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Meas

.
| Hilton Hotels |
*| Buy Chi Stevens

|  For 7% Million
' LB

CHICAGO, Feb. 3.—Stevens Hotel, the
world's largest, was sold this week for
§7.500,000 to C, N. Hilton, president of the

. Hllton Hotels chnin. The hotel was pur-
chased from the Avenue Hotel Corpora-
tion which bought it from the army in
1643 for 85,251,000.

The Hilton chain now owns, in addition

' to the Stevens, the Roosevelt and Plaza
in New York; Town House In Los Angeles;
Hillton Palaclo In Chthuahua, Mexico,
and elght other hotels thruout the
country.

%'  The Stevens, 3,000 rooms, was bullt in
1629 for £27,000,000 and was sold to the
army in 1942 for $6,000,000. The army
abandoned its training center there a year

., later,

Sloper Leads
Hub Crix in
Final Stretch

. Tryout Crix Rank Unchanged

L]

NEW YORE, Feb. 3.—With & few days
less than two months to go (April 30 Is
tag day for The Billboard’s final tab of

' the 10944-'45 legit szeason) the tryout-
town glsle experts lean into the home-
stretch for accuracy tabbing honors.
Nineteen shows have hit the Stem via
a Hub tryout and have elther folded or

* cracked the 100 performance success
grade. Eleven more ore currently on
the Broadway beat—but not long enough
either way to rate recognition in the

. tab.
Sloper Still Leads Hub

Since this time last month, the Boston
crix averages have shifted a bit In per-
centages and posltlons, Leslie Sloper

% (Christian Science Monitor) still leads

(See SELOPER HOLDS HURB on page 30)

’44 Chi Opera Pays
Owvn Way — First
«| Time in 50 Years

.

I :

CHICAGO, Feb, 3.—For the first time
u% 50 years of operation, the Chicago
: Company has had a season—the

Inst one—that was financlally success-
-, :h:tlt. ;.Jhﬁnku. totalling $32,000, were sent
~ out January 30 to repay 370 guarantors
-F In fuli for contributions.

. Bimultaneously, James C. Thompson,
business manager of the company, an-
‘nounced his tion to devote his
full time to the workings of the Wacker
' tion, wh:l% controls the Civie
: Bullding, ompson is president
g that firm. Clarence H. Kirchway suc-
B Thompson && manager,

~ The Clvic Opera Company, with money
) the bank and all its debts paid, will
&_ a six-week season October 0, The
ag season will last one week longer
st year's, and operas will be pre-
£d without the use of the bullding's
: . loud-speaker system, which has
roved faulty at tlmes and irritated the

o W

|

.

11111

uring

Th

Plenty Dough
But Hotel
Showbiz NSH

A Matter of Divided Interest

By Bill Smith

NEW YORK, Feb. 3. — Probably the
heaviest talent spenders in the country
are the 'hotels. Nobody really knows
how It all started. Some hotel sources
say the late Ralph Hitz gave it the
send-off. ©Others clalm
that, like Topsy, "It just
grew."” Whoever gave it
the shove, result Is that
hotels spend about 8&7,.-
000,000 a year for every-
thing from a slngle fid-
dle player to b. 0. ork
ind name acts,

While a breakdown of
the actual figures is un-
obtainable, talent offices say that about
60 per cent of the 87,000,000 figure goes
to the musikers, the single pianos,
strollers, organists up to large name
bands, The rest goes to comics, singers,
dancers and novelty acts,

Big Dough, Little Productions

But while the hotel bovs are spending
what amounts to big-time dough, only
& handful glve thelr attractions big-
time productions. In most cases man-

(See §7,000,000 tn Hotel Showbiz, page 25)

Field Day When
Oral Allocation
Battle Starts

WASHINGTON, Feb. 5—FCQC's oral
argument Wednesday (28) on allocations
is beginning to take on the appesrance
of a “fleld day"” from the number aof re-
quests for appearances piling In, and be-
llef here s that FM'ers won't be alone in
thelr demand that there be some changes
made,

While few of those planning to put in
AN appearance are expected to back pro-
posed allocations, majority ls expected
to turn up with complaints and laments
regarding proposals.

Those asking permlssion to appear, as
of today, are: RCA, NEC, CBS, ROA
Communications, Assoclation of Amerl-
can Rallroads, Yankee Network, DuMont,
Televislon Broadeasters, AT.&T. The
Milwaukee Journal (Walter Damm), FM
Ermdunst:}iw “Ohicago, Rock Island &
Faclfic_®ailroad; Loraln City Radio Cor-
porptin, Cowles Broadeasting, American
(8¢e Allocation Field Doy on page 32)

Hlmrlrf”l_nhI

| tuguese to about 200 Latin papers,

2-Speech Flackery

NEW YOREK, Feb. 3.—Milt Smith,
former 20th Century-Fox p. a., has
opened a press bureau to repre-
sent showblz accounts and per-
sonalities in Latin Ameriea.

Outfit, called Latin-American
Public Relations, Ltd., has an of-
fice here and will shortly open one
In Mexlco City. Firm willl syndl-
cate & combined New York-Holly-
wood column in Spanish and Por-

It also will elip about 500 south-
of-the-border pubs and will Issus
the clips translated Into Engiish.

BEmith has been connected witn
film and movie work for about 15
years, He formerly repped a movlie
company in Spain,

Coal, Freight
Tie-Up Hits
All Showhiz

Natural Gas Nix Hits Ohio

NEW YORK, Feb. 3.—The emergency
brought about by continued cold weather
and heavy snows 18 beglnning to take its
toll among theaters and niterles In the
critical area which runs from Washing-
ton, west to Illinols to the Great Lakes
and east to all of New England.

Rallroads are still tled up =0 badly
that the Office of Defense Transportation
today put another five-day embargo on
all frelght except war stuff. Stoppage
will run thru next Wednesday (7).

Effects of the frelght jam—which s
resulting In a serlous coal shortage In
wvarious communities—are beginning to
plle up. In Buffalo all eclubs, lounges,
taverns and restaurants have been or-
dered to operate on an 11 am.-to 11 p.m.
basls. Hartry Altman's Town Barn has
closed altogether, as a result and has
canceled out act contracts. Other ¢lubs
are cutting out show or musie or drop=-
ping to & minlmum of entertnlnment In
order to keep golng under the curtalled
schedule, Between 150 and 200 performs-
ers and many musiclans are affected.
Clty authorities are refusing to make
an exception for anyone. Apgents and
bookers also are belng affected,

Syracuse Closes Clubs

In Syracuse, N, Y., the mayor ordered
all theaters and niteries closed and all
complled. About 60 performers are af-
fected, City pollce are enforeing the order
and the National Guard Is standing by.
An Erno Rapee concert skedded for
Thursday (1) was canceled. Loss to the-

(See TIE-UPS NICK on page 25)
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Audiences Via Diaries

Audience Pic
ualitative

®
Survey has high percentage
of returns and uncovers

loss of listeners each show

NEW YORK, Feb. 3.—The diary type of
audlence measurement, used originally
by the Columbia Broadecasting System for
thelr owned-and-operated statlons, ancd
now spreading to other station research
departments, will also be
used to measure o gob of
other living factors with-
in the next 12 months, It
will mensure the lving
day-by-day habits of the
housewlife, reactions to
resort living and a week-
end In New York, theatar=
gaers reanctlons before,
during and after attend-
ing & legit show and a lot of other con-
sumer tabblng vital to the entertalnment
blz.

One musiec pub organization 1s even
thinking (this idea was the result of &
plugger seeing a diary report after trying
to sell a bandleader on why he had to play
A “terrific” tune) of getting a dlary job
done for its tunes on a minute-by-minute
basis. Heaven help a diary keeper who
tries to set down her reactions to le jnza
hot.

Diary Measurement Technigue

Despite all the Interest in audience
measurement via diary, little 1= known
about 1t, The mall technique 1s employed.
The surveyees are stratified (l.e., an bon-
est attempt is made to obtaln, in tha
sample surveyed, a representative cross-
sectlon of the listening public with &
proper percentage of telephone homes,
non-telephone homes, rural and urban
familles and all the various Iincome
groups from subsistence to luxury). The
only negative In this 18 that when no
more than 600 diarles are used (the sam=
ple seldom goes above 800), it Is difficult,
in fact, well nigh Impossible, to keep the
sample representative of all strata and at
the same time have the sample geograph-
ically representative of the primary ares
covered by the statlon.

However, I1t's Impossible to have every=

thing In & survey that mokes no attempt
(See Diary-Type Audiénce on page 32)
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Standees Because

Of WPB Not SRO

Bobpcription Eate: Ome year, 37.00,

Fourteenth Annual Radio Editors' Poll next week in The Billboard.

WASHINGTON, Feb, 8. —Theaters may
soon be playlng to standees only—and
not because of overflow crowds,

It's the seat situation. WPB says its
bad and not llkely to improve as long
ns steel and other materials remaln on
the “essential" list,

There is an estimated 200,000 to
300,000 sent shortage at the present time
and it will probably be worse before it
is better, Beats are the bottleneck in
new theater construction In war produc-
tion centers also, it Is reported here.

The newly formed Theater, School and
Public Seating Industry Advisory Councll
of the WPB has urged that speclal as-
sistance be glven the seat Industry in
gbtaining materials and man-power, but
with many war production headaches
already, there 1s little likellhood that the
WPEB will be able to lend any ald or com-
fort on this front.

yrighted material
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Fem Orks OK

- Even Under
WMC Ops’Nix

Demand Inereasing Anyway

CHICAGO, Feb. 3.—Midwest bookers
and operators arc divided over the ques-
tion of whether girl comboa are the
answer to continuing bistro shows,

Problem of securing talent ls natural
ginoe recent federal recommendations to
grab civilian males for war work came
t0 & head this week., If the “work or
fight" blll which the House passed this
week becomes a law, male vaude and
night club talent will be drawn heavily
because It ia not considersd casential.

Dissent over femn musikers has centered
about whether girls are the equal of men
musically. Don QGarra, of the Sligh &
Tyrrell Office here, who la booking three
girl bands averaging 12 pleces each, sald
ops of apots which have booked girl
bands are entirely satisfiled and want
Tepeat dates,

As to the musicianship of fems, he
Eln“ out that they play a book of from

to 50 special arrangements, done by
an arranger who does similar work for
mals crews. Only difficulty is that girl
musicians cannot lick the aches of a
series of one-nighters. Therefore, he
sald, location dates have proved mare
smccesaful for the girl units.

One booker sald he has eliminated girl
combinations from his stable because
they're temperamental and cannot be re-
lled upon. Previous experience, he said,
has taught him that girl units often
break up, but quick, leaving the op
without an attraction, and the booker
loses his contract with the spot because
of the girls’ inconsistency. Opa. he added,
are penerally agalnst using girl units be-
cauze most of thelr wartime customeras
are women, who prefer pants on musl-
clans,

Trade sources agreed that the requestia
for girl units are increasing. Niteries In
gervice camp areas have Always been
asking for girl entertainers, but even
thelr yells for fems are growing. The re-
otnt demand has had little effect upon
tha dough which bookerz get for the
girls. Since the start of the war, girls
have asked and have obtalned about the
same salaries az male musicians—about
$128 weekly for a girl single outside Chl,
about 850 weekly for local spots,

ROY ACUFF

Where There's Smoky
Mountain Muasie There's
l Ht'“- Fl“

E ball al box-affice fire who came out
ol the hills of Tennessee, Roy Acull, by-
passed big-league baseball te liddle over
Station WNOX, Knoxville. That was seven
years ago, seven years that have bullt Acuff,
Grand Ole Opry and Smoky
Mountain music inte pure
gold on the alr (Coast te
Coast over 120 NBC ata-
tlona)d, In ths juke boxea
{thousands of pure Acull
corn platters apin thruout
the nation te the tune of a
nickel in the alet} and on
the screen (Roy's been
featured In five motion
pix te date and more are a-comin').
Acull's easy wocalizing has helped his
fiddle put him across te such an extent that
he could have been governor last year il he
had really put his heart into It, which he
didn't
He'd rather get before that there micre-
and let himsslf go than lay down
the law in the local white house. Of course,
he likes the idea that his songbooks get
plenty of play wherever the Acull volcs
calls the listeners to song. In fact, when-
ever they say he's handing out comm, he
sayi: “Okay, but now isn't that corn long
and green.”
It is, at all the box olfices known to man
and beast.

MORE GENERAL NEWS ON

PAGE 32
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Legislator Seeks
Ban on Union Levy

For Political Fight

HOLLYWOOD, Feb. 3.—Fracan between
AFRA and Cecll B. DeMille over payment
of #1 asscsament had repercusslons in the
State Leglalnture this week. Assemblyman
Davis introduced a bill which was termed
a protection for union mombers agninst
being foreed to contribute %o poilitical
campalgns,

New blll would make it unlawful for
any labor organization to assess its mem-
bers to fight any political bill whieh
might come up on future ballots, It
would also make It unlawful for union to
suspend or fine any member for refusing
to kick In.

Disked Overseas

Reports Get Thru,
Says Leland Stowe

NEW YOREK, Peb. 3~—Lsland Btowe,
Blue web corrsapondent just back from
a six weeks' tour of the European thealer
of operations told a press Juncheon
Wednesday (31), that the best possible
way for a radio reporter to be allowed
to work Is to have his showy recarded
in New York for later re-bDromdoast.
Stowe sald that having the company put
the programs on disks ellminstes the

risk that stmospheric disturbances will-

cut & live show off the ailr,

The correspondent sald that a definite
time aked that has to be followed when
programs are heard In the States leaves
the reporter open to all sorts of risks,
“Working In the field out of an army
tranamitter, especially when the enamy
s lobbing shells into the area, is dif-
cult because you never know when you'll
have to move. When your show Is go-
ing on disks you can travel back to
Parls and work out of that transmitter.
Furthermore, you can do your program
4t almost any time so that you oan
avold atmospheric disturbances

“The roporter who has to moet a live
show deadline,™ he continued, “may wark
all day covering a beat of perhaps 050
miles thru snow and battle and has to
rush back to his tranamission point to
meet o split-second deadline. And when
he gets back atmospheric conditions
often knock his stuff off the alr com-
pletely, That's a terrific waste of man-
power, Thru using recordings, I waa
able to get thru 11 out of 13 shows.
Billl Shirer, of CBS, doing a job simlilar
to mine, lost one half his programs
because he had to work llve™

The recording technique which Stowe
described Is the same one which the
BBC has used with great success since
the war started.

WJJD Wins WLB
Pancake Turners
Decish Over AFM

CHICAGO, Peb, 3. ~Jimmy Petrillo suf-
fered another defeat at the hands of the
War Labor Board this week when the
Sixth Reglonal WLB handed down & de-
cision in Chicago defeating Petrillo in the
fight he has been having with WJJD, loeal
indle, since March of 1044. Petrillo's AFM
Lacil 10 attempted to force the station to
hire six more union musiclans €0 turn
platters, The station has contended that
the 10 union musicians they hire for 800
a week, that included only about 20 hours
of actual rehearsing and broadcasting,
should also turn records, The board,
chalrmaned by Edgar L. Warren, ruled in
favor of WIID,

WJIID's"eontract with the union expired
Murch 15, 1844. On April 14, the union
struck when the station would not hire a
total of 18 union members. Thruout the
next few months the case wns heard by
government concillators and finally by
the War Labor Board, No wage dispute
was involved in the controversy,

Ironic note in the WLB's ruling was the
portion devoted to a statement of the
length of the contract period on which
it vas ruling. It stated that the terms a8
It outlined, should be In effect for o year
after the expiration date of the old con-
tract. Since the old contract expired in

March of 1044, about 11 months ago, the

board settled the controversy, im reality,
for a perlod of only one month,
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Warlitzer Joiny
One-Shot Holiday
Broadcast B.-R.’s

'CHICAGO, Feb. 3.—Holldays, which net-
works and key stations and the little
percolaters, too, have looked upon since
the birth of commercial broadeasting
ns expensive luxuries are belng turned
into the same type of profitable opera-
tlons that all the rest of the year has
been for some time for time peddiers.

Instend of canceling regularly skedded
shows and broadcasting costly sustalning
public service holldny offerings, the nets
now bulld the one-shot salutes far
enough In ndvance so that the sales
departments can go out and sell ‘em to
advertisers who do not fall into the cate-
gory of regular bank-rollers.

Program departments of two of the
four neta are now planning packages as

far ahead as next Christmas,

They're out selling them, too, Natural-
Iy, Eigin Watch will be back with plenty
of moola, as will Flelschmann Yeast for
those Thanksgiving and Yule salutes
with all-star shows up to two hours In
length. Elgin and Flelschmann were the
trall-blazers and the nets have plenty
of case history stuff for those who are
following the one-shot hollday trall,

Latest special has been set by MBS for
Rudoiph Wurlitzer Company, One-hun-
dred-station one-shot net program will
be alred In commemoration of Lingoln's
birthday.

The program, Abe Lincoin's Story, Is
A prestige gesture by Wurlitser to keep
ita name before the publle.

The Wurlitper company began spot
announcements January 20 on 10 Mid-
west and Eastern statlons to prompt peo-
ple to sell used instruments to the coms-
pany for repalr and resals. However,
only bried mention of the Wurlltzer com.
pany will be made on the Lingoln Day
net program.

Promotion of the program will be ex-
tensive. The radio page of Jeading met-
ropolitan papers will carry advertise-
ments, and broadsides have been sent to
all Wurlitzer dealers to Invite customers
to listen. Public and parochial schools
in 100 cities have been contacted by mall
and telephone. Also, transcriptions of
the broadcast will be available to boards
of education that want to use the pro-
gram for educational FM broadcasts at &
later date,

Schwimmer & Scott Agency is handling
program and promotion. FPlans to bring
Ray Johnson, ‘New York actor to Chi
for the Lincoln role have been nixed
because aof ODT restrictions, s0 program
will be Elpnd from the Oulld Theater,
New York, to network. Alan M. Fishburn
will produce.

Morris, MCA Vie
For ‘Holmes’ Show

HOLLYWOOQD, Feb. 3. —Willlam Morris
Office this week faced & fight with
the Music Corporation of America (MCA)
when MCA indicated that it was trying to
take over the Sherlock Holmes show on
Mutual, MCA s offering more dough be-
fore the Conan Doyle Estate, the owner of
the rights, as balt, according to rellable

up both for the agents and the sponsor
and Willlam Morris wanta to take over

and its representative, that it can get
more dough out of the ad agency, Young
& Rubicam, Another factor in the situ-
ation is the possibility that Petrl Wines
may not renew. If that 1s the case, the
Morris OMce wants to have exclusive
possession of the show so that it can offer
it to other sponsors without interferencs
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PHILADELPHIA, Feb. 3. —Philad

Opera Company canceled a contract for
three-country tour with a New Yoi
booking agency because it feared heas
of singera, Attorneys for the open cot
pany gave these explanations Tussday
(30) In Nling an answer to a #$60,00
breach-of-contract suit filed in ;"

District Court here by Hurok Attractiol

Iﬂﬂuﬂﬂﬂm =%

The contract, signed in March,
performances

AN

i
el |
"0

called for ":: The
Widow, The Marriage of ro and Toso
for a 12-week period in the United States,
Canada and Mexico. Hurok guaranteed
the company nuun--ut.pu-m-
cent of gross recelpts above $12,500. When
the contract was broken, Hurok claimed
the agency had to hire another company
to fulfill its commitments at $9,000 &
week, and was subjected to other &f=
pensea totaling 836,000, 'l

Philly Opera Feared Loss

In its answer, Philadelphia Opera &
it operated on the basls of an
of $10,000 to 815,000, which is made
by its patrons. If it had fulfilled the
tract, the deficit would have mounted
between $40,000 and 845,000, the
stated.

Hurok had substituted the City
of Music and Drama
the dates lined up for the local
The answer, filed by Bdward 8.
counsel for the local cOmpany,

—

5
:
2
g

& Belding, sgency on the acoous
was unable t0 get the time cleared.
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w-Catch and Hitch

v To Listening

Top Segs Notable by Absence

NEW YORK, Feb, 3~The Congrega-
tional Christian Churches, one of the
¥ Inrgest of the Protestant groups in the
country, this week lssued a pamphlet of
radio listings reporting its cholees for air
ghows which, In the words of the fore-
ward “should be of interest to church
1| men and women and thelr familles.”
The listings, probably the first on radlo
ever lssued by a church group, were pre-
pared, says the hook, by Everett C.
Parker, the outfit's radio director, in
Co=gperation with Dr. James R, Angell
and Dwight Herrick of NBC, Dr. Harry
Summers of the Blue, Dr. Lyman Bryson
of CBS and Jim O'Bryon of Mutual,

The listings are divided Into the fol-
lowing classifications: rellglon, news and
publlic affairs, education, dramps, musle
end variety. h program Included has
a4 brief deseription and a symbol indl-
cating whether or not it is recommended
for men, women, adolescents or ¢hlldren,

The “Absent” Programs

Conspicuously absent from the pam-
phlet, which was prepared with the aid
of web execs, are key net shows like Bob
Hope, Charlle McCarthy, Hall of Fame
and the Hit Parade, In fact, only seven
shows are recommended In the variety
Eroup. Of that seven, two, We the People
and Truth or Consequencees, are not
usually referred to in radio as variety
gege.
. The foreword to the lstings say that
|| one of the ressons why they were issued
s the fact that newspaper listings are
difficult to understand because of space
limitations, which means that abbrevia-
tions have to he used.

| It is understood that
will be Issued from time
* the thing up to date.

further lstings
to time to keep

Blue Co-Op Staif
~ Set; 4 New Men;
+  Only 1 From Y&R

' NEW YORE, Peb. 5—Blue co-op ro-
| gram department completed its person-
" nel expansion last week with four new
men added to the divislon, only one of
whom eame from Young & Rubleam
Latest additions are George Fleming,
- who will handle co-op publicity: Haraold
4 Day, who will handle promotion:; Lyndell
Wilson, new assistant to Btanley Flor-
shelm, head of the department, and Tom
» Who will handle talent,

m iﬁ:ﬁ%ﬂ’#ﬁ“ 2T
Judy Splinters
‘AnEddyRegular
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C]llll"ch Group Less Agency Market Research
In Post-War Forecast

by Foote

CHICAGO, Fob, 3.—The possible shape
of things to come In the post-war adver-
tising agency business was outlined here
this week by Emerson Fpote, president of
Foote, Cone & Belding at the annual
meeting of the Central Reglonal Councl
of the American Assoclation of Advertis-
Ing Agencles, He foresaw agencies using
more marketing research but not doing
much of it themselves and also agencies
getting back some of the functlons which
they have allowed to slip Into the hands
of talent agencles,

In his discussion of marketing research
as differentiated from product research,
Foote first suggested that the former
phrase be changed to “selling research.”
He clalmed this should be done because
“the only valid renson for the expense of
any form of marketing research is to help
business sell more goods and at a profit. 1
think.,"” he sald, “the agency field has per-
haps made o mistake in the past by trying
to do too much of this type of research
within the limits of the agency service.

*We In the agency field should not be
backward about recommending and sell-
Ing to our cllents exceptional appropria-
tions for selling research which we cannot
carry out within the limits of our own
organizations but which we can and
should gulde, direct and properly inter-
pret. In the future, you will find, In my
opinion, Iess actual research work within
advertising agencies, but you will find an
expansion of the advertlsing agency func-
tion In the form of expert research co-
ordinators who will be within the agency
organization and on the agency pay roll.”

Then pointing to the rising production
costs of radlo, Foote made his suggestion
that the agencles ghould regaln some of
the functions they have given to booking
offices. “Talent costs have balloconed,” he
sald, “no doubt due In some part to the
free working of the luw of supply and de-

mand, but also because nobody—neither
advertiser nor agency—has been vigllant
enough to keep excessive costs from
creeping Into talent expenditures.

"'One factor has been the multiplying of
commlssion because, in some degree, we
have abrogated our own funotion to the
people in the talent business—the talent
agencies. In some cases we have just let
them do our work. In other cases we have
let them get payment for work they do
not do. The talent agencies have gotten
around to charging over-all commissions
on so-called package shows and we come
along and put a' commission on top of
that. Sometime, when advertising money
is no longer easy, advertisers are golng to
get tired of paying two sets of people for
doing the same work."

Another Once-Over
For Blue Programs

NEW YORE, Feb, 3.—Blue's programs=
ing gets another once-over lightly with-
In the next few weeks with show changes
in the day and night pattern.

Variations by Van Cleve, sustainer cur-
rently on at 10:830 p. m. Sunday, moves
to 1130 p.m. Thursday, to make room
for One Foot on Heaven, dramatic sus-
tainer which was supposed to preem
three weeks ago. Biue Correspondents
Abroad, news show featuring David Wills
out of Washington, will replace the Mor-
ton Downey show at 3 p.m. when it
moves to Mutual Pebruary 5. Appoint-
ment With Life, eurrently In at 3:15 p.m,
will move to 3:30 and For You Alone,
the 3:45 show will take over at 3:15.

Putting Correspondents Abroad in at
3, now gives the Blue news on the hour
irom 1 p. m. to 4, with Baukhage at 1,
John B, Eennedy at 2, Correspondents
at 3 and Time Views the News at 4.

FM A]l-()cation Expected To

Stick Despite RTPB and Other
Nixes to New Spectrum Slot

FCC Biggies and Men Behind Report May Have Inside Info

WASHINGTON, Feb, 3 —Despite FMBI,
RTPB opposition, FCC will stand pat on
IFM allocation in 84-102 me, band when
the final decislon is handed down.

This was the belief of every POC in-
sider and radio exec here today., Belief
Is based not only on finality of proposal
report but on talks with commissioners
and others.

FCC ottitude Is that upped FM assign-
ment will be best for the industry in the
long run and even If it Is & hard swallow
now 1t will pay off In the post-war era,

NAB will fall in line with FMBI and
RTFB in opposing upping of PM, all
signs Indicate, altho no formal report has
been made &5 yet by NAB's engineers.

Oral argument, set for February 28 on
the allocations, may consume several days
al least as It 15 expecied that n good
share of those who participated in the
original Rearings will ask for time at oral
hearings.

FCC attitude on FM is reported to be
that If switch i= made In allocations it

would mean of entire spectrum
plan. FCC also to have mysteri-
ous Inside info from army that higher

band is better for PM than present lo-
cation,

RTPE s to urge, at oral ar-

ke. wide, in the 43-568 me. band with
15 set mslde for commercial and 15 for
educutors.

There has been & report around Wash-
Ington this week that the educstors are
not oo happy over the new FM allocation
but so far no peeps have been heard
officially from the educational "groups
interested In FM, and it 15 reported that
the Ohlo State groups, already In the
lead with & plan for a State-wide FM
educational system, are agreeable to pro-
posed plan and not planning to register
any kick,

FMBI & RTPB Claim HF Uncharted

FMBI and RTPB will both argue at
hearings that ' Insufficient experimental
work has been carried on to justify high-
er spectrum allocation. They will urge
that before any definite commitment is
made in higher space, that time be given
industry to carry on experiments to de-
termine If service Is rommercially feasi-
ble, meanwhile lea FM where it Is,

Regardiess of the merits of FMBI,
RTPB argument, FCC Is sald to be con-
vinced that It has done a good job that
even FM'ers will approve in time to come,
Hence, unless some effective new argu-
ment can be found FM seems likely to
remain in 84-102 me. band when all the
shouting is over,

The Billboard 5

N ixing. Hasn’t
Worked So Far

Limited produet manufac-
ture a sponsor alibi but
webs slill seek way out

]
By Marty Schrader

NEW YORE, Feb, 3.—Radlo's two most
vigorous ghosts — cow-catchers ansd
hitch-hikes-—are still buzsing up the

web alr, desplite all attempts to cut them
out.,

Today's hikes and catchers are
sweetened up a bit to
soften the blow but they

e Ihe are the same old triple-

b.i”t](_]lﬂ_[d_ threats the? have EIJWEFH
been,

Originally banned by

CEE In a formal state-
ment and by NBC In a
158 ofliclal way, the
plugs, according to ps-
tute observers In the
trade, are still being used, except that
now they have window dressing. Prime
examples are two of the top shows on
Columbia and NBC. Luz Radio Theater,
CBS5's highest rating program is using
@ hitch-hike =elling Spry and the Kraft
Mugie Hall, NBC's No. 3 program, hikes
for Kraft Dinner, a macaroni product.
Both plugs, representative of what is
happening on scores of shows, are
dréssed up by tossing a little musie
belore and after them. But both plug
a segond product and both are used
after the actual sign-off of the pro-
grams.

When Frank Sinatra was sponsored
by Vimms, Lever Bros, used to stick in
cow-catchers and hitch-hikes and the
Palmolive Party, before it left the air,
also used out-of-the show commercials,
Tobacco companies have been going in
for them heavily since the cigarette
shortage in order to sell pipe tobacch.
Hildegarde's Raleigh Room, for example,
peddles butts and pipe weed, and People
Are Funny sells Wings cigs and the plpe
stuff. (Both NBC shows: both Brown
& Willlamson sponsored.)

On September 20, 1543, CBS an-
nounced that it was ellminating cow-

(See Cow-Catch, Hitch Buz on page 10)

Subscription Radio
To Get Channel in
Commercial Band

WASHINGTON, Feb. 3.—When the
shooling on allocations is over, subscrip-
tion radio will be assigned one channel
in the commerclal band, according to the
dope here today. Muzak has no assur=-
Ance it will grab off the one channel,
however, as the FCC s a little put out at
the boys for falling to get aon the alr with
the “experimental” permit granted back
in 1940, The FCC feels that after five
yvears the boys should have been ready
to deliver.

FCC Interest In subscription is sharp,
however, and the commissioners are will-
ing to go along to the extent of one
channel as soon as the wartime ban is
Ilfted. Two other outfits dre currently
interested in subscription, in addition to
Murak—Wired Radlo, Inc,, Philadelphia,
and Henry Radlo, lLos Angeles altho
neither has yet filed for a license with
the FCC.

FCC Is just as Interested In preventing
“monopoly” in subscription as in stralght
commercial and consequently no ons
group will be favored. In fact, FCC will
make overy effort to encourage “healthy"™
competition. FCC'ers feel that ons
channel will be plenty for time being as
this would provide three bands.

expected
Euments, thut FM get 75 channels, 200

—
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Next week in The Billboard—the 14th Annual Radio Editors’ Poll.
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' Peak Net Revenue in 1944
ted To Prod Congress

For Station

|' ... o= ..'1__

Sales Policy

“Golden Age” Here As Web Affiliations Reach High

WASHINGTON, Feb, 3.—Unprecedented
network revenues of $120330401, ree
ported by the FCC In a preliminmary re-
port on 1044 radio business, 1s expected
to give new !mpetus to PCO demand
that Congress hand down clear-cut polley
on station sales, FCC Is reported to feel
that 1944 net revenues prove to the hilt
the contention that outlets are being sold
and bought not on physical equipment
value but rather on tangible “frequency™
value. Benator Burton Wheeler (D,
Maont.), chalrman of the powerful Sennte
Interstate Commerce Committee, was out
of Washington during the week, but it
cAn be stated that the huge sale flgures
will be called to his attention, If they
have not been already, upan his return
here, and another unofficial request will
be made that the FCC letter of last July,
asking clear-cut Congressional directlon,
be answered.

At year-end, FCC revealed, network
major affiliations had reached an all-
time high of T30 outlets compared with
001 December 31, 1043, While neta were
growing, boom in outlet sales was reach-
ing unprecedented figure also, with nine
transfers taking place In last six months
alone, and biggest single outlet deal In
radio history, WINS, now on Iron
burner,

Radio Deals Top Billion

More than 81,000000000 was Invalved
in radio deals during 1044, It ls estimated
unofficially, while value of actual equip-
ment was less than a quarter of that
sum. FOC is reported so concerned over
the situation that a move s afoot T
check actual wvalue of outlets involved
in 1944 deals aganinst cost of equipment.
Whether move will be carried out will
probably be decided by FCC in not-too-
distant future.

Network time sales have more than
doubled In the [five-year period since
1039, when they topped the $26,000.000
mark, and are up 412 per cent over the
1043 total of 8104243323 —Indicating
that the golden age of radio ls here now,
During the last year—a still further in-
dication that the boom (s on—Mutual
affillated 33 additional stations, bring-
Ing Its total to 244; Blue added 20 for a
total of 1604: Columbia affiliated nine to
make & total of 143, and NBC plcked up
seven for a total of 149.

Time Sales Up

Preliminary financial reports submit-
ted by 560 standard outlets show in-
creased time sales for 1044 over 1943 of
non-network time to national, reglonal
and local users. Total non-network time
sales to national and reglonal users by
these 68D standard broadcasts stations
amounted to §58,665371 In 1944, an in-
crease of 250 per cent over 1043 sales by
the samo outlets.

Non-network time sales to local and
other users by these¢ outlets totaled
$01.000,823, or an increase of 238.3 per
cent over 1044.

FOC report revealed that there was a
bull market in radlo statlons, with 160
outiets changing hands in 1944—an all-
time record snd more than three times
the figures for 1943 when ownerchip of
456 was switched. Of the 160 sold, 33
brought more than 8100000, The bellef
here is that the freeze of materials will
shoot sales prices up even higher, despite
the threat of FM In post-war rodio fleld,

Small Outlets Bring Dough

That even small-{ry statlons are bring=-
ing dough in the sales market these
ints few months |s indicated by a check
of transfers since July, 1944. Here they
are:

KEX (5,000 watis), Portland, Ore.,
purchased by Westinghouse Radlo Sta-
tions, Ine., for 8400000, WGL (250
watts), Fort Wayne, Ind., purchnsed by
Farnsworth for 8235000 KOV (1,000
watts), Pittsburgh., purchased by Alle-
gheny Broadcasting Corporation for
S575000; WCOP (500 watts), Boston,
brought by Iowa Broadeasting Corpora-
tion for 8225.000: WNBC (5,000 watts),
Hartford, Conn., bought by Yankee Net-
work for $220,000 plus but not to exceed

$225,000; WLIB (1,000 watts), Brooklyn,
bought by Dorothy 8. Thackery (New
York Post) for $250,0007 WSBC (3250
watts), Chicago, purchased by Miller
family for $100,000; WHOM (1,000 watts),
Jersey City, N. J., bought by Iowa Brond-
casting Corporation (Cowles) for 8403,
52883, and WMED (5,000-1.000 watta),
Peoria, II1., purchased by Carl P. Slane,
Frances P, Slane and Elisabeth Talbot
for 81147560 (50 per cent of stock).

Other big deals that went thru earlier
in 1944 Include:

WIBCO (5,000-1,000 watts), Indianapolis
News for $440.000; WINX (250 watis),
Washington, purchased by Eugene Meyer
{Washington Post) for $500000; WJJD
(20,000 watts), Chleago, bought by
Marshall Field for 8806.000; WXQR (10,-
000 watts), New York, bought by New
York Times for $087,000; EKTAR (5,000
watts), Phoenix, Ariz., bought by John
J. Louls for $375,000.

DeMille-AFRA Epic
Hits ‘March of Time’

NEW YORK, Feb, 3.—The Cecll B. De-
Mille<-AFRA fracas reached the alr Thurs-
day (1) when The March of Time gave
Delfille three minutes to state his reason
for refusing to pay the union’s §1 Assess-
ment. The veteran director was intro-
duced to the radio audience as a “citl-
gen™ with the right to voice an opinion
rather than in his professional capacity
ns  emsee-producer of the Lur Radio
Theater., An AFRA representative will
air the union's alde next Thursday (8) on
the mot (Blue, 10:30-11 E W. T.)

DeMMille repeated his reasons for dis-
agrecing with the California 8uperior
Court declaion that he could be barred
from the alr for not conforming with the
union's rules, He sald that the prin-
cipals of Jeffersonian democracy and
{reedom itself were involved In the case,

The AFRA rebuttal will probably be
made by a West Coust public figure.
AFRA Prexy Lawrence Tibbett will not
be able to do the job since he |35 skedded
for a professional engagement the night
of the broadcast.

— =

BOSTON, Feb. 3.—With the greatest
billings and largest number of renewals
in the history of the station, WNAC and
the Yankee Network have proven that a
local station can bulld shows and make
a city program oconsclous the
competition of the big networks. Tho
close of 1044 found Yankee's WNAC un-
der Linus Travers, v.-p, doing & solid
job of entertaining the public, servicing
sponsors and originating more Coast-to-
Coast programs than any other New
England station,

The old gripe of the agency boys that
few local radip stations have initiative
and lmagination may remain true else-
where. But proof that WNAC and the
Ynnkee Net oan bulld shows of top en-
tertalnment caliber puts that org in n
class by itself os far as the local pleture
is concerned, with the agencles gquick to
admit the fact,

Org Pushes Shows

According to Travers, the favorable
ploture’ would not have been possible
without organizational effort to push
shows, Pallure at any point In produc-
tion, showmanship or promotion would
have scuttled the show-bullding project
belfore it started,

Proof that local sponsors will ged
aboard & good show ls shown by the re-
sulta chalked up by two new Yankee Net
programs, & local The Answer Man and
Tello-Test. Former show was sold to
Gilchrist's, large Boston retall store; lat-

TW_/-NAC, Yankee Show-Building
|Something To Brag About

CHICAGO, Feb. 3.—The Jack
Armstrong cast s chuckling be-
cause the cereal ndvertised on
thelir series 1s being used by sound
men on another NBC show to
simulate the wholesome cruchi-
ness of o rival cereal, One of the
sound men says: “What's the dif-
ference? It's all corn.”

American Can
Reported Buying
Marx Package

NEW YORE, Feb, 3~That Groucho
Marx package, which the William Morris
Office has been trylng to peddle all
around the lot in the last two montha
appears, according to a reliable source,
to be about sold. Prospective sponsor
is the American Can Company thru
Young & Rublcam.

Y&R, Morris reps and American Can
officials will meet In the middle of next
week to reach a final agreement. Show
has been offered to several sponsors in
the past, among them Goodrich Rubber
Company and Chrysler Motors, but there
have been no takers. It's sald In the
trade that Marx's b-.ng-uunh on the
Philoco Hall of Fame show woek may
be the clincher, for up to now his ned
shows haven't gathered any Hoopers to
be proud of.

At Last! CKLW
Sells Airplanes

DETROIT, Feb. 3—~A new radlo “first"
iz being set at CELW, with probably the
first program-—at least here—to sell air-
planes to the public via alr., Bponsor is
Twin Sales & Service, In the suburb of
Plymouth, which is using spots twice a
weck on Early Morming Frolics, the sta-
tion's best-known participating show,
featuring Joe Gentile and Ralph Binge.

The sponsor runs & used airplane lot,
similar to the familiar used car lot, and
is buying up second-hand planes from the
army for sale to the general public, New
sponsor, incidentally, marks a new high
in versatility for products sponsored by
the Gentile-Binge show, with some of the
more varied products already sold on the
ghow Including houses, diamond rings
and the proverbial kitchen sink.

ter was picked up fast and moved to &
night spot by CGude's Pepto Mangan,
product of the M. J, Breltenbach Coms-
pany. Both shows were bullg loeally and
sold within six weeks of first alring.

Programs Have Net Shine

From tlltlu: Ilit-nnu:: angle, WNAC and
the Yan Netwo
of strong local and nsmd:nm
done with a polish usually found only on
the blg network stansas, Unusual mer-
chandising slant developed out of this
show<bullding policy with the American
Women's Jury stanza, which was snapped
up for Coust-to-Const airing within two
weeks of its origination, Show guests
12 club women on esch session, and to
make them happy, WNAC developsd a
15-minute follow-up stanza in which
the women took pI.I'F in a quls bout with
cash prizes,

Altho the program was not alred, 1t
was transeribed and the recording was
made avallable for the other club mems-
bers mhur.JHHut tntmédul: as lm

roject, The Bor Quix was
ﬂp ]mnnﬂr by rgmm Consolidated Gos

Company B8 a public service feature.
Good will and publia service of
the station again paid off in cash divi=

dends,

One thing which Yankee's work In the
local fleld has done ls to prove thab
ploneering can pay off without the
plushy support of the major neta,
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Move Sensed
Mag’s Sub. Dept. to Shift
CHICAGO, Feb. 3—Sale here this we
of the Michigan Square on up-
EH Michigan nmﬂum R
uce's Time magazine holdings for a res
ported 82,250,000 has the radic trade
say that the bullding will be the
home of the local Blue Network opera-
tions as soon as the net can get bullding
and transmitting equipment. Altho E,
R. Boroff, vice-president of Blus here
sald that as for as he knows New York
execs of the web have not decided to
move Blue's Jocal workings into the
Michigan Bquare Bullding, the trade says
that gince Time, Inc., owns 1215 per cent
of Blue's stock, 1t will logically .
that the two companies will bave r
local operations housed Iin the
bullding.
Time officials who announced the pure
chase sald that they would move
of their subscription department, which
is headquarterpd in Chicago, into the
Michigan Square Bullding, Since the 10«
story bullding contains about 200,000
square feet of floor space, and since most
of the present tenants hsve been ordered
to vacate by May 1, the trade asks what
Time will do with all the spsce, and

comes to the conclusion that eventually
Blue will move In.

Building Could Hdld Blue

The fact that the bullding has a foune=
dation for 15 more storles also makes the
gossiperz here say that it could
modate Blue very well, To the
however, Boroff answers that he has not
made up his mind. He still 15 considering
other bulldings, he says, and also 1s
thinking of constructing a for
Blue's post-war operations here. He saild
that James Thompson, head of the Wack-
er Corporation, which controls the Clvia
Opera Bullding here, Is drawing up plans
for the conversion of part of the build-
ing into office space and studios for
Blue's consideration.

At present Blue is housed with
in Chi's Merchandise Mart and does not
have sufficlent room. Boroff sald
thought highly of bullding because
didn't see the sens¢ in spending three-
quarters of a million dollars to remodel]
a2 bullding when he could bulld one
maybe for about a million dollars, He

rushing into anything now, when as ye
thlnﬂhlm‘tMNEPIIilﬁlllI}z
its future FM and television operations,

To the rumors that the net had re=
celved n from the WFB to
radio and bullding material in the
future, Boroff sald nix. He indicated
that it would be quite a while before the
Blue did sny moving here.

NBC 9-9:30 A.M.
Spot Gets Another
Health Treatment

NEW YORK, Feb, 3.—A half-hour aus
show on NBC's 0 to

Il.‘ :.l
)
-

WHO CARRIES
50 TELEPHONE
BOOKS AROUND
IN HIS MIND?

see PAGE 12
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Sometimes the hard way is the easiest—if you

go at it right.

Here at Mutual we’re busy building a better
network. For a solid decade, this has been a
good network. To make it better—better for
listeners, for artists, for stations, for clients—
is a large order. And we plan to do it sound-
ly, concentrating continuously on first things

first in all our operations.

Foundations come first in any structure, and
we think the rockbottom foundation for a
radio network is the minds and skills of its per-
sonnel. Mutual is particularly well-grounded
in this respect. Its directorate comprises suc-
cessful broadcasters whose radio-business ex-
perience covers the whole span of broadcast-
inﬁ's quarter-century ... a lineup of practical

know-how outstanding in all radio.

This basis of first-hand experience has lately
been strengthened from within by the organi-

zation of a complete and able executive staff,

The Billboard

RADIO

first things first

headquartered in New York and buttressed
at key points elsewhere. Into capable hands
have been charged the various problems of
general management as well as programming,
station relations, sales and all other phases of
efficient network operation. Mutual efforts
toward improvement in each of these fields
deliberately follow the fundamental, first-
things-first pattern . .. with the listener—the
family on the receiving end of radio—foremost

in our planning at all times.

Shouting from the housetop has no place on
the Mutual schedule, but as we build upon this
sturdy foundation, we think our “hard-way”
approach may prove the easiest route to a

better network after all. We'll let you know.

MUTUAL

BROADCASTING SYSTEM

atorial



@ (OMMERCIAL IMPACT COMPILATION

FEBRUARY, 1945

VOL. Il. No. 1

(Fremllnp the “FIRST TWENTY-FIVE" nighttime and “FIRST 'I'Eﬁ" daytime programs in
order of their Impact Rating” and based upon their Hooperating of January 31)

Blue Web
A 3-Day R ! |

To Its Statlon

NEW YORK, Feb. 3.—Blue web

L -—Hﬂ.‘-

Sponsor Product
Programns Impact Identi- Identi- Hooper- hold a three-day, 15-minute closed-cireuly
Nighttime Rating* fication fleation  Sponsaer ~ Product Agency MNet ating resslon Wednesday, Thursdsy snd ' E]
BOB HOPE 28.1 B23 815 Peplodent Toothpaste Poote, Cone NBC 34.1 i7 to 9) to tell stations about changes {8
& Belding program policies and new plans for tha |
web. It Is expected 1n the trade that €
IBBER McCEE Needham, Louls NBC 2 , :
;. MOLLY 257 834 g34 6. 0. Johnson Wax & Brorby 30.8 | siet's ad policles will also be under d
I cussion during the talks.
RADIO THEATER 22.4 W4 913 Lever Bros, Lux J W. T, CBS 24.5 Web heads say that the t!:nurh!
slon will cover routine program and policy
WALTER Lennen & Blue 25.3 | matters snd report the decisions of the
WINCHELL 203 603 %6  Jergens Lation Mitchell meeting last week of the afiiates advisory
== . — . - board, which really did some ad
BING CROSBY 18.6 73l 268 Kraft Checse Uhesse @ J. W. T. NBC 25.8 | ing its last :::n:m.Ir i
Velveeta l
CHARLIE Chase & NBC 24.2
MeCARTHY 171 TOS 703 Standard Brands Sanbom J. W. T.
JOAN DAVIS- Milk & McKee & NBC 24.0
JACK HALEY 16.1 é7.0 6443 Sealtest lce Cream Albright
SCREEN CUILD CBS 23.4
PLAYERS 15.5 66.1 66.1 Lady Esthers Coasmetics Blow
JACK BENNY 14.6 603 589 Am T:-'-'_i Co. Lucky Strike Ruthrauf! & NBC 24.2
Ryan
TAKE IT OR CBS 18.6
LEAVE IT 14.3 6D T80 Eversharp Pens & Penclls Blow Worcaster home owsers 01%, will paint |
YOUR HIT CBS 17.8 reroof, buy ofl burners, kichen or batbreom
PARADE 14.2 T8 T0.0 Am. Tob. Co Lucky Btrike FC&B umits. Hall of the renterns want to buy or bulld, -
BURNS & Young & NBC 17.6
ALLEN 13.0 T3 8 753 Lever Bros, Saan Rublcam
S*HILDEGARDE  12.7 9.0 %60  Brown & RPT NBC 19.3
llamson alelg Seeds
WORCESTER
EDDIE CANTOR 126 - 4748  Bristol-Myers Trushay, NBC 21.0
Sal Hepatica Y&R
MR. DISTRICT NBC 25.1
ATTORNEY 11.8 440 443 Bristol-Myers Vitalis. Ipana DC&S
FITCH s s ¥ Halr Dresst  —— lnnu"ﬁ'm;::.m" ﬁ'ﬂ't‘ﬂﬁi iﬁ'
ik a I n
BANDWACON 11.1 o 1 essing ¥ NBC 16.2 o e L L X
BOB BURNS 10.5 &7 567 Lever Broa. Lifebuoy R&R NBC 18.5 Write for pamphiet
“Hew Teo Sell Your-
TRUTH OR NBC 15.7
CONSEQUENCES 105 660 a4 4 Procter & Gamble Dusr Compton
ABBOTT & NBC 20.7
COSTELLO 10.2 404 04 R J Reynolds Camels Esty
THANKS TO Camels, Prince CBS 13.4
THE YANKS 10.2 59 754 R. J. Reynolds Albert Eaty
PEOPLE ARE Brown & Wings. Raleigh
FUNNY 9.8 01l 69.7 Willlamson Tob. Seeds NBC 16.1
ﬁ“ﬂs l-H'i- ANDY g‘! 5 I | 59_1 Lever Broa Rinso RER NEC 'E-!
vOX pup g_-'f ﬁlﬂ.‘? 63.7 Emerson Drug Bromo-Geltzer RAR CBS 15.3
DINAH SHORE 9.1 51.7 50.7 Oeneral FPobda Bird's-Eye Y&R NBC 17.6 :i
MYSTERY NBC 13.5 |
THEATER 8.4 ©ib 635 Centaur Molle Y&R
sesKAY KYSER C-:.;r-'.gll".r-FILImi:ill\'E- Palmolive Soap Batea NEC 18.5 ‘ mﬂ.'w;‘; mﬂ '“.:r"
Peet hits of over lﬂﬂ mﬂa
B o T . — N ﬁu old favorites.
Daytime sheets and lyrics of chorus.
MA PERKINS 6.2 Ta.3 60.3 Procter & Oambtle Oxydal D-F-8 CBS 8.5
PEPPER YOUNG'S NBC 8.3
FAMILY 5.3 a1a B0 (Procter & Gamble Camay Pedlar & Ryan
BREAKFAST AT Kenyon- Blue 1.9
SARDI'S 5.3 6006 631 Kellogg Pep Eckhardt
KATE SMITH Calumet, CBS 7.3
SPEAKS 52 T h 7.1 General Foods Bwanadown Y&R
MA PERKINS 4.8 T34 600 Procter & Gamble Oxydol D-F-8 NBC 6.5 WHO CGNDUCTED
BIC SISTER 46 AT 7128 Lever Bros. Rinso R&R CBS 6.2 A MENTAL
LIFE CAN BE CBS 8.2 ”
BEAUTIFUL 4.5 48 48.7 Procter & CGamble Ivory Comptlon TREASURE HUNT .
WHEN A CIRL NBC 10.2
MARRIES 44 433 86,7 Genoral Foods Various BAD
AUNT JENNY 4.3 679 679 Lever Bros. Spry R&R CBS 6.4 SEE PAGE 12
BREAKFAST AT Blue 8.1
SARDI'S 43 0624 414 Procter & Gamble Ivory Flakes Compton m “lm m m

sponsor.

*Percentage of audience tuned to program and conscious of

**Includes computed measurement for Eastern area portien of
ﬂ

this Hooperating.
***This program

has not been on the air long enough to obtain
a hase hr a sponsor | identification rating.

- - —

The “Commercial Impact Compilation™ is pﬂluld by the copy right -!' The lm'h-rl and infringements will be prosscuted.
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Audience Ratings

{ Impact Rating
Set At Last

' Waste circulation, sans ad-
I ears, eliminated in commer-
cial effectiveness tabbing

&

NEW YORK, Feb. 3.—Once agaln The
Billboard has put program ratings thru
the wringer and taken out the water.
Whereas In the past the Hooperatings In
all The Billboard's indices were uszed in
thelr raw form (meaning unwelghted:
Just as they come In the regular three-
times-a-month reports) for the bi-
monthly Commercial I'mpact Compila-
tion, In this issue the CIC presents the
top 25 evening programs In the order of
their eommercial impact, This means
their Hooperatings multiplied by the per-

| centage of their listening sudience that
can ldentify the sponsor of the program.
The rest of the audlence can’t possibly
lead their owners to buy the Eponsor's

. Product. They don't know who the bank-
roller is.

Bome research authorities who served
on the consulting board that established
th&é nmew rating base insisted that the

. product ldentification rating instead of
the sponsor identification would be mere
acourate as a base since It's passible that
a Hstener might know sponsor and not
product. Only in the cases of Bing Crosby

¢ and Eddle Cantor, however, do the eve-
ning show product-identification figures
differ much more than 1 per cent from the
sponsor ldentification figure,

Dartime Difference

Among the daytime shows, the varlanoce
between sponsor and product identifica-
tion figures is more pronounced, ranging
from 12 pér cent on the Procter & Gamble
segof Breakfast at Sardi's to no difference
at all on Lever Bros.' Aunt Jenny, which
hias been plugging Spry ever since the
program went on the alr. There is gener-
ally a direct relationship between the
length of time a program has been on the
alr selling a product and the product
identification. If it's been on for one
spansor and one product long enough, the
two ratings, sponsor and product, will be
virtually identical. The CIC Index in this
issue prove this, However, gince the mane-

that's beard
all over the importans’

EL PASO

. Southwest
\
—_————
I.
7 DRESS CLIPPING BUREAU, Inc.

. | 165 Church New York 7, N.Y.
i - BA 75871

The Billboard

Thru Wringers

RADIO 9

| Almost Dis-Guested

NEW YORK, Feb. 3.—~That Earl
Wilson show on Mutusl seems
headed for a stormy career., Two
weeks ago Wilson had trouble
with the censors and last week
he had trouble with a guest,

Warners' star, Ann Sheridan,
currently under suspension by her
studlo for refusing to make a
film, did the guest shot, but only
1 after a battle with WB. Company
contended that even tho Miss
Sheridan was still under suspen-
| slon, they still had control over
her public appearances. Studlo
decided that she should not go
on the alr. The only way she
could was to sign a walver on her
contract, making her temporarily
a free agent, She did, and Wison
had a guest, but it was a tough
fight,

ufacturer’s name does sell products, the
committee agreed to the sponsor rating as
a base,

Crosby Product Flop Rating

The case of Blng Crosby, with his 72.1
sponsor ldentification figure and his 25.6
product identification tab, may be traced
to the fact that, altho he's officlally rated
a5 selling Velveeta Cheese and therefore
gets g "No"™ If the listener doesn't tab the
Crosby product as Velveeta, many of his
programs sell Philadelphia Cream Cheese,
Miracle Whip, Eraft Dinner and a host of
other Kraft products. Sometimes it's al-
most Impossible to catch the Velveeta
credit, and Ken Carpenter, Kraft spleler,
hits the company name, K-R-A-F-T. so
hard that anything that follows it, such
a5 Velveeta, Is just so much lost wordage
on the eardrums of the radlo audlence.
That's why the Bing Croshy Kraft Music
Haoll misses out in the formal tabulation
of product ldentification. Since the spon-
sor figure Is used in the tabulation, how-
ever, Orosby lands solldly in the fifth glot
of the Commercial Impact Index.

With this declslon made, the Impact
rating was arrived at and the First 15
under the influence of sponsor identifico-
tion dld some tricks. The first two Hooper-
ated programs, Bob Hope and Fibber
MeGee and Molly, remaln in the win and
place order. Bing Crosby, Number 3 in
the Hooperating for January 30, drops to
Number 5 in the adjusted impact rating.

Winchell Fourth

Walter Winchell, who has gold the Jer-
gens’ name like the flack that he is, holds
down the same position, four, in the im-
pact rating that he holds in his Hooper-
atings.

The first blg upset took place in the rot-
Ings of Mr. District Attorney, the program
dellvering audiences at the Jowest cost, per
urban thousand (based on talent alone)
of all the programs rated in the January
80 report. DA. is a fifth in the Hooper-
atings and fifteenth in the I'mpact Indez.
It has a Hooper of 25.1 and an (IR) im-
pact rating of 11.8. It's one thing to reach
an audience, It's another thing entirely
to Impress upon the audience a sponsar
and trade name, It's the latter factor that
keys the TR which tells the sponsors the
truth of how a program 1s selling,

Drying Out Abbott and Costello

Second program to have the greatest
amount of water squeesged out of its rat-
ing In the first IR is the Abbott and Cos-
tello show. This seg 1a rated 20,7 in the
Hooper and 102 In the impact rating, the
IR belng just half of the Hooper, The re-
verse is true in Take It Or Leave It. which
ia natural, as It's a one glorious, half-hour
commercinl plug. It rates 188 in the
Hooper but 14.3 in the Impact index, therd
being only 4.3 difference between the two.

Other facts In the Evening I'mpact In-
der that point to the top job certain nd
nagencles are doing are that the Lue Radio
Theater IR is actually only 2.1 behind its
Hooper and Thanks to the Yanks dellvers
the ldentical impact rating as Abbott and
Costello despite the fact that A and O
have nearly one-third more listeners, 20.7

e =

Weighted by circulation, radio editors vote in the 14th Annual Poll noxt week.

vE, the 13.4 Hooper of the Bobh Hawka seg.
There's nothing georet, hidden or myster-
ious about the drylng-out process of the
impact rating, It's just the fact that the
part of the audience that doesn't know its
sponsors Is okay to talk about, but no
help in the cash register,

Revolutionary Daytime Tab

The daytime Index ls more revolutione
ary than the evening ln what it doez to
shows that In the past have been thought
tops. Four of the first 10 (Hooperatings)
don't make the Impact rating Index at all.
The Number 1 Hooperated daytime show
drops down to IR No, 8 when the water
Is squeezed. It collects 10.2 on the overall
tabblng but drops down to 4 when those
who don't know the guys who pay the
bills are eliminated from the listeners
who count in the pocketbook.

Dancer-Fitzgerald-Sample Beating

Agency daytime shows that take beat-
ings when the water ls squeezed out of
the ratings are the Dancer-Pltzgerald-
Sample bables, with three D-F-8 shows
out of the top 10 Hoopers not making the
top 10 impact rating. The Importance of
the commerical job on a show s Indicated
typlcally by the two segs of the Break/fast
at Sardi's—the future Breakfast in Holly-
wood, Altho the Compton Agency's 15
minutes for Procter & Gamble has a
Hooper of 8.1, It's No. 10 in impact, and
the EKenyon-Eckhardt seg for Eellogs,
with a 7.9 Hooper, 1s Number 3 in impact,
& whole point of impact ahead of the
Ivory Flakes pltch, Breakjost, 53 vs, 4.3,

It’s an Agency Tab

The Commercial Impact Compilation
has always been the only report which
pointed the finger at the job belng done
commerglally by the ad agencles. With
listing the shows In the order of thelr
abllity to dellver nudiences that have
been conditioned to the sponsor, The Bill-
board has made another step forward for
Eponsors, It has put the spotlight on
broadcasting as an advertising medium.

Advertising still pays off at the point of
sale with consumers who know what they
want to buy before they step into the
store. That's what The Billboard Impact
Rating tabs. However, the trade knows

WMAQ Boosting

Time-Rate Base

CHICAGO, Feb, 3.—For the first time
slnce 1840, WMAQ, Chicago owned-and-
operaled NBC outlet, will ralse fts time
rate, effective March 1, 19045. Base day-
time hourly rate for the statlon s now
8400, and its base evening hourly rate
ls $800, The new sked will be 8450 gross
hourly daytime, 8900 nighttime. In-
creases for other periods will be in pro-
portion,

Ollver Morton, WMAQ sales mannger,
Bdid that the new Increase is being put
Into effect because the station is now
operating with Increased costs and be=

cause 1ts audlence slze has [ncreased.
New rate card, which 15 sald to be =0
slmple that frequency and other dise

counts can be figured at a glance, will be
out in a week or so.

Current advertisers and those who buy
time before March 1 will be able to get
the present lower rate until Pebruary
28, 10468. Those who are not now buy=-
ing time on the station, and those who
start new shows after March 1, will have
to pay the increased rate after that date,
Station expects to Increase Its yearily
Eross about 8 per cent with the new
rate,

It has been sald that altho the new
WMAQ rate does not represent the start
of a trend which would find all NBO
statlons increasing their rates, WTAM,
NBC statlon In Cleveland, and EOA,
net's outlet in Denver, are considering
making rate-increase moves.

that the Impact rating did not spring to
life In this issue. Foote, Cone & Helding,
Biow and a number of other ad agencies
have been making up their own confiden-
tia]l impact tabs for some time. The Bill-
board has simply made the CIC an Impact
tab for everyone in radio—instend of for
8 few blg boys. The impact rating, how-
ever, Is Just one of the new survey feas
turea skedded for the next six months so
that everyone may evaluate broadcasting
in the &8.

a year.

AR G REala
iFE &EE maFEg
Hiwl =mil=m@Aida

WEERRAGETAR AW
Jaws Biais g Caminma

b THEY leozew -THEY rnectond ta
f WLS NEWS

For ten cents, WLS listeners are offered a special
war map prepared under supervision of WLS News
Editor Julian Bentley. First announcement is made
on newscast only.

Next morning, 4,318 dimes are received. By the
second day, the total is 12,237, End of the week,
39,989—and with no more announcements, the total
goes to 45,744. All announcements are made on
newscasts only. This long established confidence'in
WLS news means RESULTS!

IFLS complete news, supplemented by a broad covere
age of all markets, weather, and other timely informas

tion, is one o] several reasons for our million lettera
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STATION
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-_.‘ HooperToSell

- CM Reports to

- Time Buyers

CAB Measurement Hit

NEW YOREK. Feb. 3~This last week
the battle for supremacy among sudi-
ence measurement orgs came right out
in the open. On Thursday (1), C. E
Hooper, prexy of the Hooperating pro-
gram-tabbing factory, announced that
his Continuing Measurement of Radio
Listening reports would be avallable to
buyers of broadcast time jJust as they
have been to the sellers In the past,
Movie s the answer of the Hooper statis-
tical plant to the announcement by the
co-operative analysis of broadcasting a
few weeks ago that it was golng 10
make avallable city-by-city reports. The
Continuing Mearurement, three-times-
a-year reporta are Just that—city-by-
eity reports that cover 60 cltles,

At a press conference, Hooper made
his point that since his CM reporta have
been the basis on which stations In 80
cities that he uses have been selling
time for over four years, It was logieal
that the buyers be placed upon the
samo basis as the sellers—and therefore
his sudience counters had decided W0
sell to the agencles, sponsors and net-
works, Just as they had been selling to
the stations.

In place of the exclusivensss wWwhich
Bas marked the CM reporta of the sia-
tions In the past, the Hooper org s g0-
ing to glve the station subscribers na-
tionwide reports (as contalned In the
three-times-a-month “pocket-plece re-

= and the “sactional rmatings.”™ re-
leased regularly three timed A Year.
The stations will get thelr new services
“for free” The agencies will pay for
thelr city-by-city (CM) reports fees that
will equal those pald by the 453 station
underwritera

CAB and Hooper Reports Differ

Among the points made by Hooper wis
the fact that the CAB reports (good OT
bad) do differ from the Hooperatings
and if thelr city-by-city reporia pPre=
senting one set of figures gained ac-

ance in agencies and were uUsed to
evaluate time buye and the siations
used thelr Hooper CM studles for thelr
selling efforts, the twain would never
meet—and, sald CEH, it's not too Iar-
fetched to state that chaos might re-
sult.

Hooper also stated that as far as his
{See CM REPORTS MADE on page 12)

AFRA May Join
RWG To Plug Chi

CHICAGO, Peb. 3.—The local AFRA
organization hopped on the bandwagon
of those in the radio trade here who
are trying to find out why net shows
have moved from the Windy City. The
Radio Writers’ Gulld has already formed
& committee to Investigate this prob-
lem, with the ultimate purpose of try-
ing to give Chicago radio a sghot In the
arm after the reasons for 1ta net program
lethargy have been found,

Ray Jones, executive of
AFRA, met at a private dinner this week
with Virginia Payne and other leadera
of the radio artists federation to discuss
joining forces with RWG In the move-
ment. No declslon reached at the din-
ner but it was decided to bring the
matier to the attention of AFRA'S execu-
tive board next week, After that, It
has been sald, RWG and AFRA biggles
will get together to map out a Joint
campalgn.

WHO INTERPRETS

FASHION DESIGN
BY TELEPATHY?

SEE PACE 12

(Continued from page §)

catchers and hitch-hikes, effective Oc¢-
tober 1, 1044, NBC did not say that it
was golng to cut the plugs out. It did
lssue a statement of policy saying that
it carried few of the outalde commer-
clals and that an agreement had been
reached with all ita clienta. The Blue
never took an ofMicial stand on the sub-
ject and Mutual has It currently under
consideration,

Affiliates Yell

According to the trade, the major rea-
son for the NBC and CBS actiom was
the complaint of aMiiates that hitches
and oatchers were cuiting down the ef-
fectiveness of their station break AD-
nouncements, Consequently, the sta-
tions® revenue dropped. Furthermare,
the commercials tend to maks the tim-
ing of a shows—gang shows In particu=-
lar—a matter of split-second precision.
In the past it was possible to leave &
margin of 15 to 45 seconds at the and
of ahows, & margin which could be filled
with muslic Musle ending ons show
and fanfare beginning apother provided
a framework that made spots work bet-
ter With separate commercials, this
lee-way ls eliminated,

Curtailed Products Force "Em?

Sponsors today complain that they
have to hike and catch. They say they
do not bave enough of each product to
sell because of war restrictiona. And M
they do not have enough, they cannot
justifly the cost of their radio advertis-
ing. That's a sponsor’s reason for dou-
bling up,

Ater the war la over, Its expected,
the clients will proceed to say that they
want to double because there 1s #0 much
competition. It's falrly obvious, may
web continuity men, that sponsors will
conitinue to demand the right to sell
two products on a show. No ons ob-
Jects to ihat, But most Sponsors Want
to do dual selling with hitch-hikes or
cow-calchers, And thats when the nets
and stations start to burn. The problem
is to Aind an answer that will satisly
the broadcasters, the clienta and the
agenciea. Sticking = little muasie In sfter
the plug, as s being done today, Is no
solution. The stations are still kicking
and even patient listeners are & bit an-

Cow-Catch, Hitch Buz Web Air;
Nixing Hasn’t Solved Problem

According to ons top agency exec, the
ideal solution is to use the technique
of dual selling that is followed on the
BEddie Cantor show. In Cantor's seg Sal
Hepatica and Ipana both recelve equal
billing and both are plugged within the
program. However, many advertisers
don't want to spend as much time on
one product as on another., Tobacco
companies, for instance, whose big item
is cigarettes, do not want to dwell on
the smaller item, pipe tobacco. In such
coses, says this -gm:r man, the sponsor
would do well devota ths opening
and cloaing commercial to the big prod-
uet and give the middle time to the
smaller one,

Bans, even with plenty, do not work
No matter how hard and fast the
rules, blg sponsors can by-pass them
and do, even i they kill the poose that

lays the golden eggs—oOnSUmMer ncceple
ance.

CHICAGO, Feb. 3.—CBS and NBC koy-
station exec In Chl say that ol
cow-catchers, as far az it bas pone, has
improved programing and that they
will not be used again, sponsors willing.
The Blue ls discusaing and considering
cutting out use of cow-caichers, they
say, but no declsion has been reached by
head execs in New York.

It's okay for a sponsor to run com-
mercials on more than one product dur-
ing & show, NBC and CBS execs say, but
the cow-catcher, which was supposed to
have been discontinued last October by
both webs, makes bad continuity between

. Bome net programing in the
past gave listeners four commercials,
with very Ilttle music In between, On
some shows the closing commercial
would be followed by & cow-catch £In:
of another product. After these two plugs
would come a spot commercial In the
station break. Them the following pro-

opened to listeners already fed up
with advertling, with another commer-
clal.

The only show alred from Ch!l still
using an undisguised cow-catcher is the
Lone Renger, plugging General Mills
products over the Blue.

In general, most catchers and hikes
still on the alr are sugar-coated with a
1ittle musie, but to most continully men

Air Allocations

.h.;

2 | I

I

WASHINGTON, Feb, 3.—NAB 1s still
making its mind up about the PCC allo-
cation and should have a *
ment in the not too distant future.
Is now at

‘a1

ol
s

Whether the org will go al tho
PMBI In protesting the of

was still a matter of : '.
today altho some sources claimed !

such will be the case, 4,
Generally, the allocation plan has :

with approval, .

among radlomen here who are familiar

with the tough nut that the FOC Had to

erack in attempting to satisfy all

NAB, it Is reported, will approve

ally,” tho possibly finding some

NAB Calls Off
45 Convenﬁoi

NEW YOREK, Feb, 3.~The National :
soclation of Broadcasters this week an-
pounced that it had decided to call off :
convention for 1945 in compliance
the Office of Defense Transportation’s g
quest that unessential meetings and y
ferences be ellminated for the dum
The NAB's action follows the can .
©Ohlo State University’s Education by ?
dio Institute,

In sddition, the NAB will limit
ance at district meetings to 50 persons of
less. The 50 limitation puts the
conferences under the limit set by
ODT,

of Assoclated Program
cently she was with National
ing Company as script writer, where
turned out 156 romance manuscripta.
thﬁmummt.ﬂﬂﬁl;.mmm IIIIH,
are running on sta m.mq
BStates, Canada, Hawall and Australia,
Prior to her NBC stint, Miss Buelow was
with Warld Broadcasting as a script writer,

MORE RADIO NEWS ON
PAGE 33

noyed. they are the same old headache.
b
WHO GOT WHAT IN 44 RADIO "
|
Tolal Netwerks Including 10 Key B34 Other
8 Welworks and 844 Slations Statiens of Major Netwerks Standard Slations
CLASS OF EMPLOYEES Number I:w Average®® | Number (?- Average®® | Number (ﬂ- Average**
Fc-cuu Vi - H l
General Managerial ......ccueus 1024 $1062808 $15890 51 #21.174 #1518 973 9141634 #145658
THORRBIBA] ....cccassssisninian bao 44 630 T5.70 20 2.852 14260 589 41,787 T34
PIORERER .ovesscdssaniahsh sdhhih 550 44 015 8035 42 7457 177.55 517 37.458 TIAS
Commerelal .......... 450 553564 11858 (-] 10,881 16488 I 384 42473 11081
POBOEEY ocoocsassiitnbhas iibiie 130 12510 9000 33 4 834 146 48 106 7876 T242
DT sooscannins cnts it ren 268 2027 85.56 a7 4.736 128.00 _Ill 18,191 78.75
Total, EXeCUtives ...ouveoeens ~WUI0  SOLL.I00 $I1303] 249 #51934 SA0857T| 2,780 $280.210 810404
—_— —_—
Employees (other than executives) :
Technical :
Research and Development .... 14 & 7750 452 44 & 5980 @ DOAS 60 & 3770 § 6283
ODIBMOE .civiravennhebsasd | 4758 267516 5822 921 64544 T0.08 3837 202972 a280
ORDEE o0 iiinisdsns dbbhend st hiEs 204 11,318 J8416 B3 3,266 3835 211 7863 NG
Pder: MO i enicnes it nan e I 1,114 65,800 5015 442 80277 68.50 672 35,613 53.00
WIS . .oianscainlfaiasssnnsh 089 43,781 4304 126 8,122 64 .40 863 34 630 4014
ADTIOUDOEES +0vevissssnssnssnss 3,450 176,015 651.02 181 13,087 T203]| 3260 1629078 4086
Btaff Muslelng ......c.ceoceses 2,226 160,619 76.20 551 71,211 130.34 1675 98,408 58.75
Other ATtIBtS ....cooaacsnsnanss 1,611 101,764 873856 601 54,545 T8 94 820 47219 5758
OB <o veiinnssin i HERWE A EEne 1,381 67,800 50.05 530 33,810 63.70 B0l 33,900 4245
Commercial:
Outside Balesmen . .........«s 1 1392 132,170 9023 137 171553 188132] 1185 114826 95692
Promotion and Merchandising. . T34 3250 5O.TE 470  M.887 5228 258 12363 41?2
OthEr ..oosess R e 574 23,671 41.24 384 16,051 41 80 190 7620 4011
General and Adminlstrative:
ACOOUMDUNE .covvescsssesns ..« | 1,085 42632 4003 201 12788 4388 T4 o864 3858
CEEIOE] .. cnsnnisnis st b annaE 1,100 34,207 28.53 279 8,040 3097 920 25587 T
BteanographIC «ovivicisasosnsnns 1,248 20420 3164 202 6,810 8am 1.044 32610 M
Other ..... L s T e 1,245 30,328 31 50 603 21017 8641 643 17400 noT
Miscellansous . ...... - Lk “m Jo.00 4 440 ﬁﬁ “
Total, Excluding Executives..| 23680 @1 973 B $ 6577] 17872 & 60231 & 408 "
Total, Including Executives..| 20088 ll.ll _ m m 20,452 : T8
*Based on o typlcal week (Oct, 15, 1944), **Per wroek. A
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In an article appearing in the November 11¢ iﬂﬁ& -

of "The Billboard,” radio station KXOK is highly com=
mended for its promotion. The article points out’
that KXOK's promotional activity "rivals the savvy }

and class of any network promotional office."

KXOK believes in prnmnﬁﬁh. Moreover, this station
believes in correlating its promotion in all media used
for best results.

“The Billboard™ article tells the complete KXOK pro-
motion story . . . and, naturally, we're proud to be
singled out in this manner, with national recognition
for doing what everyone terms, a "top-notch job of

promotion."”

Jill; KXOK or John RBlair represeniatlives for completie
details of how KXOK “"proves that KXOK advertising sells.”

OCYCLES * 5000 WATTS * FULL TIME *
Owned and Operated by the St. Louis

AFFILIATED WITH KFRU, COLUMBIA, MO. REPRESENTED BY JOHN BLAIR & CO., — Offices In Mew York o Chicage ® 5t Lowis #® Los Angeles ® San Ir-m-,h:.‘
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12 RADIO-TELEVISION

CBS Is Sports-
Minded as AFM
Nixes Doubling

NEW YORE, Feb, 3.—CBS tele, which
has avolded sports shows as much as po&-
sible sinee it returned to the alr last
spring, Is now on the athletic bandwagon
along with NBC, but Columbia’s decish,
unllke NBQ's, was forced upon the web,
Reason for the muscle madness down at
16 Vanderbilt Avenue these days is the
fact that the Ameriean Federation of
Musiclan® has ended all musie shows on
the statlon until doubling tetween reg-
ular broadensting and video 1s ended.

WCBEW had Ernle Waxman, planist
from the web's radio studios, doing all its
stufl until the APM cracked down. Unilon
sald three weeks ago that either Waxman
woilld have to stop doubling ar the net
would have to hire a new guy to wark in
video alone. As a result, two CBS war-
horses, Af Home, variety seg, and Will
You Remember?, song and plano ahow,
wore axed,

Last week WOBW used a fencing scs-
slon, this week 1t had bllliard expert,
Willle Hoppe, and next week will have a
feam of gymnasts from New York Unl-
versity. A boxing show will be scanned
in the studio the following week and pilng-
pong, too, s on the station’s agenda,

1t's felt in the trade that CBS s pettling
down to a Jong fAght with AFM Prexy
James C. Petrillo and figures that sports
will tide it over the lean montha,

DuMont May Get

“Princess and
Pirate” Preem

NEW YORK, Feb. 3.—Movie man Sam-
uel Goldwyn Is In New York this week to
investigate video situation at the three
stations, WNBT-NBO, WCEW-CBS and
WABD-DuMont with an eye to a venture
into tele In the near future, according to
informed trade sources. A visit to the
DuMont station ls deflnitely skedded
within the next two weeks and out of It
may come the tele premicre of Goldwyn's
pie. The Princess and the Pirate, which
has not yet been released on the Stem.

Ooldwyn, 1t is sald, may put Princess on
the DuMont alr the night before it opens
ot the Astor Theater. Trade also says that
Galdwyn 18 Interested in elther starting
his own station in Hollywood or In setting
up a producing org as REO and Para-
mount have done.

It |s understood that the ilm man will
talk with equipment manufacturers ns
will as with stations while he is in New
York.

Neb. Stations Fight CST

OMAHA, Feb, 3~8Several Omaha and
Nebraskn statlons have joined in a co-
opernted move to defent an attempt In
the Nebraska Legislature to re-establish
tﬂ:nntru Btandard Time in the Combusker

tate,
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OUTSTANDING
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REVIEWS

CBS

Balaban & Katz

Reviewed Friday (21, B-10 p.m. Style
—Sports, variety, forum, films, Sustaining
on WCBW, New York,

Reviewed Thursday (1), 7:30 to 8:30
p.m. Style— Variety, Sustaining on
WBKB, Chicago.

CBS put on 15 minutes of billlards
with World's Champion Willle Hoppe Fri=
dny night, and they rank among the
most pleasant 15 minutes we have spent
watching CBS shows in past months,
There was nothing extrnordinary about
the production and there wns nothing
extraordinary about the direction. But
there 18 something extraordinary about
Hoppe's ability to make bllllard balls sit
up and say papa.

Ben Felner, looking unusually dapper,
played stralght man Friday, and did
rather well at it. Hoppe's stunts and
stralght shots were explained competent-
Iy and the game and part of its history
was outlined in the course of the show.
At times, the cameramen had trouble
following the balls as they caroomed
around, but that can be cured in the
futurse by moving the dollles back a0
that the entire table Is In the plcture.

The Wemsson Brothers, who opened at
the OCotllllon Room of Hotel Plerre
Thursday (1) and will probably closé be-
fore the cold wave breaks, did an awful-
Iy sad act that dldn't erack this review-
er's face once. Beveral months ago, when
they openad at the New York Paramount,
The Billboard music reviewer handed
them a solid-gold, hand-engraved egg.
And in the night elub department of The
Eillboard this week the club editor lets
go with his load of razzberries. May we
make It unanimous? Not only Is the act
strictly from hunger, but the framework
CBS handed them recked as well. Gen-
eral idea waa to have the boys talk aver
what they would do Iif they went on
video. That's an i(dea worthy of Bob
Pmery, maestro of the WOR Folly on
DuMont. The Wessons' gags dldn't click,
their Impersonations simply did not reg-
ister, and the Mr, and Mrs. Roosevelt bit
was In very bad taste,

Opinfons on Trial, debeating the sub-
ject *“Should the Anti-Closed Shop
Amesndment Be Included in the Pro-
posed National Service Act? added a
stimulating and highly entertalning hailf
hour to the evening.

Ev Holles's news show, as As Usu-
al, and a couple of films rounded out the
two hours. Marty Schrader,

DuMont

Reviewed Wednesday (311, B-10 p.m,
Sytle—Film, drama. Sustaining on WABD,
New York.

DUNNINGER

SOLD 91,000

If you like soap opera—and many lls-
teners do—The Commander and the
Lady, Ruthraulf & Ryan's latest offering
for Lever Bros. ls right up your alley.
Aside from a miscarriage and miscasting
in the male lead and some of the worst
lighting we've seen since Britlsh fllms
stopped shooting In the London fog. It
was tear-jerking of the worst—or best—
sort, depending upon your standards of
appreciation.

Technically speaking, The Commander
and the Lady was about the best job
we've seen Producer Lee Cooley do in a
long time. The sets were fine, the spe-

Seldom has less professional, less ac-
ceptable video been presented on WBEB
than that portion of tonight's program
devoted to the magle of Ruth Whiles,
dressed to resemble Petor Pan. During
one part of her routine, Miss Whiles sald
that her tricks were from the “Never-
Never Land.” Bhe should have added,
“and my show ghould never, never have
been telocast.”

Miss Whiles 1s one of the girls employed
by the Derby Food Company to demons-
strate and s¢ll its Peter Pan Peanut But-
ter to school children and other juves.
Miss While's magle routine and insipld
dinlog might be okay for the kindergarten,
but it certainly has no place on a tele-
vislon show intended for an audience of
all ages. -

Even her volce was pitched at the high
level used In telling falry tales to tots
Presented with the ultra clarity of the
FM transmission used In television, it
was sickening. After being introduced by
June Merrill, who had her on her Food
for Thought program, Miss Whiles tried
to tie all her tricks together with con-
tinuity based on a Peter Pan falry tale
She made three pleces of cloth disappear
and reappear as story book chlld char-
acters. That's when she began to make
her mistakes, mistakes about which the
station’s production staff should have
warned her. The pleces of cloth were of a
fine texture and the video camera 'Was
able to peer right thru them. This madas
it impossible for the audlence to see the
characters painted on them. She mada an
egg disappear In a bag that was the sama
color as her hlouse, When she held the
bag In front of her blouse, the outlines
of the bag also disappeared.

At one point, she dragged In a commer=
clal by its feet when she used some Peter
Pun Peanut Butter in a cake batter that
ultimately produced a live duck. It was
crude and could only sell a product t0
children, if to anyone at all. Thruout all
this was woven the falry tale that had no
point, no transition, and which gerved
only to distract from the few good tricks
Miss Whiles did. If the WBKB production
stafl thinks 1t will ever s«ll television to
the publle with such a show, it too must
be in "Never-Never Land.”

The rest of the program was not bad.
Lee Phillips showed how magic can be
done Iln a professional manner for tele-
vision. But, in spite of the fact that
Phillips was competent, the station made
a mistake when it presented two magic
routines on the same program.

Janette's concert agaln proved that she
is n planist of great abllity, Camera work
here was good, because it included close-
ups of Janette's hands as seen In a mir-
ror. The singing of Thelma Lockner,
which rounded out the program, Wwns

nbove average.
Cy Wagner

cial effects excellent, the direction as
good as humanly possible In DuMont's
show box, and films were nicely inte-
grated into the seript. Only two adverse
criticlsms can be made, aside from the
low-power lighting and the casting. Stu-
dio nolse Wednesday night rose to a
point where |t was conceivable that the
engineers were holding a strike meeting
with management right behind the cam-
erns. And some the shots, unfor-
tunately, were way out of focus. Perhaps
the Intent was to glve the herolne an
etheral look, but it is doubted,

The book, written by John Haggard,
was worthy of any daytime serlal, which
{s condemnation enough,

A fiim mdﬂt?:“" Tulhnhoppinp filled
out the rest ¢ evening.

Marty Schrader

Dick Tobin Joins Blue’s News

NEW YORE, Feb. 3 —Richard L. Tobin,
former forelgn correspondent for The New
York Herald-Tribune, has joined the
Blue's news and special features stafl. He
recently returned from the paper’s Lon-
don Bureau.

MORE TELEVISION REVIEWS

ON PAGE 33

.ITT s

CM Reports
Available to Tix
Buyers by Hoo

(Continued from page 10) .

organization was concerned, the ba
upon which the CAB decldes ity report
Is erroneous in that It underestima

the size of the avallable audience. E
also stated that his staff felt that &

were other fundamental errors In
CAB formula for establishing prog
ratings and that |t was safe to
clude that these errors would be
tinued in the CAB city-by-city
if and when they were released.

The CAB "averaged"” program
was explained In part In The Billboard,

dex.
(January 13). Its conslstently Mg
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base was also tabbed In this

C

l

may have been these two survey fac=
tors to which Hooper referred in part =
at hls meeting. _
Mext packet of CM reports sre m'. -
sometime in April or before, and th8

>

Sectional Ratings will be avallable ap=
proximately at that time also. Reason
why CM studles aren't made In moré
than the citles which are tabbed was Ine
dicated as being because in the smallef
eities homes with telephones would bé
used up too mapldly. Takes for exampl

a clty of 25,000 familles. This usuall

means 2,500 telephones (one phone to 1

familles). This, in turn, would mean
that if each phone were called once &
month it would only permit 833 calls a
day. 'This, In turn, would mean that
were everyone at home to answer the
phone it would still be possible to
reach only. 18 familles for each 15-min-
ute if the tabbing were dally.
Obviously its not likely that everyon

will be home, the average “avallable au-
dience” figure even in the evening bee
ing 80 per cent tops. It's considerably
Jess than that In the daytime.

Sample Less Rep. With Use

If the sample In any audience molS=
urement survey la used too often s
reactions are generally admitted to be
not representative. So the Hooper ore
ganization sticks to towns In Its regu
lar twice-a-month (evening) and on
month (daytimie) audience tabbing to
eities where the sample Is large enocugh
to avold belng conditioned by calls

Hooper keeps his regular tabbing in
the citles where the sample 5 big
enough to avold being conditioned. The
CM reports are made on a thres-timess
a-year basls, which ts of
some of the 100,000 towns (four toa fame=
1ly=—=25,000 families). 3

New Hooper Service Fills a Need

Trade reaction to the Hooper an=
nouncement was that it filled a need.
One adman sald simply, “As long as the
Hooper group has been doing the eity
measuring job for four years and have
the trained staff to do it it seems
utupldiurmtuhurrrumﬂmnmﬁ
ice that it hasn't done before, even
it's our own subsidized org.”

He punched this idea home by mys =
ing: “If CAB had to change lts regus. 3§
lar audience measurement time and tim i
agaln befors |t reached ite present Stan :
dards, and we had to meet last week
to find out what we could do to
stralghten it out still further so that 1§
wouldn't be following a formula thag
even now 15 In some disrepute, I'm ng
buying anything new from CAB, thani

you. 3
While few were as outspoken as thisg
ad agency man, there were encugh oths
ers who y admitied that Hoops
er had something that they wantsd %0
buy—Iif his price were right. S
Next round: CAB.
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Stevens Music New |

CharlieSpivakFirm

NEW YORK, Feb. 3. —Permanent name

. of new Charlle Spivak firm will be Steve

ens Musie, with org housed in the Brill
Bullding. Firm Is about No. 40 in the list
of band-pubbing houses backed by BMI,
Spivak's firm was temporarily titled
Cameo Musie, with Jack Osfeld heading
the professional staff,

Hal McIntyre, who has just finished a
stint at the Commodore Hotel here, re-
cently signed with BMI for a firm also,
name of his company being Avery Music.
It's not known how much MecIntyre got,
altho BMI at one time tried to get him
for $12,000 s year advance against pors
formances, but McIntyre demanded more

dough.

Rogers, Castle
Trying To End
GAC Contracts

NEW YOREK, Feb. 3.—Billle Rogers,
lefider of the band that broke up last
week, and Lee Castle, now taking an ex-
tended layoff, are both trying to secure
regleases from General Amuséement Cor-
poration, agency that handles them.
Castle has laid off five weeks and has
réeportedly gotten a verbal release from
the agency bW no written paper has
agtually been signed and okayed by the
union as yet. Rogers had a tiff with GAC
last week and plans to lay off at least
six weeks, long enough to break her
contract with the agency, according to
ubion ruling, and then go with another
booker.

Recently, McFarland Twins got a re-
lease from MCA when they proved to the
agency that they had been lald off seven
cumulative weeks. Unlon ruling applies
to slx consecutive weeks of elther no-
offer or offer of work at a price which is
less than band has averaged during 1
préevious six months. Also, seven cumula-
tive weeks with same proviso applies.

Castle may go with Tommy Dorsey.
Recently he got a release from Columbia
Reeords and Is now disking for Musleraft
with a emall combo.

Rockwell Gets GAC
Stock of Nidorf;
Out To Get 100%

NEW YORK, Feb. 3. — Mike Nidorf's
stock in General Amusement Corporation

l
’ W-lr Nidor{ had
. 18% cent of the -m:lt-nmndjng ghares,
i Tom Martin, another GAC exec,
i Tig per cent, Rockwell now holds
| per cent. Rockwell is now trylng to
out Martin’s shares, which doesn’t
an that Martin will leave GAC, s0 as to
‘him 100 per cent.
Whllu, Nidorl's
to be settled between two things,
t of going with MCA, where it's
hﬂnuﬂuud:hupjnb and two,
to bim for himself, Hn.
e nnd fem singer lined
up, as well as s hmﬂ property.

plans are now

E
Ea

s Earl Carroll's
Kim on and Walter
firm Is now just starting to
A Pictures Tonight and
tunes by Julle Styne

fq"l'l |"_I'__1-' i

Crosby Smgm

_For Bracken

Set for Aches

Morris May Get the 3 Tunes

NEW YORK, Feb, 3—Same tiff that
arase recently between Paramount Pic-
tures’ Muslc Pub, Famous-Paramount
Music and Morris Music over the score of
Here Come the Waves, in which Morris
pubbed the score after Famous had al-
ready started to work on it, will probably
arise over coming score to Para's Out of
the World. Latter ple stars Eddle Bracken,
but Crosby's volce is dubbed In when
Bracken sings. Recent Croshy-Paramount
deal for 10 years included proviso that
Crosby be allowed to pub all scores in pix
in which he appears.

Altho no officlal word has come down
ns yet on World from the studios, since
ple doesn't come out until June, there's
already controversial talk as to who's go-
ing to get the score. Plc execs admitted
that the fact that Crosby's volee 18 used,
could swing pic to Morrls, but nothing
definite was known.

There are three tunes in plc, two writ-
ten by Harold Arlen-Johnny Mercer, other
by 8am Coslow., TIif over Waves was
plenty costly to Famous, for score con-
talned such hits as Ac-Oent-Tohu-ote.
and Long Way Home.

Studios & Leeds
Get Together on
U. S. S. R. Music

NEW YORK, Feb, 6.—Leeds Musle and
thel.r recently adquired Russian cata-
li: now under the Am-Rus stamp_ has
ed out an understanding with movle
;Etudluu whereby Ifllm companies will
get A blanket llcense from Leeds for
use of all Russian musie. Understood
that Lou Levy, now on his way back
East, has cooked up deal on the Coast,
that will net Leeds somewhere around
#150,000 a year from all studios for the
right to use Russian® music in the Am-
Rus catalog. Leeds, by virtue of thelr
recenit denl with the U. 8. B. R, betides
offering a blanket llcense for ues of
7 thelr music, has within Its power the
right to offer world rights for Russlan
musio for the first time. This 1s under=
Etood to be ane of the chilef selling fac-
tors in Levy's deals with the studios.

ASCAFP Deal Still Waits

Meanwhile, the long drawn-out con-
fab between ASCAP's forelgn relation
committee, composed of Gene Buck, Dick
Murray and Herman Starr, and Leeds
over the much dlscussed ASCAP sanc-
tlon and protection of the matérial ac-
quired by Leéeds has been further ex-
tended. Meeting was skedded for Friday
(2), but due to the death of the brother
of Bernie Mlller—Leeds's lawyer—meet-
ing had to be pushed back. Meanwhile,
BMTI sits walting for the outcome, nfter
having made 1t quite elear that it would
llke nothing bettéer than to clear the
performing rights for the Russlan ma-
terial, if ASCAP doean't come thru.

Now a Five-Song Publisher

NEW YORK, Feb, 8.—Joe¢ Schuster and
Manny (Smitty) Emith, who set up in the
music publishing biz at 1650 Broadway
last week with four songs in their catalog,
have a new one. Novelty tune is titled
Don't Shoot the Bartender, He's Half-Shot
Now. This as well as the others was writ-
ten by Bchuster, executive doorman at
the Thutur. Smith, singer-planist
at the Park Central's m:mu Lounge;
and John Tucker, city.

By Paul Secon

Here Come the Co-Eds
( Universal)

Universal ple, starring Abbott and
Costello, with music supplied by Phll
Spitalny’'s all-glrl ork, has plenty of
musie but little in the way of coms-
mercial stuff. Best one of all is
I Don't Care If I Never Dream Again,
sung by the all-gal ensemble. Jack
Brooks and Edgar Falrchlld turned
out the score which includes seven
tunes., Others are Jumpin' On Sat-
urday Night, Heoray for Our Side,
Some Day We Will Remember, A New
Day, Head of the Class and Let's
Play House.

As can be readily seen by the titles
of most of the tunes, they are specifi-
cally written to flll the sltuation,
They do that, and little else. Plec's
plot s set at a girl's college. Cutest
tune of all is Let's Play House, which
1= glven o good workout by Peggy
Ryan and Lou Costello, Ryan gal
also does Head of the Class and
Jumpin' On Saturday Night, all spe-
oinl material.

Ple Is strictly a slap-stick affair,
and songs get the same production as
rest of film. Spltalny gals get plenty
of workout, dolng Drecam Again,
Hooray For Our Side and Some Day
We Will Remember, but nothing
much happens In any of the songs.

Suit Filed Against
Deccare ‘Danny Boy’

NEW YORK, Feb. 3. — An injunction,
damages and accounting of the profits
for alleged Infringement of Danny Boy
s asked In a sult flled last week In New
York Federnl Court by Boosey-Hawkes-
Belwin against Decca Records. Song,
written by late Fred Weatherly, of Eng-
land, was copyrighted in 1918 and re-
newal of copyright was obtained Muarch
12, 1941, by Weatherly's widow, Miriam,
and asslgned to the plaintiffs.

Complaint charges that Dececa In-
fringed by having Bing Crosby make the
tune without consent or knowledge of the
owners, In December, 1943, plalntiffs
allege they demanded royalties but that
Decca refused to pay and continued the
alleged infringement,

ASCAP Pubs File
Action on 51 Club

NEW YORK, Feb. 3—Leo Felst, Inec.,
and Robbins Musle Corporation, In &
combined actlon flled In New York PFed-
eral Court against the 61 Club, 51 W. 52d
Btreet, clnimed iInfringement of thelr
copyright songs, Claim 15 based on fach
that 61 Club doesn't have an ASCAP
license,

Felst clalms that Linger Awhile, while
Robbina claims Deéep Purple was in-
fringed. Infringement is sald to have
taken place December B, 1044, and at
other times without consent or license.
Defendant gave publle performances for
profit and injunction for damages of nob
less than 8350 to each pub is sought,

Neb. “Anti-ASCAP”* Law Hit

LINCOLN, Neb,, Feb, 3.—A bill to re-
peal Nebraska's anti-ABCAP law on col-
lection of royalties on ecopyrighted music
performed at radlo statlons, theaters and
dances, has been introduced in the Ne-
braska State Leglslature, Copyright
holders have not been able to collect any
royalties In Nebaska for seven years un-
der the anti-ASCAP law, & part of which
Hes Been ruled unconstitutionanl in fed-
eral court, Senators Ladd Hubks, of
Beatries: Fred Mueller, of Kearney, and
Fred Seaton, of Hustings, Introduced the
measure,

The radio editers, who control publicity, report on program popularity in The Billboard next weck.
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Screeﬁ Song-Selling \ Down South

It’s a Biz

&
Singing groups and folios
all bring in the shekels,
while the pubs collect

@
By Wanda Marvin

NEW YORE, Feb, 3 —There's a multl-
mlillion-buck muslc publishing biz hid-
den away in the hills of Tennessee,
Georgla, Alabanmm and other spots below
the Mason-Dixon Line., The trade hears
little of gospel musle
printing and distribu-
tion, but there are tricks
for the Brill Bullding
boys used by the psalm
Pub and promotional
group that hes & guare
anteed sale for every
songbook turned out—
and they run into huns=
dreds of thousands every
12 months,

The gospel music pubs ate good busls
ness men. They build and supply an
established and expanding market with
8 kind of music allen to a great segment
of the U, 8., yet which 1s 8s deeply rooted
ln American tradition as hot dogs and
ice cream sodas. They train younge
sters in gilving with their tunes, spot
tham on radlo stations where they do
a terrlf plug job, and collect royalty for
performances from the broadecasters and
plenty from the song folios they have
the gospel singers séll via thelr airings.

A large part of the Southern popula-
tlon takes Its rellglous singing seriously,
They gather In community centers, halls,
arenas nnd churches for regular song-
fests. Theyre called “singing convens
tlons.” Locals assemble and sing. The
best of the warblers move on to tha
county, then State and, finally, national
slnging conventions. For miny of thess
citizens, making with the vocal chords
s thelr major and sometimes their only
social, emotional and religious outlet.
The pubs, cognlzant of this, put out
monthly mags of singing news, conven=
tion data, puffs on vocal personalities
and unvelled pralse of thelr own mu-
sical publications. The mmgs are sold—
not given away—and the subscription
lists are really something,

There are no jobbers or retailers aches
with gospel music pubs. They do @
mall-order bis, collecting millions in
coins and stunps. Thelr songbooks are
not avallable on racks or in stores, Or-
Jders pour In steadlly from regular cus=
tomers and from statlions where the
pubs' scale-runners sing the songs and
plug the books,

It's a Closed Field

. The
_E:-il]l‘}{'mt'd__
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A Northern pub who might want to-

out into this lucrative blz can save hime-
self the expense. Gospel pubbing is a
closed corporation. He
nickel’s worth of bis. Besldes the Southe.
érner’'s Inbred distrust of Yankees, the
religious angle would prevent a big-town
op from crashing the gospel dough :
Many pubs down there write the lyrics
and musie themselves, or did at one
time; others use stafl writers. A good
slice of them were ministérs, traveling
singers or evangelists, but cértainly ones
of the brethren.

Today, these wenlthy pubs are pillars
of strength in thelr communities, They
have the respect of every citizen and
are affectionately addressed by thelr first
names. An example of the following
established was seen in the apecial jssue
of Vaughan's Family Visitor sent out
when James David Vaughan, founder of
the song publishing house in Lawrence-
burg, Tenn.,, which bears his name, who
died in 1041. Thousands of condolence
letters weré recelved and hundreds of
excerpts were printed in the issue. The
Tennessee House of Representatives
paused n moment to pass a flowery trib-
ute to his life and works. The resolu-

(See South's Song Groups on page 33)

wouldn't do & -

Copyrighted mailerial
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Ammons Flue-ed Out

CHICAGO, Feb, 3.—Ammons and John-
son, boogle-woogle planists, were forced
to delay thelr February 7 opening at the
Stork Club, Denver, for two weeks when
Al Ammons was bedded In his home
niere by & flu attack. Ammons' |liness
elso delayed the plano-duo’s recording
debut on Natlional Records, slated for
early In February.
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MARY MACK

*
NOW IN THIRD WEEK

MUSIC BOX

OMAHA, NEBRASKA
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Chi Band Leaders, S_idemen
Seek Sked Which Permits
Part-Time War, Music Work

Tooters Report Little Consideration Given Profession

CHICAGO. Feb, 3—Confronted by the
House's passage this week of the “Work-
ar-Fight™ Bill which would place 4Fs
and other men not In critical war work
ar Iin the armed forces Into war jobs,
local band leaders and sidemen are try-
Ing to find n sked which will combine

part-time work In war plants with thelr
regular musie chores, Muslkers con=-
tacted by The Billboard revealed that
they were having considerable difficulty

with the problem as they are poorly
trailned for speclalized war work and
few have ever envisloned dolng any-

thing but music for a llving. Survey
made was of a local nature only and
name bands here were not interviewed
becouse thelr (tinerary would make It

impractical to it In part-time work, ex-
cept in the exceptional case of a lengthy
location job.

Taddy Phllllps, leader of the house
band the Downtown Theater, has
been conferring with a war plant ex-
ecutllve, who proposes to put the entlire
ork to work for a few hours each day,
finishing their stint by playing a half-
hour muslcal program dally as & morale

booster for plant personnel. Bookers of
musical units report that many sldemen
are thinking of quitting music for the
duration and going into full-time war
Jobs. Many cocktall units have been
split up, when one member of the coms=-
bo declded to leave for war work, or
preferred to remain permanently In one
city. Many musicians, it was pointed
out, are wary of leaving thelr present
location, as they feel travellng units
will be more vulnerable to draft calls.
They prefer to remain in thelr present
location awalting officlal notice Irom
man-power authorities,

Little Consideration Given

Feellng among musicilans seems to be
that their prafession is given little con-
slderation In war plants, Inasmuch as
they have made a lifetime business aof
musie, few are considered for anything
but menial jobs. Two leaders disclosed
that sidemen from their bands had been
injured to the extent that their musical
future was impaired. Two musicians had
their fingers so0 badly mutilated In
presses that they will have to quit musie,

Another was struck by falling equipment
and hls leg was badly crushed, making
It difficult for him to walk.

Operators of spots using musical tal-
ent have been urging thelr entertaln-
€rs to secure war work and have been
assisting them In finding convenient
work schedules to fit Into their dally
programs. Bookers here report an in-
crease In applications for work with
UBO units. If a musican jolns a TSSO
unit, he automatically puts himself
into an essential classification.

The query, expressed by many muslk-
ers about how to find a part-time job,
wns eolved by United States Employ-
meént Bervice sources, that explained
that a visit to one of the USES officea
would offer a large number of varied
Jobs at hours thruout the day.

Amateur Song Pub
That’s Legit Being
Set With Contest

NEW YORE, Feb, 3.—New org, Search
For Songs, Inc., outilt that now setting
up biz in New York, will probably be a
haven for amateur songwriters, outfit
running contesta with prizes for songs.
Ten best songs will be published by both
ASCAP and BMI pubs, org spokesman
says, with the best song getting $1,000
prize as an advance agalnst royalties,
Second song will get 8500, third winner
$350. Other songs will be put out in
black and whites by pubs who will get
the songs.

Judging will take place by competent
judpes in musiec blz, including pubs,
music men and band leaders. According
to rep, Better Business Bureau has given
okay. Entrees who submit songs will
pay &1 on submission. Winning songs
will probably be pubbed in follo titled
Amateur Hit Parade, Indle disk com-
panies are sald to have expressed Inter-
est in putting out disks of winning
6ONES,

Andrew Welnberger, Bob Burton and
Eddle Masters, attorneys known in mu-
slc bilz, are acting as counsel for the
Org.
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No Fuel Seems
Certain To Burn

| UpPlayDates

NEW YORE, Feb. 3—Pusl situation,
which caused shuttering of several niter-
ie5 and theaters and resultant cancel-
lations of bands, last week took an
added turn for the worse, putting the
kibosh on bookings, costing bands and
agencles plenty of dough. Buffalo,
for Instance drew an 11 p. m. curfew,
closing the Town Barn, where Louls Jor-
dan and hls ork were playing. They drew
five days less pay. Syracuse Hotel, Syra-
cuse, where Eric Correa played, was
closed with theaters there also dark all
week.,

Pnlace Theater, Cleveland, drew a cut
of one day a week (Tuesdays) affecting
the Patsy Eelly-Shep Flelds dough. Al-
bany, Rochester and Schenectady, N. Y.
were all affected. with theaters getting
the business because of lack of fuel.
Mldwestern cities were plenty hard hit,
including Cincinnati, which will report-
edly close some of its theaters thres or
four days this week. Indianapolis has
also reported that theaters would close.

So far as one-nighters are con-
cerned agencies and bands have not
felt the axe as yet but bookers feel that
these too will feel the close-order due to
lack of fuel. Louls Prima Is set to go Into
the armory in Rochester on February 13
and so far the booking hasn't been
cancelled.  However, bookers feel that
certainly it won't be long before they
too feel It

They’re Romancing
Dinah; She’ll Stay
Victor - RCA Hopes

NEW YORK, Feb. 3.—Negotiations now
under way between Dinah Shore and
Victor Records for fem warbler to re-sign
with company for another year say
plenty of romancing on part of Decca
and Columbia's part to win gal away
from the company. According to reports
from Coast, where Jim Murray, head of
Victor's artist department is now goling
thru final motions of inking, Decca even
went so far as to discuss deal with
Crosby to get his reaction to the gal's
coming over, and they reportadly got
back a blg welcome from Crosby. Manis
Sachs, of Columbia, just got back from
Coast and it's understood that he tried
to slgn gal too,

However, according to those closze to
warbler here, she's golng to pen with
Victor. Even a Decca suggestion of
doubling Crosby with Shore with albums
for the two didn't<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>