of the moviemakers giming
their productions ot the “13-year-
old average American mentslity."”
They will then cry that it is time
thut the American moviegoer be
treated as an adult, and o few
renms lnter, cautiop their noble
readers against having thelr intel-
ligence Insulted by atlending is
showing.

In cases where a film aftempts
1o geriousl

treat social problems,
the fault-finding critic bas a nat-
ural beef all set up for him. He
indignantly scowls ut Hollywood

naughty, Then our critie will torn
away in disgust. It is time, he
will say, that motion picture pro-
ducers stop trying to cash In at the
box-office on loose morals and just
plain filth. And with his blue nose
held high, and the best Sunday
school tone, he'll call on the pro-
ducers to “give us the kind of pic-
tures that we can see with our sons
and daughters without having 1o
feil embarrassed."

This week, the Screen Directors’
Guild informed the press ihat it
will ingugurate an annual a
to be given to a motion plcture
critie for the mosi enligh ;
copstructive criticlsm of the year,

the, first time in the history

tling The few who lry lo present

tened and |-

in making up the official slate
for election of officers. Ballols
will be counted Monday (16}
Fourth V.-P. Margolo Gilmore
presided. AEA's rep, Alfred Har-
ding, flew to London Saturday
(14) to sit in on conferences with
British quity aimed to take bugs
out of current alien actor rules
prevailing in both groups. . ..
Dance rehearsals for "Carnival in
Flanders” have been put ofi to
Monday (23), due to illness of
choregripher Jack Caole. Princi-
pals start practice Thursday (2,
Expectations for a Stem opening
point to week of May 25. George
Irving and KXevin Scoft have
joined the cast.

Bette Davis' infected tooth put a
perind to the Stem career of
"Two's Company” at the 80th per-
formance mark, with producers
James Husso and Micael Ellis de-
ciding lo toss in the towel The
shuttering leaves a mark-up of a
$200,000 loss against an invest-
ment of $285,000. It is possible
that the show may take to the
road next season, since the star's
contract runs to 1954. There is no
decision on that score as yel.

corps will be made to realize that
fust being apaingt evervihing on
the screen really isn't good review-

an honest evaluation of the motion
pictureé medium’s offerings will be
signaled out Tor recagnition of their
efforts, Each year’s award winner
will be given a trophy at Lhe screen
directn''s' annual award dinner on
February 1. He will be invited 1o
attend the affair to be held In Hol-
lywpod, and his expenses will be
paid as o guest of the directors”
guild,

According to. Guild President
George Sidney: *The SDGA is in-
itiating the critic award because it
believes it 1o be of beneficial value
{o theé whole motion picture in-
dustry, We belleve that con-
structive and enlightened criticism
Is an irnpartant factor in encourag-
ing higher standards in motion pic-
tures and In promoting a wider in-

the part of the audlences.
any misconception

MEnaEers. |
and ‘will

terest and better understanding enj

Curtls Plummer, chief of
Broadeast Bureau, was ashed
Rep. Carl Hinshaw (R., Calif.)
TV set manufacturers have been
doing anything to eliminate furzy
reception due to interference fram
diathermy machines. Plummger re-
plied that manufacturers have
mande big strides “althe there are
gtill thousands of fels out that
aren't pratected from interference.”
Congresaman haw declared
ruelfully, “1 have one of those sets.”

Rep: Carl F. Schenck (R, O.)
drew a sad smile from FCC ir=
man Paul A. Walker when the eon-
gressman asked Walker what's go-
ing to happen to unusued educa-
tional TV channels after next June,
Walker, a Démocraj, whose com-
mission term ends June 30, replied,
“That's a difficull question Tor me
cince the answer depends on who'll
be on the commission.™

When Hep. James L. Dalliver (R,
Ta.) asked Walker whether present
FCC rules permit educstional TV
licensees to switch to commercial
operation, Walker said: “The li-
censee would first have to fle a
petition for rule-making® “Well"
said Dolliver, “would it require
new legislation on the part of Con-
gress?™  “Oh, no” said Walker
amid lsughter, “it would require
new legizlation on the part of ihe
commission.” ;

COLOR TV LIKELY
ON MARKET IN 55 . ..

facture of comm

BROADWAY
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March 14, 1953
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WASHINGTON, March 14. —|
Only three out of four rehabilitated |

cast.

AT FCC I B o i R
Color and sidelight !rmq;‘hh' i5e | ane

Interstate and Foreign Comm e

FCC insiders are privately guess-
ing that the timetable for manu-
ercial color TV
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Fontaine In
MCA Pact

HOLLYWOOD, March 14—
Frank Fontaine this week was
.ﬂtﬁl&tm from his General

! ration Fmtlﬂﬂ.' vag
Signed by Music Corporation of
America for all fields. MCA will
handle the comic in radio, TV
films and personal |
In switching to u-cx Fontaihal -
followed Harold Jovien, who orfig-
inally worked with him at GAC
and pow is with MCA 2
lﬂ wiﬂiFﬂﬂ [Aine =i i

Flem w1 hgls -
u

Jovien war
the time when the comic clicked
:gdthel ignk Benny radio m”
sel him later as summer !
placement for the Edgar Bergen [
GAC release, Fontaine called Jo
vien, who was
ble for bringing
fold. ne huddled

et By
rega ings. L
Fm:lllgﬁﬂ boaking for Fon
will be the Netional Orange
sy and i day | (21-29)
an un . :
MCA booking wﬁl be sharing
bill ut the Chicago Theater
Rosemary Clooney the week
ing April 3,
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jportant, set o downr
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] s of having
on, has hit the industry with all the

iy, Regard
that it will be undertaken (see o uiniﬁ

ik everyaone associated wi
Eetiaiuly bodes Nittle good. - T radio‘a

g industry has complained for several years about too

A governmental regulation, as exemplified by the “Blue
mpt to practices. The more recent era has
gent efforts for seli-policing on the part

- muthorities. -
yelore change of national administrations, the
ire had been toward plocing greater responsibility
or the direction of basic issues with the broadcasters them-
elves, without forgetting that commercial broadeasting must
verth remain “in the public interest, convenience and
has shown itself capable of mature
deny, it is all the more remarkahle
blican legislator in a Republican administration

osed doors!

t well ask how, at least insofar as the
€ izsue is concerned, the public interest can
_ As h]f: l'f;icht‘ m:hmveshgutinél
‘ment, we Eve of other responsible observers and,
frequently, critics of broadcast

far more urgen iicant duties, and, perhaps most im-
) lgE? dangerous precedent.
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NEW YORK., March 14—
anhattan's two most prosperous
o stations — WNBT and
IS-TV — announced rate in-
‘this week, both effeciive
. The WNBT increase ap-
ies to participations only, while
| the WCBS-TV rate changes are
spplicable in all time classifica-
jons. Current advertisers on both
e will be given usual six
ths' protection.
‘Pointing out that local set cir-
silation has increased 15 per cent
inbe WCBS-TV's last rate in-
srease went into effect in June,
852, the Columbia Broadcasting
| Systemn’s flagship s upping its
Siass A hour time rate by 12 per
ent {from $4.000 to $4.500); sta-
ion's hall hour Class A ratg rizes
| $2.600 to $2.700, while Class
hour rate jumps from $1,500 to
30. Spot increases run as high
B33y per cenl, with Class A
ime upped from $875 Lo §875, re-
partedly the highest TV spol rate
The WNBT spot increase, first
R year, |s designed to stream-
| ling the station's sales operation
¥ setling one e—$27 n all
Plass C participations (bypassing

il ]

M for separate talent fee
i and allowing advertis-
"o make joint prchases of
participations and station breaks,
setofore sold separately.
8 ehcourage package buying,

S
P

WCBS-TV Rates Up,
me on WNBT Too

| pation discount structure, which

WNBT is setting up a new partici-

will give advertisers discounts up
to 50 per cent when they use a
combination aof 13 or more station
breaks and participationz each
week, The $§275 Class C partici-
pation rate represents an increase
of from $20 o $75 ove. present
rates. Rates on one Class B show,
*"Ask the Camera,” have been

lifted from $350 to $400.

House to Study FCC's Power
To Regulate Air-Time Rates

Common-Carrier

Question Is Part

Of Five-Way Probe on Jurisdiction

® Continued from page 1

antire nelworks situation is one
that should be the subject of a
comprehensive Investigution by
either Congress or the commissidn.
As we have expressed, we belleve
that 8= a result of such an investi-
gation it might be found to be ad-
visuble to enact further legislation
fwlnﬁ the commission diréct regu-
story authorily over radio and
\elevision networks, an authority
which it does not presently enjoy.

Carter Signs

For 8 Weeks
On Du M Show

NEW YORK, March 14.—Carter
Products this week bought eight
weeks of “The Plainclothesman’
on the Du Mont TV network. The
advertiser will alternate with
Larus Tebacco, the regular spon-
sor, which sought an eight-week
hiatus and agreed to the substi-
tute arrangement. Carter will
plug Rise Shave Cream.

Carter was able to make the
buy when Colgate dropped its
option on 10 p.m., Sundays, a half

However, at the same time we ex-
ressed our oplnlon that with this
ind of direct regulatory authority

the licensing of network organiza-

tiong would probibly neither be
appropriate nor necessary.” ]

The question of trafficking in
licenses was raised by Rep. John

W. Heselton (R, Mass.). Asked for

a definition of trafficking, Walker
gald it meéant “speculiating in the
sale of stations.” He also indie
ciated that trifficking included tha
practice of “strike applications,"
bids filed to “block or get paid off
by rival applicants"” Walker said

that the FCC itself is investigaling

this.

=

hour later, for a mystery show to
plug a competing product. The
Arthur Murray Show will remain
in the 10 p.m. Sunday slot on the
web,

Also at Du Mont, but on the
negative side, American Chicle
has canceled "Twenty Ques-
tions," Fridavs 10-10:30. Bauer &
Black, the alternate client, will

remain with the program.

MONEY ISN'T ALL

Du Mont
TV Tale

NEW YORK, March 14 — The
rejuvenated American Broadeast-
ing Company’s bid to buck for TV
leadership does not frighten the
top brass at the Du Mont web.
:"LFLhﬂ ABC's merger with United
Paramount Theaters has that net-
work's personnel talking aboutl
battling for talent with the Na-
tional Broadcasting Company and
the Columbia Broadcasting S5ys-
tem, Du Mont’s boss says his out-
fit will set its own pattern in its

5

L

IW YORK, March 14, — The
 sales department of the

Rarin’ to Go,
oY " rri ’
huffles Sales Units

ABC-TV

orizinating city will be desig-

Has Own
nt Policy

own way, as it has done n the
past, and will not leap Into any
bidding race for top names.

Chris Witting, Du Mont chief-
tain, aftér considering the poten-
tial effects of the ABC-UPT weld
upon the industry, says that what-
ever comes, he plans to “continue
the sound approach we have been
following for some time; we won't
try to out bid the other boys for
talent {rom other media."”

Witting says that the concept
he is going to continue is that of
developing personalities and pro-
prams especially for the medium,
He does not scoff at the ability of
the olher webs' talent to attract
an audience, but he does comment
that all it takes to get that talent
iz enough money., He feelz that
Du Mont is on the right track in
its attempt to wutilize ingenuity
and brains &s a counterpoiit to

mt!fd ﬁum}" 1 side, Jack
n the persormel side,

Crearmer has been added to the
sales staff effective next week,
following three years with Wil-
linm Morris in Hollywood. Berl

H'Z'-:nllq-lnr'-i' oN paoe )

mere cash.
Realistic
Witting says that the policy of
developing stars for the medium
rather than buying - ready-made
(Continvied on page 57)

THE $64 QUESTION

Godfrey’s Replacement
On TV Poses Problem

NEW YORK, March 14—
Whether Arthur Godfiey's TV
sponsors would remain with his
sguw thruout his four-month ab-
sence from video was the $04
question in advertising circles
this week. Beginning May 4,
Godfrey will forego his radio and
TV work on the Columbin Broad-
pasting System to undergo sur-
gery to repair the effect of hip
injuries suffered 20 years ago.

His radio absence will be rela-
tively short, about six weeks. But
the fact that Godfrey will be
away Irom TV for four months 1s
causing some of his sponsors to
wonder whether they should con-
tinue payving heavy bills without
his: services, Godfrey is much
more than a4 TV personality. He
is,a personal salesman for the
products sponsoring him and car-
ries the burden of the commercial
load. Tho his replacements likely
will be adequate as entertniners,
they cannot be expected to create
the same kind of commercial ex-
citéement for the many clients.

Last season, Godfrey took only

Block Moves
To WABC in
Nine Months

NEW YORK, Marc .
Martin Block, radio's highest
paid disk jockey, will move over
to WABC here in nine months, at
the conclusion of his present con-
tract with local indie WNEW.
Block, who draws $250,000 annu-
glly at WNEW, will reportedly
earn a non-cancelable 55000 a
week for his WABC stint. This
outlay of big money is.interpret-
ed as another outgrowth of
tte American Broadceasting Com-
pany-United Paramount Theaters
MEerger.

-Block has been with WNEW for
18 years. However, there was re-

riedly a question about the in-

s renewal of "this pact under
its present terms, since ratings on
his show have dropped during the

ast yeor. No replocement has
EEﬂ.n get for the deejav as yet at

WNEW. BElock broadcasts a total
of 24 hours a week for the indie.

i —

W gy T T Re——

By SAM CHASE
NEW, YORK, March 14.—The
week-long top-level meetings of
the Procter & Gamble brass at
e ey whis, Gred

w whic
| toppers ﬁ head for Hollywooed
. ing_ |for @ showdown with Red Skel-
tood ton whieh will determine the
axing four | pamics TV fate under, the PAC

bouts | banner. ) i
rently, bouts | banner. In 3 e o et

mu
| o | Paul Winehell |and, together with “W
----- R i B ke U e el Wl ke e e 45 o
[ F - . J ' i
S N TR S S T i e T v LS g R

a deal to

season, either as its key 10 p.m.
Sunday night show in place of
Skelten, or, if Skelton'is retained,
as its 7 p.m. Sabbath n;lght'nim_r.

The reshuffle of the P&G-Sun-
day night billings on the National
Brondcasting Company iz only
part of the re-examination of the
entire P&CG advertising picture
currently umlm'wr{. ‘Another
basic move calls for the bank-
roller 1o add another 30-minute
daytima strip to its NBC rolls,

Skelton-P&G Showdown Sef; ,
Firms Sews Up Winchell Deal ’

strip which has been held down
for so long by Kate Smith. This
would force Miss Smith's stanza
to be moved up an hour into the
3-4 pm. time next fall.

return for P&G now no betler
than 50-50. The soap outfit trium-
virate heading Coastward will
pose a serles of demands upon
Skelton which, if not agreed to

fully and unanimously by the
{Continied on page 57)

a four-week hiatus during the
summer and occasional weehks
thru the yvear. Robert Q. Lewis,
who has spelled him on his morn-
ing show for several vears, tnkes
pver again on the daytime strip.
Garry Moore will substitute on
"Talent Scouts.” And the network
will use top guest stars to handle

the Wednesday evening show,
"Arthur Godfrey and His
Friends."

“King Arthur's Roundtable™
now sponsored by Kingan Foods
and Rybutel on radio, will use
tapes of old Godfrey programs
while he 15 absent.

NBC's Sat.
Night Problem
Nears Solufion

NEW YORK, March 14.—The
Saturday night situation on the
National Broadcasting Company
this week seemed headed for so-
lution. Endds was on the veorge
of pacting for the 7:30-8 p.m,
time, in which it would air “One
Man's Family" on an alternale
week basis, starting April 6. Tha
web has several potential deals
hanging fire for a sponsor to split
the show with Endds. Pet Milk,
meanwhile, seemed almost a
cinch to firm up a 30-minute vers-
gion af “Original Amateur Hour™
for the 8:30-9 p.m. time.

The deal on “Family™ is a wel-
come one to NBC, since the show
had been off the air for some
time but has been costing plenty
under iits pay-or-play contract,
An NBEC topper this week denied
reports that Endds was getting a
break on talent costs, amounting
to virtually the entire cost of the
package, in return picking up the
tir.e.

$1,000,000
Billings in
Shift to Y&R

NEW YORK, March 14.—Cen-
eral Cigar this week moved its
Robert Burns division from Don-
ahue & Coe to Young & Rubicam,
which already services its While
Owl line, The move will mesn
about §1,000,000 yearly in billings
to Y&R, a sum about on par with
what i s petting for handling
White Owl.

The switch may affect the fate
of the Herman Hickman
show, which was to be shifted
from the Nﬂ;limflil B;nndcﬂasun
Company to the erican Broad-
casting Company. ABC-TV now
Is trying to clear Sundays 6:30=-
6:45, preceding Walter Winchel
for Hickman. The cigar firm
desired to take over the Winchell
time, wilh the columnist lo go in-

6:30 period, but Winchell's
Eﬂ:uar. Grﬂﬂnn_ {latly refused to
move, -

o R

R L
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Best for Industry, Names’ Bows
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the package deemed most agcepl-
able by the film industry. The
affer is said to bave been made to
all four webs, and each is under-
stood to have delivered iis sug-
vested format to Johnston, with
the decision on the winning web
{o be made shortly.

The package presumably would
intlude talent not yet séen on
in their professional capacities.
Such contract players as Clark
Gable, Robert Taylor, Eett}r
Grabie, Fred Astaire, Gene Iielly,
Jeanne Crain, Virginia Mayo,
Tvrane Power and Rita Hayworth
would undoubtedly be on tsp for
TV appcarancos.

ThEF;:lmpt-rty would be offered
for sponsorship under acceptable
conditions. The Johnston pro posal
undoubtedly signifies that the
movie industry has recognized
the tremendous impact of TV on
the American public. It is sn ef-

- FLAGS WAVING

NBC Keys in
N.Y. Record

Banner Sales

NEW YORK, March 14. — The
National Broadeasting Com-
pany's flapships here, WNBT and
WNBC, chalked up banner sales
vecords thiz month. Sales for the
first quarter ol 1953 were up 28
per cent In TV, and 11 per cent in
radio, over figures for the same
period last vear,

March TV sales were 24 per
cent higher than those of Narch,
1052 (formerly biggest monthly
sales record in station’s history)
and 50 per cent higher than in
1951. WNBC radio salex for
March were 14 per cent ahead of
March, 1952, and 25 per cenl over
the same sales figures for March,

1951.

Levers, G.E.
Eye Pair of
NBC Comedies

NEW YORK. March 14.—-Two
of the more promising entrants
in next fall's programing sweep-
stakes—"Ethm]l and Albert'' and
"Life With Father" —aré now
making the agency rounds in
kine form, The former paickage,
now a hall hour program, is being
considered by Lever Brothers, It
15 being peddled by the National
Broadcasting Company, and. stars
Peg Liynch and Alan Bunce.

“Life With Father" is being
¢iven careful consideration by
General Electric, which has al-
ready expressed interest in the
property. The program [s pro-
dured by Ezra Stone, amil will
feature Martha Scott and IDennis
King.

fort 1o utilize that impact for the
benelit of the picture business
without buying costly TV time
and talent.

The deals made last week by
2ith Century-Fox and Metro-
Goldwyn-Maoyver (o provide
“Toast of the Town" with film
clips from their oulstanding films

| viden,

were other indications of the
sharply changed oattitude toward
“Toast's" a ent with
the film companies is expected to
benefit both the TV show, by pro-
viding it with enteriainment, and
the movie industry, by giving it,
in effect, a free traller each time
such excerpts are televised.

EDUCATIONAL PAYOLA

WOI-TV Nets 118G
Profit in Two Years

DES MOINES, March 14 —The
nation's only college-owned TV
station, WOIL-TV, here, operated
by lowa State College at Ames,
has turned into a bonanza with
over @ quarter-million dollars
profit in a 12-month period, ac-
cording to an official state audit.
The huge profit has been an eve-
opener to radio and newspapers
in the state who have been won-
dering where some of their ac-
counts have pone, especially sinee
the station js supposed to be in a
non-competitive field at the di-
rection of the State Board of
Education.

The auditor's report is expected
to be interiected into a public
hearing  scheduled before the
Iowa Legislature, which 15 con-
sidering a proposal to set up a
State-wide educational television
system on a non-commercial ba-
sis. ‘The report showed the sta-
tion's receipls during the fiscal
year ending June: 30, 1853, to be
$527.263 while operating expenses
were $250,630. In addition, a total
of $58,267 was spent for new
equipment and buillding during
the vear. Since a previous audit
had shown a deficit of $100,137
due to expenditures for equip-
ment, the report showed a net
profit of $118,228 for two years
of operation.

Clear Field

The college station 15 located in
Central Tows, only 32 miles away
from Des Moines, which is with-
out any TV station, and is one of

Longines May Ax
CBS ‘Symphonette’

NEW YORK, March 14 —
Longines this week gave indica-
tions that it might cancel its
“Symphonette” stanza on the Co-
lumbia Broadcasting System’s
radio network. This season the
watch company has already axed
“The Choraliers” which was pro-
gramed on the same network in a
late Sunday evening spob

CEBS, however, this week sold a
15-minule stanza featuring Galen
Drake to Jackson & Perkins,
flower growers. The -program

will be slotled 1-1:15 p.m. Sun-
davs. .

Wilmington, Del.

WDEL-TV's market has more money per capi-
ta tospend than all the other 48 states. Buy
WDEL-1V, your key to this richest of markets,

A Sieinmon Stalion

Represanted by

ROBERT MEEKER Associafes

Mew York  Chicege Los Angeles Seon Frendisco

the two TV stationt operating in
Iowa—the other locoted at Dav-
enport.

The commercial aspect of the
station has become alarming to
the radio stations in the State,
especially with their revenue on
the declining side. The station
has its pick of the network shows,
Under a policy set down by the
State Board of Education it is
supposed to limit its advertising
to national accounts buf, as some
radio stations have pointed out,
some advertisers have only Iowa
outlets. In addition, double spot-
ting has been on the increase with
the station, and this is reported
to have hurt radio more directly.

The lowa Radio Broadceasters
Association has warned the Legis-
lature to proceed slowly on set-
ting up a State-wide educational
TV network, while a State citizens
committee has been urging the
lawmakers to take action before
educational channels are jgone.
The project calls for four major
TV stations and eight booster
gtations.

New Ciritic
Raps ‘Voice’

WASHINGTON, March 14.—"The
Vaice of America,” already blasted
by thres different congressional
committees this session, came in
for castigation from new guariers
on the Hill yesterday (13) when
Rep, J. Arthur Younger (R,, Calil.),
a member of the House Interstate
and Foreign Commerce Commitiee,
denounced the propaganda broad-
casl agency for having neglected to
consuit with the Federal Commu-
nications Commission before
“wasting the taxpayers' money” in
“‘useless” transmitiers on the Pa-
cific Coast. Younger delivered his
blast during hearing on FCC af-
fairs. The congressman leveled his
verbal attack largely on a Voice
transmitter project near Seattle
which, it was disclosed In the Sen-
ate investigations committee, Is
still costing the government peaﬂy
£30.000 a month, even tho 1t was
previously announced by State De-
partment as having beeén sus-
pended.

Earlier in_the week, the Senate
Foreign Relatlions Subcommities
examining overseas propaganda
set-ups indicated that vast over-
hauling was needed in the U. S
broasdeast activities abroad, but
warned - against separating in-
farmation funclions from the State
Department.

Key Jobs in
CBS-TV Shifts

NEW YORK, March 14. — The
Columbia Broadcasting Syslem

appointments, E. Carlton Winek-
ler becomes production manager
of the program department of
CBS-TV, and will be replaced by
Walter Rierson as production
manager in the CBS-TV opera-
tions department.

Henry Howard Jr,, of the CBS

legal division, moves to Holly-
wgud t; hhuccimn director of

TV web's business -
ment on the Coast. He will be
assisted by Maurice n, who
becomes associale

this week made_several key TV |
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New England, in Boston.

Murphy pointed proudly to
the med{um*s robust condi-
tion by citing the following
facts: In 1951, CBS radio h
148 daytime quarter hours
zold. In 1952, e were 171
davtime quarter hours sold.
At night, there are now 88.6
quarter hours sold on CBS,
as compared to 1 in 1951
Sponsorship has increased 50
per cent in terms of total
sponsars  over 1948, when
there were only 62 as arainst
80 today.

Can. Radio Men
Pick Elphicke,
CKWK, as Prexy

MONTREAL, March 14 —Presi-
ident F. H. Elphicke, of Radio Sta-
tion CK WX, Vancouver, this
week was elected president of the
Canadian Assorialion of Broad-
casters at the wind-up of the
CAB’s four-day conference at the
Mount Roval Hotel here. He suc-
ceeds D. Maleolm Neill, of CFNB,
Fredericton, N. B., who remains
as director.

Highlight of the talks was the
unanimous defeat of a resolution
calling for association members
to sell time anly to political par-
ties whose members are known
to “give allegiance to Her Maj-
ety the Queen and full loyalty
to our democratic system of
government in Canada."

The resolution was turned
down on the grounds that such
control is the responsibility of the
federal povernment. The Parlia-
ment of Canada has not legisiated
regarding communism. There is
no law to the effect that propaga-
tion of communism is a crme
and no one could be convicted
under the criminal code of

propagating Communism or Bol-
sheviam.

Other resolutions passed:
CAB directors were authorized
to explore all methods whetein
transcription service and record-
ing companies tnuldt be m*ch;i to
place an even EgEreater emphasis
on the recording of BMI composi-
tions; re-affirmation of =support
for efforts to secure privite TV
licences for qualified applicants;
further encouragement for the
development of Canadian artists
and compogers, even to the point
of underwriting them; member
stations will 1::‘!1;:1'51:;;&II for gmmm;
ment buziness on the same

that the

THE HUMP NOW |,

out with the end of the har
chief and sniffles season,
CBS-TV, however, ma
faced with the problem of re
ing Brisial-Myers by next
The ndvertizer is also cusy
alternate  weeks |
lan Young and Ken Mursay,
combination, which added” |
Gleason's cost, brings its expend
tures to the point where its tiflhn
participation in the hour comed
program is dubious.
The netwark would bhke %
clients for Gleason next
instead of three. Should th
gram accomplish as much
Nescafe as it has for Schi
which has -achieved noteworh
sales results, CBS-TV may
found the answer to Glessen
future on a split sponsombi
bagis. Schick would like to by
half of the rubicund comeding
Sherman & Muarquette
agency.

NABET Loses
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To IATSE in
NLRB Ruling

WASHINGTON, March 1 ~0f
eration of special effect prajekes
at the National Broadeasting Com
pany’s New Yark TV aufle
WNET, Is a job for stage & ""f:-l
cians represenfed by  Thealsiel
Protective Union, Local 1, Intes
tional Allinnce of Theatrical Stag
Employees and Moviag Piotus
Machine Operators of the Usll
States and Canada, AFL (IATSE
the National Labor Relations Bl
ruled today (14). The ruling e
nically ‘ended a ute b W
IATSE and the National Assoel
tion of Broadcast Engincers
Technici CI0, over which bs
gaining unit had jurisdietit o
the operation of the projector '_‘.

Friction was climaxed last Ape

6 when a_television camera ope
ated by a NABET man did nal
up a cloud effect scene projes
by an IATSE man on the "
show. On _April 25, e
with NARTHB a charge L@
NABET had induced net employ
ces to “engage in a sirike or

certed to use equipment
perfarm services with an oRji
of foreing or requiring NBC b
sign particular work to emploi
who are members of NABET- S
bonrd established that “the

reasonnble cause” to belieye s
bt ted out that both NBGRE
IA ronceded that the :

as all other business;
260 - time vate be discontinued
except when earned,

divect evidence that NABET
sued any cease Work Insirag _

WGAL
AM TV FM
A Liwwp e
C‘Ur '

business affairs, Hollywood.

= p——

audience, greater sales
tial to WGAL-TV advert

MR. CHANNEL 8 .+
~ symbol of WGAL-TVE

increased power, now |
larger ﬂﬁ\'ﬁ"ﬂfﬁl

-
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TV Stations Reap Recor
lion in Revenue

$350 Mil
52 Gain Tops ‘51 Mark by $115
Million; Best in Video History

reh 14.—TV |been put to the test” "The ad-
SHWMhSH%fGtEIﬁavi:n I'"EH-F'E& rﬂ !t’ﬁ-ﬂiﬂp:; nf Ihe mt-?ﬂ'ﬂ..ﬂ hE‘ Enﬂ,
record-smashing total of $350 mil- {"have found television suih S
lion in revenue in 1952, & gain of ipowerful force in evoking favor-
$115 million over the previous able attitudes and actions from
vear, it was revealed this weel. |the viewers that last year the
Chairman Paul A. Walker, of t_h{.-lmuﬂ revenue of the station was
Federal Communications Commis- $350 million. '
sion, disclosed the 1852 revenue The 1852 total revenue amn.s!u:l|
total this week for the first Lume, by the TV stations in the nation |

The latest total represenis the

|rived a greater portion of their

L | =

'
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—p et wiaE—
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represents a phenomenal elimb by
this medium in a few years. Last

vear's total is more than 10 times
higher than the total for 1948, It
was only in 1951 that networks
(including 15 owned and oper-
ated stations) for the first time de-

total broadeast revenus and in-
come from TV than from AM.

sharpest 12-month gain in TV his-
1ory. _*Iri; THEL total r;':}:fl!ﬂuc
ammssed by TV stations in the na-
tion was $235,700,000 compared E}u
$105,900,000 in 1930 and $34,300,-
1849,

m?fﬁ’; 1952 revenue figure an-
nounced by Wni}iar ;15 ba.eedf e 193
report nearly all o ) T

ey T]!E:h were on the aiwr =

14— |

WASHINGTON. Mareh : .
Allen B. Du Mont Laboratories,

tions el E ] .
f-? December 31, 1952  Of thisiy,, 4his week petitioned the Fed- |
number, 108 were on the air IR€ o Communications Commission |

entire vear (pre-freeze stations), | s reverse its decision of February

with the remmining having EO0E g .54 declare Du Mont free of
on  the air Paramount Pictures

following the FE{.;:E contral by
lifting of the freeze n April, ]r_f'“" | Corporation. The implication that
Revenue total for 1922 1s based DR o oot challenge would be forth-
reporis from all of the four nel- | eoming if the FCC refused to re-
works, including 19 owned and | nsider its decision was evident
pperated stations which Eﬁﬂﬁﬂfd in the Du Mont statement. ﬂ.-hu:‘h
total revenue to FCC in 1851 and | happed  that the commission’s
83 independent TV stations '-*'}‘,l*_'f"-' treatment of the “control” issue
revenue was included in the L‘_..I  demonstrates the “caprice with
total Practically all of the post-|iogich the commission adminis
freeze stations were on he U 04ered jts regulatory powers over
less than =ix months. The size of { {he televizsion broadeasting indus- .
{he revenue fotal for 1852 Is cOn- | yu "  The commission, in ruling |
sidered all the more remurkﬂtll'i‘_{ﬁj,n! Paramount cantrolled Du |
eince the tremendous earnings o i afant in connection with approval |
setablished TV stahons affset soine lof the American
of the losses borne by new sia-leampane's  Paramount 'I'nuuleri
tions. A detailed preliminary 1€-|..rper reversed FCC hearing Ex- |
port on TV stalion revenue, being | sminer Leo Resnick, wheo con- |
readied by FCC, will follow the
pattern of the 1851 report ShoW-Inn sontrol Du Mont. |
ing that a TV station generally

Du Mont Asks Clearance
From FCC “Control’ Tag

jured” Do Mont, but “prejudiced
[ the public

full quota of TV stations (the net

Du Mont charged that the
ocommission's treatment aof the
“control” problem not anly “in-
interest in network
competition.”

Du Mont further charged that v

FCC's action in holding up the
web's applications [or new TV
stations pending exploration of
the control question forced Du
Mont to “compete with the other
TV networks with one hand tied
behind itz back™ The lack of a

has three of « possible five), Du

the
Television Film C 1
there are now 22,000,000 TV

would not be fully effective until

color television was in ﬁ:ml
use, because with color the fuoll
benefits of 3-D pictures are ob-
tained. :
My comments were based u
meering.
ufacturing procedure. My com-
ments had nothing to do with any
of the commercial questions ar
industrial blems which - may
be invol in the television and
J-dimensional fields.

I aet solely as a consultant to
others, including RCA and NBC.
Accordingly, not being an em-

Mont elaims, “prevented Du Mont
from guaranieeing a full quota of
markets (o polential sponsars.”

| cia

ploves or officer of any commer-
oTganization,. my personal

| viewpoints in no wayv exprest ar

Du Mont said 1t was “unreason- | bind any commercial organiza-

Broadcasting {able” to infer that Paramount's | tion, but are expressions of m

right 1o elect fiscal officers and |own personsl opinion and engl-

three aut of eight Du Mont direc- | neerin

tors, and to vole 2.9 per cent of

stituted "eontrol™

judgmenit. :
To the best of my knowledge,

cluded earlier that Paramount did | the Du Mont Class A stock. con-{the viewpoints of RCA and NBC,

as well as of mysell, in these

must operate for at leasl a yoar

before it can build up its adwver- ‘NEWS CAPSULEs—COAST TO COAST

tising to the point where a predit

is shown. FCC Chairman Walker,
in a Boston Universily address
this week, said that “the power of
television to demonstrate and to
seil in the commercial fiald im_':i

KQV Replaces

WASHINGTON, March 16—
Radio’s popularity among sets-
WJA GS ) |buyers continues despite TV's

. | spectacular climb since 1946, hg-
q - P 1[-(- | ures released today by thiz_ Radio-
l |ﬂte ln 1 | Television Manufacturers’ Asso-
PITTSEURGH. March 14— An |Ciation :-;hu-.i.'ed.m:}l'}’; f..;,fh?l E]::
. L e i ears saw 2L812,26 cels
tant ste the alipnment [Foe SANW sl =
mlﬂzér:lltﬁté_p.ﬁj;;fgheny gEmaﬂJ;mpped to dealers thruout the
easting Corporation, the owner of |
KQV and’ the Columbia
Broadcasting System took place
thiz week when the stition w]z;s
named 1o replace WIJAS as the | er sets than the 7.588,810
{ﬁﬁih?rd:ﬁ Eﬂ;?;ti jé:ft]--h;:}igtl:: ish;ped the previous year, HTM"H
&:}n per cent interest in Al!e.lp_‘]‘intﬁdr “:l;.'EdT];E{' ?:1?;&5'515315-3
gheny, because the firm alrendy | ich Treceived Br ol s nd i
has applied for a TV permit Emlssgnmﬂnt of T‘h zels also recel
P Et:i;pg.qﬁ i 3 ¥ the most r.jn:EmE.
Ifr' UL; ' § Prooducceing g Dealers in New "‘:h’urk reca*iﬁ;iq
hE' i 1.:1:113 TOIOC2S5NE i; -\."I-F-" | 1:'1]5_]-_-" ﬂr FEI.'_T" Et'ﬂu-'l:'E'ﬂ o
temy, meanwhile, which has used Ig;ﬂ ThJEJ close of 1852 to top all
KQV as an ﬂf_ffll{ﬁlli', 15 rmlmﬂﬂi'mher States. Other shipments of
about for a I{FF'““E”“’HI WE‘WS |aver a million sets went to Penn-
considering WIAS EE‘”] 83 : sylvania  (2,098,227), California
MBS, however, has I”:’_lt{, O [ (2 007.472), Ohio (1,855,785), Iili-
time, for the new CHS-KQV ue| .5 (1,621,753), New Jersey (.-
SAES plaseinAune’ 2 252,586), Michigan (1,121839),

land Massachusette (1.061.436).
NBC-TV Awards

‘SAVE A HEART
Pact to Tom Ewell

INGENIOUS IDEA
WASHINGTON—The "Make a
NEW YORE, March 14 — The | Valentine—Save a Heart” contest
National Broadcasting Company | promoted by Ruth Crane, WMAL,
this week signed Tom Ewell, the | and WMAL-TV women's activi-
star of Broadway's “Seventh Year | ties director, for the benelit of
Itch,” to 5 long-term radio and |the Washington Heart Associa-
televizion coniract. The nEtW{Jrk tion, has been described by Heart
has seversl properties in miind | officials as an “ingenious idea,
which can be tailored for Ewell | well-carried oul” Contest was so
much the way that *Mister Peep- | successful locafly that it will be
er=" was developed for Wally | gitempted nationally in a forth-
Cox. NBC-TV will meet with the | poming drive, the American Heart
comedian next week to discuss| Association told the broadcaster.
Miss Crane had invited her TV-
radio sudience to submit home-
made valentines—accompanied by
a contribution to the Heart As-
sociation fund—{or judging

NARTB PLANS FM
AUD, SALES BOOST . . .

WASHINGTON — A campaign
to boost FM radio audience and
sales will be staged in South Car-
alina by the National Associa-
tion of Radio and Television
Broadcasters and the Radio-Tele-
viston Manufacturers Association
e A 6. Senirate. M
ginning Apn arate

rogramiig, particularly in base-
gnll sportcasting, will be empha-

nere,

784 radios—excluding automo-

the potential properties with him.

WW.

NBC AFFILIATE
in DETROIT

UWNED AND OPERRTED B}

THE DETROIT NEW

NATIONAL REPRESENTATI
THE GEORGE P. HOLLINGBER

| nation. Altho radioc made an ¢i- | operation of
fort to hold its own, with 7,066~ | rity's newest TV station, was be-

Radio Sets Keep at High Levels
~ Despite TV; AM Sponsors Also Up

zsired in the South Carolina drive, | number of network sponsors has
the eighth of its kind to be con-| gone down from 168 a year ago o

ducted by NARTB and RTMA
jointly. A similar FM promotion
1s scheduled for Michigan in May

KEN CRAIG DIRECTS
WEBM-TV OPERATIONS . . .

CHICAGO — The pattern of
WEBEM-TV, tms

ginning to take shape this week,

bile models — shipped to deal- | highlighted by the appointment
ers in 1852 alpne, this was 522016 | of Ken Craig to be in charge of
| all

operations of the station
Craig hds been execulive assisi-
ant to H. Leslie Atlass, vice-presi-
dent of CBS and peneral man-
ager of WBEM and WBBM-TV.

“he station has signed to retain
Garfield Goose, a kid show that
has been competing =uccessfully
| with “Howdy Doody." but I= los-
ing a number of shows 1t mhenteﬂ
from WBKB. “Creative Cookery,
profitable cooking program, EOes
to WNBQ. Danny O'Neill's music
and gab program is moving 1o
the new WBKE ABC oullet
After moving all of its shows out
of the Garrick Theater, the sia-
' tion found it couldn't handle the
traffic in the relatively small sta-
tion studios at 190 North State
Street. and leased the Garrick for
& vear.

HANK LEEDS SIGNED
BY HEATHERTON ...

NEW YORK—Hank Leeds this
week fignéfl a producer-directar
contract for the new Ray Heather-
ton show “Inside Times Eqw-f-b
which will be aired over WOR-
here from 11 to 11:30 pm. next
month under the sponsorship of
Times Square Stores. The pro-

, @ y Howard Produc-
:iun, will run Mondsy, Tuesday,
Wednesday, Friday and Saturdsy,
with a diﬂer%nt Imn';;:nl mteur
night, ranging {rom an _
l.a.'l.ienti". !jn'n:n.i';l gﬁ to a folk motif,
Winners of the -:mﬁteur contest
will be billed at New Jersey's
Stagecodch nitery where Leeds
just took over as talent buyer.

roduced the
ds formerly E -

Freddy Robbins
over WOR-TV.

TV SPONSORS DOWN
BUT RISE IN AM. ..

ln:m:!ned

| 144, according to the latest edition

of the Executives Radio-TV Sery-

| ire's Factuary. In radio. on the
| other hand, tulill:urnhu nflnE't-
| work sponsors has gone up from
|132 a year ago to 140 this month,
- while the number of network ra-
dio shows has increased by two
The study shows that drama 1s
the greatest single fype of show
in both radio and TV. There are
55 sponsored dramatie shows on
TV networks, 18 of them straight
drama, 18 mystery, and 16 situ-
ation comedy. In sponsor classi-
fication breakdown, food compa-
nies continue to sponsor the great-
est number of shows in both
media.

CHURCH HEADS WTVN
AT COLUMBUS, O, . ..

CINCINNATI — WITVN, Inc,
new corporation wholly owned by
Radio Cincmnatk of
WKRC and WKRC-TV, formally
completed the $1,5(0,000 %ﬂ:hﬂﬂ
of WTVN, Calumbus, 0., Wednes-
day (11). The outlet was bought
from Edward Lamb, Toledo, Hul-
 bert Taft Jr., éxecutive vice-pres-
ident of Radio Cincinnail, ﬁrﬂ#ﬂ.‘l

Ken Church, viee-president
exec v.-p. of WIVNH, Inc..,_ zﬂ;
responsibility for top -
sions at the station. = =taff,
headed by J. W. McGough, gen-
eral manager, will be retained.
Other WTVN officers are

Taft, vice- president] _ Dorothy
Murphy, treasurer, and Robert
Tlﬂ: Jr"l' l!::t“’,t ¥
and Miss Murphy hold identical
posts withRC, ~ 7 = 1

DOUBLED IN
WASHIN

vision i

ble in si ?

TV Channels 3, 7 luf! 11 will be

While T i eh
according to Commerce.

500,000 at the present. An

in American home= and that 3-D|

David Taft |,

B3 L

: !
_!-;r_%-
11

E i O
& elm g Bl

mundo [(Habara)
Channel 2, is undergoir a e

oo Class, which O
. ' - preny _--l
}mc}m1ﬂr¢mﬂ 7, also
Habana, which an  operation
last month with £ hours o

films and news, Is expanding thi
month to eight hu:n, includin
sports coverage and studio pre
grams. Radio Habana Cuba
(RHC), also known as Cad j;ﬂ
Azul (Blue Network]), is confems
plating entering the TV field. Prs.

grams mrﬁ:aﬂng at CMQ-TV, .
Habama, Cuba’s largest TV statio Hﬁ
may be viewed thruout the 3

T I: '.-_1'-:

i

when microwave relay tow
completed.

SHIFTS ANNOUNCED '
.lT wﬂnﬂ. mn i @ @ .__"i ' :

CINCINNATI—Lee Hedrick ha '
been appointed to the WKRE |
radio announcing staff replacing

Hal Kramer, who recently re-
signed 1o a t the public rels- \
tions di ip for the Hamil _,.'

ton, O, chamber of commente.
Wayne Bell has been added to the
WERC-FM  announcing aff.
Frank Tavlor, who has been an-
nouncing on the FM-transil sa-
tion for four months, is now with
WHKRC radio. Taylor replaces Roy
Gilligan, who has transferred o
WHKRC-TV. Bell recently resigned
as chief announcer of WFL

Maysville, Ky.

FCC GRANTS 29
NEW TV CPS , .. )

WASHINGTON—The Federal,
Cﬂmmuni:ntiﬂm Eummiﬂﬁmu Lhis .
week grant canstruction per-
mitz for 29 new television st
tions including two CP's to Velé:
rans Broadcasting Company, ne
and to WHEC, Inc. both ©
Rochester, N, ¥, 10
VHF Channel 10 on a share-time
batis (morning and‘:ﬂm.’
alternate days). Thirteen grants
for VHF s=tations and 16 for URE
stations went into the commis
sion’s record-breaking consigment
tl;ispmth jackin 'u;;lﬁ.ﬂ number
o fresze TV authorizations
Enﬂu and the CP grant total 1o

53 PAPERS. WLW-T
PLAN VARIETY SEG

E
L
1

hu:.iﬂ_.}mun- n
Crosley .
an hour variety show
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; " Iverton Promises Deep
Pr be of Color TV Delay

WASHINGTON, March 14 —
s than o after Sen. Edwin
‘,}"';.... m (D, Colo.) reguested
‘{ ’ s Inlerstate and Foreign
C i meree Eunnﬂttee to inveali-

"y dﬂu" calor TV eom-
e clal {The Billboard,
Chalrman Charles A
o (R, N. J.}, of the House

There iz litle doubt here. that
the forthcoming hearing, no matter |
whal recommendations it leads to,
may speed the advancement of |
color TV ‘standards calling for a
compatible system which will al-
low black-while recelvers to plek
up programs transmitted in color
Chalrman Wolverton's announce-

by the Columbin Broadcasting Sys-
tem. Walker said he has been ad-
' vised that the National Television
System Committee, an Industry-
wide committee, hnt been making
considerable progress. It has been
known for months (hal the NTSC
wailld be ready o make a formal
demonstration of 3 new syvitem be-

-rr__;r-ll f -

"."h" ate and F Commerce| ment of the forthcoming probe|fore the FCC some time this vear.
Camimittee announced the House| came'in the course of his commit-| After the wind-up of Friday's
o itte ‘will undertake “exhaus- | 1ee's wind-up hearing on Federal| hearing, Chairman Wolverton said
ﬂ.:‘!;..‘1 h T ¥ tﬂ 'mt‘ﬂ' thiﬂ Eut}jm Cum"“-l-ﬂ“."l“ﬂl‘l’# ;I!.‘IE'I‘S wi“h’l thﬂt hf‘ I'.Iunlq tioy fﬂ” in mnrﬂ-‘r’fntn-
seglnn h 24 Senator | Chairman Paul A. Walker was on | tives from the industry, FCC, the
F"'" fﬂfﬂnﬂﬂd of the House| the stand yesterday (18). Ques- public, “and others™ to testily in

committec’s plans, said he was “de-

tioned by Rep. Carl Hinshaw (R,
i -_. sd™ and voired confidence that

Lthe calor TV hearings.
Calil.), Walker reviewed the his-

The open-
ing date for the House heéaring 15

TELEVISION-RADIO 3
1. Wal t dh .
arraitiey wilt Twant 4 kmow | Fla. Televisers
“whether color TV B ready for

commércial use now, and If it s
rendy, why is the public being de-
nied iLt™ Rep. James 1. Dolliver
(R., In.) said that ane phase of {he
examination will go deeply into
the question of “cross-licensing™ of
color TV. Dolliver asked whether
ihere would be any likelihood of
eross=]llcenging: whether wvarious
members of industry are combin-
ing their efforis on color TV de-
velopment. Curtis €. Plummer,
chief of the Broadcast Bureau of
the FCC, said that the commission
at the present lime does nol Know
anough about the “inlernanl work-
ing” on this matter. He sald that
members of Lthe industry have
madeé inquiries of the commission
recenily on this poinl

Walverton said, “I think that the
tme has come when we should be
advieed of what is being done on
color TV. 1 think that the com-
mittee has a right to be interested
in what progress has been made

ntw.'rlun committee’s Investi-| lory i'l_f color TV and said that the| likely tp, be held sometime after
atien would probably be so ex-| commission is aware thel the In-|May 1. The committee will await
halstive as to preclude the neces-| dustry is closer to requesting new | the close of the National Associa-
ii ol @ separate hearing by the| standards, supplanting present|tion of Radio and . Television

standards based an the
system which has been ¢

e commiltes whioch is headed
"Ben. Charles A 'Tobey (R.
H—L Johnson Is ranking Demo-

Brosdeasters” convention which
will be held in Los Angeles April

sequential
thamploned

and haz a right o know what s
holding i lm-k from the market,

' to the first

Talk Things Over

MIAMI, March 14 —All Florida
TV applicantz have been invited
Florida Television
Conference, sponsored by WTVJ
here, March 26- 27, in order to dis-
cuss and analyze all major phases
of TV operations to further the
rapid and efficient growth of tele-
vision in the Florida area.
The two-day program
COVEr  Various aspects of
swon  operation, Including
| neering, programing, sales,
maotion, accounting and
ment. WTVJ]
and staff

will
telovi-
Ll B
Qro-
MANAEE-
department heads
members will speak on
their speciallies. Richard Doh-
erty, director of emplover-em-
ployee relations for the National
Association of Radio and Televi-
sion Broadcasters; Clarence Lott,

AL it Is ready."”

South Florida manager of the
| Southern Bell Telephone Com-
pany, ard H. Preston Peters,
president of Free & Peless, will
be speclal guest speakers

the Senate committee. Wit-
pepee will include representatives
H Radio Corporation of Amer-
Calumbia Broadcasting Sys-
em, National Television System
ammiitee and the Federal Com-
mbnthn: Commission.

%;nﬂral sales manager of
addition to his duties
; hnnd { the Crosley Atlania
sales ﬂ-l'll'il:'! Moore will service
a1l national and networks business
or WLW-A.

CHET HERMAN SPELLS
BILL ROBINSON AT WLW ...

CINCINNATI—Chester Herman
Rhas been named acting program
lldirector of WLW, replacing Wil-
Nliam P. l-'ta:ﬂ:lll!u-f.:nr'nP who moves to
WLW-A, Atlanta. Herman came
Sto WLW in 1938, Prior to that he
served as stage manager and as-
ol director of the St. Louils
Munigipal Opera. Herman was
director for WLW-T for
wu- years when the station [irsl
vent on the air.

EXPERIMENTAL TV OK'D
"OR NEW HAMPSHIRE . ..

WASHINUTON—The Federal
ommunications Commiszion Fri-
day (13) granted special tempor-
ary authority to build and operate
an experimental TV station atop
Mount Washington, N. H., to
ptount Washington TV, Im:. A
umpnnr formed by former Maine
. Horace A Hildreth and some
gociates from Maine, The com-
mission sanctioned the station to
pbtain info as to “suitability” of
the site for a proposaed TV station,

SIDLEY HEADS UOP
LF'WB OPERATIONS . .

HUIL‘:'WDDD—Murlﬂn Sidley
] wﬂk was named director of
ot KFWB's operations by
ey Majalish, outlet's prexy, He
B8 with San Francisco’s KSFO
ISt Ge sales staff member and
ite eales manager,

JIM McGUIRE LEAVES
rLPO-TV, CINCY . . .

ﬂ'lHEINHATI-—JHmH P. Me-
ire, who came to WCPO-TV
“six months ago to handle
llum: and who recent-
Hit ucing the new
1 Parade” TV
humrhig Dutﬂe Mack; on
II:I'I.'IE station, resigned from
l- station's staff, effective last
day (14). He plans to go to
West Coast.

E

Faith in our

business makes

this accomplishment

"r.-'u.'

m PEOPLE AND
= REVOLVING DOOR ...

y" flack Dan Regan suc-
tnen_ as assist-
S Tapastnd prest chil

e press chie

chﬂe. while Cromwell is
months’ leave of absence.
Bgan's assisiant on “Today,” Bob
ieDonald, will tnh: over puhlhy
. ﬂh the Garroway :hnw.t.d_l.
¢ Shelrin, exec-veepee & e
Alber fackery, moved his

J .--‘- into a new home at Wood-
abre. 1. 1. this weelk. . . . Elliot
fnce named musical director
2 the Break" on Du Mont.
Jnhn Mahon has joined
e Foley, Inc., as controller.
Anderson Hewitt has resigned
d of Hewilt, Ogilvy, Benson

Las 1t e

C. Ma Dan, sssistant to

NBC

AM -

n New

Haven

FM-TV

)

New England’s first complete broadcasting service

represented nationally by the Kotz Agency
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lerar ...rales of TV Fllms
Hypes by N. Y., Coast Firms

Consolidated Signs New Outlets;
Tee Vee Co. Sells "Vignettes’

NEW YORK, Mnarch 14—The
move toward library sales of TV
films pained impetus this week
when two more outfits elimbed
on with sales plans. Consolidated
Television Sales, Ine., here, 15 of-
fering new TV broadeasters un-
Hmited exhibition and sales rights
to a catalog of nine TV film series
at a weekly fee egqual to the sia-
tion's starting Class ™ A one-hour
rate. In Hollywood, the Tee Vee
Company has re-aligned its zales
program to make ils product
avdilable on a library basis, In
addition toselling its films on the
old series plan.

New basis will permit stations
to acquire. its "Little Theater”
{ilmed program of vigneites and
to uge them either in the formn of
52 quarter hour shows or cut
them into 104 separate subjecls 1o
be used as needed

Tee Vee Company also bought
Telefilm's 65 10-minute episodes
known as “The Roving Camera,”
whil:h will be cut into “Televee-
ettes,” giving it a library total-
ing 300 subjects. Tee Vee will still
sgll its “Little Theater™ shows In
series form to stations wanting
{0 do business on that basis, but
H:Ll’.:lldlnﬂ to Mare Frederick, com-
pany’s general manager, literary
sales plan is meeting with top
F:.LL]:IUUH Station, Frederick raid,
is thereby Irée to use the filmed
material as often as it likes to
cuit its individual needs withgut
having to buy it on a per-show-
ing basis,

QUICK
TAKES

Lée Kraft hags been hired to
head TV film sales for McConkey
Artists Caorporation's New. York
aoffice. MAC now has a musical
library and wresthing films and 1s
looking for additional products.
. . Kling Studios, Chicago, has
appointed William an‘hi to head
the firm's new sales office in St.

Louis. . . . Sportscaster Bill Stern
15 reportedly developing a TV
film series based on old-time

sports stars, to be produced 1n
collaboration with an unnamed
filmery wiih a collection of ap-
propriate footage. . , . RCA Victor
has brought out a mnew l6mm.
film projector, especially de-
gigned for TV-station use. Desig-
nated TP-8A, one of its inno-
vations is a device making it
possible to change lamps auto-
matically in less than a second.
... "Vacationland America,” new
film series sturring John Cameron
Swayze and produced by Robert
Lawrence Productions, has lbeen
slotted on the National Broadizast-
ing Company, 5:30 p.m., Sunday,
beginning April 5. It is sponsored
by the Fram Corporation thru
VanSant Dugdale of Baltimore,

. » Sue White, secretary to John
Mitchell, Screen Gems vedpee,
wae engaped (o Edwin Frank: Jr.,
i DOn-pro,

Tee Vee recently appointed E
Johnny Graff, formerly with
Snader Telescmiption Sales, as its
magager of syndicated sales. Graff
is currently on the road spear-

!headmg the company's new-siles

drive, Saul Reiss, Tee Vee's East-
ern sales mansger and agency
representative, is alternating his
snles activities between Chicago
and New York.

The Consolidated deal tagged
the Station-Starter Plan, calls for
6 straight 18-month contract
without escalator clauses. It guar-
antees exclusive sereening rights
to each new station-client in its
area.

Theatrical TV film distributors
have been cognizant of the value
of library contracts for some time
now. Unity Television, for one,
has chalked up more than $650.-
000 in library sales to 24 new sta-
tions to date this vear; via a plan
whereby broadeasters buy a mini-
mum of 500 hours of film on a
vear’s contract (The Billboard,
March 14). Aside from the usual
under-the-table agreaments tho,
distributors of films specially
produced for TV haven't taken
any official interest in mass-pro-
gram sales, which makes Con-
solidated’'s new station - starter
plan unigue,

Plan Tesled

The firm has tested the plan in
new station markets for the last
two months, and reparts that 15
new broadcasters have already
signed 18-moith contracts for the
nine-show deal. Advantages to
the stations are multi-fold, ac-
cording to Consolidated’s general
manager, Pete Robeck, who
points out that a station need
only maintgin five one-minute
commercials in all the nine pro-
grams in order to break even,
Robeck’s statement is based on
the premise that genersl station
rate-card structure is such that
the one-minute Clags A rate rep-
resents 20 per cent of the one-
hour Class A rale.

The {fart that the 18-monlh con-
tracts do not include any esca-
lator clauses is another big plus
for stations, says Robéck, since
the average station usually
douhles its rates during the first
yvear of operation.

Thus Consolidated’s plan en-
ables new broadcasters to In-
cregse their income without up-
ping their program costs, In ad-
dition to the actual film product,
Cansolidated will supply new
station-buyers with a complete

alds—mats, sales-success slories

much
|c1uﬂes ‘Fronl Page Delectwe 38
epidodes half-hour series; “Public
Prosecutor,"” 26 episodes, 15 min-
utes; “Hollywood Half Hour,” 26
eplsodes, half-hour; “Jackson and

1125G Asked in
Norr RCA Suit

claiming damageg of $125000 for

quested the plaintiff to render
services relating to public rela-

duration of the contract, and a
variety of promotional publicity

in other markets, etc.
Calalog Lisi
The nine-series calalog, which

would cost almost four times as
on a pef-show basis, in-

{Continued on page 57)

NEW YORK, March 14 —A suit

services rendered to Radio Corpo-
ration of America and David Sar-
noff, its chairman of the board,
was filed in New York Supreme
Court this week by Ray Norr,
publicist. Norr ¢laims that be-
tween December 4, 1048, and De-
cember 28, 1851, Sarmoif Tre-

tions, publicity and advertising.

Norr claims that he did perform |

services of & special nature not
within the duties of public rela-
tions, but relating to survevs,
studies, advice, reports and opin-
ions as to management, reorgani-
zation of sound radio broadcast-
ing and other policies to be pur-
sued with the threatened collapse
of the firm's patent position when
the Federal Communications
Commission refused to accept for
adoption the RCA color television
system .
Norr further claims that the
problems sent to him by Sarnoff
were dealing with the prospecis
for the continued profitable oper-
ation of the radio networks
ugalm-i competition of television.
Sarpoff was named a defendant
because the plaintiff is in doubt
as to whether, in requesting the
special services, Sarnoff acted for
the corporation or on ‘his own.

Defendants made a general de-
nial of all allegations and asked
for dismissal of the suit, claiming
that the , National Broadcasting
Cumpany or RCA had paid him
in full, NBC having paid $10,000
which was accepted in 1851, and
that there is due the plamtlﬁ

library of audition prints Iur the ' $1,200 which he refused.

UTP, As Own Distrib,
Marks Further Growth

NEW YOREKE, March 14—
United Television Programs this

week made two significant moves |

toward growth—the firm organ-
ized its own print distribution
operation, and it scheduled its

Selling Allentown, Bethlehem, Easton
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ROBERT MEEI(EII Associafes

Mew Yerk Chicage Loz Angales

San Frenclasce

first nation-wide salées meeting 1o
Hollywood, April 20.

Formerly serviced by Modern
Talking Piclures, which shipped
200 prints weel-r.l}* to UTP clients,
the syndication operation will
now handle its own shipping of
film. Walter Klinger, formerly
with Warner Brothers, will head
up the department and also han-
dle office managment for UTP on
the West Coast. It is repaort
that the firm will save $15,000 a
year by taking this step.

The UTP sales meeting, which
will be held prior to the National
Assoviation of Radio and Televi-
sion Broadcasters convention, will
have all 18 of the distributors
field men flown to Hollywood.
Three new field men have re-
cently been hi Weiss
and Herbert Miller ta service the
Midwest, ‘and Charles McNamee
to hendguarter in the South.

Indiecative of the degree of ex-
pansion the sales staff has under-
gone is the fact that last July
men selling

an MPTV wveepee,
ed Flnr:c!a last wnek,

Winecofl had been as

1'* "i‘

highligh
Issue. The =

White issued a sta
that The :EilTI:|'-|:|:i|u.~i'|l:mmI

had been made to me on thlr
and E dication s incorrect,
mitte anyone in the

We will not argue the point with the |
or not reports submitied to him are labe
one other RCA or NBC executive had JEH
chances are we used the word loosely, ‘I‘he;e!ure
would quite rightly deny that “any such. ‘report

Third Division

In fairness to ourselves, however, we mus! note thal %
were quite interested in a lmunr devel

attention.

'“Re'- NBCmFlm

on activities of the W
.mmm of the wuh': -r%

ments thntn%ﬂﬂﬂﬂﬂﬂmuﬂ pmﬁlﬁ_'.

um!i_denﬂ:l
“”“"“‘“LW"‘“
up the prospects of
Following pu tion 1 st
1 Gen.

lﬁl

E % 5

nounced on the heels of publication of t

story also had stated that the

proved so fruitful that it was likely that l:w.n Ereater

ance would be given to it, perhaps even to the extent nt
ting it separatelv. The issue had scarcely b
delivered to the top echelon brass st RCA and NBC, whm
from these gentlemen "
lishing the web’s film division as the third prgm:lpﬁl l.'.~1:|-|=-,|."ﬂ':ili
division of NBC, on a parity with the network and with th

malely incorpora

announcement was forth

netwaork's

owned-and-operated stations divisions.

Premdent White's announcement of this move cited
fm wing's “rapid and continuing expansion in areas beyor

u,.g Ge
came I;l '1

twhinhm
tem Al issue.

il
-

|

network operations,” as reported the [ollowing week hjr . .‘

esteemed and reliable contemporary, Broadeasting-Telecas
which incidentally also used the same $5,000,000 unli Hﬂ.ﬂﬂﬂ 0
Billboard. ¥
that the division “is -::unﬂnumg o
expand Into new fields of dctivity” and that “its volume of £
syndication sales has increased very substantially and its n.- '|
tivities embrace many varied aspects of film procurement, dis-
virtually echoing our story. Rnhui
Sarnoff was named to head the expanded operations, even

The Billboard's story said he would when the division wo

figures published the precedin
stalement went on to say

tribution and servicing,'

be miven greater recognition.

week in The

Underscored

In short, the NBC announcement hailing the growth and
importance of its film operations merely underlined and ex-
panded on the hat-tipping job done by The Billboard in the
disputed story. Whether or not a “confidential” report pre-

ceded the move 18 relatively unimpeortant,

~_Rather than publish an a
inal item, The Billboard pr
RCA, NBC and specifi

ers to con
v the new an
division on its growth, as reported {requently and
publication up to and including the controversial Ha.p:h
stary. We hope, in 1956, to be able to publish an offleial
financial statement 'I:u!.ﬂnng out the 540,000,000 profit figure.
this hope, we are sure General Sarnoff ‘will join us,

ologetic story refuting our
atulate the G
more im

?unam nh_g_

l'l

«-

J
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‘Greatest Buseball'
Readled for Video

players and past greats uﬂ-
tegrated with the action £hot 'ﬁ
Three local sportswrite
tIH: series.
of The Hnr

ORK, March 14—0One
of ILhE tup hudget&rl TV film se-
ries in the sports calegory is cur-
rently being completed by Motion
Pictures for Television, which
will begin its sales drive the
new <show next week. Titled

gori
Louis
Times:
News, nnd

"“T'V's Has!bnﬂ H—H-u ﬂt Fﬂ'ﬂ'ﬂ!—,“ Hh-m Th

the quartervhnur geries 1s

on film clips of great moments in
major league baseball. Thus, the
show is to baseball what the
“"Greatest Fights" mIH is to
boxing.

Lew Fonsecn, d:req:tur of pro-

motion for the Major League's
Motion Picture ‘has ns-
sjgneﬂ to exclusive: TV

ts to m’ﬂuinl Hnjnrhl.ﬂtue

f s, going. far
Christy Mat wslm. and includ-

ing the All-Star games and

World Series. Fonseca and Jim '

H director of the show and
T returned from

shBit new footage
celebs in training

Zorro Produces
‘Sign of Zorro’

HELL?WOQB March E;ﬂnp—:'!'he

Sign aof
film uriﬂﬂm’iﬂ

in early summer. _Ei:rlu -w-.lll be
produced by Zorro :
film which was organlzed

weelk
R LB o
Di ol
m“ﬁflm Cottrell will
and
u thn firm's

Interviews af

1 BAFIN A4 .
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DON LICK
Program Direclor
WICU, Erie, Pa.

Our two biggest feature film
peohitms are guality and cost.
t Is no deep secret that feature
films make up a major share of
tation programing in many

but because of this
stations in a comparatively
marketl (such as this one)
anpnot alford to pay the tre-
mendous prices asked by some
sature film distributars. To
pay their price means you lose
money; to get them at “your
price”™ means programing that is
ot up to standard.
I some method could be
worked out whereby & group of
stations, not necessarily located
M one pgeographical area, could
(bily & “packape” of quality fea-
fures at reduced rates and bi-
the prints from one to the
jer, it would be to each sta-
lion's advantage. Under this
plan, the film distributor would
certainly profit also, since he
rould gﬂ'g;l.tigg hil'al ﬂlni';s imto
markets, which, when buying
for themselves, could not afford
& going rates

Our major problem in local
im purchoses has been the cost
(iSetor, and, to date, we have
en able to compele with, and
h most cases, do better with
M¥e programing as against com-
uality film program-
For a large local station,
L E HFIHEQ. tie program-
can be far more effective,

‘b ::-1'..:- _...;1.' "' ':?nm“i‘ﬁ:ﬁlﬁih
LS ovr FTam n
fed by live
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MARKET REPORT

STATION EXECS PROBE
FEATURE PIX PROBLEMS

Also, adapiability of changes of
programing, even up to the last
few moments before air time,
provides us with that topical
approach not possible on film

GENE OFALLON
Manager
KFEL-TV. Denver
Altho it is very hard to gen-
eralize i any business, here are
some of the film problems we
have encountered al KEFEL-TV:

The audition print isn't neces-
sarily typical cf the series. After
the series is bourht, the week-in
and week-out quality isn't al-
wavs consistent with the fine
audition print, Contrariwise, the
fact that many audition prints
are sceratched, sprockets missing,
ete., malkes it practically impos-
sible to sell intelligently the
show 1o prospeclive sponsors.

A more reasonable time
should be allowed stations for
guditioning and trying to sell
shows. In many cases, within a
few davs of the audition film's
arrival, the distributor sends a
letter requesting an order or re-
turn of film. This works a hard-
ship on the station, because
many times il is imposzsible to
arrange a screening with pro-
spective sponsors on such short
notice. ,

Mare specific explanation of
tvpe of show—American or Eng-
lish film, format, category of
appeal (male, female or chil-
dreni—should be supplied by
distributors rather than a com-
posite list of age-old ratings of
the serles which mean nothing,
when not identified as single
station markets, multiple station
markets, competition, ete,

And finally, vealizing that
ours is a new market and that
this may not be the case in
vears to come, film salesmen
are currently quoting different
prices to every prospect in this
city—a situation which can put
a station in a very embarrassing
position.

W. L. MURRAY
Film Manager
KEBTV, Denver

We have two gripes—namely,
audition prints and prices. Most
film. distributors are anxious for
us to do everything possible to
sell their products, yet they are
reluctant to leave an audition

rint with us for a reasonable

of time. It is difficult—in

fact ridiculous—to try and s=ll a

-ili--l‘[

client a HAlm show without
letting him see i,

We also take a dim attitude
toward lengthy letters and lit-
erature describing the show, but
not mentloning its price, which
means we have to paw thru the
brochures and letters —then
write and azk the price, We are
well aware that in 50 doing, the
distributors are feeling us out to
see how much they can get for
their product. Our position is
this: Tell us what you have,
who is in it and how much it
~asts. Then if we have the client
ar time available, and can afford
the film, we will contact the
distributor immediately.

WILLIAM V. ROTHRAUM
Program Direclor
WSYR-TV, Syracuse

We are convinced that feature
film programing produces Tat-
ings that are delinitely commer-
cinl. Our experience indicates
that feature fidlms can be
counted upon to deliver audi-
ences comparable to any net-
work daytime TV program and
can hold its own in evening
hours.

Again, the principal difficulty
lies in the unavailability of suf-
ficlent film material to stem re-
petition. More and befter qual-
ity feature films are needed for
TV. Local stations, increasing
in number as they will, will
become a choice market if Hol-
lywood will unlo k the vaults

Feature {film distributors
should attempt to stabilize
prices. We know of only one dis-
tributor who mamtams a fxed
gquotation on film, Others deal
with station film buyers as if
they were sight-seers along the
market place in Bapdad. Lel's
have better product and less
dealing! Asking prices of dis-
tributors- are certainly not real-
istic when ocontracts finally
reflect from 50 to 200 per cent
cuts on original quotations.

Qur principal eriticism of film
geries produced especially for
TV (which have made great pro-
pgress in the past year) is Blll

New Billboard Symposium

they are not filmed and sold on
a 32-week basis. With some ex-

ceptions, most syndicated film
programs are 13 or 26-week
runs. This presents a re-pro-

graming problem in the middle
of the season and often necessi-
{ates a change in name and type
of program. A succeeding pro-
gram, purchased by an adver-
tizer to fill a spot af this kind
may not be = strong an audi-
ence - getter as the program
which has been running for 13
or 26 weeks.

RICHARD E. FISCHER
Program Manager
WJBK, Detroit

Our higgest problem is that of
multiple runs, We have found
advertisers in the Detroit area
extremely reluctant to use mo-
tion pictures or half-hour dra-
matic series on & re-run basis.
Some of the beller movies can
be repeated perhaps twice on a
commercial scale, provided the
runs are spaced sufficiently far
apart. Bul most of the distrib-
ptors contacting us talk three-
and-five-run contracts.

I realize that they musi pro-
cure sufficient money from each
métropolitan market with each
investment they make, and there
certainly is a limit to the
amount stations such as ours
can pay for good movies on a
single or two-run basis. And
yel, distributors generally are
not aware of the difficulty we
have selling third, fourth and
fifth runs. One suggestion |
have is that more emphasis be
placed on 15 and 1B-manth eon-
tracts for most features, which
will enable stations like ours to
better space multiple runs.

Another serious headache is
the immediate pressure selling—
the deluge of  telephone and
personal calls which result from
the slightest display of interest
or Inguiry.
discourage pood service, bul in
many cases the high-pressure
boys themselves become so en-
grossed in o simple presentation
fto the point of interferance)
that a client loses interest. We
try to =sell a series of feature
pictures before contracting for
them where possible. This is
good business. However, in the
initial spade work, we can pet
along with meager information.

In spite of these critici=ms, 1
can truthfully say that our re-
lations with the majority of the
distributors have been pleasant
and profitable, We have found
moast of them to be honest deal-

I wouldn't want to .
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ers. even tho the {field has
grown Lo ils present proportions
in such a short time. Mozt of
them are understanding and
willing to co-operale i every
possible way.
WILLIAM C. LACEY
Film Buyer
WABD, New York
Therae are several ways in

which distributors could co-
operate in making the running
pperations of a station’s film -
partment a bit smoother. A film
department is but one operation
in & large orgenization, and, of
necessity, must work in <on-
junction with other departments.
This is not always possible,
simply because the film depart-
ment does not have the neces-
sary data at its disposal.

Not all distributors make
available to stations at shorl no-
tice story lines, release dales
and other promotional material
on their product. Lacking this
data, the film department can-
not co-operate to the {ullest
with the publicity department.

Thruout the industry, slation
music departments are required
to hold on file music cue sheels
far all films shown on their sti-
tions. Here again, some distrib-
utors fall down by falling to
make these available as they are
needed. It would seem a simple
thing for them (o keep an ample
supply of cue sheets for all their
films on hand, instead of making
a major issue of it when stations
reéquest coples of same.

Further, it would ald immais-
urably if film departments could
depend on all films received
from distributors being in good
condition for air use Here, 0o,
there are but a few offencers

among the distributors, but
those few do create problems
when their properfies are In

such condition that they cannot
be used ond substitutions must
be made.

Finally, it would be of great
vilue if, when preparing new
films- for release 106 the televi-
gion maorkets and reissuing old

{Caontinued op page 18)
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There’s DOUBLE Drama in the way TV's “FAM O U S

You DON’T have to be an oil company to sponsor
these great TV films. Lots of other successtul
advertisers, both small and large, have discovered
how drama on the screen brings drama at the
cash register. Here are only a few of those who
have sponsored “Famous Playhouse” films...

Armour & Company Theodore Hamm Brewing Company
Alka-Seltzer (Miles Laboratories) Griesedieck Brothers Brewing Company
American Broadcasting Company  Kaiser Frazer Dealers

Bankers Trust Company Nash Dealers

Blatz Brewing Company Ohio Oil Company

Campbell Soup Company Pepsi-Cola Company : : _:

Canadian Broadcasting Corporation Pontiac Dealers

Chrysler Dealers Procter & Gamble Company | el

Colonial Coffee Rainier Brewing Company .

Cott Beverage Corporation Sears, Roebuck & Company ' -

Crosley Broadcasting Corporation ~ The F & M Schaeffer Brewing Company

Ethyl Corporation Sinclair Refining Company L

The Gruen Watch Company Snowcrop Marketers, Inc. | Fpe |

General Electric Dealers Sun Drug Company z B &
'!: y :.
o "

Other MCA-TV Adoertising Shotwcases, made expressly for television, include: “The Abbott & Costello Show]» George Raft in"I'm ﬂlf& __,
'.:_ A _1;{:

. art :
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BRINGS ACTION HERE. .},

PLAY HOUSE” attracts audiences—and builds sales!

The dramatic appeal of these MCA-TV half-hour
films—already sponsored regionally for

91 consecutive weeks by Standard Oil of California
as “Chevron Theatre”—continues to create dramatic
sales results for this satisfied user of television’s

most elfective Advertising Showcases.

This versatile series, made expressly for television in Hollywood with
i Hollywood name talent, has won many customers for many types
of sponsors in many markets. “Famous Playhouse” is flexible to your
. needs (and budget) . . . as first runs or subsequent runs . .. as a 26- or
52-week feature or a powerful summer replacement . . . as your own-name
“Playhouse™ in your market—but always as dramatic, forceful
entertainment with a family appeal that results in impressive ratings.

For a TV Advertising Showcase that produces sales action, investigate
these outstanding films. Availability, cost, and audition screenings
can be arranged immediately through any MCA-TV office—

NEW YORK: 598 Madison Avenue—PLaza 9-7500

CHICAGO: 430 North Michigan Avenue—DElaware 7-1100
BEVERLY HILLS: 9370 Santa Monica Blvd.—CRestview 6-2001
SAN FRANCISCO: 105 Montgomery Street—EXbrook 2-8922
CLEVELAND: Union Commerce Bldg.—CHerry 1-6010
DALLAS: 2102 North Akard Street—PROspect 7536

DETROIT: 1612 Book Tower—WQodward 2-2604

BOSTON: 45 Newbury Street—COpley 7-5830

MINNEAPOLIS: Northwestern Bank Bldg.—LINcoln 7863
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Their Organizations & Products

Product of Winners on Pages 14 and 15

Motion Pictures lor Television
Is Standout First-Place Winner

Motion Pictures for Telvision,
Inc., chosen top feature film dis-
tributer in The Billboard's poll
of TV stations, 15 the largest op-
eration af its kind, and controls
the largest single collection of
festures in the TV market today.
Altho the exact number of titles
on its books is not revealed, 1t 1s
reputed to be greater than those
af the next two or even three
largest distributors put together.

But aside from sheer number,
the MPTV operation is marked
by agressive selling and meticu-
lous print handling. The firm
now maintains its own offices In
Boston, Dallas, Chicago, Detroit,
Los Angeles and New York,
each tharoly stockec with prints
for the most expeditious servic-
ing of the local station. Along
this line, MPTV intends ulti-
mately to have a branch in
every major TV market In ad-

dtiion, the MPTV sales staff is
currently being expanded, hav-
ing been doubled or ‘ripled in
sorae of its officez in the past
month.

MPTV came into existence
just about two vears ago as a
result of the merger of Flamingo
Films, headed by Sy Weintraub
and Jim Harris, and Associated
Artiste, Ltd., headed by Eliot
Hyman, These three are today
vice-presidents of MPTV, with
Weintraub in charge of -sales
planning and Harris in charge of
production. Head of MPTV is
Matty Fox, and Joe Harris is
exec veepee, General sales man-
aper is Erwin (Ezx) Ezzes.

The five regional sales man-
agers reporling: to Exzes are Dave
Wolper, headquartered in the Los
Angeles office; Ken Rowswell,
Dallas office; John Cole, Chicago
office; Art Kalman, Detroit of-

fice, and Fred Yardley, Boston
office.

With its vast library and its
progressive approach 1o videe,
MPTV has played 2 major role
in making feature {ilm the vital
factor it is in TV today, when
for some stations i1t means the
difference between profit and
los=. The firm has also been in-
strumental in the creation of
across-the-board and all-night
programing of {eatures.

In addition to features, MPTV
distributes a “Flash Gordon™
and other series. The [irm is
also moving deeper into the pro-
duction and distribution of pro-
gram series. It released the
“Superman” show sponsored na-
tionally by Kellogg's. And it is
currently preparing the “Base-
ball Hall of Fame" series for
gyndication during the baseball
Season.

Hollywood Television Service
Noses Out Unity For 2d Slot

Hollywood Television Service,
founded in 1951, is one of the
youngest of the major TV film
distribution companies in the
industry. As a suobsidiary ol
Repubiic Pictures, HTS has con-
centrated its efforts in distribu-
tion to TV feature films pro-
duced by the studio, and more
recently, has been active in the
production of filmed spot com-
mercials The company is
headed by Ear] Collins, presi-
dent and general sales manager,
and Morton Scott, vice-president
and general manager

BTS was one of the first
distribution firms to offer {ea-
ture {ilms and serials pre-cut to
fit the time needs of TV. Fro-
fessional film editors {ollow the
original scripts of the {feature

films and cut each picture down
to the desired 53 minute
length. The same procedure is
followed in trimming episodes of
serials down "to 26%: minutes.
This system of ﬂﬁiliuﬁe'us used
to give the films the nefit of
professional editing, thereby zav-
ing personnel at the station level
the job of trying to cut the film
at the appropriate places, =0 as
to fill properiy the hali-hour or
hour time segment without dis-
torting the continuity of each
film's story line

Despite the company’s yvouth,
itz product has been 1n approxi-
mately two-thirds of the TV
markeis. This coverage is main-
tained thru a chain of film dis-
tribution offices which actually
ghip the films located in Los
Angeles, Dallag, St. Louis, Chi-

cago; New Haven, Conn., and
Atlanta. HTS is represented by
a sales staff numbering 40 men
in the field.

Its catalog lists approximately
350 festure films plus eight se-
rinls, each composed of six
chapters ar a total of 48 serial
episodes.

In addition to editing ils films
for TV=s time table, HTS has
sought similarly to answer the
medium’s needs in the realm of
picture and sound reproduction
quality. Sound tracks of each
of the films have been redubbed
at the sound characteristic best
suited for TV. Similarly, prints
of the films intended for TV dis-
tribution are made on special

release stock found best suited
for TV transmission.

Fast-Moving Unity Scores Solid
Third Position Win in Polling

Unity Television Corporation,
third place winner in The Bill-
board’s best theatrical distribu-
tor poll, has been & leader 1n the
TV feature film field since its
inception in 1047 when there
were only four television sta-
Lions in existence. In fact, back
in 1838, Unity prexy Arche
Mayvers (then sales manager for
Woerld -Pictures) made what was
probably the first commercial
sale of feature film to TV.

The HNational Broadeasting
Company was beaming experi-
mientil telecasts to a total of 40
TV gets in and around New
York City at that time, and
Mayers' deal with the web was
a five - picture pact (including
the French flicker classic
“Grand MNusion™) at $50 per
flicker.

Then, as now, Hollvwood'y
majors were adamant-in themn
refusal to release- any product
1o television, However, May-
€rs (whose firm was distnbuting
foreipn films here) was able o
sell the pictures to TV, becaus:
he had the uncanny foresight as
far back as 1830 to include i
clause in his distribution con-
tractz to the effect that his firm
controlled al! rights, incloding
radio, TV, telephonic transmis-
sion (theater TV) and “all media
and devices now known anid
contermnplated or hereaftler

inucnindﬁ conceived or dis-
covered,

Today, Unity does business
with 90 per cent of the total
television market, via distribu-
tion of more than 1,000 features,
cshorie and serials, On the basis
of S650000 In new business
{mostly complete catalog sales)
chalked up during the first six
weeks of 1853, Mayvers expects
sales this year will double those
of 1952, the firm's previous peak
VEar.

Unlike some feature film dis-
tribution outhita, Unity salesmen
are encouraged to go in and help
a station make sales to sponsors,
a zervice usually reserved for
films made especially for tele-
vision. In anticipation of ex-
panding his service to station-
clients, Mayers has augmented
his sales staff within the last
three months and expectz 1o
have 20 sules reps and market
analysts working in the field by
SUmMmMmer,

Unity's present sales staff in-
cludes: Connie Lazar, Western
division manager; “Len  Fire-
sione, Northeast; Phillip Besser,
Southeast; Bill Young, North
Central; Bob Huffman, South
Central; Vie Bikel, Southwest.
Company officers are
Mayvers, president; Sid Mayers,
vice-president; Mermel-
siein, treasurer.  Unity’s main
offices are located in the Para-
mount Building, 1501 Broadway,
New York City:,

Unity’s regular catalog of over

1,000 theatrical films includes
300 features, 52 Laurel and
Hardy - comedies, 39 half-hour
programs, 125 cartoons, 40 West-
erns and 22 seriale, Some of the
stars appearing in Unity fea-
tures are Cary Grant, Marlene
Dietrich, Gene Tierney, Stewart
Granger, James Mason, Lill
Palmer, Jean Simmons, John
Wayne (last vear's movie box
office champion), Linda Darnell,
Ralph Richardson, Merle Ober-
on, Joan Blondell, Alan Ladd
and many other equally -
nent players. Features include
such topnotch films as “0Of Mice
and Men," Cary Grant's “Top-
per,” “The Tron Duke" (story of
Govige. Aviirs pnet Shonbhsi
eorge s, “Shan
Gesture,” with Tierney,
:ﬂtlﬁl'.' Mature and Walter Hus-
on,

Unity’s most recent
tion (not included in m
catalog) is Sol Wurtzel's 18-fea-
ture package, some produced as

recently as 18449, Ma Is cur-
na;uﬂal!ﬁna wi’l?'l Holly-
m studio and a national
banking concern for the pur-
chase of two more feature
packnges. )
Meanwhile, Unity iz readying
Inr:;d its mm:II plunge into the
uction films ﬂmh.“]l‘
?ur TV, a plan Mayers describes
as m “safety walve against the
day when our feature _

expire.” Aiming for a- summer

o ——

——

1 3.....Unity Television W.__‘___,..Eﬁ"‘“;.}*‘_ ._. |

ol

4
1
|
1

=5 =

/

Here'’s

L.....Motion Pictures for Television, Inc........... 98
t**-m m hhl h_-‘-'-!h-q--_i,-':“.{ ;._"'-

L. Tele-Pictures, Incecc.ieerrvsnnsserrasereresnad?

B a's -w m m;:-ii..-ii.i e il_.’:'_ ]
Also ran . . . . e,
‘M & A Alexander Specially Films, Ine.
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Dept. Hygo Television Films «
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Sterling Neck & Neck
For No. 1 Victory

Sterling Television Company,
Inc,, which tied for fourth place
in The Billboard's best theatri-
cal distributor poll, grossed just
under $1,000,000 in 1952 and ex-
pects to exceed that figure this
vear. Originally formed as a dis-
tribution outlel for educational
films and home movies, Sterling
ventured into TV mm Ociober
1948 :‘:'I..&i only eight fﬂnm,m]a:
comp to its preseni of
of 3,500 flickers.

The firm, largest distributor of
theatrical short subjects in TV,
has sold its product to every
gtation on the air today, and is
currently domg business on a
regular basis with more than
100 video outlets, Prexy Saul
Turell attributes this record to
the fact that every Sterling con-
tract conlains a two-week can-
cellation clause for the broad-
caster. “We don't let a station
buy itself into a hole” save the
exer.

Sterling’s stand-by-shoris serv-
ice to stations has done much
to salidify its standing with
broadcasterss. The service,
which is carried by practically
every station in the country (in-
cluding the new UHF outlet in
Portland, Ore.), is designed to
provide stations with a U
of stand-by film shoris, w
can be spotted when and where-
ever they are needed—network
failure, a rush substitute when
kines are delayed in the mail,
ete. Stations are supplied with
an unlimited amount of prinis
which they screen on a pay-as-

= =

! -l
- ..J
. t

m.t?-j - _-T-- o ;]

2

yvou-play plan, The stations are Screen,
on an honor as far as and “Juni
reporting the plays to Sterling, Latter
and are not reg to pay an atrical

mnitial fee for the service, or
guarantee a minimum. amount

2

of plays, )
.Elt]m Sterling has chalked op  uotilized
most of its previous station sales  mafter

in sustaining film

Tele-Pictures Ties
For Fourth Place
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THE BILLBOARD TV FILM PROGRAM GUIDE AND MARKET REFORT  ®

_ Here Is Product Line- Up of
~ Ist & 2d Place Winners in Poll

otion Pictures for Television
Line-Up Published for First Time

T}IE CI'J:'I"IFE['IE EL..;l |_1; ff_'-.ﬂ'lH‘l':'
films owned and distributed by
Motion Pictures for Television
hus long been an indusicy “ses
eTel” since the Its'Em cFufJDSju%il

S ey o ff t4 i3 a -
top reveal its full :‘:‘ substantial

=i RIOWEVED, IS
Ii::rr‘.hl;}n :'rr.-;_rr 400 titles) of the:
MPTV st compiled by The

Biliboard from numMerous and

reliable SOUTCES.
. r E
4.I":l.!:r:-.t::.:'lI:n:l!::iinr1.'. I-:::t{.xrd Atlen
] HE PACIFIL
::;ﬁ':!;‘-ﬁ'r:'“ﬁh 0OF CABANDYA
Ariuro De Cordova Lucille Bremer
ADVENTLRES OF {'Hll:_"l.'._l .
ADVENTURES OF h_lrl_"l O'DAY
am Parker, Peter CoOk300 .
'nlr'.lf'i"llﬂ."\iTl RES OF MARTIN EDEN
slenn Ford, Clairg Trevor
tI{:\ ENTLRES OF MITCHAEL
STROMGOFF
Akl Tumirod]
Antorn W 1T ek
LI FORCE
ALLOTMENT WIVES
iy Francis, Paul Kelly
AMERICAN EMPIRE
Aichord Dix, Presion Fosier
IHE APE
Borie KEarloil
PO S FOR NI HIDER
dnn Savare. Huph Heaumisnd
APPOINTMENT WITH MURDYER
Caiherine Crulg, John Calveft
AHE THESE DUR PARENTS
Hislen Yindon Lyle Talbol
ARMY WIVES

Fay Buainier,

Elsse Knox, Rick Vallin
LRSON SOUAD
Eiank Albernan, Robhen Armalrong

LSSIGNED TO DANGER
Giene Raymond, Porcen Lhash
ATLANTIC FLIGHT
jack Lambie, Paula Stone
AVALANCHE
Bruce Labnt YWela Anmn !’I'-"'.lu.
BACKROOM BOY
EAREFTHMIT BOY
lackie Moran, Marsia Mac Jones
ITHE BATTLE
Churles Bover, Metle Obefan,
Tivhim  Lodet
THE BEACHCDMARER
Chuarles Laughton. Elsd Lanchester
BECEY SHAHRP
Mirlem Hopking, Nigel Broce
BEGGARS IN ERMINE
Lione! Atwell, Belly Famess
BEHIND LOCKED DOORS
Luele Bremet Richard Carlson
BEHIND THE MASK
Eane Richmond, Barbars Hecd
BELOW THE DEADLINE
Warmen Dowelas, Kameay Ames
BETERAYAL FROM THE EAST
HICYLULE THIEF
Laimberio Mapglorini, Lianella Carell,
Enesn Stainla
THE DIG FIX
HILACK MARKET BARIES
Halph Moprgan. kane Hichmond
BLAKE OF SCOTLAND YAERD
RLAZING BARRIFRS
Frani Coughlan, Edward Arncld Ir,
HBLIMCRADE
Henry Fonda, Madeleing Carrall
NLONE FOR A& DAY
Hugh Heaumont, Kathryn Adome
ULUEREARLY
lohn Carmadine, Jean Parker
BOEN TO SPFELD
Uron Cantle, Permy
ROHARIPWELD HERD
Alun Baxier., Florence Rice
ROY SMEETS SO11
Joahnny  Dawis
BOY OF THE STREETS
Nackw Cooper, Maouvtecen O'Connos
BOYS" BREFOERMATORY
Cirant Withers, Lillian
A NRIDDE FOR HENREY
wnoaE MNaEel, Warren FLin
NEHOKESN DREAMS
H'.:I1'||:|u||:”1|.'| acofl,. Marthas Slecper
BUCKSKIN FRONTIER
Richard. s, Jane Wyait
BLURY ME DEAD
Cathy D Lnmell
THE CALENDAR -
CALL OF THE JUNGCGLF
Ann Cono, lameey Bush
CAMPLS RHYTHM
Fiedidle Siewari
CAMPLS SLEUTH
Freddie Stewnrt Jiese Prelwet
CASE (0F THE DARY SITTER
Tom MNeal, Allen Jenkips
CASE OF THE GUARIMAN ANGFEL
Hugh Luivmer, John Pemrow
CASE ©IF THE MISsING HEITRESS
Yalentine Lvall, Julls Lang
CATHEHINE THE GREAT
Douglns Fairbanks iy,
Ellpaheth Bergner
CELILA
CHALLENGE
Hospert §loviip e
CHAMNCE OF A LIFETIME
Hasll Fuaibiford, Bernard Miles
CHEERS DF THE CROWD
Ruesct]l HMopton, lrene Ware
THE CHINESE RHING
CITY LIdMITS
Frank Craven. Kay Wilkes
CLUN HAYAMNA
Tom MNeasl, Margarer Lindeay
ULL'RE PARADISE
Rokert Lawy, Dotle Mok
THE CORNRA STHIKES
Bhelln Wyan, Michard Frae
COME OUT FILITTI™NG
Huniz Hall, Lec Garecy, Easd Side Kids

Austin

Elliai

Jupe Lockharn

COMVYICTS' CDDE
Hotkedt Kent, Anna Napel
THE CORPFSE ¥ ANISHES -
Hella Lugesl
CRIME, INC,
Lea Carrille, Tom MNedl, Maritha Tihon,
Lionel Alwell
CRIME SMASHER
CRIMINAL INVESTIGATOHM
Robert Lowery, Edith Fellows
THE CHYSTAL BALL
Pauleiite Goddard, Hay Milland
DANGER FLIGHT
loha Trent, Marjorie Heypolds
DANCING FIRATE
Charley Calllng, Frank Motgan
DANGEFROUS CARGO
Erich Von Stroheim
DANGCFROLS INTHUDER
Weda Ann Borg Charled Arm

DANGEROLUS MONEY
Sidney Toler, Gloria Warten
BANNY BIMY
Waltes Soderting, Helen Brown,
Roberi Henry
DEADLDTUK
DEADLY GCAME
Charies Farrell, Jone Lang
DEATH VALLEY
Nat Pendloton, Helen Gilbert
DECOY
Hoberi Armutrong, Joan Gille
DESIRARLE LADY
Jan Wiley, Phil Wairren
DETECTIVE EITTY 0'DAY
Jean Parkes
DETOUR
Tom Keal, Ann Savage
{Comtmued on

Mg

=

%y

Stations Like These
Hollywood Features

.rr."

-

RED RYDER FEATURES HOMESTEADFRS OF PARADISE L

TUCSON RAIDERS VALLEY I

MARSHAL OF REND OREGON TRAIL SCOUTS e

THE SAN ANTONIO KID RLUATLERS OV DEVILS CANYON F
CHEYENSNE WILD CAT MAHSHAL OF CRIFPLE CHEEN

VIGILANTES OF DODMGE OTY
SHENIFF OF LAS VEGASR
GHEAT STAGECDACH ROBBERY
LOMNE TEXAS RANGER
FHANTOM OF THE PLATNS
MAHRSHAL OF LARETMY
COLORADD FINKEENS

WAGON WHEELS WESTWARD
CALIFORNTA GOLD RUSH
SHERIFF OF RED WOOD VALLEY
SUN VALLEY CYCLONE
CONQLEST OF CHEYENNE
SANTA FE UPRISING
STAGECOACH TO DENYVER
YVIGILANTES OF BOOMTOWN

-

SUPER SERIALS -5
DAREDEVILS OF THE RED :
FAINTED STALLION o
ROBINSON CHUSOE OF CLIPPER

ISLAND
ZORRO HIDES AGCAIN
HAWK OF THE WILDERMNESS
THE VIGILANTES ARE COMING
ZO0RROS FIGHTING LEGION
FIGHTING DEVIL IMMGS '

FREFERRED FEATUHES
PORTIA ON TRIAL
RHYTHM TN THE CLOUDS

(Cantinued on page 23}

By Bafors wih
antitieg podtopah ..
gach = F—‘l:r al
digmilic 1=lam)|

MENICU, THE INIMITARLE
MENIOU, THE INCOMPARARLE
MEMNIOU, THE
MASTER PERFORMER

AT HIS ELEGANT BEST!

e gl


www.americanradiohistory.com

e -

Me Station

FEATURE CROLUF ~§8™
GAINST THE WIND
BLONDE SAVAGE
. Lief Erichson
CORRIDOR DY MIKRORS
< Brie Porunan, Dartvrs Millen
MURDYRER

Efic Portman, CGirets Gypl, Dennis Price
m OF THE RIVER

ﬂm BOW

Stewant Ciranss?
MR EMMANLEL
Felix Awylmes
MR, FERRIN AND MK TRAIL
Mlstivd CGruring, David Farcar
MY IROTHER'S KEETER
. Fack Warmner
FOETS FUR
Iictek Bond
SONG FOR TOMDRROW
THE BROTHERS
Finlay Cuitie, Paincis Roe
mos DUAE
Crovirge Arins
THE GUY'NOMN
Dresrps Al
EAST MEETS WEST

Lieostpe Aslins

-

F

ity L’atalog Gels

Usage

ENICHT WITHOUT ARMOR
Mlajlens [hetrich, Mobery Dot

USFURLISAED ETNRY
Vialerle Mobassy, Hichard Greene

FEATURE GROLUP “H™

A BOY, A TIRL AND A DIKE
RACK RiddW BROYS

Adthmr Aoy
BEES IN PARAIMSE

Tean Kemi
BRLIAD (20DDIESS

Erci Porymus, Aps Crawiloed
BUSH CHREIATYIAS

Chigs Mallesiy
CALENSDAR

Citela Cigni
CARSIVAL

Michael Wilding. Jean Kent
COTTAGE TD LFT

Adistale Sims, Tobn Ml
EASY MODNEY

Ceieztn Coppnt, Dheomis Price
LESTILE SEX

Lillh Palesiet
GHOST TRAIN

Willred Lawsaon
THE CHEAT ME. HANDEL

Wilfred Lawsin

fContinued on pige

ad )

Sterling Stock Is

Vast. Diversilied

PSS FEN
Todd, Flarh RobsoR

THE OUTSIINR

THE TITAN
Fradrie Mlaech
THE HAITREY APFE
Sunaii Muvesrd.

JEASSNIF
Mlicharl Redgrave,
THE BIASS MDNKEY
Camolg Landis
THE NILEHT HAS EYES
Jurties Mlasdin
WHES THIEF MEETS THIEF
Deovigles Fulrhonis Jr.
INTHMGLE
Johin [Derek
MICHT COMMES Ty SOON
Anne Hownrd
JACAHE
Frank Buck
ISOLUEST
Eliraheihh Allgn, Herbert Lomas
SUSPFRECTED PERSD™
Davil) Farmar, Patricia Roc
TOWER OF TERROR
Michae] Rennie, Movila
THE AUCLUSED
Daouglis Fasibanks Jr.
NUGGERNALT
Hors Karioll
FATHER AND S0XN
Jarmen Mawon

William Mendix

Barbprs Mullen

A

[.rtl.llf B SaekdEre,
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MUMDER TOMORROW
gk Livessy
SMAN 1IN THE MIRROM
« Effwarnd Everstt Horon
THURSDAY'S CITLIY
Blewary Gringer
AMATEUR GENTLEMAN
Deuglay Falrbunks Ji.

THE CIHL WHD COULDNTT OUIT
Bl Chwen. Ellzabeth Hesson

THE VILLAGE SQUIRE
Vivien Leigh

CHIME OVER LOMNTHOMN
Murgot Grhame

NLACK EYES
o Krager

BEECRET YDICE
Johin Siatt

WILLIAM COMES TOD TOWMN

WiHlimm Ciraluam
IT HAPPEFNED O&E SUNDAY
Dierell Fary
MURDIER IN SOMHD
Jack LaRne

{Eanl

i ued

LEI

Mary MoLiaire

D <

R HOST AND STAR

OIRI'T'E
DER

L ’
20 £2?

HHIT!§

IN

®S

T STORY A COMPLETE AND 'CAPTIVATING

HALF-HOUR DRAMA!

Ta TUMS
and

\

Pigmned for 3 Fall:Lengih
Commercial Pl Dpening
and Cladmg Sponset

idaniilicabgmal

sOL

To SCHAEFE

for NEW

BLA"[I BEER
for MI'LWJI

SOLD

r BEER

YORK!

for CHICAGO
LOUIS!

To DREWRYs
for & MARKETS!

Te DL?MFIA BRE
for & MARKET
Te GENESEE BREW
for 5 MARKETS:

F4 L

ii-l.i:

—

UKEE!

BEER

WING co,
5!

ING co.

|.'H'-."' y FROORRNE

L

A TP AT

A

1ele-Pic’s }
big List

The following 59 feature filme
are disiributed by Tele-Piclures
ine, They were all produced by
Robert Lippert Productions biss
iWween 1946 and 1851

THE RETURN OF JESSE JAMES

Jahn Nrelind S Bhinifak I ETRIATE

Hull
EYERYRODY'S DANTI Y

Spade Cooley. DK 1Lane
SOUARE DANCE JUNILKEE

Mary Weth Hughes hpaide Coplep
VARIETIES O PATADF

ookl € o, Bdilie Criprr

YES SIH. MHE. BONES

FINGERFRINTS DONT LIF
Richerid Travis, Sheils Byan

MASK OF THE DRAGOD™N
Highard Travii, Sheila Rvan
FiIFR 23
Hugh Beaumon
NDANGCER FONE
Hugh Beamond, L
ROARIMNG CITY
Hugh Heoumont, Hichard Travia
LEAYE IT TO THE MARINES
a1 Miehon, Mars Lynn
S5KY HICH
S5id Malion, Mara Ly
STOF THAT CAR
Sid Melion, Iris Adrlan, Tom Meal
THE BARD™ OF ARIFO™N A
Yincent Frice, Ellen Eirew
DFEBATION HAYLIFT
Bl Williame. Ann Huiherfond,
Tom Brown
I SHOT JESSE JAMES
Piesion Fouier, Burbara Brinvos
John Trelund
TREASLRE O0F MDNTE CRISTD
Gilenm Lanpgan, Adele Jereens,
aleve Bmidie
THE MOLART STORY
DEFUTY MAHRSHAL
Jori Mall, Frapces Langford.
Btk Foran
HOLLYWDOD VARIETIES
Hobert Alds, Hoosler Hot Shots
HOLIDAY HHYTHAM
Mary Beth Hughes
Wally Vernon
GUNFIRE
Don' Barry, Haben Lowery
FOTOR PATROL
Dion Castie, Jane Migh
TRAIN TO TOMBSTONE
BPon Barry,
Tom MNeal
APACHE CHIEF
Alan Corire, Tom el
THERE I8 ND ESCAPF
Stanley Thuriion, Pairicia Hicks
HI-JATKED
Hm I..J'.I' Morahia Jorea
BORDER RAMGCERS
Lyim Barry, Robert Los
“-.Jll_' Yernon
WESTERN PACIFIC AGENT
Kemnt Taylor, Sheilu Ryan,
Robert Lowein
CALL OF THE FOREST
Robert Lowen
RADAR SECRET SERVICE
Tohn Moward, Adele Jerpens
THE DLUTLAW GANG
Lhi Barry, Robeil Lowery
TOLGH ASSIGRMENT
Bion | Harry, M arjcrrig Heele,
Steve Brodie

GCRAND CANYON

Ao Ysvuge

hatd Traves

Drivd Sireet,

Rebert Lowery,

Huswell Havden

eV,

Tom MNeal

Mary Belh Higihsa, Richard Arlen
HRED DESERT
Dion Harry, Jack Holl. Tom Neal

BELLS OF SAN FERMANDN
Dozl Woouds
DLUEEN OF THE AMATFONS
Fatricia Morlson, Robert Lowery,
1. 'Edward Bromberg
DRAGNET
Henny Wilcoxon, Mary
SCARED T DEATH
Befu 1 upost. Sui Pendlison
MY DG SHEF
Poes Meal, Willlam Farmom
HIGHWAY 11
Robert Kowery, Pamels Blake
ROLLING HOMES
Jean Parkers, Riussell Haviden
RIMFIRE
Mary Beoth Huoghes,
ARSOMN, INC.
Anne Goayane, Robent Lowery
THUNDER I THE FINES
Demiie. Diarcel, Crovrpe Reoven
LAST OF THE WILD HORSES
Mary Beith Hughes
JUNGILE GOIYDESS
George Heeves, Wands McEKay
RETURS OF WILDFIRE
Patricin Morlsop, Bichard Arlen,
Mlary - Beih Huphes
SHEF COMES HINDME
Ribert Losgry, Sheldvn Lepnard
SEYLINER
Rh.huﬂl 'l.lnvh. F#illl']u H1'.ILE,
Hochelle Hudlsn
BLSH PILOT
]n;h l.nﬂ.l.n'.'.
EILLEHR DILL
Sruart BErein, Anne Geanne
LAST BULLET
Jinmmy Ellison, Huss Havdoa
GUNS OF JUSTICE
OUTLAW FLURY
SLUNNDEN DEATH
BLAEING GLMS
HANCELAND EMPIRE

RINGSIDE
[don Barry, Shels Kyan, Tom Hrows

Briin

Hensy Huall

Raehelle Hudsoa

4 ¥ N __:-‘
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To Care of Films by TV Stations

Although film has played an

geney announcement to the el
fect that the film would be

sive in view of the amount of
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ute print for $15 is still expen- ® Continued from yage §
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y important role in every stalion’s o tinued the next day. prints required and the rela- ﬁﬂﬂm for Ih! s=me rpose,
- programing pmmre_fur _SOme Even today, says Katz, the tively low prices stations are - keep = _ 'ﬁ o
: time now, many TV film distrib-  situation isn't fool proof. As an able to pay for film in some of g " ™ A0l "~ ﬂmtﬂ _practicall
tors claim that the average sta-  example Katz cited a recent the new markels today. National Association’ of Radio | @ featur
tion still doesn't pay enough mishap at WNET, N. ¥ which Two Times and Out and Television Broadcasters of vintage—be
attention to treatment and Car€ o iiont in terms Of PETSOR-  woho i ifeole ﬁmﬂﬂﬂm and adhere strictly to Therefore, the

of film. The distributors np_ine
that stations need to further im-

tenance of projection  ture (having rejected the first  jnformation film "Guardisn few offenders probably do mot  take the risk
PENES m;‘:? :bmu more prompt D€ @s. unsatisfactory) and in. .gel" played the movie and TV feelings of mnon- on .;th"
PR AEEACELS, : : editing they somehow added on  ciroyits at the same time. The co-operation which are left with per
play - reports, and strive lor the concluding six minules of .yec dizcards each TV print  the stations who represent fur-
greater accuracy on tally jobs; EE Tl?tfl'fi’;tm‘- Fh:fesmﬁ“;gg after it had been used by two _ther potential customers :
= o> min

handle films with more care;
and, most important of all, in-
vest some real money in salaries
{or technicians and executives
with solid TV film backgrounds,
and/for set up exhaustive TV
film -educational programs for
present staffers. .

On the other hand TV stations
claims they are more sinned
against than sinners, conlending
that in many cases slalions
know more aboul Proper han-
dling of film than distributors.
(For a more detailed account of
the case for stations against dis-
tributors see box accompanying
thiz article.)

In support of rather

these

SEEt e , - tically  has hopes about a new machine the sprockeis are in order on a era,"” and edited each
stz Lharf{h+thar;fl;:m} Comprehensive is about to bring  print isn’t thoro enough to spot musrp::kﬂum ﬁlmﬂm !.Fﬁg Emﬁﬂ-l- from this series into
every distributor in ihe out — a combination counter, &l the flaws in a returned .4 naterial made especially mately S-minute programs for ¥
has a fund of favorite stonies 10 gjewear ete, that will reportedly  print. The distributor needs the ¢ g Conealic in excellent  Use on a television show
tell about his harrowing experi- handle all station film problems. co-operation of the station, via condition, =nd, while we do &5 "Miniafures,” which is

ences. Funniest yarn 1is related
by a distributor of theatrical
films. Puzzled by the failure of
s new station to return -any
prints on its first order, the exec
decided 1o query the station di-
rect, via long distance phone. At
first the girlish young film di-

tar didn't know what he maonth, with the bedraggled film plays for the past year or 400010 hefore ue. This cer- Virtually any subject would find
: ':s”famfnq about, but after he  film, rattling around inside, sans 50, but the group is understand- 5y i no reflection on the & Teady market in most TV sta=
ha‘_:i patiently explained that “a IS protective can. ably reluctant to instigate any-  goyon or stations, since I realise  tions. I am confident that many

print is a long slender roll of . 0% seation technicians for  pelicing methods. problem involved in the neces- 10-minute weather programs. A
Im™ =he exclaimed airily, “Oh, such brutal editin jobs as Carnival Co-0 s " - weather program | 1
film." =he exclm c E ps sity of one person’s doing too not' sustaia more than 10 .ﬂnnq

that. We already used it, and
threw it away. Did you want 1t
back?"”

Saome of the other stories are
almost as difficult to belhieve,
Distributors are a bit appalled
by the last-minute orders placed
by new slations going on the air,
pointing out that such erralic
buying makes prices necessarily
higher. A station in Hawall,
called a Manhattan distributor
last month and blithely re-
quested that he air mail a group
of features out to the Islands,
bécause thev'd already -sched.-
uled the films for the station's
first broadcast that week. Be-
fore the astounded distributor
could get in a word about price,
quantity or possible shipping
delays, the Islander thanked um
pleasantly and hung up.

Claim Films Buichered

High mortality rate of TV
prints has always been a major
cause of dissension between dis-
tributars and TV station execs,
with former insisting that dire
deeds in the name of editing are
performed on the prints between
the time the film leaves their of-
fice, and is finally returned by
the station; while latter usually
insist that the print receives
safe-conduct thruout Ifs stay at
the station, and it must have

nel and equipment.” The station
had two prints of the same fea-

flicker on the air that night
Chop Running Time
Katz ~deplores what some
station editing jobs do to a film's
running time, somefimes cutiing
it down 0 much that 1t bresks
the continuity and MPTV has 1o
ask the station to try and track
down the missing footage. How-
ever, Katz sayvs somelimes the
fault lies with the siatiom's
equipment and nol with iis per-
soninel. The exec doesn't think
there is any “really good 16-mm.
viewer.or foolage counter on the
market loday.,” He also thinks
much of the available equipment
is over-priced, pointing out that
“a good viewer should cost from
$35 to %50 while Bell and
Howell for instance, put one out
for about $120. However, Katz

Chstributors also complam
about the manner in which re-
turned prints asre packaged.
Most prefer to have their films
{always in cans, of course) re-
iumed in their onpginal fiber
cases or strong cardboard con-
tainers. A New York distribu-
tor received a print in'a soaking-
wet, thin eardboard box thas

Distributors blame “half-ama-

lopping off the end credits on
a film because the projectiomst
failed to heed the start marker
on the leader; putting deleted
scenes back in upside down or 1o
the wrong order; cinching film
while rewinding causing
scraiches and blisters; returmung
prints to distributors with
“bloop sound tracks™ Latter
(trade name for sound film
makes when a mutilated sound
track passes thru the projector)
pocurs when station technicians
cut across a word on the sound
track and fail to mark the spot
with ink so distributor will re-
alize he has to cobliterate it be-
fore shipping print out agam.
Blue Ribbon Boner

Prize sound track boner was
committed on a Unity Televi-
sian film “The Magic Bow" with
Stewart Granger. Faced with
the need of cutting several prints
of the film down to an hour, a
network film man solved the
problem by cutting all the violin
snlos dubbed in for Granger by
the great Heifetz, the most 1m-
portant ingredient of the English
film. The solos were replaced,
but Unity's troubles weren't
over, One of the reassembled
prints was sent to Detroit, and
the night it was screened Unity s
prexy Arch Mayers received a
desperate call from the Detroit

parison between the two medi-
ums this year, when his puR]E

stations. (Same of the prints
may still be usable, but on the
basis of past experience, Kalser
decided a two-time usdge figure
offers the best safety margin on
usable prints far TV.) The pic-
ture was screened by more than
80 stations, which meant that
Kalser sent out a considerable
number of prints.

Un the other hand, one print
sufficed for the picture's |
Manhattan run at the be

Theater and Grand Central's

Newsresl house. Print plaved
six times a day for two weeks at
former, and was screened 12
times a dasy during a five day
run at the latter. |

One of the difficulties en-
countered by distributors when
they attempt to grade prints, is
that the wvsual run-thru to see if

notations on the film's condition
and number of timezs 1t was
playec. Correct reports on re-
plays, of course, are also impor-
fant to a distributor from =
financial angle.

The National Televizion Film
Council has mulled over the idea
of setting up some kind of sta-
tion monitoring service of TV

thing that smacks too much of

The Council was formed back
in 1848 by National Screen exec
Mel Gold for the purpose of
bringing agency men, distribu-
tors, producers, and station
heads together to work out their
problems in one group. The
Council, which formulated the
first standard exhibition con-
iract, consistently plugs away at
the task of educating stations
about the film business, and in
view of the station's lack of film
knowledge back in 1548, (Texas
stations '?I"EI‘E' selling 1t at 50
cents a foot) out-going prexy
Gold thinks the broadcasters
“have made tremendous strides.”

However, Gold admits there
1z still plenty of room for im-
provement, and TV f{ilm educa-
tion programs for nsw EF-EtiﬂﬂE
will play a big part in the
Council's 1953 activities. Items
on the agemda under new prexy
Arch Mayers include the public-
cation of a special booklet which
will contain complete data on
proper handling of TV film, and
detailed instructions on setfing
up and operating station ™™V
film departments, This has been
in the works for some time and
should be out this vear.

~he Council is also mulling
OVET & whereby all new
TV . would be set
up to accommuodite standardized

been two other gutlets station manager. The film, he : = 1o |}:!'l:lm*

Nevertheless distributors zay screarmed, was nothing but one megeials, thus ¢ ting head-
they are still receiving prints long wviolin solo. Granger had  gehes for both the butor
back from stations, which have been p the same number gnd the station, H ﬁi;rt‘. 1I :

been cut and spliced together
again with everything from
safety pins and staples to paper
clips and scotch tape. One dis-
tributor received a print (from
a Loz Angeles station) which
was literally in shreds.

In the early days, when prints
were searce, distributors used to
bieycle prints from slation to
station, but now they uﬁuﬂﬂi',;
try to get prints back after eac
booking so they can put them

over and over for the lsst 156
minutes. Investigation disclosed
that all the clips of the deleted
violin =olos had somehow ended
up on the same reel. : 1
Altho aware :l-lxl:l TV is pfm
Htﬂﬂﬂnﬁ m “!“n] L wr=
ing pains of & new industry,
distributors are of the opinion
that it's time stations took off the
boxing gloves and gave fiim the
ul kid gloves treatment
it's accorded at all times by the

back in shape for the next sta-  motion picture industry In gen- m s on.an ho
tion buyer. Back in the bicycling  eral lnﬂmth.-.- movie projectionist  pix adopted plan to protect :.:E
dnys, Herman Katz of Motion in ular prints—cuostly because

Pictures For Televizion, Inc,, re-
calls when a commercial was
left in a print (thus giving a

line with this, TV distribu-

tors, who were mctive

Lk
can :
us in the above matters. The

Dur greatest difficulty with
film, especially with features, is
the lack of proper care and
maintenance at the source. |
find it neccessary o waste can-
siderzble time in , edit-
ing and reparing broken splices

soreen these films as a safety
check, 1 feel that i the majonity
of cases we could dispense with
that activity and still be safe.
Nevertheless, when films are
shipped directly to us from an-
other station, we often have
found defects in the film which
have not been corrected by the
station’s playing the film im-

only too well the personnel

many jobs in order for the. TV
station to exist financially.
Another suggestion which we
might pass on is the advisability
of turning out films for TV in
even 13 or 28-week ps We
have diiculty in ing a series
of 18 or 15 filme in a series jn
Dl of exonah of Dene filnath
play of enough of
make up the balance of the film
contract for the 26 weeks. As a
matter of fact, our experience has
been such that we cannot even
consider buying a package of
this type.
I wish to commend the major-
ity of TV film producers and the
distributors for the wanderful
job they are doing.

Just far example, b, > have
purchased the group
known

uled here, 10:10-10:15 :
weekday evening, the inds
tial cost for i =
films is quite low, cost of
editing and replacing the reels
in their original condition prior
to retumning them to the distrib-
utor is somewhat expensive.
It is my belief that films of
the correct running time) on

stations program such things as

utes, which leaves a five-minute
period available for sale out of
the usual quarter hour. Simi-

RIS NN S g 8 T

—=

in the motion picture fi bas a good ssles force. I =
Texas bank a free TV plug in out the life of the-average ndividual 5a bt
Boston); and the time a station  theater print is g 1 :
streened a feature which turned.  limes that of a TV prin 2
out to be thé first three reels of  35.mm., is moare expensive
two different pictures spliced than e 16-mm.. but a half

together, followed by an emer-
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See how
they run

(and re-run, too!)

All ten of these television film shows give you the best
possible run for your money—high ratings and high quality
production at low cost,

Three are already in Telepulse’s first twelve syndicated
shows, nation-wide.* All rate high, wherever they go. Second
or third run, they'ré doing as good as or better than on
the first. Sample: one show almost doubled its rating, third
run over second, in San Franeisco.

You're 'way out front with the showmanship and technieal
craftsmanship of such producers as Bing Crosby Enterprises
and Flying A Pictures... not to mention our sales-building
merchandising kits and on-the-spot counsel.

see how they run yourself. Ask your CBS Television Film
Sales representative foday for a private showing and the
whole story. You've never seen such buys in yvour life.

CBS Television Film Sales

Nvew York, Chicago, Log Angelea and Memphis

*Telepulze
multi-market ; 4
ratings for ] Y .. i
January 1953 1 R o R
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TV STATION E

the entire sales force oul
pounding the bricks, It can
quickly cover ull potentials. In
most cases the local man will
naturally command more con-
fidence than a traveling sales-
man who is new to the agency

sponsor.
ﬂr‘.t'g:! so many of the celluléid
Marco Polos completely neglent
the help the station can give
them! Some even go out of their
way to avoid contacting the stu-
tion to inguire aboat a Mr. Doe
who was selling a 13-week s
vies entitled “The Woes of
Sophie Klutz"” only to be told
that the station never heard of
Doe or “Sophie.”

A good parade marshal
would direct the boyvs to:

1. Call on the stations upon
arrival in the city. ;

2 Bring two audition prini:
with him. In this way he can
multiply his effectiveness. With.-
out disturbing his own planned

L AT LT Bk Ba 'E R B
- o S T
. IIJ.;_.'._|| | ?1;r X l‘.-l \J 9
e S ] g -

e Y

schedule of calls, the salesman
can thus—thru the loan of the
second print to a station or
agency — permit additional
sereening for other potential
chients.

3. Quole the same price to all
—stations, agencies and <¢lients
alike.

4. Call on all the prospects his
time will allow. Ask the sia-
tions for leads: they'll be happy
to co-operate. Too - often the
traveling man will spend davs
pitching to a client who can't
afford even of the parfion of .the
show's cost. A little puidance,
readily svailable from a station,
would
Lime.

5. When his time is up and he
has to leave lown, he should en-
list the help of the stations by
advising them whom he called
upon, and who might be inter-
ested further, The sintion people
will be happy to lollow up in
the film salegman’s absence.

Above all, let the film sales-

have saved him a lot of .

e e e e

L. - r L LS

man bear this cardinal fact in
mind: ‘The stations want to
help, not hinder him. This th
cannot do. unless he mokes
presence and objectives known,

uyer
WTOP-TV, Washington

Having observed the TV film
industry develop over the last
two and a hall years; I would
say that the situation still re-
mains a complex one. There
doesn't seem to be many addi-
tional problems, if any new ones

e STt ST

sl i Sl = 'f‘{_. _»

oy e e

O £ _: : : ‘ :ﬂ“]—f" y ‘-rl-,i_ti__.,-.lf_l.._ o _,[; =

::man. ‘However, the “old" ones
cxist toa large degree. But
it must”be said 8 Bt howe 18 3
determined effort on the part of
many film concerns to overcome
these problems, e

, The - problem of effi-
cient ion has been over-

companies allowing the statlons
to retain prints of a package on
a library ‘thereby elimin.

ating the practice of trans-ship-
ments to other stations as well
ag the normal ems with
regular express. is glill @
botherzome problem stemiming
from brochdres distributed by

film companies that do not have

film running fti Or NO Tun-
ning times at all. This fre-
quently causes ilm title changes
in the local newspapers (if it is
possible to get under the news-
paper deadlines) because of the
mability of the station to fit a
90-minute film in a 50-minute
slot when soch & problem is not

ROYAL PLAYHOUSE

(Fireside Theatre)
The highest rafed dramalic (itTm pro-

rarm

Enterprises. Culstand

*

*atanding room only

New Yok, 444 Madison Avenue, PL 34620 « mmmmmmﬁm-wm““ st

i JiE Gl run ax "Flretlag
heatre.” Serles of 52 hall-hours,
each & WL, Produced !?‘ Binjp Ciothy

ng audliente-
compeliing, sales-building TV series,

800D NEWS! “FIRST RUNS” STILL AVAILABLE IN MANY MARKETS...IF YOU HHIEYI

COUNTERPOINT
mﬂh‘.“ml ALE
B Rhall-heur dramatic Sulpe
Ehnl: wilh fremendous adull appeat;
harg-hitling shock and swip L[
Tt
prises. Va e b1

at'l Foun-
datien for Pygthale Resborch.

3 e o s o

Ll

Smash TV box-office! That was the
gtory with every mﬂ!l‘hﬁt
big shows during their first ren . ., .

and it's the same story now thal
they're again being brought

Here's a real bonanza for local and ¥
regional advertisers! An wnusual 4

prestige name show al low cosl.
A once-in-a-blue-moon chance to
send sales zooming as nevet before.
Name your show, name your
market .. . and you can just about

Don'tdelay .. contact UTPtoday!
Write of Phane for Complete Details /

L

to anxipus TV audiences.

opportunily to cash inon a

name your sales Hicket.
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in order to have a c¢
maintain "i-.ﬂi"“"m ary  facl
tles and personnel o cope
guately with this |
much too expensi

can be

ated by distributors who are i

short years. I doubt if thore Wi
ever be much question _ L]

-
=
- —

b e

ﬁ;ﬁﬂ:}}:ﬂ.ﬁf};II":-}}.-I"!"'".-".'-’.':-‘: AEFsaY

o

=5

:! position tﬂlﬂn\rr shart :‘
made for station distri
This is, indeed, more & stath

problem than one for i
tributor, and can only be ¥
solved by running an. exes
sively long feature in {wo par
In conclusion, 1 think that &l
people associated with TV -if"”"'[
dmmﬂ-:nunh credit in estok
lishing as an essen @t !
of television in just & couplejbl]

ey

ar
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el I

adule will be
of an equal amount of {
live programs.
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presence of the fenture sales-
wan, the feature series is t:lnu:hl

» §250. The compuny ‘s ad man

made & saving of 50 whaole
sreles W series goes on the
gtation, and everyone is happy.
 Assumption Number 2: On this
same day, in the same city, the
same £t had the same sales-

il . w1 m& “-ITIE 11':11 t-ﬂ'
“ - o # i m. 'I.EE same

R T e
¢t on the same div
just waiting to make the

ame  plh into television.
1l i the guy making
he plunge ia Sam's Hamburger
tand. Sam doesn't have $200,-
D00 (o spend, but he has a few
‘he is willinig to try. But,

300 for a picture!
. the same phone calls are
ade to the same film buyer
has the same guy in his
' with the same pictures
wt the oil man bought for the
price of $250. Now, Sam
8§50 he can spend for his
features. Here's the routine, The
same salesman calls the same

new

E

the $50 is ridicdlous ., . but heﬁﬂl
take it He is working under the
theory that film won't make a
dimeé on the shelf But he is
willing to make a sacrefice just
to get into the markel, The deal
WE and Sam is happy with

0 features. He has had a very
successful dng‘ -« + he saved $250.
Blue Jay Oil Company was
lueky enough to buy them for

Who is kidding who? The
stations will have to establish
| what they will pay for features

of certain quality, regardless to

whom lh:f will be sold. In turn,
3 the distributors must . spread

their investment out over ga
Jonger period of time and over g
Ill'll:l',lur number of television sia-

tions. Then this business of
what a film is worth will right
" itsell apain.

FuPHEEI.ﬂH Fﬂl":FLEH
m Program Manager
ABC-TV

Fedature film has now left
' behind the stigms of being
merely “filler” film programing,
b has begun to show ils true

in the television bhroad-
. casting plcture,

Late 1052 and continuing now,
!_lhe IEImrf film has brought in
& high point of revenue to the
nation’s television network and
atal stations. We have the ad-
L mand continuation of the
film as a "Feature Pro-
Gone are the filler film
and in their stead has
me the “Picture Show™
WJIZ-TV); “Eleventh Hour The-
- &tel (WNBT); “Early Show"
atid "Late Show.,” (WCBS), all
3 which have been carefully

.

-

=

er
W

gether as viewers bait.

i _l"_il tification for their continu-
ance thruout 1953 is indicated

BY long-term contracts assuring
o i - of such film pro.

| 12 & yYear or more in
e IEILE.

& outsianding recent inno-

bn of thiz programing is in-

b v ___i-n thﬂ start of each
fogram where the opening an-

. ment includes o break
or: “Participating in this eve-
ing's Picture Show' are

' Mop, Maxwell House
“Offee and Sunkist.” The film
shid 1O D at very well
hich the com-

L - the film continues
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3LEMS IN BILLBO

Late Show" and "Curtain Rises"
tiken off the air, The beginning
of this trend and immediate 4m-
portance of the feature film at
the late hour was noted by
CBS' extremely high rating op-
posite the live show, “Broadway
Opén House" What's more it
has been proved thaot there is a
large enough feature audience to
allow several stations in the
same signal area to develop and
hold a substantially large audi-
ence 1n direct competition with
one another,

Another interesting trend be-
g:m when ABC television com-
menced its “Complete Theater”
in 1952, which was subsequently
accepted and taken up by other
television stations. This in-
volved playving a bettér than
average feature film thru to its
completion, pausing for a station
break, and then repeating the
Program in its entirety. Further-
more the films were often re.
peated up to three times. This

had the two-fold results of per-

e —

mitting better grade film thru
an increased budget while re-
ducing the per play tab and per-
mitting the sudience to unh;rr th:j_-
program at any given point an
smﬂﬁ the ffl[m thru to ils
completion.

In renlity we were borrowing
a way of presentation which the
moving picture theater has long
before us found lo be good show
business,. What's more our
hunch as to the practicality of
such an operation proved correct
when sgponsors were quick to
buy participating spots within
the framework. The sponsors
did not order specific times for
their messages, but were happy
to come aboard any time during
the -original or repeat playings
Moreover, we often noted . a
trend upward in nudience size as
the {ilm and repeats wenl on.

We noticed that other stations
here and in other cities now reg-
ularly schedule the continuous
performance.,

MILFORD FENSTER
Film Manager
WOR-TV. New York

A major problem facing sta-
tions which use film is this: dis-
tributors do not know what they
have, or why they have it. The
catalogs which they provide
give the title, cast and running
time of the film, but very little
information an what the station
needs to help it in programing.
For the most part, the distribu-
tars’ catalopgs do not include a
synopsis of the films. Conse-
quently, the station doesn't
know whether it is programing
i mystery, an ouldoor or o mu-
gsical, Furthermore, the firms
that supply synopses in their
catalogs do not supply them in
complete enough form.

Another problem which con-
fronts stations is the Inacourate
running times given in the dis-
iributors’ catalogs., Since the
station has to use films for time
periods of varying lengths, it is
of utmost importance that they
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know the exact running Wme for
every flm put an the air. Most
of the Lime the film that cames
originally from the laboratory
varies in length from the one
that is being circuluted. The dis.

tributors send anything that
they have around, without
checking the prints to see.
whether they are still intact

after cutting and re-cutting by
stations which had it j;:II-'II-'.'J_ul-IJ_.'JI}'.
At WOR-TV, we have had
many instances where a print
has been as much as 20 minutes
shorter than the running time
noted in the distributor's cata-
log. This has been o constiant
problem with us—the catalogs
mean nothing
To sum up the situation: The
distributor sells a title, a pic-
ture—but the station is supposed
to be buying more than that. The
station is buying a film with the
same running time as  that
shown in the catalog and it is
buying a print that s of good
(Continued on page 24)

U N I TY presents

NEW FEATURES

18

The “Major Hollywood Package’

produced by SOL M. WURTZEL

With an imposing array of

Outstanding Hollywood Stars!

MARILYN MONROE in “Dangerous Years" -

JEFF CHANDLER in “Roses Are Red"

WILLIAM GARGAN in “Rendezvous 24"
PAUL KELLY in “Deadline for Murder"”
JEAN ROGERS in “Backlash" '
DORIS DOWLING in “Crimson Key"
KENT TAYLOR in “Dangerous Millions"”
JEROME COWAN in “Arthur Takes Qver”

Complete list of all 18 features
furnished on request

UNITY'S Colologue
Is Growing Bigger
and BeHer 1o
Stimulate Markets
for Highes! Ralings

1]l Broadway

, New

MARILYN MOMROE
in "Dongerous Years™

LO 4-823+
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13-CITY JAN. ARB RATINGS

OF SYNDICATED SHOWS

This chart gives the ARB ratings for =vndicated film series
showing the second week in January in each of the 13 cities surveyed

individually by the American Research Bureau.

are arranged alphabetically by program category
The reader may thus compare the judiences of these film shows m
each of these key markets, The ARB charts in The Billboard over
the past three weeks have shown how each of these shows compared
with its own time-slot competition and with the show preceding il
For further information on audience size and breakdown, the reader
should consult; the American Research Bureau, National Press Build-
ing. Washington 4, D. C.; 516 Fifth Ave, New Yark; P. O, Box 6934,
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BET ON A SURE WINNER—"BOXING FROM RAINBD™

Write, wire, phane —today!

OElaware 7-0400

Fred Wiy, Vice hummuu;:ﬂuunmuulu Telewtien

AaraclonIstory com

rv— in this comer—Chicago’s Rainbo Arena, where
present champions and future champions fight,
is the scene of the most exciting boxing shows on
television todayv! Skilled Kling camera crews, shooting at
ringside with the modern multi-camera technique, capture
all the slam-bang action. Jack Drées, ace sportscaster for
ABC and outstanding boxing authority, announces the shows.

in this cormer— Y our sales message becomes

an intregal part of each show! Each film is

pletely titled and designed for your commercial

incerts. The films screen as though custom-made for you!
Boxing ranks third highest in popularity of all

tvpes of television shows. Boxing's low budget makes it

tops for results—dollar for dollar! It's a knockout!

KLING studios

* 601 NORTH FAIRBANKS COURT « CHICAGD 11, ILLINDIS
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- COMING SOON! “CALL THE PLAY" reATURING THE BROOKLYN DODGERS!
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TELEVISION'S SPARKLING NEW STAR!

L

WINNER OF TWO HOLLYWOOD TV

ACADEMY ACHIEVEMENT AWARDS . . . e R ),
e B e (Lo R
* “Most Quistanding Male e PSS G ﬁf F B
Personality of the Year!” %ﬁ%ﬁ:f'}?}: el e wh
: g g T e e e ot
* "Best Entertainment Program 4 'EL:!* o o T

., . . \ ok
; ) b [ 3,
e . o
.- e s g oo bl
. e : A,
R S iy e e
r -H%. =
L » ’

AER, v

of the Year!”

S
- e ) q e ey
L £ Sl

-

|1
i
-t
2
AN L=

This Is the brilliont musical half-hour program L
which produced $7,000,000 worth of new buiinam {_
for one spensor in 13 weski! Now available in your .9
cityl Acclaimed everywhere for ih superlative enter- L'i; 1 ™ .
lainman! gualityl Libercces is o prestige. high-level 1:"' g . i' ™ i
thow tha! delivers direct tongible resultd X '

TYPICAL SPONSORS—Hreast ‘o Chicken Tuna, Bolii-
more, WBAL-TY—Chicogo, WGM-TV—Detroit, WKYL.
TV—New Orleans, WDSU-TV—Houslon, KPRC-TV-—
Buffole. WBEN-TV; Furex Cleoning Agent's, Som
Diego, XETY; Ford Declers® Association, Milwaukee,
WTML-TV —Reckford, WTIVO—Green Bay, WBAT.TV;
Amant's, Colorede Springr. KKTY; Citizen"s Naltional
Bank, Los Angeles. KLAC.TY; U. 5 Maotionol Bank,
Portland, KPTY; Curtis Hotel, Minneapoliy, WCCO-TV;
First Notional Bonk, 5t. Paul, WCCO.TV; Regal Amber
Beer, Son Franciwco, KGO-TY; Yaolley Motional Bank
of Arrona, Phoenix, KPHO-TV—Tutson, KOPO-TV;
Denver Naftional Bank, KBTV: Dolloy, Republic Na-
tional Bonk, KELD-TY; El Poso, State Notional Bank,
KTSM.TY; Louisville, Citizen's Fidality Bonk, WAVE-
TV Washington, D. €., Pepsi-Cala Bottling Co., WTTG-
TV: Nash Deolen’ Asscciotion, Konsas City, WDAF.TY;
Omaha MHotionol Bank, Omaha; Bowman Biscwit Ca.,
Lubbock, Texol, KDUB-TV—Albuguerque, KOB-TY, and
San Antonio. 4

Produced by Lovis D. Snader

o owo s weees . QuUUNILED IFEILMLS

OTHER GUILD PRESENTATIONS:

Invitetien Ployhouse ® Close-up 510 MADISON AVE. NEW YORK 22, N. Y.
® Sports Librory ® Film Stock Shet Library
® Foaturs Films ® Losh of the West (over ABC), CHICAGO @ DENVER @ CLEVELAND @ LOS ANGELES
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DEVIL BRATS DALVGHTER
John Amed. Michasi Hals
DICKE BARTON STHIKES BACK
BIVDRCE
Kay Francis, Bruce Cubot
DIVORCE OF LADY X
Lewrence Olivier. Meriv Obgron
DMXIE JAMBDREE ;
Fiances Langford, Guy Kibbes
DOCKS OF NEW ORLEANS
(harlie Chan, M. Morcland
IMMCKS OF NEW YORK

loo Gorey. Huntz Hall, Eau Gide Elds

DON RICARDO RETURNS
Fred Coby, laabelils

PBONT GAMEBLE WITH STRANGERS
Eane Richmond, Bemadine Haycos

DMIMEDRD TO IME

Marjorie Revnoldy Granl ‘Withen
DOUHLE TROLUBLE

Harry Langdon, Chariie Rogers
DOWN MISSOURI WAY

lohn Carradine, Eddic Dowms
DRL ™S

Ssbn, Raymood Masesy
DHUMS OF THE DESERT

Ralph Byrd, Loma Gray
EAST SIDE KIDS

Robert Lowers, Billy Hallop
EASY MDNEY
FLEPHANT BOY

Kabu
THE ENCHANTED FOREST

Edmund Lowe, Brends Joyoe,

Harry Davenpon
ETERNALLY YOURS

Loretta Yoong, David Niven,

Broderick Crawiord
FACE OF MARBLE

John Carradine, Clandia Drake
FALL GUY

Robert Armstrong, Clilford Penn
FASHION MODEL

Robert Lowsery, Marjorie Weaver
FATAL HOLUH

Boris Karlofl, Marjorie Reyoolds,

Girand Withers
FATHER STEPS OUT

Frank Alberison, Loma Gray
FFAR

Peier Coonkson, Anne reynne
FEMALE FUGITIVE

Evelhyn Venable, Cralg Reynolds
FICGHTING MAD

Lean Ermol Jos Kirkwood
FIFTY SECOND STREET

Kenny Baker, Elln Logan
FLIGHT TO NOWHERE

Alan Curtie, Evelyn Ankem,

Jorome Lawan
FLIRTISNG WITH DANGER

Robert Armstrong. Edgar Kennedy

FLYING SERPENT
FLYING WILD

Lea Gorey, Huntz Hall, East Sidc Kids

FOLG ISLAND

Lionel Atwcll, Jerome Cowan
FORKIGCHN AGCENT

Tohe Shelion, Gale Storm
FORFIGN CORHESPONDENT

Joel MoCres. Layrmine Dy,

Georpe Syundess, Herbert Marahal]

FOLIR FEATHERS

Hﬂir'f'l Richarisosn, O Aubr'_l il

FRECELES COMES HOME

Johnny Downs. Gale Sioem
FREDIME STEPS OLU'T

Freddie Stewart, June Prejwser
THE FEFNCH EEY

Albert Deliker, Evelyr Ankers
FREMCH LEAYVE

lackic Cooper
GANG BULLETS

Anna Napel, Roberi Kool

THE CANGC'S ALL HERE
CAS HOLSE KINS
Hiokert Lowery, Charlss Swatrst

GAS HOUSE KIDS IN HOLLYWDMD

Befiny Bartletl, Charles Switner

GESTLEMESN FROM DIXIE
Jack LaHue Maron MMarsh
GCENTLEMAN JOE PALOOKA

GHDST GDES WEST
Hobkert Donai, fean Parker
GHOST TRAIN
i:.L. HONEYMDNN
Gale Siomm, Peiter Coslson
GINGER
Muargarel Lindsew, Philip Reed
GITRL FROM RIG
Warten Hall, Mowin
GIRL OF MY DRHEAMS
Mary Carlisle. Sietling Holloway,
Arther Lake
COD'S COUNTRY
Hobert Lowery, Helen Gilbert
THE GOLDEN EYE
Charlie Chan
GREAT GO GOLIx
Sidney Bischmer, Mariha Slesper
CREAT MIKE
Stuany lrerin, Carl Swilrer
THE GREEKS HAD A WORD
FIXE THEM
Joan Alondell, lna Clalrs
THE HAT BOX MYSTERY
Tom Neal, Pamels Blake,
Allen Jenkins
HAUSTED HOUSE
Marcia Mae Jomes, Jacki= Sorsa
HE COULDNT TAKE IT
Ray Walker, Virginta Cherrill
HEADING FOR HEAVEMN
Slusrd lreein
HEARTATCHES
sheila Ryan
HER SISTER'S SECRET
HERE COMES EFILLY
Eddic Quillan, Jo=n Woodbuary
HERDESR TS BLUE
7 Dhick Pancell, Bernadine Hases
HIDDEN ENEMY
Warren Hull, Kay Linaker
HIGH CONQOLEST
Anne Lee, Warren Douglas,
Gilbert Roland
HIGH SCHOOL HERD
Freddie Stewart, June Predzicr
HIGH TIDE
Lee Tracy, Don Castle
HISTDRY IS MADE AT NIGHT
Charies Bover, Jean Arnhur
HOLLYWOOD AND VINE
Wanida McKov, Ralph Morzan
HOMEAYMOON LIMITED
Metd Hamilton. lrene Hervey
AOOSTER SCHOOLRBRODY
Mickey Roomey, Anna Nagel
HOOSITER SCHOOLMASTER
HOT RHYTHM
Ponna Dirake. Robert Lowery
HOLUSE ACRDES THE RAY
Georpe Raft, Joan Bennctt
HOLUSE OF MYSTERY
Edward Lowery, Yema Hillie
HOW DO YoOuU Daor
Bert Gondon, Harry Von Zell,
Cheryl Walket
I ACCLU'SE MY PARFENTS
Mzary Beth Hughe Roberi Lowell
I MARRIED A WITCH
Frederic March, Veronica Lake,
Susan Hayward, Robert Benchley
I MET MY LODVE AGAIN
Joan Bennetl, Henry Fonda

I RING DOOHRRELLS
Anne Gwynne, Rpbert Shayne

A.B.TV.

first in the field
with a package of

99

MINUTE

BRAND NEW FEATURE

MYSTERY

THRILLERS!

FIRST 13 NOW AVAILABLE. ALL EDITED BY
FILM EXPERTS. THESE FEATURE FILMS CAN
ALSO BE HAD IN THEIR ORIGINAL LENGTH.

American-British T. V. Movies, Inc.

200 W. 57th 5S¢, N. T. C,

Ju &T198/9

Directori: NATHAN KRAMER—MICHAEL HYAMS

e
Elinufe

M50

Hundreds of Ad Agencies rely on Filmochk
for TV Spots by Mail, With our 35 Yeors
Exppesience, Huge Faocilities, and Expert
Criofismen, we can produce oll types ol
step-motion, full animation and TV sfides!
s Send in your for quotesr
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I WilULI'T BE I YOUR SHOES
om Cantle. Elvwe Knox

IMENTITY UNKNOWS
Richard Arlen Cheryl Walker
'St FROM ARKANSAS
Slm Summerville, El Breadel

I~ TS CORNER s

Sconi Bradv, Annabefle Shaw
ISLE OF MISSING MEN

Joha Howerd, Helen Gilkert
ITS A JOKE, SON

Keamy Deimar, June Lockhan
JACK OF DIAMONDS

Hige! Painck, Joan Carmol
JTAMARCA INN

Charfes Laaghton, Matireen O'Hars
JOE PALDMOEA, THAMP

o Kirkwenod
JOHNSY FRENCHMAN
IUNGLE BOOK

Sahu
JUNTDR PFROM

Freddie Stewart, Juns Prelost
THE KANSAN

Richard DHa, Fane Wyst, Alberi Dekker
KENTUCKY RBLUE STREAK

Edward MNogemi, Pairicla Scoifl
KID SISTER

Judy Clarke. Frank Jenks
KENTUCKY CARMNIVAL

John Ariedee. Mary Lou Linden
KIDMAPPFED

Roddy MacDowell, Sue England
KILLER AT LAHGCE

Roberi Lowery., Annabelle Shaw
KILHOY WaAS HERF

Isckic Cooper, Jockis Coogan
KiNG OF THE FOVBIES

Dick Parcell
RidvG KELLY, LS A,

Guy Robertwom, Irene Ware
THE ENDCHOLT

Joe Kirkwood, Leom Errol, Elyse Knos
LADY CHASER

Anp Savage Robert Luowery
THE LADY CONFESSES

Mary Beth Hughes, Huply Beaumaont
LAW OF THE JUNGLE

Arline Judpe, John King
LARCENY IN HEH HEART

Hugh Beaumomi. Cheryl Walkes
LAST ALARM

1. Farcll MucDonald, Pollsy Ann Young
LEAYE T T THE IHI=H
LEGION OF MISSING MEN

Haiph Forbes, Hem Alcasmeder
LETS 0 CDILLFEGIATE

Frankile Darro, Marcia Mae Jones
LIFE OF JATCE LONDOMN

Michael ('Shea, Virpinia Mavyo,

Susan Hayward, Ohsa Masson
LECHTHOUSE

Don Cagtle. Jone Laong, Joha Litel
LITTLE LORD FAUNTLEROY

Frediie Horiholemes, Dolores Costello
LITTLE FAL

Halph Bellamy, Mickey Roomey
LITTLE TOEKYD, 1.5.A.
LIVING GHOST

Jame Thunn, Joan Woodbury
LONG VOYAGE HOME

Jahn Wayne, Barmy Fiagerald;

Thomas Mitchell
LOST IN THE STRATOSFHERE
THE LOUDSFEAKER
LOUISIANA

Jimmy Davis. Freddie Stewart
LOYWE FROM A STHANGER

Syivie Sydney, John Hodiik
LUCK OF ROARING CAMP

Owen Dawia Jr.
LURE OF THE ISLANDS

Murgic Hart. Robert Lowery
LY DA

Merie Oberon, loseph Cotien
MADE FOR EACH OTHER

Carcle Lombard, James Stewart
MAKE A MILLION

Charles Starmett. Fauline Hrooks
MAN FROM HEADODUARTERS

Frank Albertson, Joan Woodbury
MAN WHO COULD WORK MIRACLES

Roland Young, Joan Gerdner
MAN WHD WALKED ALONE
MAN WITH TWO LIVES

Edward Norris, Mario Dwyer
MANHATTAN LOVE SONG

Hobert Armuirong, Dixic Les
MASK OF DIDON

Ernch Voa Strobeim
MASTER OF DANKDAM
MEET JOHMN [INDE

Cary Cooper,. Barbara Smopwmwk
MEET SIMON CHERRY

Zena Manhall, John Haidey
MFEET THE MAYOR

Frank Fay: MNat Penadiston
MELDDY FARADE

Mary Aeth Hishes, Mantom Morcland
MEMN ARE MNOT GODE

Mirtiam Hopkina, Rex Harrisen
MIDNIGHT LIMITED

Juhn King, Mariorie Rewvnolds
MILEION DOLLAR RABY

dimmy Fay, Arline Judge

STOTVCOmMm

Wanda McKay, John Beal, Tom Neal
DFEN CITY .
Alde Fabrizl Anns Magaand
DUT OF THE BLUE
George Breml, Carole Lamdin,
Turtan Bey
THE OUTER GATE
Ralph Morgan. Kay Linskes
THE OUTSIDER
Bermard Miles, Sheila Siom,
Richami Herborough
OVER THE MOO0N
Rex Harrison, Meile Oberon
DVER THE HAINBOW
FAISA™
FARADISE ISLE
Mowita, Warren Hull, Willkam Davi
PERILOLS WATERS -
Don Castle, Awlrey Long
THE PHANTOM BROADCAST
Vivienne Ouborn, Gail Patrick
THE PHANTOM KILLER
Manton Moreland
FHANTOM OF CHINATOWN
Keyve Luke, Lotun Long
PHANTOM OF 434 STREFT
Dave O'Brien, Kuy Aldtides
FHILO VANCE'S GAMBLE
William Wright, Terry Aumtin
FHILO VANCE'S SECRET MISS
Alan Curtis, Sheila Ryan :
PFOLICE BULLETS
Iabm Archer, Joan Marsh
PORT OF MISSING CIHLS
Harry Carey. Judith Allen
PRISON MUTINY
Eddie Nugent, Lucille Lund
PRISON SHADOWS
Eddie Nogent, Lucille Liand
PRIVATE LIFE OF DON JUAN
FRIVATE LIFE OF HENRY VII
FRIVATE ANGELD
Godirey Tearie, Peter Ustingy
0 PLANES
Laurence Olivier. Valerie Hobsog
QUEEN OF BURLESQOUE
Evclyn Anken, Catlcton Young
DUEEN OF THE YURDON
Charles Bickford, Itene Rich
THE UIET ONE
RAINLROADED
Jobm Ireland. Sheila Ryan
HAIS
Joan Crawiord, Waller Hustos
THE RECKLESS WAY
Marion Nizon, Kzoe Richmond
REDHEAD
June Lang. Johnny Dowenn
HED STALLION .
RED 5TALLIDN IN THE ROCKIES
REMBRANDT i
Charles Lagghion, - Gerrude Lawrence,
Elna Lanchesder
RENEGADE GIRL
Amn Sawige. Alan Cunia
REVEMNGE OF THE ZOMBIES
John Carradife, Gale Siorm,
BRobert Lowery
REFPEAT PERFORMANCE
Liagls Haveard, Joas Lesdis
RETURN OF THE ATE MAN
John Carrailioe, Geotpe Zuceo
RHYTHM FARADE
THE RIGHT MAN
Alsm [add, Julie Buhop
H!ﬂ:miﬂﬁunh
d Cromwell, Rita Quigley
HIF ROARING RILEY
ROAD TO HAPPINESS
John Bules. Mona Barrie
ROAR OF THE PFRESSES
ROCKY
Roddy MacDowell, Nita Hunier
ROGUES GALLERY
RIMGZLUES TAVERN
Wallsce Ford, Barbars Peppes
ROMANCE OF THE LIMBERLOST
Jean Parker, Eric Linden,
Marjone Main
ROMSEVELT STOHRY
ROSE OF THE HI0 GRANDE
HLUMAECR RACKETEERS
- Ricands Cores, Rochelle Hudson
SALESLADY _
Anny Nagel, Weldon Heybur
SALDON RAR
SARGE GOES TO COLLEGE
Friile Siewan, June Proissr
SARONG GIRL
Ann Coria, Mantoa Morcland
SCRINGE

aia I

SKYBD

Lloyd

II'I'.I'T - a il
Jobm Tremt, Majore
SEEYWAY g g

Edmund Lowe, Jean Rogsrs o
STRANGLER OF THE SWAMP
Ruscmary LaPlncke, Blike Edenrdy
STREET SCEMNE e
El;l{ﬂrmm .
rent, Marjorie
SUCCESSFLUL l&ﬂ.”lﬂm r-!'.
Willista Collier, §ucllie Gleason - 8
SUICIDE 5QUADRONS
Norman Foster, Joyse Roberts
THE SULTAN'S DAUGHTER
Ann Cono, Chattes Builerworth Jﬂ
SUNBONNET SUE ™
Gale Storm, Phil Heagan L
SUNDOWN -E
Gene Tiemey, Georpe Saundery
SUSPENSE &
Albert Dekker, Barry Silllvan, -
Bonite Graaville -1
SWEETHEART OF SIGMA €1
Phll Reapan, Elve Kaoa '
Phi! Bnilo, Tom Harmos =
L Merks ﬁ.:ut:ﬂn“u -
s B .
SWING HOSTESS ] .
Muorths Tiiton, Irts Adrisn F
SWING FARADE r
Gale Storm, Phil Reagan, ﬁ
Conner Bogwel|
THE TAWNY FIFPFET - |
TELEFHONE OPERATOR o
Grant Withers, Judith Alies =P
THAT HAMILTON WOMAN -
Vivian Leigh, Laurence Olivier -
THERE COES KFLLY
Wanda McKay, Ralph Sanfotd e b
THIEF OF BAGDAD '

Sahm, Conrad Veidt - -
THE LMb MAN -
Weidon Heyburn, Inex Couwrmey
TIME FLIES ' .

o eihied M
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@ Continued from page 15

Sir Codele Hardwicke
WOOT OF ALL EVIL

Mighast Rennie. Phyilis Calvent
% Richatdse

i

TAWNY PIPIT

Bernard Mile :
THEIRS IS THE GLORY
TIME FLIES
TWO THOLUSAND WOMEN

Flara Bobwan, Phyllis Calvert
'I'H:l VERSA

“Lavesry

WATKEHLDD BOALD

Jobn Mille. Stewart Granger
WEAKER SEX -

Ursmila Jesiis, Derck Rond
WE DIVE AT DAWN

Eric Portman, John Mills
WOMAN IN THE HALL

r o Unlinls Jewos, Jein Simmons

FEATURE GROLT “K"

AUGLUST WEEK-END

Valeric Hobweomn
BEALTY PARLOR

J Jyew Compion, Mischa Auer

G CITY INTERLUDE

iMarals for Women)

Beuig Love, MNatalie Moorclicad,

Comway Tesile
BRIDGE OF SIGHS

Jack LaMus, Omlow Sievens
BRILLIANT MARRIAGE

Jian Marsh
BY APPDINTMENT ONLY

Lew Cody, Sally @FMNeil
CAUVGHT CHEATING
CITY FARK

Sally Muape

CHOSS STREETS

Anlin Louise, John Mack Brown
CURTAIN FALLS
. Darodhy Les, WHllarm Bakewell
DANCE. GIRL, DANCE

Alan Dinchart, Evelyn Knapp
DEVIL PLAYS

Florence Brilion
EXTRAVAGANCE

Sume Collyer
FIFTEEN WIVES

Matalis lr'l'-mrahnd, Raymond Hatlon

June l:im William Collier
FUGITIVE ROAD

Rl Gleason, Polly Ann Yoing
!I:I'lll
mm,mwmm
IT COLLDNT HAVYE HAPPENED
mm Jack La Hue,

lfﬂl HEAVEN

THE SINGLE SIN
Kar Jobmson, Wen Lytell
SOCIETY FEVER
Lovia Wilson
STOLE™ SWEFTS
Charles Starrein
STRANGE PEOFLE
Walter Brenman
EWELLHEAD
Fimmy Gicawm
TANGD
Muartan Mizon, Chick Chlansdler,
Franklyn Pangborn
THIRDy AL AR
Aniia Lowee, Feam Florssnli
THOROGLUGHBRED
Taby Wing, Chick Criamdier
THRILL OF YOUTW
Juig Clyde
THIMIFERS THREF
Fomore Koarps, Slim Souvimees s
TWIN HUSEANDS
WE'RE IN THE LEGION MOW
Repineld Denny, Esther Balidon

FEATIL HE GRHOLUPFE “F*
A SHOT IN THE DARK
Charnes Starretl
HASK ALAEN
Conrad Magel
.l‘.l’“"lﬂ' GHEEN LIGHTS
Sidney Wlackmer
RELOW THF DEAIMINE
Cecilia Purkes
NROKES MELGDY
Morle Uberon, Maresi Gesliam
BURMA YICTORY
CAPTAIN CALAMITY
Lenirge Huston, Moo
CHILIFREN O THIAL
CIHCUMSTANTIAL EVIDESNCE
Chizk Chandier
CITY WITHOLT MEN
Lindda Tharnci!, Glenin Farreil
CONDEMNED 10 LIVE
Alischa Awdr
CONMFIDENTIAL
Erapald Cook, Evelva Knapp
CRIMSO™N DY MNASTY
Pierre  Freandy, Elivsa Lasudi "
CRIMSOS ROMANCE
Ben Lyon. Eric Yoo Stroheim
DANIEL BIHMSE
Gieivge DVHrien, Healhcr Angel
DARK HOUR
Heddas Hopper, E; E. Clive
DEATH FROM A& DISTANDCE
Lola Lane
DODUGHMNLUTS AND SOCIETY
Ann Rulberford, Lowise Farsnidas
EASY MONEY
Uil SiEs=irt
ELLIS ISLAND
Donpld Cook, Jadk Laflue
ESCAPADE
Salty Blune
FALSE PRETENUES
Sidiey Blackmer
GIRL WHD CAME RBACK
Sithmey Alackmes
GHOST CAMERA
lda Lupino
GHOST WALKS, THE
GOLD BACKET
Conrad Mazel
HABMONY LANE
Dotiplns Wonigomers, Evelin YVenahle
HEAINLINE WDMAN
Fleather Anegel, Hoger Proos
HIS MOURLE LIFE
Raland Young, Lillian Gk
I LOVE WITH LIFE
Lils Lee, DHCKIE Muoove
JOURNEY TOGETHER
Edward G, Hoblpwusg
EiNG MURDER
Conwiiy Tearle, Natalle Mobrehead
EING OF THE SIEFRRAS
Hobuar Hovwartl
LADIES CRAVE EXCITEMENT
Evelyn Knapp,. Norman Fosler
LAUGHING AT LIFE
Yicior McLlaglen, Bl Boyd
LILLY OF KILLARNEY
Sara Allgood
LITTLE MEN
Ralph Muorgun, Erin OMrien Moore, .
Frankic Thirfo
LOVE TAKES FLICHT
Brace Cabod
MAMINES ARF COMING
Corrad Magel. Enther Ralston
MILL OMN THE FLOAS
James Mason, Gesaldine Firzgerald
RIOONLBGHT 5DNATA
lenace Paderewshi, Chorles Fareell
BIE. ANMTOMNMID !
Lea Curillp
MURDER AT CLEN ATHOL
Henry FHull
NAYY 5FY
Conrad MNagol
OLIVER TWIST
Dickie Moore
DNE FRIGHTENED NIGHT
Mary Carlisle, Evelin Kmapji
FORT OF LOST DREAMS
Bl Bosd, Lol Lanhe
FRIDE OF THE LEGION
Victory Joirv, Rin-Kip-Tia Jr.
HAIDERS, THE
SCHODOIL FOR DANGER
SECRETS OF WU 51N
SHANGHAI CESTURF
Geng Tierney, YVicior Mulure,
Walter Histom

' SONS OF STEEL

Chatles Searrett
SPFRING IN THE ATR

Edmunid fGwenn b
STHEAMLINE I:m

Vigtor Jory, Evelyn Knapp
TALL TIMBER

Gearge [V Brien
WATERFRONT LADY

Ann Rutherfond
WINDJAMMER

George O0'Biien
WINGs OVER ’!Wlﬂﬂﬂ

Getrgs O'Rrien
WITHOUT WARNING
ACCUSES

o |.J kd_

PFHANTOM SHOT
Johin Sman
GHOST STORY
Derek Pary
WARN THAT MAN
Gordion Harhes
CASE Fill THE CROW™S
Milea ™M amder
FRICE OF WISDOM
Rojger Livescy
THE VOICE WITHIN
Barbara White
EAST OF FICCADILLY
Sebasitan Shaw
THE FILYING SQUAD
Phyllis Brooks
THE LAST CURTATIN
Giretn Gyt
MISSING FEOPFLE
Milcomb Kegn, Jovce Kennedy
DON'T SAY DIE
Constanee Smith, Tony Quinn
AIIDNIGHT AT MADAME TUSSALUDS
James Cargw
JTACQUELINE MISBEHAYES
Hush Willlamas
FROJECT X
Kelth Andes, Hita Colion
CRY MURDER
Carole Mathews, Jack Losd

In asddition ta the abawve Teatare Cibm
lstings, Sterling distribures thowsanis ol
iheatrical  ahors, with  many of  hem
packaped together o make op hall howr
TV film series. A partinl list of Sierliong™s
phirt subject Hbheary Follows:

THE WOHRLD WE LIVE 1IN
{Half-Howr Serfesd
SOLUTH AFRICA'S MODERN CITIES
ANIMALS UNLIMITED
DANTLU FRONTIER
ROMNG (OF THE REEL
SOLTH AFRICA,

LAND OF DONTRAST
MAMAQUALAND & ZEULULANID
WORCESTER, LIFE IN A SOUTH

AFRICAN TOWN
N AND ARDUND CAPETOWMN
SOLUTH AFRICA ON SHOW
BACK T THE LAND
MOUMNTAIN WATERS
BANTL GIRL
DIAMAL IN AFRICA
KARYLIA
MOULAY 1DRIS
TOUAREG
GIANTE AND DWARFS
CONGD ART
LEOMYLDVILLE
N, GIR]

NEW WAYS FOR OLD MORODOCD
DIANA IN AFRICA
POHRTS OF CALL
AFRICA, LAND OF CONTRAST
OUR AFRICAN COUSING
TEA FROM ALYOSALMND
ELEMHANT HUNT

FDOR THE LADIES

(Huall-Hpur Serfedd

ARTIHSANS OF FLOHENCE
ALURLUSSDN TAPESTHIES
CARMEN
CHDOSIMNG FOR HAPMINESS
'S FUN TO SING
iMT TAKES ALL KINDS
JAPANESE FAMILY
MARRIAGE TODAY
PEIFING FAMILY
RIVIERA DREAM
EAMPMDIN FAMILY
SATURDAY EVENING POST COVER
SCHOMOL IN THE MAILRBOX

R ————————————— T .

~ Hollywood s Number 2
Vlctor 'y Feature Pix

® Cantinued feoun pogd 14

i FhGE 23

[ S n—

TWO WISE MAIDS
HAPPY GO LUCKY
MALIN STREET LAWYER
WOMAN DOCTOR
STORM DVEH RENGAL
SHEIK STEPS OUT
MICKEY THE KID
HITCH HIKE LADY

SHE MARRIED A COPF
$1,000 A MINUTE
CIRCUS GIRL

FAMILY FEATURES

THE WIGGINS FAMILY

EARL OF FUDDLESTONE
COVERED TRAILER

MAMA RUNS WILD

MY WIFE'S RELATIVES
SHOULD HUSRANDS WORK?
GCIHL FROM GOD'S COUNTRY
COUNTRY GENTLEMEN
GENTLEMAN FROM LOUISIANA
LADY REHAYE

LALUGHING IHISH EYES
MEET THE BOY FRIEND
GRANDFPA GOES TO TOWN

FIDNEER WESTERNS

OKLAHOMA RENEGADES
LOSE STAR HAIDERS

HERDES OF THE SADDLE
LUNDER TEXAS SKIES

ROCEY MOLUMNTAIN RANGERS
FIDHEERS OF THE WEST
TRAIL BLAZERS

COVERED WAGON DAYS
EANSAS TERRORS

COWROYS FROM TEXAS

CALL THE MESQUITEEHRS
HEROES OF THE HILLS
ODUTLAWS OF SONORA

WILD WORSE RODED

RINDERS OF THE BLACK HILLS
COME ON COWRDYS
GLUNSMOKE RANMCH

RIDERS OF THE WHISTLING SARULL
RANGE DEFENDERS

THE TRIGGER TRID

HEART OF THE RILKIES

HIT THE SADDLE

GHOST TOWSN GOLD

ROARIN' LEAD

THREE MESQUITEERS

FRONTIER WESTERNS

RIO GHANDE RAIDERS
EL PASD KL

" THE STRONGER

THIS CHARMING COUPLE
THIS IS PIPPIN
WHO WILL TEACH YOUR CHILD
WIND FROM THE WEST
AUSTRALIAN DIARY
HARY SITTER
BARBARA ANN SCOTT
BLACK 5WAN
BREAD AND WINE
BULLY
HLUYING FOOD
CASE HISTORA

PROBLEM CHILD ND. |
CASE HISTORY

PRODLEM CHILID MNO, 2
CHEAT
CHILEMREMN™S EMOTING
CHILD WELFARE 1IN SWEDEN
CHILD WENT FORTH
CHORAL CONCERT
CHORL'S GIRL
CONDUCTING -\ MEETING

DAYS OF II_'FI-'H.I.I'I mini
SHERIFY OF CIMMARON
CHEROKEFE FLASH

RANDITS OF THE RADLANDS
SANTA VE SADDLE MATES
HOLGH RIDERS OF CHEYENSNE
DREGON TRATL

LARAMIE TRAIL

RED HIVER RENFGADFES
ALIAS BILLY THE KIiD
PFRIDE O0F THE PLAINS

LONE STAR WESTERNS

SOMBRERD

MISSOURI OUTLAW
KANSAS CYCLONE
DESERT BANDIT
WYOMING WILD CAT
TWO GUN SHERHRIF
DEATH VALLEY OUTLAWS
THE APACHE KID
GHOST VALLEY RAIDERS
FROSTIER VENGFANCE
TEXAS TERRORS

ONE MANS LAW

THE TULSA KID

PFLATNSMEN WESTERNS

DURANGO VALLEY RAIDERS

DESERT PATROL

THE FEUD MAKER

THUNDER IN THE DESENT

FARDLED T THME

COLOGHRATIN KID

RIDIN" THE LONE TRAIL

ARIZONA GUNFIGHTER

THE RED ROPE

IHFOMED AT SLINEWDWWN

GUNLOHDS OF STIHRLT RASIN

LIGHTNIN' CRANIINALL

TRUSTED OLUTLAW

BORDER FHANTOM

GUN EANGER

CAYALRY

ROOTHILL BRIGADE

A LAWAIAN 1S BORN

GUNS IN THE DARK

TRAIL OF VENGEANCHE

GAMARLING TERROHR
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