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Convict 6 in Film
Shakedown Trial;
Sentence This WKk.

NEW YORK, Dec. 25.—The six mem-
bers of the former Al Capone gang in
Chicaga and a Newark union business
agent were found guilty Wednesday (22)
of aiding Willie Bioff and George Browne
(alread¥ convicted of gouging) to extort
more than $1,000,000 from the film in-
dustry, by a jury of nine women and
three men in Federal Court here. The
trial last 11 weeks, In all 43 witnesses
‘were heard for the prosecution; 37 for
the defznsc.

The seven men will be sentenced De=
cember 30. Maximum penalties are 10
years and $10,000 fines. They are: Phil
D’Andrea, Francis Maritote, Paul de
Lucia, Charles Gioe, Louis Campagna,
John FRoselli, all of the Chicago mob,
and Louis Kaufman, Newark IATSE of-
ficial. Two others—Ralph Pierce, Chi-
cago lawyer, and Frank Nitti, notorious
Chicage hoodlum-—were named n the
original indictment, but the case against
Pilerce was dismissed after a few days
and Nitti committed suicide to avoid
arrest.

Spectal Assistant District Attorney
Boris Kostelanetz asked that bail be de-
nied, but Judge John Bright ruled other-

(See Convict Shakedowners on page 16)

Smokers on Spree
A gain as “Union”
Proves Abortion

PHILADELPHIA, Dec. 25—~The inde-
pendent union of strippers and smoker
girls, which proved a sobering influence
to that sub-basement phase of the
amusement industry for the past year or
so, has fallen apart. While most of the
gals carried AGVA cards, they ganged
together for a union all ¢f their own
more than a year ago, when local police
turned up in great numbers as uninvited
visitors at their spectacles at the most
inopportune moment. Figuring there 1is
safety in numbers, in union there is
strength, united we stand—and all the
other weather-beaten slogans that excite
to trade unionism—the gals had rallied
'round the union flag waved by one of
the local bookers who enjoved a most
lucrative business in such agenting.

Male emsees who specialize in smoker
and stag stands were also members of
this incognito union which at one time
applied to the Four A’s for a charter—
but in vain. Main purpose of the union
was to keep the strip and smoker phase
on a respectable basis. Wage scales were

(See SMOKERS ON SPREE on page 16)

Congress Adjourns Sans Action
On Show Tax Measure But May
Decide in Jan.; FCC Probe “Quiet”

WASHINGTON, Dec. 25.—Congress ad-
Journed this week for its Christmas re-
cess and held over until 1944 several
measures of considerable importance to
the amusement business,

The controversial Revenue Bill was or=
dered to remain on the Senate calendar
until January 10. The bill, which pro-
vides the basis for taxes, will determine
the amount to be applied to theater ad-
misstons as well as the amount that will
be added to a customer’s night club
check.

The Senate Finance Committee, which
acted to lower nitery taxes from the 30
per cert approved by the House to 20 per
cent, Tuesday (21) reported the Revenue
Bill to the Senate. Now actively on the
calendar, the measure will come up for a
vote soon after Congress returns from

Juggler Bob Ripa
Dies in S. Pacific

NEW YORK, Dec. 25.—Another “Foot-
light Front” casualty in the death of
Bob Ripa in a plane crash somewhere in
the Scuth Paciftc. Ripa, who had been
entertaining troop installations in Aus-
tralia and the South Pacific islands for
USO-Camp Shows since last December,
was being returned home. Unit No. 28,
of which he had recently been a member,
was also being returned, but by separate
means of transportation. Camp Shows
had received no detailed account of the
accideat, but Ripa is reported as the only
casualty.

Ripa, long recognized as a top-bracket
performer in vaude houses in this coun=
try, was born in Denmark in 1913 and
appeared there with his mother and
father in a juggling act before becoming
a naturalized citizen here. He made his
home in Buffalo, His wife is Hazel
(Fuende) Ripa and they have a four-
year-old son,

Lawrence Phillips, executive director
of Camp Shows, Inc., has notiffed the
Ripa Iamily of the tragedy.

its holiday recess. Conferees will be ap-
pointed—if the bill is passed—to iron
out differences between the House and
Benate versions, and then when finally
adopted by both houses, the measure will
go to the White House.

Reports gathered this week indicating
that the White House may veto the
measure because of two reasons: (1) The
bill now provides for only $2,275,600,000
additional revenue, whereas the Treasury
asked for $10,500,000,000; and (2) broad
changes in the renegotiation law are
thought to be contrary to Administration
principles.

The Lea Committee investigating the
Federal Communications Ccmmission has
adjourned its hearings urtil after the
holidays, leaving FCC temporarily with-
out being investigated. It’s the first
quiet period the agency has enjoyed for
nearly a year,

Action on the White-Wheeler Bill to
amend the FCC Act of 1924 is expected
shortly after the first of the year when
Senator White and Senator Wheeler are
expected to introduce newly drafted leg-
islation regulating FCC’'s powers over
boardcasting. Hearings ended last week,
and Senator Wheeler promised a report
within six weeks. The report is expected
to be in the form of a bill.

Para, Strand, bap, Roxy Do
10 Million $ Band Biz; Use
38 Orks, 5 More Than Once

NEW YORK, Dec, 25.—Many stories
have been written this past year point-
ing up the trend toward increased use
of bands for first-run picture houses,
but more graphic than any story is the
one told in dollars and cents. The year
’43 brought almost $10,-
000,000 to the four thea-
ters here using bands on
the stage.

The Roxy and Capitol
literally hopped on the
band wagon and while
neither played a full year
with band policy—the
Capitol using music mak.
ers only 35 weeks and
the Roxy exactly half the time (26 weeks)
-—they ran virtually neck-and-neck, each
closing its books with about $2,100,000
brought in by bands on stage,

Strand played bands the full 52 weeks
and grossed about $200,000 more than
either the Roxy or the Cap. Paramount,
bellwether house in the field, topped
the Strand, its closest and oldest rival,
by well over a $1,000,000.

Repeat Dates for Best Draws
In a few isolated instances bands were
a secondary or rather a supplementary
draw, but if there is any doubt that the
theater ops tried to place all their eggs
in the band basket, the competitive bid-
ding for baton wavers should prove the

clincher,

The fact is that only 38 orks played
the combined 165 weeks, and each theater
called on at least one maestro for a re-
peat date. Jimmy Dorsey, who opened
at the Roxy Wednesday (22) played the
house for four weeks in May: Tommy
Tucker also played a repeat for the house.
Benny Goodman got the Paramount off
to its 1943 start, checked out after four
weeks and returned in August for six
more, and Sammy Kaye played seven
weeks last January and February and
came back for five in October and No-
vember. Dorsey played the Strand as
well as the Roxy, and Bobby Sherwood
showed up at the Roxy after a previous
week at the Paramount.

During Kaye's first stay the Strand
changed films, keeping the stageshow
more or less intact, and the Paramount
did the same with Woody Herman dur-
ing his six-week stretch that ended
Tuesday (21).

BG, Kaye, Spitalny, JD Toppers

Goodman knocked off the top indi-
vidual gross, totaling $758,000 for his 10
weeks at the Par; Sammy Kaye attracted
$521,300 to the Strand during his 12
weeks there; Phil Spitalny did $512,000
in eight weeks at the Cap; and Jimmy
Dorsey will have accounted for about
$510,000 when his next week’'s total at

(See FOUR N. Y,  THEATERS on page 12)

USO “Earthquakers” Back After
8-Mo., 50,000-Mile Global Trek,
200-Plus Shows - and ‘Scares’

NEW YORK, Dec. 25.— “The Earth-
quakers,” so christened by a North Afri-
can bombardment group by whom they

were adopted, or otherwise USO-Camp
Shows' overseas unit No, 53, returned to
New York (19) after an eight-month off~
shore entertainment stint which took
them around the world via Australia,
New Zealand, India, Middle East and
North Africa to land home at Miami.
Unit, headed by Myles Bell and Nan Be-
dini, is the first combo to include
femmes in a ’'round-the-globe span.
Other members of the troupe comprised
Gertrude Briefer, acro-tap dancer; Dick
Good, comic; Violet Carlson, singer;
Dixie Duncan, singer; Birdie Dean, acro
dancer, and Jack Fiedel, pilanist and ac-
cordionist. They traveled over 50,000
miles,

Bell, who looked fit after the lengthy
jaunt, said that all he wanted was “a
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lHttle rest and a chance to get his teeth
fixed” before golng to bat again for C3I.

Most of the trip was uneventful, ex-
cept for a quota of heat and dirt, but the
unit came in for not a few moments of
excitement. In Africa they sat out a
night bombing raid in a slit trench “with
the eggs breaking too close for comfort.”

“I was scared,” said Bell, “and I don’t
mean maybe.”

Another time, in a B-25, the pilot
couldn't make the landing gear lock and
it looked like a crash sit-down., However,
the latter did a few flips and wriggles
and finally managed to shake the wheels
into position. During one week the
troupe played two shows a day at the
Miramar Theater in Tripoli. The housz
was blown off the map a week after they
left.

Bell is particularly proud of the fact
that the unit was the first to play the
Libyan Desert and at Pantelleria. Latter
date was kept only two or three days
after the invasion of Sicily. The Libyan
trek was the toughest as the troupe had
to play to distributed fighter groups and
keep up with them on the road. The
gals had to wash their clothes in tin hats,

There is no question, Bell said, that
the boys like live shows better than pix
and that they want more. Also he stated
that “a star is just another guy to them.”
They want a good show and know it
when they see it,

On the lighter side, Bell told how the
boys in Africa have become top traders.
Natives don’t want money, but will swap
for anything like soap, cigarettes or tea.
Chickens and eggs are usual native
tender. Some of our lads slipped over a

(See USO “Earthquakers” on page 16)
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CIO “Johnny” Founders in Phila.
-- Labor Lacked Showbiz Savvy

PHILADELPHIA, Dec. 25.—Use of the late Monday night to find out about it,
legitimate stage as a mouth-plece for 2!thoa few had an inkling thatsomething
. was in the wind when Monday rehearsals

labor propaganda proveq a mighty costly were called off.
experiment to the CIO with the folding of Kids in chorus were most bitter about
Marching With Johnny at the Erlanger 8 December 20 notice when decision to

close was obviously made as early as De-
cember 17. Girls, figuring on coming into
New York the following week, had been
spending their last pennies for yule gifts,
and some had to go back and cash in the
merchandise.

Beatrice Kay, who canceled a theater
tour to take the starring role in the revue,
is making good most of her checked thea-
ter dates, taking in the RKO houses in
Boston, Albany, Cleveland and Columbus.
In fact, Miss Kay shapes up as the only

one really cashing in on the show. As
soon as word of closing got around, she
received offers from New York producers
to go into their shows, with a heavy nibble
coming in from Hollywood. Has also been
{nked in for the January 6 week at Loew's
State, New York, despite the fact that she
played the opposition Roxy Theater just
before going into the CIO show. New
radio network show, which Miss Kay had
to check out of because of Marching With
Johnny, is also expected to be revived.

Theater here tonight (25). Labor show
was skedded to open in New York next

week, and since opening here on December
13, was in the throes of continual re-
hearsals and revisions. Even had the
benefit of generally generous notices from
the local critics, remembering that the
Newspaper Guild also helped to make up
the show chest, with a reported $100.,000
sunk into the show and with more than
half of it coming from the CIO treasury.

It was generally agreed that the show
had some chance for survival on the
strength of the music and dances, and
local critics were genuinely warm to the
talents of the cast headed by Beatrice
Kay and Philip Loeb. However, the
sketches, which were the vehicle for the
labor propaganda, gave the show its “kiss
of death.” Those close to the project
blamed too many labor *cooks,” with no
appreciation to things theatrical, for the
fold-up. Attempts to rewrite the skits,
it was said, and perhaps inject a bit of
satire to make the alleged comedy more
pointed, was nixed by the council of labor
chiefs bank.rolling the show. Taking a
“holier than thou” attitude when labor
or a union was to be mentioned in front
of the footlights killed all chances of the
sketches being good theater, with the re-
sult that it killed off the chances of the
entire show itself,

Members of the cast were plenty down-
hearted, what with a Christmas night
closing and everybody pitching in nobly
to try to get the show in shape. Cast felt
Johnny had a chance, and put in long and
tiring rehearsals without a whimper. But
trying to battle down the labor “‘angels”
was too much. Notice of folding was not
given to the cast until after the perform-
ance on Monday night (20), posting a let-
ter from Philip Murray, CIO chief, on the
back-stage bulletin board, carrying the
usual soft-soap about the “noble experi-
ment” and hoping that some time soon
the show would be rewritten, recast and
revived, But what burned ’em up more
than anything else was the fact that
Murray’s letter was dated the previous
Friday (17) and the cast had to wait until

LES BROWN
“Dough to Dough”

IT’S a band’s ambition to play the Palladium
in Los Angeles, the Blackhawk in Chicago,
New York’s Hotel Astor Roof, and the Meadow-
brook at Cedar Grove, N. )., at some time or
other. Les Brown and his band played all four
in one year and thereby hung up a record
which may never be dupli-
cated.

1t wasn’t always like that,
however. Brown’s first ag-
gregation, the Blue Devils,
came fresh out of Duke Uni-
versity to flop — but flat.
After that he did arranging
and saxed it on his own, then
began to build a new band
in 1538,

“That summer was the low spot in my life,”
he says. *1 arranged, led, played the horns
until | was blue in the face—and still laid an
egg.”

The turning point came in the winter of
1940 with a booking at Mike Todd’s theater-
cafe in Cricago. The sked was for four weeks;
they stayed four months. Empty stomachs,
disiflusionment and tough breaks were in the
discard; reviewers described Les and his band-
boys as one of the guttiest, most spirited dance
crews in the business.

“The Band of Renown” has been a top rater
ever since, with bookings at swank citadels
of swing from Boston to Miami and New York
to the Coast. Its Okeh recordings are hot
favorites with juke box fans the country over.
Brown’s plattering of *‘Joltin’ Joe DiMaggio”
sold more than 50,000 copies the day of its
release.

If it hadn’t been for sax craving, Les might
still be a big dough man in his dad’s bakery
at Reinerton, Pa. He’s plenty in the dough
right now—but it’s the kind you put in the
bank -and not in the oven.

TOO LATE FOR BONDBARDMENT NUMBER
BUT NOT TOO LATE TO HELP UNCLE SAM

These show-business personalities and organizations purchased War Bonds with money they
would have spent for Holiday Greetings advertisements in last week’s issue of The Billboard
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ACKERMAN, ALBERT
ACME SALES CO.
COMMORATA, FRANK
FIGUEROA, PEDRO
LEVINE, DOROTHY
PHERRIBO, JOSEPH
AMENDOLA, FRANK
ARNELL, AMY
ARREN & BRODERICK
ASOTSKY, MAX
ATER, HARRY E.

BABB, WILBUR FORREST
BAKER, BELLE
BAKER UNITED ATTRACTIONS
BAKER, TOM L.
BAKERMAN, CELIA
BAMMEL, CLIFFORD B,
BARTHA, ALEX
BENNAR, B. W,
BILLBOARD PUBLISHING CO.
CHASINS, GLADYS
BLAINE, DOROTHY
BOSSART, JAMES C.
BRADLEY, CHARLES B.
BRATTSTROM, ERIK G.
BROADCAST MUSIC, INC.
BRODBECK, FRED
BROUGHTON |R., LEON }.
BROWN, CLYDE E.
BROWN, EARLE A.
BULLMAN, WILLIAM ]},
BULLVER, RICHARD ]}.
BURKE, A. PERCY
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CACCAMISE, S. |.
CAREY, THOMAS JOSEPH
CARROLL, EDWARD B. |.
CARSON, SAMUEL T.
CARTER, LLOYD D.
CASNOFF, EDWARD
CHESTER, ROBERT T.
CLARK, PEARL
CLINTON, CHARLES L.
COOGAN, VAL D.
COO0K, JOE L.

CORWIN, SHERRILL
CRAWN, MATTHEW R.
CREAMER, JOHN
CROWLEY, JOHN |J.
CSIDA, CAROL & ETHEL

D

DAYFOTIS, JOHN P.

DE CLERCQ, ALPHONSE |,
DEMKO, MARY & MIKE
DENNISON, GEORGE M.
DE ROSE. ALBERT
DROLLINGER, C. L.
DUNCAN SISTERS

E
EVANS, MARVIN L.
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FEINSTEIN, HERMAN M,
FERN, PEARL AND EDDIE
FLOURNOY, WILL

FOX, MORRIS

FRANCIS, HELENE
FUNCHESS, WIHLMER W.
FUSSNER, WILL

G

GAGNON, J. FRED
GAMSA, SENIA
GARMAN, D. H.
GLASS, NAHAN R.
GLICKMAN, OSCAR
GOFF, JOHN JAMES
GOLDSTEIN, LEON
GREENE, F. W.
GREGORY, JOHN E.
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HAMILTON, JOHN W.

HAWKINS, WADE J.

HAYES, HELEN

HAZY, JEANETT

HEALEY, EUNICE

HELLER, HARRY

HELLER, HENRY

HENLEY, JOHN R.

HINKLE, MRS. REBEKAH B.

HOMES, PROF. J. B.

HUGHES, JANE L.

HUGHES, MARLEA B.

HUNTING, HARRY E. &

ETHEL D.

| |

INGE, ADELE

J

JARUS, STANLEY |.
JAYDEE THE GREAT
JOHNSON, ERNEST

K

KEMMY, JOHN & EVA
KETTLE, MRS. VERA H.
KEY, JACK H.

KING, G. NORMAN
KNUDSON, KARL A.

L

LA CHAPPELL, BEN

LAMB, EUGENE L.

LA VOLA, DON &
CARLOTTA

LEFEVRE, REID

LEMOINE, JOHN C.

LICATA BROS. TRIO

LINDEMANN, WILLIAM F.

M

MADDISH, FRANK W,
MAIN, WALTER L.
MAISON, GIL
MATTER, FLOYD R.
McCOSKER, ALFRED |.
McDOWELL, FLOYD C.
McGINNIS, ROY
MOLINA, CARLOS
MOORE, TINSLEY C.
MUSIC CORPORATION
OF AMERICA
HACKETT, HAROLD L.
LYNN, RUSS
McHUGH |R., H. BART
MOSS, HARRY

WALKER, MRS. SALLIE

ROSENTHAL, HERBERT
MYERS, L. CLAUDE

N

NATHANSON, MANNY
NEASE, PERRY
NOEL, HENRI

0

OSIER, LEON [.
P

PACK, MURIEL F.
PERR!, JAMES F.
PIAZZA, BEN
POLGAAR, CHARLES P.
PORTER, OLIN ]J.

R

RAYMOND, MRS. WALTER
RIEGGER, ARNOLD
RITCHISON, GEORGE
ROSEN, MAURICE

ROSS, ]. KING

ROTOLO, CHARLES

S

SAGER, FRANK
SCHAUB, ARMAND |.
SCHAUB, MAXINE
SCOTT, CLENNAN S.
SHEAN, FRANK D.
SIMPSON, ELMER B,
SONGTEX MUSIC CO.
SCHNEIDER, JOHN |.
SONNENBERG, C. A.
SOUTHERN SISTERS
STARKEY, WILLIAM
STEWART, GLENN R.
STRONG, FRANCIS
SWEENEY, DANIEL S.

T

THOMAS, PEGGY
TINKHAM, KENNETH O.
TUCKER SISTERS
TURCOTTE, JOHN B.
TURK, PHILIP

\ Y%

VAN PATTEN, JOYCE
VENDING PRODUCTS CO.
GOLDSTEIN, ERNEST
VERIAN, GEORGE F.

VERNON, C. A,

W

HUGHES
WAPLES, BUD
WASSON, HAL
WEAVER, DAVID W.
WEGENER, MRS. TERESA

VEHLE

WEINBERG, HARRY
WERDIN, EARL E.
WIEBEN JR., OTTO F.
WMCA, RADIO STATION
WOOLLEY'S ROLLER RINK
WOR, RADIO STATION

z
ZEMPEL, LAWRENCE
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Radio, Records “Help Make
Life Bearable” in U. S. Army
Outposts; Self - Ent't Booms

By CASKIE

WASHINGTON, Dec. 25.—Altho letters
from homie remain the foremost need of
American servicemen on lonely outposts,
radio programs, theatricals and popular
records help to make life bearable despite
isolation, according to an Office of War
Information report compiled from data
obtained from returning officers and men
and from official sources in war and navy
departments.

Outpost men get radio entertainment
in abundance, says the report. cven in
African jungles. Recordings of favorite
radio programs are made each week and
flown to all parts of world for rebroad-
cast at the same hour one week later.
Army is operating the most extensive
series of radio programs in the world.

BOLTON HOTEL SYSTEM

operating

HOTEL OLMSTED

Cleveland, Ohio
Frank Walker, Mgr.

ALL ROOMS WITH BATH
Home of Tony Pastor
and his Orchestra in Cleveland

We Always Have Rooms

KNOX HOTEL

122 Heiman Street San Antonio, Texas
Opposite Southern Pacific_Depot.
Sealy Mattress in Every Room.
Phone B-32192 Owner: MAX DAVIS

STINNETT

Next to belng entertained, servicemen
in outposts like to entertain themselves,
returning  officers reported. Amateur
shows, some bordering on professional
standards, are being produced in In-
creasing numbers under dirvectlon of fa-
mous actors in civilian life. Both army
and navy have officers, former directors
or producers, who make the rounds of
outposts and heclp men put on their own
shows. Outposts of less than 100 men
usually make few attempts to stage
shows as audiences are too small.

In bush country of Northern Australia,
outpost men recently put on a perform-
ance of Three Men on a Horse. It had
quite a run in other smaller cutposts in
the vicinity., Brother Rat played to
packed houses in an outpost at New
Caledonija. Cast included both army and
navy personnel. In jungles of New
Guinea, men put on what they call a
“50-50” show because the cast included
25 Americans and 25 Australians. At
Espiritu Santo, men of army and navy
staged a band competition and drew au-
diences of 5.000.

Stages are usually leveled ground at
foot of an incline and auditoriums are
spaces hacked out of jungles. Some ad-
vanced recrveation centers have frame-
work structures, sometimes covered by
canvas.

Where outposts are too small or too
remote to put on own shows. army or-
ganized a number of special service units
designed to take entertainment to small
isolated spots. These cons'st af 105 men
and 9 officers, with a captain in charge.
Each unit is equipped with 11 vehicles,

CafeGamblingBan
Held Invasion of

Property Rights

NEW ORLEANS, Dec. 25.—Affirming a
lower court, the Loulsiana Supreme Court
refused a group of residents of Jefferson
Parish (county). adjoining New Orleans,
a petition to restrain the Club For-
est, a suburban nitery, from op-
erating gambling in conjunction with
its operations. The lower court judge
refused to Issue the restraining order
without a hearing but did offer to cite
the operators of the nitery to show cause
why they should not be closed by a per-
manent injunction.

“It appears to us,” the opinlon handed
down by Associate Justice Wynne G.
Rogers sald. “that the statutory provision
under review permits an unnecessary in-
vasion of property rights and 1s there-
fore an unreasonable exercise of police
power. It places restriction upon the
use of property which, altho it be only
temporary in character, may cause irre-
parable injury without effecting propor-
tionate ends conductive to the public
welfare.”

In addition to day and night short-wave
broadeasts from U. S. and BBC, Ameri-
can troops in isolated spots can now tune
in on scores of long and medium-wave
stationed scattered over the world. Army

(See Radio, Records Help on page 17)

‘Oklahoma’ (Guild) A
Wins From “In Old
Oklahoma’ (Repub.)

NEW YORK, Decc, 25.— The “unfair
competition” sult brought by the Theater
Guild, Oscar Hammerstein II and Rjchard
Rodgers, producers, author and composer
of the current hit Oklahoma, against
Republic Pictures Corporation for alleged
unlawful use of the title Oklahoma in
their picture In Old Oklahoma was dis-
missed and settled in papers filed Thurs-
day (23) in Federal Court. The order

was signed by Judge Samuel Mandel-
baum.

Under the terms, Republic agrees not
to permit its film or any reissues of any
other picture based on this film to be
distributed or exhibited after January 1,
1945, and also agrees not to use any
other titles with the word Oklahoma in

(See Olkla. (Guild) Wins on page 17)

ICE SHOWS ON TOUR

Carnlival on Ice
Cincinnati.

Franey's, Dorothy, Ice Time (Adolphus Iotel)
Dallas.

Henie, Sonja, Hollywood Ice Revue (Stadi*m)
Chi, Dec. 24-Jan. 15.

Holiday On Ice (Glacier Garden) San Dicgo,
Calif., Dec. 25-Jan, 15,

Ice-Capades of 1944 (Boston Garden) Boston,
Dec. 25-Jan. 12,

Ice Follies (Arena) Phila, Dec. 25-Jan. 22.

Lmlplbi-lYocum Ice Parade (Ben Franklin Hotel)

n1la.

Lewis, Dorothy, Tce Show
tel) Pittsburgh 13-Jan. 1.

Stars on Ice (Sonja Henle & Arthur Wirtz)
{Center Theater) NYC.

(Netherland Plaza Hotel)

1(Wllliam Penn Ho-

SPECIAL PRINTED

STOCK TICK Thanks to all @  Cash with Order, Prices:
One Roll ,....§ .76 = 2,000 ....% 4.29
Five Rolls’ | 200 OUR CUSTOMERS 3 2:0000aie (4183
en Rolls . . E ’ T .
Fifty Rolls’ ... 17.00 For the Business Placed With Us 1oi0ae. e |89
100 Rolls .... 80.00 T D Voo 5 0,000 .... 745
: hd 30,000 ... . 10.a5
ROLLS 2.060 EACH. 3 60,000 . . 13.75
Double Coupons. ‘ £ 100,000 | .. 22.00
BoubiePrion l THE TOLEDO TICKET €O. ,599:389 a3
0 C. 0. D. ; ,000,000 70.50
Sirer Singla Thb, 58", Toledo (Ticket City) 2, Ohio

Doubla coupons. Doubla prices.
Uble prioee, o
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Safety Pitch. Rates Time
From Minute Jingles to
Coast-to-Coast Series

Big-Time Commercials Donate Announcements to “Cause”

By FRANK GILL

NEW YORK, Dec. 25.—Despite the fact
that air time on both nets and indies is
at a premium today, some public service
organizations have managed to climb on
to and stick with the ether. In most
cases this is achieved because the con-
cern has professional
stuff to offer stations.
Thus broadcasters lose
nothing by airing such
programs while, at the
same time, they do a
public service—and often
get a local sponsor as
well.

Ordinarily free - time
loading by PS outfits oc-
curs only when the group’s message
is something more than Just a plug
that get by hecause of the cause it her-
alds. National organizations such as Red
Cross, Community Fund, March of Dimes
still contrive to get a free alr ride but
only for a short time at the zenith of
their campaigns.

One concrete example of the outfit
which cadges time year after year is the
National Safety Council, a Coast-to-
Coast accldent-prevention group with
headquarters in Chicago and a complex
charter-member set-up thruout the rest
of the country. From the time of its in-
ception in 1913 as an ald to industry in
reducing accidents in plants, until the
war, it progressed along fairly conserva-
tive lines, depending on brochures, pam-
phlets, press blurbs, posters and cartoons

Special Net Set
For Bear-Redskin
Wilson Broadcast

First of Kind in 5 Years

NEW YORK, Dec. 25.—Stanley Boyn-
ton Company, of Detroit, nee Aircasters,
put together a 61-station network to
air the pro football finals from Wrigley
Field tomorrow (26), Air rights of
game, between Chi Bears and Washing-
ton Redskins, went to Wilson Sporting
Goods Company, for about $25,000, but
no network would play hob with its
commercial sked to clear time for the
game,

So Elmer Layden, czar of pro football,
asked Boynton to tackle the job of lin-
ing up an indie net. Boynton, whose
Aijrcasters agency worked similar hook-
ups for Father Coughlin, delivered the
stations and facilities in four days.

Hook-up provides coverage in 61 major
markets, ergo a national blanket, and
uses best available station in each town.
Thus some of the stations are indies,
others are net affiliates,

Trick in the operation was first to
clear station time, then to clear tele-
phone lines. Since program stacks up as
a two-hour broadcast and lines and time
are strictlv at a premium, the accom-
piishment is nothing short of magic.

Last time so extensive an indie net was
created was back in the days of the 1938
presidential election, when a variety of
political organizations was buying time
and telephone lines and setting up nets.
But evenr then the longest hook-up was
for. 30 minutes. This show is skedded
from 3 to 5 pm. Harry Wismer, Blue
web sportscaster, is doing the pay-hby-
play.

to hypo public savvy on accidents and
keeping safe,

FDR Proclamation

However, by August, 1941, NSC fully
realized its potentialities as a national
life and man-power saver in wartime and
managed to get from the White House a
proclamation, signed by FDR, calling up-
on it to lead a concerted and intensified
campalgn against accidents as a war ef-
fort impediment. To effect this national-
ly, the Council’s publicity possibilities
were expanded and radio came into the
plcture, Dan Thompson, of NBC's flack
department in Chicago, was engaged as
radio chlef of the Public Information
Department, headed by a former news-
hawk, Paul Jones.

In the quarter century between the
NSC's burgeoning on the industrial scene
and the FDR go-ahead, it expanded to
cover all safety angles. While industry
continued as the main target of its as-
sault, the NSC had branched out into
home, farm, traffic safety and school, and
college safety education, thereby broad-
ening its message to cover every phase
of living from crib to crypt.

With Thompson'’s arrival at the Coun-
cil the accent switched noticeably to
radio.

Local Sponsorship

Since NSC is a non-profit, non-com-
mercial accident - preventing flackery
plant, alrings are not sponsored with
official blessing, altho individual stations
find sponsors for safety shots. Peddling
of programs is handled cagily. After
scripts have been worked out by Thomp-
son and alds, with the blessing of Jones
and bigshots, Thompson puts a hard«
hitting sales promotion thru the mail
explaining to program directors why NSC
material should be used. Replies to
blurbs from percolators bring material
from Council. Thus the safety message,
with appropriate local touches, gets its
alr innings from Pawtucket to Palo Alto
and back. Only material sent out broad-
side are spot announcements, and not a
few stations use them on participation
and public service programs. Speclal
spots are sent to 580 women editors of
stations as well as to 237 farm air edi-
tors. All farm safety material is pre-
sented In co-operation with the Depart-
ment of Agriculture and is cleared thru
the department before dispatch. All
this material gets a pro going over by
Thompson and is accurately timed before
heing sent out,

Net Plugs, Too

In addition to this mass of material,
NSC has contrived at odd times in the
past 14 months to squeeze in a brief
plug on a number of top net shows, in-
cluding Fibber McGee and Molly and
The Lone Ranger. These spot shots give
impetus to the message Council is sell-
ing—safety.

One reason for the big response to
NSC air material is the fact that its
subject matter is of Interest in every
community. It is a natural for free plugs
wherever possible. But in addition, stuff
sent out is good, pro writing, non-com-
mercial in every respect and pitched to
public interest, convenience and safety.
NSC salaries permit of top men to han-
dle this type of radio work.

Thus stations find they have some-
thing they can use in a pinch and the
NSC gets the breaks, and proves the con-
tention of certain experienced station
and net execs who maintain that NSC
is a most expert and eflicient free loader
of free time,

i

LOADER

Program. Time Segment
Dramas in 1 minute
Series of 10.

traffic accidents.

Weekly drama 15 minutes
series running

80 weeks.

Council shared production costs.
aitiliates gave cuffo time.
titled Men, Machines and Victory.

Dramas in 1 minute

Serles of 10.
Five Safety Jingles 1 minute
set to musle.

Musical 15 minutes
transcriptions
for weekly

airings,

Serles of 5 minutes
13 music and

spiel disks.

Series of 1 minute

10 Talks.

War Drama 15 minutes

series,

Time on the Cuff--a la Safety Council

Safe winter
driving.

Series carried thru 1942-'43 winter season and highlighted causes of
Stations asked for e.t.’s of programs for local use.

Industrial
accidents,

Produced in New York under Stuart Buchanan, Blue script editor.
Talent obtained at scale.
Series from June, 1942-November, 1943, was

This series ¢n disks ran thru spring of 1943.

Farm accident 177 stations.
causes.
Home, traffic, 368 stations.

railroad crossing

accidents.

These e.t.’s consist of five 1-minute shots to a side, broken down into
48 seconds music and 12 secs of spiel.
and Four Vagabonds—were used to harmonize jingles with local plugger
Ford Pearson to deliver commercial,

All types
of safety.

The series, consisting of 13 minutes of music, including theme, and 90
seconds blurb. Platters are delivered In script form with music chosen
from any of the five transcription services stations designate.

All types
of safety.

These are made avallable to stations under title Five Minutes With Jack
Baker (Baker and the Cadets) and consist of 4% minutes of script and
30 seconds safety plug. NSC pays talent and platter costs,

Winter driving.

Series of talks will highlight Happy Jack Turner (WMAQ).

Accidents in

war production,
This series is a successor to Men, Muachines and Victory.
by Buchanan in New York and is being done in strictly commercial style
with safety slant kept to succinct 90-second spiel.
Furope’'s underground for freedom and airing is titled Out of the Shadow.

Stations.
280
(in 30 States)

Pitch.

90 on
Blue web.

Net and

Local combos—Dinning Sisters

146 statlons,

180 stations.

In preparation.

67 stations
on Blue.

Is produced
Subject is fight of

Central HS Rates
WCCO Radio News
Handling Award

Plenty Student Interest

MINNEAPOLIS, Dec. 25. — Annual
WCCO-CBS award to the Minnesota high
school newspaper making the most ef-
fective presentation of radio mnews this
year went to The Times of St. Paul Cen-
tral High School.

The award was first established in
1040, and this year’s victory by Central
High was its second consecutive. Judges
were Fred Kildaux, director of National
Scholastic Press Association, and Tom
Barnhart, professor of journalism at the
University of Minnesota,

Award was a set of books for the school
journalism library to be selected by the
paper’s staff. Max Karl, WCCO educa-
tional director, made presentation at an-
nual meeting of Minnesota High School
Press Association, with Jeanne St, Onge,
Times editor, accepting.

“The whole tone of the paper has im-
proved since we entered this competi-
tion,” said Olive Allen, staff adviser of
the Central Times. “It has had an in-
vigorating effect on the radio column
and also has resulted in better writing
and better editing thruout the paper.”

With newsprint curtailing space for
radio news, high school publications are
becoming more and more important for
flacks. Stations are building up high
school paper syndicates so that clips will
continue to come in. Philadelphia’s
KYW for instance uses a high school
pitch (The Billboard, November 13) as
do most of the other Philly stations.

Gillis to NBC Chi Music

FORT WORTH, Dec. 25.—Don Gillls,
former director of the Texas Christian
University's Horned Frog Band, has gone

Spielers Slip
So Stations

Lose Dough

CHICAGO, Dec, 256.—Some of the local
radio stations are losing money because
of having to pay cllents rebates on an-
nouncements that announcers miss, ac-
cording to talk around the studios. Con-
siderable trouble along this line is said
to have been experienced of late.

With ace announcers being drafted
into the armed services and various other
branches of war work, it has become
necessary to replace them with a lot of
boys without high pressure experience.
Some of them are working out well;
others not so good.

“These boys,” sald a local studio exec,
“are enamored of the fact that they are
now on the blg time and, swelled with
their own importance, they get careless.
They forget to make some of the an-
nouncements that are on the sked, and
stations must pay for the announcements
omitted. If the professional critles of
the radio business take a hand in the
matter these boys who forget will be
given short shrift.”

Short changing in past has been a
small station gimmick and a number of
suits have reached the courts involving
station ops who billed and never dellv-
ered full quota of plugs. Only the war-
time emergency has brought about a
condition where the “control sheet” is so
badly checked that an announcer by
himself can by-pass a skedded ad.

Agencles state that they know they're
being gypped a little—but state that it
would cost them more to have hundreds
of stations they buy checked locally all
the time—and so they continue totrust
“sworn statements” on the number of
spots for which they bill their clients.

to Chicago to join NBC staff as music
production director. He will build and
produce musical radio shows.
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WLIB Asks Listeners What
They Want; Majority Say
“Short Ads Sans Repetition”

53 Per Cent Admit They—-Buy Tooted Products

NEW YORK, Dec. 25. — Shorter, air
plugs and fewer repeats is what one local
indie's audiences prefer. They made
their wants known in replies to a recent
WLIB {(Brooklyn, N. Y.) mail poll con-
ducted by Elias I, Godofsky, prexy and
general manager. The survey represented
a cross section of a New York radio audi-
ence and these answers may presage
changes in future pitching on nets and
indies. The poll was double checked
by Pulse of New York, Inc. (local re-
search outfit) with a house-to-house
canvass.

The poll, a four-page document con-
taining 17 questions on all matters per-
taining to the station’s programs, com-
mercials, etc,, was sent out to 1,650 peo~
ple. Of these 850 replied, and many
added unsolicited comments and sug-
gestions in their returns, Of the 850 re-
turned, 76 per cent, while objecting to
the length and frequency of the plugs,
nevertheless agreed that they were in
good taste; 14 per cent thought the oppo-
site as regards taste and 10 per cent
fence-sat.

Too Much Platter-Patter

The bias against over-spieling reached
beyond just spot announcements. The
majority of listeners polled objected to
too much gab on their platter programs
and many added that they tuned into
WLIB for music and not for news broad-
casts,

However. despite the anti-bias toward
plugging, the poll revealed that pitches
were paying dividends, since listeners
who bonght goods as the result of hear-
ing them lauded over WLIB totaled 53
per cent. Thirty-seven per cent did not
buy as the result of the plugging and 7
per cent gave no answer. Forty-one per
cent of the returns showed that listeners
bought goods after having heard about
them for the first time on this outlet.
Thirty-two per cent gave a negative an-
swer to this query and 27 were non-
committal,

No Harsh Commercials

This station has made a practice of
smoothing its commercials and of deliv-
ering them in its own style, regardless
of sponsor’s script. In view of the ex-
ception&l percentage of returns showing
the selling power of this outlet’s plugs,
station Teels that its method of handling
commercials pays dividends.

WLIB like another indie in this area,
makes 3 specialty of musical airings,
much of them longhair, and audience
reaction to the different types of music
were solght in the poll. Results show
that syraphonies and instrumental light
classics lead with opera and chamber
music second. Operettas, Gilbert & Sul-
livan, musical comedy, light vocal clas-
sics, Latnin rhythms and jive follow in
that order.

The replies came from persons of differ-
ing economic levels and a breakdown of
mge-groups revealed that 37 per cent were
45 years old or over; 34 per cent were
between 30 and 44; 23 per cent were
from 20-29 and only 6 per cent were
under 20 years. Despite economic and
cultural difficulties, Godofsky pointed
out in a resume of the poll, there were
striking similarities of taste apparent
in the replies,

Queried as to how they came to listen
in to WLIB, 75 per cent stated that they
stumbled while roaming around the dial
looking for programs. Another 17 per
cent claimed they had become listeners
on adviee of friends and only 2 per
cent tureed to the outlet as the result of
daily newspaper listings. ‘The rest
couldn’t recall how they found the pro-
gram.

No Newspaper Assist

Gaodofsky, who broke down the results
of the poll in an address over his sta-
tion, explained that the low percentage
of persons who became listeners as the
result of daily listings is not surprising
since WLIB does not get listings every
day. Reason given by the papers, he said,
was wartime space shortage, Only partial
listings are published daily by The Daily
Mirror, Daily News, Herald-Tribune and

Journal-American. ‘The station some-
times is mentioned in the Sunday edi-
tions of The New York Times and
Herald-Tribune, Some programs are
also highlighted in PM and The Post,
but none appear in The Sun or World-
Telegram. The latter paper, however,
does print the station's call letters.

The listener pattern, he said, is con-
stant all day from 8 a.m. to 7 p.m., and
the poll responses revealed that WLIB
audiences are also among listeners to
other indie stations. Four per cent of
his audience tune in WMCA; .06 per cent
10 WINS; 5 per cent to WHN and 7 per
cent to WNEW. Fifty per cent said they
listened to WQXR during the daytime
hours. In addition, 68 per cent answered
that they listen to no other station for
a quarter of an hour before turning on
their sets and 71 per cent listened to
no other station for 15 minutes after
turning their sets off from WLIB. Lis~
teners generally agreed that they kept
tuned to WLIB, Godofdky said, because
the programs were pleasing and the news
up to the minute.

Space - for - Time
Swaps Out in

Philly Jan.1

Guest Shots “Hit”

PHILADELPHIA, Dec. 256.—Local news-
papers sent word to all the radlo sta-
tions that, starting with the new year,
all radio advertising in the newspapers
will have to be on a cash-and-carry
basis. Newsprint shortage made it nec-
essary for the Record, Inquirer and Daily
News to pass the word around that,
starting January 1, the usual space-for-
time swaps will be absolutely no go.
Newspapers stated that they are prepared
to pay for all the radio time they buy
at the regular card rates and stations
will have to do likewise in order to
place their promotional ads on the
printed page.

Only The Evening Bulletin 1s playing
possum with the stations. Bulletin, with
the largest circulation and the highest
advertising rates, has not made its posi-
tion clear. However, stations are none
too anxious for swap deals with The
Bulletin as it means giving the news-
paper a large amount of time in order
to get enough space credit, at The Bul-
letin’s 75 cents an agate rate, to make
for a nice-sized ad.

Products Always Nixed in Swap

Lower rates in the other papers en-
abled the local stations to splurge with
large institutional and program promo-
tion ads. Only restriction placed on sta-
tion copy was to forbid use of sponsor’s
name or product. Large display ads not
only went a long way to satisfy vanity
of agency and sponsor, but was a great
gimmick to get visiting theatrical stars
to make personal mike appearances.
Guest shots paid off in newspaper line-
age, but that is no go now with stations
having to put up for such lineage. As a
result, in spite of the bumper crop of
theatrical personalities around town,
names are now hiding from the mikes,
holding out for newspaper display or
else.

Newspapers still figure on using radio
for special spot campaigns, altho such
use of radio will be held down to a mini-
mum. Only major time-for-space deal
in force is that between The Bulletin
and WFIL. The arrangement also pro-
vides for the newspaper to provide the
station with news coverage to supple-
ment station teletypes. The Record ap-
proached by a network station for a sim-
{lar deal, turned it down cold. Several
weeks ago, The Bulletin placed restric-
tions on the daily program listings (The
Billboard, December 4) and set up a rate
of $2.50 for five words for the acceptance
of paid program listings,

The NAB Leadership Survey

(A Few Letters)

The following two letters anent the industry trade association
survey now being conducted by The Billboard, and our answers
thereto, talk for themselves. It will be noted that the second letter
is sans name of either the station or the executive. This is simply
because, up to press time, the writer of that letter had not given us
permission to identify him or his station.

LETTERI:

“T have your form leiter of December 8, to which is attached
a questionnaire.

“The content of your letter is astonishing to me. I have been a
member of NAB ever since there was one. You open your letter by
stating that the National Association of Broadcasters will have a
new president next year. Just where do you get this information
. .. that is, who is the authority for this statement?

“I, as well as some others, was skeptical of Mr. Miller when he
was first put in the job because he had no radio background. Our
broadcasters’ association has paid him a lot of money over a period
of time when he has been able to learn all about broadcasting. Just
why should we ditch him at the present time when he really has
acquired a thoro and complete knowledge of the problems of broad-
casters, and is doing, as far as I know, a crack-up, top-notch job?

“Now I would personally like very much to know just who as-
sumes the privilege of picking presidents and firing them without
obtaining any reaction of the membership at large, After all, this
association is supposed to be run by the members . . . not by any
appointed group. Now I would appreciate an answer to this letter,
and as far as withholding my name I make no such request. You
are at liberty to print my letter if you like.

“F. W. Borton, President,
“Miami Broadcasting Company,
“Miami, Fla.”

The Billboard’s reply:

“In answer to your letter about the trade association leadership:

“The authority for our statement that the NAB will have a new
president next year is the NAB itself. At a special meeting of the
board of directors in Chicago on July 30 it was decided, among
other things, that the nominating committee would report on a suc-
cessor to Mr. Miller, the successor taking office when Mr. Miller’s
term expired. As you know, Mr. Miller’s term of office ends June
30, 1944.

“For your information the six members of this committee are
Don Elias, of WWNC, Asheville, N. C.; G. Richard Shafto, WIS,
Columbia, S. C.; John J. Gillin, WOW, Omaha; J. O. Maland, WHO,
Des Moines; James D. Shouse, WLW, Cincinnati, and Paul W.
Morency, WTIC, Hartford, Conn.

“Also for your information, there have been three attempts to
unseat Mr. Miller in the past two years. We know that there is
considerable difference of opinion thruout radio and thruout the
membership of the NAB, about the NAB. It is no secret that unity
of thought, action and objective have not distinguished operations
of the broadcasting industry.

“The Billboard feels that it is time radio, all of radio, pulled
together, and for this reason we inaugurated the survey. For this
reason and no other reason.

“We think that radio should know what it wants, and we have
undertaken the task of attempting to find out and inform radio. It
is purely and simply a case of ‘You the people speak.’”

LETTER 1I:

“Before trying to answer your request of December 8, I would
appreciate your clarifying the first sentence of your message.

“Does this mean that there is no possibility of Neville Miller
being re-elected to the presidency of the National Association of
Broadcasters?

“An early reply will be appreciated.”

The Billboard’s reply:

“With reference to our survey of trade association leadership
... it is not a case of whether or not Neville Miller is re-elected,
quite possibly he may be what most of the business wants.

“The big problem, as we see if, is the need for unity and wide
representation. The broadcasters’ trade association should represent
everyone and have the support of everyone. Many factions do not
like Miller, others don’t like NAB, and others just don’t like. We are
trying to get everyone’s opinion and so let the industry know what
they want. It is purely and simply a case of ‘You the people speak.””

New E. T. Series Cut by NBC
Thesaurus; 4 AFRA-ites Play

For Airings of

Cubs and Sox Sign

Adventure Tale Spinners

NEW YORK, Dec. 25.—NBC has cut a
new recorded dramatic show to be syndi-
cated thruout the U. 8. and Canada as
well as wherever else possible without
running into AFRA or other union diffi-
culties. It’s called Stand By for Aduven-
ture and features four adventurers meet-
ing every week with each one telling a
different tale.

John Moore, Parker Fennelly, Ed Je-
rome and Joe Descentas are cast as the
four talesmen. Bert Woods directs, with
Arnold Moss narrating.

All ’44 Home Games

CHICAGO, Dec. 256. — Stations WJJD
and WIND, both headed by Ralph Atlass,
have cornered the baseball market in the
Windy City. Exclusive broadcasts of the
two major Chicago teams during the
1944 season were signed Thursday (23),
with WJJD getting the nod for the Cub
games and WIND bringing the White
Sox into camp.

All home games will be broadcast, it
is understood, with no contest restricted.
No sponsors were announced, but both
teams will be underwritten this year
with contracts ¢ be signed in February.
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Billb6ard TALENT (0ST INDEX

Based on “FIRST FIFTEEN®
Hooperatings for weekday daytime
and FIRST FOUR week-end programs

Vol. 1. No. 2D Copyright, 1943, The Billboard Pub. Co. (REPORT, DECEMBER, 1943)
WEEK-DAY WEEKS COST
DAYTIME TO NET & SPONSOR TALENT PER
PROGRAM HOOPERATING DATE NO. STA. OPPOSITION AGENCY & PRODUCT COST POINT
Stella Dallas 8.3 288 NBC 56 Home Front Report—CBS Blackett-Sample- C. H. Phillips $1,750 $ 210.85
Blue Frolics—BLUE Hummert (Toothpaste,
Local Shows—MBS Ironized Yeast)
Portia Faces Life 8.3 134 NBC 85  Fun With Dunn—CBS Benton & Bowles General Foods $1,900 ? 228.90
Dick Tracy—BLUE (Post’s Bran Flakes,
Black Hood—MBS Maxwell House
Coffee)
Ma Perkins %82 86 CBS 64  Sketches in Melody—NBC  Blackett-Sample- Procter & Gamble **$1,300 $ 158.54
Local Shows—BLUE Hummert (Oxydol)
Jack Berch—MBS
When a Girl Marries 8.2 134 NBC 4 Fun With_Dunn—CBS Benton & Bowles General Foods $2,300 $ 280.48
Hop Harrigan—BLUE (Baker Chocolate
8. Moseley—MBS & Diamond Salt)
Young Widder Brown 8.1 272 NBC 55  Perry Como—CBS Blackett-Sample- C. H. Phillips $1,600 $ 197.53
The Sea Hound—BLUE Hummert (Phillips’ Tooth-
Full Speed Ahead—MBS paste, Creams and
Ironized Yeast)
Big Sister 1.9 379 CBS 3 Rhyme & Rhythm—NBC Ruthrauff & Ryan Lever Bros. $2,500 $ 316.46
Local Shows—BLUE (Rinso)
Hank Lawson—MBS
Pepper Young's Family 7.8 381 NBC 79  Now & Forever—CBS Blackett-Sample- Procter & Gamble $2,650 $ '34|.°2
My True Story—BLUE Hummert (Camay, Ivory
Yankee House Party— Flakes)
MBS
Our Gal Sunday —_—7,4 351 CBS 129 Local Shows—NBC Blackett-Sample- Anacin 81,750 $ 236 ;;
Farm & Home—BLUE Hummert *
Breakfast Sardl—BLUE
Service Bands—MBS
Right to Happiness 7.3 213 NBC 127 Téd Malone—BLUE Compton Advertising Procter & Gamble 82,250 $ 308.22
This Life Is Mine—CBS (Ivory Soap) :
Yankee House Party—
MBS
Kate Smith Speaks 1.3 253 CBS 119  News-—NBC Young & Rubicam General Foods $5,000 $ 684.93
Various—BLUE (Grape Nuts, Grape
Boake Carter—MBS Nut Flakes)
Backstage Wife 7.2 374 NBC 61 Home Front Report—CBS  ‘Blackett-Sample. R. L. Watkins $1,750 $ 243.06
Blue Frolicc—BLUE Hummert (Haley's MO & Dr.
Walter Compton—MBS Lyon’s Toothpaste)
Ma Perkins #7.1 523 NBC 127  Eliz. Bemis—CBS Blackett-Sample- Procter & Gamble **$1,300 $_l83 10
My True Story—BLUE Hummert (Oxydol) :
Palmer House Ork—MBS
Helen Trent 7.0 528 CBS 130 Farm & Home--BLUE Blackett-Sample- American Home $1,800 $ 257.13
Service Bands—NBC Hummert Produets
Service Bands-—MBS (Bisodol)
Breakfast at Sardi’s 7.0 111 BLUE 153  Vic & Sade—NBC Kenyon & Eckhardt Kellogg $1,500 $ 214.29
(Kellogg’s seg) 2d Husband—CBS (Pep)
Kentucky Karnaval—
MBS
Lorenzo Jones 6.5 347 NBC 56  Time Views News—BLUE  Blackett-Sample- Bayer 81,600 $ 246.15
Full Spced Ahead—MBS Hummert (Aspirin)
Something to Talk About
Week-End Daytime Programs _—CBS
John Charles Thomas 8.6 47 NBC 129 CBS World News—CBS Young & Rubicam West‘mghouse $8,500 $ 988.37
Nat'l Vespers—BLUE -
Pilgrim Hour—MBS
Family Hour 8.5 121 CBS 86 NBC Symph—NBC Benton & Bowles Prudential © $8,500 $ 1,000
Where Do We Stand?— (Life Insurance)
BLUE
Wheeling Steelmakers—
BLUE
Fireside Party—MBS
The Shadow—MBS
World News Parade 8.5 66 NBC 126 Philharmonic—CBS Russel M. Seeds Sheaffer $1,250 $ 147.06
H. Baldwin—BLUE (Ink and Pens)
Fort Dix—MBS
Those We Love 8.3 118 NBC 125 Ceiling Unlimited—CBS Young & Rubilcam General Foods $3,000 $ 361.45

Nat'l Vespers—BLUE
Pilgrim Hour--MBS

Grape Nuts Flakes &
Wheatmeal)

=Ma Perkins” is heard on CBS at 1:15 p.m., on NBC
at 3:15 p.m. It's the same show that has been on NBC
for 10 years. The CBS session started in October, 1942.
The latter program has been on the "Top 10" Hooper-
atings 11 times, while the NBC airing made the select
grouping in February, 1943, and again on the last report.

i Ma Perkints” costs PGG a total of $2.600 for both
progtams. Talent cost of this program is split down the
middle and half charged to each airing.

Average Hooperating this report was 5.0; last report,
4.9, last year, 5.7.

Sponsored daytime net shows continue to increase.
Daytime sponsored hours this report are 723/ hours; last
report, 71 hours; last year, 55 hours.

Note: These daytime Hooperatings differ from evening
Hooperatings in that they are based on calls made during
one week in the month and are an average for that week.

Note also: That daytime ratings cover shows aired
more than once a week. Week-end programs cover only
Saturday and Sunday daytime programs and are listed
separately. The latter are all once-a-week programs.

And: The first 10 programs are the “Top 10" day-
time Hooperatings. The next five were added to match
thg “first 15’ style established in previous talent cost
indices.
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Philco ’ITele Net
Planned; Keys in
NY, DC and Philly

Bigger Pix Promised

PHILADELPHIA, Dec. 25.—Altho linked
with NBC's WNBT in nhetwork television
broadcasting at the present time, Philco
figures cn setting up its own television
network after the war. Ior more than a
year, Phflco has been re-broadcasting the
MNew Yorg tele shows via its WPTZ here,
but already plans are in the making for
a Philco tele network with stations in
New York and in Washington for a

starter,
Last week, Philco filed application
with the FCC seeking permission for

setting up a tele station in New York
on Television Channel 9 and another
station. in Washington on Television
Channel 4. Power for the two proposed
stations was not specified in the applica-
tion. At present, Philco has permits for
WPTZ., a commercial television station
here, and for an experimental transmit-
ter.

It was also disclosed that NBC is
formulating similar tele network plans.
It was reported earlier in The Billboard
that NBC had applied for permission to
set up a television station in Philadel~
phia, apparently at KYW, local NBC sta-
tion which had made tele provisions
when corstructing its new building. In
addition, it was learned. NBC has filed
applicaticn with the F'CC to set up a
tele station in Washington.

Road Map Size Pix

David B. Smith, director of research
at Philco. also gave some indication as
to the t7pe of tele receiving set that
will be made available for homes after
the war. Post-war television set, he said,
will be akle to show plctures larger than
most of those available today, and that
some home receivers may provide a pic-
ture as large as the average road map.
Moreover, he added. “you will probably
have the television set in your living
room. ané will turn the lights down, but
not out, when you look at it.”

As far as programs are concerhed,
Smith fele that New York, Philadelphia,
Washington and other Atlantic seaboard
cities. will have wide choice of programs
within a [ew years—sporting events and
scenes from Washington, perhaps the
President making a fireside chat or
sessions o7 Congress, or variety shows and
drama from New York. Moreover, he
continued. new kinds of cntertainment
may he created as a result of television
just as the movies changed vaudeville
and the theater. Rapid expansion of
television as soon as the war is over will
depend upon the creation of networks
linking stations together, so that the
best entertainment and news programs
can be made available to the viewing
audience, Smith pointed out.

Sound broadcasting entered its period
of greatest growth and expansion when
network cperation got under way, said
Smith. and the same principles will ap-
ply to television. He disclosed that ultra
high frequency television relay stations
have already .been developed by Philco
and other research groups to link tele-
vision tramsmitters together, and that
these are in successful operation already
today,

Republic Buys
Grand Opry Tubb

CHICAGO, Dec. 25.— Joe Frank, per-
sonal representative of Ernest Tubb and
His Texas Troubadors, cowboy outfit on
the WSM-WBC Grand Ole Opry, Nashville,
has sold Tubb and the band to Republic
for a special titled jamboree. Tubb leaves
the WS8M show January 1 and will be on
the West Coast for several weeks. Armand
Schaefer will produce the film. which is
to co-star the hig Texan and Buddy Fisher
and His Schnickelfritzers.

Tubb will return to the West Coast in

the spring to do a seties of seven Western
musicals for Universal,

A Production
Manager S peaks

Just about the best Christ-
mas gift received this season
was a note from the produc-
tion head of a Midwest af-
filiate of the basic NBC web.
It is his reaction to a
piece about program build-
ing among the Radio Sales
stations, titled “Hometown
Radio Grows Up,” published
in the December 11 issue of
The Billboard.

A few of the more perti-
nent excerpts are reproduced
below. For obvious reasons
the name of ‘the writer and
station are deleted.

“After reading your in-
formative, well-written arti-
cle, “Hometown Radio Grows
Up,” I took pains to have
many of the staff here digest
its importance.

“All expressed views which
meant collectively, ‘just the
article needed!” Of ecourse,
trying to get the boys up
‘above’ to sce the light-of-day
is another matter. quite an-
other matter! But the point
is ... we who do the air work
here know what you have
pointed out is correct. For
example (name of station), is
just about the heaviest ‘com-
mercial’ net station in the
country. (All commercial
from 6 am. sign-on to 11:40
p-m.) But the great trouble
is about our local production.
(We claim there isn’t any!)
For when we are local, it is a
case of participation program-
ing. Not that that’s so bad
. . . but when the rule is to
give two or three-minute
spots, often by the same an-
nouncer, right together . . .
two or three at a time, then
there isn’t any programing.
It is then a case of the sales
department replacing the
production department.

“Have you ever heard of
such a short-sighted policy?
Yet it has worked success-
fully, ‘commercially speak-
ing,’ for many years!”

Sam Cuff Gets Sales
Promotion Post at
DuMont Video Plant

NEW YORK. Decc, 25.—Samuel H. Cufl
took over the general sales promotion
managership for precision electronic tele-
vision equipment for the Allen B. Du-
Mont Laboratories this week. Cufll will
be in charge of sales promotion for radio
television receiving seis. tele transmitter
equipment and tele station time. Du-
Mont is planning an expanded campaign
in each of these fields.

Cuff was formerly with the American

Express Company and recently left
WNEW, where he did a’ nightly ncws
commentary. He retains his position as

program research head for W2XWV and
will continue his regular Wednesday
night map talks over the DuMont sta-
tion,

Chesterfield Tele

NEW YORK. Dce, 25-~—Chesterfield
makes its tele debut January 19 when
Fred Waring and the Chesterfield Glee
Club start a series of half-hour Wednes-
day night shows on W2XWV. the Du-
Mont station. Newell-Emmett is the
agency handling the program.

UE (

‘Ma Perkins’

F SLO

Still “Best Buy,

IS

Joined by ‘Stella Dallas’ and

“‘Sardi’s’ in First-Five Rating

Upton Close’s World News Parade Leads Week-End
Dayﬁmers

NEW YORK, Decc, 25.—Christmas shop-
ping and wrapping, added to war work
and civilian defense actlvities, this week
played hob with program ratings and so
affected the “Talent Cost Index.” The
actual shifts and moves are few in num-
ber and minor in impact. with few ex-
ceptions, and quite possibly the present
line-up is a truer picture of the situa-
tion.

The important shift is Kate Smith’s
slump from first to 10th in program rat-
ing, due to a 1.1 point loss for no appar-
ent reason. Actually Miss Smith should
have jumped because she has been guest-
ing on other programs, but for some un-
fathomable reason, except perhaps
Christmas shopping. all programs—sus-
taining and commercial—betwcen 12
noon and 12:15 p.m. showed slight losses
in program points.

Stella Dallas, which replaced Kate
Smith Speuks as the Hooperated listen-
ing audience leader, jumped from 12th
to first place for several reasons, cne of
which is that soap operas have been s0
mich in the news, negatively, it's true,
but in the news nevertheless. Serial
listening seems, during the period sur-
veyed, to have been hypoed to new
heights. Tt proved the point so often
stressed in TCI ratings that publicity,
promotion and advertising—good or bad
—affects the mass audience. The reason

Video Workshop
Set By Shane;
Programs at 1G

NEW YORK. Dec. 25.—Irwin A. Shane
has set up a television program labora-
tory, television workshop, which opens Its
doors for business Monday (3). Shane is
director of what he calls the “first inde-
pendent tele program producing unit in
the country.” Experimental shows rang-
ing from simple variety to full-length
plays and grand opera are on the work-
shop sked. Productions will be made
avallable to agencies and stations on a
cost hasis of around $100 per half-hour
telecast.

The Reiss Agency has signed for TW's
Hobby Hall of Fame, which has been a
regular feature on the DuMont station,
W2XWV for the last three months. The
agency will also have Shanc’s Plays on
Parade series which debs on W2XWV
January 9.

Shane, who is also president of Public=
ity Features, Inc., has placed Nathan M.
Rudich, head of the radio.and drama de-
partments of the New School for Social
Research, in charge of the television work-
shop players, ncwly formed dramatic
group.

Staff members of the ncw firm are
Helen Gaubert, asslstant director of the
players; Glorianne Lehr, women’s fea-
tures; Gilbert Lawrence, puppets and chil-
dren’s shows; Austin O. Huhn, technical
director, and Charles A. Gunther, special
effects.

The workship will have a rehearsal
studio with cameras and boom mike lo-
cated in the Salmon Tower.

that Stella Dallas may have received
more listening attention is that it’s In
the middle of the NBC soap opera grind,
getting the last of the early p.m. listen-
ers and the beginning of the latec p.m.
tuners,

Bernadine Flynn, who had been in 15th
place on the last TCI, disappeared with a
program point loss of 1.5. Possibly the
competition of the new Julia Sanderson
Show on Mutual on Thursdays cut into
Flynn's audience,

The Romance of Helen Trent, which,
as pointed out on the last TCI, was out
of the ratings, due to the loss of lsten-
ers when the show was canceled for a
presidential talk, is back on the list this
week.

The last half of Breakfast at Sardi's
made the ratings, while the first half
was. lost in the shuffle—possibly Kel-
logg’s has been doing a better promotion
chore—and Lorenzo Jones, a laggard of
late, tip-toed onto the lists thanks to a
slzable afternoon listening slot on NBC.
That in itself was the most interesting
feature of this TCI.

Note this line-up of the “First 15" best
buys:

Weekday Time ‘‘Best Buys”

Ma Perkins (CBS).......c..c.... $158.54
Ma Perkins (NBC) ............. 183.10
Young Widder Brown ........... 197.53
Stella Dallas .........ccovuiivnnn 210.85
Breakfast at Sardi's ............ 214.29
Portia Faces Life ............... 228.90
Our Gal Sunday ................ 236.49
Backstage Wife ................. 243.06
Lorenzo Jones .................. 246.15
Romance of Helen Trent ......... 257.14
When Glirl Marries .............. 280.48
Right to Happiness ............. 308.22
Big Sister ............ ... ... .. 316.46
Pepper Young's Family .......... 341.02
Kate Smith Speaks ............. 684.93

Week-End Daytime ‘“‘Best Buys”

"Norld News Parade ............. 147.06
Those We LOVe . .....ceiinennnns 361.45
John Charles Thomas .......... 988.37

The CBS setto of Ma Perkins continues

to lead the TCI pack and is an even bet-
ter buy than it was last report. And
Kate Smith, thanks to her 1.1 slump, is
even deeper in the bottom slot of the
TCI.
But the iimportant feature is the value
of listening slots as exemplified by the
fact that 14 of the “First 15" weekday
time shows are part of listening slot
appeals. CBS has Kate Smith at noon,
Big Sister at 12:15, Helen Trént at 12:30,
Our Gal Sunday at 12:45 and Ma Perkins
at 1:15 p.m. Only gap is at 1 p.m, when
Life Can Be Beautiful doesn’t quite make
the list. And NBC has a string of nine
soap operas running from 3:15 to 5:30
b.m,

The answer here seems to be that
afternoon programs were more stable, in=
sofar as programe ratings, than morning
shows. This slot showed more increases
and fewer decreases.

There is even a listening sequence on
Sundays. It starts with Those We Love
on NBC at 2-2:30 p.m., is followed by
John Charles Thomas from 2:30-3 pm.,
and after a quarter-hour gap Upton
Closes’s World News Parade comes in at
3:15-3:30 p.m. The Family Hour is a
CBS show at 5-5:45 p.m. -

ROLL TICKETS

Printed to Your Order
Cheapest GOOD TICKET on the Market

Heystone Ticket Co. suamiin v $19.50 55178

Send Cash With Order. Stock Tickets, $16.00 per 100,000,

100,000 for
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AIR EDUCATION GROWS UP

$125,000 Goes Into Pot To
Build Daily CBS Air School
Show That’s “Not for Sale”

Adults Listen, Too; Rebroadcasts at 2 AM.
By LOU FRANKEL

NEW YORK, Dec. 25.—Possibly the
oldest educational program on the air,
thanks to 14 consecutive years, is the
CBS American School of the Air. But
whether or not it is the oldest, longest,
most broadcast—Iit airs
30 minutes dally, five
times weekly—or the big-
gest—It uses at least 35
actors a week—it Is the
most expensive, thanks
to a yearly nut of $125,-
000, sustainer consist=
ently on the air. And
therein lies its story.

After 14 years of broad-
casting CBS found this program has a
sizable adult appeal and, realizing that
education has come of age, began a
promotion drive to emphasize this show.
The American School of the Air always
had a bulge on somcwhat similar shows
when it came to juve audiences. It
reaches 5,000,000 kids via 177,000 class-
rooms during the school termn.

In addition the program gets plugs
with a teachers’ manual, compiled and
presented by CBS, which lists every pro-
gram in advance, a sizable job in itself
since it means 130 radio shows plotted
and prepared in advance of airing. This
year, 1943, 175,000 of these manuals
were distributed in the U. S. A. and
10,000 went out in Canada.

The hooklet is a complete job that
lists every program, every title, every
date and, in addition, suggests ques-
tions and sundry references. And in the
rear of the book is a complete index and
a world map layout. The idea was to
make the book useful to teachers and
students as an adjunct to, not a replace-
ment, for the textbook and classroom.

12 Years a Blackboard Session

For about 12 years it was a straight
blackboard talk type of show, despite
which it grew in popularity. In many
a rural area the program augments the
work of the teacher. Two years ago
School of the Air started getting the
promotional treatment of evening com-
mercials.

The steady listening time is assured,
since, for the past four years, it has been
heard at the same time, 9:15-45 a.m. with
a repeat at 3:30-4 p.m. Also there are
e. t. airings for the Pacific Coast and
Mountain zones and for use on stations
in Alaska and Hawali. To this was added
a definite daily schedule. Thus Monday
the program deals with science, Tuesday
with music, Wednesday with geography
and travel, Thursday with literature—
and the public libraries show the appeal
of the program since there is usually
a run on the book covered by the broad-
cast—and Friday with current events.

Each Division Has Director

In addition each program was assigned
a steady director, writer, guest and, of
course, there was a glossy planning
board of experts to provide savvy and
substance. Thus the Wednesday pro-
gram, about geography and travel, has
Roy Chapman Andrews and Col. Hans
Christian Adamson among others on the
board and doing narration and scripting.
And the Friday program, current events,
covered so wide a range as Democracy
at Work, The Fourth Term and World
Peace, with Robert Louis Shayon doing
the direction.

Thanks to the planning board and the
steady staff the School of the Air has
been able to plan each show in advance
and in great detail. Thus the manual
lists each program, its title. data for the
teachers, data for the students. biblio-
graphical suggestions for adults and

-

juveniles, thought provoking questions
and, in the music section for one, sug-
gested recordings to augment the pro-
gram.

Naturally this type of operation re=
quires a sizable research staff. These
researches probe for factual data for the
program, but in addition they do a
unique chore of seceking listener reac-
tions. Thus they find that the audience
insists upon clarity and simplicity—
“Our radio sets don’t catch all the trick
effects”—and drama over talks.

No Quality Stunts for $10 Sets

They find that most listeners don’t
have quality receivers, on par with the
sets in the studios, so many of the stunts
that are wows in production—such as
fades—are taboo in the home where they
sound like “dead air.” Talk is okay, but
only when it doesn’'t stop action. Throw-
away lines delivered as the actor steps
away from the mike don't get across.
Involved situations and montage sound
effects only befuddle the listener. They
also find that the audience wants to
participate whenever possible, and are
hungry for knowledge about the most
pedantic subjects—Uncle Sam Fights In-
flation for example—provided {t’s pre-
sented in a coating of drama. Hence the
professional presentation with actors,
scripts and producers.

Actually this program has consistently
tried new dramatic devices, stunts that
are now standard on other shows, And
consciously the approach has been to
make each program as good as Report to
the Nation or Cavalcade of America, just
as shows of this type dramatize news
and features so School of the Air is

mal years,

radio?”

dustry.

The Billboard Conducting 13th
Annual Radio Editors’ Poll

For 12 vears the radio editors of the natlon’s newspapers have
found on their desks, as they came to on January 2, a letter bearing
the questionnaire of a radio popularity poll.
ducted by one of the country’s leading newspapers, has been considered
the most unbiased compilation in the broadcast field, and it's one that
every network, station, agency and artist has looked forward to as an
indication of what the newspaper critics really think.

This year, for the 13th time, the questionnaire on program pop-
ularity will again be on the editors’ desks, despite the fact that the
newspaper, The World-Telegram, formerly conducting the poll, has told
The Billboard that it would not conduct it, due to space limitations.
The Billboard has picked up the survey and is executing it in the
same tradition that has activated The World-Telegram poll during nor-

Last weck on Page 31, The Billboard reprinted as a teaser the ques-
tions that the pollees are being asked. For the most part they are identi-
cal with each previous year’s polls,
(A): “How long after the war do you think FM will come of age?” and
20 (B) “In What SINGLE way do you think FM will affect or influence
Question 21 A and B ask the same information about television.
The reasons these questions were added is obvious, as FM and television
are the hottest thing in post-war radio. What the radio editors think of
them will be invaluable information for the entire broadcasting in-

The Radio Editors’ Poll is another feature of The Billboard that
jolns the TCI and “NAB Leadership Survey” in the service that this
publication Is delivering to every segment of broadcasting.

This questionnaire, con-

with the exception of question 20

The Editors.

dramatizing education.

And it is clicking big. As noted before
the show has picked up a solid adult
audience. For example, KIRO, Seattle,
airs the program at 2 a.m. for workers in
local war plants.

The CBS American School of the Air
is broadcast by 112 stations in the U. 8.
and 38 in Canada. The Canadian Broad-
casting Corporation is doing eight pro-
grams for the series this year. Last year
they did two.

Perhaps the best tribute to the efficacy
of SOA is the fact that fully half of the
stations broadcasting the program air it
between commercials. The usual edu-
cational sustainer gets spotted well away
from sponsored programs because it usu-
ally drives the audience away. But this
one, stations have learned, holds and
builds an audience for the following
program.

South Pacific

Listens To

“Tokyo Rose” and Other Jap

Homesickness

Air Programs

Only Movies Solving Pacific Front Line
Entertainment Aches

NEW YORK, Dec. 25.—H. V. Kalten~
born, the NBC news commentator, got
back this week from a fast hop into the
South Pacific for a gander at those
fighting fronts. He got back sunburned,
serious about the duration of the Jap
phase of the war, and smiling about the
Jap radio propaganda,

Since atmospheric conditlons are 2a
pretty steady barrier to quality radio
service out of the U.S.A. our servicemen
in the South Pacific listen to the Jap
radio. And the most popular broadcast,
everyone from admiral to general to en-
listed man goes for 1it, is an 8 p.m.
quarter hour that the boys call “Tokyo
Rose.”

This 1s one of the “homesickness”
programs that The Billboard originally
reported on In its November 13 issue
about the radio listening of merchant
mariners. The show uses an American
sounding gal with a sexy voice. She
pitches a line about, “wouldn’t you like
to be home now kissing your gal,” etc,
and plays some swell scorch tunes.
“Tokyo Rose” uses an intimate delivery
that really has built her an audience

but no one gives any never mind to the
propaganda. Theyv go for the music—
which some intelligence officers think
the Japs get by off-the-air recording of
U.S. programs; not impossible if the Japs
are willing to keep listening until recep-
tion is clear, as it 1s sometimes, and then
start cutting platters—and her sexy line
of gab. And that's all.

Super Radio Sets Needed

What our men really need and haven’t
got, at least not in the active areas,
are good radio sets equipped to pull in
the U. S. programs. And in some spots,
back of the lines where improvements
have been installed, even the best sets
don’t do so good thanks to the hop. skip
and jump type of reception. For exam-
ple in areas down under a Salt Lake
City station—call letter not remembered
—comes in like a local.

TLocal stations are the blg need but
because this Is a fluid front and it's
such a long haul for supplies the equip~
ment required for entertainment has to
wait until high-priority stuff gets thru.
Back in the reserve areas its different.

As Kaltenborn puts it, “This war has

the smallest front and the biggest be-
hind,” meaning that about 90 per cent
of our effort' is behind the actual fight-
ing fronts. Thus there is a steady stream
of stuff and things moving from point to
point until it gets to the firing line. So
the rear and long established points are
okay. Thus in New Caledonia there is a
radio station operated by a Red Cross
gal with the ald of some one-time radio
technicians who are now in service.
There is also a local French transmitter
which alrs Yank shows a couple of hours
a day.

But up front it’s another story. There
even USO-Camp Shows units aren't the
answer since {t’s almost impossible to
get the men together. Between the
blackouts, the tiny land areas and wide
distances it's tough sparing the men
and tougher getting them to where they
can be entertained,

Two Hours of Films—Then, Oh, Boy

The best thing in those parts, that
Kaltenborn ran into, was films. During
the battle for Bougainville there was a
continuous film showing going on in a
tent 300 yards behind the firing line.
The officers would move back a couple of
hundred men at a time and after the
two hours of relaxation they'd go back
into the fight raring to go.

‘What is really missed are books and
magazines. The Red Cross is doing a
swell job but they’re short on this stuff.
The men want it and just can't get it,
His recommendation for the perfect gift
to soldiers and sailors in this area is a
paper-bound book, the 25-cent pocket-
book type. These the men can carry
easily, read and pass along and they
never need worry about ruining 'them.
And the guys want the classics as well
as the pop stuff. They want Dickens,
Kipling, Conrad and Mark Twain.

All of which may sound like hell com=-
pared to the European theater of opera-
tions, but H. V. explains that the ETO is
a front of shorter distances, big land
mmasses, better communications, evener
climate and a place that the fighting
men know about. It’s a theater of op-
erations that has been fought over time
and again in the past. So the officers
know what to expect and how to handle
the anticipated problems.

Down here it’s a tougher assignment.

NEW YORK, Dec. 25—WOR's comedy
quiz airing It Pays To Be Ignorant has
been dropped by its sponsor, Plel's Beer,
after 26 weeks. Reason is increases in
price every 13 weeks, Brew outfit can’t
take it.

In addition the show 1is now comedy
spot on the Kate Smith hour Friday
nights. Thanks to dough hauled in on
songbird’s program, IPTBI can afford
not to play ball with the brewmaker.



January 1, 1944

The Billboard

RADIO REVIEWS 11

Five-Way Pick-Up

NEW YORK, Dec., 25.—Newell-
Emmett has new spot commercials
for Sunshine Biscuits. Also a new
tele show here, . . . Bart Fellows
Is out of NBC, now with William
Morris. . . . Bob Emory wlill direct
Task Force, a mnew sustainer at

WOR. ... Three girls on the WJZ
ork staff for first time—Hinda
Barnett, fiddle; Eugenie Lind-

bergh, viola, and Mary Hill Doo-
little, cello.

East of Paradise is new title of
Albert Ward sustainer at CBS,
which is being written by Elwood
Hoffman. It's taken from the
book, Men of Maryknoll. Gimmick
on this is that the lead each week
does the narration, thus avoiding
the stagnation that might develop
should same guy do it each time.
. . . Radio Writers’ Guild now
plugging for members, will take
scripters who are not necessarily
topnotchers. . Al Garry will
write the new Sinatra show, Ed
Forman will produce, in Holly~-
wood.

* * *
Ace Oakes, sound man at WOR,
goes to CBS as director. . . .

Murder Clinic returns to WOR
under a new name. . . . Duffy’s
Tavern is coming back to NY
after first of year. . . Harold
McGee takes over Cavalcade from
Fred Losey. . . . Ethel Wilson cast
as Mrs. Brink on Brave Tomorrow.
G. Syane Gordon, who subbed for
Percy Hemus as Mr. Brink when
Hemus died last Wednesday, is set
for that role. . . . Here’s to Youth
replaces That They Might Live on
January 15. Frank Papp does this.
. . . Linda Keene, vocalist, and
Paula Victor, featured actress, have
been set for the new Lee Mortimer
show skedded for January.
Evelyn Streich, who has been play-
Ing nasty women for so long, was
quite surprised to find herself do-
ing a baby rabbit and a fairy
moonbeam on The Storyland The-
cter. . . . Madeline Lee just copped
the part of Annabelle, ingenue
menace on David Harum.

CHICAGO, Dec. 25.—Hildegarde
will do her broadcasts from Chi-
cago during her local night club
engagement, starting January 8.
. . . Dewitt McBride, of the Ma
Perkins cast, has been ordered to
Florida for a rest. .. . Curt Massey,
whose NBC show expanded to a
full network Christmas Day, has
an offer to do another radio show
from New York. If he accepts it
will mean breaking away from the
Westerners, Cowboy 8lim
Dortch, who sings and plays the
kass, guitar and mandolin, has
Joined WJJD's Breakfast Frolie.

. A. W. (Sen) Kaney, NBC sta-
tion relations manager, left last
Monday (20) for a 10-day tour of
NBC affiliates in the South. . . .
Larry Wolters, Chi Trib radio edi-
tor, in a iocal hospital with a se-
vere attack of the fiu, . . . Peggy
Burne is joining the WBBM press

department.
* * *

Beverly Younger, a newcomer in
the cast of Ma Perkins. . ., . Art
Peterson, of The Guiding Light,
has his 1-A—and his missus is ex-
pecting a call from the stork. . ..
KRalph Benson, formerly of KOL,
Seattle, has jolned the NBC an-
nouncing staff. He was a student
at the NBC-NU Summer Radio In-
stitute. Columbia Pictures
has signed Danny O'Neill to make
txo pics. . . . Frank Kettering, of
the Hoosier Hot Shots, is waiting
word from his draft board. . . .
Two new additions to the announc-
ing staff of WIND’s Gary (Ind.)
studios are Ray Streeter, formerly
with WGN, and Ned Serrel, for-
merly at WCFL, | . . Ward Baking
Company, thru J. Walter Thomp-
son, has signed for Musical Fa-
vorites, quarter-hour program to
be heard on WMAQ starting Janu-
ary 4, with Louis Roen as an-
nouncer and writer. . Maurice
Seymour, photog to radio, screen
and stage, will wed Belle Gardner,
stage actress, January 4 in Holly-
wood.

PHILADELPHIA, Dec. 25 —Fred
Waring’s air gang will head the
Golden Slipp Square Club’s an-
nual show at the Bellevue-Strat-~
ford January 15. . . . Norman
Black, WFIL music direcior, dou-
bling in brass as an engineer's
aide at the Signal Corps, com-
mand performance of the WMC.
7 . Norman Jay, free-lance news
commentator, reported on taking
his stints to WMCA, New York,
with the new year. . . . Jim Hen-
drix, coming up from the South,
new WPEN announcer. . . . John
Falkner Arndt Agency adds Shirley
C. Jefferls to take charge of medla
and research, ad agency also bring-
ing in James N. Johnsonm. P
Edmund Dawes, WFIL, educatxonal
director, writing and producing
jingle spots for Lichtey's Jewelers
G. 1. Sweetheart show. . . . Edgar
Darlington leaves the WFIL mas-
ter control room to accept an en-
gineering assignment from the
OWI. . . WPEN partying entire
staff at Club Ball for New Year’s
party with cigarettes sent to staff
members in the service. . . . Bob-
bette Ryan, new program traffic
chief at WIP, succeeding Enid
Lioyd. . Joan Reta Hinlein
Joins WFIL program department
as writer, . . Albert B. Serwazi
new assistant art director of Lewis
& Gllman ad agency. . . . Robert
Bigham, formerly in the diplo-
matic service, joins WIP announc-
ers’ staff,

MINNEAPOLIS, Dec. 25.—Rollie

Johnson, WCCO's Sports Thru the
Keyhole reporter, will have Satur-
day eve programs piped to KDAL,
Duluth, KSTP's Cal Karn-
stedt clalms in on the “show must
go on” club. In an automobile ac-
cident late one night last week,
Cal suffered badly cut jaw, neces-
sitating nine stitches, bruised and
wrenched knee and general shaks
ing up. Tho hardly able to walk
and despite hospital attendant's
urging he be confined to his bed,
Cal left hospital bed to be on hand
for his 7:15 a.m. Land o’ Lakes
Farm News Time. Cal also the
father of a nmew-born son,
That large, heavy box Niles "I‘ram-
mell, NBC president, lugged half-
way round the world from North
Africa on his recent globe-girdling
jaunt, was a package from Gen.
Carl Gray addressed to Stanley E.
Hubbard, KSTP prexy, in which
the general and the railway chorus
sent a recording as a special
Christmas season broadcast. Pro-
gram, produced in North Africa,
was aired last Saturday afternoon
(18).

HOLLYWOOD, Dec. 25. — Gary
Breckner in town from Washing-
ton trek. Will take over War De-
partment Radio Bureau here until
Jack Joy recovers from illmess. . . .
Pay Kaye won the plaudits of the
talent jury on In Time to Come!
Warbler picked as most likely star-
let to succeed. . . . Harry James
and the gang won't train out for
N. Y. after all. They're due to
open at the Hollywood Palladium,
December 28, . Chico Marx
takes over for Groucho on air.
Auto crack-up last week has put
the mustached-comic on the shelf,

. Frederick Shields became a
proud pappa last week with eight
pounds of Michael Martin Shields.

. . Harry Flannery heads for
Mexico City where he will gather
data for future broadcasts.
Mailmen Kkept busy delivering
presents to Tom Breneman on
Brealkfast at Sardi's. Gifts, from
Blue Network stations, were given
to service men and women.
Frank Galen, writer for Burns and
Allen, has been inducted into the
army and is currently stationed at
Fort McArthur, . Lynn Martin,
formerly with the Merry Macs, has
been inked to a Warner Brothers’
contract. . Charles Laughton
getting plenty of air spots, doing
Suspense on Monday and guesting
on the Burns and Allen show on

. e e

OWI-Four-Net Christmas Eve
Program Rates A for Effort
But Disappoints the Listener

Save for a few folks who heard the
voices of their fighting relatives on the
scattered world fronts, Christmas Eve
broadcast carried over all four nets in
conjunction with OWI was disappointing.
Too brief and too sketchy, this airing
tried to cram into 30 minutes a series
of flash impressions of how our soldiers
and sailors were spending Christmas Eve
abroad.. Except for one or two moments,
the idea never quite got over; altho serv-
icemen on the fronts spoke and sounds
of festivity came thru in several in-
stances, However, the over-all picture was
not as expertly projected as it could have
been to civilian listeners deep in the
heart of Christmas at home.

The brevity of the first half hour's
presentation was made necessary as the
program was divided into two parts,
with a 30-minute e, t. of F. D, R. speech
rebroadcast as the climax. This left only
half an hour to scurry {rom place to
place on the globe getting momentary
flashes from each front, ship or base, and
moving swiftly to the next. The result
was that this half of the program had
a hurried and jerky quality that de-
tracted from its purpose and made some
of the contacts seem without much point.

However, most of the airings from the
different fronts came thru well. One or
two places had heavy going agalnst at-
mospheric interference, notably Guadal-
canal and the Aleutians, which never
got thru at all.

The scope of the broadcast was global
covering of such widely separated places

Royal Arch Gunnison
Reviewed Wednesday, 10-10:15 p.m,

Style—News commentary.  Sustaining
over Station WOR (New York) and
MBS.

On the basis of opening salvo (22), Mu-
tual’s Wednesday and Saturday 10-10:15
Pp.m. seg should make a strong bid for top-
bracket honors in news analysis. The
span preemed Royal Arch Gunnison, net's
Far Eastern correspondent just returned
from 22 months of Jap prison camp in-
ternment, in a new series of world events
commentaries, Gunnison made his debut
as an air reporter on December 7, 1941,
from Manila. For 21 days thereafter he
broadcast continuously, until the island
was overrun by the Japs.

While Gunnison has dedicated most of
the last four years to reporting from the
Far Eastern theater, he proves a keen
observer and analyst of the news from all
quarters. He speaks simply. clearly and to
the point, pulling no punches. His con-
clusions carry conviction, study and fac-
tual information.

Highlights included a reply to Hitler’s
threats in regard to captured American
flyers; a short resume of the implications
brought about by the current Bolivian
situation; a rap on home-front knuckles
in regard to the threatened railway strike,
which he described as “critical and tragic”
under present conditions, and a discussion
of what he believes to be a Jap-inspired
whispering campaign in this country.

The last he described as a pattern of
Nip propaganda wjth which he is thoroly
familiar. a conversation piece that Tokyo
would like to instill in the American mind.
The Japs, he said, want us to believe that
they are a pushover when the Nazis are
out of the way. They want us to think
of reducing forces in the East after that.
They want us to call for strategy other
than island by island. They believe that
such public opinion influences the mili-
tary mind, and will result in undermin-
ing troop morale, overconfidence and a
lessening of the continuous cut into their
lines for raw supplies. Mainly, it will sum
up to give them more time.

A definite offshoot of this is a desire
to weaken confidence in MacArthur.
Pulling the latter into the political arena
is exactly what Japan wants. MacArthur,
Gunnison stated, does not want a presi-
dential nomination and does not want to
retire from the army. If, however, re-
tirement is forced upon him, “private
life will open up new vistas.”

Gunnison closed with a plea for lis-
tener aid in combating Nip propaganda
via letters and specific reports to him
where such conversations are overheard.

Bob Francis.

as London, Bethlehem, Chungking, New
Caledonia, New Guinea, Hawail, Taraws,
and broadcasts from a battle wagon, an
aircraft carrler, a submarine and a coast
guard cutter at sea. Someone got the
wires crossed in this last contact and
broke in on the recital of a funny story
which had nothing to do with Christmas
Eve.

The two high spots of the broadcast
were those from the wounded in New
Caledonia, with the boys humming White
Christinas, and the soldier and padre
speaking from Bethlehem to which Bing
Crosby's singing of Adeste Fidelis was
added. Bob Hope, throwing in a few
gags as usual, handled the serious side of
the program expertly, and alternated
with Lionel Barrymore, who introduced
the Bethlehem sequence.

The F. D, R. spiel delivered with the
usual Roosevelt know-how, contained
nothing startling, and handled the Cairo
and Teheran conferences sketchily.
F. D. R, however, did put an official
stamp on rumors as to who would be
the second front commander in Europe
and tho his voice seemed tired, it still
held all the customary charm and appeal
as he threw in White House seasonal
blessings.

In short, this was an airing which
merited an A for effort even if the re-
sults did not live up to expectations.

Frank Gill.

DuMont Television

Reviewed Wednesday, 8:30-10:30
p.m. Style—Variety and films. Sus-
taining on W2XWV (New York).

A group of Christmag caroling young
men opened the two-hour program from
which the regular Press-On Mending Tape
commercial and Glorianne Lehr's fashion
were omitted. Cuts were made to leave
room for a presentation-of Dickens’ Christ-
mas Carol, probably the station’'s most
ambitious undertaking in the dramatic
field to date.

Lever Bros.” show featured Rinso with
Lynn Murray doing the commercials and
introducing Sam Cuff for his Face of the
War map talk. In attempting to achieve
an intimate atmosphere the director had
Cuff and Murray comfortably chatting in
a home with a large globe on the coffee
table. From a casual discussion of the
progress of the war, Cuff moved without
interruption into his usual map talk via
clever camera manipulation.

Alice Haddon at the piano sang sophis-
ticated and sentimental songs. Her
sparkling presentations fit exceedingly
well into the Lever show, providing just
the right entertainment after a quarter-
hour of news analysis.

Commerctal skit with mamma and papa
preparing gifts for the children fell flat
on its face when the little woman opened
her package—a=a large box of Rinso. Scene
faded with the two in a clinch, their
faces coyly obscured by the Rinso pack-
age,

Pic, Glimpses Into Belgium History, was
introduced by Dottie Wootin as a scene
and mood setter for Christmas Carol, but
the British film was so bad it served
more as a reason for gratitude toward any-
thing that might follow.

George Lowther directed a group of
players known as the Montebanks in
Christmas Carol, adapted for tele by Wil-
llam Podmore. Podmore, who also played
Scrooge, headed a cast which included
Don Randolf, Consuela Lembke, Ralph
Locke. Noah Julian, Roger DeKoven and
Lon Clark,

Title and credits were handled in movie
fashlon, and play opened with a view of
the book. Camera panned up to reveal
Noah Julian reading from the classic;
faded him out and Scrooge into view.
Reading was resumed as bridge when
scope of present tele technique and studio
space limitations made actual tele pres-
entation impossible,

Authentic scenery, props and costumes
of the period contributed to realistic
story-telling, The various ghosts were
properly eerie and earth-detached, thanks
to lighting that created a faintly fluores-
cent effect and camera work that drained
them of any hint of solidity.

Podmore carried the entire production.
Supporting players, however, all turned in
good performances. Wanda Marvin.
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Web Biggies S;y AFM Prexy
Promised “Peace” at Meeting

AFM-ers Say Never Happened

NEW YORK, Dec. 25.—Some network
officials are whispering ‘‘peace, it’s won-
derful” as a result of a meeting that is
said to have been held in Radio City
this week between Jimmy Petrillo, presi-
dent of the AFM and ranking execs of
the four webs, CBS, NBC, MBS and the
Blue.

According to a couple of the radio
men, Petrillo promised that negotiations
for new contracts with the stations
would be opened immediately after the
first of the year. And at least one broad-
caster reports that the AFM prexy de-
clared that there is absolutely nothing
to fear in the way of a musicians’ strike.

If true, the bosses of the webs can
start breathing again. It was generally
expected that the musicians’ union was
going to sit tight on a network deal
until the remaining holdouts among the
recording and transcription companies,
Columbia, RCA-Victor and NBC Thesau-
rus, stgned with the federation.

Little Men Who Weren’t There

Reason for all the editorial reserva-
tions is the fact that not one word can
be confirmed from the federation’s end
and general confusion attends every
point offered by one or another of the
broadcasters,

For example, Petrillo was supposed to
have been accompanied on one hand by
his attorneys and on the other by his
myriad assistants. But Henry Friedman,
AFM counsel, asserts that he wasn’t
present, that Joseph Padway, AFL coun-
sel who represented the musicians in
the War Labor Board hearings, has been
on the Coast for the past month, and
that furthermore, he, Friedman has no
knowledge of such a meeting having
taken place. As for Petrillo assistants,
his right-hand men at the national office
<isclaim having been present, insist that
Petrillo never attends meetings without
them and one of them is willing to lay
$1,000 worth of 10-1 that no meeting
took place.

The boss himself returned to Chicago
for the holidays and could not be
reached for confirmation or denial.

Who Said What and Did He?

Even the *“peace” part of the discus-
slon is disrupted by men on the same
side of the fence. One net man attests
that Petrillo assured them that there
would be no strike on February 1 when
the present contract between the sta-
tions and musicians terminates. An-
other net biggie is much less optimistic
and says he left the meecting without

A Goose Dies So Top 4-H
Boy Each Year Wins Trip

MINNEAPOLIS, Dec. 25. — The
death of a goose during the
course of a broadcast in the
studio of WCCO-CBS was marked
this month when the station for
the sixth consecutive year spon-
sored a trip for the Minnesota
4-H Club State health king and
queen to the National 4-H Club
Congress in Chicago.

In 1937, while 4-H poultry
champion winners were being in-
terviewed over WCCO, one of the
prize-winning geese died. In
memoriam, the station began
awarding a prize in the poultry
division annually. Three years
later prize was converted into a
round trip to national 4-H con-
gress.

This year, John Weis, Minne-
sota’s boy health king from St.
Cloud, was selected as one of the
two healthiest boys in the coun-
try at the congress,

any impression that the strike threat
was allayed.

Supposedly, Petrillo asked the net reps
whether they would agree to a clause in
the contract binding them to refuse mu-
sical feeds to any outlet declared unfair
by the federation. This proposal was re-
jected and, one source relates, to the
assembly's surprise Petrillo said “okay,”
there would be no strike and negotia-
tions for a new contract would com-
mence within two weeks. Anyone who
can supply the right solution will be
recommended to write next week’s script
for Inner Sanctum,

Handshake Tops
Net Yule Cheer

NEW YORK, Dec. 25.—The Santa spirit
was abroad in NBC Christmas Eve.

In the flack section, most of the boys
were handling tag-end of yuletide prep-
arations. Already the tall green-and-
white striped packages, gifts to the staff
from Benton & Bowles, had been removed
from desks and taken home.

The net was in festive mood. Niles
Trammell, prexy, and Frank E. Mullen,
v.-p. and general manager, added their
share to their employees’ gayety. They
went thru the offices shaking hands with
their workers and wishing them a Merry
Christmas.

Cardinell Muzak’s New
Program Manager

NEW YORK, Dec. 25—R. L. Cardinell
has been appointed program manager of
Muzak, stepping into his new post after
the first of the year. Position has been
vacated since Ben Selvin, who formerly
held it, was upped to vice-president of
the transcription firm.

s Spell Petrillo P-e-a-c-

Nets Nixing Radio
Editors As Flacks

NEW YORK, Dec. 25.—Flack de-
partment of nets, long the refuge
or radio editors who yen for the
main stems, are no longer in-
terested in hiring newspaper radio
editors, even when there are open-
ings on the staff. The nix is not
a brush-off, it's just that the net
execs figure that every time they
hire another radio-ed they lose a
newspaper outlet for their hand-
outs since the eds, for the most
part, when they step out are re-
placed by office boys and the
radio columns they formerly han-
dled cease to exist.

In other words, every man a net
hires away from a radio editor’s
desk means another newspaper
without a radio pillar—and that
doesn’t help radio publicity. There
are few enough newspapers left
with policies that permit their
editors to use releases without the
nets themselves cutting down the
number, one key net station man
pointed out.

Stan Kenton’s Take
From One-Night Biz
Up Due to Air Show

NEW YORK, Dec. 25.—Altho it was felt
that Stan Kenton’s stint on the Bob
Hope program might hamper the band’s
progress just when it was starting to
climb, the number of single dates that
have been coming his way have some
General Amusement Corporation bookers
thinking that the Hope show has bulilt
Kenton into a hot attraction. Kenton
played 15 one-night dates during De-
cember, many of them bringing $1.000
to 81,250 and the rest $750 with privi-
leges, which went into over-money.

With four broadcasts during the
month, and rehearsals, 15 bookings use
up practically all the leaders’ available
time, During October and November,
Kenton played 12 and 10 one-nighters
respectively.

Four New York Theaters Cop
10 Mil in 1943 With Bands

(Continued from page 3)
the Roxy Is added to the $304,000 he did
in his earlier four-week date at the the-
ater, plus the $90,000 he drew to the
Strand in two weeks.

Following is the breakdown, theater
by theater. (Where another act shared
in the draw, the name is mentioned):

Paramount: BENNY GOODMAN (10
weeks, including four with FRANK
SINATRA), $768,000.

MITCH AYRES, ANDREWS SISTERS
(six weeks), $357.000.

WOODY HERMAN (6), $343.000.

HARRY JAMES (4), $337,000.

VAUGHN MONROE (4), $265,000.

XAVIER CUGAT, HENNY YOUNGMAN
(4). $248.000.

TONY PASTOR (4), $218.000.

JOHNNY LONG, SINATRA, (4) %217,
000.

GRACIE BARRIE, SINATRA (4),
$212,000.

LES BROWN, KING SISTERS (4),
$181,000.

TOMMY DORSEY (coming week, esti=
mated), $85,000.

BOBBY SHERWOOD (1), $40,000.

Strand: SAMMY KAYE (12 weeks),
$521.000.

CAB CALLOWAY (6)« $249.000.

JAN SAVITT, ETHEL WATERS (6),
$248,500.

ABE LYMAN (3). $236.000.

HAL MCcINTYRE, THREE STOOGES,
GEORGE TOBIAS (4), $175,000.
INA RAY HUTTON (4), $169,500.

GLEN GRAY, WILLIE HOWARD (5,
last week estimated), $168,000.

SHEP FIELDS, MERRY MACS (3),
$133,500.

JIMMY DORSEY (2, last two weeks
of run began in 1942), $90,000.

Capitol: PHIL SPITALNY (8 weeks),
$512,000. HORACE HEIDT (5), $282,000.

DUKE ELLINGTON, LENA HORNE (3),
$211,500.

LAWRENCE WELK, YVETTE, TRUTH
OR CONSEQUENCES (3), $186,000.

MORTON GOULD, ALLAN JONES (3),
$180,000.

RAYMOND SCOTT, AL DEXTER,
JACKIE MILES (3), $164,000.

BOB CROSBY (3), $136,000.

CHARLIE BARNET, MARY SMALL,
VICTOR BORGE (2), $120,000.

SONNY DUNHAM, JACKIE MILES (2),
$115,000.

QZZIE NELSON, HARRIET HILLARD,
JACKIE MILES (2), $115,000.

RICHARD HIMBER, LOU HOLTZ
(coming week, estimated). $65,000.

Roxy: ENRIC MADRIGUERA, CAR-
MEN AMAYA (6 weeks), $468,000. JIMMY
DORSEY (4, last week estimated), $420,-
000. A

TOMMY TUCKER (4,
DANNY KAYE), $380.000.

CHICO MARX (4), $269.000.

BOBBY SHERWOOD, CONNEE BOS-
WELL (3), $251,000.

JERRY WALD, CAROLE LANDIS (2),
$150,000.

GUY LOMBARDO (2), $131,000,

three with

ASCAP’S— Gro_ss
For *43 Is Over
IFive Million $

NEW YORK, Dec. 25.—ASCAP’s take for
the final quarter of 1943 hit $1,400,000,
bringing the year's total for the Society
to $5,084,000. Previous takes for this
year were $1,100,000 for the first quarter,
$1,361,000 for the second and $1,323,000
for the third.

Society Collects
More Signatures

For Pact to ’65

NEW YOREK, Dec. 25.—Extension of
ASCAP contracts until 1965 became of-
ficial as of December 1, date to which
the Society extended the deadline for
return of new agreements, when 84.4 per
cent of the publisher members and 83.3
per cent of the writer members returned
signed contracts. The Society had set
itself a goal of approval from 80 per cent
each of the writer and publisher mem-
bership before signatures were taken out
of escrow. Percentages are figured on
the basis of royalty distribution, not
number of members.

Society is still trying to line up the
balance of its membership under new
agreements, requesting those who have
not yet signed to do so in its letter ad-
vising that the extension agreements had
gone into effect.

Three Minutes To Go—But
Army Band in Wrong Studio
Lands on the Right Air

NASHVILLE, Dec. 25.—It took fast
work and quick thinking to get the
Smyrna Army Air Base band on to its
skedded 3:45 p.m. broadcast over Station
WSIX here recently. The credit goes
to Dean Upson, commercial manager of
Station WSM and to program director
Jack Wolever, of WSIX.

The band shortly after 3 p.m. pulled
up in front of WSM and the warrant of-
ficer in charge hustled the men out of
their truck and into the station, intent
on a quick practice session before airing
the boys. He demanded an empty studio
for rehearsal—and got it, and set down
to work right away.

Upson happened to hear snappy tunes
coming from one of his studios, went
down to investigate and found the band
working hard, and the leader excited be-
cause no one had told him where to go
for the broadcast. There were only three
minutes to go.

Upson explained that WSM had no
band program skedded. The warrant of-
ficer was frantic. Upson, thinking fast,
called Wolever at WSIX and discovered
that the band was due there. Wolever
was wringing his hands because no band
had shown up.

With only two minutes left to go WSM
got its engineers working end piped the
program into WSIX.

Lilley Out, Gil Babbitt in
As WCAU Publicity Director

PHILADELPHIA, Dec. 25.—George Lil-
ley resigned as director of publicity and
special events of WCAU, effective today
(25). Former radio editor of The Phila-
delphia Record, Lilley has not announced
his new affiliation, said to be with a
radjo publicity agency in Hollywood.
Replacing him on Monday (27) will be
Gil Babbitt, who leaves the newsroom of
NBC in New York for the post. Babbitt
was publicity director of WPEN here
before going with NBC.

World Signs Jazz Bands

NEW YORK, Dec, 25.—World Broad-
casting evinced an interest in hot bands
when it signed Teddy Wilson and Ben
Webster for transcription dates, each for
three sesslons. Both Wilson and Web-
ster have small jazz outfits,
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NBC OnlyNetTo
Hold Out on Eve

Bands Jamboree

NEW YORK, Dec, 25.—National Broad-
casting Company is continuing its policy
of not using band remotes even on New
Year’s -Zve, altho other nets will carry
traditional cross-country pick-ups from
midnight on. CBS and the Blue, which
have also been easing off on remotes,
have both skedded three hours of band
pick-ups from 12 to 3 am. Mutual,
which goes in heavily for band remotes,
has four hours skedded, starting at
midnight. CBS line-up includes Count
Basie, Tomuny Tucker, Ray Pearl, Charlie
Spivak, Sonny Dunham, Eddie Young.
Abe Lyman and Frankie Masters, all
playing 15-minute shots; Harry James
and Shep Fields for 12 minutes each,
and Guy Lombardo for 27 minutes,
Programs will emanate from New York;
Newark, N. J.; Chicago, Decnver, Los
Angeles and Hollywood.

Mutual has skedded Enric Madriguera,
Ted Lewis, Guy Lombardo, Abe Lyman,
Shep Fields, Count Basie, La;wrence Welk,
Del Courtney, Griff Willlams, Jimmy
Joy, Blue Barron, Bernie Cummins,
George Hamilton, Hal McIntyre, Eddie
Lebaron, Alvino Rey and Henry King
for 15-minute shots in that order.

Too Many Girls at
Capitol, Himber’s
T hrush Sits It Out

NEW YORK, Dec. 25.—Marjorie Lee,
vocalist, under tontract to Richard
Himber, is laying off on salary for the
four weeks that Himber plays the Capi-
tol Theater here hecause of the number
of featured girls in the stage layout.

Miss Lee is filling in the four weeks
by playing club dates for Music Cor-
poration of America, singing with
Johnny McGee, Bobby Hackett and
other bands.

Columbia Follows
Victor With Sinatra
All-Voeal Waxing

NEW YORK. Dec. 25.—As anticipated,
Columbia Records, following Victor's
lead. is bringing out an all-vocal wax-
ing of Frank Sinatra singing two of the
tunes from his Higher and Higher pic.
Tunes are I Couldn’'t Sleep a Wink Last
Night and A Lovely Way To Spend an
Evening. Victor released two sides by
Perry Como last week.

Jordan, Armstrong Play
Competish; Jordan Clicks

HOUSTON, Dec. 25.— Two *“Loulis,”
Armstrong and Jordan, played in com-
petition here. cutting into Armstrong’s
box-office draw

Armstrong, playing the Coliseum (ca-
pacity, 15,000), drew 560 customers at
$1.25 admission. Jordan, holding forth
at the Auditorium, packed in a crowd of
3,710 at a 99-cent fee.

Spots are four blocks apart on the
fringe of the downtown district.

HOLLYWOOD, Dec. 25.—Louis Jordan
and His Tympany Five did a two-day lo-
cation date at Universal on the Three
Cheers jor the Boys set, working in
scenes with George Raft. Outfit re-
corded three tunes—Is You Is or Is You
Ain't My Baby?, Sweet Georgia Brown
and Five Guys Named Moe.

No More Picketing by 802

NEW YORK, Dec. 25.—Local 802, AFM,
last week removed pickets from all spots
regardless of the status of negotiations.
Action was deemed politic by union of-
ficials who felt the public might mis-
understand the picketing as strike ac-
tivity which does not exist because of
the AFL “no strike” pledge.

Resulting cash saving to the union is
an item sincc the fund from which the
member-pickets were paid is considerably
shrunken due to the curtailment of the
3 per cent relief tax that was voted out
this year.

Only Rose Knows

NEW YORK, Dec. 25. Dick
Wilson, who Ieads the band at
the Coq Rouge here, reports that
since the opening of Carmen
Jones, the dancers arc requesting
RBizet’s Habanera and Torecador
Song—only the operatic selec-
tions are being identified by the
titles Oscar Hammerstein has
given them, Dat’s Love and Stand
Up and Fight. 1f operas continue
being transformed into pop pro-
ductions band leaders’ books will
have to stock Let's Croon a Tune-
and Swoon (Celeste Aida), You
Burn Me Up (The Imwmolation

from Gotterdammerung) and
Messin’  With Jess (Vesta La
Guibba).

And pubs like Ricordi, Bchirmer
and Pischer will be puiting on
drives Lo top the “sheet.” ’

GAC’s One-Night
Dept. Booking Dates
In Jan., Feb., March

NEW YORK, Dec. 25.—General Amuse-
ment Corporation’s one-night depart-
ment here is busy booking ahead for
bands that will be on the road during
January, February and March. Jay Mc=
Shann will have !five weeks in the
South, starting January 14; Jerry Wald
will have three weeks after January 25
on his way up from Miami, and Louis
Jordan will be in the South for two
weeks in Pebruary.

Benny Carter, who has 13 open days
between theater dates, starting February
11, has already been sold for 11 one-
night promotions in New England.
Carter is also being-set for some dates
in the Midwest en route to the Coast
in March.

Goodza;, Ellington

Hit Norfolk Hard

NORFOLK, Va., Dec. 25—Ituke Elling-
ton comfortably filled the Palomar, and
Benny Goodman hroke the house record
for the present operator, Jack Kane, in
one-night stands during the last two
we€ks.

Ellington grossed $2,767.60 (1,258 paid
admissions at $2.20), and Goodman
turned away several hundreds after the
house capacity (1,600) was reached. The
gross for Goodman was $3,520,

Earle’s Empty

Seats Echo to

The Voice; Philly Oversold,
Disk Shops Were Underfed

PHILADELPHIA, Dec. 25—Personal ap-
pearance of Frank Sinatra at the Earle
Theater for the week ended Thursday
(23) meant absclutely nothing to both
the retail rccord dealers or to the music
machine operators. Ouvdinarily, such a
“personal” would find the fans swamp-
ing the record counters and overflowing
the machines with nickels. As far as
such trade stimulation was concerned, it
could have becnnt Moe Bolero at the Earle
instead of the Voice. No fault-finding
with Sinatra or his magnetic power. It
was simply that there were mo records
to be had.

Motor Parts Campany, local record dis-
tributor for the Columbia label, froze ali
shipments of Sinatra records for a month
or more in advance, hoping to pile up
enough records to supply the dealers
with a generous amount of sides the
moment Sinatra hit town. In fact, Mo-
tor Parts withheld shipment to the out-
of-town dealers last week in order to
spread the supply thicker among the city
dealers in better position to cash in on
the “personal.” However, Wwhat was
hoped to be a pile was barely more than
a pimple, with the large central-city
dealers getting a bare 50 or so. And with
the great demand for Stnatra records, 1t
amounted to none.

In fact, dealers declared that if they
had the records, they wouldn’t even need
Sinatra in town to sell them. And so far
as the music machine operators, who
have become the stepchildren as far as
the record distributors are concerned,
they had to be satisfied to return the
weather-beaten surfaces of All or Noth-
ing at All for the Juke-box salute to the
Voice.

Theater Has Headache, Too

While the final box-office returns are
not in as yet, Sinatra will fall far below
the $52,000 goal set up by the house.
Rusiness at the early-morning shows,
house opening at 9:30 to get in seven
shows a day, have been disappointing,
even for the opening Friday and Satur-
day. Bumper crop of empty seats at the
early-hird matinees blamed on the ad-
vanced prices set up for the Sinatra
stand. Instead of the regular 45, 57, 75-
cent standard, prices were hiked to 65, 75
and 85-cent levels. And the kids—and

grown-ups, are plenty sore, with both’

Sinatra and the house management be-

Esquire Giving Jazz Iis All
With Special Issue, Concert
And Bonds To Top Jammers

NEW YORK, Dec. 25.—Esquire maga«
zine really worked itself up a promo-
tion when it polled a group of jazz
critics to pick what they considered the
All-American jazz band. Mag, which is
devoting its February issuc to a special
Jazz edition, in addition to printing a
jazz book including biographies and art
work, will invacdc the Metropolitan Opera
House here January 18 to present a con-
cert by the contest winners.

Charles Friedman, who had a fling
at Broadway opera as director of Carmen
Jones, will stage the Jazz session at the
Met, which falls on the opening night
of the government's Fourth War Loan
Drive. Seats will be sold for War Bonds,
with house scaled at $25 to $100, and
Station WJZ hcere i3 setting up a special
bond booth in its building to sell
tickets.

Plus that, Columbia Records is put-
ting out a special album, to he called
Esquire’s All-American jazz band, com-
posed of re-issues of waxings by the
winners.

Judges for the All-American jazz band
were Robert Goffin and Leonard Feather,
acting for Esquire; Sgt. G. Avakian, E.
Sims Campbell, Abel Green, Pvi. John
Hammond, Roger Kay, Harry Lim, Paul
Edward Miller, Bucklin Mcon, Baron
Timme Rosenkrantz, Frank Stacy,
Charles Edward Smith, Bob Thiele,

Barry Ulanov and Elliott Grennard,
music editor of The Billboard.

War Bonds totaling $10,000 will be
distributed to winners, plus Esky statu-
ettes.

The Winners
Winners for first and second place
were:
Trumpets:
Williams.
Trombones: Jack Teagarden, Lawrcence
Brown.

Louis Armstrong, Cootie

Clarinets: Benny Goodman, Barhey
Bigard.

Saxophones: Colcman Hawkins, Johnny
Hodges.

Pianos, Art Tatum, Earl Hines.

Guitars: Al Casey, Oscar Moore.

Bass: Oscar Pettiford, Milton Hinton,
Al Morgan (last two tied).

Drums: Sidney Catlett, Cozy Cole.

Odd instruments: Red Norvo (xylo-
phone), Lionel Hampton (vibraphone).

Armed forces favorites: Artie Shaw
(clarinet), Willie Smith (drum). Last
two tied.

Maule vocalists: Louis Armstrong, Leo
Watson.

Femule wvocalists: Billie Holiday, Mile
dred Bailey.

The Billboard man concurred with ma-
Jority of the judges on Williams, Good-
man, Hodges, Moore, Cole and Miss
Bailey.

ing blamed for jacking up the Dprices.
Showed the peeve all week by remaining
away in droves with the house relaxing
on its intention to empty the house out
after cach show to make for turnover.
Early part of the week found the Kids
staying on for following shows.

Ticket hike found many lodging coni-
plaints with the OPA, which found it
necessarv to make public pronouncement
that it had no control over prices charged
for entertainment, being concerned only
withh prices of commodities and hardly

considered “swooning” as falling into
that category.
Disappointing business (gate hi