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OST MALONE IS BACK ON
top: The rapper’s “Psycho”
climbs from No. 2 to No. 1
on the Billboard Hot 100,
marking his second chart-topper on
the list and featured artist Ty Dolla
$ign’s first. The song and Post
Malone’s first No. 1 — “rockstar”
(featuring 21 Savage), which ruled
for eight weeks beginning last
October — are from his second LP,
beerbongs & bentleys, which debuted
atop the Billboard 200 in May.
“Psycho” reigns with 98.2 million
in airplay audience (becoming Post
Malone’s first Mainstream Top 40
No. 1), 30.3 million U.S. streams and
37,000 downloads sold (aided by
a 69-cent iTunes Store sale price)
in the tracking week, according to
Nielsen Music.

Therapper’'s single
with Ty Dolla$ign
reaches the summit
inits 15th week on
the Hot 100.

“Psycho” reaches the Hot 100’s
top spot in its 15th week on the
chart, all spent in the top five after it
debuted at No. 2 on March 10. The
song ends a record-tying streak of
three straight No. 1s that debuted at
the summit: Drake’s “God’s Plan”
(11 weeks at No. 1) and “Nice for
What” (six), as well as Childish
Gambino’s “This Is America” (two).

Thanks to those four chart-
toppers, rap songs have now
led the Hot 100 for a record-
extending 20 consecutive weeks.
The genre previously linked as
many as 16 straight frames on top
in 2003, courtesy of 50 Cent’s
“In Da Club” (nine weeks); Sean
Paul’s “Get Busy” (three); and
50 Cent’s “21 Questions,” featuring
Nate Dogg (four). —GARY TRUST
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#AurRaAUSATOUR2018

Ozuna, the most popular music artist in

the world unveils a brand new concert
production with the 30-city AURA USA
tour 2018. Topping his maiden, highly

acclaimed sold-out Odisea tour and
jam-packed with state of the art LED
screens, sound, lights and pyrotechnics;
the production will surely surpass all
expectations. His music repertoire

features more than 2 dozen Billboard

charting songs, from the timeless
classics to the powerful collaborations
with top artists from around the world
that have catapulted the Puerto Rican

singer to global stardom.

Embrace the music, feel the rhythm, join
the collective feeling and allow yourself to
be completely surrounded by Ozuna's

AURAI

Winner - 2018 Billboard Latin Music
“"Artist of the Year”

Awards

2018 Billboard Music Awards
“"Top Latin Artist”
“"Top Latin Album”

Winner -

Most viewed artist globally on YouTube

in 2018 with over 4.9 billion views.
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Streaming Sidesteps The Labels

Spotify is licensing music directly from unsigned acts and managers,
while Apple Music backs its own artists. Will indie labels survive?

VER THE PAST YEAR,
Spotify has been
offering to pay a number
of artist-management
firms several-hundred-thousand-
dollar advances in exchange for
licensing their acts’ music directly
to its streaming service. These
deals cut out record labels and
independent distributors, and yield
more revenue per stream for Spotify,
the musicians and their managers.
Since Billboard reported the terms
of some of these offers
on June 6, Spotify’s stock
has climbed 4 percent,
to about $171 per share,
as of June 13.

But the music industry
hasn’t reacted to the
news with the same gusto as the
market. As it steadily amasses
subscribers —now counting over
75 million — Spotify’s quiet overtures
to managers and artists threaten the
business models of indie labels and
distributors in particular, say sources,
while creating more competition for
major labels as well.

The Stockholm-based service

$250K

Advance Spotify offered to
some management firms,
according to sources

BY HANNAH KARP

isn’t the only streaming company
scouting talent with which it can

ink direct deals. Apple Music is
exploring similar models, according
to one attorney familiar with Apple’s
strategy, and is also supporting a new
record label, 12 Tone Music, helmed
by 79-year-old industry veteran
Doug Morris, a close friend and
mentor to Apple Music leader Jimmy
lovine. The Apple-backed label’s
first big release is slated for July:

the first of three albums it will issue
by Anderson .Paak.
Apple has thrust the
artist into the spotlight
in 2018, casting him

in a commercial for its
HomePod speakers and
scoring a TV ad for its

Beats by Dr. Dre headphones with his

latest single, “Bubblin.”

“For a long time, the labels had
a stranglehold on advances, but
nowadays, the labels are not the only
ones that can spend that money,”
says a management executive. “Wait
until Spotify starts moving beyond
signing direct artist deals and then
going to signing producers who

can develop artists and bring them
aboard the service, too. That will
create a sea change.”

Spotify is still somewhat limited
in the types of deals it can sign
with talent: Its current licensing
agreements with the majors
explicitly prevent it from competing
in a substantial or meaningful way
with the labels’ core businesses.
Spotify isn’t supposed to buy
catalog or musical recordings, for
example, under the terms of its
major-label deals.

But Spotify has some wiggle room,
since the contractual language
preventing it from competing with
the labels head-on is likely a bit
“fuzzy” so as not to ring alarm bells
with antitrust authorities, says a
source. And Spotify isn’t seeking
ownership of artists’ masters like
the majors do, nor is it asking for
exclusive content, sources tell
Billboard. Managers and artists
that sign direct licensing deals with
Spotify can then do separate deals
with other services.

Major labels still offer a suite
of benefits that Spotify doesn’t,

THE OVER UNDER
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Lil Wayne settles a legal battle
with Cash Money Records, clearing
the way for the release of his long-
delayed Tha Carter V album.

Azealia Banks’ Twitter accountis
deactivated after she fired insulting
tweets at RuPaul’s Drag Race
season 10 queen Monét X Change.

With his latest release, Vibras,
J Balvin earns the most first-week
global streams ever for a Latin
album on Apple Music.
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of course, including radio
promotion, physical distribution,
A&R and richer advances. But

an independent-label executive
says that Spotify’s offers to acts
and managers are “especially
unfriendly” to indies, which “don’t
have the monetary power” to
compete at the same level. “We’re
competing with Kobalt, with
[Kobalt’s label services division]

Some indie acts say they are
tempted to sign direct deals with
Spotify not just for the advance fee
and the higher potential payouts per
stream, but for the prospect of better
placement on top playlists —key
real estate that some managers say
has become increasingly difficult
for their indie artists to score in
recent months. Though not all acts

AWAL, with [Capitol Music Group’s “Labels are n()t

indie distribution arm] Caroline
—it’s not great to have another
hat thrown in,” says the executive,
adding that indie companies have
little leverage to prevent such
deals because Spotify is “such a
big part of our business, we’re not
in a position where we can’t work
with them.”

A digital-music executive,
meanwhile, says streaming
companies’ direct deals with artists
will also “hurt the distributors and
the marketing firms being set up to
offer label services to artists who
own their own masters.” Those
include Ghazi Shami’s EMPIRE
and Steve Stoute’s UnitedMasters,
which raised $70 million in 2017
from investors including Alphabet,
Andreessen Horowitz and
20th Century Fox.

the only ones
that can spend
that money.”

—Management executive

who've already made direct deals
with Spotify are shooting to stardom
— one such band has received less
playlist promotion than it had hoped,
a source close to the act tells Billboard
— Spotify’s support of some indie acts
in recent years, such as Major Lazer,
has been crucial to their success.
Spotify hasn’t signed direct
licensing agreements with every
artist it promotes: Its RISE program,
for example, features a mix of major-
label and indie acts, from Karol G

to Jorja Smith. It also
hasn’t disclosed which
artists it has done
individual deals with,
cautioning those acts
not to say they are
“signed” to Spotify.
But it can save money
by giving tracks it has
directly licensed more
spins or better playlist
placement, since, at
least in some of those
cases, it is paying the
act only 50 percent of the revenue
per stream, say sources, slightly

less than the 54 percent it pays on
average to major labels in the United
States, according to Billboard’s
calculations. Those savings could
add up quickly.

In a statement last year,
following controversy over the
placement of tracks by little-known,
pseudonymous producers on its
mood-based playlists, a Spotify
representative said, “We do not
favor any tracks on our playlists
due to costs.”

But MIDiA Research managing
director Mark Mulligan says
Spotify’s tune has changed since the
company was listed on the New York
Stock Exchange in April and must

A New York billboard for Smith, a Spotify RISE artist.

now aim to become profitable. “As
the bellwether of streaming, Spotify
has been dictating the narrative for
years, but always with the focus of
being a partner for rights holders.
Now that it is public, Spotify has
found that tough talking trumps
sweet talking,” wrote Mulligan in a
June 12 blog post. “Speaking from
the experience of months of deep
conversations with large institutional
investors, Wall Street has pumped
money into Spotify stock not because
of how it will help labels’ businesses,
but because they expect it to replace
labels, or, at the very least, compete
with them at scale.” @

Additional reporting by Ed Christman,
Melinda Newman and Dan Rys.

Why Openly LGBTQ Acts Are On The Rise

Long warned against coming out, the artists now telling their stories are amassing followers — and support from labels

BY STEPHEN DAW

he global music
industry is enjoying a
golden age of queer
representation:
Bisexual phenomenon
Halsey had her first top 10
hitin 2017 with “Bad at
Love,” asong about queer
romance; Hayley Kiyoko
and Kehlani saw their first
music video together gain
millions of views in a matter
of days; Troye Sivan even
got to flaunt his sexuality
during a Saturday Night Live
performance in January.
It's a paradigm shift
from decades past, during

which openly queer artists
like NSYNC's Lance Bass,
Ricky Martin and Years &
Years singer Olly Alexander
discussed being warned
by others, both inside and
outside the music industry,
that coming out could be a
career-ending move.

One reason for the shift:

Artists brave enough to
discuss their own sexuality
are scoring big points with
fans on social media.
“Honesty is winning these
days,” says RCA Records co-
president John Fleckenstein,
noting that young audiences
are looking for authenticity
from those that they follow.

“There’'s a much more direct
kind of interaction with fans.”
The music business also

has had to keep up with its
fans. Capitol Music Group
COO Michelle Jubelirer says
that “the younger generation
is more open now than it ever
was. That requires everyone
to be more open.”

From left: Kiyoko’s video for “What | Need,” featuring Kehlani; Halsey’s “Bad at Love” clip.
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But although CMG has
signed some of the most
popular LGBTQ artists
today, including Halsey,
Sivan, Sam Smith and MNEK,
Jubelirer says the company
doesn't “categorize them by
their sexuality; we sign each
artist based on their unique
ability to tell their stories.”

Says Fleckenstein, “If that
part of their life is important
to them, and if they feel like
they want to speak about it
and have it be a part of their
message, then that decision
generally finds its way into
the DNA of their music." @

BILLBOARD: ERIC CHAKEEN. HALSEY: COURTESY OF CAPITOL RECORDS. KIYOKO: COURTESY OF ATLANTIC RECORDS.
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Stein’s New Release

A book by the Sire Records chairman and Warner Bros. vp
details the life of one of the most respected men in the business

BY ED CHRISTMAN

n the purest sense of the term,

Seymour Stein is a record

man, having made his living

discovering, signing and
nurturing some of the greatest
rock’n'roll music ever released. Acts
like the Ramones, Talking Heads and
Madonna all have at least one thing
in common: Stein signed them to his
Sire Records.

Stein, 76, is still actively working
at Warner Music Group, but his
career dates back to 1958, when,
as ateenage assistant in Billboard's
chart department, he helped create
what is now known as the Hot 100.
In 1966, Stein co-founded Sire
Records, signing bands like Focus
and Renaissance before stumbling
onto the downtown New York punk
scene of the 1970s. The rest, as they
say, is history.

Ina new autobiography, Siren
Song: My Life in Music, co-written
with Gareth Murphy and released
June 12, Stein chronicles his 60-year
career, his personal evolution and his
friendships with top artists. He sat
down with Billboard to reflect on his
life in the music business.

How did you know you wanted to
be in the music business at age 15?

| am not a songwriter, singer,
musician or a producer, and the good
thing aboutitis | realize it and have
known it from the start. It's my ears
that got me through. When | hear
great music, even now, it brings a
smile to my face. | am glad that |
have that ability still left in me, even
though I'm not the same person | was
30 or 40 years ago. But | still have the
passion for discovering new music.

How did the industry react when you
started signing punk bands?

Miles Copeland threatened to take
his acts off of Sire because of the
Ramones. Later, he changed his
opinion. Clive Davis also didn't get
the Ramones. But because of the
attitude toward punk, | had very

few competitors down there. Still, |
worried about the competition. It took
11-and-a-half months of anxiety to
finally get the Talking Heads to sign

a contract. | thought they were so
fantastic, and | was so worried that
someone else would come along and
offer them a lot of money.

Just like you were early to punk,

you have been touting the Asian
music market for a while. BTS is huge
now. How do you stay ahead of the
curve?

BTS is not my kind of music, but they
were the band | enjoyed the most at
the Billboard Music Awards. India’s
day and China’s day will come. If | had
real power, | would have our Australia
company go out and be more active
in Asia.

You write that you were troubled
by the role that then-Warner Bros.
president Mo Ostin played in your
career.

Clockwise from top:
Stein (center) with the
Talking Heads' David
Byrne and Madonna
in 1996; with Bette
Midler (left) and
Danny Devitoin 1999;
the cover to his new
book, Siren Song: My
Life in Music.

Mo has no ears, but he worked with
people like Joe Smith, who is a very
good record man. Mo was a good
businessman, but he never listened
to anything. When | wanted to sign
Madonna, he told staff | was signing
too many acts and turned me down.

Are today’s leaders at the majors
aware of their own labels’ heritage?
The heads of the majors now are
English. Americans always believed
the music business was all about
America. English executives have
agreat international background.
That's what the industry needs to
have, a global outlook. @

distribution “have blurred the geography of success

like ‘top Anglophone-African music export,’

that

Midem Plots
Awards Show

With the new data-driven honors
to kick offin 2019, the global music
confab sets its sights on the Grammys

BY CHERIE HU

On June 7, the Midem Music Conference announced one
of its most ambitious ventures yet: a new, data-
driven awards event called the Midem Music Awards,
set to launch in June 2019.

To assemble the award categories, which have yet
to be revealed, Midem is partnering with music data
platform Soundcharts to pull in data from streaming
services, social media and ticketing platforms to
give voice to more international markets.

New means of creation, collaboration and

in music,”singer-songwriter Imogen Heap told the
crowd in Cannes. “The global community of musicians
and innovators are breaking through in increasingly
unexpected ways."”

As The Recording Academy faces criticism for lack
of diversity and inclusion at the Grammys and seeks
a leader to replace Neil Portnow, who will step down
next summer, new data-driven awards shows represent
another potential challenge to the Grammys’
relevancy in the modern
music business.

The Billboard Music
Awards also base
nominees and winners on
data, reflecting U.S.
consumption. But the
Midem Music Awards are
looking globally.

“Data allows us to
create categories that are
difficult to handle on a
voting basis,” says David
Weiszfeld, co-founder/CEO
of Soundcharts. “If you
want to create a category

Talent manager Scooter Braun onstage at the Midem Music
Conference at Palais des Festivals in Cannes on June 7.

will be hard if you're working with a human voter base
skewed toward the U.S. and Europe.”

Another potential advantage is the flexibility
to change category formulas from year to year to
reflect shifting relevance and market share of
streaming and social media platforms.

“Next year, with its licensing deals in place,
Facebook will probably be a more important platform,”
says Bobby Simms, founder of music startup Emoticast
and strategic adviser to
Midem. “We’1ll change the
formula to mirror the
market."”

Yet even in a data-
driven music industry,
gatekeepers still have
influence. “It might
be true that if you're
giving an award based
purely on data, then
it’s more merit-based
than voting,” says
Weiszfeld. “But you also
don’t become No. 1 by
accident.”
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To succeed is to give back—to honor the passion of
these recipients, Live Nation has made a donation to
House of Blues Music Forward foundation.

LIVE NATION




Stills from official
2018 anthems, and
their brands: 1Balvin’'s
“Positivo” (Telemundo);

2Nicky Jam, Will Smith
and Eralstrefi’s “Live
1tUp” (FIFA); 3Royce’s
“90 Minutos” (Sprint);
4Derulo’s “Colors”

The World Cup Of Music

The streaming boom is producing more playoff tunes than ever before

BY LEILA COBO

he competition has always been tough for

artists who want to launch music at the

FIFA World Cup, which drew 3.2 billion

viewers across its 64 games in 2014,
according to FIFA and Kantar Media, compared
to the roughly 103 million who watched the
Super Bowl in February.

But for the 2018 edition, taking place June 14-
July 15in Russia, there is a record number of
musical contenders as streaming services
amp up their World Cup-themed
playlists and offer unofficial anthems
the opportunity to become hits —
without necessarily being performed
during the opening ceremony.

“There are more songs than ever,”
says Dusko Justic, vp international
marketing and partnerships for Sony
Latin/lberia Brands. “Media partners
see the power of the music, and
everyone is deciding to create their
own representation of the song.”

Sony Music Entertainment’s artists
have long had an advantage, since
Sony has been FIFA's official anthem
partner for many years: The label

1.8B

views to date of
Shakira’s “Waka
Waka (This Time for
Africa)” video

highlighting fans and artists in four team markets,
while Deezer, which already had deals in place with
Manchester United and FC Barcelona, has added
32 playlists from artists representing the 32 World
Cup countries. According to Deezer, average daily
streams of older playoff songs have exploded on

the service in the last two months: Shakira’s “Waka
Waka (This Time for Africa)” by 110 percent and
Carlos Santana’s “Dar Um Jeito (We Will Find a
Way)" by 365 percent, for example. Artists who have
created new World Cup tunesinclude
Shawn Mendes, who issued a version

of his “In My Blood" to support Portugal,
while the video for Universal Music
Group’'s “Love” features players from the
Colombian team. Even the United States,
shut out of the competition, will have
asong through Major League Soccer,

972 M whichis debuting a TV spot during the
World Cup featuring Miguel.
views of Shakira’s

2014 World Cup song,
“Lalala”

561M

views of Shakira’s

“Streaming and digital have totally
changed the equation for us,” says
Peter Blacker, executive vp digital
and emerging business for NBCU/
Telemundo Enterprises, which is
promoting J Balvin and Michael

released the official 2018 World Cup “Hips Don't Lie” Brun'’s "Positivo” as the official song for
song, “Live It Up,” performed by Nicky performanceatthe  Telemundo Deportes, the U.S. Spanish-
2006 games

Jam, Will Smith and Era Istrefi and
produced by Diplo, who owns a stake in
the Phoenix Rising soccer club. Sony also released
longtime World Cup sponsor Coca-Cola'’s official
track, “Colors,” by Jason Derulo featuring Maluma,
as well as Sprint’s song, “90 Minutos,” by Prince
Royce featuring ChocQuibTown.

But streaming services are expanding the playing
field: Spotify is promoting World Cup playlists
forindividual countries as well as a video series

language broadcaster of the World Cup.

One trick to winning the musical
match, says Justic, is an artist, songwriter or
producer “who has an understanding of the sport
and the global audience.” That may be one reason
why Shakira, married to Barcelona soccer star
Gerard Piqué, has dominated the song contest
for years. And Maluma, a former junior division
player, has helped “Colors” amass over 96 million
views worldwide. @
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NEW BOX-SET STRATEGY:
WHOLE LOTTA STUFF

Guns N' Roses whets fans’ appetites
with the number of keepsakes offered
in an upcoming UMe compilation

BY KAREN BLISS

At the end of June, Universal Music
Enterprises will be ready to ship its most
elaborate box set ever: an 80-plus-item ode
to Guns N’ Roses’ classic 1987 debut, Appetite
for Destruction. The collection includes
four CDs, previously unreleased recordings,
videos, vinyl, skull-face rings, a turntable
mat, collectable coins, replicas of early
concert flyers, temporary tattoos and a dozen
lithographs visualizing each song, as well as
a 96-page hardcover book filled with personal
photos supplied by frontman Axl Rose.

While the $1,000 package is not the most
expensive box set to hit the market — Kiss’
Gene Simmons said in 2017 that he would
personally deliver his latest $2,000 box
set for an additional $50,000 fee — UMe
president/CEO Bruce Resnikoff says that
Appetite for Destruction — Locked N’ Loaded
Edition is “the most expansive, and that’s
the difference here — the amount of music
memorabilia, photos, et cetera in the box
is unparalleled.” He says the unprecedented
quantity is aimed to both “satisfy the most
ardent collector and introduce that music to
a young fan of the future who hasn’t had the
chance to hear it the way it was meant to be
heard, and the way it should be heard.”

After three years in development, UMe
has produced 10,000 units of the box
sets, meaning it could rake in as much as
$10 million in revenue, though UMe did
not comment on what it expects to earn
in profit. The company releases between
three and five box sets priced above $500
per year, and issued 38 sets over $200 in
2017. Such collectors’ editions represent a
growing slice of physical sales for record
companies as regular CD sales decline.

The band, which reunited in April 2016,
expects most sales to come from abroad as it
tours Europe this summer.

The Appetite for Destruction — Locked N’ Loaded
Edition contains arecord 83 items.

BALVIN: COURTESY OF UNIVERSAL MUSIC LATIN ENTERTAINMENT. JAM, ROYCE: COURTESY OF SONY MUSIC LATIN. DERULO: COURTESY OF WARNER BROS. RECORDS. BOX SET: COURTESY OF UNIVERSAL MUSIC GROUP.
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FROM THE DESK OF

Lyor
Cohen

A new subscription streaming
service has the industry veteran
striding into his latest act

BY DAN RYS
PHOTOGRAPHED BY MATT FURMAN

OUTUBE’S OFFICE COMPLEX
on the fifth floor of Chelsea
Market in Manhattan is nearly
empty at 9 in the morning. But
Lyor Cohen’s day has already started.
“My primary job is to create connective
tissue between the labels and the creative
community and Google and YouTube. And
that’s a lot of meetings together,” he says,
sitting down to a bowl of cornflakes in the
office’s high-ceiling micro kitchen.
Cohen, §8, has had his work cut out
for him in the year-plus since he left the
independent label he co-founded, 300
Entertainment, to take on the role of global
head of music at YouTube. The video
giant has had a fraught relationship with
the music business, criticized for what
the industry sees as low payouts on its
ad-supported platform and unauthorized
user uploads of copyrighted music that
YouTube’s system doesn’t catch. Last
August, Cohen penned a blog post on the
“disconnect” between YouTube and the
industry, which he worked to overcome.
“Prior, [YouTube would] make a deal
with the industry, go away for a few
years and then come back. That is where
misunderstandings happen,” he explains.
“It’s really hard to find an artist and break
them. If Google and YouTube understand
how difficult it is, they could think about
ways to improve that part of the business.”
Cohen would know: His 30-year-plus
career began as a concert promoter in
Los Angeles —where he met Run-D.M.C.
— and as an ambitious young executive
during the nascent days of Def Jam, where
he rose to head the company before leaving
in 2004 to take the helm of Warner Music
Group. After being pushed out of WMG
in 2012 in what he has described as a
“boardroom coup,” Cohen launched 300,

breaking acts like Fetty Wap and Migos.

In 2006, Cohen led negotiations that
made WMG the first major label to sign
alicensing deal with YouTube. A decade
later, as streaming exploded primarily
through Spotify and Apple, his concerns
about a distribution duopoly led him back
to YouTube. He calls leaving 300 “insanely
difficult,” and he’s still an investor.

Now, with the May 22 launch of YouTube’s
new subscription streaming service,
Cohen is hoping to disrupt that status quo.
“The present and future of our business is
direct-to-consumer,” he says. “We're the
only place on the planet where labels can
do both commerce and social interaction.”

You've been at YouTube for over a year.

How have things gone?

I'm super encouraged. Everybody doesn’t
have their arms raised to fight, they have
their arms reached out to hug and figure
out how to help us improve the creative
landscape. Instead of, “You guys are

bad actors,” I'm only hearing, “What

can we do to help you be successful?”

I am mission-focused. I was so scared
about a highly concentrated distribution
landscape that I set aside 300 to come
and try to have Google and YouTube work
together with the creative community to
build all sorts of tools to make their lives
easier. That’s what keeps me moving.

“One of my big issues
thatl have with the
industry is the lack of
fraternal and paternal
order,” says Cohen,
photographed June5at
YouTubein New York.
“We need to celebrate
people’ssuccesses
more. It'snotazero-sum
game. Everybody canbe
successful.”

20 BILLBOARD | JUNE 16, 2018



GROOMING BY LAURA COSTA AT ENNIS

Is your approach to the job different
now from when you were at a label?
No. I made an early declaration that I was
going to be my most authentic self. The
last thing this organization needs is a fake
creative person trying to talk and walk
like an engineering [person]. One of the

alot in test mode — they call it “dog food,”
which is internal to Google. I get dog food
all the time. Different parts of the company
trying to test something early on that you
play around with and give feedback. The
kids in the industry, consumers, are getting
hit with a lot of options. How you cut

“The present and future of our business
is direct-to-consumer.”

signatures that I've had throughout my
career is I helped define what an immersive
relationship was, whether it was Def Jam

or Warner; deep connective tissue with

the creative community was [important].

If we start creating a label infrastructure,
introducing our engineers to people
throughout the organization so they can
help imagine new products for the industry,
that to me was very simple.

What have you learned in your career
that helps inform what you do now?
Very quickly, I realized if I could surround
myself with people significantly better than
myself, I'd increase the odds of success.
When you hire incredibly competent
people, you don’t have to micromanage.
And, people don’t wake up as mercenaries.
It’s not simply economic for them. So
giving them incredible amounts of
accolades —accolades and money —
because money talks and bullshit walks.

What feedback have you gotten from
the YouTube Music app?

Amazing feedback, and by the way, we're
going to iterate and iterate. I'm very
proud of the app. You asked me what

I have learned — to be hyper-aware of
constructive criticism. That’s why they do

through the clutter, your first impression,
should be a very good one.

After the app was released, Irving
Azoff tweeted, “YouTube’s rates are

a threat to artists’ livelihood.” What
would you say to that?

I say that if you take a look at any media
business, you would see that either 60-40
or 50-50 comes from advertising and
subscription. So history will prove him
wrong. Irving is a lovely guy, but he also
wants to have his name relevant in the
newspapers. Obviously, someone hasn’t
sent him the memo about how powerful
the advertising industry is and how much
money is deployed to advertising, and
the growth of our business is astounding.
And it’s really still new. You’re watching
segments of the world leaving traditional
media and going to digital, and with
digital we’re capturing a lot of the value.
The creative community will enjoy the
benefits of that. But we are now going

to layer in a subscription service, so by
having both it’ll be incredibly healthy for

1 A starter kit for the YouTube
Music Premium app, which
Cohenis helping distribute to
executives across the music
industry to show off the app’s
features.2 Cohen'’s customized
boombox from YouTube’s

2018 Grammy party, one of 50
such stereos from the 1980s
giventoguests.3 Asigned

copy of The Individualist by
photographer Ricky Powell,
who got his start shooting one of
DefJam’s firstacts, the Beastie
Boys.4Cohen’s treadmill desk,
with aview of the Hudson River.

the artistic community. But listen, all my
life I've had people saying, “Rap is noise,
it’s not music.” So I don’t get upset. I
adore Irving. But he’s wrong.

On YouTube, 80 percent of watch time
is from internal recommendations.
What does that allow you guys to do?
Ding, ding, ding, ding, ding — help our
partners break their acts. There are too
many to point to, but everybody from

Ella Mai to Camila Cabello. We're
helping a lot of people.

You recently brought over Tuma Basa
from Spotify. What will his role be?

He’s going to help shepherd our work
stream in urban music, whether it’s product
activation, programmatic packages,
general programming. But he is just a
lovely, thoughtful person. He’s going to

be an incredibly high contributor. We’re
always expanding, we’re hiring in all areas.
We’re open for business.

Do artists still need record labels?
Artists do need record labels, and it’s up
to the record labels to redefine and reflect
what’s happening in society. A record
company in the 1940s should not be the
same record company that’s handling
things in 2018.

Is there a “mission accomplished” here?
You saw what happened with George
Bush, right? (Laughs.) There will never be
amission accomplished, but we are in the
process of accomplishing the mission. @
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Ozuna signed a worldwide deal
with Kobalt Music.

Rising DJ CRAY signed with
Deckstar and James Grant
Group for management.

Mom + Pop Music promoted
Hallie Anderson and Jessica
Page to its executive staff.

Bon Iver's Justin Vernon and
The National’s Aaron and
Bryce Dessner launched the
PEOPLE artist collective.

Facebook ticketing firm
ToneDen added 50 clients.

British nightclub owner Peter
stringfellow died at age 77.

Kobalt's AWAL acquired
radio promotion and music
marketing firm in2une Music.

Epic’s Sylvia Rhone and Roc
Nation's Azim Rashid were
chosen to chair the Living
Legends Awards Galain
Hollywood on Oct. 5.

Wynn Nightlife named Jared
Garcia director of lifestyle
marketing.

Ziggy Marley teamed with
Paramount Pictures for a
biopic about his late father,
Bob Marley.

Anderson

Brooklyn Sports &
Entertainment rebranded as
BSE Global.

Solange’s Saint Heron
collective announced a
collaboration with IKEA.

Solange

SESAC created the Beck
Diversity Project to uplift
underrepresented film
composers.

FXrenewed Donald Glover's
Atlanta for a third season.

Apple signed on to the Writers
Guild union agreement.

Former Fleetwood Mac
guitaristDanny Kirwan
died atage 68.

The Weeknd
debuted his Beats 1
Radio show
Memento Mori.

Hilary Duff and
Matthew Koma
announced that
they are expecting
a baby girl.
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Kirwan
(front

left) with
Fleetwood
Macin 1969.

A $100 million royalties case
over Beats headphones pitting
Dr. Dre and Jimmy lovine
against entrepreneur Steve
Lamar went to trial.

Lorraine
Gordon,
longtime
owner of
New York's
Village
Vanguard
jazz club,
died at
age 95.

Gordon

Nacional Records launched
a Casa Nacional imprint for
regional Mexican artists.

Ginuwine signed with talent
agency Buchwald.

SeatGeek partnered with
Snap Inc. to sell event tickets
through Snapchat.

Amoeba Music's Berkeley,
Calif., flagship store opened
marijuana dispensary
Hi-Fidelity.

SiriusXM agreed to pay
SoundExchange $150 million
to settle a lawsuit over unpaid
royalties.

Jimmy Page, Robert Plant and
John Paul Jones announced
their book Led Zeppelin by Led
Zeppelin ahead of the band's
50th anniversary.

Former Apple Music executive
Bozoma Saint John left Uber to
serve as chief marketing officer
at Endeavor.

Afederal judge approved
AT&T's $85.4 billion takeover
of Time Warner.

BIRTHDAYS

June 8 June 12

Kanye West (41) Chris Young (33)
Bonnie Tyler (67) Robyn (39)

Nancy Sinatra (78) June 13

June10 Jessie Reyez (27)
Lee Brice (39) DJ Snake (32)
Faith Evans (45) Rivers Cuomo (48)
June i June 15

Kodak Black (21) Wayne Sermon (34)
Jorja Smith (21) Ice Cube (49)
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DAYS

on the

SCENE

Future took over Bonnaroo's
What Stage on June 10.
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Bonnaroo

JUNE 7-10, MANCHESTER, TENN.

THE BONNAROO MUSIC AND ARTS FESTIVAL CELEBRATED
its 16th birthday in 2018 and brought a bit of nostalgia for
the millennial-leaning crowd with headliners Eminem,
Muse and The Killers. Performance highlights included
Paramore’s animated renditions of songs from After
Laughter, T-Pain throwing it back with classics like

“Buy U a Drank” and pop newcomer Bazzi finding his
groove at his debut festival showing. Controversy arose
on the second night of the festival when Eminem faced
criticism from fans due to the use of jarring sound effects
that sounded like gunshots during his performance of
the Marshall Mathers LP track “Kill You.” A rep for the
rapper later explained to Billboard that the effect used
“was a pyrotechnic concussion that creates a loud boom.
[Eminem]| has used this effect — as have hundreds of
other artists — in his live show for over 10 years, including
previous U.S. festival dates, without complaint.” And on
the fourth and final night, spirits were high once again

as the crowd —including stars like Chance the Rapper
(a frequent Bonnaroo attendee) — danced and let loose
during Future’s nighttime set. —BIANCA GRACIE

|

ll
L

I
|
£

1DualLipaplayedthe
What Stage on the
last day of Bonnaroo.
2Eminem performed
ahits-filled headlining
set.3 Sheryl Crow
paid tribute to Tom
Petty onstage and
later appeared at the
Superjam dedicated
to the late rockicon
alongside My Morning
Jacketand Paramore.
4Khalid and his
backup dancers
broughtenergy to

the Which Stage on
the second night of
the festival. 5 Matt
Bellamy of Muse
delivered a headlining
performance on

June 8.6 Anderson
.Paak displayed

his drumming skills on
day three.
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7 DAYS on the SCENE

Country Power Players

JUNE 5, NASHVILLE

1From left: Sandbox Entertainment
president/CEO and Executive of
the Year honoree Jason Owen, Tyler
Hubbard of Florida GeorgiaLine,
Billboard vp content Ross Scarano,
Shania Twain, Billboard editorial
director Jason Lipshutzand Brian
Kelley of Florida Georgia Line (who
received the Trailblazer Award with
Hubbard) celebrate the country
musicindustry at Billboard’s 2018
Country Power Players event,
sponsored by Shiner Beer, Nielsen
Entertainmentand City National
Bank. 2 Jillian Jacqueline reflected
onbeingincludedin Billboard'’s
Chartbreaker franchise on the red
carpet: “Having thatrecognitionis
such aboostof confidence.” 3From
left, back row: Jess Carson, Mark
Woystrach and Cameron Duddy

of Texas country band Midland

with Scott Borchetta, founderand
president/CEO of Big Machine Label
Group, who was recognized as one of
this year’s Country Power Players.

TERSTOCK. 2: NATASHA MOUS

1 Carrie Underwood’s

3 eight-song setat
CMA Fest marked her
longest performance
in2018.2Keith Urban
made his way through
the crowd to play part
of “The Fighter” in
the middle of Nissan
Stadium on the third
night of the festival.
3 RaeLynn performed at
the Chevrolet Riverfront
Stage on the second day,
and later debuted new
song “Bra” atthe Ole Red
Nashville bar owned by
her former Voice coach,
Blake Shelton, as part
of the Spotify-Opry
Entertainment Hot
Country showcase.

AMSON/JANUARY IMAGES. 2, 3, POLAROID: KATIE KAUSS/KDK CREATIVE. CMA: 1: RICK DIAMOND/REX/
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7 DAYS on the SCENE
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1Alessia Caraplayed the Capital Pride Concertin Washington, D.C.,on June 10.2 Meek
Mill onstage during Summer Jam at MetLife Stadium in East Rutherford, N.J.,on

June 10.3Rihannaat the Ocean’s 8world premiere in New York on June 5.4 Christina
Aguileraatthe LA Pride Music Festival and Parade in West Hollywood on June 10.
5Beyoncé and JAY-Z on opening night of their On the Run Il Tour in Cardiff, Wales, on
June 6.6 Aquariaat VH1's RuPaul’s Drag Race season 10 finale in Los Angeles on June 8.
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Urie photographed May 23

~ atGirl at the White Horse

_inLos Angeles. Watch
‘himbreak downthe single

- “Say Amen (Saturday Night)”
atbillboard.com/videos.

THE PULSE
OF MUSIC
RIGHT NOW

"ENDURANCE

After scratching his Broadway itch,
Panic! at the Disco’s Brendon Urie has blazed
a new path for his now one-man band

BY CHRIS MARTINS
PHOTOGRAPHED BY |
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THE STARRING ROLE IN A DRAG-HEAVY
Broadway musical may seem like an odd fit for a
former emo-pop poster boy. But it turns out that
Kinky Boots was a long time coming for Panic! at
the Disco’s Brendon Urie. Not only did he wear
out his mother’s VHS copy of The Sound of Music
as a child, but he’d also dress like Julie Andrews
after watching it. “T used to cross-dress all the
time,” says Urie, 31. “Me and my siblings had this
thing called the ‘dress-up box.” We made home
movies. I was the little brother so they’d put me in
a dress to fuck with me, but I didn’t mind at all. I
was like, ‘Put me in a wig; put lipstick on me, and
some heels. It feels good.””

Urie is in a good place personally. He’s five
years married to his wife, Sarah, with two “little
maniac” dogs and a new Los Angeles home,
location undisclosed after overzealous fans drove
him from the last one. And professionally, he’s
taking chances with big returns: Kinky Boots’
box-office haul ballooned 40 percent the
week of his debut, in May 2017, and fell
47 percent, from $1.6 million, when he left
four months later. Instead of taking a breather
afterward, Urie immediately made the
uncharacteristically triumphant sixth
Panic! album, Pray for the Wicked, out
June 22 on Fueled by Ramen.

“Thad this desperate need and
inspiration to write,” says Urie, though
it’s difficult to imagine him ever taking
it easy. We speak in late May at a small
Hollywood bar, and two rounds of strong
IPA aren’t enough to slow this charming,
occasionally Diana Ross-imitating,
openly ADHD-addled man. Broadway
energized him. “I felt like an improved
me. Like, ‘Twant you to know everything,
and I'm going to make it so theatrical.
It’s just more fun that way.”

After amicably losing members to
creative differences and, in one case,
addiction recovery, over the course
of four albums and 11 years, Panic!
became a band of one before 2016’s

Death of a Bachelor. With help from Urie’s tight
circle of songwriter-producer friends, that album
became Panic!’s first No. 1 on the Billboard 200 —
an impressive feat for a survivor of the mid-2000s
emo-pop wave, and proof of concept for Urie’s
vision of a genre-
mashing version
of the project. On
Pray, he doubles
down, piling on
blaring horns, trap
beats, James Brown
samples and soaring
melodies. Gone are the guitars (mostly), chased off
by aggressively loud — and proud — pop with titles
like “Hey Look Ma, I Made It” and “High Hopes.”
“He’s fearless,” says songwriter Morgan Kibby,
who, as White Sea, worked on Urie’s last two
albums. “It takes guts to challenge yourself, but
Brendon has been making music for so long and
is so mind-blowingly talented I think he’s at a
point where he has the freedom to explore.”
Urie sees Pray as a reflection of his own
growth. “I'm actually a new man, because
they say every seven years you shed your
skin,” he jokes. In 2004 he joined the
band that would become Panic! as a
guitarist, but when his bandmates
found out he made beats, they added
production to his duties. Then, when
they heard him sing one day when

Left: Urie in Kinky Boots. Above: Panic!’s
2006 lineup, from left: Brent Wilson, Ryan
Ross, Urie and Spencer Smith.

“I’'mactually anew man.
They say every sevenyears
you shed your skin.”

the vocalist was sick, they made him frontman. As
members peeled off, he took on lyrics, songwriting
and the rest. As for why he didn’t change the band
name, he simply says, “It never changed for me

— Inever wanted to leave the band. I would’ve
played tambourine.”

Urie was similarly
eager to be a part of
Kinky Boots from the first
time he saw it: “Iwill sell
your merch. I will be an
usher. Whatever I can
do to be part of this,” he
remembers thinking. It makes sense that a guy who
had to break from his Mormon faith and family to
follow his dreams would happily seek new tribes
to take him in. (For the record, he’s an atheist; of
his new album’s title, he says, “Prayer, to me, is
meditation, not talking to some omnipotent piece of
shit frying ants with a magnifying glass.”)

To wit, Urie tears up talking about the letters he
receives from fans who feel like outcasts, and gets
goose bumps recalling the Death of a Bachelor Tour
in 2017, when audiences cut out and illuminated
paper hearts to depict the LGBTQ pride flag during
a song inspired by Urie’s own experiences with
bisexuality, “Girls/Girls/Boys.” Also last year,

Urie launched a museum-like meet-and-greet tour
experience called House of Memories, displaying
Panic! memorabilia while unreleased songs played
over the speakers. “They don’t know this, but I'd
poke my head in to see what they did once I was
gone. Sometimes kids were slow-dancing,” he says,
beaming while choking up. “I'm like, ‘Man, it goes
deep. This is way bigger than me.””

But the new album finds him anything but
nostalgic: trail-blazing Panic!’s future, fully
transformed from joiner to swaggering, occasionally
stiletto-sporting leader. He appears in his own lyrics
as a patron saint of “oddities,” a “stranger crusader”
who has earned a victory lap. “Tused to tuck that
side of me deep down inside, but now it’s showing
its face, and I love it,” says Urie. “I used to keep
expectations low so I wouldn’t be disappointed.
Now, nothing’s ever good enough.” @

SCENES FROM
A GHOST TOWN

After flying out media and friends to a remote
location in Wyoming to hear his chart-topping eighth
album, ye, Kanye West tried to re-create listening-
session magic in California for Kids See Ghosts,

his collaborative project with Kid Cudi. On June 7,
Los Angeles invitees boarded chartered buses to a
deserted ranch in Santa Clarita to hear the album

hours before it hit streaming — and to take in all of the

celebrities who made the trek.

ARIANA GRANDE &

: PETEDAVIDSON

i The newly engaged couple
delivered lots of PDA, with

: Grande hugging Davidson
i atevery turn as he smoked
ajointwith friends. “They

i really wanted peopletoknow : the night, Murakami was

i they'retogether," notedone : spotted palling around with

i attendee whoworks atalabel. i the rappers.

TAKASHI MURAKAMI

i Thelistening was a reunion
of sorts for West and the

i Tokyo-based artist, who
designed the cover for Kids :
i See Ghosts, as well as West's :
i 2007 Graduation. Throughout

KIM KARDASHIAN &

: COURTNEY LOVE

: Love, cigarette in hand, was
spotted with Kardashian,

: who was mingling in the

i eventand stuck close to
: Kim for photo opps,” said
! the attendee.

i DESIIGNER

: G.0.0.D.Musicisona

hot streak of releases,

: including Desiigner’s L.O.D.
EP that arrived in May. The
: rapper spent the evening
 mingling with guests
including Lena Waithe,

: LilDicky and Pete Wentz.

: —STEVEN J.HOROWITZ

crowd. “Courtney seemed
overwhelmed by the entire
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Q&A

‘Blues Will Warm Your Heart’

Legendary guitarist-singer Buddy Guy enlists Mick Jagger, Jeff Beck and
Keith Richards to help keep his art form alive on his new album

BY DAVID RITZ

uddy Guy plays 150 shows
ayear and releases a new
album every 24 months,
and his take on the blues,
expressed through his plaintive

Hell yes, the music is shot through
with joy. Always has been. When |
left the Louisiana farm on Sept. 27,
1957, for Chicago, | was looking
for joy. And | found it. Joy went by

voice and virtuosic guitar, is still
scorching. On The Blues Is Alive and
Well, out now on RCA/Silvertone, hisimpassioned
campaign is two-pronged: Pay homage to his elders
and make sure the genre still has a place in the world.
In more than three dozen albums over six decades,
the 81-year-old has yet to compromise: “Fashions
come and go,” he says, “but the blues ain’t ever going
out of style. The blues is the truth.”

Is your album title wishful thinking or reality?
Both. Truthis, I'm worried about the blues.

When B.B. King was still alive, we had long talks
about why, outside of satellite, the radio don't

play no blues. On the other hand, | got me some
youngsters. My protégé Quinn Sullivan is 19, but |
discovered him when he was 8. Cat named Kingfish
Ingram from the [Mississippi] Delta, just out of high
school, is also playing serious blues. | paid for his
record. I'd pay anything to make sure this music
does what it's always meant to do: Let people know
they ain't alone. See, we all got the blues. That's
the human condition. But those blues don't mean
we got to grieve. Those blues will warm your heart.
When the groove gets to your gut, those blues,
brother, turn sad to glad.

Throughout the album your joy seems to outweigh
your worry about the future of blues.

Guy with Richards (right) in 1993.

the name of Muddy Waters, Little
Walter, Sonny Boy [Williamson],
Howlin’ Wolf. One thing those guys told me never
left my mind: “Keep these blues, alive, Buddy. Don't
you ever let them die.”

You could have picked anyone to join you on the
album — why Keith Richards and Mick Jagger of
The Rolling Stones and Jeff Beck?

Feel like | owed the British the respect they gave
Muddy. In the '60s, when our music was dying,

the Stones and their English buddies woke up the
world to the blues. They wouldn’t play if Muddy
wasn't on their show. They were shocked America
was ignorant of the geniuses living right here in our
own backyard. They saw where the gold was buried
and they dug it up.

How do you grapple with age on this album?

| didn't know I'd be the last man standing [and] be
hollering to the world about the greatness of this
music. Far as dying goes, | hear my mama saying,
“Sure as you come here, you going to leave here.”
Mama also said, “If you have flowers for me, give them
to me now, because | won't smell them in the grave.”
That's why | like them naming a highway after me

in Louisiana. I'll get to see it with my own eyes. That
takes the sting out of death. That means folks going
to be traveling over me for some time to come. @

INSPIRATIONS '

PUTTING
THE MASK
BACK ON

Swedish occult-rock group Ghost

just released its first album since a
2017 lawsuit in which four former
bandmates accused frontman Tobias
Forge of financial misconduct — which
made public Forge's identity as the
secretive group’s mastermind. While
the members’ anonymity seemed
central to Ghost's mystique since its
inception in' 2006, Forge, who is now
the sole permanent member amid
pending litigation, is unfazed by the
turn of events, performing as “new”
bandleader Cardinal Copia. And he
has pushed Ghostinto even more
over-the-top territory on latest album
Prequelle (Loma Vista Recordings) that
debuted at No. 3 on the Billboard 200,
with a 20-date U.S. arena and theater
tour heavy on theatrics — all of which
make up the band's most wonderfully
weird effort to date.

B8 1. He Looked To The Plague

“l wanted to write a record

that was themed around the
/ /- Black Death.There are a lot of
#’ similarities to now, where we are
living in‘a sort of pre-apocalyptic world.
Sothisis arecord about perseverance
through trauma and also about survival,
because many people think of the
Black Death as having been a total
annihilation of mankind. But it wasn't.
Itjust wiped out half of European
mankind.”

. 2. He Listened To Album-
&\ Oriented Rock
“l have afascination for well-

e =" produced 70s and '80s rock
<D

with alot of harmonies, AOR
bands like Journey, Jefferson Starship
[pictured], Toto, Kansas, Boston ... you
can just choose a city name, and there's
probably one. The messages of these
bands were actually quite bland, but the
music is fantastic. If you're at a party and
you put on [Foreigner’s] 'Urgent’ or [Rick
Springfield's] Jessie's Girl, people will
start digging it because it's well-crafted
music. | take influence from that.”

3. He Wrote Specifically For

The Stage

“| always have the live show in

mind when making a record, but

this time | also had to think about
the fact we would be playing bigger
venues. Thatjust means the songs
are executed in'a way where they'll
sound better in a large hall. But they're
not necessarily more accessible or
commercial — | didn’t trade a grindcore

Guy onstagein
AgouraHills,
Calif.,in2017.

part for a soft part just to please more
people. But you want material that fits
the pants.” —RICHARD BIENSTOCK
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ELLA MAI

The fast-rising London R&B singer
pens a love letter on “Boo’'d Up”

By Tatiana Cirisano

Photographed by Brandon Todd

Deep roots

Named by her Jamaican mother after jazz
great Ella Fitzgerald, 23-year-old Ella Mai
grew up in London listening to Lauryn Hill,
Missy Elliott and Alicia Keys: “| learned

to braid my hair and [play] piano because
of [Keys].” She joined her local church
choir and auditioned for school musicals,
realizing by elementary school that
“[singing] was the one real passion | had.”

She lost her voice in New York...

When she was 12, Mai moved to New
York so her mother could take a teaching
job. She quit pursuing music and became
known as the new kid with a British
accent who “didn’t want attention,”
devoting her time to soccer instead —
until, at high school graduation, she
shocked everyone by singing the national
anthem: “They were like, ‘You can sing?’ "

...And found it back home

Mai attended the British Institute for
Music in London for university, where
she wrote her own songs for the first
time. “l write in a diary every night,” she
says. “I've always been into poetry, and |
realized [songwriting is] the same thing.”
After competing as part of a girl group on
season 11 of The X Factor U.K., she started
uploading covers of songs on Instagram
in 2015. DJ Mustard took notice and
signed her to his 10 Summers label in
2016; in five weeks they created three
EPs: Time, Change and Ready.

Big break

Ready track “Naked” was getting a push

earlierin 2018 when “Boo’d Up” started

seeing gains. “l have no words,” she

says of her surprise hit, which arrived

in early 2017 and entered the top 10 of

the Billboard Hot 100 on June 2 of this

year. Now based in Los Angeles, Mai,

who toured with Kehlani last summer, is

recording her debut album (with the same

“boo” from her song as inspiration). “l can

feel the difference [in fame],” she says. “I ﬂiigg‘;ﬁ:ﬁ)’gﬁg
took my puppy to the vet, and the nurse Industry Nights at

was like, ‘I love you." @ Ludlow Housein
New York.
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the beat

EVERYONE’S WORKING WITH...

Pop’s New

Producer Louis Bell has become 2018’s go-to producer,
creating hits with Post Malone, Camila Cabello and others

BY ROB LEDONNE

OUISBELLISNOT YET A
household name, but lately has
found a home atop the charts. In
the last six months alone, the studio
manager-turned-vocal producer has seen
Post Malone’s “rockstar” and Camila
Cabello’s “Havana” — both of which he
co-wrote, and the latter of which he also
produced — go to No. 1 on the Billboard
Hot 100, and has worked on standout tracks from Shawn Mendes
and Cardi B. “You can’t build a reputation on things you’re going to do —
you have to actually do it,” says Bell, 36. “Once it’s on your résumé, they
can never take that away.”

,ﬁ

POST MALONE

Bell says his close musical partnership with Post Malone, who he first
met through the rapper-singer’s manager, Dre London, provided his big
break. (He produced most of Post Malone’s second album, beerbongs &
bentleys, and half of 2016s Stoney.) He has a simple explanation for why
the relationship works: “We’re people persons. The way he works is so
easygoing. He doesn’t shoot an idea down in a negative way — he always
keeps the energy positive, even if he doesn’t like something.”

CAMILA CABELLO

While Bell was in the studio putting the finishing touches on bentleys,

he also joined an entirely different project, thanks to a hook-up from
producer Frank Dukes (The Weeknd, Lorde), an executive producer on
Cabello’s debut album, Camila. Bell wanted to help distance Cabello from
the pop-inflected style of her former group, Fifth Harmony. “This industry

Utilicy Player,

Bell (left) with Post Malone in the studio.

From left:
Mendes,
Cabello, Post
Malone and
CardiB.

is such a copycat business,” says Bell, who worked on singles “Never Be

the Same” and “Havana,” his second (and her first) chart-topper. “The risk
when you make something that doesn’t sound like anything else [on the
charts] is, you have to [hope] people will embrace it. But by doing that you're

creating your own lane.”

CARDI B

Bell was recruited to produce the hip-hop superstar’s vocals on the fiery
“Thru Your Phone,” co-written with Andrew Watt and Ali Tamposi

and featuring production by Benny Blanco. “Cardi is like, ‘I trust you
guys and this is what you do’ — she has no ego in the process,” says Bell of
working with her on the song, which wound up on her blockbuster debut,

TUNES TO SOOTHE BOOZE

Distilleries are pumping hip-hop and EDM into warehouses to mature liquor

Music isn't just good for the soul — it's good
for spirits, too. As aged alcohol matures in
wood barrels, it picks up color, character
and mellow flavors. But a growing number
of booze producers are convinced that the
process is actually amplified by bathing

the barrels in music, and science seems to
back it up.

“We believe in the principles of ‘sonic
aging,’ " says loe Heron, founder of Copper &
Kings in Louisville, Ky. They're one of four
distilleries — including Spirits Work Distillery
in Sonoma, Calif.,, and Dark Island Spirits in
upstate New York — to recently use music
to age alcohol. “[When] a bass note is pulsed

into the barrel, the alcohol molecule moves
away from the sound wave, hits the barrel
wall, slides up until it loses momentum and
then falls down, and the process repeats.”
This reverberation, which imparts more of
the container’s flavor into the liquid, requires
five subwoofers positioned throughout the
barrelhouse. “It's louder at night so people
can hear themselves think and talk during the
day,” adds Heron. “It's pretty forceful.”
Different spirits call for different playlists.
Factors such as intensity of bass and beats
per minute increase the rate at which the
liquor vibrates against the oak wood of the
barrel. So when Heron wants to extract more
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Invasion of Privacy. “She’ll literally try it as many times as [you want]
because this is your field of expertise.”

SHAWN MENDES

Mutual fans Bell and Mendes initially met to talk shop and wound up

hitting it off. “He showed me ‘Lost in Japan,” which he had started with
Teddy Geiger, and said he’d love for me to take a look [to see] what I'd do
differently with it.” Bell then sat with the track and added his own touch.
“Lost in Japan” was the second single (reaching No. 68 on the Hot 100) from
Mendes’ self-titled third album, which debuted at No. 1 on the Billboard 200
earlier in June. “Iloved the funkiness of it,” says Bell of the song. “I felt it
could be helpful tightening everything up.” ©

Y IMAGES. MALONE: RICHARD CHAPIN DOWNS JR./GETTY IMAGES. MENDES: DIMITRIS

A. CABELLO: JO HALE/REDFERNS/G

of those vanilla and caramel notes for his
rich and dark Floodwall brandy, he exposes
those barrels to hip-hop or EDM. For his
orange curacao, which exhibits lighter
notes from the oak, he'll subject it to slower
frequencies — perhaps R&B or classical.
Copper & Kings now has its own Spotify
playlist that tracks what's playing inside the
distillery in real time.

At Dark Island Spirits, the distiller often
matches musical genre to corresponding
styles of alcohol. The Eleanor Glen single
malt whiskey, for example, is soothed by the
Celtic-inspired rock of Jane Espie. Blues
Bourbon gets a classic R&B playlist, while
the seasonal Snow Wheat whiskey is paired
with Christmas carols. The rum gets reggae.

Dark Island owner Roger Reifensnyder
takes the science even further than Copper &
Kings. “We do not ‘sonically age’ our spirits,”

he says. “We ‘'musically mature’ our spirits.
We developed a [trademarked] device that
creates liquid waves inside our barrels with
the use of music.” His patented, government-
approved TIIME (Tactile Immersed Isolated
Maturation Engine) Machine vibrates the
wood at a different frequency than the hooch
dancing within. “This allows for incredible
interaction between the spirits and the
maturing effects of charred and toasted oak,”
says Reifensnyder.

These days, it's not uncommon for artists
to partner with an alcohol brand — Drake,
Blake Shelton and more recently Bob Dylan
have all attempted to cash in on the trend.
“Unfortunately, they don't ever really affect
the content or makeup of the product,” adds
Reifensnyder. “We, on the other hand, are
positioned to put the artist in the bottle.”

—BRAD JAPHE

Johansson

(left)and Yorn

VERSUS

NO LONGER ‘APART®

Longtime pals and part-time collaborators Scarlett
Johansson, 33, and Pete Yorn, 43, have reunited after nine
years with their newly released Apart EP, led by the sultry

single "Bad Dreams.” "Our voices have a nice marriage,”
saysJohansson. Adds Yorn: “We see a lot of similarities in
the world.” But they differ on a few things, too.

WHERE I'M LIVING

New York Los Angeles
FAVORITE MALE-FEMALE DUETS

“Louis Armstrong and Ella
Fitzgerald. And I love
[1977's “I Never Talk to

Strangers,” from] Tom Waits
and Bette Midler.”

“Lee Hazlewood and Nancy
Sinatra. Tom Petty and Stevie
Nicks. Hope Sandoval and
The Jesus and Mary Chain.”

GO-TO KARAOKE SONG

“The Elvis

“*‘True Colors’ [Presley]
by Cyndi : version of
Lauper.” ; ‘Suspicious

: Minds.'"

RECURRING ‘BAD DREAM’

“Some creepy thing is chasing

“I al h th
atways have the one me. If I have bad dreams,

where my teeth are
falling out. I don’t know
what that means.”

it’'s usually because I
ate too much tiramisu or
chocolate before bed.”

MUSIC MY DAUGHTER LOVES

Ellie Bee, 2, loves “the
Trolls soundtrack, and

Three-year-old Rose’s
“bestie likes Taylor Swift,
and they dance to
‘Shake It Off."’

she has never

even seen the

My daughter movie."”
shakes her —CAMILLE
booty."” DODERO
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ANNIVERSARY

THE ‘NIGHT’ LIFE

Patti Smith revisits “Because the Night,” the chance Bruce Springsteen
team-up that's more meaningful to her than ever, 40 years later

Smithin Amsterdam
in 1976. Inset: with
Springsteen (left) in
New Yorkin April.

BY HILARY HUGHES

HEN, IN 1977, PATTISMITH PRESSED  “we wish we’d written.”

play on a tape Bruce Springsteen Numerous covers — including
had scrawled “Because the Night” a2013 collaboration from
across, she immediately recognized Garbage and Screaming

the song’s power. “I stood there and I shook my Females and the 1994 version

head,” she recalls. “I might have said it out loud: ‘It’s ~ by10,000 Maniacs, which
one of those darn hit songs.” ” peaked at No. 11 on the Hot 100

“Because the Night” marked a turning point — speak to the pop potency of
for both Smith, now 71, and aspiring producer “Because the Night.” But for
Jimmy lovine. Springsteen wrote and then set Smith, its staying power owes to
aside the song while working on his 1978 album, its ability to evolve. “The song,
Darkness on the Edge of Town, which Iovine mixed for me, spans decades,” she
and engineered. When Iovine took his first lead says. “It’s not a song I used to
producer role on Patti Smith Group’s third album, dojit’s a song that seems alive
1978’s Easter, he brought the unfinished track to every time we doit.”
Smith in the hopes that she’d write the lyrics. Smith’s children
It was a bold and brilliant move. The were young when
collaboration paired Springsteen’s building Fred died of a heart
arpeggios on piano and anthemic chorus with attack in 1995. Now,
words written by Smith as she waited for a long- sonJackson and
distance call from her boyfriend, future husband daughter Jesse,
and father of her children, Fred “Sonic” Smith. both in their 30s,
By the time he rang, she’d finished writing — the play guitar and
first sign she was onto something special. “I piano, respectively,
sometimes labor for months over the lyrics of a in her band. When they TP
song, still,” she says. “Or I'll shelve a song. Only perform “Because the It (Yo song that seems
very rarely do they come in a night.” Night” together, it’s evident the o o
She and lovine recorded the track immediately.  song has grown into a tribute, to both the couple’s Gllve every tlme we
“Because the Night” became Easter’s first single and ~ love and the family that came from it. d o it 2 _smith
Smith’s biggest hit, still resonating 40 years after “When I think about certain songs [of mine] or °
its 1978 peak at No. 13 on the Billboard Hot 100. look at the lyrics, there’s something very specific
It remains a staple of her and Springsteen’s that reflects a moment in time when I was I left the public eye, we had our children and then
setlists (though they seldom perform it together). young,” says Smith. “But when I wrote ‘Because ~ he died. I was obliged to come back and start
When U2 played the song at the 25th-anniversary the Night,” so many things had happened that working again to take care of my kids and play the

concert for the Rock & Roll Hall of Fame in2009,  the song traveled with me. I fell in love —Iwrote  song again. The song has followed me. There’s a
Bono invited them both to join in, calling it a tune  the lyrics of the song for Fred — I left New York, whole life init.” ©

HOW SMITH’S HIT BECAME TRANSCENDENT

Friends and collaborators on the ways the musician made the song special

WAGES. KAYE: ADELA LOCONTE/FILMMAGIC. MANSON: DAVE J HOGAN/GETTY IMAGES. BONO: ROBIN MARCHANT/WIREIMAGE.

JIMMY TOVINE | SHIRLEY MANSON | | BONO LENNY KAYE |

3

“Because the Night” producer on... Singer who covered the song with Singer who covered the song Smith’s guitarist on... é
its perspective Garbage on... its radicalism with U2 on... its impact its evolution z

“When the lyrics are that “To hear a woman talk about lust “It was a sound everyone hoped “It's a true love song. To see it g
powerful, it’'s something you're is so unusual. Back in the '70s, one day they would hear and feel. evolve and come of age with Patti’s E
attracted to, and you want the when this was recorded, women were That it came together on pop family, to see it tell the story of %
whole world to hear it. I wanted i expected somehow not to have sexual radio made it feel like radio was i her life with Fred, it’'s almost like ¢
to do the best that I could to desire. That was such a taboo, again a place for outsiders, like :  she reaches into the future. Now, to %
help everybody hear Patti Smith, and Patti talks about it in such i our kind of people had gate-crashed i see [her children] Jackson and Jesse %
because she was such an incredible blatant terms. It's so thrilling. a party the mainstream rarely on that stage, you realize that this f
person. Still is.” : The inference was so powerful.” : throws for us.” ; is what love is about.” —HH. 3
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Yep...

We knew you were both great,
but we're glad to see that
everyone else knows it too!

Congratulations

Ali & Sherry

Love,

Mom & Dad (Shelli & Irving)
and your Azoft MSG family






Sivan photographed

May 15 at Malibu Canyon
Ranchin Calabasas, Calif.
Styling by Karen Levitt.
Sivan wears a Vivienne
Westwood MAN trench

- coatavailable at Vivienne
Westwood LA; Paul Smith
sweater available at Saks
“ Fifth Avenue,Beverly
“Hills; Topman pants;and
United Nude shoes.- -




E’VE ONLY JUST MET,
7 and Troye Sivan is already
/' taking off his pants. Down
to black boxer briefs and

a white T-shirt, and leaning against his
marble kitchen counter, the Australian
23-year-old looks like a ’9os Calvin Klein
model — waifish, with bleached hair,
striking blue eyes and Saoirse Ronan’s
bone structure. I ask if his hair is white.
“You tell me,” he says in his cheery
accent, instinctively reaching up to touch
it. “I go a little whiter when I first dye it. It
fades yellow.”

After catching up on old episodes of
RuPaul’s Drag Race all morning — he’ll be
a guest judge on the next season —he’s
still sleepy. He bought this place, a four-
bedroom contemporary set deep inside
a canyon in the Hollywood Hills, just six
months ago, but it already feels lived in: a
young artist’s lair with a poured-concrete
fireplace, neat piles of art books and
sliding glass doors that lead out to a small,
kidney-shaped pool. The upright piano in
the corner came from Craigslist. A framed
charcoal drawing rescued from a flea
market hangs above an arrangement of
red roses — a gift from Valentino designer
Pierpaolo Piccioli, who dressed Sivan for
the Met Gala in May. (Sivan is also the
face of Maison Valentino’s spring 2018
collection.) “Dear Troye,” the card reads,
“Thank you for being part of my world!”

But you were wondering why he’s not
wearing pants. Sivan’s in the midst of a
fitting, trying on outfits his stylist sent
over for a series of upcoming appearances,
including what will be a surprise duet with
Taylor Swift at the Rose Bowl stop on her
Reputation Tour. He’s clearly comfortable
in his own skin, even — or maybe
especially — as his fame mounts and
the Aug. 31 release of his second album,
Bloom, approaches.

A one-time YouTube star who came
out in a 2013 vlog post, Sivan’s biggest
single to date, “Youth,” hit No. 23 on the
Billboard Hot 100 in 2016. Wild — the
EP that followed his 2015 debut, Blue
Neighbourhood, a Billboard 200 top 10 —
elicited the following tweet from Swift:
“WILD IS STUNNING AND AWESOME.
(YES CAPS LOCK IS NECESSARY
HERE.)” While he has never had a radio
hit, he has built a major profile without
tailoring his identity to a straight audience.

His latest singles are unapologetically
sexual. Sivan cast gay porn actor Brody
Blomgqvist in the music video for “My My
My!,” a bop about the thrill of new love
that The Guardian described as “horny
and hedonistic.” The lyrics to the next
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single, “Bloom” — “Take a trip into my
garden ... Might tell you to/Take a second,
baby, slow it down” —had Adam Lambert
and others hailing it as the first pop
anthem to celebrate bottoming.

Working for the first time with writers
and producers like Max Martin’s Wolf
Cousins group and Ariel Rechtshaid
(Solange, HAIM), as well as previous
collaborators like Leland, Sivan has placed
himself'in a taboo-busting tradition of
pop singers like David Bowie, Prince and
George Michael. But unlike those artists,
he’s not toying with the time’s prevailing
attitudes — he’s the embodiment of an

emerging mainstream culture.

Still, it’s not an easy position to be
in. “Ido feel a little bit like a guinea pig
sometimes,” he admits. “That the world
or the press or whatever is sort of using
me and a bunch of other young people
right now as education points, [like] we're
teaching the world about all of these
different things.”

Joel Edgerton, the Australian actor-
director who cast Sivan in a supporting
role in Boy Erased, his upcoming film
about a young man sent to a gay-
conversion facility, was captivated by
Sivan’s audition tape. “There’s something

GROOMING BY DUSTIN BAKER. PROP STYLING BY JUSTIN FRY.



about Troye that inherently is very
beguiling, very mysterious and inviting,”
he says. “You want to know more about
him at first glance.

“Whether he likes it or not,” adds
Edgerton, “he has become this
spokesperson for a young generation.”

r j ONIGHT, SIVAN IS SCHEDULED
to play a short, private set in
Malibu, Calif., for a Swiss watch
brand before boarding a red-eye
to New York to film the video for “Bloom.”
He’ll fly back to Los Angeles 36 hours later
to perform at the Rose Bowl before flying

back to New York to appear on Today. As
his parents, themselves recovering from a
14-hour flight from Melbourne, Australia,
sleep in the next room and his boyfriend,
model Jacob Bixenman, lazes around
somewhere upstairs, Sivan settles into a
deep leather chair. Clear-eyed and polite
— shy at times, even — he’s free of the
manic energy one tends to associate with
an eager-to-please young star.
Describing the difference between
working on the first album and this one,
he says, “Before, I had to write so much
more just to find these moments where I
felt like I got what I wanted. Whereas this

Opposite page: Sivan
wears a Paul Smith
coat, suitand sweater
and United Nude shoes.
Above: Sivanwears a
Kenneth Barlis jacket,
Atelier Michalsky tank
and Vivienne Westwood
World’s End shorts
available at Vivienne
Westwood LA.

time, everything fell into place a lot easier.
Ijust had much more of a vision. I wanted
it to be, like, a love letter.”

Alove letter to what? I ask.

He pauses, apparently wondering how
personal he should get. He has talked
in the past about straining to keep his
relationship with Bixenman private.
Finally, he says, unhelpfully, “A love letter
to a bunch of things.”

As he continues, it becomes clear that
the album encompasses more than just his
relationship —it’s also about the truth of his
everyday experience. “I'm lucky enough
to exist in 2018 where I have a record label
that’s like, ‘Write whatever you want to
write. I don’t have to hide anything,” he
says. “I'm honored to have this opportunity
to write an album about my relationship,
but in the process, be writing an album that
I'm hoping is going to mean more, because
I didn’t have albums like that growing up.
Just by the nature of who I am, the idea
of writing openly and not watering stuff’
down for a straight audience ... If 'm being
honest about my life then, you know, I am
writing about nights like [ones in] ‘My My
My!’ or ‘Bloom.””

When I later ask Michelle Jubelirer,
COO for Sivan’s American label, Capitol
Music Group, for her interpretation of
“Bloom,” she laughs. “I heard the song,
and I knew exactly what it was about.
Probably not everyone at the company
knew on first blush or listen. But you know
what? We signed him, we knew who he
was. And it’s our responsibility to support
who he is.” And encouragingly, Capitol
wasn’t the only label willing to take a risk
on a boundary-pushing gay artist — the
bids to land Sivan, says Jubelirer, were
“very competitive.”

Dua Lipa, who toured with Sivan in
2017, says his authenticity is part of what
draws his audience in: “He’s such a smart
wordsmith, but he’s very honest at the
same time. That’s why people love his
music. He says things that people want to
say but can’t find the words to say them.”

Sivan will tour again this fall, at bigger
venues and with bigger productions.

He invited Kim Petras to support him,
inadvertently stepping into a controversy
over her working relationship with

Dr. Luke, whom Petras, a trans woman,
has defended despite Kesha’s accusations
that he abused her. (Dr. Luke has denied
the allegations.) In a lengthy statement
that started, “Guys, I hear you,” Sivan
explained that he hadn’t been aware of
her past comments, which “troubled”
him, but nevertheless plans to keep
supporting her and her music. He also
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committed to donating some of the tour’s
proceeds to RAINN, the anti-sexual-
violence nonprofit.

There may be more controversy brewing
over a song on Bloom: “Seventeen”
concerns an older man Sivan once met
online. The resulting relationship was
taboo, maybe even against the law. (Think
Call Me by Your Name.) “I've rehearsed the
backlash and the response a million times
in my head,” says Sivan with emotion. “I'm
worried because I don’t want to ever come
across that I'm condoning that or anything
like it. But I felt, greater than all of those
worries, a responsibility to tell that true
story — of the curious gay kid who puts
himself'in some kind of shady situation to
find a connection, like all of us crave.”

Sivan first came out at age 14 to a friend,
after one of those classic, four-hour teen
conversations about “deep, dark secrets.” “I
had never said it to myself,” he remembers.
“It was so pushed into the back of my
head. We decided to never speak about it
ever again. But what it did was open the
floodgates in my own head. And I started
going online and watching coming-out
videos and videos from Pride parades.”

Sivan’s parents — Jewish South Africans
who moved to Perth, Australia, when he
was 2 in order to avoid rising crime in
Johannesburg — sent him to a Modern
Orthodox day school, and he often sang
in synagogue. (Sivan, Troye’s middle
name, is the Hebrew word for the third
month of the Jewish year.) When he came
out to them at 15, “They leapt immediately
into, ‘Are you OK? How can we equip you
to deal with this?’ ” He soon worked up
the courage to say he wanted to attend his
first Pride parade.

“They were like, ‘Oh, we’re 100 percent
coming,’ ” recalls Sivan, smiling at the
memory. “Even though it was mildly
embarrassing — I walked in the parade
with my parents and my [two] brothers and
my sister — it was cool because I realized
that they weren’t just tolerant of their gay
son, they were stoked and proud.” They
still are —it’s obvious in the way they dote
on him and call his boyfriend, Jacob, by his
Hebrew name, “Yakov.”

Sivan launched his YouTube career at
12 with videos that were sometimes silly,
like his series Life’s Unanswerable Questions,
though always sincere. But around age 18,
secure in his identity, Sivan set the stage
for his life to come with two videos: In May
2013, he posted an original song, inspired
by the young adult best-seller The Fault in
Our Stars, and in August, he came out to
his followers. Both videos went viral. And
then, so did he. Time magazine named
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Below: Still from the
2013 YouTubevideoin
which Sivanrevealed
that heis gay. Bottom:
Sivan (right) with
boyfriend Bixenman
in2017.

him one of the 2§ most influential teens of
2014. He walked in Hedi Slimane’s fall 2015
Saint Laurent menswear show. By 2016,

he had over 4 million YouTube subscribers
and was reportedly making upwards of six
figures in sponsorships. “At that point,” he
says, “Iwas just along for the ride.”

Sivan’s eight-minute, 17-second
coming-out video is a rare thing, equal
parts star power and vulnerable humanity.
He had promised himself he would come
out before signing a record deal, knowing
it was the only way he could write music
that would be completely honest. When
pressed, he now says he briefly wondered
if it might have lost him some young,
infatuated female fans, but he “had no
other choice. It was a moment where I was
like, ‘Thave to put myself first.””

Though he couldn’t have imagined it
as a kid in Perth seeking out episodes of
Queer As Folk online, he’s suddenly living
his teenage fantasy of adulthood, complete
with Ariana Grande in his contacts and a
model boyfriend with a pornstache. When
Bixenman, also 23, wanders downstairs
during Sivan’s fitting, the vibe is Ozzie
and Harriet set in the Bravo Clubhouse.
Sivan holds up a denim fringe look he’s
considering for Swift’s show, but he can
already tell Bixenman hates it.

“You're not obsessed with it,” he says.
His boyfriend shakes his head. (Bixenman
prefers the Raf Simons cargo pants Sivan
winds up wearing onstage with Swift.)
Increasingly, domesticity is where Sivan
seems to find his bliss. He has a song with
Grande called “Dance to This,” but it’s
not about life in the VIP section. It is, says
Sivan, “about how, after a while, all of

these parties and nights out kind of start to
blur, and you get to the point where staying
at home and making food and making out
in the kitchen sounds like the ideal night.”

T’S NOW 3 P.M., AND SIVAN IS DUE

soon in Malibu to sound-check. We

hop in his Tesla SUV, his parents

climbing through the gullwing rear
doors, and nose into rush-hour traffic.
Conscientious as always, Sivan at one
point glances in the rearview mirror and
says, “Mum, I see you don’t have your seat
belt on.” Bixenman had planned to join us,
but he’s flying to Namibia later that night
for a photo shoot — “Some job with this
fragrance company,” he says, shrugging —
and realized at the last minute that he had
forgotten to pack. I take the opportunity
to ask Sivan about his feelings on The
Mustache. He laughs: “Um, hmm. It’s,
like ... a choice that he has made. I tell him
to shave it every few days. Then he grows
it back, and I'm into it, then it gets to a
point where it’s like, ‘OK, enough.’”

The party’s at an oceanfront home that
was recently on the market for $24 million
and where you can watch a school of
dolphins breaking the waves from one of
the balconies. When Sivan and his band
take the stage, they open with a stripped-
down version of “My My My!,” and the
singer writhes with the same sensual lack
of self-consciousness you can see in the
song’s music video.

Earlier in the day, Sivan had told me
about that shoot, saying, “I felt completely
free making the video, completely
liberated to lift this weight of just wanting
to fit in and not wanting to move my body
in a certain way. To completely lift it, not
just come out of the closet.

“When I was younger, out in public, I
never wanted to pop my hip and definitely
made sure that my wrist was nice and firm,”
he continues. “All these silly, prohibitive
things. I always said that I couldn’t dance,
because the way that I wanted to dance
didn’t feel masculine enough.”

One magical thing about Troye Sivan?
He can make a private party to promote an
expensive line of watches feel poignant,
simply by moving his body and expressing
everything he couldn’t quite own when
he was a kid, even with a supportive
family and burgeoning social media
following. Of all the things there are left to
accomplish in his young career, Sivan can
say this: “In front of a big group of people,
in front of cameras, to be in my body and
be in that moment, I feel the way that I've
always wanted to feel — like a real pop star
who is not holding anything back.” @

STILL: COURTESY OF TROYE SIVAN. BIXENMAN: OWEN KOLASINSKI/BFA/REX/SHUTTERSTOCK.



Sivan wearsa Topman
shirtavailable at
Nordstrom. Watch him
discuss why he came
outon YouTube at
billboard.com/videos.
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Punk Rock’s True Rebels

Their offbeat style and subversive tunes made CBGB scenesters The B-52s a beloved
party band — and Reagan-eraidols for a queer audience. Forty years on, the original
members look back on aradical career and the tragedy that almost cutit short

BY KERA BOLONIK

The B-52s — Schneider,
Strickland, Cindy

Wilson, Ricky Wilson
and Pierson (from left)
—inNew Yorkin 1978,
around the time their
firstsingle was released.
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N A COOL DESERT EVENING

in late May, a crowd of men in

baseball caps and women

in cold-shoulder shirts mills
around a makeshift stage by the pool at Las
Vegas’ MGM Grand. The guests, beers in
hand, have come to the hotel for a software
conference, but they’re at this private party
to see The B-52s — Fred Schneider, 66;
Cindy Wilson, 61; and Kate Pierson, 70,
together with their four-piece band.

It’s at first jarring to see The B-§2s here,
but a pool party at a Vegas casino is, in
a way, the perfect place for the “tacky
little dance band from Athens, Ga.,” as
The B-52s have always called themselves.
In May — a decade after their last studio
album, Funplex, reached No. 11 on the
Billboard 200, and nearly 30 years since
their biggest Billboard Hot 100 hits,
“Love Shack” and “Roam” (both went to
No. 3) — the band launched an extensive
North American tour to celebrate its
4oth anniversary.

The B-52s formed in 1976, with Wilson’s
older brother, guitarist/principal songwriter
Ricky (who died in 1985), and his best
friend, drummer-guitarist Keith Strickland
(who retired from touring with the band
in 2012). Their brightly colored vintage
ensembles (“We had no money and bought
clothes that we liked,” explains Schneider),
along with Cindy’s and Pierson’s epic
beehive wigs and fake eyelashes, originated
thrift-store chic, making Andy Warhol’s
Factory habitues look like wallflowers
by comparison. (In fact, people often
mistook the two women for drag queens.)
And at a time when an overwhelmingly
straight, male punk scene ruled, The B-§2s’
knowingly kooky aesthetic, along with
their hilariously surreal lyrics in songs like
“Quiche Lorraine,” read as queer to those
with the eyes to see it.

When I first heard them in the early
1980s, [ was a teenager struggling to accept
my own sexuality, and they were a beacon.
Punk in their subversion of convention
and celebration of the absurd, they were
also defiantly fun at a time when President
Ronald Reagan wouldn’t so much as say the
word “gay” or address the fact that AIDS
was quickly becoming a pandemic — one
that would claim Ricky as one of'its earliest
high-profile casualties. At the time, the
message that LGBTQ kids like me took from
them felt urgent and necessary: Weird is
good — and it’s where the party’s at.

Four of the band’s five original members
did, in fact, identify as LGBTQ: Ricky,
Schneider and Strickland as gay men, and
Pierson, who was involved with a man
until the early 2000s, is now married to

a woman. But Schneider says they didn’t
set out to explicitly write queer anthems,
as later acts like Erasure would. “We just
did our own thing,” he says now. “I guess
subconsciously we were trying to say
something. But it was sort of stream of
consciousness, it was so out there.”

Much of that vibe came courtesy of
Ricky’s writing. “I remember seeing him
write some music and laughing to himself,”
says Cindy. “Isaid, ‘What are you laughing
at?’ He said, ‘Tjust wrote the stupidest riff.” ”
It was for “Rock Lobster,” their first single.
Released in April 1978, it wouldn’t peak
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on the Hot 100 until mid-1980 (at No. 56),
but it instantly launched the band from
house-party standby to college-radio staple.
Borrowing the Wilsons’ parents’ station
wagon, the band would drive up from
Athens to New York to play Max’s Kansas
City, then eventually CBGB and Mudd Club
(where their performance inaugurated the
venue’s opening in 1978), among acts like
Talking Heads, Blondie, Patti Smith Group
and The Ramones. “Somehow, punk fans
really liked us,” says Schneider.

Surely, the band’s Day-Glo wigs and
outfits were a sight to behold amid the sea
of black-clad brooders, but The B-52s drew
a diverse fan base, including Frank Zappa,
William S. Burroughs and John Lennon.
(Lennon famously said “Rock Lobster”
pushed him to produce his final album,
Double Fantasy, with Yoko Ono.) Their next
three LPs steadily rose up the Billboard 200.
But as they got to work on fourth album
Bouncing Off the Satellites, Warner Bros.
started pressuring them. “We laughed
when they said ‘Go write a hit,” ” recalls
Pierson. “Ricky was nervous about that.” It
was also apparent to everyone in the band

that he wasn’t well —he was getting thinner.

But Ricky had only confided to Strickland
about his AIDS diagnosis.

It was a time when, as Schneider explains,
people with AIDS were ashamed to mention
it even among friends. “It was frightening,”
he says. “Back then, it was called GRID
[Gay-Related Immune Deficiency]. I
don’t think they had the term ‘HIV. You'd
see people with [the marks of] Kaposi’s
sarcoma. No one knew if they had it or how
you got it.” “I asked Ricky if he was sick,”
says Cindy. “Itend to think now that maybe
in some way he was trying to protect himself
in not accepting it totally.”

)

“You wanted to keep it hidden, because
people would just be weird to you,” says
Schneider. And a few friends “backed away
abit,” adds Cindy. “I've wondered what
Ricky was going through. It must have been
horrific.” Pierson still remembers the call
from Strickland saying Ricky was in the
hospital; he died within a week, on Oct. 12,
1985, at age 32, from AIDS-related cancer.

“It was just devastating to all of us,
especially Cindy and Keith,” says Pierson.
Shortly after his death, Ricky’s AIDS
diagnosis became public — a rarity at a time
when most such deaths were attributed
only to cancer or other diseases resulting
from AIDS. Though over the next few years
rap and dance artists started to address the
virus in their lyrics, the rock world largely
ignored it. “Even though Klaus Nomi,

The B-52s’ Ricky Wilson and Hibiscus are
well known to have died of AIDS,” Jim
Fouratt wrote in Spin in 1988, “the rock
industry continues to do nothing about
AIDS. Why? Fear, I would say.”

The band took a break, finding the idea
of playing without Ricky unimaginable.
“We just couldn’t handle it,” says Pierson.
Two years later, Strickland reached out to
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the remaining trio to say he had
coped with his grief by writing
new songs. “We started realizing
we had something so precious
together,” says Pierson, “and
Ricky’s spirit returned in a way. It
was a real healing process. All this
stuff started coming out, conjuring
up our time in Athens.”

With the help of producers Nile
Rodgers and Don Was, the band
released Cosmic Thingin1990.
“We wound up becoming friends
for life, instantly,” says Rodgers.
“I'd always been a massive fan
of the Bs. I wasn’t sure how the
public would feel, but I was sure
about how we would feel —good.”
The album became their highest-
charting, reaching No. 4 on the
Billboard 200, on the strength
of “Love Shack” and “Roam.”

“It really is amazing that Cosmic
Thing is such a happy album,” says
Cindy, “because it came from
grief and sadness.”

This summer, The B-52s will
play arenas, amphitheaters and
stadiums, joined by another queer
pioneer, Boy George. Forty years
on, the acts they’ve influenced —
from Athens pals R.E.M. to LCD
Soundsystem’s James Murphy —
are as varied as their fans. When
they’re not touring, they live far
from each other — Pierson in
Woodstock, N.Y., where she runs
arustic lodge called Kate’s Lazy
Meadow; Cindy back in Athens;
Schneider on New York’s Long
Island, when he’s not DJ’ing
around the country. But watching
them in Vegas, as they swap
glances and smiles, their familial
symbiosis feels vital as ever.

“We still have a lot of fun
onstage,” says Schneider. He’s
less thrilled by the trappings of
touring now — arduous air travel,
omnipresent iPhones in the crowd.
“Now I don’t even look at the
audience,” he says with a laugh.
“Ilook over their heads.” What
energizes The B-52s, all these
years after the tragedy that almost
ended them, is the revolutionary
body of work they’ve created.
Cindy finds herself digging into
their catalog about once a year.
Recently, “I took a day to listen to
all of it,” she says. “It just blew me
away. [ was crying, because I was
so amazed that we did this.”
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Mercury onstage
circa1970. Inset:
Lambert (left) and

Queen’s Brian May

'®

’

in2017.

‘AMAN WHO WAS AHEAD OF HIS TIME'

Adam Lambert, singer with Queen since 2011, on the fierce example of Freddie Mercury

| was about 18 when | finally
told my parents and friends,
“Yeah, I'm gay.” Igrew upina
liberal family, and they kind
of went, “Yeah, no shit.”
So when | moved to Los
Angeles at 19, 20, | was very
much living my life as an out
gay man. By the time | did
American Idol, | had been very
gay for years. | guess | didn't
realize | had to [publicly] label
myself; | wasn't a celebrity
yet, so | wasn't looking at
myself from the outside.
[Lambert didn’t declare his
sexuality until after /dol.]

I didn't get fully obsessed
with Queen until  was in my

early 20s, and Freddie was
one of my heroes. Musically, |
loved his attack: He was very
aggressive and seemed in
control of everything he was
singing. Later, seeing some
live performances [on video],

it was also his stage presence,

the way he was so over the
top. | knew he meant to be
campy and wild to entertain
people. | identified with that
in him very quickly.

At the time, it was sort of
like, “Is he orisn't he?” I'm
sure that’s the best you could
do, because things were so
taboo back then. But | liked
that he never really denied

[being gayl. He wasn't shy
about his sexuality at all. It
was just who he was.

| feel like I've been given
this amazing opportunity to
carry on a torch fora man
who was ahead of his time.
It's something | can talk
openly about, and | don't know
if he felt that way. Maybe
he did, but | don't think the
world did. [Mercury had AIDS,
which he acknowledged right
before his death in 1991.] It's
interesting representing some
of the ideas about what he
was for today's world.

When | came on the scene,
it definitely felt like a bit of an

uphill battle, with a lot more
middle-aged straight dudes
making a lot of [industry]
decisions. That's changing.
Someone like Troye [Sivan]
or Sam [Smith] or Olly
[Alexander] from Years & Years
or Hayley Kiyoko can say, “This
iswholam,” which is what I've
been trying to do, too. | always
wonder if Freddie is looking
down on us, excited that the
times have changed. | hope I'm
carrying on his legacy in a way
that would make him proud
and that he would get a kick
out of. And | hope he’s envious
of my footwear collection.
—ASTOLD TO JOE LYNCH

I’M INSPIRED BY...

“Courtney Barnett. She’s brave.
No makeup, no bullshit, incredible
lvrics and brilliant guitar
plaver. If she were wearing a
miniskirt, she'd be plaving arenas!”

— BRANDI CARLILE

ILLUSTRATIONS BY PAUL TULLER

MERCURY: MICHAEL OCHS ARCHIVES/GETTY IMAGES. LAMBERT: ERIKA GOLDRING/WIREIMAGE. EXECUTIVES: COURTESY OF WENDY GODMAN. CROWD: BENNO SCHWINGHAMMER/DPA/ZUMA PRESS. SINNO: BURAK CINGI/REDFERNS/GETTY IMAGES.



What It’s Like To Be...
An LGBTQ Executive

Entertainment attorney Dina LaPolt
(above left), 52, and RCA's senior vp
promotion, adult music Wendy Goodman,
47, have been married since 2008

Dina, you are self-employed; Wendy,
you work for an international
corporation. Have you both always
been out at work?

LaPOLT | came out of the closet when |
was 21. The first time anybody meets
me, in the first two minutes they know
that I'm a lesbian and a recovering
alcoholic. And if they don't like either
one, it's a complete deal-breaker. Get
the fuck out.

GOODMAN | wasn't [always] totally
out. It was a gradual progression of
being comfortable, and it was just a
personal choice when | was ready to
make the relationship | was in at the
time more public. There wasn't this
big announcement.

Have you had people make offensive
comments around you?

GOODMAN | have not had any
negativity around [being gay] — and |
know that's not the norm. If someone
says something like, “Oh, that's so
gay,” and I'm around, they totally catch
themselves and [are] like, “Oh, my
God, I'm so sorry.” In a way, it's like
they have this heightened awareness.
LaPOLT I've been in situations where
men would be like, “Oh, what a bull
dyke.” | even joke about it myself:

I’'m so feminine, but in a stressful
negotiation or situation everybody
knows I'm super aggressive. Tension
will be at a high, and I'll be like, “Well,
you know, I'm the butchest dyke you'll
ever meet, so let’s just get started,
fellas,” and it breaks the ice. I've been
using that for more that 25 years; it's
justwho l am.

Do you consider yourselves activists?
GOODMAN Every year since our kids
were born, we've taken them to the
Pride Parade in West Hollywood. That's
just an important thing for them to see.
LaPOLT | advocated for gay and lesbian
rights throughout law school, but
when | moved to Los Angeles, | got
more into advocating for the rights of
songwriters and music creators. We
donate money.
GOODMAN | also coach my kids’ T-ball
team.
LaPOLT Like a good lesbian!

MELINDA NEWMAN

The Music Of A Hidden Middle East

Foragay American human-rights lawyer livingin Iraqg, the Lebanese band
Mashrou’ Leila offers hope in an often hostile place

N A DARK INDUSTRIAL
space outside Beirut, two
young drag queens vogue like
there’s no tomorrow. Around
me, a youthful microcosm goes
bonkers, exulting in both 1960s
Arabic pop and Paris Is Burning
death drops. I'm not one for
clichés, but I think to myself: This
ball is quite literally giving me life.

The next day, one of the party’s
organizers is arrested on suspicion
of “inciting immorality.” Behold:
the ballad of being queer in the
region I now call home.

Home these days is Iraq,
where I work for a certain large
organization in human rights law.
Ilive about an hour’s drive from
Mosul, where until late 2017 ISIS
was throwing young men like
myself off buildings and then
stoning them for good measure.
It’s a far cry from the tobacco
farm in the American South
where I grew up WASP, cis-male
and gay. The crushing beigeness
of my childhood left me starving
for stimulation and endlessly
curious about how it would feel
to be another person (probably,
at least initially, because I did not
much like how it felt to be me).
This is why I do what I do. And
this is why the soundtrack of my
time in the Middle East has been
the Lebanese band Mashrou’
Leila. Like that vogue ball, Leila
has been for me a sorely needed
sign of community where none is
really allowed.

Mashrou’ Leila is probably
the most loved and most hated

BY ANONYMOUS

Thecrowd ata2017
Mashrou’ Leila
concertin Cairo.

band in the Middle East. They’ve
packed stadiums in Cairo, but
Egyptian police have launched
brutal crackdowns on LGBTQ
people after fans have waved
rainbow flags. The act has been
banned in Jordan, but thousands
of “Leila Holics” connect online
across the Arabic-speaking
world. Frontman Hamed Sinno
is openly gay, and his four male
bandmates seem like some damn
good allies. In a video response to
the Jordan ban (which came with
death threats), a red-eyed Carl
Gerges, who plays drums, looked
straight into a camera, promising
to “continue making our music
the way it is and the way we are.”
I've learned to drop their name
as code: If the person I'm talking
to doesn’t recoil in horror, we can
probably hang.

Mashrou’ Leila’s eponymous
2009 debut is fun and poppy,
with touches of traditional

Mashrou’Leila’s
Haig Papazian (left)
and Sinno atthe All
Points East Festival

inLondon on May 27.

JUNE

Middle Eastern sounds. But I also
hear a dose of the frustration that
feels inescapable where I live. “El
Hajez” captures the powerless
rage of getting harassed by a
hair-gelled prick at a checkpoint.
“Shim al Yasmine” is an aching
ballad of loss expressed by one
man to another. It’s the reason

I started paying attention in
Arabic class: Like Lauryn Hill’s
“Ex-Factor” and Talking Heads’
“This Must Be the Place (Naive
Melody),” it’s a song about
comprehending love that’s so
simple and beautiful, I can’t sing
along without tearing up.

I'm often reminded that these
songs aren’t written for me. Even
when translated, it takes a little
work to dig into their themes of
racism, desire, toxic masculinity
and escapism. But that’s part of
what Ilove most about them. My
friends — the mechanic in Cairo,
the Algerian actor in Beirut, the
Kurdish physician in Erbil, Iraq
— have their own identities. The
members of Mashrou’ Leila know
this, and decline to be the “voice
of” anyone, but they help bring
other voices forward. I finally saw
Mashrou’ Leila live in London in
May, and it dawned on me: The
band will forever be the music of
a time and place where, despite
all the challenges, LGBTQ people
managed to make a little space
for themselves, and they let me
in with love.
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‘NOW MY
SONG HAS
CHANGED’

Shea Diamond spent most of her life
—including adecadein prison —
hiding her true self. On herfirst EP, she
tells herreal story

BY PATRICK CROWLEY

S EARLY AS TRANSGENDER
/ singer Shea Diamond can
f remember, she identified as a
girl —and was punished for it.
“I got whoopings for walking like a girl, for
using the restroom sitting down like a girl,”
says Diamond today. “Even singing when I
was little, I remember being corrected: ‘Put
some bass in your voice.” It was like robbing
me of the only joy I had in this world.” She
ran away from home in Flint, Mich., as a
teen, and at age 20 robbed a convenience
store at gunpoint — desperate, she says,
to fund her gender-affirming surgery.
According to records, she was incarcerated
at various men’s correctional facilities in
Michigan from 1999 until 2009.
Behind bars, Diamond found her voice as

a songwriter. After her release, she relocated
to New York and entered the world of trans

activism. When songwriter-to-the-stars
Justin Tranter saw a video of Diamond
singing a cappella at a Trans Lives Matter
event, he reached out. Now, he’s executive
producer of Diamond’s first EP, Seen It

All, a collection of roof-rattling anthems
showcasing Diamond’s soulful voice that
comes out June 29 on Asylum Records.

In person, Diamond, 40, is radiant,
reveling in one of several “firsts”: She has
never been photographed for a magazine
before. Eliah Seton, president of Warner
Music Group’s Alternative Distribution
Alliance (which includes Asylum), says
the label is putting a strong push behind
Diamond, and Asylum president Kenny
Weagly adds that single “American Pie” has
been targeted for synchs on TV and beyond.

“Shea transcends labels and limitations,
even genre,” says Weagly. “She isn’t just
an amazing trans or LGBTQ artist, but an
amazing artist overall.” After a hard journey,
Diamond has a team on her side. “Frankly,
when I close my eyes,” says Seton, “I see her
performing onstage at the Grammys.”

What has your experience as a
transgender woman been like?
When I was in a male-identified body, it was
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Diamond photographed by
Annie Tritton May 21 at The
Bombay Bread Barin New
York. Watch Diamond open
up about hertimein prison,
hernew EP and more at
billboard.com/videos.



“Oh, you a girl, girl, girl.” And now that 'm
awoman, it’s like I'm not woman enough.
It took me becoming a woman to finally
become a man. Society lets you know that
there’s no wins.

Were you making music at the time that
you were arrested?

I'was not. I was in the middle of literally
trying to find myself, and I felt a little bit
behind keeping up with my old classmates. I
got a job at Meijer, a little convenience store,
that was paying us every two weeks. But I
was seeing my peers that had guap, a big

ol’ roll of money, and here I am waiting on
this check. I'm thinking, “If I can do this one
time, I'll be able to maybe have an affirming
gender and change my life.” The first time
did something, I got caught.

alot of different channels to bring some
of that stuff to light. I became a member
of the warden’s forum, which meant I was
able to talk to the warden about inmates’
concerns, things that they felt were
injustices, things that would make their
unit more livable.

You've said that in prison the other
inmates would sing along to your song
“l Am Her.” That really happened?

Well, no. I sang “I Am Her” everywhere. I
was working on it, and I wanted opinions! So
Iused to sing it all the time, and the people
whose cells were near mine would hear it. I
remember singing it one time — well, a few
times —when I was in segregation. Amazing
acoustics, right? (Laughs.) I remember just
laying on my stomach on this nasty floor,

I’M LISTENING TO...

ond. Her voice is raw and vulnerable.
ologetic and honest and an ineredible
rin her work. I am so excited at the

| her truly thriving.” — PARSON JAMES

Was it after your incarceration that your
passion for music developed?

I actually recall writing my first song at
maybe 12, 13. I was always writing little
melodies. In school, all the boys wanted to
be the next Boyz II Men, and a lot of them
wanted me to be in their groups because I
could sing. Someone would be like, “Let’s
go to the mall, we’re going to be singing for
some girls.” And everybody would come
and listen. You felt like a star.

Where did your name come from?

It’s because, like a diamond, under
pressure I was the best. Things that made
other people sad and ugly, I was still
smiling through. In prison, trans people
[were] alienated to the point that they’re
fantasized about just as much as cis women
are. The male inmates would lust over
these female officers that they had to

walk past every day, and they would try
their best to have us [trans women], too.
Even the guards would do that. So we got
raped by officers as well. But we’re never
considered credible. We had to go through

just wanting to get out this beat. People
would be like, “Sing that one! The ‘Her’
one!” And these are straight men, who
didn’t identify as being allies or anything
else. They just liked the song.

That'’s the song Justin Tranter first heard
you sing. What'’s he like to work with?
I've seen him on and off camera, and he’s
authentic. He respects me as an artist and as
aperson. It’s “Come on, let me take you out
to the club. You here in Los Angeles, I know
you ain’t got no family out here, you got no
friends out here... we're going out tonight.”
When my mother’s in town, “Let’s go out to
dinner.” I feel like a part of this white family.
Which is so weird. But it’s real.

What does Seen It All mean to you?

I thought that life was this open-and-shut
book, and I knew every chapter and read
every page a thousand times. And, for me,
life just wasn’t going to be anything good.
But now my song has changed. I had to write
something about this journey — about this
know-it-all who actually hasn’t seen it all.

HAIR AND MAKEUP BY MONAE EVERETT USING STILA COSMETICS AND OUIDAD AT EPIPHANY AGENCY. STARRAH: JC OLIVERA/GETTY IMAGES. JOHN: DAVID-SIMON DAYAN.

What It’s Like To Be...
An LGBTQ Songwriter

Two of pop’s most in-demand writers
— Jesse Saint John (Camila Cabello,
Britney Spears), above right, and
Starrah (Rihanna, Nicki Minaj) — detail
their experiences behind the scenes

How does being queer inform your
work?

Do you encounter homophobia?

Is there a behind-the-scenes LGBTQ
community?

How can the industry get more queer
people into these roles?
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ATLANTA, GA
INFINITE ENERGY CENTER

MIAMI, FL

AMERICAN AIRLINES ARENA

ORLANDO, FL

AMWAY CENTER

NEW YORK, NY

MADISON SQUARE GARDEN

READING, PA

SANTANDER ARENA

WASHINGTON, D.C,
EAGLEBANK ARENA

UNCASVILLE, CT

MOHEGAN SUN ARENA

BOSTON, MA
AGGANIS ARENA

CHICAGO, IL
ALLSTATE ARENA

KANSAS CITY, MO

SPRINT CENTER

DENVER, CO

PEPSI CENTER

TULSA, OK

BOK CENTER

NASHVILLE, TN

TENNESSEE STATE FAIR

LOUISVILLE, KY

BROADBENT ARENA

EL PASO, TX

EL PASO COUNTY COLISEUM

SAN ANTONIO, TX
FREEMAN COLISEUM

McALLEN, TX

STATE FARM ARENA

SEATTLE, WA
WAMU THEATER

LOS ANGELES, CA
THE FORUM

FRESNO, CA

SAVE MART CENTER

LAREDO, TX
LAREDO ENERGY ARENA

LAS VEGAS, NV

MANDALAY BAY EVENTS CENTER

PHOENIX, AZ

COMERICA THEATRE

FT. LAUDERDALE, FL
BB&T CENTER

ANAHEIM, CA
HONDA CENTER

SAN DIEGO, CA

VALLEY VIEW CASINO CENTER

ODESSA, TX

THE HACIENDA EVENT CENTER

SAN JOSE, CA

SAP CENTER

GREENSBORO, NC

GREENSBORO COLISEUM

NEWARK, NJ

PRUDENTIAL CENTER




Porter as ballroom MC Pray Tell on the
new FX series Pose. Below: Mizrahi at the
Pose premiere afterparty at New York’s
Hammerstein Ballroom in May.

"M INSPIRED BY... CATEGORY IS: PRIMETIME REALNESS

An actorand a ballroom-scene vet on bringing authenticity to Ryan Murphy’s new Pose
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ANCOME MONSIEUR BIG MASCARA AND T3 TOOLS AT EXCLUSIVE ARTISTS. PORTER: SARAH SHATZ/FX. MIZRAHI: FRANK MICELOTTA/FX/PICTUREGROUP.

HAIR AND MAKEUP BY MEGAN LANOUX USING L.

Blonde
Ambition

Kim Petras aims, unapologetically,
formainstream pop stardom

ESS THAN A YEAR AGO, KIM

Petras released her debut single,

the pop gem “I Don’t Want It at

All.” But already, she has learned
to toe a tricky line: how to keep people’s
focus on her music without downplaying
her transgender identity. “I've been asked
in a meeting at a company I was debating
signing with if T was transgender because
it’s trendy,” says the 25-year-old, cocking
her head. “I'm like, ‘Bitch, I've been
transgender my whole life.””

Petras grew up in Cologne, Germany, and
at 16 became famous as one of the world’s
youngest persons to undergo gender-
affirmation surgery. By then, she had started
songwriting, but Germany’s music industry
“didn’t want to take me seriously at all. Tt
was just like, ‘Nope, joke.” ” She came to the
United States at 19 to give writing another
shot, drafting “600 songs” while couch-
surfing, but eventually realized she had to
sing her “big, emphatic pop songs” herself.

“Ifeel like I get a real shot here,” says
Petras, sitting in a Los Angeles rehearsal
space, her long blond hair twisted in a
topknot. She secured Britney Spears’
manager, Larry Rudolph, and last August,
“IDon’t Want It at All” went to No. 1 on
Spotify’s Viral Songs chart. With just a
handful of songs released, Petras has earned
16.7 million on-demand U.S. streams (audio
and video combined), according to Nielsen
Music. This summer, she’ll open for Troye
Sivan on select dates of his Bloom Tour.

A trans pop poster girl is seemingly
unprecedented, and Petras doesn’t just want
to make catchy tunes — she wants to be truly
popular. That has meant working with big
producers like Dr. Luke, whom she recently
came under fire for appearing to defend in
the face of Kesha’s sexual assault allegations
against him. (She has since clarified that
though her own experience with Luke was
positive, “that doesn’t mean that Kesha’s
experience was.”) She’s still navigating
plenty of hurdles. “I don’t want to run away
from the transgender community,” she says.
“At the same time, there’s just not a category
to fitin. Iidentify as a female, so yeah,
compare me to female artists.” Like her
idols, she just wants to be listeners’ “little
escape, because that’s what pop music is. It
takes you out of your life and puts youin a
different world.” —STEVEN J. HOROWITZ
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CLAi
BITC

QD

Petras
photographed by
Elizabeth Wirijaon
May 29 at Mighty
Lucky Studioin
New York.



| WAS TURNED ON BY...
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House music pioneers Knuckles (top left)

and Levan (top right) in Chicago and at
New York's Paradise Garage, in 1976 and

1979, respectively. Below: the \W&réhouse *

danceclubin 1980.

The House That Gay Black Men Built

Inthe underground clubs of the '70s and’80s, a marginalized community laid the foundation
fortoday’s dance music. So why are straight white menreaping EDM’s rewards?

BY KATIE BAIN

REDERICK DUNSON WAS 17 WHEN HE
first rode a rickety freight elevator to the
sprawling industrial space where music
history was being made. When the doors
opened, the desolate Chicago neighborhood below
fell away. The lights were dim and pulsing. The
crowd was art-student chic. The music was the
style that would come to be known as house. The
men playing it were, like Dunson and many other
attendees that night, young, black and gay.
It was 1975, and the club at 555 W. Adams St.
and local venues like it were sonic and social
revelations. By year’s end, the venue had moved
to a members-only space nearby that was
officially named US Studio, but was called “The
Warehouse” by attendees. Revelers shortened
that name to “house” to describe the music DJs
like Frankie Knuckles —who would come to be
known as the godfather of the genre — played there,
grafting gospel and soul vocals over kick drums
made with the era’s emerging drum machine
technology and played at 120-130 beats per minute.
With a thrilling soundtrack, the gay men populating
the dancefloor could freely express themselves.
“Being ostracized as black, gay kids,” says
Dunson, founder/president of the Frankie Knuckles
Foundation, which works to preserve Knuckles’
legacy and support his causes, “this felt like a
place where we could be who we were while being
protected from the judgments of society.”
“Chicago was kind of a racist town,” adds

Warehouse founder Robert Williams, who relocated
to the Midwest from New York in the early ’7os.

He recruited Knuckles to be the resident DJ at his
new club. The Warehouse “was a haven for the gay
community, which also turned into the heterosexual
community, because the gay kids were inviting their
heterosexual friends who were dying to come in.”

From Knuckles and company in Chicago to
fellow house innovators David Mancuso and
Larry Levan in New York, dance music’s roots in
the gay club scenes of the late ’7os and early ’8os
are well documented. Gay men, and particularly
gay men of color, are widely credited with
creating house music and planting the seeds of
the many genres that have evolved from it.

Walk into a Las Vegas club today, and you’ll
hear music — mainly, what’s known as EDM —
that draws on this earlier sound. Like the blues
and other genres before it, it is music forged by a
marginalized community that is now dominated
by the heteronormative mainstream, with straight,
white, cisgender men populating label boardrooms
and festival lineups. While underground
LGBTQ-oriented clubs continue trendsetting
in major cities, in the most visible and lucrative
incarnations of the scene they created, gay and
black artists are in the minority.

Mainstream house music is nothing new. In
1991, CeCe Peniston’s “Finally” hit No. § on
the Billboard Hot 100 and No. 1 on the Dance
Club Songs chart. The 1993 club jam “Show Me



KNUCKLES: COURTESY OF THE FRANKIE KNUCKLES FOUNDATION. WAREHOUSE: COURTESY OF ROBERT WILLIAMS (MAP). LEVAN: BILL BERNSTEIN/COURTESY OF DAVID HILL GALLERY, LONDON. SPECTRUM: SANTIAGO FELIPE. DREAMHOUSE: GAGE BOONE.

Love” by Robin S. became a worldwide radio
smash. Meanwhile, artists like Madonna, Mariah
Carey, Whitney Houston and Michael Jackson
were recruiting underground house producers
like David Morales, Peter Rauhofer and Victor
Calderone to remix their tracks.

At the same time, the AIDS crisis was
dealing a blow to the worldwide gay dance
scene, curbing its unbridled celebration and
sexual adventurousness. “You could tell that
the behavior of the consumer in those parties
was not about just getting laid anymore,” says
Insomniac’s Carlos Correal, a longtime talent
booker and organizer of some of Montreal’s
earliest house and techno events. “It was like, ‘If
you keep doing that, you're going to die.””

It was around 2006 that EDM began rumbling
stateside. While the genre built upon house and
its electro and progressive subgenres it spawned
after crossing over to Europe, the scene’s biggest
stars were, and are, mostly straight white men like
Calvin Harris, Diplo, deadmaug, David Guetta and
the members of Swedish House Mafia. According
to IMS’ 2017 business report, the global EDM
industry is now valued at $7.4 billion. Published
in March, Billboard’s Dance 100 list (determined
using chart statistics, touring data and fan votes)
included only two openly gay producers: techno
powerhouse Nicole Moudaber (No. 87) and bass-
funk producer GRiZ (No. 76).

Representation, particularly of women (of whom
there were few even in house’s early years), has
become a hot topic in the dance scene and industry
at large, but for many event organizers, addressing
the issue isn’t a priority. “Ifind these subjects
extremely counterproductive,” says Correal. “Ilook
for the talent. I don’t want to let politics disrupt the
focus on making the parties badass.”

The mainstream EDM scene is, in theory, open
to LGBTQ artists. In early May, house producer
Kandy came out on social media and got support
from stars like DJ Snake, Marshmello and Diplo.
Diplo also recently pushed boundaries of EDM
heteronormativity by kissing Brazilian drag queen
Pabllo Vittar in Vittar’s video for “Entdo Vai.”

Still, LGBTQ representation remains paltry.
“Coming into the EDM scene as an aspiring
producer, there were no standout LGBTQ-
plus artists for me to look up to,” says Kandy.
Longtime music journalist Zel McCarthy, who
is gay, notes that the business model hasn’t
changed “because the people running the
business are straight men.” As those men fortify
their networks in a world designed after their
interests, it stands to reason that they’ll keep
occupying those positions. (Of the 74 executives,
agents and industry figures on Billboard’s 2018
Dance Power Players list, §4 are white men.)

Meanwhile, gay club culture continues evolving
in (and out of) the underground. “I don’t feel the

THE BEST QUEER PARTY
IN BROOKLYN

mainstreaming of dance music has had a significant
effect on gay dance clubs,” says veteran journalist
Michael Musto, who has been covering club
culture since the ’90s. In San Francisco, Honey
Soundsystem has emerged as a leader; New York’s
Discwoman promotes female-identified artists
and hosts shows; and Los Angeles’ A Club Called
Rhonda attracts thousands of revelers each month
with dancefloor hedonism and a pansexual ethos.
Co-founders Gregory Alexander (who is gay) and
Loren Granich (who is straight) have focused on
booking new artists alongside gay icons. “The
scene has changed to where the trailblazers are
finally being celebrated,” says Granich.

In the last few years, Alexander says he has seen
a particular rise in parties focused more on activist
causes supporting lesbians, trans people and other
at-risk subsets. “We have to realize that being a
gay man comes with a certain amount of privilege
at this point,” says Alexander. “The world has
opened up to accept that type of person, whereas
trans people are still fighting for their lives.”

While representation among gay artists is
certainly limited, a scene welcoming fans of all
orientations is baked into the old-school rave
values of peace, love, unity and respect. For these
fans, the core message of house music — and the
gay black men who created it — endures. “House
is and always has been,” says Dunson, “music of
hope, love and inclusion.”

I’M LISTENING TO...
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Syd Is Ready
To Step Up

As her R&B group The Internet preps
its fourth album, the singerlooks to
become abeaconforotherwomen

INCE DEBUTING IN 2011,

The Internet has quietly

become one of bedroom R&B’s

torchbearers, thanks to the plush
melodies of singer-songwriter Syd. The
quintet scored a surprise Grammy Award
nomination for their 2015 album, Ego Death,
which hit No. 3 on Billboard’s R&B Albums
chart, and is gearing up for the July 20
release of Hive Mind, an assured set of
intimate ballads and bops.

Credit that newfound confidence to Syd,
26, who has at long last made peace with her
position as one of the few prominent gay
black women in music. In 2010, she was the
DJ — and the sole female, out member —
of hip-hop collective Odd Future, and she
didn’t mind staying in the background. “If {
you ranked Odd Future,” she says, “Iwas ;
at the very bottom. I didn’t think anybody
was paying attention.” But when the group
was criticized for homophobic lyrics, she
often found herself its token spokesperson.
“It’s hilarious,” she reflects. “I went through
all of these interviews, and everybody was
gay the whole time.” (Frank Ocean in 2012
revealed a past relationship with a man;
Tyler, The Creator rapped in 2017 about
“kissing white boys,” though he has never
confirmed his sexual identity.) e 3

For a while, Syd, who in 2017 released he
acclaimed solo album Fin, didn’t feel th
need to make her sexuahty a statement

“People can usually tell.” But now she’s
opening up. “In the beginning of my
career, Imadeita pomt toavoid

 those topics of conversation and
just normalize it. Bemg gay is
= normal she says. “These days

'_ { ot shying away from these
- ds of tqplcs I dowant to 1nsp1re

! people — young glrls who }na'ym'
to wear boys’ clothes and who r¢

yomen and eelno g Wi ong with
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How To Be A
Better Ally

Songwriter Justin Tranter — who
identifies as gender-nonconforming
and is on GLAAD's board of directors
— on the best ways for fans and those
in the music industry to support the
LGBTQ community

As A Label Executive

As A Publicist

As A Concertgoer

As An Artist
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From left:
Boy George,
Frank Ocean
andk.d.lang.

Artists Coming Out: An Abridged History

1972/ DAVID BOWIE
“I'm gay and always
have been, even when
| was David Jones.”

Interview, Melody Maker; he'd
later disavow this statement.

2006/ LANCE BASS
“I knew that if | ever
acted on itor even said
[that | was gay], it would
overpower everything.”
Cover story, People

2009/ ADAM LAMBERT
“l dont think it should
be a surprise for anyone
to hear that I'm gay.”

Cover story, Rolling Stone

2015/ MILEY CYRUS
“I'm very open about it —
I'm pansexual.”
Interview, Elle UK

2016/ LAUREN JAUREGUI
“lam a bisexual
Cuban-American
woman.”
Billboard op-ed

2017/ BARRY MANILOW
“Ithought | would be
disappointing [my fans]
if they knew | was gay....
[but] when they found
out... they were so happy.”
Cover story, People

1976/ ELTON JOHN
“I think everybody’s
bisexual to a certain
degree. | don't
think it's just me.”

Interview, Rolling Stone;
he’d later call himself gay.

2001/ MICHAEL STIPE
“[I'min] a relationship with
an amazing man.”

Interview, Time, in which he also
called himself “a queer artist.”

2009/ LADY GAGA
“I've certainly had
sexual relationships
with women.”

TV interview with
Barbara Walters

2014/ SAM SMITH

“In the Lonely Hour is about

aguy that I fell in love with
last year, and he didn't love

me back... | want to be clear

that that's what it's about.”
Interview, FADER

2017 / TEDDY GEIGER

“l am transitioning. | started

[telling] my close friends
and family about a month
ago... | feel like the
nextstep is to tell all y'all.”
Instagram post

people knowing that I'm in
arelationship with a man.”

1985/ BOY GEORGE
“Yeah, of course | am.”

TV interview with Barbara Walters,
who asked if he was bisexual.
He'd later identify as gay.

1992 /K.D.LANG
“I have never denied
[being gay]. | don't try
to hide it like some
people in the industry.”
Interview, The Advocate

1993/ MELISSA
ETHERIDGE

“I'm very proud
to have beena
lesbian all my life.”
At the Triangle Ball

1998 / GEORGE MICHAEL
“I have no problem with

1994 / NEIL TENNANT
“lam gay, and | have
written songs from
that point of view...
those are the facts

of the matter.”
Interview, Attitude

On CNN after being arrested
for “engaging in a lewd act”
in a public restroom

2010/ RICKY MARTIN
“l am proud to say
that | am afortunate
homosexual man.”

Personal website post

2011/ JONATHAN KNIGHT
“I' have lived my life

very openly and have
J | never hidden the
Sl - fact thatlam gay!”
A New Kids on the
Block blog post

2012/ FRANK OCEAN 2012/ LAURA JANE GRACE

“lwas 19 years old. He was “The cliché is that you're

awoman trapped in

aman’s body, butit's
not that simple.”

Interview, Rolling Stone,
on being transgender.

too.... It was my first love,
it changed my life.”

Tumblr post; Ocean has never
labeled his sexuality.

2018/ JANELLE MONAE
“[As] someone who has been in
relationships with both men
and women — | consider myself
to be a free-ass motherfucker.”
Cover story, Rolling Stone
—N.F.
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Congrats to all our partners on being named to
the Billboard Branding Power Players list.

From your friends at Citi’
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OVERVIEW: CHARLES REAGAN HACKLEMAN/LOLLAPALOOZA. PEPSI: DANIEL BOCZARSKI/G!

Atthe Lollapalooza
festival in Chicago (top
and bottom), Live Nation's
sponsorship deals
included the PepsiZero
ChillHouse (bottom right),
where A-Trak took a break.

Branding Power Players 2018
Consumer goods and services companies are spending over $2 billion a year to tap into the influence of
artists and songs. These are the 72 masters of music marketing leading the way

very business, it seems, wants
to be part of the music business
today. Ride-sharing services, hotel
chains, retailers and others have
joined longtime industry partners
like beverage, credit card and
cosmetics companies to harness
the emotional power of music in their marketing.
Some $2 billion in revenue reaches the music
industry from the branding business annually,
with sponsorship spending on music tours, venues
and festivals making up about 75 percent of that
amount. Fees paid for the use of music in ads, films,
games and TV shows, along with endorsement and
branding deal payments, account for the balance.
The 72 individuals from the 50-plus companies
featured here are at the forefront of marketing with
music. They are masterful at linking brands and
artists — for the benefit of both.

S LGHT

Live

RUSSELL WALLACH, 52

GLOBAL PRESIDENT OF MEDIA AND
SPONSORSHIP, Live Nation

MAUREEN FORD, 53

PRESIDENT OF NATIONAL AND FESTIVAL SALES,
Live Nation

DARIN WOLF, 50

EXECUTIVE VP MEDIA AND SPONSORSHIPS,
Live Nation

branding revenue for the music business — and Live

Nation dominates the field, connecting an estimated
86 million fans to some 900 brands, according to
the company’s most recent annual report. “We want
to continue to elevate how brands activate in the
music space, how they get engagement, because
we touch more live fans than anybody in the world,”
says Wallach. Leading a 250-person team, he has
shepherded seven consecutive years of growth for
the company. That includes a 20 percent increase in
festival sponsorship revenue in 2017 — Ford's area
of responsibility — with activations like State Farm's
#HereToHelp lounge at Bonnaroo and the Faster
Horses Festival, and the Pepsi Zero Chill House

at Lollapalooza. “Lollapalooza was the first music
festival that | attended way before [Live Nation] had
acquired it,” says Wallach, “and | remember being
absolutely mesmerized by how the brands were
able to interact with fans.” Ford guided a creative
sales team of 30 to ink deals with Anheuser-Busch,

SSVd ADVILSHIVA
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Bacardi, Cisco, Red Bull and others. During the past
12 months, she also further diversified Live Nation’s
ad and sponsorship footprint with a push into the
beauty and fashion sectors. “We had a breakthrough
year in that space,” says Ford. For Live Nation's long-
standing partnership with Citi, Wolf oversees the
company’s role with the Citi Sound Vault concert
series, and during Grammy Week in New York, the
program gave Citi cardholders a shot at once-in-
a-lifetime intimate performances by The National,
Eminem and Childish Gambino. Slim Shady’s
underplay at New York's 1,025-capacity Irving Plaza
was a personal coup for Wolf. “He probably hasn't
played a club at that level in a very, very long time,” he
says. “You could just see him get excited to be that
close to the audience.”

STEW HEATHCOTE, 48
SENIOR VP GLOBAL PARTNERSHIPS, AEG
ANDREW KLEIN, 48
SENIOR VP GLOBAL PARTNERSHIPS, AEG
L | "Brands are becoming
” incredibly
sophisticated,” says
- Klein. “We need to be
‘AV’ ahead of the curve and
offer the one-stop solution.” For Coachella 2018,
that meant negotiating YouTube’s sponsorship and
broadcast deal, which set a new record for the most-
viewed live music festival on the platform, with
41 million fans tuning in for Beyoncé's headlining
set. Views were up 75 percent over 2017 with
special content created for Google Pixel Phone,
Google Home and YouTube Music. Heathcote
continues to build out brand activations throughout
AEG’s portfolio of festivals, including Coachella,
where he helped American Express develop an
augmented-reality experience for cardholders, as
well as mobile-driven single-click purchasing of
merchandise around the festival. He also helped
create the off-site American Express Platinum
House that “had amazing benefits, from artist
performances to SoulCycle classes to refresh
stations and pop-up shops with food and drinks.”

Consumer Brands

ARI AVISHAY, 36
DIRECTOR OF CULTURE AND ENTERTAINMENT, Lyft

From left: Wood with Beats
by Dr. Dre co-founders lovine
and Dr. Dre atthe Beats Store
inNew Yorkin2012.

“Brands
should tell
a story that
resonates.”
— Schumacher

“Brands are becoming
incredibly sophisticated,”
says AEG’s Klein (right),
withJennifer Lopez.

AUSTIN SCHUMACHER, 34

HEAD OF CULTURE AND ENTERTAINMENT, Lyft
Lyft's customized
campaigns for two of
music’s hottest stars —
: Cardi B and Chance

; 2 the Rapper — shifted
perceptions of the company as just a ride-sharing
service. Its Round Up and Donate initiative lets
passengers round up their fares to the nearest dollar
and donate the difference to a charitable cause. To
date, the campaign has raised over $5 million. Says
Schumacher: “It's not enough to come up with a
good creative idea — brands should tell a story that
resonates with both the brand and the artist’s
audiences.”

JENNIFER BREITHAUPT*

GLOBAL CONSUMER CHIEF MARKETING OFFICER,
Citi

In the past year, Breithaupt launched
Welcome What's Next, a Citi ad
campaign that features music by Van
Morrison and the Pixies, based on
research showing 45 percent of
Americans (and 61 percent of millennials) associate
their favorite brands with specific songs. Since the
campaign'’s launch last September, Citi has had a
six-point liftin brand preference among consumers
exposed to the ads. “The campaign injects emotion
into the financial services category,” says
Breithaupt, “and inspires consumers to feel
optimistic about what's next.”

DEBORAH CURTIS*

VP GLOBAL EXPERIENCES AND PARTNERSHIPS,
American Express

" . In2017, Curtis secured a partnership
for American Express with the Austin
City Limits Music Festival — adding to
a portfolio thatincludes Coachella and
Panorama — to enhance the card
member experience through access to the AmEx
Card Member Club, an Uber priority lane and more.
The result: increased engagement, brand
consideration and share of spend. “We want to bring
card members closer to cultural moments,” she says,
“and introduce our brand to music fans who may not
know us. Breaking through the clutter is challenging,
but for us, it's about staying true and putting the fan
at the center of the experience.”

AMY FRIEDLANDER HOFFMAN, 47
HEAD OF BUSINESS DEVELOPMENT, Uber

ZACH ZIMMERMAN, 27
MUSIC AND ENTERTAINMENT MANAGER, Uber
Hoffman has guided
Uber's deals with AEG,
Superfly and
C3 Presents, which

A : have made it one of the
largest brands at music festivals, according to ESP
Sponsorship Report. “It's about elevating the fan
experience and building on it with storytelling,” she
says. In January, Uber’s Road to Success ad campaign
paired best new artist Grammy nominees Khalid and
Lil Uzi Vert with real-life Uber drivers (who also
happened to be aspiring musicians) in spots that
reached 20 million viewers. “We're cementing Uber as
a key player in the music industry,” says Zimmerman.

PABLO HENDERSON, 44
SENIOR GLOBAL DIRECTOR OF BRAND
MARKETING, W Hotels Worldwide

Henderson has made music a larger
 part of the W experience, with such
exclusives as a video series with
St. Vincent (which generated

b 20 million total views, a chunk of

them on YouTube), Sound Suites (recording studios
within the hotels) and the Next Up partnership with
Billboard to support emerging acts like Sofi Tukker.
“Our guests count on us to introduce them to what'’s
new and next,” says Henderson. “It should be
brands’ responsibility to introduce the sounds of the
future to their consumers.”

MARCEL MARCONDES, 42
U.S. CHIEF MARKETING OFFICER, Anheuser-Busch
InBev

Marcondes played a partin Post
Malone hugging a fan in an inflatable
dinosaur costume — part of a Bud
Light “Friendship Test” spot in April to
promote the rapper’s Dive Bar Tour and
Bud Light. (A livestream of the stunt drew 3 million
viewers.) “That's the perfect combination — relevant
artist with a true connection,” says Marcondes. “We've
evolved our marketing approach to make sure our
brands have cultural relevance, are meeting the needs
of consumers and, most importantly, being part of
their conversations — not disrupting them.”

RAJA RAJAMANNAR, 56

CHIEF MARKETING AND COMMUNICATIONS
OFFICER, Mastercard

While sponsoring festivals, hosting
intimate artist performances and
backing music’s biggest awards shows,
in 2018, Mastercard also kicked off its
Start Something Priceless campaign
with a music video featuring SZA and other musicians
who had overcome obstacles to pursue their dreams.
Rajamannar says his team is “doing well by doing
good.” Business is up, feedback is effusive, and, in
March, social media monitoring company Brandwatch
ranked Mastercard among the top 10 “most pleasing”
brands — the only credit card firm in the bunch.

LUKE WOOD*

PRESIDENT, Beats by Dr. Dre

Apple executive and Beats by Dr. Dre
co-founder Jimmy lovine praises
Wood as the rare executive who
speaks “both languages” — creativity
and technology. Under Wood's
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*Declined to provide age
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leadership, Beats in the past year has launched the
Beats Studio3 Wireless headphones and struck
brand-boosting deals with Jack White's Third Man
Records, fashion company Balmain, the LINE
Friends characters (from the message app LINE)
and the 2018 Winter Olympics. The Beats campaign
Above the Noise featured athletes including Shaun
White, Lindsey Vonn, Kevin Rolland and the
Nigerian bobsled team.

Branding Agencies

MARCIE ALLEN, 44
PRESIDENT, MAC Presents
2 Gross numbers for MAC Presents’
\ deals are up 40 percent in the past
A year (the firm does not report dollar
. amounts) as Allen, now partnered
E ® with Cara Lewis Group, has paired
Taylor Bennett with Urban Outfitters and Express,
brought Eminem’s first show in four years to Citi
Sound Vault and oversaw a just-announced global
Hollister campaign with an antibullying theme,
featuring Khalid, in 500 stores worldwide. “Retail is
becoming the new media,” says Allen. The biggest
issue facing the industry, she says, are music/brand
partnerships that lack authenticity. “That hurts the
whole industry.”

BRUCE FLOHR, 51

FOUNDING PARTNER, GreenlLight/Live Nation
Studios

CHIEF STRATEGY OFFICER/EXECUTIVE VP
CREATIVE, Red Light Management

DOMINIC SANDIFER, 59
PRESIDENT/FOUNDING PARTNER, Greenlight/Live
Nation Studios

GreenLight's work to
rebrand the Hutton
Hotel in Nashville as a
creative hub reached
fruition last December
after atwo-and-a- half -year, multimillion-dollar
project with the opening of a pair of writers’ rooms
designed by Dierks Bentley and Ryan Tedder, a new
performance venue called Analog and artist-friendly
amenities like “putting tour-bus parking in back of
the hotel with plug-ins for generators or fresh water,”
says Flohr. The project, he reports, has drawn

360 million-plus media impressions. Working with
GreenLight's parent company, Live Nation, Sandifer
guided Music Happens Here, a multitiered
partnership involving Hilton hotels, Spotify and the
Grammy Awards, that included access to exclusive
performances for Hilton Honors members. “Hilton
has a very rich history in music — the first Grammys
were at a Hilton — and we used that to create a
robust program that allowed consumers to jump in at
various stages of the story,” says Sandifer.

NATHAN HANKS, 44
CO-FOUNDER/CEO, Music Audience Exchange
Online ads are lucky if they geta
2 percent audience engagement,
‘ says Hanks, who co-founded Music
Audience Exchange (MAX) in 2014
with business partner Carlos Diaz. In
the past year, MAX delivered 12 percent
engagement across 500 million advertising
impressions for brands including Coors Light, Ford,
McDonald’s and Dr Pepper. MAX's proprietary
platform matches brands with emerging artists and
creates customized content across multiple

“You’ve seen
a growth
of brands
really
engaging
the Latino
consumer.”

— Rowe

“Retail is becoming the

channels: streaming, social, video and live. “New
models need to ... enhance, not interrupt, the fan
experience,” says Hanks.

JEREMY HOLLEY, 40
PARTNER, FlyteVu
LAURA HUTFLESS, 36
PARTNER, FlyteVu

FlyteVu’'s work with
Cracker Barrel on its
music-driven
marketing not only led

: 1 to Dolly Parton
rerecording her 1973 classm “Jolene” with
Pentatonix, but also a 2017 Grammy Award for their
performance, “the first time a brand ever put
together a moment that led to a Grammy win,” says
Holley. Connected to acts including Zac Brown
Band, The Chainsmokers, Keith Urban and HAIM,
Holley and Hutfless have delivered for clients
including Enterprise Rent-A-Car, Victoria's Secret
Pink, American Red Cross and social connection
app Bumble. The app’s principals “understood that
to grow, they had to be integrated into the pop
culture conversation,” says Hutfless.

SHERRY JHAWAR, 39
CO-FOUNDER/CO-CEO, Blended Strategy Group
ALLISON STATTER, 38
CO-FOUNDER/CO-CEO, Blended Strategy Group
As Jhawar and
Statter’s brand and
talent integration

ik, company marks its

[ ©X third anniversary in
July, their pairing of Jennifer Hudson with American
Family Insurance stands out for its emotional
impact. “They filmed in her hometown of Chicago
and surprised fans and her high school music

new media,” says Allen (center),

with Khalid (left) and Hollister

Marketing vp/executive creative
- director Matt Montgomery.:I

¥
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teacher,” says Statter. Jhawar brought emerging
artist Justine Skye to cosmetics company Nudestix
for the firm'’s first music partnership, resulting in
38 million media impressions for the brand and a
successful album launch for Skye. Statter notes
that while clients like Gwen Stefani and Jon Bon
Jovi compete with social media influencers for
brand attention, “one of the things that is tried and
true is music placement and musicians
participating in brand advertisements.”

ZEV NOROTSKY, 39

FOUNDER/CEO, ENTER

Norotsky’s experiential agency
ENTER turned in its strongest year to
date, boasting marquee live-event
campaigns with Khalid for Forever 21,
Halsey for YSL Beauty and

Charli XCX for Lucky Brand. He will also oversee
brand partnerships with the Loveloud Foundation,
which was founded by Imagine Dragons frontman
Dan Reynolds and provides support to LGBTQ
youth: “If we can help just one kid struggling to
understand their sexuality and their place in this
world, and [show them] that they aren't alone,” says
Norotzky, “then we have done our job.”

CARLENE ROWE, 40

DIRECTOR OF SPORTS AND ENTERTAINMENT, Conill
Rowe worked at Budweiser with
Pitbull and Vicente Fernandez until
2016, when she joined Conill, which
bills itself as the nation’s first Latino

K marketing agency. Conill has “seen
anincrease in Hispanic engagement programs grow
by 213 percent” since 2014, notes Rowe. The
agency’s 2017 campaign featured a virtual-reality
video of Wisin traveling in a Toyota Camry to
Telemundo's Latin American Music Awards. “You've
seen a growth of brands really engaging the Latino
consumer,” says Rowe, “because that's where the
growth is happening.”

ELENA SOTOMAYOR, 46

EXECUTIVE VP EXPERIENTIAL MARKETING, CMN
As the lead marketing officer for the
nation’s biggest Latin-music concert
promotion company, Sotomayor
negotiates deals that amplify live
performances with multiple digital
strategies. Moments from Bad Bunny’s upcoming
tour, for example, will live as branded content on
YouTube network Mitu. Beyond Latin, Sotomayor
and her team extended a partnership between the
Harder brand of Mike's Hard Lemonade and the film
Deadpool 2 with pop-up dive bars around the
country. “Digital and social has changed our
sponsorship game,” she says, “and we have to be
creative with how we bring brands onboard.”

Talent Agencies

DAVID AUSSENBERG, 34

MUSIC BRAND PARTNERSHIPS AGENT, Creative
Artists Agency

Aussenberg and CAA's branding team
helped bring in over 300 deals for their
artist clientsin 2017, including Niall
Horan's global Bose brand
ambassadorship and Leon Bridges’
partnership with the Chase Sapphire Preferred Card,
which helped him sell out two nights at Radio City
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power to help sell a boatload of tickets that will
directly impact [his] future touring career,” says
Aussenberg. Aside from Bridges, Chase alsois a
CAA “brand consulting client,” notes Aussenberg.
“With an amazing roster of clients that we have,
there’s always something for everyone.”

Music Hall in New York. “We used Chase’s marketing

KERRI FOX-METOYER*

for the Performing Arts

Fox-Metoyer, a veteran of Sony and
The Walt Disney Company, has
helped lead APA’s music branding

over the past year. (APA does not
report dollar amounts for its deals.) Based in
Nashville, she says her proudest achievement was
partnering Craig Morgan with Operation Finally

free homes to veterans and their families. She's
pressing brands to focus more on the 40-plus fan.

a music strategy for these consumers,” she says.

VP MUSIC STRATEGY AND PARTNERSHIPS, Agency

team to a 29 percent increase in deals

Home, a national nonprofit that provides mortgage-

“We are actively educating [them] on how to develop

MILES GIDALY, 31

AGENT, COMMERCIALS DEPARTMENT, WME
SHARI LEWIN, 32

PARTNER, COMMERCIALS DEPARTMENT, WME
) “Advertising is the

says Gidaly, “and more
and more of these
musicians have year-

attention into deals for ASAP Ferg as Jimmy Choo's
first male Style Diaries talent. Lewin's savvy led to
Reba McEntire's ads as KFC's first female Colonel
Sanders, which collected over 1 billion social media
impressions. She also paired Brad Paisley with
Nationwide for TV spots and teamed Chris Young
with Aflac to help raise $100,000 for the ACM
Lifting Lives foundation.

economy of attention,”

round attention on them.” Gidaly has leveraged that

CAROL GOLL, 44

PARTNER/HEAD OF GLOBAL BRANDED
ENTERTAINMENT, /ICM Partners

Goll's pairing of Busta Rhymes with
Doritos Blaze and Mountain Dew
resulted in a Super Bowl ad that
72.6 million viewers saw on TV,
according to analytics company

for the brand’s revived My Calvins campaign and

Ferrigno (far right at{!SPN Studios
in Bristol, Conn., with(from left) Lil
Wayne manager CortezBryant, NFL
vp mediatalent management Galen
GordonandLil Wayne.

|Spot tv. She also teamed Solange with Calvin Klein

Chance the Rapper (left)
helped move “several

hundred thousand” custom-
branded hats, says Corcoran.

“Advertising
is the
economy
of attention.”

— Gidaly

partnered Lil Yachty with AXE Gold. For corporate
client Jaguar Land Rover, “we are growing their
music marketing platform,” she says.

STEPHANIE MILES*

EXECUTIVE VP BRAND PARTNERSHIPS, Paradigm
Talent Agency

JOE ROSENBERG, 35

EXECUTIVE VP BRAND PARTNERSHIPS, Paradigm

Talent Agency
l . a makeup for every

A photo shoot (including
her Billboard covers), which sparked a partnership
with YSL Beauty. She also has paired Imagine
Dragons with Chinese automaker NIO and Sia with
Google. “To make the best partnerships possible,”
says Miles, “it takes a lot of time, effort and care, so |
feel like every single deal is an accomplishment.”
Rosenberg cites deals for Gucci Mane with Swisher
Sweets, Run the Jewels with car2go and
SOB X RBE with Adidas as evidence of the ability of
his team to be “nimble and entrepreneurial.”

At their first meeting,
Miles learned that
Halsey does her own

TONI WALLACE, 37

HEAD OF MUSIC BRAND PARTNERSHIPS, United
Talent Agency

Joining UTA in early 2017 (after
running West Coast brand
partnerships for Columbia Records),
Wallace closed over 70 artist and
brand partnerships during her first
year and has already surpassed that number in
2018. Her brand alliances include X Ambassadors
and Bud Light, and Facebook comedy series
#IMomSoHard and Yoplait, which resulted in a 40-
city tour and digital campaign with over 120 million
video views across platforms.

Management

PAT CORCORAN, 28
MANAGER, Chance the Rapper
FOUNDER, Haight Brand
CHANCE THE RAPPER, 25

Corcoran and Chance
negotiated a first-of-
its-kind apparel deal
for the Chance 3

New Era Cap, forgoing
the tradltlonal upfront payout and later royalties.
Working with baseball cap/lifestyle brand New Era,
Chance instead took a risk on the project by buying
the hats outright. After his own retail promotions,
he moved “several hundred thousand” units, says
Corcoran, making it one of the most popular for
New Erain 2017.“To this day, the only way you can
geta 3 hatis by going to a Chance the Rapper show
or by visiting Chance’s website.”

L WY

JULES FERREE, 35

HEAD OF BRAND PARTNERSHIPS, SB Projects
While continuing to guide branding
deals for SB Projects clients
including Justin Bieber (who has tie-
ins with three telecommunication
firms worldwide), Ferree tapped her
brand relationships last September to help organize
Hand in Hand: A Benefit for Hurricane Relief, which
has raised over $64 million for charities helping
victims of hurricanes Harvey, Irma and Maria. “We
had no more than 14 days [of lead time],” recalls
Ferree of the benefit, which was staged in four cities
with performances by Stevie Wonder, Usher, Blake
Shelton, Dave Matthews, Demi Lovato, Brad Paisley
and others, as well as appeals from over two dozen
celebrities. “It was a herculean effort to secure
significant corporate sponsorships to provide
funding for the event to happen,” says Ferree, who
recruited Apple, Verizon, PayPal and other
companies for the benefit.

MATT FERRIGNO, 34
VP PARTNERSHIPS, Maverick Management
Now in his third year with Guy
Oseary's Maverick Management,
Ferrigno finalized MAC Cosmetics’
biggest artist branding deal to date
d with Nicki Minaj. (Terms of the deal
were not disclosed.) “She was so excited because
she grew up wearing MAC, which made the
collaboration feel authentic,” says Ferrigno. With a
roster of 50-plus artists and some of the top
managers under the Maverick brand, Ferrigno has
an opportunity to collaborate on dream projects. In
2017, he secured G-Eazy a spot on the Bud Light
Dive Bar Tour, previously headlined by John Mayer
and Lady Gaga. “We livestreamed the show and
debuted ‘Him &1,"” G-Eazy’s No. 1 Mainstream
Top 40 hit with Halsey.

MATT RINGEL, 48

EXECUTIVE VP, Red Light Management
MANAGING PARTNER, New Era Media and
Marketing

Ringel tallied 150 branding deals in
2017, with this year already beating
that pace. “Every year, it has been
growing,” says Ringel, whose clients
| include Marshmello, Bastille, Dierks
Bentley, Maren Morris and Jordan Fisher. Bentley is
headed for a particularly big 2018 with multiple
partnerships (5-hour Energy, Pepsi, Twisted Tea,
Flag & Anthem and Citi) and a new Labor Day
weekend festival in Colorado. “There's a growing
realization that music-based marketing can be used
in an array of objectives — it's just a matter of
demographics, time of year and method of
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communication,” says Ringel. “Music is so flexible in
a way that working with something like the NBA
might be a little more structured and limited. The
sky’s really the limit for what we do.”

MICHAEL YORMARK, 51
PRESIDENT/CHIEF OF BRANDING AND STRATEGY,
Roc Nation

As DJ Khaled welcomed his son,
Asahd, in October 2016, the rapper-
producer sought a healthier lifestyle
and turned to his management
company, Roc Nation, to help make it
happen That led to Khaled serving as the social
media ambassador for Weight Watchers’

WW Freestyle campaign, during which the DJ
documented healthy habits that made him drop

26 pounds — and, says Roc Nation’s Yormark, saw
Weight Watchers’ stock price balloon 56 percentin
just five weeks. Similar branding savvy is behind the
long-running multipronged Puma collaboration
with Rihanna that has grown to include Big Sean,
Yo Gotti and a sponsorship for JAY-Z's 4:44 Tour
over the past year. “We're not in the business of just
doing transactions,” says Yormark. “We're in the
business of creating long-term partnerships that are
sustainable over time, that ultimately will help our
artist as much as the artist will help that brand.”

Media

TIM CASTELLI, 50

PRESIDENT OF NATIONAL SALES, MARKETING AND
PARTNERSHIPS, iHeartMedia

“More brands are waking up to the
power of radio’s connection to
consumers,” says Castelli. He points to
such radio campaigns as Artist vs. Fan
for Google Home Mini and Label
Defiers for ZICO Coconut Water — featuring artists
such as Halsey and Nick Jonas — that have reached
millions of listeners, resulting in double-digit increases
in brand awareness and intent to purchase, he reports.
“Even brands that historically have not been big radio
advertisers now see a huge opportunity.”

Digital

RICH FRANKEL, 63
GLOBAL CREATIVE DIRECTOR, Spotify
Frankel, who began his career
designing album covers at A&M
B g ! Records, came full circle in 2017 with
d an audiovisual project for Spotify that
helped Ken Burns (a former college
buddy) promote his Vietnam War documentary to a
younger generation. “The way we consume music,
and the way Spotify delivers it, is one-to-one, not as
asingle wave as it did in the '60s and '70s,” says
Frankel. To start a wave, Frankel and his team
created Echoes of Vietnam, a multimedia Spotify
playlist that garnered 350 million impressions and
3 million streaming minutes on behalf of project
sponsor Bank of America.

ERIKA LEONE, 33

GLOBAL MARKETING DIRECTOR, SoundCloud

In March, Leone helped SoundCloud
launch its first multiplatform
advertising campaign. First on
SoundCloud featured stories of 10
creators who got their start on the

“We'rein the
business
of creating
long-term
partnerships.”
— Yormark

Redington (right) in Nashville in February with (from
left) Kurt Johnson, Country Radio Seminar board
presidentand Townsquare Mediasenior vp; Jason
Aldean; Jimmie Allen; Jordan Davis; and Brooks.

streaming site, promoting SoundCloud as an artist’s
first home, “a foundational place where they can
build their careers,” says Leone. Featured acts are
showing an average boost of 70 percent in track
plays on the platform, reports SoundCloud, while the
service has had a 10 percent increase in followers on
social mediain recent year-to-year tracking.

RYAN REDINGTON, 37
DIRECTOR, Amazon Music
In April, Amazon founder Jeff Bezos
h revealed for the first time that over
W 100 million customers worldwide

|t subscribe to Amazon Prime. Tens of
b i millions of those customers are also
using Prime Music and Amazon Music Unlimited,
which sponsored Garth Brooks’ 2017 tour, CMA Fan
Fest and a popular activation with JetBlue at New
York's John F. Kennedy International Airport — all
partnerships led by Redington and Amazon head of
brand marketing Josh Fein. Redington is bullish on
the future of products like Alexa and Echo for driving
further music consumption. “Voice is our
differentiation,” he says, “and we're leading the way.”

JOHN TRIMBLE, 54
CHIEF REVENUE OFFICER, Pandora
Pandora’s launch of Premium Access,
which offers its 75 million monthly
users an on-demand experience after
__ viewing a 15-second advertisement
r from clients like T-Mobile, helped the
service reach nearly $1.5 billion in total annual
revenue. “Brands are always challenging us for ways
to get closer to their target audience,” says Trimble.
“Audio is experiencing a renaissance and is
becoming a prevalent and expected means of brand
advertising. Phones have driven that. Broadcast
radio is certainly important, but digital is where
brands want to be.”

Publishing

TOM EATON, 48
SENIOR VP MUSIC FOR ADVERTISING, Universal

Music Publishing Group
MANDY GABRIEL, 33

SENIOR DIRECTOR OF MUSIC FOR ADVERTISING,
Universal Music Publishing Group

TOM FOSTER, 38

HEAD OF FILM AND TV, Universal Music Publishing
Group U.K.

At the 2018 Super Bowl, Eaton earned MVP honors
for UMPG with synchs in 14 spots, from the classic
(Prince’s “Let’s Go Crazy” for NBC) to the fresh
(Dardust’s “Lost and Found” for Hyundai). He and
his team followed up with 10 placements during the
Grammy telecast and five for the Winter Olympics.
Gabriel boosted brands while spotlighting
emerging bands like Spain’s Sexy Zebras, which
answered the call for T-Mobile, while newcomer
Xenia Pax blasted to nearly 1.7 million YouTube
views with an Adidas spot featuring her track “Bang
Bang.” Foster's recent wins include securing synch
deals for British songwriter Steve Mac with BBC,
Vodafone and Sony BRAVIA. The placement of Ed
Sheeran’s “Shape of You"— co-written by Mac — in
an ad for British retailer Marks & Spencer was

one of 2017's most Shazamed spots in the United
Kingdom. Says Gabriel: “The biggest issue that
both brands and music companies face is breaking
through the noise.”

BRIAN MONACO, 46

PRESIDENT/GLOBAL CHIEF MARKETING OFFICER,
Sony/ATV Music Publishing

For a fifth consecutive year, Monaco
and his team at Sony/ATV placed more
music (and music stars) in Super Bowl
ads than anyone else — 17 licenses in
2018 alone, including Queen’s “We
Will Rock You” for Chrysler, Cardi B for Amazon and
Alicia Keys for the Olympics. “People are always
Shazamming throughout the game,” he says. “You see
streaming movement immediately — something you
don't get on other platforms throughout the year.”

MARTY SILVERSTONE, 41
PARTNER/SENIOR VP CREATIVE/HEAD OF SYNC,
Primary Wave Music
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“A key feature of many of the songs we
license is that they have a story arc,”
says Silverstone, whose team paired
Bobby Hebb's classic “Sunny” with a
high-profile bleak-to-bliss spot for job-
search engine Indeed during the Academy Awards.
Primary Wave also presents the work of “pivotal
icons,” Silverstone calls them, such as Bob Marley,
Alice Cooper, Def Leppard and Smokey Robinson,
whose “You've Really Got a Hold on Me” was remade
in 2017 for a trailer for Fox TV's Empire.

Music Supervision

ANDREW KAHN, 36
FOUNDER/MUSIC SUPERVISOR, Good Ear
Music Supervision
When The Gap was getting ready to
revive its iconic white-background,
music-heavy advertising style from

i the late '90s, Kahn and his boutique
4 synch-licensing firm got the call to
pair Cher and Future on a cover of Sly & The Family
Stone'’s “Everyday People” and Janelle Monae
singing Freddie Scott’s “You Got What | Need.” The
well-received Gap spots were just two of the 64
commercials Good Ear Music helped synch for
brands including Intuit, Samsung and Toyotain
2017, paying out over $8 million in revenue. “Music
is such a powerful tool that more and more brands
are coming to this avenue,” says Kahn.

MIKE LADMAN, 31
MUSIC SUPERVISOR, Droga5
As music supervisor at an agency
with clients ranging from Under
Armour to the Grammy Awards,
Ladman in 2017 oversaw a trio of
B successful, eclectic synchs for
Google's Pixel 2 campaign — including a license
from New York subway band Too Many Zooz and
another by Mr Jukes, featuring late soul singer
Charles Bradley. The former generated the most
Spotify streams in a single day for Too Many Zooz,
while the latter caused a 2,116 percent spike in
Shazams for the Mr Jukes track. “I'm very proud to
have been able to successfully wrangle such diverse
talent and merge them with such classic music to
help connect people through a product designed to
do just that,” says Ladman.

JOSH RABINOWITZ, 53

EXECUTIVE VP/DIRECTOR OF MUSIC, Grey Group
Townhouse, WPP

Whether it's supermodels lip-syncing
to Dua Lipa’s “Blow Your Mind (Mwah)”
for Revlon or Vince Staples dropping
an original verse for Marriott,
Rabinowitz and his staff of six music
supervisors at WPP’s Townhouse have been part of
some of the most creative uses of music by brands in
the past year. “We're paying a lot of people in the
music business, which is hard to do,” says Rabinowitz,
whose team doled out more than eight figures in
synch revenue to songwriters and musicians thanks to
over 500 placements in the past 12 months.

Recording

RYAN ALLINGHAM, 33
VP BRAND PARTNERSHIPS, Capitol Music Group
BRIAN NOLAN, 37

“I've found
it useful to
introduce
artists to
brands very
early on.”
— Benyatov
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SENIOR VP, seventeenfifty, Capitol Music Group
Allingham steered
Jeep to Halsey, whose
Astralwerks single
: “Bad at Love” was

| Wy featured in the
automaker’s “Release Your Renegade” ad — arare
instance, he says, “that an in-cycle single timed so
well with the launch of a major campaign.”
Following its advertising exposure, “Bad at Love”
reached No. 5 on the Billboard Hot 100. And, notes
Allingham, “Halsey’s first car was a Jeep.” At
Capitol's brand partnership and synch licensing
division, seventeenfifty, Nolan scored a slam-dunk
deal with the NBA for Migos, getting the trio's
“Stir Fry” in heavy rotation on Turner Sports in
February as the official track of NBA All-Star
Weekend. A campaign launch party at the Capitol
Records Tower also offered exposure for brands
including Finish Line, Under Armour, Beats by
Dr. Dre and Cycle Media.

ALLA BENYATOV*

SENIOR VP BRAND PARTNERSHIPS, Epic Records
Benyatov has helped secure over 50 branding deals
for Epic artists in the past 12 months, resulting in
“several hundred million media impressions,” she
says. And while partnerships for established stars
are a priority, she also enjoys finding opportunities
for rising acts like Jidenna or Jessie James Decker.
“I love the challenge of getting [brands] excited
about someone new and then seeing it pay off,”
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she says. “I've found it useful to introduce artists to
brands very early on and arrange deals that include
sponsorships for aloum-release events, music-video
product placements and listening parties.”

RON BROITMAN, 49
EXECUTIVE VP/HEAD OF SYNCHRONIZATION,
Warner/Chappell Music, Warner Music Group
In arole that has bridged both music
|| publishing and recording synchs
since 2013, Broitman and his
colleagues issued 10,000 licenses in
2017. He's particularly proud of the
placement of Portugal. The Man'’s propulsive “Feel It
Still,” which led Apple’s iPad Pro campaign, topped
the Billboard-Clios Music Top TV Commercials
chart, powered by Shazam, and also has been used
by vitaminwater and YouTube TV. “They're synch
darlings,” says Broitman of the band.

JOI BROWN*

SENIOR VP MARKETING, BRAND PARTNERSHIPS,
Atlantic Records

CAMILLE HACKNEY*

EXECUTIVE VP BRAND PARTNERSHIPS AND
COMMERCIAL LICENSING, Atlantic Records
HEAD OF GLOBAL BRAND PARTNERSHIPS
COUNCIL, Warner Music Group

“The volume of deals
has really increased
over the past 12
months,” says
Hackney, “which might
be a function of [our] being at the No. 1 label with a
lot of hot artists.” Among those artists is Janelle
Monae, whose two-year collaboration with
Belvedere Vodka led to the March debut of a short
film series on YouTube titled A Beautiful Future.
Brown urges artists to think about their social
media posts like a lifestyle magazine, displaying
their “natural fit” with brands. That approach led to
K. Michelle, a Tennessee native, landing a deal for
her own Jack Daniel’s Country Cocktails flavor,
Southern Peach. Brown says it's “a significant
accomplishment” for an African-American woman.

CLAUDIA BUTZKY*
SENIOR VP GLOBAL BRAND PARTNERSHIPS, RCA
The Philadelphia Eagles took home
the trophy at the 2018 Super Bowl,
and RCA's Butzky scored her own
victories on game day. “Having booked
/8% two artists on the Super Bowl — Plnk
doing the [national] anthem and Justin [Timberlake
for] halftime — was definitely a lifelong dream for
me,” she says of the NFL placements. After the
“wardrobe malfunction” that marred Timberlake's
2004 Super Bowl appearance with Janet Jackson, the
NFL's decision to re-embrace the performer “was a
crazy win for us,” says Butzky, who adds, “I think we
started the NFL conversation [to bring Timberlake
back] five years ago.”

MAURO DeCEGLIE, 46

SENIOR VP BRAND PARTNERSHIPS, /sland Records
ERIC WONG, 42

EXECUTIVE VP/GM, Island Records

Wong oversaw
branding wins for
Island act Bon Jovi
(Lyft, Google),
newcomers Jack &
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Jack (Samsung) and Fall Out Boy, which starred in, “The World
and supplied music for, Gameloft's Asphalt 8 racing

“Over and Over and Over” in a FIFA World Cup spot
for Fox Sports. “Jack seldom, if ever, lends his

game. DeCeglie parlayed a one-off Demi Lovato Of brqnds incredible music to branding opportunities, but the
video product placement deal with Jaguar Land qnd creative was so compelling and subject nature
Rover into a larger partnership with the label that o . aligned so well that we were able to make it happen.”
included sponsored Lovato house parties and qgenCIes IS
product placements in music videos for singles trqnforming.”
from Bon Jovi and Nick Jonas. NICOLE KARPAS, 25

— Robert-Murphy DIRECTOR OF BRAND PARTNERSHIPS AND

LORI FELDMAN*
EXECUTIVE VP STRATEGIC MARKETING, Warner
Bros. Records
LIZ LEWIS*
VP CREATIVE SYNCH, ADVERTISING AND
GAMING, Warner Bros. Records
Feldman, who will
serve as jury president
for the music
. competition at the

y#o M (B8 CannesEntertainment
Lions (June 18-22), partnered Jason Derulo with
Coca-Cola to write and record the brand’s anthem,
“Colors,” for the FIFA World Cup this summer. Over
20 localized versions of the song will appear in ads
in 209 countries. “It's a massive endeavor,” says
Feldman, “and we're really just getting started with
it.” Lewis made the unusual move of securing use of
Dua Lipa’s “"Blow Your Mind (Mwah)” in a Revlon
campaign before the ad was filmed so models could
lip-synch to the track, which reached No. 5 on the
Billboard-Clios Music Top TV Commercials chart,
powered by Shazam.

STRATEGIC MARKETING, Def Jam
Arriving at Def Jam in May 2017 from
a brand partnership coordinator role
at Republic Records, Karpas has been
spearheading a yearlong partnership
- with Patron Tequila. A recent Def
Jam-owned NBA All-Star Weekend event offered
high-profile visibility for the brand, along with
Essential Water, Xbox and Heineken. 2 Chainz also
performed and announced his upcoming album,
Rap or Go, to the league there. Says Karpas: “It's
really important to preserve authenticity while
engaging in brand partnerships. I'm extremely
protective of the positioning of my artists.”

JENNIFER FROMMER*

SENIOR VP CREATIVE AGENCY, Columbia Records
Artists’ relationships are key “when
devising branding partnerships,” says
Frommer, explaining why she’s
excited about Jack White's decision in
May to allow use of his new track

KERRI MACKAR, 33
SENIOR VP BRAND PARTNERSHIPS, Republic
Records

Since joining Republic last
September, Mackar has applied her
marketing experience from music
media (Billboard, Rolling Stone) to the
label’s A-list artists. One month

RECORDS

PUBLISHING

WORLDWIDE
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before Post Malone’s beerbongs & bentleys set a
U.S. one-week streaming record for an album
(431.3 million on-demand audio streams of its
songs in the week ending April 27, according to
Nielsen Music), Mackar helped the beer-swilling
rapper’s April 4 Nashville club gig reach over

3 million livestream viewers through Bud Light's
Dive Bar Tour series, the beer brand’s “biggest
music program,” she says. Announcing the album’s
release date during the livestream “definitely paid
off,” she says. Post Malone is only the fourth artist
chosen for the Dive Bar Tour series, after G-Eazy,
John Mayer and Lady Gaga.

CEBELE MARQUEZ, 47
SENIOR DIRECTOR OF BUSINESS DEVELOPMENT,
Sony Music Entertainment, U.S. Latin
Marquez works with her Sony
counterparts in other territories to
secure brand partnerships for the
label’s Latin roster, including highly
visible deals for Nicky Jam, who
became the first Latin artist to partner with Sony
Electronics in a multiyear global campaign. Nicky
Jam was also the face of a Pandora Music Premium
service launch campaign and the Spanish airline
Air Europa — which painted an “X" on one of its jets
to promote Nicky Jam’s new single with J Balvin.
(The song has reached No. 1 on the Hot Latin Songs
chart.) “The way we deliver the message —in an
effective, clutter-free manner — is as important as
the collaboration itself,” says Marquez.

“The way we
deliver the
message is
as important
as the
collaboration
itself.”

— Marquez

NAOMI McMAHON, 35

SENIOR VP/HEAD OF STRATEGIC MARKETING AND
PARTNERSHIPS, Universal Music Group and Brands
OLIVIER ROBERT-MURPHY, 57

GLOBAL HEAD OF NEW BUSINESS, Universal Music
Group

MIKE TUNNICLIFFE, 57

EXECUTIVE VP/HEAD, Universal Music Group and
Brands

Robert-Murphy reports that UMG's branding team
engineered over 800 artist-brand partnerships
worldwide in 2017, including pairing Dubai
Tourism with Imagine Dragons for their “Thunder
video (which has logged more than 750 million
global YouTube views). “The world of brands

and agencies is transforming,” says the London-
based executive. “Only authentic and meaningful
relationships between artists and brands truly
engage consumers.” The day before Jonas Blue
released the video for his single “Mama” in May
2017, he performed for the first time in Hong Kong
as part of a UMG-American Airlines partnership,
driving worldwide YouTube views of the song to
440 million-plus. “He has a huge fan base in Asia,”
says McMahon. “It allowed American to showcase
their global market in a way that brought value to
the artist.” Since Tunnicliffe joined UMG in 2014,

"

the company has tripled corporate partnerships.
“Nobody else has this team,” he says.

DANIEL SENA*

DIRECTOR OF BRAND PARTNERSHIPS AND
STRATEGIC MARKETING, Interscope Records
Starbucks, Hallmark, Verizon,
Marriott, Jeep — all are among the top
brands that have partnered with
Interscope in the past 12 months,
thanks to Sena’s efforts. Imagine
Dragons’ songs, including “Whatever It Takes,” have
been tapped for Jeep spots. And Verizon’s campaign
“had six of our artists from all sorts of different
genres, including Rae Sremmurd, X Ambassadors,
THEY., Kali Uchis, Rich the Kid and Skylar Grey. I'm
really proud of that one,” he says.

Contributors Rich Appel, Steve Baltin, Dave Brooks,
Dean Budnick, William Chipps, Leila Cobo, Adrienne
Gaffney, Gary Graff, Andrew Hampp, Hannah Karp,
Steve Knopper, Carl Lamarre, Kerri Mason, Matt
Medved, Gail Mitchell, Melinda Newman, Paula Parisi,
Chris Payne, Alex Pham, Dan Rys, Richard Smirke,
Eric Spitznagel, Colin Stutz, Andrew Unterberger,
Deborah Wilker, Nick Williams

Methodology Branding Power Players were chosen by editors
weighing a variety of factors, including but not limited to such metrics
as chart performance, touring grosses and ticket sales, social media
impressions, and radio and TV audiences reached; company growth;
career trajectory; reputation among peers; and overall impact in the
music marketing industry during the past 12 months.
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BACKSTAGE PASS

A Declaration Of Independents

The 2018 A2IM Libera Awards, taking place during Indie Music Week, will recognize the
diversity of the industry sector that now commands 37 percent of the U.S. music market

BY STEVE KNOPPER

HEN THE A2IM
Libera Awards are
presented in New
York on June 21 as
part of Indie Music
Week, the event
will honor the best among independent
artists, albums and companies — but also
the strength of the entire indie music
business. “We want to celebrate our own,
but we also want to use [the event] as a

platform,” says Richard James Burgess,
CEO of A2IM (American Association of
Independent Music), which represents
over 500 independently owned record
labels and presents both the awards and
Indie Music Week.

The U.S. market share of independently
owned labels —ranging from small artist-
owned companies to Big Machine Music
Group, home to superstar Taylor Swift
—hasreached 37 percent, according to a

Clockwise from

top: Libera Awards
performers Mann,
Outlaw and Midon.

report last October from MIDiA Research.
“If you want to compare that to when
A2IM started in 2005,” says Burgess, “it
was 29 percent.”

The growth of streaming music
promises to further strengthen the indie
sector, allowing fans to access more
artists and deeper music catalogs on
demand. Indie Music Week’s sessions
(June 18-21) will help independent
companies embrace the constant change
that the industry has experienced over
the last five years. “Last year, we [looked
at] virtual reality, we did the connected
car, we did smart speakers. This year,
we’re doing artificial intelligence,” says
Burgess. “It’s a way of having an eye
to the future. It’s a way of not getting
blindsided the way the entire industry did
in 1999,” when file-sharing technology
decimated music sales.

Among those giving keynote addresses
during Indie Music Week are Facebook
head of music business development
and partnerships Tamara Hrivnak and
300 Entertainment CEO Kevin Liles.

The event will include performances by
singer-songwriter Aimee Mann, “SoCal
country” artist Sam Outlaw, New Mexico
singer-guitarist Raul Midon, pioneering
hip-hop group Funky 4 + 1 and a tribute
to the late soul singers Sharon Jones and
Charles Bradley.

Brett Gurewitz, who co-founded
influential punk band Bad Religion in 1980
and went on to launch Epitaph Records
(home to The Offspring and Rancid), will
receive a lifetime achievement award.

Here are the Libera Award nominees
for album of the year.

Big Thief
CAPACITY Saddle Creek
il Big Thief’s second album,

, Capacity, turns small details
into big statements. Following
; its acclaimed 2017 album,
Masterpiece, the Brooklyn-based quartet
retreated to a studio in New York’s Catskill
Mountains to record Capacity, which
reached No. 8 on Billboard’s Americana/
Folk Albums chart last July. After two
sold-out shows in September 2017 at
Brooklyn’s Music Hall of Williamsburg, Big
Thief’s summer tour includes Chicago’s
Pitchfork Music Festival on July 20.

..'I.’
T

Chuck Berry
CHUCK Dualtone Music Group

CHUCK

Tragically, rock’n’roll pioneer
Berry never had a chance to
promote what may have been
a career-reviving album.
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Chuck was released last June, three
months after his death at age 9o. The
album captures the shambling, kinetic
nature of his many years of concerts with
local pickup bands, and it also has the
spark of inspiration that fans adored. The
record topped the Blues Albums chart for
five weeks following its release.

Cigarettes After Sex
CIGARETTES AFTER SEX Partisan Records
Cigarettes After Sex frontman
Greg Gonzalez has called his
Brooklyn band’s slow-burning
songs “erotic lullabies,” which
is perfect because they belong in the same
smoking lounge as Portishead’s “Sour
Times” or Mazzy Star’s “Fade Into You.”
The group’s self-titled album reached No. 8
on the Heatseekers Album chart in July
2017. Cigarettes After Sex is touring Europe
through September, with a detour
homeward to play Lollapalooza in Chicago
in August. The group will play There’s No
Leaving New York at Forest Hills Stadium
in Queens on Sept. 29 with The National,
Jason Isbell & The 400 Unit, Phoebe
Bridgers and Adia Victoria.

Father John Misty
PURE COMEDY Sub Pop Records
The singer-songwriter born

== Josh Tillman can be sweet,
““% wise and poignant, but as
2% Father John Misty, he’s also
got a sharp sense of satire. The
centerpiece of Pure Comedy is “Leaving
LA,” arambling 13-minute rant that refers
to Oedipus, Amy Grant and “these L.A.
phonies and their bullshit bands.” His
current tour plays the Hollywood Bowl on
June 24, on a bill with Gillian Welch and
Big Thief. Misty’s newest album, God’s
Favorite Customer, arrived June 1.

Slowdive

SLOWDIVE Dead Oceans

Rivaling My Bloody Valentine
among European shoegaze
bands that take a long time to
make an album, Slowdive
released its self-titled record last spring

— only the fourth studio album in the
group’s nearly three-decade career. A
shimmering, seven-minute opening track,
which doesn’t have guitar or keyboard
solos so much as atmospheric repetition, is
aptly titled “Slomo.” The band (featuring
members who have been focusing on
another ensemble, Mojave 3, for years)
reunited in 2014 and regularly plays
festivals, including London’s British
Summer Time Hyde Park on July 7.

From top: Newbury
ComicsinBoston;
Alex Gaskarth of All
Time Low at the Beale
Street Music Festival
in Memphis on May 5;
Hope Sandoval and
David Roback of
Ingrooves-distributed
Mazzy Star; Alexis
Krauss of Sleigh Bells.

INDIE VENTURES MARK MAJOR MILESTONES

Two independent labels, a retailer and a distributor celebrate staying power

Newbury Comics, 40th Anniversary

In the early days of Newbury Comics, in a thrifty
apartment on Boston’s Newbury Street, founders
Mike Dreese and John Brusger occasionally
opened the store in the morning while still wearing
pajamas. The New England chain has since had
over 20,000 employees pass through its doors

— today’s number is 375 — as it expanded to

CDs, T-shirts, merchandise and, of course, vinyl
albums. “The first diversification we ever did was
selling music,” says Duncan Browne of Newbury's
management committee. “Selling a whole bunch
of stuff other than comics has kind of been the
story of Newbury Comics.” The retailer’s 40th
anniversary was recognized in May during the
Music Biz Conference in Nashville.

Hopeless Records, 25th Anniversary

In December 1993, Louis Posen was directing a
music video for Guttermouth when the punk band
dared him to put out its next 7-inch vinyl single.
Posen picked up a book called How to Run an
Independent Record Label, and the first lesson he
learned was “you need a label name.” Guttermouth'’s
single happened to be called “Hopeless,” and an
indie institution was born, releasing albums over
the years by All Time Low, The Used and Taking
Back Sunday. The label has been profitable for 25
consecutive years, using its nonprofit Sub City

to donate $2.5 million to 50 charitable groups.
“We're in a scene, acommunity, that's cultural- and
lifestyle-based, and it doesn't go up and down as
much as the industry,” says Posen.

Ingrooves, 15th Anniversary

With its first (and quite obscure) release, a 2004
self-titled album from Autopilot, Ingrooves
partnered with Apple’s iTunes Music Store early
on and gave artists and labels a way to distribute
music efficiently online. “The whole point of
where it started was around giving artists and
labels an opportunity to get their music out in
the world, and there weren’t many ways to do
that at the time,” says executive vp/GM Amy
Dietz. Ingrooves has since closely associated
itself with Universal Music, which has a

22 percent stake in the company and exclusive
access to its digital-distribution service. In

its 15 years, Ingrooves has grown from three
employees to a staff of 120.

Mom + Pop Music, 10th Anniversary

Long before he decided to open an indie label at
perhaps the worst possible time in the history of
the record business, Michael Goldstone was an
A&R hero who signed Mother Love Bone, the first
iteration of Pearl Jam, as well as Rage Against

the Machine and Tegan & Sara. He can't recall
Mom + Pop’s first release, but he says Sleigh

Bells' 2010 album, Treats, gave the label crucial
momentum, and over the years it has grown from
two employees to 13, putting out 70 LPs. “It defined
the DNA of the company in terms of finding things
that are artistically interesting and culturally
important,” he says. Mom + Pop signing Alice
Merton has topped Billboard's Alternative Songs
chart with “No Roots.” —SK.
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Congratulations (o all

Libera Award
Nominated Labels & Artists

SPECIAL RECOGNITION TO OUR LABEL PARTNERS
FOR THE FOLLOWING NOMINATIONS:

ALBUM OF THE YEAR BEST RE-ISSUE
BEST AMERICAN ROOTS & FOLK ALBUM BEST ROCK ALBUM
BEST BLUES ALBUM BEST SYNC USAGE
BEST COUNTRY/AMERICANA ALBUM BEST WORLD ALBUM
BEST HIP-HOP/RAP ALBUM BREAKTHROUGH ARTIST
BEST JAZZ ALBUM CREATIVE PACKAGING
BEST LATIN ALBUM LABEL OF THE YEAR (BIG)
BEST LIVE ACT LABEL OF THE YEAR (SMALL)
BEST METAL ALBUM MARKETING GENIUS
BEST OUTLIER ALBUM VIDEO OF THE YEAR
BEST R&B ALBUM INDEPENDENT IMPACT
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AND THE LIBERA AWARD NOMINEES ARE...

Among the 25 categories, here’s a look at some of the top contenders

BEST AMERICAN ROOTS
AND FOLK ALBUM

Aimee Mann
Mental lllness
(SuperEgo Records)

Big Thief
Capacity
(Saddle Creek)

Hiss Golden Messenger
Hallelujah Anyhow
(Merge Records)

Kevin Morby
City Music
(Dead Oceans)

i Phoebe Bridgers
i Stranger in the Alps
: (Dead Oceans)

: BEST COUNTRY/
. AMERICANA ALBUM

Deer Tick
Deer Tick Vol. 1
i (Partisan Records)

i JasonIsbell & The 400 Unit :
. The Nashville Sound

i (Southeastern Records/
i Thirty Tigers)

Lee Ann Womack
i The Lonely, The Lonesome &
The Gone

i (ATO Records)

: Midland
i On the Rocks
(Big Machine Records)

| The Wild Reeds
 The World We Built
i (Dualtone Music Group)

: BEST HIP-HOP/RAP
. ALBUM

Lil Baby

Harder Than Hard
¢ (Quality Control Music)

Meyhem Lauren &
: DJMuggs

Gems From the Equinox

(Soul Assassins)

Nick Cave onstage in Barcelonain May.

Sean Price
Imperious Rex
i (Ruck Down Records)

i Shabazz Palaces
i Quazarz:Bornona
i Gangster Star

(Sub Pop Records)

Wu-Tang

The Saga Continues
i (eOne/36 Chambers)

: BESTLIVE ACT

Father John Misty
¢ (Sub Pop Records)

Flying Lotus
i (Warp Records)

THE BALLEOOM THIEVES

AISHA BADPEY

NETTWERK

nettwerk.com

XAVI TORRENT/WIREIMAGE
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i King Gizzard & The Lizard
i Wizard
i (ATO Records)

Nick Cave
¢ (Bad Seed LTD)

Queens of the Stone Age
¢ (Matador Records)

BEST METAL ALBUM

Chelsea Wolfe
i Hiss Spun
i (Sargent House)

Converge
i The Dusk in Us
(Epitaph Records)

© Mutoid Man
War Moans
(Sargent House)

Myrkur
Mareridt
i (Relapse Records)

Powerflo
i Powerflo
(New Damage Records)

© BESTR&BALBUM

Jamila Woods
| HEAVN
i (Jagjaguwar)

Katie Hargrove
i Katie Hargrove
i (Transoceanic Records)

Kelela
i Take Me Apart
¢ (Warp Records)

Mavis Staples
i IfAlll Was Was Black
i (Anti- Records)

Sharon Jones &
i The Dap-Kings
Soul of a Woman
(Daptone Records)

| BESTROCK ALBUM
Bully

Losing
i (Sub Pop Records)

Manchester Orchestra
A Black Mile to the Surface
¢ (Loma Vista Recordings)

{ Queens of the Stone Age
¢ Villains

(Matador Records)

The National

i Sleep Well Beast

. (4AD)
BREAKTHROUGH ARTIST
Alice Merton

i No Roots

i (Mom + Pop Music)
Jamila Woods

i HEAVN

¢ (Jagjaguwar)

Power Trip

i Nightmare Logic

i (Southern Lord)

Princess Nokia

i 1992 Deluxe

i (Rough Trade Records)
Trippie Redd

: AlLove Letter to You

i (Ten Thousand Projects/
Caroline)

LABEL OF THE YEAR (BIG)
ATO Records

Dead Oceans

Loma Vista Recordings
 NinjaTune

Numero Group

Warp Records

| LABEL OF THE YEAR
{ (SMALL)

Awesome Tapes From Africa
Daptone Records

Kill Rock Stars

Sacred Bones

Triple Crown Records
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ﬁ} KANYEWEST  cooomerw 1 89 J. COLE DREAMVILLE/ROC NATION vy Kanye West spends his first

week atNo. 1 onthe Billboard

POST MALONE repueuc | 1 102 26 29 KHALID RIGHT Hano/rea | 11 66 Artist 100 as ye launches as
; ] his eighth chart-topperon the B
DRAKE  vounemoneveasumonermerueuc | 1 206 CHRIS STAPLETON  wirosymsimrnmn | 1 137 Billboard 200 (see page 90). g g
BTS BIGHIT ENTERTAINMENT 1 87 ELLA MAI  0summe RS/INTERSCOPE/IGA | 33 7 T'\T:. ;agr?:;:;\er‘;::::&)rlia;:fg ;;E
LUKECOMBS  mwnmusiommsinusm | 5 66 J BALVIN capito Lannvjumie | 16 39 fueled by the chartdebut of his % &
last LP, The Life of Pablo. 2%

CARDI B THE ksRGROUR/ATLANTICAG | 1 47 SELENA GOMEZ  irerscorerica | 2 175

GHOST Lomavistasconcorn | 7 3

IMAGINEDRAGONS omwsasnmuiscons | 1 174
MAROON 5 azz/mrerscoresioa | 1 206
SHAWN MENDES swano [ 1174
ED SHEERAN aranmcs | 1200
JASON ALDEAN  wommoneownons | 1 184
FLORIDA GEORGIALINE ewc | 1 206
TAYLORSWIFT  comacrmeems | 1 202
CAMILACABELLO  svwoerc | 1 78
DUALIPA warnengnos. | 10 41
ARIANA GRANDE ~ aepvewc | 1 174
KANEBROWN  swcomamsiauesm | 5 51
KENDRICKLAMAR  wowwonmmmmnasens | 1 177
BRUNO MARS aranmicas | 10 194
CHILDISH GAMBINO wuwsous imsrmss | 3 70
MIGOS quaLITY contro/zooms | 1 87
KENNY CHESNEY  wcoummumm i | 1 142
CHARLIE PUTH  orrommannicias | 6 158
METALLICA suackenen [ 2 156
THE WEEKND xomepueic | 1 191
JUICEWRLD  crace ainresscorenica | 27 3

PUSHAT cooonoersam | 5 3

DAN +SHAY  wisncreros meswienmm | 17 28

MARSHMELLO  onmecouscrve 25 34
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FATHER JOHNMISTY  suers | 21 3
NICKIMINA]  vomcmarsmmmnne | 2 195
HALSEY sstrawerks | 1 130
BAZZI zzz/amcosmiciac | 34 19
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LILBABY  cuwmvconmoumoromyespros | 25 4

KNNTENTACION  wowsnmmmmncsms | 1 43
PINK pa | 1109
LUKE BRYAN  carroumasivienmn | 1 205
THOMAS RHETT  vaomvems | 1 175
BRETT YOUNG s | 28 79
BLAKE SHELTON  wosenoeos ssmasome | 1 202
FIVEFINGERDEATHPUNCH  wowams | 3 15

DEMILOVATO  susnussiamoninmioco | 3 131
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TO OUR PRODUCTION CLIENTS

. bLive. | OVE LOUNGFE

Produced and Engineered by Chad Taylor
Available on Kavalry Records

IMPACTING NModern Rock
and Active Rock Radio NOW

FIRST NEW MUSIC FROM THE ORIGINAL LINEUP
of Ed Kowalczyk, Chad Taylor, Patrick Dahlheimer, and
Chad Gracey since their reformation in 2017

thebandlive.com

LIVE WILL TOUR WITH THE COUNTING CROWS PERFORMING A FULL 70-MINUTE SET FROM JUNE THROUGH SEPTEMBER 2018
Wed Jun 27 FriJul 06 SatJul 21 Sun Jul 29 Tue Aug 07 Wed Aug 15 Sat Aug 25 Sun Sep 02 Tue Sep 11
Boise, ID Mountain View, CA Austin, TX Atlanta, GA Virginia Beach, VA Hartford, CT Syracuse, NY Detroit, Ml Kansas City, MO
Frijun 29 Sun Jul 08 Sun Jul 22 Tue Jul 31 Wed Aug 08 Fri Aug 17 Sun Aug 26 Mon Sep 03* Thu Sep 13
Auburn, WA Irvine, CA Houston, TX  St. Petersburg, FL Bristow, VA Boston, MA Cleveland, OH  Grand Rapids, Ml Council Bluffs, IA
SatJun 30 Tue Jul 10 Tue Jul 24 Wed Aug 01 Fri Aug 10 Sat Aug 18 Wed Aug 29 Thu Sep 06 Sat Sep 15
Ridgefield, WA Chula Vista, CA Irving, TX West Palm Beach, FL  Hershey, PA Gilford, NH Toronto, ON Indianapolis, IN Sioux City, IA
Mon Jul 02 Sun Jul 15* Thu Jul 26 Sat Aug 04 Sat Aug 11 Wed Aug 22 Thu Aug 30 Sat Sep 08 Sun Sep 16
Reno, NV Weert, Netherlands  Tupelo, MS Jacksonwville, FL Camden, NJ Wantagh, NY Pittsburgh, PA  Chicago, IL Minneapolis, MN
Tue Jul 03 Wed Jul 18 SatJul 28 Sun Aug 05 Tue Aug 14 Thu Aug 23 Sat Sep 01 Sun Sep 09 Feb 15 - Feb 16*
Murphys, CA  Denver, CO Pelham, AL Charlotte, NC Holmdel, NJ Atlantic City, NJ  Cincinnati, OH  St. Louis, MO Cayman Islands

*Not included in 25 Year and Counting Tour

TOP-10 BILLBOARD MAINSTREAM
FROW/ASHES ROCK SINGLE, ‘CRAZY’

B | N Produced and Engineered by Carson Slovak and Grant McFarland

ON ' O UR No W' fromashestonew.com
® betternoiserecords.com

ﬁ& Jup Studios T thinkloudstudios % thinkloudstudio (O) thinkloudstudios ® thinkloudstudios.com | 855.548.4330




American
Aquarium
Arrives

As Lauv rules the
Emerging Artists chart for
a second week, American
Aquarium (above) debuts
at No. 5 as the band'’s
Things Change starts at
No. 7 on Americana/Folk
Albums and No. 20 on
Top Country Albums with
5,000 equivalent album
units, according to Nielsen
Music. The LP is the first
for the group, which formed
in Raleigh, N.C., in 2006,
on New West Records,
and its first to make the
Billboard 200 (No. 154).

Israeli singer Dennis
Lloyd debuts at No. 30 on
Emerging Artists, powered
by his breakthrough single,

“Nevermind.” The song, a
top five hit on multiple
European charts, reaches
anew high on Alternative,
rising 36-29.

Plus, Mexican singer
Raymix logs a new
Emerging Artists peak
(22-14) as his first hit, “Oye
Mujer,” spends a ninth
week atop Tropical Airplay.

—Xander Zellner

CHART BEAT

Sl
41 WEEKS — WE
COUNTED THEM
“New Rules” by Dua
Lipa (above) ties the
record for the most
weeks (41) logged

on the Mainstream
Top 40 airplay chart.
The song, which led the
list for four weeks in
February, matches the
run of Edwin McCain’s
No. 10-peaking “I'll Be”
in 1998. Lipa also joins
lggy Azalea (in 2014)
as the only women
tochart three songs
simultaneously in the
tally’s top 15: Along
with “Rules” at No. 13,
“One Kiss" (with Calvin
Harris) and her own
“IDGAF"eachrise a
notch, to new highs

of Nos. 14 and 15,
respectively.—Gary Trust

Go to Billboard.com for
full Chart Beat coverage,
including columns and
podcasts.
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WUHL0] NEKO CASE  wiovpuonav/ermion
3 42 EEW SZA rop pawe/rea | 16 52
' TYDOLLASIGN  suawrcns | 36 46
YOUNGBOY NEVER BROKEAGAIN  wowossns | 26 23
EMINEM  sewsnvsmmummmscorencs | 1 206
RICHTHEKID  noomeersmomonsoneris | 16 17
BAD BUNNY  rmssimeartiismusic | 56 12
KEITHURBAN  wiseouspmosimuspnn | 2 165
LAUV LauvawaLkosalr | 58 6
BEBE REXHA warnereros. | 32 68
SAM HUNT Mo naswviLLEruMGn | 5 198
MAREN MORRIS  cowmmssimesn | 15 76
JUSTIN TIMBERLAKE ~ wx| 1 155
WEEZER  wiezericrusimusiciaruanions | 15 5
BLOCBOY JB  ovwosounorwamnerencs. | 40 17
MICHAEL RAY steanmicommn | 57 10
6IX9INE  scovcenarmenmmousmno proecrs | 13 24
FOSTER THE PEOPLE  cowwen | 67 12
ANNE-MARIE  wrsmsmsaumannmon: | 61 8
EXO sm | 2017
PORTUGAL. THEMAN  anawncas | 16 49
RIHANNA  wesreurv roav/rochation | 2 202
NF NF REAL MUSIC/CARITOL/CAROUINE | 8 35
PANIC'ATTHEDISCO  wwmmsmunns | 3 90
MICHAEL JACKSON  wyeec [ 20 171
LILPUMP  wremesmuuans aoss mmenonos, | 12 31
ZEDD irerscopenica | 17 75
DARIUS RUCKER  crioomsmnieamsin | 17 44
DIERKSBENTLEY  cwnmsmummen | 3 92
TWENTY ONEPILOTS  numoevmmanss | 1 164
DADDY YANKEE e cwreume | 19 47
BAD WOLVES  cievensevenens | 27 13
LIL SKIES awwecomss | 70 8
G-EAZY GeazyRveiErG/Rca | 6 90
OZUNA  veenrermammenisonvmusiciann | 44 30
THE CHAINSMOKERS oo | 1 132
QUEEN wourwooo | 58 6
SAM SMITH caprror | 1130
GORILLAZ  rsrorionepmmnerencs. | 2 8
GREY ssososo | 69 15
MERCYME FuRTRACE/PLG | 15 19
FLEETWOOD MAC  ussioneo | 58 16
TRAVIS SCOTT  cranomusmieerc | 5 115
CARRIEUNDERWOOD  cwmovmsmmunun | 3 150
BLACK THOUGHT  wumanresounces | 94 1
CALVIN HARRIS cowmei | 8 136
ASAP ROCKY  iswwommuemancromosmen | 2 27
- s JOM ADELE weowmea | 1 174
XTIV 98) LINKINPARK e sioommanencs | 1 52
- 32N JOURNEY wowors | 81 12
(X1 100] JUSTINBIEBER  sonmsommrmmmonrsn | 1 201
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ﬁn:(lg LAUV LAUVAWALKOBALT 1
RGAN WALLEN  scwow | 2
JORDAN DAVIS  wcansswviienman | 1
WANNAONE  owmmsmmmmenun i | 4
AMERICAN AQUARIUM  wewvest | 5 1
NORMANI sokric | 4 16
CORY ASBURY gemec | 320
NCT smo | 18
DYLAN SCOTT cre | 6 40
SWAE LEE  eromummus/mienscorerca | 4 42
BILLIE EILISH  cusxroowmmerscoesisa | 10 9
CHRIS LANE melown | 12 27
EL CHOMBO wea [ 98
RAYMIX  owsusimrmmuvsononsine | 14 8
AJR sremc | 15 24
CALUM SCOTT caerror | 4 14
GRETAVAN FLEET  wawamerueuc | 3 43
RUSSELL DICKERSON  wpuenans | 1 42
KEALASETTLE  sovomammemmanms | 6 24
LOVELYTHEBAND  swnecomwsmmmours | 20 11
QUEEN NALJA quesnnaua | 10 12
YBN NAHMIR  vswmmcmmuannicss | 7 31
MORGAN EVANS  wimmerenos wsmairns | 23 8
ALAN WALKER  wermusikimen | 19 41
WOLFINE  cooiscos/wamneriamima | 24 5
TRIPPIE REDD | 50 4l
ALICE MERTON  ewereuemonsree | 3 32
WHYDON'TWE  sovum nmmmenine | 5 17
H.E.R. Ra |22
DENNIS LLOYD  nwemwanneneros. | 30 1
GRUESOME meapse | 31 1
MASON RAMSEY  sanncns | 2 6
GOLDLINK squanasiclusmen | 4 43
CAROLINE JONES  wuwome sonmuponr | 34 1
BHAD BHABIE suosusemnamons | 5 25
TAY-K wek | 9 42
YUNG BLEU cowmsa | 37 8
DEVIN DAWSON  sawncpnn | 1 37
LINDSAY ELL  sronev cresemoreene | 3 4
TWO FEET reeustic | 40 3
DJ SPINKING eone | 41 2
SAWEETIE  icommnsmrworomre pmerens | 20 12
HOODCELEBRITYY  newsionunoc | 43 1
RE-ENTRY @ ASHLEY MCBRYDE  wuawricwame | 3 3
NEW @ TK KRAVITZ  seciuess eerusucrsoons | 45 1
AT @A46] BLACYOUNGSTA  coomcwmanc | 5 19
"Bl ] BTOB JU— T
MM 28] SUTTONFOSTER  summmosummsesonn | 48 1
GUNNA cunna | 46 3
SIRSLY mrenscopeica | 50 1
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iBpiSk PROjICE

2018 Pack Night Tour

Los Angeles Detroit Philadelphia Atlanta Houston
June 16" July 14t August 17t September 22" October 20"
DESIIGNER FETTY WAP MGK GUCCI MANE MGK

SURGEON GENERAL WARNING: Tobacco for more info and tickets visit

Smoke Increases The Risk Of Lung Cancer =
And Heart Disease, Even In Nonsmokers. ap-SV"Shel'S\VeetS-com
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ARTIST cerTiFICATION Title | peax N
IMPRINT/DISTRIBUTING LAREL PO AT
28 KANVE WEST TR
G0.0.0./DEF 1AM
ﬂp%T__MAI.OHE A beerbongs & bentleys | ;| 4
Prequelle | 5
6o il o
CARDIE @ Invasion Of Privacy | ; ¢
THE KSR GROUBATLANTICAG
ﬂHIEEE‘ELD - Goodbye & Good Riddance | , 5
5 I.IIIPT%”KA i The Greatest showman | ;5
d EN FOX/ATL,
5.'!3‘.“‘" MENDES Shawn Mendes | 2
LILBABY  HarderThanEver [ 5 4
QUALITY CONTROL/MOTOWN /CAPITOL
RearviewTown | | 4
:::e.f|n1sn~4u95|f:a‘ ekl Bles o
J.COLE ® Koo | ;4
DREAMVILLE NATIONINTERSCOPE IGA
PUSHAT DAYTONA | 5
GOLLDSTEF JAM
BTS Love Yourself: Tear | 4 3
Bl ENTERTAINMENT
A$AP ROCKY - Testing | 4, 5
stoney | 4 s
- Culturell | {49
f{ll'__i_-_l._ER JOHN MISTY  God's Favorite Customer | 5
SOUNDTRACK A\ SlackpartesThe b, WcFmAnt nspeedBy |3 g7
IMAGINE DRAGONS ® Evolve | 5 ¢
KIDINARL SINTERSCOPE/IGA
ED SHEERAN A = (Divide) | | 46
reputation | 30
XXXTENTACION 2l
BAD VIBES FOREVER
KANE BROWN A Kane Brown | 5 59
LLE/SMN
_!(jl_al.l[_).__ American Teen | 4 g6
SOLNDTRACI 13 Reasons Why, Season 2 26 3
NETELIX/INTE RSCOPE/
KENDRICK LAMAR £ DAMN. | | &g
10P DAWG/AFTERMATHANTERSCOPE iGA
i::uvBOI CARTI Dielit | 3 4
L
mg.'Tr_q.sTrA Hamilon: anmaicanMsicd | 5 14y
RA MMURD, SWAE LEE & SLIM JXMMI  SRIMM | o 5
EA ASINTERSCOPEGA
N TR epimaon oa
CAMILA CABELLO A camila | ; 5
SYCDYERIC
The World IsYours | 5 g
Reckless 8 3
FIVE FINGER DEATHPUNCH  And Justce ForNore | 4 5
LIL UZI VERT A LuvisRage2 | ; o
LifeOf ADarkRose | 1 55
cosmic [ 14 o
THE W_EEKIID My Dear Melancholy, (EP) | 10
METALLICA A Hardwired..To Self-Destruct | | 4
R qnnuimm Until Death Call My Name | 5 6
Voicenotes | , 4
AN Mare Life 1 &4
arl| 3 o
E;.ogpov B simi | ;5 s
THOMAS RHETT @ Life Changes | | 34
VALORYAMLG
meuex H MONEY/REPUBLIC Views 1 110
BRUNO MARS A 24K Magic | 5 g
Dualipa | ;7 49
uuyﬁl _rrlwlll_mer you when | was 18. (the playlist) | 1
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JBALVIN vibras | 15
DAYEY | 4 15
Amos | o3
CHRIS STAPLETON A Traveller | | 43
MERCURY NAS:
OFZlL.IrIIIA‘{_':}. AINMERT/SONY MUSIC LATIN Dalsa 2 4
MICHAEL JACKSON A The Essential Michael Jackson | 45 528
Qu IE_\}I(\JI[_A Greatest Hits | ;g
MNIEHINCION S, e 712 =
Fh i rerscore o Ready®) | 9 6
TEE GRIZZLEY Activated | 15 4
fH_QI.SEY A hopeless fountain kingdom | | o5
HETRALWERKS
BLACKTHOUGHT  Streams Of Thought, VoL 1(EP) | &2 4
BRETT YOUNG & BrettYoung | 15 o
Lo e Bobby Tarantinoll | | 3
CHRIS BROWN A  Heartbreak On AFullMoon | 5 5,
PINK A Beautiful Trauma | | 54
BEBE REXHA All Your Fault, Pt.2 (EP) | 33 3
THE WEEKND A starboy | ;g
T—— T
-RE-E A SH MONEY/REPUBLIC Take care 1 275
FAMOUS DEX Dex Meets Dexter | 1, g
RICH FOREVER/IDG/AG
SOUNDTRACK A Moana | , g
21SAVAGE, OFFSET & METRO BIJ'DHIN Without Warning | 32
EOIMINATI \J;.l\'b\ DL SLAL (LERIC
KEITH URBAN raffitiu | ,
FATOL HASHVILLES N
KANYE WEST A The Lifeof Pablo |
GOO.LJOEF JAM
ﬂ"'gﬁﬂ“«ﬂ.ﬁ Speak Your Mind | 5, 5
!‘:'ﬁ-.n-ush::ﬁ: APITOL/CAROLINE Perception 1 35
SAM SMITH The Thrillofitall | | 5
CRPITOL
BILLIE EILISH Dont Smile At Me | ;5 4
Tell Me You Love Me | 5 54
The Beautiful & Damned | 3 ;¢
SHAWN MENDES A Huminate [ | gg
S LAND
KODAK BLAC| ProjectBaby Two | 5 4
Night Visions | ; 597
LUKE BRYAN What Makes You Country | | 5
CAPITOL NASHVILLE JUMGN
B0g qﬁgl[\:mnlymﬁlLEHS@ legend: TheBestOf. | g gpg
o Sreatest Hits SoFar.. | 56 47
DripSeason3 | o5 13
SOUHDIRAEI'IK‘ T Deadpool2 | 4 3
FLEETWOOD MAC '@ Rumours | ;573
TY DOLLA $IGN Beach House 3 | ; 15
ATLANTIC/AG
EETON JonN Diamonds | 23 30
Trg_,w!Is s‘L:clTT A Birds In The Trap Sing McKnight 1 @
J?II.PIRNE\'@ Journey's Greatest Hits | 4 o5
T e
8 8
o 56 33
J. COLE 8 2014 Forest Hills Drive | | a5
AMVILLE/ROC NATION/COLUMBA
i?HI_IDTRACK Love,Simon | 37 13
MIGOS . cultwre | | 5

QUALITY EQNTROL

West’s
Eighth
No.1

Kanye West lands

his eighth No. 1 on the
Billboard 200 as his new
studio album, ye, bows atop
the list.

The set earned 208,000
equivalent album units in
the week ending June 7,
according to Nielsen Music,
and is the fifth-largest frame
for an album in 2018. Of ye's
starting sum, 85,000 were
in traditional album sales.

With West scoring his
eighth leader, he ties
Eminem for the second-
most No. 1 albums among
hip-hop acts in the history
of the tally. Only JAY-Z
is ahead of them, with 14
chart-toppers. (Among all
acts, The Beatles have the
most No. 1s, with 19.)

As ye starts with 208,000
equivalent album units, it
logs the fifth-biggest week
for an LP in 2018. Further, of
ye's first-week haul, 120,000
were streaming equivalent
album units. That sum
equates to 180.1 million
on-demand audio streams
for the set’s seven songs
during the tracking week (as
each SEA unit equals 1,500
on-demand audio streams).
Ye's streaming launch
is the seventh-biggest
debut streaming week for
an album. That's notable
because ye has only seven
songs. Thus, each track
averaged 25.7 million on-
demand audio streams. The
only album to tally a larger
average was J. Cole's KOD
in April. During its opening
frame, Cole’s 12-song
set earned 322.7 million
on-demand audio streams,
resulting in a per-track
average of 26.9 million.

Ye will likely yield the
No. 1 slot on the June 23
Billboard 200, as industry
forecasters expect Dave
Matthews Band's Come
Tomorrow to launch atop the
list with over 275,000 units.

—Keith Caulfield

Data for week of 06.16.2018

SALES DATA COMPILED BY

The Billboard 200 chart ranks the most popular albums of the week, as compiled by Nielsen Music, based on multi-metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums).




Stream: & Purchase on...
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Let Bruce Lev take % Spotify 2
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ey = -
USTIN GUINN

EVAN ROMMEL

present
The New Album

"PONKACITY"

Engineered by Chris Riggins

Featuring the single

"HEARTLAND"

PLAY IT NOW

arcane.hearnow.com

RADIO STATIONS: FOR A FREE CD
CALL 505-204-8483 [USA]

HEENE

i

Upcoming Albums and EPs frogx

Emily Zeck, R.LU
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JONPARDI® california sunrise | 1 101 LIL BABY TooHard | a5 25
NOWG6 | 55 ¢ THE NOTORIOUS B.IL.G. A GreatestHits [ | 3,
BAD BOY/
FLORIDA GEORGIALINE A DigYourRoots | , o FLEETWOOD MAC A\  The Very Best Of Feetwood Mac | 1, 7
JEPRISE/WARNE TEGIC WG /RHING
Greatest Hits | 3 34 Jljltl:IJER!CAN AQUARIUM Things Change | 54 LAUV
TAYLOR SWIFT & 1989 [ |, e BAD WOLVES Disobey | -3 4 Imetyou
BIG MALE IMLG ELEVEN SEVEN/ETLG when | was 18.
WEEKND A Beauty Behind The Madness | | 145 ME |CanOnlyImagine: The VeryBest OF MercyMe | 53 14 (the playlist)
KENDRICK LAMAR A good kid, mAAd ity [ 505 DRAKE A _If Youre Reading This Its TooLate | | 1y,
uﬁmencwmwmamm@ CronideTe20Greaesthits | 55 370 BLAKESHELTON ~  Reloaded: 20 #1Hits [ 5 154
WARNER BRO? HVILLE/ W
TOMPETTYAND THEHEARTBREAKERS @ Greatestils | 5 570 MORGAN WALLEN IfiknowMe | 5, ¢
..... BIG LOUD
BTS en b Love Yourself: Her | 5 33 MIGUEL War &Leisure | g 5y
TIWEI:EEF[\:‘ ! £I PILOTS A Blurryface | | 149 _LIIIKINH_EARK 0 [Hybrid Theory] | 5, 5
5HVRCH£S . LovelsDead | ; 5 I.I.IKF BR4Y:MI A: Crash My Party | | 533
. The EminemShow | ;| 354 qu EQMINION Happy Endings | 5 37
NTERSCOPE/UM SHVILLE . X X .
- Singer-songwriter Lauv hits the Billboard 200
HUNT A Montevallo | 3 a0 THECHAINSMOKERS A  Memories..DoNotOpen | | g : o
HUILLE/ UMGH CESRUSTOR/COCUMBIA with his first full-length release as the set
owLary Cinematic | 5 KACEY MUSGRAVES GoldenHour | 4. 49 starts with 11,000 equivalent album units
FIVEFINGER DEATHPUNCH A Decade Of Destruction | 59 57 CHILDISH GAMBINO ®  Awaken, My Love! | ¢ 4 earned in the week ending June 7, according
‘ _ to Nielsen Music. Streams largely power the
RUSS There's Really A Wolf TRIPPIE REDD A Love Letter To You . T
DIEMGN/AUSS MY WAY/COLUMBEA Y Tos 55 L debut, thanks to its breakout hit, “I Like Me
LILYACHTY LilBoat2 | 5, g3 CHRIS STAPLETON ®  From A Room: Volume2 |, Better.” The song collected 4.4 million on-
KANYE WEST A Graduation | ; 48 BONJOVI A Greatest Hits: The Ultimate Collection | 5 gg demand audio streams during the tracking
CHANAIME week, while another two cuts from the
GUNS N’ ROSES A GreatestHits 3 439 JAMELLE MOMAL. weus:  DityComputer| oo g album landed over 1 million streams apiece:
SOUNDTRACK A molls | 5 g THEBEACHBOIS A\~ undscl e VeyBet o TheBaB0s | 1 136 “Enemies” and “Chasing Fire.” —KC.
" ANTE| | 104 THE BEATLES AbbeyRoad | |
PMI!C' M THE DISCO A peathofaBachelor | | 13 IQR\' LANEZ Memories Don'tDie | 3 14
EMINEM A curtain Call: The Hits | | 396 THE BEATLES © i) 5 s
 Nothing Was The Same | 1 540 ARIANA GRANDE A Dpangerouswoman | ; g MAROON 5
e o RS 1 240 173 RI7SR piplp sl
® TheBigger Artist | , 5 FlowerBoy | 5 4 & §€t ﬁ Q
BEAKESHELTON TexomasShore | , 5 Grateful | | ¢ - f
KENN\' L‘HESIIEY Live In No Shoes Nation | 2 Everybody | 57 ﬂ 1 3 .
UE CHAIRTOLUMBIA NASHVILLESSHN SIONARY/DEF JAM ﬂ
DANIEL CAESAR Freudian | ,c 39 21 SAVAGE IssaAlbum | 5 4
Good Thing | 5 5 When Was TheLastTime | 5 ¢
L n MAROON 5
?IF:!’[A{!.}.IL‘A_@ Metallica | | a4 RED HOT CHILI PEPPERS A GreatestHits | 5 17 Red Pill Blues
JHENEAIKO mp| 5 37 GRETA VAN FLEET From TheFires | 35 25
i ; _ The setvaults 38-11 with 31,000
BOBSEGER & THE SILVER BULLET BAND Q  oneeshs | g g8 YOUNGBOY NEVER BROKEAGAIN A YoungBoy | 54 44 units (up 128 percent) thanks to
interest in its single “Girls Like
_EEDSMAL‘K When Legends Rise | g 6 I:[Ietw Girls Like Trap Music | 5 g You.” On Top Album Sales, the
- - record rises 56-30 with 4,000
F.gOFFE S'II'M.IT Icon 2: George Strait | 3: 5 AR Thedlick | & 35 sold (up 77 percent) — its best
- sales week in 2018,
KANYE WEST A My Beautiful Dark Twisted Fantasy | gy PORTUGAL. THE MAN Woodstock | 35 g
JUSTIN TIMBERLAKE®  Man of TheWoods | | g FRANK OCEAN Blonde [ | g
ach BOYS D04 CRY
B ll_ HOWRRD Noonday Dream | 135 4 HII;IL_J__l]c_lJ(I) f,.@-c-l'.‘.‘.{a kHuncho | 3 54
CHRIS STAPLETON A rromARoom: Volumel | , o7 JUSTIN BIEBER & purpose | | 133
MERCURY NASHVIL AGM S{HOOLBD KD BRAUN/DEF MM
GREEN DAY  Greatest Hits: God's Favorite Band | 35 45 FUTURE ® FUTURE | |  ¢g
RE BROS A-L/FREEBANDI/EPI
MALUMA FAME | 53 3 CHILDISH GAMBING @  Because The Intemnet | 5 140
T D/SONY MUSIC LATIN ILASSNOTE
E RAPPER coloring Book | g 08 LED ELIN ﬂ Mothership | 7 g5
Back InBlack | 4, 31 pl.}l}SHNfl.\;rNCH CurrentMood | ; o5
'I;B_OMQS RHETT A Tangled Up | o 135 ROGERDALTREY ~ AsLongAs|HaveYou | o4
VALL BMLG {1 dLIL
BILLIE EILISH
BRYSON TILLER A TRAPSOUL | 5 14 ADELE © = 2 5 dont smile
' atme
ATTENTION ATTENTION | ¢ 5 FOS:TER THE PEOPLE Sacred HeartsClub | 45 2
EMINEM Revival [ | 55 IMAGINE DRAGONS A Smoke +Mirrors | | o5 Ten months after its release, the
WEE/ FAFTERMA HNAKDR streaming-led album hits a new
SAM SMITH A In The Lonely Hour | 5 548 A$AP FERG still striving | 1, 45 high, climbing 97-79 with 8,000
ChBITaL ARAF WORLEW INE units (up 18 percent). In total,
FLORIDA GEORGIALINE A Here'sToThe Good Times | , 58 MACKLEMORE GEMINI [ 5, 5 through June 7, the set's nine
BEN songs have earned 284.5 million
gguﬁu MARS A Doo-Wops & Hooligans | 3 370 GI.ICCI MMIE @ Mr. Davis | , 24 on-demand audio streams

Data for week of 06.16.2018

SALES DATA COMPILED BY

The Billboard 200 chart ranks the most popular albums of the week, as compiled by Nielsen Music, based on multi-metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums).
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Father
John
Misty,
Daltrey
Debut

Father John Misty nabs his
third top 40-charting effort
on the Billboard 200 with
God's Favorite Customer,
while The Who frontman
Roger Daltrey collects his
first entry on the list in over
25 years with As Long As
| Have You.

Misty's new set starts
at No. 18 with 22,000
equivalent album units
earned in the week ending
June 7, according to Nielsen
Music. The majority of
that sum (19,000) was in
traditional album sales
(enabling the LP’s bow at
No. 6 on Top Album Sales).

Notably, the title also
debuts atop the Vinyl
Albums chart with 11,000
vinyl LPs sold — the
fifth-largest sales week
for a vinyl album in 2018.
The only others to yield
larger vinyl weeks in 2018
have been the debut
frames of Jack White's
Boarding House Reach
(27,000), Arctic Monkeys'
Tranquility Base Hotel +
Casino (16,000), Justin
Timberlake's Man of the
Woods (15,000) and Fall
Out Boy's MANIA (13,000).

Back on the Billboard
200, As Long As | Have You
debuts at No. 194 (5,000
units, nearly all from album
sales). The mostly covers
collection is Daltrey's first
chart ink since 1992, when
he spent four weeks on the
list courtesy of a featured
billing on The Chieftains’
An Irish Evening: Live at the
Grand Opera House, Belfast.
Daltrey’s last proper solo
album to chart was 1985's
Under a Raging Moon,
which peaked at No. 42
(Nov. 23, 1985).

—Keith Caulfield
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' TOP ALBUM SALES ™

aF‘RR-IE !’ﬁ'}g I‘II!"I.JT'II::HIE’Il.ll.‘i':.l Tlrl .Ir‘
e e
o Prequelie 1
s _y_NRTg%cYKNAA The Greatest Showman | 26
JASON ALDEAN Rearview Town | g
LUKE:l:(:mme‘»I,I IT!I}IS one's For You | 44
FATHER JOHNMISTY  Go's Favorite Customer |
SHAWN MENDES Shawn Mendes | ;
BTS e Love Yourself: Tear | 3
- welkn [
METALLICA A Hardwired..To Self-Destruct | g3
PUSHAT | DAYTONA | 5
POST MALONE A beerbongs & bentleys |
I_FWIE E'.-ﬁ@.'—.‘-,"“"' PUNCH And Justice For Nona 3
Illll.m: li__TIHOUGHT Streams Of Thought, Vol 1{EP) | 1
TAYLOR SWIFT A reputation | 3
VArRJI?I.IS AR'I'ISTS NOW &6 5
PINK A Beautiful Trauma | 3a
‘FIFPA,E!“RAY Amos 1
IMAGINE DRAGONS ® Evolve | so
R.HIT-F"Y Cinematic 1
KEITHURBAN Graffitiu | 4
OADHR A Hamilton: An Amelcan Wisleal | 44
szﬁv CHESNEY _ Live InNoShoes Nation | 7
&Il.lll_lElrgll:AN AQUARIUM  ThingsChange |
KANE EE}JQINI% Kane Brown | 7
ED SHEERAN A + (Divide) | &6
‘.'EB‘. _l:lg:wenn Noonday Dream |
RDALTREY  AslongAs|HaveYou |
SOUNDTRACK A& A Guardiansof he Galax: Avestmeix ol 1 | 307
MAROON A Red Pill Blues | 1a
GODSMACK When Legends Rise | 5
L‘HVFCHES e LovelsDead | »
L. COLE , S e KoD | 7
f.::kRJ)I . Invasion Of Privacy | o
ggpse&n&pgsﬂr;mmm@ leoneGreatsst s | 235
SHINEDOWN  ATTENTION ATTENTION | s
BIGHIT ENTERTAINMENT E 'rlf!:.:\lﬁmursmf: Hex | o
LEON BRIDGES Good Thing | 5
CHRIS STAPLETON A Traveller | 143
METALLICA o Metallica | 455
DAVE ALVINANDJIMMIEDALE GILMORE Doty Tolubbock | 1
??L?‘Rm‘rﬁ,\ usatlans OF The ey Wl 2 Aeescme Ml | o
MERCYME  |Can Only magine The VeryBestOfercye | 14
CHRIS STAPLET . From A Room: Volume 2 | 7
SOUNDTRACK = Deadpool2 | 3
CHARLIE PUTH @ Voicenotes | 4
e b
GRET;[I\“I\I'MI FLEET From The Fires | 3p
SAM SMITH The Thrill of it All | 55
DA Tl s o | 2

HEATSEEKERS ALBUMS™

eo%ooooooo;

NEW e

Things Change

Tower Of

Tony Award-winning singer-
actresses Sutton Foster
and Audra McDonald hit
the Heatseekers Alburms

Tower of Power carns its
chart with its new album,
Two-time Tony winner
Heatseekers Albums with

her third solo set, Take Me
to the World (2,000 coples

cording to Nielsen

album Sing Happy (1,000)
alongside the New York

ic. The latter
was recorded May 1and
quickly released digitally on
May 11, while its CD arnved
at retail on June 1. The CD

D’TE_:!_L\"INMDHWIE DALE GILMORE  Diwney To Lubbock 1
KATAKLYSM Meditations | ;
NUCLE
ONEOHTRIX POINT NEVER  AgeOf |
GRUESOME Twisted Prayers | ; Tony
L3

ol AR JOMED,  Barefeet o Wmners’P
II.IIJQ'\R!T.I.IS ll!l_lllER Laid Black 1
YAAKOV SHWEKEY Musica | P
ﬁuTTﬂN FOSTEIII_ - Take Me To TheWorld | ower
NATALIE PRASS The Future And The Past | score
N.g_\THI_EFgNTsTOBATTLE Paid In Exposure |
wﬂll-l-![AM RYAN KEY Thirteen (EP) | 2
I.I.IDRI “FDP'{‘“’_J'"E" YORK PHILHARMONIC  Sing Hapoy 1 chart, while veteran act
;-SEA"DRC“D scandroid 3 first No. 1 on a Bifthoard
CONVICTIONS Hope For The Broken 1 B s oF
[HVEGLE Soul Side of Town,
THE CURTHAHGERS Live 1
SHIEIG Foster hows at No. S on
TYLER CHILDERS Purgatory | 19
HICKMAN HOLLER/THIRTY TIGERS
F_I!:HARD EDWARDS Verdugo 1
OYFUIL HOISE
ARMIK Pacifica | 15 sold I_H the week ending
BOLERD lune 7,
TANCRED Nightstand | | Music), while six-time
POLYVINYL Tony winner McDonald
FII}CLE OFDUST  Machines Of Qur Disgrace | » starts at No. 13 with live
J CHRIS NEIW'BERG Live!!! (And Let Dye) 3

- Philhar
I.l.lM LUMP 1
KING_ IS0 Dementia 1
‘AII:IE“N WEAPONRY Tu 1

ey Title [
F‘ﬂ GD’I!LR'?S!M‘{‘\EG?:’I Brequeile 1
JASON ALDEAN 5 Rearview Town | 7
H\ET&.L LicA A Hardwired..To Self-Destruct | 44
FnETHIEﬁ JOHN MISTY  God's Favorite Customer |
B helan | 5
PINK A . Beautiful Trauma | 15
Y CH_ESHE."..: i IL v}’lm NoShoes Nation | 2a
Igm\_:wu MENDES Shawn Mendes | »
D _I‘greatest showman | 24
HJ[KIEI comes @ l - IhLiE one'sForYou | ;
If‘DG EALTREY As Long As | Have You 1
KEITH I.IRBlllll“N“I — Graffitiu | &
BIS Love Yourself: Tear | 3
:\MERICAH AQUARIUM Things Change | 4
TIHH(EJR&:J\L?F&!‘II'HH‘ILL The Rest Of Qur Life | s
SAM SMITH The Thrill Of IL AL | 53
l;m'II'APKI.YSM Meditations |
CAROLINE JONES Bare Feet | ;
P&'i'E &_L'-'IH.[HDI[HI!IE DALE GILMORE  DowneyTolubbock | 4
IR eangs, o Thine | &
HGER DEATHPUMCH  And Justice For Nome | 3
‘I'[PHERPF“I??\FER Soul Side Of Town 1
ﬁEDSMMK When Legends Rise | 4
Jp_!-lll PRINE  The Tree Of Forgiveness | 7
‘RCHES Love IsDead | »

E/GLASSHD

release pushes the album
onto Heatseekers with a
263 percent overall sales
gain (CD and digital sales
combined),

Elsewhere, horn-powered
R&B/jazz group Tower of
Power celebrates its first
No. 1 on a Bilboard chart as
Soul Side of Town launches
atop both the overall Jazz
Alburms and Contemporary
lazz Albums charts, It
sold 3,000 copies inin
its opening frame. (It also
hows at No. 22 on Internet
Albums;)

Tower of Power made its
chart debut in 1971 on the
Billboard 200 with East
Bay Grease. Since then,
the act has logged hits on
Top R&E/Hip-Hop Albums,
Billboard Hot 100 and Hot
R&B/Hip-Hop Songs, as
well as seven top 10 sets on
Contemporary Jazz Albums
{including Souf Side of

Town). K.C.

Data for week of 06.16.2018
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Introducing Diplo’s dance music channel with a global sensibility.

He's brought together his favorite records from all over the world and friends who love talking
about them - like Armin van Buuren and Major Lazer members Jillionaire and Walshy Fire.

Plus catch live festival coverage happening worldwide. It’s all in rotation now, exclusively on SiriusXM®.

CHANNEL 52 ONLY ON

((SiriusXm))
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WWW.SIrusxm.co m/dlplosrevolutlon
© 2018 Sirius XM Radio Inc. Sirius, XM, SiriusXM and all related marks and logos are trademarks of Sirius XM Radio Inc. All rights reserved.



Grande’s
‘Sweet’
Social
Gain

News of the preorder for
Sweetener, the forthcoming
album by Ariana Grande
(below), and an appearance
on the cover of the British
edition of Vogue launches
the singer 9-3 on the
Social 50. She gathered a
71 percent boost in Twitter
mentions in the week
ending June 7, according
to Next Big Sound. But
those aren't the only
reasons Grande is in the
news: She also posted a
video with now-fiancé Pete
Davidson (the Saturday
Night Live star poked fun
at her knowledge of Harry
Potter lore) and showed
off a sneak peek of a new
Sweetener track at KIIS
Los Angeles’ Wango Tango
concert on June 2.

Chief Keef returns to
the Social 50 for the first
time since March 2016,
re-entering at a new peak
of No. 35. Much of the
Los-Angeles-by-way-of-
Chicago rapper’s metrics
come from Wikipedia
views — he garnered 31,000
overall, plus 57,000 Twitter
mentions. On June 2, he was
shot at outside the W Hotel
Times Square in New York
but was unharmed. He
released a new EP, Ottopsy,
four days later.

At No. 16 on the Social 50,

Gorillaz re-enter at their
highest rank ever, besting
their No. 19 peak (and
debut) in April 2017. It is
also the Damon Albarn-led
cartoon act'’s first Social 50
appearance since May
2017 and follows the
announcement of a new
album, The Now Now,
out June 29. The group
earned 205,000 new
YouTube subscribers (up
710 percent) thanks to the
release of the music video
for "Humility,” featuring
George Benson. The
hybrid live-action/cartoon
clip co-stars Jack Black.
—Kevin Rutherford
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STREAMING SONGS™

TITLE Artist

ARTIST N
I
EX0 46
,AI_BI[IIWR GRANDE 279
HEFUBLE
GoT7 a2
WANNA ONE 3l
YMC ENTERTAINMENT/STONE MUSIC ENTEATAINMENT/C EA M
NCT 12
M,
CARDI B 50
THE KSR GROUPMTLANTIC/AG
SHAWN MENDES 181
KANYE WEST 100
G.O.0D./DEF M
POST MALONE 37
HEPUBLIC
DUA I.IPA 48
WARNER HROS
SHINEE 4
109
A pe e s 383
SAFEHOUSE/1SLA
HARRY STYLES 42
ERSKINE/TTLUMEIA
GDRILL 4
HLOPHONE/WARNER BROS,
166
!aEI%E!IIJ[\ GOMEZ 378
PUSHAT 2
GALCLILDEF 1AM
MﬁRSHMEI.LD 54
OV TIME COLLECT
BTOB 1
CUBE/LOEN ENTERTAINMENT
LIL PUMP 27
LYFETIME/THA LIGHTS GLDE
MONSTA X 27
STARSHIP ENTERTAINMENT/LOEN ENTERTAL
RIHANNA 381
WESTBURY RC 3 NATION
SEVENTEEN 52
S/LOEN ENTERTAINMENT
66
ED SHEERAN 168
KEHLANI 5
TSUNAM| MOB/ATLANTIC/AG
NII‘.‘KI MINAJ 370
MONEY/CASH MOSEY/REPUBL
rTr\:’lER, THE CREATOR 20
LINKIN PARK 188
MACHIKE SHOIPWARNER BROS.
5 SEC NDS OF SUMMER 147
CINE MO
BLACKPINK 34
PAULO LONDRA 3
INSIGNED
2
LAL 69
ARIOLASSONY MUSIC
YESUNG -]
S,
NIALL HORAN s
LADY GAGA 374
STREAMLINEiNTERSCOPEAGA
ZEHDA\‘A 189
HOLLY WO (I
CHRIS BROWN 364
BLACKBEAR 10
BEARTRARALAMOYINTERSC
Mll_:[HAEL JACKSON 204
MIYEPIC
MARILIA MENDONCA 3
SHAKIRA 375
SONY MUSIC LATINRCA
I!;lNAGINE DRAGONS 28
INAET#RN N A
JUSTINBIEBER 302
RAUN/DEF JAM
_!»II;IPER JUNIOR 6
CNCO 36
SONY MUSEC LATEIN
PF?'BEY SAFADAO 9

IMPRINT/PROMOTION LABEL 1]
2l ALL MINE Kanye West
Bl oo oEr am

Lucip DREMJS Juice WRLD | 3
TRADE &/

Kanye West |
Drake g
EPUBLIC

ILIKEIT cCardi B, Bad Bunny & ) Balvin | o
THE KEft GROUR/ATLANTIC

THIS 1S AMERICA Childish Gambino | 5

MEDLWOLF + ROTHSTEIN/RCS

‘fES INDEED Lil Baby & Drake | 4

LITY CONTROL/MOTOW TOL
GHOST TOWN Kanye West |
EE M

BOO'D UP EllaMai | o
10 SUN /INTERSCOPE

PSYCHO  Post Malone Feat. Ty Dolla $ign | 5

REPUBLIC

WOULDN'T LEAVE Kanye West |
0,00, 0. TEF JAM

GOD'S PLAN Drake | g

YOLRG MONEY/CASH MONEY/REPUBLIC

GIRLS LIKEYOU  Maroon5 Feat, CardiB |

2fINTERSCOPE

VIOLENT CRIMES Kanye West |

G JEF 1AM

ITHOUEHT naom KILLING YOU  Kanye West |

I'M UPSET Drake | -

YOUKG MONEY,/CASH MONEYSREPUBLIC

NO MISTAKES Kanye West |
e

FRIENDS Mar shmetlo & Anne-Marie |
JOY TIME COLLECTIVE fASY LUM/WARNI IS,

WALK IT TALK IT Mfgos Feat. Drake | 1o

CUALITY CONTEROL/MOTOWN/CAPITOL

LOOK ALIVE BIOCBO\( 1B Feat. Drake | |7

NO TEARSLEFTTOCRY  Ariana Grande | -

REPUBLIC

ROCKSTAR  Post Malone Feat. 21 Savage | 15

REPUBLIC

BETTER NOW Post Malone | 4

REPUBLIC

PLUG WALK Rich The Kid | 14

RICH F HIRTE:

MEANT TOBE  Bebe Rexha & Florida Georgia Line | »g
WARNER BROS.

FREAK FR il Dicky Feat. Chris Brown | 12

BARTY BU il

TATI 6ix9ine Feat. DJ SPINKING | -
CUMGANG/TENTHOUSARD PROJECTS

TEBOTE (aspm.!egmrlu[afdamlmammsmsunny 5

LOS MAGICOSFLOW LA MO

ALL GIRLS ARE THE SAME  Juice WRLD | 3
ARADE ASINTER

BE CAREFUL cardiB | 4o
THE KE& GRI FATLANTIC

SAD! KXXTENTACION | 14

BAD WIEES FOREVER

BACK TO YOU Selena Gomez | 3

NETELIK/INTERSCOPE

PERFECT EdSheeran | 37

ATLANTIC

THE MIDDLE  Zedd, Maren Morris & Grey | |

INTERSLORE

BELIEVER Imagine Dragons | g5

KIDINAKORNER/INTERSCOPE

LUVE LIES Khalid & Normani | 14

DESPACITO  Luls Fonsi & Daddy Yankee Feat. Justin Bieber | 47

LN VERSAL MUSHC LTI PP MO ERALNFCHO LB TER AL RERLBLYC

| FALL APART Post Malone | 37

REPUBLIC

HEAVEN Kane Brown |

ZONE 4/RCA HASHVILLE

HAVANA  Camila Cabello Feat. Young Thug | 37

MINE Bazzi | o

OSMIC/ATLANTIC

RICFLAIRDRIP  Offset & Metro 3

EOCMPEATLAUALITY CONTROL NN, ALGHTER GANG/REURL ICCARTOL R P

CALL OUT MY NAME The Weeknd | |5
KO/REPUBLIC

TASTE Tyga Feat. Offset |

LAST KINGS/EMP !

DOSE  YoungBoy Never Broke Again | 5
OKE A ANTH

CHI.IN~LI Nicki Minaj | g
YOLINC

PH AISE THE LORD [Dh SHINE] mp Rocky Feat. Skegta | 5

SAP WORLDWIDE/POLD GROLIND!

DJ\ME Tu ITA ElChombo | 4
JUSTONSPLAY RA

ONE KISS Calvin Harris & Dua Lipa |

JAPAN Famous Dex | 11

RICH FOREVER/300

Gomez
Streams
‘Back’To
Top 40

After debuting on the
June 2 list at No. 50, "Back
lo You" by Selena Gomez
{above) leaps 49-32inits
thrid week on Streaming
Sengs following the
of the track's official music
video on June 5, The
song, onginally released
on the soundtrack to the
second season of Netflix's
13 Reasons Why, earned
151 million .S, streams in
the week ending June 7, up
38 percent, according to
Nielsen Music. The track
concurrently debuts on On
Demand Streaming Songs
at No. 31, with 8 million
streams from on-demand
SEIVICes.

Kanye West ireaches
No. 1 on the S-year-old
Strearmning Songs chart for
the first time as "All Mine,”
fram his No. 1 Billboard
200 album ye, debuts atop
the chart {36.3 million
streams). "Mine” exceeds
the No. 2 peak of "Bound 2
in December 2013, "Mine"
shares top 10 space with
ve tracks "Yikes" (No. 3,
34 2 million} and “Ghost
Town® (No. 8, 29.7 million).

“Mine" concurrently debuts

at No. 1 on the Billboard
Hot 100, bested by *Yikes,"
which starts at No. 8 thanks
to more digital downloads,

“Mine" also becomes

West's first No, 1 on On
Demand Streaming Songs
(341 million audio streams)
and holds down the chart's
entire top five

Lastly, two months after
its release, Calvin Harris
and Dua Lipa's "One Kiss"

debuts on Streaming Songs,

at No. 49. The song racks
up 121 million streams
{up 10 percent), as it also
nses 15-14 on Mainstream

Top 40. —H.R.

Data for week of 06.16.2018
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Woods + Dangaran

Studio AR&D

[71]

THEAGENCY

LIVING IS AN ART FORM
IN PALM SPRINGS

Desert Palisades is the next frontier in the
rich architectural heritage of Palm Springs,
offering residents the freedom to design and
build their homes amidst the most recognizable
landscape in the Coachella Valley. Three minutes
from downtown, Palm Springs’ last hillside
community features modern masterpieces by
iconic visionaries Ray Kappe and Al Beadle and
rising stars Sean Lockyer of Studio AR&D and
Brett Woods of Woods + Dangaran.

RESERVE YOUR HOMESITE
Schedule A Private Tour Of The Community

760.297.2230 | Marc Sanders, The Agency

DESERTPALISADES.COM [ 1111 W RACQUET CLUB ROAD / PALM SPRINGS, CA [ 92262

The developer reserves the right to make modifications in materials, specifications, plans, pricing, various fees, designs, scheduling and delivery of the homes without prior
notice. All dimensions are approximate and subject to normal construction variances and tolerances. Plans and dimensions may contain minor variations from floor to floor.
This is not an offer to sell or solicitation to buy to residents in jurisdictions in which registration requirements have not been fulfilled, but is intended for information only. @@



THEMIDDLE  Zedd, Maren Morris & Grey
INTERSCOPE

NEVER BE THESAME  Camila Cabello | 19

Drake | 19

MEANT TD 812

WARNER BROS,

Bebe Rexha & Florida Georgia Line | o3

NICE FOR WHAT Drake | ¢

NG MONEY/TASH MO

WHATE\‘ER IT T.AI( ES

INAKORNERANTERSCO

Imagine Dragons | 7

WAIT Maroon 5 | 1g

Ariana Grande | 7

IN MY BLOOD Shawn Mendes | 1

AND/REPUBLIC

“] NE Bazzi | 13

CATLANTIC

DELICATE

Taylor Swift | 10

PERFECT Edsheeran | 3¢

FRiENBS

Marshme1|0 & Anne Marie | 11

YLUM/WAR

ECTIVES

IIEW RU I.ES

IMRNER BROS,

Dualipa | 3

PRAY FGR ME  The Weeknd & Kendrack Lamar | 19

TOP DAWE/AE TERMATH/REFUBLIC/INTERSCOP

WOMAN, AMEN Dierks Bentley |

ITOL NASHVILLE

ONE HUHBER AWA\‘

RIVER HOUSE/COLUMBIA NASHVILLE

LOOK M.IVE ~ BlocBoy JB Feat. Drake | 14

Luke Combs | 11

BOO'D UP

10 SUMMERSIN

mmmmntuusm Dt Lee hurphy & Kenny Chesney | 11

BE CAREF[I]_

THE K5

EllaMai | 7

REVIVER

Cardi B 7

Kane Brown | 14

WALK IT TALK IT

QUALITY CONTROL

; Migas Feat. Drake | ¢

GIRLS LIKE YOU Maroon5 Feat. CardiB 3

22 INTERSCOPE/IGA
PSYCHO  Post Malone Feat. Ty Dolla$ign | 14

SIMPLE

WHATEVER IT TAKES
KIDIN. A

Florida Georgia Line |

Imagine Dragons | 2;

AFRICA Weezer | »
WEEZ § MUSICATL

u_ll__t_E IT _c;;rdi E!,BadBunn\r&JBalvin 9

Ml.lS! VE !IEVER MET YOU  Luke Combs | |

ADUSE/TOLUMBEA NASHVILLE/SMN

Shawn Mendes | 13

IN MY BLOOD

NO TEARS LEFT TO CRY

NICE FOR WHAT

YOUNG MOINEY/CASH MONEY

BACK TO YOU

NETFLINANTERSCOPE/1GA

MEANTTOBE  Bebe Rexha & Florida Georgia Line | 34

WARNER BROS,

Ariana Grande | 7

Drake | ¢

Selena Gomez | 4

HOUSTON, WE GOT A PROELEM Luke Combs |

RIVER HOUSE/COLUMBIA NASHVILLE/SMN

THIrE Llllec Zedd, Maren Morris & Grey | 1o

INTERSCOPES G

ONE KISS Calvin Harris & Dua Lipa | ¢ [Te)
TEQUILA Dan +Shay | o o
WARNER BROS, NASHVILLE WM g
GOD'S PLAN Drake | 20 =
YOUNG MONEY/CASH MONEY/REPUBLIC

HEAVEN Kane Brown | 4

A NASHVILLE/SMN

WAIT Maroon 5 | 59

THIS IS Allliﬂll:ll Childish Gambino | 5
CA

PERFEI:T

LANTI

DEI.ICA'I‘E

Ed Sheeran | 40

Taylor Swift | o

THUNDER

KIDINAX

ZOM BlE

JEN SE

Imagine Dragons | s

Bad Wolves | g

GET ALONG Kenny Chesney | g
BLUE CHAIR/WARNER BROS. NASHVILLE/WMN

98 Go to BILLBOARD.COM/BIZ for complete chart data
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Pop/Rhythmi /Adult

MAINSTREAM TOP 40™

Artist

[YPROMOTION LAREL

FE“EHO Post Malone Feat. Ty Dolla $ign
RESURBLIC

SHAHN/RCA

THE MIDDLE  Zedd, Maren Morris & Grey | 50
N‘E\:ER BE THE SAME Camila Cabello | 25
\mu'rI B Maroon 5 | 5
:N-.E:',,ETLE-AR.S.LEFT TOCRY  ArianaGrande | 5
IéR_IENDs I_Ih:ﬂ?lllfshnlello & Anne-Marie | 7
?'f*!ﬁTEV,E“.!T TAKES Imagine Dragons | 1s
'\-".F[‘LE.‘-.‘??;’ Shawn Mendes | 12
DELICATE Taylor swift | 13
56 MACHIN E/REPUBLIC
I LIKE ME BETTER Lauv | 34
: PLAD Drake | 19
ngw RULES DualLipa | 4
ID_IfIIE“‘K_ISS Calvin Harris & Dua Lipa | 1n
G Dua Lipa | 15
BI“F.K rT? you Selena Gomez | s
PRM’ FOR M;EJ “The Weekpcl r&lrgrzpdrlck Lamar | 19
-'-'IEEvFo.R ‘."\‘.",‘.“ . ] Drake |
DF!,NE fOIR ME Clha.wl.ie Puth Feat. Kehlani | 1
;ﬁLp'H:EI:_ ..’."E?lr_sf‘j}' Feal. Big Sean & StefflonDon | 32
;’".'.‘,EXT TO ME Foster The People | 14
LET ME Zayn | g
EVERYDAY Logic & Marshmello | 13
VESIONARY/DEF 1aM
_Lg:g LIES Khalid & Normani | 1o
DDH'T GO BREAKING MY HEART  BackstreetBoys | 3

PERFECT

ATLANTH

Ed Sheeran

I_IGHTS IIJ‘ICIWN LOW  MAX Feat, gnash | »3
_FIEEI_. IT STII.IL" Portugal. The Man | 43
_E(i m?gg Bebe Resha & FlorldaGeorglaLine 48
II'III\E!EE SNO.II.T-"G HOLDIN'MEBACK  ShawnMendes | cg
?_l_h'\HAT ABOUT US PInk | 43
HM:MIA Camila Cabello Feat. Young Thug | 22
I'!'r!_E‘_I.!_IDDLE Zedd, Maren Morris & Grey | 13
TI;l;IN-D-ER Imagine Dragons | 33
KIOIRAXORNER ANTERSCOPE

J\'II'TIEINrTTION Charlie Puth | 5o
?Er!'l Fﬁ-:!-_-frl-ui-.u: TaylorSwirt |y
YQ!.[_AIIE THEREASON  Calum Scott & Leona Lewis | 18
IITI\IIILL'.I'"F?I!!GET MENOT  Daryl Hall & John Oates With Traln | 1
war Maroon 5 | 19
Sllllﬁ TOIY-DI.I John splithoff | 4
WHATEVER IT TAKES  Imagine Dragons | 1
!!Evrga BE THESAME  Camila Cabello | 5
Ii‘N".rMIYFBIEODD Shawn Mendes | ¢
POHI'TEO BREAKING MY HEART  Backstreet Boys | 7
llll:I E'x“cuses Meghan Trainor | 13
II.IOII'!E IISNBLI:EIriIEIIIITM AN ANYTHINGINITSWAY L2 | 3
llE\lilI FSL!I.ES Dua Lipa | 18
NEJTE#RS LEFT TO CRY Ariana Grande | ¢
SIT NEXT TO ME Foster The People | 14
HAVE IT ALL JasonMraz | 3

ATLANTIC/REP

RHYTHMIC™

TITLE
IMPRINT/PROMOTION LABEL

NICE FOR WHAT
YOUNG MONEY/CASH MONEY/REPUBLIC

Drake

Artist |wis.on
CHART

PSYCHO

Post Malone Feat. Ty Dolla $ign | 15
REPLIALY
BE CAREFLIIL | cardiB | 1n
THE KSR GROUR/ATLANTIC
LOVE LIES Khalid & Normani | 14
FON/RCA
GOD’S PLAN Drake | 25
YOUNG MOREY/CASH M R
WALKIT TALKIT Migos Feat. Drake 1p
QUALITY CONTROLAOTOWN/CAPTTOL
CHUN-LI Nicki Minaj | o
DHEY/CASH MONEY/REPUBLIT
BOO’D UP EllaMai | 3
10 SUMMERS/INTERSCOPE
I LIKE IT Cardi B, Bad Bunny & | Balvin | 7
THE KSR GROUP/ATLANTIC
PRAY FORM e Weeknd & Kendrick Lamar | 15
TORE FTERMATH/REFUBLIC AINTERSCOPE
Look nuvr BlocBoy B Feat. Drake | 16
BROS.
BlﬁLL FOR ME Post Malone Feat. Nicki Minaj | s
REPUBLYK
THIS IS AMERICA Childish Gambino | 4
MCD LF + ROTHSTEIN/RCA
3 Bazzi | 1a
NEVER BE THE SAME  Camila Cabello | 20
SYCO/EPIC
KoD J.Cole | ¢
DREAMYIL ERS E
NU TEARS LEFT TO CRY Ariana Grande | 5
GEPLBLIC
AI_I_ NIGHT BigBoi | o
EVER\'DAY Logic & Marshmello | 14
{SIONARY/DEF 14A
gq;:nupy_wm(mu Migul Feat. ). Cele & SalaamRemi | o
PLUG [WF'ALK RichTheKid | 7
RICH FOREVERS AN
CAI_I_ our my NAME The Weeknd | o
FREAK\' WITH YOUu Melly Feat. Jacquees | 5
LovE N HENNESSY ACHAL | 7
7| WORLD/EMPIRE R
FREAKY FRIDAY L|I chky Feat. ChrisBrown | 13
DIRTY BURDYE Al

THE MIDDLE  Zedd, Maren Morris & Grey
INTERSCOPE

WHATEVER IT TAKES Imagine Dragons | 24
NEVER BE THE SAME  Camila Cabello | 19
w:ﬁl;l'l F:‘ i Maroon 5 | 33
ﬁﬁaur .10’IIE Bebe Rexha & Florida Georgia Line | 33
EF“HVIBI-TFUD Shawn Mendes | 1z
DEI.ICJQTE Taylor Swift | 14
ﬁ?on OLR iﬁ)&\fs ) Macklemore Feat. Kesha | 3g
LIGHTS DDWI_N:ELOW MAX Feat. gnash | 37
!’-LE\EEEU N Ed Sheeran | 4o
S.I.T lfé)ﬂ' TO ME Foster The People | 34
E{Q_ITFARS LEFT TO CRY Ariana Grande | 7
EOHE FOR ME  Charlie Puth Feat. Kehlani | 1o
a\HEAD OF MVSELF X Ambassadors | 3
Jason Mraz | ¢

SOBER UP AJR Feat. Rivers Cuomo | 13
Niall Horan | 12

H"l GU BREAKING MY HEART  BachkstreetBoys | 4
ﬁL?N\E prbl-sa sey Feat. Big Sean & Stefflon Don | ¢
FREEHI?SEI Marshmello §_Anne-Marle 1
GG )G‘Illfﬁtlillc(gp‘[mtl Marcon 5Feat. CardiB. 4
K#NFS&:&UEEHS Mat Kearney | 15
I LIKE ME BETTER Lauv | 19
‘Uh:!lATE VER YOU WANT Plnk | 2
PON’L.G;I.YE. IN Snow Patrol | 19
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Country

T COUNTRY SONGS™

LE cerTIFICATION Artist
PRODUCER (5 ER) IMPRINT/PROMOTION LABEL
t28 MEANT TOBE A Bebe Rexha & Florida Georgia Line
b WELSHIRE (B.REXHA,T.HUBBARD, LMILLER, DA GARC 14) WARNER BROS./BMLG
HB\VEN A Kane Brown 3 38
DHUFF ER MLMCGINN, LR IMES) ZONE 4/RCA NA
TE UILA Da
Q RE.S.HENDRI LSMYERS, LREYNOLDS N.GALYON WARNE 3 21
LuI-:e Combs
LLFORDY RIVER HOUSE fO0LUMEILA RASHVILLE 3 22
SIMPLE Florida Georgia Line
DG SG LA (T.HUBBARDLE RELLEY M HARDY, M HOLMAR) gl BMLG 5 2
GET ALONG Chesne
BCANNOM,K.CHESNEY B NER BRCE .\'E‘f 6 10
uP DownN @ Morgan Wallen Featuring Florida GeorgiaLine | . 54
L (BCL | HARDY.C ARY BMLG/BG LOUC
YOU MAKE IT EASY @ Jason Aldean | , o
MENOK (LHUBBARDLB.KELLEY, MAWALLEN, LMSTHMIDT) MACOM/BROKEN BOW
AG Bkl A D e 8 20
EVE_RTTHING S EIJNIM BE ALRIGHT ) Da\rld Lee Muruh\( & Kenn\r Ehesnﬂ‘,’ 9 28
KLHESHEY, BCANNON (D.LMUBPHY.C.STE LYEaR CHAIR/®
MERCY @ Brett Youn
[LHUFF (B; MCCONNELL) B}.'Lg', 10 21
ILIVEDIT e Shelton
S.HE LORLEY, B.HAYSLIPR *PERMAN] N 8 20
15 BEAI.ITIFuI. CRAZY Luke Combs | . 5
(LLOMBEW.B.OURRETTE, RWILLIFORD) RIVER HO) IMBIA NASHYILLE
MUST’VE NEVER MET You uke Combs ,
SMOFFATT (LLOMBS LSINGLETON RWILLIFORD) RIVER HOUSE/COLUMBIA MASHVILLE
1 WAS JACK (YOU WERE DIANE) Jakeowen | 5 e
£ SEM, PG Lol
Chris Lane Featuring Tori Kelly | 14 14
BeG LOuL
GET T0 YDI.I Michael Ra
D ENORIORS ST oo | 70 37
MOST PEOPLE ARE GOOD @ Luke BI van 4 24
JSTEVENS ISTEVENS (DFRASIER EMBILL, LEEAR CAPHOL NAS
COMING HOME Keith Urban Featuring Julia Michaels 5 12
LRAOTEM, K.URAAN { K.URBAN, LR.BOTEM, LMICHAELS, M HAGGARD M CALYON) ARTOL MASHVILLE
I:R\' PRETTY carrie undelwood & 9
CAINDERWOOD, H.UINDSEX.LMCKENHALROSE)  CAPITOL NASHVILLE
Dowurown's DEAD samHunt | 1, a
ROWELL CHARY IE MANDSOME {SHLBTZ (ROWELL LOSBORSE S MO L (OMARLIE HANDSOME)  MCA BASHVILLE
HOUSTON, W OTAP Luke Combs 22 N
SMOFFATT (L j-'_- NA RIVER H
DROWNS THE WHISKE\' Jason Aldean Feat. Miranda Lambert | 55
MENCK {LTHC R MACOH/BROKEN BOW
BREAK UP IN THE END Coleswindell | 5 ¢
LAMMITE CMCGILL, LLOILLON) WARNER BROS. /WMN
LIFE CHANGES Themas Rhett 20 13
DHUFF LFRASURE THOMAS RHETT (THDMAS RHETT,R.AK NS, LF RASURE, & VALDR
KISS SOMEBODY Morgan Evans | 5,
ESTE st WARNER BRC
SPEECHI_ESS Dan + Sha
_ o e 3
HOOKED Dylan Scott
MALDE RMAN CGIB85 LENORMAN (L.RIMESS ENN V CUrRB 23 32
BABE
KBUSH, LNETTLES, LR &) WIFTPT.MO i MACHINE 8 8
HEART BREAK Lady ﬂxntebellum 2 2
BUSBEE (DMAYWOOD.CKELLEYM.SCOTTLFRASURE N.GALYON) CAPITOL NASHV
27 2
Luke Br an
GiLL CAPHI \‘I 32 3
A LONG WAY
SMOFFATT (LLOMBS.S.GRAYSON, LMCLOY) RIVER EE -
old Dominion
RCA .‘EP: VI .IE 30 ?
BORN TO LOVE YOU LANCO 3l 20
LIOYCE (B.LANCA ERMAN AGORLEY.LOSBOANE ARISTA NAS i
SHE GOT THE BEST OF ME Luke Combs | 5.
SMOFFATT (LLOMBS, RSN RCWILEON) RIYER HO LLE
CRIMINAL Lindsay EIl
KBUSH (LELLL.STEVENS, FAILHELM) _\-;,-,;-r\-r: rew | €8 21
DA BD i CARE Justin Moore
B (RARING B LOPPERMAN, BHAYSLIF 32 20
ALONE TOGETHER Dan+Shay | 35
DEMYERS SHENDE E INEY L FRASURE HLISDSEY) WARNER BROSJWAR
| HATE LOVE SONGS Kelsea Ballerini | 55 |5
FOWHITEHEAD, LMASSEY (K.BALLERINLT, ROSEN S.MTANALLY) BLACK RVER
Florida Georgia Line
ELes) g BMLG a1 1
I.DSE IT Kane Brown
AUEF (K. THERLY) ZONE 4/ 42 1
FAMDI.IS Mascnn Ramsev 4 6
DER (T.HUBBARD, NTIC/ Loun
THREE CHORDS & THE TRUTH ChaseRice | 5 ¢
AN (CRICE.RLOPP DACK JARIELS/BROKEN BOW
- Brothersl?litaorllje 9 19
SHO ie Allen
?E&'{I» _‘:‘_»‘.. lTEN__l._-'J'nl.- IN, LEWILLIAME) Jl m'r'n ‘ie‘\l’“ '42 L 38 #
RICH Maren Morris
BUSBEE M MORRIS G ikl B TR
HAHGIN' ON Chris Youn
CYOUNG.C.CROWDER (C s |g 35 15
A LIT'I‘I.E DI\"E BAR IN DAHI.ONEGA Ashley McBryde 30 16
LICYCE (AMCBRYDE NMAYFORD, LRICE) ATLANTEC/WAR
1 ly Pear
s e

100 Go to BILLBOARD.COM/BIZ for complete chart data

' TOP COUNTRY ALBUMS™

ARTIST cermiFicaTioN
IBUTING LABEL

e LUKECOMBS @ This Ore’s For You
!Ili‘{ GG RIVER HOUSECOLUMBIA NASHVILLE/SMN

JASON ALDEAN Rearview Town
MACON/HROREN BOW/EMG/HEMG

KMIE - BROWN A A Kane Brown | 79
THOMAS RHETT . Life Changes | 39
i, Y S o
?!IRIR‘S?';;I'APLETON A Traveller | 152
BRETT YOUNG [ ] Brett Young | &g
KEITHURBAN Graffititl | s
LUKE BRYAN ~What Makes You Country |
Eﬁg _BI_IRP_WN\BA r\;!‘C;I‘_._E:':‘Il___[e's-t HitsSo Far.. | 150
JON PARDI & O California Sunrise | 103
FLORIDA GEORGIA LINE A DpigvourRoots | o3
T etz | 7
‘BI:#LKEL L]DN Texoma Shore | 31
.‘.(E.N.NY tHESNEYﬂ lee In No Shoes Nation | 25
GEORGE STRAIT  Icon 2: George strait | 4s
E_H..R_'i STIJ}P LETON A& From A Room:Volume1 | 57
T:I?}!:;ALS RHETT A Tangled Up | 141
FLORIDA GEORGIA LINE A HeresToThecood Times | 179
AMERICAN AQUARIUM Things Change |
%{‘r'.‘E SHELTON Reloaded: 20 #1 Hits | 137
EQ_%?AN.WAI.LEN Ifl KnowMe | &
LUKE BRVAN A‘ crash My Party | 179
OLD DOMIN Happy Endings | 41
rII(_.i}C_E\_Y_III.lIr.II_S”GJEAVES Golden Hour | 1g
RY AIRPLAY™

LlFIulN-rE PR IOM LABEL KB RT
#1 !'!:?E"‘,;‘!!a\,ﬁ““ Dierks Bentley 5
OHE NUHBER.&W;.IHYI ) Luke Combs | 25
%EEHRIGHT Ui Lee Marphy B Renny Chesaey | 33

HEAVEN e Kane Brown | 3
Morgan Wallen Feat. Florida Georgia Line | 30

Dan +shay | 22

Blake Shelton | 2;

GIITZT#I_OVNG\P e Kenny Chesney | 1o
| WAS JACK (YOUWERE DIANE)  Jake Oven | 15
(nr.||||u§ HOHE Keith Urban Feat. Julia Michaels | 1
Morgan Evans | 31

E,R!,,?’}ETTV Carrie Underwood | o
HI(E?M:K HOMEGIRL ChrisLane Feat. ToriKelly | 35
HOOKED Dylan Scott | 4
[?‘Q'IU!\NTOWN’S DEAD SsamHunt | 4
MERCY Brett Young | 1a
HI.EQR BFfEM{ Lady Antebellum | 37
LfIFE CHANGES Thomas Rhett | o
N Lindsay Ell | 27
FI‘R\IO'I'I'NS TH[HHISKEY Jason Aldean Feat MirandaLambest | 5
',(.. .DA DON'T CARE Justin Moore | 35
_E_‘REAK UP!N THE END Cole Swindell | 1¢
ISI\I:_IIIiIIRISE. %EIENBURN. SUNSET Luke Bryan | 3
E_‘RUIIII(.GI_EI;._ Chris Janson | 2s
?..':!".'PLE Florida Georgia Line | »

Bentley
Reigns;
FGL
Triples Up

“Woman, Amen” by Dierks
Bentley (above) climbs
3-10on Country Airplay, up
9 percent to 42.2 million
audience impressions,
according to Nielsen Music.
“The most gratifying thing
has been seeing people
connect the song to the
woman in their life who has
been there for them,” says
Bentley of his 16th leader on
the list. “Fans honoring the
woman who has supported
and sacrificed for them
has definitely added more
meaning to the song.”

As Bebe Rexha and
Florida Georgia Line’s
“Meant to Be" tops Hot
Country Songs for a 28th
week, FGL makes history
in the top 10. Following
its June 1 commercial
release, the duo’s new
single, “Simple,” rockets
46-5, entering Country
Digital Song Sales at No. 1
with 34,000 sold. The
track joins “Meant” and
Morgan Wallen's “Up
Down,” featuring the pair
(No. 7), in the upper tier.
FGL becomes the fifth
act, and first duo or group,
to triple up in the top 10
simultaneously.

Plus, Keith Urban’s
“Coming Home" (featuring
Julia Michaels) rises
11-10 on Country Airplay
(21.5 million, up less than
1 percent), becoming
Urban’s 39th top 10.

His run began with his
second single, “Your
Everything,” which peaked
at No. 4 in 2000. The song
started a record streak
of 38 consecutive top 10
singles (in a lead role and
promoted to country radio)
that was snapped when
“Female” peaked at No. 12
in February. Pop singer-
songwriter Michaels earns
her first top 10 in her debut
visit to the chart.

—Jim Asker

Data for week of 06.16.2018

SALES, AIRPLAY & STREAMING
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AUGUST 18 619 NORTHWELL HEALTH AT JONES BEACH THEATER LONG ISLAND, NY

DJSNAKE FUTURE 2223 RAE SREMMURD

ANDREW MCMAHON wi5emess BAD ROYALE BEXEY BHAD BHABIE
CHEAT CODES DAYA FRANK WALKER FRENCH MONTANA GNASH
JACQUEES J.1.D JUSTINE SKYE KEHLANI KIM PETRAS THE KNOCKS
KREWELLA LIV LIL XAN LOGAN HENDERSON LONDON RICHARDS
LOOTE LOVELYTHEBAND MACHINE GUN KELLY MATOMA
MATT MEDVED MATY NOYES NGHTMRE NOTHING, NOWHERE.
OLIVIA O'BRIEN PHANTOMS RICH THE KID ROZES
SABRINA CARPENTER SHEPPARD SHORELINE MAFIA
TAYLOR BENNETT THEY. TWO FRIENDS VERITE YVNG SVNT
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HOT ROCK SONGS™

TITLE cert N Artist | p WKS.ON
PRODUCE! GWRITER) IMPRINT/PROMOTION LAREL | P! CHART
fi2d WHATEVER IT TAKES Imagine Dragons | 49
LUTTEE {ELREY NOL DS SERMON, B MCKEE DD LATIMANLLITTLE! FEMNAKORNER/INTERSCORE
THUNDER Imagine Dragons | | g
SLEX DA 0L DEZUZY0 REYWOL 8 SERMOM B MOGEE D PEATZMAN A GRAN 1| DEAUDIOH KD ARDRMERANTERSLOPE
BELIEVER A Imagine Dragons | | 4
AAATTAAAN 0 U P PO A 20y RLERETGHCTS0N M LARSSOM | [T RANTER] LT TR
FEEL IT STILL 7\ Portugal. The Man | | ¢
HILLA. AL, THE MAN ILLR. BATE LAND) ATL
SIT NEXT TO ME Foster The People | . o4
MOLIGEE (M.DLFOSTER, ANEWMAN O.GOLDSTEIN, LABRAH STALFORS) CLUMBIA
ZOMBIE Bad Wolves
SG TOMMY NEXTPMASLUNG [ MORIODAN ANASLUNDTCUMMINGS) ELEVEN SEVEN/ETLG 5 20
HUMILITY Gorillaz Featuring George Benson -, {
GORILLAZR KABAKALFORD (L AL BARN R KABAK A LFORD.G.BENSCN)  PARLOPHONE WARNER BROS.
AFRICA Weezer 5 5
MRANKIN (D.F, PAKCH, LF.PORCARTH WEETER/CAUSH MUSIC/ATLANTEC
SATURDAY NIGHT) Panic! AtTheDisco | 5
T HARTLS SO AR FVMCTRN T FE Y ROA) R 2L AMINE T BRENMETICM I1LER [ FOGHR. B 11} 4]
Joh n Mu{ler B 5
BROKEN lovelytheband
C.MEDICE L.Pa (C.MEDICE MLOLLINS S, DEROSA) ANOTHER CENT _I.Z‘_-'E‘i}i IRY MEDIA 9 24
GIVE vounsEL ATRY 2 1
IEL.M.HE AHANN
BUI.I.ETPRDOF Gor:lsrnatk 9 14
¥ (S.ERNAE
HIGH HOPES Panic! At The Disco | - 3
ISR, L EEERS ELRE | T0(LAR, LOONEN FINCLE PR TRAPLLS O LAADERNG TEBAH BEAN, L EBERGTY PR LUEER [T LELET BY RAMER P
I FEEL LIKE I'M DROWNING TWoFeet | 15 5
W.DESS (ZW.DE REPUBL
RATS Ghost
TOALGETY (A GHOUL WRITER,T. Y} fCONCORD 16 8
SATI.IRDAY SI.IN Vance Jo
EWHITE (VANCE MOY.DLRBASSETT) .'.'m'.l‘.:I 13 15
HUNGER Florence + The Machine | 5
E.HAY NIE,FWELCH (FWELCHTJESSD, R, EHAYNIE TLBARTLETT) REPUBLIC
THOUGHT CONTAGION Muse | o e
E.R TEY (M.BELLAMY) HELIUM-3/WARNER BROS.
e, A
&RUN Sir sl
LSUWITOHCOPLEN, i'.IiII-:‘ifll'!:| 17 15
Thirty seconds To_ Marg 8 19
YOU WORRY ME Nathaniel Rateliff & The Night Sweats | o 5,
REWIFT (M. RATELIFF S ORD
SHAM PAIN Five Finger Death Punch | |, 7
KU RKO (VAN MODDY, LHDDK, EEEMY HEYDE, Z8ATHORY, X CHUERKD) PROSEECT PARK
QUARTER PAST MIDNIGHT Bastllle &= 5
ML SMITH (D, VIRGIN/CAPITE
THE NIGHT WE MET Lord Huron Featuring Phoebe Bridgers | ¢ 3
BSCHNEIDE HNEIDER) NTERSCOPE
FOUR OUT DF FIVE Arctic Monkeys 2 4
LFO RMER {8 DMIND)
BLUE ON BLACK Five Finger Dea o
T SILLERS K W SHEFMERD
DANI:E MACABRE
¥ (& GHOUL WRITE OMA VI 29 2
WAI.ICING ON WATER NEEDTOBRE.&THE 26 14
CASH NEEDTOBREATHE (WA INEHART N BINENAR ATLANT
THE MOI.IN AN Three Days Grace
L] B .-'x.“. RA 14 19
SUCH A SIMPLE THING Ray LaMontagne 1 7
R.LAMO NE (RLLAMONTAGNE) STON REGCA
BLDOD Vi HBI'ATER . grandson 35 2
i ENJAMIN K HISSIREC K LARBORE) ATLANTIC /AR
THE DARK SENTENCER Coheed And Cambria | 5, 1
(13 (CSANCHET] AOADRUNNER/MEP
LAKE ZURICH ) Gorillaz O |
GORILLAZ, FOR LFORD) PARLOPHONE/WARNES BRCY
Bad Wolves Featuring DIAMANTE | ..
WALK THE MOON
AMAN E MAIAN, B BE ATER 7 MOMAHON, R RABR) 28 4
Noah Kahan & Julia Michaels | -, 7
AN S.HARRIS) HEPUBLK
SANNA e
RPLANr WEEZER/CRUSH MUSH We Zer 29 2
COLORS Beck
BHANSEN GHURSTIN (DM ANSEN, G.KURSTIN) FONOGRAF RECORDS/CAPITOL 40 4
STOPP, The Scor
INSTOPPABLE sore[ 2 1o
UNCOMFORTABLE Halestorm | ,, |
NAASKULINECT (L.HALE JSMITH, LMOTTINGER. ALHALE) ATLANTI
GLITTER&GOLD Barns Counney| @ 3
GLOURTHEY.S.BARTLE) WIRGEN;
MIRACI.E CHVRCHES
MAL {).CO8R, M.OOM T HEDN,L MAY BERRY GOODEYE/GLASSROTE 33 3
e e e |
NEXT TO ME Imagine Dragons | 5 g
AL X DU RID 088 THOLDS WSERMON, 5. M KEE, DPLATIMAN, AGRANT) DN
Robert DeLong + 32 9
Dave Matl!::ewi\Bandn 48 1
Alice Merton
papeq pLangnom + pop | 49 1
Guns N' Roses
REHUGE) SEFFEN/UME/] 25 4
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TOP ROCK ALBUMS™

THIS
WEEK

ARTIST cermiFicaTioN
IMPRINT/DISTRIBUTING LAREL

SHOT
DEBUT

Evolve

IMAGINE DRAGONS ® 50

KIDINAKORNERAINTE

66 B

NEKO CASE Hell-on | ;

LADY PILOT/ANTI-EMTAPKR

FIVE FINGER DEATH PUNCH  And Justice forNone | 3 G hOSt

METALLICA A Hardwired..To SelfDestruct | 5o Sca res U p
BLACKENED
QUEEN A aeatesttis | 22 §S@CON d
IMAGINE DRAGONS A Night Visions | yg5 N o 'I
o .

FLEETWOOD MAC o3 Rumours | g7
WARN Eft ERDRRHING Ghost (above) lands its
ELTON JOHN. Diamonds | 3p second No. 1, and first

aallih i n? leader with a full-length, on
JOURNE @ Journey's Greatest Hits | 72 the Top Rock Albums and

el 0 Hard Rock Albums charts

Eﬂ,ﬁ.,l.'iEﬁs.,, Ahgir Greatest i Hits: olumes 1 &2 | 4 as Prequelle debuts with
SOUNDTRACK Love, Simon | 12 66,000 equivalent album
vy units, according to Nielsen
CREEDENCE CLEARWATER REVIVALD>  Chronicle | 7, Music. The metal band

first topped both tallies

TT_‘F lHIJ THE HEARTBREAKERS ¢ Greatest Hits

54 with its Popestar EP in
2016. Meanwhile, the LP’s

T'Uh'EN'I'\r ONE PILOTS A

TWEN! Blurryface | 160 lead single, “Rats,” reaches
anew No. 3 high on the
LovelsDead | Mainstream Rock airplay
FIVE FINGER DEATHPUNCH 4 Decade OfDestruction | 57 Chg:;'ri"az etur 10 Hot
GUNS N ROSES A Greatest Hits | 79 Rock Songs with two
new songs — and on one,
PANIC'ATTHEDIS(OA Death Of A Bachelor | 135 the cartoon band brings
UELED T RAMENW along soul/jazz legend
METALLICA 3 Metallica | 7 George Benson. "Humility”
SLAREHER e (featuring Benson), the
an_st&n&mmmnnmmnmé on-6raeghits | 57 lead single from upcoming
. album The Now Now
PS ggnsuncx When Legends Rise ¢ (June 29), starts at No. 7 on

BEN HOWARD

Noonday Dream ‘

the strength of 7.5 million
U.S. streams and 8,000

downloads sold; it also
becomes Gorillaz's and
Benson'’s first entry on
Triple A, at No. 40. The
track concurrently debuts

TITLE Artist jwrsc .

IMPRINT/PROMOTION LABEL . on the Blllboard HOt 100
T i iiia at No. 85, marking the first
M-:Jl:s;xt-nn.f;d-u‘.r:\:r.m‘(magme 19e0S appearance for Gorillaz

T since 2011 and Benson's

THUNDER Imagine Dragon!

KIDINAKGRS ginebragons | ss first since 1985. Additionally,

HUM T‘f 'Il z Feat, George Benson | 1 Gorillaz's “Lake Zurich”

PARLE debuts at No. 35 on Hot

WHATEVER IT TAKES Imagine Dragons | 71 Rock Songs.

KIDINAKORNE RANTERSCOP Imagine Dragons’

FEEL IT STILL Portugal. The Man | & “Believer” spends a

A record-breaking 40th

ZOMBIE Bad Wolves | 14 (nonconsecutive) week at

- No. 1 on Rock Streaming

e .,“-‘?,T“"E o |magineDragons | 214 gongs (14 million U.S.

streams), passing twenty

ALL STA;!FJ!“ Smash Mouth | 35 one pilots’ 39-week

THE NIGHT WE MET Lord Huron | 14 reign with "Heathens” in

IAMSCUNDYR 2016 and 2017. Imagine

SIT NEXT TO ME Foster The Peaple | 13 Dragons have led the list

EOLUME for 60 straight weeks; amid

IHEAT 103 “Believer,” “Thunder” ruled

IS /ATLASN for 20 consecutive weeks.

NEW LIGHT John Mayer | 3 Meanwhile, Foo

—— Fighters score their 25th

BOH MIAN RHAPSODY Queen | o5 Mainstream Rock top 10

" 5 - with “The Line" (13-10). The

I?.OE:.I STOP BEHIEVIN Journey | 102 band passes Aerosmith

PUMPED UP KICKS  Foster The People | 114 for the third-most and

STARTIME INT'L/COLUMBIA trails only Tom Petty/The

STRESSED out twenty one pilots | 163 Heartbreakers (28) and

FUELED BY RAMEN/ R8P Van Halen (26)

M?\NS‘I’ER‘J o Skillet | 233 —Kevin Rutherford

SIMPLE MAN Lynyrd Skynyrd | 14

MCAJGESFE 5

DEMONS Imagine Dragons | o1

KIDINAXORNE RANTERSCOPE

RIDE twenty one pilots | 155

FUELED BY RAMEN/REP

EVE OF THE TIGER survivor | 34

LET HER GO Passenger | 191

BLACK (R ETTWER

CENTURIES Fall Out Boy | 1as

DCO2/1SLAND/REPUBLIC

THE SOUND OF SILENCE Disturbed | 106

The Killers | 34

Data for week of 06.16.2018

SALES, AIRPLAY & STREAMING

DATA COMPILED BY

MIKAEL ERIKSSON

HOT ROCK SONGS: The week's most popular current rock songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. Songs are defined as current if they are newly-released titles, or songs receiving
widespread airplay and/or sales activity for the first time. TOP ROCK ALBUMS: The week’s most popular rock albums of the week, as compiled by Nielsen Music, based on multi-metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums). ROCK STREAMING SONGS: The week's top streamed rock
radio songs and on-demand songs and videos on leading online music services as compiled by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. Al rights reserved.




WEEK

HOT R&B/HIP-HOP SONGS™

LAST THIS

TITLE ©
PRODUCE

TIFICATION Arti
WRITER) IMPRINT/PROMOTION

PSYCHO Post Malone Featuring Ty Dolla $ign

Q #
_° o DG L.BELL,POST MALONE (L.BELL APOSTIWGRIFFIN ) REPLSLIC 1 15
£ NICE FOR WHAT prake [ |
WLEA BEATT AL NRLD (R L LN BTN M ERTAN AL, P MR ] TORARE MW A WIAE YRS
Yl |LIKEIT Cardi B, Bad Bunny & J Balvin 5 g
NOT LISTED (NOT LISTED) THE KSR GROUR/ATLANTIC
GOD s P | DUIACKSON, ML SAMUELS A SHERIB) FCHIRG M §IIK-.‘."P-'E'EEI;aIl!‘.e.' ! 20
BOO'D UP Ellamai [ o
DU MUSTARDLL.DOPSON (EMALDMCFARLANE LCOPSON, ) MAMES) 10 SUMMERS/INTERSCOPE
THIS IS AMERICA A childish Gambino [ | ¢
DGLOVERLGOR GLOVER, L GORANSSON) MCOIAWOLE « ROTHSTEIN/RCA
HOT SHOT YIKES KanyeWest .,
DEBUT ENTSINLDEN F ACHOE NG TR T MG RLY AU, LIS LAnn ST by
g LUCID DREAMS Juice WRL
l SG N}.‘lkﬂ (18 H'quES HLMERA STING DUMILLER) GRADE axlrn!gﬂﬂtﬂg 8 4
ALL MINE KanyeWest | o
IS0 6 AN Q0O MDA TRARLITE . WL L P TTION [N &1 S 1 3 FSoml AT R YOE ) Soali]
VES INDEED aby&Drake | .,
WHEEZY (D JINES, &.GRAH AMW/GLASS) ROLMOTOWN/CAPITOL
GHOST TOWN Kanye West Featuring PARTYNEXTDOOR 1 1
LIVEST M LA T MG AN AT 114 o T RO PN A A S MO G 0 ORRER RGN Ol o
WALK IT TALKIT Migos Featuring Drake | o o
. - 11 PARKER DGR CMARSHALL . CEFYS K CBALL AR SREELLNANTE]  CLWITY CONTROLATIWN AL
LOOK ALIVE A BlocBoy 1B .
WY KEITH (AGRAHAM, L SAKER.B.CHAMBERS)
WOULDN'T LEAVE Kanye West Featuring PARTYNEXTDOOR | |, i
T B RS CANTTMLG DE AR EETERD WA DM P R TIN O LA SRR 5 ST M S N L DTN TR (1200 ]
BE CAREFUL cardiB [ g o
VINYLLF UK QAT B3 FUPPN, (10PN A EENANOET LTIV SERGIAN M ERCMM DTS ] THE R RO LANT
VIOLENT CRIMES 1% 1
JCINESTERN GOTTLT MRELIL I 1S [USAE RN, M . DEAM I PAFECERLFIREAITIIN JRM 1LIRE ST B S LOREATEL
3 Ei_f 1 THOI.IGHT ABOUT KILLING YOU Kan 2 West 7 1
E '§ KWEST{K. MG.OEAN ESTARLITE,| 1] DEF
g2 I'M UPSET Drake 5
gEZ oo HE (ASRAHAM.LORITZ NG MOSEY/TASH MONEY/REPUBLIC n
it 1 Post Malone
% E {A.POSTWWALSH, A FEENY.L.BELL) JBLEC 4 6
i Ef 5 17
5 DEANE R HARCINGRML WA ] 21 1
é FREAKY FRIDAY Lil chlwr Featuring Chris Brown 5 12
i NN UANCELSRACE A T A0S B L AT ARLANE M AWM SLCHET LTV LM B R ECH L WO DY RED TR
F PRAY FOR ME A The Weeknd & Kendr i 95
% RN OUKES SO0 WCIHNE ¥ (001 DUOCWORTH A TES LA SEERTM MOONNEY) PN
£ CHUN-LI @ Nicki Minaj
'E JREIDLNEC K| MINAL (T MARALLREID) YOUNG MOSEY/CASH M "E £PUBL l 7 g
% TATI 6Ix9|ne Featurlng DJ SPINKING 23 2
.? BO8-IDA CUBEATZ 4410 N RAMM.I 5, X OMANCER T NGE)  SCUMGANG,TERFH OUSAND PROSELCT!
Z ALL GIRLS ARE THE SAME JUiCeWRLD | 5,
.'2‘ HMERS (LHIGEING NMIRA) GRADE A/INTERSCON
3 SAD! XXXTENTACION | » 1
= E LUNKINGHAM (OOTENTACION, LEUNNINGHAM) B0 VIBES £ ]
H O © CALL OUT MY NAME The Weeknd | , |5
EE‘ — — FRANK DUKES (ATESFAYE A FEENY N.JAAR) H0/BEPUBL
] 0
g2 = N TASTE 2 2
§ & = AN (MR NG LY EN S TEVERSON, KCEPHUS CLEWTS, [LLDDMAN)
it = KoD
zg NOT LISTED (LCOLE) CREAMVILLE/ROC NATION, 7 7
.-% BALL FOR ME Post Malone Featuring Micki Minaj 1 &
éE LB JST,LBELLOTMARAL REPUBLE
552 ESSKEETIT Lil Pum|
%3? - (4] i’llﬁf.l':-‘-:-'ul TT{GGARCIA C_BARNETT) LYFETIMETHA LIGMTS AL/WAR |Nl BRC lp 16 8
§§ = POWERGLIDE Rae Sremmurd & Juicy J 7 14
%i_ .- AL (PO, MR NRIE W ML A T N CALSCLE LA O ML TM L WA PREARTE Qi b [ ARTRANRSNT RO
b JAPAN Famous De:
: g;’i a :;r.-.\-_“ 1E, IR GRAMMAY nnr? X 18 )
gE2 35 le SE THE I.ORD DASHIIIE) AsAP Rocky Featurlng Skepta 2 2
e R MAY ER LADEN WOR: J
LiEL ovennosz YoungBoy Never Broke A aln
3 é%% 36 BIGHEAD (K.GAL RRAY) g \‘:_ ER BROKE AGAINSA B 2 &
£52% ~
2% ¢ WELI:DIIE TOTHE PARn' Diplo, French Montana & Lil Pump Feat. Zhavia Ward
%:% RE-ENTRY @ %L OVKHAN (TWPENTZVXEAN K KHARBOLN E)?' HALDGSARUEA) MARVEL/}0TH pNH\I 5 COGOLLMBE 37 2
=552
HH _— A e | & 7
siid Jhene A ki Feat, Swae Lee Or Rae Sremmurd | 5, 1,
8z 3 NEONEMISHAMAR RORS)  ASTCLUBARTIALDES 1AM
ég’ 2 DRIP Cardi B Featuring Migos 5 9
3 3 NOT LIS THE KSR GROUP/ATLARTIC
FHEE
: g ¥ ealun ing LII|"UZI Vert & Kanye Wesl 9 5
SEZZ
28= Post Malone
g;flg ERANK DUKE gELL) REPUBLIC 2 6
ég SHOOTA Playboi Carti Featuring Lil Uzi Vert | 5o ,
EE MAALY RAW (LCARTER,SWOODS, LHENRY) WG COPE
E¥:2 BIG BANK YG Featuring 2 Chalnz‘ Blg sean & Nicki Minaj | 53 5
gé— ; DEMRUSTARD (08 FACK SN, DUMCEARLANE NAEE M. 1EPPSS MAKDS RAL) PLEHAZ 8K CTEfOEF 1AM
zRd
el LIFE GOES eaturmg Gunna &Liluzivert | . 5
g ;.'; QUAY GLOBAL (1 N TROL/MOTOWN/CARTOL
gE43
EIEi LusT L]I Skles
] g S CASH MONEY AP (KFOOSEAPETIT) ALL WE 60 s 4
SH
Esls PARANOID PostMalone | ,
" CASHIDLBLUE BT (AP ALWWALSH, LBELLAKRASHINSEY) REPUBLIC
i Logc & Mavshmello:| g
éE = 1KNOW You Lil Skies Featuring Yung Pinch | oo
E-J-‘-'* HOT LISTED (NOT TED) LL WE GOT/ATLANT
5. 0.
geu=) MOONLIGHT XXXTENTACION | 1, g
i == FLUNHINGH KTENTACION, JCUNNINGHAM) BAD VIBES FOREV

Data for week of 06.16.2018

TOP R&B/HIP-HOP ALBUMS™

ARTIST certiFicATION
IMPRINT/DISTRIBUTING LABEL

0 KANYE WEST
G.ODUDLDEF JAM

. E
el I S
LD Goodbye & Good Riddance | 3

!_Il BArB\\[‘ 1I1r|arder Than Ever | 3
CREAMVILLE/ROC NATION/ INTERSCOPESIGA KOD 7
PUSHAT DAYTONA | -
Testing | 2

POST MALONE A stoney | 7s
e Culture 1l | 19
sm_rpmm_A_Mll ot I Al s ety | 17
XXXTEN'!:EAEIDH 71 12
Kl}!lﬁl.lll)fp. American Teen | gg
!(Fll\l?i:llcg( LAMAR A ; DAMN. | &0
Pl.lkAYBl?l C{\_RI'I'I DielLit | 4
".ﬁ«Er ?l}IEIIII.IIID. SWAE lEE GSLIMUXMMI  SRIMM | 5
) i :_:T:he World Is Yours | 10

Reckless | 3

LuvisRage2 | 41

LiL _srg‘lIF;s Life Of A Dark Rose | 22
THE WEEKND My Dear Melancholy, (EP} | 10
YOUNGEOY NEVER BROKE AGAIN Ut Death Call WyNare | 6
D“RA 5 ; More Life | g4
s.%f‘nﬁp A cul [ 52
t,BLI. IBOY JB Simi | s

THE KSR GROUP/ATLANTIC

TITLE A
In {s N LABEL
ALL MINE Kanye West
000 DEF JAM
Lucip DREAMS Juice WRLD | 3
GRADE A/
Kanye West | 1
IIICE FOR WHAT . Drake | o
JCREH MONEY/REPL
. g_ardl B, Bad Bunnv&l Balvin | ¢
THIS IS AMERICA Childish Gambino | 5
C OLF « ROTHSTEIN
‘IE NDEED L|I Baby & Drake | 4
UALITY CONTROL/MOT
GHOST TOWN Kanye West |
EllaMai | ¢
PSYCHO  Post Malone Feat. Ty Dolla $ign | 15
REPUBLIC
GOD'S N Drake | 20
YOLNG MOK MONEY/REPUBLIC
W(JLII.DN‘T LEAVE Kanye West |
VIOLEIIT CRIMES Kanye West | 3
ITHOI.IEHTABCII.IT KILLING YOU  Kanye West 1
3 JOEF JAM
™ I.IPSIE‘I Drake | 2
YOLNG MOKEY,TASH MONEY/REPUBLIC
NO MISTAI(ES Kanye West | 3
WALKIT TALKIT Migos Feat. Drake | 15
IALITY CORTROLMOTOWS/CAMTOL
LOOKALIVE  BlocBoy JB Feat. Drake | 17
WO SOUN Dy Wi
ROCKSTAR  Post Malone Feat. 21 Savage | 37
REPUBLIC
BrE‘lTER NOwW Post Malone | 5
EPU
PLUG WALK Rich The Kid | 14
RICH #03 DINTERECOPE
FREAKY FRIDAY Ll Dicky Feat. Chris Brown | 1
we f SCOMMISSION
TATI Gix%ine Feat. DJ SPINKING | 2
SCUMGANG/TENTHOUSAND PROJECTS
ALL RLS ARIE THE SAME  Juice WRLD | 3
BE CAREFUL cardiB | 10

West
Bests
Aretha
Franklin

As ye by Kanye West
(above) arrives at No. 1 on
both the Billboard 200

(see page 92) and the Top
R&B/Hip-Hop Albums
chart, all seven of the set’s
tracks debut inside the

top 25 of Hot R&B/Hip-Hop
Songs. With the arrivals,
West's total of top 40 hits
on the latter list rises to

81, pushing him ahead of
Aretha Franklin for the
fifth-most top 40 hits of all
time on the tally. Franklin
has 80, while ahead of West
are Drake (156), Lil Wayne
(97) JAY-Z (96) and James
Brown (91).

On Top R&B/Hip-Hop
Albums, ye marks West's
eighth leader. Only 2016's
The Life of Pablo missed the
top, peaking at No. 2.

Elsewhere on the charts,
Cardi B clocks her seventh
top 10 on Rhythmic as
“I Like It,” with Bad Bunny
and J Balvin, dashes 14-9
(up 26 percent in plays
at the format in the week
ending June 10, according
to Nielsen Music). The
collaboration also marks
Bad Bunny's first top 10 on
the list and Balvin's second,
following “Mi Gente,” with
Willy William and featuring
Beyoncé, in 2017. The tune
ascends elsewhere, too,
moving to a new peak of
No. 3 on both Hot R&B/
Hip-Hop Songs and the
Billboard Hot 100.

Ella Mai also joins the
top 10 on Rhythmic as
“Boo'd Up” jumps 13-8. The
England native's breakout
hit rises thanks to a
19 percent lift in plays in the
week. "Up” does just that on
Hot R&B/Hip-Hop Songs,
hitting the top five for the
first time with an 8-5 gain.

—Trevor Anderson

Go to BILLBOARD.COM/BIZ for complete chart data 103



HOT LATIN SONGS™

'TOP LATIN ALBUMS™

ARTIST certiFicaTion
IMPRINT/DISTRIBUTING LAREL

TITLE cr—nnrlwnuu Artist | pea
PRODU IMPRINT/PROMOTION LABEL

E
E
TE BOTI Magico, Nia farda, Darell, Nicky Jam, Ozuna & Bad J BALV &
“Ii SG NOTL |~:E‘rthg???1:;g( % a. Lé(ﬂnfﬁﬁ%os;r 0% 14 55'3"! ! 7 UNIERSAL MUSIC LATINO/UML g
i OZUNA z’\ o
: DeSPACTO O s Fons bk e et st | 173 S B :
AG B Nicky Jam x ) Balvin | |, MALUMA i AME. 2
AFRO BROFHERS JEON (MANERA CAMNEROLLD MEDINA VELEZ) LA INDUSTRIASONY MUSC LATI é ‘ mor, g
ROMEO SANTOS /: Golden | 46 2
AN D:ad'dv.lfJYIanhse 2 20 SONY MUSIC | |.A o g
NICKY Fenix A &
DAME TU COSITA Elchombo | | LA DS e L 7 rrives
L.DONAL 3| i PLAY TWO/ULTRA
SHAKIRA /4 El Dorado | s54 A N 'I
6 MIGENTEA mFeaturing Beyonce | | 49 SONY MUSIC LT tNo.
R - R SEBASTIAN YATRA Mantra | 3 o _
7 EL FARSANTE Ozuna & Romeo Sanlos 2 45 UNIVERSAL MIy Spanish singer-songwriter
ALEX KOLLERCHRIS JEDRY M ENT/SONY M . Formu[a: VOL 2 16? Abraham MateO (above
SIN PIJAMA Beckv G+ Nattl Natasha g 5 right) earns his first Latin
w GAEY M B YA UK. LLECH R ¥ MUSIC LATIN Me Deje Llevar | 4 Airplay No. 1 as “Se Acabo
0 MENIEGO Reik Featuring Ozuna & Wisin | . 1, el Amor” with Yandel (above
B 6 - WISHLOS LE L LIMARESN! LR LM A REMIRE 2 CARRASCUR L.} BT MU LATI ones 136 |Eft) and Jennifer Lopez
o~ o OYE MWER Raymix b t hes th
_g. h 11 - DG SUAYMIK (EGOMEZ MOREND) LATIN STYLISH/AF IEF.‘ILLIWI'!’JNLI'."-S:\:"}MLt 10 7 Victory | 27 (sirz\risisﬁhgrlorizclei)s 78_1
EL PRESTAMO Maluma i ini
10 K £ {11 LONBOND AR5 5. RAPSERA K W HUEREE | NDONDS ooy sosvmoswnswn | 10 13 CO CNCO | ¢ Wlth a6l p.ercent_ gamnin
airplay audience in the week )
3B ﬁﬂo?ﬂﬂu SAREDRAMASHPIPPN.]  COMELOVINPEN OZELD&\,{rcardLB 3 24 J BALVIN é- Energia | 102 e’?d'”g June 1 0. according to s
APITOL LATIH/UMLE Nielsen Music. g3
2R ey o N — 9 20 BADASINLOBSEMSOESERIOUAME  Moresiniel | go  “Se Acabo el Amor”is i
—— - S — Y Mulp LA the 11th No. 1 for Yandel, 52
2 DL Ezuﬂ? 26 ‘“H[I)IEIL 9 #UPDATE | 39 placing him in a five-way g’_;
i - tie for the fifth-most No. 1s ]
fr.I“x‘E-!Er"JE:.\‘lh,;_:r REF UAS 1) I.f.l'r}L'L'JI.‘.J= Pﬁn"«'ﬂ 14 4 #:erN-:”?].EAH ORCHARDYSD '.?8!2 Parla Mujeres | .45 in the history of the chart. E;})
i BANDA SINALOENSE WS DE SERGIOUZARRAGA _ (ueBenti Meanwhile, its Lopez's i
16 f rlopez | o ¢ it QueBendm | 122 seventh leader and second
f 2018 — the first time she
MIKY WOODZ EL OG 0
15 FURSERA [ ECHEVERRYA CASTELO AMONTANERLS F\’rll‘l(ﬁ Eczylr?e\ 15 1 SOLOZ LATIN LAD EMPIRE £ has notched two No. 1sin a
T3R EI.EMENTO underground | 3 calendar year. She previously
7 DTU I’Oh:.iTLUI{.I\UH Banda Slnaloense MS de Sergio learr.f{ .a . 18 PARRALILR RE ruled the tally for a week 4
i HARCO AHTONIO SOLIS 40 Anos | 72 with “Amor, Amor, Amor” %5
SE ACABOELAMOR  Abraham Mateq, Yandel + Jennifer Lopez FONONIS A/ ) . . aE
'a @ nﬁ LVEGUILLA MALAVE. JUMB, A MATECLLLOREZ TAINY, L?’a’ FNEILLL) SOMY MUSIC |E=|'| 19 5 - - (featuring Wisin) on Feb. 3. gE
- LA PLAYER (BANDOLERA) Zion & Lennox AT o i L Trapxficante | 33 Concurrently, "Se Acabd 533
20 @ @ TANUAAE B ARG BE0SE RO ORI TR G R e e, e | 20 15 e \ - el Amor” jumps to the top £53
; I CAMA Karol G Luls 'I'"G‘EJEL L Grandes Exitos | 33 of the Latin Rhythm Airplay g"g ]
RE-ENTRY e ACLAYRAYITD [KARDL 6.4 R4 GICIR.0CAND N unrveRsel wiss Lamoomte | 21 2 - chartand ranksinthetop 10 g==
MALUMA /i\. Pretty Boy Dirty Boy | 129 ; i ) 253
AMORFODA Bad Bunny SOHY W of Latin Pop Airplay (9-6). It =3¢
o7 LISTED) RIMAS/HEAR THIS MUS 10 16 ubuntu | 4 also ascends eight spots on by
MADURA Cosculluela + Bad Bunny |, Hot Latin Songs, to No. 19. -
LUELR, | EGOMEZ NALES () ULLUELA) WARNER LATI) 53 Elsewhere on Hot Latin g
SOLITA Almlght‘f Ozuna, Bad Bunnyr BWisin [ 59 5 Songs, Karol G's “M"Cama” gse
MANEIE) KNG 01 LUBAM L MALAVE MEVE S SEMPER VAR 0N TALISIC LATIN re-enters at No. 21 with 853
EL BANO Enrique Iglesias Featuring Bad Bunny | o 5, gains i”(a” m‘onitoqed g HE
CPALICAR. ES (EMUGLE SIAS F SR DANA H HAHMAN, SONY MLISIK LATIN i i 2T g
45/ ™ metrics (airplay, sales an £52
ASESINA Brytiago X Darell 26 3 LATIN AIRPLAY streams). It is her third track ;;g:g
NERXUM (LFELICIAND MIT H [ SANTIAGD, LC.GOMED) BUSINESS g

TITLE Artist " to reach the top 40 in 2018,

IMPRINT/ i LABEL CHART and also zips 33-28 on Latin
#1 SEACBORLAMOR dibamiate iodel-bmbrlog: Airplay with a 28 percent
= | GG bl bump in audience.

ME I‘IIEqu Reik Feat. Ozuna & Wisin | 16 Also on Hot Latin Songs,

ALO I_EJOS ME VERAII El de La Gunarra 26 7

reaming activi

CALIDAD Y CANTIDAD  La Arrolladora Banda el Limon de Rene Camacho
FLAMACHOD TIRADO (LCHAVET ESPINOZA} DISASUMLE 28 11

Soﬁa Reyes Featurln Jason Derulo & De La Ghetto 24 14 Thalia and Natti Natasha S gé
PRGN R sermseny wusre L HCKY Jam x ) Balvin |14 debut at No. 32 with “No 252
FIEBRE Rlclr.\,r Martin Featurlng W|sm & Yandel & s SR AW BT Me Acuerdo” following the $c3
U085 LEGENIAR K5 CAS TR (8L LIENG 00 ROME RO MANTANAEIES, R MARTIN A CASTRO. SICLATIN E|_ PRESTAMO Maluma | 13 June 1 release of the song ;EE
QUEBONITOES QUERER  Ulices Chaidez y SusPlebes | 5 ¢ and its video. Their first Iz:
LINZUNZA FAVELA RO 2 CHAIDEZ) DEL p.'-"l-'-EiA:'I..-'-.-m Daddy Yankee | 19 collaboration is powered g8
NO ME ACUERDO Thalia & Natti Natasha : by st the track i
. Sl TSR o 1 y streams, as the trac s
NOT LISTED (NOT LISTED) SONY MUSAC LATIN qYFIME-'I-!ERI i ik Raymix | 15 collected 1.5 million clicks in 528
TIEMPO —_— Banda Los Recoditos | 55 FIEBRE _Ricky Martin Feal. Wisin & Yandel | 15 the week ending June 7. $35
- ' _ i ; SONY MusiC LATIN Lastly, Voz de Mando logs 232
AR S o e e | 2 TEMPO, . SanaLosRecadios | i s minth Regonal Modan £
- - irplay top 10 wi ue 253
""IlIIAD\?n“N‘rI;“D AMOS, L0 TARATON,K.CERVANTES) ANL ﬂrTIa'Illbr\eEI(I) 24 13 AMBI E"?."'I’E ATINC/UMLE ! Bal‘”n 8 aTI -l—‘]e1 ?(L)Js_tl_ah as thetsor;go §§§
rises 11-10. e new 1top Eﬁﬁ
ME_ HUBIERAS DII:HDI e Joss: f"!‘,’?_'f' 16 a TEBOTE wmmmmmtmmmmsunny 7 occurs a little over a year g gé
culiri i ot S - after the act's last one, when G5 3
LA PLAYER (BANDOLERA)  Zion & Lennox o ' 558
ﬁgﬁ PERRO_. i Sohatin Yitrla .!:ae;;::}mLUIS.FIguer?-?.f-!_fr\lr-l?}:sr 37 2 WARNER LATINA 13 (-fa tQuZ NO MekAdndter':‘ . §§§
ILIKEIT  Cardi B, Bad Bunny & ] Balvin | 4 ontando’ peaxed at No. £33
PELIGROSA el BNV Wisin & Yandel | ., ILIKEIT  Car ¥ o March 18, 2017 HE
i —Pamela Bustios ~ £5%
Manuel Turizo | S5 CUDDYCNTOND (st i debee G | 12 e
i = 3 ., Becky G+ Natti Natasha | ¢ z Eg
TRESSCENTENTA. Er=
: : MITAD Y MITAD calibre 50 | 15 g8t
i MA ’ : . " ettt Eri i Gl ET I ANCAIOISANML: EEH
. SOBREDOSIS  Romeo Santos Feat. Ozuna | 17 SEg
PPl EL MONSTRO 7 Elde. La Guitarra | 55 5 SONY MUSIC LATIN gdg
{ UM {E LAGL A RA) WO MILDE o EQS
VUMD ELE LA R i ELANILLO Jennifer Lopez | ¢ 35
el DIEZ MINUTOS MAS Los Huracanes del Norte | 5, o ool
] i Ll L CORAZON _Maluma X Nego do Borel | 55 5
PPl BIPOLAR ChrlsJeda\r ozuna & Br\mago # T MIEIE LA iz
ORE PRTIRWERALLELRIE RIVERA,B.LANCE LMIVERSAL MUSKC LATORILE QLE BONITO ES QUERER Ulices Chaidezy SusPlebes | ¢ ggf
U@l NO ES JUSTO JBaIvln&Zlmn&Lennox 3 3 = g%
SKYTAINY (1.4 i bl LATIND/UMLE ME HUBIERAS DICHO Joss Favela | g5t
HIELO addy Yank — g5t
a6 r-:.l!-:l'-:'rl-'-n.-.l EGARSY MUSK (R.LAVALS FuRIVERS VATHIELAPINA b :_.-D ) \" ﬁ'? ?Ie 42 B DIEZ MINUTOS MAS Los Huracanes del Norte | 13 Ece
GARMEX SEE
SEGI.IIIDA DPcION Banda Carna\ral . 2RE
ASTAN RCADD MERCADD) AMDALUZ/DISAUMLE 33 3 P Wolfine 10 .
Lenin Ramirez Featuring T3r Elemen_trc' a8 1 EL CL.WO Prince Royce | 12 H
4EY LATIN £
Bad Bunny, Khea, Duki & Cazzu | ,o ESPERANDOTE Manuel Turizo | o i oL
b RIVAS/HEAR THIS MUS TRIA/SORY MUSIC LATIN i1 05
E£3
TONTA RKM & Ken-Y x Natti Natasha 28
46 50 @ FLPNA (B P PO NEVES N ALITHER HIEVES, PANASSONT MLISK LATIN 31 13 DIMELOVI/VP ENTERTAINMERT/SONY MUSIC LATIN OZ S 4 % E ) - :_;_
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SALES, AIRPLAY & STREAMING

DATA COMPILED BY

acked by Nielsen Music. TOP CHRISTIAN ALBUMS: The week's
nt gospel songs, ranked by radio airplay audience impressions as

s measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music

HOT CHRISTIAN SONGS: The week’s most popular current Christian songs, ranked by radio airplay audience

Ibum sales, track equivalent albums, and streaming equivalent albums). HOT GOSPEL SONGS: The week’s most popt

most popular Christian albums, as compiled by Nielsen Music, based on multi-metric consumption (blendin;

COURTESY OF TWB RECORDS

HOT CHRISTIAN SONGS™

TITLE

PRODUCER (5

Artist
IMPRINT/PROMOTION LABEL

#1 RECKLESS LOVE Cory Asbury
LWk LENGRAMPMASLRY | CASEMCCLUVER FLIACKSONB.OTRERARER SHPI SMTR HBALLTIGLIER] BETHEL
tobyMac
BLTOBYMAL o ymac ]l 1 ze
SU‘WII.L 1 (100 BII.LION X) Hlllsong UNITED 3 a7
5 T0N, B HASTINGS M FATKIN) HILLSO
FE&-R"IISAA' LIIJAR' SMITH, LINGRA 3 2
GRACE GOT You MercyMe 5 18
LGARE 14 BGLOVER (B.MILLAR WER) FaiR TRADE
1 CAN ONLY IMAGIHEA MercyMe | | 3
¥ (BMILLARD) FAIR TRADE
RESURRE(‘I’ION POWER Chris Tomlln 3 21
SH, LEROWN) RIVERMUSIH /SPARR 0L Cal
Jov. for KING & COUNTRY | 5 5
HOT LISTED {MHALES, L SMALLBONE, LSMALLBONE. B KANICKASMOLEYTTION E-WR|
FREEDOM HYMN Austin French 8 23
KWLEE (AFREMCH, k.LOWE, D04 EE, LIARRISON) AWAKEN/EAIR TRADE
DoIT AGMII Elevation Worship | 5 5
SMOSLEY RTICK M REDMAN, M. BROCK.C.BROWN) ELEVATION CHURCH
GOD OF ALL MY DAYS Casting Crowns | g o3
MAMILLER (M HALL, LI BEACH STHEET/REUNION/PLG
WHO YOU SAY | Al Hillsong Worship | ;14
MGLHISLETTE.LIGER (B.FIELDING, BT MORGAN) HILLSON ARROW/TAPITOL CMG
MORE THAN ANYTHING NatalieGrant | ;3 5
BHERMS (B.MIZELL,S Cusd
WALKING ON WATER NEEDTOBREATHE | 15 o3
E.CASH.NEEDTOBREATHE (W.RINEHART.N.RINEHART) ATLANTICAC JORD
. 14 10
llo MATTER WHAT Ryan Stevenson Featuring Ban Mlllard 6 10
EVENSON BFOWLER,
16 13
Rend Collectlve s 12
NI EAMILY/SPA i
Josh Wilson
HLALK RIVER CHRISTIAN 18 8
Pat Barrett
BOWYER & BOWSPARRBOW/TABITOL (M 20 6
i 17 10
. - THE ANSWER Jeremy Camp | 55 g
ELASH (1L SHS.MLASH, TOLEN PRIDE SPARROW/CAPITOL CMG
HE STILL DOES awk Nelson
“ AR, e S 2 B
27 28 | CAN ONLY IMAGINE E (THE MOVIE szssmm MercyMe | 1o g
PRAYERS Rile Clemmms
m ° = i LEMMONSE CVERTTIORNHOM) S5 'v. NifLAPIT: J 17 23
.- HOT GOSPEL SONGS™
h TITLE cermiFicaTioN Artist | Peax | wes.on
IMPRINT/P! M LABEL | POS. HART
WON'T HE DO IT xn Hawthorne 19
MARIDDIC K-AWO0 DS (MALRIDDICK-WOOOS, RSHELTEAN, L HILLY A INSPIRATIONPLG
' I'm BLESSED -:harlle W|Ison ! 54
OS5 KETRICK SIRALYC WILSON (9 S0ME SHANTCUS.X HE TRI P LI RCA
YOUR REAT NAME Todd Dulaney 3 29
DL KIMEE ML OULANEY (TOULANEY, B A EONE
NOT LUCKY, I'M LOVED Jonathan McReynolds n I
JMCREYROLES, L REYNOLDE LDMWILSON LAH/LIGHT/ECKE
NO REASON TO FEAR J.J. Hairston & Youthful Praise [ 27
LF N (WAYATT) AMESTOWN/EONE
HE PROMISED ME  BeBe Winans Feal. Tohhl&Tammllnrrnﬂuungmandra 4 28
B BINTNAN: ATHERSPOON)
\'OU w I.I, WIN Jekalyn Carr 5 40
ALARR LUK JER
I'M GETTING READ\' Tasha cohhs Leonard Feat NI[‘_kl Mlnaj 1 40
O o KLEONARD, JB. (N.LORBS LEGNAS LEERTH,O
6 o Brian Courtn 9 12
U ¥
S YOU KNOW MY NAME Tasha Cobhs Leonard Feat, J|m| Cra\rltv 9 27
— KLEQNARD, JR. {N.COBBS LE A.BROWN)
Anthony Brown &group n 18
- REY OF RTEIR
THRDI.IGH I AI.I. Tamela Mann Featuring Tlmhaland no
LK M.HERM LYMARN
SERVE Jermalne [:l-:rllyI 19 19
| LECILLY {J.DOLLY DARKCHILD GOSPEL/BY ANY MEARS HECE
— LISTEN Marvin sa
omm s el an oD | 14 22
n IID ORDINARY WORSHIP Kelontae Gavin 14 7
LWILLIAMS, MEB0OONE (M.8: NE LWILLIAME) MARGUIS BOONE/TYSCOT
HOBOD\' LIKE YOLI I.DRD Maranda curtls 16 8
TFRUTTERFLY WORKS)
BI.ESSING ME AGAIN Rance Allen Featuring Snoop Dogg | 4 1
B WAGON (R.L ALLEN,SALLEN,C.EYRD.C.C.BROADUS ALL THE TIME/RCA INSPIRATION/PLG
EVEN Darlene Mg_coy 6 19
RECKLESS LD'VE Israel Houghton 2 13
GHTON, M.EDWARDS (CASRURLC CLUVER, RIACKSON RGM REW 8RE LA PIRATION/PLG
SURVIVE EarnestPugh | 7 5
M.BEREAL () RRY) PRAN/BLS WORLDWI!
FAvOR OF GDD lames Fortune Featuring Zacardl Cortez | 5 3
ALEWIS (LFORTUNE ALLEWIS) YA WORLD/ECKE
WELIVIN T 2 6
STAND BY ME Karen Gibson & The Klngdom cnrolr T3
A BARF | LLEIBER,M.STOLLER) ECCA/VERVE
DD IT nGAIN i Feat Travis Green& Kierra Sheard | |4 8
5 FURTICK (S.FURTICK, M.RE 7 ATION CHURCH/PLG
STILL HERE IsaaahD Thomas& Elements Of Praise Feat, Juamtacnrﬁee 24 3
1.DTHOMAS (1.0 THOMA H

Data for week of 06.16.2018

'TOP CHRISTIAN ALBUMS™

IBUTING LABEL

i WU ERCTME 0ot e f oy

FAIR TRADE/PLG

ZACH WII.LIAMS Chain Breaker | 75
LAUREN DAIGLE How Can It Be | 166
liCrl?.!ll‘l\" ASBURY Reckless Love | 19
5|:IL-I..50NG WORIS\III-IIF:I There Is More | o
ll!iI i — Therapy Session | 111
_!.!ER.CW.JE Lifer | gz
nslﬁlf!.l:lc Ks'.x.' PreEm us Memories Collection | g
EIIII.IT?O‘NG UH[IED ; Wonder | 53
SKILLET . Unleashed | g¢
HEAR [T LI ANTICCURR-WORD
5!(ILLET I Awake | 212
ELEVATION WORSHIP - , Here AsinHeaven | 12,
,T?..E:V“M This Is Not A Test | 145
IIF B Mansion | 150
CAPITOL CMG
c ) Never Lose Sight | g5
FIL EVATION u.l-onsmp Therels Acloud | 64
s Let There Be Light | gg
!.'F-C.Bﬁ..E..‘.. . AII Things Work Together | 37
VARIOUS _ --~;w0w Hits 2018 | 35
ELVIS PRESLEY IIEI;'is:I:IRirT@te Gospel | 154
- . :qmerican Prodigal | ag
CAS'I:IIQI_G_l;meNS The Very Next Thing | gg
?:EJ:HEL ﬁusu: Moments: Mighty Sound | 4
.mfv'.“.".ﬁ §IE0I.IAN TRY  RUNWILDLLIVE FREE. LOVESTRONG. | 195
HILLSONG Ul IJIE“D_“_ Zion | 244

ARTIST
IMPRINT/DISTRIBUTING LABEL

23 THE WARDLAW BROTHERS

Stand There

TASHA COBBS LEONARD Heart. Passion. Pursuit

2 ATV GIHSPEL FEAPITOL EAc 41
:IAIR: rEZIlLIS ARTISTS h':.fOW G spel 2018 | 19
;J_IE‘;:!IATPMN MCREYNOLDS Make Room | 13
;yoép D0GG VRIS RIS S iggFresets il |1
llultlulll. tunTrs\ LL:BEﬂ itagv-zn he anﬂa Exp;e{ren(e 6
RELCLIRAKLMEIPRIENG: Fas et oPnn bt el | 5
II(:EDIIJ nuLA.NE\f Your Great Name | g
EI'-:ATI’”E“II.IA MANN OneWway | o1
I'!'I}%VIS GREENE The Hill | 136

66 [ B e
IJM»}O‘III NELSON Answer | 3
_l:.u'ullg\.'_ll_l s.InPP Playlist: The very Best OF Marvin Sapp | 151
!yEEa:JUKl\'N TlBERNl.(LE(HUIR 1 Am Reminded: Livel | o
ANTHONY BROMN S GROUP THERAPY A Loy Fam iy | 45
IT_I?:i\‘IS GREENE Crossover: Live From Music City | 42
iumcmsasmmson Kaimos iThe Accustic Documentary | 17
TAS_nHAgnga\rsl i, One Place: Live | 145
TASHA COBBS Grace (EP) | 221
MOTOWN GOSPEL/CAPITOL CMG
MARVIN SAPP Close | 3¢
,T..”.",,.Eq':“ MANN Best Days | 223
.'".'3" FRJ\NKI.III - Ec_?iﬂg My Religion | 134
LIz VicE ' saveMe | |
KIRK FRANKLIHI > Hello Fear | 1pg
lJ thRS‘lDﬂ & \'OUTﬁFI.IL PRAISE  YouDeservelt | sg

Wardlaw
Brothers
‘Stand’
AtNo.1

Stand There by The
Wardlaw Brothers (above)
arnives at No. 1 on Top
Gospel Albums, bowing
with 1,000 equivalent album
units {nearly all in traditional
alburm sales), according to
Nielsen Music. The setis
the first such chart leader
for the five-sibling group
from Lyons, Ga. It follows
God's Been There, which
spent a week at No. 50
in March 2013, The new
album’s lead single, "God
Has Kept Me," reached
Na. 22 on Gospel Airplay

Natalie Grant notches
her 10th top 10 on
Chnistian Arplay as "More
Than Anything” moves
H-10 (5.3 mullion audience
impressions, up 1 percent)
On Hot Christian Songs,
which blends airplay,
streaming and sales data,
the track nses 15-13. The
Seatlle native first reached
the Christian Airplay
top 10 with her second
entry, the No, 4-peaking
“Held" in 2005; "More” 15
het first top 10 since “King
of the World” (No. 3} in
December 2016, Only two
women boast more top 10s
in the chart's 15-year
fustory: Mandisa (12) and
Francesca Battistelli
(11). Chris Tomlin leads all
artists with 27,

Elevation Worship,
the music mirmstry for
Charlotte, N.C.-based
Elevation Church, banks
its second Hot Christian
Songs top 10 {among 15
appearances) as "Do It
Again” lifts 1110, The track
climbs 13-12 on Chnistian
Digital Song Sales {2,000
sold, up 8 percent) and
14-13 on Christian Airplay
(4.9 rillion inaudience, up
19 percent). The worship
music collective reached
Na. 2 on Hot Christian
Songs with "0 Come to the
Altar” in October 2017,

Jirn Asker

Go to BILLBOARD.COM/BIZ for complete chart data 105



IC

Dance/EIectron

2018

billboard

June 16

HOT DANCE/ELECTRONIC SONGS™

TLE cert N Artist
PRODUCER IGWRITER) IMPRINT/PROMOTION LABEL
.28 THE MIDDLE Zedd, Maren Morris & Grey | 55
RREY 260055 4 20500 TREWATHA MTREASTHALS AAROVS S CFSCRAMAEMA IE KGN HTERSOCPE
ONE KIS Calvin Harris & Dtta U
DG AG CALVIN M-&RR‘S[E.&WIN HARRIE, D.LIPS, LREYER) Da 2 10
SOMETHING JUST LIKE THIS A  The Chainsmokers & Coldplay | | ¢g
THE CHAMSMORERS (8. LAGLARLL A IMARTIY, AR, | ML BLICKL AN W CHAM 10N) 1} DR/ O0 LB,
SILENCE A Marshmello Featuring Khalid | | 45
MARSHMEL ARSHMELLO.K.ROBINSON, JOYTIME COLLECTIVE/RCA
WOLVES A Selena Gomez X Marshmello | | 33
SRS HU HOREW WATT {5.G0MET MARSHUELLOA ELLCLROS INTERSCOH
SG S0LO Clean Bandit Featuring Demi Lovato & 3
NOT LISTED (WOT LISTER) BIG BEATATLANTIC/ REP
lET MEGO A . Hallee Stemfeld & hlesso Fnar Flonda Geurgla Llne & Watr P 19
0 ANDHEW Wi £
SOMEBODY The Chalnsmokers & Drew Love | o 7
THE CHAINSMOKERS (A TAGGART.E WSCHWARTZ,! P COLUMBIA
JACKIE CHAN Tlesto & Dzeko Feat Preme & Post 5 3
TIESPOF REX RES (LBELL DOM/PREAMTASAS)
REMIND ME TO FORGET Kygo Featuring Mlguel 7 I
KYGO (K A LPIMENTEL, PPLESTED AORIETDLPHELAN)
FLAMES David Guelta & Sla g 1
HOT LISTED (NOT LISTED WHAT & MUSK 810 BEATATLANTIC /BRP
IDWK DVBBS X alackbear 2 1
N D OREFC VAN D HAOEF (P SAARLAS R GEN HGEF AAN TN FISEF LT MRS L MOSTAN M AW 0L BAER)
BODY _ Loud Luxury Featuring Brando | |, .5
ALFECY K, LDE (E (C.LOPES MMCCLAIN,AF JDE PACE} ARMADA
BETTER NOT Louis The Child Featurmg Wafia | . g
LOUIIS THE CHILD [FKERSE TTR HALE DRER. 5.5 WARBEL LOHAHAYED WAL Rk ABT LS THE CHR DY INTERSIPE
LIKE | DO David Guetta, Martin Garrix & Brooks | o 5
ATV & RN LA EOFINSORM FRECIVANR 208 DRSSS0N, L0 TRENTER, ENICHAIL St WHAT A MUSK FRRLCEHONE A AN
RISE Jonas Blue Featuring Jack & Jack | - 5
HOT LIS ISTED) CAPITOL
BOOM Tiesto, Gucci Mane & Sevenn | 1, 54
TIESTOSEVENALGL0 MANE (TAVERWESTS BRAUE R SRAUER R DR S MUSICAL FREEDON VAN AL ABLARCAREPUBLIC
MAD LOVE sean Paul + David Guetta Featuring BeckyG | 5 .
VLTI ETLITORT (SR HEMRMN P L TEA.E WA IR0 DN R RS IC HITVANG (6 PTTERS SN AL e AiTa) FUVLANTYRETRLK
FIIIEST HOLIR ) Cash !‘ash Featurlng .&bll’ 19 7
SHCASH,BLAST OFF PRODUCTIONS (A MARDNKL LP.MAKHLOUE..
AZUKITA Steve Aoki, Daddy Yankee, Play-N-Skillz & ElvisCrespo | . o
ALY KL V. HIROYU ADKLR L ATALA ROTIIGUET, L5ALIMAS, 0 SALIRAS A MATIAS MVESR E CRES AT L TR
ALIEN Sabl ina Carpenter & Jonas Blue | » >
JOMAS BLUE (S.CARPENTER GLROGBIN, LAMLL. HOLUYWOOD
WAIT Chantel Jeffries Featurlng Oﬂset & \.I’oryI 10 5
CJEFFRIES.L.BELL (CIEFFRIES.LBELLK.CEPHUS T.HOLLING, &
WAVEY CLiQ Featuring Allka 53 9
CLIQ {RMICHELA; D CH AMTGILLIVARY, HORICHLOW,B,BATZ  RLOWIE) CoLu
MAGENTA RIDDIM Disnake |\, o
DI SNAKE (W.S.EGRGARTINE) DI SNARE/GEFFEN/INTERSCOPE
| WANNA KNOW RL Grime Featuring Daya 19 12
RL GRIME {(H.STEINWAY, DNIGRO.C.SALIMANDD) WEDIDIT
IF YOU'RE OVER ME Years &Years | o,
(2B THORNTON, S.MECUT MEALEH) FOLYDORSINTERSCOPE
EVERYBODY HATES ME The Chainsmokers 5 12
THE CHAINSM: (ATAGGARTEWSCHWARTZ) DISRUPTOR/COLUMBIA
MISS YO Ma]or Lazer & Tory Lanez | |~ 54
CASHMERE CATH MAD LOVENTERSCOME
HEARTSAIN"T GOHNA LIE Arlissa & Jonas BILIe 25 12
M AS BLL DGELLJLLARE G. } POSITIVA, AM
HOT STUFF 2018 _Donna summer | 55,
NOT LISTED (NOT LISTED) CASADLANCA/MERCURY/UIME
PANIC ROO! Au/Ra & CamelPhat 31 1
A M FRAMPT ELAM.FRAMPTON G BEMAMIN, MLFARRAR] LU MO THATDL L LA
RIDE OR DIE The Knocks Featurlng Foster The People 3 i
THE KNDCK ALZ FUEGD (BARUTTHER K.BEHR M.DFOSTER) BIG BEAT/RRP
Marshmello Featurlng Leah Culver 7 13
MARSHMELLD (MARSHMELLO.L.N.CULVER)
PRETENDER Steve Aok Featuring Lil Yachty & AIR | o4 3
S.A0KH JYUK| ADKER.M L LMETZGERLIL YACH
LULLABY Sigala & Paloma Faith | .. 4
B.FIEDLER{B.FIELDEF P RAITH, LOLYNNE A BULLIMORE, LML BENNETT) MINISTRY OF SCAMD/BLAURTRA
HOLD ON TIGHT RBHABxConor Ma\,rnard 20 5
F.EL GHOUL (FEL GHOUL RTEBALDE, KRDHAIM,NALI DG, L HUGHE S £ IOMES K. BEHR) CYBIRPVHE
NO PLACE RUFUSDUSOL | 5
RUFUS DU SOL (IHUNTILINDOVISTAGEORGE) £/WARNER BROS.
WHEN WEWERE YOUNG Lot Kings Feat, Norma JeanMartine | 5,
TZ.RAB5 OFF N LMARTINE
ULTIMATUM Dis:losure Featuring Famumata Dlawara 35 3
DISCLOSURE (GLAWRENCE H.LAWRENCE) 0
LIE Shallou Featuring RIAH
SHALLOU (1L BOSTON GSHABESTART) 5 rgp'..-..nq 32 17
NEBAGO ryffin Jnn XCIl & Daniel wm 7
A EENGEYEF I [ IRAISEN L RAISER | CARKROCMSERFEN)
SPACESHIP Galantis Featurlng uﬁle % 3
NOTLISTED (NOT LISTED) BIG BEAT/R
EUPHORIA The Perry Twins Featuring Harper Starling | o
NOT LISTED (NOT LISTED) DHALIMAN
ANS\HERPHDHE Banx & Ranx + Ella Eyre Feat. Yxng Bane 2 7
LISTED (NOT LISTED) PARLOPHONE/WARNER BROS.
ANNA WINTOUR AzealiaBanks | -, ¢
JURIOR S K, EOHE
HOW YOU'VE BEEN R3HABKQUInn LEWIS 46 1
F.EL GHOUL {F.EL GHOUL FTEBALDLA.DURHOV.QL SBIUITT
AVEN ONLY KNOWS Bob Moses | ,;
E ) OMIND/ADA
oll.'r CANGET BETTER snktlw FaaL ﬂu Jn Mark Ronsan & Danlel Mernweamer a4 2
CITY, PICARD BROTHERS, FATON
Just FRIEHDS Hayden lames Featuring Boyr Matthews 37 6
HAYDEN JAMES.CASSIAN (H.LUBY,LNORT
MIAMI Manuel Riva Featuring Alexandra Stan 50 )
MANUEL RYVA (GECALIN.CSORN CCHIY
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ARTIST certiF o] Title LW
IMPRII DISTRIBUTING LABEL CHART
P77 THECHAINSMOKERS AN Memaries..DoNatOpen

DISRUPTORTOLUMBELS

Call.'\!"lll’ HARRIS  FunkWavBouncesVol.1 | 49
OLuMBA

;I‘I!‘E CI'IMIISF“OKERS Sick Boy (EP) | 7
HERUPTD IMBIA

THE CHAINSMOKERS A collage (EP) | g3
LADY GAGA A The Fame | 33
AMLINE /KONUVE CHERRY TREE/INTERSCOPE/IGA

GORILLAZ A

PARLOPHONE WARNER

Demon Days | 176

KYGO .'?._"-.l'l"..!« Klds [n Love 31
ONEOHTRIX POINT NEVER Ageof |
Avicl A True | g

PRMD/ISLAND

A Moment Apart | 30

ODESZA
FOREIGN FAMILY COLLECTIVE

5?_69_ e Stargazing (EP) | 37
D.ISII KE Encore | g

CALVIN HARRIS .

D L vk Neros s | 108
I'U'WIDIE'_%ZJ’:%\I_\ COLLECTIVE ety =0
:‘-!H?E.LAZER Peace Is The Mission | 143
KYGO® Cloud Nine | 105
Avicll ' AVICI (01) (EP) | 39
DAFT PUNK A Random Access Memories | i5p

DFT LIFE/COLUME

DAVID GUETTA @  Nothing But The Beat | 173

!LLEHIUIM . Awake | 37
ADAYASSEEKING BLUE
CALVIN HARRIS Motion | 116

ALINA B.ﬂRAZ & GALIMATIAS  Urban Flora | y5p
ULTRA MO

DAFT PUN @ Discovery | 101
DAFT LIFE/PARLOPHONE/

FLUME @ skin | 103

FUTURE CLASSIC/MOM + POR

AXWELL & INGROSSO

More Than You Know | 16
REFUNE/AXWELL/DEF JAM

TITLE Arti

IMERINT/| LABEL &

2 3 THEMIDDLE Zedd, Maren Morris & Grey 1o

OHE KISS Calvin Harris & Dua Lipa | o

COLUMBIA

SILENCE Marshmello Featuring Khalid | 45
FTIME COLLECTIVE/RCA

SOMETHING JUST LIKE THIS  TheChalsmoters & (adplay | 5
DISRUPTOR/COLUMBIA

Marshmello | 5

MONSTERCAT

SoLo _C_f_e«j_]_n Bandit Feat. Demi Lovato | 4

BIGREAT/ATLANT

The Chainsmokers Feat. Halsey | o7

il
FADED Alan walker | ¢
ROCOPYRIGHTSOUNDS/MER MUSIER fULTHRASR

DOH :I‘LErTIIE IEGWH The Chainsmokers Feal. Daya | 2,
WOLVES  Selena Gomez X Marshmello | 55

NTERSCOPE

DY  The Chainsmokers & Drew Love | 5

IMBIA

WAKE ME UP! Avicii | 44
PRMD/ISL IBLIC
Jl(KIE uun Tiesto & Ozeko Feat. Preme & Post Malane | 5
AL FREEDOM/SMAMTASARLANCA/REPUBLIC
LET ME LOVE 'l’tlll [) Snake Feat. Justin Bieber 9
DU SNAKE AANTERSCOPE
STAY Zedd & Alessia Cara |

DEF IAMAINTERSEOPE

REMINDME TOFORGET  Kygo FeaturingMigtel |

!EET_ Eﬁlﬂ_] Halloe Steinedd  AlessaFeat. Fhrida GeargaLineWatt | 5

S\IF!OOTIIIG STARS Bag Raiders

ANGTZE/MODULARNNTE OPE )

ROCKABYE Clean Bandlt Feat, Sean Paul & Anne-Marle | o5
BIG BEAT/ATLANTIC/ AP

LEAN ON
M ENT

Major Lazer & DJ Snake Feat. MO | 4o

55 F_(ygo % Selena Gomez | 47

_S"II;M"IN’ ALIVE Bee Gees |

FEEL GOOD INC Gorillaz | 53
Pk AMTOL

FLAMES Dav[d Guetta& Sia| g
WHAT A MUSIC/PARLOPHONE /80
LEVELS Avicii | o7

LETELS/VERATONE /ATOM EMPIRE/INTERSCOPE

Simon’s
Remixed
Graceland
Debuts

Paul Simon notches

his first entry on Dance/
Electronic Album Sales,
debuting at No. 3 with
Graceland: The Remixes.
The new take on his

classic 1986 album starts
with 1,000 copies sold,
according to Nielsen Music.

The original Graceland
reached No. 3 on the
Billboard 200 in April 1987,
won the Grammy Award for
album of the year and spun
off three Billboard Hot 100
hits: “You Can Call Me
Al" (No. 23), the title track
(No. 81) and “The Boy in the
Bubble” (No. 86). Remixes
reinterprets all 11 of the
original album’s tracks,
including “Al," by Groove
Armada, as well as cuts by
Paul Oakenfold, Sharam,
Thievery Corporation
and Joris Voorn. Simon
scored his only previous
dance chart action in
1980, when “Late in the
Evening” reached No. 63 on
Dance Club Songs (then a
100-position survey).

As Simon starts at No. 3
on Dance/Electronic Album
Sales, Oneohtrix Point
Never debuts at No. 1, as
well as at No. 8 on Top
Dance/Electronic Albums,
with Age Of. The act’s third
top 10 on the latter list (and
first leader on the sales
tally) opens with 3,000
equivalent album units
(2,000 in traditional sales).

London-based DJ duo
CLiQ (Robin M and
The Shapeshifters' Max
Reich) crowns Dance
Club Songs with “Wavey,”
featuring vocalist Alika.
The first No. 1 on the
survey for both acts was
remixed by George Kwali,
DJ Maphorisa and Riton,
among others.

On Dance/Mix Show
Airplay, Drake drives 22-10
with “Nice for What,” his
sixth top 10.

—Gordon Murray

Data for week of 06.16.2018

SALES, AIRPLAY & STREAMING

DATA COMPILED BY

r complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music,

w
£
£
]
2

]
5
£

2
=

s
]

£
F
g

s
o

8
g
£
5

2
=

E
g
s

3
g
2

5
5

s
<
s
=
£
8

the first time. TOP DANCE/ELECTRONIC ALBUMS: The week’s most popular dance/electronic albums, as compiled by Nielsen Music, based on m

). DANCE/ELECTRONIC STREAMING SONGS: The week's top streamed dance/electronic radio songs and on-demand songs and videos on leading online music services as compiled by Nielsen Music. See Charts Legend on billboard.com/bi:

)
2
g
s
4
&
&
g
g
a
a
]
s
=
£
g
]
g
S
g
£
-
£
4
g
g2
g
2
&
E}
=
=
2
2z
H
=
£
g
s
2
E
E
8
z
=
g
=
&
2
£
&
g
=
2
z
=
>
B
)
2z
=
£
g
bl
g
S
F
=
2
=
=
>
z
2
&
g
£
B
2
4
=
E
g
o}
=
El
3
5
®
2
5
g
=
z
3
=
g
2
2
£
S
k1
g
g
3
2
5
g
g
£
2
el
H
H
@
2
£
@
I}
2
]
a
I
H
S
I
g
g
5
g
=}
H
=
3
=
S
2

as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activi

MUSIC




i
3
=
g
2
3
-3
z
g
£
£
g
g
=]
3
:
;
£
H
E

T coamypdene rides

PO, VNS, AT

e
v e clisbs, compiked froam reponts from a rationasl sample of dub DE. See Charts L

]
i
f}
i
i
S
i
|
)
T
£
F

i

TITLE Artist

'CONCERT GROSSES
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Ni TWE
!I?i‘al Manuel Riva Feat. Alexandra Stan | 7 $4,668,640
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amille ;
g = Rt s
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Plink Soars
In North
America

P!nk (above) hits the
Boxscore chart nine times
based on box-office sales
reported from the first leg
of her Beautiful Trauma
World Tour. With 38
arenas booked in U.S. and
Canadian markets, the
tour’s opening jaunt began
in March and continued
through June 1. A total of
712,369 tickets were sold
at 46 performances during
the three-month run that
generated over $100 million
in ticket sales.

A two-night stint at
Oracle Arena in Oakland,
Calif, earns PInk the No. 9
ranking, her highest on
the June 16 chart based
on $4.7 million in revenue,
but it is her third-highest
gross among all the venues
on the tour so far. Her top
sales were logged at two
arenas that charted in
prior weeks: New York's
Madison Square Garden
and the United Center in
Chicago. Sales from the
New York shows (April 4-5)
reached $5.9 million, and
the Chicago take totaled
$4.9 million (March 9-10).

Along with the Oakland
venue the chart features
three others that hosted
Plnk’s tour for two nights.
Boston's TD Garden is
in the No. 10 slot with
$4.6 million from concerts
on April 9 and 10. She
also played two shows
at Capital One Arena in
Washington, D.C. (No. 12),
and Houston’s Toyota
Center (No. 18).

The pop star will return
for a second North
American run in 2019,
but in July she is set to
launch a seven-city trek
through Australia and New
Zealand that will include 42
performances. —Bob Allen
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o0 Years Ago

A JAPANESE SMASH MAKES
ITS WAY STATESIDE

Kyu Sakamoto’s “Sukiyaki,” which was retitled for U.S. audiences,
topped the Hot 100 and spawned two top 10 covers

IN 1963, NEARLY A HALF CENTURY
before South Korean pop star PSY’s 2012
smash, “Gangnam Style,” and, more
recently, hits by his fellow countrymen,
boy band BTS, another chart-topping
song sung in an East Asian language
captured America’s attention: “Sukiyaki.
Initially released in Japan in 1961
as “Ue o Muite Arukou” (“I Look Up
As I Walk”), “Sukiyaki,” written by
Rokusuke Ei (lyrics) and Hachidai

”»

Nakamura (music), with vocals by
then-19-year-old Japanese crooner Kyu
Sakamoto, was inspired by Ei’s disil-
lusionment after witnessing a failed
protest against America’s military pres-
ence in Japan post-World War II.

The song, which was renamed
“Sukiyaki” — the word for a Japanese hot
pot dish — because it was shorter and
familiar to English-speaking audiences,
became a hit stateside, thanks to its

o
o

'"g - TITLE  Artist, Label & Number ;:é
) @ 210 20 SUKIYAK] .
S et 6
@ 11 9 1Ts My papry
e oot o 6

@ 5 715 YOU CANT ST powy
(¥) 3 513 A Do Row

Crystals,
(5) 4 3 5 110V You Because

languid melody and Sakamoto’s earnest
vocal performance. The single topped
the Billboard Hot 100 for three weeks,
beginning June 15, 1963, and spent five at
No. 1 on the Adult Contemporary chart.

Almost two decades later, American
disco act A Taste of Honey (of “Boogie
Oogie Oogie” fame) sent its English-
language cover version to No. 3 on
the Hot 100 in June 1981. “Sukiyaki”
climbed the chart a third time in 1995,
when another English version, by vocal
group 4PM, peaked at No. 8.

Sakamoto made one more appearance
on the Hot 100 with his follow-up single,
“China Nights (Shina No Yoru),” which
reached No. 58 that September. He died
at age 43 in a plane crash in Japan on
Aug. 12,1985, that killed 520 people —
the deadliest single-aircraft accident in
aviation history. —KEVIN RUTHERFORD

Sakamoto (center)
was swarmed by fans
uponarriving atLos
Angeles International
Airportin 1963.

Al Mario, Cupitar is3s”
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Thank you LUIS FONSI and DADDY YANKEE
for the biggest DESPACITO performance ever,
iIn your home Coliseo de Puerto Rico! Had to be here!

Special thanks to Tony Mojena Entertainment for an unforgettable night!
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